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The most trusted name
1in digital music.

Liquid Audio is moving music.

Liquid Audio is the leading digital music distributor for labels, artists, retailers and hundreds of
Web sites. Our full line of turnkey services and software provides a hassle free way to promote
and sell music online or through our new Liquid Kiosk Network. In fact, Liquid Audio is the only
company that delivers tracks online in CD quality with complete security, copy protection and
copyright management. Plus, our network of over 500 Web site affiliates — including click and
mortars, e-tailers, portals, lifestyle sites and radio station sites — moves music to millions of
people around the world. Visit www.liquidaudio.com or see us at NARM hooth 15.

“THE DE FACTO LEADER IN LETTING RECORD COMPANIES...

&
SECURELY SELL DOWNLOADABLE MUSIC ONLINE.” I“I“Id a“dln
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Page/Growes To
Bow Gustom GO

BY MARILYN A. GILLEN

NEW YORK—That Jimmy
Page and the Black Crowes have
chosen to release a recording of
their celebrated dates together
at Los Angeles’ Greek Theater
last year should come as no sur-
prise, given the critical praise

BILLBOARD EXCLUSIVE

the shows received. How they
are choosing to release it might.
The digital musie compilation
“Jimmy Page And The Black
Crowes Live At The Greek”
(Continued on page 125)

Valiey, NMN Team
For Kiosk Rollout

BY ED CHRISTMAN

NEW YORK-—Valley Media and
New Media Network (NMN), the
company started by former Virgin
Entertainment Group U.S. president
Ian Duffell, have announced a strate-

gic partnership
g | that will see the
wholesaler mar-
' ‘ keting NMN’s in-
store CD manu-
facturing, music
database, and sampling kiosk to its
retail account base, which covers
6,400 companies and 40,000 loca-
tions.
For Valley Media, which recently
announced plans to merge its Inter-
(Continued on page 123)
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Digital Download Issues Debated
Labels, Retailers At Odds Over Info Gontral, Biz Model

BY ED CHRISTMAN

NEW YORK—As industry players
gird themselves for business in the
digital download world, a myriad of
models is being discussed, with
almost every step of the process up
for negotiation. Control of customer
information and pricing structures
are the two key issues at the crux of
the discussions.

In the digital download world,
where eliminating the need for the
creation and warehousing of physical
product would appear to present an
inexpensive method of delivering

music, there are layers of previously
unencountered costs with which the
industry is just beginning to grapple.
These include hefty computer pro-
gramming fees, the cost of digitizing
data, hosting and server costs, and
clearinghouse fees.

While the consumer may perceive
digital downloads as a less expensive

NEWS ANALYSIS

way of selling musie, some industry
executives aren’t so sure, with the
result being that labels and retailers

are jockeying for their fair share of
the profit margins.

Complains one major-label finan-
cial executive, “Why should the
retailers get the same normal gross
margin in a digital download of an
album that they are getting in the
brick-and-mortar world? With digi-
tal downloads, the retailers don’t
need a warehouse; they don’t have to
handle and prepare product; they
don’t have to invest in inventory or
take inventory risks; they don’t have
to return it. Other than creating a

(Continued on page 124)

BY LARRY FLICK

oantana Makes ‘Smooth’ Grammy Sweep

Guitarist Takes Home 8 Trophies

Stars Reveal Future Projects

Carlos Santana reflects on his sweetest win, while

LOS ANGELES—For many in attendance at the 42nd
annual Grammy Awards, Carlos Santana’s eight-tro-
phy sweep was welcome proof that pop music can still
occasionally transcend industry trends and market-
ing demographics.

| SANTANA

At the ceremony VNNV NI Moo ST Ne F: e/ [IERo MNPy tap for this year’s

held Feb. 23 at the Sta-

ples Center in Los Angeles, the veteran guitarist tied

Michael Jackson’s 1983 record for the most awards in

one evening. That year, the self-proclaimed “King of
(Continued on page 12)

TLC i STING

his “Smooth” duet partner Rob Thomas shares his
country music side with Billboard backstage at the
42nd annual Grammy Awards. Reporters Melinda
Newman, Larry Flick, and Gail Mitchell go behind the

scenes to see what’s on

Grammy winners,
including Christina Aguilera, Elton John, William
Orbit, Tony Bennett, and Erykah Badu.

See “Billboard Goes Backstage,” page 12.

Island’s Tracy |
Bonham Is Back

BY CHUCK TAYLOR
NEW YORK—In the rock world
of the mid-"90s, female artists
commandeered a new frontier in
the mainstream music world.
With the likes of Alanis Moris-
sette, Sheryl Crow, Joan
Osborne, Jewel, and Sarah
(Continued on page 123)

Dornemann Gets
New BM& Mandate

BY BRIAN GARRITY

and MELINDA NEWMAN

NEW YORK—Less than two months
after BMG Entertainment presi-
dent/CEOQ Strauss Zelnick received
expanded powers to oversee all day-
to-day global music operations, Ber-
telsmann AG ——— —
announced Feb. | ks ¥ summan
22 that as part of
a wider corpo-
rate realignment, Zelnick’s boss,
BMG chairman Michael Dornemann,
will now focus exclusively on music
(BillboardBudletin, Feb. 23).

But beyond a narrowing of Dorne-
mann’s corporate responsibilities—
until this realignment he was also in

(Continued on page 125)
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"Their sprightly pap melodies will lead peaple to learn. reflect and relate ro the life
lessons expressed in their self-penned songs.

-Billboard

AHfades of Syl

the debut album featuring “"Mirror Mirror"
the follow up to the Gold hit single "Don't Say You Love Me

Headlining Disney concert special- April 2000
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The Beach Boys: Sons Of The Pioneers

“We'd have shows on Saturday nights, with three of the oldest broth-
ers on guitars and mandolins. This was at home, with the windows open
to the street, and people would stop and listen.” The speaker is a Wilson,
from the family that gave the world the Beach Boys. He isn't discussing
the formative years of Carl, Dennis, or Brian, however, but the musical
heritage of the Beach Boys’ 19th-century ancestors, during the days of
their youth on that gigantic prehistoric sea shoal called the Great Plains.

“My brother Ernest played the mandolin, and Johnny and Howard played
guitars, Dewey sang lead, I sang bass, Buddy sang tenor, and Buddy’s wife
Edith played piano and sang,” explained Charles Wilson, 87, seated in his
white clapboard home in Hutchinson, Kan., as windy gusts goaded tussocks
of tumbleweed down the prairie streets. “Mostly, we sang church numbers,
hymns,” added Wilson of his sister-in-law and five male siblings as he peered
out his window at the tough tableland of the plains, “and after we were done,
Dewey and I would go night fishing”—noting they’d always get back home
in time to change for Sunday services.

There has been a tendency over the past 40 years to view the Beach
Boys almost wholly through the lens of their Southern

human frailties of the Beach Boys seemed secondary facets of what the
family’s and their musical associates’ saga actually represents.

Brian Wilson's first-known American ancestor was stonemason Henry
Wilson, born 1804 in New York state, who soon migrated to the farming
and coal/salt-mining community of Meigs County, Ohio, where wife Mar-
illa gave birth beside the Ohio River in 1820 to George Washington Wilson.
(The child was named for the Revolutionary War hero and U.S. president
who had surveyed the remote Ohio county in 1770.) George Wilson followed
favorite son William Henry to Kansas by wagon in the 1880s and then to
Southern California. The Wilsons initially ran a (failed) grape ranch in
Escondido in 1904, then returned to Hutchinson to toil as farmers and indus-
trial plumbers (in terms of blue-collar careers, plumbing was the Internet
of America’s 1900-30 internal-migration boom). Lured by Sunkist Grow-
ers pitches in the Kansas press, the offspring of William Henry's son Buddy
arrived in Hawthorne, Calif,, in the 1920s as “Pullman Pioneers,” after rid-
ing for days in the sooty coach of a Santa Fe Scout railway car:

All this data and more were gathered for ongoing editions of my book

“The Nearest Faraway Place: Brian Wilson, The Beach

Californian celebrations of surfing, hot rodding, and other
forms of sunshine hedonism. But as the music of the new
anthology “The Beach Boys—Greatest Hits Volume
Three: Best Of The Brother Years 1970-1986" (Capi-
tol/Brother) makes clear, the pioneering legacy of the
group was territorial as well as artistic in its strides.

Charlie Wilson’s reminiscences, shared with this visit-
ing writer in 1986, came to mind recently after listening
to kindred words they resemble to a striking degree—the
opening lyrics to the initial track on “The Brother Years,”
namely, “Add Some Music To Your Day,” which describe
the presence of music in everyday life, from “the Sunday
morning gospel” where “the preacher adds it to his
psalms” to the pedestrian insight that “youll hear it while
you're walking by a neighbor’s home.”

The “Buddy” of whom Charlie Wilson spoke was born
William Coral Wilson; he and the former Edith Sthole
were the parents of Hutchinson-bred Murry Wilson,

TO MY

“ ’

by Timo;hy White

Boys And The Southern California Experience” (first
published in 1994 by Henry Holt & Co). As I write this
column, my desk is covered with documents, maps, and
photos pertaining to 200 years of the Beach Boys' ances-
try. There's a daguerreotype portrait from the 1890s of
Brian Wilson look-alike Burns Luzere Wilson (a brother
of William Henry), in which Burns sports the exact hair-
cut—right down to its tidy side part—that Brian had on
the cover of the Beach Boys’ 1963 “Surfer Girl” album.
There are copies of 19th- and early-20th-century news-
paper ads the Wilsons and other blood relatives placed
for their various dry goods stores (Buddy’s distant cousin
A.L. Wilson stocked the region’s only complete invento-
ry of Columbia Records in his shop on Hutchinson’s
North Main Street—a foreshadowing of the period in the
1980s when the Brother label was routed through Cari-
bou Records’ CBS Ine. distribution). There’s also a photo
of the S.S. Anchoria, the steamship that brought the fore-

EARS

father of Brian, Carl, and Dennis and uncle of singer
Mike Love. The Beach Boys themselves met their great-
uncle Charlie, the last living Wilson of his era, only once—when the band
played the Kansas State Fair in 1982 in Wichita. By December 1990,
Charlie was dead, buried with his other settler relations in local Fair-
lawn Cemetery. The Beach Boys generation is likewise fading, with Den-
nis drowned in 1983 and Carl gone in 1998 from cancer.

Hearing “Best Of The Brother Years,” with its wistful odes of trailblaz-
ing hejiras and receding horizons like “This Whole World,” “Long Promised
Road,” “'Til I Die,” “Sail On Sailor,” “The Trader,” “California Saga (On My
Way To Sunny Californ-I-A),” and “Good Timin',” one fears we grasp less
than ever the real meaning of the songs by the Wilsons and their fellow Beach
Boys. In the early '60s, the group’s works were embraced as pop paeans to
blue-sky pastimes and ideals, yet, since the "70s, the main, rather myopic
story has been the scarcity of sunshine in the members’ own lives.

This writer spent much of the late 1980s and early 1990s speaking to
surviving relations (most of them in their 70s and 80s) on the fraternal and
maternal sides of the Wilson clan while trekking through New York, Ohio,
Illinois, Minnesota, Kansas, and California. After retracing the seaward
paths these wayfarers took from Europe to the U.S., and then their diffi-
cult migrations across the desert short grasses of the Great Plains to the
Golden State’s Pacific coast, the “Fun, Fun, Fun” aspects and backstage

bears of Brian Wilson's mother, Audree Korthof, to Amer-
ica, as well as documents in which Audree’s Dutch ances-
tor Aart Arie Korthof renounced his allegiance to the king of Holland in
1894 to become an American citizen; these and other Netherlands-relat-
ed artifacts lend fresh dimension to cuts on “The Brother Years” (“Sail On,
Sailor;” “The Trader,” “California Saga”) that first appeared on the Beach
Boys’ 1973 “Holland” album.

Talking with Charlie Wilson, Audree Wilson, and Garnet Sthole (who
bade sister Edith Wilson goodbye in August 1921 as she boarded the Los
Angeles-bound Santa Fe Scout with her kids, including Murry Wilson
and Love’s future mom, Glee), as well as descendants Brian, Carl, Den-
nis, and Mike, it became clear the immigrant experience seasoned so
much of what the family felt and did in the years leading up to the incep-
tion of the Beach Boys. Indeed, the logo of Brother Records—a Lakota
chief on horseback with outstretched arms—is based on a 1909 bronze
statue (at Boston’s Museum of Fine Arts) by sculptor Cyrus Edward
Dallin titled “The Appeal To The Great Spirit.” Himself a son of West-
ern pioneer stock, Dallin intended the statue to depict Native Americans’
plight as white settlers populated the continent. Dallin saw the Lakota’s
gesture as common to all humanity: “When material plans and helps fail,
we reach out to the spiritual.” Or as the Beach Boys, with tender empa-
thy, once sang, “Hold on, dear brother.”

— PRESIDENT: Howard Lander

_.—
Vice Presidents: Howard Appelbaum, Marie
Gombert, Irwin Kornfeld, Karen Oertley, Ken
Bilboard Music Group Schlager, Joellen Sommer, Adam White

FLIPPO HERALDS ‘STREET’ TALK ON ISAACS

Sometimes you know what you have, but

it’s hard to articulate. Chet Flippo’s piece

on Sonya Isaacs in Billboard (“Isaacs

Makes A Stunning Solo Debut,” Nashville

Scene, Billboard, Feb. 19) gives us words
we've been looking for. Thank you.

And thanks for a great piece.

Randy Goodman

President

Lyric Street Records

Nashville

"LICHTMAN, LITKEI, AND REMEMBRANCE

I became aware of Ervin Litkei’s death
from Irv Lichtman’s Billboard article (“Com-
poser, Wholesaler Ervin Litkei, 78, Dies”) in
the Feb. 19 issue. I want to thank you for
notifying me as well as the industry.

LETTERS

Mr. Litkei [composer of the march “War
And Remembrance” and other popular and
classical works, and owner of a rackjobbing
operation with such major accounts as
Woolworth’s] was one of my very first cus-
tomers when I went to work at London
Records in 1970. He was a very special per-
son to me.

He wasn't easy, but he was always fair. I
always felt when I left his office that I gave
the “store” away, but I always left with an
order (usually bigger than I expected). The
business is much different now than before,
but if we had more Ervin Litkeis it would
be more fun.

To the veterans still in the business who
knew him, you know what I mean. To the
new crop of music executives who didn'’t, I
can only say you missed meeting a one-of-

a-kind figure.
Irv, thanks again for the article.
Joseph Parker
VP sales
ABKCO Records
New York

PRAISE FOR HOW PULIN CALLS SHOTS
What fabulous shots Chuck Pulin got for
the (National Academy of Recording Arts
and Sciences) Heroes Awards Dinner (Bill-
board, Dec. 18, 1999). I especially liked the
picture of Marce Anthony and Celia Cruz
dancing. Chuck always catches the perfect
moment. Thanks for always seeing things so

clearly.

Ann Ruckert
New York

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Top Or The News

8 The Recording Industry Assn.
of America announces increase in
1999 CD shipments but a drop in
other formats.

Arnsts & Music

10 Executive Turntable:
Michael Block is promoted to
senior director of sales at Colum-
bia Records.

26 Lou Reed readies new release
as collected lyrics are published.
26 The Beat: Don Henley pre-
views new music on VH1’s “Story-
tellers.”

28 Boxscore: Marc Anthony
grosses more than $1.7 million in
New York.

34 Continental Drift: New Jer-
sey-based Chlorophyll's fan base
confinues 10 grow.

3
s u&
e ;

LOU REED: P 26

38 Popuiar Uprisings: Rebec-
ca Lynn Howard looks to make a
big splash with debut set on MCA
Nashville.

40 Reviews & Previews:
Albums from Qasis, Shakira, and
Liza Minnelli are in the spotlight.

43 R&B: Ol Skool returns for

MARG ANTHONY: P 28

sophomore set on Keia/Universal.

46 Words & Deeds: Loud's
dead prez look 1o “Get Free” with
new set.

48 Dance: Freestyle diva Shan-
non promises “The Best Is Yet To
Come” on new Contagious
release.

50 Country: Mercury Nashville’s
Eric Heatherly shows old-fashioned
style on his debut release.

54 Classical/Keeping Score:
Tensions rise between classical
labels and public radio during the
Assn. of Music Personnel in Public
Radio’s annual conference.

55 Jazz/Blue Notes: Guitarist
David Fiuczynski fuses various
musical styles on JazzPunk.”

56 Pro Audio: The Audio Engi-
neering Society Convention focus-
s on emerging audio formats.

58 Songwriters & Publishers:
Song plugger Stuart Newton
leaves corporate world fo consult.
59 Latin Notas: Enrique Igle-
sias will open Billboard’s Interna-
tional Latin Music Conference, and
Los Lobos will perform.

INTERNATIONAL

62 Download sites announce
plans to go global.

64 Hits of the World: All
Saints’ “Pure Shores” debuts
atop the U.K. singles chart.

65 Global Music Pulse: Omara
Portuondo is the featured artist in
the third installment of the “Buena
Vista Social Club” series.

Mercrants & MaRKETING
83 The National Assn. of
Recording Merchandisers Conven-
tion in San Antonio examines con-
sumer habits.

90 Retail Track: Sony’'s
absence may dominate confab.
92 Declarations of Indepen-
dents: Rooster Blues rises again
with a little Bottled Malic.

108 Sites + Sounds: The
recent proposal fo temporarily ban
online CD taxation causes debate.
111 Home Video: Interactive
toys lead the way at the annual
American International Toy Fair.
114 Child’s Play: Goofy
direct-to-video release leaps into
stores Feb. 29.

PROGRAMMING

116 Internet and low-power FM
radio stations raise debate at the
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National Religious Broadcasters
Convention.

119 The Modern Age: Verti-
cal Horizon’s Mait Scannell says
he can only write songs he
believes in.
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120 AirWaves: Robbie
Williams enjoys his slow-rising
celebrity status.

121 Music Video: VH1 VP of
programming Mike Tierney heads
to Epic Records.

FEATURES
77 Update/Lifelines: Radio
producer Chris Lane passes away
atage 71
78 Classifieds
132 Between the Bullefs: San-
tana maintains top spot on The
Billboard 200 heading info the
Grammys.
133 This Week's Biliboard
Online
134 Market Watch
134 Chart Beat: "Amazed”
gives Lonestar and BNA their first
No. 1 title on The Billboard Hot
100.
134 Homefront: Enrique Igle-
sias is added to International Latin
Music Conference and Awards
lineup.

E GUEST COMMENTARY?]

Austrian Boycott Would Be Gounterproductive

The following is adapted from a speech
delwered Feb. 22 in acceptance of an award
from the Rock the Vote organzation.

BY STING

I’d like to use this opportunity to
explain a dilemma that has arisen for
myself and other artists over whether we
should play concerts in Austria.

A month ago, a coalition government
was formed in Austria by a right-wing
alliance that includes the so-called Free-
dom Party, led by a charismatic populist
politician by the name of Jérg Haider.
Despite being branded as extremists with
radical nationalistic and anti-immigrant
positions and linked ideologically, histori-
cally, and emotionally with national social-
ism or the Nazi party, they have managed
to strike a chord with the disgruntled and

politically disillusioned to secure a demo-
cratically supported position in parlia-
ment for a number of years, and now gov-
ernment.

‘If any of us still believe in
the power of popular cul-
ture to influence people’s
thinking, then to destroy
the forum within which we

do our work would seem
particularly short-sighted’

Sting is an award-winning A&M recording artist
who has won Grammys this year for pop album
(“Brand New Day’? and male pop vocal perfor-
mance (title track from that album).

This is highly significant and should not
be underestimated. Students of history
will remember that Adolf Hitler was at
first democratically elected. He then used

this position to create a one-party dicta-
torship that would become one of the most
destructive and hateful regimes in the
troubled history of our world. Jérg Haider
is not Adolf Hitler, the Freedom Party are
not the Nazis, but there are enough par-
allels to raise alarm bells.

While there are such political parties in
many countries of the European Union,
this is the first time since the second World
War that an extreme right-wing group has
secured a position in government. This is
significant because it could quite easily
happen elsewhere, when such parties exist
within the democratic framework, where
sections of the community feel disillu-
sioned with the bungling and often corrupt
politics of the centrist parties which have
ruled Europe for over 50 years.

(Continued on page 36)
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BMG Acquires A Roadster. BMG Music Publishing recently acquired Roadster
Music B.V., the Netherlands-based music-publishing catalog of hard rock/heavy
metal label Roadrunner Records. Moreover, BMG and Roadster have estab-
lished a venture under which the two companies will sign songwriters and new
artists. Shown, from left, are Bram Keizer, managing director of BMG Publishing
Benelux; Cees Wessels, president of Roadrunner Arcade Music Group; and
Hans Marx, GM of Roadrunner Arcade Publishing International B.V.

Musicland Selects DOM
Provider & Technology

BY MARILYN A. GILLEN

NEW YORK—The Musicland
Stores Corp.—which operates 1,345
stores under the Sam Goody, Sun-
coast, MediaPlay, and OnCue brands
—has put into place part of its
emerging digital-commerce strate-
gy with the selection of Supertracks
as its preferred service provider for
the digital distribution of music
(DDM) and Preview Systems’ Zip-
lock for Music system as its pre-
ferred DDM technology.

The Portland, Ore.-based Super-
tracks will provide “aggregated con-
tent” from labels to Musicland’s Web
operations, the companies say, and
utilize the Cupertino, Calif.-based
Preview Systems’ technology to

facilitate fulfillment and distribution
(BillboardBulletin, Feb. 23).

The system is expected to go live
near the end of the second quarter,
according to Musicland.

The Minneapolis-based Musicland
also has licensed from Preview what
that company calls a Ziplock Gate-
way. According to Musicland, the
technology—in effect, the front end
of the system—allows the retailer to
remain the “merchant of record” for
all transactions that occur on its site
and therefore determine its own
branding, pricing, bundling, and pro-
motions.

“The Gateway is basically a very
easy piece of code which we designed

(Continued on page 127)

RIAA Stats Show Dip In Formats

’99 Tally Reveals Sharp Drop For Cassettes, Singles; CDs Gain

BY DON JEFFREY

NEW YORK—U.S. sales of cassettes,
music videos, and singles declined
sharply last year, while growth in CD
sales slowed somewhat.

Those are some of the highlights
from the Recording Industry Assn. of
America’s (RIAA) 1999 sales statistics,
which were released Feb. 18 (Bill-
boardBulletin, Feb. 22).

Because of the aforementioned
declines, overall unit sales of recorded
music last year rose only 3.2%, to 1.16
billion from 1.12 billion the year before.

In dollar terms, though, music sales
increased 6.3% in 1999, to $14.6 billion
from $13.7 billion. But this is not an
entirely accurate account of the mar-
ket because the computations are
based on suggested list prices, and
most product is sold at lower prices. In
1998 music sales rose 12.1%, to $12.2
billion.

With sales up 6.3% and units up only
3.2%, the indication is that higher
prices contributed at least three per-
centage points to the dollar increase
last year. Most music manufacturers
did in fact raise list and wholesale
prices last year:

Album sales are the biggest compo-
nent of the market, and the RIA A states
that unit sales of full-length product
were up 5.6% last year. That squares
well with year-end figures reported by
SoundScan in January; the music mar-
ket research firm said that album unit
sales rose 5.9% at retail.

SoundScan COO Michael Shalett
says, “This shows that this time [the
manufacturers’] shipments are close to
our sales.”

In a release accompanying the sta-
tistics, the RIA A says the closeness of
its figure to SoundScan’s indicates that
“retailers are weathering consolida-
tions, continuing to control inventory
effectively, and maintaining an efficient
product pipeline between manufactur-
ers and retailers.”

Gustombisc Pacts With Sony Music

NEW YORK—Stamford, Conn.-
based CustomDisc, which has just sig-
nificantly expanded its online product
offerings via a pact with Sony Music
Entertainment (BillboardBulletin,
Feb. 22), is also stretching at the
boundaries of its “custom music com-
pilation” branding in the marketplace.

The company will announce a new
name “on or about the end of March,”
according to CEO David Gould, who
says the shift is aimed at more accu-
rately reflecting the wider scope of
the company’s current and future
activities.

“Our core is that we absolutely
believe in marketing and distributing
what I call personal entertainment,”
says Gould. “But there are a lot of dif-
ferent forms that can take. It's music,
it’s television, it’s film. It's also all
formats—CD and DVD, downloads,
streaming. We're going to have it all,
and we’re going to have it every-
where. So we believe that our name
needs to parallel our vision with
greater proximity. It’s all about choice
and access, but it's so much more than
just custom CDs in the music space.”

‘We’re going to have
it all, and we’re
going to have it

everywhere’

- DAVID GOULD -

The company’s custom-music
business will be the first to benefit
from its new deal with Sony, howev-
er, under terms of which Cus-
tomDise will gain access to more
than 10,000 “deep and active catalog”
tracks from Sony Music labels for
use in creating custom CDs and cus-
tom MiniDiscs, as well as for busi-
ness-to-business applications.

Product is expected to be avail-
able through CustomDisc in the
spring.

The deal also allows Sony to rein-
troduce full-length out-of-print al-
bums using CustomDisc’s just-in-
time manufacturing technology,
according to the companies.

Only CDs and MiniDiscs are
spelled out in the pact, but Gould
says that “certainly other formats
will be determined in the future as
and when Sony says s0.”

CustomDisc also offers down-
loads from its site, and last fall
introduced a new product line, the
CustomVideoDisc, offering cus-
tomers a choice of four of eight
Alanis Morissette videos for $5.99
with the purchase of any Moris-
sette CD at Tower Records or
Towerrecords.com.

Under terms of the pact, Sony
Music has received an equity stake
in CustomDisc. Gould declines to
disclose the amount of the holding,
other than to term it “significant.”
Sony Music Entertainment al-
ready has stakes in a number of
other Internet companies, including
ARTISTdirect, AudioBase, Digital
On-Demand, Launch Media, Listen.
com, and Yupi.com.

CustomDisc’s other major share-
holder is the radio group AMFM.

MARILYN A. GILLEN

The CD continues to be the big driv-
er of growth. Unit sales of CD albums
rose 10.8% last year, to 939 million
units. Growth, however, has slowed
from the 12.5% increase of 1998. Many
observers say that the CD has become
a mature configuration and that the big
increases of the early to mid-"90s, when
consumers were replacing their vinyl

‘What’s speeding
[up the decline in
cassettes] is that
automakers are
putting CD players
in cars’

- MICHAEL SHALETT -

and tape collections with CDs, are over.

Meanwhile, the cassette’s decline
was sharper last year than in the pre-
vious year, despite attempts by labels,
retailers, and the International Re-
cording Media Assn. to promote the
configuration. Unit sales of cassette
albums fell 22%, to 123.6 million from
158.5 million the year before. In 1998
the decline was just 8.2%.

Shalett says, “While the decline in
cassettes plateaued in recent years,
what’s speeding it up now is that
automakers are putting CD players in
cars. More than 30% of consumers
have CD players mounted in the dash
or in the trunk.”

Singles also had a bad year in 1999.
Cassette singles plunged 46%, to 14.2
million units. Vinyl singles were off
2.5%, to 5.3 million. Even CD singles—
now the dominant configuration for the
format—fell 0.1%, to 55.9 million units.
The declines are the result of labels
releasing fewer commercial singles
into the market or else cutting off man-
ufacturing after they become hits.

The other big loser of the year was
music video. The RIA A points out in
its release that this market is hit-driv-
en and that there were no titles last
year to compare with those of the pre-
vious year. Unit sales fell 28%, to 19.8
million.

Although DVD music video is in-
cluded in the overall music video fig-
ures, the RIAA has broken out the
newer format to show its impressive
growth. DVD unit sales increased
405%, to 2.5 million from 485,000.

As for special markets, which in-
clude mail order, record clubs, and non-
music retailers, unit sales were up
6.1%, to 291 million. This category—
which also covers online sales—
accounted for about 25% of the total
music market. Most of that comes from
record clubs.

Unit sales at retail rose only 2.3%
last year, to 869.7 million. But in dol-
lars, they were up 7.3%, to $13 billion.

The results were tabulated by ac-
counting firm Pricewaterhouse-
Coopers LLP from data supplied by
companies that distributed 90% of the
recordings. The firm uses SoundScan
data to obtain amounts from the other
10% of the market.

Music Industry Scorecard: Jan.-Dec. 1996-99

MANUFACTURERS’ UNIT SHIPMENTS
(MILLIONS NET AFTER RETURNS)

% Change

1996 1997 1998 1999 '98-'99

CDs 778.9 753.1 847.0 938.9 10.8
CD singles 43.2 66.7 56.0 55.9 -0.1
Cassettes 2253 172.8 158.5 123.6 -22.0
Cassette singles 59.9 422 26.4 14.2 -46.0
Vinyl LPs/EPs 29 27 34 29 -14.0
Vinyl singles 10.1 75 5.4 5.3 -2.5
Music videos 16.9 186 27.2 19.8 -28.3
DVD — —_ 0.5 25 405.0
TOTALS 1,137.2 1,063.4 1,1243 1,160.6 3.2
TOTAL RETAIL* 833.9 817.5 850.0 869.7 23

MANUFACTURERS’ DOLLAR VALUE
($ MILLIONS AT SUGGESTED LIST PRICE)

% Change

1996 1997 1998 1999 '98-'99

CDs 99347 99151 114160 12,8163 12.3
CD singles 184.1 272.7 213.2 2224 4.3
Cassettes 18053 1,522.7 1,4199 1,061.6 -25.2
Cassette singles 189.3 133.5 94.4 48.0 -49.2
Vinyl LPs/EPs 36.8 33.3 34.0 31.8 -6.7
Vinyl singles 47.5 35.6 25.7 279 8.4
Music videos 236.1 323.9 508.8 376.7 -27.6
DvD — — 12.2 66.3 442.0
TOTALS 12,533.8 12,236.8 13.723.5 14,5845 6.3
TOTAL RETAIL* 10,768.0 10,785.8 12,165.4 13,048.0 7.3

*RETAIL TOTALS DO NOT INCLUDE RECORD CLUBS AND OTHER SPECIAL MARKETS

Source: RIAA Market Research Commitiee
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BY CHUCK TAYLOR

NEW YORK—Music/video retailer
Trans World Entertainment reports
record net income of $60.6 million on
sales of $517.9 million for the quarter
ending Jan. 29.

The fiscal fourth-quarter figures
compare with net income of $51.5 mil-
lion on sales of $497.7 million for the
same period in the previous year.

Store sales saw an increase of 3%
in the company’s fourth quarter, the
16th consecutive quarter of sales
growth, according to the company.

The company attributes its gains
to its purchase and operation of the
Camelot music stores, as well as a
marked increase in E-commerce at
its Web site, twee.com. Traffic there
was up 74%, to 2.4 million unique vis-
itors, according to the company, com-
pared with 1.4 million in Trans
World’s third quarter.

“We are pleased with our results
and the continued improvement of the

Trans World Has Record
“Net Income For Quarter

Camelot stores acquired in April,”
says Trans World chairman/CEO
Robert J. Higgins in a prepared
statement. “We look forward to the
Camelot acquisition driving an in-
creasing benefit to earnings as the
new fiscal year progresses.”

For fiscal 1999, Trans World re-
ports net income of $61.4 million, or
$1.15 per share, vs. $61 million, or
$1.14 per share, the previous year.
The results take into account a pre-
tax charge of $25.5 million associat-
ed with the acquisition of Camelot
Music. Without the charge, net in-
come was $76.6 million, or $1.44 per
share. Comparable-store sales dur-
ing the year rose 2%.

Trans World operates retail stores
in 44 states; Washington, D.C.; the
Virgin Islands; and Puerto Rico.

Stock in Albany-based Trans
World, which has 967 stores, closed
up 1.23%, to $10.25, on Feb. 23, the
day the results were announced.

Hopes Are High For Hip-Hop Tour

Ruff Ryders/Cash Money Show Boasts Big Lineup, Spending

BY RAY WADDELL
NASHVILLE—It’s being called
the most expensive hip-hop tour
ever mounted, and organizers of
the Ruff Ryders/Cash Money
roadshow say it may also prove to
be the highest-grossing.

Until the late 1990s, multimil-
lion-dollar grossing hip-hop tours
were virtually unheard-of. In
what has been an ongoing conun-
drum for the touring industry,
past hip-hop tours have seldom
been able to transform their art-
ists’ massive success at retail into
box office muscle.

That is, until Puff Daddy’s No
Way Out tour in 1998 racked up
solid numbers. Then Hard Knock
Life, starring Jay-Z, DMX, Meth-
od Man, and Redman, cashed in
to the tune of more than $11 mil-
lion from 37 shows in 1999, ac-
cording to Billboard sister publi-
cation Amusement Business.

Hopes are even higher for the
Ruff Ryders/Cash Money outing,
which began Feb. 23 in Rochester,

New Wiz Ghief Sets Goals For Ghain

BY ED CHRISTMAN
NEW YORK—The Wiz, the 41-
unit, Edison, N.J.-based chain
bought by Cablevision in Decem-
ber 1997, has a new leader and,
for the first time, has made pub-
lic some of its financial results.

In a move to further integrate
the Wiz into the company’s digi-
tal strategies, Cablevision, based
in Bethpage, N.Y., has appointed
Steve Rabbitt senior VP of retail
business, overseeing the chain.

Cablevision’s announcement of
the Wiz’s numbers showed that
the chain lost $10.9 million, on an
adjusted operating basis, on rev-
enue of $206.4 million for the
quarter ending Dec. 31, 1999. In
the corresponding period in 1998,
the adjusted loss before interest,
taxes, depreciation, and amorti-
zation was $4.9 million on sales of
$199.6 million.

The company did not break out

net income for the chain and
instead supplied earnings before
interest, taxes, depreciation, and
amortization (EBITDA), which
were adjusted to subtract the
company’s stock plan expenses
and 2000 remediation expenses.

For the year ending Dec. 31,
the chain’s adjusted operating
loss was $37.9 million on sales of
$603.3 million, vs. an adjusted
operating loss of $27 million on
sales of $496.1 million in 1998.

At its peak before filing for
Chapter 11 bankruptey protec-
tion in 1997, the Wiz had about 63
stores and sales of $1 billion.
Music and video sales were said
to be about $150 million.

The latest numbers from Cable-
vision don’t break out the Wiz’s
music and video sales, but Bill-
board estimates that its revenue
last year from those product cat-
egories was about $90 million.

RECORD COMPANIES. Michael
Block is promoted to senior direc-
tor of sales for Columbia Records in
New York. He was senior director of
regional sales.

Concord Records promotes Nick
Phillips to VP of artist and catalog
development and Alexis Davis to
VP of product development in Con-
cord, Calif. Concord also names
Casey Conroy VP of sales and mar-
keting, Klara Fayershteyn VP of
finance/administration, Shawn
Bates director of national sales,
Audrey Faine director of publicity,
and Jade Mustard director of
accounting.

They were, respectively, director
of marketing, director of product
development, director of sales and
marketing for Hearts of Space Inc.,

BLOCK

JACKSON

CFO for the Theatrical Entertain-
ment Services Corp., national ac-
counts manager for Hearts of Space
Inc., public relations manager for
the Great American Music Hall, and
controller for Mobile Fidelity Sound
Lab.

PUBLISHERS. EMI Music Publishing
promotes Brian K. Jackson to se-
nior VP of creative/A&R, East

In the past, music industry
executives have said they were
not worried about the fact that
the Wiz was not making money
because of Cablevision’s use of
the Wiz as a marketing compo-
nent in rolling out its digital serv-
ices to its cable and telephone
customers in the New York met-
ropolitan area. Cablevision also
utilizes the Wiz to market its pro-
fessional sports teams—the New
York Knicks basketball team and
the New York Rangers hockey
team.

