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Believe In The Albums... - BELIEVE SOLD OVER 10 MILLION WORLDWIDE!!
* #1 European Album of the Year (according to Music and Media)
- DE .. - (. * The Greatest Hits album already over 3 million copies

Areons ) : : : outside of the US since November!
rgentina Australia Austria Belgium Brazil i . iy A i
PLATINUM  2X PLATINUM 2X PLATINUM  PLATINUM GOLD * Believe is certified 4X platinum in the US!
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Canada Chile Colombia Czech Republic Denmark Finland France Germany Greece Hong Kong Hungary
7X PLATINUM GOLD GOLD GOLD 5X PLATINUM GOLD PLATINUM IX PLATINUM GOLD GOLD PLATINUM
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Indonesia Ireland Israel Italy Japan Korea Malaysia Mexico Netherlands New Zealand Norway
PLATINUM 3X PLATINUM GOLD 3X PLATINUM GOLD PLATINUM GOLD 2X GOLD GOLD 2X PLATINUM PLATINUM
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Poland Portugal Singapore South Africa Spain Sweden Switzerland Taiwan Thailand Turkey United Kingdom
PLATINUM 2X PLATINUM GOLD 2X PLATINUM 4X PLATINUM 2X PLATINUM 2X PLATINUM GOLD GOLD 3X PLATINUM 2X PLATINUM

Believe In The Single... - ovER 6 MILLION COPIES SOLD WORLDWIDE!
- * #1 Single of the Year on the Billboard Hot 100
* #1 Selling Single of the Year (according to Soundscan)
* The biggest selling UK single ever by a female artist!
* #1 Single on Billboard’s Hot Dance Music/Club Play Chart
* #1 for 21 weeks on the Hot Dance Music/Maxi-Singles
Sales Chart-A Record!!

CHER is the only woman in history to have
aTop-10 single in each of the last 4 decades!

Believe In The Grammyvs®... 4nominaTiONS:
) Record of the Year, Best Pop Album, Best Dance Recording
and Remixer of the Year (Non-Classical Nominees)
for The Club 69 Future Anthem Mix of “Believe”

Believe it.

Believe In The Tour... ss SHow\iAﬁ@&ks NORTH AMERICA!

35 SH IN THIRTEEN COUNTRIES ACROSS EUROPE!!
Over 1.5 million fans around the world have seen CHER perform live

in the last 7 months!
And beginning January 28th CHER will hit the road again
for 21 more amazing concerts in the U.S.:

Jan.28 Salt Lake City, UT Feb. Il Chicago, IL Feb.24 E.Rutherford, CT
Jan.29 LasVegas, NV Feb. 12 E.lansing, M Feb. 26 Raleigh, NC
Feb. 1 Phoenix,AZ Feb. 14 Dayton, OH Feb.27 Washington, DC
Feb.2 LosAngeles, CA Feb. I5 Champaign, IL Feb.29 Greenville, SC
Feb.5 San jose, CA Feb. L7 Toronto, ONT Mar. | Roanoke,VA
Feb.8 Columbus, OH Feb. I8 Orttawa, ONT Mar.3 Boston, MA
Feb.9 Louisville, KY Feb.2l Miami, FL Mar. 4 Philadelphia, PA

Believe In The TV SpeCial . .. CHER’s live HBO concert broadcast on August '29th 1999

was the highest rated original program in over 2 years!
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LS Management: L.S. Management, Inc./RD Worldwide Management, B.V. i

FROM

I\ TN P 4 -
\i: M vy wnhoall f156
ENTERTAINVENT wmlevuclivnc! concerl presenlelions

North American Tour Promotion European Tour Coordination

The song Believe Produced 3y Mark Taylor and Brian Rawiing for Metro/Rive Droite Music Productions

Believe @ www.wbr.com www.cher.com
©2000 Warner Music UK Ltd.
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elieve?

+ IN A CAREER THAT’S APPROACHING
FOUR HISTORY MAKING DECADES

+ IN TENS OF MILLIONS OF FANS AROUND THE WORLD

+ IN A MULTI-GRAMMY® NOMINATED SONG THAT HAS
CAPTURED THE HEARTS OF MUSIC LOVERS EVERYWHERE

believe?

* IN AN ARTIST CREATIVE ENOUGH TO SUCCEED
IN EVERY ENTERTAINMENT MEDIUM INCLUDING:

+ A SUCCESSFUL SINGING CAREER WITH HITS
IN THE 60°S, 70'S, 80'S AND 90°S

« TWO TOP TEN RATED TELEVISION SHOWS

* A CRITICALLY ACCLAIMED APPEARANCE
ON THE BROADWAY STAGE

» A SUCCESSION OF HIT FILMS INCLUDING
AN ACADEMY AWARD FOR “BEST ACTRESS”

wwWwW americanradiohistorvy com
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MUSIC KEY FOR AOL TIME WARNER

New Entity Seen Paving Way Toward Digital Delivery

BY BRIAN GARRITY
NEW YORK—The proposed combination of
America Online Inc. (AOL) and Time Warner
Inc. will create a 21st century music power-
broker poised to cement the ———— .
marriage of the Internet and |
recording industries and lead
the mainstream adoption of
digital downloading, music
and technology experts say.
The deal, announced Jan. 10 and valued at
as much as $178 billion, pairs the parent of
online music-content and player-software com-
panies Spinner Networks and NullSoft Ine.

11.S. Latin Music Sales
Gontinue To Surge

BY JOHN LANNERT

When the U.S. Latin record industry
broached record territory in 1998 by tallying
nearly 16 million units, several prominent His-
panic record executives predicted that the
stateside market would rise about 10% in 1999.

Little did they know that blockbuster titles
from superstar acts would help quadruple their
forecasts in 1999.

According to SoundScan’s “1999 Year End

Christian/Gospel Music Biz Celebrates
Expansion Of Its Sales Base In ’99
Puage 10

Latin Musie Distributor” report, the tally gen-
erated by the stateside Latino sector last year
was 22.2 million units, up a hefty 41% com-
pared with 1998.

Spanish product accounted for 2.9% of the
overall figures measured by SoundScan, which
tabulated the Latin numbers from Jan. 5, 1999,
to Jan. 3, 2000.

Jeff Young, VP of sales and distribution at
Sony Discos, the perennial top Spanish imprint

(Continued on page 127)

with the parent of one of the record industry’s
largest companies, Warner Music Group.

While the transaction combines a diverse
spectrum of lucrative cable, entertainment,
and Internet-related assets
valued at more than $350 bil-
lion, the music portfolio of the
new entity was highlighted
by AOL/Time Warner execu-
tives as one of the early win-
ners of the proposed combination.

“One of the most exciting things about this
transaction relates to the music business,” said
Time Warner chairman/CEO Gerald Levin in
announcing the deal.

“This now catapults the Warner Musie
Group into a unique position, and the transi-
tion team [is] working on a structure that will

(Continued on page 117)

Work-For-Hire Provision Sparks
Artist Furor, Demand For Ghange

BY BILL HOLLAND
WASHINGTON, D.C.—A provision that makes
sound recordings a “works-for-hire” category
in the Copyright Act, which could mean
that recordings’
featured artists | M
could lose the
right to regain
their authors’
copyrights in
the future, has
caused a furor in the artists’ community. It also
has become a rallying point among some
artists, artists’ representatives, and managers
for the need for full-time recording artists’ rep-
resentation in Washington.

Meanwhile, Rep. Howard Berman, D-Calif., a
longtime industry supporter on the House Intel-
lectual Property Subcommittee, and Howard

HARRY

HENLEY

BY MARILYN A. GILLEN

LAS VEGAS—If there remained any doubt
that the U.S. entertainment industry is mov-
ing fast toward a new music-delivery and
playback paradigm, the 2000 Consumer
Electronics Show (CES) put it to
rest.

Dozens of consumer electron-
ics companies—including Sony,
Philips, Thomson/RCA, Sanyo,
Sharp, and Panasonic—laid big
bets on a wired future here,
anteing up with all make and manner of new
digital-music-enabled devices, such as light-
er-size portables, watches, cellular phones,
car decks, game systems, and table-top
units. All are designed to play back music in
such Internet-keyed formats as MP3, G2,
Liquid Audio, ATRAC3, and others (see

The Future Of Downloadable Music

New Playback Devices, Alliances Unveiled At Consumer Electronics Gonfab

story, page 24).

The still-gestating DVD Audio and that
other next-generation format, Super Audio
CD, also were showcased, as was the next
incarnation of DVD Video: recordable sys-
tems.

Other units expected this year
will play back both standard
audio CDs and CDs onto which
multiple hours of MP3 musie
have been recorded. PC add-ons
that will “beam” musie from a
computer to any in-home receiver were
unveiled, as was a “virtual jukebox” that
promises to store more than 150 albums for
playback via a cable connection through
existing stereo systems.

Clearly, MP3 is not just for your comput-

(Continued on page 24)

Coble, R-N.C., the subcommittee’s chairman,
are calling for hearings on the issue this session.

To overturn the law, which was inserted
without House or Senate hearings, Congress
will have to hold
hearings and de-
cide if the law is
fair and whether
corrective legisla-
tion is needed.

Failing that, ob-
servers say, the law will almost certainly be
challenged in court.

CooLIo TAYLOR

(Continued on page 122)

Online Issues Will Be
In Spotlight At MIDEM

This story was prepared by Emmanuel
Legrand of Music & Media.

LONDON—The natural attractions of the
French Riviera in January may be constant,
but the custodians of MIDEM reckon that the
longevity of the annual music industry conclave
in Cannes dependsonits
ability to change. l'n | dem |
So this year, the hyperac- l =

tive online world is generat- \
ing much of MIDEM’s pre- |
event buzz—in particular, |

for the one-day “Music On I

The Internet” conference
{ 2000 .J

that the Reed Midem
Organisation (RMO) is pre-
senting one day before MIDEM 2000 opens its
Jan. 23-27 run at the Palais des Festivals.
Microsoft, Lucent, Liquid Audio, Rioport,
Audiosoft, InterTrust, and RealNetworks are
among the companies fielding executives Sat-
urday (22) for the one-day MIDEMNet, as it
has been dubbed. From the music industry’s
online community are EMI’s Jay Samit, Uni-
(Continued on page 127)

RETAIL TRACHK

Tower Records IS In Growth
Mode With Gonn., Pa. Stores

See Page 60

'_|| BILLBOARD’S INTERNATIONAL BUYER'S GUIDE IS NOW AVAILABLE ONLINE!

Fully searchable and updated weekly ¢ Customized reporis for download
| For free demo, visit www.billboard.com/directories

Billooard
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MGEORGE JONES

cold hard truth |

* Best Country Album for COLD HARD TRUTH
(Produced by Keith Stegall)
* Best Country Song for “Choices” (Written by Mike Curtis and Billy Yates)
» Best Male Country Performance “Choices”

| LINDA RONSTADT&EMMYLOU HARRIS

WESTERN WALL: THE TUCSON SESSIONS

Trio 11

" =
|
Fa
-"I_

- Best Country Album

* Best Contemporary Folk Album
(Produced by George Massenburg) (Produced by Glyn Johns)
* Best Country Collaboration
With Vocals for the song /\ S Y I_ U M
“After The Gold Rush”

Asylum Records salutes George Jones, Linda Ronstadt,
Emmylou Harris and Dolly Parton on music that cannot he denied.
They are TRULY legends in their own time.

Asylum Records
Six 1939 Grammy nominations

Committed to Country
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Shivaree: Gigs So Good They’re Scary

The record is really good, but the live show is great, like coming in
on the middle of an intense conversation any stranger would love but
a close friend could never bear to overhear. Shivaree is a slightly jit-
tery but expertly eccentric act out of California’s San Fernando Valley
that quietly issued an album late last year on Odeon/Capitol called “I
Oughtta Give You A Shot In The Head For Making Me Live In This
Dump.” The record is sensuous and slack and refuses to sit up straight
for guests, with textures that combine drowsy groove music with a
drifting shortwave radio buzz that keeps cutting in like a rude dancer.

“Daring Lousy Guy” is a case in point. “That was written in a back-
yard in Hollywood,” says Shivaree’s lead singer/songwriter, Ambrosia
Parsley (not her stage name). “Duke [McVinnie, her guitarist collabo-
rator] and I took some dialogue from Hong Kong kung fu movies that
another songwriter friend, Tracy Thielen, had written down. You know;
the subtitles that get all fucked up because the translators don’t real-
ly understand English. So you get stuff like, “Why do you give me a
depression? or, “You daring lousy guy, I will spank you without pants!
We took the accidental poetry from this stuff and made

connected to our house with a big orange extension cord, so she had
electricity to watch TV, Nanny called herself the Ukulele Lady and had
awhole collection of them. My mother would sit out there with her dur-
ing the day, smoking a hundred cigarettes and drinking a dozen diet
sodas while they sang together. Then, when I was a little girl, I start-
ed going out to the trailer in my tap shoes and danced in the kitchen
while they taught me old songs like ‘Baby Face, ‘In A Shanty In Old
Shanty Town, and ‘Darktown Strutters’ Ball.

“I got good enough that I started singing and dancing beyond the
trailer—at first at a Shakey’s Pizza that had a piano player. Then they
moved my act to a bigger Shakey’s that had a 99-piece senior citizens’
banjo band. T was 7 years old, and I'd get in front of them and sing a
banjo version of ‘All Of Me.’” By the time Parsley graduated from El
Camino High School, she was making demos in her darkened bedroom,
with heroes Ray Charles, Sun Ra, George Jones, and Ike Turner for
inspiration.

Asked if she ever considered forming a rock'n’roll band with school-

mates, Parsley seems bewildered. “What? I was too

it into a song.”

As recorded, “Daring Lousy Guy” has a scatty, dis-
connected eroticism, but at gigs the lyries seem oddly
tender; sincere, and poignantly urgent. It's as if they
came from the best available greeting card, with a
scrawled signature added as a personal touch.

The Shivaree set I caught last November was one of
the finest shows I saw in 1999. It unfolded at Baby
Jupiter, a beanery at the corner of New York’s
Orchard and Stanton streets, its perky dining room
abutting a tenement-flat-sized performance space
whose dishevelment suggests what a cop might call
“sigms of a struggle.”

Parsley stood and held the microphone like a wine
glass while she sang, simultaneously talking to herself
and the audience during a Tuesday night residency in
the lower Manhattan club. Shivaree’s musicians sat hud-
dled around her lithe, dungareed frame, working

@

TO MY EARS

by Timothy White

shy,” answers the ravishing brunette refugee from the
pizza-parlor banjo orchestra. “A good day for me, a real-
ly good day, was when I blended in.”

Ambrosia Nicole Parsley was born June 23, 1971,
and grew up in Reseda, Calif,, the daughter of Gener-
al Telephone and Electronics employee Lyle Parsley
and the former Pam Pollack. Ambrosia says the fami-
ly name is Welsh and started out generations ago as
Paslou but got “fooled with” as time ticked on. An inter-
esting insight, but it doesn’t explain how her twin broth-
er was christened Noah-McGee or their older brother
was named Adam Kane. “OK,” she concedes, “my par-
ents were really nuts.” But she loves them “for their
sick sense of humor, and how they always compliment-
ed us kids by including us in it. My mom had three kids
by the time she was 21, and we watched my folks grow
up with us. We were a struggling blue-collar Valley fam-
ily who'd combine a can of chili and a can of spaghetti

llus: Mark Summers

methodically in seeming fear they'd lose the frequency
of her transmission.

Shivaree’s sound is a bit of a Dole fruit cup: colorful, tart, and sur-
prisingly appetizing for something served at room temperature. Detrac-
tors might say it’s the best dessert one could reasonably expect at a
dicey lunch counter that probably shouldn't be licensed to serve food in
the first place. But that’s the problem with most popular music these
days: It's buffed up, over-designed, and perfect for a realm nobody can
actually visit when they get off work. In the real world, most records
and concerts get sandwiched between dentist appointments, personal
injury lawsuits, and a heavy date that begins when you realize the bus
you're waiting for is gone and your wallet fell out of your back pocket two
blocks ago. Shivaree, however, makes listeners grateful for what gets
set in front of them, along with any commiseration that comes as a gar-
nish. And the band itself is equally appreciative.

“That’s why I make small talk in between,” says Parsley. “Per-
forming’s not my strong suit—I used to get really nervous and be a
basket case before shows—but I'm thankful people come, and I need
something to say when the band’s tuning up, so I tell stories. My fam-
ily’s an easy target, and everybody understands how nuts all families
are. For example, my mother’s mother—we called her Nanny—used
to live in the yard behind our house in a silver Airstream trailer that was

for dinner and call it ‘chilighetti.” Everything was a joke
because we needed to keep laughing, so we learned to
make fun of ourselves.”

And Parsley learned to make scary music with friends she met ina
local demo studio, starting with MeVinnie. An electrifying example of
that music (especially live when played at Baby Jupiter) is “Goodnight
Moon,” a song about poltergeists who shared a haunted house with
Parsley in Hollywood, making the lights flicker; stacking her CDs on
the floor, spiriting her cosmetics through bolted doors, and finally
“appearing as a 4-foot gray blur that made alow hum’ as it ran past her
with icy menace.

“After that,” she says, ‘1 booby-trapped the place, locked my room at
night, and would lie there, unable to sleep, with a knife next to my bed,
until the sun came through the window.” To find out what happened
next, you'll have to attend a Shivaree show during the East Coast leg
(Jan. 25-Feb. 8) of their new tour, or catch them on the West Coast
after March 1. Meantime, “Goodnight Moon” is about to go to triple-
A and modern AC radio stations, and “I Oughtta Give You A Shot
In The Head For Making Me Live In This Dump” is in stores. It's
the debut album by what could be the best live act of 2000. Don’t
miss a note, especially live. As Parsley says, “It’s nice to get out of
the house and have nothing to fear.”

MP3.com Service Raises Some Industry Eyebrows
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BY MICHAEL PAOLETTA

NEW YORK—Online music company
MP3.com’s beta launch of the upgraded
version of My.MP3.com, which is currently
free to customers, features two innovative
products—Instant Listening Service and
Beam-It—that permit consumers to store,
customize, and listen to their CDs from any
Internet connection.

According to Michael Robertson, chair-
man/CEO of MP3.com, it’s this type of
technology that will help drive both CD
sales and site traffic for partner E-tailers.

But the technology may also lead MP3.
com to copyright problems with record
labels.

“They need a license to make a digital
copy,” says MyPlay founder/senior VP of
business development David Pakman.
“This is a real liability for their sharehold-
ers.”

MyPlay, along with Napstar.com, are al-
so pursuing virtual distribution strategies
in different personal storage formats.

Other music label observers also see a
potential for copyright infringements,
despite Robertson’s claim that consumers
have the right to copy music that they have
legally purchased for their personal use.

“If someone has a CD, they can make
copies for their use because it’s their per-
sonal property,” says Robertson. “The con-
sumer has the license, not MP3.com.”

Contends one music industry observer,
however, “they’re still encoding it, hosting
it over their service, and distributing it.
Physical product is not the point. This is a
sneaky way to justify ripping off tracks.”

The Recording Industry Assn. of Amer-
ica, which represents the music industry in
copyright issues, had no comment about
MP3’s latest development.

My.MP3’s Instant Listening Service lets
users purchase CDs from any of MP3.
com’s partner E-tailers (www.junglejeff.
com, www.duffelbag.com, and www.cheap-
cds.com) and instantly listen to them using
their My.MP3.com account.

So, once MP3.com receives a receipt of
purchase from the customer for a CD, it
will make the music from that CD immedi-
ately available to the customer’s account.
Additionally, the customer will receive a
hard copy of the disc via mail.

“We consider [this] groundbreaking, tra-
dition shattering, and truly revolutionary,”
says Lise Buyer, an Internet analyst with
Credit Suisse First Boston. “This technol-
ogy truly blurs the line between physical
and virtual distribution.”

For Robertson, what's most exciting is
that “once you own a CD; it can be listened
to anywhere in the world through MP3.
com. Not only will music fans be able to lis-
ten to their own CD collection on a stan-
dard PC, but they will also be able to listen
to them through the wide assortment of
new Internet appliances that are being
developed for the market.”

Phil Leigh, an analyst with Raymond
James & Associates, says that MP3.com’s

(Continued on page 127)
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Gopyright Amendment Should Be Repealed

BY EDWARD M. CRAMER

In 1976 Congress passed the first
major revision of the Copyright Act since
1909. The proposal for the revision was
authorized by Congress in 1955, and the
Copyright Office prepared 35 studies that
were distributed for review and comment.
This was followed by many years of ex-
tended and controversial hearings before
congressional committees.

In sum, it took more than 20 years
before the act was amended, and it was
not to become effective for nearly two
years in order to give the Copyright Office
and the bar an opportunity to prepare for
the changes. I was honored to have been
a participant in this process.

Contrast this with a recent and very
important amendment that was passed
last November and became effective

immediately. There were no hearings, no
studies, and no requests for comment
from interested groups. Anyone interest-

Edward M. Cramer is a New
York-based lawyer. He is a
member of the Copyright
Legislation Committee of

the American Bar Assn. and
a member of the Entertain-

ment Law Committee of the New York City
Bar Assn. For many years, he was presi-
dent/CEQ of BMI.

ed in the legislative process should be out-
raged that important, substantive legisla-
tion was pushed through without
extensive consideration.

What is the nature of this change?

Under the existing law; an “employer” is
considered the “author” of the copyright
created as a result of the employment rela-
tionship. Under the old 1909 Copyright Act,
the “authors” of some of the great songs in
films were not the individual composers and
lyricists but the film companies. Thus,
when the Copyright Act gives various
rights to the “authors,” it means employers,
(Incidentally, the U.S. is virtually alone in
refusing to recognize as the author the per-
son who really wrote the work.)

The 1976 Copyright Act, which took
effect in 1978, defines a work-for-hire as:

» A work prepared by an employee
within the scope of employment. The
November amendment does not change
this.

* A specially ordered or commis-

(Continued on page 122)
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Christian/Gospel Gains

Genre Now Industry’s 5th Largest In Sales

BY DEBORAH EVANS PRICE
NASHVILLE—With a diverse
spectrum of artists driving
sales, the U.S. Christian/gospel
music eommunity is celebrating
an 11.5% sales increase. Accord-
ing to SoundSecan, sales of Chris-
tian/gospel music rose from 44.6
million units in 1998 to 49.8 mil-
lion units in 1999.

The genre’s gain surpassed
growth by the U.S. music in-
dustry as a whole, which saw only
an increase of 6.2%.

The Gospel Musie Assn.
(GMA) is touting the fact that
the industry is closing the sales
gap between Christian/gospel
music and other genres. Accord-
ing to the GMA, figures indicate
that for every 10 country albums
sold, the Christian/gospel in-
dustry sells seven.

Christian/gospel musiec is now
the industry’s fifth largest-sell-
ing genre—selling more than
twice as much as Latin music,
and more than classical, jazz, and
new age combined. In the past
four years, Christian/gospel has
seen an overall increase of 75%.

Christian/gospel video sales
continue to grow, up from
473,000 units sold in 1998 to
565,400 units sold in 1999, sig-
naling a 19.4% sales increase.
The general market led the way
in sales, selling 550,000 units, a
growth rate of more than four
times the 120,000 units sold last
year.

“We had some great products
last year, and great products
always drive sales,” says Word
Entertainment president Roland
Lundy. “From Word last year, we
had a great year in general-mar-
ket sales. The ‘Wow Worship’
record and the ‘Wow—The 90s’
record were very successful, but
at the same time, you have to look
at the success of Point Of Grace’s
Christmas [album] and Amy
Grant’s Christmas [album] and
Steven Curtis Chapman’s rec-
ord.”

Peter York, president of the
Sparrow Label Group, agrees
that strong product is key to the
genre’s growth. “It’s about bet-
ter records and us making bet-
ter musie,” he says. “It doesn’t
matter how much marketing you
give something, no matter how
much publicity spin.”

The music that most touched
consumers last year ran a wide
gamut from classical to funky to
pop. According to SoundScan fig-
ures cited by the GMA, Charlotte
Chureh’s “Voice Of An Angel”
album came in at No. 1, followed
by Kirk Franklin’s “The Nu
Nation Project” at No. 2, Steven
Curtis Chapman’s “Speechless”
at No. 3, Amy Grant’s “A Christ-
mas To Remember” at No. 4, and
the multi-artist “Wow 2000” at
No. 5.

Vince Wileox, VP of Christian
Booksellers Assn. (CBA) sales
for Provident Music Distribu-
tion, sees several factors con-
tributing to the genre’s growth.
“We’ve had better product,” he

says. “A lot of artists put out
records every 18 months to two
years, and 1999 was a very
strong release year for our com-
pany and the industry at large.

“Secondly, I think our promo-
tions are getting more sophisti-
cated,” he continues. “The setup
time required to launch a major
release is a little bit longer, but
we’re taking our time setting up
our products right, and by the
time they hit the streets, there’s
a significant amount of momen-
tum.”

Wilcox also praises Christian
retailers for their efforts. “We
have retailers using better mar-

(Continued on page 22)

aongwriters’ Hall Sets Goals

BY JIM BESSMAN

NEW YORK-—Securing a long-
hoped-for Songwriters’ Hall of
Fame Museum in New York, as
well as shepherding a “virtual
museum” Web site and raising the
hall’s profile and membership, is
the major goal of legendary lyri-
cist Hal David, the new chairman
of the hall and its parent organi-
zation, the National Academy of
Popular Musie.

David, himself elected to the
hall with songwriting partner
Burt Bacharach in 1972, takes a
post last held by Frank Sinatra,
who died in 1998 (BillboardBul-
letin, Jan. 6). Unlike Sinatra, how-
ever, David will carry far greater
responsibilities in the day-to-day

‘It’s important that
we have visibility in
Washington, D.C.,
where the future of
our business lies in
the hands of
legislators’

- HAL DAVID -

management of the hall.

Los Angeles-based David, a
New York native and former pres-
ident of ASCAP, will chair the

Sony/ATV Buys Lowery Music. Sony/ATV Music Publishing has completed its acquisition of Atlanta-based independent
music publisher the Lowery Music Co. from its owner, Bill Lowery (BillboardBulletin, Dec. 23). Lowery, who formed the
hit-laden 5,000-song catalog in 1952, will continue on as president, with the aid of his son Butch Lowery; Lowery's wife, Bil-
lie; and their daughter Terri. Sony/ATV will assume international representation of its new catalog when the current arrange-
ment with BMG Music Publishing expires at the end of June. Lowery, seated, is shown with, from left, Stuart Prager of the
Clark & Prager law firm; Jeff Hafer of the Shukat, Arrow, Hafer, & Weber law firm; Scott Francis, VP of business affairs and
administration at Sony/ATV; Allen Arrow of Shukat, Arrow, Hafer & Weber; Butch Lowery; and Richard Rowe, president of

Sony/ATV Music Publishing.

Launch Gets Warner Vids For Streaming

BY ED CHRISTMAN

NEW YORK—In signing up the
Warner Musie Group to provide its
music videos for streaming on
Launch Media’s Web site, the
Santa Monica, Calif.-based digital
media company now has licensed
video content from three of the
five majors.

With content being a determin-
ing factor in driving traffic to the
site, the Warner deal, although
nonexclusive, helps Launch.com
maintain a lead over its competi-
tors in the amount of content it
has at its disposal, says Dave Gold-
berg, CEO of Launch Media.

Combined, Warner, the Sony
Musie Group, and EMI Recorded
Music account for 41% of all music
sales, and Goldberg says he hopes
to soon land BMG Entertainment
and Universal Music as licensees.
The Web site has already cut some
deals with artists and labels under
the umbrellas of the two compa-
nies, he adds.

Currently, the Launch.com Web

site offers visitors the chance to
choose from 1,900 videos. Gold-
berg estimates that the Warner
catalog of music videos contains
about 5,000 songs. Some of the
Warner videos have already been
encoded, and the remainder of the
catalog will be, too, as Launch
receives the videos from the major.

He notes that Metallica, on
Warner’s Elektra label, has been
“one of the most heavily request-
ed videos on our site.” Now,
Launch.com can fulfill demand.

In exchange for agreeing to
license its videos to the Launch
site, the Warner Music Group will
receive royalty fees as well as a
“small” equity interest in Launch,
which went publie last May. The
percentage of equity interest was
not disclosed.

Paul Vidich, executive VP of
strategic planning and business
development for the Warner
Music Group, notes that the deal
is significant because the compa-
ny gets a royalty for each stream

of a Warner video demanded by a
visitor to the site, as well as a
piece of the advertising revenue
generated by the site’s pro-
grammed portion.

This is in contrast to cable TV,
where many video programmers
don’t pay compensation for play-
ing videos, Vidich says. Moreover,
artists will receive a portion of the
royalties of each video that is
streamed as a result of a viewer
choosing it.

Besides providing revenue, the
deal gives the Warner Music Group
labels another vehicle to help pro-
mote their artists, Vidich says.
Besides the Launch deal, the
Warner Music Group has pacted to
provide videos for the ARTISTdi-
rect site and expects to sign deals
with two more Web sites in the
next 30 days, he adds.

Vidich points out that as part of
the Warner deal with Launch,
streams of Warner videos will be
limited in the quality of the audio
signal to discourage copying.

hall’s board meetings, replacing
Bobby Weinstein, the former pres-
ident of the hall who resigned
from the organization in Decem-
ber. David says he will now spend
more time in New York after offi-
cially assuming his new post at the
hall’s next board meeting here
Feb. 1.

“It’s of utmost importance to
make the National Academy of
Popular Music—and the Song-
writers’ Hall of Fame in particu-
lar—much more visible,” says
David, also a recipient of the
Hall’s coveted Johnny Mercer
Award, named in honor of the
organization’s founding president.
The hall was founded in 1969.

“Currently, visibility is limited
essentially to the music business,
but we need a national presence,”
adds David. “We’re dealing with
probably the greatest art form of
America: Everybody lives and
loves music from this country, but
nobody knows who we are nation-
ally. So it’s important that we have
visibility in Washington, D.C.—
like ASCAP and BMI do—where
the future of our business lies in
the hands of legislators with intel-
lectual property legislation.”

Along with the visibility issue is
the continuing need for a museum
to house the Songwriters’ Hall of
Fame. “We have a baseball and
football hall of fame and a hall of
fame for everything,” continues
David. “But no sport has the
importance to America as the
Songwriters’ Hall of Fame. Young
people have never heard of great
songwriters like Vineent Youmans
and Jerome Kern, and I think
that’s eriminal.”

In addition to obtaining an actu-
al museum site, an Internet muse-
um is a key concern of the new
chairman, who salutes publisher
Howard Richmond, founder of the
organization together with Mercer
and Abel Olman, for his recent $1
million contribution for develop-
ment of the Web site.

“Howie’s gift is extraordinary,
but it should be just the begin-
ning,” says David. “We need
matching funds for it because to
form a Web site museum has to
cost several million dollars.”

In New York, Richmond’s son
Larry, who runs the Richmond
Organization, founded by Howard
Richmond more than 50 years ago,
and is a Songwriters’ Hall of Fame
board member, heads the commit-
tee charged with establishing the
Web site. He says that David’s
appointment “ushers in a new era,
where the museum and Web site
will really enhance the great story
of the American songwriter.”

Fellow board member Oscar
Brand, who was VP of the organi-
zation when it came into being in
1969, adds that David brings a
“larger name” necessary for
obtaining financial assistance for
the museum, Web site, and various
other endeavors. “We’re moving
fast now, and it’s a real turning
point,” he says.

Board member Irwin Robin-
son, chief of Famous Musie, says

(Continued on page 126)
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BET on Jazz: The fazz Channel
proudly fresents jazz vocalist
Cassandra Wilson

in the wald television premiere of
Traveling Miles.

An indep=ndent film in tribute to the
legendary jazz trumpeter Miles Davis
featuring an appearance by Wynton Marsalis.

Monday, February 21
11:00 PV Eastern / 8:00 PM Pacific

This special presentation will be simulcast
on BET and BET on Jazz.

™

' cassandia
wn

e b > >ois

Nominated for Best Jazz Vocal Performance

“_..one of the most creative, popular and exciting
musicians in any genre. [Traveling Miles] erases
any doubt that she’s the most important vocalist
of her time”

Peter Margasak, Chicago Reader

“Traveling Miles takes you into the space of a genius”
Anaya Byrd, Vibe Magazine

* % % * “Wilson has always been daring in

her musical choices and never seems to tire of
challenging herself. On this album, she not only
travels Miles, but keeps moving ahead”

Steve Jones, USA Today

Grade A “Wilson skirts standard definitions of

jazz singing, and her Miles Davis tribute is expectedly
unexpected, a gentle dreamy thing. Wilson emerges,
again, as a bittersweet-toned visionary”

Josef Woodard, Entertainment \Weekly

| DREAM STREET |

For booking information,
Ron Kaplan, Monterey International
312.640.7500

BLUENGTE

© 2000 Blue Note Records
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BY DAVENA MOK

HONG KONG—A last-minute pro-
test Jan. 12 by 40 people from Hong
Kong’s optical disc manufacturing
industry failed to deter legislators
from approving that day a bill that
places copyright offenses under the
territory’s Organized and Serious
Crimes Ordinance (OSCO).

The move means manufacturers
of pirated goods face heavier penal-
ties, such as a maximum penalty of
a $50,000 Hong Kong ($6,400) fine
or four years’ imprisonment per
each disc seized and confiscation of
assets. Before the amendment, the
maximum sanction for manufactur-
ing optical discs without a license
was a total fine of $500,000 Hong
Kong ($64,000) or a total of two
years’ imprisonment.

“Hong Kong is moving in the right
direction in its fight against piracy,”
says Ricky Fung, CEO of the Inter-
national Federation of the Phono-
graphic Industry (IFPI) Hong Kong.
“Last February, a public consultation
held by the government found that
the majority of people wanted the
0OSCO laws amended and saw it as a
way to beat piracy, which has been
rampant from 1997 until recently.”

Thomas Lee Yuk-sang, president
of Hong Kong’s 60-member Optical
Disc Manufacturing and Technolo-
gies Assn. (ODMTA) and organizer
of the last-minute protest, admits
his “small demonstration” was a
desperation move. “But we knew
the amendment would be passed;
we just wanted to raise our con-
cerns,” he says.

ODMTA was the most vocal oppo-
nent of the move to use OSCO to
counter Hong Kong’s piracy prob-
lem. The association claims that
licensed manufacturers will become
scapegoats, as the onus will be on
them to verify copyright ownership
when production orders are made.

According to Lee, “It’s difficult
to get verification sometimes—
especially for copyright owners on
the [Chinese] mainland and some
Southeast Asian countries—and
there’s no government mechanism
to help us with the checks. At the

Pirates Face Heavier
Penalties In Hong Kong

moment, we have more than 60% of
titles [manufactured by ODMTA
members] which we can't find the
copyright owners of.”

Other local trade bodies welcomed
the bill, which Hong Kong’s Legisla-
tive Council (Legco) passed by a vote
of 17-0. Anti-Piracy Alliance
spokesman Peter Lam describes
Legeo’s move as the culmination of a
two-year struggle. He dismisses
ODMTAT’s concerns, claiming those
protesting against the bill are “prob-
ably more concerned at the extra
hassles and responsibility” they now
must deal with.

Prior to the amendment, Hong
Kong’s Customs and Excise depart-
ment was the sole agency enforcing
the Copyright Ordinance; now it is
also the responsibility of the territo-
ry’s police force.

Jane English, chairman of the
Hong Kong Music Publishers Assn.
and a regional director of EMI
Music Publishing Asia, says, “Our
main concern was to get the police
involved in copyright piracy activi-
ties and to add enforcement of pro-
cedures [to their responsibilities]. So
from a music publisher’s point of
view, the amendment of OSCO—and
the acknowledgment that copyright
infringement does enter organized
crime territory, as it’s a big money-
maker—is terrific news.”

Woody Tsung Wan-chi, chief exec-
utive of the 190-member Motion Pic-
ture Industry Assn. (MPIA) of Hong
Kong, Kowloon, and new territories,
says he was confident the bill would
be passed. “There was a general
consensus that this is a very simple
amendment that can do the industry
a lot of good,” he says. He adds that
the MPIA, IFPI, and Software Pub-
lishers Assn.—strong backers of the
amendment—have vowed to help
manufacturers confirm the legiti-
macy of production orders.

ODMTAs Lee says he will keep
lobbying for more support for disc
manufacturers in the territory.

Lee adds that he hopes a central
registry will be established for both
copyright owners and the territory’s
80-o0dd optical-disc manufacturers.

RECORD COMPANIES. Atlantic Rec-
ords promotes Steve DeBro to VP
of associated labels and Sandi
Hemmerlein to manager of associ-
ated labels in New York. Atlantic
also names Karen Ross director of
sales in New York. They were, re-
spectively, senior director of asso-
ciated labels, coordinator of associ-
ated labels, and senior director of
black music marketing at BMG En-
tertainment.

Daniel S. Brescoll is named
counsel for Sony Music Entertain-
ment in New York. He was an asso-
ciate with Cravath, Swaine and
Moore.

Laura Swanson is appointed VP
of publicity for Arista Records in
New York. She was VP of publicity

Fox Plans 1st Global Vid Bow

BY SAM ANDREWS
LONDON—20th Century Fox
Home Entertainment will break
new ground with the first si-
multaneous worldwide VHS video
release, when it bows “Star Wars:
Episode 1—The Phantom Menace”
this April.

Available around the world the
week of April 3-8, “Phantom Men-
ace” will break the previously
held belief that, unlike music re-
leases, simultaneous video re-
leases for major films are next to
impossible due to the different
theatrical release patterns across
the globe.

The video will bow on April 3 in
the U.K., then in North America
on April 4 (U.S. consumers will be
able to reserve their copies of the
PG-rated video from Jan. 28),
while Japan and Brazil end the
week with an April 8 release.

Only France, because of its
nine-month theatrical-to-video
window, will release later—in the
fall.

Before “Phantom Menace,”
DreamWorks’ “Prince Of Egypt”
came closest to a worldwide video
release, launching last Septem-
ber and rolling out over two
months.

The highest-grossing film of
1999, “Phantom Menace” generat-
ed $922 million worldwide at the
box office and was the fastest film
in history to reach $350 million in
North America, eventually total-
ing $430 million in the U.S. and
Canada.

Fox executives have played
down suggestions that “Phantom
Menace” will match its 1998 rec-
ord-breaking success with “Ti-
tanic.” That became the first-ever
billion-dollar video release, shift-
ing around 58 million units world-
wide. It was also remarkable for
selling more copies international-
ly—33 million—than in North
America, where it moved 25 mil-
lion units.

Industry estimates for “Phan-
tom Menace” suggest that it will
sell around 20 million units out-
side of North America and about
the same in the U.S. and Cana-
da.

However, there has been criti-
cism of the one-week release

I -

TURNTA

strategy. Industry insiders said
that for Japan, April makes little
sense because it is just after the
end of the financial year for Jap-
anese businesses and spending
comes to a halt.

“They should have released in
the third week in May, which is
known as the golden week, be-
cause that is when the Japanese
get an extra month’s pay and they
spend like crazy,” says one inter-
national executive.

Where “Phantom Menace” will
not break new ground is as a DVD
release. Despite being shown on
pioneering digital cinema screens

A film such as this
is rich with detail,
and watching it at
home provides the
opportunity to
discover new and
different things
every time you
watch it’

- GORDON RADLEY -

on its theatrical run, “Phantom
Menace” and the first three “Star
Wars” movies will not be available
on the fast-growing DVD format
in 2000.

“The film is being released on
VHS only and is not being re-
leased on the DVD format in 2000
or for the foreseeable future,” Fox
and Lucasfilm said in a statement.
The delay is due to creative con-
siderations and the fact that
George Lucas is too busy with the
next two “Star Wars” movies to
concentrate on the extras required
for the DVD release. Lucas is cur-
rently in pre-production on “Star
Wars: Episode I1,” which is due to
begin shooting in Australia this
summer.

Once again there was criticism
of this strategy. “There is a surge

DeBRO HEMMERLEIN

at Interscope Records.

Ken Lane is named senior VP of
promotion for the Island/Def Jam
Music Group in New York. He was
VP of promotion at Arista.

Bo Kjaer is promoted to senior
director of business development
and technology for Capitol Records
in Los Angeles. He was director of
business technology.

ROSS BRESCOLL

Jose Gazmey is promoted to sen-
ior director of A&R for Sony Trop-
ical in San Juan, Puerto Rico. He
was director of A&R.

Brad Fox is named director of
artist development for Virgin Rec-
ords America in Los Angeles. He
was manager of artist development.

Kim Estlund is named director
of publicity for Jive Records in Los

SWANSON

LANE

Angeles. She was West Coast pub-
licist for Atlantic Records.

Paula Moore is named manager
of A&R for MCA Records in Uni-
versal City, Calif. She was an A&R
consultant for RCA Records.

PUBLISHERS. Nancy Knutsen is
promoted to senior VP of film and
television repertory at ASCAP in

of demand at the moment for
DVD, and Fox should ride this.
Look at what happened to the
DVD of ‘Titanic.” Nobody wants it
because they sold so many on
VHS,” says one industryite.

Indications are, however, that
Lucasfilm has begun to plan for a
DVD release with the announce-
ment that it will use Technicolor
rather than Deluxe to duplicate
“Phantom Menace” on VHS.
Technicolor has facilities to man-
ufacture DV Ds, while Deluxe does
not.

Still, there will be a wide-
screen VHS collectors’ edition—
priced at $39.98 in North Ameri-
ca. This will contain a
documentary with behind-the-
scenes footage, a 35 mm film
strip from an original theatrical
print, and a 48-page collectors’
book excerpted from “The Art Of
Star Wars: Episode I—The Phan-
tom Menace” and produced exclu-
sively for the widescreen video
collectors’ edition.

“A film such as this is rich with
detail, and watching it at home
provides the opportunity to dis-
cover new and different things
every time you watch it,” Lucas-
film president Gordon Radley said
in a statement.

In North America, Fox, Lucas-
film, Pepsi-Cola, and Frito-Lay
will link for a $20 million TV mar-
keting campaign, promising more
than 2 billion consumer impres-
sions.

Consumers can receive a $3
mail-in rebate when they pur-
chase either version of the video
and Pepsi-Cola and Frito-Lay
Tostitos products from April 4-
May 31.

Also, each video will include
more than $70 of special offers
from such “Star Wars” licensees
as Hasbro, Lego, Scholastie, Lu-
cas Learning, and Lucas Arts.
The booklet will also include offi-
cial Pepsi/Tostitos mail-in rebate
forms.

Hasbro and Lego will also sup-
port the video release with dedi-
cated advertising, and Hasbro
products will feature on-pack
mentions. Marketing plans for ter-
ritories outside North America
were unavailable.

KNUTSEN

KJAER

Los Angeles. She was VP of film
and television repertory.

Ellen Bligh Jones is promoted
to director of corporate relations
for SESAC in Nashville. She was
advertising/promotion manager.

Emily Ashton is promoted to
director of government relations for
BMI in New York. She was an
executive assistant.
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The most trusted name
in digital music.
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over 300 weh site affiliates including CDNOW, Yahoo!, Virgin JamCast, Amazon and radio station
sites moves your music to millions of people around the world. Visit www.liquidaudio.com.
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~ENTERTAINMENT WEEKLY
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Thank you

Without you, we’d be Music Second.

)

Music First’
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Congratulations to the Dave Matthews Band, voted by our viewers as VH1’s 1999 Artist of the Year.
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Chieftains et Back To Their Roots

Premier Irish Folk Band Releases Traditional Set On RCA

BY PAUL SEXTON
LONDON—The new album by the
Chieftains has a rather unusual sell-
ing point to it: no mega-star guests.

The Irish folk frontiersmen’s recent
run of releases has included contribu-
tions from an impressive array of
artists, from Mick Jagger to Willie
Nelson to Joni Mitchell. But “Water
From The Well,” due for worldwide
release Feb. 22 on RCA Victor, sees the
Chieftains returning home, for once
without a crowded guest list.

Indefatigable group leader Paddy
Moloney is careful to avoid describing
the album, recorded in locations all
over Ireland, as a back-to-basics re-
lease, since even their star-studded al-
bums of recent years, such as “The
Long Black Veil” and “Tears Of
Stone,” have not compromised the
Chieftains’ folk tradition.

“‘Tears Of Stone’ had three songs
there in the Irish language—how
more traditional can you get than
that?” he says, pointing out that guests
such as Mary Chapin Carpenter and
Bonnie Raitt learned aspects of local
dialect to sing with the group. “We
weren’t going away from our stuff too
far, and any concert we do, 80% is good
traditional Irish music.

“But it was always the intention . . .
to do a record like this,” he adds. “I
didn’t want to go in and just blast away
with the jigs, reels, and hornpipes. I
wanted to make it a musical tour of Ire-
land, capturing the different styles.”

The veteran group, which is pub-
lished by Chrysalis Musie, has gained
an even stronger commerecial foothold
with recent albums, especially in
America. Last year’s “Tears Of Stone”
set has sold 252,000 copies in the U.S,,
according to SoundScan, but 1995’s
“The Long Black Veil” remains the
act’s crowning sales achievement
there, at 625,000 units. SoundScan lists
seven Chieftains titles since 1991, with
total U.S. sales of a highly impressive
2.1 million copies.

“We see this opportunity as very dif-
ferent than the last couple of major
crossover records the Chieftains have
done,” says David Neidhart, New York-
based VP of marketing for RCA Vie-
tor. “It’s the first album in a long time
that’s a pure, traditional Irish record,
and we feel it’s very much a record that
their fans want. While everybody loves
the crossover records, there’s also the
feeling that as the leading proponents
of traditional Irish music for the past
30 years, [they]| need, in a sense, to
refresh their roots.”

“Water From The Well” will be sup-
ported by a world tour, starting Jan.
27 in Santa Barbara, Calif. American

THE CHIEFTAINS

dates continue, in two sets, until mid-
March, then the Chieftains will head
for South America, returning to
Europe for the festival season.

A documentary about the making of
the album, by Dreamchaser, is due to
be aired by A&E in the U.S. and CBC
in Canada to coincide with the set’s
release, and Moloney says it has also
been picked up by TV companies in
Italy, Spain, and elsewhere. Sixty- and
90-minute versions have been created
of the film, which features an appear-
ance by Van Morrison, although the
Chieftains’ longtime musical colleague
does not appear on the album.

Jeremy Edkins, rock buyer for indie
retailer Top Sounds in Bishop Auck-
land, County Durham, in the northeast
of England, says the store did well
with last year’s “Tears Of Stone.”

“The various guests were a big help,
because there was something for

everybody, and [being on a Chieftains
album] is probably something a lot of
bands like to see on their [résumé].”
he says. “But if the new one gets good
reviews as being a strong folk album,
people might try it on that basis.”

Grainne Devine, marketing and
promotion manager of jazz and
crossover for BMG Classies U.K.,
describes the Chieftains’ return to
their roots as “a welcome thing. We
know it’s what the real fans really
want, and it’s an exciting opportunity
to go back to the heritage they come
from. They recorded many traditional
albums in their earlier days, but this
is the first one for quite a while, and it
covers so much of Irish culture—
length to breadth, no stone is un-
turned. Apart from being very press-
led, [the album] has to be experienced
live. That'll be our greatest opportuni-
ty to get the music across.”

In the U.S,, says Neidhart, “the
release date enables us to get some
setup time for St. Patrick’s Day
[Mareh 17}, which is obviously a retail
opportunity for a Celtic record. We
will use the early tour dates as an
opportunity to garner press and to
hand out cassette samplers at the
shows and at retail.

“We’ll also be doing a lot of work
with the Internet, through the BMG
Classics Web site and our irish.com
Web site, and working very heavily
with the Irish press in the U.S. as
well,” he adds. “As regards radio, it'’s
very much an album project—our
focus will be very much NPR and some
of the more broad-minded triple-A sta-
tions, but they will work their way
through various tracks.”

Meanwhile, Moloney has been as
busy as ever with other projects.
Among them, he has written the
soundtrack to October Films’ “Agnes
Browne,” directed by and starring
Anjelica Huston. The film bows in the
U.S. in March, with a soundtrack
album due on Decca.

BY CHRIS MORRIS

LOS ANGELES—Denver-based
singer/songwriter Nina Storey’s Red
Lady Records album “Shades” at-
tains national distribution on Feb. 16
through New Hope, Minn.-based
indie Navarre Corp.

Trillium Entertainment president
Larry Stessel, who is coordinating
the national marketing and promo-
tion campaign for
“Shades,” saw Storey open
for blues/rocker Jonny
Lang in Denver. He
believes she appeals to a
broad audience base.

Stessel recalls, “You had
guys and chicks who were
20 years old who were
going to school there, and
you had Mom and Dad
with their 15-year-old.
They were all digging
Jonny Lang. You know
what? She opened, and
they were all digging her.”

Storey has been develop-
ing her talents since her
teens. She says, “I grew up
in & very musical family. My
father has been a sound
engineer for 15, 20 years,
and my mom’s been doing writing
and producing for that long as well.”

Music remains a family affair for
Storey: Her mother, Jan, who oper-
ates JES Management in Vail, Colo.,
directs her career and runs Red
Lady Records. (Storey also has her
own publishing company, Red Lady
Music Publishing [ASCAP].)

Storey’s full-voiced, soulful, and
eclectic style draws on a variety of
pop, R&B, and blues influences. “I've
just tried to listen and expose myself
to all different types of music, and I

think that’s part of the reason that

STOREY

Artist Storey Going
Nat’l With Navarre

the stuff that I write reflects so many
different sounds,” Storey says.

One regional outlet that has post- |
ed strong sales with “Shades” is
Albums “On the Hill” in Boulder,
Colo. Store owner Andy Schneid-
kraut says, “It’s probably one of my
strongest-selling local releases since
the days of Big Head Todd & the
Monsters and the Samples . .. She’s
avery dynamic performer.
She’s Joan Osborne in a
smaller package.”

