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Hektra’s Phish
aurfaces With Set
A

BY RAY WADDELL
NASHVILLE—With more
than 15 years logged as a group,
close to 5 million albums sold
worldwide, and a huge touring
fan base, Phish is clearly no
phluke.

Still, with all its accomplish-
ments at retail and particularly
on the road, there seems to be a

(Continued on paye 102)

New National Tour
Promoter Has NIN

BY RAY WADDELL

NASHVILLE—Once the excep-

tion in the concert industry,

nationally promoted tours have

become common-

place, with SFX ‘

Entertainment

alone overseeing

more than 20 tours in 2000. Now

there is a new player in this high-

stakes game, with the entry of

W.A.C. Entertainment/Pate, pro-
(Continued on page 104)

ollE5 - SOUNDS

BILLBOARD SPOTLIGHTS THE DIGITAL
MUSIC REVOLUTION: PAGE 67

The Industry Responds To Napster

Artists, Execs Voice Dpinions On File-Sharing Phenom

A Billboard staff report.

NEW YORK—Despite the cacophony
of debate that is swirling around the
music-sharing site Napster, the voic-
es of the artists whose CDs are being
uploaded and freely transmitted
around the glohe have
thus far been relative-
ly—and some would
say surprisingly—
silent on the subject.
A sampling of opin-
ions from major-label
and indie artists and
managers, as well as some label exec-
utives, reveals a number of reasons
for their reticence, most notably the
fact that many are unclear on exact-
ly what Napster is and does (see sto-
ry, page 105). Other top-tier acts and
execs contend it is a fringe phenom-
enon and thus don’t think it will seri-

ANASTACIA

ously affect their livelihoods.

“We're already dealing with leaks
of major releases on a daily basis.
This is just an extension of that,”
notes one major-label executive.
“It’s more of a nuisance than any-
thing else.”

{Cpmapster

But is it? Consumer interest in
Napster continues to rise, particu-
larly among the prime college-age
demographic. “And it’s only going to
get bigger,” says Chuck D, rapper
and founder of Rapstation.com, a hip-
hop culture Web site. “Napster is
turning the industry into something
like the baseball card industry. Once

more people understand how it
works, it’s going to explode unlike
anything you've ever seen before.”
The implications of that coming
sonic boom are beginning to resonate
with some artists and manager's, who
have varied and sometimes mixed
opinions on the pros
and cons of Napster’s

approach.
“'m of two
thoughts on the

issue,” says Amy
Ray, who is a mem-
ber of Epic act Indi-
go Girls and owner of the indepen-
dent Daemon Records. “On one
hand, I think it serves us all in the
industry right. We've been ex-
ceedingly greedy in treating music
as commerce and product. I support
anyone who has the rebellious spir-

(Continued on page 103)
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Gochran Shines On
2nd WB N'ville Album
T

- ‘J

BY DEBORAH EVANS PRICE
NASHVILLE—On her 1997
debut album, “Back To You,”
Anita Cochran revealed herself
to be a multifaceted artist with
many musical gifts. She sang,
wrote, played multiple instru-
ments, and co-produced the pro-
ject from Warner Bros. Nash-
ville. As she prepares for the

(Continued on page 104)

BY BRIAN GARRITY

funding but, perhaps most
important, a clear message
of who they are and what they do.

NEW YORK—With the major labels set to begin
rolling out digital content in the coming months, the
infrastructure technology and service companies that
will facilitate that delivery are in the midst of a mad
scramble to shore up not only strategic partners and

hquidaudio  Eesipracar

Those unclear about just what separates the likes of
InterTrust Technologies Corp. from Preview Systems
Inc. from Liquid Audio Ine. are not alone. In many
cases, the companies themselves don’t exactly know.
This back-end space of the Net musie phenomenon,
most commonly known as digital-rights management

DRM Companies Jostle For Identities

Many Say The Time Is Now To Set Standards On Glearinghouse, Other Services

(DRM), is a favorite of venture capitalists and Wall

Street investors but to the average observer is a hotbed
of nonspecific business plans and ambiguous technos-
peak where actual corporate strategies are morphing
on a regular basis.

Certainly, with an estimated $27 billion at stake in

Jjust the music realm of dig-
ital commerce over the

next three years, much of the jockeying taking place

is closing.

right now makes sense; the window for such tinkering

“The beginning of the sorting-out process is going
to happen very quickly when the music labels announce
who they are going to support,” warns Rick Selvage,

(Continued on page 103)

aony Launches
Digital Downloads

BY ED CHRISTMAN

NEW YORK—The long-awaited ma-
jor-label rollout of the commercial
digital-download format appears
imminent.

BMG Unveils Its Download
Plans. .. See Page 105

Later this month, Sony Music
plans to make its first commercial
digital downloads available to U.S.

(Continued on page 109)

Artists Need To Find A Voice

To Speak For Their Interests
See Page 4
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IF THE MUSIC MOVES YOU

Now downloadable music can break free from the desktop

They're coming... | ...and Liquid Audio is leading the pack again
with support for multiple file and security formats and partnerships with the

If you have been considering digital distribution, join over currently enjoying
the benefits of Liquid Audio's cost effective solution and get your music moving. Or, if you're one
of the first on your block to own one, fuel your portable player with some from

Liquid Audio's network of over

liquid audio

the way music moves

visit www.liquidaudio.com
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Warner First To Sign FIC MAP Decree

BY ED CHRISTMAN

and DON JEFFREY

NEW YORK—While the Warner Music
Group finally acknowledged publicly that it
has signed a consent decree that would elim-
inate its minimum-advertised-price (MAP)
policies (BillboardBulletin, April 5), the
other four majors are said to still be having
settlement talks with the Federal Trade
Commission (F'TC).

According to the 10-K form filed with the
Securities and Exchange Commission by its
parent, Time Warner, the Warner Music
Group, among other things, “has agreed that
for seven years it will not make the receipt of
any funds for cooperative advertising of its
recorded music product contingent upon the
price or price level at which such product is
advertised or promoted.” The board of the
FTC has yet to approve the consent decree
signed by the Warner Music Group, accord-
ing to sources.

A Warner Music Group spokesman says,
“We believe MAP served a valid business pur-
pose for the retailer and the consumer and is
an appropriate and lawful practice. However,
the FTC made it very clear to us it disagreed
with our view. Rather than risk having the
focus of our business personnel being dis-
tracted by this matter, we made a business
decision to resolve it. Also, given the number
of other issues we presently have pending that
require regulatory approval, it was not worth
it for us to have this matter continuing.”

The FTC, which began its investigation
into MAP in April 1997, initiated settlement
talks on the matter with Warner and the
Sony Music Group as part of its review of the
now defunct proposed merger between
CDnow and Columbia House.

While sources say both initially agreed to
settle with the agency, the Warner Music
Group became even more willing to please
the FTC due to the series of mega-mergers
it found itself involved in, first with America
Online and then with EMI Recorded Music.

Sony Music, however, is said to still be in
the same camp as the other three majors,
none of whom have signed the consent de-
cree, which would result in the cessation of
the business practices specified by the FTC.

All four majors are said to be individually
discussing the wording of the consent decree
with the FTC. An FTC spokesman declined
to comment on the matter.

Currently, most majors’ MAP policies with-
hold cooperative advertising funds from
accounts that repeatedly advertise titles for
less than MAP prices, even if the accounts pay
for the ads containing the violations them-
selves. After seven years, according to the
decree, the majors could then implement
MAP policies, but just “plain vanilla” ones, in
the words of one source, which likely wouldn’t

“The MAP issue in the
intergalactic world of
multinational
companies is of
minimal interest at this
point’

~ MIKE DREESE -

be so wide-ranging.

In addition to the seven-year abstinence
from tying cooperative advertising funds to
the price of advertised product, other FTC-

mandated stipulations would include the
majors agreeing not to cut off any existing
accounts for a specified period of time.

‘While executives at the other four majors
say they are still involved in settlement talks,
they say the FTC has been inflexible.

At the National Assn. of Recording Mer-
chandisers’ convention, held in San Antonio
in February, many music specialty merchants
privately expressed dismay that MAP is
going away. But at least one, Mike Dreese,
president of Boston-based Newbury Comics,
is happy. “MAP for all practical purposes
didn’t work,” says Dreese. Nor does he believe
the other majors will fight the FTC. “I think,
in particular with all the proposed and ongo-
ing consolidation, the MAP issue in the inter-
galactic world of multinational companies is
of minimal interest at this point,” he says.

BY BILL HOLLAND

WASHINGTON, D.C.—A hearing to review
the controversial law that makes sound
recordings “works for hire” and that artist
opponents say robs them of the right to
reclaim their authors’ rights has been sched-
uled for May 25 before the House Intellec-
tual Property Subcommittee.

The hearing to air the grievances will be
held at 10 a.m. in the Rayburn House Office
Building, Independence Avenue and South
Capitol Street, southwest, in Room B-352.

Subcommittee chairman Howard Coble,
R-N.C., agreed in January to review the
issue following a furor of opposition to the
new law by artists and artist repre-

(Billboard, Jan. 15).

Opponents want the amend-
ment repealed or its consequences
modified to once again give artists
their authors’ rights to the record-
ings in termination hearings that
would have begun in 2013, as the 1978
revised Copyright Act originally intended.

The four-line provision was inserted at
the request of the Recording Industry Assn.
of America (RTAA)in a larger and unrelat-
ed home satellite improvement bill, without
consultation from artists’ groups or hear-
ings, as a “technical correction” near the end
of the first session last November. It was
then folded into a 7,000-page omnibus bud-
get bill, which was signed by President Clin-
ton Nov. 29.

The announcement of a firm hearing date

“Work For Hire’ Hearing Set

House Subcommittee To Hear Law’s Opponents

sentatives and copyright officials ===

follows weeks of schedule-juggling in order
to ensure that a principal witness, Marybeth
Peters, the register of copyrights, would be
available to testify. She will be traveling
internationally throughout the month.

Peters has publicly said that she does not
consider the amendment a technical amend-
ment but, instead, a “substantial change.”
She also has stated that recording artists
are the “least protected segment of the
copyright community.”

A full list of hearing witnesses will be
determined by the subcommittee after con-
sultation with proponents and opponents,
but it will certainly include officials of the

RIAA, artists and artists’ reps, law
professors specializing in copyright
law, and intellectual property
experts. Singer/songwriter Don

Henley is working with a coalition

that includes such artists as
Sheryl Crow and Billy Joel, as well
as artists’ managers who have
pledged to appear and voice artists’
concerns at the hearing (Billboard, April
8).

Those who want the new law changed
may have to present their case in a manner
that will offer a “face-saving” opportunity
for the subcommittee members, who, ac-
cording to sources, were not fully informed
by staff that the issue is controversial or that
there are loss-of-rights consequences with
such a change.

Since news of the inserted provision first

(Continued on page 104)

SoundScan Plans To Track Downloads

BY EILEEN FITZPATRICK
LOS ANGELES—SoundScan has taken
its first step in preparation to track dig-
itally distributed music, with the an-
nouncement of a deal with clearinghouse
management company Reciprocal Inc.

Under terms of the nonexclusive deal,
the digital-rights management (DRM)
service company will report the sale of
single downloads to SoundScan from par-
ticipating Web sites and music labels.

Reciprocal’s system issues a “permit”
to consumers who purchase a download
that allows them to play the file. The com-
pany uses DRM technology from Inter-
Trust Technologies Corp.

The company, which is expected to an-

nounce deals with several major labels
soon, must receive permission from its
clients in order to release the data to
SoundSecan.

SoundScan will then incorporate the
information into data supplied to Billboard
for use in compiling its charts.

Although the deal is effective this
month, to date Reciprocal’s only label
client was TVT Records (although BMG
and Sony have since come aboard; see
page 1). It has no deals with E-commerce
sites that specialize in downloads, accord-
ing to company president Larry Miller.

SoundScan COO Mike Shalett says
Reciprocal is expected to deliver com-
mercial download information this month.

“I have absolutely no idea how big dig-
ital downloads will be, but currently it
[is] small,” he says. “Later, the sky’s the
limit.”

The deal will be the first of many
SoundScan will make to track the sale of
digital downloads. The company is seek-
ing other partners, according to sources.

Several competing DRM systems are
available from Liquid Audio, Magex,
Supertracks, and others.

“We’re having conversations with any-
one you can think of that’s a major DRM
company,” says Shalett, “and we’re anx-
ious to work with all of them.”

SoundScan is part of VNU Entertain-
ment Group, which also owns Billboard.
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Voiceless Voices: Who Will Speak For Artists?

WORLD MUSIC
* SOGNO * ANDREA BOCELL! » POLYDOR

BY BOB DONNELLY

In the Jan. 29 issue of Billboard, the
U.S. Register of Copyrights Marybeth
Peters called recording artists ‘“the most
unprotected” group of creators in the
copyright community. Apparently, senior
government officials have just discovered
something that has been an unfortunate
fact of life to those of us who represent the
rights of recording artists. Whether it’s
at the bargaining table for a record deul
or in the corridors of legislative dealmak-
ing in Washington, the artists who create
music in this country have no real voice.

Peters’ comment referred to the
Recording Industry Assn. of America’s
(RIAA) (the record companies’ principal
lobbyist in Washington) success in pass-
ing “work-made-for-hire” legislation that
favored record company interests over

those of recording artists. How could the
representatives of the artists allow this to
oceur? Were they simply asleep, or are
they now so deeply located in the back
pockets of the record companies that they

v ‘Artists must band

. _ together, because
that’s exactly what
record companies have

F done’

Bob Donnelly is a lawyer specializing in
music industry matters.

were willing to take a down-the-pipe pitch
for a called strike three?

In order to decide, it would be helpful
to determine who the artists’ representa-

tives are. At the top of the list is the Amer-
ican Federation of Musicians (AFM),
which claims to represent tens of thou-
sands of musicians and whose mission
statement boasts, “We will have a mean-
ingful voice in decisions that affect us. We
can oppose the forces of exploitation
through our union solidarity.”

I believe most people would agree that
a union’s ultimate bargaining leverage is
its willingness to declare a work stoppage.
Since the last nationwide strike by the
AFM was more than 50 years ago, I'm
guessing that the record companies are
not exactly quaking in their go-go boots
at this prospect.

The other prineipal union is the Amer-
ican Federation of Television and Radio
Artists (AFTRA). Since AFTRA only

(Continued on page 113)
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Virgin Eyes Ghanges,
Payments Settlement

BY GORDON MASSON
LONDON-—Financial officers in
London are being kept busy amid
reports that Virgin Entertainment
Group (VEG)—parent company of
the Virgin Megastore and Our Price
retail chains—is on the verge of set-
tling its long-running payments dis-
pute with the major record labels.

While speculation about those set-
tlements continues, VEG has con-
firmed that it is considering drop-
ping the Our Price name and is
selling off Virgin Megastores in
select European territories to
Dutch-based retailer Free Record
Shop Holding NV (BillboardBul-
letin, April 5).

Sir Richard Branson’s private
U.K.-based VEG withheld its sales
figures for the Christmas period—
estimated at anywhere from $48 mil-
lion to $80 million—using them, it
claims, as a bargaining chip to force
the majors to the negotiating table to
hammer out improved
terms. Virgin claims that
online musie distributors
are receiving preferential
terms—a charge vehe-
mently denied by the
record companies.

Reports of a settlement
in the mainstream U.K.
press seemingly emanate
from the Virgin camp, but
at deadline none of the five
major labels were able to
confirm that they had received full
payment.

However, it is confirmed that sup-
plies to VEG’s 90-plus Megastores in
the U.K. and the 230-strong Our
Price chain have resumed and that
“good faith” payments totaling about
half of what VEG owes the majors
already have been made.

The silence from U.K. label exec-
utives centers around the fact that
although they are furious about the
withheld payments—especially giv-
en that the stalled cash could affect
end-of-year bonuses—they also do
not want to lose an important re-
tailer. Branson had hinted that he
might pull out of music retailing if he
did not get improved terms with the
labels.

Says Simon Wright, who recently
was promoted to CEO of VEG, “We
are in the process of settling with
three of the majors, and I'm fairly
confident we will settle with the rest
in due course.” He refuses to give
precise details of the settlements,
stating that discussions are confi-
dential.

In 1998 Virgin Megastores ac-
counted for 9% of album sales and
11% of single sales in the UK. The
Our Price share was 10% for albums
and 13% for singles. Figures for 1999
are not yet available, but with such a
healthy slice of the retail music mar-
ket, VEG apparently approached the
major labels seeking a 20% discount
on sound carriers—about double
what it currently receives. While it
is unlikely it secured the full dis-
count, VEG claims it has won better
terms.

WRIGHT

On the alleged improved deal,
Wright also refuses to give details
but says, “Richard [Branson], as well
as myself, has been talking directly
to the major [managing directors]
and helped to bring things to a head.”
Wright concedes that the issue has
created difficulties but adds that Vir-
gin has achieved some concessions
from its suppliers.

That’s a charge denied by at least
two of the majors. A spokesman for
BMG confirms that “things are pro-
gressing with Virgin/Our Price,” but
when asked if concessions had been
given to VEG, the spokesman firm-
ly replied no.

Universal Music U.K. chairman
John Kennedy goes one step further.
“[Universal] said we would not talk
about any terms of trade when mon-
ey was outstanding—we have con-
ceded nothing,” says Kennedy.

To help Wright to maneuver
through the payments settlement
issue, former EMI staffer
Steve Peckham is joining
VEG as financial con-
troller. He was senior
director, global infra-
structure project, at EMI
Recorded Music.

Despite Virgin’s claims
that the nonpayment is
over principles rather
than a lack of money,
industry sources suggest
that a payment to Bran-
son of about $1 billion from Singa-
pore Airlines for 49% of Virgin
Atlantic may be the real reason be-
hind the timing of the settlement.

Another source says, “[Branson]
is hoping to secure the bid for the
U.K. national lottery, and any sign
that he isn’t able to pay his debts or
that he is failing to live up to his end
of an agreement would not exactly
enhance his chances.”

Meanwhile, a VEG review of its
retail business is under way, with the
company close to selling off some of
its stores and perhaps changing the
entire Our Price brand.

“We're not going to sell [Our Price
stores] en masse, but we are review-
ing the whole estate,” Wright tells
Billboard. He explains that the Our
Price outlets fall into three cate-
gories—ones that work; ones that do
not work, purely because of the com-
petition; and ones that could be more
successful if the product mix is
changed. “We're going through a
process to identify what sort of po-
tential there is in every location, but
we are not selling the stores whole-
sale,” says Wright,

Rumors abound that some of the
Our Price stores will be changed into
Virgin Mobile Phone shops, but
Wright tells Billboard that the re-
vamp may be more widespread than
that. “What we are seriously consid-
ering is a conversion [of Our Price]
to Virgin branding of some sort. It
won’t be Virgin Megastore branding,
but it will have some kind of Virgin
brand to replace the current Our
Price.”

(Continued on page 112)

tdel Plans To Be Global Player

Aims To Triple Revenue With Expanded Network, Repertoire

BY WOLFGANG SPAHR
HAMBURG—Germany’s edel music
AG is planning to become one of the
music industry’s major players
through projections of tripling its
annual revenue in the next few years.

“With revenue totaling $1 billion to
$1.5 billion, edel wants to become a
serious global player, too,” says
Michael Haentjes, edel music chair-
man, describing his company’s objec-
tives for the coming years. This year,
edel intends to earn
revenue of at least
$500 million.

Edel achieved
sales of $225.45 mil-
lion in 1999, a significant increase over
the $142.2 million of 1998. The rise was
achieved through internal growth of
about 20%, with the remainder large-
ly coming from the first time-consoli-
dation of Play It Again Sam Group
(PIAS) for the second half of 1999.

Considering that most of the Euro-
pean markets are stagnating, edel’s
substantial growth goes against the
general trend. In line with a profit
warning in November 1999, in which
edel announced the delay of certain
album releases with owned repertoire
and high-profit margins, the group’s
earnings before interest, taxes, depre-
ciation, and amortization were $5.7
million. Net loss under U.S.-GAAP ac-
counted for $5.4 million due to the neg-
ative impact of changed tax rules.

With its current network of compa-
nies in place and the integration pro-
cess accelerating, edel says it is confi-
dent in its projections for the year 2000
with sales well above $500 million. This
projected sum, the company says,
would position edel to become the
world’s strongest and most innovative
independent music company.

Despite the will to remain indepen-
dent, Haentjes does not rule out a
merger between edel and other play-
ers in the international recording
industry, although at the moment that
prospect remains distant, he says.
(Edel currently has partnerships with
Sony and Disney.) Nonetheless, Haent-
Jjes says broadening edel’s territorial
spread worldwide is an immediate
aim, as is making use of all areas of
repertoire in order to grow.

The edel chairman attaches a great
deal of importance to the company’s
16% stake in German music TV chan-
nel Viva. Here, he says, Viva’s forth-
coming stock market flotation should
provide new impetus for his own com-
pany.

As part of the group’s content strat-
egy, edel music acquired 100% of New
York-based Talent Net Inc., an Inter-
net showcase for new and developing
artists, which had been operating
under a license as Billboard Talent
Net. Financial details were not dis-
closed.

Talent Net Inc. has a base of more
than 2,000 acts, featuring at least
three songs each. That repertoire is
now attracting more than 2.2 million
visits to the Web site per month, gen-
erating user sessions of more than
100,000 per month.

Under the new brand Broadband-
talentnet.com, edel intends to incor-
porate the site into its Internet A&R
base and will give acts free access to

‘40

the site, which will no longer be asso-
ciated with Billboard.

Says Haentjes, “Through a rating
system and consumer-driven charts,
edel will select the artists viable for
commercial success. At the same time,
consumers will have the ability to gain
access to musical content free of
charge, with the core songs of more
popular artists becoming available for
afee or via the traditional purchase of
aCD.”

Edel intends to
develop the exist-
ing relationships
of Talent Net with
Cybermusic Asia,
T-Online, and un-
named U.S. part-
ners. Edel also
plans to enhance
Internet function-
ality by developing
a closed-circuit system for edel
group’s A&R staff, according to
Haentjes.

Looking forward, edel’s growth and
acquisition strategy is focused on two
key objectives: covering the most
important worldwide music markets

HAENTJES

and covering all aspects of the record-
ed music business. In order to be less
dependent on single artists, edel wants
to broaden both the value chain as well
as its repertoire basis in 1999, Haent-
Jjes tells Billboard.

In addition to seeking niche mar-
kets, Haentjes says, edel media &
entertainment last year formed a
separate children’s division, looking
to build on cooperation agreements
with Germany’s EM.TV and Disney.
The acquisition of a majority share
in ABCD/Eddy Ouwens Produc-
tions brought edel a valuable source
of licensing material, as well as
expertise in the compilation area, he
adds.

In addition to taking its 16% stake
in the musie broadeaster and soon-to-
be Internet portal Viva, edel also
expanded into the audiovisual field, a
move that accelerated with the acqui-
sition of a majority stake in Eagle
Rock. The recent participation in
Roadrunner/Areade Music Group as
well as the acquisition of a majority
stake of the UK. company 3 MV by
PIAS mark the most recent develop-
ments.

BY MARILYN A. GILLEN

NEW YORK—A new storage for-
mat that aims to tap the surging
market for Internet music and port-
able digital devices will be compet-
ing for retailers’ shelf space—and
consumers’ leisure dollars—early
next year.

That’s according to the Boulder,
Colo.-based company DataPlay,
which unveiled its masterable/re-
cordable DataPlay disc April 5 at the
Spring Internet World Conference
in Los Angeles (BillboardBulletin,
April 5).

The 500 megabyte (MB) optical
dises—roughly the size of

‘DataPlay Introduces Large-
Gapacity, Inexpensive Dise

sary technology/optical engines to
consumer electronics manufactur-
ers for integration into their devices,
and it will work with software com-
panies on mastering prerecorded
titles, Volk says.

“When people are going to have
to begin paying for their downloaded
music—as opposed to getting it
free—people are going to want to
archive the stuff and create their
own libraries,” Volk says of the mar-
ket for blank discs. “They won’t
want to treat this as ephemeral
product anymore, so they will want
a good and inexpensive storage

medium for that.”

a quarter and housed in
small square casing—are
capable of holding four
hours’ worth of CD-quali-

The 500 MB blank
discs are expected to sell
for $5-$10.

That price point sets

ty music in a variety of
codecs, according to the
venture-capital-funded company.
The discs also can be used to store
books, games, and visual content.
As with cassettes, the discs are
designed to be used both as a prere-
corded medium for retail sale and as
a blank medium for downloads and
other customer-recorded content
that could be played back on
portable devices or other “DataPlay-
enabled” consumer electronics prod-
ucts. Unlike tapes, however, the discs
are not rewritable—meaning they
cannot be used for rerecording.
The discs, which DataPlay chair-
man/CEO Steve Volk says will be
compatible with multiple copy-pro-
tection systems, will not work on
existing hardware. DataPlay will
license or sell on an original-equip-
ment-manufacturer basis the neces-

them apart from another
relatively new storage
vehicle also targeted at the Internet-
music portable player marketplace:
so-called flash memory cards.

Various versions of these solid-
state storage cards—which are not
compatible with one another—are
already being manufactured by sev-
eral leading companies and have
been embraced by a growing num-
ber of consumer electronics manu-
facturers for use in their portable
digital music players, as well as
other product lines such as digital
cameras, VCRs, and car decks that
are outfitted with flash-card slots.

Blank flash memory is expensive,
however, ranging from $50 to sever-
al hundred dollars, and the storage
capacity remains limited.

“If you figure [500 MB for Data-
(Continued on page 113)
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|taly Pledges New Piracy Law

Move Comes As Stats Show A Flat Domestic Market In ’99

BY MARK DEZZANI
ROME—The Italian government is
pledging to ratify a new law containing
increased penalties for the country’s
music pirates. The pledge follows high-
level talks among the International Fed-
eration of the Phonographic Industry
(IFPI), government officials, and law-
enforcement forces.

The promise to make life tougher
for the pirates coincided with the rev-
elation that the Italian music market
in 1999 was flat despite registering a
nominal 4.14% increase in value.

The value of pirate music sales in
Italy is estimated at 25% of the total
market value, or $150 million, and,
according to IFPI chairman Jay Ber-
_man, the piracy situa-
tion has deteriorated
in recent years de-
spite the efforts of
the IFPI/Italian Fed-
eration of Music In-
dustries (FIMI)-
sponsored Italian
Federation Against
Musie Piracy (FPM)
and increased collaboration with the
country’s law-enforcement forces.

“Italy’s piracy problem is connect-
ed with the lack of effective anti-pira-
cy legislation. Despite a number of
promises by Italian governments since
1996, the situation if anything has
worsened,” says Berman. “In the last
few months, the level of cooperation
between the police and the local anti-
piracy industry group has increased,
and now we appear to be on the brink
of enactment of a new anti-piracy law
to implement Italy’s international
obligations.”

FIMI director general Enzo Mazza,
who also is president of FPM, confirms
the correlation between Italy’s high lev-
els of music piracy and scaree imple-
mentation of effective legislation.

Says Mazza, “Ttaly has the highest
level of piracy in Europe and the low-
est fines and is on the U.S. Department
of Trade’s Priority Watch List for inad-
equate protection of intellectual rights.
Proposals for a tough new law were
drafted and presented to both cham-
bers [of the Ttalian parliament] back in
1996 by the Prodi government, but
piracy is considered a low-priority
problem. However, recent raids in
Naples give clear evidence of the con-
nection between organized crime and
piracy.”

The TFPI says it is confident that
this time the Italian government will
stick to its promise to ratify the new
anti-piracy law prior to the summer
recess. The IFPI would not name the
Italian officials that it met with, only
deseribing them as “at the highest
level.”

Tim Bowen, senior VP of Universal
Musice International and a member of
the IFPI delegation in Rome, tells
Billboard, “Italian artists such as
Andrea Bocelli, Luciano Pavarotti,
Eros Ramazzotti, and Zucchero are
now selling around the world and need
[copyright] protection. Italy has a
large independent sector that creates
essentially dance music, and for these
small entrepreneurs legal protection
is essential.

“In addition to government officials,
we also met high-level officials of

BERMAN

Italy’s fiscal police [Guardia di Finan-
za], and they are extremely commit-
ted to fighting piracy,” he says.

The new bill proposes increasing
maximum penalties for pirates from
three months’ to four years’ imprison-
ment, with fines of up to 30 million lire
($14,800) and the sequestration of
property that could have been ac-
quired with the profits from pirate
activity.

Commereial businesses found guilty
of dealing with pirated material also
would face the threat of closure. “The
message launched must be precise;
piracy is a serious erime,” says Mazza.

Anticipating the successful ratifica-
tion of the new bill within the next
three months, Ber-
man says, “The Ital-
ian government has
come to the realiza-
tion that they have to
fulfill their obliga-
tions.”

The bill will be pre-
sented to Italy’s
lower chamber parlia-
ment this month and
is expected to be ratified by the upper
Senate chamber in June or July.

Berman says that once the bill is
passed, Italy will continue to be mon-
itored to ensure that the law is effec-
tively enforced. “Having an effective
law is just one issue; effective en-
forcement is another. Enforcement
will be a matter of government will
and the level of activity in the judicial
system. We are encouraged by in-
creased police activity, but we have to
wait and see if the judges issue jail sen-
tences and not just fines.”

