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Broadcasters Sue
RIAA Over Royalties

BY CHUCK TAYLOR

NEW YORK—The National Assn. of
Broadeasters (NAB) has filed a law-
suit against the Recording Industry
Assn. of America (RIAA), insisting
that AM and FM broadcasters
should not be subject to performance

National Associalion of
{/

right royalty payments for simul-
casting their programming over the
Internet.

The suit, filed March 27 in U.S.
District Court for the Southern Dis-
trict of New York, comes in response
to an RIA A petition for rule-making
posted March 16 with the Copyright
Office.

(Continued on paye 76)

Jive’s N Sync
aales Roar On

BY ED CHRISTMAN
and DON JEFFREY
NEW YORK—With record-breaking
first-week sales of 2.4 million units,
‘N Syne’s “No Strings Attached” con-
tinues to be a strong sales driver for

Jive Records at

retail stores in its
second week, des-
pite a dramatic
drop-off in volume
anticipated by
aceounts.

BMG Distribution initially shipped
4.2 million units of the album, and,
since street date March 21, accounts
have ordered another 3 million units,
which means that there are about 4.8

(Continued on page 74)
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DON HENLEY’S ‘INSIDE JOB’ PONDERS
LOVE, WORK, GOPYRIGHTS & WRONGS

Exclusive: His Warner Debut Is Diary, Manifesto

An occasional feature column of
analysis and opinion regarding
neusic industriy topies by Bilboard's
editor m chief.

BY TIMOTHY WHITE

In 1791, the framers of the U.S.
Constitution made il a vital tenet
of the Bill of Rights that “a well-
regulated militia being necessary
to the security of a
free state, the
right of the people
to keep and bear
arms shall not be
infringed.”

Some 200 years
later, our former
frontier culture is
drastically altered,
with a mammoth
infestation of pri-
vate and often illic-
it firearms being
grossly unneces-
sary to the securi-
ty of a free state. Indeed, contem-
porary lawmakers should be just
as concerned with safeguarding
an equally vital tenet of citizens’
personal dignity: the right of the
people to keep and bear intellec-
tual property.

As Don Henley sings on the
fierce title track of his forthcom-
ing fifth solo album, “Inside Job”
(Warner Bros. Records, due May
23), “While we are dreaming/This
little island disappears/While you
are looking the other way/They’ll
take your right to own your own

WHITE

HENLEY

Paper .

ideas.”

That Henley, a self-made man
with savvy intellectual property-
owning experience that parallels
the freely acquired wealth of this
nation’s founders, is sounding an
alarm about these issues is neces-
sary and appropriate. As a former
member of the Eagles, he’s a key
composer on “Eagles: Their
Greuatest Hits
1971-1975” (Elek-
tra), certified by
the Recording
Industry Assn. of
America (RIAA) '
as the best-selling
album of all time.

Back in the 18th
century, prominent
American entre-
preneur/leaders of
post-Colonial
America like
George Washing-
ton, Thomas Jeffer-
son, Noah Webster, and Thomas
Paine were acutely aware in mat-
ters of public policy and private
commerce that land would be the
primary source of wealth in their
new nation, and they believed the
right to acquire and defend it had
to be vigorously enforced.

But in the 21st century, the pri-
mary source of wealth will not be
the land, the Internet, the stock
market, or the music industry, but
rather intellectual property—the
so-called “content” that lends all of

(Continued on page 80)

Phota: Matt Welch

Wall 5t. Gools
Toward Web Gos.
and BRIAN GARRITY
LOS ANGELES—Less than a year
market debuts of start-ups like
MP3.com, Musicmaker.com, and Lig-
community is pulling out of its musie
holdings and cool-
NEWS
new players. ANALYSIS
Doubts about

CDnow, coupled with a weak initial
public offering (IPO) from ARTIST-
try’s changing fortunes in the finan-
cial world.
Match 28 IPO from ARTISTdirect—
a company with more valuable major-

(Continued on page 76)
BY BILL HOLLAND
and FRANK SAXE
passed March 29 by the U.S. House
of Representatives’ Commerce Com-

BY EILEEN FITZPATRICK
after clamoring to participate in the
uid Audio, the Wall Street investment
ing to deals from
the future of online music retailer
direct, may be signaling the indus-
Investors largely passed on the
label backing than almost all of its
Guts Back On LPFM
WASHINGTON, D.C.—A measure
mittee will put

NCATIO the brakes on the
(9‘} ¢ | Federal Commu-
2 @ S nlpat_lorzs Com-
€ & | mission’s (FCC)

%, O move to establish
Cig thousands of new

low-power FM
(LPFM) radio stations around the
nation.

The bill effectively cuts by 70% the
number of new low-power stations
that can be added to the dial.

(Continued on page 75)
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LATIN MUSiC

CONFERENCE

& AWARDS

APRIL 25 - 27

SHERATON BISCAYNE BAY, MIAMI

wwWwW americanradiohistorvy com

TH® LATIN MUSIC INDUSTRY'S LONGeST-RUNNING,
MOST POWERFUL BUSINESS To BUSINESS
NETWORKING OPPORTUNITY OF [TS KIND . . .

Including with the hottest awards show

with the biggest stars in the Latin Music World!

televised on Telemundo .

To Register: www.billboard.com/events or call 212.536.5002
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' THE VERY BEST OF CAT STEVENS

**= THE DEFINITIVE COLLECTION FROM ONE OF THE
MOST POPULAR SINGER-SONGWRITERS OF THE 70s.

The Very Best Of Cat Stevens is the definitive

CAT STEVENS collection — featuring 20 Classic hits
from 1967-1978 all newly digitally remastered

from: the original master tapes.

Includes WILD WORILD, MOONSHADOW,
PEACE TRAIN, MORNING HAS BROKEN,
OH VERY YOUNG, FATHER AND SON and
the previously unreleased track “GRANDSON.”

Currently his song THE WIND is featured
in the Timberland TV advertisement
as well as in the film RUSHMORE.

16 page, detailed color booklet with
rare photos and essay.

The companion piece to the upcoming release of the
entire remastered Cat Stevens. catalog of classic albums
as well as the long awaited deluxe-boxed set.

Extensive Direct TV and re-ail campaign underway.

ALBUM IN STORES NOW

THE VERY BEST OF CAT STEVENS &

314541 387-214

UTVRECORDS

A UNIVERSAL MUSIC COMPANY
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Isgro Pleads Not Guilty To Extortion Gharges

BY CHRIS MORRIS

LOS ANGELES—DMusic industry veteran
Joseph Isgro—who a decade ago was the
focal point of a high-profile federal payola
case that proved disastrous for U.S. prose-
cutors—has pleaded not guilty to new fed-
eral charges of extortion stemming from an
alleged loansharking operation.

Isgro was arrested by FBI agents and
Beverly Hills police on March 25 at Le
Grand Passage, a shopping center in Bever-
ly Hills that was the site of frequent meet-
ings between the alleged extortionists and
their victims. Valentino Bartolone, identified
by the government as an employee at Isgro’s
label, Tarzana-based Private I Records, was
also arrested.

A third defendant, Anthony Saitta, was
arrested March 13. At his arraignment the
week of March 20, Saitta was ordered held
pending trial, based on a finding that he pre-
sents a danger to the community.

According to Assistant U.S. Attorney
Terri Law, Isgro and Bartolone entered their
not-guilty pleas at a March 27 hearing. They
remained in custody after Isgro’s attorney
Donald Re (who also represented Isgro dur-
ing his 1990 payola trial) requested a con-
tinuance to prepare for a discussion of bail
issues. Another hearing was scheduled for
March 31.

Law says the statutory maximum on the
charges Isgro faces is 20 years in prison. She
adds that the government will seek grand
jury indictments against the defendants,
who were jailed on criminal complaints.

According to an FBI affidavit filed in the
case, agents executed a search warrant at
Saitta’s home on March 13 and seized “pay
and owe sheets” allegedly documenting loan-
sharking transactions dating back to 1994.
Records for January-March 2000 alone “in-
dicate Isgro withdrew a total of $30,000 from
the scheme.”

FEDS: 1ISGRO WAS RINGLEADER

The affidavit identifies [sgro as the dom-
inant figure in the extortion scheme. “Isgro
exerted control in all meetings with victims
in which he was known to have participat-
ed,” the document claims. “Isgro’s presence
increased the level of threat experienced by
these victims.”

According to the affidavit, Beverly Hills
police became aware of the operation on Jan.
4, when a Rancho Palos Verdes man named
Bernard Beyda went to police and claimed
he was an extortion victim. The FBI was
brought into the case a week later.

Beyda claimed he had borrowed $20,000
from a man he knew only as “Uncle Tony”
(later identified as Saitta) and was obligat-
ed to pay 5% a week in interest on the “loan.”
Beyda estimated that he had so far paid
“Uncle Tony” $70,000 in interest and still

SLOCKS RISe &

BY DON JEFFREY

NEW YORK—Speculation about a possi-
ble $100 billion merger involving Sea-
gram’s entertainment operations gave a
quick boost to the company’s stock, but
sharp denials of a deal drove shares back
down again, indicating that Wall Street
was discounting an imminent bidding war
for the parent of the world’s largest music
company.