While Storey’s recorded
work has received only lim-
£ ited distribution to date,
“Shades” is being launched
nationally via a joint venture
¢ with Omaha, Neb.-based
| Monster Entertainment.

With Navarre now in
place, Stessel has assem-
bled a national promotion
team that will work
“Shades” to triple-A and
college stations. Paul Brown
of Red Hat Promotion in
New York is quarterback-
ing the team, which includes
Michelle Clark Promotions
in L.A. and Outsource Pro-
motion in New York and
San Francisco.

Storey’s independent team also
includes JRB Sales & Marketing,
which will handle retail marketing;
indie publicity firm Shore Fire Me-
dia; and Internet promotion firm
Electric Artists.

A Friday (21) concert at the Fox
Theatre in Boulder will be filmed for
use in a video for the song “Let Us
Walk” and in an electronic press Kit.

The national campaign for
“Shades” will depend on live ap-
pearances. Stessel says Storey is
talking to booking agents.
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GoGo To U.5.: “Do You Want My Love?’

San Franciscan Already Found Success In Asia On Epic/550

BY RAQIYAH MAYS

NEW YORK—With the Feb. 29 re-
lease of “Just No Other Way,” Epic/
550 Music ingénue CoCo Lee is at-
tempting to transfer her success in
the Asian music market to the U.S.

Since 1994 Lee has recorded in
English, Mandarin, and Cantonese,
selling a total of 6 million albums in
Asia to date, according to the label.
Her track record contributes to the
label’s enthusiasm for ‘Just No Other
Way”—and for Lee’s potential for a
large audience here.

“When CoCo was signed, we real-
ized that there hasn’t been a highly
visible Asian performer in the U.S.,”
says Marty Maidenberg, VP of
worldwide marketing for the label.
“When you've got someone with Co-
Co’s talent, you've got someone that
can be at the forefront of a move-
ment. We know we've got a quality
artist. There are so many people out
there that are studio creations—who
can’t sing or don’t know how to
dance. CoCo’s got it all.”

Born of Chinese descent and
raised in San Francisco, Lee grew
up listening to artists like Whitney
Houston and George Michael. After

crashing her mother’s car during a
vacation in China, Lee entered a
Hong Kong talent show in hopes of
winning prize
money to pay for
the damages. Not
only did she win
second place for
her rendition of
Houston’s “Run
To You,” but she
A also went on to
LEE sign as the first
act with Capital
Artists, a fledgling Hong Kong-
based record label.

From there she issued her first
album, 1994’s “I’'m Still Your Lover;”
arecord that would win her an Asian
Viewer'’s Choice Award for best new
artist. Three albums and 1% years
later, Sony bought out Lee’s con-
tract, and she began issuing albums
on that label in the Asian market.
“She’s that rarity in today’s pop mar-
ket,” Maidenberg says.

The label’s confidence in Lee is
evident in its marketing plan for
“Just No Other Way.” First, promo-
tion boxes will go out to press, radio,
and retail outlets. Among the items

Hard Rock Tribe Of Gypsies Vies
For ‘Giant’ Success On Victor

BY ERIC VITOULIS

NEW YORK—With the Tuesday (18)
release of its fourth international al-
bum, “Standing On The Shoulders Of
Giants” on Victor Entertainment/
Japan, Tribe Of Gypsies is hoping it
will finally find an audience in its na-
tive U.S.

With its hard rock sound and an
undeniable Santana influence,
“Standing On The Shoulders” is the
first Tribe Of Gypsies album not
solely produced
by band guitarist
Roy Z. This time,
he enlisted veter-
an producer
Richard Podolor
and engineer Bill
Cooper, who are
known for their
collaborative work
on the Steppenwolf hits “Born To Be
Wild” and “Magic Carpet Ride.”

“When we got together, we wrote
six or seven songs in four days, and
three of them wound up being on the
new album,” Roy Z. says.

Tribe Of Gypsies was formed in
1991 in Los Angeles, when Roy Z. cut
a five-song demo with several local
musicians. However, the band didn’t
take solid shape until 1992, when he
recruited longtime friend and bassist
Eddie Casillas. They went into the
studio with singer Dean Ortega, per-
cussionist Mario Aguilar, and drum-
mer David Ingraham to record their
eponymous debut for Victor.

After the 1997 EP “Nothing Lasts
Forever,” Ortega departed, leaving
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TRIBE OF GYPSIES

the band without a singer.

According to Roy Z., 1998’s “Rev-
olucion 13” was written before sing-
er Gregg Analla joined the fold. “Our
intention was to release an instru-
mental album, but we found Gregg in
Albuquerque, N.M. His band Sev-
enthsign was opening for Bruce
Dickinson.”

When not working as Tribe Of
Gypsies, the act now doubles as Dick-
inson’s backing band.

To promote the

m new set, the

iy group will tour
Japan. According
to Victor Enter-
tainment A&R
director  Tak
Furuichi, the
marketing plan is
geared toward
establishing the band in the hard
rock/heavy metal market, where it is
better known for its association with
Dickinson.

The label will also be servicing
radio the single “Rays Of The Sun”—
a tune that Roy Z. says “is about run-
ning away from something and then
realizing that what you are running
away from is what you really want.
Instead of running, you realize that
you have to go back and confront it.”

The band is managed by the U.K.-
based Sanctuary Management,
which is shopping “Standing” to
stateside labels for possible release
later this year. The album is available
to U.S. listeners via Tribe’s Internet
site (www.tribeofgypsies.com).

included are a glossy, full-color pull-
out bio, a CD, and a video showeas-
ing clips for the set’s first single, “Do
You Want My Love,” and “Before I
Fall In Love,” a song from the “Run-
away Bride” soundtrack.

“They’re definitely giving me the
star treatment, and it feels great,”
says Lee, who also served as execu-
tive producer of the album.

Directed by Chris Robinson, the
video for “Do You Want My Love”
will be serviced to MTV, VH1, the

Teen Dreams. MJJ/Epic act No Authority recently completed its eponymous
disc, which is due in March. The set is previewed by the single “What | Wanna
Do.” No Authority was among the acts featured on Nickelodeon’s All That sum-
mer tour in mid-1999, and the act is planning a series of dates in early spring.
Pictured, from left, are group members Eric Stretch, Danny Zavatsky, Ricky G.,

(Continued on page 26)

and Tommy McCarthy.

Log On To “The Bon Jovi Show,” See Album
In Progress; Osbourne, Pumpkins Split

CANDID CAMERA: Fans of Bon Jovi can vir-
tually move in with the band over the next month,
while the group records B-sides and mixes its
first album since 1995.

All the action will be Webcast live on bon-
jovi.com and rollingstone.com, which have
teamed with Microsoft for the in-studio peek.
The promotion culminates in an Internet-only
live concert on Feb. 10. Fans can also enter a con-
test via the site to attend the concert in person
and spend the day with the

penned for Backstreet Boys, Celine Dion, and
Britney Spears. It’s among 60 tracks that Bon
Jovi says the band has written and/or recorded
for the album.

Bon Jovi admits there’s no way to gauge the
effect the Web site will have on album sales, but
he feels it’s an excellent way to “build excitement
about the project and get people involved. It’s to
remind people that the band is making a record.
The way records are marketed these days, you

have to go outside the lines.

band.

“I’m so not the computer
guy. I'm so not into technology
or change,” admits bandleader
Jon Bon Jovi. Nevertheless, he
says, when he was approached
about the idea, “I said, ‘Would
it be like “The Truman

For 15 years, it’s been the
same thing: turn the record
in; two months before the
release date, talk to reporters;
go on a radio tour; and play at
Target’s warehouse. The rules
have changed.”

Show”?’ and I thought, ‘Why
not? What I would have given
to watch my favorite bands
record. That would have been
so great!”

The band is surrounded by three cameras in
Bon Jovi’s home studio in New Jersey. However,
the members have had a few controls built in so
that the Internet flies on the wall won’t neces-
sarily see or hear everything. “If there were ever
to be a heated debate that you were worried about,
you could just go to a camera angle that would
take you out of the picture,” says Bon Jovi.

Additionally, a number of safeguards have
been installed to keep any potential bootleggers
from taping new songs before the album’s
release, such as a loop that repeats, “Welcome
to Bon Jovi TV,” during complete songs or the
absence of vocals on some tracks. Each day’s
broadecast culminates in an online chat with the
band’s engineers, with the band occasionally
participating.

While the cameras may seem like an intrusion
into the creative process, Bon Jovi says he hasn’t
found that to be the case. “It’s actually been real-
ly fun,” he says. “We can stop and look in the
camera and chat, give our opinion about Bill Par-
cells, say anything.”

The new album, called “One Wild Night,” is
being produced by up-and-comer Luke Ebbin
with Bon Jovi and band guitarist Richie Sam-
bora, and it will come out May 30. Ebbin was
brought to the band’s attention by its longtime
A&R guru, John Kalodner. One track sure to
raise the curiosity factor is a rock tune written
by Max Martin, better known for his pop ditties

by Melinda Newman

STUFF: Look for former
Creative Artists Agency mu-
sic head Tom Ross to get
into artist management.
Among the artists he’s talk-
ing to, although no deals have been signed, is
LeAnn Rimes. Ross continues as president of
CDKNet Entertainment; the Internet enter-
tainment technology company is expected to
announce new partnerships with record compa-
nies and retail outlets shortly . . . After only
three months, manager Sharon Osbourne has
parted ways with client Smashing Pumpkins.
Osbourne resigned while on tour with the band
in Europe and could not be reached for com-
ment. The Pumpkins’ next album, “Machina—
The Machines Of God,” comes out Feb. 29 on
Virgin . . . Dana Collins, former international
marketing manager for MCA Records, has
joined Los Angeles-based Direct Management
Group (DMG) as an artist manager. Among the
acts on DMG’s roster are Counting Crows, the
B-52’s, Boney James, and Ebba Forsberg . . .
Megadeth guitarist Marty Friedman has left
the group and has been replaced on the current
tour by Al Pitrelli of Savatage and Trans-
Siberian Orchestra . . . Billboard’s sister pub-
lication The Hollywood Reporter has teamed
with Liquid Audio to record music performances
at the Sundance Music Festival, which will be
streamed and/or downloaded via the Hollywood
Reporter Composer Registry starting Jan. 23.
The Web site, which showcases music composers
for producers and creative directors, is at www.
hollywoodreporter.com/registry.
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Congratulations Tyrese on your
American Music Awards nomination
for Favorite New Artist (Soul/R&B).
We at GUESS wish you the best of
luck and success. We are happy to

have you as part of the GUESS team.

GUESS.com
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A New Revolution

We're changing the way music is
marketed, sold, and enjoyed.

CustomDisc.com
Our online custom CD compilation superstore offers more
that 250,000 songs from over 200 record companies.
Search by artist, song or genre, or pick from exclusive

Billboard charts, editor recommendations and gift ideas.

CustomDiscExpress
Create a streamlined version of CustomDisc.com to offer
a highly targeted selection of songs or videos for special
promotions. Recently, CustomDiscExpress enabled Sarah
McLachlan fans to make their own CustomDisc of unre-

leased music when they purchased her "Mirrorball" CD.

CustomVideoDiscs
CustomVideoDiscs are custom CD-ROM:s of video content.
CustomDisc.com launched this new technology in
November to celebrate the release of Alanis Morissette's
"Unplugged" CD. Fans can now choose their favorite

Alanis videos from www.customdisc.com/alanis. Coming in
the future: DVD and MiniDisc.

CustomPartner
CustomDisc enables over 100 prominent music, radio,
general commerce and lifestyle Web sites to offer targeted
branded CustomDiscs to their visitors. The technology is
flexible enough to provide the most basic affiliate programs

or completely private sites with exclusive content.

CustomDownload

Our CustomDisc.com site offers unique and varied tracks

from our vast catalog for secure digital download.

CustomMarketing
Our experienced record industry veterans can customize
marketing plans for your releases that coordinate Internet,
radio, press, and brick & mortar efforts. Past successes
include promotions with Elektra, Warner Bros., RCA,
Beggars Banquet, Arista, Maverick, Sub Pop, and over 200

more record label partners.

Just-in-time Manufacturing
No more out-of-print titles, no inventory, no one-way sales.
Make your deleted titles available through the CustomDisc
syndication network. Small quantity manufacturing for out-

of-print and slow moving titles (1-250 units).

& cvstomdisc.com
/

1 Atlantic Street
Stamford, Connecticut 06901
ph: 203.323.8901 fax: 203.323.8912
www.customdisc.com
music@customrevolutions.com
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Bee Shares Grand Vision For SOAR Records

Brulé, Native Roots, Natay Among Those On Foremost American Indian Label

BY DEBORAH EVANS PRICE
NASHVILLE—After 10 years as
one of the American Indian music
community’s premier record labels,
SOAR Records is heading into the
new millennium with a continued
commitment to increasing the pro-
file of native music.

“This is a whole new dawning. It’s
not just about sitting around tepees
playing drums,” says SOAR presi-
dent Tom Bee. “It’s about wanting to
be recognized as a people.”

He continues, “There’s a lot of fine
talent in Canada; there’s a lot of fine
talent throughout the U.S. on virtu-
ally every reservation. These young
people are writing songs and per-
forming just like the best of the non-
Indian groups. I think it’s only a
matter of time before you’ll see a lot
of these talented warriors and war-
rioresses on the charts.”

Bee is a veteran of many seasons
in the music industry. He’s one of the
founding members of XIT. the first
American Indian rock band signed
to a major label, in the early "70s.
The group gained an enthusiastic fol-
lowing and released groundbreaking
albums, including the eritically ac-
claimed “Plight Of The Redman,”
before disbanding. (They reunited
last year to perform the finale at the
Native American Music Awards,
Nov. 7 in Albuquerque, N.M.)

“We were on Motown,” Bee re-
calls. “And we basically were the cat-
alyst for everything that’s happen-
ing in contemporary music today. We
were the first rock group to be
signed to a major label. We had that
sound with the drums, the bells, the
chants, way back then. This was
1970. We were the last group to re-
cord at the historic Hitsville Studios
in Detroit. The album was called
‘Plight Of The Redman.’ It seems
like only yesterday, but the battle
rages on.”

After the group dissolved, Bee
continued with Motown as a writer
and producer and nurtured the
dream of starting his own label. That
dream came to fruition when Bee
founded SOAR in 1989.

“I drove out to the Four Corners

| area [in New Mexico and] for 2%

vears . . . sold records out of the
trunk of the car, to open some
accounts,” says Bee, “and before
they knew it, they had a rack and 20
cassettes, and I was down the road.
Those were the good days. I couldn’t
do that now; that was a lot of work. I
couldn’t do it anymore because
shortly thereafter the diabetes
kicked in.”

The operation has grown expo-
nentially over the years, and Bee
operates the label, a studio, and a
warehouse from Albuquerque.
“SOAR is a renegade label,” he says
proudly. “We’re prepared to ride
hard, fast, and furiously in the heat
of the night—{ill the sky full of ar-
rows and ride different horses to
keep them guessing, never take my
boots off, sleep with one eye open.
These are all tricks of the trade
when you have a renegade label. It's

those types of things that keep me
young and enthusiastic about the
business.”

SOAR's roster includes Paul La-
Roche, who records as Brulé, reggae
band Native Roots, rapper Natay,
and Bee himself, who is working on a
Christian record to be released this
vear on SOAR's Christian imprint,
Red Sea. This spring SOAR will also
release “Awakening The Spirit,” a
multi-artist project the proceeds of
which will benefit the American Dia-
betic Assn.

As the company heads into its sec-
ond decade, Bee says it will continue
to foeus on both traditional and con-
temporary American Indian musie.
“We’re going more into a contempo-
rary mode now, although we’ll never
stop recording traditional music,
because traditional music will always
be our foundation.

“That’s what makes you strong as
a label—to have good, strong catalog
product that sells continuously,” Bee
adds. “Some years, it’ll sell more
than others, some years less than
others, but the sale of a catalog is
continuous. That’s what allows you to
keep the doors open and to take
chances on some new acts, particu-
larly the contemporary acts, which

[are] much different than producing
and working a traditional drum
group.”

Bee is enthusiastic about the avail-
able talent in the American Indian
arena but is frank in discussing the
obstacles to taking that talent to the
public. “There is no independent dis-
tributor out there that is really doing
the job for this genre,” he says.
“They don’t realize that there’s a
genre out there that could bring a
substantial amount of income into
their company. But they’re asleep ut
the wheel. They don’t understand the
music.”

Despite distribution obstacles,
Bee sees a bright future for the gen-
re. “I'm very optimistic. It’s gonna
Just explode,” he says. “There’s such
talent out there, it’s unbelievable.”

And it’s talent that some retailers
are anxious to get their hands on.
“The music on SOAR is rich and un-
ustal—and it’s the kind of material
that people who truly want some-
thing fresh would enjoy,” says Mary
Curtain, manager of Diesel Dises, an
indie outlet in San Antonio. “What
SOAR needs right now is a champi-
on in the industry. A little support
from the mainstream could change
everything for this label.”
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“

CHRISTIAN/GOSPEL GAINS

(Continued from page 10)

keting tools and being much more
focused in their buying habits and
promotional strategies,” he says.
He also cites the CBA's Impact X2
campaign, an initiative launched at
1997’s CBA Convention in Atlanta
with the goal of doubling sales dur-
ing the next five years, as having a
positive impact on the industry.
GMA president Frank Breeden
says Christian labels are getting
better at reaching consumers.
“One of the analyses I did was to
look at what the top 100 units were
averaging vs. last year,” says Bree-
den. “That told me we're getting
better at penetrating the market-
place on a title-by-title basis, which
is good evidence to me. It shows that

4s an industry, as a
team, we are
penetrating better
at retail’

- FRANK BREEDEN -

we have strength across our roster,
that we aren’t just having an anom-
aly here and there. As an industry,
as a team, we are penetrating bet-
ter at retail.”

Christian retailers continued to
maintain dominance, accounting for
57.5% of overall Christian music

sales, while mainstream retail stores
account for 42.5%.

“In looking back over what our
industry life has been like over the
past five or seven years, I do
believe we're starting to see some
of the effects of acquisitions and
mergers settle to the point that
we're starting to see more of an
efficient application ot effort, a lit-
tle bit better relationship with the
mainstream side of our industry, so
that we're seeing growth there,”
says Breeden. “We also have to
give credit to the Christian mar-
ketplace, because the majority of
the growth came from their side.”

Breeden says the “Bible-belt”
stereotypes no longer apply.

|

‘The increase in
sales can be
attributed to

people’s desire to
find meaning and
purpose in their
lives’

- RICK ANDERSON -

According to SoundScan, the top
five Christian/gospel markets are
New York City, Los Angeles,
Chicago, San Francisco, and
Philadelphia.

Rick Anderson, senior musie
buyer for the Cincinnati-based
Berean Christian Stores chain,
says Christian’s core acts remain

Berean’s best sellers.

“Music sales in the Berean Chris-
tian Stores were very strong in
1999,” says Anderson. “Our top five
non-Christmas best sellers for the
month of December were ‘Wow
2000, Michael W. Smith’s ‘This Is
Your Time,” Jars Of Clay’s ‘If I Left
The Zoo,” ‘Wow Worship,” and Steven
Curtis Chapman’s ‘Speechless.’

“As you can see from the titles
mentioned, sales came from core
CBA product . . . Charlotte Chureh’s
release, ‘Voice Of An Angel,” didn’t
make our top 40,” he says.

Anderson attributes the Christ-
ian/gospel genre’s growth to con-
sumers’ increasing interest in spir-
ituality and their willingness to
introduce friends to the music.

“I think that the increase in
sales can be attributed to people’s
desire to find meaning and purpose
in their lives and to help others to
do the same,” Anderson says.

he pl L
the plac L |
¢ amusemen
/ ) » TOP 10 CONCERT GROSSES
/ Gross Attendance
Ii / ARTIST(S) venue Datels} Ticket Price(s) Capacity Promoter
/
~ / METALLICA. KID ROCK. Pontiac Silverdome  Dec. 31 $3,043,117 54,707 Cellar Door
SEVENDUST TED NUGENT Pontrac. Mich. $99.50/$29.50 seliout
METALLICA, KID ROCK, Target Center Jan. 7-10 $2.680,853 56,439 Jam Prods
SEVENDUST Minneapoiis $47.50 three
seflouts ]
{ jl=—rct
I
O : i
METALLICA, KID ROCK, Alistate Arena Jan. 4-5 $1,789,920 36,160 l Jam Prods
SEVENDUST Rosemont. Il $49.50 two
/@ seffouts
THE FAIR FOE) JOHN MELLENCAMP Conseco Fieldhouse  Dec. 31 $1,351,425 13.332 Sunshine
POP MUSIC A/\/D OLD PIKE Indianapolis $200/$150/$75/$25  seliout Promotions
—
WIDESPREAD PANIC, Philips Arena Dec. 30-31 $1,327,305 31.204 Cellar Door
DIRTY DOZEN BAND Atlanta $45/$40.38 two
1 A sellouts
¢ august /.-19. 2000
1IMMY BUFFETT & THE Sony Music/Block- Dec. 9-11 $1.167,3%0 33.481 SFX Entertainment
conN g resSsS centre eas CORAL REEFER BAND buster Coral Sky $555042650 31506
Amphitheatre two shows
' West Paim Beach. one sellout
cologne trade fair
METALLICA, KID ROCK, Bradley Center Jan 3 $869,915 19,239 Frank Prods
g e r a ny SEVENDUST Milwaukee $45.50 seliout
o0 WWW.popkomm.de | | |
ir Ap"l ’ 5.- (+ A JAMES TAYLOR Raleigh Dec. 31 $802.230 10,457 Celtar Door
garly bire n peforé 35- Entertainment and $125/545 11.260
pplicat' cid rate " Sports Arena
sp dlin 200 Raleigh, N.C
at the n dea 5, 37 - L
jcatio may , 05. Official carrier of Popkomm.2000
o |
tra ¢t Mt - t
tu ) TIM McGRAW, FAITH HILL. Gaylord Dec. 31 $692,078 16,536 in-house
& DEUTSCHE BA JESSICA ANDREWS, CLARK | Enterrainment Center $99/850/835 17748
FAMILY EXPERIENCE Nashville
musik komm. Gmbt - Kaiser-Wilhelm-Ring 20 - D-50672 K8In
fon ++49-221-91655-0 - fax ++49-221-91655-110 JIMMY BUFFETT & THE Compag Center Dec. 7 $676,374 15,856 PACE Concerts
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Internet: http://www.popkomm.de
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The TOUCHSTONE AWARD" symbo ai,,mmnary spirit of

women in music who make a difference ikrough their

pioneeriug spirit af service to the masic industry.

honoring
CC"O' Kaye - .’egendai;-ﬂy bassist
0

Kaye's bass playing is de=aly woven popular mus ¢, the Mctown sound arc in releases by majcr arasts
such as The Beach Boys a1d Ray Charles, as well as e theme music for M.A.S.H. and Mission Inraossivle.

MﬂniCG Lynch - President Emeritus, Tommy Boy Records
With courage, street smarts and an enfrepreneurial spirit, Lynch transfarmezi Tommy Boy Reards from a two-person” company 10
the Mcst successful record label in Fip-hop anc dance music, helping to <kfine Lrban culiure nd bring it into the mainstream.

MGI’Y Jo Mennella - senior V.P. & G.14., Music Publishz‘ﬁ. Foxr Music. Tne.
Overseeing the worldwide management o” the Fox Entertzinment &roup’s music catalogs. nnella is respons ble fa- publishing the top songs in
film and television mus c: The X-Files, Tre Simpsors and Ally McBeal, the scores from Tdakr, Indenendence Day and Waiting to Exhale.

Odeﬁq - Grammy-nominated singer

Dubbed the “Queen of American Folk Music,” Cdea is celebrating her 50t year in the” entertainment business
with th2 release of her 27th solo aiburm. Her souful voice was an emblem of the civil rights mosement

and has brought her international acclaim.

BC"bC"'CI Skydel - Exccutive V. P, Premier Talent Agenc
Barbara Skydel, the first female principal of a major agency, repressnts many o° the most successful
artists in the music industy, includ ng Tom Petty, The Who, Prezence-3 and Sinead 0’Connor.

Morie St. LOUIS - April 5 1928 - June 10, 1999
Ac Senior \ice President of Festval Produdtians, St. Louis negotiz-ec talent dealS for Seorge $Vein's major concerts
a1 festivals, inciuding performances by eJendary artists Miles Dess, Oscar Petersom anc Antonio Carlos Jobim.

Tuesday, Fecruary 1, 2000 * New York Mzrriott Marcuis ¢ 12:00 roon — SIC e
RESERIVATIONS % AD SALES INFD - 212.969.6734 7 .
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Congratulations

PAUL WINTER
and Friends:

DAvY SPILLANE | EILEEN IVERS
JOANIE MADDEN | KARAN CASEY
JERRY O’SULLIVAN | PAUL HALLEY
ZAN McLEoD | BakiTHI KuMALO
JAMEY HADDAD

on your

Grammy® Nomination

PAUL WINTER

ANO FRIENDS

-

- Gelmic SolsTice

BEST NEW AGE ALBUM

CELTIC SOLSTICE -01048-81529-2
Produced by Paul Winter and Dixon Van Winkle

“Bringing together an outstanding group of Irish and
American musicians in the world'’s largest gothic cathedral,

“Aew York’s Cathedral of St. John the Divine, Winter has

crafteda stunning album which blends Celtic themes
and styles witth Winter's own unique mix of worldbeat,
folk and improvisational jazz.” —amazon.com

A wonderfully produced and uplifting album.”
—Billboard (SPOTLIGHT Review)

Hear CELTIC SOLSTICE!

Living Music will send a free CD of CELTIC SOLSTICE
to the first 100 people who fax or email requests

email: pwclmr

| P
MUSIC/ web: www.liv

Living Music is distributed for the windham hill group
&y BMG Distribution

gmusic.com
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THE FUTURE OF DOWNLOADABLE MUSIC

(Continwed from page 5)

er anymore.

“I'was actually kind of blown away
by just the total raw volume of them,”
says Gene Hoffman, president/CEO
of digital download retailer EMusic,
of the show of support for the new
digital formats. “I knew that there
were a lot of hardware companies
behind it, but the fact that literally
everyone who had the hardware
expertise had made one really sur-
prised—and excited—me "

RealNetworks and the Universal
Music¢ Group (UMG), meanwhile,
used the occasion to unveil news of a
strategic alliance that will see music
from the world’s largest record com-
pany made available for sale via
download by midyear, promising an
A-level grade of content to feed the
need of all those new devices.

The pact was announced Jan. 7
during a keynote speech by Rob
Glaser, founder/CEQ of Seattle-based
RealNetworks (BillboardBulletin,
Jan. 7).

Under the alliance, the two ¢com-
panies say, they will work together in
online and off-line digital rausic mar-
keting activities, including UMG dis-
tribution of RealNetworks’ Real-
Jukebox software. A UMG-de-
veloped, rights-protected digital
music distribution format—which
has not been given an official name—
will be incorporated into a new ver-
sion of the RealJukebox software
that should be available by midyear.

UMG, in turn, will make its music
available for purchase via digital
download through the format. The
digital music format will employ
InterTrust’s digital rights manage-
ment technology and NatWest Bank’s
Magex clearinghouse infrastructure,
according to the companies.

Larry Kenswil, president of glob-
al electronic commerce and advanced
technology for UMG, says the com-
pany will make available for download
“as much [musice] as the marketplace
demands” in the singles and albums
formats, but notes of the latter’s cur-
rent limitations that “this is still a low-
band world.”

In remarks following the keynote,
Edgar Bronfman Jr., president/CEO
of Universal Music parent Seagram,
described the announcement as “a
watershed event for . . . the potential
for the digital delivery of music,
which will allow people to access mu-
sic in new and different ways and far
more easily than they can do now by
going to a record store.”

Universal has worked with Real-

| Networks on enabling a system that

allows artists flexibility and creativi-
ty in presenting music digitally, both
Kenswil and Bronfman noted.
“You'll get a whole raft of informa-
tion and artwork in addition to just
the music available with every down-
load,” Bronfman said.
RealNetworks also unveiled an
alliance with Sony whereby it will
integrate support for Sony’s Secure
Digital Music Initiative-compliant
ATRACS format and OpenMG copy-
protection technology into RealJuke-
box, allowing RealJukebox users to

| download and transfer ATRAC3

music to Sony’s audio players.

* Sony, which previously
announced its Memory Stick
Walkman and VAIO Music Clip
players, has added a new unit: the
Network Walkman. Due in April
in the U.S. at an expected retail
price of about $330, it boasts 64
megabytes (MB) of embedded
flash memor-y.

* Philips showed off its portable
music unit, the Rush, which will be
available in versions with 32 MB
and 64 MB SmartMedia Cards.
The 32 MB unit is due in the first
quarter at about $200; the 64 MB
version bows in May at about $300.

* Samsung unveiled the
upgrades to its Yepp line. The
Photo Yepp is due this quarter at
about $400. The Motion Yepp,
which can play back videos,
launches in the second quarter at
about $500. The company also dis-
played a “concept unit” of a cell
phone that will also hold music in
the MP3 format and others.

* RCA, which already released
the Lyra, announced a new
portable CD player, due later this
year at about $200, that will play
back MP3-encoded CDs.

* Casio said it will ship in April
a “wrist-type wearable MP3 play-
er”; versions will be available at
about $200 and $250.

* Sharp showed “concept dis-
plays” of six solid-state portables
due in Japan in spring at prices
yet to be determined. In the U.S,,
some or all of the models will ship
sometime in the fall, a company
representative said.

* Creative Labs debuted the
NOMAD Jukebox, due this spring
at a price to be determined. It
includes six gigabytes of built-in
storage that can hold more than
100 hours of CD-quality music, I
according to the company.

Sony said here that it has forged a
deal as well with Liquid Audio to
make their Internet music-delivery
systems interoperable. The move will
allow consumers to play music down-
loaded via Liquid Audio formats on
Sony’s portable players.

Also under the deal, Liquid Audio
is to incorporate into its system
Sony’s ATRACS format; Liquid will
distribute digital downloads in
ATRACS later this month.

The various hardware and soft-
ware announcements—as well as the
implications of the just-announced
merger of America Online and Time
Warner (see story, page 5) and antic-
ipated online moves by the other
majors this year—promise to put into
place two key pieces needed to build
a viable digital commerce market,
ohservers say: portability, or the abil-
ity to move “Internet music” off the
PC, and premium content.

“Major-label content is absolutely
critical,” says Ted Hooban, director
of digital media for online retailer
CDnow: “That's what people are wait-
ing for. There’s a clear demand {for
paid digital downloads], and it’s mea-
sured in the billions. When major
labels come on with systems that are

secure, that are convenient, that are
stable . . . then [ think the demand is
certainly there to consume musie in
this manner.”

The entry of major hardware com-
panies, which now have a vested busi-
ness interest in popularizing the
downloadable music formats, should
also give added impetus.

“The marketing commitments of
these companies will certainly raise
awareness for digital musie,” says
Kevin Conroy, senior VP of world-
wide marketing and new technology
for BMG Entertainment, which is
working with Universal Music on a
digital-download sales system
expected to bow this spring.

“We are actively working with
those companies that offer the eon-
sumer ease of use and respect the
copyright owners’ interests,” says
Conroy. “Consumers, artists, tech-
nology companies, electronies com-
panies, retailers, and music compa-
nies will all benefit if approaches to
digitally delivered music are both
secure and standardized. When this
is achieved, the market for digital
music will grow very quickly.”

Analyst Van Baker, VP of con-
sumer platform research for the E-
business group of Dataquest, says he
“absolutely believe[s| that consumers
are ready to start buying music on-
line” but sees that issue of standard-
ization as a sticking point.

“The market is in a situation where
we have 15 different codecs out there,
and nobody wants to buy a player
worrying about whether it works
with only some of 15 different codecs,
and even the programmable players
fwork with] only some,” Baker says.
“So I think we will certainly see more
unit shipments this year than we saw
last year, maybe even as much as two
times—which would take us from
about 600,000 or so to a little over a
million—but is it going to explode?
Absolutely not.

“The lack of some standards—or
at least a manageable number of
options—will eontinue to cause con-
sumers to hold back,” adds Baker.

Others are equally cautious about
the shorter-term potential.

“By the end of the year, you'll see a
significant increase in digital music
sales over last year, certainly,” says
Storm Gloor, director of music pur-
chasing for Hastings Entertainment.
“The players are going to get out
there, and if there is a strong mar-
keting commitment behind them,
which I expect there will be, that’s a
big plus. But people still need to be
educated, and I think that’s going to
take some time yet until you see a
mass market developing for this.”

“The next few months could prove
very enlightening,” concludes Alan
Alper, an analyst at Gomez Advisors.
“We now have the players coming
out in significant numbers, and we
have the technology coming into
place to help guard against copy-
right infringement, which means
you'll be seeing the big labels feeling
more comfortable putting their
music out. There’s been a lot of
smoke; now we're going to see if
there’s any fire.”
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Billboard’s semi-annual Buyer’s Forecast hits the Feb 12 issue, Coverage includes a report
of the most anticipated music releases for the January-to-June period, covering all
genres and styles. Also featured is a Iook at key releases in selected international
markets and reissue/catalog schedules and DVDs.
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and

developing artists to the music industry and audiences worldwide.

BILLBOARD TALENT NET
LIMITED TIME PRO MEMBERSHIP OFFER

Now, for a limited time, BTN Pro Memberships are just $45. Tailored to afford new artists
and music companies with an "industry strength" online presence, a Pro Membership
provides all of the ingredients necessary to promote your music to music companies and
fans online all day, every day, worldwide. And with the expanded BTN store, you can
sell your music online via downloads, CD sales and custom CD compilations. Applying is
easy, for more information see: www.billboardtalentnet.com/membership

Favorite Artist Picks

The Most Popular New Talent On BTN

December 31, 1999

# Artist

1 Trade Stevens
2 Sevenkind

3 Never On Sunday
4 Leonard Moss, Jr.
5 Straight Edge
6 Atellio

7 Gemini

8 Ray DeTone
9 Quake

0 Pub-Fiction

Genre Weeks On
Pop,R'n B 1
Rock, Alternative 8
Rock, Pop

R'n B, Pop
Metal

Hard Rock, Rock
Pop

Rock, Instrumental 1
Hip Hop, Rock
Alternative, Punk
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Weekly results are based on votes cast by BTN's registered online audience for any artist featured on the site. Votes are
fimited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

Favorite Song Requests

The Most Listened-to New Tracks On BTN

December 31,1999

Composition, Artist

So, You Tell Me-You Love Me, Never On Sunday
Superstar, Michelle Crispin

Love Of My Life, Leonard Moss, Jr.
Clearview, Swim

Meliow Yellow, Never On Sunday
Dora’s Box, Quake

Lovin® You True, The Cold Shot Band
Big Payoff, Atello

Space Coaster, Tommy Shows
Future #1, Kill Hannah
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Genre Weeks On
Rock, Pop 5
Dance, Pop 3
R'n B, Pop 23
Alternative, Rock 22
Rock, Pop 2
Hip Hop, Rock 1
Blues 22
Hard Rock, Rock 26
Hip Hop 7

Alternative, Gothic 5

Weekly Radio BTN rankings are based on audio access req by the site's reg

far any camposition featured on the site.

The Most Outstanding And Available Acts On BTN

and gl online audience

WINE FIELD

Fronted by Shawn Tooley and James Landry {both vocals/guitar), Wine Field's blend of modern alternative
pop-rock has led to much recent success and acclaim. The group,s first album has sold over 15,000 copies,
and with constant international touring has gained radio airplay on over 455 stations throughout the US,
France, Ireland and Canada. Their music was selected for feature on the TV programs “Dawson’s Creek” and
“Party of Five,” and through word of mouth, press and constant touring, Wine Field has secured over 100
college campus performances across the US in 1999. “Something so well written and orchestrated that it
becomes a synchronicity of word and sound” - Cover Magazine, June 1998.

Genre: From
Pop Cambridge, MA

Deals sought:
Any

For further artist details log on to www.billboardtalentnet.com/winefield

For details about these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Biilboard name is a trademark of BPI Communications, Inc. and is used under license by Talent Net Inc. Participation in

Billboard Talent Net does not specify or imply an endorsement from Billboard.
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CoCo

(Continued from page 18)

Box, and BET this month. A Kenny
Diaz/Hex Hector dance remix of “Do
You Want My Love” was serviced in
November to club DJs, who have
been giving it play.

On Feb. 8 the label will ship the
track to rhythm-crossover radio,
and top 40 stations will get the track
on Febh. 22. “There are at least
three, possibly five, singles deep on
this record,” says Daniel DiCicco,
U.S. product manager for Lee.
“Picking the first single was a big
challenge. There are a lot of places
it can go.”

Some radio programmers think
Lee has considerable star potential.
“She has a fine voice and lots of char-
isma,” says Jennifer Charles, assis-
tant PD at KSJM Tueson, Ariz. “And
the first single has a nice, approach-
able feel.”

Lee’s promotion tour, which kicks
off Thursday (20) in New York, will
be a full showease with band and
dancers. Set to hit Boston; Detroit;
Chicago; Portland, Ore.; Atlanta;
Florida; Dallas; and Los Angeles,
this tour concludes Feb. 19 in San
Francisco.

Lee recently returned from a two-
month, eight-country tour of Asia to
promote “Just No Other Way,” which
was released there in November. In
less than two months, the album has
attained platinum status in Taiwan
(200,000 units) and Singapore
(15,000), according to the label.

The early release gave her a
chance to spend promotional time in
Asia. “When CoCo releases an al-
bum in a country, she wants to be
there,” Maidenberg adds. “So this
not only gave the Asian marketplace
first access to her, but it enabled her
to get her promotion and live shows
out of the way for the rest of the
world and schedule it so when she
releases an album in the U.S,, she’s
here full time.”

In terms of drawing an audience,
the label is hesitant to typecast Lee’s
appeal. From the dance-oriented,
Frankie Knuckles-produced “Don’t
You Want My Love” to the soul-stir-
ring ballad “Can’t Get Over” featur-
ing Kelly Price, “Just No Other Way”
aims to have something for everyone.

“We're doing a nationwide launch
through the Asian community [in the
U.S.], as well as through the main-
stream pop marketplace,” says
Maidenberg. “She’ll be heavily mar-
keted to the teen marketplace. But
we're finding out that she’s got a lot
of appeal to an older audience.”

In terms of press, Lee will benefit
from spreads in Glamour, Interview,
Vibe, Seventeen, and Teen People.

All of this suits Lee, who says that
all of her childhood dreams seem to
be coming true.

“I’'m very lucky because Sony
gives me a lot of freedom and space
to be creative,” says the artist, who
is managed by Jim and Jason Morey
of the Morey Management Group. “I
had a lot of say in the album. I got
the chance to choose the songs, the
direction, and the image. They just
want me to be myself and do some-
thing I really like. Nothing was
force-fed to me.”

Continental Drift

UNSIGNED ARTISTS AND

B Y L AR R Y

ETHEREAL POET: It's not easy to blend pure poetry with con-
temporary pop musie. More times than not, the result is an airy-fairy
mess that will make even the most open-minded listener eringe. To
that end, pop ingénue Laurell proves to be a rare find.

On her eponymous five-song EF, the New York artist offers an

engaging blend of ambi-
ent/pop music with lyries
that are uniquely literate
and rich with emotion.
Although she structures her
words in traditional verse/
chorus form, it’s easy to
envision them effectively
delivered in a nonmusical
form. The images and char-
acters are that vivid.

Tracks like “Fall” (which
skittles with a trippy elec-
tro-beat that would do
William Orbit and Fatboy
Slim proud) and the funky,
single-worthy “Alone In
Love” are framed with
words that have a rich, almost medieval flavor. It might be hard to
imagine such material finding a welcome home at mainstream radio,
but Laurell also has a formidable talent for the kind of contagious
hooks that top 40 programmers crave.

Laurell is rehearsing with a band for a series of East Coast club
dates and showcases that will begin in early February. For further
information, contact 212-807-6361 or visit the artist’s Web site
(www.laurellstemple.com).

LAURELL

BROTHERS WORKIN’ IT OUT: With the self-made disc “Looking
Down The Road,” siblings Adrian and Melv Duffy prove that they
have the potential to be a modern-day Everly Brothers.

Recorded under the group name BrotherNature, the album is a
feast for fans of intricate harmonies and simple yet infectious melodies.

The lads started playing onstage in the U.K. and Germany as pre-
teens during the ’70s, cranking
out country-flavored ditties and
opening for artists such as
Tammy Wynette, Charley Pride,
and Marty Robbins.

As they grew into adulthood,
they began to focus on writing [
more rock-driven folk/pop mate-
rial, much of which makes up the
sterling “Looking Down The
Road.” Cuts like “Engines Are
Pulling Me” and “Painted Faces”
have an intimacy and a story— |
telling flavor that’s fondly remi-
niscent of the Eagles’ early mater 1a1—though Adrian and Melv are
a tad less moody and a little more romantic in their vocal delivery.

The past year has seen BrotherNature tour the U.K. quite a bit. In
addition to club gigs, the act has opened for Mojave 3, Gomez, the
Bluetones, Tina Turner, and Joe Cocker. Major labels are wisely |
starting to take notice. It’s just a matter of time before these lads are
enjoying hits on a worldwide level. |

In the meantime, BrotherNature’s disc is on sale via its Web site
(www.brothernature.co.uk). For more information, contact Michelle
Hopkins at Symphony Management, 011-44-181-547-0389, or |
michelle@brothernature.co.uk.

THE NEXT LEVEL: We're pleased to report that Spike 1000, fea-
tured in the May 15, 1999, edition of Continental Drift, has inked a
European licensing deal with Network/Pony Canyon Records. The
San Francisco-based band will issue a full-length disc with the label
in mid-February. At this point, the project (which deftly straddles |
the line between Metallica-like hard rock and confessional pop) is
still up for grabs in the U.S. For more info, contact Bill Cutler at
415-931-8780.
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V FOR VERANCE. Verance. The new name rasulting from the merger of ARIS Technologies, Inc. anc
Solana Technology Develooment Corp. The acknowledg=d industry standard in audio watermarking for DVD Audio
copy control and for the Secure Digital Music Initiative (SDM Phase 1). A new world leader in creating technology solutions
for the commerce and information management needs of the music, advertising, programming and media industries.

V¥ VeranceCorporation

San Diego/Cambridge

VERANCE DIGITAL VERANCE WIRELESS VERANCE DECISION SYSTEMS Visit us at www.verance.com



www.americanradiohistory.com

siLeoaRDs HEATSEEKE R SS. ALBUM CHART

| B R SR AR AL e M . ST 10 1 T Bt 300 cho e o SIoun oo 1 Al e B s 1 BV Lo o v -
vl | | e JANUARY 22, 2000 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Eg(<% % QP;EE NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE Sl R i s WS eS| (D e
-]l NO. 1 B 26 30 | [ TRACIE SPENCER CAPITOL 34287 (10.98/16 98) TRACIE
@ J R IR e R 7 | 25 _-'_5“ DAVE KOZ CAPITOL 99458 (10.98/16.98) THE DANCE
2 | 2 |8 SLIPKNOT IAM 8655ROADRUNNER (10.98/16.96) SLIPKNOT (78) 35 | 9 | WEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR VeRTY 43132 10 5216 98 FAMILY AFFAR
3 1 40 | STATIC-X @ WARNER BROS. 47271 (10.98/16.98) - WISCONSIN DEATH TRIP -'59 T 5 YOUNGSTOWN roLLYwOoD — (10‘98/16—98)- ————— ————— _LETSRT
4 3| gkl STROKE 9 CHERRY 153157/UNIVERSAL (8.98/12.98) NASTY LITTLE THOUGHTS P
T S — If_:}_[;IJI RE-ENTRY | KEITH JARRETT ECM 547949 (17.98 CD) THE MELODY AT NIGHT, WITH YOU
5 4 29 | SYSTEM OF A DOWN AMERICAN/COLUMBIA 68924/CRG (10.98 EQ/16.98) SYSTEM OF A DOWN [ :
C)| & | 10 | VERTICAL HORIZON ror 67818 1358 0 EVERYTHING YOU WANT IC31) 36 | &/ | MARC NELSON COLUMBIA 69160/CRG (10.98 EQ/16.98) CHOCOLATE MOOD
0 : e b h . 2| 32 1_2 ROY D. MERCER VIRGIN (NASHVILLE) 48214 (9.98/15.98) HOW BIG'A BOY ARE YA? VOLUME 6
3 3 RIBSOIED temvor ko0 llaIN e O ToBa ks S (E RE-ENTRY | KABAAL STREET PRIDE/PRIVATE | 417090/UNIVERSAL {10.98/16.98) WALKING 1/2 DEAD
9 ) 5 BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES I[ﬁ_} RE-ENTRY | BRENT JONES AND T.P. MOBB HOLY ROLLER 7012/MCG (11.98/16.98) BRENT JONES AND T.P. MOBB
T ; 15 40 {5 - YOLANDA ADAMS ELEKTRA 62439/EEG (10.98/16.98) MOUNTAIN HIGH...VALLEY LOW
. 12 li 2:-::: E:: : Tsir;r\:(:;l\gz\;v(;?s‘zz/sl Zj:l)ﬁ T SCREAVIN FOR h;)Y(PSRUEZT;z ' w29 . 3]__ JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN MASTERTONE 8552/POINT (13 98/16 98) THE IRISH TENORS
12 14 2 TRIN-I-TEE 5:7 B-RITE 490359/INTERSCOPE (11.98/17.98) SPIRITUAL LOVE 7 . g T3 Uoloac VW cemsatn iR s ) L taldl
27 | 68 | SHAKIRA A SONY DISCOS 82746 (10.98 EQ/16.98) DONDE ESTAN LOS LADRONES? | | E || 2 pp CMBNOIAPES, STRER SEMy GRSHIRCHITHIATR! _SN R e
14 12 9 | CARLOS VIVES EM! LATIN 22854 (8.98/14.98) - EL AMOR DE MI TIERRA (@ RE-ENTRY | MARCO ANTONIO SOLIS FONOVISA 0516 (10.98/16 98) TROZOS DE MI ALMA
(8| 21 | 7 | GRUPOMANIASony Oscos 83619998 Eisg8)  MASTERS OF THE STAGE: 2000 VECES MANIA 40 | 38 [ 21 ] DIDO anista 19025 10 9316 98) e
37 | 8 | OLGA TANON wen LaTINA 80048 (9.98/15.98) OLGAVIVA, vivaOLGA | (Rl MEWD | GISSELLE iriiA 7o7smisMe TN Gomnon EDLE PwibE
20 |12 | ROD. mantic83216A6 (7.98/11.98)  THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN | | 42 | %0 | 2 | KEALI'I REICHEL PUNA HELE 13956 (10.98/15.98) MELELANA
18 | 19 [Z3] | IBRAHIM FERRER woR CROUTAONESLCH 7953246 109817981 BUENAVISTA SOCIAL CLUB PRESENTS IBRAHIMFERRER | | 43 | 39 | 23| JESSICA ANDREWS OREAMWORKS (NASHVILLE) SOI04/INTERSCOPE (8.98/12.98)  HEART SHAPED WORLD
19 | 11 | 38 | OLEANDER REPUBLIC 153242/UNIVERSAL (10.98/16.98) FEBRUARY SON 44 | 16 | ‘10 | JIMMIE'S CHICKEN SHACK ROCKET/ISLAND 546382/IDJMG (11.98/16.98) BRING YOUR OWN STEREO
0 {741 | 9 | RICARDO ARIONA SONY DISCOS 83592 (9.98 EQ/15.98) RICARDO ARJONA VIVO 4 | 3 | M ] SONICFLOOD GOTEE 2802 (15.98 CD) SONICFLOOD
2N | 2% | LOS TRI-O ARIOLA 70326/8MG LATIN (8.98/13.98) M| GLORIA, ERES TU 46 | 31 [.“4 | BOB & TOM 65002 (28.98 CD) GREATEST HITS — VOLUME ONE
22 | 20 | 40 | MONTGOMERY GENTRY COLUMBIA (NASHVILLE} 69156/SONY (NASHVILLE) (10.98 EQ/16.98) TATTOOS & SCARS l’f_ﬂ NEW b | BLACK INDIAN MAXIMUM CAPACITY 1099 (10.98/16.98) ) ~ GET 'EM PSYCHED |
23 | 18 |#34 | CHELY WRIGHT MCA NASHVILLE 170052 (10.98/16.98) SINGLE WHITE FEMALE (_4___8_,1 NEW b | CARLOS PONCE EMI LATIN 21979 (8.98/14.98) TODO LO QUE SOY
u |2 ;5 AMBER TOMMY BOY 1253 (11.98/16.98) AMBER 49 17 |_ 17-| KOTTONMOUTH KINGS SURBURBAN NOIZE 23857/CAPITOL (8.98/12.98) ROYAL HIGHNESS
25 15 7 | SPM DOPEHOUSE 5039 (11.98/16.98) THE 3RD WISH [_'jT_j NEW p | LOS SABROSOS DEL MERENGUE CAIMAN 2922 (9 98/14 98) ROMPIENDO EL MILENIO

POPULAIIR*"UPIRISIN G S.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE

HEATSEEKERS CTHART = BY CARLA HAY

THE ROCKFORD FILES:
Another member of Pearl
Jam has branched out by
performing in another band.
This time it’s Pearl Jam lead
guitarist Mike McCready,
who formed the rock band

Dad On Tour. British rock
band Gay Dad launches a
North American tour Jan.
27 in Jacksonville, Fla., as
the opening act for the
Pretenders. Gay Dad is
already a favorite with the
British music press, and
the band is touring in sup-
port of its London Rec-
ords debut album, “Lei-
sure Noise.” Upcoming
shows on the Pre-
tenders/Gay Dad tour
include Feb. 1 in Atlanta,
Feb. 4 in Houston, Feb.

