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Juth MIDEM Embraces
Web, Dance Gonfabs

BY SIRI STAVENES DOVE

and GORDON MASSON

LONDON-—The international music industry this
month makes its 35th annual
pilgrimage to France’s Cote
d’Azur, with high hopes that, in
2001, the business will begin to
reap financial rewards from
the Internet—in which it has
invested so many millions of
dollars.

The city of Cannes is home
to MIDEM 2001 from Jan.
21-25, but immediately prior
to the event the Palaig des
Festivals will host MIDEMnet 2001—a one-day

(Continued on page 102)

GES Showcases New Breed
Of Digital Music Devices

BY BRIAN GARRITY

LAS VEGAS—With Napster’s usage numbers still soar-
ing and the major lubels (and their licensed partners)
expected to ramp up digital music subseription services
over the next year, consumer electronics manufsacturers
are unveiling a dizzying number of next-generation play-
ers and gadgets designed to cater to the emerging mar-
ket.

The new products—many of which debuted at the

annual Consumer Klee-
| tronies Show (CES) in Las
Vegas Jan. 6-9—are
expected to move stream-
ing media, MP3 files, and
content-protected music/video off the personal comput-
er and into home theaters, car stereos, and an assort-
ment of handheld portable devices.

But consumer demand for such high-tech toys imthe
near term could he hindered by warring manufacturers
themselves. A lack of security and memory format stan-
dards—coupled with high price points ranging

(Continued on page 109)
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BMG’s Schmidt-Hoitz Hopes To
Bring Music Gloser To People

This story was prepared by Wolfyany
Spuliy in Hambuiy and Ed Clivist man
in New York.

“I am not available for a transi-
tional solution.” With these words,
BM(G’s new CI=O, Rolf Schmidt-Holtz,
made it clear in an exclusive interview
with Billboard in
Hamburg that
even after a pos-
sible merger
with EMI he
would be re-
maining at the
helm.

“l have a five-year contract. A
merger with EMI is fine but only if
the terms and conditions and legal
basis ot' such a deal are of advantage
for us,” he says.

As Bertelsmann’s chief creative
officer, Sehmidt-Holtz has until now

been responsible for networking the
various types of content at Bertels-
mann. During the interview, the new
BMG CEO stressed that he would
now be devoting a large part of his
___ time to music
l with offices in
|  Hamburg and

New York.
Meanwhile, as
Schmidt-Holtz
picks up the
reins to run
BMG and puts
together 4 man-
agement team,
key executives under the former
regime (led by Michael Dornemann
and Strauss Zelnick) have chosen to

leave the company.

Executive VP/CFO Tom Melntyre,
chief marketing officer/presi-
(Continued on page 104)

SCHMIDT-HOLTZ

BILLBOARD EXCLUSIVE

BY BILL HOLLAND
WASHINGTON, D.C.—New
chapters in the phenomenon—the
saga, really—of Eva Cassidy con-
tinue to unfold.
Cassidy was an
immensely gifted
singer who never
played beyond her
home turf here in the
D.C. area. She wasn’t
signed to a major

label, and the five
albums’ worth of
S L P | S T PRI |
mateériai Sne qaida

record were all cut locally between
1992 and 1996 and released on
small indie labels. Her work has

Gassidy: Goming Back To Life

CASSIDY

never been aired on more than a
handful of U.S. commereial radio
stations.

If that résumé doesn’t sound
like a prescription
for artistic and com-
mercial success, then
the sad fact that she
was struck down by
cancer in 1996 at the
age of' 33 would seem
to have put an end to
what might have
been. |

But amazingly,
since her deuth, Cassidy has slow-
ly become not only a cult

(Comtinued on page 105)
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Is Anti-Hate Gampaign
GContradictory To MTV?

BY CARLA HAY

NEW YORK—The irony can’t be ignored. On
Jan. 10, MTV launched a campaign called “Fight
For Your Rights: Take A
Stand Against Discrimina-

tion.”

To kick off the yearlong l
campaign, MTV replaced MUS!CTELEVISION
its usual programming by
“going dark” for the first
time in its history to show
for 171/2 continuous hours
a listing of hate erimes. )
Yet this new anti-diserimi- Protested |

Page 102
nation campaign comes at Do ikl | |
a time when MTV gives he(lvy rotation to

(Continued on page 103) J

Grammy
Nominations

Female Musicians Join
Anti-Violence Benefit

BY CHUCK TAYLOR
NEW YORK—More than 75 female entertainers will
rally for a live performance of Eve Ensler’s acclaimed
“The Vagina Monologues” Feb. 10, with proceeds going
to the V-Day Fund, which benefits programs aimed at
ending violence against women.

The one-time celebrity staging at New York’s Madison

VDAY

UNTIL THE VIOLENCE STOPS

£ Square Garden is the cen-
GSEORNE terpiece of the fourth
annual V-Day campaign and includes special musical
performances from Joan Osborne, Phoebe Snow, the
long-established female alterna-rock outfit Betty, and
Queen Latifah, who will perform the show’s finale.
(Continued on page 101)
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Miles Davis: Recalling The Man With The Horn

When I think of Miles Davis, I think of “Walkin’,” the jaunty but
musing jazz classic. It was also the first word out of the trumpeter’s
mouth the day I met him in September 1981: “Walkin'—want to go
walkin'?” he rasped somberly as I stood in the foyer of his five-story
brownstone on West 77th Street in New York. I thought Miles meant
a stroll around the neighborhood, but he continued past me into the
next room after folding his slim-fingered hand around mine in a quick
grip/release of greeting. There were no lights on in the large, sparse-
ly furnished house—formerly a Russian Orthodox church whose upper-
most floors were now rented out—but the windows were shadeless.
As my eyes adjusted to the soft but adequate mid-afternoon light, my
host disappeared around a corner to the left.

This was disconcerting. Precious little had been seen of Davis since the
autumn of his 49th year, and now he was 55. I wanted to get a better
look at the jazz world’s reigning recluse. A moment later he reappeared
on my right and moved past me once more.

Chicken headed upstairs as Davis’ flancée, actress Cicely Tyson, strug-
gled in with a huge pile of plastic-covered dry cleaning, which she laid
across a tabletop. After hellos, Tyson said she had two more hours of
errands and left. “Be back in two—OK?” Miles pestered. She poked her
elegant but impish face inside. “OK!” she called with a smirk, perfectly
mimicking his petulant croak.

The house got quiet but for the occasional, eddied cheers of anony-
mous boxing fans emanating from the TV. When the boxing tape ended,
the only sounds were the lonely ostinatos of car horns echoing upon the
nearby Hudson River. The late sun turned a dingy gold—a hue akin to
that of the little light bulbs of beer Davis periodically handed over.

How long had he lived in the building? “Twenty-five years,” he sighed,
adding that the place needed a “new look” and that he and Cicely would
be moving out temporarily so the workers could “get serious.”

When did Davis first get serious about the trumpet? “After I'd sold

papers,” he replied. “I was playing trumpet for $125 a

“I thought you said yow wanted to walk!” he barked
in alow voice as snarly as a truck grinding into gear. He
turned back suddenly to bring his stark, creased features
about five inches from mine. With its burnished wrin-
kles, hard eyes, and angular intensity, Davis’ face was as
haunted as it was handsome.

“Let's walk!” he insisted, and so I did, falling in behind
him, as it became apparent he’d been making a steady
circuit through his immediate environs, retracing a cir-
cular floor plan that led him through the white-washed
living area, sitting room, and kitchen and returning to the
foyer. Attired in white cotton sweat pants and a match-
ing pullover, his sockless feet slipped into exl)ensive new
sneakers, he was hobbling forward in obvious pain. “The
muscles in my legs have atrophied,” Miles explained.

“It’s a disease,” he said, his gruff tone almost a tor-
tured tenor as it grew more emphatic. “A lot of black
people have this same disease [sickle cell anemial—I've
had it for 20 years, and it's only gotten worse. I'm in bad

TO MY EARS

by Tlmothy White

week when I was 15 in a nightelub [the Rhumboogie]
that opened at 10 o'clock, with colored people [allowed
in] at 4. It had dance acts and a nine-piece band [Eddie
Randle’s Blue Devils].”

Miles Dewey Davis 111 was born May 26, 1926, in
Alton, I, the first son of Miles II and Cleota Henry
Davis. The family moved to East St. Louis when Miles
was 1. “My father was a dental surgeon—he had three
degrees,” explained Miles. “My mom stayed at home.
They met at Arkansas Baptist College. They're both
dead. I got a brother, Vernon, who works for the Inter-
nal Revenue in St. Louis, and a sister, Dorothy Wilburn,
who's a teacher in Chicago.”

After his introduction to mentor Terry, a short post-
high school stint at the Juilliard School of Music in New
York, and his ascendance as a 19-year-old sideman with
Charlie Parker, Davis broke with early bebop to help
sculpt a ruminative, intuitively orchestrated sound with
arrangers Gil Evans, John Lewis, and Gerry Mulligan
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pain right now, but walking makes me feel better.”
I said I was sorry he was ll, suggesting I come back some other time.
He stopped, and a formerly suspicious stare softened—the last time he

He swung his hand back to touch mine and gently tugged at my index
finger as if to pull me into his pace. “Come on,” he said, and we resumed
walking, me always following two to three feet behind his slightly bent
form.

On the next pass through the kitchen, he opened the top freezer door
of his refrigerator and, in a surprisingly fluid motion, extracted two
miniature “pony” bottles of Miller High Life from a row of cardboard
cartons inside. Shutting the freezer without altering his gait, he word-
lessly extended a beer to me over his right shoulder, and I took it. We
both tossed the twist-off caps of the light-bulb-sized bottles into a white
plastic wastebasket beside the living room couch—clunk! clunk!—and
kept to our circuit. (In my mind, I heard the crisply loping tempo of
‘Walkin’,” with Miles’ prayerful trumpet prodding Horace Silver’s
churchified piano counterpoint, as if the calm 1954 track was cut on a
Jjambreak from choir practice in a Harlem chapel.)

When did Davis realize the seriousness of his leg problems? “After [
broke both legs in a car accident,” he answered. “T hit a divider ina Lam-
borghini on the West Side Highway [at 8 a.m. on Oct. 9, 1972]. [ was a
foot off the ground. I hit the divider, and I did black out. I said, ‘Aw, shit!
My legs!” " He confided that his rehabilitation included the contortion-
ist-like stretching of the ligaments in his legs and feet. “For therapy, [
had to walk on my ankles,” he said.

The TV blinked and murmured with taped highlights of championship
boxing matches involving the modern greats (Joe Louis, Rocky Mar-
ciano, Muhammad Alj, Sugar Ray Robinson). At the sight of Robinson,
Miles became agitated at the thought of a more contemporary name-
sake of the boxer, world welterweight titlist Sugar Ray Leonard.
“Leonard—the fight was thrown, it was fixed,” Davis spat in a critique
of Leonard’s recent 14-round knockout victory in Las Vegas over chal-
lenger Thomas Hearns. “Hearns backed off!”

At that point, an old boxing buddy of Miles’ named Chicken came in—
Miles introduced him as his bodyguard—and they began arguing over
the Leonard/Hearns fight. Miles remained adamant about Leonard, say-
ing, “Hearns beat the shit out of him!”

Davis said that he'd been into boxing since his teens and that trum-
peter Clark Terry, an early career guide, had also been a boxer who got
him into the hobby of sparring. “I had a lot of tricks,” Miles said. “I'd set
aman up for a sucker punch.” Then Miles looked to the strapping Chick-
en and jerked a thumb in my direction, mentioning (as Miles had learned
from manager Mark Rothbaum, who'd set up this meeting) that his vis-
itor had covered Muhammad Ali while a reporter at the Associated
Press. “Chicken,” chided Davis, “tell him about the time you was sup-
posed to throw a fight at Boston Garden. But Chicken was so dumb he
threw a right, and the guy went down! So Chicken yelled, ‘Get up!””

“No, I didn't,” Chicken retorted. “I yelled, ‘PLEASE, get up!” Swear
to God.” The two men are laughing so hard they lean on each other to
avoid falling over. “You swear to God,” whooped Miles, “and five other
white people!”

that came to be called “cool jazz.” When heroin laid him
low in the early 1950s, he kicked cold turkey by locking himself in a bed-
room of his father’s East St. Louis farmhouse and fixing abstentious hero
Sugar Ray Robinson in his psyche as a polestar.

“Walkin' ” announced Davis’ bluesy embrace of hard bop. A victorious
set at the second Newport Jazz Festival in 1955 ensued, with Columbia
A&R exec George Avakian signing Miles as much for his Newport coup
as for his creditable prior output for the Prestige label. Miles went on to
assemble his initial world-beating quintet with tenor saxophonist John
Coltrane, pianist Red Garland, bassist Paul Chambers, and drummer
Philly Joe Jones. Davis accidentally damaged his vocal cords by speaking
too loudly after throat surgery for nodes in 1957, reducing his speaking
voice to a permanent whispery crackle. But his career was in excellent
shape with albums like the first of three major collaborations with Evans
(1957’s “Miles Ahead™) and his breakthrough with new pianist Bill Evans
on the modal, moody masterpiece “Kind Of Blue” (1959).

Davis flourished to a second phenomenal degree in the 1960s with a
young, cutting-edge band consisting of tenor saxophonist/composer
Wayne Shorter, keyboardist Herbie Hancock, bassist Ron Carter, and
teenage drummer Tony Williams for albums like “E.S.P,” “Sorcerer”
(with girlfiiend Tyson on the cover), and “Nefertiti.” A rising interest in
rock was obvious by “In A Silent Way,” “Bitches Brew,” and the superi-
or “A Tribute To Jack Johnson,” an ambitious seties of albums that defined
jazz/rock fusion as the '60s became the "70s. Davis became jazz’s first rock
star, then dove into avant-garde funk with such releases as 1972 “On
The Corner.” But poor health and professional disaffection saw him retived
by 1975. The health issues (hip surgery, bursitis, arthritis, diabetes) were
daunting, but what was the artistic beef? “They only talk about ‘Bitches, ”
he muttered ruefully—*“they” plainly meaning everybody.

To explain the trap Davis felt he was in both physically and creative-
ly, particularly when it came to recording, Davis told a story: “Sinatra,
he sent for me. We talked about phrasing. He says he has to feel it in his
whole body before he can get it right. I know what he means. You have
to feel the music by being in the middle of it. It's the same with me; |
can't feel shit in a [recording studio] booth.”

Now Davis was re-emerging with “The Man With The Horn,” an album
cut between May 80 and May '81, whose top tracks were “Fat Time” and
“Back Seat Betty.” In his now-darkened house, there were only two lager
light bulbs left; our talk ended as they were drained dry. Two months
later, Davis wed Tyson, his fourth wife. They divorced in 1989. Miles’ best
post-81 Columbia studio album was one of his last for the label,You're
Under Arrest” (1985), with its moving reimaginings of Cyndi Lauper’s
“Time After Time” and Michael Jackson’s “Human Nature.” His electro-
savvy 1986-'91 Warner era peaked with “Amandla” (89).

Davis died in September '91, 10 years after our day together. Yet he
lives on everywhere: in the still-charting “Kind Of Blue” and the rest of
Columbia/Legacy’s monumental reissues series; as a cool, controversial
presence in Ken Burns’ new film, “Jazz”; and in any place where one can
walk with “Walkin’” replaying in the private hush of one’s head.

I asked Miles in '81 if the uncertain future made him nervous. “My
legs are still bad,” he said with a shrug, his gaze drawn to the glittering
night skyline as he led me to the door, “but nothing makes me nervous,”
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GRAMMY AWARDS FOR SALE?

I couldn’t believe my ears when I
heard Mike Greene, head of the Nation-
al Academy of Recording Arts and Sci-
ences (NARAS), say during a TV inter-
view that Eminem deserved all the
nominations he got because “you can’t
ignore an album that’s sold over & million
copies.”

Yes, vou can, NARAS. Grammys are
not supposed to be sales awards—Bill-
board Awards honor sales, and that’s legit.
Grammys are supposed to honor quality
music, and that startling statement to the
contrary—spoken by the head of
NARAS—is why I quit.

Give me back my dues. I'm the idiot if I
keep giving my hard-earned money to an
organization led by someone who lets it
slip that NARAS awards are so trans-
parently for sale.

Christine Lavin
christinelavin.com
New York

EVENHANDED STORY ON SMOOTH JAZZ
Kudos to Melinda Newman and Frank
Saxe on an article (“Jazz/AC Is Fiscal &
Ratings Success,” Billboard, Dec. 9, 2000)
that was thorough in its presentation of the
issues that are important in the state of
smooth jazz. The last few years have seen
revenue increase to very profitable levels
at smooth jazz stations around the coun-
try. Our label’s artists—Jonathan Butler,
Paul Taylor, Candy Dulfer, Maysa, Bona
Fide, Gregg Karukas—provide the format
with excitement, engaging songs, and
rhythms that truly reach the listener.
We’re hopeful this article will continue a
dialogue in which the music, artists, and

format thrive.

Cart Griffin, Eulis Cathey, and
Sandra Trim-DaCosta
N-Coded Music
New York

SOUNDEXCHANGE SOUNDING
I want to thank Bill Holland for his large-

ly accurate article on the launch of Sound-
Exchange (Billboard, Dec. 9, 2000). How-
ever, regarding the statement “Not all five
majors embraced the direct payments ini-
tially”: All labels supported the concept of
direct payment to artists. Several compa-
nies initially felt it would be easier for them
to make those payments, instead of
SoundExchange doing so on their behalf.
But ultimately, all decided to avail them-
selves of our direct payment service.
John L. Simson
Executive director, artist and label relations,
SoundExchange
Washington, D.C.

HONORING THE AMAZING RANDY
I want to thank Billboard and Timothy
White from the bottom of my heart for
Randy Newman’s Century Award (“A
Portrait Of The Artist,” Billboard, Dec.

9, 2000).

Gary Norris
Seattle

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Letters should be submitted to the Letters Editor. Billboard, 770 Broadway, New York, N.Y. 10003.
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BY DEBORAH EVANS PRICE
NASHVILLE—Provident Music
Group, Zomba’s Christian music di-
vision, is shuttering Benson Rec-
ords. The company becomes the sec-
ond major casualty among Christian
labels in the past two months, fol-
lowing Gaylord’s folding Myrrh
Records into Word.

The music company, Nashville's
oldest, would have
marked its 100th
anniversary next
year. Founded in
1902 by John T.
Benson, it originat-
ed as a songbook
company. Over the
years, Benson grew
into one of the most powerful Chris-
tian label/publishing companies in
the industry.

During its heyday, the record
division served as home to some of
the top names in Southern gospel,
contemporary Christian, and tradi-
tional gospel, including Bill Gaither,
Dallas Holm, DeGarmo & Key, Al-
bertina Walker, the Speers, Larnelle

VAN HOOK

Benson IS Shuttered

Harris, 4HIM, Carman, Gold City,
and the Kingsmen. The current ros-
ter includes Forty Days, Whisper
Loud, NewSong, and Kyle
Matthews.

“I'm sad, and that’s a personal
comment because I've known a lot
of people from the "70s forward who
made that company what it was,”
says Gospel Music Assn. president
Frank Breeden. “1
respected it and ad-
mired it for years. 1
loved what it stood
for, and I'm sad for
whatever circum-
stances it has come
to a place where it
had to be closed. I'm
hopeful sometime in the future it can
see the light of day again. It was a
very historical piece of our city and
our music industry.”

“I don’t even know how to ex-
press it,” says Benson president
John Mays. “I don't even know how
to deal with it or how to process it
yet. I feel so responsible for the

(Continued on page 74)
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Universal Music Enterprises
Readies Blues Classics Series

BY JILL PESSELNICK

LOS ANGELES—BIlues aficiona-
dos will have reason to revisit old
favorites Feb. 27 when Universal
Music Enterprises (UME) launch-
es its new series “Blues Classics
Remastered And
Revisited.”

Each album in the
“Blues Classies”
slate will be digital-
ly remastered and
feature original
liner notes and may
also include addi-
tional notes or bonus
tracks.

The series kicks off with Muddy
Waters’ “At Newport 1960,” Bobby
Bland’s 1961 debut album, “Two
Steps From The Blues,” and

RESNIKOFF

Luther Allison’s major-label debut,
1974’s “Luther’s Blues.”

With the wealth of catalog titles
available to UME as a result of the
recent Universal and PolyGram
merger, the opportunity to release
a slate of spruced-up
blues albums was
impossible to resist
. for UME president
. Bruce Resnikoff. He
 says, “Blues music
in effect represents
the roots of rock-
‘n'roll. A lot of
artists today are
playing music that
developed from songs that come
from this series. With the combined
Universal and PolyGram catalogs,

(Continued on page 74)
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ahriver To Start Indie Label

BY PHYLLIS STARK
NASHVILLE—Having unexpect-
edly resigned from Asylum Records,
Evelyn Shriver, who was president,
and Susan Nadler, senior VP of A&R,
plan to launch an independent record
label in Nashville. They are expect-
ed to take several Asylum artists
with them, includ-
ing George Jones.
Shriver and
Nadler will not be
replaced at Asy-
lum, which will con-
tinue as a Warner
Bros. imprint run
by Jim Ed Nor-
man, president of
Warner/Reprise Nashville (WRN).
Their parting after nearly three
years each with the label was
described by both Shriver and a

e

SHRIVER

Warner Bros. representative as very
amicable. Contracts for both Shriver
and Nadler would have been up in
April.

The remaining three Asylum
staffers, VP of promotion Stan Byrd
and regional promoters Lee Durham
and Lisa Strickland, are not affected
by the executives’ departure and
remain part of the Warner Bros. staff.

Shriver says she wants to launch
“the best boutique label in country
music that has really credible musie
but that is also successful. I think the
time is perfect for it.” She has chosen
a name for the new venture but
declines to reveal it until a legal
search for any similarly named com-
panies is complete.

Shriver says she has some financ-
ing in place, the source of which she

(Continued on page 74)

Firm Files Suit Against Sillerman

Management Company Charges Breach Of Contract, Fraud

BY RAY WADDELL
NASHVILLE—The Firm’s lawsuit
against Robert Sillerman and FXM
puts an exclamation point on the
apparent unraveling of Sillerman’s
ambitious plan to roll up manage-
ment companies into a clout-wield-
ing beast similar to the way he con-
solidated the concert promotion
business to create SFX.

If FXM has indeed hit a brick wall,
it would be a rare setback for Siller-
man, who earlier spun off SFX for
about $4 billion to radio conglomerate
Clear Channel. Previously, Sillerman
had orchestrated a similar consolida-
tion play with radio stations.

The next target for Sillerman had
been personal management firms, and
the Firm was meant to be the first of
many high-profile companies on his
list. Others believed to be up for acqui-
sition by FXM included such compa-
nies as Brillstein-Grey Entertainment,
HK Management (Jimmy Buffett), Q
Prime (Metallica), East End Manage-
ment (Tom Petty), and others, as well
as the William Morris Agency.

On Nov. 13, 2000, Sillerman
announced—in retrospect, prema-
turely—plans to acquire the Firm for
a price later reported at $200 million.
A prepared statement from Siller-
man’s camp at the time said more such
announcements were pending. But the
buildup appears to be seriously
derailed, at least for now.

The Firm (Michael Jackson, Back-
street Boys, Korn, Limp Bizkit) filed
a lawsuit Jan. 4 in Los Angeles Supe-
rior Court against former SFX chair-
man Sillerman, former SFX executive
Mike Ferrel, and FXM, Sillerman’s
proposed mega-management compa-
ny venture, alleging breach of contract,
fraud, and several other charges.

The Firm’s suit says Sillerman,
while still at the helm of SFX,
invested $25 million for a 16% share
in the Firm and Sillerman and Fer-
rel’s appointment on its board of

directors, and later used this influ-
ence to “effectively force the Firm
to abandon its own plans and either
proceed with the proposed merger
with FXM or face having FXM as a
formidable competitor.”

The complaint says Sillerman rep-
resented to the Firm
that the “initial IPO
[initial public offering]
value of the new enti-
ty would be $2.5 bil-
lion,” and that he
expected the compa-
ny’s market value to
be in the “$15 billion-
$20 billion range within 24 months of
the IPO.” Thereby, the suit alleges
Sillerman’s “misconduct has cost The
Firm in the billions of dollars.”

RENSHAW

What sent FXM into a tailspin
appears to have been a noncompete
clause between Sillerman and Clear
Channel as part of the SFX sale. Siller-
man’s plans hit a major snag in fund-
ing as a result of this clause (Clear
Channel was reportedly in for 4%),
which the suit alleges Sillerman did not
admit to the Firm until early Decem-
ber. Key FXM negotiations with such
companies as Brillstein-Grey Enter-
tainment and the William Morris
Agency subsequently fizzled.