It was reported that Seagram, the par-
ent of Universal Music Group and Univer-
sal Pictures; France-based Vivendi, which
has stakes in pay-TV company Canal Plus
and satellite concern British Sky Broad-
casting; and U.S.-based cable-systems

The FBI affidavit filed
in the case identifies
Isgro as the dominant
figure in the extortion
scheme

owed $20,000 of the principal.

On Jan. 8, Beyda met with Saitta, his asso-
ciate “Tino” (later identified as Bartolone),
and the man Saitta called his “partner”
(later identified as Isgro) at Le Grand Pas-
sage. Two other alleged victims, Alan Zullo
and Beydy’s friend Frank Arico, also met
with the three men that day. The FBI affi-
davit says surveillance video of the meetings’
aftermath shows Isgro “counting currency”
and folding the money into “another roll of
bills so substantial that Isgro needed a large
rubber band to secure it.”

On Feb. 23, during a call by Beyda record-
ed by police, Saitta allegedly told Beyda, “If
you don’t have fifty-two hundred dollars
come fuckin’ Tuesday, you got a fuckin’ prob-

o
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lem, pal.”

On Feb. 24, Arico—who owed Saitta
$1,300 on a short-term “loan”—informed
Saitta during a meeting at Le Grand Pas-
sage that he had no money for him. Accord-
ing to the affidavit, Arico told police that
Saitta “reacted by taking ‘a windup, like a
baseball pitcher, and hit [Arico] on the left
side of the face.’” Saitta then told Arico,
“Next time I'll split your head open.”

On the same day—after Beverly Hills
detectives observed a confrontation between
an angry Saitta and a shaken Arico on the
street—Arico allegedly told Beyda and a
Beverly Hills police sergeant that he was
fleeing the state to avoid greater harm from
Saitta and his associates.

In another phone call, recorded Feb. 29,
Saitta allegedly told Beyda, who, like Arico,
was unable to come up with the cash, “Be-
tween the two of youse, the both of youse
gonna wind up in a fuckin’ hospital, if you
keep pullin’ this fuckin’ shit, pal.”

On March 4, Beyda, who was wearing a
transmitting device, attended a sit-down
with Isgro, Saitta, and Bartolone. At the
meeting, Isgro was accompanied by two
men, “large in size,” who “created an atmos-

(Continued on page 78)
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Riverdancing. On St. Patrick’s Day, Paul McGuinness, chairman of Celtic Heartbeat and

manager of U2, presented Bill Whelan, composer/lyricist of “Riverdance,” a platinum record
commemorating sales of more than 1 million copies of the “Riverdance” album. Also, Decca
Records recently announced both a new partnership with Celtic Heartbeat and the upcoming
release of the “Riverdance On Broadway” recording. The album contains new music written
for the Broadway production and will be out May 2. Shown, from left, are Dennis McNamara,
senior VP of marketing and international marketing for Decca and Decca Broadway; Barbara
Galavan, CEO of Celtic Heartbeat; McGuinness; Whelan; Lisa Altman, senior VP of crossover
music at Universal Classics Group; Gerry Kopecky, senior VP of sales and marketing at Uni-
versal Classics Group; and Kevin Gore, GM of Universal Classics Group.

Fall On Seagram Speculation

operator Cox Communications were in
negotiations for a possible merger, with a
value as high as $100 billion.

The news, which broke in the U.K.’s
Sunday Telegraph newspaper March 26,
propelled Seagram’s shares 8.7% the next
day, to $63, while Cox’s stock went up 8%,
to $47.1875. By press time, though, Sea-
gram had fallen to $60.50, and Cox, to
$45.8125

There has been persistent speculation
that Seagram will sell its entertainment
businesses. Seagram president/CEO Ed-
gar Bronfman Jr. was forced to tell in-
vestors and analysts recently that he had
no intention of selling the assets and that

he intended to manage them for some
time.

Some industry observers have said that
the cash-rich German private company
Bertelsmann, owner of BMG Entertain-
ment, may be interested in acquiring Sea-
gram’s music business. But such a combi-
nation would likely attract strict scrutiny
from government regulators, because its
market share would exceed 40%.

A Seagram spokeswoman says the com-
pany doesn’t comment on speculation. A
Cox spokeswoman said that there was no
truth to the merger rumor and that Cox
had not held talks with Seagram. Vivendi
similarly denied the report.
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Tor Or Tut News

8 Warner Music Group licenses
Sony audio-compression technot-
ogy for digital distribution.

Artists & Music

9 Executive Turntable: Robert
Beeson is promoted to president of
Essential Records in Nashville.

12 Songwriter/producer Wayne
Kirkpatrick steps info the limelight
on his long-awaited debut, *The
Maple Room.”

16 Boxscore: Bruce Spring-
steen grosses more than $2 mil-
lion in Sunrise, Fia.

18 Soundtracks and Film
Score News: Restless Records
ready to rock out with *Heavy
Metal 2000" soundtrack.

20 Popular Uprisings:
Singer/songwriter Jules Shear is
in a good mood on “Allow Me.”

22 Reviews & Previews:
Albums from BR5-49, Bill Frisell,
and Ghazal are in the spotlight.

REVIEWS & PREVIEWS

T .
BILE FRISELL QUARTET: P. 22

26 R&B: R&B/hip-hop tours
pick up steam, but black promot-
ers feel left out.

27 Rhythm Section: Aaliyah is a
friple threat with two singles in the
top 10 and and another one
debuting.

31 Dance: The Tri-City Singers
could move the feet, as well as
the soul, with dance remixes.

" HIGHER EROUND

33 Country: Collin Raye tries
out some lighter fare on “Tracks.”

37 In the Spirit: Richard Small-
wood wins six Excellence Awards
at the Gospel Music Workshop of
America ceremony.

37 Higher Ground: As group
members pursue other projects,
dc Talk goes on hiatus.

38 Classical/Keeping Score:
Pierre Boulez is recognized with a
75th birthday celebration.

40 Jazz/Blue Notes: Brian
Blade calls on jazz's potential to
bring people together with his new
release, “Perpetual.”

42 Pro Audio: New York's Hit
Factory expands as it adds digital
equipment.

44 Songwriters & Publishers:
Windswept Holdings gathers
steam with new signings and
deals.

45 Latin Notas: Son By Four

joins Billboard's Internationa!
Latin Music Conference lineup.

INTERNATIONAL

49 Asia’s various musical
styles begin fo cross boundaries
in the region.

52 Hits of the World: Melanie
C’s "Never Be The Same Again”
debuts at No. 1 on U.K. chart.

53 Global Music Pulse: With

the help of Germany’s Mousse T.,
Tom Jones scores a second hit
from his “Reload” album.

MercHaNTS & MARKETING

55 European online consumers
gain broadband access to music.

58 Declarations of Indepen-
dents: Harmonia Mundi USA inks
a deal with blues-oriented Ana-
logue Production Originals.

59 Child’s Play: Music for Lit-
tle People celebrates its 15th
anniversary.

60 Retail Track: Sony files a
motion fo dismiss lawsuit
brought by the National Assn. of
Recording Merchandisers.

62 Sites + Sounds: Pan-Euro-
pean online music sites find it
necessary to cater to individual
countries.

63 Home Video: Simitar Enter-
tainment kicks off Major League
Soccer series.

PROGRAMMING
69 Radio PDs confront racy
advertisements.

71 The Modern Age: Stir's
Andy Schmidt discusses the
band’s work ethic.

72 Airwaves: Linda Eder
moves from Broadway fo radio
playlists.

SON BY FOUR: P 45

73 Music Video: MTV unveils
additions fo its *10 Spot” pro-
gramming block.

FEATURES
54 Update/Good Works: Six-
pence None The Richer, Michael
W. Smith, and Third Day will per-
form in the Habitat House Party
benefit in Nashville.

—‘ MODERN AEE‘. :

STIR: P 1

66 Classifieds

85 Hot 100 Spotlight: San-
tana scores its second No. 1 sin-
gle from “Supernatural” with
“Maria Maria.”

88 Between the Bullets: ‘N
Sync doubles the previous first-
week sales record with “No
Strings Attached.”

89 This Week’s Billboard
Online

90 Market Waich

90 Chart Beat: Joni Mitchell
and Led Zeppelin extend their
chart spans to four and five
decades, respectively.

90 Homefront: Billboard
Online restructures its editorial
department.

TOP 40 TRACKS 72
* BYE BYE BYE * "N SYNC * JIvE

* TOP VIDEO SALES ° 64

* TARZAN * WALT DISNEY HOME VIDEO

DVD SALES 64
* POKEMON: THE FIRST MOVIE ¢ WARNER HOME VIDEQ

HEALTH & FITNESS 65
% BILLY BLANKS: TAE-BO WORKQUT * VENTURA DISTRIBUTION

-

MUSIC VIDEO SALES
* GOOD NEWS « BILL & GLORIA GAITHER * SPRING HOUSE VIDEO

RECREATIONAL SPORTS

K WWF: THE ROCK - KNOW YOUR ROLE 65
WORLD WRESTLING FEDERATION HOME VIDEOQ
RENTALS 64

* STIGMATA ¢ MGM HOME ENTERTAINMENT

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* SACRED ARIAS * ANDREA BOCELLI * FHILIFS

CLASSICAL CROSSOVER
* VOICE OF AN ANGEL * CHARLOTTE CHURCH * SONY CLASSICAL

JAZ2Z
* WHEN | LOOK IN YOUR EYES * DIANA KRALL * VERVE

JAZ2Z | CONTEMPORARY
* TOMORROW TODAY * AL JARREAU * GRP

NEW AGE
* PLAINS * GEORGE WINSTON * WINDHAM HILL

lan Dury Recalled As Musical Innovator

BY TOM FERGUSON
LONDON—The death of Ian Dury at the
age of 57 following a long battle against
cancer has robbed the British music
scene of one of its most charismatic and
best-loved talents.