11 in Los Angeles, Feb.
29 in Detroit, and March
10 in New York.

the Rockfords with several
longtime friends: lead vocal-
ist Carrie Akre, guitarist
Danny Newcomb, bass
player Rick Friel, and
drummer Chris Friel.

The last three musicians

have known McCready since
they were children, begin-
ning when they started
playing in bands in their for-
mative junior high school
years and, later, in bands
named Warrior and Shad-
ow.

Akre, Newcomb, and
Chris Friel have been in the
band Goodness, which has
released albums on Lava/
Atlantic Records and
Immortal/Epie Records.

Now the Rock-
fords have come |
full circle with the

Fish Out Of Water. At atime
when American artists are
dominating the contemporary
Christian charts, British group
Phatfish is aiming to make its
mark with its Pamplin Music
debut album, “Purple Through
The Fish Tank.” The band
calls Phatfish's rock-oriented
sound “in-your-face Kingdom
music.”

Static-X, Wisconsin Death Trip

REGIONAL HEATSEEKERS

MOUNTAIN

Feb. 1 release of
their self-titled
debut album on
Epic. The album
features song-
writing by Me-
Cready and a guest
appearance by
Heart guitarist/

son, who sings on

EAST NORTH CENTRAL
Static-X, Wisconsin Death Trip

NO. 15

NORTHEAST
Slipknot, Slipknot

ELLING JAZZ: Jazz vocal-
ist Kurt Elling has
returned with his latest
album, “Live In Chicago”
(Blue Note Records). The
Grammy-nominated artist is
joined on the record by
pianist Laurence Hobgood,
acoustic bass guitarist Rob
Amster, and drummer
Michael Raynor.

Two of Elling’s previous
albums were hits on the Top
Jazz Albums chart: 1997’s
“The Messenger”
peaked at No. 12,
and 1998’s “This

Al

A

\|:i

MIDDLE ATLANTIC
Kelis, Kaleidoscope

Time It's Love”
reached No. 25.
The Chicago native
is currently tour-
ing in support of
the album. Upcom-
;' ing tour dates

=

WEST NORTH CENTRAL
Slipknot, Slipknot
PACIFIC

Moby, Play

singer Nancy Wil- H

the track “River-
wide.”

McCready says,
“The Rockfords
was like any band
project: Everybody brings
in as much as they've got,
and some ideas work and
some don’t.”

There are no plans for a
Rockfords tour, but word-
of-mouth recommendations
from Pearl Jam fans may
go a long way in fueling
interest in the album.

include Jan. 28-29

SOUTH ATLANTIC
Gilberto Santa Rosa, Expression

in Chicago; Feb. 18

\

; SOUTH CENTRAL
The 3rd Wish, SPM
1

THE REGIONAL

ROUNDUP

Rotating top 10 lists of best-selling

titles by new and developing artists.

SORNANPWN-

PACIFIC

. Moby Play

Keali'i Reiche! Melelana
System Of A Down System Of A Down

. Kelis Kaleidoscope

Stroke 9 Nasty Little Thoughts
Ibrahim Ferrer Buena Vista Social Ciub Presents lbrahim Ferrer

. Slipknot Slipknot

Static-X Wisconsin Death Trip

. Tash Rap Life

, Shakira Donde Estan Los Ladrones?

SOUTH CENTRAL
SPM The 3rd Wish
Stroke 9 Nasty Little Thoughts
Brad Paisley Who Needs Pictures
Static-X Wisconsin Death Trip
Slipknot Slipknot
Vertical Horizon Everything You Want
A.B. Quintanilla Y Los Kumbia Kings Amor Familia Respeto
Roy D. Mercer How Big'A Boy Are Ya? Volume &
System Of A Down System Of A Down
Kabaal Walking 1/2 Dead

SYRNAMRWN.

i in Madison, Wis.;
Feb. 19 in Min-
neapolis; Feb. 24-
25 in St. Louis;
March 3 in Detroit;
March 23-25 in
New York; and

April 5-9 in Los Angeles.

AUDRA’S ‘GLORY’: Tony
Award-winning performer
Audra McDonald will get a
significant publicity boost
for her second album, “How
Glory Comes” (due Feb. 15
on Nonesuch Records),
when the album will be fea-

tured in a PBS pledge spe-
cial set to premiere March
4. McDonald will also
embark on a U.S. tour. Con-
cert dates include March 4

Spontaneous Combus-
tion. Los Angeles-based
rapper Spontaneous col-
laborated with several
notable artists on his self-
produced album, “Spur
Of The Moment Musik,”
set for release Jan. 25 on
Goodvibe Recordings/
Atomic Pop. Among the
artists featured on the
album are Xzibit, Kurtis
Blow, Tash of Tha Alkaho-
liks, and Rock of Heltah
Skeitah. The album’s cur-
rent single is “Touch
This.” Spontaneous is
planning to do a select
promotional tour of Cali-
fornia, beginning in early
February.

in Columbus, Ohio; March
11 in Irvine, Calif.; April 25-
29 in Atlanta; May 1-7 in
New York; May 12 in
Boston; and May 13-14 in
Washington, D.C.
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* Blehl

Bright Eyes

PRODUCERS: Lloyd Peterson, B'ehl

Endearing Records NDR 017

Acts like B’ehl don’t come along every
day. Since 1994 the balanced male/
female quartet has been fine-tuning a
sound that is equal parts buoyant pop
and vibrant alternative. On its debut,
“Only A Paper Moon,” B’ehl reveled in a
jangly, sweet pop landscape. Since then,
and in the aftermath of several success-
ful indie singles, fans of the Sundays,
the Cardigans, the Cranberries, the Go-
Go’s, and, to a lesser extent, the Breed-
ers have been tripping over themselves
in anticipation of B’ehl’s follow-up
album. “Bright Eyes,” like its predeces-
sor, intertwines subtle ballads and sun-
kissed, guitar-drenched bouts of energy.
Also, and thankfully, bandmates
Melanie Barnes and Allison Somers are
still tag-teaming it—voeally, that is.
How to tell the two apart? That’s easy:
Somers is the one with the highly
excitable voice. There is one major dif-
ference, though, between the two
albums: A spirited sense of optimism
permeates the 12 tracks of “Bright
Eyes.” What a way to welcome in 2000!
Contact: 204-487-1943.

% THE ROBBIE MCINTOSH BAND

Emotional Bends

PRODUCERS: Robbie Mcintosh, Stephen Darreli Smith
Compass Records 7 42822

Guitarist Robbie McIntosh is no stranger
to the world of pop. He spent five years
playing with the Pretenders and six years
with Paul MeCartney. In the albumn
department, this guitarist’s guitarist has
plaved alongside the likes of Cher. Celine
Dion, Annie Lennox, and Phil Collins. For
this, his rock-solid debut, McIntosh has
assembled a tight band (bassist Pino Pal-
ladino, pedal steel guitarist Melvin Duffy,
drummer Paul Beavis, and Mark Feltham
on harmonica). Primarily recorded live,
with very few overdubs, “Emotional
Bends” traverses Chicago blues, Texas
swing, Southern roots, and classie-sound-
ing rock. MeIntosh-penned tracks like the
barroom-hued “Cactus Juice,” the John
Mellencamp-tinged “Oh Judy,” and the
rousing title track bristle with a startling
honesty—both lyrically and musically—
not found on too many contemporary
pop/rock recordings. Contact: 615-320-
7672,

KITTIE

Spit

PRODUCER: GGGarth

Ng/Artemis 1002

Everything about “Spit” is supposed to
be titillating—from the jailbait visual
image of the act’s four teen female mem-
bers to the winking vet completely harm-
less lyrical content. Alas, everything
about the project seems a tad too calcu-
lated to actually trigger the desired
response. Front woman Morgan Lander
is an appropriately aggressive belter,

& MUSIC
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BARRY MANN

Soul & Inspiration

PRODUCER: Fred Mollin

Atlantic 83239

Barry Mann and his wife and musical
partner, Cynthia Weil, are quite the
successful songwriting duo. Since the
’60s this pair, sometimes collaborating
with others, has penned some of pop
music’s most memorable moments,
including “On Broadway,” “We Gotta
Get Outta This Place,” and “You've
Lost That Lovin’ Feeling,” which is the
most performed song in the history of
BMI. With the songs’ emotional
melodies and memorable hooks, it’s no
wonder that acts as diverse as Han-
son, Dolly Parton, and Chaka Khan
have at one time or another jumped at
the opportunity to record a Mann/Weil
composition. For “Soul & Inspiration,”

Bar;f7 Menn

Joul'& /b\ffu’ﬁfzol\

Mann has created a sort of greatest-
hits set of songs culled from the pair's
extensive catalog. The twist: Mann is
joined by a powerful lineup of guest
vocalists, including Bryan Adams,
Daryl Hall, Carole King, Deana
Carter, Brenda Russell, and Peabo
Bryson. In the end, this 11-song collec-
tion is a testament to the adage that a
good song will stand the test of time.

although her caterwaul can occasionally
be a bit too overwrought. She gets
respectable instrumental support from
bandmates Fallon Bowman (guitar),
Mercedes Lander (drums), and Talena
Atfield (bass). Kittie proudly wears the
influence of groundbreakers like the
Runaways and the Donnas. However,
nothing on “Spit” promises to similarly
stand the test of time.

"SPOTLIGHT

PRESENCE

| PRESENCE

All Systems Gone

PRODUCER: Charles Webster

Ark 21 186 810 050

A four-member collective mastermind-
ed by dance music veteran/producer
Charles Webster, Presence brings
somewhat unorthodox—albeit very
welcome—rviews to clubland. Beauti-
fully awash in melancholic melodies,
soulful vocals, and atmospheriec land-
scapes, “All Systems Gone” wisely
eschews the latest dancefloor fads for
well-crafted musicianship and proper,
timeless songs. It’s almost as if Every-
thing But The Girl, Larry Heard, and
Womack & Womack decided to merge
musical ideas in the studio. Joining
Webster for this deep house journey
are Shara Nelson, who is known for
her solo career and her work on the
Massive Attack album “Blue Lines”;
Sarah Jay, who was featured on the
Massive Attack album “Mezzanine”;
and Steve Edwards, who has worked
with Finley Quaye. Via import singles,
U.S. dancefloors have already em-
braced tracks like “Future Love,”
“Better Day,” and “Sense Of Danger,”
whieh if promoted properly, could
become a major hit at radio. In a per-
fect world, “All Systems Gone” would
be a no-brainer.

VARIOUS ARTISTS

You're Sensational: Cole Porter In The '20s, '40s
& '50s

PRODUCERS: Susan Elliot, Robert Kimball, Raymond L.
Shoemaker, Richard M. Sudhalter

Koch International Classics 33714

In 1992, a year after the centennial of Cole
Porter’s birth, this record label and the

VITAL

CAL TIADER

Primo

PRODUCER: Ed Bogas

Fantasy OJCCD 762

Primo, it is. While some music doesn’t
hold up, some, indeed, does—just like
most recordings of Cal Tjader, the
late vibes player and percussionist
who gave (the mostly) non-Latino
record buyers their first taste of salsa
back in the late *60s and early "70s.
While he also did jazz sessions, Tjad-
er’s Latin albums, which often includ-
ed masters like Tito Puente and Char-
lie Palmieri, were injected with a
great mix of Latin jazz and Cuban
club musie. And this was long before
the Buena Vista Social Club renais-
sance. Tjader, while a “popularizer,”
brought a new take on salsa—vibes as
a lead voice—and offered up such
early hits and boogaloo classics as
Ray Barretto’s “El Watusi” and Mario
Bauza’s “Tanga,” which are included
here. Guaranteed to move the feet
and hips.

RE

ISSUES®

BiLL JENNINGS/JACK McDUFF

Glide On

REISSUE PRODUCER: Esmond Edwards

Prestige 24234

Leading the parade of Fantasy’s six new
double-disc reissues in its “Legends Of
Acid Jazz” series is “Glide On,” which in-
cludes the very necessary 1959 and 1960
sessions featuring the remarkable
guitarist Bill Jennings. Praised “back in
the day” by former employers Louis
Jordan and Bill Doggett, Jennings is
still extolled by guitarist fans like B.B.
King and Duke Robillard. Hammond
master Jack MeDuff shares the billing
here, but, no slight to Brother Jack, it is
the sinuous presence of Jennings that
makes it all so successful. Included are
15 finger-snappers from two long-out-of-
print albums, “Enough Said!” and “Glide
On.” Those unaware of Jennings may
want to investigate this CD, for he is one
groovacious mellow fellow. Other artists
spotlighted in the “Legends Of Acid
Jazz” series include Don Patterson (with
Sonny Stitt), Johnny “Hammond”
Smith, and Shirley Scott.

D'ANGELO

Voodoo

PRODUCER: D'Angefo

Cheeba Sound/Virgin 7243 8 48499
Anticipation. That should’ve been the
title of D’Angelo’s sophomore album,
one of the most awaited sets in recent
years. After numerous setbacks and
rescheduled release dates, D’Angelo
finally presents “Voodoo.” The imme-
diate question on everyone’s mind will
very likely be, “Was it worth the
wait?” That can be answered in one
word: yes. A progenitor of the neo-soul
movement, D’Angelo has created a
classic album with a little something
for everyone. From funk-fueled party
jams like “Devil’s Pie” and the album’s
first single, “Left & Right,” to cool,
Jjazzy cuts like “Send It On” and
“Great Day In Da Mornin’,” the artist

SER:

covers all the necessary grooves. The
collection’s second single, “Untitled,”
on which D’Angelo’s voice flows
smoothly over a wailing organ, may be
the album’s most emotional track.
“Feel Like Makin’ Luv” (featuring
Lauryn Hill), a remake of Roberta
Flack’s soul classic, sets a sensual
mood, with Hill’s and D’Angelo’s voic-
es seamlessly meshing; in fact, it's dif-
ficult distinguishing one from the
other. D’Angelo even enters the (way
hot) Latin music arena with “Spanish
Joint,” which is tinged with rhythm
guitar slides and trumpet riffs. The
wait is over, the album is here.
“Voodoo” is definitely something to
believe in.

Indiana Historical Society—DPorter was
born in the state—collaborated on a three-
disc boxed set covering the great song-
writer’s output in the '30s. Now along
comes the second volume, which flanks
that decade with the '20s, '40s and *50s.
Additionally, it includes “I've A Shooting
Box In Scotland,” from Porter’s first show,
1916’s “See America First.” The format is
broad, encompassing cast, soundtrack,
pop, and jazz recordings, even repeating
songs in different formats. Porter, of
course, holds up extremely well wherever
his words and music may wander. As with
the first volume, there is a detailed book-
let that shows the ways of Porter’s great-
ness. With this collection, one can name
the decade and find, in both volumes, most
of the riches from the Porter Broadway
and film catalog. Decidedly better late
than never.

DANCE

MARINA

Um Lotty Da

PRODUCER: Marina

MRK 70262

Despite its tremendous potential, “Um
Lotty Da” is a recording rooted in a
time other than the present. Sme tracks
gallop with the frenetic feel of an ’80s-
era hi-NRG anthem, while others
strobe with a mid-"90s Euro tone a la

La Bouche and Real McCoy. This is a
collection that would have benefited
from the input of a producer other than
the artist. Unquestionably, Marina is a
dynamic personality who also displays
formidable skills as a tunesmith. Much
of the material here is quite infectious.
In fact, at the core, tunes like “Dream
Lover” and “Limit Of Love” have the
structure and hooks of major pop hits.
Alas, Marina stilts her material in
dated arrangements and performances
that can be over the top. On one hand,
“Um Lotty Da” disappoints. But it also
hints at what Marina’s next project
could be with a little more outside col-
laboration.

COUNTRY

% ALECIA ELLIOTT

I'm Diggin' It

PRODUCERS: Tony Brown, Jeff Teague

MCA Nashville 088 170 087

Of the coming crop of cute, pedal-pusher-
wearing, bellybutton-showing teenage
country singers, Alecia Elliott—at least
on the basis of this debut album—has a
terrific future. At 16 vears old, Elliott has
a distinctive, expressive voice that is
poised to become more full-bodied as she
matures. Additionally, she displays con-
siderable writing potential. For proof,
look no further than the lovely ballad “I'm
Waiting For You” and the arch “You
Wanna What?” And it doesn’t hurt to have
Tony Brown helping out in the studio. In
this Shania- and Faith-driven era of grab-
the-pop/country ring, Brown, co-producer
Teague, and Elliott are walking a
tightrope between pop and countrv and,
thus far, doing a good job. This is bright-
sounding pop-flavored country, as
opposed to the country-flavored pop that
appears to be everywhere. While the
songs are, without exception, first-rate
efforts from front-line Nashville writers,
Elliott’s striking voice is best shown on
ballads like “I’m Waiting For You,”
“Every Heart,” and “Some Say I'm Run-
ning.

(PSS R AR

DAVE DOUGLAS

Leap Of Faith

PRODUCER: Dave Douglas

Arabesque 145

Concurrent with his heralded RCA debut,
trumpeter Douglas sees the release of
this sterling 1998 date, recorded with a
quartet featuring saxophonist Chris Pot-
ter, bassist james Genus, and drummer
Ben Perowsky. While it may lack the
hoopla surrounding the major-lahel pro-
ject, this recording is a fine introduction
to one of the genre’s most intriguing and
progressive voices. With nary a glance
toward clichés, Douglas utilizes off-kilter
rhythms and snakelike melodies that
reflect a thorough study and understand-
ing of music ranging from baroque and
classical to straight-ahead juzz and R&B.
The real treat here is the quartet’s inter-
action, as it works its way through the 11
Douglas compositions with a felicitous
determination that makes the complex
tunes seem not easy but rather highly
accessible.

LATIN

% MARCO HERNANDEZ

Qué Hable La Musica

PRODUCERS: Marco Hernandez, Manuel Tejada
Ariola/BMG Latin 72746

This fine maiden dise by the former back-
ing vocalist of merengue supergroup Juan
Luis Guerra 440 is replete with exuberant,
sing-along love songs that instantly recall
many melodious merengue and bachata
hits by Guerra. Oddly, the tenor singer’s

(Continued on page 32)

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commerciat interest, and outstanding collec-
tions of works by one or more artists. PICKS (P ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippe, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to Jehn Lannert, 1814 Fern Valley Road, Louisvilie, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Brad Bambarger (classical/N Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gorden Ely (gospel); John Diliberto (new age).

30

www.billboard.com
WwWWW.americanradiohistorv.com

BILLBOARD JANUARY 22, 2000


www.americanradiohistory.com

.M. PRESENTS

JAZZ

IVTIEBIRIEN

LATOCEVIRTONMASURAVA AT &
a- G

N THR NOVIE

[ADOLEEVIA TOMMANYRAYA QUARTE]

Enrico Rava, Stefano Bollani, Giovanni Tommaso, Roberto Gatto

MUVI[—NEJAZZ

www.camoriginalsoundtracks.com/jazz

Photo by ANDREA PACIONI

cHRHiTe



www.americanradiohistory.com

Reviews & Previews

(Continued from page 30)

invitee on the album, Héctor Anibal, an
expressive bari-tenor stylist, steals the
show from Herndndez by turning in ear-
perking performances as a solo vocalist on
four cuts, two of which—*“Luna De Miel”
and “Lloro”—are solid bets for pop and
tropical radio. Meanwhile, Herndndez'’s
tracks are hardly throwaways. “Soy Un
Sabordin,” the album’s peppy, meren/pop
first single, appears radio-bound, as do
the galloping merengue cut “Por Aqui
Pasé (La Huracén)” and the sensuous bal-
lad “Asi Eres Td.”

% CARAVANA CUBANA

Late Night Sessions

PRODUCER: Alan Geik

Rhino R2 78028

“Late Night Sessions” is an all-star Afro-
Cuban session featuring some of the most
legendary names in Cuban and Afro-Latin
music of the past several decades. Musi-
cians spotlighted include pianist Chucho
Valdes, bassist Al McKibbon, trombonist
Jimmy Bosch, and flutist Orlando “Mara-
ca” Valle, among others. Vocally, the eight-
song set shines the spotlight on Lazaro
Galarraga; Jose Caridad “Perico” Hernan-
dez; and the hot, young quartet Bamboleo.
Oh so rhythmic and sexy, the album over-
flows with several musical forms, includ-
ing guajira (“Romanza Guajira”™), descar-
ga (“Chucho Carabali”), bolero/rumba
(“Solo Y Triste”), comparsa (“La Com-
parsa”), and giiiro/batd/son (“Afrekete
Suite”). Radio and retailers that did well
with the Buena Vista Social Club should
investigate this release sooner rather than
later.

VARIOUS ARTISTS

Latin Superstar Remixes

PRODUCERS: various

Sony Discos 83667

The first album to contain dance recon-
structions of tracks by Tejano artists is
an uneven set that falls short of club-
land standards: The tracks are too short
in length, making it rather difficult for
club DJs to seriously mix them into
their sets. An exception is the extended
Spanglish club mix of Stefani Montiel's
“Ay Papi.” Having said that, DJs in
Latin music clubs in Texas and the
Southwest should have no problem with
these songs, as they generally navigate
songs with short intros and cold outros
anyway. While Tejano radio will not
likely rotate radical yet catchy techno-
rooted revamps of David Lee Garza’s
“Cosa Rica,” Eddie Gonzdlez’s “Baila
Este Cumbia,” and Shelly Lares’ “Qué
Alegre Baile,” progressive Latin pop
and English power stations might be
tempted to spin one of these jams into
their mix shows.

p DAVID LANZ

East Of The Moon

PRODUCER: Hugh Padgham

Decca 289 466 367

Pianist David Lanz built a reputation on
romantically inclined solo piano and or-
chestral works with the Narada label in
the 1990s. Producer Hugh Padgham gives
Lanz a more muscular sound on this latest
album, with some assistance from drum-
mer Manu Katche, bassist Pino Palladino,
and guitarist Dominic Miller. Lanz taps
into the steroid-pumped hombast of
Mannheim Steamroller on “Dancing With
Dionysos,” while echoes of “Riverdance”
adrenaline appear on the Celtic inflections
of *The Green Man.” Procol Harum
organist Matthew Fisher turns up on
three tracks, laying down some of his
patented, swampy Hammond organ
chords. The second half of the disc is con-
sumed by “World At Peace (Music For
Piano And Orchestra In Six Parts).” Lanz
conjures up all the pomposity that the title
suggests with cinematic orchestrations
that could be a demo for the next Steven
Spielberg epic.

EDITED BY GHUGK TRYLOR
| ____POP |

% BRYAN ADAMS The Best Of Me (3:33)
PRODUCERS: Bryan Adams, Robert John "Mutt” Lange
WRITERS: B. Adams, R. “Mutt” Lange

PUBLISHERS: Badams Music Ltd./Zomba Music Interna-

tional, ASCAP

A&M 10014 (CD promo)

Bryan Adams returns to the fold with a
gratifying uptempo song—at last. Despite
his seemingly endless run of mollycoddled
mush, the Canadian pop/rocker shows he
can still get behind the wheel of a rockin’
pop song, sounding as inspired and fresh
as in earlier outings like “Summer Of '69”
and “This Time.” This truly showcases the
artist at his melodie best, with a tune so
inviting and feel-good that listeners, given
the chance, will connect like warmth to
summer. Adams renews his connection
with longtime co-writer/producer Robert
John “Mutt” Lange, who's been busy
these last few years igniting the career of
wife Shania Twain. “The Best Of Me”is a
tasty delight, beautifully executed, and
vintage Bryan Adams. ACs, hot ACs, and
adult top 40s simply must embrace this
one. In Canada, the song, already a hit,
comes from his new greatest-hits opus;
let’s hope the same is coming here.

BARENAKED LADIES !f | Had $1000000 (.27
PRODUCER: Michael Phillip Wojewada

WRITERS: S. Page, E. Robertson

PUBLISHERS: Treat Baker Music, SOCAN; WB Music
Corp, ASCAP

Reprise 100000 (CD promo)

This kitschy folk track—sounding like it
came straight from the halls of Berkeley
in the 1960s—has been making its way
around a few high-caliber adult top 40 sta-
tions for a while now, particularly WPLJ
New York, and all without any hype from
label Reprise. With the release of the out-
fit’s new “Rock Spectacle” live album, Re-
prise has decided to work this track to ra-
dio in an attempt to publicize the new
project—even as the act’s current “Get In
Line” continues to gain strength at the
format. Despite the grave challenge of the
song’s meandering five-minute length, the
live version has a lot more lifein it, as it
ups the pace, adds zest to the vocals, fea-
tures the audience singing along, and
draws more attention to the campy lyric
about all the things the hoys would do for
their mate if they had the cash—such as
buy an exotic pet “like a llama or an emu”
or “put a tiny little Frigidaire some-
where.” You get the idea: It's all in fun
here. This is no doubt a novelty track, but
it could add a punch to playlists. Also on
the promo single is the original album ver-
sion from the Ladies’ “Gordon.”

Fi SRR R

X TAMAR If You Don’t Wanna Love Me t4.01)
PRODUCER: C. "Tricky" Stewart

WRITER: not listed

PUBLISHER: ot listed

DreamWorks 5268 (CD promo)

The second single from new DreamWorks
artist Tamar (pronounced “tay-mar”)—
the sister of pop/R&B heavyweight Toni
Braxton and former member of the Brax-
tons—goes right for the slow and silky
pop/AC jugular, with a heartbroken
mantra about moving on despite the inter-
nal struggle that comes when love ends.

SPOTLIGHT x

‘N SYNC Bye Bye Bye (3:19)

PRODUCERS: Kristian Lundin, Jake Schulze £
WRITERS: K. Lundin, J. Schulze, A. Carisson
PUBLISHERS: Zomba Enterprises/Grantsville Publish-
ing, ASCAP

Jive 42655 (CD promo) ¥
The battle of the boy bands is set to
heat up all over again, as Backstreet
Boys’ primary rival hits the streets
with its first single on now-shared
label Jive. ‘N Sync’s recent high-pro-
file legal wranglings with former man-
ager/creator Louis Pearlman might
tarnish many acts, but these guys
need not worry for two reasons. First,
their target audience probably aren’t
regular readers of The New York
Times (and it's doubtful that Bop cov-
ered the issue); second, this razzle-
dazzle uptempo pop song will ease any
fears that the music quality got lost in
the fight for pay. This latest track
from some of the day’s hottest produc-.
ers—XKristian Lundin, Jake Schulze,
and Andreas Carlsson—tears right
down Backstreet Boulevard with a
series of dramatic drop-down beats
somewhat along the lines of BSB’s
recent “Larger Than Life” and yet
unique enough to sell radio in an
instant on another damn good hit from
these boy wonders. Empowered
through the confident production and
the unusually forthright vocals from
members JC, Justin, Chris, Joey, and
Lance, “Bye Bye Bye” is really fueled
by hooks and clever instrumental ele-
ments. It’s also fun hearing the boys
give the big “you’re outta my life” to a
seorned woman instead of hearing the
usual puppy-love antics that have per-
vaded their last few ballads (in par-
ticular, the dreadfully sappy “Music Of
My Heart” with Gloria Estefan, which
put them dangerously close to Air
Supply territory). Now, if only some-
one could do something about Joey’s
red hair. From the new album, “No
Strings Attached,” due March 7.

Tamar’s vocal is pleading and downright

dewy with remorse, at times hinting at her

sister’s richly textured lower register to
fine effect; yet on the chorus, this talented
young artist proves she isn’t just hanging
onto the family connection. Believe it or
not, her debut album, “Ridiculous,” will
have heen out for a yvear at the end of Feb-
ruary. Yet she remains an undiscovered
treasure, perhaps because of a question-
able first single and DreamWorks’ lack-
adaisical approach to breaking Tamar. The
project is full of potential hits, richly pro-
duced with full contemporary stylings in
high gear and cutting-edge industry
heavyweights in the mix. R&B radio
should perk up its ears to this lovely offer-
ing, which could easilv make the grade at
top 40 and adult R&B as well. An es-
timable singer with the experience and
drive to make it happen.

GERALD LEVERT Mr. Too Damn Good (4:07)
PRODUCERS: Gerald Levert, Joe Little Iil

WRITERS: G. Levert. J. Little

PUBLISHERS: Dvidend Music Inc./Lil Mob Publishing Co.,
BMI

EastWest 7417 (CD promo)

Classic Gerald Levert. We can say that
now; since he’s been around for a few

 SPOTLIGHT
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EURYTHMICS | Saved The World Today

¥(3:52)
PRODUCERS: Eurythmics
WRITERS: A. Lennox, D. Stewart
PUBLISHERS: Metcom Music itd./Logo Songs Ltd.,
PRS
Arista 3787 (CD promo)
Ah, yes, here’s the Annie Lennox that
we love to hear, easing her way
through a lush, breezy ballad as crisp
and clean as sheets on the line. On the
song, replete with strings; gentle, dri-
ving percussion; and an overall adult
feel, Lennox conjures the voice of a
goddess, prompting listeners to listen
closely to the lyric of conflicting pain
and false solutions. Beautiful produc-
tion by Lehnox and Dave Stewart with
a full roster of instrumental passages
and cleverly executed twists and turns,
along with Lennox’s layered har-

monies, add up to a song that AC and,
here’s hoping, top 40 stations won’t
resist. The fact that the enduring act’s
comeback “17 Again” wasn'’t a massive
hit in the U.S. is embarrassing enough
for pop radio here; those who miss out
on this one might consider a new ca-
reer in something a little more tangi-
ble, say, lawn mower repair.

years. And just like his daddy (Eddie Lev-
ert of the 0’Jays), Levert has a distinctive
voice and singing style that set him apart
from the rest of the R&B male crooners.
There’s no mistaking him for anyone else,
with the exception, perhaps, of his dad. On
this single from his forthcoming solo
album, “G,” Levert returns to his success-
ful formula of singsong ballads that put
women on a pedestal. The only downside
is that this song could easily be confused
with any one of his ballads from the past
10 years. But as the saying goes, “if it ain't
broke. ..” And while last year's “Taking
Everything,” which strayed slightly from
his usual theme and signature melodic
sound, did well, it probably won’t be one of
the songs he’s most remembered for in
years to come. “Mr. Too Damn Good™ on
the other hand, could be. On the radio
side, Levert will easily get support at
adult R&B, with mainstreamers likely fol-
lowing because of his familiar name and
sound.

MIKE E. Master Plan (3:41)

PRODUCER: Teddy Riley

WRITERS: M. Etheridge. T. Riley, E. Williams
PUBLISHER: not listed

Capitol 7087 (CD proma)

Super-producer Teddy Riley’s latest pro-
tégé, Mike E., first came to the produc-
er’s attention when Riley was developing
local Virginia Beach, Va.-area singing
group the Neptunes. Now signed as a
solo artist to Capitol Records, Mike E.
has released his debut single, “Master
Plan.” Mike E. is a competent singer with
a strong track to work with, but this song
might not be what you expect. There's
not a trace of Riley’s new jack swing
sound or even a hint of hip-hop flavor.
This is a straight-up R&B track with a
phenomenal melody and a very catchy
hook. Luckily, “Master Plan” sounds clos-
er to what Riley was doing on BLACK-
street’s second album than to his latest
outing with that group. Capitol and Mike
E. now have to make sure the image of

SPOTLIGHT

EURYTHMICS Power To The Meek (3:16)
PRODUCERS: Eurythmics

WRITERS: A. Lennox, D. Stewart

PUBLISHERS: Metcom Music Ltd./Logo Songs Ltd.,
PRS

Arista 3786 (CD proma)

The best part about this uptempo,
rock-flavored Eurythmies track is that
you can’t easily compare it to any of
the group’s past hits. But that doesn’t
mean it’s not immediately recogniz-
able as the latest offering from the
dynamic duo that has brought us a ful-
filling roster of past hits that absolute-
ly belong to adult top 40, like “Mis-
sionary Man” and, of course, “Would I
Lie To You?” This is the same brand of
track, driven by husky guitars from
Stewart, the grittier side of Annie
Lennox’s pipes, and a melody that
cooks just enough to snap a finger

EURYTHMICS ! T powER 7il THE MEEK
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without burning it. Written and pro-
duced by the pair, this fun, relevant
track makes it all too clear just how in-
spired Eurythmics’ gold-selling and
yet vastly underappreciated new
“Peace” project is. Listen up: good
stuff here.

the artist follows suit, along with equally
good follow-up singles.

COUNTRY

p GARTH BROOKS Do What You Gotta Do
(2:57)

PRODUCER: Allen Reynalds

WRITER: P Flynn

PUBLISHERS: Aimo Music Corp./Craftworks, ASCAP
Capitol 7087 (CD promo)

One thing you have to say about Garth
Brooks is that the man definitely does
things his own unique way. Hot on the
heels of announcing his impending retire-
ment, he has dipped into a previous al-
bum, 1997's “Sevens,” to select his new
single. It's certainly an unorthodox move,
but then again, there’s no hard and fast
rule that says a single must come from
the most recent album—though this mas-
ter of marketing is always looking for new
ways to publicize himself. As for the song,
it's an effort worthy of being given a fresh
chance: high-energy, uptempo, and
buoyed by tasty fiddle and crisp, clean
production. The positive message and
infectious melody should make it a quick
radio favorite. Brooks delivers a personal-
ity-packed performance, full of convietion
and passion. And though it may be an
autobiographical outing, Brooks gives it
an Everyman appeal that should make it
a universal anthem.

P KENNY CHESNEY What | Need To Do (3.30)
PRODUCERS: Buddy Cannon, Norro Wilson

WRITERS: B. Luther, T. Damphier

PUBLISHERS: Careers-BMG Music Publishing, BME; 1999
Cut Out Music/Two Guys Who Are Publishers, ASCAP
BNA 65947 (CD promo)

Kenny Chesney follows his frisky hit “She
Thinks My Tractor’s Sexy” with a more
Iyrically substantive offering. The words
paint a vivid portrait of a man running
from the problems he’s having at home.
He considers finding work with a buddy in
Baton Rouge, La., or sleeping on his little
sister’s couch in Memphis, but in the end
he knows what he needs to do—go back

(Continued on page 34)

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS’ CHOICES (% ): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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home and work it out. It's an “I'm leaving”
song with a happy ending, and Chesney’s
earnest delivery resonates with the hurt,
uncertainty, and hope that swirl through
the lyric like a heady little cocktail. Ches-
ney is on a roll at country radio, having
proved himself to be a fine young inter-
preter of solid material. This strong tune
will keep his star at radio burning bright.

JOHN MICHAEL MONTGOMERY Nothing Catch-
es Jesus By Surprise (3:32)

PRODUCER: Garth Fundis

WRITERS: W. Jennings, T. Douglas

PUBLISHERS: Waylon jennings Music Inc., Sony/ATV
Songs, BMI

Atlantic 9165 (CD promo)

The latest single from John Michael
Montgomery’s “Home To You” album is
one of those that needs an attentive ear to
work its magic. Penned by master song-
writing craftsman Waylon Jennings and
Tom Douglas (the gifted writer responsi-
ble for the Collin Raye hit “Little Rock”),
the song illustrates the contradictions and
complications that make life so frustrating
and yet so intriguing at the same time.
The telling lines about the relationship
come in the final verse when he confesses,
“You look so pretty when you smile, 1
haven’t seen that for a while/Talk about
trouble, we've had our share, It’s a wonder
we're still here/I don’t know why I make
you cry, it's a part of me I don't like at all.”
It’s a pensive, brooding lyric, and Mont-
gomery's performance does justice to the
nuances in the song. It’s a different kind
of track for country radio, but listeners
will likely enjoy the variety.

> LIVE Run To The Water (4:27)

PRODUCERS: Jerry Harrison, Live

WRITERS: E. Kowaiczyk, P Dahlheimer

PUBLISHER: not listed

Radioactive 4366 (CD promo)

Modern rock radio has a good grasp on
the fact that Live can pretty much do no
wrong; simply, it is the thinking man’s
rock band, weaving spellbinding melodies,
thought-provoking lyrics, and a touch of
credible drama seldom steadily embraced
by the genre. Previous single “The Dol-
phin’s Cry,” which peaked at No. 3 on
Modern Rock Tracks in September, was
the perfect preview of the act’s current
“The Distance To Here” album, with this
follow-up further cementing lyricist/lead
vocalist Ed Kowalczyk’s status as a consis-
tently heroic musician (bassist Patrick
Dahlheimer shows equal potency as the
writer of the build-until-it-combusts
melody). There’s not a bad move here, a
questioned moment, or a reason to believe
that “Run To The Water” won't keep the
love alive.

Y TORI AMOS Concertina (3:57)

PRODUCER: Tori Amos

WRITER: T. Amos

PUBLISHER: Sword & Stone

Atlantic 300016 (CD promo)
Grammy-nominated Tori Amos’ current
album, “to venus and back,” is the finest
project she'’s issued in a number of years,
while the initial two singles from it,
“Bliss” and “1,000 Oceans,” were among
the most spiritual and satisfying tracks
we've yet heard from this left-of-center
artist. Unfortunately, some of her previous
efforts have been inconsistent, prompting
modern rock radio to eventually shy away
from airplay. It's a shame that radio still
seems to be shaking its head now, given
the lustrous beauty of what we have here.
“Concertina” showcases the fact that the
artist again recognizes the importance of a
good hook, and she dresses it up nicely
with compelling instrumentation, a nicely
paced midtempo vibe, and a lyric that, as
always, is a puzzle to figure out. Man, this
is a great song, well deserving of success
over the airwaves. [f modern rock doesn’t
bite, then opportunities certainly exist at
triple-A, modern adult, and adult top 40.
C’mon, Tori tears it up here.

ROLLINS BAND Hlumination (3:18)

PRODUCER: Henry Raliins

WRITERS: Rallins Band

PUBLISHER: Drinkable, BMI

DreamWorks 5264 (CD promo)

Rollins ends a lengthy musical break with
an intense, guitar-driven jam that reminds
the kids what hard, underground rock is
made of. No trendy hip-hop flavor or
canned instrumentation here. Live, hip-
grinding drum beats are layered with a
taut bassline and frenetic guitar riffs. Of
course, Rollins’ guttural growl and unde-
niably deep, intelligent lyrics are what
really set “Illumination” apart from the
pack. Every syllable is packed with palpa-
ble emotion and an earthy poetic edge. Al-
though the track comes in several ver-
sions, designed to appeal to the tastes of
modern and mainstream rock program-
mers, bypass "em and go directly to the
ferociously aggressive album mix. It’s the
version with the most bite . . . and it’s the
version that best prepares the listener for
the Rollins Band’s fine new album, “Go
Get Some Again.”

LEONA NAESS Charm Attack (4:.07)

PRODUCER: Tommy D.

WRITER: L. Naess

PUBLISHER: Messy Naess Publishing

Outpost Recordings/MCA 4408 (CD promo)
Twenty-four-year-old British newcomer
Leona Naess (pronounced “ness”) may
come across as a throwback to modern
rock’s golden "80s, complete with a meaty
vocal, Siouxsie Sioux-style harmonies, and
Jjangly guitars, but there’s a contemporary
ambience here that allows “Charm At-
tack” to neatly ride the line. That should
help the song find success among old-
school mod rock fans and the genre’s tra-
ditional youthful core. On the catchy and
lyrically compelling “Charm,” Naess re-
veals a sense of humor about her cynicism,
a step away from the trend of pissed-off
women without a solution or wit. This
could progress nicely at modern rock with
the right care and fertilization from Out-
post/MCA.

P> EDWIN McCAIN Go Be Young (3:45)
PRODUCER: Matt Serletic

WRITER: E. McCain

PUBLISHER: EMI April Music, ASCAP

Atlantic 9118 (CD promo)

Edwin McCain follows his successful track
“I Could Not Ask For More” with another
AC-driven tune. While the former was
written by hitsmith Diane Warren, this
one comes solely from the certain pen of
the artist. Again, it’s a highly appealing
track, reflecting McCain’s universal story-
telling nature and attention to snappy,
one-listen hooks. In the song, driven by a
chugging beat—with a slight Irish tint
throughout—he channels stories of those
who have lived to regret life’s turns, beg-
ging of listeners, “Go be young, go be free/
And follow your heart where it leads you,
and don’t end up like me.” This is a beauti-
fully melodic tune with a killer chorus and
verses that offer a message of hope and
ambition. It could well return him to the
heights of his first hit from 1998, “I'll Be,”
appealing to AC, adult top 40, and main-
stream top 40 outlets. From the album
“Messenger.”

DANCE

JOEE Arriba (3:56)

PRODUCERS: Joée, John Marmora

WRITERS: J. DeSimone, J. Marmora

PUBLISHERS: Erotica Music/Warner-Chappell Music
Canada, SOCAN

REMIXERS: Soul Solution, Joée, John Marmara, Riprock
'n Alex G

Universal 200112 (cD promo)

Dance-leaning stations with a strong
Latin American base could find an en-
thused audience for this cute, sing-along
track complete with horns, Spanish gui-
tars, catealls, and many of the elements
that brightened stations like WPOW
(Power 96) Miami and WKTU New York
years before Ricky Martin and Jennifer
Lopez turned the genre into mainstream

pop. Joée extends the potential appeal of
this track with a well-crafted Spanish-lan-
guage version, as well as an unusually
faithful Soul Selution remix, which ups the
tempo into a bubblicious froth but not at
the expense of the Latin flavor that sup-
ports “Arriba’s” overall feel. Additional
remix action with the Bang! Bang! and Six
Million Dollar versions adds more of a hip
factor to the track but strips away much of
the song’s inherent charm. “Arriba” is
likely to find its best success in regional
pockets, but with the current trend
toward Latino sounds, one should never
assume any limitations.

THE LOX Wild Out (4:04)

PRODUCER: Swizz Beatz

WRITER: not listed

PUBLISHER: not listed

Ruff Ryders/Interscope 6746 (CD promo)

After a much-publicized split from Puff
Daddy’s Bad Boy Records, rap trio the
Lox at last releases its first single on Ruff
Ryders/Interscope Reecords. In the style
of new labelmates DMX and Eve, the sin-
gle “Wild Out” is a true underground rec-
ord with certain street appeal. But in to-
day’s radio world, underground almost
guarantees airplay, at least at most hip-
hop based outlets, and “Wild Out” should
benefit from that programming philoso-
phy. With a hypnotic chant/chorus and
expert flow of lyrics between, the song
and the act could be considered near the
top of their game. But while the style is
gaining in popularity at mainstream radio
and among the masses, one wonders if it’s
just a matter of time before the style be-
comes too mainstream for the street. Not
to mention, the formula for this type of
hip-hop track is becoming a little redun-
dant.

DRAG-ON FEATURING SWIZZ BEATZ Spit These
Bars (time not listed)

PRODUCER: Shok

WRITERS: M. Smalis, M. Gomez, D. Dean

PUBLISHERS: Feelis Publishing/Ryde or Die Publishing/
Why Oh Publishing/Dead Game Publishing, ASCAP

Ruff Ryders/Interscope 0694971862 (CD promo)
Ruff Ryders looks to maintain its “flavor
of the month” status with the upcoming
release of 19-year-old Drag-On’s debut
album, “Opposite of H20.” The album’s
first single, “Spit These Bars,” continues
the synthed-out bounce made popular by
his crew. Drag’s thug flow fits accordingly
with the head-nodding musical bed. The
single is already a party favorite among
those in the hip-hop community. The only
question now is just how much longer the
Ruff Ryders production team will repeat
the formula before the well runs dry.

LIl ZANE Money Stretch (4:42)

PRODUCERS: Mista, Fiss, Diggie Doms

WRITERS: Z. Copeland, D. Warren, K. Janes, R. Middie-
brook, J. Williams, M. Jones, Bonner, C. Satchell, W.
Beck, M. Pierce

PUBLISHERS: Kalin Mia inc., ASCAP; Midnight Maraud-
ers/Ricks Music inc., BMI

Priority Records 81296 (CD promo)

Lil’ Zane’s “Money Stretch” is just one of
several cuts getting recognition from the
soundtrack to the Ice Cube flick “Next
Friday.” Even if the movie doesn’t stay in
theaters long, the soundtrack has the
potential to linger for months to come.
“Money Stretch” gets its funky feel from a
sample of the Ohio Players’ “Glad To
Know You’re Mine,” guaranteeing to send
listeners to their feet, hips swinging. Not
too many rap records have done that of
late. But sampling this type of funk, like
snatching loops of Cameo or Parliament,
gives a certain party vibe to a hip-hop
song. And it seems like the only party rec-
ords these days are coming from those
who hail from down South. Lil’ Zane, born
in Yonkers, N.Y,, but raised in Atlanta,
gives this cut a hot Southern flow. He has
yet to put out his own solo project (due
later this year on Priority), but he could
make a name for himself if this single
stays around long enough for the college
kids to party to it at spring break.

SWEET AND LOWDOWN

Written and directed by Woody Allen

Produced by Jean Doumanian

Director of photography Zhao Fei

Starring Sean Penn, Samantha Morton, Uma Thurman
Music arranged and conducted by Dick Hyman

Sony Pictures Classics

Music has played such a funda-
mental role in so many Woody Allen
films-—imagine “Manhattan” with-
out Gershwin, or “Sleeper” without
its Dixieland score—that it was per-
haps inevitable that he would some-
day make a film about a musician.
And, of course, it would have to be
an old-time jazz musician, playing in
the classic Swing-Era style that
Allen is passionate about and that
pervades his movies’ soundtracks.

“Sweet And Lowdown” presents
a fictional portrait of such an artist,
in this case a gifted jazz guitarist
from the 30s who plays in small en-
sembles rather
than the big
bands of the
time. Small
groups are the
perfect perfor-
mance setting
for this charac-
ter, Emmet Ray,
placing his as-
tonishing virtu-
osity upfront as "
he spins out ele- And Lowdown.

Sean Penn as Emmet Ray in “Sweet

W

world of jazz joints and pool halls,
swank nightspots and rail yards,
populated by itinerant musicians,
gangsters, and disappointed lovers.

The movie re-creates this world
vividly, with some of the most de-
tailed production design seen in
Allen’s films. Besides capturing the
working milieu of the jazz bands, the
wide-ranging scenes skip around the
country, from Atlantic City’s board-
walk to a Hollywood soundstage.
Zhao Fei’s lush, autumnal photogra-
phy reinforces the nostalgic mood.

Wearing flashy suits and spats,
Penn flamboyantly portrays Ray as
the consummate sleaze, yet the
character has a single admirable
trait: his artistic honesty. He knows
he’s the world’s second-greatest jazz
guitarist, after Django Reinhardt,
and he’s obsessed and intimidated to
the point of terror by the Gypsy
musician.

This becomes
an extended
joke that runs
throughout the
movie, perhaps
to excess. Far
more amusing
are the series of
misadventures
in which Ray
gets his come-
uppance, partic-

gant, long-lined %
improvisations
on his acoustic instrument.

But the movie’s conceit is that
this self-acknowledged yet undeni-

able genius is a loathsome charac-

ter——crude, loutish, and s6 morally
defective that he would be difficult
to stomach were he not a figure of
high comedy. Thanks to Sean
Penn’s shrewd, outlandish perfor-
mance, Ray provokes laughs even
while being repellent. Moreover,
he’s set in a hugely entertaining
period piece that marks not so
much a step forward for Allen as a
welcome return to form after the
uneven quality of his "90s films.

In fact, as a Woody Allen film,
“Sweet And Lowdown” is conceived
in some familiar ways. Like “Zelig,”
it presumes the real existence of a
fictional character in a historical
setting, and its episodic, story-

telling quality is reminiscent of -

“Radio Days.” Real-life contempo-
rary jazz experts, such as Nat
Hentoff, and even Allen himself
appear onscreen to recall incidents
from Ray’s turbulent life. Yet the
facts are not always certain and are
sometimes based on conjecture. In

.one case, three versions of one tale

are related, suggesting that the
entire truth about his life can never
be known.

The idea is that Ray is a figure

- out of jazz history legend. As the

movie alternates between the pre-
sent-day narrators and its story, it
roots his character in a colorful '30s

ularly a slap-
stick sequence
involving an ill-conceived crescent-
moon stage prop.

Penn’s performance is a comic
tour de force, but he’s almost up-
staged by Samantha Morton’s Hat-
tie, the waifish, mute laundress who
improbably becomes Ray’s girl-
friend. Her expressions are mes-
merizing to watch, whether she’s
gazing at him in love or looking away
in despair. When he first plays gui-
tar for her alone in their bedroom,
the rapture she feels is all in her face.

Hattie is one of Allen’s most in-
spired creations and becomes a
haunting figure by the end. She’s so
memorable that when the focus
turns to the other major woman in
Ray’s life, the socialite/aspiring
writer well-played by Uma Thur-
man, the movie loses its emotional
center. Still, it gracefully shifts its
tone from farce to drama as Ray
becomes less appalling and more
pitiful. The ending might seem on
the sentimental side, but Ray’s
final, moving encounter with Hat-
tie makes up for that in its subtle
implications and restraint.

“Sweet And Lowdown” boasts a
rousing score of period recordings
and new renditions of standards
and originals, played by top-notch
musicians like Haroid Alden and
Bucky Pizzarelli. Capping his por-
trayal, Penn simulates the dazzling
fretwork convincingly. As a cheap
hustler, Ray’s a joke, but onstage
his music soars.  BRUCE JANICKE

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Epic/aal Sees “Infinite Possibilities’ With Larrieux’s New Set

BY GAIL MITCHELL
LOS ANGELES—A natural pro-
gression. That’s how Amel Lar-
rieux—former lead singer of the duo
Groove Theory—describes her deci-
sion to embark on a solo career. Her
debut Epice/550 Music album, “Infi-
nite Possibilities,”
lands in-store Feb. 15.

