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Newsl-ocus

Flores, Radlovic in New
Roles At SBS

Spanish Broadcasting
System names Frank
Flores chief revenue
officer of its radio
division. He adds
these duties to his re-
sponsibilities as ;
VP/GM of the compa- o=

ny’'s New York cluster, Flores
which comprises tropical WSKQ (Mega
97.9) and Latin pop WPAT (Amor 93.1).

At the same time, Marko Radlovic relinquish-
es duties as chief operations officer of the com-
pany’s radio unit to take on senior VP/GM duties
for its Los Angeles cluster, consisting of regional
Mexican KLAX (La Raza 97.9) and Latin
rhythm KXOL (Latino 96.3).—Julie Gidlow

WMVP, ESPN Launch
Sports Portal

ESPN has kicked off a new online sports desti-
nation for Chicago area fans in conjunction with
WMVP-AM, its local sports station in the mar-
ket. With capabilities far beyond most station
sites, ESPNChicago.com will feature exclusive
content from local sports media personalities
and contributions from across ESPN's plat-
forms. Custom features include a daily Chicago-
centric “Sportscenter” webcast featuring ESPN
anchors, a video hub with highlights, an audio
section, social media applications and mobile
content capabilities. The site employs geo-tar-
geted content and ad insertion technology.
ESPN VP of digital partnerships and sales
development Mark Horine says such a local,
centralized hub is a new venture for the com-
pany. “We felt combining all of these proper-
ties would create a more powerful platform
for advertisers and listeners.” —Mike Stern

Nix Goes National For
RCA Nashville

After joining RCA
Nashville less than three
years ago as a regional
promotional rep, Norbert
Nix is upped to national
director of promotion.
He succeeds Doug
Baker, who exited the
label last month. VP of

promotion Keith Gale said Nix “brings tremen-

Nix

dous experience to his new position,” including
a decade at Mercury Nashville and extensive
work in artist management.—R.J. Curtis
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Clear Channel Claims Five Of
Radio’s Top 10 Cash Cows

Clear Channel owned half of the nation’ top 10 revenue billing stations in 2008, CBS Radio
had three, and Bonneville International and Enumis Communications each claimed one.

Five of the top 10—Clear Channels wlk KFI, CHR/top 40 KIIS and AC KOST;
Emmis’ rhythmic KPWR; and CBS Radio’s alternative KROQ-—are in Los Angeles,
and four—CBS newsers WCBS-AM and WINS and Clear Channel CHR /top 40
WHTZ and AC WLTW—are in New York.

Combined, the 10 stations had $521.6 million in revenue, according to BIAfM, the
Chantilly,Va., media research tirm that collects and analyzes financial daca.

Noting radio’s tough cconomic climate, BIAfn VI Mark Fratrik says it was “remark-
able™ that the 2008 revenue for KIS increased while most of the top 10 were down.
But he also says 2008 was a big year for news and talk, noting, “Its not surprising to
see WTOP do well in an election year.” The Bomneville International news outlet ranked
sixth with $51.8 million in revenue.“And it’s also reflective of the economy—that the

economy was the news—and that there was so muich news last year”—Jeffrey Yorke

Top 10 Billing Radio Stations In 2008

RANK
07 ‘08 STATION

KIIS-FM/Las Angeles
KROQ-FM/Los Angeles
KFI-AM/Los Angeles
WLTW-FM/New York
WINS-AM/MNew York
WTOP-FM/Washington
WHTZ-FM/Mew York
WCB5-AM/Mew York
KPWR-FM/Laos Angeles

KOST-FM/Los Angeles
SOLIRCE: BI4's Medka fccess Pra

EST. REVENLE-
2008 (5000)
~ $66,300
$56,100
$54,400

FORMAT
CHR(Tap 40
Alternative
0 Mews/Talk
$52,600 AL
$5'I.31]|:| Mews
$51,750 Mews
§49,600 CHR{Top 40

CB5 Radio

Clear Channel Communications
Chear Channel Communications
CBS Radio

Banneville International
Clear Channel Commuriications
$46,700  Mews CBS Radio
$46300  Rhythmic Emmis Communications
$45,700 AC Clear Chamnel Communications
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Universal, Google Team Up On
New Video Site

In a move aimed at collecting more revenue from its music video content,
Universal Music Group finalized a deal with Google to create an online
service called Vevo that is expected to launch before the end of 2008.
Under the agreement, Vevo will serve as the central repository for UMG
video—including music videos but also such content as concert footage
and interviews—which it will provide to YouTube as well as other sites.
UMG chairman/CEO Doug Morris and Google chairman/CEO Eric
Schmidt praised their deal as a model for the future of online music.

Morris

“It gives a place to see and listen to high-quality music videos, gives
the reach through YouTube and appears to be a financially successful model,” Schmidt says.
The idea behind Vevo is to create a scarcity of advertising inventory in order to drive up rates.
Until now, the major labels licensed music videos to multiple online services in return for a cut
of the advertising revenue sold around their content. But since many of these services competed
for the same advertisers, with the same content, ad rates declined even as viewership rose.
Universal and Google believe that Vevo will be able to charge higher fees by becoming the
only entity to negotiate with advertisers that wish to buy space on music videos. Morris
wants to bring the other major and independent labels onboard to expand Vevo's reach. If
he succeeds, it could expand the amount of music on YouTube, which is now facing issues
with music content around the world. “We're negotiating with all of them and we think that
it probably will happen,” Morris says of the other labels.—Antony Bruno, Billboard

Ando: Sole Source For
Streaming Radio Ratings

Ando Media is now the sole source of stream-
ing radio ratings. On April 8, the company
announced that TargetSpot, the largest online
radio advertsing neework, will use Ando’s
Webcast Metrics as its audience measurenent
plattorm. TargetSpot, which represents more
than 1,000 online stations, including those of
AOL Radio and CBS Radio, formerly used
Arbitron and comScore’s Webcast ratings.

Katz Online Network, which on April
7 announced an extension of its agreement
with Ando Media, has always used Ando’s
Webcast Metrics.

Since it was unable to make money from
the business, Arbitron carlier this year qui-
cetly decided to leave the streaming radio
ratings sector and discontinued its relation-
ship with comScore. Ando still may face
competition from Arbitron’s PPM, which
the track  online

has capability  to

streams.—Katy Bachian, Mediaweek

Adams Takes Over
Mix/Houston

Mark Adams has been appointed PL) of
CBS Radio’s new hot AC KHMX (Mix

96.5)/Houston,
acquired from Clear Channel April 1 as

which  the  company
part of a muldstation swap. Adams was
already programming CBS CHR /top 40
sister KKHH (Hot 95-7). Former KHMX
PD Keith Scott remains with the station
and joins Michele Fisher in mornings.
“Mark has done an excellent job pro-
gramming Hot 95-7, and I'm cxcited to
sec the growth of our Mix brand under his
smart leadership,” CBS/Houston senior
VP/market manager Brian Purdy says.
—Keith Berman

Davis’ Mile-High
Adventure

Zac Davis leaves his APD/MD/atternoon
perch at Clear Channel country WRDU
(106.1 the Rooster)/Raleigh to return to
his CHR/top 40 roots as PD of Max
Media'’s recently acquired KONN (Hot
107.1)/Denver, ctfective April 29. He
previously programmed WABB/Mobile,
WGBT/Greensboro, KOSO/Modesto and
WBVD/Melbourne.—Kevin Carter
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Study: Percentage Of
Female GMs Steady

The past year wasn't a good one for women
attempting to crash through radios manage-
ment  and  programuning  glass  ceiling,
According to the latest Mentoring Inspiring
Women in Radio (MIW) Gender Analysis
Study, out of 10,700 AM and FM stations as
of November 2008, 1,695 or 15.8% have
women holding the GM position in 2008.
While that number is down shightly from
15.9% in 2007, its up considerably from
2003 when the percentage was only 13.7%.
The greatest challenge tor women isstill
as programmers: Women program ouly
10.9% of all stations. In the top 100 mar-
Kets, wormen are programming 10% of all
stations versus 8.9% five years ago.
Overall, the best management opportuni-
ties for wormen are in sales. In 2008, 30.5% of
all stations had wormen sales managers, a slight
ncrease from 29.5% i 2003.—Mike Boyle

Compass Adds Football

Compass Media Networks and  Dial-
Global will offer college and professional
football games this fall. CMN founder Peter
Kosann says the new network has secured
a tull schedule of college games and plans
to offer Sunday atternoon NFL games.

The programming comes as Arbitron’s
PPM ratings service is slated to become rat-
ings currency m 19 new markets this year,
m addition to 14 that have already convert-
ed. A 2006 Arbitron study shows the new
ratings system reports higher listening lev-
els for play-by-plav than the diary.

Westwood One recently renewed its
rights deal with the NFL, which includes
games on Sunday, Monday and Thursday
nights.—Mike Srern

Eleven Seven Music
Expands

Eleven Seven Music (home to Motlev
Crlic, Buckcherry, Sixx: A.M., among oth-
ers) launches Five Seven Music as an
imprint for its alternative repertore. Led by
tounder/CEO  Allen Kovac under the
Eleven Seven Music Group umbrella, the
two labels will employ separate staffs for
label management, radio and new media/
mobile while sharing services tor market-
ing, branding. publicity, international,
touring, merchandising, third-party licens-
ing and strategic partnership support.
Sam Alpert will run the new label; Jackie

VISIT R&R’S RELAUNCHED WEB SITE: RADIOANDRECORDS.COM

Business Briefing s

Emmis Domestic Radio
Revs Off In Q4

Emmus reported in an 8-K Securities
and Exchange Commission (SEC) fil-
ing that its domestic radio revenue fell
21% to $38.7 million in its fiscal fourth
quarter and 10% to $202.9 million for
its tull year ended Feb. 28. Its interna-
tional radio division recorded revenue
of $12.5 million in fiscal Q4, down
7%. However, tor the full fiscal year,
mternational radio revenue climbed
17% to $48 million. Emmis says that it
recorded a restructuring charge ot $4.2
million in fiscal Q4, related to sever-
ance costs assoctated with headcouns
reductions, as well as a $163.2 million
noncash impairment charge principally
related to the company’s broadcasting
licenses and good will.

“Our domestic radio revenues in
March finished down 26% as compared
to same period of the prior year,”
Emumnis said in the filing. “As of April
10, our domestic radio revenues for
April were pacing down 32% and for
May were pacing down 37%.”

Citadel’s Suleman Earned
S6M In 2008

Farid Suleman, CEO of financially
troubled Citadel Broadcasting, earned
$6 million in 2008, and recently waved
off nearly another $6 million in stock
options, according to an SEC

tiling. The 57-year-old veteran took a
significant cut in pay, earning $11.2
million in 2007 and«about $18 million

m 2006. In January, Suleman took a
10% cut in base salary while other
company executives saw a 5% cut.

COO Judy Ellss, 60, was paid
$754,840 last year, including a
$100,000 bonus reconunended to the
board of directors by Suleman. It was
less than half of the $2 million she
carned the previous year. VI’/general
counsel/secretary Jacqueline Orr, 41,
was paid $416,910 last year; senior VP
of finance and administration Patricia
Strattord, 46, received $238,790, while
CFO Randy Taylor, 46, was paid
$383,200 in 2008.

Goom Radio Raises $16M
In Venture Capital

Goom Radio, a newly founded New
York-based online radio company: has
secured $16 million in funding from
Wellington Partners Venture Capital,
Elaia Partners and Partech Inter-
national. Goom is led by CEO Rob
Williars, previously VP/market man-
ager of Clear Channel/New York,
along with chief sales officer Drew
Hilles, who headed up dMarc Broad-
casting through an acquisition by
Google, where he served as a director
of audio content partnerships for four
years. Goom’s head of programming is
tormer longtime WHTZ (Z100)/New
York MD)/night jock Tim “Romeo”
Herbster. Goorn has started to expand
its sales team by recruiting fornmer
Google Audio and dMarc Broadcasting
exec Joe Anastasi.

Transactions at a Glance

Kenneth Ramsey’s Triumph Communications’ KRBL-FM/Idalou, Texas, to Albert G.
Benavides and Ricky G. Benavides for $450,000 . . . Metropolitan Radio Group’s KGHT-
AM/Sheridan, Ark., to Wagenvoord Advertising Group for $225,000 . . . Armando Gutierrez
is selling his 50% interest in Florida Broadcasting Media, licensee of WQXM-AM/Bartow,
Fla., to Osvaldo Vega, for $225,000, making Vega 100% owner of the company.

Deal of the Week

KBRB-AM & FM/Ainsworth, Neh.
PRICE: $540,000

TERMS: Asset sale for cash and note

BUYER: Sandhills Broadcasting, headed by sole member GCraig Kinzie. Phone: 402-760-
3166. It owns no other stations. This represents its entry into this market.

SELLER: KBR Broadcasting, headed by president Larry Rice. Phone: 402-387-1400

FORMAT: AC; news/talk/sports

COMMENT: KBR Broadcasting's KBRB-AM & FM/Ainsworth, Neb., to Sandhills Broad-
casting for $540,000, with $130,000 cash at closing plus a $410,000 promissory note.
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Radio’s streaming revenue spigot may open a
little wider in 2009. After three years of zero or
little growth, the percentage of Americans who
say they listen to online radio on a weekly basis
surged charply in January, cimbing nearly one-
third hizher than the same period last year.
Weekly online radio listening, which had been
stuck in the 11%-13% range since 2006, spiked

to 17%, or approximately 42 million Americans,
up fron~ 33 million a year earlier.

The new figures, which Arbitron and Edison
Rescarch released April 16 from a January sur-
vey of 1,858 people aged 12+, parallel incremen-
tal increases in online audiences reported by ter-
restrial broadcasters.

Results from efforts to monetize station
streams vary.According to financial data provider
SNL Kagan, Salem Broadcasting’s total online
revenue, including in-stream spots, grew from 6%
of its total radio revenue in 2007 to 8% in 2008,
rising from $12.6 million to $15.8 million. Radio
One’s Internet revenue shot up a staggering
385%, from $3.2 mullion to $15.3 million during

the same period, and now accounts for 5% of

APRIL 17, 2009

2008, the seemingly ubiquitous spots

aren’t really moving the awareness nee-

dle. In Arbitron and Edison Research’s
annual surveys, just 26% said they
were aware of HD radio in 2007; that
figure dropped to 24% in 2008 and
rose to 29% this year. And the number

total revenue. Online dollars for Beasley swelled
39% to $5.8 mullion while Regent experienced
a whopping 124% increase to $2 million.

CBS Radio says its first-quarter online rev-
enue was up but won’t disclose specitics.
Sources estimate that Clear Channel’s online
advertising, including in-stream spots, represents
close to 5% of the company’s total $3.3 billion
in radio revenue.

The percentage of radio and TV revenue from
online platforms has grown by double digits
annually since 2004, according to SNL Kagan.
“Web radio 1s one of the bright spots; dollars are
migraung there,” says Bragd Adgate, senior
VP/director of corporate research for ad agency
Horizon Media.“The future for Internet radio is
perhaps brighter than over-the-air radio.”

HD: On Hold

HD is a slow mover on radio’s infinite
dial. Although the HD Digital Radio
Alliance was radio’s top advertiser in

to verify that it has sold T million

of those whe say they’re very or some-
what interested in the medium tepidly
rose from 2% last year to 32% this
year, with most of those respondents
falling in the “somewhat” category.
While the number of HD multicasts
has ballooned from 21in 2005 to 1.000
today, consumer adoptior has been
slow and HD licensor iBiquity has yet

Video Boom

A cross-current of factors is driving the spike in
Web radio listening, according to Edisen VP of
strategy and marketing Tom Webster. For one, the
availability of high-quality, proressionally pro-
duced online videc has consumers spending
more time in front of their computer screens.
Internet video consumption solicly increased last
vear, from 18% ot survey respondents saying they
watch 1t on a weekly basis in January 2008 to
27%, or roughly 69 million, this year.

Nielsen data confirms consumer perceptions that
theyre watching more video on the Web. Nielsen'’s
analysis of online video viewing habits in March
shows that an estimmated 130 nullion Web users
viewed 9.6 billion-plus streams. In total streams, the

Continued on page 8

receivers. On the other hand, it took
XM Satellite Radio less thas two years
to surpass 1 mrillion subscrisers.

In fact, ther= is greater interest
among Americans for a plazform that,
so far, is large y nonexisten?: online
radio in the ca~. While 7% say they re
very interestec in HD radio, 10% szy
they’re very inzerested in Internet radio
programming n their vehicle.—PH
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Continued from page 7

figure represents a nearly 9% jump from the pre-
vious month and a 38.8% increase since March
2005.YouTube, hulu and'Yahoo were the top three
sites for streaming video, serving up more than 6
billion video streams among them.

While year-over-vear comparisons for the Big
Four TV networks weren’t available, total streams
for ABC.com grew by 14%. from 16+ million in
January to 187 million in February. Second-
ranked NBC.con saw a hockey-stick jump from
50 million to 71 million during the same peri-
od, a 41% increase. Streams for Fox.com soared
25%, from 28 million to 35 million, while
CBS.com grew from 43 million to 45 muillion.

Despite what on the surface appears to be impres-
sive growth, a new study puts online video con-
sumption into better perspective. Conducted on
behalf of the Nielsen-funded Council for Research
Excellence by Ball State University’s Center for
Media Design and Sequent Partners, it shows that
online video use tends to be quite minimal. with an
average time of just two minutes {a littdle more than
0.5%) per day. The study, in which CMD researchers
directly observed participants throughout the day,
confirmed that tradivonal “live” TV remains the
proverbial 800-pound gorilla in the video media
arena. The study also showed that younger baby
boomers (age 45-54) average the most daily screen
tiine: more than 9.5 hours.

The CMD study found the average for all other
age groups to be strikingly similar at roughly 8.5
hours—although the composition and duration of
devices used by the respective groups, encoinpass-
ing TV, handheld
devices—varied during the day.

computer and viewing

“Take Everywhere’ Medium

While online represents a small fraction of total
video viewing, it accounts for much larger percent-
ages of total radio listening, according to figures
reported by broadcasters, reconfirming radio’s

BASE: Total Population 12+

legacy as the “take everywhere” medium. Clear
Channcl, which has been developing its online
presence for +.5 years, has seen streaming conprise
between 10% and 15% of station audiences. “Our
streanung audience has grown 17% last year com-
pared to 2007,"C
music and radio/exccutive VP Evan Harrison says.
CBS Radio’s 2008 partership with AOL Radio,

meanwhile, has made the nation’s second-largest

lear Channel president of online

radio broadcaster No. 2 only to YouTube in online
streaming, according to the company.

Citadel Broadcasting reports a stunning 85%
streaming growth rate in 2008. Citadel senior VP
of interactive John Rosso says the increase is the
result of bringing more of its stations online and
promoting their webcasts. Cox Radio, the first
major radio company to stream all of its stations,
continues to  garner double-digit  percentage
growth year over year but that rate has slowed from
the 50% increase it experienced from 2006 to 2007,

according to Cox RadioVP of interactive and new

‘Web radio
is one of the
bri ht spots;
ari; are
migrating
there. The
future for
Internet
|o is
Eer aps
righter than
over-the-air
radio.’
—Brad Adgate

Radio Broadcasters
Online/Internet Revenue

Ranked By 2008 Revenue (In Mil.)

Online/Internet Rev.
2007 2008

$12.6
3.2
10.7
4.2
09
83

TOTAL/AVG. $39.9

Salem*
Radio One#
Cox Radio
Beasley
Regent

Emmis

$49.8

/0 Chg. YoY
2007-2008

% of Total Rev.
2007 2008

*Estimated #lnternet/Publishing Division n/a = Not available

SOURCE: SNL Kagan
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technologies Gregg Lindahl.“The percent of those
who visit our sites and start a streanung session has
remained around 30% for the last couple of years.
What we are seeing is trattic to the sites irself
increase, and video content is one of the rcasons.”
Another score card tor online radio listening
1s Arbitron’s PPM ratings service, which tracks
more than 500 digital stations in 14 markets.
Topping the February results, the Internct
stream of Citadel talk KSFO/San Francisco had
a cume of 0.6 and AQH of 0.9 among persons
6+, followed by Clear Channel AC KOST/Los
Angeles with a cume of 0.7 and AQH of 0.8.
Edison VP Jason Hollings says the growth in
streaming video and audio are intertwined.
“Nearly two-thirds of people who have hstened
to online radio in the last month have also
watched online video in the last month,” he says.
Meanwhile. radio companies conanue to
emphasize efforts to add video to their staton sites.
Nearly four years after Clear Channel launched the
Internet-only video concert series “Stripped” on a
group of its station sites. digital media/technolo-
gy/marketing company Gen2Media has signed
video network/platform agreements with Emimis
Communicanons and IRRegent Communications to
develop online TV channels tor its station Web sites.
Benjamin Finley, VP of €TV, brand content solu-
tions at Emmis/New York, says working with
Gen2Media provides it with a “stickier” method of
attracting online audiences while offering advertis-
ews “targeted, quanafiable and measurable on-air and
online exposure”’ The deals follow earlier moves by
CBS, Entercom and other broadcasters to make
video a key component of their digital strategy.
“It’s deficit thinking tor radio to think that they
can’t get mvolved.” Webster says, since online video
lets visitors see artists they can only hear on the adio.
“It has a lot to do wath building interest in artists and
getting people excited about the depth and variety
of music that you play. There’s no reason why [artist
videos and in-studio performances| can’t be hosted
and curated on the Web sites of radio stations.”

Welcome To The Working Week

Webcasters consider Monday through Friday, 9
a.m.-5 p.m. to be online radio’ prime ume, when
listeners can access their favorite streams from work-
place computers. According to Arbitron/Edison,
58% of weekly online radio listeners are employed
full-tine, compared with 43% of the 12+ popula-
tion.“The nodon of having a radio on n the office
and people agreeing on a stadon to listen to has been
replaced by the little white ear buds to a great
extent,” Webster says. “Having radio content avai-
able at the screen where people are working 1s cer-
tainly part of that growth contributor, along with
having it available [on mobile devices]. It’s creating
additonal listening occasions”

The Arbitron/Edison survey also shows the
demographics of online radio listeners are nor-
malizing and don’t skew as young as they once
did. Tiventy percent of adults 25-54 say they lis-
tened to Web radio in the last week, up fromn 15%
a year earlier.“It’s really starting to resemble what
offline radio looks like,” Webster says.

Another factor contributing to the spread of
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Weekly Online Radio
Attracts Wide Range Of Ages

Weekly Online Radio Audience Composition

18-24 119% «

SOURCE:V Arbitron/Edison Research

onlinc radio 1s the growing penetration of residen-
tial broadband access, which jumped from 47% n
March 2007 to 55% w1 Apri) 2008, according to the
Pew Internet Project. Rising social networking
behavior alse comes into plav. Such interactivity sky-
rocketed from 24% of the 12+ population in 2008
to 34% this year and to 54% of online radio users,
according to Arbitron/Edison. The percentage of
online radio uscrs who have joined Facebook dou-
bled from 14% in carly 2008 to 28% m January
2009, while MySpace saw a jump of 30%-37% and
LinkedIn skyrocketed 5%-13%. More than four in
10 weekly online radio users wath a social-nenwork
profile visit it about once per day.

As social networkers—who now encompass

more people who live in nuddle America, as well

‘Social
networking
is the new
word-of-
mouth. It's
increasinglly
how people
are learning
about the
media that
they're
sharing.’
—Tom Webster

as older ones—share links with others, 1t increas-
es miedia experimentation.”Ies essentially the new
word-ot-mouth. If T have people on my

Facebook page talking about a cerwain artst or

certain clip they saw on TV, it Aoats to the top of’

what [ pay attention to that day,” Webster says.
“That’s increasingly how people are earning
about the media that thevre sharnng. It mav be a
funny video that was shared with a triend that
brought them to a radio station site”

Meanwhile, the awarencess and usage ot podcasts
keeps growing but the pereentage of those who
regularly consumie them remains small. Only 11%
say they listened to an audio podcast in the past
month. compared with 9% a vear earlier.

Despite the continued upswing in new-media
adopnion. local AM/FM radio sull leads the pack
m penetration much like TV remains the domumant
screen. According to Arbitron’ latest RADAR
report, 92% ot Americans stll listen weekly, plac-
ing radio ahcad of the 81% who own or use a cell
phone. However a larger percentage of the popu-
lation (38%) says cell phones have a bigger impact
on therr lives than radio does (21%). The top five
“big impact devices” among those who have thom
are cell phone (47%), 1Phone (23%), radio (23%),
iPod (21%) and satellite radio (20%).

The 1Phone’s mimpact on media consumption
has  generated considerable  debate, yet the

Arbitron/Edison study reports that only 3% of

respoudents say they own the device and just
10% 1ndicate they own any smart phone, such as
a BlackBerry, Treo or iPhone. While small in

number, the 1Phone user is “mighty in terms of

actual content consumed,” Webster says.

On March [6, Clear Channels theartradio
iPhone application hit I nuilion downloads. CBS
Radio/AOL Rudio has scen comparable audience
growth; downloads for its 1Phone app have sur-
passed 3 million. " Within a couple of years. I think
half our listening will take place on a combina-
uon of mobile and Internet” Clear Channel’s
Harrison says. “The pie 1s being reshaped.”

iPod Usage
Cutting Into
TSL Among
Youth

While the penetrztion of iPod or MP3-
player ownership plateaued among 12- to

17-year-olds at 71% in January, according

to Arbitron and Edison Research, it contin-
ues to rise sharply among older demos:
from 51% to 64% in 18-24, from 48% to
55% in 25-34, 46% to 52% in 35-44,
31% to 34% in 45-54 and 15%-24% in
55-64. Across all demos, more than four
in 10 own an iPoc or MP3 player, up from
25% in 2005. And while broadcasters can
take some comfo-t in that only 14% report
less radio listening due to time spent with
their iPod (up from 10% last year), that
number masks alarming youth audience
erosion. A full 32% in 12-17 and 18-24 say
iPod usage has cut into their radio listen-
ing time (up from 22% and 17%, respec-
tively, in 2008). -

Despite NAB ch=erleaders echoing the
finding that 92% cf Americans zune in to
radio every week, Arbitron’s national TSL
estimates have exposed larger decreases
among younger demos than 12+ listeners in a
trend that predates the iPod's introduction.

“The iPod gives listeners another reason
not to listen to the radio,” Edison VP of
strategy and mark=ating Tom Webster says:
“There’s already not much on the radio for
12- to 24-year-olds and there is frightening-
ly little media [tha: targets] tweens.”—PH
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Gross Im-pres-sions

1 a: Sum of persons thinking your station is totally rad because
you give them station decals, concert patches and magnets.

b: Plus the number of media buyers who really love your ultra
hip media folders. c: Equals the effect of ordering your pririted
products from Communication Graphics ... preferred by more
stations for 36 years. d: To get your gross on, call today.
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&R. BEYOND THE HEADLINES

‘Some have
questioned
whether we
have the
authority to
conduct an

inquiry into
BOM.

Apparently
they haven't
read the
Communicat
ions Act.’

—Jonathan Adelstein

FCC Moves To Improve Media Diversity

By Jeffrey Yorke

Even betore Congress has approved  President
Barack Obama’s nomination of Julius Genachows-
ki as FCC chairan, the commission is taking steps
to advance media ownership diversity.

During its April 8 mecting. the three existing
commissionters embraced a plan to expand collec-
tion of ownership data with the aim “to promote
diversity of ownership in the broadeast industry”
Actng chairman Michael Copps and fellow com-
missioners Jonathan Adelstem and Robert Me-
Daowell voted to require commercial broadcast sta-
tions to identify their organizadonal and ownership
structures more fullvy providing mtormation on
owners' race, ethmeity and gender. The move is the
result of diversity advocates pushing for better data
collection m order to expand media ownership by
women and nunorities.

The changes come in the wake of deficiencies
found by the U.S. Government Accountability
Othice, which reported in April 2008 that the
FCC doesn’t possess ““reliable data on the precise
status of nunority and temale ownership—data
that we will need to establish and maintain ettee-
tive policies over time that the courts will insist
upon it the commission chooses to pursue more
race- or gender-based approaches.”

During the same gathering ac the FCCS
Washington headquarters, Adelstein called for a
government inquiry into how Arbitrons PPM
ratings service collects data and atfects minority
audiences and broadcast stations.

“1I'm hopetul that the commission will soon
launch an inquiry imto PPM." Adelstein said.
“Some have questioned whether we have the

authority to conduct such an inquiry. Apparently

they haven't read the Communications Act.”

Adclstein was apparentdy referring to Arbi-
tron, which has said 1t doesn’t believe the FCC
is authorized to regulate audience measurement
services. While a veteran D.C. commumnications
attorney says the commission can investigate
anything it wants thats related to a broadeaster’s
operations. how much power the agency wields
over ratings providers 1s another matter.”'m not
sure what power they have to order Arbitron to
do anything.” the Tawver said. "Bue they could
do a study and issue a report, and perhaps thae
would have some impact on the problems that
they pereenve.”

Another option for the FCC would be regulat-
ing ratngs through the stations, by forbidding
licensees to do business with a company that engages
in business activities it deems harmtul to minorities.,

The FCC can’t allow the PPM to “damage
diversity”” Adelstein said, citing reports from
minority-owned and -targeted stations that their
ratings shrunk dramatcally after the new clec-
tronic measurement system began rolling out in
2007 Minority broadeasters have charged that the
PPM. now ratings currency in 14 markets in-
cludig 11 of the naton’s largest, undercounts
minority listeners.

Adelstein, who is leaving the FCC to head the
Rural - Unilities

Service, says he continues to hear complaints

Department  of - Agriculture’s

about the PPMs impact trom minority broad-
casters. And despite Arbitron reaching settlements

with the attorneys general in New York, New

Jersey and Maryland over PPM sample reeruit-

ment and other concerns, he worries that other

states may not benetit from those settlements,
noting there has been “no federal action.”

But Arbitron says Adelstein needn't fret In a
staterment, 1t reminded the commissioner that it
had carlier agreed to “voluntarily extend—to all
PPM markets on a nattonwide basis—the key
crthancements of our PPM continuous improve-
ment program that we put in place™ as part of its
agreements with the attorneys general.

Top FCC regulators have had several meetings
with Arbitron brass n recent months.

Mecanwhile, PPM concerns haven't stopped
some minority groups from launching new
Spanish-language  stations  in Los  Angeles,
which converted from diary to  electronic
measurement i Seprember. Radio Grupo
Centro carlier this month agreed to pay Emmis
$7 million annually to lease and flip its rhyth-
mic AC KMVN (MOVIN 93.9 I'M) to Latin
pop. while Entravision tlipped alternative duo
KDID-KDLE FM (Indy 103.1) to regional
Mexican 1 January.

Arbitron says 1ts continuing its longstanding
discussions with clients who are members of
National Assn. ot Black Owned Broadeasters and
the Spanish Radio Assn., two of the industry’s
most vocal PPM crities. “secking specific ideas
tor the ways Arbitron can enhance PPM servic-
es. Te adds that it has "already delivered signifi-
cant enhancements to the PPM system and con-
tinues to work on additional enhancements for
the benetit of all our customers.”” Arbitron also
says 1ts Ceommitted to the [Media Ratings
Council] process and s actively pursuing ac-
creditation for all PPM markets.” R&R

SYNDICATORS LOOK OUTSIDE THE

BOX FOR NEW OFFERINGS &, wike stern

A AN

A pair of syndicated talk shows illustrate new
ways that radio is tapping outside content
sources for cost-effective programming. Talk
Radio Network has partnered with the
Washington Times on a new three-hour
morning drive program focused on investiga-
tive reporting, while the National Assn. of
Realtors (NAR) is offering “Real Estate
Today,” a two-hour weekend show hosted by
Gil Gross, veteran afternoon host at top-rated
Citadel news/talk KGO/San Francisco.

The Washington Times approached TRN
about collaborating on a program, according
to TRN president of programming Phil
Boyce. Originating from the conservative
paper’s newsroom, the show will have
unprecedented access to Times reporters,
Boyce says. “We will have the reporters who
did the legwork on the air as guests. They
will be breaking stories in the paper and on
the radio at the same time.” While still in the

planning stages, Boyce envisions four blocks
of content each hour with a top-of-the-hour
news hole and room for local traffic, news
and weather. The modular setup will allow
local stations to opt out of a certain block
for local programming if they so choose.

The program arrives as news stations are
seeing higher-than-normal ratings, especial-
ly in markets where Arbitron has deployed
the PPM. In January, when President
Barack Obama’s economic stimulus plan
was a top news story, news stations in San
Francisco, Chicago, Philadelphia,
Washington and Detroit ranked No. 16+ in
their markets. In addition, a recent Coleman
Insights report concluded that the success
of news stations is fueled by growth in
morning drive ratings.

The initiative has drawn inevitable com-
parisons to Bonneville’s Washington Post
Radio experiment on WTWP, which ended

10 24/7 NEWS ONLINE @ www.RadicandRecords.com

in 2007 after less than two years on the air.
Under the partnership, Bonneville had paid
the newspaper for the use of its content,
racking up total losses of about $2 million,
according to the Post. But that was a 24/7
station and the TRN-Times partnership is a
syndicated three-hour show. And while
Times reporters will be involved, “they
understand that radio people know how to
create a radio show, and we will make it
work for them,” Boyce says.

Like the Washington Times, NAR looks to
extend its brand via radio. “Real Estate
Today,” syndicated through Media
Syndication Services, has been cleared on
Citadel talk WMAL/Washington. The show
reports on real estate industry developments
and provides information about buying, sell-
ing and maintaining the value of a home.

The show is designed to attract realtors
and related businesses as advertisers.

www americanradiohistorv com
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“Real Estate Today'
hest Gil Gross tells

.. Seminar about the
new show sponsored
by the National Assn.

According to TNS Media Intelligence, home
insurance/real estate is radio’s eighth-
largest advertising category, representing
more than $500 million in time buys last
year. Home and building retailers spent an
additional $350 million on radio in 2008.
An NAR survey conducted in conjunction
with Paragon Research showed that 10% of
its 1.2 million members already buy radio
advertising and more than 30% showed
interest in advertising on the show. RsR
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‘This
economy has
encouraged
many in our
mdustrz
begin t
process of
self-evaluation
and to
consider ways
to evolve.’
—Doc Holliday
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MANAGEMENT / MARKETING / SALES

Using the economic crisis to position radio for success

The Cocoon Or
The Time

Capsule?

Doc Holliday

docholliday4superiorsalestraining@charter.net

resident Barack Obama’s chief of staff, Rahm Emanuel, is
credited with the great quote,“Never let a crisis go to waste.”
There’s also an adage that says, “Problem 1s just another word
for opportunity.” Isn’t a crisis just a very big problem? If so, a
crisis represents a very big opportunity that should not be
wasted. In this current economic crisis, what is radio’s biggest

opportunity and how can we keep from wasting 1t B It’s hard to imagine any-
thing more important than modernizing our approach to revenue generation
and client services. Through the years, we’ve seen some bad habits become com-
monplace in radio sales departments: selling schedules that deliver insufficient
frequency; producing rip-and-read commercials; selling packages rather than cus-
tomized solutions; an overreliance on month-to-month transactional business,
instead of developing a sales strategy designed to generate long-term contracts;
an underinvestment of time and money in creating and selling online products;
and a growing reluctance to invest in formal sales training to prepare radio sales-
people (both rookies and veterans) for the new realities of radio’s future.

But vibrant cconomic conditions of the past
insulated many from the full consequences of their
Hawed methodologies, which caused some to con-
clude that they were doing a better job than they
actually were. This economy has stripped us of that
insulation. Bad as it is, this economy has encour-

aged many in our industry to begin the process of

self~evaluation and to consider ways to evolve.

Seize The Opportunity
Recognizing and seizing this opportunity is
important for two reasons. The short-term ben-

efit would be the maximization of our share of

ad dollars that are still available. The long-term
advantage would be to emerge from this eco-
nomic crisis as a more etfective medium for our
customers, operating with a new and vastly
improved set of best practices.

Put another way, we can use this time as a
transtormative process. Or we can resist change
and risk irrelevance. The choices we make today
will determine how we will be perceived when
things turn around and how well-positioned we
will be tor success going forward. Toward that

end, I respecttully suggest the tollowing changes
in sales methodologies:

] Develop and institute a formal strategy for sell-
ing high-frequency, long-term contracts. This
strategy not only works better for advertisers, it's
a much more efficient investment of time and
effort for salespeople. To accomplish this, sales-
people must learn and practice a much more cus-
tomer-centric selling strategy than packages and
transactional business demand. Further, manage-

ment will need to create new compensation
plans and practice sophisticated yield-manage-
ment pricing so that the best selling and buying
behaviors are encouraged and rewarded.