The suit further alleges that the
proposed merger and its delays hurt
the Firm’s ability to pursue compet-
ing bids for the company, as well as
to acquire other management com-
panies like Overbrook Entertain-

(Continued on page 113)

Valley Establishes Emerge

BY CHRIS MORRIS
LOS ANGELES—In a move it
says is prompted by changes in the
retail landscape, Valley Media’s Dis-
tribution North America (DNA) in
Woodland, Calif., is establishing a
second independent distribution
brand, Emerge Distribution.

Jim Colson, GM of DNA, says,
“The main idea is to have

In a Jan. 5 letter to DNA’s labels,
Ruch stated, “The changing market-
place over the last year has prompted
us to rethink how we represent inde-
pendent music to the marketplace.
Retail chains have continued to con-
solidate—a recent example is Best
Buy’s acquisition of the Musicland
chain—{and] stores continue to carry
fewer new releases and

the smaller niche catalog
labels and niche-genre la-
bels serviced by a dedicat-
ed sales and marketing

Nl ]
®emerge

less back catalog, while
Internet sites and
nontraditional stores
have become in-

crew.”

Emerge will assume responsibility
for the sales and marketing of more
than half of DNA’s current roster of
120 labels. It will debut with arelease
book featuring titles with a March 13
street date.

DNA director of sales and market-
ing John Ruch, reporting to Colson,
will now also oversee Emerge’s sales
and marketing activities.

creasingly more impor-
tant. Emerge will take all these fac-
tors into consideration as it brings
product to the end-use consumer in
the most efficient way possible.”
Colson adds, “We want to give the
titles and labels that don’t necessari-
ly come on the radar some focused
attention {and] to focus our reps’
attention on the remaining DNA
(Continued on page 74)

RIAA’s Sherman Gites Work-For-Hire ‘Mistake’

BY BILL HOLLAND
WASHINGTON, D.C.—Cary Sher-
man, chief counsel of the Recording
Industry Assn. of America (RIAA),
told attendees Jan 10 at “The Future
Of Music Summit” here at George-
town University that the RIAA’s
1999 decision to have a provision
inserted in the U.S. Copyright Act
that made sound recordings a new
category of works made for hire was
a mistake. The change became law
in November 1999.

“In retrospect,” Sherman told
copyright lawyers, law students, and
representatives of E-commerce
music companies, “it was clearly a
mistake. It only confirmed the worst
suspicions of artists.”

He said that in view of subsequent
opposition from artist groups, which
believed the change removed rights
to reclaim ownership of recordings
in the future, the RIAA should have
proceeded “more carefully” and dis-
cussed the issue with artists’ groups
before calling for the provision.

After a hearing in which artists’
grievances were air~d. Congress

restored the pre-’99 status of the
work-for-hire provisions last session,
and President Clinton signed the
repeal legislation.

Sherman maintained that now
sound recordings may still be con-
sidered works made for hire under
the existing categories of “compila-
tions” or “contributions to a collec-
tive work.”

Agreeing with other panelists, he
said it was imperative that the sta-
tus of sound
recordings under
the current work-
for-hire provi-
sions be carefully
considered and
resolved by Con-
gress before 2003.
If not, litigation among record com-
panies, artists, producers, and oth-
ers claiming authorship could para-
lyze the industry. Sherman also said
that “record companies and artists
have a lot of opportunity now to
work together.”

Meanwhile, keynote speaker Sen.
Orrin D. Hatch, R-Utah, continued

to show himself as a new champion
of balanced rights in E-commerce
for businesses, artists, and con-
sumers. The shift in view for Hatch,
a religious songwriter, began last
summer when he sided with artists
in the work-for-hire debate and then
pushed the repeal legislation. In his
address, Hatch said, “I welcome the
record labels into the online world,”
but he added, “I do not think it is any
benefit for artists or fans to have all
the new, wide distribution channels
controlled by those who have con-
trolled the old, narrower ones. This
is especially true if they achieve that
control by leveraging their domi-
nance in content or conduit space in
an anti-competitive way to control
the new independent music servic-
es that are attempting to enhance
the consumer’s experience of music.”

Hatch also told attendees he
opposes “gatekeepers who limit
access to or divert fans to preferred
content . .. I think it’s crucial that
policymakers be vigilant in keeping
the [broadband delivery] pipes wide
open.”
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Famous, Santander Link

Publisher, Songwriter In Joint Venture

BY LEILA COBO
MIAMI—Famous Music has signed
a long-term, exclusive agreement
with Miami-based, Grammy-winning
songwriter/producer Kike Santander,
Billboard has learned.

The three-year deal is a joint ven-
ture and co-publishing deal between
Famous—the first major move the
company has undertaken since it cre-
ated its Latin music department late
last year—and Santander’s publish-
ing companies, Clear Mind (ASCAP)
Clear Heart (BMI).

“I think we really have the chance
to prove that we have the right kind
of partner,” says Famous chairman/

“My name has made me something
of a magnet for composers,” says
Santander, who was BMI’s song-
writer of the year in 1999 and 2000.
“And seeing so much material sent to
me, and so many people offering their
music and talent, I began to create a
small team of people.”

The team has now grown to
include a group of producers and
songwriters, working within a strue-
ture Santander describes as “super-
organized.”

“Everything is classified,” he says.
“If you need a bolero, we look for one
in our catalog, and every song in
there has already been produced and

Latin music songwriter/producer Kike Santander recently launched a joint ven-
ture with Famous Music. Shown, from left, are Famous Music executive director
Andres Felipe Silva; Claribel Cuevas, senior creative director of Latin for Famous
Music; Santander; Famous Music president Ira Jaffe; and Carlos Nieto, creative

director for Famous Music.

CEO Irwin Z. Robinson, “someone
who understands the value of their
contribution and who understands
the business element aside from the
creative element.”

Although Santander’s own pub-
lishing will not be part of the deal—
he is still under contract with Emilio
Estefan’s Foreign Imported Publish-
ing—Famous is banking on San-
tander’s talent to produce hit songs
and his name to help place them. San-
tander’s companies currently have a
catalog of approximately 400 songs
representing some 25 writers. A total
of 12 writers signed exclusively to
Santander will fall under the Famous
deal, although that number may

£row.

worked over. Having a songwriting
and production team allows me to
intimately tie everything together. [
have some seven recording studios,
and we have the capacity to turn
things around and change sounds and
styles quickly and in big numbers.”

In addition, says Santander, Fa-
mous is providing funds to sign both
new and established composers and
to buy existing catalogs, both from
the U.S. and other Latin countries.

Although Famous will not disclose
the financial terms of the deal, Robin-
son calls it “substantial.”

“It’s not a Mickey Mouse deal,” he
says. “He’s offering substantial effort
and talent. We are offering a sub-

(Continued on page 104)

RECORD COMPANIES. Arista Records
promotes George Levendis to sen-
ior VP of marketing in New York.
Arista Records also names Frances
Georgeson VP of international mar-
keting in New York. They were,
respectively, VP of international and
VP of marketing, Asia-Pacific region,
for BMG Records.

Jim Noonan is promoted to sen-
ior VP of strategic promotions for
the Warner Music Group in Burbank,
Calif. He was senior VP of corporate
communications.

Sheila Richman is promoted to
VP of media and artist relations for
the Island/Def Jam Music Group in
Los Angeles. She was senior direc-
tor of media and artist relations.

Atlantic Records promotes Caro-
line Prutzman to VP of media rela-

GEORGESON

LEVENDIS

tions and Josh Lerman to director
of international product develop-
ment/new media in New York. They
were, respectively, VP of publicity
for the company’s associated labels
division and director of international
product development.

Jennifer Bohler is named VP of
publicity for MCA Nashville in
Nashville. She was VP of media rela-

BY LARRY LeBLANC
TORONTO—Ross Reynolds,
chairman of Universal Music
Canada, has been appointed chair-
man emeritus, and Randy Lennox
has been promoted from president
to president/CEO of the Canadian
company, assuming overall re-
sponsibility for operations.

In his new role, Reynolds will
oversee a program to promote
Canadian culture established by
Vivendi Universal after the merg-
er of Seagram with Vivendi.

“This new post is definitely not
retirement,” says Reynolds, who
will continue to have an office at
Universal’s headquarters in
Toronto. “Being able to stay and
work with the crew here is fabu-
lous. But Randy is now the [label]
guy. The experience we had over

the past two years [following the
Universal/PolyGram merger in
December 1998] has been tough
but invaluable. I'm proud of what
we have accomplished.”

“Ross has been a cornerstone of
the Canadi-
an  music
industry for
35 years,”
says Brian
Robertson,
president of
the Canadi-
an Record-
: ing Industry

5 Assn. “He’s
LENNOX been the
essence of an

industry builder and is going to be
missed. But there’s also a great
relationship between Ross and

Uni Ganada Execs Get New Roles

Randy. Randy has had a very pow-
erful education process and is well-
qualified to take over as CEO.”
Lennox, a 22-year company
veteran, was appointed president
of Universal Music Canada in
December 1998. He began his
career with MCA Records in 1978
as a customer service represen-
tative. He was promoted to
Ontario branch manager, fol-
lowed in quick succession by a
promotion to VP overseeing sales
and marketing and to senior
VP/GM in 1995. In that post he
handled the company’s day-to-
day domestic business, leaving
Reynolds to concentrate on inter-
national developments.
“Ross has been more than a
friend and a mentor,” acknowl-
(Continued on page 104)

_Bertelsmann Online Acquires Boxman Assets

BY KAI R. LOFTHUS
OSLO—The Boxman online retail
venture has officially come to an
end. On Dec. 19, Bertelsmann sub-
sidiary BOL International
acquired the rights to the dissolved
competitor’s trademark, its cen-
tralized customer database, and all
European Web site domain names
that the once London-headquar-
tered company had registered.

But there’s less desire within the
Munich-based corporation to
reconstruct Boxman than to ex-
ploit the some 600,000 customers
in the idle database. (By acquiring
the trademark, it has also effec-
tively blocked any potential exter-
nal attempt to reassemble Box-
man.)

Boxman’s national Web sites are
currently carrying the BOL logo
(with an underlying hyperlink) and
a recommendation to shop at BOL.

The deal, which has more strate-
gic than commercial dimensions,
was struck by Jerker Nilsson,
managing director of BOL's Lund,
Sweden-based Nordic division, and
Boxman’s Stockholm law firm Wis-
trands Advokatbyra, which admin-
isters the company’s estate.

Nilsson declined comment on the

T 1Y E TUWRNT

NOONAN

RICHMAN

tions for Starstruck Entertainment.

Hector Baldonado is named
president of Big Dread Records in
New York. He was an attorney.

Carlos Tabakof is named senior
director of strategic marketing for
Warner Music Latin America in New
York. He was senior director of mar-
keting for Sony Music International,
Latin America.

financial details, aside from saying,
“It’s not much—not compared to
what [the shareholders of] Boxman
have invested in the company.”
“In view of Boxman'’s bankrupt-
cy, the logo is too negatively
charged. But we want to protect
ourselves against any other com-
pany using it,” he says.
Boxman’s former president/
CEOQO Tony Salter tells Billboard he
can’t say whether he feels that
Boxman'’s assets are being proper-

ly handled now. “I don’t know the
final details, as I only became
aware of this yesterday [Jan. 9].
I've not been involved in this apart
from helping both the Swedish and
U.K. liquidators. It’s something I
haven’t really had any control over
or say in.

“Since the end of October, my
role has been quite technical in the
sense that I’ve been supporting
the liquidators,” he continues.

(Continued on page 105)

Rydena To Leave MTV Nordic

Decision Said To Predate Music Week Criticisms

BY KAI R. LOFTHUS
STOCKHOLM—Boel Rydeni is
relinquishing her VP/GM duties at
MTYV Nordic’s headquarters in Stock-
holm, effective in March or April.
MTYV in London hasn’t yet officially
named her successor.

The move had been rumored since
early December (BillboardBulletin,
Dee. 15, 2000), following industry-
wide criticism over the video net-
work’s minimum support of local
artists during the MTV Europe Music
Awards and the corresponding Stock-

PRUTZMAN BALDONADO

Tommy Delaney is named na-
tional director of promotion for Mam-
moth Records in New York. He was
national director of alternative pro-
motion for Virgin Records.

Daniel di Salvo is promoted to
director of new media, Latin Amer-
ica, for Sony Music International in
Miami. He was director of English-
language product.

holm Music Week last November.

While Rydena says she gave her
notice Dec. 3, one week after telling
her boss, MTV Northern Europe’s
London-based managing director,
Alex Ogilvie, the 32-year-old execu-
tive says she has been mentally plan-
ning to depart since last summer
because of impending family duties (a
baby is expected next May).

An MTYV representative says her
resignation is scheduled for March,
but Rydena says she is available for

(Continued on page 113)

DELANEY

DI SALVO

John Franck is named director of
marketing for Koch Records in New
York. He was a junior product man-
ager for the Epic Records Group.

RELATED FIELDS. Kate McLaughlin is
named foundation director for the
Giving Back Fund in Boston. She
was a talent agent for International
Musie Network.
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CALL NOW!

Billboard'’s 2001 Record Retailing Directory reaches thousands of key record labels, wholesalers,
distributors, accessory manufacturers, music retailers, marketing companies and more.
An ad in the 2001 RRD will put your message in front of decision makers all year long.

Contact:
Jeffrey Serrette 646.654.4697
jserrette@billboard.com

LATIN MUSIC

SIX PACK |

Billboard takes a closer look at the
crossover phenomena--US labels’
ventures into the Latin market and
how successful Latin labels co-exist
with their Anglo counterparts. We
also cover the hottest Latin acts and

é provide the latest in radio and retail.

Call now!

ISSUE DATE: FEB 17
AD CLOSE: JAN 23

Marcia Olival 305.864.7578
marciaolival@yahoo.com

Don't be left out. Call today!

. THE DOVE AWARDS

Our special previews the 2001
Dove Awards, the contemporary
Christian and Gospel music industry's
. premier award show! We also cover

contemporary Christian and Gospel's
retail boom, the hottest new acts, the
latest in radio, charts and more!
1 Don't miss out!

ISSUE DATE: FEB 24
AD CLOSE: JAN 30

Phil Hart 615.321.4297
phart@billboard.com

ISSUE DATE: MAR 7
D CLOSE: JAN 17

ASIA PACIFIC

QUARTERLY |

Billboard explores talent and touring on
the pacific rim, with a look at the
region’s hottest acts and previews of
the big tours planned for 2001. We
also profile the industry which attracts
and supports touring traffic in Asia and
provide crucial market information.
Reserve your ad today!

ISSUE DATE: FEB 24
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Linda Matich 612.9440.7777
Ikibmatich@bigpond.com
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Golumbia’s Grazy Town Survives Troubles To See Ghart Success

BY CARLA HAY

NEW YORK—Just a few
months ago, the rock/hip-hop
band Crazy Town was on the
verge of calling it quits. In the
year since the group’s 1999
debut album, “The Gift Of
Game” (Columbia Records), was
released, the band endured
enough rigorous touring, strug-
gling album sales, and extreme
personal problems that would
break up most bands.

But in a remarkable reversal
of fortune, “The Gift Of Game”
has become a hit on The Bill-
board 200 at a time when many
people would have considered
the album incapable of getting
such a big jump-start. Industry
observers say that attention for
Crazy Town’s third single,
“Butterfly,” is propelling sales
for the album.

Released in October 1999,
“The Gift Of Game” spent
months struggling to break into
the charts until it entered the
Heatseekers chart at No. 42 in
the July 22, 2000, issue. For the
next several months, the album
was a steady seller on the Heat-
seekers chart, and it reached
No. 1in the Dec. 30, 2000, issue.

“The Gift of Game” reached
Heatseekers Impact status in
the Jan. 13 issue when it soared
from No. 117 to No. 53 on The
Billboard 200. The album was
also the Greatest Gainer
(largest unit increase) in sales
that issue, and this issue the
album is at No. 46.

Meanwhile, “Butterfly,” a
groove-oriented love song, has
been finding an audience via
radio and MTV. The single is
No. 7 this issue on the Modern
Rock Tracks chart, and MTV
has the video in medium rota-
tion.

“That song is the one we
knew could be our break-

through,” says co-lead vocalist
Bret “Epic” Mazur. “In the back
of our mind, we knew that if we
faced our problems, pulled our-
selves up by the bootstraps,
and turned things around, that
song might do it for us.”

Those problems included for-
mer Crazy Town guitarist Rust
Epique “having a nervous
breakdown
while we were
on tour,” says
Mazur. “We
were pulled
off of Ozzfest
[last year]
because of the
breakdown,
and some of
us had drug
problems,
too.”

He says
candidly that
part of the
band’s turmoil
was due to
the elusive-
ness of catch-
ing a big break: “The pressure
was just so built up after eight
months of touring. It’s like put-
ting a football team out there
and they lose game after game.
Being at Ozzfest is like Satan’s
playground, because if you're
looking for any kind of drug or
bad news, you can find it. And
if you don’t have your head
screwed on tight, you can get
really fucked up.”

He pauses to reflect. “The
strangest low point was seeing
Seth [Rust Epique] getting
taken away in handcuffs after
he threw a chair out a window.”

With origins that date back to
1992, Crazy Town was formed
in Los Angeles by Mazur and
co-lead vocalist Shifty Shell-
shock. Before Crazy Town,
Mazur had already made a name

CRAZY TOWN

for himself as a producer and
DJ. In addition to Mazur and
Shellshock, the current band
lineup consists of bassist Fay-
doedeelay, guitarist Trouble
Valli, drummer JBJ, and gui-
tarist Squirrel.

Mazur co-produced “The Gift
Of Game” with Josh Abraham,
whose credits include Orgy and

‘Who The Hell Is Crazy Town?
It created a nice buzz.”

The album’s first two sin-
gles—the harder-edged “Toxic”
and “Darkside”—were released
but were essentially ignored by
most mainstream media. Over a
yearlong period, Crazy Town
toured with acts such as Meth-
ods Of Mayhem, Buckcherry,
and Red Hot

‘We were pulled
off of Ozzfest
because of
[our former
guitarist’s nervous
breakdown], and
some of us had
drug problems, too’

-~ BRET MAZUR -

Chili Peppers,
and as part of

MTV’s first
Return of the
Rock tour,

which also fea-
tured Staind,
P.0.D., and
Dope.

Crazy Town
was building mo-
mentum from
touring until the
band’s ill-fated
stint with Ozzfest
happened.

“Everything

Coal Chamber. Crazy Town’s
songs are published by Crazy
Town Music (ASCAP).

Columbia VP of marketing
Greg Linn says, “We began set-
ting up the Crazy Town record
in the summer of 1999. We
began an extensive street-mar-
keting campaign that ran for a
few months that ran up to the
launch of this record. Nobody
knew who Crazy Town was, and
the theme of the campaign was,

just ground to a

halt after that,
and we really didn’t know if we
were going to stay together,”
confesses Mazur. But the band
did stay together, and ironical-
ly, after months of touring in an
effort to break the band in the
mainstream, “Butterfly” has
become a hit while the band
isn’t on tour.

“Sales for the Crazy Town
album have increased for us
about 10% every week for the
past three weeks,” reports Eric
Tuttle, manager of the Where-
house’s Geary Street location in
San Francisco. “And it has
mostly to do with radio airplay.
Our in-store promotion has
helped, too.”

Linn says that “ ‘Butterfly’
has taken Crazy Town to a
whole new level. We wanted to
build a fan base before we

released the song. When we
took it to radio, it was an
instant reaction,” he says.

Holly Williams, PD/music
director of modern rock station
WROX Norfolk, Va., says,
“ ‘Butterfly’ is a cool-groove
record. The requests for it are
still going strong. It’s great to
have it mixed in with the hard-
er stuff. It helps us stay in
touch with our audience.”

As for inevitable compar-
isons to other rock/rap hybrid
acts such as Kid Rock and
Limp Bizkit, Williams says,
“Crazy Town has a funkier
sound.”

“This song is starting to
cross over at top 40 radio,”
says Linn. “People are hearing
it everywhere. It’s even been
on [NBC TV show] ‘ER.’ In the
beginning of this album’s life
cycle, Crazy Town’s audience
was predominantly male, but
now because of the success of
‘Butterfly’ there are more
women starting to get into this
band.” (“Butterfly” is also fea-
tured in the film “Saving Sil-
verman.”)

Linn says Columbia is looking
for the next touring opportuni-
ty for the band. Crazy Town is
booked in North America by
Paola Palazzo of Creative
Artists Agency. The band is
managed by Q Prime.

While the group considers
new tour plans, Crazy Town is
hard at work on its next album,
which Mazur says should be out
by the end of the year.

As he describes the new
material, “The heavy stuff is
going to more aggro than the
first album, but the new album
will also be a lot more melodic
and have more singing. I want
to continue to confuse people in
categorizing what we do.”
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Maverick’s Tantric Makes ‘Final’ Offer

Ex-Days Of The New Members Find Chemistry With New Vocalist

BY CHRISTA TITUS

NEW YORK—Most people kick
off the new year with a party and
the hope of keeping one of their
resolutions for the next 12 months.

The band Tantric, however, has
gone one better. It kick-started
2001 by generating a great deal of
excitement at
radio shortly
after its song
“Breakdown”
was shipped in
December. The
tune is the pre-
cursor to Tan-
tric’s debut
album, “Final”
(Maverick), a 12-song set that is
bound to make the modern rock
world take notice when it’s
released Feb. 13.

Success, however, is not a
stranger to Tantric. Three of its
members—Dbassist Jesse Vest,
drummer Matt Taul, and guitarist
Todd Whitener—were once mem-
bers of Days Of The New, along
with singer/songwriter Travis
Meeks. Days’ 1997 eponymous
debut went platinum, thanks to the
hits “Touch, Peel And Stand,” “The
Down Town,” and “Shelf In The
Room,” and earned them the plum
gig of touring as an opening act for
Metallica—a very nice start for
four guys who were so young at
the time that they couldn’t legally
drink at the venues they were
playing.

But rumors began circulating
that the band was suffering from
internal differences. And in Novem-
ber 1998, right after finishing a club

TANTRIC

date, Vest, Taul, and Whitener
were told by a tour manager that
they were fired. Although Whiten-
er says the breakup itself wasn’t
really a surprise, he still isn’t real-
ly sure why Meeks dismissed
them—and how it came about
shocked him.

“At that point,
every dream I'd
ever dreamed
about—I was
the biggest
Metallica fan
growing up and
got the oppor-
tunity to play
with them—it
seemed like after it fell apart, it
was the impossible task to try to
start all over and do it again,”
Whitener recalls.

Meeks has continued working
under the Days Of The New
moniker with an evolving lineup of
musicians and is currently putting
together the act’s third album. “We
wish them the best,” says Meeks’
manager Rick Smith, who spoke on
the singer’s behalf and preferred
not to comment about the incident.
“We hope they sell a million
albums.”

Despite the setback, Whitener
knew he still wanted to make
music, and after doing some soul
searching, Vest and Taul decided
that they did, too. A few months
later, they sent a demo to Hugo
Ferreira, the one-time lead singer
of Merge they’d met while tour-
ing as Days Of The New. Ferreira
auditioned and completed the
lineup.

For more than six months,
Tantric wrote and jammed togeth-
er. When the act entered the stu-
dio, it had composed about 40
songs, which are published through
Cherry Music at Warner/Chappell.
“It’s not like we just wrote 12 songs
for the record,” Ferreira says. “We
tried to pick the best ones that cre-
ated the best composition.”

Whitener and Ferreira adamant-
ly define Tantric as a band as
opposed to a backup for one person.

:

Enjoying Their Destiny. The members of Columbia act Destiny’s Child were all smiles
after a recent performance at the PNC Bank Arts Center in New Jersey. Basking in the
glow of gamnering a handful of Grammy nominations, the act is currently putting the
finishing touches on its next album, which is tentatively due in February. “It's been
such a whirlwind for us, and we're hopeful that it will continue with our next album,”
says member Beyoncé Knowles, who is writing much of the material. “We’re hoping
to show how much we’ve grown.” Pictured, from left, are Dave Jurman, senior direc-
tor, dance music, Columbia; Destiny’s Child members Michelle Williams and Beyon-

(Continued on page 20)

cé Knowles; club DJ Nyck Henry; and Destiny’s Child member Kelly Rowland.
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Aaliyah Has New Album, Movie Set for 2001;
Dylan Records Martin Hit For “Sopranos 2’

READY TO ‘TRY AGAIN’: It’s hard to believe
that it’s been almost five years since Aaliyah
released her 1996 sophomore album, the double-
platinum “One In A Million,” because she’s been
so well-represented by her soundtrack work for
such films as “Romeo Must Die” (in which she
starred), “Dr. Dolittle,” “Anastasia” (her track,
“Journey To The Past,” received an Academy
Award for best song), and “Next Friday.”

But the wait will soon be over. Aaliyah is
wrapping up her third album with an eye toward
a February/March release date. Decisions on the
title and first single have yet
to be made.

facets to my career. I have to know how to turn
it on and off.”