Giving an insight into the interna-
tional dimension of ITtalian music pira-
cy, IFPI head of enforcement Iain
Grant says, “It is no surprise that
organized crime is involved in Italy. In
the past a great deal of the [pirated
product] came into Italy after being
produced in Eastern Europe, espe-
cially Bulgaria. Now the plants have
moved eastward to Russia, Ukraine,
and the Balkan states, including Mon-
tenegro. The same organizations are
still involved, and they remain linked
through Italy.”

Highlighting the piracy problem in
Italy, 200,000 illegal CD-Rs and 46
mastering machines were sequestered
in February alone, during high-profile
raids in Rome and Sicily and on orga-
nized crime families in Naples.

During the whole of 1999, 325,000
CD-Rs were sequestered in Italy,
which accounted for 65% of all pirate
CDs sequestered.

During its visit to Rome, the IFPI
delegation learned that Italy’s domes-
tic music market in 1999 was essen-
tially flat, despite official figures show-
ing a 4.14% increase in the value of
shipments and a 2.89% increase in
units shipped, compared with 1998. In
the numbers, compiled for FIMI by
PricewaterhouseCoopers, the increas-
es are attributed to a wider sample
through the inclusion of edel Italy and
the newly acquired Warner Music
Ttaly affiliate, Warner Fonit.

“After the wider sample is taken
into account, then, growth is not more
than 2%, about the same as the annu-
al rate of inflation in Italy last year,”

MAZZA

says Mazza. A total of 53 million units
(albums and singles), worth 747.5 bil-
lion lire ($369.14 million), were
shipped in 1999. Total album ship-
ments registered a slight decrease
last year, down 0.06% to 48.76 million
units from 48.79 million in 1998.

The value of album shipments
increased 3.01%. CD album units
shipped were up 3.5%, with a 5.48%
increase in value, while music cassette
albums continued their decline, down
8.5% in units shipped and a drop of
5.2% in value. CD singles, introduced
Jjust three years ago in the Italian mar-
ket, continued to register substantial
growth, with a 43.3% increase in units
shipped (more than 5 million) in 1999,
and an increase in value of 44.4%.

“Forty-seven percent of the market
value is attributable to sales of local
repertoire, which is one of the highest
ratios for local-artist sales in the
world. This is a reason for great pride
in our ability to develop Italian artists
with a big prospect for growth,” says
Mazza.

Sales of local artists accounted for
44% of the total market value in
1999, while shipments of interna-
tional repertoire accounted for 48%
of units and 51% of value. Classical
repertoire represented a 5% share
of shipments in both value and units,
down from 7.8% of units and 8.6% of
value in 1998.

aony kyes Gonsumer
aolutions With SBE

BY RAJ MAHTANI
and STEVE McCLURE
TOKYO—The establishment of a new
holding ecompany uniting Sony Corp.’s
U.S.-based entertainment businesses
is designed to help the corporation pro-
ceed with plans to become a more con-
sumer-oriented organization.

Sony president/CEO Nobuyuki Idei
claims the establishment of Sony
Broadband Entertainment (SBE) also
should help to rule out speculation that
Sony plans to sell its U.S. entertain-
ment units.

“Although Sony’s brand is based on
the excellence of its hardware products,
in the future Sony would like to inter-
face more directly with con-
sumers and customers so that
we can know what they need,
and we want to be the first to
provide and satisfy such needs, +
be it hardware in the electron-
ics area or elsewhere,” Idei

says. “We want to become a ‘ "

personal solutions company.”

SBE’s role, according to
Sony, will be to chase new business
opportunities in the digital age. Sir
Howard Stringer, president/CEO of
Sony Corporation of America, will be
president of the new unit. He retains his
other titles.

SBE, which will encompass Sony
Music Entertainment and Sony Pie-

BY KAl R. LOFTHUS

frequent top-level align-
ments within the new-
media departments of
major labels in Europe,
BMG Central Europe
and Sony Music U.K.
have appointed execu-
tives with characteristi-
cally different back-
grounds but who share a
passion for new technology.
BMG opts for an executive with

BMG, Sony Pick Europe Execs
With Passion For New Media

a finaneial background (at Price-
LONDON—Amid increasingly waterhouseCoopers, BMG, and

MARTIN

CFO at Warner and BMG in France,

Warner), while Sony’s
choice has been making
dance music and help-
ing artists and labels
(such as Nick Cave,
Warner, and Sony) with
their digital strategies.

On March 26, BMG’s
Christophe Waignier,
with background as

(Continued on page 66)

XECUTIVE

RECORD COMPANIES. Stuart Bon-
dell is promoted to executive VP of
Sony Music International in New
York. He was senior VP of business
affairs.

David Ellner is promoted to senior
VP of Universal/Motown Records
Group in New York. He will also con-
tinue as CFO.

Max Burgos is named VP of
A&R/GM for Breaking Records in
Columbia, S.C. He was director of
A&R for London Records.

Nick Page is named VP of A&R
for Waxploitation Records in Lon-
don. He was director of A&R for Al-
mo Sounds.

PUBLISHERS. Mark Quail is pro-

TURNT

ELLNER

moted to president of the Music
Publisher in Toronto. He was VP of
business and legal affairs for the
Music Publisher’s parent, the Song
Corp.

Ben Vaughn is promoted to GM
of Big Tractor Music in Nashville.
He was an independent publisher.

Dominic Walker is named man-

tures Entertainment, says that there
will be no change in the management
structures of those companies. Thom-
as D. Mottola is chairman/CEO of the
music unit, whose labels include Col-
umbia and Epie, and John Calley is
CEO of the film company, whose busi-
nesses include Columbia Pictures and
Columbia TriStar Home Video. Both
men report to Stringer. However, SBE
will not include Sony Electronics,
whose U.S. operations remain under
Sony Corp. of America. Sony Musie
Entertainment (Japan) also remains
separate from SBE.

The establishment of SBE is part of
the second, fiscal-year-2000 phase of a
corporate reform program the
parent company began in
March 1999. That program
includes the reorganization
and strengthening of Sony’s
electronics business. Key
aspects of this second phase
include organizational restruc-

IDEI turing to place more emphasis

on Internet-related business
activities and positioning Web site
PlayStation.com as the driving force in
developing an effective broadband net-
work business platform.

Sony’s existing management team
will be joined by corporate senior exec-
utive VP Kunitake Ando, who becomes
executive deputy president/COO.
Ando’s main focus will be the supervi-
sion of the company’s electronics busi-
ness.

Deseribing music downloads as a
“killer application field,” Ando says
Sony will continue to emphasize the
development of portable devices for
downloading musie. “We would like to
make them much easier to use,” he
says. “To this end, we would like to
hold discussions with organizations
such as [the Secure Digital Music Ini-
tiative] in order to provide products
that consumers will be able to use
more easily.”

A spokesman in Japan says the reor-
ganization will allow for “one-stop shop-
ping” by companies looking to license
content or make alliances. Although
some observers believe the move is a
prelude to an initial public offering of
Sony’s entertainment businesses, the
spokesman says a stock offering is not
“under consideration” at present.

|

BURGOS WALKER
aging director of Famous Music Ltd.
in London. He was senior creative
manager for the Universal Music
Group.

Juli Newton is named creative
director for Windswept Entertain-
ment in Nashville. She was director
of operations for Edisto Music Pub-
lishing.
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Tom Lehrer Boxes Up His ‘Remains’ For Warner/Rhino

BY JIM BESSMAN

NEW YORK—The title of the
three-CD boxed set is “very apt,”
says the still sardonic mathemati-
cian/music satirist, 47 years after
emerging from Harvard as a voice
of reasonable mockery against the
hypocritical social and political
mores of the '50s and "60s.

“The Remains Of Tom Lehrer,”
which Warner Archives/Rhino En-
tertainment releases May 23, con-
tains virtually everything Lehrer
recorded, most of which was origi-
nally issued in three albums’ worth
of material between 1953 and 1965.

There were, however, alternative
versions of those three albums.
Included in their entirety in “The
Remains Of Tom Lehrer,” then, are
the albums “Songs By Tom Lehrer”
and “More Of Tom Lehrer,” Leh-
rer’s self-released first two albums,
which Rhino reissued together on
one disc as “Songs & More Songs By
Tom Lehrer” in 1997; “Tom Lehrer
Revisited,” which was a 1959 live
version of the 1953 “Songs By”; “An
Evening Wasted With Tom Lehrer,”
a 1959 live version of the 1959 “More
Of”; and “That Was The Year That
Was,” a live album from 1965 con-
taining topical songs written for the
NBC-TV show “That Was The Week
That Was.”

Additionally, the set contains
three songs that Lehrer contributed
to the '70s PBS children’s series
“The Electric Company”: “O-U (The
Hound Song),” “S-N (Snore, Sniff
And Sneeze),” and “N Apostrophe
T.” Also included are “That’s Math-
ematics,” which has been heard
heretofore only on “The Dr. Demen-
to Radio Show,” and three tracks
recorded exclusively for the box:
“Selling Out,” “(I'm Spending)
Hanukkah In Santa Monica,” and
“Trees.”

The set is priced at $49.98 and
comes in a slipcase box that also
holds a bound book featuring rare
photos of the camera-shy Lehrer,

complete song lyrics, and extensive
liner notes by Dr. Demento. Lehrer,
who still teaches a math course at
the University of California at Santa
Cruz, remains the second-most-
requested artist, after “Weird Al”
Yankovie, on Demento’s 30-year-old
syndicated radio show.

But the influentially funny musi-
cian, who just turned 72 and says
he’s still walking and can thread a
needle and tap dance—"“but not at
the same time”—has been mysteri-
ously silent for decades.

“My last record—‘That Was The
Year That Was’—took 31 years to go
gold,” he says. “People say, ‘Why
don’t you tour?’ But I have no desire
to perform—because I'm not a per-
former. I just sit at the piano.
There’s nothing to see—no visual
effects or light cues or falling off the
piano bench like Vietor Borge.”

He did perform political benefits
30 years ago for losing candidates,
he says, until “one guy—Father Dri-
nan—actually won, and I figured I'd
better cool it.” He also did an “eve-
ning of self-aggrandizement” bene-
fit in England two years ago “for the
Queen and Prince Whozis that I
couldn’t say no to,” since it was hon-
oring Cameron Mackintosh, pro-
ducer of “Cats” and the 1980 musi-
cal revue “Tomfoolery,” which
featured 27 Lehrer songs.

“The combined profits from ‘Cats’
and ‘Tomfoolery’ made him a very
wealthy man,” says Lehrer.

But Lehrer’s seminal work is
treasure enough for more than just
a musical revue (and companion
lyric book). “Songs By Tom Lehrer,”
which cost $15 to record and $3.50
to purchase in its original 10-inch
LP format, has been passed down
through generations, thanks to such
liberal-minded but hysterically atro-
cious politically-incorrect-border-
ing-on-sick fare as “The Old Dope
Peddler,” which honored the beloved
neighborhood fellow who went about
“spreading joy wherever he goes.”

‘I’'m not a
performer. I just sit
at the piano.
There’s nothing to
see—no visual
effects or light cues
or falling off the
piano bench like
Victor Borge’

- TOM LEHRER -

“The Hunting Song,” meanwhile,
commemorated the singer’s sterling
day’s kill: two game wardens, seven
hunters, and a cow. “I Wanna Go
Back To Dixie” fondly recalled the
racist Old South, while “The Wild
West Is Where I Want To Be” ex-
tolled the thrill of nuclear testing.
“Fight Fiercely, Harvard,” a tradi-
tional-sounding but dainty football
fight song, was actually adopted by

the Harvard band, which still plays
it at halftime.

And so it went, with “More Of
Tom Lehrer” following suit with
similarly tender tunes like “Poison-
ing Pigeons In The Park” and “The
Masochism Tango.”

“I was in junior high in the mid-
’60s when I first heard these songs,”
says Jim Goldurs, director of cre-
ative projects at NPR station
WCPN Cleveland, who was born a
year before “Songs By Tom Lehrer”
was released. “Somebody must have
brought it to school, and it was a
real education for me, probably bet-
ter than a teacher because there
were s0 many things—names and
political events—that I didn’t
understand and took upon myself to
research. So it became a huge part
of my liberal arts education, and
I've played a lot of his stuff on the
radio since.”

Lehrer’s rerecordings of his first
two albums, along with “That Was
the Year That Was,” have been avail-
able on Reprise since 1965. “They’ve
always done extremely well here,”
says Michael Tannen, show/vocal/
comedy buyer at Tower Records/
Video/Books’ Lincoln Center outlet
in New York, who adds that Rhino’s
“Songs & More Songs By Tom Leh-
rer” also did “great” in sales. “I've
already ordered the box set, because
we also did very well with Rhino’s
Stan Freberg box.”

According to Rhino product man-
ager Jim Hughes, the label’s initial
Lehrer release “exceeded expecta-
tions and scanned over 35,000 units.”
But Lehrer doesn’t expect his box to
“suddenly break through the
charts,” he says™ “I mean, we're not
‘N Sync here.”

Still, as Hughes notes, Lehrer’s
catalog “consistently sells well for
years and years and years, as fam-
ilies listen to it and kids pass it
down to their kids. He’s the father
of modern-day musical satire and
has a very loyal cult following of

older people who remember him
from the '50s and the ‘Demento’
people.”

Noting that Lehrer is a “staple in
the comedy bins,” Hughes says that
Rhino has created a special Lehrer
bin card promoting “Songs & More
Songs” and directing consumers to
the boxed set section for “The Re-
mains.” The box will also be favor-
ably priced and positioned in stores
and serviced to NPR stations and
radio humor specialty shows.

Additionally, Rhino will repeat
Lehrer’s Webcast for his previous
Rhino title and may schedule anoth-
er one. Consumer ads will appear in
The New Yorker, Mother Jones, and
Ice.

“Tom doesn’t perform anymore,
but he will do interviews,” adds
Hughes, citing features in The Wall
Street Journal, San Francisco
Weekly, The Onion, and the NPR
program “Fresh Air” and possibly
“Morning Edition.”

“I'll do anything they want until
the Fourth of July—Independence
Day,” says Lehrer, who appeared on
Johnny Carson twice in the early
days but will not appear on televi-
sion now to promote the box. “It’s an
invasion of privacy, for one thing,
and I wouldn’t want to convey the
impression that I'm still perform-
ing.”

Presumably, then, it will be back
to teaching his math courses and, if
his old liner notes to “Songs By Tom
Lehrer” are still to be believed,
“peddling dope to the local school
children ... rolling an occasional
drunk . . . [and spending] his declin-
ing years with his shrunken head
collection, his Nobel Prizes, and his
memories.”

“I have a lot of business to take
care of—and a lot of people to say
no to,” says Lehrer. “I've thrown out
the shrunken heads, though,
because they smelled up the house.
But the Nobel Prizes are still on the
mantle.”
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soundtrack Gut Gives Boost To Olive’s New Maverick Set

BY MICHAEL PAOLETTA

NEW YORK—It’s been four years
since U.K. dance/pop act Olive issued
its debut album, “Extra Virgin.”
Since then, Olive has toured through-
out Europe and North America;
scored a top five hit on Billboard’s Hot
Dance Music/Club Play chart in 1997
with “You're Not Alone”; watched as
one of its members, Robin Taylor-
Firth, left the band; and was dropped
by its label (RCA).

Now signed to Maverick Records
for the world, Olive—keyboardist
Tim Kellett and vocalist Ruth-Ann
Boyle—appears poised to cross over
into the pop mainstream with its
sophomore album.

Streeting May 30, the rhythmical-
ly savvy, electronica-splashed, and
orchestrally enriched “Trickle”—
with production credits by Kellett,
Roger Lyons, and Peter John
Vettese—has already stirred much
interest at both radio and retail lev-
els, thanks to the inclusion of one of
its tracks, a cover of 10e¢’s “I’m Not
In Love,” on the soundtrack to “The
Next Best Thing.” That album, ac-
cording to SoundScan, has sold
155,000 units.

“We've given the song several
spins,” notes Nic Harcourt, music
director and host of the daily show
“Morning Becomes Eclectic” at
KCRW Los Angeles. “It’s one of
those classic songs that people imme-
diately recognize. And it doesn’t hurt
that Olive has given it a totally fresh
sound. It definitely responds well
whenever we play it.”

“It’s funny,” says Kellett. “RCA sat
on the new album for six months
before letting us go. It was a very
frustrating time for the two of us. For-

tunately, Maverick contacted us one
month later regarding ‘The Next Best
Thing.” They seem to really ap-
preciate us at the label.”

Says Maverick co-partner Madon-
na, “I've always been a huge fan of
Olive, and when I found out they
were available to be signed, I want-
ed to go after them immediately. I
love their music. I think they write
brilliant songs.”

Such words are greatly appreciat-
ed by Kellett and Boyle. “It’s partic-
ularly exciting for me because I'm a
huge fan of Madonna, and I'm so glad
she likes what we do,” says Boyle,
who guested on Enigma’s new album,
“The Screen Behind The Mirror.”

“This is going to be an amazing
next phase of our career,” Boyle
acknowledges. Indeed.

Maverick’s head of marketing,
Barbara Bausman, says having
Olive’s track on “The Next Best
Thing” soundtrack has played a
major role in getting the ball rolling
for “Trickle.”

“With the soundtrack, we wanted
to be able to launch other artists,”
Bausman notes. “What we didn’t
know when we were compiling the
soundtrack was whether or not ‘I'm
Not In Love’ would be the first sin-
gle.”

In the U.K., the track will be the
soundtrack’s second single, following
in the footsteps of Madonna’s chart-
topping “American Pie.” In the U.S,,
where “American Pie” was issued
solely as a promotional tool, “I'm Not
In Love” will be the soundtrack’s
first commercial single. It will also
double as the first single culled from
“Trickle.”

Bausman says the single, with

remixes by the production team of
DJ Skribble and Anthony Acid, will

OLIVE

be delivered to top 40 and top 40/
rhythm radio formats, as well as club
DJs, the week of April 17.

“We want to build a nice founda-
tion at radio,” notes Bausman, who
adds that, in addition to KCRW, the
song is being played on WKTU New
York and on the Internet at
Grooveradio.com.

“We don’t see Olive as a niche
artist,” she continues. “They’re very
dance-oriented, but they’re also very
pop. They're a pop act in the truest
sense of the word. And that’s how
we're marketing them.”

The single, in CD and cassette for-
mats, is due in stores May 23. On
June 13, the 12-inch vinyl and CD-5
versions will be made commerecially
available.

In addition to using its own street
marketing teams, which will orga-
nize Olive nights and Olive listening
parties at various clubs, Maverick
has hired both Cafe Music Network
and Passionate Entertainment to
handle niche and lifestyle markets,
including cafes, new age shops, and
hair salons, Bausman says.

“We’re looking to build upon the
base that discovered Olive with
‘Extra Virgin,” ” says Bausman. That
album, according to SoundScan, has
sold 120,000 units.

For David Shebiro, owner of New
York-based specialty retailer Rebel
Rebel, “Extra Virgin” continues to
sell well, as does the soundtrack to
“The Next Best Thing.”

“‘Extra Virgin’ was one of our
best sellers of all time,” he says. “And
I must say, sales of that album have
picked up since the release of ‘The
Next Best Thing. When people hear
‘T'm Not In Love,’ they usually ask if
the group has an album out. That’s

L1

when I point to ‘Extra Virgin.

In June, Olive is scheduled to
begin “a nontraditional tour of about
10 markets,” says Bausman. “They’ll
spend a couple days in each market,
doing acoustic shows at coffeehous-
es, live shows in clubs, and making
appearances at radio stations and
retailers.”

During this tour, the duo will also
give a live performance on Trans
World Entertainment’s Web site
(TWEC.com). Bausman says the duo
has already done interviews on sev-
eral Web sites, including Spin.com,
Launch.com, and MTV Online.

“From day one, our goal with Olive
was and remains rather simple: to
cover all bases,” says Bausman. “By
hitting radio, retail, press, and the
Internet, consumers will know about
Olive.”

Managed by Cariad Morris of Lon-
don-based Morning Music Manage-
ment, Olive is booked by Carole
Kinzel of Los Angeles-based Cre-
ative Artists Agency and Paul Bolton
of London-based Helter Skelter for
North America and all other territo-
ries, respectively. Olive’s songs are
published by Chrysalis Music Ltd.
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prise that Tom King’s new biography of David
Geffen, “The Operator: David Geffen Builds, Buys
And Sells The New Hollywood” (Random House), is
selling big in both New York and Los Angeles,
according to Amazon.com. It’s the perfect book for
members of the entertainment industry as both a
history lesson and, in some ways, a cautionary tale.

Geffen, who pulled his cooperation with the book
after a number of interviews with King but allowed
his friends and associates to be interviewed, has
publicly disowned King’s effort
and is said to be very unhappy
with how the book portrays him,

While Geffen certainly doesn’t
come across well in many cir-
cumstances, he is portrayed as
incredibly intelligent, savvy, and
a win-at-all-costs type. On the
downside, it seems every busi-

I contacted a number of people interviewed in
the book to get their reaction to the finished prod-
uct and—to the person—they declined to comment,
even though many of them had spoken glowingly
about Geffen in “The Operator.” Some hadn’t fin-
ished the book but admitted they wouldn’t talk
about Geffen on the record anyway without his
permission. Others, knowing Geffen’s feelings
about the book, felt “there’s nothing to be gained”
by commenting.

ANTI-MATTER: Epitaph has
signed Merle Haggard to its
new imprint, Epitaph/Anti.
The label, which will also serve
as the new home for current
Epitaph artists Tom Waits
and Joe Strummer, as well as
new signing Buju Banton, is

ness relationship he has in-
evitably ends with a conflict—
often provoked by him or by
what he perceives as a slight—
that leaves him not speaking to the other person for
a long period of time, if ever again,

Remarkably, and what the book doesn’t really
examine, is the fact that as horrible as he is report-
ed to be to some people, most notably DreamWorks
Records head Mo Ostin, many of them are drawn
back into his orbit, which means either Geffen
must be doing something right or he’s simply too
powerful to not deal with.

The book also portrays Geffen as a strong phil-
anthropist—even if one who does make a big show
of many of his donations—and a very good friend
to a number of people who haven’t been as finan-
cially successful as he has. But on the whole, King
makes very clear that many people interviewed
talked to him reluctantly, often checking back with
Geffen to make sure he had given his permission,

by Melinda Newman

for acts who have managed to
leave their mark working out-
side of the mainstream and
who don’t necessarily fit in
with Epitaph’s punk-leaning roster.

Haggard’s Anti debut will come this fall, accord-
ing to an Epitaph representative. He’s recording
the project now in his Northern California studios.
Produced by the Hag, the project will feature his
band, the Strangers.

STUFF: Look for the Who to kick off a 20-date
shed and arena tour, promoted by SFX, this sum-
mer. The group will also release a new album ., . .
The members of Luscious Jackson are working
on individual efforts following the Grand
Royal/Capitol act’s split in the last week of March
.. Bush, 98°, and Wyclef Jean are slated to per-
form at the seventh annual Race to Erase MS on
April 28 in Los Angeles. The event benefits the
(Continued on page 20)
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Jayhawks Beat Troubles To Offer “Smile’ On American/Golumbia

BY CARLA HAY

NEW YORK—After surviving
changes in their band’s lineup and
at their record company, the Jay-
hawks have a fresh outlook and are
ready to return to the public eye
with their latest album, “Smile,”
due May 9 on American/Columbia
Records.

“Smile” reflects a more opti-
mistic attitude for the Minneapo-
lis roots-influenced rock band,
according to lead singer/guitarist
Gary Louris.

“This is a more positive record
than our previous one,” says
Louris, comparing the set with the
Jayhawks’ 1997 album, “Sound Of
Lies.”

He continues, “Lyrically, the
songs just sound happier without
getting too sugary and saccharine.
Musically, we've never worked
harder on a record than we have
for this one.”

“Smile,” produced by Bob Ezrin,
represents a musical growth for
the band—a growth that didn’t
come easily, according to the
band’s leader.

Louris, the Jayhawks’ primary
songwriter, says, “A lot of times in
the past, I’d think that whatever
would come out at the moment
would be on the record. Bob really
pushed us when it came to decid-
ing how to finish songs.”

The songs on the mostly

s
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JAYHAWKS

midtempo “Smile”—from the title
track to the album’s first single,
“I'm Gonna Make You Love Me,” to
“Wildest Dreams”—exude infec-
tious melodies appealing to hoth
pop fans and rock purists. The
mood on the album is less about
angst-ridden restlessness and
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more about self-assured content-
ment.

“I’'m Gonna Make You Love Me”
has been released to noncommer-
cial and triple-A radio. In early
April, the single is expected to be
released to hot AC and modern
rock outlets.

Scott Arbough, music director
for triple-A station KBCO Denver,
says, “The single ‘I'm Gonna Make
You Love Me’ is great. The
requests and response to it have
been so tremendous that we put
the song in heavier rotation.”

Shortly before “Smile” was re-
corded, keyboardist Karen Grot-
berg left the band to spend more
time raising her daughter. The
Jayhawks then recruited Jen Gun-
derman, formerly of the band Dag,
to replace Grotberg.

Lineup changes are nothing new
for the Jayhawks. In 1995, co-
founder Mark Olson left the Jay-
hawks after 10 years with the
band. In addition to Louris and
Gunderman, the Jayhawks’ cur-

Billboard

rent lineup consists of bassist
Mare Perlman, drummer Tim
O’Reagan, and guitarist Kraig
Johnson.

The Jayhawks are managed by
Monroe Management. Louris’
songs are published by Absinthe/
Warner Tamerlane (BMI).

The band, which made its major-
label debut with 1992’s “Hollywood
Town Hall,” has also weathered its
share of record company
upheavals. Over the past 10 years,
the Jayhawks’ record label, Amer-
ican Recordings (founded by noted
producer Rick Rubin), has changed
affiliation from Geffen Records to
Warner Bros. Records. American,
which downsized in 1997, now
exists as an imprint on Columbia
Records.

“We're energized by our new
record label situation,” says drum-
mer O’'Reagan.

“Columbia is very excited to be
working with the Jayhawks,” says
Josh Zieman, Columbia VP of

(Continued on page 21)
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Q% TITLE
20

COMPILED FROM A NATIDNAL SAMPLE DF RETAIL STORE, MASS MERCHANT, AND INTERNET SALES
REPORTS COLLECTED. COMPILED, AND PROVIDED BY

IMPRINT & NUMBER/DISTRIBUTING LABEL

SoundScarI1®

ARTIST

NOUVEAU FLAMENCO

—eill NO. 1 B

BMG SPECIAL PRODUCTS 44801

THE JOURNEY-THE BEST OF ADIEMUS
OMTOWN/HIGHER OCTAVE 48414/VIRGIN

KARL JENKINS

HIGHER OCTAVE 48755/VIRGIN

DANCING WITH THE MUSE

CHRIS SPHEERIS

COLLECTIVE FORCE
HIGHER OCTAVE 48855/VIRGIN

OTTMAR LIEBERT
(ID|NEWD HIGHER OCTAVE 48793VIRGIN L wgek ot No._ ] :

9 |1 ]27 PLAINS ® GEORGE WINSTON
WINDHAM HILL 11465

3 | 3 g | DESTINV @ JIM BRICKMAN
WINDHAM HILL 11396

4 | 2 | 5 | ANCIENT JOURNEYS CUSCO
HIGHER OCTAVE 48902/VIRGIN

5 | 5 | 51 | LOVE SONGS YANNI
PRIVATE MUSIC 82167/WINDHAM HILL

6 | 6 | 12 | RIVER OF STARS 2002
REAL MUSIC 8802

7 | 4 |5 | ANOTHER Ky ALTAN
NARADA 48838/VIRGIN

8 | 5 | 56 | MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 86064 1/WALT DISNEY

9 | 10| o | EAST OF THE MOON DAVID LANZ
DECCA 466967/UNIVERSAL

10 9 |78 FORBIDDEN DREAMS YANNI

11

3RD FORCE

FAIRE CELTS-A WOMAN’S VOICE

VARIOUS ARTISTS

GTSP 539779

14 13]2 NARADA 48733/VIRGIN

15 | 11| 24 WHISPER TO THE WILD WATER MAIRE BRENNAN
WORD 63659/EPIC

16 | 16| 4 DRUM MEDICINE DAVID GORDON AND STEVE
SEQUOIA 836

17 | 15|50 DAWN OF A NEW CENTURY SECRET GARDEN
PHILIPS 538838

18 |17 3 25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 25
ONE WORLD JOHN TESH

19 20 | 61 GTSP 559673
WINTER LIGHT YANNI

20 14129 PRIVATE MUSIC 82176/WINDHAM HILL

21 1975 PURE MOVIES THE JOHN TESH PROJECT

ROMA DOWNEY PHIL COULTER

REALMUSIC L]

HEALING ANGEL
22 | 18] 29 RCA VICTOR 63551
23 |21 45 INNAMORARAE/SUMMER FLAMENCO OTTMAR LIEBERT
EPIC 69673
LAND OF FOREVER 2002
AR REAL MUSIC 8801
25 | 22 36 NO STRINGS ATTACHED GovI

(O Albums wth the greatest sales gains this week. @ Recording Industry Assn. Of Amenca (RIAA) certrfication tor net shipment of 500.000 album

units (Gold). & RIAA certification for net shipment of 1 million units (Platinum). € RIAA certification for net shipment of 10 muflion units (Diamond).

