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Dnline Music Biz Tackles Tough Issues

Gonsumers’ New Needs Prompt Change

Start-Up Music Sites Face Ghallenges

BY BRIAN GARRITY

NEW YORK—CDnow’s much-pub-
licized cash erisis may finally be over
now that it is being acquired by Ber-
telsmann AG, but the profitability
and legitimacy
concerns that sur-
rounded the com-
pany—and subsequently gripped
the entire publicly traded digital
music industry—don’t look ready to
disappear any time soon.

In fact, many digital music execu-
tives leel that a shakeout is already
well under way in the industry—
which, broadly defined, encompass-
es everything from selling CDs and
downloads to creating virtual com-
munities, streaming rudio and video,
back-end hosting, fulfilliment, secu-

Work-For-Hire
Talks Stalled

BY BILL HOLLAND
WASHINGTON, D.C.—Negotiations
between legal representatives of
recording artists
and the Recording
Industry Assn. of
America (RIAA) to
forge draft lan-
guage to return the
controversial work-for-hire law toits
previous state took a turn for the
worse July 24. At a meeting in Los
( Conlinued on page 100)
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rity services, and production of edi-
torial content.

And many believe that, despite a
scramble to revamp and improve
business models, a number of the
independent
start-ups in the
emerging arena
will likely be under larger corporate
ownership or out of business alto-
gether 12-24 months from now, if
not sooner.

But that doesn’t mean that a con-

(Continued on page 101)

BY MARILYN A. GILLEN

NEW YORK—Less than a year after
the Napster genie was loosed from
its bottle, the music industry finds
itself faced with trying to satisfy the

not get there with them (see story,
page 5), there will be no turning
them back now.

It is this formidable challenge,
more than any legal or technological

desires of a very
different online
consumer—one
who has “been to

Napster Slapped With
I’reliminary Injunction
Page 5

hurdles that may
arise and even
more than any of
the many Nap-

the mountaintop
and seen the promised land,” to use
the words of RealNetworks chair-
man/CEO Rob Glaser in his keynote
at Plug.In. And while Napster might

' Exclusive: Madonna On ‘Music’
| Star Offers """lﬂ"ts n ”ﬂﬂﬂmmﬂ Maverick Set

BY LARRY FLICK

Madonna is hot. The city of Los
Angeles is baking in a late-July
heat wave, and
the very preg- |
nant pop icon’s |
home does not
vet have air
conditioning.

“I feel like a ‘
walking fur-
nace,” she says
with a weary
giggle. “None
of my friends
will come over
and stand in
front of the
fans with me.”

Save for the
wilting tem-
perature, the venerable artist is in
high spirits. She’s weeks away
ays

|
|

than one. And while delivering

“Musie,” her first studio collection

since 1998’s lauded “Ray Of

Light,” is not

nearly as mon-

umental as the

imminence of

her second

child, it's a

source of for-

midable pride

and joy for
Madonna.

“It’s always

a little nerve-

racking for me

right before 1

share my work

with the

v world,” she

says. “But that

emotion is usually followed by a

sense of accomplishment in doing

(Continued on page 98)

ster clones wait-
ing in the wings, that is driving the

embrace—a variety of new models
for monetizing music in a digital
marketplace.

“The aliens have mated with hu-
mans—it’s in the DNA,” says Gerry
Kearby, CEO of Liquid Audio, about
the new breed of online music fan

(Continued on page 99)

Anthony Rides Success
0f Dual Marketing Plan

BY LEILA COBO
MIAMI—The most recent ad in the
“Got Milk?” campaign runs in Eng-
lish- and Spanish-language versions
and features a milk-mustachioed
Mare Anthony,
barefoot onstage,
legs spread and
pelvis tilted for-
ward in dance.
“Shake it, don’t
break it,” reads
the caption above,
while below, the
ad urges readers
to drink milk. “You need to know,” it
reiterates, quoting Anthony’s hit song.
The bilingual ad is just one seg-
ment in a carefully orchestrated
(Continued on page 100)
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billion calculations per second (three gigaflops) — outperforming even the
- fastest Pentium III. Now, with a pair of G4 processors

combining their power to attain speeds of over seven
RS WS oicaflops, the new Power Mac G4 can cut through a
common suite of .Photoshop tests twice as fast as a 1GHz Pentium III-based PC.
A level of performance that will definitely double your pleasure and double
your fun. To find out how the dual-processor Power Mac G4 can accelerate the

work you do every day, visit us at www.apple.com or call 1-800-MY-APPLE.
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Napster Ruling May Affect Other Sites

BY EILEEN FITZPATRICK

LOS ANGELES—While few believe that
the July 26 temporary-injunction ruling
against Napster will halt the spread of file-
sharing services, some contend that it will
“make life really hard” for companies with
programs that assist consumers in finding
and downloading MP3 files.

“There’s no question that a significant
portion of Napster’s users will discover
Gnutella | and other file-sharing services] as
soon as Napster is shut down,” says Jupiter
Communications analyst Aram Sinnreich.

But the broad ruling by U.S. District
Judge Marilyn Patel—who rejected all ar-
guments put forth by Napster attorneys—
puts the practices of similar Internet busi-
nesses into question, copyright attorneys say.

“Once we have precedence and we have
established that the law does apply to [file-
sharing], then I feel confident that we can
go after other services and get them
thrown off of where they can easily be
found,” says Cliff Burnstein, manager of
Metallica, which has filed a separate suit
against Napster.

In a note to investors following the ruling,
Banc of America Securities media analyst
Stuart Halpern said the strength of Patel’s
decision in support of copyright online
should benefit media stocks in the long run.

Halpern points out that while fear of
Internet piracy has dragged down the
stocks of entertainment companies—espe-
cially those heavily weighted in music, like
Seagram and Time Warner—the market’s
perceptions of piracy risk to content owners
should now be reduced.

“This ruling, on the heels of other, earli-
er rulings—most noteworthy, the one
against [MP3.com]—adds further evidence
supporting our view that the courts will
heavily lean toward the side of defending
copyright protection in virtually all such
cases,” he says.

He adds that the consistency of rulings
against services that infringe upon intellec-

tual property rights “makes it more likely
that such services/technology developers will
seek deals in cooperation with the major con-
tent owners at the outset, rather than butt
heads with them and risk being shut down.”

“From a business-synergies standpoint,
think we all know the story that partnerships
make more sense than not,” agrees Sinn-

{Spmapster

reich. “In some ways, that could be what the
record companies are angling for here. Wit-
ness how after they trounced MP3.com in
court, they started cutting deals with them.
It just gave them extra leverage.”

Among other file-sharing companies
watching the proceedings closely was
Scour, which has a program for music,
movies, text, and photos. Scour has also

been sued for copyright infringement by
the Recording Industry Assn. of America
(RIAA), music publishers, and the Motion
Picture Assn. of America (MPAA).

RIAA president/CEO Hilary Rosen says
the trade group has not been contacted by
Scour since the Napster decision. “But
Scour’s got to take a pretty hard and long
look at their case now and see if they want
to fight it,” she says.

Scour president Dan Rodrigues said in a
statement following the preliminary injunc-
tion hearing, “We've followed the Napster
case very closely. We're interested in its out-
come and will continue to absorb every de-
tail of this hearing as it might relate to the
MPAA/RIAA suit against Scour.”

Inside the court on July 26, RTAA senior
executive VP/general counsel Cary Sherman
called the decision a “very clear and strong
signal” that copyright infringement would

(Continued on page 102)

BY STEVE McCLURE

TOKYO—The Zomba Records Group plans
to boldly go where few record labels have
gone before, by setting up a stand-alone
operation in Japan.

Zomba Records (Japan)
K.K. will begin operations
Oct. 1. Tak Kitazawa, for-
merly head of the inter-
national division of pub-
lisher Fujipacific Music,
has been named president
of the new company. Sales
and distribution will be
handled by Avex, Zomba’s
licensee in Japan since 1996, via Avex Dis-
tribution Inc.

The only other foreign labels to have set

WATSON

Zomba Dpens Japanese Stand-Alone

up wholly owned subsidiaries in Japan
recently are Taipei, Taiwan-based Rock

Records and European label Roadrunner.
“This is something very special for me. I
never thought P’d be back in the record-label
world,” says Kitazawa,
who was GM at Nippon
Phonogram before join-

ing Fujipacific in 1991.
During his term at
Fujipacifie, Kitazawa
expanded the publisher’s
involvement with interna-
tional repertoire. Earlier
this year he launched the
company’s i-pop division, aimed at promot-
ing international product at a time when it
(Continued on page 108)

KITAZAWA

Mildred P Hall, Billboard’s Former D.G. Ghief, Dies

BY BILL HOLLAND

WASHINGTON, D.C.—Mildred P Hall, Bill-
board’s Washington bureau chief from 1955
to 1977, died July 20 of Alzheimer’s disease
at Manor Care Nursing Home in nearby Sil-
ver Spring, Md. She was 92.

Hall’s byline became well-known during
her 22-year association with the magazine,
and she was respected both on Capitol Hill
and throughout the industry for her humor,
her Irish “gift of gab,” and the resourceful-
ness and clarity she brought to her articles.
These gave Billboard readers an insightful
understanding of the often-dizzying legisla-
tive and regulatory changes facing the indus-
try in those times.

“I never had the pleasure of meeting her in
person, but I had the rare pleasure of meet-
ing her through her work,” says Timothy
White, Billboard editor in chief. “When 1 was
going back through the decades of her arti-
cles while doing research for the special Bill-
board 100th anniversary issue in 1994, [ was
struck by the elegant directness of her prose
and the quality of her reporting. They set a
high standard. She will be grievously missed
both as a professional and as a singular per-
sonality whose courage and strength shone
through in her work.”

In 1969, the late Stanley Adams, a song-
writer and former president of ASCAP called
Hall “undoubtedly one of the greatest reporters
I've ever known.” He also confided to former
editor in chief Lee Zhito that he “never found
one fact erroneously reported” in her articles.

e i \\ {8
Mildred P. Hall in 1956, accepting an award
of thanks from Ray Armand, GM of WARL
Arlington, Va.

Hall was among the vanguard of postwar
women journalists who broke out of restrie-
tive “society page” coverage. Her beat was fed-
eral Washington, especially Capitol Hill, but
she also waded fearlessly into red-tape reports
and studies of the federal agéncies: the
Department of Justice, Department of Com-
merce, Federal Communications Commission,
Federal Trade Commission, and others.

On her 90th birthday, in appreciation of her
work, Billboard’s former executive editor,
Israel Horowitz, said in the June 6, 1998,
issue, “She could write very clearly about
complex topics. This is harder than most writ-
ers want to admit.”

Hall covered it all on her watch—payola
probes, pricing practices, jukebox hearings,
royalty rate determinations, and hundreds of

Senate and House side hearings, markups,
and passage votes, not to mention 20 years of
reportage on the congressional revision of the
Copyright Act.

She was modest about her self-starter
prowess, but tucked away in her résumé from
the late "50s is one brief line that says it all:
“All stories were initiated in Washington,” she
wrote, “and published without alteration in
99% of the issues.”

She begrudgingly retired at age 70
because of a severe case of diverticulitis—
from which she eventually recovered.

Hall came to journalism late, as a 47-year-
old divorced mother of two daughters. As a
young woman, she worked for two decades as
a fiction writer and editor, first in New York
for thriller “pulps” such as Ace Publications
and later by writing short stories for such
magazines as Story, The Saturday Evening
Post, and Redbook.

Hall was also a runner-up in the annual O.
Henry Memorial Short Story Awards, along-
side such then-newcomers as Eudora Welty
and John Cheever.

While at Billboard, she also provided
columns for magazines like High Fidelity and
other consumer-product publications, cover-
ing, as she wryly put it in her résumé, “all
areas from gasoline to gin.”

Hall is survived by daughters Alice and
Elizabeth, both of whom still live in the Wash-
ington area; a grandchild, Melanie Larkin;
and a great-grandchild, Sarah Larkin, both
of Big Pine Key, Fla.
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The topic of social responsibility is a
common one when it comes to cigarette
manufacturers, chemical companies, cos-
metic companies, and gun manufacturers.
It’s time that we talked about social re-
sponsibility in the music industry.

Each day, when I open the newspaper,
the article is there. Sometimes it is a
large, front-page headline, “Man Kills
Wife.” Other times, it is a small para-
graph, a brief mention slipped between
notice of a community event and a traf-
fic accident. But always the headlines
are there, reporting the deaths of
women at the hands of their intimate
partners. Often the articles include
quotes by a neighbor who is surprised
that this could happen in such a seem-
ingly perfect family.

surprise to those of us who work in domes-
tic violence agencies. Every day, the
agency where I work turns away an aver-
age of five women who, along with their

‘In a cultural context,
violent songs reinforce
stereotypes and behavior,
give permission for vio-
lence ... and allow those

battering partners to mini-
mize their behavior’

Lynne Brody is executive director ol Respond
Inc., an agency that serves battered women and
\their children in metrogolitan Boston.

children, are seeking to enter a shelter.
These women are running for their
lives—leaving their homes, their prized
possessions, and their relationships with

those of their children. My agency, Re-
spond Inc., encounters more than 3,000
women each year who are seeking safety,
counseling, and support.

T am often asked, “Why does this hap-
pen?” It happens because for hundreds
of years, domestic violence was sanc-
tioned by law and considered to be a nor-
mal part of family life. It continues to
happen today because it is deeply
ingrained in our culture. That’s right, our
culture: the music we listen to, the
movies we watch, the jokes we laugh at,
the stories we tell—all play a part in
reinforeing violence against women.

For those of us who see the effects of
domestic violence firsthand, the connec-
tions between violence against women and

(Continued on page 92)
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BY BILL HOLLAND
WASHINGTON, D.C.—The House
of Representatives on July 25
passed the National Recording
Preservation Act of 2000, landmark
legislation that would establish the
first nationwide effort to preserve
American sound recordings and
would create a National Recording
Registry in the Library of Con-
) gress here.