“I never had an
official plan about
when or if T would do
a solo album,” says
Larrieux, whose
memorable  vocal
prowess can also be
heard on “Sweet-
back,” the self-titled
1996 album by Sade’s
backup band. “But
when I went to record
a second Groove The-
ory album, it was
pretty clear that our musical visions
[partner and former Mantronix rap-
per Bryce Wilson] were going in two
different directions.

“Making this solo album was the
next logical step,” she continues. “I've
always wanted to be more involved—

e

e

LARRIEUX

not just learning lyrics and doing vocal
Production but making decisions about
instruments and arrangements.”

And the singer/songwriter did
just that on her first solo project.
She and husband Laru wrote, pro-
duced, and played on all 10 tracks
that make up “Infi-
nite Possibilities.”
The jazz-infused lead
single “Get Up,” re-
leased Nov. 2, stands
at No. 63 on the Hot
R&B/Hip-Hop Sin-
gles & Tracks chart.
Other notable cuts in-
clude “I N 1,” “Even
If,” the title track,
and the sensuous,
moving ballad “Make
Me Whole.”

“‘Make Me Whole’
is very personal,”
Larrieux says. “It's a letter to the man
in my life. I didn’t want it to be an
ordinary love song with a lot of clichés
or something impersonal—although I
feel it’s my responsibility to write
songs that are relevant to everyone
else’s life as well as my own.”

e, e

Warner Bros.’ R&B Department
Poised For Takeoff Under Bibbs

Six Questions is an occasional fea-
ture that focuses on noteworthy
industry people. This issue’s subject,
Duwight Bibbs, joined Warner Bros.
in October 1998 to help restructure
the label’s R&B music department.
His background includes a
sunilar post at Virgin.

Is the department pro-
gressing as you envi-
sioned?

Yes. Other than AMyth—
the one release from LL
Cool J's Rock the Bells
label—we only had releas-
es in 1999 by artists signed
previously to Warner
Bros.: Eric Benét, Terry
Dexter, and Phajja. But
now we're starting to roll
out several Reprise acts.
And we have joint ventures
with Chris Schwartz's
RuffNation, Shakim Com-
pere/Queen Latifah's
GhettoWorks, Manuel Seal, and
Somethin’ For The People, plus Mav-
erick is bringing musie from Jodeci
member Dalvin DeGrate. I'm excited
because you never know where that
next hit’s coming from.

So 1999 was a building year?

It was more like label branding,
letting people know that WB is back
in urban music. For an entire year,
we weren’t putting out any black
music, Now we’ve got the systems set
up, with a field staff that can carry
not only a straight-ahead R&B or a
jazz record but also rap/hip-hop—
with the same passion.

What's been a major hurdle?

; e

Dwight Bibbs is
senior VP of urban
music promotion ot

Warner Bros.
Records.

Perception. Rebuilding is going to
take time—especially when you con-
sider that we weren’t even in the
game last year. It’s not going to be
overnight, and not everything is
going to come home. We've just been
trying to keep everyone
calm and patient, letting
them know that time will
prevail.

Are there plans to fur-
ther expand the roster?

We've signed four dif-
ferent acts since I've been
here, and we're going to
continue to look for new
acts. We'd like to pick up
independent acts that are
starting to develop, like
the rap groups coming
out of the Southeast. We'll
be rolling out more hip-
hop this year than we
probably have in the last
few years.

What's on the horizon
for 20007

With the current climate of con-
solidation, we have to be diverse and
ever-changing. We'll be presented
with new opportunities to sell, mar-
ket, and distribute music. It’s up to
us to take full advantage and adapt
to those opportunities.

And musical predictions?

We're going to have an R&B
renaissance with real singers and
real songs. And hip-hop will contin-
ue to be successful. And God willing,
we'll be putting out good music. It’s
about quality, not quantity. I don’t
want to be a part of making fast-
food music. GAIL MITCHELL

With a lifelong passion for the arts,
especially music, the New York native
attended Philadelphia’s Performing
Arts High School. “It was the first
time I realized how many other peo-
ple loved music the same way I did,”
Larrieux recalls. “I was always inter-
ested in music, and that was helped
along by what I was exposed to grow-
ing up: musicians, visual artists,
poets, and actors. I danced for a while
and used to love to paint.”

Her influences range from writers
Maya Angelou and Toni Morrison to
the Beatles, Jimi Hendrix, Sade, and
A Tribe Called Quest. -

After moving back to New York,
she found work with the Almo-Irving
music publishing firm. She hooked up
with Groove Theory partner Wilson
after it was suggested that she write

a song for him. The pair’s self-titled
album—termed “soulful noir dream
pop” by Epic—was released in 1995.

Radio reaction to Larrieux’s “Get
Up” is positive. “It’s a great song,”
says Steve Gousby, PD of WILD
Boston. “Her voice was recognized
almost immediately when we first
played the record. We started get-
ting calls asking, ‘Is that the lady
from Groove Theory?’ It’s doing well
for us.”

“She’s extremely talented,” adds
Marketta Rodriguez, owner of Hous-
ton-based retail outlet Serious
Sounds Ete. “I've been waiting for her
project for two or three years now.”

Managed by the Bliss Group and
published (she and her husband)
through Sony/ATV Songs/Jizop
Music (BMI) and EMI April Music/

Eliza’s Voice Music (ASCAP), the
singer is also anxious to establish her-
self as a live performer.

“After writing and creating the
songs, performing is where I find
most of my joy,” she notes. “And I did
a good amount of that with Groove
Theory and Sweetback. I like to make
a connection with people in the audi-
ence, and I like to be onstage with
other musicians.”

According to Epic VP of market-
ing Gary Beech, Larrieux will be
doing a series of performances in
conjunction with the album’s release.
The dates include stops in Washing-
ton, D.C. (Feb. 14), New York (Feb.
15), San Francisco (Feb. 22), and Los
Angeles (Feb. 25). She's also set to
perform at the Urban Network Con-

(Continued on page 66)

ISLEY CATALOG AUCTION: Michael Bolton is
among the parties bidding for a portion of Ronald Isley’s
assets, which go for auction in Isley’s bankruptey hear-
ing on Tuesday (18) in Los Angeles. Among the assets
are Isley’s share of the Isley Brothers’ catalog. Lead
vocalist Isley originally filed for Chapter 11 bankrupt-
¢y in 1997; he owes $5 million to the IRS. His case was
later converted to Chapter 7 involuntary bankruptcy.

A major chapter in R&B history is at stake: The
four-decade Isley catalog includes such nuggets as “It’s
Your Thing” and “Shout.” Also up for sale is Isley’s
interest in T-Neck Records.

As you may recall, Bolton was sued by the Isleys for
plagiarism over his song “Love
Is A Wonderful Thing,” with a

Jjudge ruling in 1994 that the
Isleys were entitled to 66% of
the profits from the song and
28% of album sales from
“Time, Love & Tenderness,”
which featured the tune. The
case is still on appeal.

Bolton is bidding for Isley’s

The
Rhythm
and the

Blues

percentage of the $6 million
plagiarism judgment, accord-
ing to Debra Grassgreen of
Pachulski, Stang, Ziehl & Young, who represents Isley
bankruptey trustee Howard Ehrenberg. Bolton’s
attorney did not return calls by press time.

Additionally, EMI Music Publishing unit April Music,
which bought 50% of the catalog’s publishing rights in
1980, entered a bid of $4.1 million earlier this month
for the other 50%. “In addition to those who have sub-
mitted bids, we've been contacted by a number of other
interested parties,” says Grassgreen.

Further complicating matters, the Pullman Group—
the architect behind the royalty-based David Bowie
bonds concept of securitization—has filed a bid of $4.3
million for the remaining 50% of the catalog. Repre-
sentatives for the Pullman Group say they were forced
to file a bid to pre-empt EMI. However, they are still
hoping that a motion filed by Isley to dismiss Chapter
7 bankruptey will be granted.

In that motion, Isley says that he’s been seeking to
secure an assets-for-bonds arrangement through Pull-
man similar to deals negotiated for Bowie and other
artists. The singer could not be reached for comment.

PEOPLE ARE ALSO TALKING . .. about the

by Gail Mitchell

Boiton Among Bidders In Isiey Bros. Gatalog
aale; What’s In Store For Puffy & Bad Boy?

future of Bad Boy artist Jamal “Shyne” Barrow—
and the Sean “Puffy” Combs Arista imprint itself—
in the aftermath of a shooting incident at a New York
nightelub for which Shyne has been indicted and for
which Combs is due to appear in court Feb. 14. A Bad
Boy representative had no comment regarding rumors
that Shyne is being dropped from the label. As for Bad
Boy, the representative maintained “the label is mov-
ing forward”—despite rumors that Arista/BMG is
severing its ties—and cites forthcoming releases from
Black Rob and the label’s first male R&B singer, Carl
Thomas. An Arista representative had no comment.

Meanwhile, Julius Jones, one of three victims of
the Dec. 27 shooting, has
filed a $100 million lawsuit
against rapper/producer
Combs, as well as Bad Boy
and others.

In the suit, filed Dec. 30
in the Supreme Court of the
State of New York for Kings
County, Jones says he was
“shot, battered, and assault-
ed” as the result of an argu-
ment at Club New York,
allegedly involving Combs,
Barrow, and other label employees. Also named in the
suit is Club New York owner Michael Bergos.

Combs has been charged with criminal possession
of a weapon; Barrow—who records under the name
Shyne—faces three counts of attempted murder (Bill-
boardBulletin, Dec. 29, 1999). A grand-jury investiga-
tion is pending. Calls to Combs’ lawyer and spokesman
were not returned at press time.

SOUND BITE: Columbia artist Maxwell and New
York-based management firm Hoffman Entertainment
have parted ways.

TONIGHT, HIP-HOP STYLE: Launched last May, the
New York-based studioNEXT.com entertainment net-
work is planning a relaunch in March, complete with a
new studio site, new concepts, and new shows. Among
the changes: The popular hip-hop/R&B weekly series
“Clubbin TV”—hosted by DJ Fink—will move to
Chicago’s Vic Theater in March and adopt what direc-
tor of product development Doug Tirola calls a “hip-
hop ‘Tonight Show’ ” approach. Other new March fea-
tures include “Off The Stage” and “DJ Booth.”
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Hip-Hop Fusion’s Fans Grow In Ghana

HIPLIFE GOES MAINSTREAM:
A year ago, following the release of
his sophomore album, “Me Na Me
Kae” (I'm The One That Said It),
Reggie Rockstone, the pioneer of
hiplite—the local fusion of hip-hop
and Ghanaian language and musi-
cality—once stood alone as the coun-
trv’s biggest rap star. Now several
young acts are coming after his
crown,

In addition, the music has literal-
ly gone mainstream, spurred by ra-
dio’s recent trend of focusing on local
music, by the increasing production
of music videos, and by the introduc-
tion of new rap music magazines
such as Sound and Celebrity.

“We’re playing more hiplife be-
cause the production has gotten bet-

words

ter,” explains Mike Cooke, chief
executive of Ghana’s Vibe 91.9FM
(www.vibefm.com.gh). “People are
relating to it more because it’s in
their own language and it’s talking
about issues closer to them. Hiplife
has become mainstream.”

Singers of highlife (Ghana’s most
indigenous popular dance music)
have also begun incorporating hiplife
into their music. Slim Busterr
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(O Records with the greatest sales gains this week. t Videoclip availability. ® Recording Industry Association of

WORKING VOODOO: Last issue, I mentioned how the impact of D'An-
gelo’s video for “Untitled (How Does [t IFeel)” (Virgin) compelled pro-
grammers to go on the record. Probably one of the most controversial
new videos in rotation, it has given his project the burst of energy it so
desperately needed. The waves from the video continue to play out at
radio, as the song nets Greatest Gainer/Airplay on Hot R&B/Hip-Hop
Singles & Tracks, bolting 53-23.

The song’s increase over the prior week was more than 12.8 million in
audience, meaning it gained more in one week than half of the records on
the chart altogether. The total audience for “Untitled” sits at 23 million,
and it makes an even more pronounced jump on Hot R&1/Hip-Hop Air-
play, 41-16. D’Angelo’s sophomore set, “Voodoo,” hits retail Jan. 25.

BUSINESS AS USUAL: Well, the weeks right after Christmas are
always a little weird in their effects on the Hot R&B/Hip-Hop Singles &
Tracks chart, as stations move away from programming all their holiday
hits, coupled with countdown and mix shows. This year was especially
big, since it marked the end of a millennium, but now things are finally
back to normal as rotation of current music returns to pre-holiday levels.

The result is a high of 50 bulleted titles on a chart where the average
is normally 38 bullets. Two of the records taking the strongest hikes are
songs that haven't officially gone for airplay yet. The first is Destiny’s
Child’s “Say My Name” (Columbia), which springs 12-6 and increases
more than 8.8 million in audience for a total audience of 35.5 million lis-
teners. The other big gainer is Sisqo’s “Thong Song” (Def Soul/IDJMG),
which races 54-30 after gaining another 9.7 million in audience, with a
total of 19.6 million. “Say My Nume” went for airplay Jan. 11, and the
impact of that promotion will be felt on next issue’s chart. “Thong Song”
does not go for airplay until Feb. 1.

Other titles that saw major 1rebounds and re-bullet are Montell Jor-
dan’s “Get It On Tonite” (Def Soul/IDJMG), rising 5-4 for its inerease
of 4.2 million listeners, and Sisqo’s “Got To Get It,” which lifts 17-14
with a 3.7 million gain. Lastly, Mariah Carey’s “Thank God [ Found
You” (Columbia) sprints 27-22, thanks to its increase of 3.7 million lis-
teners.

N EW JACK CITY: The Christmas season can be great for established
artists. Consumers are spending more money, and when people give the
gift of music, that usually means an established artist. For new acts hit-
ting shelves during that time, competing against the big boys can be a
difficult feat.

This issue, a couple of titles emerge from the post-Christmas shuffle.
Kelis’ “Kaleidoscope” (Virgin) jumps 50-27 on Top R&B/Hip-Hop
Albums based on its 26% sales increase at core stores. Rome’s indepen-
dently distributed set, “Rome 2000 Thank You” (JT.J/Ground Level),
grabs Pacesetter, sprinting 84-58 after a 32% sales hike. And Young-

America (RIAA) certification for net shipment of 500,000 units (Gold). & RIAA certification for net shipment of 1
million units (Platinum). (C) Cassette single available. (D) CD single available. (M) Cassette maxi-single available.
(T) Vinyl maxi-single available. (V) Vinyl single availabe. (X} CD maxi-single availabe. Catalog number is for (D). *
Indicates (D) unavailable, in which case, catalog number is for {C), (X), (T) or (M) respectively, based on availability.
© 2000, Billboard/BPI Communications, and SoundScan, Inc

the list at No. 83.

bloodz’ “Against Da Grain” (Ghet-O-Vision/LaFace/Arista) re-enters

recently scored a big hit with the
title track from his album “Masan
Aba” (I've Come Back), on Air Traf-
fic, which features rapper Tic Tac.

Hiplife artists are also dominating
major live events. such as the Viber-
ant Street Carnival concert, co-spon-
sored by Vibe 91.9FM. It took place
Dec. 31-Jan. 2 at capital city Acera’s
Independence Square. Rockstone
ushered in the new millennium
onstage, while several of hiplife’s
new school ot lyrical rappers—
including Obrafuo (the Execution-
er)—also helped keep the concert
going.

Obrafuo has been hot since his de-
but album, “Paemuka” (Say It Like
It Is), was released by Noize last No-
vember. “The album deals partly
with [our] customs, history, and
social issues,” says Obrafuo. The set
includes tracks such as “Kwame
Nkrumah,” an ode to Ghana’s first
president and pan-Africanist.

“IKwame| Nkrumah achieved
independence for us, and I want
Ghanaians to emulate him by living a
life that can enhance the country and
working together to help uplift the
country’s image,” adds Obrafuo.

In addition to Rockstone and
Obrafuo, hiplife’s premier league
consists of Accra-based solo uets Tie
Tac (“Philomena’” on Noize); Lord
Kenya (“Fa Me Ko” [Take Me Away]
on Slip Music); Ex-Doe (“Ma Ba”
[I’ve Come] on Precise Musie); and
Kumasi, Ghana-based Akyeame
(*Mesan Aba” [T’ll Be Back] on Spi-
der’s Web).

“Akveame’s biggest hit had a high-
life backbeat, which made it very
danceable,” savs Abraham Ohene-
Djan. chairman of the Noize label,
management company. “Lord Kenya
has style, while Tic Tac is Ghana’s
Busta Rhymes. And Ex-Doe gained
popularity with a record that dissed
his former rhyming partner, Chica-
go, and Reggie Rockstone.”

The diss wars are creating both
controversy and excitement within
the hiplite scene. The lead letter in
the Graphic Showbiz newspaper
dated Jan. 6-12 cautioned restraint,
citing the deaths of Tupac¢ Shakur
and the Notorious B.I.G. Alhaji
Siduku Buari, president of the
Musicians Union of Ghana, has
already expressed his wish that
“good music” will prevail, reflecting
“positively on the image of the musi-
cian in 2000.”

However, it seems it’s just a busi-
ness move by the acts. Indeed, Chi-
cago’s reply record—*“Wobeko”
(You’ll Go) on Yakabam—uses the
same backing track as Ex-Doe’s diss-
ing “Ma Ba.” And Chicago per-
formed at a Jan. 9 concert with Ex-
Doe at Acera’s National Theatre.

“I don’t think there’s competition
here, because everybody has got
their own style and slang,” says
Obrafuo, who raps in Ghana’s pre-
dominant language, Twi.

Despite being a target, Rockstone
is magnanimous about his competi-
tors. “Lord Kenya has picked up
really well, and Obrufuo is the most

(Continued on next page)
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2 3 % 3 KURUPT ANTRA 2001 7ARTEMS (10.98/16.98) THA STREETZ 1Z A MUTHA 5 85 78 88 59 2PAC A° AMARU/DEATH ROW 490301 */INTERSCOPE (19.98/24.98) GREATEST HITS 1
(35)| 5 | 55 | 33 | DAVE HOLLISTER DEF SQUADDREAMWORKS £50047/INTERSCOPE (10 88/16 98) GHETTOHYMNS | 5 8 | M 1 9 M PHAROAHE MONCH RaWKUS 501377PRORITY (10981658 INTERNALAFRARS L 2
57 64 15 | SOLE DREAMWORKS 4501 18/INTERSCOPE (10.98/16.98} SKIN DEEP | 27 I . L (R R KELLY A7 JVE 41625 (19,0824 98) Bs :
37 | 37 | 39 | 20 | HOT BOYS A CASH MONEY 153260/UNVERSAL (1108117 98) GUERRILLA WARFARE 1 88 | 92 65 | 67 | KIRK FRANKLIN @ GOSPO CENTRIC 4901 78/INTERSCOPE (10.98/17.98) THE NU NATION PROJECT 4
100 | 69 | 12 | CECE WINANS WELLSPRING GOSPEL 51711/SPARROW (11.98/15.98) ALABASTER BOX | 5
38 23 45 6 L\JlfAv%IE?%A ?ﬁﬂgxﬁm (109817.98)  THE SOURCE PRESENTS HIP-HOP HITS — VOLUME 3___29__ 90 | 80 90 | 66 | JAY-Z A* ROC-A-FELLA/DEF JAM E;;QOE*/IDJMG (11.98/17.98)  VOL. 2... HARD KNOCK LIFE 1
39 | 32 | 43 | 46 | EMINEM A°® WEB/AFTERMATH 490287*/INTERSCOPE (11.98/17.98) THE SLIM SHADY LP 1 91 | 85 [ 77 | 15 | SMOKEY ROBINSON MOTOWN 15374 1/UNIVERSAL (10.98/16.98) INTIMATE | 28
40 | 38 | 27 | 9 | 4 @ NPG14624+/ARISTA(1198/17.98) RAVE UN2 THE JOY FANTASTIC |8 RE-ENTRY | 7 | ORIGINAL P WESTBOUND 1114 (7.98/9.98) o WHAT DAT SHAKIN' (EP) | 79 |
41 | 41 | 38 | 1l | KEVON EDMONDS Reh 67704 (10.98/13.98) 247 | 15 93 | 94 | 75 | 16 | YOLANDA ADAMS ELEKTRA 62630/6EG (10981698 BB MOUNTAIN HIGH...VALLEY LOW | 50
42 | 47 | 49 | 13 | MOS DEF RawKUS 50141*PRIORITY (10.98/16.98) BLACK ON BOTH SIDES 3 94 | 8 | 74 | 11 | IMX wmca112061 (11.98/17.98) INTRODUCING IMX | 31
43 | 39 | 42 | 29 | MISSY “MISDEMEANOR" ELLIOTT THE GOLD MIND/EASTWEST 62232¢EEG (1198117 98) DA REAL WORLD 1 95 | 95 | _ 6 VARIOUS ARTISTS TWISTA PRESENTS. LEGIT BALLIN' THE ALBUM VOL. 1 78
55 | 53 | 24 | MACY GRAY £pic 69490 (11 98 €016 98) B ON HOW LIFE 1S | 32 CCIEA NI AT %8/16195)
45 3 1 1 TR STERTE T e oy B ONLY GOD CAN JUDGE ME 1 96 97 89 73 | THE TEMPTATIONS A MOTOWN 530337/UNIVERSAL (10.98/16.98) PHOENIX RISING 8
4 | 4 | 32 | 60 | WHITNEY HOUSTON A" ARISTA 19037+ (11 98117 98) MY LOVE IS YOUR LOVE | 7 97 | 87 | 92 | 8 | JOHNNIE TAYLOR MALACO 7499 (10.98/15.98) GOTTA GET THE GROOVE BACK | 62
47 | 42 | 44 | 9 | CHEF RAEKWON @ LOUD/COLUMBIA 63844°/CRG (11.98 EQ/17.98) IMMOBILARITY | 2 NEW) | | X;ﬁ&ﬂ%“éﬁéﬁ“%ﬁe_ga) HIP HOP DECADE: THE HOT SOUTH | g8
48 | 36 | 33 | 21 | PUFF DADDY A BAD BOY 73033*/ARISTA (11.98/17.98) FOREVER 1 RE-ENTRY | 22 | LIL' KEKE JAMDOWN 1011 (10.98/15.98) IT WAS ALL ADREAM | 51
49 | 40 | 25 | 32 | JENNIFER LOPEZ A’ WORK 69351/EPIC (11,98 EQ/17.98) ~ ONTHE® | 8 100 RE-ENTRY | 64 | DEBORAH COX A ARISTA 19022 (10.98/16.98) ONE WISH | 14

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 miltion units (Platinum). 4 RIAA certification for net shipment of 10 million units (Dia-
mond). Numeral foifowing Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape
prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseek-
er Impact shows albums removed from Heatseekers this week. {B indicates past or present Heatseeker title. © 2000, Billboard/BPI Communications, and SoundScan, inc.
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(Continued from preceding page)

incredible lyricist,” offers Rockstone.
“Ex-Doe’s record was just a publici-
ty shot—there’s no beef between me
and him. The whole city went wild
expecting me to reply, and 1 did
[onstage].” Rab Bakari, Rockstone’s
producer and Kassa label boss, adds
that there will be no reply on record.

While highlife albums usually sell
100,000 to 150,000 copies, most
hiplife albums sell 20,000 to 50,000
copies on average, says Ohene-Djan.
With little disposable income and
with more hiplife on the radio, just a

minority of the core 14- to 28-year-
old demographic buys the $2 cas-
sette albums, adds Bakari.

However, John Agblenu, head of
leading hiplife label and distributor
Precise Music, points to a growing
acceptance of the music. “The
elderly people are beginning to like
it and are buying it,” he notes. “A
lot of elderly people bought [up-
and-coming act Lifeline Family’s
self-released] ‘Wo Sisi.” In five
years’ time, hiplife will dominate
highlife musie.”

Kassa plans to release Rock-
stone’s third album, “Me Ka” (I Will
Say), and a compilation of new tracks
by various hiplife rappers in April,
which has been designated national
hiplife month. Several activities are
being planned that month, including
a national tour, a compilation album,
and an awards show under the
“Blaze 2000” banner. AIDS aware-
ness will also be highlighted.

Kwaku can be reached at kay-
write @hotmail.com.

Love Jones. RCA artist Kevon Edmonds was a recent guest on “The Jenny
Jones Show.” The singer is enjoying chart success with the title track from his
debut solo album, “24/7."
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Hot R&B/Hip-Hop Airplay.

Compiled from a national sampie of airpiay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

R&B SINGLES A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

38 15 MINUTES (Pink Jeans, SESAC/Zomba, ASCAPMHitco South,
ASCAP/A Salt On The Charts, ASCAP/Tabulous, ASCAP/Universal,
SESAC/Songs Of Universal, SESAC/MITI, SESAC) WBM

5 24/1 (C-Town, BMI/White Rhing, BMI/TVT, BMI)

36 4,5, 6 (Famous, ASCAP/Tunes On The Verge Of Insanity,
ASCAP/Ma Better Graoves, ASCAP/Kandacy, ASCAP/Air
Control, ASCAP/Haney From Missouri, ASCAP/Money Man,
BMU/EMI April, ASCAP) HL

70 BABY DON'T CRY (KEEP YA HEAD UP I1) Uoshua's Dream
BMI/Sangs Of Unwversal, BMI/Jungle Fever, BMI/EMI Blackwood,
BMI/Seulvang, BMI/Thug Nation, BMI/Suge, ASCAP/WB,
ASCAP/Foxbeat, ASCAP/Universal, ASCAP) Hi/WBM

15 BACK AT ONE {Cancelled Lunch. ASCAP/Universal-PolyGram
International, ASCAP) HL/WBM

29 BACK THAT THANG UP (Maney Mack, BMI)

39 BEAUTY {North Avenue, ASCAP/Maniiiti L.A., ASCAP/Phifip
Weatherspoon, ASCAP)

67  BEST FRIEND (EMI April, ASCAP/Yellow Man, BMI/Butter Jinx,
BMI/BMG, ASCAP) HL

45  BLING BLING (Money Mack, BMI)

21 BREATHE AND STOP (U Betta Like My Muzic, BMI/Zomba,
BMI/Warner-Tameriane, BMI/Stephanye, BMI) WBM

18 BRING IT ALL TO ME (B K. Lawrence, BMI/Wamer-Tamerlane,
BMI/Cori Tiffani, BMI/Sony/ATV Songs, BMI/Copyright
Control/Mawkeens, ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM

56  CAN'T STAY (Cherry River, BMI/Songs Of DreamWarks,
BMi/Gee Jaz, BMI/MaMa Bev's, BMI/Oh! God,
ASCAP/Universai-PolyGram International, ASCAP)

16  CAUGHT QUY THERE (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI Aprit, ASCAP) HL

85 CHIN CHECK (Gangsta Boogie, ASCAP/WB, ASCAP/Ain't
Nuthin' Goin' On Bul Funking, ASCAP/My Own Chit, BMI/EMI

BMI/MC Ren, ASCAP) HL/WBM

89 CONFRONTATION (Funkmaster flex, ASCAP/UnlversaI MCA,
ASCAP/Pucky Scrub, ASCAP/Nadda Game, ASCAP/EMI April,
ASCAP/CAV, ASCAP/Gabz, ASCAP/Deep Soul, ASCAP) HL

75 CREEP INN (Noontime, ASCAP/Chrysalis, ASCAP/Naked Under
My Clathes ASCAP/Them Darn Twins, ASCAP/BabyL/\XI
Little, SESAC/Mijac, BMI/Warner-Tameriane, BMI) BM

94 DAMN (SHOULD'VE TREATED U RIGHT) (Rodney Jerkins,
BMI/EMI Blackwood, BMI/Fred Jerkins Ilf, BMI/Ensign,
BMI/LaShawn Daniels, ASCAP/EM! April, ASCAP/Slavery, BMI) HL

7 DANCIN' (DowhatiGotta, ASCAP/WB, ASCAP/Eddie F .,
ASCAP/Rusty Knuckles, ASCAP/Belewa, ASCAP/Universal-
PolyGram International, ASCAP/Zomba, ASCAP/Smakin'
Sounds, ASCAP) WBM

53 DA ROCKWILDER {Wu-Tang, BMi/Careers-BMG, BMI/Dayna's
Day. BMI/Funky Noble, ASCAP/Famous, ASCAP) HL

90 DEAD WRONG (Big Poppa, ASCAP/EMI April, ASCAP/Bee Mo

13 DEEP INSIDE (Mary ). Blige, ASCAP/Universal-MCA,
ASCAP/Lanoma, ASCAP/EMI April, ASCAP/Universal-Songs Of
PolyGram [nternational, BMI/GYZ, ASCAP} HL/WBM

92 DOG FOOD (Pierponte, BMi/Pella Paula, BMI)

19 DO 1T AGAIN (PUT YA HANDS UP) (Lil Lu Lu, BMI/EMI
Blackwood, BMi/Dayna's Day, BMI/Shukur Al-Din, ASCAP/!
Love KJ, ASCAP/AIl Money Is Legal, ASCAP) HL

33 FORGOT ABOUT DRE (WB, ASCAP/Ain‘t Nuthin’ Goin' On But
Funking. ASCAP/Hard Workin Black Falks. ASCAP/Famous,
ASCAP/Eight Mile Style, BMI) HL/WBM

37 6'D UP (Dimetime, ASCAP/EMI Blackwoad, BMI/My Own Chit,

12 GET GONE {Naked Under My Clothes, ASCAP/Chrysalis,

ASCAP/Baby's Little, ASCAP/KDH, ASCAP/Noontime, ASCAP) WBM
4 GET IT ON TONITE (Montell Jordan, ASCAP/Famous,

ASCAP/Chubby, ASCAP/PLX, ASCAP/Tobaki, ASCAP/Levars
Cnibb, ASCAP/Warner/Chappell GmbH Germany/WB,
ASCAP/Edition Lollipop, GEMA/Warmer-Tamerlane, BMI) HL/WBM

96  GET NONE (So So Def, ASCAP/EMI Aprii, ASCAP/Babyboy,
SESAC/Noontime, SESAC/AIl Money Is Legal, ASCAP) HL

71 GETRICH TQ THIS (Organized Noize, BMI/Goodie Mab,
BMI/Chrysalis, BMI/Slic Fio, BMI/Gnat Booty, ASCAP)

63 GET UP (Sony/ATV Songs, BMI/lizop, BMI/EMI April,
ASCAP/Eltza's Voice, ASCAP) HL

62 glng ALL PAUSE (Antraphil, BMI/Sharon Hill, BMI/Bink Dog.

Al

ESAC)

95  GIRLS NIGHT QUT (Zomba, BMI/Alley Gadfly, BMI/Songs Of
DreamWorks, BMI/Cherry River, BMI)

32 GIVE YOU WHAT YOU WANT (FA SURE) (jungle Fever,
BMI/EMI Blackwood, BMI/Soulvang, BMI/Ecstasout,
ASCAP/Chrysalis, ASCAP/Jaseph's Dream, SESAC/Caravans Of
Kedar, SESAC/Monetam, BMI) HL/WBM

97 GLADLY (Sybersong, ASCAP/Universal-MCA, ASCAP/Years
Ahead, BMI/Bout Bub'da, ASCAP)

14 GOT T0 GET T (Da Ish, ASCAP/AI West, BMI/Copyright Controi)

43 GOt YOUR MONEY (The Waters Of Nazerath BMI/EMi
Bl BMi/Chase Chad, ASCAP/EMI Apnl ASCAP/Otd

KELLY PRICE {DEF SOUL/ROCK LANDANTERSCOPE)

below the top 50.

Dirty, BMI/Warner- Tamerlane BMI) HL/WBM
3 HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Noontime, ASCAP)
1 HOT BOYZ (Mass Confusion, ASCAP/WB, ASCAP/Virginia
Beach, ASCAP) WBM
73 HOW MANY WANNA (White Rhino, BMI/DJ Irv, BMI/Slavery,
BMI/Fox Film, BMi) HL
93 | DON'T CARE {Gambie-Huff, BMI/Monetam, BMI/WB, ASCAP)

47 | DON'T WANNA (Naked Under My Clothes, ASCAP/Chrysals,
ASCAP/Scantz, SESAC/Noontime South, SESAC/KDH,
ASCAP/Bubba Gee, BMI/Naontime Tunes, BMI)

8 IF YOU LOVE ME (Mint Factory, ASCAP/EMI April, ASCAP) HL

55 | LEARNED FROM THE BEST (Realsongs, ASCAP) WBM

40 1 LIKE IT (Cyptron, BMI/EMI Blackwood, BMI/Soundtran, BMI) HL

60 1 NEED A HOT GIRL (Money Mack, BMI)

IT'S MINE (Juveniie Hell, ASCAP/BMG, ASCAP/P. Noid,

BMI/Careers-BMG, BMI/Tiarra's Daddy's, ASCAP/Zomba,

ASCAP/I Will, ASCAP)

9 | WANNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversation

Tree, ASCAP/EMI April, ASCAP/Faray, SESAC/1972, SESAC)

HLMWBM

82 KEYS (Shep And Shep, ASCAP/Hudson Jordan, ASCAP/Famous,
ASCAP/Simplee Shae, ASCAP) H

51 LEFT & RIGHT (Universal-PonGram International, ASCAP/Ah-
chao, ASCAP/Funky Noble, ASCAP/Famous, ASCAP/Wu-Tang,
BMI/Careers-BMG, BMI/Zomba, BMI) HL/WBM

58  LEFT/RIGHT (Tight 2 Def, ASCAP)

64 LET'S MAKE LOVE (2000 Wails, ASCAP/The Mather Chapter.
ASCAP/Tani Robi, ASCAP/WB, ASCAP) W

71 LET'S NOT PLAY THE GAME (Muszewell ASCAP/Suny/AW
Tunes, ASCAP/Gan Zmira, ASCAP/Famaus, ASCAP) HL

84 LET'S TALK ABOUT (Blondie Rockwell, ASCAP/Ryde Or Die,
ASCAP/Dead Game. ASCAP/Feelis, ASCAP}

17 LOVE IS BLIND (Blondie Rockwell, ASCAP/Pent-1,
ASCAP/Dead Game, ASCAP)

49 LOVE YOU LIKE | DID (Kalinmia, ASCAP/Justin Combs,
ASCAP/EMI Apnil, ASCAP) HL

76 LOW INCOME {Sony/ATV Tunes, ASCAP/TeBass, BMI/Huss

69 MS. FAT BOOTY (Medina Sound, BMI/EMI Blackwood, BMI) HL

41 MY LOVE 1S YOUR LOVE (Sony/ATV Tunes, ASCAP/Huss-
2Zwingli, ASCAP/Tebass, BMI/EMI Blackwood, BMI) HL

59 N2 GETHER NOW (Zomba, ASCAP/Big Bizkit, ASCAP/Gifted
Pearl, ASCAP/EMI Apiil, ASCAP/Careers-BMG. BMI/Wu-Tang,
BMi) HL/WBM

44 NASTRADAMUS (Ill Will, ASCAP/Zomba, ASCAP/Mawkeens
ASCAP/Dynatone, BMI/Unichappeli, BMI} WBM

11 NO MORE RAIN (IN THIS CLOUD) {Universal-Songs Df
PolyGram International, BMI/Lady Diamond. BMI/Gctober 12th.
ASCAP/Hitco South, ASCAP/EMI Full Keel, ASCAP/Universal-
PalyGram International, ASCAP) WBM

10 NONE OF UR FRIENDS BUSINESS (Black Fountain,
ASCAP/WB, ASCAPNirginia Beach, ASCAP) WBM

98  NOTHIN' TO SOMETHIN' {2000 Watts, ASCAP/WB,
ASCAP/Divided, BMI/Zomba, BMI) WBM

34 NOTORIDUS B.1.G. (Big Pappa, ASCAP/Justin Combs,
ASCAP/EMI Apnil, ASCAP/Essential Vibe, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Colgems-EMI, ASCAP) HL

20 ONE NIGHT STAND {First N' Gold, BMI/juicy Tyme, ASCAP)

48  QUIET STORM (Careers-BMG, BMI/Juvenile Hell, ASCAP/BMG,
ASCAP/Sugarhifl, BMI/Twenty Nine Black, BMI)

6 SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins,

BMI/Ensign, BMi/Fred Jerkins lIl, BMI/Beyonice, ASCAP/Le
Toya. ASCAP/Kelendria, ASCAP/LaTavia, ASCAP) HL

g3 AEIE
z|=le 2|32
2|5 |8| TITLE ol |3| TITLE
= | 5 { = | ARTIST IMPRINT/PROMOTION LABEL) = | 3| & | ARTIST IMPRINT/PROMOTION LABEL)
LOVE YOU LIKE | DID
——u NO. 1 B 38 | 34130 | T17 (D BoviARISTA)
U KNOW WHAT'S UP NT (FA
| 22| o s ivovomassiicemsiy. oo 1] | 39 | 32 | 18 S,'{‘,’CEOV&”B,‘\’,V;EQIJ&%M%‘} [(E&ISURE)
GET IT ON TONITE CAUGHT OUT THERE
(D) 2|18 MONTELL JORDAN (DEF SOUL/IDJMG) 4 10| Kelis irain
SAY MY NAME NASTRADAMUS
(338 DESTINY'S CHILD (COLUMBIA) 41137112 | RascoLumein
| WANNA KNOW STILL IN MY HEART
(j10]19 JOE UIVE) 42135 | 14| TRAGIE SPENCER (CAPITOL)
@ 8|15 HOT BOYZ a3la2]12 TURN YOUR LIGHTS DOWN LOW
MISSY *MISDEMEANOR" ELLIOI T (FHE GOLD WNDIEASTWES /EEG) LAURIN ILL & BOB MARLEY (COXUMBIAISLANDICDLUMBIAZSLANDOING)
@ 9 (12 NONE OF UR FRIENDS BUSINESS 4413915 YOU CAN DO IT
GINUWINE (550 MUSIC/EPIC) ICE CUBE FEAT, MACK 10 & M. T01 {ENCH MOBBEST SIDEPRIORITY}
NO MORE RAIN (IN THIS CLOUD) STILL D.R
7| 19| ANGIE STONE (ARISTA) 48 | 18| Gk oeerear SNOOP DOGG (AFTERMATH/INTERSCOPE)
1 DEEP INSIDE YOUR CH
816|161 UiRy ). BLIGE (Mcw) 4 18| YRy . BLIGE (MCA)
94|23 BACK AT ONE a7l n DA ROCKWILDER
BRIAN MCKNIGHT (MOTOWN) METHOD MAN/REDMAN (DEF JAM/IDIMG)
GOT TO GET IT | LEARNED FROM THE BEST
U] 11| Gisto reat WAKE 1T HOT (ORAGON/DEF SOULADIVG) ST | 5| WHITNEY HOUSTON (ARISTA)
LOVE IS BLIND ONE NIGHT STAND
28 | 7| E F£i FATH EVANS (RUFF RYDERSANTERSCOPE) S0 | 'S | JSHN FEAT LATOCHA SCOTT (SLIP-SLIDEATLANTIC)
BRING IT ALL TO ME MY LOVE IS YOUR LOVE
15 17| BlAQUE (TRACK MASTERS/COLUMBIA) 50 | 43 | 27 | FHiTNEY HOUSION (ARISTA)
BREATHE AND STOP 15 MINUTES
20| 9| GTIP (ARISTA 200 T/ARISTA) 81| 44120 | \ARC NELSON (COLUMBIA Easy, ASCAP) HL
GET GONE CAN'T STAY
141121 27 | {DEAL {(NOONTIMEAIRGIN) (5D 52 | 11 DAVE HOLLISTER (DEF SQUAD/DREAMWORKS)
@ 16| 8 THANK GOD | FOUND YOU @ 750 2 | NEED A HOT GIRL
MARIAH CAREY FEAT. JOE & 98 DEGREES (CDLUMBIA) HOT BOYS (CASH MONEY/UNIVERSAL)
UNTITLED (HOW DOQES IT FEEL) i
41| 3 | DaNGELD (VIRGIN) 54 193 | 5| o0e 506G PRESENTS THA EASTSIDAZ (0OGG HOUSEVT)
@ 2717 DO IT AGAIN (PUT YA HANDS UP) @ 60| 5 GIRLS ALL PAUSE
JAY-Z FEAT. BFANIE SIGEL & AMIL 1ROC A FELLA/DEF JAMADIMG) KURUPT FEAT. NATE DOGG AND ROSCOE (ANTRA/ARTEMIS)
BMI) HL
2477 N 2 GETHER NOW
1815 120 | %eVon eomonos (Rew 56 | 51| 14 | (35 Bkt FEAT. METHOD MAN (FLIINTERSCOPE)
THE BEST MAN | CAN BE THE GREATEST ROMANCE EVER SOLD
21| 12 | GINGWINE, RL, TvResE, case ccoumein) | | 97 | 49 [ 13 | & inpaarisTA)
THA BLOCK IS HOT OA!
20 | 17 ] 14 | WaiNEFEAT AVENIE & B, (ASH HONEVUNNERSAL —| 1| Biack RoB (BAD BOVARISTA)
IF YOU LOVE ME BABY DON'T CRY (KEEP YA HEAD UP I})
21| 14122 | \iNT CONDITION (ELEKTRAVEE®) | 1| 2PAC + GUTLAWZ IAMARUIDEATH ROWINTERSCOPE)
HE CAN'T LOVE U WILD OUT
22|19 16 | JaGGED EDGE (S0 S0 DEF/COLUMBIAY 86 | 4 | THE LOX (RUFF RYDERS/INTERSCOPE)
WHAT’'S MY NAME GET RICH TO THIS
@) 29 7 DMX (RUFF RYDERS/DEF JAM/IDJMG) _65 3 | GOODIE WOB. FEAT, B BOL 3 BACKBONE (LAFACEARSTA)
THONG SONG 4,5,6
40 4 | $iSG0 GRAGON/DEF SOULIDIMG) 62 | 58| 17| S8 FFAT. JT VONEY & KANDI (DREAMWORKS)
BACK THAT THANG UP HOW MANY WANNA
25 | 18| 35 | [ieuTe e, WaRHEFRESH & L WAV (4 NONEVUNYERSA 64 1 8 | JARULE (YAB YUMEL EKTRNVEEG)
DANCIN' LET'S MAKE LOVE
26| 13| Gyy omcar 62 | 6 | Sk (LEKTRAEES)
2711334 SPEND MY LIFE WITH YOU 65159 5 BEST FRIEND
ERIC BENET FEAT TAMIA (WARNER BROS.) PUFF DADDY (BAD BOY/ARISTA}
FORGOT ABOUT DRE THINK OF YOU
36 | 6 | DR, DRE FeAT. Ewinew irTermaHinerscore) | | 86 [ 63| 17| cage (DEF SOUL/IDJMG)
29 {25 | g | NOTORIOUS B.1.G. 671619 STRAYED AWAY
THE NOTORIOUS 816, FEAT PUFF DADDY & LU ki 0 ovtsti | 97 ) © TERRY DEXTER (UNIVERSITY/WARNER BROS.)
U UNDERSTAND MS. FAT BOOTY
33 | 8 | JUVENILE (CASH MONEY/UNIVERSAL) 67 | 11| 1438 DEF (RAWKUS/PRIORITY)
BEAUTY | LIKE IT WBM
311 42| GRU'HILL (oEF souLipime) 73 | 2 | SAMMIE (FREEWORLDICAPITOL)
WE CAN'T BE FRIENDS LEFT/RIGHT
321 22| 31| pegoRaN COX WITH RL. (ARISTA) | 1| GRAMA (TIGHT 2 DEFTIGHT IV LIFE/ATLANTIO
GOT YOUR MONEY GET UP
Bz g DIRTY BASTARD FEAT KELIS (ELEKTRA/EEG) 69| 2 | AMEL LARRIEUX (550 MUSIC/EPIC)
VIVRANT THING YOUR LETTER
3412832 Q-TIP (VIOLATOR/DEF JAM/IDIMG) = 1 er(EA’D BOY/ARISTA) 10
| DON'T WANNA CREEP INN
3|56 | 3 | palivad (PRIORTY (3 70| 4 IDEAL (NOONTIME/VIRGIN)
QUIET STORM LOW INCOME
38 | 27 | 1088 DEEP (LOUDICOLUMBIAI L | WYCLEF JEAN (PRIORITY)
BLING BLING SPIT THESE BARS
37|30 | 24 | g5 (chsk MONEY/UNIVERSAL) — | 1 | DRAG.ON FEAT SwizZ BEATZ (RuFF RYDERSINTERSCOPE)
(O Records with the greatest airplay gains. © 2000 Billboard/BP| Communications.
1114 | FORTUNATE 18 | 12 | T0O CLOSE
MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA) | | =% | °° | NEXT (ARISTA)
21615 NEVER GONNA LET YOU GO 1512110 WHAT YA WANT
FAITH EVANS (BAD BOY/ARISTA) 172 EVE & NOKIO {RUFF RYDERS/INTERSCOPE)
31219 HAPPILY EVER AFTER 16718 ALL THAT | CAN SAY
CASE (DEF SQUL/DIMG} MARY J. BLIGE {MCA)
4 | 4 | 17| NOSCRUBS 17| 19 15 | ANYWHERE Zwingli, ASCAP)
TLC {LAFACE/ARISTA) | 112 FEATURING LIL'Z (BAD BOY/ARISTA)
5512 GOTTA MAN 18 1 DOWN BOTTOM
EVE (RUFF RYDERS/INTERSCOPE) DRAG ON & JUVENILE (RUFF RYDERS/INTERSCOPE)
6 il SATISFY YOU 19]13]25 EX-FACTOR
PUFF DADDY FEAT. R. KELLY {BAD BOY/ARISTA) LAURYN HILL (RUFFHOUSE/COLUMBIA}
7113]|12 WHERE MY GIRLS AT? 20(2218 MEETING IN MY BEDROOM
702 (MOTOWN) SILK (ELEKTRAVEEG)
[HERE] ALL N MY GRIL| n1l24]|2 WE ON FIRE
MISSt MSDEMEANOR" ELUOTT {THE GOLO MIND/EASTWES T/EEG) HOT BOYS (CASH MONEY/UNIVERSAL)
SO ANXIOUS LOVE LIKE THIS
9 110 7 | GIRUWINE (550 MUSICEEPIC) 22| 20 | 34 | FATH EVANS (BAD BOY/ARISTA)
UNPRETTY CAN | GET A...
10 (17 4 | 7S AracezarisTa) 23| 21| 38 | 537 Feir AMIL (OF JACR COIND) & A (DEF JAWIDING)
11813 BUG A BOO 24| |37 HOME ALONE
DESTINY'S CHILD (COLUMBIA) R. KELLY FEATURING KE!TH MURRAY (JIVE)
12014]12 BILLS, BILLS, BILLS 25 (11| 40 DOO WOP (THAT THING)
DESTINY'S CHILD (COLUMBIA) LAURYN HILL (RUFFHOUSE/COLUMBIA}
Recurrents are titles which have appeared on the Hot R&B/Hi;
13|25 11| IT'S GONNA RAIN H?J;USmgIes cha’n for mére than 28 weeks a’y‘\d have dropped 3
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Compiled from a national sub-sample of POS (pomt of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, inc. This data is used in the Hot R&B Singles chart.
SoundScan®
]
£12|3 gl1E|3

z(=]2 2|22

2% 8| TITLE % % | = | TITLE

T | 3| = | ARTIST UMPRINT/PROMOTION LABEL) £ | S| | ARTIST (IMPRINT/PROMOTION LABEL)

————
U DON'T KNOW ME (LIKE U USED TO)
—~ll NO. 1 Bw— 38 |35 | 16 | granpy (ATLANTIO)
HOT 80YZ
L1 10} v suonmesvonsnessn Twakif —| 10| INTHE GAME
22| 8|HE CAN'T LOVE U 4038/ 8 GET IT ON TONITE
JAGGED EDGE (SO SO DEF/COLUMBIA) MONTELL JORDAN (DEF SOUL/IDIMG)
CAUGHT OUT THERE GET NONE
3148 KELIS (VIRGIN) 41136 | 15| Fiyag FEAT. J.D. & AMIL (DREAMWORKS)
2477 1 DON'T CARE
413(8 KEVON EDMONDS (RCA) 32 NO QUESTION (ASSORTED/PHILADELPHIA NTERNATIONAL)
ONE NIGHT STAND UNPRETTY
51912 J-SHIN FEAT. LATOCHA SCOTT {SUIP-N-SLIDE/ATLANTIC) /322 TLC (LAFACE/ARISTA)
DANCIN' WHAT'S MY NAME
6|76 GUY (MCA) 413715 | gux (RUFF RYDERS/DEF JAM/IDIMG)
718 8| YOUCANDOIT 45|40 26 IT'S ALL ABOUT YOU (NOT ABOUT ME)
ICE CUBE FEAT. MACK 10 & MS. TOI (LENCH MOB/BEST SIDEPRIORITY) TRACIE SPENCER (CAPITOL)
8106 | LIKE IT 46 | 44 | 26 U-WAY (HOW WE DO IT)
SAMMIE (FREEWORLD/CAPITOL) YOUNGBLOODZ {GHET-O-VISION/LAFACE/ARISTA)
4,56 LADLY
915|8 SOLE FEAT. JT MONEY & KANDI (DREAMWORKS) 4113115 SY SMITH (HOLLYWOOD)
U KNOW WHAT'S UP LAY WITH ME
10620 DONELL JONES (UNTOUCHABLES/|AFACE/ARISTA) - 1 DAMON (PHILADELPHIA INTERNATIONAL)
IF YOU LOVE ME I'M JUST A BILL
W12 gt CONDITION (ELEKTRA/EEG) —| 8 | ke JACKSON PRESENTS TOM PAPER {.447/HMC}
(16| 5 | GOUP 50| 42 | 12 | DA ROCKWILDER
SNOOP DOGG PRESENTS THA EASTSIDAZ (DOGG HOUSE/TVT) METHOD MAN/REDMAN (DEF JAM/IDJMG)
13112119 15 MINUTES 51055 4 ‘N 2 GETHER NOW
MARC NELSON {(COLUMBIA) LIMP BIZKIT FEAT METHOD MAN (FUIPANTERSCOPE)
14| 15| 10 | LEFT & RIGHT 52 | 47 | 22 | NEVER GONNA LET YOU GO
D ANGELO FEAT. METHOD MAN AND REDMAN (VIRGIN) FAITH EVANS (BAD BOY/ARISTA}
15| 11 | 19 | MY LOVE IS YOUR LOVE 53 | 50 | 24 | SOUTHERN GUL
WHITNEY HOUSTON (ARISTA) ERYKAH BADU FEAT. RAHZEL (MOTOWN)
16 | 18 | 14 | GIVE YOU WHAT YU WANT (FASURE) | | g4 |55 | g | FLOSS, DON, ONE
CHICO DEBARGE (MOTOWN) HOT ONES (VACANT LOT/PRIORITY)
STAY THE NIGHT PIMPIN' AIN'T NO ILLUSION
171416 IMX (MCA) 95148 120 UGK FEAT. KOOL ACE & TOO SHORT (JIVE}
18| 20| 9 | DOWN BOTTOM/SPIT THESE BARS 56 | 53 | 28 | EVERYTHING IS EVERYTHING/EX-FACTOR
DRAG-ON & JUVENILE (RUFF RYDERS/INTERSCOPE) LAURYN HILL (RUFFHOUSE/COLUMBIA)
GET GONE BALLAZ 4 LIFE
1911726 IDEAL {NOONTIME/VIRGIN) —|8 MAURKCE MALONE PRESENTS BULLETS AND GUNSMOKE (HOSTILE TAKEQVER)
THE GREATEST ROMANCE EVER SOLD BABY | LIKE
01914 4 (NPG/ARISTA) —| 9 SHANDOZIA (QWEST/WARNER BROS.)
21 | 21 | 30 { SPEND MY LIFE WITH YOU 59 (64| 5 | GOT TOGETIT
ERIC BENET FEAT. TAMIA (WARNER BROS.) SISQO FEAT, MAKE IT HOT {DRAGON/DEF SOULADIMG)
LEFT/RIGHT CHANTE'S GOT A MAN
22122 | 14| GRawamiont 2 perment v uratLantio) | | 80 | 46 | 38 | GYANTE MOORE (SILASIMEA)
23 (23|19} | WANT ITALL s=i|, 8 SOMETHING | CANNOT HAVE
WARREN G FEAT. MACK 10 (G-FUNK/RESTLESS) QUINCY JONES FEAT. CATERO (QWESTMWARNER BROS.
IF 1 COULD TURN BACK THE HANDS OF TIME BLING BLING
2424|118 R. KELLY (JIVE) 6257 |14 B.G. (CASH MONEY/UNIVERSAL)
STEP TO THIS VIVRANT THING
25|25 14 MASTER P FEAT. D.1.G. (NO LIMIT/PRIORITY) 63|63 |28 Q-TIP {VIOLATOR/DEF JAM/IDJMG)
KEYS YA DI YA
4515 LATANYA (TVT) ﬁ 38|18 plm THOMPSON EEAT.JALSSV “MISDEMEANOR” ELLIOTT (EASTWESTAEG)
DOG FOOD LUV AT FIRST SIGHT
63|11 FORSHE FEAT. GEORGE CLINTON (HOLLAND GROUP) 65|56 | 19 CHILLDRIN OF DA GHETTO FEAT SOULTRE (HOO-BANGIN/PRIORITY)
2812915 DO IT AGAIN (PUT YA HANDS UP) @ 13 BANG BANG BOOGIE
JAY-Z FEAT BEANIE SIGEL & AMIL (ROC-A-FELLADEF JAWDIMG CHAMPTOWN INTRODUCING D'PHUZION ( 447/STRAIGHT JACKET)
NASTRADAMUS WHEN | B ON THA MIC
29|26 | 13| NacicoLumein) 67165 | 3 | RAkint (UNIVERSAD
WE CAN'T BE FRIENDS LET ME GET IT
30 | 27 ) 19 | pEgoRAH CoX WITH R.L. (ARISTA) — | 10| Véea (FREEWORLD/CAPITOL)
@ — 116 WHOLE LOT OF GANGSTAS DIE 69|51 |13 BACK THAT THANG UP
FLEXX &. FEAT. KURUPT AND ALKATRAT [SHAS™Y TCR*RHOLLAND GROUP) JUVENILE FEAT MANNE FRESH & L' WAYNE (GASH MONEYUNNERSAL)
@ 39|13 DAMN (SHOULD'VE TREATED U RIGHT) 1 STRAYED AWAY
SO PLUSH FEAT. JA RULE (DARKCHILD/EPIC) . TERRY DEXTER (UNIVERSITY/WARNER BROS.)
SIMON SAYS MS. FAT BOOTY
33|33 20| Sijaroant MoNcH (RAWKUS/PRIORITY) TLITA1 9 | NSS er (SAWKUS/PR@RITV)
GET UP YOU NEED A MAN
13419 AMEL LARRIEUX (550 MUSIC/EPIC) 7216018 SHANICE (LAFACE/ARISTA)
35 | 30 | 18 | HEARTBREAKER 73|49 g | STRLD.R.E.
MARIAH CAREY FEAT. JAY-Z (COLUMBIA) _ | DR. DRE FEAT SNOOP DOGG (AFTERMATHINTERSCOPE)
GIRLS NIGHT ouT JAMBOREE
412 THE UWF A1 STARS FEAT THE S05 3AND (MAOR LABELIPYRAMIDRHIO 74159129 NAUGHTY BY NATURE FEAT. ZHANE (ARISTA)
JIGGA MY N**** NEW DIRECTION
3|28 2 l JAY-Z IROC A-FELLARUFF RYDERS/INTERSCOPE) E 6 NEW DIRECTION (MYRRH/WORD/EPIC) _
C) Records with the greatest sales gains. © 2000 Billboard/BPI Communications and SoundScan, Inc.