Rabbitt, who previously was
senior VP of consumer telecom-
munications services for Cablevi-
sion’s New York metropolitan
area systems, says the Wiz is set-
ting up Cablevision service cen-
ters to aid the company in rolling
out its digital services. So far, six
stores have such centers, and the

(Continued on page 132)

‘There is a very
strong possibility
that this could be

the highest-grossing
hip-hop tour ever’

- PHIL CASEY -

N.Y. “There is a very strong pos-
sibility that this could be the
highest-grossing hip-hop tour
ever,” says Phil Casey, VP of
International Creative Manage-
ment (ICM), who with partner
Mark Cheatham booked the Ruff
Ryders/Cash Money tour. SFX
subsidiary A.H. Enterprises,
named for founder and president
Al Haymon, is the national pro-
moter.

Tour organizers, however, are
quick to point out that the cur-

rent tour is a different animal
than previous hip-hop roadshows
on several fronts. First of all, it
showcases the top acts of two sue-
cessful rap labels who are coop-
erating on all aspects of the tour.
Secondly, the tour is a national
promotion, purchased coast-to-
coast by SFX Entertainment and
overseen by A.H. Enterprises.
Haymon, whose company was
acquired by SFX last year, is a
veteran producer of such R&B
music mainstays as Budweiser
Superfest.

HEAVY LINEUP
The tour features a bevy of
multi-platinum acts, including
DMX, Eve, the Lox, Drag-On, and
producer Swizz Beatz from the
Ruff Ryders/Interscope label.
Cash Money/Universal acts, who
open the show, are Juvenile, B.G.,
Lil’ Wayne, Turk, and Big Tymers
(Billboard, Dec. 18, 1999).
Hassan Sharis, whose indepen-
(Continued on page 133)

NASHVILLE—Curb recording art-
ist Hank Williams 111 has started to
raise his profile on the road through
a supporting slot on the Beck tour
that will be followed by headlining
dates and a run with the Reverend
Horton Heat.

So far, good press and attention-
getting live performances are driving
sales of Williams’ debut Curb release,
“Risin’ Outlaw.”

The artist’s live shows combine the
traditional elements of his legendary
grandfather with the rowdier stage
presence of Hank Jr., albeit with a
healthy dose of punk influence thrown
into the mix. The result is a unique
blend that’s attracting more attention
on the rock/alternative front than with
traditional country outlets.

Like his father and grandfather,

kenre-Grossing Shows Send
Hank Williams 11I’s Sales Up

Hank Williams 111 exhibits a rebel-
lious spirit. Lately he has taken to
splitting his performance style more
distinetly along the rock and tradi-
tional country lines.

“We still do both, but I don’t like to
put ’em together, because we’ve
freaked out enough people already,”
says Williams. “If people hear I'm
playing at a club, they should learn
the difference between a rock club
and a country club. If they pull up to
the venue and see leather jackets,
mohawks, and piercings, I'd say it
was a rock club.”

The dates with Beck, which ended
in early February, came about when
Burt Stein, Williams’ manager at
Gold Mountain in Nashville, ealled
John Silva of Gold Mountain’s Los

(Continued on page 122)

TURNTABLE

EDWARDS

LESTER

Coast, in New York. EMI Music
Publishing also names Tami Lester
manager of the film soundtrack
division in Los Angeles. They were,
respectively, creative manager, East
Coast, and music supervisor for the
TV series “Cupid.”

Maani Edwards is named direc-
tor of urban musie, West Coast, for
Universal Music Publishing in Los
Angeles. He was creative director

CRONIN CHANLEY

at Edmonds Music Publishing.
Peter Cronin is appointed media

relations for SESAC in Nashville. He

was creative director of Bug Music.

RELATED FIELDS. SFX promotes
Steve Smith to president of its net-
work group in New York. SFX also
names Warren Benjamin VP of
marketing in New York. They were,
respectively, president of SFX’s Al-

bum Network and
senior account

director of corpo-

)‘" rate partnerships

o
! for Universal Stu-
dios Ine.

Julia Michaels
is named VP of
creative affairs for
Fox Music in Los
Angeles. She was director of sound-
tracks for Capitol Records.

Elizabeth Chanley is named di-
rector of publicity for Levine Com-
munications in Los Angeles. She was
a publicist for the Haley Sumner Co.

Deborah Wagnon is named
entertainment attorney for Green-
berg Traurig Law Firm in Atlanta.
She was a partner and lead attorney
for John Mason Partners Ltd.

WAGNON
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Billboard reporters Larry Flick, Gail Mitchell, Chris
Morris, and Melinda Newmwn offer a behind-the-scenes
l view of the Grammys.

\ Whar BECOMES 2 Grammy legend most? For the
evening’s big winner, Carlos Santana, it’s catching up on
technology. “I'm going to learn about Pro Tools,” he told
Billboard after the show. He was captivated by the stu-
dio technology used during the making of “Supernatur-
al,” according to “Smooth” producer Matt Serletic. San-
tana said his sweetest win was best pop instrumental
performance for “El Farol.” “That one touched me the
most,” he said. “I was writing that for my father when
he passed, but I didn’t know it.”

ROB THOMAS SAYS winning the best song award is
a good “first step” toward gaining the recognition he'd
like as a writer and not just as front man of matchbox
20. Thomas, who won for penning “Smooth,” with Itaal
Shur, says he’s been writing with Nashville-based tune-
smiths Phil Vassar and Stephony Smith. “I'm a coun-
try guy at heart,” Thomas said. “I grew up on Merle
Haggard and Willie Nelson.” Country roots aside,
Thomas is wrapping up matchbox 20’s new album, com-
ing May 23 on Lava/Atlantic, called “Mad Season By
matehbox 20.” The band embarks on a club tour as well
in May.

N OT ONLY IS best new artist winner Christina
Aguilera racking up formidable sales for her self-titled
RCA debut, but she’s also indirectly boosting the local
economy of her Pittsburgh hometown—where several
of her former schoolmates are selling her grade-school
pictures. “It’s just a little tacky, but I'm far too busy to
take it too seriously,” she said. Is she ever. The pop siren
is dashing to Europe and Asia for a string of concert
dates immediately following the Grammy ceremony.
When she returns stateside in April, she’ll divide her
time between simultaneously wrapping up a Latin and
a Christmas album. Once the singer completes the two
sets, she’ll prepare for her first headlining tour of the
States, slated to begin in the fall.

ALTHOUGH GRAMMY Legend Award honoree and
MusiCares Person of the Year Elton John said that he’s
“flattered” by all of the attention surrounding the hon-
ors, he added that he views most awards as “utter bull-
shit. Who's to say what’s the best at any given time? The
whole concept is rather odd.” When John isn’t working
on several future projects for Disney, he’s happily “cam-
paigning [for] and nurturing” the careers of several up-
and-coming acts. He said he’s particularly fond of best
new artist nominee Macy Gray, Groove Armada,
Moby, and Backstreet Boys. Of the last act, with whom
he shared the Grammy stage for a rendition of “Philadel-
phia Freedom,” John declared, “They can sing their
asses off. I'm not so sure about those other boy bands.
But Backstreet Boys have my ultimate respect”. . . Billy
Joel, who introduced John’s Legend tribute, did not dis-
count the possibility of some more concert appearances
with John, his former tourmate. “I never said I was retir-
ing,” Joel said. “I never said I'd never play again.” He

Billboard Goes Bagkstage

Grammy Winners Talk About Their Post-Geremony Plans

added that any concert appearances would “not [be part
of] a regular grinding tour.”

ASLEEP AT THE WHEEL leader Ray Benson, who
took home two Grammys for his Bob Wills tribute “Ride
With Bob,” says he already has some new tributes in
mind. “I’d really like to do them for Cindy Walker,
Louis Jordan & His Tympany Five, and Ernest Tubb.
That’s my short-list. It's very realistic. I can do them any
time.”

WILLIAM ORBIT, winner with Madonna for best
song written for a motion picture, television, or other
visual media for “Beautiful Stranger” (from the sound-
track to “Austin Powers: The Spy Who Shagged Me”),
noted that he and the pop icon are near completion of
the still-untitled follow-up to 1998’s Grammy-winning
“Ray Of Light.” With French producer Mirwais on the
studio team, Orbit says the set “advances to the next
creative level” beyond “Ray Of Light,” with a rich, soul-
ful electronic sound. The set is tentatively due on Mav-
erick/Warner Bros. in late spring/early summer.

TONY BENNETT, whose Grammy-winning salute to
Duke Ellington was only the latest in a series of
sparkling tribute albums by the singer, wouldn’t divulge
the nature of his next album, although he added that it
will be another tribute—despite his earlier pronounce-
ment that Ellington would be his last such project. “It’s
such an obvious idea that I'm afraid somebody will steal
it,” Bennett said. The vocalist added that he was looking
forward to his forthcoming tour with fellow Grammy
winner Diana Krall, noting that performing is still a
thrill. “I certainly don’t have to do it. As long as the audi-
ences love me, I'll keep singing. It’s very uncomplicat-
ed.” The pair will start an amphitheater tour in August.

WHILE ACCEPTING the award for best rap perfor-
mance by a duo or group for “You Got Me” featuring
Erykah Badu, MCA’s the Roots talked about bringing
live instrumentation back to the genre. Backstage,
bassist Leon “Hub” Hubbard expanded further on that
premise, saying the trend for the “past 15 years has been
to have a solo person singing or producers” taking on
the musician’s role. “That needs to change,” he empha-
sized. The group is busy with its own record label,
Motive, working with “You Got Me” co-writer Jill Scott
on her upcoming Hidden Beach/Epic debut album and
helming various individual projects. Among them is
drummer ?uestlove’s tour with D’Angelo.

Co-winner and Grammy show performer Badu (who
sang with fellow Grammy winner Diana Krall and
George Benson) cited motherhood—not pressure to
create another “Baduizm”—as the reason why she’s tak-
ing so much time to record her sophomore album for
Motown, due this summer. “There will never be anoth-
er ‘Baduizm.’ I'm not in competition with that,” she said.
“Next to the music, writing is most important to me. But
I also wanted to spend time nurturing my son Seven
[now 2], who's an inspiration. That’s why I've been tak-
ing so long. But I'm in the studio now, and the album’s
just about done.”

N E WS F

E AT UR E

THE ROOTS

odntana Nets Eight Irophies

(Continued from page 3)

Pop” took home seven trophies for
“Thriller” and one for “E.T. The
Extra-Terrestrial” as best recording
for children. Santana’s wins are tied
to his Arista opus “Supernatural” and
include citations for album of the year
and record of the year for the No. 1
Rob Thomas duet “Smooth.”

Retailers believe that the artist and
the album—for which SoundScan
reports sales of 6.1 million copies—
will stay in view for the near future.
“The momentum of that record is just
extraordinary,” says Nat Hoonsan, a
buyer for the Virgin
Megastore in Las Vegas.
“We're selling it to
everyone from rock and
pop fans to hip-hop kids
and beyond.”

Doug Fraser, manag-
er of Coconuts in New
York, says Santana’s
Grammy victories will
only “intensify what is
already enormous con-
sumer interest” in the
album.

Santana’s other Gram-
mys were for pop performance by a
duo/group with vocal (“Maria
Maria”), pop collaboration with vocals
(“Smooth™), rock performance by a
duo or group (“Put Your Lights On”),
rock instrumental performance
(“The Calling”), and rock album
(“Supernatural”).

For Santana, the evening was
everything he'd hoped for. “This is a
supreme moment,” he told Billboard.
“This validates all we're trying to do
... Use music to heal the world.” He
added that he knew when he heard
“Smooth,” it would be big. “I thought,
‘This is a Santana summer song.””

The Grammy show garnered an
overnight Nielsen rating of 7.3 and a
27 share, according to CBS, which
telecast the ceremony. The network
says 59 million viewers nationwide
watched all or part of the show.

Santana’s victories set the tone for
the evening, in which the Grammy

DIXIE CHICKS

voters largely favored familiar acts.
Other multiple winners included
pop/hip-hop trio TLC, who won three
awards out of seven nominations,
including best R&B performance by
a duo or group with vocal (see page
20 for a complete list of winners).

Sting confessed that he was shocked
to win in the best pop album and best
male pop vocal performance cate-
gories (for his A&M set “Brand New
Day” and its title track) against such
currently hot artists as Ricky Martin
and Marc Anthony. “I felt the talent I
was up against was extraordinary and
to win was extraordinary,” he said.

For the second con-
secutive year Dixie
Chicks snared awards
for best country album
and best country perfor-
mance by a duo or group
with vocals. “We all feel
really lucky to have both
our albums honored this
way,” said lead singer
Natalie Maines.

In rap, “You Got Me”
by the Roots with Er-
ykah Badu was honored
as best rap performance
by a duo or group—the act’s first
Grammy. The band’s bassist, Leon
“Hub” Hubbard, was visibly moved
backstage, noting that he was “truly
grateful” for the win. “It’s such an
honor to be acknowledged by our
peers.”

Among the evening’s big surprises
was Christina Aguilera’s victory in
the best new artist category. The teen
siren told Billboard that she figured
that she’d have to “earn more points
in the business” before reaching this
plateau.

Winners for the Grammys were
chosen by 10,000 voting members of
the more than 14,000-member Na-
tional Academy of Recording Arts
and Sciences.

Assistance in preparing this story
was provided by Melinda Newman
and Gail Mitchell m Los Angeles and
Michael Paoletta i New York.
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111 Gould
nange Just One

[hing

About [he

brammys ...

BY RASHAUN HALL

NEW YORK—Everyone has an
opinion on the Grammys. It seems
as though the day after the event,
every music fan at the office water
cooler wants to share his or her
opinions on how various artists per-
formed, what they were wearing,
and, of course, the length of the
show.

In an informal survey, Billboard
asked music industry executives, “If
you could change one thing about
the Grammys, what would it be?”

GURELI

For some, loosening the restric-
tions on certain categories would be
a top priority. “One thing they
should do is allow remixes of songs
that are just as popular as the orig-
inals, like Whitney Houston's ‘It’s
Not Right But It’s Okay’ and Debo-
rah Cox’s ‘Nobody’s Supposed To
Be Here,’ to be considered for nom-
ination in the best dance music
recording,” notes Hosh Gureli,
senior director of A&R for Arista
Records.

Others would like to see the nom-
ination field be more inclusive of
artists of varying degrees of com-
mercial success and critical
acclaim.

NOVIK

CHESTNUT

“It would be nice if the Grammys
were more adventurous in choosing
the nominees,” says Dave Novik,
senior VP of international A&R at
RCA. “For instance, [in the U.K.]
the Brits are similar to the Gram-
mys in the way they handle the
more successful artists, while the
Mercury [Music Prize] focuses
more on the artistic abilities of the
acts. The Grammys have shown
some growth this year by nominat-
ing artists like Susan Tedeschi
based on their artistic abilities
rather than their popularity.”

Another area of potential change
is the ceremony, itself. “It would be
nice if the feel of the show was a bit

MASSENBURG

looser and not so stiff,” says Lee
Chestnut, VP of A&R at Epic. “It
seems as though the Grammys al-
ways seem a little bit self-impor-
tant and reverent. It should be
shorter on time, but I'm sure every-
one says that.”

And, finally, some have very sim-
ple desires when it comes to the
Grammys.

“I would bring it back to New
York,” says Kedar Massenburg,
president/CEOQ of Motown Records.

THE 5TH DIMENSION

The pop novelty song “Bread And
Butter,” a No. 2 hit for the New-
beats on The Billboard Hot 100 in
1964, didn’t win any Grammys, but
lead singer Larry Henley took home
the song of the year trophy 25 years
after “Bread And Butter” was a hit.
Henley and writing partner Jeff Sil-
bar composed “Wind Beneath My
Wings,” which also won record of
the year for Bette Midler.

There aren’t a lot of songwriters
who can pull off a lyric like “My
huckleberry friend,” but Johnny
Mercer made it work in “Moon Riv-
er,” the song he composed with
Henry Mancini that won both song
of the year and record of the year in
1961. “Moon River” was the song-
writers’ second choice for a title,

- They wanted to call it “Blue River,”

but there was already a song with
that title.

The 5th Dimension owes its
Grammy to an honest taxicab rider
in New York. In 1968, the group
was headlining at the Americana
Hotel in Manhattan, and Billy Davis
Jr. went out shopping one after-
noon. He took a cab back to the
hotel and later realized he had left
his wallet in the taxi. Fortunately, the
next passenger found it and called
him with the good news.

The passenger turned out to be
one of the producers of “Hair,” and
Davis invited him to come see the
5th Dimension at the hotel. In re-
turn, the producer invited the group
to see “Hair.” They didn’t get five
seats together, but during the inter-
mission they alf agreed that the
opening number, *Aquarius,” sung
by Ronnie Dyson, was a song they
should record. The medley of
“Aguarius” and “Let The Sunshine

2 2
2 2
2 2

Beat Golumnist
fred Bronson
Takes A Strall

Down Memory Lane

At

CAROLE KING

PAUL SIMONW

STEPHEN SONDHEIM

in” won the record of the year
Grammy for 19689.

Fastest finger question: Put the
following awards in the order that
Broadway composer Stephen
Sondheim received each one for
the first time, beginning with the
earliest:

a) Grammy

b) Oscar

c) Tony

And the answer is: Sondheim
received his first Tony Award in
1963 for “A Funny Thing Happened
On The Way To The Forum.”

He received his first Grammy at
the March 16, 1371, ceremonies,
when the best score for original-
cast album was presented for
“Company.” And he won his first
Academy Award for best song for
1990’s “Sooner Or Later (| Always
Get My Man)” from “Dick Tracy.”

in 1958 they were students at
Queens Coliege in New York, and
she introduced him to music pub-
lishers so he could record demos
for $15 a turn. And in 1970-71, they
won back-to-back Grammys for
record of the year and song of the
year. The two friends are Paul
Simon and Carole King, who was
still Carol Klein when she attended
Queens College. In 1970 Simon &
Garfunkel took home both awards
for “Bridge Over Troubled Water,”
and in 1971 King won song of the
year for “You’ve Got A Friend” and
record of the year for “It’s Too
Late.”

The very first album of the year
was Henry Mancini’s “The Music
From Peter Gunn,” which was No.
1 for 10 weeks on the Biltboard

Continued on page 16
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LAMONT DOZIER

Continued from page 14

album chart. For years the “Gunn”
album held the record for the most
successful television soundtrack,
but in 1985 the “Miami Vice" al-
bum, featuring Jan Hammer’s
instrumental theme, finally topped
“Gunn” by reigning for 11 weeks.
“Miami Vice” didn’t win album of
the year, but Hammer won two
Grammys: one for best instrumen-
tal composition and one for best
instrumental performance.

Lamont Dozier has written 14
No. 1 songs on The Bitlboard Hot
100, but he had to wait for that very
last one before he won a Grammy.
After writing chart-topping hits for
such Motown acts as the Mar-
velettes, the Supremes, and the
Four Tops, Dozier won a Grammy
for collaborating with Phil Gollins
on Collins’ “Two Hearts” from the
“Buster” soundtrack. Dozier and
Collins won the Grammy for best
song written specifically for a
motion picture or television.

George Martin, who won his first
Grammy in 1967 for producing the
Beatles’ “Sgt. Pepper’s Lonely
Hearts Club Band,” has produced
23 No. 1 singles on The Billboard
Hot 100, more than any other pro-
ducer. Steve Sholes, who worked
with Elvis Presley, is in second
place with 16.

The Grammy for album of the
year in 1960 went to Bob New-
hart’s “The Button-Down Mind Of
Bob Newhart,” which is still the
comedy album with the longest run
at No. 1 on the Bitlboard album
chart. Its 14-week reign is followed
closely by the 12-week run of “The
First Family,” by Vaughn Meader,

W I ) . )

Irivia

Biltbaard Ghart
Beat Golumnist
Fred Bronson
Takes A Stroll
Down Memory Lane

3TEVE WONDE

NAT “KING" COLE

in 1962. That satiric look at the
Kennedy family won the 1962
Grammy for album of the year.

LeAnn Rimes, named best new
artist at the 39th annual Grammy
Awards, holds the record for the
longest-running single on The Bill-
board Hot 100. “How Do | Live”
spent a record-breaking 69 weeks
on the survey.

The 1976 winner for album of the
year, “Songs In The Key Of Life" by
Stevie Wonder, was the first album
by an American artist to debut at
No. 1 on the Billboard album chart.
A year earlier, Elton John’s “Cap-
tain Fantastic And The Brown Dirt
Cowboy” and “Rock Of The West-
ies” were the first two albums to
debut at No. 1 on the Biltboard
album chart, but the album of the
year in 1975 was Paul Simon’s
“Still Crazy After All These Years,”
the album that knocked “Rock Of
The Westies” off the top of the
chart.

Songwriter Irving Gordon set a
record in 1991 for the longest gap
between a song charting on the Bill-
board pop singles chart and win-
ning the award for song of the year.
“Unforgettable” by Nat “King” Cole
peaked at No. 12 on the Best Sell-
ers in Stores chart in early 1952,
and won the Grammy in 1991 after
it was newly recorded by Natalie
Cole dueting with her late father.

The highest-ranked U.S. senator on
The Billboard 200 is Sen. Everett
Dirksen, R.-ll., who peaked at No. 16
in 1967 with the spoken-word record-
ing “Gallant Men.” That set won a
Grammy for best spoken word, doc-
umentary, or drama recording.

Tie Billiaard Onling Pall

fans Pick Top Winners

| Billboard Online readers turned
Grammy handicappers Feb. 9-17,
casting their votes in the top cate-
gories. (Only one vote was accept-
ed per person per poll.)

SONG OF THE YEAR

“| Want It That Way,” Andreas
Carlsson and Max Martin
(songwriters)

| — - 1 36.3%
“Smooth,” Itaal Shur and Rob
Thomas (songwriters)

B |27.1%

‘ “Unpretty,” Dallas Austin and
| Tionne “T-Boz” Watkins
| (songwriters)

6%

“Livin’ La Vida Loca,” Desmond
Child and Robi Rosa (songwriters)

L ]122%

“You've Got A Way,” Robert John
“Mutt” Lange and Shania Twain
(songwriters)

L 171%

; Total No. Of Respondents: 3,055

RECORD OF THE YEAR

“| Want [t That Way,”
Backstreet Boys (Jive)

- ~ ] 33.8%

“Smooth,” Santana Featuring Rob
Thomas (Arista)

[ ] 26.6%

“Believe,” Cher (Warner Bros.)

[ 161%
“No Scrubs,” TLC (LaFace/Arista)

] 1a9%

“Livin’ La Vida Loca,” Ricky Martin
(C2/Columbia)

L 186%

Total No. Of Respondents: 2,949

ALBUM OF THE YEAR

“Millennium,”
Backstreet Boys (Jive)

[ , ] 39.6%

“Supernatural,” Santana (Arista)
O 1 37%

“Fanmail,” TLC (LaFace/Arista)
] 16.4%
“Fly,” Dixie Chicks (Monument)

[]49%

“When | Look In Your Eyes,” Diana
Krall (Verve)

D2.2%
Total No. Of Respondents: 3,438

Agullera Brmgs Dut The Vote

BEST NEW ARTIST

1 If it were up to
Christina Aguilera
fans, the teen sen-
sation would rule
the Grammys’ best
new artist category.

Unhke the other voting cate-

gories in the Billboard Online
Grammy poll, which each drew

| an average of some 3,000 re-

spondents (see above), more
than 20,000 music fans came out
to rock the vote in the best new
artist category, with more than
70% falling in the Aguilera
camp. (Only one vote was accept-
ed per person.) Yahoo! alone lists
more than 200 Aguilera fan
clubs on its Web search site.

Christina Aguilera
- |72.2%

Macy Gray
[]7.4%

Kid Rock
[]7.1%
Susan Tedeschi
7%

Britney Spears
[16.3%

Total No. Of Respondents: 21,146
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Sony Music Entertainment’s post-Grammy celebration at Spago’s in Los Angeles
honored winners and nominees. At the soiree, from left, are Thomas D. Mottola,
chairman/CEOQ, Sony Music Entertainment; Polly Anthony, president, Epic Rec-
ords Group; Don lenner, chairman, Columbia Records Group; Michele Anthony,

executive VP, Sony Music Entertain-
ment; and David R. Glew, chairman,
Epic Records Group. (Photo: courtesy
of Sony Music Entertainment)

N ’
\ e

BMG chairman Michael Dornemann,
left, and BMG president/CEO Strauss
Zelnick, right, mingle with V2 Records
recording artist Moby at the BMG
Entertainment post-Grammy party,
held in West Hollywood. (Photo:
Berliner Studio)

Erykah Badu was all smiles after shar-
ing the best rap performance by a
duo or group award with the Roots,
for “You Got Me.” Badu also per-
formed on the show with Diana Krall
and George Benson.

Walter Afanasieff took producer of the
year honors for his work with Marc
Anthony, Savage Garden, Babyface,
Kenny G, Ricky Martin, and Barbra
Streisand.

Even after eight previous Grammy
wins, Tony Bennett’s best traditional
pop vocal performance win for “Ben-
nett Sings Ellington—Hot & Cool”
delighted the veteran singer.

EMI Music Group executives cele-
brate with Grammy nominees and
winners at the company’s post-Gram-
my party at the Hollywood Athletic
Club. Shown, from left, are Ashley
Newton, co-president of Virgin
Records America; Eric Nicoli, chair-
man of the EMI Group; Astralwerks
artist and Grammy nominee Fatboy
Slim; Nancy Berry, vice chairman of
Virgin Music Group Worldwide; Virgin
artist and Grammy winner Lenny
Kravitz; Zoe Kravitz; Ken Berry, presi-
dent/CEO of EMI Recorded Music;
Capitol artist Jurnee Smollett; and
Roy Lott, president/CEO of Capitol
Records. (Photo: Berliner Studio)

Matchbox 20 vocalist Rob Thomas,
left, and Itaal Shur shared song of the
year honors as the co-authors of San-
tana’s “Smooth,” which also featured
Thomas’ lead vocal work.

Grammy Legend Award recipient
Elton John, left, was feted during the
ceremony by his longtime friend and
frequent tourmate Billy Joel.

rammytest!

Executives and artists shared
in the festivities before and after
the Feb. 23 telecast of the 42nd
annual Grammy Awards. Places
to see and be seen at during
Grammy week included the
MusiCares fund-raising dinner
on Feb. 21, the Arista Records
pre-show party on Feb. 22, and
assorted record-company after-
parties. (Photos: Eric Charbon-
neau/Berliner Studio unless oth-
erwise indicated)

&
Arista president/CEO Clive Davis, left,
congratulates Carlos Santana on his
outstanding performance at Arista’s
annual pre-Grammy party, held Feb.
22 at the Beverly Hills Hotel in Los
Angeles. Arista artist Whitney Hous-
ton also performed at the event.
(Photo: Steve Granitz)

Shown at the Warner Music Group post-Grammy party at the Dorothy Chandler
Pavilion at the Los Angeles Music Center, from left, are Time Warner president

Dick Parsons, 143 Records chairman/Warner Music Group senior VP David Fos-

ter, Elektra Entertainment chairman/CEO Sylvia Rhone, Warner Music Group
chairman/CEQ Roger Ames, WEA Inc. chairman/CEO Dave Mount, Warner
Bros. Records Inc. president Phil Quartararo (front), Atlantic Group co-chair-
man/co-CEOQ Val Azzoli, Warner Bros. Records Inc. chairman/CEO Russ Thyret,
Time Warner chairman/CEOQ Jerry Levin, Warner/Chappell Music chairman/CEO
Les Bider, and Atlantic Group co-chairman/co-CEO Ahmet Ertegun. (Photo:
courtesy of Warner Music Group)

Sting celebrates his Grammy wins in the best male pop vocal performance and
best pop album category at the Universal Music Group after-party, held at the
Universal Lot in Universal City. At the event, from left, are Ted Field, co-chairman
of Interscope Geffen A&M Records; Sting; Trudie Styler, Sting’s wife, Tom Whal-
ley, president of Interscope Geffen A&M Records; Jimmy lovine, co-chairman,
Interscope Geffen A&M Records; and Doug Morris, chairman/CEO, Universal
Music Group. (Photo: Jeffrey Mayer/Lester Cohen)

Executives enjoying the MusiCares
dinner on Feb. 21 include, from left,
Warner Bros. Records Inc. president
Phil Quartararo, VH1 president John
Sykes, Island/Def Jam Music Grcup
chairman/CEO Jim Caparro, National
Academy of Recording Arts and Sci-
ences president/CEO Michael Greene,
and Universal Music Publishing Group
worldwide president David Renzer.
The event, held at the Fox Studios lot
in Los Angeles, honored Elton Jchn.
(Photo: Frank Micelotta/Image Direct)

S

Sarah MclLachlan was aglow after col-
lecting the best female pop vocal per-
formance Grammy, for the “Mirrorball”
track “I Will Remember You.”

‘Jubilant” was the only way tc
describe Yolanda Adams, who tallied
her first Grammy win with “Mountain
High . . . Valley Low,” tapped as best
contemporary soul gospel album.

B.B. King took home the ninth tiny
Victrola of his career with a win in the
best traditional blues album calegory,
leading the field with “Blues On The
Bayou.”
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‘* PETITION TO OUTLAW LIVE365.COM FOREVER
SIGN IT FOR THE LOVE OF AMERICA!!!!l!}

]
We the undersigned,
*

— R
wish to express our 100% opposition to Live365.com,

its owners, listeners and mostly it's "MCs"
*helieve that unregulated broadcasting over the Intermet should be outlawed as it
*poses a threat to the national fabric of our country and this great land.
our youth,

call upon our leaders to put an end to the madness that Live365.com is spreading upon
as well as our youth's youth. ®
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Record of the year: “Smooth,” Santana Fea-
turing Rob Thomas, Arista. Producer: Matt Ser-
letic.

Album of the year: “Supernatural,” Santana,
Arista. Producers: Clive Davis, Carlos Santana.

Song of the year: “Smooth,” Itaal Shur, Rob
Thomas, songwriters.

Best new artist: Christi-

na Aguilera.

POP

Best female pop vocal
performance: “I Will
Remember You,” Sarah
MecLachlan, Arista.

Best male pop vocal per-
formance: “Brand New
Day,” Sting, A&M.

Best pop performance
by a duo or group with
vocal: “Maria Maria,” San-
tana, Arista.

Best pop collaboration
with vocals: “Smooth,” San-
tana Featuring Rob Thomas,
Arista.

Best pop instrumental
performance: “El Farol,” Santana, Arista.

Best dance recording: “Believe,” Cher, Warn-
er Bros.

Best pop album: “Brand New Day,” Sting,
A&M. Producers: Kipper, Sting.

Best traditional pop vocal performance:
“Bennett Sings Ellington—Hot & Cool,” Tony
Bennett, RPM/Columbia.

ROCK

Best female rock vocal
performance: “Sweet Child
O’ Mine,” Sheryl Crow,
C2/Sony Music Soundtrax.

Best male rock vocal
performance: “American
Woman,” Lenny Kravitz,
Maverick.

Best rock performance
by a duo or group with
vocal: “Put Your Lights On,”
Santana Featuring Everlast,
Arista.

Best hard rock perfor-
mance: “Whiskey In The
Jar,” Metallica, Elektra.

Best metal performance;
“Iron Man,” Black Sabbath,
Epic.

Best rock instrumental
performance; “The Calling,” Santana Featuring
Eric Clapton, Arista.

Best rock song: “Scar Tissue,” Flea, John
Frusciante, Anthony Kiedis, Chad Smith, song-
writers.

Best rock album: “Supernatural,” Santana,
Arista. Producers: Clive Davis, Carlos Santana.

Best alternative music performance: “Muta-
tions,” Beck, DGC.

R&B

Best female R&B vocal performance: “It’s
Not Right But It’s Okay,” Whitney Houston,
Arista.

Best male R&B vocal
performance: “Staying
Power,” Barry White, Pri-
vate Music.

Best R&B performance
by a duo or group with
vocal: “No Scrubs,” TLC,
LaFace.

Best R&B song: “No
Serubs,” Kevin “She’kspere”
Briggs, Kandi Burruss,
Tameka Cottle, songwriters.

Best R&B album: “Fan-
mail,” TLC, LaFace. Pro-
ducer: Dallas Austin.

Best traditional R&B
vocal performance: “Stay-
ing Power,” Barry White,
Private Music.

RAP

Best rap solo performance: “My Name Is,”
Eminem, Aftermath/Interscope.

Best rap performance by a duo or group:
“You Got Me,” the Roots Featuring Erykah Badu,
MCA.

Best rap album: “The Slim Shady LE” Em-
inem, Aftermath/Interscope. Producers: Jeff

BUBBA HERNANDEZ OF BRAVE COMBO

KRALL

HARRIS

Bass, Marky Bass, Eminem.

COUNTRY

Best female country vocal performance:
“Man! I Feel Like A Woman!,” Shania Twain,
Mercury Nashville.

Best male country vocal
performance: “Choices,”
George Jones, Asylum.

Best country perfor-
mance by a duo or group
with vocal: “Ready To Run,”
Dixie Chicks, Monument and
Columbia/Sony  Music
Soundtrax.

Best country collabora-
tion with vocals: “After The
Gold Rush,” Emmylou Har-
ris, Linda Ronstadt, Dolly
Parton, Asylum.

Best country instru-
mental performance:
“Bob’s Breakdowns,” Asleep
At The Wheel Featuring
Tommy Allsup, Floyd Domi-
no, Larry Franklin, Vince
Gill, Steve Wariner, Dream-
Works Nashville.

Best country song: “Come On Over,” Robert
John “Mutt” Lange, Shania Twain, songwriters.

Best country album: “Fly,” Dixie Chicks,
Monument. Producers: Blake Chancey, Paul Wor-
ley.

Best bluegrass album: “Ancient Tones,” Ricky
Skaggs & Kentucky Thunder, Skaggs Family
Records.

NEW AGE
Best new age album:
“Celtic Solstice,” Paul Win-
ter & Friends, Living Music.

JAZZ

Best contemporary jazz
performance: “Inside,”
David Sanborn, Elektra/
EEG.

Best jazz vocal perfor-
mance: “When I Look In
Your Eyes,” Diana Krall,
Verve.

Best jazz instrumental
solo: “In Walked Wayne,”
Wayne Shorter, Verve.

Best jazz instrumental
performance, individual or
group: “Like Minds,” Gary
Burton, Chick Corea, Pat Metheny, Roy Haynes,
Dave Holland, Concord Jazz.

Best large jazz ensemble performance:
“Serendipity 18,” the Bob Florence Limited Edi-
tion, MAMA.

Best Latin jazz performance: “Latin Soul,”
Poncho Sanchez, Concord Picante.

GOSPEL

Best rock gospel album: “Pray,” Rebecca St.
James, ForeFront.

Best pop/contemporary gospel album:
“Speechless,” Steven Curtis Chapman, Sparrow.

Best Southern, country,
or bluegrass gospel album:
“Kennedy Center Home-
coming,” Bill & Gloria
Gaither & Their Homecom-
ing Friends, Spring House
Music Group.

Best traditional soul
gospel album: “Christmas
With Shirley Caesar,”
Shirley Caesar, Myrrh.

Best contemporary soul
gospel album: “Mountain
High .. Valley Low,” Yolan-
da Adams, Elektra/EEG.

Best gospel choir or cho-
rus album: “High & Lifted
Up,” the Brooklyn Taberna-
cle Choir (Carol Cymbala,
choir director), Atlantic.

LATIN
Best Latin pop performance: “Tiempos,”
Rubén Blades, Sony Discos.
Best Latin rock/alternative performance:
“Resurrection,” Chris Perez Band, Hollywood.
Best traditional tropical Latin perfor-
mance: “Mambo Birdland,” Tito Puente, RMM.
Best salsa performance: “Llego . . . Van Van:

Van Van Is Here,” Los Van Van, Havana Caliente/
Atlantic.