While she knows it’s been a long time between
albums, Aaliyah says she wanted to get the
record right. “We wanted to get it out before
2000 was over, but I couldn’t finish it,” she says.
“I wanted to put a lot of time into it. I wanted it
to be the best.”

DYLAN AND DEAN? Bob Dylan has record-
ed a version of Dean Martin’s 1962 hit “Return
To Me” for the “Sopranos 2” soundtrack, to be
released March 20 on Play
Tone/Columbia. The first

“I really wanted to give
people a break from me after
the last album but still keep
my face in their heads, and
the soundtracks were the per-
fect way to do that,” says
Aaliyah. “It gave them a

soundtrack to the HBO
drama, released on Play Tone/
Columbia in 1999, has sold
405,000 units, according to
SoundScan. The accordion-
laden track features Dylan
warbling in Italian at the

chance to grow with me. I'm
older now. They got to see
that transition from a teen to
a young adult.”

Indeed, Aaliyah is now 22, and she knows that
making that passage to adulthood gives her the
chance to tackle different material than she once
did.

“Of course, there are going to be a lot of love
songs. I want it to be upbeat with a few big,
beautiful ballads, but I didn’t want to do any
songs that really dissed the other sex,” she says.

Her current favorite and the track she’s most
proud of is a tune called “Never No More,” about
ending an abusive relationship. “It’s actually
exciting to take on a topic. I like what it’s talk-
ing about,” she says. “If it can give women con-
fidence to leave a relationship, that’s wonderful.
Music is about giving people joy and making
them happy, but it’s about a lot of other stuff,
too. I'm a role model, and that’s not always easy,
but if I can do something that makes someone
change something, that’s great.”

Recording the album has been a long process,
punctuated by her burgeoning acting career.
Aaliyah recorded a few songs, including two
with producer Timbaland, before she began
filming “Romeo Must Die.” She then resumed
recording while in Australia, where she was
shooting Anne Rice’s “Queen Of The Damned.”
Aaliyah, who plays Akasha the Queen, says, “I'd
literally go from the movie studio to the record-
ing studio. I'm like two different people. Once
they say, ‘Cut—it’s a wrap for the day,’ I leave
the costumes on the set. I have two different

by Melinda Newman

song’s close.

B ELLY-BUNDLING
RICKY AND CHRISTINA:
The new Ricky Martin/Christina Aguilera
duet, “Nobody Wants To Be Lonely,” released to
radio Jan. 9, will not be available as a commer-
cial single. However, Columbia Records is mak-
ing it available in a number of ways to pur-
chasers of Martin’s new album, “Sound Loaded,”
which contains a Martin-only version of the
track. Consumers who have already bought
“Sound Loaded” can put their disc in their com-
puter as proof of purchase and receive a free
download, or they can mail a sticker on the jewel
box to a special address to receive the single by
mail. The single will be stripped onto the next
pressing of Martin’s album, replacing his solo
version, but until then, and starting immediate-
ly, the single will be belly-bundled with the
album at retail.

NEW YORK VIA MONTEREY? Monterey
Peninsula Artists (MPA) is opening a New York
office on Tuesday (16). The Big Apple office of
the booking agency, whose headquarters remain
in Monterey, Calif., will be headed by longtime
Agency for the Performing Arts agents Joe
Brauner and Mario Tirado. Among the acts
that will be handled out of that office are new
clients Boney James, Béla Fleck & the Fleck-
tones, Blessid Union Of Souls, Little Feat,
and Rick Braun. In other recent MPA changes,
James Yelich left Creative Artists Agency to
head up MPA’s Nashville office.
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Would the following please
stay by the phone Monday the
22nd of January:

Lou Reed

lggy Pop

Cecilia Bartoli
Simon Rattle

Alban Berg Quartet
Gydrgy Ligeti

Sly Stone

Willie Nelson
Helmuth Rilling
Madonna

Siegfried Palm
John Fogerty

Anne Sofie von Otter
Esa-Pekka Salonen
|saac Hayes
Marie-Claire Alain
Phil Collins

Henryk Gdrecki
Uz

Luciano Berio
Michael Jackson
Daniel Barenboim
David Bowie
Christian Lindberg
The Rolling Stones
Keith Jarrett

B.B King

Philip Glass

Yo-Yo Ma

Paul Siman

Carlo Maria Giuline
Barbra Streisand
Arditti Quartet

Dan Laurin

Tom Jones
Kroumata

Alice Cooper
Anne-Sophie Mutter
Beastie Boys
Gidon Kramer

Bryn Terfel
Leonard Cohen
The Hilliard Ensemble
Meil Young
Kraftwerk

Eric Clapton

Heinz Holliger
Thomas Hampson
Brian Eno
Ramanes

Carlos Santana
Mitsuko Uchida
Kent Nagano

Diane Warren

Peter Gabriel
levgenij Kissin
Brian Wilson
Alfred Brandal
London Sinfonietta
Chuck Berry

Sofia Gubajdulina
larma Panula
Chris Blackwell
John Adams

Bjgrn Ulvasus &
Benny Andersson
Myung-whun Chung
Carole King
James Brown
ECM Records
Hans Werner Henze
Stephen Sondheim
REM

Maurizio Kagel
Tina Turner

leff Lynne

Sting

Elvis Costello
Valery Gergiev
Public Enemy

Tom Waits

You never know.

David Foster

lim Steinman
Stock Aitken &
Watarman

Johnny Cash
Ahmet Ertegun
Jean-Michel Jarre
Johnny Hallyday

Cliff Richard

Cher

Diana Ross

Van Morrizon
ietrich Fischer-Dieskau

Gearge Michael

Arvo Part

Pet Shop Boys

Clive Davis

Malcalm McLare

Gene Simmons &

Paul Stanley

Steely Dan

Prince

John Eliot Gardiner

Martha Argerich

.

Sergio Mendez
Mike Oidfield
George Martin

Phil Spector

Riccardo Chailly

Berry Gordy

Lionel Richie

Run DMC

MNile Rodgers
Seymour Stein

Julian Bream

Trevor Pinnock
Barbara Hendricks
Maurizio Pollini
Graham Jahnson
Bryan Adams
Ensemble Contemparain
Aretha Franklin
Claudio Abbado
Andrew Lloyd VWebber
Per Margard

Rod Stewart

Edita Gruberova

The Polar Music Prize was founded in 1989 by the late Stig
Anderson who was one of the true greats in the music
industry. As the publisher, lyricist and manager of ABBA, he
played a key role in their enormous success.

Stig Anderson donated a large sum of money to The Royal
Swedish Academy of Music with the aim of creating what
was to become known as the Polar Music Prize. Its name
stems from Anderson’s legendary record label, Polar Records.

[t is an international prize putting music in focus and
awarded to persons, groups or institutions 1n recognition
of exceptional achievements in the world of music in its

broadest sense.
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The task of scrutinizing the nominations each year and
selecting the ulumate prizewinners falls to a special jury.
The Prize is presented in Stockholm by His Majesty King
Carl xvi Gustaf of Sweden.

Today, the Polar Music Prize has become the most presti-
gious music prize in the world. The official announcement
of the winners of the Polar Music Prize for 2001 will be held
in the company of stars like Lisa Miskovsky at the MIDEM
music exhibition and fair on Monday the 22nd of January at
6.00 PM CET. Join us in person at the Swiss Montreux Jazz
Club, Carlton Hotel, Cannes, France or check our webcast
available from 8.00 PM CET on www.polarmusicprize.com
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THE ROYAL SWEDISH ACADEMY OF NUSIC AWARD
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Congratulations

PAUL WINTER
(5 The Earth Band:

ARTO TUNCBOYACIYAN | DAVY SPILLANE
Mickey HART | EUGENE FRIESEN
PauL HALLEY | DAMIAN DRAGHICI
NiaMH PARSONS | ZAN MCLEOD
JORDAN RUDESS | JiM BEARD
JERRY O’SULLIVAN | DOROTHY PAPADAKOS
ELIOT WADOPIAN | VARDAN GRIGORYAN

on your

Gmmmy® Nomination

PAULWINTER |

& THE EARTH _E)AND

Fe,afurinq Arto Tinobon,wh,an

in the category of

WORLD MusSIC

JOURNEY witH THE SUN
(LMUS0038)

Produced by Paul Winter and Dixon Van Winkle

In the tradition of Paul Winter’s milestone albums:
SPANISH ANGEL — Best New Age Album 1993
PRAYER FOR THE WILD THINGS — Best New Age Album 1994
CELTIC SOLTICE — Best New Age Album 1999

“...an all-star album that makes you listen because
it's new and exciting and not because he’s a safe
brand name. Taking his playing to a new level, with a
new edition of his Earth Band, Winter remains the top
enchanting musical story teller.”

— Midwest Record Recap

Hear JOURNEY WITH THE SUN!

Living Music will send a free CD of JOURNEY WITH THE
SUN to the first 100 people who fax or email requests.

Living Music

P.O. Box 72

Litchfield, CT 06759
800.437.2281

Fax 860.567.4276

email: pwclmr@aol.com
web: www.livingmusic.comnr

Contact Bridget Sholin for distribution information:
707-485-6020 bts@pacific.net
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New Bare Jr. Set Goming On Immortal

BY CHRIS MORRIS

LOS ANGELES—With the Feb.
13 release by Immortal/Virgin of
his band Bare J1.’s sophomore
album “Brainwasher,” Bobby
Bare Jr. is continuing to take
great pains to separate his
Nashville-based group’s work
from that of other regional acts.

Bare says, “The way I
describe it is, it’s Southern and
it rocks, but it’s not Southern
rock, because Southern rock is
blues, and we just aren’t a blues
band. R.E.M.’s a Southern band
and they rock, but nobody ever
puts them in with the Allman
Jrothers and Skynyrd . . . We're
somewhere in there.”

Bare Jr.’s music isn’t country,
either, despite the fact that
Bare’s dad is vocalist Bobby
Bare, who rucked up 70 country
chart hits through the ’60s, "70s,
and '80s.

The Music City band’s influ-
ences are definitely drawn from
the punk-rock end of the musical
spectrum. Asked if he is a
Replacements fan, the younger
Jare—whose songs (published
by Please Love Me Music/Songs
of Windswept Pacific [BMI])
sport the same self-deprecating
humor found in the Minneapolis
group’s tunes—replies, “Well, of
course!”

Bare adds, “I'm a ragin’ het-
erosexual, and I'm a Morrissey
fanatic. Morrissey is the great-
est humorist [as a] lyricist. The
comedy in his lyrics and the bril-
liance are just unbelievable. I
look to him, and the obvious one,
[the late Nashville songwriter|
Shel Silverstein. He critiqued
every song that I wrote, except
for this album.”

However, he concludes, “I'm
really from Nashville, so I’m not
gonna hide it. If I had my way,
we would sound like Ministry or
Built To Spill or somethin’, but
that’s not the most natural thing
that I do ... I open up my
mouth, and I’'m from Nashville.
For me to not embrace that is a
bad idea. It’s really who I am.
That’s what [ do, and I’m not
gonna try to have an English
accent or something.”

For  “Brainwasher”—the
sequel to 1998’s “Boo-Tay”—
Bare Jr. enlisted the services of
producer Sean Slade, whose
credits include albums by Radio-
head, Hole, Tracy Bonham, War-
ren Zevon, and the Mighty
Mighty Bosstones. However,
rather than cut the album at
Slade’s Cambridge, Mass., studio
Fort Apache, the band opted to
record near home.

“We had this studio out in
Franklin [Tenn.] that we’d done
demos at that | was in love with,
and Sean was up for makin’ the
trip,” Bare says.

The album was made with a
slightly restructured band line-
up, since lead guitarist Mike
“Grimey” Grimes exited the

group in mid-1999. Bare says of
Grimes, “He was my closest
friend, we were roommates for
years, and [ went from being the
underling annoying guitar-play-

I open my mouth, and
I'm from Nashuille.
For me not to embrace
that is a bad idea’

- BOBBY BARE JR. -

ing roommate to the chairman of
the board. He stood firmly
against most every idea I had,
and, as the leader of a band,
gotta move forward. He really
wanted us to stand perfectly still

touring band played much of the
lead guitar on “Brainwasher”
but will not tour with Bare Jr.
Kevin Teel has since been enlist-
ed. The rest of the group
remains the same: bassist Dean
Tomasek, drummer Keith Brog-
don, and Bare Jr.’'s most unusual
weapon, dulcimer player Tracy
Hackney.

“He was schooled by one of the
greatest duleimer players alive,
a guy named David Schnaufer,
who taught Tracy everything he
knows,” Bare says. “I needed a
guitar player, but I knew Tracy’s
true passion was dulecimer.
That's really what he loved. So
when he came to audition, I said,
‘Well, bring your dulcimer also.’
And he did, and he wailed and
killed us.”

and not take any chances.” Immortal Records chief
John Jackson of Bob Dylan’s (Continued on page 18)
"

- amusement |

b u s i e €489 BOXSCORE
» TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
STRING CHEESE INCIDENT Oregon Convention  Dec. 29-31 $782,514 20,982 SFX Music Group l
STEEL PULSE, CZOMATLY Center $60/$27.50 23,556 Peak Experiences
Portland, Ore three
shaws
one seflout
1BRAHIM FERRER, BUENA Beacon Thea(r97 Dec. 29-31 $577,750 8.935 Metropolitan
VISTA SOCIAL CLUB New York $175/885/$60/835  three Entertainment Group
seliouts
— = |
KROQ'S ALMOST Universal Dec. 16-17 $457,968 10,085 House of Blues |
ACOUSTIC CHRISTMAS: Amphitheatre $48.50 two Concerts
PAPA ROACH, N0 DOUBT, Universal City, Calit sellouts
MOBY. GREEN DAY, WEEZ-
ER, INCUBUS, DEFTONES,
EVERCLEAR, COLDPLAY
ATTHE.DRIVE.IN, LINKIN
PARK, 3 DOORS DOWN.
DiSTURBED, FUEL
VAN MORRISON The Joint Dec. 31 $433,195 3,480 Andrew Hewitt, Bil
Hard Rock Hotel Jan. 1 $250/$200/$100/  two Silva Presents
Las Vegas $40 selfouts
CREED, SEVENDUST. Philips Arena Dec. 11 $417.268 12,080 SFX Music Group
FINGER ELEVEN Atlanta $36.50 seflout
MANNHEIM Gund Arena Nov. 26 $346,292 85688 SFX Music Group
STEAMROLLER Cleveland $75/825 11,000
CREED Freedom Hall Dec. (2 $330,912 9,192 SFX Music Group
Coliseum $36 12,000
Louisvilte, Ky
MANNHEIM STEAMROLLER MCI Center Dec, 5 $320,443 1191 Concerts West
Washington, D.C $98/$21 10,000
. |
GUNS N’ ROSES House of Blues Jan i $311,450 Lm House of Blues
Las Vegas $250/$150 sellout Concerts. Andrew
Hewitt, Bl Silva
Presents
e = —
MANNHEIM STEAMROLLER Mellon Arena Nov. 28 $308.493 7.50% SFX Music Group |
Pittsburgh | $75/$25 9,500
1
| |
i
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. |
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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RUDOLF L. GASSNER

We are deeply distressed about the unexpected death of Rudi Gassner
on 23, December 2000.

His competence and his high international reputation made his
work as head of our supervisory board indispensable for us.
He persistently forced the development of our company although
he worked for us only a few months until beginning of December.
We lost a very dear friend and partner.

Our thoughts and sympathy are with the bereaved.

edel music AG

Supervisory Board, Board of Directors and Employees
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ARISTA.

ONE COMPANY

BILLBOARD'S YEAR-END CHARTS:

e Top R&B/Hip-Hop Labels - #1 * Hot R&B/Hip-Hop Singles & Tracks Label - #1
e Top Internet Imprints - #1 « Top Contemporary Jazz Imprints - #1

e Top Contemporary Jazz Labels - #1 ® Top Combined Jazz Imprints - #1

e Top Combined Jazz Labels - #1

e Hot 100 Labels - #2 » Top Pop Labels - #2

TONI BRAXTON PINK

« 3 Grammy Nominations: Best R&B Athum The Heat, Best R&B Song * Debut album Can't Take Me Home already Double Platinum
“He Wasn't Man Enough,” and Female R&B Vocal Performance * Only New Artist to have back-to-back Top 5 hits this year...
“He Wasn’t Man Enough” “You Make Me Sick” will make it three in a row
¢ 3 NAACP Nominations: Outstanding Female Artist, Outstanding Album, « Billhoard award winner: Best New Artist Female
and Outstanding Song “He Wasn't Man Enough” * Nominated for Soul/R&B Favorite New Artist
e 2 American Music Awards: Soul/R&B Favorite Female Artist at the American Music Awards Dl DO

and Soul/R&B Favorite Album e Debut album No Angel

e Winner: Lady of Soul - 2000 Aretha Franklin Award 2
as Entertainer of the Year the #9 album in the country

* Look for Toni's next hot singie “Maybe” OUTKAST : ;hr:o:uv;:clls;:::; ::at:::l;':a,

e Stankonia the #7 album in the country * Everyo1e’s choice for “Best New Artist.”
o 3X Platinum and climbing o “Singular, Heavenly. Sparkling Debut " Jime

o #1 Alternative Album * “ThankYsu" ready to happen on the heels of

* “Ms. Jackson” #1 smash hit across the board her breakthrough hit “Here With Me.”
o Unanimous acclaim...One of t1e Year’s Best Albums;
LA Times, Entertainment Weekly, Spin, GQ, Chicago Tribune,

NY Times, Rolling Stone, and Wall Street Journal U S H E R A L. L. A B O U T U

- Next up, “So Fresh. So Clean”

His last album, My Way, touched 7 million strong, now the uitimate entertainer refrns...
Alt About U! This one’s dedicated to the kadies!

112 PART Il

With an outstanding 2 and O record (112 - 2X Platinum, Room 112 - 2X Platinum), 112 is ready for superstardom.
Look out for their much anticipated new album coming Spring 2001.

© 2001 ARISTA RECORDS. INC. MANUFACTURED AND DISTRIBUTED BY ARISTA RECORDS. INC.. A UNIT OF BMG ENTERFAINMENT
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DER A GROOVE

DREAM PATTI SMITH

e Grammy Nomination: Best Female Rock Vocal Performance
“Glitter In Their Eyes”
¢ Gung Ho, named one of last year's Best Albums

by Entertainment Weekly and others
* Look for her very special Anthology/Greatest Hits Album
in the spring.

¢ Debut single “He Loves U Not” now a
Top 5 Billboard Hot 100 Hit
» #1 for 3 consecutive weeks on the
Top Singles Sales and R&B Charts
e Massive airplay on TRUs Top 10
and on The Box (#235)

* Major touring, appearances and press KEN NY G

all happening in front of album release
*» Look for their next smash single “This Is Me” e Hjs tradition of explosive album sales * Once The Kings. Always The Kings *

* Album hits stores on Tuesday, 1/23/01 continued this season with just under
P 1 million units sold of Miracles and Faith R U N DMC

* Held the #1, #2, #5 and #7 positions * Crown Royal, the album of their career
on the catalogue jazz album chart o Featuring an all-star line-up: Jermaine Dupri, Fred Durst, Everlast,
* Grammy Nominee: Best Pop Instrumental Album, Faith Fat Joe, Jagged Edge, Stephan Jenkins of Third Eye Blind, Kid Rock,

Method Man, Nas, Sugar Ray and more.

* Hard-hitting first plays: “Rock Show," “It's Over”
and “Let’s Stay Together (Together Forever).”

KOFFEE BROWN MARS/VENUS

Their debut album features the strong first single “After Party,” already creating a buzz at radio.
Get ready to be double-teamed by this steaming hot duo.

*COMING SOON* New albums by COLOR, TOYA and BABYFACE's Arista debut.
Congratulations to our partners Matt Serletic and Jimmy Jam and Terry Lewis on their Grammy Nominations.

