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Black Promoters 

Settle with APA 
BY RAY WADDELL 
NASHVILLE-In the latest de- 
velopment in the ongoing saga of 
the Black Promoters Assn.'s 
BPA) $700 million lawsuitagainst 
major booking agencies and con- 

cert promoters, 
asettlementhas 
been reached 
withtheAgency 
forthePeform- 

ng Arts (APA), which will be 
dropped from the suit, 

The suit, first filed Nov. 19, 
1998, on behalf of the BPA (Bill- 
board, Nov. 20, 1998), alleges 
antitrust and civil rights charges 

(Continued on pee 88) 
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Diverse New Breed Of Road Warriors Revitalizes Box Office 
BY RAY WADDELL 
NASH ILLE-The concert industry 
may not have reached the level of the 
late-'70s/early-'80s heyday of arena 
rock, when a good 20 acts were capa- 
ble of doing consis- 
tent headlining busi- 
ness, but most agree 
that whenit comes to 
being a touring force, 
rock is back. 

In the latter half of 
the last decade, a 
common complaint 
among agents and promoters was the 
lack of developmen in rock, a com- 
plaint that has now aded to a degree. 
"There is no quest'on that this is a 
good time for rock music," says Dave 

`Smooth' Songwriting 
Has Thomas In Demand 

BY DEBORAH EVANS PRICE 
NASHVILLE-Successful songwriters often operate in 
somewhat of a creative cocoon, writing solo or with band - 
mates strictly for their next record. Not so with match- 
box twenty front man Rob Thomas. He has emerged as 
one of the industry's most versatile young writers, and his 

recent collaborators include Willie Nel- 
son, Mick Jagger, and country new- 
comers Phil Vassar 
and Holly Lamar. 

Thomas "is like a 

chameleon-he can 
write with anyone," says Evan Lam - 
berg, EMI Music Publishing executive 
VP creative, North America. "He has 

such an affinity for allds kin of music-folk, country top, 
and urban music. I don't think he even sees barriers. We 
label it urban, pop, rock, and he doesn't ever say, 'Give me 
genres of music.' He just wants to be introduced to great 
songwriters. Whenthey get with him, allthebanierslneak 
down-all the age barriers, all the context barriers. 

(Continued on page 8.5) 
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Kirby, veteran rock agent at the 
Agency Group in New York. "The 
genre is rebuilding very nicely." 

This positive rock trend is pro- 
pelled by a varh t;y of factors, includ- 
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ing a strong road -work ethic, large- 
scale exposure of new acts through 
slots on touring festivals like 
Ozzfest, and a testosterone -fueled 
backlash against the popularity of 

teen -pop bands like 'N Sync and 
Backstreet Boys. 

Both classic and mainstream rock 
boast several acts that can sell tickets, 
but even more encouraging t9 the sus- 

tained success of a 
number of newer 
bands, as well as the 
many acts waitingin 
the wings to stake 
their claim atthetop 
of the marquee. 

Proven ticket - 
sellers like Metalli- 

ca, Dave Matthews Band, U2, Pearl 
Jam, Red Hot Chili Peppers, Stone 
Temple Pilots, Lenny Kravitz, 
and the Black Crowes are now 

(Continued on pose 92) 
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Cabaret Sings A New Tune Via 

Teldec's Patricia O'Callaghan 
BY WAYNE HOFFMAN making a guest appearance last 
NEW YORK-When Patricia month with clarinetist Don Byron. 
O'Callaghan floated an operatic But in those few songs, the Canadi- 
note during her per- an soprano cast her 
formance of "Glitter net far and wide, 
and Be Gay," the from a sultry, soulful 
crowd at Joe's Pub rendition of a Stevie 
here put their drinks Wonder tune to a 
down in awed silence. :+ spare and precise 
But moments later, i` A readingofStravinsky 
when she seamlessly tone poem to a haunt - 
shifted gears and ing take on a chant by 
turned the Leonard Henry Mancini. 
Bernstein classic O'Callaghan's 
into a syncopated contributions to 
bossa nova, jaws O'CALrAGHAN Byron's live set 
dropped open. and his attendant Blue Note 

O'Callaghan performed only a album, A Fine Line, might 
handful of numbers at the club, (Continued on page 88) 

Bus Tour Plugs 
DIN Audio 

BY CHRISTOPHER WALSH 
NEW YORK-In an effort to in- 
crease understanding of, and 
enthusiasm for, DVD Audio and 
surround sound, DTS Enter- 
tainment, a label specializing in 
surround sound recordings, is 
promoting a new 
series of DVD 
Audio releases 
with a nationwide bus tour. 

The specially equipped bus is 
visiting electronics and music 
retail stores to demonstrate sur- 
round sound to consumers and 
retail staff The vehicle, which fea- 
tures a 0.1 -channel audio system, 

(Continued on page 84) 
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Boucher To Propose 
C'right Law Modifications 
BY BILL HOLLAND 
WASHINGTON, D.C.-Rep. Rick Boucher, D -Va., 
plans to introduce E -commerce legislation in the House 
of Representatives during this session that would mod- 
ify U.S. copyright law's first -sale provision and allow 
fur the storage of so-called "ephemeral" copies of dig- 
ital content fora short period of time in computers. 

"This is not going to be a (Nap - 
sta. -enabling] bill," Boucher tells 
Billboard. "I've been working on this 
bill for more than a year, and it deals 
with a broad range of issues, includ- 
ing distance -learning networks." 

Although he says the legislation is 
nota "music bill," the changes it pro- 
poses would modify provisions on first -sale and 
ephemeral (short -time storage) digital copies. Record 
labels and music publishers oppose such changes. 

This is the second bill the House lawmaker plans to 
introduce. Last month, Boucher announced he would 
soon reintroduce legislation that would make MP3.com- 

(Continued on page 86) 

HEATSEEKERS 
At the Drive -In `Commands' 

Chart With Grand Royal Set 
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From there to here. It started simply enough. 

A fou -piece band made a splash in their native London, recorded a pair of EPs, 

then poured their souls into a full-length debut. 

As PARACHUTES debuted abroad, its premiere single entered U.S. airspace. 

Station by station, "Yellow" took wing and spread across the states. 

Meanwhile, back across the pond, the album soared on the words of English critics. 

Swept up Mercury, NME, Q and Brit awards and nominations. And sold over a million copies. 

At the year's close, 

ROLLING STONE and SPIN honored PARACHUTES among their top albums of 2000. 

With "Yellow" a major hit at Modern Rock radio and an MTV Buzzworthy video, 

Modern AC then Top 40 began seeking out the glow. 

Come February, ten North American tour dates sold out in a day, 

and the Los ANGELES TIMES heralded the local arrival of 

"a band with the potential to actually lead us into new territory." 

Now, propelled by unceasing dedication, worldwide sales are shooting past 2 million. 

The album is ascending the U.S. charts at an escalating clip, the group is returning 

for an appearance on SATURDAY NIGHT LIVE April 7 and again for a lengthy Spring tour. 

It just keeps growing - all over the globe. 

It's the force of timeless songwriting. 

The draw of honest live performance. The path of an irrefutable talent. 

It's simple. 

It's Coldplay. 

COLDPLAY PARACHUTES - 

The GOLD debut album featuring the hit "Yellow," 
and the future hits "Shiver" and "Trouble." 

Prodoted by Ken Nelson and Coldplay Mixed by Michael H. Brauer for MHB Productions 

Management: Neuwerk Management Q ! Phil Harvey 
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NEW YORK-As the Federal Commu- 
nications Commission (FCC) puts the fin- 
ishing touches on its list of winners of cel- 
lular and broadband spectrum space, the 
losers are complaining that telecommuni- 
cations giants are using small companies 
as pawns in the wireless war in order to 
nab government subsidies. 

The 101 -round auction, conducted Dec. 
12, 2000, to Jan. 26, could best be described 
as a land grab: It awarded large blocks of 
spectrum space that today is used for cell 
phones but tomorrow could power new 
technologies that deliver everything from 
music videos to personal finance informa- 
tion (Billboard, Dec. 23, 2000). Over the 
course of 24 days, the nation's largest 
wireless companies battled with upstarts 
for more than 400 licenses covering New 
York, Los Angeles, Dallas, Boston, and 
nearly everywhere in between. When the 
dust settled, just under $17 billion was 
brought in-money that will go straight 
to the U.S. Treasury, 

Of the 422 licenses auctioned, 170 were 
sold in a closed bidding process, and only 
to entrepreneurs who met the govern- 
ment's standard for small business. Crit- 
ics contend, however, that AT&T, Sprint, 
Cingular Wireless, and VoiceStream side- 
stepped those rules by teaming with cash - 
hungry upstarts anxious for a shotgun 
wedding on the auctioneer's doorstep. 

According to FCC documents, AT&T 
teamed with Alaska Native Wireless to 
win 44 licenses at a price of about $3 bil- 
lion. AT&T owns a 39% stake in the com- 
pany, whose primary coverage area is a 
state known more for polar bears than 
PCS service in New York or Los Ange- 
les-two of its newly acquired markets. 
According to company documents, AT&T 
will pay $2.9 billion, while the balance of 
$260 million will be paid by Alaska Native 
and other investors. A company press 
release touts it as "the largest acquisition 
ever of federal communications licenses 
by a minority -controlled entity." 

Alaska Native Wireless representa- 
tives could not be reached by press time, 
but AT&T Wireless spokesman David 
Caouette says the company abided by all 
FCC regulations. "The stake that we have 
is noncontrolling, and it allows the start- 
up to be well -capitalized and better suit- 
ed for success," he explains. AT&T also 
owns an 8% interest in Dobson Commu- 
nications, which did not win any wireless 
licenses in the most recent auction. 

Not far behind AT&T is Cingular Wire- 
less, whose bidding partner, Salmon PCS, 
won 79 licenses earmarked for small busi- 
nesses. Cingular is a joint venture between 
Bell South and SBC Communications and 
owns 95% of Salmon PCS. Ninety percent 
of the small-business licenses went to com- 
panies with backing of the major telecoms. 

Therein lies the rub with many of the 
losers, who were shut out as round after 
round of bidding led to higher and higher 
prices, and a handful of small companies 
dug deeper into the pockets of the major 
wireless conglomerates. 

Paul Posner, president of Allegheny 
Communications, is reportedly consider- 
ing a lawsuit to block the FCC from 
awarding the licenses. His company, 
although offering as much as $5.656 mil- 
lion for a wireless license, was outbid in 
every round. Posner attempted to block 
the auctions from taking place last Decem- 
ber by asking the U.S. District Court for 
the District of Columbia to issue an injunc- 
tion. It refused, and Posner called the auc- 
tion "a contaminated process." 

"That's a lengthy and expensive under- 

taking. The auction is behind us, and 
we're moving forward," says Leap Wire- 
less International senior VP Dan Pegg. 
The San Diego -based company spent $350 
million to win 22 licenses. For nearly all 
of its winning bids, Leap capitalized on its 
small -company status. 

Although Pegg says Leap Wireless 
was happy with the outcome, it believes 
the FCC allowed its bidding credits sys- 
tem to be taken advantage of. "Big can -i - 

ers, through their affili- 
ates, bought up most of 
the spectrum. The spir- 
it of the agreement had 
originally been intended 
to protect the [small 
companies], when in 
reality over 90% of all 
the spectrum went to 
the big companies or 

their affiliates using big -company 
money." Hit particularly hard, he says, 
are those companies that are trying to 
build a national footprint. 

Fortunately for Leap, company presi- 
dent/C00 Susan Swenson says the auc- 
tion gave it "the opportunity to acquire 
more affordable individual markets that 
fit our business model, rather than filling 
out a national or regional footprint." 
Among the new markets it won are 
Houston; San Antonio; Providence, R.I.; 
and Columbus, Ohio. 

According to the FCC's regulations 
regarding auctions, any company can part- 
ner and still qualify as a small business-as 
long as the said small business retains con- 
trol. "The FCC allows the investment of 
big companies into the small ones, because 
it's a capital -intensive proposition to par- 
ticipate in these auctions, and a lot of these 
smaller companies might have difficulty 
getting financing from banks to facilitate 

PEGS 

their participation," explains a commission 
spokesman. 'The issue for us is who is con- 
trolling the company, and investment does- 
n't necessarily mean control." The FCC 
looks at whether the company controls 
such operations as staffing, policy, facili- 
ties, and finances. 

The FCC is giving the public until 
March 9 to petition it to deny winners 
their bounties. It will then investigate the 
claims and decide whether to award the 
licenses, likely by the summen 

"If you want to throw darts at the rule, 
that's fine. But we're looking for specific 
allegations of why a winning bidder 
should not get the license," says an FCC 
spokesman. "Complaints by unhappy, 
non -winning bidders just to stir the pot 
don't do anything for us." 

Meanwhile, NextWave Telecommunica- 
tions continues to battle the FCC to regain 
its licenses, which made up eight of 10 of 
the licenses in the most recent auction. 
When the company filed for bankruptcy, 
the FCC took its licenses back for re -auc- 
tioning. NextWave is asking the U.S. 
Court of Appeals for the District of 
Columbia Circuit to force the government 
to return the licenses to it. Although the 
company has lost most previous rounds, if 
it is ultimately successful, the most recent 
auction results may be voided. 

The next battle may be in the halls of 
Congress. A number of the largest wire- 
less companies are lobbying to have caps 
limiting the amount of spectrum licenses 
they can hold abolished. "The large car- 
riers are very aggressively moving to 
eliminate those caps, when in fact there 
is no justification to do so," says Pegg. 
The current rules cap a carrier from con- 
trolling more than 45 megahertz of spec- 
trum in an urban area and 55 megahertz 
in a rural community. 

`Roots Music' Hill Is The Star 
Of 4th Annual Rainforest Benefit 

NEW YORK-The impressive roots of 
an annual benefit were definitely show- 
ing as the final lineup for the fourth 
concert to conserve tropical woodlands 
was announced exclusively to Billboard 
this week. 

Noted drummer/songwriter/producer 
Steve Jordan, Smart Sounds' musical 
director, confirmed a stellar "mots music" 
bill for the Tuesday (6) 
show at New York's Bea- 
con Theater that will 
include Jackson Browne, 
BR5-49, Keb' Mo', Levon 
Helm, Dr. John, South - 
side Johnny, Kim Wilson 
of the Fabulous Thun- 
derbirds, Hubert Sumlin, 
Odette, and blues legend 
Clarence "Gatemouth" 
Brown-plus special 
guest Keith Richards. 

According to Jordan, 
the stellar house band 
will feature Willie 
Weeks, Danny "Kootch" 
Kortchmar, Clifford Car- 
ter, Steve "Boltz" Bolton, Larry Taylor, 
and Memphis Horns veteran Jack Hale 
with Jim Horn and Joe Mulherin. Back- 
ground vocalists include Babi Floyd and 
Curtis King. The MC will be actress 
Mary Stuart Masterson. 

"It's gonna be a night of serious 
grooves," Jordan says. "We're gonna 
evoke a feeling that hasn't been stirred 
up for quite some time. With the current 
presidential administration-where 
environmental exploitation looks likely 
to increase rather than decrease-we 
want to shine a light on these abuses. So 
we're Going hack to the roots of the prob- 

lem, its solutions-and 
the kind of music known 
for expressing social 
concerns." 

The Rainforest Al- 
liance-which sponsors 
the yearly concert (Bill- 
board, Feb. 3)-focuses 
on community -based 
conservation, relief ef- 
forts, and environmental 
education around the 
world. The Rainforest 
Alliance also yields such 
unique initiatives as the 
SmartWood program 
(now in its 12th year), 
which provides market - 

based certification for forest and farm 
products and common implements from 
pencils to Gibson Les Paul guitars that 
are grown, harvested, or produced 
according to strict environmental and 
social guidelines. 
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* DINOSAUR vino Deer IKME vIDEO 74 

DVD SALES 
* THE WATCHER VNNEIGAL STWIOS PONE vIDEo 74 

HEALTH 6 FITNESS 
* BILLY BLANKS: TAE -BO WORKOUT VEMURADKTRINTION 75 

MUSIC VIDEO SALES 
* TIMELESS - LAIE IN CONCERT 

BARBRA STREISAND Cowman Eitool[ vom 
66 

RECREATIONAL SPORTS 
* MICHAEL JORDAN TO THE MAX Rao/OM 75 

RENTALS 
* ME, MYSELF F. IRENE FORRI0E0 74 

No. I ON THIS WEEK'S UNPUBLISHED CHARTS 

CLASSICAL 
* VERIN ANDREA BOCEW ANPS 

CLASSICAL CROSSOVER 
* CROUCHING TIGER HIDDEN DRAGON SOUNDTRACK SONY CLAWCAI 

JAZZ 
* PURE JA 

VARIOUS ARRS7S ry: RUNE 

JAZZ I CONTEMPORARY 
* TOURIST ST. GERMAIN RwE NOW 

NEW AGE 
* A DAY WITHOUT RAIN ENYA REMISE 

TRP ILI 1 NRrt 

6 N Warner Bros. Records, presi- 

dent Phil Quartoraro is stepping in 

to run the company after the recent 

departure of chairman/CEO Russ 

Thyret. 

8 Executive Turntable: Helen Mur- 

phy is named executive VP/CFO of 

Warner Music Group. 

14 The Beat: 'Lady Marmalade' 
gets updated by teen singers for 

Moulin Rouge soundtrack. 

14 Tiffany Anders offers a mix of 

country and punk on her Up 

Records debut. 

20 Bexsrawe: FRnn .Inhn rind 

Billy Joel gross more than $4 mil- 
lion in Las Vegas. 

24 Soundtracks and Film Score 

News: Film composer Rachel Pod - 

man makes waves in o male -domi- 
nated genre. 

28 Popular Uprisings: The 

sounds of Bad Boy Joe's Best of 
Freestyle Megamin ill keep dance 

fans moving. 

30 Reviews & Previews: Albums 

from Dave Matthews Band and 

Cheap Trick and the Before Night 

Falls soundhock are in the spotlight. 

35 R&B: bob rolls rut his Farm 

of Nature on BlockgroundNirgin. 

38 Rhythm Section: Janet retums 

to the charts with 'All for You.' 

38 Words & Deeds: (twin Beali 

inks label deal with J Records. 

40 Donee: Ramnanthony teams 

with Kit & Kot for Phah Pussycat's 

wit Life. 

44 Country: Songwriters for Garth 

Brooks pay tribute to him on In The 

Beginning. 

48 Classical/Keeping Score: 

Branford Marsalis takes another 

classical turn with his latest, Cre- 

ation. 

49 In the Spine Bishop T.D. 

Jokes' Dexterity Sounds label bows 

with The Storm Is Over. 

49 Higher Ground: Greg Long's 

Nowis all about gang chances. 

50 Jazz/Blue Notes: A 50 -year - 

old unsolved murder in Los Angeles 

shapes Bob Belden's latest Blue 

Note set. 

51 Songwriters & Publishers: 

Singer/songwriter Bob Halligan bal - 

onces his love for both heavy metal 

and Christian music with multiple 

projects. 

52 Pro Audio: Starte199 oerods 

musicians with es large, informal 

setting. 

REVIEWS & PREVIEWS 

DAVE MATTHEWS HAND: P 30 

54 Latin Notas: Luis Miguel's 

Grammy no-show left the shoals 
Latin performance slot to be filled by 

Christina Aguilero. 

IRI®I®IAL 
58 The Canadian Record Industry 

Assn. remains anxious over 
increased piracy activity. 

62 Hits of the World lIido's Na 

Angel remains No. 1 on the U.K. 

chat. 

13 Alohal MIMIC Pulse r'.amria 

Evora plans to promote new album 
with upcoming tour. 

65 Ruth veteran nuts' and teen 

pop stars' wares ore the rage at this 

year's Toy Foir. 

67 Declarations of Indepen- 

dents: Platinum Entertainment reor- 

ganizes to ovoid sole. 

68 Retell Work' The Hnndlen er 

Co. posts record numbers for the 

third quarter. 

69 Child's Ploy: Kid Rhino 

addresses the age -compression 
issue by tweaking its products and 

marketing plans. 

71 Sites + Sounds: The Napsier 

debate will take center stage at 'The 

Digital Download' conférence in 

Washington, D.C. 

72 Home Video: Twn dlstritwtorç 

accuse Universal Studios Home 

Video of price-fixing and bribery in a 

pending lawsuit. 

EliggaIRE 
79 Server elites show that K- 
hmurs aren't making the connection 

between radio and the Internet. 

81 The Modem Age: Our Lady 

Peace's Raine Moido tolto about the 

positive energy of 'Life.' 

S2 Music Video: AFT is laurich- 

ing its inaugural awards show in 

June. 

henna 
76 Classifieds 

78 Update/Goodwedm: EBay 

plans to auction seven Rymon Lim- 

ited Edition guitars to benefit the 

Opry Trust Fund. 

89 Hot 100 Spotlight: Crazy 

Town hits No. 2 spot with Suety" 
92 Between the Bullets: Grammy 
Awards lead to sales surges. 

CLASSICAL r 
BRANFORD MARSALTS: E. 48 

93 Blllboard.cor: What's online 

this week. 

94 Matée Walsh 

94 Chart Beat. Three singles 

crash the top 10 of the Hot 100. 

94 Homefronl, Chad stag 

changes announced for Billboard. 

Murphy Back In Music As Warner Executive 
BY MATT BENZ 
NEW YORK-Helen Murphy, who 
since September 1999 had been chief 
financial and administrative officer for 
Martha Stewart Living Omnimedia, is 
rejoining the music industry as execu- 
tive VP/CFO of the Warner Music 
Group (WMG). In doing so, Murphy, 
who replaces Jerry Gold, is also reunit- 
ing with WMG chairman/CEO Roger 
Ames, her former boss at PolyGram 
Holding. 

"It's an opportunity to join one of the 
legendary record companies at a very 
opportunistic time," says Murphy, who 
exited PolyGram in 1998 after Seagram 
acquired it and merged it with Univer- 
sal Music Group. 

She acids that she does not yet have 
specific plans for WMG but will work 
with Gold, who will remain about a 
month to assist with the transition. 

Gold was said to have agreed to 
depart WMG following its proposed 

merger with EMI, which was called off 
in January. Gold was unavailable for 
comment. 

Murphy believes that a top priority 
will be to evaluate how WMG can grow 

internationally, which 
would figure promi- 
nently in parent com- 
pany AOL'ISme Warn- 
er's own push into 
international markets. 

"Music is one of the 
most global business- 
es," she says. 

Although she views 
music as "a very microeconomic busi- 
ness"-based on developing relation- 
ships with individual artists-she says 
the years since her departure from Poly - 
Gram have been characterized by a sin- 
gularly macroeconomic event-"the 
explosion of the Internet"-that is 
reverberating throughout the music 
industry. 

MURPHY 

In the short term, AOL Time Warner 
is positioned to offer the music group 
great cross -promotional opportunities, 
Murphy says. Longer -term, once the 
issue of copyrights is resolved, she sees 
the potential for developing nontradi- 
tional distribution methods. 

In joining WMG, Murphy is also 
reuniting with Dawn Bridges, a 10 -year 
PolyGram veteran who last month 
moved from EMI to become WMG's sen- 
ior VP for corporate communications. 

Murphy began her own PolyGram 
career in 1990 as VP for investor rela- 
tions, and in 1992 she became treasur- 
er and senior VP for corporate finance. 
In 1995 she was named worldwide sen- 
ior VP for investor relations and sen- 
ior VP for mergers and acquisitions in 
the U.S. 

From 1986 to 1989, Murphy was a sen- 
ior analyst in the entertainment and 
merchandising sectors at Prudential- 
Bache Securities. 
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The fitle tra from the much -anticipated forthcoming album. 



Grammys Add Pop To Sales WB's Thyret Exits; Quartararo Steps In 
BY ED CHRISTMAN 
and BRIAN GARRITY 
NEW YORE-While the Gram- 
mys boosted sales for a number of 
winners and performers 
on its awards show (see 
Between the Bullets, 
page 92), music merchan- 
disers say that they don't 
expect there to be one 
huge breakaway sales 
winner, as there was last 
year when Santana 
swept the show. 

But music merchandisers do say 
that Steely Dan, which won three 
Grammys, appears to be the big- 
gest beneficiary, with sales of the 
duo's Two Against Nature album 
(Giant) increasing by about 800%. 

According to merchants, U2, 
which won three Grammys and 
performed on the show, also expe- 
rienced a nice sales pop, as did 

Madonna, Radiohead, Macy Gray, 
Faith Hill, Moby, Destiny's Child, 
and Shelby Lynne. 

However, despite the increase 
in sales from Grammy 
winners and performers, 
overall album sales de- 
clined 3.7% to 14.4 mil- 
lion units, from 15.6 mil- 
lion during the same 
week last year. 

Stuart 'Fleming, pur- 
chasing director of 13 - 
unit New York -based 

HMV USA, says that the chain 
experienced upticks on all Gram- 
my titles, including the two Gram- 
my compilations, with Steely Dan 
posting the largest sales gain. But 
Fleming and other retailers are 
not convinced that the albums 
with sales increases will continue 
to benefit from the show. 

(Continued on page 85) 
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Amazon.com Is Offering 
Red Not Album And MP3s 
BY EILEEN FITZPATRICK 
LOS ANGELES-For the first time 
in its 10 -year history, the Red Hot 
Organization will release a title in its 
signature series of AIDS charity 
albums without a major -label affilia- 
tion or traditional retail distribution. 

Since Feb.28, online retailerAma- 
zon.com has offered consumers free 
downloads of tracks from Red Hot + 

Indigo. The album, Red Hot's 13th, 
will be sold exclusively through Ama- 
zon for six months beginning March 
13. "The idea is to do something spe- 
cial in the digital arena," says Red 
Hot spokesman Seth Unger. 

The new album, which can be pre - 
ordered at Amazon for 30% off sug- 
gested list price, is a tribute to Duke 
Ellington and features covers by 
Mary J. Blige; the Roots; Kenny 
Burrell; and Medeski, Martin & 
Wood, among others. In addition, 36 
MP3 tracks from 
previous Red Hot 
titles are also 
available as free 
downloads. 

Unger says the 
charity will evaluate sales atthe end of 
the Amazon exclusive promotion to 
determine whether the title will be 
released at traditional retail. The 
organization would seek a label part- 
ner and distributorifa retail release is 
scheduled. In the past, distribution of 
the Red Hot titles has rotated among 
the major labels. 

Red Hot + Indigo kicked off Ama- 
zon's new download area, which fea- 
tures more than 1,000 authorized 
songe from major and independent 
labels as well as unsigned artists, 
available in the MP3 and Liquid 
Audio formats. Some featured acts 
include Beastie Boys, Pearl Jam, 
Barenaked Ladies, and the Eagles. 

A buy button for the full CD will be 
placed next to each download for 
immediate purchase. 

A majority of the major -label con- 
tent is in the Liquid Audio format, 
which has "time-out" capability. That 
means consumers will beunable to lis- 

ten to a track 30 days after down- 
loading it, according to Amazon group 
product manager Greg Hart. The 
Liquid Audio tracks can also be trans- 
ferred to compatible portable players. 

MP3 tracks do not have time-out 
capacity, but Hart says Amazon will 
remove any MP3 tracks at the 
request of license holders. 

"Song sampling and downloads are 
a great service to our customers, and 
we've seen a40%increase in CD sales 
when either are available," Hart says, 
adding that the company is "setting up 
the building blocks" for a community 
of music fans. New tracks will be 
added periodically to entice consumers 
to keep coming back, he says. 

Amazon first began using free 
downloads to sell CDs in 1999, 
when it offered two tracks from 
Sarah McLachlan's Mirrorball.. The 
tracks currently available are those 

accumulated 
from prior Ama- 
zon promotions, 
as well as new 
ones licensed 
from labels and 

artists. Amazon will also use its 
much ballyhooed personalization 
technology to recommend addi- 
tional downloads to consumers, 
based on past activity. 

The Red Hot Organization receives 
$10 from each sale of the new CD on 
Amazon, as well as proceeds from a 
"virtual tip jar" when a consumer con- 
tributes to the cause, according to 
Unger. The tip jar is a feature of the 
download area that allows consumers 
to leave a gratuity when they listen 
to a song they like. For the Red Hot 
promotion, consumers can make a 
direct contribution without sampling 
any of the Red Hot tracks. Another 
feature of the Amazon free download 
area allows indie bands to upload 
tracks to the site. 

"'Me tip jar is more for the artists 
to get an additional source of revenue 
and the fans to show support for the 
artist," says Hart. When consumers 
leave a tip, the artist receives 70%. 

B O O K S, MUSIC 8 MORE 

amazon.com 

BY MELINDA NEWMAN 
LOS ANGELES-Warner Bros. 
Records Inc. president Phil Quar- 
tararo, who is running the label fol- 
lowing chairman/CEO Russ Thy- 
ret's departure Feb.28, is expected 
to put his stamp on the company as 
quickly as possible. 

"My impression is he's going full 
force ahead," says a source. "He's 
got a great team, and it's a great 
opportunity to do everything he 
can." 

Other sources agree, but they 
note that Quartararo has a limited 
time as the chief. Interscope Geffen 
A&M (IGA) presidentlbm Whalley 
is slated to come in as herd of Warn- 
er Bros. in January 2002, when his 
current contract expires. (Accord- 
ing to sources, Thyret's leaving does 
not affect Whalley's start date. He 
will serve out his IGA contract.) 

Quartararo is also expected to 
have limited powers because of fac- 
tors beyond his control, including 
parent company Warner Music 
Group's mandate to cut 600 posi- 
tions. A number of staffers will 
exercise their option for early 
retirement, while sources say there 
may be layoffs if that number isn't 

achieved tluough other means. 
Sources add that while Quartararo 

is running the company's day -today 
operations, any "radical changes" 
would have to be given the OK by 
Warner Music Group chairman/CEO 
Roger Ames. 

Although Thyret's departure was 
not unexpected, its suddenness 
caught many by surprise. His con- 
tract expired at the end of 2000, and 
despite Ames' efforts to re-sign him- 
at least until Whalley's arrival, if not 
longer-Thyret decided to go. It is 
not known whether Thyret would 
have shared the chairman's position 
with Whalley, as many surmised, or 
would have been given another title. 

"Russ was ready to go," says a 
source. Although people say he may 
have had his feathers ruffled by the 
news that Whalley was coming in, 
they add that Thyret has toyed with 
the idea of leaving for quite some 
time. 

"Russ thinks the world of Tom," 
says a source. "I think he just really 
felt it was time to go. I think he want- 
ed to get through the Grammys and 
support his artists. It would appear 
likely he stayed for that." 

Indeed, Thyret was a strong pres- 

ence at Warner's Feb. 21 post - 
Grammy party, which was also 
attended by Whalley. 

lb stay as a sign of support would 
not be an uncharacteristic move for 
Thyret, whose devotion to the label, 
staffers, and artists was extraordi- 
nary. "Russ is the most special 
human being," says one person who 
worked with him for a number of 
years. "He's alow-key man, but the 
people who know him know how 
special he is." 

Thyret, 55, is a 30 -year Warner 
veteran who started his career at 
the label in 1971 as singles sales 
manager. He was named chair- 
man/CEO of Warner Bros. Records 
Inc.-which includes Warner Bros. 
Records and Reprise Records-in 
August 1995. 

Sources say Thyret will not 
immediately look for another job 
and plans to spend time with his 
family. 

All eyes now turn to Quartararo, 
who has been at Warner Bras. for 
three years. Although Warner Bros. 
has struggled often during Quai - 
tarar o's tenure-the latest releases 
by such acts as R.E.M., k.d. lang, 

(Continued on page 84) 

Non! Stop Takes Off. Jerry Me, president of Famous Artists Agency, and pro- 
ducer Kenny Smoove recently announced the formation of their new label, Non! 
Stop Records, and the appointment of their executive team. The label, which is 

currently in negotiations with several labels for distribution, has already signed 
newcomers Paypa Boyz, Eddie Morris, and Eshia. Shown standing, from left, are 
Samein Johnson, COO; Ade, president; Jeff Wooten, VP of business affairs; Vicky 
Baredi, senior VP; Smoove, CEO; and Skip Slaughter, GM. Seated is Moms. 

Fair Makes Waves At A&M 
BY MELINDA NEWMAN 
LOS ANGELES-With the ink bare- 
ly dry on his contract, new A&M 
Records president Ron Fair is already 
putting his stamp on the labeL 

Among the changes Fair has im- 
plemented since he unofficially came 
aboard A&M several weeks ago are to 
move Samantha Mumba and S Club 7 
from Interscope to A&M, Lisa Loeb 
from Geffen to A&M, and Jordan 
Knight, who had stints at both the 
Farm Club and Interscope, to A&M. 

A&M, which is part of Interscope 
Geffen A&M Records, has been with- 
out its own president since the three 
labels merged in 1999 in the wake of 
the Universal/PolyGram merger. 
Fair's new position was announced 
Feb.26. He comes to A&M afternear- 
ly eight years at RCA --most recently 
as senior VP of A&R-where he 
signed and developed a number of acts, 

including Christina Aguilera and Lit. 
Fair reports directly to Interscope Gef- 
fen A&M chairman Jimmy 'ovine. 

"Ron has an extraordinary song 
sense; he has an extraordinary tem- 
perament with the artists," says !ovine. 

"He fits in fantasti- 
cally; he's exactly 
what I was looking 
foe Iovineaddsthat 
it was"alwaysin the 
back of my mind" to 
name a new A&M 
president, but that 

FAIR "I decided to take 

Other artists on A&M include Boy - 
zone lead singer Ronan Keating, as 
well as longtime A&M stalwarts Sting, 
Sheryl Crow, Bryan Adams, Blues 
llaveler, and Jonny Lang. Fair has also 
signed a male R&B/Latin trio out of 

(Continued on page 84) 

Keith, Womack 

Top ACM Nods 
BY PHYLLIS STARK 
NASHVILLE-Toby Keith and Lee 
Ann Womack topped the nominations 
for the 36th annual Academy of 
Country Music Awards (ACM) with 
six each. Faith Hill scored four, fol- 
lowed by Dixie Chicks, Billy Gilman, 
Brad Paisley, Sons of the Desert, and 
George Strait, with three each. 

Six additional acts scored two 
ACM nominations, which were 
announced Feb. 27 in Los Angeles: 
Alabama, Brooks & Dunn, Sara 
Evans, Tim McGraw, John Michael 
Montgomery, and Jamie O'Neal. 

Keith, who 
records for 
DreamWorks 
Records, is 
nominated for 
entertainer of 
the year, 
album, single, 
top male vocal- 
ist, and video. He is also nominated as 
both the songwriter and performer in 
the song of the year category. Keith 
has never won an ACM Award. 

Womack, an MCA Nashville artist, 
is up for album, song, top female 
vocalist, single, video, and vocal event. 
She previously won an ACM Award 
for best new female vocalist in 1997. 

Hill's nominations are for entertain- 
er; female vocalist, and video, and she is 
nominated in the vocal event category 
with her husband, McGraw. Hill has 11 

ACM Awards to her credit, including 
two previous vocal event wins with 
McGraw, for `It's Your Love" in 1997 
and "Just to Hear You Say That You 
Love Me" in 1988. She was last year's 
female vocalist of the year. 

The ACM Awards show will be 
(Continued on page 93) 
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The Rock n' Roll Hall of Fame inducted. 

would like to congratulate Walter Becker and Donald Fagen 

Winners of 4 Grammy' Awards for their platinum 

Best Engineered Album, Non -Classical 

Best Pop Performance by a Duo Or Group With Vocal 

.STEELx.D 

Produced by 

Walter Becker and Donald Fagen 

www.steelydan.com 
$dt%1iGea Rvnn: 



Blix's Eva Cassidy Gone 

But Far From Forgotten 
BY PAUL SEXTON 
LONDON-In the country that 
nurtured word of her talent after her 
untimely death in 1996, Eva Cassidy 
has gone overground. 

During Cassidy's lifetime, the 
versatile vocalist may never have 
won a broad audience forherfluent 
interpretations of blues, jazz, and 
easy -listening styles, live and on 
record for the Los Angeles indie 
Blix Street. But the recognition of 
her artistry in the British market- 
place-where Cassidy's story has 
been percolating for some years via 
her label's partnership with U.K. 
label/distiibution firm Hot surged 
last week, as the artist became a 

major chart at- 
traction that 
rubbed shoul- 
ders with Dido 
and Limp Bizkit. 

Cassidy's 
Songbird anthol- 

= ogy had already 
CASSIDY sold 150,000 cop- 

ies in the U.K. 
since its release herein August 1998, 
according to Hot, without ever 
appearing on the published top 75 
sales chart. That "secret" success 
was achieved with the enthusiastic, 
almost missionary support of nation- 
al AC/soft-rock broadcaster BBC 
Radio 2, plus the old-fashioned ele- 
ments of wide -reaching word-of- 
mouth and Hot's tireless legwork in 
meeting orders and dealing directly 
with supportive retailers. 

The buzz spread back across the 
Atlantic, where Cassidy has 
become a favorite of online con- 
sumers (especially at Amazon.com), 
contributing to a No. 9 debut for 
Songbird on Billboard's Top Inter- 
net Album Sales chart. Blix 
Street/Hot's subsequent Cassidy 
collection, Time After 7lme, issued 
last year, has sold 80,000 copies in 
the U.K. alone, reports Hot. 

All of that is remarkable 
enough for an artist who never 

even appeared on TV during her 
short life-and obviously could 
play no part in the organic pro- 
motion of her material. But her 
tale has a new British chapter, 
catapulting Songbird into the top 
three. 

Last December, Cassidy's video- 
clip performance of the standard 
"Somewhere Over the Rainbow" 
(included on Songbird) was featured 
on BBC2's adult -oriented TOTP2, 
which airs twice weekly and mixes 
vintage performances from the 
archives ofits venerable parent, 4bp 
of the Pops, with a handful of new 
feature tracks. "Rainbow" became 
the most -requested clip in the pro- 
gram's history; it was rebroadcast in 
late January and caused the album 
to leap 61 places, to No. 33. It 
climbed to No.19 and then 18 in sub- 
sequent surveys before leaping to a 
heady No.3 on the March 3 chart. 

"It's like having a bonfire- 
you're putting wood on it," says Hot 
managing director Martin Jennings 
of the broadcast's cumulative effect 
and the subsequent upswing in 
media attention for Songbird. 
"There's acritical mass, you start to 
get a bit of press [including recent 
feature articles in newspapers The 
Daily Telegraph and Scotsman], 
and it's the old magic momentum." 

TOTP2 series producer Mark 
Hagen says, "I was still getting calls 
about the December screening when 
I put it on again. We've never had a 
response tike it" He notes that there 
was sufficient awareness of Cassidy 
to justify screening the decidedly 
low -resolution clip. The average 
audience for the show's two weekly 
screenings is 4 million million, with 
an all-time peak of 6.6 million. 

"It's a full spread, from small 
children right up, and they're not 
the kind of viewers who'll rush 
into a record shop," says Hagen in 
reference to the enduring impact 
of the screenings. "[The show] is a 

(Continued on page 85) 

RECORD COMPANIES. Helen Murphy 
is named executive VP/CFO of 
Warner Music Group in New York. 
She was chief financial and admin- 
istrative officer for Martha Stewart 
Living Omnimedia. 

EMI Christian Music promotes 
Rick Horne to executive VP/CFO, 
Richard Green to executive VP 
and general counsel; Bonnie 
Campbell to senior VP, informa- 
tion technology; and Scott Hughes 
to senior VP, strategic marketing 
and development and new media, in 
Brentwood, Tenn. They were, 
respectively, senior VP/CFO; sen- 
ior VP and general counsel; VP, 
information technology; and VP, 
strategic marketing. 

Stephen J. Bernstein is named 
GM of AEI Music Latin America in 
Miami. He was VP of business 
development for Cisneros Televi- 
sion Group. 

Carol Della Penna is named VP 

DELLA PENNA 

Williams, U2 Win Multiple Brits 
Craig David, 0-6, Garners Good Will For Performance At U.K Awards 
BY GORDON MASSON 
LONDON-He may have walked 
away from the 2001 Brit Awards 
empty-handed, but the night defi- 
nitely belonged to Wildstar/Telstar 

artist Craig David, 
who was lauded by 
some of the big- 
gest names in the 
music business. 

The 19 -year -old 
received a record 
six nominations- 
best British al- 
bum, best dance 
act, best male solo 

artist, best British newcomer; best 
British single, and best British 
video-but was squeezed out in every 
category, leading him to end his set 
onstage with the lyric, "Six nomina- 
tions but no Brits for CD." 

Despite the disappointment for 
David, who has just signed a deal 
with Atlantic for North America, he 
received public praise from DJ Pete 
Tong-, Sir Elton John, who described 
him as the best singer in England; 

DICKINB 

Guitar Master, 
BY CHRIS MORRIS 
LOS ANGELES-"There is some- 
thing about guitars-maybe some- 
thing magical-when played right 
which evokes past, mysterious, bare- 
ly conscious sentiments, both indi- 
vidual and univer- 
sal," wrote John 
Fahey in How 
Bluegrass Music 
Destroyed My Life, 
a collection of his 
writings published 
last year by the 
Chicago indie label 
Drag City. 

Fahey might 
have been describing his own con- 
templative work, which mined 
antique Delta blues and old-time 
country picking and fused them in a 
dark, transcendent style-which its 

FAHEY 

and U2, which dedicated its song broadcast rights. ITV reported a 33% 
"One" to David and finished it by audience share. 
seguing into his current single, Tony Wadsworth, chairman of 
'Walking Away." the Brit Awards committee, says, 

David's high profile at the awards "We had 8.4 million viewers, and 
show, held Feb. 26 at London's that's before we get our repeat [on 
Earls Court, will undoubtedly help Feb. 28], and ITV 
to boost sales of his album Born to are extremely 
Do It, which has already sold 1.5 ' ' happy. Overall, 
million copies in Britain and anoth- - the numbers are 
er 3 million worldwide. slightly down on 

Commenting on David, Rob Dick- last year, but it's 
ins, chairman of the British Phono- 8% up in the 16-34 age group, which 
graphic Industry, tells Billboard, 'The is our target." 
best thing is to perform on the show Jane Small, director of internation- 
and win an award; the second best is al TV at Eagle Rock, the company 
to perform. Third is to win an award." responsible for international TV sales, 

EMI:Chrysalis' Robbie Williams says, "Seventy countries around the 
took the most honors, with three: best world have taken the feed." 
British male solo artist, as well asbest Commercial M6 in France and 
British single and video for "Rock Italian satellite channel Stream 
DJ." The tally took Williams' Brits sent crews to London to cover the 
collection to a record 12 trophies. spectacle and interview the stars of 

The event was broadcast the fol- the show. 
lowing night, Feb. 27, on the corn- For the first time, cable channel 
mercial ITV network in the U.K and BBC America secured the rights to 
over the next few days by mostofthe broadcast the Brits in the U.S. The 
European countries that secured (Continued on page 84) 

Label Owner John Fahey Dies 
author described as "American prim- of Takoma's releases) and pianist 
itive guitar." George Winston. Fahey himself took 

Fahey, 61, died Feb. 22 in Salem, a very dim view of that genre, and he 
Ore., 48 hours after undergoing Coro- made his feelings known in the title 
nary bypass surgery. of a cacophonous 1997 audio collage, 

As an idiosyncratic, intransigent "On the Death and Disembowelment 
musician and independent -label of the New Age." 
operator, Fahey forged a creative Denny Bruce-who managed 
legacy that had an impact on artists Fahey in the late '60s and early '70s 
as diverse as tradition -oriented fin- and produced his Warner Bros. al- 
gerpickers Leo Kottke, Robbie bums Of Rivers and Religion (1972) 
Basho, and Peter Lang (all of whom and After the Ball ('73)-says, "It's 
recorded for Fahey's Tskoma Rec- hard to describe what his musical 
orda) and latter-day experimental- influences were because they were 
ists like Jim O'Rourke and Loren drawn from everywhere. He really 
MazzaCane Connors. was one of the innovators of tun - 

Fahey was also a formative influ- ings, and he was a remarkable play - 
core on such new age musicians as er who drew from remarkable 
guitarist Will Ackerman (whose sources." 
debut album for his own Windham Fahey was born Feb. 28, 1939, in 
Hill label, Search for the Turtle's Takoma Park, Md. As a boy, he heard 
Navel, emulated the style and look (Continued on page 89) 

EXECUTIVE TURNTABLE 

WALKER 

of publicity for Sony Classical in 
New York. She was senior director 
of publicity for Universal Classics. 

Jeff Walker is promoted to VP 
of publicity and artist development 
for Rounder Records in Cam- 
bridge, Mass. He was national 
director of marketing. 

Gary Marella is named senior 
national director of crossover pro- 
motion for Universal/Motown 
Records in Los Angeles. He was 
senior national director of promo- 
tion for Priority Records. 

MARELLA BRnTON 

Maverick Records names Kymm 
Britton head of media relations in 
Los Angeles. Maverick Records 
also names Berko to the A&R staff 
in Los Angeles. They were, respec- 
tively, senior director of publicity at 
MCA Records and a member of the 
A&R staff at Giant Records. 

Jon Sidel is named head of rock 
A&R forJcor Records in Los Ange- 
les. He was senior A&R executive 
for Interscope Records. 

Arista Records promotes Cheryl 
Broz to regional promotion direc- 

BERKO SIDEL 

tor, West Coast, in Los Angeles. 
Arista Records also names Ivette 
M. Mares director, film and televi- 
sion music licensing, in Los Ange- 
les. They were, respectively, 
regional promotion director and 
director of business affairs for Uni- 
versal Music. 

PUBLISHERS. Linda Newmark is 
promoted to senior VP of acquisi- 
tions for Universal Music Publish- 
ing in Los Angeles. She was VP of 
acquisitions. 

BROZ NEWMARK 

Toye Kates Jr. is named A&R 
manager of R&B for the Westwood 
Music Group in New York. He was 
president of T.I.&L Associates. 

RELATED FIELDS. Jack Sussman is 
promoted to senior VP of specials 
for CBS Entertainment in Los 
Angeles. He was VP of specials. 

Andrew Adler is promoted to 
manager of royalty compliance for 
Wlodinguer, Erk & Chanzis in New 
York. He was senior auditor. 
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Blake Babies Make A `Blessed' Return 
Zoi/Rounder Issues Reunion SetA Decade After lito's Last Album 
BY WES ORSHOSKI 

Blake Babies drummer Freda 
Love says it was "laughably comfort- 
able" recording God Bless the Blake 
Babies, the trio's first album in a 
decade. "It cracked us up a couple of 
times that it felt like no time had 
passed. It felt exactly the same." 