Best merengue performance: “Pintame,”
Elvis Crespo, Sony Tropical.

Best Mexican-American performance: “100
Afios De Mariachi,” Placido Domingo, EM1
Latin/Saragoza.

Best Tejano performance: “Por Eso Te
Amo,” Los Palominos, Sony Discos.

BLUES
Best traditional blues album: “Blues On The
Bayou,” B.B. King, MCA.
Best contemporary blues album: “Take Your
Shoes Off,” the Robert Cray Band, Rykodisc.

AGUILERA

FOLK
Best traditional folk album: “Press On,
June Carter Cash, Risk/Small Hairy Dog.
Best contemporary folk album: “Mule Vari-
ations,” Tom Waits, Anti/Epitaph.

»

REGGAE
Best reggae album: “Calling Rastafari,”
Burning Spear, Heartbeat.

WORLD MUSIC
Best world music album: “Livro,” Caetano
Veloso, Nonesuch.

POLKA
Best polka album: “Polkasonie,” Brave
Combo, Cleveland International.

PUENTE

CHILDREN'S

Best musical album for children: “The
Adventures Of Elmo In Grouchland,” various
artists, Sony Wonder. Producer: Andy Hill.

Best spoken word album for children: “Lis-
ten To The Storyteller,” Wynton Marsalis, Gra-
ham Greene, Kate Winslet, Sony Classical. Pro-
ducers: Steven Epstein, David Frost.

SPOKEN WORD
Best spoken word album: “The Autobiogra-
phy Of Martin Luther King Jr,,” LeVar Burton,
Time Warner Audiobooks.
Best spoken comedy album: “Bigger &
Blacker,” Chris Rock, DreamWorks.

MUSICAL SHOW
Best musical show album: ‘“Annie Get Your
Gun” (new Broadway cast), Stephen Ferrera,
John MeDaniel, producers (Irving Berlin, lyricist
and composer), Angel.

FILM/TVNISUAL MEDIA
Best soundtrack album: “Tarzan,” motion

picture, Phil Collins, Walt Disney. Phil Collins,
Mark Mancina, producers.

Best instrumental composition written for
a motion picture, television, or other visual
media: “A Bug’s Life,” motion picture score,
Randy Newman, composer, Walt Disney.

Best song written for a
motion picture, television,
or other visual media:
“Beautiful Stranger” (from
“Austin Powers: The Spy
‘Who Shagged Me”), Madon-
na, William Orbit, songwrit-
ers (Madonna, artist), Mav-
erick.

COMPOSING/ARRANGING

Best instrumental com-
position: “Joyful Noise
Suite” (from “Joyful Noise: A
Tribute To Duke Ellington™),
Don Sebesky, composer (Don
Sehesky, artist), RCA Vie-
tor/BMG Classics.

Best instrumental ar-
rangement: “Chelsea
Bridge” (from “Joyful Noise:
A Tribute To Duke Ellington”), Don Sebesky,
arranger (Don Sebesky, artist), RCA Vietor/BMG
Classics.

Best instrumental arrangement accompa-
nying vocalist(s): “Lonely Town” (from “The
Art Of The Song”), Alan Broadbent, arranger
(Charlie Haden Quartet West Featuring Shirley
Horn, artists), Verve.

PACKAGING

Best package: “Ride
With Bob,” Ray Benson,
Buddy Jackson, art directors
(Asleep At The Wheel,
artist), DreamWorks Nash-
ville.

Best package, hoxed:
“Miles Davis—The Com-
plete Bitches Brew Ses-
sions,” Ron Jaramillo, Ar-
nold Levine, art directors
(Miles Davis, artist), Colum-
bia/Legacy.

ALBUM NOTES

Best album notes: “John
Coltrane—The Classic
Quartet—Complete
Impulse! Studio Record-
ings,” Bob Blumenthal,
album notes writer (John Coltrane, artist),
Impulse!.

HISTORICAL
Best historical album: “The Duke Ellington
Centennial Edition—The Complete RCA Victor
Recordings (1927-1973),” Orrin Keepnews,
Steven Lasker, compilation producers (Duke
Ellington, artist), RCA Victor/BMG Classics.

PRODUCTION

Best engineered album: “When I Look In
Your Eyes,” Diana Krall,
Verve. Engineer: Al Schmitt.

PRODUCER,
NONCLASSICAL
Producer of the year:
Walter Afanasieff.

REMIXER
Remixer of the year: Club
69 (Peter Rauhofer).

CLASSICAL

Best engineered alhum:
“Stravinsky: Firebird; The
Rite Of Spring; Perséphone,”
Markus Heiland, engineer
(Michael Tilson Thomas, con-
ductor), RCA Victor Red Seal.

Producer of the year:
Adam Abeshouse.

Best album: “Stravinsky: Firebird; The Rite
Of Spring; Perséphone,” Michael Tilson Thomas,
conductor; Andreas Neubronner, producer (Vance
George, Sharon J. Paul, Joyce Keil, choir direc-
tors; Stuart Neill, tenor; Ragazzi, the Peninsula
Boys Chorus; San Francisco Symphony Chorus;
San Francisco Girls Chorus; Stephanie Cosser-
at, narrator; San Francisco Symphony), RCA Vie-

BILL WARD OF BLACK SABBATH

BLADES

HOUSTON

fnd The Grammy Winners Arg .

tor Red Seal.

Best orchestral performance: “Stravinsky:
Firebird; The Rite Of Spring; Perséphone,”
Michael Tilson Thomas, conductor (Joyce Keil,
Sharon J. Paul, choir directors; Stuart Neill,
tenor; Ragazzi, the Peninsula Boys Chorus; San
Francisco Symphony Cho-
rus; San Francisco Girls
Chorus; Stephanie Cosserat,
narrator; San Francisco
Symphony), RCA Victor Red
Seal.

Best opera recording:
“Stravinsky: The Rake’s
Progress,” John Eliot Gar-
diner, conductor; Ian Bos-
tridge; Bryn Terfel; Anne
Sofie von Otter; Deborah
York; Nicholas Parker, pro-
ducer (Monteverdi Chorus;
London Symphony Orches-
tra), Deutsche Grammo-
phon.

Best choral perfor-
mance: “Britten: War Req-
uiem,” Robert Shafer, con-
ductor; Joan McFarland,
Betty Scott, choir directors (Richard Clement,
tenor; Christine Goerke, soprano; Richard Stil-
well, taritone; Maryland Boys Chorus; Shenan-
doah Conservatory Chorus; the Washington Cho-
rus; the Washington Orchestra), the Washington
Chorus.

Best instrumental soloist(s) performance
(with orchestra): “Prokofiev: Piano Concertos
Nos. 1 & 3/Bartdk: Piano Con-
certo No. 3,” Martha Arg-
erich, piano; Charles Dutoit,
conductor (Orchestra Sym-
phonique De Montréal), EMI
Classics.

Best instrumental solo-
ist performance (without
orchestra): “Shostakovich:
24 Preludes & Fugues, Op.
87,” Vladimir Ashkenazy,
piano, Decca.

Best chamber music
performance: “Beethoven:
The Violin Sonatas (Nos. 1-3,
Op. 12; Nos. 1-3, Op. 30;
“Spring” Sonata, Etc.),”
Anne-Sophie Mutter, violin;
Lambert Orkis, piano,
Deutsche Grammophon.

Best small ensemble
performance (with or with-
out conductor): “Colors Of
Love (Works Of Thomas, Stucky, Tavener, Rands,
Etc.),” Chanticleer; Joseph Jennings, conductor;
Teldec Classics International.

Best classical vocal performance: “Mahler:
Des Knaben Wunderhorn,” Thomas Quasthoff,
baritone; Anne Sofie von Otter, mezzo-soprano
(Claudio Abbado, conductor; Berliner Philhar-
monisches Orchester), Deutsche Grammophon.

Best classical contemporary composition:
“Boulez: Répons,” Pierre Boulez, composer (Vin-
cent Bauer, vibraphone; Florent Boffard, piano;
Pierre Boulez, conductor; Frédérique Cambrel-
ing, harp; Michel Cerutti, cimbalom; Daniel
Ciampolini, xylophone,
glockenspiel; Ensemble
InterContemporain; Andrew
Gerzso, electro-acoustic real-
ization; Dimitri Vassilakis,
piano), track from Boulez:
Répons (Répons; Dialogue
De L’ombre double),
Deutsche Grammophon.

Best classical crossover
album: “Schickele: Horn-
smoke (Piano Concerto No.
2 In F Major “Ole”; Brass
Calendar; Hornsmoke—A
Horse Opera),” the Chestnut
Brass Company; Peter
Schickele, piano, narrator
(Cynthia Carr, horn), New-
port Classic.

MUSIC VIDEQ
Best shortform music video: “Freak On A
Leash,” Korn, Immortal/Epic. Terry Fitzgerald,
Bart Lipton, producers, Jonathan Dayton, Valerie
Faris, Todd McFarlane, Graham Morris, directors.
Best longform music video: “Band Of Gyp-
sys—Live At Fillmore East,” Jimi Hendrix,
MCA/Experience Hendrix. Neil Aspinall, Chips
Chipperfield, producers, Bob Smeaton, director.
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BILLBOARD GOES 10 THE GRAMMYS

Do Awards Shine Beyond U.5.

BY PAUL SEXTON
LONDON—The international indus-
try consensus about the gleaming
Grammy statuette is that it loses a
little of its luster in transit.

Major players in some of the
world’s biggest music markets ex-
press the view that the venerable
awards, for all their familiarity with-
in the global industry, do not travel
as well as they might.

Many perceive that public aware-
ness of the Grammys trails not only
behind that of local music award in-
stitutions but of other American arts
events, notably the Oscars.

The National Academy of Record-
ing Arts and Sciences employs New
Jersey-based syndication company
Alfred Huber to sell the show, in a
portfolio that also includes the Os-
cars and other U.S. perennials, such
as the Golden Globes. However, ob-
servers detect a lack of investment
by organizers to increase the Gram-
mys’ international profile, which in
turn limits retail and media commit-
ment and hampers the ability of the
awards to shift serious units for win-
ners and nominees.

Additionally, the ever-increasing
international media acceptance of
other ceremonies, notably the MTV
Europe Awards and the Billboard
Music Awards, is making for a
cramped marketplace.

In the UK., the event is not
screened live, but national public
broadcaster the BBC will air a 90-
minute edit of this year’s show three
nights after the event, at 11.40 p.m.
on Saturday (26). The BBC has also
committed to a special edition of its
teen-oriented “O Zone” show dedi-
cated to the Grammys the following
week. But Trevor Dann, head of BBC
Music Entertainment, who buys the
show and has also championed other
U.S. events, such as the Country
Music Assn. (CMA) Awards on the
network, believes that their impact
on the incustry as a whole should be
greater.

“It’s a pity that the organization
hasn’t worked harder to develop the
international reputation of the
Grammys,” he says, “because that’s
what's needed. It's like [correspond-
ing UK. industry event] the Brits or
anything else: The more money you
put into it, the more you get out.

“But the big thing this vear is that
it’s before the Brits [the UK. event
has been moved back this year to
March 3], which ought to make a
massive difference to the profile of
the event,” he continues. “Instead of
being, ‘So-and-so won a Brit, now
they’ve won a Grammy,’ it ought to
be other way around. At the BBC,
we're very pleased with this.” The
Brits are screened by rival national
broadeaster the ITV Network.

“We tend to put a Grammy [win-
ners] rack in every store, but that’s
from our own initiative. We don’t get
any label support,” says Elspeth

Thomson, marketing director for
Tower Records in the U.K. “There
will always be a slight increase in
sales, but customer awareness of the
Grammys is supremely marginal.”
She adds. “This year, the only possi-
ble exception is Santana, but I sus-
pect that will do better
anyway because of the
record company’s ef-
forts.”

Indeed, the most
prominent nominee at
this year’s event is
already having that
status underscored by
his record company.
Renewed European
trade press advertising
bought by Arista for
Santana’s “Supernat-

market over the past several years,
muinly because of the declining pop-
ularity of American repertoire in
Japan. He says the last time the
Grammys had a major effect on an
artist’s sales, in his experience, was
after Bonnie Raitt’s four-award tri-
umph at the 1990 cer-
emony.

That success helped
hike Raitt’s standing
in other markets too:
For example, two
months after her
quadruple victory,
“Nick Of Time” (Capi-
tol) became her first-
ever UK. chart entry,
although it still didn’t
manage to crack the
top 50.

ural” album promi-
nently mentions the gui-
tarist’s 10 Grammy
nominations in the
artist’s—and the rec-
ord’s—Ilist of achieve-
ments.

Those multiple nods
have been a factor in the
album’s international
achievements in recent
weeks, which saw it
climb to No. 1 in Ger-
many and to the peak of
Music & Media's Ewro-

‘It's a pity that
the organization
hasn't worked
harder to
develop the
international
reputation of

Last yvear, when
Ruffhouse/Columbia’s
Lauryn Hill went home
with five Grammys, her
reputation outside the
U.S. was already
secured, but on other
occasions, the awards
have made a more obvi-
ous contribution to a
U.S. artist’s overseas
standing. James Tay-
lor’s 1998 success via
his Columbia album
“Hourglass” prompted

pean Top 100 Albums the GrammyS’ both the media and pub-
chart in the Feb. 12 lic to reappraise the vet-
issue. —Trevor Dann— eran artist, amplifying

In Japan, this yeal’s pssssssssssesssmsss nterest in the record

Grammys were due to

be broadeast live, as they are every
year, by Japan Satellite Broadcast-
ing (aka WOWOW), at 9 a.m. Feb. 24
Japan time and on tape at 9 p.m. the
same day, with Japanese commen-
tary and translation included.

Kei Nishimura, GM of the presi-
dent’s office at Toshiba-EMI, notes
that U.S.-based awards have had less
and less influence in the Japanese

and leading to his
biggest-ever Luropean tour last
summetr,

In Australia, national network
Seven shows the Grammys annually
through a prime-time delayed tele-
cast, which generally brings in an
audience of about 1.7 million. Tim
Prescott, managing director of BMG
Australix, says a win this year would
guarantee a 20% sales rise for nom-

GERMANY
Echo Awards: Established 1991. Broad-
cast nationally on public TV ARD. TV audi-
ence not published. Not syndicated interna-
tionally. This year's show is on March 9.

UK.

Brit Awards: Established 1977; annual
since 1982. Broadcast on day following cer-
emony on national commercial [TV network.
The audience for 1999's show was 9.1 mil-
lion. Syndicated internationally by Eagle Rock
Entertainment; more than 100 markets sold
in 1999. This year's show is on March 3.

JAPAN

Japan Gold Disc Awards: Now in 15th
year. Broadcast live on NHK (Japan Broad-
casting Corp.) and Broadcast Satellite Chan-
nel 1. The taped version on NHK’s main ter-
restrial Channel 1 achieved a 7%-8%
audience share for 1999’s show. This year’s
show is in mid-March.

The Major International Awards Shows

Record Taisho (taisho means “big prize”):
Now in 42nd year. Broadcast live every Dec.
31 on Tokyo Broadcasting System. The audi-
ence share for 1999’s show was 14.1%.

AUSTRALIA

ARIA Awards: Now in 14th year. Broad-
cast on day following ceremony on national
terrestrial Channel 10 Network; also screened
on pay-TV station Channel V's Australian
service on the night of the show. Audience
for each of last two years’ shows was around
1.8 million. This year’s show will be during
the first week in October.

SWEDEN
Grammisgalan: Established 1969. Broad-
cast nationally on commercial station TV4.
Total audience for 1999 show (two parts)
was 2.58 million. Available via cable/satel-
lite in the rest of Scandinavia. This year’s
show was Feb. 14.

inated BMG acts Santana and TLC.
Their nominations, he says, “give the
releases an added credihility and
profile.”

BMG already has plans to maxi-
mize the Grammy exposure. Clear-
ly in a confident mood, Prescott says,
“After the Grammys, we'll roll out a
marketing campaign tagging their
wins.”

The publicity surrounding the
nominations had a visible effect on
the Australian profile of another
nominated act, Motown’s Brian
McKnight. The label credits Me-
Knight’s nomination as the major
factor in a swift pick up for his “Back
At One” single, which sold around
5,000 copies in four days after the
nominations were announced. “Nor-
mally,” reports a Universal Australia
spokesperson, “we’d expect that
quantity to last at least two weeks at
retail.”

Impact from the Grammys can
also come via the printed word. In
Scandinavia, the most popular
awards shows are the local ones:
Grammisgalan in Sweden, Dansk
Grammy in Denmark, and Spelle-
mannprisen and Hitawards in Nor-
way, with substantial coverage for
the World Music Awards and the
Billboard Music Awards. But though
the U.S. Grammys are not screened
in Sweden, there can be some com-
mercial effect from press coverage
of the event.

Lars Brask, musice buver at 71-
store hypermarket chain Ahlens, the
biggest music retailer in Sweden,
says, “If an artist takes multiple
prizes, it’s usually covered by the
newspapetrs here, and then it can
have a commercial effect.” Noting
the recent Swedish TV coverage of
the CMA Awards, Brask adds, “If
the time slot [11 p.m.] had been dif-
ferent, then I think we could have
seen u sales increase for Shania
Twain and the Dixie Chicks, but the
awards were on too late in the
evening.”

Jeremy Lascelles, managing di-
rector of the musie division of the
Chrysalis Group in the UK., says the
Grammys “will only have [interna-
tional] impact if record companies
use them as a marketing tool. But
they don’t have anything like the
impact of the Oscars.” He believes
the scale of the event and fine detail
of the categories—he jokingly sug-
gests a “best left-handed engineer
award”—coupled with the un-
familiarity of some artists and gen-
res are bewildering to foreigners.

“There are too many obscure,
indecipheruble categories to a Euro-
pean audience,” says Lascelles.
“Something like the CMAs are such
a specific thing, people get it, but the
Grammys have woven a web of ob-
seurity. We're also in danger of being
‘award-ceremonied out'—there are
so many. Every magazine has one;
every TV show has one.”

The Mot
estvte

BY JILL PESSELNICK

LOS ANGELES—While international atten-
tion was focused on the Feb. 23 Grammy
Awards, the National Academy of Record-
ing Arts and Sciences (NARAS) also high-
lighted the local arts community with the
second Grammy Fest, a monthlong series
of more than 50 cultural events.

Michael Greene, NARAS president/CEO,
promised last year that the Grammy Fest
would return in 2000. He says, “One of the
things that was so amazing last year was
to watch theater companies, dance com-
panies, and cultural heritage organizations
come together when the eyes of the world
are focused here at Grammy time, | think
people in Southern California get so tired
of having the culture maligned by East
Coast arts organizations.”

NARAS invited cultural groups ranging
from the ValleyAires Barbershop Chorus to
the Los Angeles Opera to affiliate their
music-related events with Grammy Fest; it
offered the organizations partial financing,
grant funds, or the use of the NARAS iogo.

Fest events, including concerts, screen-
ings, and workshops, “served as a unique
way to cross-pollinate the cultural scene of
Southern California,” Greene says. “Gram-
my Fest helps the chambers of commerce
and the visitors and convention bureaus.”

The fest also encompassed NARAS sta-
ples such as the MusiCares Person of the
Year Tribute dinner, honoring Etton John
this year, and musical education programs
such as the Grammy Concert Series for
Children and Grammy in the Schools.

The academy distributed $40,000 in
grant funds to seven Los Angeles organi-
zations—the Autry Museum of Western
Heritage, the Los Angeles County Muse-
um of Art Film Series, the Jazz Bakery, the
Los Angeles Chamber Orchestra, the
Southern California Blues Society, the
UCLA Center for the Performing Arts, and
the William Grant Still Center.

In addition to the grant, the Jazz Bak-
ery received partial funding for a series of
four Grammy Jazz Jam concerts, which
were scheduled on three consecutive
Monday evenings from Jan. 31-Feb. 21
and on Feb. 20. Ruth Price, founder, pres-
ident, and artistic director for the Jazz
Bakery, says, “We received the sheer
goodwill of the academy. It's almost im-
possible to get people out of their homes
on Mondays, and we've had huge audi-
ences. This has given us the opportunity
to make people aware of us.”

Though Grammy Fest has only been
implemented in the Los Angeles commu-
nity thus far, if the Grammys move back to
New York, Greene makes this assurance:
“Wherever the host city is, the Grammy
Fest will go.”
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‘Third World Gop’ Revisits Reggae

Ryko Palm Soundtrack Brings Latin, Hip-Hop Sound To Classics

BY ELENA OUMANO

The 1972 film “The Harder They
Come” stripped away the superficial
image of Jamaica as a sandy play-
ground to reveal the heart of an
impoverished post-colonial nation. The
movie’s soundtrack introcuced millions
to that island’s rich musicul genius.

The feature film “Third World Cop”
and its accompanying soundtrack—
which bowed Feb. 22—hring that por-
trait up to speed with the “struggle a
yard,” circa 2000. The film debuts
April 21 in U.S. theaters via Ryko
Palm (formerly Palm Pictures).

Like “Harder,” “Third World’s”
soundtrack and film were made
entirely in Jumaica by Jamaicans, and
like the cult classic, the connection be-
tween sound and image is taut and vig-
orous.

The movie stars Paul Camphbell as a
Kingston cop torn between his oath
and his ghetto roots, Carl Bradshaw
(“Harder’s” unforgettable antagonist)
as a chillingly implacable ghetto don,
and Mark Danvers (featured in
“Dancehall Queen,” the former Palm
Pictures’ debut digital feature). “Third
World” is directed by Chris Browne,
produced by Carolyn Pfeiffer, and co-
executive-produced by Palm founder
Chris Blackwell; its tale of searing
personal upheaval parallels deep and
shadowy social conflicts that play out
not only throughout Jamaica but all
over the world.

The soundtrack, produced by the
renowned “riddim twins,” drummer
Sly Dunbar and bassist Robbie Shake-
speare, and executive-produced by
Maxine Stowe, reflects the film’s
urgency, drama, and manic humor, as
well as the universality of its themes.

Its 13 muscular tracks are faithful
to contemporary Jamaica’s day-to-day
rhythms—the syncopated beats of
digital reggae dancehall—but the set
takes the Jamaican dancehall to an
international level by topping that rid-
dim with heavy hip-hop, electronica,

and Latin influences.

“We merged a lot of different in-
strumentations on top of dancehall,
like Latin and hip-hop, but it’s still
dancehall,” says Dunbar:. “We keep on
trying to pull new people into the
music.”

And just as the film’s modern-day
conflicts imply their origins are in
Jamaiea’s history, the soundtrack puts
fresh spins on reggae with new ver-
sions of Junior Murvin’s “Police And
Thieves” (sung by Luciano), Ini Ka-

SLY AND ROBBIE

moze’s “Call The Police” (rap/DJ per-
formance by the Marley Brothers),
and Red Dragon’s revamp of his ’80s
hit “We Run Tings,” which is the set’s
first single. The funk of Kool & the
Gang’s “Jungle Boogie” becomes
“Dungle Boogie,” a Beenie Man-led,
techno-infused homage to a hardcore
Kingston district.

“This is a great time for a reggae
album to come out,” observes Ryko
Palm product manager Rob Watts.
“The importance of Jamaican music is
evident more than ever with the resur-
gence of Bob Marley. This collection of
music is a truly great album that will
be as familiar to the reggae fan as to
more urban club and dance music fans.”

Four mixes of “We Run Tings”
went out on a 12-inch white label to
record pools, DJs, and commerecial
and crossover mix radio Feb. 24.
“We're working from the street up,

building core market awareness very
aggressively in Caribbean communi-
ties,” says Watts. “Street teams, high
schools, restaurants, hair and nail
salons, and other hangouts in about
eight national markets will distribute
postecards, stickers, videos, mixed
tapes, and other products.

‘“Air Jamaica will run the movie’s
trailer on its in-flight system and a
soundtrack sampler hosted by Carl
Bradshaw on an audio channel,” Watts
adds. “It’s a very grass-roots project;
we’re not relying on too much over-
the-top hype.”

College, noncommercial reggae,
and Caribbean radio get the album on
street date, with commercial and
crossover receiving it sometime later.
“We want to work the single first,”
Watts explains.

A commercial 12-inch vinyl single,
featuring two “Dungle Boogie” mixes
on the A side and “We Run Tings” and
Innocent Crew’s “Papers” on the B
side, went out to key indie retailers
nationally Feb. 1.

“When the movie opens, we'll do in-
store promotions for the movie and
soundtrack,” says Watts. “All our mar-
keting efforts weld together the film
and soundtrack, and we're working
closely with our theatrical distribution
division.”

A Web site, www.thirdworldcop.
com, went up in the fourth quarter of
last year and will soon offer a down-
loadable track. A contest is also
planned to coincide with the movie’s
release.

“The ‘Third World Cop’ soundtrack
is an important record coming {rom
the Caribbean music industry, because
this album reinforces the established
fact that the Caribbean is 4 major
international creative and cultural
source for hoth music and film,” says
Donovan Williams, independent label
and distribution manager for Queens,
N.Y.-based distributor/retail outlet VP
Records.

| tories,

BY CARLA HAY

NEW YORK-—Ask people to des-
cribe the Lullaby Baxter Trio’s mu-
sic, and you probably won’t get the
same response twice. That’s be-
cause the Montreal-based act incor-
porates a potpourri of styles, includ-
ing neo-jazz, lounge musie, rock, and
folk. That eclectic mix is showcased
on the Lullaby Baxter Trio’s debut
album, “Capable
Egg.” J -

The album, which
was released Feb. 22 |
on Warner Music in
Canada, is due for a
U.S. release March 7
on Atlantic Records.
Atlantic Records’
international affili-
ates will release the
album in other terri-
including
March 7 in France
and March 20 in the U.K.

The act’s lead singer, Lullaby
Baxter, says that getting a record
deal happened almost by accident.

“It just happened out of nowhere,
and it just plopped in my lap,” suys
the chanteuse, whose real name is
Angelina Teresa Iapaolo. “I never
really sang a lot before I got signed.
Someone asked me to sing jazz stan-
dards at this club in town. So I sang
a few songs, I loved it, and I got ad-
dicted to performing. A friend of
mine gave me a guitar. I started
playing and started writing songs.
We didn’t know anything about rec-
ord deals.”

Buxter (whose stage name was
inspired by the Jack Lemmon char-
acter in the 1960 film “The Apart-
ment”) eventually recorded a demo
with guitarist Mike King and bass
player Tom Small. Her sister, a jazz

LULLABY BAXTER

singer in New York, gave the demo

Lullaby Baxter Trio
Debuts On Atlantic

to Atlantic Records staff producer |

Yves Beauvais, known for his alter-
native work with Olu Dara and Cy-
rus Chestnut, Beauvais immediate-
ly signed the Lullaby Baxter Trio
and produced “Capable Egg.”

As for how she describes the mu-
sic on the album, Baxter comments,
“I saw a review for the album, and
the writer described
it as ‘spacey, bitter-
sweet cocktail con-
fections.” Another
description I like is
that it ‘evokes nostal-
gia for a time that’s
never existed.””

Baxter’s songs are
published by Workin’
Girl Music (BMI).

Because of the
hard-to-categorize
nature of the music,
executives at Warner and Atlantic
say that they are letting media cov-
erage and word of mouth lead the
way for “Capable Egg.”

Atlantic Records VP of associat-
ed labels Steve DeBrow says of the
album, “We feel it’s a really special
record. It’s not an easy record to
format. The press is our lead: We're
going to have articles in Alternative
Press, Pulse!, Mademoiselle.

“Musically, this is diverse, so |

there’s a lot of territory to cover,”
DeBrow adds. “We went to jazz,
alternative, and gay press for this
record. There’s a sense of humor and
wittiness on this record that we think
the gay audience would go for. We
also hired Strong Media, an indie
marketing company, to promote the
record through lifestyle mailings to
cafes, coffee shops, and fashion

(Continued on page 37)
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Reed Offers “Ecstasy’ On Reprise

Release Coincides With L‘allected Lyncs & Wilson Project

BY JIM BESSMAN

NEW YORK—Lou Reed’s new al-
bum, “Ecstasy,” comes out at a time
of maximum activity for the cele-
brated rock singer/songwriter.

The April 4 Reprise Records re-
lease follows the just-published Hy-
perion Books “Pass Thru Fire—The
Collected Lyrics,” a hefty 469-page
hardcover compilation of Reed’s
words from his 1967 “The Velvet Un-
derground & Nico” beginning to the
current disc. And as Reed prepares
to appear in support of both titles,
he’s in Hamburg debuting “Poe-try,”
his latest collaboration with Robert
Wilson, as well as continuing his pho-
tography pursuits, which netted a
special guest exhibitor slot at last
year’s “EXTRAetORDINAIRE”
photo show at the Printemps de Ca-
hors in Paris.

But “Ecstasy” is now the focus of
Reed’s energies, as he proclaims the
recording to be his best ever.

“It’s the culmination of so many
ideas that really come together,” says
Reed—so0 many, in fact, that he
crammed “Ecstasy” to the max.
“There’s only a few seconds [of CD
capacity] left. We ended up using

REED

every last drop of time.”

Indeed, the 14-track disc features
the whopping “Like A Possum,”
which clocks in at 18:03.

“I don’t always do 18-minute
cuts—as you might have noticed,”
says Reed, who publishes though
Lou Reed Music (BMI), adminis-
tered by EMI Blackwood Music Inc.
“The last one was ‘Sister Ray’ [1967]
with the Velvet Underground. But
it’s something I'd been working on a
while and really went for it, then fol-
lowed it with “Rogue,” which is one
minute—just in case people think I
only write long.”

That’s one minute, one second, to

MCA Takes It Slow And Steady
In Developing Zoppi’s Debut Set

BY LARRY FLICK

NEW YORK—MCA is aiming to fol-
low a classic route of artist develop-
ment with Zoppi’s debut, “Suspend-
ed.”

“Everything about this project is
old-fashioned,” says Gary Ashley, VP
of A&R at the label.

The process in creating the set,
which comes to stores March 28,
started last year when Ashley heard
a rough demo of
material by Bob
Zoppi, a Sacra-
mento, Calif.,
singer/tune-
smith. The artist
had been playing
in clubs with his
band, which con-
sists of brothers
Rick and Paul
Vogelsang.

“There was something interesting
in their music, so we decided to take
six months and gradually develop
their music,” Ashley says. “It was
quite refreshing, actually. It wasn’t
the now-standard case of tweaking a
finished album or dealing with com-
petitive bidding. We simply came to-
gether and developed the project in
a thoroughly organice style.”

And that’s precisely how Zoppi
wanted things to proceed. “I didn’t
want to rush through things. If the
songs are good, people will eventual-
ly hear them,” he says.

Ashley and Zoppi enlisted famed
producer Matthew Wilder to helm
the album.

ZOPPI

“Matt is such a musical guy,” says
Zoppi. “We were on the same page
throughout. This album turned out
exactly the way we wanted it to. I
think we covered everything, in
terms of dynamics.”

That spirit of harmony certainly
comes across on “Suspended,” which
kicks off with “Feel Love,” a viscer-
al tune with tight harmonies and a
lead vocal that borrows from the
rhythmic com-
plexity of rap.

The band
members chose
to explore all
musical avenues
open to them,
from the dry
acoustic-flavored
wit of “Suspend-
ed” and the Bea-
tles-esque
“Ashamed” to the choral harmonies
of “Distorted Views” and “What You
Get.”

“All my songs are derived from
real-life situations,” says Zoppi. “I
cannot write fictional lyrics.” He
says that applies in particular to the
set’s first single, “One Sun,” which
offers a poignant look at his early
struggles with his father.

The band is currently rehearsing
for a series of showcases throughout
the U.S. A full club tour is being eyed
for late spring/early summer.

“One step at a time, we're going to
turn people on to what we all think
is a very special piece of musie,”
Ashley says.

be exact. But back to the epic “Like
A Possum,” which boasts a typically
gritty New York Reed lyric.

“‘T’'ve got a hole in my heart the
size of a truck. It won’t be filled by a
one-night fuck,” ” recites Reed. “A lit-
tle country & western for West
Siders.”

Musically, the song features a
droning guitar sound that is key to
the album. “That’s the way those gui-
tars sound,” says Reed, himself a
guitarist who is joined by guitarist

Waking The Dead. Elektra quartet the Deadlights is rehearsing for a tour in
support of its eponymous disc, which went to retail Feb. 22. The hard-rock outfit
is expected to be on the road well into the summer. The album was produced by
Sylvia Massey, and its first single is “Sweet Oblivion,” which shipped to radio on
Feb. 15. Pictured, from left, are band members Duke, Billy Roan; Jerry Montano,
and Jim Falcone.

(Continued on page 30)

Henley Gets To Heart Of Matter On VHT’S
‘Storytellers’; Pumpkins Headed To Gourt

TALL TALES: If there were ever an artist tailor-
made for VH1’s “Storytellers,” it’s Don Henley.
Henley, whose new album “Inside Job” comes out
on Warner Bros. May 23, previewed a number of
cuts from the new project and performed some of
his past hits during the Feb. 19 taping for the cable
program,

Three of the four songs showcased from “Inside
Job,” Henley’s first solo album in 11 years, clearly
reflect the changes Henley has gone through since
1989’s “The End Of The Innocence,” including get-
ting married and becoming a father. Tops among

that Osbourne, wife and manager of OQzzy
Osbourne, “reneged without notice or any warn-
ing” on an Oct. 4, 1999, agreement to manage the
top-selling Chicago-based modern rock act in “a
caleulated, vindictive attempt to damage the group
both emotionally and professionally.” The suit also
alleges that Osbourne induced the band’s tour
accountant/manager to quit on the eve of a Euro-
pean tour and that she refused to return a $150,000
advance she “misappropriated” from the group.
The suit seeks general damages plus punitive and
exemplary damages to be determined at trial.
Osbourne could not be reached

the three was “For My Wed-
ding,” written by Larry John
McNally. The beautiful song,
sung from the groom'’s point of
view, is an unsentimental prayer
of sorts, asking that the husband
and his wife-to-be somehow be
the couple that beats the odds

for comment at deadline.

In other Pumpkins news,
leader Billy Corgan told
Reuters that the group had ful-
filled its contractual obligation
to Virgin with the release of its
new album, “Machina/The

and stays together.

Henley’s softer side, admit-
tedly one he hasn’t often shown
on disc, also peeked through on
“Tdkmg You Home,” a song written, and ultimate-
ly rejected, for the “Double Jeopardy” soundtrack
that was inspired by bringing his child home from
the hospital, and “Everything Is Different Now,”
about the power of love and how it’s changed him.

While the objects of his songs may have changed,
Henley notes that the tunes mine the same ques-
tions he has often addressed in his music: “What is
love? What is community? What is commitment?
What is home?” he said. “I haven't figured it out,
and I hope I don’t for a while, because 1 still have
to make a living.”

While it was wonderful to get a glimpse at the
new material, the highlight was Henley’s reinter-
pretation of a number of hits, including a haunting,
spare reading of “Boys Of Summer” and a poetic,
wise performance of “Heart Of The Matter,” which
Henley said was probably his favorite song he’d
penned, adding, “it took me 42 years to write that
song, to become enough of a man to write it.”

Henley made no secret of how irked he was by
VH1’s mandate that he include Eagles material by
doing a version of “Life In The Fast Lane” that
really defied description and is best left a secret
until the show airs. A broadcast date is still to be
set.

SMASHING SUIT: The Smashing Pumpkins
have sued Sharon Osbourne and her L.A.-based
management company, alleging breach of contract,
breach of fiduciary duty, and fraud. The suit, filed
Feb. 22 in California Superior Court in L.A,, claims

by Melinda Newman

Machines Of God,” which
comes out Tuesday (29). He
adds that the group may re-
sign with Virgin.