e Y ey & . B
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NEW BARE JR- SET COMING ON IMMORTAL COMPILED FROM A NATIONAL SAMPLE DF RETAIL STORE, MASS MERCHANT, AND INTERNET E
( Continued f'rom page 1 4) SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Sou Scan® 5 -
o5 | 33| ARTIST BRI e | 25
. » . . . = w
Ha Walters says that “Brain- had a second single released and  stuff. I think ‘Brainwasher’ is Z¥ | 2% | MPRINT & NUMBERDISTRIBUTING LABEL (SUG. LIST PRICE) ok
PPy Yy ng 1 :
washer” stands a stronger was really just kind of in probably the track that we’'ll NO. 1
chance at success than “Boo- between things,” Walters says. start with. I think ‘Why Do I CREED A° ™ No.1 = MY OWN PRISON
Tay,” since the debut album was With “Brainwasher,” Walters Need A Job’ could be an anthem, 1 1 | WiIND-UP 13049 (11.99/18.98) [l 40 weeks at No. 1| 171
released as Immortal’s previous says, “We’re going to start off kind of like Beck’s ‘Loser’ was, DIXIE CHICKS ™ WIDE OPEN SPACES
distribution deal with Epic was slowly and get people to see him  but I don’t think that’s necessar- 2|2 MONUMENT 6519%/SONY (NASHVILLE) {10.98 EQ17.98) (8 154
starting to come apart. “The live—he’s so amazing live—and ily the first thing you want to 3 | 6 MEEK.I;Q/I\-%;(I:IA?,:EEG(11.98/17_98) (AR B
[first] record never really even let radio fuck with some of this give to the world. So [ think SHANIA TWAIN ¢° COME ON OVER
we’'re going to start off with 4 9 MERCURY (NASHVILLE) 536003 (12.98/18.98) 166
ol GODSMACK A® GODSMACK
some stuff for rock radio, and 5 | 3 | REPUBLIC 153190/UNIVERSAL (12.98/18.98) (I 105
hopefully people will get it KID ROCK A° DEVIL WITHOUT A CAUSE
there, and alternative [rock 6 7 ;osp DDOEG(/;L':VEA/EA;L:NTICBMH"/AG (12.98/18.98) R S TTRSTIAS 106
radio] will pick it up and think 1 8 | UNIVERSAL 153918 (11.98/17.98) 21
, .
that he’s a true artist. Then, for BOB MARLEY AND THE WAILERS #° LEGEND
a second or third single, you put 8 {2 Frre e E e Iamen
out ‘Why Do I Need A Job,” and 9 | — | JvE41651(11.981898) 104
people will get it.” PINK FLOYD &' DARK SIDE OF THE MOON
Immortal has started to push 10 13 | CAPITOL 46001* (10.98/17.98) 2 8 1240
“Brainwasher” with a four-track n 2 CBAOPgofg(()SPEZ(SIOT;/EISS;;VER BULLET BAND A GREATEST HIT: 304
sampler CD, which includes the ABBA A’ GOLD
title track and a non-album live 12 29 LozLYiOR 517007/UNIVERSAL (12.98/18.98) T OF 15801556 193
version of “Why Do I Negd A 13 | 20 | ISLAND 524613/IDJMG (12.98/18.98) 47
Job” and comes packaged with a MILES DAVIS A? KIND OF BLUE
i refrigerator magnet featuring 14 | &2 LBES:JYJ/(()JO\;:JME';‘IA64935/CRG(7.98 EQ/11.98) e 90
Big And Red. New York-rooted indie rock trio Into Red Giant is currently playing the album’s cover art. Immortal 15 | 30 | mercury 526%13,|DJMG(10_98,17_98) gHos 77
the East Coast club circuit in support of its self-titled disc. “We’re just a band that ~ also put two cuts from the album ENYA A? PAINT THE SKY WITH STARS — THE BEST OF ENYA
makes music that we care a lot about,” says band member Paul Worden, who cites  on a label sampler that includes LEE— RAE:’S;E 46835’&”33‘;3505' LS RIS 8
acts as diverse as Dead Kennedys, Fugazi, and Boys Against Girls as influences. new and recent music from 17| 25 pmups%?g?o?(lz_gg/l&gg) 162
Pictured, from left, are Worden and bandmates James Dower and Scotty Garapolo. Incubus, the Urge, Korn, and JAMES TAYLOR &' GREATEST HITS
U.S. Crush 18 4] | WARNER BROS. 3113 (7.98/11.98) 528
e ; . . 2PAC A® GREATEST HITS
“We(;ve started Sff}dmg this 19 | 23 | AMARU/DEATH ROW 490301*/INTERSCOPE (19.98/24.98) 78
out and getting people’s respons- SADE A* BEST OF SADE
Billboard. JANUARY 20,2001 €S, Walters says. “They’ve been |20 50 trcoeselon canron SR
very good.” 21 | 19 | RCA67613(11.98/18.98) 146
On Wednesday (17), Bare Jr.— DEF LEPPARD A® VAULT — GREATEST HITS 1980-1995
which is managed by Kip Krones 22 32 | MERCURY 528718/IDJMG (10.98/17.98) 213
. SUBLIME A® SUBLIME
x COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET SALES YL L0 7 Jgnathan L.evme GRS T ATV XL 25
E .; z el i of Monterey Peninsula Artists— THE BEATLES &' SGT. PEPPER'S LONELY HEARTS CLUB BAND
5 Z %% | riTLE 1T begms a run of dates in the 24 33 APPLE 46442*/CAPITOL (11.98/17.98) 34
z |2 |€2 . MATCHBOX 20 ¢! YOURSELF OR SOMEONE LIKE YOU
T | S |5/ IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST Southeast with Cowboy Mouth. 25 | 43 | LAVNATLANTIC 927214AG (10.98/17.95) 197
“They’re goin AC/DC &' BACK IN BLACK
el NO. 1 B Says Wz.ilters, y're going
IR I I A OB enva | to be playing some 500- to 1500- |85 ROSIE ODONNELLA. A ROSIE CHRISTMAS =
R:T('f;:j:’;?r/zﬁ":(’;z’?os' hwesiSIetN o — seaters. That’SthWfWI(I?’I‘e going 21 | 22 | coiumsia 63685/CRG (11.98 E/17.98) 17
! ® to start, and hopefully it’ll go AMY GRANT @ A CHRISTMAS TO REMEMBER
2 12114 VIRGIN 79893 from the,re » p y g 28 10 | A&M 490462/INTERSCOPE (11.98/17.98) 20
POEM DELERIUM . ) ) g
3 | 4] 6 | neTrwerk 30165 He adds that while the band is 29 | 48 Qféggx'imfma BROS. (13.98/18.98) THE IMMACULATE COLLECTION | 395
4 |32 wm&amﬁmffl:ségREXENlNG WITH JIM BRICKMAN JIM BRICKMAN on tour, Bare could take his THE BEATLES ¢! ABBEY ROAD
songs to retail: “He does great 30 36 | APPLE 46446*/CAPITOL (11.98/17.98) 149
5 5113 VERY BEST OF YANNI YANNI . TOM PETTY AND THE HEARTBREAKERS A° GREATEST HITS
WINDHAM HILL 11568/RCA stuff acoustically, and he may go 31 | 44 | MmCA110813(12.9818.98) 346
6 6120 FRESH AIRE 8 MANNHEIM STEAMROLLER around and play at stores when 2 5% NIRVANA &1© NEVERMIND 276
gr'ﬁqE(:\l:I/::l\L(EiAMAPHONE 888 - there’s a reason for it, when peo- DP(:;JItZéttéiflhg;RiCOPE(11.98/17.98) —
1 | 8 | 36 | rca speciAL PRODUCTS 45680 ple want him there. But that’s all A3 I Wiy AT e 5 S oA OIS 7o) o
8 |11 [102| DESTINY @ JIM BRICKMAN a little later.” u | g | TOOLA: AENIMA | )
WINDHAM HILL 11396/RCA Bare says his group is ready to VOLCANO 31087* (11.98/17.98)
WINTER LIGHT YANNI i 0 . QUEEN A GREATEST HITS
9 | 7 | 59| PRIVATE MUSICAWINDHAM HILL 82176/RCA tour hard: “Once we go out with 35 | — [ HOLLYWOOD 161265 (11.98/17.98) 387
Cowboy Mouth, we won’t be LIMP BIZKIT A THREE DOLLAR BILL, Y'ALL
15|13 a,mgf&iffﬁ%gwm VARIOUS ARTISTS eFe f};r 5 lon,g, long time 36 [ 21 | FLIP490124/NTERSCOPE (11.98/17.98) (F 127
. : DAVE MATTHEWS BAND A’ CRASH
11 | 10|67 \F/\’/wmsmzm VT GEORGE WINSTON That’s what I’'m hopin’ for.” 37 | 35 | Rcas6904 (11.98/17.98) 236
VARIOUS ARTISTS A VERY SPECIAL CHRISTMAS LIVE: FROM WASHINGTON, D.C.
12 | 14|91 kgyxfrﬁs Ss‘s(lgwmnmm HILL 82167/RCA YANNI B8 | — ;‘__‘:“: T“::O:z"L/‘iNfoSAL (11.98/17.98) AT 8
13 |12 o | Aicoieirsaion i e I e e ol D o
16110 Qg‘c'{::"lzxmoa RONAN HARDIMAN 40 | 27 | EXPERIENCE HENDRIX 111671*/MCA (12.98/18.98) 44
EAGLES A’ HELL FREEZES OVER
15911 (EZSCRGSH{‘AS + SANTA FE OTTMAR LIEBERT 41 | — | GEFFEN 424725/NTERSCOPE (12.98/18.98) 258
DR. DRE A® THE CHRONIC
16 | 19| 15 | PURE HYMNS THE JOHN TESH PROJECT 42 | 39 | DEATH ROW/INTERSCOPE 50611*/PRIORITY (10.98/16.98) 100
EAITHIMDISA S8 1/GARDENICITY "N SYNC A HOME FOR CHRISTMAS
/| NI el VARIOUS ARTISTS 43 | 4 | rea67726(11.9818.98) 3
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
18 [ 1795 MANNHEIM STEAMROLLER MEETS THE MOUSE MANNHEIM STEAMROLLER 44 | — | WORLD CIRCUIT/NONESUCH 79478/AG (12.98/18.98) 76
AMERICAN GRAMAPHONE 86064 1/WALT DISNEY EAGLES ¢ THEIR GREATEST HITS 1971-1975
TARS 2002 ; 45 | — | ELEKTRA 105*/EEG (11.98/17.98) 301
2348 FgéXLEI\?UCS)I’(:: 85802 . —
§ METALLICA A7 ...AND JUSTICE FOR ALL
20 4 | COMMUNION WITH GOD VARIOUS ARTISTS Kahn Comes To America. On March 46 | 37 | ELEKTRA60B12/EEG (11.98/17.98) 548
20 WINDHAM HILL 11489/RCA 13, Nusrat Fateh Ali Khan, pictured, VARIOUS ARTISTS MOB HITS
21 | 18161 25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER will release his eponymous U.S. debut 47 - TRIAGE 96401 (22.98 CD) 1
AMERICAN GRAMAPHONE 25 : “ BEASTIE BOYS A® LICENSED TO ILL
SIMPLE GIFTS VARIOUS ARTISTS on American/Legacy. “It's totally soul 48 | — | DEF JAM 527351/DJMG (6.98/11.98) 444
22 113 | 9 | SANDHAM HILL 11562/RCA music, and I think we can call it devo- THE BEATLES '* THE BEATLES
93 | 22| 20 | FOREVER MORE-THE GREATEST HITS OF JOHN TESH JOHN TESH tional music,” the artist says of the 49 | 16 | APPLE 46443/CAPITOL (15.98/34.98) 242
DECCA 159363/UNIVERSAL iect. “It’ iritual X th FRANK SINATRA A2  SINATRA REPRISE — THE VERY GOOD YEARS
- project. "it's spiritual music from the 50 | — | REPRISE 26501/WARNER BROS. (13.98/18.98) 52
R NARADA GUITAR: VOL. 2 VARIOUS ARTISTS + : - -
RE-ENTRY| \ARADA 50127/VIRGIN soul.” The album was produced by Catalog albums are 2-year-old itles that have fallen below No. L0O on The Billboard 200 or reissues of older albums. Total Chart
NAR N
. . Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. ® Recarding Indus-
SEVENTH HEAVEN i GOVI Rick Rubin. Expect Khan to spend an try Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of
25 21120 HIGHER OCTAVE 49424/VIRGIN . . . N 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Dia-
extensive perlod of time in the U.S. ;mnlgl symboltmdlcat? albunt;s multi- platnglémfledvel For boxed sets, Rand zlj-ouble albums Mga running time of 100 minutes or r(r)mre
. . H Frry N o n . . (] AA multipl t; IAA Lat rds: hi f 100,000
EmDils (Agjdr;' Smltx gm?uyngsﬂﬁmdzim|ﬁgfﬁgnﬁfg r:xm%ﬁnﬁﬂ?mﬂ? ofs qmm:.ﬁm;mr promo“ng the prO]eCt, startlng n Feb' un?ts (Orot)nuAlpCIeerstl?lclaﬁrlEgnof %5“50%“?n;§ FPIa;ﬁ)a"g/’OEeanﬁamn of 2&‘)30%?) usnlt(s) (M\:};T":’alyt?:o')or"r:\eslt:rllsir?:gllcgtes vinyl LP

is available. Most tape prices, and CD pnces for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and alt other CD
prices, are equivalent prices, which are prices. Eindi past or present Heatseeker title.
© 2001, Billboard/BPI Communications, and SoundScan inc.

Numerat following Piatinum of Diamond symbo indicates album's mutti-platinum level. For baxed sets, and double albums with a running time of 100 ruary.
minutes or more, the RIAA multipties shipments by the number of drscs and/or tapes. All albums avaitable on cassette and CD *Asterisk indicates
vinyl available 3] - indicates past and present Heatseekers titles © 2001, ! ications and Inc.
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Thrill Jockey’s Tortoise Finally Makes A Move With “Standards,’ Due Feb. 20

BY JONATHAN COHEN

NEW YORK—Despite what its title
may suggest, the fourth album from
Chicago instrumental quintet Tor-
toise features anything but “Stan-
dards.” The set, which Thrill Jockey
releases Feb. 20, is one of the most
anticipated independent albums of
the new year and is primed to further
raise the international profile of its
creators.

Since 1998’s “TNT” album, Tor-
toise’s members—multi-instrumen-
talists John McEntire, Doug
McCombs, John Herndon, Dan Bit-
ney, and Jeff Parker—devoted time
to a myriad of side projects. McEn-
tire rebuilt his Soma Studio and
scored the film “Reach The Rock” in
addition to doing production and
engineering work with Stereolab,
Sam Prekop, and David Grubbs,
among many others.

McCombs released two albums
under the Brokeback moniker, while
Herndon, Bitney, and Parker toured
and released three albums with their
free-jazz group Isotope 217. And all
of the members of Tortoise except
Bitney toured the U.S. and South
America with Brazilian tropicdlia
legend Tom Zé.

Indeed, owing to such busy sched-
ules, the making of a Tortoise album
can be a logistical nightmare. But
whereas material for “INT” was
written and continually revamped in
the Soma studio over a period of
many months, Tortoise broke from
tradition and entered the studio this
time around with a number of fully
formed ideas for “Standards.”

“We hadn't done that in the past,”
McCombs admits. “We really never
prepared very much before we
recorded the other albums.” The band
also found unlikely inspiration in sift-
ing through rough ideas left unfin-
ished during the “TNT” sessions, a
process that yielded songs such as the
two-part “Eden” and “Firefly,” which
was based on an idea that first sur-
faced during a rehearsal jam.

Without eschewing Tortoise’s love
of bottom-heavy tones, complicated
drumming, mallet instruments, and
decidedly non-rock reference points,
the 10-track, 44-minute “Standards”
is “more immediate” and “less pon-
derous and precious” than the hour-
plus “TNT,” according to McCombs.

The album opens with the unusu-
ally aggressive “Seneca,” which
begins with two minutes of over-
modulated riffing in the vein of Neil
Young. Other highlights include the
Frank Zappa-tinged “Blackjack,” the
futuristic funk pastiche “Eros,” and
“Monica,” which gives a nod to the
memorable melody of Ashford &
Simpson’s R&B classic “Solid.”

The cuts will also likely prove
much easier to translate into a live
setting, a task that required Tor-
toise’s members to frequently switch
instruments in the middle of per-
forming certain “TNT” songs.

“It became kind of difficult to get
all the ‘TN'T” material to work live,
because of the way it was put togeth-
er,” McEntire says. “That doesn’t
influence the way we write necessar-
ily, but I think all of us in the back of

our minds were thinking if we took a
certain approach that was a little
more friendly to playing live, we could
save ourselves some grief later on.”
Audiences will see for themselves
when Tortoise hits the road this
spring, beginning with a European
tour in early April that will include a
performance at the U.K.’s All Tomor-
row’s Parties festival, which the band
was asked to “curate.” The event is

%
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set to feature the first performance
in more than eight years from pre-
punk legend Television, along with a
number of groups with whom Tor-
toise has been associated, such as the
Sea And Cake (in which McEntire
plays drums), Broadeast, and the Ex.

A full U.S. tour will commence in
mid-May and will be followed by a
trek to Japan, according to Thrill
Jockey owner Bettina Richards, who

adds that “select performances are
possible” in the U.S. around the time
of the album’s release.

Although marketing Tortoise’s
sometimes confounding music can be
an uphill battle for Richards and her
staff, the band has seen a steady
growth in sales from album to album.
1994’s self-titled debut and 1996’s
“Millions Now Living Will Never

(Continued on next page)
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MAVERICK’S TANTRIC MAKES ‘FINAL' OFFER

(Continued from page 12)

“We definitely like to emphasize
the fact that all the songs have a
part of everybody, so they really
are written by the band as a band,”
says Ferreira.

Toby Wright produced “Final”—
an ideal choice since he has also
produced Alice In Chains, whose
influence on Tantric is strongly
heard throughout the album. When
asked, Whitener and Ferreira cau-
tiously compare Tantric’s sound
with that of a modern-day Led
Zeppelin in the sense that the
music was “written on pure feeling
and emotion.”

“There’d be times [with Led
Zeppelin] that there’s hardly that
much musie going on, just maybe a
little bit of a beat or something, but
you could just feel the emotion, and
that’s kind of the vibe we tried to
capture on this album musically,”
Whitener says.

It’s an accurate description of
“Final’s” crisp, well-written tunes.
“Breakdown” and “Live Your Life
(Down),” are two surefire winners
that best demonstrate the album’s
strong melodic base. Both of them
contain irresistible guitar hooks and
contagious beats—a nice midway
point in the alternative music spec-
trum that’s bracketed by 3 Doors
Down and Creed on one end and
Limp Bizkit and Korn on the other.

The gorgeous acoustic guitar
intro and sensitive piano on
“Mourning” recall vintage '80s
metal power ballads. And “Hate
Me” throws listeners a great audi-
tory surprise with a wicked stacca-
to banjo solo.

Although Tantric clearly has its
own style, its layering of electric
and acoustic guitars, mellow-but-
rocking tempos, and Ferreira’s
deep voice are likely to invite com-
parisons with Days’ sound. “We [he
and Meeks] do have deep voices; of
course, there are similarities,” Fer-
reira acknowledges. “But I think
that with every new project, it’s
kind of like the dues you have to
pay. You've got to get thrown into
the pit until you kind of create your
own identity.

“A lot of bands get compared to
people, and as a career develops,
people start noticing what makes
them more unique,” he adds. “All
can really hope for is that the peri-
od of time it’s going to take for peo-
ple to create separation is not too
long, but I'm not really stressed out
about it.”

Russ Rieger, senior executive of
Maverick, agrees, saying, “I think
it’s just a natural thing when you
have most of the original members
of the band forming another band.
I look at the record [as] the first
album by Tantric, and when you lis-
ten to it, it sounds like a band that
has already made a record or two.
I think Days Of The New fans who
hear it are going to love it, too, and
it’s going to be a great way for us
to let people know about who
Tantrie is.”

Rieger adds that there are plans
for a video, but he wants to let the
record “have a chance to breathe”

before creating one.

“We want to build [Tantric]
through the Web site and through
the Web community and through
the street, and then bring it to
radio,” says Barbara Bausman,
head of marketing at Maverick.
“We're just going to wait and to
really get this thing going at both
rock radio and then totally transi-
tion to modern rock radio.”

“Breakdown” was sent to main-
stream, rock, and active rock sta-
tions; by mid-December it was
already the second most-added
song at active rock. WRIF Detroit,
WLDR Milwaukee, and WXTB
Tampa, Fla., are among the sta-
tions that have begun spinning it.

Maverick is primarily using
street teams to promote Tantric—
which is booked by David Levine
at the William Morris Agency and
managed by Dan Colucei of Lucci
Entertainment—in major markets
(Los Angeles, Chicago, Boston, the
Bay Area). Besides getting in-store
play in clothing and record outlets,
the teams utilize the Web by enter-
ing various chat rooms to talk up
the band and alert potential listen-
ers of the album. At the band’s Web
site (maverick.com/tantric), footage
from a 14-minute movie that was
shot while Tantric was recording,

as well as teasers from an elec-
tronic press kit, will soon be avail-
able.

Two dowloadable singles are
online; there is also a question-and-
answer section and an E-mailing
list that visitors can join.

But the most powerful promo-
tional tool so far has been a three-
song CD sampler. “We’ve had such
amazing feedback from just giving
[them] out to press and giving it
out to retail,” Bausman says of the
samplers, which have been passed
out at Creed and Fuel concerts,
among others. “It’s been a while
where you send something out and
then people are calling you back
before you have to call them and
ask if they got it. That’s what we're
so excited about.”

Adding to that excitement is the
band landing the chance to perform
“Breakdown” Dec. 18 on “You
Heard It Here First,” a new MTV
show spotlighting upcoming bands.
(The air date for the episode is to
be determined.) Three days later it
taped an acoustic performance for
Digital Arena, the Warner Music
Group Web-site suite that hosts
musical content. And Jan. 5 marks
the launch of a club tour in the Mid-
west. “Final,” it seems, is going to
be just the beginning for Tantrie.

TORTOISE

(Continued from preceding page)

Die” have sold 75,000 copies com-
bined in the U.S., according to
SoundScan. “TNT,” which peaked at
No. 25 on Billboard’s Heatseekers
chart, has sold nearly 53,000 copies in
the U.S.

Richards, who describes “Stan-
dards” as “the most eloquent and
enjoyable display of [Tortoise’s] tal-
ent as writers and as players,” says
that the challenge this time is to
reach “the people who buy records
actively but don’t buy pop records—
the jazz and classical consumers.”

To do so, Thrill Jockey retained
New York publicity firm Shore Fire
Media to help broaden press cover-
age of the group and negotiated a
new European distribution deal with
preeminent electronic label Warp.
(The label’s other releases will con-
tinue to be distributed in Europe by
City Slang.) Warp will also be servie-
ing a limited three-song promotional
CD to European retail and radio in

NO.

TITLE -

the hopes of winning over “conser-
vative” outlets “not so familiar with
the band,” according to Richards.

In the U.S., Thrill Jockey, which
has received what Richards calls
“across-the-board support” from
independent stores, will work with
national chains such as Tower and
Barnes & Noble for listening stations
and racking programs. The label is
also sponsoring a national display
contest to be judged by the band,
which will award one winner a trip to
All Tomorrow’s Parties.

Advance word for “Standards” is
especially high at both of Chicago’s
Reckless Records locations, accord-
ing to buyer Brett Grossman.

“Generally, every conversation
ends with someone asking when the
album is coming out,” he says. “In the
first week ‘TNT’ was out, almost
every single person walking into the
store was buying it, and I'm sure that
will be the case this time.”

1 SONG CREDITS

WRITER
THE HOT 100
INDEPENDENT WOMEN PART 1 ¢ Samuel J. Bammes, Jean Claude Olivier, Corey Rooney,
Beyonce Knowies * ENOT/BMI, Sony/ATV Tunes/ASCAP, Sony/ATV Songs/BMI,
Cori Tiffani/BM|, Beyonce/ASCAP

HOT COUNTRY SINGLES & TRACKS
BORN TO FLY ¢ Sara Evans Marcus Hummon, Darrell Scott * Sony/ATV Tree/BMI, Careers-
BMG/BMI, Floyd’s Dream/BMI, Chuck Wagon Gourmet/BMI, Famous/ASCAP

HOT R&B SINGLES
1 JUST WANNA LOVE U (GIVE IT 2 ME) * Shawn Carter, Pharrell Williams, Chad Hugo,
Christopher Wallace, Deric Angelettie, Sean “Puffy” Combs, K. Walker, Todd Shaw, M. Flowers *
Lil Lu Lu/BMI, EMI Blackwood/BMI, The Waters Of Nazereth/BMI, Chase Chad/ASCAP, EMI
April/ASCAP, Justin Combs/ASCAP, Big Poppa/ASCAP, Deric Angelettie/BMI, Wind Tiger/BMI,
Strand/BMI, Zomba/BMI, Mike City/BMI

HOT RAP SINGLES

OH NO * D. Smith, T. Jamerson, N. Hale, D. Stinson * EMI Blackwood/BMI, Medina Sound/BM,

Trescadecaphohia/BMI, Nate Dogg/BMI, Dayna’s Day/BMI, Warner-Tamerlane/BMI
HOT LATIN TRACKS
TE QUISE OLVIDAR e Y. Marrufo, C. Baute * BMG Songs/ASCAP
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ROCKIN’ FROM DA LEFT: Can a classically trained violinist real-
ly rock with the authenticity of streetwise rocker? It may seem hard
to fathom, but Lourds does. On her smokin’ self-made dise, “Limit-
ed Edition Basement Tapes,” the New York upstart sails through
aggressive, energetic material with equal parts unbridled passion
and technical prowess.

“It’s not so much what the violin brings to rock musie,” she says,
but “how can I best express the song? If it calls for a violin, I'll put
it in. It's all about the music.”

Besides being an exceptional violinist, Lourds proves herself to be
a highly viable singer/tunesmith
on “Basement Tapes,” revealing
a voice that bares the unmistak-
able influences of Alanis Moris-
sette, Patti Smith, and Ann
Wilson. Cuts like the revved-up
“Weak” and the acoustic, heart-
breaking “That Girl” show the
artist strutting with palpable
authority, occasionally doffing
her violin in favor of an electric
guitar.

It’s on the set-opening “I'm A
Queen,” however, that Lourds
shows her undeniable star power. With lyries like “I won't stick
around waiting for this/Praying for that/Kissing your ass all the
time,” the song has the potential to be an anthem—and not just for
women.

“I have a huge gay following,” she says. “They come to the shows,
and when I do ‘I'm A Queen,’ I have all of these girls singing along.
But then there’s a whole bunch of guys who come and sing along,
too.”

Regardless of its sexuality, Lourds’ audience is growing. The
artist will spend much of the next few months playing clubs in sup-
port of “Basement Tapes,” an exceptionally crafted album that we
believe needs to be heard by anyone who’s ever said, “Man, do I need
a break from the same old thing”—and that includes more than a
couple of major-label A&R execs.

For more information, call 212-539-7699, or E-mail the artist at
Lourds@ix.netcom.com. She also has a Web site that’s well worth
investigating (lourdsmusic.com).

ALIEN MUSIC JOURNEY: The video on Monc’s second EP/CD-
ROM, “Guilty,” features a day in the life of a “lo-fi-cuddly” alien and
his trippy adventures on planet Earth. As we watch the character
(a tongue-in-cheek “outsider”) observing his unfamiliar surround-
ings, we realize that this protagonist is not unlike Mone himself.

As a British artist in the U.S., he has successfully launched his
own label and created a Web site from which he sells his music
direct.

His “Virtual Reality Spacesuit EP” (released in July 2000) con-
tinues to receive 700 spins a week on college radio, has reached No.
1 on peoplesound.com’s top 20 chart (with more than 11,000 down-
loads), and has garnered many favorable reviews. He also has two
tracks in the upcoming movie “Memento.”

Monc and his label, Conglomerated Industries, have also managed
to get the record into a considerable number of retail stores—most
notably the Virgin Megastore in Los Angeles. His music also
sparked the interest of those at takeoutmusie.com, where it is a fea-
tured pick. And a number of Tower Records stores in Southern Cal-
ifornia, including those that rarely take indie artists, have stocked
the record on consignment.

“It’s pure guerrilla style,” says Monc. “We're gonna keep it truly
indie.”

The artist says that “Guilty” “goes deeper into my sound. The
first disc was an introduction—this one’s more unique, more specif-
ic to me. It’s not into one genre, so people are bound to pick up a lot
of different references.”

In addition to its five songs—“Guilty,” “Oh,” “Rhetoric,” “Time &
Pressure,” and “And The Girls Sing”—the EP/CD-ROM contains a
music video for the title track, a spoken message from Mone, and an
MP3 of each song.

For more information, visit Monc’s Web site (mone.net).

20

www.billboard.com

www.americanradiohistorv.com

BILLBOARD JANUARY 20, 2001



www.americanradiohistory.com

BILLBOARD'S H = AT S E E KE [ S ABuM cHART

5, | R YRR Y T e e
Gl Pare JANUARY 20 2001 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
LE ﬁﬂ%}'IINSTL NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) IHLE available. () Albums with the greatest sales gains. a 2001, Billooard/BPI Communications.