81  SIMON SAYS (Trescadecaphobia, BMI) 72 UDON'T KNOW ME (LIKE U USED TO) (EMI Blackwood

24 SPEND MY LIFE WITH YDU (Incia B , BMI/Universal-Songs Of BMI/Bran-Bran BMi/lon Blaze, ASCAP/Listen Listen
PolyGram International, BMI/Putty Tat, BMI/Demontes, ASCAP/Radney Jerkins, BMI) HL
BMI/Paradise Forever, BMI/Marner-Tamerlane, BMI) HL/WBM 2 U KNOW WHAT'S UP (Eddie F. ASCAP/DowhatiGotta,

80  SPIT THESE BARS (Feels, ASCAP/Ryde Or Die. ASCAP/Who ASCAP/WB, ASCAP/Belewa, ASCAP/Universal-MCA,
0Oh, ASCAP/Dead Game, ASCAP) ASCAP/Anthony C.. ASCAP/Rassmysteria, ASCAP/Rusty

61  STAY THE NIGHT {Blue Khaki's, SESAC/Put it Down, Knuckles, ASCAP) WBM
SESAC/Young Fiano, SESAC/Jerome Jones, SESAC/T. Scott 23 UNTITLED (HOW DOES IT FEEL) (Universal-PalyGram
Style, SESAC/AKA World Wide) International, ASCAP/Ah-chao, ASCAP/First Echa, ASCAP)
STEP TO THIS (Big P, BMI) 35 U UNDERSTAND (Money Mack, BMI)

54 STILL D.R.E. {WB, ASCAP/Ain't Nuthin’ Goin’ On But Funking, 42 VIVRANT THING (Zomba, ASCAP/Jazz Merchant, ASCAP) WBM
ASCAP/Hard Workin Black Folks, ASCAP/EMI Blackwood, 31 WE CAN'T BE FRIENDS (Hudson Jordan, ASCAP/Wixen
BMI/LiI Lu Lu, BMI/Scott Storch, ASCAP) HL/WBM ASCAP. Famous, ASCAP/Aimo,-ASCAP) WBM

50 STILL IN MY HEART {Jungle Fever. BMI/EMI Solvang, BMI/EMI 83 WE IN HERE (Funkmaster Flex, ASCAP/Boomer X
Biackwood, BMI/GC, ASCAP/Ghetto Fabulous, ASCAP) HL/WBM ASCAP Swizz Beatz, ASCAP/Feelis, ASCAP/Rutt Ryder-Dead

65  STRAYED AWAY (Nate Loves Music. BMI/Michael Clemans. Game, ASCAP/Blondie Rockwell, ASCAP/Jag'wons,
BMI/Shekia, BMI) ASCAP/Sheek Louchion. ASCAP} HL

21 THA BLOCK IS HOT (Money Mack. BMI) 28 WHAT'S MY NAME (Boomer X, ASCAP/Ruff Ryder-Dead Game.

22 THANK GOD | FOUND YOU (Sony/ATV Songs, BMI/Rye Songs, ASCAP/DJ hrv. BMI)

BMI/EMI Aprit, ASCAP/Flyte Tyme. ASCAP) HL 79 WHISPERS IN THE DARK (Klety ASCAP/Zomba. ASCAP/WB,

25 THE BEST MAN | CAN BE (EMI April, ASCAP/Flyte Tyme, ASCAP/Tallest Tree, ASCAP) Wi
ASCAP/Minneapolis Guys, ASCAP/Jibranda, ASCAP) HLAWBM 68  WHOA! (Still Diggin', ASCAP/BMG. ASCAP}

46 THE GREATEST ROMANCE EVER SOLD (Emancipated, ASCAP) 88 WHO DO YOU BELIEVE IN (Joshua's Dream, BMI/Songs Of

74 THINK OF YOU (Vanderpool, BMI/Q Of A Mil, Universal, BMI/Yaki Kadafi, BMI/Thug Nation, BMI/Black,
ASCAP/Recoupable Tunes, ASCAP) HL BMI/Hispanic, BMI/BMG, BMI/Suge, BMI) WBM

30 THONG SONG (Not Listed) 66 WILD OUT (Not Listed)

91 TREAT YOU LIKE A QUEEN (Ecstasoul, ASCAP/Chrysalis, 99 WILL 2K (Treyball, ASCAP/Love N Loyalty. BMI/Q'Brook,
ASCAP/Larana Lee. ASCAP) BMI/EMI April, ASCAP/Hee Bee Dooinit, ASCAP/Nineden

86 TRIFLIN' (Bink Dog, SESAC/One Shot Deal, SESAC/Careers- PRS/EMI Virgin, ASCAP/Bobby Robinsen, BMI) HL
BMG, BMI/Cat Pow, BMI/A Stolen Peoples Music, 26 YOU CAN DO IT (Don One Eye Saunders, ASCAP/Gangsta
ASCAP/Universal-MCA, ASCAP/Tam-Cat, BMJ/Lean Slates. Boogie. ASCAP/WB, ASCAP/Chicken Hawk, ASCAP) WBM
BMI) HL/WBM 57 YOUR CHILD (Tents Of Kedar, ASCAP/BMG, ASCAP/Hallow

52 TURN YOUR LIGHTS DOWN LOW (Fifty-Six Hope Road. Thigh, ASCAP)

ASCAP/Odnil, ASCAP/Universal-PaiyGram International, 78 YOUR LETTER (Realsongs, ASCAP) WBM

ASCAP/Embassy. BMI/Dickiebird, BMI)
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Joey Negro Plies Nu-Disco Sound

MAKIN’ HAPPY: Late last year,
BBE Records U.K. released “Disco
Spectrum,” a two-disc set compiled
by fave British DJ/producer Joey
Negro. Dubbed “Real disco for real
people,” the collection featured
many long-lost disco treasures. “It’s
the kind of disco music I like, not the
stuff that eventually gave it a bad
name,” says Negro. “Like much of
today’s house music, so much of yes-
terday’s disco was pure rubbish.”
Negro knows from where he

c --D-LML —

HOT PLATE

* Tina Turner, “When The Heartache
Is Over” (Virgin). A promotional 12-inch,
with mixes by Hex Hector, was mailed to
| DJs the week of Jan. 3. On Monday (17), a
promotional double-pack will be delivered
to DlJs; this will include Metro’s very tasty
“Believe’-like remix. A commerecial 12-inch
single (sorry, no CD single) will be avail-
able Feb. 15. Expect to see this gem soon
sitting pretty atop the Hot Dance Music/
Club Play chart.
» Lydia Rhodes, “I Can't Deny” (Ram-
page). Club veteran Rhodes ably delivers

the underground goods on this Tom Bruce
(aka Tiko) production. Jon Marsh (of the
Beloved) offers a deliciously moody mix.
For something a tad more commercial, try
Blu Sol Trio's piano-fueled journey

= Urban Babies Featuring Roland
Clark, “I Already Miss You” (Liquid
Groove). Thanks to a few acetates in circu
lation, “I Already Miss You” is already a
staple of New York’s Body & Soul contin-
gent. With sublime Ten City nuances, this
Roland Clark production is a club purist’s
dream. The mixes by Ashley Beedle and
the team of Oliver Stumm and Domie
truly please.

= Jonah, “Ssst . . . (Listen)” (Nervous
Dog/Nervous). In New York, “Ssst” was
one of the most talked about records of the
holiday season. Yes, it’s the hard house/
trance track with the breakdown in the
middle where a deep voice says, “Sssshh
hh, be quiet, listen.” Available Feb. 8,

= Celeda, “Burning Up” (Twisted
America/Barclay France). The Pasta
Boys deliver a joyful disco-fueled mix. For
funky wah-wah guitars and filtered antics,
look no further than the mix supplied by
the team of Julz & Venturi

« Dawn Tallman, “Be Encouraged”
(Rampage). With Matthias “Matty"” Heil-
bronn, the Wamdue Project, Greg Padu-
la, and the team of Ed Barguiarena and
Jessie Martinez handling the remixing
chores, this is one very necessary piece of
wax. Shining throughout are Tallman’s

| gospel-fueled vocals.

Dance 03

TRAX
by Michael Paoletta

speaks. As a teenager growing up in
the English coastal town of Clacton-
on-Sea, Negro, aka Dave Lee, was
introduced to disco’s incessant
grooves via Radio Luxembourg.

“That station played the best disco
music,” he fondly remembers. “I al-
ways heard more adventurous stuff
on the radio than in the clubs. It’s
where I was first introduced to mu-
sic by the likes of Was (Not Was),
Material, Arthur Russell, and Un-
limited Touch.”

Since disco’s heyday, Negro has
become the unofficial poster child for
the U.K.’s ever-growing garage and
post-diseo house sound. After a short
stint spearheading Rough Trade’s
dance division in the mid-"80s, Negro
decided to open his own dance label.
In 1988 the highly revered (but
short-lived) Republic Records was
born.

Twelve years later, Negro’s pro-
duction/remix discography lists
more than 200 titles. In addition to
recording under numerous aliases
(Raven Maize, Z Factor, Sunburst
Band, Sessomatto, and the Hed
Boys, among others), Negro has
restructured tracks by such artists
as M People, Diana Ross, the Pet
Shop Boys, and the Brand New
Heavies. Oh, there’s also his label, Z
Records.

Last year, Negro scored a No. 1 hit
for New Jersey-based Subliminal
Records on Billboard’s Hot Dance
Music/Club Play chart, with “Can’t
Get High Without You.” On Jan. 25,
Subliminal will issue Negro’s great-
ly anticipated follow-up, “Must Be
The Musie,” which features a deli-
cious Sticky Fingers sample and the
diva wailings of Chaka Khan’s sis-
ter Taka Boom.

Earlier this month, Azuli Records
U.K. issued the Z Factor single
“Make A Move On Me”; on Jan. 31
the label will release “Can’t Get
High Without You: The Joey Negro
Compilation.”

Lovingly beat-mixed, the 13-track
set is a timely compendium of Neg-
ro’s productions and remixes. Es-
sential uplifting jams include Sesso-
matto’s “I’'m Back,” Mistura’s
“Think Positive,” Sunburst Band’s
“Garden Of Love,” Raw Essence’s
“The Lovin’ Game,” Pasha’s “One
Kiss,” and Dina & Terry Presents
Karla Brown’s festive cover of “Get
Another Love,” a Paradise Garage-
era anthem originally recorded by
Chantal Curtis.

“This collection is not an antholo-
gy,” notes the 35-year-old Negro. “I
concentrated on my productions and
remixes from the last three years,
choosing my favorites and not nec-
essarily the best sellers. It’s what I

consider to be my best work.”

According to Paulette Constable,
director of promotions at Azuli Rec-
ords, “The Joey Negro Compilation”
will be available in two formats: a
single CD and a limited-edition four-
piece vinyl set. As a bonus for vinyl
Jjunkies, the vinyl package will in-
clude two commercially unavailable
tracks, Knowledge’s “Until The
Day” and Negro’s remix of Ross’
“Love Hangover.”

Constable also confirms that Neg-
ro will DJ at the compilation’s launch
party, which is confirmed for Thurs-
day (20) at Missdemeanours, aka the
London club, in London. Also work-
ing the turntables will be DJ Lottie.

In the near future, club punters
can expect to hear Negro’s touch on
several recordings, including Urban
Soul’s “Til We Reach The Love,” At-
lantis’ “Wonderland,” Lovestation’s
“Teardrops,” and Sessomatto’s re-
make of ESG’s club classic “Moody.”

PRAISE & BELIEVE: The final
nominations list for the 42nd annual
Grammy Awards were made public
on Jan. 4, and in what is becoming
typical fashion, the club community
had strong opinions to express re-
garding two categories: best dance
recording and remixer of the year,
nonclassical.

First, we must proudly point out,
and unlike in the previous two years,
that the five tracks nominated for
best dance recording are a true re-
flection of the musical diversity in
clubland. Additionally, they were
actual dancefloor hits. Now, whether
or not they were hits on all dance-
floors is another story.

That said, the nominations were
Cher’s “Believe” (Warner Bros.),
Gloria Estefan’s “Don’t Let This
Moment End” (Epic), Fatboy Slim’s
“Praise You” (Astralwerks), Jen-
nifer Lopez’s “Waiting For Tonight”

(Continued on next page)
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. MOVE YOUR BODY JOHNNY VICIOUS
FEAT. JUDY ALBANESE JeLLyBEAN
. THERE YOU GO PINK LaFacE

. HERE | AM BOBBY D'AMBROSIO
DEFINITY
3 SSST (LISTEN) JONAH Nervous

. LOVE WILL FIND YOU
JACI VELASQUEZ sony piscos

MAXI-SINGLES SALES

. DARKSIDE FUTURE PRIMITIVE JeLLyBEAN

. FLY AWAY (BYE BYE) EYES CREAM
PLAYLAND

. AL NAAFYISH (THE SOUL) HASHIM
CUTTIN

q GET UP AMEL LARRIEUX EPIC

- HA80 & B8 PRoeCT susuma
Breakouts: Titles with future chart potential,
based on club play or sales reported this week
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Armada Drops “Vertigo’ As 2nd Set

NEW YORK—Two years ago,
U.K. duo Groove Armada made its
presence known with a dazzling
vibe-laced debut album, “Northern
Star.” Seamlessly merging jazz,
funk, and house, the London-based
dance band’s ultra-cool sound was
often dubbed nu-disco.

When it came time to record a
follow-up, bandmates/DJs Tom
Findlay and Andy Cato had a
strong desire to create a more
groove-oriented soundscape.

Welcome to the world of “Ver-
tigo,” the act’s sophomore al-
bum—and first for Jive Electro,
which will release the set on Feb.
22 in the U.S. Pepper U.K., the
label to which Groove Armada is
signed, issued “Vertigo” May 24
last year in the U.K., and accord-
ing to the label, it has been certi-
fied gold for
sales of 100,000
units.

“It’s definite-
ly more contem-
plative, more
hypnotic, and
some tracks are
much more mel-
low,” says Find-
lay. “It’s as if we
got into a groove
and just kept
going. I think
that comes from
enjoying the re-
cording process so much.”

For Groove Armada, that means
leaving the city life of London be-
hind for the solace of the British
countryside.

Explains Findlay, “We rented a
remote cottage with inspiring vis-
tas and went to work. For three
weeks, it was just Andy and I and
a few guests being very hippie-like,
monk-like even, not shaving for the
entire time. Being in such an envi-
ronment definitely clears the
mind.”

Iromcally, the sonic 1andscape of
“Vertigo” is in¢redibly cosmopoli-
tan, with satisfying portions of
soothing post-club beats, butt-
shaking house rhythms, jazzy soul,
and cinematic escapades.

Additionally, the album features
some savvy samples, including the
Chi-Lites’ “We Are Neighbors”
(“If Everybody 'Looked The
Same”), Alexander Robotnick’s
“Problemes D’Amour” (“In My
Bones”), and Dick Haymes’ “Blue
Skies” (“Inside My Mind”).

A definite highlight is the won-
derfully lethargic “At The River,”
which contains a rerecorded sam-
ple of Patti Page’s '50s-era chest-
nut “Old Cape Cod.”

Rounding out the aural panora-
ma of “Vertigo” are diva vocalists
Gramma Funk and Sophie Barker,
as well as rapper M.A.D. 0

For Jive Electro, the marketing
plan for Groove Armada began last
May, when the label mailed 500
copies of the album to retail, radio,

GROOVE ARMADA

club DJs, and the press.

In October, the label serviced
club and radio mix show DJs with
a white label 12-inch of “I See You
Baby.” On Nov. 16, the label issued
a commercial 12-inch of the track,
complete with a Fatboy Slim re-
mix. An enhanced maxi-CD was
released Jan. 4.

“We wanted to get a buzz going
before the holidays,” explains Neil
Harris, senior director of Jive
Electro. “The response so far has
been great.”

On the current Hot Dance Mu-
sie/Club Play chart, “I See You
Baby” jumps four spots to No. 32.

According to Harris, a promo-
tional CD single, with a “clean ver-
sion,” was delivered to modern
rock/alternative radio the week of
Jan. 3. “But stations like KROQ
[Los Angeles],
KWOD [Sacra-
mento, Calif.],
WOXY [Cincin-
nati], and
WFNX [Boston]
have been play-
ing the track in
rotation since
before the holi-
days,” he says.

Jive Electro
director of mar-
keting  John
Trepp continues,
“The adds hap-
pened very organically. Of course,
having the Fatboy Slim tie-in did-
n’t hurt. Alternative radio loves
Fatboy Slim.”

Harris says top 40 radio will be
serviced with the single at the end
of March.

On the Internet, three Web sites
(www.tucows.com, www.mjuice.
com, and www.den.net) each offer
different versions of “I See You
Baby.”

U.S. fans will have an opportu-
nity to experience Groove Arma-
da’s live DJ set when the duo plays
in San Francisco (Friday [21] at
the 1015 club), Los Angeles (Sat-
urday [22] and Jan. 24 at the Fais
Do Do Ballroom and Louis XIV,
respectively), and New York (Jan.
25 at the Izzy Bar).

On Jan. 28, Groove Armada is

“scheduled to perform at a taping

of the “Electric Circus” TV show
for Canada’s Much Musie.

In March, Groove Armada—-
managed by Mare Alghini of Van-
couver-based Nettwerk Manage-
ment and booked by Sam Kirby of, g
New York-based Evolution Talent "
Agency—is scheduled to play at,
the Winter Music Conference in
Miami with a seven-piece live ,
band.

Says Findlay, “We want to tour
throughout America with our full
band. We want to be the best dance
band in the world. The dance com-
munity needs a proper, proper
band.”

MICHAEL PAOLETTA
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CLUB PLAY MAXI-SINGLES SALES
oele |3 O Bt LB T o |3 S SR R e VN
ol GE| g | g2 TITLE ' ARTIST o8 | BE| $g| 42| TITLE SRS
2 S52| <2 23| IMPRINT & NUMBER/PROMOTION LABEL E2 |52 | Q2| =8| IMPRINT & NUMBER/DISTRIBUTING LABEL
—=mll NO. 1 B —mll NO. 1 BB
2 6 8 ABOVE THE CLOUDS TOMMY BOY 2053 1 week at No. 1 AMBER 1 i 1 35 | SEXUAL (LI DA DI} (T) (X) TOMMY BOY 381 14 weeks at No. 1 AMBER
(2)] 3 7 9 THAT SOUND STRICTLY RHYTHM 12576 1 MICHAEL MOOG 2 2 2 17 | I NEED TO KNOW (T) (X) COLUMBIA 79251/CRG 1 MARC ANTHONY
@ 10| 14 6 | TAKE A PICTURE F-111 44788/REPRISE - _FITER—;_ —amli GREATEST GAINER BEe—
@ 9 9 TAKE ME LOVE ME (SQUEEZE ME BABY) GROOVILICIOUS 202/STRICTLY RHYTHM FRIBURN & URIK @ 15 6 6 HE'S ALL | WANT (T) (%) v2 97061 ANGELMOON
5 | 6 | 8 | 10 | DOV'E'AMORE WARNER BROS 44774 ELER 4 | 4 | 5 | 11 | ALL OR NOTHING/DOV'E UAMORE (T) (X) WARNER BROS. 44774 CHER
(8] 12 | & [ 6 ] rmoutratove ercerovot ANASTACIA (5| 7 [ 12 ] 9 | NEw YORK CITY BOY (1) x) PARLOPHONE 35014/5IRE 1 PET SHOP BOYS
1 ! 2 1 SUPERSONIC WORK 79307/550-WORK t JAMIROQUA! 6 5 4 61 BELIEVE (T) (X) WARNER BROS. 44576 + CHER
8 5 3 it AIN'T THAT A LOT OF LOVE EASTWEST 67014/EEG SIMPLY RED 7 3 11 % BOOM, BOOM, BOOM, BOOM!! (T) (x) GROOVILICIOUS 089/STRICTLY RHYTHM f VENGABOYS
()| 15 [ 24 [ 7 | RHYTHM DIVINE wrerscope 497226 ¢ ENRIQUE IGLESIAS | [ g | 6 | § | 7 | THE GREATEST ROMANCE EVER SOLD (T) (X) NPG 13749/ARISTA 1 THE ARTIST
U [ 19 | T | DON'TSTOP FRESKANOVA 2LOMAMMOTH ¥ FREESTYLERS | 9 [ 10 | 7 | 72 | SUAVEMENTE () x SONY Discos 82795 1 B ELVIS CRESPO
11 | 9 | 5 | 9 | 17 AGAIN ARISTA PROMO EURYTHMICS 10 | 8 | 10 | 5 | GETIT ON TONITE (1) DEF SOUL 562576/1DIMG t MONTELL JORDAN
(@] 17 [ 20 | & | voID{ NEED YOU) romny BOY SIVER LABEL 2043ToNMY BOY CATARILoA 16 | 16 | 6 | SUN ISSHINING (THE REMIXES) (T) (X) TUFF GONG/PALM PICTURES 7023/RYKODISC BOB MARLEY
13 7 1 10 | FLY AWAY (BYE BYE) PLAYLAND 53571/PRIORITY EYES CREAM 12 12 ¥ 49 7 E;UE MONDAY ,;) (X):l 1TREPEE-;4¥&W_AR§E;BR—(§1 D ORGY
25 | 31 | 3 | TEMPERAMENTAL ATLANTIC PROMO EVERVIHINGIBO TIHEIGIRIS | 13 | 14 | 13 | 20 | MY LOVE IS YOUR LOVE (1) X) ARISTA 13729 t 'WHITNEY HOUSTON
15 4 | 4 | 11 | ALL AROUND THE WORLD JELLYBEAN 2562 SOUL SOLUTION FEATURING CAROLYN HARDING | 14 8 | 21 12 | SUN IS SHINING (1) (X) EDEL AMERICA 005880+ BOB MARLEY VS. FUNKSTAR DE LUXE |
2 5 | BLUE (DA BA DEE) REPUBLIC 156638/UNIVERSAL 1 EIFFEL €5 15 [ 17 [ 18 | 28 | 1 wiLL GO WITH YOU (CON TE PARTIRO) (1) (X) EPLC 79202 1 DONNA SUMMER |
17 | 18 7| NEVER DANCE ATLANTIC 81633 _LINDAEDER | 95 [ 13 [ 15 | 85 | PUSSY (1) () ANTLER SUBWAY 1031/NEVER o ~ LORDS OF ACID
18 | 11 10 9 WAKE UP NERVOUS 20362 DAWN TALLMAN Bt 1 3 11| POKEMON THEME Bﬂ’is_ﬁgﬁ_ - POKEMON THEME
%6 | 29 | 6 | ()GETLOST REPRISE 44783 t IS ERIC CLAPTON 18 | 9 | 9 | 17 | HEARTBREAKER (T) (¥) COLUMBIA 79261/CRG MARIAH CAREY FEATURING JAY-Z
22 | 26 8 LISTEN TO THE PEOPLE viTAL 2000 SMALL VOICES CALLING FEATURING MARTHA WASH 19 | 21 | 20 | 22 | 9PM (TILL | COME) (1) () RADIKAL 99004 ATB |
=]l POWER PICK W 20 | 23 | 24 | 68 | MUSIC SOUNDS BETTER WITH YOU (X) ROULE 3856LVIRGIN T  STARDUST |
29 | 35 5 | HORNY HORNS GROOVILICIOUS 204/STRICTLY RHYTHM PERFECT PHASE | 2100 19 [ 19 | 13 | ALL IS FULL OF LOVE 00 ELEKTRA 63723/EEG 1 BJORK |
22 | 21 12 12 | DO ITPROPERLY STAR69 PROMO  THE COLLABORATION (VICTOR CALDERONE & PETER RAUHOFER) 22 | 22 | 22 | 36 | STRONG ENOUGH (T) (X) WARNER BROS. 44644 CH?
23 14 11 11 | MYSTERIOUS TIMES CONTAGIOUS 1011 SASH! FEATURING TINA COUSINS el HOT SHOT DEBUT B
24 | 3 16 9 DON'T GO (1999 MIXES) MUTE/KINETIC 44740/REPRISE YAZ | NEW D 1 | SEE YOU BABY (T) (X) JIVE ELECTRO 42646/JIVE GROOVE ARMADA
25 | 24 [ 17 | 12 | GET DOWN GROOVILICIOUS 200/STRICTLY RHYTHM AVANT GARDE RE-ENTRY | 2 | MAMBO ITALIANO () JELLYBEAN 2576 WISEGUY ORCHESTRA
26 | 30 | 34 | 5 | AL-NAAFYISH (THE SOUL)}Y2K MIXES CUTTING 445 HASHIM 3 | 36 | 18 | SITUATION/DON'T GO (1999 MIXES) (T) (X) KINETIC/REPRISE 44740/WARNER BROS YAZ
27 | 16 | 13 | 17 | GETGETDOWN MoOOY 9624+ FAULTIOHINSON 26 | 20 | 14 | 90 | MY ALL/FLY AWAY (BUTTERFLY REPRISE) (M) (T) (X) COLUMBIA 78822/CRG 1 MARIAH CAREY
—~=mll HoT SHOT DEBUT B 27 | 28 | 26 | 37 | 1T'S OVER NOW (T) ) ARISTA 13656 DEBORAH COX
NEW ) 1 | 1 LEARNED FROM THE BEST ARISTA PROMO 1 WHITNEY HOUSTON 28 | 24 | 25 5 | BLUE (DA BA DEE) (T) REPUBLIC 156638 UNIVERSAL EIFFEL 65
29 | 27 | 30 7 LA MOUCHE ASTRALWERKS 6283 CASSIUS 29 | 32 | 32 | 82 | PLASTIC DREAMS (REVISITED) (T) (X) EPIDROME 78758/EPIC JAYDEE
34 | 38 5 MOVE YOUR BODY WAAKO 1291 0S10 39 | 38 | 17 | FIVE FATHOMS (LOVE MORE) (1) (X) ATLANTIC 84530/AG T EVERYTHING BUT THE GIRL |
31 19 15 13 | IT'S A FINE DAY RAMPAGE 0104 N MISS JANE 31 37 35 ;| ANOTHER WAY/AVENUE (T) (X) MUTE 9098 t PAUL VAN DYK
@ 36 | 43 3 | SEE YOU BABY JIVE ELECTRO 42646/IVE GROOVE ARMADA 32 | 30 [ 33 | 26 | BODYROCK (T)(x)v2 27595 t MOBY
(33| 35 [ 36 | 6 | DEEPIN U sELBEAN 2571 AL E MOOD 33 | 31 | 46 | 5 | ABOVE THE CLOUDS () ToMMY BOY 2053 B  AMBER
34| 8| 2 10 | 1 ROCK LOGIC 3000 70435/L0GIC t o TOM NOVY FEATURING VIRGINIA 34 [ 46 [ 41 22 | STOMP TO MY BEAT (7) (X) PLAYLAND 53454/PRIORITY t B o 1516 |
@ 3% | 48 3 | BELIEVE IN LOVE IMAGO PROMO/WARNER BROS. f o PAULA COLE BAND 35 | 27 | 37 | 13 | WAITING FOR TONIGHT (T) WORK 79292/550-WORK 1 ~ JENNIFER LOPEZ
16 — 2 DAMMIT JANET GROOVILICIOUS 209/STRICTLY RHYTHM PANTS & CORSET 36 | 26 27 | 49 | ISTILL BELIEVE (M) (T) {X) COLUMBIA 79104/CRG t MARIAH CAREY
41 | 50 3| CAN'T HELP IT TWISTED PROMO/MCA FUNKY GREEN DOGS 37 | 33 | 34 | 25 | WINDOWLICKER (X) WARP 35007/SIRE APHEX TWIN
38 37 33 13 HE LOVES ME 2 SILK 9903 CECE PENISTON 38 29 30 24 | BAILAMOS (T) (X) OVERBROOK 497 104/INTERSCOPE ENRIQUE IGLESIAS
33 | 32 | 27 | 15 | (JUST) ME AND YOU STRICTLY RHYTHM 12577 NEW VISION RE-ENTRY | 27 | UNSPEAKABLE JOY (T) (x) NERVOUS 20358 KIM ENGLISH
m NEW D 1 UP IN FLAMES C2 PROMO/COLUMBIA SATOSHI TOMIIE 40 35 45 24 RED ALERT (T) (X) XLASTRALWERKS 6273/CAROLINE t BASEMENT JAXX
45 2 MAKE SOME NOISE JELLYBEAN 2575 MIKE SKI 41 47 47 6 VOID (I NEED YOU} (T} {X) TOMMY BOY SILVER LABEL 2049/TOMMY BOY CATAPILA
42 42 4 5 THE TEMPLE TRAX 12230/DAMIAN ERIN HAMILTON 42 38 31 46 PRAISE YOU (T) (X) SKINT/ASTRAUWERKS 6254/CAROLINE t FATBOY SLIM
NEW ) i YOU'RE WHERE | BELONG MOTOWN PROMO/UNIVERSAL 1 TRISHA YEARWOOD 43 49 48 12 | GOT THE GROOVE (T) (X) GROOVILICIOUS 079/STRICTLY RHYTHM SM-TRAX
NEW P 1 STOP THE ROCK 550 MUSIC 79313/550-WORK APOLLO FOUR FORTY 44 | 43 | 45 | 70 | RAY OF LIGHT (1) () MAVERICK 44523 WARNER BROS. t MADONNA
NEW ) | | STOP PLAYING WITH MY MIND STRICTLY RHYTHM 12585 BARBARA TUCKER 45 | 36 | 23 | 51 | ALLIHAVETO GIVE (T)(X) JIVE 42563 t BACKSTREET BOYS
(46)| NEWD 1 PLANET LOVE JELLYBEAN 2578 - TAYLOR DAYNE 46 48 — 47 | NOTHING REALLY MATTERS (T) (X} MAVERICK 44613/ WARNER BROS. 1 MADONNA |
47 | 4 | 5 3 SOULSHAKA GROOVILICIOUS 208/STRICTLY RHYTHM JAN DRIVER RE-ENTRY 5 | DO BOTH JAY & JANE (T) (x) AUREUS 431/WARLOCK o  LARISSA
48 31 18 14 RENDEZ-VU XL 6281/ASTRALWERKS BASEMENT JAXX RE-ENTRY 2 SANCTUARY (T) GROOVILICIOUS 206/STRICTLY RHYTHM JOHNNY VICIOUS FEATURING DANGEROUS DAVE
49 | | - 2 | HE'S ALL | WANT v2 97061 ANGELMOON RE-ENTRY | 42 | BODY (1)(x)TWISTED 155528 MCAT o FUNKY GREEN DOGS
50 | 33 | 25 | 14 | NEW YORK CITY BOY PARLOPHONE 35014/SIRE t PET SHOP BOYS RE-ENTRY 5 | BETTER THAN ME (T) (X) UNIVERSITY 44773/ WARNER BROS. t TERRY DEXTER

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
anywhere in the top 50. t Videoclip availability. Catalog number is for vinyt maxi-single, or CD maxi-singie if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Viny! maxi-single avaitability. (X) CD maxi-single availability. © 2000,
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DANCE TRAX

(Continued from preceding page)

(Epie/Work), and Donna Summer’s
“I Will Go With You (Con Te Par-
tir6)” (Epic).

One industry observer notes,
rather angrily, that once again,
“true, underground house music
wasn’t represented.” Several pundits
wanted to know why Pete Heller’s
“Big Love” wasn’t included in the
final list. “That was the biggest
house song of the year,” says one.
“Once again, it’s the real commercial
stuff that gets nominated. It just

doesn’t really reflect what’s going on
in the elubs.”

“Oh, please,” sighs Frank Cerao-
lo, senior director of marketing and
A&R at Epic. “While three of my
artists were nominated, I think I’'m
being objective and honest when I
say that these tracks were all legiti-
mate hits in the clubs.”

Ceraolo openly concedes that “Big
Love” was a great club record and
perhaps should've been nominated.
“Maybe this is 4 wake-up call for

everybody in the dance community,”
he explains. “Are the people doing
the complaining registered voters of
the National Academy of Recording
Arts and Sciences? If not, what are
they waiting for? If ya want the un-
derground stuff to get nominated,
become a registered voter.”

Ditto for any naysayers of the
nominees for nonclassical remixer of
the year category, says Ceraolo.
While the industry observers that
Dance Trax spoke to were pleased

with the nominees—Club 69, Hex
Hector, Steve “Silk” Hurley, Mas-
ters At Work, and Soul Solution—
most felt that there was one major
omission.

*“This was, without doubt, the year
of Thunderpuss 2000,” says a major-
label executive. “It’s so ludicrous that
they weren’t nominated. No disre-
spect to the other nominees, but
Thunderpuss 2000 was responsible
for some of the best remixes of the
year.”

Offers one dance music veteran,
“If you look at the previous winners
[Frankie Knuckles and David Mo-
rales], and some of this year’s nom-
inees, it looks like the award is not
necessarily for best remixer of the
year but for the most legendary or
pioneering one. And that’s not what
the award is for.”

While pondering such strong
words, we’ll congratulate all the
nominees and wish them each the
best of luck!
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by Wade Jessen

BIG WIND: In its fifth week atop Hot Country Singles & Tracks,
Faith Hill’s “Breathe” (Warner Bros.) has apparently been waiting to
exhale, as it gains 970 detections to overrun all other gainers on the
radio chart, including Tim McGraw’s “My Best Friend” (Curb) with
its 952-detection hike.

Although it isn’t unusual to see bigger-than-normal airplay increas-
es across the board for a week or two during country radio’s post-holi-
day adjustment period, this issue’s top 10 shows extraordinary growth
with very little change in rankings. Even former chart-toppers Brad
Paisley’s “He Didn’t Have To Be” (Arista/Nashville) and Clint Black’s
“When I Said I Do” (RCA) gain 523 and 192 spins, respectively.

All told, seven top 10 titles post gains exceeding 800 detections, and
Alan Jackson’s “Pop A Top” (Arista/Nashville) gains 582 spins, a more
than respectable increase in that area of the chart at any time of year.

SWINGIN’: Amid the after-Christmas sales slump on Top Country
Albums, several Grammy nominees bring a little warmth to the Janu
ary frost, including Asleep At The Wheel’s “Ride With Bob” (Dream-
Works), the only gainer on the chart. Rising 73-53 with six nominations,
the multi-artist Bob Wills tribute gains 18% and is handed the Great-
est Gainer trophy.

Elsewhere on the chart, Lonestar’s “Lonely Grill” (BNA) bullets at
No. 7, with a muceh softer sales dip, less than 10%, than most titles on
the list. A pair of nominations and some noteworthy AC airplay for the
band’s “Amazed” coincides with some making of country chart history,
as the song is removed from Hot Country Singles & Tracks after 41
weeks. Lonestar matches Billboard chart-longevity benchmarks with
a couple of monster hits from 1954: Hank Snow’s “I Don’t Hurt Any-
more” and Kitty Wells & Red Foley’s “One By One.”

“Amazed” also passes such legendary 40-week titles as Ray Price’s
“Heartaches By The Number” from 1959 and Foley’s 1949 hit “Ten-
nessee Saturday Night,” but it narrowly misses Tim McGraw’s 42
weeks with “Just To See You Smile.” That title is the only modern-era
single to rank inside the top 10 for all-time country chart longevity.

Finally, George Jones’ “Cold Hard Truth” (Asylum) scores three
Grammy nods and bullets at No. 22 on Top Country Albums.

LITTLE ARROWS: When love songs are in season, we get the occa-
sional and welcome visit from piano man and frequent Nashville col
laborator Jim Brickman, who enters Hot Country Singles & Tracks at
No. 75 with “Your Love,” featuring Michelle Wright.

“Your Love” appears in its original form on Brickman’s 1999 “Des-
tiny” package, but Windham Hill has serviced an ever-so-slightly coun-
trified mix to country stations. It spins on KIKK Houston; WFRE
Washington, D.C.; and WCKT Providence, R.1.

Brickman has appeared on our radio chart several times, most notably
with “Valentine,” a pairing with Martina McBride. Wright's solo coun-
try hits include “Take It Like A Man,” a top 10 hit from 1992.

Web Site IS In The Works For Giant Nashville

BY DEBORAH EVANS PRICE
NASHVILLE—Giant Records
Nashville is heading into 2000 with
an increased commitment to Inter-
net marketing and promotions and
a plan for an aggressive linkage
with country radio—with a secret
or two to come along the way.

The label has moved promotion
coordinator Tracy Collins to a new
post heading up Giant’s technolo-
gy thrust.

Collins and Giant Nashville
executive VP/GM John Burns have
been working with Web site
designer Chris Jernigan of Nash-
ville-based Sync Logic to develop
the company’s site, at www.giant-
nashville.com, and expect the site
to be fully operational within the

next month.
“We're always looking for addi-
tional ways to market our artists’
product,” says Burns. “We’ve been
working for the last couple of
months, get-

ting together F

our Web site

and fine-tun-

ing it. We

want it to be

dynamiec, and

we think when

we officially get this thing rolling
in February, it will be that.”

Collins says the site is a work in
progress. “We go in every day and
look at it, see what’s on there, and
see what we might want to change
or add to.”

Burns acknowledges label Web
sites aren’t new but says Giant is
striving to provide new twists,
some of which he won’t reveal for
fear of giving away secrets to com-
petitors. “We want this to be an
up-to-date site on a daily basis,” he
says. “We want this to be a site
people can go to for information on
our artists, their tours, and so on.
On our site, we will have some sur-
prises that are unique.”

Collins says rapidly changing
technology will help labels provide
better service to country fans. “I
think in the next year to 18
months, we will really see major
strides in the audio and video tech-
nology portions of the Internet,”

says Collins. “The average com-
puter user will be able to access
the Internet very fast. It’s going to
speed up audio and video capabili-
ties for people at home. I think it
could be the biggest marketing
tool we have.”

Collins feels the
Internet will be- * 4
come increasingly
valuable to coun-
try labels. “Fifty ¢
percent of country ©
radio listeners :
have computers,”
says Collins, “and
18%-25% have
access to E-mail
and the Internet and are fairly
active in it.”

Burns and Collins say they plan
to use the Web site to enhance
their efforts at country radio.
Plans call for the Giant site to link
with radio station sites and to use
the Web site to help promote and
run contests with radio. “There
will be a Fan Fair promotion,” says
Collins. “We are still formulating
ideas for contests, but we’re not
going to put anything out there for
the public to see that we’re not
sure we're going to be able to total-
ly integrate into our site.”

Collins says she will work with
stations to iron out any kinks

COLLINS

before launching a full-fledged
Web site assault. “Links that are
established are pretty much com-
mon with every Web site,” she
says. “It’s what you do with that
link that makes a difference. If you
just bring up their home page,
that’s fine, but
you [can] inte-
grate your links
to be more inter-
active with your
listeners.”

Burns says the
main thrust of the
site won’t be as
much to sell prod-
uct as it will to
enhance marketing efforts. “We're
not doing this necessarily to sell
product over the Internet,” he
says. “We're doing this to provide
information and the ability to mar-
ket our artists better.”

He feels the Internet will be im-
portant to established artists but
even more crucial to developing
acts. “We can utilize this site to
expose new artists to the con-
sumer before they even hear the
artist on radio,” says Burns. “It
will be another avenue of getting
to know a new artist before they
get on radio, and as everybody
knows, it takes much longer today
to develop new artists.”

BURNS

New Year’s In D.C. Mercury Nashville artist Kathy Mattea spent her New Year’'s
Eve taking part in the Washington, D.C., gala “America’s Millennium: A Celebra-
tion For The Nation” on the steps of the Lincoln Memorial. She sang “People Get
Ready” with Luther Vandross and joined the cast for the finale, “In The Midnight
Hour.” Here, Mattea is greeted backstage by Kris Kristofferson.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubiisher — Licensing Org.) Sheet Music Dist.