The extensive media coverage of
Dury’s death on March 27 amply illus-
trated the vast affection in which the
British public held this most individual of
performers and songwriters. It was cov-
erage perhaps more usually associated
with the death of a leading politician or
royalty rather than a former art lectur-
er who, in his own words, “chose to play
the fool in a six-piece band” over an aca-
demic or painting career. Along the way,
Dury became an influence on a string of
U.K. bands, ranging from the Sex Pistols
to Madness and Blur.

Virgin Records U.K. president Paul
Conroy was GM at London-based indie
label Stiff Records from 1977 to 1983,
when Dury enjoyed his greatest success

with two top five UK. albums and a No.
1 single, “Hit Me With Your Rhythm
Stick” (1978).

Conroy says, “lan certainly packed an
awful lot into those 57 vears, not just as
a musician but as a painter and a poet.
He was an intelligent, witty person, with
great stories and anecdotes. Ian had the
ability to do all sort of
things. It’s a shame he
didn’t live longer, be-
" cause there are so
many things he could
have done. He’s left
behind an awful lot of
great memories for an
awful lot of people.”

The son of a bus driv-
er, Dury was born in 1942 in Harrow, just
north of London, but moved to Upmin-
ster, Essex, east of London, after his par-
ents split up. While living there, at the
age of 7, he contracted polio. The disease
left him with a withered leg and hand; in

DURY

later years, he would become a vocifer-
ous champion of disabled rights. His life
in Essex would also become one of the
constant themes of his musical career.

After leaving school, Dury attended
the Royal College of Art and eventually
took a teaching post at Canterbury art
school. In 1970, however, he formed his
first band, Kilburn & the High Roads,
playing the pubs and clubs of London and
its surrounding towns. Over the next five
years, the band became recognized as
one of the leading lights of the emerging
pub-rock scene, along with such acts as
blues-rockers Dr. Feelgood, the country-
influenced Kursaal Flyers, and Brinsley
Schwarz, the latter featuring Dury’s fu-
ture Stiff labelmate Nick Lowe.

Recalls Conroy, who at the time was
running booking agency Charisma
Artists, “I was dragged out to a pub gig
in Islington [North London| by [broad-
caster and owner of Oval Records and Kil-

(Continued on page 85)
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Parents Split Uni Victor

Uni Music K.K. To Gain Market Share

BY STEVE McCLURE
TOKYO—The fate of Japanese label
Universal Victor, the joint venture
through which Universal Music did
business in Japan before it merged
with PolyGram, has finally become
clear, with the announcement March
27 that the company’s operations will
be divided between its parent compa-
nies, effective May 1 (BillboardBul-
letin, March 28).

Universal Victor (originally known
as MCA Victor) was set up in 1991 as
a 50/50 joint venture between MCA
Music Entertainment Group and the
JVC Group; 25.5% of the latter’s half
is held by Victor Co. of Japan and
24.5%, by Victor Entertainment. Uni-
versal Victor’s continued existence as
a separate company precluded full
integration of Universal Music Group’s
Japanese operations.

“It’s taken a long time for the Sea-
gram tsunami to hit Japan,” quips one
industry source here, referring to Uni-
versal parent company Seagram.

Under a “strategic alliance” an-
nounced by Universal Music K.K.
president Keiichi Ishizaka and Victor
Entertainment president Motoo Nishi-
mura, Universal Music will take over
the joint venture’s A&R and publicity
and promotion activities, which will
involve transferring some 40 of the
joint venture’s 70-plus employees to
Universal Music.

Those moving to Universal Music
K.K. include Universal Victor presi-
dent Hiroyuki Iwata and other key
executives from the joint venture. The
rest of Universal Vietor’s staff, mainly
administrative personnel, will be
transferred to Victor Entertainment.

Terming it “most significant,” Iwata
says the announcement of the strate-
gic alliance heralds the creation of a
new power that will lead the way for
the rest of the Japanese music indus-
try.

Universal Victor is the Japanese
licensee of such labels as Geffen, Inter-

IFPI Seeks Law Enforcers’ Aid On Piracy

BY GORDON MASSON
LONDON—The International Feder-
ation of the Phonographic Industry
(IFPI) is stressing the links between
music piracy and organized crime in
an effort to urge law enforcement
authorities to partner with the record-
ing industry to stop the accelerating
spread of CD and software piracy
across the world.

The IFPI wants to bring about a
change to the belief that music piracy
is something that trading standards
officials should handle. Earlier this
year IFPI staff members were in-
strumental in bringing down a gang of
alleged pirates who also are charged
with high-level credit card fraud.

That investigation is exactly the
kind of leverage that IFPI chairman
Jay Berman used to try to convince
the third International Conference of
Criminal Intelligence Analysts
(ICCIA), held March 21-23 in Edin-
burgh, Scotland, that a change in atti-
tude toward piracy is needed. The
conference marks the first time the
music industry and law enforcement

scope, and MCA. Its sales for the year
that ended March 31, 1999, were 17.4
billion yen ($146.1 million), up 34%
over the previous year, largely due to
strong sales by domestic rock acts
Luna Sea and Hide. Adding Universal
Victor’s foreign and domestic reper-
toire to Universal Music K.K.’s lineup
will boost the latter’s share of the
Japanese market to around 15%.

For its part, from July 1 Victor
Entertainment will take over Univer-
sal Music’s on-the-ground sales activ-
ities, excluding imports and special-
project releases. Some 40 members of
Universal Music K.K.’s 130 sales staff
will be transferred to Victor Enter-
tainment in line with this change. The
JVC Group will continue to handle

(Continued on page 85)

Warner Licenses Sony

BY ED CHRISTMAN
NEW YORK—In nonexclusively
licensing ATRAC3, Sony Corp.’s
audio-compression technology (Bill-
boardBulletin, March 30), the
Warner Music Group (WMG) has
begun to put in place the capabilities
it will need to become a full partici-
pant in the digital distribution arena.
Paul Vidich, WMG executive VE,
strategic planning and business dev-
elopment, says that WMG might sup-
port as many as three technologies.
He adds that WMG chose
ATRACS because “it will clearly be
one of the major” technologies in use
in digital distribution. Also, he says,
“our interest in it is largely due to
Sony and the consumer electronic
companies it has aligned to support
[ATRAC 3]in their portable devices.”
Sony’s ATRAC3 compression tech-

Envisioning A Brighter Future. BMG Entertainment, Neuberger Berman, and
Gen Art recently kicked off the National Visual Art Search with a cocktail recep-
tion held at BMG's headquarters in New York. The National Visual Art Search
will provide extensive exposure to emerging visual artists and is open to aspir-
ing visual and commercial artists in the U.S. working in painting, drawing, pho-
tography, works on paper, prints, and sculpture. Shown, from left, are artist
Peter Max; Strauss Zelnick, president/CEO of BMG Entertainment; singer/song-
writer Kevon Edmonds; and Andrew Nibley, president/CEO of GetMusic.

(Photo: Larry Busacca)

have come together at such an event
to publicly discuss their common con-
cerns, the IFPI says.

Berman told the conference, “In-
tellectual property piracy is the big
global growth crime of today. It is
backed by sophisticated organized
crime syndicates, it is nurturing the
drugs trade and other forms of seri-
ous crime, it is robbing governments
and economies, and it is undermining
the belief in the rule of law.”

ICCIA is organized by the UK.’s
National Criminal Intelligence Serv-
ice and is the premier event for law
enforcement agencies worldwide,
attended by more than 600 profes-
sionals in the field. The event gives
serious crime investigators a forum to
examine potential problems in the
future and to look at ways of combat-
ing the increasingly international
operations of organized crime.

Making a play for more cooperation,
Berman said, “The only possible way
to fight it is to form a partnership
between the recording industry and
enforcement authorities, so informa-

tion is shared and enforcement can be
made more effective.”

Backing up his speech, Berman
informed ICCIA delegates that pirate
music sales, predominantly of CDs,
are estimated to be worth $4.5 billion
worldwide per year. Delegates also
learned of the massive proliferation in
pirate traffic in the last three years,
spurred by the involvement of orga-
nized crime syndicates and a huge
manufacturing over-capacity in opti-
cal discs. Russia, Ukraine, Brazil,
Hong Kong, Israel, and Italy are
among the countries most affected,
according to the IFPI.