2Retoo| our commercial production philosophy
and methodology. Some companies might
consider charging a fee for production services
and using the funds to hire real coninercial pro-
duction experts. Others could cultivate associa-
tions with third-party production companies and
climinate the need for in-house commercial pro-
duction services. Either way, the primary goal
should be to end the practice of producing and
airing rip-and-read commercials. They do a grave

disservice to advertiser and listener alike.

3Hire accomplished Internet professionals to con-
struct better Web site content. In addition to
benign banner and dle ads, we should offer more
interactive  products  that  generate measurable
results, such as streaming video, search engines and
online auctions. We should also expand beyond the
“brand extension” station Web site model and start
creating additional content that will attract a broad-
er market and motivate visitors to take desired
actions. Further, it we intend to significantly grow
our local online advertising revenue, we must tor-
mally train our salespeople to sell these products or
recruit people with an interactive sales background.

4Invest in formal sales training. Training must
be an essential part of our eftorts to survive
the current economy and to properly position
our medium and our salespeople for the
inevitable economic turnaround. The companies
that provide effective sales training now will be
the leaders in revenue generation in the post-
recession future. Companies that use “line item”
thinking to rationalize not training now will find
themselves playing catch-up when the good
times return. Think of formal training for your
salespeople the same way you think about talk-
ing to your kids about sex: They want the mtor-
mation and if you don’t provide it, they'll get it
somewhere else; if they get it on their own, you
forfeit the ability to control the nature and con-
tent. Is that a chance you want to take?

Control Your Slice Of The Pie

Finally, have you noticed how articles about sur-
viving in a down economy always seem to sug-
gest doing things that we should have been doing
all along? The point is, you may not be able to
influence how big the pie is, but you can signif-
icantly influence how big your slice will be by
doing the right things. If you're fortunate
enough to be getting the results you want, you
must be doing the right things, so don't stop. But
if you want improved results, you would be crazy
to keep doing the same things in the same old
ways. Hey, Einstein said it, not me.

So which 1s 1t going to be—the butterfly or the
time capsule? Its your choice. Choose wisely. R&R

Doc Holliday is president of sales consultancy and train-
ing firm Superior Sales Training.
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Owner Paul Gleiser on economics, innovation and content

The View From

The Top

Mike Stern

MStern@RadioandRecords.com

t has become ditticult to get an honest read on the state of the indus-

try from many top radio company executives. Concerned about Wall

Street’s reaction to their every word and hounded by a pack of

lawyers, most are in a precarious position where the wrong comment

could cost them their jobs. ® Enter Paul Gleiser, owner/GM of

Gleiser Commumnications talk KTBB/ Tyler, Texas. An independent
business man without a board of directors to worry about, Gleiser can share his
thoughts about the state of the industry without fear of retribution.

Despite working in radio during the 1979 ¢aso-
line shortage, the real estate and savings and loan
busts of the "90s, and the aftermath of Sept. 11,
2001, Gleiser says nothing compares to how things

are today. “Running a radio station in 2009 is far

and away the most challenging experience I've
had in business, and 've been through some real
ly tough business environments.”

He's concerned that revenue from sources the
industry has traditionally counted on, like auto
dealers, is croding. “There's no way we’ll wind up

at the end of this automotive crash with as many
dealers 1n business as there are today. That means
tewer people promoting, less competitive pressure
and tewer absolute decision-makers selecting and
buving media”

Compounding the issues caused by the reces-
sion are problems specific to radio. Among them:
Companies that overpaid for stations and now
have to cut corners to make loan payments. “The
capital structure of the indusery as it stands righe
now 1 unsustainable n the same way that Gen

‘When the
general
manager of a
major-market
station
cannot, on
his own,
expend more
than $500,
how much
innovative
thinking is he
going to be
engaging in?’

—Paul Gleiser

eral Motors’ structure in the current set of reali-
ties 15 unsuseainable” Gleiser says. “The capital
structure 1s standing in the way of the kind of
innovation that is going to be absulutely neces-
sary to save us from oblivion.”

In other words, when compantes are overlever-
aged and aftaid to risk making any expenditure,
creativity 1s often left behind. “When the general
manager of 2 major-market station cannot, on his
own, expend more than $300, how much inno-
vative thinking 1s he going to be engaging in?”

Gleiser recalls being GM ot a rock station
when an equipment rep came i to pitch an
early model of the Aphex Compcelier, a device
that is now a standard part ot che audio process-
Ing of most stations. Hearing a noticeable dif-
terence in signal quality, he immedately bought
the unit, writing a check tor $3,000.1 was in a
competitive war and had the absolute authori-
tv to do what [ thought would help the radio

stationn. [ was looking for any edge | could get
and $3,000 was cheap.”

Gleiser Comm nications owner Pauil
Gleiser with his wife Lee and Bethany,

one of his two daughters.

THE FIRST
ONE HUNDRED DAYS

GIVE YOUR LISTENERS

THE LATEST OVAL OFFICE UPDATE
IN 60 SECONDS.

12

AaraNEWS
abC L ADIO

TRUSTED. CREDIBLE. COMPLETE.

24/7 NEWS ONLINE @ www.RadioandRecords.com

WWW americanradiohistorv com

Another special programming option available to ABC News Radio affiliates. To become an affiliate, contact mary.mccarthy@citcomm.com or jon.w lson@citcomm.com

APRIL 17, 2009


www.americanradiohistory.com

That type of action is rare nowadays, “We've removed
that discretion and as a consequence you don’t have any
original thinking happening. Plus, anytime vou do have
an original thought you are faced with the daunting task
of selling that upstream to corporate and the thought
immediacely dies.”

There’s only one thing that can reverse the cycle, Gleiser
says.“Radio is going to have to clear its books of a whole
lot of debt it can’t sustain in order to have the freedom to
begin doing the kinds of things that are going to keep the
listener engaged. And I think we have to move quickly. [

don’t think the listeners are going to wait on us very long.”

The Need For Innovation
There are other pressing reasons radio needs to return to

I3

innovation. “Going to an ad agency these davs 18 a very
mstructive experience,” Gleiser says. As in the past, agen-
cies are largely stafted with buyers in their 20s. But now
theres a ditterence. " The radio is invisible to them and it%s
not something they think is cool. T contend that those
people still use a lot of radio but it you ask them, they'll
tell you they don.”

Whats more, spoken-word stadons are paying a price
for the percetved sins of music radio. ™ To the extent those
guys dumbed down their content and genericized the

product, it reflects on the business we're all in and makes

Former Dallas Cawboys quarterback
Rogzr Staubach i= interviewed by KTEBB
sports directar Dawid Smoak at Super
Bowd XLIII. The station aas broadeast
live “rom 13 of the last 15 Super Bowls.

radio a less desirable medium. When chere’s less happen-
g 1 che radio industry that is exciting and cutting edwe
it sends advertisers to the Internet,” which, coincidental-
Iy, is where Gleiser sees the future of radio.

A firm believer in digital content, hes investing time
and effort into it and, when possible, money. T am look-

myg constantly tor ways 1o put a product on the air that -s

Getting More From Syndicators

Gleiser Communications talk KTBB/
Tyler, Te>as, owner Paul Gleiser says
syndicated hosts could easily help
improve their affiliate stations’ digi-
tal content. “If we buy the idea that
opportunity for radio lies in digital
content, then be my partner and
provide me some unique digital con-
tent | can offer to my listeners,” he
says. “A three-minute recorded
Rush [Limbaugh] capsule that is

only available on the KTBB Web site
is a way | can make some money
and would better cement the rela-
tionship between listener, call letters
and syndicated talent.”

Instead, he says the relationship
goes in the opposite directicn. “They
are using my facility as my own com-
petition. [Limbaugh] uses my radio
station to shamelessly promote his
paid Web site. | wish that were a lit-

tle bit more of a two-way street.”

Although Gleiser carries several
syndicated programs, he believes
syndizators are “a little detachec
from the pressures being faced by
their affiliates. if | were any of
these guys, there would be a cer-
tain amount of my effort devoted
to imaging material that ties the
syndizated program more closely to
the lacal call letters.”—MS

‘Radio is going to have to
clear its books of a whole lot
of debt to have the freedom
to begin doing the things
that are going to keep the
listener engaged.’ —rau Gleiser

complemented online so the listener can consume it and
the adverdser can support it.”

One example is the station’s on-air and online cover-

age of major national events, such as the Masters Golf
Tournament, both 2008 political conventions and 13 of
the last 14 Super Bowls. KTBB not only sent a corre-
spondent to report from the events, it sold sponsorships
to cover costs and generate revenue.
“Ie's exclusive local content my listeners can't get from
any other place but us,” Glewser says.“Plus, it’s meaningful
that somebody from my town is there. [ know my audi-
ence and that drives my editorial decisions. That cannot
be the case for ABC [News Radio]. No matter how good
a job they do—and they do a great job—their editorial
decision can’t be driven by my audience”

Finding sponsors for the trips is the casy part.”You go
tell [chients] what they are going to get and it’s not a hard
sell.)” Gletser savs. The tougher part is finding seafters capa-
ble of generating the content.“The radio skill set does not
readily provide all the things you need for Internet content.”

By serving as the station’s correspondent at both polic-
ical conventions, even Gleiser’s skill set was taxed. [ hap-
pen to be a reasonably good photographer, a reasonably
good videographer and good editor, but I was a one-man
show. Thats a 16-hour day.and ['ve got a company to run.”

He hopes revenue front the trips will grow enough to jus-
tfy hirmg people with skills chat tradidonal radio people
dont normally possess. “Eventually a news/ulk stadon
should be producing enough rich content to justify having
photographers and videographers on sttt We're OK when
we know there'’s going to be a story and we can plan for it.
As for doing it on a daily basis. we're not there yet.” R&R
Next week: Gleiser shares lis thoughits on motivating sellers, the
possible return of the Fuirness Doctrinie and the reckoning he

believes radio weill have 1o face.
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R&R

The Programming
Department

W |t's a promotion party at Greater Media active
rock WRIF/Detroit, as Suzy Cole is upped to
APD/MD. The move takes some of the load off PD

had previously handled
MD duties. Cole has
spent the past four
years at WRIF as a pro-

talent and is also the

Cole: We'rqiack and
white with envy.

station’s HD side chan-
nel, RIFF2.

B Darrin Arriens is headed to a ski-intensive climate
as the new MD at Citadel CHR/top 40 and classic rock

combo KKMG (98.9 Magic FM} and KKFM/Colorado

Springs. Arriens was last seen programming classic
hits sister KHYT/Tucson but was run over by the
Budget Riverboat of Despair in February. His previous
PD experience includes rock and CHR/top 40 combo
WKLQ and WHTS/Grand Rapids.

B Connie Breeze has left the PD throne at RR
Broadcasting hot AC KPSI (Mix 100.5)/Palm
Springs, Calif., after three years. Breeze is best-
known for her time at KKRZ/Portland, Ore., as
well as stints at KRTH/Los Angeles; the late
KIBB/Los Angeles; WFBE (B95)/Flint, Mich.;
Motown Records; and five years at Hits magazine.
She can be reached at breezeconnie@yahoo.com.
Meanwhile, KPS| GM (and former longtime KPSI
PD) Mike Keane gets his old PD hat out of storage,
ably backed by APD/morning guy Bradley Ryan.

TIMELINE

10

YEARS AGO

Craig Lambert named senior VP of
promotion for MCA Records. B
Carson James

joins Curb Records as VP

of promotion and media

strategy. B Newly

launched CBS Radio

Promotions Group taps

Greg Jannoff as VP.

...‘

James

Geffen Records

calls on Hugh
MZLEEN  Surratt for national AOR promotion
duties. M Bob Neil is selected as VP/GM for
WSB-AM & FM/Atlanta. B KUBE/Seattle pro-

motes Tom Hutyler to PD.

WMET/Chicago recruits Bob Coburn to
be its new PD. l Rick Dees joins
KHJ/Los Angeles for mornings. Bl
WIYY/Baltimore installs Chuck DuCoty in late nights.
—Compiled by Michael D. Vogel

YEARS AGO

14

Mark Pennington, who

duction assistant/on-air

driving force behind the

STREET TALK.

- By Kevin Carter and Ke.ith Berman

i=or Wagman, The Time Is Now

New CBS Radio CHR/top
40} WXRK (92-3 Now FM)/New
York has bolstered its program-
ming department with  the
addition of Rob Wagman as
APD/MD. No stranger to the
inner workings and blinking
lights of actual radio stations,
Wagman most weeently pro-
grammed  Clear  Channel
rhythmic WIBT/Charlotte. His
previous PD stops  include
WEZB (B97)/New Orleans and
WFBC/Greenville, S.C.
thrilled to have a
accomplished

“I'm
highly

programmer

like Rob as my programming
partner i New York,” says
CBS Rudio VP of CHR pro-
gramming  Dom  Theodore,

who used to work with

Wagman, then  known  as
Ragman, at WFLZ/Tampa dur-
ing its Power Pig days. “Rob’s
track record of big ratings suc-
cess and tremendous record
label relationships speaks for
itself . . . plus, he’s just as nuts as
me. How can you ask for a bet-
ter fit than that?” Theodore will
continue to oversee Now until
he hires a permanent PD.

In a related story, after a
decade at New York's K-Rock
(and Free FM), Danni is dragging
her desk, chair and pictures of
her cat across the hall to CBBS
Radio AC WWFS (Fresh
102.7). where she’ll jom Dave
Packer ungodly ealy i the
morning; at the same time. the
morning show will extend an
hour from 5 am to 10 am.
Danmi was  most  recentdy
APD/MD of WXRK during is
K-Rock days, and she’ll contin-
ue programnung the K-Rock

V/agman braces
fer NYC .. cand
vice versa.

stream at krockradio.com.

Seismic Shift In San Francisco

Longtime KFOG/San Francisco P’[) Dave Benson is
leaving the Cumulus triple A mainstay atter nine
years. He had also been overseeing the program-
ming of classic rock sister KSAN (the Bone) for the

past year. Until a replacement 1s named, Cumulus
senior VI of programming Jan Jeffries will over-
see KFOG, while VP of programiming Val Garris
will handle KSAN programming,.

Jock-O-Rama

B  Hollywood Hamilton has the opposite coast, co-hosting to join Shelly K in mornings on
Hollywood recurned to Los Angeles radio, this — afternoons  on  rhvthmic  sister Federated Media hot AC WMEE. He
Hamilton time doing aftcrnoons at  WKTU/New York, and will do his  replaces Scott Woodman, who left in
found to be Clear Channel hot LA show via voice-tracking.  March. Skyler was last scen execu-
bicoastal.

AC KBIG (104.3
MYfm), filling the
chasm created

when St. John left

Hamilton did nights at KIIS-FM
from 1987 to 1994, and he had a

15-month run i mormngs on
CBS Radio oldies KRTH (K-Earth

tive-producing Greg & Melissa’s
morning show on KSTP-FM
(KS95)/Minneapolis and also spent
eight years producing Scott & Erica

the

January.

company n
Hanulton
his

will  continue

other gig on

101} in 2005-06. n

B Zack Skyler
umphant return to Fort Wayne, Ind.,

mornings at  WOMX  (Mix
105)/Orlando. The move is a bit of
déja vu for Skyler, who did nights
on WMEE in the early "90s.

makes his i~

Budget Cuts Continue Sucking

B Even the major murkets aren’t immune to radio’s ongoing
budget crunch: Witness Entercom active rock WAAF/Boston,
where the crushing economic challenges have forced the sta-
tion to let night jock Bob Hannah go. Necdless to say, a deci-
sion like this wasn’t easy: “Bob 1s a top-shelf talent and ternf-
ic person as well,” PD Ron Valeri tells ST. “My loss will be
somcbody else’s gain. He will be sorcly missed by the entire
staff at WAAF and the station’s audience”” Hannah had been
on the night shift full-time for threc years and with the sta-
tion as a part-timer well before that. He can be reached at
wrchdspawn@yahoo.com.

B The new realities of radio have also taken Phoenix fix-
ture Charlie Huero out of his marketing director position at
Riviera Broadcast Group rhythmic KKFR (Power 98.3) and
alternative KEDJ (103.9 the Edge). Hueros tenure with
Power dates back 11 years and several owners, starting as
afternoon jock and working his way up to APD, MD), pro-
motions and, most recently, his dual marketing gig. Huero’s
previous radio stops include his days as Gnarly Charlie at
XHTZ (290)/San Diego, three yeuars as assistant MD/midday

24/7 NEWS ONLINE @ www.RadioandRecords.com
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host at KPWR (Power 106)/Los Angeles and a vear at
KTFM/San Antonio. He continues to co-host the syndicat-
ed “Old School Show™ with MC Serch, which airs in
Phoenix, Miami, Detroit and other markets, while he begins
his own scarch for future radio employment. Reach out to
Hucro at 602-524-5503 or huero92@aol.com.

B Warner Bros. and Reprise Records have undergone some
changes in their regional promotion structure. which has
resulted in the cxit of five promo reps. Warner Bros. bids
farewell to Denver-based Jason Minkler,a 19-year label vet,
and Boston-based Bill Millman, a nine-year Warner Bros.
vet. Minkler can be reached at 303-778-6460 or pantu-
fle66@gmail.com; displaced Jets/Mets fan Millman can be
accessed at 617-733-7007 or bill@millinan.com. Across the
hall at Reprise, Boston-based Andrew Govatsos exits after
a 22-year run, as do Atlanta rep Amit Kumar and Detroit
local Mike Wilson. Find Govatsos at 617-320-4262 or
andrew.govatsos@gmail.com, Kumar at 404-368-2792 or
amitkumar806@yahoo.com and Wilson at 516-885-0932
or mwils855@hotmailii.com.
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BIG SHOTS
Compiled by Christa Titus

CTitus@RadioandRecords.com

A

After She Wins

Sony Music Nashville had much to celebrate at its
Academy of Country Music Awards after-party. Among
the trophies that its artists took home were Carrie
Underwood'’s entertainer of the year and top female
vocalist prizes. From left: Sony Music Nashville executive
VP Butch Waugh, singer Miranda Lambert, Underwood,
ACM executive producer Rac Clark, singer Martina
McBride, Sony Music Nashville chairman Joe Galante and
singer Kellie Pickler.

Legendary Pairing >

Veteran radio personality Steve Harvey (left) welcomed
renowned songwriter/producer Raphael Saadiq to his
syndicated morning program. Saadig performed a six-
song set live with a full band that featured songs from
his album “The Way | See It.” His current hit “Never Give
You Up” is No. 17 on the Urban AC chart.

Wanted Man >
Latin rapper Pitbull
(seated) has signed

with Polo Grounds

Music/RCA Music
Group for recording,

touring and branding
opportunities.

Joining him at the

signing are Polo
Grounds Music
president Bryan
Leach (left) and
RCA/Jive Label
Group chairman/CEO
Barry Weiss. Photo
courtesy of Polo
Grounds Music/RCA
Music Group
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Class Acts

The Rock and Roll Hall of Fame inducted its
class of 2009, ushering in such music icons as
Metallica, Run-D.M.C., Jeff Beck, Little Anthony
& the Imperials and Bobby Womack. Basking in
the afterglow are, from left, Clear Channel
CHR/top 40 WXSS (103.7 Kiss-FM)/Milwaukee
marketing director Natalie DiPietro; Warren
Christensen, senior VP of promotion at Q-
Prime, which manages Metallica; and Q-Prime
VP of promotion Michelle Munz.

< Know Him
Well
Seal gave an
exclusive private
show for AC
KOST/Los Angeles
listeners at the W
Hotel in Westwood.
From left: Clear
Channel Radio/Los
Angeles marketing
director Robert
Lyles, KOST PD
Stella Prado, Seal
and KOST morning
show personalities
Kristin Cruz and
Mark Wallengren.

< Fosterchildren

Rock band Fosterchild headlined tattoo
artist Kat Von D's birthday party at West
Chester, Pa., rock club the Note. From left:
Fosterchild drummer Bob Pirylis, rock
WYSP/Philadelphia APD/MD/midday jock
Spike Eskin, Fosterchild singer/guitarist
Danny Beissel, Note co-owner Donnie
Moore, pro skateboarder/music personality
and Note co-owner Bam Margera, Live
Nation booking coordinator TJ Smith and
Fosterchild guitarist Brian Quinn.

< Hungry For
More
Humorcore band
Psychostick is
readying the release
of its new album,
“Sandwich,” due May
S on Rock Ridge
Music. Pictured
during a visit to
record exclusive live
tracks for Sirius XM
Radio are Psychostick
guitarist Josh Key
and drummer Alex
Preiss, “Octane” host
Bodhi and
Psychostick vocalist
Rob Kersey.
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It Takes Two
Although Harold Melvin
& the Blue Notes’ 1972
classic, “If You Don't
Know Me by Now,”
never reached the AC
chart, Seal brings the
song back to the tally’s
top 10 for a second
time, follcwing Simply Red’s chart-topping run in
1989. Here is a look at the five (nonseasonal) songs
to scale the AC top 10 by two artists in that span.

Title, Artists, Peaks, Years
" “If You Don’t Know Me by Now,” Simply Red,
No. 1, 1989; Seal, No. 10, 2009
“Listen to Your Heart,” Roxette, No. 2, 1989;
D.H.T., No. 6, 2005 "
“Landslide,” Fleetwood Mac, No. 10, 1998;
Dixie Chicks, No. 1, 2003
“To Make You Feel My Love,” Billy Joel, No. 9,
1997; Garth Brooks, No. 8, 1998
“You Got It,” Roy Orbison, No. 1, 1989;
Bonnie Raitt, No. 6, 1995

Perfect 10

Rascal Flatts extends its span of Country No. 1s

to six yea-s and five months, as “Here Comes
Goodbye” becomes its 10th song to reign. Below
is a rundown of the band’s chart-topping titles.

Title, Date Reached No. 1

“These Days,” Nov. 22, 2002
“Mayberry,” May 14, 2004

“Bless the Broken Road,” Feb. 4, 2005
“Fast Cars and Freedom,” June 24, 2005
“What Hurts the Most,” March 31, 2006
“My Wish,” Dec. 8, 2006

“Stand,” May 4, 2007

“Take Me There,” Sept. 14, 2007
“Here,” Dec. 26, 2008

“Here Comes Goodbye,” April 17, 2009
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The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Lady GaGa’s Winning Hand

Lady GaGa becomes the first
artist in more than six years to
send her first two CHR/Top 40
entries to the summit, as “Poker
Face” (Interscope) shuffles 2-1.
“Just Dance” led for two weeks
in January.

Avril Lavigne last launched with
a pair of No. 1s—“Complicated”
and “Sk8er Boi”—in 2002. She
added a third leader out of the
gate with “I'm With You" in 2003.

Ace of Base is the only other act to arrive with a trio of toppers: “All
That She Wants,” “The Sign” and “Don’t Turn Around” in 1993-94.

Since the Nielsen BDS-based chart’s 1992 inception, four other
acts reached No. 1 with their first two CHR/Top 40 titles: Mariah
Carey (1993), Sugar Ray (1997-99), Christina Aguilera (1999-2000)
and Bounty Killer, billed as a featured act on Fugees’ “Killing Me
Softly” in 1996 and No Doubt’s “Hey Baby” in 2002.

'"Em Enters
Rhythmic,
CHR/Top 40

Eminem scores his highest Rhythmic
debut in five years, as his celebrity
spoof “We Made You” (Interscope)
blasts in at No. 27 with Most Increased
Plays (912 first-week detections). The
song, featuring an uncredited chorus
vocal from soul singer Charmagne
Tripp, marks the rapper’s best bow
since "Encore” arrived at No. 23 in
Novemnber 2004. His new single, the
second from “Relapse,” due May 15,
concurrently claims Most Increased
Plays at CHR/Top 40 (up 957), where
it begins at No. 38. The album’s lead
track, “Crack a Bottle,” with Dr. Dre
and 50 Cent, peaked at No. 6 at
Rhythmic and No. 22 at CHR/Top 40.

‘Unstoppable’
Rascal Flatts

Rascal Flatts claims 1ts 10th No. I at
Country (sec Spin Spotlight, left), as
“Here Comes Goodbye™ (Lyric
Street), the lead single from the band’
new album “Unstoppable,” vaults 6-1.
The track joins Taylor Swifts “Our
Song” in December 2007 as the only
tdes this decade to jump to the sum-
mit from outside the top five
(excluding Garth Brooks’ No. |
deburt with “*More Than a Memory™
in September 2007).

The list's new leader widens the
trio’s lead for most No. 1s among
groups this decade. Lonestar ranks
second with six leaders in the "00s.

At 12 weeks. “Goodbye,” which
also debuts on AC at No. 29, marks
the format’s quickest ascent to No.
1 since Swift’s “Love Story” rose 2-
11 its ninth week in November.

Seal Of Approval

“If You Don’t Know Me by Now” (Warner
Bros.) lifts 12-10 at AC, granting Scal his first
top 10 at the tformat since the No. 4 “Love’s
Divine” in 2004. The singer also reached the
top bracket with “Kiss From a Rose™ (No. 1,
1995),“Don’t Cry” (No. 4, 1996) and “Fly Like
an Eagle” (No. 9, 1997). His current hit 1s just
the fitth nonboliday title to reach the top 10 in
separate versions by different artists in the past
20 years (sce Spin Spotlight, lett).

Eftective this issue, R&R has tweaked the
recurrent rule at Hot AC to match that of AC.
Both formats will now move descending songs
to recurrent status in a three-tiered system: if’
they have logged 52 chart weeks and rank
below No. 5; 26 weeks and rank below No. 10:
or 20 weeks and rank below No. 15.

Roach Breaks
Rock Deadlock

In just the third tie atop Rock, Papa Roach'’s
“Lifeline” (Interscope) edges Nickelback’s
“Something in Your Mouth” (RRP). While each col-
lected 383 plays, the former act notches its first No.
1 at the format due to its larger spin increase (up
59). The draw is the chart’s first since June 24,
2005, when Robert Plant & the Strange Sensation’s
“Shine It All Around” won a tiebreaker over
Audioslave’s “Be Yourself.” On the Dec. 11, 1998,
tally, the Black Crowes’ “Kickin” My Heart Around”

rar

claimed first place over Jonny Lang’s “Still Rainin’.

Interscope Triples Atop
Triple A

With a 4-3 climb tor James Morrison’s
“Notlnng Ever Hurt Like You,” Interscope
lands the top three songs at Triple A for the
first time in eight-and-a-half years. The song
jomns Snow Patrol’s “Crack the Shutters,” No. |
tor a sixth week, and U2% “Magniticent” at No.
2. Interscope 1s the only label to score such a
hat trick. It first monopolized the top three
spots for tour weeks in fall 2000 with U2%
“Beauutul Day,” the WallAowers” “Slecpwalker™
and Sung’s “After the Rain Has Fallen”
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R&R CHR/TOP 40

Can't find that next generation of talent? G105/Raleigh is growing

its own

Radio’s Responsibility
To Renew Itself

Kevin Carter

KCarter@RadioandRecords.com

recently reported what would normally be considered a rou-

. tine radio move: A part-time jock by the name of Reid was

leaving Clear Channels WDCG (G105)/Raleigh for the

opportunity to do nights at Dittman’s WABB/Mobile. An

ordinary jock-move story would have ended there, but this

was no ordinary story; turns out Reid’s yearlong transforma-

tion from lowly intern to fully functioning air personality was made possible
by the carefully cultivated tutelage of G105 night jock Geller.

Upon turther examination, an amazing statistic
came to light: Reid was the eighth such Geller
intern (at various stations) to subsequently land a
tull-time radio gig. "It feels like Geller gave birth o
cight radio babies . . . without the stretch marks.”
says his boss, G105 P Randi West, a passionate
radio teacher herself.

“I've changed my mind: I'm
not going to teach anyone any-
more because they keep leaving
me,” Geller says.Yes, he's joking.
As a matter of fact, it one of his
interns doesn’t move up and
out, he and West feel like they're
not doing their jobs as respon-
sible broadcasters.

It’s also worth noting that
WABB P Chris Michacels is vet
another “graduate™ of G103, a
station that also prides itself as a
teaching facility zealously overseen by West and a
staff of pros like Geller who thoronghly believe in
giving back to radio’s upcoming generation in
order to ensure the industry’s survival. “You can't
buy what they teach you at G105, and I can't wait
for Reid to bring what he’s learned to Mobile”
Michacels says.

“We have the ‘Geller School of Broadeast”at night;
the "Randi School of Broadeast” during the day, ete.
Everyone here participates,” West says.One of the
things that keeps me going in this industry—other
than the fact that its fun—is I believe T can make a
ditference. I truly believe that the things we do, the

people we teach and the way T lead this radio sta-

Geller

tion can really make a ditference. We're talking about

what someone is going to do for the rest of their life”

Room To Learn

Throughout any career, random bits of knowledge are
absorbed  through osmosis, but
this situation is different: This is a
conscious effort by the G103 statf
to actively teach the business of
radio to equally passionate rook-
ies who are eager to learn. “I'm
very specitic when 1 choose my
mterns. You can see that talent in
them,” Geller says. T get passion-
ate about teaching, and T know
that with the next generation of”
radio coming up, there’s not thae
much room to learn, and I'd like
to give them a chance”

Geller and West attended radio vocational
schools: Geller wene to the New School of Radio
and TV in Albany, N.Y. The course was supposed to
last six months, but the enterprising Geller found
himself in “selt=accelerated ™ mode that allowed him
to finish in half the time.

“We were supposed to do a one-hour mock show
aday, he recalls."Some of the kids wouldn’t feel like
doing their shows, so 1 ended up being in this fake
studio for the entire class, doing everyone else’s show,
and the whole time I was thinking,"When we grad-
uate, we e all going to be competing for these radio
jobs, so if you don’t want to do your shift, tine, I'll

do it! "That same attitude extended to Gellers sub-
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‘I didhr!’t have
anything,
anétrad%

has given me
everything.

| don't

know why |
wouldn’t give
back to other
people too.

—Celler

‘I truly
believe that
the things
we do, the
eople we
each and
the wa
lead this
radio station
can really
make a
difference.’
—Randi West

Geller's
Greatest Hits
Here are Geller's
former interns, and
the stations where
they later landed jobs:
Sparxxx, nights,
KDUK/Eugene, Ore.
Scotty Bravo,
overnights, WRHT and
WCBZ/Greenville-New
Bern-Jacksonville, N.C.
DK, nights, WRHT and
WCBZ/Greenville-New
Bern-Jacksonville, N.C.
Carson, nights,
WJIDQ/Meridian, Miss.
Cerwin, part-time
airwork, KZHT/Salt Lake
City and KQKQ/Omaha
Tricia, MD, KZHT/Sait
Lake City

Sara, part-time airwork,
KZHT/Salt Lake City
Jon Clark, “Bob & the
Showgram,” WDCG/
Raleigh

Chip Basil, WYKS/
Gainesville

Reid, nights, WABB/
Mohile

www americanradiohistorv com

sequent part-time career: ™[ jumped at the opportu-
nity to do any shift, and it’s that kind of passion and
eagerness that I look for now]” he says.1f someone
has that quality, they can be successful.”

Geller, who grew up i Schenectady, N.Y.,
attributes his intense desire to give something back
to someone who gave him his shot in 1996: Brian
Cody. now doing mornings at WFLY/Albany.
“Brian gave me my first break, and it really turned
my life around,” Geller says. “Everything [ have
now is due to that first guy who gave me a chance
and taught me. T didn’t have anything. and radio
has given me everything. I dont know why |
wouldn’t give back to other people too.”

Gellers career has taken him to KZHT/Salt Lake
City, KQKQ/Omaha and WRHT/Greenville,
N.C. Most of his tormer interns have gone on to
find tull- and part-tme radio gigs at some of his
former stations, as well as WFLZ/ Tampa; WYQY/
Jackson, Miss.; KHOP/Modesto; and others.
Geller’s first G105 intern, Jon Clark, has also suc-
cesstully moved on—right down the hall as a mem-

= e

ber ot G103 “Showgram™ morning show with
Bob Dumas, Mike and Kirsten. The guy who just
landed at WABDB. Reid, evolved from stunt guy into
amarketable personality during the course of a vear
under Geller.

Retd made it clear he wanted to be on the air, so
Geller began the training process. I put him in the
production studio to practice doing breaks,” he says.
Eventually, Geller slipped those tapes under Wests
door, and she took it from there.

Unconventional Talent Sources
West and Geller admit that the supply of excited
tuture radio talent isn’t as large as it once was,
which has forced them to look in unconvention-
al arcas."Many times Ul just stcumble across inter-
esting people.” Geller says. “T'll run into someone
who has a good personality, and I'll invite them to
the radio station.”

Such is the case with his latest work-in-progress,
who he discovered working in the produce depart-
nient of a Kroger supermarket: a guy who comes
equipped with his own made-for-radio handle:
“Biscuits.” Why? " He said, "Because I'ny big, golden
and delicious, ™ Geller says, laughing at the memo-
. Three months later, Biscuits is still hanging out at
the stadon, soaking up the knowledge and waiting
for his chance.

West considers the cultivadon of new talent a vital
component in her legacy as a broadeaster. “Ies a
reflection of the radio station, and it also a reflec-
tion of e as a program director,” she says. "It my
people never go on to get jobs, what does that say
about me as a teacher? Ies up to us to create an
atmosphere for people to be able to move up to big-
ger and better things.

“T love all my part-timers and want them to stay
forever, but the fact of the matter is, if chey do. it
means theyre not a good hire]” West continues.
“Sometimes we have to give them a liede push out
the door; some are still in school, some stay longer
for a varicty of personal reasons, but at the end of
the day, it a true reflection of this radio station that
we know that when our people leave here, they have

the skill set necessary to get a full-ume job™  R&R
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» JESSE McCARTNEY NETS HIS THIRD TOP 10, AND
FEATURED ARTIST LUDACRSS HIS 10th, AS “HOW DO YOU
SLEEP?” RISES 11-10. McCARTNEY PREVIOUSLY REACHED THE
TOP TIER WITH HIS DEBUT, “BEAUTIFUL SOUL” (NO. 4), IN 2005
AND THE FIVE-WEEK NO.  “LEAVIN’ " LAST SUMMER.
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After bringing his street credibility to radio, DJ Drama now aims

to deliver the hits

Bringing Drama To

The Masses

Darnella Dunham
DDunham@RadioandRecords.com

likely to hit the bull’s-eye.

“Day Dreaming™ featuring Akon, Snoop
Dogg & T.1. is a departure from the street-
friendly songs he became known for on his
nixtapes. And, for the first time, a single pow-
ered by Drama is getting enough love from
radio to chart.

The album, which will be released May 19, also
features the-Dream, Too Short, Ray |, Fabolous,
Bun B, Scarface, Nas, Marsha from Floetry, Willie
Da Kid, LA the Darkman, Gueci Mane, Trey
Songz. Flo Rida,Young Dro and Styles 1%

The “Gangsta Grillz” mixtape
series, combined with numerous
artist-driven  mixtapes,  helped
Drama  make his name  in
Atlanta, across the nation and
then internationally. Radio One’s
WHTA  (Hot  107.9)/Adanta
recruited him for a weekly show:
“Gangsta Grillz)” which  airs
Saturdays from 8 p.m. to 10
p.m. “The Aphilliates:
Iz Watchin® "

with D] Drama and

Streetz

1D} Sense, is carried
Fridays from 8 p.m.
to 10 pm. on
Sirtus”  Shade 45
(XM channel 60).
In addition, tour-
g as T.1.s D] and
appearing in sever-
al music  videos
have helped elevate

the profile of this 1J]

with  a mind for
marketing.
20 24/7 NEWS ONLINE

n his second major-label release,“Gangsta Grillz: The Album,
Vol. 27 (Grand Hustle/Atlantic), D] Drama sets out to main-
tain his underground credibility while expanding his brand
on a mainstream level. If the first single is any indication, he’s

The Transition
Deciding which artists to pursue for “Day
Dreaming”™ came about after a brainstorming
session. Akon was open to the concept of
appearing on the track when Drama pitched it.
He and Snoop were already collaborating on a
mixtape. Grand Hustle founder/CEQO T.1. was
a no-brainer. The addition of T.I. “was only
right.” Drama says, and not just because of their
friendship and business relationship. “IHe also tit
on the song.” Drama adds that the lineup con-
sisted of “three artists that were internation-
ally known, well-respected and ac-
cepted. So it just made sense.”
Creating 2 radio-friendly song
was mteentional. “Day Dreaming™ is the
tirst recording by Drama to appear on
an R&R chart, moving 26-24 this
week at Rhythmic. “This time
around. seeing thae [ had
proven myself and my
brand, one of the
things that [ definite-
ly wanted to do was
to have a song that
was viable at radio
on all facets.
“It’s bigger than
Jjust a’street, ‘Gang-
sta Grillz" record
that might not have
reached the levels
that ‘Day Dreaming’
has reached.” he adds.
Will

having a

DJ Drama

What
Happened To
The DJ?