Numeral tollowing Platinum or Diamond symbol mdicates album's mult platinum level. For boxed sets, and double albums with a running time of 100

minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. All aibums available on cassette and CD. *Asterisk indicates
C t

vinyl avanab\e. indicates past and present

titles © 2600,

and Inc.
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Makeba Returns With “Homeland" .

Putumayo Set Deals With Pain Of Exile, Joy 0Of Homecoming

BY NIGEL WILLIAMSON
LONDON—Seven years ago, when
Miriam Makeba made her last al-
bum, South Africa was still waiting
to hold its first democratic elec-
tions, and Nelson Mandela had not
yet become president. Since then,
the “rainbow nation” has emerged
to take its place on the world stage,
and Mandela has served in his
country’s highest office, before
taking a well-earned retirement
last year.

Now Makeba, known and loved
universally as “Mama Afriea,” has
finally made another album. Part
reflection on the long years she
spent in exile and part celebration
of her homecoming and the
changes that have freed her people
from the yoke of apartheid, “Home-
land” will be released by Putumayo
Artists in North America on April
25 (two days before South Africa
Freedom Day) and in Europe and
South Africa on May 8.

“A lot of the songs on the album
tell the story of my life,” Makeba
says. “There’s the pain and sorrow
of exile and the joy of coming home.
I have to sing about the tragedy
that happened, because we must
never forget. But Mr. Mandela said
we must also forgive, so then I sing
other songs which say even though
we remember the wrongs, today we
must heal and come together.
Those are the two messages.”

Without a record label since
19938’s “Sing Me A Song” on
Sonodise, Makeba began recording
the album independently in South
Africa two years ago and then
shopped around for a deal. The
making of “Homeland” was funded
by Michael Levinsohn, a South
African businessman and longtime
fan of Makeba. Production is by
Cedric Samson, the South African
composer who scored the Oscar-
nominated bio-pic “Mandela.” Den-
zyl Feigelson, a longtime associate
of Paul Simon who had worked with
Makeba on the Graceland tour, rec-
ommended the album to Dan Stor-
per, president and founder of Putu-
mayo World Music.

“It’s perfect for us,” Storper
says. “I came into the music busi-
ness from a background of social
and political activism, and an artist
like Miriam marries an extraordi-
nary musical career with the his-
tory of our times. When we start-
ed Putumayo in 1993 as a
compilation label, I was deter-
mined that there should be a track
by her on the very first album we
put out.”

Makeba cites the lilting and
romantic “In Time,” written by
Samson, as her favorite on the
album. “I sat and talked with him,
and then he wrote that song and it
-was like he was telling the story of
my life,” she says. She singles out
“Masakhane (Let’s Build Up One
Another)” as another key song.

“It’s calling upon the people of
South Africa to work together to

build the nation and create a better
future,” she says.

Makeba is also extremely proud
of the fact that her granddaughter
Zenzi sings on the album and wrote
the lyries of
the title
track. “She
wrote some
very beauti-
ful  words
about the joy
of coming
home. One of
the things
about South
African music is that it can express
joy and sorrow at the same time.
Sometimes people think we are so
happy when we are singing
because the music has that sway-
ing rhythm. But very often we are
saying something painful and trag-
ic in our songs.”

Makeba, who went into exile in
1959, finally returned home to
South Africa in 1990 at the per-
sonal urging of Mandela following
his release from prison. Makeba is
the latest in an increasingly
impressive roster of African artists
who have signed to Putumayo
Artists, a division of Putumayo
World Musie, which for several
years operated as a compilations-
only label. Other signings include
Oliver Mutukudzi (Zimbabwe),
Habib Koite (Mali), and Ricardo
Lemvo (Congo).

Storper says, “I was warned
when I started the label that I
would find artists whose musie I
loved but who weren't being mar-
keted properly. I was told that I
would think I could do it better and
I would get sucked in. Well, that’s
exactly what happened. The strat-
egy is to get the record into the
hands of Miriam’s natural audience
and build from there.

“The retail campaign is focusing
on getting into listening stations
and on in-store play programs,” he
adds. “We’ve also produced cards
to sit on the counter which tell her
history. She sang for JFK, and she
addressed the United Nations
about the evils of apartheid. It's a
truly incredible story. We love all
our artists, but we’ve never had as
much interest in any of them as we
are getting with Miriam.”

Radio will have a head start with
the syndicated hourlong Putumayo
show, which now runs on 100 sta-
tions in the U.S. “The show doesn’t
only play Putumayo records, but
there will be a special program on
South Africa Freedom Day which
will play the album and earry an
interview with Miriam,” Storper
says.

On the same day. Putumayo will
also release a companion compila-
tion, “South African Legends,” fea-
turing not only Makeba but also
Ladysmith Black Mambazo, Hugh
Masekela, Johnny Clegg, and the
Soul Brothers, among others.

“Since ‘Graceland,” South

MAKEBA

African music hasn't been proper-
ly marketed and exposed. We hope
the “Legends’ album will introduce
the music to a broader audience,”
Storper says.

Makeba, 68, will play concert
dates in Europe in June and
embarks on a U.S. tour in July.
“She’s very eager to show that she
can still do it,” Storper says. “This
is her most commercial album in
years, and I think that it can
accomplish very strong sales
around the world. She has so much
respect everywhere she goes, and
the opportunity to sign her was one
we just couldn’t pass up.”

Hangin’ Low. The Detroit-based Waxwings have just ccmpleted their first
album, “Low To The Ground,” due on the independent Bobsled Records in
Jung. The set, produced by Bob Salerno, cambines straightfcrward rock instru-
mentation with mainstream pop hooks. The first single, “Ten G’Clock Your Time,"
goes to radio later this month. Pictured, from left, are band members Dean Ferti-
ta, Deminic Romano, Kevin Peyok, and James Edmunds.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET ZE(
. . SALES REPORTS COLLECTED, COMPILEO, AND PROVIDED BY SoundScan® 5.,
25 | 55| ARTIST BIN mime | =2
T2 | S| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) ez
—aml NO. 1 B
CREED A" MY OWN PRISON
1 1 WIND-UP 13049 (11.98/17.98) {8 11 weeks atNo.1 | 131
JO DEE MESSINA A° I'M ALRIGHT
2 2 | CURB77904(10.9816.98) ] 107
BACKSTREET BOYS &% BACKSTREET BOYS
3 3 JIVE 41589 (11.98/17.98) 138
BOB SEGER & THE SILVER BULLET BAND A GREATEST HITS
4 9 CAPITOL 30334* (10.98/15.98) 284
METALLICA &** METALLICA
5 7 ELEKTRA 61113*/EEG (11.98/17.98) 451
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
6 4 WORLD CIRCUIT/NONESUCH 79478/AG {11.98/18.98) 46
BOB MARLEY AND THE WAILERS ¢'° LEGEND
1 6 TUFF GONG/ISLAND 846210/IDJMG (12,98/18.98) 563
ANDREA BOCELLI A® ROMANZA
8 B PHILIPS 539207 (12.98/18.98) 122
SANTANA A THE BEST OF SANTANA
9 8 LEGACY/COLUMBIA 65561/CRG (11.98 EQ/17.98) 22
TRAIN A TRAIN
10 | 10 | AWARE/COLUMBIA 38052/CRG (11.98 EQ/17.98) 38
TOM PETTY AND THE HEARTBREAKERS A® GREATEST HITS
11 11 MCA 110813 (12.98/18.98) 312
PINK FLOYD &'° DARK SIDE OF THE MOON
12 13 | CAPITOL 46001* (10.98/17.98) 1202
MATCHBOX 20 &'° YOURSELF OR SOMEONE LIKE YOU
13 14 | LAVAATLANTIC 92721%/AG (10.98/17.98) 161
DEF LEPPARD A’ VAULT — GREATEST HITS 1980-1995
14 15 | MERCURY 528718/IDJMG (10.98/17.98) 178
BARRY WHITE A ALL TIME GREATEST HITS
15 12 | MERCURY 522459/IDIMG (10.98/17.98) 51
BEE GEES A° BEE GEES GREATEST
16 18 POLYDOR 80007 L/UNIVERSAL (13.98/22.98) 75
AC/DC &'© BACK IN BLACK
17 16 | EASTWEST 92418/EEG (11.98/17.98) 299
QUEEN A GREATEST HITS
18 20 | HOLLYWOOD 161265 (11.98/17.98) 352
AC/DC A* LIVE
19 17 EASTWEST 92215/EEG (11.98/17.98) 107
AL GREEN A GREATEST HITS
20 19 HITHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 89
PINK FLOYD ¢ THE WALL
21 24 | COLUMBIA 36183*/CRG (15.98 EQ/31.98) 571
ELTON JOHN & GREATEST HITS
22 28 | ROCKET/ISLAND 512532/iDJMG (6.98/11.98) 457
LIMP BIZKIT A THREE DOLLAR BILL, Y'ALL
23 22 | FLIP 490124/INTERSCOPE (11.98/17.98) 107
SUBLIME A® SUBLIME
24 29 | GASOLINE ALLEY 111413/MCA (11.98/17.98) 183
JAMES TAYLOR &' GREATEST HITS
25 21 WARNER BROS. 3113 (7.98/11.98) 490
POISON A GREATEST HITS 1986-1996
26 34 | CcAPITOL 53375 (7.98/11.98) 42
SAVAGE GARDEN A° SAVAGE GARDEN
21 25 | COLUMBIA 67954/CRG (11.98 EQ/17.98) 145
BROOKS & DUNN A° THE GREATEST HITS COLLECTION
28 30 | ARISTA NASHVILLE 18852 (10.98/16.98) 109
METALLICA A’ ...AND JUSTICE FOR ALL
29 26 | ELEKTRA 60812/EEG (11.98/17.98) 517
ELTON JOHN A? LOVE SONGS
30 — | MCA111481(11.98/17.98) 96
SARAH MCLACHLAN A’ SURFACING
31 31 ARISTA 18970 (10.98/17.98) 142
TIM MCGRAW A EVERYWHERE
32 2] | CURB 77886 (10.98/16.98) 147
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
33 | 33 | MCA325633*(12.98/18.98) 459
LINDA RONSTADT A° GREATEST HITS
34 23 | ASYLUM 106/EEG (7.98/11.98) 93
FLEETWOOD MAC A® GREATEST HITS
35 37 | WARNER BROS. 25801 (10.98/17.98) 390
KORN A? KORN
36 38 | IMMORTAL 66633/EPIC (11.98 EQ/17.98) 152
METALLICA A® MASTER OF PUPPETS
37 | 32 | ELEKTRA 60439/EEG (11.98/17.98) | 462
STEVE MILLER BAND A® GREATEST HITS 1974-78
38 39 | CcAPITOL 46101 (7.98/11.98) 407
CREEDENCE CLEARWATER REVIVAL A CHRONICLE THE 20 GREATEST HITS
39 43 | FANTASY 2% (12.98/17.98) 338
VARIQUS ARTISTS @ CEDARMONT KIDS CLASSICS: TODDLER TUNES: 26 CLASSIC SONGS FOR TODDLERS
40 | — | BENSON 84056 (3.98/5.98) 1
SADE A* BEST OF SADE
41 45 | EPIC 66686* (10.98 EQ/17.98) 141
GUNS N’ ROSES ¢'° APPETITE FOR DESTRUCTION
2 42 | GEFFEN 424148/INTERSCOPE (11.98/17.98) 456
MADONNA A° THE IMMACULATE COLLECTION
43 40 | SIRE 26440*/WARNER BROS. (13.98/18.98) 301
DAVE MATTHEWS BAND A7 CRASH
44 | 36 | RCA66904(11.98/17.98) 202
THE BEATLES ¢/ THE BEATLES
45 41 CAPITOL 46443 (15.98/30.98) 233
DR. DRE A® THE CHRONIC
46 | — | DEATH ROW/INTERSCOPE 50611*/PRIORITY (10.98/16.98) 92
ABBA A° GOLD
4 46 POLYDOR 517007/UNIVERSAL {12.98/18.98) 161
EAGLES A’ HELL FREEZES OVER
48 | 48 | GEFFEN 424275/INTERSCOPE (12.98/18.98) 236
JOURNEY ¢'° JOURNEY’'S GREATEST HITS
49 | — | COLUMBIA 44493/CRG (10.98 EQ/17.98) 480
VAN MORRISON A® THE BEST OF VAN MORRISON
50 49 POLYDOR 841970/UNIVERSAL (10.98/17.98) 463

Catalog albums are 2-year-oid tittes that have fallen below No. 100 on The Billboard 20Q or reissues of older albums. Tota! Chart
Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. ® Recording Indus-
try Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of
1 million units (Platinum). 4 RIAA certification for net shipment of 10 million units {Diamond}. Numeral following Platinum or Dia-
mond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more,
the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units (Oro). A Certification of 200,000 units (Platino). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD
prices, are equivalent prices, which are projected from wholesale prices. @M indicates past or present Heatseeker titie.
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Nancy Davis Foundation for Mul-
tiple Sclerosis. Also part of the
evening is an auction of items,
including a recording session with
Coolio and private performances
by Natalie Cole and Lisa Loeb
... Starting April 4, more than
150 E-tailers began selling seven
previously unreleased live Ben
Harper tracks. In a deal brokered
by Virgin Records and Liquid
Audio, the tracks are also avail-
able—at $1.99 apiece or $9.99 for
all seven—through benharper
download.com.

STAR-STRUCK: Though he gets
recognized with much more fre-
quency now, matchbox twenty’s
Rob Thomas has not forgotten
what it’s like to be a fan. He
recalls when he met Willie Nelson
recently: “Willie is my all-time
favorite, to an unbelievable
degree, and he was so nice, and T
was so star-struck. I just sat there
the whole time. It was me and my
wife’s dad, and Willie smoked
three joints in 15 minutes. In my
head, I'm thinking, ‘You’re the
first album I ever bought,” and all
that can come out of my mouth
was ‘I love you! I never felt like
more of a fucking idiot. So I'm
good with all of that, when fans
come up and are nervous, because
I still get star-struek.”

While Nelson hasn’t asked
Thomas for any songs, another
country superstar has. Thomas
says that Tim McGraw has con-
tacted him about material.

Assistance wn preparing this col-
umn was provided by Ray Waddell
and Chris Morris.

Horace’s Flood. Horace Andy is on
the road promoting his latest Melan-
kolic/Astralwerks collection, “Living In
The Flood.” The veteran vocalist is
gathering a large club following,
thanks to high-profile collaborations
with Neneh Cherry, Prince Jazzbo,
Mad Professor, and Massive Attack. In
fact, Andy has toured with Massive
Attack several times. Since Andy’s
career began at the now-celebrated
Studio One recording studios in
Jamaica, he has been a favored vocal-
ist among reggae fans due to his dis-
tinctive faisetto voice, which has been
frequently imitated by reggae vocalists
over the years. “Living In The Flood”
sees Andy return to fine form, re-
affirming his position as one of the
more respected artists in reggae.

Garage Crackers. Virgin has issued “Garage D'or,” a two-CD collection tracing

the career of Cracker. The first disc includes fan favorites like “L.ow,

"

Teen

Angst,” and “Euro-Trash Girl,” as well as three new cuts. The second disc fea-
tures BBC outtakes, rarities, live performances, and several unreleased tracks.
The band has recently completed a short tour in support of the set. Additional
dates are being considered. Pictured, from left, are band members Johnny Hick-

man and David Lowery.

busines:s L
® TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ALLMAN BROTHERS Beacon Theatre March 9- $2.283915 38,480 SFX Music Group
BAND New York 25 $65.99/$45.99 13 selfouts
KISS. TED NUGENT Alamodome March 31 $508.025 20,760 Beaver Prods
SKID ROW San Antanio $50/$35 seliout
KISS. TED NUGENT. QOakland-Alameda March 23 $860,759 14.494 SFX Music Group
SKID ROW County Arena $78.75/$36.75 15,885
Qakland, Calif
RICKY MARTIN Pepsi Arena Masch 20 $614,245 10,380 Metropelitan
Albany, N.Y. $65/855/$45 10,500 Entertainment
Group, All Points
Booking
LUIS MIGUEL United Center March 28 $550,075 1328 Jam Prods.
Chicago §100/$75/$50/840 10,000 Cardenas/Fernandez
& Associates
BRITNEY SPEARS, Freedom Hall March 13 $547.225 15806 SFX Music Group
LFO, BOSSON Coliseumn $37.50/$27.50 16,154
Louisville, Ky.
KORN. STAIND, MINDLESS Palace of Auburn April 3 $498,226 17,265 Palace Sports &
SELF INDULGENCE, Hills $29.50 setiout Entertainment Inc.
D) C-MINUS Auburn Hills, Mich. SFX Music Group
KORN. SPIKE & MIKE'S Oakland-Alameda March 3 $418,741 14.185 SFX Music Group
SICK & TWISTED County Arena $31 14,743
ARIMATION FESTIVAL Oakland, Calif.
KIS, TED NUGENT, Lawior Events, March 25 $408.340 9.935 SFX Music Group
SKID ROW Center $51/336 10,465
Reno, Nev.
BRITNEY SPEARS. Baltimore Arena March 26 $404,135 12118 Metropolitan
LFQ, BOSSON Baltimore $37.50/827.50 seflout Entertainment Group
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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OOOH, BABY: It’s not often that an album makes you want to foam at
the mouth with superlatives—especially a release at the do-it-yourself
level. But “In The Right Place . ..” by Lava Baby has us reaching for
a thesaurus in search of enough ways to properly describe what is sim-
ply one of the better dises we've heard in recent months.

Rife with candy-sweet pop hooks and bouncy, '80s-centric grooves,
“In The Right Place . . .” is a playful collection that maximizes the girl-
ish charm and tight harmonies of siblings Robyn and Jen Celia—who
also play guitar and keyboards,
respectively. They’re joined by girl-
hood friend and drummer/singer b
Andrea Brown. She completes the %eal}a g_{a
act’s quasi-Dixie Chicks visual On thy il Plaes. ™
image portrayed in all of its promo
materials. Filling out the lineup are
guitarist Marc Piovanetti and
bassist Tony Angerson.

With cuts like the instantly
infectious, single-worthy “Right
Place” and guitar-charged “If I
Didn’t Have You,” it’s easy to see
how the New York-rooted Lava
Baby has managed to collect fans that range from teenage popsters to
Jaded adult modern rockers. The material rocks with considerable (and
credible) authority, although there’s also a good-humored Go-Go’s/Ban-
gles feel that brightens each track with commercial accessibility.

The release of “In The Right Place . . .” comes after Lava Baby took
first place in a Sennheiser/Evolution microphone unsigned-band con-
test last year. From there, they became fixtures of the New York club
circuit and won the support of local tastemakers like influential WFUV
New York DJ Meg Griffin. The band is currently prepping for a series
of East Coast club dates.

This is a no-brainer for a major label in search of something that’s
truly fresh and marketable. For more information, contact Dawn
Kamerling at 617-451-0444 or E-mail her at dawn(@ planetarygroup.
com. Also, have a peek at the band’s Internet site, lavababy.com.

MAYBE THIS TIME: Jeff Krassner has undergone a serious musi-
cal makeover. If you were among the several thousand who picked up
the New Yorker’s 1997 self-made debut, “Strong For You,” you might
be jolted by his second effort,
“Maybe.”

The introspective, singer/song-
writer tone that filled much of the
first disc has been replaced by a
more trend-savvy dance/pop style.
It’s a move that suits his soulful,
often flamboyant vocal style well.

It’s also a move that’s beginning
% | to pay off. The title cut of his new
L:. SNER project—produced by the artist

- with Shane Faber—will already
IV H ] - be familiar to those who saw the
1999 Fine Line motion picture
“Trick,” which starred Tori Spcllmg.r and Christian Campbell. The
track was prominently featured in the movie, and it appears on the Will
Records soundtrack.

Krassner is rehearsing for a series of gigs that should keep him on
the road throughout the spring season. For additional details, call him
212-726-1436 or E-mail him at identityid@aol.com.

RUN, LOLA, RUN: The Lola currently heating up the Los Angeles
club scene is not a wonian but rather a band fronted by the enigmatic
Lisa Rieffel—who is also an actress currently appearing in the Desti-
nation Films feature “Drowning Mona.”

Lola is shopping a red-hot three-song demo produced by Nic Jodoin.
It’s heavy on pop cuteness & la the Cardigans, although the band rocks
hard enough to pass muster with modern rock punters who need a lit-
tle guitar action to go with their hooks. Lubels have been heavily sniff-
ing around Lola, so we're betting that it won't be long before they enjoy
a deserved national breakthrough.

For more information, call David Christensen at 310-399-9999.

JAYHAWKS

(Continued from page 18)

product marketing. “The ‘Smile’
album is the band’s most commer-
cial effort to date, but they’ve done
it without losing their sound.
There are no clunkers on this
album.”

Part of Columbia’s marketing
plan for “Smile” includes an “ini-
tial focus on print and radio adver-
tising and an online campaign,”
says Zieman. “We launched an
official Jayhawks Web site [the-
Jjayhawks.com], and we’ll be reach-
ing out to the Web sites of triple-A
stations and giving them Jayhawks
content.”

Columbia senior director of
product marketing Madelyn
Scarpulla adds, “We're also doing
a promotion in which we're giving
away a limited quantity of CDs that
have live Jayhawks tracks. These
limited-edition CDs will go with
the purchase of the ‘Smile’ album.”

Although there are no immedi-
ate plans to make a video for “I'm
Gonna Make You Love Me,”
Columbia’s Zieman says that the
label will be exploring “other TV
opportunities” for the Jayhawks.

In advance of the album’s
release, the Jayhawks did a mini-
tour of the Midwest in March and
performed at several showcases
for radio and retail. The group also
made an appearance on National
Public Radio’s “World Cafe” show.

In the weeks leading up to the
album’s release, the band will give
a select few performances, includ-
ing a show in Boulder, Colo., on
April 29. The Javhawks—booked
by Frank Riley at Monterey Penin-
sula Artists—will launch a full-
fledged tour in June.

In addition, the Jayhawks will
tape a concert in early April with
Indigo Girls for the “Columbia
Radio Hour,” and the show will be
sent to triple-A radio and other
formats.

As for Javhawks side-project
band Golden Smog (which has con-
sisted of Louris, Perlman, John-
son, Soul Asylum’s Dan Murphy,
and Wilco’s Jeff Tweedy), Louris
says matter-of-factly, “It’s on pro-
longed hold. Right now, Golden
Smog isn’t the focus of me and the
other Golden Smog members.”

Chris Wester, managing direc-
tor/head buyer for the Golden Val-
ley, Minn.-based retail chain Down
in the Valley, observes, “The buzz
on this new Jayhawks record is
pretty strong. The band has a
fiercely loyal tan base, and I don’t
think we’ll have any problems sell-
ing the new album to diehard fans
in the first two to three weeks. But
if the Jayhawks’ audience were to
grow, it’s going to take having a
crossover hit at modern rock radio,
and that will depend on Columbia’s
ability to promote the record.”

“This is a crucial album for us,
and it represents a turning point
in our career,” says Louris.

“It’s crucial,” adds Perlman,
“but we’re not desperate. The
music is easier to sing along to, but
we didn’t compromise ourselves on
this record.”
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Favorite Artist Picks

The Most Popular New Talent On BTN

March 24, 2000

# Artist Genre Weeks On
1 Marlee Napurano Pop, Rock 1
2 John Ellington Blair Rock, Pop i
3 Special Blendz R'n B, Pop 1
4 Monica Braxton R ‘n B, Hip Hop 1
5 Drone-Elite Alternative, Rock 1
6 Evelyn Forever Pop, Punk 1
7 Kristina Kovac Pop 3
8 Dezeray's Hammer Pop, Rock 8
9 Too Cute Pop 1
10 Funktelligence Hip Hop, Funk 1

Weekly results are based on votes cast by BTN's registered online audience for any artist featured on the site. Votes are
limited to one vote per artist per user. Top 10 position is determined by the average of all votes received

Favorite Song Requests

March 24, 2000

The Most Listened-to New Tracks On BTN

# Composition, Artist Genre Weeks On
1 Wanna Love You, Annica Pop, Dance 8
2 Discover, Jode featuring K-Poetik Pop, Dance 1
3 Fight, Drone-Elite Alternative, Rock 1
4 So, You Tell Me You Love Me, Never On Sunday Rock, Pop 17
5 Faith, Kristina Kovac Pop 2
6 An Older Road Than This, Brian Ales Instrumental, Electronic 3
7 1Can See, July Alt., Contemporary 1
8 Praying, Dezeray's Hammer Pop, Rock 10
9 Stomp, The Jones Funk, Rock 4
0

—

Colors, Fromunda

Metal, Progressive Rock 3

Weekly Radio BTN rankings are based on audio access requested by the site’s registered and unregistered online audience
for any composition featured on the site.

The Most Outstanding And Available Acts On BTN

KATE SCHROCK

Pianist/singer-songwriter Kate Schrock
blends soulful lyrics with melodic
chord progressions to create dark and
emotional musical textures. She has
been building a devoted following
over the past few years, in which time
she produced 2 aibums on her own
Kakelane Music label. Her style is
Blues/Gospel-influenced piano-based
rock, her music starkly honest with
soulful vocals on top of deep bass
lines and percussive grooves. Within
the past few years, Kate has opened
for such artists as the BoDeans,
Stephen Stills, Taj Mahal, Sonia Dada &
Mick Taylor of the Rolling Stones. An
intimate and dynamic study of Jazz,
Rock and emotion, Kate Schrock's
music, in the words of KEYBOARD
Magazine, "pushes the bounds of the
usual hook-driven pop song...sagacious
and penetratingly honest.”

Genre:
Rock, Pop

From Deals sought
South Bristol, Ml

Recording Contract, Distribution

For further artist details log on to www.billboardtalentnet.com/kateschrock

For details about these and other up and coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Biftboard name is a trademark of BPI Communications, Inc. and is used under Jicense by Talent Net Inc. Participation in

Billboard Talent Net does not specify or imply an endorsement from Billboard.
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G ALACTIC’S MUSIC
SPACE: Jazz band Galactic
is carrying on the tradition
of New Orleans jazz, but
with a modern funky edge.
The band’s 1998 album,
“Crazyhorse Mongoose,”

Mullen It Over. R&B/con-
temporary Christian singer
Nicole C. Mullen makes
her major-label debut with
a self-titled album, due
April 18 on Word Records.
Mullen co-wrote the Jaci
Velasquez song “On My
Knees,” which won the
Gospel Music Assn. Award
for song of the year in
1998. Mullen is currentiy
on a U.S. tour with Michael
W. Smith. Tour dates in-
clude April 21 in Nashville,
April 22 in Dallas, and April
29 in Charlotte, N.C.

reached No. 24 on the Top
Contemporary Jazz Albums
chart. The group’s latest al-
bum, “Late For The Future”
(Capricorn Records), fea-

BILLBOARD’'S WEEKLY COVERAGE

tures more tracks with lead
voeals from singer Theryl
“Houseman’ Clouret, com-
pared with previous Galactic
releases. Clouret’s lead vo-
cals can be heard on five
tracks on “Late For The Fu-
ture.”

Drummer Stanton Moore
says of Clouret, “He’s much
more a part of the band now
that he’s been with us for as
long as he has, so it’s natural
that he should be on more
tunes.” B

Rounding out the [
band’s lineup are

Static-X, Wisconsin Death Trip

Taking ‘Liberty.” New York-
based pop singer/songwriter
Alice Bierhorst has a style that
can be described as Sarah
McLachlan meets Joni
Mitchell. Bierhorst's latest
album, “Now Entering Liberty
Heights,” is set for release
Tuesday (15) on Shur Rec-
ords. Bierhorst is planning a
U.S. tour for later this year.

MOUNTAIN

bassist Robert
Merecurio, guitarist
Jeff Raines, saxo-
phonist Ben Ell-
man, and key-
boardist Rich
Vogel. Over the
years, Galactic
(previously known

\

EAST NORTH CENTRAL
Static-X, Wisconsin Death Trip |

POPULAR-UPIRISIN G S.

OT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARLA HAY

Orleans.

MALE POWLER: The long-
running (over 30 yeuars) Gos-
pel Music Workshop of
America (GMWA) is consid-
ered one of the biggest gos-
pel-music conventions in the
world. Out of that workshop
has come GMWA Men’'s
Chorus, encompassing about
600 singers. The GMWA
Chorus has recorded an al-
bum, “Live In Los Angeles,”
set for release April

NORTHEAST ‘
Alice Dee;ay, Who Needs Gunars Anyway’

18 on Tommy Boy
Gospel, the gospel-

[A

v

music division of
Tommy Boy Reec-
ords.

“Live In Los An-

H MIDDLE ATLANTIC | EEIEST feSTnesyuC

WEST NORTH CENTRAL ice Deelay, Who Needs Guitars Anway? | duiction by Frank

| Static:x, Wisconsin DeothTrip | — — E. Wilson (GMWA
- ] VA x5 National Mass

[

as Galactic Pro-
phylactic) has per-

ice Deejay, Who Needs Guitars Anyway?

PACIFIC

formed with a vari-
ety of acts,
including Maceo
Parker, Wide-
spread Panic, Ben
Harper, and Medeski, Mar-
tin & Wood. The band has
also performed at the New-
port Jazz Festival.

Galactic is currently on a
U.S. tour. Tour dates include
April 18 in Pittsburgh; April
19 in Columbus, Ohio; April
21 in Chicago; and April 30,
May 4, and May 5 in New

A8, Quirtanila ¥ Los Kumbia Kings, Amor, Familla Y Respeto..