= —=ul NO. 1 Bw— @o)| » t 12| KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 490747INTERSCOPE (109815981 AWESOME WONDER
Z ':' :iucv::::?::;::ﬂzo:f 1455::(:77//3:;5:::Tl(:..:z//::,:: C::(Z:'AN;l;;Yé ] RE-EYITRV NATALIE WILSON & THE $.0.P. CHORALE GOSPO CENTRIC /INTERSCOPE (11.98/17.98) [GIRL DIRECTOR]
8 i3 | AT THE DRIVE-IN GRAND ROYAL 49999*VIRGIN (9.98 CO) RELATIONSHIP OF COMMAND 2 z %3 KEB' MO' OKER/E50 MUSIC 61428/EP1C (12,95 EQ/IE.96) THE DOOR
3 20 | SOULDECISION mon 112361 (11081798 il e e 29 28 3 | BLUE MAN GROUP BLUE MAN GROUP 48613/VIRGIN (17.98 CD) AUDIO
10 [ 70 | JAMIE O'NEAL mercuRy T — p—— T3 30 | 24 | 21 | PHIL VASSAR ARISTA NASHVILLE 18891/RLG (10.98/16.98) PHIL VASSAR
6 | 17 | EVAN AND JARON COLUMBIA 69937/CRG (11.96 EQ/17.98) EVANAND JaRON | [GID)| % [48%4 PAULINARUBIO A UNNVERSAL LATINO 543319 9.96/16.98) PAULINA
5 10| SAMANTHA MUMBA WILD CARD/POLYDOR 549413/INTERSCOPE (11.98/17.98) GOTTA TELL YOU e 4 JUAN GABRIEL ARIOLA 80227/BMG LATIN (9.98/14.95) ABRAZAME MUY FUERTE
18 i DONNIE MCCLURKIN VERITY 43150 (10.98/16.98) IVE IN LONDON AND MORE. @ RE-ENTRY » UNCLE KRACKER LAVA/ATLANTIC 83279*/AG (11.98/17.98) DOUBLE WIDE
17 |4 | FIELD MOB voa 112348+ (12.0918.9 613: ASHY TO CLASSY 3 | 38 | 2 | DUSTFOR LIFEWNOUP 13060 (1695 CO DUST FOR LIFE
13 K RASCAL FLATTS LYRIC STREET 165011/HOLLYWOOD (11.98/17.98) ) RASCAL FLATTS @ b/ D FT T30 S e G (D YOCLE
12 | 75| BRAD PAISLEY ® ARISTA NASHVILLE 1887 L/RLG (10.98/17.98) WHO NEEDS PICTURES 36 | 35 rl(i DEBELAH MORGAN THE DAS LABEL/ATLANTIC 83342/AG (11.98/17.98) DANCE WITH ME
1Z | 9 | THE UNION UNDERGROUND PORTRAITICOLUMEIA 67776%/CRG (7,95 EQ/11.98) _AN EDUCATION INReBELLIoN | (D] 45 | 74 | NINA GORDON wARNER 8RS, 47746 (11.9/17.98)  TONIGHT AND THE REST OF MY LIFE
13 | 18 | 1§ | PAUL OAKENFOLD LONDONSIRE 31035 (19.98 CO) PERFECTO PRESENTS ANOTHER WORLD [ 3% &? VICENTE FERNANDEZ SONY DISCOS 84185 (998 E15.98)  HISTORIA DE UN IDOLO VOL. 1
14 | 11 | 5 | DOGGYS ANGELS DOGGY STYLE 2130*/TVT (10.98/17.98) PLEEZBALEEVIT! ® |7 w{s STACIE ORRICO FOREFRONT 26253 {11.98/15.98) GENUINE
15 19 | 36 | KEITH URBAN CAPITOL (NASHVILLE} 97591 (10.98/16.98) - KEITH URBAN 40 | 47 2 DJ ESCAPE GROOVILICIOUS 35104/STRICTLY RHYTHM (19.98 CD) PARTY TIME 2001
(_:E:}' 30 I 12| DJSKRIBBLE BIG BEAT/ATLANTIC 83343/AG (17.98 CD) ESSENTIAL DANCE 2000 RE-ENTRY | NO QUESTION PHILADELPHIA INTERNATIONAL/RUFFNATION 47750/WARNER BROS. (11.98/17.98) NO QUESTION
17 | 16 | 3 | NICKELBACK ROADRUNNER 8586 (11.98/17 98) THE STATE 42 | 37 | § | MUDVAYNE NO NAME 63821/EPIC (17.98 EQCD) L.D. 50
@ 29 T DELERIUM NETTWERK 30165 (16.98 CD) POEM 43 20 @%9 HOKU GEFFEN 490646/INTERSCOPE (11.98/17.98) HOKU
19 | 21 [ | CLEDUST. JUDD MONUMENT 851065S0NY (NASHVILLE) (1198 £Q/17 58) JUST ANOTHER DAY INPARODIES | | 44 | 39 | 2} | RODNEY CARRINGTON CAPITOL (NASHVILLE) 24827 (10.98/17.98) MORNING WOOD
@) 49 4 PRU CAPITOL 23120 (6.98/9.98) = PRU 4 | 31 § NEW FOUND GLORY DRIVE-THRU 112338/MCA (8.98/12.98) NEW FOUND GLORY
21 | 15 | 13 | GOOD CHARLOTTE DAVLIGHT 61452/EP(C (11.98 EQ17.98) ~ GOOD CHARLOTTE | 46 | 23 | 21 | TAPROOT VELVET HAMMER/ATLANTIC 8334 1/AG (7.98/11.98) GIFT
(ZZ)| 2 | L | THENEW LIFE COMMUNITY CHOIR FEATURING JOHN P KEE very 4313 12 98168 NOT GUILTY... THE EXPERIENCE 47 | 22 | 6| NEWSONG BENSON 83327/IVE (11.98/17.98) SHELTERING TREE
(23)| NEW P | MDO sonv 1Scos 84070 (10.98 £Q/17.98) ~ SUBIR ALCIELO | NEW b | ATB RADIKAL 90024 (18.98 CD) TWO WORLDS
ICZ8)| 41 ] 15 | CHAYANNE sonv DIScos 84095 (10.98 EQ/17 98) SIMPLEMENTE RE-ENTRY | JANE MONMHEIT N-CODED 4207/WARLOCK (16.98 CD) NEVER NEVER LAND
|@ 46 e CHARLIE WILSON MAJOR HITS/JAKE 49037 1/INTERSCOPE (17 98 CD) BRIDGING THE GAP 50 | 34 [ 7 SPINESHANK ROADRUNNER 8563 (8.98/13.98) THE HEIGHT OF CALLOUSNESS

DANNI’S ‘SHOT: Country
music songstress Danni
Leigh has returned with a
new album and a new label:
“A Shot Of Whiskey And A
Prayer,” due Feb. 13 on Sony-
distributed Monument Rec-

Caleb’s World. New York-
based singer/songwriter
Caleb describes his music as
| “intelligent pop. it's very
moody.” The title of his debut
album, “Fear Of Success”
(due Feb. 6 on Universal
Records), is “an effort not to
take myself too seriously.”
Caleb co-produced the set
with Kevin Killen. The album
track “She Likes The Atten-
tion” will be on the sound-
track to the Michael Douglas

film “One Night At McCool’s.”

ords. Leigh's previous album,
“29 Nights,” on Decca/MCA
Nashville, reached No. 75 on
the Top Country Albums
chart in 1998. “A Shot Of
Whiskey” was produced by
Emory Gordy Jr. and Rich-
ard Bennett—the pair that

produced Steve Earle’s crit-
ically acclaimed 1986 “Guitar
Town” album.

Two singles from Leigh’s
new album already charted
on Hot Country Singles &
Tracks last year: “I Don't Feel
That Way” peaked at No. 56,
while “Honey I Do” reached
No. 59. The latter also
reached No. 19 on the Coun-
try Singles Sales chart. The
videos for both songs have
been in rotation on CMT and
Great American

Forget Me Nots. Hip-hop act
the Micranots, led by rapper Self
(pictured), are on a U.S. tour in
support of the album “Obelisk
Movements” (Subverse Music).
Self says he wants the Micran-
ots’ music to “inspire people to
think for themselves.” Upcoming
tour dates include Jan. 26 in
Houston and Jan. 30 in Salt
Lake City.
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Country. Leigh is
expected to tour in

Blue Man Group, Audio

MOUNTAIN —I NORTHEAST

| | Natalie Wilson & The $.0.R. CHotale, {Girf Director)

from a Red Hot Chili Pepper.
Frusciante, who's still a mem-
ber of the band, will go on a
promotional tour for the
album.

SEGUNDO’S SONGS: The
Buena Vista Social Club
was one of the top Heatseek-
ers stories of 1999. The
group’s self-titled album had
been on the charts for more
than a year before it broke
into the top 100 of The Bill-
board 200 due
largely to a feature
film documentary

support of the album i about the group,
later thlS year. EAST NORTH CENTRAL and the album went

Mr C The Slide Man, Cha-Cha Slide on to achieve plat-
SOLO PEPPER: ——_—— inum success.
Red Hot Chili Pep- Buena Vista Social
pers guitarist John MIDDLE ATLANTIC Club  members
Frusciante wrote I\ |Ricky Corbo, Webster Hall's Dance CDVol.4|  Tbrahim Ferrer
all the songs and WEST NORTH CENTRAL i a7 3 and Eliadas Ochoa
self-produced his Diaddvion Undargrounc, —hn ok Ltk SOUTH ATLANTIC have since released
third solo album, “To MDO, Subir Al Cielo albums that have

Record Only Water

Nelly Funcdo Whoa, Nelly!

|

N

For Ten Days.” The
album, to be re-
leased Feb. 13 on
Warner Bros., fea-
tures first single and
video “Going In-
side.” A three-song EP (with
album tracks “Going Inside,”
“Someone’s,” and “Moments
Have You”) has been serviced
to modern rock and college
radio.

The album takes a more
psychedelic, experimental
turn than one might expect

SOUTH CENTRAL
| |Mr. C The Slide Man, Cha-Cha Slide
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Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC SOUTH CENTRAL
. Nelly Furtado Whoa, Nelly! Mr. C The Slide Man Cha-Cha Slide
At The Drive-In Relationship Of Command Big Moe City Of Syrup
Doggys Angels Pleezbaleevit! Intocable Es Para Ti
Delerium Poem Jamie O'Neal Shiver
Paul Oakenfold Perfecto Presents Another World Lil' Flip The Leprechann
SoulDecision No One Does It Better Rodney Carrington Morning Wood
. Paulina Rubio Paulina SoulDecision No One Does It Better
St. Germain Tourist Keith Urban Keith Urban
Samantha Mumba Gotta Tell You Brad Paisiey Who Needs Pictures
. Deltron 3030 Deltron 3030 . Cledus T, Judd Just Another Day In Parodies
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been hits on The
Billboard Latin 50,
the tropical/salsa
and world music
charts, and, in Fer-
rer’s case, the Heat-
seekers chart.
Now another Buena Vista
Social Club alum is set to
release a new album. Com-
pay Segundo’s third solo
album, “Las Flores De La
Vida,” is due Feb. 6 on None-
such Records. The album will
be serviced to world music,
Latin, and college radio.

POPULAR-UPIRISINGS.

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART = BY CTARLA HAY

B LENDER JOB: After
some lineup changes, Seattle-
based punk band Blender-
head is back with a new
album, “Figureheads On The
Forefront Of Pop Culture,”
set for release Jan. 23 on
Tooth & Nail Records. The
band played a few warm-up
shows last month in Seattle
and Illinois, and a full-length
tour is being planned after the

Superstar Music. Heavy
rock band Hardcore Super-
star has made a name for
itself in its native Sweden,
where its first single, 1999’s
“Someone Special,” was a
top 40 hit. Its latest album,
“Bad Sneakers And A Pina
Colada,” is due for U.S.
release Feb. 13 on Music
For Nations/Koch Records.
Guitarist Silver Silver says
the period since the album’s
European release last year
has been “intense.”

album’s release. Advance
music from the album was
featured on a free sampler
given out on last year’s
Warped tour.
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* DAVID CROSS

The Simple Life

PRODUCER: David Cross

DAC 001

Some discs just make you smile from
the first few notes. It’s often the
result of an artist filled with undeni-
ably infectious, joyous energy—words
that fully capture the essence of
Cross. Fron the outset, it's clear that
this New York-rooted jazz crooner is
having an absolute blast interpreting
some of pop music’s most beloved
swing and bebop standards. It takes a
brave man to attempt tunes like Mel
Tormé’s glorious “Born To Be Blue”
and Duke Ellington’s “Don’t Get
Around Much Anymore,” but Cross is
up to the challenge. His approach is
wonderfully fresh yet wisely rever-
ent. You can hear how closely he’s
studied the work of Tormé and Frank
Sinatra, incorporating elements into a
style of phrasing without sounding
like a second-rate mimic. The set’s
spare. mostly piano-driven arrange-
ments will narrow the commercial
reach of “The Simple Life.” though it
should be an easy sell to anyone with
a soft spot for the kind of music that
wafts through a smoky jazz club or
cabaret—particularly when it’s per-
formed by an artist who has as much
charm as Cross has. Contact 212-262-
1396 or DAC262@ao0l.com.

ACETONE

York Blvd.

PRODUCERS: Eric Sarafin, Acetone

vapor Records 2A-47900

On its fourth album, “York Blvd.,” Los
Angeles-based trio Acetone continues
to mine a deliriously beautiful yet dis-
parate aural soundscape. By not sub-
seribing to any one musical genre,
Acetone is free to do away with con-
ventions and limitations. It’s for a
very good reason that fans of Spiritu-
alized, the Verve, the Velvet Under-
ground, and Pink Floyd have fiercely
embraced this band. Throughout the
set’s 10 tracks, bandmates Mark
Lighteap (guitarist/vocalist), Richie
Lee (vocalist/bassist), and Steve
Hadley (drummer) keep things on the
down-low, preferring the laid-back
approach as opposed to being in-your-
face. “Things Are Gonna Be Alright”
soothes with weathered melodies,
Nashville-hued guitarwork, and
Pylon-flavored basslines: “19” is all
warm and cuddly; “One Drop” is as
contemplative as they come. Need
something a bit more buoyant? Go
directly to “Like I Told You.” Don’t be
surprised, though, if by the end of the
day vou find yourself playing track
No. 4 (“Vibrato”) over and over again.
Tracks this sensual don’t come down
the pike all that often. Zen rockers,
indeed.

SPOTLIGHT

ERI SUGAI

Mai

PRODUCERS: Eri Sugai, Kazumasa Yoshioka
Pacific Moon PMR-0020

The critical shorthand for Eri Sugai
will be “the Japanese Enya.” That’s a
fair assessment but one that doesn’t
go deep enough in describing this
extraordinary singer. Like Enya, she
stacks her voice in multitracked
choirs. The opening “Horizon” sweeps
in as if it were the first dawn of the
world after the tempest. Sugai also
shares Enya’s aftinity for her own
native music. In fact, on “First Love,”
she does an uncanny imitation of the
Chinese violin called the eriu. A vet-
eran pop musician in Japan, Sugai also
composes and performs commercial
jingles, and one of them, “Aqua,” turns
up here, recalling the classically
inclined vocal choirs of Adiemus (the
group and the song), which also began
as an ad. While distinctty Asian,
Sugal’s imaginary dialect breaks
through the language barrier, using
the voice as an instrument that trav-
erses lullabies and chorales, tribal
chants, and serene meditations. “Mai”
means “dance” in Japanese, and Eri
Sugai dances like a flock of descending
angels.

SPOTLIGHT

ARTO TUNCBOYACIYAN

Every Day Is A New Life

PRODUCER: Arto Tuncboyaciyan

Living Music 0037

The more one learns about Arto
Tuncboyaciyan, the greater one’s
appreciation for his gifts. As a per-
cussionist, the Armenian musician
has played with Chet Baker, Joe Zaw-
inul, Al DiMeola, and others. As a
vocalist/composer and player of the
six-string sazebo, he has graced the
recordings and concerts of Paul Win-
ter since 1998 and now delivers this
gorgeous, multicolored album. From
the achingly plaintive “Take My Pain
Away” to the uplifting “Thank God I
Wake Up Again” to the carnivalesque
“Baby Elephant,” Tuncboyaciyan’s
ample musicality is in full bloom. Of
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particular note is the mournful “Dear
My Friend Onno,” a tribute to the
artist’s late brother, whose spirit per-
meates the album. Besides Winter,
who adds delicate touches of soprano
sax, notable musical contributors
include cellist Eugene Friesen and
whistle player Joannie Madden. A
worldly, inspired recording from a
man who is made of music. Contact
Livingmusic.com.

ORIGINAL FILM SOUNDTRACK

Snatch

PRODUCERS: Matthew Vaughn, Guy Ritchie, Patricia
Joseph

TVT Soundtrax 6950

Ok, admit it. You're probably more inter-
ested in the soundtrack to Guy Ritchie’s
newest flick because of his recent mar-
riage to Madonna than because of its con-
tent. Even the inclusion of Miss M’s
salad-days classic, “Lucky Star,” kinda
gives you a little extra tingle, doesn’t it?
Well, in truth, the actual album is an
appealing, Anglo-conscious journey into

cutting-edge electronica, with solid con-
tributions by Mirwais, the Herbaliser,
and Overseer. There’s also plenty here
for name-checkers, most notably from
Oasis and Massive Attack—both of
whom are represented via fun. previous-
ly released material. There are bizarre,
somewhat clunky moments that may only
make sense within the context of the
movie—Ilike the Johnston Brothers’
cheeky rendition of “Hernando’s Hide-
away.” But when you have a collection
that darts from “Golden Brown” by the

SPOTLIGHT

ALABAMA

When It All Goes South

PRODUCERS: various

RCA 07863

For more than 20 years, Alabama has
displayed not only a remarkable
tenacity but also an uncanny ability
to navigate the rough terrain of coun-
try radio. Fortunately, “When It All
Goes South” finds the band not aban-
doning those that brung ’em. At a
generous 15 cuts, the boys from
’bama cover a lot of territory, and
Randy Owen’s seasoned, warm vocal
drives it all home. Highlights are
many and include the rowdy Dixie
exuberance of the title cut, the easy
rollin’ observation of “Reinvent The
Wheel,” the piano-based ballad
“Down This Road,” and the stone
country of “I Can’t Love You Any
Less.” With strings, choirs, horns,
and crafty pickin’ to go with cool stu-
dio tricks, this is a diverse record.
Guest appearances by Christopher
Cross and Jann Arden sound great,
but it’s Alabama’s personality and
keen choice of material (with easily
more than a half-dozen solid single
opportunities) that make this a keep-
er. Alternately funky and slick, edgy
and sentimental, Alabama continues
to mine a formula that could keep it
on the airwaves and in front of its
fans for another 20 years.

Stranglers into “Dreadlock Union” by
10ce, how can you go wrong?

R&B/HIP-HOP

JANICE-MARIE

Hiatus Of The Heart

PRODUCERS: David Cochrane, Janice-Marie
Tastebuds/Lightyear 54431

Fans got their first tuste of Janice-

BILLY ECKSTINE

The Cool Mr. B

EXECUTIVE REISSUE PRODUCER: Gordon Anderson
Collector’s Choice Music CCM-1003

BOBBY DARIN

The Curtain Falls—Live At The Flamingo
EXECUTIVE REISSUE PRODUCER: Gordon Anderson
Collector’s Choice Music CCM-171

JO STAFFORD

On Capitol

EXECUTIVE REISSUE PRODUCER: Gordon Anderson
Collector's Choice Music CCM-170

FARON YOUNG

The Compiete Capitol Hits Of Faron Young
EXECUTIVE REISSUE PRODUCER: Gordon Anderson
Collector’s Choice Music CCM-162

Collector’s Choice Music (CCM)—the

VITAL REISSUES?®

mail-order specialist catering to ever-
searching catalog-music lovers—has
done it again, mining major labels’ cob-
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webbed vaults for some prized and hid-
den treasures. This time around, CCM is

offering—among dozens of new and oth-
erwise-unavailable collections—remark-
able albums for jazz, country, and clas-
sic-pop fans. Tops is one by balladeer
Billy Eckstine that features a young
Sarah Vaughan when she was the
canary in Mr. B’s famous birth-of-bop
band. Most of the tracks are taken from
rare 1945 “Jubilee” radio show broad-
casts. Another killer is the terrific, pre-
viously unreleased Bobby Darin 1963
live show at the Flamingo, which sat in
the Capitol vaults for 87 years. The
Darin-patented fare is a mix of his rock-
n’roll hits and Sinatra-type “Mack The
Knife” swing, yet it also documents his
increasing flirtation with folk. Also by
way of Capitol are 24 dreamy tracks
from the flawless Jo Stafford (most with
Paul Weston’s orchestra) and a 41-track,
two-disc cornucopia of the great honky-
tonker Faron Young. Contact 800-923-
1122 or Collectorschoicemusic.com.

ALBUM

. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit andfor Biliboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out-
« standing coliections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (% ): New releases, regardless of chart potential, highly recommended because

Marie (née Johnson) when A Taste Of
Honey’s hypnotic dance groove “Boogie
Oogie Oogie” pulsated to the top of the
R&B and pop charts in 1978, resulting
in a Grammy Award for best new artist.
Since that time, Janice-Marie never
stopped tlexing her musical skills. That
said, it may have taken the singer/song-
writer/musician a while to deliver her
first solo debut with “Hiatus Of The
Heart,” but the wait has been worth it.
This set of world-flavored R&RB/pop
heralds a mix of dance, midtempo
tunes, and ballads that wrap themes of
life and love around African and
Caribbean rhythms, as well as rock,
reggae, and jazz. Standouts include the
island-flavored “Love Is The Only
Thing That Matters,” the lush intro-
spective title track (reminiscent of
“Sukiyaki,” another Taste Of Honey
hit), and the jazzy “In The Light.”
There’s also a bonus track, “Sayonara,”
and a Spanish version of the venerable
“Boogie.” While the latter revamp is a
nice nostalgic touch, here’s hoping lis-
teners step beyond that memory and
allow themselves to explore Janice-
Marie’s musical heart.

DANCE

* MUCHO MACHO

Death On Wild Onion Orive

PRODUCERS: Neil Dunford, Tim Punter

Wiiija/The Beggars Group WIICD 1106

This U.K. duo—producers/DJs Neil
Dunford and Tim Punter—knows how
to seriously get, and keep. the vibe
totally alive. On its 3-year-old debut,
“The Limehouse Link,” Mucho Macho
delivered a beat-savvy, electro-
skewed, non-formulaic set that (wise-
ly) eschewed the big beat hype of the
day. Of course, it did have its fair
share of smart (sometimes silly) sam-
ples and very-aware cutup breaks. All
of which brings us to the almighty tol-
low-up album. “Death On Wild Onion
Drive” is all of the above—but more.
In addition to old-school beats. funky
grooves, house foundations, and disco
splashes, the new set tinds the pair
taking a giant step forward musically,
with more original ideas getting their
proper due in the spotlight. Tracks
like the postcard-perfect house jam
“One Dollar,” the progressive “Salsa
Shark (Everybody Knows Your
Name),” the disco-lashed “Then It’s
Down To The Sea In Bikinis,” the Mid-
dle Eastern-etched “Being Right Is
Being Strong,” and the funk throw-
down “Life Is Fragile (Handle With
Prayer)” are primed tor dancefloors.
Conversely, the Jon Lucien-fueled
“Easy Living” is a soul classic in the
making. Those that open their ears
and minds to the rich and varied
sounds of Mucho Macho will be royally
rewarded.

JAZZ

% CHUCHO VALDES

Solo—tive in New York

PRODUCER: Rene Lopez

Blue Note 7243 4 33456

Cuban pianist Jesus “Chucho” Valdés
has been a major player in Cuban
music for decades, but his determina-
tion to remain in Cuba left him on the
wrong side of the U.S. government’s
Cuban embargo until the 1990s.
Valdés is known as the founder of the
premiere Cuban jazz orchestra
Irakere, but as important as his work
with Irakere has been, the chance to
hear him perform solo is a bigger
thrill. He is a monster pianist, blessed
with a profound rhythmic sense and

(Continued on next page)

of their musical merit. MUSIC TO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All aibums commercially available in the U.S. are eligible. Send review
copies to Michael Paoletta, Biliboard, 770 Broadway, New York, N.Y. 10003. Send country albums to Ray Waddell, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.); Bradley Bambarger (classi-
cal/world/jazz/pop//N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Brian Garrity (pop/N.Y.); Gordon Ely (gospel); John Diliberto (new age); .Philip van Vieck (blues/world); Leila Cobo (Latin).
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an endlessly inventive mind. His five-
minute take on “Over The Rainbow,”
for instance, comes at us in a rush of
delicate, melodic musings and thun-
derous runs. “Rumba Quajira” is,
indeed, a rumba caught in a whirl-
wind of bold improvisation, driven by
Valdés’ mercurial right hand, while
“Besame Mucho” and “Tres Lindas
Cubanas” are much more romantic
statements. The album concludes
with Valdés roaring through an
exploration of Latin rhythms on “La
Negra Tomasa” that leaves no doubt
as to his jazz virtuosity.