The group’s relationship with the label has cer-
tainly ebbed and flowed over the years. In October
1997, the group attempted to leave the label, citing
a California law that allows personal contracts to
last only seven years. Virgin countersued, and the
whole thing was settled out of court with the group
remaining on the label.

A company representative says, “It’s our policy
that we don’t comment on artists’ contracts, but we
have the utmost respect for Billy and the Pumpkins,
and we hope for a continuing successful relation-
ship for many years to come.”

STUFF: Queen Latifah, George Michael, and
Whoopi Goldberg have been added to the list of
performers for the April 29 Human Rights Cam-
paign concert at RFK Stadium in Washington, D.C.
Organizers are also talking to Cher and her daugh-
ter Chastity. Among the already-announced per-
formers are Garth Brooks, Melissa Etheridge,
and the Pet Shop Boys . .. Brian Eno, DJ Lethal,
Steve Earle, Steve Lillywhite, and George
Massenburg have joined the advisory board of
garageband.com. Sir George Martin was previ-
ously named chairman of the advisory board for the
Web site launched in September by ex-Talking
Heads member Jerry Harrison and industry vet
Tom Zito. The site highlights emerging unsigned
acts.

Assistance in preparing this column was provided
by Chris Morris in Los Angeles.
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Arhoolie Raises Savoy-Doucet’s ‘Rooster’

BY JIM BESSMAN

NEW YORK—One of the most tra-
ditional modern Cajun bands brings
its music half a two-step forward
with the Savoy-Doucet Cajun
Band’s fourth Arhoolie album,
“Sam’s Big Rooster (Le Gros
Guime A Sam).”

The March 28 release, like most
Cajun product, contains reworkings
of traditional Cajun fare like
“Alton’s Two-Step,” which ace
accordion maker and player Marc
Savoy first heard at a party when
he was 12. But Savoy also wrote or
co-wrote eight new songs on the
dise, though he hastens to note that
they were well within the bounds of
the Cajun traditions that he so
fiercely protects.

“I guess I know the formula to
make music commercial, but I have
too much respect, pride, and earing
about this part of me—this music—
to do that,” says Savoy. “I have to
live with this guy Mare Savoy and
want to remain at peace with him,
so I do what I like and grew up
with—which comes from the heart
instead of the pocketbook.”

Savoy’s title-track original, notes
his wife and group guitarist Ann
Savoy, is a double-entendre tying in
with the rural south Louisiana
Cajun lifestyle.

“He uses the image of a rooster
to represent a certain type of man,”
she says, interpreting the song’s
spoken Cajun French lyrics. “If the
rooster’s not doing the job in the
henhouse ‘making the chickens
want to jump up and down,” he’s put
in the gumbo.”

The earthiness of the song, which
is based on the famed red rooster
belonging to a farmer neighbor of
Mare’s mother, is characteristic of
Cajun musice, continues Ann.

“Cajuns are very earthy people,
and a lot of their lives and humor
and metaphors are based on natur-
al things like animals and nature,”
she says. “Marc feels people can
learn a lot by watching animals and
likes to keep his music natural to
the point, as he likes to say, where
he could take all his clothes off and
get on all fours and play like that.
He doesn’t want anything to get in
the way of the music, so we try hard
to keep it unaffected and tell real
stories about life in Louisiana.”

Melodically, “Sam’s Big Rooster”
is a totally traditional Cajun two-
step, notes Ann, and it’s distin-
guished, too, by Marc’s authentic
Cajun French.

“It’s pure and not corrupted by
Anglicisms—which is unusual for
someone his age [58],” she says.
“But he was raised by his grand-
parents and has a whole way of see-
ing everything and living like a per-
son who’s a lot older. It’s a dying
breed and why he’s such a rare
Jjewel.”

Ann also wrote material for the
album—via the couple’s Bug-
administered Tradition Music Co.
(BMI)—as did the group’s fiddler
Michael Doucet, who is best known
as the front man of the Grammy-

i :
SAVOY-DOUCET CAJUN BAND

winning Cajun band BeauSoleil.
But it’s Mare’s songs that have
retailer and radio programmer
Todd Ortego so excited.

“We know he knows how to play
them and that they’ll have some
integrity instead of just being coun-
try songs redone in French—which

co-host of “The Swamp & Roll
Show” and “The Front Porch” south
Louisiana music programs on KJJB
Eunice and Internet station
LouisianaRadio.com. “Savoy-Doucet
is the perfect group for someone
who wants real Cajun music with-
out bells and whistles,” he says.
“Accept no imitations.”

“Sam’s Big Rooster” was self-
produced and recorded at Studio
Savoy Faire, a small outdoor
kitchen at the Savoy homestead in
the back of Mare’s parents’ home,
where he attended many Cajun fais
do-do dance parties as a child. The
room has recently been converted
into a studio by eldest son Joel
Savoy, who also plays fiddle on sev-
eral tracks.

“It’s as close to live as we could
possibly get and was the most fun
(Continued on page 34)

most Cajun music seems to be these
days,” says Ortego, owner of the
Musie Machine store in Eunice and
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REED’S NEXT IS ‘ECSTASY,” ON REPRISE

(Continued from page 26)

Mike Rathke. “We’ve been working
a long time to get it—30 years—and
it’s a gorgeous sound. And do you
believe [bassist] Fernando Sanders’
playing? He’s set the bar up a bit
higher this time.”

Drummer Tony Thunder Smith
again rounds out Reed’s core group,
which is augmented by guests in-
cluding cellist Jane Searpantoni and
Reed’s flame, Laurie Anderson, on
electric violin.

“The cello parts are amazing, and
Laurie comes in with the kind of
amazing violin that only she can do,”
says Reed, who produced “Ecstasy”
with Hal Wilner. “The intertwining
textures and things is really, really
good. And the flow: I'm particularly
aware of flow these days—physical-
ly, intellectually, emotionally. I know
people don’t listen in order any more,
but this album is sequenced for a
reason, with a beginning, middle,
and end.”

The album’s title track, Reed says,
is “one of the best songs I've ever
written,” and it expresses “what the
album’s about: ecstasy in its various
comings and goings.” The midtempo
character sketch, together with the
more upbeat rock track “Future
Farmers Of America,” goes to triple-
A stations Feb. 29, accorcing to
Craig Kostich, senior VP of market-

ing for Warner Bros. Records Ine.

The latter song, incidentally, is a
by-product of “Time Rocker,” Reed’s
1996 theatrical collaboration with
Wilson, with whom he’s currently
working on “Poe-try,” which is based
on the works of Edgar Allen Poe. It
is serviced exclusively to heritage
and mainstream rock stations, also
on Feb. 29. In Europe and the conti-
nental U. K., where Reed has a sub-
stantial and active fan base, “Modern
Dance” will be the focus track; the
album releases there a day ahead of
the U. S. street date

Also on April 3, Reed is slated to
perform “Ecstasy” on “Late Show
With David Letterman.” Other U. S.
TV appearances will include “The
Charlie Rose Show” and & Bravo
channel profile. Europe TV appear-
ances include Germany’s “WDR
Fock Palast,” a one-hour special on
France’s NPA TV, and the BBC TV’s
“Later” show; TV specials are also
forthcoming in Spain and Italy.

U. S. tour dates for the MVO Lim-
ited-booked artist begin in late
spring, following a major European
tour mid-April through mid-May.
Warm-up tour dates are set for
Mareh 81 and April 1 at the Knitting
Factory in New York and April 7 at
the Paramount Theater in Asbury
Park, N. J.

Reed is also planning to read from
“Pass Thru Fire” at a New York
bookstore, as well as do a music re-
tail in-store in New York on the al-
bum release date.

Reprise expects heavy press for
“Ecstasy,” and Kostich reports
interviews or features scheduled in
Rolling Stone, Vanity Fair, Time Out
New York, Go, The New York Times
Magazine, Magnet, and George. An
electric press kit has Reed dis-
cussing the album, the book, the
Paris photo exhibit, his collaboration
with Wilson, and the Velvet Under-
ground.

Consumer ads will appear in
Time, Rolling Stone, Revolver, Spin,
and Time Out, and Reed will be the
featured artist for a Viacom/Sonic-
Net.com TV campaign in March on
outlets including VH1, MTV, Nick-
elodeon, Nick at Nite, and TV Land.

Kostich says that a live concert
taping at the Knitting Factory will
be Webeast via the venue’s site and
that Reed’s, Reprise’s, and ARTIST-
direct’s sites will be interlinked to
maximize Reed info, chats, and mer-
chandise availability.

“The album will surely reunite
Lou and his loyal fans around the
world,” says Kostich. “He’s still the
essential modern-day poet of our
time.”

For Chris Nadler, New York-based
senior divisional advertising coordi-
nator of the Sam Goody chain, “Eec-
stasy” sounds like “revitalized Lou
Reed.”

“He’s one of the key artists syn-
onymous with New York, and new
songs like ‘Modern Dance’ are pure
Lou Reed poetry—almost like
watching a movie,” Nadler says. The
album, he adds, reminds him of

Reed’s 1989 masterwork, “New
York.” Jody Denberg, PD at triple-A
station KGSR Austin, Texas, notes
that that album’s “Dirty Boulevard”
still gets play there.

“If he delivers a song that strong
[on ‘Ecstasy’], everyone would love
to play it to death,” he says. “And if
he doesn’t, the album will still
appeal to his cult—which is pretty
large.”

Tam! To Hit The States. Scottish irio Tam! is preparing to visit the U.S. to pro-
mote its full-length debut. “Hello My Friends, Do You Read Me.” Produced by
band member George Christie and studio veteran Ray Shulman, the Roadrunner
collection is due in stcres March 21. “It's all over the map,” Christie says of the
set, which critics compared to the Beastie Boys, Beck, and Happy Mondays
upon its release late last year. Pictured, from left, are group members Christie,

Tam Treaner, and Barney Strachar.
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The Most Listened-to New Tracks On BTN
1 Wanna Love You, Annica Pop, Dance 2
2 Mighty High, Swampadelica R'n B, Funk 2
3 Only Water, Gingham Shmuz Rock, Pop 2
4 Praying, Dezeray's Hammer Pop, Rock 4
5 Night 2 Remember, K.C.B. Jazz, Funk 4
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7 Dora's Box, Quake Hip Hop, Rock 7
8 Big Payoff, Atello Hard Rock, Rock 32
9 Beloved, Mark K. Pop, Dance 2
10 Clearview, Swim Alternative, Rock 28

Weekly Radio BTN rankings are based on audio access requested by the site’s registered and unregistered online audience
for any composition featured on the site.

The Most Outstanding And Available Acts On BTN

am60

Chris Root wants to be nice, write
songs, meet girls and drink Cuba
Libres by a pool. With this in mind,
he called his drummer friend Mackie
(Fun Lovin® Criminals, Bad Brains,
Cromags), and after some chit-chat
about what's cool in music, AM60
was born. In addition to Mackie,
Root brought on D! Vanessa on
Casio, turntables and backup vocals, |
Leon on bass and Chuck Treece on
guitar. The ensemble produces a
sound that grooves around tight,
hammering hip hop drum beats and
the wistful fancies of Root's lyrics
and guitar. At the center of AM 60
is a soul of hip hop/hardcore and
the heart of a poet.

From

Pop, Alternative New York, NY

For further artist details log on to www.billboardtalentnet.com/am60

Recording Contract, Publishing

For-details about these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billooard name is a trademark of BP| Communications, Inc. and is used under license by Talent Net Inc. Participation in

Bitiboard Talent Net does not specify or imply an endorsement from Bitlboard.
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SAVOY-DOUCET

(Continued from page 28)

recording we've had in a while, be-
cause we recorded in back of their
house in Joel’s studio,” says Doucet,
a DoSay Music (BMI) writer. “But
we're like a family band, and we go
in there with all the historical

I knowledge we all carry that mani-

fests itsell in the group.”

Other highlights of the set
include Ann’s original “It Was On A
Sad Saturday,” which borrows from
a Stanley Brothers tune and recalls
the devastation wrought by Hurri-
cane Audrey in 1957. Ann also
points to refurbished rarities like
the mournful “She Made Me Lose
My Mind,” which Marc wrote and
recorded in the '60s with D.L.
Menard, known as the Cajun Hank

‘Marc likes to keep
his music natural
to the point, as he
likes to say, where
he could take all his
clothes off and get
on all fours and
play like that. He
doesn’t want
anything to get in
the way of the
music’

- ANN SAVOY -

Williams. She further cites “Li
Valse D’Evia (Eva’s Waltz)”—*:
beautiful song by our deceased tld—
dling friend Wade Frugs that the
Cajuns are freaking out over”—as
well as “Duralde,” a favorite by the
legendary late accordionist Iry
LeJune, and “Amede Two-Step,”
Mare’s previously recorded tribute
to the late Creole accordionist
Amede Ardoin—one of two live
cuts recorded in Minneapolis with
the local Bonetons Cajun Band.

“People still think Amede wrote
it, which is such a compliment to
me, because it’s very hard for peo-
ple to play music in a bygone style
and have the sound of traditional
musie,” says Mare. “But that’s our
forte—not be frozen in time or
change to country or yippified
Cajun music but evolve, like with
[late great Cajun fiddler] Dennis
MeGee dying and Mare Savoy play-
ing, and then I die and Joel plays.”

Because of Mare’s thriving accor-
dion factory and Doucet’s Beau-
Soleil commitments, the self-man-
aged, Folklore Productions-booked
Savoy-Doucet Cajun Band limits
itself to 20 or so performances a
year. Hence, “promoting them is a
tough cookie,” says Chris Strach-
witz, head of the Koch-distributed
Arhoolie label. Still, the label is pro-
ceeding with plans to host a pre-
release party for the project on
Mareh 12.

Continental Drft 2
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AL NEWS

DOIN’ IT THEMSELVES: Over the past vear, fledgling New Jersey
trio Chlorophyll has managed to accomplish as much (if not more)

than many of its major-label counterparts.
Led by enigmatic singer Pat Jamieson, the band has issued an
eponymous disc that weaves pure-pop hooks into dark, often aggres-
sive modern rock arrange-

A &
o n e ments. _
- Upon the release of its first
Tl album last spring, Chlorophyll
i Vi . -
. landed a five-show commitment
& a8 an opening act for the Ala-
- nis Morissette/Tori Amos 5%:

Weeks tour. While on tour, the
band was featured on the show
“Wild Web TV,” which broad-
casts locally on CBS-TV in Los
Angeles and on E! Entertain-
ment Television nationally.

The group was recently named best new unsigned band by WJSE
Atlantic City, N.J., and has won the Local Licks Web vote on WHTG-
FM Monmouth/Ocean Counties, N.J. The album tracks “Sunny Day
Suicide” and “Transmission” can now be heard on an increasing mun-
ber of stations, including WWCD Columbus, Ohio; WLIR Long Island,
N.Y.; WRAT Point Pleasant, N.J.; and WJSE,

The band’s dise can be purchased at Tower Records in New York,
HMYV in Philadelphia, and Compact Disc World throughout New Jer-
sey. It’s also for sale on the band’s Web site (chlorophyll.net).

Does this band actually need a major label, given the ever-growing
commercial possibilities for an act willing to do it itself? In our opin-
ion, any label Chlorophyll signs with will likely get the better end of
the deal.

For more information, contact Michael Deputato at 201-679-3934
ot 201-488-5603.

CHLOHOPHYLL

METAL HEALTH: If you're a life-long hard rocker, you know that
it's been a hot second since a band with the heart and unbridled ener-
gy of Led Zeppelin and early Aerosmith has emerged. Well, the wait
ends with the onset of American Trashed.

The band formed after videogenic singer Steven Broderick linked
with bassist Brendan Keefe, drummer John “C-Bone” Seastrand,
and guitarists Richie Rivers and Joe after banging around the Con-
necticut club scene in a series of dead-end bands. The five knew they
were on the right track from
their first jam session, which
produced the anthemic “Time
Boinb.”

Judging from the tone of
that cut, with its erunchy gui-
tars and air-punching chorus,
American Trashed huas no
intention of chasing the latest
musical trend. Rather, it pays
homage to the time-honored
bands of hard rock—all the
while seasoning its material
with the requisite pop hooks. The band is shopping a demo of instant-
ly infectious, guitar-charged cuts that are strong enough to go direet-
ly to mainstream rock radio.

The group is also sharpening its stage chops with a series of club
dates along the East Coast circuit over the next month or so. Check it
out, and prepare to be impressed. This is a no-brainer for major labels.

IFor more details, call Adam Waldman of Hunter Management
Enterprises at 212-802-9034, or E-mail him at awaldman
@hotmail.com.

AMERICAN TRASHED

IRISH BEAT: Audrey Gallagher and Neal Calderwood, former
members of now-defunct 4AD act Scheer, have reunited to form Lima.
Based in Northern Ireland, they've cooked up a solid demo of elec-
tronic dance/rock 2 la Garbage—but with more of an edgy, hip-hop-
rhythm base. The duo is planning to come to the U.S. shortly to visit
labels and play a select number of showcases. For information, con-
tact Peter Fleming at peter@schismrecords.com.
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A one-on-one interview with superstar Soraya (Universal) * Paulito F.G. (Fania Records)
Frrique Iglesias and Billboard's Latin Music editor ~ Los Lobos (Hollywood Records) « Nava (RykoLatino)
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Sponsored by BillboardLive.com
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SOHOGRANDHOTEL

310 WEST BROADWAY, NEW YORK NY 10013

212.965.3000 800.965.3000
FAX 212.965.3200

WWW.SOHOGRAND.COM

COMMENTARY

(Continued from page 6)

So now to my dilemma. I person-
ally have two concerts booked in Aus-
tria in June. They are sold-out shows,
but I have to admit that my first
knee-jerk reaction to the political sit-
uation there was to think about can-
celing the shows.

But after a great deal of reflection
I have decided, in fact, to perform the
concerts in June, even though some
of my fellow artists have decided to
boycott the country. While respect-
ing their decision, I hope to be able
to articulate my reasons here,
because I believe that the philosophy
behind Rock the Vote is particularly
appropriate to this dilemma.

To quote Alison Byrne Fields, the
campaign director of this organiza-
tion, “Rock the Vote works to help
young people to recognize that they
have the power to influence the is-
sues that matter to them—education,
violence, health, economics, and the
environment. One way to have influ-
ence, we tell them, is to participate
in the political process by voting,
speaking out, protesting, signing
petitions, educating themselves, edu-
cating others, running for office.”

In other words—engagement,
involvement, and dialogue within the
political process.

We can’t suspend democracy just
because we don't like what crept in
under the door. We have to tackle the
problem through engagement, dia-
logue, and the force of reason. To cre-
ate a cultural boycott of Austria
would, in my opinion, have a negative
effect.

If any of us still believe in the
power of popular culture to influence
people’s thinking, their beliefs, the
way they live their lives, then to
destroy the forum within which we
do our work would seem to be par-
ticularly short-sighted, because after
you've made your dramatic gesture
of not showing up, you have success-
fully limited your means of trans-
mitting your ideas. You have no
forum to express them in, and ren-
der yourself useless in the long term.
But most importantly, you effective-
ly abandon like-minded people with-
in the community.

The Freedom Party is not going to
disband because myself and a few
other artists didn’t turn up at their
shows in Vienna. And make no mis-
take: Political extremism thrives in
an isolated society. Cut off the life-
blood of cultural exchange, ideas, and
viewpoints, and you effectively offer
the whole community on a plate to
those who would subvert it to their
own narrow and xenophobic view of
the world.

To my mind, a cultural boycott has
only ever worked in one instance, that
of South Africa, where the ruling
elite were shamed and ostracized
from the world community. Austria is
still an open society, and pop culture
is a vital channel for it to remain
open.

We must not abandon the idealism
and the courage of young people with-
in Austria to effect positive change.
They need our support and our
friendship. They have a fight on their
hands, and we need to Rock the Vote.
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LULLABY BAXTER TRIO

(Continued from page 25)

tastemakers.”

He continues, “With radio, we're
going to college and noncommercial
triple-A first. ‘Hopscoteh’ is a track
we're going to emphasize in late
March. The Lullaby Baxter Trio is
also included in the Mareh/April
‘Patio Music’ sampler, which is a sam-
pler distributed to upscale hotels.
This record will appeal primarily to
an adult, intelligent audience looking
for interesting new music that doesn’t
fit any one genre.”

Warner Music Canada senior VP/
managing director Kim Cooke adds,
“This record can’t be marketed
through the traditional modes. It’s
not going to be driven by pop radio or

videos. It’s mostly going to be a word- |

of-mouth record, so we're taking a
gradual, grass-roots approach.”
Tim Baker, head music buyer of
Canadian retail chain Sunrise Rec-
ords, believes that the album will need
a solid promotional push behind it.
“The general public has no idea
who the Lullaby Baxter Trio is,” he

“This record will
appeal to an adult,
intelligent audience

looking for new

music that doesn’t
fit any one genre’

~ STEVE DeBROW -

says. “Is this album going to get a lot
of radio airplay? I don’t think so, and
that’s why I don’t think it’s going to
be a big seller. So the artist has a lot
of responsibility to create a demand
for this record.”

The Lullaby Baxter Trio, which is
managed by Rubin Fogel, will make
an appearance on Canadian TV pro-
gram “The Mike Bullard Show” on
Friday (3). The act will also do a
showcase Wednesday (1) in Monti-eal
and Friday in Toronto. The act, which
is seeking a regular booking agent,
will also do a North American tour,
tentatively planned for this spring.

Baxter says, “I'm totally excited
about performing live. The tour is
going to be a lot more pared-down
from the record.”

Meanwhile, negotiations are under
way to release “Capable Egg” in
other countries, according to Atlantic
Records director of international
product development Josh Lerman.
“We're in discussions with Germany,
Switzerland, New Zealand, and other
territories.”

Baxter says, “I was told a long time
ago that making music that’s hard to
define is both a blessing and a curse,
but I see it as a blessing. Hopefully it
will open up something new. I'm here
to communicate and melt people's
hearts. A lot of my steam is knowing
that this is what I’'m supposed to be
doing. There are the rules of the
music industry, and they are also the
rules of the universe. And I think peo-
ple who want to hear different music
will find a way.”
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND SOundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
% — INTERNET SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY top 100 of The Billboard 200 chart. Whe% an album reagrr:es this Ievel,gthe album and the artiSs?'s subsequent albums are immedi-
oS =5 % MARCH 4. 2000 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Tw|Quw g’: ARTIST : TITLE available. () Albums with the greatest sales gains. © 2000, Billboard/BPI Communications.
=2 |32 23| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD}
26 27 22 | YOLANDA ADAMS ELEKTRA 62439/EEG (10.98/16.98) MOUNTAIN HIGH...VALLEY LOW
3 | 18 | PO.D T UNDAMENTAL ELEMENTS OF SOUTHTOWN
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23 4 11 KELIS VIRGIN 47911* (11.98/16.98) KALEIDOSCOPE 48 22 4 LINDA EDER ATLANTIC 83236/AG (10.98/16.98) IT'S NO SECRET ANYMORE
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

HOWARD’S BEGINNING:
Country singer Rebecca
Lynn Howard is already
getting considerable atten-
tion for her self-titled debut
album, due May 2 on MCA
Nashville. The album’s cur-

issue at No. 62. Among the
country stations giving the
song airplay are WCTO Al-
lentown, Pa.; WWGR Fort
Myers, Fla.; WRKZ Harris-
burg, Pa.; and WRNS New
Bern, N.C. The video for the
song is also currently among
CMT’s 30 most-played vid-
eos, according to Broadcast
Data Systems.

The album’s first single,
“When My Dreams Come

Davis’ Blues. Critically ac-
claimed blues singer/song-
writer Guy Davis is embarking
on a world tour to promote his
latest album, “Butt Naked
Free,” due March 14 on Red
House Records. U.S. tour
dates include March 25 in
Davenport, lowa; April 6 in
Philadelphia; and April 12 in
Cambridge, Mass.

dates include Friday (3) in
Milwaukee; March 10 in
Chicago; March 11 in Des
Moines, Iowa; and March 23
in Cleveland.

CLASSICAL PRINCESS:
Violinist Hilary Hahn re-
ceived a Grammy nomination
this year for the album “Bee-
thoven: Violin Concert/Bern-
stein: Serenade,” which got a
nod in the category of best

Friday (3) and Sunday (5) in
New York; Saturday (4) in
Columbia, Md.; March 11

REGIOMAL HEATSEEKERS NQ. 13

NORTHEAST
3 Doors Down, The Better Life

instrumental soloist(s) per-
formance (with
orchestra). The set
was also a No. 11 hit

True,” peaked at No. 65 last
year on the Hot
Country Singles &
Tracks chart.

The Butler Did It. Former
London Suede member
Bernard Butler has re-

- " MOUNTAIN -
| | Kittie, Spif

Danny’s ‘Dream.” Con-
temporary Christian singer

Casino in Las Vegas. He
recently signed a deal with
the Mirage to open his
own 1,200-seat theater
there. The Las Vegas-
based singer is also
reportedly involved in an
Aaron Spelling-produced
sitcom to air this summer.
Gans’ debut album,
“Brand New Dream,” is set
for release Tuesday (29)

The release of
Howard’s debut al-
bum comes after a
major letdown for
the  Kentucky-

record deal with
Rising Tide Rec- -
ords, which subse-
quently went out
of business.

Now starting
over with MCA
Nashville, she is ex-
pected to tour behind her
debut album after its re-
lease.

last year on the Top
Classical Albums
chart. Hahn's next
album, “Meyer,
Barber: Violin Con-

e
\I EAST NORTH CENTRAL
f Kittie, Spit
E T —‘q'l
WEST NORTH CENTRAL
3 Doors Down, The Better Life
: J,_ m———— |V

—

PACIFIC

System Of A Down, System Of A Down

=
THE REGIONAL ROUNDUP

= SOUTH ATLANTIC

Sonique, Hear Me Cry

Danny Gans has been : . MIDDLE ATLANTIC A “People Move On,” was

headlining his own show raised singer. In Sonique, Hear Me Cry certqs, will feature certified gold (selling over

at the Mirage Hotel and 1997, at the age of i the first work com- 100,000 copies) in his
18, she signed a > =" missioned for her. ’ P

The new album is
i set for release

N\ /

SOUTH CENTRAL
The 3rd Wish, SPM |

Rotating top 10 lists of best-selling titles by new and developing artists.

WEST NORTH CENTRAL

MIDDLE ATLANTIC

Tuesday (2) on So-

ny Classical.
Hahn will be on
the cover of the
May issue of classi-
cal music magazine

Gramophone.

Her performance of the
album’s music with the St.
Paul (Minn.) Chamber

turned with his second
solo album, “Friends And
Lovers” (Columbia). But-
ler's 1998 debut atbum,

native U.K., according to
the record label. He was
also nominated that year
for a Brit Award as best
new male artist. The first
single from “Friends And
Lovers” is “I'd Do It Again
If | Could,” which has been
serviced to modern rock
radio.

and 12 in Stamford, Conn.;

on Myrrh Records. G 3 Doors Down The Better Life Sonique Hear My Cry g . .
Y ETTING DISTURBED: PO, The Fundamental Elaments Of Soutntown | 2. RO.D. The Fundamental Elmerts OrSoutown |~ Orchestra will also receive  March 17 and 181n Salt Lake
_ Chicago-based metal band el ?C’eam'" For My_su"p"" e p— national exposure when it is ~ City; April 5 in Los Angeles;
rent single, “Out Here In  Disturbed is on tour in sup- Static-X Wisconsin Death Trip Amber Armber broadcast on Minnesota April 17 in Kenosha, Wis.;

The Water,” has charted on
Hot Country Singles &
Tracks, where it stands this

port of its debut album, “The
Sickness,” due March 7 on
Giant/Reprise Records. Tour

cOINPPAWNS

System Of A Down System Of A Down
Youngstown Let's Roll

Steps Step One

Brad Paisley Who Needs Pictures

. Alecia Elliott I'm Diggin' It

Gov't Mule Life Before Insanity

System Of A Down System Of A Down
Beth Hart Screamin’ For My Supper

. Outsidaz Night Life (EP)

. The Suicide Machines Suicide Machines

SeINOMPwN -

Public Radio on March 27.
She will also embark on a
U.S. tour. Tour dates include

May 11 and 12 in Washing-
ton, D.C.; and June 3 and 4 in
Albuquerque, N.M.
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P THE SMASHING PUMPKINS

Machina—The Machines Of God

PRODUCER: Flood, Billy Corgan

Virgin 48936

The Smashing Pumpkins’ 1995 double-
album, “Mellon Collie And The Infinite
Sadness,” was a tour de force that marked
a commercial and artistic triumph for the
band. That’s the good news. Now for the
bad: That album has cast a long shadow
the Pumpkins have been trying to step out
of ever since. Unfortunately, the band’s
latest effort doesn’t come close to match-
ing the sonic glory of “Mellon Collie.”
Even though “Machina” reunites the orig-
inal Pumpkins lineup—Ilead singer/song-
writer/producer Billy Corgan, guitarist
James Tha, drummer Jimmy Chamberlin,
and bassist D’Arcy—much of the magic is
missing. Lackluster tracks like “Rain-
drops + Sunshowers,” “The Scared And
Profane,” and “The Imploding Voice” lack
focus and, at best, sound like B-sides.
“Heavy Metal Machine” tries self-con-
sciously to be left-of-center. Even stand-
out track “The Everlasting Gaze” some-
what mimics a previous hit (“Zero”), down
to the break in the chorus where Corgan
sings/rants. Speaking of which, those who
think that Corgan’s trademark whiny
vocal style is annoying will find it even
harder to tolerate on this album. Gone are
the irresistible choruses and biting revela-
tions that filled previous Pumpkins releas-
es. On “Machina,” the Pumpkins don’t
sound ereatively bankrupt as much as
they sound burned out, uninspired, and
not living up to their potential.

P VARIOUS ARTISTS

The Next Best Thing

PRODUCERS: various

Maverick 47595

Preceding the March 3 theatrical release
by more than a week, the soundtrack to
“The Next Best Thing” is a pop/dance
punter’s dream—even if the set’s first sin-
gle, Madonna’s jangly Erasure-hued cover
of Don McLean’s early-"70s hit “American
Pie” (with backing vocals from actor
Rupert Everett), is failing to click at radio.
A groovy mix of global beats, the sound-
track intertwines the old with the new.
Key tracks include Groove Armada’s “If
Everybody Looked The Same,” Moby’s
“Why Does My Heart Feel So Bad?,” and
Beth Orton’s “Stars All Seem To Weep”
(produced by Everything But The Girl’s
Ben Watt). Also shining bright are Olive’s
cover of 10ce’s “I'm Not In Love,” Man-
dalay’s “This Life,” and Madonna’s “Time
Stood Still,” which, like the aforemen-
tioned “American Pie,” the singer co-pro-
duced with William Orbit. Madonna wor-
shippers take note: Both “American Pie”
and “Time Stood Still” will be available
only on this soundtrack.

% THE KENNEDYS

evolver

PRODUCER: Pete Kennedy

2Zoé Records 01143-1009

This Rickenbacker-rocking, patchouli-
scented fourth album by the Kennedys is

& MUSIC

SPOTLIGHT

OASIS

Standing On The Shoulder Of Giants
PRODUCERS: Mark “Spike" Stent, Noel Gallagher
Epic 63586

Call it Oasis’ “Achtung Baby” On
“Standing On The Shoulder Of
Giants,” the brothers Gallagher—lead
singer Liam and musical mastermind
Noel—have tossed the Big Rock atti-
tude and dense guitars of 1997’s “Be
Here Now” in favor of samples and
club culture influences. While hardly a
dance record, the result is a lighter,
more hook-driven album that finds the
band—minus the now departed Paul
“Bonehead” Arthurs and Paul “Guig-
sy” McGuigan—back in the pop-
friendly territory of 1995’s hit machine
“(What’s The Story) Morning Glory?”
Oasis, never afraid to admit it musical-
ly stands on the shoulders of giants,
continues to wear the Britpop influ-
ences on its sleeve in songs like “Who
Feels Love?” and the two Noel-fronted
numbers, “Where Did It All Go
Wrong?” and “Sunday Morning Call.”
But as the band matures, it’s increas-
ingly less beholden to the work of oth-
ers. Infectious rockers like “Put Yer
Money Where Yer Mouth Is” and “Go
Let It Out” can only be described as
vintage Oasis.

the best of their best. It also playfully
celebrates the jangly rock branch (Beat-
les, Byrds, Crenshaw, Petty) of pop—
though new influences this time out man-
ifest in the vintage Brazil 66-ish
wordless-vocal/instrumental “Girl With
The Blonde Eye” to programmed, funk-
tinged beats. The all-original songwrit-
ing is tops. The husband-and-wife team,
near-saints back home in the Washing-
ton, D.C., metro area, have won many
other converts through their endless
club/coffeehouse touring. Maura, a star-
ry-eyed lyricist, is a riveting and appeal-

SPOTLIGHT

SHAKIRA

MTV Unplugged

PRODUCERS: Shakira Mebarak R., Tim Mitchell
Sony Discos 497596

With two albums under her (Calvin
Klein) belt—1996’s “Pies Descalzos”
and 1998’s “Dénde Estan Los La-
drones?”’—Colombian singer/song-
writer Shakira has cleverly disman-
tled, and reconstructed, the rules of
Latin pop music. Taking a cue from
Canadian sister-in-song Alanis Moris-
sette, Grammy nominee Shakira has
injected her music with gritty rhythms
(both acoustic and electronic), smart
and sometimes sassy lyrics, and mem-
orable melodies. Standing head and
shoulders above this delicious land-
scape is that voice, brutally honest and
achingly heartfelt. Like Morissette,
emotion is at the center of Shakira’s

[SHAKIRAS wnusn)
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musical world. Because of that, her
songs can be comprehended by all,
making them the second universal lan-
guage. Recorded live in New York last
summer for the singer’s special for
MTYV Latin America, “MTV Un-
plugged” finds the singer gloriously
revisiting songs from her two albums,
with heavy emphasis on the sopho-
more set. Highlights include the dub-
infused roots rocker “Estoy Aqui,” the
anthemie “Si Te Vas,” the power ballad
“T4,” and the rhythmically savvy
“Ojos Asi.” With the release of “MTV
Unplugged,” Shakira is well-poised to
build upon her Latin fan base, which
has been there since day one. Of
course, this only bodes well for her fu-
ture, which includes an English-lan-
guage album.

ing vocalist; Pete is one of the great
stringed-instrument heroes of the mid-
Atlantic. The basic tracks were appar-
ently recorded by the two in motel and
hotel rooms from Tennessee to Nevada,

SPOTLIGHT

LI vae 8T Twe Patace

LIZA MINNELLI

Minnelli On Minnelli: Live At The Palace
PRODUCERS: Phii Ramone, Bily Stritch

Angel Records 24905

Since she starred in “Minnelli On Min-
nelli” on Broadway last December,
Liza Minnelli’s loyal following has
been patiently waiting for a live
recording of the show. Not one to dis-
appoint—Ilook to the entertainer’s pre-
vious live recordings like “Liza With A
‘Z’ " and “Liza: Live From Radio City
Music Hall”—Minnelli delivers the
goods on Tuesday (29), when this daz-
zling set streets. (On the same day, she
is scheduled to receive the National
Assn. of Recording Merchandisers’
Chairman’s Award for sustained cre-
ative achievement.) Recorded over two
nights at the Palace Theatre, “Minnelli
On Minnelli”—a loving tribute to her
late father, film director Vincente Min-
nelli—focuses on American standards
culled from such Vincente Minnelli
films as “Meet Me In St. Louis,”
“Kismet,” and “Gigi,” among others.
While devoted fans will have a difficult
time picking out favorite moments,
“The Trolley Song,” “Shine On Your
Shoes,” and “I’'m Glad I'm Not Young
Anymore” (complete with fab updated
lyries) will surely be at the top of the
list. Of course, the closing number, the
John Kander/Fred Ebb-penned “I
Thank You”—written specifically for
the show—is, without doubt, a future
Liza classic. Produced by Phil Ramone
and Billy Striteh, “Minnelli On Minnel-
1i” is only enriched by the endearing
liner notes penned by Rex Reed.

but listeners wouldn’t know that from
Pete’s production and mixes, which are
simply stunning. Check out “Pick You
Up” and the buoyant inanity of the act’s
Japanese-pop-goes-Harrisonia “Good
Morning Groovy.”