Desert, BMVMS{ Life's Work, BMI/Aimo, ASCAP/Daddy
Rabbit, ASCA|
22 kTéS A %OVE TMING (Cobum, BMI/Sony/ATV Cross Keys,

30 1T WAS {Universal-MCA, ASCAP/Gary Bur, ASCAP/Songs
OfUniversaI BMIMarketwright, ASCAP) Wi

60  I'VE FORGOTTEN HOW YOU FEEL (Miss Surrett
BMI/Cobum BMi/Keith Sewell, BMI/Ten Ten, BMI)

50 | WILL BE (Tltanla BMI/Songs Of Note BMI/EnS|gn
BMI/Bob Farrell, AS CAP/MR | ASCAP ummerdawn,
ASCAP/McSpadden-Srith, AS )

69 IWILL..BUT Without Anina, ASCAP/M olia Hill,
ASCAP/McSpadden-Smith, ASCAP)

53 JIMMYS GOT A GIRLFRIEND (WB ASCAP/Mavenck,
ASCAP/Nates To Music, ASCAP/Sony/ATV Cross Keys,
ASCAP/Ron Harbin, ASCAP/Sony/ATY Tree, BMi) HLWBM

58 f\léSCLI;)EﬁAUSE SHE LIVES THERE (Sony/ATV Cross Keys,

13 LESSONS LEARNED (SLL, ASCAP/Son{/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI/Asifits, BMI) HL

55  LET'S MAKE LOVE (Songs Of Nashville Dreamiorks,
BMI/Cherry River, BMI/Wamer-Tamerlane, BMI/Golden
Wheat, Bl I/Careers—BMG BMY/Silverkiss, BMI}
HL/CLMAWBM

11 LIVE, LAUGH, LOVE (Gary Nicholson, ASCAP/MRBI,

ASCAP/Builtt On Rock, ASCAP/CMI, ASCAP/Song Matters,

ASCAP/Famous, ASCAP) HL

2 LOVESTME ONLY HOUSE (Sony/ATV Tree, BMI/Buzz
Cason, ASCAP/Souther Writers Group, ASCAP) HL

37 ME AND MAXINE (Wamer-Tamerlane, BMI/New Works,
BMI/WB, ASCAP/Lunnmusic, ASCAP) Wi

4 MY BEST FRIEND (Careers-BMG, BMI/Snverklss BMI) HL

67 MY HOMETOWN (Wamer-Tameriane, BMI) Wi

68 NO MERCY (Mighty Moe, ASCAP/Emest Wh|tney

ASCAP/Little Shop Of Morgansongs, BMI/Morgan,
BMI/Hamstein Cumberland, BMI/Chrysalis, BMI)

63  NOTHING CATCHES JESUS BY SURPRISE (Waylon Jen-
g%s BMI/Irving, BMI/Sony/ATV Tree, BMI/Wildemess,

6 POP ATOP (Som J/ATV Tree, BMI) HL
15 KgT VOUR HAND IN MINE (Acuft-Rose, BMI/Milene,

41 REAL LIVE WOMAN (Cryner Way To The Bank,
SESAC/Child Bride, SESAC)

48  ROCK THIS COUNTRY! (Universal-Songs Of PolyGram
International, BMI/Loon Echo, BMI/Zomba, BMI

74 RUNAWAY (Mole Hole, BMI/Bug, BMI)

42 SHE'S MORE (Starstruck Writers Group, ASCAP/Glen
Nm’ ASCAP/Wamer-Tamerlane, BMI/Crutchfield, BMI)

12 SHE TMINKS MY TRACTOR'S SEXY (EMI Blackwood,
BMI/Jelinda, BMI/Scarlet Moon, BMI/CMI, BMI) HL

28 SMALL STUFF (Daniel Island, BMI/How Ya' Doin’,
BMI/Leipers Fork, BMI/Tender Vittles, BMI/ESP BMI/Music
& Media, BMI) HL

8  SMILE (DreamWorks, BMI/Encare, ASCAP) CLM

16 SMOKE RINGS IN THE DARK (Universal-MCA,
ASCAP/Bar R, SESAC) HLWBM

17  SOMETHING LIKE THAT (Mr. Noise, BMI/We Make Music,
BMi/Encore Entertainment, BMI/Bud Dog, ASCAP/Folla-
200, ASCAP) CLM

45 TAKEA LETTER MARIA (Universal-Songs Of PolyGram
Intemnational, BMI) WBM

29 THE BEST DAY (Universal- SorthOf ram Intema-
Hm BMI/EveryﬂungI Love, BMI/Acuft-Rose, BMI)

62 THE CMAIN OF LOVE (Pugwash, BMI/BaImur BMI/Water-
dance, BMI/Melanie Howard, ASCAP)

46 THE COLD HARD TRUTH (Sony/ATV Cross Keys,
ASCAP/Trick Knee, ASCAP) HL
43 TME FUN OF YOUR LOVE (Almo ASCAP/BNC, ASCAPLil-
Iy, ASCAP/Anwa, ASCAP) W

61 T E LOOK (EMI Blackwood BMI/Ty Land, BM|/Wamer-
Tameriane, BMI) HLW

25 THE QUITTIN' KIND (SOI\X/AW Tree, BMI/Sam's Jammin',
BMI/Suffer In Silence, BMJ/Starstruck Wnters Group,
ASCAP/Universal-MCA, ASCAP) HL/WBM

66  THE WAY YOU LOVE ME (Encore, ASCAP/Scott And Soda,
ASCAP/Fallazoo Crew, ASCAP/Airstream Dreams,
ASCAP/C?Xote House, ASCAP/Famous, ASCAP) HI/CLM

20  THIS WOMAN NEEDS (Without Anna, ASCAP/Songs Of
Hamstein, ASCAP/The Key Club, ASCAP/Lela's Voice,
ASCAP) CLM/WBM

71 TO GET TO YOU (WB, ASCAP/PIatmum Plow,
ASCAP/Son Ii//ATV Tree, BMI) HL/WEM

64 TWENTIETH CENTURY (New Don, ASCAP/New Hayes,
ASCAP/CPL. ASCAP/Christabel Island, ASCAP) HL

39 UNBEP?WKQBLE ME)ART (Blue Gator, ASCAP/Maverick,

57 UNCONDITIONAL (Starstruck Writers Group, ASCAP/Glen
Nikki, ASCAP/Songs Of Universal, BMI) HL

3 WHAT DO YOU SAY (Michael Dulane;y BMI/Dulaneyhouse
BMI/Ensign, BMI/Major Bob, ASCi

4 WMATI ED (Wamer-Tameriane, BMI/GoIden Wheat,

BMI
10 WHAT | NEED T0 DO (Careers-BMG, BMI/Bradley.
Rgﬂl/()lit Out, ASCAP/Two Guys Who Are Publishers,

CAP;
9 WHEN | SAID | DO (Blackened, BMI) WBM
75 YOUR LOVE (Brickman ArrantMment SESAC/Multisongs
EMG) SESAC/Careers-BMG, BMI/Bubalas, BMI/On Board,

34 ACOUNTRY BOY CAN SURVIVE (Y2K VERSION) (Boce- 2 COWBOY TAKE ME AWAY (WoolIB Puddin’, BMI/Bug
phus, BMI) HL BMI/Careers-BMG, BMI/FI K ream, BMI) HL

54 AGAINST THE WIND (Gear, ASCAP) WBM 31 DADDY WONT SELL THE FARM (Kredrtkard

13 ALLTHINGS CONSIDERED (Wamer Tameriane, ASCAP/Penn Annie, BMI/Copperfield, BMI)
BMI/Smith Haven, BMI) Wi 21 DONT LIE( M A ril, ASCAP/Sea Gayle, ASCAP) HL

43 ANOTHER NINE MINUTES (Sony/ATV Tree, BMI/Chrysalis, 33 DONT MAKE ME EG (EMI April, ASCAP/Sea Gayle,
ASCAP/Tiny Buckets 0' Music, ASCAP) HL ASCAP) HL

10  BACK AT ONE (Cancelled Lunch, ASCAP/UmversaI Poly- 41 DO WHAT YOU GOTTA DO (Almo, ASCAP/Craftworks,
Gram Intemational, ASCAP) H ASCAP) WBM

21 BECAUSE YOU LOVE ME (Sony/ATV Tree, BMI/Nothing 40  GOD GAVE ME YOU (Wamer-Tameriane, BMI/New Non-
But The Wolf, BMI/Universal- Sonw PonGram Intema- pareil, BMI/Scoggin, BMI/On The Mantel, BMI) WBM
tional, BMI/Seven Angels, BMI) H 73 GOIN' UNDER GETTIN' OVER YOU (Sony/ATV Tree,

56 BEEN THERE (Blackened, BMI/Steve Wariner, BMI) WBM BMI/Showbilly, BMI) HL

24 BEER THIRTY (Sony/ATV Tree, BMI/Showbilly, BMI/Wam- 65 GOODBYE EARL (EMI Blackwood, BMI/Rising Gorge, BMI)
er-Tamerlane, BMI/Constant Pressure, BMI) HL/AWBM

7 BIG DEAL (Mlghty Nice, BMI/Al Andersongs, BMI/BIue 5 ME DIDN'T HAVE TO BE (EMI April, ASCAP/Sea Gayle,
Water, BMIWindswept Pacific, BMI/Ye!Iow Desert, ASCAP/Love Ranch ASCAP) HL
BMI/My Life's Work, BMI) HLW 59  HERE COMES MY BABY (Mainstay, BMI)
1 BREATX!E (Cal v ASCAP/UmversaI Sonhglls 0Of PolyGram 18 HOME TO YOU (Arios Smith, SESAC/Good 0I' Delta Boy,

Intemational, BMI/HopeChest, BM SESAC/Mamalama, ASCAP)

52 BRING IT ON (Songs Of Universal, BMI/Zomba BMI/Teren 23 HOW DO YOU LIKE ME N0W7' (Tokeco Tunes,
It Up, BMI) WBM BMI/Wacissa River, BMI/CMI, BMI)

35 BUY ME A ROSE (Rex Benson BMI/Stone Forest, 72 IF YOU EVER LEAVE ME (Chi-Boy, ASCAP) WBM
BMI/Trip, B BMI/Blue Plate, BM) 14 | LOVE YOU (Sony/ATV Cross Keys, ASCAP/Encore Enter-

36 CAN'T NOBODY LOVE YOU (LIKE I DO) (Universal-MCA, tainment, BMI/Scott And Soda SC P/Bud D
ASCAP/Chrysalis, ASCAP/Songs For Debin, ASCAP) WBM ASCAP/Follazoo, ASCAP) C!

32 CARLENE (EMI /}Pnl ASCAP/Phil Vassar, ASCAP/EMI 51 I'MDIGGIN' IT (Burg-Isle, BMI/Starstruck AnEeI BMI) HL
Blackwood, BMI/Fiybridge, BMI/Rory Bourke, BMI) HL 38 IT'S A BEAUTIFUL THING (Windswept, ASCAP/Vellow
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HoW DO YOU MAKE A
CROWN RECORD LABEL 6O
AH-HAW'?

Bob !y
o i 4
“SWINGS INTO THE 21ST CENTURY”
—Praysoy *

* “THE JOINT JUMPS” *

—THE UTNE READER

*k ***4*4 Aok, K ok kK

ALBUM OF THE YEAR, COUNTRY “RAY BENSON GETS IT,
RIDE wiTH BOoB AND THAT’S THE REASON RIDE WITH BOB
SOUMNDS FRESH AND VITAL...”
COUNTRY COLLABORATION WITH VOCALS TExAS MONTHLY
“RoLy PoLY” WITH THE DIXIE CHICKS
“SWINGIN’ TRIBUTE GASSES UP COUNTRY’S PAST”
COUNTRY COLLABORATION WITH VOCALS —-ProPLE
“GOIN’ Away PARTY” WITH WILLIE NELSON
AND MANHATTAN TRANSFER  “THE MUSIC IS TOO RICH,
THE CASTING OF GUESTS TOO GOOD,
* INSTRUMENTAL PERFORMANCE AND THE PERFORMANCES TOO FUN AND TOO BRACING...”
“BoB’S BREAKDOWNS” —TOWER PULSE

ALBUM PACKAGING “SWINGS EASILY ACROSS GENRES”
BUDDY JACKSON, SALLY CARNS, AND Ray BENSON ~ —USA Topay *

BEST LONG FORM VIDEO “DisCc OF THE WEEK” *
“T'HE MAKING OF RIDE WITH BoB” —B0STON GLOBE

WITH 6 GRAMMYS OVER THREE DECADEC. ..
44&90 At The WMMgMA%w«A ool kicking off Thein 4th decade with a boom!
Y We o proud To be park of youn vision.... DREAMWORKL.
*

* CHECK OUT OUR WEBSITES: www.asleepatthewheel.com and www.dreamworksrecords.com

*

4& © 2000 Dr:Amworke RECORDS NASHVILLE
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BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 153 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. mn

Broadcast Data
JANUARY 22, 2000 BWDE e
z =z = F3
%) O 2 17} O 2
28| HE |20l g%| TITLE ARTIST | %5 ol | 85| So|2%| TITLE ARTIST | %5
TW|Qw | 33| xT ui O TW| QW33 |23 el
=2 |52 | ~<x{ =] PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & =2 |32 | ~Z| 2G| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
—— E— | GOD GAVE ME YOU - BRYAN WHITE
3 No. 1 . 4 52 o {J.HOUSTON A.GOLDMARK, J.D. HICKS) T
BREATHE 5 weeks at No. 1 AITH HILL
(D] 1] 1]16 BGALLIMORE EHILL (HLAMAR,S BENTLEY) WARNER BROS. ALBUM CUTWRN T | | 61 | — | 4 | DOWHAT YOU GOTTA DO GARTH BROOKS | 4
COWBOY TAKE ME AWAY DIXIE CHICKS g
@ 2 3 2 B.CHANCEY,PWORLEY (M.SEIDEL,M.HUMMON) MONUMENT ALBUM CUT + 2 & — 4 S,'JELQT‘)YMQ?ME.TH (L HENGBER, R CROSBY) A’}‘V?lcfe";g%? 42
WHAT DO YOU SAY EBA
3 | 4 | 19 | 0 ALLOYRMCENTIRE (M DULANEYN. THRASHER) (V) MCA NASHVILLE 172131 1 | 5 3162 8 {QY%N?:E Rgaf);g_ﬁ&kgx\i 1.08Y) (cfl(—:x)’;‘(’:‘/)l E,EE 6[5);\3! 43
MY BEST FRIEND TIM MCGRAW
@55 |8 B.GALLIMORE,J.STROLID,T.MCGRAW (A.MAYO,B.LUTHER) curs aBomcur | 4 4 | 68 | 39 ;’_‘{E\,A[LIIC:‘SE(&%REEN, V,éghﬁﬁﬁ%ﬁ 4
HE DIDN'T HAVE TO BE BRAD PAISLEY
@ o 2 | 21 | £ROGERS (B.PAISLEYK.LOVELACE) (V) ARISTANASHVILLE 13176 1 | | 1 — [ 9 LAW}TLESOLI\\I l%.ETT(;Tr-VEE?R.“I!l.é}?ELCES) ATLENQI%J%LSJ,?&E 45
POP A TOP ALAN JACKSON '
@ 6 I 16 1 STEALL (NSTUCKEY) (V) ARISTA NASHVILLE 13183 1 b 81— | 1 I’S-’TEGCALOLIIPO':Q?'E)D TRETH Ag"igfﬁgd?&ﬁ 46
BIG DEAL LEANN RIMES ; ' —
8 8 21 7 REAL LIVE WOMAN TRISHA YEARWOOD
@ grsl rILNéES e s ilg; E?Tsjg | e 2 G.FUNDIS, TYEARWOOD (B.CRYNER) MCA NASHWILLE AtguM ouT | &7
" 9 9 19 8 ROCK THIS COUNTRY! SHANIA TWAIN
@ G TS T AL ] M B | — | 2 | Riuwe Gwangaon vecuvateu cort | 48
@] 7 f N BLAc’:(c BLACK) (vl) RCA 65§97 ] ! TS LU SIS Az (Cloyg T
5 = ONE LS R.E.ORRALL J.LEO (T.DOUGLAS,B.CRAIN, TBUPPERT) MONUMENT ALBUM CUT t
15 | 15 [Nl BACKATO RS U 10 I WILL BE LILA MCCANN
C.CHAMBERLAIN (B.MCKNIGHT) (V) MERCURY 562530 1 47 | — 8 M.SPIRO (T LEAH. B.FARRELL) ST AT 47
4142 I%IJXEI:ISIE)IA‘;L(JI%V}:L’K%RO"\(QEI\HCHOLSONASHAMBLIN) G%ﬁleengﬁﬁ 11 51 | 50| — | 16 | YMDIGGIN'IT ALECIA ELLIOTT | 5y
- - = Qi : T.BROWN,J. TEAGUE (D.BURGESS,M.MCCORD) (C) (D) (V) MCA NASHVILLE 172121 t
D] 13| 1| 2| O N son oot b POvERSTaEen N s cooga t | 1L BRING IT ON KEITH HARLING | 5, |
ALL THI'NCS CS;\IIS|DER'E.D A YANKEE GREY 52 2] — 11 D.JOHNSON,J.HOBBS (R.RUTHERFORD,G.TEREN) (C} (D) (V) GIANT 16900 5
@ 12 10 ] 31 R.THOMAS,J.LEO.R.E.ORRALL {T.HUNT) (C) (D) MONUMENT 79248 t 8 @ 66 | — 2 | JIMMY'S GOT A GIRLFRIEND THE WILKINSONS | 55
— | LOVE \V(OU MARTINA MCBRIDE D.JOHNSON,R.ZAVITSON, THASELDEN (A.SMITH,R HARBIN,R MCDONALD) GIANT ALBUM CUT
14 | 11| B | 26 |\ \iCRRIOE AWORLEY (THYLER AFOLLESE K FOLLESD V) RCA 658961 | 53 — 1 7 sg\ﬂ'EJBSSTEGTEg)E WIND ELEKTRA%?&%%\ (ﬁ; EULTJ/’E‘EVE‘ 53
PUT YOUR HAND IN MINE TRACY BYRD . -
@ | v |® B.J.WALKER,JR. (S.EWING J.W.BARBER) WRcAss907 | 10 (55)| 57 | — [gEMll LET'S MAKE LOVE FAITH HILL WITH TIM MCGRAW | 55
SMOKE RINGS IN THE DARK GARY ALLAN | | B.GALLIMORE, F.HILL (C.LINDSEY,M.GREEN,B.LUTHER,A. MAYO) WARNER BROS. ALBUM CUT/WRN
19 18 | 24 T.BROWN,M.WRIGHT (R.RUTHERFORD,H.ROBERT) (V) MCA NASHVILLE 172109 t 6 60 | — 2 ?ELE?K(TCHBEL?CE S.WARINER) CLINT BLACK WITH STEVRECAVX/L\B%IMNcha i
. o 9. 1
17 | 10 | 12 R O S RonD oY (RFERRELLFOLLESE Rt e 1 ! G| | 2 | UNCONDITIONAL ) CLAY DAVIDSON |5,
S.HENDRICKS, J.COLE (L.HENGBER,D.BRYANT,R.RUTHERFORD! VIRGIN ALBUM CU
16 16 28 HOME TO YOU JOHN MICHAEL MONTGOMERY 2
G.FUNDIS (ASMITH,S.LIGHT) ATLANTIC ALBUM CUT t 59 o 3 JJ%?E;)?(ED%SS(S)E esﬂvas%'Q)'Es THERE CHASLEJ: TAEé\LNIEUOTr\: 58
: ] N.B. ASYLUM ALBUM
25 24 12 LESSONS LEARNED TRACY LAWRENCE 19 -
T.LAWRENCE,F.ANDERSON .B.CARR (TLAWRENCE,PNELSON,L BOONE) ATLANTICALBUM CUTt | ™7 | 59 56 | | 14 | HERE COMES MY BABY THE MAVERICKS | 49
23 | 23 | 21| THIS WOMAN NEEDS SHEDAISY | 90 R MALO,D.COOK (C.STEVENS) MERCURY ALBUM CUT #
| D.HUFF (K.OSBORN, B BAKER.C.HARRINGTON) LYRIC STREET ALBUM CUT 1 —~=aml HoT SHOT DEBUT W=
BECAUSE YOU LOVE ME JO DEE MESSINA x
@ 21| 18 ] 1A | 0GRAW GALLIVORE (). SHERRILLKOSTAS) cuRB ALBUM cuT 1 | 19 NEWD | | L(\;’[LEL :;?s'}\?c%gwﬁ?w JuR FEL © o LYEIQEQ’R@E'YSQ‘?&S&} 60
IT'S A LOVE THING KEITH URBAN - - —
@ 24| 22| 22 |y ROLLINGS (KURBAN,MPOWELL capmoLABIMCLT 1 | 2 71| — | 2 | THELOOK JERRY KILGORE | ¢y
@ 2 | 26 | 10| HOW DO YOU LIKE ME NOW?! TOBY KEITH | 93 $.BOGARD,J STEVENS,S.HENDRICKS (T.NICHOLS,J.STEVENS) VIRGIN ALBUM CUT +
J.STROUD, TKEITH (T.KEITH,C.CANNON) DREAMWORKS ALBUM CUT t 68 | G THE CHAIN OF LOVE CLAY WALKER 62
) BEER THIRTY BROOKS & DUNN 19 D.JOHNSON,C. WALKER (J BARNETT,R.LEE) GIANT ALBUM CUT
20| 20 | 15 | 5 GALLIMORE,R.DUNN K BROOKS (R DUNN TMCERIDE) (V) ARISTA NASHVILLE 13188 1 NOTHING CATCHES JESUS BY SURPRISE JOHN MICHAEL MONTGOMERY
(63)| NEWD| 1 63
@ 2 7 ? THE QUITTIN' KIND JOE DIFFIE 91 G.FUNDIS (W.JENNINGS,T.O0UGLAS} ATLANTIC ALBUM CUT
1 ! D.COOK,L. WILSON (S.HOGIN,PBARNHART,M.D. SANDERS) (C) (D) EPIC 79268 64 51 o 2 TWENTIETH CENTURY ALABAMA 51
29 2 10 LOVE'S THE ONLY HOUSE MARTINA MCBRIDE % D.COOK,ALABAMA (D.SCHLITZ,C.A TCUMMINGS) {C) (0) RCA 65917
M.MCBRIDE,PWORLEY (T.OOUGLAS,B.CASON) (V) RCA 65933 t 0| 16 | GOODBYE EARL DIXIE CHICKS 50
@ 27 | 28 | 19 | DONTLIE - TRACE ADKINS | o7 B.CHANCEY,? WORLEY {D.LINDE} MONUMENT ALBUM CUT
e PWORLEY (C.BIGGERS,FROGERS} (V) CAPITOL 58812 t 75 3 | THE WAY YOU LOVE ME FAITH HILL | 5
31 | 30 | 15 | SMALL STUFF ALABAMA | g B.GALLIMORE FHILL {K.FOLLESE,M.DELANEY) WARNER BROS. ALBUM CUT/WRN
D COOK,ALABAMA (M.COLLIE,H.KANTER,E.STEVENS) (V) RCA 65935 67 - 3 MY HOMETOWN CHARLIE ROBISON 67
36 | 43 4 | THE BEST DAY GEORGE STRAIT | 1g L. MAINES,C.ROBISON (C.ROBISON) LUCKY DOG ALBUM CUT/COLUMBIA 1
Il il T.BROWN,G.STRA!T (C.CHAMBERLAIN,D.OILLON) MCA NASHVILLE ALBUM CUT NEW’ 1 NO MERCY TY HERNDON 68
2 | 33| 16 | ]TWAS CHELY WRIGHT | 39 J.SCAIFE (D.MORGAN, T.CERNEY,S.A.DAVIS) EPIC ALBUM CUT
T.BROWN,B.CANNON,N. WILSON (G.BURR M.WRIGHT) (V) MCA NASHVILLE 172113 1 65 1 B 5 | TWILL..BUT SHEDAISY | 5
@ 33 | 35 | 10 | DADDY WON'T SELL THE FARM MONTGOMERY GENTRY | 31 D.HUFF (K.OSBORN,J.DEERE) LYRIC STREET ALBUM CUT
J.SCAIFE (S.FOX,R.BRANDA) COLUMBIA ALBUM CUT t NEWD | 1| WHAT | NEED TO DO KENNY CHESNEY 70
@ 5 | 4 13 | CARLENE PHILVASSAR | 35 B.CANNON,N.WILSON (B.LUTHER, TOAMPHIER) BNA ALBUM CUT
B.GALLIMORE {PVASSAR,C.BLACK,R.M .BOURKE) ARISTA NASHVILLE ALBUM CUT t NEW ’ | TO GET TO YOU LORRIE MORGAN 1
@ 34 38 15 | DON'T MAKE ME BEG STEVE HOLY 13 ) STROUD,L.MORGAN (H.LAMAR,B.JAMES) BNA ALBUM CUT
= WERIMESIEROGERS) (CIHONGAICOREH308721 72 | 69 | _ | g9 | IFYOUEVER LEAVE ME BARBRA STREISAND/VINCE GILL | g9
4 30 3 104 COUNTRY BOY CAN SURVIVE (Y2K VERSION) CHAD BROCK WITH HANK WILLIAMS JR. & GEORGE JONES 30 D.FOSTER,R.MARX (R.MARX) COLUMBIA ALBUM CUT 1
N.WILSON,B.CANNON (H.WILLIAMS JR.} (C) (D) (V) WARNER BROS. 16895/WRN NEW’ 1 GOIN’ UNDER GETTIN’ OVER YOU BROOKS & DUNN 73
@ 39 | 45 | 13 | BUY MEAROSE KENNY ROGERS | 35 B.GALLIMORE,R.DUNN.K BROOKS (R DUNN,TMCBRIDE) ARISTA NASHVILLE ALBUM CUT
K.ROGERS,B.MAHER,J.MCKELL (J.FUNK,E.HICKENLOOPER) OREAMCATCHER ALBUM CUT t D Ewb | RUNAWAY GARY ALLAN | 75 n
37 | 49 | 11 | CAN'T NOBODY LOVE YOU (LIKE | DO) WYNONNA | 3¢ @ w TBROWN,M WRIGHT (D.SHANNON,M CROOK) MCA NASHVILLE ALBUM CUT
J.STROUD (D.ORTON C.MAJESKD (C) (D) (V) CURB 17214 1/MERCURY @ NEWD | 1 YOUR LOVE JiM BRICKMAN FEATURING MICHELLE WRIGHT | 7
38 | 51 | g | MEAND MAXINE SAMMY KERSHAW [ 37 D.DEVILLER,S.HOSEIN (J.BRICKMAN . HOSEIN,D.DEVILLER) WINDHAM HILL ALBUM CUT 1
K.STEGALL (G.BRADBERRY,M.LUNN) (V) MERCURY 117212 O Record et " Sl of o A ; ;
[ ecords showing an increase In detections over the previous week, regardless of chart movement. Alrpower awarded to songs appearng in the
G| @ | | B | ITSABEAUTIULTHING 010 o s | | 12020 e 5 Al ad e s s o s it G aters, T i e 125
rem m atter we . 1aeocl|| vVail Iy, 0g nul er IS Tor Ingle, or vinyl single I Ing| unaval! .
| 42 59 7 g&?ﬁ&%’ééﬁ%ﬁcmEART DR&SS&%QS%%BSE&? L 39 Cassette singie availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single avail-

ability. (X) CD maxi-single availability. © 2000, Bitiboard/BPI Communications.
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SoundSca

n
LI

®

-4 Tk
e o I D~ e o P

£z % g i 2| £3 | TITLE MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST B 2 £ i 2| £5 | TITLE MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST

—~amf NO. 1 B 14 | 15 [ 13 | 37 | ROCKY TOP ‘96 DECCA 155274/MCA NASHVILLE THE OSBORNE BROTHERS

1 1 2 | 15 | BIG DEAL cura 73086 7 weeks at No. 1 LEANN RIMES 16 | 16 | 10 | DON'T MAKE ME BEG CuRs 73087 STEVE HOLY

(2)| 2 | 3 | 5 | ACOUNTRY BOY CAN SURVIVE (Y2K VERSION) wiciacs stsvax CHAD BROCK WITH HANK WILLIAMS JR. & GEORGE JONES 16 | 14 | 15 | 29 | LONELY AND GONE COLUMBIA 79210/S0NY MONTGOMERY GENTRY

3 | 4 | 4 | 21 | ITDONTMATTER TO THE SUN/LOST IN YOU @ cepirol 56728 GARTH BROOKS AS CHRIS GAINES 17 | 20 | 18 | 21 | ARE YOUR EYES STILL BLUE CURB 73085 SHANE MCANALLY

4 | 5 | 6 | 16 | I'MDIGGIN' IT MCANASHVILLE 172121 ALECIA ELLIOTT 18 | 18 | 22 | 80 | I'MALRIGHT/BYE BYE ® curs 73034 JO DEE MESSINA

5 6 7 10 | LITTLE BIRD ARISTA NASHVILLE 13184 SHERRIE AUSTIN 19 | 19 | 17 | 33 | LIGHTNING DOES THE WORK WARNER BROS. 16384/ WRN CHAD BROCK

6 7 5 16 | STEAM epiC 79269/50NY TY HERNDON 20 | 17 | 21 | 35 | NEVER BEEN KISSED ARISTA NASHVILLE 13140 SHERRIE AUSTIN

7 3 1 10 DECK THE HALLS LYRIC STREET 164036/HOLLYWOOD SHEDAISY 21 21 _19 28 YOU’'RE STILL BEAUTIFUL TO ME ASYLUM 64035/EEG BRYAN WHITE

8 | 8 | Il | 6 | TWENTIETH CENTURY/NEW YEAR'S EVE 1999 RCA 65917/RLG ataama | |(@2D)] 24 | — | 2 | THE FUN OF YOUR LOVE ava 65931/ JENNIFER DAY

(8)] 121 9 | 8 | CAN'T NOBODY LOVE YOU (LIKE | DO) CURB 172141/MERCURY WYNONNA 23 | 2 | 20 | 21 | AMATTER OF TIME BNA65784/RLG JASON SELLERS

10 | 11 | 14 | 136 | HOW DO I LIVE A° curs 73022 LEANN RIMES 24 | 23 | 25 | 58 | COMMITMENT @ curB 73055 o LEANN RIMES

11 10 ] 8 | 12 | THE QUITTIN' KIND epc 79268/50NY JOE DIFFIE ()| NEWD IT'S A BEAUTIFUL THING REPRISE 16926/WRN PAUL BRANDT
12 9 10 42 | PLEASE REMEMBER ME/FOR A LITTLE WHILE CURB 73080 TIM MCGRAW (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for net shipment of 500,000
13 13 12 2 ALL THINGS CONSIDERED MONUMENT 79248/SONY YANKEE GREY fﬁéfy(gglj)@;gg\& g(ielrltt;g:?é;anP{o&'or;:;“suhr:g;r:ggrt]so;;drggllﬁréslg;s, ::‘I:z.atlnum), with multimillion tittes indicated by a numeral following

www.billboard.com

www.americanradiohistorv.com

BiLLBOARD JANUARY 22, 2000


www.americanradiohistory.com

Billboard

JANUARY 22, 2000

Artists & Music

ﬁ é % COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
% | 2 ||  SALES REPORTS COLLECIED. COMPILED. AND PROVIDED BY SondScan® — m
x
2 |3 [EZ] ARTIST [T | [ -z
=0 | 250 BT MU e IS Ellington’s original handwritten manuseript. “I think
sl NO. 1 B it was recorded in 1927, but I've yet to hear it,” he says.
@IEE \%:\\IIE“Q 5{!)(35;3% WHEN 1 Loor st ENYOEé “I could see that it had a Caribbean feel, and it fasci-
- T R nated me because it reminded me of the old New
@31 | €cM 547949 R THE MELODY AT NIGHT, WITH YOU NQTES Orleans songs. It gave me the opportunity to play
3 | 2 | 32| HARRY CONNICK, JR. p—— - around within the arrangements like the old New Or-
TR ) leans players would.
4 | 5| 15| VARIOUS ARTISTS = v ! .
32 JAZZ 32152 JAZZ FOR THOSE PEACEFUL MOMENTS by Steve Graybow What's interesting is that the bridge to the song
5 | 4 | 15| TONY BENNETT sounds completely modern, even though it was writ-
RPM/COLUMBIA 63668/CRG BENNETT SINGS ELLINGTON HOT & COOL . ; . ;
VARIOUS ARTISTS DR. AND THE DUKE: New Orleans native son Mac  ten in the '20s,” he adds. “It sounds like something that
,@ﬁ 3|70 3232097 JAZZ FOR THE QUIET TIMES | “Dr. John” Rebennack is known for his ability to  became popular later, in the '50s or ’60s. It shows how
7 | 6 |82 | YARIOUS ARTISTS e assimilate virtually any type of music into his swampy  ahead of his time Ellington was.”
8 | 8 |49 | VARIOUS ARTISTS Crescent City sound, replete with his trademark While arranging the songs for his band (drummer
32 JAIZ 32106 JAZZ FOR WHEN YOU'RE ALONE | laconic vocals and boogie-woogie piano stylings. Sim-  Herman Earnest I11, guitarist Bobby Broom, bassist
9 | 10|49 | MILES DAVIS csssacke T p—— ilarly, one of the many beauties intrinsic in the com-  David Barard, saxophonist Ronnie Cuber, and per-
10 | 13 | 31 | VARIOUS ARTISTS positions of Duke Ellington is the music’s ability to  cussionist Cyro Baptista), Rebennack utilized a now-
SRALYRERIED AnZAROR il BZDAY adapt to virtually any situation while retainingits own  standard technique pioneered by Ellington. “Duke
ROSEMARY CLOONEY : P £ 1ee? Y s
112 [ 11| congoro 4870 SONGS FROM THE GIRL SINGER - A MUSICAL AUTOBIOGRAPHY pnigueper sonality. , arranged the songs s;’)’e(nflcally dor
12 | 11| 55 | VARIOUS ARTISTS Soit’s serendipitous that Dr. John would, for his 18th the guys in his band,” he says. “It
32 JAzZ 32101 JAZZ FOR THE OPEN ROAD album as a bandleader and his debut for Blue Note, made each recording special. and as
3713 %L%B'Q%GZE'NSTE'N WATHRTHESMEVNARDIEERGUSORNEISIEERE e offer up “Duke Elegant.” Due Feb. 1, the set is a col- the band changed, the songs changed
14 | 16| 16| THE RAMSEY LEWIS TRIO lection of Ellington songs played in Rebennack’s own with the band. That opened the doors
NARADA 47996VIRGIN APPASSIONATA inimitable way. for the way people write today, and
MICHAEL BRECKER o Y . 3 . ol
15 115 | 10| VervE sa78aan TIME S OF THE ESSENCE “Originally, I wanted an entire album of Duke songs that’s the way I did this record, keep-
16 | 17|41 | CASSANDRA WILSON that no one had ever heard before,” says Rebennack. ing in mind the players I was using.”
3*;?8555‘2;3T/T§F’T'TS°L = MRAVEDNGIMILES “But there was not as much unreleased material as I A Ultimately, Rebennack hopes that
17 | 14]29 | Narwis000a JAZZ - DISCOVER AN AMERICAN ORIGINAL had hoped for, so I set about doing his songs in my own DR. JOHN “Duke Elegant” will “make people
18 |19 2 ;/01:‘5 |C Bxlsjs?c /ﬁrgol lngs SWEET AND LOWDOWN - KUSIC FROM THE HOTION PIGTURE way, going back to arrangements that I would play down who wouldn't listen to jazz appreciate
PONCHO SANCHEZ in New Orleans strip joints and clubs back in the '50s.”  Ellington. I actually tested this out on one of my daugh-
RE-ENTRY] concoRD a7z 4863/CONCORD __LATIN SOUL Rebennack did, however, manage to unearth threelit-  ters. She doesn’t particularly like jazz, and she liked
RE-ENTRY| WYNTON MARSALIS SEPTET T e T tle-known morsels of Ellingtonia, including “I'm Gonna ~ some of the cuts. That’s the reaction I was hoping for.
STEVE TYRELL Go Fishin’,” originally on the “Anatomy Of A Murder” “You can do just about anything with an Ellington
NEWD | 2 S 832090 A NEW STANDARD soundtrack, and “On The Wrong Side Of The Railroad  song,” he adds. “He did just about anything. If you lis-
27| ||20] o]} GATRICIABARBER e R Tracks,” which he believes is previously unrecorded. ten to 20 versions of him playing certain songs, it's like
THE PHIL COLLINS BIG BAND However, Rebennack’s prized find is the Ellington 20 different things. And there are as many more pos-
B 18] sriawrcasiowae A HOT NIGHT IN PARIS composition “Flaming Sword,” which he learned from  sibilities. That's the beauty of Duke’s music.”
NEw) | TERI THORNTON
VERVE 547755VG I'LL BE EASY TO FIND
VARIOUS ARTISTS
NEW D | 0NCORD Jazz 5206/CONCORD IAZZ AT WEEK'S END
TOP CONTEMPORARY JAZZ ALBUMS .
—emll NO. 1 B
1 1 8 KENNY G A’ No. 1
ARISTA 19090 FAITH: A HOLIDAY ALBUM
ARISTA 19085 CLASSICS IN THE KEY OFG_ NNEL
DAVE KOZ A
3 3|15 CAPITOL 99458 THE DANCE T“E JAlsz“t‘:::‘cast on
4 | 4 | 15| BONEYJAMES and BET S¥
L WARNER BROS. 47283 BODY LANGUAGE Monday Nights at
(5| 5 | 5 | GROVER WASHINGTON, JR. PM Eastern/
' COLUMBIA 69722/CRG PRIME CUTS: THE COLUMBIA YEARS 1987-1999 pacilic
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KEEPING

SCORE

by Bradley Bambarger

ROW OVER BEETHOVEN: As reported far and
wide last fall, an autographed miniature for string
quartet by Beethoven was discovered by Stephen
Roe of Sotheby’s in a private collection of papers
in Cornwall, England. Beethoven wrote the 23-bar
piece in 1817 as a souvenir for an English traveler
and critic, Richard Ford, and it was probably never
played, at least in public. The Eroica Quartet gave
the world premiere of the “Allegretto In B Minor”
in October at Sotheby’s auction house in London,
with the performance broadcast on the BBC.

Eroica violinist Peter Hanson compares the
brief score with the sort of drawing that Picasso
would dash off on a cocktail napkin as a memento
for friends. The manuscript was sold in early
December to a Swiss concern, Foundation Martin
Bodmer, for 166,500 pounds ($275,000).

The Eroica had wished to include a recording of
the newfound piece as a bonus on its upcoming Har-
monia Mundi Beethoven disc. But, according to the
group, the inclusion of the “Allegretto” has been
dropped following the threat of a lawsuit by Sothe-
by’s. Even though the 50
seconds’ worth of music
itself is public domain and
could have been widely
taped and transcribed
from the BBC broadcast
and subsequent airings
worldwide, Sotheby’s
client would apparently
like to preserve not only
the manuscript as “fresh”
but its realization, too
(possibly trying to reserve
the premiere take for a
recording of its own spon-
sorship). Roe will only
state that the initial prohi-
bition of a recording was an element of Sotheby’s
premiere commission with the Eroica and that all
parties have now resolved to live up to that agree-
ment.

The Eroica disputes that there was any actual
“agreement.” In any event, violinist David Watkin
says that “it was a thrill to premiere the piece, and
it’s of course unfortunate that we ran into this dis-
pute. But although people might have listened to
our Beethoven CD with added interest because of
that extra minute of rare music, the piece isn’t what
was going to really make our disc. Our approach to
Beethoven’s quartets is already very radical and on
its own should cause shock waves.”

The Eroica will launch its new Beethoven album,
which comprises the Opus 74 “Harp,” Opus 95
“Serioso,” and Opus 135 quartets, in March with a
performance in Paris. Due later in the year from
the period-minded English group is a« Harmonia
Mundi set of the Schumann quartets.

INDIE LABELS’ 2000: Before Harmonia Mundi’s
Eroica Quartet Beethoven disc in March comes
one of the label’s prime offerings for the Bach
anniversary year: violinist Andrew Manze’s new
recording of the composer’s sonatas for violin and
continuo. Due in February, the disc also features
Manze’s virtuoso solo “reconstruction” of the
famous Toccata and Fugue in D Minor. Manze
undertakes his debut North American solo tour in
March and April.

Due from Harmonia Mundi in March is “I Am
The True Vine,” the second fine Arvo Pirt collec-

THE EROICA QUARTET

tion from Paul Hillier and his Theatre Of Voices.
The album includes the first recording of the char-
acteristically haunting title work and premieres of
“Tribute To Caesar” and “Woman With The
Alabaster Box,” plus Hillier’s takes on such past
pieces as the Berliner Mass. (Prior to that album
comes KCM’s February release of the instrumental
Part set “Alina.” The disc features three different
versions of the chamber haiku “Spiegel Im
Spiegel,” as well as two improvisations by pianist
Alexander Malter on the composer’s breakthrough
piano piece, “Fiir Alina.”)

Upcoming from Harmonia Mundi’s stable of dis-
tributed labels: This month, the historical special-
ist Marston offers its first volume of ’30s broadcast
recordings by that legendarily incandescent sopra-
no Rosa Ponselle, and Channel Classics has a Feb-
ruary album from Dutch cellist Peter Wispelway
that pairs Shostakovich’s First Concerto and
Kodaly’s sublime solo sonata. Also in February,
Astree/Naive has lutenist extraordinaire Hopkin-
son Smith’s transcriptions of Bach’s sonatas and
partitas for solo violin; Jordi Savall’s Alia Vox has
a double-disc set of Sephardic romances and dances
due in March; and by the fall expect from Opus 111
an album of Gesualdo madrigals from Rinaldo
Alessandrini and his Concerto Italiano.

Strange as it may seem, the first album devoted
to works by 72-year-old Pulitzer Prize-winning com-
poser Domenick Argento comes out in February,
via Reference Recordings.
Eiji Oue and the Min-
nesota Orchestra (of
which Argento is composer
laureate) perform the title
work—*“Valentino Dances,”
from Argento’s 1994 opera,
“The Dream Of Valenti-

0o”—plus “Le Tombeau D’
Edgar Allen Poe” with
tenor Chad Shelton,
among other pieces. Refer-
ence Recordings is distrib-
uted in North America by
Allegro Corp.

Other upcoming Allegro-
distributed offerings
include another entry in pianist Joanne Polk’s
Arabesque survey of composer Amy Beach, a
March dise featuring the Piano Concerto (with the
English Chamber Orchestra) and the Piano Quin-
tet (with the Lark Quartet). In March, Marquis
Classics begins reissuing early albums by star bari-
tone Bryn Terfel (originally on the Welsh Sain
label) with “Songs Of My Welsh Home,” recorded
from 1984-90. Also due are Terfel’s takes on Schu-
bert’s “Schwanengesang” and the songs of Welsh
composer Meiron Williams.

Out in March in Europe and May in the U.S. is
Winter & Winter’s latest classical homage from
questing jazz pianist Uri Caine. Known increas-
ingly for his provocative arrangements of Mahler
symphonies and songs (Keeping Score, Billboard,
Oct. 2, 1999), Caine is taking on not only Bach this
year but also one of his most beloved masterworks,
“The Goldberg Variations.” The double-disc set will
feature various spins on the variations, with con-
tributions from both jazz players (clarinetist Don
Byron, saxophonist Greg Osby) and classical
ensembles (Vittorio Ghielmi’s gamba quartet).
Caine and company will tour the world with the
“Goldbergs,” including an April concert in Cologne,
Germany, that will be broadcast in six European
countries and a six-gig stand at Spain’s San Sebas-
tian Jazz Festival in July that will feature his Bach,
Mahler, Wagner, and Schumann material along-
side his “straight” jazz work. Due this spring is
Caine’s album of Schumann arrangements, which
conflate the composer’s Opus 47 and 48; by year’s
end expect his disc of Mahler’s “Kindertotenlieder.”
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2 SURROUND YOURSELF IN CLASSICS VARI-
OUS ARTISTS PLATINUM

3 CLASSICAL MIX VARIOUS ARTISTS POINT
CLASSIC!

4 BEATLES GREATEST HITS VARIOUS ARTISTS
INTERSOUND

5 20 CLASSICAL FAVORITES VARIOUS
ARTISTS MADACY

6 BABY'S FIRST CLASSICS VARIOUS ARTISTS
STCLAIR

7 BEETHOVEN: GREATEST HITS VARIOUS
ARTISTS REFERENCE GOLD

8 CLASSICAL GREATNESS IN THE MAKING
VARIOUS ARTISTS NARM

9 A NUTCRACKER CHRISTMAS VARIOUS
ARTISTS INTERSOUND

10 MOZART-GREATEST HITS VARIOUS ARTISTS
REFERENCE GOLD

11 GERSHWIN: AN AMERICAN IN PARIS VARI-
OUS ARTISTS MADACY

12 MEDITATION: GREATEST HITS VARIOUS
ARTISTS REFERENCE GOLD

13 CLASSICAL MASTERPIECES VARIOUS
ARTISTS MADACY
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QUS ARTISTS MADACY

15 BACH'S GREATEST HITS VARIOUS REFER-
ENCE GOLD
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Complete Nominations In Glassical Music For 42nd Annual Grammys

BEST ENGINEERED ALBUM

Crumb: Ancient Voices Of Children (A
Little Suite For Christmas, A.D. 1979;
Three Early Songs, Etc.), David Moulton,
Curt Wittig, engineers (James Freeman,
conductor/piano; Orchestra 2001; Barbara
Ann Martin, soprano), CRI; Dvofdk: Piano
Trio “Dumky,” Op. 90/Shostakovich:
Piano Trio No. 2, Op. 67/Rachmaninov:
Vocalise, Marc Aubort, engineer (Eroica
Trio), EMI Classics; DvoFak: Stabat Mater,
Michael Bishop, engineer (Robert Shaw, con-
ductor), Telarc; Mahler: Symphony No. 3,
Michael Bishop, Thomas Knab, engineers
(Jestis Lépez-Cobos, conductor), Telare;
Stravinsky: Firebird; The Rite Of Spring;
Perséphone, Markus Heiland, engineer
(Michael Tilson Thomas, conductor), RCA
Victor Red Seal.

PRODUCER OF THE YEAR
Adam Abeshouse; Andrew Keener;
Marina A. Ledin and Victor Ledin; James
Mallinson; Robina G. Young.

BEST ALBUM

Barték: Violin Concerto No. 2; Rhap-
sodies Nos. 1 & 2, Gil Shaham, violin; Pierre
Boulez, conductor; Christian Gansch, pro-
ducer (Chicago Symphony Orchestra),
Deutsche Grammophon; Beethoven: The
Violin Sonatas (Nos. 1-3, Op. 12; Nos. 1-3,
Op. 30; “Spring” Sonata, Etc.), Anne-
Sophie Mutter, violin; Lambert Orkis, piano;
Ulrich Vette, producer, Deutsche Gram-
mophon; Dvoidk: Stabat Mater, Robert
Shaw, conductor; Robert Woods, producer
(Nathan Berg, bass-baritone; Christine
Goerke, soprano; Stanford Olsen, tenor;
Marietta Simpson, mezzo-soprano; Atlanta
Symphony Orchestra Chorus; Atlanta Sym-
phony Orchestra), Telarc; Nielsen: Maska-
rade, Ulf Schirmer, conductor; Henriette
Bonde-Hansen; Aage Haugland; Gert-Hen-
ning Jensen; Kurt Ravn; Susanne Resmark;
Bo Skovhus; Chris Hazell, producer (various
artists; the Danish National Radio Chorus;
the Danish National Radio Symphony
Orchestra), Decca; Stravinsky: Firebird;
The Rite Of Spring; Perséphone, Michael
Tilson Thomas, conductor; Andreas
Neubronner, producer (Vance George,
Sharon J. Paul, Joyce Keil, choir directors;
Stuart Neill, tenor; Ragazzi, the Peninsula
Boys Chorus; San Francisco Symphony Cho-
rus; San Francisco Girls Chorus; Stephanie
Cosserat, narrator; San Francisco Sympho-
ny), RCA Victor Red Seal.

BEST ORCHESTRAL PERFORMANCE

Mabhler: Symphony No. 1, Pierre Boulez,
conductor (Chicago Symphony Orchestra),
Deutsche Grammophon; Mahler: Sympho-
ny No. 3, Sir Simon Rattle, conduetor (Simon
Halsey, choir director; Birgit Remmert, con-
tralto; City Of Birmingham Symphony
Youth Chorus; Ladies Of The City Of Birm-
ingham Symphony Chorus; City Of Birm-
ingham Symphony Orchestra), track from
Mabhler: Symphony No. 3; eight Lieder From
“Des Knaben Wunderhorn,” EMI Classics;
Mahler: Symphony No. 9, Benjamin Zan-
der, conductor (Philharmonia Orchestra),
Telarc; Revueltas: Sensemaya (Sense-
may4; Ocho Por Radio; First Little Seri-
ous Piece, Etc.), Esa-Pekka Salonen, con-
ductor (Los Angeles Philharmonic New
Music Group; Los Angeles Philharmonic),
Sony Classical; Stravinsky: Firebird; The
Rite Of Spring; Perséphone, Michael Tilson
Thomas, conductor (Joyce Keil, Sharon J.
Paul, choir directors; Stuart Neill, tenor;
Ragazzi, the Peninsula Boys Chorus; San
Francisco Symphony Chorus; San Francis-
co Girls Chorus; Stephanie Cosserat, narra-
tor; San Francisco Symphony), RCA Victor
Red Seal.

BEST OPERA RECORDING

Adeés: Powder Her Face, Thomas Adeés,
conductor; Valdine Anderson; Roger Bryson;
Jill Gomez; Niall Morris; Chris de Souza,
producer (Almeida Ensemble), EMI Clas-
sics; Dvarak: Rusalka, Sir Charles Mack-
erras, conductor; Renée Fleming; Ben Hep-
pner; Michael Haas, producer (various

artists; the Kuhn Mixed Chorus; Czech
Philharmonic Orchestra), London/Decca;
Ligeti: Le Grand Macabre, Esa-Pekka
Salonen, conductor; Laura Claycomb;
Sibylle Ehlert; Charlotte Hellekant; Derek
Lee Ragin; Jard van Nes; Ulrich Schneider,
producer (various artists; London Sinfoni-
etta Voices; Philharmonia Orchestra), Sony
Classical; Messiaen: Saint Francois D’As-
sise, Kent Nagano, conductor; Dawn
Upshaw, soprano; Jose van Dam, baritone;
Sid McLauchlan, producer (Arnold Schoen-
berg Chorus; Hallé Orchestra), Deutsche
Grammophon; Nielsen: Maskarade, Ulf
Schirmer, conductor; Henriette Bonde-
Hansen; Aage Haugland; Gert-Henning
Jensen; Kurt Ravn; Susanne Resmark; Bo
Skovhus; Chris Hazell, producer (various
artists; the Danish National Radio Chorus;
the Danish National Radio Symphony
Orchestra), Decca; Stravinsky: The Rake’s
Progress, John Eliot Gardiner, conductor;
Ian Bostridge; Bryn Terfel; Anne Sofie von
Otter; Deborah York; Nicholas Parker, pro-
ducer (Monteverdi Chorus; London Sym-
phony Orchestra), Deutsche Grammophon.

BEST CHORAL PERFORMANCE

Britten: War Requiem, Robert Shafer,
conductor; Joan McFarland, Betty Scott, choir
directors (Richard Clement, tenor; Christine
Goerke, soprano; Richard Stilwell, baritone;
Maryland Boys Chorus; Shenandoah Con-
servatory Chorus; the Washington Chorus;
the Washington Orchestra), the Washington
Chorus; Handel: Solomon, Paul McCreesh,
conductor (Inger Dam-Jenson, soprano;
Andreas Scholl, countertenor; various artists;
Gabrieli Consort; Gabrieli Players), Archiv;
Schmidt: Book Of The Seven Seals, Franz
Welser-Most, conductor;
Michael Glaser, chorus
master (Stig Andersen,
tenor; René Pape, bass;
various artists; Bavarian
Radio Chorus; Bavarian
Radio Symphony Orches-
tra), EMI Classics; Schu-
bert: Mass In A Flat,
John Eliot Gardiner, con-
ductor (Neill Archer,
tenor; Michael George,
bass; Sally Bruce Payne,
mezzo-soprano; Deborah
York, soprano; Monteverdi
Chorus; Orchestra Revo-
lutionnaire Et Roman-
tique), Philips; Walton:
Belshazzar’s Feast, Sir
Simon Rattle, conductor;

Classical-crossover nominee
“Short Trip Home” features,
from left, Sam Bush, Joshua
Bell, Edgar Meyer, and Mike
Marshall (Music to My Ears,
Billboard, Aug. 21, 1999).

Murray Perahia, piano, Sony Classical;
Chopin: The Four Ballades; Berceuse,
Op. 57; Barcarolle, Op. 60; Scherzo No.
4, Op. 54, Evgeny Kissin, piano, RCA Vic-
tor Red Seal; Confrey: Piano Music (Kit-
ten On The Keys; African Suite; Moods
Of A New Yorker, Etc.), Eteri And-
japaridze, piano, Naxos; Rzewski: The
People United Will Never Be Defeated;
Down By The Riverside; Winnsboro Cot-
ton Mill Blues, Marc-André Hamelin,
piano, Hyperion; Shostakovich: 24 Pre-
ludes & Fugues, Op. 87, Vladimir Ashke-
nazy, piano, Decca.