On the album “Gangsta
Grillz: The Album, Vol.
2" and its leadoff single
"Uay Dreaming,” DJ
Drama is simply listed
as “Drama.” Why has
“DJ” been omitted
from his name now that
Atlantic is releasing his
music? Blame it on the
Chicago-based DJ
Drama, who had the
name trademarked.
History suggests this
may work in Drama’s
favor. The Notorious
B.I.G. (Biggie Smalls),
Common (Common
Sense) and the Roots
(the Square Roots)
were all forced to
modify their original
monikers after
discovering someone
else owned the rights.
The good news is, all of
them went on to
achieve greater success
than those who had
those names

trademarked.

commercial radio hit hurt his strect credibil-
1ty? Drama doesn’t think so. "It doesn’t mit-
igate what I've accomplished or what T do.
I’'m proven when it comes to my brand. I'm
still dropping mixtapes, my album is com-
plete with bangers that people  know
‘Gangsta Grillz” for so I’'m not concerned

about that”

Drama’s Biggest Believer
Passtonate about his project, Drama remains
actively involved in keeping his music on the
radar of programmers and DJs. “I'm blessed
to be able to work records and not be your
typical artist,” Drama says. “I have my own
relationship with the mixers, with the PDs
and 1t’s a great fteeling to reach out on my
own and talk to them about my record and
get feedback. Atlantic can do their part and
I can also do my part—that goes a super
long way.”

Since Drama isn't actually rapping or
singing on “Day Dreaming,” getting con-
sumers to associate the song with him is an
added challenge despite his heavy presence in
the video and in the intro and ending for the
single. Drama recognizes that mixers have
helped listeners connect “Day Dreaming” to
him by mentioning his name when they play
it and front-selling it. According to Drama,
“It’s one thing for the record to get play, but
when a DJ plays it, it’s a co-sign that goes a
long way, so I love my DJs tor that.”

Naturally, Drama hopes “Gangsta Grillz:
The Album, Vol. 27

According to Nielsen SoundScan, his most

outsells his last album.

L

recent album, 2008’ “Dedication 3,” has sold
62,000 units. But he has other ambitions,
namely to expand his presence on radio as a
DJf and a personality. “I'm in the process of
just becoming a bigger tixture in radio. I've
spent a lot of my carcer doing mixtapes, on
the road and putting albums out, so radio’s
really a goal of mine, to get a powertul slot in

a powertul market.” RsR

Track Records

Drama isn’t the only DJ to make
inroads on R&R'’s Rhythmic chart
in 2009. Other chart riders who
double as artists and mixers are
DJ Felli Fel of Emmis” KPWR
{(Power 106)/Los Angeles and
former CBS Radio urban WVEE
(V-103)/Atlanta morning show

imager DJ Class.

“Feel 1t” is Felli Fels third trip
on the Rhythmic tally. The single,
featuring T-Pain, Sean Paul, Flo
Rida and Pitbull, peaked March
20 at No. 24. Previous efforts
“Get Buck in Here” (2007) and
“Finer Things” (2008) logged 21
and 20 weeks, respectively, on

WWW.americanradiohistorv.com

the chart. Both cracked the top
20. Current single “Feel It” is No.
28 at Rhythmic. The release date
of Felli's album, “Go DJ,” hasn't
yet been determined.

“I'm the Ish,” which came out
at the end of 2008, is the first
appearance on an R&R chart by
mixer/producer/rapper DJ Class,
who has been releasing music
since 2000. The track debuted
March 23 at Rhythmic and
showed spin growth every week.
The Baltimore club song got its
start in the mix and continues to
rise, and the new Kanye West
remix will likely help “I'm the Ish”
advance at radio.—DD
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{F U SEEK AMY JIVEILG
BABY BASH FEATURING LIL JON & MARIO

THAT'S HOW | GO ARISTA/RMG

PLAYS
™ ‘;/- MILLIONS RANK
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1973 307 12.347
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057  +124 4.612
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: N4 . -162 j 4:.652 )
™ m 27ms
679  +400 4757
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ARTIST NEW
TITLE / LABEL STATIONS
EMINEM 36
We Made You

{Web/Shady/Aftermath/Interscope}

KBFM, KBMB, KBOS, KCAQ, KDDB, KDL'W,
KHTN, KISV, KKFR, KKSS, KLUC, KOHT,
KPWT, KSEQ, KSFM, KTBT, KUBE, KUUU,
KVEG, KVPW, KWIN, KXJM, KYLD, KYZz,
WAZ, WBTT, WORE, WJMN, WJQM,
WNVZ, WQHT, WRCL, WRDW, WXIS,
XHTZ, XMOR

MIMS FEAT. LETOYA 15
Love Roliercoaster

(Capitol)

KBBT, KDDB, KKFR, KKWD, KSEQ, KUUUY,
KVPW, KYZZ, KZFM, WDRE, WNHT,
WRDW, WRVZ, WXIS, WZBZ

NEW BOYZ 15,
You're A Jerk

(Asylum)

KBMB, KBOS, KCAQ, KDCS, KDLW, KGGL
KHTN, KISV, KKFR, KSEQ, KWIN, KYZZ,
KZFM, WNHT, XHTZ

DAY26 FEAT. DIDDY &

YUNG JOC 15
fmma Put it On Her

(Bad Boy/Atlantic)

KBMB, KDDB, KDLW, KKND, KSEQ, KVP A,
KYZZ, KZFM, WAJZ, WNHT, WRDW, WRVZ,
WZBZ, WZMX, XHTO

SOULJA BOY TELL'EM 12
Turn My Swag On

{ColliPark/Interscope)

KDDB, KPHW, KT8T, KVPW, WAJZ, WHET,
WIMN, WKHT, WPOW, WRDW, WRVZ,
WZBZ

FLO RIDA FEAT. WYNTER n
Sugar

(Poe Boy/Atlantic])

KBBT, KBOS, KLUC, KPWT, KRKA, KSFM,
KTT8, KZON, WAJZ, WLTO, WPYD

JEREMIH )]
Birthday Sex

(Def Jam/IDJMG)

KBFM, KKSS, KKWD, KPWT, KTT8, WBTT,
WHZT, WKHT, WMBX, WQHT, XHTO

KANYE WEST FEAT.

MR. HUDSON =]
Paranoid

{Roc-A-Fella/Def Jam/IDJMG)

KHTN, KISV, KQKS, KTTB, WIMN, WIQM,
WKHT, WRDW, XHTZ

KERI HILSON FEAT.

KANYE WEST & NE-YO b i
Knock You Down

(Mosiey/Zone 4finterscope)

KIKi, KKSS, KKWD, KRKA, WBTS, WBTT
WNVZ

AOOED AT...

WRCL

Flint, MI

PD: Clay Church

MD: lan Richards
Gorilla Zoe, Echo, 19
Eminem, We Made You, 17
Pleasure P, Boyfriend #2, 5

FOR REPORTING STATIONS PLAYLISTS GJ TO:

www.RadicandRec

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL GAIN TITLE / LABEL /GAIN
PLEASURE P 43'/87 ELECTRIK RED 34410
Boyfriend #2 So Good
{Atlantic) (Radio Killa/Def Jam/IDJMG)
TOTAL STATIONS: 39 TOTAL STATIONS: 31
MELANIE FIONA 406/0 BIRDMAN
Give It To Me Right FEAT. LIL WAYNE 343/27
(SRC/Universal Motown Always Strapped
TOTAL STATIONS: 37 {Cash Money/Universal Motown)

TOTAL STATIONS: 24
BROOKE HOGAN
FEAT. STACKS 394/36 TAY DIZM FEAT. AKON 321741
Falling Dreamgirl
(Sobe} (Nappy Boy Cigital)
TOTAL STATIONS: 32 TOTAL STATIONS: 28
UTADA 390/27 JESSE MCCARTNEY
Come Back To Me FEAT. LUDACRIS 32119
(Island/IDJMG) How Do You Sleep?
TOTAL STATIONS: 26 (Hollywood)

TOTAL STATIONS: 14
KEYSHIA COLE r 350/6
You Complete Me 0J DA JUICEMAN
{imani/Geffen/Interscope) FEAT. GUCCI MANE 296/26
TOTAL STATIONS: 42 Make Tha Trap Say Aye

(32/Mizay/Asylum)

TOTAL STATIONS: 33

EMINEM

We Made You (Web/Shady/Aftermath/Interscope)
KPWR +46, KHTN +44, KVPW +38, WNVZ 438, KPWT +36,
WIFX +36, KISV +33, KWIN +33, KXJM +32, KBFM +30

THE BLACK EYED PEAS

Boom Boom Pow (will.i.am/interscope)
KYZZ +45, KRKA +45, KBFM +40, WRDW +38, WNVZ +38,
WAUZ 437 KPWR +32, WBBM +32, KBBT +32, KGGI +31

FLO RIDA FEAT. WYNTER

Sugar [Poe Boy/Atlantic)
WPOW +36, WHZT +36, KLUC +33, KSFM +30, KZON +28,
WBTS +2, KZFM +20, KPWR +17, KBBT +17, KBOS +17

JEREMIH

Birthday Sex

(Mick Schuitz Productions/Def Jam/iDIMGC)

WXIS +30, WPOW +27, KPWT +24, KVPW +23, WQHT +22,
KDGS +22, WRCL +21, WRDW +21, WBTT +23, WAJZ +15

fr  KID CUDI
Day ‘N’ Nite
{Dream On/G.0.0.D./Universal Motown)
WLLD +43, WQHT +43, KGGI +42, KBFM +41, WBBM +34,
WJQM +3D, WHZT +29, KUBE +29, KQKS +26, WPOW +21

FOR WEEK ENDING APRIL 12, 2009

LEGEND: See tegend to charts in charts section for rules and syrmhol explanations.

75 rhythmic stations are electronically monitored by Nielsen Broadeast Data Systerns 24 hours
a day, 7 days a week.© 2009 Nie sen Business Media, Inc. All rights reserved.

APRIL 17, 2009

A |
@©CBS NEWS

The biggest names in news

on the gold standard of news radio.

The award winning

@©CBSRA

24/7 HEWS ONLINE @ www.RadioandRecords.com 21



www.americanradiohistory.com

R&R URBAN/URBAN AC/GOSPEL

New trio brings local morning radio back to Chicago’s

legendary WGCI

Start A Riot

Darnella Dunham
DDunham@RadioandRecords.com

ob Wall, Tom Joyner, Doug Banks and Crazy Howard
McGee are some of the esteemed personalities who have
graced morning drive on Clear Channel’s WGCI/Chicago.
On April 1, the city was introduced to a new collective that
aims to achieve the same level of success and longevity as

its predecessors.

“The Morning Riot,” featuring Chitown natives
Tony Sculfield, Nina Chantele and Leon Rogers,
replaced *“The Steve Harvey Morning Show;” which
on March 24 moved to urban AC sister WVAZ
(V103) to replace " The Tom Joyner Morning Show.”
Harvey’s venue change was a natural. The appeal of
his New York-based syndicated program is largely 25~
54, a demo that consttutes 57% of V1035 audience,
according to Arbitron. Yet morning drive was V103%s
lowest-performing prime-time daypart in the demo.
Meanwhile, 43% of WGCIs listeners are 18-34.

The move is the latest in a string of personality
changes following Chicago’ conversion to the
PPM in September. Well-known Chicago hosts—
mcluding Steve Dahl, longtime morning team
Eddie & Jobo and sports hosts Mike North and
Dan McNeil—have all exited the airwaves.

While the team is new, its members have previ-
ous experience in the market: Chantele in middays
on co-owned CHR/top 40 WKSC (103.5 Kiss
FM), Rogers co-hosting nights on WGCI and
Scultield most recently in WGCIS atternoon drive.
In fact, Sculfield is no stranger "GCl mornings. For
seven years he co-hosted “The Crazy Howard
McGee Morning Show” and also hosted his own
Saturday morning program,“Riot Radio With Tony
Sculfield,” in 2005.

“They all bring a different dynamic to the team,”
PD Kiris Kelley says.“Tony is so versatile and clever
and funny. Nina is really fun, opinionated and reps
for the ladies. Leon is just crazy and unpredictable;
he brings a whole ditterent element.”

Chemistry Comes Naturally

Partmering personalities who have never worked on-

air together can be risky—will they mesh both on

and off the air? After less than a month all three are
pleasantly surprised at how quickly they've gelled on
the air. Having worked in the same cluster, they
developed a natural case with one another, which
made working together instantly comfortable.

“We didn’t think it was going to be this quick,
but we knew we were going to have some chem-
istry and that 1t was going to be on fire,” Sculfield
says. “We're friends, so we also know each others
ways,” Chantele adds. " We know when to not take
anything personal—it’s always just fun.”

The show 1s produced by market veteran Art
Porter and is more music-intensive than Harvey’
show, averaging nine songs per hour, according to
Nielsen BDS. Harvey, on V103, plays three or four.

The trio has adopted “Real radio with regular
people™ —a term coined by Cortney Hicks,
Rogers' former morning show partner at Crawford’s
WPWX (Power 92)/Chicago—as its mantra. That
means “getting back to the roots, letting the listen-
ers enjoy their personalities, letting them chime in,
letting them talk to the personalities,” Rogers says.
“We're just regular people—you can touch us, you
can see us out in the street,and [ think a lot of jocks
have gotten away from that—just going out among
the people because those are your fans.

“T love it when I'm in a grocery store and I'm
tussing at my kids about something and somebody
stops and says, ‘Hey, you're that guy on the radio, ”
Rogers adds.“It’s a good feeling to know that peo-
ple want to reach out and touch you.”

Localism is a cornerstone of radio, especially in
Chicago, which has produced miore than its share
of high-profile personalities, including  Joyner,
Banks, McGee, Wall, Dahl, Larry Lujack, Jonathan
Brandmeier, Mancow, Dick Biondi and Studs
Terkel. “As long as I can remember we've had our

22 24/7 NEWS ONLINE @ www.RadioandRecords.com
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WGCI's ‘The Morning Riot,
from left: Tony Sculfield,
Nina Chantele and Leon
Rogers

Rooted In
Chitown Radio
Tony Sculfield:

B Chicago-based
comedian joins WGCI
in 2000 for mornings
as Crazy Howard
McGee's sidekick.

B Moves to afternoon
drive in 2007.

Nina Chantele:

B Hits the Chitown
airwaves in 2000 as
a part-timer on
Crawford’'s WPWX
(Power 92).

B Lands first full-time
gig in Miami on Clear
Channel’'s WMIB
(103.5 the Beat).

B Makes two stops in
Texas: Border
Media’s rhythmic
KXBT (Beat
104.3)/Austin and
middays on
Liberman’s KZZA
(Casa 106.7)/Dallas.

B Returns home to
Chicago in 2006 for
middays on Clear
Channel’'s WKSC
(103.5 Kiss FM).

Leon Rogers:

B Chicago-based
comedian joins Crazy
Howard McGee’s
morning show in
2006.

B Moves to nights to
co-host “Go Getta
Radio” with Frankie
Robinson

com

people.” Rogers says." Chicago people want to hear
Chicago people or somebody thats in tune with
their community. Because if you come here and
transplant yourself to Chicago and you get out here
among the Chicagoans and know the culture and
embrace the city, the city will embrace you back

and you'll always have fans”

Kelley describes the new show as a combination

of “energy, information, interaction with the audi-
ence and fun.” Apart from being locally produced,
there are several differences between Harvey’s show
and "The Morning Riot.”” According to Sculfield,
“The show is a lot wilder. Not to say that Steve
Harvey wasn't edgy, [ just think we've got a little
bit more of an edge—we're going to take it a lit-
tle bit closer to the line and know where that line

1s where we won't cross it.”

From Stimulus To Stanky Legg
Knowing what their listeners want to hear, since
they live the lifestyle of their target 18- to 3+4-year-
old audience, also works in the team’ favor." Were
young, fresh, new” Rogers says.“We're old e¢nough
to talk about concerns in the community and bil-
lion-dollar stimulus packages, but we can also relate
to the kids and the teenagers in high schools about
Lil Wayne, the latest fashion [and] Kanye West releas-
ing new gym shoes. I shop where they shop, but at
the same time, we could put on the Brooks Brothers
suits and go out and hob-knob with politicians.”
Sculfield adds,” We can talk the stmulus one minute
and the Stanky Legg the next”

While they offer plenty of content that relates
to their listeners, the trio understands the need for
brevity since the PPM became ratings currency in
the market. It something they learned to adopt
on their individual shows and now apply in morn-
ings. “In a PPM world everything is quicker,
cleaner, to the point,” Sculfield says. “You don't
have the luxury of sitting around, setting your
break up, giving them a whole lot of detail—
you've got to get to the meat of the break, you've
got to get to the compelling material as quick as
you can and just knock it out” Overall, Kelley
says, “Is making us focus on muaking a better
product for the listener.”

The show ainis to make an impression that will
be reflected in the ratings. But it also has loftier goals.
“This is a city thats produced grear radio talent, so
we just want to make our mark,” Sculfield says.*To
put our names in a line with Tom Joyner, Doug
Banks, Crazy Howard McGee [and] Steve Harvey
is incredible, so we're really excited.”

Chantele says, “It started on April Fool’s Day, but
it’s not a joke.” Sculfield adds,“We're here to stay—
RR

we ain’t going nowhere.”
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MOST ADDED

ARTIST

TITLE / LABEL

YUNG L.A. FEAT.
RICCO BARRINO
Futuristic Love (Elroy)
(Grand Hustle/Interscape)

NEW
STATIONS

3s

KBTT, KIPR, KJMM, KKDA, KNDA, KOPW,
KPRS, KRRQ, KVSP, WAMO, WBFA, WBLK,
WBTF, WDKX, WEMX, WEUP, WFXA,
WFXE, WHXT, WJKS, WiMI, WITT, WJUC,
WIWZ, WJZD, WJZE, WPWX, WQBT,
WQHH, WRBJ, WRBP, WTMG, WWWZ,

WZFX, WZHT

JAMIE FOXX FEAT. TIMBALAND 34

| Don't Need It
£J/RMG)

KBTT, KIPR, KJMM, KKDA, KOPW, KPRS,
KRRQ, KVSP, Sirius XM The Heat, WBFA,
WBLK, WBTF, WDKX, WEMX, WEUP,
WFXA, WFXE, WHXT, WJKS, WJLB, WJMI,
WITT, WIUC, WIWZ, WJZD, WJZE, WQHH,
WRB., WRBP, WTMG, WUSL, WwwZ,

WZFX, WZHT

TREY SONGZ
| Need A Girl
(Songbook/Attantic)

33

KBTT, KIPR, KJMM, KKDA. KNDA, KOPW,
KPRS, KVSP, Sirius XM The Heat, WAMO,
WBFA, WBLK, WBTF, WDKX, WEMX,
WEUP, WFXA, WFXE, WHHL, WHRK,
WHXT, WJKS, WiM), WJTT, wWiUC, WJZD,
WPH!, WQHH, WRBJ, WTMG, WWWZ,

WZFX, WZHT
MIMS FEAT. LETOYA

Love Rollercoaster
(Capitol)

KBTT, KIPR, KJMM, KNDA, KOPW, KRRQ,
KVSP, Sirius XM The Heat, WBFA, WBLK,
WBTF, WDKX, WEMX, WEUP, WFXA,
WFXE, WJKS, WIMi, WJTT, WJUC, WIWZ,
WJZD, WJZE, WPWX, WQHH, WRBJ,

WTMG, WWWZ, WZFX, WZHT

Can't Let Go
(Slip-N-Slide/IDJMC)

" SHONIE FEAT. FABOLOUS 22

KBTT, KIPR, KSMM, KNDA, KOPW, KVSP,
WBFA, WBLK, WBTF, WDKX, WEUP, WFXA,
WJIKS, WUMI, WITT, WJUC, WJZD, WRBJ,

WTMG, WWWZ, WZFX, WZHT
BIG BOI

Ringtone
{LaFace/JLG)

21

KIPR, KJMM, KOPW, KRRQ, KVSP, WBFA,
WBTF, WDKX, WEMX, WFXA, WFXE,
WJKS, WiMI, WIUC, WJZD, WJZE, WPEG,

WRBJ, WRBP, WTMG, WVEE

" LEMARVIN

Too Many Patrons
(Brookland)

19

KBTT, KiPR, KJMM, KNDA, KOPW, KRRQ,
KVSP, WBTF, WEUP, WEXA, WFXE, WJKS.
WIMI, WITT, WJUC, WJZD, WRBJ, WTMG,

WZHT

ADDED AT...

KKDA

Dallas, TX

PD: Skip Cheatham
MD: Nate Quick

KIO4 |

Jamie Foxx Feat. Timbaland, | Don’t Need i, O

Trey Songz, | Need A Girl, O

Yung LA. Feat. Ricco Barrino, Futuristic Love (Elroy), O

FOR REPORTING STATIONS PLAYLISTS GO 7O

» CHICAGO-BASED NEWCDMER JEREMIH TAKES A
SLICE OF WO CHARTS. HIS INAUGURAL TRACK,
“BIRTHDAY SEX,” LEAPS 2§-23 (UP 270 PLAYS) ON
URBAN AMD BOWS AT NO. 36 (UP 400) ON THE
RHYTHMIC TALLY. THE DEF JAM SIGNEE IS PREPARING
HIS DEBU™ ALBUM, SET FCR RELEASE JUNE 30.

NEW AND ACTIVE

ARTIST PLAYS ARTIST
TITLE / LABEL JGAIN TITLE / LABEL
LIL KIM FEAT. T-PAIN 536,361 MARY MARY FEAT.
Download KIERRA “KIKI" SHEARD.
(Brookland) God In Me
TOTAL STATIONS: 64 (My Block/Calumbia)

TOTAL STATIONS:
DORROUCH S34/249
Walk That Walk TWANK STAR & T-PAIN
(NGenius/E1) Everybody Else
TOTAL STATIINS: 64 {Nappy Boy Digital)

TOTAL STATIONS:
PAUL WALL FEAT.
WEBBIE & MOUSE S15/67 TREY SONGZ
Bizzy Body | Need A Girl
(SwishaHouse/Asyium] (Song Book/Atlantic)
TOTAL STATI INS: 46 TOTAL STATIONS:
YOUNG DRO YOUNG STEFF
FEAT. YUNMG L.A. 495774 Slow Jukin'
Take Off (Richeraft/Atlantic)
(Grand Hustle ‘Atlantic) TOTAL STATIONS.
TOTAL STATIONS: S5

BRUTHA
BOBBY V 491184 She's Gone
Hands On Me (Goodfellas/Def Jam/IDIMG)
(Blu Kolla Dre yms/Capitol) TOTAL STATIONS:
TOTAL STATIINS: 59

SOULJA BOY TELL'EM

Turn My Swag On (ColliPark/Interscope)
WHHH +40, WGZB +39, WEMX +38, WPHI +31. WTMG +28,
WFXA +23, WZFX +23, WHHL +22, WXBT +2], WQUE +20

KID CUDI

Day "N’ Nite (Dream On/G.0.0.D./Universal Motown}
WOHT +3C, WHHH +25, WHHL +25, WPHI +23, WIZF +20,
WPEG +20, WJZE 19, KVSP +18, WBTF +T7, WCDX +16

LIL KIM FEAT. T-PAIN

Download (Brookland)

PLAYS
JGAIN

448/81

61
405/2

39
401/89

29
35142

31
33718

3

5 WAMO +21, WPWX +20, WTMG +18, WJIBT +16, WIKS +16,
WZHT +16, WPRW +14, KIPR +14, WGZB +14, KVSP +T3

KERI HILSON FEAT. KANYE

WEST & NE-YO
Knock You Down (Mosley/Zone &4/interscope)
WIMH +41, WIZF +18, WKYS +18, KBFB 18, WEMX +16.
WQUE +16, WBTF +15, WJZE +15, WEDR +15, WQBT +15

¥r PLEASURE P
Boyfriend #2 (Atlantic)
WPHI +59, WQUE +30, WPEG +28, WBTF +26, WHRK +16,
WIMH +16, WIMI 415, WRBP +15, WWWZ +14, WBFA +14

FOR WEEK ENDING APRIL 12, 2009

LEGEND: Sce legznd to charts n charts section for rules and symbol explanations.
82 urban stations are elzctronically smonitored by Nielsen Broadcast Data Systems 24 hours a day,
7 day: a week. © 2008 Nielsen Buziness Media, Inc. Alf rights reserved.
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» TEENA MARIE SCORES HER FOURTH |URBAN AC
-l ZNTRY AND FIRST IN THREE YEARS WITH THE ARRIVAL
‘ ] ] OF “CAN'T LAST A DAY,” FEATURING FAITH EVANS, AT
U RBAN Ac A NO. 38. EACH OF MARIE'S PREVIOUS ENDEAVORS FOUND

. : A HOME IN THE TOP 10, INCLUDING HER FIRST, “STILL IN
POWERED BY i lS(_: p sesy LOVE,” WHICH SPENT FOUR WEEKS AT NO. 1IN 2004.

mes DIGITAL DOWNLOADS
BDS AVAILABLE AT DMDS.COM

¥ % &
g s 11 NIELSEN BDS NEW AND ACTIVE
= WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
E g? ;5 e IMPRINT / PROMOTION LABEL ~ TW +- MILLIONS RANK T Peas e LABeL o
! 128 f:g;s%elf MVL!E\-L?«ON Bl WKg]»AusxccRoupqu/Jm 1863 65 12895 2 &0}; 125/32 ?,MRVIN Sipp 33N
o ajic raise Him n Advance
JENNIFER HUDSON (Kedar) [Verity/JLG)
IF THIS ISN'T LOVE AsTwRMe  1B79 0 452125 3 MOST ADDED TOTAL STATIONS: 12 TOTAL STATIONS: 21
%gESALfTJIFﬁfJULCHILD A NCRERSEDIEEAYS I o 60 4309 13442 1 KENNY LATTIMORE 123/38  MAURETE BROWN-CLARK  3V/15
ATLANTI Everybody Here Wants You It Ain't Ove- (Until God Says It's Over)
INDIA.ARIE FEATURING MUSIQ SOULCHILD %75 49 9368 6 (Verve) (AIR GospelsMalaco)
CHOCOLATE HIGH SOUL BIRD/UNIVERSAL REPUBLIC TOTAL STATIONS: 19 TOTAL STATIONS: 20
4 i e 1348 34 1014 S CONYA DOSS 48/31  THE MUERILLS 29/5
' ANTHONY HAMILTON FEATURING DAVID BANNER e ONS i b T
gy J ITLE / LABEL STATIONS (ConyaDassSangs) (Quiet Water/Verity/JLG
6 B L MISTER'S MUSIC/SO SO DEFULE. 1289 40 066 4 . = e oAl ;;ZT%E; T : 19
HEC 3 LAURA IZIBOR 9 : :
7 S mjl[‘ESA!/? SOULCHILD FEATURING MARY J. BLIGE wie 101 06 664 8 (F;?{:nrcy) Heart To Yours RERLAISON SMOKIE NORFUL 2674
S KM.JK, KVMA, WBHK, WDLT, WDZZ, WHRP, FEAT. LIL WAYNE 45/8 aceLied
m 2m G RlOSIEEObED 951 4% 5420 9 WLVH, WQQK, WTYE jlugginfielon (EMI Gospel
FROM MY HEART TG YQURS ATLANTIC i . {Mosley/Zone 4/Interscope) TOTAL STATIONS: 8
8 3 QHVEA:\'::URTS cpmoL 935 86 B33 gr'n{rc:?mean . o g o ° DONNIE MCCLURKIN FEAT.
= ROBIN THICKE 58 2 W% o (UpSUp/Deh Tyme/Universal Republic) e L 23055 aAFOENTfLLAZK'SHEARD 28/
: THE SWEETEST LOVE STAR TRAK/INTERSCOPE ) - KVMA. WOAS, WDLT, WO2Z, WHRP, WKJ5, e S ol
| 3 WKUS, WNEW, WTYB (Imani/Geften/Interscope} (Verity/JLG)
K'JON - . TOTAL STATIONS: 35 TOTAL STATIONS: 16
5 ON THE OCEAN UPGUP/DER TYME/UNVERSAL REPUBLIC 502 #1955 8044 12 TEENA MARIE 7
£ CHRISETTE MICHELE Can't Last A Day
Ly EPIPHANY DEFaMoMG 770 Y23 4958 4 (Stax/CMC)
== Py Ao KJLH, WIMX, WKSP, WLXC, WMPZ, WPHR,
n r WWDM
J_‘:_ 21 oS, TICERS & BEARS v 796 85 75'202 B —_—
: JENNIFER HUDSON n ANTHONY HAMILTON 6
"2: 44 SootLohT ARISTA/RMG 74 &6l 7191 & The Point Of It All c
i 3 — = —— (Mister's Music/Jive/JLG)
MINT CONDITION o
r‘"_, 38 NOTHINGLEFT TOSAY cacEoBRDIMAGE 70 4 = 4686 7]6 WJYEB HELS IWICE JUREWAW WG
=t ERIC BENET —
|
1y | 9 GHOCOLATELEGS FRIDAY/REPRISE/WARNER BROS. 45 701 4855 15 AVANT 4
D~ e T Sailing
RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ HILTON
6 700 +33 4187 18 (Capitol)
e NEVERGIVEYOULP COLUMBIA Sirius XM Heart & Soul, WBHK, WFLM,
oM AVANT WNEW
19 0 SALING CAPITOL 560 +75 2384 23
T CASE i JOHN LEGEND 4
B 16 5N +5 2090 27 Everybody Knows
- LOVELY INDIGO Bl UE I —_ (G.0.0.D./Columbia}
: URBAN MYSTIC Sirius XM Heart & Soul, WBLS, WMGL,
280 5 qiraesTeaRTOF THE DAY sope _ aoopy 125 gISZSH) [50 WRKS
r GINUWINE '
‘;120 7 asTommnce NOTFUASYLUMAWARNER BROS. V7 ¢l 1650 29 ::‘ﬁ:ﬁjomcmm =
o JAMES FORTUNE & FIYA (Atiantic)
@ 28 16 oSty BLACKSMOKEwORLDWIDE @05 +62 "'52707 v WAMJ, WFLM
] KEYSHIA COLE FEATURING 2PAC P .
LR (20 20 o Aoz miGHT AMARU/MANI/GEFFEN/NTERSCoPE. 508 29 ) 72'787 2l f:‘; ﬁ;s:‘:‘: £
: HEATHER HEADLEY FEATURING SMOKIE NORFUL (Friday/Reprise/Warner Bros.)
9 2 T elsisiove EMIGOSPEL %ﬁ.k S Eecy 2o WKUS, WLVH MUSIQ SOULCHILD
RUBEN STUDDARD e - sobeautifui {Atlantic)
25 i & TOGETHER wHckoryRen M 20 a4 37 EDAV::: 3 KIMS 421, WAGH +16, WMPZ +16, WMIM +12, KMUM +T,
@ 3900 s KEYSHIA COLE sl ni Yool 3o {Indigo Blue) WKUS +T1, WIMX +10, WDLT +10, WYLD +3, WRKS +8
VB YOU COMPLETE ME IMANIGEFFEN/INTERSCOPE 22 i d WBLS, WMXD K'JON
27] 27 e, wosp 322 57 3293 19 JAMES FORTUNE & FIYA 2 On The Ocean
— 1 Trust You (Up&Up/Deh Tyme/Ur iversal Republic)
@ 28 10 :mYNE BRADY 303 +52 1946 28 (Blacksmoke/WorldWide) WNEW +I8, WVBE +T3, \VHUR +10, WDAS 10, WOLT 3,
WE. PEAK/CMG ; WBHK, WRKS WDZZ +8, WKJS +8, WGPR +7 WAGH +7, WTYB +7
— - Z
[ ANTHONY HAMILTON S
@ 2—?_ 3 THEPOINTOFITALL MISTER'S MUSICLIVEALG. 2 <7 7y 35 URBAN MYSTIC
0 S‘E’_Yo DEERIAM 'DJ;"‘G gay =2 gD 20 ) Ic})lev Efffwgff roltaovxi/vpgig :&g i’]tEJEan 749,
0T WPHR +6, KJLH 6, KNZK +6, WAGH +5, KDKS +4
9 2t gxsf%? c%oAnl‘aionx veomace 203 B 0885 - ¢ F
@ 32' g JAMIE FOXX FEATURING T-PAIN n 87 % 2148 26 KEYSHIA COLE
< BLAME IT JIRMG : You Complete Me (imani/Geffen/Interscope)
b= T e -— WUHT +13, WBLS +12, KMEZ +12, WSOL +G, WMGL +9, WAKB
@ 3419 oG RLACES weacene 77 i 12254 34 b=t o S LS S R
. : SOLANGE JOHN LEGEND
Ee 2 176 +42 2280 25
. TONY. MUSIC WORLD/GEFFEN/INTERSCDPE L Everybody Knows 00D Eoumtis)
- ROBIN THICKE ADDED AT... WRKS +22. KMEZ +10, VAVBE +9, WAKB +9, WKX| +8, WILXC
35 1 R STAR TRAK/INTERSCOPE 102 i ) - WRKS P 987 +7. WUHT +7, KNEK +6, <OKY +6, KQXL +5
m JOHN LEGEND = o B JKlSS
EVERYBOOY KNOWS GOOD/OUMBIA T A NewRyeakNNy.
1 LIONEL RICHIE PD: Jill Straca
= ° JUSTGO oersawione 138 B3 Sl 5 John Legend, Everybody Knows, 22
TEENA MARIE FEATURING FAITH EVANS D T e R, s [ 2
m CAN'T LAST A DAY IUHIE stawome 28 4l 0877 - Jennifer Hudson, If This Isn't Love, 19
T e Bt Charlie Wilson, There Goes My Baby, 11
g LAKISHA JONES F & FIYA, | Trust You, 9 FOR WEEK ENDING APRIL 12, 2009
800 2 RatE e 126 #33 ois2 - g 1L TS e g LEGEND: See fegend to charts in charts section for riles and symbol explanations.
o] " o o B FOR REPORTING STATIONS PLAYLISTS GO TO: 71 urban AC and 17 smooth jazz stations are electronically monitored by Nielsen Broadcast
MARY MARY FEATURING KIERRA "KIKI" SHEARD . L o
w GOD INME wyBlockcova 120 *B4 1438 3 www.RadioandRecords.com iﬂ‘:;hﬁ‘fe"s‘:}vﬁ el o Tale ek R0 e e Bnes =M clazling
s SMOOTH JAZZ
ug 11 NIELSEN BDS i 11 NIELSEN BDS
ES ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST CERTIFICATIONS PLAYS AUDIENCE
£8 e IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK TITLE IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK
BONEY JAMES NO. 1(8 WKS KENNY LATTIMORE
5 SR LGOK; LISTENCTO YOUR HEART) : : CONCORD/CMG n 38 2?21 1 AND | LOVE HER veve 174 ;S N _]'52‘1_ 8
8 ilrf v‘«:ﬂlﬁgﬂrdln%gr =R arTsTRY 290 412 23n 2 RgSEPBARD ELLioT prsey 172 -n 0975 15
MWA 2 M NUP ARTIST 1
OLI SILK TIM BOWMAN
25 CHILL OR BE CHILLED TRIPPIN'N RHYTHM 244 2 1786 4 SWEET SUNDAYS TRIPPIN'N' RHYTHM m &/ 1498 9
DAVE KOZ FEAT. JEFF GOLUB MOST INCREASED PLAYS WALTER BEASLEY 3
12 BADABING CAPITOL Zlfi 43 1457 10 STEADY AS SHE GOES HEADS UP ]6_2 23 9'965 | ]E{
KIM WATERS 1 1 KENNY G i
_21 LET'SGET ONIT shanacrie 218 9 _1-385 1 2 RIMO Y ROMANCE (RHY THM & ROMANCE) STARBUCKS/CONCORDICMG 192 % g2 5
FOURPLAY JESSE COOK
33 FORTUNETELLER meaosup 203 = (Bl |13 HAVANA COACH HOUSE/EL ns +15 1429
WARREN HILL THE RIPPINGTONS FEATURING RUSS FREEMAN
4 ~ LADOLCEVITA EVOLUTION/E] __]?_6 3 A ) __2'028 ] = PARIS GROOVE peakicme S8 o 0337 24
EUGE GROOVE ASIA
3 Recry NARADA AZZICAPITOL 192 -39 ; 1'53§ 2 BLAWE IT ON THE SUMMER B 8? B ’?i D4 -
33 %LCA%EL EINGION UGROOVE 192 25 s & GRNEGT(%AKARUKAS TRIPPIN'N' RHYTHM 2 ! D222 ;
NUGIH ’ MANHATTAN RIPPIN "N’ RH e 3
SEAL EARL KLUGH
19 RCiANGE 15 CONNA COME 1G3/WARNER BROS. 180 +10 7]'580 8 OCEANBLUE 86V ” B 0263 28
24 24/7 NEWS ONLINE @ www.RadioandRecords.com APRIL 17, 2009
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R&R GOSPEL