K VARIOUS ARTISTS

Twentieth Century Blues: The Songs Of Noél Cow-
ard

PRODUCERS: various

Kala/lchiban/Ped 4601

Arriving two years after its initial release
in the U.K.—and two months after what
would’ve been Coward’s 100th birthday
(Dec. 16, 1999)—this delectable recording
is now ready to be devoured by American
ears. Benefiting the Red Hot AIDS Chari-
table Trust, “Twentieth Century Blues”
has been lovingly compiled by Tris Penna
and the Pet Shop Boys’ Neil Tennant.
With the spotlight on British acts, the 15-
track set finds Texas, the Divine Comedy,
Marianne Faithfull, and Robbie Williams
wickedly reinterpreting “Parisian Pier-
rot,” “I've Been To A Marvelous Party,”
“Mad About The Boy,” and “There Are
Bad Times Just Around The Corner,”
respectively. Paul McCartney (“A Room
With A View”), Bryan Ferry (“I'll See You
Again”), and Sting (“I'll Follow My Secret
Heart”) keep things simple and fairly dis-
ciplined—not that there’s anything wrong
with that. For sheer beauty, look no fur-
ther than Shola Ama (accompanied by
Craig Armstrong) doing “Someday I'll
Find You,” which is awash in blissful
orchestral maneuvers, lush atmospherics,
and Ama’s heartfelt delivery.

R&B/HIP-HOP

% KID KOALA

Carpal Tunnel Syndrome

PRODUCER: Kid Koata

Ninja Tune 1034

Of the four elements of hip-hop (MC, DJ,
breakdance, and graffiti), the DJ has
often been overlooked. However, turntab-
lism (i.e., creating music with two or more
turntables) is an art form that has recent-
ly made DJs the stars of their own shows.
Among this crop of up-and-coming mixolo-
gists is the 24-year-old Kid Koala. His
debut album, “Carpal Tunnel Syndrome,”
is 4 fine example of how turntablism
allows artists to bend the rules of music
and sound. Equipped with three turnta-
bles, one mixer, several 8-track recording
devices, and a whole lot of vinyl, Koala has
crafted a collage of varying samples and
breakbeats into one c¢haotic joy ride. The
hip-hop influence is unmistakable on
“Fender Bender,” with a melody that’s
strongly reminiscent of late-'80s rap—
easy, light, and perfect for a little head-
nodding. Such songs as “Music For Morn-
ing People” can take a narrative form with
the help of various samples. This experi-
mental set offers just a taste of what
turntablists have to offer.

(Continued on next page)

COMMANDER CODY

Live At Gilley's

PRODUCER: Alan Rubens

Q Records/Atlantic 92865

By the time of this live recording in
1982 at Gilley’s in Pasadena, Texas,
Commander Cody had outlived his first
band, the Lost Planet Airmen, but was
still going strong with his pioneering
country rock. Essentially a rocking bar
band, the group did one live album for
MCA in 1974 (“Live From Deep In The
Heart Of Texas”) that came very close
to capturing the full extent of Cody’s
manic stage sound. “Live At Gilley’s,”
on the other hand, is better than no live
album, but only just. The opening cut,
“It Should Have Been Me,” consists
mainly of high-hat and vocal. The sound
gets better, but live cuts strung togeth-
er don’t necessarily equal a live stage
show. Especially irritating is the inclu-
sion of only part of the spoken intro to

VITAL

Cody’s classie hit “Hot Rod Lincoln.”
The album includes Cody’s famous hip-
pie anthem, “Down To Seeds And Stems
Again,” as well as his signature song

RE

DER

Oby

comm

“Beat Me Daddy (Eight To The Bar).”
For non-Cody initiates, this would make
a fair introduction.

ISSUES®

WES MONTGOMERY

Dangerous

REISSUE PRODUCER: Orrin Keepnews

Milestone 9298

This album’s bound to please the many
fans of the late guitar great. In the
early '60s, before his best-selling
pop/jazz excursions—and alongside
Miles Davis' rhythm section, tenor giant
Johnny Griffin, and the excellent but
largely forgotten West Coast group the
Mastersounds, whose members includ-
ed Montgomery’s brothers (Buddy and
Monk on vibes and bass, respectively)—
Montgomery was a phenomenon, an
absolutely original killer-diller, straight-
ahead player, scorching everybody with
single-note and “octave” solos. Have no
worries that this collection might scrape
the bottom of the barrel and tarnish his
reputation. On the contrary, this materi-
al is top-notch, some previously avail-
able only on the mammoth “complete

recordings” set, and the live date with
the Mastersounds has never been
issued. Brother Buddy shines and
comes off as co-star here. Check out

“Stella By Starlight” and “Green Dol-
phin Street.”

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (B> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (4 ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Bradley Bambarger (classicalworld/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age); Brian Garrity (pop/NY).

40

www.billboard.com

WwWWwWWwW.americanradiohistorv.com

BILLBOARD MARCH 4, 2000


www.americanradiohistory.com

Reviews & Previews

(Continued from preceding page)

SAMMIE

From The Bottom To The Top

PRODUCER: Dallas Austin

Freeworld/Capitol 23168

Singing since the age of 4, 12-year-old
Sammie is making considerable consumer
and media noise with the R&B/pop confec-
tion “I Like It,” the first single from his
debut album, “From The Bottom To The
Top.” Grammy-nominated producer Dal-
las Austin deftly taps into today’s teen
pop craze, having the preteen tackle the
top-of-mind concerns that drive the often
angst-ridden, awkward world of the typi-
cal teenager: first-time love, unrequited
love, friendship. Sammie covers those sub-
jects and more (concerns about the future,
love for his mom) with self-assured vocals
that call to mind the promising debuts of
such upstarts as Stevie Wonder and
Michael Jackson. In fact, the track
“Count” is reminiscent of the early Jack-
son b tear-jerker “Who’s Lovin’ You.”
Sounds like Sammie’s here to stay.

K STEVE YOUNG

Primal Young

PRODUCER: J.C. Crowley

Appleseed Recordings APR 1033

It’s a measure of Steve Young’s vocal
prowess that he can turn Lloyd Price’s
raucous “Lawdy Miss Clawdy” into a lilt-
ing tale of almost unbearable yearning.
Young, best known in country music cir-
cles for writing such memorable songs as
“Lonesome, On'ry And Mean,” “Mont-
gomery In The Rain,” “Rock, Salt &
Nails,” and “Seven Bridges Road,”
reminds with “Primal Young” that he is a
singer of major stature. On this aloum of
mostly self-penned originals, Young also
covers Frankie Miller’s lovely “Blackland
Farmer,” Tom T. Hall's “The Year That
Clayton Delaney Died,” Ed Pickford’s
“Worker's Song (Handful Of Earth),” and
Merle Haggard's “Sometimes 1 Dream.”
Throughout, he manages to make them
sound like Young classics. “Sometimes I
Dream,” in particular, emerges as almost
a new song in his reinterpretation. Young
impresses with his own (new) songs, as
well, especially with the one-two punch of
“Heartbreak Girl” and “No Longer Will
My Heart Be Truly Breaking.” Contact:
610-701-5755 or folkradicl@ aol.com.

K FRANK McCOMB

Love Stories

PRODUCERS: Branford Marsalis, Frank McComb
Columbia Jazz CSK 42753

From the opening track, you’ll swear this
singer/songwriter/keyboardist is channel-
ing another musical hyphenate, the late,
great Donny Hathaway. But Frank
McComb—who’s lent his diverse talents to
projects by Branford Marsalis, D.J. Jazzy
Jeff & the Fresh Prince, Teddy Pender-
grass, Patrice Rushen, and others—is an
original who has delivered a promising
debut. Rather than rely on studio gimmick-
ry, he cuts to the chase with a spare, clean
style that seamlessly melds his R&B/soul/
funk/jazz leanings. McComb, who wrote all
but two of the 14 tracks on this romance-
ladened set, lets his smooth tenor take
charge on such tracks as the Stevie Won-
der-esque “Future Love,” the self-uplifting
“Keep Pushin’ On,” and the funky “Wast-
ing Your Time”—while his soulship with
the ivories powers his moving version of
Leonard Bernstein’s “Some Other Time.”

LATIN

% PEDRO SUAREZ-VERTIZ

Degeneracion Actual

PRODUCER: Léster Méndez

Sony Discos 83578

The third solo disc by this underrated
singer/songwriter from Peru could yield
the breakthrough that has eluded him. On
this set, the raspy-voiced raconteur

adroitly sets literate and witty slice-of-life
paeans to a riotous assortment of
rhythms, ranging from Celtic-tinged rock
(“Tren Sexual”) to souped-up ska (“Dé-
jame Vivir”) to atmospheric, instrumental
pop (“China Wife”). With proper label
support, three cuts in particular could find
their way onto the Hot Latin Tracks chart:
the raucous, anthemic title track about
social decay, the foot-stomping pop/rock
testimonial of distaff-related distress “Un
Vino, Una Cerveza,” and the midtempo
love song “Alguien Que Bese Como Ti.”

% THE MUSIC CLUB

TM.C.

PRODUCER: Sammy Garcia

J&N/Sony Discos 83699

Admirers of defunct hip-hop/salsa act
DLG need to check out the second disc
from this talented quartet, for it spotlights
many of the similar choppy, R&B-laced
grooves and impassioned vocal perfor-
mances that made DLG so popular. In
fact, there are moments—the kinetic salsa
jams “Culpable” and “Luna Tras Luna”—
when group singer Juan sounds identical
to DLG front man Huey Dunbar. Juan’s
angelic tenor is smartly balanced by the
grainy baritone of emotive co-lead vocalist
Canito, who gets busy as the soloist on
effervescent, salsa/pop shakers “Quiero
Darte Amor” and “Dando Y Dando.” He
teams with Juan for the fine salsa cover of
the Latin classic “Sublime Mujer.”

WORLD MUSIC

p FELA KUTI

The Best Best Of Fela Kuti

PRODUCER: Fela Kuti

Barclay/MCA 314-543-197

The late Nigerian bandleader Fela Kuti
was not only the king of Afrobeat but an
icon of free-minded Africa in the "70s and
"80s. This two-disc collection—shrewdly
culled from his output of nearly 50 now
hard-to-find albums—hints at why. His
deep, dark, polyrhythmic grooves were
massive (sounding like James Brown gone
native), and his pidgin English lyries and
blunt vocals were utterly to the point in
protest of the Nigerian government’s cor-
ruption, incompetence, and repression and
in proposing a new appreciation of ancient
African traditions. Most of the classic
tracks are here, including “Gentleman,”
“Zombie,” “Coffin For Head Of State,”
and “Sorrow, Tears & Blood” (though
“Expensive Shit” is strangely missing).
Some of the funkiest numbers are edited
down from their original LP-side lengths,
but the cumulative effect of the 13 tracks
and 158 minutes can be overwhelming as
it is. Although credits for the original ses-
sions, albums, and various musicians are
sadly missing, there are insightful track-
by-track notes by Fela authority Michael
Veal. An important release.

% SKYEDANCE

Labyrinth

PRODUCER: Skyedarnce

Culburnie CUL116

Skyedance is a mostly American Celtic
band headed up by Seottish fiddler Alasdair
Fraser. On its latest CD, it heads toward
the more melodic side of Celtic music.
Skyedance reflects the eclectic nature of its
musicians with global percussion from
Peter Maund and the pitch-bending fretless
bass of Rick Linden. Its dynamic rhythm
interplay powers Fraser’s opening fiddle
feature, “The Spark,” as well as the Moor-
ish tinge of “La Gallega” and “Into The
Labyrinth.” Skyedance weaves lush instru-
mentals with uilleann and Highland bag-
pipes, wooden flutes, and keyboards wrap-
ping around each other like a Celtic knot in
motion. Fraser’s fiddle ties it all together,
bending in gypsy seduction one moment
and flickering pyrotechnics the next. Play-
ing all original music, Skyedance taps into a
rich melodic vein. With Nightnoise dor-
mant, Skyedance steps up as an important,
all-instrumental Celtic band.

EDITED BY GHUGK TAYLOR

% LFO | Don’t Wanna Kiss You Goodnight (4.05)
PRODUCERS: Cutfather & Joe

WRITERS: D. Deviller, S. Hosein, S. Kipner, D. Zero
PUBLISHERS: Careers-BMG Music¢/Bubalas Music/On
Board Music, BMI; Stephen A. Kipner/EMI-April Music/Brill
Building Songs, ASCAP

Arista 3806 (CD promo)

Anyone who has seen LFO perform its
previous hits knows that the threesome
comes across as more studio creation
than live talent. But that doesn’t seem to
have disenchanted the group’s fortified
fan base, which has lifted both “Summer
Girls” and “Girl On TV” into the top 10 of
The Billboard Hot 100. On their third
release, “I Don’t Wanna Kiss You Good-
night,” Rich Cronin, Devin Lima, and
Brad Fischetti really give it their all,
removing the distracting rap and shout
gimmicks behind live performances of
those previous hits and easing the pace
with a credible R&B vibe. This com-
pelling track dramatically raises the bar,
with a level of maturity that was not
apparent before. The sentiment here con-
tinues to be pro-girl, with the clever cho-
rus “I don’t wanna kiss you goodnight/If
a kiss means this night is over.” Har-
monies on the single are absolutely love-
ly, while the lead vocals are truly soulful
and affecting. This is a surprise perfor-
mance from a band that leaves its kiddie
reputation in the dust with a song that
should entice not only top 40 but perhaps
AC. It’s a shame that R&B shuns white
acts, because this is real-life soul and
could definitely make a dent there too.

% CHUMBAWAMBA She’s Got All The Friends
That Money Can Buy (2:52)

PRODUCERS: Chumbawamba

WRITERS: Chumbawamba

PUBLISHER: EMI Publishing, BMI

Republic/Universal 20033 (CD promo)

The folks that showered the world with
“Tubthumping” a couple years ago are
aiming to prove here that that big-shot
novelty hit was no fluke. “She’s Got All
The Friends That Money Can Buy” holds
true to the band’s satiric nature, giddily
describing the girl who has it all, is the
apple of her daddy’s eye, and has all the
right people “kissing her behind.” At the
midsection, the track breaks down into
"50s-style doo-wop, reciting the payoff line
“Versace and Prada, they mean nothing to
me/Well, you can buy your friends, but I'll
hate you for free.” The elements are all
lined up here: The melody is utterly se-
ductive, the lyric is an absolute cheeky de-
light, production is sharp and cool, and the
song wears well after repeated plays.
These are the very things that held us
captive to “Tubthumping” for a good long
time, and the sound here is signature
enough that many will associate the dis-
tinctive male/female trade-off as a com-
mand performance from Chumbawamba.
Now the challenge: After “Mambo No. 5
(A Little Bit Of . . .)” and “Blue (Da Ba
Dee),” will top 40 worry about splashing
another novelty track over the airwaves?
Or will it slap this one right onto the
playlist, relieved to once again offer some-
thing that entirely strays from the norm?
In any case, fans of the impudent should
search this one out.

V*ENNA All The Way To Heaven (3:39)
PRODUCER: not listed

WRITERS: M. Pennells. Z. Porter

PUBLISHER: New Spring Publishing, ASCAP

Essential 141001 (CD promo}

Abba fans, rejoice. While the ump-
teenth revival of the *70s supergroup is
in full swing across Europe, the U.S.
just doesn’t seem to realize how vital
and everlasting the group’s musie
remains today. But if you're one of
those who can’t get enough of that
sound, look no further than female duo
V*enna. “All The Way To Heaven” capi-
talizes on the high-energy pop current-
ly pervading much of the scene over-
seas—witness the European success of
the Abba tribute album “Abbamania,” a

new hits collection, and the West End
stage production “Mama Mia!” in
Abba’s honor. Sharnessa of Longview,
Wash., and partner Lucy from Bristol,
England, froth it up with such spunk
here that anyone drawn to youthful
rhythms will put down all else, buckle
up those dancing shoes, and raise arms
to the pop gods. This is pure, innocent
energy, the kind of joyous abandon that
makes adults feel like kids again, while
children will understand the cheeky
enthusiasm that their parents felt some
25 years ago. And then there’s the mes-
sage: According to the promo single,
this song is a “statement of commit-
ment to follow Christ forever”—but the
lyric is unobtrusive enough to appeal to
the masses. Radio, find it in your heart
to give this one a curiosity spin. Ooh,
this is fun.

BLOODHOUND GANG The Bad Touch (The Eiffel
65 Mix) (3:33)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not histed

Geffen (CD promo)

Forget science and politics here. We're
talking animalistic attraction in a song
that orders the public to “get horny now,”
via a lyric that goes, “You and me, baby,
ain’t nothing but mammals/So let’s do it
like they do on the Discovery Channel.”
Bloodhound Gang have come up with its
most accessible single yet, with this song
remixed to full contemporary effect by
Eiffel 65 of “Blue (Da Ba Dee)” fame.
This is clearly a novelty record with a
quickly spoken—not rapped—Ilyric that
could easily go either way, as a quick hit
at top 40 and rhythmic radio or as a mas-
sive groan by programmers who give it a
spin and move along to the next con-
tender. Yeah, it’s cute and clever, but
hardly substantive. Actually, it's a shame
to think that this might earn merit where
the more deserving falter, but radio, this
one is in your hands.

JOHNNY CLUELESS Tainted Love (3:23)
PRODUCER: Ken Chaston

WRITER: Edward C. Cobb

PUBLISHER: Embassy Music Inc.

Boxov Records 98372 (CD promo)

It’s a typical story. A new band toils to
come up with its own sound, puts out a
series of indie albums, and then gets

(Continued on next page)

» DWAYNE WIGGINS Strange Fruit (3.58)
PRODUCER:; Dwayne Wiggins

WRITERS: D. Wiggins, M. Pearl, L. Allan
PUBLISHERS: Warner-Chappell/GRE Publishing/
Music Sales Corp, ASCAP

Motown 20041 (CD promo)

Tony Toni Toné is back! Well, at least
the next best thing. Group co-founder
and producer/writer/performer extraor-
dinaire Dwayne Wiggins embarks on

his first solo project, on the Motown
label. While the group has unofficially
split, leaving a sizable void when it
comes to “live” R&B music, we hope
that projects like this by Wiggins, as
well as the upcoming “Lucy Pear!”
release from his brother Raphael
Saadiq, will more than satisfy our thirst

for funky basslines with soulful horns,
gritty rhythm guitar licks, and mean-
ingful lyrics. “Strange Fruit” is an inter-
polation of the classic Billie Holiday
song of the same name, about lynching
in the South. At first, Wiggins’ version
catches your ear musically, but it’s the
story that eventually draws one in and
truly captures the listener: “Southern
trees bear strange fruit/Blood on the
leaves/Blood on the leaves.” Halfway
through the record, Wiggins describes a
true incident in which he was accosted
by an Qakland, Calif,, police officer
while sitting in his car outside a night-
club. “What’s cold is that we’re not even
dealing with reality. What would hap-
pen if I was that lone man on the street.
Now, I'm a man of peace, but sometimes
you got to bring the heat. The only
description of it was that black man
rolling down the street.” The message
sends a chill up your spine.

CARL THOMAS | Wish .10

PRODUCERS: Mike City, Carl Thomas

WRITERS: C. Thomas, M. Flowers

PUBLISHERS: Thom Tunes, ASCAP; Mike Gity Music,
BMI

Bad Boy Entertainment 9310 (CD promo)

Bad Boy has had its fair share of ups
and downs over the past few years.
From retiring rappers to label defec-
tions, the label has been through it all.
However, the company seems to be

NEW & NOTEWORTHY

getting back to the business of making
musie, with impending releases from
Black Rob and, here, Carl Thomas.
Thomas has been featured on a num-
ber of Bad Boy-produced song hooks.
On his debut release, the melodie “I
Wish,” a beautiful piano intro rises
and sets the scene, followed by
Thomas’ glorious erooning--the talent
just oozes out of the speakers. The

midtempo bassline also works well
with the story of a love that could
never be. “I Wish” is already being
added to R&B stations across the
country. Thomas may be just what
Bad Boy needs to get back on the
chart-topping track.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS' CHOICES (% ): New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send

copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)
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SOMEDRY QUT OF THE BLUE

;

LTON JGENS

ELTON JOHN Semeday Out Of The Blue
(4:00)

PRODUCER: Patrick Leonard

WRITERS: £. John, P Leonard, T. Rice

PUBLISHER: not listed

DreamWorks 5261 (CD promo)

Anytime Elton John comes out with a
new project, it’s an occasion for the
troops to stand up and salute an artist
who never goes out of style. On his
new project, the soundtrack to the ani-
mated film “The Road To El Dorado,”
he again links up with lyrieist Tim
Rice, with whom John previously part-
nered on 1999’s “Aida” and, of course,
on the mammoth “The Lion King.” On
the title theme to the movie, “Someday
Out Of The Blue,” Sir Elton dishes out
an enticing track that strays from the
traditional silk-soaked ballads that
have defined his sound for much of the
past decade. The midtempo composi-
tion features his signature piano, set
against a hoppy beat—particularly at
the midsection, where it gains real-life
pep. John’s vocal, meanwhile, is heavi-
ly layered, again a departure from the
norm, as Rice’s poignant lyric talks of
reuniting with a missed love: “Some-
day out of the blue/Maybe years from
now or tomorrow night/I'll turn and
I'll see yow/As if we always knew/
Someday we would live again someday
soon/I still believe, 1 still put faith in
us.” On other fronts, this track is satu-
rated with the artist’s timeless gifts: a
chorus that is as instant as pudding
and a warmth and familiarity that will
send a smile across the mouths of the
masses. AC play of this cut is a
given—in fact, it's sure to land in the
top 10 in a matter of weeks. Top 40’s
attraction is a tougher tale to prediet,
with its current obsession with all
things nubile. It will be intriguing, no
doubt, for chart geeks to see if John
can turn this delightful song into a hit,
making 2000 his 31st consecutive year
with top 40 hits on The Billboard Hot
100. The full soundtrack, featuring 11
songs by John, is due March 14.

(Continued from preceding page)

the most notice from a campy remake.
In the case of Minneapolis-based four-
some Johnny Clueless, the story start-
ed in 1992 at college radio, with follow-
up airplay of other tracks from its

latest album, *What’s Your Flavour,” on

commercial alternative outlets strewn
about the country. Titles of the band’s
other tracks hint at the real story
behind this good-timing outfit—"Atti-
tude Sickness,” “The World’s Gonna
End (On Somebody’s Birthday),” and
“What's My Disease”—and thankfully,
that kitschy edge is not lost in their
new single, which is, sure enough, a
remake of Soft Cell’s 1982 chestnut
“Tainted Love.” The tone here is rock-
based but innocent enough so that this
pick could click across the dial, from
triple-A to mainstream top 40. An obvi-
ous reaction record, the sly grin behind
this one could ignite phones in glorious
fashion, introducing this classic song to
a new generation while letting thirty-
somethings rediscover its magic with

Reviews & Previews

new ears. Search it out from Boxov
Records at 612-673-0508.

P DIXIE CHICKS Goodbye Earl (3:47)
PRODUCERS: Paul Worley, Blake Chancey

WRITER: D. Linde

PUBLISHERS: EMI Blackwood Music/Rising Gorge Music,
BMI

Monument (CD promo)

The latest single from the highflying
Chicks has actually been bouncing around
on Billboard’s Hot Country Singles &
Tracks chart for 21 weeks, due to stations’
playing it heavily as an album cut. The
folks at Sony have decided to get behind
“Earl” for real and have released it as the
next single. Ever since the release of the
Chicks’ multi-platinum “Fly” album, this
tune has been inciting controversy. The
lyric centers around high school pals
MaryAnn and Wanda. MaryAnn heads off
to see the world, while Wanda slips into an
abusive marriage. She files for divorce,
and Earl puts her in intensive care. That’s
when the girls decide “Earl has to die!”
Then the duo begin planning his demise.
0K, so it's definitely not a politieally cor-
rect or morally uplifting tune, but it’s yet
another maverick move by the noncon-
formist Chicks that should garner lots of
airplay and attention. Lead singer Natalie
Maines turns in a feisty performance,
backed by Martie Seidel and Emily Robi-
son’s flawless musicianship. Programmers
have been flirting with this unusual cut for
months. Now it’s time to see if it can make
the grade as another big hit in the Chicks’
parade.

% JASON SELLERS Can't Help Calling Your
Name (3:59}

PRODUCER: Walt Aldridge

WRITERS: J. Bernard, T. Mathews

PUBLISHER: Pyramid Valley Music, BMI(

BNA 5984-2 (CD promo)

Sellers has yet to break through at
country radio, which is a mystery con-
sidering that he’s got the most impres-
sive set of chops to come along in the
country community in quite a while. His
voice has a soulful edge that will make
you want to buy him a drink and wipe
his tears after you hear him pour his
heart into this gorgeous hallad about a
chance meeting with an old flame.
Before the two part ways, he’s confessed
he’s still so in love. It’s an achingly
beautiful lyric, and Sellers definitely
does it justice. And if the song sounds
familiar to Sellers fans, it should. It was
originally recorded on his debut album.
When he went in to record his sopho-
more project, he and producer Walt
Aldridge recut it for his new release.
They brought his vocals up more in the
mix and added nice steel guitar touches.
The result is a wonderful record that
deserves to be heard. Given a chance,
listeners should light up the phones
after this one. It has all the ingredients
to be a hit and should give Sellers the
attention he so deserves.

COLEY McCABE WITH ANDY GRIGGS Growing
Young With You (3:40)

PRODUCER: Trey Bruce

WRITERS: H. Lindsey, A, Cunningham

PUBLISHERS: Song Matters Inc./Famous Music Carp.,
ASCAP

RCA 5983 (CD proma)

This is the first single from RCA new-
comer Coley McCabe. The song is slat-
ed to be included on her label debut in
June and will also get exposure via its
inclusion on the April 18 RCA sound-
track to the new Ashley Judd/Natalie
Portman film “Where The Heart Is.”
MeCabe demonstrates her considerable
vocal skills on this solid tune. Her voice
has an unusual texture—part velvet,
part grit—that bolsters this song with
emotional substance. It's a sweet little
number about how true love can keep
you feeling young and vibrant. McCabe
gets able assistance from labelmate
Andy Griggs, who contributes his dis-
tinctive voice to the tune. Trey Bruce’s

production makes the song both
staunchly country and contemporary at
the same time. 1t’s a promising debut
that should draw attention to both
McCabe and the upcoming soundtrack.

QUINCY JONES FEATURING TEVIN CAMPBELL
Everything (4.05)

PRODUCER: Quincy Jones

WRITERS: A. Armato, A. Hill

PUBLISHERS: Armato Music/EMI April/Chrysalis Songs,
BMI

Qwest/Warner Bros.100028 (CD promo}

Whether or not this silky soft track
makes the grade at either AC or adult
R&B, it certainly serves as a testament
to Quincy Jones’ unending ability as an
adult-leaning producer and matchmaker
of pretty tunes and fitting vocalists.
Tevin Campbell has had a spotty career
since making the cross from boy to man,
but here he’s never sounded quite so sin-
cere or filled with the ache of wanting
back the one who left him: “What would
I give to hold you once again?/What
would I give to make this loneliness
end?/ . .. Everything.” The sentiment is
lovely, and the sparsely produced tune
really lets the emotion pour forth. Yet
another nice moment from Jones’ “From
Q, With Love.”

LARRY CARLTON Fingerprints (4:24)

PRODUCER: Paul Brown

WRITERS: L. Cariton, M. Ezig, P Brown

PUBLISHERS: Pal Fog Music, ASCAP; Me-N-Me Music/
Songs of Universal/Yo Cats Music, BMI

Warner Bros. 9944 (CD promo)

Jazz aficionado Larry Carlton throws out
a little jazz groove here that sounds per-
fect for Sunday brunch. Breezy and
optimistic, the title “Fingerprints” might
reflect the—literal—impression one left
on last night’s bottle of wine while playing
this track or perhaps the mark one has
made on a loved one’s heart. Conversation
and gentle laughter are the name of the
game here, with a motivated midtempo
beat leading the way. Followers of smooth
jazz and adult R&B may find a real
atmosphere-setter with this nicely con-
structed song.

JAY-Z Anything (3:47)

PRODUCERS: Sam Sneed, P. Skam

WRITERS: S. Carter, S. Anderson, J. Wright, L. Bart
PUBLISHERS: Hollis Music, BMI; Lakeview Publishing Co.
Ltd., PRS

Roc-A-Fella/Def Jam 15045 (CD promo)

Who would have thought that hip-hop
would eventually draw upon Broadway
hits for inspiration? Or that the genre
would come up with smash records that
not only radio willingly embraces but
consumers scoop up quicker than tick-
ets for the play “Chicago”? Jay-Z, who
had platinum success last year with
“Hard Knock Life,” sampling the song
of the same title from the musical
“Annie,” is likely to have a similar
splash of success with his latest track,
“Anything.” This time he borrows the
hook from the musiecal “Oliver!,” of all
things. Radio, which went to his latest
album and handpicked the single, has
already begun to champion the song,
with spins growing weekly by leaps and
bounds. Maybe it's Jay-Z’s use of sim-
ple beats and his laid-back approach on
these songs—a stark contrast to his
usual in-your-face, hard-edged rap
style—that appeals to a broader audi-
ence. The technique creates an almost
childlike feel. But admittedly, like
“Hard Knock Life,” the song can be
grating when you hear it too much,
although that has never kept radio
from playing hit records so far. Just a
word of advice to Jay-Z: It seems like
this particular angle has reached its
apex. Let’s go back to TV sitcom theme
songs or even cartoon music for inspi-
ration, yes?

THE NOTORIOUS B.I.G. FEATURING LIL KIM &

THE ROCK & ROLL REBELLION: Why People
Of Faith Abandoned Rock Music—And Why
They Are Coming Back

By Mark Joseph

Broadman & Holman Publishers

$12.99; 316 pages

For the past two decades,
Christians who love to make
music have been faced with a
choice. They must either sing to
the choir—that is, record strictly
for the Christian music indus-
try—or pursue a career in the
mainstream community and risk
being rejected if any of their
lyries blatantly mention God or
Jesus Christ.

In his fasci-
nating  new
book, “The
Rock & Roll
Rebellion: Why
People of
Faith Aban-
doned Rock
Music—And
Why They Are
Coming Back,”
author Mark
Joseph makes
a strong case
for the latter
option of inte-
grating faith-
based music
into the broad-
er American culture. He even
suggests that there really
shouldn’t be a contemporary
Christian music “ghetto” at all.

Joseph demonstrates intimate
knowledge of the Christian rock
genre and the artists who have
contributed to its growth, chron-
icling the genre’s early years and
giving brief histories of Benson,
Sparrow, Word, and other key
Christian music record compa-
nies, as well as of CCM (Contem-
porary Christian Music) maga-
zine. Then, Joseph takes an
unflinching look at what he calls
“The Great Retreat,” a “seces-
sionist movement” that found tal-
ented men and women leaving
mainstream secular culture for
the safe confines of the CCM
world.

Joseph’s theory is that “the
Scopes trial early in the century
and the seemingly relentless pace
of scientific and social progress”

put Christians on the defensive.
He says that by separating them-
selves from the culture at large
and spawning their own little cre-
ative sanctuary, Christian artists
created their own equivalent of
the Negro Baseball League, an
organization that boasted as
much talent as the regular major
leagues but whose standout play-
ers never received their fair
share of recognition. He voices
particular disappointment that
guitarist Phil Keaggy didn’t con-
tinue to affect mainstream music
with his talent, withdrawing to
sing to the
CCM  choir
instead.

Joseph pro-
files key artists
in the contem-
porary Christ-
ian music sub-
culture and
divides them
into such cate-
gories as “The
Defectors,”
with Pat Boone,
B.J. Thomas,
Rick Cua, Leon
Patillo, and
Grand Funk
Railroad’s
Mark Farner
as examples of artists who aban-
doned secular music after con-
verting to Christianity. He also
recognizes those he refers to as
“The Rebels,” such as Steve Tay-
lor, de¢ Talk, BeBe & CeCe
Winans, Michael W. Smith, Six-
pence None The Richer, and
Amy Grant—the latter of whom
he singles out to praise for bold-
ly taking her music to the main-
stream despite the shots she
took from conservative Chris-
tians.

Joseph dedicates the book to
the late Bob Briner, author of
“Roaring Lambs,” who always
encouraged Christians to be both
“salt and light” in the world. In
the final paragraph of “The Rock
& Roll Rebellion,” Joseph carries
forward Briner’s message, urg-
ing Christians to return to the
original command to “go and
make disciples of all nations.”

DEBORAH EVANS PRICE

PUFF DADDY Would You Die For Me (3.38)
PRODUCERS: Puff Daddy. Daven “Prestige” Vanderpool
WRITER: not listed

PUBLISHER: not listed

Bad Boy 9327 (CD promo)

The latest single from Biggie’s posthu-
mous release, “Born Again,” raises the
question, “What if?” The Notorious
B.1.G. was arguably one of the best
lyricists ever to grace the rap world,
and many of the verses on “Born
Again” are outtakes from previous
releases “Ready To Die” and “Life
After Death.” If these cutting verses
are the ones that were taken from the
past, imagine where he would be now
as an artist. Along for the ride again is

Lil’ Kim, who continues to show growth
as an MC. The only thing holding this
single back from being another Notori-
ous classie akin to “One More Chance”
and “Hypnotize” is the lackluster pro-
duction. Although Puffy doesn’t recycle
another '80s pop hit, thank God, he also
doesn’t effectively utilize the music to
accent his rappers. Rather, he seems
content to just provide background for
Big and Kim as they do all the work.
The single will certainly have some
success, based purely on its sentimen-
tal value. If nothing else, “Would You
Die For Me” illustrates what could
have been.