SOUTH ATLANTIC
Son By Four, Son By Four

Choir, the Mighty

= Clouds Of Joy) and

v

SOUTH CENTRAL

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC
. Alice Deejay Who Needs Guitars Anyway?
System Of A Down System Of A Down
. Shakira MTV Unplugged
Groove Armada Vertigo
Three Plus Honey Baby
William Orbit Pieces In A Madern Style
DJ Dan Another Late Night
Air The Virgin Suicides (Original Score)
Static-X Wisconsin Death Trip
. Yo La Tengo And Then Nothing Turned tself Inside-Out

SYENOUE WIS

SOUTH CENTRAL

. SPM The 3rd Wish

Andy Griggs You Won't Ever Be Lonely
Beelow Ballanolic

Vickie Winans Live In Detroit Il
Tamar Tamar

Static-X Wisconsin Death Trip

. Brad Paisley Who Needs Pictures

. Alecia Elliott 'm Diggin’ It

. Montgomery Gentry Tattoos & Scars

SVINAMAWNE

AB. Quintanifla Y Los Kumbia Kings Amor, Familia Y Respeto.

Asaph “Alex”
Ward (Kim Bur-
rell, Men Of Stan-
dard).

S TATESIDE
‘SIGN’: German rock band
Bell Book & Candle has
already made an impact in
Europe. The group’s album,
“Read My Sign,” has been
certified gold (for selling
250,000 copies) in Germany,
and the album’s hit single,
“Rescue Me (Let Your
Amazement Grow),” has

been certified platinum in
Austria (70,000 copies) and
in Germany (500,000 copies).

Released in Europe in
1998, “Read My Sign” was
released in the U.S. this year

Y

Touring Machine. Mod-
ern rock band Frankie Ma-
chine is currently on tour
in support of its debut al-
bum, “One,” which was
released March 28 on
Mammoth Records. The
album’s first single is “Sell
Me.” The Los Angeles-
based band is part of the
Jolly Rancher Rocks/Hard
Rock Cafe tour with other
new and developing rock
acts Neve and Frank Pear-
cy. Upcoming Frankie
Machine tour dates in-
clude April 27 in Los
Angeles, April 28 in San
Francisco, and April 29 in
Seattle.

on Atlantic Records. The al-
bum features the song “Des-
tiny,” which was written by
Sheryl Crow.
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» PINK

Can't Take Me Home

PRODUCERS: various

LaFace 26062

In the sugary candyland of pop musie,
newcomer Pink is prepared to offer a
serious shot of adrenaline. Although com-
parisons have heen made to fellow multi-
hued sister-in-song Kelis, she’s actually
more like Gwen Stefani dipped in a whole
lot of soul. On her debut album, Pink
fuses a sweet’n’spicy blend of pop, R&B,
and dance. The lead single, “There You
Go,” has the singer taking a cue from
labelmate TL.C’s “No Serubs,” laving
down the rules to a lover over a disjoint-
ed rhythm track provided by She’kspere.
“Most Girls,” with its operatic hook, is
similarly a girl-power statement, with
Pink letting prospective mates know
what it is that this girl wants (answer:
love). If pop music were a candy store,
Pink would be Pop Rocks—sweet but
explosive.

Y CATATONIA

Equally Cursed And Blessed

PRODUCERS: Tommy D., Catatonia

Atlantic 83294

The popular U.K. act Catuatonia doesn’t
take well to definitions. The Welsh quin-
tet plays a Cardigans-meet-Radiohead
style of disco-influenced alterna-rock
that is truly eccentric. It is also surpris-
ingly charming. On “Equally Cursed
And Blessed.” the band highlights this
dichotomy wildly, swerving from club-
land beats to sunny pop to blistering gui-
tars—sometimes all in the same song.

& MUSIC

SPOTLIGHT

f TRENIS

TRAVIS

The Man Who

PRODUCER: Nigel Godrich

Epic 54901

Issued in the U.S. nearly a year after
taking the U.K. and continental Eur-
ope by storm, this Scottish quartet’s
album attempts to herald a trend of
downright radical proportions: a
return to classic pop tunesmithing.
Led by the endlessly charming Fran
Healy, the band doesn’t lean on state-
of-the-streets remixes, time-sensitive
headline angst, or even teen-dream
hairdos. Rather, it focuses on crafting
concise, immediately eatchy songs that
will undoubtedly stand the test of
time. Musically, the lads mine acoustic-
framed rock ground, revealing the
unmistakable influence of the Beatles,
cirea their '60s-era pop reign. Howev-
er, the aet does so without taking the
cheap way out by indulging in obvious
derivations. Rather, Travis utilizes its
influences as a foundation on which to
form its own intriguing sounds and
lyrical concepts. As a result, cuts like
the current U.K. smash “Turn” and
the first U.S. single, “Why Does It
Always Rain On Me,” are, by turns,
warmly familiar and uniquely refresh-
ing. In other words, “The Man Who” is
a disc that will appeal to jaded critics
and the pop-minded masses alike.

The star here is front woman Cerys (pro-
nounced like “terrace”) Matthews, with
her full-bodied “razorblades and honey”
vocal style. She’s part Broadway show
stopper, part childlike wisp, part snarling

SPOTLIGHT

VARIOUS ARTISTS

Forever Dusty: Homage To An Icon
PRODUCERS: various

R&D 3101

The legacy of the late pop legend
Dusty Springfield is beautifully hon-
ored on a compilation with contribu-
tions from an eclectic array of female
acts including Indigo Girls, Jill Sobule,
Laura Love, Sara Lee, Gail Ann
Dorsy, and the Butchies. Although sev-
eral of the artists eftectively channel
Springtield (particularly Love on “Son
Of A Preacher Man” and Marti Jones
on “You Don’t Have To Say You Love
Me”), most hypass the temptation to
mimic the singer. Rather, they pay
tribute to Springlield by emulating
her penchant for interpreting songs
with a notably high degree of soul—
not to mention with more than a few

ear-tickling twists of phrase. Rebekah
Radisch, the album’s supervising pro-
ducer, deserves applause for assem-
bling a project with the gloss of a
major-label set but also with a texture
that is as rich and earthy as the artist
it honors. A truly essential collection.

Contact: 919-403-6756.

diva. But no matter which pose
Matthews strikes, the results are almost
always tun. This is especially so on
“Dead From The Waist Down,” “Londini-
um,” and the irresistible “She’s A Mil-
lionaire.” And for those who missed the
band’s last effort, 1998’s “International
Velvet,” the (wo hits from that album,
“Mulder And Scully” and “Road Rage,”
are included here.

MILT JACKSON

To Bags . . .With Love

REISSUE PRODUCER: Eric Miller

Pablo 2310-967

To get right to the point: There’s no rea-
son why jazz lovers shouldn’t include this
wonderful album, a collection of the late

TO BAGS

. . AL

MEMORIAL ALBUM

vibes master Milt Jackson, co-founder of
the Modern Jazz Quartet (MJQ), in their
collection. The disc is filled with 11 no-
duds tracks, many of them classics, re-
corded between 1954 and 1978 on the

VITAL

hallowed Prestige, Pablo, and Riverside
labels. In addition to Jackson (nick-
named “Bags”), the album features such
giants as Cannonball Adderley, Monty
Alexander, Art Blakey, Benny Carter,
Miles Davis, Roy Eldridge, Tommy
Flanagan, Philly Joe Jones, Wynton
Kelly, the MJQ, Thelonious Monk, Wes
Montgomery, Joe Pass, and Osear Peter-
son, among others. For younger jazz lis-
teners particularly, this is “Bags” of gold.

LOU REED

Rock N Roll Animal

PRODUCERS: Steve Katz, Lou Reed

RCA 07863-67948

When Lou Reed recorded this live
comeback album in 1973 in New York,
his act was fraught with bad-boy pos-
turing. Long overdue for reissue, “Rock
N Roll Animal” now sounds like one of
his tamest, most mainstream efforts, a
quasi-greatest-hits set recorded in front
of & hometown audience with a quartet
of hotshot hard-rock players. (Reed
doesn’t play guitar here, which con-
tributes to the show’s oddly profession-
al air)) So, even if it’s not very animalis-
tic, it’s a great straight-ahead rock’n’roll
album—although you’ll have to overlook

REISSUES®

guitarist Steve Hunter’s fatuous, over-
long intro to the otherwise great opener
of “Sweet Jane.” A grandiose, 13-
minute version of “Heroin” follows, with
“White Light/White Heat” and
“Rock’N’Roll” ending the show in a
blaze of glory—both sounding like the

classic rock songs that they are. And in
a fortuitous addition, the reissue fea-
tures previously unreleased takes on
the great “How Do You Think It Feels”
and “Caroline Says.”

] SPOTLIGHT |

Music From And Inspired By

ZSUS

The Epic Mini-Series

LEANN RIMES - HOOTIE & THE BLOWFISH
98* - EDWIN MCCAIN - SARAH BRIGHTMAN
DC TALK - YOLANDA ADAMS - AYALON
JACH VELASQUEZ + PATRICK WILLIAMS
LONESTAR - STEVEN CURTIS CHAPMAN

VARIOUS ARTISTS

Music From And Inspired By ‘Jesus,’ The Epic
Mini-Series

PRODUCERS: Bill Hearn, Eddie DeGarmo, Evan
Lamberg, Mike Curb

Sparrow/Capitol 1730

This impressive project boasts some of’
the top names in the Christian and
mainstream music communities
including Lonestar, Hootie & the
Blowfish, Steven Curtis Chapman,
98°, Sarah Brightman, Yolanda
Adams, Jaci Velisquez, and de Talk,
among others. The album is getting a
great sendoff with l.eAnn Rimes’ gor-
geous ballad “I Need You,” already
taking AC radio by storm. One of the
most outstanding cuts is Hootie's
“City By A River.” A beautiful song, it
finds Darius Rucker receiving glorious
vocal support from the Faith Taberna-
cle Mass Choir and gospel/R&B eroon-
er BeBe Winans. Other high points
include Brightman’s “Pie Jesu,” Chap-
man’s self-penned “Nobody Ever
(Only You),” and de Talk’s lively cover
of the Norman Greenbaum hit “Spirit
In The Sky.” A companion album,
“Jesus, The Original Score,” with
music by composer Patrick Williams,
is being released simultaneously on
Angel Records. Considering the stel-
lar group of participants, the upcom-
ing Easter season, and the airing of
the miniseries (on CBS in May), this
project has all the elements to be a
blockbuster release.

% THE BRAIN SURGEONS

Piece Of Work

PRODUCERS: Albert Bouchard, Deborah Frost
Cellsum/Ripe & Ready 2236

The Surgeons, otherwise known as the
outerborough NRBQ of the alternative
era, are back with their fifth release, a
bountiful double-album of droll head-
bangers, hard-driving rock’n’roll, and
left-field fun. Some of it is lovely (“Sim
ple Man,” “Billy’s Song”) and full of
moody magnetism (“Madame X Factor,”
“On The Road [Again]”) or pop/rock
know-how (“Competition,” “Victory
Boulevard”). Some of it is appealingly
atmospheric (“Prince Albert In The
Cans”) and greasy but great, like the
hot Mainstream Rock prospects
“Swamp Thing” and “Hot Dog Man.”
And some of it’s just confidently oddball
(“Pink Roses” and the dark-horse hit
“Rock And Roll Is Dead”) as only the
Brain Surgeons can be. Bring this to the
next party in your operating room and
stand back.

POISON

Crack A Smile . . . And More!

PRODUCER: not listed

Capitol 24781

The "80s-era hard-rockers continue their
bid for a career revival with the release
of a previously shelved 1994 collection.
In order to lure the die-hards who scored
the set as a bootleg, Capitol has remas-
tered the original tracks, while also
inserting a handful of rare B-sides and

SPOTLIGHT

LOU REED

Ecstasy

PRODUCERS: Lou Reed, Hal Willner

Reprise 47425

“Ecstasy” finds 58-year-old rock poet
Lou Reed characteristically fixing his
gaze on messier thoughts and murkier
emotions—and doing so more artfully
than at any time since his 1989 mas-
terpiece, “New York.” As in the past,
Reed is at his most poetic when depict-
ing the dark side, his brutal tales hold-
ing your attention like a car crash on
the highway. The degradation dance of
“Rock Minuet” and the 18-minute
nihilistic guitar epic “Like A Possum”
are acutely observed and highly
potent musically. Yet Reed also shows
his sensitive side, as with the subtle
evocation of middle-aged romance in
“Turning Time Around.” Reed and co- I

producer Hal Willner have collaborat-
ed successfully before, on two diver-
gent versions of “September Song” for
Willner's Kurt Weill tribute albums.
Willner helps extend Reed'’s sonic¢
palette, as with the title track’s exotic
rhythms and strings. The deep, tex-
tured “Ecstasy” once again proves
that Reed is more than a survivor—
he’s an achiever:

studio outtakes, as well as four cuts from
the band’s 1990 appearunce on MTV’s
“Unplugged.” In addition to providing a
fun nostalgia trip, the album should take
a step toward proving that beneath all of
that metal bravado lie solid, infectious
pop songs. It remains to be seen if Brett
Michaels and pals ean stir up the multi-
platinum sales storm of their heyday, but
there’s no denying that there’s a sizable
core group of kids out there willing to
happily snarf this (not to mention a
torthcoming collection of brand-new
tunes) up.

THE NIXONS
Latest Thing
PRODUCER: Steven Haigier
Koch KOC 8085
Oklahoma rockers the Nixons specialize
in a familiar brand of testosterone-laced
yet still-sensitive-for-the-ladies {rat rock
that is hopelessly derivative but scores
well with the Abercrombie & Fitch set—
and serves as a cornerstone of modern/
alternative radio programming. Lead
singer Zac Maloy is yet another member
of the neo-Vedder vocal school, deliver-
ing all his lines with that low, pained
fury that is the late-'90s/early-millenni-
um equivalent of the generic '80s hair-
metal shriek. That said, just as with its
hit “Sister” from 1995's “Foma,” the
band proves itself here to have a shrewd
understanding of the current pop/rock
formula, Riff-happy erunchers like
“Lifeline” and "Blackout” are tailor-
made for ubiquitous airplay, while the
ballad “Don’t Cry” is bound to turn up
on the mix tape of some teenage girl.
The “Latest Thing” is just that. Turn it
up, dude.

(Continued on next page)
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R&B/HIP-HOP

p BIG PUN

Yeeeah Baby!

PRODUCERS: various

Loud/Columbia 63843

Billy Joel once sang “only the good die
young.” Those words truly hit home in
the hip-hop world when it lost Big Pun.
Fortunately. Pun left behind plenty of
gems, as is evidenced on his (posthu-
mous) sophomore effort, *Yeeeah
Baby!™ On this sequel to the platinum-
plus “Capital Punishment,” Pun shows
a unique ability to come hard on one
track, then party it up on the next. The
first single, the R&B-tinged "It’s So
Hard,” featuring Donell Jones. offers
an eerie quote that will ring hip-hop
heads for a good while: “I just lost 100
pounds/I'm trying to live/I ain’t going
nowhere/I'm staying alive, baby.” Those
who want something a little harder (but
less morbid) need look no further than
the punishing sounds of “New York
Giants,” which features M.O.P. Pun dis-
plays his Puerto Rican pride with the
spicy Lalo Schifrin-sampled “100%.”
Big Pun’s memory will live on through
his music.

RAH DIGGA

Dirty Harriet

PRODUCERS: various

Elektra 62476

To stand out in a clique that features
the always-animated Busta Rhymes is
no easy feat. However, if anyone is
capahle of doing so. it'’s Rah Digga.
The first lady of the Flipmode Squad is
poised to build on her Squad sucecess
with her debut disc, “Dirty Harriet.” A
longtime fixture of the underground
scene, Digga began receiving commer-
cial buzz as a solo artist last vear.
when mix-show DJs played her first
single, “Tight.” “Imperial,” with
Rhymes on the mike, is making serious
noige on the rap singles chart. The duo
delivers a true party jam, wickedly
trading verses over a bouncy synth
track provided by the Ruff Ryders’
Shock. With the requisite skits and
guest appearances from the Outsidaz.
Eve, and Sonja Blade. Rah Digga’s
impressive debut promises great
things to come.

CLAY DAVIDSON

Unconditional

PRODUCERS: Scott Hendricks, Jude Cote

Virgin 7243

What we have here is a bad, bad boy,
yes indeed. Not since Travis Tritt
burst onto the Nashville scene more
than a decade ago has a country singer
emerged with such vocal authority out
of the box. The material includes some
hard-hitting ballads like the title cut
and the soulful “Sometimes.” But
Davidson is at his best with more edgy,
rough-hewn offerings. such as “My
Best Friend” or “I Can’t Lie To Me,”
which exhibit all the brawn and brava-
do of vintage Hank Jr.,, without the
bombast. While Davidson doesn’t pos-
sess the teen idol looks of some pseu-
do-country crooners, if country radio
is looking to attraet more males—or
listeners, period—to the format. this
cat may be the ticket. An auspicious
debut.

% CLAUDIA ACUNA

Wind From The South

PRODUCER: Richard Seidel

Verve 543521

Considering America’s fascination with
Latin music, Chilean-born Claudia
Acuna may well be what jazz needs
right now—a confident, young voice
with the ability to infuse traditional

jazz with her own distinetly Latin
influences. Mixing American standards
with songs from her homeland and sev-
eral original compositions, Acuna
makes a statement of universality that
is uniquely her own. With potent back-
ing by bassist Avishai Cohen, pianist
Jason Lindner, drummer Jeff Ballard,
and trombonist Avi Leibovich, Acuna
digs deep into each song. weaving rich
vocal lines within the instrumental bed
and soaring wordlessly above the
music with unahashed bravado. Amaz-
ingly, this recording. with Acuna's per-
sonality indelibly stamped on each
track, marks the singer’s recording
debut.

LATIN

» LiMIT 21

Sabe A Limi-t

PRODUCER: Elvis F. Torres Serrant

EMI Latin 25308

This smooth-singing merengue trio fol-
lows up its smart label debut with
another sizzling batch of feathery,
romantic ditties, divided evenly into
breakneck, 150 BPM twirlers, slightly
slower-paced shakers, and lilting,
midtempo stomps. Clubgoers (and
maybe some radio PDs) will eat up gal-
loping entries like the title cut, Y
Dale .. .,” and “Dime.” But the most
promising radio picks, though slower-
paced. are no less energetic: “Si
Supieras,” “Tal Para Cual.” and “El
Tiempo Dird.” The bouncy standout
number “Tengo Un Nuevo Amor™ fea-
tures perky piano lines and fine doo-
wop-style voeal baekdrops.

* ROCiO DURCAL

Caricias

PRODUCER: Bebu Silvett:

Ariola/BMG Latin 75173

Another vear, another velvety, roman-
tic pop package from this elassy Span-
ish songstress, who glides through
these 10 string-laden anecdotes, always
with the appropriate measure of emo-
tional conviction, Raiichera-tflavored
arrangements bode well for airplay
prospects at regional Mexican radio for
the title cut, “Necesito,” and “Qué Mas
Quieres De Mi.” While the ballad mate-
rial showeases Direal’s ahility to
assume the persona of a smoky-voiced
cabaret siren, she also is capable of
turning up the sentimental heat on
faster-paced fare, such as the gently
pulsing “¢Qufen Sabe?,” midtempo
“Amor Bonito,” and peppy “Porque Te
Quiero.”

GOSPEL

p VARIOUS ARTISTS

J2K

PRODUCER: Montre| Darrett

EMI Gospel 0247

Bringing together some of the flagship
talents of contemporary gospel. this
project succeeds splendidly at recasting
the eternal gospel message in up-to-
the-minute musical settings. On the
exhilarating “Love,” Men Of Standard
filter a cool, *70s midtempo soul groove
through thoroughly modern sensibili-
ties. Anointed's “Help Him Stand” lays
the group’s terrific, trademark voeal
interplay atop simple but sumptuous
acoustic instrumentation. Under the
ever-adventuresome direction of pro-
ducer/artist Darrett—who also wrote
or co-wrote all of the album’s 13
tracks—K.D. Bowe with Lamar Camp-
hell & Spirit Of Praise take things to
the hip-hop edge with the futuristic
funk of “Reign.” Darrett shows his con-
siderable vocal gifts on *Woman.” as he
and Kim Burrell transform what could
have been solid but predictable pop
fare into a 21st-century setting that is
nothing short of electrifying. It would
he hard to imagine a more breathtaking
embodiment of the bold, new face of
gospel musie than this.

EDITED BY GHUGK TRYLOR

p TINA TURNER Whatever You Need (4:20)
PRODUCER: Johnny Douglas

WRITERS: Harriet Roberts, R. Courtenay

PUBLISHERS: Hornall Bros. Music Ltd., BMI

Virgin 14982 (CD promo}

Sometimes it’s impossible to figure out
what goes through radio programmers’
minds. Tina Turner’s recent “When The
Heartache Is Over” was an enormous hit
across Europe and sent her new album,
“Twenty Four Seven.” to near-instant gold
status in the U.S., thanks to dedicated
video play from VH1. And yet, top 40
radio ignored those signs that Turner
remains a vital treasure around the
world—one that listeners are eager to
hear. Tina returns with the follow-up sin-
gle, “Whatever You Need,” a cool, soulful
pop anthem that delivers all the vim and
passion that keep this enduring artist on
the lifetime A-list. The refrain of “What-
ever vou want, whatever you need/I'll be
right here waiting” is enough in itself to
lift anyvone’s day. but hearing Turner let
loose as the song progresses—no doubt
grinning in the recording studio—is all
the fuel needed to call this funky little
number a hit. A chorus of hallowed voices
in the background and sunny production
take it all the higher. Radio, might you try
to get this one?

p GOO GOO DOLLS Broadway (3:59)
PRODUCERS: Rob Cavalio, Goo Goo Dolls

WRITER: J. Rzeznik

PUBLISHERS: Corner of Clark and Kent Mustc/EMI Virgin
Songs, BM!

Warner Bros, 100125 (CD promo)

The latest single from the platinum “Dizzy
Up The Girl"—the midtempo, electric/
acoustie ballad “Broadway”—is signature
late-model Goo Goo Dolls and thus a good
bet as a hit; the video is already in rotation
on MTV. “Broadway” is one of the album’s
few songs hesides “Iris” that is not ruined
hy overproduction, but it’s not exactly one
of the Goos’ most original or memorahly
melodic songs. Still, it wouldn’t be Goo
Goo Dolls without a few hooks, and John-
ny Rzeznik’s observations are telling, and
his delivery, touching. He has become one
of today's FM poets of suburban longing,
the believable bard for the sensitive, so-
called losers in radioland. Rzeznik's voice
is humane and real, the hard-luck lyries
are literate, and the band doesn't get in
the way of his well-crafted song.

HEZEKIAH WALKER FEATURING B.B. JAY &
DAVE HOLLISTER Let's Dance (3:54)
PRODUCER: Pajam

WRITER: J, Moss

PUBLISHER: Llerol Music, ASCAP

Jive/Verity 43524 (CD promo)

Modern gospel mainstay Walker—with
the perfect song. sound, and major-label
muscle—is poised for a massive main-
stream breakout with this one-in-a-million
multi-genre gem. A booming bottom end
ereates an undeniable dance groove that
could wake the dead, while a simple but
sassy hook etches itself instantly and
indelibly into the cerebellum. Lead vocal-
ist Hollister wails for all he’s worth, and
B.B. Jay lays down a rap that is righteous

SPOTLIGHT

BRITNEY SPEARS Oops! . . . | Did It Again
(3:30)

PRODUCERS: Max Martin, Ramil

WRITERS: M. Martin, Ramil

PUBLISHER: Zomba Enterprises, ASCAP

Jive 42676 (CD promo)

While many of her contemporaries
have kept things fresh with countless
soundtrack contributions, Britney
Spears has spent the past year relying
solely on her debut album—not a bad
strategy, considering that it’s sold up
to 12 million copies in the U.S. alone.
But at last, here’s something new,
“Oops! ... Did It Again,” the first
track from her upcoming album of the
same name, due May 16. Production-
wise, there are no real surprises here.
The melody line contains precisely the
same captivating ticks and themes of
her debut, “. . . Baby One More Time,”
while the beat mimics the recent remix
of her “(You Drive Me) Crazy,” ala
Backstreet Boys’ finest uptempo work.
That’s undoubtedly ereated by pop
maestro Max Martin, who produced
the song. None of this is to say that
this track isn't instantly appealing and
headed for chart dominance. Spears
remains a delightful presence, espe-
cially at the midsection breakdown,
where she and Martin switch off on
some unexpected, nonsensical word-
play. No breakthroughs here, but a
solid pop song that should add further
heat to this superstar’s red-hot career.

and right in your face. Walker’s Love Fel-
lowship Crusade Choir pops in and out
with mists of ethereal, melodic hack-
ground voceals that fan the flames all the
more. The faithful will hear an ultramod-
ern spin on the biblical tradition of cele-
bratory daneing before the ereator. Others
may just take it as the most irresistible
jam to hit the air in ages. No matter. It
works just as mightily in both contexts.
Building on gospel maestro Kirk Frank-
lin’s 1997 platinum smash, “Stomp,” Walk-
er is about to take contemporary gospel
one more giant leap into the heart of the
mass market.

AVANT Separated (4:04)

PRODUCER Steve Huff

WRITERS: M. Avant, S. Huff

PUBLISHER: not listed

MCA 25023 (CD promo)

There's been a buzz about Chicago native
Avant for a couple of years now. Chicago
area radio played the young artist before
he was ever signed to a major label. Last
vear he joined MCA through Magic John-
son Records, and now his first single,
“Separated,” reaches radio heyond the
Midwest. But when listeners first hear
“Separated,” they may be a little confused
about who is singing. Avant is obviously
influenced by another Chicago R&B
singer: R. Kelly. Vocally, he delivers the
song with Kelly's phrasing down almost
perfectly. One could argue that Kelly
started a trend several years back of cre-
ating ballads with a street edge that are
hardly love songs, and “Separated” falls in
that vein Iyrically. Musically, as well, the
song’s slow, sing-song melody recalls sev-
eral Kelly hallads. Even the chant “Yeah.
veah, veah, yeah” was lifted from the

SPOTLIGHT
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POCKET SIZE Human Touch (remix) (3:56)
PRODUCER: Pocket Size

WRITERS: Overs, Pearson

PUBLISHER: Chrysalis Music

Atlantic 300026 (CD promo)

Following the delightful 1999 offering
“Walking,” which was unjustly ignored
by adult top 40 radio but embraced on
dancefloors via its Soul Solution remix,
Brit duo Pocket Size gives it another
inspired go with this classic-sounding,
melodie adult pop anthem, which will
prompt listeners to put down whatever
they're doing, turn up the radio, tap a
toe, and, by the end, sing along with
abandon and a big smile. Lyrically,
“Human Touch” is replete with a sort
of universal sanguineness, comple-
mentarily stamped with jangly guitars
and a beat paced to get folks grooving
in the most sophisticated of ways (pic-
ture Ally McBeal). Producer/musician
Darren Pearson and singer/lyricist Liz
Overs are a wonder here, each bring-
ing his and her individual talents to
this bold track, which talks about rely-
ing upon one another to keep the good
times rolling: “We all want the same
things, people feel the same pain/So
hard to find a friend, when no one
wants to play/We’ve got to hold on to
each other, hold on to the trust/Cause
when life gets a little too much, noth-
ing compares to a human touch.”
There’s little out there that could bet-
ter raise the bar at radio and bring
some needed zest to the airwaves—
and from an act that’s out of high
school. Wouldn't that be refreshing?
You must give this a spin; in one listen,
you'll join the believers. From the
marvelous album “100% Human.”

remix of Kelly’s “Down Low:” But as we
all know, in musice, few things are unique
or brand-new—just as Kellv may have
borrowed the signature vocal style of
Guy's Aaron Hall early on in his career,
and Hall was accused of stealing his sound
from Charlie Wilson of the Gap Band. So
for Avant to be influenced by a singer such
as Kelly, especially since they share the
same hometown. does not mean his prod-
uet is had. With any measure of success,
however, he will need to move on and
establish his own sound, his own style, and
his own signature, just as Kelly did before
him.

PHAT CAT PLAYERS FEATURING COCO BROWN

Sundress (4:39)

PRODUCERS: Harns and Lane

WRITER: not listed

PUBLISHER: not listed

Parlane Records (CD promo)

With spring and summer comes a differ-

ent type of song—the kind that people

want to play loud in their car with the win-

dows down and the sunroof open. You usu-

ally expect a hot hip-hop record or uptem-

po dance track pouring out of that car, and

while “Sundress” is neither of those, it will

spur the same reaction. Lacing spoken-

word over a smoothed-out, jazzy R&B

track, Coco Brown lets the rich tones of

his voice dance through your ears, making

vou feel like you want to be wearing that

cool, sexy sundress that is celehrated in
(Continued on next page)
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the song. Brown’s poetic lyrics pay tribute
to the black woman, in all her heauty and
strength. “The soul of your femininity fits
you just like that dress/Just about any
color will do/Coco/Brown/A light shade of
blue/Because you see/l just want to see
the way it holds you/Envelops you/Teases
your skin.” “Sundress” got its start on the
national radio format “The Touch,” and
then syndicated morning man Tom Joyner
championed the song. Affiliates quickly
began playing “Sundress” in other day-
parts, and it’s still growing. “Sundress” is
unique and refreshing, a song that incites
passion and involvement from listeners,
And it might just start a new fashion
trend this summer,

COUNTRY

P TIM McGRAW Some Things Never Change
(3:56)

PRODUCERS: Byron Gallimore, James Stroud, Tim
McGraw

WRITERS: B. Crisler, W. Alridge

PUBLISHERS: EMI Apnl Music/Waltz Time Music, ASCAP
Curb 300136 (CD promo}

Curb continues to dig deep into MeGraw's
stellar “A Place In The Sun” release, and
it’s starting to show. This latest single
offers a pretty, lilting melody, understated
acoustic instrumentation, and another nice
performance from McGraw. What this
singer lacks in vocal gvmnastics he has
always more than made up for in person-
ality, and the current single is no excep-
tion. But while the melody tends to grow
on you, there’s not a whole lot going on
otherwise that makes this track grab
attention. MeGraw will soon take his place
in the sun on the George Strait multi-act
stadium tour;, and it’s doubtful this song
will get much help in front of 60,000 peo-
ple. Still, who said every song had to be a
blockbuster?