GROOVE COLLECTIVE

It's All In Your Mind

PRODUCERS: Geniji Siraisi, Jonathan Maron, Bill Ware
Shanachie SH5074

New York-based Groove Collective
has been erasing musical borders for
nearly a decade. Not afraid to infuse
its music with elements of jazz, hip-
hop, house, Latin, funk, and world-
beat, the Groove Collective knows
what it means to jam hard and sweet.
For proof, witness one of the Collec-
tive’s live shows—or simply give a lis-
ten to its new album “It’s All In Your
Mind.” The 13-track set opens with
the breezy “Time Pilot,” which is a
fine tribute to the late Nigerian
Afrobeat master Fela Kuti. From
there, the band explores disco (“Dance
With You”), funk (“Earth To Earth”),
and Brazilian (“You're Stepping On
My Daisy”) rhythms. On “Stargazer,”
Cuban piano legend Chucho Valdés
expertly works the ivories over a scin-
tillating Latin-jazz groove. Fans of
Roy Ayers will want to check out
“Ocean Floor,” which (faintly) recalls
Ayers’ “Running Away.” Throughout,
Groove Collective keeps the live
juices flowing with effortless flair—
something other bands would be wise
to emulate. Jazz/funk fusion at its
most sublime.

WORLD MUSIC

* VARIOUS ARTISTS

Carnival

PRODUCERS: Jacob Edgar, Dan Storper

Putumayo PUT 183

This is an unusually bright idea for a
compilation. Carnival is a celebration
that, historically, takes place immedi-
ately prior to the Catholic season of
Lent, and, as is evidenced stateside by
Mardi Gras in New Orleans, it inspires
world-turned-upside-down parties of
epic proportions. For its latest collec-
tion, Putumayo has assembled well-
schooled Carnival tunes from Brazil,
Colombia, Venezuela, Barbados, Cuba,
Haiti, Trinidad, and New Orleans.
Among the many highlights are Santia-
go de Cuba’s Cuarteto Patria doing
“Carnaval,” with Afro-jazz boss Manu
Dibango sitting in on the action; Andre
Tanker of Trinidad offering “Wiid Indi-
an Band”; the famed Big Easy player
Eddie Bo’s “I Know You Mardi Gras”;
Salvador de Bahia’s Ara Ketu (original-
ly a bloco afro) performing “Tapete
Negro”; and Haiti’s King Posse on
“Retounen,” with its compas muffin
groove. No matter what the language
or Carnival tradition, these songs share
a celebratory vibe that has been known
to induce dancing all night in the
streets.

JOHN ADAMS: Century Rolls, Lollapalooza, Slonim-
sky’s Earbox

Emanuel Ax, piano; Cleveland Orchestra/Christoph
von Dohnanyi; the Hallé Drchestra/Kent Nagano
PRODUCER: Wilhelm Hellweg

Nonesuch 79607

The most-performed new piano concerto
of recent years, John Adams’ “Century
Rolls” glitters and glides like a fancy new

car—all well-oiled rhythms, gleaming col-
ors, and top-of-the-line craftsmanship.
The spectacular opening movement
evokes the motoric Jazz Age piano rolls of
Fats Waller, George Gershwin, and even
Ravel, while the closing manages to touch
upon not only bebop but the player-piano
studies of Conlon Nancarrow. Akin to his
use of Pachelhel’s Canon in the slow move-
ment of his Violin Concerto, Adams bases
the middle passage of “Century Rolls” on
Satie’s free-floating “Gymnopédies.”
Adams wrote “Century Rolls” for soloist
Emanuel Ax, who makes as much of the
poetic idleness as he does the fast rides,
and he is afforded luxury-class accompani-
ment by the Cleveland Orchestra. Making
for nice companion orchestral pieces are
the rollicking “Lollapalooza” and the bet-
ter, Stravinskian “Slonimsky’s Earbox,”
both of which come from Nonesuch’s
recent Adams boxed set, “Earbox.” The
composer himself contributes the wonder-
fully articulate liner notes.

CONTEMPORARY CHRISTIAN

* JIM FELIX

Contagious

PRODUCERS: Jim Felix, Steve Williams

Red Sea/SOAR 003

During the past decade, the Albu-
querque, N.M.-based Soar Corp. has
developed a reputation for exposing
some of the Native American commu-
nity’s most talented artists. That tra-
dition continues with this fine release
from Jim Felix on the label’s Red Sea
imprint. Felix has a warm, inviting
vocal style. He sounds relaxed but con-
fident, and there’s a passion to his
delivery that ensures the listener that
Felix believes every word he’s singing.
Billed on the CD as a “First Nations
Cree Evangelist,” Felix penned all the
songs on this set. He displays a gift for
sharing his convietions with an
earnestness that is encouraging but
not overbearing or preachy. Musically,
many of the songs are reminiscent of
the best of "70s pop/rock with their
memorable melodies. “Power Belongs
To God” has a vibe that evokes the
Doobie Brothers’ “Listen To The
Music.” “Not By Might” has a sooth-
ing, soulful feel. Among the other
highlights are “Down On My Knees,”
“Let The River Flow,” “Feel His
Power,” and “He’s Alive.” The overall
worshipful tone of the album should
attract fans of praise & worship music,
which has become the Christian
music’s community’s fastest growing
subgenre, Contact 505-268-0287.

NEW AGE

* ZERO ONE

Prototype2

PRODUCER: Kevin Dooley

Waveform 89105

“Your life is going to be different now/
It’s going to be full of possibilities.”
Thus speaks a disembodied voice at the
beginning of Zero One’s sophomore
excursion, “Prototype2.” Kevin Dooley,
the man at the controls of Zero One,
lives up to that promise with an
entrancing album of electronic ambi-
ence, vivid sound design, and haunting
moods. Minimalist and austere, the
album employs simple elements and
repeating cycles to orchestrate a surre-
al world of whispered voices and
melodies that spiral in infinite refrac-
tions. “Memory” is a message from a
possible future, as lost bytes and bits
emerge from a virtual dream state.
“Two” offers a hidden code with its
“Qogie oogie/oogie eeha” refrain sug-
gesting a password into an underground
society. Zero One mixes digital
sequences with stereo-panning bongos
in a beat groove worked out in a cyber-
coffeehouse. “Prototype2” is the perfect
deep-chill album to transition into the
millennium.

EDITED BY GHUGK TAYLDR

WHITNEY HOUSTON & GEORGE MICHAEL

If 1 Told You That (4.05)

PRODUCER: Rodney Jerkins

WRITERS: R. Jerkins, F. Jerkins lil, T. Estes
PUBLISHERS: EMI-Blackwood, BM!; Famous
Music/EMI-Apnl/Mic’l Publishing, ASCAP

Arista 3834 (CD promo)

Arista dips one more time into “Whit-
ney: The Greatest Hits” for this novel
partnership between the enduring
pop/R&B diva and one of the great
lost talents of yesteryear, George
Michael. Produced and co-written by
Rodney Jerkins, the track’s instru-
mental palette is definitely of the
moment, with a driving shuffle beat
and layered vocals that make this
song more than a passing reminder of
something you might expect from Jen-
nifer Lopez. The hook is catchy
enough, with a chorus that’s simple
and easy to sing along with. But what-
ever magic might be found in this
effort most certainly is going to come
from the fine vocal performances.
Houston scats and offers shout-outs
that give “If I Told You That” a spon-
taneity and energy uncommon in most
mainstream R&B music today, while
Michael still stands tall as one of the
finer soul men to step in front of the
mike. This pairing is mightily
inspired, and that in itself could turn
this into a radio curiosity for pop and
some R&B stations. It's just a shame
that Houston and Michael weren't
offered a song that was truly worthy
of their great talents.

SASHA ALEXANDER Let Me Be The One (3.23)
PRODUCERS: G. Michael B., Pomez di Lorenzo
WRITERS: B. Guy. E. Lake, G. Michael B., P. di Lorenzo,
P. Boyd Smith, S. Alexander

PUBLISHERS: Edition Click |I/Musik-Edition Discoton,
GEMA; administered by BMG Songs, ASCAP

Reprise 100357 (CD promo)

German singer/songwriter Sasha
Alexander rowed to U.S. shores in
mid-2000 with the charming “If You
Believe,” but unfortunately, only a
handful of pop radio stations recog-
nized the nugget they held in their
hands. With the release of second sin-
gle “Let Me Be The One,” Reprise
offers a renewed push for the hand-
some artist and his upcoming album
debut, “dedicated to . ..” This midtem-
po shuffler is a gentle sort of sonnet,
with a plead to his loved one to open
up and let him be the special man in
her life. Two mixes are offered here,
the original album version and a
slightly pumped up pop radio remix,
courtesy of Soul Solution. This pleas-
ant outing could take off, with support
from video outlets and magazines that
focus on Sasha’s cutie looks and buoy-
ant performance style. Still, it's a
shame that “Believe” didn’t do the
trick for the guy. That was the type of
song to launch a career; this is a
decent follow-up but, unfortunately,
isn’t likely to have the kind of instant-
ly passionate response of that previ-
ous effort. Perhaps single No. 3 will do
the trick.

ERYKAH BADU Didn’t Cha Know (3:58)
PRODUCERS: Jay Dee, Erykah Badu

WRITERS: E. Badu, P. Clendeninn

PUBLISHERS: Divine Pimp Publishing/Tribes of
Kedar/BMG Songs, ASCAP; Clendeninn Music, BMI
Motown 20373 (CD promo)

Spiritual R&B earth mother Erykah Badu
brings this interpolation of Tarika Blue's
1977 song “Dream Flower” into the 21st
century, with organie beats and soulfully
nutritious lyrics. “Didn’t Cha Know” is
representative of the entire “Mama’s
Gun” project: introspective, with
moments that are sometimes painful,
other times soothing, yet ultimately aim
for “a brighter day.” There’s no mistaking
Badu’s vocal style, often likened to the
great blues songstress Billie Holiday. At
the same time, “Didn’t Cha Know” incor-
porates ethereal background vocals, creat-
ing a sound reminiscent of the Emotions
on an Earth, Wind & Fire song. Technical-
ly, this is Badu's sophomore set (her 1997
debut album, “Baduizm,” on Kedar
Records was followed up by a live album
less than a year later). She has, however,
already established herself as an icon in
the R&B genre, setting herself apart from
many of her peers musieally, lyrically,
philosophically, and stylishly. All of those
nuances come across loud and clear on
“Didn’t Cha Know,” which is what makes
the song pleasing to the ear and, in fact,
miles away from most of the fare by tradi-
tional female R&B singers out there. In
every way, this continues to show off
Badu’s groundbreaking essence.

BEBE WINANS FEATURING CECE WINANS

Tonight Tonight (3:47)

PRODUCERS: Eric Johnson, D. Christopher Jennings
WRITER: B. Winans

PUBLISHERS: EMI Blackwood Music/Benny’s Music,
BMI

Motown 20372 (CD promo)

BeBe Winans asks his sister and longtime
singing partner CeCe Winans to join him
on the latest single from his solo album,
“Love And Freedom,” creating a beautiful
and inspiring ereation. The Winans have a
magic when they sing together—blending
seamlessly and, here, infusing a soothing,
motivating song with lyrics that can be
interpreted as gospel or secular. “Tonight
Tonight” builds ever so slowly, with both
partners holding back the power in their
voices, waiting for that point in the song
to showease their respective strengths:
BeBe's roughly hewn, masculine style,
and CeCe’s clear, unencumbered voice, as
if it’s reaching to the heavens. As with
many of their duets, BeBe and CeCe make
“Tonight Tonight” a song that’s easy to
embrace, both with those who love inspi-
rational music and those who just enjoy
good R&B musie. The mainstream radio
suceess of last year's “Open My Heart” by
Yolanda Adams, which proved it’s not just
gospel fans who like a little inspiration in
their music, may have helped open the
door for records like this to be heard
beyond gospel radio. Adult R&B has
already begun to embrace Winan’s latest
outing. Is mainstream radio right behind?

MUSIQ SOULCHILD Love (4.06)

PRODUCERS: André Harris, Carvin Haggins

WRITERS: T. Johnson, A. Harris, C. Haggins
PUBLISHER: not listed

Def Soul 15232 (CD promo)

There are times when a song just hits you
like a ton of bricks. Steeped in rich har-
monies and lush melodies, “Love” does
just that. The second single from Musiq
Soulehild’s “Aijuswanaseing” pays homage
to that ever-elusive emotion with a
smooth, midtempo track. Although the
song’s subject is not exactly original, the
singer’s approach is honest and refresh-
ing. Soulchild is not afraid to simplify his
lyrics, and that is what makes them so
beautiful. Musically, the song’s rising
bridge is particularly impressive, as it
showcases Musiq’s vocal range. Fans of
“Just Friends,” his first single, should
equally consume “Love,” which could
make it a winner at radio.

KEITH SWEAT Real Man 4.11)

PRODUCERS: Keith Sweat, Dee Dee Lane, Andrew Lane
WRITERS: K. Sweat, D. Jenkins, A. Lane

PUBLISHERS: Twisted Publishing/EMt Apnil Music/
Kryme Time Music Publishing/Anrond Music, ASCAP;
PNK Publishing/Orew Right, BMI

Elektra 1570 (CD promo}

The battle of the sexes continues, this
time perpetrated by veteran platinum
crooner Keith Sweat. In “Real Man,”
Sweat tells his gold-digging woman, “You
wouldn’t know a real man, baby/If he
were staring right in your face.” All she
wants is “the house . .. the ice ... the
minks . .. the Benz..." It's a theme we're
hearing a lot lately. Sweat delivers his
message in his usual slow-moving sing-
song style. While he’s not begging, there’s
still the presence of a whine in his vocals.
That style has garnered hit records in the
past, so it’s possible it could work again on
“Real Man.” Still, one has to wonder if
Sweat’s main fans—the ladies—are going
to appreciate a song that knocks them in
the knees, instead of his usual call to win
back a wronged woman. In addition, “Real
Man” harks back to a number of other
tried-and-true formulas employed by the
singer: nothing too complicated, no high or
low notes to reach for. female background
voeals, and a simple, hummable melody
with a strong drum beat to give it some
tempo. Nothing new here, though Sweat’s
name recognition may earn this one some
props at R&B.

CITY HIGH What Would You Do (3:26)

PRODUCER: not listed

WRITER: not hsted

PUBLISHER: not listed

Interscope 10286 (CD promo)

City High is poised for the big time with
its message-driven debut single. The New
Jersey-based trio, consisting of Robby
Pardlo, Claudette Ortiz, and Ryan Toby,
raise the issue of how far one person
should go to survive. Pardlo and Toby
share lead vocals over the guitar-tinged
backdrop with impressive results. The sin-
gle’s strongest point is its well-written
lyric. Each verse sets up a specific “rock
and a hard place” situation and poses the
question, “What would you do?” The
strong-themed single should provide a nice
change of pace for R&B radio. City High
scores high marks with this effort from
its forthcoming self-titled set.

| COUNTRY |

VINCE GILL Shoot Straight From Your Heart (3.49)
PRODUCER: Tony Brown

WRITER: V. Gill

PUBLISHER: Vinny Mae Music, BMI

MCA 621312 (CD promo)

As MCA Nashville’s staff prepares for a
big Music Row soirée to celebrate being
named the top country label for the 10th
consecutive year, songs like this come
along to remind everyone of the talent
that helped the company achieve that
status. The latest single from Gill's
“Let’s Make Sure We Kiss Goodbye”
album is a buoyant uptempo tune
extolling the virtue of honesty in rela-
tionships. Penned by Gill, it’s a lyric that
acknowledges the difficulties of main-
taining a strong bond and celebrates the
benefits that come from open lines of
communication. Gill’s vocal delivery has
never sounded more fluid and shimmer-
ing. The song and performance are
dressed up in smooth country/rock pro-
duetion that sounds vaguely reminiscent
of Gill's Pure Prairie League stint. It’s a
winning effort. Gill's intuitive songwrit-
ing and effortless performance should
earn it lots of spins.

PHIL VASSAR Rose Bouquet (3:45)

PRODUCERS: Byron Gallimore, Phil Vassar

WRITERS: P. Vassar, R. Byrne

PUBLISHERS: EMI April Music/Phil Vassar Music
ASCAP; EMI Blackwood Music/Artbyrne Music, BMI
Arista 69022 (CD promo)

When it came to country music success
stories in the year 2000, Phil Vassar was
the man! He scored a hit out of the box

(Continued on next page)

SINGLE

» PICKS (p»): New releases with the greatest chart potential. CRITICS' CHOICES (%}: New releases, regardless of potential chart action, that the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights
= new and developing acts worthy of attention. Cassette, vinyl, or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible

for review. Send copies to Chuck Taylor, Billboard, 770 Broadway, New York, N.Y. 10003. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Michael Paoletta (N.Y.)

BILLBOARD JANUARY 20, 2001

www.billboard.com
www americanradiohistorvy com

23


www.americanradiohistory.com

Reviews & Previews

SPOTLIGHT

RICHY MARTIN with CHRISTINR RGUILERR

AT T0 o€ LonELY

RICKY MARTIN WITH CHRISTINA AGUILERA
Nobody Wants To Be Lonely (no timing listed)
PRODUCER: Desmond Child
WRITERS: D. Child, V. Shaw, G. Burr
PUBLISHERS: Desmundo Music/Deston Songs; Vic-
toria Shaw Songs, SESAC; administered by Deston
Songs/Gabburr Tunes, Universal-MCA Publishing,
ASCAP
Columbia Records (CD promo)
Just as the paint is drying on the
numerals 2001, the year's first event
record—and perhaps the first real con-
tender to displace Destiny’s Child from
the top of The Billboard Hot 100—is
poised to react at radio with the gusto
of a red-hot volcano. Mercy—red-hot,
indeed. The combination of two of pop
music’s most sexually charged per-
formers, combined with a song
drenched in sensuality and a feel-good
vibe that's as contagious as kissing,
makes for an instantaneously impact-
worthy top 40 smasheroo that will
have the nation swaying in unified
abandon. Originally, this track was a
solo effort on Martin's current “Sound
Loaded”—and it stood ably on its
own—but wise ones at label Columbia
knew that its hit potential would prac-
tically combust with the partnering of
these two superstar acts. There may
have also been concern over the fact
that Martin’s previous single, “She
Bangs,” didn’t crack the top 10, no
doubt a disappointment for Columbia’s
crowned prince of pop. In addition,
while his album has already sold dou-
ble-platinum, it dropped below No. 50
on The Billboard 200 in recent weeks, a
valid cause for concern. But in
“Nobody Wants To Be Lonely,” Martin
is traveling down a different path than
the retread “She Bangs”, it’s a ballad
that’s edgier and sexier than anything

. we've heard from the artist before.
And vocally, Martin and Aguilera mesh
like two perfect bodies dipping togeth-
er on the dancefloor; their performance
together is just radiant. So there you
have it: a solid song, a killer perform-
ance from two of the day’s hottest
entertainers, and tons more potential
once the videoclip hits “TRL.” Radio,
this is one of those special records that
will evoke mighty passion from listen-
ers—and a perfect way to bring prom-
ise to the fledgling year.

(Continued from preceding paye)

with his debut single, “Carlene,” then fol-
lowed it with the No. 1 single “Just
Another Day In Paradise”—becoming
the only debut country act of 2000 to hit
the pinnacle of Billboard’s Hot Country
Singles & Tracks chart. This new single
from Vassar's outstanding self-titled
debut album shows the guy was just get-
ting warmed up and that 2001 could be an
even bigger year. “Rose Bouquet” is a
stunning ballad that poignantly reverber-
ates with the heartbreak of a failed rela-
tionship. In the lyrie, written by Vassar
and Robert Byrne, the Arista artist sings
of the good times and the hopefulness of
a relationship in its glory, and then
expresses the disillusionment and sorrow
as things begin to disintegrate. “We sang,
we laughed/They all watched us dance/
They circled around us and toasted to
forever/We played to win, we never gave

SPOTLIGHT

AEROSMITH Jaded (3:34)

PRODUCERS: Boneyard Boys

WRITERS: S. Tyler, M. Frederiksen

PUBLISHERS: EM!| Aprii Music/Demon of
Screamin’ Music Publishing, ASCAP; EM!{ Black-
wood Music/Pear| White Music. BMI

Columbia Records (CD promo)

The last two singles that charted for
superstar act Aerosmith came from
movie soundtracks: “I Don’t Want To
Miss A Thing” (from “Armageddon”)
and “Angel’s Eye” (“Charlie’s An-
gels”). At last, for fans who have won-
dered if the long-enduring band is
ever going to focus on a project of its
own, there’s news: Look for its next
album, as yet untitled, on March 20.
This preview into the set is an edgy,
pop/rock formulation that will assault
eardrums from the moment it opens.
With a sexy beat, flashes of strings,
and a driving rhythm that takes all
prisoners, Boston’s hometown heroes
demonstrate once again that they
mean business on the airwaves via
their trademark brand of blues-based
rock. As always, from the first lick
there’s no doubt just who is emanating
from the radio. Interestingly,
“Jaded’s” energetic vibe belies its
lyrie, which addresses the weary,
“been there, done that” attitude that
much of today’s youth tends to adopt,
but it only adds to the song’s appeal.
Radio action is imminent, but you can
catch a performance of the track dur-
ing the Super Bow] half-time show
Jan. 28. Score!

in/And we threw it all away/Like your
rose bouquet.” Vassar turns in a stirring,
passionate performance that drips with
emotion, and the skilled production
underscores the feeling in the lyric. With
what is destined to be one of the biggest
ballads this year, it looks like everything
is going to keep coming up roses for Phil
Vassar.

ROCK TRACKS

COLLECTIVE SOUL Vent (2.46)/Perfect Day (3:50)
PRODUCERS: Ed Roland, Anthony J. Resta

WRITER. E. Roland

PUBLISHER: Sugar Fuzz Music, BMI(

Atlantic 300405 (CD promo)

Ed Roland and the boys of Collective
Soul maintain the spirit of evolution pres-
ent on much of their current “Blender,”
with two new tracks simultaneously
released to radio. “Perfect Day,” heading
to modern adult, demonstrates the poppi-
er side of the outfit, with a groovy
midtempo rocker brimming with savvy
harmonies and a forward momentum that
relies more on subtle percussion than
guitars. But the unexpected treats here
are the added vocal and surprise piano
breakdown from none other than Sir
Elton John. Curiously, John's vocals are
stripped from the promo edit (!). and he’s
an uncredited presence on the album ver-
sion, also found here, but, admittedly, the
combo of Collective Soul and Elton is
somewhat oddball. Still, in either form,
the song has hooks that hold up, making
it a strong radio contender. “Vent,”
meanwhile, heading to mainstream rock,
is a spirited rocker whose lyric is among
the more daring this enduring outfit has
yet served up: “Your conversation never

SPOTLIGHT

ROD STEWART _
[ Can't Deny It

ROD STEWART | Can't Deny it (3:42)
PRODUCER: Greg Alexander

WRITERS: G. Alexander, R. Nowels
PUBLISHERS: Keepln' It Real How Bout You/Warn-
er-Chappell Music, BMI; EMI April Music, ASCAP
Atlantic 300427 (CD promo)

1t’s been more than a minute since the
evergreen Rod Stewart has graced
the pop charts with a contemporary
effort. As if rediscovering the rocking
roots of blue-eyed soul, his “I Can’t
Deny It,” the first single from his
upcoming “Human,” is a rousing affair,
and the best work from the Britin a
good long time. Co-written and pro-
duced by Greg Alexander—aka New
Radicals—the song bears a striking
resemblance to that artist’s own top 40
entry “You Get What You Give” from
1999, down to the rollicking piano, a
series of shout-outs from Stewart, and
the general structure of the song. But
with Stewart’s familiar voice at the
helm, the track really takes on a life of
its own, at once washing away the
winter blues and offering hope that
maybe, just maybe, an act over 30
might still stand a chance on top 40
radio. Spirited and effortless, this song
is a real return to form for Stewart,
and a grand gesture to the opening of
“Human.” Niee going, Rod.

sticks/Cause no truth in you exists/Yeah,
you bite before you lick/I love ya 'cause
you're such a prick.” OK, so it’s anybody’s
guess exactly what that’s supposed to
mean, but the pointed words certainly do
stand out amid an assault of guitars,
background vocals, and a beat that drives
this one home and straight through the
garage door. “Vent” shows the more
aggressive side of the band, and this
track possesses the kind of instrumental
hooks that have scored for Collective
Soul time and time again. Moving at a
fast clip—its business is done in less than
three minutes—this is one breath of hot
air that will pump up the airwaves at
rock radio, perhaps more so than the
recent “Why Pt. 2.” Fun, fiery, and con-
sistent with the band’s many good previ-
ous works.

JAY-Z FEATURING MEMPHIS BLEEK AND BEANIE
SIGEL Change The Game (3:40)

PRODUCER: not listed

WRITERS: S. Carter, R. Thomas, M. Cox, D. Grant
PUBLISHER: not listed

Roc-A-Fella 15227 (CD promo)

Sean Carter is at it again. In what seems
like a never-ending stream of singles,
Jay-Z drops another one for the clubs.
“Change The Game,” like most Jigga
tunes, is one-part machismo and two-
parts hypnotie production. Joining Jay-Z
once again are Roc-A-Fella cohorts
Memiphis Bleek and Beanie Sigel. The
three very distinctive flows serve the
track well. Sigel's aggressive style is
tempered by Jay-Z’s laid-back attitude.
Bleek rounds everything out nicely as a
cross between the two. Although
“Change The Game” may not have the
crossover potential of “Big Pimpin’,” its
funky backdrop will definitely have R&B
radio bumping along. With this single,
the rapper proves he’s still on top of his
own game.