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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R&B SINGLES A-Z

TITLE (Publisher

24/7 (C-Town, BMI/White Rhino, BMI/TVT, BM1)
85 (Drugstore, ASCAP/Ghetto Street Funk, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Gnat Booty.
ASCAP/Chrysalis, ASCAP)
ANYTHING {Lil Lu Lu, BMI/EMI Blackwood, BMI/Hollis,
BMI/Foad, Water & Shelter, ASCAP/Coprnght Control) HL
BABY DON'T CRY (KEEP YA HEAD UP 1) {Joshua's Dream,
BMI/Sengs Of Universal, BMi/Jungle Fever, BMI/EMI Blackwood,
BMI/Soulvang, BMi/Thug Nation, BMI/Suge, ASCAP/WB,
ASCAP/Foxbeat ASCAP/Universal, ASCAP) HL/WBM

BACK AT ONE (Cancelled Lunch, ASCAP/Universal- PolyGram
International, ASCAP) HL/WBM
BACK THAT THANG UP (Money Mack, BMI)
BEST FRIEND (EMI Apnl ASCAPYellow Man, BMI/Butter Jinx,
BMI/BMG, ASCAP) HL
BOUNCE (Cal-Rack, ASCAP/EMI Virgin, ASCAP)
BREATHE AND STOP (U Betta Like yMuzu: BMI/Zomba,
BMI/Warner-Tamerlane, BMI/Stephanye, BMI) WEM
BRING IT ALL TO ME (B K. Lawrence, BM|/Warner-Tameriane,
BMI/Cor Tiffani, BMI/Sony/ATV Sangs, BMI/Co, ggnght
Control/Mawkeens, ASCAP/Sony/ATV Tunes, ASCAP) HL/WBM
CAN'T STAY (Cherry River, BMI/Songs Of DreamWorks,
BMi/Gee Jaz, BMi/MaMa Bev's, BMI/Oh! God,
ASCAP/Universal-PolyGram International, ASCAP)
CAUGHT QUT THERE (The Waters Of Nazerath, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI April, ASCAP) HL
CHIN CHECK (Gangsta Boogie, ASCAP/WB, ASCAP/Ain't
Nuthin' Goin' On But Funking, ASCAP/My Own Chit, BMI/EMI
Blackwood, BMI/MC Ren, ASCAP) HL/WBM
CREEP INN (Noontime, ASCAP/Chrysahs ASCAP/Naked Under
My Clothes, ASCAP/Ihem Damn Twins, ASCAP/Babyboy's
Little, SESAC/MuaC BMI/Warner- Tamerlane BMI) HL/WBM
DANCIN' {DoWhat/Gotta, ASCAP/WB, ASCAP/EddleF
ASCAP/Rusty Knuckles, ASCAP/Belewa, ASCAP/Universal-
PolyGram International, ASCAP/Zomba, ASCAP/Smakin'

DA ROCKWILDER (Wu Tang, BMI/Careers-BMG, BMI/Daynas
Day, BMI/Funky Noble, ASCAP/Famous, ASCAP) H
DEAR LIE (ECAF, BMI/Grung Gurl, ASCAP/EMI Apnl ASCAP) HL
DEEP INSIDE (MaryJ Blige. ASCAP/Universal- MCA,
ASCAP/Lanoma, ASCAP/EMI April, ASCAP/Umversal -Songs Of
PolyGram International, BMI/GYZ, ASCAP) HL/WBM
DO IT AGAIN (PUT YA HANDS UP) (Lil Lu Lu, BMIEMI

kwood, BMI/Dayna's Day, BMI/Shakur Al-Din, ASCAP/I

Licensing Org.) Sheet Music Dist.

Love KI, ASCAP/AIl Maney is Legal, ASCAP/ano South,
ASCAP/Music Of Windswept. ASCAP) H|

F**K YOU (WB, ASCAP/AIn't Nuthin Gom On But Funking,
ASCAP/My Own Chlt BMI/EMI Biackwood, BMI/In The Water,
ASCAP/Loot On Loose Leaves, ASCAP/Big Yacht, ASCAP) HL/WBM
FEELIN' SO GOOD (Justin Combs ASCAP/EMI Apnl
ASCAP/Sony/ATV Songs, BMI/Cori Tiffan, BMI/Sor?;/ATV Tree,
BMI/STD, ASCAP/Nuyorican, BMI/Hard Sou!, ASCAP/Let Me Show
You, ASCAP/Joseph artagena ASCAP/lelly's Jams, ASCAP) HL
FORGOT ABOUT DRE (WB, ASCAP/Aint Nuthur’ Goin' On But
Funking, ASCAP/Hard Warkin Black Folks, ASCAP/Famous,
ASCAP/Eight Mite Style, BMI) HL/WBM

FREAKIN'IT (lobete, ASCAP/Warner-Tamerlane,
BMI/Bernard's Other, BMI/Sony/ATV Songs, BMI/Treyball,
ASCAP/Slam U Well, ASCAP/12 & Under, BMI/Love N Loyalty,
BMI/Q'Brook, BMI/EMI April, ASCAP) HL/W

G'D)UP (Dimetime, ASCAP/EMI Blackwoad BMI/My Own Chit,

BMI) H

GET GONE (Naked Under My Clothes, ASCAP/Chrysalis,

ASCAP/Baby's Little, ASCAP/KDH, ASCAP/Nocntime, ASCAP) WBM

GET IT ON TONITE (Montel! Jordan ASCAP/Famous

ASCAP/Chub /)\/NASCAP/PLX ASCAP/Tabaki, ASCAP/Levars
arner/Chappell GmbH Germany/WB

ASCAP/Edition Lolfipop, GEMA/Warner-Tamerlane, BMI) HL/WBM

GET RICH TO THIS (Organized Noize, BMI/Good:e Mob,

BMI/Chrysalis, BMI/Slic Flo, BMI/Gnat Booty, ASCAP)

GET UP (Sony/ATV Songs, BMI/Jizop, BMI/EMI April,

ASCAP/Eliza's Voice, ASCAP) HL

gégL(S»ALL PAUSE {Antraphil, BMI/Sharon Hill, BMI/Bink Oog,

GIVE ME YOU (Realsongs, ASCAP) WBM

GOTTA LEAVE (Mass Confusion, ASCAP/WB, ASCAP/Rap
Tracks, ASCAP/E.Beats, ASCAP)

GOT 0 GET IT (Da Ish, ASCAP/AI West, BMI/Copynight Control)
HE CAN'T LOVE U (Them Damn Twins, ASCAP/Babyboys
Little, SESAC/Naontime, ASCAP)

HE WASN'T MAN ENOUGH FOR ME (Rodney Jerkins, BMI/EMI
Blackwood, BMI/Fred Jerkins IIl, BM/Ensign, BMy/LaShawn
Daniels, ASCAP/EMI April, ASCAP/T And Me, ASCAP) HL

HOT BOYZ (Mass Confusmn ASCAP/WB, ASCAP/Vlrgmla

HOW LDNG (Yellow Man, BMI/Butter Jinx, BMI/Hicklo,
ASCAP/Solideas, BMI/Hltco BMI/VOca ASCAP/Merokes,
ASCAP/Large Variety, ASCAI

HOW WE ROLL (Annie Mae BMI)

1 DON'T WANNA (Naked Under My Clothes, ASCAP/Chrysahs
ASCAP/Scantz, SESAC/Naontime South, SES C/
ASCAP/Bubba Gee, BMI/Noontime Tunes, BMI) Wi

IF YOU LOVE ME (Mint Factory, ASCAP/EMI Aé)nl ASCAP) HL
| LEARNED FROM THE BEST (Realsongs, ASCAP) WBM
ILIKE IT (Cyptron, BMI/EMI Blackwood, BMI/Soundtron, BME

ILL BOMB (LL Cool J, ASCAP/Sony/ATV Tunes, ASCAP/imma
PIagJason ASCAP/Music Sales, ASCAP)

MPERIAL (Rah Digga, ASCAP/I Ziah's, BMI/Warner-
Tamerlane, BM|/Who-Oh, ASCAP) WBM
I NEED A HOT GIRL (Money Mack, BM)
IS THIS PAIN OUR PLEASURE (EMI April, ASCAP/Mint
Factory, ASCAP) HL
| WANNA KNOW (Zomba, ASCAP/Kiely, ASCAP/Conversation Tree,
ASCAP/EMI April, ASCAP/Foray, SESAC/1972, SESAC) HLWBM
| WISH (Tom, ASCAP/Mike lty BMI)
KEYS (Shep And Shep, ASCAP/Hudson Jordan, ASCAP/Famous,
ASCAP/Simplee Shae, ASCAP) HL
LEFT & RIGHT (Universal-PolyGram International, ASCAP/Ah-
choo, ASCAP/Funky Noble, ASCAP/Famous, ASCAP/Wu Tang,
BMI/Careers-BMG, BMi/Zomba, BMI) HL/WBM
LEFT, RIGHT, LEFT (TlghtZDei ASCAP)
LET'S MAKE LOVE (2000 Watts, ASCAP/The Mother Chapter,
ASCAP/Toni Robi, ASCAP/WB, ASCAP) W
YOUR MAN (Joseph's Dream, SESAC/Caravans of
Kedar, SESAC/Muttisongs BMG, SESAC/Zomba, ASCAP/Fe-

LOVE IS BLIND (Blondle Rockwell, ASCAP/Pent-1,
ASCAP/Dead Game, ASCAP)
Low INCOME(Sony/ATV Tunes, ASCAP/TeBass, BMI/Huss

SCAP!
MnRﬂ MARIA (Sony/ATV Tunes, ASCAP/Huss Zwingfi,
ASCAP/TeBass, BMI/EMI Blackwood BMI/Steltabella, ASCAP) HL
MR. T0O DAMN GOOD (Divided, BM/Zomba, BMI/Lil Mob,
BMI/Wamer-Tamerlane, BMI) WBM
MS. FAT BOOTY (Medina Sound, BMI/EMI Blackwood, BMI) HL
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BMI/Bobbie And DJ, BMI) Wi

NO MORE RAIN (IN THIS CLOUD) (Universal-Songs Of

zGram International, BMI/Lady Diamond, BMI/October 12th,
ASCAP/Hitco South, ASCAP/Music Of Windswept, ASCAP/Universal-

PolyGram Internatienal, ASCAP/Coy é)ynght Control} WBM

NONE OF UR FRIENDS BUSINESS {Black Fountain,

ASCAP/WB, ASCAPVirginia Beach, ASCAP) WBM

NOTORIOUS B.1.G. (Big Poppa, ASCAP/Justin Combs,

ASCAP/EMI April, ASCAP/Essential Vibe, BMI/Jamce Combs

BMI/EMI Blackwaod, BMI/Colgems-EM, ASCAP} HL

ONCE UPON A TIME (Montell Jordan, ASCAP/Famous,

ASCAP/Shep And Shep, ASCAP/Hudson Jordan, ASCAP) HL
IPSTAND (First N Gold, BMI/juicy T me, ASCAP)

IN HERE) (Boomer)( ASCAP/Swizz Beatz,

ASCAP/Ruff Ryder-Dead Game, ASCAP)

RESURRECTION (PAPER, PAPER) (Ruthless Attack,

ASCAP/Constructive Points, ASCAP/Mergela, ASCAP/Music Of

Windswept, ASCAP)

RYDE OR DIE, CHICK (EMI April, ASCAP/Justin Combs,

ASCAP/Sheek Louchion, ASCAP/Jae'wons, ASCAP/Pantera's,

SAY MY NAME (EMI Biackwood, BMI/Rodney Jerkins,
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Toya, ASCAP/Kelendria, ASCAP/LaTavia, ASCAP) KL
SHACKLES (PRAISE YOU) (Tea Time, ASCAP/That's Plum's
Song, ASCAP/Naraw ASCAP/EMI April, ASCAP) HL

SHUT " EM DOWN (Sony/ATV Tunes, ASCAP/LL Cool J,
ASCAP/imma Play Jasan, ASCAP) HL

SPEND MY LIFE WITH YOU Ondia B., BMI/Universal-Songs Of
PolyGram International, BMI/Putty Tal BMI/Demontes,
BMi/Paradise Forever, BMI/Warmer-Tamerlane, BMI) HLAWBM
STAY OR LET IT GO (Rodn!?y Jerkins, BMI/EMI Blackwood
BMI/EMI April, ASCAP/Fred Jerkins III BMI/Ensign,

BMI/Cancelled Lunch, ASCAP/Universal- PonGram Internanonal.
ASCAP/Masong, ASCAP/LaShawn Daniels, ASCAP) HL

STEP TO THIS (Big P, BMI}

STILL IN MY HEART (Jungle Fever, BMI/EMI Solvang, BM[/EMI
Blackwood, BMI/GC, ASCAP/Ghetta Fabulous, ASCAP} HL/W
STRAYED AWAY (Nate Loves Music, BMI/Michael Clemons
BMI/Shekia, BMI}

THA BLOCK IS HOT (Money Mack, BMI)

THANK GOD ) FOUND YOU (Sony/ATV Songs, BMI/Rye Songs,
BMI/EMI April, ASCAP/Flyte Tyme, ASCAP) HL

THAT'S WHAT I'M LOOKING FOR (Throwin' Tantrums,

ASCAP/Air Control, ASCAP/EMI April, ASCAP/So So Def, ASCAP) HL
THE 6TH SENSE (EMI April, ASCAP/Gifted Pearl,
ASCAP/Senseless, BMI)

THE BEST MAN | CAN BE (EMI April, ASCAP/Flyte Tyme,
ASCAP/Minneapalis Gur‘ ASCAP/Jlbranda ASCAP) HL/WBM
THE GREATEST ROMANCE EVER SOLD (Emancipated, ASCAP)
THERE YOU GO (Shek'em Down, BMIHitco South,
ASCAP/Kandacy, ASCAP/Air Control ASCAP/EMI Apnl
ASCAP/Pink Panther, ASCAP)

THONG SONG (Da Ish, ASCAP/Co n m Contvol/A Phantom
Vox, BMI/Warner-Tamerlane, BMI/

ASCAP/UmversaI PolyGram Internauonal ASCAP/Iyme For
Flyte, BMI/Songs Of DreamWorks, BMD W

TURN YOUR LIGHTS DOWN LOW (Fifty- Slx Hope Road,
ASCAP/Odnil, ASCAP/Universal-PolyGram Intemational,

1

41
35

67

66
50
99
75

58

ASCAP/Embassy, BMI/Dickiebird, BMI)

U KNOW WHAT'S UP (Eddie F., ASCAP/DoWhatiGotta,
ASCAP/WB, ASCAP/Belewa, ASCAP/Universal-MCA,
ASCAP/Anthony C., ASCAP/Rassmystena ASCAP/Rusty
Knuckles, ASCAP) W

UNTIL WE RICH (Gangsta Boogie, ASCAP/WB. ASCAP/Golden
Fingas, ASCAP/Universal, ASCAP) W

UNTITLED (HOW DOES IT FEEL) (Umversal PolyGram
Inte'&natlonal ASCAP/Ah-choo, ASCAP/First Echo, ASCAP)

WBI

U UNDERSTAND (Money Mack, BMI)

WHAT'S MY NAME (Boomer X, ASCAP/Ruff Ryder-Dead Game,
ASCAP/DJ Irv, BMI)

WHEN YOU THINK DF ME (India B., BMI/Universai-Songs Of
PolyGram Intematmnal BMI/Putty Tat BM\/Jajapo,
ASCAP/Milahn, ASCAP)

WHISPERS IN THE DARK (Kiely, ASCAP/Zomba, ASCAP/WB,
ASCAP/Tallest Tree, ASCAP/Conversation Tree, ASCAP/563,
ASCAP) WBM

WHISTLE WHILE YOU TWURK (ColliPark, BMI)

WHOA! (Still Diggin', ASCAP/BMG, ASCAP)

WHY YOU WANNA KEEP ME FROM MY BABY (Donril,
ASCAP/Zomba, ASCAP/Blue Butter, BMI)

WILD OUT (Not Listed)

Y.0.U. (Wu-Tang, BMI/Careers-BMG, BMI/EMI Unart,
BMI/Funky Noble, ASCAP/Famous, ASCAP/Erick Sermon,
ASCAP/Zomba, ASCAP) HL

YOU CAME ALONG (EMI Blackwood, BMI/Rodney Jerkins,
BMI/Ensign, BMI/Fred Jerkins Ill, BMI/Bev's Stuff, ASCAP/Pink
Foldes, ASCAP/Universal-MCA, ASCAP) HL

Ygg OYIE ME (Zomba, ASCAP/M will, ASCAP/Mass Confusion,
ASCAP,

YOUR CHILD (Tents Of kedar, ASCAP/BMG, ASCAP/allow
Thigh, ASCAP)
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Dead prez Deliver Social Griticisms

BREAKING THE CHAINS: M-1
and stic.man, members of dead
prez, are on a mission to change soei-
ety. That’s the goal of their debut
album, “Let’s Get Free,” set for a
March 14 release by Loud Records.

The most thought-provoking track
is the album’s opener, “Wolves,” in
which the narrator explains the tech-
nique used by hunters of putting
blood on knives to attract wolves.
The wolves lick the knives, cutting
themselves and continually feeding
off their own blood until they die.
Such is the nature of life in the ghet-

DEAD PREZ

to, where the “blood” is drugs, sex,
money, and materialism.

“We live in a society that tells us
exploitation and getting over on peo-
ple is the highest form of eivilization
as opposed to cooperation and shar-
ing,” says stic.man, who was born
Clayton Gavin and raised in Talla-
hassee, Fla.

In addition to exploring the para-
sitic nature of capitalism, M-1 and
stic.man examine other subjects on
the album. In “Be Healthy” the
staunch vegetarians warn about the
health hazards of eating meat, dairy
products, and processed sugars. The
duo’s societal frustrations are also at
the core of such cuts as “They
Schools,” “Police State,” and “It’s
Bigger Than Hip-Hop,” the first sin-
gle. The latter was released com-
mercially on vinyl and for promo-
tional purposes on CD.

With self-discipline as its anchor,
the dead prez philosophy is more
than just rhetoric for M-1 and stic.
man. They discipline themselves
through martial arts training, teach-
ing political education, organizing
food drives, and creating programs
that move their agenda forward.

“We are about the business of lib-
erating ourselves with our own
hands,” says Jamaican-born, Brook-
lyn, N.Y.-raised M-1 (Lavon Alford).
“Do for yourself. Create opportuni-
ties for ourselves.”

S UB VERSE STRATEGY: Sub
Verse executives believe that under-
ground hip-hop is about to become
the most economically viable hip-hop
very soon. As an example, Sub Verse
VP Fiona Bloom cites the gold cer-
tification of Mos Def’s “Black On
Both Sides,” released by indepen-
dent label Rawkus. “Rawkus has
opened up so many doors for under-
ground hip-hop,” she says.

| Words
&Deeds

by Marci Kenon

Bloom feels “artists’ collective” is
a more fitting term for Sub Verse’s
structure than “record label.” “All of
the artists are self-contained. They
create their own graphics and visu-
als. They reach out directly to the
fans. We’ve allowed them to com-
pletely keep their creative entities,
and [we are] able to use those enti-
ties to help us get to the next level.

“We're about adding to the move-
ment and making it an even bigger
and better place to be,” Bloom con-
tinues. “Hip-hop is just at the begin-
ning of where it’s going. It’s barely
touched the surface. There are just
endless possibilities.”

The Internet is at the center of Sub
Verse's marketing and distribution
strategy. Its executives recently
signed an exclusive U.S. retail distri-
bution deal with Caroline to release
various acts, including Bigg Jus,
Micranots, Rubberoom, Scienz Of
Life, and Blackalicious, whose
“Nia” album will be in stores Tuesday
(29). For UK. distribution, Sub Verse
has entered into an agreement with
U.K.-based Pinnacle.

Sub Verse’s additional principals
include president Peter Luboff and
Bigg Jus Ingleton, who is chief cre-
ative officer in addition to being a
member of the artist roster. “We
believe our artists represent the
direction of hip-hop,” Luboff says.
“Once online sales become a major

Def Soul Fights Cancer. A host of Def Soul artists—including Kelly Price, Mon-

contributor to music sales figures,
Sub Verse shall be well-positioned.”

ROLLING WITH FIONA: Juras-
sic 5 is on a 20-city trek (Feb. 24-
March 22) with alternative artist
Fiona Apple. The tour kicked off in
Wallingford, Conn., and wraps in
San Francisco.

Jurassic 5 and Apple hit it off
while recording in a Los Angeles
multi-studio facility. Her apprecia-
tion of the group’s work led to the
tour invitation.

Jurassie 5, which consists of four
MCs (Chali 2NA, Zaakir, Akil, and
Mare 7) and two DJs (Cut Chemist
and DJ Nu-Mark), is warming peo-
ple up for “Quality Control,” its In-
terscope debut due in April or May.
The sextet’s dynamic flows are
reminiseent of groups like the Cold
Crush Brothers and Double
Trouble, while its beat masters
rock with inventive, original beats
that rewind to an era that boasted
true DJ innovation.

GET HITCHED TO THIS: Con-
gratulations to Goodie Mob’s Cee-Lo,
who’s tying the knot with girlfriend
Christina Johnsen on March 18.

HOT RELEASES: Bone Thugs-
N-Harmony’s “BNTHResurrec-
tion” on Ruthless/Loud, due Tues-
day (29); Roc-A-Fella/Def Jam artist
Beanie Sigel’s highly anticipated
“The Truth,” Tuesday (29); Black
Rob’s “Life Story” on Bad Boy/
Arista, March 7; Drag-On’s “Oppo-
site Of H20” from Ruff Ry-
ders/Interscope, March 14; Luther
Campbell’s “Luke’s Freak Fest
2000” soundtrack on Luke Rec-
ords/Loud, March 14.

-

tell Jordan, Sisgo, Dru Hill, Case, Playa, Kandice Love, and LovHer—recently
convened in Los Angeles to record a remix of and shoot the video for “Love Sets
You Free,” a celebration of Black History Month that also benefits cancer
research. The project was produced by Teddy Riley and Chucky Thompson. The
song was penned by Price and Denise Rich. All proceeds from the single, due in
stores March 7, will be donated to the T.J. Martell Foundation for Leukemia, Can-
cer, and AIDS Research and Denise Rich’s G&P Foundation for Cancer
Research. Pictured, from left, are Price and Riley.
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OL SKOOL GRADUATES TO 2ND-SET STATUS

(Continued from page 43)

I don’t want to give the game away
yet. But it'll definitely keep people
talking.”

Despite its earlier sucecess, Ol
Skool—published by Wyz Girl
(ASCAP) and managed by James
Moore for Partners in Crime—never
hit the road on a formal tour. It’s
something the quartet hopes to rem-
edy this year.

“We did a lot of independent shows
last year, so it was like being on tour;”
says Prescott. “But our goal is to go
out with a band and really do some

big dates with other artists.” The
group is currently considering vari-
ous booking agents.

“R&B tours are few and far be-
tween these days,” says Katina
Byam, Universal Records’ product
manager. “But it’s definitely some-
thing we feel is important for Ol
Skool this time around. Fortunately,
Keith Sweat is completely behind
them and willing to do whatever it
takes. So if no major tours are hap-
pening elsewhere, he’s taking Ol
Skool on the road when he goes out.”

In addition, Universal will be run-
ning ads in teen publications such as
Right On! and Black Beat as well as
The Source, Black Woman, and
Essence.

“The good thing about Ol Skool is
that we don’t have to start from
serateh,” says Byam. “Our initial
objective is to reintroduce them to
their core audience, which is down
South—Atlanta, North and South
Caroling, and, of course, St. Louis.”
In fact, Ol Skool just wrapped a col-
lege tour, visiting nine Southern

campuses between Feb. 23 and
Wednesday (1).

“The nature of their music is very
romantic, and they have a strong
female following,” adds Byam. “Be-
cause they’re so good live and are
such great singers, it’s important for
their fans to see them in that ele-
ment even before a video comes out.”

Retail and radio are looking for-
ward to great returns on the
“R.S.V.P” album.

“We had strong reaction to Ol
Skool’s first album, and we’re really

]

looking forward to the new one,’
says Tony Bazemore, a buyer for
Coral Springs, Fla.-based one-stop
Alliance Entertainment Corp.

“0Ol Skool’s new single is a fabulous
piece of work,” notes PD Steve Mur-
ray of WEUDP Huntsville, Ala. “You
can hear the Keith Sweat influence,
but their own voices really come
through, too. Vocally, they have to be
one of the best groups out there.
We've only just started playing the
single, and the reaction has been
phenomenal.”
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Shannon’s ‘Best Is Yet To Gome’ From Gontagious

BELIEVE IN HER: Armed with
freestyle-infused dance/pop songs like
“Let The Music Play,” “Give Me
Tonight,” “Stronger Together,” and
“Do You Wanna Get Away,” Shannon
helped define the freestyle sound of
the mid- to late "80s.

With a vocal delivery as passionate
as it was soulful, the one-named

SHANNON

singer/songwriter effortlessly criss-
crossed between dancefloors and
radio airwaves. After three albums
for Mirage/Atlantic—"Let The Music
Play,” “Do You Wanna Get Away,” and
“Love Goes All The Way”—followed
by a brief signing to Frank Rodrigo
and Steve “Silk” Hurley’s ID Pro-
ductions, Shannon decided to take a
break from recording.

“But I never stopped performing,”
she says. “I toured throughout
Europe, Japan, and the U.S. I was
very fortunate in that I had recorded
several classic songs that people have
never grown tired of. Those songs are
a combination of great lyries and
melodies. They’re good songs; they
really captured an era.”

In addition to singing her past hits
on the stages of the world, Shannon
took to the stages of off-Broadway,
where she did “some straight-up aet-
ing” in plays like “The Passing Game.”
Many don’t know that the singer grad-
uated from the American Academy of
Dramatic Arts.

Of course, if truth be told, the
singer’s ardent fans—and there are
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

many—wanted Shannon back in the
studio, recording new songs that they
could, once again, embrace, Well, they
got their wish in the late '90s when, as
the featured vocalist, she sang on
beat-fueled tracks by Todd Terry
(“It’s Over Love”) and Sash! (“Move
Mania”).

Now Shannon is commeneing the
latest phase of her 16-year musical
journey: Her new album, “The Best Is
Yet To Come” (Contagious Records),
is scheduled to street March 28. Pre-
ceding the album is “Give Me Tonight
(2000 A.D. Mixes).”

Remixed by the team of Hex Hec-
tor and Dezrock, the trance-laced
house jam was mailed to club jocks the
week of Jan. 31. The 12-inch vinyl ver-
sion of the track arrived in stores Jan.
18, according to Dave Shaw, VP of
A&R at Navarre-distributed Conta-
gious. The maxi-CD followed on Feb.
15.

“Already, the track has been getting
lots of radio mix-show as well as club
play,” says Shaw. “We're definitely off
to a good start.” Shaw confirms that
the song has also been remixed by
both Jonathan Peters and Live Ele-
ments.

“While Jonathan’s mix will most
likely appear as a bonus track on a
future single, the Live Elements mix
will be released as a single in the very
near future,” he says.

Of course, DJ/remixer Junior
Vasquez is already playing his own
restructuring of the singer’s “Let The
Music Play,” which Contagious also
has plans to release in the future.

“The Best Is Yet To Come,” com-
plete with artwork that would be more
appropriate for a Christmas collection
(what were they thinking?), finds
Shannon collaborating with such pop/
dance/R&B mavericks as John
Poppo, Danny Madden, Tony Mor-
an, Sash!, and Terry, among others.

Of the set’s 12 tracks, the singer co-
penned four, including the single-
ready “Happy” and the title track. For
good measure, the original versions of
“Let The Music Play” and “Give Me
Tonight” are featured, as is the 2000
A.D. mix of the latter.

Shannon—who is managed by
Gary Salzman of New York-based
Big Management and booked by sev-
eral agents, including Marc Katz of
New York-based Evolution Talent
Agency—embarked on a promotional
tour Feb. 17. The four-month tour will
take the singer to various clubs and
radio stations throughout the U.S.

“I always knew I’d be a survivor,”
says Shannon. “It’s a force; the Lord
has blessed me. If you continue to
strive for something, you'll succeed.
The key is not giving up.”

Pausing for a minute, Shannon
sighs and adds, “That said, if I have to
go through another period where
things slows down, I'm not so sure Il
have the energy to regroup and do it
all again.”

NEWSY NEIGHBORS: We're very
happy to report that new York-based
Ultra Records has licensed three vol-

auee

TRAX
by Michael Paoletta

umes of the incredibly fine (and much
sought after) compilation series “Back
To Mine,” from DMC U.K. The series
will make its U.S. debut on Tuesday
(29), with the release of the Danny
Tenaglia-compiled “Back To Mine”
(Dance Trax, Billboard, Dec. 18, 1999).
This will be followed by “Back To
Mine” collections from Groove Arma-
da and Leftfield. We can hardly wait
to hear what these two U.K. duos lis-
ten to in the comfort of their respec-
tive homes—since that is the concept
of this DJ/producer-driven series.
Staying with Ultra, the label says it
has signed an exclusive deal with Lon-
don’s Ministry Of Sound Records to
release the imprint in the U.S. The
agreement includes Ministry compi-
lations specifically tailored to a U.S.
audience and not its highly prized
U.K. dises. The first release bearing
the Ministry Of Sound/Ultra logo,

*Mary J. Blige, “Give Me You” (MCA
U.K. single). Two weeks ago, the French

3, 46

import of the singer’s “Deep Inside” ap-
peared on the Hot Plate. Now, along comes
this wicked Mousse T.-etched slice of nu-
disco courtesy of Royal Garden. Speak-
ing of T., he and his musical partner,
Michi Lange, contributed a Stardust-
hued dub.

+GTS Featuring Loleatta Holloway,
“Share My Joy” (Artimage Vinyls/King
Street Sounds single). Well, the legendary
(and rather reclusive) Holloway returns on
this Ellis Miah/GTS-penned track. And in
true diva style, she delivers hig time! Bobby
D’Ambrosio offers a fab classic-sounding
Paradise Garage-era mix, while Benji Can-
delario goes deep with filtered backing
vocals and bass

* Luscious Jackson, “Nervous Break
through” (Grand Royal/Capitol single). Fave
girl group gets completely worked over by
the likes of Thievery Corporation, Ton,
HQ2 (aka Hex Hector and Mac Quayle),
DJ Seissorkicks, Dora, and DJ Rap. 'Nuff
sard,

*Osunlade, “Beats De Los Muertos’
(Yoruba/Northeott EP). While four tracks
are included, “Cantos A Ochun Et Oya”
stands out with its sinewy bassline, Afro-
Cuhan rhythms, and female-driven call
and-response vocals. Sounds like a Body &
Soul jam to us.

«Jessica Simpson, “I Wanna Love You
Forever” (Columbia promo single). For
those that emhraced Toni Braxton’s “Un
Break My Heart” . . . Simpson ably turns it
out on these delicious pop-splashed Soul
Solution remixes.

» Aaron Carl, “My House” (Ovum Re-
cordings single). Fans of Deep Dish, Dan-
ny Tenaglia, and the Funky Green Dogs
—as well as raw vocals—will find much to
admire about this deep and dark house
Jam

=Foreal People Featuring David
Grant, “Shake” (Z Records U.K. single).
Joey Negro (aka Dave Lee) is responsible
for this peak pleasure that overflows with
Chic and pre-“Celebrate” Kool & the
Gang nuances. Grant shines behind the
microphone.

“Trance Nation America,” a two-disc
set mixed by West Coast trance D.Js
Jerry Bonham and Taylor, is sched-
uled to street in early June.

Nettwerk is scheduled to issue BT’s
new album, “Movement In Still Life,”
on May 23 . .. On the same day, Paul
Van Dyk’s album “Out There &
Back” (Mute) will also be in stores. . .
Please note that the 12-inch version of
the Innerzone Orchesira’s remake
of the Stylistics’ classic track “Peo-
ple Make The World Go Round,” with
remixes by Carl Craig and Kenny
Dixon Jr., is only available via Planet
E Records. The single streeted Feb.
22. The act’s U.K. label, Talkin’ Loud,
has no plans to release the remixes
commerecially. Speaking of Innerzone,
don’t ignore its fine debut album,
“Programmed,” which arrived last
year.

FRENCH KISS: On March 28, Vir-
gin Records will release the first DVD
from Daft Punk. Titled “D.AET—A
Story About Dogs, Androids, Fire-
men and Tomatoes,” the dise includes
four archival videos (“Da Funk,”
“Around The World,” “Burnin’,” and
“Revolution”) and the brand new video
for “Fresh.” All tracks appear on the
French duo’s debut album, “Home-
work.”

Additionally, the dise features a
photo gallery, comments from the var-
ious producers and biographies of the
directors of the aforementioned

Do Me Baby. After a too-long
absence, R&B/dance diva Meli'sa Mor-
gan is back in the spotlight with Yell-
orange Records' “Believe In Yourself”
by Soulswitch Featuring Meli’sa Mor-
gan. A gospel-infused house jam,
“Believe In Yourself” has been em-
braced by such revered DJs as “Little”
Louie Vega, Joey Negro, and Tony
Humphries. On a recent Tuesday night,
Morgan made a special appearance at
“Twelve West,” the weekly party held at
New York’s Cheetah club, where she
performed the song. Revelers included
R&B vocalists Johnny Kemp and Fred-
die Jackson, as well as veteran singer/
songwriters Nick Ashford and Valerie
Simpson. Following Morgan’s perfor-
mance, DJ Nicky Siano played a med-
ley of Ashford & Simpson’s disco-era
classics. Oh, what a night!

videos, and footage of a Daft Punk
concert. The live footage is designed
so that the viewer can change the
camera angle.

BY RICK SALZER
NEW YORK—Prior to the April 4
release of its dub/house debut al-
bum, “Installation Sonore” (V2
Records), «Rind¢érose» front man
Jean-Philippe (nee Freu) and his
wife Patou (aka Patrice Carrie)
practiced psychia-
try by day—and
along with Johnny
Palumbo, produced
music by night.
But before this
trio ever made a
house track as
«Rinb¢érose», Jean-
Philippe and Patou
played in a small

Growing tired of the traditional
sounds of a rock band, Jean-
Philippe and Patou pursued the idea
of creating a house band that uti-
lizes guitars, flutes, and other
instruments from their rock back-
ground.

Before long, «Rind¢érose» had
gained international applause from
house music fans across Europe
with its first single, “Le Mobilier.”

Originally released on Stereo-
phonic Elephant Records (Spain) in
late ’97, the single attracted the
attention of label headhunters

V2’s «Rindcérdsen Debuts In U.S.

Ny

indie-rock band Sonore”  slowly
based in Montpelier, «RINOGEROSE» began  making
France. waves throughout

throughout France.

While Jean-Philippe considered
other labels, he says, V2 was really
the only choice.

“V2 Records’ worldwide strue-
ture was such a huge point with us,”
Jean-Philippe says. “We didn’t care
about selling a zil-
lion units as much
as we cared that
people all around
the world would be
able to purchase
the album at a
domestic price.”

Released in
France last May,
“Installation

Europe. Soon after, the album was
released on V2 in other territories,
including the U.K. and Scandinavia
on Sept. 6; in Canada, the set was is-
sued Sept. 13.

The album was originally sched-
uled for a simultaneous release in
Canada and the U.S., but after a
highly successful mini-tour around
the Montreal area, the Canadian
branch of V2 scrambled to get the
album out earlier.

“Our Canadian people were at the
shows in and around Montreal,” re-

(Continued on next page)
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«RINOGEROSE» DEBUTS

(Continued from preceding paye)

calls Dominique Keegan, head of
marketing at V2 North Americu.
“They said that «Rindgérose’s» live
show was one of the better ones they
had ever seen. The people were going
mad.”

Keegan says the single “Le Mo-
bilier” was delivered to club DJs the
week of Dec. 6. This was followed, on
Jan. 3, with a mailing to specialty
radio.

The commercial 12-inch single—
with remixes by DJ Q, and the pro-
duction team of Seb K., Cello, and M.

Michel Cleis—streeted in early
December.

“Aside from a tour and some of the
more standard-fare promotional tac-
tics, we're also using Urb magazine’s
street team for promotion,” continues
Keegan. “But frankly, I cannot think
of a better selling point for the band
than their live show. It is just brilliant.
Seven people on stage playing gui-
tars, bass, percussion, flutes, and a
programmer.”

“We are very proud of the fact that
we will be performing in the U.S.

before the U.K.,” says Jean-Philippe.
“Our show in Miami during the Win-
ter Music Conference [ March 25] will
be our first U.S. show.”

Keegun is confident that the band’s
live show at the Winter Music Con-
ference will “spawn an interest from
others to book the band.”

Although not confirmed at press
time, «Rindg¢érose» is scheduled to
perform May 19 at a “Respect Is

3urning” party at New York’s Twilo
club.

V2 Records is currently laying

down the foundation for a multi-city
summer tour throughout North
America.