“We now have incontrovertible evi-
dence that criminal gangs involved in
music piracy are also involved in other
kinds of serious crimes, such as drugs
and firearms, credit card fraud, mon-
ey laundering, and violence,” said
Berman. “The pirates are investing
vast amounts of money in music and
software piracy—and they are lured
by the perception that music piracy is
a low-risk, high-return business. To-

(Continued on page 78)

nology, which is used in conjunction
with Sony’s OpenMG copyright-pro-
tection technology, allows labels to
send music over the Internetin a
secure environment.

'S ATRAG3

singles and albums. “We intend to
make a meaningful launch,” he says.

In picking ATRAC3, WMG gives a
boost to Sony’s digital technologies,
which recently came

Following down-

under attack in an arti-

¢
loading to personal The rules that cle in The Wall Street
t ic i . Th t
e ATRACS sodee  LRESOMY il ong other
(multiple compres- y complaints, that the
sion/decompressi.on product & Sony Memory Stick
sc};eme) cz}lln be C:pllﬁd governed by Watrrj;a’}{lﬁxgéc}g sui)s-
onto such portable por , trea
devices as Sony’s have been the consumer like a

Memory Stick Walk-
man, VAIO Music Clip,
and Network Walk-
man, as well as other
devices that are com-
pliant with the guide-

defined by the
SDMI process
and are not

potential criminal.
Vidich dismisses
those complaints, say-
ing, “The rules that
the Sony product is
governed by have been

lines developed by the particular to  defined by the SDMI

Secure Digital Music process and are not

Initiative (SDMI). the Sony particular to the Sony
In addition to port- products.”

able devices, ATRAC3
is interoperable with
various music distrib-

products’

- PAUL VIDICH -

On another note,
Vidich cautions that
while ATRAC3 will

ution technologies
such as Microsoft’s
Windows Media, IBM’s Electronic
Music Management System, and
RealNetworks’ RealSystem.

Vidich says WMG will sell digital-
ly delivered music sometime in the
second half of the year. The company
will offer the digital format for CD

play in devices that are
compliant with SDMI
guidelines, WMG won't allow it to play
in those devices that trans-code the
music into a second codec.

“We will discourage trans-coding
because of quality degradation
issues,” Vidich says. “We want the
best possible audio quality.”

Ghina’s Web Anti-Piracy
Policy Galled Gonfusing

BY DAVENA MOK

HONG KONG—Industry sources say
the Chinese government’s an-
nouncement that, starting May 1,
mainland-based Internet companies
will need a license to sell music and
videos online is ambiguous and “open
to many different interpretations.”

In the Chinese government’s latest
attempt to rein in the territory’s
booming Internet population—which
increased fourfold in 1999 to nearly 9
million—the Ministry of Culture also
announced that MP3 downloads will
be banned, according to reports from
Chinga’s official Xinhua News Agency.

“China will regulate the audiovisual
business on the Internet so as to protect
intellectual property and develop a
healthy market,” the ministry’s an-
nouncement says. The policy is aimed at
curtailing both the sales of “pirated,
smuggled, or otherwise illegal” products
and unauthorized music downloading.

The International Federation of the
Phonographic Industry’s (IFPI) Asia
regional office in Hong Kong says the
announcement is ambiguous. “With
the Chinese [language], there’s a high
degree of uncertainty when it comes
to interpretations,” says Sean Mok (no
relation to the author), the office’s
deputy director. “So we are not 100%
sure what this new announcement
means.”

Another industry source believes
Beijing’s pronouncement is “an effort
by the Chinese government to curtail
non-state-owned companies publish-
ing music in [the country]. In China,
all companies who publish sound

recordings, whether it be selling a CD
on the street or offering an MP3
download online, need to register with
the Ministry of Culture to become a
state company.

“This includes foreign companies,
who can sell such products in China
by [obtaining registration] through a
Chinese music publisher first,” says
the source. “Yet online, such activities
are harder to control.”

Currently, the use of MP3 file for-
mat systems is not widespread in
China. But with skyrocketing sales of
pirated music and movie CDs, video
CDs, and DVDs, there is growing con-
cern that music downloads are the
pirates’ next target. Some industry
sources say pirated product makes up
as much as 90% of all entertainment
software sales in China.

While not commenting on the
means chosen by Beijing to combat
Internet piracy, the IFPI welcomes
the move. “Any regulations meant to
restore order in the China market is
good news,” says Mok. “Current laws
regarding the Internet are rather
vague, so at least this is a solid step in
the right direction.”

The government has set a May 1
deadline for companies selling audio
and visual products online to obtain a
license. Offenders will be subject to as-
yet unspecified penalties. Details con-
cerning criteria for obtaining the li-
censes were unavailable at press time.

The Chinese government is known
for its ambivalence toward the Inter-
net, and it has set up a special police
task force to monitor cyber activities.
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ADL Users: You've Got Myplay

BY DON JEFFREY

NEW YORK—Myplay, the online
music company that allows con-
sumers to create digital “lockers” for
their music collections that can be
accessed anytime from any Internet
connection, has signed a two-year
deal with America Online that will
make the service available to users
of AOL’s Winamp and Spinner music
properties.

Myplay says it will pay America
Online an undisclosed “compensa-
tion” for access to its subseribers and
users. Taking all of its properties
into account, AOL reaches nearly 80
million consumers.

“This is the fire hose we’ve been
looking for,” says David Pakman, a
co-founder and senior VP of business
development of Myplay. “It will take
us from being a relatively small dig-
ital music player to one of the largest
... This two-year deal will drive mil-

Rock En Espanol Series Headed For U.S.

BY HOWELL LLEWELLYN
MADRID—The controversial deci-
sion by the Reed Midem Organisa-
tion to cancel this year’s MIDEM
Americas Latino music fair in Miami
has sparked plans for a more wide-
ranging North American showcase
for Latin music.

Determined to promote the genre

in the world’s largest music market,
Spanish authors and publishers’ soci-
ety SGAE is organizing a series of
summertime rock en espasiol con-
certs in the U.S. and Mexico.
_ SGAEK will hold the first Rock en
N Week July 8-15, when free con-
certs will be staged in New York,
Chicago, Los Angeles, and Mexico
City. Along with those concerts,
round-table debates and video pro-
jections will take place as part of
SGALE's first important solo incur-
sion into the U.S.

“Canceling MIDEM Amerieas left
a vacuum not just regarding rock en
espanol but also in getting across
that the term relates not only to the
music in itself but to a whole manner

‘This is the fire
hose we’ve been
looking for. It will
take us from being
a relatively small
digital music
player to one of
the largest’

- DAVID PAKMAN -

lions of customers to us.”

In a statement, Ted Leonsis, pres-
ident of AOL’s Interactive Proper-
ties Group, says that the growth of
online musie depends upon “ease of
use” and that the Myplay deal will

of expression and a vibrant cultural
underground,” says SGAE activities
coordinator Javier Novaes.

The concerts will feature top
Spanish stars Juan Perro and En-
rique Bunbury, who were leaders of
major 1980s Spanish rock bands
Radio Futura and Heroes Del Silen-
cio, respectively, and who are still
key artists as solo performers. At
each concert, local rock en espaiiol
acts will appear in special showeas-
es to promote new artists.

The title Rock en N was chosen
because the letter N, which follows
N in the Spanish alphabet and is pro-
nounced “enye,” has become a sym-
bol of cultural identity in Spanish-
speaking countries.

“We hope the project will reflect
the importance both of rock en
espafol as a communication tool
among the Spanish-speaking popu-
lation in the U.S. and as the world’s
only form of rock which has cultural
roots outside Anglo-Saxon culture,”
says Novaes. “This is something that
goes beyond a language difference.

RECORD COMPANIES. Robert Bee-
son is promoted to president of
Essential Records in Nashville.
He was VP/GM.

The Island/Def Jam Music
Group promotes Linda Lee to VP
of recording and A& R adminis-
tration in New York. The Island/
Def Jam Music Group also names
Nicole A. Jones manager ol busi-
ness and legal affairs in New York.
They were, respectively, senior
director of recording and A&R
administration and coordinator of
rights and clearances and video
administration for the Universal
Music Group.

Justin Walker is named VP of
business affairs at Beyond
Records in Los Angeles. He was
counsel at Sony Music.

Gold Circle Label Group names
Alison Taylor VP of marketing,
Pete Spiegelman senior director

BEESON JONES

of sales, and Sharon Liveten
director of press and publicity in
Santa Monica, Calif. They were,
respectively, director of product
management for Virgin Records,
sales representative at BMG Dis-
tribution, and publicity strategist
for Hot Topic Inc.

Sony Music Entertainment
names Jennifer L. Pariser senior
counsel and Bibi Khan associate
director of accounts payable in
New York. They were, respective-
ly, a litigation associate at Patter-

“expand the market for digital
musie.”

The Winamp digital music player
18 said to be downloaded 75,000 times
a day. A co-branded Winamp/Myplay
locker is expected to be available in
the second quarter.

In addition, buttons saying “add to
locker” will be located next to down-
loadable tracks listed on Winamp
and on Spinner.com, a music Web-
caster with more than 130 channels.