— KRR

JANE EYRE

Music and lyrics by Paul Gordon

Book and additional lyrics by John Caird
Directed by John Caird and Scott Schwartz
Brooks Atkinson Theatre, New York

The creators of the Broadway
musical “Jane Eyre” have succeed-
ed where many thought they would
fail. They translated Charlotte Bron-
t&’s wandering 1847 epicinto a coher-
ent stage production, “musicalizing”
the story without entirely sacrificing
its literary heart. And they created
a score that doesn't sound like every
other Broadway musical.

Yet despite these achievements,
they still haven’t produced a com-
pelling theatrical production. “Jane
Eyre” isn’t without its charms; the
musical is generally competent and
occasionally moving, with strong per-
formances and pleasant melodies.
But its creators were so concerned
with adapting
the classic
novel that they
forgot that the
show had to
stand on its
own merits.
The result is a
by-the-num-
bers retread of
the book—a
Cliffs Notes
version set to
music, if you
will—instead of
an original enti-

Marla Schatffel, left, and James Bar-
bour in “Jane Eyre.”

of her voice.

Unfortunately, James Barbour
knows no such restraint as Edward.
Playing to the back row in every
number, Barbour seems to be visit-
ing this show from the overblown
Broadway musical “Jekyll And
Hyde.” True, he has been saddled
with the weakest melodies and
lyries, but his bombastic delivery
saps his character of humanity. It
also makes the love between Jane
and Edward less believable; Jane
sings tenderly to Edward, but in
return he bellows to the rafters.

Mary Stout makes the most of the
show’s only light role as Mrs. Fair-
fax, the housekeeper; a part seem-
ingly tailor-made for Angela Lans-
bury or Charlotte Rae. Although her
character’s wacky persona—loving
but meddling, perceptive yet some-
what daft—is a bit well-worn, Stout’s
warm humor
brings relief
whenever the
show seems in
danger of tak-
ing itself too
seriously.

Musically,
“Jane Eyre”
avoids the rock
ballads that
plague so many
Broadway pro-
ductions; it
more closely
resembles

ty.

The story follows the title charac-
ter from her horrid childhood as a
neglected orphan through her years
as a poor governess, working for the
enigmatic aristocrat Edward
Rochester. An unlikely ardor blooms
between the two, but class differ-
ences and an attic full of secrets
threaten to derail their romance.
Jane and Edward endure their share
of comeuppance for past transgres-
sions, even as love triumphs in the
end. The musical seems intent on
retaining the book’s seemingly tan-
gential plot points, even when they
clutter the narrative. While they pro-
tect the small details, however, the
creators willfully jettison some of the
novel's larger motifs—religious faith,
women’s self-determination—to
focus on the single lesson that love
conquers all. What remains in “Jane
Eyre” is the essential skeleton of the
original, but the soul feels hollow.

In the title role, Marla Schaffel
rarely leaves the stage; fortunately,
except for adopting an accent too cul-
tured for a governess, her perform-
ance is solid enough to compensate
for the show’s lesser moments. She
reveals Jane’s inner thoughts with
subtlety, evolving in a marked yet
plausible way. Most important, she
sings with the restraint appropriate
to her character, thereby lending
dramatic impact to the rare moments
in which she unleashes the full power

through-sung
musicals like “Les Miserables.” Still,
the show’s melodic but cautious
nature can make for dull stage work.
Fortunately, the well-produced
Sony Classical cast album captures
the best of the score. Led by Stephen
Tyler, the orchestra sounds spare but
lush, relying mostly on strings and
woodwinds. The singers—except for
Barbour, as overwrought here as
onstage—convey their characters
effectively. Only a few numbers have
been omitted for the recording, but
most have been shortened, shaved of
recitative, and quickened slightly;
loosely formed songs like “The
Orphan” and “Sweet Liberty” seem
tight and distinctive here. The bulk
of the show’s narrative and music
remain intact on a single disc of 68
minutes—far more suceinet than the
nearly three-hour performance.
This begs the question, of course,
of why the stage production was not
pared down as well. The creators
tried to condense every plot point
from the book into the musical, but
this results in rushed and unneces-
sarily complicated storytelling.
Instead, they might have telescoped
some of the book’s plot—especially
in Act 2—to make a simpler but
more powerful, original story. Liter-
ary literalists would complain that
aspects of Bronté's tale were altered,
but such purists won't fill a theater’s
seats. WAYNE HOFFMAN

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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BY JEFF LOREZ
NEW YORK—When Talent left its
native Kansas City, Mo., to work
with R. Kelly in Chicago, the group
expected to stay only two weeks.
That two weeks became two years.
The end result of the trio’s two-year
Windy City sojourn is its Rock-
land/Interscope debut album “Bull’s
Eye,” slated for release March 13. The
majority of the material was written
and produced by Kelly, who first
became interested in the group—
which consists of Earnest “Bishop”
Dixon, Marlon “Castor Troy” Hatch-
er, and Keith “Casino” Murrell—atter

Hollywood Happenings. Paramount Pictures/MTV Films’ “Save The Last
Dance,” co-starring Julia Stiles and Sean Patrick Thomas, sports a Hollywood
Records soundtrack. Musical guests include Donell Jones, Kevon Edmonds,
Pink, Onyx’s Fredro Starr, and Lucy Pearl, whose “You” is the soundtrack’s sec-
ond single release. Captured on the “You” video set are, from left, Hollywood
senior VP of A&R/soundtracks Mitchell Lieb, Thomas, and Snoop Dogg. Both
Thomas and Snoop have cameos in the video.

Industry Watchers Share 2001 Forecasts;
Rhino Ramps Up Delicious Vinyl Reissues

THROUGH THE LOOKING GLASS: As anoth-
er year cranks into action, I thought it would be
interesting to see what people think—or hope—
will happen over the next 12 months. Below, a
cross-section of industry players (aka brave souls)
share their 2001 forecasts.

Lionel Ridenour, Arista executive VP: “If we
see a downswing in the economy, I don’t think a
death knell will sound for the music business.
When people are down and out, they need a song—
and this is good, clean, cheap entertainment.
Despite the dominance of super-pop bands, R&B
will make stronger inroads and achieve longer
consistent sales in the coming year. And we’ve not

seen the end of the

regional rap explosion.

More local b out of

Chilcago, Deilfgit,uand rhe
Rhythm
and the

Bluves

other areas is happen-
ing, as is the contem-
porary gospel door
that Yolanda Adams
opened.”

Sharon Heyward,
senior VP of the Traw-

ick Group (clients
include Brian Mec-
Knight and Chero-
kee): “My hope is that black radio will be more
receptive and quicker to embrace and help break
the new sound of music with the ‘soul children,’
realizing that this again is our music, made by our
artists with a different twist. I hope the visual
presentation on this music will find a place in the
programming of BET/MTYV, and we can finally see
a little less T& A as the represention for black cul-
ture—and deal and speak to our diversity.”

Demmette Guidry, Warner Bros. senior VP of
urban music division: “Soul music will make a full
resurgence. And even though urban music contin-
ues to be a producer-driven business, I predict
we’ll sign and develop more artist-driven
[singer/songwriter] projects. Also, with the pro-
liferation of broadband technology, all major labels
will move to a subscription-based model for digital
downloading of their music.”

Dwight Bibbs, Warner Bros. senior VP of pro-
motion, urban musie: “Urban musie is going to
have as strong if not a stronger marketplace pres-
ence. In addition to the throwback to the soulful
male solo singer, I see more solo female acts com-
ing out and reaching gold or platinum status. Hip-
hop/rap music will reach new heights, with more

by Gail Mitchell

groups/performers using live instruments rather
than depending purely on samples.”

Vivian Chew, principal of TimeZone Interna-
tional/Chew Entertainment: “With the Internet
giving us global communication literally at our fin-
gertips, the opportunities to break urban artists
outside of the U.S. will continue to grow. Artists
like Jill Scott, Destiny’s Child, and Eminem all
enjoyed tremendous international success in 2000.
I prediet that up-and-coming artists such as
India.Arie [Motown], Jamie Hawkins [ Mona-
mi/Elektra], and Alicia Keys [J] will follow the
same path.”

Scott Mills, COO of BET Interactive: “The
record labels will
place a much greater
emphasis on the Web
as a powerful promo-
tional vehicle to drive
sales vs. a distribu-
tion vehicle. We're
seeing much more [of
that thinking] than
we did a year ago, so
I think that will be
one of the more sig-
nificant trends we’ll
see.”

DELICIOUS PRODUCT: Pioneering un-
derground West Coast group the Pharcyde gets
its first retrospective treatment Tuesday (16),
with Rhino’s “Cydeways: The Best Of The Phar-
cyde.” The project marks the second release under
Rhino’s new partnership with Delicious Vinyl—
the first being the Brand New Heavies’ “Trunk
Funk Classics (1991-2000).”

Future Rhino/Delicious Vinyl reissues include
Feb. 20 releases by the Brand New Heavies
(“Excursions,” “Shelter”), Tone Loc (“Loc-Ed
After Dark”), Masta Ace (“Slaughtahouse”),
Young MC (“Stone Cold Rhymin’”), the Whori-
das (“Whoridan”), and Born Jamericans (“Yard-
core”). Among artists on the March 20 slate are
the Brand New Heavies (including “Brother Sis-
ter”), Tone Loc (*Cool Hand Loc”), and Masta Ace
(“Sittin’ On Chrome”).

The 15-track Pharcyde compilation includes
selections from 1992’s “Bizarre Ride 11 The Phar-
cyde” and 1995’s “Labcabincalifornia”—plus the
tracks “Drop,” “Passin’ Me By,” “Runnin’,” “Ya
Mama,” and the previously unreleased “Panty
Raid.”

TALENT

they sang a rendition of Boyz IT Men's
“End Of The Road” on the pager of an
A&R staffer at Kelly's Rockland
Records.

“It took a while to record because
Rob [Kelly} was working on a number
of other things,” explains Hatcher. “It
was a lengthy process, but we never
rushed it. For example, there’s a bal-
lad on the album, “Turn To Lies, that
took a week to record because Rob
made sure we got it right.”

Though the Talent members grew
up blocks from each other in Kansas
City and were raised in the same
neighborhood church (Hatcher’s
grandfather is « minister; Dixon’s
father is an evangel-

Talent Takes Aim At The “Bull’s Eye’

R. Kelly Plays A Major Part In Rockiand/Interscope Trio’s Debut

laboration “All Up In His Ride” add
an edge to an otherwise silky-smooth
debut. The album’s biggest surprise is
an a cappella reading of Celine Dion’s
“My Heart Will Go On,” the theme
from the film “Titanic.”

“That was also Rob’s idea,” says
Hatcher. “Before we sang it, Rob
asked us to wateh the movie and real-
ly feel it. He told us that if we felt like
crying to go ahead and ery.”

Talent is managed by Keith
Williams and Charlucci Finney and
booked by Platinum Plus. At the time
the trio signed with Kelly. none of
them were established songwriters.
Since then, Dixon has written Pro-
fyle’s No. 1 R&B Motown single
“Liar” and Joe's forthcoming single
“Stutter,” both produced by Teddy
Riley. Like Riley, Dixon is published
by Zomba/ASCAP; the rest of the
group is signed with ASCAP.

“The best songwriters are those
who have been through something,”
says Dixon as he recalls the inspira-
tion behind “Liar.” “My girl and I had
made plans to be together. Then |
found out she did something she
shouldn’t have. The same girl
inspired ‘Stutter.’ But I can’t be that
mad, because she’s put a lot of songs
in my head.”

“That Midwest, deep-soul appeal
in Talent’s music is

ist), Hatcher says it
took their enforced
stay in Chicago to
really make them gel
as agroup. And it also
allowed Kelly the
chance to get to know
Talent.

“He’s like our
brother,” says Hatch-
er. “He knows the
way we think, how we
walk. He might even

‘[R. Kelly]
taught us that
it’s OK to cry.

He got us more
in touch with
our emotions’

- EARNEST ‘BISHOP' DIXON -

something that’s
sorely missing in
R&B today.” says
Interscope product
manager Meda Lea-
cock. “Women will
really be able to
relate to the honesty
and integrity in their
lyrics. Obviously,
that demographic
will be factored into
our marketing plans.

start to use our lingo
and talk more country like we do just
to get our vibe when he writes.”

“It was like going to college.
Everything was a lesson with Rob,”
adds Dixon. “We learned you have to
be inspired. A lot of people worry
about quantity, but it’s quality that
counts. Rob taught us that it's OK to
cry. He got us more in touch with our
emotions.”

The first single from “Buil’s Eve” is
the soulful, mid-tempo “Celebrity,”
which was sent to radio Sept. 11 and
made commercially available Oct. 17.
The song deals with a girlfriend’s
obsession with dating famous guys.

“I guess it’s something all guys can
relate to to a certain extent.” says
Dixon. “It’s about a girl who wants to
date someone based on how much
money he’s got.”

The album features a generous
helping of melodic ballads, including
the lush, fluid standout “I Don’t
Want,” which takes its cue from Phyl-
lis Hyman’s “Living All Alone.” But a
mix of upbeat, hip-hop-inflected songs
such as “Breakin’ Up,” “Everywhere
I Go,” and the Trackmasters/Kelly col-

And guys will be able
to say, ‘Wow, I went through that
same thing.””

Having completed an October
promo tour, Talent is scheduled to
undertake another junket in January
coupled with fellow Interscope acts
City High, Secret Weapon, and Parlé.
TV appearances on BET, UPN, and
local cable stations are planned, as are
print ads in Vibe and Honey. New
Media will launch an Internet teaser
campaign. In addition, the group is
preparing to join an upcoming Kelly
tour set tentatively for March.

“Vocally,” adds Leacock, “Talent
really delivers R. Kelly's songs. I think
a lot of people will be surprised to
know Kelly is heavily involved
because it’s so different from his own
material. It’s 4 winning combination.”

“R. Kelly has written some incred-
ible songs for Talent, who have the
voices to really do them justice,” adds
George Daniels, owner of Chicago
retail mainstay George’s Music Room.
“It’s refreshing to hear quality like
this. Thev're definitely poised to be
one of the main R&B/pop groups in
the coming year.”
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A Dream Deal. Songwriter/producer Joshua P. Thompson (Babyface’s “Reason

For Breathing,” O-Town's “Liquid Dreams”), who writes under his Tallest Tree
Music banner, recently signed with DreamWorks Publishing. On hand for the
momentous occasion were, from left, DreamWorks Publishing’s creative execu-
tive Robert White; head of music publishing Chuck Kaye; Kaye's daughter,
Molly; Thompson; and Thompson’s managers Alan Melina and Laurent Besen-
con of New Heights Entertainment.

STEPHANIE LOPEZ'S

RHY 1IN
SLCTION

BIG THINGS IN SMALL PACKAGES: What do you get when you
mix top 10 rappers, an independently distributed label that understands
the genre, and a great idea for a project? It seems you get history. On
Hot Rap Singles, “Oh No” by Mos Def & Pharoahe Monch Featuring
Nate Dogg moves &-1. This is the first time in the chart’s history that a
single available only on 12-inch vinyl has made it to the top. Usually a
mix of configurations gets the nod. What does this mean? That 12-inch-
ers, a format usually reserved for mixers and jocks, are selling decent
numbers, while fewer hits are being released on the more popular con-
figurations.

This bump in sales numbers also boosts the track 34-22 on Hot
R&B/Hip-Hop Singles & Tracks. The album that spawned this trend-
making single is titled “Lyricist Lounge Vol. 2” (Rawkus), which peaked
at No. 7 on Top R&B/Hip-Hop Albums (27-25 this issue) and has sold
230,000 units, according to SoundScan. The first in the series, “Lyricist
Lounge Volume One,” debuted on that chart in May 1998 and peaked at
No. 52, selling more than 130,000 units to date.

NO STUTTER HERE: In a move that can only be described as perfect
timing, Joe hits the top 10 of the Hot R&B/Hip-Hop Singles & Tyucks
this issue with his latest endeavor, “Stutter” (Jive). With its sales points
confined to 12-inch vinyl, airplay pushed the song to No. 21 last issue on
Hot R&B/Hip-Hop Singles & Tracks. Now, with the release of a CD and
cassette single, the resulting sales increase moves “Stutter” to No. 10, as
it wins the Greatest Gainer/Sales title. Along with this leg up from retail,
the single can also be heard on radio nationally as a remix that features
Mystikal. Look for the remix on the retail-available CD-maxi single.

This is the third single from Joe’s latest album, “My Name [s Joe”
(Jive). The album has been certified double-platinum, the biggest-sell-
ing album of Joe's career. The set’s first single, “I Wanna Know,” peaked
at No. 2 in April 2000 on Hot R&B/Hip-Hop Singles & Tracks. It fell
short of the prime position because Santana’s “Maria Maria” was busy
making history by becoming the groups’ first No. 1 R&B single in its
long career.

NOT MISSING A BEAT: This issue brings about a return to Hot
R&B/Hip-Hop Singles & Tracks for Case, with “Missing You” (Def
Soul/TDJMG). The song debuts at No. 78, ending Case’s two-year
absence from this chart. His chart debut was “Touch Me Tease Me” from
the soundtrack to Eddie Murphy’s original “Nutty Professor” (Def
Soul/IDIMG) in 1996. “Touch Me” rose all the way to No. 4 on the chart,
was certified as a gold single, and launched Case’s career. Case’s second
album, titled “Personal Conversation,” hit the Top R&B/Hip-Hop
Albums chart in May 1999 and has been certified gold.

“Missing You” is the first single from his newest project, titled “Open
Letter,” due out this spring. “Missing” receives early radio airplay and
support from WQHT New York, WIZF Cincinnati, WZAK Cleveland,
and KMJM St. Louis.

New Label To
Take The Place
Of Yab Yum

BY GAIL MITCHELL

LOS ANGELES—After closing its
Elektra-distributed Yab Yum
Records, Edmonds Entertainment
Group has established a new label,
Edmonds Record Group (ERG).
Edmonds Entertainment presi-
dent/CEO Tracey Edmonds will
serve as ERG's co-president with for-
mer Yab Yum executive Michael
McQuarn. Rounding out the man-
agement slate are executive VP Jeff
Burroughs, senior VP of artist devel-
opment Bernard Jacobs, VP of pro-
motions Mike Avery, and VP of mar-
keting and artist development Tonya
Salvant.

ERG has secured distribution
deals with Sony, Def Jam, and Prior-
ity Records. In addition to bringing
over former Yab Yum executives
McQuarn, Jacobs, and Avery, the

edmonds record group

label has also signed ex-Yab Yum acts
Jon B., 3rd Storee, and Jack Herrera.
Also on the roster is Dre Allen.

“With the major record companies
expanding their black musie divi-
sions, it’s ereated an opportunity to
supply music to these labels,” says
Burroughs. “At ERG, we have a bou-
tique situation that will allow us to
take greater time in crafting records
and understanding our artists’ per-
spectives. And while it’s unusual to
have three different distribution
deals, it affords us the unique oppor-
tunity to handpick where our artists
will be most successful, given their
musical styles and individual mar-
keting situations.”

Burroughs held a similar executive
post at Bad Boy Entertainment,
where he spent four years. Salvant is
also a former Bad Boy executive.

Jon B.’s third album, “Pleasures
You Like,” will be released through
ERG/Sony in March. The first single
is “Don’t Talk,” which is being
released this month. 3rd Storee’s
sophomore album, on KRG/Def Jam,
is expected this summer, as is the
Herrera project on ERG/Epic. Allen
is on ERG/Priority.

Through Def Jam, ERG also
recently released “Soul Food—The
Best R&B Of 2000,” the soundtrack
to the Edmonds Entertainment-pro-
duced “Soul Food” TV series on
Showtime. Besides its film/TV unit,
Edmonds Entertainment’s other
divisions include eZ filmworks,
Edmonds Management, Edmonds
Music, and the Tracken Place record-
ing studio.

Billboard.,

JANUARY 20, 2001

Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

z | COLLECTED, COMPILED, AND PROVIDED BY
ol oxl2 B i
Ul oY | zQ < | TITLE ARTIST
Z2| 22| 22|25 MPRINT & NUMBERDISTRIBUTING LABEL I I
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{T) (X) SHADY/RAWKUS 497344 /INTERSCOPE t

2 2 12 WHERE | WANNA BE DAMIZZA PRESENTS SHADE SHEIST FEATURING NATE DOGG & KURUPT
(C) (D) (T) BABY REE 35058/LONDON-SIRE
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CALLIN' ME
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2 19| 29 | 8 LI ZANE FEATURING 112
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YEAH THAT’S US
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YOU NASTY TOO SHORT
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(O Records with the greatest sales gains this week. t Videoclip availability. ® Recording Industry Association of
America (RIAA) certification for net shipment of 500,000 units (Gold). A RIAA certification for net shipment of 1
million units (Platinum). (C) Cassette single available. (D) CD single avaiiable. (DV) OVD single available. (M) Cas-
sette maxi-single available. {T) Vinyl maxi-single available. (V) Vinyl single avaitabe. {X) CD maxi-single availabe.