The «Rind¢érose» live band con-
sists of Jean-Philippe (guitar), Patou
(bass), Johnny Palumbo (program-
ming), Remi Saboul (guitar), Florian
Brinker (guitar), Fred Pace (percus-
sion), Franck Gauthier (flute), Fred
Ladoue (visuals), and Chris Hawkes
(lights).

“I just hope people do not expect to
hear another French DJ,” notes Jean-
Philippe. “We were actually quite

removed from the exploding Parisian
scene over the past three yvears. While
people were discussing Super Dis-
count, Motorbass, and Daft Punk, we
were just coming up.”

He adds, “We were in the south of
France just doing our thing when the
right person sat down at the right
place at the right time.”

«Rinb¢érose»—whose songs are
published worldwide by V2 Music—
is currently self-managed; V2 offices
in the various territories handle the
act’s bookings.
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Retro Heatherly Debuts On Mercury

Orbison-Like Singer/Guitarist Hits With Statler Bros. Cover

BY CHET FLIPPO
NASHVILLE—Sometimes Nash-
ville’s talent scouts need look no
further than this city’s fabled
Lower Broad for the next big thing.
The weathered honky-tonks, espe-
cially Tootsie’s Orchid Lounge and
Robert’s Western Wear,
hanging on in the face of
gentrification, still attract
country musie’s staunch
troubadours.

“Eric’s the second
artist we've pulled right
out of Tootsie’s,” says
Mercury Nashville presi-
dent Luke Lewis, speak-
ing of new artist Erie
Heatherly. “Terri Clark
was the first, and if this
works that well, then we're in busi-
ness.”

Not everyone knew what to make
of either Clark or Heatherly at
first. Mercury producer Keith Ste-
gall took Heatherly into the studio
and emerged in two years with an
eclectic first album, “Swimming In
Champagne,” set for release April
18.

Onstage Heatherly is unclassifi-
able. He’s a 1950s fashion plate,
with flowing sideburns, two-lone
shoes, and drape pants. Playing an
intensely green Fender Stratocast-
er, he leaps from influence to influ-
ence, from Roy Orbison to the Ven-
tures. Soon after he began his run
at Tootsie’s, he signed a songwrit-
ing contract with Barbara Orbison’s
Still Working for the Man Music.
Even before Mercury discovered
him, his guitar skill earned him
endorsements with both Fender
and Takamine.

Over the past five years, he’s at-
tracted a large tollowing, especial-
ly drawing a loyal female contin-
gent. It got to the point where

HEATHERLY

& MUSIC

female fans were dressing him—
that is, bringing him their hus-
bands’ old wide ties, pleated
trousers, and pin stripe vests for his
retro fashion look. He also met his
wife-to-be, Heather, when she was
working as a bartender at Tootsie’s.

His trademark guitar
was acquired almost by
accident, when he was
working at a music store
in his native Chattanooga.
“It didn’t sell, because of
the green color,” says
Heatherly. “So I bought it
one time—my whole pay-
check went on to that
guitar every week.”

Before landing the
Tootsie’s gig, Heatherly
totaled his car on the road,
destroying all his equipment. The
guitar bounced on to the pavement
and amazingly stayed in tune.
Heatherly vowed to play it forever.

He honed his stage show in those
years, writing his own songs as
well as reviving and updating such
traditional country hits as “Flow-
ers On The Wall.”

“I love technology and what we
can do today,” says Heatherly, “but
I still like to pay homage to what
came before and to those who
influenced me. But I like to make
it sound fresh. The original version
of ‘Flowers On The Wall’ didn’t
even have drums on it. They had a
guy banging on the back of a gui-
tar and a banjo. Very traditional
sound. I like marrying the two
sounds. I've got three turntables,
and nine times out of 10 I play
vinyl rather than CDs, because
there’s just something about that
analog sound.

“Now, 35 years after the Statlers
cut it, the song is on an interactive
CD,” he says.

Live On Lucky Dog. Waylon Jennings has competed a live recording for his
new label, Sony Music Nashville’s Lucky Dog Records. Sony executives are
shown backstage with Jennings at the live show at Nashville’s Ryman Auditori-
um. Pictured, from left, are senior VP of A&R Blake Chancey, VP of sales Dale
Libby, Jennings, senior VP of national country promotion Jack Lameier, and
senior VP of sales and marketing Mike Kraski.

WUSY Chattanooga PD Bill
Poindexter says that not only is
Heatherly popular as a native of
that region, but his first single is
also pulling phones. “ ‘Flowers On
The Wall’ is among the best,” says
Poindexter. “We got research back
after playing it just a dozen times,

and it tested at No. 10 here, with a

96% familiarity. Qur operations

manager, Leslie Pardue, nailed that

song when he said it’s one of those
songs that us 40-somethings

remember from when we were kids,
and we couldn’t get that song out of

(Continued on paye 52)

Silver Anniversary. ASCAP in Nashville recently hosted a 25th anniversary
party for TV's “Austin City Limits.” Shown, from left, are ASCAP's Herky Williams,
special guest host Guy Clark, and “Austin City Limits” producer Terry Lickona.

Tracy Nelson Returns; South Plains Gollege
Gelebrates 23 Years Of Guiding Guitarists

ON THE ROW: The Country Music Hall of Fame has
received a grant to begin digitizing its collection of re-
cordings, photographs, films, sheet music, documents,
interviews, and artifacts. The $150,000 grant, from the
David and Lucille Packard Foundation, will fund an ini-
tial phase aimed at creating images for touchscreen
computer presentations for the new downtown hall.
Tennessee’s new automobile license plates include
the inscription “Sounds Good To Me” under the wor
“Tennessee.” Unfortunately, “Sounds Good To Me” is

™

in letters so small that rear-end collisions are likely
for those trying to read it without 20/20 vision.

Tammy Lovett joins Marco I’romotions as promo-
tions representative. She —_
was a founding partner of T
Grass Roots Promotions. 2

Hal Ketchum signs NaShVIlle
with Buddy Lee Attrac-
tions for exclusive world- =
wide representation.

Bruce Van Langen w\g
becomes director of ad- -
vertising lor Music City
Record Distributors/
Cat’s Musie.

The Country Music
Assn.’s “Music Industry
And New Technologies” conference series is set for 3
p.m. March 9 in the conference room at the Warner/
Reprise/Atlantic building. Jupiter Communications
analyst Aram Sinnreich will lead a presentation on
the state of the industry.

ALBUM OFF THE WEEK: One of
Nashville’s best voices is back on
record. Tracy Nelson has just fin-
ished a rough master of “Ebony &
Irony,” which will be released some-
time on Eclectic Records. She’s in !
fine voice on this versatile collection,
which includes the gorgeous Will
Jennings/Matraca Berg ballad
“You Will Find Me There” and the
raucous Nelson/Marcia Ball collab-
oration “Got A New Truck.”

NELSON

OTHER ATTRACTIONS: Congratulations to South
Plains College (SPC) on the 25th anniversary of its
country music program. The community college, locat-
ed in Levelland, Texas, began its music training inaus-
piciously, when Ernest Tubb’s cousin Nathan Tubb,
who was then SPC’s academic dean, offered a short

by Chet Flippo

course in guitar.

Seventy-five people showed up, and things grew
from there. Now the country music program is housed
in the sprawling Creative Arts Building and Tom T.
Hall Performance Complex (Tom T. Hall has been a
prominent backer of the program). Facilities now in-
clude four recording studios, a TV studio, five re-
hearsal halls, and courses ranging from bluegrass to
nmusic promotion.

Alumni of the program include Natalie Maines of
Dixie Chicks, Lee Ann Womack, Heath Wright of
Ricochet, Mike Bub of the Del McCoury Band, and
Ron Block of Alison Krauss & Union Station.

. - - Anniversary activi-
ties will take place this
Thursday through Sat-
urday (2-4) and include
a tribute to the now
retired Nathan Tubb.

DEALS: Gaylord En-
tertainment’s Internet
division, GETdigital-
media, will ereate and
manage music content
and online promotions
for the pending Music
Hall Channel home page on the Copernicus Education
Gatewuay, one of the leading Internet portals for stu-
dents and teachers from kindergarten through high
school.

Kenny Rogers and Dreamcatcher Records enter
into an agreement with Trans Continental Records
chairman Lou Pearlman for a joint venture to devel-
op new talent. Dreamcatcher will promote and mar-
ket for the venture, and domestic distribution will be
through Navarre Corp.

MUSIC ON ICE: Some members of Nashville’s new
hockey team, the Predators, have been in the studio
with producer Josh Leo, and the result is the new CD
“Check, Please!” on Alphabet City Sports Records,
via Warner Special Products.

The band, called Offside, recorded four songs, and
Warner Bros. added other songs that are heard at
Predator games (including Tim MeGraw’s “I Like It,
I Love It” and Delbert McClinton’s “Hockey Tonk”),
along with game commentary from last year’s debut
season. It’s sold at Predator games and is available at
area accounts and music stores.

Album sales proceeds go to the Predators Founda-
tion, which supports youth-oriented organizations.
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by Wade Jessen

NASHVILLE POP: For the first time since Nashville-produced pop
records were in vogue about 20 years ago, a country-to-pop crossover
dominates the pop singles list. Lonestar’s “Amazed” (BNA) steps 3-1 on
The Billhoard Hot 100 and sends a volley of ripples through other spe-
ciulty singles and airplay charts. “I've never been involved with a sin-
gle that has reacted across formats like this one,” says RCA Label Group
(RLG) chairman Joe Galante. “This is a clear example of the power
country radio has. When you have 2,500 country stations doing the setup,
tamiliarity is instantaneous.” Galante also cites the crossover effort
orchestrated by RLG senior VP/GM Butch Waugh. “We basically did
this with two people and « series of indies. We didn’t have the pop pro-
motion staffs like other labels in town do.”

Up approximately 6,500 scans, “Amazed” moves more than 60,000
units to control Top Country Singles Sales for a second week and earns
Greatest Gainer honors at No. 11 on Hot 100 Singles Sales.

With 78 million estimated audience impressions, the track moves 21-
15 at Adult Top 40, finishes at No. 3 on Adult Contemporary, and clos-
es at No. 11 on Top 40 Tracks. Country radio contributes about 16 mil-
lion in audience, and with 2,038 detections, “Amazed” is the format’s
most-played recurrent title.

Lonestar’s Hot 100 chart feat is a first for Nashville-produced fare in
the SoundScan and Broadcast Data Systems era, though others have
come close. LeAnn Rimes’ “How Do I Live” got as high as No. 2 in late
1997, as did Shania Twain’s “You're Still The One” in May 1998.
" Amazed” is the first Nashville release to top the pop singles tally since
Kenny Rogers & Dolly Parton’s “Islands In The Stream” rose to No.
1 in fall 1983.

On Top Country Albums, Lonestar’s “Lonely Grill” scans more than
45,000 units to hold at No. 4. That set should reap rewards from the
Grammy Awards telecast, us “Amazed” is 4 multiple nominee.

HENE IN THE REAL WORLD: On Hot Country Singles & Tracks,
specialty programming for the Daytona 500 race and a format-wide
radiothon to benefit St. .Jude Children’s Research Hospital contributed
to lower detection totals, most noticeably at the top of the chart, where
the top three titles are without bullets.

In its second week atop the chart, Tim McGraw’s “My Best Friend”
(Curb) dips 231 plays after gaining 144 plays last issue. At No. 2, Mark
Wills® explosive cover of Brian McKnight's “Back At One™ (Merecury)
moves 3-2 with a 123-spin deficit after gaining 133 detections the pre-
vious week.

M EN WITH BROKEN HEARTS: Following his grandlather’s early
recitations as Luke The Drifter and his father’s highly commercial
rebel period of more than 20 years ago, Hank Williams 11T makes his
first appearance on Top Country Albums with “Risin’ Outlaw” (Curb),
which enters at No. 74.

The vounger Williams’ brand of country/rock fusion is strictly high-
octane and makes even his dad’s rowdy friends seem tame. Williams,
who prefers to be called Hank III, has been opening concert dates for
Beck and rock trio the Reverend Horton Heat (see story, page 10).

RETRO HEATHERLY

(Continued frowm page 50)

our heads.”

The single is at No. 53 after two
weeks on the Hot Country Singles
& Tracks chart.

“Flowers On The Wall” was a hit
for the Statler Brothers in 1965. It’s
the only non-Heatherly original
composition on the album, and
there was much debate at Mereury
before choosing it as the first sin-
gle.

Remakes historically have not
been viewed with favor by country
radio, Mercury Nashville senior VP
for sales, marketing, and promotion
John Grady points out. “But this is
a great song,” he says. “We took a
lot of votes. It’s always risky doing
a remake. Most people today don’t
remember that song, or if' they do,
they know it was in ‘Pulp Fiction.’
And this is such an absolutely eur-
rent version. Eric owns the song
with this version, and radio stations
are already telling me that.”

For the album, Grady says, “Our
game plan is a lot like the produc-
tion on the album. It’s all sort of
understated. The video is in
process; we're at radio. It’s not the
kind of thing where we tell people
we're going to sell a million in two
weeks. We have to prove this to peo-
ple. Everyone who has seen him
says he’s a star. There are a bunch
of songs on the album we ean take
to radio. As for the marketing of it,
our plan is to get it out there and
make it available. It’s very simple.
We want people to see him and hear
him.”

Grady notes that an appearance
at the National Assn. of Recording
Merchandisers Convention is part
of the plan. “Eric is a great-looking
guy—he plays the hell out of the
guitar and has a vision,” says
Grady. “This is one guy who knows
where he’s going.”

Lewis says, “I don’t know if this
is the key to the kingdom, but I've
never heard anybody like Eric. This
is fresh. And he has roots that go
back more than 10 vears. In today’s
environment, that’s very rare. He's
really got an appreciation for the
history of country music and all
forms ol music, and he can trans-
late it into a contemporary sound.”

Heatherly is booked and man-
aged by the Bobby Roberts Co. His
publishing is by Still Working for
the Man Music/BMT.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

800 POUND JESUS (lliegal, BMi/Yo Man, BMI)
ANOTHER NINE MINUTES (Sony/ATV Tree,
BMI/Chrysalis, ASCAP/Tiny Buckets O' Music, ASCAP)
HL/WBM

ASKIN' TOO MUCH (Warner-Tamerlane, BMI/Nomad
Noman, BMI/WB, ASCAPMaverick, ASCAP/Big Red
Tractor, ASCAP) WBM

BACK AT ONE (Cancelled Lunch, ASCAP/Universal-
PolyGram International ASCAP) HL/WBM

BECAUSE YOU LOVE ME (Sony/ATV Tree, BMI/Nothing
But The Wolf, BMI/Universal-Songs Of PolyGram Inter-
national, BMI/Seven Angels, BMI) WBM

BEEN THERE (Blackened, BMi/Steve Wariner, BMI)
WBM

BREATHE (Cal IV, ASCAP/Universal-Songs Of PolyGram
International, BMi/HopeChest, BMI) WBM

BUY ME A ROSE (Rex Benson, BMI/Stone Forest,
BMI/Tripp, BMI/Blue Plate, BMI)

CAN'T HELP CALLING YOUR NAME (Pyramid Vailey,
BMI/CMI. BMI)

CAN'T NOBODY LOVE YOU (LIKE } DO} (Universal-
MCA, ASCAP/Chrysalis, ASCAP/Songs For Debin,
ASCAP) WBM

CARLENE (EMi April, ASCAP/Phil Vassar, ASCAP/EMI
Blackwood, BMI/Flybridge, BMI/Rory Bourke, BMI) HL
COULON'T LAST A MOMENT {Irving, BMI/Songs Of
Windswept Pacific, BMI/Yellow Desert, BMI/My Life's
Work, BMI) WBM

COWBOY TAKE ME AWAY (Woolly Puddin’, BMI/Bug,
BMI/Careers-BMG. BMi/Floyd's Dream, BMI) HL
CRACKER JACK DIAMOND (Universal-Songs Of Poly-
Gram International, BMI/Virgin Timber, BM/Rio Bravo,
BMI) WBM ,

DADDY WON'T SELL THE FARM (Kreditkard,
ASCAP/Penny Annie, BMI/Copperfield, BMI)

DO WHAT YOU GOTTA DO (Aimo, ASCAP/Craftworks
ASCAP) WBM

FLOWERS ON THE WALL (Wallflower, BMI/Copyright
Management International, BMI)

GOD GAVE ME YOU (Warner-Tamerlane, BMI/New Non-
pareil, BMI/Scoggin, BMI/On The Mantel, BMI) WBM
GOIN' UNDER GETTIN' OVER YOU (Sony/ATV Tree
BMI/Showbilly, BMI) HL

GOODBYE EARL (EMi Btackwood, BMI/Rising Gorge,
BMI) HL

GROW YOUNG WITH YOU (Song Matters
ASCAP/Famous, ASCAP)

HE DIDN'T HAVE TO BE (EMI April, ASCAP/Sea Gayle,
ASCAP/Love Ranch, ASCAP) HL

HERE COMES MY BABY (Mainstay, BMi) WBM

HOW DO YOU LIKE ME NOW?! (Tokeco Tunes.
BMI/Wacissa River, BM/CMI, BMI)

| LOVE YOU (Sony/ATV Cross Keys, ASCAP/Encore
Entertainment, BMI/Scott And Soda. ASCAP/Foilazoo,
ASCAP/Music Of Windswept, ASCAP) CLM/HL/WBM

| NEED YOU ALL THE TIME (Pat Price, BMI/EMI Black-
wood, BMI/Great Mendian, BMI) HL

| THINK YOU'RE BEAUTIFUL (Diamond Three,
BMI/Seven Peaks, ASCAP/Criterion. ASCAP)

IT'S ALWAYS SOMETHIN' (Warner-Tameriane,
BM!/Golden Wheat, BMI/Careers-BMG, BMI) HL/WBM
IT WAS (Universal-MCA, ASCAP/Gary Burr,
ASCAP/Songs Of Universal, BMI/Marketwright, ASCAP)

WBM

I'VE FORGOTTEN HOW YOU FEEL (Miss Surrett,
BMI/Coburn, BMI/Keith Sewell, BMI/Ten Ten, BMI) WBM
| WILL...BUT (Without Anna, ASCAP/Magnolia Hilt,
ASCAP/McSpadden-Smith, ASCAP) CLM

JIMMY'S GOT A GIRLFRIEND (WB, ASCAP/Maverick,
ASCAP/Notes To Music. ASCAP/Sony/ATV Cross Keys,
ASCAP/Ron Harbin, ASCAP/Sany/ATV Tree, BMI)
HL/WBM

JUST BECAUSE SHE LIVES THERE (Sony/ATV Cross
Keys, ASCAP) HL

LESSONS LEARNED (SLL. ASCAP/Sony/ATV Cross
Keys. ASCAP/Sony/ATV Tree, BMV/Asifits, BMI) HL
LET'S MAKE LOVE (Songs Of Nashville DreamWorks
BMI/Cherry River, BMI/Warner-Tamerlane, BMI/Golden
Wheat, BMI/Careers-BMG, BMI/Silverkiss, BMi}
CLM/HL/WBM

LET'S MAKE SURE WE KISS GOODBYE (Vinny Mae,
BMI) WBM

LOVE'S THE ONLY HOUSE {Sony/ATV Tree, BMI/Buzz
Cason, ASCAP/Southern Writers Group, ASCAP) HL

ME AND MAXINE (Warner-Tamerlane, BMI/New Works,
BMI/WB, ASCAP/Lunnmusic. ASCAP) WBM

ME NEITHER (EMI April, ASCAP/Sea Gayle, ASCAP) HL

36

67
34

55

62

60
14
25
30
2

2

56

43
38

58
35
52

28

13

69
21
37

16

42

29

24
48

MORE (Warner-Tamerlane, BMI/Golden Wheat,
BMI/McHuge, BMINolunteer Jam, ASCAP/Go-To-Del,
ASCAP) WBM

MY BEST FRIEND (Careers-BMG, BMI/Silverkiss, BMI)
HL

MY HOMETOWN (Warner-Tameriane, BMI) WBM

NO MERCY (Mighty Moe, ASCAP/Ernest Whitney,
ASCAP/Little Shop Of Morgansongs, BMI/Morgan,
BMi/Hamstein Cumberland, BMI/Chrysalis, BMI) WBM
NOTHING CATCHES JESUS BY SURPRISE (Waylon
Jennings, BMY/Irving, BMI/Sony/ATV Tree, BMI/Wiider-
ness, BMI) HL/WBM

OUT HERE IN THE WATER (Rebecca Lynn Howarg,
ASCAP/Tennessee Colonel, ASCAP/Mopan River,
ASCAP/ICG, ASCAP/WB, ASCAP/Tractor Tracks,
BMI/Pop-A-Wheelie, ASCAP/Big Red Tractor, ASCAP)
WBM

PRAYIN' FOR DAYLIGHT (Warner-Tamerlane,
BMI/Careers-BMG, BMI/Sontanner, BMI) WBM

PUT YOUR HAND IN MINE (Acuff-Rose, BMi/Milene,
ASCAP) HL

REAL LIVE WOMAN (Cryner Way To The Bank.
SESAC/Child Bride, SESAC}

ROCK THIS COUNTRY! (Universal-Songs Of PolyGram
International, BMI/Loon Echo, BMI/Zomba, BMI) WBM
SHE'S MORE (Starstruck Writers Group, ASCAP/Glen
Nikki, ASCAP/Warner-Tamerlane, BMI/Cruichfield, BMI)
HL/WBM

SMILE (DreamWorks, BMI/Follazoo, ASCAP/Music Of
Windswept, ASCAP) CLM/WBM

SOMETHING LIKE THAT (Mr. Noise, BMi/We Make
Music, BMi/Encore Entertainment, BMI/Follazoo,
ASCAP/Music Of Windswept, ASCAP) CLM/WBM
SOMETHING TO WRITE HOME ABOUT (Stewart Warn-
er, BMI/Triple Shoes, BMI/Acuff-Rose, BMI) HL

THE BEST DAY (Universal-Songs Of PolyGram Interna-
tiona!, BMI/Everything | Love, BMI/Acufi-Rose, BMI)
HL/WBM

THE BLUES MAN (Bocephus, BMI) HL

THE CHAIN OF LOVE (Pugwash, BMI/Balmur,
BMI/Waterdance, BMI/Melanie Howard, ASCAP) WBM
THE COLD HARD TRUTH (Sony/ATV Cross Keys
ASCAP/Trick Knee, ASCAP) HL

THE FUN OF YOUR LOVE (Almo, ASCAP/BNC,

ASCAP/ Lillaly, ASCAP/Anwa, ASCAP) WBM

THE LOOK (EMI Blackwood. BM/Ty Land, BMI/Warner-
Tamerlane, BMI) HL/WBM

THE TROUBLE WITH NEVER (Hamstein Cumberland,
BMI/Baby Mae, BMI/Glitterfish, BMI/Buna Boy, BMI)
WBM

THE WAY YOU LOVE ME (Encore, ASCAP/Scott And
Soda, ASCAP/Failazoo Crew, ASCAP/Airstream Dreams,
ASCAP/Coyote House, ASCAP/Famous, ASCAP) CLM/HL
THE WRECKIN' CREW (Curb Magnasong, BMI/Red
Quill, BMI/Moraine, BMI)

THIS WOMAN NEEDS (Without Anna, ASCAP/Songs Of
Hamstein, ASCAP/The Key Club, ASCAP/Lela's Voice,
ASCAP) CLM/WBM

T0 GET TO YOU (WB, ASCAP/Piatinum Plow,
ASCAP/Sony/ATV Tree, BMI) HL/WBM

UNBREAKABLE HEART (Biue Gator, ASCAP/Maverick,
ASCAP/WB, ASCAP) WBM

UNCONDITIONAL (Starstruck Writers Group
ASCAP/Glen Nikki, ASCAP/Songs Of Universal, BM)
HL/WBM

UP NORTH (DOWN SOUTH, BACK EAST, OUT WEST)
(irving, BMi/Almo, ASCAP) WBM

WHAT DO YOU SAY (Michael Dulaney, BMi/Dulaney
house, BMI/Ensign, BMI/Major Bob, ASCAP) HLAWBM
WHAT | NEED (Warner-Tamerlane, BMi/Golden Wheat
BMI) WBM

WHAT | NEED T0 DO (Careers-BMG, BMi/Bradiey,
BMI/Cut Out, ASCAP/Two Guys Who Are Publishers,
ASCAP) HL

WHEN | SAID 1 DO (Blackened, BMI) WBM

WHERE CAN | SURRENDER (Universal, BMI/Final
Approach, BMI) WBM

YES! (McSpadden-Smith, ASCAP/ICG, ASCAP/EMI
Blackwood, BMI/Singles Only, BMI/Starstruck Angel,
BMI/Makeshift, BMI/Cuts R Us, BMI) HL

YOU ARE (Mr. Noise, BMI/Still Working Fer The Man
BMI/Universal-Songs Of PolyGram International
BMI/Wil Nance, BMI/Ingram-LeBrun, BMI/Steve Dean,
BMI)

YOUR EVERYTHING (Songs Of Nashville DreamWorks,
BMI/Cherry River, BMI/BMG Songs, ASCAP/Yessiree
Bab, ASCAP) CLM/HL
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— - = THE WRECKIN’ CREW TRINI TRIGGS
NO MERCY TY HERNDON 362 | |2 62
38 | 40 | 7 | J'SCAIFE (D.MORGAN.T CERNEY.S.ADAVIS (C) (D) EPIC 79345 3_4_ i’:%wﬁogbsgfg (\l,)v#w.z.gsrgsm\) C#F&A,\';‘ngé:w
G| 36| 8| 14 ggﬁ&lm{g; rYF%LI{I’?ZHLACF?I\\/I/AEI\I om M (JDE'(\\‘/')\‘Blz;EGRSgi'?YT 35 RE-ENTRY | 2 | p GALLMORE,) STROUD,T.MCGRAW (T.MARTIN.M.NESLER) curs ALBuM cut | 6
UFE.B.N.! .
- - : YOU ARE JOHN MICHAEL MONTGOMERY
MORE TRACE ADKINS @ NEWD | | G.FUNDIS (N.GORDON,W.NANCE, S.DEAN ‘ Uawricalgum cur | 1
_ 3| 6 | TBRUCE (7 MCHUGH.O.GRAY) B CaPITOL ALBUM CUT T | 59 i i ) & - _N : : i i £
@ " 4 8 UNCONDITIONAL CLAY DAVIDSON 37 (O Records showing an increase in detections over the previous w_eek, rggardless of chart movement. Airpower a_warded_to songs appearing in the
S.HENDRICKS,J.COLE (L.HENGBER,D.BRYANT,R.RUTHERFORD) (C) (D} (V) VIRGIN 38690 + top 20 gr; botr:hthehBRSf/txlrpga()y andkAqu\l;e_gce clharts Tlorb['?teyﬂgtttllme W|thb|nqrefaseéljxl1 _bot‘h dete;tlrl)ns ard fagglepcel. Titles belﬁ)v;lthfzér))EZS at[e
removed 1rom the chart after Weeks. Ideoclip avallability. Catalog number s for singie, or vinyl single | single is unavaiiable. assetle
46 48 12 | THE CHAIN OF LOVE CLAY WALKER | 33 single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X)

D.JOHNSON,C.WALKER (J.BARNETT R.LEE)

GIANT ALBUM CUT ¥

CD maxi-single availability. @ 2000, Billboard/BP| Communications.
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B"kmrd Tﬂ cn““ll‘ SIII Ies sales STORE, MASS MERCHANT AND INTERNET SALES SoundScane
| ® v MARCH 4, 2000 REPORTS COLLECTED, COMPILED, AND PROVIDED BY L
= z
28|58 %o gk 25|55 | 2g| ok
23242 |28 TITLE IMPRINT & NUMBERDISTRIBUTING LABEL ARTIST T2 | 52|22 2S5 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
sl NO. 1 B 14 | 13 | 8 | 16 | LITTLE BIRD ARISTA NASHVILLE 13184 SHERRIE AUSTIN
i 13 AMAZED 8Na 65957/RLG 2 weeks at No. 1 LONESTAR 15 14 11 18 | THE QUITTIN’ KIND EPic 79268/SONY JOE DIFFIE
2 14 BREATHE WARNER BROS. 16884/WRN FAITH HILL 16 15 12 12 TWENTIETH CENTURY/NEW YEAR’S EVE 1999 rca 65917/RLG ALABAMA
3 3 ] 21 | BIG DEAL curs 73086 LEANN RIMES 17 17 15 | 43 | ROCKY TOP ‘96 DECCA 155274/MCA NASHVILLE THE OSBORNE BROTHERS
4 | 4 | 2 | 11 | ACOUNTRYBOYCAN SURVNE (Y2K VERSION) warcetts v CHAD BROCK WITH HANK WILLIAMS JR. & GEORGE JONES | NEWP | | | UNCONDITIONAL VIRGIN 38690 CLAY DAVIDSON
5)[ 7 | — | 2 | JIMMY'S GOT A GIRLFRIEND GisNT 16887/WARNER BROS. THE WILKINSONS 19 | 18 | 17 | 16 | DON'T MAKE ME BEG curB 73087 STEVE HOLY
6 | 6 | 4 | 27 | ITDONT MATTER TO THE SUN/LOST IN YOU @ cariio. =875 GARTH BROOKS AS CHRIS GAINES 20 | 19 | 16 | 28 | ALL THINGS CONSIDERED MONUMENT 79248/SONY YANKEE GREY
71 5 | 3 | 22 | 'MDIGGIN IT Mca nashviLLE 172121 ALECIA ELLIOTT | 21 | 20 | 20 | 39 | LIGHTNING DOES THE WORK WARNER BROS. 16984/WRN CHAD BROCK
8 8 5 8 THE FUN OF YOUR LOVE BNA 65¢31/RLG JENNIFER DAY 22 23 23 86 I'M ALRIGHT/BYE BYE @ CURB 73034 JO DEE MESSINA
9 9 6 14 CAN'T NOBODY LOVE YOU (LIKE I DO) CURB 172141/MERCURY WYNONNA 23 21 18 16 DECK THE HALLS LYRIC STREET 164036/HOLLYWOOD SHEDAISY
16 19 5 NO MERCY EPIC 79345/50NY TY HERNDON RE-ENTRY 26 ARE YOUR EYES STILL BLUE curB 73085 SHANE MCANALLY
11 | 10 | 9 | 142 | HOW DO | LIVE A° CURB 73022 LEANN RIMES 2% | 22 | 21 | 35 | LONELY AND GONE COLUMBIA 79210/SONY MONTGOMERY GENTRY
12 12 10 48 PLEASE REMEMBER ME/FOR A LITTLE WHILE CURB 73080 TIM MCGRAW (O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for net shipment of 500,000 units
13 11 7 22 | STEAM EPic 79269/50NY TY HERNDON (Gold). A RIAA certification for net shipment of 1 million units (Platinum), with multimillion tities indicated by a numeral following the sym-
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TITLE

IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

1115 ANDREA BOCELLI A
PHILIPS 462600 (12 98118 08)

—gll NO. 1 B

L5seccaiNo ] SACRED ARIAS

ANDREA BOCELL| ®
PHILIPS 462033 (12.98/18.98)

ARIA — THE OPERA ALBUM

Artists & Music

1 (largical
KEEPING

WALT DISNEY 860986 (17.98 CD)

CHICAGO SYMPHONY ORCHESTRA (LEVINE}

FANTASIA 2000

ANNE-SOPHIE MUTTER
DG 463259 (17.98CD)

PLAYS VIVALDI'S THE FOUR SEASONS

A VARIOUS ARTISTS

SONY CLASSICAL 89209 (16.98 CD EQ)

AMORE 2: GREAT {TALIAN LOVE ARIAS

VARIOUS ARTISTS
CIRCA/VIRGIN 44890 (9.98/16.98)

THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD.. EVER!

MPL/ANGEL 56897 (10.98/17.98)

LONDON SYMPHONY ORCH. LOMA MAR QUARTET

PAUL MCCARTNEY'S WORKING CLASSICAL

NONESUCH 79505 (16.98 CD)

NADJA SALERNO-SONNENBERG/SERGIO AND ODAIR ASSAD

NADJA SALERNC-SONNENBERG, SERGIO & ODAIR ASSAD

715 SOUNDTRACK

SONY CLASSICAL 61834 (16.98 CD EQ)

TOPSY-TURVY

10| 54 YO-YO MA

SONY CLASSICAL 60680 (10.98 EQ/16.98)

SIMPLY BAROQUE

co
&

VARIOUS ARTISTS

CIRCA/VIRGIN 42203 (19.98/22.98)

THE BEST OPERA ALBUM IN THE WORLD...EVER!

SONY CLASSICAL 61739 (16.98 EQ CD)

VARIOUS ARTISTS
NEWD | O oss (16.98 cO) ARVO PART: ALINA
CARRERAS-DOMINGO-PAVAROTTI (LEVINE) ®
13 |14 __77 ATLANTIC 83110 (14.98/19.98) _THE 3 TENORS: PARIS 1998__
14 | 12| 22 | YO-YO MA SOLO

NIGEL KENNEDY
EM| CLASSICS 56890 (16.98 CD)

(5| NEWD

CLASSIC KENNEDY

TOP CLASSICAL CROSSOVER .

i —l]l NO. 1 B
11 ]a gm%&&i&%&%ﬁrogs EQ/16.98) 26 weeks atho, 1 VOICE OF AN ANGEL
2 | 2| 1| e s o1 8s a7 58 CHARLOTTE CHURCH
o | [ SO DR 00 v o
4 | 4|8 R b oanc acred 9 91699 EDEN
D] 6 [ 3] S AL A1 16 98 EAIEDE) THE RED VIOLIN
6 | 5 | 42 | ONDONSHMPHONY ORCHESTRA (WILLIAMS) A STAR WARS EPISODE I: THE PHANTOM MENACE
T |7]16 ggr!l-'VNCL\f\IS'SLIéII\fngIﬁ (24.98 EQCD) GREATEST HITS: 1969-1999
G s e e THE SONGS THAT GOT AWAY
(@)|NEWD | LONDON SYMPHONY ORCHESTRA (WILLIAMS)  sypERMAN-THE MOVIE
10 1018 QS%IO% PLACE 40172 (16.98 CD) ARIA 2: NEW HORIZON
D) o[ L ST SRETESTFORENE st
12 1|18 'Fj{éRAVEtCST(();RAé-gsAaY(I0.98/16.98) UN-BREAK MY HEART
13 | 9 | 2 | JESSYE NORMAN  cos | WAS BORN IN LOVE WITH YOU
i [ o[ O P
15 | 14 | 22 | VARIOUS ARTISTS ., PAVAROTTI & FRIENDS FOR GUATEMALA AND KOSOVO

2000 Biliboard/BPI Communications and SoundScan, Inc.
TOP CLASSICAL MIDLINE

1 BEETHOVEN: SYMPHONY NO. 9 VARIOUS
ARTISTS SONY CLASSICAL
2 A TENOR'S VALENTINE CARRERAS-DOMIN-
GO-PAVAROTTI SONY CLASSICAL
3 ONLY CLASSICAL CD YOU NEED VARIOUS
ARTISTS RCA VICTOR
4 MOZART FOR YOUR MIND VARIOUS
ARTISTS PHILIPS
5 BUILD YOUR BABY'S BRAIN 2 VARIOUS
ARTISTS SONY CLASSICAL
6 BUILD YOUR BABY'S BRAIN THROUGH
MUSIC VARIOUS ARTISTS SONY CLASSICAL
7 GERSHWIN: RHAPSODY IN BLUE/AN AMER-
ICAN IN PARIS NEW YORK PHILHARMONIC
BERNSTEIN SONY CLASSICAL
8 PACHELBEL CANON VARIOUS ARTISTS RCA
VICTOR
9 ALBINONI'S ADAGIOS | SOLISTI VENETI SCI-
MONE ERATO
10 BEETHOVEN FOR RELAXATION VARIOUS
ARTISTS RCA VICTOR
11 ORFF: CARMINA BURANA
PHIL.ORCH.ORMANDY SONY CLASSICAL
12 TENORS ON TOUR CARRERAS-DOMINGO-
PAVAROTT!| SONY CLASSICAL
13 50 GREATEST CLASSICS VARIOUS ARTISTS
STCLAIR
14 MOZART FOR RELAXATION VARIOUS
ARTISTS RCA VICTOR
15 BACH FOR RELAXATION VARIOUS ARTISTS
RCA VICTOR

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment
of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). € RIAA certification for net
shipment of 10 mitlon units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of
discs and/or tapes. *Asterisk indicates viny! available. i} indicates past or present Heatsecker title. Classical Midline compact discs
have a wholesale cost between $8.98 and $12.97. CDs with a wholesale price tower than $8.98 appear on Classical Budget. ©

TOP CLASSICAL BUDGET

1 CLASSICAL MIX VARIOUS ARTISTS POINT
CLASSICS
2 SURROUND YOURSELF IN CLASSICS VARI-
OUS ARTISTS PLATINUM
3 CLASSICS FOR LOVERS VARIOUS ARTISTS
PLATINUM
4 BABY'S FIRST CLASSICS VARIOUS ARTISTS
STCLAIR
5 20 CLASSICAL FAVORITES VARIOUS
ARTISTS MaDACY
6 GERSHWIN: AN AMERICAN IN PARIS VARI-
OUS ARTISTS MADACY
7 MOZART: SYMPHONY NOS. 40 & 41 VARI-
0OUS ARTISTS maDACY
8 CLASSICAL MASTERPIECES VARIOUS
ARTISTS maDACY
9 MOZART-GREATEST HITS VARIOUS ARTISTS
REFERENCE GOLD
10 BEETHOVEN: GREATEST HITS VARIOUS
ARTISTS REFERENCE GOLD
11 SPANISH GUITAR MUSIC JOHN WILLIAMS
SONY CLASSICAL
12 GERSHWIN: VIRTUOSO PIANO MUSIC VARI-
OUS ARTISTS POINT CLASSICS
13 MOZART: REQUIEM VARIOUS ARTISTS POINT
CLASSICS
14 BACH: BRANDENBURG CONCERTOS VARI-
OUS ARTISTS LASERLIGHT
15 CLASSICAL MASTERPIECES: CLASSICS FOR

RELAXATION VARIOUS ARTISTS MADACY

SCORE

This week’s columnwas written by Fred Child, music
director and director of cultural programming at
WNYC New York.

CLASSICAL CONFAB: The 38th annual convention
of the Assn. of Music Personnel in Public Radio, held
Feb. 16-20 in New Orleans, was a yawn—aside from
the cold war and heated threats, that is. The long-sim-
mering tension between classical labels and public
radio stations came to full boil during a panel discus-
sion convened by Billboard’s usual Keeping Score
columnist, Bradley Bambarger.

The panel also featured moderator Mark Mobley,
music producer for National Public Radio’s “Perfor-
mance Today”; Arthur Moorhead, VP of Atlantic’s
associated labels (Teldec, Erato, Finlandia, Nonesuch);
Becky Starobin, managing director of Bridge
Records; and Glenn Petry, formerly director of pub-
licity for Universal Classics and now with the newly
founded 21C Media Group.

It was Petry who described the situation between
record labels and public radio as a “cold war.” Labels
send product to stations, expecting airplay
with some frequency and identification of
what’s played. When labels don’t get that—or,
as is more often the case, simply don’t know if
they're getting it—some enforce what Petry
called a variety of “embargoes,” including
sending fewer complimentary discs to stations
or asking stations to subscribe (i.e., pay) for a
limited number of new releases.

Some stations have rebelled, telling labels
that they have no right to expect anything; in other
words, “You send it all, we decide what gets
played.” Although Petry was clear that he finds the
dispute “disheartening,” his comments touched a
nerve, and the room soon buzzed with complaints
from both camps.

Hal Prentice, FM program manager at WKAR
East Lansing, Mich., stepped up to the mike during
the open-question period to carp about service from
labels, saying, “You guys want us to play your new
stuff, but all we get is three duplicates of a bad sound-
track.” Labels obviously want frequent play (and back-
announcing) of new releases. But when Teldec’s recent
Dvorak Eighth Symphony from Nikolaus Harnon-
court and the Royal Concertgebouw Orchestra was
mentioned, Hawaii Public Radio music director Alan
Bunin pointed out that he only programs the piece
once every few months, and even then he would be
more likely to play one from among dozens of older
recordings in his library.

WEKAR'’s Prentice reinforced the point by noting
that classical radio programming is driven not by
artists, as labels might like, but by repertoire. A sar-
castic voice from the back of the room asked if stations
would like to be cut off completely from new releases.
A few musie directors shrugged, mumbling that
they’ve got the core repertoire from the mid-century
greats in their libraries already and maybe that’s all
they need. Bunin reminded labels that “postage is
cheap, and CDs have a low cost per unit,” so why can’t
they just send every release to every station? The
counterpoint came courtesy of Starobin, who remind-
ed Bunin that her label’s recent George Crumb 70th
birthday album cost the label about $80,000 to pro-
duce—so characterizing a promotional CD’s cost as
mere postage is unfair.

Moorhead noted with some frustration that the
once-steady stream of playlists from stations has dried
up in recent years. “We don’t know what’s getting
played out there,” he said, although he added that a
recent Atlantic survey of public radio outlets seems
cause for some hope. Of the surveyed stations, 56%

A ]

AMPPR

Associusion of Musik Personnct
in Public Restio

have some kind of new-release program, 79% program
late 20th-century music, and 92% program at least
some vocal musie.

For his part, Moorhead reassured small-market sta-
tions whose flow from the new-release tap has slowed
to a drip. “More than ever, it behooves us to send dises
to small stations,” he said. “If they hear it and like it,
listeners ean now buy our music online instead of hav- |
ing to drive 150 miles to a store that probably doesn’t l
stock the disc anyway.”

Moorhead also attempted to provide a consoling
answer to a far more vexing question to radio stations
(not to mention music retailers): Will labels eventual-
ly bypass traditional outlets entirely by creating their
own Internet pipelines to listeners? “I dont think so,”
he said. “We value the local connection of stations to
listeners too highly. And a company-run Web site looks
like sales propaganda—it doesn’t provide the ‘virtual
mall’ experience that the audience demands.”

Yet if public radio stations think they ecan relax
because labels aren’t overtly challenging their rela-
tionships with listeners, two other convention speak-
ers begged to differ. Stephen Salyer, president/CEO
of Public Radio International, delivered a swift kick
in the pants: “New-media competition is a serious, per-
haps fatal threat to public radio.” With satellite radio
shops XM and Sirius both slated to begin broadcast-
ing in the next 12-18 months, and Internet radio offer-
ings sprouting like weeds, Salyer urged ‘pubcasters’
to think broadly, saying, “Your product is simply that
around which listeners have an experience.”

Skip Pizzi, a program manager for inter-
active television technology at Microsoft (who
worked 12 years at NPR), reinforced Salyer’s
point: To compete in the wild world of new
media, public radio needs to recognize that
“radio is a form, not a function,” he said. “The
function of intelligent, in-depth, noncommey-
cial presentation is bigger than radio.” Pizzi
cited a dizzying variety of music media on the
way, with many music providers greedily eyeing pub-
lic radio’s 22 million loyal (and relatively well-heeled)
listeners. Not only is Web radio already here and
satellite radio imminent, but look out for digital-qual-
ity wireless Internet, a multiplicity of downloads, and
solid-state music storage media like the Sony Sound
Clip, with downloadable CD quality sound in a pen-
sized contraption. With all these options, who will
need a radio station music director to pick his or her
music anymore?

This being a gathering of music folks, the conven-
tion wasn’t all talk. What was surprising was that
while the vast majority of stations represented at the
conference are classical, only one out of a dozen per-
formers was a straight classical act. Concert pianist
Angela Cheng was outnumbered by crossover per-
formers, young lions challenging the classical canon,
and even nonclassical artists.

Highlights included the nimble double-bass balalai-
ka of Valerie Petruchin with Trio Voronezh (which
records for Angel/EMI) and violinist Leila Josefow-
icz bowing excerpts from her next album, tentatively
titled “Americana” and due this fall from Philips. Jose-
fowicz also sat in with the Absolute Ensemble, led
by young conductor (and Josefowicz’s husband) Kris-
tian Jarvi.

The Absolute Ensemble’s set didn’t simply chal-
lenge musical boundaries, it dismissed them entirely,
coursing easily from Steve Reich’s “Clapping Music”
and Michael Daugherty’s “Dead Elvis” (with bas-
soonist Martin Kuuskmann clothed in full late-Elvis
regalia) to Stravinsky’s “Soldier’s Tale,” a multi-
tempo rendition of the jazz standard “Cherokee,” and
a violin concertante version of the Cuban classic (and
Buena Vista Social Club favorite) “Chan Chan.”

The band’s command of rhythm, texture, and
stagecraft was subtle and sure. Its two releases are
the live album “Absolute Mix” (with repertoire sim-
ilar to the above-mentioned set) and a John Adams/
Arnold Schoenberg chamber symphonies dise, both
on the Finnish CCn’C label, distributed in the U.S.
by Qualiton.
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2 | 5 [g| ARTIST [ ] 11 | ]
— | 3 |ZG| IMPRINT & NUMBER/DISTRIBUTING LABEL

Screaming Headless Torsos, considers himself a

I No. 1 “musical hunter and gatherer. I'm always working on

@ 1137 DIANA KRALL ® 25 weeks at No. 1 ot i L1 S v i . .
VERVE 050304VG WHEN | LOOK IN YOUR EYES straight-ahead jazz ideas and {ree-jazz ideas, as well as
I E(CEAIEEE;JA%%%ETT HE MELODY AT NIGHT WITH YU Middle Eastern and }}ouse—inspired ideas,” he suys. “I
1 - — - sl am always looking for unexpected contexts to put
|28 _yzAJRAL!? 3%36’:‘.'5&)42% these ideas in. For ‘Bright Size Life,’ I was looking for

JAZZ FOR A RAINY AFTERNOON
1

4 | 3| 2 | PAT METHENY a place to practice interacting on a drum-and-bass

—1 - ﬁgﬁh‘fngﬁsm” = IR0 5900 by Steve Graybow groove, and it worked with the composition. It’s all trial
° | ° | BLUE NOTE 23220/CAPITOL DUKE ELEGANT | and error.” |

7 |38 | HARRY CONNICK, JR. — ' F INDING NEW STANDARDS: Like the universe, Born in the U.S. and raised in Germany, Fiuezyns-

MILES DAVIS the jazz canon is constantly expanding, built upon by ki received a bachelor’s degree from the New England

6 ]9 | (EaAcvicoLUMBIA 65853/cR 3 - LOVE SONGS each subsequent generation of up-and-coming musi-  Conservatory in 1989, Along with organ player John

10| 21 }’Aﬁ%?g?sé‘/g&'o%gsc (ST S —— . cians. Guitarist D_avid Fiuczynski, while versed in  Medeski (of Medeski, Martin & Wood fa‘me), he

NEWD | JOHN COLTRANE — Jazz tradition, resides in the“present, soakmg up the recorded the seminal post-fusion album “Lunar

RHINO 79778 THE VERY BEST OF JOHN COLTRANE cutting-edge sounds that define today’s musical land-  Crash” (Gramavision) in 1994.

l 10 | 9|7 | STEVETYRELL A NEW STANDARD scape. With “JazzPunk,” which bows March 14 - While “JazzPunk” dabbles in technology-
1 | 5 | 21 | TONY BENNETT on his own Fuzelicious Morsel’s label, the gui- i % based soundscapes and electronica grooves,
|~ | ® [ 2" | RPM/COLUMBIA n3668/CRG BENNETT SINGS ELLINGTON HOT & COOL tarist performs 10 sagely chosen compositions - the actual recording was done in the most
VARIOUS ARTISTS . g e Piva M . . o el “«
(12 18 oF CLASSICAL 8901 SWEET AND LOWDOWN - MUSIC FROM THE MOTION PICTURE that hg feels should be part of the jazz canon, g - basic of jazz t1 d.dltl.OnS. Most of the}unes
13 | 13| 20| VARIOUS ARTISTS attacking the material with sounds and tex- g™ were recorded live in complete takes,” says
32 JAZZ 32130/RYKODISC — JAZZ FOR A LAZY DAY tures that render them all but unrecognizable, %é Fiuczynski. “The process was to start with a
NEWD | O AL o T — yet enticingly familiar. o ! live take that was as passionate and musical
15 | 14|76 | YARIOUS ARTISTS With compositions ranging from Pat . as possible and then to enhance it.’
S %ﬁs . ;"Z;YTKIO;;SC - HAZZEOR TIEYOUIET TIMES Metheny’s “Bright Size Life” and Jimi Hen- £ Fiuezynski notes that sales of “JazzPunk”
16 | 15|85 | V7 32106/RYKODIS JAZZ FOR WHEN YOU'RE ALONE _ drix’s “Third Stone From The Sun” to Chick FIUCZYNSKI will depend upon word-of-mouth exposure
17 | 15| g | VARIOUS ARTISTS Corea’s “La Fiesta” and Duke Ellington and basel upon audience reaction to his live shows.
'l;}l“gé'ajﬁﬁg‘”"“” Hish e IORGAN 1AED ALLESTAR TRIGUTETONRE JAMMOND B3 0RGAN o Billy Strayhorn’s “Star Crossed Lovers,” “JazzPunk”  The set can also be purchased at the guitarist’s Web
NE"” | TELARC 83488 __MCCOY TYNER WITH STANLEY CLARKE AND AL FOSTER offers a smorgashord of tunes filtered through site, torsos.com.
19 | 23| 4 | NICHOLAS PAYTON Fiuezynski’s own adventurous ears and shards-of- “The site is a conting-together paint for me, because
|_VERVE 547598G NICK@NIGHT . s i e ) X R )
1 VARIOUS ARTISTS - glass guitar tones. there is information about all of the projects that I
20 120 | 62| 359077 270 Rviopise JAZZ FOR THE OPEN ROAD “It’s a standards record,” the guitarist says. “These  have been involved in,” he notes. Distribution to brick-
RE-ENTRY ELLLA FITZGERALD are standards that I feel should be in the standard  and-inortar stores will be handled by City Hall.
ZOLVEG;:‘M';—‘;E%BNG s sl repertoire.” Other composers represented include “What I am about is ideally the successful juxtapo-
2 |1 ’ 6 | Reavicior 6618 FALLING IN LOVE WITH GLENN MILLER Frédéric Chopin, percussionist Ronald Shannon  sition of different styles,” Fiuezynski savs. “The thing
(23) |Re-EnTRy| KURT ELLING Jackson, and jazz theorist George Russell. that ties all of these pieces together is my playing and
BLUE NOTE 22211/CAPITOL — LIVE IN CHICAGO Fi ki f ler [ lternativ . ‘k b 1 th f 't that it is 2 s 13 d . ],, ‘ -
NEW | DEE DEE BRIDGEWATER iuezynski, founder of alternative rock banc e fact that it is a standards record.
|\ VERVE 543354VG LIVE AT YOSHI'S
75 |2 | 47 | CASSANDRA WILSON
| BLUE NOTE 54123/CAPITOL - ) TRAVELING MILES r
TOP CONTEMPORARY JAZZ ALBUMS .

] —eml NO. 1 B

1 | 33| KENNYGA 25 weeks at No. 1
ARISTA 19085 CLASSICS IN THE KEY OF G

2|2 CAPITOL 99458 ER THE DANCE___
BONEY JAMES

BODY LANGUAGE |

3 | 22 | BRIAN CULBERTSON
ATLANTIC 83237/AG B SOMETHIN' BOUT LOVE .

ALEX BUGNON

NARADA JAZZ 48725/VIRGIN .AS PROMISED

MARC ANTOINE

GRP 543061NVG

2
3 4|52 WARNER BROS. 47283
4
5

Take a musica

UNIVERSAL LANGUAGE

HIGHER OCTAVE 47498/VIRGIN

DAVID BENOIT
GRP 9942/VG

—— - o I
JOE SAMPLE FEATURING LALAH HATHAWAY :
[ |9 s | OESAMPLE pesTURING CALA s ns Journey with,
8 | 7|11 | GROVER WASHINGTON, JR. i
COLUMBIA 69722/CRG PRIME CUTS: THE COLUMBIA YEARS 1987-1999
9 |10/ 69| KIRK WHALUM !
WARNER BROS. 47124 IR FOR YOU [ |
10 | 8| 11| KENNVGA
ARISTA 19090 FAITH: A HOLIDAY ALBUM
11 | 11|12 | PAT METHENY -
| WARNER BROS. 47366 A MAP OF THE WORLD (ORIGINAL SCORE)
12 | 13| 23 | NORMAN BROWN
- WARNER BROS. 47300 o CELEBRATIO_N_
13 | 12| 5 | VARIOUS ARTISTS
- RHINO 78034 SMOOTH GROQVES: AFTER HOURS
BOB JAMES
17124 WARNER BROS. 47355 JOY RIDE
15 | 14| 38 | PAUL HARDCASTLE
-~ g TRIPPIN ‘N' RHYTHM/PUSH 90506/V2 THE JAZZMASTERS It
16 | 15| 15| KIM WATERS :
SHANACHIE 5062 ONE SPECIAL MOMENT
(| 21| 3 | DIXE DREGS
ZEBRA 44021 CALIFORNIA SCREAMIN' onl 0
RICHARD ELLIOT n
18 16| 32 i BLUE NOTE 57481/CAPITOL BB CHILL FACTOR 3 y o
19 | 13| 13| MEDESKI MARTIN & wooD
|- GRAMAVISION 73520:RYKODISC  LAST CHANCE TO DANCE TRANCE (PERHAPS) BEST OF 1991-1996
20 | 19| 7 | GROVER WASHINGTON, JR.
HIP-0 153888/UNIVERSAL ULTIMATE COLLECTION T A l
21 | 20| 4 | VARIOUS ARTISTS
RHING 78024 SMOOTH GROOVES: VOLUME 1, JAZZY SOUL
JOYCE COOLING
RE-ENTRY HEADS UP 3053 KEEPING COOL Rer
RE-ENTRY| VARIOUS ARTISTS QL0 BT Onlaz
KKSF 0019/RYKODISC SMOOTH JAZZ KKSF 103.7 SAMPLER FOR AIDS RELIEF VOL. 10
% | I 19| CRAIG CHAQUICO

Thurs., March 2

6 AM, 2 PM, 10 PM Eastern
1111 JAZZ CHANNEL" 3 AM, 11 AM, 7 PM Pacific

Te request the Jazz Channel, call your cable aperator, satelli-e provider
aor call toll free 1-877-SEEJAZL (733-5299)

FOUR CORNERS

(25) [RE-ENTRY

(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 album units (Gold}. A RIAA certification for net shipment of 1 million units (Piatinum). 4 RIAA certification for net ship-
ment of 10 million units (Diamond). Numeral following Platinum or Diamond symbcl indicates album’s multi-platinum level. For
boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs
and/or tapes. All albums available on cassette and CD. *Asterisk indicates vinyl available. @8 indicates past or present Heatseeker
titte. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
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Eyes Are On High-Resolution Audio, Emerging Formats At AES

LIKE MOST RECENT Audio
Engineering Society (AES) shows,
the trade group’s 108th convention,
held Feb. 19-22 at the Palais des Con-
gés in Paris, focused on high-resolu-
tion audio and emerging formats.

But in the most closely watched
areas of the business—audio on the
Internet and second-generation
sound carriers like DVD Audio and
Super Audio CD (SACD)—the con-
vention produced only minor rip-
ples.

An expected equity deal between
Palo Alto, Calif.-based workstation
giant Digidesign and San Francis-
co virtual studio pioneer Rocket
Networks materialized at the

recent National Assn. of Music
Merchants conference and was
touted at AES, albeit with little
fanfare given the potential impact
of the transaction. Digidesign-
which claims 70% of the worldwide
digital audio workstation (DAW)
market—has taken a 20% equity
stake and board seat in Rocket Net-
works, according to ¢ Digidesign
source.

Under a technology and strategic
partnership, Digidesign and Rocket
plan to work together to create on-
line communities where profession-
al and project recording studios in
different geographic regions can
collaborate.

all0l0
MONITOR

by Paul Verna

“Digi believes that the Internet
will greatly expand collaboration
between audio pros in completely
new and exciting ways,” said Di-
gidesign president Dave Froker in
a statement. “Our strategic invest-
ment in Rocket ensures that our

The Euphonix System 5 digital audio console and R-1 Multi-Track Recorder provide the
highest quality digital recording available tocay. 24-bit 96kHz. You can book your next
music project on the sensational System 5 at:

The Hit Factory New York

The Hit Factory Criteria Miami (pictused)
Emerald Entertainment Group, Nashville
Soundproof Studios, Los Angeles

'Just the way | would have made it'

212 664 1000
305 947 5611
615321 0511
323 666 4197

SYSTEMZ

HIGH PERFORMANCE AUDIO CONSOLES

customers will have access to the
world’s best tools and technology
for high-quality collaboration with
other Pro Tools users—uanywhere,
anytinie.”

“We're delighted to be able to
work with Digidesign to offer their
large community of high-profile
audio professionals world-class
Internet tools and technology,” said
Pam Miller, president/CEQ of
Rocket Network. “Together, Rock-
et and Digidesign are committed to
delivering the ultimate Web-based
collaboration experience.”

Terms of the deal were not
announced pending the signing of
definitive documents. However, the
message was clear: Digidesign,
which makes the industry-standard
Pro Tools recording/editing/mixing
system, is embracing the Web as a
resource for high-end musie pro-
duction—a strategy that the com-
pany hinted at with support of pop-
ular audio-streaming formats in the
latest software version of Pro
Tools.

Another of the industry’s leading
workstation developers, Novato,
Calif.-based Sonic Solutions, made
significant inroads into the world of
Internet audio through a partner-
ship with Sony Corp. to deliver
compressed Electronic Music Dis-
tribution (EMD) masters. Under
the terms of the deal, Sonic will
incorporate Sony’s ATRAC3 com-
pression scheme into its iMaster
tool kit, which runs on the Sonic-
Studio HD platform.

Sony corporate senior VP Yuka-
ta Nakagawa said in a statement,
“To ensure the success of Sony’s
EMD business. we felt that it was
essential for Sony to collaborate
with Sonic Solutions to support
major record labels in the prepara-
tion of ATRAC3 music content for
Internet delivery.”

Yuki Miyamoto, product mar-
keting manager for new audio for-
mats at Sonie Solutions, added, “As
a member of SDMI [the Secure
Digital Music Initiative], Sonic has

been deeply involved in the devel-
opment of secure electronic-music
distribution. Through close collab-
oration with Sony, we will be able to
quickly deploy the ATRAC3 secure
music-coding technology to the pro-
fessional mastering community,
making the preparation of high-
quality audio content for EMD pos-
sible.”

Sonic and Sony have also been at
the center of another of the indus-
try’s key stories in recent years:
the creation of the new consumer
sound carriers DVD Audio and
SACD.

CD pioneers Sony and Philips,
which also collaborated on develop-
ing SACD, showcased multichannel
music recorded in the format,
which heretofore had been pre-
sented as predominantly a stereo
audiophile product. Approximately
120 SACD titles were on display at
a special SACD booth from such
labels as Sony Music’s Sony Classi-
cal, Legacy, Columbia, and Epic
imprints, plus such non-Sony labels
as RCA Red Seal, DMPE Hyperion,
Linn, and A-Records/Challenge
Records.

Similarly, consumer electronics
companies are also entering the
SACD fray, with players in the mar-
ket from Sony, Philips, Pioneer,
Sharp, and Marantz. In addition,
BMG-owned replication facility
Sonopress announced plans to
install SACD and hybrid disc man-
ufacturing lines, joining Sony’s and
Philips’ plants, which have been
making all the SACD discs in the
marketplace to date.

On the production side, Sonic
Solutions, Genex, dCS, Augan,
Burr-Brown, Cirrus Logie, and
Kompas have developed multichan-
nel recording, editing, authoring,
and/or conversion systems that
operate in the Direct Stream Digi-
tal (DSD) encoding process, the
basis of SACD. Philips business
development manager for SACD
Paul Reyvnolds says other multi

(Continued on next page)

Ono, Lennon Back At Sear. Yoko Ono worked on an upcoming release at Sear
Sound in New York with her son, Sean Lennon, and Cibo Matto vocalist/musician
Yuka Honda. Shown at the sessions, standing from left, are Honda, Ono, Lennon
and Sear staffer Tom Schick, who is engineering the project (and also engineered
Lennon's last solo project at the studio). Seated is studio owner Walter Sear. The
project also includes guitarist Mark Ribot and drummer Joey Barron.

Headquarters New York Nashville London Tokyo

(Silicon Valley, USA) (West US & Int'l) {East US) (Central US) (Europe) [ELEL))

650 855 0400 818 766 1666 212 889 6869 615 327 2933 +44 (0)20 8901 7510  +81 (0)03 3288 4423
avonminden@euphonix.com richn@euphonix.com cpelzar@euphonix.ccm mfranklin@euphonix.om dashbumer@euphonix.com ezy04767@niftyserve.or.jp
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(Continued from preceding page)

channel DSD devices are due later
this year from those and other
companies, plus Sony and Philips.

Elsewhere in the new sound car-
rier arena, DVD Audio, which will
be marketed as a mainstream for-
mat when it launches (presumably
later this year), kept a low profile
at the AES show: The low-key pre-
sentation was likely a consequence
of the latest delay in the product’s
market introduction, this time due
to a software glitch in its copyright-
security area, according to indus-
try sources.

However, Sonic¢ Solutions demon-
strated what it claims to be the
industry’s first true DVD Audio
title, a sampler released in the
Japanese market by Pioneer and
bundled with that company’s player,
which wus launched in Japan despite
the lack of a secure copyright-man-
agement system. Authored, edited,
and mastered on a Sonic DAW, the
sampler {eatures new recordings
and analog transfers at various com-
binations of bit depths and sampling
rates—ranging from 16 bits to 24
bits and 44.1 kilohertz to 192 kHz—
and in stereo as well us high-resolu-
tion surround sound.

In order to achieve high-density
audio across six channels without
losing resolution, DVD Audio cre-
ators must use Meridian Lossless
Packing (MLP), a compression
algorithm developed by high-end

British company Meridian Audio
and a mandatory feature of the
DVD Audio technical specification.

Sonic¢ Solutions, which has kept
pace with developments in DVD
Audio and SACD by delivering tools
to edit, author, and master audio and
video in those formats, announced
MLP support at AES. That develop-
ment was hailed by Bike Suzuki,
chairman of the industrywide DVD
Audio Working Group, as a significant
step in the evolution of the format and
will “dramatically encourage content
providers to begin producing new
titles for DVD Audio.”

TECHNICAL GRAMMYS: The
National Academy of Recording
Arts and Sciences (NARAS) pre-
sented Technical Grammy Awards
to AMS Neve and the late William
Putnam, founder of Universal
Audio. Established in 1994, the
Technical Grammy honors individ-
uals and companies that have made
outstanding contributions to the
recording industry.

Past winners include Dr.
Thomas Stockham Jr., Ray
Dolby, Rupert Neve, George
Massenburg, Sony/Philips. and
Georg Neumann. AMS Neve is
being recognized for its analog and
digital mixing consoles and proces-
sors, which are widely ac-
knowledged as some of the most
sought-after in the industry. Fit-

tingly, the music from the Grammy
telecast will be mixed on an AMS
Neve Capricorn digital console in
the Effanel Music remote recording
facility. Following the program, the
Effanel truck will be parked at
Capitol Studios in Hollywood,
where it will ser've as the nerve cen-
ter for Grammy multichannel
mixes that will be released on DVD.

Putnam is honored for his role as
an equipment designer, engineer, and
studio owner. With an engineering
track record that includes seminal
works by Duke Ellington, Ella
Fitzgerald, Nat “King” Cole, Stan
Kenton, Dizzy Gillespie, Bing Cros-
by, Frank Sinatra, and Ray
Charles, Putnam made his mark in
the Chicago studio scene of the late
’40s and '50s. He is eredited with
recording Bo Diddley’s first demo
and being among the first engineers
to use artificial reverberation, notably
on the Harmonicats’ million-selling
1947 single “Peg O’ My Heart.”

The studios that Putnam
designed include Universal Record-
ing in Chicago and the former Unit-
ed and Western Recorders in Los
Angeles, which later became Ocean
Way and Cello, respectively. As an
equipment designer, Putnam creat-
ed the 1176LN limiter and the
Teletronix LA-2A leveling amplifi-
er, both of which remain among the
most prized vintage processors in
the recording industry.

Gongratulations
to all the

GRAMMY

winners

Thanks to so many for making BASF-brand

recovding media a part of your success.

Jrom your friends at
EMTEC Pro Media, Inc.

BASE, EMTEC

: EMTEC Pro Media, Inc.
(U3 1-388-235-5551 Canada 1-800-817-4478 ar visit.our wah sile al www.emtec-usa.com

BILLBOARD’S NO. 1 SINGLES (FEBRUARY 26, 2000)

CATEGORY HOT 100 R&B COUNTRY RAP MODERN ROCK
TITLE | KNEW | LOVED YOU THANK GOD | FOUND YOU | MY BEST FRIEND HOT BOYZ OTHERSIDE
Artist/ Savage Garden/ Mariah Carey Feat. Joe & | Tim McGraw/ Missy "Misdemeanor" Red Hot Chili Peppers/
Producer W. Afanasieff 98 Degrees/ B. Gallimore, J. Stroud | Elliot/Timbaland Rick Rubin
(Label) (Columbia) J. Jam, T. Lewis T. McGraw (The Gold Mind/East- (Warner Bros.)

(Columbia) (Curb) West)
RECORDING WALLYWORLD CAPRI DIGITAL/AVATAR | OCEANWAY MASTER SOUND OCEANWAY
STUDIO(S) (Marin, CA) (Capri, ITALY/New York) | (Nashville) (Virginia Beach, VA) {Los Angeles)
Engineer(s) Kent Matcke Dana Jon Chappelle/ Julian King Senator Jimmy D Jim Scott
David Frazer Steve Hodge
CONSOLE(S)/ SSL 9000J SSL 4000 G Plus/ Custom Oceanway Neve | Amek G 2250 custom Neve 8038
DAW(S) SSL 9000 078
RECORDER(S) Sony 3348/Pro Tools Sony 3348 Sony 3348 HR Studer A827 Ampex ATR 124
MIX MEDIUM Sony DAT Quantegy 499/467 Quantegy 467 Ampex 499 Ampex 499
MIX DOWN WALLYWORLD RIGHT TRACK IMAGE MANHATTAN CENTER | THE VILLAGE
STUDIO(S) (Marin, NY) (New York) (Hollywood) STUDIOS (Los Angeles)
Engineer(s) Dave Way Supa Engineer Duro Chris Lord-Alge (New York) Jim Scott
Timbaland C.H. Berman
Jimmy Douglass
CONSOLE(SY SSL 9000J SSL 9000J SSL 4056E Neve V3 Neve 8048
DAW(S) w/ G computer
RECORDER(S) | Sony 3348 Sony 3348/Studer Sony 3348 Panasonic 3800 Studer AB00 |
A800/Pro Tools
MASTER Sony DAT Quantegy 467/499 BASF 931 Ampex467 DAT | BASF 900
MEDIUM Quantegy GP9
MASTERING SONY MUSIC POWERS HOUSE THE MASTERING LAB | POWERS HOUSE SONY MUSIC
Engineer Vlado Meller OF SOUND Doug Sax OF SOUND Vlado Meller
Herb Powers Herb Powers
CD/CASSETTE Sony Sony WEA T UuNI WEA
MANUFACTURER

¢ 2000, Billboard/BPI Communications, Hot 100, R&B & CounTry appea—r_m this feature each time; MalrgveaFRock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark Marone, Telephone 212-536-5051

Fax 212-382-6094, mmarone@billboard com

PRO CREATE

ADAT breeds hits.

M20

PROFESSIOSNA. 20-817 PIGETAL AUPEO RECORDER

163Z 25th Street  San Moniza CA2 90404
800-3-aLESIS www.a3sis.com
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Veteran Song Plugger Goes Solo As Music Matchmaker

BY NIGEL HUNTER
LONDON—As the old song says, the
music goes round and round and it
comes out here. In the musie busi-
ness, people go round and round and
come out in unexpected places and
circumstances.

Stuart Newton
worked for Chappell
Musie from 1974 until
1977 as general pro-
fessional manager
after beginning his
career at Carlin
Music Corporation.
Ten years later he
was back at Chappell
(now Warner/Chap-
pell) as special proj-
ects director and then
left again last fall, let
go with six other
staffers.

“It was a case of a new MD and a
new broom,” he says. “It happens,
and that’s past.”

Newton is out from under a corpo-
rate roof for the first time (he was
joint managing director at the Pen-
dulum Music Group and then at Hit
& Run Music between his two stints
at Chappell). That fact has brought
some challenges.

“I get teased all the time because
I'm not computer literate yet,” says
Newton, with a grin. “But I will be,
and anyway computers can't network

NEWTON

contact books.”

For much of his career he has been
what he is still pleased to be called—
a song plugger. That designation has
been replaced by others, and the role
has expanded considerably since he
was promotions manager at Carlin,
but the basics are the
same, in his estima-
tion. You find a good
song and then mix
and match to exploit
it with the right
artist, producer, and
record outlet.

“I’'m doing very
much what I've been
doing over the years,”
says Newton. “I'm
consulting at Darah
Music headed by
David Howells and
brokered the deal for songwriter-
producer Steve Mac with Universal.
I'm also working with Kevin Peek,
who runs Planet Sound Studios in
Perth, Australia, on a young Aus-
tralian girl band called Frenzee.

“In their case we decided to start
with songs and producers before ap-
proaching record labels,” he says.
“We found some great material and
brought the band to the UK. in Jan-
uary and also did an audiovisual pre-
sentation on them at MIDEM.
There’s been some very positive reac-
tion, and we're discussing possible

“There are some great songs
around that aren’t getting the atten-
tion and exposure they deserve, may-
be because the writers aren’t in a
production loop at the moment,” he
says. “I'm also generating a mix and
match between music and sport,
which I hope to unveil in the spring.
There is huge cross-marketing
potential between these two sectors.”

Inevitably, Newton has noticed
changes in the music business over
the past quarter century. In the early
days he was fixing a cover once a
week, on average. Now it’s more like
one a month. He attributes this to a
contraction in the record sector and
many acts preferring to write and
produce their material in house.

Newton deplores some critical atti-
tudes that deride certain records.
“Two recent examples in the U.K.
have been Cliff Richard’s setting of
the Lord’s Prayer to the tune of ‘Auld
Lang Syne’ and ‘I Have A Dream’ by
Westlife. It’s irrelevant what the per-
sonal opinion of some people in the
music industry may be. All that mat-
ters is what the public think, and they
reacted massively in favor of both
these records.

“‘The Lord’s Prayer’ is a powerful
statement,” he says, “and bands like
Westlife and Boyzone are cutting
some great songs, including covers,
which is good and encouraging for
everybody.”

songwriters & Publishers

MUSsSIC

NO.1T SONG CREDITS
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" U R LIS HEMR

THE HOT 100
AMAZED * Marv Green, Aimee Mayo, Chris Lindsey » Warner-Tamerlane/BMI, Golden Wheat/BMI,
Silverkiss/BMI, Songs Of Nashville Dreamworks/BMI, Cherry River/BMI

HOT COUNTRY SINGLES & TRACKS
MY BEST FRIEND - Aimee Mayo, Bill Lut