The House-ap-

W proved legisla-
= wF tion, H.R. 4846,
: would also autho-
rize appropria-
tions to the li-
brary of up to
$250,000 annually
to earry out the
program, which will identify and
preserve culturally, aesthetically,
or historically important record-
ings. The bill would also create a
private-sector foundation to
encourage and administer gifts
from the public and promote acces-
sibility to the 2.25 million record-
ed heritage items held at the lib-
rary.

Michael Greene, president of the
National Academy of Recording
Arts and Sciences (NARAS), has
been the driving force in getting the

GREENE

House Approves B_ill
To Preserve Recordings

bill introduced.

The House bill is co-sponsored
by Reps. William M. Thomas, R-
Calif., and Steny H. Hoyer, D-Md.
The Senate companion bill, S. 1927,
was introduced last session by Sen.
John B. Breaux, D-La. Insiders say
the House approval will probably
result in smooth sailing for the Sen-
ate bill. The question is when: The
Senate’s schedule is full, and with
the August recess, Congress does
not return to session until Septem-
ber.

If passed, the legislation will fol-
low the successful National Film
Preservation Act, enacted in 1988
to preserve the U.S. disappearing
film heritage.

The new legislation, nicknamed
“the Grammy bill,” also calls for the
establishment of a National Record-
ing Preservation Board to assist the
librarian of Congress in choosing
recordings to be included.

The board will include NARAS
officials, recording artists, mem-
bers of Congress, experts in audio
preservation, and other represen-
tatives of the music industry. Nom-
inations of recordings from the
public, as well as industry and
archive representatives, will also be

(Continued on page 54)

MP3.com Revenue Soars

Copyright Lawsuit Sends Losses Up As Well

BY EILEEN FITZPATRICK

LOS ANGELES—Except for a one-
time charge of $150 million associat-
ed with “copyright issues,” MP3.com
had its best quarter to date in the
three months that ended June 30. Net
revenue topped $20.2 million, up from
$1.9 million a year ago.

Pro forma losses for the second
quarter were $5.2 million, or 8 cents
per share, compared with losses of
$6.3 million, or 22 cents per share, in
second-quarter 1999.

More than 90% of the revenue was
generated from advertising, accord-
ing to MP3.com VP of investor rela-
tions Karen Silva.

Revenues from the site’s
new classical and alterna-
tive subseription channels
were not reported; Silva
says the company will not
report results from those businesses
until 2001.

Despite the gains, costs associat-
ed with MP3.com’s copyright-in-
fringement lawsuit with the major
labels, plus the company’s acquisi-
tion of Cox Interactive’s 53.3% share
of MP3radio.com, caused total sec-
ond-quarter losses to soar to $177.1
million, or $2.71 per share.

In June, MP3.com settled the suit
involving its My.MP3.com storage
service with BMG Entertainment and
Warner Music Group for $40 million.
At press time, sources said that EMI
was “within days” of announcing a
settlement. An EMI spokeswoman
declined comment. It is believed that

each major will receive $20 million
upon settlement.

Unique visitors to MP3.com
dropped from 575,000 during the
first quarter to 565,000 in the second
quarter, a shift the company attrib-
utes to the removal of major-label
content from My.MP3.com.

The service continues to lack ma-
jor-label content, even from BMG and
Warner, due to outstanding lawsuits
with music publishers.

Quoting analyst projections, Silva
predicts that MP3.com will begin
turning a profit by “mid-to-late” 2001.

Meanwhile, MP3.com announced
that it has hired William R.
“Billy” Pitts Jr. as executive
; VP of government rela-
'E40T  tions.

Based in Washington,
D.C., Pitts will act as a
lobbyist for the company, informing
and educating lawmakers about
MP3.com’s operations.

“It was real apparent at the hear-
ings this month that we needed a
stronger presence in Washington
when it comes to copyright laws,” says
Silva. “We want to make sure there’s
an education process, because there’s
so much confusion [about our compa-
ny]‘n

MP3.com chairman/CEO Michael
Robertson testified on July 11 before
the U.S. Senate Judiciary Committee
meeting dubbed “The Future Of Dig-
ital Musie: Is There An Upside To
Downloading?” (BillboardBulletin,
July 12).

‘Now 4’ Tops Ghart In Debut Week

BY JILL PESSELNICK
LOS ANGELES—After eight
consecutive weeks at No. 1 on The
Billboard 200, Eminem’s Web/
Aftermath/Interscope album
“The Marshall Mathers LP” has
been knocked from its perch by
“Now That’s What I Call Music!
4,” a compilation from Universal,
EMI, Sony, and Zomba. This
marks the first time that an
album of previously released hits
has debuted at No. 1 in the U.S.
“Now 4”—released July 18 with
distribution by Universal’s UTV
Records, a division of Universal
Music Enterprises (UME)—sold
320,000 copies to upset Eminem.
This is a significantly higher fig-
ure than what the previous three
“Now” collections garnered in
their first weeks: “Now 1” sold
48,000 copies when it debuted in
November 1998, “Now 2” sold
171,000 in August 1999, and “Now
3” sold 219,000 in December 1999,
according to SoundScan.

‘What we have seen
is that the albums
have great staying

power’

- ERIC KEIL -

Says UME president Bruce
Resnikoff, “Eminem’s had quite a
run. I think it was another
album’s time to step up. Basical-
ly, if you have great artists, great
songs, and a great brand, the con-
sumer will have an appetite for it.
By making sure that the musical
quality was good on each of these
records, we've created a brand
awareness.”

The 18-track “Now 4,” which
carries a suggested list price of
$18.98, features some of the
year’s top rock, pop, and R&B
hits, including Britney Spears’

i A S

Joining The Heatseekers Club. British pop group S Club 7 has received valu-
able exposure in the U.S. by starring in its own namesake TV show on the Fox
Family Channel. S Club 7's self-titled album on Polydor/Interscope Records was
No. 1 on the Heatseekers chart in the May 6 and May 13 issues. Shown wearing
their Billboard Heatseekers T-shirts, from left, are group members Jo O'Meara,
Rachel Stevens, Bradley Mclntosh (kneeling), Hannah Spearritt, Jon Lee, Paul

Cattermole, and Tina Barrett.

Eminem Set To Battle ‘N Sync
On MTV's 17th Video Awards

BY CARLA HAY

NEW YORK—Eminem and ‘N Sync
may be tied for six nominations each
for the 2000 MTV Video Music
Awards, but retailers are predicting
that the rapper will emerge as the
big winner, in terms of both awards
and post-show album sales.

MTYV will televise this
year’s awards show—the
17th annual event—Sept. 7
from New York’s Radio City
Music Hall.

“Eminem will win the
most awards,” says Jorge
Romero, manager of HMV’s Times
Square location in New York. “ ‘N
Syne is also very popular, but
Eminem’s current album [“The Mar-
shall Mathers LP”] has better stay-
ing power right now. The MTV
Awards will definitely bring up
sales.”

“Eminem’s album has more lon-

gevity,” echoes Howard Krumbholtz,
music buyer for Tower Records/
Video/Books in West Hollywood.
“He’ll win more awards than ‘N Syne
this year because he’s more popular
with MTV.”

Eminem’s “The Real Slim Shady”
and ‘N Sync’s “Bye Bye
.. Bye” are each up for video

* of the year and the Viewer’s
Choice Award. The Eminem
video—which, ironically,
parodies pop acts like ‘N
Sync—is also nominated for
best male video, best rap
video, best direction, and best edit-
ing. The other nominations for the ‘N
Syne clip—which revolves around
the group being chased by a stalking
female—are best group video, best
pop video, best dance video, and best
choreography.

“There’s definitely an increase in

(Continued on page 102)

“(You Drive Me) Crazy,” Macy
Gray’s “I Try,” Montell Jordan’s
“Get It On Tonite,” Marce Antho-
ny’s “I Need To Know,” and
Blink-182’s “All The Small
Things.”

“It’s good for the summer,”
says Eric Keil, VP of South Plain-
field, N.J.’s Compact Disc World.
“It’s a good blast-your-stereo
album. It was top five in our
chain, and we’re seeing similar
sales compared with the other
‘Now’ albums. What we have seen
is that the albums have great
staying power. I would say that it
will be in the top 10 through the
rest of the summer.”

Stan Goman, executive VP/COO
of West Sacramento, Calif.-based
Tower Records/Video/Books,
says, “It’s a good record, and the
‘Now’ format works. The reason it
works is they have new hits pack-
aged together. It’s not old stuff.”

The “Now” albums hit the U.S.

(Continued on page 109)

Navarre Pledges
hLreater Focus
On Its Label List

BY CHRIS MORRIS
MINNEAPOLIS—Coming off of one
of the strongest sales years in its his-
tory, Navarre Corp. convened its sales
staff here July 19-22 for the first
national meeting of its music division
in two years.

Navarre chairman/president/CEO
Eric Paulson and music distribution
VP/GM Jim Chiado tell Billboard that
the company will focus in the short
term on continuing to develop a lean
list of strong dis-

tributed labels and [ "W%\
on maintaining a & q"
program of careful e .. %~ |
asset management. By {

In1999 and early W& %ﬁ\ J
2000, Chiado told & i
his sales staff, “We B 8
had the most chart- CHIADO

ing records ever in

our history.” He pointed specifically to
albums by Kenny Rogers (whose “She
Rides Wild Horses” has sold nearly
730,000 units, according to Sound-
Scan), the Irish Tenors (whose two col-
lections have sold 305,000 and 66,000
units), Vonda Shepard (217,000),
Mannheim Steamroller (85,000), Lee
Williams & the Spiritual QCs (82,000),
and Charlie Daniels (53,000).

The company has brought on a raft
of promising new labels and has weed-
ed out its list of existing imprints (see
Declarations of Independents, page
80).

“There are four or five areas that
we are looking much more carefully
at when it comes to considering labels
or retaining them,” Chiado tells Bill-
board. “[We've looked at] the labels
that you're seeing going away . . . and
if they don’t have the financial where-
withal, if they’re not going to come up
with the active artist releases, if they
aren’t going to have the management
to pull in the consumer in some fash-
ion, then we’ve got to look at some-

(Continued on page 108)
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- Sony Reports Drop  New Acts Vying For Mercury Prize

In1st-0tr. Revenue

i
! BY BRIAN GARRITY
NEW YORK—Sony Corp. re-
, ports that slower sales of new
| releases and soft market condi-
l tions in a number of international
regions caused a 23% drop in
first-quarter music revenue,

lion) in the first quarter of the
previous year.

No specific numbers were
reported for the individual music
segments—Sony Music Enter-
tainment (SME), the U.S.-based
operation, and Sony Music Enter-

before accounting for
unfavorable yen ex-
change rates. Operat-

SONY

tainment (Japan)
(SMEJ). However,
Sony said that SME,

ing income for music
declined by more than $85 million.
During the three months that
ended June 30, music sales de-
creased to 130.7 billion yen ($1.2
billion) from 170.2 billion yen
($1.6 billion) in the same period
a year ago. On a local currency
basis, music revenue fell approx-
imately 16%. The division posted
an operating loss of 5 billion yen
($47 million), compared with a
profit of 4.6 billion yen ($44 mil-

which recently an-
nounced plans to lay off 500 staf-
fers worldwide, reported
decreased sales and an operating
loss. SMEJ experienced declines
in sales and profits.

Best sellers during the first
quarter included Pearl Jam’s
“Binaural,” Destiny’s Child’s
“The Writing’s On The Wall,”
and Cypress Hill’s “Skull &
Bones.”

(Continued on page 109) J

BY MELINDA NEWMAN

LOS ANGELES—Grand Royal
Records has inked a deal with Vir-
gin Records for North American
distribution. The label had gone
through Capitol Records.

Grand Royal is owned by the
Beastie Boys and their managers
John Silva and Gary Gersh. Gersh
worked with the Beastie Boys and
Grand Royal while president of Capi-
tol. Gersh and Silva closed the new
deal with Nancy Berry, vice chairman
of Virgin Music Group Worldwide.

The first release under the pact
will be the debut from El Paso,
Texas-based hard rock act atthe-
drivein, due Sept. 12. The album was
produced by Ross Robinson, who
Jjust brought his I Am imprint to Vir-
gin from Roadrunner Records. Oth-
er acts on Grand Royal are Bran Van
3000, Scapegoat Wax, Gangsta Bitch
Barbie, and Sean Lennon.

“Something that excited us tre-

Virgin To Distribute Grand Royal

mendously is atthedrivein,” says
Berry. “Additionally, we have the
opportunity to work with John,
Gary, and [Beastie Boy} Mike D,
three very credible people who have
come from different backgrounds.
That, combined with the fact the
Grand Royal has a similar cultural
philosophy to Virgin, just seemed
like a very good fit all around.”

Bran Van 3000, atthedrivein,
Scapegoat Wax, and Gangsta Bitch
Barbie came to Grand Royal as part
of the label’s merger with DEN
Musice Group, which occurred after
DEN parent Digital Entertainment
Network closed its doors in May.

Grand Royal retains its pre-exist-
ing deal with Alternative Distribu-
tion Alliance (ADA) for approxi-
mately 10 acts, including Buffalo
Daughter and Jon Spencer Blues
Explosion’s Russell Simins.

Grand Royal was unavailable for
comment.

EXECUTIVE

RECORD COMPANIES. Jerry Blair is
named executive VP of Arista Rec-
ords in New York. He was executive
VP of Columbia Records Group.

Michael Schwerdtman is pro-
moted to senior VP/CFO for Sony
Music International in New York. He
was VP of finance.

The Sparrow Label Group pro-
motes David Caldwell to senior VP/
GM in Nashville. The Sparrow Label
Group also names Greg Bays VP of
sales in Nashville. They were, re-
spectively, senior VP of operations
and administration and senior direc-
tor of national account sales for the
Chordant Distribution Group.

Michael Weiner is named GM of
PDSE Records Inc. in New York. He
was label manager of 32 Records.

Jed Simon is promoted to head of

BLAIR

SCHWERDTMAN

new media for DreamWorks Records
in Los Angeles. He was director of
finance.

Dino Delvaille is promoted to VP
of A&R for Universal Records in
New York. He was senior director of
A&R.

Grant Cunningham is promoted
to VP of A&R for Sparrow Records
in Nashville. He was director of
A&R.