FOWERED BY hiclsen

THIS WEEK

THIS WEEK

BDS

» “SAID HE WOULD BE WITH ME” BY ISAIAH D. THOMAS &
ELEMENTS OF PRAISE LEAPS 23-14 IN [TS 22nd CHART WEEK
WITH MOST INCREASED PLAYS (UP 132). AN ACCOMPLISHED
SONGWRITER AND PRODUCER, THOMAS SERVES AS THE
DIRECTOR OF MUSIC AND ARTS AT NEW SAMARITAN BAPTIST

DIGITAL DOWNLOADS
AVAILABLE AT DMODS.COM

o
o3 2 h4',ELE,EN 8DS - NEW AND ACTIVE
HY  ARTIST RTIFICATIONS PLAY AUDIENCE
*8 e _ IMPRINT/PROMOTIONLABEL _ TW /- MILLIONS RANK TILE / LageL PEan  TLELaseL Fean
HEZEKIAH WALKER & LFC NO. 1{(6 WKS) 1254 24 4843 1 GEORGE HUFF 175726 DORINDA CLARK-COLE 127/2
SQULED OUT VERITY/ILG Don't Let Go Make Me Real
KURT CARR & THE KURT CARR SINGERS (EN (Verity/JLG)
PEACE aND FAVOR REST ONUS KCGALG 1005 +61 3.676 4 MOST ADDED TOTAL STATIONS: 25 TOTAL STATIONS: n
DONALD LAWRENCE & CO. 939 I~ 3824 3 JAMES FORTUNE & FIYA FEAT. NIYOKI 14728
BACKNEDEN QUIET WATER/VERITYILG KEITH "WONDERBOY" JOHNSON Never Gave Up
MARVIN SAPP a2 0 42 2 & NAKITTA FOX 1697104 (D2C-Exccutive)
PRAISE HIM IN ADVANCE VERITY/ILG | | Wouldn’t Know You TOTAL STATIONS: 19
(Blacksmoke/WorldWide)
JAMES FORTUNE & FIvA ) 908 64 3658 5 TOTAL STATIONS: 17 DESTINY PRAISE 105/23
ITRUST YOU BLACKSMOKE WORLOWIDE NRTET NEW gl
MAURETTE BROWN-CLARK oo | wa2 357 B TITLE / LABEL STATIONS BISHOP BOBBY HILTON & (Destiny Style)
IT AIN'T OVER (UNTIL COD SAYS IT'S OVER) AIR GOSPEL/MALACO i JAMES ROBERSON 9 L’E:’?ﬁ&g’ DELER ANCIEO/IZ TOTAL STATIONS: 8
SRy MRV, P AT G IR R A iy | A ER a7 RS God Did That Thing KIERRA "KIKI" SHEARD  98/16
{BVHilton) Love Like Crazy
MARY MARY ROKAWEIMT, WEM, WHOGEHDAD) TOTAL STATIONS: 16 {EMi Cospel)
CETUP MY BLOCK/COLUMBIA 612 +5 2757 8 WPRF, WTHB. WUFO, WXEZ TOYALDSS;":YIONS: 25
KIERRA “KIKI" SHEARD JAMES FORTUNE & FIYA ¢ 155/5
PRAISE HIM NOW emicospeL 10 Sl 2n0 10 FEAT. KEITH "WONDERBOY"™ [C'E;é:gl ——— NORMAN HUTCHINS 78/8
Jacksmoke: ridwide God Is Faithful
21:03 WITH FRED HAMMOND, SMOKIE NORFUL & JMOSS <50 ¢ 2492 © JOLMEER SERKIAROG & TOTAL STATIONS: ol
COVER VE PAJAM/COSPO CENTRIC/LC ; (el gl e
: (Blacksmoke/WorldWide) BISHOPIEDDIE LONG TOTAL STATIONS: 8
ARKANSAS GOSPEL MASS CHOIR Sirws XM Prafse, WCAO, WFLT, WHLW,
FLIFT MY HANDS uemtRocoseeL 020 49 L i WwLIB EBAT. G\ 129/34
HEATHER HEADLEY FEATURING SMOKIE NORFUL R ey
521 +8 1.501 15 GEORGE HUFF 3 (Utimate/ET)
JESUS 5 LOVE EMICOSPEL o TOTAL STATIONS: 1%
DONNIE MCCLURKIN FEATURING KAREN CLARK-SHEARD (€1
WAIT ON THE LORD VERITY/ILG Bogr 289 w909 N WCAOD, WXEZ, WYLD
ISAIAH D. THOMAS & ELEMENTS OF PRAISE  MOST INCREASED PLAYS -
SAIDHE WOULD BE WITHME waBakux 085 B2 150116 :'M BURRELL 3
- appy
SMOKIE NORFUL (Shanachie)
JUSTIFED emcospr. 0 16834 1 WEM, WTHB, WUFO
JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR
441 -28 0928 20 MAURETTE BROWN-CLARK 2
oD ! 3
SH:;TL;DNSON O 1t Ain't Over (Until God Says It's Over)
5 AIR Gospel/Malato)
NO BATTLE, NO BLESSING peveRTYILG 37 6 W v Ewcue, e
:ﬁgﬁkurgy GHITON wieery 383 40 1805 12 20"”'5 MCC%(USKIN FEAT.
AREN CLARK-SHEARD
JAMES INGRAM 2 o T
OON'TLETCO NTERNGwusCone D05 13 1468 18 P f
GREG O'QUIN & IPRAIZE WIMO. WPZS
LEAD ME JESUS pnouM 337 67 0795 23 S — 5
BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC w3 26 0951 19 No!Baitis. t1b BlEiry
CRY YOURLAST TEAR TEHILLAH/LIGHT : (BET/VeritylALC)
THE WILLIAMS BROTHERS WCHB, WPZS
STILL STRONG BLackBERRY 204 = 0'8_23 22 CREC O'QUIN & IPRAIZE 3
KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES 8 o738 26 s =
TIME TO GET CLOSE TO JESUS GOSPEL TRUTH - EEalion)
CRYSTAL AIKIN WFMV, WTHE
I DESIRE MORE seventvae 209 35 0777 24 ISAIAH D. THOMAS &
TED WINN 237 o 0679 28 EFEMENTS OF PRAlSE
GOD BELIEVES INYOU TEDDYSJAMZ ADDED AT Said He Would Be With Me (Habakkuk)
BLESSED 2 3 076 25 » WOAD 37, WPRS +I8, KROI +16, WCAQ +12, WPRF +9,
COTTA TAKE MY TIME ULTIMATE a ’ - SIRIUS XM 6,?" o WHLW +8, WTHB +7, WUFO +6, WNOO +4, WFMV 4
PHIL TARVER PRAISE
BETTER THAN THAT kncoow 220 10 0527 30 P MARVIN SAPP
PERFECTION ~ e Praise Him In Advance (Verity/JLC)
WHAT 5 THIS JEA/TESTIMONY 213 -22 0.524 - PD/MD: Pat McKay WOAD 26, WPZS +23, WHLW «T1, WFMV +9, WNOO -8,
3 — - ——— James Fortune & FIYA. | Wouldn't Know You, 0 WEUP +6, WNNL +4, WZAZ +4, WXEZ +4, WCAO o4
GENITA PUGH 206 +48 0134 Destiny Praise, Changed. O I _apep
YOUMADE IT POSSIBLE ETERNITY JAMES FORTUNE & FIYA
BRIAN COURTNEY WILSON 183 9 0424 . FOR REPORTING STATIONS PLAYLISTS GO T0: FEAT. KEITH “"WONDERBOY"
ALLINZED SPIRIT RISING/MUSIC WDRLD [ www.RadioandRecords.com JOHNSON & NAKITTA FOX
| Wouldn't Know You (Blacksmoke/WorldWide)
WXEZ +20, KOKA +12, KHLR +T, WINI +10, WCAD +10,
RECURRENTS | WOAD 43, WFLT -7, KATZ +6, WHLH +5, WFM) +4
g DONNIE MCCLURKIN FEAT.
g KAREN CLARK-SHEARD
ARTIST 11 NIELSEN BDS PLAYS N ARTIST 11 NIELSEN BDS PLAYS Wait On The Lord (VertyJLC)
TITLE / IMPRINT / FROMOTION LABEL CERTIFICATIONS W w Il TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w WPZS +24, KHLR T3, WOHB +9, WPZZ +3, WXEZ +8,
WIMO +7 WEMY 7, WZAZ +5, WPPZ +4, WXOK +4
JONATHAN NELSON FEATURING PURPOSE 562 612 TROY SNEED PRESENTS BONAFIDE PRAISERS 2 326
MY NAME IS VICTORY (INTECRITY} WORK IT OUT (EMTRO GDSPEL) MARY MARY FEAT
MARVIN SAPP JOSHUA'S TROOP i .
NEVE 2 WOUL D HAVE MADE IT (VERITY/ILC) 528 478 EVERYBODY CLAP YOUR HANDS (NEW HAVEN) 299 286 KIERRA "KIKI" SHEARD
God In Me (My Block/Columbia}
KATHY TAYLOR AND FAVOR JIMMY HICKS & THE VOICES OF INTEGRITY Y
OH HOW PRECIOUS [KATCOITYS(OT) SO €OD'S COT 1T (BLACKSMOKE/WORLOWIDE) 250372 e iy piied
SHEKINAH GLORY MINISTRY 398 387 THE WEST ANGELES COGIC MASS CHOIR 272 327
JESUS {KINC DOM) LORD PREPARE ME (EMI COSPEL} FOR WEEK ENDING APRIL 12, 2009
g LEGEND: See legend to charts in charts section for rules and symbol explanations.
HEZEKIAH WALKER & LFC 334 309 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS 267 225 45 gospel stations are efectronically monitored by Nielsen Broadcast Data Systems 24 hours a

GRAT (FUL (/ERITY/NLG)

ENCOURAGE YOURSELF (EMI COSPEL) day, 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved.
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' R&R CHRISTIAN SPECIAL: ADAPTING TO CHANGE

A road map for navigating new technologies, the battered economy,
evolving job descriptions and the changing face of programming

How Do We

Adapt?

Kevin Peterson

KPeterson@RadioandRecords.com

As the Christian music industry gathers in Nashville this week for
Gospel Music Week, change will likely be a topic of discussion, both
during the sessions and in the hallways. The theme of this years R&R
Christian special, “Adapting to Change,” reflects this crucial topic.

The feature addresses the transitions that are occurring in technol-
ogy, the economy, jobs and personnel,and the Christian formats, and
how companies and individuals are adapting to those modifications.

the

more than a dozen industry

Throughout special
members discuss how  these
changes are affecting them.
Contributing  commentary
are EMF Broadcasting CEO-
Dick
WAY-F'M  Media
VP Dusty
Rhodes and operations direc-
tor  Jeft Brown;
KLTY /Dallas
Communications national PD Chuck Finney:
Stephens  Media PD Bob
Thornton; KSOS/Las Vegas PD/morning man
Scott Herrold and MD Mike Couchman; Riley
Promotions founder James Riley; talent coach

turned-consultant
Jenkins;
Group  senior
tormer
and  Salem

Group  national

Tommy Kramer: K-Life ncetwork  executive
dircctor  Jon  Fugler; WAWZ/New York

PD/morning host Johnny Stone; KCMS/Scattle
director of sales Anne  Marie  Mulholland;
KKCM/Tulsa PD Chris Kellv; WHCF/Bangor,
Maine, PD Joe Polek; WMIT/Asheville, N.C.,
director of creative services/afternoon personali-
ty Joerry Woods; and KNWS/Waterloo-Cedar
Rapids, lowa, PD Dan Raymond.

Change On Multiple
Fronts

Technology has never been as
advanced, nor has it changed as
quickly, as it 15 right now. From
impressive. Web  sites;  digital
delivery of music via iTunes,
PlayMPE and DMDS: stream-
mg; podcasting;
video and pictures 1n what used

and  using

to be an audio-only medium to
HD
radio and social networking with Facebook,

texting,  multichanncl
MySpace and Tawitter, listeners seern to have new
media options to choose from almost every week.
Even radio ratngs in some markets have evolved
from listeners tilling out diaries to wearing a mon-
itor that detects everv station they listen to so that
they don'’t have to try to remember and write the
information down. This special will discuss what
industry leaders think about all the new tovs and
how quickly they are adapting to them.

The cconomy’s drastic downturn has affected
cveryone in one way or another. The majority of
the stories that circulate daily are about how bad
things are and how they will probably stay that way

26 24/7 NEWS ONLINE @ www.RadioandRecords.com

‘There's
never been a
bigger
opportunity
to connect
with listeners
than right
now. And
that's not
just playing
the right
songs—it's
also what
happens
between the
songs.’

—Chuck Finney

www americanradiohistorv. com

for a while. along with other negative or sen-
sationalistic angles that some news outlets empha-
size. But many Christian music stations are holding
up well. There are also individuals in the indusery
who in spite of being laid off, getting a pay cut or
losing statt inembers have decided to look ar their
situations as an opportunity for new possibilities, and
some of those stories will be shared herc.

Format changes occur for many reasons: a scarch
for higher raangs, targetng a ditferent demograph-
ic. tryving to produce more revenue. seeking to fill
an underserved hole in the market
or a defensive strategy to help a sis-
ter station. Whatever the reason, a
tormat fip inevitably warrants
other changes side the building
and can even spark adjustments at
other local stations. Several indus-
try members discuss how they’ve
adapted to such format shitts,

Changes v technology, the
cconomy and format obviously
attect jobs and personnel—peo-
ple arc losing their positions,
of titles,

juggling a2 couple

changing roles or picking up

more responsibilities. Although being downsized
or starting a new position can initially be stress-
ful or disquicting, thev also have the potential to
turn inro a benceticial opportunity. Radio people
who have dealt with or are handling these situ-
ations will share their experiences.

WMITs Woods, formerly PD/morning person-
ality at KTSY /Boise, Idaho, changed jobs by choice,
moving to Asheville to focus on his on-air work and
head the creative services department. He notes that
some things do temain constant. “I think the bot-
tom Iime doesn’t change.” he says. “les the same as
165 ahways been. Our methods of delivery sometimes
change, as we're finding out with the Web and some
of the other platforms we have, but the botton line
1s for us to succeed. We've got to be the best stations
on the dial and in some ways it’s old-tashioned, not
newtangled.” He says the stations that are losing
ground are those that are becoming completely
voice-tracked or victims of consolidation, and the
stations that will uleinately be successful, no matter
their size, are those that are unique and that still
nvest 1n their talent and audience.

Finney, formerly of KLTY.
tound his position eliminated
duc to the recession. Although
there’s a lot of upheaval in the
world, he says that positives do
the midst of the
“There’s
been a time for bigger opportu-

appear in

uncertainty. never
nity to connect with listeners
like there is right now And
that’s not just playing the right
songs—its also what happens
between the songs. Those disci-
plines are challenged in our
business in a lot of wavs, but [
think there 15 a lot of opportunity right now for
stations 1n contemporary Christian music to be
coming up with new and innovative wavs to be

able to do that.” RsR
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Generosity of audience helps Christian stations weather economic storm

List

By Kevin Peterson

There are plenty of gloom and doom stories cir-

culating about the economy and how bad things

are. But there’s also good news: Many Christian

stations are doing just fine, and some are even

exceeding financial expectations. It doesn’t

mean there haven’t been challenges or that they

won’t continue to arise, but Christian music

radio is definitely alive and well.

Audiences Heed The Call

One reason the format has been able to weather the
storm is the generosity of its listeners. Conversely,
NPR, which relies largely on corporate underwrit-
ing for support, has been forced to cut jobs and
reduce salaries and benefits for its officers and has
proposed that its 365 union employees accept sim-
tlar concessions. Wall Street’s problems have trickled
down to the major trust funds that support NPR
hobbling the noncommercial network.

Meanwhile, K-Life network executive director
Jon Fugler, based ac Christian CHR K1.FI*/San
Luis Obispo, Calif, says he was “overwhelned”
with the results of last month listener-supported
sharathon. “We met and surpassed goal on both
our FM and AM station. In fact, we set a new
record on our AM talker” The March 10-13 event
raised $85,920 in new donations and pledges from
listeners, topping oft the $374,220 that donors had
already pledged to the stadons for the upcoming
year. Fugler adds that although KLFF received
fewer large gifts—donations of $1.000 or more—
the number of average-sized gifts increased.

The message KLEFF conveyed to listeners was
simple. " We need listeners who will fill the void
of lost support so God can use K-Life to fill the
void in listeners” hearts,” he says.“We had expe-
ricnced a 9% drop in donations over the past sev-
eral months, so the great response was powertul.”

Donors have also stepped up tor the Christian
CHR WAY-FM Network, which is owned by
Colorado Springs-based WAY-FM Media Group.
Senior VP Dusty: Rhodes says, “We have some
income streams that are really feeling the negative
effects of the econonty, but our donors have really
stepped up. Though we are behind budget, our lis-
tener income support 1s running about 8% ahead
of last year, pretty much all this fiscal vear since July”

Jerry Woods  recently moved  cross-country
from Gem State Adventist Christian AC KTSY/
Boise, Idaho, to Blue Ridge  Broadcasting’s
WMIT/Asheville, N.C.. to focus more on his on-
air work. As the P in Boise, he says that 2008 was
the best fiscal year in KTSY history.

‘We met and
surpassed
goal on both
our FM and
AM station.
We had
experienced
a 9% drop in
donations
over the past
several
months, so
the great
response was
powerful.’

—Jon Fugler
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s Step Up

Woods calls the feat“scary, because back in June
or July we had an emergency staff meeting because
there was literally like $15.24 in the checking
account. My boss put a memo on the air saying,
“This is where we're at folks” That turned around
to having reserves again and we're having the best
fiscal year ever” Woods says donations were up by
21% year to year from 2007 to 2008 but declined
to name a specific monetary figure,

WMIT may not be having its best year, but it
stll doing fine. In addition o his new role as after-
noon driver/director of creative services, Woods says
the station just hired a
live  midday  person.
“We're in the process of
going all live at a time
when most stations are
voice-tracking.”

Woods feels the sta-
ton is healthy because
the management—PD
Tom Greene and Billy
Graham  Evangelistic
Assn. director of radio
Jim Kirkland—s
hands-on. He explains
that one of the initia-
tives  the  station s
mvolved in is that the whole staff, from the sup-
port people on up to the GM, are calling the sta-
tons” donors. “In the last couple of weeks ['ve
called about 80 people, not to ask them for
money, but just to say,"lHey, we appreciate you. Is
there anything we can pray for you for?” No ulte-

rior motive, just to keep making contact.”

Other Revenue Generators

While  Northwestern  Radio  Christian - AC
KWNS/Waterloo-Cedar - Rapids,  lowa, has
naintained its listenner  support, P Dan

Raymond says, “One adjustment we've made is
adding opportunities for business underwriting o
enhance revenues. This is a recent and signiticant
adjustinent to the times.”

For commercial Christian music stations that
don’t have the benetit of listeners helping fund
the outlet, advertising sales have been more chal-
lenging in this cconomy. Despite the loss of a
direet format competitor—Cox Radio’s KKCM
(Spirit 102.3) last month fipped to news/talk—
Bob  Thornton, P of AC
KXOJ/Tulsa owner
Stephens Media Group, says that simply selling off

Christian
and  nadonal P of
Arbitron results won't cut it in today’s climate.

“Even on the economic side, this last go-round

Just emphasized with us more than ever that we're

www.americanradiohistorv.com

not going to be a station that sits by the fax machine
waiting on Arbitron numbers to come in so the
agencies can send us their prepaid scaedules.”
That had never been KXOJ's philosophy, but
its resolve has been strengthened to seek local
clients and make money for them by building
compelling campaigns and by leveraging the sta-
tion’s existing audience to inform listeners about
“We've
results,” Thornton says. “The further and turther

clients”  products. seen  outstanding
people get away from the old tried-and-true
model of selling off ratings is a very good thing,
and I'm so glad we did it.”

Crista Ministries’ Christian AC
KCMS/Seattle director of sales Anne Marie
Mulholland says she doesn’t look at her job as
selling a product. “We provide solutions to cus-
toniers,” she says. “Figure out where their chal-
lenges are and be creative about creating a solu-
tion to help them fix that problem.”

Faith AC
KSOS/Las Vegas has supported itself tor the lase

Communications  Christian
36 years by hosting two sharathons annually.
Because of the tinancial changes in the economy,
PT) Scott Herrold says, 1 feel like what our lis-
teners are looking for has been changing just a lit-
tle bit too. Our listeners keep telling us how cer-
tain songs keep pointing them back to God and
how certain songy are encouraging them. We were
Just asking listeners the other day how they would
describe the radio station in three words. And 90%
of the people said, ‘Hope! ™ Herro'd feels that's
what’s lacking in society as people tocus on the
negatives, wondering about issues like their jobs,
mortgages and paying for their kids” health care.
“If you lose hope, you're dead in the water. But
Jesus brings that hope, and we can play music that
encourages them and the personalities can share
ways that listeners can find hope and point them

back to something that’s firm.” R&R
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Jobs and the people who want them

Change Means Opportunity

By Kevin Peterson

Of all the changes that the Christian music
industry is adapting to, it appears that job and
personnel shifts are the area of greatest concern.
Some of the transitions are good, like promo-
tions, starting your own business or leaving the
nest to advance your career. Others are
brought about by advancements in technology,
the woeful economy and format flips.

No matter what the circumstances, change can
be uncertain and stressful—but it can also pres-
ent incredible opportunity. The key is to remain
open-minded to all possibilities while dealing
with uncertain conditions and staying focused on
one’s goals, whether it’s the morning show host
who has to find a new job after an unexpected
layott or his former P1) who’ trying to figure
out how to juggle a morning airshift thats now
been added to his already long to-do list.

Walking Through An Opened
Door

Last fall EMF Broadcasting CEO Dick Jenkins
resigned from the broadcast ministry that he
helped establish more than 22 years earlier to

take time off and examine what other opportu-

‘About 90%0
of the
challen ﬁOf

etting things
?urnec? arourgld
in your life is
having a
positive
attitude.
Once you've
developed
that positive
attitude, it's
then that
opportunities.
open up.’

—Dick Jenkins

nities might present themselves. “When cata-
clysmic change happens, you have to take some
time off to reflect,” he says.

His business coach told Jenkins he needed to
work through the emotions that accompany
leaving a long-term position, which would
probably take a couple of months. “It took me
about three months to get through the question-
ing, soul-searching, and to decide what I felt I
wanted to do with the rest of my life,” he recalls.
He also evaluated where he had made mistakes
and found it humbling to talk to people close
to him to determine what his strengths and
weaknesses were.

The introspection paid off. “ After about three
months of soul-searching, I made a conscious
decision to start looking forward,” he says.*1 had
been praying and said, ‘Lord, if you open doors,
"Il walk through them.Within two weeks, I had
54 of the next 90 days booked.”

Jenkins is now doing consulting work for six
clients. “Probably my most comprehensive proj-
ect 15 for United Christian Broadcasting. I've
already been to Australia and New Zealand to sce
their operations and now I'm going to their
world headquarters in London to do an evalua-
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the TV and
radio network there . . .I'm

tion of
also looking at the many
opportunities that seem to be
appearing lately and when the
right one comes along I may get back into
starting a network again, but difterent fronr what
I created at K-LOVE and Air 1.7

Former Christian AC KLTY/Dallas PD and
national PD for Salem Communications Chuck
Finney, who last month was a casualty of cost-
cutting, also finds that leaning on one’ faith is a
good means of support. “I’'m still praying about
that and feeling like God is leading mie in a direc-
tion to be working with stations or ninistries on
a freelance basis” This has led him to believe that
consulting is “absolutely™ in his future.

Talent coach Tommy Kramer offers this
advice to help relieve the anxiety about possibly
being laid oft:*What I'm telling people who are
worried about losing their jobs or having them
moditied or downsized is to be the best player.
Derek Jeter doesn’t have to worry about the
Yankees firing him,” he says. “And if they did,
another team would give him whatever he wants
to come to them two days from now.”

Most people move to another job to take a
higher position with more responsibility or bet-
ter pay. But former Gem State Adventist
Academy Christian AC KTSY/Boise, Idaho,
PD/morning man Jerry Woods recently accept-
ed a job with less responsibility—as director of

www.americanradiohistorv.com

creative
services/after-
noon drive at Blue
Broadcast-
ing Christan AC
WMIT/Asheville, N.C.—

because he saw a chance he'd long been wait-

Ridge

ing for.“I've had PD offers through the years.”
he says. “A lot of people want to get off the air
and be a full-time PD. I was always the oppo-
site. I've always wanted to be a full-time show
host and dedicate my time to that, and WMIT
was a good opportunity for that.”

Woods ended up at WMIT by accident, but
landing his dream job ultimately came down to
him being open-minded about a chance meet-
ing. He came to Asheville for a conference at the
Billy Graham Training Center, which was held
on the same property as WMIT’s new studios.
“Because I was a West Coast guy, you couldn’t
fly back from Asheville and make it to Boise late
in the day, so a group of us from the West Coast
went to tour the station.” During the tour PID
Tom Greene said the station had been looking
for an afternoon guy for eight months. He
looked at Woods said, “Maybe you should come
work here, Jerry”

Woods thought he was joking. But Greene
said they should discuss it, which they did for
more than an hour. I said, "This is great. You
have a great facility, great station, but you've got

Continued on page 32
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Continued from page 30

to understand that my wife is from ldaho and
we're never moving. But I'll call her as a cour-
tesy to you! " Woods’ wite said she'd pray
about it. Then she called him the next morn-
ing and said, “'l think we're supposed to move
to Asheville.”

Scott Herrold’s job change came atter the
station he was programuning, Michael Perry
Stephens’ Christian rock KCXR /Tulsa, flipped
to extend the brand of talk sister KXOJ/Tulsa.
*It was about four to five months that [ was in

between jobs, at least full-time,” he recalls.

Jenkins

Opportunity presented itselt to Herrold in the
formy of a part-time gig, which enabled him to
keep afloat. “The day atter T left the Kross,
[Renda Broadeasting’s] KHTT  [106.9 K-
Hits|/Tulsa, the mainstream top 40 station,
picked me up to do some part-time. It was neat
to see how God met the needs for my family
through the whole time.”

The full-time job he finally accepted was that
of PD/morning personality for Faith Com-
munications Christian AC KSOS/Las Vegas, the
Hagship for the SOS Radio network. Herrold
says,"I'm 1 a positon now that | love, working
tor people that [ absolutely love that care so
much about people, more than they care about
all the business things, and its been really encour-
aging and retreshing.”

After he settled into his new job, Herrold
hired fellow Midwesterner Mike Couchman,
Cornerstone  University  Christian CHR
WAYG and WAYK/Grand  Rapids-Kalama-
z00’s former P1)/morning man, to be his M.
Couchman says of adapting to life in Vegas, I
tried to arrive inVegas with no set expectations,
but even so, I have been surprised at the
Christian community here. Its actually huge and
made up of super-devoted Jesus lovers who are
very blatant about where they stand. I'd venture
to say it’s casier to find a Christian in Sin City
than in the Bible Belt.”

Couchman saw Vegas as a lucky break be-
cause of Herrold. The two of them once
worked at competing  CHR stations  in
Detroit, but after they happened to team for a

presentation at a radio seminar, Couchman

decided that Herrold was “a special kind of
smart and that I could learn a lot from work-
ing with him. The KSOS opening turned out

to be that opportunity.”

Full Plate = New Chances

The responsibilities of Stephens Media Group
national programming manager and KXOJ PD
Bob Thornton have grown as the group’s port-
tolio ot stations expanded to 23, including some
simulcasts. In spite of the heavy-duty balancing
act, Thornton realizes that handling such a large
number of outlets requires the use of some basic
practices. " We look at what we do based more
on communication principles,” he says.**‘My job
is not about picking the next hit song—my job
is about teaching stations how to communicate
better, how to reach their audience, how to cre-
ate a connection and a relationship with them.”

These universal tenets for radio formats are
from the Bible. "It been really fun for me to be
able to apply all of the Biblical principles that I've
used at KX Q)] for the last 10 years to the No. 2
station |[AC WRMM] in Rochester, N.Y., and
actually sce them respond |and] their ratings get
better,” he says. “ That’s very rewarding.”

James Riley has spent his 16-year career in
Christian music working for someone else, but
this month he tormed his own independent pro-
motion company, Riley Promotions. He admits
that taking the plunge has been a leap of faith,
especially now, but he fele the time was right.
When he realized that running his own business
was what he was meant to do. he “felt a total
peace about it. Already I've had a blast getting to
know new people and seeing how God is using
them. These are people T would have never met
had it not been for this.”

Businesses are dramatically reducing their
advertising and sponsorships in central Cali-
tornia, according to K-Life network executive
director Jon Fugler, resultng in cutting the
company’s full-time position of business sup-
port development. " Listener support is taking
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Finrey

on a greater importance. However, because of
the loss ot business support, we have trimmed
our budget.” he says. Still, Fugler notes that
juggling financial issues “causes us to rethink
our mission and what is niost important to us
as a station,”

Stuff Happens

Jenkins says there are three things that people
who have been downsized should remember.
But his observations also apply to anyone
who's trying to determine their next move
when they're dealing with trying circum-
stances. No. 11 Stutf happens. Get over it. No.
2: Don't get angry., bitter or vengetul. “Those
kinds of feelings are not healthy for you and
they hurt you, not the people who you think
have done an injustice to you,” he says. No. 3:
Consider the things that happen to you to be
a learning experience. Do a self-assessment;
even if it’s just on the level of, "What could 1
have done better?” Learn from the experience
to become stronger. Move forward, and don't
look back.

“The future is before you in the greatest
country in the world]" Jenkins says. “Op-
portunities are everywhere and about 90% of
the challenge of getting things tu-ned around in
your life 1s having a positive attitude. Once
you've developed that positive acitude, it's then

that opportunities open up.” RsR

Couchman
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The long awaited return of one of
Christian music’s most successful artists
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The Ist radio single from the forthcoming CD
“You Deliver Me”
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The race to keep up with technology

By Kevin Peterson

Technology is changing on what seems like a
daily basis and stations are adapting at difterent
paces. New media like social-networking sites,
Twittering and HD radio all offer benefits that
can help radio better reach listeners and
enhance its relationship with them.The pletho-
ra of choices can make it hard to decide which
ones are best for a station—and it can be a chal-
lenge to keep up with the new gadgets.

Whatever technology a station adopts, it

‘We have

should only embrace it for the right reasons, says allowed
Stephens Media national PDD Bob Thornton, a technology
self-protessed tech geek since the mid-"90s. to define

“I’'m not saying this from the perspective of an

what we do,
as opposed

old guy who’ afraid to embrace the tuture. ['m

saying it from quite the opposite, as a guy who's to usin

been there and done that” he says. “We have tEChHOFOgy
allowed technology to define what we do, as to our
opposed to using technology to our benetit” benefit.’

As an examiple, he cites bloggers who call for sta-

—Bob Thornton

tions to create an online social network or a por-
tal site for their city. “But why?"” he asks. “Who's
going to leave Facebook for your social network?
They've already made their decisions and they've
already got their habits. And if you're a Christian
AC station serving an average age of a 39- or 40-
year-old woman, are you expecting her to leave
terrestrial radio and now embrace your Web prod-
uct only? Is that really the only future you have?”

Straight-shooting talent coach Tommy Kramer
takes the opposite approach. “If youre not on
Facebook, don't have an iPhone, don't have TiVo,
don’t text and nothing has changed on your Web
site this week, you're a dinosaur and about to
become extinet.” He suggests getting a new phone,
buying the Flip Ultra Camcorder, putting Adobe
Audition or Pro Tools on your laptop or a desktop
computer at home and learning how to use the
devices. “The only way to live with technology
changes is to roll your sleeves up and wade on in”

But while the jury is stll out on whether such
technologies as HID radio will have as much suc-
cess as Internet radio, that hasn’t stopped stations
like Central Florida Educational Foundation
Christian AC WPOZ (Z88.3)/Orlando and Pillar
of Fire Christian AC WAWZ (Star 99.1)/New
York from jumping on the bandwagon early with
HD side channels to add depth to their program-
ming options. Star 99.1 PD/morning man
Johnny Stone says, “While the main channel is
contemporary Christian personality radio, Star
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99.1-HD 2 15 all talk and teaching programs, and
99.1 HD-3 the Energy is all Christian rock and
hip-hop. While the HID hardware is getting out to
the public, we also stream all three of our Star
channels on our Web site, star991fm.com.”

Even it radio personnel aren't yet adopting all the
latest technology, former EMF Broadcasting presi-
dent/CEO Dick Jenkins says they at least need to
be aware of it. “You've got to devote two to three
hours a day to reading,” he says. If you don't stay
caught up or keep a cursory knowledge of this fast-
changing landscape, you're going to be left behind.
You've got to understand everything from
Facebook and Twitter to Wi-Fi and Wi-Max and all
the different software application programs that
extract business intelligence, because society isn't
reacting in the way they reacted to media when you
and I grew up listening to radio. They're hstening
to music now more than ever before, but they're
doing it in entirely new avenues that we never saw

coming as serious competition to radios TSL.”

Socially Acceptable

Social networking is one area that many concur
should be utilized, but not all agree on how quick-
should using it.  Faith
Christian  AC  KSOS  (SOS
Radio)/LasVegas PD/morning man Scott Herrold

ly  statons start

Communications

is one who has been onboard since the beginning.
The former Christan  rock KCXR  (the
Kross)/Tulsa PD recalls,”One thing I learned at the
Kross working with [Stephens Medias  Bob
Thornton] was how important social networking
can be to connect you with listeners.” He observes
that many stations create a Facebook page or Twitter
because they're trendy, not because the stations real-
ly intend to use them to bond with audiences. Bob
taught me to think more along the lines of looking
at where our listeners are and then meeting them
there. Let’s use technology to connect with them”

On the other end of the spectrum,
Northwestern College Chrisdan AC KNWS (Life
101.9)/ Waterloo-Cedar
Rapids, Towa, PD Dan
“Life
101.9 has begun to uti-

Raymond  says,

lize' common social
media, creatng  a
Facebook page. We're
sdll  learning  with

everyone else  good
ways to make use of this
means to connect with
our listeners.”

The Christian CHR

K-Life network, based

www americanradiohistorv. com

Sprint Or Marathon?

Herrold

at KLFF/San Luis Obispo, Calit., is now preparing
to dive into social networking. Executive director
Jon Fugler says," " We have a board initiative this year
to implement the new media for creating commu-
nity, growing our audience, increasing listener loy-
aty and providing content deliverv.”

WAY-FM Media Group senior VP Dusty
Rhodes says he recenty signed up for Facebook
and plans to use it “'to hopefully build deeper rela-
tionships with WAY-FM donors.”

However, a Christian CHR or 1ock station that
targets a younger audience will likely see listener
adoption move very swittly. Herrold recalls from
his days at KCXR,"We launched thekross.tm and
had thousands of people on our message boards
and had 2.2 million hits a month on our Web site
and 750,000 unique page views per month.” The
network was built with such tcols as message
boards and e-mail lists before Facebook and Twitter
were popular. KCXR started searching for listen-
ers on MySpace.“We'd type in our ZIP codes and
figure out who the listeners were there, and then
we had mterns just adding people” Station pod-
casts were being downloaded and its Web site reg-
istered a lot of hits, but Herrold says it went beyond
being a marketing campaign: It was about connect-
ing with listeners, finding where and who they
were, and then using that data to give listeners
information they cared about.

Christian  AC  KLTY/Dallas
Salem national PD Chuck Finney says that no

Former and
matter what technology evolves next, he thinks
content is still king.

“What we're seeing is the desire from listeners
to have audio content that uplifts and encourages
them, touches them emotionally.” he says.“That’s
still the No. 1 thing that we need to be focused
on, regardless of what the channel is”” He adds
that the most important advantage that radio has
retained is that there are 1 billion-plus receivers
in America and radio still reaches more than 90%
of the population every week. “There's not

another medium that can say that” RsR
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Upcoming Tour Schedule

C4/24/09 Cheektowaga, NY

For more information on these VB4 5 O
and others, please visit L
tammytrent.com. _— 3 E

€5/16/09 Schenectady, NY - ¢ b ) = %

C5/22-23/09 Garland, TX 4 Al . 2 I3

G6/20/09  Rifle, CO TR ' VI Sopferes
¢7/02/09 Louisville, KY

09/25-26/09 St. Charles, MO
10/04/09 Franklin, TN
10/19/09  Sebring, FL
10/15/09 Cape Girardeau, MO

11/13/09 Nashville, TN
1/20/09 Great Falls, MT
12/04/09 Grand Prairie, TX 3
12/05/09  Rocky Mount, NC "On her latest album [Stronget], Tammv “rent manages to be simultaneously musically
12/12/09  Lansing, MI effervescent and lytically deep. The production is light and breezy, making t?liS an
01/15/10 Grand Rapids, MI infectious pop ccllection that will grab the listener by the cars. The dominant themse is
02/24/10  Victoria, TX hope shining through the darkness, and T-ent, who lost her husband in a 2001 scubz
) accident, delivers it with authcrity and compassion. "I'm Letting Go" is a peignant song
04/09-10/10 Frisco, TX of surrender, wh:le "You've Already Shown Me" serves to remind us that God amply
demonstrates his love. This is powerful muasic from a survivor who continies to move
09/24-25/10 Oklahoma City, OK | forward with a sweet spirit an(fa voice filked with unfailing hope and faith."

— Deborah Evans Price, Bil.board Magazine s P
- e illboard.com

Kyle Fenton Promotions - AC/CHR - kylefentonpromotions@gma:l.com L:nda Meyers - INSPO - aspenmeyers@msn.com
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R&R CHRISTIAN SPECIAL: ADAPTING TO CHANGE

Christian stations change with the times

Spinning The Format Wheel

By Kevin Peterson

Change 1s the only true constant. Whether tran- &

sitions arise as the result of an opportunity or

a challenge, they are often the gateway to

something better, even if the journey is rough

along the way.

Stations revamp their tormats for a mulatude
of reasons. Some are trying to increase ratings and
improve revenue. Others want to better fill a hole
they perceive in their market. Still others aim to
better complement sister stations in their market
as part of a cluster sales strategy. Whatever the
cause, the decision—and the resulting process—
to blow up a station is never handled lightly.

While the untorgiving economy has been the
impetus behind some Christian stations changing
tormat, others have made the flip because their
owners felt that different programming would
better serve the changing tastes of their existing
audience—or the company’s own personal mis-
sion. Following are examples of how three sta-
tions have navigated these scenarios and the

results that followed.

AFR Starts Talking

At the beginning of this year American Family
Radio announced that it was introducing the AFR
Talk format and that all of its Christian AC stations,
along with several of its sott AC/inspirational out-
lets, would flip to the new format. Its featured pro-
grams would include “Turning Point With David

e

Jeremiah,”“Focus on the Family " Todays Issues™
and “The Michael Reagan Hour”

The ministry says the format change was in
keeping with its mission of bringing information
to the Christian community.

In all, out of 197 stations, AFR flipped 130 to
the new tormat. Approximately 60 stations
remained soft AC/inspirational outlets. AC fans
can still find that format online at AFR .net, as

well as on the company’s WAII/Hattiesburg, Miss.

Tulsa Loses Spirit

Last month Cox Radio Hipped Christian AC
KKCM (Spirit 102.3)/Tulsa to a simulcast of
news/talk sister and market leader KRMG-AM,
KKCM had been a Christian outlet for slightly
more than three years; in the fall 2008 Arbitron
it had risen to No. 4 in the market with women
25-54. But VP/market manager Dan Lawrie
explained to Spirit listeners in a letter that was
broadcast over the air and posted at Spiric1023

‘Competition
forces you
to hone your
skills and get
a lot better.
Everything's
revealed in
contrast. You
can find the
strengths and
weaknesses
a lot easier.’
—Bob Thornton
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.com that the current state of the cconomy

forced the company to make “ditticult choices™
n determining the best way to continue running
the station.

“While the format was popular on the radio,
the changes in the economy are forcing us, like
so many other companies, to explore new ways
of meeting the needs of this community while
maintaining a tocus on solid business operations,”
Lawrie said. He added that simulcasting the 24-
hour news/talk format would offer valuable con-
tent to a wider audience. while affording KKCM
“the opportunity to continue our role as a local
employer and a strong community leader.”

The stauon flipped at 3 pm.
March 16 following Lawrie’ an-

Thornton

nouncement. Morning hosts Josh
Bentley and Rebecca Bennett were
displaced as a result. Afternoon
driver Dave Weston remained in the
building, since he had been pulling
double duty by doing mornings on
AC sister KRAV (Mix 96). P/
midday host Chris Kelly crossed the
hall and  resumed  programming
classic rock KJSR (Star 103), which
he had done before Spirit joined the
family. He's also sull programming
Spirit 102.3 music, which continues
to stream at Spirit1023.com as well as on Cox’
TV cable system in Tulsa, which airs the audio on
one of its channels.

Kelly says his advice to radio personnel in
today’s environment is," Be a Swiss army knife. Be
familiar with all the different facets of what goes
on. Be very flexible in what you do. My change
is a lot less than most people are dealing with
because | didn't lose my job, but be ready for the
unexpected and be ready to bend a litte.”

Tulsa is one of the few markets that had two
Christian ACs competing head to head. Across
the street, one might think that KXOJ/Tulsa PD
and Stephens Media national PD Bob Thornton
would have welcomed the disappearance of a

WWW americanradiohistorv com

direct competitor. However, KKCM's makeover
also meant adjustments could be imminent on
the other side of the aisle. Thornton says, A lot
of good things come out of competition . . . It
doesn’t mean that competiton s always pretey or
easy or convenient, but it does force you to hone
your skills and get a lot better.”

He adds that if change is viewed as an oppor-
tunity instead of a difficule challenge, much good
can come of it. Being forced to make choices in
order to adapt means a station wall likely either
improve 1ts performance or fall by the wayside. 1
told our staft that in some ways ir’s much casier
when you have a competitor because everythings
revealed in contrast, Thornton recalls.* When you
have another station that’s doing what you're
doing. you can contrast the differences and find

the strengths and weaknesses a lot easier.”

Gradual Shift

When Joe Polek was hired i fall 2007 to be
PD/MD of what 1s now Bangor Baptist Church
sott AC/inspirational WHCF/Bangor, Maine, he
was looking forward to a great task: flipping a 25-
plus-year-old station with a very loyal following
trom Southern gospel to sott AC.

“With |competitor] K-LOVE, along with two
other Christian ACs and a Christian CHR in the
small market of Bangor, Maine, [ needed to be
very caretul,” he says. Polek recounts that the sta-
tion’s board of directors had decided before they
hired him that WHCF needed to become more
contemporary and to reach a younger demo-
graphic than its typical 35+ listener to help keep
audience support consistent at $500,000 per year.
“My GM sat down with them and described
what was in the market and what some of the
options were tor the direction of WHCF to go.”
Due to the loyal tollowing and the already tight
competition in the area, the decision was made
to make a slow transition to inspirational/soft AC.

WHCF made the change by steadily tweak-
ing the station each week; no lavotts occurred
as part of the changeover. Through the process
Polek says the station has heard its share of com-
plaints, but he feels he's also seeing some great
fruits from all the labor.“The airstaff is working
hard on being real, relevant, relatable and local,
along with connecting our listeners to many of
our new artists.” As for the results, Polek says,
“We still hear from the older crowd who wants
niore of the Southern gospel back, but we have
seen a huge influx in the 35- to 54-year-old
demo. We also reached our pledge drive goal of
$530,000 . . . the highest ever raised in the 27-
year history of WHCE” RsR
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JESUS SAVES ™S

TRAVIS COTTRELL

Added at 7 Soft AC/INSP reporters in just 3 weeks!

Early believers include:

American Family Radio Network WNFR Flint, Mt
KCFB St Cioud, MN KCRN San Angelo, TX
WCRH Hagerstown, MD WHCB Bristol, TN

KLVYV Ponca City, OK

Add to your worship rotation &
weekend worship show at AC radio

Spinning at these AC reporters: 2

Family Life Network WDJC Birmingham, AL WCQR Bristol, TN

WBSN New Crleans, LA WRBS Baltimore, MD

GOING FOR ADDS & CONVERSIONS
TODAY AT SOFT AC/INSP rRAaADIO!

AVAILABLE NOW AT Bl - s -
PLAYMPE & PrRaISEDISC RADIO PROMOTION: h—— Lt Ay O gaw

, . ) y iy
L PLRT P WPE MarkGiles @HitRadioPromo.com Www.TRAVISCOTTRELL.COM A creative group

s - ek

Y ) %;1 .

aR"

#5 TUm,:,ﬁ‘a\JwFE“-'
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JESIcR ‘JJE..,“ SCE s
lerigzicnie Ju';ly-} oW
o= ”‘i |

IS open N_J.L—f‘
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r— A BEAJTIFUL LIFE
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VS R VSR Music GmupIEMI CMG Viugic Distribution, Mesa, AZ
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R&R CHRISTIAN AC

niclsen

POWERED BY

DMDS

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» JARS OF CLAY CLAIM MOST INCREASED PLAYS (UP 124),
MOST ADDED AND CROSS THE AIRPOWER THRESHOLD WITH
“TWO HANDS"” (23-18). ON APRIL 21, THE GROUP RELEASES
“THE LONG FALL BACK TO EARTH,” ITS FIRST FULL-LENGTH
STUDIO ALBUM SINCE “GOOD MONSTERS” THREE YEARS AGO.

NEW AND ACTIVE

A5 -
¢ B 03 ! NIELSEN BDS
@ g ES  ARTIST CERTIFICATIONS PLAYS AUDIENCE
z ¥z ARTIST PLAYS ARTIST PLAYS
G 3 35 e - IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK LIV A oy N o
MATTHEW WEST NO. 1(1WK) MIKESCHAIR 300/32 KARI JOBE 219/5
THE MOTIONS spaRROWEMICMG 1729 B4 4004 2 Can't Take Away ¥'m Singing
MERCYME {Curh) (Integrityd
A No 77«64 430 T MOST ADDED TOTAL STATIONS: 16 TOTAL STATIONS: 18
FRANCESCA BATTISTELLI
A -6 3730 3 JEREMY RIDDLE 248/15 DOWN4ERE 187/23
FREETO BE ME FERVENT/WORD-CURB e e Hope Is Rising
JEREMY CAMP (Varietal/ Vineyard) (Certricit )
THERE WILL BE A DAY BEC/TOOTH & NAIL 1439 -52 3470 i & TOTAL STATIONS: 18 TOTAL STATIONS: 14
B wop 1392 57 2289 12 KUTLESS 266/1  MERELITH ANDREWS  169/41
ARTIST NEW | Do Not Belong The New Song We Sing
CHRIS TOMLIN 1375  +104 2529 10 TITLE / LABEL STATIONS (BEC/Tooth & Nail) {Word-Curb)
IWILL RISE SIXSTEPS/SPARROW/EMI (MG JARS OF CLAY 7 TOTAL STATIONS: 12 TOTAL STATIONS: 12
TENTH AVENUE NORTH Two Hands —
8Y YOURSIDE REUNONPLG BP0 44 3182 6 (Gray Matters/Essential/PLG) BUILDING 429 240/54 CHRIS™Y NOCKELS 15313
THIRD DAY Family Life Netwaork, KFIS, KSGN, WBDX, a'vg)vs '(-S"C '-"J:SUP M)
1345 41 3466 S WCSG, WIQK, WLFJ N ixsteps‘Sparow/EMI CM
REVELATION ESSENTIAL/PLG — p— TOTAL STATIONS: 19 TOTAL STATIONS: 10
JOSH WILSON MANDISA 5
SAVIOR, PLEASE sARROWIEMICMG 24 1 2207 13 My Deliverer REVIVE 23412 ISRAEL HOUGHTON 136/22
(Sparrow/EMI CMG) Chorus Of The Saints My Tribute
‘?Oll? FgJANg’A?EY e g 5 w47 2471 0 KFSH, KSCN, KWND, WJIE, WRCM (Essental/PLG) (ntegrity)
FERVERTAWORDZGUR —- — TOTAL STATIONS: 16 TOTAL STATIONS: 13
BRANDON HEATH A 20 —l 7 JIMMY NEEDHAM 5
CIVE ME YOUR EYES MONOMODE/REUNION/PLG i . Forgiven And Loved
(Inpop)
TOBYMAC FEATURING KIRK FRANKLIN & MANDISA : KESH, KKFS, KKSE, KXQJ, WBDX
LOSE MY S0UL roreFRoNEMICMG 00> 80 2635 8 ’ : ; : S
MANDISA JONNY DIAZ 5
MY DELIVERER saRROWEMICMG B0 104 2567 9 (’I":g) Beautiful You
JIMMY NEEDHAM Family Life Network, KLTY, WCQR, WJTL.
FORGIVEN AND LOVED mpop 8- M2 1580 15 e
CHRIS TOMLIN
JESUS MESSIAH SIXSTEPS/SPARROWEMICMG 110 2 15178 116 PHILLIPS, CRAIG & DEAN <
BRANDON HEATH ?eve)lahon g
INO
WAIT AND SEE MONOMODE/REUNONPLG 028 *BS 1864 14 KHZR, KNW!, KSBJ, KXOJ, WCVO
LINCOLN BREWSTER
GOD YOU REICN wregry o7 35 0740 26 g:"‘:‘ 5’2:: HEATE 3
JARS OF CLAY AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 535 24 1162 17 (Reunion/PLG)
TWO HANDS GRAY MATTERS/ESSENTIALIPLG ) KFIS, KKSP, WKL
BLUETREE S CIAD]
CODOF THIS CITY LuaD 482 +50 0.563 30 MAT KEARNEY 3
Closer To Love
ABOVE THE GOLDEN STATE AIRPOWER (Aware/Columbiaflnpop)
FLL LOVE YOU SO spaprOwiEMICMG 487 *23 osn 20 KFIS, KKSP, WJTL
MARK HARRIS 438 9 0895 27 MIKESCHAIR 3
ONE TRUE COD INO .
Can’t Take Away
JONNY DIAZ (Curb)
MORE BEAUTIFUL YOU n 47 +65 0835 2 KNWI, WFFH, WNWC
THE MICHAEL GUNGOR BAND % T o=
416 -49 0.361 B NATALIE GRANT 3
ANCIENT SKIES BRASH Perfect People
IAN ESKELIN, MARK STUART & VICKY BEECHING {Curb}
LORD wrecary 40 46 0798 22 KBN, KHZR, WJIE JARS OF CLAY
BEBO NORMAN 247 32 onz Two Hands (G-ay Matters/Essential/PLG)
PULL ME OUT BEC/TOOTH & NAIL ; - WUKL +37, KFIS +24 KBNJ +16, WFSH +12, SXMS 4TI,
JOHN WALLER ADDED AT... WCRJ +11, WCIE +8, NJQK +8, KFSH +7, WBDX +3
WHILE ' WAITING BEACHSTREETREUNONPLG S50 18 0788 23 FAMILY LIFE familyjife JIMMY NEEDHAM
RUSH OF FOOLS Network o Lk .
LOSEITALL MIDAS 327 +4] 0.506 - ) L ¥ Forgiven And Loved (inpop)
PD/MD: Cecil Van Houten 5 KFSH +23, KTSY +1S, WCRJ +T7, WAKW +12, WPAR +12,
MAT KEARNEY 320 73 1.036 18 Chris And Conrad, Lead Me to the Cross, O . KKSP 10, WDJC +7-KLJC +7, KSGN +4, WMHK +4
CLOSER 70 LOVE AWARE/COLUMBIA/INPOP : Tenth Avenue North, Hold My Hoart, 0 P -weadl o0
REMEDY DRIVE e = 076 Jonny Diaz, More Beautiful You, O CHRIS TOMLIN
K .
ALL ALONG WORD-CURB : Jars Of Clay, Two Hands, 0 | Will Rise (Sixsteps/Sparrow/EMI CMG)
THE FRAY o A e o FOR REPORTING STATIONS PLAYLISTS GO TO: KTSY 424, WFHM +21, KGBI +20, WCRJ +19, KNWI 41,
e ! —— WFSH +9, WIQK 7, WNWC +6, KSGN +6, KLIC +5
(OUECUNDIME ERIC/IND) www.RadioandRecords.com W=
MANDISA
My Deliverer iSparrow/EMI CMG)
RECURRENTS KFSH +23, WIIE +2C, SXMS +19, WCRJ +18, WCIE +8,
KLIC +8, KAIM 47, WRCM +6, WJTL +5, KWND 45
g BRANDON HEATH
ARTIST 11 NIELSEN BDS PLAYS M ARTIST 11 NIELSEN BDS PLAYS Wait And See (Monomode/Reunion/PLG)
TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw Lw 8l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w KFIS +25, KBIQ +14, WAKW +12, KKSP +12, WCR T}
KLTY +G, WPAR +3, WMUZ +9, WJIE +3, KCMS +2
LAURA STORY AARON SHUST
MICHTY TC SAVE (INO) 687 675 MY SAVIOR MY GOD (BRASH) 220 B 588
DOWNHERE TREEG3
HERE | AM [CENTRICITY) 632 660 BLESSEO BE YOUR NAME (INPOP) 28 £
MERCYME CASTING CROWNS
YOUREICN (INO) 613 608 EAST T0 WEST (BEACH STREET/REUNION/PLG) 249 B9
BIG DADDY WEAVE o 620 LINCOLN BREWSTER s24 533 FOR WEEK ENDING APRIL 12, 2009
WHAT LIFE WOULD BE [ IKE (FERVENT/WORC-CURE) EVERLASTING GOO {INTEGRITY) LEGEND: See legend to charts in charts scction for -ules and symbol explanations.
58 Christian AC stations are electronically monitared by Mielsen Broadcast Data Systems 24 hours a
ADDISON ROAD 589 630 CASTINGICROWNS S0 543 day, 7 days a week. Christian AC Indicator chart comapiled of 32 reporters, chiistian CHR 26, christian

HOPE NOW (INO) SLOW FADE (BEACH STREET/REUNION/PLG)

rock 26 and soft AC/inspirational 20. © 2009 Nielsen Business Media, Inc. All rights reserved.
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» WORSHIP ARTIST CHRIS TOMLIN POSTS HIS TH RD
CONSECUTIVE NO. 10N SOFT AC/INSPIRATIONAL, AS ‘I WILL
RISE” CLIMBS 2-1. HIS CHART-TOP=ING STREAK BECAN WITH
“AMAZING GRACE (MY CHAINS AFE GONE)” (SIX WEEXS AT THE
SUMMIT IN 2007) AND CONTINUED WITH "JESUS MESSIAH"
(NINE WEEKS BEGINNING LAST SBPTEMBER).

R&R CHRISTIAN

pcwERED BY niclsen

DIGITAL DOWNLOADS

DMDS

AVAILABLE AT DMDS.COM

= = 3
g CHRISTIAN CHR g & CHRISTIAN ROCK
= 2T ARTIST PLAYS BB 85 ArTisT P_AYS
I3 S& TITLE IMPRINT / PROMOTION LABEL ™ - £ =& TITLE IMPRINT / ROMOTION LABEL ™ -
E FRANCESCA BATTISTELLI = : ABANDON
! o "% reecoseme FERVENTWORD-CURE 1137 33 . 2. Loloow FOREFRONTEMICMG 255 #19
" - i e =] ~
MATTHEW WEST I - HAWK NELSON 3
2 | 2 . THEMOTIONS SPARRDW/EMI CMG _9_68 . _],,3,, . ; L - LET'SDANCE BEC/TDDTH & NAIL 235 1 +2
RED = THIS BEAUTIFUL REPUBLIC
5 0 NEVER BE THE SAME gssenTiaLplg o0 4 ° == 15 SURRENDER SAVED MY LIFE FOREFRONT/EMICMG 246_»_'9_
" TENTH AVENUE NORTH S IVORYLINE K
“ ¥ | 32 gy voursine reunonog (82 33 | 4 s ol _‘8_ HEARTS AND MINDS TooTHENAL 296 16
REMEDY DRIVE : DECYFER DOWN
. 5 B iAo WORD-CURB 7Y i . 0. cone mo 245 27
= RUSH OF FOOLS DISCIPLE
g .33_‘ LOSEIT ALL moas 085 =) | . " ROMANCEME mo 25 +13
FRAY FAMILY FORCE S
- ~ .
15 YOU FOUND ME gimo 925 %5 | 7 ' _29_' RADIATOR e 24 2
DOWNHERE e RUN KID RUN
~ MYLASTAMEN centroTy 924 :]2 ‘ L __"_ SET THE DIAL TOOTH&NAIL zz .8 :8
JARS OF CLAY o PHILMONT
TWOHANDS GRAY MATTERS/ESSENTIAL/PLG £ 22 . . E.. THE DIFFERENCE FDREFRDNT/EMI CMG 7227 #5
MAT KEARNEY % FALLING UP ~
CLOSERTO LOVE AWARE/COLUMBIA/INPOP 570 L _"'7 | 0 o _19 _ STREAMS OF WOE AT ACHERON BECTOOTHENAL 227 9
NEWSBOYS FM STATIC
IN THE HANDS OF GOD neop 0% +33 o & THE UNAVOIDABLE BATTLE OF FEELING ON THE OUTSIDE TOOTH &NAIL __225 _'38
KUTLESS : FIREFLIGHT
_ TOKNOW THAT YOU'RE ALIVE BECTOOTHENAL 010 '] -38 0 -] STANDUP FLICKER/PLG 2 $22
HAWK NELSON 3 NEVERTHELESS E
LET'S DANCE secTooTHaNaL 986 ez 3 _]i CROSS MY HEART FLICKER/PLG Zf' . 16_
JEREMY CAMP RED
THERE WILL BE A DAY BEC/TOOTH & NAIL 4 13 o Bl 6 peatHorme B ESSENTIALPLG 215 37
SEVENGLORY - PILLAR
. ALLOF THISFOR YOU 75N 446 =2 - STATE OF EMERGENCY EssenTAUPLG 212 '3"7
VOTA i EVERYDAY SUNDAY
HARD TO BELIEVE INO 7"32 ‘38 @ : BEST NIGHT OF OUR LIVES weop 210 B 8
MIKESCHAIR 5 CHILDREN 18:3
CAN'T TAKE AWAY CURB. @8 s o - HOMEMADE VALENTINE TOOTH & NAIL 13 . i
FM STATIC & .. THE CONTACT -
TAKE ME AS | AM ToOTHENAL 593 o8 18 B P _ BLACKSEA 75 V3 i
THIS BEAUTIFUL REPUBLIC SUPERCHIC(K) E
BEAUTIFULLY BRDKEN FOREFRONTEMITMG 582 10 N B 8 [ROSSTHELINE INPOP 2 Y
B. REITH = HOUSE OF HEROES
MESS GOTEE 375 i @ =2 2 CODE NAME: RAVEN MINO VS STEREO/GOTEE _ £ f23
MANDISA g FLYNN ADAM
MY DELIVERER SPARROW/EMI EMG ol I +43 Q o3 8 icHatme GOTEE 151 -8 i"
FIREFLIGHT RUTH
YOU GAVE ME A PROMISE fLickeRmle  S02 iS5 @ BACK TO THE FIVE TOOTH & NAIL 143 ) 2
JOSH WILSON Y FRAY
SAVIOR, PLEASE SPARROW/EMI CMG _305 = 2 @ YOU FOUND ME EPIC/INO W) - i
BLUETREE HYMNS OF EDEN
£COD OF THIS CITY LuCID eul +9 . E ALL (NEED ROCK ONE L s
MAINSTAY 8 1 AM TERRIFIED
BECOME WHO YOU ARE BEC/TOOTH & NAIL 399 18 o : _ TOTHESERVICE GOTEE 1_09 i
BRANDON HEATH CLEMENCY
WAIT AND SEE REUNION/PLG G2 ’"ﬁ . § conTROL CLEMENCY _]O[‘_ 4
MERCYME MANAFEST
CGOODBYE ORDINARY N0 286__ 13 o STEPPIN' QUT BEC/TOOTH&NAIL joz ek
ADDISON ROAD BECOMING
THIS COULD BE OUR DAY NO e §16 . | __i THE ONE TOHURT YOU TOOTH & NAIL iy
AFTERS ~G SEVENTH DAY SLUMBER -
OCEAN WIDE wo 285 52 i = ‘_‘ SURRENDER BECTOOTHENAL 22 0
NEVERTHELESS e ANBERLIN
IT'S TRUE Fickerile 289 220 9 Bl FEEL COOD DRAG UNIVERSAL REPUBLIC i
£ SOFT AC/INSPIRATIONAL
wng ¥
| 25 ARTIST PLAYS 4 ARTIST PLAYS
£23 e IMPRINT / PROMOTION LABEL ~ TW +/- TITLE IMPRINT / PROMOTION LABEL ~ TW +-
12 CHRIS TOMLIN IWILLRISE - SIXSTEPS/SPARROW/EMICMG 377 +10 NATALIE GRANT OUR HOPE ENDURES - CuRe 204 39
14 MERCYME FINALLY HOME - N0 377 S5 JIM BRICKMAN FEAT. RUSH OF FOOLS NEVERFARAWAY TMELFE 171 +32
§ 11 LINCOLN BREWSTER (GODYOUREILN INTECRITY 334 -5 FRANCESCA BATTISTELLI FREE TOBEME “ERVENT/WORD-CURB 162 +11
<] S V- il . Qs 2 3
N 9 AVALON sTiLMYGOD B B SPARROW/EMICMG 332 +3 TWILA PARIS NOTFORGOTTEN - o El 151 9
2 7 9 KATINAS PRAYINGFORYOU DESTINY-EXECUTIVE 269 +37 MICHAEL W. SMITH DEEPINLOVEWITH YOU REUNION/PLG 148 +20
o E Sl L=l " 3 N 7 T e =T (AR
S 7 BEBO NORMAN THEONLY HOPE BEC/TOOTH&NAIL 247 +1 NEWSBOYS INTHE HANDS OF GOD iNPOP 135 15
% 4 LAURA STORY BLESS THELORD N0 239 +37 ASHMONT HILL GIFTEDRESPONSE AXIOM 127 +22
2 | B = . L0 B L J
£ 12 CARMEN D'ARCY WEADORE THEE BRICK STREET/MARTINGALE 226 +3 BRANDON HEATH WAIT AND SEE B REUNION/PLG 125 +31
g Tt JOSH WILSON SaVIOR, PLEASE B | SPARROW/EMICMC 206 412 TAMMY TRENT IMLETTINGGO - SEPTEMBERDAY 121 0
§ 7 ISRAEL HOUGHTON MY TRIBUTE MEDLEY INTEGRITY 204 +6 MATTHEW WEST THE MOTIONS SPARROW/EMICMG  TI9 -27

CHART LEGEND

Char-ts are ranked by plays (except for
Country, which is based on audience
imp-essions. computed by cross-refer-
encing exact times of airplay with
Arbitron Istenar data).

Sanigs showing an inzrease in

plays (audience for Country)

ower the previous week,
regardess of chart movement. A
song will also receive a bullet if its
percen:ace loss in plays (audience for
Country) does not exceed the per-
centag2 cf monitored station down-
time fcr tae format. Exempting the
Country caert, a song that has been
on the chart for more than 20 weeks
will gznerally not receive a bullet,
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even if it registers an increase in
plays. Country titles that decline in
audience but increase in plays will
also receive a bullet if the total audi-
ence erosion for the week does not
exceed 3%. A song in its first week at
No. T will always receive a bullet, even
if it has lost plays

(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons
12+ audience estimates, under
license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time

with increases in both plays and
audience.

BREAKER:

Awarded solely on the Country chart
to songs that receve airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five scngs with the
largest increases in pleys (audiznce
for Country). Title with the top
increase will also be h 3hlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:

Alsting of sangs with the total number
of rew acds either reported by each
station or by astormatic add thresholds.
Tit e with top most added totals will
als be highlghted if on chart.

NEW AND ACTIVE:
Current songs aelow the chart threshold
thet are s10wing an increase in plays.

TIES OM CHART:

A cong with the best plays differential
(audierce fo Courtry) over the previ-
ous week is -a-ked first if tied with
anothe- song on the chart. If the
songs are st I tied at this point, the
title that s kzing played on the most
stations ¢t that format will be ranked
first.

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Christian AC, Christian
CHR, Christian Rock, Gospel, Rock,
Triple A and

Smooth Jazz; top 10 for Soft
AC/Inspirational) become recurrents
and are removed from the chart
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays,
or if they rank below No, 10 and
post a third consecutive week of
audience decline, regardless of total
chart weeks. Descending AC and

HotAC titles move to recurrent after
52 weeks if they rark below No. 5,
after 26 weeks if they rank below
No. 10, or after 20 weeks If they

rank below No. 15.
1] airplay of 100.000 plays on all

manitored stetions, including

satellite and national networks,

across the United States and Canada.

Numeral following symbol indicates

multiple level of 100,000 plays.

m status in reseanch data provided
by Promosquad. Songs are test-

ed online by Promosqued using multiple

listens and a nationwid= sample of care-
fully profiled music consumers.

Nielsen BDS certification for

Indicates title earned HitPredictor
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: I
B
[ =3
N EEG CHRISTIAN AC INDICATOR PLAYS COUNTRY INDICATOR HIGHLIGHTS
3 35 Tme (MPRINT / PROMOTION LABEL ~ TW +
o '_3' | 13 NEWSBOYS I THE HANDS OF GOD INPOP 978 +4]
[ ]S 10 CHRISTOMUIN wicrse SISTEPS/SPARROW/EMICMG 9S50 +66 ARTIST TITLE IMPRIN™ / PROMOTION LABEL
L J 2 15 MERCYMEmarhow o Lo 3 RASCAL FLATTS HERE COMES GOODBYE LYRIC STREET
L 1 14 FRANCESCA BATTISTELLI FREE T0BEME FERVENT/WORD-CURB G937 -1t
Ell 4 23 MATTHEW WEST Tt MOTIONS SPARROW/EMICMG 876 -30
| s L ARTIST TITLE IMPRINT / PROMOTION LABEL  NEW STATIONS
7 9  BIGDADDY WEAVE YOU FOUND ME FERVENT/WORD-CURB 762 +48 —a - S - - —__—
B 11 MANDISA MY DELIVERER SPARROW/EMICMG 695 +40 REBARTRANCE SLARSIRUCKALQRY, g0
ooy DARIUS RUCKER ALRIGHT CAPITOL NASHVILLE 32
8 F 6_'_ 33 TENTH AVENUE NORTH BY YQUR SIDE REUNION/PLG 679 -4
o5 KENNY CHESNEY OUT LAST NiCHT BNA 13
Ell 9 27 JOSH WILSON SAVIOR, PLEASE SPARROW/EMICMG 599 -31 o
ZAC BROWN BAND WHATEVERITIS HOME GROWN/ATLANTI 2/8IC PICTURE 13
Jl 10 32 JEREMY CAMP THERF WILL BE A DAY BEC/TOOTH&NAIL 582  -47
- e = r JACK INGRAM BAREFOOT AND CRAZY BIG MACHINE . 10
n g 10 BEBO NORMAN puLL MEOUT BEC/TOOTH & NAIL 581 -8 PAT GREEN COUNTRY STAR T
2] B -5 THIRDDAY neveLamon EssETAUPLGY L | <12 MILEY CYRUS THE CLIMB WALT DISNEY/HOLLYWOOD.LYRIC STREET
13 s 8  JIMMY NEEDHAM FORGIVEN AND LOVED INPOP 530 -3
0 5 3 REMEDY DRIVE ALL ALONG WORD-CURB 415 +37
e % S JARS OF CLAY TWOHANDS GRAY MATTERS/ESSENTIAL/PLG 398  +20 ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
(:] 125 I 3 BRANDON HEATH wATT AND SEE REINONALG 375 +I01 KENNY CHESNEY 0UT LAST NICHT . e
@ 1B N KUTLESS | DONOT BELONG BEC/TOOTH&NAIL 371 11 REBA STRANGE STARSTFUCK/VALDRY +51
@ 22 5  BLUETREE CODOF THISCITY Lap - 366 +66 DARIUS RUCKER ALRICHT CAPITOL NASHVILLE +348
. 17 N ABOVE THE GOLDEN STATE 'Ll LOVE YOU SO SPARROW/EMI (MG~ 366 +8 KEITH URBAN KISS A GIRL CAPITOL NASHVILLE +345
@ 18 S JONNY DIAZ MORE BEAUTIFUL YOU N0 363 21 ZAC BROWN BAND WHATEVERITIS HOME GROWN/ATLANTIC/BIG PICTURE +277
° 20 8 LINCOLN BREWSTER GOD YOU REICN INTEGRITY 354 +29 BRAD PAISLEY THEN ARISTANASHVILLE 275
22 BEX 7  DOWNHERE HOPE IS RISING CENTRICITY 326 -4 SUGARLAND I HAPPENS MERGURY 2267
@ €% 4 CHRIS AND CONRAD LEAD ME TO THE CROSS VSR 313 +44
. 23 6  JEREMY RIDDLE BLESS HIS NAME VINEYARD/VARIETAL 298 +2
b1 T™W W ARTIST TITLE IMPRINT / PROMOTION LABEL ~ TW PLAYS  +/-
@ 27 7  SARAH REEVES SWEET SWEET SOUND SPARROW/EMI CMG 27 +3 — — —
' ” = € 40  KATIE ARMIGER TRAILOF LIES COLC RIVER 559 +43
@ DECEMBERADIO 1.00K FOR ME SLANTED/SPRING HiLL 264 +58 =t
| e n | @ <« JULIABURTON WHAT A WOMAN WANTS EMERALD RIVER/SPI WILLE 379 +4
0 128° 1 REVIVE CHORUS OF THE SAINTS ESSENTIAUPLG 264 +6 =—
= €@ 54 LANCE MILLER GEORGE JONES & JESUS BIG 7/LOFTON CREEK 147 0
Pl 24 1S MARK HARRIS ONE TRUE GOD INO 234 -49 =
L P € 60 EMILY WEST THATKIND OF HAPPY CAPITOL NAS {VILLE 134 +34
RUSH OF FOOLS LOSE IT ALL MIDAS 228 1
6 m 'y 55 52 DARREN KOZELSKY COOD DAY TOGET GONE  MAJOR 7TH/SPINVILLE/NINE SORTH 132 -17
Ball 3] 2 MIKESCHAIR CANT TaKkE AWAY Oy 2t ) €@ -  JOE NICHOLS BELIEVERS UNIVERSAL 30UTH 125 +85
Get your first look at next week's complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to
R&R Country HotFax, visit www.radioandrecords.com.
CHRISTIAN CHR
MUSIC RESEARCH COUNTRY
ullseye BuLLSEYE RESEARCH
ALLOUT:
ARTIST w w w
TITLE IMPRINT / PROMOTION LABEL  TOTAL FAM% BURN% 18-24 2534 1834
MATTHEW WEST THE MOTIONS SPARROW/EMICMG 432 95% 7% 427 425 4.26 ARTIST LIKE STRONGLY
=y - 7 TITLE IMPRINT / PROMOTION LABEL ~ ALOT POSITIVE INDEX NEUTRAL DISLIKE DISLIKE
[of
TENTH AVENUE NORTH 8v YOUR SIDE REUNIONPLG — 4.27  97%  19% 431 414 4.?4 BRAD PAISLEY THEN ARSTANASHVILLE 25.0% 73.5% 394 22.0% 4.0% 0.5%
WHETARTERS 0CEAN WDE NOREE SIS S20) BRSO i it S JASON ALDEAN SHE'S COUNTRY BROKENBOW 333% 72.0% 397 205% 65% 1.0%
0, 0, 7 B
MAINSTAYIGECOMERLONOVIRE BeCTOOTHENAL oS OO) 5200, PIZHN. 550 TP 555 CARRIE UNDERWOOD FEAT. RANDY TRAVIS I TOLOYOUSO BARSTANASHVILLE  36.8% 70.8% 395 18.3% 9.0%  1.8%
HAWK NELSON | ET'S DANCE BEC/TOOTH&ENALL  4.08  74% 10% 385 400 394 KEITH URBAN KIS A CIRL CAPITOLNASHVILLE 20.5% 69.2% 384 252% 52%  0.5%
KUTLESSYO KNOWITHATIVOUREAUIVE pEcTOOTHENAL LSOSIINSOP ISRl ©-03) gzl 599 JAKE OWEN DON'T THINK | CAN'T LOVE YOU RCA 20.5% 67.8% 390 25.8% 55% 0.8%
THE FRAY"QUEGIND SO . 4'07_ Elid 21%_ 412 = gos 400 ELI YOUNG BAND ALWAYS THE LOVE SONGS REPUBLIC/UNIVERSALSOUTH  13.8% 67.3% 3176 28.3% 3.2% 12%
FRANCESCA BATTISTELLI FREE TO BE ME FERVENT/WORD-CURBE ~ 4.06  98% ESf/u 3.88 _4_.20 4.03 RODNEY ATKINS IT'S AMERICA CURB 24.0% 672% 384 26.0% 62% 07%
L7 LA WORDCURE RN Saoly Wige) .02 [TSSTF 396 ALAN JACKSON SISSY'S SONG ARISTANASHVILLE 28.2% 65.3% 380 24.2% 75% 3.0%
THIS BEAUTIFUL REPUBLIC BEAUTIFULLY BROKEN FOREFRONTEMICMG  4.03 i 75% y 11% - %.97 73.794 396 GEORGE STRAIT RIVER OF LOVE MCANASHVILLE 28.8% 62.7% 277 25.0% 9.8% 2.5%
B ETREELOD 0gs eIy Wwio (L0208 7o%) NEHL 557 [elEll 599 TOBY KEITH LOST YOU ANY WaY SHOWDOG  17.2% 62.5% 369 27.8% 9.0% 07%
JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH & NAIL : 402 98% 26% 386 395 3.91 MARTINA MCBRIDE RioE RCA 16.2% 622% 267 278% 9.0% 1.0%
[of — — - - 1B
RUSHOF ROOLSTos T poks) 3300 F76L NZNN 3961 Etey 390 TIM MCGRAW NOTHIN TODIEFOR (R 210% 615% 272 29.0% 83% 1.2%
gOSHIWIESONSAVIORBLEASE SPARROW/EMI (M TS O8] 0% el 577 | 3Slly 387 DIERKS BENTLEY SIDEWAYS CAPITOLNASHVILLE  15.0% 615% 366 29.5% 7.7% 13%
WMOTAT S0 0 ETEVE NG _39? S 4 208 ALOO = SN 390 ZAC BROWN BAND WHATEVERIT IS HOME GROWN/ATLANTIC/BIG PICTURE 15.5% 59.8% 369 33.7% 6.2% 0.3%
DOWNHERE W isASTAVEN cenTraTy EEJONS 6720 LGN 4.00) sia78 3596 JASON MICHAEL CARROLL WHERE M FROM ARSTANASHVILLE  T7.5% 593% 267 323% 67% 17%
REDINCYCREFTHESAME NoL SECBRNE0M R 325 SRRl 322 SUGARLAND ITHAPPENS MERCURY 24.8% 59.2% X163 242% 127% 4.0%
MERCYME CODDBYE ORDINARY mog 332 5 _ 183 gy 4']_0 - 3',8,5 _ RASCAL FLATTS HERE COMES GOODBYE LYRICSTREET  21.8% 59.0% 263 26.2% 12.0% 2.8%
NEWSBOYS IN THE HANDS OF GOD INPOP 3.887 80% 20% 3.68 3.83 375 JOHN RICH SHUTTIN' DETROIT DOWN WARNERBROS/WRN  21.8% 583% 265 282% MN7% 1.8%
s SUCCAVAINO Habs GRAVMATTERS/ESSENTIALT) Ry 807 i 13:93| (Hgly €2 LOST TRAILERS HOW §0UT YOUDONT B 102% 583% 361 350% 55% 12%
This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total JIMMY WAYNE | wiLL VALORY 1.3%

17.8% 577% 262 30.3% 10.7%
sample size is 880 respondents. Total average favorability estimates are based on a scale of 1-5. (I= don't like it at all, 5 = love it]. — ——— = —
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon- The Callout America sample is 600 persons in each weekly report, made up of a three week rollirg average of 200 persons week-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the ly. Sample is 50% Mate / Fernale and taken from 20 U.S. Markets. Dermos are evenly balanced in 18-24, 25-34, 35-44 and 45-54
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data cells. Song scores are on a 1 to 5 differential with “1” meaning strong dislike and “5” meaning like it a lot. The positive index is
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must an average of all 1to 5 scores. Total Positive is the combined 4 and 5 scores. Market breakouts Ly geographical region are; MID-
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinions of par- WEST: Cincinnati, Indianapolis, Kansas City, Omaha and Wichita. SOUTH: Atlanta, Charleston, Charlotte, Mobile / Pensacola and
ticipants on the internct only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail- Nashville. EAST: Philadelphia, Pittsburgh, Providence Ri, Rochester, Virginia Beach. WEST: Colorado Springs, Houston, Modesto,
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusicresearch.com Phoenix and Portland OR.
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Are PDs who specialize in one format vulnerable?