BEST CHAMBER MUSIC PERFORMANCE

Beethoven: The Violin Sonatas (Nos. 1-
3, Op. 12; Nos. 1-3, Op. 30; “Spring”
Sonata, Etc.), Anne-Sophie Mutter, violin;
Lambert Orkis, piano, Deutsche Gram-
mophon; Dvoiék: Piano Trio “Dumky,”
Op. 90/Shostakovich: Piano Trio No.
2/Rachmaninov: Vocalise, Eroica Trio,
EMI Classics; Hindemith: Quartet For
Clarinet, Violin, Cello And Piano/Shos-

takovich: Piano Quintet In G Minor, Op. -

57, Boston Symphony Chamber Players;
Gilbert Kalish, piano, Arabesque; Schubert:
The “Trout” Quintet/Wolf: Italian Sere-
nade/Mozart: Eine Kleine Nachtmusik,
Joseph Carver, double bass; Andreas Hae-
fliger, piano; Takacs Quartet, London;
Tchaikovsky/Shostakovich: Piano Trios,
Martha Argerich, piano; Gidon Kremer, vio-
lin; Mischa Maisky, violoncello, Deutsche
Grammophon.

BEST SMALL ENSEMBLE PERFORMANCE
(WITH OR WITHOUT CONDUCTOR)

Brahms: Quintet In B Minor For Viola
& Strings, Arranged By
Bashmet/Shostakovich:
Thirteenth String Quar-
tet In B Flat Minor,
Arranged By A. Tchai-
kovsky, Yuri Bashmet,
viola; Moscow Soloists,
Sony Classical; Colors Of
Love (Works Of Thom-
as, Stucky, Tavener,
Rands, Etec.), Chanti-
cleer; Joseph Jennings,
conductor; Teldec Classics
International; Corelli:
Concerti Grossi, Op. 6,
Nos. 7-12, Modo Antiquo;
Federico Maria Sardelli,
conductor; Tactus; Scar-
latti: Il Primo Omicidio,

Simon Halsey, Gareth

Morrell, choir directors (Thomas Hampson,
baritone; City Of Birmingham Symphony
Chorus; the Cleveland Orchestra Chorus;
City Of Birmingham Symphony Orchestras),
track from Walton: Belshazzar’s Feast; Sym-
phony No. 1, EMI Classics.

BEST INSTRUMENTAL SOLOIST(S)
PERFORMANCE (WITH ORCHESTRA)

Barték: Violin Concerto No. 2; Rhap-
sodies Nos. 1 & 2, Gil Shaham, violin; Pierre
Boulez, conductor (Chicago Symphony
Orchestra), Deutsche Grammophon; Beet-
hoven: Violin Concerto/Bernstein: Sere-
nade, Hilary Hahn, violin; David Zinman,
conductor (Baltimore Symphony Orchestra),
Sony Classical; Britten: Double Concerto
In B Minor, Yuri Bashmet, viola; Gidon Kre-
mer, violin; Kent Nagano, conductor (Hallé
Orchestra), track from Britten: Double Con-
certo; Two Portraits; Young Apollo; Sinfoni-
etta, Erato; Prokofiev: Piano Concertos
Nos. 1 & 3/Barték: Piano Concerto No. 3,
Martha Argerich, piano; Charles Dutoit, con-
ductor (Orchestra Symphonique De Mon-
tréal), EMI Classics; Seriabin: ’iano Con-
certo, Anatol Ugorski, piano; Pierre Boulez,
conductor (Chicago Symphony Orchestra),
track from Scriabin: Le Poéme De L'extase;
Piano Concerto; Prométhée, Deutsche
Grammophon.

BEST INSTRUMENTAL SOLOIST
PERFORMANCE (WITHOUT ORCHESTRA)
Bach: English Suites Nos. 2,4 & 5,

Antonio Abete, bass;
Akademie Fiir Alte Mu-
sik, Berlin; Richard Croft, tenor; Bernarda
Fink, alto; René Jacobs, conductor/coun-
tertenor; Graciela Oddone, soprano;
Dorothea Réschmann, soprano; Harmonia
Mundi France; Schoenberg: Pierrot
Lunaire, Op. 21; Herzegewichse, Op. 20;
Ode To Napoleon Buonaparte, Op. 41,
Pierre Boulez, conductor; Ensemble Inter-
Contemporain; David Pittman-Jennings,
baritone; Christine Schifer, soprano;
Deutsche Grammophon.

BEST CLASSICAL VOCAL PERFORMANCE

Eisler: The Hollywood Songbook
(Eisler: Der Sohn; In Den Weiden; Friih-
ling, Etec.), Matthias Goerne, baritone
(Eric Schneider, piano), London/Decca;
German Romantic Opera (Arias From
Tristan Und Isolde, Rienzi, Siegfried,
Etc.), Ben Heppner, tenor (Donald Runni-
cles, conductor; NDR Sinfonieorchester),
RCA Victor Red Seal; Handel: Operatic
Arias (Arias From Ariodante, Giulio
Cesare, Rinaldo, Etc.), David Daniels,
countertenor (Sir Roger Norrington, con-
ductor; Orchestra Of The Age Of Enlight-
enment), Virgin Classics; Mahler: Des
Knaben Wunderhorn, Thomas Quasthoff,
baritone; Anne Sofie von Otter, mezzo-
soprano (Claudio Abbado, conductor;
Berliner Philharmonisches Orchester),
Deutsche Grammophon; Schubert: Win-
terreise, Thomas Quasthoff, bass-baritone
(Charles Spencer, piano), RCA Victor Red
Seal.

BEST CLASSICAL CONTEMPORARY
COMPOSITION

Adeés: Asyla, Thomas Adés, composer
(Sir Simon Rattle, conductor; City Of
Birmingham Symphony Orchestra),
track from Adés: Asyla (Concerto Con-
ciso; These Premises Are Alarmed;
Chamber Symphony, Etec.), EMI Clas-
sics; Boulez: Répons, Pierre Boulez,
composer (Vincent Bauer, vibraphone;
Florent Boffard, piano; Pierre Boulez,
conductor; Frédérique Cambreling,
harp; Michel Cerutti, cimbalom; Daniel
Ciampolini, xylophone, glockenspiel;
Ensemble InterContemporain; Andrew
Gerzso, electro-acoustic realization;
Dimitri Vassilakis, piano), track from
Boulez: Répons (Répons; Dialogue De
L’ombre double), Deutsche Gram-
mophon; Imbrie: Requiem, Andrew
Imbrie, composer (Harold Rosenbaum,
choir director; George Rothman, con-
ductor; Lisa Saffer, soprano; New York
Virtuoso Singers; Riverside Symphony),
track from Imbrie: Requiem; Piano Con-
certo No. 3, Bridge; Kernis: Air For
Violin, Aaron Jay Kernis, composer
(Joshua Bell, violin; David Zinman, con-
ductor; Minnesota Orchestra), track
from Kernis: Air For Violin; Double
Concerto For Violin And Guitar; Lament
And Prayer), Argo; Tavener: Eternity’s
Sunrise, John Tavener, composer (Paul
Goodwin, choir director; Patricia
Rozario, soprano; the Orchestra Of The
Academy Of Ancient Music), track from

Billboord

Tavener: Eternity’s Sunrise (Song Of
The Angel; Petra: A Ritual Dream;
Funeral Canticle, Etc.), Harmonia
Mundi USA.

BEST CLASSICAL CROSSOVER ALBUM

Beautiful Star—A Celebration Of
Christmas (O Holy Night; Wexford Carol;
This Little Babe, Etc.), Buryl Red, con-
ductor (various artists; Joseph Joubert, key-
board; Charlie McCoy, harmonica; the Cen-
tury Men), Resmiranda; Christmas By The
Bay (The First Nowell; Rejoice, O Virgin;
Ave Maria, Etc.), Vance George, conductor
(John Fenstermaker, organ; Marc Shapiro,
piano; San Francisco Symphony Chorus),
Delos; If Ever I Would Leave You—The
Songs Of Alan Jay Lerner, Bryn Terfel,
bass-baritone (Paul Daniel, conductor; Cho-
rus Of Opera North; English Northern Phil-
harmonic), Deutsche Grammophon; Meyer:
Short Trip Home (In The Nick Of Time;
BP; Concert Duo, The Prequel, Etc.),
Joshua Bell, violin; Sam Bush, mandolin, vio-
lin; Mike Marshall, guitar, mandola, violin;
Edgar Meyer, double bass, Sony Classical;
Schickele: Hornsmoke (Piano Concerto
No. 2 In F Major “Ole”; Brass Calendar;
Hornsmoke—A Horse Opera), the Chest-
nut Brass Company; Peter Schickele, piano,
narrator (Cynthia Carr, horn), Newport
Classic; Take The “A” Train—Canadian
Brass Play The Music Of Duke Ellington
(It Don’t Mean A Thing; Echoes Of
Harlem; Solitude, Etc.), the Canadian
Brass, RCA Victor.
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Timeline Vista Buoyed By Tascam-Branded Recorders

SOMETHING FUNNY happened
to Bob McDonald on his way to revi-
talizing TimeLine Vista.

The turnaround specialist—hired
by the synchronizer manufacturer in
1995 to streamline the ailing compa-
ny—fell in love with the audio busi-
ness and decided to stay at TimeLine
beyond his intended interim stay.

“I didn’t think I'd be here that
long,” says McDonald, president/CEO
of the San Marcos, Calif.-based firm.
“T was brought in to decide what to do
with the company by the investors,
and it looked like a good opportunity.
Like a lot of people in this business, I
fell in love with the strange audio
world. I felt TimeLine was a good
place to stick around and try to help
grow.”

Since he took over, McDonald has
implemented a series of steps that
have been key to the company’s suc-
cess. For starters, he took the painful
step of downsizing to 25 employees
from a high of 100. Also, he undertook
an original equipment manufacturer
(OEM) strategy that has recently

yielded some of the pro audio indus-
try’s most talked about products,
manufactured in conjunction with
Tascam.

These include the Tascam-branded
MX-2424 hard-disc recorder and DA-
78HR and DA-98HR modular digital
multitracks. All of those units feature
24-hit resolution, and the MX-2424
offers the added capability of 12-track
recording at 96-kilohertz sampling.
(At 48 kHz, it offers 45 minutes of 24-
track recording in its internal drive,
with greater time capabilities with
additional storage.)

Although it's too early to gauge the
success of the TimeLine/Tascam
alliance, the September 1999 Audio
Engineering Society Convention was
abuzz with talk of their collaborative
products, particularly the MX-2424,
which carries a suggested list price of
$4,000.

Tascam Division manager Gene
Joly says, “Tascam has been working
with the folks at TimeLine for almost
three years. From what I've seen and
heard in other companies, this type of

[l -
MONIIOR.

by Paul Verna

relationship is very difficult to pull off.
It requires a great deal of communi-
cation, trust, and mutual respect. We
now have a number of different pro-
jects under way with them.”

Besides the Tascam-branded prod-
ucts, TimeLine has been busy with its
MMR line of digital dubbers and its
flagship Micro Lynx and Lynx-2 syn-
chronizers, all of which continue to
enjoy a robust business and a reputa-
tion for quality.

At the same time, TimeLine is ex-
ploring OEM relationships outside the
pro audio industry, including a soon-
to-be-announced venture in the digi-
tal cinema arena and some Internet-

BY GAIL MITCHELL

LOS ANGELES—Look up the
word “idle” in the dictionary and
you definitely won’t find Dallas
Austin’s name. The Atlanta-based
music man is among an elite group
of in-demand producers—includ-
ing Rodney Jerkins, Timbaland,
Swizz Beatz, and Kevin “She’ks-

pere” Briggs—who are becoming
just as well known as the artists
With an envi-

able and diverse
production

résumé that lists

Aretha Franklin,

George Clinton,

Erick Sermon,

Bjork, Grace

Jones, Usher,

Men, Madonna,

Deborah Cox, and Michael Jack-
son, among others, Austin recent-
ly received three Grammy nomina-
tions for his work on TLC’s
chart-topping “Fanmail” album—
including song of the year for
“Unpretty,” written with TLC
member Tionne “T-Boz” Watkins.
finishing touches on two acts
signed to his Capitol-distributed
Freeworld label. Sammie, a 12-
year-old from southern Florida,
will see his first album bow this
spring; his first single, “I Like It,”
is on the Hot R&B/Hip-Hop Sin-
gles & Tracks chart. Also, Detroit-
bred male quartet Vega—Austin’s

they produce.
Monica, Boyz II
Currently, Austin is putting the
first four-member group since

Grammy-Nominated Producer Austin Gives
Golden Touch To Acts From Madonna To TLG

Boyz I1 Men—arrives Feb. 29 with
its debut album, “Life On Earth.”
Born in Columbus, Ga., 28-year-
old Austin began playing guitar
and keyboards at the age of 7.
While growing up, Austin says he
listened to The Artist Formerly
Known As Prince and Clinton.

“T was always into reading who
did what on an album, seeing
names like Jim-
my Jam and
Terry Lewis
and L.A. and
Babyface,” says
Austin. “My
dream was to
have my own
credits [on an
album] some-
day.

Three years after moving to At-
lanta in 1986, he began producing
for former Klymaxx lead singer
Joyce Irby. Their collaboration led
to the successful single “Mr. D.J.”
featuring Doug E. Fresh. From
there it was on to his first gold sin-
gle for Troop’s “1 Will Always Love
You.”

After scoring top 10 singles
with Another Bad Creation,
Austin wrote and produced eight
tracks for Boyz II Men’s multi-
million-selling debut album,
“Cooleyhighharmony.” He then
aimed his multimillion touch at
TLC, racking up hit singles and
albums (“Ooooooohhh . . . On The
TLC Tip,” “CrazySexyCool”) as
well as his first Grammy for his
production/songwriting skills on

AUSTIN

the 1996 single “Creep.” Along
the way, he signed Monica as the
first R&B artist on his earlier
label venture, Rowdy. He ended
his association with the Arista-
distributed label in 1997.

No matter whom he’s working
with—his 2000 worksheet includes
upcoming projects from Janet Jack-
son, Stevie Nicks, the Spice Girls,
and Lisa Marie Presley—Austin
says he “starts over with each new
record. I don’t go for a producer-
driven sound. I like to bring out
what a person has. That’s what it’s
all about.”

Austin also finds time to operate
three publishing companies, Cyp-
rock Songs (ASCAP), Soundtron
Tunes (BMI), and Cyptron Music
(BMI) (his catalog is under DARE
with ASCAP); a film company; and
a merchandising/marketing busi-
ness. Other Austin principals in-
clude Freeworld VP David Gates
and Cyptron Industries (www.cyp-
tron.com) GM Ted Florence.

To “maintain his musicianship,”
Austin plays guitar and keyboards
and sings as a member of a futur-
istic rock band called Autobach,
which may “go on the road for a
few gigs later this year,” he says.

Despite his emerging high pro-
file, Austin would prefer to remain
relatively low-key. “When a pro-
ducer becomes more of a star than
the artist, that can be damaging,”
says Austin. “When you start off
having that kind of profile, it lim-
its the time you have to really
accomplish what you want to.”

related projects.

“From Timeline’s standpoint, we
want to evolve away from total depen-
dence on high-end pro audio products
that are just used for film and music,”
says McDonald, who worked at chip
manufacturers Motorola, General In-
struments, and Commodore before
moving on to various other companies
as an interim chief. “We'll continue to
develop those, and hopefully they’ll be
important players. But we are trying
to get involved in digital cinema and
come up with some Internet products
that may be more service and soft-
ware oriented.”

TimeLine Vista is 75% owned by
private investors, with management
accounting for the remaining share.
Besides McDonald, key staff includes
VP of engineering Gerry Lester, di-
rector of marketing Ron Franklin
(formerly of Sonic Solutions), and
director of product management
Mike Newman (formerly of Digi-
design).

TimeLine founder Gerald Block
left the company and is no longer
involved in the pro audio industry,
although he retains some stock in
TimeLine, according to McDonald.

s PEAKING OF TASCAM, the
Montebello, Calif.-based firm has
opened the Palo Alto Research Cen-
ter (PARC), a facility designed to gen-
erate software-based solutions to dig-
ital audio products built by Tascam’s
Tokyo-based research and develop-
ment center.

“As time goes on, the plan is to
expand the group into other engi-
neering areas, such as hardware and
ASIC [chip] design, depending on
product needs,” says PARC engineer-
ing manager Rob Boyer. “The group
is structured to support a synergistic
relationship with our colleagues in
Tokyo, so that core technologies are
developed at either facility and shared
when developing new products.”

The rest of the staff at PARC in-

Tamara’s Day. Curb Records artist Tamara Walker takes a break from sessions

cludes project leader/engineer Tom
Duffy and engineers Girault Jones,
Brian Clark, and Colin Clark.

RESPONDING TOTHE NEEDS of
its membership to address technolog-
ically critical mastering issues, the
Society of Professional Audio Record-
ing Services (SPARS) has formed the
SPARS Mastering Group.

In a statement, SPARS president
Michael Tarsia says, “With the
emergence of DVD Audio, Super
Audio CD, Digital TV, and the Inter-
net, SPARS Mastering Group will
tackle the challenges that these new
technologies pose. It will also be a fer-
tile environment to discuss opera-
tional, marketing, and management
issues unique to mastering houses.”

Masterfonics owner/engineer
Glenn Meadows will serve as the
spokesman for the group, which also
includes representatives from Air-
show Mastering, Digital Domain, Bob
Olhsson Audio, Colossal Mastering,
and 3D Audio Ine.

Colossal Mastering’s Barbara
Nashold says in a statement, “With
the audio industry so cluttered with
equipment, new technology, and gen-
eral audio concerns, it will be ex-
tremely useful for the mastering
community to have a dedicated org-
anization that cuts through all of that
to isolate mastering-specific topics.”

The new division will function as
the SPARS Educators group does,
with meetings to be held at the
SPARS Biz/Tech trade shows and the
fall Audio Engineering Society Con-
vention. In addition, the Mastering
Group members will have the option
of being listed on the SPARS Web
site, with links to their respective
facilities.

The mastering unit comes at a time
when engineers and studio owners are
facing tough choices about which tech-
nologies to adopt in their facilities.
The lack of standards in the high-res-

(Continued on next page)

for her new album at SoundShop in Nashville. Shown, from left, are co-producer
Chris Waters; studio owner Mike Bradley, who is engineering the project; Walker;

and co-producer Don Cook.
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olution and multichannel domains, in
particular, has resulted in a multiplic-
ity of expensive and sometimes
incompatible formats.

DOLBY LABORATORIES is en-
tering its 35th year, having just en-
joved record revenue of more than
$125 million for the fiscal year that
ended Sept. 30, 1999, according to a

statement from the San Francisco-
based technology firm.

Dolby Labs president Bill Jasper
says in the statement, “Trends in the
market were very favorable for us in
1999. In particular, there were note-
worthy gains in demand for our cine-
ma formats and home entertainment
technologies. Given a strong sales
year in fiscal 1999 and some exciting

tion” for the “Pokémon” soundtrack at Chung King in New York. Shown at the
session, from left, are Elektra senior VP of A&R Josh Deutsch, Vitamin C, and
“Pokémon” soundtrack co-producer Gary Hughes.

audio technologies in the pipeline, we
think this points to an impressive
start to our next year.”

Among Dolby’s current andio proj-
ects are Dolby E, an encoding tech-
nology for Digital TV audio; the
Advanced Audio Coding group, a
licensing unit designed to promote the
proprietary Dolby compression for-
mat; the Dolby Headphone multi-
channel emulator; and a concerted
effort to boost the company’s pres-
ence in the games market.

Furthermore, if DVD Audio takes
oft, Dolby will profit from acting as
the licensing agent for Meridian Lose-
less Packing compression, which is a
mandatory algorithm in the DVD
Audio specification.

FUTURE DISC SYSTEMS, one of
Los Angeles’ premier mastering facil-
ities, has opened DVD Audio/Video
encoding suite Studio 7 and is prepar-
ing to inaugurate Studio 6, a sur-
round-sound studio designed to han-
dle high-resolution, multichannel
projects.

Future Disc president Gary Rice
says, “We have made a major invest-
ment in Studio 7 in response to client
demand for state-of-the-art DVD
mastering and authoring.”

Future Dise DVD authoring engi-
neer Egan Rice will oversee all phas-
es of the authoring process, according
to executive VP/chief mastering engi-
neer Steve Hall.
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the World"

ne Oct'99
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MASTER Quantegy 499 Ampex 467 DAT Ampex 467 Ampex 499 ] Quantegy GP9
MEDIUM
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Hockman’s Back To Building Gatalog

Former P’Gram Publishing Chief In Comparable Post At edel

BY NIGEL HUNTER
LONDON—TFor David Hockman, it
was déja vu all over again when he
joined edel last July 1 with the task of
establishing a global music publishing
operation (Billboard, July 17, 1999).

Once more he was seated at a new
desk with a blank sheet of paper in
front of him, facing as chairman of
edel Music Publishing Worldwide the
challenge of building a company’s
publishing arm into a world player.

As chief executive of PolyGram
International Music Publishing, he
was in the same situation in 1985.
PolyGram decided then it wanted to
re-enter music publishing again after
selling its catalogs, notably the Chap-
pell one, to fund the development
costs of the CD and tapped Hockman
for the task.

“It’s a similar challenge here at edel,
although I have broader responsibili-
ties,” he says. “I met Michael Haen-
tjes [edel’s founder/CEQ] in January
last year, and the company is expand-
ing its operations very quickly.”

Despite his fundamental role in
making PolyGram an international
publishing forece, Hockman was not
included in Seagram’s plans when it
bought PolyGram and merged it with
Universal Music, an earlier Seagram
acquisition when it was called MCA.

“I miss the team of people at Poly-
Gram, and I enjoyed building up the
copyrights over 12 years,” Hockman
says. “I gave a lot of thought about
what I wanted to do and decided to

come to edel. I'm a child of the "60s
and started in the music industry in
1973 when Dick James gave me a job
as legal adviser. It had to be some-
thing in entertainment after Poly-
Gram, and I wanted to be part of the
music business.”

Hockman has seen substantial
changes in that business, particular-
ly in music publishing, over the last 26
years. The growth of the internation-
al conglomerates is one factor char-
acterizing the marketplace today.

“The majors are victims of their
own size, and they can’t possibly
cover all the ground represented by
the catalogs they now own,” he says.
“It’s all got a bit clinical—a numbers
game and all about business and only
just a bit about music.”

Recent rumors circulating on both
sides of the Atlantic suggest that Ron-
dor Musie (Almo Irving in the U.S.)
may be in edel’s sights as a possible
acquisition. Hockman’s response to
this question is preceded by a smile,
but he has no specific comment.

“Good catalogs are scarce and ex-
pensive, but there are some around,”
he says. “I've a clear idea of where
we’'ll be in two years’ time. We will
have a network of companies in the
major markets looking for new talent
and building ownership of rights.
We're seeking quality copyrights and
writers and are setting up our own
companies around the world. We
already have them in Germany, Den-
mark, Sweden, and here in the UK.

Hockman sees the importance and
influence of Anglo-American reper-
toire declining. Although some great
songs are still being produced, he says
the sampling and mixing phenomenon,
drawing on existing material from the
last 20 or 30 years, is not helping the
cause of original songwriting.

“It would be a great pity if pop
music culture went the same way as
classical music by over-concentration
on standard repertoire at the cost of
new material,” Hockman says.
“Short-termism is the major disease
of the music industry, with priority
being given to the market expecta-
tions of stockholders. Songwriters
and artists need time and space to be
nurtured and developed, and this is
the core of edel’s philosophy.”

Among the initial deals for edel’s
publishing arm is one with Megasong
in Denmark, which owns the rights to
Ace Of Base. Edel has signed Herb
Crichlow (Backstreet Boys, Five) and
has Chris Andrews songs and mas-
ters, including “Long Live Love,” “Girl
Don’t Come,” and “Yesterday Man.”

Another deal, with Cutting Edge in
the UK., brings movie/TV composer
Barrington Pheloung into the fold. In
the U.S., an important association has
been formed with songwriter/pro-
ducer Desmond Child’s Deston Songs
(Billboard, Nov. 20, 1999).

“It’s [all] challenging but not daunt-
ing,” says Hockman. “I've done it be-
fore, but with new technologies and the
Internet, it will be different this time.”

THEYRE

“BOY LIKE ME, MAN LIKE
YOU”
Written by Rich Mullins ~
and David “Beaker” Strasser
Published by BMG Songs, Kid
Brothers of Saint Frank
Publishing (ASCAP)

Few singer/songwriters in con-
temporary Christian music have
had more impact than the lote
Rich Mullins. Well known for
penning such popular anthems as
“Sing Your Praise To The Lord”
and “Awesome God,” Mullins was
a passionate songwriter and pow-
erful performer. Hi is death in an
auto accident on Sept 19, 1997,
sent shock waves of hurt and dis-
belief through the Christivin ey,
munity. Fans, friends, ant ca{
leagues mowrned the fnss ofan’
artist who was known not only for
his music, but fm’ his devotion to

years of his life, he had moved to
Arizona to teach music to Navajo .
reservation children.) Mullins’

_eal landseapé . . .

b

his fellow man. (In the last fei - _

PLAYING MY SON G

D E B O R A

muszcal legacy is being kept alive
as people continite to enjoy his
recordings and as other drtists
record his classic songs. “Boy Like
Me, Man Like You” s featured on
ForeFront recording artist Geoff
Moore’s self-titled album.

“I’m a fan of Rich Mullins. He

" was my friend,” says Geoff Moore.

“Professionally, our paths crossed
a lot. We got to know each other
on_a missions trip to
Guatemala. He and Rick
Elias and I went together. I |
think that’s where he and

Riek met, and that later

became part of Rich’s musi-

I have great
memaries of that trip. One of -

_ the most moving musical moments |

of my life wus watching Rich play
‘Awrsome (o in an orphanage on
an ald beat-up, out-of-tune, upright
piane and listening to about three
different languages singing it.”
Moore says he’s always loved
“Boy Like Me, Man Like You.” “It’s

‘my favorite Rich Mullins song,” he

gaye. “That's the only reason I did

it decent representation, because he

" really strikes & chord in me, that

.. dawmed on me at one point as a

= ther work on Native American

it. I felt like I muld sing ]1. .md give

« wrote some pretty quirky stuff that
, only he could sing, which is the
mark, I think, of a preat songwriter.-
“This is & aong that has always
merved me,” he says. “T0's filled with
his humanity and his curiosity. It

that’s where | first found my con-
nection with Jesus—the fact that it

small by that he had been g
small boy too. That made
sense to me! So the song
has alwa-.rs mednt a lot to

P me . G

lxm-a},tles from Mullins’

¢ aonge are now going to fund
the work he atarted during his
life. “T'fn thrilled some money will
go intn hiz foundation and further
the stuff that he was about,” says

Muore. “All the writer royvalties

that would go to Rich for writing

the sang g0 to his foundation to fur-

reservations and all the stuff he
wiis involved in before his death.®

That'senpl” + %
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NO.T SONG CREDITS

T I T L E

W R I T E R

P U O L I S H ER

THE HOT 100
WHAT A GIRL WANTS - Sheity Peiken, Guy Roche » Warner-Tamerlane/BM|, Hidden Pun/BMI,
Sushi Too/BMI. Manuiti L.A./ASCAP

HOT COUNTRY SINGLES & TRACKS
BREATHE - Holly Lamar, Stephanie Bentley « Cal IV/ASCAP, Universal-Songs Of PolyGram
International/BM|, HopeChest/BMI

HOT R&B SINGLES
HOT BOYZ  Missy Elliott, Timothy Mosley * Mass Confusion/ASCAP, WB/ASCAP, Virginia
Beach/ASCAP

HOT RAP SINGLES
HOT BOYZ * Missy Elliott, Timothy Mosley * Mass Confusion/ASCAP, WB/ASCARP, Virginia
Beach/ASCAP

HOT LATIN TRACKS
FRUTA FRESCA + Gaira Productions * Martin Madera

0id Songs Make New Profits,
Thanks To Billy Terrell’s Goneept

OLDIES OUTLET: If the great
songs of the increasingly distant
past are having a hard time get-
ting recorded or played these
days, it’s not because Billy Ter-
rell isn’t out there trying—and in
many ways succeeding—where it
counts: on the bottom line.

Terrell, a one-time chart-
maker, especially in R&B circles,
as a songwriter—as well as half
of the late-"60s/early-"70s duo Ter-
rell & Dahrouge—has been run-
ning Sigma Media Concept for the
past five years. He’s done so in
association with Joe Tarsia,
founder and owner of Philadel-
phia’s legendary Sigma Sound
Studios.

Within this framework, Terrell
has produced close to 50 CDs,
which are rife

Avalon CD also contains the song.
With a new recording of holiday
oldies by Lisa Mason, who is
QVC'’s top hostess, Terrell even
made use of a specially created
Web site (pillowmusicco.com), in
addition to selected retail outlets.
The title of the CD, “The Christ-
mas Of Your Life,” is a new con-
tribution by Terrell and has been
adopted by Music of Your Life sta-
tions as its Yule season theme.
Although a great fan (and
writer) of R&B, Terrell says his
recording career faltered when
R&B stations discovered that he
and Ray Dahrouge were white
kids. Attempts at a more pop
sound at the Paramount label
failed.
Terrell is now working on ways
to commemo-

with the grand
oldies and post-
’50s rock songs
that, for their
labels and
other market-

WIII‘I|S & Music

ﬂ.| f.,d. E..l PT:_u_rv-:h'

rate the 50th
anniversary
this year of DJ
Alan Freed’s
use of the
term “rock-

ing clients, find
their way into
all sorts of lu-
crative areas.

Terrell, a native of Asbury
Park, N.J., has recorded the likes
of Frankie Avalon, Helen
Reddy, David Clayton-Thomas,
and the Manhattans, who receive
exposure from such diverse out-
lets as QVC Home Shopping Net-
work’s Q label, stations carrying
the syndicated Music of Your Life
format, the Jones Radio Network,
EMI-Capitol Music Special Mar-
kets, K-tel International, and
Simitar Entertainment. And, last
but not least, Terrell gets his
recorded material sold on the Pre-
mier Cruise Lines, where acts he
records can also make live
appearances.

In addition to newly recorded
projects, Terrell has licensed re-
cordings by such vintage per-
formers as Dean Martin, Pat
Boone, Roy Orbison, Bobby
Darin, and Neil Sedaka. Their
hits were combined in a two-vol-
ume CD, “Good Guys,” featuring
Avalon doing a song penned by
Terrell called “When The Good
Guys Used To Be.” A separate

by Irv Lichtman

n'roll.” Ter-

rell just
signed exclu-
sive rights to use an Alan Freed
Productions logo and likeness to
market a boxed set of the artists
and songs that were introduced by
Freed in the ’50s. This product,
too, will get special treatment,
with eruise promotions and online
and direct-response tie-ins
designed to reach a post-50s age
demographic.

When he writes, Terrell
deposits his works into his own
publishing company, Wee Small
Hours (ASCAP). No, the catalog
doesn’t contain the old Sinatra
standby “In The Wee Small Hours
Of The Morning.” But that sounds
like a good song to give fresh life
to.

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Warner Bros. Publications:

1. Limp Bizkit, “Significant
Other.”

2. Backstreet Boys, “Millennium.”

3. Santana, “Supernatural.”

4. Jim Brickman, “Piano
Anthology.”

5. “N Syne.”
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Industry Has A Tough Year To Follow

UH OH IN '00? As the U.S.
Latin recording industry greets
the new millennium, it finds itself
a victim of a unique prosperity
that may slow down sales growth
a bit in 2000.

Record numbers were reached
in 1999—the SoundScan figure
was 22.2 million, a pulse racing
41% above 1998. But in 2000, some
of the key chart-topping stars who
made 1999 so breathtaking will be
absent from the scene.

Two of the four best-selling
CDs in 1999 were by icons now
plying their trade in the English
markets—Ricky Martin and
Enrique Iglesias. Both Martin
and Iglesias are now household
names in the English sector
because of previously dynamic
Spanish-language recording ca-
reers that attracted attention
from Anglo label executives.
Another big name who has gotten
busy in the English-language sec-
tor for the moment is Marc
Anthony, although he currently
has a greatest-hits disc out, and
he is slated to release a new Span-
ish-language disc sometime in the
second half of this year.

The flight by Latino stars to
the English-language market has
compelled some Hispanic divi-
sions to reassess their positions
within their own companies.

When describing their labels’
status within a record company,
some Latino execs now make pro-
nouncements of familial unity and
cooperation with their Anglo sis-
ter imprints. However, it has to be
tough for Hispanic execs to feel
like family when their labels
develop stars in the Spanish
arena, only to surrender them to
the English-language imprints
once an act hits it big in the Span-
ish markets.

What’s more, audience impres-
sions of Spanish-language ver-
sions of the songs will contribute
to the performance of their Eng-
lish counterparts on The Bill-
board Hot 100 (Latin Notas, Bill-
board, Jan. 15).

Apart from the cross-market
success stories, another impedi-
ment to continued stratospheric
growth will be the inevitable less-
ening in sales of Buena Vista
Social Club’s self-titled disc, a
nearly 3-year-old set that was the

by Johm Lannert

No. 1 Spanish-language seller
stateside in 1999.

And unless Buena Vista mas-
termind Ry Cooder strikes gold
while panning for long-forgotten,
septuagenarian talent in another
Latin American country, there
likely will not be a duplication of
the towering success of Buena

Some Hispanic
divisions have
reassessed their
positions within
their own
companies

Vista and Buena Vista spinoffs
any time soon.

Undoubtedly, the confluence of
huge sales of Latin product gen-
erated by Rickymania and the
Buena Vista phenomenon sparked
a heady spike in overall numbers
last year that probably will not be
replicated in 2000. Still, the con-
jecture here is that there will be
a considerable uptick of probably
around 156% to 20% in sales of
Spanish-language product tabu-
lated by SoundScan.

According to industry insiders,
a key factor in keeping the His-
panic music train on an upward
path is the ongoing proactive
stance by Anglo retailers with
regard to Latin product.

These retailers—along with the
Latino imprints, obviously—are
pushing Spanish-language prod-
uct like never before via expand-
ed price and positioning cam-
paigns, additional listening
stations, and product placement in
stores where Latino titles were
never sold before. Moreover, Lati-
no indie retailers reporting to
SoundScan will continue to open
new stores.

Best of all, there are plenty of
heavy hitters—including Martin,
who has a remix set due—that are
slated to drop produet in 2000.

Among the big names is Selena,
whose second volume of greatest
hits will be released shortly
before the fifth anniversary of her
death in March.

Also expected to help boost
2000’s figures will be a crop of
superstars who in the past have
climbed into the upper echelons of
The Billboard Latin 50: Gloria
Estefan, Luis Miguel, Elvis
Crespo, Julio Iglesias, Shakira,
Marco Antonio Solis, Alejandro
Sanz, and Alejandro Fernandez,
the latter of whom will put out his
second pop disc.

Those artists will be needed to
provide the blockbuster punch
that for one week in 1999 placed a
record nine Latino acts on The
Billboard 200.

Such blockbuster firepower
needs to be ignited in a hurry: In
the last issue, there was nary a
Latino artist charting on The
Billboard 200—the first time such
an absence occurred since the
Jan. 9, 1999, issue.

RECORD SET IN DECEMBER:
Given the holiday erush, Decem-
ber usually is the top-selling
month of the year. But December
1999 will go down as not only the
hest December ever but also the
biggest month ever, in terms of
sales.

The tallies of titles appearing
on The Billboard Latin 50 came in
at 868,500 units, the highest fig-
ure yet for a four-week measuring
period.

The weekly sales average was
an unprecedented 217,000 units, a
sum that easily eclipsed the pre-
vious weekly average record of
180,500 units set last July.

Leading the way in December
was product by Sony Discos acts
Marc Anthony, Elvis Crespo,
Grupomania, and Shakira; WEA
Latina’s Luis Miguel and Man4;
World Circuit’s Ibrahim Ferrer;
EMI Latin’s Carlos Vives; and
Enrique Iglesias, who is featured
on a pair of hit albums released by
his former label, Fonovisa.

Another unprecedented mark
happened in December as well.
Tropical/salsa titles outsold all
other genres for the first time.
While December traditionally is a
powerful month for tropical titles,
never have they been so dominant.

That dominance has carried
over into January, as the top five
titles on The Billboard Latin 50
last issue were by tropical artists.

Following is the December
recap. The sales were registered
Dec. 1 to Dec. 28, 1999.

The Billboard Latin 50: Decem-
ber: 868,500 units; weekly aver-
age: 217,000 units. November:
703,500 units; weekly average:
141,000 units. December 1998:

Billboard,

JANUARY 22, 2000

of Latin Tracks.

.

THIS
WEEK
LAST
WEEK

2 WKS
AGO
WKS. ON
CHART

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK SERVICE. 95 LATIN MUSIC STATIONS ARE ELEC
TRONICALLY MONITORED 6 AM TO 12 MIDNIGHT 7 DAYS A WEEK
ARTIST
IMPRINT/PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

—=mll NO. 1/GREATEST GAINER e

CARLOS VIVES FRUTA FRESCA
EMI LATIN 2 weeks at No. 1 E.ESTEFAN JR_J.V.ZAMBRANO (M.MACERA)

LOS RIELEROS DEL NORTE TE QUIERO MUCHO
FONOVISA M.MORALES (J.GONZALEZ)

RICARDO ARJONA DESNUDA

10 ! 8 SONY O1SCOS 1 R.ARJONA (RARJONA)
g | 11 | 7 | GRuPOMANIA BAJO LA LLUVIA
SONY DISCOS O.SERRANO (0.SERRANO)

ENRIQUE IGLESIAS
INTERSCOPE/UNIVERSAL LATING T

RITMO TOTAL
M.TAYLOR B.RAWLING (PBERRY.M.TAYLOR}

LOS ANGELES AZULES EL LISTON DE TU PELO

SiCISICICISICICI

DISNEMILATIN t J.MEJIA AVANTE ()-MEJIA AVANTE)
4 4 13 BANDA EL RECODO TE OFREZCO UN CORAZON
FONOVISA NOT LISTED (G.ADOLFO)
14 19 9 GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA
SONY DISCOS 1.M.LUGO,G SANTA ROSA (0.ALFANNO)
s | 5 | 18 | VICTOR MANUELLE PERO DILE
SONY DISCOS S GEORGE (V.MANUELLE}
CHRISTIAN CASTRO UNA VEZ
10| 5 | 6 12 | fRowsmeLanm K SANTANDER (K.SANTANDER)
@ 7 9 13 MARCO ANTONIO SOLIS SI NO TE HUBIERAS {DO
FONOVISA B.SILVETTL (M.ASOLIS)
@ 12 13 15 CONJUNTO PRIMAVERA NO LE RUEGES
FONOVISA V.MATA (J ARMENTA)
@ 16 17 4 LUIS MIGUEL DORMIR CONTIGO
I\ WEA LATINA L.MIGUEL (A.MANZANERO)
MARC ANTHONY DIMELO
13 ) 12 | 20 | coiumBivsony biscos 1 C.ROONEY (M.ANTHONY,C.ROONEY)
15 15 14 2% CHAYANNE ATADO A TU AMOR
SONY DISCOS | ESTEFANO (ESTEFANO)
TIRANOS DEL NORTE ANILLO GRABADO
22 | 2 | 5 | sonyoiscos NOT LISTED {R.MENDEZ DEL CASTILLO) |
17 1 10 13 PEPE AGUILAR PERDONAME
MUSART/BALBOA PAGUILAR (FATO}
CARLOS PONCE ESCUCHAME
17116 | 15 | gotaing M.FLORES (M FLORES)
29 o 1 BANDA MAGUEY DOS GOTAS DE AGUA
RCA/BMG LATIN E.SOLANO (L. M.DUENAS)
2 2 4 LOS TUCANES DE TIJUANA LAS HELADAS
EM LATIN G.FELIX (M QUINTERO LARR)
JACI VELASQUEZ SOLO TU
| 25 |5 | Sonvoiscos R.PEREZ (R.PEREZ)
27 37 34 8 LOS HERMANOS ROSARIO SIENTO
@ KAREN { _RROSARIOB.RODRIGUEZ (RSOLIS) |
@ 13 7 MARC ANTHONY DA LA VUELTA
COLUMBIASONY DISCOS M ANTHONYK SANTANDER £ ESTEFAN IR (E ESTEFAN,JRK SANTANDER)
24 18 % 9 ARKANGEL R-15 CON QUIEN ESTARAS
_ SONY DISCOS A.DE LUNA (J.NAVARRO}
ELVIS CRESPO POR EL CAMINITO
(28| ReNRY | T | S0 Decos s _RCORA {J.CASTRO) |
LOS TRI-O SE VA EL AMOR
RE-ENTRY | 2 | [ROLABMG LATIN § NOT LISTED (K SANTANDER]
27 19 18 9 EZEQUIEL PENA MI GUSTO ES
FONOVISA E.PENA (5.LOZANO BLANCAS)
28 20 il 21 RICARDO MONTANER EL PODER DE TU AMOR
WEA LATINA | B.SILVETT! (RMONTANER,B.SILVETT!
% 39 12 JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO EL DISGUSTO
RCA/BMG LATIN M.A.SANCHEZ (C.REYNA)
30 2 2 20 JACI VELASQUEZ LLEGAR A TI
SONY DISCOS | R PEREZ (LTORRES A.TALAMANTEZ,A GRUILON.D. HFRNANDEZ)
31 21 20 14 VICENTE FERNANDEZ ETERNAMENTE
SONY DISCOS__ PRAMIREZ (C.GONZALEZ) |
@ RE-ENTRY 12 LOS SABROSOS DEL MERENGUE ESCUCHAME
CAIMAN J.SABALIER (J.M.FONSECA) |
GISSELLE FUEGO EN LA CINTURA
(33)| NEWD | | | ARIOLABMG LATIN HVILLANUEVA (TSOLIS) |
34 36 o 21 ENRIQUE IGLESIAS NUNCA TE OLVIDARE
FONOVISA 1 R.PEREZ.BOTIJA (E.IGLESIAS) |
@ 40 27 7 BANDA MACHOS NO COMPRO AMORES
WEAMEXWEA LATINA 1 B.LOMELIM.BUENO (E.SALDIVAR)
LOS MISMOS BASURA
36 | 27 | 28 ) 4 | putaunt LOS MISMOS (M.E.CASTRO)
@ 39 36 6 SHAKIRA MOSCAS EN LA CASA
SONY DISCOS S.MEBARAK R.,L.MENDEZ (S.MEBARAK R)
34 35 3 LOS SEMENTALES DE NUEVO LEON TUS REPROCHES
SONY DISCOS NOT LISTED (NOT LISTED)
LOS TRAVIEZOS DEL NORTE MUJER, MUJER
_ NEWD | 1 | &% oiscos NOT LISTED (NOT LISTED)
40 28 o 3 FRANKIE NEGRON REMOLINO
WEACARIBE/WEA LATINA R.SANCHEZ (A GUTIERREZ)

3 CARLOS VIVES EMI LATIN
FRUTA FRESCA
4 CHRISTIAN CASTRO ARIO

VERSAL LATING  RITMO TOTAL
6 CHAYANNE SONY DISCOS
ATADO A TU AMOR
7 MARCO ANTONIO SOLIS
FONOVISA SI NO TE.

TROPICAL/SALSA REGIONAL MEXICAN
23 STATIONS 16 STATIONS 62 STATIONS
1 RICARDO ARJONA SONY DIS- 1 CARLOS VIVES EMI LATIN 1 LOS RIELEROS DEL NORTE
cos DESNUDA FRUTA FRESCA Fonowisa  TE QUIERO MUCHO
2 LUIS MIGUEL WEA LATINA 2 GRUPOMANIA SONY DISCOS 2 BANDA EL RECODO FONOVISA
DORMIR CONTIGO BAJO LA LLUVIA TE OFREZCO UN CORAZON

LA/BMG LATIN ALGUNA VEZ
5 ENRIQUE IGLESIAS INTERSCOPE/UNI

3 LOS ANGELES AZULES
DISA/EMI LATIN  EL LISTON. ..
4 CONJUNTO PRIMAVERA
FONOVISA NO LE RUEGES
5 TIRANOS DEL NORTE SONY
DIscos ANILLO GRABADO
6 BANDA MAGUEY RCABMG
LATIN DOS GOTAS DE AGUA
7 LOS TUCANES DE TIJUANA
EMI LATIN LAS HELADAS

3 VICTOR MANUELLE soNY
D1SCOS  PERO DILE

4 GILBERTO SANTA ROSA SONY
DISCOS QUE ALGUIEN. ..

5 LOS HERMANOS ROSARIO
KAREN SIENTO

6 MARC ANTHONY COLUMBIASONY
Discos DA LA VUELTA

7 ELVIS CRESPO SONY DISCOS
POR EL CAMINITO

8 LOS TRI-O ARIOLA/BMG LATIN
SE VA EL AMOR
9 CARLOS PONCE EMI LATIN
ESCUCHAME
10 JACI VELASQUEZ SONY DiS-
cos SOLOTU
11 GILBERTO SANTA ROSA SONY
DISCOS  QUE ALGUIEN...
12 ENRIQUE IGLESIAS FONO
visA  NUNCA TE OLVIDARE
13 SHAKIRA SONY DISCOS
MOSCAS EN LA CASA
14 EDNITA NAZARIO EMI LATIN
PIENSO EN TI
15 EMMANUEL UNIVERSAL LATI-
NO_SENTIRME VIVO

8 ENRIQUE IGLESIAS INTERSCOPE/UNI
VERSAL LATINO  RITMO TOTAL
9 MARC ANTHONY
COLUMBIA'SONY DISCOS  DIMELO
10 GISSELLE ARIOLA/BMG LATIN
FUEGO EN LA CINTURA
11 LOS SABROSOS DEL MERENGUE
camaN  ESCUCHAME
12 PENA SUAZO Y SU BANDA
GORDA MT&vi  AQUI, PERO ALLA
13 FRANKIE NEGRON
WEACARIBEMWEA LATINA_REMOLINO
14 GILBERTO SANTA ROSA SONY
DISCOS S| LOS HOMBRES...
15 EIFFEL 65 REPUBLIC/UNIVER-
salL BLUE (DA BA DEE)

8 ARKANGEL R-15 SONY DIS-
cos CON QUIEN ESTARAS
9 EZEQUIEL PENA FONOVISA
M| GUSTO ES
10 JULIO PRECIADO Y SU BANDA PERLA DEL
PACIFICO RowMG LATIN - EL DISGUSTO
11 PEPE AGUILAR MUSART/BAL-
BoA PERDONAME
12 BANDA MACHOS WEAMEX/WEA
LATINA NO COMPRO AMORES
13 LOS SEMENTALES DE NUEVO LEON
SONY DISCOS  TUS REPROCHES
14 LOS MISMOS EMI LATIN
BASURA

15 LOS TRAVIEZOS DEL NORTE
SONY DISCOS MUJER, MUJER

668,500 units; weekly average:
(Continued on next page)

(O Records showing an increase in audience over the previous week, regardless of chart movement, A record which has been on the chart for

mare than 20 weeks will not receive a bullet, even If it registers an increase in detections. Greatest Gainer indicates son with larsest audience

rowth. If two records are tied in audience snze the vect;:g bemg_played on mure stanons is placed first. Records below he top 20 are removed
rom the chart after 26 weeks. T Videoctip Pl C.
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Artists & Music

NOTAS

(Continued from preceding puge)

167,000 units.

Pop genre chart: December:
316,500 units; weekly average:
79,000 units. November: 263,500
units; weekly average: 53,000
units. December 1998: 304,000
units; weekly average: 76,000
units.

Tropical/salsa genre chart:
December: 360,500 units; weekly
average: 90,000 units. November:
225,500 units; weekly average:
45,500 units. December 1998:
204,500 units; weekly average:
51,000 units.

Regional Mexican genre chart:
December: 152,500 units; weekly
average: 38,000 units. November:
94,000 units; weekly average:
23,500 units. December 1998:
122,000 units; weekly average:
30,500 units.

CONFERENCE NOTES: It was
noted here several weeks ago that
Billboard’s 11th annual Interna-
tional Latin Music Conference is
slated to take place April 25-27 in
Miami.

The conference locale has now
heen confirmed for the Sheraton
Biscayne Bay in Miami.

In addition, five panels have
been confirmed for the following
topics and their relevance to the
Latin music world: the Internet,

LATIN TRACKS A-Z

TITLE (Publisher Llcensmg Org.) Sheet Music Dist.
10 ALGUNA VEZ (F1 PP, BMI)

16, ANILLO GRABADO (Peer Intl., BMI)
15 ATADO A TU AMOR (World Deep Music, BMI}
4 BAID LA LLUVIA (Sony/ATV Discos, ASCAP)
36 BASURA (Grever)
24 CON QUIEN ESTARAS (De Luna, BMI)
23 DA LA VUELTA (F1.PP, BMI)
3 DESNUDA (Sony/ATV Discos, ASCAP/Asjona Musical, ASCAP)
14 DIMELO [I NEED TO KNOW] (Sony/ATV Songs, BMI/Cori
Tittani, BMI/Capyright Control)
13 DORMIR CONTIGO (Manzamusic, SACM/Dinico, BMI)
19 DOS GOTAS DE AGUA (Universal)
29, EL DISGUSTO (Reyna Cornelio, ASCAP/Intersong, ASCAP)
6 EL LISTON DE TU PELO {Not Listed)
28  EL PODER DE TU AMOR (Bebu, ASCAP/HRM, ASCAP)
18  ESCUCHAME {Estefan, ASCAP/MAF, ASCAP)
32 ESCUCHAME {Sabrosos)
31 ETERNAMENTE (America Musical SA.DE.CB)
1 FRUTA FRESCA (Gaira Producciones)
33 FUEGO EN LA CINTURA (Not Listed)
20  LAS HELADAS (Fiamingo, BMI)
30 LLEGAR A TI (Ventura, ASCAP)
21 MIGUSTO ES (Vander, ASCAP)
37 MOSCAS EN LA CASA (F1PP, BMI)
39 MUJER, MUJER (Not Listed)
35 NO COMPRO AMORES (Brambila Musical/Vander, ASCAP)
12 NO LE RUEGES (M.AMP)
34 NUNCA TE OLVIDARE (EMI April, ASCAP)
17 PERDONAME (Vander, ASCAP)
9 PERO DILE (PMC, ASCAP)
25 POR EL CAMINITO (Sony/ATV Latin, BMI)
8 QUE ALGUIEN ME DIGA (EMOA, SESAC)
40 REMOLINO (W.B.M., SESAC)
5 RITMO TOTAL [RHYTHM DIVINE] (Right Bank, ASCAP)
26  SE VA EL AMOR (FiPP, BMI)
22 SIENTO (Karen, ASCAP)
11 SINO TE HUBIERAS IDO {Crisma, SESAC)
21 SOLO TU (Rubet, ASCAP/Universal, ASCAP)
TE OFREZCO UN CORAZON (Not Listed)
TE QUIERO MUCHO (Copyright Contraf)
38 TUS REPROCHES (Not Listed)

N~

concert promotion, event sponsor-
ship, Latin rock/alternative, and
television.