BY NIGEL WILLIAMSON

and TOM FERGUSON
LONDON—There may well be grow-
ing doubts about the ability of U.K.
acts to make waves in the U.S, but the
record number of new acts nominated
for the Technics Mercury Music Prize
suggests that the Brits’ talent pool
hasn’t completely dried up just yet.

An impressively broad range of
debut albums—from Coldplay, Badly
Drawn Boy, Doves, Helicopter Girl,
M.J. Cole, and Richard Asheroft (who
has already enjoyed success as vocal-
ist with the Verve)—joins more estab-
lished acts such as Death In Vegas and
Leftfield on the 12-strong short-list for
this year’s Technics Mercury Music
Prize for British and Irish albums.
With 50% of the list being new acts, it’s
the highest representation yet for
fresh talent in the prestigious award’s
nine-year history.

Retailers in particular welcome the
new names on the short-list, which was
announced July 24 in central London
and broadcast live on national top 40
station BBC Radio 1. In addition to the
debut acts, it features albums by com-

HELICOPTER GIRL

paratively unknown folk singer
Kathryn Williams, British-Asian
artist Nitin Sawnhey, and Scottish
indie pop band the Delgados. The list
is completed by a classical work,
Nicholas Maw’s “Violin Concerto,”
although for the first time in several
years, no British jazz album was
regarded as strong enough to merit
inclusion.

Bookmaker William Hill swiftly
installed Coldplay’s “Parachutes” as
the 3-to-1 favorite, with Leftfield and
Ashcroft at 4-to-1. Outsiders are
Williams and Maw, at 20-to-1. The
prize will be presented Sept. 121in a
televised ceremony from London’s
Grosvenor House.

The 12 titles were whittled down
from some 150 by a panel of 10 media
and music professionals chaired by
academic and writer Simon Frith. He
suggests that the list shows “a whole
range of influences,” although he
laments the lack of a jazz title and
adds, “It’s a pity we don’t have a nice
pop album.”

Frith continues, “We could be pret-
ty happy to say that if someone lis-
tened only to these records, they
would get a reasonably good sense of
music-making in Britain and Ireland.
I can’t possibly predict who'’s going to
come out on top.”

Much of the immediate media at-
tention has focused on Williams, 26,
whose “Little Black Numbers” was
issued on her own Caw Records. (The
Delgados also released their album on
their independent imprint, Chemikal
Underground.) Based in Newcastle,
England, folk-styled singer/songwriter
Williams made her recording debut in
1999 with “Dog Leap Stairs” and has
also recorded with Scottish singer/gui-
tarist John Martyn.

(Continued on page 109)

Urban Hopes To Make A Major Out Of Edel

BY ED CHRISTMAN
NEW YORK—Ron Urban, the newly
named president/CEO of edel North
America, says he hopes to help edel
music chairman/CEO Michael Haen-
tjes build the company into a mgjor.

If not, says Urban, formeriy a
senior VP at Sony ——
Music, “we are W’“:)E :
going to make a ;
real good run at ¢
building the big-
gest independent
label.” :

In North Ameri- B
ca, the Hamburg- URBAN
based edel music
operates the Edel America Records
label, and late last year it acquired
from Sony 80% of independent dis-
tribution company RED. In fact,
Urban was a key negotiator for Sony
on that deal, in which, sources say,
edel paid $75 million.

In a statement, Haentjes says that
during the negotiations to buy RED,

TURNTABLE

SIMON DELVAILLE

Collen Damiano is named VP of
human resources and administration
for Virgin Records America in Los
Angeles. She was head of human
resources and risk management for
House of Blues.

Jaymi Chernin is promoted to
director of rock promotion for
Capitol Records in New York. She
was director of promotion/mar-
keting.

“I sat across the table from Ron and
was impressed by the depth and
range of his knowledge and negoti-
ating skill.”

Urban says that in North Ameri-
ca, edel will initially focus on “con-
tent,” which he describes as the com-
pany’s core business. Sources say
edel has been actively negotiating
about taking an equity position in a
number of labels in the U.S. but has
yet to close any deals.

Elsewhere, over the past two years,
edel’s acquisitions have included the
Finnish subsidiary of K-tel Interna-
tional Inc., 75% of the Belgium-based
Play It Again Sam label, Mega
Records Scandinavia and Megason
Publishing, and a stake in the UK.s
Eagle Rock Entertainment.

Edel has been financing its acqui-
sitions through stock offerings in
Germany, first raising the equivalent
of about $41 million in 1998 and then
$100 million in 1999.

Urban’s career in music began in
1974, when he joined RCA as direc-
tor of finance. Since then, he has held
a number of positions in the music
industry, including executive VP/GM
of EMI Records. He joined Sony in
1993 and assisted in the manage-
ment of a broad range of functions in
the administrative, creative services,
production, advertising, and financial
areas of the company. He also over-
saw or was involved with Sony’s cat-
alog and special products divisions,
RED, and Loud Records, in which
the major has a 75% stake.

Marks, Former Europe GM

For Billboard,

BY JILL PESSELNICK

LOS ANGELES—Frederick C.
Marks, the former GM of European
operations for Billboard, died July 25
in Surrey, England, due to a brain
tumor. He was 75.

Born in Australia, Marks began his
career in the movie industry there in
1941. He moved into music in the
early '60s, when he joined Rupert
Murdoch’s Festival Records, eventu-
ally rising to managing director.
Marks was instrumental in bringing
A&M Records and many other inde-
pendent labels to Australia through
distribution deals.

In 1970 he moved to England to
take over Philips Records; he later
worked stints at Pye Records, Fanta-
sy Records, and Disney Records.

In 1977 he became GM of Euro-
pean operations for Billboard, helping
to develop the editorial and sales arms
of the magazine throughout Europe.

Tom Noonan, former associate pub-

Dies At 7a

lisher of Billboard, says, “Fred was
dynamic with his foreign contacts. He
helped Billboard become even more
of an international trade paper. He
was very well-known, well-liked, and
respected.”

With then Billboard publisher Lee
Zhito, Marks helped organize the
annual International Music Industry
Conference. Additionally, he coordi-
nated the first anti-piracy conference,
which took place in 1979 in Kuala
Lumpur, Malaysia.

“The anti-piracy conference was
very well-attended,” Noonan says.
“All the big shots from the States and
from businesses in Southeast Asia
were there.”

Later in life, Marks returned to
Australia to work in the wine indus-
try, before retiring to England.

He is survived by his wife, Joan;
daughter Peta-Louise Jeffrey; sons
Richard, Graeme, and Andrew; and
seven grandchildren,
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Dar Williams Gourts The Masses With New Razor & Tie Set

BY CARLA HAY

NEW YORK—Ask folk-influenced
singer/songwriter Dar Williams how
she felt recording “Green World”
(due Aug. 22 on Razor & Tie Rec-
ords), and the word “confident”
emerges as a recurrent theme.

“It always feels more sure-footed
the more you record,” she says. “I
was groomed by Steve Lerman, the
album’s producer, to speak up. I was
less self-conseious about my voice. I
was aiming for my voice to be real
instead of perfect. I was surrounded
by people who took that kind of ere-
ativity seriously.”

Williams made a name for herself
by playing the Boston-area coffee-
house circuit in the early '90s.
“Green World,” her fourth solo al-
bum, “represents her breakthrough
record to a wider audience,” says
Razor & Tie VP of marketing Lyle
Preslar. “We’re going to ship in
excess of 100,000 copies.”

The first single, “What Do You
Love More Than Love?,” has been
serviced to triple-A, college, roots
musie, and public radio.

Says Preslar, “The first six
months of the campaign will be about
having Dar on the road and getting
her on triple-A radio. After that, we
hope to take her music to top 40 or
modern AC radio.”

“Dar’s new album mixes the best

of what she is as a songwriter with
music that has more mass appeal,”
says Kevin Welch, music director of
triple-A station KINK Portland,
Ore. “Dar appeals to people who love
lyries and thoughtful songwriting.
She’s stayed true to who she is as an
artist.”

Preslar adds, “Dar’s audience is

v d e %

WILLIAMS

traditionally drawn from the New
England neo-folksy crowd, but I
don’t know if her audience can be
characterized too narrowly. There’s
a high level of sophistication in her
music. That’s the kind of audience
[to which] she appeals: perceptive
and intelligent people. She has a
very devoted audience.

“Dar has an active online commu-
nity. We'll be doing direct-mail and
E-mail campaigns,” Preslar contin-
ues. He adds that pre-orders for the

album are being taken at razorand-
tie.com.

The label is also selling a limited-
edition version of “Green World”
exclusively at its Web site. Only
4,000 copies will be released of that
album, which will include a 44-page
booklet with extensive liner notes by
Williams. The limited-edition set
will be bound in a cloth-covered book
that contains exclusive photos.

Williams is eurrently on a North
American tour, and the marketing
campaign for “Green World” will
include a contest in partnership with
the Borders retail chain in which the
winner will get the “best seat in the
house” at a Williams concert. She is
booked by Fleming/Tamulevich &
Associates and managed by Ron
Fierstein of AGF Entertainment.

“Dar represents the songwriter
who’s next in line to singers like
Shawn Colvin and Mary Chapin
Carpenter,” says Preslar. “Perhaps
the best way to experience her is
through this tour.”

Of life on the road, Williams says,
“You wonder if it’s normal adult
behavior to be so uprooted in a dif-
ferent town every night. It’s per-
fectly valid and cool when you take it
one day at a time. It’s an alternative
lifestyle.”

She adds, “I have an unusually
good audience. They tend to listen

Indie Artist Jess Kiein Debuts On Rykodisc

Acclaimed Boston Smger/Songwrlter Was Insplred By Year In Jamaica

BY JIM BESSMAN

NEW YORK—A trip to Jamaiea six
years ago when she was in college
affected Jess Klein so much that she
began playing guitar and writing
songs—to the tune of growing acelaim
in her Boston base, four independent
releases, and now, her hotly anticipat-
ed Rykodisc/Slow River debut, “Draw
Them Near.”

“As a producer and label head,
you're always looking for that one
song—and Jess has got dozens,” says
Rykodisc president George Howard,
who produced the Aug. 22 release.
“Draw Them Near” does in fact de-
liver 12 songs by the 26-year-old Ryko
Musice (ASCAP) writer, who had been
writing prose and pursuing other cre-
ative outlets prior to picking up the
guitar.

“T'd been singing with other friends
in college, and playing clarinet and sax
and writing short stories and dancing
my whole life,” says Klein, who hails
from Rochester, N.Y., and has lived in
Boston since her return from Jamaica.
She ventured to the island to study lib-
eral arts in Kingston and “experience
something different,” she says. Dur-

KLEIN

ing her year there, she hung out with
local artists and musicians and real-
ized she could write songs and per-
form.

“I came back and continued to lis-
ten to a lot of music and work on writ-
ing songs and get experience per-
forming,” says Klein, who proceeded
to release three tapes independently,
sign with Gabriel Unger Artist Man-
agement, and self-release an album,
“Wishes Well Disguised,” in 1998. She
eventually sold 6,000 copies of the
album from the stage; the disc also
helped her earn four Boston Music
Award nominations and a song on last
year’s acclaimed anti-domestic-vio-
lence compilation “Respond,” as well

as an impressive following.

“I first saw her two years ago open-
ing for some band, so it wasn’t neces-
sarily her crowd,” says Howard. “But
she stood there with her acoustie gui-
tar and won the whole audience over.
So it was real easy to be drawn to her
because of her songwriting, and then
I started doing research and found out
she was a working musician with a fan
base, ambition, and goals
no-brainer on the signing front.”

On the production front, “Draw
Them Near” was recorded in Nash-
ville with Wileo drummer Ken
Coomer, Ron Sexsmith, Matthew
Sweet bassist Brad Jones, and Kim
Richey and Josh Rouse guitarist Will
Kimbrough.

“We listened to a lot of Mick Taylor-
era Rolling Stones, because he
brought soul to the Stones, and to me
Jess is ultimately a soul singer,” says
Howard, who calls Klein “the anti-
Britney Spears.” “She’s a young, beau-
tiful girl who also writes her own
songs and isn’t manufactured in any
way, and I find a lot of people are out
there who are looking for someone

(Continued on page 99)

to lyrics, and the demographic is
pretty diverse. It’s intergenera-
tional. I get a lot of people out of
high school and college. I've had kids
tell me that they’ll tell their parents,
‘T’ll listen to your Joan Baez records
if you listen to my Dar Williams
records.””

“Dar Williams is the kind of artist
who reaches the ‘sandals and can-
dles’ audience,”
says Dave Mon-
| | tez, manager of

Tower Records’
downtown Man-

m hattan location.
“Folk artists like
her aren’t over-
night sensations.
They tour a lot, and they develop
their following that way.”

Williams agrees, and she gives
additional credit to the Internet and
triple-A radio for helping further
her career. “Luckily, I'm a touring
artist, and touring has been a pret-
ty steady ship in the stormy or fair
weather that the music industry has
become. At the onset of my record-
ing career, the Internet thing was
Jjust starting to take off. For every
20 people who came to the concerts,
there were 20 who couldn’t go but
got to hear about the concert on the
Internet. The grapevine aspect of
the Internet is important, especial-

ly to touring artists without a record
deal.

“I also came along at the right
time, when triple-A radio was
being introduced,” she adds. “I can
really feel the effect of going to
cities where my musie’s been get-
ting played a lot on triple-A radio.
More people in the audience know
the songs and are singing them
back.”

Williams—whose songs are pub-
lished by Burning Field/Bug Music
(ASCAP)—muses, “I try to see art
as a cultural experience apart from
commerce. You don’t want to see art
always identifying itself as an eco-
nomic entity. I'm really proud to put
myself as part of the people’s move-
ment. I hope that more people be-
come smart about the media and
how it’s served to them. My hope is
that audiences become more savvy
about what can’t be accomplished by
top 40 radio.”