Under the deal, Myplay will be the
exclusive online music locker service
for AOL users. However, Pakman
says, Myplay retains the right to
seek partnerships with other com-
panies. It now has arrangements
with such online music companies as
EMusie.com and Tunes.com.

Pakman indicates that Myplay,
which is based in Redwood City,
Calif., may file for an initial public
offering of stock sometime this year.

Rock bands from Argentina or Mex-
ico play sounds that reveal their cul-
tural backgrounds.”

Another SGAE-related event con-
nected to the MIDEM decision is the
fourth Cubadisco music fair, set for
May 24-28 in Havana. It was decid-
ed by SGAE and the Cuban Insti-
tute of Music at last year’s Cubadis-
co that this year’s event will be
dedicated to the Dominican Repub-
lie, in recognition of that country’s
growing importance in the Latin
music community.

The first two Cubadisco events
were mainly national events, says
Novaes, with a smattering of Span-
ish and U.S. independent labels pre-
sent. Last year’s event was dedicat-
ed to Spain to salute SGAE’s
centenary, and it was then decided
that each year a Latino nation would
be spotlighted.

This year’s concerts include New
York-based Dominican Latin jazz
pianist Michel Camilo along with
Spanish flamenco guitarist Tomati-

(Continued on page 85)
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WALKER TAYLOR
son, Belknap, Webh & Tyler and
manager of aceounts payable for
RED Distribution/Relativity
Records.

Dana S. Renert is promoted to
director of production and cre-
ative services for BMG Special
Products in New York. She was
associate director of production.

Ken Bunt is promoted to direc-
tor of digital marketing at Holly-
wood Records in Burbank, Calif.
He was director of video promo-
tion.

BY PHYLLIS STARK
NASHVILLE—Former Country
Music Assn. (CMA) chairman/pres-
ident Joe Talbot, 72, died of lung can-
cer here on March 24. Talbot, a life-
time director of the CMA, was a
former chairman of the Country
Music Foundation, which operates
the Country Music Hall of Fame and
Museum.

In the early part of Talbot’s career,
he played steel guitar in Country
Music Hall of Famer Hank Snow’s
band, touring and record-
ing with Snow from 1950 #
to ’54 while earning a law
degree from Vanderbilt
University.

In 1967 he established
successful vinyl-dise
manufacturer United
Record Pressing and, the
same year, became head
of SESAC’s Nashville
operations, where he
remaineduntil 1971, His
later businesses included
music publishing companies Harbot
Musie and Peer-Talbot. Most recent-
ly, he operated Joe Talbot & Associ-
ates, whose holdings included pub-
lishing companies and real estate.

During his career, Talbot also
served on the boards of the National
Academy of Recording Arts and Sci-
ences (NARAS) and the Gospel
Music Assn.

“He leaves a space in the music in-
dustry that cannot be filled,” says
BMI president/CEQ Frances Pre-
ston. “His piece of the design in the
tapestry of country music cannot be
mended or reproduced. Only God can
make a Joe Talbot, and it’s very like-
ly that when St. Peter sees a powder-
blue Cadillac and a driver in an old
yellow jump suit, he'll want to keep
him forever and throw away the
mold. We should all take a second
look at ourselves when measured
against his standard and strive to be
more fully alive, productive, and car-
ing, just like Joe.”

Nancy Shapiro, senior executive
director of Nashville operations for

N

Former CMA Head Dies

Talbot Recalled As Country Music Advocate

TALBOT

NARAS, says, “I never heard anyone
say an unkind word about Joe. He
was one of the most honest and sin-
cere people you could ever hope to
meet. He always gave me terrific
advice that has stood the test of time
and continues to serve me well. Of
course, it was always laced with
expletives; he was a colorful man. He
always made me laugh a lot. T could
talk to Joe about anything, and I
know a lot of people felt that way. For
alot of folks, being in Nashville’s mu-

sic business will never
I be the sume.”

‘Joe Talbot’s life was
tightly woven through
the fabric of country
musie,” says CMA exec-
utive director Ed Ben-
B son. “He wuas one of

i those sturdy threads
% that holds the industry
together, adding
strength and texture
with his unique and col-
orful personality. He
loved everything about the business
and was most passionate about ‘real’
country music.

“In his role as a lifetime CM A
board member—a title he earned
after having served as president and
twice as chairman—he brought a
youthful appreciation and enthusi-
asm for many of today’s newer
artists performing his real country
music,” Benson continues. “He rarely
missed 4 board meeting, and he
always found a way to contribute his
wonderful and profound perspectives
and experience to the process.”

Talbot is survived by his wife,
Becky; daughter Jana Talbot, who
works for his music publishing busi-
ness; son Bryan, a studio engineer;
and grandchildren Eric and Ellen
Talbot.

[Funeral services were held March
28 at Hillwood Presbyterian Church
in Nashville. The Nashville Ten-
nessean reports that Talbot asked
for his ashes to be sprinkled on
Music Square East from Music Cir-
cle South to Division Street.

BUNT

PARISER

Xavier Ramos is named nation-
al marketing director for Restless
Records in Hollywood. He was na-
tional marketing director for Risk
Records.

Devin Franchino is promoted
to director of product planning at
Capitol Records in Hollywood. He
was associate director of product
planning.

Julie Hughes is promoted to
manager of creative services for
Kid Rhino in Los Angeles. She
was creative development coordi-

MORGAN

RAMOS
nator.

PUBLISHERS. Paul Morgan is pro-
moted to VP of ereative, East
Coast, for EMI Music Publishing
in New York. He was senior direc-
tor of creative, East Coast depart-
ment.

Kathy Botich-Alatan is
named director of copyright for
the Famous Music Publishing
Companies in Los Angeles. She
was director of mechanical
licensing.
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In this special tribute to Julio
Iglesias, we chronicle his one-of-a-
kind career in the worldwide music

industry. Iglesias has sold more
than 250 million albums in six
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Grammy Award for Best Pop Latin
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|
| BY JIM BESSMAN
NEW YORK-—David Johansen, the
chameleonlike New York rock artist
whose legendary stint
with the pre-punk-era
New York Dolls has
been followed by vari-
ous solo activities, in-
cluding the popular
Buster Poindexter
lounge lizard persona,
has gone back to his
blues roots with hig lat- _
| est album, “David Jo-
hansen & The Harry Smiths.”

The album is due April 11 from
Chesky Records.

Johansen Explnres
amith’s Folk On Chesky

__JOHANSEN _

|

As the title suggests, the mostly |
acoustic disc is a tribute of sorts to
Harry Smith, the eccentric musie
archivist who put
together the landmark
1952 “Anthology Of
American Folk Music”
hoxed set for Folkways
Records, which com-
piled deep country and
folk blues recordings
| and heavily influenced

_the folk music boom of |
the 1950s and ’60s.

“Maybe two or three songs are
from the box,” says Johansen, “but

(Continued on page 88)
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Garnival Growns New Monarchs

T&T’s Annual Competitions Honor Old-Timers & Upstarts

BY ELENA OUMANO

In Trinidad and Tobago (T&T) you
can count on death, taxes, and Carni-
val, the annual festival season marked
by countless masquerade and music
competitions.

As the main |
events on these is- §
lands fuel a grow-
ing number of Car-
nival activities held
worldwide through-
out the year, the
stakes are ever
higher for the acts

key titles as Soca
Monarch, Road
March, and Calypso Monarch.

The 24-hour events that make up
T&T’s two-month-long Carnival sea-

BRa-49 Is Emissary On Wheels

BY RAY WADDELL
NASHVILLE—Country neo-tradi-
tionalist act BR5-49 has teamed up
with Jack Daniel’s and the Country
Music Hall of Fame and Museum for
a unique promotional arrangement
tied in with the band’s touring
efforts.

The deal connects BR5-
4Y's desire to help promote
the Hall of Fame with the
band’s need for tour spon-
sorship. “The concept was
to find a tour sponsor to
help market the band with
tour support and promotion,”
says Mike Pontes, manager of BR5-
49. “At the same time BR wanted to do
something for the Hall of Fame to sup-
portit, but we couldn’t just pull out the
checkbook and write a big fat check.
So we put together this deal with Jack
Daniel’s to help us on tour and help
promote the Hall of Fame.”

The new Country Musie¢ Hall of
Fame and Museum is set to open in
spring 2001 in Nashville as a $37 mil-
lion showplace for the genre. Finane-
ing comes from a capital fund-raising
campaign, a bond issue, Country

Music Foundation reserves, and
a line of eredit from Bank of
America.

“One of the reasons Jack
Daniel’s wanted to do this
was our relationship with
the Hall of Fame,” notes

Pontes. “They have strong
ties to Tennessee, and they
like to promote that.”

Jack Daniel’s, a Lynchburg,
Tenn.-based distillery, supplies the
hard-touring BR5-49 with a bus for
the next two years. The 45-foot black
Prevost features the Jack Daniel’s
trademark logo and name, along with
a reference to the Hall of Fame.

For its part, BR5-49, long a1 media

darling, will give the Hall a plug in all
its press. The [uture could hold more
high-profile events whereby the band
could promote the Hall with live per-
formances.