Gone Country

R.J. Curtis

RCurtis@RadioandRecords.com

Chris Miller is wrapping up his fourth week as
P of Clear Channels WGAIR/Cleveland. Itk the
end of his first month as a country programmer, but
Miller isn’t a rookie. He has plenty of experience,
with big-market stops that mnclude
Portland, Ore., and most recently
Atanta, where he was P of Cox
Radio’ classic hits WSRV (97.1 the
River). In Cleveland, Millers PD
chores are doubled; he also handles
day-to-day duty for hot AC sister
WMVX (Mix 100.5).

A similar scenario occurred recently
in Philadelphia, where Beasley'’s rhyth-
mic WRIDW (Wired 96.5) PID Leo Baldwin annexed
country sister WX TU. He succeeded longtime "XTU
PD and Country Radio Hall of Fammer Bob McKay.

‘Programming Is Programming’
A pop progranmumer’s nigration to country isn't a new

phenomenon, In fact, some longtime country PDs

Chiang

ears ago, the GM at most country stations grew up in the format,
professionally speaking, and was a 1 listener. As radio consolidat-
ed, the country-only GM became a thing of the past. ll In a way,
the same thing is happening at the programming level. PDs who
have specialized in one format are suddenly vulnerable in a busi-
ness and economic environment that demands versatlity.

made the switch years ago, including KEEY/
Minneapolis’ Gregg Swedberg, KBEQ/Kansas City's
Mike Kennedy, KKBQ/Houston’ Johnny Chiang
and, more recently, KMLE/Phoenix’s Kris Abrams.

Chiang originally came to Cox
Radio/Houston to launch '80s KHPT
after programming AC KOST/Los
Angeles. He is the OM of the cluster
and programms KKBQ and classic coun-

try KTHT. Chiang says the important
thing for any P12 to remember when
first moving to country radio is that
“programming is programming. The
fundamentals don't change” He suggests
PDs not deviate from what they know works,
because “its not like all of a sudden the playbook 1
thrown out and there’s a new one just because it’s the
country fornut.”

Rusty Walker Programming Consultants president
Rusty Walker has worked exclusively in country
radio for his entire career, He agrees that solid pro-
gramming basics can be applied to any format. But,

Four Essentials For Incoming PDs

OM Mike
James oversees four formats: country WPCV,
news/talk WLKF, AC WWRZ and adult standards
WONN. He has four thoughts for programmers

Hall Communications/Lakeland, Fla.,

who have never done country before:

1. Demographics: If the PD only had CHR
experience, which is often a 12-34 female
skew, they would have to consider the
differences for the country format, which is
typically 25-54 persons.

APRIL 17, 2009

2. Psychographics: When it comes to such
factors as core values, political viewpoints and
spirituality, the country lifegroup views life
differently from the CHR lifegroup.

3. Attitude: A non-country PD can often
bring contemporary elements to a country
station via imaging and attitude.

4. Careers: CHR/top 40 often plays
disposable music, with less emphasis on gold.
Country music has a much longer shelf life.
Just ask a George Strait fan.—RJC

www americanradiohistorv

‘This is
potentlally a
ood thing

r country
dio,
havm new

guys like
me, not tied

to the usual
bag of

tricks.
—Chris Miller

‘Country is
technically
one of
the most
difficult
formats
to do.’

—Rusty Walker

Country PDs
offer sugges-
tions on how
programmers
new to the for-
mat can make
a quick adjust-
ment:

M Country fans are
passionate about their
music. Never make fun
of it.

B Study the music,
artists and history of
the format.

® Surround yourself
with staffers who are
core country fans and
listen to them.

B Realize the
importance of family
and country values.

W Remember: Country
serves a broad age
demo and is often
referred to as a “family
reunion.”

M Place more emphasis
on being the listener’s
friend than being cool.
W Programming
fundamentals apply in
any format. Don’t
deviate from what you
know works.

le adds, " You have to have a knowledge base in the
format that you're progranmmming,.”’

However, Walker worries that many country sta-
tions aren’t gettng the attention they need. In some
cases, with a successful stand-alone country and a sis-
ter station that may be locked in a compentive sit-
uation, the tendency may be to concentrate on the
station engaged in battle, he says. “In many clusters
its the country station that is the big biller and just
because there is no competition in many niarkets,
they think ity bullegproot.”

According to Walker, many in the industry don't
realize that country is “technically one of the most
ditficult formats to do because you have to manage
TSL that is above everybody clse’ expectations.”
Contrary to popular beliet, country isn’t mass-appeal,
ity a niche format, he contends. "Ity the biggest one
out there—but it5 still a specialty format and it needs
people who are umbilically connected to it”

On the other hand, Chiang believes a lack of pre-
conceived notions about how country radio can be
executed is an advantage that PDs outside the tor-
mat possess. While he encourages country newcom-
ers to use their experience from other stagons, he
also suggests surrounding " yourself with folks on the
staff who are hardcore country fans and detinitely
listen to them.”

That appears to be what Miller has been doing in
his tirse weeks at WGAR. Though his background
is in AC and “different Havors of classic hits,” he calls
himself a longtime 12 country listener. He, too, says
that ““programming is programming’ but considers
himself“lucky and blessed that I have somebody like
IWGAIR MDD/ afternoons host] Chuck Collier who
knows the format, has tons of relationships in the
country community and is a big part of Cleveland.”

Miller also feels fortunate to have an established
morning show with Jim Mantel and credis WGAR'S
statf as well. “Ies not like I had to come in and umn
around a broken radio station,” he says. While juggling
two stations, Miller is relying on that staff to assume
more hands-on duties, but he says he’s also orying to
meet people in the country industry, especially folks
on the label side.

Easy Fit

Miller is well aware that all formats have their own
set of idiosyncrasies, but he says his programming
experience has made the transidon casier.” The clas-
sic hits folks [ targeted in Atlanta or the AC tolks in
Portland are really not that different from the folks
we're targeting here in Cleveland . . . its roughly the
same ages and income strata”

Miller says that has been his biggest, most pleas-
ant surprise. “It’s actually been less of a challenge to
be ramped up on the country lifegroup and what
theyre into than 1 thought it would be That said,
he agrees with Chiang’s observation that a fresh per-
spective will be a good thing.*If you're around coun-
oy radio at all, you realize it’s a format where the
ground is always shifting, There arce always new artists
coming along, new styles that are part of the tormat,”
he says. " This is potentally a good thing for coun-
try radio, having new guys like me, sort of not tied
to the vsual bag of tricks on how to do this format.
I think that will only keep things tresh and keep
RsR

them focused.”
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» REBA, THE FEMALE ARTIST WITH THE MOST TOP 10s (SB) IN
THE CHART'S HISTORY, CLAIMS HER HIGHEST SO_J DEBUT, AS
“STRANGE"” (NO. 39) BESTS THE NO. 41 BOW ZF ®96'S “THE FEAR
OF BEING ALONE.” HER DUET WITH BROOKS & DZNN, “IF YOU SEE
HIM/IF YOU SEE HER,” BEGAN AT NO. 32 IN AP=IL 1388, MARKING
HER HIGHEST START ON A COLLABORATIVE TRALK.

= = i 5 =
¥ § PE NIELSEN BDS ¥ HITPREDICTOR  AUDIENCE ¢ I NIELSEN BDS ¥ HITPREDICTOR  AUDIENCE
g g ES ARTIST  CERTIFICATIONS STATUS  (INMILLIONS)  PLAYS @ g ES ARTIST  CERTIFICATIONS STATUS  (INMILLIONS)  PLAYS
(= 20 TITLE IMPRINT / PROMOTION LABEL T™™W *f- TW  RANK = z é TITLE IMPRINT / PROMOTION LABEL ™ /- TW  RANK
RASCAL FLATTS NO. 1(1WK] ?r CRAIG MORGAN
6 12 HERE COMES COODBYE . yricsTREET  30.558 +2.539 4555 1 . 34 5 ODMUST REALLY LOVE ME BNA 4419 +0658 909 3
JAKE OWEN ?r GLORIANA
. 2 35 DONTTHINGICANT LOVE YOU ea 239N #0802 4330 4 . 335 2 ioaTHeART evBLEmnEwReEvoLUTON 199 0321 802 33 H‘Bllm 4y
JASON ALDEAN BLAKE SHELTON
. 5 2 Seocountry BROKEN BOW 2812 753 4475 2 . 32 8 T HOLOON WARNER 8R0S,/ wRn 4155 #0164 900 32 +3 6 40
-
LB 22 RODNEY ATKINS Ly 29487 0992 4381 3 [ Bl n DARRYL wORLEY e 330 0486 9 3 CKENNY.
N
[ ] o 13 CARRIEUNDERWOODFEAT.RANOYTRAVIS = &% 37035 w2m 3997 6 g5l 35 13 GHUCK wiCKS B o363 0053 60 3 &
TIM MCGRAW r PAT GREEN
. 8 7 NOTHIN' TODIE FOR JRE 26422 +0.845 4044 5 . 38 9 COUNTRY STAR BNA 2869 +0495 576 37
DARIUS RUCKER ?r TRENT TOMLINSON
Ell 3 26 o e T rOR LONG A 24456 4665 3389 9 7l 36 15 e oy oamoiwoon | 2790 0134 634 36
o SUGARLAND ERIC CHURCH o
[s] 101 o sucanL e 23568 2213 M5 8 (] a0 o FERICCHURCH &=~ ool 2474 40304 S%6 39
GEORGE STRAIT REBA  HOT SHOT DEBUT/MOST ADDED
Bl 1 B puemoriow MCANASHVILLE 23494 7596 3540 7 STRANGE STARSTRUCK/VALORY 2455 #2455 341 44 +3.380
TAYLOR SWIFT JAMEY JOHNSON BRAD PAISLEY
i) 7 20 JAVIOR: OMAGE 21932 5880 3186 10 Y LT wiacuey 2 0247 467 40
[W]IR 2« ARTINA MCBRIDE B oem w029 2m © i S — B o996 w029 416 42
(2]’ B s KETHURBAN ol 02 M4 280 12 e gy 1913 0381 573 38
[ 12 MONTCOMERY GENTRY W omen asn ase LR 0, THEET ooy 1806 s0M2 a5 43
JOHN RICH CHRIS YOUNG
12 n SHUTTIN' DETROIT DOWN WARNER BROS./WRN 12351 -0.354 2688 14 CETTIN' YOU HOME (THE BLACK DRESS SONG) RCA 1558 -0.035 307 48
BRAD PAISLEY CARRIE UNDERWOOD
. 7 4 e ARSTANASHVILLE  1-349 #3380 2457 16 THE MORE BOYS | MEET JoaRisTaNasHvie 341 +0160 90 S4 -
KENNY CHESNEY  ARPOWER/MOST INCREASEDAUDENGE 1y JACK INGRAM
93 ogruastaicr ana 10.668 <3640 2372 18 BAREFOOT AND CRAZY ouacme 1279 06 230 sl * Here Comes
TRACE ADKINS BILLY RAY CYRUS BREAKER Goodbye (Lyric Street?
. 15 15 | RRY FOR MONEY capTOLNASHVILLE 1073 0408 2598 15 BACK TO TENNESSEE WALTDISNEVAYRICSTREET 132 #0413 416 4l WGAR +055, KRLX 1%.1]14357.
S W £
[iG}l8 7 DIERKS BENTLEY vy 15351 «428 2388 17 JRAILERICHOIR ol e MO 0084 34 45 LNX (O3, WPAW <017,
3 1 ! WHATWOULD YOU SAY SHOW DOG NASHVILLE WEUS 018, WRMS <078,
ELI YOUNG BAND BOMSHEL W +016, WQOR +0I15
. 16 32 ALWAYS THE LOVE SONCS L JUNIVERSAL S( 4 15205 +0.634 2304 20 FIGHT LIKE AGIRL CURB 0968 -0.019 35 Al T
JIMMY WAYNE TRACE ADKINS
’ 20 27 Rl VALORY 13.049 +0.092 2343 19 TIL THE LAST SHOT'S FIRED CAPITOL NASHVILLE 0.843  +0.843 8 55
ALAN JACKSON CAITLIN & WILL St
. 2% 9 AhaNIa TN 12378 41989 2076 23 PR s 0766 0185 291 49 T - g
LADY ANTEBELLUM JESSICA HARP WKHX «0.27, WYCD +QU64,
. 2 B NTovou proLNasviLte 2SN +0737 2106 22 BOY LIKE ME waRNER BROs.wRN 0740 #0090 201 53 WYK 40156, WKLB <0151
ZAC BROWN BANO DAVIO NAIL e b e Ty
. 25 1% WHATEVERITIS HOME CROWN/ATLANTIC/BIC PICTURE n.764  4.972 1903 25 REDLIGHT MCA NASHVILLE 0693 -0.046 3 46 VIPAW +Q084, WUISN <0085
JASON MICHAEL CARROLL JONATHAN SINGLETON & THE GROVE
. 22 21 WHERE I'M FROM ARISTA NASHVILLE 1663  +0.633 243 2 LIVIN® IN PARADISE UNIVERSAL SOUTH 0648 <0155 an 52
THE LOST TRAILERS PHIL VASSAR
. 2 27 o BoUTvouDONT ona e +0437 STHSIY 24 PRAYER OF A COMMON MAN uwversausoury 0509 #0028 58 59
TOBY KEITH DARIUS RUCKER
. 26 6 LOST YOU ANYWAY SHOW DOC NASHVILLE 8856 +1.635 1476 26 ALRIGHT CAPITOL NASHVILLE 0454 +0.340 68 %6
KELLIE PICKLER ng RASCAL FLATTS
. BEN 22 Nl iR oo 6813 +0500 1232 28 e e aicoraeer 0430 0159 40 g
[¢] ou 20
OEAN BROOY ] HOLLY WILLIAMS Torartets Nasholl
208 5 DEAR S prokengow 6170 0449 1316 27 T wiacury 0412 006 237 50 P
RANOY HOUSER . RASCAL FLATTS WGOR +0.285 KKGO +0.246,
. 29 8 goomson unversaLsoutn 0837 0667 121 29 LOVE WHO YOULOVE wrcseegr 060 0183 33 KT 0222 WKSJ «0093,
BILLY CURRINGTON % HANK WILLIAMS JR e
6 3 y ! L -0
. 3 O PEOPLE ARE CRAZY MERCURY 4578 +0.557 96 30 RED WHITE & PINK-SLIP BLUES CURB o=t 0361 a7 = o7
NEW AND ACTIVE REBA 37  DARIUSRUCKER 14  LEE ANN WOMACK !I  KENNY CHESNEY 9
ARTIST ARTIST ARTIST Strange Alright Solitary Thir.tkin' Out Last Night
TITLE / LABEL AUDIENCE / GAIN TITLE / LABEL AUDIENCE / GAIN TITLE / LABEL AUDIENCE / GAIN (S‘BVS'HKVFVB‘%'YV) @ (Capitot NaShV“IEE) Ll (M(l:JA Nashville) (3NA) -
KBQI, KBWF, KCYE, KDRK. KAJA, KATC, KBEQ, KBUL, KBUL, KBWF, KIZN, KSKS, KAJA, KHEY, <KBQ, KPLX.
TAYLOR SWIFT 0.313/0.282 BUCKY RASCAL KFKF, KIIM, KIZN, KJJY. KBWF, KMDL, KNCI, KSOP, KSOP. WGGY, WGNA, WGNE, KWNR, WBBS, WFMS,
You Belong With Me COVINGTON  0.237/0.003 FLATTS 0.200/0.132 MOST ADDED KKBQ. KKCO, KKNG, KKWF. KUZZ, WGNA, WITL, WUBE, WIVK, WKMK, WOGK WRBT, WWNU

(Big Machine)

| Want My Life Back

Things That Matter

KNCI, KNTY, KRST, KW,

WWCR, WYRK

TOTAL STATIONS: 20 (Lyric Street) (Lyric Street) WCTK, WFUS, WGKX, TOBY KEITH L) JUSTIN MOORE 9

TOTAL STATIONS: 16 TOTAL STATIONS: 10 WCNE, WCTY. WIL, WIVK, BILLY CURRINGTON 12 Lost You Anyway Small Town USA
RASCAL WKCQ, WKKT, WKLCB, WKSF, People Are Crazy (Show Dog Nashvilie) (Valory)

WOKQ, WPAW, WPCV, (Mercury) KUZZ, WBLT, WOSY, WMIL, KAJA, KCYE, KDRK, KitM,

FLATTS 0.237/0172 RASCAL MARK WQHK, WQYK, WSIX, wus), KMLE, KNCI, KRST, KRTY, WPAW, WPV, WPKX, KTEX, KXKT, WOGK, WSIX,
Unstoppabte FLATTS 0.215/0.159 CHESNUTT 0.189/0.018 WWQM, WXCY, wYCD KWNR, WBCT, WBEE, WCTK, WQBE, WWYZ, WXBQ WSOC
(Lyric Street) Close She Never Got Me Over You WOGI, WPCV, WQMX, WWQM
TOTAL STATIONS: 3 (Lyric Street) (Big 7/Lofton Creek) FOR WEEK ENDING APRIL 12, 2009

TOTAL STATIONS: 13 TOTAL STATIONS:

LEGEND: See legend to charts In charts sectlon for rules and symbol explanations.
121 country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 120 reporters.

) 2009 Niclsen Business Media, Inc. All rights reserved.
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Don't leave your stream by the wayside

Ghostbusters Were
Wrong: Cross The

Streams

Keith Berman

KBerman@RadioandRecords.com

s the PPM penetrates more markets, some funny call-letter
suffixes are starting to show up in Arbitron ratings reports. In

addition to the usual “-
S Tt

new tags like

Don't panic—Ilowa’ ZIP code abbreviation isn't
getting into the numbers. Instead, listening attributed
to a station’s online stream is being detected by the
In fact, Clear Channel AC KOST/Los
Angeles picked up a 0.8 6+ share with an average

meters.

weekly cume of around 88,000 in the February PPM
ratings simply from Internet listening (see By the
Numbers, right).

This poses an interesting contradiction to the per-
ception that at-work listening to adult-formatted sta-
tions is passive, In reality, streams are initiated on a per-
sonal basis, with users choosing to click on a link on
their computer to launch the player, unlike “forced™
background listening with a station carried over an
office’s loudspeaker system.

Omne person who's not surprised by the ap-
pearance of these figures is Daniel Anstandig,
president of consultancy McVay New Media, who
likens someone punching up an AC or hot AC sta-
tion’s stream to consciously hitting a preset for that
station on their FM radio. I do think that this is
probably the very beginning of the types of shares
we're seeing in PPM and that the listening may even
be understated on the streams,” he says.*We use the
liner “Turn your computer into a radio” a lot, espe-
cially with adult format stations.”

Anstandig advises thinking about a station in
what he describes as a“holistic” way—meaning that
TSL is just as important as time spent with the sta-
tions brand on its Web site—providing a huge
opportunity to cross-promote fronm on-air to
onhine. “This means that if you want to spotlight a
local ardst, in addidon to cross-promoting to the

Web site, you can nse your ad-insertion time if

you're not simulcasting your spots,” he says. “You

have anywhere between three and 12 minutes of

open time [online} every hour to till from a pro-

gramming standpoint.”

there are sometimes

M”and “-FM,”
[A”

Use Your Time Wisely
Whether using the filler time to run morning show

promos or spotlight a local artist—cven commer-

cials, if the sales department can sell the time—the
important thing is to program the stopsets online
with compelling content and not just with music
beds or a canned looped message declaring,“ This
station is currently in a commercial break, please
stand by

“[t’s 1ronic that radio stations and PDs allow
something to run on their streams saying some-
thing like that because we want to create the illu-
sion we never play commercials,” Anstandig says.
“That tells you that you're dealing with a PD who'
unempowered or who doesnt understand  the
power of their stream.”

While new streaming royalty rates negotiated by
the NAB with performance rights organization
SoundExchange provide a 16% discount on previ-
ously set rates tor 2009 and 2010, the rates are sched-
uled to rise nearly 67% by 2015, However, apart from
royalties paid to performers, Anstandig describes the
streaming technology itself as “very affordable and
unthinkably essendal for our future.”

‘I don't believe that the younger generation of lis-
teners naturally turns first to an FM radio for enter-
tainment,” he continues. “[ think they're more open
to using whatever media delivers the most relevant
and enjoyable content for their taste,and 1 think, espe-
cially in at-work listening, we see so much more
AQH listening coming from listeners on a comput-
er in an ofhice versus five or 10 years ago—or even
two years ago. [ts only imaginable at this point that
that will grow.”

With the growth of Wi-Fi and other technologies
like 3G and WiMax, it’s a fair bet that streaming will
become even more important during the next few
years. Simplicity may be the key, such as one-click

44 24/7 NEWS ONLINE @ www.RadioandRecords.com

stream laumches from stations’ home  pages and
hone apps like Clear Channel’s iheartradio, which
aggregates all of the company’ online streams and
channels into one point of access on an iPhones

home screen.

It's A Way Of Life
It's Growing One thing to keep in mind is that technology is a
According to a January  lifestyle, not a generational phenomenon. Anstandig
survey of 1,858 people  cites Facebook, which has become a social outlet for
conducted by Arbitron
and Edison Research,
17% of Americans 12+

listen to online radio

demos targeted by ACs and hot ACs. On top of that,
people age with their technology: Today’s 12- to 17-
year-olds are tomorrow’s AC or hot AC listeners who
will have had access to iPhones and streaming for
during the course of a their entire lives and theretore have come to expect
week, or approximately  it.So when they age into adult demos, stations should
42 million people. be waiting for them with the technologies that they
That's a significant can't live without.
jump from 2005’s “I'see so many more people today using technol-
figures, which

estimated about 20

million people were

ogy in all age groups than | ever have.” Anstandig says.
1 remember that 12 years ago, I'd just started work-
ing in Internet radio, and our first assumption was that
listening online every we were going to have to target the stadon online to
week. be younger and we were going to have to cater some-
how to this hip, college-age, super-connected
crowd. We tound that was all stereotype and not based
at all in reality.

“When we actually did rescarch ard looked at for-
mat holes, we found one of the bigzest opportuni-

ties was AC because we saw a huge upswing in at-

work listening—and this was in 1957. Our target at
that time was 35~ to 44-year-olds. and those people
are now 43-54 and older, so that small anecdotal evi-
dence leads me to believe that the tuture has fewer

‘We see so
much more
AQH listening
coming from
listeners on a
computer in

upper—demo adults who are truly disconnected from
the Internet. T don't know how you can live a day in
the US. now and not be connected in some way.”
One important distinction Anstandig makes is that
radio isn't leading listeners to the Internet—its follow-
mg them there. Broadeasters may believe they need

an office
versus five or
10 years

ago—-or even

to urge listeners to tollow them to their Web sites and
entice them with compelling content or an interest-
ing promotion to get them online, when, in reality,
listeners already live on the Internet, and stations have
% to open up their options so the audience will allow

ago. It’s only
imaginable at
th|s point that
that will
grOW.

—Daniel Anstandig

them to become part of their online experiences.

“I think there are still people in our industry who
think if they just ignore the Internet or don’t have
a Web site or a stream or aren't into new technolo-
gy, the audience will never know any better)”
Anstandig says."But listeners already live on the Web,
50 now we just have to service them where they’re

already ac” RR

By The Numbers

In the February PPM ratings, listening to several stations’ cnline
streams was reported in the results, including some that skowed up in
area markets—not necessarily their home markets.

Station PPM Market Cume 6+ Share 6+
KOST-iF/Los Angeles Los Angeles 87,600 0.8
WLTW-IF/New York New York 83,900 0.1
WWFS-IF/New York New York 107,400 0.5
WPLJ-IF/New York Middlesex 13,100 0.8
WKJY-IF/Nassau-Suffolk  Nassau-Suffolk 18,000 0.3

APRIL 17, 2009

www.americanradiohistorv.com


www.americanradiohistory.com

R&R ac

POowERED BY niclsen

g ‘Q% 17 NIELSEN BDS g HITPREDICTOR

£ R T AT T /PROMOTIONLAGEL T o~ {ALION RArek
T NOTOIWKS) o 223 1667
Le/‘s(;grz W BIG MACHINE/UNIVERSAL R'ELUBIE\![ 22*53 28 psseT
5»3:15\"\;3: v (APIIT;)L 1334 -27 15460
;Eﬁ?;;:#nfy ' SV((;/J/RME 18671 +60 dlerg
T, vy 7306 1ew
%AEX:E (SF?A?E\(FE TQ/R‘C]A/RME 2ol 98 j0.952
T e Oor INCREASEDBLAYS e 1269 218 6236
yo?::rsu??r s%ﬁg:r?sc FIELD PHONOGENIC/EPI ‘j]io‘ S N 8942
gﬁ;ﬂb SREHCIE lglJIVEU!Lg m2 . 5873
?E[QJLDON" KNOW ME BY NOW wywaRNerpRos, 125 B4 4496
-NJEVMERBFZJ%A?(AAN FEATURING RUSH OF FOOLS L 697 I8 j;629
JLdg':[)EL RICHIE DEFiaMiDNG 027 A5 2567
e nefr 4sh w5l 3963
gﬁé;?re-m {TURN THE CAR AROUND) EVERFINE/ATLANTIC/RF;I; 420/ =25 Tr2050
#egﬁa‘J?YLOR HEAR/CMG 407 128 i857
Sc‘tt\rlnl)g oK 19/pc]/:/pmc ey B2 2
233‘[1’;‘ E‘E‘? :;g-ér? = AIRPOWER VANGUARD/(}\]MT%IL 350 73 [
S L e e, e Wass W22
S o o, 2 2039
:{((#'::ZOS)ERRY AIRPOWER ][)\pn%{ 189 +20 2.400
miﬁSZOMNE wocoumpia 177 *37 0398
dgs‘;?;nﬁ(t)ﬁ YOUR LOVE nomota 128 118 B
?Fvclzgs'f\cagv MUSIC WORLD/COLUMEI\;‘\ 146 2 osos
xﬁztcr:zr;‘\ls?fcﬁr MODERNWHOMPIAZOFFMUSC 112 5 ity
5\5 b&vwgtg?ulés V?\:‘HOUT vou wRoaRMe W2 st 8758
g?i?nﬁ%%ﬁ" walonoicons 08 *8 0086
golwo'?/vw RED SIMPLYREDCOMRAZOR&TE 00 28 Oh7]
dﬁKS\PN MRAZ & COLBIE CAILLAT —— 86 A 0.906
HREﬁES c%ﬁELs foLoADEI;S WRicsTREETHDLLYWOOD B4 YD) 81
:(H‘mmc%?vmv oo B4 <l @15

RECURRENTS
% ‘T‘I'TQITEI/SIAPRINT / PROMOTION LABEL E]Eg%gllfﬁ:%%ohfs TWPLAYSLW £ i)

SARA BAREILLES
LOVE SONG (EPIC)

COLBIE CAILLAT

BUBBLY (UNIVERSAL REPUBLIC}

FERGIE

BIC GIRLS DON'T CRY (WILL.I. AM/A&M/INTERSCOPE)
LIFEHOUSE

WHATEVER IT TAKES (GEFFEN/INTERSCOPE)

JOHN MAYER
WAITING DN THE WORLD TO CHANGE (AWARE/COLUMBIA)

<DMDS

n 1082 1020
n 974 856
n 792 786
n 770 810

n 748 655

DICITAL DOWNLOADS

AVAILABLE AT DMDS.COM

TITLE / IMPRINT / PROMOTION LABEL

LEONA LEWIS

BLEEDING LOVE {SYCO/J/RMG)
TIMBALAND FEATURING ONEREPUBLIC 37

2

28

23

22

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
MILEY CYRUS g
The Climb

[Walt Disney/Hollywood)

KMGL, KTSM, KUDL, Sirius XM The Blend,
WEZF, WFPG, WIXB, WSNY, WZID

THE FRAY 8
You Found Me

(Epic)

KEZK, KUMU, WBEB, WOEF, WJBR, WLTW,
WNIC, WVAF

RASCAL FLATTS 4
Here Cormes Goodbye

(Lyric Street/Hollywood)

Sirius XM The Blend, WKJY, WMGN, wziD
INDIA.ARIE FEAT.

GRAMPS MORGAN 4
Therapy

(Soulbird/Universal Republic}

KUMU, WTFM, WYJB, WZiD

PINK 4
Saber

(LaFace/JLG)

WCDV, WLEV, WMGC, WWFS

LEONA LEWIS 3
Better In Time

(SYCOU/RMG)

KEZK, KXLT, WMEZ

MERCYME 3
Finally Home

(INO/Colurnbia)

KKMY, WRCH, WSPA

JIM BRICKMAN

FEAT. RUSH OF FOOLS 2
Never Far Away

{Time Life)

WMEZ, wMJY

ADDED AT...

WVAF

Charleston, WV
OM/PD. Rick Johnson

Matt Nathanson, Cormne On Jet Higher, 1
Beyonce, Single Ladies (Put A Ring On It), O
The Fray. You Found Me, O

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

11 NIELSEN BDS PLAYS
CERTIFICATIONS T™W Lw

né 729 721

>89 782

APOLOGIZE (MOSLEY/BLACKGROUND/INTERSCOPE}

DAUGHTRY

FEELS LIKE TONIGHT (RCA/RMG)
NATASHA BEDINGFIELD

UNWRITTEN (EPIC)

DANIEL POWTER
BAD DAY (WARNER BROS.)

01 587 694
n 579 706

n 550 615

» AS JASON MRAZ'S “I'M YOURS” REICNS FOR AN
Tth WEEK, “LUCKY,” THE FOLLOW-UP FROM HIS
PLATINUM ALBUM “WE SINGC. WE DANCE. WE STEAL
THINGS.,” DEBUTS AT NO. 28. THE NEW ENTRY, A
DUET WITH COLBIE CAILLAT, CONCURRENT!
BULLETS AT NO. 11 ON HOT AC.

ARTIST

TITLE / LABEL
PINK

Sober
(LaFace/JLG)
TOTAL STATIONS:

DAVID ARCHULETA
A Little Too Not Over You
(19/Jive/ILC)

TOTAL STATIONS:

WYNONNA
Sing
(Curb/Reprise)
TOTAL STATIONS:

JIMMY WAYNE

Do You Belicve Me Now
(Valory/Universal Republic)
TOTAL STATIONS:

WYNONNA
Ain’'t No Sunshine
{Curb/Reprise]
TOTAL STATIONS:

MOST

NEW AND ACTIVE
PLAYS ARTIST PLAYS
JGAIN TITLE / LABEL /GAIN
83/22 PLAIN WHITE T'S 5019
1,23, 4
(Hollywood)
8 TOTAL STATIONS: )
72724 MICHAEL DAMIAN 47Mm
Rock On (2009)
(Caption)
5 TOTAL STATIONS: 9
61/58 BEYONCE 43N
Single Ladies (Put A Ring On It)
(Music World/Columina)
57 TOTAL STATIONS: 4
59/17 INDIA.ARIE FEAT.
GRAMPS MORGAN 41/36
Therapy
13 (Soulbird/Universal Republic)
TOTAL STATIONS: n
57/56
CHRISETTE MICHELE 29117
Epiphany
56 (Det Jam/IDIMG)
TOTAL STATIONS: 8

INCREASED

PLAYS

+218

GAVIN ROSSDALE

Love Remains The Same (Interscope)
WJIKK +13, WSPA +15, WFPG +i0, WMY +8, KBEE +7,
WRRM +6, WYJB +6, WLDB +6, KQIS +5, WMCN +5

¥ TAYLOR SWIFT
Love Story (Big Machine/Universal Republic)
WNIC +12, WAHR +1), KBEE +8, WLDB +7, KUDL +6,
WRCH +6, KXLT +5, KUMU +5, WIBR +4, WSPA +4
¥r SEAL
If You Don't Know Me By Now
(343/Warner Bros.)
WHUD +7, WFPG +7, KBEZ +7, KKCW +7, KNEV +5,
WWLI +5, WTCB +5, WYJB +4, KSSK +4, KTDY +3

¥r MATT NATHANSON
Come On Get Higher (vanguard/Capitol}
WZID +13, WMUX +10, KISC +3, KKMY +7, KBAY +5,
WIKK +4, WCDV +4, KBEE +2, KNEV +2, WLTS +2

MILEY CYRUS

The Climb (Walt Disney/Hollywood)

WLIT +12, WAHR +9, KISC -9, KSSK +6, WDBM +6,
WRVF +5, WKJY +4, WSRS +4, WHUD 3, WASH +2

FOR WEEK ENDING APRIL 12, 2009

LEGEND: See legend to charts in charts section for rufes and symbol explanations.
102 AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 2009 Nielsen Business Media, Inc. All rights reserved.
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DMDS

NIELSEN BOS  f¥ HITPREDICTOR
ARTIST CERTIFICATIONS STATUS
TITLE IMPRINT / PROMOTION LABEL
THE FRAY NO. 1(8 WKS) n? v
YOU FOUND ME £PIC
PINK T
SOBER LAFACE/JLG

THE ALL-AMERICAN REJECTS

GIVES YOUHELL
KELLY CLARKSON

MY LIFE WOULD SUCK WITHOUT YOU

TAYLOR SWIFT
LOVE STORY

PLAIN WHITE T'S

T
DOGHOUSE/DGL/INTERSCOPE
T

19/RCA/RMG

BIC MACHINE/UNIVERSAL REPUBLIC

1234 HOLLYWOOD
NICKELBACK g
GOTTA BE SOMEBODY ROADRUNNER/RRP
LADY GAGA FEATURING COLBY O'DONIS |
JUST DANCE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
DAVID COOK
UGHTON 19/RCA/RMG
THEORY OF A DEADMAN
NOT MEANT TO BE 604/ROADRUNNER/RRP
JASON MRAZ & COLBIE CAILLAT
LUKy ATLANTIC/RRP
KATY PERRY
THINKING GF YOU CAPITOL
NICKELBACK MOST INCREASED PLAYS/MOST ADDED Yy
IF TODAY WAS YOUR LAST DAY ROADRUNNER/RRP
NATASHA BEDINGFIELD
SOULMATE PHONDGENIC/EPIC
ERIC HUTCHINSON
ROCK &ROLL LET'S BREAK/WARNER BROS
CAROLINA LIAR

_ SHOW ME WHAT I'M LOOKING FOR ATLANTIC
LILY ALLEN
THE FEAR CAPITOL
0.A.R.
THIS TOWN EVERFINE/ATLANTIC/RRP
THE SCRIPT
THE MAN WHO CAN'T BE MOVED PHONOGENIC/EPIC
LADY GAGA
POKER FACE STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE
SHINEDOWN
SECONO CHANCE ATLANTIC
MILEY CYRUS
THE CLIMB WALT DISNEY/HOLLYWOOD
ERIN MCCARLEY
LOVE, SAVE THE EMPTY UNIVERSAL REPUBLIC
HOOBASTANK r
SOCLOSE, SOFAR ISLAND/IBIMC
LEONA LEWIS
IWILL BE SYCO//RMG
THE OFFSPRING
KRISTY, ARE YOU DOING OK? COLUMBIA
BEYONCE 1
SINGLE LADIES (PUT ARING ONIT) MUSIC WORLD/COLUMBIA
u2
MAGNIFICENT ISLAND/INTERSCOPE
MAT KEARNEY
CLOSERTO LOVE. AWARE/COLUMBIA
THE VERONICAS
UNTOUCHED ENGINERCOM/SIRE/WARNER BROS.
SAFETYSUIT
STAY UNIVERSAL MOTOWN
SAVING ABEL
18 DAYS SKIDDCO/VIRGINACAPITOL

BRITNEY SPEARS n
CIRCUS JIVEALG
DAVID COOK
COME BACK TOME 19/RCA/RMG
JAMES MORRISON FEATURING NELLY FURTADO
BROKEN STRINGS POLYDOR/INTERSCOPE
GAVIN ROSSDALE
FOREVER MAY YOURUN INTERSCOPE
JESSE MCCARTNEY FEATURING LUDACRIS

¥ HOw DO YOU SLEEP? HOLLYWOOD
FLO RIDA 1
RIGHT ROUND POE BOY/ATLANTIC
PARACHUTE
SHEISLOVE MERCURY/IDIMG
BRETT DENNEN FEATURING FEMI KUTI
MAKE YOU CRAZY DOWNTOWN/DUALTONE

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

" LADY GAGA 8

PLAYS AUDIENCE
™ +f- MILLIONS RANK
341 +11 17.933 1
3392 -53 17.704 2
3169 +37 17.430 3
3120 52 16110 4
_26—22 [ -657 1 ]:537 5
2506  +38 12526 7
2280 -206 13657 6
2147 +64 N.146 8
1’557 -226 9.924 9
1925 4162 7.501 n
1912 +29 8848 10
1709 +27 7n6 12
1403 +445 5984 13
1#69 +87 4.7507 14
Nns) +63 4131 715
n33 +140 : 3748 16
1000 +61 2463 23
945 +55 33% 17
73 +80 2544 22
2 ;;; +179 7 2945 21
nz +192 3292 18
702 +133 3105 19
635 +29 1378 - 29
612 ) 1729 26
—67077 -109 ;O;O ‘—24
604 +98 1414 28
569 179 3.043 20
549 +41 1917 25
441 +54 :O;)g 34
416 173 1280 30
400 +29 6.7;92 37
‘398 :14 0710 ;
W3y74 -10(7)7 ].ZB:F 32
370 +236 1.610 27
350 -n 0.769 38
'343 -60 E: " 36
331 +32 1.021 35
7 +41 I:SB 1 ;
296 +31 0.662 -
281 -24 ’0,588 -

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
NICKELBACK 17
If Today Was Your Last Day
(Roadrunner/RRP}

KALC, KCDA, KFBZ, KGBY, KIOj, KLLC,
KMHX, KSRZ, KYKY, WHYN, WILK, WKDD,
WKRQ, WMGX, WTMX, WWMX, WZPT

DAVID COOK n
Come Back To Me

(19/RCA/RMG)

KCDA, KLLC, KLLY, KMHX, KYKY, KZZU,
WAL, WBMX, WMEE, WQAL, WTMX

CAROLINA LIAR 9
Show Me What I'm Looking For

(Attantic)

KDMX, KFBZ, KMHX, KMXB, KMXP, KPLZ,
WKDD, WMGX, WMMX

SHINEDOWN |
Second Chance

(Atlantic)

KCIX, KPLZ, KQKQ. KRSK, WA, WILK,
WPST, WSJO, WTMX

Poker Face
[Streamline/KonLive/Cherrytree/Interscope)
KFBZ, KMXB, KPEK, KPLZ, KRSK, KSCF,

WCDA, WQAL

Tu2 6

Magpniticent

{Island/Interscope)}

KMHX, KSRZ, KYIS, KZZU, WAJI, WMEE
MILEY CYRUS 6
The Climb

{Walt Disney/Hollywood}

KLLC, KMYI, KZZU, WBMX, WHYN, WQAL

KELLY CLARKSON 6
| Do Not Hook Up

(19/RCA/RMG)

KHMX, KLLY, KLTG, KRSK, KUDD, WAYV

THE SCRIPT 5
The Man Who Can't Be Moved
(Phonogenic/Epic)

KALZ, WAJI, WHBC, WHYN, WRVE

PARACHUTE 5
She Is Love

{Mercury/IDJMG)

KCDA, KCIX, KJMY, KLCA, WRMF

R D

PD: Dylan Sprague

APD/MD: Sam Hill

Lady GaGa Feat. Colby O'Donis, Just Dance, 46
Hoobastank, So Close, So Far, O

Matt Nathanson, Falling Apart, O
Nickelback, If Today Was Your Last Day, O

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» AFTERITS SOLE PRIOR ENTRY, “MAKE UP YOUR
MIND,” PEAKED AT NO. 36 IN 2003, BRIT SH COLUMBIA'S
THEORY OF A DEADMAN ASCENDS TO ITS FIRST
TOP 10 WITH “NOT MEANT TO BE” (12-1C). THE SONG
RANKS AMONG THE TOP FIVE MOST INCREASED TITLES
(UP 162 PLAYS) FOR A THIRD CONSECUTIVE WEEK.

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JGAIN TITLE / .ABEL /GAIN
CIARA FEAT. JUSTIN INCUB JS n3/3
TIMBERLAKE 189/49 Love Hu ts
Love Sex Magic (Immortd/Epic)
(LaFace/JLG) TOTAL STATIONS: 8
TOTAL STATIONS: 2
SEETHER 102/23
THE WHITE TIE AFFAIR 178/21 Careless Whisper
Candle (Sick And Tired) (Wind-up}
(Shghtly Dangerous/Epic) TOTAL STATIONS: 13
TOTAL STATIONS: g
CARRI: UNDERWOOD 102/23
AKON FEAT. COLBY O'DONIS Home Sweet Home
& KARDINAL OFFISHALL 141/19 (19/Arist: Nashville)
Beautiful TOTAL STATIONS: 4
(Konvict/Upfront/SRC/Universal Motown)
TOTAL STATIONS: WE THE KINGS 95/1
Secret Valentine
THE BLACK EYED PEAS 137/62 (5-Curve
Boom Boom Pow TOTAL STATIONS: 2
(will.i.am/Interscope)
TOTAL STATIONS: 12 PINK 93/66
Please Con't Leave Me
MATT NATHANSON Nn7/37 (LaFace/. LG)
Falling Apart TOTAL STATIONS: 1
(Vanguard)
TOTAL STATIONS: 13

NICKELBAZK

If Today Was Your Last Day (Roadrunner/RRP)
WKRQ +26, WMYX +25, WMGX +24, KPEK +23, KGBY +23,
KLCA +23, KZZO +13, WZPT +17. WKDD +15, WWMX +15

DAVID COOK

Come Back T Me (19/RCA/RMG)
WBMX +28, SXPL 18, WRMF +18, KLTG +T7, KHMX +15,
KCDU +15, WXLO +2, KYKY 12, KEZR +3, WQAL +9

SHINEDOWN

Second Chan :e (Atlantic)
KZZU +27, WRMF +24, KSTP +12, KLCA +10, KCOU +10,
WTMX +10, KLZR + 0, WPST +3, KMXP +8, WINK +8

LADY GAGA

Poker Face

(Streamiine/KonL ve/Cherrytree/Interscope)

KVLY +47, WKRQ +28, KMXB +18, KLTG +17, WTMX +T7,
KPEK +13, WXLO +2, K5CF +12, WILK +10, WWMX +3

¥r THEORY OF A DEADMAN

Not Meant Te Be (604/Roadrunner/RRP)
KQKQ +25, KUDD 422, KVLY +21, KDMX +19, KGBY +18,
KLCA +T7, KLZR +12 WXMA +12, KIOI +12, WHYN +10

FOR WEEK ENDING APRIL 12, 2009

LEGEND: See legend to charts in charts section far rules and symbol explanations.

84 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. ©@ 2009 Nielsen Business Media, Inc. All rights reserved.
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Re-bel-i-cious

1 a: Decals that please or delight rebels — a.k.a. radio listeners. b: Pleasing even the hardest-rocker is
easy to do by buying your decals from Communication Graphics. Call today.

:&(mmmunication

== Graphics Inc

Decals » Labels ¢« Magnets ¢ Signs
(800) 331-4438 www.cgilink.com
www.mostexcellentdecals.com

© 2008 Communication Graphics
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DRULULNING ™

5/8 Tomball, TX Garys Spot

5/9 Dallas, TX Skillman St Bar

5/10 Ft. Worth, TX Rockstars

5/12 Keithsville, LA Rustic Cowboy
5/16 St Petersburg, FL State Theater
517 Miami, FL The Dugout

519 Atlanta, GA 10 High Club

5/20 Jacksonville, FL Brewsters Pit
5/27 Springfiled, MO Outland Ballroom

ON TOUR IN MAY: svalatle ow on s
5/2 Houston, TX Jet Lounge G AR e

5/3 Baytown, TX Foozies : a-;

5/6 San Antonio, TX Club Rio A

5/1 Laredo, TX Joes i

inune
corylamb.com r:nyspace.com/corylamb www.facebook.com/people/corylamb

« “‘ -
-5 . g P =
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Capitol Music Group's grass-roots ‘special ops’ team sets the

promotion table

Breaking Bands The
‘New'’ Old-Fashioned Way

Mike Boyle

MBoyle@RadiocandRecords.com

he concept of a record label having a “special ops” team—
a small group of promotion execs hyper-focused on pro-
moting to specific formats just a few developing artists at a
time, with the hope that their setting the table will lead to
a project being turned over to the whole promotion team
for the slam-dunk—didn’t start with Capitol Music Group. Atlantic Records,
for instance, instituted a special ops team n 2006 for its rhythmic promo-

tion department.

Not long after label promotion veteran
Greg Thompson joined CMG as executive VP
in March 2008, parent EMI reorganized its
North

American promo-
tion responsibilities  and
Thompson was  charged

with figuring out the most
effective way to maximize
his resources. The tricky
part for Thompson was
that he also wanted to nur-
ture and develop up-and-
coming acts that needed to
be promoted and marketed
m a way where his team
“married” them rto radio

stations one by one.

Thompson

Enter ‘Special Ops’
To execute his vision, Thompson picked
three of his promotion executives—CMG
directors of promotion Dave Lombardi and
Dave Barbis and VI of promotion Scott
Burton—during the reorganization and
assigned them to work closely with the
Astralwerks Records line on many of it
niche records from overseas and also to be a
part of the overall team.

“What I wanted,” Thompson says, "was a
subset so that we would have specialists who

could take rock-based music—whether it's

adult, alternative or active—and go out and

develop those artists and use their touring and

their market-by-market relationships with the
consumers to build a story and build some-
thing that could then spread across the for-
mat nationally and poten-
tially be a big hic.”

By following that think-
ing, Thompson felt it would
give them the ability to
develop a story and bring
records to critical mass, to
the point where the entire
CMG team could engage
and wrap their arms around
projects and give them the
muscle needed to bring
them home. He adds, “But
I also felt like those devel-
oping artists would be bet-
ter off with a small group of guys who could
live and breathe them and really nurture them
market by market, spin by spin. station by sta-
tion and develop a story so that when you
add all of that muscle it was coming from a
position of strength, as opposed to trying to

force the marketplace.”

The Selection Process

Thompson says artists sclected for a special-
ops project are done so on a “case-by-case,
band-by-band™ basis. “Some people find that
extremely exciting and want to be a part of
it.” he adds. “On the other hand, some peo-
ple feel nervous about that and feel more

48 24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘Some
people find
it extremely
exciting and
want to be a
art of it.
thers feel
nervous
about it and
are more
comfortable
being in the
bigger
machine.’
—Greg Thompson

Steady
Progress

Here is how Since
October’s “Guilty” has
built airplay at Active
Rock during the past
five weeks:

(Issue date, chart
position, plays)
March 13, No. 36, 188
March 20, No. 39, 208
March 27, No. 36, 249
April 3, No. 37, 239
April 10, No. 33, 303
April 17, No. 28, 353
Source: Nielsen BDS

is a fully flexible Web
design platform that
allows users to create
Web content,
including widgets
and layouts, that can
be placed on such
Internet destinations
as MySpace or on
any domain the user

Wix.com's free design offerings in

3

bands now have a new way to
market and promote themselves
on the Internet—for free. Wix.com

owns in a way that is cost-
effective and as simple as creating
a Word or Excel document.

Started by CEO Allon Bloch
nine months ago, Wix.com now
has 600,000 users, the vast
majority consisting of small labels
and bands. But radio can and
should take an interest, as

its “Business” and “Personal”

comfortable about being in the bigger
machine. There are advantages and disad-
vantages to both, but some people—such as
Since October’s manager, Jim DelBalzo from
Jim DelBalzo Entertainment—saw that as,
*Wait a minute. These guys are only going to
have very few things on their plate and they
are dedicated to this dav in and day out, and
it's not about how many adds we get every
week, it's about getting stories and building
a foundation for a career. I'm all about this.
I want these guys. I don’t want the pressure
of guys with five records in their bag. T want
guys who can live
and breathe a cou-
ple of acts and do
nothing but take
all of their years of
experience and be
involved with me
on every aspect of

developing some-

thing from the

Lomardi ground up.”
Other than Since
October, whose track “Guilty™ has recently
charted on R&RS Active Rock tlly (see
“Steady Progress,” left), the CMG special ops
crew has also worked the Becoming, the
Kooks and will soon put the hammer down
for the Doves. Bat for Lashes. Late of the Pier
and Empire of the Sun. From his vantage
point in the special-ops trenches, Lombardi
savs, "I think radio understands that we are
picking records that we truly believe can be
hits and are priorities for us. So far, radio has
R&R

been great about it.”

Free Internet Design For Marketing
And Promotion

Radio shows, stations and even

sections would be solid vehicles

for personalities and even sta-

tions on a tight budget.

“You're not limiting yourself to
_ a couple of tem-

5 5 7 plates,” Bloch says.
“It doesn't look like
something cheap.
We also created it in
Flash, which is per-
fect for musicians

I and creative people
who would like to
GeEi use animation and
multimedia assets.”

Wix.com promotional tabs are
placed on the free edition of its
designs. Bloch says the compa-
ny’s revenue comes from a
monthly or annual subscription
fee that ranges from $50 to $100
per year and allows users to take
the Web site they're creating and
link it to their own domain with-
out the promotional tabs.—MB
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R&R ALTERNATIVE

PoweRED By niclsen

BDS

11 NIELSEN BDS

‘DMDS

fr HITPREDICTOR

DIGITAL DOWNLDADS
AVANABLE AT DMOS.COM

ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
TITLE IMPRINT / PROMOTION LABEL ™ +/- MILLICNS RANK
KINGS OF LEON NO. 1{3WKS) ’r
USE SOMEBODY reamvc 1822 -8 9.292 t
ANBERLIN 3
FEEL GOOD DRAC UNveRsaRepuBLc 1738 vS4 _8}340 2 MOST ADDED
PAPA ROACH ;
LIFELINE OGCiNTERSCOPE 1003 46 a62g 12
RISE AGAINST &
AUDIENCE 07 ONE DoCiNTERscops 15 B3 5.608 5
PEARL JAM -
350 -215 4.251 14
BROTHER LEGACY/EPIC i RTIoT el
SEETHER 0 TITLE / LABEL STATIONS
CARELESS WHISPER WIND-UP 239._ f{’ ?’092 9 n 49
BLUE OCTOBER - ¢ Hey You
DIRT ROOM UNIVERSAL MOTOWN 2505 25 el (Volcaro/JLG)
CIMX, KCNL, KCXX, KDGE, <EDJ, KFMA,
;;)TAETQ:E’:E{?JSDN ME\D:-«&)?C EVEI\'A‘:J-ORDOMO/SHOUT' coRvisLANDDMG 208 104 ST 4 U [T, (I, DR (NI, (BTG
- 3 KPNT, KRAB, KROQ, KROX, KTBZ, KTCL,
chsyere ek s oo T S 47 (45 1, O S e A
MGMT i WEQX, WGRD, WIBX, WJRR, WKQX,
104 -19 S.587 6 WKRK, WKRL, WLUM, WMFS, WPBZ,
Kios colmia 7 T WRFF, WROX, WRWK, WRXL, WSUN,
SHINEDOWN n WSWD, WTZR, WURH, WW 2D, WWDC,
SECOND CHANCE muante 1026 60 RS 16 WZJ0, WZNE
KINGS OF LEON K E RANCID- - - 1 =i
SEX ONFIRE Rveve 018 2 _7'358 3 Last One To Die ¥
INCUBUS AIRPOWER = {Hellcat/Epitaph}
BLACK HEART INERTIA IMMORTAL/EPIC 31 53 4835 10 KCXX, KEDJ, KFMA, KITS, Kk JEE, KNDD,
KRBZ, KROQ, KXTE, Sirius XM Alt Nation,
THE KILLERS
T ConOny 33 49 3938 17 | WBTZWEQ WM
DEPECHE MODE iNCUBUS 10
WRONG MUTE/VIRGINACAPITOL ?EE’ - i2 IS ] Black Heart Inertia
= =3 (Immortal/Epic)
INCUBUS
883 -192 5128 7 KCNL. KITS, WBCN, WGRD, WJRR, WLUM,
LOVEHURTS IMMORTAL/ZEPIC = T T DL,
APOCALYPTICA FEATURING ADAM GONTIER N 808 38 5119 8 - __; .
I DON'T CARE 20-200IVEALG . CAGE THE ELEPHANT 8
R Ain't No Rest For The Wicked
u2 i c -
MAGNIFICENT ISLAND/INTERSCOPE.~ © 72 B 3_'20’ 2l w;;/dux e T e e
CAGE THE ELEPHANT AIRPOWER - WXDX, WZJO
AIN'T NO REST FOR THE WICKED IVESLG 68 61 3892 18
311 AIRPOWER/MOST INCREASED PLAYS/MOST ADDED o0 o0 s000 g g""-h';:'waa?v ONEO LN 3
:ELYILO:NOT VOLEANOIALS (tronworks/Universal Republic)
= KCXX, KQRA, KRBZ, WARQ
DEAD MEMORIES ROADRUNNER/RRP 2 *6. | 1787 26
THECRY OF A DEADMAN MANCHESTER ORCHESTRA 3
HATE MY LIFE sowrosorunERmRp €83 3 L5 27 Ec"e G"':":I"c"sl -
—_— — anvasbacl olumbia,
COLDPLAY . KCNL, KNDD, WPBZ
LIFE IN TECHNICOLOR |1 CAPTOL 6"3_ 745 7_3'553 722 = — i
FRANZ FERDINAND DISTURBED 3
NO YOU GIRLS oommogpe 9 27 oy 30 ;I'Rhe Nig;-t
= eprise;
METALLICA 7 WIRR, WPBZ, WRZX
CYANIDE WARNER BROS. wsag 128 s 33 | T -l 1
YEAH YEAH YEAHS HOLLYWOOD UNDEAD 2
ZERD ORESS UP/OGC/NTERSCOPE 20 ] 3289 20 zfmng( )
A&M/Cctone/Interscope:
DISTURBED KWO
THE NIGHT RepRSE 298 *56 LIS 32 PRI R -
DEATH CAB FOR CUTIE SHINEDOWN 2
CRAPEVINE FIRES auantc 488 32 19 5 Sound Of Madness
= n 3 =N {Atlantic]
THE ALL-AMERICAN REJECTS n
GIVES YOU HELL DOGHOUSE/DGC/INTERSCOPE ‘73 22 gS2B) 25 S B )
AVENGED SEVENFOLD WHITE LIES 2
SCREAM HOPELESS/WARNERBROS, 22 78 0880 40 To Lose My Life
(Fictlon/Interscope)
MANCHESTER ORCHESTRA 4
I'VE GOT FRIENDS CaNvASBACK/COLUMBIA  >*8 *18 O IS EKRHANARY
SAVING ABEL
DROWNING [FACE DOWN) SKIDDCOMRGINICAPITOL 539 2 0940 35
POP EVIL
1DDINASS PAZZO/UNIVERSAL REPUBLIC 323 18 3 0.565 °
HOLLYWOOD UNDEAD
YOUNG ASMIOCTONENTERSCOPE 270 *26 0.8B4 39
NICKELBACK
SOMETHING IN YOUR MOUTH ROADRUNNER/RRP 270 48 0.542 ° ADDED AT...
IDA MARIA
ILIKE YOU SO MUCH BETTER WHEN YOU'RE NAKED MERCURVIDIMG 297 -3 oS0k = WBTgT @
g Burlington,
RED -
DEATH OF ME ESSENTIAL/RED 249 6l a1 PD: Matt GrassoM
5 MERED 7 APD/MD: Kevin Mays
= Rancid, Last One To Die, 10
?wLoLng?T REMAINS orostvencmaoane | 239 30 0381 - Dave Matthews Band, Funny The Way It ls, D
FOR REPORTING STATIONS PLAYLISTS GO TO:
SHINEDOWN
SOUND OF MALNESS ATLANTIC 23 o) : www.RadioandRecords.com

» 31 MAKES ITS FIRST CHART APPEARANCE IN MORE
THAN THREE YEARS, AS “HEY YOU” SOARS IN AT NO. 20
AS AIRPOWER, MOST ADDED AND WITH MOST INCREASED
PLAYS (761 FIRST-WEEK SPINS). THE TRACK, THE OMAHA,
NEB.-BASED QUINTET'S 19th THART ENTRY DATING TO ITS
FIRST IN 1993, PREVIEWS ITS JUNE 2 RELEASE "UPLIFTER.”

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
PEOPLE IN PLANES 222/17 THE RED JUMPSUIT
Last Man Standing APPARATUS vr 198/7
(Wind-up) Pen & Paper (Something Typical)
TOTAL STATIONS: 21 (Virgin/Capitol}

TOTAL STATIONS: 20
HURT 220/23
Wars BIGB 197/36
{Amusement) Sinner
TOTAL STATIONS: 18 (Suburban Noize)

TOTAL STATIONS: 22
THE VEER UNION 205/31
Seasons MADINA LAKE 186/17
(Universal Motown) Never Take Us Alive
TOTAL STATIONS: 17 (Roadrunner/RRP}

TOTAL STATIONS: 18
METRIC 20477
Help I'm Alive DROWNING POOL 176/26
(Last Gang) 37 Stitches
TOTAL STATIONS: 1S (Eleven Seven)

TOTAL STATIONS: 21
AUDRYE SESSIONS 201/5
Turn Me Off RANCID 170170
(Black Seal) Last One To Die
TOTAL STATIONS: 18 {Hellcat/Epitaph)

TOTAL STATIONS: 25

M

Hey You (Volcano/JLG)

KFRR 434, KRBZ +30, WSUN +30, KRZQ +28, KFMA +27,
XTA +27, KNDD +26, WXNR +26, KXRK +25, KTBZ +23

INCUBUS

Black Heart inertia (Immortal/Epic)

KRZQ +32, KNDD +26, KFRR +24, WZNE +22, WMFS +20,
KRBZ +19, WARQ +19, KCNL +13, KXRK +15, KITS +15

RANCID

Last One To Die (Helicat/Epitaph)

KROQ +34, KNDD +23, XTRA +22, WEQX #16, KXTE +4,
KFMA +11, WBTZ +10, KITS +8, KCXX +6, SXAN +5

CAGE THE ELEPHANT

Ain't No Rest For The Wicked (live/JLG)
KROQ +30, KWOD +15, KNRK +14, KMYZ +12, WSWD +Ti,
WXDX +T), WIBX +11, WEQX +3, WRFF +8, WLUM +7

SEETHER

Careless Whisper (Wind-up)

KRAB +17, WRZX +}4, WFXH +10, KNXX +9, WXEG +3,
KCx X +6, KDGE +5, WRXL +5, KMYZ +5, WKRL +4

FOR WEEK ENDING APRIL 12, 2009

LEGEND: See legend to charts in charts section for rufes and symbol explanations.

68 alternative stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week. © 2009 Nielsen Business Media, inc. All rights reserved.

RADIO PROFESSIONALS WANTED TO TEAGH RADIO

Make money teaching radio broadcasting AROUND YOUR J0B.
Be a PRIVATE TUTOR and teach radio using our radio curriculum.
If you are a D), a Spertscaster, Program Director, Talk Show Host, Producer etc.,
in"ANY CITY OR TOWN IN THE U.S. OR CANADA "we have students for you to teach.

GET PAID TO GIVE BACK YOUR KNOWLEDGE AND LOVE IN RADIO

"SEND YOUR RESUME and a COVER LETTER to: brian@eccprograms.com PLEASE TELL US WHAT CITY OR TOWN YOU ARE LOCATED IN AND YOUR AVRILABILITY

APRIL 17, 2009
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R&R ACTIVE ROCK

POWERED BY niclsen

(DMDS

DIGITAL BOWNLOADS
AVAILABLE AT DMDS.LCOM

» THE PARLOR MOB DRAWS ITS FIRST CHART INK, AS
“HARD TIMES” OPENS ON ACTIVE ROCK AT NO. 39. THE RED
BANK, N.J.-BASED QUINTET, WHOSE ROADRUNNER DEBUT,
“AND YOU WERE A CROW,” ARRIVED LAST MAY,
CONCURRENTLY DEBUTS AT NO. 28 ON ROCK. VIEW THE
ENTIRE 30-POSITION CHART AT RADIOANDRECORDS.COM.

= =
i w3 11 NIELSEN BDS NEW AND ACTIVE
¥ s ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST PLAYS ARTIST PLAYS
I & nnLe - B  IMPRINT / PROMOTION LABEL ™ +/~  MILLIONS RANK TIER, LARELS e AU — VG
~ PAPA ROACH NO. 1(2 WKS) - U2 206/6 POWERMAN 5000 140/6
B e DGC/INTERSCOPE ]”Of +7" 5358 1 Magnificent Super Villain
= Island/Inter Mighty Loud!
: __20 xAEJ[‘)lELLICA waRNgrgros. 74 90 =239 2 MOST ADDED EFE)'T'ZL Q?Zﬁ?ﬁ? 19 g’O?AtYST?:TI]ONS: 15
= SLIPKNOT
2 25 5raD MEMORIES ROADRUNNER/RRP _}“B [ 46 5051 | 2 E,ﬁxgagne 1747108 :e:gfzﬂ:g 150/0
- THEORY OF A DEADMAN (Reprise) (Universal Republic)
N 2 e My LI GO4ROADRUNNERRRP 271 (95 35405 TOTAL STATIONS: 26 TOTAL STATIONS: 1
. i) DISTURBED e M3 61 3238 8 LACUNA COIL 17748 INCUBUS 13372
PEARL JAM e NEW Spellbound Love Hurts
- E L j /LABEL STATIONS
8 108 _ y (Century Media) (lmmortal/Epic)
2 BROTHER LEGACY/EPIC = eyl & CAVO a TOTAL STATIONS: 35 TOTAL STATIONS: )
DROWNING POOL =
‘ = 52 e cevenseven 1067 #34 3360 7 (c::p':‘l‘s’:)‘-'“ CROOKED X 170/67 CAGE THE ELEPHANT N9/24
- = - =" Gone Ain't No Rest For The Wicked
KLAQ, KQRC, KUPD, KXFX, KZRQ, KZZQ,
50 ALL THAT REMAINS 2 IR 2l e S e (MPM/Capitol) Unvel2tG)
- . TWOWEEKS PROSTHETIC/RAZOR&TIE 77~ =, 9 = ————— TOTAL STATIONS: 34 TOTAL STATIONS: 10
MUDVAYNE 7 SHINEDOWN 7
21 e O 70 SRl & Sound Of Madness MOTLEY ClenggSh:ﬁCK, INCUBUS ns/s50
s A F A DEADMAN, ;
; 7 e 874  +47 2326 12 %Er:'f()zno, WMMR, WRAT, WRTT, B:g?”RN‘:NOG POOL & 5:::0:‘:/?;‘:; i
CARELESS wguspfn WIND-UP ) AT Sv.:A‘:'M :ICTY DEVILS 154/2 T e 19
SHINEDOWN | - - - ite Trash Circus
n : 12 At ATLANTIC 841 -79 2.936 9 INCUBUS 6 (Motley/Eleven Seven)
E s e D G i TOTAL STATIONS: 16
2 2 golsgﬁtgﬁvct:fm MOUTH ROADRUNNER/RRP 8n 33 273 10 (":’"""a"rEPi‘)
B oo v = KOMP, KQXR, WEDG, WWIZ, WXZZ, WZMR
E N =k k )
= 2 10DINA 55 PAZZO/UNIVERSAL REPUBLIC 782 & 210 B MUDVAYNE 5
5 RED Scarlet Letters
5 peatnorme EssenTaLRED (0. 39 oSy 17 E(EP;‘% 7 T e el
, K224, ; L WRI
@ 5  SAVING ABEL 635 <61 1824 6 b T e =
DROWNING (FACE DOWN) SKIDDCO/VIRGIN/CAPITOL Sk HALESTORM 5
L HINDER | Get Off
. 4 AL NIGHT unveRsaLREPUBL. 090 *T8 e . 18 (Ananﬁc)xpx WBYR, WKL
— = KUPD, KXFX, ’ ,
7 21 3 SHINEDOWN  AIRPOWER/MOST INCREASEDPLAYS oo 08 1930 14 i ™,
SOUND OF MADNESS ATLANTIC d E) 5
- HURT Hey You
. : O ars avusevent 070 79 1331 23 {Volcano/JLG)
e | wow 9% e ® SRS
AVENGED SEVENFOLD - . Oh Yeah
20 30 stream HOPELESSwaARNERBROS. D00 90 1629 19 (Not Listed)
6 gE?SEmXEER UNION InvERGLMOTOWN 928 35 1397 21 e L el
THE VEER UNION 4
BURN HALO Seasons
_“_ DIRTY LITTLE GIRL RAWKHEADREKORDS/ILG 028 *3] (S22 {Universal Motown)
e KEGL, KNCN, KQXR, WNFZ
40 2 xﬂ:?gf;rzgs e B8 58 JLOgEll 24 == =
= REV THEORY 4
= 4 Z;Jﬁaggus FLEVEN SEVEN 413 12 1070 25 [F\a’;nr;'io:v?;:;aloo’/DGC/In!ers:ope] SHINEDOWN
g HOLLYWOOD UNDEAD 401 26 0798 29 WBUZ, WCPR, WRZK, WZMR Sound Of Madness (Atlantic)
: ®  voune AGMIOCTONE/INTERSCOPE e "MASTODON T WRZK +T7, WAQX +10, WYBB +0, WXGR +0, WIYY +9,
2% 17 KINGS OF LEON Ml s 0 o WTFX +G, WLZX 0, KDOT +3, KLAQ +8, WWWX +8
SEX ONFIRE RCA/RMC “! =1 (Refapse/Reprise) CAVO
KHTQ, KISW, WIlL, WXQR
ngg‘gORE)IgOWN UNVERSALREPUBLC S04 7 0805 Z7 Champagne (Reprise)
‘o = KILD %20, SXOC +¥, KHTQ +2, WKLQ +10, WYBB 3,
CSJESE OCTOBER o T 353 +50 0583 38 U WRIF +7, WBUZ +6, WBYR +5, KFRQ +5, WRZK +5
SALIVA . HURT
HOW COULD YOU? ISLAND/ADIMG 3]_9 —9 7*40 0'70(1 EX] Wars (Amusement)
REV THEORY KEGL 412, KZRQ 12, KATT +7, WL +5, WBSX +5,
FAR FROM OVER VAN HOWESMALOOF/DCCNTERScopE. 12 18 1049 26 WLIO +4, WZMR +4, KOMP +4, WEDG «4, WRIF +4
BLUE OCTOBER
DIRT ROOM UNVERSALMOTOWN 08 9 0570 39 i gROOKED X)
e e one (MPM/Capitol
ROYACIBLISS 279 +40 0542 40 WYBB +12, KRZR +6, WXQR +6, WKLQ +6, KHTQ -5,
WE DID NOTHING WRONG MEROVINGIANCAROLINE/CAPITOL < 1 KINCN +5, WRIF +5, WQXA 24, WD +3, WNFZ 43
:?Tléfps TORM ATLANTIC 276 0 0905 28 k 7 mn
(HED) P.E. Hey You (Volcano/JLG)
RENEGADE SUBURBANNOIZE 266 +33 0.482 - WNFZ +13, WWWX +T1, WXZZ +6, WMMR +5, KATT +3,
DOPE = KHTB +3, KTEG +3, WAAF +3, WEDG +3, KZZQ +2
ADDICTION o EEoa] 37 JERIOY -
| A ADDED AT...
ARANDA Ph
STILL IN THE DARK astonsn 2>/ 33 0619 36 WCPR
- - 3 Biloxi, MS
AC/DC
BIC JACK owmes  gecop 107 o2l 31 PD: Kenny Vest
MD: Denver Crabb
10 YEARS
ACTIONS AND MOTIVES UnvERsALRepUBLC 220 17 0700 34 SN key Youl2
Cavo. Champagne, 1
THE PARLOR MOB 219 59 0.349 B Rev Theory, Far From Over, 1 FOR WEEK ENDING APRIL 12, 2009 i
HARD TIMES IN DE GOOT/ROADRUNNER/RRP 1 - LEGEND: See legend to charts in charts section for rules and symbol explanations.
NICKELBACK =8 = FOR REPORTING STATIONS PLAYLISTS GO TO: 62 active rock and 23 rock stations are electronically monitored by Nielsen Broadcast Data
IF TODAY WAS YOUR LAST DAY ROADRUNNER/RRP 215 *62 0796 30 www.RadioandRecords.com im;?fjg;?x;a oy day claleee IO U0 Nelect B =M Edie i
NIELSEN BDS ROCK 11 NIELSEN BDS
ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST CERTIFICATIONS PLAYS AUDIENCE
TITLE IMPRINT / PROMOTION LABEL ™ +- MILLIONS RANK TITLE IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK
PAPA ROACH NO. 10 WK) - POP EVIL
LIFELINE DGC/NTERSCOPE 583 59 1284 1] RoR £Y PAZZOMUNIVERSALREPLBLC 192 31 0272 16
NICKELBACK - SHINEDOWN MOST INCREASED PLAYS
22 SOMETHINCIN C8m mouth ROADRUNNERRRP 585 Tl 1278 2 SOUND OF MADNESS atanmc 150 +67 0575 10
METALLICA THEORY OF A DEADMAN 1
28 (Vawio = waRNergRos, 304 O 1256 3 BAD GIRLFRIEND 6O4ROADRUNNERRRP 146 -3 0400 13
A DEADMAN MUDVAYNE
19 THEORY.OF 6O4ROADRUNNERRRP 538 +27 1015 5 DOWHAT YOI 00 e giochy 5 gOBeSp N
N 1N u2
3 SHNEDQY giantc 330 7 1025 4 MACNIFICENT ISLAND/INTERSCOPE 137 o 200 g
PEARL DISTURBED
8 Glonin e e 319 437 0801 6 DISTUR jopse M9 2 0368 14
EETHER STAIND
SRR soen wnoup 236 56 077 7 ALLTWANT Fuparantic 105 3 0235 18
3 DOORS DOWN
16 &GCJI‘EE comBla 222 46 0.703 8 Uﬂzgusomwmo universaLRepUpLc 103 25 o3 N a .
- SAVING ABEL
5 DRIUREED RepRe 184 O 0625 9 DROWNING (FACE DOWN) sconcovRGvcapToL 1OV 19 0173 23
AVENGED SEVENFOLD y
2 RBElélccu'E(sy ERRY ELEVEN SEVEN/ATLANTIC 154 =] 0339 15 SCPEAu HOPELESS/WARNER BROS. LLC e S, 22
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R&R TRIPLE A

Important projects worthy of radio’s consideration

Spring Harvest

John Schoenberger

JSchoenberger@RadioandRecords.com

riple A has always been known for its willingness to support
a diverse menu of artists. That musical taste 1s being satisfied
at the moment with releases that run the gamut from a

Nigerian singer/songwriter living in Paris and a blues rock-
er from New York to indie rockers ready for the mainstream
and core artists putting out some of their best work.