The outspoken singer adds, “The
most important thing I’ve learned
since I've been in the music business
is what I call ‘the critical fantasy
theory’: Don’t hitch your wagon up
to a specific star. If I don’t get on the
cover of a magazine, it doesn’t mat-
ter. Attaching your worth to a num-
ber—whether it be your sales fig-
ures, your age, or your weight—is a
dangerous place to stay too long.”

BY RAY WADDELL
NASHVILLE—After a nearly
three-year hiatus from the studio,
country songstress Patty Loveless
says that she approached her latest
recording effort free i
of “emotional bag-
gage,” and the result
is perhaps her most
diverse and adventur-
ous album to date.

Due Aug. 29 on
Epie, “Strong Heart”
finds Loveless traips-
ing easily from con-
temporary country
pop to down-and-
dirty blues/funk, while
offering up one of the
purest Appalachian voices in coun-
try music.

The wide variety was partly due
to Loveless’ lengthy absence from
the recording studio. Her last album
of new material was 1997’s “Long
Stretch Of Lonesome,” which yield-
ed the critically acclaimed single

Patty Loveless’
Is At The ‘Heart’ Of Epic Set

LOVELESS

Mountain Soul

“You Don’t Seem To Miss Me,” a
duet with George Jones.

“It has been a while,” Loveless
admits. “For so long, it was ‘record,
tour, record, tour,” and I wanted to

get away from that
routine for a while. I
felt I needed to step
back, slow down, and
get back to basics.
Her break was
well-timed, she says,
because “with the
changes at radio and
everything else, sta-
tions were beginning
to play [artists’] older
songs.” She notes that
this meant it was “per-
fect timing” for “Classics,” her 1999
greatest-hits set. “ ‘Classies’ allowed
me to have time to focus on the next
project.”

“Classies,” which includes Love-
less’ most successful songs from her
Epic years, also afforded her the

(Continued on page 99)
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Def Jam Gets LL Gool J's ‘6.0.A.1.

Rap Innovator Returns With ‘More Intense’ Issue-Driven Set

BY MARCI KENON

LOS ANGELES—On Sept. 12 LL
Cool J ends a three-year break from
releasing albums with “The Great-
est Of All Time (G.O.A.T.)"—a Def
Jam/Def Soul set that the venerable
rapper believes will spark debate.

“For me, the title is an opportunity
to talk about how long I've been doing
this and the fact that I really feel like
one of the greatest at what I do—as
an artist and a musician,” says the 15-
year music veteran, who has also
earned a solid reputation in recent
years as an actor, thanks to appear-
ances in films like the forthcoming
“Kingdom Come” and the recent box-
office hit “Any Given Sunday.”

Actually, LL Cool J’s film sched-
ule has dictated the time flow of
recording and promotion for “The
GOAT”

“We are kind of limited because
[he] is also a movie star, [and] he’s
shooting two {ilms,” says Kevin
Liles, president of Def Jam. “So, we
are going to do some creative things
like fly some people to the set from
around the country.”

The promotion campaign for the
album is being planned around the

filming of “Rollerball,” a remake of
the "70s-era classic that’s slated to
shoot in Montreal through October.

The first
single, “Imag-
ine That,” is
produced by
Rockwilder. It
went to R&B
radio June 26.
A vinyl press-
ing of the
track went to
club DJs and
radio  mix-
show programmers June 5.

Deidre Graham, product manag-
er at Def Jam/Def Soul, is being
creative in working around the
artist’s schedule. “If he is off on a
Friday, Saturday, and Sunday,
Thursday night he is on a plane to
L.A. or Atlanta to do some album
release parties, some built-in club
nights, and some retail in-store
appearances,” she says, adding that
the artist is doing whatever is nec-
essary to let the music industry
know that he’s as serious about this
project as he is about his budding
film career.

LLCOOLJ

Beggars Banquet Group Laika
Puts New Spin On Electronica

BY JONATHAN COHEN
NEW YORK—With “Good-Looking
Blues,” due Aug. 8 on Beggars Ban-
quet via international license from
Too Pure, Laika offers a new helping
of forward-looking electronica.
“Blues,” the U.K.-based group’s
third album, finds the team of Ameri-
can-born vocalist Margaret Fiedler
and noted producer
Guy Fixsen creat-
ing complex new
sounds that have
little or no prece-
dent amid today’s
commercially dri-
ven electronica.
“There isn’t a
genre for us,” B
Fiedler says of
press attempts to
classify Laika’s sound. “If we were
as big as Bjork, people would just
say, ‘Oh, it’s another Laika record.””
Beggars Banquet VP Lesley
Bleakley says the act is doing very
different things compared with what
is perceived as electronic music.
“They’re very ahead of the game.”
The album, out internationally
since February, revels in the layered,
thought-provoking walls of sound
that characterized its predecessor,
1997’s “Sounds Of The Satellites,”
which was licensed to Sire in the U.S.
Alongside darkly sublime cuts like
“Uneasy” and “Black Cat Bone” are
new experiments born out of the
group’s increased focus on writing
material that could be replicated live.
“At first, we made the album in a

R

LAIKA

similar electronic form [as ‘Sounds’},
although it was more programmed,”
Fixsen says. “At that point, we felt it
wasn’t enough of a move forward. So,
we decided to make it more ‘live.” ”

The act, which includes bassist John
Frenett and drummer Lou Ciccotelli,
unleashed the new material on Euro-
pean audiences during a June tour
with Radiohead.

Laika will per-
form Saturday (5)
at the Benacassim
Festival in Valen-
cia, Spain, and
Aug. 26-27 at the
U.K.’s Reading/
Leeds Festival
before taking a
break from the
road. Bleakley
says fall dates in South America are
being discussed, and the band will
return to North America and con-
centrate on the West Coast in Octo-
ber, followed by a fairly extensive set
of dates on the East Coast and Cana-
da either later this year or at the
beginning of 2001.

The label will aggressively work
“Blues” to modern rock and college
radio, where the set was serviced
July 24. Beggars Banquet has creat-
ed yo-yos and matchbooks with the
album’s artwork. The label has placed
motion-enhanced banner ads on indie-
leaning Web sites such as Insound
and Line Noise. The “Uneasy” video,
as well as snippets from the new set,
are available on the Beggars Banquet
site (beggars.com/us).

years,’

Hip-hop has carried LL Cool J a
long way from his 1985 debut single,
“I Need A Beat,” which also marked
the debut of Def Jam Records. Both
artist and label have survived and
thrived in a genre where so much is
fly-by-night. LL Cool J has record-
ed eight albums (“The G.O.A.T.” is
his ninth full-length set), and each
has sold more than 1 million copies,
according to SoundScan.

“Most rap artists are gone in two
> Liles says. “They do one or

(Continued on page 20)

disc,

New Moon Rockers. Austin, Texas, band Vallejo is the first rock outfit signed to
Emilio Estefan Jr.’s Crescent Moon label. The act has just completed its debut

“Into The New,” with producer Michael Barbiero. Due this fall, the project
will carry the Crescent Moon/550 Music logos. Pictured, from left, are band
members Omar Vallejo, James “Diego” Simmons, and A.J. Simmons; Estefan;
and band members Alejandro Valiejo and Bruce Castleberry.

‘Today’ Gollects Its Best Performances;
TWIStElI gister Says, ‘We’re Still Here’

ODAY S THE DAY: “The Today Show: Best Of The
Summer Concert Series, Vol. 1,” which NBC Records
releases Aug. 22, will chronicle several of the top per-
formances that have taken place over the past six years
from the show’s Rockefeller Plaza outdoor stage in
New York.

The album is a joint venture between the newly
formed NBC Records and Redline Entertainment,
Best Buy’s independent record label. The project will
be distributed through RED Distribution’s Red Ink
division. Some of NBC’s proceeds from the album will
go to the National Colorectal Cancer Research
Alliance, which was co-founded by

on television have not done well at retail. “Live From
6A: Great Music Performances From Late Night With
Conan O’Brien” has sold 9,400 units since its 1997
release, according to SoundScan; “Live On Letterman:
Music From The Late Show,” released the same year,
has sold 71,917 copies.

While well aware of how such albums have fared in
the past, Red Ink VP/GM Howie Gabriel says he hopes
this project will succeed “because the ‘“Today’ show is
almost like a way of life for so many people. When you
watch the concert series or the show on a daily basis,
Katie Couric, Matt Lauer, and Al Roker feel like an
extended family. We're hoping

“Today” co-host Katie Couric and
Lily Tartikoff, whose husband,
Brandon, was president of NBC.
Both Couric and Tartikoff lost
their husbands to cancer.

Among the artists on the aloum
are Phil Collins, Sheryl Crow,

that warmth and familiarity will
give us a successful record.”
Also, NBC has planned a wide
array of promotions to push the
disc, including a radio and tele-
vision affiliate promotion in the
top 25 markets that will award

Hootie & the Blowfish, the Pre-
tenders, and the Doobie Broth-
ers. The album will feature a new
song from Sixpence None The Richer titled “Us.” The
band recorded the track live in St. Louis, but will per-
form it Aug. 30 on the “Today” show. A studio version
of the track will be the first single from the group’s
next album.

Doobie Brother Keith Knudsen says playing the
Friday morning summer concert series gives a band
“the kind of publicity you can’t pay for. It's certainly
one of the top reasons an artist would want to do the
show. You appear on that, and people remember.”

Cancer has touched Knudsen: He’s a survivor, but
he lost both his mother and best friend to the disease.
While he says the charity tie-in didn’t factor into the
band’s decision to do the record, he adds, “Any way we
can help out and help educate people, it’s a really good
thing to do.”

The album’s liner notes inform people about the
alliance. Additionally, the enhanced CD has a message
from Couric about the disease and the charity.

For NBC VP of music business development Kim
Niemi, the album was a chance to raise money for char-
ity, launch the new label, and enhance awareness of the
concert series. “The angle for ‘Vol. 1’ was ‘“There’s so
much we have to choose from musically, how do we
make it classic and contemporary at the same time?’
We felt our selections were representative of the old
and new.”

Although the album is labeled ‘Vol. 1, Niemi says
there’s no release date for a second volume. “We’d love
to put out one a year, but right now we're focused on
the first release. We want to let fans know it’s out there,
and if it does well, we’d love to do more.”

Traditionally, albums featuring music performed live

by Melinda Newman

a trip to next year’s summer
concert series to a winner in
each market.

In addition to retail, the album will be available
through an 800 number, which will run after the
‘Today’ show, and through NBC’s Web site. The disc¢
carries a suggested list price of $17.98.

I WANNA ROCK: Twisted Sister guitarist Jay Jay
French called after we reported last issue that
Twisted Sister’s Dee Snider is ending his musie
career after his solo album comes out Aug. 22.

French, who oversees much of Twisted Sister’s busi-
ness affairs in addition to managing such acts as Sev-
endust, tells Billboard that Snider’s comments pertain
only to his solo career, and that, in fact, Snider and the
rest of the band are quite open to possibilities that may
come their way, including a tour.

“If the right circumstances came along and promot-
ers came up with a real offer, we’d look at it,” French
says. “Given the right deal and the right scheduling, it
could happen.” He adds that the even though everyone
in the band is busy with their nonperforming careers,
they are “open to soundtracks. We're able to meet in
the studio and write and record.”

STUFF: Christmas is coming, and so is the new
Dave Matthews Band album. The still-untitled set,
which was originally planned to coincide with the
group’s summer tour, is now slated for a Nov. 7 release
on RCA ... Warner Bros. will release Paul Simon’s
new album, “You're The One,” this fall. It will be
Simon’s first album since he released his version of
songs from his misbegotten Broadway play, “The
Capeman,” and his first studio album since 1990’s
“The Rhythm Of The Saints.”
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1997
1998

1998

1998
1999

1999

1999

1999

1999

2000

2000

Secure Commercial Download

First major label digital download. Duran Duran (Capitol)

Live Internet Performance

First live performance with immediate publishing for download.
The Jesus and Mary Chain (Sub-Pop) / Plug-In '98

Global Distribution Network

First global Internet distribution network launched. Now ovef
900 Liquid Music Network retailers.

Global Territory Restrictions

First territory restricted download. (Beggars Banquet)

Download on Amazon.com
First download lifted "Mirrorball" to #1 seller in one day
on Amazon.com. Sarah McLachlan (Arista)

Syndicated Platinum Artist
First major label commercial download syndicated to retail sites.
Tori Amos (Atlantic)

Retail Shopping Cart Integration
First digital download sold through retailer shopping cart
(TowerRecords.com). Dave Matthews Band (RCA)

Broadcast Radio / Internet Promotion

First on-air, online promotion (122 stations). Resulted in artist
dehuting at #1 on Billboard album charts. Creed (Wind-Up)

Secure Digital Devices
First secure export to Sony Memory Stick Walkman
digital music player.

Online and Offline Download

First commercial download from both online
and offline retailers. Ben Harper (Virgin)

NARM Award Winner

First online distributor to receive a "Supplier of the Year" award.

Liquid Audio's systems for delivering digital music are currently being used by
more than 1,400 labels and 900 retailers worldwide. For more information visit
www.liquidaudio.com, email sales@liquidaudio.com or call 1-888-547-8430.

iquid audio

the way music moves
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Swedish Success Simmonds Set For U1.S. Debut On Priority

BY ERIC AIESE

NEW YORK—Three years after
achieving success in his native Swe-
den, singer/tunesmith Stephen
Simmonds is ready to take on a new
challenge: the U.S. market.

Back home, his 1997 debut,
“Alone,” was nominated for five
Swedish Grammys. Here in the
U.S., however, he is starting all over

on the road to fame with the Sept.
19 release of his first Priority
Records set, “Spirit Tales.”
Simmonds’ musical experience
started when he taught himself
piano at the age of 12. “I had a pret-
ty good ear to pick out songs from
the radio . . . learning to play R&B
and pop music ranging from Stevie
Wonder to Chris DeBurgh,” he says.

ONE CLICK CAN
HELP YOU DISCOVER
THE STARS OF
TOMORROW

visit our stand at the popko _.

FROM

stand numbe
stand phow¥

AUGUST
7 . M19

117
in hall 13.2

Cp173-610 14 21

www.music-licence.com
the Web site that can make you rich!