The bus itself will greatly help BR5-
49’s touring bottom line. “That’s two

BR5-48

years that we don't have to pay for a
bus,” says Pontes. “We're un-recouped
with Arista, so the only money we
make is touring revenue. When you
can knock off $8,000-$9,000 a week for
a bus, that’s a substantial chunk of

"Baly
RUDDER

son range from masquerade parades
to sound system competitions. It's a
point of pride that “Trinibagons” (as
they refer to themselves) think noth-
ing of “liming” (partying) all night,

SUPERBLUE

spending all day under a broiling trop-
ical sun “chipping” (rhythmically
strolling) behind a sound truck

equipped with either a mobile disco or
live band, only to attend or even per-
form at a dusk-to-dawn fete concert
that night.

And so it goes, for weeks on end,
until deliverance
arrives in the form
of Ash Wednesday,
when it’s all over

. until the day
after the next
Christmas.

Before Fantastic
Friday, the Soca
Monarch competi-
tion concert March
3 that kicked off

the final weekend of

Carnival 2000, soca singer Iwer
George dubbed that race “the fairest”
(Continwed on page 77)

SANDRA

ith Hall Of Fame Deal

money.”

The distillery also provides the band
with tour support, as well as media
support.

“Some people say when you get a
sponsot, you're selling out,” says Pon-
tes. “But this is Jack Daniel’s. They are
a whiskey company, and for people
who don’t partake, they’re still a
whiskey company, but they have as
good a reputation as you can find.”

Meade takes a similar view. “I love
Jack Daniel’s,” he says. “As far as cor-
porate sponsors go, they’re down-
home people.”

Meade ulso likes the Hall of Fame
connection. “It’s great to be ambas-
sadors for country music—we’ve
always felt like we were anyway,” he
says. “We tell people, ‘If you've ever

been to the Country Music Hall of

Fuame, it’s time to come again in spring
ol 2001 We can’t wait for the new
place to open.”

Kvle Young, executive director of
the Country Music Foundation, says
BR5-49’s involvernent is another exan-
ple of the support the museum project
has seen from the Nashville music
community. “Artist support for this
project has been very, very good,”
Young says. “Personally, I'm a real fan
of BR5-149, from their early days of
playing at Robert’s Western World” on
lower Broadwy in Nashville.

Young agrees that BR5-19 is a good
fit with the Hall of Fame. “This place
1s about taking care of this part of our
culture, and one thing we do is connect
the present with the past,” says Young.
“BR5-49 is a good example of that. We
really uppreciate their help.”

BR5-49%s latest release is “Coast To
Coast,” a live set from last year’s tour
with the Brian Setzer Orchestra. It
headlines through the spring and will
open for Dwight Yoakam this summer,
followed by dates at fairs and festivals.
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B IVEWWW
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Kirkpatrick Piays ‘The Maple Room’

‘Change The World’ Co-Writer Makes Debut On Rocketown

BY DEBORAH EVANS PRICE
NASHVILLE—For several years,
Grammy-winning songwriter/pro-
ducer Wayne Kirkpatrick has been
churning out hits for such super-
stars as Eric Clapton, Garth
Brooks, and Amy Grant. For just as
long, he’s been politely answering
questions about his own long-
promised recording debut. With
“The Maple Room,” due May 16 on
Rocketown Records, the wait is
finally over.

“It’s hard to pinpoint why this is
the right time, except everything
just seemed to line up right—in
terms of finding a record label that
understood who I was as an artist,”
says Kirkpatrick. “That took a
while—aside from the fact that 1
was staying really busy writing and
producing.”

Busy is an understatement. The
Nashville-based Kirkpatrick’s cred-
its include co-writing the bulk of
Brooks’ “In ... The Life Of Chris
Gaines” collection, as well as
singing background and playing
guitar in Brooks’ band. He’s also
written and/or produced songs for
Faith Hill, Susan Ashton, Trisha
Yearwood, Martina McBride, and
Michael W. Smith. Among his cred-
its are Smith’s “Place In This
World” and Grant’s “Every Heart-
beat.” He and collaborators Gordon
Kennedy and Tommy Sims won the
1997 Grammy for song of the year
for the Erie Clapton hit “Change
The World,” from the movie “Phe-
nomenon.”

After helping so many other
artists shape their musie, just how
did Kirkpatrick tap into his own
artistic voice in recording his de-
but?

“After you write for so long and
dabble in different styles of writ-
ing, you can kind of lose yourself as
an artist a little bit,” the Louisiana
native admits. “As I would write
songs through the years, I would
write something and step back and
think, ‘This is not a pitch-able song.
This is something I would do if 1
were an artist.””

Those songs formed a private col-
lection of material that would
become “The Maple Room,” which
takes its title from an old English
pub sign that hangs in his Franklin,
Tenn., studio.

Although his work with others
has encompassed country, pop, con-
temporary Christian, and a myriad
of musical styles, the Warner/Chap-
pell songwriter is reluctant to put
a label on his own effort. Instead,
he says it’s a “singer/songwriter
kind of approach to musie. It’s pop
music with a little folk flavoring.
It’s introspective, lyrically some-
what vulnerable. It’s really just
become a vehicle for me to express
my emotions and the way I feel
about things . .. the way I look at
life.”

The songs on “The Maple Room”
cover a wide range of emotional ter-
ritory. Among the more poignant is

“My Armageddon, Part 2,” which
he began when Brooks requested
Kirkpatrick write a song for the
Chris Gaines project using the
word “armageddon.”

“We had written one song called
‘My Armageddon,’ and he didn’t
seem to respond to that,” Kirk-
patrick says. “So, we wrote another
song called ‘My Armageddon,’
which is why it’s called ‘My
Armageddon, Part 2.” As we got
into writing the song—me and Gor-
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KIRKPATRICK

don Kennedy—we forgot about the
Chris Gaines project, and we just
started writing the song the way it
was taking us. At that point, it
became very spiritual. Armaged-
don is the end of the world. And we
each individually have the end of
our world.”

He adds, “In writing the song, it
became a way to say, ‘That’s OK.
I'm prepared for my end because 1
know where I'll be.” The song took
on a life of its own beyond the Chris
Gaines project. After it was done, 1
said, ‘You know, this is something I
would like to say on my artist rec-
ord.””

Delving further into the project,
Kirkpatrick says that “It’s Me
Again” is “a really personal state-
ment. I see that as a song about
being a songwriter [and] dealing
with the insecurities and the para-
noia that comes along with being in
a creative field—and trying to
always analyze yourself. It’s not on-

ly that aspect, but the people
around you that have to deal with
you dealing with that.”

Kirkpatrick fans will get a
chance to see the songwriter per-
form his compositions this spring
on the A Night in Rocketown tour,
a 15-city outing featuring Kirk-
patrick and labelmates Chris Rice,
Ginny Owens, and Watermark.
Booked by the Creative Artists
Agency, the tour includes stops in
Atlanta; Tulsa, Okla.; Waco, Texas;
Seattle; Sacramento, Calif.; San
Jose, Calif.; and Phoenix.

“Our No. 1 objective is telling his
story in the print media,” Roe-
ketown president Don Donahue
says of the marketing plan for “The
Maple Room.” “This is not your
typical new artist in our industry.
Most people know his work, so
we're trying to get as much cover-
age as we can. A lot of people have
been waiting a lot of years to hear
Wayne do a record, and we’re
shouting that story out proudly.”

Retailers are responding favor-
ably to “The Maple Room.”

“Wayne is one of those artists
where everyone has heard his songs
but didn’t realize he had written
them,” says Rick Anderson, senior
music buyer at the Cincinnati-
based Berean Christian Stores
chain. “I do think that this project
will do well. This album really has
an amazing sound to it. When it was
presented to us, I was challenged
by the depth of his approach to
lyrics. Wayne is truly an artist, and
I do believe that this is a work of
art.”

Rocketown’s initial focus will be
on the Christian marketplace, and
it has already released “Arms Of
Love” as a single to Christian radio.
“The original plan was ‘Let’s put it
out in the mainstream market,
because were not sure there’ll be a
demand for it in the Christian mar-
ket,” ” Donahue says. “The more

(Continued on page 16)

Celebration. Epic artist Macy Gray is flanked by Bloodhound Gang members
Jimmy Pop, left, and Q-Bell backstage at the recent Echo Awards in Hamburg.
For both acts, the show was a pause from ongoing promotional tours. Gray is
gigging in support of her Epic hit album “On How Life [s,” while Bloodhound
Gang is out supporting its Republic/Universal set “Hooray For Boobies.”