P LONESTAR What About Now (3:30)
PRODUCER Dann Huft

WRITERS: A. Smith, A. Barker, R. Harbin

PUBLISHERS: Sony/ATV Music Publishing, ASCAP/BMI
BNA (CD promo)

Nothing like a good early summer road
song to keep the Lonestar bandwagon
rolling on. Thematically, no new ground is
trod here: Boy meets muscle car, gets girl,
blows outta this burg. What makes this
single work is vocalist Richie MeDonald's
endearing style, made so apparent with
the mega success of “Amazed,” off the
same “Lonely Grill” release. While not as
intense this time out, McDonald et al. pro-
ject a sincerity that propels the lyrical
content nicely. The playing is fine, high-
lighted by Dan Huff’s erisp production.
Perfect lighthearted country radio fodder
as the days get longer and the highway
beckons.

DOUG STONE Surprise (3:04)

PRODUCERS: Wally Wilson, Doug Stone

WRITER: T. Haselden

PUBLISHERS: EMI Blackwood Music/Heartisan Music,
BMI

Atlantic 30080 (CD promo)

When it comes to narrow eseapes, Doug
Stone is undoubtedly one of the most
blessed men on the planet. After surviving
heart problems and relaunching his ca-
reer, he nearly lost his life recently when
the small plane he was piloting developed
engine problems and crashed. Fortunately
he’s still here, and these days he continues
to issue music that is just as strong as the
early efforts that made him a staple in the
format. This fiddle- and steel-laced tune
could be the anthem for spring fever. It's
the story of 2 man who plans everything,
even his spontaneity. Then, with a dose of
serendipity, his whole world is turned
upside down by love. There’s even a verse
that will throw listeners as they think the
romance is over, only to find out that the
best is on its way. It’s a well-written song,
and Stone infuses the lyric with all the
hope and joy that characterize a great
relationship. Given Stone's track record,
his distinetive vocals, and the strength of

this sweet song, programmers should
make “Surprise” a hit.

ROCK TRACKS

% BLINKER THE STAR Pretty Pictures (3:10)
PRODUCERS: Ken Andrews, Jardan Zadorozny

WRITER: 1. Zadorozny

PUBLISHERS: Satin Doombox Music/Rondor Music, BMI
DreamWorks 5P-5285 (CD proma)

Los Angeles trio Blinker The Star's beau-
tifully baroque pop is encapsulated in
“Pretty Pictures,” from the band’s third
album, “August Everywhere.” Blinker
songwriter/front man Jordon Zadorozny
is a major talent, living and breathing
pure, progressive pop music as if it were
the cool late-summer air of his Canadian
boyhood. The string-laden verses (ar-
ranged by Beck’s dad, David Campbell)
melt into an unbelievably sure, sunburst
chorus, with hooks coming alive every-
where—including a true (and truly Beat-
lesque) bridge. Addietive through and
through, “August Evervwhere” was co-
produced with wide-band warmth and wit
by Zadorozny and ex-Failure/current On
guru Ken Andrews, who also helmed the
band’s previous DreamWorks gem, “A
Bourgeois Kitten.” In a just world,
Zadorozny and the rest of Blinker The
Star (bassist Pete Frolander and drummer

NEW &
NOTEWORTHY

NATALIE MacMASTER in My Hands (4:23)
PRODUCER: Gordie Sampson

WRITER: N. MacMaster

PUBLISHER: MacMaster Music, SOCAN

Rounder Records 1175 (CO promo)

Fiddler extraordinaire Natalie Mac-
Master has long held Canadian listen-
ers captive with her eclectic blend of
fiery strings and traditional-cum-pop
melodies. But here, the Nova Seotia
native makes her first bid for commer-
cial airplay with the ethereal “In My
Hands,” which blends spoken-word
vocals with a contemporary instru-
mental backdrop that only hints at her
admirable fiddle talents until the song

reaches its first chorus. From there,
it’s all about the strings, which, even
for those unfamiliar with the artist,
will widen eyes and earn a nod of
approval. While new in the States, her
presence has long been felt at home in
Canada, over the course of four
albums, a 1999 Juno Award for best
instrumental album, an opening gig
for Carlos Santana, and a performance
alongside Celtic legends the Chief-
tains in a New York concert honoring
Lueciano Pavarotti. This imperious
track, which captures elements of old
and new, takes on a command of so
many styles, and does it so vividly, that
it could well work itself into favor with
modern rock and triple-A program-
mers, as well as adult top 40 and cer-
tainly roots music outlets, which readi-
ly embrace tough-to-categorize artists
like Kim Richey. This track must be
heard to be understood, so make sure
you hear it for yourself. From the
album of the same name, “In My
Hands” is ambrosia for the ears. Visit
her at macmaster.com.

Kellii Scott) would be stars, and “Pretty
Pictures” would rule the springtime air-
waves.

STONE TEMPLE PILOTS Sour Girl (4:16)
PRODUCER: Brendan O'Brien

WRITERS: D. Deleo, S. Weitand

PUBLISHERS: Milksangs/WB Music/Foxy Dead Gir/EML
April, ASCAP

Atlantic 300086 (CD proma)

You have to hand it to Atlantic Records for
sticking with Stone Temple Pilots, even
while lead singer Scott Weiland has been
too distracted by his addictions and time
in the pen to lend a hand to the mission.
Current album “No. 4” has suffered as a
result, not only because of the lack of the
band’s lead to help promote it but hecause
of its inconsistent, sometimes recklessly
nonmelodic tunes. New single “Sour Girl”
is at least a pleasant experience, almost
Beatlesque in its vocal layers and use of
jangly guitars; in fact, some may consider
it the band’s return to melodic form. But
looking at the bottom line, is it a hit, and
does it in any way emanate the kind of
wide-eyed innovation with which the band
established itself early on? Unfortunately,
no; Weiland’s muddy vocal is buried in the
mix, which itself is blurry and unfocused.
It just sort of lies there like a dead fish.
But the publicity machine is rolling, which
could garner the song airplay: Sarah
Michelle Gellar stars in the videoclip,
which is already slamming at MTV, and
the band is appearing on the network’s
“Total Request Live"” and “Making Of The
Video.”

BIF NAKED We’re Not Gonna Take It (3:56)
PRODUCER: Peter Karroll

WRITER: D. Snider

PUBLISHERS: Zomba Enterprises/Snidest Music, ASCAP
Atlantic 300116 (CD promo)

Anybody who’s endured nightmares after
taking a good look at the frightful, Goth-
inspired appearance of this over-the-edge
artist will likely be trembling outright
with one listen to this retread of the 1984
anthem from Twisted Sister—the first sin-
gle from the soundtrack to the upcoming
pro wrestling comedy “Ready To Rum-
ble,” starring David Arquette, Oliver
Platt, and Rose McGowan. Technically, Bif
delivers the goods with some success:
Vocals are appropriately cholerie, there
are enough guitars to send the Titanic
down all over again, and production man-
ages to walk the thin line between retro
and dated. Perhaps in the context of the
demographic this movie is searching out,
“We're Not Gonna Take It” could find
itself a new generation of steering wheel
bangers, but for radio? Not likely. If
there’s an outlet for this weary call to a
fond yesteryear, it's more likely to be a
haseball stadium or kitschy underarm
deodorant commercial than the modern
rock airwaves,

JANIS IAN Jolene (3:54)

PRODUCERS: Jim Cregan, Janis lan, Marc Moreau
WRITERS: J. lan, J. Leary

PUBLISHERS: Rude Girl Publishing, BMI: Bug Music/
Famous Music Corp./Song Matters/Leary’s Tavern Music,
ASCAP

Windham Hill 99-84 (CD promo)

On her 17th album, the ever-contempla-
tive Janis lan remains as fired up as
ever with her strong views on polities,
society, and, here and again, relation-
ships. (The title of her current opus,
“God & The FBI,” refers to her fami-
ly’s surveillance by FBI agents in the
'50s because her parents supported an
interracial culture.) She’s fortunate to
have a free-thinking label behind her in
Windham Hill, which signed up the
rebellious folkie for a seven-album deal
in 1997. “Jolene,” however, shows off
Ian’s whimsical side; it’s a portrait of a
“wonderfully large woman who lives on
a noisy block in New York,” who's been
out with her faithful man, Jimmy, and
can handle whatever comes her way.
Ian has a lot of fun here, both with the
relaxed, jazzy instrumental stylings

SONG & DANCE MAN 1l}: The Art Of Bob Dylan
By Michael Gray

Casselt

918 pages, $49.95

Bob Dylan is one of rock histo-
ry’s most complicated figures—a
man who frustrates his audience
with his inscrutable capriciousness
nearly as often as he honors them
with his visionary talents. And it’s
not too surprising that some of his
most ardent listeners can share
the singer’s tendency to be some-
thing of a crank.

Take Michael Gray, for instance.
With his third collection of Dylan
essays, “Song & Dance Man II1,”
the British author again proves
himself to be a thorough
researcher and
fairly eloquent
writer. Yet he
also reveals
himself as an
obsessive and
crotchety elit-
ist. Gray’s mas-
tery of the sub-
ject matter is
simultaneously
admirable and
alienating, with
his overall tone
better suited to
an academic
than a rock
critic.

In fact, this
900-page tome
would be ideal
for a yearlong, graduate-level
course on Dylan. Gray approaches
the material from a thousand
angles: Dylan in the literary tradi-
tion, Dylan in the folk tradition,
Dylan in the acid-drenched mysti-
cism tradition, and so on. Though
all of his points are well-support-
ed, one can’t help but wonder
where his over-analysis of Dylan
will end. Not only does the writer
nitpick the entirety of the aging
performer’s work, he even takes a
chapter to scrutinize the books of
other Dylan authors, analysts, and
crities.

Luckily, Gray can put most any
critic to shame in this material.
Not only does he have an
unmatched understanding of the
songwriter’s work, he also has an
awe-inspiring handle on Dylan’s
endless list of highly varied influ-
ences.

The book’s most ambitious
essay—"“Even Post-Structuralists
Oughta Have The Pre-War
Blues”—is brilliant. By highlight-
ing passages of Dylan’s work

 SONG £ DaNCe man Hi

across three decades, Gray
methodically connects the roots of
his musie to his blues precursors.
In this, Gray supplies not only a
fascinating look at rock’s most
basic foundations but also a height-
ened appreciation of Dylan’s song-
writing.

In an entire chapter devoted to
Dylan’s legendary song “Blind
Willie McTell,” Gray connects the
dots between the song and its
eponymous blues innovator. He
beautifully weaves the lyrics and
story of a lesser-known Dylan
song with the lyries and tale of
McTell, the lesser-known blues-
man. Throughout both the 30-page
chapter on Dylan’s connection to
McTell and the
130-page chap-
ter on Dylan’s
connection to
the entire blues
genre, the
author’s pas-
sion is obvious
and his admira-
tion for the per-
former exhila-
rating.

If only all 900
pages of “Song
& Dance Man
IIT” were so
riveting. Unfor-
tunately, Gray’s
long-winded-
ness, along
with his bitter
attitude toward Dylan’s status in
the mainstream press, taints much
of the rest of book. In the preface,
the author aligns himself with the
likes of Greil Marcus—although
Marcus wrote a far more
digestible piece of Dylan criticism
in 1997 titled “Invisible Republic:
Bob Dylan’s Basement Tapes.”

Gray sees himself chipping away
at the “critical Hadrian’s Wall con-
structed by the literati,” who he
believes have too quickly and too
harshly dismissed Dylan’s lacklus-
ter output between 1976’s “Desire”
and 1997’s “Time Out Of Mind.”
Yet he also questions why “the
general media world has taken
‘Time Out Of Mind’ to its fickle
bosom,” as if he would rather be
alone in his appreciation of Dylan’s
work.

It is moments such as these
when you should perhaps close
Gray’s heavy book and turn direct-
ly to his subject’s albums. Therein
lies a far more rewarding investi-
gation of the art of Dylan.

BEN FRENCH

Shtchael Gy

(punctuated by the artist illustrating
Jolene’s sure strut via a bouncy upright
bass) and a lyric that finds the heroic in
the everyday lady. It’s nice to have lan
return to the forefront, especially when
she sounds like she's here to have a
good time. Melodically, don't you
worry—this is an easy sell for roots

outlets and those on the triple-A edge
who enjoy opening a slot for the real
thing every once in a while. Longtime
fans, those who remember her golden
days, and newcomers who may have no
understanding of her previous impact
will all have a good ole time. Nice
going, Janis.

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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Avant Voices His ‘Thoughts’ On Debut

Magic Johnson Music/MCA Counts On Set To Be A Slam-Dunk

BY RASHAUN HALL

NEW YORK-—As the first artist to
debut on Magic Johnson Music/MCA
Records, Avant is to bow “My
Thoughts” on May 9. Though he’s
only 22 years old, label executives
have high hopes for the singer/song-
writer. Those executives include Mar-
ilyn Batchelor, senior director of
marketing for MCA, who has deemed
the singer “the new voice of ghetto
soul.”

“Musically, he has a sound that's
familiar to R&B and
hip-hop audiences
alike,” says Batchelor.
“His lyries are drawn
from everyday life, so
he appeals to all
demographics—R&B
fans, hip-hop fans, and
an older audience.”

The album’s first
commercial single,
“Separated”—which
is currently No. 48 on
Billboard’s Hot R&B/
Hip-Hop Singles & Tracks chart—
tackles « topic many people have per-
sonally experienced: failed relation-
ships. “I was in a relationship at a
young age, and I got my heart bro-
ken,” recalls Avant. “Fortunately, the
Lord blessed me by letting me put my
feelings down on paper.”

Avant, who often writes from his
personal experiences, thinks his next
single will be the soulful “Let’s Make
A Deal.” He explains that the song is
about how love in the 21st century has
become more about negotiation. “You
know how back in the day women used
to cater to their men? Nowadays a
brother can’t get that,” says the sing-
er/songwriter, who is published by
Grind Time. “So I'm saying, ‘Let’s
make a deal.” Meet me haltway, 50/50.
If T have to work hard all day, can I get
a dinner or something when I come
home?”

“My Thoughts” also offers Avant’s
cover of the 1983 René & Angela bal-
lad “My First Love” and the sultry
“Ooh Aah.”

“We decided to remake ‘My First
Love’ because the song has a certain
effect on people, or at least on me,”
says the singer. “You always remem-
ber that first person. They set up the

AVANT

way the rest of your romantic life will
go—good or bad.

“When | wrote ‘Ooh Aah,” I was in
a dimly lit room, and I just had this
sexual vibe,” Avant continues. “The
song is about remembering when you
were with a former lover and what
that experience was like. That's why
the chorus is just ‘ooh aah.” I want to
leave it up to the listener’s interpre-
tation to remember what his own ‘ooh
aah’ was.”

Batchelor wants to continue to build
on the success that
Avant has already at-
tained in the Mid-
west, where “Sepa-
rated” has been in
rotation since last
August. “The popu-
larity of ‘Separated’
drove us to release
the ‘Summer Heat’
album commercially,”
savs Batchelor, refer-
ring to the 1999 12-
song set featuring
Avant, Mary J. Blige, the Roots, and
K-Ci & JoJo, which was originally
released as a sampler in honor of
Black Music Month. The airplay that
“Separated” received on stations like
WGCI Chicago along with the earlier
success of Avant’s independently
released single, “I Wanna Know”
(Paytown Entertainment)—which
was released in January 1998 in the
Midwest area—made “Summer
Heat” the perfect launching pad.

“‘Summer Heat’ has been doing
really well, because WGCI has heen
playing ‘Separated’ a lot,” says Hilda
Johnson, assistant manager of Chica-
g0’s Sam Goody outlet in Ford City.

Avant has also begun making noise
on radio throughout the country.
“Avant has a fresh new sound, and
he’s a great singer,” says Tyrene
Jackson, PD at WMCS Milwaukee,
where “Separated” has been in heavy
rotation for several weeks. “I would
put him in the same category as an R.
Kelly.”

The “Separated” video is in rota-
tion on BET and the Box. Avant is
slated to guest on “Soul Train” in
May. From there, the singer will be
making the TV and radio rounds
throughout the summer.

¥ 5 2 =
Stealing The Show. Virgin Records quartet Ideal recently appeared on the UPN

sitcom “The Parkers.” Shown before the taping, from left, are Ideal members J-
Dante, PZ, Maverick, and Swab posing with the show’s star, Countess Vaughn.

“There will also be various sports
tie-ins, as Avant is the first act to be
released on Magic Johnson Music,”
says Batchelor. “He will be (eatured
on NBA.com as well as other NBA-
related events.”

Avant-—managed and booked by
Erie Payton of Paytown Entertain-
ment in Chicago—is also excited
about being Magic Johnson’s debut
artist. “That’s really special to me,”
he says. “Magic is a great person. And
with MCA behind us 100%, I feel real-
ly blessed.”

A Fresh Face. Capitol Records has signed actress Jurnee Smollett (“Eve's

Bayou”). On hand to celebrate at the label’'s Hollywood headquarters, from left, are
Capito! senior VP of operations Susan Genco; David Guillod of management com-
pany Handprint Entertainment; Capitol president/CEO Roy Lott; Smollett; her moth-
er, Janet Smollett; Handprint's Benny Medina; Capitol senior VP of R&B promotion
and marketing David Linton; and Handprint’s Jeff Norskog and Jonathan Cohen.

aupreme Tour Rumors Become Dfficial;
Hip-Hop Hall Of Fame Set For Launch

DIVA DOIN’S: The on-again, off-again Supremes
reunion tour—beset by media-covered squabbles over a
little, age-old industry concern better known as money—
is officially set for takeoff June 14 in Philadelphia. That’s
when Diana Ross and former members Lynda Lau-
rence (1972-73) and Scherrie Payne (1973-77 and sister
of Freda) regroup for the 30-date Return to Love tour.
Huh? No offense to Ms. Laurence or Ms. Payne, but
their names don’t exactly spring to mind when you think
about a Supremes reunion. And while in these nostal-
gia-heavy days it’s great to hear that Motown’s most cel-
ebrated girl group is hitting the road, we old-school fans
can’t help but relish the chance to see Ross with her true
Supreme sisters, Mary Wil-
son and Cindy Birdsong.

Ross went solo in 1969 and
never sang with Laurence or
Payne as « Supreme.

So much for wishing.
Arthur Fogel, president of
SIF'X subsidiary the Next
Adventure, which is produc-
ing the tour, confirmed with

The
Rhythm
and the

Blues

Billboard’s Ray Waddell
(BillboardBulletin, April 1)
that Wilson and Birdsong
were indeed approached, but the parties could not agree
on the terms. Fogel also dismisses as incorrect earlier
published comments by Wilson that she was offered $2
nillion to tour while Ross was offered $20 million.

The Love tour (dianarossandthesupremes.com) will
be sponsored by VH1, E*Trade, and American Airlines.
The kickoff takes place at Philadelphix’s Iirst Union
Spectrum. Other stops on the 30-date run are Detroit
(June 19), Houston (June 28), Chicago (July 1), New
York (July 6), and Anaheim, Calif. (Aug. 3). The trio’s
final performance will be in Las Vegas (Aug. 5).

Fogel notes that 90% of the seats will fall in the
$39.50-$125 range, with golden circle seats priced high-
er. A percentage of the tour proceeds will be donated
to three charities.

Ross is also the subject of VH1’s Tuesday night (11)
“Divas” tribute, which has performances by Faith Hill,
Mariah Carey, and Donna Summer.

INDUSTI{Y BRIEFS: Universal/Motown’s Boyz 11
Men have signed with Creative Artists Ageney for
worldwide representation; they were formerly with
William Morris. Their next album, “NateMikeShawn
And Wan,” is slated for September . .. LL Cool J has
been tapped as host of the Online Hip-Hop Awards 2000
on Wednesday (12).

DECK THE HALLS: With hip-hop beats and culture.

by Gail Mitchell

That’s the blueprint for the Hip-Hop Hall of Fame, set
for unveiling at a launch party Thursday (13) in New
York, hosted by Helen Little, AMFM’s director of
urban programming and operations manager of
WUSL-FM Philadelphia. However, this latest entry in
the growing litany of industry accolades carries a spe-
cial hook: Inductees will be chosen by the public.

Voting begins Thursday (13) via the Web site
HipHopHallofFameOnline.com. Fans are invited to log
on and answer a series of questions that will change
weekly; i.e., who’s your favorite male artist? Then a pub-
lic election will be held via radio, the Internet, and other
media. The final number of inductees and other details
are still being hammered out,
with the first annual induction
ceremony planned for the fall.

The idea for establishing
the hall was advanced three to
four years ago by a board of
major industry players, who
have decided to remain
anonymous until a future
date. “The names will be
made public very soon,” says
hall spokesman Steven
Burns, who works with pub-
lic relations firm Blue Group East. “But the board does-
't want this to be a self-service situation—they’re going
for an ego-less upproach. They feel a lot of the selfish-
ness in hip-hop needs to be removed, replaced with an
emphasis on the genre’s past, present, and future, hon-
oring the contributions of the music’s pioneers and
unsung heroes.”

COURT SIDE: Original Temptation Otis Williams’
1996 suit against former member Richard Street and
other defendants has resulted in a new permanent
injunction issued by a U.S. District Court in Los Ange-
les. This means Street is prohibited from publiely per-
forming as the Temptations or under any name similar
to that. Street was also fined $50,000 as a result of vio-
lating a prior injunction . . . Also laying down tracks to
the vindication beat is Dr. Dre (aka Andre Young). He
recently won a judgment against veteran music execu-
tive Dick Griffey, who had claimed he was entitled to
25% of Dre’s profits from 1991-93 under the terms of a
1991 contract. Saying that the statute of limitations had
run out on the contract, the Los Angeles Superior Court
Jjudge called the deal “unconscionably unfair.”

CONDOLENCES: To the family and friends of Alfon-
70 “Country” Kellum, 2« member of the James Brown
Orchestra (cirea 1960s). He died of natural causes at his
Rochester;, N.Y., home March 24. He was 56.
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Hot R&B/Hip-Hop Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 105 R&B stations
areelectronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
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SHACKLES (PRAISE YOU) HOT $**T) COUNTRY GRAMMAR
29| 5| MARY MARY (C2/COLUMBIAT B2 g\lELLY (FO' REEL/UNIVERSAL)
YOUR CHILD THERE YOU GO
30 | 22| 30| YRy, BLiGE (vcal = | 1 | PINK (LAFACE/ARISTA)
NO LOVE (I'M NOT USED TO) Y.0.U.
31|10 | KEvON EDMONDS (ReA) — | 6 | METHOO MANREDMAN (DEF JAWIDIMG)
GIVE ME YOU {F YOU DON'T WANNA LOVE ME
@D 7|7 MARY J. BLIGE (MCA) —| 2 | TAMAR (DREAMWORKS)
33|33 | 9 | LISTEN TO YOUR MAN 71169 o | 1L BOMB
CHICO DEBARGE FEAT. JOE (MOTOWN) FUNKMASTER FLEX & BIG KAP (DEF JAM/DIMG)
3428019 LOVE IS BLIND 7121865] 20 THANK GOD | FOUND YOU
EVE FEAT. FAITH EVANS (RUFF RYDERS/NTERSCOPE) MARIAH CAREY FEAT JOE & 98 DEGREES (COLUMBIA}
IT'S SO HARD NOTORIOUS B.1L.G.
B 46| 6 BIG PUNISHER FEAT. DONELL JONES {LOUO/COLUMBIA) — | 19| THe NOTORIOUS B.1.G. (BAD BOVARISTA)
WOBBLE WOBBLE WHAT'S MY NAME
53| 3 | 504 BOYZ (NO LIMIT/PRIORITY) 74| 51| 19 | B (RUFF RYDERS/DEF JAM/IDIMG)
i{S THIS PAIN OUR PLEASURE CHIN CHECK
37 | 34| 8 | \iNT CONDITION (ELEKTRAEEG) 8 | NW.A. FEAT, SNOOP DOGG (PRIORITY)

(O Records with the greatest airplay gains. © 2000 Billboard/BP| Communications.

HOT R&B/HIP-HOP IIEIIIIHIIENT RIRPLAY

1| 1|eoTTOGETIT 14 DEEP INSIDE
S$1SQO FEAT MAKE IT HOT {DRAGON/DEF SOUL/IDJMG) MARY J. BLIGE (MCA)
2 || 1 |BACK THAT THANG UP 150 —11 BREATHE & STOP
JUVENILE (CASH MONEY/UNIVERSAL) Q-TIP (ARISTA 2001/ARISTA}
3 | 2| 3 | BACK AT ONE 16/ 9|5 | GET GONE
BRIAN MCKNIGHT (MOTOWN) IDEAL (NOONTIMENVIRGIN)
4 | 3| 9 | VIVRANT THING 17116 | 24 WHERE MY GIRLS AT?
Q-TIP (VIDLATOR/DEF JAM/IDJMG) 702 (MOTOWN)
5 1 | GET UP 1819 9 WE CAN'T BE FRIENDS
AMEL LARRIEUX (550 MUSIC/EPIC) DEBORAH COX WITH R.L. (ARISTA)
6|1 |2 |BRINGITALL TOME 1911 9 | BEAUTY
BLAQUE (TRACK MASTERS/COLUMBIA) DRU HILL (DEF SOUL/IDIMG)
71616 FORTUNATE 2017 |27 ANYWHERE
MAXWELL (ROCK LAND/INTERSCOPE/COLUMBIA) 112 FEAT. LIL'Z (BAD BOY/ARISTA)
81814 TURN YOUR LIGHTS DOWN LOW 2111529 NO SCRUBS
LAURYN HILL & BOB MARLEY (COLUMBIANSLAND/IDIMG) TLC (LAFACE/ARISTA}
9|52 IF YOU LOVE ME 22| 14|12 BLING BLING
MINT CONDITION (ELEKTRA/EEG) B.G. (CASH MONEY/UNIVERSAL)
10 | 4 | 3 | NONE OF UR FRIENDS BUSINESS 23(20(19 SO ANXIOUS
GINUWINE (550 MUSIC/EPIC) GINUWINE (550 MUSIC/EPIC)
11113]23 IT'S GONNA RAIN 24021 6 THA BLOCK IS HOT
KELLY PRICE (DEF SOUL/ROCK LAND/INTERSCOPE) LIL' WAYNE (CASH MONEY/UNIVERSAL)
DA ROCKWILDER BILLS, BILLS, BILLS
121123 METHOD MAN/REDMAN (DEF JAM/IDJMG) Lz DESTINY’S CHILD (COLUMBIA}
Recurrents are titles which have appeared on the Hot R&B/Hip-
13110 4 EISEEIE)NMYFEIEETI‘G(A'JA}('VVYA%EER BROS.) E{;gilg}gelsigr%aon for more than 20 weeks and have dropped
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TITLE (Publisher - Licensing Org.) Sheet Music Dist. - .
24/7 (C-Town, BMI/White Rhino, BMI/TVT, BMI)
THE 6TH SENSE (EMI April, ASCAP/Gifted Pearl, -
ASCAP/Senseless, BMI) HL
8% (Druﬁ‘ store, ASCAP/Ghetto Street Funk, ASCAP/Hitco South,
QECAII:;CI:J&I;(I? Wuggswsapt ASCAP/Grat B ooly, Compiled from a national sub-sampte of POS (point ofh sale) equngpsed l:ey Rh&B retail stores which report number
ANYTHING {Lil Lu Lu, BMI/EMI Blackwood, BMI/Hollis, of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
B i R DL 1L
joshua's Dream,
BMI/SonFSOfUmversaI BMI/Jungle Fever, BMI/EMI Blackwood,
BMI/Soulvang, BMI/Thug Nation, BMI/Suge, AS AP/WB <« x|z x[x|z
ASCAP/Foxbeat, ASCAP/Universal, ASCAP) “ly|a wly|s
THE BEST MAN | CAN BE (EMI Apnl ASCAP/FIgte Tyme, 2| F|e ERER R
%lS'(EIA;E/VQMnneaﬁDEh? Gu& ASCAI;‘JII/Wanda ASI APl) HL/WBM 2 % = | TITLE 2 % w | TITLE
War, BMI/Warner- amer ane, z = | ARTIST (IMPRINT/PROMOTION LABEL}

M ongs, ae'wons, anma IF YOU LOVE ME

il ASCAP/Justin Combs, ASCAE) HLAWBM —mml NO. 1 M 43 | 24| MINT CONDITION (ELEKTRAEEG)
ot D, ot rana, | 3| 1 | 1 | e moasn IMPERIAL
gzgja%ho?gl I%Cl}se}\SEAP/EMI vom aASCAP) Ll SEA WA T THE P GRB IARISTA  3wisatiha. ) 39137]5 RAH DIGGA FEAT BUSTA RHYMES (FLIPMOOE/ELEXTRAEEG)