Click here to register for free and begin
scouting musical talent from around the
globe. Or put up your established or
up-and-ccming stars and acts now for
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SIMMONDS

He began writing his own music
at 19, and after meeting Peter
Catries (co-producer of “Tales”),
they recorded together in Catries’
makeshift home studio. Catries
encouraged Simmonds to send a
demo to labels, but he was hesitant.

“I never thought that a record
company was going to pick it up,”
the artist says, “but [they] called
back and wanted to meet me.”

“Alone,” the European version of
“Spirit Tales,” was released on Diesel
Records, and the dark ballad “Tears
Never Dry” became a crossover hit
in Sweden, with sales of more than
35,000, according to Priority.

In the U.K., budding interest in
Simmonds led to a deal with Par-
lophone. The prospect of recording
for the same label that was once the
home of the Beatles was a deciding
point, Simmonds says. “It’s amaz-
ing. [Parlophone] has a very nice
tradition of songwriters, which I
really like. The Beatles were one of
my idols, and Radichead is one of
my favorite groups.”

Most Swedish acts that have
found success in the U.S. have been
pop acts like Abba, Ace Of Base,
and Robyn. Simmonds breaks this
mold twice. First, he has written or
co-written every song on the al-
bum—unlike many Swedish ex-
ports, which tend to lean on super-
star writers like Max Martin.
Second, his songs are equipped
with intelligent lyrics and a mes-
sage. On “All The People,” for
example, he tackles prejudice and
hate, singing about friendship and
love.

“That’s the whole point of mak-
ing musie,” he says. “You want to
reach out to people; you think you
have something to say. I'm inspired
a lot by people like Bob Marley [and
things like] the movement [of]
peace, love, and understanding.”

Despite developing his own style
of lyric writing, Simmonds has
been inspired by some of his native
country’s music. “I've felt some
Abba in some of my songs, espe-
cially with the harmonies in ballads.
Bjorn [Ulvaeus] and Benny
[Andersson] are incredible song-
writers. Great pop lyries, but the
music is really, really great.”

Simmonds says he has also been
inspired by other musicians, rang-
ing from Stevie Wonder, Michael
Jackson, and Prince to Radiohead
and the Beatles.

Such diverse influences have
molded a unique artist, says Steve
Oaklander, senior director of A&R

for Priority. “He has a live feel that
we're not getting from anything
else. He sounds like an Otis [Red-
ding] or Stevie [Wonder]. You don’t
hear stuff like that anymore.”
While primarily an R&B set,
“Spirit Tales” dabbles in a number
of other genres. Several tunes
include gospel, funk, and jazz
stylings. Some songs explore other
styles. The leadoff U.S. single, “I
Can’t Do That,” produced by fellow
Scandinavians Soulshock and Kar-
lin, features a drum’n’bass finale.
Simmonds also collaborated with
Raphael Saadiq, of Lucy Pear] and
Tony Toni Toné fame, on the funky
“If I Was Your Man.” He says of
Saadiq, “He’s so cool. We have a
similar mentality when it comes to
musical taste. He and [ Lucy Pearl’s]
Ali Shaheed Muhammad, who was
also out there when we recorded,

are so versatile, they don’t have any
barriers. That’s exactly where I'm
coming from.”

His versatility was evident at a
recent media showcase where Sim-
monds transformed Nirvana’s
“Lithium” into a reggae groove,
showcasing his ability to transeend
genre lines.

Despite his approach to musie,
Simmonds has noted differences
between the music business in Swe-
den and in the U.S. He says to work
with someone in Sweden, “you say,
‘Hey, vou wanna work?” You hang
out, and you try something out. If
it works out, it works out. But here,
it’s like you contact their lawyer,
the management, a big operation,
three-page agreements. It’s such a
big thing. [ think I’m still a bit
Swedish-naive in that sense.”

(Continued on page 21)

businesSs BONSCORE
» TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Datefs) | Ticket Price{s} Capacity Promoter
SUMMER SANITARIUM Los Angeles July 15 $4,334,590 73458 Ocesa Presents,
TOUR: METALLICA, XORN, Memoriat Coliseum $65/845 selfout Frank Productions,
XiD ROCK, POWERMAN Los Angeles SFX Music Group
$000, SYSTEM OF A DOWN
SUMMER SANITARIUM Foxboro Stadium June 30 $3,173.885 49,561 Ocesa Presents,
TOUR: METALLICA, KORN, Foxboro, Mass. $65 setlout Frank Productions
KID ROCK, POWERMAN SFX Music Group
5000, SYSTEM OF A DOWN
SUMMER SANITARIUM Texas Stadium July 9 $3,160,170 43429 | Ocesa Presents
TOUR: METALLICA, KORN, Irving, Texas $65 seflout frank Productions
KID ROCK, POWERMAN House of Blues
5000, SYSTEM OF A DOWN Concerts
i
SUMMER SANITARIUM 3Com Park July 14 $3.134,755 50,007 Ocesa Presents
TOUR: METALLICA, KORN, San Francisco $65 sefout Frank Productions |
¥ID ROCK, POWERMAN Bill Graham
5000, SYSTEM OF A DOWN Presents
SUMMER SANITARIUM Georgia Dome July 7 $2.803.840 44,023 Ocesa Presents,
TOUR: METALLICA, KORN. Atianta $65 46,202 Frank Productions,
KID ROCK, POWERMAN SFX Music Group
5000, SYSTEM OF A DOWN |
— | S
SUMMER SANITARIUM Mile High Stadium July 12 $2,445,950 38,643 Ocesa Presents
TOUR: METALLICA, KORN, Oenver $65 48,000 Frank Productions
KID ROCK, POWERMAN House of Blues
5000, SYSTEM OF A DOWN Concerts
- }
SUMMER SANITARIUM PSI Net Stadium July 4 $2,415,205 38,257 Ocesa Presents,
TOUR: METALLICA, KORN. Baltimore $65 50,000 Frank Productiens
KID ROCK. POWERMAN SFX Music Group
5000, SYSTEM OF A DOWN
SUMMER SANITARIUM Gateway International July 3 $1,923,415 31,840 Ocesa Presents,
TOUR: METALLICA, KORN, Speedway $65 40,000 Frank Productions
KID ROCK, POWERMAN Madison, |
5000, SYSTEM OF A DOWN
DAVE MATTHEWS BAND, Three Rivers Stadium  July 3 $1,623,031 37,256 SFX Music Group
BEN HARPER, 0ZOMATL! Pittsburgh $45.50/$45.30 45,031
SUMMER SANITARIUM Rockingham July 1 $1,479,335 24,648 Ocesa Presents.
TOUR: METALLICA, KORN, Dragway $65 35,000 Frank Productions,
KID ROCK, POWERMAN Rockingham, N.C SFX Music Group
5000, SYSTEM OF A DOWN
|
1 e

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. 1
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171. J
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Introducing Gig.com. The sticky music solution for music service providers. want to crank up your site’s
“stickiness”? Then let customers create and enjoy their personal music collections online with you. And to do that, turn to Gig.com
and our “Jukebox In the Sky” services. © We provide the systems and infrastructure to help you capitalize on this incredible
opportunity. Our “Jukebox in the Sky” backend systems enable you to launch your own customized music service. Quickly. Easily.

The result: customers visit more and stay longer. And because we run in the background on our scalable and secure network,
they won't know we’re there. Which makes it the ideal sticky app for you. © Dial up the stickiness in your music service by

partnering with Gig.com. Call 1.415.495.5551 or email us at sales@gig.com.
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DEF JAM GETS LL COOL J'S ‘G.0.A.T.

(Continued from page 14)

years,” Liles says. “They do one or
two albums. LL is still relevant to
the hip-hop audience. All the artists
respect him and love him.”

The new 16-song set includes
guest appearances by Redman,
Method Man, Snoop Dogg, Ja Rule,
Xzibit, Jayo Felony, and Carl
Thomas and production from Rock-
wilder, DJ Secrateh, Vada Nobles,
and Ty Fife.

“The music really hasn’t
changed,” says LL Cool J, regard-
ing the album, which succeeds in
being rugged and gritty as well as
smooth and socially conscious. “I've
always made records that reflect
who I am and my neighborhood in
Queens. But I agree that this
record is definitely more intense in
terms of the subject matter I'm
talking about. I'm speaking about
issues that are really relevant in a
lot of the urban communities
around the country.”

“Homocide” addresses black-on-
black crime in relation to the media,
while “Can’t Think” deals with the
feelings of being trapped in the in-

Billboard

ner city. “Part of my mission on this
album was to be a voice of reason—
and to hopefully give the walls ears,
so that a lot of different people can
understand the pain and what’s go-
ing on,” he says.

Although LL Cool J, who is man-
aged by Violator and booked by
International Creative Manage-
ment, has not had a full-length set
in the marketplace for three years,
he has been featured on singles,
including Montell Jordan’s “Get It
On Tonite,” which topped Billboard’s
Hot R&B/Hip-Hop Singles & Tracks
chart earlier this year.

“As always, LL Cool J is coming
with a strong album,” says Violet
Brown, director of urban music at
Wherehouse Music/CheckOut.com.
“Of all the new material coming out,
I am most excited about this release.
He may take long breaks between
albums, but it’s always worth the
wait.”

According to Graham, Where-
house Music is among the chains
slated for a retail road trip, during
which LL will also visit Trans World

AUGUST 5, 2000

Top New Age Albums.

TITLE

THIS WEEK
LAST WEEK

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET SALES
REPDRTS COLLECTED, COMPILED, AND PROVIOED BY

IMPRINT & NUMBER/DISTRIBUTING LABEL

SoundScar|7®

ARTIST

17 | NOUVEAU FLAMENCO
HIGHER OCTAVE 48793MIRGIN

w

—~—mli NO.1 B

OTTMAR LIEBERT
15 weeks at No. 1

4|78 DESTINY ®
WINDHAM HILL 11396

JIM BRICKMAN

6 |67

5 | 43 | PLAINS @ GEORGE WINSTON
WINDHAM HILL 11465
LOVE SONGS YANNI

PRIVATE MUSIC 82167/WINDHAM HILL

7 | 14 | PURE MOVIES 2
GARDEN CITY 34580

THE JOHN TESH PROJECT

WATER’S EDGE
TIM JANIS ENSEMBLE 1103

TIM JANIS

g4 | FORBIDDEN DREAMS
BMG SPECIAL PRODUCTS 44801

YANNI

9 |16 GYPSY FIRE
NARADA 48989/VIRGIN

VARIOUS ARTISTS

wa‘mmhwwn—ﬂ
A
=

GTSP 539779

10 | 12 | SNOWFALL YANNI
RCA SPECIAL PRODUCTS 45680
13 | 28 | RIVER OF STARS 2002
REAL MUSIC 8802
11 [1l2 ANCIENT JOURNEYS cusco
HIGHER QCTAVE 48902/VIRGIN
12 1117 PASSAGES VARIOUS ARTISTS
WINDHAM HILL 45640
13 16|72 MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 86064 1/WALT DISNEY
14 | 20|91 | PURE MOVIES THE JOHN TESH PROJECT

JOHANNES LINSTEAD

(25)|RE-ENTRY

NARADA 49188/VIRGIN

KISS THE EARTH
15 22| 6 REAL MUSIC 3745
16 | 251 2 WATER CIRCLES MIA JANG
NARADA 49416/VIRGIN
17 |21 3 INDIGO SPIRIT INDIGO SPIRIT
HIGHER OCTAVE 49250/VIRGIN
NO STRINGS ATTACHED GOvI
18 | 18|48 REAL MUSIC 811
DRUM MEDICINE DAVID AND STEVE GORDON
RE-ENTRY SEQUOIA 836
20 12311 REALITY OF A DREAMER MYTHOS
HIGHER OCTAVE 49087/VIRGIN
21 (17| 7 DREAMWORLD: ESSENTIAL LATE NIGHT LISTENING VARIOUS ARTISTS
PRIORITY 51134
22 | 24]10 DANCING WITH THE MUSE CHRIS SPHEERIS
HIGHER OCTAVE 48755/VIRGIN
@ RE-ENTRY 25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER
AMERICAN GRAMAPHONE 25
WINTER LIGHT YANNI
RE-ENTRY| oo ivare music 82176/WINDHAM HILL
IN THE GARDEN OF SOULS VAS

(O Albums wih the greatest sales gains this week. @ Recording Industry Assn. Of America {RIA) certification for net shipment of 500,000 album
enits (Goid). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification tor net shipment of 10 million units {Diamond).
Numeral foliowing Platinum or Diamond symbol indicates album’s multi-platinum fevel. For boxed sefs, and double albums with a running time of 100
minutes or more. the RIAA multiplies shipments by the number of discs and/or tapes. Al albums avaitable on cassette and CD. *Astensk indicates

vinyl availabie indicates past and present Heatseekers tities © 2000, Bil

1 Ce ications and Inc.

Entertainment, Target, Circuit City,
and others. The marketing approach
is hands-on. “We are doing the Teen
Jam with Coca-Cola here in New
York,” Liles adds. “We are doing the
Promote Summer School campaign
with Hot 97 [WQHT New York].”

LL Cool J also recently made a
surprise appearance at the Impact
convention April 29 in Nashville,
performing several classics as well
as two new songs. “If you didn’t
believe in him, you walked out of
there a believer,” Graham says.
“People had their hands in the air
the whole 45 minutes he was on.”

Dorsey Fuller, assistant PD at
KKBT Los Angeles (the Beat), says
his station “jumped on [“Imagine
That”] immediately. But it was a lit-
tle early, so we backed off of it. Now
that it has a video, it has been easi-
er for the station to get back on it.”

Hype Williams directed the video
for the single, which premiered July
5 on MTV’s “Making The Video.”
Other television appearances are in
the works, Graham says.

“We want to go in and take over a
whole day at BET,” Graham says.
“We have a one-hour network spe-
cial in the works, in the vein of
recent specials with Santana and
Celine Dion. We are planning to
have it air the second week of Sep-
tember. LL is currently selecting
the artists he would like to appear
on the special. They will be artists
who he has worked with as well as
artists he has always wanted to
work with.”