Love says it was a surprise that the 
making of God Bless was so pleas- 
ant-especially considering that fric- 
tion within the trio played a major 
role in its early -'90s breakup. 

"Playing with them is like riding a 
bike now," says singer/bassistJuliana 
Hatfield. "It feels so natural. It was 
like all the chemistry that we had 
before but without the tension." 

In fact, the self -financed God Bless 
-due March 6-proved easier to pull 
together than the band itself, which 
is rounded out by guitarist John 
Strohm. With each member living in 
different states-and with Strohm 
and Love finishing college degrees 
they put off shortly after forming the 
group in 1986 in Boston-the project 
was delayed for a year until all three 
could find time to record. 

That time came in December 1999, 
during Strohm's and Love's Christ- 
mas vacations from classes. Having 
already exchanged song ideas on tape 
by mail, the band set aside 10 days to 
record in Bloomington, Ind., where 
Strohm lived for years and where 
Love still resides with her family. 

At the controls for God Bless was 
Paul Mahern, engineer of the Blake 
Babies' last set, 1991's Rosy Jack 
World (Mammoth). Each band mem- 
bercontributed two songs apiece, and 
they co -wrote the remainder together, 
except for the Evan Dandy/ Ben Lee - 
penned tune "Brain Damage," a 
Dando/Hatfield duet. (The trio's own 
songs are published by Juliana Hat- 
field Music/Zomba Songs, BMI; Ulti- 
mate Loophole Music, BMI; Deep 
Dark Music, ASCAP.) 

Although low on time and money, 

the Blake Babies finished the album 
with material to spare. But the trio 
waited several months for a label to 
accept the album under its three con- 
ditions: that the project be a one-off, 
that the group be reimbursed for the 
recording costs, and that the band 
retain rights to the album's future 
international release. 

Zoe/Rounder issued Hatfield's past 
three solo discs, and Rounder Rec- 
ords Group GM Paul Foley says the 
label spent much of last year trying 
to secure God Bless, which he hopes 
will further raise Rounder's profile 
beyond roots music to mainstream 
pop. Retail interest has been encour- 
aging, especially from the 22 -store, 
Boston -area chain Newbury Comics, 

MAKE BABIES 

where a buzz seems to be building, ac- 
cording to VP of music Beth Dube. 

"People are excited and a little curi- 
ous to see what the Blake Babies have 
turned into over the years," Dube 
says. "They still get a lot of airplay 
and are supported by all kinds of re- 
tail, clubs, college kids, and beyond." 

The Blake Babies were spawned 
from the same early alt -rock scene 
that yielded the Pixies, the Lemon - 
heads, Throwing Muses, and Buffalo 
Rim. Yet Love never felt lake the band 
was that popular, until just before the 
end. "On our last couple of tours, I 
started seeing more people coming to 
shows and sensing a real interest in 
the band," she says. "It's sad that the 
band was falling apart just as things 

were starting to cook around us." 
Strohm and Love eventually made 

plans to leave Boston and return home 
to Bloomington, where they would 
later form Antenna together and, sep- 
arately, Velo -Deluxe and the Myster- 
ies of Life, respectively. Hatfield acted 
on her desire to launch a solo career, 
which spawned the quirky pop hits 
"Spin the Bottle" and "My Sister." 

Up until the moment Love phoned 
Hatfield and Strohm with the new 
Blake Babies idea, Hatfield had 
"thought about [a reunion] zero times," 
she says. "I was still involved in my 
own thing." But Love was excited by 
seeing a recent Hatfield solo show, and 
by then, both Hatfield and Strohm 
were ready for something new. 

Despite their various ongoing solo 
ventures, the Blake Babies project is 
going so well on the second go -round 
that the trio is touring to promote God 
Bless. Ramanae of Love and Strohun's 
school schedules, the tour will be brief, 
keeping mostly to the East Coast. The 
jauntwiaps March 17 in Austin,lèxas. 
West Coast shows maybe added later 
this year. (The band is booked by the 
North Hampton, Mass. -based Leg- 
ends of the 21st Century.) 

In the meantime, Loveandherhus- 
band, Jake Smith, are looking for a 
new label to issue their new Mysteries 
of Life record, since they've parted 
ways with RCA. Hatfield, meanwhile, 
is worldngon her next solo set, which 
she says is an extension of Beautiful 
Creature, one of two Hatfield discs 
Zoë released last year. Strohm is also 
working on his latest solo project, 
which he hopes to have out by spring. 

Beyond God Bless, the clear-eyed 
Strohm says the tour will be a good 
indication of things to be-or not to 
be-for the Blake Babies. "We're 
traveling in a van," he says. "We don't 
want to be in debt to the label orany- 
one. Juliana is certainly cutting back 
from what she's used to. But well find 
out if this thing's gonna really fly." 

Un Columbia/legacy 
BY RICHARD HENDERSON 

With its new -model takes on bor- 
der -town h sllarls and fiesta classics, 
Tex-Mex supergroup Los Super 
Seven-comprising Los Lobos' 
David Hidalgo and Cesar Rosas, 
Rick Trevino, Flaco Jimenez, Joe 
Ely, Ruben Ramos, Joel José Guz- 
man, and the late Freddy Fender- 
took a rootsy American regional 
style to a new, national audience via 
its 1998 BMG Nashville debut, bag- 
ging a Grammy in the process. 

A reconfigured version of Los 
Super Seven returns March 13 with 
the Columbia/Legacy album Canto, 
whose songs can be 
traced to far-flung 
corners of the La- 
tin diaspora-in- 
corporating Cuban 
and South Ameri- 
can influences a- 
long with the 
group's signature 
Tejano sound. 

In summing up his affection for 
Canto, country singer/guitarist 
Trevino describes the ideal audi- 
ence for his collective's musical 
adventure. "The new record ex- 
pands on the basic three -chord song 
structure with jazz and Cuban 
styles, so it's a little more sophisti- 
cated-could be that's why I like it 
more. Then again, I don't think just 
hardcore Tejano fans bought Los 
Super Seven. I think people who 
simply love music bought it." 

Los Super Seven developed out 
of a series of informal gatherings 
held at a favored Austin, Texas, 
restaurant called Las Manitas, 
according to Steve Berlin, Los 
Lobos' sax player who produced 
both Los Super Seven's first 
album and Canto. 

"There was Rick, Joe, Freddy, 
and Flaco-whoever was in town 

LOS SUP ER SEVEN 

Los Super Seven Regroups 

's `Canto' 
would hang out and play," Berlin 
says. "Dan Goodman [who would 
become the collective's executive 
producer and de facto representa- 
tion] thought it was cool and called 
to see if I was interested in pro- 
ducing a record around those 
evenings, but also involving the 
guys in my band. The first record 
was East L.A.-meets-Austin in con- 
cept. It was done in a week, and 
everybody enjoyed the hell out of 
it. Then, we were lucky enough to 
win a Grammy." 

Articulating the fundamental dis- 
tinctions between Los Super Seven 

and Canto, Berlin 
reflects, "For the 
first record, there 
weren't huge ex- 
pectations. BMG 
didn't see any mar- 
ket outside of 
America for the 
music. They were 
good and gave us 

what we needed to get the job done, 
but there was no international plan. 
I could understand, as we'd made an 
eclectic record à la the Traveling 
Wilburys that didn't fit in a niche. 

"For Canto, we had the backing 
of Sony and, more important, Sony 
International," Berlin continues. 
"While on vacation in France, I 
heard Manu Chao's Clandestino, 
which wasn't rock or pop and was 
kind of all over the place. Being in 
France and hearing a record in 
Spanish that was so popular had 
me thinking that perhaps a Los 
Super Seven record could be made 
the same way. Such an album 
wouldn't necessarily be so closely 
allied with Tex-Mex. It could have 
a broader vision." 

To complement a few of the 
players returning from the first 

(Continued on page 86) 
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Congratulations to our Grammy Winners for 2001. 

STEELY DAN 

Two Against Nature 

* Album of the Year 

* Best Pop Vocal Album 

"Cousin Dupree" 

* Best Pop Performance By A Duo 

or Group With Vocal 

U2 (PRS) 

"Beautiful Day" 

* Record of the Year 

* Song of the Year 

* Best Rock Performance By A 

Duo or Group with Vocal 

D'ANGELO 

"Untitled (How Does It Feel)" 

* Best Male R&B Vocal 

Performance 

Voodoo 

* Best R&B Album 

DESTINY'S CHILD 

"Say My Name" 
* Best R&B Performance By A 

Duo or Group with Vocal 

* Best R&B Song 

DR. DEE 

"Forgot About Dre" 
* Best Rap Performance ByA 
Duo or Group 

* Producer of the Year, Non -Classical 

PEPE AGUILAR (SACM) 

Por Una Mujer Bonita 

* Best Mexican/Mexican-American 

Album 

TOM BEE, DOUGLAS SPOTTED EAGLE 

Gathering of Nations Pow Wow 

* Best Native American Music Album 

BEENIE MAN (PRS) 

Art and Life 

* Best Reggae Album 

BROOKLYN TABERNACLE CHOIR 

Carol Cymbala, Choir Director 
Live - God Is Working 
* Best Gospel Choir or Chorus 

Album 

JOHNNY CASH 

"Solitary Man" 

* Best Male Country Vocal 

Performance 

LASHAWN DANIELS 

"Say My Name" 

* Best R&B Song 

DEFTONES 

"Elite" 
* Best Metal Performance 

BRIAN ENO (PRS) 

DANIEL LANDIS 

"Beautiful Day" 

* Record of the Year 

Foo FIGHTERS 

"There Is Nothing Left To Lose" 

* Best Rock Album 

EMMYLOU HARRIS 

Red Dirt Girl 
* Best Contemporary Folk Album 

JOE JACKSON (PRS) 

Symphony No. I 

* Best Pop Instrumental Album 

LENNY KRAVITZ 

"Again" 
* Best Male Rock Vocal 

Performance 

LA LEY (SCD) 

Uno 

* Best Latin Rock/Alternative 

Album 

MICHAEL MANCINI 

"Who Let The Dogs Out" 
* Best Dance Recording 

BRANFORD MARSALIS 

Contemporary Jazz 

* Best Jazz Instrumental Album, 

Individual or Group 

MARY MARY 

Thankful 
* Best Contemporary Soul 

Gospel Album 

VINCE MENDOZA 

Both Sides Now 

* Best Instrumental 

Arrangement Accompanying A 

Vocalist(s) 

METALLICA 

"The Call of the Ktulu" 
* Best Rock Instrumental 

Performance 



i 

JO
N

I 
M

IT
C

H
E

LL 

B
oth S

ides N
ow

 

* 
B

est T
raditional P

op V
ocal 

A
lbum

 

R
A

N
D

Y
 N

E
W

M
A

N
 

"W
hen S

he Loved M
e" 

(from
 T

oy S
tory 2) 

* 
B

est S
ong W

ritten F
or A

 

M
otion P

icture,T
elevision or 

V
isual M

edia 

R
O

B
E

R
T

 N
IC

H
O

LS
 

D
A

V
E

 
R

U
S

S
E

LL 

T
w

o A
gainst N

ature 
* B

est E
ngineered A

lbum
, 

N
on -C

lassical 

PE
T

R
A

 

D
ouble T

ake 

* B
est R

ock G
ospel A

lbum
 

T
IT

O
 

P
U

E
N

T
E

 

M
asterpiecelO

bra M
aestra 

* B
est S

alsa A
lbum

 

R
A

D
IO

H
E

A
D

 (P
R

S
) 

K
id A

 

* B
est A

lternative M
usic A

lbum
 

D
IA

N
N

E
 

R
E

E
V

E
S

 

In T
he M

om
ent- Live 

In C
oncert 

* B
est Jazz V

ocal A
lbum

 

T
IM

 
R

IC
E

 (P
R

S
) 

G
U

Y
 

B
A

B
Y

LO
N

 

A
ida 

* B
est M

usical S
how

 A
lbum

 

R
ID

E
R

S
 

IN
 T

H
E

 
S

K
Y

 

W
oody's R

oundup F
eaturing 

R
iders 

In T
he 

S
ky 

* 
B

est M
usical A

lbum
 for C

hildren 

M
A

R
K

 
D

. S
A

N
D

E
R

S
 

"I H
ope Y

ou D
ance" 

* 
B

est C
ountry S

ong 

R
IC

K
Y

 S
K

A
G

G
S

 A
N

D
 K

E
N

T
U

C
K

Y
 

T
H

U
N

D
E

R
 

S
oldier of the C

ross 

* 
B

est S
outhern, C

ountry or 

B
luegrass G

ospel A
lbum

 

O
LG

A
 T

A
N

O
N

 

O
lga V

iva,V
iva O

lga 
* 

B
est M

erengue A
lbum

 

T
H

E
 T

E
M

P
T

A
T

IO
N

S
 

E
ar -R

esistible 

* B
estT

raditional R
&

B
 V

ocal 

A
lbum

 

M
A

R
K

 W
ILD

E
R

 

Louis A
rm

strong:T
he C

om
plete 

H
ot F

ive and H
ot S

even 

R
ecordings 

* 
B

est H
istorical A

lbum
 

W
H

E
R

E
 M

U
SIC

 B
E

G
IN

S' 
M

arilyn B
ergm

an 
P

resident &
 C

hairm
an of the B

oard 

w
w

w
.oscap.com
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Tiftaoy Anders Delivers Her `Gift' 
Up Records Disc Mixes Country, '60s, Post -Punk Influences 
BY JULIE TARASKA 
NEW YORK-Tiffany Anders' de- 
but, Funny Cry Happy Gift, is the 
first -ever record produced by Polly 
Jean Harvey, and it features drum 
parts laid down by Anders' old 
friend J Mascis. Yet the project, due 
March 20 from Up Re- 
cords, transcends the 
styles of its contributors, 
establishing Anders as a 
songwriter/guitarist of 
exceptional promise. 

The album's most 
striking element is the 
26 -year -old Anders' 
voice, which is simul- 
taneously lush and 
reedy. It's the vocal 
style heard on old country records 
but crossed with a folk singer's 
awareness of words and their 
rhythm. The effect is heightened 
by the sparseness of Anders' 
music-the songs ebb and flow 
around her acoustic guitar play- 
ing-and by her lyrics' sketches of 
love gone wrong. 

Anders, who spent most of her 
teenage years in the Echo Park 
section of Los Angeles, doesn't 

find her music's country over- 
tones incongruous. "L.A. has a lot 
of wide-open spaces, and there 
are some rural places," she says. 
"Plus, there are groups like the 
Flying Burrito Brothers and all 
of these '60s country bands from 

the area." 
She cites Neil Young 

as an influence, as well 
as such '60s bands as 
Love, the Byrds, and 
Buffalo Springfield. But 
she also favors post - 
punk acts like Redd 
Kross, the Gun Club, 
Dinosaur Jr, and Sylvia 

ANDERS Juncosa. In fact, at 17, 
Anders made her re- 

cording debut singing backing 
vocals on Dinosaur Jr's classic 
Warner Bros. disc Where You Been. 
She had made the acquaintance of 
Mascis-then the band's front 
man-three years earlier, after he 
responded to a fan letter from her. 
They became pen pals and eventu- 
ally good friends. Anders' enthusi- 
asm for his music also helped per- 
suade her mom, director Allison 
Anders, to let Mascis score the 

Vai's Favored Nations Captures 

CaMton/luNatherlicc In Japan 
BY CLAY MARSHALL 
LOS ANGELES-On a joint tour of 
Japan in 1998, famed guitarists Steve 
Lukather and Larry Carlton record- 
ed a performance in Osaka, a city that 
Carlton says has some of the most 
loyal fans in the world. What they 
played is what you get on No Substi- 
tutions, a live album that Lukather 
says is "all non -fixed." 

Theloose,instrumental set, due 
March 20 from 
Favored Nations, 
features five 
songs, including 
performances of 
Carlton's "Room 
335" and "(It Was) 
Only Yesterday." 
It also includes a 
14 -minute, set - 
opening rendition 
of "The Pump," 
popularized by Jeff Beck 

"Were both out of each other's nor- 
mal arenas," Lukather says. "We both 
came together and created something 
that we normally wouldn't do by our- 
selves. You can hear us having fun on 
the record you can hear the smiles 
on our faces." 

Carlton says the idea for the tour 
originated after discussions with 
Japanese bookers. "They want me to 
come back every year, but they kept 
reminding me, 'Do something differ- 
ent next year,'" he says. "Somehow 
Luke's name came up, and I said, `Now 
that would be fun.' We had exchanged 
some tapes of tunes we might want to 
do and went over with no rehearsal" 

CARLTON, LEFT, AND LUKATHER 

Lukather, a longtime member of 
Ibto, says the invitation was flatter- 
ing. "I jumped at the honorofplaying 
with my favorite guitar player." The 
monthlong tour featured two shows a 
night. "After the first week, it was set- 
tled into this total groove," Carlton says. 
"Luke and I started saying, 'Man, we 
oughta record this. Even if it's just for 
ourselves, we gotta capture this.'" 

Favored Nations chief (and star 
guitarist himself) 
Steve Vai heard a 
tape and "just 
flipped out," 
Lukather says. 
Interested in re- 
leasing it, Vai then 
mixed the record 
with Lukather. 
"There's no wank- 
ing going on," Vai 
says. "Their ap- 

proach to expression on an instrument 
is unique to what they do." 

Vai believes the album, which 
fuses jazz, blues, and rock, fills a 
"musician -oriented" niche he wants 
the label to serve. "This kind of 
music, it's evergreen," he says. 
"There's an audience that really 
craves it. It's hard to find some- 
times, but branding the label as a 
place you can hear quality record- 
ings by brilliant musicians is hope- 
fully going to draw traffic to it." 

In March, Carlton and Lukather 
will embark on a world tour in sup- 
port of No Substitutions, including a 
stop at the Hollywood Bowl during 
this summer's JVC Jazz Festival. 

soundtrack to the elder Anders' 
1992 breakout motion picture, Gas 
Food Lodging. (He also played a 
small part in the film.) 

After high school, Anders 
moved to Seattle, where she found 
work singing and playing organ on 
albums by erstwhile Minuteman/ 
fIREHOSE bassist Mike Watt, 
Dinosaur Jr member Mike John- 
son, and electronic -music experi- 
mentalist Boyd Rice. In 1998, she 
moved to New York and released 

(Continued on page 24) 

Knight Grooves. Gladys Knight, seated, is flanked by producer Shep Crawford, 
right, and actor/singer Jamie Foxx in the studio while recording the tune "I Wanna 
Be Loved." The track features Foxx singing with Knight, and it appears on her new 
MCA disc, At Last. 

Four Artists Redo 'Lady Marmalade'; 
Kid Rock In Studio; Metallios Bass -less 

VOULEZ-VOUS? "Lady Marmalade," the fab- 
ulous 1974 LaBelle hit that taught many of us 
our first bit of French, has been redone by 
Christina Aguilera, Lil' Kim, Mya, and Pink. 
The new version, which will be released to radio 
in early April, will be featured on the Moulin 
Rouge soundtrack, which comes out April27 on 
Interscope. All four women will shoot a video 
for the new song in mid -March. The track was 
produced by Missy Elliott and Rockwilder. 

ROCK ON: Kid Rock is 
hard at work on his new 
album. Having just gone 
through a nasty breakup, 
Rock says he's written all his 
"Fuck you! Get out of my life 
songs" for the Top Dog/ 
Lava/Atlantic album and is 
now working on other mate- 
rial for the project. 

Asked if the songs are 
about model James King, 
from whom he recently split, he says only, "I'm 
not saying who they're about. I don't want to 
get sued." 

One female he remains nuts about and wants to 
work with is Sheryl Crow. "I've talked with her, 
and I hope to write with her for this record or for 
anything," he says. "There are a few artists I 
really want to work with, and she's one of them." 

He's already written with or for some of his 
musical heroes. "I've been writing with Hank 
Williams Jr., who's like my second dad," Rock 
says. "I also wrote a song for George Jones, 
and I'm waiting to see if they accept it." 

Rock also appears on Willie Nelson's forth- 
coming Island/Def Jam album, The Great 
Divide, on a song called "Last Stand in Open 
Country," written by Bernie Tenpin and the 
album's producer, Matt Serletic. 

KEEP WAITING: Metallica, which nabbed its 
seventh Grammy Feb. 21, is in no hurry to rush 
back into the studio, drummer Lars Ulrich 
says. First, the band has to find a replacement 
for bassist Jason Newsted, who left a few 
months ago. According to Ulrich, "we haven't 
even thought about finding a new bassist." 

GIVE IT A REST: While Jill Scott notes that 
she's been "enjoying the ride" that accompanied 
her Grammy nomination for best new artist, she 
says she's just about ready for her life to calm 
down a little. "I haven't had the time or chance 

to consume and digest the world around me 
lately," she says. "I miss writing. I have a lot 
brewing inside, and I'm ready to let it loose." 

Scott, who can also be heard on Bootie & 
the Blowfish front man Darius Rucker's 
forthcoming solo project, already has a work- 
ing title for her next Hidden Beach/Epic 
project-Brown Baby Lullabies-which she 
coyly describes as "not necessarily being just 
for children." 

by Melinda Newman 

WE ARE FAMILY: Al- 
though rumors of Beyoncé 
Knowles' plans to fly solo 
from Destiny's Child (who 
snagged two Grammy tro- 
phies, including best pop 
vocal performance by a duo 
or group) continue to swirl, 
the vocalist and budding 
tunesmith says she is confi- 
dent that all gossip will come 
to a halt after the May 

release of the act's new Columbia collection, 
Survivor. 

"The truth is that we've never been stronger 
as a group," she notes, adding that the set not 
only is marked by more potent material but 
"also shows each of us getting to sing lead. 
We're like sisters, and there's nothing like sis- 
ters coming together and singing. Nothing will 
ever stop us from doing that." 

WHO SAYS YOU CAN'T GO HOME AGAIN? 
Seven Mary Three, which had its biggest suc- 
cess with 1995's American Standard on Mam- 
moth Records, is back on that label. 

As you may recall, American Standard, which 
sold 1.3 million units, according to SoundScan, 
came out on Mammoth during the label's joint 
venture with Atlantic. The next two albums 
came out on Atlantic proper (although they still 
carried the Mammoth logo), and the group saw 
its sales drop precipitously, although it contin- 
ued to have some success at rock radio. Rock 
Crown, released in 1997, sold 260,000 units, 
while 1998's Orange Avenue sold 100,000. 

Mammoth, which is now wholly owned by Dis- 
ney's Buena Vista Music Group, is preparing a new 
album by the band. Produced by Neal Avron, it is 
slated for a summer release. First single "Wait" 
will go to rock and modern rock radio in April. 

Assistance in preparing this column was pro- 
vided by Larry Flick in New York. 
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Artists & Music 

Sheik's Collaboration With Playwright Yields Nonesuch's `Phantom Moon' 
BY DANIEL JENKINS 
SAN FRANCISCO-When New 
York playwright Steven Sater ap- 
proached Atlantic singer/songwriter 
Duncan Sheik to write music to his 
lyrics, neither expected the result to 
become a full-fledged recording. 

The two met at Soka Gakkai Inter- 
national, a Buddhist organization, 
and quickly hit it off. "I went to chant 
with him," says Sater. "It was one of 
those rare meetings where you end 
up talking for four or five hours." 

Due March 20 from Nonesuch 
Records, the eventual Sheik/Sater 
collaboration-Phantom Moon- 
stands as a major departure from 
Sheik's previous Atlantic releases, 
Duncan Sheik and Humming. 

Sheik notes, "Steven wrote a song 
lyric for the play Umbrage and gave 
it to me, asking if I'd like to set it to 
music. I'd never written music to 
other people's words, but I thought 
I'd give it a shot." 

Sater-who won a Steppenwolf 
New Play Contest award for 
Umbrage-had also never written 
songs with anyone else before. "I'd 
had great relationships with direc- 
tors and editors," he says, "but I'd 
never had a co -creator." 

Their initial teamwork-which led 
to a pair of Sheik/Sater songs being 
incorporated into the play-moved 

the pair into new creative territory. 
"It was a bit of a windfall for me," 
Sheik says. "Steve was constantly 
faxing material to me. I'd have some 
notes in my head, or I'd think of some 
idea, and there'd be a fax waiting for 
me. I was able to create quickly with- 
out any torture." 

Once Sheik completed more than a 
dozen songs, he realized that he had 
the makings of an album. "Well, this 
is a recording," he told himself. "I 
should just put it out myself." 

Sheik brought the demos to Ron 
Shapiro, executive VP/GM of 
Atlantic. The new color to Sheik's 
work was no surprise to Shapiro, who 
had long thought the artist would end 
up doing film scores. "I'm always 
impressed and moved by Duncan's 
work," he says. "It has gorgeous, lush 
melodies and great instrumentation. 
It's very sonically rich." 

Shapiro felt the project could ben- 
efit from the involvement of Atlantic - 
associated label Nonesuch, from both 
a creative and marketing standpoint. 
"I'm a huge fan of Nonesuch and have 
great respect for [Nonesuch presi- 
dent] Bob Hurwitz," he says. "No 
[other] record company is so adept at 
marketing music with little or no 
radio support." 

Upon hearing the material, Hur- 
witz shared some of Shapiro's excite- 

ment. "I felt that the quality of writ- 
ing was not too far from the mark," 
he says. "It had a certain sound that 

SHEIK 

could appeal to an adult audience 
while not alienating Duncan's 
younger, more pop -oriented follow- 
ing." 

Phantom Moon teams Sheik as 
producer with engineer/mixer Kevin 
Killen (U2, Peter Gabriel, Tori Amos) 
and associate producer Tommy 
Krasker (Audra McDonald, Adam 
Guettel). "I was so pleased when it 
turned out that Nonesuch was inter- 
ested in working with me," says 
Sheik. "Tommy Krasker and Bob 
Hurwitz had a huge effect on the final 
sound." 

Sonically, Phantom Moon also 

reflects Sheik's appreciation for the 
work of art -pop singer/songwriter 
David Sylvian, Talk Talk's Mark Hol- 
lis, and Nick Drake-an artist whose 
sound is more ubiquitous now than 
ever. "Listening to Nick Drake's 
Pink Moon certainly had an influence 
on me," Sheik says. "I mean, my 
album is called Phantom Moon, so 
I'm not trying to hide it." Still, "it's 
not really a folk record," he adds. "It 
has more of a composed feel to it." 

Both Talk Talk and Sylvian began 
in the world of synth -pop but "later 
exchanged electronic music for some- 
thing simpler," Sheik continues. "I 
consider their later works to be sem- 
inal recordings of great beauty that 
I refer back to for inspiration. Nick 
Drake also took his music to its fur- 
thest point of subtlety." 

Because Phantom Moon is largely 
an acoustic project with Sheik in the 
role of composer, Nonesuch has plans 
to market the album not only to his 
existing fan base but also to the typ- 
ical Nonesuch, adult consumer. 

"Because we have history and data 
on Duncan's prior Atlantic releases, 
it helps us to craft a plan that 
addresses his core fans; says Peter 
Clancy, VP of marketing for None- 
such. "Added to this would be the 
kinds of initiatives that we undertake 
on Nonesuch projects-such as con- 

sumer ad partnerships with key 
retailers in upscale publications- 
that we hope will attract a new audi- 
ence." 

Clancy considers press to be a crit- 
ical component and hopes to launch 
the record with early editorial cover- 
age in publications from Entertain- 
ment Weekly to Utne Reader. 

A promotional single of the track 
"A Mirror in the Heart" shipped Jan. 
29 to triple-A and college stations. 
The track has also been placed with a 
service that will play the song before 
preview trailers in thousands of 
movie theaters nationwide. 

A Phantom Moon tour is sched- 
uled to begin April 11 in Minneapo- 
lis. It will continue through May and 
cover most of the key markets, 
including New York in late April. 
Sheik's artist Web site will also re- 
launch in time for the release. 

Shapiro says he is confident that 
Sheik's manifold talents will acquire 
new fans. "There are very few young 
artists today who can do everything 
he can do-[as a] writer/ 
producer/singer-and co -exist simul- 
taneously in an MTV world." 

But Sheik says Phantom Moon 
isn't about commercial success. "It 
was never made with any regard for 
media outlets. I wanted to make this 
for its own sake." 

Image Entertainment 
Proudly Congratulates Our 2001 GRAMMY® Winners and Nominees 

STEELY DAN: TWO AGAINST NATURE 

PETER FRAMPTON: LIVE IN DETROIT 

DON HENLEY: LIVE INSIDE JOB 

THE CHIEFTAINS: WATER FROM THE WELL 

...and a special congratulations to THE WHO, recipients of this year's Lifetime Achievement Award. 

Qmi) 
2001 Inmge Entertninmen! Inc. Coming this summer THE WHO: 
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Artists & Music 

After Decade -Long Break, Georgia's Love Tractor Back In Gear With Razor & Tie 
BY PHILIP VAN VLECK 

"We used to read these articles 
in the music press that said Love 
Tractor had broken up in such -and - 
such a year," the band's Mark Cline 
says. "And we were always going, 
'We never broke up.' We're just like 
Kraftwerk, you know. It takes a 
long time for that cake to rise." 

For those who think the Athens, 
Ga. -based Love Tractor split up 

long ago, band members Armistead 
Weltford, Mike Richmond, and Cline 
simply took a 10 -year break. Now 
break time is over. 

Love Tractor's new album, The 
Sky at Night, will be released March 
20 by Razor & Tie, and it marks the 
return of an eccentric but highly 
musical outfit that rode to success 
in the '80s on the Athens wave that 
propelled the likes of R.E.M. and 
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LOVE TRACTOR 

the B -52's to prominence. 
"What happened to us at the end of 

the '80s was that we'd spent so many 
years on the road, and the prospect of 
spending more time on the road just 
flogging a beast we didn't create was 
daunting," Cline explains. "We'd 
started as this little weird art band, 
and all ofa sudden we found ourselves 
with roadies, management, record 
labels, agencies. People were telling 
us, 'You can't do this, you can't do that, 
it won't make any money.' We found 
ourselves in that situation, when the 
only thing we liked doing was writing 
and recording." 

Cline, Richmond, and Wellford had 
arrived at a career impasse. They 
agreed that they needed to step back 
from the music business and redis- 
cover the vibe that had inspired them 
in the first place. But it took a lot 
longer than they had anticipated. 

"We took some time off, maybe 
six or seven months, and started 
writing songs again, and they still 
really sucked," Cline says. "During 
the '90s, we recorded over three al- 
bums' worth of material, and some 
of it was good. But it wasn't what 
we wanted to do, and it wasn't 
where we wanted to go. So, we just 
kept getting back together in 
Athens, saying, 'Let's try this 
again.' And every time it got better, 
until this last time, when things just 
clicked. We started writing music 
that engendered a vision." 

What Lyle Preslar, senior VP of 
marketing at Razor & Tie, will have 
to overcome is a 12 -year gap between 
The Sky at Night and Love Tractor's 
last recording, Themes Awn Venus. 

"The most important thing we can 
do for Love Tractor in the beginning 
stages is to try to identify the fans out 
there-make sure they're aware," 
Preslar says.' The easiest way for us 
to do that is to work through the 
online communities. There isn't actu- 
ally a Love Tractor community, per se, 
but there are B -52k, R.E.M., Athens 
music aficionados, and we've been fair- 
ly successful thus far in making con- 
tact with those people. 

"I think that some people who don't 
even know the band, or who couldn't 
sing you aLove 'hector song, may find 
that the band is in their consciousness," 
Preslar adds. `They remember them as 
being part of the Athens scene. Those 
people are generally receptive to the 
idea of a new album, too." 

Razor & Tie's Internet effort in- 
volves several employees visiting chat 
rooms and bulletin boards, making 
contact with the administrators ini- 
tially and getting them to introduce 
the topic when possible. 

"We go in and post information," 

Preslar says. "In some cases, we try 
to get an advertisement on the site, 
so people can connect with a visual. 
Mainly, we just want to get people 
talking about Love Tractor. That's 
the most organic way to go about it, 
because people feel less like they're 
being sold to and more like they're 
part of a discussion and exploration 
of something." 

Preslar also notes that, as with any 
act, it's important from a marketing 
standpoint to understand that, in 
working a new record, it's necessary 
to reconnect with the band's fan base. 

"Another thing that we can, and 
will, do for Love Tractor is to have 
them perform," Preslar says.' 'We've 
been talking with them for several 
months about putting together a 
performance schedule which will 
have them do some sort of high -pro- 
file, return -style gigs in places like 
Atlanta, Athens, Washington, D.C., 
and New York. We're hoping that 

this comes together in ApriL" 
Lei .of-the-dialradioseemsapossi- 

bility as welL Preslar sees an opportu- 
nity with college stations as well as 
some noncommercial triple-A outlets. 
'We'll be hoping to get people who 
knew the band," he says, "or maybe 
forgot the band, and try to bring them 
back into the fold." 

The print media is also a crucial 
element to the marketing of The 
Sky at Night. "Let's face it," Pres- 
lar says. "Love Tractor writes 
music that is more soundacape than 
pop songs. The best medium to 
deliver their message isn't com- 
mercial radio, although we'd like 
the exposure. Print media is where 
people are going to get a chance to 
see where Love Tractor came from 
and where they are now. We hope 
that they're seen as a band that was 
not only part of something histori- 
cally significant but also as a viable 
force today." 
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Vina Del Mar 
lures Stars 
For 42nd Year 
BY SERGIO FORTUNO 
VINA DEL MAR, Chile-This years 
42nd edition of Vhia del Mar, Chile's 
most venerable songfest, was the last 
to be played on the original stage that 
has hosted the festival since its incep- 
tion in 1960. Following the festival's 
closing show Feb. 26, organizers an- 
nounced that the stage at Quinta Ver - 
gara --a public park that seats 10,000- 
will be demolished to build a new, 
updated site. 

The change points to the renewed 
vigor and international scope of thefes- 
tival, which lost some of its luster dur- 
ing the late '80s and '90s, after decades 
of prominence during which it propelled 
the careers of artists like Joan Manuel 
Smut, Luis Miguel, and Miguel Rosé. 

This time around, Villa attracted a 
roster of well-known stars, including 
Mexican rancherafballadeer Pedro 
Fernandez, who kicked off the event 
Feb. 21, and Spaniards Bosé and Ana 
lbrroja, who played the final concert of 
their nearly yearlong Girados tour dur- 
ing the Feb.26 closing show. 

"We wanted to end the tour here, 
hrranoe Vulaisthe cherry on top of the 
cake," said Bosé, who played Villa for 
the seventh time. 

Although the effects of Viíia on the 
sales in Chile of acts that played the fes- 
tival have yet to be determined, some 
of this yea's guests have gold and plat- 
inum albums. Rosé and Torroja have 
attained double -platinum status for 
sales of more than 50,000 units of their 
live album, Crirados (Warner). Alejan- 
dro Sanz's El Alma al Aire (Warner) 
has also reached that level. Pedro Fer- 
nandez's Yo No Fui (Universal) was 
certified gold for selling more than 
15,000 units. 

Villa events aired live on TV station 
Canal 13. According to director Felipe 
Pavez, who replaced recently deceased 
executive producer Gonzalo Bertrén, 
ratings were slightly lower than last 
year; but still high. Pavez attributed the 
fall in viewership to the length of every 
show, with some ending past a.m. 

As is customary, Vifia featured both 
well -established names and newcomers 
vying for the famed Gaviota Prize, 
which is awarded in silver or gold 
according to the audience's enthusiamn 
each evening. Bosé and lbnoja collect" 
ed both versions after a95 -minute set. 

Fernandez was voted the festival's 
most popular act and donated his 
$7,000 cash award to charity. Among 
local acts, the big crowd pleaser was 
Grammy -winning rock/pop group la 
Ley, whose lead singer, Beto Cuevas, 
bowed out of his Hollywood debut- 
Matt Damon'sdirectorialdebut, Under 
the Banyan Thee --because filming con- 
flicted with villa. 

The festival also featured a song con- 
test portion, with competitors in inter- 
national and folk categories. "Ayer lb 
Vi," by Argentine Victor Heredia and 
performed by Rely Barrionuevo, won 
in the international category. In folk, 
the first prize went to Chilean author 
and performer Danny Rodriguez for 
the Andean -flavored song "Whipala." 
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TIFFANY ANDERS DELIVERS HER `GIFT' 
(Continued from page 14) 

an EP, Runnin From No Place to 
Nowhere (Up). 

According to Anders, her moth- 
er's fame has never been an issue. 
"You have to realize I was 16 when 
my mom became known as a direc- 
tor," she says. But the one thing 
that "is more silly" that irks the 
younger Anders is when maga- 
zines describe her merely as "Alli- 
son Anders' daughter." She asks, 
"How does that have anything to 
do with my music?" 

Although Anders met Harvey 
through her mom, her eventual 
relationship with the British musi- 
cian was her own doing. 

Anders recalls, "I had met Polly 
once, because my mom had been to 
a couple of her shows. I ran into 
[Polly] on the street one day; I had 
just bought a record that I thought 
she would like, so I gave it to hen 
I also had my 4 -track tape in my 
purse-I had just finished it-and, 
in a burst of courage, I said, 'Oh, 
this is my tape, too. But it's a 4 - 

track. It's really bad quality.' 
"At the time, I didn't realize she 

listens to everything anyone gives 
her," Anders adds. "I also didn't 
know she did 4 -track stuff herself." 

Harvey liked the tape and went 
to see Anders play live, "when 
there were about six people in the 
audience," Anders says. The two 

exchanged phone numbers and 
would see each other whenever 
Harvey was in New York. 

Numerous times, Harvey offer- 
ed to assist Anders with her 
music. But the latter was too 
awestruck to accept the offer, until 

'I was nervous, but I 
said, "Would you be 

interested in 
producing?" And 

Polly (Jean Harvey] 
said, "Absolutely, yes. 
The answer is yes." 

-TIFFANY A11WR7i 

Harvey literally grabbed Anders' 
arms and told her not to be afraid 
to ask her for help. 

Anders continues, "I was nerv- 
ous, but I said, `Would you be 
interested in producing?' And 
Polly said, 'Absolutely, yes. The 
answer is yes.' 

"It was compliment enough 
that Polly liked my music," An- 
ders says. "But she also taught 
me so much [about musicianship 

and the business]. I felt it was 
some lucky, crazy thing that hap- 
pened. It was magical." 

Aside from producing, Harvey 
also contributes vocals, guitar, 
bass, and organ parts to the album. 

Britt Ury, managing director of 
Seattle -based Up Records, says 
that for Funny Cry Happy Gift the 
label will "[focus] its efforts on in- 
dependent record chains rather 
than the Towers. We're aiming to 
make a dent in the indie and col- 
lege markets." 

To that end, the label will send 
the full disc to college radio and 
specialty shows; there will not be 
a single or emphasis track. To as- 
sist with publicity, Up has enlisted 
the services of Max Tepper at 
New York -based promotional firm 
Big Hassle. 

Anders will embark on a short 
U.S. tour around the time of the 
release of Funny Cry Happy Gift. 
She already has played exten- 
sively in the New York area, in- 
cluding three high -profile dates 
opening for PJ Harvey. 

Currently, the self -managed 
Anders is shopping for a Euro- 
pean distribution deal and com- 
piling material for her next al- 
bum. She also retains the rights 
to her publishing, on her moth- 
er's advice. 
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SCDt\DTRACG A.VI FILM SCORE NEWS 
. . . . . . . . 

BY CHARLES KAREL BOULEY 

FEMINIST MOVEMENT: The world of film composing 
appears to be a fairly tightknit boys' club at times. Seldom does 
a woman's name appear in the credits as composer. But there is 
one woman out there making inroads: Academy Award winner 
Rachel Postman. 

Portman, who won an Oscar in 1997 for Emma and whose 
lush score for the Lasse Hallstrgm film Chocolat (Sony Music) 
is nominated for an Oscar this year, views the scarcity of 
women in the film score business as a longstanding and com- 
plex problem. 

"Historically, there aren't a lot of women in prominent film 
positions," she says. "But the issue dates back long before the 
advent of film. There aren't many female composers of classical 
music, period. That's now slowly starting to change, but the 
process will take time." 

Portman has never let the fact that she is one of very few 
women in the industry slow her down. She began scoring films 
for British TV and, after 
cutting her musical teeth for 
nine years, scored her first 
feature, Mike Leigh and 
Beeban Kidron's Life Is 
Sweet. Next stop was Holly- 
wood with Used People and 
Benny and Joon. Once in 
the Hollywood circle, her 
music never left. Portman 
went on to score Smoke, The 
Joy Luck Club, Sirens, The 
Road to Wellville, The Leg- 
end of Bagger Vance, The Cider House Rules (which received 
another Oscar nomination), and Chocolat. 

There is an emotional theme that runs through both her scores 
and the films on which she works. Sometimes quirky, often 
moody, her film projects are each uniquely emotional. 

"I'm learning as I grow up that my strength is tapping into 
whatever emotion is in the film," she explains. "I'm drawn to 
projects with an emotional weight. There has to be something 
for me to grab onto and feel." 

While Portman is now a player in the world of Hollywood 
music, she hasn't immersed herself in the community. She lives 
in London and works from home, where she balances compos- 
ing with raising three daughters. Does she hope one will go into 
the family business? 

"Composing for film is such a small community, with so many 
trying to get into it," she says. "But there is an awful lot of 
music needed in the world, and it needs talented people to write 
it. I am very lucky. This business affords me great convenience. 
Would I want that for one of my daughters? Yes." 

While Portman's focus is creating good music for film, she is 
acutely aware of the commercial aspects of what she does. "I 
really appreciate the life my music has outside of film: having 
symphony orchestras do concert performances of Cider House 
and Chocolat and other pieces. And I love when someone 
approaches me or writes me to tell me how much they enjoy the 
CD of my music," she says. "But I am hopelessly disorganized 
as to promoting myself in that area. At the end of the day, I'm 
far happier at the piano writing something new than thinking 
about what I've just written." 

And what of all the Oscar buzz? "The awards are hugely 
important and popular all over the world. This time feels just 
as exciting as my first nomination, and it is always so flatter- 
ing. Of course, I'm going!" 

HIDDEN JEWEL: Michael Kamen's first classical sympho- 
ny, The New Moon in the Old Moon's Arms (Decca), a piece 
inspired by the history of the Native American Anasazi people, 
is not to be missed. This work by three -time Grammy winner 
Kamen was commissioned and recorded by Leonard Slatkin 
and the National Symphony Orchestra in Washington, D.C., 
to celebrate the new millennium. It is the title cut of a two -track 
CD that also contains Mr. Holland's Opus: An American Sym- 
phony, arranged from the original music composed by Kamen. 
It's not too late if you haven't found this release. 

`There is an awful lot 
of music needed in 
the world, and it 

needs talented 
people to write it.' 

RACHEL PORTMAN 
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Singer/Songwriter Jim Gorka Returns To Red House 
BY JIM BESSMAN 

After completing his five -album 
output for Windham Hill's High 
Street imprint with 1996's Between 
Five and Seven, singer/songwriter 
John Gorka decided to return to his 
first label, St Paul, Minn. -based Red 
House Records. 

"I wasn't sure if I wanted to work 
with another record company or do it 
all myself," says Gorky, a New Jersey 
native who now lives in Minnesota. 
"But [Red House president) Bob 
Feldman convinced me he could do a 
better job than I could myself," 

Red House satisfied Gorka with its 
release of After Yesterday in 1998-11 
years after it issued his debut, I Know. 
The Company You Keep is now sched- 
uled for release March 13 by the Koch - 
distributed indie. 

"I was pleased with the last one, 
because I knew it wasn't a radio -style 
record," says Gorky, who recognizes 
that the album's songs were too long 
and not "extroverted" enough for suc- 
cessful radio promotion. But he was 
also happy with the album's produc- 
tion approach, which has tarried over 
to The Company You Keep. 

"We mostly started with drum 
parts Andy sent in on Adak, and I sent 
him DAM of my vocals and guitar," 
says Gorka, speaking of percussionist 
Andy Stochansky, who co -produced 
the album with Gorka and Robb 
Genadek of Minneapolis' Brewhouse 
studio, where the parts not recorded 
by the artist at home were cut. 

"Andy overdubbed parts to my 
vocal and guitar that Lucy Kaplansky 
sang on and sent the tape to Michael 
Manring to put on the bass parts," 
Gorky continues. "Both operated 
without hearing the other one-which 
was kind of interesting." 

Another difference was that the 
songs were fleshly composed. "1 bare- 
ly knew them better than the other 
players, but we were able to get the 
better part of eight songs done in two 
days," says Gorky, who enlisted 
numerous guest artists and backup 
players, including Mary Chapin Car- 
penter, Ani DiFranco, and Patty 
Larkin. But the backing was basically 
that of a jazz trio, with keyboards, 
bass, and drums. 

"We left John to his own devices, 
and I think that's what he likes about 
being on an indie," Feldman says. 
"The musicians spurred him to take 
risks in the studio and make a record 
that really sounds live." 

Feldman particularly cites partic- 
ipants like backup vocalist Kathleen 
Johnson, who has worked with 
Prince, and Stochansky, a DiFranco 
sideman. He also points to Gorka's 
"maturing" songwriting, which 
reflects to some degree Gorka's ex- 
periences as a new father. 

"'Over There' is probably the'fam- 

GDRKA 

ily song,' "says Gorky, who has decid- 
ed to spend less time on the road and 
more at home in order to be a "real 
dad" to his 1-yearold daughter and 3 - 
year -old son. But other tracks on The 
Company You Keep show the pensive 
but frequently droll attributes that 
have made his songs so popular with 
fellow singer/songwriters. 

The DiFranco collaboration "Oh 
Abraham," Gorka notes, "covers a lot 
of ground" in pointing out the changes 
in the world, in his own fife since child- 
hood, and in the country since Lincoln 
"It's about how far we've come-and 
maybe gone in the wrong direction." 

The Blues Palace Music (ASCAP) 
writer's personal passage of time is 
further addressed in witty titles like 
"Hank Senior Moment" and' People 
My Age," which Gorky intended, 
unsuccessfully, to be a song about 
aging llracey 

Gorka's transition from major back 
to indie label, meanwhile, could have 
been "devastating," Feldman notes. 
"But the thing about John is that he's 
selling more tickets in larger venues 
and new areas while maintaining a 
strong following which has bought 

over 400,000 albums during his 
career-which is great for an indie 
artist. And he keeps doing de- 
velopmental work: He even did a 
symphony show in Winfield, Kan., in 
February, where they worked up 15 
of his tunes. He's a big risk -taker in 
that way and hopes to do it with 
other orchestras." 