E {Cal-Roci irgin
” WOBBLE WOBBLE ANOTHER SAD LOVE SONG
%@sgé;u;ﬁvz (%RA[E,’P ;%/:%SYMSI/EO%I?Z(?A\EZ::DCT;/WBM (D —| 1| 50860 ot mrierioriTy) 40140 | 5 | SUBSTANZ MAXIMUM CAPACITY)
niversal-PolyGram Internationa

gH i BMI) GHOS{ (Warner-Tamerlane, BMI/Browder And 3418 é/!-rmlﬁl(TFREEWORLD/CAPlToU 47| 26 gLYgong%/w?géIMvg%mANT(FA SURE)

arnel
CHIN CHECK (Gan sta Boogle ASCAP/WB, ASCAP/Ain't SAY MY NAME @ CAUGHT OUT THERE
Ef"“{" Gcgnﬂ%/ﬁé %unklx )AP/MB()wn Chit, BMI/EMI 41216 DESTINY'S CHILD (COLUMBIA) (4D) 44| 20 KELIS (VIRGIN)

ackwoof en
COME BACK IN ONE PIECE (BoomerX ASCAP/Six Shot, 5| 3 | g | THERE YOU GO 43| 41 [ 32 | U KNOW WHAT'S uP
EMV?“NAchAIéF/gmgus ASC@&{%rgglcmus dASBCAII;/Black | PINK (LAFACE/ARISTA) DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA)

ountain, ridgeport, ubber Bani

WHISTLE WHILE YOU TWURK SPEND MY LIFE WITH YOU
&RTCE,%ég{‘ci':ﬂgﬁ'}t@:%ﬁ%ﬁﬁws:"fiséi(é%’:a;'gaggdsl;'de’ () 6 | 8 | METANG WUNS fcoripank 44|39 | 42| ERIC BENET FEAT TAMIA (WARNER BROS.)
Little, ijac arner-Tamerlane, GET IT ON TONITE STAY THE NIGHT
DA BADD| **H (Ms. Trina, BMI/First N Gold, BMI) 75|20 4538 |28
go IJ mﬁ"é,(g}]o' Yi “‘5‘“36‘5.’/3‘%"&” &\l;'gw@g”ﬂ MONTELL JORDAN (DEF SOULADIMG) IMX (MCA)

lackwoor ayna's Day akur Al-Din, ON'T WA VE ME
Love K ASCAP/AI Honey 15 Legal ASCAP/Hico Souh, 8 [ 5 | TR onenomicy A LOVE M 4635 | 12 | YO e ckrraeec)
ASCAP/Music Of Windswept, ASCAP) HL/WBM
EVERYDAY (Universal-Songs Of PD% ram International, @ 12 | 4 | SHACKLES (PRAISE YOU) 47|31 | 8 | THONG SONG
Bg‘I&LPa/d th:monfsgml)/Unlversal alyGram International, MARY MARY {C2/COLUMBIA) SISQO (DRAGON/DEF SOULIDIMG)

A chao,
;lstgurg/%us (Tdhﬁ Baniin Music, ASCAP/EarTreats, ASCAP/Hip. | | 10 | 9 | 11 | THANK GODIFOUNDYOU | |48 ] 46|12 S ———

AP/Rugged'Ness. o -
FEELIN' SO GOOD (Justln Combs ASCAP/EMI April, FROM THE BEST
ASCAP/Sony/ATV Songs, BMI/Cori Tiftani, BMI/Sony/ATV Tree, | 11| 7 | 6 | | LEARNED 49| 48 | 36 | SOUTHERN GUL
lSBMI/SJD AAgsccAAPlglr}uy%nﬁaéw gMI/Harg SngL/ﬁ\SFAgJ/Let Me WHITNEY HOUSTON (ARISTA) ERYKAH BADU FEAT. RAHZEL (MOTOWN)

how You oseph Lartagena, elly's Jams, ONE NIGHT STAND WHEN U THINK ABOUT ME
ASCAP) HL/WBM 12|10(24 | ¥ " 50517
; ; EA‘P},&" éwacﬁstcg%%' n},’fﬁm'{’ Gmdn gﬂﬁ,”‘ {”"N”% JS;IN FEAT. LATOCHA SCOTT (SLIP-N-SLIDE/ATLANTIC) VOICE V (KAMIKAZE/MCA)
wn Chi ackwoo n The Water, T BOYZ LEFT & RIGHT
ASCAP/Loyot On Loose Leaves, ASCAP/BI% Yacht, ASCAP) HL/WBM 13 11]22 MISSY “MISDEMEANOR” ELLIOTT (THE GOLD MIND/EASTWEST/EEG) 51|42\ 22 D'ANGELO (CHEEBA SOUND/VIRGIN)
FORGOT ABOUT DRE (WB, ASCAP/Ain® Nuthin' Goin® On But
IF\%%‘XS AﬁtC;\dP'/ngd‘ w%(km Blm Folks S U E%JCTEC(EAJOR TURNOUT/SOUND OF ATLANTA) (D) 60 | 10 B&‘ Q;;\ST ?’%’5‘ é‘g l;;-:'gclboLgswA(); FOR
| lie €,
GAME DON'T WAIT (Andre Youn ASCAP/WB ASCAP/AIt
HOW LONG 4,5, 6
::%:'M?:'" :)Zzé':é;fg&'ﬂé(ﬁinﬁ{%@;ﬁ}&e A[S,E'apém}sm 20| 2| [y ear. shar warson ounicotumsia) | | 33| 50 | 25 | 852581 11 wone & kanol oreamoRKs:
Il ACkwo!

gD (Dimetime, ASCAP/EMI Blackiood, BMIMy Own i, 18] 6 | REAOY reAmwORKS) GIN G L —————
GET IT ON TONITE {Montell Jordan, ASCAP/Famous, HOT $**T) COUNTRY GRAMMAR [t
ASCAP/Chubby, ASCAP/PLX, ASCAP/Tabaki, ASCAP/Levars I7]5 g\lELLY (FO’ R)EEL/UNIVERSAL) 55 | 58| 34 ﬂ&?{r‘to@iynwr?uﬁ RYDERS/INTERSCOPE)
Cribb, ASCAP/Warner/Cha Eope“ GmbH Germany/WB.
ASCAP/Edntlon Lollipop, GEMA/Warner- Tamerlane BMI) HL/WBM 18| 13| 8 | STILL IN MY HEART 56 | 45| 5 | PRETTY BLACK WOMAN

/ Tgl /Sﬂrgamzed l‘ll/OéZE BMI/Googlg M())b TRACIE SPENCER (CAPITOL) AMON RASHID) (HOMETOWN)
BMI Chrysalls MI/Slic Flo, BMI/Gnat Booty, ASCAP,

| LIKE DEM IF | COULD TURN BACK THE HANDS OF TIME

ggLE)ALL PAUSE (Antraphil, BMI/Sharon Hill, BMI/Bink Oog, 19119 2 LIL JOR & SHE EAST SIDE BOYZ (B.M.E) 575330 F1EOW el
GIVE ME YOU (Realsongs, ASCAP) WBM
o 'I\ES?:AP/(QAI%:: gg"f”S'OFP) ASCAR/WB, ASCAP/Rap 20|16 | 12 | B oy Rk — |25 | BRETeR e AT 0.16. (N0 UMIT/PRIORITY

HE CAN'T LOVE U (Them Dama Twins, ASCAP/Babyboy's DANCIN' GET GONE
Litte, SESAC/Noonhme, ASCAP) 27| 18| & imca 64 | 38 ONE
HE WASA'T MAN ENOUIGH (Rodney Jerkins, BMI/EM e EARIOONTMEMRCIN
Blackwood, BMI/Fred Jerkins Ill, BMI/Ensign, BMI/LaShawn 22122 7 | HOW WE ROLL 60 (57 |31 | MYLOVE IS YOUR LOVE
Daniels, ASCAP/EMI Apnil, ASCAP/T And Me, ASCAP) HL 69 BOYZ {(DOC HOLLYWOOD/HOME BASS) WHITNEY HOUSTON (ARISTA)

IBN)T BOYZ (Mass Confusion, ASCAP/WB, ASCAPNVirginia GOT YOUR MONEY eI IE:

I?ST S*ﬁ% C)OU?GTRV GRAMMAR (Jackie Frost, Bl OL' DIRTY BASTARD FEAT. KELIS (ELEKTRAVEEG) 6831 MARC NELSON (COLUMBIA)
BMI/Careers-BMG BMI/Publlshtng Designee, BMi/Universal, RIGHT. LEFT )

ASCAP/Basement Beatz, ASCAP) 24| 15 | 26 | LEFT, RIGHT, LE (627 — | 1 | THINGS I'VE SEEN
"gg’&g"cd(ye"mﬂ%" BMBl{Aﬁl%terJ"}\xsgw//alck]: DRAMA (TIGHT 2 DEF/TIGHT IV LIFE/ATLANTIC) @ SPOOKS (ANTRA/SHERIDAN SQUARE/ARTEMIS)
ASCAP/Solideas, nco oca erokee, WHOA! SIMON SAYS
o ot varety A (@) 29 | 8 | §liCkFos a0 soviarisTa | 31 | PHAROAHE MONCH (RAWKUS/PRIORITY)
HOW OLL {Annie Ma B 1)

100 (Dotted Line, BMI/12 & Under, BMI/Slam U Welt, 2477 THE TRUTH

ASCAP/Pink Jeans, SESAC/Precision, SESAC) 26|26 )20 KEVON EDMONDS (RCA) 5|4 BEAEIE SIGEL (ROC-A-FELLA/DEF JAM/IDIMG)
}\gCAPI}Sw”gMSg%%U"[{H ) leﬁhg}sﬁ%CAP/Chrysahs HE CAN'T LOVE U DAMN (SHOULD'VE TREATED U RIGHT)
frs%n/%;%:Twmsm{ﬁ%ﬁ%ﬁﬂm T 33 | 20| JacaeD EpGE (5050 DEF/COLUMBIA) (B — | 24 | N T A RLe OARREHILDE )

¥ amous, A unes On
DOWN BOTTOM/SPIT THESE BARS HOLE IN THE WALL
%Xe'gse o lnsamw A R AT 28 | 23 21 | GRaGoN & JUVENILE (RUFF RYDERSINTERSCOPE) — | 1] MELWAITERS (WALDOXV/MALACO)
{LEARNED FROM THE gEST (Reslsongs, ASCAP)WEM FABULOUS SOUCANIDO
I Hﬁ% ?I'%;;%Or:eliﬁ%l;l/sﬂ k EBMV“ dtron, BMI) W28 4 DA FAT CAT CLIQUE FEAT. MAY B (DFCC/.447/ME & MINE) 6715520 ICE CUBE (LENCH MOB/BEST SIDE/PRIORITY)
GET UP OMB/CONFRONTATION
ILL BOMB (LL Cool J, ASCAP/Sorky/ATV Tunes, ASCAP/imma 3013021 AMEL LARRIEUX (550 MUSIC/EPIC) 68695 ;kaBMASTER/ FLEX & ag KIP (DEF JAM/IDJMG)
Play Jason, ASCAP/Musm Sales
HERE (EMI April, ASCAP/Sharlo's Dream, ASCAP) HL 31|24]17| GOUP 69 | 65 | 27 | GET NONE
ITMPErrIML (gal;/wnﬁga AS‘(\ZAPA'IT; fa |aré;| BMi/Warner- SNOOP DOGG PRESENTS THA EASTSIDAZ (DOGG HOUSE/TVT) TAMAR FEAT. J.D. & AMIL (DREAMWORKS)
ameriane, 0-0h
| NEED A HOT GIRL (Money Mac k, B 32134110 BEST FRIEND THE GREATEST ROMANCE EVER SOLD
lFs Ttms PAIPA gun PLEASURE ( (EMIApnI ASCAPMiat PUFF DADDY (BAD BOY/ARISTA) 706726 | 4 inpaarisa)

ERRTN HOW WE ROLL I’'M JUST A BILL

HARD (Let Me Show You, ASCAP/Joe Cartegena, GD—| 1 715620
é?,ﬁ ;\EP ,ﬁeélf A damsd ABS,S f/’? /VouggdLur g B)MI lanicatonbs, 69 BOVEFEAT DT THE INCREDIBLE HULK LAKED0C HOLLWOODHOME BASS IKE JACKSON PRESENTS TOM PAPER (HMC/ 447/REPLAY)

ackwoo irm Bo
ITWASN'T ME (Famous, ASCAP/Tu%es On The Verge Of 5205 ﬁ'ﬂ?o’éﬁmwoa; JAM/IDIMG) @ —| 16 J[A)g FIEIT%guAlggGE(&‘ﬂ;LlYRQC-EF‘E\LwBESFJEW'TD)JMGi
Insanity, ASCAP/Mo Better Grooves, ASCAP/Honey From
Missourt, ASCAP/Orenthal "0.J." Harper ASCAP/Kandacy, 3503619 PARTY UP (UP IN HERE} 73| 70 | 10 | FREAKIN'IT
ASCAP/Alr (;‘ogtrOEZAS(é PI\SCAP/K SCAPIG DMX (RUFF RYDERS/DEF JAM/IDJMG) WILL SMITH (COLUMBIA)

A KNOW (Zomba iely, A onversation

MR. LOVER BANG BANG BOOGIE

LBEWQSCAP/EMMWH ASCAP/Foray, SESAC/172, SESAC) 36|32 | 8 | [T STiTCHIE (PRA/DEH TYME) T4 71| I3 | Gayorony INTRODUCING DPHUBON (STRAGHT JCHET 447

1 WISH (Tom, ASCAP/Mike City, BMI) '$ SO HARD
LEFT, RIGHT, LEFT (Tight 2 Def, A 37|25 4| ITSS 75|63 | 6 | EASY
I.ETS GET MARRIED (50 So Def ASCAP/EMI April, BIG PUNISHER FEAT DONELL JONES (LOUD/COLUMBIA) JAI STONE (MIDWEST/STONE WORLD)
SESAE;LZ%'[?U%HE’“QQS‘"A'"S ASCHP/Babyboy's Litl, (O Records with the greatest sales gains. © 2000 Billboard/BPI Communications and SoundScan, Inc.

LISTEN TO YOUR MAN {Joseph's Dream, SESAC/Caravans Of
KedarA SSE}S\éflMultlsongsB G, SESAC/Zomba, ASCAP/Fe- o o T
4 SAY MY NAME (EMI Blackwood, BMI/Rodney Jerkins, A
LOVE 1S BLINO (Blondie Rockwell, ASCAP/Pent-1, BMIEnsn BMI/Fred Jerkins I, BMI/Beyonce, ASCAP/LE 12 UNTITLED (HOW OOES IT FEEL) (Universal-PolyGram
ASCAP/Dead Game, ASCAP) Toya, ASCAP/Kelendria, ASCAP/LaTavia, ASCAP) H International, ASCAP/AR-choo, ASCAP/First Echo, ASCAP) WBM
LOVE SETS YOU FREE (Big Beautiu! OneMASCAP/Smy/ATV 48 SEPARATED (Grindtime, BM{/Zomba, BMI/Tuff Huﬂ BMD 98 U.S.A. (AIIGHT THEN) (Rob & Teaa's ASCAP/BMG Songs,
Amngs, BMinth St Jumel, ASCAP/EMI April 19 SHACKLES (PRAISE YOU) (Tea Time, ASCAP/That's Plum's ASCAP/Juvenile Hell, ASCAP/P. Noid, BM/Careers-BMG, BMI)
ASCAP/Philmore, ASCAP) HL Song, ASCAP/Nyrraw, ASCAP/EMI Apnl ASCAP) HL 89 U UNDERSTAND (Money Mack, BMI)
Ay .Ef;?ﬂ?%‘%%é’%&»‘?&t’ls Toing, 62 gm% up (Fgﬁ% Sold 'aM'IdTnck N Rk, BMIM. Trina, 80 WHATS MY NAME (Boomer X, ASCAP/Rut Ryder-Oead Game,
ece, atch My Music,
ASCAP/TeBass, BMI/EM| Blackwood. BMIStelabella ASCAPYHL g7 SOMEBODY'S BABY (Harrnur, BMIUncle Jake', % WHEN U THINK ABOUT ME (Mot Lised
i #%EgnWGbgn W oivided, BMVZomba, BMILF Mob, BM/Starfeld, BMI/Cher Von, BMI) 46 WHEN YOU THINK OF ME (India B., BM|/Universal-Songs Of
BMI/Warner-TamerIane BMbwen o 26 STAY ORLETIT GO (Rodnei' Jerkins, BMI/EMI Blackwood, Politram, !ntem:él&r{;l BMI/Putty Tat, BMI/Jajapo,
A TCTHENG) B“” T%‘Wa’"ef ~Tamerlane, B Concatad ﬁﬁﬁé‘ﬁ?&ﬁ/uiﬂée”rsa. Po:y’(';r'agﬁw 35 ’éfum AR BE (Check Man, ASCAP/WB, ASCAP/Ness,
%I "1 (()JREI%( AlllN (IJN THI)S CLOUD) (Universal-Sons Of Instgr‘{l;)tlﬂm ASCAP/Masong ASCAP/LaShawn Daniels, NuL%g Capone, ASCAP/Willarie, ASCAP/EMI April, ASCAP)
R e Aoy armond, BMU/October 12 3. ThaNK GOD 1 FOUND YOU (Sany/ATY Songs BMIRyeSongs, 86 WHISPERS IN THE DARK ey, ASCAPTomba, ASCAPAY,
ASCAP/U'NCV‘;,S‘;‘; e e opyright BMI/EM! April, ASCAP/Fiyte Tyme, ASCAP ASCAP/Talls Tee ASCAP/Conversation Tree, ASCAP/563,
Gl B - A ot AN Ao qg&”ﬂ?s“s"‘%‘&'sx\sw) M 16 WHISTLE WHILE YOU TWURK Caipark )
i Control Apri 0 S0 iParl
A ORIONS,BLG. (i ooz, f‘f?,‘,‘,fé"gi,,“,‘},gﬁfgg%ombs 22 THERE YOU GO (Shek'em Down, BMi/Hico South, 10 WHON Gl g ASCTRG, ASCA/EM A
BMI/EMI Blackwood, BMI/ColFems -EMI. ASCAP) H ﬁggﬁ;/ﬂéarl‘dgcytﬁSCAglé\n gmtml ASCAP/EMI April, ’l}SCAP/éx'J‘slt)n:{ (L)ombs ASCAP/Diamond Rob, ASCAP/Harve
ink Panther, A ere
g"gfp}gh‘:" :HL"g',,‘;”gg‘g;;mﬂggoﬁ?gz*;’{ i\ms%ifp) o 94 THINGS PVE SEEN (Spocked Out, BMIR Dahrouge, ASCAP) 84 WHY YOU WANNA KEEP ME FROM MY BABY (Donri,
]P HT STAND (Furst N' Gold, BMI/juicy Tyme, ASCAP) 3 THONG SONG (Da Ish, ASCAP/Coy ? tControl/A Phantom ASCAP/Zomba, ASCAP/Blue Butter, BMI)
B Vox, BMI/Warner-Tamerlane, BMI 9 WOBBLE WOBBLE (Big P. BMI)
PARTY Oh i MERE) (Boomer X, ASCAP/Swizz Beatz,
ASCAP/Ruff Ryder-Dead Game, ASCAP) ASCAP/Universal- PoDyGramlnternatlonaI ASCAP/Tyme For 88 YEAR 2000 (Hennessey For Everyone, BMIVoco BMVAIexra
CO T L e AR THETRUT ot AL D, AScAB it S ASCAEY T B e e
' 81 TH ukur Al-Din Hitco South, & Wu-Tang, areers-| na
QSESAaSVSIFFSarﬁuus ASCAP/Tunes On The Verge 0f Insamity, World, ASCAP/Nash Notes, ASCAP/Sony/ATV Tunes, ASCAP) HL BMI/Funky Noble, ASCAP/Famous, ASCAP/Enck Sermon,
AP/Mo Better Grooves, ASCAP/Hale Yea%l SESAC/Kanda 6 TRY AGAIN (Virginia Beach, ASCAP/WB, ASCAP/erbilicious, ASCAP/Zomba, ASCAP) HL
ASCAP/A Co trol ASCAP/EMI ril, ASCAP) 2 ASCAP/Black Fountain, ASCAP) WBM 90 YOU CAME ALONG (EM! Blackwood BMI/Rodney Jerkins,
Ir 1
RESURRECTI 0 ON (PAPER, R)/&Ruthless Aﬁagl}M 2% Hsléﬂgw WI:\%T.CiPU/E (lEddle;SC%%%iP/DoWr;a&goAna El\ﬂ/{inil CAgydéFrgdsJ?rmrés l, SBMI/Bev S Stuf¥ ASCAP)Pink
AP/Constructive Points ASCAP la, ASCAP/Music Of elewa niversal older, iversal i
Wsu?dste W rSu(? b c;m > —— . - ASCAIS/AHTSOCXC ASCAP/Rassmysteria, ASCAP/Rusty 14 ngA%‘)”vEn#f {Zomba, ASCAP/II Will, ASCAP/Mass Confusion,

RYDE OR DIE CMICK EMI April. ASCAP/Justin Combs, Knuckles,

ADI;I/Jaewons/ Lll\SS(IZI\P/Pantero 'S, 61 39 YOUR CHILD (Tents Of Kedar, ASCAP/BMG, ASCAP/Hollow

AgCAP{Sheek "Louchion, ASC

UNTIL WE RICH (Gangsta Boo‘&e ASCAP/WB, ASCAP/Golden

Fingas, ASCAP/Universal, ASCAP/EMI April, ASCAP/Siat,

Thigh, ASCAP)
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B'II T P R&B “IP ““P AlB“MS COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I bml d g i AND PROVIDED BY  SoundScan®
APRIL 15, 2000 ™ IIIII“
48 | 47 [ 14 | TRIN-I-TEE 5:7 B-RITE 490359/NTERSCOPE (11.98/17.98) ER SPIRITUAL LOVE | 41
3 = 48 43 38 10 VARIOUS ARTISTS THREE 6 MAFIA PRESENTS HYPNOTIZE CAMP POSSE 1
wxloxle o3 LB HYPNOTIZE MINDS 1883/LOUD (11.98/17.98)
AT ig g% I‘I\ARP;:\I?L NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CAssmE/cg)lTLE g NEWP | | | BIG PUNISHER LOUD/COLUMBIA 63843CRG (11.98 EQ/17.98) YEEEAH BABY | 49
— NG o O [r— 50 | 45 | 44 | 58 | EMINEM A° WEB/AFTERMATH 490287 */INTERSCOPE (12.98/18 98) THE SLIM SHADY LP | 1
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ARTISTS & MUSIC

Web Go. Mezzmusic Jumps Into Inferno With Joint Venture

BURNING UP: The 2-month-old
London-based online music compa-
ny Mezzmusie.com, a subsidiary of
the Mezzanine Group, has secured
its first major signing via a joint ven-
ture with leading U.K. dance music
label Inferno Records.

The five-year deal gives Mezzmu-
sic.com exclusive worldwide rights to
sell and distribute Inferno’s future
releases, as well as its existing cata-
log, on its Web site, says Mezzmusic.
com’s managing director, Andreas
Georgiou.

In addition to digital download
rights, Georgiou confirms that the
deal allows Mezzmusic.com to sell
and distribute hard-copy CDs of
Inferno product at its virtual retail
shop online.

Says Steve Long, chairman and
founder of Inferno, “This is an ideal
partnership for the label. Mezzanine
has a respected high profile in club-
land, and the two businesses have
parallel synergies.”

He continues, “Mezzmusic.com
was also a natural choice under the
direction of Andreas, who has
achieved great things with George
Michael’s Web site [Aegean.net] and
online music company [Aegean].”
(Georgiou is Michael’s cousin.)

According to Mezzanine Group
chief executive Marios Georgal-
lides, “The Inferno joint venture
was a natural stage in the exciting
development and plans we have for
Mezzmusic.com.

“The label is widely regarded in
the dance music industry as one of
the top three [U.K. dance labels) and
has enjoyed significant mainstream
chart success,” says Georgallides.
“Inferno’s music catalog represents
the very high standards of quality
repertoire and content that Mezzmu-
sic.com is looking to enhance its core
business with.”

In related news, Mezzmusic.com
began offering live Webcasts on Feb.
10 from the Mezzanine club, which is
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week
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e Dance

by Michael Paoletta

located just outside of London.

Charlie Chester, the club’s pro-
moter and chief operator, says Mez-
zanine is equipped with three cam-
eras, allowing people on the Web site
different views of the club. Also, says
Chester, “we archive everything so
that people can access images as well
as a DJ’s set from weeks ago.”

The Web site is averaging 10,000
users per week, notes Chester, who
adds, “At the end of April, we’ll have
a 12-hour live Webcast from the
Mayday Oxford Ball, with guest DJs
like Paul Oakenfold, Goldie, Gilles

Peterson, Boy George, and Tall
Paul.”

On Friday (14), BBC Radio 1 DJ
Dave Pearce will begin a monthly
residency at Mezzanine, allowing
fans the world over to experience his
anthemie sets. Joining Pearce will be
Ibiza DJ Rob Tissera.

On Saturday nights this month,
the Mezzanine club welcomes DJs
Paul Oakenfold (on Saturday [8],
which is the club’s first birthday),
Judge Jules (on Saturday [15]),
Farley and Heller (April 22), and
Pete Tong and Gilles Peterson
(April 29).

Quite the wonderfully varied line-
up, if ya ask us! But as Chester
points out, “Dance music continues
to break down borders, so why can’t
Frankie Knuckles play the club one
night, Paul Van Dyk play the next,
and Dave Pearce the next week. Ulti-
mately, it's about the music, and we

want to offer it all.”

In June, Mezzmusic Records will
debut with “a compilation of Ibiza
stuff,” says Georgiou. This will be
followed by the single ‘Jive Talking”
by BBH 2000 (aka Georgiou and
Michael).

“The sky’s the limit,” enthuses
Georgiou. “There really are no limits
to what we can do here. We have the
Inferno deal, the live Webeasts from
the club, superstar DJs, and Mezz-
music Records. We've truly only just
begun. Now;, our only goal is to be the
No. 1 dance music site in the world.”

We'll be watching . ..

WORDS & PICTURES: Whatis a
DJ? Well, according to Kurt B.
Reighley (aka DJ El Toro), the
Seattle-based freelance writer who
has penned “Looking For The Per-
fect Beat: The Art And Culture Of
The DJ” (MTV/Pocket Books), a D.J

BY AMANDA NOWINSKI

SAN FRANCISCO—“We're a rebel
band, and ‘XTRMNTR’ is a rebel
album,” says singer/songwriter Bob-
by Gillespie of U.K. dance/rock act
Primal Sceream. “I've been waiting
my whole life to make this album; it’s
an act of affirmation. And we’re very
clear on what we’re saying here—
we’re not just screaming.”

Streeting May 16 in the U.S. via
Astralwerks, “XTRMNTR” marks
the sixth album from Primal Scream,
the 14-year-old group that helped
define the renegade, festive spirit of
early UK. rave culture in 1991 with
the Mercury Prize-winning album
“Screamadelica.”

In the U.K., Creation Records
issued “XTRMNTR” Jan. 31.

Themes of political injustice and
social change course through the new
album, a punk/dance hybrid com-
posed by Gillespie, former Stone
Roses bassist Gary Mounfield, gui-
tarists Andrew Innes and Robert
Young, and keyboardist Martin
Duffy.

Production assistance on
“XTRMNTR” was handled by Irish
DJ/producer David Holmes, the
Automator (aka Dr. Octagon), Kevin
Shields of My Bloody Valentine,
Brendan Lynch, Jagz Kooner (for-
merly of Sabres Of Paradise), Hugo
Nicholson, Adrian Sherwood, New
Order’s Bernard Sumner, and Death
In Vegas’ Tim Holmes.

Industrial dance beats provide the
basis for Primal Scream’s energetic
guitar- and keyboard-driven compo-
sitions, which are published by EMI
Musie. Tempos and instrumentation
range from the aggressively frenetic
to the languidly introspective,
Throughout, Gillespie’s lyrics main-
tain a sense of controversy and sub-
version, especially on tracks like “Kill
All Hippies,” “Swastika Eyes,” and
“Shoot Speed/Kill Light.”

Astralwerks’ Primal Scream Drops 6th Set

Gillespie hopes the album will
serve as a wake-up call for an apa-
thetic post-rave generation.

“There is a depoliticization of cul-
ture at large, and most music now
reflects that,” says Gillespie, a one-
time drummer for ’80s goth act the
Jesus And Mary Chain. “People are
ignoring problems by keeping their
mouths shut and steering clear of
things. I was born in the ’60s, and
there was a lot of political activism at
that time, both in the States and in

PRIMAL SCREAM

Britain. There was a lot of working-
class power then, and you don’t see
that anymore.”

Still, Gillespie holds fast to the
nascent ideologies of dance music cul-
ture. “[The early rave movement] was
underground, it was organized, and you
had different people from different
straturns of society dancing together,
being friendly to one another. It was a
very positive and uplifting time.”