And like last year, there will be
a songwriters-in-the-round panel,
in which songwriters, publishers,
and representatives from the per-
formance right societies will audi-
tion tapes and CDs from unsigned
artists.

Two evenings of showecases have
been confirmed, with one show-

Sony Discos’
popular Latin soul
outfit DLG is
breaking up after
three discs and two
Grammy
nominations

case being sponsored by Sony Dis-
cos.

One new event has been added
to the conference proceedings: the
inaugural Hope & Harmony Golf
and Tennis Classie, hosted by the
Entertainment Industry Council
of the Diabetes Research Insti-
tute Foundation and Billboard.

The outing is scheduled for
April 25 at Doral Golf Resort and
Spa in Miami. For more informa-
tion, call 800-321-3437 or 954-964-
4040.

Crowning the conference, as
always, is Billboard’s seventh
annual Latin Music Awards,
scheduled to be held at the Jackie
Gleason Theatre of Performing
Arts in Miami Beach.

For more conference informa-
tion, contact Michele Quigley,
Billboard’s special events director,
at 212-536-5002 or visit www.
billboard.com/events/latin.

DLG SPLITS: Sony Discos’ pop-
ular Latin soul outfit DLG is
breaking up after three discs and
two Grammy nominations, the
group’s manager, Adam Torres of
Swing Factory Management and
Productions, has confirmed.

Torres dispelled rumors that
the split was caused by clashing
egos among bandmates Huey
Dunbar, James “Da Barba” de
Jesus, and Wilfredo “Fragran-
cia” Crispin. He says the decision
was amicable and carried out to
facilitate a solo project by lead
singer Dunbar and a joint project
by de Jests and Crispin.

Torres says both projects are
being overseen by his partner,
producer Sergio George, who
founded DLG. The discs should be
released sometime this spring.
News of the breakup emerged
days before DLG received its sec-
ond Grammy nomination as best
salsa group for its album
“Gotchal,” which spawned the hits
“Volveré” and “Acuyuye.”

Torres adds that a series of
auditions are planned for New

York, San Antonio, and Orlando,
Fla., to recruit membe1 for a
1efdsh10ned DLG. Swing Factory
has already put out the word it is
looking for talented 14- to 17-
year-old male vocalists and has
tentatively scheduled the first
round of tryouts for New York in
late January.

Torres says he and George are
targeting a younger demographic
than they did with the original 20-
something DLG members. It will
also give the new-look DLG a
chance to tap the lucrative teen
market, which has made multi-
millionaires out of the managers
of such boy bands as Backstreet
Boys, ‘N Syne, and 98°.

Torres says DLG will continue
its tradition of serving up Latin
soul in Spanish and Spanglish.
The new group members could be
introduced as early as this sum-
mer, he says.

Interested parties should con-
tact Torres at 718-824-1200.

G ETTING CAUGHT UP:
Enrique Iglesias and Jennifer
Lopez are set to appear on the
27th annual American Music
Awards, which airs Monday (17)
on ABC-TV. Iglesias also is
booked to perform at the halftime
show of Super Bowl XXXIV. The
famed championship of U.S. foot-
ball is scheduled to air Jan. 30,
also on ABC.

RMM is set to drop a tribute
disc to Cuba’s tropical music
queen Celia Cruz on Feb. 8.
Titled “Celia Cruz & Friends: A
Night Of Salsa,” the disc captures
a live performance last year at the
Bushnell Auditorium in Hartford,
Conn., broadcast en vivo by PBS
affiliates in 49 U.S. markets,
including New York, Los Angeles,
and Atlanta. Guest stars include
Tito Puente, Johnny Pacheco,
and India.

Ariola/BMG Latin nominees
Jaguares are booked to play their
first arena date Feb. 19 at Arrow-
head Pond in Anaheim, Calif. The
Mexican rock band also is slated
to perform Feb. 25 at Luis Mufioz
Marin Park in San Juan, Puerto
Rico, and Feb. 27 at Aerial The-
ater in Houston.

Havana Caliente/Atlantic is
expected to drop a live disc by Los
Van Van that was recorded during
the Cuban dance band’s controver-
sial show last October in Miami.
The label is hoping to issue simul-
taneously the video of the concert.
No release date has been set.

Felicidades a Kubaney, which
celebrates its 45th anniversary
this year. The Miami indie was
founded in 1955 in Havana by
Mateo San Martin.

U NA NOTA IMPORTANTE:
Chart Notes will be on hiatus this
issue.

Assistance in preparing this col-
wmn was provided by Karl Ross in
Miama
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Universal Is '33°s Top Distributor In Several Markets

BMG Wins Biggest
Gain; WEA Drops
To ath In 2 Areas

BY ED CHRISTMAN
NEW YORK-—After completing
its first full year as a merged
company, Universal Music and
Video Distribution (UMVD) came
in as the No. 1 U.S. distributor in
total album market share, heat-
ing its closest competitor by more
than eight percentage points.
Morecover, its 26.4% share for
the year endmg an. 2 is almost
two percentage points better
than the combined market shares
that Universal and PolvGram had
last year before the merger, when

Total US. Album
Market Share By Distributor

UNIVERSAL
26.4%
24.5%
INDIES
Jan.-Dec.
1999 -
Jan.-Dec.

1998 -

SOURCE: SOUNDSCAN

the former had 10.5% and the lat-
ter 14%.

In addition to total market
shure, UMVD was the No. 1 dis-
tributor in current market share,
country, and R&B, while BMG
Distribution came in as the top
distributor of singles. The latter

company also distinguished itself

as the distributor that posted the
biggest gain in album market
share, gaining almost four per-
(entage points in total album
share to 16.07% and more than
five percentage points in current
share to 19.6% Irom the totals it
accumulated in 1998.

The other significant shift that
occurred last year was the weak
performance by WEA, which
dropped from the No. 1 spot (prior
to the Universal/PolyGram merg-
er) in total album market share
and No. 2 in current album mar-
ket share in 1995 to being No. 5 in
each of those categories last year.

The market-share rankings are
for the period from Jan. 4, 1999,
to Jan. 2, 2000. They are deter-
mined by Hartsdale, N.Y.-based
SoundScan, which collects point-
of-suale information for all formats
and configurations from retailers,
rack accounts, and other mer
chants, including mail-order com-
panies and online stores. The
accounts that provide the data
generate 85% of U.S. music sales,
and SoundScan projects totals for
the entire U.S. market.

Market-share tallies for
albums and singles include all
formats and genres available in
the respective configuration. The
market shares for country and
R&B consist of data collected by
SoundScan from the specialized
panels used to compile Bill-
board’s album charts for those
genres. In calculating current
market share, SoundScan counts
only those album sales that have
occurred within the first 18

Total “Current” U.S. Album
Market Share By Distributor
UNIVERSAL
26.9%
24.1%
INDIES
Jan.-Dec.
1999 -
Jan.-Dec.
1998 -

months of a title’s release (12
months for classical and jazz
albums).

In addition to the accomplish-

UMVD was the
No. 1 distributor in
total and current
market share and
country and RSB

ments noted above, UMVD was
the No. 1 distributor in the gen-
res of alternative rock, hard rock,
jazz, and rap. It gained the top
rankings in catalog, deep catalog
(a subset of catalog), soundtracks,
and in placing albums on Bill-
board’s Heatseekers album chart.

Sony Music Distribution nailed
down the No. 2 spot in total overall
album distribution with a 16.3%
share, down from the 16.6% tally it
had in 1998. Sony’s performance
was abetted by its showing in Latin
music, where it is the No. 1 distrib-
utor, and in soundtracks, where it
is the No. 2 distributor.

In coming in third for overall
albums, BMG Distribution was
aided by its performance in jazz,
where it is the No. 2 distributor,
and in new age, where it placed
first in market share. But with
BMG@G’s perennial weak showing in
catalog, where it has the smallest
market share, its ascent in total
market share appears to be driv-
en primarily by its performance
in the current album category,
where it is the No. 2 distributor
with a 19.6% score.

The independent sector collec-
tively placed fourth in total album
market share, linishing a hair
behind BMG in total album maz-
ket share with 16.05%, which was
up from the 15.6% the group post-
ed in 1998. Independent labels
had strong showings in distribut-
ing classical and gospel albums,
where they were the No. 1 dis-
tributor in both genres, and in
Latin, new age, and on the Heat-
seekers chart, where they were

the No. 2 <11qt11h11101 in each of

those categories.

WIEA, which used to be the
industry’s traditional leader in
total album market share, fin-
ished in fifth place with a 15.8%
share, down from the 18.2% it had
lust vear, when it was the No. 1
distributor before the merger of
Universal and PolyGram. WEA’s
market share has been softening
over the last few years, partially
due to a weak performance in
rap, which has emerged as one of
the best-selling music genres in
the U.S.

While WEA had the largest

drop in the rankings, EMI Music
Distribution (EMD) suffered the
biggest decline in total album
market share, finishing 1999 with
a 9.5% share, down from the 13%
the company garnered in 1998,
EMD’s performance received a
boost from rap musie, where it is
the No. 2 distributor, largely due
to the Priority label.

In current album market
share, UMVD garnered a 26.9%
piece of the pie, which is almost
three percentage points better
than the 24.1% that Universal and
PolyGram had in 1998, if their
market shares are added togeth-
er. Its best- %ellin;, titles are \h(l-
nia Twain’s “Come On Over,’

which was the No. 4 sellmg tltl
in 1999, and Limp Bi/l\it “Sig-
mfl(:(mt Other,” the No. 5 selling

(Continuved on next page)

Total U.S. Singles
Market Share By Distributor
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newsline...

CD UNIVERSE, a Web site that sells music, has acknowledged that an
unidentified computer hacker cracked the site’s security system, stole
customer credit card numbers, and tried to blackmail the company in
return for giving up the stolen numbers. Brett Brewer, VP of E-com-
merce for Wallingford, Conn.-based CD Universe, acknowledged that
the site was contacted by the hacker and that a blackmail attempt was
rejected. “We brought in the FBI from day one,” said Brewer, “and we
hope that they can find him. We're concentrating on protecting our cus-
tomer base and minimizing damage. And we hope people will bear with
us through this rough time.” Brewer declined to verify the information
in a New York Times article, which reports that the hacker demanded
$100,000 to turn over more than 300,000 customer credit card files.
Brewer said the company has notified credit card companies of the theft
and has E-mailed customers in its database warning them that “there
has been a security breach and to be very cognizant of credit card trans-
actions.” CD Universe is owned by eUniverse Ine. An FBI spokeswoman
was unavailable for comment at press time.

MUSICLAND STORES reports that sales from stores open at least a year
rose 2% in the five holiday weeks that ended Jan. 1. The Minnetonka,
Minn.-based retailer attributes the gain to higher sales of CDs, DVDs,
books, and Pokémon products. It also says that electronic gift certificate
sales were 23% higher than the year before. Same-store sules for the
mall concepts Sam Goody and Suncoast Motion Picture Co. increased
2% in December; same-store sales for the superstores Media Play and
On Cue were up 1.9%. Total sales for the five weeks rose 2.8% to $439
million. For the malls they were up 1.8% to $280.5 million and, for the
superstores, 6.7% to $158.1 million. In other retail news, consumer elec-
tronics and entertainment software retailer Best Buy reports that its
same-store sales for the five weeks that ended Jan. 1 rose 9.8%. Total
sales were up 23%, to $2.27 billion. Another electronics retailer that
sells musie, Cireuit City Stores, reports that same-store sales rose 6%
in the five-week period.

WAL-MART STORES says it will spin off its Internet unit, Wal-Mart.com,
into an independent company based in Palo Alto, Calif,, and is expect-
ed to make a public offering of stock. The Weh business is a partnership
between Wal-Mart and venture capital firm Accel Partners.

BARNES & NOBLE says that sales from superstores open more than a
year rose 5.8% in the nine-week period from Oct. 31 through Jan. 1. The
New York-based retailer also reports that sales for barnesandnoble.com
more than tripled in the fourth quarter from the year before, to $81.5
million. It says that music accounted for about 10% of online sales.

WINSTAR HOME VIDEO has unveiled a direct-to-retail cooperative adver-
tising program on 50 of its best-selling DVD titles, called “Cold Hard Co-
r Op.” For three months, beginning Feb. 1, retail-
WINSTARL | ers will be able to earn $2 in co-op funds for
TV & VIDEO each DVD purchased. Merchants are required
' to order a minimum of 50 DVD units to quali-
fy. Some of the titles in the program are Francois Truffaut’s “The 400
Blows,” Richard Lester’s “The Three Musketeers,” and the digitally
animated DVD-ROM “Infinity’s Child.” Suggested list prices on the
product range from $19.98 to $34.98.

AMAZON.COM says fourth-quarter sales exceeded $650 million, more
than double the previous year’s, but warns analysts that losses will
increase. It adds that it will “incur higher-than-expected inventory-
related charges and write-downs” for the quarter. Full results will be
released Feb. 2.

INTERVU, a streaming media service, and GetMedia, an E-commerce
company, have teamed to offer radio stations the ability to broacdeast
their music over the Internet and sell music simultaneously.

PARADISE MUSIC & ENTERTAINMENT, an independent music company, has
established a new division, Paradise Digital Productions, to produce and
deliver Internet-related content. The New York-based company says it
is in discussions with an entertainment industry veteran to head the
unit. Paradise owns Push Records, Straw Dogs, Picture Vision, Rave

BMG WINS BIGGEST GAIN; WEA DROPS TO FIFTH IN TWO AREAS

(Continued from preceding page)

title.

Other hot sellers for the com-
pany last vear were Juvenile’s
“400 Degreez,” Eminem’s “The
Slim Shady LB” 98°’s “98° And
Rising,” Smash mouth’s “Astro
Lounge,” and Blink-182’s “Enema
Of The State.”

BMG, the No. 2 distributor in
current U.S. albums, was boost-
ed to its 19.6% market share last
year by landing five albums in
the top 10 sellers for the year.
They were Backstreet Boys’
“Millennium,” the No. 1 selling
album of 1999; Britney Spears’
“. .. Baby One More Time,” the
No. 2 album of 1999; Santana’s
“Supernatural”; TLC’s “Fan-
mail”; and Christina Aguilera’s
self-titled debut album.

Other top-selling albums for
the company include ‘N Syne’s
self-titled album, Lou Bega’s “A
Little Bit Of Mambo,” Backstreet
Boys’ self-titled album, and
Creed’s “Human Clay.”

Sony wound up in third place,
falling from its first-place perch
in the 1998 rankings before the

U.S. Market Share By
Distributor: Country Albums

UNIVERSAL

28.5%
29.1%
15.7%
Jan.-Dec.
0% 1999 [
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SOURCE: SOUNDSCAN

NTN COMMUNICATIONS, a developer and distributor of

Musice, and All Access Entertainment Management Group.
sports and trivia games to interactive TV and Internet
services, says its stockholders have approved an increase

/@ ™
in the authorized common stock of the company by 20

million shares and in the number of shares available under its stock
option plan by 5 million shares.

Universal/PolyGram merger,
even though it lost only half a
percentage point from 1998’s
17.5% to 17% in 1999. Its best-
selling titles last year were Ricky
Martin’s self-titled album, Dixie
Chicks’ “Wide Open Spaces” and
“Fly,” Celine Dion’s “All The Way
... A Decade Of Song,” the Off-
spring’s “Americana,” Lauryn
Hill’s “The Miseducation Of Lau-
ryn Hill,” and Mariah Carey’s
“Rainbow.”

The independent sector placed
fourth with a 14.6% share, up
from the 13.2% it had in 1998.
The best-selling title from an
independent label was Everlast’s
“Whitey Ford Sings The Blues.”

WEA, which was the No. 2 dis-
tributor in current market share
in 1998, came in fifth in 1999
with a 13.7% share. Its best-sell-
ing titles last year were Kid
Rock’s “Devil Without A Cause,”
Cher’s “Believe,” Red Hot Chili
Peppers’ “Californication,” Tim
MeGraw’s “A Place In The Sun,”
and Sugar Ray's “14:59.”

The best-selling title of EMD,
which ranked last in 1999, was
Volume 2 of the various artists
compilation “Now That’s What I
Call Music!”

In singles distribution, BMG
managed to top 1998’s industry-
leading total of 27.1% by finish-
ing last year with 27.7%. The
company had four of the top five
selling singles, Christina Aguil-
era’s “Genie In A Bottle,” Whit-
ney Houston Feauturing Faith
Evans & Kelly Price’s “Heart-
break Hotel,” LFO’s “Summer
Girls,” and Santana Featuring
Rob Thomas’ “Smooth.”

Sony Music Distribution placed
second in singles with a 22.2%
share, which was up significantly
from the 16.7% it had in 1998.
Sony’s best-selling singles last
year were Jennifer Lopez’s “If
You Had My Love” and Ricky
Martin’s “Livin’ La Vida Loca.”

Universal, meanwhile, dropped
more than four percentage points
in singles market share from the
combined total that it and Poly-
Gram generated in 1998 before
they merged. In that year, the

EXECUTIVE TURNTABLE

HOME VIDEO. B. Quentin Lily is pro-
moted to president of video media
services for Technicolor in Camaril-
lo, Calif. He was COO.

DISTRIBUTORS. Ken Antonelli is
promoted to president of RED Dis-
tribution in New York. He was VP/
GM.

Robert Sausa is appointed senior
VP/chief information officer of the
Handleman Co. in Troy, Mich. He
was VP/chief technical officer for
Simon & Schuster.

Rozanne Kokko is promoted to
VP of finance for North Coast En-
tertainment in Detroit. She was
director of finance.

HOSIE

ANTONELLI

NEW MEDIA. Jeremy Verba is pro-
moted to president/COO at HearMe
in Mountain View, Calif. He was ex-
ecutive VP of live communities.

Evan Hosie is promoted to PD of
music for America Online in Culver
City, Calif. She was executive pro-
ducer of musie for Entertainment
Asylum at America Online.

U.S. Market Share By
Distributor: R&B Albums

UNIVERSAL
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combined total was 23.83%, while
Universal garnered 17.9% in sin-
gles distribution in 1999.

WEA may have been the No. 4
singles distributor in 1999, but it
had the top-selling single for the
vear, Cher’s “Believe.” Rounding
out singles distribution, the inde-
pendent sector placed fifth with
an 8.3% share, while EMD placed
last with 8.1%.

In country album distribution,
Universal’s 28.5% share, good
enough for the No. 1 ranking, was
only slightly off the pace that it
and PolyGram had in 1998 when
their combined total was 29.1%.
WEA came in second in country
album distribution with 21.5%.

The No. 3 country album distrib-
utor, Sony, saw its market share
escalate dramatically between 1995
and 1999, with the company gar-
nering 11.8% and 18.1%, respec-
tively. And BMG Distribution fin-
ished fourth with 17.3%.

The No. 5 distributor, EMD,
lost almost 10 percentage points
in country album market share,
falling to 9.5% in 1999 from
19.6% the year before, when it
was the No. 1 distributor. And the
independent sector came in last
with 5.2%.

In R&B albums, UMVD was
the No. 1 distributor with a
whopping 38.4% market share.
That total was more than twice
as large as the market share of
the No. 2 distributor of R&B
albums, BMG, which finished
1999 with a 17.3% share.

Sony placed third with a 16.2%
slice of the pie, up one percentage
point from its 1998 showing, while
EMD placed fourth with an 11.1%
share, which was down signifi-
cantly from the 16.9% share the
company had in the prior year.

WEA came in fifth with an
8.8% share, down from the 11.6%
the company had in 1998, while
the independent sector came in
last with 8.1% in market share.
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Online Customer Service BI‘IIBI3|

CUSTOMk ‘R service is not the
first phrase that comes to mind
when most people think of E-
commerce. Words like conve-
nience, price, and selection are
more apt to be on the tip of the
tongue. But online merchants
should not forget the phrase.

A study by new-media re-
search company Forrester
Research reports that 90% of
online purchasers say good cus-
tomer service is “critical” in
choosing a Web site on which to
shop.

Moreover, 37% of online con-
sumers say they use customer

service nore when they shop
online than they do when offline.

The reason for this appears to
be convenience. Web shoppers

can buy from home and commu-
nicate directly with merchants
via E-mail o1 telephone.

“Retailers are still strugglmg
to find ways ot developing loyul-
ty on the Net,” savs Forrester in
its report. “One big piece of the
loyulty puzzle is customer satis-
faction. A satisfied customer
wants to share the positive expe-
rience, whieh helps drive traffic
to a retailer.”

Indeed. During the past holi-
day season, sone big online mer-
chants disappointed consumers
by running out of merchandise or
by tailing to deliver it on time. Tt
will be interesting to see if these
Web sites lose traftic in the new

(Continued on page 62)
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GUNS N’ ROSES ¢ APPETITE FOR DESTRUCTION
24 | 24 | GEFFEN424143INTERSCOPE(198/17.98) — 4M
SAVAGE GARDEN A SAVAGE GARDEN
25 | 44 | COLUMBIA67954/CRG (11.98EQ/17.98) 113
| MADONNA & THE IMMACULATE COLLECTION
26 SIRE 26440*/WARNER BROS. (13.98/18.98 - | 289
[ KORN A KORN
| 21 | 13 | IMMORTAL 66633/EPIC{11.98 EQ/17.98) ] . 143
AL GREEN A GREATEST HITS |
28 HUTHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) | |
‘N SYNC A HOME FOR CHRISTMAS
| 29 3 RCA 67726 (11.98/17.98) o 22
BLINK-182 A DUDE RANCH ,
30 | 32 | CARGO111624*/MCA (11.98/17.98) B - | 52
SHANIA TWAIN ¢ THE WOMAN IN ME |
31 | 42 | MERCURY (NASHVILLE) 522886 (10.98/17.98) BN — 254 |
KENNY G A KENNY G GREATEST HITS
ijr — | ARISTA 18991 (11.98/17.98) ) 39 |
FLEETWOOD MAC A’ GREATEST HITS |
33 WARNER BROS. 25801 (10.98/17.98) - | 378
VAN MORRISON A THE BEST OF VAN MORRISON
# | | POLYDOR 841970/UNIVERSAL (10.98/17.98) 454
| QUEEN A GREATEST HITS
35 +_4_6 | HOLLYWOOD 161265 (11.98/17.98) o | 340
METALLICA A RIDE THE LIGHTNING
36 | 38 | MEGAFORCE/ELEKTRA 60396/EEG (11.98/17.98) 423 l
JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988
31 | — | MERCURY536738/DJMG (11.98/17.98) - | b4
| WILL SMITH A BIG WILLIE STYLE
38 | 16 | COLUMBIAGB6B*/CRG (11.98/17.98) | 106
BROOKS & DUNN A THE GREATEST HITS COLLECTION
39 ARISTA NASHVILLE 18852 (10.98/16.98) | 97 |
ABBA A’ GOLD
40 POLYDOR 517007/UNIVERSAL (12.98/18.98 S B &1
CREEDENCE CLEARWATER REVIVAL A CHRONICLE THE 20 GREATEST HITS
41 | FANTASY 2* (12.98/17.98) 327
| MILES DAVIS A KIND OF BLUE
42 LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) o 5
BABYFACE CHRISTMAS WITH BABYFACE | |
43 EPIC 69617 (11.98 EQ/17.98) 1 6
FLEETWOOD MAC A’ THE DANCE 1
44 REPRISE 46702/WARNER BROS. (10.98/17.98) o 81
EAGLES A HELL FREEZES OVER
45 GEFFEN 424275/NTERSCOPE {12.98/18.98) 228
MANNHEIM STEAMROLLER A THE CHRISTMAS ANGEL
46 12 | AMERICAN GRAMAPHONE 1998 (10.98/15.98 | 18
SADE A’ BEST OF SADE
4 EPIC 66686* (10.98 EQ/17.98) 129 |
ALANIS MORISSETTE & JAGGED LITTLE PILL
48 MAVERICK 45901 WARNER BROS. (10.98/17.98) I - 212
{ RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE
49 | 19 | EPIC52959*(11.98EQI7 980 212
|. [ METALLICA A RELOAD
50 | 41 | ELEKIRA62126%/EEG (11.98/17.98) 77

Catalog albums are 2-year-old titles that have failen below No. 100 on The Billboard 200 or reissues of older albums.
Total Chart Weeks cotlumn reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog

Albums. @ Recording Industry Assn. Of America {RIAA)

certification for net shipment of 500,000 album units (Gold).

A RIAA certitication for net shipment of 1 million units (Platinum). € RIAA certification for net shipment of 10 million
nits {Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-piatinum level. For boxed sets
and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs
and/or tapes. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA, labels are sug
gested lists. Tape prices marked EQ, ang all other CD prices, are equivalent prices, which are projected from wholesale

prices. [iH indicates past or present Heatseeker title.

2000, Billboard/BPI Communications, and SoundScan, Inc
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UILDING TOWER: Tower Rec-
ords/Video/Books added two stores
right after Thanksgiving. It opened a
31,000-square-foot superstore in
downtown Philadelphia, giving the
West Sacramento, Calif-based chain
five record/video

Tower Opens Gonn., Pa. Stores;
BME Direct Downsizes 20 Jobs

tations. But George McMillan, pres-
ident/CEO of BMG Direct, labels the
cutbacks as a “fine-tuning.” He says
the company “has been shifting re-
sources to our E-commerce base and
building up staff there while still sup-

porting our core

stores in that
area. An obvi-
ously unbiased
Stan Goman,
executive
VP/COO for
Tower Records/

RETAILF
TRACK |

by Ed Christman [E¥s

== business,” the
! record clubs
properties that
still do business
via paper.
McMillan

Video/Books,
labels the Philly
stores as “drop-dead gorgeous.”

Also, the chain opened a 20,000-
square-foot outlet in Stamford, the
chain’s first store in Connecticut.
Tower now operates 114 stores in the
Us.

Before signing off, Goman touched
upon a favorite lament of Tower’s and
other retailers, noting the further
decline of the singles configuration.
Last year, singles sales were down
almost 24% from 1998'’s total, and that
numbetr was off about 17% from 1997’s
total. “It’s getting very hard to find
something in our stores that the kids
can buy,” he says. “The record compa-
nies have to throw a bone to the kids.”

RETAIL TRACK hears that BMG
Direct downsized about 20 positions on
Jan. 7, about eight through layoffs and
the remainder through attrition.
Sources suggest that in making the
cutbacks, executives at BMG Direct
are reacting to reduced profits expec-

says that with
the shift in busi-
ness, different
skills are needed. “The real story is
we are shifting our focus, retraining
some staff, adding skills, and doing
some streamlining.”

GOING UP: The move to the $18.98
price point continues to pick up
ground, with Universal Musie and
Video Distribution (UMVD) leading
the charge. In The Billboard 200
chart of Jan. 15, 13 titles carry an
$18.98 list price or equivalent, and of
that, 12 are UMVD titles; the other
one is Celine Dion’s “All The Way
.. A Decade Of Song.”

Of course, UMVD began the
charge when it repriced some catalog
titles at $18.98 back in August (Bill-
board, Aug. 28). Now it looks like
WEA, via the Atlantic label, is coming
to the $18.98 party. Right around
Christmas, the label repriced two
$17.98 titles up to $18.98, Kid Rock’s
“Devil Without A Cause” and Sugar
Ray’s “14:59.”

AEC has 16 SALES 0FF|CES Devoted to Independent Retail

C0 One Stop; Bethel CT « Bassin Distributors, Coral Springs, FL © Abbey Road, LA « Atlanta = Philadelphia  Los Angeles/3 Offices.
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Navarre Gorp.
Shuffles Music
dales Staff Again

MORE MOVES AT NAVARRE:
Navarre Corp. has started the
new millennium in familiar fash-
ion—by restructuring the top of
its music sales staff.

The New Hope, Minn.-based
independent distributor has ele-
vated Ed Maxin to director of
sales and named Vyto Lazauskas
as national accounts director.

Maxin, who was Navarre's
Eastern regional director, will
now oversee all the company’s
music sales efforts. Based in New
Hope, he will report to musie divi-
sion VP/GM Jim Chiado.

Lazauskas, who has been with
Navarre for five years, was most
recently a national accounts man-
ager and serviced Target, Music-
land, and Best Buy out of New
Hope. According to Chiado, he
will report to Maxin and will con-
tinue to work with those accounts,
but now “he oversees and devel-
ops the strategy of how we're |
going to develop accounts na-
tionally.”

Only 10 months ago, Navarre’s
music division underwent a major

DECLARATIONS

il Deoke
INDEPENDENTS.

by Chris Movrris

reconfiguration, as several field
salespeople became national ac-
counts managers (Billboard,
Mareh 13, 1999). At the time, Chi-
ado explained, “The consolidation
of retail and the needs of the
labels and the way that product is
being placed necessitated a
review of our structure.”

The latest alteration of the Na-
varre structure is also tied to that
consolidation, Chiado says.
“Responsibilities have to change;
they just do.”

With the entire sales force now
reporting to Maxin, Western
regional director Frank Mooney
will be working with Navarre in a
nonexclusive, long-term consult-
ing capacity.

Chiado, who states emphatical-
ly that industry veteran Mooney
has not been fired, says, “The
labels love him. I'm just taking
him out of the cross hairs.”

Other changes are afoot in Na-
varre’s Western operations. A re-
placement will be sought for Los
Angeles-based national accounts
manager Dave Bagley, who was
set to exit the company Jan. 14,
for a new position in sales with
the Navarre-distributed, L.A.-
based label Ultimatum Music.
Bagley serviced Wherehouse

(Continued on next page)
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(Continued from preceding page)

Entertainment and Virgin Enter-
tainment.

Chiado emphasizes that Na-
varre doesn’t plan to fold its L.A.
office but will soon move its oper-
ations from its current location in
the San Fernando Valley to a new
slot somewhere in West L.A.

Though modest in comparison
with past actions, Navarre’s Y2K
changes may trigger a sense of
déja vu in some readers. In fact,
prior to the most recent shuffle
last March, Lazauskas held the
very same title he will now take
with the company.

The current moves mark the
fourth time since July 1997 that
the distributor has shifted its
music side. Two wide-ranging
restructurings were mandated by
ex-COO Guy Marsala in mid-'97,
while Chiado instituted his own
sweeping changes last year.

With hope, this latest reorgani-
zation will finally put Navarre’s
music division on track to shoul-
der its side of the sales burden.
As noted here last fall, following
the company’s Western regional
meeting, the firm’s music side
still labors in the shadow of its
computer software division,
which accounted for 71% of the
business during the fiscal year
that ended last March, while
music sales languished at 29% of
the total.

CIRCLING WEST: Dan Davis
has been promoted to president of
Gold Circle Label Group, a divi-
sion of Omaha, Neb.-based Gold
Circle Entertainment. Davis, who
has been a senior executive at
Gold Cirele since 1998, has spent
35 years in the music business
and previously served with Capi-
tol, the National Assn. of Re-
cording Merchandisers, the Con-
sumer Electronics Manufacturers
Assn., American Gramaphone,
and JVC Music.

Concurrent with the elevation
of Davis, Gold Circle announced
that it will relocate its music
operations—which include Sam-
son Records, Chapter III
Records, Triloka Records, and
Back 9 Records—from Omaha to
Santa Monica, Calif. The compa-
ny’s complex on 20th Street in the
oceanside city will house offices
and production and recording stu-
dio facilities. The move will mark
a homecoming of sorts for Trilo-
ka: The peripatetic label was pre-
viously headquartered in nearby
Venice, Calif.

FLAG WAVING: Yup, the L.A.-
based quartet Beachwood
Sparks show off some twang in
their thang on their self-titled
debut album, due March 21 from
Seattle-based Sub Pop. But, if you
please, don’t chuck that alt.coun-
try label at the group.

“The four of us tried to shy
away from that label,” says gui-
tarist Chris Gunst. “I don’t think
we think of ourselves in the vein
of Wilco or bands like that.”

BEACHWOOD SPARKS

The broad label California
music might be better applied to
the Sparks’ distinctive fusion.
Gunst identifies the group’s influ-
ences as including “the late-'60s
Byrds albums, like ‘The Notori-
ous Byrd Brothers,” but also the
California pop sound from those
years.”

Fans of both the Flying Burri-
to Brothers and the Beach Boys
will find something to admire in
the Sparks’ sweetly melodic, har-
mony-drenched originals. Here,
Gram Parsons’ concept of “cos-
mic American music” meets
Brian Wilson’s “teenage sym-
phonies” head-on.

Many of the alt.country refer-
ences in Beachwood Sparks’ press
are likely inspired by the spright-
ly lap steel guitar playing of Dave
Scher. But Scher, who took up the
instrument when he was a stu-
dent in Northern California,
flashes a versatile style that
doesn’t cleave slavishly to the

precedents of such precursors as
the Burritos’ Sneaky Pete Klein-
ow,

“It’s only now I've gotten to the
point I can listen to a country
record and pay attention to it,”
Scher confesses.

He adds of his unique role in
the Sparks, “It’s really thrilling.
It’s a total score to be able to be
a chemist of sorts ... If it was
just straight country, not only
would I not be able to do it, but I
wouldn’t be able to do an authen-
tic rendition.”

Originally a sextet, the
Sparks—which also include bas-
sist Brent Rademaker and
drummer Aare Sperske—are
made up of ex-members of the
local bands Further and Strictly
Ballroom. They came to the '60s
sounds that feature so promi-
nently in their music through a
college radio connection: Gunst
and Scher once both worked as
DJs on KXLU-FM, the free-
wheeling station operated by
L.A.’s Loyola Marymount Uni-
versity.

Gunst recalls, “We were play-
ing the regular punk stuff of the
early '90s. Through meeting all
sorts of weird guys who were into
this music, it turned us on to this
whole scene that grew up here [in
L.A.] 25 years ago.”

The Sparks—who previously
recorded singles for Sub Pop’s
Singles Club and for L.A. indie
label Bomp! Records—played
their Cali-pop hand in full when
they backed vocalist Kurt Heas-
ley on the Lilys’ last tour. They
continue to play the L.A. elubs in
anticipation of their album’s
release.

BUYING TRENDS

(Continued from page 59)

year.

The Forrester study was con-
ducted using a 17,000-person mar-
keting research panel.

IN THE Merchants & Marketing
section this issue, there is a run-
down of the top-sell-

Other teen pop favorites among
the 50 were Jennifer Lopez at No.
8; Backstreet Boys, No. 10; ‘N
Sync, No. 22; Mariah Carey, No.
34; and Christina Aguilera, No.
37.

Rock fans made Korn the 26th

most-searched term

ing albums and sin-
gles of last year (see
page 63). Not sur-
prisingly, many of
the biggest hits are
by teen favorites. So
it stands to reason
that these acts are
among the most-
searched names on
the Web.

A study reports
90% of online
purchasers say
good customer
service is
‘critical’

on Lycos. In fact, the
hard-roek band
jumped a whopping
17 places on the
Lycos 50 (almost as
much as the dreaded
IRS, which moved
from 33 to 12). Other
rockers were Metal-
lica at No. 40 and
Blink-182 at No. 43.

Internet portal
and search engine Lycos publishes
each week its Lycos 50 chart of
the most popular topies on its
sites.

The No. 2 search term for the
week ending Jan. 8 was teen idol
Britney Spears. She moved up
from No. 3 the week before, leav-
ing her just a notch below the ever-
popular front-runner Pokémon.

The only country
artist to make the list was Shania
Twain at No. 31.

Besides Britney, Jennifer, Back-
street Boys, and Pokémon, other
names among the top 10 on Lycos
were Dragonball Z, Pamela
Anderson, the World Wrestling
Federation, poetry, the National
Football League, and Sony
PlayStation.
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Teen, Latin Pop
Albums Achieve

BEST-SELLING REGORDS OF 1339

COMPILED FROM A NATIONAL SAMPLE OF
RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED. COMPILED,
R SoundScan®

Biggest Sales s -
BY DON JEFFREY Albums (More Than 1 Million) Albums (More Than 1 Million)
NEW YORK—It was the year of the
teen idol. For proof, look no further Title—Artist—Label Sales* Title—Artist—Label Sales*
than the best-selling albums of 1999. 1) MILLENNIUM—Backstreet Boys—Jive 9,400,000 73) NO LIMIT TOP DOGG—Snoop Dogg—nNo Limit/Priority 1,100,000
Five of the top 11 titles are teen pop. 2) ... BABY ONE MORE TIME—Britney Spears—live 8,400,000 74) RUNAWAY BRIDE—Soundtrack—Columbia 1,100,000
Other genres that made a mark in 3) RICKY MARTIN—Ricky Martin—Cofumbia 6,000,000 75) ROOM 112—112—Bad Boy/Arista 1,100,000
sales last year were rap/hard rock fu- 4) COME ON OVER—Shania Twain—Mercury Nashville 5,600,000 76) BORN AGAIN—The Notorious B.I.G.—Bad Boy/Arista 1,100,000
sion, Latin-flavored pop/rock, and 5) SIGNIFICANT OTHER—Limp Bizkit—Flip/Interscope 5,000,000 77) AFFIRMATION—Savage Garden—Columbia 1,100,000
female country. 6) SUPERNATURAL—Santana—Arista 4,700,000 78) LONELY GRILL-—Lonestar—BNA 1,100,000
The top three albums of the year, 7) DEVIL WITHOUT A CAUSE—Kid Rock—Lava/Atlantic 4,300,000 79) ... AND THEN THERE WAS X—DMX—Ruff Ryders/Def Jamy/IDJMG 1,100,000
according to SoundScan, are by teen 8) FANMAIL—TLC—LaFace/Arista 4,200,000 80) DOUBLE LIVE—Garth Brooks—Capitol Nashville 1,000,000
favorites. No. 1, appropriately titled 9) CHRISTINA AGUILERA—Christina Aguilera—RCA 3,700,000 81) B*WITCHED—B*Witched—Epic 1,000,000
“Millennium,” is by Backstreet Boys, 10) WIDE OPEN SPACES—Dixie Chicks—Monument/Sony 3,500,000 82) THE MATRIX—Soundtrack—Warner Bros. 1,000,000
selling 9.44 million units. Britney 11) ‘N SYNC—'N Sync—RCA 3,300,000 83) HELLBILLY DELUXE—Rob Zombie—Geffen 1,000,000
Spears is No. 2 with “. .. Baby One 12) 400 DEGREEZ—Juvenile—Cash Money/Universal 3,300,000 84) YOU'VE COME A LONG WAY, BABY—Fatboy Slim—Astralwerks 1,000,000
More Time” (8.36 million), and Ricky 13) ALL THE WAY . . . A DECADE OF SONG—Celine Dion—Epic 2,900,000 85) ENTER THE DRU—Dru Hill—Def Soul/IDJMG 1,000,000
Martin comes in at No. 3 with his self- 14) AMERICANA—The Offspring—Columbia 2,900,000 86) TYRESE—Tyrese—RCA 1,000,000
titled album (5.98 million). 15) THE SLIM SHADY LP—Eminem—Aftermath/Interscope 2,800,000 87) IT’S REAL—K-Ci & JoJo—MCA 1,000,000
Martin figures in another big trend 16) THE MISEDUCATION OF LAURYN HILL—Lauryn Hil—Ruffhouse/Columbia 2,800,000 88) VOICE OF AN ANGEL—Charlotte Church—Sony Classical 1,000,000
of the year: Latin pop. And, in what has 17) BELIEVE—Cher—Warner Bros. 2,800,000
to be the biggest comeback of the year, 18) 98" AND RISING—98° —Motown/Universal 2,700,000 * All figures rounded off to nearest hundred thousand.
Santana scores the No. 6 album, 19) FLY—Dixie Chicks—Monument/Sony 2,700,000
“Supernatural” (4.73 million units). 20) A LITTLE BIT OF MAMBO—Lou Bega—RCA 2,500,000
Santana pioneered Latin/rock fusion 21) ASTRO LOUNGE—Smash mouth—interscope 2,500,000 .
more than 30 years ago. 22) ENEMA OF THE STATE—Blink-182—MCA 2,400,000 Singles (More Than 500,000)
Another fusion, rap and hard rock, 23) BACKSTREET BOYS—Backstreet Boys-—Jive 2,300,000
exploded on the best-seller charts. 24) CALIFORNICATION-—Red Hot Chili Peppers—Warner Bros. 2,200,000 Title—Artist—Label Sales*
Limp Bizkit lands at No. 5 with “Sig- 25) RAINBOW—Mariah Carey—Columbia 2,100,000 1) BELIEVE—Cher—Warner Bros. 1,700,000
nificant Other” (4.95 million) and Kid 26) HUMAN CLAY—Creed—Wind-Up 2,100,000 2) GENIE IN A BOTTLE —Christina Aguilera—RCA 1,400,000
Rock at No. 7 with “Devil Without A 27) A PLACE IN THE SUN—Tim McGraw—Curb/Mercury 2,000,000 3) HEARTBREAK HOTEL—Whitney Houston Feat. FaithEvans & Kelly Price—Arista 1,300,000
Cause” (4.26 million). 28) 14:59—Sugar Ray—Lava/Atlantic 2,000,000 4) SUMMER GIRLS—LFO—Arista 1,300,000
Country fared well in 1999, but it 29) WHITEY FORD SINGS THE BLUES—Everlast-—Tommy Boy 2,000,000 5) SMOOTH—Santana Featuring Rob Thomas—Arista 1,200,000
wasn't guys in big hats who sold most 30) DR. DRE—2001—Dr. Dre—Aftermath/Interscope 1,900,000 6) IF YOU HAD MY LOVE—Jennifer Lopez—Epic 1,200,000
of the records. Superstar Shania 31) ON THE 6—Jennifer Lopez—Epic 1,900,000 7) LIVIN’ LA VIDA LOCA—Ricky Martin-—Columbia 1,100,000
Twain has the No. 4 album, “Come On 32) MIRRORBALL—Sarah McLachlan—Arista 1,900,000 8) ANGEL OF MINE—Monica—Arista 1,100,000
Over” (5.62 million units). And Dixie 33) RUFF RYDERS: RYDE OR DIE VOL. 1—Various Artists—Ruff Ryders/Interscope 1,900,000 9) BILLS, BILLS, BILLS—Destiny’s Child—Columbia 900,000
Chicks, whose name defines their ori- 34) VOL. 2. .. HARD KNOCK LIFE—Jay-Z-—Roc-A-Fella/Def Jam/[DJMG 1,900,000 10) ALL | HAVE TO GIVE—Backstreet Boys—iJive 900,000
gin and gender, have the No. 10 title, 35) ISSUES—Korn—Immortal/Epic 1,900,000 11) MY LOVE IS YOUR LOVE—Whitney Houston—Arista 900,000
“Wide Open Spaces” (3.46 million) and 36) FLESH OF MY FLESH BLOOD OF MY BLOOD--- CAx—Fuff Ryders/Def JamVIDIMG 1,800,000 12) WHO DAT—JT Money Featuring Sole—Freeworld/Priority 900,000
a follow-up album, “Fly;” at No. 19 (2.67 37) DIZZY UP THE GIRL—Goo Goo Dolls—Warner Bros. 1,800,000 13) GIVE IT TO YOU—Jordan Knight—Interscope 900,000
million). 38) 1 AM . . .—Nas—Columbia 1,700,000 14) WHAT’S IT GONNA BE?!—Busta Rhymes Featuring Janet—Elektra 800,000
In R&B, the top album of the year is 39) GREATEST HITS—2Pac—Amaru/Death Row/interscope 1,600,000 15) ... BABY ONE MORE TIME—Britney Spears—Jive 800,000
TLC’s “Fanmail,” at No. 8 (4.19 million 40) FAITH: A HOLIDAY ALBUM—Kenny G—Arista 1,600,000 16) | STILL BELIEVE/PURE IMAGINATION—Mariah Carey Featuring
units). Juvenile has the top-selling rap 41) FOLLOW THE LEADER—Korn—Immortal/Epic 1,600,000 Krayzie Bone & Da Brat—Columbia 800,000
album, “400 Degreez,” at No. 12 (3.27 42) THE WRITING’S ON THE WALL—Destiny’s Child—Columbia 1,600,000 17) HEARTBREAKER—Mariah Carey Featuring Jay-Z—Columbia 800,000
million). 43) WILLENNIUM—Will Smith—Columbia 1,500,000 18) | WANNA LOVE YOU FOREVER—Jessica Simpson—Columbia 800,000
What it wasn't the year of is alter- 44) GODSMACK—Godsmack—Universal 1,500,000 19) FORTUNATE—Maxwell—Rock Land/Interscope/Columbia 800,000
native rock. The biggest album in that 45) MY OWN PRISON—Creed—Wind-Up 1,500,000 20) LAST KISS—Pearl Jam—Epic 800,000
category—the only one in the top 20— 46) MY LOVE IS YOUR LOVE—Whitney Houston—Arista 1,500,000 21) NO SCRUBS—TLC—LaFace/Arista 800,000
is by the Offspring, “Americana,” at 47) NOW 2—Various Artists—Virgin 1,500,000 22) 808—Blaque-—Track Masters/Columbia 700,000
No. 14 (2.88 million). 48) 5—Lenny Kravitz—Virgin 1,500,000 23) KISS ME—Sixpence None The Richer—Squint/Columbia 700,000
In all, 88 albums sold more than 1 49) TARZAN—Soundtrack—Disney 1,500,000 24) SOMEBODY LIKE ME—Silkk The Shocker Feat. Mya—No Limit/Priority 700,000
million units, says SoundScan. That 50) SOGNO—Andrea Bocelli—Polydor 1,400,000 25) BAILAMOS—Enrique Iglesias—OQverbrook/Interscope 700,000
compares with 81 the year before. The 51) BACK AT ONE—Brian McKnight—Motown/Universal 1,400,000 26) C’EST LA VIE—B*Witched—Epic 700,000
“Titanic” soundtrack, the No. 1 title of 52) BREATHE—Faith Hill—Warner Bros. 1,400,000 27) NOBODY'S SUPPOSED TO BE HERE—Deborah Cox—Arista 700,000
1998, sold 9.3 million units that year. 53) BIG WILLIE STYLE—Will Smith—Columbia 1,400,000 28) IF YOU (LOVIN’ ME)—Silk—Elektra 700,000
Teen stars also did well on the sin- 54) SURFACING—Sarah McLachlan—Arista 1,400,000 29) LOST IN YOU—Garth Brooks As Chris Gaines—Capitol Nashville 700,000
gles chart last year, but the best seller 55) THE BATTLE OF LOS ANGELES—Rage Against The Machine—Epic 1,400,000 30) HARD KNOCK LIFE (GHETTO ANTHEM)}—Jay-Z—Roc-A-Fella/Def Jam/Mercury 600,000
of the year is a comeback record as 56) 100% GINUWINE—Ginuwine—Epic 1,400,000 31) UNPRETTY—TLC—LaFace/Arista 600,000
eye-opening as Santana’s. Cher, a pop 57) S&M-—Metallica—Elektra 1,400,000 32) | NEED TO KNOW—Marc Anthony—Columbia 600,000
veteran old enough to be Christina 58) IT’S DARK AND HELL IS HOT—DMX—Ruff Ryders/Def Jam/IDIMG 1,300,000 33) STAY THE SAME—Joey Mcintyre—C2/Columbia 600,000
Aguilera’s grandmother, has the No. 1 59) WILD WILD WEST—Soundtrack—Interscope 1,300,000 34) NO PIGEONS—Sporty Thievz Feat. Mr. Woods—Roc-A-Blok/Ruffhouse/Columbia 600,000
single with “Believe,” which sold 1.70 60) THREE DOLLAR BILL Y'ALL—Limp Bizkit—Flip/interscope 1,300,000 35) JAMBOREE—Naughty By Nature Featuring Zhané—Arista 600,000
million units, well ahead of Aguilera’s 61) LIVE AT LUTHER COLLEGE—Dave Matthews/Tim Reynolds—RCA 1,300,000 36) WHERE MY GIRLS AT?—702—Motown 600,000
No. 2 single, “Genie In A Bottle,” at 62) NEVER S-A-Y NEVER—Brandy—Atlantic 1,300,000 37) CHANTE'S GOT A MAN—Chanté Moore—MCA 500,000
1.36 million units. 63) AUSTIN POWERS: THE SPY WHO SHAGGED ME—Soundtrack—Wamer Bros. 1,300,000 38) TAKING EVERYTHING—Gerald Levert—Elektra 500,000
Santana has the No. 5 single with 64) R.—R. Kelly—Jive 1,300,000 39) GET GONE—Ideal—Virgin 500,000
his duet with Rob Thomas, “Smooth” 65) SITTIN’ FAT DOWN SOUTH—LIl’ Troy—Unive