‘lifehouse’ Opera Is Revisited
By Pete Townshend On Redline

NEW YORK—“Lifehouse Ele-
ments,” a collection of highlights
from Pete Townshend’s “Lifehouse
Chronicles”—the legendary rocker’s
much-touted follow-up to the Who’s
rock opera “Tommy”—will be re-
leased May 23 by the newly formed
Redline Entertainment.
“Lifehouse
Chronicles” was
conceived by
Townshend
almost 30 years
ago, and it was
written between
“Tommy” and
“Quadrophenia.”
A number of the
original “Life-
house” songs
were featured on the 1971 “Who's
Next” album, among them “Baba
O’Riley,” “Behind Blue Eyes,” and
“Won't Get Fooled Again.”
“Lifehouse Chronicles” evolved
from Townshend’s enduring fascina-
tion with the influence of technology
on popular culture. The piece ad-
dresses the social and spiritual con-
sequences of a move away from

Indigo Girls Top GLAMA Nominees

BY LARRY FLICK

NEW YORK—Enduring acoustic-
rock duo Indigo Girls lead a
female-driven pack of multiple
nominees for the 4th annual Gay/
Lesbian American Music Awards
(GLAMA).

The act racked up seven nods in
categories that include album of
the year, for their Epic opus “Come
On Now Social,” as well as out-
standing duo or group.

Sonia of the act Disappear Fear
earned six nominations, including
female artist of the year and pro-
ducer of the year for her solo de-
but, “Me, Too.”

Also garnering multiple nomi-
nations were MeShell Ndegéocel-
lo, Luscious Jackson, Toshi
Reagon, the original east record-

ing of “Hedwig And The Angry
Inch,” the Aluminum Group, Mary
Gauthier, and Meg Hentges.
Multiple GLAMA winner Catie
Curtis (1996 Out song, 1996 Out
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recording, 1998 album of the year)
received three nominations for
work on her Rykodisc set “A Crash
Course In Roses,” including a cita-
tion in the race for female artist of
the year. Also running in that cat-
egory are Gauthier, Hentges,
Ndegéocello, Sonia, and Reagon.
Other notable nods include

Melissa Etheridge’s “Scarecrow,”
a song inspired by the murder of
Matthew Shepherd, which was
nominated for outstanding Out
recording. Previous GLAMA win-
ner Fred Hersch (1998 instrumen-
tal recording, 1999 jazz recording)
garnered two nominations, for
male artist of the year and out-
standing jazz recording for his
album “Let Yourself Go.”

“The growth of the out music
community has been massive in
the last several years, and
GLAMA has been an integral part
of that process,” said Michael
Mitchell, executive director of
GLAMA. “This year’s nominations
span a diverse musical landscape
and represent some of the best

(Continued on page 18)

TOWNSHEND AND ARNOLD

human congregation to digital net-
working and the power of music.

Townshend says that “Lifehouse”
was conceived as “an experiment in
the relationship between the Who
and its audience. I feed into a com-
puter a person’s height, weight, age,
date of birth, likes, and dislikes and
create a form of
musie that
reflects that
person’s person-
ality. The syn-
thesizer would
then select notes
from the pattern
of that person. It
would be like
translating a
person into mu-
sic.”

Redline Entertainment’s Gary Ar-
nold says that “Lifehouse” is a “his-
toriec musical event and one which
addresses issues which seem eerily
more relevant today than when it was
conceived in the 70s. I am delighted
that this important CD is Redline’s
debut release and am confident it will
be well-received by Townshend’s
loyal fans.”

Retailers agree. “This is one of
those projects that die-hard fans ask
for every once in a while,” says Ger-
ald LeRoy, a buyer for Sam Goody in
Greendale, Wis. “They know the
tapes are out there, and they want to
hear what’s on them. This is going to
be a very active release.”

At this point, the label has no plans
to issue the entire “Lifehouse” pro-
jeet on CD, although it’s a possibility
for later in the year or early 2001.

Townshend recently performed
“Lifehouse” with the London Cham-
ber Orchestra in England, where it
drew critical accolades. He’s consid-
ering doing performances of the
project in the States during the late
summer/early fall.

Townshend will also be featured
on VH1’s Storytellers show in May—
as the show’s 50th guest—and the
first artist to be taped in London.
The show will feature songs from the
“Lifehouse Elements” CD.

LARRY FLICK
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—=amll NO. 1 B
CREED A* MY OWN PRISON
1 1 WIND-UP 13049 (11.98/179&@ 10 weeks at No. 1 130
JO DEE MESSINA A* I'™M ALRIGHT
2 3 CURB 77904 (10.98/16.98) 106
BACKSTREET BOYS & BACKSTREET BOYS
3 2 JIVE 41588 (11.98/17.98) 137
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
4 7 WORLD CIRCUIT/NONESUCH 79478/AG (11.98/18.98) IR 45
ANDREA BOCELLI A® ROMANZA
5 4 PHILIPS 539207 {12.98/18.98) 12]
BOB MARLEY AND THE WAILERS & LEGEND
6 6 TUFF GONG/ISLAND 846210/IDJMG (12.98/18.98) 562
METALLICA &2 METALLICA
i 5 ELEKTRA 61113%/EEG (11.98/17.98) 450
SANTANA A THE BEST OF SANTANA |
8 — | LEGACY/COLUMBIA 65561/CRG (11,98 EQ/17.98) 21 |
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
9 8 | CAPITOL 30334* (10.98/15.98) - 283 |
TRAIN A TRAIN |
10 9 AWARE/COLUMBIA 38052/CRG (11.98 £EQ/17.98) 37
TOM PETTY AND THE HEARTBREAKERS A° GREATEST HITS
1 10 | MCA 110813 (12.98/18.98) 311
BARRY WHITE A ALL TIME GREATEST HITS
12 12 MERCURY 522459%/DJMG (10.98/17.98) 50
PINK FLOYD &'° DARK SIDE OF THE MOON
13 13 | CAPITOL 46001 (10.98/17.98) 1201
MATCHBOX 20 ¢° YOURSELF OR SOMEONE LIKE YOU
14 11 LAVAVATLANTIC 92721*/AG (10.98/17.98) 160
DEF LEPPARD A° VAULT — GREATEST HITS 1980-1995
15 14 | MERCURY 528718/IDJMG (10.98/17.98) 177
AC/DC & BACK IN BLACK
16 16 | EASTWEST 92418/EEG (11.98/17.98) - 298
AC/DC A? LIVE
17 17 EASTWEST 92215/EEG (11.98/17.98) 106
BEE GEES A° BEE GEES GREATEST
18 43 POLYDOR 80007 L/UNIVERSAL (13.98/22.98) 74
AL GREEN A GREATEST HITS
19 18 HI/THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 88
QUEEN A GREATEST HITS
20 20 HOLLYWOOD 161265 (11.98/17.98) 351
JAMES TAYLOR & GREATEST HITS
21 15 | WARNER BROS. 3113 (7.98/11.98) 489
LIMP BIZKIT A THREE DOLLAR BILL, Y'ALL
22 22 FLIP 490124/INTERSCOPE (11.98/17.98) 106
LINDA RONSTADT A® GREATEST HITS
23 24 | ASYLUM 106/EEG (7.98/11.98) 92
PINK FLOYD & THE WALL
24 19 | COLUMBIA 36183*/CRG (15.98 EQ/31.98) 570
SAVAGE GARDEN A® SAVAGE GARDEN
25 23 COLUMBIA 67954/CRG (11.98 EQ/17.98) 144
METALLICA A7 ...AND JUSTICE FOR ALL
26 21 ELEKTRA 60812/EEG (11.98/17.98) 516
TIM MCGRAW A* EVERYWHERE
2 25 | CURB 77886 (10.98/16.98) 146
ELTON JOHN @'© GREATEST HITS
28 — | ROCKET/ISLAND 512532/IDJMG (6.98/11.98) 456
SUBLIME A® SUBLIME
29 40 | GASOLINE ALLEY 111413/MCA (11.98/17.98) 182
BROOKS & DUNN A THE GREATEST HITS COLLECTION
30 28 | ARISTA NASHVILLE 18852 (10.98/16.98) 108
SARAH MCLACHLAN A7 SURFACING
31 26 | ARISTA 18970 (10.98/17.98) 141
METALLICA A® MASTER OF PUPPETS
32 32 ELEKTRA B0439/EEG (11.98/17.98) 461
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
33 37 MCA 325633* {12.98/18.98) 458
POISON A GREATEST HITS 1986-1996
34 42 | cAPITOL 53375 (7.98/11.98) 41
SANTANA A° GREATEST HITS
35 30 | COLUMBIA 33050/CRG (7.98 EQ/11.98) 87
DAVE MATTHEWS BAND A’ CRASH
36 39 RCA 66904 (11.98/17.98) 201
FLEETWOOD MAC A® GREATEST HITS
37 31 | WARNER BROS. 25801 (10.98/17.98) 389
KORN A? KORN
38 27 IMMORTAL 66633/EPIC (11.98 EQ/17.98) 151
STEVE MILLER BAND A® GREATEST HITS 1974-78
39 — | CAPITOL 46101 (7.98/11.98) 406
MADONNA A° THE IMMACULATE COLLECTION
40 36 | SIRE 26440*/WARNER BROS. (13.98/18.98) 300
THE BEATLES &'/ THE BEATLES
41 34 CAPITOL 46443 (15.98/30.98) 232
GUNS N' ROSES ¢'° APPETITE FOR DESTRUCTION
42 33 | GEFFEN 424148/NTERSCOPE (11.98/17.98) 455
CREEDENCE CLEARWATER REVIVAL A  CHRONICLE THE 20 GREATEST HITS
43 4] FANTASY 2* (12.98/17.98) 337
MILES DAVIS A? KIND OF BLUE
Ad 29 LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 66
SADE A* BEST OF SADE
45 44 EPIC 66686* (10.98 EQ/17.98) 140
ABBA A GOLD
46 | 38 | POLYDOR 517007/UNIVERSAL (12.98/18.98) _ 160
STYX @ GREATEST HITS
41 — | A&M 540387/INTERSCOPE (10.98/17.98} 24
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Alt Rock Vets Travel Dusty Trails On Atlantic

BY CHRIS MORRIS

LOS ANGELES—The self-titled
album by Dusty Trails, due May 9
from Atlantic, may not be exactly
what you would expect from its
two principal members, Vivian
Trimble and Josephine Wiggs,
who were, respectively, members
of the hard-touring modern rock
bands Luscious Jackson and the
Breeders.