Consistency and longevity give
LL’s claims validity to many. “He
has stood the test of time,” says
Fuller. “There is a strong argument
for dubbing him the greatest of all
time. That’s not far-fetched at all.
LL is a huge artist.”

For The Greater Good. Veteran
session singer Paul Lockwood
recently issued his debut disc, “Posi-
tive,” an album intended to further
raise awareness of issues surround-
ing the ongoing AIDS epidemic. The
project, issued on the independent
Endurance Records, was produced
by Andre Karkos. A portion of the
profits from “Positive” will go to
AlDS-related charities as well as
organizations devoted to animal
rights and environmental issues.
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-’_ COMPILED FROM A NATIONAL SAMPLE OF RETAL STORE, MASS MERCHANT, AND INTERNET l E !
- o SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOU Scan® % = ‘
oW | BE | ARTIST llid|||| TITLE | 25
E = 5 =z IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE} 2=
—mll NO. 1 B
CREED A* MY OWN PRISON
1 1 WIND-UP 13046 (11.98/17.98) 27 weeks at No. 1 | 147
METALLICA ¢"* METALLICA
2 2 ELEKTRA 61113*EEG {11.98/17.98) 467
BOB MARLEY AND THE WAILERS ¢'° LEGEND
3 3 TUFF GONG/SLAND 846210/1DJMG (12.98/18.98) 579
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
4 12 | WORLD CIRCUIT/NONESUCH 79478/AG (12.98/18.98) 62
'N SYNC ¢© 'N SYNC
5 7 RCA 67613 (11.98/18.98) 122
LENNY KRAVITZ A? 5
6 4 VIRGIN 47758 (12.98/17.98) 115
BOB SEGER & THE SILVER BULLET BAND A® GREATEST HITS
g/ 5 CAPITOL 30334 (10.98/15.98) 300
PINK FLOYD &*° DARK SIDE OF THE MOON
8 3 CAPITOL 46001+ (10.98/17.98) 1218
PEARL JAM ¢! TEN
19 EPIC 47857~ (10.98 EX/17.98) 260
MATCHBOX 20 ¢'' YOURSELF OR SOMEONE LIKE YOU
10 6 LAVAVATLANTIC 92721%/AG (10.98/17.98) 177
BACKSTREET BOYS ¢*° BACKSTREET BOYS
11 10 | JivE 41589(11.98/17.98) 154
ANDREA BOCELLI A°® ROMANZA
12 9 PHILIPS 539207 (12.98/18.98) 138
JAMES TAYLOR &' GREATEST HITS
13 | 11 | WARNERBROS, 3113 (7.98/11.98) 506
DEF LEPPARD A* VAULT — GREATEST HITS 1980-1995
14 14 | MERCURY 528718/IDJMG (10.98/17.98) 194
JIMMY BUFFETT A® SONGS YOU KNOW BY HEART
15 [ 13 | mcA325633*(12.98/18.98) - 475
DAVE MATTHEWS BAND A’ CRASH
16 16 | RCA56904(11.98/17.98) 218
AC/DC ¢ BACK IN BLACK
17 15 EASTWEST 924 18/EEG (11.98/17.98) 315
QUEEN A GREATEST HITS
18 22 | HOLLYWOOD 161265 (11.98/17.98) 368
TOM PETTY AND THE HEARTBREAKERS A°® GREATEST HITS
19 18 | MCA 110813 (12.98/18.98) 328
TIM MCGRAW A EVERYWHERE
20 20 | CcuRB 77886 (10.98/16.98) 163
CREEDENCE CLEARWATER REVIVAL A*  CHRONICLE THE 20 GREATEST HITS
21 32 | FANTASY 2*(12.98/17.98) 354
METALLICA A7 ...AND JUSTICE FOR ALL
2 26 | ELEKTRA60812/EEG (11.98/17.98) 533
DAVE MATTHEWS BAND A° BEFORE THESE CROWDED STREETS
23 23 | RCA67660* (11.98/17.98) 96
BON JOVI A* CROSS ROAD
24 19 MERCURY 526013/IDJMG (10.98/17.98) 56
ABBA A’ GOLD
25 21 POLYDOR 517007/UNIVERSAL (12.98/18.98) 172
SUBLIME A° SUBLIME
26 25 | GASOLNE ALLEY 111413/MCA (11.98/17.98) 199
JOHN DENVER THE BEST OF JOHN DENVER
27 | 48 | MADACY 4750 (5.98/9.98) 11
METALLICA A® MASTER OF PUPPETS
28 30 | ELEKTRA 60439/EEG (11.98/17.98) 478
SYSTEM OF A DOWN @ SYSTEM OF A DOWN
29 29 | AMERICAN/COLUMBIA 68924/CRG (10.98 EQ/16.98) 37
AC/DC A’ LIVE
30 28 | EASTWEST 92215/EEG (11.98/17.98) 123
JO DEE MESSINA A° I'M ALRIGHT
31 24 | CURB 77904 (10.98/16.98) 123
BEASTIE BOYS A® LICENSED TO ILL
32 27 | DEF JAM 527351/IDJMG (6.98/11.98) 434
DMX A° IT'S DARK AND HELL IS HOT
33 33 RUFF RYDERS/DEF JAM 558227*/IDJMG (12.98/18.98) 112
AL GREEN A GREATEST HITS
34 31 HITHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 105
LINDA RONSTADT A° GREATEST HITS
35 17 | ASYLUM 106/EEG (7.98/11.98) 96
METALLICA A* RIDE THE LIGHTNING
36 38 | MEGAFORCE/ELEKTRA 60396/EEG (11.98/17.98) 443
BROOKS & DUNN A’ THE GREATEST HITS COLLECTION
37 34 | ARISTA NASHVILLE 18852/RLG {10.98/16.98) 125
EAGLES A’ HELL FREEZES OVER
38 41 GEFFEN 424725/INTERSCOPE (12.98/18.98) 248
STYX @ GREATEST HITS
39 36 | A&M 540387/INTERSCOPE (10.98/17.98) 39
JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988
40 42 | MERCURY 536738/DJMG (11.98/17.98) 79
SAVAGE GARDEN A° SAVAGE GARDEN
41 39 | COLUMBIA 67954/CRG (11.98 EQ/17.98) 161
VAN MORRISON A’ THE BEST OF VAN MORRISON
42 40 | POLYDOR 841970/UNIVERSAL (10.98/17.98) 477
FAITH HILL A® FAITH
43 43 WARNER BROS. (NASHVILLE) 46790/WRN (10.98/16.98) 111
EAGLES &% THEIR GREATEST HITS 1971-1975
44 37 | ELEKTRA 105*/EEG (11.98/17.98) 299
FLEETWOOD MAC A° GREATEST HITS
45 35 | WARNER BROS. 25801 (10.98/17.98) 406
GUNS N’ ROSES ¢'° APPETITE FOR DESTRUCTION
46 44 GEFFEN 424148/INTERSCOPE (11.98/17.98) 469
DR. DRE A® THE CHRONIC
47 — DEATH ROW/INTERSCOPE 5061 1 */PRIORITY (10.98/16.98) 95
METALLICA A°® RELOAD
48 — | ELEKTRA 62126*/EEG (11.98/17.98) 78
DAVE MATTHEWS BAND A° UNDER THE TABLE AND DREAMING
49 46 RCA 66449 {11.98/17.98) 211
TOOL A? AENIMA
50 45 VOLCANO 31087* (11.98/17.98) 166

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Bitlboard 200 or reissues of older albums. Tota) Chart
Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catajog Albums. @ Recording Indus-
try Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). & RIAA certification for net shipment of
1 million units {Platinum}. 4 RIAA certification for net shipment of 10 miltion units (Diamond). Numeral following Ptatinum or Dia-
mond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more,
the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000
units {Oro). A Certification of 200,000 units (Piatino). A? Certification of 400,000 units {Multi-Platino). *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and ail other CD
prices, are equivalent prices, which are projected from wholesale prices. fH indicates past or present Heatseeker title.
© 2000, Billboard/BPI Communications, and SoundScan, Inc.
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GETTIN’ WILDER: Back in 1998, when we toiled away as the
dance music editor of Billboard, a lovely young woman named
Michaela Wilder caught our attention with a bouncy little

SIMMONDS

(Continued from page 18)

Not only are people in the
Swedish record industry different
from those in the U.S., but Swedish
fans differ from their stateside
counterparts as well. The Swedish,
says Simmonds, are more down-to-
earth. “In Sweden, people don’t go
berserk, even for the biggest
stars.”

As Simmonds works on the new
geographie territory, Priority will
explore new turf as well. A longtime
rap power, the label offers some-

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON
BROADBAND TALENT NET FOR FREE!

Broadband Talent Net celebrates a new web launch, and offers professional membership for
FREE! Tailored to afford new artists and music companies with an “industry strength” online
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to
promote your music to labels and fans online, all day, every day, worldwide. And with the
expanded Broadband Talent Net store, you can sell your music online. Applying is easy.

For more information, visit www.broadbandtalentnet.com/membership

Europop jam, “If It’s Really Love.” It was deep in the pocket of thing new with this R&B album. averite A 000
radio trends at the time, and we had high hopes for her. “It’s a natural direction for us to
Alas, the track didn’t move into,” says Qaklander. “We're The Most Popular New Talent On Broadband Talent Net
catch on, but it’s just as an urban music label. R&B fits that 4 Artist Genre Weeks On
well. Over the past two description.” ) 1 Domestic Problems Rock, Acoustic 1
years, Wilder has shed her To properly promote within the 2 Smear Pop, Rock 2
club garb and discovered new genre, Priority is using differ- 3 Jadestone Rock 1
the rocker within who ent methods from those typical for 4 Michaela Wilder Pop,Altgrnative -8
apparently has been wait- rap releases. Instead of concen- 5 51 Peg Alternative, Industrial = 7
ing for a chance to shine. trating primarily on street promo- 6 Naeemah Harper R'n 8, Hip Hop 2
She’s currently shopping tion, the label is planning a lifestyle ; IS\tl)ulsy]st;m IFJ(:))ck, Funk 1§
a strong five-song disc on marketing campaign. Samplers will et LA
. : - 9 Isis {E-sis) R'n B, Hip Hop 2
which she displays a knack be distributed to 300 coffeehouses 10 Funktelligence Hip Hop, Funk 8
f()l' CI'Elftlng lnfeCtlou.s around the Countl'y..In addltlon{a Weckly results are based on votes cast by Broadband's registered online audience for any artist featured on the site.
tunes that carry an undeni- Web Slte, Curl'ently mn deSlgn, will Votes are limited to onc vote per artist per user. Top 10 position is determined by the average of all votes received
able edge of romantic offer downloads of unreleased
angst. . mixes and audio posteards. Favorite Song Requests July 14, 2000
WILDER “There is a common Promotional efforts will also tar-

thread in all of my songs,

get concertgoers. Audiences will

The Most Listened-to New Tracks On Broadband Talent Net

although I am told that I’m a vocal chameleon,” she says. “I write receive cassette samplers at select # Composition, Artist Genre Weeks On
a lot about conflict, and I use the range of my voice to express stops along Gerald Levert’s tour. ¥ You Could Be Star, Smear Pop, Rock 1
those emotions.” Also, Priority has purchased video- 2 Do The DJ, DJKigga Hip Hop, Dance 3

Among the dise’s highlights is a guitar-kissed revision of “If screen time at shows on the VIS EEAIE) Gua e AlErHAIS, DR 5
It’s Really Love” that is even more radio-friendly now than it was Rhythm of Love tour, featuring L VeI T R ialiap e
N . . . : ” 1 . | 5 Conditioner, 51 Peg Alternative, Industrial §
in its dance incarnation. Also pretty immediate are “Half A Chanté Moore, Gerald Albright, 6 Non-Toxic, SR-71 Pop 17
Chance,” which has a sticky little chorus, and “Dearly Depart- and Will Downing. Between the 7 B-4,N.UM. Hard Rock, Hip Hop 3
ed,” which is fondly reminiscent of the "Til Tuesday-era compo- concert’s acts, the audience will see 8 The Post, Funktelligence Hip Hop, Funk 4
sitions of Aimee Mann. Simmonds’ video for the single “I 9 Dream About You, Alexz Johnson Pop 4

For a quick taste of Wilder, check out broadbandtalent.com, on Can’t Do That.” 10 Funky Ceili, Black 47 Rock, Traditiona! 5

which her cuts are currently featured. We are betting that it will
inspire listeners to order the whole, while possibly tweaking A&R
execs to do a little contract bidding.

For more information, call 718-690-5110 or fax 212-545-6014.

ROCKIN’ HARD: Any band brave enough to tag its first CD
with the line “remember when listening to musie felt dangerous”
had better have the goods or prepare to be eracked by critics.
Well, Acts Magdalena does—and then some.

The New York-rooted duo of singer Christian Merry and gui-
tarist/bassist Rick Van Benschoten hus intentionally created a
disc that is tough to categorize. By and large, it’s a rock-rooted
offering. The twist is that the tunes willfully dart from sweetly
melodie to assaultingly harsh, sometimes within the space of one
song. Merry’s performances often trigger pleasant thoughts of
PJ Harvey and Diamanda Galas while ripping through com-
pelling cuts like “Bullet” and “Wasteland” as if she were pos-
sessed by the extreme emotions portrayed in the material. Sim-
ply put, you believe her every syllable.

Acts Magdalena does a fine job of capturing its sound on CD,
though you really need to experience this act in a live setting to
get the full effect.

Get more information on this unique band by calling 212-982-
4821 or E-mailing ActsMag@aol.com.

HEYA KE: If you have a hankering for something left-of-center,
Ke is your guy. He won kudos several years ago with an album
on RCA that maximized his talent for blending street-wise poet-
ry with quirky vocals and jagged rhythms.

Ke is currently shopping for a new label deal with a demo that
reveals notable growth as both a tunesmith and a performer. He’ll
never be a mainstream artist, and that seems to suit him just
fine. And the truth is that there’s such a raw beauty in his work
and such a passion in his delivery that any kind of compromise
would be a mistake.

In addition to the tracks he’s shopping, Ke can be heard on the
soundtrack to “The Fluffer,” a filmi by Christine Vachon (“Kids,”
“Boys Don’t Cry,” “Velvet Goldmine”).