Hoping to expand Gorka's follow- 
ing, Red House "started early on 
this one," Feldman notes, putting 
together "our best package ever" in 
terms of cover art and 0 -card CD 
slipcase. "The Koch reps are work- 
ing very hard to make sure it's visi- 
ble on endcaps and listening sta- 
tions," he continues, adding that 
"we're doing everything we can to 
drive people to retail." 

Internet promotion is significant, 
too, via links with participating artists' 
sites and with downloads set up 
through Amazon.com and Barnes & 
Noble. Feldmansays, "We've also con- 
verted many of the people on our mail- 
ing list of 60,000 to our monthly E-mail 
newsletter list." 

Red House is taking out more print 
ads than usual, at such publications as 
UtneReader; Dirty Linen, and Oxford 
American. The label has hired indie 
publicist Mark Pucci to assist. Indie 
triple-A promoter Sean Coakley has 
been brought into handle radio. 

Touring and tour press are key for 
Gorky. "He's been a road horse for 
many years and is coming off great 
year," Feldman says. "He set up the 
album last year by playing songs 
from it at festivals, and he'll be a sta- 
ple on the summer festival circuit 
again this year. Hell also do dates in 
select larger theaters with friends 
like Cheryl Wheeler, Cliff Eberhardt, 
and Lucy Kaplansky." 

Gorky, who's managed and booked 
by David Tamulevich of Fleming, 
Tamulevich and Associates, will tour 
heavily in key markets across the 
country, Feldman notes. Currently 
he's touring the West Coast, with the 
Midwest and Northeast to follow. 

"I'm busier this spring than I've 
been in a while," says Gorka, "but I 
only go out for three or four shows at 
a time or two weekends in a row so I 
don't become a stranger at home." 

Woad Country Pop 

www.ruhvtunes.com 
email: nrr@rubytunes.com 

Pamela Ruby Russell 
Highway of Dreams 

" Et(olic, Mmli, iilöittate, uassioilate a fun . .. A iov to fisten to, 

from beginning to end!" - mart eam 

m 2010 IfETttafes (ASCAP) 

. from around the corner, south of the 

border." A two time BILLBOARD Song 

Contest Award recipient, Pamela's 
stunning release, co -produced by Peter 
Calo (guitarist for Carly Simon & Linda 

Eder), now available online. 

Artist seeking: Publishing, distribution, pro- 

motion a Mm venues. 

Please call today! 611.522.2588 

26 www.billboard.com BILLBOARD MARCH 10. 2001 



Artists & Music 

Inbetweens' Hoekstra Fits His Acoustic/Electronic Blend In The `Margins' 
BY PHILIP VAN VLECK 

Nashville -based singer/song- 
writer Doug Hoekstra has been 
doing it himself since he released 
his first solo album, When the 
Tubes Begin to Glow, in 1994. His 
new disc, Around the Margins, is 
his fourth collection of original 
material, and, once again, he is at 
the helm. 

Due March 13 from Inbetweens 
Records, Around the Margins is a 
blend of acoustic instruments and 
electronic smarts that yields a 
sound that's strictly Hoekstra. His 
musical persona is firmly in place, 
even as he melds disparate ele- 
ments. 

"I think that's a hard thing to 
do," Hoekstra observes. "There's 
so much media nowadays that 
things tend to be naturally more 
derivative, because people are try- 
ing to fit into certain marketing 
niches. Instead of drawing on 
many things, people tend to draw 
on what's obvious. It's difficult to 
come up with music that's both a 
part of the lineage that, in my 
case, goes from minstrel singers of 
Ireland to country singers to Bob 
Dylan, while at the same time 
carve your own niche and be con- 
temporary without having this 
artifice. That's tricky. 

"I use loops and stuff, sure," he 
continues, "but I'm not doing it to 
be clever. I do it because that's 
what I listen to. I think anybody 
who's really cool in the studio is 
gonna try all sorts of things. I 

mean, the Beatles did." 
Hoekstra mixes and matches 

styles freely, with little regard for 
labels. "Well, there are 
singer/songwriters, and then there 
are singer/songwriters, you 
know?" he says. "I mean, there's 
your traditional folkies and then 
there's Beck, or Lou Reed, or Tom 
Waits. I'm interested in the 
parameters of guys like the lat- 
ter-artists who are in that 
singer/songwriter tradition, yet 
not. 

"I'm really curious, musically, 
and I didn't begin as a soloist; I 
began as a band guy," he contin- 

ues. "I was always attracted to the 
narrative element of really good 
lyrics, but musically I was coming 
from a different place. I grew up 
listening to reggae and soul music 
and bands like the Beatles. I think 
people who do the by -the -numbers 
singer/songwriter thing don't have 
much real band experience and are 
probably very conscious of their 
market. They don't want to turn 
off their folk audience with stuff 
like hip -hop loops or weird guitar 
sections. I'm not into that kind of 
cautious approach. I believe 
you've gotta trust your audience 
and take chances. Otherwise, why 
do this?" 

As an artist with a surplus of do- 
it-yourself credibility, Hoekstra 
knows the business side, as well as 
the artistic aspect. His decision to 
deal with Inbetweens Records 
wasn't always part of his game 
plan for Around the Margins. The 
last album, Make Me Believe, was 
distributed in Europe by Round 
Tower. But the company backed 
off the chance to do the same for 
Around the Margins at the same 
time that Jos Starmans at the 
Netherlands -based Inbetweens 
expressed an interest in doing a 
deal. Plus, the label has a stateside 
office in San Francisco, which 
meant Hoekstra could get some 
distribution/promotion help in the 
U.S. 

Hoekstra says, "My philosophy 
is that if you don't have a lot of 
money to throw around, you can at 
least get more people involved and 
behind your albums." Both Hoek- 
stra and Pat Thomas, U.S. promo- 
tion director for Inbetweens, see 
Hoekstra's audience as an entity 
built by road work and more work. 

"Aside from his music, the other 
thing we like about Doug is that 
he's a self -motivator," Thomas 
says. "Doug has been so success- 
ful marketing himself that we're 
kind of riding his coattails on the 
promotion angle. What I see as 
working best for him as a market- 
ing strategy is simply doing as 
many live shows as he can man- 
age, both here and in Europe. If he 

Enjoying Life. The members of DreamWorks band Lifehouse are taking a break 
from preparations for their ongoing tour with matchbox twenty and Everclear. Their 
first album, No Name Face, has been certified gold by the Recording Industry Assn. 
of America and has sold 520,000 copies, according to SoundScan. "It's all been 
unbelievable," says singer/guitarist Jason Wade of the band's success to date. 
"We didn't expect any of this, but we're so grateful to have so many people hear- 
ing our songs." Pictured, from left, are band members Stuart Mathis, Wade, Ser- 
gio Andrade, and Rick Woolstenhulme. 

HOEKSTRA 

can combine that with live radio 
appearances, that will help, too. 

"Our major focus in supporting 
him is going to be trying to help 
with print media, advancing his 
appearances," Thomas adds. "I don't 
put much faith in radio. Commercial 
radio is sewn up, and college radio 
isn't much better anymore." 

Hoekstra isn't counting on radio 
play either. "The songs 'Broken 
Tower' or 'Life We Love' or 'Des- 

demona' might get some play from 
sympathetic triple-A formats, or 
National Public Radio, in second- 
ary markets. But I do better with 
the print media, which is just as 
well, considering that I have to 
work every record almost solely 
by touring. I go where my sales 
are promising. I hope to do more 
on the West Coast this time 
around, and with Inbetweens in 
San Francisco, that should help." 
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART BY CARLA HAY 

BAD BOY DJ: The DJ - 
driven compilation craze 
shows no signs of slowing 
down. Now that these 
albums are eligible for the 
Heatseekers chart, several 
have become hits on the 

Six Seconds To Rock. 
Memphis hard -rock band 
Saliva completed a brief 
U.S. tour in February as a 

preview for its major -label 
debut album, Every Six 
Seconds, due March 27 
on Island Records. Lead 

singer Josey Scott says 
the project's title comes 
from the idea that "life 
cycles seem to happen 
every six seconds." The 
album's first single, "Your 
Disease," was on the 
Dracula 2000 soundtrack. 

chart, including sets from 
DJ Skribble, Sasha & 
John Digweed, and DJ 
Taucher. 

DJ/t'emixer Louie Devi- 
to had a big breakthrough 
this year with N.Y.C. Un- 

derground Party Volume 3 

(on his New York -based 
indie label E-Lastik Rec- 
ords), which reached Heat - 
seeker impact status earlier 
this year by jumping into 
the upper half of The Bill- 
board 200 (Billboard, Jan. 
27). 

E-Lastik has released a 
new DJ compilation -Best 
of Freestyle Megamix - 
from DJ/r'emixer- Bad Boy 
Joe, also known as Joe 
Marcano, a DJ on 
rhythmic top 40 
WKTU New York. 
Bad Boy Joe con- 
tributed digital 
editing and addi- 
tional production to 
N.Y.C. Undelgrotcud 
Party Volume 3. 

Best of Free- 
style Meganaix 
has made an im- 
pact regionally, as 
it debuts this issue 
at No. 12 on the 
Middle Atlantic 
chart. The album 
is getting expo- 
sure via ads on 
local radio sta- 
tions. 

POOK'S 'THINGS': New 
age artist Jocelyn Pook 
blends cutting -edge and 
classical sounds on her new 
album, Untold Things, clue 
March 27 on Real World 
Records. A classically 

The Soul Of Ren. R&B singer 
Ren calls himself a "people 
watcher," which, in addition to 
his own experiences, inspires 
his songwriting. His self -titled 
debut album is set for release 
Mardi 27 on Musicmiod/Orpheus 
Records. Ren has previously 
worked as a backup singer for 
R&B songstress Tina Moore. 

REGIONAL HEATSEEKERS NO. 1s 

Blue 
MOUNTAIN 

Man Group, Audio 

7I\ 
WEST NORTH CENTRAL 
Jamie O'Neal, Shiver 

PACIFIC 
Lupillo Rivera, Despreciado 

NORTHEAST 
Smut Peddlers, Porn Again 

MIDDLE ATLANTIC 
Smut Peddlers, Porn Again 

SOUTH CENTRAL 
Big Moe, Cie Of Syrup 

114-4 

SOUTH ATLANTIC 
Ednita Nazario, Sin Limn° 

THE REGIONAL ROUNDUP 
Rotating top 30 lists of best-selling titles by new and developing artists. 

EAST NORTH CENTRAL 
I. Charlie Wilton Bndgng The Gap 
2. The Dayton Family's Om Ghetto E Gheelo Thee, 
3. Tmhk Tannic 
4. MuWayne L.D. 50 
5. M The Drive.ln Relationship DI Command 
6. Jamie O'Neal Shiver 
7. Keith Urban Keith Urban 
8. The Union UnderpouM _.an Ear,. to Reteito 
9. SoulDecision No Ore Dyes It Better 

10. Rascal netts Rascal Flatts 

SOUTH ATLANTIC 
I. Ed. Naaario Sm äm48 
2. Field Mob 613: Ashy To Classy 
3. Link O'Neal Shiver 
4. Juan Luts Guerra 440 Coxocien R4manuca 
5. Mamütwamt Odet rLlMeYW64i.TeEmea 
6. Charlie Wilson Bridging The Gap 
7. Keith urban Kett, Urban 
8. I. Can The Kun Carr Seen Anetmne Ybrdm 
9. Mudvayne L.D. 50 

10. Smut Peddlers Porn Agam 

trained cellist, Pook has 
worked with such acts as 
Peter Gabriel, Meat Loaf, 
PJ Harvey, Massive Attack, 
Paul Weller, and Morris- 
sey. Pook's 1999 album, 
Flood, was written for the 
film Eyes Wide Shut. She 
has also composed music for 
the current British TV 
series lot a Laud of Plenty. 

BRAND NEW YEAR: 
Rock band the New Year is 

headed by broth- 
ers Matt and 
Bubba Kadane, 
formerly of the 
band Bedhead. 
With the Kadane 
brothels on vocals 
and guitars, the 
rest of the New 
Year's lineup com- 
prises drummer 
Chris Brokaw 
(previously with 
Codeine), bassist 
Mike Donofrio, 
and guitarist Peter 
Schmidt. The 
band's current 
Touch and Go Rec- 
ords album, New- 

ness Ends, is bubbling 
under the Heatseekers 
chart. 

The album contains sev- 
eral songs that were origi- 
nally written for Bedhead 
before the band broke up in 
1998. 

The band begins a U.S. 

tour March 26 in Cleveland. 
Other tour dates include 
March 27 in Chicago; March 
28 in Champaign, III.; March 
29 in Memphis; March 30 in 
Dallas; March 31 in Austin, 
Texas; April 1 in Houston; 

Snuffy's Solo Album. 
Emmy Award -winning 
composer W.G. Snuffy 
Walden makes his solo 
album debut with Music 
By... W.G. Snuffy 
Walden, due Tuesday (6) 

on Windham Hill/RCA 
Records. Walden has 
composed music for such 
hit TV shows as The West 
Wing, thirtysomething, The 

Drew Carey Show, and 
Roseanne. Walden says 
he likes to compose music 
for film and TV by 'watch- 
ing a scene and creating 
an atmosphere." Walden's 
album contains his TV 

music in addition to other 
original tracks. 

April 3 in Athens, Ga.; Apri 
4 in Chapel Hill, N.C.; April 
5 in Washington, D.C.; and 
April 7 in Cambridge, Mass. 
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EDITED BY MICHAEL PADLETTA 

POP 
SHARON SHANNON & FRIENDS 

The Diamond Mountain Sessions 
PRODUCERS: Sharon Shannon, John Ounlore, Donal 

Lonny 

Compass Records 74305 
Sharon Shannon-Ireland's Folk 
Artist of the Year for 2000-has 
brought the music of the Emerald isle 
to the green fields of America with 
The Diamond Mountain Sessions, 
which unites the charismatic button - 
accordion virtuoso with such stateside 
guests as Jackson Browne, Steve 
Earle, and John Prine. The setting, a 
sparkling mix of traditional and con- 
temporary songs and instrumentals, is 
nothing short of brilliant. Earle has 
described Shannon as "the embodi- 
ment of pure joy in playing music. 
She's a great player and totally fear- 
less. She's one of the best musicians I 
know." Dublin's Hot House Flowers 
also sit in on The Diamond Mountain 
Sessions, which is already triple -plat- 
inum in Ireland (45,000 units sold). 
This multifaceted gem of an album 
promises to shine as bright in the New 
World as the old and should bring this 
talented musician the wider audience 
she so richly deserves.-/N 

ILITITIEMECIM 
* ACEYALONE 

Accepted Eclectic 
PRODUCERS: various 

Ground Control/Nu Gray Alliance 7045 
In hip -hop's brief history, there are 
certain monikers that just command 
respect. Aceyalone is one such name. 
An integral part of the legendary 

SPOTLIGHT 

DAVE MATTHEWS BAND 

Everyday 
PRODUCER: Glen Bowl 
RCA 87988 
Its tough not to feel disappointed with 
Dave Matthews Band's fourth RCA 
effort, Everyday. Considering the 
strength of the group's catalog and 
knowing that the album was not just 
produced but co -written and rerecorded 
by pop songamith Glen Ballard (Alums 
Morissette, No Doubt), you'd expect 
Everyday to beast a litany of standom 
tracks. Instead, this professional -sound- 
ing collection only has a few truly mem- 
orable, inspiring moments Most 
notable are the sadly beautiful "Ilse 
Space Between" and the sweet, pas- 
sionate "Angel." You wouldn't know it 
from the rollicking single "I Did It," but 
the banal seems oddly restrainer' and 
processed through much of the album's 
12 numbers. In fact, this feels more like 
a quick note from Matthews on what 
he's been up to lately, rather than the 
finely crafted masterpiece his fans were 
probably expecting. That said, expect 
this to sell in large quantities.-WO 

Freestyle Fellowship, the Los Angeles - 
based rapper helped bring hip -hop - 
with -a -conscience to the left coast back 
in the early '90a. On Accepted Eclectic, 
Aceyalone continues to impress. "Micro- 
phones" is a methodical tribute to an 
MC's best feiend, while the complex 
title track blends multiple samples into 
an aural collage. The rapper even takes 
a page out of labelmate EDO.G's book 
with "I Got to Have It Tho," which lib- 
erally lifts from EDO.G's classic "I Got 
to Have It." The hysterical "Bounce" 
takes a look at male -female relation- 
ships with an old -school flavor. Accepted 
Eclectic serves as another compelling 

SPOTLIGHT 
ORIGINAL SOUNDTRACK 

Before Night Falls 

PRODUCERS: Julian Schnabel, Jon Kilik 

Blue ThumbNerve 314 549 872 

Since its release late last year, the criti- 
cally acclairrrenl, Julian Schnabel -direct- 
ed Before Night Falls was awarded the 
Grand Jury Prize at the 2000 Venice 
Film Festival, and most recently, the 
film's star, Javier Bardem, scored an 
Academy Award nomination for best 
actor. Based on the life and writings of 
Cuban author/exile Reinaldo Arenas, 
Before Night Falls is awash in joy antd 
pain, hope and despair, the bitter and 

the sweet-all of which is farther en- 
hanced by a soundtrack steeped in 

these very elements. Encompassing 
music from Cuba's pre- and post -revolu- 
tionary periods, this sterling collection 
spotlights such gems as Guayabero's 
hip-sw aying "El T ambaito," Orquesta 
Aragon'.s cocktail -ready "Los Tamalitas 
de Olga," renowned composer Ernesto 
Lecuona's piano -fueled "Crisantemo," 
and singer/songwriter Pedro Luis Fer- 
rers melancholic "Ay Mariposa."-MP 

chapter in the sonic canon of a hip -hop 
legend.-RH 

THE BEATNUTS 

Take It or Squeeze N 

PRODUCERS: The walnuts 
Loud 1906 

The Beatnuts have always been on 
the verge of crossing over, just a step 
away from that breakout hit. With the 
release of their sixth set (and their first 
for Loud), group members Psycho Les 
and Ju-Ju may finally get the recogni- 
tion they deserve. Longtime purveyors 
of hip -hop's underground, the Beat- 
nuts-producers at heart-have con - 

S P O T L I G H T 

CHEAP TRICK 

Sliver 
PRODUCERS: Cheap Trick, Harry W,11 

Cheap Trick Unlimited 2001-t 
Recorded in 1999 at Cheap Trick's 25th - 
jubilee concert in the quartet's home- 
town of Rocldord, Ill., the double -disc 
Silver is an apt memento from a high- 
spirited outdoor affair. The seemingly 
ageless power -pop heroes burn through 
a 29 -song set that includes at least one 
cut from each of their 14 albums. High- 
lights include "Oh, Candy" (lead single 
from the band's classic debut), an 
acoustic -accented take on the hit ballad 
"Voices," the latter-day should've -been - 
a -hit rocker "Woke Up With a Mon- 
ster," a surprisingly fresh "Surrender," 
and a fire -breathing rip on the preto- 
punk "You're All Talk," with guest gui- 
tarist Slash. There are also covers of 
John Lennon's "I'm Losing You," the 
Beatles' "Day 'hipper" and Big Star's 
"In the Street" (recently remade as 
the theme to That 70s Show). More 
is promised from Cheap 'hick's own 
imprint, including reissues and, thank- 
fully, a new studio set-BB 

centrated on crafting albums that were 
shaped organically by the music. Thke 
it or Squeeze It is no exception. Lead 
single "No Escapin' This," like the first 
singles from the act's previous two sets, 
deftly combines infectious production 
work with aggressive lyrics. The Latin - 
flavored "Prendelo," featuring Tony 
Touch, is a smokia' track complemented 
by a catchy, sing-songy hook. In a simi- 
lar vein is "Let's Git Doe," featuring 
Fat hian Scoop, which is poised to be an 
instant summer favorite. Driven by the 
experienced ears of two veterans, Thke 
It or Squeeze It satisfies lyrically as 
well as musically-RH 

MARVIN GAYE 

What's Going On-Deluxe Edition 
PRODUCER: blame Gaye 

REISSUE PRODUCER: Harry Wenger 

MotowMiME 440 013 404 

R&B icon Marvin Gaye's Motown 
tenure was fraught with disagree- 
ments between the singer/songwriter 
and label executives about the kind of 
music the then -underestimated talent 
wanted to record. But in 1971, the sexy 
crooner/troubled man's well -chronicled 
creative demons gave birth to What's 
Going On, a beautifully crafted, mod- 
ern -slay song cycle that sounds just as 
vital now as it did 30 years ago. Meld- 
ing R&B with elements of jazz, gospel, 
pop, even opera, Gaye ripped his sub- 
ject matter straight from the newspa- 
pers-drugs, the Vietnam War, the en- 
vironment, racism, violence, poverty 
-to deliver a ninesong thematic trea- 
tise that offers poetry rather than 
preaching, beginning with the plain- 
tive question of the title track and end - 

VITAL REISSUES° 

ing with the heartbroken "Inner City 
Blues." Lauded for its seamlessness, 
the album-one of the last Motown 
sets completely recorded in Detroit- 
also marked a pivotal change at the 
label, with artists gaining more control 
over their projects. This two -CD 
deluxe edition pays tribute to Gaye's 
landmark album with a host of previ- 

ously unreleased treasures, including 
en instrumental version of the title 
song, the "Distant Lover" precursor 
"Head Title," a live version of the 
album recorded at a 1972 Kennedy 
Center concert, ansi a 28 -page booklet 
with an introduction by Smokey 
Robinson.-GM 

THE MOTELS 

Anumlogytand 
PRODUCERS: moue 
REISSUE PRODUCERS: Martha Dave. Dee Paglia. 

Cheryl Paw... 
Oalio Records 91807 

For many, the Motels and its lead 
singer/songwTter, Martha Davis, epit- 
omized the energy and instability of 
the post -punk new -wave era. In the 
coarse of a 16 -year career-encom- 
passing six albums, numerous hit sin- 
gles, several changes in lineup, and a 
breakup in 1987-the Los Angeles - 
based Motels created some of the 
most heartfelt, timeless pop/rock 
songe of their decade. And there is 

much more to admire on the long - 
overdue two -disc retrospective 
Anthotogytand. Of the 32 tracks, 20 
are previously unissued. These 
include rare memos (1971's "Every 
Day Star" by the Warfield Foxes, 
which morphed into the Motels five 
years later; an early version of "Take 
My Breath Away" that never made its 
way to the '/bp Gun soundtrack; and a 
cover of the Willie Nelson -penned 
"Crazy"), alternate takes of hits 
("Suddenly Last Summer," "Only the 
Lonely"), live performances (the '84 
Saturday Night Live performance of 
"Remember the Nights"), outtakes 
("Mystery D.J.," co -penned by Davis 
and Bernie Taupin), and soundtrack 
cuts ("We Never Danced" from Made 
in Heaven). In addition to penning the 
set's liner notes, Davis recorded a new 
song for the set (the hidden bonus 
track "Coco anti John'), which begs 
the question: Where's that sophomore 
solo set from Davis?-MP 

s RAE & CHRISTIAN 

Sleepwalking 
PRODUCERS: Mara Rae, Steve Christian 

Brand Coital Records 1(7088 

Manchester, England's Mark Rae and 
Steve Christian-more commonly 
known as Rae & Christian-made 
quite a splash in 1998 with their 
debut, Northern Sulphuric Soul. 
That critically acclaimed album found 
the duo collaborating with Texas 
("The Hush") and the Jungle Broth- 
ers ("Play On [Grand Central]"), 
among others. The beat -aware Rae & 
Christian have since handled remix- 
ing duties for various acts, including 
Faze Action, Moby, and Lamb. Like 
its predecessor, the stellar Sleep- 
walking is steeped in mature song - 
writing craftsmanship and versatile 
rhythms that encompass dance, reg- 
gae, hip -hop, and left -field ambiance. 
Where Sleepwalking differs is in its 
subtle introspection and soul-search- 
ing grooves. The set's initial singles- 
"It Ain't Nothing Like," featuring the 
Pharcyde; "Get a Life"; and a sublime 
cover of Harold Melvin & the Blue 
Notes' "Wake Up Everybody"-each 
feature original soul man Bobby 
Womack and have already been 
embraced by the club community's 
electronic contingent. The album also 
spotlights contributions from Brazil- 
ian songstress Tanis Maria ("Vat 
Viver a Vida") and Toronto -based 
singer/songwriter Kate Rogers ("Not 
Just Anybody"), among others. 
Racked by Studio K7.-MP 

COUNTRY 
* NEAL COTY 

Legacy 

PRODUCER: John Kelton 

Mercury 088170 
Neal Coty's sophomore set for Mercury 
Nashville finds the singer/songwriter 
in a creative, confident mode. An edgy 
yet melodic tunesmith, Coty turns in a 
sterling collection of seven co -written 
songs and some well-chosen covers. Of 
the upbeat cuts, "Right Down Through 
the Middle of Us" is a romp in Steve 
Earle style, while "South Texas Night" 
perfectly reflects the region it depicts. 
Aa for the ballads, the midtempo 
"Breathin' " is earnest, while "In the 
Worst Way" is lilting and painfully hon- 
est. The title track and "Can't Change 
My Love" are perhaps the album's 
most radio -friendly cuts. Elsewhere, 
Coty mines the catalogs of two cre- 
atively rich but under-utilized "coun- 
try" writers, nailing the underlying 
menace of Tom Petty's "You Got 
Lucky" and the soft patience of Bruce 
Springsteen's "Sad Eyes." Production 
ranges effectively from lush to 
sparse. RW 
* BOY RAVEN 

living in Black and White 
PRODUCER: Ron Chancey 

RMB Records 88194 
Emerging with his first collection of 
new material in a decade, Eddy Raven 
sounds contemporary enough for 
today's country radio, while showcas- 
ing the charisma and soulful style that 
first brought him to the party. The 
Jimmy Buffett -like "Bermuda Trian- 
gle" and the optimistic title cut cap- 
ture the type of easygoing, working- 
man sentiment that has worked well 
for Raven in the past. Similarly, 
"Don't Worry About Me" is a reverb- 
drenched exercise in hanging tough. 
Smooth ballad. like "A Little Bit 
More" and "Coldest Fire" are deliv- 
ered with passion, while such party 

(Continued on page 32) 
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tunes as "Hearing It in French,"Blue 
Cajun Moon," and "New Orleans Is a 
Mighty Good Town" serve up the kind 
of spicy Cajun country Raven's fans 
have come to expect. Such a sturdy 
release from Raven should be well - 
received by a loyal audience cultivat- 
ed by years of steady touring.-RW 

JAZZ 
STOCKHAUSEN/ANDERSEWHÉBAIIRYPDAL 

liana 
PRODUCER: Manfred Eicher 

ECM 1704/543-035 
Mysterious, atmospheric, and as dra- 
matic as a far Nordic landscape, 
Karla is an archetypal ECM produc- 
tion in the best respects. The beauti- 
fully recorded album blurs the bound- 
aries between improvisation and 
composition, between art music and 
more popular styles; it also juxtapos- 
es the talents of several long -intrepid 
ECM artists. The edgy trio of trum- 
peter Markus Stockhausen (son of 
famous avant-garde composer Karl- 
heinz Stockhausen), bassist Arild An- 
dersen, and percussionist Patrice 
Héral are joined by veteran Scandina- 
vian guitarist/composer Terje Rypdal. 
Beyond his own decades -long line of 
ECM albums, Rypdal's gorgeous, 
rock -accented guitar has electrified 
pianist Ketil Bjornstad's recent proj- 
ects for the label. Here, Rypdal's lines 
serve the same sublime end-as light- 
ning bolts of color across a stark but 
ever -shifting background. Also stellar 
is the remarkably subtle rhythm play, 
colored by Héral's live electronics. 
Those drawn to film scores for evoca- 
tive abstraction will find far more re- 
ward here in this prime example of 
experimental Northern European 
jazz. Beyond the music, the album 
package includes rare, revealing pho- 
tos of ECM producer/principal Man- 
fred Eicher cutting up with the 
band. BB 

LATIN 
s HUEY DUNBAR 

Ye Si Me traenti 
PRODUCER: Servo George 

Sony Discos TRK 84297 
Former DLG singer Huey Dunbars solo 
foray kicks off not with the street- 
wise, tropical sound of his late trio but 
with a tasteful bolero-the title 
track-whose classic lines are offset by 
the rougher edges of Dunbar's high 
tenor. It's a wonderful combo, and 
although nothing quite matches its 
magic, Dunbar's album does grow on 
you. Misses include "Con Cada Beso" 
(in ballad and salsa versions), which 
sounds too much like "Imagfname Sin 
Tf," the Rudy Perez song recorded by 
Luis Fonsi and Jaci Veldsquez. But "Lo 
Siente," a duet with Mexican singer 
Lucero (also in ballad and salsa ver- 
sions), is both edgy and catchy, and "A 
Cambio de Qué" benefits from rhyth- 
mic play, notably the halting of the 
underlying tempo, which gives an illu- 
sion of suspended time. Dunbar sings 
ballads, salsa, and even pop in what's 
probably a ploy to straddle all radio 
formats. In the end, the results are 
good enough to work.-LC 

I A.B. QUINTANIt1A AHD THE KUMBIA KINGS 

SRN! 
PRODUCERS: A.B. Quinlanilla III, Cruz (CK) 

Martine: 

EMI Latin 7243 529745 
The Kumbia Kings' second disc is real- 
ly two distinct albums-one featuring 
ballads and cambia., Tejano style, the 
other offering English R&B tracks 
replete with vocal harmonies. Quin- 
tanilla attempts to link the two efforts 
with a couple of remixes of the Span- 
ish tracks, but the connection is tenu- 
ous. Shhh! reflects a dichotomy for 
artists like Quintanilla-Latins bred 

in the U.S. for whom Spanish is a sec- 
ond language. No surprise, then, that 
Quintanilla's English -language materi- 
al is far more sophisticated and com- 
plex than his more basic-albeit 
catchy-Spanish fare, whose standout 
song is the witty title track. Beyond 
the sheer length and scope of the 
album, there is a good dosage of self- 
indulgence in the spoken interludes. 
Still, every listener is apt to find 
something to latch on to.-LC 

MARIA eheoutZ 
Once Cocoon de Amor/Eleven Love Stories 
PRODUCER: Matta »gee/ 
Palm Pictures P2A 2061 

Maria Marquez is a Venezuelan -born 
vocalist who makes her home in Cali- 
fornia. Consisting entirely of classic 
Venezuelan love songs, this set has 
11 self -produced tracks that are very 
much of a mood-a romantic one, at 
that. Marquez possesses a dusky, 
expressive voice, well -suited to the 
torchy material she has chosen. At 
times, an intriguing vibrato appears 
and adds a fragility and tenderness 
to the soundscape. Standout tracks 
include "Escribeme," written by 
Guillermo Castillo while he was in 
prison in the 1950s, and Billo Fro- 
meta's wistful "Cuando Yo Te Queria," 
composed in the 1930s. Marquez also 
performs a couple of boleros, "Suavi- 
dad" and "Bolero de Rocco," the latter 
tune animated by one of the edgiest 
and most captivating arrangements 
on the record. An elegant, moving 
album. PW 

BLUES 
* LUTHER "'GUITAR JNHKNF JOHNSON 

Talkie' Abaft Soul 
PRODUCER: Paul Kahn 

Tel= 83478 
With 78lkin' About Soul, we find John- 
son somewhere between blues and 
soul-a pocket where he feels right at 
home. As someone who paid his dues 
playing guitar in the bands of Muddy 
Waters and Magic Slim, Johnson cer- 
tainly has a working knowledge of the 
Chicago blues sound. For proof, go 
directly to "Suffer So Hard With the 
Blues" and "No Worry No More." One 
of the distinctive elements about John- 
son's solo projects, though, is that he 
will work a classic soul sound right 
smack into.his blues. The title track is 
our first taste of this tendency, fol- 
lowed by a cover of the Isley Brothers' 
"It's Your Thing" and a sweet soul 
original, "Crazy Over You," that's a 
dead ringer fora Stax-era side. Add to 
this the country -as -cornbread vibe of 
"Ramblin' Blues," and you have a very 
hearty (and diverse) helping of bluesy 
soul. PW 

VERDI: Pezzi Sacri 

Carmela Remigio, soprano; Coro e Orchestra 

dell'Accademia Nazionale di Santa CecilialAlyung- 

Whun Chung 
PRODUCER: Lennart Dchn 

Deutsche Crammoplron 289 469 075 

The centenary of Guiseppe Verdi's 
death is upon us, entailing even more 
productions of his operas around the 
world, along with many reissues and 
some new recordings of those long - 
canonic works. Verdi'. Requiem is near- 
ly as famous as his Rigoletto, Aida, or 
La 7Moiata (the choral piece could be 
the moat -performed Verdi work all 
year), but the composer penned more 
sacred music than just that operatically 
tinged favorite. As dramatic and melod- 
ic as the Requiem are his three Pezzi 
Sacri (Sacred Pieces), as is the addi- 
tional Ave Maria usually joined to the 
1897 triad of the Stabat Mater, Laudi 
alla Vergine Maria, and Te Deum. The 
chorus and orchestra of Rome's Santa 
Cecilia Academy are nothing if not 

steeped in this repertoire, and they are 
capably led by Myung-Whun Chung, 
with Carmela Remigio the admirable 
soprano soloist. Their disc collects the 
four sacred pieces with an early Ave 
Maria and the Libera Ale from the Mars 
in homage to Rossini, as well as the 
famous Ave Maria from Verdi's Otello. 
The recording might be judged a little 
hazy, but this Verdi choral conspectus 
is fine and timely. BB 

KIM BURRELL 

Lien in Conceit 

PRODUCERS: Kim Burnes. Pere Body, ...inn. 
Tommy Boy gospel 1450 

Gospel diva Kim Burrell shines on this 
nine -song live collection of strong new 
n ateriat The singer's vocals, already 
revered the world over, are more fervent 
and impassioned than ever. Of course, 
having a wildly enthusiastic audience by 
her side, pumping her up and cheering 
heron, can't hurt. Accompanied by a 
tighter -than -tight eight -piece band and a 
five -piece vocal ensemble, Burrell hits 
the stage smoking ("I71 Keep Holding 
On") and keeps the temperature rising 
throughout. "Anything" is a full -speed - 
ahead funkfest, while "Everywhere You 
Go" shows Burrell to be equally dazzling 
with a ballad. One of today's first ladies 
of gospel, Burrell just keeps getting bet- 
ter.-GE 

* KATE CAMPBELL 

Wandering Strange 
PRODUCER: Kale Campbell 

Eminent 25050 
One of today's most engaging acoustic 
singer/songwriters, Campbell takes a 
fervent foray into gospel music with 
Wandering Strange. With the able 
assistance of some of Muscle Shoals, 
Ala.'s finest, Campbell has created a 
work of both traditional reverence and 
dazzling invention. On four powerful 
originals, six traditional hymns, and a 
well-chosen cover of Gordon Lightfoot's 
"The House You Live In," Campbell 
shows a deep commitment to her mate- 
rial. At the same time, she evokes from 
her band impassioned interpretations 
that add bluesy, soulful touches that 
are heavenly ("Come Thou Fount," 
n'here la a Fountain"). Campbell's 
writing is also in fine form ("10,000 
Lures" and "Bear It Away"). Most 
delightful perhaps is how Campbell and 
company have tilled and sown seeds in 
the long -overlooked common ground 
shared by both black and white gospel 
music --country, folk, blues, and 
R&B.-GE 

1 PATRICK O'HEARN 

So Flown the Curren 
PRODUCER: Palock O'llearn 
Patrickoheam.com Music 80982.81003 
With his first new album in four 
years, So Flores the Current, Patrick 
O'Hearn takes an impressive step 
forward in an already impressive, 
influential career. The synthesist/bas- 
sist/composer has always been a mas- 
ter of mood and ambience, dating 
back to his 1986 solo debut, Ancient 
Dreams. On So Flaws the Current, 
those moods are more organic and 
less programmed than in the past. 
Part of that is due to guitarist Peter 
Maunu, O'Hearn's longtime colleague 
from the early '80s (with Mark laham 
and Group 87). Maunu's semiclassical 
touch on "A Lovely Place to Be" adds 
poignant depth to the textured, cine- 
matic piece. On "Northwest Pas- 
sage," he explodes the track with rip- 
pling arpeggios over a Middle 
Eastern desert trek from O'Hearn. 
With the laconic slide guitar of "Trav- 
eler's Rest," he helps bring O'Hearn's 
dark liquid moods and stalking per- 
cussion into a similarly organic ter- 
rain. Contact info@patrickohearn.com 
or 828.625.8160 (fax).-JD 

IN PRINT 

PEOPLE FUNNY BOY: THE GENIUS OF LEE 

"SCRATCH" PERRY 

BY David Kat: 

Payback Press 
539 pages; 14.99 pounds (121.70) (U.K. import) 

Jamaica has been called "the 
world's loudest island," in part 
because its principal musical ex- 
port, reggae, has exerted a global 
influence during the past three 
decades out of all proportion to 
the size of its Caribbean home- 
land. Twenty years after his 
death, the music's most -lauded 
talent, Bob Marley, wields a 
worldwide impact on a par with 
Elvis Presley and the Beatles. 

The details of Marley's life-and 
those of other singular talents with- 
in reggae-are the stuff of public 
record. Yet when citing the talents 
who helped shape and abet Marley, 
most would choose as a key figure a 
mysterious man of diminutive sta- 
ture named Lee Perry: 

Presiding over 
Mas ley's recordings 
in the late '60s- 
when the singer was 
one-third of the 
Wailers alongside 
Bunny Livingstone 
and Peter Tosh- 
the producer known 
as both Scratch and 
the Upsetter co - 
wrote material and 
otherwise helped 
sculpt the sound 
that would establish 
Marley as the most important 
singer/songwriter since Bob Dylan. 

Perry's own career began well 
before his associations with the orig- 
inal Wailers, and his most important 
work would come immediately after 
Marley set out on his own (with 
Perry's former studio musicians as 
the dreadlocked singer's band, now 
known as the Wailers) in the early 
'70s. On an island where autodidac- 
ticism was the order of the day, any- 
one with sufficient funds could call 
himself a producer and contribute 
to the ongoing hailstorm of singles 
released each week in Jamaica's 
voracious record market. 

Despite this, Perry managed not 
only to stand out as a commercial 
success but to forge his own inim- 
itable sound in the process. In his 
tiny backyard studio, on a 4 -track 
recorder that might have passed 
muster only as a mere demo record- 
ing in the U.S., Perry recorded and 
produced hundreds of sessions from 
1972-79. All of these records-the 
exact number of which is uncertain 
to this day-bear Scratch's unique 
sonic imprint, a galactic fog pro- 
duced with tape echo, phase shift- 
ing, and, ultimately, Penis ingenu- 
ity in overcoming the limitations of 
his primitive equipment. 

To this end, Perry resembles 
other wizards of the mixing console, 
such as Phil Spector and Todd 

Lee 
"Scratch" 

Perry 

Rtmclgren, though it is the oddball 
English producer Joe Meek whose 
tragic saga most closely parallels 
Perry's own, for good and for ill. 
Pony, like Meek (who produced the 
1962 hit 'Telstar;" among others), 
created a home studio in an era 
when professional facilities domi- 
nated. Both men created sounds 
that were at once otherworldly and 
incredibly popular and unmistak- 
ably their own. 

Meek capitulated to the demons 
that plagued him, ultimately com- 
mitting suicide. Perry, after years of 
a punishing work schedule and con- 
stant ganja smoking, slid into a mad- 
ness that some insisted was feigned. 
He torched his singular instrument, 
the studio known as the Black Ark, 
and embarked on a solo singing 
career that has continued erratical- 
ly to the present clay-its notewor- 
thiness largely due to its strained 
eccentricity. Little if any vestiges of 

the great producing 
talent remain in the 
nonsensical ram- 
blings that make up 
Perry's recorded 
output of the past 
two decades. 

As comprehensive 
an account of Perry's 
month -to -month 
(and often day -to - 
clay) activities as one 
will ever read, Peo- --/ ̀ pie Funny Boy com- 
pares favorably with 

another high -resolution chronicle of 
prolific artistry, Thomas Schul- 
theiss' A Day ist hoe Life: The Beat- 
les Day -By -Day, 1960-1970. Perry's 
biographes; a London -based Amer- 
ican expatriate named David Katz, 
made good use of the near -unlimit- 
ed access to Perry that he enjoyed 
during the past decade. 

Tempering a fan's boundless 
enthusiasm with exacting organi- 
zation of data, Katz pieces togeth- 
er the life that began in the Ja- 
maican countryside in 1936. He 
details the hardscraabble existence 
that the fledgling producer 
endured upon first moving to 
Kingston, along with enumerating 
Scratch's numerous successes and 
the stories behind them. 

Though Katz had Perry's cooper- 
ation during the writing of People 
Funny Boy, he offers an entirely 
objective accotmt of his subject's slip- 
shod, often ruinous treatment of his 
artists, his own family, and the 
numerous friends and lovers who 
have nn afoul of his increasingly 
quixotic, self-destructive nature. 
Though the cause of the Upsetter% 
decline remains elusive, Katz's fact - 
filled prose should make both Scratch 
completists and casual fans hungry 
for more sounds from his Black 
Ark-a hunger that, alas, seems 
never to be sated. 

RICHARD HENDERSON 

BOOKS: Send review copies of books pertaining to artists or the music industry to Bradley Bamberger, Billboard, 770 Broadway, New York, N.Y. 10003 
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SINGlES 
EDITED BY CHUCK TAYLOR 

POP 
NO DOUBT Bathwater (4103) 

PRODUCER: not listed 

WRITERS: G. Stela s, T. (Saal, T. Dumont 

PUBLISHER: not listed 

Tnunwlnterseone 10157 (CD promo) 

Gwen Stefani and the boys of No Doubt 
hope to relight the radio fires with this 
latest track from their largely overlooked 
opus Return ofSaturn. "Bathwater" 
maintains the band's amiable aka -cum - 
pop persona, with a clever turn of phrase 
about persistently wanting to hang on to 
men who prove themselves less than 
true: "I still love to wash in your old 
bathwater/Love to think that you could- 
n't love another/I can't help it, you're my 
kind of man." Set amid a blast of playful 
horns and a regimented snare, this one's 
all in fun, supported by Stefani's loose, 
bobbing vocal. It's a signature moment 
from the group and could bring a blast 
of needed fresh air to the pop airwaves 
(though it leans a little too mainstream 
for No Doubt's modern -rock base). The 
time is nigh for renewed interest, too, 
given Stefani's high -profile guest vocal 
on Moby's current "South Side," the 
dance producer's first top 40 hit and a 
VHS staple.-CT 

RARE BLEND Boom Boom Boom (3:21) 
PRODUCERS: Michael Lloyd, Make Curb 

WRITERS: R. Vega. C. PUcer, R. Vega 

PUBLISHERS: Wild Music Inc./Million Su,rs Music./ 

Warner -Tamerlane Publishing/Case Vega Music, BMI 

Pub 300171 (CD promo) 

It's surprising that it's taken Curb 
Records so long to come up with a boy 
band. Mike Curb and longtime collabora- 
tor Michael Lloyd were big players in 
the '70s teen idol scene, working with 
the likes of the Osmonds, Leif Garrett, 
and Shaun Cassidy, so its intriguing to 
hear their take in the context of the 
recent pop -happy climate. And so comes 
"Boom Boom Boom," a track originally 
featured on last summers Coyote Ugly 
soundtrack Although the group's sound 
is hardly rare-and is actually a little 
closer to the pop sound of 1998 than that 
of 2001-Blend's three good-looking 
guys have pleasant voices, and "Boom" 
combines a catchy melody with acoustic 
guitar and programmed drums. Unfortu- 
nately, with the boy -band genre domi- 
nated by only a few big names, it's been 
tough for other such vocal groups to 
make inroads. The product's solid, but 
with the market shrinking for teen -pop 
music, Rare Blend may be joining the 
race a little too late in the game. EA 

MECIEMIT 
ALAN JACKSON When Somebody Loves You (3:271 

PRODUCER: Keith Stegall 
WRITER: A. Jackson 
PUBLISHERS: WB Music Corp./Tee Haw Music, ASCAP 

Arista 58028 (CO promo> 

Alan Jackson has built one of country 
music's most successful careers on his 
ability to deliver both ingratiatingly 
commercial uptempo tunes and gorgeous, 
heartfelt ballads. This title cut from his 
current Arista disc falls gracefully into 
the latter category. Penned by Jackson 

SPOTLIGHT 

JANET JACKSON All for You 4.241 
PRODUCERS: Jimmy Jam, Tary Lewis 

WRITERS: J. Jacks*, J. Harris Ill, T. Lewis. D. 

Romani, M. Malavasi. W. Garfield 

PUBLISHERS: Black Ice Publishing, Be EMI April 

Mus:UFlyte nine Tuntstntle Macho Music, Ara - 

push Communications. ASCAP 

Vlegln 18130 (CO promo) 

Calling all radio formats! The title 
track from Janet Jackson's forthcom- 
ing All for lion is a veritable vitamin 
shot for the airwaves. As playful and 
joyous as the best from Jackson's deep 
uptempo catalog, "All for You" auda- 
ciously ignores top 40's current trend 
toward strict EBB inflection; this is 
mainstream party pop at its best. The 
groove, which borrows from Change's 
disco -era hit "The Glow of Love." is at 
the helm here, with a beat that jingles 
like a pocketful of loose change, while 
Jackson's shiny vocal features puffy 
layers of her signature harmonics. It's 
hard to know exactly what went on in 
the studio with longtime collaborators 
Jh000y Jam and Terry Lewis, but the 
sun just shines on Jackson's perform- 
ance, which feels at once loose and 
inspired. This offers the promise of 
good days ahead fora career that has 
never stalled, but at times has felt 
more deliberate than others. Expect 
instantaneous across-the-board act -ion 
on this from adult, rhythmic, and 
mainstream top 40s, as well as AC and 
R&B. It's going to be a rhythm nation 
this spring, indeed. Quite likely anoth- 
er No. 1 forJanet.-CT 

himself, the lyric speaks of the comfort 
and confidence that comes from being 
loved. In the bridge, he takes an unflinch- 
ing look at the pride that's getting in the 
way of a relationship and singe, "Let's 
put aside our foolish pride and let our 
hearts say hello/We both agree we're just 
no good at bein' on our own." It's a pretty 
ballad, and Jackson's warmthroated 
delivery turns it into a treasure. There's 
a tender, vulnerable quality to his per- 
formance, ideally underscored by the 
mandolin and dobro that enhance the 
production. These elements meld to cre- 
ate a stunning record country program- 
mers will find hard to resist. DEP 
EDDY IGVEN Cowboys Don't Cry (3:10) 
PRODUCER: Ron Chancey 

WRITERS: E. Rare, J. Wlnlíe) 
PUBLISHER: RavereS*g Music Ins., ASCAP 

RMa 8194 (CD promo) 

This is the first single from Living in 
Black & White, Eddy Raven's new album 
on RMG Records, and it signals a wel- 
come return to form of one of the country 
format's seasoned hitmakers. Though 
Raven has been off the charts in recent 
years, he has continued to tour and write 
songs, And, as this tune demonstrates, 
he hasn't lost his ability to deliver a song 
that sounds in step with radio. Ron 
Chancey's production easily fits in with 
anything on today's playlists. Written 
by Raven and Jason Winfield, the song's 
solid lyric transcends the usual boots - 
and -saddle fodder. The chorus says it all: 
"Cowboys don't cry, they move on/One 
more rodeo and a few more broken 
bones/Nothing is better than a good 

SPOTLIGHT 
DESTINY'S CHILD Survivor 1x:02) 

PRODUCERS: Anthony Dent. Beyonce Knowles 

WRITERS: A. Dent. B. Knowles. M. Knowles 

PUBLISHERS: Chase Muzic/Hnco South edm,nis 

tered by Music of Wlnd0wepe$pry/A)V Tunes LLD 

Beyonce PubhshingfsWP PoClisnmg, ASCAP 

Colweeia 16462 (CD proms) 

These cheerleaders of female empow- 
erment are wasting no time rernintling 
listeners what was behind their triple 
Grarmnv win last month, not to men- 
tion their recent 11 -week perch at No. 
1 on The Billboard Hot 100 with "Inde- 
pendent Women Part I. `Survivor," 
the first new cut from their upcoming 

album of the same name, is careful not 
to stray from the well -established for- 
mula that has made Destiny's Child 
the pop act du jour-s skittish stop - 
and -start beat, the puissant vocals of 
co-songwriter/producer Beyoncé 
Knowles, and a lyric about life in the 
victory lane when mankind does you 
wrong. It's a recipe that has pervaded 
the pop charts-with some imitators, 
like Pink and Mya, also fading great 
success. There's no question that Des- 
tiny's Child has polished its craft to o 

glittering sheen, but the million -dollar 
question, of course, is just how long this 
dead -on identical approach sill work 
For the moment, "Survivor" packs a 
wallop right to the chin of mainstream 
top 40-and that's all radio needs to be 
concerned about. But if this act intents 
to survive over the long haul. it needs 
to come up with fresh licks and new 
tricks on the next set.-CT 

eight -second ride/You pay, you win, you 
lose, you tried/Cowboys don't cry." It's 
rife with authentic imagery that reflects 
the dignity-even in the face of defeat- 
of the cowboy legend. But at the heart 
of it all is Raven's voice, a silty, smooth 
instrument with a hint of Cajun spice 
that hasn't lost any of its luster during 
his sabbatical from the charts. Any time 
a veteran act makes a bid for airplay, it's 
usually met with resistance, but pro- 
grammers would be wise to give this 
record some attention. DEP 

ROCK TRACKS 
MATTHEW BODE BAND Hello Time Bomb (3:531 

PRODUCER: Warne Livesey 

WRITERS: M. Good. D. Germ 

PUBLISHERS: EMI April Music Canada4)unharrow 
Musics&idgebumer Music, SWAN 
Atlantic 300364 Ifs. proms) 

Aiming to become Canada's hottest ex- 
port since Alex Trebek, the Vancouver - 
based Matthew Good Band precedes its 
third album and American debut, Beau- 
tiful Midnight, with the Canadian 
rock/alternative chart -topper "Hello 
Time Bomb." The track's sound is 
beefed up here with power chords, and 
there are lots of cool electronic effects 
in the beginning of the cut; it's also 
worth listening for the groovy, organ - 
like keyboard lines buried in the mix. 
Modern -rock veteran producer Warne 
Livesey (Midnight Oil, Talk Talk, the 
The) breaks out some of his old tricks, 
like the stopwatch percussion (h la Mid- 
night Oil's "Beds Are Burning"), but 

SPOTLIGHT 
0E[EELS 

BEE GEES This Ls Where I Came In 13:501 

PRODUCERS: Barry Grob, Maunce Grob. Robin 

Gibe 

WRITERS: 8. Gibb. R. Gibb, M. Gibb 

PUBLISHERS: Gibb Banners Music/Careers-BAG 

Music Publishing, BMI 

REMIXER: DJ Domino 

Universal 20398 (CD p orno) 

Thirty-five years in and brothers 
Barry, Maurice, and Robin Gibb 
remain as ubiquitous as peanut 
butter-and their hooks as sticky. 
Around the world, the Bee Gees con- 
tinue to be among the most sampled 
and covered artists in history, while 
anticipation is still high for their own 
new material. "This Is Where I Came 
In," from the trio's first studio album 
in three years, is a marvelous return 
to the act's organic roots. The track 
opens with the simple strumming of 
an acoustic guitar and a yearning, 
ever -haunting vocal from Robin, 
gradually building as Barry joins in, 
before the percussion kicks and the 
chorus erupts in joyful exuberance. 
Characteristically, hooks abound, 
from a single well -placed electric gui- 
tar riff to background melodies that 
will play in your head long after the 
song fades. These guys (who wrote 
and produced "'This Is Where I Came 
in") continue to make it all sound so 
simple-and relevant. Hot AC radio 
should consider this group a staple of 
its adult audience and give this won- 
drous new work the spins it de- 
serves. A real treat.-CT 

the cut is still pretty slick. Good and 
company received 11 nominations at 
the 2000 MuchMusic Video Awards, 
competing against themselves in four 
categories; the sound on this track 
should translate to the U.S. just as 
well. EA 
Pl HARVEY Good Fortune (3:19) 
PRODUCERS: Pi Harvey. Rob Ellis, Mick Haney 
WRITER: P. Harvey 

PUBLISHERS: Hot Head Mote L)OJEMI axis Publish - 

mg Ltd., BMI 

Island 15218 (CD promo) 

Polly Jean Harvey and her bandmates 
lead off their hyper -acclaimed Stories 
Front the City, Stories Front the Sea 
set with one of the set's strongest cuts, 
"Good Fortune," These days, PJ Har- 
vey is a trio partnering its eponymous 
leader with past cohorts Mick Harvey 
and Rob Ellis. Many of the tales on the 
album chronicle an extended stay in 
New York, and this single is no excep- 
tion, with images of skyscrapers and 
neighborhoods from Manhattan to 
Brooklyn. Harvey's voice, with double - 
tracked harmony, passionately throbs 
through the verses, an effect simultane- 
ously discomforting and beguiling. The 
single's minimal sound-few chords, 
few instruments, little polish-lends 
"Fortune" a charming timelessness, as 
though it could have been recorded by 
the Pretenders. Women rockers seem 
to have been eschewed at modern rock 
over the past year; with a little insight, 
programmers and listeners will make 
room among the rock'n'rap for Harvey's 
unique artistry. EA 

SALIVA Your Disease (3:57) 
PRODUCER: Bob Marlette 

WRITERS: J. Scott, C. Debaldo. W. Swinny, Saliva 

PUBLISHER: not listed 

Island 15204 (CD promo) 
Tennesseeans can be proud of the 
Memphis -based quintet Saliva and its 
Island debut, Every Six Seconds, due 
March 27. Already featured on the 
soundtrack to Dracula 2000, "Your 
Disease" proves to be a promising har- 
binger for the band. True to the genre's 
form, lead singer Josey Scott trades 
between loud rapping and singing on 
the chorus. The group leans toward the 
metal look-long hair, leather, lots of 
black, the works. In the video, Scott 
seems to be having a good time, bop- 
ping around in a convertible, but an 
aggressive look on his face belies the 
body language. Despite the band's 
appearance, Scott's lyric-chock full of 
similes and pop culture references- 
shows that he's at least done his hip - 
hop homework. EA 

DANCE 
LINDA CLIFFORD Mangle' 19:151 

PRODUCER: Ralph, Rosario 

WRITERS: J. Peters, C. Mack, J. McClelland 

REAIIXERS: Tom Moulton, Blaze, Southern Divide, 

Peered Boys, Julian Marsh 

PUBLISHERS: Mama Music. BMI: Music Mecca West. 

ASCAP 

Wept End 1007 (CD silos) 
When originally recorded by Sharon 
Ridley 25 years ago (on Tabu 
Records), "Changin' " went on to 
became a "sleaze" classic at such New 
York gay clubs as the Flamingo and 
the Saint. Throughout the 1980s, Par- 
adise Garage DJ Larry Levan would 
often play the empowering downtempo 
track at the end of his legendary Sat- 
urday night/Sunday morning mara- 
thons. Now comes Linda Clifford, who 
is no stranger to dancefloors (she's 
responsible for such disco nuggets as 
"Runaway Love," "Don't Give It Up," 
and "If My Friends Could See Me 
Now"), and house producer Ralphi 
Rosario to inject new life into this 
buried treasure. it's a winning combi- 
nation; unfortunately, though, Clif- 
ford's vocals tend to get lost in the 
remixes by Southern Divide, the 
Pound Boys, and Julian Marsh. Some 
mixes even find the singer's fine voice 
battling with new arrangements that 
are obviously in the wrong key. Saving 
the day are mixers Tom Moulton and 
Blaze, who apparently know what it 
means to respect an artists craft. All 
that's needed now is a tight radio 
edit. MP 

RAP 
BIG PUN How We Roll moor 
PRODUCER: In GoIU 

WRITER: not listed 

PUBLISHER: not listed 

Loud (CD promo) 

So-called "unreleased" tracks often help 
to keep the memory of a deceased artist 
alive-and, on a mercantile note, cash 
registers chiming. Loud Records is look- 
ing to accomplish both by issuing a Big 
Pun tribute set, Endangered Species. 
Cynicism aside, "How We Roll" is a pret- 
ty just reminder of what a talent Pun 
was. The Bronx, N.Y.-born MC was both 
witty and a great storyteller, in the tra- 
dition of some of rap's finest This new 
track isn't his best effort, but compared 
with the current competition on the rap 
airwaves, Pun could have held his own 
and then some. The promo single of 
"How We Roll" offers two versions of 
the song-the light radio remix from iry 
Gotti, which employs a beautiful female 
voice on the hook, and the album version, 
a much more methodical take that sam- 
ples Janet Jackson's "Let's Wait Awhile." 
Either would pull some strings at radio, 
as the memory of Pun still looms large 
with fans nationwide-RH 

CUHTRIBUTBRS. 
Eric Aiese, Rashaun Hall, Michael Paoletfa, Deborah Evans Price, Chuck Taylor, SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart poten- 1 111 YYB IIo rial. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by one w more artists. PICKS Om): New releases predicted to hit the top half of the chart in the 
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being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review ccpies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York. N.Y. 10003), or to the writers in the appropriate bureaus. 
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On The Pharcyde. At Anaheim, Calif.'s recent Invert2000 hip -hop concert jam, 
the Pharcyde caught up with fellow acts De La Soul and Slick Rick. In addition 
to a new Edel America album, Plain Rap, the group is celebrating the Delicious 
VinyVRhino release of Cydeways: The Best of the Pharcyde. Pictured, from left, 
are the Pharcyde's Imani (squatting) and Romye, De La Soul's Maseo and Posd- 
nous, Slick Rick, and De La Soul's Dave. 

Tank Rolls Out Dlackground Debut 
Backup Singer Moves into Artist's Role On 'Force Of Naturre' 
BY GAIL MITCHELL 
LOS ANGELES-After singing 
background vocals for Aaliyah and 
Ginuwine, R&B singer/songwriter 
Tank is taking center stage on his 
own. The Blaekground/Virgin ar- 
tist's debut solo album, Force of 
Nature, is set for release March 20. 

Audiences have already tasted 
Tank's (aka Durrell Babbs) sexy and 
aggressive brand of contemporary 
R&B through radio airplay of two 
tracks, "Freaky" and "Maybe I 
Deserve," the latter of which cur- 
rently stands at No. 24 on Hot 

Billboard/BET's R&D/Hip-Hop Conference 

Adds Awards Show; BET Plans One, Too 
WE'RE BACK: Mark your calendars. The Bill- 
board/BET R&B/Hip-Hop Conference returns for 
its second year, setting up shop Aug. 28-30 (Tlresday 
through Thursday) at the New York Hilton. This 
time around, we're adding something new to the mix: 
an R&B/hip-hop awards show. Panels and showcas- 
es are still in the planning stages. 

The conference room rate is $225, and the Hilton 
can be reached by calling 212-586-7000. For more 
information, please contact Michele Jacangelo in 
Billboard's special events department at 646-654- 
4666.0_ or at bbevents@billboard.com. 

AND THE AWARDS JUST KEEP ON COMIN': 
While we're on the sub- 
ject of something new, 
BET has announced its 
first BET Awards show. 
The June 19 special- 
honoring pacesetters in 
the music, film, and TV 
arenas-will take place 
in Las Vegas and air 
live on the BET net- 
work. It will be pro- 
duced by this year's 
Grammy helmer, Cos- 
sette Productions. 

JCOR GOES WILD: In a move that seems to be in 
tune with the industry's growing fascination with 
old -school hip -hop, JCOR Records recently acquired 
the Wild Pitch Records catalog. The first rereleas- 
es-a Wild Pitch classics compilation, Chill Rob G's 
Ride the Rhythm, and the Coup's Genocide and 
Juice-will be available March 20. Other titles, as 
well as a limited -edition, 12 -inch vinyl boxed set tar- 
geted to DJs, will be released later this year. Wild 
Pitch, founded by Stu Fine in 1985, was home to 
Main Source, Ultramagnetic MCs, and Gang 
Starr, among others. 

JAZZIN' IT UP: Singer/songwriter Isaac Hayes, 
percussionist Max Roach, and pianist David Benoit 
are among the performers who'll be making their 
first appearances at the upcoming Playboy Jazz Fes- 
tival. The annual soiree is now in its 23rd year and 
will be staged once again at Los Angeles' Hollywood 
Bowl. BW Cosby returns for his 21st year as host. 
The performance lineup also includes Nancy Wilson, 
David Sanborn, Wayne Shorter, Keb' Mo', Roy 
Hargrove, and Afro -Latino band Ozomatli .. . 

Speaking of concerts: Capitol singer/songwriter Pru 

The Rhythm 
The Rap 

and The 
Blues 

by Gail Mitchell 

is on her first major U.S. tour, opening for MCA's 
Avant and Elektra's Keith Sweat. It kicked off Feb. 
14 in Los Angeles and wraps March 10 in Philadel- 
phia, with stops in Indianapolis, Detroit, New York, 
and other markets to be announced ... MCA's Patti 
LaBelle has launched her When a Woman Loves 
tour, which takes its name from her latest album. It 
kicked off Feb. 23 in Houston and ends April 15 in 
her hometown of Philadelphia. Joining her on the 
national tour, which swings through Los Angeles, 
Las Vegas, and Atlanta, is Def Squad/DreamWorks' 
Dave Holllister. 

INDUSTRY BRIEFS: Columbia's new Destiny's 
Child album, Survivor, 
is now slated fora May 
release ... Usher's 
long-awaited new al- 
bum is said to be final- 
ly wrapped up, with 
release date info corn- 
ing shortly ... Rapper 
Miilkbone, formerly 
on Capitol, returns 
April 17 with his first 
album in five years. U 
Got Miilk arrives via 
the Lightyear/WEA 

imprint Xcaliber Entertainment ... Producers DJ 
Clue, Blaze, and Jerard bring their skills to the 
table on young Harlem, N.Y., rapper Bathgate's 
spring Virgin release, Dear Rich, America My Story 
to You ... Sidelined since October 2000 with the 
back condition scoliosis, Boyz II Men's Michael 
"Bass" McCary has rejoined the group, making his 
first public appearance at the recent Grammy 
Awards telecast ... New mom Yolanda Adams 
gives birth again March 20 when Elektra releases 
her new live album, The Experience, recorded at 
Washington, D.C: s Constitution Hall. The first sin- 
gle is a cover of R. Kelly's "I Believe I Can Fly" 

. California -based Tomoboom Entertainment 
Group (TEG) is a new multimedia concern that 
encompasses music (hip -hop, reggae, Latin, rock), 
film, TV, publishing, and artist management. Rap- 
per Caponiac's album D.A.B.O.M.B and the title sin- 
gle are the first music projects coming out of the 
TEG chute. Tomoboom is headed by CEO Douglas 
Tomooka, director of business affairs Curtis Payne. 
and director of marketing Craig Payne. 

Assistance in preparing this column was provided 
by Rashaun Hall in New York. 

R&B/Hip-Hop Singles & Tracks. 
"I describe my sound as very 

R&B," says the artist, whose music is 
published by Tank1176 Music/Black 
Fountain Music 
(ASCAP). "I'm try- 
ing to bring good 
lyrics and good soul 
music back without 
relying too much on 
gimmicks or extras. 
I'm an R&B singer 
who comes to per- 
form and stomp the 
wood out on you." 

Three years have 
elapsed since Tank 
was signed by Black - 
ground in 1998. The 
artist, who began 
singing at the age of 
5, was born in Milwaukee to an Air 
Force father and church -involved 
mother. He began cultivating his musi- 
cal talents after his family relocated to 
the Washington, D.C., suburb of Clin- 
ton, Md. He was minister of music at 
his church and moved into R&B after 
high school Following stints at college 
and on the D.C. talent -show circuit, he 
was invited to sing backup for Gin- 
uwine and then Aaliyah. 

Working with 
such producers as 
Ft. Knoxx Produc- 
tions' Caviar and 
Overdose, Dub's 
World Productions' 
Rockstar, Budda 
Productions' Budda, 
and Key Beats' Rap- 
ture and E. Sears, 
Tank wrote all the 
songs on his 14 -track 
album, which also 
includes a remix of 
"Maybe I Deserve." 

Deserve' is a 
totally personal 
experience," adds 
Tank, who also pro- 
duced the track."I 

TANK 

man of L.A.-based Good Game 
Entertainment. Blackground found- 
er Barry Hankerson and president 
Jomo Hankerson-who previously 

managed R. Kelly- 
are using the same 
street strategy for 
Tank that they used 
in bringing Kelly 
into the public eye. 
Tank began hitting 
the promotion trail 
this summer, and 
on his most recent 
sweep he did stop- 
overs in such mar- 
kets as Tampa, Fla 

"We did a lot of 
live performances 
with Kelly," Han- 
kerson recalls. "And 

now the same with lank, who's been 
a work of love. It's the old -school 
way of marketing a record-bang- 
ing away at the street level and 
gaining converts from his live 
appearances. It's starting to trans- 
late, with local club play leading to 
adds at radio." 

In addition to the standard pro- 
motional fare, including online post- 
cards and Web sites (blackground. 

com; allabouttank. 
com), the "Deserve" 
video has been 
added by BET and 
MTV2. 

Onstage and off, 
Tank is a moving 
target, having pro- 
duced such artists 
as Toni Estes and 
Dave Hollister. He 
says he's now con- 
centrating on being 
a performer himself 

"I like perform- 
ing, running out on- 
stage with lights 
flashing, loud music, 
and the girls hope- 
fully screaming," he 

'I like 
performing, 
running out 
onstage with 

lights flashing, 
loud music, 
and the girls 

hopefully 
screaming.' 

-TANK- 

was sitting in a res- 
taurant with a lady, asking her, 
'What would you like me to say or do 
to make things better between us?' 
I wrote the hook on a napkin." 

The song has definitely struck a 

chord with radio listeners, espe- 
cially females. Mark Bylan, PD of 
KOKY Little Rock, Ark., says, 
"It's a nice bridge between the 
Teddy Pendergrass generation 
and the new generation. The con- 
tent of that song is why women 
have migrated to it. The momen- 
tum on this single has been 
tremendous." 

Doug Davis, PD of WJMZ 
Greenville, S.C., adds, "The ladies 
are going bananas for him. It's been 
our top -requested record for the 
past month. Retailers are telling us 
they can't wait until the album 
comes out." 

Dubbed by industry watchers as 
a cross between R. Kelly and DMX, 
the artist is managed by Flent Cole - 

says, laughing. "I 
couldn't do without it. I love it." 

Virgin's Superman. Virgin's DJ 

Clark Kent, center, is in the studio 
recording an upcoming album. Join- 
ing him during a recent session, 
from left, are rappers Foxy Brown 
and AZ. 
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-811 GREATEST GAINER/SALES EN3.-- 
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0.N.IDJONES,M.SCANDRIG(.M.NEITHAPARKER,M,GLOVER,S.ROBINSON) (DI BAD BOY T9t TA7 

3 

4 3 2 16 
PUT IT ON ME * JA RULE FEATURING LIL' MO & VITA , -GOBIII.AIKINS,P.WALCOITTLORENIO,I.CROCKERI al MIROERWU(' TAM 672761.110.1VGt 
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SOUTHERN HOSPITALITY * LUDACRIS 
THE NUM.. MUDACRIS, WILLI/Ma (1)DISTURBING IHA PEACEDEF JAM SOUTH 57276,1DIMGt 
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7 5 3 19 
IT WASN'T ME * SHAGGY FEATURING RICARDO -RIKROK" DUCENT 
5=;'^'.I.'. ,r,,:,,F II n^UCENT.S. PIZlON1101I40AIPSON) Ill MAMMA 155782'1 

3 

8 6 6 19 
DANGER (BEEN SO LONG) * MYSTIKAL FEATURING NIVEA 
TRi '.I " .. ..... ... D NUGO,P.WILLIAMS) MI JNE 42860 t 

1 

1E) 10 lI 13 
A LONG WALK JILL SCOTT 
a.HARRIS.V.DAVIS U.SCOTTA.NARRISI HIDDEN BEACH ALBUM CUT/EPIC t 
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10 11 9 16 
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CI 15 16 II LOVE MUSIQ SOULCHILD 
AIIARRIS,CHAGWNS IT. JOHNSONA.HARRIS.CNAGGINSI CET SOUL ALBUM CUVID,MGt 
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26 17 18 34 EMOTIONAL CARL THOMAS 
ALWINANS(CTHOMASK. II KSONMIYINANS.STINGI BAD BOY ALBUM CUT/ARISTAt 
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GET UR FREAK ON MISSY "MISDEMEANOR" ELLIOTT 
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31 
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A 11401JPSCN,O.CCMLY,O.PAIMN U PTHODJ,GIN,D.OONLEY...GOTTAPATRICKOALLEN2KaRS, 1116.1111:11 
45 
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POKE S. TONE.PRECISION !DULLY, JIVE ALBUAICIT 

51 
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THERE IT IS GINUWINE 
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® 62 65 4 

52 

TAKE IT TO DA HOUSE * TRICK DADDY FEATURING THE SNS EXPRESS 
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53 

® 67 76 3 
LAY LOW SNOOP FOGG FEATURING MASTER P. NATE DOUG. BUTCH CASSIDY & THA EASTSIDAZ 
..:.:1L'1TOD.SIBGREUAI'ID3.CEACALUS LSTEIP,N.HNEABNROA'PLLY,LNTlikel GAMTL)R.MIVNK MI 

54 

® 57 57 5 
BITTER CHANTE MOORE 
L.S7EWART IP.L.STEWART,C.MOORE.K.WILLISI SILAS ALBUM CUT/MCA t 

55 

56 58 60 5 
THAT'S COOL SILKK THE SHOCKER FEATURING TRINA 
M11 DIESEL 1.M THE SHOCKER,AMSIER RK.IAYLORI NO LIMIT ALBUM CUT/PRIORITY t 

56 

57 60 62 3 
ANGEL SHAGGY FEATURING RAYVON 
S. PIZZONIA (A.ERTGUN,E CURTIS,C TMLORS.AIILLER, MCA AL BUM CUT I 

57 

5® NEW I 

- HOT SHOT DEBUT 
PUPPY LOVE LIL BOW WOW FEATURING JAGGED EDGE 

40000''5J9B.11.SMIIN,B.ERWNG,DSIF/ONAPIERCE,8.M.007LUGSD,B.[ASf1Y SO SO DEF Au:m*7 EOOABN1 
58 

59 66 66 
WE FALL DOWN DONNIE MCCLURKIN 

MCC W R::U; K BOND IK.MATTHEWS' VERITY ALBUM CUT/JIVE 1 

59 

60 70 70 5 
DOLLAZ, DRANK & DANK * MR. SHORT KHOP FEATURING KOKANE 
BATRECAT IMR. SHORT KHOP.KOKANEI (CI IDI RI HUVoreEIGHT 2152/IVE t 

60 

61 63 67 6 
IF I JESSE POWELL 
D.THOMASJ.POWELL (D.THOMAS,I.POWELL,TJOROANI SIUSAIBUM CUT/MCA 

61 

62 56 69 5 
NO ESCAPIN' THIS * THE BEATNUTS 
THE BEATNUIS(LFERNANOEZJ.71NE01 RI LOUD 1983.1 

56 

© 77 
BACK 2 LIFE 2001 DJ CLUE FEATURING MARY J. BUGE & JADAKISS 
QUEIE.LMWAtiIU,MJBUGEJAQUPSPH00FERSALAW1RWE0.C«MIR, et A111WMT11YNBUY OIt10.AG 

63 

® 65 68 4 BEHIND THE WALLS KURUPT FEATURING NATE DOGG 
M.DFAN 111BROWN,N.HALE,M.DEAN/ AVATAR SOUNDTRACK CUT 1 

64 

65 55 45 19 
MAMACITA * PUBLIC ANNOUNCEMENT 
T,PoTTS,G.COLUNS IG.COLUNS,T.POTTSI GI IDI IT/ 00 .6034 t 

66 51 47 16 
X XZIBIT 
DR. DRE,MEUMAN,S.STORCH(hJ01NER,A YOUNG,M.BRADFORDSSTORCHI LOUD ALBUM CUTI 

32 

67 54 58 13 
BOUT DAT MASTER P FEATURING SILKK THE SHOCKER 
C.STEPHENS (MASTER PI NO UDR ALBUM CUTNRR)RI11 1 

46 

68 68 72 3 
BONNIE & SHYNE SHYNE FEATURING BARRINGTON LEVY 
CTHOMPSON U.BARROW.CTNOMPSON.13..Y,M,DLVID,EGASSIONIGUGLIELM11 BAD BOY 113111 CUAnMSTAt 

68 

69 69 75 
NONE TONIGHT LIL' ZANE 
R LOMPKINS IZ.COPEIAND, JR.,D.LEYAS,R. W MPKINSI WERLOMDC ALBUM CUT/PRIORITY' I 

69 

70 75 
WANNA DO YOU RIGHT K -CI & JOJO 
T. RILEY,R.HAMILTON IT.RILEY,R.HAMILTON,H.BANKS.C,HAIAPTON,RJACKSONI MCA ALBUM CUTI 

70 

71 NEW> ALL FOR YOU JANET 
1JAM,T.LEWBJJACKSGNU.IACN91KLJ.HAMRI5111.T1EWIIA.ROMMIIIA.MBUYAM,W.GWNLLD, 11RGNBOBLVACUT 

71 

12 72 64 
LOVE DONT COST A THING * JENNIFER LOPEZ 
R.WAKE ID.SHARPE,G.LAY/SGN,G. FRANKLIN,AMONROE,A HARRIS, RI M W (PG 79547.1 64 

73 76 2 
REAL MAN KEITH SWEAT 
K.SWEAT,DEE DEE.A. LANE 01SWEAT,D.IENKINSA.LANE, EEEKTRA ALBUM CUTÆEG 

73 

74 14 74 
MAYBE TONI BRAXTON 
K,CROUCH,T.BRAMON IT.BRAXTON,K,CROUCH).SMITH.ALDUIISON,S.GAUSE) LAFACE ALBUM CUPARISTA 

74 

75 73 73 12 
GUILTY UNTIL PROVEN INNOCENT 
ROCKWILDER ISCARTER,D.STINSON,R.KELLY/ 

JAY -Z FEATURING R. KELLY 
R. A TELUGU JAR( ALBUM CUTROPAG 

71 

76 77 82 
I DON'T MEAN IT 
R KELLY DIKELLYI 

R. KELLY 
ME ALBUM CUT 

76 

77 NEW> THA RODEO * 
D.SEPHERD,O.LONGMIRE laSHEPERO.O.PEOPLES) 

PHENOMENON 
ICI IXI KING B 3WI 77 

84 92 
UHHNNHH * 
NOTTI (C.PIERSON,D.LAA161 

THE BAD SEED 
(1> l GRAND 299A1AWKUS 

78 

79 80 71 3 
TALL DON'T WANNA 
NOKIO,K.MIIIER (V.SANTIAGOK.HOILEY,I RUFFIN,K.MIILERI 

CAPONE N- NOREAGA 
TOMMY BOY ALBUM W I 1 

80 NEW> DAMN 
T,RILEY,R.IIAAIILTON IRHAMILION,E.DIXONI 

PROFYLE 
MOTOWN ALBUNGUT t 

80 

81 81 86 IO 
S#!* ON YOU * 
)1 HEADEMN4M IM.WTHERS,RAIONSON,LCARIISU,01oDCREA.PoRIER) 

D-12 
DUD 4RPSRAYNIBa9134PR/PJGLOGi 

69 

82 82 78 5 
THE WOOD * 
D.GUY (PAPA MILLE) 

PAPA SEVILLE 
(a 00 NEW MILLENNIUM 0003,411 70 

83 83 83 
SWEET REVENGE 
SP0001 U M.13011)C.KIAMNYIKA,LM.PEREL.SPRUILL,B.T.ILCRER 

SPOOKS 
VY,RMRT ALBM SSOIRIDTRKX MAMAS 1 

83 

84 85 84 20 CRAZY 
DEUTE :D ALLAMBY,LBROWDERJ.LHAILEY-R C..HMLEY> 

K -CI & JOJO 
MCA ALBUM 6 SOUNDTRACK CUT t 

63 

85 89 89 12 
WIN * 
B.MCKNIGHT alACKNPSHT,B.BARNESI 

BRIAN MCKNIGHT 
ICI aR MOTC/ N 1585491 

SI 

86 79 80 10 
BARRE BABY 
SAUN (NONE D,DIRTY S,D.D(XONI 

BIG MOE 
WRECKSHOP ALBUM CUI 

68 

87 78 85 14 
I KNOW * 
INGAMPBELI (HLIlY,1R.,N.50UIRE,TSW IRE J.SMITH,W.CAMPBELLI 

SUNDAY 
,ä0D)111 REITER PU# 5,4595CAPROL 

32 

86 92 
SON OF A BITCH * 
STING INTERNATIONAL M.BURREILD.KELLY,MHALLR.DUCENTS 

LADY SAW & MARSHA 
ID/ RI BIG YARD 6380VP 

88 

89 87 87 15 
HE LOVES U NOT 
D.FRANK,S.KIPNER (S,KIPNERD TRANK,P.SIIEYNE) 

DREAM 
(Dl ITI BAD BOY 79338/ARISTA t 15 

90 99 96 5 
GETUP* 
H.TEK R.VALUAMS,O.YATEST,COTTREW 

COCOA BROVAZ 
ITT RAWKUS 295 

90 

91 91 93 
LOST MY MIND * 
I.HAWKINS U.HAWKINSI 

JAMIE HAWKINS 
ITI MONAMLEASIWEST 67160/EEG t 

91 

® 98 2 LIKE THAT * 
DOMINO (DOMINUI 

DOMINO FEATURING DIAMONIQUE 
(1(D/GEM.' 1041 t 

92 

93 86 -- 13 
FREE 
UYIJ.UW6UWasase Ip611HMR16NAPAd.t1Cl-WI 

MYA 
LNAJSTAPJFNI01S7ALIRqILiBYOAWR4IffLKWDMP 

52 

94 NEW 1 
WHAT WOULD YOU DOT * 
W.IEANJ.DUPLE55K,R.TOBY,R.PARDLO IR.TOBY,R. PARDL01 

CITY HIGH 
in 11 Boo. EASEMENT 497/BwrimRSCOFF 

94 

95 NEW> DEM THANGS * ANGIE MARTINEZ 
THE NEPTUNES,S.REAII IA MARNN[Z,RWILMMUS.G HUGO> (11 LASTWEST 67182.EG I 95 

96 88 79 12 
CANDLES PRU 
PRIMABBIRK.MOBAKOZ8GIAIBOY94,1. BRORCIMAVAWFMSOMIMS-At11.Meal í01F,,,* A3AlaT1 

68 

97 94 94 17 
SHAKE IT LIKE A DOG * KANE & ABEL FEATURING PNC AND 5TH WARD WEEBIE 
FULL PACK,H,LUGER ID GARCA,PNC,D.GARCIA> IC (DI MWST WANTED EMPIRE 0302 T 

57 

98 97 97 3 
BIA BIA * UL JON &THE EAST SIDE BOYZ FEATURING LUDACRIS, BIG NAP. T03 SHORT & CHYNA 

SMITH LLSMITH,S.NCRRISI ITI B. 7780 97 

99 90 2 
CELEBRITY * TALENT 
R.KELLY (RKELLYI (Ci ID, (TT ROCK LAND 49742AAMERSCOPE 

90 

100 95 3 
GIRL NEXT DOOR * MUSIQ SOULCHILD FEATURING AYANA OF ',ARIES 
A.HARRISC.HAGGINS IIJOHNSONARARRIS.C.HAGGINSJ.SOOTT,E-GREENI ITI CEP SOUL 57274860JMG 

95 
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PUT IT ON ME 
üRJ'.LIN:F.:RN,.:CFiYfkX,>, sObPLo.l 

2 2 19 
PROMISE 
JAGGED EDGE LSO SO DENCOLUMBW 

®u G00DLIFE 
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39 31 15 SNOOP 
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3 3 14 STUTTER 
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Swizz Beatz Signs Deal With J Records 
ON THE DOTTED LINE: Swizz 
Beatz, primary producer with Ruff 
Ryders, signs a label deal with J 
Records. He brings with him Cassidy 
and Lotto, two rap acts out ofPhiladel- 
phia, and Atlanta rapper Young One. 
While the producer is currently 
mulling over names for the full -serv- 
ice label (R&B, hip -hop, reggae), he 
says,"I love the deal and Clive [J prin- 
cipal Davis]. I love his hunger for the 
music business" ... Sylvia Rhone, 
Elektra Entertainment chairman/ 
CEO, inks a deal with Los Angeles - 
based label L.A. Confidential (The 
Rhythm and the Blues, Billboard, Oct. 
14, 2000) ... Ruff Ryders signs former 
No Limit artist Fiend. 

ONLINE SURVIVAL: On March 1, 

fans are to begin nominating their 
hip -hop favorites for the fifth annual 
Online Hip -Hop Awards (OHHA). 
This year's event-to be televised for 
the first time-will be staged May 3 

at New York's Manhattan Center 
Grand Ballroom. 

"Every year a new dimension is 
added to this affair, and television is 
this year's added attraction," says 
Felicia Palmer, president/CEO of 
4Control Media, the parent company 

R11YTifiI 
SECTION 

ALL IN A DAY'S WORK: After just a day and a half of airplay, Janet's 
"All for You" (Virgin) amasses 6 million in audience, debuting at No. 71 on 
Hot R&B/Hip-Hop Singles & Tracks. The song was leaked to several radio 
outlets Feb.26, then was available for download to all radio the next morn- 
ing. While it's not common for Virgin to offer a commercial single, "All for 
You" is expected to have a commercial CD single available at the end of 
March The album, also titled "All for You," is due April 24. If "All" contin- 
ues to grow at the same rate of increase in audience over the next week, it 
could jump into the top 10 with more than 42 million in audience, setting it 
up to earn next issue's Greatest Gainer/Airplay nod. 

This issue's winner of that title is Sunshine Anderson's "Heard It All 
Before" (Soulife/Atlantic), earning the honor for the second week in a row 
as it rises 2315. That jump was helped by sales of the song's commercial12- 
inch, which saw some street -date violations before the official Feb. 27 
release. Considering that, we should see an even greater jump next issue 
in sales. In airplay, "Heard It All Before" grew by almost? million. 

Other records released commercially Feb. 27 that should show increas- 
es on next issue's charts include Oliviais'Bizounce" (J Records), which 
moved 46.45 this issue, and Jennifer Lopez's "Love Don't Cost a Thing" 
(Epic). A significant sales boost could help turn the tables for "Ming," cur- 
rently at No. 72 after 11 weeks on the chart. 

IT AIN'T OVER TILL ITS OVER: 112's "It's Over Now"jumps 22-2 on 
Hot R&B/Hip-Hop Singles Sales, after a full week of sales of the maxi -CD 
and 12 -inch releases. The single sold almost 11,000 pieces at core R&B 
stores, moving the title 8-3 on Hot R&B/Hip-Hop Singles & 1lacks, where 
it earns the Greatest Gainer/Sales award. That also puts "It's Over Now" 
in position to possibly knock down Joe's "Stutter" (Jive), at No. 1, and 
Jagged Edge's "Promise" (So So Def/Columbia), at No. 2. While Joe has 
started to lose points in both airplay and sales, 'Promise," like 112's song, 
is decreasing only in airplay. But in sales, 'Promise" sold just over 8,000 
units, trailing "It's Over Now" by 3,000. 

NOT SO LIL' MAN: Lil' Bow Wow has two records on the chartthis issue. 
The first, "Bow Wow (That's My Name)," which peaked at No.9 in theJan. 
6 issue and dropped to No. 61 last issue, rebounded to No.14 due to the 
commercial release of a CD single and maxi -CD, selling almost 7,500 pieces. 
Lil' also sees his current radio single, "Puppy Love" (So So Def7Columbia), 
take the Hot Shot Debut at No. 58, reaching 5 million more listeners than 
it did the previous issue. 

WHAT'S THE PHENOMENON? With no airplay at all duringthistrack- 
ing period, Phenomenon's "Rodeo" (King B. Music) debuts at No. 77 on 
Hot R&B/Hip-Hop Singles & Tracks. Five other songs are climbing the 
chart without any airplay recorded: Mr. Short Khop Featuring Kokane's 
"Dollaz, Drank" (Heavyweight) at No. 60, the Bad Seed's "Uhhnnhh" (J 
Grand/Rawkus) at No. 78, Cocoa Brovaz's "Get Up" (Hawk -us) at No. 90, 
Domino Featuring Diamonique's "Like That" (Getto Jam) at No. 92, and 
City High's "What Would" (Boogo Basement/Interscope) at No. 94. 

of Support Online Hip -Hop (SOHH 
.com) and OHHA. She's currently 
negotiating with various networks. 

Fast thinking on the part of Palmer 
and partner/chief technology officer 
Steven Samuel has kept their com- 
pany from becoming casualty of the 
Urban Box Office Network (UBO. 
net) bankruptcy, as well as the fate 
suffered by many now defunct urban - 
oriented Web sites. 

"We've had to reposition ourselves 
as an urban media company, redefin- 
ing who we are, because online com- 
panies are not successful in and of 
themselves," says Palmer. 

In addition to that redefinition, the 
team also reconfigured financial 
arrangements with its staff, pooled its 
resources, and setup a seven -month 
plan to weather the storm. 'We have 
a community of over 100,000 people 
who subscribe to us, so we just can't 
drop off the face of the earth," Palmer 
adds. "There was some trepidation 
about how the hell do we continue 
However, we've been in business 
since 1995-way before UBO. It was 
never an option to stop." 

INDIE WATCH: Death Row Rec- 
ords representatives are in distri- 
bution talks with majors about 
Untouchable. That's the title of 

the debut album 
by Crooked I, a 
23 -year -old rap- 
per who's the 
first to jump out 
of a pool of new 
talent the label is 
set to unveil. The 
Los Angeles - 
based artist (aka 
Dominick Wick- 

liffe)-who's well-known on the 
underground scene-was origi- 
nally signed to Virgin in 1995. He 
patted with Death Row about six 
months ago. 

"I don't think anybody's coming 
like this on the West Coast," Crooked 
I says about his 18 -track set, which 
features Daz Dillinger (Tha Dogg 
Pound), Big Hutch (Above the 
Law), and a host of new artists and 
producers from his company, Triple 
Seven Productions. 'We're not cov- 
ering anything from the past We are 
not dissirt' and talldn' about other per 
ple. This is going tobe a positive piece 
to the puzzle." 

SNEAK PREVIEWS: Members of 
Tha Liks (formerly known as Tha 
Alkaholiks) are in the studio record- 
ing X.O., their new Loud album due 
June 5. The project features Rzibit, 
Basta Rhymes, Defarl, and Knrupt, 
with production by E -Swift, Dr. Dre, 
Rockwilder, DJ Scratch, DJ Whiz, 
Thayod, and the Neptunes. "Best 
You Can," the first single, produced 
by and featuring the Neptunes, goes 
to radio in mid-ApriL 

The St. Lunatics' Fo' Reel/Uni- 
versal album is chock-full of melodic, 
funky hits. The crew, which includes 
Nelly, takes music to another level 
with this as -yet -untitled presenta- 
tion ... Alley Life (aka Marcellus 

(Continued on page 78) 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 
COLLECTED, COMPILED. AND PROVIDED BY 

Sound 
TITLE ' 1/1 ARTIST 
IMPRINT & NUMBEWOrSTRIBUTING LIBEL 

Q 13 - 11 

No. 1/GREATEST GAINER 
BOW WOW (THAT'S MY NAME) LIL BOW WOW 
(DIM it.) SO SC DEI:C(JLX. 7 ,,,ALTGt Iweek at No.1 

2 1 1 13 
IT WASNT ME SHAGGY FEATURING RICARDO "RIKROK' OUCENT 
(TI IV) 00 MCA 155782 t 

3 2 2 14 
MS. JACKSON OUTKAST 
(DV) CT, IX, LAFACE 245251ARISTA t 

44 4 4 5 
DOLLAZ, DRANK & DANK MR. SHORT KHOP FEATURING KOKANE 
(C) (DI (T) HEAVYWEIGHT 21521TVY t 

5 3 3 20 CROSS THE BORDER PHILLY'S MOST WANTED 
KIM) m W ATLANTIC 85008/AG t 

© P5 - 2 THA RODEO PHENOMENON 
(CI on KING B 3001 

07 8 11 6 
UHHNNHH THE BAD SEED 
COJGLYND VeRTAWIWS 

© 1 D 6 G 
THE BLAST TAUB KWELI & HI -TEK FEATURING VINIA MOJICA 
CO RAWKUS 294 t 

9 7 5 5 THE WOOD PAPA SEVILLE 
c,i (X) NEW MILLENNIUM 0003MW 

10 6 9 14 SST* ON YOU D-12 
T. 0n SHADY/RAWINS 497344ANTERSCOPE 1 

11 5 31 3 
WHO'S THAT GIRL? EVE 
(T) RUFF RIDERS 4974881INTERSCOPE t 

12 11 7 11 
SOUTHERN HOSPITALITY WDACRIS 
IT) DISTURBING THA PEACE/DEF IAA. SOUTH 572749110/MG 1 

13 9 8 19 WIIOEI WAWA IN DMA PEWS SUSSHESTFM!UPnG Nut DWG&NURUP! 
0NDONSIRE t ICI (0) (1) BABY REE 35058R 

(Si) 17 13 5 
GET UP COCOA BROVAZ 
Ell AAWKUS 295 

15 14 17 4 
LIKE THAT DOMINO FEATURING DIAMONIQUE 
ICI MI GET/0.11041 t 

16 NEW 1 
WHAT WOULD YOU DO? CITY HIGH 
ICI ID) BOOGA BASEMENT 497489ANIERSCOPE 1 

17 18 32 17 LTA BRIDGE 200 
r1 a st lotcLUMBW17952200G 1 

COTS FINEST 

18 12 24 3 APIN' THIS THE BEATNUTS NO 
ITT L 

ESC1953 
t- W0 

19 21 19 12 
DANGER (BEEN SO LONG) MYSTIKAL FEATURING NIVEA 
tl) JIVE 42860 t 

20 22 18 13 
NO! NO! NO! SUNNI BLACK FEATURING MOTHER SUPERIA 
ICI 101M KING PIN STATION 1971 

21 26 10 8 R E.S.P.E.C.T. 4TH AVENUE JONES 
(D) CO L5OKALIVEJRAVMUS 49745SINTERSCOPE t 

® 31 
34 

21 BIG DOE SUICIDE 
.CI ID) FUTURESCUPE 333Ií 

23 20 16 25 
HE NO THAT SILKK THE SHOCKER FEATURING MASTER P AND MAC 
icl (DI In NO LIMIT 38736/PRIORITY t 

24 16 14 11 
PUT R ON ME JA RULE FEATURING UL' MO & VITA 
il, MURDER INC/DEE JAM 572751.40RX t 

25 36 12 4 PROJECT CHICK CASH MONEY MILLIONAIRES 
M CASH SIDNEY 860919UUNIVERSAL t 

® 37 
sr 4 TAKE R TO DA HOUSE TRICK DADDY FEATURING THE SNS EXPRESS 

tí1 SLIP -N SLIDE 85063YAILANTIC t 
27 19 15 17 

BABY IF YOU'RE READY SWDOGG NEWS O0C,GY5ANGUS FEATURING MUM 
lO Pin (T) DOGGY STYLE 2132/TV7 t 

28 15 27 26 
MOVE SOMETHIN' TALIB KWELI & HI -TEK 
IC) (DIM RAWKUS 38703/PRIORITY 1 

29 23 22 7 
POKE IT OUT! TRACK SQUAD 
(C) ill) m vnNGSPAN 0009 

® RE-ENTRY I0 ANTE UP (ROBBING-HO0D2 THEORY) M.O.P. 
(TI LOUD 1949 t 

31 29 21 7 
CHANGE THE GAME JAY -Z. BEANIE SMEL AND MEMPHIS BLEEK 
t 1) RTC P FE U A DEF JAM 572761nDIMG 1 

32 24 30 3 
DO MY... MEMPHIS BLEEK FEATURING JAY -Z 
Ir1 RCGA-FntA/DEE JAM 572762.10A G t 

33 27 23 18 
SODUAS MASTER P 
ICI ln) (11 NO LIMIT 38747/PRIORITY t 

34 32 25 12 
(ALL 

GOOD? 
n IX) TO t 

DE LA SOUL FEATURING CHAKA KHAN 

35 38 2 GET CRUNKED UP ICONZ FEATURING TONY MANSHINO 
(T) LANDUARKSUP NSUDFJELEKTRA 67154WEG t 

36 28 20 13 m RNOAWP us 2a9MOS 
DEF & PHAROAHE MONCH FEATURING NATE DOGG 

37 NEW 1 
DEM TWIGS ANGIE MARTINEZ 
(T1 EASTWEST 67182.EG t 

38 48 50 17 
YA STYLE SYLK-E. FYNE 
(X) RUFTTWIWPALM PICTURES 700629RYK0 PALM t 

39 35 33 27 
SHAKE IT UKE A DOG KANE&ABEL FEATURING FM AND 5TH WARD WEED( 
(QM) MOST WANTED EMPIRE 00021 

40 33 28 13 
LSR THAT 

aF EERL 
CHICK 

M562MEMnHIG(GK 
FEATURING JAY2& MISSY EWOTT 

41 NEW> 1 
SUPERB SUPERB 
(CI 00 FY STATION 5690" 

42 34 26 18 
I JUST WANNA LOVE U (GIVE IT 2 ME) JAY -Z 
(T) ROCA FEWVDEF JAM 572666,101AW I 

43 40 42 22 WHOAT LIE MAMA... X -CON 
ICI l01 R) FIRST STRINGIEASIWEST 67IO2ITEG 

® RE-ENTRY 11 
PEACE OF MIND DARKSIDE BALLAZ FEATURING TWISTA 

D) LEGIT RAW/I' 25014 t 

45 49 40 4 
CHICKENHEAD PROJECT PAT 
(T) HYPNOTIZE MINDS 1973./LOUD t 

46 45 38 5 
GHETTO LAWS THE TRANSITION 
(C1101 LD BP/ 10158504MNIVERSAL t 

41 41 37 21 
IT'S OK SLIMM CALHOUN FEATURING ANDRE 3000 
ICI (0) IT) AOUEMINVFlSTWEST 67091/EEG 1 

® RE -ENTRO 13 
BAUERS (W INHERE) RAM SQUAD FEATURING EREKS XL AND MOAN 
'CI O) M UNIVERSAL 156249 t 

® RE-ENTRY 15 
FLAWLESS PHIFE DAWG 

.T,i ID) M GROOVE ATTACK 067NW DSPEED t 

® RE-ENTRY 10 
GRAVEL PIT WU -TANG CLAN 
;I) WU-TANG4.0UOCOLUMEVA %9530,CNG t 

CI Retards with the greatest sales gains this week t Vldoaliip availability. Recording Industry Association of 

America (RIM) certification for net shipment of 500.000 units (Gold). RIAA certification for net shipment of 1 

million units (Platinum). (C) Cassette single available. ID) CD single available. (DV) DVD single available. IM) Cas- 

sette maxlsinge avallabe. (T) Ole maxhainge available. (v) Vimyl single availabe. OO CD maxi -single avallahe. 
Cetabg number is for (D). 'Mica. (D) unavailable. In which Case. Catalog number is for (C), W. ln. (DV) or (M) 
respectively, based on availability. 02001, Billboard/BPI Communicatnns, and 5oundScan, Inc 
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TM 1111111 t 66 63 83 DESTINY'S CHILDA' oxL8BA69870YC8G11298E018V' THE WRITING'S ON THE WALL 2 

c 50 44 38 14 B.G.L,:; r..sNFY860909NNIVERSA1u19&i7981 CHECKMATE 5 

<,.e 
W ; o â ARTIST TITLE e ~ 

51 48 46 47 PINK A' LAi c 26062/ARISTA 111.98/17.981 CANT TAKE ME HOME 23 .ab- 
F- 5 ] 3 ry s 3 cry IMPRINT a NUMBER/DISTRIBUTING LIBEL 1sUCGESTF0 t 1ST MCC OR EGDIVAIEN1008 CJSSERLCOI .. 52 47 4! 15 CAPONE .N. NOREAGA TOMMY 8083110' (12.98/18.981 THE REUNION 8 

No. 1 - 53 43 39 42 AVANT MAWCJUHNSON 112069AICA(12.9&18.981 MY THOUGHTS 6 

1 I 1 29 SHAGGY A' MCA L12o96 111.98.17.981 56. sMNo.l HOTSHOT 1 54 53 - 2 RICHIE RICH IEN SIX 601110.9814.981 THE GAME 53 

2 5 7 32 JILLSCOACf16A2137/(PICN1.96Ea 
WHO IS JILL SCOTT? WORDS AND SOUNDS VOL. 1 55 61 56 43 MARY MARY C2,COLUMBIA6374OCRG(1o9800116981 THANKFUL 22 

2 

56 54 47 21 SCARFACE RAP.A.L0T49855'NIRGIN(12 9&1898I THE LAST OF A DYING BREED 2 

3 4 16 R. KELLY A'8w041705112.9a'16961 TP2.COM l 

57 64 61 23 LIL' ZANE WORLDWIDE 50145;PRIORITY110.96'16.981 YOUNG WORLD: THE FUTURE 4 

4 2 2 20 JA RULE A' MURDER INC DEf JAM 942934.10011611298118981 RULE 3:36 I 

58 51 43 15 WUTANG CLAN AWU.TANG'LOUDCOLU881A62193',CRG112.98E0,'18.981 THE W 1 

5 fi 5 15 
MUSIQSOULCHILD 
DEF SOUL 548289.101MG111.98/)7.981 AIJUSWANASEING (I JUST WANT TO SING) 4 59 58 51 3 MARVIN SEASE svE 417I2í11.98117.981® WOMEN WOULD RATHER BE LICKED 51 

6 4 3 19 LUDACRISA8sluerGTHAFvxou.SOno543,3smlusn29a^.898) BACK FOR THE FIRST TIME 2 60 50 58 15 PRU oPII0123120,n<s. 91 PRU 38 

7 7 6 10 SNOOP DOGGA NOUMn 2322990610611112.9811898) THA LAST MEAL I 61 55 50 16 PRODIGY OF MOBB DEEP INIA8OUSVIOIAIOR 1873'AOUD112.9&'17981 H -N -I -C 6 

8 9 8 10 SOUNDTRACKA IIOLLwl00016228811838CD/ SAVE THE LAST DANCE 2 g2 RE-ENTRY 12 
NATALIE WILSON & THE S.O.P. CHORALE IGIRL DIRECTOR? 

9 8 10 15 SADEA6 EPIC 85185112.98 E(1/18.98/ LOVERS ROCK 2 

GOSPO CENTRIC 490675ANT[RSCOPll.981708 1 50 

10 25 29 11 OB'S FINEST NAS & ILL WILL RECORDS PRESENTS QUEENSBRIDGE THE ALBUM 
111YAI1/ODLUMBIA 63807,CRG Ill 98 F0/17981 10 

63 57 49 24 CASH MONEY MILLIONAIRES ,s1 vcr :<.; r':: ru äS4101,1617.911 BALLER BLOCKIN - PACESETTER 3010.-- 

2 

11 IT - 2 ICONZLANDIMRKSLIPNSUDEIELEKTRA62617A:EG111.9&17.981 STREET MONEY 10 ® 86 80 MACY GRAY A'8810291r;112,8/9189s® ON HOW UFE IS 9 

12 12 12 12 K -CI & JOJOA MCA 112398112.9618.98) X 3 
65 67 64 44 TONI BRAXTON A 1/FADE 20c/OaISTA 19018.981 THE HEAT 1 

13 13 14 14 ERYKAH BADU A M0101VN 153259'NNIVERSAL 112.9618.981 MAMA'S GUN 3 66 69 60 44 MYA UN1vER51TY 490853'oNTERSCDPE 112.9618.981 FEAR OF FLYING 7 

14 14 11 n MYSTIKALA JIVE 41696.112.98/18.981 LET'S GET READY 1 

67 56 57 15 CHANTE MOORE SILAS 112377/MCA112.9818.981 EXPOSED 10 

15 15 13 18 OUTKASTA'uRAC826on9ARISTA11z.90)8982 STANKONIA 2 THE DAYTON FAMILY'S OWN GHETTO E 

16 22 21 35 NELLYA8 FO' REEL 157740UNNERSAL11298:18.981 COUNTRY GRAMMAR 1 

68 65 54 4 GHETTO THEATER 
OVERCORE 22IOITYT 110.98/163e OM 54 

17 16 16 18 TAMIA ELEK1RA62516ÆEG111961798) A NU DAY 8 69 68 55 11 
VARIOUS ARTISTSTHE SOURCE - HIP -HOP HITS VOL. 4 35 

18 18 - 2 FREDRO STARR 01HER PEOPLES MONBynN THE PANT 8180x001111 Dal7991 FIRESTARR 18 7p 62 53 II FIELD MOB Mct 112348' 1129&18981® 613: ASHY TO CLASSY 35 

19 17 18 22 LIL BOW WOWA SO SODEF1COLUMBIA 69981ICRG 111.98 U317381 BEWARE OF DOG 3 101 95 82 5 DESMOND PRINGLE TOMMY BOr GOSPEL 138410MAIY nor 110.9&16.98115/11 LOYALTY 71 

28 21 IS 18 THE DYNASTY ROC LA FAMILIA (2000 - ) 1 
72 63 65 35 KELLY PRICER DEF SOUL 542472,01MG11196179a) MIRROR MIRROR 3 

21 Il 9 5 

RccA.m uJAY-ZA'DFT M v 54a203nDRAc 1 v x618 9e1 

JENNIFER LOPEZA EPIC 63786 112 98 80/18.W) J.L0 1 73 71 85 3 
VARIOUS 

HOIITTS/JAKEE6iW0A7ANTERSCOOPEÌO.98CD 

PRESENTS THE UNITED WE FUNK ALLSTARS 
71 

22 19 17 14 DAVE HOLLISTER DEESMACKAu8XRBSLwOB8TIRUOt Ill 9B17982 CHICAGO '85... THE MOVIE 10 74 75 66 63 OMXA' RUFF 81068908E 1MA 5469330D1MBt12.9&ta98) ...AND THEN THERE WAS X 1 

23 20 20 20 MR. C THE SLIDE MAN uNNERSAL 169807112.9618.98188 CHA-CHA SLIDE 20 75 70 67 18 BIG MOE WRECKSHOP4441111.9a16.98/M CITY OF SYRUP 52 

24 23 19 11 XZIBITA louaroLUMe10IU85rcRG02.98EQ08.98I RESTLESS I 16 91 87 12 MONIQUE MOSEE KNR 12371159. CD) GIRL LIKE ME 74 - GREATEST GAINER 17 78 79 14 TELA RAP.8.10149856'NIRGIN112.9616381 THE WORLD AIN'T ENUFF 8 

25 38 37 41 EMINEM Aaw16onoRAMr849O629.4NTERSOOPEí12.96i8Se1 THE MARSHALL MATHERS LP 1 18 77 70 44 TRINA SDPNSUDFVATLANllc 832121AG 111.9&17.981 DA BADDEST BY.'ll 11 

26 28 27 12 3LW NINE LIVES 63961:EPIC 111.986817981 3LW 19 79 74 62 27 
WYCLECOLUMBI JEANCRG11z.99 Fq'18.9B) THE ECLEFTIC: 2 SIDES IIABOOK 3 

27 27 22 12 MEMPHIS SLEEK ROGAAEOANEF AM 512587'nD2UGI118627911 THE UNDERSTANDING 1 
8(1 76 - 2 FAT PAT WRECKS'. 111300.9mm GREATEST HITS 76 

28 24 25 58 JAGGED EDGE A1SOSODETICOIUMBIA metric( I2.98EQ'18.9RI J.E. HEARTBREAK I 
THE NEW UFECOMMUNITY CHOIR FEATURINGJOHN P.KEE 

29 29 26 5 DREAM 41 Rev: III .9 9. Il '0 :1 9P;:: 9.01 IT WAS ALI. A DREAM II 
81 8I 84 17 

VERITY 43139112.9998.981® NOT GUILTY... THE EXPERIENCE 41 
. 

HEATSEEKER IMPACT 82 Q 87 73 37 THREE 6 MAFIAA WHEN THE SMOKE CLEARS SIXTY 6. SIXTY 1 HYPNOIME NINOS 173LLOUD Il 1.9x'17 981 2 

30 40 44 25 DONNIE MCCLURKIN LIVE IN LONDON AND MORE... 30 83 72 69 72 DONELL JONES/. UNTOUCHA8LESlu8CE2606a7RISTA1119&17.981 WHERE WANNA BE 6 
VERITY 131.ri (30.9616.981® 

84 68 19 PROFYLE MOTOWN 1597441UNIVERSAL111.9617.98) NOTHIN'BUT DRAMA 13 
31 

32 

30 

26 

23 

24 

10 

7 

LIL WAYNE LASH MONEY 860911/UNIVERSAL112.98'18.961 LIGHTS OUT 

SOUNDTRACK AVATAR 10007 111.98117.981 OZ 

2 

8 85 73 75 24 
CRACrta949EFERgEB) INDIVIDUALITY (CAN I BE ME?) 16 

33 31 28 13 MASTER P rnoumx260o8'/PnoRnY1iieenr.98) GHETTO POSTAGE 2 86 RE-ENTRY 15 OUTLAWZ OUTLAW 2000aAYSIOE111.9016.98; RIDE WIT US OR COLLIDE WIT US 16 

34 35 31 15 KEITH SWEAT ELIXTRA62515/EEG112.9&18.981 DIDN'T SEE ME COMING 5 r HOT SHOT DEBUT 11110.- 

35 34 - 2 SOUNDTRACK EPIC 61599 f12.% mie.ssi DOWN TO EARTH 34 87 NEW 1 DJ CLUE ROD4FEWVDEFJAM542325.10116/,(12/010 98ì Di CLUE? 18E PROFESSIONAL 2 87 

36 32 30 3 PUBLIC ANNOUNCEMENT RCA 6931011098716.98) DON'T HOLD BACK 30 Ci RE-ENTRY 15 PHIFE DAWG GROOVEATTACK068/LANDSPEEDx1.90169811E VENTILATION : DA LP 31 

37) 52 59 3 GRAMMY R&B/RAP NOMINEES 2001 37 89 79 17 63 JOHNNIE TAYLOR MALAC07499110.9B'I5.981 GOTTA GET THE GROOVE RACK 30 

38 42 42 23 

GRAMIOU5MY 6A7R 
11288/1898) 

SITYNES880 BOY 73032lARISTAlll.9617.98) SITYNE 2 
90 82 72 36 LIL' KIM A 00EEN BEENNDDWATIANTIC 928401 12.9618.981112.9618.981 THE NOTORIOUS KIM 1 

FUNKMASTER FLEX 91 92 11 9 TYRONE DAVIS MAIA00 7505110.9&15.981 RELAXIN' WITH TYRONE 71 

39 37 34 12 LOUD 1961.112.961898) FUNKAfASTER FLEX: 60 MINUTES OF FUNK, VOLUME Pk THE AUXTAPE 
5 92 RE-ENTRY 23 BEBE merOvrs 159405UNNERSOL 111.9&17.981 LOVE AND FREEDOM II 

40 33 32 46 CARL THOMAS A8AD BOY 73025/ARISTA(10.961738/ EMOTIONAL 2 JAY -Z A, 
41 36 35 15 CHARLIE WILSON MuoRHn6JAKF 496371AN1ERSCOPEII798 ColRE BRIDGING THE GAP 35 

93 93 89 58 ROOp FEU UDEF lAA1516822nD1MGIi2.9&!&981 VOL. 3... LIFE AND TIMES OF S. CARTER I 

42 39 33 14 8BALL & MJG JCOR 8609ISTNIER$COPE 112.90710.98) SPACE AGE 4 EVA 9 
94 98 81 33 LUCY PEARL POOKIE 7805NBEYONO (11.9&17.981 LUCY PEARL 3 

® 60 - 2 SMUT PEDDLERS Eeamcavu IGLSU80us50IMIPRONY(10I6I69e1® PORN AGAIN 43 
95 0G 83 24 BOYZ II MEN 09600501159281(12.9&18.981 NATHAN MICHAEL SHAWN WANYA 3 

44 45 40 19 TALTB KWELI & HI -TEK RAVMUS26143900IORITY110.9x16.98) REFLECTION ETERNAL 5 
96 83 78 IS SOUNDTRACK COLUMBM6106LtRG11z.98 ECM.. CHARLIE'S ANGELS 9 

45 41 36 75 YOLANDA ADAMS MAMA 62439tEG1119617.99118] MOUNTAIN HIGH...VALLEY LOW S 

97 9T 92 41 BIG TYMERSA CASH MONEY I5767xuNNE8000 u1.961798) I GOT THAT WORK 1 

49 48 45 JOE A' LIVE 41703112.9618.98) MY NAME IS JOE I 98 89 74 40 COMMON ii. 111970.111.98111.98) LIKE WATER FOR CHOCOLATE 5 

41 59 52 67 DR. DREA' AEtI:AMAn/49o486nnTCRSCOPE 112.98118.9e1 DR. DRE - 2001 I 99 85 80 IS 
BABYFACE 
EPIC 85132 1 12.98 Eq'18.981 A COLLECTION OF HIS GREATEST HITS 28 

48 46 45 13 VARIOUS ARTISTS RAWKUS 261319PRIORITY 110.98/16.981 LYRICIST LOUNGE VOL. 2 7 100 90 93 35 SOUNDTRACK OVCR8RO8K 390011NEw MS[ 112.98'17.981 LOVE & BASKETBALL 15 

°Albums with the greatest sa es gains this week. liRecording Industry Assn. Of America(RIAA) certifiahan for net shipment of 500,000 album uni5 (Gold RIAA cediti ation for net shipment of I million units (Platinum). RIAA certification for net shipment of 10 million units(Diamond). 
N meal following Platinum a Diamond symbol indicates album's multiplatinum level. For boxed sets, and double albums vnth a running time of 00 mi utes or more, the RIM multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape prices. 
a d CD prices for 8MG and labels, are suggested lists. Tape prices marked E0, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Healseek r Impact 
shows albums removed from HeatseeKers this week. 1611noicate3 pas' or present Healseeker Dlub0aKv8Pl Communications, 8110 SoundSCan Inc. 
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Romanthony keeps It `Phatt' On Glasgow Underground 
JUMPIN' JUMPIN': New Jer- 
sey% Romanthony Anthony 

nity's true musical chameleons- 
never fails to impress. T R A X 

From early singles like "Let 
Me Show You Love" (BlackMale by Michael Paoletta 
Records) and the two -disc 
Romanworld (Azuli U.K.) to last For his latest project-Phatt 
year's album R. Hide in Plain Pussycat's Phatt Life (Glasgow 
Site (Glasgow Underground Underground U.K.)-Romanthony 
U.K.) and his recent collabora- enlisted fellow New Jerseyans Kit 
tions with Daft Punk ("One More & Kat, who assisted with pro - 
Time," "Too Long"), the singer/ gramming, songwriting, and vocal 
songwriter/producer/remixer has duties. Lush and smooth, the 10 - 
proved himself a fabulous risk- track set is awash in uptempo R&B 
taker. Instead of churning out rhythms (the kind that most con - 
one predictable production after temporary R&B artists are afraid 
the next, Romanthony has con- to get near). It's as if Blaze, Tim- 
sistently taken the more adven- baland, and the Jones Girls got 
turous route. For that, we should together for some studio action. 
all be thankful-and proud. Yes, Phatt Life is that classic and 

MJ Cole 2 -Steps Out With `Sincere' 
BY MICHAEL PAOLETTA to rhythm radio the week of 
NEW YORK-Since its release March 12. A commercial single is 
last year in the U.K., MJ Cole's 2- scheduled to street April 3. 
step -centric debut, Sincere, has A true hybrid, 2-step-or U.K. 
spawned such crossover hits as garage, as it's also called-incor- 

porates elements of drum'n'bass, 
speed garage, dancehall, house, 
and American R&B. Throughout 
England-and thanks to acts like 
Cole, Artful Dodger, and Wookie- 
the genre's syncopated beats and 
impassioned vocals can be heard in 
the underground and mainstream 
clubs, in trendy boutiques and 
restaurants, and on both commer- 
cial and pirate radio. 

"It really has exploded over 
the past couple years," says Cole 
of 2 -step's current crossover suc- 
cess. "What's really great is that 
it's co -existing in the under- 
ground and the overground. 
Everybody is finding some ele- 
ment of the sound to embrace. 
And it really wouldn't be where 
it is today without pirate radio." 

According to Cole (aka Matthew 
James Firth Coleman), pirate 

"Crazy Love," "I See," and the radio stations are an integral part 
title track. Along the way, Cole of London's club culture. "Pirate 
was nominated for a Mercury radio is very immediate," he 
Music Prize (best album) and a notes. "It's a whole underworld 
Brit Award (best new artist). that's self-sufficient. Since day 
Additionally, he received the one, various pirates have been 
Music of Black Origin Award for championing the [2 -step] sound. 
producer of the year. It's really what drove this scene 

Originally issued on Gilles onward." 
Peterson's London -based imprint Cole started playing piano at 
Talkin' Loud, Sincere will arrive the age of 6. He attended the 
on these shores via Island/Def Royal Academy of Music and 
Jam April 17, complete with two London's City University, where 
bonus tracks, including the he received a music degree. In 
Naked Music/Petalpusher Vocal addition to his oboe and music 
remix of the title track. theory studies, Cole's mastery of 

In early February, the label the piano earned him a Grade 8 
delivered the set's first single, distinction. "I guess you could say 
the Elisabeth Troy -fueled "Crazy I did OK with the classical train- 
Love"-with remixes by Todd ing,' he says, smiling. 
Edwards-to club and radio mix- Upon graduating, Cole became 
show DJs.Aradio-onlyremixby the in-house engineer for 
Riprock and Alex G. will be sent (Continued on pace 42) 

MJ COLE 

of -the -moment. 
The set's first single, "Find a 

Way" has been championed by Daft 
Punk's Thomas Bangalter and fea- 
tures retro guitar licks, buoyant 
piano tinklings, a chunky house 
groove, and Kat's satiny vocals. 
"Get Yo' Love" is a blistering funk 
jam that brings to mind the futur- 
istic sounds of Green Velvet, while 
the next single, "Without U," is a 
melodic slice of drum'n'bass-lite. 
(Romanthony's house -fueled remixes 
of "Without U" should be available 
by mid -March.) Fans of Destiny's 
Childs dancefloor-friendly grooves 
should give a listen to "Handle It," 
complete with spiky strings, skit- 
tling beats, and tight vocals; it's the 
type of track that should be on top 
40 radio. (We can dream, can't we?) 

Three years after debuting with 
the Aquarius album, German 
drum'n'bass duo Fauna Flash 
returns with a most sublime follow- 
up. The aptly titled Fusion (Com- 
post Germany) finds the pair 
(Roland Appel and Christian 
Prommer) fusing the genre's kinet- 
ic beats and rhythms with elements 
of R&D, house, dub, jazz, and 
Latin. It's no wonder that such 
musically diverse DJs as Gilles 
Peterson, Kruder & Dorfineis- 
ter, and Tom Middleton have 
been playing various tracks from 
this winning set (via promotional 
singles). 

The breakbeat-hued "Ten" and 
the effervescent, disco -splashed 
"Free," both featuring the sassy 
vocals of Deidra Jones, are dance 
classics in waiting. Ditto for "Alone 
Again," which is steeped in the 
deepest Larry Heard -styled grooves. 
The haunting and cinematic "Morn- 
ing" features vocalist Marzenka 
(think Shirley Bassey meets 
Grace Jones), while the high- 
octane "Percussion" could very 
well be a tribute to Tito Puente. 

liMARCH 10, 2001 

CLUB PLAY 

1. ARE YOU SATISFIED VICTOR CALDERONE 
FEAT. DEBORAH COOPER nutty BOT SILVER LABEL 

2. POW POW POW FONTANA FEAT. 
DARRYI. D'BONNEAU 

3. OPTICON ORGY ELEMENTREE 

4. WHO AM I MASSIV STAR 60 

5. I TAKE IT BACK DANIEL RENE EPIC 

Billboafd 
HOT 

iteAkina% 

MAXI-SINGLES SALES 

1. YOU MAKE ME SICK PINK taste 
2. TRACEY IN MY ROOM EVERYTHING BUT THE GIRL VS. 

SOUL VISION Attune 
3. MINE TO GIVE PHOTEK FEAT. 

ROBERT OWENS ASTRALWRRKS 

4. CLOSER YOUR EYES BRICE STRET 
5. WHISTLE SONG DJ ALIGATOR noses. 

Breakouts: Tiller with future chart potential, 
based on club play or sales reported this week. 

Sporty Spice. Late last year, Hex Hector and Dezrok's trance -hued remix of 
Melanie C's "I Turn to You" topped the Billboard Hot Dance Music/Club Play 
chart. To celebrate the song's success in clubland, the British singer performed 
at several radio -station holiday shows, including WKTU New York's Miracle on 

34th Street at Madison Square Garden. In support of her Virgin Records set 
Northern Star Melanie C will embark on her first North American tour as a solo 
artist at the end of March. Confirmed venues include New York's Irving Plaza 
and Chicago's House of Blues. Shown at a party for the artist at New York's 
Moomba restaurant, from left, are Melanie C, Hector, and Dezrok. 

(Appel and Prommer are also 
members of the Trilby Trio 
[along with DJ Rainer Trilby] 
and Voom: Voom [together with 
Peter Kruder].) 

D OIN' IT PROPERLY: The 
eighth annual Billboard Dance 
Music Summit is confirmed for July 
24-26. Like last year, the three-day 
conference will take place at the 
Waldorf-Astoria Hotel in New 
York. We are in the midst of plan- 
ning the daily panel sessions, as 
well as the nightly showcases/par- 
ties. 

For more information, contact 
Michele Jacangelo at 646-654- 
4660 or Billboard.com/events/ 
dance. 

NEWSY NEIGHBORS: Big Buzz 
Promotion's Chris Pagli, formerly 
of Strictly Rhythm Records, has 
joined forces with Loren Chaidez 
of Loren Chaidez Promotion. With 
more than 20 years' combined inde- 
pendent promotion experience, the 
pair's new partnership will encom- 
pass radio mixshow DJs, Bill- 
board -reporting DJs, and 
crossover radio promotion. 

The Right Stuff/Capitol Records 
unveils its six -volume "American 
DJ Series" March 13 with mixed 
sets from Grooveradio.com's 
Swedish Egil (Vol. 1) and Dallas 
DJ Merritt (Vol. 2). DJs Liquid 
Todd (New York), Marcus 
Schultz (Phoenix), Mike Traylor 
(Boston), and Jason Bentley (Los 
Angeles) are confirmed for future 
volumes. 

Those in search of a new dance - 
music radio station on the Internet 
should investigate the gay/lesbian- 
skewed ClickandGroove.com, which 
plays a delicious mix of rhythms, 
encompassing progressive house/ 
trance, tribal, lounge, and left field. 
The station is currently beta test- 
ing, with plans to launch its live 
stream by mid -March. 

7 e Vance 7tet 
HOT PLATE 

Jay -J & Julius ]'app Au Shuffle Inc.. 
"All I Do" (Moulton Studios single). While 
many have covered this disco -era Stevie 
Wonder gens none have tackled it as loving- 
ly as Shuffle Inc. Complementing the track's 
soul -drenches foundation are fine perform- 
ances by guitarist Shan Kenner, keyboanlisi 
Bill Williams, and Soutstice vocalist Gina 
Rene, whose vocals are silky smooth. Con- 
tact 4lSH29 7. 

DJ Clue Featuring Mary J. BHge and 
Jadakiea, "Back 2 Life 2001" (Roc -A -Fella 
album track). Culled from DJ Clue's beat - 
mixed compilation, The Professional 2, this 
wicked cover of Soul U Soldb"Back to Life" 
find: MAC cosmetics diva BUge and rapper 
Jatlakiss vying for equal microphone Ame. 
BNges a cappella intro is absolutely stunning. 

Becca, "You Make Me Feel (More & 
More)" (Cutting single), If the original ver- 
sion of thisinfectious ditty io a la' Loo sweet roe 
ya, give a listen to the Bradaki on Jenski 
remix. A trance punter's delight, it's equal 
parts Avila Chicane, and Rul Da Silva 

*Bob Sinter, "Darlin'"(Subliminal .Tin- 

gle). Following in the footsteps of last years 
"I Feel for You" is the James "D Train" 
wtlliame-fronted "Darlin."' Increasing the 
track's dancetloor success potential are 
remixers Brian Tappers and Mr. G, who 
deliver the soul -soaked and dubbed -out 
goods, respectively. Out March 20. 

Bini o Martini. "Burning Up" (Azuli 
U.K. single). With 'Burning Up," this beat - 
savvy Italiml duo have created an incredibly 
fiery track that is seriously enhanced by the 
vocally gifted Lisa Miliett, who caused quite 
a stir last year with the indefatigable "Bad 
Habit." Incteaing the truck's diner feel and 
filtered effects is a restructuring by Sandy 
Rivera 

Alcor Calderon Featuring Deborah 
Cooper, "Am You Satisfied" (Tammy Boy 
Silver Label single). Following in the foot- 
steps of their work on the Collaboration's 
"Do It Property," these two veterans of New 
York's club community more than satisfy on 
this peak -house jam, which is culled from 
Cahlerones beat -mixed set E=VLy, Vol. 

(due March 20). 

*Fontana Featuring Darryl D'Bonneau, 
"Pow Pow Pow" (Strictly Rhythm single). 
Producer Lenny Fontana truly knows his 
way around a disco loop, and on the infectious 
"Pow Pow Pow" he doesn't disappoint. 
D'Bo neaugivesuponeofIdssignaturevocal 
deliveries, complete with gndf aauaeri ns, 
as well as a little falsetto action tossed in for 
full by oils -in -the -air effect. 
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Dance music summit 
July 24 - 26 waldorf astorla new yon& Eby 

DOifi' it proporig... 
tAB 0019 W99 WB onow NOW! 

on IntQroationai assQmoiy Op oaneQ music's elitQ 

eoo11Qr9Q 9t om0oo1 to P9rtieiP9tQ Io 

PM'S Encompassing the Internet, marketing, promotion, 
distribution, radio, producers/remixers/DJs, legal issues, 
licensing, artist/DJ bookings & management, among 
other topics. 

QIIIIÍBitS Revamped exhibition tradeshow featuring the 
latest technology and products in dance music. 

i98t19 PUQBts Globally revered artists and DJs perform 
live at the hottest clubs in New York City. 

Dm 2001 age 
UM noort 000 Soul OP oonro musse 

t0 rQ9istQr 
Online billboard.comleventsldance 

EMI Billboard, Attn. Michele Jacangelo, 

110 Broadway, 6th FI, New York, NY 10003 

NM 646.654.4614, Attn. Michele Jacangelo 
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Company: 
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Email: 

CONFERENCE FEE AND PAYMENT 

Make all payments to Billboard. Group discounts tor 10 or 

more are available. Contact Phyllis Demo 646.654.4643. 

CANCELLATIONS 

All cancellations must be received in writing by July 1 

and are subject to a 5150 administrative fee. 

No cancellations accepted aller Julyl and no refunds will 
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SPOOSOrsuIPS 
Cebele Rodriguez 646.654.4648 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 
IMPRINT 8 NOI.IBERPROMOTION LABEL 

Y tiW 
3 

y 
~W 

3 

y 
30 
N â 

2 

2e 
3 V 

MAXI-SINGLES SALES 
ODMPILFO fROAih Hg10NAL$hA1P[I GR RETAIL STORE. AIA55 h1EAC11ANi, ACID INiEPNET 
SALES REPORTS COLLECTED. COMPILED, AHD PROVIDED BY SO a 

TITLE i,fir ARTIST 
IMPRINT d NUMBER/DISTRIBUTING LABEL 

I© 3 5 8 

- No. 1 

WHO THE HELL ARE YOU? VICCo3USGROOVEet2 PROMO/COMMA t 1 week at no I MADISON AVENUE O NEW 1 

No. 1/HOT SHOT DEBUT - 
BUTTERFLY TLUMeA T95491 ,sH, attic. l CRAZY TOWN 

© 4 6 7 NEEDIN' U II norm ow DAVID MORALES PRESENTS THE FACE FEAT. JULIET ROBERTS GREATEST GAINER © 6 10 7 JUST KEEP THINKING ABOUT YOU LOGIC 81359 t GLORIA GAYNOR ,, L J 
2 3 13 ONE MORE TIME :ti W Wen, 38758 DAFT PUNK. 

4 1 4 7 STRANGER IN MY HOUSE ELEKTRA 67I73/EEG T TAMIA O NEW 1 BY YOUR SIDE m M) EPIC 79544 t BADE 
5 2 1 9 PAPA'S GOT A BRAND NEW PIGBAG TOMMY goy SILVER LABEL 21813/TOMMY BOY THUNDERPUSS ® 

3 2 12 LADY (HEAR ME 70NIGFIT) m 587900'AICA MODJO ` 
8 II 7 SUNNY TRUMPETS GROOVIUCIWS 236/STRICTLY RHYTHM MDC 

5 1 1 7 

ODBARCUY T 

DON'T TELL ME 
7 10 15 6 STAR 69 (WHAT THE FINK) SKINTPROMGASTRALWERKS t FATBOY SLIM FEAT. ROLAND CLARK 

6 4 4 II 
m W MAVERICK 44910 VARNER BROS. t MADONNA 

8 9 7 12 BOY REPRISE 44928 t BOOK OF LOVE O 8 8 28 

SOUTH SIDE mWv227676t MONO FEATURING GWEN STEFANI 

Q 14 20 6 BLACK VELVETEEN VIRGIN PROMO t LENNY KRAVITZ 
8 

MUSIC m (x1 MAVERICK 44909/WARNER EROS. T MADONNA 

10 13 l6 = NOTHINGNESS JELLYBEAN 2595 KARMADEUC FEATURING SANDY B. 
9 

5 

10 

9 

7 

44 

12 

DESERT ROSE CO MM 497321ANTERSCOPE t STING FEATURING CHEB MAMI 

11 17 23 6 STAND UP TOMMY BOY SILVER LABEL 2221/TOMMY BOY THUNDERPUSS FEAT. LATANZA WATERS 
10 6 5 22 

STRONGER (TI IX) JNE 794051 BRITNEY SPEARS 

INDEPENDENT WOMEN PART IIT)WCOLUMBIA 79493,CRG1 DESTINY'S CHILD 
12 7 2 12 BY YOUR SIDE EPIC 79544 t BADE 

13 5 3 9 ME DREAMWORKS PROMO KINA 
11 7 6 10 WHO LET THE DOGS OUT W TRULY NNE 71211 BAHAMA MAMA'S 

14 12 14 8 ABOVE THE SEA JELLYBEAN 2615 PARADIS 
12 9 10 24 MOST GIRLS m W UfACE 24190'ARISTA T PINK 

® 20 32 4 PASS IT ON MOONSHINE 88474 KEOKI 
13 II 11 11 CAN'T FIGHT THE MOONLIGHT U0(ICURB 77098 t LENNN RIMES 

1M 25 37 3 THE POWER TOMMY BOY SILVER LABEL 2195ITOMMAY BOY ROSABEL FEATURING JEANIE TRACY 
14 12 13 1? SANDSTORM Mon GROOVNgOUS 227/STRICTLY RHYTHM 1 DARUDE 

Ce l8 24 6 EASY LOVE (STAY THE NIGHT) COLUMBIA PROMO LADY15 13 12 33 JUMPIN', JUMPIN' m CO COLUMBIA 79414CRG t DESTINY'S CHILD 

IIB 22 33 4 IS IT LOVE? RAZOR & BE 80778 CHID HI FLY 
le 18 15 4 BOY R) W REPRISE 44928AVARNER BROS. T BOOK OF LOVE 

fp 19 25 5 ALL THOSE TRIBAL BEATS G2015ISTRICTLY RHYTHM THEATRE OF THE MIND 17 14 14 13 ALL GOOD? m W TOMMY BOY 2178 t DE LA SOUL FEATURING CHAKA KHAN 

20 16 21 6 THE FIELDS OF LOVE RADIKAL 99V44 t ATB FEATURING YORK 18 15 16 18 THAT OTHER WOMAN 111 W ATLANTIC 134939AG t CHANGING FACES 

POWER PICK 
19 16 17 II SPENTE LE STELAE m W RADIKAL 99050 OPERA TRANCE FEATURING EMMA SHAPPUN 

21 32 41 3 

-.all 8111.- 
MINE TO GIVE ASTRALwERKS 38764NIRGIH PHOTEK FEATURING ROBERT OWENS 

20 17 21 43 KERNKRAFT 400 m W R 01NAL 990¢7 T ZOMBIE NATION 

22 15 8 13 YOU TAKE MY BREATH AWAY GRO0VIUCKKJS 234/STRICTLY RHYTHM SOREAL 
21 27 29 51 SAY MY NAME m W CUUIB8u 79346Aú1 t DESTINY'S CHILD 

23 23 30 6 ON THE BEACH RADINAL 99041 YORK 
22 19 18 36 TOCA'S MIRACLE m CO OVI GROUCIW$ 122/STRICTLY RHYTHM 1 FRAGMA 

24 30 38 4 THRU DA ROOF GRWvalclous 237/STRICTLY RHYTHM FUTURE GROOVE EXPRESS 
23 22 25 7 CASTLES IN THE SKY m 00 ANTLER SUBWAY 72046/ROBBINS IAN VAN DAHL FEATURING MARSHA 

® 34 40 4 SPACED INVADER INTERNATIONAL HOUSE 9059 MATIRAS 
24 21 20 6 LOW N' YOU m W RCA 60400 KRISTINE W 

gm 38 - 2 NAIVE SONG EPIC PROMO MIRWAIS 25 20 27 40 DON'T CALL ME BABY m(X)VICIOUSGROOVESC27COWMBA 79371AUG t MADISON AVENUE 

27 31 36 5 SPENTE LE STELLE RADIKAL 99050 OPERA TRANCE FEATURING EMMA SHAPPLIN 26)NEW I LOVE DON'T COST A THING m 00 EPIC 79547 t JENNIFER LOPEZ 

28 21 17 11 CHANGIN' WEST END 1003 LINDA CUFFORD 27 23 28 8 LIFETIME TO LOVE MOO 4 PUY 2029 CECE PENISTON 

29 24 18 9 SOUTH SIDE v2276761 MOBY FEATURING GWEN STEFANI 28 26 22 47 WHAT A GIRL WANTS a) W RCA 60224 t CHRISTINA AGUILERA 

30 39 44 3 FEEL THE BEAT CR0014 00 005 24 2/STRICTLY RHYTHM DARUDE 29 25 26 28 THE HAMPSTERDANCE SONG (10 KOCH 8161 t HAMPTON THE HAMPSTER 

31 29 28 8 OBSIDIAN (REMIXES) SIK DEGREES 5034 BANCO DE GAIA 
30 28 30 37 WANT YOU TO NEED ME/THAT'S THE WAY IT 15 W 550 MUSIC 79473/EPIC t CELINE DION 

32 27 22 12 NOT THAT KIND DAn ewT 794133/EPIC t ANASTACIA 31 29 23 31 DANCE WITH ME TO 00 THE DAS LABEVATLANTIC 84684/AG t DEBELAH MORGAN 

33 26 19 I I BY YOUR SIDE TOMMY BOY SILVER LABEL 21747TOMIJY BOY MAUNA 32 24 24 7 CHACHA SLIDE m M.O.B. 158378ONNERSAL t MR. C THE SLIDE MAN 

34 II 9 12 LOVIN YOU RCA 60400 KRISTINE W 33 34 32 46 I WILL LOVE AGAIN m W COLUMBIA 79375CRG t LARA FABIAN 

35 37 42 4 NOT SEVENTEEN v2 27680 MANDALAY 34 32 31 14 WE ARE AUBE m 00 MUTE 69145 t PAUL VAN INK 

36 46 - 2 LET ME LOVE YOU EDEL AMERICA PROMO DA BUZZ 35 30 34 6 LIVIN' FOR LOVE m 00 ELM. 71532/EEG NATAUE COLE 

31 43 47 3 FUCK ME HARDER 4 PLAY 2032 HARRIS & COX 36 NEW 1 THE POWER m 00 TOMMY BOY SILVER LABEL 2195/TOMMY BOY ROSABEL FEATURING JEANIE TRACY 

-.r HOT SHOT DEBUT 111118..- 37 35 38 6 PAPA'S GOT A BRAND NEW PIGBAG coca IoMMY BOY SILVER LABEL 2188TOMMY BOY THUNDERPUSS 

33 NEW 1 INNOCENTE NETTIY/At:::- DELERIUM FEATURING LEIGH NASH 38 37 45 12 LULLABY OF CLUBLAND m 00 ATLANTIC 85009/AG EVERYTHING BUT THE GIRL 

39 33 31 11 MANGAMANIA MIxOtCGY 0W 1/4 PLAY CORMANO 39 46 40 44 FEELIN' SO GOOD m (XI WORK 79388/EPIC t JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE 

40 35 29 11 CAN'T FIGHT THE MOONLIGHT CURB 77098 t LEANN RIMES 40 31 36 42 YOU SANG TO ME MCC COLUMBIA 79428CNG t MARC ANTHONY 

41 44 46 3 UNA MUSICA SENZA RITMO TOMMY BDY SIVER LABEL 2172/TOBMY BOY DEGENERATION 41 39 39 17 NOT THAT KIND CO DAYLIGHT 79483/EPIC t ANASTACIA 

im 47 - 2 ANGEL ISLAND PRONO,DIMG UONEL RICHIE 42) 44 37 4 AROUND THE WORLD (LA LA LA LA LA) m REPUBLIC I58610ANP/BWRL t ATC 

CBI NEW 1 MELANCHOLY ROSE E4JAGINE 61040 OPERATICA FEATURING MAUREEN O'FLYNN 43 40 46 7 MY HEART GOES BOOM (LA DI DA DA) CO CO LOGIC 79126 t FRENCH AFFAIR 

C9 NEW I MIRROR, MIRROR DEF SOUL 562953094G KELLY PRICE 44 41 43 12 EVERYTHING YOU DO m ATLANTIC 85045'AG M2M 

45 28 I 12 15 LIFETIME TO LOVE 4 PLAY 2029 CECE PENISTON 45 33 - 2 STRANGER IN MY HOUSE ITI ELEKTRA 67I737EFG t TAMIA 

CI) NEW 1 A TIME FOR US ATLANTIC PROMO NARRATI WAUGH 46 NEW I LOVER BOY/LOVER GIRL R1 03 ANTLER SUBWAY 6G62MLVER LORDS OF ACID 

CD NEW I CAMELS ULTRA 073 SANTOS 47 47 - 2 HE LOVES U NOT m BAD BOY 79361/ARISTA t DREAM 

48 42 27 15 LADY (HEAR ME TONIGHT) BARCLAY 5879031ACA t MODJO 48 45 42 6 JUST KEEP THINKING ABOUT YOU m (10 LOGIC 81359 t GLORIA GAYNOR 

49 36 13 14 BEAUTIFUL DAY ISLAND PROMOANTERSCOPE t 1.12 CI RE-ENTRY 45 SHACKLES (PRAISE YOU) m W C2,COLUMBIA 79347,CRG 1 MARY MARY 

50 41 26 14 DONT TELL ME MAVERICK 44910'WARNER BROS. t MADONNA 50 42 I 33 6 THE FIELDS OF LOVE IT Oil NADIKAL 990441 ATB FEATURING YORK 

Q Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales Increase among singles 
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MJ COLE 2 -STEPS OUT WITH 'SINCERE' 
(Continued from page 401 

drum'n'bass label S.O.U.R. (and its 
imprints Emotif, Botchit, and 
Scarper), where he worked on 
the early releases of DJ Trace, 
Raw Deal, and Ed Rush, among 
others. At the same time, he 
released his own drum'n'bass pro- 
ductions under such aliases as 
Spectra and Jilt. 

"I got into drum'n'bass a little 
over 10 years ago," says Cole, 
whose songs are handled by BMG 
Music Publishing. "But because I 
was always trying to fit too much 

music into my own productions-a 
Rhodes chord here, strings there- 
which had a tendency to soften the 
sound too much, I never had much 
success." 

Through his work with Bug 
Records and his collaborations 
with Ramsey & Fen (aka RAF - 
MAT) in 1997, Cole discovered 
the beats and rhythms of 2 -step. 
"With [U.K.] garage, I was able 
to play all those chords and 
strings that I liked so much. And 
I discovered that the more stuff 

I used in the mix, the better. I felt 
liberated with this music." 

Since then, Cole has produced/ 
remixed TLC's "Unpretty," Glam- 
ma Kid & Shola Ama's "Sweetest 
Taboo," Incognito's "Nights Over 
Egypt,' Jill Scott's "Gettin' in the 
Way," and De La Soul Featuring 
Chaim Khan's "All Good?," among 
others. 

Scott Richmond, owner of New 
York specialty outlet Satellite 
Records, says the 2 -step genre is 
"doing OK, but it's failed to find a 

true American audience." That 
said, he confirms that imports of 
Cole's singles, especially "Sincere," 
have sold well. "The sound is brew- 
ing, as they say." 

To increase the genre's and 
Cole's visibility, Island/Def Jam 
director of marketing Eric Wong 
says, the label will target the 
dance and R&B markets. He 
says the Karen Lamond-direct- 
ed video for "Crazy Love" will 
go to "MTV, MTV2, BET, and all 
the local channels in the next 

week or so." 
At the end of March, Cole-who 

is managed by London -based Jere- 
my "Tuse" Toussaint and booked by 
Rebecca Prochnik of London -based 
Profile Artists Agency Ltd,-will 
embark on a four -week North 
American DJ tour. Wong says he'll 
be accompanied by MC Danny 
Vicious, one of the album's featured 
vocalists. "And if all goes according 
to plan," Wong adds, "we'll bring 
them back for a full -on live tour in 
late summer/early fall." 
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Songwriters For Garth Brooks Pay Him Tribute On VFR 
BY PHYLLIS STARK 
NASHVILLE-With a project they 
are calling "a postcard from home," 
eight prominent Nashville songwrit- 
ers whose compositions were instru- 
mental in Garth Brooks' early success 
have joined forms to pay tribute to the 
man who put their songwriting skills 
on the map. The result is Nate Begin- 
ning.ASongun iter's Tribute to Garth 
Brooks, due April 10 on the Nashville - 
based independent label VFR 
Records. 

Songwriters Pat Alger and Kent 
Blazy co -produced the project and are 
among its performers. Alger has writ- 
ten four of Brooks' biggest hits. Blazy 
has penned eight songs recorded by 
Brooks. 

The album also features Tony 
Arata, Larry Bastian, Dewayne 
Blackwell, Stephanie Davis, Victoria 
Shaw, and Kim Williams singing the 
songs they wrote that Brooks record- 
ed. Of the 16 songs on the album, half 
were co -written by Brooks. 

The album's extensive liner notes 
include brief essays from and bins of all 
of the writers, along with a short quote 
from Brooks about each of them. 
Brooks also contributes an interview 
to the project, in which he says, "I hear 
people condemning 
the artist Garth 
Brooks, and I hear 
them saying that 
marketing was why 
they made their 100 
million [album 
sales] mark. It ain't. 
It's these songwrit- 
ers and their ALGER 

songs."hat 
we were trying to do as 

much as anything was tell a story," 
says Alger. "That's why the [liner 
notes] book is 24 pages. I think all the 
comments the writers have in the 
book is worth the price of admission, 
myself." 

The album features a mix of hit sin- 
gles and album cuts. Among the hits 
are Arata's "The Dance," Alger, Bas- 
tian, and Brooks' "Unanswered 
Prayers," Alger and Brooks' "The 
Thunder Rolls," and Blazy and 
Brooks''TfTomorrow Never Comes." 

Non -hits included in the package 
are Davis' "Wolves" and Arata's "Face 
to Face," among others. The album 
closes with "Pains," a parody of 
"Friends in Low Places," written by 
that hit song's authors, Blackwell and 
Earl "Bud" Lee. 

Alger says narrowing down the list 
of writers and songs was "the hardest 
part. Obviously there are so many tal- 
ented writers in town that have con- 
tributed to [Brooks] career. Since the 
title was In the Beginning, we want- 
ed to limit it to the first four albums. 
We also tried to find people that were 
pals, and guys and girls he was hang- 
ing out with ... Then we decided we 
didn't want it to all be hit singles, 
because some of those songs, like 
`Cowboy Bill' and 'Wolves,' just kind 
of defined [Brooks'] sense of style as 
much as any hit he had at the time." 

"What we were going for was 

everybody doing something that 
would be recognizable, and then some- 
thing else that might be a little left of 
center," says Blazy. 

In the Beginning grew out of a 
show last winter at Nashville's famed 
Bluebird Cafe (where songwriters 
perform in round-robin style) during 
which Brooks happened to join in. At 
that show, Alger says, "We just had a 
great time, goofing off. He was telling 
stories about us. We were telling sto- 
ries about hint We kind of got in touch 
with the feelings we hadn't been in 
touch with fora while. 

"One thing that happens when 
you're involved in something as suc- 
cessful as Garth Brooks' career is that 
you tend to become a little detached 
from the feelings you had when you 
started," he continues. "When we 
started writings songs with Garth, he 
was really a kid from Oklahoma who 
had great aspirations but hadn't real- 
ly accomplished anything." As for the 
writers, Alger says, the group was 
"not superstar writers, but we had 
had some success. It was just kind of 
fun to get back to that place. That's 
where the title came from, how it was 
in the beginning." 

"There was a magic there in the 
time before he got to be 'Garth 
Brooks, superstar," agrees Blazy, 

Alger adds, "After that show I 

called Kent up and said, 'What would 
you think if we tried to make a little 
record and try to make it kind of a doc- 
umentary of how things were and, for 
once, get a chance to, in our own 
words, thank Garth for all the incred- 
ible benefits we reaped from our asso- 
ciation with him?"' 

"I was just thrilled to death with 
the way it turned out just because it 
gives us an outlet that's different than 
what we're doing every day down on 
Music Row," says Blazy. "Going back 
to that acoustic thing is something I 
love to do." 

"When [you] listen to the album... 
fora brief moment, you have an insight 
about what it's like for a superstar 
when he's putting together an album, 
hearing the songs pared down," says 
Tim Petersen, country mu* buyer for 
Trans World Entertainment. "Even 
when I heard [the songs] stripped 
down, The Dance' struck me as just as 
powerful hearing the original artist 
singing it, [as did] 'Unanswered 
Prayers' and 'If Tomorrow Never 
Comes.' It's a great project. It's a great 
idea" 

Alger says he knew VFR was the 
right home for the project because Paul 
Lucks, the label's co-founder/ manag- 
ing director of operations, "understood 
that this wasn't going to be a 90 -day 
window to get on top 40 radio. This is 
going to be a labor of love to try to find 
alternate marketing ideas." 

While Blazy says he has no expec- 
tations for blockbuster album sales, 
the fact that the bluegrass -tinged "O 
Brother Where Art Thou?" sound- 
track recently topped the Top Coun- 
try Albums chart "shows people are 
still hungry for a different kind of 
music than what's on country radio 

these days." 
"Our main focus is trying to target 

Garth's fans," says Lucks of VFR's 
marketing plan. "The guy's sold 100 
million records and is a phenomenon. 

There is still a 
tremendous inter- 
est in Garth. The 
key thing is place- 
ment of the product 
in the store. We're 
encouraging retail 
to file the record 
under Garth, and 
they seem to be 
going along with it." 

Petersen says that's exactly where 
he will rack the project "If it went in 

aLAZY 

IT'S BEEN been a long wait for Georgia Middleman, 
whose debut Giant Records album, Endless Possibili- 
ties, will be released March 13 with little fanfare and 
without a radio single to support it. 

The accomplished singer/songwriter was signed to 
the label in 1998. Since then, it's been awaiting game, as 
the release date for her album has been moved back 
more times than she can count Tlvo singles, two radio 
tours, and two versions of the album later, this worthy 
project will finally get to be heard. 

Middleman is pragmatic about the long delay. "I've 
been told horror stories of artists that have been wait- 
ing for four years atalabel, so I realize that's part ofthe 
deal," she says. `The best part about it was the letting - 
go process. As someone 
who's always done my 
own thing up'ill now, I've 
always had total control 
of everything. Not hav- 
ing control over what's 
going on is such a freaky 
feeling ... I had to let go 
of that and know I'll be 
OK. I'll keep wilting... 
regardless of the out- 
come of this record. It 
will be fine." 

Middleman was signed 
to the label when president Doug Johnson, after see- 
ing her perform atashowcase, scrawled a note on anap- 
kin that read, "Dear Georgia, please make Giant your 
label home." Ironically, Middleman chose Giant Weans. 
"they moved very quick. There was some other [label] 
interest, and those people were great, but Giant moved 

so quickly, and to me, that spoke so 
loudly that they really wanted [me], 
and that was apassionate thing, in my 
eyes, to do." 

Middleman, who writes for Cal IV, 
either wrote or co -wrote half the 
songs on the album, but she let many 
of her songs be cut by other artists, 
including the Kinleys, Martina 

MIDDLEMAN McBride, and Sonya lasses, rather 
than saving them for her own proj- 

ect. "I'm the kind of writer who writes ... what I feel 
at that moment and then moves on to anew moment in 
my life," she explains about her decision to let certain 
songs go. 

The songs she held on to, however, were equally 
strong, resulting in an album with an entertaining mix 
of heart-tugginghallarls lilce "No Place Lilce Home" and 
"Rain on a River," uptempo attitude songs like "Kick 

Nashville 

Sc7e-de 

by Phyllis Stark 

the various artists slot it wouldn't 
have a chance," he says. "Unless there 
is alot of publicity behind it and some 
consumer awareness, it could get lost 
in the bin. These guys [at VFR] will 
do a great job with this. There is def- 
initely a place for it" 

The album will also be marketed 
through various Brooks sites on the 
Internet and will be serviced to Amer- 
icana and country radio stations. 
Although the label will not promote a 
specific single, Lucks hopes `Pains" 
will generate some morning show air- 
play and help drive sales. 

Arata, Williams, Blazy, and Alger 
taped anepisode of series "Live at 
the Bluebird," which will air on the 

Murer South Network in the spring. 
'lb further promote the album, the 
eight writer/performers plan to tour 
in various combinations for the rest of 
the year, playing acoustic "guitar 
pulls" across the country. The efforts 
will culminate in a tour of Ireland that 
Blazy hopes will include everyone. 

Alger says the plan is to "have as 
much fun as possible and pretend 
we're in show business for a while. 
Stephanie Davis and Victoria Shaw 
have records out. Tony just produced 
a record on himself. I have recorda 
out, so we all have little followings out 
there separately and, hopefully, we 
can band together and make some 
things happen and have some fun." 

Middleman's `Endless 
To Bow On Giant After Long Wait 

Possibilities 

Down the Door," and hilarious songs about the female 
experience, such as "Thrilled," and "A New Pair of 
Shoes," the latter of which floats the theory that get- 
ting over a bad breakup is "just a new pair of shoes 
away." waY 

In the course of earning a theater degree, Middleman 
gained insight into both writing songs and entertaining 
an audience. "I really learned about getting in touch 
with the inside of you," she says. "One thing I learned 
in college is to recognize what you feel, and the second 
step is to communicate it to an audience.. 

"When I sit down to write a song, I want to paint a 
picture, and I want it to be something that I've at least 
felt or heard about from afriend that I think people can 

relate to," she continues. 
"It's a challenge, 
because you have three 
minutes to put it into 
song form and get peo- 
ple involved and focused 
enough to listen. 

"Why I sing is to talk 
to people," Middleman 
says. "Every person I 
meet is a different story, 
and you never know 
what you're going to 
touch in them. That's 

my challenge every time. If I'm caught up in my own 
thoughts of what's going oninmylife, I'm not doing my 
job." 

Middleman has a clear spiritual component to her per- 
sonality and, to some degree, her music. "It's really 
scary to me, bear ve when I sit down [to write] I don't 
know what the hell is going to happen," she admits. 
"They say discipline gets you in motion, and I believe 
that. When I'm creating, even if it's not anything big, 
when it starts rolling it's very spiritual tome because 
... it's like this huge thing starts overcoming me, and I 
can't stop thinking about a lyric." When a song idea is 
good, she says, "it doesn't leave your head. It kind of 
takes over your whole being, and that, to me, is spiri- 
tual because it's creation. 

"People will ask me, 'How do you write a song?' and 
I honestly don't know. Sometimes it's something that 
just comes out of me. I've heard other writers talk about 
the gift.' I believe that. When it comes to you like that, 
there's a force at work that's not you, and you're the 
vehicle for it. And that's the good stuff." 

Along thejourney, Middleman has learned alotabout 
herself. "I always thought of myself as something I 
wanted to be one day," she recalls."' always thought [I 

(Continued on page 93) 

44 www.billboard.com BILLBOARD MARCH 10, 2001 



MPLE 

RETAIL SND INTER- 

NET SALEOMPILED,AND 

e 
5 

3 

W 

# 

S 

oo 

dQdd. e 

N 

U 

O 

x 
3 

ARTIST TITLE 
eirzT 6 NUMBER blSTRIBNING LABEL (SUGGESTED UST PRICE OR EQUNALENT FOR CASSErtECOI 

g 
ÿN 

6 

4 
S 

W 
e 
= 

W 

e 
8 
N 

3 
Z. 

'`.4. 

V 
e 
x a ARTIST TITLE 

CIPRICTB NUMBERVISrRIBunNG LABEL (SUGGESTED UST PRICE OR EQUIVALENT GOB CASSETTEKO) 

z o 
1ptp 

6 

o- 

-.MN No. 1 11118....- 
38 44 31 46 VARi U1 4 ?T!3 

DI 
CLASSIC COUNTRY EARLY '70S 31 

1 1 1 12 SOUNDTRACK MERCURE l7cos9 Yi4e48.96) 3 ewAe ea. 1 0 BROTHER, WHERE ART THOU? 1 

39 46 43 19 JOHNNY CASH .wER,V.C1.081A 69691,44 07.98 E0 CPI AMERICAN III: SOLITARY MAN 11 

2 3 3 30 SOUNDTRACKA CURB 78703 111.9817.981 COYOTE UGLY I 

-.MN PACESETTER 
3 4 6 68 FAITH HILL A' WARNER BROS. 47373AVRN (12.98/18981 BREATHE 1 ®' 66 64 21 KENNY ROGERS CREAAICATCniR 00611 .9817.. THERE YOU GO AGAIN 17 

4 5 4 14 TIM MCGRAWA2 CURB 77978(12.98'18.98) GREATEST HITS 1 
41 1 35 39 53 PHIL VASSAR ARISTANASHVILLE I8891m1GI10.98116.98)111 PHIL VASSAR 23 

5 2 2 4 LEANN RIMES CURB 779791119&17.981 I NEED YOU 1 

42 34 38 95 TIM MCGRAW A'CUR877942(11.9&17.981 A PLACE IN THE SUN 1 

6 7 8 40 LEE ANN WOMACKA MCANASH91uE 170)99111.98/17.98/ HOPE YOU DANCE 1 43 40 45 28 RODNEY CARRINGTON CAPITOL 24827(10.9&17.981® MORNING WOOD 18 

7 6 7 78 DIXIE CHICKS AaMONUMENT6967&SONY(12.98EQ1)8.98) FLY 1 44 43 42 17 RANDY TRAVIS WARNER mos. 47893AVRN1119847.981 INSPIRATIONAL JOURNEY 36 

8 8 5 3 DIAMOND RIO ARISTA NASHVILLE 6799&RLG (11.98/17.981 ONE MORE DAY 5 45 52 37 46 VARIOUS ARTISTS TIME LIFE 18435 Ú3.98CD1 CLASSIC COUNTRY LATE '60S 34 

9 10 10 69 TOBY KEITH A 9REAAMR1I104502OHWFERSYWWEu0.98'16981 HOW D0 YOU LIKE ME NOW?! 9 46 39 41 94 KENNY ROGERSA OREAMCATCNER0o4111.9&16.98) SHE RIDES WILD HORSES 6 

10 9 9 22 KENNY CHESNEY S BNA6797&RLG(11.9&17.981 GREATEST HITS 1 
47 38 44 76 MARTINA MCBRIDEA RCA 678241RLG(10.98/)6.98I EMOTION 3 

11 12 11 36 BILLY GILMANA EPIC 626e615ONYI1198EG117.981 ONE VOICE 2 48 37 35 38 RONNIE MILSAP VIRGIN 4887t1CAPITOLú7.9844.98) 40 #1 HITS 19 

12 II 14 30 JO DEE MESSINA CURB 77977111.9&17.981 BURN I 49 48 49 23 TERRI CLARK MERCURY 170157019&17.981 FEARLESS 8 

13 17 18 21 TRAVIS TRITT COLUMBIA 6216650NY111.98 EGII7.98) DOWN THE ROAD I GO 8 50 47 46 66 REBA MCENTIRE A MCA NASHVRLE 170119111.9&'17.98) SO GOOD TOGETHER 5 

14 15 15 94 SHEDAISYA LYRICSTT 165002m0uYW00002.9&18.981® THE WHOLE SHEBANG 6 

51 RE-ENTRY r' I 25 
ELVIS PRESLEY THE ELVIS PRESLEY COLLECTION -COUNTRY 19 

15 14 13 5 DOLLY PARTON SUGAR HILL 3927 (10.9&16.981 LITTLE SPARROW 12 
2372vrIME urE 03 9&2».981 

VMCAACNAEOHGYRLLEE 16 13 12 6 ALABAMA RCA 69337AILG 111.9807.981 WHEN IT ALL GOES SOUTH 4 
e 73 67 44 300981119&1798) LETS MAKE SURE WE KISS GOODBYE 4 

17 16 17 17 

RR 

JAMIE O'NEAL MERCURY 178132((1.9&17.9810 SHIVER 

I7OI11.9&L7.9e) 

4 14(11.08/I7.90) 

53 49 47 16 SAWYER BROWN CURB 779761119&17.981 THE HITS LIVE 35 

18 20 19 20 SARA EYANS RCA 679 IA BORN TO FLY 8 ® 68 63 29 DOLLY PARTON sum HILL 3. (12.98/I6.981 THE GRASS IS BLUE 24 

19 21 22 56 KEITH URBAN CAPITOl97591110 KEITH URBAN l8 55 51 51 90 CHRIS LEDOUX CAPIT0 99761 00.98,163N 20 GREATEST HITS 17 .9&16.98)® 

GREATEST GAINER -mil20 
56 50 48 19 DARRYL WORLEY D8E98w0O450M421NTOS00PEI10.9&16.9R HARD RAIN DON'T LAST 33 

24 21 71 ANNE MURRAY Sr4AIY!m:91 0231 -.9..e., e,. WHAT A WONDERFUL WORLD 4 57 54 55 44 N2IND. MERCELR 
110.9&16.9& 

GREATEST FITS: THE BEST OF HOW RIGA BOY ARE YA? 
ITO 26 

21 18 16 16 ALAN JACKSON ARISTANASIMUE693359thU1.9&17se, WHEN SOMEBODY LOVES YOU 1 58 62 60 93 DWIGH7'YerKAMâ6UA 
LAST CHANCE FORATHOUSANDYEARS:GREATEST HITS FROM THE 90S 10 

22 19 20 91 LONESTARA'BNA67762m1000.98/17.981 LONELY GRILL 3 
59 56 56 76 ALISON KRAUSS ROUNDER 61O46SMERCURT(I19&17.98) FORGET ABOUT IT 5 

23 23 24 70 GARY ALLAN MCANAS1MUO 170101 111.96/17.981 SMOKE RINGS IN THE DARK 9 
66 55 58 21 

ROY D. MERCER HO RIGA BOY ARE YA? VOLUME SEVEN/HANGIN' IT UP 

24 22 23 38 RASCAL FLATTS LYRIC STREET 166011/HOWAVOOR (119&17.981 RASCAL FLATTS 14 

61 57 53 99 MONTGOMERY GENTRY TATTOOS & SCARS 

32 

10 
25 28 30 91 BRAD PAISLEY L ARISTA NASHVILLE 18875OLG(10.9247.98)1e WHO NEEDS PICTURES 13 

62 65 66 TO 

COLUMBIA 6915650Nra0.98[0,66.981. 

JESSICA ANDREWS OREAMNORSS 4501044NTERSCOPEÚ0.921698)111 HEART SHAPED WORLD 24 
26 30 29 24 EMMYLOU HARRIS NONESUCH T961&ac 019&u.981 BED DIRT GIRL 5 

63 63 58 27 BILL ENGVALL BRA 69311m1G110.9&1638) NOW THAT'S AWESOME 14 
27 26 25 31 AARON TIPPIN LYRIC STREET 165014HOLLYW000110.90016.981 PEOPLE LIKE US 5 

64 67 57 19 BILLY RAY CYRUS SOUTHERN RAIN 13 

28 

-.ell HOT SHOT DEBUT 1111....- 
65 RE-ENTRY 38 

MONUMENT 6210550NY111.98EO/17.981 

TRISHA YEARWOOD MCA NASHVILLE 1701021119&17.981 REAL LIVE WOMAN 4 
NEWS I TIM RUSHLOW,,,.nc-..3s2!ac:.2.UI'.T:,® TIM RUSHLOW 28 

66 59 54 20 MERLE HAGGARD »m 86593XPIMPH 01.98/17.98) IF I COULD ONLY FLY 26 
29 27 26 22 JOHN MICHAEL MONTGOMERY ATLANTIC 83378AGIII9&I7.98i BRAND NEW ME 2 

67 58 61 104 KENNY CHESNEY/V eNA 6765M1LG (10.98/16.981 EVERYWHERE WE GO 5 

30 29 28 I5 
41E11Ú8 T. JUDD JUST ANOTHER DAY IN PARODIES 

.. .,.LI:.r:;;::::i;.,',:i9&ECI!>.® 25 66 69 65 30 STEVE EARLE6s01JARED751033+AxrEM1506.98co) TRANSCENDENTAL BLUES 5 

31 25 27 23 GEORGE STRAIT AIGINASIOALLE 170143(11.9&17.981 GEORGE STRAIT 1 69 74 73 28 THE KINLEYS EPIC 69S93/SONY(10.98EQQ7.98)in II 18 

32 31 34 51 MCEa9rERASGHVISER7ói , 3I 9&17981 LATEST GREATEST STRAITEST HITS 1 70 64 59 16 PATSY CLINE my 560214 (21.98 cm THE ULTIMATE COLLECTION 49 

33 36 36 70 ALAN JACKSONA ARISTANASHVILLE I8892ALG110.9&17.9M) UNDER THE INFLUENCE 2 CI RE-ENTRY 25 HANK WILLIAMS III CURB 77949(10.98'16.98) RISIN' OUTLAW 52 

34 33 33 17 DWIGHT YOAKAM REPRISE 47827MRH01.9&17.98) TOMORROWS SOUNDS TODAY 7 72 42 - 9 Rltc YES)A!(AGGOS 
,&97IsiB10S BIG MON: THE SONGS OF BILL MONROE 42 

35 32 - 2 RODNEY CROWELL SUGAR HILL 1065116.98001 THE HOUSTON KID 32 73 75 75 66 JEFF FOXWORTHY WARNER BROS.474274RN (10.9846.981 GREATEST BITS 17 

36 41 40 12 NICKEL CREEK soma HILL 390906.98CD)iii NICKEL CREEK 36 74 71 69 31 CLAY DAVIDSON VIRGIN 48854CAPITOL(9.9&12.981® UNCONDITIONAL 33 

37 45 32 46 teriliOUS AliiritSitSco> CLASSIC COUNTRY 1970 -1974 31 75 RE-ENTRY 15 WÄRNER RR.7 RN 19.98 cm SUPER HITS SERIES VOLUME 2: TRAVIS TRITT 50 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA1 certification for net shipment of 500.000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). RIM certification for net shipment of 10 million units 
iamond). Numeral to lowing Platinum or Diamond symbol indicates album's multi -platinum level. For boxed sets, and double albums with a running time that exceeds 100 minutes or mom. the RIAA multiplies shipments by the number o1 discs and/or tapes. 'Asterisk indicates LP is 88811 

able. Most tape prices. and CD prices for DMG and W EA labels. are suggested lists. Tape prices marked EQ, and all other CD prices. are 10168len pries, which are projected from wholesale prices. Greatest Gainer stews chart's 1816807 unit increase. Pacesetter indlutes biggest percentage 
growth. Heatseeker Impact shows albums removed from Heatseekers this week. 618 indicates past or mewl) Heatseeko title. 6.2001. BIIIboa,d/BPI Communications, and SouR4Sban, Inc. 

Billboad49 Top Country Catalog 
Albums. 

MARCH 10,?MO INTERNET 

111 0011LED 

FROM A 

REPORTSOLLECTED, 

SAAIPLE OF RETAIL STORE, A66MERCNANT, 

COMPILED. AND 

yAMA - 3 
w -W 
, 3 

ARTIST TITLE 
NAPRINT 6 NUTABERIDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTLCDI 

gä 
20 e 

ee 
, 3 

eU5 

3 
ARTIST TITLEgl 
1007107 4 NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTE/COI é 

1 I DIXIE CHICKS*10 MONUMENT 68I9650NY 110.98 EC/17.981m 24 tit. 2 N0.1 WIDE OPEN SPACES 161 14 15 PATSY CLINE A' MCA NASHVILLE 3200)2(6.98/11.98) 12 GREATEST HITS 724 

2 2 SHANIA TWAIN .° MERCURY 536003112.9&18.981 COME ON OVER 173 15 14 JO DEE MESSINA A' CURB 77904111.9&17.981 I'M ALRIGHT 152 

3 3 BROOKS & DUNN A' ARISTANA51rvILLE 18852MLGIlR.98/17.98) THE GREATEST HITS COLLECTION 180 
16 16 CHARLIE DANIELSA EPIC 64182SONY(5.98 ELY9.98) SUPER HITS 310 

4 6 GARTH BROOKS CAPITOL 97424(19.97126.98) DOUBLE LIVE 119 
17 20 THE CHARLIE DANIELS BANDA' EPIC65694/SONY 17.98 E0/11.96) A DECADE OF HITS 550 

5 4 FAITH HILL A' WARNER BROS. 46786'WRN (11.98/17.981 FAITH 149 
18 19 ALISON KRAUSS A' ROUNDER 610325970JMG 110.9815.981® NOW THAT I'VE FOUND YOU. A COLLECTION 220 

6 7 ALAN JACKSON A. ARSTA NASHVILLE 18801mEG 110.98/16981 THE GREATEST HITS COLLECTION 279 
19 Il ROY ORBISON IEGACY/140NUMENT6973H,SOPIY (7.98 E(Y11.981 16 BIGGEST HITS 26 

7 5 JOHNNY CASH LEGACY/CDWMBI0 697394ONY17.9BE0/I1.981 16 BIGGEST HITS 99 

8 10 HANK WILLIAMS JR.A' CURB 7763815.989.981 GREATEST HITS. VOL. 1 351 
20 - ALABAMA 'RCA 66a1GRLG no.9&15.99) GREATEST HITS VOL. III 177 

9 12 JOHN DENVER MADACY 475015.989.981 THE BEST OF JOHN DENVER 140 
21 24 ALABAMA ' RCA 6763347Lc 119.9828.98) FOR THE RECORD: 41 NUMBER ONE HITS Ill 

10 11 TOBY KEITH A MERCURY 558962 úl.9&17.98) GREATEST HITS VOLUME ONE 117 22 22 WILLIE NELSON A LEGACYICOLUMBIA 64184S0NY (5.98 E(29.981 SUPER HITS 321 

11 9 PATSY CLINE MCA SPECIAL PRODUCTS 420265TTCAI3.9876.981 HEARTACHES 115 23 - THE JUDOS CURB 7796517.98E11.981 NUMBER ONE HITS 41 

12 13 WILLIE NELSON LEGACY,,OLUM8A 69322/SONY 17.98E0711.981 16 BIGGEST HITS 129 24 23 GARTH BROOKS*. CAPITOL 30119 116,98 COI NO FENCES 396 

13 18 TRAVIS TRITTA WARNER BROS. 46001AYRN 118.9&16.98) GREATEST HITS - FROM THE BEGINNING 248 25 - JOHNNY CASH LEGACY/C.31m A 6677150NY 15.98EG9.98) SUPER HITS 133 
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CORNEO 
by Wade Jessen 

FARTHER ALONG: As details began to emerge about the tragic Feb. 
18 death of NASCAR super hero Dale Earnhardt, scores of country sta- 
tions set about to honor the driver with tributes, and a few outlets even 
suspended regular programming altogether. 

Country programmers are noted on such occasions for upping rota- 
tions of emotionally charged songs, often using them to create cus- 
tomized thematic tributes. When the Gulf War broke out, the stern 
warnings of President George H.W. Bush were edited into Lee Green - 
wood's "God Bless the U.S.A.," Hank Williams Jr.'s "Don't Give Us a 
Reason," and the Charlie Daniels Band's "In America." As CNN sus- 
pended routine programming for live coverage of Tammy Wynette's 
funeral, country stations aired spliced -together versions of "Stand by 
Your Man" and George Jones' "He Stopped Loving Her Today." To 
salve the mourning among Earnhardt's fans, stations used interview 
clips and audio lifted from checkered -flag moments of his storied career 
over Vince Gill's "Go Rest High on That Mountain," Garth Brooks' 
"The Dance," Lee Ann Womack's "I Hope You Dance," and other songs. 

However, the overwhelming favorite among programmers to eulogize 
Earnhardt is Diamond Rio's tender ballad "One More Day" 
(Arista/Nashville), which gains an astounding 612 detections to leap 3-1 on 
Hot Country Singles & Tracks. The group's third No.1 single pushes its 
way to the top amid a healthy top five that sees a pair of lively former No. 
1 titles step aside.lbby Keiths "You Shouldn't Kiss Me Like This" (Dream - 
Works) dips to No. 2 but gains 19 detections, while Keith Urban's `But for 
the Grace of God" (Capitol) increases 32 plays and bullets at No. 3. 

The Earnardt tragedy may have played a role in a minor decline in plays 
of Womacles "Ashes by Now" (MCA Nashville), which decreases 64 detec- 
tions but steps 5-4 on the radio chart As radio station music -scheduling soft- 
ware dutifully obeys artist separation rules (to prevent songs by the same 
artist from playing too closely together), it is plausible that increased spins for 
"I Hope You Dance" actually diminished the number of plays for the former: 

STARK RAVEN: Eddy Raven might call himself a crazy Cajun, but he's 
also written and recorded some of country music'smost touching and intel- 
ligent songs, including "Cowboys Don't Cry" (RMG), the one that brings 
him back to Hot Country Singles &'lacks after a 10 -year absence from 
that chart. The wistful ballad enters at No. 60 with spins at 38 monitored 
stations, led by KSOP Salt Lake City, where 29 spins are detected this 
issue. It is the lead single from Living in Black and White, which starts 
scanning March 6 (Billboard, Jan 27). 

Raven's last appearance on the radio chart was in the autumn of 1991, when 
"Too Much Candy fora Dime" spent eight weeks on the list Between 1982 
and 1990, Raven gave the format 18 top 30 singles, including six No.1 songs. 

TWICE AS NICE: Last issue, I incorrectly congratulated the Dream - 
Works Nashville staff on its first gold album sales certification with Toby 
Keith's How Do You Like Me Now?! .It is the Nashville division's first plat- 
inum seller and the fourth such award for Keith. 

COUNTRY SINGLES A -Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE (Pubhsner L,censeg 04) Sheet Musk Dist. 

19 AIN'T NOTHING 'BOUT YOU (Sony/AN Tree, 

BMVWenonga, BMINniversal. ASCAP/Ktemp5isto. 

ASCAP) WBM 

5 ASHES BY NOW (Tessa. BMI) 

43 BEATS' IT IN (Sony/ATV Tree. BM/Sorry/ATV Cross 

Keys. ASCAP/Grinnin' Garrett, ASCU) HL 

6 BURN (EMI Blackwood. BMIr5MI April. ASCAP) HI 

46 BURN DOWN THE TRAILER PARK (Yo Man.55INIe 
gal. BMI/Mambadaddi. BMU 

3 BUT FOR THE GRACE OF GOD (LAG 
BMINJeedwackers. BIM/Coburn. BMVTen Ten, Boll 
HI/WBM 

41 BUT 110100E YOU (Realsongs. ASCAP) WBM 

60 COWBOYS DON'T CRY (RavenSong. ASCAP) 

14 DON'T HAPPEN TWICE (EMI April. ASCAP/Gotta 

Groove. ASCAP/Copydgnt.net BMVT40More. BMI) HL 

33 DONT MAKE ME COME OVER THERE AND LOVE 

YOU (Mighty Nice. BMUlaudersangs, BMUScrambler. 

ASCAP)HL 

38 GO BACK ((sham, BMI/SwaydeMan, ASCAP) 

12 A GOOD DAY TO RUN (EMI Blackwood. BMVHatley 

Creek. BMUMike Curb. BMI) HIAVBM 

45 HE DRINKS TEQUILA (Songs Of Universal, BMUWB. 

ASCAP/Shawn Camp. BM) WBM 

28 THE HUNGER (Curb Magnasong. BMURed Quilt 

BMVMaaine. HMI) WBM 

37 I COULD NOT ASK FOR MORE (Reasongs. ASCAP) 

WBM 

57 I DON'T KNOW (BMG Songs. ASCAP/Randy Howard. 

ASCAP) HL 

55 I DROVE HER TO DALLAS (Starsouck Angel. 

BMVMitchHUown, BMUHamstein Cumberland. 

BMLBaby Mae, BMU WBM 

23 IF I FALL YOU'RE GOING DOWN WITH ME 1005,1 - 

Rh. BMUSongs OI Sally Sue's Medicine Show. 

BMlrt4usit Corporation Of America, BMI/Almo. 

ASCAP/Anwa, ASCAP) WBM 

8 IF MY HEART HAD WINGS (Mmd. ASCAP/Anwa. 

ASCAP/J. Fred Knoblock, ASCAP) MA'AM 
53 IF YOU CAN DO ANYTHING ELSE (EMI Blackwood. 

BM /New Don. ASCAP/New Hayes. ASCAP) HL 

36 I'M IN (Universal-Palytram International. ASCAP/St. 

Julien. ASCAP/On MY Mind, ASCAP) WBM 

10 irs A GREAT DAY TO BE ALIVE (EMI Apt. 
ASCAP/House Of Brain, ASCAP) HL 

18 IT'S MY TIME (Sony/ATV Tree, BM/Sony/ATV Crass 

Heys, ASCAPAVAIdawn. ASCAP/Brian's Dream, 

ASCAP/CMI. ASCAP)HIAVBM 

Rawls Extends, Carries On Western Music legacy 
BY DEBORAH EVANS PRICE 
NASHVILLE-With the Feb. 7 

passing of "Queen of the West" Dale 
Evans, it might be only natural for 
Western music aficionados to look 
longingly toward the horizon for 
female artists who can help keep alive 
the Western music heritage. They 
need look no further than Oregon 
singer/songwriter Lorraine Rawls. 

On her forthcoming Prairie 
Schooner release, Through Her Eyes, 
Rawls stakes a claim to her own 
unique territory. She modestly resists 
any comparisons to Evans, and in 
truth, comparisons are unfair: Winner 
of the female vocalist accolade from 
the Academy of Western Artists in 
1998, Rawls creates music that honors 
the traditions of the West yet blends 
elements of folk to create asoundthat 
is gaining her a broad audience. 

"I've talked to Lorraine about ex- 
panding our marketing abit with her 
music, [targeting] Dirty Linen and 
some of the other magazines that are 
a little more on the folk side," says 
Vickie Mullen, owner of Hitching Post 
Supply, a Monroe, Wash. -based com- 
pany that serves as a one -stop for spe- 
cialty retailers, a catalog business, and 
an E -commerce site. 

"When I went to the Americana 
convention in Nashville, I realized a 
lot of Western music can fall under 
that umbrella of Americana music," 
Mullen says. "A lot of the people that 
have eclectic taste in music like West- 
ern music. This album will carry over 
into that market. I think she'll expand 
her audience with this CD." 

Through Her Eyes, due Apri117, is 
Rawls' third release on her own 
Prairie Schooner label. An avid horse- 
woman, she lives on a farm in Talent, 
Ore., with her husband and son and 
draws heavily on her rural lifestyle 
for inspiration for her songs. On this 
project, Rawls penned nine cuts, co - 
wrote one, and turned to writer Andy 
Wilkinson for one tune, 'The River 
That Never Runs Dry." 

"They all take on a life of their 
own," says Rawls of her songs. 'The 
concept for the title song, 'Through 
Her Eyes,' is about paying tribute to 
women artists. It's how I see things." 

In addition, Rawls hopes the CD 
art will draw attention to Western 

59 I WILL LOPE YOU (Ron Wasserman, ASCAP/Fah- 

cake. ASCAP) 

49 LAREDO (Mark Hybnec ASCAP) 

29 THE LAST THING ON MY MIND (Almo. ASCAP/Daddy 
Rabbit. ASCAP/Mighty Nice. BMVAI AMersongs. 
BMIBluewater. 13011111 

54 LOOKIN' FOR LOVE (Music City Music. ASCAP/EMI 

April, ASCAP/Southern Days. ASCAP/CMI, ASCAP) HL 

11 LUCKY 4 YOU (TONIGHT I'M LUST ME) (Without 
Anna. ASCAPAehsemSangs. HMI/Music & Media 

International. ASCAPAVB. ASCAP/Big Tractor. ASCAP) 

CLM/HLAVBM 

58 THE MOST BEAUTIFUL GIRL (EMI Al Gallico, 
BMI/EMI Argee. Boll HUWBM 

21 MOVE ON (Sony/ATV Tree, BMIlWamerTamerlane, 
501/One Hundred Billion Dollar. ASCAP) HIAYBM 

27 MRS. STEVEN RUDY DNS, ASCAP/Neon Mule. 
ASCAP/Cal IV, ASCAP) HUWBM 

13 MY NEXT THIRTY YEARS (EMI April, ASCAP/Phil Vas- 

sar, ASCAP) HL 

40 NO FEAR (Universal-PolyGram Internasonat 
ASCAP/Tern-000. ASCAP/Why Walk. ASCAP) WBM 

1 ONE MORE DAY (EMI April. ASCAP/Sand Island. 

ASCAP/Mike Curb. BMI) HIAVBM 

31 PEOPLE LIKE US (Encore. ASCAP/Scott And Soda, 

ASCAP/Old Desperados, ASCAP/N20. ASCAP/MRBI. 

ASCAP/Brian's Dream. ASCAP/CMI, ASCAPNAgdawn. 

ASCAP) WBM 

26 PLEASE (Airstream Dreams, ASCAP/Coyote House. 

ASCAP/Famous. ASCAP/Songs Of Windswept Pacific. 

artists. The cover was done by her 
Mend Linda Bark'karie, who took a 
photo of Rawls at home on her deck, 
put it on a computer, then painted it 
Rawls says it reminds her of a label 
from a 1980s -era fruit jar. The art on 
the back of the CD was done byanoth- 
er friend, Joelle Smith, who is featured 
this month on the cover of Western 
Horseman. "It's a very modern -look- 
ing piece," Rawls says of the photo of 
a horse head and eye. 

Rawls says she chose the art to 
symbolize both the traditional and the 
contemporary elements of the music 
consumers will find between those 
two images. 

"Cactus" was written about an eld- 
erly cowboy Rawls met in Elko, Nev., 
at the Cowboy 
Poetry Gathering. 
"I talked to him 
about his life and 
bought a book that 
his brother had 
written about him," 
she says. "He had 
cowboyed all over 
eastern Oregon, and 
obviously he could- 
n't do what he once did, but he still had 
that sparkle in his eye. Horses are his 
passion, and I could relate to that" 

Rawls asked Cactus' brother to 
record him talking about his life, and 
the recording is featured on the CD. 
Another special guest on the album is 
legendary singer/songwriter Ian 
Tyson, who lends vocals to "The 
Promised Land." "He liked the song 
and said he'd be glad to sing on it I 
was thrilled," says Rawls. "His voice 
sounds so good. The way he did it 
sounds more like a duet than a har- 
mony line. He's just been delightful to 
me, and I appreciate his input" 

"Ian doesn't lend his voice or his 
name to many people," Mullen says. 
"Having him go to bat for her is areal 
plus. He doesn't do that often. He's 
real excited about her and looking for- 
ward to seeing her succeed. It's nice 
to have somebody in your court, espe- 
dally of his stature." 

Rawls began building her own rep- 
utation on the Western music circuit 
with her 1996 debut, Out Fr OM the 
Ranch, and continued to solidify her 
fan base with 1998's Plains Born. On 

RAwLB 

BMUMy Ldé s Wod, BMI/lHlow Desert. BMUtiltle 
Blue Box. ASCAP) HLAVBM 

20 POUR ME (Warner-Tamedane. BIAVWB, ASCAP5ope 

& String ASCAP) WBM 

25 RIGHT WHERE I NEED TO BE (Acuff -Rose, BMI/601 

Broadway. BMI) HL 

24 ROSE BOUQUET (EMI Aped. ASCAP/Phil Vassar. 

ASCAP/EMI Blackwood, BMI/Adbyme. BMI) HL 

47 A ROSE IS A ROSE (Warner -Tamerlane. BMI/Mis 
soula, 8MUW6, ASCAP) WBM 

50 SAY NO MORE (SarylATV Tree, BMIAVenonga. 

BMl'Somba. BMVTeren It Up. HMI) HL 

35 SHE COULDN'T CHANGE ME IWB. ASCAP/Gary 

Nicholson, ASCAP) WBM 

51 SHE IS (Mike Curb. BMVHaI Ketchum. BM) WBM 
15 SHE MISSES HIM (EMI Blackwood. BMVTim John- 

son. HMI) HI 

32 SHOOT STRAIGHT FROM YOUR HEART (Many Mae, 

BMD WBM 

30 SOMETIMES (Sleet Wheels. BMI/CIMAT, BMUAcuN- 

Rose. BMI/Milene. ASCAPAoggy Bayou. ASCAP) 

HUWBM 

17 TELL HER (Alma. ASCAP/Daddy RaSO I. ASCAP) HL 

44 THAI'S WHAT I LIKE ABOUT YOU (Mdene. ASCAP/Of 

Music. ASCAP) Hl 
9 THERE IS NO ARIZONA (EMI April, ASCAP/Jersey Gid. 

BMUEMI Blackwood, BMIAAark Alan Springer. 

HMI/Zomba. HMO HL 

39 THERE YOU GO AGAIN (Still Working Fa The Man. 

her new release, she assumes the bulk 
of the songwriting responsibility for 
the first time. "It's my own songwrit- 
ing, which makes me feel teal vulner- 
able," says Rawls.' I felt the freedom 
to do a little more than I did on the 
first two, and I had more fun. I hope 
that comes across in my voice." 

Mullen, who distributes Rawls' 
music through Hitching Post and aids 
the artist in marketing her releases, 
says the set has the potential to appeal 
to awide spectrum of music lovers. lb 
create awareness of the release, Mullen 
says, ads will be run in Western 
lifestyle publications such as Western 
Horseman. The album will be serviced 
to Western radio programs and PBS 
outlets, and Hitching Post is also look- 
ing at taking a single to secondary 
country radio stations via CDX. 

Through Her Eyes will be promot- 
ed heavily via Mullen's new E -com- 
merce site, Mootownmusic.com, 
which launches March 1 (Billboard, 
Feb. 24). Rawls will be the featured 
artist on the site in April. 

Rawls is self -managed and handles 
her own booking. She generally tours 
two weeks out of the month, per- 
forming at cowboy gatherings, West- 
ern festivals, and other venues. She 
also performs "house concerts." These 
are usually fill-in dates between larg- 
er gigs held at someone's home or 
ranch. "People will invite you into 
their home and have about 40 or so 
friends," she says. "They are very 
popular in California Some are wine 
and cheese parties; some are outdoor 
barbecues on horse ranches." 

Monterey, Calif., Police Chief Gary 
Brown, also a western music producer 
who hosts a live one -hour show, Radio 
Ranch With Cowboy Jack, on KAZU 
Monterey (also on the Internet at 
www KAZU.org), has known Rawls 
since she started performing and fre- 
quently features her music on his show. 

"She has a natural voice for west- 
ern music," he says. "It's not slick. It's 
not over -dubbed. It comes across as 
being natural and pure. You don't 
need to do anything to it. You can hear 
her voice and know she's been there. 
She's done that She represents the 
Westin her voice. Dale Evans, Patsy 
Montana, and Carolina Cotton would 
be proud of her." 

BMVfomnly Lee James. BMVEMI Blackwood. 

MAI/Garden Angel. BM Wniversal-Songs 01 PoyGram 

International, RAI/Sony/ATV Tree. BOO HLNBM 
52 THINGS CHANGE (SAG Songs, ASCAP/DreamWorks 

Songs. ASCAP/Big Tractor, ASCAP/War,er-Tamedane, 

BMI/Gdden Wheal BMI) CLAI/HLAYBM 

16 THIS EVERYDAY LOVE (Irving BMV360 Music, 

SESAC/Emelia. SESAC) HLAVBM 

48 WHAT I DID RIGHT (EMI Fun Keel, ASCAP/Left Foot, 

ASCAP/Womaalate Conceptions. ASCAP/EMI longi- 
tude. HMI/Barney Building BMVStill Standing BMI) 

HLAVBM 

22 WHEN IT ALL GOES SOUTH (Sony/ATV Cross Keys. 

ASCAP) HL 

42 WHEN SOMEBODY LOVES YOU (WB. ASCAPA'ee 

Haw. ASCAP) WBM 

4 WHO AM (Sony/ATV free. BMUSongs (Ahmed. 
BMVSongs Of Universal, BMI} HUWBM 

7 WILD HORSES (WB. ASCAP/Cash Crop. 

ASCAPAVarner-Tamerlane, HAI1 WBM 

34 WRONG FIVE O'CLOCK (SO Working For The 

Woman, ASCAP/Pyschobilly, ASCAP/RC Moon Pie. 

ASCAPAARBI. ASCAP) 

2 YOU SHOULDN'T IUSS ME LIKE THIS (Tokeco Tunes. 

HMI) 

56 YOU STILL TAKE ME THERE (Sony/ATV Tree. 

BM /Songs Of Texacel. BMVMCMore, BMVVdunlee 
lam. ASCAP) HL 
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SINGLESCOMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST STA - 

TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 

&TRACKS 
Y/EER. SONGS RANKED BY NUMBER OF DETECTIONS. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT A NUMBER/PROMOTION LABEL g$ 

Q 3 6 I$ 

--...01 No. 1 113.-' 
ONE MORE DAY 1 .,oex et No. I DIAMOND RIO O 

MC CLUTE.DIAAIOl.D RIO.10 iJN00. B.TGAIREflLIN7 CRISTO NASHVILLE ALBUM CUT 1 

I 
32 36 37 $ SHOOT STRAIGHT FROM YOUR HEART VINCE GILL 

T.BROWN(v.cku MM. NASHVILLE 1721% 32 

33 23 17 15 
DON'T MAKE ME COME OVER THERE AND LOVE YOU GEORGE STRAIT 
T BROWN.G.STRAII U.LAUDERUALE,CW0001 M MG NASHVILLE 172194 t 17 ® 1 2 2p 

YOU SHOULDN'T KISS ME LAKE THIS TOBY KEITH 
J.STROUD,T.KEITH(T.KENn) DRFIMWORKSALBUM CUT t 

1 

® 35 33 I8 WRONG FIVE O'CLOCK ERIC HEATHERLY 
K.STEGALLIH.HEATHERLY,R.E.CARPENTEAI MERCURY ALBUM CUT 

32 ® 2 1 22 
BUT FOR THE GRACE OF GOD KEITH URBAN 
M.ROLUNGS,K.URBAN(C.CAFFREYJ.YEIDUN.K.URBAN) tin CAPITOL Seen t 

1 O 39 43 5 
SHE COULDN'T CHANGE ME MONTGOMERY GENTRY 
LSCAIFE(C.KNGHT.G.NICHOLSON) (C110) COLUMBIA 795401 35 ® 6 S 17 WHOIAM JESSICA ANDREWS 

B.GALUMORE(BJAMES,T.VERGES) MDRERMWORRS050918i ® 37 38 18 
I'M IN THE KINLEYS 
R.FOSTER(R.FOSTER,GMIDDUMANI ICI ID) EPIC 794%t 36 

5 4 5 22 
ASHES BY NOW LEE ANN WOMACK 
M.WRIGHT (RCROWE W M MCA NASINIUE 172182 t 

4 

31 
O 

41 
53 

4 
I COULD NOT ASK FOR MORE SARA EVANS 
S.EVANS,P.WORLEY(O.WARREN) RCA ALBUM CUT 

37 
6 5 3 21 

BURN JO DEE MESSINA 
B.GAWMORE.T.MCGRAWR.ARENA.P.RESWICKACTINS.WERFEU CURB A CUT 

38 38 39 16 
GO BACK CHALEE TENNISON 
1.TAYLORf1.CAMPBEILD.HA0Er0 ASYLUM ALBUM CUTAVRN 

36 
7 8 7 16 WILD HORSES GARTH BROOKS 

a .REYNOLDSIB.SHORE.D.VIUSI CWITOLALBUMCUT ® 4I 7 
THERE YOU GO AGAIN KENNY ROGERS 
K.ROGERS(T.LJAMES,J.UMAALLT.AABRIDO DREAMCATCHER ALBUM cur 39 ® 9 II 9 

IF MY HEART HAD WINGS FAITH HILL 
B.GALUMORE,F.HILL (A.ROBOFFJ.F,KNOBL00) W WARNER BROS.16773/URN 

$ 

® 42 47 5 
NO FEAR TERRI CLARK 
S.SMITH,K.STEGALL,T.CLARK O.CLARK,M.C.CARPENTER) M MERCURY 172197 r 

40 
9 7 4 29 

THERE IS NO ARIZONA JAMIE O'NEAL 
K.STEGALL U.VNEALL.DREW,S.SMTH) M MERCURY 1721771 

3 

BUT I DO LOVE YOU LEANN RIMES 
THORN IC.WAPREYI (C) 1O1 CURB 73116 

41 10 IS 19 12 IT'S A GREAT DAY TO BE ALIVE TRAVIS TRITT 
B.1.wALKERIR.,T.TRITT (D.SCOTT) COLUMBIA AU3UM CUT 1 

10,(1)52 

® NEWS I 

- HOT SHOT DEBUT 
WHEN SOMEBODY LOVES YOU ALAN JACKSON 
k.STEGALL IA 1;.CS;u' ARrSTA NASHVILLE ALBUM CUT 1 

42 

11 14 16 21 
LUCKY 4 YOU (TONIGHT I'M JUST ME) SHEDAISY 
D.HUFFOLOSOORN,I.OEERE.C.MCCABE) LYRIC STREET ALBUM CUT I 

it 
12 12 12 23 

A GOOD DAY TO RUN DARRYL WORLEY 
F ROGERSJ STROUD ID.N'ORLEY,B.TOMBERUNI DREAMwORKS ALBUM CUT } 

12 

® 45 52 4 
BEATIN' IT IN NEAL MCCOY 

VERSARRE7T1 PT/GIANT 16871 E.SFAY,J.HOB85 (B.BU ,K.G IC) NH M 
43 C3,13 

13 30 
MY NEXT THIRTY YEARS TIM MCGRAW 
B.GALUMORE,I.STRCUD,T,MCGRAW (P.VASSAR) CURB ALBUM CUT 

1 

44 44 44 8 THAT'S WHAT I LIKE ABOUT YOU JOHN MICHAEL MONTGOMERY 
B.CANNON,N.WIISONJ.M.MONTGOMERY (LAIDERM N,q.FAGAN) ATLANTIC ALBUM CUT 

44 14 20 24 8 DONT HAPPEN TWICE KENNY CHESNEY 
B.CANNON,N.WILSON,K.CHESNEY (C.LANCE,T.MCHUGNI BNA ALBUM CUT } 

1q 

45 46 54 4 HE DRINKS TEQUILA LORRIE MORGAN & SAMMY KERSHAW 
N.WIl50N,B.TANKFRSIEY (S.GNP,M.M000RDI RG ALBUM CUT 

45 IS 18 2l 19 
SHE MISSES HIM TIM RUSHLOW 
D.MULOY fT.lOHN50N1 ATLANTIC ALBUM CUT} 

15 

46 43 45 8 BURN DOWN THE TRAILER PARK BILLY RAY CYRUS 
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SCORE 
This issue's column was written by Steve Smith. 

MAN WITH THE HORN: Branford Marsalis 
would like to make one thing perfectly clear: For 
the record, and despite gossip to the contrary, he 
does not hate Romances for Saxophone, his first 
recorded foray into classical music. No doubt 
inspired by the critical and popular success enjoyed 
by the classical recordings of younger brother Wyn- 
ton, CBS Masterworks presented the elder sibling, 
who was 25 years old at the time, in a collection of 
feather -light arrangements of works by Debussy, 
Ravel, and Stravinsky, among others. Released in 
1986 as part of the "Light Classics" series, the 
album was not only a best seller in the burgeoning 
CD age but has also remained in print continuous- 
ly since, a feat almost unheard of with major -label 
catalog items these days. Rumor has 
it, though, that Marsalis himself did- 
n't care for the recording. 

"When you're in the entertain- 
ment medium, people only expect 
specific answers to questions," 
Marsalis says. "The answer is al- 
ways, 'Great, I loved it, it was the 
best ever.' So the moment you don't 
give that answer, the only thing they 
can make from it is that you must 
have hated it." With his typical can- 
dor, Marsalis likens Romances for 
Saxophone to the compilations of 
"timeless classical melodies" sold on 
TV. "I call it a 'so-called' classical 
record, because it's all just pretty 
melodies. So when people ask me 
about it, I say that it was the best record I could 
have made at the time, because I wasn't technical- 
ly good enough to do anything other than that. That 
doesn't mean I hate the record. I'm just really cog- 
nizant of what it was." 

Fifteen years later, Marsalis has finally recorded 
the kind of classical album he has always wanted to 
make. On Tuesday (6), Sony Classical issues Cre- 
ation, a collection of French music from around the 
turn of the last century performed with the 
Orpheus Chamber Orchestra. The timing could 
hardly be more fortuitous, as both Marsalis and 
Orpheus were honored at the Grammy Awards last 
month. The saxophonist earned his third trophy 
with his most recent Columbia jazz release, the 
provocatively titled Contemporary Jazz, while the 
orchestra picked up its first classical Grammy for 
Shadow Dances, a Deutsche Grammophon collection 
of Stravinsky miniatures. 

Marsalis and Orpheus first crossed paths in 1995 at 
a Carnegie Hall tribute to beloved Brazilian 
singer/songwriter Antonio Carlos Jobim. Marsalis 
told members of the orchestra that he was a great fan 
of the outfit and had several of its recordings in his 
collection. The wheels were set in motion for an even- 
tual collaboration, but Marsalis was cautious, want- 
ing to be sure that he was up to the challenge. 

Three years later, Harvey Seifter came on board as 
the group's new executive director. In planning his 
first full season for 1999-2000, Seifter says he sought 
repertoire "that would involve crossover, but 
crossover in the best sense of the word-where the 
music itself was a genuine cross-fertilization. The 
influence of jazz was being felt very powerfully among 
classical composers in early 20th -century Paris, espe- 
cially among a whole group of them who came to New 
York and went up to Harlem and were exposed to the 
real thing. We thought this would be a fantastic way 
for Orpheus and Branford to collaborate." 

MARSAUS 

Marsalis concurs. "'The opportunity to work with 
the Orpheus Chamber Orchestra, you don't say no 
to that-you just practice," he says, with his admi- 
ration clearly genuine. Accustomed to working in 
collaboration with the members of his jazz quartet, 
Marsalis found the "Orpheus process," with its 
rotating leadership and democratic interpretive 
view, similar to his own modus operandi. 

"It's great to work with a group of people who 
are committed to making the music as good as you 
intend to make it," Marsalis says. "In the rehearsals, 
I didn't say a damn thing. I would listen to them talk 
about the music. Listening to the oboe player or the 
bassoon player's opinion about his part-or the vio- 
lin player talking about his or her part and its impor- 
tance to the score-changes your perception about 
what it is you're playing. No one's afraid to be 
wrong. No one's reputation is at stake." 

The soloists who work best with Orpheus are the 
ones "who by their nature like to collaborate," Seifter 
says. "Branford is a born collaborator. He loves to 
just dig into the music, throw out an idea, bounce off 
of other people's ideas. There's no ego involvement at 
all; the focus is on what makes for the greatest pos- 
sible performance of the music." 

While Creation includes a clutch of transcriptions 
not entirely unlike those on the ear- 
lier album, the bulk of the new disc 
comprises considerably more sub- 
stantial fare. Jacques Ibert's Con- 
certino da Camera, a longtime staple 
of the classical saxophone repertoire, 
is a notable feature in that it show- 
cases Marsalis' virtuosity on alto 
saxophone, rather than his usual 
tenor or soprano horns. But it's the 
music of Darius Milhaud that truly 
provides the album's vibrant pulse 
(along with inspiration for its title). 
Orpheus violinist Ronnie Bauch 
introduced Marsalis to Milhaud's 
exotic, overtly jazzy La. Création du 
Monde (written in 1923) when the 
ensemble and soloist were selecting 

the repertoire for their Carnegie Hall concert and 
the tour that ultimately led to the recording. 

"I immediately drooled at the opportunity to 
play that," Marsalis explains, "because it's great to 
have a piece that features the saxophone but isn't 
a saxophone feature-it can shoot in the foot the 
idea that saxophones can't work in an orchestral 
setting." Marsalis sat within the ranks of the 
orchestra for the piece, blowing pithy soprano and 
urging clarinetist Alan Kay to growl and slur dur- 
ing his own solos. 

71vo further works by Milhaud direct the spotlight 
toward Marsalis and Orpheus in turn. The Scara- 
mouche Suite is a lively, lithe feature for Marsalis' 
alto, while the orchestra steps out on its own in four 
selections from the suite Saudades do Brasil. The 
latter suite's "Corcovado" is alone worth the price 

of admission, for the sheen of its 
instrumental textures and the easy 
grace with which the principal 
woodwinds pass the melody to one 
another in mid -phrase. 

With his future jazz recording 
plans currently in limbo, Marsalis 
is allowing himself the luxury of 

Alb considering further classical 
recording projects, including. an 
album of oboe transcriptions (rang- 

ing from Albinoni to Vaughan Williams) and a disc 
of chamber works that would include a little-known 
quintet for alto saxophone and strings by Adolf 
Busch. "I could play that piece once a month for the 
rest of my life-it's so well -written," the saxophon- 
ist says. In the meantime, Marsalis and Orpheus hit 
the road at the end of the month to perform music 
from Creation, with appearances scheduled in 
Detroit (March 28); Austin, Texas (March 29); Palm 
Desert, Calif. (March 30); San Francisco (April 1); 
and Atlanta (May 19). 

SOFTER 

Top Contemporary Christian.,.. 

a ó 

% g 

CONKED ROMA NATIONAL SAMPLE OF RETAIL STORE. MASS NERCHANT. 

a. sesmeO SesSBEPORTSCOLIECTEOOONPIIED. AND PROVIDED BY HOW 
ARTIST TITLE 
IMPRINT& NUMBEROISTRIBUTNG MEL 

O NEW 

., NO. 1 1>f - 
Alt US ARTISTS 

'811EBRt1Y firs.-iuÆ UCE nez.;a:ra.d SONGS WORSHIP-- S. OUT TO PIE LORD 

0 2 Y7 DONNIE MCCLURKIN 
VERITY 43150/PROVIDENT 111 LIVE IN LONDON AND MORE... 

3 1 17 VARIOUSARTISTS 
5ss0W 17790RCAORIT WOW -2001: THE YEARS 30 TOP CHRISTIAN ARTISTS AND HITS 

4 3 75 YOLANDA ADAMS BEM so4ì9040Mc Ill 500910IN HIGH...VALLEY LOW 

5 7 39 MARY MARY C21CIXUMBa 7602aORD THANKFUL 

® 11 38 VARIOUS ARTISTS 
'COPrsufnERsoaralvr COULD SING OFYGUR LOVE FOREVER 25 MODEM WORSHIP SONGS 

7 6 89 VARIOUSART1STS 
umeuneemen 1641A0ee WOW WORSHIP. TODAY'S 30 MOST POWERFUL WORSHIP SONGS 

8 9 71 ANNE MURRAY STRAGMAY 0231CHORDDIT WHAT A WONDERFUL WORLD 

9 8 14 DC TALK FOREFRONT 5274,oIDRDANT INTERMISSION: THE GREATEST HITS 

18 12 40 PLUS ONE 143/ATIANIX833sacessOANT THE PROMISE 

© 24 14 CARMAN 
MROWW 17IT660HORDANT HEART OFF A CHAMPION: A COLLECTION OF 30 HITS 

12 14 25 MCI VELASQUEZ WORD 7392 CRYSTAL CLEAR 

© 23 28 ZOEGIRL SPARROW 51734CHORDANTMI ZOEGIRL 

14 13 33 THIRD DAY ESSENTIAL 1.70/PROVIDENT OFFERINGS: A WORSHIP ALBUM 

15 17 18 NEWSBOYS SPARROW 1787ICHORDANT SHINE: THE HITS 

16 10 48 VARIOUS ARTISTS 
mummery Inv Y WOW WORSHIP CRAKE: TGDAYS30 MOST POWERFUL WORSHIP SONGS 

17 16 18 THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN R KEE 
VERITY 43139PROVIDENT WI NOT GUILTY... THE EXPERIENCE 

18 19 18 KURT CARR & THE KURT CARR SINGERS 
G06PO CENTRICt1NTERSOOPE 4267McRD® AWESOME WONDER 

19 20 26 STACIE ORRICO FOREFRONT sosatHoRoANTii GENUINE 

20 15 10 VARIOUS ARTISTS 
NRws:.OGmeABSFIR R. 907TOTHEI6PD11EPU11141E011ICDOIIFARHIGGVIIDEDDED1 

21 21 26 BEBE MOTOWRUNNERSAL 159405/PROVIDENT LOVE AND FREEDOM 

22 4 15 GAITHER VOCAL BAND SPRING HILL IOOSi000RDANT DO BELIEVE 

23 27 62 CECE WINANS wt000s, GGos sl swwRmw 17[Lpm m ALABASTER BOX 

24 18 14 MICHAEL W. SMITH REUNION 10002PROVIDENT FREEDOM 

© RE-ENTRY NATALIE WILSON & THE S.O.P. CHORALE 
GOSPOCE,OR:C/NTERSOoPE 6922/WORD MI !GIRL DIRECTOR] 

26 5 2 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 
SPRING HOUSE 2322CHORDANT WHAT A TIME! 

27 25 74 P.O.D. 
ATLANTIC 83246CNOROANT 1M THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN 

2) 35 17 REBECCA ST. JAMES FOREFRONT 5251CHORDANTMI TRANSFORM 

Y9 22 42 FRED HAMMOND & RADICAL FOR CHRIST 
VERILY 43140/PROVIDENT PURPOSE BY DESIGN 

30 26 27 KIRK FRANKLIN PRESENTS INC 
BRNE9426N70RO KIRK FRANKLIN PRESENTS INC 

31 37 16 PASSION WORSHIP BAND v4R40x I768.04ORDAVi ® PASSION: ONEDAY LIVE 

©2 RE-ENTRY JENNIFER KNAPP COTE 2916EoONSANT LAY IT DOWN 

33 28 27 VARIOUS ARTISTS 
ESSENTIAL I0607/PROVIDENT CITY ON A HILL-SONGS OF WORSHIP AND PRAISE 

34 31 12 VARIOUS ARTISTS MARFNAMsscce NssAN 1226PAMFUN TOP 25 PRAISE SONGS 

35 33 5 LARUE REUNION 1006&PROVIOE,so II TRANSPARENT 

® RE-ENTRY DESMOND PRINGLE TOMMY BOY GOSPEL 1384/TOMMY BOY I LOYALTY 

37 36 16 RACHAEL LAMPA wom:3626® UVE FOR YOU 

39 39 27 FFH ESSENTIAL I0529/PROVIDENT FOUND A PLACE 

39 29 89 STEVEN CURTIS CHAPMAN SPARROw 1695/CNORDAuT (SPEECHLESS) 

RE-ENTRY DELIRIOUS? SPARRow I739CHORDANT II GLO 

Q Records with the greatest sales gains this week Recording Industry Assn. Of America (RIAA) certifi- 
catmn Tor net shipment of 500,000 album units (GM) A RIAA certification for net shipment of 1 million 
units (Platinum). RIM certification for net shipment cl 10 million units (Diamond). Numeral following 
Platinum or Diamond symbol indicates album's multi -platinum level. For boxed sets, and double albums vrith 
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of dies and/or tapes. 
All albums available on cassette and CD. *Asterisk indicates vinyl available. co indicates past or presets Heat- 
Seelov title. 02001, Rillboa,AISPl Communications. 

48 www.billboard.com BILLBOARD MARCH 10.2001 



MARCH 10, 2001 Artists & Music 

i4-14 

SPIRIT 
by Lisa Collins 

BISHOP T.D. JAKES DEBUTS NEW LABEL: 
Dexterity Sounds, the much -publicized label partner- 
ship forged by Bishop T.D. Jakes and EMI Gospel, 
makes its formal debut March 13 with the release of 
Jakes' The Storm Is Over featuring the Potter's House 
Mass Choir along with special guests Donnie 
McClurkm, Beverly Crawford, and D'Atra Hicks 
(best remembered for her role in the stage play Mama., 
I Want to Sing). 

A 10 -city tour to promote the album kicks off on the 
13th in Atlanta, with stops in Chicago, Dallas, New 
York, Baltimore, Philadelphia, and Washington, D.C. 

Carla Williams, director of marketing for Dexteri- 
ty, says, "This is an aggressive general -market and 
[Christian Booksellers Assn.) campaign, with an 
emphasis on retail and key radio. The initial response 
has been incredible due to the fact that this is the fol- 
low-up to the first Potter's House project [Integrity], 
which did very well in establishing the choir as a force 
to be reckoned with." 

This is the fourth album for Jakes, a nationally 
renowned evangelist and preacher. He says, "My love 
for music has always been a key part of my worship 
experience. I want our generation to sample a deeper 
music with a more universal message that glorifies God." 

FAMILY BUSINESS: CeCe Winans was recently 
on hand in Washington, D.C., to unveil a new mobile 
exhibit from the Smithsonian Institute called "Wade in 

the Water, African American Sacred Music Traditions 
1871-2000." Slated to hit 50 US cities this year, it cov- 
ers the evolution of gospel from slave spirituals to 
today's hip -hop -influenced gospel. 

In the meantime, the release of Winans' forthcom- 
ing self -titled set has been pushed back to June. A 
trimmed -down Winans is sporting a whole new look 
and is billing the project as the album that is true to 
what she is really about, both as an artist and as a 
woman. 

Meanwhile, Marvin Wmans Jr. is getting business - 
minded. The son of Marvin and Vickie Winans is now 
CEO of new Detroit -based Gospel label M2Entertain- 
ment. The Winans Phase 2 member will also handle 
production responsibilities and is busy lining up young 
R&B and hip -hop artists for the label. The label and 
group members remain mum on the standing of Winans 
Phase 2. 

BRIEFLY: LaShun Pace was in the final stages of 
laying tracks for her latest album in Atlanta when 
tragedy struck close to home-the eldest of her two 
young daughters, Xenia Rhodes, died suddenly. Pre- 
liminary reports are that the 11 -year -old elementary 
school student died from an enlarged heart. Xenia, a 
member of the Georgia Maas Youth for Christ Choir, 
was featured on the choir's last release, titled Highen 

Desmond Pringle is hitting the road in support of 
his Tbmmy Boy debut project, Loyalty. Over the next 
week, Pringle will perform 10 dates in nine key mar- 
kets, including Atlanta, Philadelphia, Baltimore, and 
Washington D.C. 

Malaco Records will celebrate the life of the late 
Willie Neal Johnson with next month's release of 
Willie Neal Johnson: The Country Boys Collection, a 
12 -track collection ofJohnaon's best releases, including 
"I'm Yours, Lord." Johnson, who passed away Jan. 10, 
last recorded live as a guest artist on Kirk Franklin's 
forthcoming summer release. 

NiNER 

GRORO. 
by Deborah Evans Price 

lNoW IS THE TIME: Greg Long has tobeoneofthe 
Christian music community's most underrated artists. 
He's had a string of hits on contemporary Christian 
radio, among them "Love the Lord," "Jesus Saves," and 
the phenomenal "Mercy Said No," but his level of recog- 
nition has yet to be commensurate with his talent. That 
could change with the release of his new album, Now. 

Three years in the making, Now is a little more musi- 
cally adventurous than his previous outings, yet main- 
tains the Christ -centered lyrical focus that has always 
been a trademark of Long's best work. "I always feel 
I'm not a trendy type of artist," he says. "I enjoy pop 
music, and I've always done pop music-pop ballads or 
uptempo pop, but pop nonetheless. I wanted to stay 
musically in that vein but get a little more aggressive, 
and I think we did." 

Now's release comes on the heels of a very tumul- 
tuous time in his life, an emotional roller coaster that 
has seen the artist endure his share of ups and downs, 
including such highlights as his marriage to Avalon 
member Jenne Potter and such trying times as his 
father's brain tumor surgery. (He's fine now.) Not to 
mention professional upheaval, as Long left Myrrh, 
nearly signed with Benson, then rejoined Myrrh just 
before the veteran label was folded into Word. 

Long's initial entrance at Myrrh came years ago when 
the label picked up his Pachyderm contract. As aresult, 
he admits to feeling like somewhat of a stepchild 
because of the other contract. When that deal was up, 
he began talking to other labels and considered signing 
with the now -defunct Benson label. When talks got 
shaky, he returned to Myrrh. "I always liked the peo- 

ple, he says. "And I wasn't unhappy. I just had the bag- 
gage of that secondhand contract ... Now it's nice to be 
working with a clean slate." 

He credits former Myrrh chiefJim Chaffee with sug- 
gesting the title for Now. "He said, 'Greg, look at all 
you've been through the past three years. This music 
is a representation of where you are now, " Long says. 

One of the album's best cuts, "In the Waiting," was 
inspired by his father's health struggles. "It's an amaz- 
ingly personal song tome," he says. "It's about reaching 
out to God when you don't have answers and saying, 'I 
don't know what's going on, but while I'm here, would 
you please give me that peace that surpasses under- 
standing?' I totally went through that with my dad. We 
almost lost him, and I didn't know what was going to 
happen. All of a sudden, one night I was lying in bed, 
and I gave up trying to get answers from God, and I 

just basically said, 'Ill just trust you: 
It was like a big old quilt ofpeace cov- 
ered me, and I finally understood 
what that meant about the peace that 

Ç surpasses understanding." 
Long is booked by William Moms 

and is in negotiations with new man- 
agement after parting ways with long- 
time manager Mitchell Solarek. He's 

LONG been out performing at NewSongs 
WinterJam concerts and is looking for- 

ward to hitting the festival circuit this summer and possi- 
bly teaming with NewSong again "I just want to person- 
ally take the music to as many people as possible," he says. 

NEWSBOYS ROCK: There's nothing like agreat Fri- 
day -night concert after a long, hard week, and the 
Newsboys got the weekend off to a great start Feb. 23 
at the Gaylord Entertainment Center in Nashville. 

Opening acts Superchic[kJ (new on the inpop label) 
and Audio Adrenaline opened for the Newsboys' Shine 
Around the World concert. Nashvillians weren't the 
only ones treated to an evening of great music: The 
show was broadcast live via satellite to more than 200 

(Continued o72 next page) 
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Black Dahlia Case Inspires Blue Note Set 
THE UNKNOWN has long been a 
catalyst for creativity, challenging 
the human mind to come up with tan- 
gible ways to express things that do 
not have corporeal answers. The bru- 
tal, unsolved murder of the "Black 
Dahlia"-a little-known actress 
named Elizabeth Short-in post - 
World War II Los Angeles is one such 
catalyst. Although little is known 
about Short, her sad tale has been the 
subject of much artistic speculation in 
the past 50 years, recounted in novels 
and films, not to mention a recent 
video game. 

Saxophonist/composer/producer 
Bob Belden became engrossed with 
the tale of the Black Dahlia after read- 
ing James Ellroyhnovel of the same 
name, which traces Short's journey 
from Massachusetts to Hollywood 
and her subsequent entrapment in 
the crime -ridden underworld of late - 
'40s Los Angeles. 'The book painted 
an incredibly vivid portrait of the 
world Short lived in," Belden recalls. 
"It also gave mean idea of who Eliz- 
abeth Short was and what she might 
have encountered in her tragic search 
for fame." 

In 1997, Belden began composing 
the suite that would become Black 
Dahlia (Blue Note, Feb. 27), an 
album -length tone poem that uses 
timbre and texture to explore the 
emotions that Short might have expe- 
rienced in her last moments. 'The 
record is a slow-motion flashback of 
her life; Belden explains. 'The open- 
ing piece ["Genesis"] is an exposition 
of all the themes of person's life, the 
genetic code of the record. Those 
themes are then put into different 
personalities throughout the entire 
piece." 

Broken down into 12 movements, 
Black Dahlia is rife with dramatic 
twists and turns, chillingly deceptive 
exhilaration, and morbid, dank nadirs. 
"No one knows exactly what Short 
was think ing," Belden says. "But in 
operatic terms, it is typical that an 
innocent person becomes corrupt and 
that their corruption leads to their 
death." 

A New Yorker by way of South 
Carolina, Belden can appreciate 

J4 
BLUE 
NOTES 

by Steve Graybow 

Short's attraction to the alternately 
glamorous and ominous big -city 
undercurrent of Hollywood. "Living 
in New York City, you see the beauty, 
and you also see the dark, hard side 
of life," he says. "There is an eerie, 
supernatural element when you walk 
through 'limes Square at night. It is 
surreal, like film noir. You can express 
that sort of alternate reality very 
effectively with music." 

Utilizing a 60 -piece orchestra- 
along with such soloists as frequent 
colleagues T n Hagens and Lew 
Soloff on trumpet and Joe Levano 
on saxophone-Belden renders a full 
palette of human emotion by mixing 
meticulously composed lines with jar- 
ringly unexpected segments of 
improvisation. Solo piano pieces give 
way to big -band charts, which in turn 
are balanced by the strings of a sym- 
phony orchestra. 

"There are some things that are 
freely improvised and some that are 
improvised within a certain struc- 
ture," Belden explains. "These mu- 
sicians are committed to embellishing 
a characteristic of a human being's 
personality. You hear Hagens playing 
this mournful, lonely trumpet, then 
Soloff playing madcap. The combined 
result is the re-creation of the full 
range of one person's emotions." 

To ensure that his musicians would 
reach deep into their emotional wells 
when recording, Belden did not tell 
them what they would be playing 
until they entered the studio. "In 
Lovano's case, he walked into the stu- 
dio and found himself in front of an 
orchestra," the leader recounts. `That 
exposes a person, emotionally, which 
is perfect for a piece whose central 
themes are loneliness and sadness." 

Three years in the making, Black 
Dahlia stands alone in a climate in 
which many musicians churn out an 
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album a year like clockwork. "Most 
people's aesthetic in jazz is to capture 
the moment," Belden says. "Mine is 
to capture what is inside the musi- 
cians' hearts, not so much what is 
inside their heads." 

AND: Incognito founder Jean Paul 
"Gluey" Maunick's latest group 
project, Citrus Sun, puts forth its 
eponymous debut Feb. 27 on Heads 
Up International. The album's princi- 
pals include four members of Incog- 
nito, joined by British guitarist Jim 
Mullen .. . The Bay Brown do's 
Live at Starbucks (Telare Jazz) finds 
the veteran bassist joined by pianist 
Geoff Keezer and drummer Kar- 
riem Biggins in a live setting at Seat- 
tle's Starbucks on 23rd and Jackson, 

BELDEN 

a landmark area that was home to 
numerous jazz clubs during the 1940s 
... Carla Helmbrecht's Be Cool, Be 
Kind (Heart Music) features saxo- 
phonist Ernie Watts and marks the 
vocalist's first recording in six years. 

HIGHER GROUND 
(Continued from previous page) 

U.S. churches, including many of the 
church youth groups participating in 
the World Vision's 30 -Hour Famine, 
of which the Newsboys are official 
spokesmen. 

Earlier that day, the band 
announced plans for Festival con Dios 
(Festival of God), the first -ever multi - 
city traveling Christian -music festi- 
val series. First Company Manage- 
ment (the Newsboys' management), 
Chicago -based JAM Productions, 
Creative Artists Agency, and Brick - 
house Entertainment are partnering 
to produce the events, which will be 
headlined by the Newsboys, Audio 
Adrenaline, and the O.C. Super- 
tones. Each show will feature 10 acts, 
with opening slots by other bands and 
special guest speakers. 

Festival con Dios kicks off May 17 
in Fort Myers, Fla. The May and 
June dates will also feature the Nor- 
male, Earthsuit, the Elms, Ben- 
jamin's Gate, Cadet, Superchic[k], 
and Pillar. September dates will 
have the same headliners, with addi- 
tional acts Switchfoot, Pax 217, 
Tree 63, Earthsuit, Luna Halo, Ben- 
jamin's Gate, Superchic[k], and Fat 
Chance. Concertgoers can partici- 
pate in various activities, including 
motorcycle jumping, skateboarding, 
wall climbing, and trampoline bungee 
jumping. There will be an area called 
"The Village" featuring food, inter- 
active games, and other attractions. 
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Sonawriters 8( Publishers 
Bridging Christian Music, Heavy Metal 
Singer/Songwriter Is Comfortable Working In Both Genres 
BY JIM BESSMAN 

In the last year, Nashville - 
based singer/songwriter Bob Hal- 
ligan Jr. has managed to bridge 
two seemingly mutually exclusive 
genres-contemporary Christian 
and heavy metal. 

Halligan, who fronts the singu- 
lar Celtic Christian group Ceili 
Rain (bagpipes, fiddle, button 
accordion, tin whistle, bass, gui- 
tar, and drums), wrote "Twist," a 
track from ex -Judas Priest vocal- 
ist Rob Halford's solo album Res- 
urrection and at the same time 
released Erasers on Pencils, Ceili 
Rain's second album, on his Mima 
Rekidz label. 

"I went from Jesus Christ to 
Judas Priest and back again," says 
Halligan, whose relationship with 
Halford dates back to 1982, when 
his song "(Take These) Chains" 
came out on Judas Priest's hit 
album Screaming for Vengeance. 
He then penned "Some Heads Are 
Gonna Roll," the hit from the 
band's 1984 Defenders of the Faith 
follow-up set. 

"That got me elected as the 
'first -call heavy metal sound doc- 
tor,' " continues Halligan, whose 
catalog also includes the Kix 
smash "Don't Close Your Eyes" 
and songs for such diverse acts as 
Kiss, Cher, Michael Bolton, and 
Joan Jett. "It was easier in the 
beginning when I was fuzzier 
about my faith: I was aware of the 
moral dichotomy but was not yet 
of an age [where] responsibility 
weighed upon me. But now it's 
something I take very, very seri- 
ously. So when Halford's manag- 
er called a year and a half ago and 
said he was going back to the 
Priest sound [and] would I write 
another song, I said yes, then 
hung up and said, How?" 

So Halligan dusted off his old 
Judas Priest albums and com- 
pared them with Halford's new 
work tapes. 

"It was all very dark, and I 
knew I had to construct a subtext 
for myself that would allow me to 
sleep at night," he continues, 
characterizing the "heavy metal 
ethos" as demons, death, and 
destruction. "That's not part of 
my life, so I wrote a song from 
God's perspective, saying to the 
listener, 'You can try to twist 
away from me, but you're stuck 
with me.' And Rob and anyone 

FOR THE RECORD 

In the March 3 issue, the head- 
line to a story about the Songmas- 
ters organization's American 
Road project contained an inaccu- 
racy. Warner Music International 
is not affiliated in any way with 
Songinasters and its projects. 

else who sings it can have their 
own interpretation." 

Halligan recognizes a reverse 
irony in how an artist like Amy 
Grant-who "typically sings 
from a godly perspective and for 
her own reasons decides to 
introduce ambiguity into her 
lyrical message"-relates to 
Halford. He describes the latter 
as "an artist never known to 
address matters spiritual other 
than from kind of a cartoon - 
mythology point of view [who is 
now] delivering a song written 
from the perspective of the Cre- 
ator-whether he reads it that 
way or not." 

The self -published, WBOB 
(ASCAP) writer says he didn't 
discuss the lyric's meaning with 
Halford because he didn't want 
the artist to feel uncomfortable. 

"But the song is the song," he 
notes, "and any song can be con- 
strued as a transaction between 
any two or more entities: mother 
and daughter, husband and wife, 
father and son, God and created 
being. Rob's great, and I do have 
a sense that he's connected with 
the notion of a higher power, even 
if it's not approached in a way 
similar to mine. But I don't 
require that, and I'll be gratified 
if he's at a place in life where if he 
reads this, he won't be shocked or 
dismayed." 

Halligan's ecumenical outlook is 
reflected in Ceili Rain's univer- 
salist approach. 

"The songs are written from a 

Christian perspective, but they're 
not, as we say, 16 JPM-Jesuses 
per minute," he says. "They're 
written to be inclusive and invit- 
ing for both the most devout and 
the most atheistic. Anybody who 
might want some joy in life is apt 
to like them, and all are welcome 
in this place." 

The melodious band is rightly 
likened by its leader to "the Beat- 
les and the Chieftains in a room 
together with John and Paul in 
charge and saying, 'Paddy [Mo- 
loney, the Chieftains' leader/piper], 
we love what you're doing, but 
you've got to slow it down a little 
bit so people can take it in in one 
listen."' 

Halligan says, "Some people 
watch and drink Heineken, and 
others imbibe a different kind of 
spirit. We're happy with any way, 
so long as we can all be together 
in a room with a certain aroma in 
the air and people sniffing it in 
and taking whatever flavor strikes 
them. We're not interested in 
spoon-feeding or preaching or 
proselytizing." 

Halligan's current songwriting 
output remains all -encompassing. 
Christian artists Bob Carlisle and 
Jeni Varnadau have recently 
recorded his songs, as have country 
artists Kathy Mattes and Joe 
Nichols. 

"These are typical multi -inter- 
pretation songs brought to you by 
Hooligan Enterprises," he says of 
the country cuts, jokingly using his 
nickname. 

Visual Thinking. Warner/Chappell Music Inc. hosted a multimedia event at the 
recent Sundance Film Festival in Deer Park, Utah. Sounds for Visual Thinkers 
featured live performances by roster writers, including Semisonic, Black Rebel 
Motorcycle Club, and Uberzone, and also included new music from Radiohead. 
Pictured at the event, in the back row from left, are Emilianna Torrini, Virgin artist; 
Chris Hufford and Bryce Edge, Radiohead managers; Colin Greenwood of 
Radiohead; Jeff Conroy, Warner/Chappell; Dan Wilson and John Munson of 
Semisonic; Brad Rosenberger, Warner/Chappell; Ed O'Brien of Radiohead; 
Kenny MacPherson, Wamer/Chappell; Jake Sclichter of Semisonic; and Q and 
Davey Dave of Uberzone. Pictured in the front row, from left, are Peter Hayes, 
Robert Turner, and Nick Jago of Black Rebel Motorcycle Club; Joel Alvarez, 
Warner/Chappell; and Scott Cresto, Wamer/Chappell. 

NO_ 7 SONG CREIDITS TITLE WRITER PUBLISHER 
THE HOT 100 

STUTTER Roy Hamilton, Ernest Dixon Zomba/ASCAP, Platinum Firm/ASCAP, 
Zomba/BMI 

HOT COUNTRY SINGLES & TRACKS 
ONE MORE DAY Steven Dale Jones, Bobby Tomberlin EMI ApriVASCAP, Sound 

Island/ASCAP, Mike Curb/BMI 

HOT RAB SINGLES 
STUTTER Roy Hamilton, Ernest Dixon Zomba/ASCAP, Platinum Firm/ASCAP, 

Zomba/BMI 
HOT RAP SINGLES 

BOW WOW (THAT'S MY NAME) Jemtaine Dupri, Bryan -Michael Cox EMI ApriVASCAP, 
So So Def/ASCAP, Babyboy's Little/SESAC, Noontime/SESAC, EMI Blackwood/BMI, My 

Own Chit/BMI 

HOT LATH TRACKS 
ABRAZAME MUY FUERTE Juan Gabriel BMG Arabelia/ASCAP, San AngeVASCAP 

Nashville Ballet Draws Insigration 
From Hal Ketchum Song Cycle 

COTTON -EYED HAL: Hal 
Ketchum's next Curb album, 
Lucky Man, doesn't come out until 
April, but he previewed a bit of it 
last month at the Nashville Ballet's 
This Heart & Pop! & Awaiting 
Redemption program, which fea- 
tured performances by singer/ 
songwriters Ketchum, Jonell 
Mosser, and Nanci Griffith, 
accompanying ballets choreo- 
graphed by Paul Vasterling, the 
Nashville Ballet's artistic director. 
Ketchum, singing solo backed by 
acoustic guitar, performed eight 
songs, including his new single, 
"She Is." 

"What I enjoyed most was watch- 
ing the transformation of the songs 
into a visual 
art form," says 
Ketchum, not- 
ing that his 
offerings, 
which also 
included the 
title track of 
his 1999 album, Awaiting Re- 
demption, were sequenced to por- 
tray the progression of a man's life 
from young adult to middle age, as 
enacted by three key dancers. 

"I sang them pretty much the 
way they were written, and Paul did 
a fantastic job putting them to 
movement. He actually studied the 
songs and put them in order as a sort 
of soundtrack of one person's life." 

Vasterling usually absorbs a 
singer/songwriter's catalog, then 
chooses six or seven songs linked by 
an "overriding theme." Choreogra- 
phy being the chief concern, he lis- 
tens fast to the rhythm and melodies 
in coming up with the movements. 

"It's not like a video," he says. "I 
don't want to parrot the lyrics-like 
if he sings, 'I love you,' and have a 
guy hug a girl." 

On Ketchum's "Long Day Com- 
ing," then, Vasterling took a lullaby 
written for one of Ketchum's chil- 
dren and adapted it to a 40-year- 
old's coming to grips with his past 
lives. 

"Hal has an incredibly beautiful 
voice, and I wanted an introspec- 
tive, quiet work to go between the 
more upbeat and louder Nanci and 
Jonell pieces," says Vasterling, who 
had staged the Griffith -inspired 

This Heart and the Mosser-based 
Pop! previously. 

Of his use of contemporary 
singer/songwriters for ballet source 
material, he adds, "This is my music, 
just as Swan Lake was Tchai- 
kovsky's music. There's no reason I 
shouldn't express myself through 
the music of my life." 

NEWJUKEBOX LICENSE: The 
Amusement and Music Operators 
Assn. (AMOA) has instituted bulk - 
rate fees for AMOA members via a 
new license through the Jukebox 
License Office (JLO), authorizing 
the use of copyright music in coin - 
operated jukeboxes. AMOA's new 
Jukebox License Agreement with 

the three per- 
forming right 
organizations 
also partners 
theAMOAand 
songwriters' 
organizations 
in educating 

jukebox operators about copyright 
law. 

BMI general licensing VP Tom 
Annastas hails the agreement as 
"a big step forward" in the rela- 
tionship between the performing 
right groups and the jukebox 
industry, one that will provide 
operators with legal access to 10 
million songs at a fair price. 

ASCAP senior VP of licensing 
Vincent Candilora adds that it 
brings a "fair increase" in com- 
pensation for copyright owners, 
together with incentives for com- 
plying with the law. 

According to SESAC senior VP 
of licensing Pat Collins, the aver- 
age AMOA member, who owns 75 
jukeboxes, can now save $20 per 
box on licensing fees, or $1,500 per 
year. Additionally, members who 
license through the JLO are 
rewarded with contributions to 
the jukebox industry's promo- 
tional marketing fund. 

"While AMOA members already 
are more likely to comply with 
copyright law, there is room for 
improvement," says Jack Kelle- 
her, AMOA executive VP. "This 
agreement will provide us with 
the resources to assist in that 
effort." 

Words & Music 
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by Jim Bessman 
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Black Crowes Flock To N.Y.'s 'Funky' Studio Theater 99 
THERE'S NOTHING LIKE a apartner.) 
great rock'n'roll band roaring Given the background of Theater 
through a midnight set to remind 99 and its principals, it seems natural 
one of the transcendent power of that a band like the Black Crowes 
music. Last month, the Black would land there. Martin, who record- 
Crowes did just that, performing ed Lions, has mixed live tracks by 
four songs from their upcoming V2 Southern rockers Gov't Mule, as well 
set, Lions, in a converted bank in as solo performances by Mule gui - 
lower Manhattan for a celebrity- tarist/vocalist Warren Haynes, on the 
laden audience that included Mick Neve 8078 console at Theater 99. 
Jagger and Richard Branson. Siket has gained a reputation for 

Lions is just one of the recent proj- recording and producing such rootsy 
ects to be recorded at Theater 99 on acts as Phish, Dave Matthews Band, 
Manhattan's Lower East Side. One of moe., and Guster. Seitz is founder 
New York's newer facilities, Theater and president of the Prune CD label 
99 is gaining a reputation-as more and has recorded and produced artists 
major -label artists and high -profile such as Dar Williams, Suzanne Vega, 
producers discover it-for its and Shawn Colvin. Nastasi, who 
immense size and funky, informal owns a construction company, has 
vibe, the former being in short supply built rooms infacilities including Sony 
in New York. Music Studios in New York. 

Lilcethe bank -turned -performance- "I had alittle studio with Dave and 
space where the Black Crowes per- had been miring acoustic records for 
formed several blocks to the west, him," Martin says. "Eventually, we 
Theater 99 has a history that long pre- both started indie labels, and we both 
dates rock'n'roll. Once a Yiddish the- needed cheap places to do records." 
ate;; later a vaudeville playhouse, still Martin, who had met Seitz while 
later silent -movie theater, the build- working as an assistant engineer at 
ing would lie dormant for half a cen- New York studio Shelter Island 
tury, until partners David Seitz, Ray Sound, heard about the space. 
Martin, and'Ibm Nastasi pooled their "I checked it out and was blown 
substantial resources, acquired along- away by it," says Martin of the 113 - 
term lease, and began to renovate and foot -by -55 -foot main room. "It was 
equip the facility. (Later, engineer/pro- way too much of a project for Dave 
ducer John Siket would also become and me to take on by ourselves. I 

sloolo H--e!lee 

by Christopher Walsh 

knew Tom because I worked with one 
of the bands he was in." 

Siket had been a partner in Mutiny 
Zoo Studios, a small, now defunct 
facility across the Hudson River in 
Hoboken, N.J., and had a wealth of 
equipment there and in storage. 

"I was actually thinking about get- 
ting out of the business," he says. 
"They came to Mutiny Zoo to look at 
all my stuft When they were looking 
it over, I mentioned that I had a Tri- 
dent A Range console in storage, if 
they were interested. It seemed like 
they were. Then I changed my mind, 
and we took the console out of stor- 
age. They didn't have too much equip- 
ment, and I really had a surplus." 

The Trident, one of just 13 made, 
was initially used alongside a Sound - 
craft console, both of which eventual- 
ly gave way to the Neve, which came 
from Big House Recording Studios 
(now part of the Mirror Image 

Denon Fetes 90 Years Of Top -End Audio 
At NAMM, It Unveils Latest Batch Of Innovative Products 
BY CHRISTOPHER WALSH 
PARK RIDGE, NJ.-The National 
Assn. of Music Merchants (NAMM) 
Convention, recently held in Anaheim, 
Calif., is a semiannual event at which 
manufacturers of musical instruments 
and professional and consumer audio 
equipment display their product lines 
and introduce new hardware. 

At Winter NAMM 2001, one of 
these exhibitors concluded a year -long 
celebration of its 90th anniversary: 
Denon, a manufacturer of software 
and hardware for audio and video. 

Noted for audiophile consumer 
equipment, Denon-and parent com- 
pany Nippon Columbia Co. Ltd.-has 
also yielded a number of industry - 
leading advances in professional 
recording. Established in 1910 as 
Nipponophone Co. Ltd., the company 
introduced the first Japanese -made 
gramophones, dubbed Nippono- 
phones, as well as single -sided records 
bearing such labels as Symphony, 
Royal, and Global. In its 91st year, 
Nippon Columbia and its North 
American base, Denon Corporation 
USA, continue to create hardware 
and software for high -end consumer 
and professional applications. 

"In Japan, most consumers think 
broadcasting equipment when they 
hear Denon," Hideo Kushida, presi- 
dent of Park Ridge, NJ. -based Denon 
Electronics, says. "Almost 30 years 
ago, we started manufacturing con- 

sumer products and separated into 
two categories. Before that we made 
the Columbia brand. We still have the 
Columbia brand, but it is getting 
smaller and smaller. In Japan, every- 
body knows Denon morethan Colum- 
bia. Obviously, in the United States 
we cannot use the Columbia brand, 
because of CBS/Columbia." 

"We don't always get the recogni- 

'We don't always get 
the recognition. But 

we've been at the 
forefront of sound 

quality in all 
aspects.' 

-WAYNE DOLNICK, DENON 

tion," Wayne Dolnick, national sales 
manager, professional products, says. 
"But we've been at the forefront of 
sound quality in all aspects. Denon has 
done everything from video to audio, 
and we consult with others on tech- 
nological advances in the industry." 

Denon's innovations include Japan's 
first professional -use disc recorder for 
the broadcast industry; the sale of 
Japan's first LP records; and, Kushi- 
da notes, the worlds first pulse code 

modulation (PCM) recordes; devel- 
oped in cooperation with NHK Sci- 
ence and Technical Research Lab in 
1972. (PCM is the most common 
encoding scheme for storing digital 
data with a maximum degree of data 
density.) 

'We can say that we were the first 
digital company," Kushida says. "It was 
an influential development-every 
recording studio has a Sony PCM-3348 
[digital multitrack recorder]." 

In addition to the broadcast indus- 
try, to which Denon supplies a large 
share of such equipment as CD cart 
machines, Denon products serve 
mobile and fixed DJ installations as 
well as installed systems at facilities 
such as the Experience Music Pro- 
ject, an interactive music museum 
located in Seattle. Likewise, Denon's 
high -end playback equipment is found 
in the control rooms of many profes- 
sional recording facilities. 

Anew division, Denon Digital Solu- 
tions, supervises development of 
equipment with no moving parts, Dol - 
nick reports, some of which is in the 
second -generation phase, such as the 
DN-F2OR portable compact flash 
field recorder. 

'We are currently selling a propri- 
etary device in museums around the 
world based on compact flash tech- 
nology," Dolnick says. "It's a play- 
back -only device, for a guided muse - 

(Continued oit next page) 

Recording complex). 
"The Trident wasn't the most reli- 

able desk," says Martin of the old 
desk. "It sounded as big as a house, 
though." 

With something of a built-in clien- 
tele-Seitz's Prime CD artists and 
clients of Martin and Siket, for exam- 
ple-Theater 99 has been a function- 
ing recording studio while undergo- 
ing long-term renovation. Nastasi 
constructed a stage for the main room 
and built a 20 -foot -by -20 -foot mix 
room, which currently houses an 
Otari Advanta, the digital mixer dis- 
continued by the manufacturer last 
year: 

'That wasn't a disaster, ' says Seitz 
of the discontinuation, "but lam did 
build a room for it. It's a really beau- 
tiful room." 

Adds Nastasi, "I duplicated a room 
that I did at Sony [Music Studios]. 
The room sounds great, and I can't 
wait to get another board in there." 

While the Neve is housed in the 
current control room-the theater's 
former projection room-the studio's 
owners plan a25 -foot -by -30 -foot, pur- 
pose-built control room opposite to 
the main tracking space. 

"Eventually," Martin says, "we'll 
have a nice Studio A [control room]. 
But you don't have to do it that way. 
John Siket and I work in some 
unfriendly environments." 

"John records Phish in a barn," 
Nastasi adds. 

The Black Crowes made a rock- 
'n'roll record," Martin continues. 
'They came in like a rock band, set 
up like a rock band, and played. 
They tracked everything live. I don't 
think they would have made the 
same record in a really uptight stu- 
dio with headphones and everything 
separated." 

"It's a casual atmosphere," Nastasi 
adds. "There's no nervous tension. It's 
like a rehearsal space." 

Lions producer Don Was worked 
with Siket on Paul Westerberg's 
Suicaine Gratification and later 
asked if he could record an upcoming 
Iggy Pop project, Avenue B, in New 

York. Siket, then recording Custer 
with producer Steve Lillywhite, was 
unavailable but recommended The- 
ater 99 when asked for a New York 
studio referral. 

It's kind of funky,' "Siket remem- 
bers telling Was. "'Actually, it's real- 
ly funky.' At the time, it was. They 
said they didn't mind and ended up 
liking it." In place of Siket, Ray Mar- 
tin recorded Avenue B. 

live to their rock'n'roll character, 
the Crowes recorded Lions to 2 -inch 
analog tape on the studio's Studer 
A827 tape machine. But amid the 
abundance of vintage gear at The- 
ater 99, a nod to digital recording 
exists in the form of Otali RADAR 
hard -disc recorders, from which 
Martin is mixing the Gov't Mule and 
Haynes projects. 

"For stuff like this, it really saves 
my butt," says Martin. "If you're 
working on an 18- or 23 -minute song, 
the rewind time alone [on an analog 
machine] will drive you nuts. It 
sounds good-this was recorded live 
to [Tascam] DA -88 and transferred 
digitally. The Warren Haynes solo 
record he's been recording is all live 
solo acoustic performances, in various 
places. We've mixed about 30 songs 
so far and have three or four to go." 

"I use RADAR a lot," Siket says. 
"I've already spent alot of time learn- 
ing how to line up tape machines and 
all that. I don't really want to learn a 
new system. With RADAR, you don't 
need a screen if you don't want to use 
one. You can just turn to the guitar 
player and say, 'Let's do another take.' 
It's a lot like a reel-to-reel tape 
machine." 

A growing number of major -label 
artists-Phish, moe., Gov't Mule, 
Suzanne Vega, the Black Crowes- 
are finding the very low-key Theater 
99, concealed behind a nondescript 
exterior on the recently gentrified 
Lower East Side, very much to their 
lilting. 

"It's a good -sounding room and a 
big room," Sleet says. "It's getting 
harder and harder to find that in 
New York." 

It's Easy Being Green. Green Day's single "Minority" has earned an EMTEC 
Master Award for the recording's producers. engineer, and studio. Pictured in 
Studio A at Ocean Way Recording in Hollywood, from left, are mix engineer Jack 
Joseph Puig, Ocean Way GM Jack Woltz, and executive producer Rob Cavallo. 
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Joe Marlin Scores Sister's Photo Show 
BY CHRISTOPHER WALSH 

Recently back from the Grammy 
Awards in Los Angeles, producer/ 
arranger/musician Joe Mardin has 
composed and recorded original 
music for `Fairytales Interrupted," a 
photography exhibition by his sister, 
Julie Mardin, that opened March 1 at 
the Gallery at the Marmara -Manhat- 
tan in New York. 

Joe Mardin, whose father, Aril', was 
honored with a National Academy of 
Recording Arts and Sciences This - 
tees Award at the Grammys, is an 
acclaimed producer/arranger in his 
own right, having worked with such 
artists as Aretha Franklin, Kenny 
Loggins, Chaim Khan, Bette Midler, 
and Jewel, to name but a few. For 
"Fairytales Interrupted," Mardin 
recorded music to accompany his sis- 
ter's conceptual photography. 

"The work that she does involves 
using toys and very vivid images to 
comment on how gender roles end up 
getting defined because of the toys 
that we play with as kids,"heexplains. 
"She has very vivid and colorful 
images that she creates usingailsorts 
of things, but toys playa big part of it" 

For "Fairytales Interrupted," 
Mardin recorded with Mark of the 
Unicorn's Digital Performer, an inte- 
grated digital audio and MIDI 
sequencing production tool that pro- 
vides a recording, playback, and edit- 
ing environment fora variety of audio 

applications. Additionally, he 
employed a Korg Electribe sampler 
and the Metasynth software program, 
a graphically driven synth package 
created by U&I Software that allows 
a user to import an image and hear a 
sonic interpretation thereof. 

"I've embarked on writing music 
for this show utilizing all the drum- 
beats and techno stuff, but also try- 
ing to incorporate children's sounds 

as well-baby sounds and choir 
sounds, if it sounds like children," 
Mardin says. "But not in an obvious 
way-more subtly, using effects and 
things to mask and blend sounds. 
And because nobody has to dance to 
it, I can experiment." 

The "Fairytales Interrupted" 
exhibit will run through April22. The 
Gallery at the Marmara -Manhattan is 
at 301 E. 94th St. 

DENON FETES 90 YEARS OF TOP -END AUDIO 
(Con) i x tied front preceding page) 

device is very sophisticated. You can 
push a button in front of a Van Gogh, 
for example, and it will play back what- 
ever number corresponds to that exhib- 
it Or, as an option, the unit can trigger. 
itself. We've been doing that technolo- 
gy for almost two years now and are on 
the second generation of that device. 
We will start distributing that type of 
device, but for general use." 

At NAMM, Denon introduced a 
variety of products, such as the AVR- 
3801P A/V surround receiver, the 
DN -X800 digital DJ mixer, and the 
DVD-1000P DVD Video player, all of 
which reflect and benefit from the 
company's diverse background. 

"Denon has always done flagship 
products," Dolnicksays."Lake Porsche 
cars are functional on the road, these 
are functioning audiophile pieces. In 

the audiophile community, when it 
comes to CD players, turntables, and 
needles, and the receiver line, we're 
still the top end of the top end. Denon 
is a dedicated group of engineers- 
basically, an engineering company 
whose focus is to bring the best quali- 
ty sound, from inception to delivery." 

FOR THE RECORD 

In "San Francisco's Annex Dig- 
ital Gets Second Chance After 
Strike" in the Feb. 17 issue of Bill- 
board, the model number of the 
Euphonix console in Annex Digi- 
tal's Studio 5 was incorrect. Studio 
5isequipped with a new Euphonix 
CS3000. 

PRODUCTION 
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CATEGORY HOT 100 R&B COUNTRY MODERN ROCK ADULT TOP 40 
TITLE 
Artist/ 
Producer 
(Label) 

STUTTER 
Joe Feat. Mystikal 
Allstar, T. Riley 
(Jive) 

STUTTER 
Joe Feat. Mystikalii 
Allstar, T. Riley 
(Jive) 
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Toby Keith' 
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(DreamWorks) 

DRIVE 
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S. Litt, Incubus 
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IF YOU'RE GONE 

Matchbox Twenty/ 
M. Serletic 

(Lava!Atlantic) 

RECORDING 

STUDIOS) 
Engineer(s) 

HEAD UP 

(Oakland, NJ) 

Angelo Qualia 

HEAD UP 

(Oakland, NJ) 

Angelo Qualia 
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(Nashville) 
Julian King 
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(New York) 
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Loud 
(Nashville) 
Julian King 
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David Thoener 
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MASTER 
MEDIUM 
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Tom Coyne 

STERLING SOUND 
Tom Coyne 

GEORGETOWN 
Denny Purcell 

A&M 
Stephen Marcussen 

STEPHEN MARCUSSEN 
Stephen Marcussen 
Stewart Whitmore 
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Luis Miguel's No -Show Disappoints 
TO SING OR NOT TO SING: In 
what is a record-and a sustained 
recognition of its mainstream pres- 
ence-Latin music has made it to the 
Grammy Awards ceremony for three 
consecutive years, this time around 
with Christina Aguilera. And there 
she was, performing not her heart - 
wrenching rendition of "Contigo en 
la Distancia," but "Pero Me Acuerdo According to the show's producer, 
de Tf' and "Falsas Esperanzas." She Ken Ehrlich, Luis Miguel was invit- 
sounded remarkably mainstream, ed to the show but never confirmed 
like any other pop act performing his appearance. However, a high - 
anywhere but here. placed source claims that Luis Miguel 

Was this the best the National did confirm at least a month prior to 
Academy of Recording Arts and Sci- the show, but at the 11th hour he 
ences (NARAS) and the show's pro- demanded that he sing in English. 
ducers could come up with? Asa mat- Then, he bowed out of the perform - 
ter of fact, no. The first Latin choice ance altogether: 
to perform at this year's ceremony Other Latin pop nominees were 
was Mexican crooner and previous considered for the show, including 
Grammy winner Luis Miguel. Alejandro Sanz. But in the end, the 

Notas 
:.l 

by Leila Cobo 

Rivera Makes The Switch From Salsa 

To Pop Ballads On BMG Latin Debut Set 
BY LEILA COBO 
MIAMI-When all is said and 
clone, it was hard to say who was 
most surprised with Jerry Rivera's 
self -titled album, his first on BMG 
U.S. Latin: his label, his produc- 
er (Bebu Silvetti), or himself. 

RIVERA 

"He'd be in the middle of the 
recording session, and he'd say, 
'Bebu, this isn't me,' " recalls Sil- 
vetti with a laugh. 

But the voice singing ballads 
on the set, released Tuesday (6), 
is Rivera's, the erstwhile salsero 
with a baby face who left Sony 
Discos in pursuit of different hori- 
zons. Rivera's gamble may pay off 
thanks to a disc of carefully craft- 
ed pop ballads that pushes him- 
at least musically-beyond any 
level he'd previously achieved. 

"He sings with a voice that no 
one has heard him sing with 
before," says Rodolfo Lopez 
Negrete, BMG's VP for the 
Latin region. Nevertheless, 
Lopez Negrete says, plans to 
launch Rivera in a big way were 
always his company's objective, 
even before listening to the final 
product. 

"This is an artist who's 26 years 
old," says BMG U.S. Latin A&R 
director Luis "Darts" Sarmiento. 
"And the interest in him contin- 

lies to exist. He has no limits." 
Rivera signed with BMG last 

year, after Silvetti took him there 
upon finding out he was leaving 
Sony. Rivera's plan, at that point, 
was to record an album with just 
ballads-a genre he'd dabbled 
with in the past but never to the 
extent of recording a full-length 
album. 

"My audience had been asking 
me for years to sing ballads," says 
Rivera. However; he adds, "it was 
clear that I couldn't change my 
style. People will hear the same 
Jerry Rivera, but in another 
area." 

In order to find the material 
that would fit that mold, Silvetti 
sorted through nearly 90 songs, 
looking for what he describes as 
a "pop ballad with some grams of 
bolero." The problem, he says, is 
"finding a Latin ballad. You 
always hear pop ballads that are 
more American than Latin." 

The switch from salsa to bal- 
lads has become a pervasive one 
in the tropical world. Salsa and 
merengue singers now regularly 
record at least one ballad track on 
their albums in the hopes of get- 
ting onto both tropical and pop 
charts. 

"We signed a ballad singer," 
says Sarmiento. "We think he has 
potential, and we think the genie 
has potential because it's stable, 
unlike tropical, which fluctuates." 

As for Rivera, he has no plans 
to abandon salsa entirely. Instead, 
he says, he plans to evolve as an 
artist. 

"Today, people want artists," 
he notes. "And there aren't that 
many personalities doing salsa. 
But I had a productive career in 
salsa, and I'll continue to do so. 
My concerts are very eclectic. 
People don't want to see a salsero 
or a balladeer but a well-rounded 
artist." 

duty fell on the already -booked 
Aguilera. Ehrlich denies that Aguil- 
era's performance in Spanish, as 
opposed to English (she was also 
nominated in the female pop vocal 
performance category), had any- 
thing to do with Luis Miguel's 
absence. "As we move along with 
[the production of] the show, we 
don't decide what to do until the pic- 
ture becomes clearer," he says. 

The only explanation NARAS 
president/CEO Michael Greene 
offers is: "We had another artist in 
addition to Christina set to perform 
in the Latin field, and at the last 
minute they pulled out." 

Nevertheless, the end result is that 
the show's organizers have enough 
confidence in the appeal of Latin 
music that they're willing to have an 
act sing in Spanish during an Eng- 
lish -language broadcast. And by 
extending an invitation to an icon 
such as Luis Miguel, they were offer- 
ing to showcase not only one of Latin 
music's greatest stars but also one 
who has been a constant barometer 
of quality without resorting to cross- 
ing over into the English language. 

Luis Miguel, who has never 
been to a Grammy Awards show, 
obviously has no such regard for 
awards. By pulling out at the last 
minute, he not only made his point 

(Continued on page 56) 

LATIN TRACKS A -Z 
TITLE (Pubhshel - LIcenung Om.) 

9 A PURO DOLOR (EMOA, ASCAP) 

1 ABRA2AME MUY FUERTE (BMG Arabella, 

ASCAP/San Angel. ASCAP) 

22 AMOR SE PAGA CON ANISR [LOVE DONT COST A 

TRINE) (O.Sharpe. ASCAP/Annotabon,ASCAP/WB, 

ASCAP/G.Q. Romeo, BMUConnotatioe. BMVWarner- 

Tamedane, BMVSweRe Ya', ASCAPA-Rated, 

BAN/Gods Chad, BMO 

29 CANDELA (PSO.ASCAP/OFum.ASCAP) 

15 CUANDO SEAS MIA (MISS NE SO BAD) (Realsongs. 
ASCAPAYB.ASCAP) 

14 DUA (Spa. AMI) 

35 DESPRECIADO (Copyright Control) 

17 DEVUELVEME (EMOA. ASCAP) 

13 DIME, DIME, DIME (Boo. BMI) 

16 DISCULPE USTED (suina. BMI) 

7 EL AMOR SONA00 (Flamingo. Bel) 
12 ENSENAME A OLWDARTE (Ser-Ca, BMI) 

31 HISTORIA ENTRE TUS DEDOS (Universal Musica. 

BMI) 

6 INFIEL (EMI April, ASCAP) 

26 LA BOMBA (Sony/AN Discos. ASCAP) 

19 LA CLAYE DEL AMOR (EMI April, ASCAP/Bebu. 

ASCAP) 

8 ME DA LO NISNO (EMOA. ASCAP) 

39 MI PRIMER AMER (Caribbean Waves. ASCAP) 

28 MI SVENO (Not listed) 
40 NECESITO MI LIBERTAD (TN Edicisees, BMA 

36 NI QUE VALIERAS TAME() (Not listed) 
21 NI UNA LAGRIMA MAS (Work) Deep Music, 

BAIL/Sony/AN Latin. BIAINniversal Musica. BMI) 

11 PERO ME ACUERDO DE TI (NMC. ASCAP/Universal 

Musica. ASCAP) 

5 POR AMARTE ASI (Erami, ASCAPAVB. ASCAP) 

34 POR AMARTE ASI (WB, ASCAP) 

30 ODE ME VAS A DAR (Warner/Chappell) 
37 OUIERO (Dustelll, BMVMana Gita. ASCAP/Jimmy G's. 

ASCAPAVB.ASCAP) 

23 OUISIERA SIR (EMI April. ASCAP) 

32 SINN AMOR (Sony/AN Latin. 8M1) 

3 SOW QUIERO AMANTE [NOBODY WANTS TO BE 

LONELY) (Sony/ATV Tunes. ASCAP/Deston, 

ASCAP/Desmundo. ASCAP/Norma Desmond, 
SESACNcloria Shaw, SESAC/Sony/AN Songs, 

BMVGabbum ASCAP/Universal-MCA, ASCAP) 

2 TE (WISE OLVIDAR (BMG Songs. ASCAP) 

25 TESONE (Mas Music. ASCAP) 

33 TU RECUERDO (BMG Songs, ASCAP/Vlaices, ASCAP) 

38 TO Y LAS RUBES (Pee Intl., BMI) 

24 UM IDIOTA (Ria Musica)IEdimusa, ASCAPI 

20 UN SUENO (Not Listed) 

18 Y (Peer lets.. BMI) 

21 T LLEGASTE N (Nat listed) 
10 T TO SILO AQUI (Sony/AN Discos. ASCAP/World 

Deep Muso, ASCAP) 

4 YO TE AMO (Sony/AN Latin, BA.UWodd Deep Music, 

EVA 

Hot Latin Tracks . 
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LOIAPILEO FROA1 A NATIONAL SAhIPLE OF AIRPLAY SUP?IED BV BROADCAST 
DATA SYSTEMS' RADID TRACK SERVICE. 86 LATIN MUSIC STATIONS ARE ELEG 

TRONICALLY MONITORED 6 AM TO 12 INDNIGHE 7 DAYS A WEEK 

ARTIST TITLE 
IAIPRIN7;PR0MOTION LAELI PRODUCER(Scercwe1rrs - No. 1 - 

O 1 I 15 
JUAN GABRIEL ABRAZAME MUY FUERTE 
ARIOLAEAW LATIN t 6 Rets at No. I LMAGALLANES U.GABRIEU 

2 2 2 20 
MDO TE QUISE OLVIDAR 
SONY DISCOS t A.IAEN REMARRUFO.C.BAUTn 

O 4 5 5 
RICKY MARTIN WITH CHRISTINA AGUILERA SOLO QUIERO AMARTE 
COLUMBIA5ONY 01500$ WAFANASIEFF(O.CHILDVSHAW,G.BUR01 

4 3 3 22 CHAYANNE YO TE AMO 
SONY DISCOS t ESTEFANO IESTEFAN01 

5 5 4 32 
CHRISTIAN CASTRO POR AMARTE ASI 
ARIOLMHMG LATIN t KSANTANDER (E.REYES.A MONTALBANI © 9 7 19 ROCIO DURCAL INFIEL 
ARIOLABMG LATIN 6.5ILVETTI IV.YUNES CASTILLDI 

7 7 13 5 LOS TUCANES DE TIJUANA EL AMOR SONADO 
UNIVERSAL LATINO G.FEUS (A.QUINTERO LANAI 

8 6 12 4 
VICTOR MANUELLE ME OA LO MISMO 
SONY DISCOS t CM L000I0 ALFANNO) 

9 
0 5 

54 SONBFFOUR AOL,D ENtA FANNO 

CI 10 8 6 PAULINA RUBIO Y YO SIGO AQUI 
GsövERSAI LATINO t MA/EVEDO tESTEFANO) 

11 11 10 7 CHRISTINA AGUILERA PERD ME ACUERDO DE TI 
RCABMG LATIN RPM. (R.PERE2) 

12) 12 9 15 INTOCABLE ENSENARMEE A OLLVIDADRTE 

GREATEST GAINER 
13 25 19 13 

CON 
005 JUNTO 

PRIMAVERA DIME, DI11 M, , DIME 

14 13 IS 13 
BANDA EL RECODO 

GAIZARRAGA .ADARRERA51 
FNOA 

t1 

15 16 11 17 SON BY FOUR CUANDO SEAS MIA 
COIUTABIA/SONY DLSCo6 } AwAn IO.ALFANNO YHENMELNELD.WARREN) 

16 19 IS )Q âOâHUMAG I,LDES 
1LAYALDISCULPE STED 0 19 20 5 

SO 

EDNITA NY1.0SAZAR10 
cSE 

DEVUELVEME 
UEZ 

18 22 21 I I 
LUISLAMNGUEL 

LMIGUEL (M DE JESUS AAE11 

19 18 31 3 
RICARDO MONTANER LA CLAVE DEL AMOR 

20 20 18 15 
LOS ANGELES DE CHARLIE 

IAODRIGUEZUGAwcllANO 

21 15 16 7 FÓDOE`sât MAJEVEDDIH$IBl JTTNESTELFAANO IAMAiEVMEWI 

22 21 30 3 
PAGA CON AMOR JENNIFER LOPEZ AMOR 

ID.SHARPS.GLAWSOGFARAYNLINJEVONRDEANMR6LLDENn01 

23 17 17 l0 ALEJANDRO SANZ 
E.RUFQFINESI 

ERANGO SR 

24 24 22 7 
mumavaEBAOSTIAN 

/SEBASTIANrUiN IDIOMTN, 

25 23 24 26 
EL COYOTE Y SU BANDA TIERRA SANTA TE SONE 
EIAI LATIN t E,PAEZ.IAL000 RUBIO U.SASUETAI 

26 30 29 19 Np, 
UL MBA 

RSAAVEDRA IEZAMDRANA MARRCCH. 

27 NEW 1 LEGASTE IRT U FÓNDVII,SÂ 
NDA EL RECODO 

NOT LISTED 

27 32 4 
LUIS 
UNIVERSAL LATINOt R.PEMIISUEDNO 

29 NEW> 1 
CHAYANNE CANDELA 
SONY DISCOS L MENDS/ (D.POVEDALENDER) 

30 40 - 2 
LA ARROILADORA BANDA EL LIMON DE RENE CAMACHO CUE ME VAS A DAR 
SONY DISCOS F CAMACHO IR.ORTEGAA.GARCIAI 

31 31 26 25 
MICKEY TAVERAS HISTORIA ENTRE TUS DEDOS 
KARMINIVERSAI IATINQ M. TAVERAS ILMA55IM06 GRANANII 

32 32 23 22 ÂERCCUR VNIVRERSADRO L4LATNO t HPATr PATRON SIN D`TERRY 
TU OR 

33 34 33 3 SIDIAMAIP LATIN vOoIEvwAECryADO 

34 26 39 4 
JAY LOZADA POR AMANTE ASI 
UNIVERSAL LATINO t N.JAIME (A.AIONTALBAN) 

35 28 34 4 LLUNPIDLLLORIVERA 
PRVeesIr vARRETE 

ESSPRECIAm00 

38 33 37 3 
ELPODER DEL NORTE 

A! LATIN 
NI QUE VALI 

RAS As 
TTO 

NEW I 
JERRY RIVERA QUIERQ 
ARIOLA;TSMG LATIN T B.SILVETTI IAI.CANCLL.R.CONTRERASJ.GREC01 

38 35 - 24 SO SONY DISCOS 
TU 
TU Y L (1â.RUBES 

C31 RE-ENTRY 18 
KEVIN CEBALLO MI PRIMER AMOR 
NIAI [.INFANTE IV/DUVALL/ ® 

36 4 
LOS TIIGRES DEL NORTE 

E.HERNANDEZ L 

NECESITO NMI 

UAAió 

TROPICAL/SALSA REGIONAL MEXICAN 

24 STATIONS 15 STATIONS 55 STATIONS 

1 RICKY MARTIN MTN cers NM 1 VICTOR MANUELLE sow), 1 LOS TUCANES DE TIJUANA us, 
AGIRUAAConnewen DexaSOAO... 

2 JUAN GABRIEL 0OSA'A116 
DISC05 ME DA LO MISMO 

2 MICKEY TAVERAS 5A0NLnrnssat 
yes, woo EL AMOR SONADO 

2 INTOCABLE EMI LATIN 
LATIN ABRA2AME MUY FUERTE 

3 MDO SONY OISC05 
LAW NISTOOA ENTRE TUS CMS 

3 ROD M000A MTNCIIMSTINA 
ENSENAME A OLVIDARTE 

3 CONJUNTO PRIMAVERA 
TE QUISE OLVIDAR 

4 CHRISTIAN CAITBRO5CIABRG 
AGUILERA cc...ToR0550LO... 

4 JAY LOZADA u,ssemsAs LATI. 

FONOVISA DIME. DIME. DIME 
4 BANDA EL REC000 FONo. 

Les POR AIAARTE ASI 

5 CHRISTINA AGUILERA A00» 
NO POR AMARTE ASI 

5 EDNITA NAZARIO SONY OIS 
VISA DEJA 

5 LOS HUMILDES RCA/BMG 
MIN PERO ME ACUERDO DE TI 

6 CHAYANNE SONY DLSCOS 
cos DEVUELVEME 

6 JENNIFER LOPEZ 50560NY OIS 
LATIN DISCULPE USTED 

6 LOS ANGELES DE CHARLIE 
TO TE AMC 

7 PAUUNA RUBIO MM. COS AAIOR SE PAGA CON AMOR 
7 KEVIN CEBALLO RMM 

FONOVISA UN SUENO 
7 EL COYOTE Y SU BANDA TIER. 

LATINO V YO SIGO AQUI 
8 ROCIO DURCAL ARIOLA/BMG 

MI PRIMER AMOR 
8 PAULINA RUBIO UNIVERSAL 

RA SANTA 0.11 MN TE SONE 
8 JUAN GABRIEL ARAMAIC 

LATIN INFIEL 
9 SON BY FOUR SONY DISCOS 

LATINO Y 00 SILO AQUI 
9 MDO SONY DISCOS 

LARK ABRAZAME AWN FUERTE 

9 JOAN SEBASTIAN 
A PORO DOLOR 

10 JENNIFER LOPEZ ENDSONY DIS. 

TE QUISE OLVIDAR 
10 SON BY FOUR COLUMBIA60NY 

MUSARLTIALBOA UN IDIOTA 
10 ROGELIO MARTINEZ 015cos 

cos AMOK SE PAGA CON AMOR 
11 NOELIA FoNov6A 

Discos CUANDO SEAS MIA 
11 JUAN GABRIEL uuoLAysG 

CISNE Y SIGUES SIENDD TU 
11 BANDA EL RECODO FONO. 

NI UNA LAGRIMA MAS 
12 RICARDO MONTANER wEA 

IAnNABRAZAME MUY PUERTO 
12 LUIS FONSI UNIVERSAL LAM 

VOAY LLEGASTE TU 
12 IAARROUAWRABMAna LIMON 

LATINA LA CLAVE DEL AMOR 
13 LUIS MIGUEL wEA LATINA 

NO MISUENO 
13 JUAN LUIS GUERRA 440 

DERENECAWCNOsxrASmsQUE.. 
13 EL PODER DEL NORTE MUNI 

Y 

14 EDNITA KAZARIO sow OFT- 

KAREN/UNIVERSAL LATINO TU 
14 TWINY NN TUN MRDIUNIYER. 

LATIN NI DUE VAUERAS TANTO 
14 WPILLO RIVERA SONY 06. 

COS DEVUELVEME 
15 ALEJANDRO SANZ 5EA LAM 

NA QUISIERA SER 

SALLATINOTU ME PR040CAS 
15 RICARDO MONTANER WEA 

1.21106 LA CLAVE DEL AMOR 

cos DESPRECIADO 
15 LUPILW RIVERA SONY AIS. 

cos TO Y LAS SORES 
ORvaav».neg+nllwvaelnstlAsmalvin,FY,nssx,eK.nY, aleuWcnan -..ne.e A,e,nawnkfinineMlontrornanb 
more tnan 20+,N1¢r.m na rtcane a bulln, mm rt rere¢¢IyPl d1 in(rea5e,n dAlenlp. GnNtest GjnVN IMRJIM aartywim Latppu auaacn 

,pIKLWNMIOabaeeeNauOealaltetlleNMeaOei nlalilmENea4RIARem14ttrlaYticb020xe 
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but also compromised the image 
of Latin music to TV viewers 
worldwide. Frankly, if Luis 
Miguel finds the Grammys so con- 
temptible, he simply should not 
submit his music for consideration 
(as some labels have done). In this 
way, not only would he show some 
integrity, but he also would open 
the field to other competitors and 
the show to other performances. 

As for the Grammy show, Ehr- 
lich says, "Whether it's a Latin 
performer or an English -language 
performer, we try to put on a show 
that's going to be extremely tele- 
vision -friendly and hook in an 
audience." 

If that's the case, the show's pro- 
ducers should have chosen a per- 
former such as Sanz or Olga Tatïón- 
which shows that the tastes and 
priorities of Latin and mainstream 
audiences and decision -makers are 
still far from being in sync. 

VICTORIA HAS NO SECRETS: 
Argentine singer Victoria recorded an 
album of songs written and produced 
by Marco Antonio Solis and decided 
to call it Sin Secretos (No Secrets) 
"because of its allusions to a woman's 
most intimate thoughts; she says. 

But secrets, even in Spanish, are 
someone else's jurisdiction. So says 
lingerie company Victoria's Secret, 
which has sent Victoria's reps a let- 
ter telling them to shut down her 
Web site (victoriasinsecreto.com) 
because it is "similar to the Victo- 
ria's Secret mark and to Victoria's 
Secret's registered domain name, 
victoriassecret.com." 

The singer, who says she has all the 
required rights to use her domain 
name, still can't understand why a 
giant company would be so put out. 
"Why would they care about an album 
title, and one in Spanish?" she asks. 

Victoria's Secret's legal counsel 
didn't return calls for comment by 
press time. The wrangle, which for 
now is limited to letters, has halted 
development of the artist's Web 
site. As for where she actually does 
shop for lingerie, "It's a secret," 
Victoria claims. 

IN BRIEF: Cardenas, Fernandez 
and Associates (CFA) has signed an 
exclusive, worldwide booking 
agreement with up-and-coming 
salsa singer Kevin Ceballo. Cebal- 
lo will work with CFAs booking divi- 
sion service. The agreement is for 24 
months with three consecutive one- 
year options... Lupino Rivera tops 
The Billboard Latin 50 this issue, 
while Ednita Nazarlo debuts at No. 
9. Sales of Paulina Rubio's Pauli - 
na, which is No.2 this issue, contin- 
ue to fly, thanks to a recently ended, 
two -month TV campaign on the 
Univision and Telemundo networks. 
"My sales objective is 700,000 copies 
in the U.S. alone," says Universal 
Latin president Carlos Sanchez, 
noting that three more singles are 
slated to be worked in the market. 
Rubio's album has already been 
released in Spain and is slated for a 
summer release in France. 

Leila Cobo can be reached at 305- 
361-5279 or at lcobolSbillboard.com. 
Material may be sent to 101 Cran- 
don Blvd., Suite 466, Key Biscayne, 
Fla. 33149. 
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2: wi g e h i5 ARTIST enema NUMBER/DISTRIBUTING LABEL TITLE 

No. 1 

l L J 
2 2 LUPILLO RIVERA sour yeas 84276/1111 1006 at No 1 DESPRECIADO 

2 1 35 PAULINA RUBIO A UNIVERSAL LATINO 543319 ® PAULINA 

113 5 24 CHRISTINA AGUILERA RCA 6932341MG LATIN MI REFLEJO 

GREATEST GAINER 

O 7 2 VARIOUS ARTISTS oe Lamm e6679 NO. 1 UN ANO DE EXITOS 

5 4 14 VICENTE FERNANDEZ see« otcas,185all HISTORIA DE UN IDOLO VOL 1 

6 3 12 JUAN GABRIEL ARIOLA 802278MG LATIN CE ABRAZAME MUY FUERTE 

7 11 3 JUAN WM GUERRA 440 KASEN500237ANYER&1L unto BB COLECOON ROMANTICA 

8 9 21 LUIS MIGUEL A WEA LATINA 84573 VIVO 

-"Mal HOT SHOT DEBUT 811.4.--- 0 NEW EDNITA NA2ARIO SONY mx.Gs 24,4110 

10 6 54 SON BY FOUR SONY DISCOS 83181 ea SON BY FOUR 

11 13 23 LOS TIGRES DEL NORTE roNOoSA 6092 ® DE PAISANO A PAISANO 

12 14 14 INTOCABLE A EMI LATIN 23730 OE ES PARA TI 

13 12 27 AZUR AZUL SONY DISCOS 83941 CB EL SAPO 

14 16 14 VARIOUS ARTISTS J&N 32754SOe, Dews BACHATAHITS 2001 

15 45 52 SHAKIRA SONY DISCOS 837750 MTV UNPLUGGED 

C1 26 5 LOS ACOSTA FONoVISA 10133 NOMADAS 

17 15 44 THALIA A EMI LATIN 2623205 ARRASANDO 

18 10 21 CHAYANNE SONY DISCOS 8409818 SIMPLEMENTE 

19 8 4 VICTOR MANUELLE sos, osscos 83768 INSTINTO Y DESEO 

20 17 17 LOS ANGELES DE CHARLIE rRsBmSA 6096 MI UN SUENO 

21 NEW> VARIOUS ARTISTS EMI LATIN 32001 GRAMMY LATIN NOMINEES 2001 0 29 12 RAMON AYAUY SUS BRAVOS DEL NORTE FMOOE?INS ENYNO-EL HOMBRE YSU MUSKA 

23 23 14 VARIOUS ARTISTS 141,1 83752/SONY DISCOS MERENHITS 2001 

24 25 101 AB.WINTANIW Y LOS KUMBMBM;S WI wines 016 AMOR FAMLAYRESPETO... 

25 19 17 MARCO ANTONIO SOLIS Formms%o5210B EN VIVO 

26 24 68 MARC ANTHONY KW e,oeoe oeoos DESDE UN PRINCIPIO - FROM THE BEGINNING 

27 22 15 LOSTWNES DE TUUANA P WOW IsssusDmaw,u® IEGUSTAYMR OE ROCHE 

28 18 36 JOAN SEBASTIAN A eatminsw.90A 2280TAI1AAN 0B SECRETO DE AMOR 

29 20 14 ELVIS CRESPO SONY DISCOS 84151 WOW FLASH! 

30 28 20 OSCAR DE LA NOYA EMI LATIN 21967 0E OSCAR DE LA HOYA 

31 31 22 ALEJANDRO SANZ A wEA LATINA 84774 ® EL ALMA AL AIRE 

32 32 5 VARIOUS ARTISTS FONOYISA 31002 LOS #1 DE LA BACHATA 

33 NEW COMPAY SEGUNDO NONESUCH 8s502/AG LAS FLORES DE LA VIDA 

(D NEW VARIOUS ARTISTS rONOVIs, 10259 PREMIOS QUE BUENA 

35 34 13 VARIOUS ARTISTS MN 8375350NY DISCOS SALSAHITS 2001 

36 40 88 MANA wRA LAtINA 27864 MTV UNPLUGGED 

37 33 12 VARIOUS ARTISTS SONY DISCOS 84135 TOP LATINO 2000 

() RE-ENTRY BANDA MACHOS O WEAN.84o15AYEu mum MI GUITARRA Y YO 

39 36 I 13 ANA GABRIEL SONY DISCOS mist 30 GRANDES EXITOS 

® RE-ENTRY VARIOUS ARTISTS uDERo7A044 GUERRA DE ESTADOS PESADOS VOL. 2 

41 27 2 PESARO WEARIER 86503AVFA LATINA TORO TUYO 

42 NEW JOSE GUADALUPE ESPARZA FORM Y 10126 ENFERMO DE AMOR 

43 38 24 VARIOUS ARTISTS EPIC eel335ONY OeCOS 2000 LATIN GRAMMY NOMINEES 

44 50 25 cm SONY DISCOS 83967 CD00 

45 39 15 LOS INCASES DE NUBIA ABUBNAI1302LUM4RILLAAID016 00ßR1006 DEPFBMERANANA 

46 30 7 LOS PALOMINOS rosseso 1o131 OBSESION 

44 49 SELENA EMI LATIN 23332 ALL MY HITS -TODOS MIS EXITOS VOL 2 47 
( NEW VARIOUS ARTISTS EPIC 8526AseNY Discos 1.2.3 LETS DANCE 0 RE-ENTRY LAS JILGUERILLAS mamma moo CON SABOR A MEXICO 

50 47 25 GIPSY KINGS NCN0SUCN 19511. VOLARE! VERY BEST OF THE GIPSY KINGS 

POP TROPICAUSALSA REGIONAL MEXICAN 

1 PAULINA RUBIO UNIVERSAL 1 ANN LIDS MARRA 440MAYIGM11A. 1 LUPILLO RIVERA SONY DIS. 

LANNOPAULINA 
2 CHRISTINAAGUILERA 

MI. MINDCCLLCCION ADMNRCA 

2 SON BY FOUR SONY Discos 
COS OESPRECIA00 

2 VICENTE FERNANDEZ soar NSOJS 

RCA43AIG LATIN MI REFLEJO 
3 VARIOUS ARTISTS wEA LATI. 

SON BY FOUR 
3 VARIOUS ARTISTS 1814/SONY 

HSTORIA DE UN IDOLO VOL. I 

3 LOS TIGRES DEL NORTE IONO 

NA NO. 1 UN ANO DE EOTOS 
4 JUAN GABRIEL MO/4M 

DISCOS BACHATAHITS 2001 
4 VICTOR MANUELLE SONY 

WS1 DE PAISANO A PAISANO 
4 INTOCABLE EMI LATIN 

LAIN ABRAZAME MIA FUERTE 

5 LUIS MIGUEL W. LATINA 

DISCOS INSTINTO Y DESEO 
5 VARIOUS ARTISTS JAN50NY 

ES PARA TI 

5 LOS ACOSTA rorovooA 
VIVO 

6 EDNITA NAZARIO soir ors 
Dscos MERENHITS 2001 

6 MARC ANTHONY mammy as 
NOMADAS 

6 LOS ANGELES DE CHARLIE 
cos SIN LIMITE 

7 AZUL AZUL SONY Discos 
on DESDE UN PRINCIPIO... 

7 ELVIS CRESPO SONY DISCOS 

FONOVISA UN SUENO 
7 RANON AYALAY SUS BRAYOSOFL 

EL SAPO 
8 SHAKIRA SONY DISCOS 

WOW FLASH! 
8 VARIOUS ARTISTS FOnDVISA 

NOME I010EOINYO..BHOMBRE... 
8 LOS TUCANES DE TUUANA MTA. 

MTV UNPLUGGED 
9 THALIA EMI LATIN 

LOS PI DE LA BACHATA 
9 COMPAY SEGUNDO NONISLOYAG 

CURU1510IS4l WINO ME GUSTA... 
9 JOAN SEBASTIAN 0010, 8A1. 

ARRASANDO 
10 CHAYANNE sow Discos 

LAS FLORES DE LA VIDA 
10 VARIOUS ARTISTS JAN/SONY 

MACADAM SECRET° DE AMOK 
10 VARIOUS ARTISTS FONOVISA 

SIMPLEMENTE 
11 VARIOUS ARTISTS DA urn 

Discos SALSAHITS 2001 
11 CARLOS VIVES EMI LATIN 

PREMIOS QUE BUENA 
11 BANDA MACHOS xMAR.o/YFA 

GRAMMY LATIN NOMINEES 2001 
12AJ.BJIBTMIW YIDS NUBM MASS 

EL AMOR DE MI TIERRA 
12 CELLA CRUZ RAN 

LATINA MI GOITARRA Y YO 

12 VARIOUS ARTISTS 010SGUER 
IN1 AWRRAALOt AESPETO.. 

13 MARCO ANTONIO SOUS 
CELIA CRUZ G FRIENDS 

13 RUBEN GONZALEZ mac Ora 

RA DE ESTIDOSPESADOSVOL.2 
13 PESADO WEMIEY,A9EA LATINA 

FONOVISA EN VIVO 
14 OSCAR DE LA NOYA EMI 

WITAXYNESUOYAG CHANCHULIO 
14 TITO PUENTE & EDDIE PA RIERI 

TODD TUYO 
14 JOSE GUADALUPE ESPARZA 

LATIN OSCAR DE LA NOYA 
15 ALEJANDRO SANZ 0FA Lam 

ma OBRA MA0STRA IMASTERRECO 
1518RAHIM FERRER Teno 

FONGVIS1 ENFERMO DE AMOR 
15 LOS MURES DE RAMA IALA. 

NA EL ALMA AL AIRE ORCU1T0M5l0/AG BUENA MIA.. 0R1..INnn.64 LUNDCORRIDUS.. 

pAlwm-lmtl»walmt"Imwlm-PIN.4RraonFlmw,rM.naM°nuIMM1 anlwmnm,M,nro,..ma56o.aooalwm 
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tNmeMl Iplbvnry %aanpm ol Qamm! "maPl Ilmiaa,RPm i-Vltrp4lNa, MI. aIM Laln o-al4a. O cMn4alw, ta M tnl%nma ol 
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For Winn 

Mexican Amt. 

The 43rd Annual Grammy Awards (NARA5) 

For His Album "Por Una Mujer Bonita 

Felicidades Pepe! 

We would also like to extend our 

gratitude to the National Academy 

of Recording Arts & Science 

and its members for 

Honoring Mexican Music. 
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mum* RECORDS "Por Una Mujer Bonita" 

Grammy Winning Album 



International 
THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 

CRIA Anxious Over Increased Piracy 
Counterfeiters In Ethnic Markets Cause Double For Canadian Labels 
BY LARRY LeBLANC 
TORONTO-A complaint by a dis- 
gruntled music customer over a $5 
Canadian ($325) purchase was the 
lead that brought about the largest 
bust of pirate and counterfeit CDs 
and DVDs in Canadian history. 

Approximately 30,000 allegedly 
illegal CDs and DVDs were seized 
Feb. l4 at four Image & Sound stores 
and two residences in Markham, 
Ontario (near Toronto), by officers 
from the Royal Canadian Mounted 
Police (RCMP) Toronto North 
Detachment, acting in cooperation 
with the Canadian Record Industry 
Assn. (CRIA) and the Canadian Cus- 
toms and Revenue Agency (CCRA). 
Four people were charged with con - 

Parent's Profits 

Decline; Sanity 

Slows Expansion 
BY CHRISTIE ELIEZER 
SYDNEY-Five years ago, Aus- 
tralian music retailer Sanity 
Music was opening one new store 
Down Under every two weeks. 

That rate of ex - 
pansion picked 
up speed in the 
second half of 
2000, but new 
figures from the 
chain's parent 
show that those 

BuxaDY last six months 
also saw a siz- 

able fall in profits, which has 
prompted a distinct change in 
strategy. 

Between July and December 
(Continued on page 93) 

spiracy to import, sell, and manufac- Among the CDs seized in the raids 
ture counterfeit or pirate CDs, DVDs, were those by Celine Dion, Britney 
and video CDs. Spears, and Backstreet Boys. Seized 

The female customer whose DVD titles included the Academy 
complaint sparked the raids had Award -nominated Crouching Tiger, 
bought three CDs Hidden Dmgon, which was believed 
in June 2000 from to be copied in China and shipped 
an Image & Sound here. One of the homes raided, accord - 
store. When one ingtoCRlApresidentBrianRobert- 
of them failed to son, had 22 CD burners, a scanner, 
play properly, she and a color laser printer. 
tried to return it The raids, says Robertson, repre- 
to the store for a sent only a small nick in a counterfeit 
refund but was ROBERTSON market that costs Canada's music 
turned away. She industry an estimated $25 million 
then contacted the Canadian affili- Canadian ($16.3 million) annually. He 
ate of the manufacturer listed on argues that pirates are undeterred 
the packaging and discovered she by a maximum penalty of $1 million 
had purchased an allegedly coun- Canadian ($653,000) and two years in 
terfeit product. The unidentified jail, as well as seizure of product. 
label's complaint to the CRIA "The courts are being too conserve - 
sparked an RCMP investigation. (Continued on page 64) 

Swedish Sales, Units Rise 
industry Cautious About Implications For 2001 
BY JEFFREY DE HART The Swedish music industry 
STOCKHOLM-The year 2000 largely seems cautious about the 
saw Sweden confirm its status as a shipment figures for 2000, newly 
music market with a strong domes- released by Grammofonleverantör- 
tic output. Yet the same 12 months ernes Förening (GLF), the local 
found the country's music buyers affiliate of the International Feder - 
aligning themselves with the rest of ation of the Phonographic Industry. 
Europe in their rediscovered taste According to the GLF, the total 
for a certain Liverpudlian quartet. Swedish market for prerecorded 

As with most of Europe's major music grew 5.6%, from 27.3 million 
markets, the Beatles' 1 was the top- to 28.8 million units, and 2.9% in 
selling album of the year in Sweden. value, from 1.6 billion kronor ($161 
However, many of the younger con- million) to 1.64 billion Swedish kro- 
sumers who bought that album nor ($165 million). 
must have also been among those CD album sales were up 10%, 
who downloaded songs through the from 212 million units to 23.3 mil - 
Internet -a common practice lion, and 4.3% in value, from 1.48 
backed by Minister of Industry, billion kronor ($149 million) to 1.55 
Employment, and Communications billion kronor ($156 million). 
Uhica Messing, who has described Gert Holmfred, managing direc- 
Napster-style downloading as "a tor of market leader Universal 
healthy protest against high CD Music Sweden, says, "I'm not im - 
prices." (Continued on page 75) 

MIV Italy To Be Shown On former Rival Channel TMC2 
BY MARK WORDEN 
MILAN-The decision by rival chan- 
nels MTV Italy and TMC2 to join 
forces is providing a clearer picture for 
viewers of Italian music TV-al- 
though business deals surrounding 
the pact have met with a less positive 
reception. 

As of May 1, MTV Italy will broad- 
cast nationally 24 hours a day on the 
TMC2 frequency (previously branded 
as Videomusic), under the MTV Music 
Television banner. The station's man- 
aging director will be Antonio Campo 
Dall'Orto, who currently holds the 
same position with MTV Italy. 

The move comes through a deal 
whereby Cecchi Geri Communica- 
tions, the owners of terrestrial chan- 
nels TMC (Telemontecarlo)1 and 
TMC2, will acquire MTV Networks 
Europe's Italian TV and Internet 
activities. The new channel will 
operate as part of Beta Television, a 

new company majority -owned by 
Cecchi Gori Communications, in 
which MTV Europe will have a 49% 
stake. 

A move by MTV to TMC2 had been 
the subject of industry rumor for sev- 
eral months. MTV has until now been 
hosted by another terrestrial station, 
Rete A. But that relationship 
began to fray in July 1999 
when the Italian television 
authority announced that Rete 
As broadcasting license would 
not be renewed. Rete A is 
appealing that decision. 

On Jan. 31 Rete A an- 
nounced that, as of May 1, its 
music programming would be provid- 
ed by German music TV company 
Viva Media. MTV announced it was 
terminating its relationship with Rete 
A late last year (BillboardBulletin, 
Dec. 4,2000). 

Dall'Orto says, `The MTV/TMC 

merger marks the end of 18 months of vision as "a potential marketleaderin 
uncertainty and doubt. I feel that after the 15 -to -34 age group." 
being on probation for 500 or so days, However, there maybe problems 
we have finally acquired our freedom" ahead. