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MUSIC, VIDEO, AND HOME ENTERTAINMENT

Gompanies Facing Web Ghallenges

Columbia House Readies For The Future | AEG Restructures With

MP3.com Suit Questions
Actions 0f The RIAA

BY EILEEN FITZPATRICK
LOS ANGELES—While Wall Street
— is rarely pulled into
| issues concerning
4 | trade  practices,
MP3.com’s lawsuit
against the Recording Industry
Assn. of America (RIAA) claiming
(Continued on page 86)

Proposal Makes
GDs Tax-Exempt

BY BILL HOLLAND
WASHINGTON, D.C.—In the
latest twist in the U.S. govern-
ment’s ongoing saga to find new
taxation models for the Internet
I age, the business caucus of the
Advisory Commission on Elec-
| tronic Commerce (ACEC) has
proposed pro-

non-digitized
form—such as prerecorded

a sales-tax exemption.

In the years after the current
temporary moratorium on In-
ternet sales taxes, the caucus’s
Feb. 9 proposal would basically
offer the exemption to al/ music
and book retailers, both elec-
tronic and brick-and-mortar, as
well as any other companies

(Continued on page 85)
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BY DON JEFFREY
NEW YORK—Columbia House
views its reorganization into three
divisions, one of

which is the online [(e]L1] \&w
version of the music

and video club, as a

way to move more of its 16 million
members to the Web, reduce its
growing costs, and more than double
its membership.

After a proposed merger with
online retailer CDnow, the 45-year-
old direct marketer will consist of
Columbia House for off-line direct

matrketing, columbiahouse.com for
the online club, and CDnow for stan- |
dard E-commerce.
About 3 million
people are now
active members of
columbiahouse.comn,
the company says, and they spent
$100 million last year on music and
video. Columbia House’s total annual
revenue is more than $1 billion.

As part of the reorganization,
Columbia House chairman/CEO
Richard Wolter has resigned after 34

(Continued on page 84)

Jive’s Plan: ‘N Sync Everywhere

Label Pulls Dut All Stops To Market ‘No Strings Aftached®

BY MICHAEL PAOLETTA
NEW YORK—With a new album,
being read-

“No Strings Attached,”
ied for imminent glob-
al release on March

phase of its career.

Older, wiser, and now signed to
Jive for the world, the five members
of ‘N Sync are excited about what the

future may bring. The same holds
true for Jive, which plans a heavy
promotional push for the band that
encompasses radio,
retail, TV, and the

president Barry
Weiss. “To have ‘N Sync on the same
label as Britney Spears, the Back-
(Continued on page 84)
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Focus On New Latin Genre Charts
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Eye On Digital Business

BY ED CHRISTMAN

NEW YORK—With emerging In-

ternet opportunities in mind, whole-

saler/digital service SN

provider Alliance |A2LK! 'ﬁ.’:‘,cai

Entertainment

Corp. (AEC) has beefed up its man-

agement and restructured its com-
(Continued on page 85)

Finalists Tapped
For Latin Awards

BY JOHN LANNERT

With six eitations, renowned
singer/songwriter/producer
Marco Antonio Solis leads all
other finalists competing {or hon-
ors at Billboard’s seventh annual

% Heineken 2, EN vIvo

Latin Musie A\vards, slated to
take place April 27 at the Jackie
Gleason Theatre of Performing
Arts in Miami Beach.
Following Solis are Latin
global star Ricky Martin, with
five nods, and his noted coun-
terpart Enrique Iglesias, with
four.
Seven other acts have notched
three citations each, inelud-
(Continued on page 86)
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String Of Pearls: Guba’s Music Revolution

“In the United States, there one feels free,” said Southern poet
Randall Jarrell. “Except from the Americans—but every pearl
has its oyster.” And this country’s recent musical relationship with
Cuba, once known as the Pearl of the Antilles, aceentuates the
witty point Jarrell was making about an American nation whose
boundless welcome spells relief from every possible hindrance to
liberty—except the sometimes bigoted self-importance of its own
citizens.

In short, don't call yourself an American—i.e., a loyal member
of a truly demoecratic social experiment—if you deliberately
obstruct others from being exposed to the cultural melting pot
this society was primarily founded to create. The beauty, for
instance, of the Ry Cooder-produced “Buena Vista Social Club”
album (World Cireuit/Nonesuch) of classic Cuban song, along with
all its other recorded and filmed spinoffs, is that such humanistie
reclamation projects now live in the frontal lobes of millions of peo-
ple who were otherwise physically/politically barred from learn-
ing about such rich aspects of another society.

“And when something gets into your frontal lobe
that way and becomes part of your consciousness,”
says Cooder, “then naturally you look and see it was
missing before! When [ was young I thought, ‘Why
doesn’t the news of this great sound spread? But
then I kind of gave up, thinking, ‘I'll never live to
see this, and everything will disappear.” I see now
that, as people become more and more susceptible
to media, this is how it will occur. It’s just never
gonna happen by word-of-mouth.”

And the positive repercussions continue from the
phenomenal success (844,000 domestic units sold,
according to SoundSean, with 3 million moved world-
wide) of the Grammy-winning 1997 “Buena Vista
Social Club” release, with the marvelous solo vocal
debut album “Buena Vista Social Club Presents
Ibrahim Ferrer” (also produced by Cooder for World
Circuit/Nonesuch) being nominated this year in the

___—_’—

TO MY EARS

| by Timothy White |

system that has always dominated Cuba remains in place, with black
Cubans largely absent from positions in the ruling hierarchy. As
writer Christopher Hitchens notes of Cuba in the March Vanity Fair,
it’s a “system not unlike China, where capitalism and profiteering
are permitted, but democracy and free expression are not.”

If one believes, as does this columnist, that the Berlin Wall fell
not because of Reaganistic political wirepulling but rather because
ordinary Berliners were fed up with demonizing people who looked
like them and played the same Beatles, Pink Floyd, and Scorpi-
ons albums, then Cuba’s anachronistic one-man rule will fade not
by fostering intolerance in Miami but rather by furthering the
cultural outreach of projects like Buena Vista Social Club. Indeed,
some of the most touching scenes in director Wim Wenders’ huge-
ly affecting “Buena Vista Social Club” documentary film are those
in which the musicians stroll around New York’s Times Square (in
the vicinity of the Billboard offices) and marvel at the common-
day sights and bustle. What they were awed by, in truth, is the
sense of possibility around them here. Any culture
that willfully undermines that sense is repressive,
regardless of its present form of government or
current politieal figureheads. Criticize, deery,
attack anything you please—but let it rise or fall in
its own cycle and on its own merits, ennobling or
forever stigmatizing its enablers.

As for Cooder, he’s been championing a wide range
of music genres throughout his career. Born Ryland
Peter Cooder on March 15, 1947, in Santa Monica,
Calif.—the son of management consultant Bill Cood-
er and the former Emma Casaroli, whose family
emigrated from Parma, Italy—he grew up listening
to the classical music beloved by his dad. Ry would
devote much of his own career as a guitarist/produc-
er to gaining wider exposure for unique sounds rang-
ing from the incendiary guitar expressionism of
Bahamian Joseph Spence to the slack-key sound of
the Gabby Pahinui Hawaiian Band and the Tex-Mex
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category of best traditional tropical Latin perfor-
mance, as is Buena Vista guitarist/vocalist Eliades
Ochoa’s “Sublime Ilusién” (Higher Octave/Virgin). As a result,
Ochoa is currently touring North America, and Ferrer is back for
a second stateside trek with Buena Vista keyboardist Rubén
Gonzalez and singer Omara Portuondo and will be performing on
the Grammy Awards telecast Feb. 23 with guitarist Cooder.

But neither Ochoa nor Ferrer’s Buena Vista troupe will be mak-
ing concert stops in Miami, that most Cuban of American cities,
where Cuban nationals are aggressively made to feel unwelcome.
In 1998, MIDEM invited Cuban Grammy winners Compay Segun-
do and Chucho Valdés to appear at its Latin and Caribbean con-
fab, outside of which hundreds of anti-Castro protesters demon-
strated. Comparable scenes occurred when Havana salsa star
Issac Delgado appeared at the Nostalgia Club in Miami’s Little
Havana, and they likely will again.

Citizens are fully justified, of course, in protesting Castro’s repres-
sive Havana-based regime, and opposition within Cuba is growing
more pronounced. The quasi-Marxist country is meanwhile awash in
foreign tourist currency (more and more of it U.S. dollars), but its
own citizens are barred from the most sophisticated hotels and
shops—whose patrons trade in dollars—and the same racist class

accordion of Flaco Jiménez. “But I can say this,”
Cooder notes with a chuckle. “Until now, I never saw
it work as well in terms of impact. I tried my things with Flaco and
others, and I loved them and still do, but you see that nothing takes
hold in this world on the level that this has unless its time has come.

“I'll tell you a funny story: My son Joachim {who plays drums on
the “Buena Vista” album] has this friend in his 20s who's a profes-
sional snowboarder and has just come back from a competition in
Switzerland where they were using ‘Buena Vista Social Club’ for
ambience. Unbelievable! And Joachim has a group called Speakeasy,
and they now play all these Cuban tunes by great writers like Arse-
nio Rodriguez. It’s hot shit! So it’s amazing what can happen.”

Which brings us to Grammy night. What pear! of Cuban song
will Ferrer, Cooder, and company be playing on the show? “We're
gonna play an Arsenio tune, ‘Mami Me Gust6,” ” Cooder says. “His
songs are notable for the fact that he was very good at creating
little events, so the thing explodes like a string of firecrackers,
right in your face. Me and my son, Joachim, we wouldn’t miss this
for anything; it will be the pinnacle. Ibrahim’s performance will be
sandwiched in between Mare Anthony and Ricky Martin, so we’ll
get our two minutes and 34 seconds of air time—but it will be some
sandwich, boy.”

Label Execs Assess Results Of Digital-Delivery Music Test

PRESIDENT: Howard Lander
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BY DON JEFFREY

NEW YORK—The major music companies
and IBM last month completed their re-
search on a six-month digital delivery mar-
ket trial called AlbumDirect (previously
code named the Madison Project), and some
executives involved say it was a success.

Paul Vidich, executive VP of Warner Mu-
sie Group, says, “The purpose of the test
was twofold: first, a test of technology; sec-
ondly, to be a test of consumer attitudes
toward the downloading of music. We were
very pleased with the test.”

About 1,000 San Diego consumers who
subseribe to the high-speed cable-modem
service called Road Runner participated in
the trial, which lasted from June 29 through
Dec. 15. An additional 100 households were
added in October in Portland, Maine, to test
an Internet-delivery element.

More than 1,000 albums, both new and
catalog, and about 200 singles were made
available for the test. Project officials say
there were nearly 4,000 downloads of more

than 50,000 tracks for sale.

Music company executives decline to say
what consumers paid for the music. They say
project managers set up a “store” and set
prices. But it is believed albums were initially
sold at list price and that the record compa-
nies authorized discounts at different times.

Edgar Bronfman Jr., president/CEQ of
Seagram, the parent of Universal Musie
Group, told analysts in response to a ques-
tion about pricing in the project that the trial
was about “whether people were interested
in downloaded music . .. It was not a con-
sumer trial about pricing and packaging. We
were selling albums in line with offline retail
[pricing]. All that’s still ahead of us.”

On average it took 12-18 minutes to down-
load a 74-minute full-length CD. Partici-
pants were provided with CD burners,
blank CDs, and jewel cases and were able to
download graphies and text.

IBM provided the technology—Electron-
ic Music Management System (EMMS)—
for the downloading, digital rights manage-

ment, playback, and elearinghouse functions.

Some sources reported glitches. But,
Vidich says, “there was no single significant
technical issue that we encountered.”

He adds that Warner Music Group is now
evaluating more than seven different tech-
nologies for “a commercial industrial-
strength” system for offering digitally down-
loaded musie for sale in the U.S. by midyear.
“The EMMS system we used there is clear-
ly one we're seriously looking at,” he says.

Research from the trial was gathered in
January and will be used to gauge consumer
acceptance of digital music commerce.

Also taking part were BMG Entertain-
ment, EMI Recorded Musie, Sony Music
Entertainment, and Universal Musie Group.

Al Smith, senior VP of Sony Music En-
tertainment, says in a statement, “Project
Madison gave us insight on duplicating the
consumer’s physical retail experience in the
electronic world, delivering full-length
recordings in true CD-quality audio, with
album art and liner notes.”
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MISSY “MISDEMEANOR" ELLIOTT * THE GOLD MIND / EASTWEST
ROCK / MAINSTREAM ROCK TRACKS 81
# NO LEAF CLOVER ¢ METALLICA * ELEKTRA
ROCK / MODERN ROCK TRACKS 81
# OTHERSIDE * RED HOT CHILI PEPPERS * WARNER BROS.
TOP 40 TRACKS 82
* WHAT A GIRL WANTS ¢ CHRISTINA AGUILERA * RCA
* TOP VIDEO SALES °
% AUSTIN POWERS: THE SPY WHO SHAGGED ME 62
VvV NEW LINE HOME VIDEO
I DVD SALES 62
D % TARZAN * WALT DISNEY HOME VIDEO
E KID VIDEO
fo) # THE ADVENTURES OF ELMO IN GROUCHLAND 64
COLUMBIA TRISTAR HOME VIDEO
S
RENTALS 62

4 AMERICAN PIE * UNIVERSAL STUDIOS HOME VIDEQ

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

BLUES
% LIVE ON + KENNY WAYNE SHEPHERD BAND * GIANT/ REPRISE

CONTEMPORARY CHRISTIAN
* WOW - 2000: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
VARIOUS ARTISTS * SPARROW

GOSPEL
% SPIRITUAL LOVE * TRIN-I-TEE 5:7 * BRITE

KID AUDIO
* TARZAN ¢ READ-ALONG * WALT DISNEY

THE BILLBOARD LATIN 50
* MORIR DE AMOR * CONJUNTO PRIMAVERA * GMF

MUSIC VIDEO

# A FAREWELL CELEBRATION * THE CATHEDRALS * SFRING HOUSE VIDEQ

REGGAE
# CHANT DOWN BABYLON * BOB MARLEY * TUFF GONG / ISLAND

WORLD MUSIC
* SOGNO * ANDREA BOCELLI * POLYDOR

Gompaser, Wholesaler Ervin Litkei, 78, Dies

BY IRV LICHTMAN
NEW YORK—Ervin Litkei, a long-
time recording and video wholesaler
who also owned labels and a music
publishing firm, died Feb. 8 at his
home in Manhattan. The cause of
death wus an embolism to the lung.
Litkei, 78, a native of Hungary who
immigrated to the U.S. in 1947, was
also a composer of popular and clas-
sical works, including marches in
tribute to all U.S. presidents since
Franklin D. Roosevelt. The marches
and longer works, among them “War
And Remembrance” and “The
Atlantic And Pacific Suite,” were
recorded and released commercially.
On July 4, 1991, a page 1 story in
The New York Times compared
Litkei’s patriotic music to works by
songwriter Irving Berlin, another
immigrant to America who was the
writer of “God Bless America.”
Litkei’s career in America includ-
ed the writing and recording of Hun-

garian versions of such standards as
Berlin’s “White Christmas,” “Senti-
mental Journey,” and the themes
from “Love Story” and “The Godfa-
ther.”

Litkei operated a rackjobbing oper-
ation under the
names of Olympia,
Arovox, and Games
Arts until it was sold
in 1989 to Rank
Retail Services. He
racked the major
labels, with a partic-
ularly long relation-
ship with Walt Dis-
ney audio and video
products. One of his major accounts
was Woolworth’s.

In recent years, Litkei, in addition
to continuing composing efforts, con-
centrated on his labels, Aurora
Records and JazzMania Records,
which included a line of about 20 jazz
releases, and his music publishing

LITKE!

firm, Leona Music.

In 1991, after the late-’80s opening
of Soviet society under President
Mikhail Gorbachev, Litkei offered a
$500 prize for any Soviet citizen who
produced the best lyric in Russian for
a march he had written called “Salute
To President Gorbachev.” Litkei also
made a $10,000 donation to the Song-
writers’ Hall of Fame to establish a
prize for the best march or patriotic
song composed by a New York high
school student.

In 1995, Litkei recalled that as a
young, aspiring composer in Hun-
gary—Litkei’s mother was a success-
ful songwriter in that country— he
had the famous operetta composer
Franz Lehar play for him what would
be Lehar’s final composition.

In tribute to Lehar, Litkei created
a new arrangement for the tune with
a lyrie by Litkei’s wife, Andrea Fodor,
who is a poet/pianist and former bal-

(Continued on page 96)

www.billboard.com

www americanradiohistorv com

BILLBOARD FEBRUARY 18, 2000



www.americanradiohistory.com

Protect your music.
Project your offers.

Connect with fans.
Collect your money.

Work the groove with
DigiBox® cantainers.

WY INTERTRUST®

THE METATRUST UTILITV.

Leading Digital Rights Manegement
www.intertrust.com/partners
1 800 3932272

©1999 InterTrust Technologies Corp. All rghes ~2s3rved.Ime-Trust and DigiBox are recistered trademarks cf Inter rust Technologi=s Corp., and the Inte“ruzt logo and MetaTrust Utility are frademsarks of InterTrua Techpologies Cerp

MAVW americanradiohistorv co


www.americanradiohistory.com

BET.com Aims At Digital Divide

BY GAIL MITCHELL

LOS ANGELES—Making good on
its pledge to help erase the much-dis-
cussed minority digital divide, BET
Holdings II—headed by chairman/
CEO Robert Johnson—formally un-
veiled new Internet portal BET.com
on Feb. 7. Initially announced last Au-
gust (BillboardBulletin, Aug. 13,
1999), the $35 million joint venture
among BET Holdings II, Microsoft
Corp., Liberty Digital, News Corp.,
and USA Networks supersedes
BET’s former Web site—the largely
promotional msbet.com—which de-
buted in 1996.

Envisioned as a one-stop online re-
source for the wide-ranging African-
American community, BET.com com-
prises nine channels (Headlines,
Music, Money, Lifestyles, Food,
Health, Careers, Loveline, and
@BET) that contain an extensive mix
of staff-produced original content and
third party-supplied general market
information.

In addition, the channel information
is aggregated into four “zones” de-
signed to accommodate four key
African-American community seg-
ments: Families, Professionals, Wom-
en, and Urban Life. The site is being
backed by an $8 million advertising
campaign that will encompass net-
work and cable television, print, radio,
outdoor, promotions, and the Internet.

A major cornerstone of BET.com is
its music channel, which takes full
advantage of BET’s 20-year history of
music programming. Elements in-
clude streaming music videos, multi-

Moby At ‘Play.’ Electronica/dance
artist Moby has earned critical raves
for his V2 Records album “Play,”
which soared to No. 1 on the Heat-
seekers chart in the Jan. 22 issue. The
album reached Heatseekers Impact
status in the Feb. 12 issue when it
climbed from No. 110 to No. 91 on
The Billboard 200. The New York-
based DJ is on a European tour, and
his latest single, “Natural Blues,” has
been climbing the Modern Rock
Tracks chart, where it stands this issue
at No. 27. The video for “Natural
Blues” is also getting exposure on
MTV and VH1. Upcoming Moby tour
dates include Feb. 26 in Glasgow,
Scotland; March 4 in London; March 5
in Amsterdam; and March 7 in Zurich.
Moby is shown wearing his Billboard
Heatseekers T-shirt and, inexplicably,
holding a banana.

media artist profiles, interactive mu-
sic features, reviews, industry news,
and an unsigned artist showcase that
gives acts the opportunity to upload
their original musie to the site and
others to download it.

The channel also features an online
radio section, which will no doubt also
bring into play BET Holdings IT’s plan
to acquire radio stations. That ven-
ture—in conjunction with 35% BET
Holdings II stakeholder Liberty
Media— was announced last year
(Billboard, Nov. 6, 1999).

Heading up the daily operation at
BET.com—originally slated to bow
last November—is COO Scott Mills.

‘We decided to
launch what we
contend is much

more comprehensive
than any other such
sites out there’

- SCOTT MILLS -

Mills, formerly senior VP of business
development for BET Holdings II,
was a VP with investment banking
firm Lehman Brothers prior to join-
ing BET. “This wasn’t about taking
msbet.com and blowing it up,” he says.
“This was about creating a complete-
ly different offering.

“The planned November launch
was a much more modest undertak-
ing,” continues Mills, who says the
company conducted focus groups
across the country with African-
American Internet users to glean
ideas for site design and content. “As
we began building out on the available
opportunities, we decided to launch
what we contend is much more com-
prehensive than any other such sites
out there. We have more original con-
tent, updated regularly, that covers
more categories relevant to African-
Americans than anyone else.”

Additional members of BET.com’s
executive team include chief technol-
ogy officer Craig Maccubbin, former-
ly director of Web technologies for

Noblestar; CFO Kathryn Engebret-
son, previously VP of finance and
CFO for the University of Pennsylva-
nia; VP/general counsel Marc Martin,
who handled similar duties for BET
Holdings II; VP of content develop-
ment Retha Hill, formerly executive
producer for special sections at wash-
ingtonpost.com; VP of business devel-
opment Michael Pickrum, previously
with Mercer Management Consult-
ing; and VP of marketing Stacie Tur-
ner, who prior to this provided busi-
ness advisory services to various
telecommunications, entertainment,
and nonprofit firms.

To date, the staff numbers just
under 40, according to Mills. That
number is projected to reach between
60 and 70 by the end of the year.

Future plans on the BET.com
drawing board include E-commerce
and direct retail as well as forthcom-
ing announcements regarding third-
party sponsorship ventures.

“E-commerce is one of a number of
strategic opportunities available to
us,” says Mills. “We've built the site so
we could seamlessly integrate E-com-
merce throughout it. But while we're
focusing on that right now, there are
other very interesting things that
we're exploring and may decide to
defer E-commerce. But right now it’s
targeted for late 2000.”

BET Holdings II, which retains
majority ownership and control of
BET.com, owns and operates four
television networks (Black Entertain-
ment Television, BET on Jazz: The
Jazz Channel, BET Action Pay Per
View, and BET International), three
magazines (Emerge, BET Weekend,
and Heart & Soul), and romance nov-
els division Arabesque Books. Other
BET Holdings II divisions include
BET Pictures II, restaurants and
clubs (BET SoundStage Restaurant,
BET SoundStage Club, BET on Jazz
Restaurant, Tres Jazz Restaurant),
and BET Movies/STARZ!, a premium
movie channel joint venture with
Encore Media.

Other prominent African-Ameri-
can- and urban community-targeted
Web sites include netnoir.com, Black-
Voices.com, EverythingBlack.com,
HipHopSite.com, Platform.net, and
thwt.com.

BY CARLA HAY
NEW YORK—In a move de-
signed to increase its appeal to
Web site visitors, online music
company Atomic Pop has struck a
deal with Microsoft to make
Atomic Pop’s entire catalog and
online events available in the Win-
dows Media format (Billboard-
Bulletin, Feb. 9). As part of the
agreement, Atomic Pop will be
featured at WindowsMedia.com.

Atomic Pop

Atomic Pop Partners Up

Strikes Mktg. Alliance With Microsoft

video programming.

Dave Fester, Microsoft direc-
tor of marketing for digital me-
dia, says of the deal, “Consumers
have been asking for the Windows
Media format, and that’s one of
the key reasons for the deal. Mi-
crosoft provides the underlying
technology, but because of the in-
tegrated digital rights manage-
ment [DRM] technology, this can
expand into E-commerce oppor-

tunities. Windows-

founder/CEO Al Tel-
ler tells Billboard
that the deal is not
exclusive and that
AtomicPop.com will
still offer other for-
mats to its Web site
visitors. He says,

ATOMIC

wrww sfomicpop. rom

Media.com, which
gets 4 million unique
users a month, is
also a great promo-
tional vehicle for
Atomic Pop.”

DRM technology
provides a security

“Windows Media is a
very robust platform and another
platform for Atomic Pop to
expand on and thrive.”

Teller adds that AtomicPop.
com, the company’s Web site, is
more than a promotional tool for
the record company. “It’s an im-
portant destina-

system for digital
content on the Internet. Atomic
Pop’s downloadable content is
expected to be protected by DRM
technology under the Windows
Media format.
Microsoft recently introduced
Digital Broadcast Manager—new
software that en-

tion Web site for
music. We have all
kinds of original

Microsoft’

ables companies to
sell pay-per-view
and pay-per-down-

multimedia con-

tent, and we're going to be pret-
ty aggressive about promoting
our events.”

Among the AtomicPop.com
events that will occur under the
new deal with Microsoft are an
original series called “Behind The
Hype” (with the debut episode
featuring Ice-T tentatively set to
premiere the week of Feb. 14) and
a Webcast performance expected
sometime this month by rap
group Blood Of Abraham.

The Atomic Pop catalog includes
tracks and full-length albums
from numerous acts, including
Public Enemy, Ice-T, and Gas Gi-
ants. Atomic Pop also has music
from artists on labels such as
4AD, Rufflife, Goodvibe, and Fire
Records. In addition, AtomicPop.
com features original audio and

load audio and vid-
eo content on the Internet.

Fester adds that Atomic Pop is
compatible with Microsoft be-
cause “Atomic Pop has also invest-
ed in broadband technology,
which is near and dear to our
hearts. A huge focus for us will be
taking broadband and making it
mainstream. Atomic Pop is a lead-
ing provider of online musie, and
with this deal, they’ve raised the
bar of content quality.”

Teller says, “We're executing
our mission exactly the way we
laid it out. We believe more than
ever that more artists are going
to be recognizing an alternative
path between themselves and
consumers and that the Inter-
net is an essential part of that
path.”

Buy.com, Amazon Raising Gapital To Expand

BY BRIAN GARRITY

NEW YORK—Buy.com Inc. became
the latest online retailer that sells
music to tap the capital markets
when it raised $182 million in an ini-
tial public offering on Feb. 8 (Bill-
boardBulletin, Feb. 9).

But if the financing activities of
its older, more established rival
Amazon.com are any indication of
what it takes to build a successful
click-and-mortar operation, then it
likely won't be the last Wall Street
sees of the Aliso Viejo, Calif.-based
company.

In a move that signals just how
capital-intensive global branding
is for online start-ups long past
the IPO stage, Amazon—fresh on
the heels of reporting a fourth-
quarter pro forma net loss of

$185 million—announced on Feb.
7 plans to sell 600 million euros
($591 million) in debt securities
(BillboardBulletin, Feb. 8).

Those Amazon securities,
known as convertible notes—
bonds that under certain terms
convert into common stock—are
expected to have an interest rate
of around 7% and will mature in
2010.

The company is expected to use
proceeds from the transaction to
fuel European expansion, much in
the same way it used the funds
from a similar $1.25 billion con-
vertible offering last year to
bankroll domestic growth.

Meanwhile, Buy.com—which
saw its stock rise more than 93%
in its first day of trading—will

use the proceeds of its deal for
brand building and expansion in
the U.S., just like most Internet
IPO issuers.

The company sold 14 million
shares at $13 each through an
underwriting group led by Mer-
rill Lynch. The stock opened at
$27 and ran as high as $35.44 in
heavy early trading. Shares later
retreated to a closing price of
$25.12 in a late-afternoon fade
that coincided with technical dif-
ficulties from a reported hacker
attack that prevented many users
from accessing the buy.com site.

Both deals come at a time when
investor enthusiasm for online
retail seems to be ebbing with the
accelerating proliferation of new
players in the space, analysts say.

Buy.com’s deep-discount, high-
volume sales model has made it a
controversial subject on Wall
Street. Some critics have ex-
pressed concerns that the compe-
tition is so great and the compa-
ny’s margins are so thin, it will be
difficult for it to ever make
money. Buy.com posted net losses
of $130.2 million for the year end-
ing Dec. 31, 1999, an increase
from $17.8 million the year
before. Revenue grew to $596.8
million in 1999 from $125.3 mil-
lion a year earlier.

Amazon, despite predicting
profitability for its book, music,
and video operations by the end
of this year, is still running in the
red overall, too—year-end pro

(Continued on page 91)
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in their world, in their words.

diary

series premiere
february 16 at
10:30pm/9:30c 5

celine dion

experience the intensity of
saying goodbye as one of the
world’s top selling artists
gives a personal tour of her
final days in the spotlight.
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Bl

3NG vum.sgu» BUSTA «
A —‘ RHYME__S

i 3 NOMINATION S

& -
SANTANA
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ASLEEP AT THE MIHEEL
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YO antiapAtis

—AtTo Celt

Al bama

-Luther Allison (SACEM)
Tfﬁnl'ly Allsup

Bill Arbderson

Davish Arkenstone
Audio Adrenaljne
Jeff Bass

Marky Bass
Beausolefl

Eric Benet

David Benoit

Big Tent Revival
Clint Black

Lisa Hartman Black
Bobby “Blue” Bland

Eddie Blazonczyk’s
Versatones

BR5-39
Brandy
Leslie Brathwaite

xk 4

RAY BENSON/

6 NOMINATIONS

* Nominees listed as&.lanuary 21, 2000 posting on the Record ni icademy Website
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Log Chamacos
Steven Curtis Chapman
Ray Charl
Eric Clapten
- Roy Clark
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Carla Cook
The Robert Cray Band
Elvis Crespo
Sheryl Crow
David R. Curry
Marc DeSisto
Diamond Rio
The Dixie Hummingbirds
Oscar D’Leon
Floyd Domino
Jimmy Douglass
Paquito D'Rivera
The Dukes of Dixigland
Jerry “Wonder” Duplessis
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e
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Ramblin®Jack Effiott
Faith Evans
Bela Fleck
David Foster
Aretha Franklin
~ Larry Franklin
Gospel Gapgstaz

Juan Luis Guerra 440
Tsm Hagans
Merle Haggard
John Hartford
Roy Haynes

Hole

Dave Holland
Faith Hilf]
Marcus Hummon
Andrew Imbrie
India

Janet Jackson
Etta James

Fred Jerkins 11l
Rotdney Jerkins
K. Karlin

Jokn Karpowich
Garrison Keillor.
Aaron Jay Kernis
B.B. King

Kool Mo Dee
Nathaniel Kunkel|
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3 NOMINATIONS
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RED HOT
CHILI PEPPERS

3 NOMINATIONS

DIXIE
CHICKS:

Jim Lauderdale

Doyle Lawson
& Quicksilver

Chris Lindsey
Little Milton
Lonestar

Jennifer Lopez
Ricciano Lumpkins
Mark Mancina
Barry Manilow
Mike Marshall
Aimee Mayo
Martina McBride
Ronnie McCoury
Tim McGraw

Jesse McReynolds
Brad Mehldau

Pat Metheny

Edgar Meyer

Luis Mjguel
Ministry

Bill Morrissey
Motorhead

Charlie Musselwhite
The Neville Brothers
Bobby Oshorne
Walter Ostaneksocan)
Dottie Peoples
Chris Perez Band
Pinetop Perkins
Wilson Pickett
Nicola Piovani (siaE
Dean Pitchford
John Prine

A.B. Quintanilla

Sam Rivers’ Rivbea
All-Star Orchestra

Dante Ross

4 NOMINATIONSS

David Sanfior
Poncha Sapches
Carsten Schack
Lalo Schifrin
Tom Scott

Earl Scruggs
Martie Sefidel
SheDaisy
Wayne Shorter
Itaal Shur

Daryl Simmons
Smash Mouth
Jerry Smith
Snoop Dogg
Tom Snow

Saul Solution {Bobby Guy)

Ralph Stanley and

the Clinch Mountain Boys

Keith Stegall
Rebecca St. James
James Stroud
Jimmy Sturr
Hubert Sumlir
Take 6

Café Tacuba

Susan Tedesch
Dorcus Thigpen
Caetano Veloso
Frank Wakefield
Stephen Warbeck (PR
Winans Phase 2
Cele Winans

Pop Winans &
the Winanawes

Vickie Winans
‘George Winston
Paul Winter
Mac Wiseman
Billy Yates
Dwight Yoakam

DEL
McCOURY

3 NOMINATION

S

»
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Y
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BABYFACE

GARY BURTON

. SAM BUSH

DALLAS" BLAKE CHANCEY
AUSTIN. =

ANI DIFRANCO
CHARLES DYE
STEVE FONTANO
GARBAGE

VINCE GILL
MACY GRAY
DAVID GRISMAN
JOHN GUESS
GEORGE JONES
JOHN P. KEE

KID ROCK
ALISON KRAUSS
MOBY

WILLIE NELSON
DOLLY PARTON
K.C. PORTER
THE ROOTS
BRITNEY SPEARS
STING (PRs)
MARTY STUART
DOC WATSON
BARRY WHITE
JOHN WILLIAMS

RAH
ACHLAN socany
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Movie Music To Place
GO Machines In Lobbies

BY JILL PESSELNICK

LOS ANGELES—Movie Music
has signed a deal with Regal Cin-
emas to place CD vending ma-
chines selling soundtracks and
artist releases in

see the data any time we choose.”
Additionally, Regal Cinemas will
benefit by obtaining a gross per-
centage of Movie Music sales.
“Initially, we were looking for a
source of ancillary

more than 400 movie
theater lobbies na-
tionwide by this
summer.

The Movie Music
machines link di-
rectly with Sound-
Scan, allowing for
sales patterns to be
tracked.

Movie Music foun-
der Norman Ratner
says, “At each the-

‘We want
people to buy
popcorn on the
way in and a
soundtrack on
the way out’

- NORMAN RATNER -

income,” says Chris
Blevins, director of
amusement vending
for Knoxville, Tenn.-
based Regal Cine-
mas. “On hearing

the idea, it just
seemed like a natur-
al tie-in. And it

required little or no

effort at our end.”
Nashville-based

Movie Music will be

ater, there is a dedi-
cated phone line for
the machine, which hooks up with
an 800 number. The modem in
each machine allows us to track
the CDs. We can track by theater
chain, by area, by title, and we can

fully responsible for
maintaining the ma-
chines, which will be stocked via
Southwest Wholesale Distribution
and Valley Media Distribution.
The Movie Music machines will
(Continued on page 87)

TG Leads Nominees For
Soul Train Music Awards

BY GAIL MITCHELL

LOS ANGELES—LaFace/Arista
trio TLC leads the pack with three
nominations for the 14th annual
Soul Train Music Awards. Tied at
two nominations apiece are Whit-
ney Houston, Mary J. Blige, Gin-
uwine, Donell Jones, Brian Mc-
Knight, Destiny’s Child, and Ideal.

Blige and DMX will receive the
Sammy Davis Jr. Award for enter-
tainers of the year.

The awards ceremony will air
live from Los Angeles’ Shrine
Auditorium on Saturday, March 4.
Joining Tamia as co-hosts of this
year’s telecast are artists Eric
Benét and TLC’s Lisa “Left Eye”
Lopes, along with “Soul Train”
host and “Young And The Rest-

less” star Shemar Moore. Once
again, Sprite is the exclusive soft
drink sponsor.

Nominees are chosen by a panel of
radio PDs, retail personnel, and
artists, based on chart positions in
several national trade publications.

PriceWaterhouseCoopers tallied
the nominations, which were an-
nounced Feb. 10 at a cocktail
party hosted by artists Montell
Jordan and Tamia that also fea-
tured musical performances by
Silk, IMx, and Donell Jones. Other
nominees are Angie Stone, Macy
Gray, Lauryn Hill, Maxwell, Les
Nubians, R. Kelly, Juvenile, Missy
Elliott, and Benét.

A Don Cornelius production in

(Continued on page 87)

RECORD COMPANIES. Rick Haayen
is named international marketing
manager for MCA Records in Uni-
versal City, Calif. He was managing
director of Dynamics Records.

Bill Bentley is named senior VP
of media relations for Warner Bros.
Records in Burbank, Calif. He was
VP/director of media relations for
Reprise Records.

James Boyce is promoted to VP
of urban promotion for Universal
Records in New York. He was se-
nior director of urban promotion.

Mike Smith is named VP of
sales and marketing for Oglio En-
tertainment Group Inc. in Redondo
Beach, Calif. He was director of
sales for Elektra Entertainment.

Spencer Gates is named senior
director of media relations for At-
lantic Records in New York. She
was head of Lady Talkalot public
relations firm.

HAAYEN BENTLEY

Kim Halverson is promoted to
senior director of promotion admin-
istration for Capitol Records in Los
Angeles. She was director of pro-
motion administration.

Laurie Jakobsen is named se-
nior director of communications for
Sony Music Entertainment in New
York. She was account supervisor
of consumer new media for Middle-
berg and Associates.

Gator Michaels is named nation-
al field promotion director for
Dreamcatcher Records in Nashville.

ASGAP Marks
10% Growth In
1999 Revenues

BY IRV LICHTMAN
NEW YORK—ASCAP entered the
21st century on a high note.

The performance right society,
established in 1914, says its perfor-
mance-fee revenues in 1999 grew a
hefty 10% over those rung up in
1998, to $560 million.

In his report Feb. 8 at the West
Coast meeting of the performance
right society (BillboardBulletin,
Feb. 9), CEO John LoFrumento
also said that domestic and foreign
royalty distributions totaled $435
million.

The 1999 domestic distribution
of $305 million was up 4% over 1998,
Both total revenue and domestic/
international distribution figures
are all-time ASCAP records and
stand as the highest figures for any
rights group worldwide, according
to LoFrumento.

LoFrumento told the ASCAP
gathering that Internet-related li-
censing revenues had quadrupled
over those of 1998. He said the 1999
Internet income was “under $10
million,” representing, not surpris-
ingly, the largest percentage gain
of any other performance-fee col-
lections.

In another report, LoFrumento
said ASCAP’s 1999 operating ratio
—the percentage of revenues allo-
cated to operating costs—of 15.4%
is down a full percentage point
from 1998, its lowest ever.

At the meeting, Marilyn Berg-
man, ASCAP’s president/chair-
man, and LoFrumento told the
membership of legislative develop-
ments and of the society’s continu-
ing commitment to new technology.

This included an update by Lo-
Frumento on ASCAP’s new inter-
nal business structure and its par-
ticipation in the International Music
Joint Venture, a database contain-
ing the works of collection groups
ASCAE Holland’s BUMA/STEM-
RA, and the U.K.’s Mechanical
Copyright Protection Society/ Per-
forming Right Society.

EXECUTIVE

BOYCE GATES
He was GM for Young-Olsen Associ-
ates.

Corey Williams is promoted to
manager of rights and clearances for
Arista Records in New York. He was
archive coordinator.

Steve Barri is promoted to presi-
dent of Samson Records in Santa
Monica, Calif. He was VP of A&R.

PUBLISHERS. BMI promotes Con-
suelo Sayago to senior director of
international relations and adminis-
tration, Barbara Patralites to senior

TURNTA

Fleck’s Two-Label Deal

Banjoist Signs With Columbia, Sony Classical

BY MELINDA NEWMAN

LOS ANGELES—After more than a
decade on Warner Bros., banjo virtu-
0so Béla Fleck has inked a new deal
that signs him to both Columbia Rec-
ords and sister label Sony Classical.

The five-album pact, which kicks
off with a new record from Béla Fleck
& the Flecktones in
August, includes
two Flecktones al-
bums, two solo clas-
sical albums, and
one solo jazz album.

“Itwas time fora
change,” says
Fleck. “We had a
really good run at
Warner Bros. We'd tried a lot of the
things we wanted to try there, with
varying amounts of success—some-
times a lot, sometimes not so much.
It’s time for someone to see the band
with new eyes.”

Fleck talked with a number of la-
bels but ultimately selected Colum-
bia and Sony Classical because of the
number of executives he already

FLECK

knew at the two companies.

“It wasn’t the Sony megalith or
some faceless company,” says Fleck.
“It was [Columbia creative consul-
tant] Branford Marsalis, who called
me and said, ‘Come here’; [Columbia
VP of jazz] Jeff Levenson, who 1
worked with at Warner Bros.; [Sony
Classical president] Peter Gelb, who
I knew from working on projects with
[Sony Classical bassist] Edgar
Meyer; and [Columbia Records Group
executive VP/GM] Will Botwin, who
I've known since his [former artist
management] partner Ken Levitan
managed [Fleck’s former group] New
Grass Revival.”

“I think he’s one of the most talent-
ed musicians on the planet,” says
Botwin. While acknowledging that
Fleck, who's best known in jazz and
bluegrass circles, is not a radio-driven
artist, Botwin says that there are still
many ways to exploit Fleck’s music.

“We're going to do whatever we
can to solicit radio, of course, but
we're going to take a very strong

(Continued on page 96)

Universal Earnings Up,
Revenue Down In 2d Qtr.

BY DON JEFFREY

NEW YORK—Universal Music
Group’s revenue fell 8.5% in the
second fiscal quarter to $2.03 bil-
lion because of discontinued op-
erations, cuts in artist rosters and
releases, and unfavorable foreign
currency exchange rates.

The company sold a concert-
touring unit in the past year. In ad-
dition, after parent company Sea-
gram acquired PolyGram in late
1998, Universal cut a number of
artists from its labels and released
fewer albums and singles than in
the previous year. Pro forma rev-
enue the year before (assuming
PolyGram had been part of the
company) was $2.22 billion.

Cash flow (earnings before
interest, taxes, amortization, and
depreciation) for the world’s
largest record company increased
3.1% in the quarter to $465 million
on a pro forma basis, from $451
million in the same period a year
earlier. Seagram says that if cur-
rency exchanges were excluded,
cash flow was up 8%.

The company attributes the rise
in earnings to increased market
share from albums by such artists
as Shania Twain, Andrea Bocelli,
and Dr. Dre.

Meanwhile, Seagram president/
CEO Edgar Bronfman Jr., in re-
marks to analysts, declined to

(Continued on page 87)
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JAKOBSEN SAYAGO
director of international research
and analysis, and Jodi H. Saal to
senior director of international sys-
tems administration in New York.

They were, respectively, director
of international relations and admin-
istration, director of international
research and analysis, and associate
director of the general licensing
department.

RELATED FIELDS. Cornerstone Pro-
motion names John Staub VP of dig-
ital marketing and Cece Stelljes di-

PATRALITES SAAL
rector of online publicity in New
York. They were, respectively, prod-
uct manager for V2 Records and di-
rector of publicity for Sub Pop Rec-
ords.

Julian Wright is named head of
promotion and artist management for
Darp Inc. in Atlanta. He was owner
of Wright Artist Management.

Jeff Davis is named director of
rock promotion for Jeff McClusky &
Associates in Los Angeles. He was
VP of promotion for Restless Rec-
ords.
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Gountry Moves West Of Alphabet Gity

Li’l Mo & The Monicats, Skye, Cantrell Extend NY Opry’s Reach

BY JIM BESSMAN
NEW YORK—Its founder has re-
turned to Nashville, but many of
Greg Garing’s “Alphabet City
Opry” adherents continue to per-
form hardecore country music in
such far East Village saloons as 9C,
the Lakeside Lounge, and Manito-
ba’s. Three of the best have new or
recent releases that are gaining
new fans for the form, in and out of
the colorful neighborhood of alpha-
bet-letter avenues
that spawned it
(Billboard,
March 21, 1998).
“It’s still an
active scene,”
says Elena Skye,
who leads the
Demolition
String Band, @& ,
which records Eiiaas &
CANTRELL

for Vermont’'s
North Hollow
Records label, |

Ncrtlll ie”&m
and its Kudzu e, Records -
Mountain Rebels i et
offshoot, which i
includes other
Alphabet City Opry regulars and
plays every other Tuesday night at
9C, the corner bar at Ninth Street
and Avenue C that was Garing’s
headquarters.

“But it’s bigger than the East
Village,” adds Monica Passin,
another Alphabet City Opry alum-
na, who heads Li’l Mo & the Moni-
cats. As her recent Bottom Line
appearance evidences, the rising
tide of interest has seen artists like
herself and Skye begin to receive
recognition beyond Alphabet City.

Laura Cantrell, another local
hardcore country songstress,
whose debut album, “Not The
Tremblin’ Kind,” comes out March
6 via Scotland’s new Spit & Polish
label, is an obvious case in point.

“What’s fascinating about New

York is that just when you define
one little scene, something pops up
in another part of town that’s just
as interesting that shares the same
influences,” says Cantrell.

A Nashville native who came to
New York in 1985 to attend college,
she soon fell under the sway of
local country recording acts like
Last Roundup, featuring the great
Angel Dean, and the Diesel Only
label “rig rock” bands, such as the

World Famous Blue Jays.

“The Alphabet City Opry got a
lot of attention,” Cantrell contin-
ues, “but there's a current of coun-
try music running through New
York that you tap into from time to
time, like the Lonesome Cheating
Hearts Band—guys who play Hank
Williams on the L train platform in
Brooklyn. That’s what 1 love about
staying here: The music I love is
actually here.”

Indeed, Skye is among many who
are taking the downtown country
music to midtown—to the Rodeo
Bar at 27th Street and Third
Avenue—and uptown, to Hogs &
Heifers Uptown, at 95th Street and
First Avenue. But she’s also gain-
ing exposure nationally: She
recently appeared on Comedy Cen-

tral’s “Upright Citizens Brigade”—
after reps of the show’s troupe saw
the Demolition String Band at 9C
and drafted the band for a blue-
grass skit—and later joined the
brigade on “Late Night With
Conan O’Brien.”

The group also released a twang
version of Madonna's “Like A Pray-
er” as a single; it has garnered air-
play in Demolition String Band’s
Southeastern touring markets.

But “Like A Prayer” has also re-
ceived the imprimatur of none
other than Madonna’s longtime
spokeswoman, Liz Rosenberg.

“It reminds me of Les Paul and
Mary Ford on speed,” says Rosen-
berg, who uses the Skye version as
her home answering machine’s out-
going message. “It’s one of the
greatest songs Madonna’s ever
written, and I thought no one could
possibly cover it. But [Skye’s] ver-
sion is so heartfelt, it sounds like
she wrote it. And the arrangement
is outstanding: I can’t sit still when
I hear it; I'm catapulted out of my
chair.”

Skye, whose 1998 “One Dog
Town” debut album with the Demo-
litions was produced by Garing
with help from her longtime cre-
ative partner and the band’s cele-
brated guitarist, Boo Reiners,
“rediscovered” the song through
her daughter’s Madonna fandom,

“I thought it would make a great
gospel country tune and did it one
night as a joke—but it got an amaz-
ing reaction,” she says. She char-
acterizes her otherwise original
material as “hardcorn, honkabilly,
grindgrass music.”

“We just kind of bastardize and
corrupt everything,” Skye adds,
citing such influences as Lefty
Frizzell, Hank Williams, Loretta
Lynn, Bill Monroe, Del McCoury;,
and Tammy Wynette—who

(Continued on page 97)

Capitol Sets U.S. Game
Plan For Tara Maclean

BY MELINDA NEWMAN

LOS ANGELES—Playing on Lilith
Fair’s ancillary stage for three years
gave Canadian singer Tara MacLean
an excellent opportunity to observe
her fellow performers. “One of the big
differences between the artists on the
[main] stage and the second stage
was confidence,” she says. “Some of
the second-stage acts were just as
good, just as innovative,
but they just weren’t as
confident.” :

Therefore, when it |
came time for Mac-
Lean to make her sec-
ond full-length album |4
for Nettwerk (to whom 8
she’s signed in Carada),
and her first for Capi-
tol Records, she armed
herself with the new-
found confidence that can only devel-
op from playing hundreds of shows.

The result is “Passenger;,” which
comes out Feb. 29 on Capitol in the
U.S. Nettwerk released the album in
Canada late last year. Although Capi-
tol now has a joint-venture deal with
Nettwerk America, MacLean’s deal
was inked previous to that arrange-
ment (Billboard, Oct. 2, 1999).

“With the first record [1997's “Si-
lence”], I just was not as confident in
my own ideas. [ was still a little shy,”
says MacLean. “I'd probably done 10
live shows by then. By the time I did
this record, I had done 400 or 500
more shows, and I had more confi-
dence in my voice: I felt like T could be
free. I had my husband [Bill Bell, who
produced the album with Malcolm
Burn] around me. I was so comfort-
able, I could record in my underwear.”

She was also bolstered by the con-
fidence instilled in her by Capitol
Records president/CEO Roy Lott,
who says, “Literally the first day of

Macl.EAN

my starting at EMI [as EMI North
America deputy president], before I
took the Capitol Records position, Ter-
ry McBride [Nettwerk Productions
head and MacLean’s manager] called
me and told me of her and that he'd
been developing her—she’s had the
album and an EP out on Nettwerk. I
saw her perform live, and then it actu-
ally became a competitive thing be-
_ tween Capitol, Warner
-| Bros., and Columbia.”
i The allure is clear:
MacLean’s emotive vo-
{ cals are surrounded by
intriguing yet accessi-
ble melodies. But the
key is the vulnerability
her lyrics bring. “I
want people to see the
very core of who I am,”
says MacLean, who is
signed to Sony Music Publishing.
The first single, “If I Fall,” which
was also featured on the “Teaching
Mus. Tingle” soundtrack, has already
captured the attention of modern AC
and triple-A radio programmers,
“It’s still too early to tell, but I have
high hopes,” says E. Curtis Johnson,
PD for KALZ Fresno, Calif. Her abil-
ity to sound unique yet reference
other top female singers is what
attracted Dona Shaieb, PD at KXST
San Diego. “Her style, I thought, was
more Jewel-like, but on ‘If I Fall,” her
voice has an early Madonna sound to
it, It has the potential to be a hit.”
Despite the early acceptance at ra-
dio, Lott expects a slow build. “This is
a long-term project,” he says. Lott |
plans for MacLean, who is booked by (
l

Little Big Man Agency, to tour, tour,
and tour some more. “She’s doing some
residency tours; she’s also doing some
dates with Dido and some with Bare-
naked Ladies,” he says. “Our strongest
weapon in breaking Tara is Tara.”
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[an’s At 17 With Windham Hill Set

Singer/Songwriter Records Her Latest In Unusual Fashion

BY CHARLES KAREL BOULEY Il
LOS ANGELES—ASs she eyes the
March 21 release of her 17th career
recording, “God & The FBI,” Janis
Ian is feeling lucky. “Seventeen has
always been a good-luck number for
me,” she says with a laugh.

Indeed, it has. It was her 1975 set
“Between The Lines” that contained
“At Seventeen”—her signature com-
position that also cemented her sta-
tus as a respected singer/songwriter.
With her newest effort, which will be
issued by Windham Hill, Ian hopes
that time is on her side—given the
success of such Lilith Fair-era artists
as Jewel and Sarah McLachlan.

“I’m lucky the times have come
back around to the importance of
singers and songwriters,” she says.

The 11-song “God & The FBI” is a
fine showcase for the Nashville-based
Ian, given its diverse lyrical subject
matter. It began “bunker-style,” with
the artist and a small group of musi-
cians literally locking themselves up
in a house until the album was done.

“The reason I went with Windham
Hill in the first place is they left me
alone to record this unconventional-
ly,” Ian says. “I felt like the bunker

445

IAN

thing was the right thing to do. We
had two people in my age group and
then two people in their early 30s.
This was a way to force everybody to
use their talents instead of taking the
easy way out. We sat around and in
the morning, and we drank coffee. In
the evening, we drank single malt
and just saw what happened.”

This hibernation presented chal-
lenges—but it was one Ian and pro-
ducers/musicians Jim Cregan, Mare
Moreau, and Philip Clark met head
on. “It wouldn’t have worked with
any of my other records hecause we
didn’t have the kind of engineering
and technological options we have
now.”

Tan adds, “One of the reasons I
wanted Marc and Phillip in on this

Jeff Bridges, With McDonald,
Pursues New Gareer On Ramp

BY MELINDA NEWMAN

LOS ANGELES—AIlthough Jeff
Bridges is known primarily as an
actor, he wants the world to know
he’s got the music in him.

“I've been writing music since I
was 4 teenager and jamming with
my buddies all through the years,
and there was a while there much
earlier on in my life when I thought
I might pursue music as my career.
I always take a
guitar and key-
board to differ-
ent movie [sets]
and have always
written songs.”

The result of
those years of
toiling away is
“Be Here Soon,”
a collection of
tunes coming March 21 on Ramp
Records, a new Chicago Records-
distributed label started by Bridges,
engineer/producer Chuck Pelonis,
and Michael McDonald, who promi-
nently appears on the album (Bill-
board, Jan. 29). The set will also be
available through Bridges’ Web site
and a number of other E-tailers,
such as Amazon.com.

Bridges’ gruff vocals are comple-
mented by low-key, mainly acoustic
arrangements that wouldn’t sound
out of place on a Grateful Dead or
Crosby, Stills, Nash & Young album.
In fact, buddy David Crosby sings on
“September Brings,” one of the few
tracks on the set not penned by
Bridges.

BRIDGES

While Bridges has shopped his
music around to labels in the past,
this time he decided to go the self-
release route. “I figured in this day
and age, you don’t have to shop it
around anymore; you can release it
yourself.”

That also means coming up with a
promotion plan, which Bridges ad-
mits is low-key. He hosted a Feb. 4
tribute to MeDonald and showcased
a tune there, and he has also been
able to promote his music while do-
ing the talk show circuit to push his
new movie, “Simpatico.”

A four-song EP will be serviced to
various radio stations and Internet
providers. McDonald says the mar-
ket for the album is “college radio or
any of that more offbeat stuff.”

“I can’t wait to hear myself on the
radio,” says Bridges. “I'd get a kick
out of that.” A download of the track
“She Lay Her Whip Down” is avail-
able on Bridges’ Web site.

In terms of touring, McDonald
says, “we’re not even sure what
we're going to do, but we thought we
might hit the road, hit some campus
stations, and do some surfing along
the way—work it away from middle-
age fantasy into business.”

Bridges knows that critics tend to
dismiss musical efforts by actors as
vanity projects and, therefore, sel-
dom give such efforts a fair shake.
While he says, “If people don’t like
the record, it’s not going to crush
me,” he admits that “this is some-
thing I'm serious about. I enjoy play-
ing music and writing.”

record is that they grew up listening
to a totally different bunch of music
than I did. They react to songs total-
ly different than I do. They hear a
song and immediately think elec-
tronics. I hear one and think orches-
tration.”

Ian says she’s grateful for the
chance to make the album as she saw
fit—particularly since she also views
it as her last shot at a major release.
“I'm 48, which as a woman puts me
out of the running immediately. I've

Funkin’ With The Girls. Full Force members Bowlegged Lou and Paul Anthony
were recently in the studio with Atlantic duo M2M, whose debut disc, “Shades Of
Purple,” is due later this month. Pictured, from left, are Bowlegged Lou, M2M’s

(Continued on page 19)

Marion Raven, Anthony, and M2M's Marit Larsen.

And The Winners Should Be . . . Santana,
SIIEEI‘S Martin, Maxwell At Grammys

HE ENVELOPE, PLEASE: We could make this
a very short column on our Grammy predictions by
declaring Carlos Santana the winner in every cat-
egory, but then what fun would that be? In honor of
the Grammys’ move from the Shrine Auditorium to
the Staples Center for the Feb. 23 festivities, win-
ners will get a year’s worth of office supplies along
with their trophies.

Record of the year: Being the pop devotee that
I am, this year’s slate is like a delicious buffet with
the seemingly impossible task of having to pick just
one entree. I still don’t switch
stations when any of these songs

entries were slim pickings. I'm going with Ricky
Martin for “Livin’ La Vida Loca.” It’s surely not
the award he wants the most, but it’s his best bet.

Best pop album: Cher only had one hit (albeit a
huge one), so it would be tough for her album
“Believe” to snare this one. Perennial favorite Sting
could take it, but “Brand New Day” has not lived up
to expectations yet. It’s really between Ricky Mar-
tin’s self-titled album and Backstreet Boys’ “Mil-
lennium.” If selling more than 1 million copies the
first week of release to lots of screaming teenage

album, I don’t know what does.

come on the radio (but that
could be because I'm still trying
to figure out what Backstreet
Boys are talking about in “I
Want It That Way™), but I’'m vot-
ing for “Smooth” by Santana
Featuring Rob Thomas.

gl

I’'m going with Backstreet
Boys.

Best male rock vocal per-
formance: We know the Gram-
my is going to Lenny Kravitz
for “American Woman,” and
we’re happy for him, but it

girls doesn’t get you best pop

Album of the year: There’s
going to be a riot, led by Clive
Davis, if Suntana doesn’t win.
While “Supernatural” is a great
album, Santana will also get plenty of votes just
because people love a comeback, and they want to
honor Carlos Santana’s whole body of work. The
surest bet of the night.

Song of the year: Another very tough call among
“I Want It That Way” (writers: Andreas Carlsson
and Max Martin), “Livin’ La Vida Loca”
(Desmond Child and Robi Rosa), and “Smooth”
(Itaal Shur and Rob Thomas); all three are also
up for record of the year. I'm going with “Smooth,”
although my heart is with “Unpretty” (Dallas
Austin and Tionne “T-Boz” Watkins) for all the
support it gave any girl who’s ever let someone
make her feel like she’s not good enough.

Best new artist: Carlos Santana . . . oh, he’s not
up for this one? How’d that happen? . . . Seriously,
some of the critical votes are going to go to Macy
Gray and Susan Tedeschi, but, whether you like
her or not, whether you think they’re real or not,
Britney Spears deserves this one. No one’s worked
harder.

Best female pop vocal performance: A bit of a
wacky category, with Sarah McLachlan and Ala-
nis Morissette duking it out with the likes of Brit-
ney Spears and Christina Aguilera. I'm going with
none of the above and am voting for “Beautiful
Stranger” by Madonna, simply because it’s my
favorite of the nominees.

Best male pop vocal performance: The good
news is that there are actually some strong entries
in this category this year; with females dominating
pop musie for the last several years, the male

by Melinda Newman

really should go to Chris Cor-
nell for “Can’t Change Me,” an
underrated track from a
tremendously underrated
album.

Best male R&B vocal performance: We expect
Peabo Bryson and Barry White to get many well-
deserved sentimental votes here, but we're going
with “Fortunate” from Maxwell, although R.
Kelly’s always tough to beat.

Best female country vocal performance: Wow,
this category is definitely proof that you don’t have
to get country radio play to get nominated, and
depending upon your perspective. that’s a good
thing or a bad thing. With absolutely no disrespect
to Emmylou Harris and Alison Krauss, both of
whom are nominated in this category, there are a
lot of overlooked females whom we hear on country
radio every day who deserved slots here. Having
said that, Harris could win if the non-country vot-
ers weigh heavily. I’d love to see Martina McBride
win, but the track “I Love You” is her least coun-
try effort ever. I'm still going with McBride,
because there’s no finer female singer in country
right now.

Best male country vocal performance: “Please
Remember Me” by Tim McGraw was the only bona
fide hit in this group, but there are other consider-
ations. Vince Gill, who’s nominated for “Don’t
Come Cryin’ To Me,” is a Grammy darling, having
won more than a dozen trophies, and George Jones
had his first radio hit in years with “Choices,”
which peaked at No. 30 on Hot Country Singles &
Tracks—and people may want to honor him for that
and for recovering from his car wreck. I'm going
with Jones.

14

www.billboard.com
www americanradiohistorvy com

BILLBOARD FEBRUARY 19, 2000



www.americanradiohistory.com

Artists & Music

Gilmore’s Busy With WIIIIIBHHI‘!IBI‘ a0lo Set, Flatlanders Reunion

BY CHRIS MORRIS

LOS ANGELES—Texas singer/
songwriter Jimmie Dale Gilmore is
beginning the millennium in auspi-
cious and very active fashion.

On Feb. 29, Rounder Records
will issue Gilmore’s album “One
Endless Night,” the debut release
on his own Windcharger Records
imprint. At the same time, Gilmore
is reuniting onstage with the Flat-
landers, the historic "70s group that
also included his old friends and
collaborators Joe Ely and Butch
Hancock.

Rounder director of national
sales and marketing Tracy Waksler
sees the same sales potential in
Gilmore’s album that was experi-
enced by Lucinda Williams’ 1998
breakthrough, “Car Wheels On A
Gravel Road.”

“This record is going to do real-
ly well for Jimmie, in an era where
we’ve recently seen a Lucinda
Williams record sell like it has,
unprecedented for her career,”
Waksler says. “It’s a good time to
be coming with this record. That
affords us a lot of opportunities for
alot of retailers who now have a fan
base that’s more accustomed to
buying this type of artist than they
may have been in the past.”

Waksler adds, “I do think the
pump is primed, and I think Lucin-
da has shown a lot of retailers that
they can sell this kind of record,
which may not be in one particular
kind of pocket.”

Gilmore and his manager Mike
Crowley started up Windcharger
after the musician secured his re-
lease from Elektra Records, for
whom he recorded three much-
praised albums during the *90s.
They had been approached with
offers from Rykodise and Nonesuch
but ultimately decided to start
recording a self-financed release.

Gilmore explains, “Mike and I
just finally decided that it was
worth the gamble, that T had
enough of a presence, that my name
was enough known, that it wasn’t
the same as a total beginner jump-
ing into the gigantic mosh pit.”

Rounder ultimately entered the
picture to handle distribution, mar-
keting, and promotion for Wind-
charger.

Gilmore’s quest for a producer
ended after he met Buddy Miller
during a 1999 West Coast tour that
included Miller and his wife, Julie;
Iris DeMent; and Emmylou Harris.
Gilmore was captivated by Miller’s
music; only later did he learn that

GILMORE

he had met Miller years before.

“He lived next door to Butch
Hancock, back in 1980 in Austin,”
Gilmore says with a laugh. “It’s just
very weird. Buddy’s got like a pho-
tographic memory, and he remem-
bered it completely. He remem-
bered meeting me back then.”

Sessions for “One Endless
Night” were accomplished inex-
pensively.

“We didn’t use one inch of tape in
recording this,” Gilmore says. “It
was all on Buddy’s Macintosh, with
Pro Tools. We could go into a living
room [and do it]. It was in
Nashville, but it wasn’t a studio—it
wus Buddy’s house, and we could
have the quality of praduction. I

don’t think there’s any better capa-
bility for production anywhere, and
it has to do with Buddy’s expertise
as an engineer and a producer and
being so computer-literate.”
Using a core band of Nashville
players and Gilmore’s longtime
accompanist, guitarist Rob Gjerso,
Miller also enlisted some notewor-
thy guests, including Billboard 1999
Century Award winner Harris,
singer Jim Lauderdale, and the folk
trio Cry Cry Cry (Richard Shindell,
Lucy Kaplansky, and Dar Williams).
While Gilmore is a well-estab-
lished writer (his songs are pub-
lished by Jade EG Music [BMI]), he
wrote or co-wrote only three tracks
on “One Endless Night.” The rest
are covers of tunes by such song-
smiths as Hancock, Townes Van
Zandt, John Hiatt, Willis Alan
Ramsey, Walter Hyatt, Jesse Win-
chester, and Jerry Garcia and
Robert Hunter. The album also
includes a version of Bertolt Brecht
and Kurt Weill's “Mack The Knife.”
Gilmore explains modestly, “I
never have regarded myself as pri-
marily a songwriter. I've always
thought of myself as an interpreter.
[Producer/musician] T Bone [Bur-
nett] commented on that in an
interview that was done with him

on [the 1996 album| ‘Braver New
World.” He said that he thought of
me as a singer who happened to
write a few good songs. And that’s
what I had always thought—I loved
him for verbalizing that. I think he
was saying that Bob Dylan was a
songwriter who sang a little bit,
and that I was a singer who wrote a
little bit.”

Waksler suays that “One Endless
Night” will be worked at triple-A
and public radio but that no empha-
sis track has been selected vet.

She says, “I'm actually starting
to go out to a lot of the [Universal
distribution] branches and key
retailers with Jimmie, so he can say
hi to everybody, play a few songs . . .
We're starting off in Dallas and
Houston, and then we're going out
to L.A. and Seattle and San Fran-
cisco and Detroit, Minneapolis.
We're just making the rounds.
That’s basically following the Flat-
landers tour.”

That tour includes a run of Feb-
ruary dates in Texas and March
shows in such markets as Chicago;
Minneapolis; Bloomington, Ind.;
Ann Arbor, Mich.; and New York. It
brings together Gilmore, Ely, and
Hancock, who cut a lone album in

(Continued on page 20)

JIMMIE DALE GILMORE
» One Endless Night x

See Jimmie Dale Gilmore
LIVE in San Antenio at the NARM Convention
Monday, February 28th!

One Endless Night finds Jimmie Dale Gilmore in the
musical company of an all-star crew, including

Emmylou Harris, Jim Lauderdale, Victoria Williams,
Buddy Miller and Julie Miller with a program of songs by

Willis Alan Ramsey, Butch Hancock, John Hiatt, Jerry Garcia

and Robert Hunter, among others.

PRODUCED BY BUDDY MILLER AND JIMMIE DALE GILMORE
In Stores February 29th

WATCH FOR THE FLATLANDERS TOUR COMING TO THESE CITIES:

Feb 22-23
Feb 25
Feb 26
March 2
March 3
March 4
March 5
March 7
March 9
March 10-11
March 12
April 16

Austin, TX

New Braunfels, TX
Galveston, TX
Chicago, IL
Minneapolis, MN
Chicago, IL
Bloomington, IN
Ann Arbor, M|
Alexandria, VA
New York, NY
Media, PA
Houston, TX

Cactus Cafe

Gruene Hall

The Strand

Park West

State Theater

Oid Town School of Folk Music
Buskirk-Chumley Ttreater
The Ark

The Birchmere

The Bottom Line

Media Theater
International Festival

Watch for Spring and Summer Tours To Follow.
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Ex-Kiss, Grue Members Aim To Do Their Own Thing On Spitfire’s New Union Set

BY CLAY MARSHALL

LOS ANGELES—With its sopho-
more effort “The Blue Room,” Union
appears ready to kiss the past good-
bye.

Though led by marquee hard-rock
names—former Motley Crue vocal-
ist John Corabi and ex-Kiss guitarist
Bruce Kulick—Union wants “The
Blue Room,” due March 21 on Spit-
fire Records, to portray the changes
the band has undergone since its
1998 self-titled debut.

“I think it was important [to
prove] that we're not a [side] project,
as much as John and I got a lot of
attention for being ‘former members
of, ” Kulick says.

To that end, Corabi adds, Union

took extra steps to “sound more co-
hesive and more like a band” by en-
listing producer Bob Marlette, who
Corabi believes provided a positive
influence in the studio.

“Bob was concerned with us being
ourselves,” he says. “He just said he
wanted us to constantly stay true to
who we are personally and who we
are as a band.”

With that in mind, Corabi penned
the lyrics to the album’s first single,
“Do Your Own Thing,” a biting take
on individuality.

“It just kicks from the begin-
ning,” says Michael Picozzi, PD at
active rocker WCCC Hartford,
Conn. “The hook is great. You find
yourself singing along.”

UNION

Picozzi says the song is getting a
“great reaction,” thanks in part to
fans of Kulick’s old band.

“The Kiss Army is coming out of
the woodwork,” he says.

Spitfire Records president Paul
Bibeau says the label serviced radio

BB 2002 | -

e NOTEAECY ¢

O Bloe Balls

Check out Red on
Howard Stern
February 18th

Dont foret Red st sbun |
Laghod | Cri.. Fdgd My s

www.redpeters.com

ENTERTAINMENT GROUP, LLC Y
i

OISTRIBUTION

COMPANY

To Order Contact: 908-653-9110

Comedy Cenral
CBS and

Nat 1 Radio
Tour Kicks
Off Feb. 26th
in Richmond
w/WXRL

“very early,” issuing “Do Your Own
Thing” T-shirts and Union Digipaks
to stations just after Thanksgiving.

“Our plan was to set it up in cycles
at radio,” he says. “We were shocked
at the positive response we got.”

Bibeau says that while Spitfire is
still considering video plans for the
song, the label has already prepared
a 30-second television spot for the
album.

Bibeau hopes the ad will help pro-
pel sales for independent rock re-
tailers, many of whom had success
with the first Union album.

“I think it's better than the first
album,” says Mike Chandler, owner/
manager of the Rock Stop in Dallas.
“It’s very radio-friendly. I think this
will be the CD that brings Union to
the forefront.”

In a unique promotional move,
Union’s official Web site, unionasy-
lum.com, is making “The Blue
Room” available in its entirety via

streaming RealAudio weeks before
its release.

The band will tour extensively in
support of the album. “In a perfect
world, we’ll be on the road March 15
hopefully through the summer,”
Corabi says.

Desecribed by Kulick as “a meat-
and-potatoes rock'n’roll [band],” Un-
ion was formed in 1997 after the
original lineups of both Corabi’s and
Kuliek’s former groups reunited.

“It was like looking in a mirror,
because everything that was hap-
pening to him was happening to me
at the exact same time,” Corabi says.

Rounded out by drummer Brent
Fitz and bassist Jamie Hunting, the
band is booked by Mark Hyman of
Ashley Talent International and
managed by Larry Mazer, Tim
Heyne, and John Greenberg. Kulick
is published by Robert Bruce Music
Ltd. (ASCAP), and Corabi by 49-
Crabby Ine. (BMI).

¢ BOXSCORE
SO O A I . 107 10 CONCERT Grosses
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Prce(s) Capacity Promoter
CHER, LOY BEGA, T NOTE MGM Grand Garden  fan. 29 $1,108,552 13512 Magicworks
Las Vegas $150.25/672.25/ sellout Entertarmment Inc.
$39.75
CROSBY, STILLS, NASH & Tacoma Dome Feb. 1 $1,084,754 14625 TNA USA Inc.
YOUNG Tacoma, Wash. $200/$39.50 sellout
CROSBY, STILLS, NASH & San Jose Arena Feb. 4 $1,089574 13228 TNA USA Inc
YOUNG San Jose. Calif. $200/$39.50 seliout
CROSBY, STILLS, NASH & Rose Garden Feb. 2 $1,004,082 13,866 TNA USA Inc
YOUNG Portland, Ore. $125/$39.50 sellout
CROSBY, STILLS. NASH & Oakland-Alameda Feb. 7 $390,124 12,062 TNA USA Inc.
YOUNG County Arena $200/$39.50 seffout
Oakland, Calif.
CHER, LOY BEGA, T NOTE America West Arena Feb. 1 $714,160 12,168 Evening Star
Phoenix $75/450/$35 13,113 Productions, PACE
Concerts
CROSBY STILLS, NASH & Delta Center Jan. 29 $605.177 10443 TNA USA Inc.
YOUNG Salt Lake City $125/$39.50 12,560
CROSBY, STILLS, NASH & Kemper Arena Jan. 26 $543,631 130 TNA USA Inc.
YOUNG Kansas City. Mo. $200/$39.50 12,560
BARRY MANILOW Manchester Evening  Jan. 22 $630.188 13,745 Kennedy Street
News Arena (382,210 pounds} 13,964 Entertainment,
Manchester, England $112.12/$28.03 Andrew Miller
Presents
ALAN JACKSON, LONESTAR | Palace of Auburn feb. 5 $463,358 16.826 Palace Sports and
Hills $32 50/825.50 sellout Entertainment inc.
Auburn Hills, Mich.
Copyrighted and compiled by Amusement Business. a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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IAN’S AT 17 WITH WINDHAM HILL SET

(Comtinued from page 14)

been doing this since I was 12, and
I’'ve had three careers already. You
don’t get a fourth.”

Not everyone agrees with that
assessment. “This album has the
potential to introduce Janis an to an
entirely new audience,” says Allison
German, manager of Risk Dises, an
indie outlet in Columbus, Ohio. “It’s
vibrant and well-crafted. We'll rack
it next to the younger artists of the
genre in hopes of intriguing fans of
those other artists—artists whose
careers have been helped by the fact
that Janis Ian exists.”

It’s true that Ian’s career has
spanned three decades, and she’s
earned Grammy nominations in the
’60s, ’70s, ’80s, and ’90s. She has
worked continually through the
years, touring extensively through-
out the world. Yet it’s the times when
she doesn’t have a hit that most
intrigue her.

“When you're having hits, you get
a huge audience that literally sits at
the shows and hears nothing until
they hear the hit, and then they leave.
They sit there and wait for me to sing
‘At Seventeen.” Now, that’s fine, be-

Billboard.

cause I’'m proud of the song. But I'd
like for them to hear the rest of the
show too.”

Does “God & The FBI” have what
it takes to make audiences sit up and

‘I’'m lucky the times
have come back
around to the
importance of
singers and
songwriters’

- JANIS IAN -

pay attention? Ron McCarrell, VP of
marketing at Windham Hill, believes
s0. “Our goal is to revitalize her ca-
reer and put her forward as a vital
artist,” he says. “Every song on this
record is a keeper. When we get this
music exposed in the appropriate
way, Janis will connect with the pub-
lic.”

Connecting to the public is some-

FEBRUARY 19, 2000
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thing Tan has always been concerned
about. She utilizes her Internet site
(www.janisian.com) for a variety of
endeavors—ranging from circulating
career information to hosting an
online auction to raise money for
scholarships for young adults. Wind-
ham Hill acknowledges Ian’s efforts,
and the label aims to build upon her
Web presence.

“We're creating a special under-
ground Web site for her, & la ‘The
Blair Witch Project,” ” MeCarrell
says.

He adds, however, that the mar-
keting of the album will initially not
be geared toward a trendy, youth-ori-
ented audience. “We’re not going to
break our backs to convince teens
that Janis has something to offer
them. Actually, she does, but we won't
worry about that out of the box.”

From the outset, the project will
lean on Ian’s live following. She’ll tour
the U.S. extensively in the spring.
The label is also eyeing soundtrack
prospects for several cuts, and a
music videoelip is being planned.

Tan is likely to also have a strong
presence in the gay media, given her
longtime commitment to being an
out-lesbian artist. She remains
unsure if her sexuality—as well as
her commitment to being vocal on
various civil rights issues—has
affected her career.

“I know I lost some things when
the media hit on it, like commercials,
4 movie, some co-writing opportuni-
ties,” she says. “But I also gained
some things. For everything I've lost,
I've gained elements of support from
people in retwrn. I'm proud of who I
am, and part of who I am is a lesbian.
It’s not the whole picture, but it’s cer-
tainly part of it.”

Beyond her persona as a per-
former, Ian takes pride in her work
as a songwriter. That’s one of the rea-
sons she chooses to live in Nashville.
“I’ve been in Nashville for 13 years
because it’s a songwriter’s communi-
ty. Nobody in Nashville cares if I've
had a hit recently. They care about
what you've written. It’s a very cre-
ative place for a songwriter to live.”

Being in Nashville certainly influ-
enced “God & The FBI”—in one
fashion or another. One of the set’s
strongest cuts is an ode to Tennessee,
“Memphis,” a duet with Willie Nel-
son. Also, there’s a solo by Chet
Atkins on the track. Even the album’s
first single, “Jolene,” which goes to
AC and triple-A stations Ireb. 29, car-
ries the name of Dolly Parton’s
famed country composition—al-
though it’s not a cover of the song.

In the end, Ian says, “God & The
FBI"—regurdless of genre specifi-
cation—is about her journeys and her
observations of life.

“From the time I was 14 to 20 I
was consumed with how fubulous 1
was,” she says. “As I get older, I real-
ize that it’s just not that interesting
and it’s more fun to write on the
other side about other people and
their lives.”

Ian is booked by Madina Salaty at
the Agency Group in New York. She’s
managed by Senior Management in
Nashville.

Billboard.
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41 2] | EPIC 65850 (5.98 EQ/11.98) 421
MADONNA A° THE IMMACULATE COLLECTION
42 45 | SIRE 26440*/WARNER BROS. (13.98/18.98) 293
PINK FLOYD A COLLECTION OF GREAT DANCE SONGS
43 | 14 | COLUMBIA 37680/CRG (10.98 EQ/16.98) 42 |
DAVE MATTHEWS BAND A° CRASH
M 34 | RCA 66904 (11.9817 98) 194
CREEDENCE CLEARWATER REVIVALA®  CHRONICLE THE 20 GREATEST HITS
45 49 | FANTASY 2* 112 98/17.98) 331 |
NIRVANA ¢+ NEVERMIND
46 30 | DGC 424425*INTERSCOPE (11.98/17.98) 268
PATSY CLINE HEARTACHES
47 — MCA SPECIAL PRODUCTS 420265/MCA (2.98/5.98) 2
INSANE CLOWN POSSE A THE GREAT MILENKO
48 — | ISLAND 524442/\DJMG (10.98/16.98) 103
EAGLES & THEIR GREATEST HITS 1971-1975
49 — | ELEKTRA 105*/EEG (11.98/17.98) 286
JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988
50 — | MERCURY 536738/IDJMG (11.98/17.98) 66

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Biliboard 200 or reissues of older albums.

Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog

Alburns. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 aibum units (Gold).
A RIAA certification for net shipment of 1 million units (Piatinum). @ RIAA certification for net shipment of 10 miition
units (Diamond). Numeral following Piatinum or Diamond symbol indicates album’s multi-platinum levet. For boxed sets,
and double albums with a running time of 100 minutes or more, the RIAA muitiplies shipments by the number of discs
and/or tapes. *Asterisk indicates vinyl LP is avaitable. Most tape prices, and CD prices for BMG and WEA, labels are sug
gested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesate

prices. @8 indicates past or present Heatseeker titie. ©2000. Billboard/BPi Communications. and SoundScan, inc.
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THE NEW MUSIC SHOWCASE
www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and

developing artists to the music industry and audiences worldwide.

BILLBOARD TALENT NET AND "THE JENNY JONES SHOW"
JOIN FORCES TO OFFER UNSIGNED ARTISTS
NATIONAL TELEVISION EXPOSURE

Biliboard Talent Net and “The Jenny Jones Show” have joined forces to offer unsigned musical
artists the opportunity to receive national television exposure. Starting in February, "Jenny Jones”
will highlight top acts from the BTN Top 10 and Radio BTN Top 50 rankings once a month. In addition
to the opportunity to be seen by Jenny's millions of viewers, performance clips and background
information on the bands will be posted on the "lenny Jones" web site (www.ennyjones.com),
which has received upwards of 6.5 million page views a month.

For more information see: www.billboardtalent membership

avorite A

The Most Popular New Talent On BTN

Weeks On

# Artist Genre

1 Gingham Shmuz Rock, Pop 1
2 Sevenkind Rock, Alternative 12
3 Aztek Trip Rock, Alternative 1
4 Bizibox Rock, Alternative 1
5 Bobby Nathan With The Uptwon Horns Blues, Rock 2
6 EL Pop, Contemporary 1
7 Swampadelica R*n B, Funk 1
8 Dezeray's Hammer Pop, Rock 1
9 Juzt Nutz Hard Rock, Hip Hop 1
10 Dislocated Styles Funk, Hip Hop 1

Weekly results are based on votes cast by BTN's registered online audience for any artist featured on the site Votes are
limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

Favorite Song Requests

January 28, 2000

The Most Listened-to New Tracks On BTN

# Composition, Artis Genre Weeks On
1 Zang Called, Qes K'say Pop, Rock 1
2 So, You Tell Me You Love Me, Never On Sunday  Rock, Pop 9
3 Dora's Box, Quake Hip Hop, Rock 5
4 You Are All I'll Ever Need, Daniel Bijan Pop, Dance 3
5 Desiree, Kevin Tyler Rock, Pop 4
6 Daylight Savings, Swim Alternative, Rock 18
7 1 Know, Sidecar Rock, Pop 1
8 2654, Bishop R'nB 1
9 Even If (It Is Love), Lift Rock, Pop 2
10 Lead Me On, Bev Alternative, Dance 1

Weekly Radio BTN rankings are based on audio access requested by the site’s registered and unregistered online audience
for any composition featured on the site

The Most Outstanding And Availabie Acts On BTN

BE

BE, a quintet out of Germany, construct their very own musical cosmos from the world of soul, hip hop,
rock and jazz. Their debut album ‘Bold" featured the hit ‘Black Rain' and brought them both a permanent
presence on German music channels and a nomination for the VIVA Comet award in 1997 as Best
Newcomer. For 'Orange; their second and |atest album, the group worked with a number of producers,
including Moises 'Big Moses' La Porte (Refugee Camp), Jens Krause (Fury in the Slaughterhouse) and
Mousse T. (Grammy Nominee/Bootsy Collins). Shifting from Beatle-esque harmony to old-school beats
and from vocoder distortion to psychedelically tinted numbers, over the last two years, BE have given
over 200 concerts throughout Europe.

Pop, Hip Hop, R&B Hannover, Germany  Recording Contract (North America)

For further artist details log on to R

For details about these and other up and coming artists visit our website at

nm

[T "
wianas h hnardtale +nme

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name is a trademark of 87 Communications, Inc. and is used under license by Talent Net Inc. Participation in

Billboard Talent Net does not speaify or imply an endorsement from Billboard. =y
Sponsored by §
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GILMORE

(Continued from page 15)

1972. (The set was reissued by
Rounder on CD in 1990, aptly titled
“More A Legend Than A Band.”)

Gilmore says the idea for a full-
blown reunion of the great Texas
triumvirate came about when the
musicians recorded a new song
together for the 1998 soundtrack to
“The Horse Whisperer.” A 1999
concert in New York’s Central Park
followed.

“We’ve had these plans to get
hack together for the entire time,
since we’ve been apart,” Gilmore
says. “We all hang out together,
we're all still very close friends.
Socially, we're together a lot. We
playved for my daughter’s wed-
ding—we’ve had those kinds ol
reunions all through the years.

“But the ‘Horse Whisperer’ thing
got Butch and Joe and I together in
the context of having matured as
artists, and we actually sat down
and collaborated together and
found out we could do it, and not
only that we could do it, hut that we
enjoyed it,” he says. “That’s been
hanging there for a couple of vears.
At that time, we thought, ‘We gotta
do this more.

“In September,” Gilmore contin-
ues, “Joe and I got together one
night, and we just said, ‘Let’s do it.
Let’s get Butch and let’s write some
songs and go play. Let’s stop saying
we’re gonna do it someday” . . . Joe
called Buteh up and told him what
he and I had just talked about, and
Butch said, ‘Well, tell me where and
when.””

Besides the Flatlanders tour and
his retail stops, Gilmore intends to
mount a trek of of his own in March
and April. (He is booked by Mike
Leahy at Concerted Efforts in
Newton, Mass.)

“I'm gonna go for a run here
where I'm not gonna have many
days off,” Gilmore sayvs.

For The Greater Good. Jimmy
Somerville, who recently issued “Man-
age The Damage,” his first album in
five years, is donating a portion of the
profits from the single “Something To
Live For” to the Matthew Shepard
Foundation. His label, Instinct
Records, will also donate part of its
profits to the gay and lesbian civil
rights organization. Somerville is
rehearsing for a worldwide concert
tour that will include March dates in
the U.S.

Gontine

THE FAMILY BIZ: With her sterling five-cut EP, Zoe Bonham
contributes her two pennies to the concept that musical talent is
genetic. Instantly infectious, hit-worthy jams like “Lock Keeper”
show the daughter of late Led Zeppelin drummer John Bonham
flexing a sound that falls somewhere
between Sheryl Crow and Britney Spears.
That may sound a tad odd, but it all makes
sense once vou dig into the blend of mus-
cular guitars and funky dance beats that
anchor her material.

Adding to the stylistic straddle of Bon-
ham’s music is a vocal delivery that is, by
turns, youthfully defiant and quietly sedue-
tive. The tunes “Over” and “Only You,” in
particular, are way smarter than your aver-
age radio hits, given their clever lyries and
complex arrangements. Of course, at the center of each cut is a
hook that is unshakable.

In short, Bonham has the makings of being a diva for the “Daw-
son’s Creek” generation of college-age punters. She’s starting to
gig in elubs around her Los Angeles home hase. Be sure to check
her out. She’s as charismatic and visually appealing as she is musi-
cally talented.

For more information, contact Jeff Gordon at Smash Manage-
ment, 818-789-5964, or jefe@pachell.net.

BONHAM

COHEN RETURNS: Steve Cohen, one of our favorite unsigned
artists, is nearing completion of his next disc, which he hopes to
begin circulating in early April. Tentatively titled “I Must Have
Been Crazy,” the set is shaping up to be
the project that will elevate him to a
higher commereial level.

Following 1997’s “Silent Too Long,”
this new collection shows Cohen further
exploring piano-driven pop a la ’70s-era
Elton John and Billy Joel—with a
healthy dash of Ben Folds Five for
good measure. Cohen’s gravelly voice
has taken on a more convineing, world-
ly tone, which lends considerable depth
to his songs.

Although Cohen clearly doesn’t write
songs for top 40 aticionados. he does
have a nice knack for crafting taut
melodies that linger in the mind. His true calling card, however, is
his ability to weave u tale that has both a vivid einematic bent and
an intense emotional undertow. In between sessions with produc-
er Jack Piccari, Cohen is testing new material out in clubs around
Philadelphia, where he’s based. Cohen is planning to issue “I Must
Have Been Crazy” on his own, though he’s shopping early mixes
of the setl in hopes of sparking some much-deserved distribution or
publishing interest. An A&R exec with a little vision could find a
gold mine in these songs.

IFor further information, call Cohen at 215-574-6804. E-
at KeysCohen@aol.com.

COHEN

mail him

N UGGETS: New Yorker Jill Gioia is shopping a strong four-song
demo that’s steeped in a confessional, guitar-driven pop sound
mildly reminiscent of Melissa Etheridge and Alanis Morissette.
Gioia has a guttural belting style that serves her material extreme-
ly well. A bevy of major labels are starting to take notice, and she’s
gathering local radio support from WLIR White Plains, N.Y., and
WBAB Long Island, N.Y. For more details, call her manager, Dave
Margolis, 212-475-6889.

Kittie Karpool is a newly formed rock band formed by enig-
matic singer/tunesmith Karen Deberg. She’s teamed with Brian
Sperber to create a collection of songs that warmly trigger com-
parisons to Sarah McLachlan—but with a more bouney, poppy
feel. The band is lining up a series of showcases in the coming
weeks, with the first happening on Tuesday (15). Check ’em out.
Contact Eric Bender at 212-279-3636, ext. 204, or E-mail
debergk@aol.com.
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARLA HAY

ON THE WAY UP: 3 Doors
Down is a rock quartet that
doesn’t want to be sub-cate-
gorized. As bass player Todd
Harrell says of the group,
“It’s a rock’n’roll band,
straight up. It’s not really

Universal, which released
the band’s major-label debut
album, “The Better Life,” on
Feb. 8.

The album’s first single,
“Kryptonite,” has been soar-
ing up the Mainstream Rock
Tracks chart, where it

stands this issue at No. 15.

Supreme Music. Drawing
from a diverse mix of influ-
ences, electronica act
Supreme Beings Of
Leisure has a sound that
could be described as
Portishead meets Massive
Attack. Supreme Beings
Of Leisure's self-titled
debut album, due Feb. 22
on Palm Pictures, includes
Middle Eastern rhythms
and ethereal grooves. As
bass player Kiran Shahani
says of the group’s eclec-
tic sound, “If you saw our
record collections, you'd

The song received early
support on rock station

Fernando's ‘Home.'
Contemporary Christian
singer Fernando Ortega
returns with his latest album,
“Home,” due Feb. 29 on
Myrrh Records. Last year, the
Dove Award-winning singer
completed a U.S. tour with
Twila Paris. This spring Ortega
plans to start another concert
tour to promote the album.

WCPR Biloxi, Miss. Station
PD Kenny Vest says, “ ‘Kryp-
tonite’ is, hands down, the
biggest record in

VP —

WCPR history and MOUNTAIN

the biggest reaction System Of A Down, System Of 4 Down
record of my radio \I
career.”

3 Doors Down—

EAST NORTH CENTRAL
Static-X, Wisconsin Death Trip

REGIONAL HEATSEEKERS NO.1s

NORTHEAST
Kittie, Spit

Spheeris’ 1988 album, “Path-
ways To Surrender,” was a
No. 12 hit on the Top New
Age Albums chart.

L ATIN TROPICAL
PRINCESS: Tropical music
singer Vanessa debuts with
her album, “Una Nueva II-
usién,” which was produced
by noted Latin music pro-
ducer/arranger Isidro In-
fante. Vanessa's album,
which is set for a U.S. release

Feb. 29 on RMM

Records, features
| the first single “Si

whose other mem-
bers are lead sing-
er/drummer Brad

o ~ WESTNCRTH CENTRAL
Arnold, guitarist |

N\ 2

Llego A Ser Adiv-
ina.” The video and
single for the song
have been serviced
to major Latin mu-

Matt Roberts, and
guitarist Chris [

PACIFIC
| Conjunto Primavera, Morir De Amor

Static-X, Wisconsin Death Trip
Henderson—is on

a tour, with upcom-

ing dates that in- —
clude Feb. 22 in

“SOUTH CENTRAL

MIDDLE ATLANTIC X y artist. The younger Kuti
Kitfie, Spit | - O“gets' Vanessa, | il embark on a North
already an experi- 4 .
.I |/ = < enced y ni htilub American tour in support
SOUTH ATLANTIC former: % 1 of his MCA Records album
h’ Mala Fe, Con Su Lloquera | per (?1 MET;¥NASIAISC “Shoki Shoki.” The tour
I received exposure

v

The 3rd Wish, SPM

Gainesville, Fla.,

and Feb. 29 in
Louisville, Ky.

in theater and in
soap operas.

TURNER JAZZ:
Tenor saxophonist
Mark Turner has

itage Festival May 5 and May
6. “Ballad Session” includes
compositions written by

African Beat. Femi Kuti is
the son of the late Fela
Kuti, a noted Afro-beat

begins March 22 in Wash-
ington, D.C. Other tour
dates include March 23 in
New York, March 24 in
Philadelphia, March 26 in
Montreal, March 29 in
Toronto, March 30:in

understand.” THE MUSE’ OF SPHEER THE REGIONAL ROUNDUP E?egh_to(‘i“'mg ml Sgllip(l){)'t of Detroit, March 31 in Chica-
: is third major-label album, TG
IS: Veteran new age artist Rotating top 10 lists of best-selling titles by new and developing artists. “Ballad Session,” which was 20, "IAEI"” 3Sm X'an(i:)uxe;,'
d : - . . B pril 4 in Seattle, April 7 in
alternative or metal—it’s  Chris Spheeris returns with ) _ PACIFIC SOUTH CENTRAL released Feb. 1 on Warner San F . d Aoril 8
0.9 > M 2 . B 1. Conjunto Primavera Morir De Amor 1. SPM The 3rd Wish an rrancisco, an pn
rock’n’roll. Dancing With The Muse, 2. System Of A Down System Of A Down 2. Yungstar Throwed Young Playa Bros. Records. Turner plays in Los Angeles
The band—which hails due Feb. 29 on Higher |3 e s 0o N o e pgs e et | Cambridge, Mass., Tuesday
—pS- 5. Static-X Wisconsin Death Trip 5. Static-X wisconsin Death Trip
from Escatawpa, Miss.—es-  Octave Records. It will be his (15) and Wednesday (16).
d ’ . B a . 6. Shakira Donde Estan Los Ladrones? 6. Project Playaz Til We Die E A 5 .
tablished a strong regional first Higher Octave album | 7. modest Mouse Buicing Nothing Out Of Sometning | 7. Mef Waiters Material Things The jazz musician is also Herbie Hancock, Hoagy
following in the South before ~ after releasing several B 5:,’,2;;2;";?%, o Buncer s {{‘;:f:,‘,’:: el A scheduled to perform at the Carmichael, Wayne Short-
belng Slgned to Republlc/ albums on Columbia. |10 Tesh Rap Life 10. Brad Paisley Who Needs Pictures New Orleans Jazz & Her- er, and Carla Bley
]
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BRIAN GARI

| Can’t Make You Free

PRODUCER: Jeff Olmsted

Original Cast 8723

Gari is a songwriter who has exhibited a
flair for contemporary music—with a de-
cided indebtedness to rock’n’roll’s earlier,
more sentimental era—in off-Broadway
shows and musicals presented as CD of-
ferings. Here, he follows up a previous set,
“Love Online”—a love-found project in
which the Internet played a central theme
—with a story line that suggests all has
not gone well. With a tunefulness through-
out, Gari's songs don’t envelop the listener
in self-pity and at times offer memories of
a more pleasant past. Vocalist Alison Fras-
er has a solo with touching sweetness on
“Two Men.”

R&B/HIP-HOP

D.L.T.C.

D.I.T.C.

PRODUCERS: D.I.T.C., DJ Premier, Rockwilder

Tommy Boy 1304

First, a quick lesson in hip-hop lingo.
“Diggin’ In The Crates” (D.I.T.C.) is the
art of searching through stacks of records
for the perfect beat or rare groove. The
term was coined by D.I.T.C. founding
members Showbiz and Diamond back in
1988. The underground crew quickly grew
to include A.G., Lord Finesse, Fat Joe,
0.C., Buckwild, and the late Big L. On
“Ebonics,” which became an underground
classic last year when it was released as a
white-label single, L capably flexes over
the hypnotic beat provided by DJ Pre-
mier. The album'’s first single, “Thick,” is a
dark orchestral track featuring AG, Big L,
and Cormega. The album closes with the
moving “Tribute,” which is dedicated to L,
who was shot and killed one year ago this
month while the group was recording the
album. The song is well-accented by the
R&B hook and eerie piano sample. With
this release, D.I.T.C. may finally get the
recognition it so deserves as a pioneer in
the hip-hop game.

COUNTRY

GLEN CAMPBELL

Love Songs

PRODUCER: Jack Jackson

The Gold Label 8009

Glen Campbell was one of the smoothest,
most popular, and distinetive voices in
country/pop throughout the *70s and '80s.
Fairly inactive in the recording department
since then—due to country radio’s aban-
donment of “older” artists—Campbell
returns with a smooth collection of love
songs. While his song selection is fairly
predictable (“Ebb Tide,” “I Believe,” and
“Let It Be Me”), the set does include pleas-
ant versions of “Time In A Bottle” and
“The Rest Of The Road.” Legendary pro-
ducer Jimmy Bowen once said that Camp-
bell had perfect pitch, and he still ably
delivers, even if he’s lost some of his range.
The silky strings and lush production make

SPOTLIGHT

TRACY CHAPMAN

TELLING

s STORIES

TRACY CHAPMAN

Telling Stories

PRODUCERS: David Kershenbaum, Tracy Chapman
Elektra 62478

On her fifth album, “Telling Stories,”
Cleveland-born/San Francisco-resid-
ing Chapman continues along a soul-
searching, heart-wrenching, and, at
times, heart-warming musical journey
that dates back to the singer’s epony-
mous 1988 debut. In fact, fans of
Chapman'’s debut, which spawned
classics like “Fast Car” and “Talkin’
Bout A Revolution,” will easily find
much to admire about her latest of-
fering. Conversely, those who discov-
ered the singer/songwriter via her
blues-etched rock single “Give Me One
Reason” in 1996 may, unfortunately, be
less inclined to indulge in the sparse
and simple beauty that abounds on
“Telling Stories.” The album finds
Chapman returning to the minimal
roots setting that formed the stellar
foundation of her now-classic debut; it
also finds her, once again, collaborat-
ing with producer David Kershen-
baum. Over the course of 11 songs,
Chapman shares stories of love (“Wed-
ding Song™), desire (“Unsung Psalm”),
and shattered dreams (“Nothing Yet”).
Thankfully, the set’s first single, the
title track, has been embraced by sev-
eral radio formats. Here’s hoping this
will bode well for the success and fu-
ture of “Telling Stories.” Because,
quite frankly, albums of such brilliance
and honesty don't happen along every
day.

this a classic romantic album. Dim the
lights, start a fire, and get out the martini
shaker. Contact info@patsgold.com.

WYLIE & THE WILD WEST

Ridin’ The Hi-Line

PRODUCER: Wylie Gustafson

Rounder 11661-3168

Yodeling Wylie Gustafson is a genuine

SPOTLIGHT

AUDRA McDONALD

How Glory Goes

PRODUCER: Tommy Krasker

Nonesuch 53224

On her second studio recording, the
three-time Tony Award winner
(“Carousel,” “Master Class,” and
“Ragtime”) captures much of the mag-
ical, kinetic energy of her critically
lauded stage performances. Working
within fairly lean, yet undeniably
sweet arrangements, McDonald sticks
close to musical theater material and
pop standards here, breathing an
engaging, fresh perspective into lovely
gems by Harold Arlen, Jerome Kern,
and Leonard Bernstein, among others.
It’s easy to draw comparisons with
Barbra Streisand, as McDonald brings
a remarkable technical precision and a
subtle, yet palpable, soul to her every

st

note. However, the young diva’s inter-
pretations of “Anyplace I Hang My
Hat Is Home"” and “The Man That Got
Away” prove that she’s working from
her own vocal blueprint, and she’s
developing an interpretative skill and
style that will likely be copied in years
to come. Simply put, “How Glory
Goes” is proof that McDonald has the
potential to soar to astonishing
heights. Climb aboard now and enjoy
the journey.

Montana cowboy who strays off the range
Just often enough to record and tour with
his unique blend of Western swing, cow-
hoy songs, ballads, shuffles, and yodeling.
For the most part, he performs his own
material. The title track—about the heal-
ing qualities of riding horseback along
Montana’s northern border—is a show-
case for both his writing and singing
skills; the vocals of Joni Harms are added
for good measure. Ranger Doug, of Riders
In The Sky, makes a guest appearance,
kut fear not, this is mostly Gustafson and

SPOTLIGHT

DIRYTY THac€ 4

DIRTY THREE

Whatever You Love, You Are

PRODUCERS: Dirty Three, Lincoln Fong

Touch & Go 223

Dirty Three tread the Gypsy path, ply-
ing an instrumental art steeped in Ro-
mance with a capital “R.” The trio—
violinist Warren Ellis, guitarist Mick
Turner, and drummer Jim White—
originally hail from Australia but are
currently split between Chicago and
Paris, with these international poles
reflecting the group’s mix of the
tough-minded and soft-hearted, the
rough-hewn and poetically inclined.
Following Dirty Three’s indie film
scores and collaborations with kindred
spirit Nick Cave, “Whatever You
Love, You Are” veers between the raw,
keening emotionalism of the band’s '96
set “Horse Stories” and the more fine-
tuned, pastoral charms of its follow-
up, “Ocean Songs.” The two hypnotic
opening tracks, “Some Summers They
Drop Like Flies” and “I Really
Should’'ve Gone Out Last Night,” are
as compelling as their titles; each is a
mini-opera of loss and longing, meld-
ing Iberian bravado and Celtic lament.
“Some Things I Just Don’t Want To
Know,” “Stellar,” and the aching “Lul-
labye For Christie” channel the high-
lonesome sound as if they were age-
old Appalachian mantras. Ellis wears
his heart on his sleeve throughout,
with his hot-wired lead fiddle dancing
and crying by turns. In a world
plagued by plastic perfection, it’s nice
to know that Dirty Three are still
making a brave, beautiful mess of
things.

his boys performing stripped-down, elo-
quent tales of Western life. Two remakes
are spotlighted: “Doggone Cowboy,”
which arrives via the catalog of Gus-
tafson’s hero, Marty Robbins, and the tra-
ditional “Buffalo Gals,” which is done with

BEETHOVEN: Symphonies Nos. 5 and 6

(vital reissue)

Concertgebouw Orchestra, Willem Mengeiberg
REISSUE PRODUCER: Marcos Klorman

Teldec 3984-28408

Somewhat late in the game, the Ger-
man Teldec label has begun reissuing
its store of historic recordings as the
“Telefunken Legacy.” The highlight of
the first batch is this 1937 set of
Beethoven’s Fifth and Sixth Sym-
phonies, with Dutch legend Willem
Mengelberg leading Amsterdam’s
glowing Concertgebouw Orchestra.

. This is distinctly romanticized
Beethoven, worlds away from that of
today’s historically minded performers
or even of a harder-edged Mengelberg
contemporary like Toscanini. The Con-
certgebouw’s opening of the Fifth is
massively dramatie, and Mengelberg
molds every phrase of the “Pastoral”

VITAL REISSUES®

with love, emphasizing portamenti and
other expressive detailing. The sonic

restoration of the early recordings is
ineredibly well done, with the sound

coming across with real weight and
presence. The “Telefunken Legacy”
features attractive packaging, with
many historic photos and excellent doc-
umentation a la Sony’s “Masterworks
Heritage” line (although the notes
could be longer). Other titles in the ini-
tial release include a set of Richard
Strauss tone poems led by Mengelberg
and Clemens Krauss, plus Beethoven
from the Calvet Quartet and a recital
from “the German nightingale,” sopra-
no Erna Sack. The next batch features
soprano Elisabeth Schwarzkopf and
others in Franz Lehér operetta arias,
as well as Erich Kleiber leading the
Berlin Philharmonic in orchestral
showpieces. The Telefunken catalog
also boasts such titanie artists as Wil-
helm Furtwiingler, Claudio Arrau, and
Marlene Dietrich, so here’s hoping for a
long line of reissues.

SPOTLIGHT

PAT METHENY

Trio 99-00

PRODUCER: Pat Metheny

Warner Bros. 47632

Superstar jazz guitarist Pat Metheny’s
muse knows no bounds these days, as
he moves from his Grammy-winning
Metheny Group and intimate duet pro-
jects to wide-angle film scores and this
great new trio with bassist Larry
Grenadier and drummer Bill Stewart.
Metheny has trod trio territory peri-
odically, as in “Bright Size Life,” his
1976 debut with Jaco Pastorious and
Bob Moses; “Rejoicing,” an "84 set
with Charlie Haden and Billy Higgins;
and “Question & Answer,” a hit '90
disc with Dave Holland and Roy
Haynes. Despite such precedents,
“Trio 99-00” is his most satisfying
triad outing yet. The set list favors

fresh Metheny originals, complement-
ed by several astute covers and
remakes of tunes from Metheny’s
back pages. The trio rendition of
Metheny’s acoustic classic “Travels”
and the beautiful new “Just Like The
Day” and “We Had A Sister” will thrill
those in thrall to the big-sky soul of
Metheny’s smash duet disc with Char-
lie Haden (“Beyond The Missouri
Sky”) and his pastoral score to the
new film “A Map Of The World.” Focus
points for jazz aficionados will be
Metheny’s ingenious time-lapse ver-
sion of John Coltrane’s epochal stan-
dard “Giant Steps” and a tart take on
Wayne Shorter’s “Capricorn,” as well
as such sinewy originals as ‘“(Go) Get
It.” Throughout, Metheny sings with
silver-toned brilliance, and Grenadier
and Stewart are ideally interactive
partners. Here's to having a live
album from this threesome soon.

a catchy backbeat. It’s no wonder that it’s
become a highlight of his live show.

LATIN

> SON BY FOUR

Son By Four

PRODUCERS: various

Sony Discos 83181

In the past two years, this Puerto Rican
quartet has been wowing salsa music afi-
cionados with romantic fare that boasts
the foursome’s soulful, rich harmonies
melded to stylish, unpredictable musical
backdrops. This arresting label debut sol-
idifies the group’s reputation via a 14-song
romp that deftly blends an assortment of
tropical grooves with dollops of R&B, hip-
hop, and pop. “A Puro Dolor,” cut in salsa
and ballad renditions, is a certain lock for
the upper reaches of Hot Latin Tracks.
The song spotlights the uniquely emotive
voice of group member Angel, who contin-
ues to be the voeal anchor of Son By Four
—and who is heard on potential follow-up
singles like the tropi-soul “Sofia” and the
sensationally sensuous ballad “Lo Que Yo
Mas Quiero.”

(Continued on next page)
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P CHARLIE ZAA

Ciego De Amor

PRODUCERS: Various

Sonolux/Sony Discos 83546

Both Sonolux and Sony Discos are going to
the mat to rejuvenate the career of this
sweet-singing Colombian artist who hit it
big a few years back with medley covers of
Latin American classics. On this album of
mostly original material, Zaa only cuts
loose with authority on this ballad-laden
CD’s final cut—the jubilant pop/cumbia
track “La Pollera Colora.” The balance of
the disc finds Zaa wading through a mostly
slow-moving clutch of treacly love songs,
armed only with an ordinary, wafer-thin
tenor voice and sweeping orchestral flour-
ishes that occasionally brighten up sleepy
entries such as “Dénde Esta El Amor” and
“Porque Te Vuelvo A Amar.”

WORLD MUSIC

% ALIM QASIMOV

Love’s Deep Ocean

PRODUCERS: Abm Qasimov, Jean Trouillet, Christian
Scholze

Network 34.411

Winner of the 1999 International Music
Council-UNESCO Music Prize, compos-
er/vocalist Alim Qasimov is the modern
voice of mugham—Azerbaijani classical
music. His songs are arabesques of the
ecstatic, and the virtuoso singing traces
intense, even overwhelming visions of
sacred and secular love. Here, he is ac-
companied by a traditional group of tar
(lute), kemancheh (spiked fiddle), percus-
sion, and occasional reed instruments; his
young vocalist daughter, Ferghana, also
joins in for several duets. The poetic pro-
gram obliterates any questions of cultural
divide, speaking from the heart to the
heart. The German Network lahel is dis-
tributed in the U.S. by Harmonia Mundi.

IRIO DE PAULA

Sarava Jobim

PRODUCER: Piero Colasanti

Pacific Time 8519

Veteran Rio guitarist/vocalist Irio de
Paula is featured here in soft-focus set-
tings of samba and bossa nova classics,
from “Insensatez” and “Desafinado” to
“Corcovado” and “Samba De Uma Nota
So.” The too-sweet string arrangements
can swamp his mellow tones at times, but
against all odds, that signature Brazilian
sound swoons through. Hotel bars in sun-
ny climes the world over could do far
worse than to spin this disc into the wee
hours. Distributed by Navarre.

CLASSICAL

% SCRIABIN

Preparation For The Final Mystery

Alexei Lubimov, piano; Deutsches Symphonie
Orchester-Berlin, Vladimir Ashkenazy

PRODUCER: Andrew Cornatl

Decca 289-466-329

By the time Alexander Scriabin reached
the end of his short life (in 1915), the vis-
ionary composer/pianist was a bit of a nut-
ter—grandly solipsistic, even messianic in
his utopian amhitions for the synergistic
power of art. His crowning masterpiece
was to be the “Mysterium,” a vaguely
mystical, multimedia ceremony that was
to be a catalyst for mankind’s achievement
of an exalted plane. He never got farther
in his plans than sketches for “Prepara-
tion For The Final Mystery,” a vast sym-
phonic prelude. Long unrealized, the
sketches for the prelude were finally
forged into an orchestral/choral/piano con-
certante triptych by the late Russian com-
poser/scholar Alexander Nemtin. Some 2%
hours long, the sprawling, highly textured
work takes several hearings to get a han-
dle on—but it can make for a fascinating
investigation. Not as historic a venture
but perhaps more immediately appealing
is Nemtin’s “Nuances,” his gorgeous half-
hour ballet score based on late Seriabin
piano pieces. Conductor Vladimir Ashke-

nazy's long experience with Seriabin is in-
dispensable in hoth works, and Decca'’s
presentation is superb.

MUSSORGSKY/RIMSKY-KORSAKOV

The Bekova Sisters

PRODUCERS: Brian Couzens, Rachel Smith

Chandos 9672

The Bekova Sisters have been quietly
building a considerable discography for
the British indie Chandos, not only re-
cording impassioned versions of the stan-
dard piano trio literature but expanding
the catalog with inventive arrangements.
The group’s last album paired Tchai-
kovsky’s Piano Trio with the Sisters’ tran-
scription of the composer’s collection of
small keyboard gems, “The Seasons.”
Here, they twin Rimsky-Korsakov’s
rarely heard Piano Trio with their setting
of Mussorgsky’s beloved instrumental
masterpiece, “Pictures At An Exhibition.”
While not supplanting either Mussorg-
sky’s original keyboard version or the
famous orchestrations by Ravel and oth-
ers, the Bekova Sisters’ version has a
piquant, picturesque charm that succeeds
in enabling the well-disposed listener to
view a favorite piece anew. As usual from
Chandos, the recording casts the playing
in the most flattering light. The label is
distributed in the U.S. by Koch.

CONTEMPORARY CHRISTIAN

% SHEILA WALSH

Blue Waters

PRODUCER: John Hartley

Integrity 16682

God’s grace is the focal point of this new
collection of songs from Scottish song-
stress Sheila Walsh. A talented singer/
songwriter, Walsh has become well
known in Christian musie circles, not
only for her pristine vocals but for her
inspirational keynote speeches at the
popular Women of Faith conferences.
This album is a musically textured work
reflective of Walsh’s Celtic roots that
features Uilleann pipes, hammer dul-
cimer, bagpipes, cello, mandolin, and vio-
lin woven into a lovely musical tapestry.
The strongest thread throughout is
Walsh’s stirring, ethereal voice. Also an
author, Walsh turned to some of Christ-
ian music’s other top names to share
writing credits, including Michelle
Tumes, Margaret Becker, Iona’s Joanne
Hogg, and Chris Eaton. Among the
album’s best moments are “One Sacri-
fice,” “Beautiful Scandalous Night,”
“Saving Grace,” and the title track.
While this album has obvious appeal for
Christian music fans who embrace the
message, it should also find a home with
those who appreciate well-produced
Celtic music.

NEW AGE

% EKOVA

Heaven’s Dust

PRODUCER: Not listed

Six Degrees 657036 1020

Ekova is another band like Dead Can
Dance, Vas, and Adiemus, who are creat-
ing their own ethnic culture by fusing in-
struments from different countries and
generating a hybrid language of the imagi-
nation. Though based in France, the mem-
bers hail from America, Iran, and Algeria.
The group, whose name combines “echo”
and “ova,” is fronted by American singer
Diedre Dubois. Her voice has a throaty,
shamanie urgeney, recalling Sami singers
like Mari Boine. Taking a cue from Lisa
Gerrard, Dubois has constructed her own
language, and like Gerrard, she makes it
sound real, conveying meaning without
words. Even the one song she sings in
English, the Irish traditional tune “In My
Prime,” has an otherworldly edge. Dubois
is surrounded by a throbbing, strummed
refrain of Middle Eastern percussion and
ouds with just a touch of electronic pro-
gramming. Earthier than most, Ekova
nevertheless creates a dream world, the
folk music of a techno-global future.

EDITED BY GHUGK TAYLOR

% DIDO Don't Think Of Me (3:56)

PRODUCER: Youth

WRITERS: D. Armstrong, R. Armstrong, P. Taylor, P Her-
man

PUBLISHERS: Warner/Chappell Music Ltd., Performing
Right Society (PRS); BMG Music Publishing, ASCAP;
Champion Music & Management/Cheeky Music Lid., BMI
Arista 3803 (CD promo)

Dido’s debut solo effort, “Here With Me,”
was one of the finest adult top 40 tracks of
1998 and yet, sadly, never entered the
mainstream consciousness. Arista has
spaced the time between that stellar
effort and her second single, “Don’t Think
Of Me,” and fortunately, it was worth
drumming fingers over. Again, this track
is aimed at an adult core, with intelligent
lyrics, an ambling midtempo beat, and the
commanding vocals of a true artist. In the
song, Dido pines for an old boyfriend who
has moved along to a new woman and
spouts a lyric that is both acrid and
regretful: “I hope she’s sweet and so pret-
ty/I hear she cooks delightfully, a little
angel beside you/So you're with her and
not with me.” The radio release has been
reworked to further contrast the heavy
lyric and light beat, though the original
album version remains right on. This is an
imposing track, one that has universal
appeal for the format’s core, and a song
that would elevate the class of the air-
waves. Please, spin it and mean it. From
the wonderful album “No Angel.”

TAL BACHMAN If You Sleep (3.55)

PRODUCERS: Bob Rock, Tal Bachman

WRITER: T. Bachman

PUBLISHERS: Bachman & Sons Music Publishing/EMI-
Blackwood, BMI!

Columbia 46467 (CD promo)

No doubt ahout it, Tal Bachman's debut
“She’s So High” was the sleeper hit of the
fall, eventually reaching No. 1 at adult top
40 radio and the top 10 of Hot 100 Airplay
and Top 40 Tracks, as well as peaking at
No. 14 on the overall Hot 100. The follow-
up perhaps leans more to the modern rock
side of the spectrum than the almost-edgy
pop sound of the previous single, though
Bachman still calls on penetrating hooks to
draw in the masses. There’s a Beatlesque
quality about some of the instrumental ele-
ments used here, while the singer/song-
writer/producer himself adds a little
British lilt to his vocals. It all works pretty
well, with some ruefully poetic lyrics
adding an additional layer of smarts (as is
the case throughout Bachman’s debut self-
titled album): “Gleaming cars and covered
faces/Teary eyes in hallowed places/Grass
and granite stone/No one’s been more all
alone,” Nice. Adult top 40, take it on home.

PHOENIX STONE Nothing Good About Goodbye
(3:48)

PRODUCERS: Jam and Delgado

WRITERS: P Stone, M. Jay, J. Pederson, K. Dahldaard
PUBLISHERS: Warner/Chappell/Rhythm Addiction, BMI;
Warner/Chappell, PRS

Universal 1675 (CD promo}

While his name may sound like that of a
porn star, ahem, pretty boy Phoenix Stone
has the goods in place to feed the youth
addiction with catchy melodies and slick,
contemporary production. Stone is a co-
writer here, along with Martika songwrit-
ing partner Michael Jay and others, and

SPOTLIGHT

MARC ANTHONY You Sang To Me (3:51)
PRODUCER: Cory Rooney

WRITERS: M. Anthony, C. Rooney

PUBLISHERS: Sony/ATV Songs LLC/Cori Tiffani Pub-
lishing, BMI; Sony/ATV Tunes LLC, ASCAP
Columbia 46569 (CO promo)

You might think that salsa-turned-pop
star Marc Anthony showed the world
what he’s capable of with his debut
English-language hit, “I Need To
Know,” which peaked at No. 3 on The
Billboard Hot 100 and led to a Gram-
my nomination for best male pop per-
formance. But that was just a hint of
the forthright power and passion of
one of the finest vocalists of our day.
Mr. Anthony co-wrote this stunningly
beautiful Eriwk with partner and pro-
dueer Cory Hooney, and the results
will not only feed the souls of those in
love but remind those who are wishing
to find it gain what it ideally feels
like. Unlike mzany songs of devotion,
Anthony’s lsrie iruly makes you perk
up your ears anid consider every line;
it’s as if you can envisiin Anthony sit-
ting in a hotel room wriling each
verse, as he pines for his own love:
“Just to think you live inside of me/I
had no idea how this could be/Now I'm
erazy for your love.” “You Sang To
Me” is a Lruly brealkhtaking moment
from Anthony's platinum, self-titled
English-liunziage dise, one of the most
elegant sets out there right now.
Expect across-the-board action from
mainstream top 40, adult top 40, top
40/rhythm, AC, and modern adult sta-
tions. A smash.

SPOTLIGHT

RICKY MARTIN Private Emotion (4:01)

PRODUCER: Desmond Child
WRITERS: E. Bazilian, R. Hyman

PUBLISHERS: Human Beoy Music/Bub Notes, ASCAP
C2 Records/Columbia 48929 (CD promo)

Sony is playing the right card with the
fourth single from Ricky Martin’s
seven-times platinum self-titled Eng-
lish-language debut. This lovely ballad
is much less formulaic than his previ-
ous hit, the nursery-rhyming “Shake
Your Bon-Bon,” and in some ways,
“Private Emotion” is his most thought-
provoking release in English to date.
Martin sounds grittier and more tex-
tured than in past releases, while his
duet partner, Swedish newcomer Meja
(whom some may remember for her
hot “All 'Bout The Money” last year),
adds a dreamy layer of vulnerability
and sweetness. The lyric here express-
es raw emotion through a driving
desire to share love: “When your soul
is tired and your heart is weak/Do you
think of love as a one-way street/Well it
runs both ways, open up your eyes/
Can'’t you see me here, how can you
deny?” Written by the well-traveled
Eric Bazilian and Rob Hyman and pro-
duced by mainstay Desmond Child,
this track is likely to boost Martin’s
eredibility as a singer and surprise the
public with how different the per-
former sounds this time around. It
may be a slow build at radio, as people
grow accustomed to something a little
less jingly, but “Emotion” is a solid
move toward Martin’s potential pop
longevity.

together they carry this super-catchy tune
right into Backstreet Boys zone, replete
with the same brand of orchestral hits and
zippy instrumental hooks that helped
establish rivals ‘N Syne and the rest of the
pack. Ain’t nothing to say this isn’t a
breakthrough hit—particularly given that
it’s the latest brainchild of Lou Pearl-
man—aside from top 40’s caution with
introducing yet another act of this type.
But with the right promotion at outlets
like Radio Disney and the teen mag cir-
cuit, young Mr. Stone could find himself in
good company. Radio has been good about
giving most new acts a listen, and there’s
no reason why Stone won'’t get every con-
sideration at mainstream top 40.

2GETHER U + Me = Us (Calculus) (no timing list-
ed}

PRODUCER: KNS Productions

WRITERS: B. Gunn, M. Gunn

PUBLISHERS: MTV Songs/Zomba Songs/Mugsy Boy Pub-
lishing/Kierulf Music

TVT Soundtrax 6800 (CD promo)

Get ready for some of the worst lyrics
you've ever heard: “I'm losing my hair,
and my vision is shady, last night I dreamt
of an overweight lady/But I need a young
thing to keep up with my pace/To hold you
in my arms, take me straight to second
base.” Don’t worry, though, they're sup-
posed to sound insipid. “U + Me = Us” is
the first single from the MTV made-for-
television movie “2gether,” a twisted spoof
about assembling the perfect—and com-
pletely formulaic—boy band. And, oh,
what a sendup. The soundtrack includes
producers like Viet Renn, of Backstreet
Boys and ‘N Syne fame, and R&B’s KNS

Productions, showing that the team be-
hind the flick means business. All tracks
are sung by the five actors in the movie,
who represent, respectively, the heart-
throb, the rebel, the cutie, the shy one,
and the older brother—the five boy-band
elements. The song itself is alarmingly
close to a typical youth track, with heaving
beats, a ballad-to-dance track rhythm, and
harmonies galore. Ouch, it’s actually all
pretty good in the context of its audience.
The hip video, directed by the famed
Nigel Dick, is, naturally, already smeared
across MTV, and the network’s hype for
its movie is certain to have an impact on
young fans who regularly pick up the
phones to call their favorite radio stations.
Whether top 40 reacts remains to be seen,
but all the same, this track possesses all
the traits of the boy bands that really
mean it. Oh, mercy.

p DEBORAH COX September (3.59)

PRODUCER: Steven “Stevie J” Jordan

WRITERS: D. Cox, S. Jordan, G. Chambers, T. Turpin
PUBLISHERS: EMI-Blackwood Music/Deborah Cox Music,
BM!; Steven A. Jordan Music/October 12th Music/Hit Co
South/Israel Music, ASCAP

Arista 3517 (CD promo)

“September”—not to be confused with the
Earth, Wind & Fire hit of yesteryear—is
the latest outing by super-talented
songstress Deborah Cox, and it’s a song
that builds slowly and quietly. You can’t
really deseribe it as a ballad because of the
song’s pronounced drum track, but it’s also
not truly uptempo. The best way to define

(Continued on next page)
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the song is that it has motion. From its
orchestrated string intro to the accents of
Latin guitar throughout the verses and
bridge, the song is constantly forward mov-
ing, just like the relationship Cox is
describing in the song’s lyric. From “the
best of friends, with no intention of falling
in love” to “that day in September when we
fell in love,” the song unfolds at first with
hesitation and grows to a more passionate
vocal style, just as the love in the story
grows, illustrating how a song’s lyric and
track can complement each other perfectly.
It's well-written, expertly performed, and
creatively produced. Cox obviously isn’t
done with her current album yet.

% GUY Why You Wanna Keep Me From My
Baby (5:00)

PRODUCER: Teddy Riley

WRITERS: T. Riley, T. Rich

PUBLISHERS: Donril Music/Zomba Music Publishing,
ASCAP, Biue Butter Songs, BMI

MCA 112-054 (album track)

As an anthem for fathers, this track
should go over big with male listeners—
especially after the string of male bashing
records in the past year. While this is not
what one might expect from a Guy
reunion, the track is strong, with all the
elements in place to ascend the charts:
classic Aaron Hall vocals (and Riley is at
his best here) and a theme that relates to
men and is capable of eliciting empathy
from that female core. “Why You Wanna
Keep Me From My Bahy” is constructed
around a heavy drum track that builds
slowly to an agonizing plea; you can truly
hear Hall's frustration throughout the
song. As the track ends abruptly, he
returns with a spoken-word statement—
telling his son he'll always be there—that
will leave listeners drained. With radio
instantly gravitating to this cut off the
album, it was a no-brainer as the next
release. It’s also probably the strongest
track on the album and the one that could
help keep Guy on the radio through 2000.

COUNTRY

P ALAN JACKSON The Blues Man (4:30)
PRODUCER: Keith Stegall

WRITER: H. Williams Jr.

PUBLISHER: Bocephus Music Inc., BMI

Arista 3193 (CD promo)

The is the latest single from Alan Jack-
son's acclaimed “Under The Influence” al-

bun, a collection of cover tunes that cele-
brates country music’s elassic roots. It also
only further demonstrates the vocal talent
and inimitable sense of musical style that
has made Jackson one of the most impor-
tant country artists of the last decade. On
this newest outing, he revives a well-writ-
ten Hank Williams Jr. tune about a world-
weary musician who is saved by the love of
a good woman. Jackson delivers a brilliant
performance that resonates with warmth
and personality. His phrasing is loaded
with a smooth Southern charm and voeal
elegance that make this a joy to listen to
repeatedly. Jackson’s performance is sup-
ported by Keith Stegall’s understated pro-
duction, marked by tasteful guitar and
lovely mandolin touches. Country pro-
grammers should once again appreciate
Jackson's ability to blend classie and con-
temporary country into the best of all pos-
sible musical worlds.

CHAD BROCK Yes! (3:22)

PRODUCERS: Buddy Cannon, Norro Wilson

WRITERS: C. Brock, S. Smith, J. Collins

PUBLISHERS: McSpadden Music/EMI Blackwood/Singles
Only Music/Starstruck Angel Music, Make Shift Music,
Cuts Are Us Songs, BMI

Warner Bros. 100074 (CD promo)

Speaking of Hank Williams Jr., Chad
Brock’s last outing was his revival of
Williams” “A Country Boy Can Survive,”
in which he updated the Bocephus classic
with a little help from its original purvey-
or. He follows that redneck anthem with a
lively little uptempo tune that will be the
title cut of his forthcoming sephomore
album. Co-written by BBrock and Musice
Row tunesmiths Stephony Smith and Jim
Colling, the song boasts a buoyant melody
and positive lyric that captures all the
excitement and emotional energy of a bur-
geoning relationship. The chorus is
absolutely infectious—one of those sing-
along refrains that makes for a great radio
song. Brock has a personable, Everyman
kind of quality to his voice that makes this
tune readily relatable. All in all, it’s a solid
outing that shows he may be one of the
newcomers to have staying power.

DRAMA Left, Right, Left (3:36)

PRODUCER: Shawty Red

WRITER: T. Cook

PUBLISHER: Tight 2 def Music, ASCAP

Atlantic 300047 (CD promo)

As the Southern sound of hip-hop sweeps

the nation with acts like the Cash Money
Crew, Trick Daddy, and others, radio has
been embracing all the “dirty South” it
can get its hands on. And so it has taken
to 19-year-old, Atlanta-born Drama
(whose moniker stands for Drastic Retali-
ation Against My Adversaries). This MC
is a self-proclaimed “Grittie Bebe,” or in
layman’s term, child of the streets, and it
comes through loud and clear on his first
outing. Like its title suggests, “Left,
Right, Left” is a chant record, a military
march. And Drama’s raspy voice could
easily be confused with that of any hard-
edged military sergeant. But while the
song establishes ground at radio in the
South, it may have a hard time creeping
past a nights-only slot in other parts of the
country. 1t also has the potential to burn
on listeners quickly, considering its strong
dependency on a monotonous chorus:
“Left, left, left, left, left, left, left. right,
left/Get on up. get on up, get on up, right,
left.” Makes you want to get down on the
ground and give "em 50 push-ups, doesn’t
it?

ROCK TRACKS

BERNARD BUTLER 1'd Do It Again If | Could
(3:26)

PRODUCER: Bernard Butler

WRITER: B. Butler

PUBLISHER: Universal Songs of PolyGram International,
BMI

Creation/Columbia 48766 (CD promo)

Former Suede guitarist Bernard Butler
conjured one of the finer musical moments
of 1998 with “Not Alone,” a blend of joy-
ous Britpop spiced with avant-garde pro-
duction. On this first single from “Iviends
And Lovers,” due Feb. 12 on Reaction/
Columbia, he turns up the guitars and
returns to his rockier roots, but not at the
cost of a glorious, robust melody. “1'd Do
[t Again lf [ Could” ean be taken in two
ways: For rock fans, the track possesses a
meaty vocal reminiscent of the lighter side
of heavy metal in the '80s, while for those
leaning a little more toward the Britpop
landscape, there are plenty of pleasing
elements, like a groovy organ, harmonies
drenching the chorus, and a refrain that
roars right through a green light. Radio
might be hesitant to entertain the wishes
of this entertainer whose star no longer
shines quite so brightly in the U.S., but
listeners would lick this one up like icing
off a spoon. Try it out, yes?

TARA MacLEAN (f | Fall (4.00

PRODUCERS: Malcolm Burn, Bili Bell

WRITER: T. MackLean

PUBLISHER: not listed

Capitol 13804 (CD promo)

Tara MacLean introduces her upcom-
ing major-label debut, “Passenger,”
with this killer; adult-leaning track.
Vocally, MacLean might draw compar-

If I Fall

W %&m

%

w

isons to Aimee Mann or Canadian
chanteuse Chantal Kreviazuk at their
best, but in no way should she be so
compactly categorized. This soaring
midtempo song sounds like a break-
through hit; it’s a spine-tingling joy to
listen to, with MacLean’s crisp, pas-
sionate vocals taking command of a
testy but lovesick sentiment, while the
melody and chorus neatly walk the

NEW & NOTEWORTHY

line between credible and catchy. Born
on Prince Edward Island, MacLean
has been working at her craft for
years, earning stripes as a warm-up to
Paula Cole, Barenaked Ladies, and
Sarah McLachian. She also was a fea-
tured performer at all three Lilith
Fairs. Her previous indie release,
“Silence,” on Nettwerk, sold 25,000
copies—just the beginning for this
stirring presence, who appears to have
the chops and artistry to fuel a bon-
fire. You must find this one; it is
intensely pleasurable. And look for
“Passenger” Feb. 29,

FAB! Something's Gonna Have To Change
(3:54)

PRODUCER: Ben “Jammin” Robbins

WRITERS: Fab!, Ben Robbins

PUBLISHERS: Peermusic/Copyright Control
Republic/Universal 1602

{CD promo)

Here comes another youth-oriented
group—this time a quartet of Irish
lasses who have been lighting up the
charts at home for some time—but as
we all know, gold nuggets do wash
ashore, and this infectious ditty is all
too captivating to discard along with
the mass of similar label offerings.
“Something’s Gonna Have To Change”
structurally assumes the main melody
line of Bobby Brown’s 1989 No. 1 “My
Prerogative,” with an unusual instru-
mental backdrop of eerie organs

straight from “The Phantom Of The
Opera.” Together with a chorus that
beats the band and sends it packing,
this standout track will have the mass-
es singing along with the fervor usual-
Iy reserved for mainstays Britney and
Christina. Fortunately, the vocals here
are more mature than the likes of
many other groups vying for their

&

moment in the light, adding to the
delightful charm of this runaway
could-be smash. Two versions are
offered on the promo single, one with
and one without a rap. Sure, the rap
may further Americanize the song, but
skip it and hold tight to the delicious
all-pop rendering. Like honey on toast,
this sweet tidbit is a great way to start
the day. Now get going.

GIMME SOME TRUTH: THE JOHN LENNON
FBI FILES

By Jon Wiener

University of California Press

$17.95; 344 pages

Shortly after the assassination of
John Lennon, historian and writer
Jon Wiener asked the government
to open its files on the former Bea-
tle. As a result of his initial request
under the Freedom of Information
Act, the FBI in 1981 released just
a handful of heavily censored doc-
uments while admitting to the exis-
tence of 281 pages of intelligence
reports concerning the rock icon.
In faet, 199 pages were withheld in
their entirety for various reasons,
including—of all things—national
security. In 1983, Wiener filed suit
to recover the
missing files.

Thus began
the 14-year legal
struggle behind
“Gimme Some
Truth: The John
Lennon FBI
Files”—involv-
ing three presi-
dential adminis-
trations, the
FBI, the CIA,
the Supreme
Court (among
others), and a
host of law-
yers—to expose
the J. Edgar
Hoover version
of pop history. As can be imagined,
and as is evidenced in the volume
by extensive reproductions of
Lennon file pages, the FBI fought
Wiener and his team of American
Civil Liberties Union (ACLU)
lawyers tooth and nail over the
release of its intelligence reports on
Lennon’s political activities (none
illegal and all protected as speech).

Thanks to sympathetic court rul-
ings and the tenacity of the ACLU’s
Dan Marmalefsky and Mark
Rosenbaum, as well as executive
decisions by the vaguely more sym-
pathetic Clinton administration, the
FBI settled with the author in 1997
and released most of the remaining
Lennon files. From his efforts,
Wiener—now professor of history
at the University of California,
Irvine, and a contributor to the
Nation magazine—claims to have
uncovered what was nothing less
than “an abuse of power, a kind of
rock ‘n’ roll Watergate.”

An international musical super-
star and renowned as a peace
activist, John Lennon was first
noticed by the FBI on Dec. 10, 1971,
for singing his song *“John Sinclair”
at an Ann Arbor, Mich,, rally in
support of the eponymous jailed
radical and former manager of
Detroit proto-punk band MC5. (A
transcription of the lyries by an
FBI operative at the concert

8

remained confidential for 12 years.)

Organized by members of the
notorious Chicago Seven—who had
disrupted the 1968 Democratic
National Convention—the event
(and Lennon’s first post-Fab Four
concert) was meant to be “a trial
run for a national anti-Nixon tour,
on which [Lennon] would bring
rock ‘n’ roll together with radical
politics in a dozen cities.”

To the benighted Nixon adminis-
tration, this was a declaration of
war. The authorities, egged on by
conservative firebrand Sen. Strom
Thurmond (today the Senate’s sole
nonagenarian) early in 1972, sought
to “neutralize” Lennon’s opposition
to the re-election of the president
by any means necessary.

It mattered
not at all that
the possible tour
(which never
came to be) and
all the other
FBi-reported
activities of
Lennon and his
wife, Yoko Ono,
were protected
by the First
Amendment and
thus could not
be legally used
as a rationale
for surwveillance.
Lennon was
considered an
enemy of the
state, and the testament in docu-
ments brought to light by Wiener
shows the petty, shortsighted appa-
ratchiks of the Nixon White House
for what history proved them to
be—felonious and entirely self-
interested.

As portrayed in this documen-
tary report, the paranoiac Nixon
regime forms a stark contrast to
the inclusive, far-reaching genius of
the timeless musician and social
critic it had hoped to contain
through underhanded means. The
primary device used to silence
Lennon was deportation proceed-
ings against him and his wife—a
very public harassment that ended
only with a public hue and cry in
support of Lennon. The surveil-
lance itself would not end until
Nixon was re-elected.

The full story of Lennon’s politi-
cal development and struggle
against deportation is detailed in
Wiener’s classic 1984 study “Come
Together: John Lennon In His
Time.” But as a procedural history
of a battle for the facts, “Gimme
Some Truth” (the archival basis for
the earlier book), is as thorough and
on-point regarding the Lennon case
as one could hope for—and a potent
reminder that, while information
may want to be free (as Netizens
argue), it can take a significant
struggle to release it. CARL ROSEN

3 % A
LENNOK FI-FILES -

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Heavenly Vocals. Al Jarreau and Vanessa Williams took time out for a photo
break at New York’s Sound on Sound while recording the duet “God’s Gift To
The World.” The song appears on Jarreau’s first album in more than five years,
Verve/GRP’s March release “Tomorrow Today.” Shown, from left, are producer
Paul Brown, Williams, the Los Angeles Lakers’ Rick Fox (Williams’ husband),
and Jarreau.

BY RASHAUN HALL
NEW YORK—The duality ex-
pressed by the title of Common’s
March 28 MCA debut, “Like Water
For Chocolate,” is reflective of the
artist himself. With his combination
of braggadocio hip-hop and politi-
cally driven music, Common wants
to take rap music to the next level.
The Chicago native initially
signed with Relativity Records in
late 1991, releasing his first
album—*“Can I Borrow A Dollar”—
in late 1992. He chose his moniker,
Common Sense, for its natural feel.

LaFace’s Toni Braxton Turns Up ‘The Heat’;
Bad Boy Downsizes; Jones Jams The Vote

INDUSTI{Y BRIEFS: “The Heat” is the title of Toni
Braxton’s upcoming Lalace album, now slated for an
April 25 release . . . En Vogue follows up last year’s
“The Best Of En Vogue” with a new EastWest/Elektra
studio album coming this summer. . . Speaking of East-
West, Gerald Levert’s “G” album arrives March 7.

As media-hounded Bad Boy prepares for forthcom-
ing releases by Black Rob and newcomer Carl
Thomas, word comes that the Sean Combs enterprise
has downsized (BillboardBulletin, Feb. 8). Eight to
10 staffers have left, among them promotion chief
James Cruz; GM Jeff Burroughs departed last
month. Bad Boy president Andre Harrell says the cut-
backs were made to “make
the company more prof-
itable.” Meanwhile, Combs
pleaded not guilty on Feb. 7
to eriminal possession of
weapon in the wake of a
Deec. 27, 1999, New York elub
shooting

DreamWorks’ female
group Deadly Venoms bows
May 2 with “Pretty Thugs”
... Poor Righteous Teach-
ers—formerly with Profile/
Arista—also weigh in this spring, with “Losin’ My
Religion” on the group’s own label, Exit 7A Record-
ings; first single will be “Whatever You Wish” . ..
Atlantic Starr performs a Valentine’s Day cyber-con-
cert to kick off new Internet portal www.Lovefinders.
net, sponsored by Great Expectations. The group’s 20-
minute concert will include tracks from its Allou’r
Records album “Legacy” . .. Diana Ross is the host
of the 31st annual NAACP Image Awards airing in
April; one highlight will be Smokey Robinson’s induc-
tion into the Image Awards’ Hall of Fame . . . The
United Negro College ["'und’s “Evening Of Stars” Jan-
uary fund-raiser, with performances by Lauryn Hill,
Whitney Houston, Michael Jackson, and Barry
White, raised $13.5 million in cash and pledges.

The
Rhythm
and the

Blues

VOTER-CATION: Island/Def Jam, Motown, and
Interscope are among the labels pledging support for
VoterJam. The program—under parent company
International Institute for Political and Economic
Development—was established in 1992 by George
Jones, who emphasizes that VoterJam (www.voterjam.
com) is different from Rock the Vote.

“Rock the Vote focuses on voter registration; we
focus more on political education. We're trying to
become a think tank for young minority issues, and we
want young people to get involved in the entire pro-

by Gail Mitchell

cess. It’s one thing to complain. It’s another to know
how to complain effectively. This is a year-round pro-
gram—you can’t stop educating people.”

Like Rock the Vote, though, VoterJam is tapping into
kids’ fascination with the entertainment industry, par-
ticularly musie. The program’s extensive 2000 cam-
paign—Ilaunched to ecoincide with Black History
Month—includes radio and TV public service an-
nouncements featuring hoxer Sugar Shane Mosley,
among others; posters featuring such artists as DMX,
Sisqo, and Mya,; political education seminars; and a
series of benefit concerts. According to Jones, Voter-
Jam chapters have been initiated at 20 colleges.

Also happening during
Black History Month:
Launch.com is debuting ex-
clusive video interviews with
and videoclips of noted R&B
and rap/hip-hop acts. The
site’s monthlong salute—
complemented by contest
giveaways—is co-sponsored
by FUBU’s new Internet site
Y2G.com and Rhino . ..
Radio’s syndicated “Doug

3Janks Morning Show” is
staging a national talent search. The winner—select-
ed Feb. 24—wualks away with an April performance
on TV'’s “Showtime At The Apollo.”

BLAZING NEW TRAILS: The urban life gets set
to music with the launch of Portland Trailblazer
Rasheed Wallace’s Urban Life Music label, co-found-
ed by producer Lee Johnson. The Philadelphia-based
label’s first signing is local hip-hop group 100 X. The
group’s second single, “PHI,” features Wallace and is
due this spring. Urban Life’s executive roster includes
VP of operations Joe Watson and GM Lorna Light-
foot. Wallace will introduce and perform with 100 X in
San Francisco on Sunday (13) during festivities geared
around the NBA's 50th all-star game . . . Same place,
same B-ball weekend: K-Ci & JoJo, Ginuwine, Don-
ell Jones, and Ideal entertain Feb. 11 at Oakland,
Calif’s Paramount Theater. The concert is part of
Reebok’s Millennium Celebration, which includes a
Net Noir-hosted cyber lounge.

CONDOLENCES: To the family, friends, and associ-
ates of Loud Records rapper Big Pun (aka Christo-
pher Rios), who died Feb. 7 of a heart attack. The 28-
year-old’s 1998 debut, “Capital Punishment,” notched
No. 1 on the R&B albums chart; his sophomore set is
scheduled for April 4.

It was later shortened as the result
of a copyright lawsuit filed by a
company using the same name.
“‘Common sense’ just means nat-
ural native intelligence,” says the
artist, whose music is published by
Senseless Music (BMI). “I felt that
what T was going to
represent in my mu-
sic was something
natural. [The music]
isn’t too farfetched
that the average per-
son can’t understand
it, but at the same
time common sense
is often overlooked in

the world.”
His aforemen-
tioned Relativity

album and the two
following releases
(“Resurrection” and
“One Day It’ll All
Make Sense”) have
sold a combined total of 435,000
units, according to SoundScan.
Unhappy, Common began looking
for a new label in late 1998. He
signed with MCA after a conversa-
tion with Wendy Goldstein, senior
VP of A&R for R&B.

“She knew what type of an artist
I was, and she told me they [the
label] were going to allow me to have
ereative freedom,” says Common. “1
was also looking at the artists they
had already signed, like the Roots
and Mos Def. So [ knew they had a
vision of this progressive music that
I wanted to do.”

The new album’s title—lifted
from the Laura

COMMON

koing For “‘Gommon’ Denominator

Artist Makes MCA Debut With ‘Like Water For Chocolate’

tion came about as I learned more.
about music and myself.”

Common’s artistie growth is def-
initely evident in tracks like the
jazz-oriented “Time Traveling” (fea-
turing Femi Kuti, Roy Hargrove,
and Vinia Mojica). A tribute to
Kuti’s father, Iela
Kuti, the song
expresses the {ree-
dom that music
offers. Similarly, “A
Song For Assata”
(featuring Goodie
Mob's Cee-Lo) is a
moving tribute to
former Black Pan-
ther Assata Shakur.

“When I read her
autobiography, it
meant so much to
me,” says Common.
“Her story was about
struggle and how she
prevailed. She was
able to free her mind and spirit, not
letting anyone bring her down. The
story represents fighting for free-
dom in yourself.”

MCA’s multilevel promotional
campaign on behalf of Common’s
album—produced by Ahmir Thomp-
son, Jay Dee, James Poyser, Pre-
mier, D’Angelo, and Kareem Rig-
gins—involves traditional marketing
efforts, ranging from street-team
promotions and television and radio
spots to magazine advertisements.

MCA marketing director Tim
Reid says the label will be doing a lot
of promotion via the Internet as
well.

“For artists like

Esquivel novel and
subsequent film—

‘With this

Common,”  says
Reid, “a large part

reflects the way of their fan base is
Common creates his albu m, I Internet-connected.
music. The novel’s wanted to ]ust We will be offering
main character is a downloadable
young woman who is make some freestyle sessions

trapped by tradition
and uses cooking as
an emotional outlet.
As a result, her
emotions influence
whoever eats her

funky, soulful
stuff’

- COMMON -

exclusively to cer-
tain Web sites like
hiphopsite.com and
okayplayer.com.”
Okayplayer.com is
home to Common’s

food.

Similarly, Common crafts emo-
tionally charged music that he hopes
will influence listeners in much the
same way. It’s a sound that has
evolved with each album.

“I've grown as a person, learning
and experiencing different things,
going through struggles, and having
good times,” he says. “I've also
grown as a musician. When I
entered the game, I really didn’t
know anything about musie. I just
knew that I wanted to rap, to say
something dope.

“But as I got into it, I was intro-
duced to jazz and started working
with a live band,” Common contin-
ues. “Then I began getting more
into the rhythm and melody. With
this album, I wanted to just make
some funky, soulful stuff. The evolu-

Web page us well as
pages for the Roots, Jazzyfatnas-
tees, and D’Angelo. There is talk
about a tour later this year featur-
ing the Okayplayer artists.

Another promotional focal point
will be the album’s cover art. Based
on a Gordon Parks photo, the cover
depicts a4 young African-American
girl drinking from a “colored-only”
water fountain.

“We have produced about seven to
eight electronic posteards that will
be distributed to fans,” says Reid.
“BEach posteard will offer a larger
view of the cover as well as an album
track for fans to download. The
posteard will also offer a ‘send to a
friend’ feature, which will enable
recipients to share the postcards
with others, making them col-

(Continued on page 30)
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‘Rap Attack’ Returns With Global View
\

RAP BY THE BOOK: Hip-hop’s
influence on the world outside Amer-
ica moved English musician and
Jjournalist David Toop to write one
of the first serious books on the then
emerging genre, “Rap Attack,” pub-
lished in 1984.

Now the third edition is being
published March 9 by London-
based Serpent’s Tail (www.
serpentstail.com).

“Back in the early '80s I really
liked the music. I thought it was
some of the best music around,” re-
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DAVID

Bravcd gt a7

ALBUM ART

calls Toop. “Tracks like ‘Planet
Rock’ [by Afrika Bambaataa] and
Grandmaster Flash’s ‘Adventures
On The Wheels Of Steel’ were some
of the most exciting records at that
point. It was new, but at the same
time I could see it connected back to
all this old music, like jazz, doo-wop,
and a lot of other things.”

Another thing that Toop found
interesting was the fact that this new
music was being sold by an older
generation that had previously been
selling R&B and soul. Several of
these industry veterans—including
Sugar Hill’s Sylvia and Joe Robin-
son, Enjoy’s Bobby Robinson, and
label owner/producer Paul Winley
—are highlighted in the book.

The book has also garnered “a lot
of response from young people who
were just beginning to get into col-
lecting breakbeats,” says Toop, who
details in the book how breakbeats
had been used in old-school hip-hop.
Calling the breakbeat concept a “cul-
tural progression,” Toop tracks it
back to jazz and West Africa, high-
lighting the connection between the
genres’ percussion styles and oral
traditions.

Co-editing the musically eclectic
British magazine Collusion—which
covered all kinds of music “from sal-
sa, disco, and hip-hop to West Af-
rican and pop music”—stood Toop in
good stead for his first foray into
book writing. He’s since written
“Exotica: Fabricated Soundscapes In
A Real World” and “Ocean Of Sound:
Aether Talk, Ambient Sound And
Imaginary Worlds,” published by
Serpent’s Tail in 1999 and 1995,
respectively.

He says of “Exotica,” “It’s an
exploration of the notion of the exot-
ic in the 20th century mostly in
musie, but also in literature and film.

It mixes fiction and factual writing.”
Of “Ocean,” he says, “It goes back
from the music of Debussy at the
end of the 19th century, right
through 20th-century music explo-
ration of sound listening, covering
from Brian Wilson, Ryuichi Sak-
amoto to Kate Bush, and electron-
ic and experimental music.”

While being white and from Eng-
land had some disadvantages, Toop
says, he benefited from “witnessing
hip-hop at a distance” when he went
to New York to research the subject.
He met several old-schoolers, includ-
ing Grandmaster Flash, Afrika
Bambaataa, Arthur Baker, the
Force M.D.’s, and Spoonie Gee. He
visited the Big Apple again in the
early "90s to research the second edi-
tion, published in 1991.

He cites the likes of LL Cool J
and Run-D.M.C. as being among
“the artists who took hip-hop to the
[next] level, playing stadiums, [nego-
tiating] commercial sponsorship
deals, and making hip-hop main-
stream.”

“If you ask me what the main dif-
ference is now, it’s hip-hop’s massive
success,” continues Toop. “When 1
first wrote ‘Rap Attack,” people said
to me, ‘Why are you writing a book
about this music? Hip-hop is fin-
ished.” And now, it’s a global phe-
nomenon. You've got rappers in Ger-
many, Japan, and all over the world.”

Toop says that his interview with
2Pac, one of the late-’90s artists
highlighted in the third edition, was
one of his most exasperating experi-
ences.

“He was so unwilling to communi-
cate,” says Toop. “| Whereas| people

like Grandmaster Flash would talk
to me for hours and go into immense
detail. They were so giving in terms
of details and their time.”

Despite the book’s “African Rap
To Global Hip-Hop” subtitle, the
tome overwhelmingly concentrates
on hip-hop as an African-American
phenomenon. “That’s almost a book
in itself,” quips Toop, commenting on
his lack of coverage on rap’s other
global outposts.

“One of the amazing things about
hip-hop is that it has become a voice
for so many different communities
of people—it’s almost gone beyond
being an American music,” says
Toop. “Italian or German rappers . . .
rappers in South Africa, Thailand,
or wherever—they're rapping about
their own issues in their own lan-
guages. Although it’s still influenced
by America, it’s very much about
their own situations. So while that
music may not mean anything in
America, it's very significant to the
people who make it.”

LONDON VIBES: Old school or
new school, it seems London is the
place to visit to get some props out-
side one’s own neighborhood. As I
write this column, I'm looking for-
ward to seeing New York hip-hop
pioneer Kool Here conduct a DJ
master class and perform a club set
on Feb. 7 at the Harrow, the North
London branch of the University of
Westminster.

Also, the Rascalz—a double Juno
Award-winning hip-hop quintet from
Vancouver—plan to impress the
British market with a show Sunday
(13) at DJ Pogo’s Lyrical Lounge at
Central London’s Jazz Café. The act
would like to see its two VIK/BMG
Canada albums (“Cash Crop” and
“Global Warming”)—featuring
KRS-One and Barrington Levy—
get a UK. release.

Kwaku can be reached at
kaywrite@hotmail. com.

It's Showtime. Actress Anna Maria Horsford recently hosted a special Los
Angeles showcase featuring vocalist Arnold McCuller, who also backs Phil
Collins and James Taylor. Gathered backstage after the performance are, from
left, McCuller, “The Young And The Restless” star Victoria Rowell, Horsford,
What's Good Records executive Brad Downs, and Hidden Beach/Epic recording
artist Brenda Russell.

Billboard.,

FEBRUARY 19, 2000

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
z COLLECTED, COMPILED, AND PROVIDED BY
| _~le 2 o Soundlsi:alrlw
@ | Hi zQ < | TITLE ARTIST
E2| 22| 32| 28| MPRINT & NUMBERDISTRIBUTING LABEL I I
—=ml NoO. 1/GREATEST GAINER B
(D| 1| 1 | 14 | HOTBOYZA  MISSY “MISDEMEANOR" ELLIOTT FEAT. NAS, EVE & QTIP |
(C) (D) (T} (X) THE GOLD MIND/EASTWEST 64029/EEG t 13 weeks at No. 1
D] 2] 2|39 |cowe SNOOP DOGG PRESENTS THA EASTSIDAZ
(C) (D) (T) DOGG HOUSE 2041/TVT 1
@ 5 5 17 LEFT/RIGHT DRAMA
= | (C) (T} (X) TIGHT 2 DEF 4501*
4 | 3| 3 | 12| YOUCANDOIT  [CECUBE FEATURING MACK 10 & MS. TOI
(C) (D) T) LENCH MOB/BEST SIDE 53562/PRIORITY 1
(5)| 4 | 43 | 3 | BESTFRIEND  PUEF DADDY FEAT MARIO WINANS & HEZEKIAH WALKER
_° | (C)(D)BAD BOY 79318/ARISTA
@ 6 4 17 4,5,6 @ SOLE FEATURING JT MONEY & KANDI
(C) (D) DREAMWORKS 459029/INTERSCOPE t
7 6 13 DOWN BOTTOM/SPIT THESE BARS DRAG-ON & JUVENILE
(M) (T) (X) RUFF RYDERS 497186*/INTERSCOPE t
GOT YOUR MONEY  OL DIRTY BASTARD FEATURING KELIS
NEWD ! (X) ELEKTRA 67022*/EEG t
@ 8 9 3 BOUNCE MIRACLE
(M) {T) (X} MAJOR TURNOUT 0001*/SOUND OF ATLANTA }
| WANT ITALL @ WARREN G FEATURING MACK 10
10 ! 23 | () (D) M) GFUNK 7372 VRESTLESS ¥
THAT'S WHAT I'M LOOKING FOR DA BRAT
B | — 2 (1) SO SO DEF/COLUMBIA 79330*/CRG t
12 1 8 17 STEP TO THIS MASTER P FEATURING D.I.G.
(C) (D) {T) NO LIMIT 38680/PRIORITY t
13 12 12 9 DO IT AGAIN {PUT YA HANDS UP) JAY-Z FEAT. BEANIE SIGEL & AMIL
(T} ROC-A-FELLAVDEF JAM 562575%/(DJMG t
14 ) 11 23 SIMON SAYS PHAROAHE MONCH
(C) (D) (T) RAWKUS 53567/PRIORITY
JIGGA MY N***=* JAY-Z
151 1 | 25 | ic)(0) () ROC-A-FELLAIDEF JAM 56220 /IDIMG
NASTRADAMUS NAS
16 | 14 W | 16 | 1 coumein 7e288v/cRG 1
17 15 15 q WHAT'S MY NAME DMX
(T) RUFF RYDERS/DEF JAM 562540*/10JMG
2 | 22 | 1o | BUMPIN' UGLIES CHUCK SMOOTH
(C) (D} (T) WINGSPAN 0006
19 19 21 12 I'M JUST A BILL IKE JACKSON PRESENTS TOM PAPER
(D) (T) .447 0721/HMC t
2 16 16 15 DA ROCKWILDER METHOD MAN/REDMAN
(T) DEF JAM 562440%/1DIMG t
STROKIN' 2000 GRANDMASTER SLICE
A | 1730 ] 10 ] ) o) m winGspan ooos
2 | % 5 | FREAKIN'IT WILL SMITH
(T) (X) COLUMBIA 79341*/CRG 1
23 21 o g THE EXPRESS TALIB KWELI & HI-TEK
(T) RAWKUS 222*
BANG BANG BOOGIE CHAMPTOWN INTRODUCING D'PHUZION
49 | 36 | 18 | (5)(1) 447 7017/STRAIGHT JACKET
25 2 17 2 PIMPIN’ AIN'T NO ILLUSION UGK FEAT. KOOL ACE & TOO SHORT
(C) (D) (T} JIVE 42633
FLOSS, DON, ONE HOT ONES
%2 |25 |1 (D) (T) VACANT LOT 38679/PRIORITY
27 | 28 | 18 | 20 | U-WAY(HOW WE DO IT) YOUNGBLOODZ
(C) (D) (T) (X) GHET-O-VISION/LAFACE 244 13/ARISTA %
Y.0.U. METHOD MAN/REDMAN
8183 3 (T) DEF JAM 562586*/IDIMG 1
29 30 2 17 BACK THAT THANG UP JUVENILE FEAT. MANNIE FRESH & LIU WAYNE
(T) CASH MONEY 156482*/UNIVERSAL }
PARTY UP (UP IN HERE) DMX
NEW ) ! {T) RUFF RYDERS/DEF JAM 562605*/IDJMG
SHUT ‘EM DOWN LL COOL J
NEW) ! (T) WARNER SUNSET 84652+/ATLANTIC
32 27 28 15 STILL D.R.E. DR. DRE FEATURING SNOOP DOGG
(T) AFTERMATH 497192*/INTERSCOPE 1
H-O-S-T-Y-L-E SCREWBALL
3| 46 | % / (T) (X) HYDRA 2020*/TOMMY BOY t
34 31 19 1 BLING BLING B.G. FEAT. BABY, TURK, MANNIE FRESH, JUVENILE & LIL WAYNE
(T) CASH MONEY 156483*/UNIVERSAL 1
MS. FAT BOOTY MOS DEF
327 B | B g Rawkus 203*
36 34 18 23 LUV AT FIRST SIGHT CHILLDRIN OF DA GHETTO FEAT. SOULTRE
(C) (D} (T) HOO-BANGIN 53564/PRIORITY 1
37 39 37 8 N 2 GETHER NOW LIMP BIZKIT FEATURING METHOD MAN
(T) FLIP 497183*/INTERSCOPE 1
WHEN | B ON THA MIC RAKIM
By 8 | munvERSAL 156619" t
VIVRANT THING Q-TIP
39 | 48 | 31 1 32 | 1 violATORDEF JaM 562170+/DMG t
RE-ENTRY 50 HARD KNOCK LIFE (GHETTO ANTHEM) @ JAY-Z
(C) (D) (T) ROC-A-FELLA/DEF JAM 566977/IDJMG t
41 32 I 4) CROOKIE MONSTER AGALLAH |
(M) (T} (X) GAME/LANDSPEED 2006*/K-TEL |
PUSHER MAN RAISE UP CLICK FEAT, COOP T.J., MONEY MIKE, LADY D, DEVIOUS ONE |
LIS b 9 | orRaisE UP 6757
THICK D.I.T.C.
RE-ENTRY ! (T) (X) TOMMY BOY 2058*
M 15 32 11 WE IN HERE FUNKMASTER FLEX & BIG KAP FEAT. THE RUFF RYDERS
(T) DEF JAM 562541/IDJMG
15 13 39 5 ((E).)IF-_OSISEETS BIG POPE FEATURING MC BREED
BIZARRE U-GOD
4 | 4| 82 | A1 6 i0)m wuTANG 53574PRIORITY
P.E. 2000 PUFF DADDY FEAT. HURRICANE G
RE-ENTRY | 17 | (%560 Bov 792767ARISTA t
TAKE A LICK AKINYELE
ol R | Sl I (C) (D) (T) VOLCANO 34281/JIVE 1
APOLLO KIDS GHOSTFACE KILLAH FEATURING RAEKWON
RE-ENTRY 7 (T) RAZOR SHARP 79317*/EPIC t
50 20 I 27 12 THA BLOCK IS HOT LIl WAYNE FEAT. JUVENILE & B.G.
L CASH MONEY 126240/ UNIVERSAL L

(O) Records with the greatest sales gains this week. t Videoclip availability. ®Recording Industry Association of
America (RIAA) certification for net shipment of 500,000 units (Goid). A RIAA certification for net shipment of 1
million units (Platinum). (C) Cassette single available. (D) CD single available. (M) Cassette maxi-single available.
(T) Vinyl maxi-single available. (V) Vinyl single avaitabe. (X) CD maxi-single availabe. Catalog number is for (D). *

Indicates (D} unavailable, in which case, catalog number is for (C), (X), {T) or (M) respectively, based on availability.
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Hot R&B/Hip-Hop Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 103 R&B stations
are electronicaily monitored 24 hours aday, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

18 24/7 (C-Town, BMI/White Rhino, BMI/TVT, BMI)

42 ANYTHING (Lil Lu Lu, BMI/EMI Blackwood, BMI/Hatlis,
BMI/Food, Water & Shelter, ASCAP/Cop‘yrigm Control) HL

46 BABY DDN'T CRY (KEEP YA HEAD UP {1} Uoshua's Dream,
BMI/Songs Of Universal, BM/Jungle Fever, BMI/EMI Blackwood.
BMI/Soulvang, BMI/Thug Natian, BMI/Suge, ASCAP/WB,
ASCAP/Foxbeat, ASCAP/Universal, ASCAP) HLAWBM

29 BACK AT DNE {Cancelled Lunch. ASCAP/Universal-PolyGram
International, ASCAP) HL/WBM

44 BACK THAT THANG UP (Money Mack. BMI)

54  BEST FRIEND (EMt April, ASCAP/Yellow Man, BMI/Butter Jinx,

62 BOUNCE (Cal-Rock, ASCAP/EMI Virgin, ASCAP)

30 BREATHE AND STOP (U Betta Like My Muzic, BMI/Zomba,
BMI/Warner-Tameriane, BMI/Stephanye, BMI) WBM

17 BRING ITALL TD ME (BK. Lawrence, BMI/Warner-Tameriane,
gMI/Con Tiffani, BMI/Song/ATV Sangs, BMI/Cogynght

FUNKMASTER FLEX & BIG KAP (DEF JAM/IDJMG}

Records with the greatest airplay gains. © 2000 Bil

Iboard/BPI Communications.

HOT R&B/HIP-HOP HEI:IIRHENT AIRPLAY

VIVRANT THING

HAPPILY EVER AFTER

702 (MOTOWN)

L ¥__} Q-TIP (VIOLATOR/DEF JAM/IDJMG} 13 CASE (DEF SOUL/IDJMG)
- BEAUTY TOO CLOSE
2 ! DRU HILL (DEF SOUL/IDJMG) 151101 46 NEXT (ARISTA)
3| 2| 8 | FORTUNATE 16 | 13 | 16 | BILLS, BILLS, BILLS
MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA) DESTINY'S CHILD (COLUMBIA}
4| 1|2 | QUIET STORM 17/161 8 UNPRETTY
MOBB DEEP (LOUD/COLUMBIA) TLC (LAFACE/ARISTA)
5| 5| 15| IT'S GONNA RAIN 18 | 18| 5 | SATISFY YOU
KELLY PRICE (DEF SOUL/ROCK LAND/INTERSCOPE) PUFF DADDY FEAT. R. KELLY {BAD BOY/ARISTA)
6 | —| 1 | WECAN'T BE FRIENDS 1920 | 9 | NEVER GONNA LET YOU GO
DEBORAH COX WITH R.L. (ARISTA} FAITH EVANS (BAD BOY/ARISTA)
7|42 |LOVEYOULIKE|DID 20 | 23 | 29 | EX-FACTOR
112 (BAD BOY/ARISTA) LAURYN HILL (RUFFHOUSE/COLUMBIA}
8 | 6 | 4 | BLING BLING 21 |21 | 11| SO ANXious
B.G. (CASH MONEY/UNIVERSAL) GINUWINE (550 MUSIC/EPICY
9 | 3| 2 | GIVEYOU WHAT YOU WANT (FA SURE) 210156 GOTTA MAN
CHICO DEBARGE (MOTOWN) EVE (RUFF RYDERS/INTERSCOPE)
NO SCRUBS ALL THAT I CAN SAY
101821 TLC (LAFACE/ARISTA) B2 MARY J. BLIGE (MCA}
11| 9 | 2 | MY LOVE IS YOUR LOVE 241 22| 3 | 15 MINUTES
WHITNEY HOUSTON (ARISTA) MARC NELSON (COLUMBIA)
12| 7 | 16 | WHERE MY GIRLS AT? 25|14 | 4 | GOT YOUR MONEY

OL’ DIRTY BASTARD FEAT. KELIS (ELEKTRAEEG)

13| 17| 19 | ANYWHERE

112 FEATURING LIL'Z (BAD BOY/ARISTA)

Recurrents are titles which have appeared on the Hot R&B/Hip-
Hop Singles chart for more than 20 weeks and have dropped
below the top 50.

Mavek ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
100 BUMPIN' UGLIES (Ful Brook, ASCAP/Chuck Smaoth, ASCAP}
41  CANT STAY (Cherry River, BMI/Songs 0Of DreamWorks,
BMI/Gee Jaz, BMI/MaMa Bev's, BMI/Oh! God,
ASCAP, Universal-PolyGram international, ASCAP)
36 CAUGHT OUT THERE (The Waters Of Nazerath, BMV/EMI
Blackwoed, BMI/Chase Chad. ASCAP/EMI April, ASCAP) HL
74 CHIN CHECK (Gangsta Boogie, ASCAP/WB, ASCAP/AInY
Nuthin' Gein' On But Funking, ASCAP/My Own Chit, BMI/EMI
gCAP) HL/WBM
64  CREEP INN (Noontime, ASCAP/Chrysalis, ASCAP/Naked Under
My Clothes, ASCAP/Them Damn Twins, ASCAP/Bahyboys
Uttle, SESAC/Muac BMiMWamer-Tamertane, BMI) HL/AWBM
96 DAMN (SHOULD'VE TREATED U RIGHT) (Rodney Jerkins,
BMI/EMI Blackwood, BMI/Fred Jerkins Iil, BMI/Ensign,
BMI/LaShawn Danieis, ASCAP/EM| gn[ ASCAP/SLavery BMI) HL
31 DANCIN' (DoWha!IGoﬁa ASCAP/WB, ASCAP/Eddie F.
ASCAP/Rusty Kruckies, ASCAP/Belewa, ASCAP/Universal-
PolyGram International, ASCAP/Zomba, ASCAP/Smokin’

Wwem

57 DAROCKWILDER (Wu- Tang, BMI/Careers-BMG, BMI/Daynas
Day, BMI/Funky Noble, ASCAP/Famous, ASCAP) HL

70  DEAR LIE (ECAF, BMI/Grung Giri, ASCAP/EMI April, ASCAP) HL

28 DEEP INSIDE (MaryJ Blige. ASCAP/Universal- MCA,
ASCAP/Lanoma, ASCAP/EMI April, ASCAP/Universat-Songs Of
PolyGram International, BMI/GYZ, ASCAP) HLAWBM

20 DOIT AGAIN (PUT YA HANDS UP) (Lif Lu Lu, BMI/EMI
Blackwood, BMI/Dayna's Day, BMI/Shukur Al-Din, ASCAP/I
Love KJ, ASCAP/AIl Maney s Legal, ASCAP) HL

61  F**K YOU (WB, ASCAP/Ain't Nuthin' Goin' On But Funking,
ASCAP/My Own Chit, BMI/EMI Biackwaod, BMI/In The Water,
ASCAP/Loot On Loose Leaves. ASCAP/Big Yacht, ASCAP) HL/WBM

77 FEELIN' SO GOOD (Justin Combs, ASCAP/EMI April
ASCAP/Sony/ATV Sengs, BMI/Cari Tiffani, BMI/Sony/ATV Tree,
BMI/STD. ASCAP/Nuyorican, BMI/Hard Soul, ASCAP/Let Me Show

 You, ASCAP/Juseph Cartagena, ASCAP/JeHstams ASCAP)

16 FORGOT ABOUT DRE (WB. ASCAP/AIn't Nuthin' Goin' On But
Funking, ASCAP/Hard Workin Black Falks, ASCAP/Famous,
ASCAP/Bight Mile Style, BMi} HLAWBM

79 FREAKIN'IT (Jobete, ASCAP/Warner-Tamerlane,
BMI/Bernard's Other, BMI/Son %//ATV Sangs. BMI/Treyball

& Under, BMI/Love N Loyalty,
BM1/0'Braok, BMI/EMI Agril, ASCAP) HL/WI
19 G'D UP (Dimetime, ASCAP/EMI Blackwaod BMVMy Own Chit.

34 GET GONE (Naked Under My Clothes, ASCAP/Chrysalis,

)‘(DH, ASCAP/Ngontime, ASCAP) WBM

1 GET IT ON TONITE (Montell Jordan, ASCAP/Famous,

. ASCAP/PLX, ASCAP/Tobaki, ASCAP/Levars
Cribb, ASCAP/Warner/Chapgell GmbH Germany/WB,
ASCAP/Edition Lollipop, GEMA/Warner-Tamerlane. BMI) HL/WBM

99 GET NONE (So So Def, ASCAP/EMI April, ASCAP/Babyboy,
SESAC/Noontime, SESAC/AIl Money Is Legal, ASCAP) HL

71 GETRICH TO THIS (Organized Noize, BMI/Goodie Mob,
BMJ/Chrysalis, BMI/Slic Flo, BMI/Gnat Booty, ASCAP)

45  GET UP (Sony/ATYV Sosgcs BMI/leop, BMI/EMI April,

63 GIRLS ALL PAUSE (Anlraphll BMI/Sharon Hill, BMI/Bink Dog,
SESAC)

91  GLADLY (Sybersong, ASCAP/Uriversal-MCA, ASCAP/Years
Ahead, BMI/Bout BuD'da, ASCAP)
21 GOT TO GET IT (Da Ish, ASCAP/AI West, BMI/Copyright Control)
5 HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboy's
Little, SESAC/Noontime, ASCAP) o
98 H-0-S-T-Y-L-E (Uncle Jay, ASCAP/T-Bay, ASCAP/ithack

3 HOT BOYZ {Mass Confusion, ASCAP/WB, ASCAPNVirginia

76 HOW LONG (Yellow Man, BM)/Butter Jinx, BMI/Hicklo,
ASCAP/Salideas, BMI/Hitco, BMIVoca, ASCAP/Merokee,

90 HOW MANY WANNA (White Rhino, BMI/D) Irv, BMI/Slavery,

12 1 DON'T WANNA (Naked Under My Clothes, ASCAP/Chrysalis,
ASCAP/Scantz, SESAC/Noontime South, SESAC/
ASCAP/Bubba Gee, BMi/Noontime Tunes, BMI) Wi

24 IF YOU LOVE ME (Mint Factory, ASCAP/EM\ April, ASCAP) HL

32 | LEARNED FROM THE BEST (Realsongs, A AP) WBM

13 IHtIKE IT {Cyptron, BMI/EMI Biackwood, BMI/Soundtron, BMI)

, ASCAP/Sony/ATV Tunes, ASCAP/imma
Play Jason, ASCAP/Music Sales, ASCAP)
84  IMPERIAL (Rah Digga, ASCAP/T Ziah's, BMI/Warner-
Tamerlane, BMI/Who-Oh, ASCAP) WBM
27 | NEED A HOT GIRL (Money Mack. BMI)
6 1 WANNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversation
Tree, é\SCAP/EMI April, ASCAP/FOraY SESAC/1972 SESAC)

HLW

86 | WISH (Tom, ASCAP/Mike City, BMI)

80  KEYS (Shep And Shep. ASCAP/Hudson Jordan. ASCAP/Famous,
ASCAP/Simplee Shae, ASCAP) HL

93 LAY WITH ME (Gamble-Huff, BMI/Jaéapo, ASCAP/Rose Tree,
ASCAP/Sina-Diamon, BMI/Milahn, ASCAP)

65 LEFT & RIGHT (Universal- PonGram International, ASCAP/Ah-
choo, ASCAP/Funky Noble, ASCAP/Famaus, ASCAP - Tang,
BMI/Careers BMG, BMI/Zomba BMI) HL/WB

RIGHT, LEFT (Tight 2 Def, ASCAP;

78 LET'S MAKE LOVE (2000 Watts ASCAP/The Mother Chapter,
ASCAP/Ton Robi. ASCAP/WB, A

95 LET'S NDT PLAY THE GAME (Muszewell ASCAP/Sony/ATV
Tunes, ASCAP/Gan Zmira, ASCAP/Famous, ASCAP) HL

72 LISTEN TO YOUR MAN (Joseph's Dream, SESAC/Caravans Of
Kedar, SESA?/Mu\tisongs BMG, SESAC/Zomba, ASCAP/Fe-

Mac, ASCAP,

11 LOVE IS BLIND (Blondie Rockwell, ASCAP/Pent-1,
ASCAP/Dead Game, ASCAP)

88  LOW INCOME (Sony/ATV Tunes, ASCAP/TeBass, BMi/Huss

Zwin%li ASCAP)

22 MARIA MARIA (Sony/ATV Tunes. ASCAP/Huss Zwingli,
ASCAP/TeBass, BMI/EM! Blackwood, BMI/Steflabelia, ASCAP) HL

48 MR. TDO DAMN GOQD (Divided, BMI/Zomba. BMI/Li’ Mcb,
BMI/Warmer-Tamerlane, BMI) WBM

82  MS. FAT BOOTY (Medina Sound, BMI/EMI Blackwood, BMI) HL

85 N2 GETHER NOW (Zomba, ASCAP/Blg Bizkit, ASCAP/Gifted
Pearl, ASCAP/EMI Apri, ASCAP/Careers-BMG, BMI/Wu-Tang,
BMI) HL/WBM

68  NASTRADAMUS (il Will, ASCAP/Zomba, ASCAP/Mawkeens,
ASCAP/Dynatone, BMI/Unichappell, BMI} WBM

73 NO LOVE (I'M NOT USED TD) (Warner-Tamerlane,
BMI/Bobbie And D), BMI) WBM

14 ND MORE RAIN (IN THIS CLOUD} (Universal-Songs Of
PolyGram International, BMI/Ladz Diamand, BMI/October 12th,
ASCAP/Hitco South, ASCAP/EMI Full Keel, ASCAP/Universai-
PolyGram Imernahonai ASCAP) WBM

15 NONE OF UR FRIENDS BUSINESS (Black Fountain,
ASCAP/WB, ASCAPVirginia Beach, ASCAP) WBM

58 NOTORIOUS B.I.G. (Big Poppa, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Essentiat Vibe, BMI/Janice Combs,
BMI/EMI Blackwood BMI/Colgems-EMI, ASCAP) HL

9 ONE NIGHT STAND (First N' Gold, BMI/JutcyT me, ASCAP)

39 PARTY UP (UP IN HERE) (Boome(X ASCAP/Swizz Beatz,
ASCAP/Rutf Ryder-Dead Game, ASCAP}

55 RESURRECTION (PAPER, PAPER) (Ruthiess Attack.
ASCAP/Constructive Points, ASCAP/Mergela, ASCAP/Music Of
Windswept, ASCAP)

47 RYDE OR DIE, CHICK (EMI April, ASCAP/Justin Cambs,
;:gg:;{snlfaek Louchion, ASCAP/Jae'wons, ASCAP/Pantero's,

H

x x z x x z
w w u L
AR g1g13 BMI/BHG, ASCAP) HL
o |z |5|TTLE o ||| TITLE
Z | 3 | 3 | ARTIST (MPRINT/PROMOTION LABEL) £ | S | 2 | ARTIST UMPRINT/PROMOTION LABEL)
g CAN'T STAY
—~=ugf NO.1 B 39 | 15 | GAVE HOLLISTER (DEF SQUAD/DREAMWORKS)
. UNTITLED (HOW DOES IT FEEL) 1
L | 7 | 5aNGELO (GHEEBA SOUNDVIRGINY 3wk at o, 1 50| Skt WO BADIROYARISTA)
| WANNA KNOW THA BLOCK IS HOT
D) 2 |23 1o UIvE) 40| 30 | 18 | |1 \/AYNE (CASH MONEY/UNIVERSAL)
(3)| 4 | 8 | THONG SONG 41|33 |38 | SPEND MY LIFE WITH YOU
S1SQ0 (DRAGON/DEF SOUL/IDIMG) ERIC BENET FEAT. TAMIA (WARNER BROS.)
SAY MY NAME MR. TOO DAMN GOOD Blackwood, BMI/MC Ren, A
4 | 3 1 12| Bestinvs CHILD (coLumaIA 1] 4 | GERALD LEVERT (EASTWESTIEEG) EEP It X
5| 5 |2 | UKNOW WHAT'S UP glalgls
DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA} SNOOP DOGG PRESENTS THA EASTSIDAZ {DOGG HOUSE/TVT)
GET IT ON TONITE WHY YOU WANNA KEEP ME FROM MY BABY
6 | 6 | 20 | \iGNTELL JORDAN (DEF SOULADIMG) 481 41 gy vica
| DON'T WANNA STILL IN MY HEART
L] 71 ARLivaH (PRIORITY) 45| 45 | 18 | TRACiE SPENCER (CAPITOL)
J Sounds, ASCAP) W
LOVE IS BLIND RESURRECTION (PAPER, PAPER)
7| 11 | £V FEAT. FAITH EVANS (RUFF RYDERSNTERSCOPE) L57 4 | BONE THUGS NHARMONY (RUTHIESSLOUDIEPIC)
HOT BOYZ YOU OWE ME
9 | 8 |19 ] i WEORMEROR cL0TT (THE GOLD NNDERSTWESTEED 63 | 2 | NAS FEATURING GINUWINE (COLUMBIA)
HE CAN'T LOVE U LEFT, RIGHT, LEFT
13| 20| JAGGED £DGE (S0 50 DEF/COLUMBIAY 33 | S | GRAMA (TIGHT 2 DEF/TIGHT IV LIFEATLANTIC)
NO MORE RAIN (IN THIS CLOUD) NOTORIOUS B.|
11110 | 23 | 3NGiE STONE (ARISTA) 49138 | 12| fe NoToRIOUS B & G. (BAD BOY/ARISTA)
12 9 | 16 | NONE OF UR FRIENDS BUSINESS 50| 46 | 16 | TURN YOUR LIGHTS DOWN LOW
GINUWINE (550 MUSIC/EPIC) | LAURYN HILL & BOB MARLEY (COLUMBIATSLANDADIMG)
13|12 | 10| FORGOT ABOUT DRE 51| 56| 15 | DA ROCKWILDER
DR. DRE FEAT. EMINEM (AFTERMATH/INTERSCOPE) METHOD MAN/REDMAN (DEF JAM/IDIMG)
BRING IT ALL TO ME GET UP
_14 4] 2 | BAQUE (TRACK MASTERS/COLUMBIA) 62| 6 | AMEL LARRIEUX (550 MUSIC/EPIC)
THANK GOD | FOUND YOU F**K YOU
16| 12 |\ amey pear 1ot & 98 beGrecs colume) | | 99 | 941 3 | DR DRE (AFTERMATHANTERSCOPE)
THE BEST MAN | CAN BE DANCIN’
16 120 | 16 | aiiGwine, R L., TYRESE, CASE (COLUMBIA) 2_43 171 Gov tica) ASCAP/Slam U Wel, ASCAP/L
GOT TO GET IT CAUGHT OUT THERE
17]15]15 SISQO0 FEAT MAKE IT HOT (DRAGON/DEF SOUL/IDIMG) 35|47 14 KELIS (VIRGIN) BMI) HL
I NEED A HOT GIRL 1 LIKEAT
25| 6 | {07 BoYs (CasH MONEY/UNIERSAL) | 96 | 58 6 | Sammit (FREEWORLD/CAPITOL) ALpTabySl it ST
19| 161 11 | DO IT AGAIN (PUT YA HANDS UP) 60| 9 | GIRLS ALL PAUSE ASCAP/Chubt
JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG) KURUPT FEAT. NATE DOGG AND ROSCOE (ANTRVARTEMIS)
WHAT'S MY NAME UNTIL WE RICH
20| 21 | 11| pyix (RUFF RYDERS/DEF JAMADIMG) 68 | 2} 5 CUBE FEAT. KRV BONE (LENCH WOBBEST SDEPRORTY)
DEEP INSIDE CREEP INN
20|18 20| Ry ) BUGE (MCA) 59159 | 8 | [5EAL (NOONTIMENIRGIN)
22| 17| 13 | BREATHE AND STOP 60 | 55 | 19 | You can Do IT ASCAP/Elizars Voice, A
Q-TIP (ARISTA 2001/ARISTA) ICE CUBE (LENCH MOB/BEST SIDE/PRIORITY)
BACK AT ONE WHEN YOU THINK OF ME
23| 28| 27 | BRIAN MCKNIGHT (MOTOWN) (BD| 70| 2 | fic senerrint ROY AYERS (WARNER BROS.)
247 GET RICH TO THIS
u|3 _24 KEVON EDMONDS (RCA) 65 | 9 | GoODie WOB FEAT B16 601+ BACKBONE (LAFACEARISTA)
- U UNDERSTAND e | | | LISTEN TO YOUR MAN
25| 22 | 12| JUVENITF (ChSI) MONEY/UNIVERSAL) ~| 1 | GHico DEBARGE FEAT. J0E (MoTowN) Street, ASCAP
ONE NIGHT STAND DEAR LIE
26 | 26 | 13 | 50N FEaT, LATOCHA SCOTT SLIPASLIOB/ATLANTIC) 14| 2 | FiC L APACEARISTA) e
| LEARNED FROM THE BEST CHIN CHECK . ;
3119 | WHITNEY HOUSTON (ARISTA) 65 |67 | 3 | KA FEAT. SNOOP DOGG (PRIORITY) ASCAP/Laree Variety, ASCAP)
PARTY UP (UP IN HERE) NO LOVE (I’'M NOT USED TO) BMI/Fox Film, BM(} HL
44 |3 | DX (RUFF RYDERS/DEF JAMADIMG) 86 69| 2 | WEvon FDMONDS (RCAT
ANYTHING NASTRADAMUS
37| 2 | JaY.2 (ROC-A-FELLAIDEF JAM/IDIMG) 67 | 64 | 16 | NaghcoLumsia)
iF YOU LOVE ME HOW LONG
30| 27| 26 | \iiNT CONDITION (FLEKTRA/EEG) | 1| LV'FEAT. SHARI WATSON (LOUD/COLUMBIA)
YOUR CHILD FEELIN' SO GOOD 87 ILL BOMB (LL Cool |
_L:fl)fz 22 | $4RY J. BLIGE (MCA) | 1| JENNIFER LOPEZ tWORK/EPIC)
BACK THAT THANG UP WILD OUT
32|29 3? JUVENILE (CASH MONEY/UNIVERSAL) 70| 66 | 8 | THiE LOX (RUFF RYDERS/NTERSCOPE)
STAY OR LET IT GO LET'S MAKE LOVE
(@] 491 4 | BRIAN MCKNIGHT (MOTOWN) 1L 61| 10 | giry (beekTRAVEEG)
THAT’S WHAT I'M LOOKING FOR IMPERIAL
3|3 DA BRAT (SO SO DEF/COLUMBIA) =i RAH DIGGA FEAT, BUSTA RHYMES {FLIPMODE/ELEKTRAEEG)
GET GONE YOU CAME ALONG
35 | 2831 | {DEAL (NOONTIMENIRGIND | 1| BEVERLY (YAB YUM/ELEKTRA/EEG)
RYDE OR DIE, CHICK | WISH
42 | 3 | THE 10X (RUFF RYDERS/INTERSCOPE) —| 1 | caRLTrowmas (BAD BOViARISTA)
BABY DON'T CRY (KEEP YA HEAD UP 1)) ILL BOMB
37135 | 5 | Zoac~ ounanz iameruoeknd Rowinterscorn | ()] — | 1 26 LERS
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i
x x z x T x z
2 %S = IEE e
2|2 |2 z|3|¢
%’ o | @ | TITLE ‘é’ % | & | TITLE
£ | S | 2 | ARTIST IMPRINT/PROMOTION LABEL | | F S | 2 | ARTIST IMPRINT/PROMOTION LABEL)
DO IT AGAIN (PUT YA HANDS UP)
~=ml NO. 1 B 38|35] 9 | Jay.z (ROC-AFELLADEF JAMIDIMG)
THANK GOD | FOUND YOU SIMON SAYS
2| 3 | s ces o, 064 BoEerS ok 1t | | 39| 31| 24 PHAROAHE MONCH (RAWKUS/PRIORITY)
21112 GET IT ON TONITE 40|36 26 JIGGA MY N****
MONTELL JORDAN (DEF SOUL/IDJMG) JAY-Z (ROC-A-FELLA/RUFF RYDERS/INTERSCOPE)
@ 3114 HOT BOYZ a1l40|17 DAMN (SHOULD'VE TREATED U RIGHT)
MISSY “MISDEMEANOR” ELLIOTT (THE GOLD MIND/EASTWESTIEEG) SO PLUSH FEAT. JA RULE (DARKCHILD/EPIC)
| LIKEIT NASTRADAMUS
(@) 5|10 SAMMIE (FREEWORLD/CAPITOL) 42|38 | 17 | ascoLumsia
@ 6116 ONE NIGHT STAND 43|02 WE CAN'T BE FRIENDS
JSHIN FEAT LATOCHA SCOTT (SLIP-N-SLIDE/ATLANTIC) DEBORAH COX WITH R.L. (ARISTA)
@ 4|12 HE CAN'T LOVE U M“37]5 LAY WITH ME
JAGGED EDGE {SO SO DEF/COLUMBIA) DAMON (ASSORTED/PHILADELPHIA INTERNATIONAL)
MARIA MARIA U DON'T KNOW ME (LIKE U USED TO)
7| 3 | santana reatUrING THE ProcucT cas risTal | | 49 | 44| 20| Brany aTLANTIO
'D UP WHAT'S MY NAME
8 | S | shodp boos pResewTs i exstsionz o0cs ousemvr) || 48] 39| 9| Duix (RUFF RYDERS/DEF JAMADIMG)
@ 14118 LEFT, RIGHT, LEFT 47143119 GET NONE
DRAMA (TIGHT 2 DEF/TIGHT IV LIFE/ATLANTIC) TAMAR FEAT. J.D, & AMIL (DREAMWORKS)
2477 BUMPIN’ UGLIES
12| 12| evon eomonps rRea 99 |10 | GHyck SMOOTH (WINGSPAN)
DANCIN’ I'M JUST A BILL
W9 110 | gy uca 48 | 49 | 12| |k JACKSON PRESENTS TOM PAPER (.447/HIC)
12(10]12 YOU CAN DO IT 50| 41|16 DA ROCKWILDER
ICE CUBE (LENCH MOB/BEST SIDE/PRIORITY) METHOD MAN/REDMAN (DEF JAM/IDJMG)
BEST FRIEND STROKIN' 2000
13| 7 | BFF bADDY (BAD BOV/ARISTA) 51| 47 | 10 | Z2ANDMASTER SLICE (WINGSPAN)
CAUGHT OUT THERE FREAKIN' IT
14111112 | Kelis wiraing 52 (51| 2 | WiLL SMITH (CoLUMBIR)
4,56 IT'S ALL ABOUT YOU (NOT ABOUT ME)
151 17| G802 reAT. ot vonev & kanoi oreamworks) | | 93 | 97 [ 30 | TRACIE SPENCER (CAPITOD
iF YOU LOVE ME HEARTBREAKER
17116 | pint CONDITION (ELEKTRA/EEG) 54| 46| 22 | \ixRiaH CAREY FEAT. JAY-Z (COLUMBIA)
17116124 U KNOW WHAT'S UP 5553 | 2 THE EXPRESS
DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA) | | & | © | TALIB KWELI & HI-TEK (RAWKUS)
YOU CAME ALONG WHISPERS IN THE DARK
24 | 4 | BEVERLY (YAB YUM/ELEKTRAVEEG) 56| 65| 4 | pROFYLE (MOTOWN)
LEFT & RIGHT BANG BANG BOOGIE
18 | L4 55ceio FENT WETHoD it 0 REDHI CHEEBA SOLKOVIRGY @D —| 6 CHAMPTOWN NTRODUCING 'PHUZION { 447 STRAGHT JACKET)
19| 13 | DOWN BOTTOM/SPIT THESE BARS 58 | 58 | 24 | PIMPIN' AIN'T NO ILLUSION
DRAG-ON & JUVENILE (RUFF RYDERS/INTERSCOPE) UGK FEAT KOOL ACE & TOO SHORT UJIVE)
@ —|1 GOT YOUR MONEY 59 | 50 | 28 SOUTHERN GUL
OL' DIRTY BASTARD FEAT. KELIS (ELEKTRAVEEG) ERYKAH BADU FEAT RAHZEL (MOTOWN)
BOUNCE FLOSS, DON, ONE
26 | 3 | yiracie wasor Turnousou oF atanta | | 80| B1| 12| {iGT ORES (VACANT LOT/PRIORITY)
23120134 SPEND MY LIFE WITH YOU 616230 U-WAY (HOW WE DO IT)
| & " | ERIC BENET FEATURING TAMIA (WARNER BROS) | YOUNGBLOODZ (GHET-O-VISION/LAFACE/ARISTA
GET UP UNPRETTY
27 | 13 | AL LARRIEUX (550 MUSIC/EPIC) 62 | 52 | 26 TLC (LAFACE/ARISTA)
95 | 91 | 93 | MY LOVE IS YOUR LOVE Y.0.U.
25| 21 | 23 | {iTNEY HOUSTON (ARISTA) 63 148 | 3 | ETHOD MANREDMAN (DEF JAMADIMG)
26125118 THE GREATEST ROMANCE EVER SOLD 64| 66|17 BACK THAT THANG UP
£ (NPG/ARISTA) JUVERILE {CASH MONEY, UNIVERSAL)
0 STRAYED AWAY PARTY UP (UP IN HERE)
(@D, 54| 4 TERRY DEXTER (UNIVERSITY/WARNER BROS.} —| 1| OMx (RUFF RYDERS/DEF JAM/IDIMG)
STAY THE NIGHT | DON'T CARE
28120 IMX (MCA} @:__24__ 'NO QUESTION (ASSORTED PHILADELPHIA INTERNATIONAL)
GET GONE SHUT "EM DOWN
28| 23| 30| {DEAL (NOONTIMENIRGIN) — | 1 | LU'COOL J (WARNER SUNSET/ATLANTIC)
15 MINUTES STILL D.R.E.
30|22 | 28 | \yArc NELSON (COLUMBIA) 68 | 56 | 13 | 51 DREFEAT. $N00P DOGG (AFTERMATHINTERSOOPE)
IF | COULD TURN BACK THE HANDS Of TIME NEVER GONNA LET YOU GO
30| 22| R iy uwve) —| % FAITH EVANS (BAD BOY/ARISTA)
| WANT IT ALL EVERYTHING IS EVERYTHING EX-FACTOR
32 | 23| \WARREN  FEAT MACK 10 (G-FUNKIRESTLESS) — l 31| CAGRYN HILL (RUFFHOUSE/COLUMBIA}
|
KEYS GOT TO GET IT
3129( 9 | Cayanvacvm _71 59 §15Q0 FEAT. MAKE IT HOT (DRAGONDEF SOULIDIMG! |
LADLY LET ME GET IT
451 9 | sv'smrm (HoLLYwooD — | 12 | VEcn (FREEWORLD/CAPITOL)
@ 601 2 THAT'S WHAT I'M LOOKING FOR —11 H-O-S-T-Y-L-E
DA BRAT (SO S0 DEF/COLUMBIA) =] 7 | * | SCREWBALL (HYDRAZTOMMY BOY)
GIVE YOU WHAT YOU WANT (FA SURE) I STILL BELIEVE/PURE IMAGINATION
36 | 33 | 18 | Chiico DEBARGE (MOTOWN) — | 48 | MARIAH CAREY (COLUMBIA)
STEP TO THIS BLING BLING
37|34 | 18 | Baster p FEAT Do (o LMpRioRITY) | | 79| 67 | 18| B iCASH MONEVUNIVERSAL)
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SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins,
BMI/Ens ign, BMI/Fred Jerkins IIl, BMI/Beyonce, ASCAP/Le
0ya, ASH AP/Kelendria, ASCAP/LaTavia, ASCAP) KL
SHUT "EM DOWN (Sony/ATV Tunes, ASCAP/LL Cool J,
ASCAP/Imma Piay Jason, ASCAP) HL
SPEND MY LIFE WITH YOU (India B. BMI/Universai-Songs Of
PolyGram tnternational. BMI/Putty Tat, BMI/Demontes,
BM/Paradise Forever, BMI/Warner-Tamerlane, BMI) HL/WBM
STAY OR LET IT GO (Rodney Jerkins, BMI/EMI Blackwood,
BMi/EMI April, ASCAP/Fred Jerkins 1l], BMI/Ensign,
BMI/Cancelled Lunch, ASCAP/Universal-PoiyGram
International, ASCAP/Masong, ASCAP) HL
STEP TO THIS (Bi &
STILL IN MY HEART Uungle Fever, BMI/EMI Solvang, BMI/EMI
Blackwood, BMI/GC, ASCAP/Ghetto Fabuious, ASCAP) HLAWBM
STRAYED AWAY (Nate Loves Music, BMI/Michael Clemons.
BMI/Shekia, BMI)
THA BLOCK IS HOT Money Mack, BMI)
THANK GOD | FOUND YOU (Sany/ATV Songs, BMI/Rye Sorigs,
BMI/EMI April, ASCAP Fiyte Tyme, ASCAP) HL
THAT'S WHAT I'M LOOKING FOR (Throwin’ Tantrums,
ASCAP/Air Control, ASCAP/EMI April, ASCAP/So So Def, ASCAP) HL
THE BEST MAN | CAN BE (EMI April, ASCAP/Flyte Tyme,
ASCAP/Minnea, POHS Guys, ASCAP Jibranda, ASCAP) HL/WBM
THE GREATEST ROMANCE EVER SOLD (Emancipated. ASCAP)
THONG SONG (0a Ish ASCAP/Capyright Control/A Phantom
Vox, BMI/Warner-Tameriane, BMI/DESMOPHOBIA,
ASCAPéUn)iversal-PolyGram international, ASCAP/Tyme For
Flvte, WBM
TURN YOUR LIGHTS DOWN LOW {Fifty-Six Hope Road,
ASCAP/Odnil, ASCAP/Universal-PolyGram International
ASCAP/Embassy, BMY/Dickiebird, BMI)
U KNOW WHAT'S UP (Eddie F., ASCAP/[)oWhathotta
ASCAP/WB, ASCAP/Belewa, ASCAP/Universal-MCA,
ASCAP/AnthonyC ASCAP/Rassmystena ASCAP/Rusty
Knuckles, ASCAP) WBM
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94

25
67

75

49
52

81
83

56
40
9

UNTIL WE RICH (Gangsta Boogie, ASCAP/WB, ASCAP/Golden
Fingas, ASCAP) Wi

UNTITLED (HOW DDES IT FEEL) (Universai-PolyGram
International, ASCAP/Ah-choo, ASCAP/First Echo, ASCAP) WBM
U UNDERSTAND (Money Mack, BMI)

WE IN HERE (Funkmaster Fiex. ASCAP/Boomer X,
ASCAP/Swizz Beatz, ASCAP/Feelis, ASCAP/Ruff Ryder-Dead
Game, ASCAP/Blondie Rockwell, ASCAP/Jag'wons,
ASCAP/Sheek Louchion, ASCAP) HL

WHAT'S MY NAME (Boomer X, ASCAP/Ruff Ryder-Dead Game,
ASCAP/D) Irv. BMI)

WHEN YOU THINK OF ME (india B., BMI/Universal-Songs Of
PolyGram international, BMI/Putty Tat BMV/Jajapo,
ASCAP/Milahn, ASCAP)

WHISPERS IN THE DARK (Kiely, ASCAP/Zomba, ASCAP/WB,
ASCAP/Tallest Tree, ASCAP) g

WHOA! (Still Diggin', ASCAP/BMG, ASCAP)

WHY YOU WANNA KEEP ME FROM MY BABY (Donril,
ASCAP/Zomba, ASCAP/Blue Butter, BMI)

WILD OUT (Not Listed)

Y.0.U. (Wu-Tang, BMV/Careers-BMG, BMI/EMI Unart,
BMI/Funky Noble, ASCAP/Famous, ASCAP/Erick Sermon,
ASCAP/Zomba, ASCAP) HL

YOU CAME ALONG (EMI Blackwood, BMi/Radney Jerkins,
BMI/Ensign, BMI/Fred ferkins IIl, BMi/Bev's Stuff, ASCAP/Pink
Folder, ASCAP/Universal-MCA, ASCAP) HL

YOU CAN DO IT {Don One E /e Saunders. ASCAP/Gangsta
Boogie, ASCAP/WB, ASCAP/Chicken Hawk, ASCAP) WBM

Y(S)g 0\)NE ME (Zomba, ASCAP/IIl Will, ASCAP/Mass Confusion,
ASCAP]

YOUR CHILD (Tents Of Kedar, ASCAP/BMG, ASCAP/Holiow
Thigh, ASCAP)

YOUR LETTER (Realsongs, ASCAP) WBM
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' COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
® = AND PROVIDED BY SoundScalzr|1®
FEBRUARY 19, 2000 ™ I III I
48 | 47 | 45 33 | MISSY “MISDEMEANOR” ELLIOTT A THE GOLD MIND/EASTWEST 62232+EE6 (11991798 DA REAL WORLD 1
zZ_ = 49 | 44 | 38 12 | KURUPT ANTRA 2001*/ARTEMIS (10 98/1% 98) THA STREETZ IZ A MUTHA 5
” e
2 & Zé 9| g% | ARTIST TITLE | £3 £50)] 57 | 61 | 12 | YOUNGBLOODZ LAFACE 26054/ARISTA (10.98/16 98) AGAINST DA GRAIN | 21
=2 |32 | x| 23| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 51 57 48 10 ROME ITJ 7442/GROUND LEVEL (11,98 17.98) ROME 2000 THANK YOU 18
—eal NO. 1 B 52 | 51 | 58 | 41 | ERIC BENET @ WARNER BROS. 47072 (10.98/16.98) A DAY IN THE LIFE | 6
1 1 93 3 D'ANGELO CHEEBA SOUND 48439*VIRGIN (11.98/17.98) 2 weeks at No. 1 vOODOO 1 @ 62 50 13 | E-40 CHARLIE HUSTLE: BLUEPRINT OF A SELF-MADE MILLIONAIRE | |
3 | 2 | 12 | DR. DRE A? AFTERMATH 430486*/INTERSCOPE (12.98/18.98) DR. DRE — 2001 | I SICK WD TT4109VE (11.99)7.% T
. R - . . — 54 49 44 17 MOS DEF @ rawxUS 50141*/PRIORITY (10.98/16.98) BLACK ON BOTH SIDES | 3 |
3 2 — 2 THE LOX RUFF RYDERS 4905997/INTERSCOPE (12.98/18.98) WE ARE THE STREETS 2 VARIOUS ARTISTS THE SOURCE PRESENTS HIP-HOP HITS - VOLUME 3
(4)] ¢4 3 8 DMX A? RUFF RYDERS/DEF JAM 546933*/4DJMG (12.98/18.98) ...AND THEN THERE WAS X l % 4% 3 100 | GTviDer JaM 545440/1DIMG (10.98/17 98) 'rz__{
sl HOT SHOT DEBUT I :(75 :;& :; :lé MINT CONDITION ELEKTRA 62353/€EG (10.98/17.98) LIFE'S AQUARIUM .
JENNIFER LOPEZ A’ WORK 69351/EPIC (11.98 £Q/17.98) ON THE 6 8 |
SNOOP DOGG & THA EASTSIDAZ =
NEW 1 SNOOP DOGG PRESENTS THA EASTSIDAZ —
O, > DOGG HOUSE 2040%/1VT {10.98/17.98) ’ 58 | 58 | 54 | 39 | SNOOP DOGG A NOLIMIT 500524PRIORITY (11.98/17.98) NO LIMIT TOP DOGG L
—=mill GREATEST GAINER B 59 | 50 | 37 | 12 | WILL SMITH A’ COLUMBIA 69985+/CRG (1198 EQ/17.98) WILLENNIUM | |
(6)| 8 | 6 | 10 | SISQO A DRAGONDEF SOUL 546816+1DIMG (11.98/17.98) UNLEASH THE DRAGON | 2 60 | 56 | 51 | 13 | & @ npo a624ARiSTA (11.9817.98) RAVE UN2 THE JOY FANTASTIC | & |
1 6 1 3 JAGGED EDGE S0 SO DEF/COLUMBIA 69862/CRG (10.98 EQ/17.98) J.E. HEARTBREAK | 1 61 48 47 6 TRIN-I-TEE 5:7 B-RITE 49035%/INTERSCOPE (11.98/17.98) SPIRITUAL LOVE | 41
JAY-Z A | 62 64 | 42 19 | SOLE DREAMWORKS 4501 18/INTERSCOPE (10.98/16.98) IR SKIN DEEP 27
8 7 4 6 ROC-AFELLADEF Jam 546822+/00vG (12981898 VOL. 3. LIFE AND TIMES OF S. CARTER | 1 NEWD | YUNGSTAR p s: THROWED YOUNG PLAYA | 63
9 | 9 [ 5 | 8 | SOUNDTRACK ProRITY 23123 (11.9817.98) NEXT FRIDAY SIFAGHE Hisogios s ERle ISl BT
10 1 5 | — | 2 | GUYwoa 112050 011081798 " | 64 | 59 I 59 | 42 | B.G. @ CASH MONEY 153265/UNIVERSAL (11.98/17 98) CHOPPER CITY IN THE GHETTO | 2
— , (65) 1 | GHOSTFACE KILLAH WU-TANG/RAZOR SHARP 69902+/EPIC (11,98 EQ/17. SUPREME
11 10 7 7 2PAC + OUTLAWZ A AMARU/OEATH ROW 4904 13*/INTERSCOPE (12,98/18,98) STILL | RISE 2 o 54NEw5: e chico DEB:RGE LN e R e & TE{LElEQ;iALE 665
- OTOWN 153263/U 98117
13 | 9 | 139 | ANGIE STONE @ ARISTA 19092 (10.98/16.98) IR BLACK DIAMOND | 9 MOTOWN 155263LNVERSAL (11, 901759 )
= 67 65 62 46 SILK A ELEKTRA 62234/EEG (10.98/16.98) TONIGHT 8
13 12 8 8 JUVENILE A CASH MONEY 542179/UNIVERSAL (12.98/18.98) THA G-CODE 1 P
—~=mll PACESETTER B
VARIOUS ARTISTS
14 | 11| — | 2 | fyenoTize MiNDs 18830uD (11 9/17.98) VHREE 6 MAFIA PRESENTS HYPNOTIZE CAMP POSSE | 11 86 | 79 | 12 | JOHNNIE TAYLOR MALACO 7499 (10.98/1598) GOTTA GET THE GROOVE BACK | 62
15 | 14 | 11 | 28 | DESTINY'S CHILD A” cOLUMBIA 69870* CRG [11.98 EQ/17.98) THE WRITINGS ON THEWALL | 2 63 | 60 | 56 | 15 | MASTER P NO LIMIT 50092+/PRIORITY (11.98/17.98) ONLY GOD CAN JUDGE ME 1
16 15 12 21 IEJ\F/F%Y%ERMBOAB' NTERSCOPE (11.98/17.98) LET THERE BE... EVE—RUFF RYDERS' FIRST LADY 1 70 83 83 5 BLACK INDIAN MAXIMUM CAPACITY 1099 1098/16,98) GET EM PSYCHED! — THE ALBUM } 54
NEWD | | YOUNG BLEED PRIORITY 50018* (10.98/16.98) MY OWN 17 71 | 61 35 13 | CHEF RAEKWON @ LOUD/COLUMBIA 63844*/CRG (11.98 EQ/17.98) IMMOBILARITY | 2
17 | 12 | 25 | MARY J. BLIGE A MCA 111929* (11 98/17.98) MARY 1 72 | 67 [ 73 | 42 | CASE @ DEF SOUL 538871*/DJMG (10.98/16 98) PERSONAL CONVERSATION | 5
19 | 16 | 10 | 10 | THE NOTORIOUS B.1.G. A? BAD BOY 73023/ARISTA (11.98/17.98) BORN AGAIN | | 13 | 78 | 82 | 65 | R KELLYA®IVE 41625 (19.98/24.98) R 1
20 | 18 | 15 | 14 | LIl WAYNE A CASHMONEY 153919/UNIVERSAL (11.98/17.98) THA BLOCK IS HOT | | T4 170 4 6 WS LIl TROY A,SOR STORREPRCISTHUNNERSAL L 17 8) T ST FAT DOWN.SOUIEY |y S8 1
7n 19 1% 20 | BRIAN MCKNIGHT A? MOTOWN 153708/UNIVERSAL (12.98/18.98) BACK AT ONE 2 15 74 68 | 60 | DMXA? RUFF RYDERSIDEF JAM 5386407/IDIMG (11,9817 98) FLESH OF MY FLESH BLOOD OF MY BLOOD 1
2 20 17 17 | SOUNDTRACK @ COLUMBIA 69924/CRG (11.98 EQ/17.98) THE BEST MAN 2 % | 77 64 | 90 | DMX A’ RUFF RYDERS/DEF JAM 558227+/IDJMG (11.98/17.98)  IT'S DARK AND HELL IS HOT 1
23 [ 21 [ 18 | 66 | JUVENILE A’ casn voNey 153162UNVERSAL (1198117 98) 400 DEGREEZ | 2 7 | 80 | 69 | 76 | KRRV A s criosemzo  THE MISEDUCATION OF LAURYN HILL | |
26 30 37 DAVE HOLLISTER DEF SQUAD/DREAMWORKS 450047/INTERSCOPE (10.98/16.98) GHETTO HYMNS 5 i 78 81 86 63 2PAC A’ AMARU/DEATH ROW 490301 */INTERSCOPE (19 98/24.98) GREATESTHITS | 1 |
25 22 19 7 GOODIE MOB. @ LAFACE 26064*/ARISTA (10 98/16.98) WORLD PARTY 8 79 68 67 3 OUTSIDAZ RUFFLIFE 60000*/RUFF LIFE (5.987 98) NIGHT LIFE (EP) 67
25 24 17 DONELL JONES @ UNTOUCHABLES/LAFACE 26060/ARISTA (10.98/16.98) WHERE | WANNA BE 6 80 73 72 50 TLC A5 LAFACE 26055*/ARISTA {11.98/17.98) FANMAIL 1
33 | 31 | 28 | HOT BOYS A CASH MONEY 153264/UNIVERSAL (11.98/17 98) GUERRILLAWARFARE | 1 | [ 81 | 84 [ 75 | 67 | DRU HILL A DEF SOUL 524542/IDIMG (10.98/17.98) ENTER THEDRU | 2
27 | 22 | 9 | FUNKMASTER FLEX & BIG KAP DEF JaM 538258%I0MG (119817.98)  THE TUNNEL | 3 | RE-ENTRY | 8 | KABAAL STREET PRIDEPRIVATE | 417090/DJMG (10.98/16.98) B WALKING 1/2 DEAD | 47
NEWD | | | TINA TURNER VIRGIN 23180 (12.98/17.98) TWENTY FOUR SEVEN | 29 | 83 | 66 | 60 | 25 | PUFF DADDY A BAD BOY 73033+/ARISTA (11 98/17.98) ~ FOREVER | 1
(30)] 36 | 32 | 47 | GINUWINE A 550 MUSIC 69598+/EPIC (11.98 EQ/17.98) 100% GINUWINE 2 [ 84 | 75 | 71 | 37 | JA RULE A mURDER INC.DEF Jam 538920+/10ima (11.98/17.98) B VENNI VETTIVECCI | 1 |
31 30 29 28 | MACY GRAY @ tpiC 63490* (11,98 EQ/16.98) BB ON HOW LIFE IS | 29 85 97 2 ;/(f\&?g(%é\ﬁgg{g%) MC BREED PRESENTS THE THUGZ: VOL. 1 85
32 | 3l 28 | 20 | METHOD MAN/REDMAN A DEF JAM 5466097/1DJMG (11.98/18.98) BLACKOUT! 1 86 | 63 | 57 | 21 | OL DIRTY BASTARD @ ELEXTRA 624 14/EEG (11 9817.98) N***A PLEASE 2
i (11. .
33 28 25 12 NAS A COLUMBIA 63930*/CRG (11.98 EQ/17.98) NASTRADAMUS 2
VARIOUS ARTISTS . g
4 | 2 26 12 | BOB MARLEY TUFF GONG/ISLAND 546404*/IDJMG (11.98/17.98)  CHANT DOWN BABYLON 21 RE-ENTRY LEGIT BALLIN' 50000 (11.98/16.98) 1WISTA PRESENTS: LEGIT BALLIN' THE ALBUM VOL. | 8
35 29 27 10 Q-TIP @ ARISTA 2001 14619°/ARISTA (11.98/17.98) AMPLIFIED 4 _88_ 79 81 28 BARRY WHITE @ PRIVATE MUSIC 82185/WINDHAM HiLL (10.98/16.98) STAYING POWER 13
36 34 23 13 | MONTELL JORDAN DEF SOUL 546714/IDJMG (11 98/17.98) GET IT ON...TONITE 3 89 | 82 88 71 KIRK FRANKLIN @ GOSFO CENTRIC ¢30178/NTERSCOPE (10 98/17 98! THE NU NATION PROJECT 4
37 | 33 | 36 | BLAQUE @ TRACK MASTERSICOLUMBIA 68987/CRG (11,98 EQ/17 98) BLAQUE | 23 9 | 71| 70| 9 | Pt NERR e o GHETTO STREET PHARMACIST VOLUME 1 | 63
38 | 24| 2 14 | MARIAH CAREY A’ COLUMBIA 63800*/CRG (11.98 EQ/17.98) RAINBOW 2 91 | 94 | 78 | 33 | K-Ci & JOJO A Mca111937* (10.98/17.98) IT'S REAL 2
40 | 46 | 23 | SOUNDTRACK @ JIVE 41686 (11.98/17.98) THE WOOD | 2 92 | 72 | 66 | 26 | MOBB DEEP A LOUD/COLUMBIA 63715%/CRG (11.98 EQ/17.98) MURDA MUZIK | 2
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GOING FOR ‘COMMON’ DENOMINATOR

(Continued from page 25)

lectibles.”

At this point, MCA hasn’t
released a commercial single. To
help build momentum prior to the
album’s release, a white label 12-
inch version of the track “Dooinit”
was serviced to mix shows and
club DJs last November, followed
in January by a 12-inch version of
another cut, “The 6th Sense.”

Retail outlets have already re-
ceived requests for the album.
“It’s definitely anticipated,” says
Eclipse, buyer for Fat Beats in

New York. I have kids in here
every day asking about the album.
Common’s albums seem to mature
every time out. He provides a
good balance between main-
stream and the underground.”

Sway, a host of the syndicated
radio program “The Wake-Up
Show,” says, “We’ve received
requests from Canada, Japan, and
Puerto Rico. He provides a con-
scious approach but at the same
time is lyrical enough to compete
with any rapper.”

“Like Water For Chocolate”
will hit the U.K., Canada,
France, Holland, Germany, and
Sweden on March 28. Two weeks
later the album will be released
in Japan. Common, who’s man-
aged and booked by Derek Dud-
ley of New York and Chicago-
based Madame Xenobia Music
Management, hopes to begin an
international promotional tour in
April. The tour will also feature
his live band, A Black Girl
Named Becky.

A

-

The Age Of Aquarius. Songstress Natalie Cole and songwriter Denise Rich
recently celebrated their January birthdays at New York’s Centro-Fly. Taking a
party break, from left, are Cole, singers Jennifer Holliday and Luther Vandross,
Elektra chairman/CEQ Sylvia Rhone, and Rich.
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Pioneer Moroder Still |lWI!|[II‘ﬂtES

HAPPENING ALL OVER AGAIN:
Along with a handful of other Euro-
pean producers in the mid-"70s, Gior-
gio Moroder was instrumental in
shaping disco’s soundtrack. Along the
way, many artists benefited from his
syncopated synth-driven vision,
including Berlin, Blondie, David
Bowie, Irene Cara, Heaven 17, Phil-
ip Oakey, Janis lan, Roberta Kelly,
Angel, Suzi Lane, Melissa Man-
chester, Kenny Loggins, Olivia
Newton-John, Sparks, and, of
course, Donna Summer.

As a solo artist, Moroder released
several albums, including “Knights In
White Satin,” “From Here To Eter-
nity,” and “E=MC2.” There was also
his side project, The Munich
Machine, responsible for classic re-
cordings like “Get On The Funk
Train.” And don’t dare forget his

musical scores for films like “Foxes,”
“American Gigolo,” “Flashdance,”
“Cat People,” and “Midnight Ex-
press.”

*Mary J. Blige, “Deep Inside” (Bar-
clay/MCA France single). This Kojak
remix is just what underground DJs have
been secretly pining for. Hand claps, a rub-
bery bassline, Afro-Cuban percussion, 21g
zagging keyboards, and that voice make
this the only essential “Dee) Inside” mix

= Ananda ’roject, “Cascades Of Colour™
(King Street Sounds single). While this
track has been remixed numerous times in

the past, nothing equals these beautifully
deep restructurings courtesy of Everything
But The Girl’s Ben Watt. Just lovely
eTaana Gardner, “Work That Body”
(West End single). Culled {rom the forth
coming album “Taana Gardner: Anthology
Of A Diva (The Classics And More)."” this
21 year-old classic has been revisited by

Angel Moraes. The end result? Almost as
gond as the original, which, quite frankly,
is very close to perfection.

*CZR Featuring Delano, *1 Want You”
(Subliminal single). New Jersey-based Sub-
liminal remains firmly on track with this
slab of filtered disco house, which is only
enhanced by the full-on vocal delivery of
Delano. In stores March 7

*Big Time Charlie, “Mr. Devil” (Infer
no U.K. single). As a follow-up to 1999’s
Eestasy, Passion & Pain-sampled “On
The Run,” Charlie returns with “Mr. Dev-
il,” which features a reconstructed sample
of Chice’s “My Forbidden Lover.” Olav
Basoski’s remix is a filtered delight!

*Benji Candelario With Arnold Jar-

is, “Learn To Give” (Hyvsteria U.K. sin-

gle). Currently available only as a promo-
only 12-inch—a commercial release is
forthcoming—*"Learn To Give” is being
heavily supported by club jocks who favor
soul-drenched songs.

eSwayzak, “Doobie”/*Floyd” (Swayzak
Recordings U.K. single). This London
based duo truly understands the vibology
of Larry Heard. For proof, look no further
than this limited-edition 12-inch.

Dauce

TRAX
by Michael Paoletta

Throughout, Moroder was pioneer-
ing a sound that, until the mid-"90s,
was without a name. Yes, Moroder
was making trance music years
before it became the flavor du jour of
the global elub community.

His 1977 collaboration with Donna
Summer “I Feel Love” was light
years ahead of its time; it remains a
dancefloor favorite, as well as a con-
stant source of inspiration for many
contemporary electronic-hued pro-
ducers, artists, and DJs.

In fact, several of today’s beatwise
mavericks have been called upon to
re-tweak classic tracks from Moro-
der’s catalog. Late last year, Caus-N’-
tf-ct Records Germany issued two
singles: “Reach Out,” remixed by 7th
District (aka Lorenzo Al Dino and
Sergio Flores), and “I Wanna Rock
You,” restructured by both Victor
Simonelli and Farley “Jackmaster”
Funk.

Last month, New York-based R-
Senal Records released a double-A-
sided single: “Evolution” and “The
Chase,” as seen through the eyes and
ears of Roger Sanchez and Junior
Sanchez, respectively.

And on Feb. 8, Logic Records is-
sued its version of “The Chase,” with
reinterpretations by Todd Terry,
Jam & Spoon, and Paul Oakenfold;
the aforementioned Sanchez mix is
also included.

Moroder says that Logic Germany
approached him about one year ago.
“They wanted to remix a lot of my
stuff,” he told Dance Trax. “There
are about 30 remixes that were done.
Of the remixes I've heard, I like about
90% of them.

“Sometimes remixers change too
much,” continues Moroder, who was
born in northern Italy and resides in
Los Angeles. “Like if the original ver-
sion of a song has too many chords, a
remixer may just pick one and use it
throughout the mix.”

While Moroder doesn’t necessari-
ly think he was musically ahead of his
time, he does believe he was coura-
geous.

Explains Morodey; “When I listen
back to some of my songs, like ‘From
Here To Eternity,” for example, 1
think, ‘How did I do that?’ I had so
many synth lines going on in that one
song. It was very complex.”

These days, the three-time Gram-
my-winning Moroder admits that he
doesn’t listen to “too much music.”
Instead, he devotes his time to creat-
ing computer-generated art. He says
his work has been shown at galleries
in Italy, Germany, and England.

SO EXCITED: Happiness is just
around the bend. On Feb. 22, Maver-
ick/Warner Bros. will finally issue
William Orbit’s greatly anticipated

Flyin’ High. Throughout the '90s,
Michael Bradford kept busy honing his
skills as a deft producer, remixer, pro-
grammer, musician, and songwriter.
Along the way, he collaborated with a
diverse lineup of acts, including Ma-
donna, Spice Girls, Pure Sugar, Kid
Rock, Da Hool, Terence Trent D’Arby,
and Mankind Liberation Front, among
others. Today, Bradford, recording
under the guise of Chunky Style, is
enjoying much underground club suc-
cess with the King Street Sounds sin-
gle “Expansions,” a house-rooted
remake of the Lonnie Liston Smith
classic. Bradford is shown playing
bass for Kid Rock at a New Year's Eve
concert in Detroit.

solo debut album, “Pieces In A Mod-
ern Style.” Released Jan. 17 via WEA
in the U.K., the 11-track classical col-
lection debuted at a very respectable
No. 2 on the national CIN chart.

The U.S. version of the album will
differ slightly from its U.K. counter-
part, in that it will include a bonus
disc containing two trance-inflected
dance remixes (the Ferry Corsten
and ATB versions) of Samuel Bar-
ber’s “Adagio For Strings,” which
was the set’s first single in the U.K

On Jan. 17, Maverick mailed a
promo-only 12-inch to club DJs. This
week, “Adagio For Strings” climbs

(Contined on next page)
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apring Heel Jack Drops ath Set

BY JULIE TARASKA

NEW YORK—The Bjoérk of
drum’n’bass, Spring Heel Jack,
can’t be filed under any one
rubric. After all, the duo and its
music are a mass of contradic-
tions.

Spring Heel Jack is a dance act
that writes classical compositions.
Unlike Goldie, LTJ Bukem, and
Roni Size, the pair doesn’t repre-
sent a particular record imprint or
signature sound. In the song de-
partment, Spring Heel Jack ree-
onciles polarities, balancing deli-
cacy and ultra-aggression,
improvisation and structure, sen-
suality and cerebration—often
within the space of a single track.

On “Treader,” the London-based
group’s fifth album, members John
Coxon and Ash-
ley Wales once
again reinvent
drum’n’bass.
Using the
genre’s frenetic
rhythms as a
platform, the
two make seam-
less forays into
free jazz, dub,
and modern
classical musie.

On March 21, Thirsty Ear Re-
cordings will issue the set in
North America. Licensed from
Tugboat Records, the label to
which the act is signed, “Tread-
er” was released in the U.K. last
May.

The U.S. version of “Treader”
features two bonus tracks, “My
Favorite Things” and “Climb
Ev'ry Mountain.” The tracks, rad-
ical reconstructions of Rodgers
and Hammerstein classics, origi-
nally appeared on the band’s
“Sound Of Music” EP

The unusual covers hint at the
act’s broad musical vocabulary.

Coxon, who began his career as
a producer for pop singer Betty
Boo and rock iconoclast Mare
Almond, also serves as a guitarist
and collaborator for psychedelic
act Spiritualized.

Wales, a one-time hardcore
raver, is a jazz aficionado with an
encyclopedic knowledge of modern
music.

Active DJs, the two have re-
mixed tracks by post-rockers Tor-
toise, crossover favorites Every-
thing But The Girl, and mutant
trumpeter Ben Neill; they have
collaborated with Beat godfather
William Burroughs and downtown
New York hipsters Sonic Youth.

“Treader” reflects such experi-
mentations. Lead song “Isaac” isa
study of tension, rhythms stretch-
ing then recoiling over sharp piano
notes. A series of melodic chimes
propels the beat-less title track,
fostering a sense of calm that is
shattered midway by a com-
pressed, distorted guitar chord.

The group’s tracks are pub-

SPRING HEEL JACK

lished by Island Music/Redemp-
tion Songs.

With such fiercely original mu-
sic, Wales and Coxon “carve a
place out for themselves,” says
Peter Gordon, president of
Thirsty Ear. “They challenge the
imagination. If you get involved,
the rewards are great.”

To ensure fans take the time to
digest “Treader,” Thirsty Ear will
not put the band in “an electroni-
ca ghetto,” according to Gordon.

“Sure, we'll take them to elec-
tronic music stations, but also to
modern rock, specialty shows—as
many radio formats as possible,”
he says.

The idea is to market the album
as a concept, rather than a collec-
tion of tracks. Although no com-
mercial single
is planned, pro-
motional 12-
inch singles will
be serviced to
club/specialty
DJs. I

Managed by
Geoff Travis of |
London-based
Rough Trade
Management,
the  band—
booked by Sam Kirby of New
York-based Evolution Talent
Agency and Chris Hearn of Lon-
don-based MPI for North Ameri-
ca and all other territories,
respectively—is scheduling an
international DJ tour.

As for future plans, the act has
finished recording its sixth, as-
yvet-untitled, set, which it esti-
mates will be released in the U.K.
in late spring. The disc contains a
collaboration with jazz saxophon-
ist John Surman, a longtime hero
of Wales’. ‘

The band has also recorded four
songs with American indie rock-
ers Low; the tracks are the break-
beat group’s first songs to contain
vocals.

Additionally, Spring Heel Jack
is compiling a retrospective of its
collaborations, as well as working
on an EP tentatively titled “Music
For Aeroplanes.”

According to Coxon, the impe-
tus for the latter was a recent trip
to Barcelona, Spain, where the in-
flight music was so horrendous
that the duo decided to take mat-
ters into their own hands.

Lastly, Coxon is writing music
for Spiritualized’s forthcoming
album, while he and Wales are col-
laborating with Farook Shamsher,
of Anglo-Indo act Joi, on Joi’s next
album. [

For those dizzied by Spring
Heel Jack’s zigzagging affinities,
Coxon puts everything into per-
spective. “For me,” he says, “suc-
cessful music has some effect on
the people who listen to it. It caus-
es a reaction, good or bad. It’s not
about genres.”
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DANCE TRAX

(Continued from preceding page)

eight spots to No. 30 on Billboard’s
Hot Dance Music/Club Play chart.

On “Pieces In A Modern Style,”
the Grammy-winning Orbit reinter-
preted 11 pieces of classieal music,
ranging from Ludwig van Beetho-
ven’s “Triple Concerto” and Antonio
Vivaldi’s “L’Inverno” to Erik Satie’s
“Ogives Number 1” and John Cage’s
“In A Landscape.”

Without question, the visionary Or-
bit, who previously recorded under
the guise of Strange Cargo and
Bass-O-Matic—and who is current-

ly nominated for a Grammy for
“Beautiful Stranger,” which he co-
wrote/co-produced with Madonna—
has created an electronic epic that
will introduce classical music to a
whole new audience.

SPEAKING OF Lady Madonna,
Maverick/Warner Bros. delivered a
promotional 12-inch of the singer’s
take on the 1971 Don McLean classic
“American Pie” to club DJs the week
of Jan. 31 (no commerecial release date
is currently scheduled). Remixers on

board include Richard “Humpty”
Vission and Victor Calderone.

In a style very reminiscent of his
remix of Bette Midler’s “I'm Beauti-
ful,” the tribal-happy Calderone has
left the bulk of Madonna’s sublime
Beat-like vocal delivery on the edit-
ing-room floor. Sadly, the same is true
for Vission’s main club mix.

Fortunately, Vission also did a radio
edit (4:26) that seamlessly inter-
twines rugged house beats, wiggly
synth patterns, an electro break-
down, and the vocals. Guess what? It

totally works.

Produced by the singer and Orbit,
and culled from “The Next Best
Thing” soundtrack (Maverick), Ma-
donna’s original version of “American
Pie” is a jangly slice of electronic pop
that is equal parts Air and
Erasure—with backing vocals from
actor Rupert Everett. It's rather
infectious in that '80s kind of way.

Scheduled to street Feb. 22, “The
Next Best Thing” soundtrack is a
clubber’s dream, with tracks by
Groove Armada (“If Everybody

Looked The Same”), Moby (“Why
Does My Heart Feel So Bad?”), Beth
Orton (“Stars All Seem To Weep”),
and a second Madonna track (“Time
Stood Still”).

Also included are Olive (a cover of
10cc’s “I’'m Not In Love”), now signed
to Maverick—expect an album later
this year; Christina Aguilera (“Don’t
Make Me Love You,” a new track);
and U.K. artist Mandalay (“This
Life”), who sounds like a young
Madonna—and from whom we hope
to hear more in the future.
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School Days. Several Nashville recording artists joined with the National Acad-
emy of Recording Arts and Sciences’ Nashville chapter for the 2000 “Grammy In
The Schools” program. Shown, from left, are Nashville chapter senior executive
director Nancy Shapiro; Jason Sellers; Shedaisy members Kassidy, Kelsi, and
Kristyn Osborn; Phil Vassar; and Nashville chapter president Garth Fundis.

BY DEBORAH EVANS PRICE

their 1998 debhut album, “Nothing
But Love,” the Wilkinsons shot to
No. 3 on Billboard’s Hot Country
Singles & Tracks chart with the
project’s first single, “26 Cents,”
making them one of the country for-
mat’s hottest breakthrough acts.
Now with the April 4 release of their
Giant Records sophomore album,
“Here And Now,” father Steve
Wilkinson and offspring Amanda
and Tyler deliver a more musically
adventurous and lyrically mature

NASHVILLE—With the release of

collection of songs.

Isaacs Makes A Stunning Solo Debut;
‘Illll‘y Star Spotlight’ Back On The Air

NE OF THE YEAR’S BEST: One of the purest
voices in all of popular music is poised to make the
transition from bluegrass to main-
stream country.

Sonya Isaacs has been well-
known to bluegrass fans for years
as a member of the melodic Isaacs
Family. Fellow bluegrass gradu- o ¥
|_ate Vince Gill produced her \.df__d,ws;%‘_
titled Lyric Street album, which is s
due May 9. Guest artists range
from Dolly Parton to Chely
Wright and Steve Wariner, but
the real star here is Isaacs.

The first single, the sensuously rocking “Baby,
I’ve Forgotten How You Feel,” was written by
Isaacs and is one of those spine-tingling country

ISAACS

burners we hear too few of these days. It’s an adult
love song, something
that country music has

forgotten the feeling of. .

The entire album has

that air of maturity. as VI e
Isaacs writes with

grace and depth and — A
sings with deceptively CQV\.Q
easy authority, genuine

emotion, and total con-

viction. There’s been an i)
unbroken line of great

women country artists

who are that gifted,

from Patsy Cline and Tammy Wynette to Dolly
Parton, Loretta Lynn, Trisha Yearwood, and
Patty Loveless. Sonya Isaacs is clearly the next in
that line.

ON THE ROW: Sammy Kershaw and Mercury
Nashville amicably part ways after eight albums
over the past 10 years. Kershaw hints that his next
ambition is to run for governor of his home state of
Louisiana.

Scott Hendricks will be inducted into the Okla-
homa State University Alumni Assn. Hall of Fame
on Feb. 25. The Virgin Nashville president/CEO
graduated from the school in 1978.

Gator Michaels becomes national field promo-
tion director for Dreamcatcher Records. He was
most recently GM of Nashville-based Young-Olsen
& Associates.

Tom Long is named VP of publishing at
Nashville-based ALV Music.

by Chet Flippo

The second Nashville Screenwriters Conference,
scheduled for May 19-21 at the Hermitage Hotel,
will aguin feature a panel on music in the movies.
Last year’s music session was well-attended by
local songwriters. Conference advisory board mem-
bers include Peter Frampton and Tony Brown.

Mercury Nashville artist Mark Wills will host
the first Price Oil Plainsmen Celebrity golf tour-
ney and concert April 10-11 at Auburn University
in Auburn, Ala. The event benefits the American
Heart Assn. of Auburn.

PICKIN’ ON BLUEGRASS: IIIrd Tyvme Out was
the overall big winner with six trophies at the Soci-
ety for the Preservation of Bluegrass Music of
America awards show held Feb. 6 here. The band’s
honors included vocal group of the year and album
of the year for “Live At The Mac” on Rounder
Records.

The Del McCoury
Band was named
instrumental group of
the year, and the
Lonesome River
Band was named over-
all bluegrass band.
Vocalist honors went to
Rhonda Vincent (con-
temporary female),
Lynn Morris (tradi-
tional female), James
King (traditional
male), and Russell Moore (contemporary male).
Jeff Weaver was named entertainer of the year

WSM-AM Nashville was named bluegrass station
of the year, and station DJ Eddie Stubbs was cited
as bluegrass DJ of the year.

0 N THE AIR: WSM-AM itself continues to
change and is now returning to the overnight coun-
try programming that it pioneered in the 1950s.
“Opry Star Spotlight,” which WSM made famous
in the 1950s with DJs Eddie Hill, T. Tommy Cut-
rer, and Ralph Emery, returns with its all-night
format of in-studio artist guests, artist information,
news about country music and the Grand Ole Opry,
and a mix of country music past and present. Cur-
rent WSM announcer Matthew Gillian will host
the show from the WSM studio in the Opryland
Hotel. WSM-AM PD John Malone notes that the
show’s famed “open door” studio policy will add a
“free-for-all” quality to “Opry Star Spotlight.”

“They’ve progressed to the next
step,” says Giant VP/GM John
Burns. “Amanda is 18 now, and Tyler
is almost 16. They are just far more
mature than they were on the last
album. On this album, Tyler has lead
vocals on five of the songs, where on
the last album he only had three.
And Amanda is one of the finest
singers in this business, and vocally
she stretches on this album. We
think we have six or seven singles on
this album.”

Steve Wilkinson says the new
release better represents the group’s
musical direction. “I'm probably
more proud of the second album than
I am the first one,” says Wilkinson.
“With the first album we were inex-
perienced at being in a studio situa-
tion, and we were maybe a little hes-
itant at expressing our opinions
about things—vocal arrangements
and, to a certain degree,
song selection as well. This §
time I think we're a little
more forward about voic-
ing our opinions.”

Daughter Amanda
agrees. “A little part of us
on the first album wanted
to do more,” she acknowl-
edges. “We wanted to go a
little bit further. but when
you're doing your first
album, and you really
haven’t been in a situation like that,
you feel a little self-conscious about
stepping out and trying new
things.”

Steve says both Tyler’s and
Amanda’s voices have matured, but
the difference is more discernible
with Tyler. “She’s obviously got
great control of her instrument,” he
says. “With Tyler, it was pretty dra-
matic because of him going through
puberty. With his songs on the first
album, it was a struggle to get it hap-
pening for him. This time, he’s still
very much a teenager. He's 15 and
full of fun in the studio, but Russ
Zavitson, one of the producers [:long
with Doug Johnson and Tony
Haselden], said, ‘It’s like Roger Rab-
bit is in the studio, and Frank Sina-
tra steps up to the microphone.” ”

“I heard Dad mention the big ‘P’
word—puberty,” says Tyler Wilkin-
son. “When we were doing the first
album, it was totally hard for me
because I was going through the
whole vocal change thing, and it was
hard to do the album because I was
squeaking a lot. On the new album,
it was easier . . . and being out on the
road helps your voice a lot.”

Steve says the group has been try-
ing out new songs on the road and is
getting positive response. Steve co-
wrote six of the album’s 11 songs.
Tyler and Amanda contribute one
each. “Because Amanda and Tyler
are two years older than when we
did the first album, we were looking
for songs that were a little more
mature lyrically,” says Steve. “And I
think a number of the songs reflect

THE WILKINSONS

Wilkinsons Stretch Out On 2nd Set

Trio Expands Musically, Lyrically On Giant’s ‘Here And Now’

that. ‘1999’ reflects it, and Tyler
sings one that Charlie Craig and Rob
Crosby wrote called ‘Don’t Look At
Me Like That’. .. It’s a little more
mature.”

Amanda says she had been want-
ing to record “1999” since her father
wrote it a few yeurs ago. “It was
originally called ‘1989," and at that
time I would have been around 7,”
she says. “I couldn’t really sing a
song about 1989 since I was born in
1982, but I really wanted to sing it,
and the producers loved it.”

Musically, the Wilkinsons incorpo-
rate some different instruments on
“Here And Now,” with sitar on “The
Only Rose” and tuba on the Beat-
lesque cut “Hypothetically.”

The project's first single, “Jim-
my’s Got A Girlfriend,” is currently
No. 45 on Billboard’s Hot Country
Singles & Tracks chart. Burns says
Giant issued the single
with a different look to
4 attract attention. “We sent
a shaped CD to radio in
the form of the Wilkinsons
logo, which Amanda
designed. The video is now
on CMT in Hot Shot rota-
tion.”

Bob Richards, PD at
WFMS  Indianapolis,
recently added the single
and says he's looking for-
ward to hearing the entire album. “I
love their sound,” he says. “I just love
the music. I'm a huge fan.”

Burns says the label is looking to
draw attention at retail with a ver-
satile piece of point-of-purchase
material. “It’'s a combination of a 1-
by-1 bin card/countertop card,” he
says. “It can be used on tour. It’s like
a whole combination kind of piece
that can be used selectively. It’s real-
lv a cool piece.”

Burns says 15- and 30-second TV
spots are planned nationally. “We've
also got radio commervcials to sup-
port this,” he says. “The week of
release, they’ll do in-store acoustic
performances in stores in L.A., Den-
ver, Minneapolis, and Atlanta—all
tied in with retail and radio.”

Burns says exposure is planned in
teen-oriented publications to capi-
talize on the act’s youthful appeal.
There will also be contests on the
Giant Web site as well as the Wilkin-
sons’ Web site.

“The album is an enhanced CD,”
says Burns. “It has behind-the-
scenes [footage] of the making of the
Jimmy’s Got A Girlfriend’ video, and
it has clips from their three previous
videos—26 Cents,” ‘Fly,” and ‘Boy, Oh
Boy.’ It will have a hio and a screen
saver. We are leaving no stone
unturned on this release.”

The Wilkinsons are managed by
Fitzgerald-Hartley and booked by
William Morris. Steve has a co-
publishing deal with Canada’s
Golden Phoenix Music. Tyler and
Amanda are signed to Nashville-
based Song Planet.
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— CD maxi-single availability. © 2000, Billboard/BPI Communications.
= COMPILED FROM A NATIONAL SAMPLE OF RETAIL
Bilboard. 101 LOLNITY oMYIES dAIES s o ot noriniros NEEAN
I ® - FEBRUARY 19, 2000 REPORTS COLLECTED, COMPILED, AND PROVIDED BY
W % = %) g 1o
oS | =52 » & S| eS| X s
Tw| w33 |x .~ Tu|2w |23 ¥F
Tz | 32|« 25| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST T2 | 52|« | %S| TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
~—mtl NO. 1 B NEWD | | | BREATHE wARNER BROS 16884WRN - FAITH HILL
! || 19 | BIG DEAL curs 73086 11 weeks at No_ 1 LEANN RIMES 15 | 15 | 15 | 41 | ROCKY TOP ‘96 DECCA 155274/MCA NASHVILLE THE OSBORNE BROTHERS
2 2 2 3 A COUNTRY BOY CAN SURVIVE (Y2K VERSION) weatr Ba05 16895034 CHAD BROCK WITH HANK WILLIAMS JR. & GEORGE JONES 16 14 14 26 ALL THIN(iS CONSIDERED MONUMENT 79248/SONY YANKEE GREY
3 3 3 20 PM DIGGIN’ IT MCA NASHVILLE 172121 ALECIA ELLIOTT 17 13 13 14 DON'T MAKE ME BEG CURB 73087 STEVE HOLY
4 4 4 25 IT DON'T MATTER TO THE SUN/LOST IN YOU @ capiroL 55788 GARTH BROOKS AS CHRIS GAINES 18 16 10 14 DECK THE HALLS LYRIC STREET 164036/HOLLYWOOD SHEDAISY
(5)] 11 | 16 | 6 | THE FUN OF YOUR LOVE 8Na 6593LRLG JENNIFER DAY 21 | 25 | 3 | NOMERCY epic 7934550y TY HERNDON
6 7 7 12 CAN'T NOBODY LOVE YOU (LIKE | DO) CURB 172141/MERCURY WYNONNA_ 20 17 18 37 LIGHTNING DOES THE WORK wARNER BROS. 16984/WRN CHAD BROCK
1 5 5 20 | STEAM EPIC 79269/SONY TY HERNDON 21 20 17 33 LONELY AND GONE COLUMBIA 79210/SONY MONTGOMERY GENTRY
8 6 6 14 | LITTLE BIRD ARISTA NASHYILLE 13184 SHERRIE AUSTIN 22 19 19 25 | ARE YOUR EYES STILL BLUE cuUrs 73085 SHANE MCANALLY
(9| 9 | 11 | 140 [ HOw DO I LIVE A’ curs 73022 LEANN RIMES 23 | 22 [ 20 | 84 | I'MALRIGHT/BYE BYE ® curs 73034 JO DEE MESSINA
8 12 46 PLEASE REMEMBER ME/FOR A LITTLE WHILE curs 73080 TIM MCGRAW 24 18 21 25 A MATTER OF TIME BNA 65784/RLG JASON SELLERS
10 | 9 | 16 | THE QUITTIN® KIND EPIC 79268/50NY JOE DIFFIE 25 | 25 | 23 | 62 | COMMITMENT @ CURB 73055 5 LEANN RIMES
m 12 8 10 | TWENTIETH CENTURY/NEW YEAR'S EVE 1999 RCA 65917/RLG ALABAMA (O Records with the greatest sales gains this week. @ Recording industry Assn. of America certification for net shipment of 500,000 units
(Gold). A RIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numera! following the sym-
NEW D 1 AMAZED BNA 65957/RLG LONESTAR bol. © 2000, Billboard/BPI Communications and SoundScan, Inc.
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ARTISTS & MUSIC

’
Freese’s Freefalls Label | COUNTRY SINGLES A-Z
COUNTBY c t- = ' d TITLE (Publisher — Licensing Org.) Sheet Music Dist.
KAk kA dk kA Ak ok red Wlly, n ependﬂﬂﬂﬂ 59 800 POUND JESUS (Ilegal, BM10 Man, BMI) 10 LOVE'S THE ONLY HOUSE (Sony/ATV Tree, BMI/Buzz
65 AGAINST THE WIND (Gear, ASCAP) WBM Cason, ASCAP/Southern Writers Group. ASCAP) HL
BY CHET FLIPPO 36 ANOTHER NINE MINUTES (Sony/ATV Tree, 37 ME AND MAXINE (Warner-Tamerlane, BMI/New Works
o p ; BMI/Chrysalis, ASCAP/Tiny Buckets 0 Music, ASCAP) BMI/WB, ASCAP/Lunnmusic, ASCAP) WBM
NASHVILLE—The last thing Bob HL/WBM 50 ME NEITHER (EMI Apri, ASCAP/Sea Gayle, ASCAP) HL
Freese expected from the first re- | 3 BACK AT ONE (Cancelied Lunch, ASCAP/Universal- 46 MORE (Warner-Tameriane, BMI/Golden Wheat,
™ lease by his new record label was a PolyGram International, ASCAP) HUWBM ) BMI/McHuge, BMIVolunteer Jam, ASCAP/Go-To-Del,
Grammy nomination. But that's ex. | 1 BECAUSE Y0U LOVE ME (Sony/ATV Tee, BMI Nothing ASCAP) WEM .
Do IEss ammy atlonggia bl But The Wolf, BMI/Universal-Songs Of PolyGram Inter- 2 MY BEST FRIEND (Careers-BMG, BMI/Silverkiss, BMI)
Y waae Jessen actly what he got with Willie Nel- national, BMI/feven Angels, BMI) WBM ) HL
‘o fipat . 51 18 BEEN THERE (Blackened, BMI/Steve Wariner, BMI 67 MY HOMETOWN (Warner-Tamerlane, BMI) WBM
son’s first instrumental album, WBM 40 NOMERCY (Mighty Moe, ASCAP/Emest Whitney,
H Night And Day,” which is nominat- | 39 BEER THIRTY (Sony/ATV Tree, BMI/Showily, ASCAP/Little Shop Of Morgansangs, BMI/Margan,

AVE MERCY: In the midst of Wynonna’s limited-engagement ed in the best pop and instrumental Em%ner-lamerlane, BMI/Constant Pressure, BMI) o Em/ﬁlanésa? CC#E]snjsélgﬂus 5%’323%?'& (Ewu)lwm
N d g - q N Y . . N aylon
reunion tour with mama Naomi Judd, Hot Shot Debut praises on | recording category. 15 BIG DEAL (Mighty Nice, BMUA Andersongs, BM/Blue Jennings. BMI/Ining, BMI/Sony/ATV Tree, BMIAWider-
Top Country Albums are heaped upon the younger Judd’s “New Day It’s a good start,” Freese says, Water, BMI/Songs Of Windswept Pacific, BMI/Yellow ness, BMI) HL/WBM
Dawning” (Curb/Mercury), which seans mor 40, ; 3 e “at Desert, BMi/My Life's Work, BMI) H/WBM 25 POP A TOP (Sony/ATV Tree, BMI) HL
o -(b' / h y) YK}LS"F‘“S “Re _thlan. CON0Dper ‘*g Wil elbestcafoEistaibmen T]hf’ 5 BREATHE (Cal IV, ASCAP/Unversal-Songs Of PoyGram 13 PUT YOUR HAND IN MINE (Acu-Rose, BMiMiene,

0. o, her biggest opening week since “Reve ations ' registere veteran label executive decided a International, BMI/HopeChest, BMI) WBM ASCAP) HL
80,000 units in the March 2, 1996, Billboard. On The Billboard 200, couple of years ago to provide an | 2 BUY/PEAgOSE (Rex Bensgn. BMI/Stone Forest, 30 VSIEEQL LIVE WOMANS(ECSwger Way To The Bank,
“Noaw awnino” ] o e s . BMI/Tripp, BMI/Blue Plate, BMI) AC/Child Bride, SESAC)

New Day Dawning” pops on at No. 40. , outlet for artists who are outside | ;g7 ygBoDY LOVE YU (LIKE | DO) (Universal- 31 ROCK THIS COUNTRY! (Universal-Songs Of PolyGram

The selection number listed for the new set corresponds to a lim- the major-label structure and to MCA, ASCAP/Chrysalis, ASCAP/Songs For Debin, International, BMI/Loon Echo, BMI/Zomba, BMI) WBM
ited-edition CD that features a four-song sampler of the reunited offer them art- - éi%ﬁ)NVE‘?E"MlA T o a i-’lfi’ggfﬁﬁ‘a’“f#“‘ Vgltmgwg Atsﬁ?%(;lgl:/ll)

R ) s B} 1 i N Ji pril, il Vassar, ki, arner-Tamerlane, rutchfield,
Judds, including “Stuck In Love,” Whlch.entelg Hot C'ountry Sin- istie frggdom. Blackwood, BMUFlybridge, BMY/Rory Bourke, BMI) HL HLWBM
¢les & Tracks at No. 75. The cassette configuration carries the same In addition to 43 COULDN'T LAST A MOMENT (Irving, BMI/Songs Of 26 SMALL STUFF (Daniel Island, BMI/How Ya' Doin,
catalog number (170103) as will the regular CD issue, which drops Nelson’s album, w'ﬂssg;ﬁ; mc BMI/ellow Desert, BMI/My Life's BMI;Leipers& ForkaBMé/h;?;]aeLrvmles, BMVESP

. . d y . h ork, BMI/Music & Media,
at retail May 2, at which time we’ll update our weekly charts to list he plans a Feb. 1 COWBOY TAKE ME AWAY (Woolly Puddin, BMI/Bug, 4 SMILE (DreamiWorks. BMI/Follazoo, ASCAP/Music Of
the above referenced catalog number. 15 release fea- B"\QM/Care';?rS'BMG. BM(‘)/HOY%S Dream.SBMl) HL Windswept, ASCAP) CLM o
. N s Ty vy Tharxrrn i o Se 6N 1 ) 3 " 68  CRACKER JACK DIAMOND (Universal-Songs Of Poly- 16  SMOKE RINGS IN THE DARK (Universal-MCA,

The lead single from “New Day Dawning” is “Can’t Nobody Love | turing Billy Joe Gram International, BMIVirgin Timber, BMI/Rio Bravo, ASCAP/Bar R, SESAC) HUWEM

You (Like I Do),” which gains 177 detections to step 35-33 on Hot Shaver, Willie BMI) WBM 22 SOMETHING LIKE THAT (Mr. Noise, BMI/We Make
; ' o g g g 5 23 DADDY WON'T SELL THE FARM (Kreditkard, Music, BMI/Encore Entertainment, BMi/Foliazos, ASCAP,
gountly Sllngles & Tracks, w 1lth spins at 146 monitored stations. Ne}soq, I‘(I'IS ASCAPPenny Anni, BMI Copperfield, BM) Music O Windsnept, ASCAP) CLM

eavy airplay (more than 35 plays) is noted at KMPS Seattle and Kristofferson, 32 DONT MAKE ME BEG (EMI Apri, ASCAP/Sea Gae, 75 STUCK IN LOVE (Gary Nichotson, ASCAP/King Lizard,
KSCS Dallas, with 37 and 40 detections respectively. Meanwhile, | and Waylon & s’ ASCAP) HL BMI)

“Stuck In Love” is heard at 45 of our 153 stations Jennings and GREENWOOD, FREESE 17 DO WHAT YOU GOTTA DO (Almo, ASCAP/Craftworks, 60 TAKE A LETTER MARIA (Universal-Songs Of PolyGram
g . i ' ASCAP) WBM International, BMI) WBM
upcoming re- 66 GOD GAVE ME YOU (Warner-Tamerlane, BMI/)New Non- 70 THAT HURTS (Universal-MCA, ASCAP/Gary Burr,
leases by Lee Greenwood and Billy pareil, BMI/Scoggin, BMI/On The Mantel, BMI) WBM ASCAP/Warner-Tamerlane, BM/Housenotes, BMI) WBM
M AKE MINE COUNTRY: With more than 23,000 scans, country | Burnette, with several more to | ™ SougUuMER STl OVERTOU SolViee, 7 THEBEST DAY (vl Sings i
stylist Tracy Lawrence posts his second-largest opening week on come. Distribution is by the | 6 gO?)DHBYE EARL (EMI Blackwood, BMI/Rising Gorge, HLAWBM ' '
3 g o £ 2 1 FRES L MI) HL 55 THE BLUES MAN (Bocephus, BMI)
Top CounFl y“Albums with his ,flrst set of new material in nearly Navarre Corp. _ 14 HE DIDN'T HAVE TO BE (EM! Aot ASCAP/Sea Gayle, % oI (Pﬂgwash‘ BMUBaimr
three years, “Lessons Learned” (Atlantic), which perches at No. 9. Freese started his Cleveland- ASCAP/Love Ranch, ASCAP) HL BMI/Waterdance, BMI/Melanie Howard, ASCAP) WBM
His biggest opening week came in the spring of 1993, when “Alibis” based FreeFalls Entertainment sg :(EJ'\:vElg:OvE[?SIEBQEYN(MN;]EMYLBMI%WBM 51 THE COLD HARD TRUTH (Sony/ATV Cross Keys,
entered at No. 7 with approximately 24,000 units. (FFE) last February, after 18 years BMI/Wa(glsga River, BMI/C(l{AVIJ'B'lsngI()J o 38 lr\rsigAFlel%kagﬁkAEgCE)(Rllmo ASCAP/BNC.

An important and powerful ’90s hitmaker for the format, in sales and marketing at A&M, | 21 1LOVEYOU (Sony/ATV Cross Keys, ASCAP/Encore ASCAP Lilaly, ASCAP/Anwa, ASCAP) WBM
Lawrence popped onto the country scene in 1991 with his No. 1 |  Capitol, Liberty, and Epic. e oo ey 200 48 THE LODK (EMA Backwood, BTy Land, BHYMamer-
glebut single, “Sticks And Stones.” His sgbsequent radio singles “I realized when I was working at | 56 rM DIGGIN'IT (Burg-Isie, BMI/Starstruck Angel, BMI) 2 }?P;&:ﬁgff 'ﬂ&%@" (Encore, ASCAP/Scott And
include six other chart-toppers, seven top five songs, and two top 10 major labels,” says Freese, “that HL Soda, ASCAP/Fallazoo Crew, ASCAP/Airstream Dreams

p ” p . y ! 54 | THINK YOU'RE BEAUTIFUL (D T Y Y ]
entries. you can only work so many bands [DUIREIBEADT IR tligmoridThvee, ASCAP/Coyote House, ASCAP/Famous, ASCAP) HI/CLM
: : I Pl ¢ . Y Dancs BMY/Seven Peaks, ASCAP/Criteron, ASCAP) 12 THIS WOMAN NEEDS (Without Anna, ASCAP/Songs Of

Distracted by highly publicized personal trials in 1997 and 1998, and artists. You have to really pri- | 72 ITSALWAYS SOMETHIN' (Warner-Tamerlane, Hamstein, ASCAP/The Key Club, ASCAP/Lela's Voice.
Lawrence has returned with some formidable support from country oritize things. I saw a lot of artists | o ﬁMv'v/fg'?ﬁﬂﬂ?ﬁ?ﬁ‘S?A/ias%i?}ga“ffﬂf') WEAEN ASCAP) CLM/WBM
radio. The title cut from “Lessons Learr_led” gains 338 detections to being dropped from various labels ASCAP/Songs 0F Universal, BMU/Marketwright, ASCAP) 20 gggfpf/cvgi"s%rg\wkmlue GERISEARIN TR,
break into the top 10 on Hot Country Singles & Tracks, up 11-9. over the years—when I was in WBM _ 47 UNCONDITIONAL (Starstruck Wiiters Group,

KSOP Salt Lake City (where this columnist got his first major- Nashville, when [ was in New 2 anﬁ/zggﬁﬂmmﬁggfeﬁ%b%ﬁg:’gﬁl) WM ASCAP/Gien Nikki, ASCAP/Songs Of Universal, BMI)
market radio gig) is the airplay leader with 441 plays to date. Other York—and I also saw the artists | 63 IWILLBE (Titania, BMI/Songs Of Note, BMi/Ensign, 57 nmggm (DOWN SOUTH. BACK EAST. OUT WEST)
early-airplay strongholds include KRMD Shreveport, La., with 435 continuing to work by doing their gg‘éﬂ%i@":ga‘éﬁcgp/mREé'C‘ngAHPL/S”"‘"‘”daW”' (Irving, BM/AImo, ASCAP) WBM
spins and KUZZ Bakersfield, Calif., with 414 detections. tours and making a great living on L aHi 6 WHAT DO YOU SAY (Michael Dulaney, BMI/Dulaney-

: 73 I WILL...BUT (Without Anna, ASCAP/Magnoiia Hill, h BMI/Enisign. BMI/Maior Bob, ASCAP) HL/WEM
the road.” ASCAP/McSpadden-Smith, ASCAP) CLM 41 WHAT I NEED Ohmer-Taruriane, BMUCoden Whest
What thev quickly run out of, | 5 JMMYSGOTAGIRLFRIEND (WB, ASCAP/Maverck, e (Warner-Tameriane, BMI/Goiden Wheat,
E ¥ quiexly s ASCAP/Nates To Music, ASCAP/Sony/ATV Cross Keys, )

ARL LIVES! Somewhere between the sober waters of spousal though, he notes, is new product. ASCAP/Ron Harbin, ASCAP/Sony/ATV Tree, BMI) % gHA(T;INEEDT?; DO (Careers-BMG, BN}J’E’?“'W
abuse and a watershed of good ol’ girl humor lies the frolicking “Some of them, the ones who are cre- | ;w%hécx\uss Ty Ag"&gﬁft’ ASCAP/Two Guys Who Are Pubishers,
“qudbye Earl,” (Monument) a controversial track from Dixie ative and have a savvy business mind, Keys, ASCAP) HL SOV 24 WHEN | SAID | DO (Blackened, BMI) WBM
Chicks’ “Fly” that has accumulated 20 weeks of unsolicited album they would create the product and have 9 LESSONS LEARNED (SLL, ASCAP/Sony/ATV Cross 8 XVDHERE ﬂa’:wll)svldgamom (Universal, BMI/Final

3 w QG 'y 2 I o, ” « Keys, ASCAP/Sony/ATV Tree, BMi/Asifits, BMI) HL proach,
pla‘y on Hot C(?un.tr y Singles & Tracks. The label has issued the song it available to sell,” he says. “But they | ¢, \Frs'maxe W (Songs Of Nashile Dreamors, 61 YES! (McSpadden-Smith, BMI/CG, ASCAP/EMI Black-
as an official radio single, prompting us %o relax our recurrent rule, still need marketing, promotion, dis- BMI/Cherry River, BMI/Wamer-Tamerlane, BMI/Golden gWMBrV?fqgl;:n %y{ BQAZSt%rﬁ{)uck Angel,
which removes tracks after below No. 25. “ arl” ibuti icity—thi idn’ Wheat, BMI/Careers-BMG, BMI/Silverkiss, BMI) akeshift, BMi/Luts R Us,

i 20 weeks Goodbye Ea ;]mbutl}(l)n, pubhc1tyh things they dldnit; N 71 YoU COULDVE HAD ME (EM Apr, ASCAP/703,
ullets 0. 1s 1ssue. ave the time nor the resources to put | 44 [£ys MAKE SURE WE KIS GOODBYE (Vinny Mae. ASCAP/Universal-Sangs Of PolyGram International,
(Continued on page 97) BMI) WBM BMI/HopeChest, BMI) HL
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FEBRUARY 19, 2000 » _AL I II
= -
g 5 2 5
x x o o = w x o 51 [
Ll Lt (6] 172} jre] L [T} 72}
121213 ) |£12]5|3 :
2| 2| 2| €| ARTIST TITLE | = 2| 2| 2| €| ARTST TITLE | &
(= 5 o z IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a — 1 o 2 IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a |
-l NO. 1 B 31 | 35 [ 33 | 27 | ALISON KRAUSS ROUNDER 610465/MERCURY (10.98/16.98) FORGET ABOUTIT | 5
1 1 1 23 | DIXIE CHICKS A MONUMENT 69678/SONY (11.98 EQ/17.98) 14 weeks at No. 1 FLY 1 38 ([ 29| 2 14 | VARIOUS ARTISTS UTv 545203/UNIVERSAL (10.98/17.98) SUPERSTAR COUNTRY HITS | 21
—=mll GREATEST GAINER B 39| 42| 39 | 16 | ROY D MERCER o im HOW BIG'A BOY ARE YA VOLUME 6 | 15
3 | 3 | 13 | FAITH HILL A® WARNER BROS. 47373WRN (11.98/17.98) BREATHE | | 40 | 41 | 45 | 35 | ANDY GRIGGS RCA67596/RLG (10.98/16.98) FE YOU WON'T EVER BE LONELY | 15
(3)] 2 | 2 | 118 | SHANIA TWAIN ' WERCURY 536003 (10.9817.99) COME ON OVER | | 41 | 37 | 35 | 35 | CHRIS LEDOUX caPITOL 99781 (10.98/16.98) 20 GREATEST HITS | 17
5 | 5 | 36 | LONESTAR A BNA67762/RLG (10 98/16 98) LONELYGRILL | 3 42 | 34 | 37 | 78 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11.98) 16 BIGGEST HITS | 29
—emll HOT SHOT DEBUT I 43 | 25 | 26 | 24 | LINDARONSTADT & EMMYLOU HARRIS \ypsTeRN WALL — THE TUCSON SESSIONS | ¢
NEWD | | | WYNONNA CURS 541067/MERCURY (10.98/17.98) NEW DAY DAWNING | 5 T
AU ATY e e AFUCATEEEIN U I 44 | 43 | 83 | 38 | Hpnisarssovan (10081698 LAST CHANCE FOR A THOUSAND YEARS: GREATEST HITS FROM THE90'S | 10
7 7 6 3 MARK WILLS MERCURY 546296 (11.98/17.98) PERMANENTLY 3 45 | 40 | 40 | 90 | SOUNDTRACK A’ CAPITOL 93402 (10.98/17.98) HOPE FLOATS 1
8 | 7 | 106 | DIXIE CHICKS A® MONUMENT 68195/SONY (1098 EQ/17.98) WIDE OPEN SPACES | 1 S | ¥ | 157 | JOHN RRINEICH R0y 0156 56/15 98 ESRNEIOELRCERES | &
M 3
(9)| NEWP . | | TRACY LAWRENCE AT(ANTIC 83269/AG (10.98/16.98) LESSONS LEARNED | 9 a1 | o7 | 15 (M ALABAMAL oo FOR THE RECORD: 41 NUMBER ONE HITS |
10 | 10 | 39 | SHEDAISY @ LYRIC STREET 165002/HOLLYWOOD 10.98/16.98) THE WHOLE SHEBANG | 6 48 | 56 | 54 | 65 | TOBY KEITH @ MERCURY 558962 (11.98/17.98) GREATEST HITS VOLUME ONE | 5
11 9 3 15 | LEANN RIMES A CURB 77947 (10.98/17.98) LEANN RIMES 1 49 | 46 | 42 | 37 | JOHN MICHAEL MONTGOMERY ATLANTIC 83185/AG (10.98/16.98) HOME TO YOU 16
12 | 11 | 8 | 15 | ALAN JACKSON A ARISTA NASHVILLE 18892 (10.98/17.98) UNDER THE INFLUENCE | 2 50 | 94 | 50 | 75 | ALAN JACKSON A ARISTANASHVILLE 18864 (1098/16.98 HIGH MILEAGE | 1
@ ]| JO DEE MESSINA A CURE 77904 (10.95/16.98) 'M ALRIGHT | & 51 | 51 | 49 | 18 | VARIOUS ARTISTS WARNER BROS. 47537 (10.98/16.98) COUNTRY FUN | 37
14 | 12 [ 11 | 49 | KENNY CHESNEY A BvA 67655LG (109816.98) EVERYWHERE WE GO 52 | 45 | 44 | 37 | MARY CHARIN RPN TER o PARTY DOLL AND OTHER FAVORITES | 4
14 | 13 | 21 | MARTINA MCBRIDE @ RCA 67824/RLG (10.98/16.98) EMOTION | 3 53 | 49 | 53 | 14 | TRACY BYRD RCA67881/RLG (10.98/16.98) IT'S ABOUT TIME | 20
16 15 14 | TOBY KEITH DREAMWORKS 450209/INTERSCOPE (10.98/16.98) HOW DO YOU LIKE ME NOW?! 15 54 | 53 51 17 | JEFF FOXWORTHY WARNER BROS. 47427/WRN (10.98/16.98) GREATEST BITS 17
17 15 | 14 11 | REBA MCENTIRE @ MCA NASHVILLE 170119 (11.98/17.98) SO GOOD TOGETHER b 55 | 44 | 38 | 24 | ASLEEP AT THE WHEEL DREAMWORKS 450117/INTERSCOPE (10.98/16 98} R RIDEWITHBOB | 24
18 17 16 15 | GARY ALLAN MCA NASHVILLE 170101 (11.98/17.98) SMOKE RINGS IN THE DARK 9 56 | 50 46 4 MINDY MCCREADY BNA 67920/RLG (4.98/9.98) SUPER HITS | 46
—=emill PACESETTER B ‘ 57 | 60 [ 55 | 20 | YANKEE GREY MONUMENT 63085/SONY (10.98 EQ/16.98) UNTAMED | 41
21 | 22 | 39 | KENNY ROGERS @ DREAMCATCHER 004 {11.98/16.98) SHE RIDES WILD HORSES | 6 58 | 63 | 62 | 45 | GEORGE JONES £PIC 69319/50NY (7.98 EY11.98) 16 BIGGEST HITS | 50
22 | 20 | 94 | FAITH HILL A* WARNER BROS. 46790/WRN (10.98/16.98) FAITH 2 59 | 58 [ 47 | 15 | DOLLY PARTON SUGAR HILL 3300 (12.98/16.98) THE GRASS IS BLUE | 24
20 | 17 | 19 | CLINT BLACK RCA67823/RLG (10.98/16.98) D'LECTRIFIED | 7 NEWD | 1 | KEITH URBAN CAPITOL 97591 (10.98/16.98) KEITH URBAN | 60
22 18 | — 2 ALECIA ELLIOTT MCA NASHVILLE 170087 (8.98/12.98) I'M DIGGIN’ IT 18 61 | 64 | 58 | 40 | STEVE WARINER CAPITOL 96139 (10.98/16.98) TWO TEARDROPS 6
23 | 19 | 18 | 36 | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98) WHO NEEDS PICTURES | 13 62 | 71 [ 71 | 46 | TRACY LAWRENCE ATLANTIC 83137/AG (10.98/16.98) THE BEST OF TRACY LAWRENCE | 13
24 4 27 16 ANNE MURRAY STRAIGHTWAY 20231 (19.98/19.98) WHAT A WONDERFUL WORLD 4 1 63 62 59 26 SHERRIE AUSTEN ARISTA NASHVILLE 18881 (10.98/16.98) LOVE IN THE REAL WORLD 14
4
24 | 23 | 44 | MONTGOMERY GENTRY COLUMBIA69156/SONY (10.98 E0/15 98) B} TATTOOS & SCARS | 10 | 64 | 65 | 63 | 40 | MERLE HAGGARD LEGACY 69321/EPIC (7.98 EU/L1.98) 16 BIGGEST HITS | 56
—
2 | 23 | 19 | 64 | GARTH BROOKS % CAPITOL 97424 (19.98/26.98) DOUBLELIVE | 1 | | 85 | 61 | 5 | 13 T R K 708 SUPER COLOSSAL SMASH HITS OF THE 90'S: THE BEST OF THE MAVERICKS | 45
21 24 | 33 | GEORGE JONES ASYLUM 62368/EEG (10.98/16.98) COLD HARD TRUTH 5 66 | 66 67 44 | TRACY BYRD MCA NASHVILLE 170048 (11.98/17.98) KEEPERS/GREATEST HITS 5
28 | 28 | 28 14 | TY HERNDON EPiC 69899/SONY (10.98 £Q/16.98) STEAM 14 67 | 52 | 64 | 82 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY | 12
29 | 26 | 30 | 38 | CHELY WRIGHT MCA NASHVILLE 170052 (10.98/16.98) B SINGLE WHITE FEMALE | 15 68 | 68 [ 65 | 20 | RANDY TRAVIS OREAMWORKS 45011 9/NTERSCOPE {10.98/16.98) A MAN AIN'T MADE OF STONE | 15
30 | 33 | 29 | 49 | GEORGE STRAIT A MCANASHVILLE 170050 (10.98/16.98) ALWAYS NEVER THE SAME 2 69 | 70 | 69 | 80 | CLAY WALKER @ GIANT 24700/WARNER BROS. (10.98/16.98) GREATEST HITS 9
31 | 32 | 32 | 92 | MARK WILLS A MERCURY 536317 (10.98/16.98) WISH YOU WERE HERE | 8 70 | 72 | 68 | 34 | ALABAMA RCA67793/RLG (10.98/16.98) TWENTIETH CENTURY | 5
32 | 30 | 25 | 20 | BROOKS & DUNN @ ARISTA NASHVILLE 18895 (10.98/16.98) TIGHT ROPE | 6 RE-ENTRY | 2 | ROY ORBISON MONUMENT/LEGACY 69738/SONY (7.98 EQ/1198) 16 BIGGEST HITS | 71
33 | 39 | 3¢ | 14 | TRACE ADKINS capiroL 96618 (10.98/16.98) MORE... | § 72 | 67 | 66 | 24 | MERLEHAGGARD @ o) FOR THE RECORD — 43 LEGENDARY HITS | 38
34| 3 31 | 44 | JOHNNY CASH cOLUMBIA 69739/SONY (7.98 EQ/11.98) 16 BIGGEST HITS | 18 73 1 69 | 61 | 46 | LILA MCCANN ASYLUM 62355/EEG (10.98/16.98) SOMETHING IN THE AIR 5
35 | 36 36 | 24 | CLAY WALKER GIANT 24717/ WARNER BROS. (10.98/16.98) LIVE, LAUGH, LOVE 5 417 74 | 38 | PATTY LOVELESS EPIC 69809/SONY (10.98 £Q/16.98) CLASSICS 6
I | g 1, B —
L 36 l 38 | 41 40 | JESSICA ANDREWS DREAMWORKS 450104INTERSCOPE (8.98/12.98) (B HEART SHAPED WORLD | 31 | B 57 | 32 | LYLE LOVETT CURB 111964/MCA (10.98/17.98) LIVE IN TEXAS 7

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units
(Diamond). Numeral following Platinum or Diamond symbol indicates album'’s multi-platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avail-
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivaient prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage
growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 2000, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
B-I" | 0 0 ““ll‘ ala ﬂ “ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScar|7®
I ® ™ FEBRUARY 19, 2000 IIII"
= =
x x
wik | =& Ze wi| =S Ze
Tu | Qu| ARTIST TITLE | =5 Tu [ 2w | ARTIST TITLE| =5
== [ 32| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =2 | 3= | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LiST PRICE OR EQUIVALENT FOR CASSETTE/CD) =5
1 1 TIM MCGRAW A’ CURB 77886 (10.98/16.98) 17 weeks at No. 1 EVERYWHERE | 140 14 15 TRISHA YEARWOOD A? MCA NASHVILLE 170011 (11.98/17.98) {SONGBOOK) A COLLECTION OF HITS | 126
2 3 SHANIA TWAIN ' MERCURY 522886 (10.98/17.98) THE WOMAN IN ME | 261 15 | 18 | GEORGE STRAIT A°MCA NASHVILLE 110651 (10.98/16.98) PURE COUNTRY (SOUNDTRACK) | 374
3 2 BROOKS & DUNN A~ ARISTA NASHVILLE 18852 (10.98/16.98) THE GREATEST HITS COLLECTION | 125 16 | 12 | THE CHARLIE DANIELS BAND A’ EPIC 65694/SONY (7.98 EQ/11.98) A DECADE OF HITS | 507
4 | 4 | MARTINA MCBRIDE A’ RCA 67516/RLG (10.98/16.98) EVOLUTION | 128 17 | 16 | LEANN RIMES A‘ CURB 77885 (10.98/16.98) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 123
4
’ 8 HANK WILLIAMS IR. A" CURB 77638 (6.98/9.98) GREATEST HITS, vOL. 1 | 236 18 17 ALISON KRAUSS A? ROUNDER 610325+1DJMG (10.98/16.98) (TR NOW THAT I'VE FOUND YOU: A COLLECTION 173
PATSY CLINE MCA SPECIAL PRODUCTS 420265/MCA (2.98/5.98) HEARTACHES | 60 —
. & e A 4 MCA ) 19 23 GEORGE JONES A EPIC 40776/S0NY (5.98 £0/9.98) SUPER HITS | 427
1 ) ALAN JACKSON A‘ ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 224
: 20 19 JOHN MICHAEL MONTGOMERY A ATLANTIC 83060/AG (10.98/16.98) GREATESTHITS | 114
8 7 GARTH BROOKS @° CAPITOL 29689 (10.98/15.98) THEHITS | 233
- 21 | 21 | TRAVIS TRITT A WARNER BROS. 46001/WRN (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 211
9 10 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 306 e
10 5 JOHN DENVER WAOACY 4750 (5.957.98) THE BEST OF JOHN DENVER 85 22 20 VINCE GILL A*® MCA NASHVILLE 111047 (10 98/16.98) WHEN LOVE FINDS YOU | 278
11 | 11 | PATSY CLINE A® MCA NASHVILLE 320012 (7.98/12.98) 12 GREATEST HITS | 672 23 | 22 | VARIOUS ARTISTS MADACY 1326 (15.98 CD) THE BEST OF COUNTRY | 12
12 | 14 | CHARLIE DANIELS A EPIC 54182/SONY (5.98 £Q/9.98) SUPER HITS | 262 24 | — | DAVID ALLAN COE COLUMBIA 40185/SONY (3.98 EQ CD) 17 GREATESTHITS | 8
13 | 13 | WILLIE NELSON A COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS | 280 25 | — [ JOHNNY CASH @ COLUMBIA 66773/SONY (5.98 £0/9.98) SUPERHITS | 129

Catalog albums are 2-year-oid tities that have faflen below No. 100 on The Billboard 200 or reissues of older aibums. Total Chart Weeks column refiects combined weeks titie has appeared on Tap Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA cer-
tification for net shipment of 1 million units (Piatinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral foillowing Platinum or Diamond symbol indicates alburn’s multi-platinum level. For boxed sets, and double albums with a runming time that exceeds 100 minutes orrr.nor{t‘a, the Rl}AA_mumpI\es shipments by the num-
|

i
ber of discs and/or tapes. *Asterisk indicates vinyl LP is availabie. Most tape prices, and CD prices for BMG and WEA labets are suggested lists. Tape prices marked EQ. and alf other CD prices, are equivalent prices, which are projected irom wholesale prices. i indicates past Heatseeker title. © 2000, Bil s and df Inc

36 www.billboard.com BILLBOARD FEBRUARY 19, 2000
www americanradiohistorv com


www.americanradiohistory.com

e
DRBAN WORKS...

1 WORXSY

[SSICA e

ANDREWS

TOBY KEITH ASLEEP AT THEWHEEL JESSICA ANDREWS

o< WWW.TOBYKEITH.COM o< WWW.ASLEEPATTHEWHEEL.COM Vx ~
“r "HOW DO YOU LIKE ME NOW?!" CMT MOST SIX GRAMMY NOMINATIONS INCLUDING ALBUM OF THE
REQUESTED VIDEO YEAR & TWO VOCAL COLLABORATIONS TYING TLC FOR
“r "HOW DO YOU LIKE ME NOW?!" BILLBOAPD'S THE SECOND MOST NOMINATIONS BEHIND SANTANA
COUNTRY SALES PACESETTER THREE WEEKS AT #1 ON GAVIN'S AMERICANA CHART
THROUGH THE 3 WEEKS OF CHRISTMAS 7r #5 AMERICANA TOTAL PLAYS LAST YEAR
“r "HOW DO YOU LIKE ME NOW?!" TOP 10...AND CLIMBING! v TNN SPECIAL “THE MAKING OF RIDE WITH BOB"
v CMT TOP 12 VIDEO OF 1999 %« RAVES IN PLAYBOY, USA TODAY, PULSE, PEOPLE,
¢ CMA TRIPLE PLAY AWARD FOR WRITING THREE #1S IN TEXAS MONTHLY
A CALENDAR YEAR THIRD CONSECUTIVE GEORGE STRAIT FESTIVAL
5 BMI MILLION AIR & SONGWRITER AWARDS STADIUM TOUR
2 GRAMMY NOMINATIONS * THREE FIRST ROUND ACADEMY OF COUNTRY MUSIC
NINE #1 AND SEVEN TOP 10 SINGLES NOMINATIONS: ALBUM, GROUP + VOCAL EVENT
v 1 PLATINUM & 5 GOLD ALBUMS
TWO FIRST ROUND ACADEMY OF COUNTRY MUSIC
NOMINATIONS MALE VOCALIST & VIDEO OF THE YEAR
2000 SKG Music Nashville LLC, d/b/a DreamWorks Records Nashville, www.dreamworksrecords.com

www americanradiohistorv com

2 WWW.JESSICAANDREWS.COM ¢

¢ BEST SELLING DEBUT COUNTRY FEMALE OF 1999

bt

‘TOP 5 SINGLE ON THE BILLBOARD TOP COUNTRY SINGLES

SALES CHART
#1 COUNTRY*ALBUM OF 1999 - NASHVILLE SCENE

© ONLY DEBUT ARTIST ON TOP 10 COUNTRY ALBUMS OF 1999

- USA TODAY
GREAT AMERICAN COUNTRY'S FIRST VIDEO OF THE
NEW MILLENNIUM

© FIRST CMT "ON THE VERGE" SPECIAL (WITH BRAD PAISLEY)

"UNBREAKABLE HEART" SINGLE BREAKING THROUGH

- TNN/COUNTRY WEEKLY DISCOVERY AWARD INITIAL NOMINEE

FIRST ROUND ACADEMY OF COUNTRY MUSIC

NOMINATION TOP NEW FEMALE VOCALIST
7
i,

JLREMvionsy
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Billboard.
TOP CLASSICAL ALBUMS ..

FEBRUARY 19, 2000

Artists & Music

THIS WEEK
LAST WEEK
ON CHART

WKS.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  SoundScan®
AND INTERNET SALES REPORTS COLLECTED, ComPiLeD, AnD provipep BY [T IIEN

ARTIST
IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

TITLE

—
—
w

—all NO.1 B
ANDREA BOCELLI A

PHILIPS 462600 (12.98/18.98) SACRED ARIAS

13 weeks at No. 1

ANDREA BOCELL| ®
PHILIPS 462033 (12.98/18.98) ARIA — THE OPERA ALBUM

CHICAGO SYMPHONY ORCHESTRA (LEVINE)
WALT DISNEY 860986 (17.98 CD) FANTASIA 2000

10| 28

VARIOUS ARTISTS THE BEST OPERA ALBUM IN THE WORLD...EVER!
CIRCAVIRGIN 42203 (19.98/22.98)

6 (14

RENEE FLEMING
DECCA 466314 {(10.98/17.98) STRAUSS HEROINES

5|44

VARIOUS ARTISTS THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD...EVER!—
CIRCAVIRGIN 44890 (9.98/16.98)

4114

ANNE-SOPHIE MUTTER )
DG 463259 (17.98 CD) PLAYS VIVALDI'S THE FOUR SEASONS

NAD.A SALERNC-SONNENBERG/SERGIC AND ODAIR ASSAD

NONESUCH 79505 (16.98) NADJA SALERNO-SONNENBERG, SERGIO & ODAIR ASSAD

LONDON SYMPHONY ORCH. LOMA MAR QUARTET

MPLANGEL 56897 (10.98/17.98) PAUL MCCARTNEY'S WORKING CLASSICAL

SOUNDTRACK

SONY CLASSICAL 61834 (16.98 EQ) TOPSY-TURVY

w
o

VARIOUS ARTISTS

TOP CLASSICAL CROSSOVER .,

2|4

~il] NO. 1 DR
CHARLOTTE CHURCH A

SONY CLASSICAL 60957 {10.98 EQ/16.98) VOICE OF AN ANGEL

24 weeks at No. 1

1112

CHARLOTTE CHURCH ®
SONY CLASSICAL 64356 (11.98 EQ/17.98) CHARLOTTE CHURCH

3135

SARAH BRIGHTMAN THE ANDREW LLOYD WEBBER COLLECTION
REALLY USEFUL/DECCA 539330 (11.98/17.98)

4|42

SARAH BRIGHTMAN @

NEMO STUDIO/ANGEL 56769 (9.98/16.98) EDEN

ARIA

ASTOR PLACE 40172 (16.98 CD) ARIA 2: NEW HORIZON

JOHN WILLIAMS

SONY CLASSICAL 51333 (24.98 EQ CD) GREATEST HITS; 1969-1999

LONDON SYMPHONY ORCHESTRA (WILLIAMS) A

SONY CLASSICAL 61816 (11,98 EQ/18.98) STAR WARS EPISODE 1: THE PHANTOM MENACE

JOSHUA BELL/ESA-PEKKA SALONEN

SONY CLASSICAL 63010 (10.98 EQ/16.98) THE RED VIOLIN

SARAH BRIGHTMAN
REALLY USEFUL/DECCA 839116 (17.98 CD) THE SONGS THAT GOT AWAY

10 {76

LONDON SYMPHONY ORCHESTRA (HORNER) A

SONY CLASSICAL 60691 (11.98 EQ/17.98) BACK TO TITANIC

1) 13|17

—
o
=~
=]

JAMES GALWAY

RCA VICTOR 63553 (10.98/16.98) UN-BREAK MY HEART

JOHN WILLIAMS/CHRISTOPHER PARKENING

RE-ENTRY

EDGAR MEYER/JOSHUA BELL

SONY CLASSICAL 60864 (10.98 EQ/16.98) SHORT TRIP HOME

VICTOR

STCLAIR

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment
of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net
shipment of 10 million units (Diamond). Numerai following Platinum or Diamond symbol indicates album’s multi-platinum fevel.
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muitiplies shipments by the number of
discs and/or tapes. *Asterisk indicates viny! available. ERindicates past or present Heatseeker title. Classical Midline compact discs
have a wholesale cost between $8.98 and $12.97. CDs with a wholesale price ower than $8.98 appear on Classical Budget. ©
2000 Billboard/BPI Communications and SoundScan, (nc.

TOP CLASSICAL MIDLINE

1 A TENOR'S VALENTINE CARRERAS-DOMIN-
GO-PAVAROTT! SONY CLASSICAL

2 MOZART FOR YOUR MIND VARIOUS
ARTISTS PHILIPS

4 GERSHWIN: RHAPSODY IN BLUE/AN AMER-
ICAN IN PARIS NEW YORK PHILHARMONIC
BERNSTEIN SONY CLASSICAL

5 BUILD YOUR BABY'S BRAIN 2 VARIOUS
ARTISTS SONY CLASSICAL

6 ALBINONI'S ADAGIOS | SOLISTI VENETI SCI-
MONE ERATO

7 BUILD YOUR BABY’S BRAIN THROUGH
MUSIC VARIOUS ARTISTS SONY CLASSICAL

8 PACHELBEL CANON VARIOUS ARTISTS RcA

9 TENORS ON TOUR CARRERAS-DOMINGO-
PAVAROTT] SONY CLASSICAL
10 BEETHOVEN FOR RELAXATION VARIOUS
ARTISTS RCA VICTOR
11 MOZART FOR MOTHERS-TO-BE VARIOUS
ARTISTS PHILIPS
12 50 GREATEST CLASSICS VARIOUS ARTISTS

13 COPLAND: APPALACHIAN SPRING NEW
YORK PHILHARMONIC BERNSTEIN sony

TOP CLASSICAL BUDGET

1 SURROUND YOURSELF IN CLASSICS VARI-
QUS ARTISTS PLATINUM
2 CLASSICAL MIX VARIOUS ARTISTS POINT

4 20 CLASSICAL FAVORITES VARIOUS
ARTISTS MADACY
5 CLASSICS FOR LOVERS VARIOUS ARTISTS
PLATINUM
6 GERSHWIN: AN AMERICAN IN PARIS VARI-
QUS ARTISTS MADACY
7 MOZART-GREATEST HITS VARIOUS ARTISTS
REFERENCE GOLD
8 CLASSICAL MASTERPIECES VARIOUS
ARTISTS MADACY
9 BEETHOVEN: GREATEST HITS VARIOUS
ARTISTS REFERENCE GOLD
10 SPANISH GUITAR MUSIC JOHN WILLIAMS
SONY CLASSICAL
11 MOZART: SYMPHONY NOS. 40 & 41 VARI-
QUS ARTISTS MADACY
12 CLASSICAL GREATNESS IN THE MAKING
VARIOUS ARTISTS NARM
13 WORLD'S MOST BEAUTIFUL MUSIC VAR!-

Ever-Pralific Garter Ventures Into Opera

YOUNG AT HEART: Most of us
would feel lucky to stay awake
through an evening of opera at age 90.
But Elliott Carter, obviously en-
dowed with far more robust gray mat-
ter than most humans, recently com-
posed an opera—his first—as a
nonagenarian.

Written to a libretto by Paul Grif-
fiths, Carter’s piquant chamber
opera, “What Next?,” bowed to lavish
praise in September at Berlin’s Staat-
soper Unter Den Linden under
Daniel Barenboim, one of the com-
poser’s prime proponents. Barenboim
- cOnducts concert

N performances of
“What Next?”
Feb. 24-26 and 29

=

Berlin production. The 45-minute
“What Next?” will be staged again at
England’s Glyndebourne later this
year and taken on a UK. tour in tan-
dem with Kurt Weill’s “Seven Dead-
ly Sins.”

Many have found Carter’s venture
into opera surprising, as much for his
allegedly nontheatrieal outlook as his
advanced years. Yet, he says, “I'm
very fond of opera, and I had thought
about composing one for years. I just
didn’t want to write an opera evoking
the past, so it was hard to find the
right libretto. Also, all the requests
for operas seemed to come from
American institutions, and I knew if
an American company put it on, it
would be performed once and then
put away. But Daniel Barenboim
promised a series of performances,
and he knows my music pretty well,
so I succumbed.”

works having flowed from Carter’s
pen over the past decade. His grand-
est orchestral score just made it to
disc: “Symphonia: Sum Fluxae
Pretium Spei” (completed in 1996).
Appearing on an album in Deutsche
Grammophon’s “20/21” series, the
dense, richly sonorous work is given
what the famously exacting compos-
er calls “an extraordinary perfor-
mance” by Oliver Knussen and the

point of entry for those wary of
Carter’s notorious complexities, the
central panel of the 45-minute “Sym-
phonia” triptych is a long, affecting
adagio tenebroso.

Carter’s String Quartet No. 5, com-
pleted in '95, is featured on a recent
Montaigne/Auvidis disc of his cham-
ber music with the Arditti String
Quartet and pianist Ursula Oppens.
The piano piece “90+” appears on the
Montaigne set, as well as on Charles
Rosen’s definitive Bridge Records
collection of Carter’s piano music

Clarical
KEEPING
SCORE

by Bradley Bambarger

Piano Sonata of 1946 (revised in 1980).
Another fine new recording devoted
to the composer showcases his early
chamber music, performed by Chica-
go Pro Musica. The album, on the
Cedille label, features the aptly titled
“Pastoral” for clarinet and piano, as
well as the Cello Sonata and other
late-'40s works.

vard the next year, and like many
American composers, he went on to
study with the famed Nadia
Boulanger in Paris. Always a
staunch fan of modern music over
“the old stuff,” Carter early on
adored Stravinsky (“the love of my
life, from ‘The Firebird’ to ‘Requiem
Canticles’ ), along with Charles Ives

and Edgard Varése—firsthand
heroes whom he championed both as
a music critic and a director of con-
temporary music groups.

Carter still lives in the Greenwich
Village apartment he first occupied in
1945, devoting most mornings to com-
position. Recently completed works
include a chamber concerto for Ams-
terdam’s Asko Ensemble and
“Tempo E Tempi,” a song cycle on
Italian texts. An incipient cello con-
certo for Yo-Yo Ma is currently on his
desk. He has been more productive in
recent years because he “is more self-
ish,” he says. “Now I concentrate
strictly on my own music.” Yet there
are pieces by contemporaries that he
is quick to boost, such as Pierre

NEW)> AMORE 2:GREAT ITALIAN LOVE ARIAS )
3%”;8“52'0“ ptlie D) . 4 in Chicago and A point of reference for just how  Boulez’s recent “Repons” and works
12 | 1152 | gony CU“\ASS.CAL 60680 (10.98 EQ/16.98) SIMPLY BAROQUE N March 5 at far Carter’s life spans: At the US. by Sir Harrison Birtwistle and
13 | 7 | 15 | CECILIA BARTOLI ——— 1 Car.negie H‘all, premiere of Berg’s “Wozzeck” in Alexander Goehr..
DECCA 466569 (10.98/17.98) : leading the Chica- 1931, he sat next to George Gersh- Despite possessing the resolutely
14 | 14| 20| YO-YOMA SOLO go Symphony win (“And I didn’t dare speak to independent spirit that America
SONY CLASSICAL 61739 (16.98 EQ CD) O h J d h " h 11 N ‘k b R d d d f . A C' + h
S RRERATT G ARG TET e CARTER )rchestra an im,” he recalls). New York-born an emands of its pioneers, Carter has
RE-ENTRY| 7 anTic 83110 (14.98/19.98) THE 3 TENORS: PARIS 1998 singers from the  -bred, Carter graduated from Har- long been more widely esteemed in

Europe than in his own land. He has
earned two Pulitzer Prizes, but more
practically, the Boosey & Hawkes
composer reports that his most
recent royalty statement reflects 13
times more income from Europe
than the U.S.
Considered by many to be one of
(Continued on page 97)

12 | 12| 58 | Sonv cLassICAL 61649 STEPMOM - 71
(17.98 EQ CD) ¢ ? oy
TS ro(‘;g?;ngz);tha lss'zﬁzl;ig;tt}irfgif INTERNATIONAL BUYER’S GUIDE: Jom-packed with critical personnel and other
13 | 11| 20 | Sfccaneceo0(10.0817.08)  PAVAROTTI& FRIENDS FOR GUATEMALA AND KOSOVO gble In diar?SumrP;ler acomposer Bag information about every major record company, video company, music publisher, and seller of
. . roducts and servi i industry worldwide. .
NEWD gé&%lchggé\;rzlgggsl(sl.(g%hizzL) ROUTE 66: THAT NELSON RIDDLESOUND | ever had, with a stream of major p ervices for the enfertainment y worldwide. A powerful tool. $145

facilities, services and products. S115

chainstore operations across the USA. $185

suppliers. S75

CLASSICS . o a o . N b .
3 ggﬁg%ﬁ?fl\%bgb YOU NEED VARIOUS 3 BABY'S FIRST CLASSICS VARIOUS ARTISTS BBC Symphony Orchestra. As a information about every major radio station, record label, and radio syndicator. Includes Arbitron
STCLAIR

information of top 125 markets. $105

Billooara.

DIRECTORIES

The Definitive Source for Industry Information

INTERNATIONAL TALENT & TOURING DIRECTORY: The leading source for
those who promote or manage talent. Lists U.S. and International, tolent, booking agencies,

RECORD RETAILING DIRECTORY: The essential tool for those who service or sell
products to the retail music community. Detailed information on thousands of independent and

INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive source for information in
the manufacturing area of the music and video business. Lists over 3000 professional services and

THE RADIO POWER BOOK: The ultimate guide to radio and record promotion. Defailed

INTERNATIONAL LATIN MUSIC BUYER’S GUIDE: The most accurate reference
source avaitable on the Latin music marketplace. Business-to-business contacts in 19 countries. $85

To order: call 800-344-7119 (International 732-363-4156),
fax 732-363-0338, or mail this ad and payment to:
Billboard Directories, PO Box 2016, Lakewood, NJ 08701.

Add $6 per directory for shipping ($14 for international orders). Add sales tax in NY, NJ,
CA, TN, MA, IL, PA, OH, VA & DC. Orders payable in U.S. funds only. All sales are final.

NE! .;E' Billboard Digital Directories. ..Buy the print directories
together with our new online service and receive 25% off.

Call 800-449-1402 or visit

OUS ARTISTS sp) F 5 » 7
CLASSICAL .

14 VIVALDI FOR VALENTINES VARIOUS 14 BACH’S GREATEST HITS VARIOUS ARTISTS from '97. Rosen’s album also includes www.billboard.com/directories for a free online demo.
ARTISTS PHILIPS REFERENCE GOLD j L ’

15 COPLAND’S GREATEST HITS VARIOUS 15 BABY'S FIRST MOZART VARIOUS ARTISTS what could be Carter’s .most BDZZ73028
ARTISTS SONY CLASSICAL STCLAR approachable work, the luminous
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Top Jazz Albums.

Artists & Music

CONTEMPORARY JAZZ ALBUMS.

—ll NO. 1 BB

1 1132 KENNY G A 23 weeks at No. 1
ARISTA 19085 CLASSICS IN THE KEY OF G
()] 2 | 13| DAVEKOZ
CAPITOL 99458 THE DANCE
(3)| « | 50 | BONEY JAMES
WARNER BROS. 47283 BODY LANGUAGE
4 | 3| 12| KENNYGA’
ARISTA 19090 FAITH: A HOLIDAY ALBUM
ALEX BUGNON
(5) [NEWD | LK B O virein ..AS PROMISED
6 | 5] 9| GROVER WASHINGTON, JR.
COLUMBIA 63722/CRG PRIME CUTS: THE COLUMBIA YEARS 1987-1999
7 | 6 [ 20| BRIAN CULBERTSON
ATLANTIC 83237/AG SOMETHIN' BOUT LOVE
8 | 8 |42| JOE SAMPLE FEATURING LALAH HATHAWAY
PRA/GRP 059956/VG THE SONG LIVES ON
9 | 7 | 10| PAT METHENY
WARNER BROS. 47366 A MAP OF THE WORLD (ORIGINAL SCORE)
10 | 10 [ 67| KIRK WHALUM
WARNER BROS. 47124@ FOR YOU
11 1112 NORMAN BROWN
WARNER BROS. 47300 CELEBRATION |
12 | 9 | 35 | PAUL HARDCASTLE
TRIPPIN ‘N' RHYTHM/PUSH 90506/V2 THE JAZZMASTERS Ili
(@)| 13| 3 | VARIOUS ARTISTS
RHING 78034 SMOOTH GROOVES: AFTER HOURS
DIXIE DREGS
NEWD | 7ronn sa021 CALIFORNIA SCREAMIN'
15 | 12] 13| KIM WATERS
SHANACHIE 5062 ONE SPECIAL MOMENT
16 | 14| 16 | MEDESKI MARTIN & WOOD
GRAMAVISION 79520RYKODISC LAST CHANCE TO DANCE TRANCE (PERHAPS) BEST OF 1991-1996
17| 5 | GROVER WASHINGTON, JR.
HIP-0 153888/UNIVERSAL ULTIMATE COLLECTION
18 | 15 | 30 | RICHARD ELLIOT
BLUE NOTE 57481/CAP|TOL CHILL FACTOR
BOB JAMES
19 16 | 22 WARNER BROS. 47355 JOY RIDE
18| 3 | JOYCE COOLING
HEADS UP 3053 KEEPING COOL
@GD| 21| 2 | vARIOUS ARTISTS
RHING 8024 SMOOTH GROOVES: VOLUME 1, JAZZY SOUL
22 | 20| 3 | FATTBURGER
SHANACHIE 5064 FATTBURGER.COM
VARIOUS ARTISTS
NEWD | :/io 75005 SMOOTH GROOVES: VOLUME 2, JAZZY SOUL
24 | 23 | 37| THE RIPPINGTONS FEATURING RUSS FREEMAN
PEAK/WINDHAM HILL JAZZ 11438/WINDHAM HILL TOPAZ
25 | 22| 2 | VARIOUS ARTISTS

RHINQ 78026 SMOOTH GROOVES: VOLUME 3, JAZZY SOUL

() Albums with the greatest sales gains this week. ® Recording Industry Assn Of America (RIAA) certification for net shipment of
500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4p RIAA certification for net ship-
ment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For

boxed sets, and double aibums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs

and/or tapes. All albums availabie on cassette and CD. *Asterisk indicates vinyl available.

indicates past or present Heatseeker

title. ® 2000, Billboard/BP| Communications, and SoundScan, Inc.

The

Jazz Channel
celebrates

E E S COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
= =z 2'& SALES REPORTS COLLECTED, COMPILED, AND PROYIDED BY SOUndSCan® _
2 | 3 [Lg| ARTIST M e
[ 2 |25| IMPRINT & NUMBER/DISTRIBUTING LABEL Only play afew songs on it,” he says, “because it is not like
—~emll NO. 1 B playing a standard trumpet, where you can learn Arm-
(D 1| 35| DIANAKRALL ® 23 weeks at No. 1 strong tunes as a workshop to develop your playing.”
— AN AN A Bernstein explains that Sex Mob (Bernstein, saxo-
()| 2 | % | VARIOUS ARTISTS igaLange X ’
32 JAZZ 3206 1/RYKODISC JAZZ FOR A RAINY AFTERNOON phonist Briggan Krauss, bassist Tony Scherr, and
(3) |NEWD , DUKE ELEG = drummer Kenny Wollesen) was formed as means to
iﬁf;ﬁfiﬁ?gﬁpnm KEELLGANT develop a slide trumpet repertoire. “At first we played
4 | 3|18 Fomsarone THE MELODY AT NIGHT, WITH YOU by Steve Graybow mostly ariginal music,” he recalls, “but I saw that people
B[ & {6 IHARRIGONNICRIR, CTEETT were really reacting to the covers we played, so I devel-
® MILES DAVIS ] NEW TRADITIONALISTS: Louis Armstrong knew  oped those ideas, adding material from artists like Sly
8 |53 | LeGACwcOLUMBIA 65853CRG — LOVE SONGS how to make jazz attractive to a non-jazz audience. By  Stone, the Meters, and Smashing Pumpkins.”
7 | 5| 19| YARIOUS ARTISTS [ — playing popular songs of the day, Armstrong gave appre- In keeping with the band’s risqué moniker, Bern-
8 | 7|5 | STEVETYRELL ciative onlookers familiar melodies to latch on to, then  stein peppers his music with healthy doses of both
ATEANTICIB3209/AG AINEWISTANDARD, expounded upon the tunes with seasoning from the jazz  humor and vigor; Sex Mob’s live show features the
9 [6]6 ;ﬁ%’fé&gﬁcﬂg&gﬁ SWEET AND LOWDOWN - MUSIC FROM THE MOTION PICTURE vernacular. Slide trumpeter Steven Bernstein, leader of  trumpeter exhorting his bandmates with a zeal wor-
11| 19| TONY BENNETT the raucous quartet Sex Mob and an avowed Armstrong  thy of James Brown.
SEMCOLMBL SacoRcRe BENNETT SINGS ELLINGTON HOT 8 COOL devotee, understands this concept well, doing much the “Unlike most musie, which is developed as a sort of
1414 RGC';E/T'C%Q"&%ER FALLING IN LOVE WITH GLENN MILLER sarl?ze :cihing tJteo(iay in a contemporary and highly individ-  intellectnal f}i{ercme t\ivhsrtf}zl peoplefstart't \}1&1 coggepts and
VARIOUS ARTISTS ualized context. .= then perfect them in front of an audience, we
12 |8 | 14] 325230007 JAZZARORAIRERQUETATIMES “Many jazz artists don’t base what they play just worked everything out with the audience
13 |13 | 2 | NICHOLAS PAYTON NICK@NIGHT on what the audience likes, and t,hat’s why thez there,” Bernstein explains. “This band is
141238 ;/ZAK;?aUZ%QRTISTS IA22 FOR A LAZY DAY make recordg th“flt peoplé.z don’t care about, based on what the audl.ence thm,lfs works,
ST AT says Bernstein. “My audience may not even rather than on what I think works.
_15 109 | CONCORD JAZZ 4863/CONCORD LATIN SOUL own a jazz album, but they can appreciate While many in the jazz industry (and the
18| 20 :I-:?EDRQ%QSGI;:VYRIGEWIS TRIO jrmiim—— what I am doing because I play songs that they music biz as a whole) express concern over
ARADA IRG! 2] g g
e can relate to. SEX MOB consumer apathy, Bernstein believes the cur-
VARIOUS ARTISTS 1 . - .
AT 115 4 | i STReT 1o3somorM HIL ORGAN-IZED: ALL-STAR TRIBUTE TO THE HAMMOND B3 ORGAN Among the gems found on Sex Mob’s rent retail landscape puts him in a good posi-
23| g | BENNY GOODMAN sophomore outing, “Solid Sender” (Knitting Factory  tion to bring his music to the people.
LECALHCDLUMBIA S5 114 RS LIVE 1938 AT CARREGIE HACL COMPLETE Records, Feb. 1), are tunes by the Rolling Stones “No one’s selling records, and that makes for a level-
1) RN EY yﬁ'};?ﬁg?oémlsm JAZZ FOR WHEN YOU'RE ALONE grunge érouﬁdbi-eaker Nirvana, and ’70s pop i00;; ing of the playing field,” he éxplains. “Unless you are one
20 |20 4 | KURTELLING ol R Abba, as well as Duke Ellington’s “The Mooch” 