For additional details, call Curt Johnson at 212-595-7381, or
E-mail him at newwrldine@aol.com.

. |

Directed by video veteran Guy
Guillet, the clip is already getting
extensive play on BET. Unlike the
samplers, the video spotlights Sim-
monds’ photogenic image. “He has
a great look and sex appeal,” says
John Rotella, head of marketing for
Priority. “He doesn’t have a sense
of how charming he is. He’s a real
guy.”

Dance remixes of the song by
Masters At Work have been circu-
lating through clubs and are gener-
ating a stir for Simmonds. A 12-
inch single was released July 17, to
be followed by a commercial CD
single in mid-August. The promo
single ships to R&B radio Aug. 7
and to crossover radio Aug. 28. Pri-
ority plans a more organic ap-
proach for jazz/AC, NPR, and col-
lege radio.

For Simmonds, however; the main
focus remains the music. “I’ve been
waiting so long for this album to
come out,” he says. “I'm really
excited about it. I want to get out
and play. That’s why I’m hoping
things will work out.”

FOR THE REGDRD

In the July 29 edition of Bill-
board, a story on the Dandy
Warhols had an incorrect release
date. The project, the band’s sec-
ond for Capitol, went to retail on
Tuesday (1). The set’s first single
is “Bohemian Like You.”

Weekly Radio Play rankings are based on audio access req
for any composition featured on the site.

d and gi d online audience

d by the site’s regi:

The Most Outstanding And Available Acts On Broadband Talent Net

FUNKTELLIGENCE

One of the funkiest bands we've heard in a LONG while has joined Broadband Talent Net.
FUNKTELLIGENCE has been stinging the Midwest harder than a swarm of killer bees, with a
hybrid of funk, soul, jazz and hip hop music. These cats refuse to be categorized, don't want
to be. Since their emergence in 1997 Funktelligence has opened for platinum R&B singers
K-Ci and Jo Jo, Tyrese and Ginuwine, as well as hip-hop's dynamic live band The Roots.
Funktelligence has twice been featured artists on MTV on-line, and has made in-studio
appearances on The Mitch Albom show in Detroit. Fee! the vibes here.

Genre:
Hip Hop, Funk, Jazz

From

Ann Harbor, Ml

Deals sought:
Recording Contract

For further artist details log on to www.broadbandtalentnet.com/funktelligence

For details about these and other-up-and coming artists visit our website at

info@broadbandtalent.com
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or twenty years, Active Industry Research (AIR) has provided the radio and record communities with valuable
information regarding cumrent music. The company was founded on the premise that “It All Starts With
Listening.” The concept is based on a competition. Radio Programmers listen to songs and vote on their hit
potential using Billboard’s Monitor charts. The most accurate predictions are rewarded for their skill based
on their final p'acement. The primary objective is to introduce new music to PD’s and MD’s, to ascertain its
radios awareness with regard to the best new music available.

potential and enfance
Two years ago,_AlR launched The Masters Competition. The idea was to give our past 1st and 2nd place win-
ners from Mainstream, Rhythmy/ Crossover, Modern Rock, and Adult competitions, a chance to test their skill
at precicting the hits against the “best of the best”, in a competition of their own. The panel consists of many
of the most successful and influential radio 2rogrammers in the country, and some have participated in AIR
since its inception. AIR Masters participants evaluate new songs and artists from all formats. The Masters

chart qualifier is the Billboard Hot 100. The competition encourages listening and keeps the patticipantson .
the cutting edge of trends in all formats. AIR is very proud to be associated with so many talented program-

mers and to provide this service that enhances music awareness.

Our first Grandmaster is not such a surprise. He has weon the AIR Modern Rock Competition two times in a
row and has for many years broken numerous bands and demonstrated his instincts for new music in Boston.
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7 OEDIPUS
WBCN, Boston, MA

“C)TRACY JOHNSON
KFMB, San Diego, CA

P CAT COLLINS
e KQKS, Deaver, CO

DUSTY HAYES
WXPT, Minnecpolis, MN

rfb" JAY STEVENS
WPGC. Washingon, D.C.

SCOTT ALEXANDER
WPHH, Pittskurgh, PA

J. R. AMMONS
WSTR, Atlanta, GA

JOEY ARBAGEY

Son Francisco, CA

TRACY AUSTIN
WKSS, Hartford, CT

LYNN BARSTOW
KMYZ, Tulsa, OK

DON BEMSON
VP OP Jefferson Pilot, Ailanto, GA

KEN BENSON

SR VP Programming AM-FM, Brush Prairie, WA

FRANKIE BLUE
WKTU, New York, NY

BOOKER
WXRK, New York, NY

ERIK BRADLEY
WBBM, Chicogo, IL

STEVE CHAVEZ
KTFM, Son Antonio, TX

CRUZE

WFNX, Bo:ton, MA
RICH DAVIS
WZEE, Madison, WI

LESLIE FRAM
WNNX, Atlante, GA

CARL FRYE

WHHH, Indianazolis, IN

MIKE GARVEY
VH-1, New “ark, NY

SUSAN GROVES
WHEL, Alkony, NY

CADLILLAC JACK
WIMN, Bostan, MA

CHAZ KELLY
WMRQ, Hortferd, CT

STEVE KINGSTON
WXRK, New York, NY

MICEAEL MARTIN
KYLD & KMEL San Francisco, CA

MIKE MCGOWAN
‘NK4S, Fortford, CT

;7.0  JIM MCGUINN
WEPLY, *hiladelphkio, PA

DAVE MCKAY

WPST, Trentan, NJ

TiM MOORE
WIBQ. Portland, ME

RCB MORRIS

KDWE, Minneapolis, MN

DANNY OC:AN
WKC , New Havzn, CT

TOM POLEMAN
WHTZ New Yok, NY

GENE SANDBLOOM
KROQ, los Ang=les, CA

TIM SCHIAVELLI
WBPRU, Previdence, RI

ROBERT SCORPIO
KBXX, Houston, TX

KEITH SCOTT
WDCG. Raleigh, NC

JEN SEWELL
KFMB, San Disgo, CA

CHRIS5 TAYLOR
WHKSL, Mamphis, TN

LISA THOMAS
KDPMX, Dallos, TX

CLIFF TREDWAY

KTFM, San Antorio, TX

DAVE UNIVERSAL
WKSE, Buflo o, NY

TONY WAITEKUS
WHTS, Daverport, IA

KEVIN WEATHERLY
KROQ Los Angeles, CA

#

-Grand Prize

I Porsche 911 Carrera Cabriolet

9?8 DEGREES
BACKSTREET BOYS
BARENAKED LADIES
BETTER THAN EZRA
BILLY CRAWFORD
BLINK 182
BLOODHOUND GANG
BRIAN MCKNIGHT
BUSH

CHER

CHRIS ISAAK
CHRISTINA AGUILERA
CYPRESS HiLL

DIDO

DR. DRE F/EMINEM
ENRIQUE IGLESIAS
FAITH HILL

FILTER

FOO FIGHTERS
GARTH BROOKS
JENNIFER LOPEZ
KCi & JOJO
KENNY G

KID ROCK

ur

LONESTAR

\

MARC ANTHONY
MELISSA ETHERIDGE
MONTELL JORDAN

REM.

RED HOT CHILI PEPPERS
SANTANA F/ROB THOMAS
SAVAGE GARDEN

SHANIA TWAIN

SISQO

THE GOO GOQO DOLLS
THIRD EYE BLIND

TONI BRAXTON

TRAIN

WHITNEY HOUSTON
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BiLLBOARD'S HE AT S E E K E [R S, ABuM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT. AND  SQundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
» S, | 'NTERNET SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 1o 106 of The Billboard 200 chart, Whee an album reaches this level- the album and the artist's subsequent albums are immedi-
‘!.’ﬁ = w Q % TIST AUGUST 5, 2000 o atel_y| igleligi(bzle)%;ppear 01?1 tt?]e Heattseetkeris chart. Alé@alzbc%re)s aBr_?lgvailda/glg‘og cassette atnd CD. *Asterisk indicates vinyl LP is
availabie. Wi e gre: st sal ains. N Lo .
F2 |52 | 23| IMPRINT & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TLE ' ume el . i
. -l NO. 1 B 26)| 25 3 LOUIE DEVITO E-LASTIK 5001 (16.98 CD) N.Y.C. UNDERGROUND PARTY 2
- 7 ) .
1 = DIROARSTA 190231 1019615:58) UEGEL 21 16 15 FENIX TX DRIVE-THRU 112013/MCA (11.98/17.98) FENIX TX
2 2 5 SR-71 RCA 67845 (10.98/13.98 NOW YOU SEE INSIDE
d ! ) 28 24 b SASHA AND JOHN DIGWEED KINETIC 5465 (19.98 CD) COMMUNICATE
3 3 15 METHRONE CLATOWN 27567/CAPITOL (10.98/16.98) MY LIFE
29 14 4 RICHARD ASHCROFT ViRGIN 49494 (11.98/16.98) ALONE WITH EVERYBODY
4 5 16 WESTLIFE ARISTA 14642 (11.98/17.98) WESTLIFE
30 26 5 PAUL VAN DYK MUTE 9127 (18.98 CD) OUT THERE AND BACK
5 4 15 S CLUB 7 POLYDOR 543103/{NTERSCOPE (11.98/17.98) SCLUB7
(BL)| 32 | 11 | OMARAPORTUONDO viORLD GRCUTACNESUCH 196034 17 38 0 BUENA VISTA SOCIAL CLUB PRESENTS OVARA PORTUONDO
[ 6 W RASCAL FLATTS LYRIC STREET 16501 1/HOLLYWOOD (8.98/12.98) RASCAL FLATTS
32 21 10 NICKELBACK ROADRUNNER 8586 (8.98/13.98) THE STATE
1 9 14 ERIC HEATHERLY MERCURY (NASHVILLE) 170124 (8.98/12.98) SWIMMING IN CHAMPAGNE
(33)| 41 | 23 | SHELBY LYNNE ISLAND 546177/IDJMG (8.98/12.98) | AM SHELBY LYNNE
NEW » | JILL SCOTT HIDDEN BEACH 62137/EPIC 11,98 EQ/16.98) WHO IS JILL SCOTT? WORDS AND SOUNDS VOL. ! AR
CHAD BROCK WARNER BROS. LLE) 47659/WRN (11.98/17.98) YES!
(9)| NEW» | BIG MOE WRECKSHOP 4441 (11.98/16.98) CITY OF SYRUP B
35 5 WATERMARK RoCK 61396/EPIC (11. . NE
NEW » | THE KINLEYS EPIC (NASHVILLE) 69593/SONY (NASHVILLE) (10.98 EQ/17.98) Il GD ETOWNWORD.G1396/E PIGI 1,981 98) ALE Ve B2
m m ] 1 BUMPY KNUCKLES KJAC 20007 LANDSPEED (1198 16.98) INDUSTRY SHAKEDOWN 36 28 6 SLUM VILLAGE BARAK/GOODVIBE 2025*/ATOMIC POP (14,98 CD) FANTASTIC VOL. 2
NEW » | THE URGE IMMORTAL 49498VIRGIN (11.98/16.98) TOO MUCH STEREO 37 | 22 pES NOBODY'S ANGEL HOLLYWOOD 162184 (8.98/12.98) NORDBYe paGEE
13 12 [ 68 STATIC-X @ WARNER BROS. 47271 (10.98/16.98) WISCONSIN DEATH TRIP 3 (4 12 NG ¥ ANGITWIN S eolTIPARKITO0EHIDDRITE08) B gl Y
AT e e KINA NEW » | DARRYL WORLEY DREAMWORKS NASHVILLE) 450042/INTERSCOPE (10.98/16.98) HARD RAIN DON'T LAST
15 | 11 | 16 | SPLENDER C2/COLUMBIA 69144/CRG (7.98 EQ/13.98) HALFWAY DOWN THE SKY 40 | 34 WZ SONICFLOOD GoTEE 2802 (15.98 CD) SONICFLOOD
15 116 | TRAVIS NDEPENDIENTE 62151/EPIC (11.98 £Q/16.98) THE MAN WHO NEW » | HANGMEN 3 SURRENDER 490707*/INTERSCOPE (12.98/18.98) NO SKITS VOL. 1
(17)| NEW» | THE UNION UNDERGROUND FORTRATICOLUMEIA 67778/GRG (7.98 EQ/1198) ...AN EDUCATION IN REBELLION 42 | 30 | 51 | BRAD PAISLEY @ ARISTA NASHVILLE 18871/RLG (10.98/16.98) WHO NEEDS PICTURES
NEW » NO AUTHORITY SMASH/MAVERICK 47819/WARNER BROS (11.98/17.98) NO AUTHORITY 43 31 42 ANDY GRIGGS RCA (NASHVILLE) 67596/RLG {10.98/16.98) YOU WON'T EVER BE LONELY
15 | 12 | KEITH URBAN CAPITOL (NASHVILLE) 97591 (10.98/16.98) KEITH URBAN RE-ENTRY | DAVID GRAY 470 21539 (16.98 CD) PYRIMECAOPER
19 | 4 | NINA GORDON WARNER BROS. 47746 (11.98/17.98) TONIGHT AND THE REST OF MY LIFE 45 | 38 | 3 | NICOLEC. MULLEN WORD 63548/EPIC (11,98 EQ/16.98) NICOLE C. MULLEN
91 | 7 | BT NETTWERK 30154 (12.98 CD) MOVEMENT IN STILL LIFE 46 | 4 | CAP ONE MOTOWN 157939/UNIVERSAL (11 968/17.98) THROUGH THE EYES OF A DON
22 8 4 THE COMRADS HOO-BANGIN' 50001/PRIORITY (10.98/16.98) WAKE UP & BALL 4] a4 68 MONTGOMERY GENTRY @ COLUMBIA (NASHVILLE) 691 56/SONY (NASHVILLE) (10.98 EQ/16.98) TATTQOS & SCARS
33 | 4 | TAPROOT VELVET HAMMER/ATLANTIC 83341/AG (7.98/11.98) GIFT 48 | 39 | 30 | TRIN-I-TEE 5:7 B-RITE 490359/INTERSCOPE (11.98/17.98) SPIRITUAL LOVE
24 | 13 | 6 | UNCLE KRACKER LAVA/ATLANTIC 83279*/AG (11.98/17.98) DOUBLE WIDE 49 | 3 | BEBEL GILBERTO ZIRIGUIBOOM 1026/SIX DEGREES (16.98 CD) TANTO TEMPO
25 20 8 U.P.0. EPIC 69869 (7.98 EQ/11.98) NO PLEASANTRIES 50 17 8 F.A.T.E. GHETTO WORKS 47591/WARNER BROS. {11.98/17.98) FOR ALL THAT'S ENDURED
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BILLBOARD'S WEEKLY CTOVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART

S ELBY’S ‘STORMS’:
Singer/songwriter Mark
Selby has racked up some
impressive songwriting
credits, including Dixie
Chicks’ “There’s Your Trou-
ble” (a No. 1 hit on the Hot

Pearl Of Rock. Los Ange-
les-based modern rock
band American Pearl has

already toured with acts
like Buckcherry and the
Cult. American Pearl’s self-
titted debut album is set
for release Aug. 22 on
Wind-Up Records. Drum-
mer Noah Shain says of
the album, “We tried to
capture the danger, sad-
ness, angst, and mix of
emotions that make really
great rock’n’roll music.”
American Pearl will start a
U.S. tour Aug. 11 with
labelmates Creed.