Atlantic VP of associated labels
Steve DeBro says Trimble and
Wiggs made it clear early on that
their new project would be a
change of pace.

DeBro recalls, “They were
shell-shocked in some ways from
their previous experiences from
the groups they were in and the
relentless touring that was done
and being part of the rock’n’roll
machinery—singles, videos, tour-
ing constantly, and the grind of
doing that.”

Trimble and Wiggs had been
associated with each other on and
off the road since the early '90s:
Luscious Jackson opened for the
Breeders on a 1993 European
tour, and Wiggs co-produced the
1995 album by the Kostars, a side
project by Trimble and her Lus-
cious bandmate Jill Cuniff. When
they banded together as Dusty
Trails, they decided on a project
that would involve less physical
and mental wear and tear.

Trimble says, “We decided we’'d
like to really spend more time in
a studio project situation, be able
to spend more time in New York.”

“Be careful what you wish for,
though,” Wiggs adds, “because we
ended up spending two years in
the studio.”

Trimble says of Dusty Trails’
musical orientation, “We talked
about doing different things. One
of them was to do sort of a con-
cept album that was instrumen-
tals written in homage to differ-
ent types of film genres. Another
thing we really wanted to do was
actually get into scoring film,
because the whole independent
film scene is so interesting now.
There are so many different peo-
ple working, and there’s a very
strong film community in New
York.

“Then we also had all sorts of
musie that had been written along
the way and hadn’t been record-
ed,” Trimble continues. “We were
covering a lot of bases, in a way.”

The resultant album—split be-
tween subdued songs and impres-
sionistic instrumentals (published
by EMI-April Music/Love for
Last Tango [ASCAP] and Naked
Mole Rat Music [BMI])—was lit-
erally made at home, in a studio
set up in Trimble’s living room.

The two group members play
most of the instruments on the
album. Trimble supplies lead and
backing vocals, keyboards,
acoustie guitar, and accordion,
while Wiggs plays bass and per-
cussion and sings backing vocals.

A number of close friends lend
support. Luscious Jackson’s

Cuniff and Kate Schellenbach
provide vocals, guitar, and drums
on some tracks. Wiggs’ English
associate Jon Mattock plays con-
gas and percussion. And 1999 Bill-
board Century Award honoree
Emmylou Harris takes the lead
vocal on the track “Order Coffee.”

Trimble says of Harris, “We got
to know her through Luscious
Jackson, because Daniel Lanois
sort of invited her to participate
in different ways on the last Lus-
cious Jackson record that I was

DUSTY TRAILS

involved in [1996’s “Fever In
Fever Out”]. At one point, we
were all staying in New Orleans
... and Emmylou Harris would be
practicing and singing on the top
floor every day, and her voice
would float down the stairs. It was
such an incredible experience
hearing her that I wrote that song
very quickly on a guitar in my
room and then asked her if she
would sing it.

“Once we were set up in New
York and under way and had our
studio comfortably under con-
trol,” she continues, “we asked if
she would come and do a proper
recording of it, and she did.”

DeBro says Atlantic will serv-
ice “Order Coffee” to triple-A
radio and service the entire album
to college radio.

He adds, “We will likely do 12-
inch vinyl of some of the instru-
mental tracks, to service to clubs,
lounges, that kind of stuff.”

Reviews or features are set for
such press outlets as Alternative

Press, CMJ Monthly, Flaunt,
Jane, Magnet, Marie Claire, Out,
Nylon, and Request.

The label showcases the cine-
matic quality of Dusty Trails’
music on the group’s Web site
(dustytrailsmusie.com), which in-
cludes audioclips of two album
cuts.

DeBro adds, “The EPK that
they’re just finishing is very much
along those lines. We're gonna try
to not just use it as an electronic
press kit—we're going to try to
get placement in theaters, maybe
try to get some placement with
contests on the Independent Film
Channel, go in that direction.”

Some Dusty Trails music will
soon be heard in the independent
feature “Happy Accidents.” The
film, which Wiggs describes drol-
ly as “a romantic comedy with
time travel,” was directed by Brad
Anderson and stars Marisa Tomei
and Vincent D’Onofrio.

Wiggs says, “We were actually
in kind of the final stages of fin-
ishing this album . .. I think it
was at the beginning of November
of last year that they finally said
they would like us to do some film
music. We actually had to put the
album on hold for a month while
we did the stuff for the movie.”

“Which caused some consterna-
tion at Atlantie,” adds Trimble
with a chuckle.

Not unexpectedly, given the cir-
cumstances that led up to Dusty
Trails’ formation, live perfor-
mances by the group, which is
managed by Michael Murphy
Management, will be limited.

“We're going to play a few
shows,” Wiggs says. “It’s going to
be like ‘An Evening With Dusty
Trails.” It’s going to be less like a
rock show.”

Trimble continues, “We’'re
going to do very special shows
and really put some time into
doing them in a high-end, ele-
gant way . . . It’s months and
months away at this point. It
won’t be before the fall.”

Sammie Likes Leno. Capitol artist Sammie, left, recently appeared on “The

Tonight Show With Jay Leno,” performing his rising R&B/hip-hop hit “I Like It.”
The teen artist is currently trekking across the U.S. promoting his debut album,
“From The Bottom To The Top.”
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As World Music Audience Grows, WMI Gelebrates Its 1ath Year

BY JIM BESSMAN

NEW YORK—From its humble be-
ginning as an art gallery that had
to borrow chairs from a nearby
church, New York’s nonprofit
World Music Institute (WMI) has
emerged as one of the leading pre-
senters in the U.S. of traditional
music from around the world.

Having just celebrated its 15th
anniversary in February with a
star-studded world-music benefit
concert at Town Hall, the Institute
has been awarded a challenge
grant from the Robert Sterling
Clark Foundation to facilitate
putting its mail-order catalog of
more than 5,500 CDs, videos, and
books on the Internet.

Meanwhile, WMI is enjoying the
increasing audience for world
music—and the inereasing respect
it's been getting from a main-
stream that’s more aware of the
world.

“They’ve been in front of the
curve in terms of anticipating what
we now see 4s an ever more viable
part of the record business,” says
David Bither, senior VP at None-
such Records. “They’ve been sup-
portive of artists we work with well
ahead of the time they achieved
commercial success, and we look to
them for ideas because they’ve
been the most consistent and
vibrant source of world music for
15 years.”

Bither even credits the institute
with bringing the Buena Vista
Social Club and its offshoots to
Nonesuch, via a “Rube Goldberg-
ian” route where Nonesuch
licensed England’s World Cireuit
label—home of Buena Vista—after
he saw the label’s Malian singer
Oumou Sangare at a WMI concert

in New York.

“It’s hard to imagine musical life
in the city without it,” he says.

But the institute has had a major
impact on world-music artists’ ca-
reers too. “Because of my associa-
tion with it, I've seen and collabo-
rated with many great artists
—jazz, Latin, African, Indian,”
says Simon Shaheen, the Palestine-
born New York violin and oud (Ara-
bic lute) master who has per-
formed for WMI since the '80s and
was one of 11 renowned world-
music artists participating at the
organization’s February benefit.

“But I've also expanded my audi-
ence because of it,” Shaheen con-
tinues. “It was mostly an American
audience in the beginning, but now,
when I give a World Music Insti-
tute concert, at least 50% is Mid-
dle Eastern.”

When Robert and Helene
Browning founded WMI, interna-
tional and American roots music
was played in ethnic neighborhood
cafes, not concert halls.

“QOccasionally there was a big
Irish concert at Town Hall or a
Ravi Shankar concert or something
at Japan House or the Asian Soci-
ety,” says Robert Browning, a for-
mer painter from England who
first organized concerts in the mid-
"70s at his small East Village alter-
native arts center. “There weren’t
even any blues clubs then, and a lot
of the [blues] old-timers had never
played in New York before.”

Borrowing chairs from Washing-
ton Square Church, Browning
began staging concerts by Andean
musicians and classical Indian
music players. Outgrowing the
cramped space, the concerts moved
in 1980 to the Alternative Museum

KIRKPATRICK PLAYS ‘THE MAPLE ROOM’
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research we started doing, the
Christian market said, ‘We want
this. This is something we want to
support.””

Donahue says that although
Kirkpatrick is well-known and
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