Catalog number is for (D). * Indicates {D) unavailable, in which case, catalog number is for (C), (X}, (T), {DV) or (M)

respectively, based on availability. @ 2001, Billboard/BP| Communications, and SoundScan, Inc.
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54 62 12 | TALIB KWELI & HI-TEK RAWKUS 26143+/PRIORITY (10.98/16.98) REFLECTION ETERNAL - 95 85 — 12 E-40 SICK WID' IT 41742/JIVE (11.98/17.98) LOYALTY AND BETRAYAL 4
45 34 25 11 SOUNDTRACK A COLUMBIA 61064/CRG (12.98 EQ/18.98) CHARLIE'S ANGELS 9 99 78 19 BEBE MOTOWN 159405/UNIVERSAL (11.98/17.98) LOVE AND FREEDOM | 11
46 | 41 39 37 MYA @ UNIVERSITY 430853*/INTERSCOPE (12.98/18.98) FEAR OF FLYING 7 RE-ENTRY | 34 | COMMON @ MCA 111970* (11.98/17.98) LIKE WATER FOR CHOCOLATE 5 )
47 47 49 12 PROFYLE MOTOWN 159744/UNIVERSAL (11.98/17,98) NOTHIN' BUT DRAMA 13 98 86 94 28 NEXT @ ARISTA 14643 (10.98/17.98) WELCOME I NEXTASY 4
62 | 69 8 PRU CAPITOL 23120 (6.98/9.98) PRU | 48 99 | 92 | 97 | 38 | TRINA @ SLIP-N-SLIDE/ATLANTIC 83212*/AG (11.98/17.98) DA BADDEST B***H | 11
49 | 44 | 52 | 9 | PRODIGY OF MOBB DEEP @ INFAMOUSVIOLATOR 1873%LOUD (12.98/17.98) H-N-I-C | 6 RE-ENTRY | 11 | M.O.P. Loub 178" (12.98117.98) WARRIORZ | 5

(O Albums with the greatest saies gains this week. ®Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment-of 10 million units (Diamond).
Numeral following Platinum or Diamond symbol indicates aibum's muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CO prices, are equivaient prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest pércentage growth. Heatseeker Impact
shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 2001, Billbnard/BPI Communications, and SoundScan, Inc.
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Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 103 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron (istener data. This data is used in the Hot R&B Singles chart.
x
A 553
FR Y] 2|2 |2
@ |5 & TITLE 2|5 | & | TITLE
= | S| £ | ARTIST IMPRINT/PROMOTION (ABEL) Z | 3 { | ARTIST UMPRINT/PROMOTION LABEL)
LIAR
—=omll NO. 1 D 38 | 26| 23 | proFyLe (motown)
MS. JACKSON
2 | 13| GUTKAST (AFACEMRISTA) 6 wies atNo. 1| |39 [ 33| 40 '55‘5%,8'}’[',2&555,09 SOULIDIMG)
@ 1115 | JUST WANNA LOVE U (GIVE IT 2 ME) 4013135 JUST BE A MAN ABOUT IT
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG) TONI BRAXTON (LAFACE/ARISTA)
@ 5112 DANGER (BEEN SO LONG) Al 53| 4 LOVE
MYSTIKAL FEAT. NIVEA (JIVE) MUSIQ SOULCHILD (DEF SOUL/IDIMG)
MY FIRST LOVE COULD IT BE
414120 AVANT FEAT. KETARA WYATT {MAGIC JOHNSON/MCA) a7l 9 JAHEIM (DIVINE MILL/WARNER BROS.)
| WISH BOUT DAT
5|3 [19] g KELLY (JIVE) 43|48 6 | ustereren SILKK THE SHOCKER (NO LIMIT/PRIORITY)
JUST FRIENDS (SUNNY} NO MORE
(®)] 6|2 MUSIQ (DEF JAM/DEF SOUL/IDJMG} 4413938 RUFF ENDZ (EPIC)
PROMISE BY YOUR SIDE
@ 1012 JAGGED EDGE (SO SO DEF/COLUMBIA) 8|16 SADE (EPIC)
EMOTIONAL FREE
7119 CARL THOMAS (BAD BOY/ARISTA) 46|46 7 MYA (UNIVERSITY/RUFFNATION/INTERSCOPE/WARNER BROS.)
PUT IT ON ME MAMACITA
()16 9 JA RULE (MURDER INC./DEF JAM/IDJMG) 4_7 4_1 i_PUBLlc ANNOUNCEMENT (RCA)
IT WASN'T ME I'LL TRADE (A MILLION BUCKS)
12112 SHAGGY FEAT. RICARDO “Rikrok” DUCENT (vcey | | 48 | 44| 16| kermn SWEAT FEAT. LIL' MO (ELEKTRA/EEG)
ONE WOMAN MAN SO FRESH, SO CLEAN
A ¢ |15 DAVE HOLLISTER (DEF SQUAD/DREAMWORKS) 52| 6 QUTKAST (LAFACE/ARISTA)
BOW WOW (THAT'S MY NAME) HOW MANY LICKS?
12111110 f BOW WOW (SO SO DEF/COLUMBIA) 54|16 LIL' KiM FEAT. $ISGO (QUEEN BEE/UNDEAS/ATLANTIC)
1318119 INDEPENDENT WOMEN PART | 5104912 ALL GOOD?
DESTINY'S CHILD (COLUMBIA} DE LA SOUL FEAT. CHAKA KHAN (TOMMY BOY)
14| 15 11 | PROJECT CHICK 521421 9 1 AMOR
CASH MONEY MILLIONAIRES (CASH MONEY/UNIVERSAL) ANGIE MARTINEZ WITH JAY-Z (EASTWEST/EEG)
IT'S OVER NOW MAYBE | DESERVE
1710 112 (BAD BOY/ARISTA) @ 9|4 TANK (BLACKGROUND/VIRGIN)
STRANGER N MY HOUSE THIS LUV
1919 TAMIA (ELEKTRAVEEG) 57| 18 DONELL JONES (UNTOUCHABLES/LAFACE/ARISTA}
13]21| 911 52| 4 GETO HEAVEN REMIX T.5.0.1. (THE SOUND OF ILLADELPH)
WYCLEF JEAN FEAT. MARY J BLIGE (COLUMBIA) COMMON FEATURING MACY GRAY (MCA)
STUTTER REASON FOR BREATHING
247 JOE FEATURING MYSTIKAL (JIVE) 61559 BABYFACE (EPIC)
19 | 21| 8 | IS THAT YOUR CHICK 57161 6 THAT'S GANGSTA
MEMPHIS BLEEK ROC A-FELLA/DEF JAM/IDIMG} SHYNE (BAD BOY/ARISTA)
201829 WHAT'S YOUR FANTASY 58 (50| 14 THANK YOU IN ADVANCE
LUDACRIS {DISTURBI"G THA PEACE/DEF JAM SOUTHADIMG) BOYZ Il MEN (UNIVERSAL)
E.d. CRAZY
A9 Gy (FO’ REEL/UNIVERSAL) 39|58 13| (T J0JO (MCA)
NO MORE (BABY I'MA DO RIGHT) LOVE DON'T COST A THING
28|17 3LW (NINE LIVES/EPIC) 65| 4 | JENNIFER LOPEZ (EPIC)
OPEN MY HEART STRAIGHT UP
232338 YOLANDA ADAMS (ELEKTRA/EEG) 61|56 |17 CHANTE MOORE (SILAS/MCA)
YOU SHOULD'VE TOLD ME YOU
24125| 23| gellyprice (DEF SOUL IDJMG) 62|60 | 3 LUCY PEARL (POOKIE/BEYOND/HOLLYWQOD)
BETWEEN ME AND YOU CASE OF THE EX (WHATCHA GONNA DO)
2522 | 25| jXRULE (MURDER INC.DEF JAM/IDIMG) 6428 MYA (UNIVERSITY/INTERSCOPE)
A LONG WALK CHICKENHEAD
316 | L SCOTT (HIDDEN BEACH/EPIC) — | 1 | PROJECT PAT (HYPNOTIZE MINDS/LOUD)
AFTER PARTY BARRE BABY
3715 KOFFEE BROWN (DIVINE MILL/ARISTA) 66 3 BIG MOE (WRECKSHOP)
BAG LADY LADIES MAN
28129 | 26 | Frvkar BADU (MOTOWN) 67 | 4 | CHANGING FACES (ATLANTIC)
CHA-CHA SLIDE GET CRUNKED UP
36| 6 | MR CTHE SLIDE MAN (M.0.8/UNIVERSAL) 5| 3| onz {LANDMARK/SLIP-N-SLIDE/ELEKTRAEEG)
X ANTE UP (ROBBING-HOODZ THEORY.
301329 XZIBIT (LOUD) 68J 11 M.O.P. (LO( )
SOUTHERN HOSPITALITY [ CANDLES
_31_ % i 3 | LUDACRIS (DISTURBING THA PEACE/DEF JAM SOUTHADIMG) 7015 | pry (CAPITOL)
SHAKE YA ASS CHANGE THE GAME
3224126 | SysTikaL L) —|! JAY-T, BEANIE SIGEL AND MEMPHIS BLEEK (ROCAFELLADEF IMIDIMG)
LET'S GET MARRIED MISSING YOU
33127 | 42| Jagoio ebce (SO SO DEF/COLUMBIA) —| | castoer SOUL/IDIMG)
GIRLS DEM SUGAR GOODLIFE
34 130/ 25 | GEeNIE waN FEAT MYA SHOCKING VIBESNVPVIRGIN) 2 FUNKMASTER FLEX FEAT. FAITH EVANS (LOUD)
@ 0|8 SNOOP DOGG 1316315 GUILTY UNTIL PROVEN INNOCENT
SNOOP DOGG (NO LIMIT/PRIORITY) JAY-Z FEAT R. KELLY (ROC-A-FELLA/DEF JAM/IDIMG)
OH NO POP YA COLLAR
%357 MOS DEF & PHAROARE MONCH (RAWKUS) 7416916 USHER (LAFACE/ARISTA)
DIDN'T CHA KNOW | DON'T MEAN IT
819 ERYKAH BADU (MOTOWN) @ —|! R. KELLY UJIVE)

() Records with the greatest airpiay gains. © 2001 Biilboard/BPI Communications.

HOT R&B/HIP-HOP HEEUBHENT AIRPLAY

R&B SINGLES A-Z

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

19 911 (Sony/ATV Tunes, ASCAP/Huss Zwingli, ASCAP/EMI
Blackwood, BMI/Te-Bass, BMI/Baby Kat's, SOCAN/GCP,
SOCAN,/Warner-Tamerlane, BMI/Miss Mary's, BMI/Unichappell,
BM1) HL/WBM

33 AFTER PARTY (Al's Street, ASCAP/WB, ASCAP/Teron Beal
BMI/BMG Songs, ASCAP/Darker Brother, ASCAP/Faith Force,
BMI/Zomba, ASCAP/New Natian, ASCAP/Magic Man, PRS) HL

47 ALL GOOD? (T-Girl, BMi/Daisy Age, BMI/Chaka Khan,
ASCAP/Rugged Jointz, ASCAP)

74 ﬁg&E\PUP ROBBING-HOODZ THEORY) (Blind Man’s Bluff

)

62 BABY IF YOU'RE READY (Nay D, ASCAP/Sokol, ASCAP/Black
Blessed Girl, ASCAP/High Priest, ASCAP/Famous, ASCAP/Shaw
Me How Daddy Ball, ASCAP/Biack Fountain, ASCAP) HL

26 BAG LADY (Irving, BMI/WB, ASCAP/Ain't Nuthin' Goin' On But
Funking, ASCAP/Loot Dn Loose Leaves, ASCAP/Big Yacht,
ASCAP/Sony/ATV Tunes, ASCAP/Phat Cat, ASCAP/Antraphil,
BMi/Sharon Hiil, BMI/Nate Dogg, BMi/Divine Pimp,
ASCAP/BMG Songs, ASCAP) HL/WBM

76 BARRE BABY (Not Listed)

21 BETWEEN ME AND YOU (Siavery, BMI/White Rhino, ASCAP/LII
Rob, BMI/DJ Irv, BMI/Ensign, BMI) HL

93 BIG DOE (Microhard, ASCAP)

46  BOUT DAT (Big P, BMi)

15 BOW WOW (THAT'S MY NAME) (EMi April, ASCAP/Sa So Def,
ASCAP/Babyhoy's Little, SESAC/Noontime, SESAC/EMi
Blackwood, BMI/My Own Chit, BMI) HL

51 BY YOUR SIDE (Angel ASCAP/Sany/ATV Tunes, ASCAP) HL

70 CANDLES (Urp, ASCAP/WB, ASCAP/Kharatray, ASCAP/B.Black,
ASCAP/Jobete, ASCAP)

48 CASE OF THE EX (WHATCHA GONNA DO) (Famous, ASCAP/Mo
Better Grooves, ASCAP/Hitco South, ASCAP/Tabulous,
ASCAP/Hale Yeah, SESAC/Peertunes, SESAC) HL

34 CHA-CHA SLIDE (M.0.B., ASCAP)

77 CHANGE THE GAME (Not Listed)

71 CHICKENHEAO (Not Listed)

14 COULD IT BE (E-Baliad, ASCAP/WB, ASCAP/Hood Classics
ASCAP/I Want My Daddys Records, ASCAP/ZabuIa ASCAP/May
Baby, BMI/EM) Longitude, BMI/Universal-PolyGram
International Tunes, SESAC/Jahqae Joints, SESAC) WBM

65  CRAZY (WB, ASCAP/2000 Watts, ASCAP/Link Browder,
ASCAP/Designee, BMI/EMI April, ASCAP/Cord Kayla,
ASCAP/LBN, ASCAP) HL/WBM

69 CROSS THE BORDER (EMI Blackwoad, BMi/Chase Chad,
ASCAP/EMI A;Pmr ASCAP/Fatima & Baran Qutiet, ASCAP/Main
Money, ASCA

3 DANGER (BEEN SO LONG) (The Braids, ASCAP/Zomba,
ASCAP/EMI Blackwood, BMI/The Waters Of Nazereth, BMI/EMI
April, ASCAP/Chase Chad, ASCAP) HL/WBM

41 DIDN'T CHA KNOW (Divine Pimp, ASCAP/Tribes 0f Kedar,
ASCAP/BMG Songs, ASCAP)

87 DO YOU (Boomer X, ASCAP/Dead Game, ASCAP/Di Irv,
BML/Famaus, ASCAP/Gang, BMI/Second Decade. BMI/Warner-
Tamerlane, BM(} HL/WBM

91 DREAM WITH NO LOVE (Divided, BMI/SongS 0f Universal,
BMI/Gibstein, BMI/Cleveland's Own, Bl

23 E.l. {Jackie Frost, BMI/BMG Songs ASCAP/Basemem Beatz,
ASCAP/Umvemal ASCAP) HL/WBM

8 EMOTIONAL (Tham, ASCAP/Vellow Man, BMI/Butter finx,
BMI/Magnelic. BMI/EMI Blackwood, BMI) HL

54 FREE (EMI April, ASCAP/Flyte Tyme, ASCAP/Urban Warfare,
ASCAP/WB, ASCAP/EMI Songs, BMI/Who Knows Music
BMI/Ella & Gene's Son's, ASCAP)

73 GET CRUNKED UP (Lyrics And Beats, BMI)

89 GET OFF THE CORNER (Money Mack BMI)

61 GETO HEAVEN REMIXT.S.0.1" (THE SOUND OF ILLADELPH)
{Universal-PolyGram International, ASCAP/Ah-choo,
ASCAP/Careers-BMG, BMI/Grand N%az. BMI/Songs Of Universal,
BMI/Senseless, BMI/Jajapo, ASCAP/EMI Blackwood, BMI/Vermal,
BMI/EM EX}F”l ASCAP/LeoSun, ASCAP/Maanami, ASCAP)

97  GIRL NEXT DOOR (EMI Biackwood, BMI) HL

38 GIRLS DEM SUGAR (EMI Blackwood, BMI/The Waters Of
Nazereth, BMI/EMI April, ASCAP/Chase Chad, ASCAP) HL

80 GOODLIFE (Chyna Baby, ASCAP/Divine Mill, ASCAP/WB,
z\ggAP,Fmgaz goal, ASCAP/Music Of Windswept, ASCAP/Gallo,

75 GRAVEL PIT(‘:JU -Tang, BM|/Careers-BMG, BMI/Paulissa
Maorm:

82 GUILTY UNTIL PROVEN INNOCENT (Lil Lu Lu, BMI/EMI
Blackwood, BMI/Dayna's Day, BMi/Warner-Tamerlane,
BMI/Zomba, BMI/R Kelly, BM}

40 HE LOVES U NOT (Ste| hen A. Kipner, ASCAP/EMI April,
ASCAP/Muso, ASCAP/ rlﬂ anf SCAP/Warner-Tamerlane,

i BMI/Appletree, PRS) HL/WE

56  HOW MANY LICKS? (Noturrous K..M., BMI/Undeas,
BMi/Warner-Tamerlane, BMI/Yeliow Man, BMI/Butter Jinx.
BMI/Justin Combs, ASCAP/EMI April, ASCAP) HL/WBM

83 I DON'T MEANIT (Zomba BMI/R Kelly, BMI)

1 1JUST WANNA LOVE U (GIVE T2 ME) (Ll Lu Lu, BMI/EM!
Blackwood, BM(/The Waters Of Nazereth, BMI/Chase Chad.
ASCAP/EMI April, ASCAP/Justin Cambs, ASCAP/Big Poppa,
ASCAP/Deric Angelettie, BMI/Wind Tiger, BMI/Strand,
BMI/Zomba, BMI/Mike City, BMT)} HL/WBM

52 | KNOW (EMI Blackwood, BMI/Uncle Bobby, BMI/2 No-Tasha,
BMI/Tiff-a-Tunes, BMI/EM! April, ASCAP/Nyrraw, ASCAP)

53 I'LL TRADE (A MILLION BUCKS) (Mo Loving, ASCAP/Salter
Sounds, ASCAP)

43 INCOMPLETE (Montell Jordan, ASCAP/Famous, ASCAP/Hudson
- fordan, ASCAP/Almo, ASCAP/Wixen, ASCAP) HL/WBM

11 INDEPENDENT WOMEN PART | (ENOT BM!/Sony/ATV Tunes,
ﬁggﬁ;{Sony/ATV Songs. BMI/Cori thfam, BMI/Beyonce

HL

21 IS THAT YOUR CHICK (Lil Lu Lu, BMI/EMI Blackwoad,
BMIVirginia Beach, ASCAP/Mass Confusion, ASCAP/WB,
ASCAP) HL/WBM

18 IT'S OVER NOW (Da Twelve, ASCAP/Justin Cormbs, ASCAP/EMI
April, ASCAP/Liquid Liquid, BMI/Sugarhill, BMI/Twenty Nine
Black. BMI) HL

7 IT WASN'T ME (Livingsting, ASCAP)
4 | WISH (Zomba, BMI/R Kelly, BMI) WBM

44 JUST BE A MAN ABOUT IT (Braxtonl BMI/Naked Under My
Clothes, ASCAP/Chrysalis, ASCAP/October Ei hth, BM!/Noontrme
Tunies, BMI/Black Baby. SESAC/Noantime. SESAC) Wi

§  JUST FRIENDS (SUNNY) (Warner-Tameriane, BMI/PortabIe,
BMI/Notabitz, ASCAP/EMI April, ASCAP/Touched By Jazz,
ASCAP/Nwrac Tyke, ASCAP/Double OH Eight, ASCAP) HL/WBM

67  LADIES MAN (Nature's Finest, ASCAP/New Day, ASCAP/Mo
Loving, ASCAP/WB, ASCAP/Songs Of Windswept Pacific,
BMI/Nuevo Dia, BMI/Music Of Windswegpt, AS AP/AII
Saundiab, ASCAP/16 Years Young, ASCAP) WBM
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Compiled from a national sub-sample of POS (point of sale} equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan®
i
4 x
AERE AELE
2|22 E3 I )
% 5| 8] TITLE % % 4| TITLE
Z | 51 2 | ARTIST IMPRINT/PROMOTION LABEL) 7 | 3| = | ARTIST IMPRINT/PROMOTION LABEL)
I ULIAS
—ell NO. 1 BB 38 | 16| 11| Jaster P vo LMmPRIORITY
MAMACITA
1| 2| 6} pisic anouncemen (roar  Lwkato 1| (39 [ 22| 25 | INCOMPLETE @ )
COULD IT BE DON'T THINK I'M NOT
21317 JAHEIM (DIVINE MILL/AWARNER BROS.) 4024 25 | i (COLUMBIA)
@ 719 SOUL SISTA a1l371 6 IS THAT YOUR CHICK
BILAL (MOYQ/INTERSCOPE) MEMPHIS BLEEK (ROC-A-FELLA/DEF JAM/IDJMG)
HE LOVES U NOT SO FLOSSY
41 1| 8| CReam (BAD BOY/ARISTA) | 23 | \ADWEST MAFIA FEAT. PHATTY BANKS (BUCHANAN)
STUTTER R.ES.P.E.C.T.
(3] 42 2 JOE FEATURING MYSTIKAL (JIVE) —| 1| AVENUE JONES {LOOKALIVE/RAWKUS/INTERSCOPE)
@ 21| 6 OH NO 4 (34|11 THAT OTHER WOMAN
MOS DEF & PHAROAHE MONCH (RAWKUS) CHANGING FACES (ATLANTIC),
DANCE WITH ME LOUD AND CLEAR
7152 pesecan MORGAN (THE DAS LABEL/ATLANTIC) — | 1| Biack miss (TRIBUTARY/ORPHEUS)
81414 INDEPENDENT WOMEN PART | a6 |23 2 GOTTA TELL YOU
DESTINY'S CHILD (COLUMBIA) SAMANTHA MUMBA (WILO CARD/INTERSCOPE)
| KNOW WIFEY
9 1 10) 7 | sunpay (BETTER PLACE/CAPITOL) 47128 |33 | e (ARISTA)
$#!* ON YOU | JUST WANNA LOVE U (GIVE IT 2 ME)
2007 D-12 {SHADY/RAWKUS/INTERSCOPE) 4815011 JAY-Z (ROC-A-FELLA/DEF JA(M/IDJMG)
BAG LADY CAN'T GO FOR THAT
9|2z ERYKAH BADU (MOTOWN} 43132119 TAMIA (ELEKTRAVEEG)
120618 CASE OF THE EX (WHATCHA GONNA DO) 50 | 39 | 50 | DON'T CARE
MYA (UNIVERSITY/INTERSCOPE) NO QUESTION [PHILADELPHIA INTLRUFFNATIONWARNER BROS.)
13112]9 WHERE | WANNA BE ) 5103618 MOVE SOMETHIN'
DAMIZZA PRESENTS SHADE SHEIST (BABY REELLONDON-SIRE) TALIB KWELI & Hi-TEK (RAWKUS/PRIORITY)
1418 |10 BABY IF YOU'RE READY 52|52 |23 BABY U ARE
SNOOP DOGG PRESENTS DOGGYS ANGELS (DOGGY STYLE/TVD) GERALD LEVERT (EASTWEST/EEG)
1511 4 THANK YOU IN ADVANCE @ — |10 YA STYLE
BOYZ Il MEN (UNIVERSAL) SYLK-E. FYNE (RUFFTOWN/PALM PICTURES/RYKD PALM)
WIN ORDINARY THINGS
16145 BRIAN MCKNIGHT (MOTOWN) 742 ANGELA JOHNSON {PURPOSE/LANDSPEED)
IT WASN'T ME JUMPIN’, JUMPIN’
296 SHAGGY FEAT. RCARDO "RIKROK” DUCENT (wea) | | 99 | 30 | 25 DESTINY'S CHILD (COLUMBIA)
ALL GOOD? IS IT REALLY LIKE THAT?
2715 | o LA SOUL FEAT. CHAKA KHAN (TOMMY BOY) 5649119 ABSOULUTE (NOONTIME/ATLANTIC)
BIG DOE DON'T MESS WITH MY MAN
4 SUICIDE (FUTURESCOPE) S7[56 15 LUCY PEARL (POOKIE/BEYOND}
CROSS THE BORDER IT'S OK
201 18| 13| 5503 Most WANTED (ATLANTIC} 3813514 SLIMM CALHOUN (AQUEMINI/EASTWEST/EEG)
R.N.S. SHAKE IT LIKE A DOG
A(19)8 FREDDIE FOXXX BUMPY KNUCKLES (KIAC/LANDSPEED) 39| 41| 20| Gane & ABEL (MOST WANTED EMPIRE}
DANGER (BEEN SO LONG) OOOHWEEE
21255 | wystial FEAT. NIVEA {JIVE) & | 4 SUB-URBAN (STRONG ISLAND)
THAT SMUT GHETTO STAR
9| 8 | suur PEDDLERS (EASTERN CONFERENCE/RAWKUS) | 15 | GREEN EYEZ (STREET SLANG/EVEIM)
. STRICTLY A VIBE THANG 6214023 BOUNCE WITH ME
HIL ST SOUL (DOME} LIL BOW WOW FEAT. XSCAPE (SO SO OEF/COLUMBIA)
5115 PEACE OF MIND 63| 44|28 CALLIN' ME
DARKSIDE BALLAZ FEAT. TWISTA (LEGIT BALLIN') LIL' ZANE FEAT. 112 (WORLDWIDE/PRIORITY)
WITHOUT YOU DAILY
26|26 17 CHARUIE WILSON (MAJOR HITs/JaxefnTerscores | | 64 | 97 | 24 TQ (CLOCKWORK/EPIC)
NO! NO! NO! CHERCHEZ LAGHOST
431 6 | synwi BLACK (KING PIN STATION) 657328 GHOSTFACE KILLAH (WU-TANG/RAZOR SHARP/EPIC)
COME RIDE WITH ME DA BRIDGE 2001
0|21 JAHARI (SUCCESS/LIGHTYEAR) 66 |68 | 9 QB FINEST {ILL WILL/COLUMBIA}
MOST GIRLS EVERYTIME
201516 gigg (LAFACE/ARISTA) —| 26| TATvANA AL (MJJWORK/EPIC)
30 | 13 | 18 | HE DID THAT 68 |66 | 3 | ESCALADES & NAVIGATORS
SILKK THE SHOCKER (NO LIMIT/PRIORITY) BEN HATED FEAT. REE REE AND AX (SOLO}
31723 DOESN'T REALLY MATTER 69 | 65 | 14 | WHOA! LIL’ MAMA...
JANET (DEF JAM/DEF SOUL/IDJMG) X-CON (FIRST STRING/EASTWESTIEEG)
@ __| 7 | TEARS OF A CLOWN 70| 54 | 30 CRYBABY
BRANDY MOSS-SCOTT FEAT. C0OL!0 (HEAVENLY/GROUND LEVEL! MARIAH CAREY FEAT. SNOGOP DOGG (COLUMBIA)
PUT IT ON ME YEAH THAT'S US
8BB4 JA RULE (MURDER INC./DEF JAM/IDJMG) 1116225 MAJOR FIGGAS (RUFFNATION/WARNER BROS.)
W.0.E. IS ME (WORLD OF ENTERTAINMENT) FEELIN' SO GOOD
538 JURASSIC 5 {INTERSCOPE/RAWKUS) 1258 |24 JENNIFER LOPEZ (WORK/EPIC}
PLAYA HATER NO MORE
351383 CHICO DEBARGE IRUFFNATION/MOTOWN/WARNER BROS ) 13148130 RUFF ENDZ (EPIC)
3046 2 SOUTHERN HOSPITALITY 1416917 YOU NASTY
LUDACRIS {DISTURBING THA PEACE/DEF JAM SOUTHADIMG) TOO SHORT {SHORTAIVE)
LIAR MS. JACKSON/B.O.B.
37|31 19 PROFYLE (MOTOWN) 15(60] 7 QUTKAST (LAFACE/ARISTA)

| Q Records with the greatest sales gains. © 2001 Billboard/BPI Communications and SoundScan, Inc.

100 NO! NO! NO! (King Pin Station, BMI/DOS, BMI) Chit, BMVEM| Blackwood, BMI) HL/WBM
92 LET'S GET HIGH (WB, ASCAP/Aint Nuthin Gain' On But Funking, 22 OH NO (EM) Blackwoad, BMI/Medina Sound, 55 SO FRESH, SO CLEAN (Orﬁam