This selection by no means covers all the
choices that are on programmers’ desks, but it
does represent a cross-section of styles and moods

that are sure to sound great on any wiple A.

ASA, “ASA” (Mercer Street/Downtown)

ASA is of Nigerian heritage but lives in Paris. She
won France’s 2008 Prix Constantin Award for
Emerging Artists.

Bell X1, “Blue Lights on the Run-
way” (Yep Roc)

Critics are calling Bell X1 one of
bands. The

group recently played on “Late

Ireland’s  great new

Show With David Letterman.”

Joe Bonamassa, “The Ballad of
John Henry” (J&R Adventures)

By age 12 he was playing gigs reg-
ularly in upstate New York. 2007
“Sloe Gin™ went to No. 1 on Billboard’s Blues

Albums chart.

Sarah Borges & the Broken Singles, “The Stars
Are Out” (Sugar Hill)

The band hails from Boston. The Paul Q. Kol-
deric-produced album is the group’s third effort.

Carbon Leaf, “Nothing Rhymes With Woman”
(Vanguard)

The band remains based inVirginia. 2006%“Love,
Loss, Hope, Repeat” reached No. 3 on Billboard’s
Top Heatseckers chart.

Neko Case, “Middle Cyclone” (Anti-/Epitaph)
The new album debuted on the Billboard 200 at

APRIL 17, 2009

Bonamassa

No. 3. It features such guests as M. Ward, Garth
Hudson and Sarah Harmer.

The Decemberists, “The Hazards of Love” (Capitol)
This concept album is the band’s fifth effort. The
new set debuted on the Billboard 200 at No. 14,

Rocco Deluca & the Burden, “Mercy” (Ironworks/
Universal Republic)

Daniel Lanois produced this new album. A 42-
city tour kicked oft March 10,

The Deep Vibration, “Veracruz”
(Dualtone)

The band is based in Nashville. 1ts
on a Paste-sponsored tour with

Roman Candle.

Freddy Jones Band, “Time Well
Wasted” (Out of the Box)

It’s the group’s tirst new album in
nearly a decade. The project teatures three stu-
dio songs and 10 live tracks.

Green River Ordinance, “Out of My Hands”
(Virgin/Capitol)

Key members Geoff and Jamey Ice have been
performing since their mid-teens. The band has

won several Fort Worth Music Awards.

Lisa Hannigan, “Sea Sew” (ATO/RED)
Hannigan collaborated with Damien Rice for
seven vears. She recenty performed on “The
Tonight Show With Jay Leno.”

Hill Country Review, “Make a Move” (Razor & Tie)
HCR 15 a spinoff of North Mississippi Allstars.

WWW.americanradiohistorv.

No-Brainers

B To-i Amos, “Abnormally Attracted
to Sin” (Universal Republic)

W JJ Cale, “Roll On” (Rounder)

M Ehis Costello, “Secret, Profane &

Case

DelLuca

Taylor

The band is currently on tour.

Ben Lee, “Rebirth of Venus” (New West)

1t the Australian artist’s seventh album. A por-
tion of the album’s sales will support FINCAY
Banking Village, which provides tinancial servic-

¢s to the worlds lowest-income entrepreneurs.

Black Joe Lewis & the Honeybears, “Tell 'Em
What Your Name Is” (Lost Highway)

The album was produced by Spoon’ Jim Eno.
The act plaved this year’s South by Southwest: a
showease 1s planned at this year's Noncomm-

vention in Philadelphia.

Eric Lindell, “Gulf Coast Highway” (Alligator)
The artist is based in New Orleans. His self-pro-
duced album teatures Galactic as the backing band.

Eleni Mandell, “Artificial Fire” (Zepton)
Mandell is a Los Angeles-based artist. She's al-

ready a favorite of music critics.

Manda Mosher, “Everything You Need” (Red Parlor)
Moshers an L.A. Music Award winner. Shes a

graduate of the Berklee College of Music.

Madeleine Peyroux, “Bare Bones” (Zoe/Rounder)
The album was produced by Larry Klein, Pey-

roux had a hand in writing all the songs.

Sam Roberts, “Love at the End of the World”
(Zoe/Rounder)
Roberts won two 2009 Juno Awards. The project

was co-produced by Roberts and Joseph Donovan.

Angel Taylor, “Love Travels” (Aware/Columbia)
The project was produced by Mikal Blue
(Colbie Caillat). Taylor recently had the featured
single of the week on iTunes.

Vienna Teng, “Inland Territory” (Zoe/Rounder)
Alex Wong produced her fourth effort. 2007
“Warm Strangers” reached No. 26 on Billboard's
Heatseekers chart.

M. Ward, “Hold Time"” (Merge)

This is Ward’s seventh album. The project features
vocals by Lucinda Williams and Zooey Deschanel,
who’ also a partmer with Ward in She & Him. RsR

B Gomez, “A New Tide” (ATO/RED)

M Ben Harper & Relentless7,
“White Lies for Dark Times”
(Virgin/Capi-ol)

B Indigo Girls, “Poseidon and the
Bitter Bug” ({G/Vanguard)

Sujarcane” (Hear/CMG) B Chris Isaak, “Mr. Lucky” (Reprise)
B Dawe Matthews Band, “Big H Mat Kearney, “City of Black &
Whiskey & the Groogrux King” White” (Aware/Columbia)
(RCA/RMG) W U2, “No Lin= on the Horizon"”
H Boo Dylan, “Together Through (Island/Interscope)
Life” (Columbia) H Neil Young, “Fork in the Road”
B Fastball, “Little White Lies” (33 (Reprise)
V3.Megaforce) M Pete Yorn, “Back and Forth”
(Columbia)

com
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DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» LILY ALLEN’S “THE FEAR” ACHIEVES AIRPOWER AS iT
ADVANCES 21-17. THE BRITISH SINGER/SONGWRITER'S -
SOPHOMORE ALBUM, “IT'S NOT ME, IT'S YOU,” HAS SOLD

158,000 COPIES SINCE ITS FEBRUARY RELEASE, ACCORDING
TO NIELSEN SOUNDSCAN. THE SONG CONCURRENTLY CLIMBS
20-17 AT HOT AC AND BULLETS AT NO. 39 ON CHR/TOP 40.

% B S
S RN 11 NIELSEN BDS NEW AND ACTIVE
v G ARTIST CERTIFICATIONS PLAYS AUDIENCE
b Wz ARTIST PLAYS ARTIST PLAYS
= '§ 23 TITLE - ~ IMPRINT / PROMOTION LABEL - _vf{llLLlorf; RANK Tt aeL heain ek e e
SNOW PATROL NO. 1(6 WKS) 598 47 1068 2 THE AIRBORNE THE SCRIPT 102/21
CRACK THE SHUTTERS POLYDOR/FICTION/GEFFEN/INTERSCOPE - - TOXIC EVENT 141/4 The Man Who Can't Be Moved
u2 Sometime Around Midnight (Phonogenic/Epic)
. MAGNIFICENT ISLANDVINTERSCOPE 565 *9 2109 i MOST ADDED (Majordomo/Shout! Factory/Island/IDJMG) 3 TOTAL STATIONS: i
= T 3 TOTAL STATIONS: 3
‘ JSMESE\’?O'\QJRRIS?:U OLYDOR/INTERSCOPE & 118 1328 4 CAROLIRA,CIAR 2510
NOTHING EVER HURT LIKE YOU ROLYDOR/INTER = ) COLDPLAY 136/39 Show Me What I'm Looking For
THE FRAY n Life In Technicolor Il (Atlantic)
g YOU FOUND ME EPIC 41 65 1688 3 (Capitol) TOTAL STATIONS: 8
i TOTAL STATIONS: 12
CHRIS ISAAK -
5 378 -4 1.030 8 JJ CALE 84/4
WELET HERDOWN WICKED GAME/REPRISE TS NEW PETE YORN 135/51 o
‘ KINGS OF LEON 339 +26 1136 7 _ TITLE/ LABEL _ STATIONS Don’t Wanna Cry (Rounder)}
USE SOMEBODY RCA/RMG 1w BOB DYLAN 4 (Columbia) ' TOTAL STATIONS: 9
RAY LAMONTAGNE Beyond Here Lies Nothin’ TOTAL STATIONS: 9
v YOU ARE THE BEST THING Revren 97 83 1:24] o (Columbia) TORI AMOS 82/23
KPRI. KRVE, WNCS, WRNX GAVIN ROSSDALE 126/26 Welcome To England
. DEATH CAB FOR CUTIE 300 2 0658 16 . ed - ToEm i Can't Stop The World {Unwversal Republic)
! NO SUNLIGHT ATLANTIC KINGS OF LEON 3 (Interscope) - TOTAL STATIONS: 12
COUNTING CROWS . Use Somebody TOTAL STATIONS:
9 WHEN | DREAM OF MICHEL ANGELO OCC/GEFFENINTERSCOPE 222 g o 2 (RCA/RMG) ANJULIE 78/5
RYAN ADAMS & THE CARDINALS ;) KTCZ, WCLZ, WXRY ERIC HUTCHINSON 106114 Boom
. SThichway 295 *1 0600 18 i - OK, It's Alright With Me (Hear/CMG)
MAGICK LOSTHI ELVIS COSTELLO 2 (Let's Break/Warner Bros.) TOTAL STATIONS: 7
COLDPLAY Complicated Shadows (2009) TOTAL STATIONS: 3
u LOVERS INJAPAN CAPITOL jss‘ 43:9_ ) 1239 g (Hear/CMG) acow
. INDIGO GIRLS WCOO, WXRT
264 +8 0.740 14 I
WHAT ARE YOU L| G E e —
GOMAEZ IKE IG/VANGUARD TORI AMOS 3
wel To England
0| - woro B9 B 05% Vel ToEon
KPRI, KRSH
& ch:?;xss RAIN XL/COLUMBIA 27 < 8708 "2 — " - i
MAT KEARNEY LLEETLROXES =
. Myk
CLOSER TOLOVE AWARE/COLUMBLA 2_5{‘_ :30 9'89} 10 (Szbu,:::)
DEPECHE MODE Sirius XM Spectrum, WXRT
. LL WRONG MUTENVIRGIN/CAPITOL 233 . . ] 0872 13 e T =
LILY ALLEN AIRPOWER 24 +29 0532 20 Little White Lies
LEEEAR AT iy (33 V3/Megaforce)
BRUCE SPRINGSTEEN KPRI, WXRV
MY LUCKY DAY comen 209 +3 0885 T Y TR =y
SERENA RYDER .
LITTLE BIT OF RED ATLANTIC 207 -10 0478 23 Miss Hollywood
. 2= {Vanguard)
THE KILLERS WCLZ, WCOO
SPACEMAN sunomome 203 25 0664 15 b 3
HILL COUNTRY REVUE
P S— 200 7 0519 22 You Can Make It
M/RED :
0.A.R o= j e o
THIS TOWN EVERFINE/ATLANTIC/RRP 167 5 OBpsE - s S o —
- i’ ADELE 1
BEN HARPER & RELENTLESS7 N N
SHIMMER AND SHINE VIRGIN/CAPITOL 183 6 0444 26 Right As Rain
AMY MACDONALD k| T e -
PTL
THIS IS THE LIFE MELODRAMAT IC/VERTIGO/DECCA ]_78 +10/ OECER PETE YORN
ERIN MCCARLEY 170 2 0194 R Don't Wanna Cry (Columbia)
LOVE, SAVE THEEMPTY UNIVERSAL REPUBLIC . ADDED/ET WCLZ +TI, WWMM +10, WCOO +7, WRLT +7, WRXP +7,
JASON MRAZ & COLBIE CAILLAT 98:9. KXLY 45, KRSHE, WRNX +3, SXSP +, KTCZ 9
59 -2 0402 29 WCLZ ,-
LUCKY ALANTICRRP 7 = (LY ELVIS COSTELLO
ELVIS COSTELLO Portiand, ME U wGood "
COMPLICATED SHADOWS (2009) e —— 153 +44 0433 27 _ Complicated Shadows (2009) (Hear/CMG)
) ~ PD/MD: Ethan Minton WRLT +12, WZEW +3, WXRT +6, WRXP +6, SXSP +4,
TYRONE WELLS 151 R 0575 21 Carbon Leaf, Miss Hollywood, 0 WTTS +4, WCLZ +3, KRSH +2, KTHX +2, WRNR +1
MORE UNIVERSAL BEPUBLIC = i Gavin Rossdale, Can't Stop The World, O =
BOB DYLAN MOST ADDED 45 +29 0299 Kings Of Leon, Use Somebody, 0 COLDPLAY
BEYOND HERE LIES NOTHIN' COLUMBIA : . Life In Technicolor Il (Capitol)
BELL X1 5 o o6t T FOR REPORTING STATIONS PLAYLISTS GO TO: KPRI+I8, KTHX +12, SXSP +8, KSWD +4, WCOO +2,
.615. KINK +1, KWMT +1
LEGREAT{DERETOR RERRO www.RadioandRecords.com = o
MAT KEARNEY
Closer To Love (Aware/Columhia)
RECURRENTS WCLZ +9, WNCS +8, KPRI +6, WRLT +5, KRVB +3,
KSWD 43, KTCZ +1, WTTS +1, WMMM +1, KTHX +1
g 5 LILY ALLEN
Al ArTIST 11 NIELSEN BDS PLAYS -l ARTIST 11 NIELSEN BDS PLAYS The Fear (Capitol)
[l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS — Tw W Il TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS W 1w ‘::‘Ja&z‘; m)xy]“‘v KPRI+2, KENZ 1, WCLZ +|,
e K
ERIC HUTCHINSON JASON MRAZ
ROCK & ROLL (LET'S BREAK/WARNER BROS ) 178 = 152 I'M YOURS (ATLANTIC/RRP) 52 28
MICHAEL FRANTI & SPEARHEAD 68 158 MATT NATHANSON 23 6
SAY HEY (I LOVE YOU) (BOO BOO WAX/ANTI-/EPITAPH) 5 J COME ON GET HIGHER (VANGUARD) B =
COLDPLAY MY MORNING JACKET
VIVA LA VIOA (CAPITOL) B 153 B EY I'M AMAZED (ATO/REQ) i3 = j28
DONAVON FRANKENREITER 140 147 COLDPLAY n2 A FOR WEEK ENDING APRIL 12, 2009
LIFE, LOVE & LAUGHTER [LOST HIGHWAY) LOST! (CAPITOL) LEGEND: See legend to charts in charts section for rules and symbol explanations.
31 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
O-A.R. 138 GAVINIROSSDALE 108 120 day, 7 days a week. Indicator chart comprised of 53 reporters.

SHATTEREO (TURN THE { AR AROUNQ) (EVERFINE/ATLANTIC/RRP)

LOVE REMAINS THE SAME (INTERSCOPE)

© 2009 Nielsen Business Media, Inc. All rights reserved.

®

newsroom@radioandrecords.com

RADIO&RECORDS.COM

ACCURATE | TRUSTWORTHY | COMPREHENSIVE
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TRIPLE A

POWERED BY scn

82sS

ARTIST
TITLE

| WEEKS
ON CHART

GOMEZ 4RSTREAM DRIVER

<DMDS

TRIPLE A INDICATOR

IMPRINT / PROMOTION LABEL T™W

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

+/-

- &
2z =
‘s &
E Wb
1 1 8 ATDRED 532 -21
‘ 2 S U2 MACN FICENT ISLAND/INTERSCOPE 527 +4
° £ 9  BENHARQPER & RELENTLESS? SHIMMER AND SHINE VIRGIN/CAPITOL 483 +12
4 3 11 RYAN ABAMS & THE CARDINALS MACICK LOST HIGHWAY 483 -12
“) 4 7 CHRIS 1CAAK WE LET HER DOWN WICKED GAME/REPRISE 480 -n
6 6 8  INDIGO &IRLS WHAT ARE YOU LIKE? G/VANGUARD 446 -4
7 7T 13 ANDREW BIRD FiTZ AND THE DIZZ¥SPELLS FAT POSSUM/RED 381 -3
a 9 5  BRUCE SPRINGSTEEN MY | UCKY DAY CDLUMEIA 378 +37
N 8 T NEKO C4SE PEOPLEGOT ALOTTANERVE ANTI-/EPITAPH 374 3
(0] 1 5 BELLXViecreaT DErrCTOR YEPROC 353 422
i 12 8  THEKIL _ERS SPACIMAN ISLAND/IDJMC 314 -9
L] 16 10 SAMROBERTS TiemKins 20BRONDER 312 47
53 10 9 JJCALE 0LLON ROUNDER 305 -28
' 19 8 M. WARM NEVERHAD NOBODY LIKE YOU MERGE 301 +9
[ ] 7 9 SERENARYDERUTTERTONRED AANTIC 301 O
16 B 13 THE DEREK TRUCKS BAND DOWN IN THE FLOOD VICTOR 288 -35
(] m BOB DYLAN BEYOND HERE LIES HOTHIN coMeiA 283 421
Il 15 20 THEFRA YOUFOUND ME EPIC 279 -29
19 Wt 14 SNOW PaTROL CRACK THE SHUTTERS POLY DOR/FICTION/GEFFEN/INTERSCOPE 276 -19
e 21 2 ERICLINDELL IF LOVE CAN'TFIND A WAY ALLIGATOR 257 +26
2] i 15 COLDPLLY | OVERS IN JAPAN CAPITOL 252 -68
@ m ELVIS COSTELLO COMPLICATED SHADOWS (2009) HEARICMG 245 +124
PAfl 20 12 RAY LAMONTAGNE | ETITBE ME RCA/RED 235 31
. 22 3 KINGS O LEON USE SOMEBODY RCA/RMG 229 35
(7] 23 9 MICHAE! FRANTI & SPEARHEAD HEY WORLD BOOBOOWAX/ANTL/EPTAPH 220  +3
@ m PETE YO3IN ON'T WANNA CRY COLUMBIA n +99
(07] 26 2 FRANZFIRDINAND N0 YOUGRLS DOMINOEPC 208 O
° 30 2 MAT KEARNEY CLOSER 10LOVE AWARE/COI UMBIA 200 +6
0 29 3 ERICHUBCHINSON OK, IT'S ALRICHT WITHME LET'S BREAK/WARNER BROS. 199 0
(50) m DEATH C.AB FOR CUTIE NO SUNLGHT ATLANTC 196 45
HILL COUN- ELVIS MAOELEINE PETE YORN 4
TRY REVUE 14 COSTELLO 10 PEYROUX 8 Don’t Wanna Cry
You Can Make It Complicated Instead (Co umbia)
(Razoi & Tie) Shadows (200%) {Zoe/Rounder) KN3A, KSPN,
KFMU, KMTN, (Hear/CMG) KBAC, KSUT, KTAQ, WCCM, WXPK
KNBA, KPND, KDBB, KLRR, WFUV, WKZE,
KSUT. KTAQ, KROK, KSUT, W™V, WNRN, WRS, BOB DYLAN 4
WAPS, WCBE, WICU, WKZE, WYEP Beyond Here Lies
WOST, WEHM, WNRN, WTYD, Nothin'
WNCW, WTMD, WUIN CARBON (Co umbia)
WUIN, WYEP LEAF KMTN, KUT, WFLv,
ZIGGY Miss Hollywood WKZE
ASTRIO MARLEY 10 {Vanguard}
WILLIAMSON 12 Family Time KCLC, KMTN, TORI AMOS 4
Shut Your Mouth (Tuff Gong KROK, KYSL, Welcome To
{Incarnation/One Worldwide) WCNR, WTYO Encland
Little Indian) KBAC, KFMU, ~ (Universal Republic)
KBAC, KPND, KMTN, KNBA, DOVES 6 E(,;;,”,:f}am;’f” -
KSPN, KSUT. KTAD, KPND, KSUT, KO, Kingdom of Rust KTBG, WCNR
WRBJB, WCBE, KTBG, WCBE, (Astralwerks/Capitot)
WEXT, WICU, WOCM KMTN, KUT, WDST,
WMWY, WNRN, WEXT, WNRN,
WYCE WYCE

FOR WEEK ENDING APRIL 12, 2009

BOB DYLAN

PETE YORN

ELVIS COSTELLO
Complicated Shadows (2009] (Hea/CMC)

Don't Wanna Cry (Columbia)

AFRIL 17, 2003

Beyond Here Lies Nothin’ (Columbia)

based on a national sample of retail store, mass merchant, direct-to-consumer transactions

and Internet sales (hoth physical albums via Internet, as well as downloaded albums trom such services at i Tunes).

Hot Digital Songs - The top 75 paid download songs sold via the Internet.

The Billboard 200 -

NATIONAL SALES

g u= 2
of E @i, E5 ARTIST Title & x5
F=2 ==z 2 2F IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE} 8 2R

RASCAL FLATTS
o {9/C STREET 002604 (18 98) Hrnsierapelale !
(11213 SOUNDTRACK . ;
g fcami | war piswev o301 118,98 Hannah Montana: The Movie 2
JADAKISS .
e ﬁﬂv RYDEF OCK/ROC A-FELLA/DEF JAM 31 /IDJMG ("3 ‘Jg ejtachiiss a
° JASON ALDEA Wide Open 4
_BROKEN B 637 (18 98 5
| VARIOUS ARTISTS T
o 4 1 INIVER NY MUSIC ZOMBA 012654/UME {18 98 - NOVY 50 , -‘#?I]
o 0 12 TAYLOR SWIFT Eaaness 1
BIG M. N 00 (18 98) +
L YV o o . I o
- KEITH URBAN i i
7 qn I K . e e Detfying Gravity t
SOUNDTRACK
8 73 SUMMIT.CHOP SHOP. ATLANTIC 515023 °/AG (18.98) ® Twmgpt_ g
SN B A VANENTE Lotus Flow3/MPLSOUND/EIix3r 2
LADY GAGA B .
STRUAMLINE KONLIVE'CHERRYTREE/INTERSCOPE 011805 ' /(GA (12 98 — The Fame @ 8
?'ANA ‘(F"AI'?L“] Quiet Nights
e 14 5 ~ KELLY CLAT‘(“SON s All | Ever Wanted

[ NICKELBACK
L 211 .

1
Dark Horse HE 2

6 u2

12 12 SLAND/INTERS 012630°/IGA (13.98) ® No L_ine_?LTfe Hojzon 1
15 11 a B KERIHILSON o S In A Perfect World... &
Q 34 3 CAH?'&,L{NDEHWOM?P o Carnival Ride H 1
SLZa8 8 O F“?A i R.0.0.T.S. (Route Of Overcoming The Struggle) &
@  MERCYVIE o o G
IND/COLUMBIA 46605/50NY MUSIC (16.98) D
"~ NEIL YOUNG
@ b RePrisE 515060/ WAR S (1898) 8 Furk In The Ruad_ 19
20 6 - X UGK 4 Life 6
@ B8 3| RUAYPORISWIRT . Taylor Switt E1 5
e 50 43 SUGAREA,ND . . Love On The Inside M 1
MERL b ¢ W/ L| 127 UMG 13 98)
: THE FRA
@ 27 26 it EPIC 110 Y MUSIC (18.98) & B - i _T_he Fray @ %
BEYONCE .
24 21 2 | MUSIC WOLD CoLUMS) WY WUSIG (15.98) ! Am..Sasha Fierce H 1
'~ THE-DREAM , i
25 18 14 T T e e P Love V/S Money 2

== 2% TITLE 5
<% ZZ ARTIST (IMPRINT / PROMOTION LABEL, =
12 BOOM BOOM POW
THE BLACK EYED PEAS Wil || AM/INTERSCOPE
POKER FACE
2 16 ﬁV GAGA {STREAMUINE'KONLIVE/CHERRYTREE/IN OPE)
5 THE CLIMB
MILEY CYRUS (W -1 DISNEY HOLLYWOOD
RIGHT ROUND
3 FLO RIDA (POE BOY ATLANTIC) 2
6 DAY ‘N’ NITE
KID CUDI L[/HEAM UN G 0 0 3 JHIVERSAL MOTOWN)
4 KISS ME THRU THE PHONE
SOULJA BOY TELL EM FEAT SAMMIE (0L IPARK INTERSCOPE
7 BLAME IT
JAMIE FOXX FEAT T PAIN (J/RMG
YOU FOUND ME
1220 1 enay ey =2
DEAD AND GONE
0015 11 FEAT JUSTIN TIMBERLAKE (G AND HUSTLE/ATLANTIC u
§ 23 GIVES YOU HELL
THE ALL-AMERICAN REJECTS (DOCHOUSE/DGC INTERSCOPE]
9 | LOVE COLLEGE
ASHER ROTH (SCHOOLBOY LOUD/SEC/UNIVERSAL MOTOWN)
16 HOEDOWN THROWDOWN
MILEY GYRUS (WALT DISNEY I
HALO
18 BEYONCE (141I5I¢ COLUVBIA) | ®
DON'T TRUST ME
7 3J0HI3 (PHOTO FINISH ATLANTIL RRP L4
1 LOVE SEX MAGIC
_CIARA FEAT. JUSTIN TIMBERLAKE (L AFACE JIG)
24 SUGAR
FLO RIDA FEAT. WYNTER (PO BOV/ATLANTIC) g
JUST DANCE
1339 LADY GAGA FEAT COLBY O'DONIS (STREANLINEKONLIVEANTERSCOPE a
43 3 CRAZIER
SECOND CHANCE
2 SHINEDOWH ATLANTIC) B L4
18 IF U SEEK AMY
BRITNEY SPEARS IVE LG i
14 7 JAI HO! (YOU ARE NY DESTINY)
AmHMAN & THE PUSSYCAT DOLLS F‘E_AT r_«lC)LESCMEWJI-GE_R _P’
29 DON'T FORGET
DEMI LOVATO 1101 YWOOD)
15 12 MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON 19/ ACA/RMG)
LOVE STORY
% 3 TAYLOR SWIFT (81G MACHINE)
21 10 CRACK A BOTTLE

EMINEM. DR. DRE & 50 CENT | SHADY £ FTERMATH/INTERSCOPE

a9

06000:00:: :0:000: ¢k :000: ik

34
33

27

23

29

38

35
41
28
30
32
47
50
39

55
52
73
4

37

TITLE
£Z ARTIST (IMPRINT / PROMOTION LABEL)
HOW DO YOU SLEEP?
JESSE MCCARTNEY (HOLLYWODD)
5 1.2.3,4
PLAIN WHITE T'S (HOI LYWDOD
| KNOW YOU WANT ME (CALLE OCHO)
| PITBULL {ULTRA) -~
| TOLD YOU SO
CARRIE UNDERWDOD FEAT. RANDY TRAVIS {15/ ARISTA N,
23 HEARTLESS a
= KANYE WEST (ROC-A-FELLA/DEF JAM/IDJME
‘9 BEAUTIFUL
KKON FEAT COLEY DTIONIS & RARDINAL OFFISHALL
TURNIN ME ON
JERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE)
ALL THE ABOVE
MAIND FEAT T-PAIN (HUSTLE HARD/ATLANTIC)

BEST DAYS OF YOUR LIFE
KELLIE PICKLER {19/BNA)
.o THAT'S NOT MY NAME ®
THE TING TINGS (COLUMBIA)
- MAD WORLD
d LCHAEL I\N_UﬁEWS FEAT. GAKY JULE_S OVING/T] VN
.1 SOBER
S OPMKARCERD)
- TURN MY SWAG ON
_SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)
23 LET IT ROCK m
= KEVIN HAIDULFFEAY. L WAYNE _:' MUH_E M 8L )
I'M YOURS
2 JASON MRAZ (ATLANTIC/RRP) B
CIRCUS
BRITNEY SPEARS [ JIVE/ LG}
3 COME ON GET HIGHER o
=¥ MATT NATHANSON (VANGUARD ( #P110L
KNOCK YOU DOWN
KERI HILSON FEAT KANYE WEST & NE-YQ EYZZONE 4/N
I'M ON A BOAT
THE LDNELY ISLAND FEAT T-PAIN (UNIVERSAL REPUBLIC)
BUTTERFLY FLY AWAY
MILEY CYRUS & BILLY RAY CYRUS (WALJ DISNEY)
CANDLE (SICK AND TIRED)
THE WHITE TIE AFFAIR (SLIGHTLY DANGEROUS EP!
» WHITE HORSE
=T TAYLOR SWIFT (Bl MACHINE)
~ LET'S GET CRAZY
¥ HANNAH MONTANA (WALT DISNEY
. HERE COMES GOODBYE
~ RASCAL FLATTS {1LYRIC STREET)
MAD
NE-YD (DEF JAM/ID.IMG

CERT,
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Rep firm vet relies on bedrock of
local radio to lead independent
stations to new opportunities,

directions and success

ay Olin is enjoying a litelong and successful career in radio. While at Interep, she
won the company’s prestigious Chairman’s Circle Award eight times. For the past
four years, she has been named one of American Women in Radio & Television’s
25 Women Who Lead in Sales and Management. In 2008, she was one of Radio
Ink’s 50 Most Influential Women in Radio (MIW). In addition to serving as pres-
ident of independent rep firm Local Focus Radio, she’s a member of the AWRT
National Board and a founding member and immediate past-president of AWRT's Atlanta chapter.

How did you get started in radio?
When I graduated from Agnes Scott College [in Decatur,
Ga.] in 1976, my first job was with RKO Television Reps
as a sales assistant. | decided to try sales when I moved to
Jacksonville in 1977, Television was not hiring women at
the time but radio welcomed me with open arms at
WIVY. A year later I moved to Tallahassee [Fla.|, where |
worked for WGLF before moving upstairs to their sister
station, WANM, where I became one of the youngest fe-
male GMs in the country. Between the two stations, we
had over a 50 share of the market and two of the great-
est college sports programs, FSU and Florida A&M.
Prior to moving back to Adanta in 1980 T was investigat-
ing rep tirms for the Tallahassee stations. The more I talked
to them, the more mnterested [ became i selling radio on a
natonal level. My tirst national sales position
was at Torbet Radio Reps. McGavren Guild
Radio hired mic in 1981 and [ was with what
became Interep for over two decades, undl it

declared Chapter 7 in November 2007,

How did Local Focus start?

Phil Brown, like me, a 20-plus-year veteran trom Interep,
started Regional Market Radio over a decade ago. He want-
ed to bring “big” solutions to advertisers, in addition to spot
and small-market radio. Hence, RMR . now called Local
Focus, was what launched his parent company, Focus 360,
Interep approached Phil about putting a marketing agree-
ment together with Local Focus and asked me to become
president of the division, which Interep launched in
Septemiber 2007 to serve [midsize] and small markets, as well
as nonrepped, unrated and rural radio stations. Phil had the
nucleus of a great rep tirm so the fit was perfect. We dou-
bled the station and market list, billing and personnel in the

‘This is an excellent time to be independent
and to service those independent
broadcasters who truly represent the heart
of local radio and the individualized needs
of the markets they serve.’«ay oin
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Local Focus

Radio president

first year as partners. When Interep folded this past
November, within 24 hours, like the phoenix, Local Focus
rose yet again. The Local Focus Radio team’s commitment
to continuing our company was nide possible due to the

wonderful support of our great clients, Phil and Focus 360.

Talk about the various Focus 360 divisions.

National Focus is our network radio division and has been
very successful in both attracting existing radio network
progranis and in building out new properties, Digital Focus
is our division that aggregates over 35,000 local Web sites
to offer advertisers a way to buy Web sites like spot radio.
Finally, Muldcultural Focus has been very successtul in
partering Billboard Latino artists with local Spanish radio.

Why is it that despite the closing of Interep
there is room for a new radio rep firm?

This is an excellent time to be independ-
ent and to be in the position to service and
represent those independent broadeasters
who truly represent the heart of local radio and the indi-
vidualized needs of the markets they serve. Competition
raises the bar, National advertisers are more focused than
ever on connecting and engaging their products with the
local markets and consumers, not just broadcasting com-

mercials. It s our responsibility to bring the two together.

What steps do you go through to get to know a new client?
We listen to and build an understanding of the station’s
needs and expectations. We start our selling parmerships
with a nationwide conference call to introduce the sta-
tion, understand market positioning, their expectations
and discuss with each region their history, goals and
where our national opportunities lie. Our divisional man-
agers take ownership of the stations in their
regions and work to review account histo-
ry and manage the team across the country.
We build communication and accountabil-
ity from day one. It is important to contin-
uously review your progress along the way

for satisfaction.

wWww.americanradiohistorv.com

What are the key differences between working at a rep firm

10 years ago, five years ago and today?

Timing and the number of media assets. I remember
when you had two weeks to do an avail because we did
not have overnight service, faxes or computers. Five years
ago timing sped up as a result of delivery resources but
you were still just selling radio.

Now you have less than a day to respond to most of
your opportunities and you are selling the expanded assets
of your station partners. The consistency has been the
value of relationships and radio’s continued ability to be
a wonderful catalyst for whatever changes there are in
technology. Radio continues to be the ultimate market-

ing partner because of its local focus.

What is the outlook for new radio salespeople?

New radio salespeople are coming into the industry at the
best time, technology-wisc, and obviously the most chal-
lenging times cconomically. New salespeople are ina great
position to help our industry sce the value of the digital
partners available to radio and to help us best understand
how to engage our listeners. The local marketing connec-
tion and relationship local stations have with their listen-
ers remain our core value, and new eyes and ears will keep

us on track to broaden all of our partnerships.

What should the sales industry do to attract new talent?
It is our responsibility to pay it forward, Through AWRT
and MIW, T have been privileged to be involved with their
wonderful mentoring programs. They are equally impor-
tant to both the student and the teacher. We learn from
those we share our experiences and relationships with and

help grow new talent in the process.

What do you advise to all radio salespeople in challenging
economic times?

Work hard, listen to and understand your customers’
needs and be the one that delivers the solutions. 1Yo what
you say you are going to do when you say you are going
to do it. Be honest and care about making a difference
on behalf of those you serve. You have to enjoy servicing
your customers and be a problem solver. Have fun. It is
important to keep the fun in our daily lives so that you
are speaking and listening with a smile.

These are times fraught with change and unprecedent-
ed opportunities. Thank goodness we have the bedrock of
local radio to continue to build on, create options and
partner with other entities to lead us to new opportuni-
ties, directions and success. Remember, change only hap-

pens outside of our comtort zone, not in it.
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Grab Them W|th ACC

There’s excitement in the air. Brooa‘.:as— are talun‘ e
streets, creating vibrant, relevant probn@v%i’ng that keeps an
ever-growing number of listeners (and advertisers} coming back
for more. ACCESS PORTABLE is a big part of that excitement,
sending mono, stereo or dual mono audio over POTS, DSL,
Cable, Wi-Fi, 3G cellular (EVDO/UMTS), satellite and more fo
make any remote broadeast stand out in the crowd. Nothing’s
more fresh than locad— connect with your audience trom any-
where with the easy to us2, handheld ACCESS PORTABLE!

Put Comrex On The Line. 2
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19 Pine Road, Devens, M (01434 USA Tel: 978-784-1776 * Fax: 97€-784-1717 * Toll Free: 800-237-1776 * www.comrex.com * e-mail: info@zomrex.com
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ESTABLISH YOUR PRESENCE
WITH ROLL-A-SIGN” BANNERS! // % f' \\\

PROMOTE YOUR STATION
COMPANY OR SPECIAL EVENT!

» Cost effective and reusable

» Durable for indoor and outdoor use
» |deal at concerts and remotes

» Great for co-spcnsored events

 It's easy to use... just roll off the desired
length and cut!

Visit o Jr website today for more
information or call to place an order!

TOLL  1.800.231.6074

www.rollasign.com
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