Country Singles & Tracks
chart in 1998) and the
Kenny Wayne Shepherd
Band’s “Blue On Black,”
which hit No. 1 on the Main-
stream Rock Tracks chart in
1998. The latter song also
won the Billboard Music

Award for rock track of the
year in 1998.

Now Selby steps into the
performing spotlight with
his bluesy rock album “More
Storms Comin’,” due Sept.
26 on Vanguard Records.

He describes his influ-
ences as “an odd amalgam of
blues players and 19th cen-
tury poets where Muddy
Waters and Walt Whitman,
Ry Cooder and Henry
David Thoreau get tossed
together in this
funky stew, along
with some John

The Best Of Mest. Chicago
pop-punk band Mest is creat-
ing a buzz for its Maverick
Records debut album, “Wast-
ing Time.” Lead singer/gui-
tarist Tony Lovato says, “Every
song on the record is a true
story.” Mest recently complet-
ed a video for first single
“What's The Dillio?” The band
is currently on a U.S. tour.

REGIONAL HEATSEEKERS NO.1s

.

SR-71, Now You See Inside

MOUNTAIN

NORTHEAST
Hangmen 3, No Skits Vol. 1

Contemporary Jazz Albums
chart. Smith’s  current
album is “Consider This,”
released July 25 on Miramar
Recordings. Guest artists on
the album are Dave Koz,
members of the Tempta-
tions, Peter White, and
members of Tower Of
Power.

Smith is on a limited tour
of the U.S,, with dates that
include Aug. 6 in Wood-
inville, Wash.; Aug. 12 in
Sacramento, Calif.;
and Sept. 7 in Fres-
no, Calif.

Fogerty, Van Mor-
rison, and Hank
Williams.”
Although there
are no immediate
plans for Selby to
do an extensive
tour, he says that
one of the things
he’s learned when
performing live is ‘7

EAST NORTH CENTRAL

Methrone, My Life

WEST NORTH CENTRAL
The Urge, Too Much Stereo =

MIDDLE ATLANTIC

Louie DeVito, M.Y.C. Underground Party 2 ‘
= S

F LACO’S
‘TOWN’: Former
Texas Tornados
member Flaco
Jiménez returns
with his latest

SOUTH ATLANTIC
Methrone, My Life

PACIFIC f

album, “Sleepy-
town,” due Aug. 29
T on the EMI-distrib-

Dido, No Angel |

V

“you just have to
learn to keep play-
ing through any-
thing. In one of the
first gigs I ever

SOUTH CENTRAL
Big Moe, City Of Syrup

played, a biker rode his THE REGIONAL ROUNDUP

Harley right up to the front
of the stage . .. It was loud-
er than the whole band.”

M R. SMITH'S JAZZ:
Roger Smith has already
been a hit jazz artist—his
1999 album, “Both Sides,”
reached No. 9 on the Top

Rotating top 10 lists of best-selling titles by new and developing artists.

. Dido No Angel

. The Comrads Wake Up & Ball
. Richard "Humpty" Vission Shut The F*** Up And Dance

. Bebel Gilberto Tanto Tempo

CRENOMAWN

. Omara Portuondo Buena Vista Social Ciub Presents Omara Portuonda

SOUTH CENTRAL
. Big Moe City Of Syrup
. The Union Underground .. An Education In Rebellion
. Ying Yang Twins Thug Walkin'
D) Screw And The Screwed Up Click Presents AWK, Under HAWK's Wings
S.PM. The 3rd Wish
Eric Heatherly Swimming In Champagne
Rascal Flatts Rascal Flatts
. Westlife Westlife
. Darryi Worley Hard Rain Dont Last
10. Methrone My Life

PACIFIC

Travis The Man Who

SR-71 Now You See Inside
BT Movement In Still Life

CENG VD W -

Fenix TX Fenix TX

. Joan Sebastian Secreto De Amor

uted Back Porch

Records. The

Grammy-winning

musician, who per-

forms Americana

music with a Tex-
Mex flavor, collaborated with
guest artists Dwight
Yoakam, Lee Roy Parnell,
and Buck Owens on the
album.

B RAZILIAN DIVA:
Marisa Monte’s latest
album, “Memories, Chroni-
cles And Declarations Of

* BY CARLA HAY

Love,” is set for release Aug.
15 on Metro Blue Records.
The Rio de Janeiro, Brazil-
based singer will embark on
a U.S. tour this fall with
dates that include Sept. 22 in

Crystal Clear. “Follow
The Narrow” (Ardent/Fore-
Front Records), the sec-
ond album from Clear,
debuted at No. 33 on the
Top Contemporary Christ-
ian albums chart in the
July 8 issue. Lead singer
Alison Ogren says the
album “represents us bet-
ter than our debut be-
cause we've been togeth-
er a lot longer. It's just
more reflective of where
we’re at on so many lev-
els.” The band’s U.S. tour
dates include Aug. 7 in
Fort Worth, Texas; Sept.
16 in Mount Holly, N.C;
and Sept. 28 in Red Wing,
Minn.

Los Angeles, Sept. 27 in
Chicago, and Sept. 30 in
New York.
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Reviews & Previews

ARTISTS

|

EDITED BY MIGHAEL PADLETTA
L TLhiBP e R

% CHRIS WHITLEY

Perfect Day

PRODUCER: Craig Street

New Machine/Valley Entertai 15119

Hot on the heels of the raw-but-right
“Live At Martyr's” (on Messenger),
postmodern bluesman Chris Whitley
offers this inspired covers collection. As
anyone who heard his haunting remake
of Kraftwerk’s “The Model” on the live
disc knows, this singer/songwriter has
an exceptional talent for interpreting
the songs of others. And “Perfect Day”
is that rare thing—a covers album that
ups the ante on the art of the originals.
Taped live in the studio with the sympa-
thetic bassist Chris Wood and drummer
Billy Martin (of jazz groovers Medeski,
Martin & Wood), the set reaches from
Robert Johnson, Howling Wolf, and
Muddy Waters to Bob Dylan, Jimi Hen-
drix, and the Doors. Whitley makes
everything his own, giving the Doors’
“Crystal Ship” the big-sky treatment
and making over “Smokestack Light-
ning” as a fever dream. The most revela-
tory item, though, is the title track. Lou
Reed’s “Perfect Day” has never sounded
so humane, so natural and touching, as
in Whitley’s soulful reading.

ERIC COMSTOCK

Ail Hart—Songs Of Lorenz Hart

PRODUCER: Jay Leonhart

Sin-Drome/After 9 8947

Comstock, in his second outing for the
cabaret-inclined label, takes on 16
songs with lyrics by Lorenz Hart,
which, of course, means music by his
partner for almost 25 years, Richard
Rodgers. Comstock has the yvouthful
voice and an intelligent way with an
intelligent lyric that mates exceedingly
well with the Rodgers and Hart canon.
Three songs will be new discoveries for
all but the most well-grounded fans of
the songwriting team: “How Can You
Forget?,” “Tell Me I Know To Love,”
and “This Funny World.” Comstock’s
piano and other instrumental back-
drops keep things appealingly cozy.

A winning addition to the pop vocal/
cabaret bins.

R&B/HIP-HOP

PARENTAL ADVISORY

My Life: Your Entertainment

PRODUCERS: Parental Advisory, Craig Love, Organized
Noize

DreamWorks 50220

Don’t be be deceived by the name—
Parental Advisory isn’t another foul-
mouthed rap group. Consisting of KB,
Mello, and Reese, the Atlanta-based trio
serves up another helping of Southern
fried, down-home hip-hop on its third
release. The funky, laid-back “Sun-
down,” the set’s lead single, is the aural
equivalent of a lazy summer day in
Atlanta—hot, smooth, and fun. Parental
Advisory and fellow Southern word-
smith Eightball trade lines over guitar

& MUSIC

SPOTLIGHT

M g,

JULIO IGLESIAS

Noche De Cuatro Lunas

PRODUCERS: René L. Toledo, Estéfano, Robi Draco
Rosa

Columbia/Sony Discos CK 61382

In his latest bid for what he calls his
“constant reinvention,” veteran croon-
er Julio Iglesias teams up with a host
of younger producers and songwriters,
who each represent different direc-
tions in contemporary Latin pop.
From the catchy, mainstream vibe of
Estéfano (Chayanne) and René Toledo
to the more crossover sound of Robi
Draco Rosa (Ricky Martin), Iglesias
explores different options, even
singing material by the more cerebral
Rubén Blades and pop/flamenco icon
Alejandro Sanz. Equally interesting,
Iglesias returns to songwriting for the
first time in years, co-writing four
tracks on the album and adapting a
few others into Spanish. The result is
a highly personalized album that
shuns Iglesias’ traditionally very
melodic, even syrupy, repertoire for
more demanding fare, both musically
and lyrically. For hardcore Iglesias
fans, the difference can be dramatic in
tunes like the moody title track. There
are misses, however—notably Iglesias’
cover of Sanz’s signature tune, “Cora-
zon Partio.” But tracks like “Gozar La
Vida” and “Vida” afford us two sepa-
rate and compelling visions of Iglesias’
life and psyche.

riffs and blaring horns. The album’s title
track is similarly dominated by a head-
nodding guitar lick. The act represents
its Atlanta roots well with the boastful
“U Got We Got.” Guitar riffs and chunky

SPOTLIGHT

TOSHI KUBOTA

Nothing But Your Love

PRODUCERS: various

Epic 69662

One part "70s basement funk and two
parts futuristic neo-soul, Toshi Kubo-
ta’s new release is a party for all. His
second English-language album, and
the follow-up to 1995’s “Sunshine
Moonlight,” this 13-track set marks
his debut on Epic. “Masquerade”
offers a lounge vibe with its chunky
basslines and sliding guitar licks over
which Kubota smoothly croons. He
pays homage to his musical influences
throughout “Nothing But Your Love.”
The funky “Body Bounce” pays an
uptempo tribute to Zapp’s “More
Bounce To The Qunce.” Similarly, the
easygoing “Someday,” which Kubota
co-wrote with neo-soul sister Angie

Stone, is a beautiful ballad that high-
lights Stevie Wonder’s influence on
Kubota. His tenor tones on both
tracks wonderfully showcase his
impressive range. On the Roots-pro-
duced “Till She Comes,” the forward-
thinking artist deftly experiments
with organic hip-hop. The album also
features contributions from Raphael
Saadiq, Joi Cardwell, and Pras. With
“Nothing But Your Love,” Kubota has
surely uncovered the recipe for sweet
soul success.

breakbeats dominate the album’s 15
tracks, 12 of which were produced by
Parental Advisory. The album also fea-
tures an array of Atlanta’s other favorite
hip-hop sons, including members of the
Goodie Mob, Youngbloodz, and Jim
Crow.

SPOTLIGHT

fragments of frecdom

MORCHEEBA

Fragments Of Freedom

PRODUCERS: Paul Godfrey, Ross Godfrey, Pete Norris
London-Sire 31137

Longtime fans who have been follow-
ing this beat-savvy U.K. trio for the
past four years—1996’s “Who Can You
Trust?” and 1998’s “Big Calm”—may
be surprised (let’s hope pleasantly) by
the aural landscape of “Fragments Of
Freedom.” Gone are the trip-hop-
skewed beats, gone are the electronica
mood swings, and gone is the band’s
signature downbeat vibe (don’t fret,
the band’s thorough understanding of
melancholia is in full effect, albeit with
a touch more optimism). In their place
are sunny rhythms, buoyant melodies,
and hip-twitchin’ beats, which are only
complemented by Morcheeba’s seam-
less merging of live funk, blues, and
folk elements. Highlights include the
Bill Withers-dusted “Good Girl
Down,” the Dusty Springfield-hued
“Rome Wasn’t Built In A Day,” the
Tom Tom Club-shaded “Love Sweet
Love,” the Meters-styled “World
Looking In,” and Prelude-era disco
(“Shallow End”). The set also finds
Morcheeba—brothers Paul and Ross
Godfrey and Skye Edwards—collabo-
rating with members of the hip-hop
community, including Biz Markie,
Bahamadia, Mr. Complex, DJ
Crossphader, and DJ First Rate.

VARIOUS ARTISTS

Chocolate Soul: The Compilation

PRODUCERS: various

Chocolate Soul 14343 60632

Soul music comes in all forms and tran-
scends geographical boundaries—which is

THE BEACH BOYS
Sunflower/Surf's Up
PRODUCERS: The Beach Boys
Brother/Capitol 72435-25692

THE BEACH BOYS

In Concert

PRODUCERS: The Beach Boys

Brother/Capitol 72435-25933

Capitol is reissuing the entire Beach
Boys catalog from the band’s Brother
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