Before Primal Seream ventured
into dance music in the early "90s, it
released two indie pop albums: 1987’s
“Sonic Flower Groove” and 1989’s
eponymous set.

But after cluing into the beginning
of the U.K.’s acid house movement,
Gillespie enlisted the production
skills of Andrew Weatherall, who
helped mold the band’s psychedelic
punik-meets-dance aesthetic heard on
“Screamadelica.”

Three years after the release of

“Screamadelica,” Primal Seream
produced the straight-ahead rock
album “Give Out But Don’t Give Up,”
only to re-integrate dance elements
into 1997’s “Vanishing Point.”

Astralwerks product manager Jef-
frey Sperber welcomes Primal
Scream’s rebel-like approach and
hopes to broaden the band’s Ameri-
can fan base. “ ‘XTRMNTR’ is a
major work by a band that has never
quite gotten its due in the States,”
Sperber says.

“The band has had an amazing
history and has been enormously
influential,” he adds. “After all that
they’ve been through, it’s amazing
how relevant they've remained. Usu-
ally, a band makes one or two great
records early in its career, and that’s
it. Primal has managed to change, be
challenging, and continually amaze.”

The set’s first single, “Kill All
Hippies,” goes to college alternative
and hard rock specialty radio in
early May, says Sperber. Service to
commercial alternative and active
rock formats will immediately follow.

Managed/booked by Alex Night-

ingale of London-based Scream
Heights (Gerry Gerrard of New
York-based Chaotica handles book-
ings for North America), Primal
Scream will embark on a U.S. tour on
May 26. At press time, locations and
venues were being finalized.

According to Sperber, Astral-

werks’ marketing plan will include a
heavy street and retail campaign, uti-
lizing stickers, posters, fliers, and T-
shirts. The label will also initiate an
intensive Internet campaign via live
Webcasts and music chat rooms.

Retailers anticipate high sales for
“XTRMNTR.” Paul Bradshaw,
owner of Berkeley, Calif.-based Mod
Lang Records, a British import spe-
cialty shop, says, “It’s been our top-
selling album for the past three

weeks.”

is an artist, an educator, a historian,
a musical diplomat, an entertainer,
and, sometimes, a superstar pop act.

Interviewing nearly 40 DJs for
the book, Reighley (smartly) ap-
proached each of the 12 chapters
(“Dance To The Drummer’s Beat,”
“The Good, The Bad, And The Ugly,”
and “The Future Of The Future,” to
name but three) in the same manner
that a DJ manhandles his Technics
turntables.

By editing and sequencing each
DJ’s response (as if he were seam-
lessly mixing from one record to
another), Reighley offers readers a
glimpse—as well as a lively read—
into today’s highly volatile, ego-
enriched, and rather lucrative DJ
culture.

The chapter titled “Stars” finds
Paul Oakenfold saying (almost
ironically), “The majority of young

(Continued on next page)

HOT PLATE

= Nomad, “With You” (Rasam
Records single). This scintillating debut
from New York-based Rasam Records
finds remixer/DJ Junior Vasquez
wickedly merging world rhythms, trib-
al chants. and trance-laced house beats.
The end result is nothing short of epic

* Celeda, “The Underground” (Star
69/Ultra Records single). When Twist-
ed America Records shuttered its doors
last year, many pondered the future of
Celeda, who was signed to the label
Well, we're happy to report that our
fave underground diva has resurfaced
(on Peter Rauhofer’s label, now dis-
tributed by Ultra) with this wicked slab
of house music.

= Pet Shop Boys, “I Don’t Know
What You Want But I Can’t Give It Any
More” (London-Sire single). Grammy
Award-winning Peter Rauhofer’s won-
derfully trippy tribal beats are the per-
fect backdrop for Neil Tennant’s
unmistakable vocals,

« Billie, “Take It Easy” (Purple
Music Switzerland single). Jamie
Lewis’ Body & Soul mix is quite the
deep journey. And Billie’s wailings,
here alongside George Benson-styled
handiwork. have never sounded so sul
try.

* Ayla, “Angelfalls” (Unsubmis
sive/edel Germany single). Remember
that warm, fuzzy, feel-good-all-over
feeling that overwhelmed your entire
being upon hearing Chicane’s “Salt-
water” for the first time? Well, it’s
about time to relive that experience
with “Angelfalls.” Such beauty doesn’t
happen along every day.

= Debbie Pender. “Just Be Your-
self” (Dtension/Strictly Rhythm sin-
gle). After a too-long break, Pender
returns to dancefloors with this posi
tively upbeat Blaze/Full Intention
penned house track that is dusted with
a '70s vibe. Pure joy!

= Mr. Spring Presents Anon,
“Let’s Skate” (Southeast Recordings
U.K. single). Last year, Mr. Spring, re-
cording under the guise of Blaxxtraxx,
unleashed the powerful “Funky Nas
sau.” Now, he returns with this ener-
getic house jam. For something a tad
more Yomanda-hued, check out Alan
X.’s Pleasure Zone dub.
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6 10 6 MISSING YOU NERVOUS 20271 KIM ENGLISH 2 2 2 11 MARIA MARIA (T) (X) ARISTA 13774 1 SANTANA FEATURING THE PRODUCT G&B
@ 4 5 7 | GIVE ME TONIGHT 2000 CONTAGIOUS 1013 SHANNON | 3 3 3 6 | | LEARNED FROM THE BEST (T) (X) ARISTA 13823 1 WHITNEY HOUSTON
4 5 6 9 THE RETURN OF NOTHING BLUEPLATE 005/STRICTLY RHYTHM SANDSTORM 4 5 5 16 | DO BOTH JAY & JANE (T) (X) 8ADD KAT/AUREUS 431/WARLOCK LA RISSA
@ 9 14 8 | IT FEELS SO GOOD FARM CLUB/REPUBLIC 156247/UNIVERSAL T SONIQUE 5 4 4 17 | ABOVE THE CLOUDS (1) (X) TOMMY BOY 2053 AMBER
@ 8 12 7 | DESERT ROSE A&M PROMO/INTERSCOPE STING FEATURING CHEB MAMI 6 6 6 8 | FREAKIN' IT (T) 00 COLUMBIA 79341/CRG 1 WILL SMITH
1 7 7 9 RAINBOW COUNTRY EDEL AMERICA 006919 BOB MARLEY VS. FUNKSTAR DE LUXE 1 7 7 2 NATURAL BLUES (T) (x) v2 27639 t MOBY
8 3 1 8 AMERICAN PIE MAVERICK PROMO/WARNER BROS. 1 MADONNA 8 8 9 24 | SUN IS SHINING (T) (x) EDEL AMERICA 005880 BOB MARLEY VS. FUNKSTAR DE LUXE
9 ! 2 10 | THINK IT OVER JELLYBEAN 2556 JENNIFER HOLLIDAY _9_ 10 10 11 SHAKE YOUR BON-BON (T) (x) C2/COLUMBIA 79334/CRG t RICKY MARTIN
10 10 16 7 SENSE OF DANGER PAGAN PROMO/ARK 21 PRESENCE FEATURING SHARA NELSON 10 11 14 97 PUSSY (T) (X} ANTLER SUBWAY 1031/NEVER LORDS OF ACID
11)| 13 | 20 ) BE WITH YOU INTERSCOPE PROMO ENRIQUE IGLESIAS 1 | 12 | 12 11 | PUSH IT (X) WARNER BROS. 44782 1 STATIC-X
12 11 4 10 | THE CHASE LoGIC 73087 1 GIORGIO MORODER VS. JAM & SPOON 12 9 8 12 | TAKE A PICTURE (T) (X) F-111/REPRISE 44788/WARNER BROS. t FILTER |
13 15 22 6 WHY CAN'T YOU BE REAL NERVOUS 20411 BYRON STINGILY 13 16 18 13 I SEE YOU BABY (T) (X) JIVE ELECTRO 42646/JIVE t GROOVE‘ARM_ADA
17 28 5 IF IT DON'T FIT GROOVILICIOUS 210/STRICTLY RHYTHM ABIGAIL | 14 15 11 6 TEMPERAMENTAL (T} (X) ATLANTIC 84654/AG EVERYTHING BUT THE GIRL
@ 19 | 32 4 | BETTER OFF ALONE REPUBLIC 156798/UNIVERSAL ALICE DEEJAY 15)| 20 | 26 6 | SHACKLES (PRAISE YOU) (T) (x) C2/COLUMBIA 79347/CRG MARY MARY
16 14 8 10 | JUMP FOR JOI (THE MILLENNIUM MIXES) NERVOUS 20417 JOI CARDWELL 16 14 — 3 THINK IT OVER (T) (X) JELLYBEAN 2556 JENNIFER HOLLIDAY
17 16 9 12 | WHEN THE HEARTACHE IS OVER VIRGIN 38691 t TiNA TURNER 17 22 21 13 B—ELIEVE (T} (X) WARNER BROS. 44576 t CHER
18 12 11 13 PLANET LOVE (FROM THE MOVIE “FLAWLESS") JELLYBEAN 2578 TAYLOR DAYNE 18 23 19 4 THE LAUNCH/YOU GOT MY LOVE (T} (X) GROOVILICIOUS 094/STRICTLY RHYTHM DJ JEAN
19 | 21 30 6 | SHACKLES (PRAISE YOU) C2 79347/COLUMBIA 1 MARY MARY 19 13 [ 49 6 PLANET LOVE (FROM THE MOVIE “FLAWLESS") (T) (X) JELLYBEAN 2578 TAYLOR DAYNE
20 18 19 9 LA LA LA MOONSHINE 88467 THE FRESHMAKA 20 | 21 22 18 | SUN IS SHINING (THE REMIXES) () (x) TUFF GONG/PALM PICTURES 7023/RYKODISC BOB MARLEY
@ 6 | 37 4 | RELEASE REAL WORLD PROMOVIRGIN AFRO CELT SOUND SYSTEM 21 | 24 | 20 | 84 | SUAVEMENTE (T)(X) SONY DISCOS 82795 t ELVIS CRESPO
22 | 5| 33 5 HARD NIGHT EDEL IMPORT PHUNKY DATA —emt GREATEST GAINER BEee— ;
(23] 8 | 3¢ | 5 | HEAVEN'S EARTH NETTWERK 33101 DELERIUM (22| 33 | 32 | 3 | STILLIN MY HEART () ) CAPITOL 58807 1 TRACIE SPENCER
31 36 3 DRAMA ON THE DANCEFLOOR NITEGROOVES TRACKS 116/KING STREET ~ HIDEKI FEAT. PAUL E. ALEXANDER 23 | 19 15 2 NIXED BIZNESS (1) 00 DGC/GEFFEN 497272/INTERSCOPE BECK
25)| 35 | 46 3 | SHARE MY JOY AVEX 12032/KING STREET GTS FEATURING LOLEATTA HOLLOWAY 28 | 17 | 13 | 47 | SEXUAL (Ll DA DI (1) (0 ToMMY BOY 381 AMBER
26 | 27 | 29 | 7 | PRAISE THE DJ TOMMY BOY SILVER LABEL 2024/TOMMY BOY ROSAKA 25 | 26 | 37 | 3 | STOPPLAYING WITH MY MIND (1) (6 STRICTLY RHYTHM 12585 BARBARA TUCKER FEAT. DARRYL D'BONNEAU
27)| 34 | 39 4 | 1LOVE YOU NETTWERK PROMO/ARISTA SARAH MCLACHLAN % | 25 | 1 4 | MISSING YOU (T) 00 NERYOUS 20271 KIM ENGLISH
A 2 | VWILL LOVE AGAIN COLMBIA PROMO LARATRABIAN 21| 18 | 17 | 5 | rmoutTa LOVE m ) pavLIGHT 79350/EPIC t ANASTACIA
29 | 30 21 10 | WHAT A GIRL WANTS RCA 60224 1 CHRISTINA AGUILERA
—l HOT SHOT DEBUT BB
-l POWER PICK Bme— 28)| NEWP | | | PLAYGROUND LOVE (X) SOURCE S6573/ASTRALWERKS t AIR
i : : D eIl coan SagerEn 29)1 31 23 18 | HE'S ALL | WANT (T) (X) BLACK MOON 97061/v2 ANGELMOON
31 | 33 | 24 | 10 | LET NO MAN PUT ASUNDER MCA 155708 MARY J. BLIGE 30 | 27 | 33 | 34 | 9PM (TILL | COME) (T) (X) RADIKAL 99004 t ATB
32 24 17 11 BARBER’S ADAGIO FOR STRINGS MAVERICK PROMO/WARNER BROS WILLIAM ORBIT 31 36 o 9 HOLE IN THE WALL (X) WALDOXY 2386/MALACO MEL WAITERS
33 32 26 9 COMMUNICATION (SOMEBODY ANSWER THE PHONE) TOMMY BOY SILVER LABEL 2063/TOMMY. BOY MARIO PUI 32 2 2 23 | ALL OR NOTHING/DOV'E UAMORE (1) (x) WARNER BROS. 44774 1 CHER
34)| 33 | 43 | 3 | STOP 550 MUSICPROVOEPIC HONISEEADS 33 | 32 | 38 | 80 | MUSIC SOUNDS BETTER WITH YOU (x) ROULE 38561/VIRGIN t STARDUST
35 20 13 13 | STOP PLAYING WITH MY MIND STRICTLY RHYTHM 12585 BARBARA TUCKER FEAT. DARRYL D'BONNEAU 34 30 27 10 IT FEELS SO GOOD (T) FARM CLUB/REPUBLIC 156247/UNIVERSAL 1 SONIQUE
386)| 37 | 42 | 3 | IF YOU BELIEVE REPRISE 44842 SAShiA 35 | 35 | 31 | 29 | 1INEED TO KNOW (T) (x) COLUMBIA 79251/CRG 1 MARC ANTHONY
37 | 22 | 15 | 12 | SSST..(LISTEN) NERVOUS 20406 JONAY 1 36 | 34 | 28 | 21 | NEW YORK CITY BOY (1) (X) SIRE 35014 1 PET SHOP BOYS
38 | 23 | 18 | 1l | THERE YOU GO LAFACE PROMO/ARISTA ¥ EiNK 37 | 28 | 29 | 5 | WOKEUP THIS MORNING (X)STREETBEAT069  VINNIE PAULEONE & THE BA DA BING ORCHESTRA
39 | 29 | 25 PRIGE] MOVE YOUR BODY JeLLYGEAN 2560 e JOHNNYVICIOUSIEEAT JUDYLALBRNESE 38)| NEWP | | | GOT ALOVE FOR YOU (T) GROOVILICIOUS 114/STRICTLY RHYTHM HEAVEN FEATURING REINA
—=mll HoT SHOT DEBUT BEee— 39 | ¥ ] 35 | 61 | BLUE MONDAY (T) (x) F-111/REPRISE 44555WARNER BROS. t ORGY
NEW ) 1 | DON'T KNOW WHAT YOU WANT BUT t CAN'T GIVE IT ANY MORE SIRE PROMO 1 PET SHOP BOYS RE-ENTRY 16 GET IT ON TONITE (T) DEF SOUL 562576/IDJMG 1 MONTELL JORDAN
. 43 | 45 3 | BE ENCOURAGED RAMPAGE 0111 DAWN TALLMAN 49 | — | 37 | BODYROCK (1) (X) V227595 f MOBY
42 | 36 | 38 6 | TURN ME OVER JELLYBEAN 2573 WONDERBOX 42 | 38 | 36 | 11 | SSST..(LISTEN) (T) (X) NERVOUS 20406 JONAH
4 | — 2 WORK THAT BODY (REMIX) WEST END 1002 TAANA GARDNER NEW b IF YOU BELIEVE () (X) REPRISE 44842 SASHA
8 | — i ALLELUIAS MAVERICK PROMO/WARNER BROS. SOLAR TWINS 4 | 4 4] 38 | BOOM, BOOM, BOOM, BOOM!! (T) (X) GROOVILICIOUS 0BY/STRICTLY RHYTHM 1 VENGABOYS
45 | 38 | 35 | 10 | HERE I AM DEFINITY 007 BOBBY D’AMBROSIO FEATURING KELLI SAE 47 | — | 4 | SOLA ()X RMM 840912 INDIA |
NEW ) 1 NATURAL BLUES v2 27639 1 MOBY 46 | 40 | — 2 MIRROR MIRROR (X) ATLANTIC 8£666/AG M2M
(41)| NEWD 1 START THE COMMOTION IDEAL 0024/MAMMOTH THE WISEGUYS RE-ENTRY J IT'S A FINE DAY (T) (X) RAMPAGE 70104 MISS JANE
48 42 23 13 UP IN FLAMES C2 79308/COLUMBIA t SATOSHI TOMIIE FEATURING KELLI ALl 48 48 — | 101 | MY ALL/FLY AWAY (BUTTERFLY REPRISE) (M) (T) (X) COLUMBIA 78822/CRG t MARIAH CAREY
49 | 49 | 4 3 ALIVE RCA PROMO JENNIFER BROWN 49 | 39 | 39 | 40 | 1wILL GO WITH YOU (CON TE PARTIRO) (1) (x) EPIC 79202 t DONNA SUMMER
50 | 4l 31 13 | STOP THE ROCK 550 MUSIC 79313/EPIC t APOLLO FOUR FORTY RE-ENTRY % MUCHO MAMBO (SWAY) (1) (X) JELLYBEAN 2570 SHAFT

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
anywhere in the top 50. t Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 2000,

Billboard/BP) Communications.

DANCE TRAX

(Continued from preceding page)

DJs are all about the fame, the
money, and the three hours of play-
ing all the latest, obvious records.”

In the title chapter, disco veteran
Robbie Leslie discusses the early
days of dance music, noting, “Back
in the '70s and '80s, having unre-
leased tracks was still a source of
status . . . Introducing new music can
be the best part of the night. But if
something is played just because it’s
new and unheard, the program
becomes two-dimensional.”

One of the book’s most refreshing

remarks, though, arrives via Fran-
cois K.: “For Larry Levan, or David
Mancuso, or Nicky Siano—these
people who started the early New
York movement—there was always
this element of being in the crowd,
the feeling that through the record,
the DJ was speaking directly to you.
I question whether DJs that are just
coming up now understand that
[dynamic] or are aware that it actu-
ally exists and takes place. I'm after
that cathartic experience where you
feel that it changes your life.”

Potent observations like these
made by Leslie and K. should be
memorized by every DJ—both the
novice and the seasoned pro.

Readers looking for a comprehen-
sive history of dance music or an all-
inclusive DJ tome are advised to look
elsewhere. As Reighley so succinet-
ly writes in the book’s introduction,
“Let other authors concentrate on
these individual angles. The only
dynamic that seemed truly suitable
to capture the essence of DJ culture
was to move between a variety of

topics and show how they interre-
late.”

If it’s less words and more graph-
ics you desire, look no further than
the similarly titled “Searching For
The Perfect Beat” (Watson-Guptill
Publications), which is appropriately
subtitled “Flyer Designs Of The
American Rave Scene.”

Except for the fascinating intro-
duction penned by New York Times
music critic Neil Strauss, and a few
words from the authors (the Earth
Program Ltd., a New York-based

multimedia company), the book is a
virtual kaleidoscope of color that
chronicles the art form’s progression
from black-and-white photocopies.to
five-color die-cut foldouts.

Additionally, each flier acts as a
piece of club culture history, docu-
menting a rave’s date and location,
as well as the DJs, artists, promot-
ers, and sponsors that helped make
the event a reality. And in most
instances, the designer(s) responsi-
ble for each flier is credited. Visual-
ly stimulating, indeed.
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RIAA Honors Alabama. The Recording Industry Assn. of America has named
Alabama the country group of the century. RCA Label Group senior VP/GM Butch
Waugh surprised the group with the honor when he called its members onstage

at the company’s annual boat show during the Country Radio Seminar. In accept-

ing the accolade, Alabama lead vocalist Randy Owen thanked everyone involved
in the band’s career and also acknowledged country radio for all the money that
has been raised to support St. Jude Children’s Research Hospital. Pictured, from
left, are Waugh, RCA Label Group Chairman Joe Galante, and Alabama’s Jeff
Cook, Owen, and Mark Herndon. Not pictured is Alabama’s Teddy Gentry.

Gapitol Has ‘Faith’ In Wariner Set

BY JIM BESSMAN

NEW YORK—With his last album,
“Two Teardrops,” having just
Jjoined its predecessor, “Burnin’ The
Roadhouse Down,” in achieving
gold status, Capitol artist Steve
Wariner is on a career roll—but it’s
still business as usual.

“The minute I finished ‘Two
Teardrops,” I started making my
next album,” says Wariner, whose
new set, “Faith In You,” comes out
May 9. “But I'm always looking
ahead, trying to come up with the
best songs I can, regardless of

trends.”

aony’s Gharlie Robison’s Next Set May
ﬂl!l}lllﬂ If He's The Face Of Male Gountry

S THE SO-CALLED male-country format has qmck—
ly become the most-talked-about new programming
trend (Billboard, March 25), Charlie Robison, who
records for Sony’s Lucky Dog label, has repeatedly been
held up as the male country poster child. At the same
time, alt.country stations are claiming him as their own.
As a result of all this sudden attention, Robison’s “Life
Of The Party” album finally cracked the Billboard Top
Country Albums chart for the first time last week,
debuting at No. 72 nearly 18 months after its release.

guest-host. I'm not trying to brag, but I actually have a
personality. These other guys out there, it’s like, ‘Say
something. I don’t care what it is, but do something dif-
ferent because it’s . . . boring.”

As for alt.country, Robison says, “the Americana for-
mat really gives you credence as an artist. I would like to
fall somewhere in the middle, that half my record gets
played on Americana that definitely wouldn’t get played
on country, because there’s a lot of bluegrass and a lot of
different Tex-Mex kind of stuff. But I'm definitely going
to try on this [next] record to give country as much
ammunition as I can. [Radio is] telling me, ‘On this record
Jjust tone it down a tad, because we really want to make
arunatit.” If these guys want to take a chance on me, I'll
try to give them as much
ammunition as [ ean with-
out compromising my-
self.”

So what’s his idea of
“toning it down a tad?”
For starters, Robison
won't sing as many songs
about murder as he did on
“Life Of The Party.” He'll
also shoot for a slightly

ROBISON

So what does the outspoken Robison make of suddenly
having two different radio camps tugging at his pant
legs? To a certain extent, he feels like he does speak for
and to many of the men disenfranchised by today’s coun-
try radio.
“For what’s going on on
the radio today, I definitely =
feel like an outsider,” he
says. “I feel like I have NaShVIlle
nothing in common with
95% of the the male per- h——
formers. There’s no men CQV\Q
out there for males to iden-
tify with.”
But Robison believes ™
women are as alienated by
today’s country radio as
men. “Country started as a
complete personality-driven, truthful machine,” he says.
With “the Roger Millers and Johnny Cashs and Willie
[Nelsons, fans] wanted to know as much about what they
were going to say or do next [as] what the next single was.
And I feel like that is so missing. It’s so homogenized,
other than—and I'm not trying to kiss my wife’s [Dixie
Chick Emily Robison] ass—but ___
other than their band and Shania |3
[Twain]. Shania gets talked bad about
alot in certain circles, but hell, Shania’s
got more balls than 99% of the men out &
there. I'm proud of women for that. It’s
great. It’s about time.” :
About today’s acts, Robison says, “If
you don’t completely toe the company
line and just go with the PR machine
and say you listen to the Opry every
night even though you're 19 years old, come on . ..
like the wool is getting pulled over people’s eyes.
“When I go onstage or in interviews, I say what I feel,
and T’ll take the blame for that,” says Robison. “If that
hurts my career, that’s fine. But its worked out good for
me. Even though I'm not a big chart-topper or anything
like that, radio stations are always dying for me to come
by, and they want me to do their morning shows and

I feel

by Phyllis Stark

more mainstream produc-
tion. “The last record I
made completely not
expecting to get any country radio play at all,” he says.
“Instrumentation-wise it was a very self-gratifying
record, in that I pretty much did whatever I wanted. I
put bagpipes on it and different stuff like that.”

Robison, a native Texan, is preparing to enter an
Austin, Texas, studio to record his second Sony album,
this time co-producing with Sony’s Blake Chancey. He
Jjokes that he'd like to call the new album “Hot New Latin
Sensation,” although he admits that title may cause some
buyers to feel disappointed once they get the album
home. Prior to signing with Lucky Dog, Robison
released one independent album and one album on
Warner Bros.

But Robison says he’ll move from Lucky Dog to sis-
ter label Columbia for this next album, tentatively due in
August, so he can benefit from an all-out promotional
push and “a regular budget” for marketing. He says he
and the label will do a full setup at country radio. “T will
gladly take that on, because I'd love to give it a shot and
at least say I tried,” he says. “Music means too much to
me to let it kind of die like it is right now.” He admits,
however, that “an enormous amount of success scares
me about as much as no success at all.”

After all that effort, he says, “we’ll see if this ‘poster
child’ thing sticks.”

The Steve Wariner Music (BMI)
writer had a hand in all 13 tracks
on “Faith In You,” whose title
track/ first single was penned with
his fellow Grand Ole Opry star and
frequent co-writing pal Bill Ander-
son. The pair also wrote the album
tracks “Make It Look Easy” and,
with Sharon Vaughn, “Blinded.”

“I always have to have a collabo-
ration with Bill,” says Wariner, not-
ing tnat he also enlisted his “team”
of other songwriting partners, in-
cluding Rick Carnes and Marcus
Hummon, as well as Annie Roboff,
Rodney Crowell, Jim Witter, and
Billy Kirsch. But besides
“always trying to take a
step up as a writer,”
Wariner says that “Faith
In You” shows his devel-
opment as a producer.

“I’ve been proud of my
last few albums,” he says,
“but this album feels like
more of a ‘project’ from
start to finish than just a
collection of good songs.”

The new album is also
his most diverse, says the singer/
songwriter/guitarist/producer.
“Some things were real left turns,
like [lead cut] ‘High Times,’ a con-
temporary-sounding track which
has a lot of experimentation with
drum loops and percussion stuff,
and ‘Longer Letter Later,” a Mexi-
can-sounding song which also has a
lot of studio experimentation—and
castanets and accordion, which I've
never recorded with.”

Wariner notes that “Turn In The
Road” delivers the heavy “Holes In
The Floor Of Heaven” and “Two
Teardrops” sentimentality that
fans have now come to count on,
while “I Just Do” is a Texas swing
song “you’d expect me to be doing
at the Opry on Friday nights. So we
go from one spectrum to another.”

Wariner also singles out “Katie
Wants A Fast One,” a duet with
Garth Brooks, “which is kind of a
cross between Hank Williams’
‘Honky Tonkin’’ and a country
mambo.” Pat Quigley, president/
CEO of Capitol’s Nashville opera-
tion, also praises the cut, which fea-
tures a horn section.

“He’s taking a chance and going
somewhere new musically,” says
Quigley. “Bringing horns to coun-
try radio will be painful, but like
the research says, everything
sounds pretty similar—so why not
a straight-up country song with
horns if there’s already straight
pop with a steel guitar?”

Quigley is equally excited that
Wariner will be the first big test of
Capitol’s “Up Your Arbitron” TV
advertising campaign, which has
been created to promote country
radio through TV album spots (Bill-
board, March 25). “We’ve tested it
with Trace Adkins and Keith
Urban, but Steve’s the first big roll-
out,” says Quigley.

WARINER

Artist Explores With Horn Section, Drum Loops, Mambo Feel

The Wariner TV push com-
mences May 6 in major and smaller
markets and is tailored to each sta-
tion cross-promoted in the spots.
“If they think Steve’s good for their
drive time, we’ll advertise on the
‘Today’ show,” says Quigley. “If
nighttime’s important to them, we’ll
give them the 6 o’clock news—
whatever is best for them, because
they know their market best.”

Noting that the retail communi-
ty “loves Steve Wariner as a per-
son,” Quigley says that in-store
merchandise materials will be
“way above and beyond” and that
“Faith In You” will be
“the most-advertised
product other than Garth
that I've seen. He's com-
ing off two Recording
Industry Assn. of Amer-
ica-certified gold albums
in a row and has some
real good momentum. We
also have some Internet
stuff planned for market-
ing and awareness pur-
poses—not to download
or sell records from.”

Wariner is currently on a radio
promo tour, with stops including
KSCS Dallas, where assistant PD/
music director Linda O’Brian, not
surprisingly, is enthusiastic about
“I Just Do.”

“I played it three times in a row
yesterday on the air—and had
memorized it by the time he got
here,” says O’Brian. “Of course, it’s
a Texas swing song, and when we
get to heaven, that’s what heaven
should sound like. I hope it ends up
as a radio single, even though pro-
grammers are reluctant to play
that style of music. But that’s what
brought us to the dance.”

Wariner, O’Brian adds, is unique
in the format. “There’s nobody else
like him, with the quiet strength re-
flected in his songs and the real
strong sense of what his life is
about and the good things in life.
That’s what makes his albums real-
ly enduring and so appealing to
everyone. There’s something really
easy-going about him. My mother
says that if you cut him he’d bleed
marshmallow cream.”

Marshmallow blood aside, the fi-
nal “Faith In You” cut, “Bloodlines,”
is noteworthy for being an instru-
mental duet with Wariner’s 16-
year-old son, Ryan, who plays gui-
tar, as does 13-year-old brother
Ross, who plays on “High Time.”

“I got in trouble by having Ryan
on the last album, so Ross guilted
me into putting him on this one,”
says Wariner.

Self-managed via Renaissance
Management and currently “in be-
tween agents,” Wariner has no
Faith in You tour plans yet. But in
keeping with his previously stated
custom, he says he’s already writ-
ten two songs for its follow-up
album.
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 156 COUNTRY STA-
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. g

Broadcast

7 7 I peyswant

J.TAYLOR (D.DODSON,B.LAWSON} ASYLUM ALBUM CUT/WRN t

CD maxi-single availability. © 2000, Billboard/BP{ Communications.

z [5 z Z
x|, X 4 O | < E o | p=i ¢ O E < E
28|28 |3g|¢ TITLE ARTIST | %5 fﬁ BE|Eg|g%| TITLE ARTIST | %5
2|3z |2 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & Fz2| 32| 2| 35| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & &
Bo—— F— IT'S ALWAYS SOMETHIN’ JOE DIFFIE
No. 1 _@ 421 83 | 10 | 530K WILSON (M GREEN.AMAYO) epCaBUMOUTT | O
1 1 1 22 HOW DO YOU LIKE ME NOW?! 5 weeks at No. 1 TOBY KEITH 1 40 39 37 9 THE BLUES MAN ALAN JACKSON 37
J.STROUD.T.KEITH (T.KEITH,C.CANNON) () DREAMWORKS 459041 1 K STEGALL (H.WILLIAMS JR) (V) ARISTA NASHVILLE 13193
THE BEST DAY GEORGE STRAIT YOU'LL ALWAYS BE LOVED BY ME BROOKS & DUNN
2 Z 16 | | BROWN.G STRAIT (C.CHAMBERLAIN,D.DILLON) (V) MCA NASHVILLE 172147 2 44030 9 | B.GALLIMORE.R.DUNN,K BROOKS (R.DUNN,T.MCBRIDE) (C) (V) ARISTA NASHVILLE 13198 4
3 3 3 2% LESSONS LEARNED TRACY LAWRENCE 3 41 42 5 MURDER ON MUSIC ROW GEORGE STRAIT WITH ALAN JACKSON 11
T.LAWRENCE,F. ANDERSON,B.CARR (T.LAWRENCE,P.NELSON,L.BOONE} ATLANTIC ALBUM CUT t T.BROWN,G.STRAIT (L. CORDLE,LSHELL) MCA NASHVILLE ALBUM CUT
LOVE'S THE ONLY HOUSE MARTINA MCBRIDE DO WHAT YOU GOTTA DO GARTH BROOKS
4 4 4 22 | 1 MCBRIDE,P WORLEY (T.DOUGLAS,B.CASON) wRCAGs933T | 43 | 32 | 25 | 16 | i RevnoLDs (P.FLYNN) (V) CAPITOL 58845 13
BEEN THERE CLINT BLACK WITH STEVE WARINER 800 POUND JESUS SAWYER BROWN
@ 5 6 14| 5 BLACK (C.BLACK 5. WARINER) (V) RCA 65966 1 ’ 46 | 45 | 12 | 45 \ILLER M MCANALLY (B.MADDOXP.W.THORN) CURB ALBUM CUT t 2
@ 6 9 25 CARLENE PHIL VASSAR 3 48 52 8 SOMETHING TO WRITE HOME ABOUT CRAIG MORGAN 15
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Tracks, up 235 plays

by Wade Jessen

MAN OF STEEL: With a male vocalist nomination from the Academy
of Country Music (ACM) and a fifth week atop Hot Country Singles &
Tracks with “How Do You Like Me Now?!” (DreamWorks), it’s looking
as though this is Toby Keith’s big year. Even if Keith doesn’t carry home
the ACM “Hat” trophy, he’ll be performing the song on the awards tele
cast May 3 on CBS. As history often shows us, performing can pack a
bigger punch than winning when it comes to post-show album sales

On the radio, “How Do You Like Me Now?!” closes 91 detections ahead
of George Strait’s “The Best Day” (MCA Nashville), which gains one
play to bullet for a fourth week at No. 2.

As many programmers fine-tune their radar screens for more male-
oriented songs in the same vein as Keith's hit, WNUC Buffalo, N.Y,, is
the first of our monitored stations to have been given a complete make-
over to cater to men. PD Chris Atkins tells Country Corner that Keith’s
male attitude song is in good company at the top of the chart. “Look at
the top three [titles] on the chart—Strait’s song is aimed at dads and
sons. Then there’s Tracy Lawrence’s ‘Lessons Learned,” with a deep

Atkins says that while his station isn’t the only one in the format talk-
ing up the male concept, “we're the first to really make a big deal out
of it, because we see the problem as a pop vs. country thing, especially
[Keith's song]. It's more of a male celebratory message, not a female-

On Top Country Albums, “How Do You Like Me Now?!” scans more
than 14.000 units to finish at No. 10,

STILL PLENTY OF POP: LeAnn Rimes bows on Hot Country Sin-
gles & Tracks at No. 65 with “I Need You,” a single from the “Jesus—
The Epic Mini-Series” soundtrack, one of two new sets issued by EMI
Christian Music Group in conjunction with the CBS series set to air

Sparrow’s soundtrack piece sells approximately 8,000 units to bow
at No. 4 on this issue’s unpublished Top Contemporary Christian list
and features tracks by Lonestar, Yolanda Adams, Hootie & the Blow-
fish, Sarah Brightman, and others. That title began scanning March
28, along with “Jesus—The Epic Mini-Series: Original Score,” released
on EMI’s Angel imprint, which was produced, composed, and conduct-

“I Need You” will be jointly promoted to country stations by Curb
Capitol’s Nashville division. For recap purposes, those companies
will split year-end credit evenly in the label category.

Meanwhile, Trisha Yearwood’s “Real Live Woman” (MCA Nashville)
scans 53,000 to enter Top Country Albums at No. 4 and The Billboard
200 ut No. 27. The lead single jumps 20-16 on Hot Country Singles &

“Real Live Woman” is Yearwood’s seventh set of new, nonseasonal
material and her third such set to bow in the top five on the country list.

BY DEBORAH EVANS PRICE

NASHVILLE—Emmylou Harris
fans have reason to rejoice this
spring, as two of the songbird’s land-
mark album’s are being issued on
CD for the first time in the U.S.
“Cimarron” and “Last Date”—orig-
inally released in 1981 and 1982, re-

9, featuring new bonus tracks and
never-before published photos.

“It’s like meeting with two old
friends I haven’t seen in a long time,”
says Harris about the reissues.

“We were well aware there were
several great Emmylou records that
Warner Bros. had in their catalog,”
says Steve Wilkison, VP/GM of
Nashville-based Eminent, the label
that released Harris’ 1998 “Spyboy”
album. “We thought we should pur-
sue some of those for reissue.”

Brian Ahern, who originally pro-
duced both albums, has digitally
remastered the CDs. “Cimarron,”
Harris’ 10th album for Warner Bros.,
includes the hit singles “Born To Run,”
“Tennessee Rose,” and “If T Needed
You,” a duet with Don Williams. The
album stayed on the Billboard country
albums chart for 42 weeks, peaking at
No. 6. The reissue CD features the
bonus track “Colors Of Your Heart,”
penned by Rodney Crowell, a former
member of Harris’ famed Hot Band.
The tune was the B-side of the 45-rpm
single “Born To Run.”

“Last Date” is a live album, re-
corded by Harris with the Hot Band
at a series of honky-tonks in Cali-
fornia in 1982. The album spent 32
weeks on the Billboard chart, peak-
ing at No. 9 and spawning the hit sin-
gles “(Lost His Love) On Our Last
Date” and “I'm Movin’ On.”

Although Harris has released oth-
er live work, including three tracks on
“Elite Hotel,” the 1992 album “Live At
The Ryman,” and “Spyboy,” this was
her only live set with the Hot Band.
The reissue of “Last Date” includes
two new bonus tracks: “Another Pot
O’ Tea” and “Maybe Tonight.”

“The wonderful thing about work-
ing with Emmylou was the inclusion
of the band in the recording process,”
says Steve Fishell, an acclaimed
pedal steel guitar player who was a
member of Harris’ Hot Band from

1980-89. “It was a great experience
for me. Everything I know about
working in the studio I learned from
Emmylou Harris and Brian Ahern.”

Fishell played on one cut on Harris’
“Evangeline” album, but “Cimarron”
marked the first album he participat-
ed in fully. “I felt like I was a part of
the fold,” he recalls fondly. “Emmy’s
thing in the studio is to just make you
feel like you have as much freedom as
you need to express yourself, and it’s
a wonderful situation to be in.

“I remember they encouraged me
to ‘bring your closet full of weird
instruments down,’” he continues. “I
brought down a guitar for ‘Born To
Run’—an acoustic slide guitar called
a Weissenborn . . . an acoustic Hawai-
ian guitar from the 1920s.
It’s the ancestor of the
dobro. I was thrilled they
would even take to some-
thing like that and allow me
to express myself on an
instrument like that.”

Harris’ sense of musi-
cal adventure wasn’t at all
confined to the studio, as
evidenced by her ap-
proach to the “Last Date” album.
“‘Last Date’ was the greatest chal-
lenge I'd ever had as a musician,
because it was a project of new mate-
rial done in a live setting,” says
Fishell, a Nashville-based producer
who has worked with the Mavericks
and Pam Tillis, among others.

“I believe it was one of the first
albums done in that fashion,” he
adds. “Usually live albums include
past material, sometimes greatest
hits, songs that are familiar to the
audience. Emmylou always wanted
to challenge her audience, never took
the easy road. I think she always
trusted that her constituency would
follow her in different directions and
allow her the freedom to express
herself in different ways.

“When it was suggested that we
do a live record, it was a shock to
know that we wouldn’t be doing any
past material. So we really had to re-
hearse long and hard,” says Fishell.
“The results were satisfying, but it
was sometimes terrifying recording
the material, because it was like
recording sessions done in front of a

COVER OF “CIMARRON"

= Eminent Reissues Two Harris '80s Treasures

live audience. It wasn’t like we’d
been touring this stuff and rehears-
ing it for six months. These were
brand-new songs, and thus you find
the record has that vitality. We're
definitely on the edge of our seats.”

Fishell, who provided Eminent
with photos, backstage passes, and
other memorabilia to use in the pack-
aging of the CDs, says his 10 years
with the Hot Band were “remark-
able. [Harris] was such a great artist
to be with. Every night was like a
Grammy-winning night through the
monitors as you listened to her voice.
Her consistency [is] astonishing.”

Harris has such a devoted and
enthusiastic following that expecta-
tions are high for these reissues.
“These are albums people
have been looking for,”
Wilkison says.

“Cimarron” had previ-
ously been available on
CD only in Germany, and
“Last Date” has never
been available on CD at
all, Wilkison says. “ ‘Last
Date’ is the only live
album with her famed Hot
Band. People will be excited about
finally being able to get these albums
on CD. These are two of Emmylou’s
classic recordings.”

Tower Nashville GM Jon Kerli-
kowske feels the reissues have strong
sales potential. “I'm sure they’ll both
do well, especially in this market,” he
says. “Emmylou is very popular, and
her fans buy everything.”

The CDs both include songs lyrics,
liner notes by Nashville journalist
Brian Mansfield, previously unpub-
lished photos, and comments from
Fishell and other former band mem-
bers, including Michael Bowden and
Barry Tashian.

Wilkison says Eminent plans to
support the releases with “consumer
advertising and retail co-op adver-
tising” and to service the projects to
country and triple-A stations.

Harris, the 1999 recipient of the
Billboard Century Award, will con-
tinue to tour throughout the spring
and summer, increasing consumer
awareness of the reissues. Wilkison
says the label will also promote the
releases on its Web site.
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BMi/Keith Sewell, BM|/Ten Ten, BMI) WBM

TWILL..BUT Without Anna, ASCAP/Magnolia Hil,
ASCAPMcSpadden-Smith, ASCAP) C

JIMMY'S GOT A GIRLFRIEND (WB, ASCAPMaverick,
ASCAP/Notes To Mussc ASCAP/Sony/ATV Cross Keys,
ASCAP/Ron Hai y/ATV Tree, BMI) HLAVBM
JusT B)ECAUSE SHE LIVES THERE (Sony/ATV Cruss Keys,

KISS ME NOW (Mark Spiro, BMI/Hidden Words, BM|/Universal-
MCA, ASCAP/Gary Burr, ASCAP) WBM
LESSONS LEARNED (SLL, ASCAP /ATVCmss Keys,
ASCAP/Sony/ATV Tree, BMU/Asifits, BM
LETS LOVE (Songs Of Nashvnlle Dreameks BMI/Cher-
Rrver BMVWamer Tamerlane, BM/Goiden Wheat,
BMG, BM)Sitverldss, BMI) CLWHL/WBM
LET'S MAKE SURE WE KISS GOODBYE (Vinny Mae, BMI) WBM
LOVE'S THE ONLY HOUSE( /ATVTree BMBuzz Cason,

ASCAP/Southem Writers
LOVE YOU AINT SEEN THE EASIOF ME (WBM, SESAC)

[ o B S B RBR K & &

=R

58 LOVIN' YOU AGAINST MY WILL (Sony/ATV Tunes, ASCAP/Trick
Kniee, ASCAP) HL

73 THE MEMORY IS THE LAST THING TO GO (WB, ASCAP/Zomba,
ASCAP) WBM

)
21 MENEITHER (EMI April, ASCAP/Sea Gayle, ASCAP) HL
24 MORE (Wamer-Tamerane, BM|/Golden BMIMcHuge,
BMNolurteer Jam, ASCAP/Go-To-Del, ASCAP) WBM
42 MURDER ON MUSIC ROW (Wandachord, BM/Shell Point,
BMV/Pier Five, BMI)
10 MYBEST FRIEND (Careers- BMG, BMI/Sitveskiss, BMI} HL
B oo, kot S
Jorgan, mstein
lis, %%JBM

) OUT HERE IN THE WATER (Rebecca Lynn Howard, ASCAP/Ten-
n River, /106, ASCAPMWB,
-A Wheehe ASCAP/Big Red Trac-

for, ASCAP)

30 PRAYIN' FOR DAYLIGHT (Wamer-Tameriane, BMVCareers-BMG,
BMI/Sontanner, BMI) HL/WBM

16 REAL LIVE WOMAN (Cryner Way To The Bank, SESAC/Child

Bride, SESAC) _
61 ROCKTH COUNTR LS O G
tional, BMYLoon Echa, BM/Zoma, BMITWBM
5 S mn THE GIRL FOR YOU (Wamer Tamesiane, BMYMather

Ty Bl e, B Y
SHE'S MORE (Siarstuck Wrters Goup, ASCAP Gl N,

ASCAPMWamer-Tamerlane, BM/Crutchield, BMI) HL/AWBM
20 SMILE (DreamWorks, BMVFoIIazoo ASCAPMusic Of

Wi ASCAP) CLM
INGS NEVER ())HANGE (Waltz Time, ASCAP/Rick Hall,

47 SOME i
WRITE HOME ABOUT (Stewart Wames,

ASCAP/EMI
4  SOMETHING
BMU/Triple Shoes, BMU/Acuff-Rose, BMI) HL

STUCK N LOVE (Gar Nlcfl)lsmASCAP LIZHrdBMl)

THAT'S THE BEAT OF A HEART (Kodeko

ASCAP/TFC, ASCAP/Songs Of Universal, BMVFrﬂySmean

eties, BMI) WBM

UNBREAMBLEHEART(B&E&MASCAPM
’WB, ASCAF) WBM

ASCAPMB,

UNCONDITIONAL (Starstruck Whiters Group, ASCAP/Glen Nikid,
ASCAP/Songs Of Universal, BMI) HLAYBM

UP NORTH (DOWN SOUTH, BACK EAST OUT WEST) (iving
BMIAImo, ASCAP) WBM

TMEWAVYOULOVEME(EIm ASCAP/Scott And Soda,

o 8B B B ain

2
}.
g
-
%

1 WHATI EEDTO DO (Careers- BMGBMVBdeey BM/Cut Out,
Who ishers, ASCAP) HL

/Two
70 WHENYOU ME(FOfIceOmm W/Sthxsl'lakt
o H/Lﬂ\ee's One, ASCAP/Starstruck Angel, BMIMalloy's Toys,
51 WHEN YOU NEED MYLOVE (EMI Blackwood, BMHatley Creek,
BMVStamu Angel, BMD HL

For The Man, BMUniver-
VMI Nance,

L TCH ALWAYS BE LOVED BY ME (Sony/ATV Tree, BM/Show-

billy, BMI) HL
2 JR EVERYTHING ( Of Nashwilie DreamWorks,
BMU/Cherry River, BMUBMG Songs, ASCAPfessiree Bob, ASCAP)
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TOP GOUNTRY ALBUMS

AND PROVIDED BY

COMPILED FROM A NATIONAL SAMPLE OF
RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED, COMPILED,

SoundScan®

£18131]3 gl 1218133 8
2| 5| 2| ¢|ARTIST TITLE | X 2| 5| 3| ¢€|ARTIST TITLE | £
= | 3| « | = | IMPRINT&NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = | 3| o~ | = | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a
-l NO. 1 BE— 38 | 37 | 36 | 100 | MARK WILLS A MERCURY 536317 (11.98/17.98) BB WISH YOU WERE HERE 8
1 1 2 31 | DIXIE CHICKS A* MONUMENT 69678/SONY (11.98 EQ/12.98) 20 weeks at No. 1 FLY 1 39 | 38 | 45 | 52 | JOHNNY CASH COLUMBIA 69739/SONY (7.98 EQ/11.98) 16 BIGGEST HITS 18
2 2 1 4 S&q&&%ﬁ?}%%o ez ad LATEST GREATEST STRAITEST HITS 1 40 39 41 73 | TOBY KEITH @ MERCURY 558962 (11.98/17.98) GREATEST HITS VOLUME ONE 5
e = GREATEST GAINER BEe— 41 | 40 | 39 | 43 | CHRIS LEDOUX CAPITOL 99781 (10.38/16.98) 20 GREATEST HITS | 17
3| 3 3 21 | FAITH HILL A® WARNER BROS. 47373/WRN (11.98/17.98) BREATHE | | 42 | 43 | 43 | 86 | WILLIE NELSON LEGACY 69322/COLUMBIA (7.98 EQ/11 98) 16 BIGGEST HITS | 29
—=amll HOT SHOT DEBUT BE— NEWD | | JOHN BERRY CAPITOL 24740 (10.98/16.98) GREATEST HITS | 43
()| NEWDP | 1 | TRISHA YEARWOOD MCA NASHVILLE 170102 (11.98/17.98) REAL LIVE WOMAN | 4 4 | w | 12 | 2 | ROYD. MERCER HOW BIG'A BOY ARE YA? VOLUME 6 | |5
5 4 4 126 | SHANIA TWAIN 7 MERCURY 536003 (12.98/18.98) - COME ON OVER 1 15 18 27 | TRACE ADKINS CAPITOL 96615 (10 98/16.98) MORE.. g
6 ) B 44 | LONESTAR A?BNA 67762/RLG (10.98/16.98) LONELY GRILL 3 % | a5 | 1 | a1 | ALABAMAA e TRECOEE. A (NEEEIONE HiE ,
7 6 6 | 114 | DIXIE CHICKS A° MONUMENT 68195/SONY (10 98 E/17.98) (IR} WIDE OPEN SPACES | | RCA 67633/RLG (19.98/28.98) i '
8 | 7 | 7 | 48 | TIMMCGRAW A CURB 77942 (109817 98) A PLACE INTHESUN | 1 47 | 41 | 47 | 45 | DWIGHT YOAKAM ' LAST CHANCE FOR ATHOUSAND YEARS: GREATEST HITS FROM THEQOS | 19
9 8 8 | 47 | SHEDAISY A LYRIC STREET 165002/HOLLYWOOD (10.98/16.98) (B THE WHOLE SHEBANG | 6 53 | 63 | 9 | KEITH URBAN CAPITOL 97591 (1098/16.98) KEITH URBAN | 48
10 ) 11 22 | TOBY KEITH DREAMWORKS 45020%/INTERSCOPE (11.98/17.98) HOW DO YOU LIKE ME NOW?! 9 49 | 42 38 4 JENNIFER DAY BNA 67799/RLG (10.98/16.98) BB THE FUN OF YOUR LOVE | 36
11 | 12 | 12 | 47 | KENNY ROGERS @ DREAMCATCHER 004 (11.98/16.98) SHE RIDES WILD HORSES 6 50 | 47 | 46 | 57 | GEORGE STRAIT A MCANASHVILLE 170050 (11.98/17.98) ALWAYS NEVER THE SAME 2
12 10 10 23 ALAN JACKSON A ARISTA NASHVILLE 18892 (10.98/17.98) UNDER THE INFLUENCE 2 51 16 40 32 | ASLEEP AT THE WHEEL DREAMWORKS 450117/INTERSCOPE (10 98/16 98) [T RIDE WITH BOB 24
13 | 11 | 9 | 12 | MARK WILLS @ MERCURY 546296 (11.9817.98) PERMANENTLY | 3 52 | 48 | 51 | 25 | JEFF FOXWORTHY WARNER BROS. 47427/WRN (10 98/16.98) GREATEST BITS | 17
14 | 14 | 14 | 57 | KENNY CHESNEY A BNA67655RLG (1098/16.98) EVERYWHERE WEGO | 5 53 | 55 | 56 | 28 | BROOKS & DUNN @ ARISTA NASHVILLE 18895 (10.98/16.98) TIGHT ROPE | 6
15 1 13 |13 120 | MARTINA MCBRIDE @ RCA67824RIG(1098/1698) EMOTION | 3 54 | 50 | 57 | 28 | YANKEE GREY MONUMENT 69085/S0NY (10.98 £Q/16.98) UNTAMED | 41
—eml] PACESETTER IS 55 | 52 | 43 | 29 | JOHN PRINE 0H BOY 019 (9.98/15.98) IN SPITE OF QURSELVES | 21
L R . Bt 5T P s ot T ot LU S8 56 | 51 | 55 | 22 | VARIOUS ARTISTS Urv 545203 UNVERSAL (10.98/17 98) SUPERSTAR COUNTRY HITS | 21
@ 17 26 19 | REBA MCENTIRE @ MCA NASHVILLE 170119 (11.98/17 98) SO GOOD TOGETHER ]
18 | 15 | 15 | 23 | LEANN RIMES A CURB 77947 (10.98/17.98) LEANN RIMES 1 S |, 2§ KD J L‘;‘%‘\Q‘SB;{QHGGWRN (9.98 CD) SHRERNSIERRES VEPUMSIEFIRAHISTRIM Y D
19 18 1% 9 WYNONNA CURB 541067/MERCURY (10.98117 98) NEW DAY DAWNING 5 58 | 58 | 59 | 83 | ALAN JACKSON A ARISTA NASHVILLE 18864 (10.98/16.98) HIGH MILEAGE | 1 |
20 | 22 | 25 | 43 | ANDY GRIGGS Rca 67596/RLG (10.98/16.98) YOU WON'T EVER BE LONELY | 15 59 | 59 | 61 | 8 | CLAY WALKER @ GIANT 24700/WARNER BROS. (10.98/16.98) GREATEST HITS 9
21 | 21 17 1 102 | FAITH HILL A* WARNER BROS. 46790/WRN (10.98/16.98) FAITH 2 60 | 57 53 54 | TRACY LAWRENCE ATLANTIC 83137/AG (10.98/16.98) THE BEST OF TRACY LAWRENCE | 13
2 | 20 | 2 52 | MONTGOMERY GENTRY @ COLUMBIA69156/SONY (10.98 EQ/16.98) TATTOOS & SCARS | 10 61 | 6l 65 | 90 | VARIOUS ARTISTS aRISTA NASHVILLE 18850 (10.98/16.98} ULTIMATE COUNTRY PARTY 12
23 | 25 | 23 | 44 | BRAD PAISLEY ARISTA NASHVILLE 18871 (10.98/16.98} [ WHO NEEDS PICTURES | 13 62 | 60 | 58 | 53 | GEORGE JONES EFIC68319/50NY (7.98 EQ/11 98) 16 BIGGEST HITS | 50
2% | 5 29 27 | CLINT BLACK RCA 67823/RLG (10.98/16.98) D'LECTRIFIED 7 63 64 68 48 | MERLE HAGGARD LEGACY 69321/EPIC (7 98 EQ/11.98) 16 BIGGEST HITS 56
25 | 24 | 24 | 48 | JESSICA ANDREWS DREANWORKS 450104 INTERSCOPE (109816 98) I HEART SHAPED WORLD | 24 64 | 62 | 60 | 245 %@ﬁ&&*ﬁ"@g}'g‘oﬁf\(ﬁg‘gﬁ?%) PARTY DOLL AND OTHER FAVORITES | 4
26 | 19 ] 20 | 9 | TRACY LAWRENCE ATLANTIC 83269/AG (10.98/16.98) LESSONS LEARNED | 9 65 | 63 | 62 | 52 | TRACY BYRD MCANASHVILLE 170048 (11.98/17.98) KEEPERS/GREATEST HITS | 5
28 31 23 | GARY ALLAN MCA NASHVILLE 17001 (11.98/17.98) SMOKE RINGS IN THE DARK 9 66 | 65 64 12 | MINDY MCCREADY BNA 67920RLG (4 08/0.98) SUPER HITS | 46
32 | 32 | 24 | ANNE MURRAY STRAIGHTWAY 20231 (19.98/19.98) WHAT A WONDERFUL WORLD 4 67 | 56 | 54 7 HANK WILLIAMS 11} CURS 77949 (10.98/16.98) RISIN' OUTLAW | 54
29 |\ 27 28 46 | CHELY WRIGHT @ ®CA NASHVILLE 170052 (11 9817 98) R SINGLE WHITE FEMALE 15 68 66 69 26 | VARIOUS ARTISTS WARNER 8R0S 47537 (10.98/16 98) COUNTRY FUN 37
30 % 1 G ALECIA £ LI OTT e e s LM DIGGIN T £ NEWD | | MEF;LE HAGGARD SMITH MUSIC GROUP 5000/ECLIPSE (15.98 CD) LIVE AT BILLY BOB'S TEXAS 69
3 el X B IS 2BTHIBRODIC o= T T e ORI ! 70 68 66 45—— JOHN MICHAEL MONTGOMERY ATLANTIC 83185/AG (10.98/16.98) HOME TO YOU 16
2 il N ERE SOUNOTRACKAZ carliolsstoa(lo osil7ss NSRERS T L n 73 | — | 27 | SAWYER BROWN CURB 77902 (1.98/16.98) DRIVE ME WILD 10
LR 201 35, G T HERNDON eRc o L ST A 72 | 67 | 67 | 23 | DOLLY PARTON SUGAR HILL 3900 (12.98/16.98) THE GRASS IS BLUE | 24
4 | 3 34 6 PHIL VASSAR ARISTA NASHVILLE 18891 (10.98/16.98) PHIL VASSAR | 23
— RE-ENTRY | 5 RODNEY CARRINGTON MERCURY 558210 (10.98/16.98) HANGIN' WITH RODNEY 73
35 | 3 | 27| 6 | LORRIE MORGAN < oa TO GET TO YOU — GREATEST HITS COLLECTION | 2] eower | 51 | ROYD.MERCER HOW BIGA BOY ARE YAZ YOLUME S | 1
36 | 36 37 | 35 | ALISON KRAUSS ROUNDER 610465MERCURY (11.98/17.98) FORGET ABOUT IT 5 U
37 | 35 | 35 | 41 | GEORGE JONES ® ASYLUM 62368WRN (10 98/16.98) COLD HARD TRUTH | § (D] Rreenmwr | 19 Jgguxlf%ﬁg(lggas/ma) SUPER COLOSSAL SMASH HITS OF THE 90'S: THE BEST OF THE MAVERICKS | 45

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment of 10 miltion units
(Diamond). Numeral fotiowing Piatinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double aibums with a running time that exceeds 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avail-
able. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates bigges! percentage

growth. Heatseeker Impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 2000, Billboard/BPI Communications, and SoundScan, Inc.
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o | B8 Se| |of|es 5o
Zul | 2w | ARTIST TITLE | =5 2| 2 | ARTIST TITLE| 5
=2 | 32 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =2 | 33 | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) PE |
1 l JO DEE MESSINA A’ CURB 77904 (10.98/16.98) 3 weeks at No. 1 I'M ALRIGHT | 107 14 13 PATSY CLINE A® MCA NASHVILLE 320012 (7.98/12.98) 12 GREATEST HITS | 680 |
2 8 BROOKS & DUNN A’ ARISTA NASHVILLE 18852 (10.98/16.98) THE GREATEST HITS COLLECTION | 133 15 | 16 | ALISON KRAUSS A’ ROUNDER 610325501 (11.98/17.98) NOW THAT I'VE FOUND YOU: A COLLECTION | 181 |
3 2 | TIM MCGRAW A‘ CURB 77886 (10.98/16 98) EVERYWHERE | 148 16 | 15 | LEANN RIMES A*CURB 77885 (10.98/16.98 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 131
4 | 4 | HANK WILLIAMS JR. A" CURB 77638 (6.98/9.98) GREATEST HITS, VOL. 1 | 304 17 | 17 | GEORGE STRAIT A¢MCA NASHVILLE 110651 (11.98/17 98 PURE COUNTRY (SOUNDTRACK) | 382
_5 J PATSY CLINE A 1Ch SPECIAL PRODUCTS 420265/MCA (2.98/5.98) HEGRTACYES 5 18 20 JOHN MICHAEL MONTGOMERY A ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS | 122
6 5 ALAN J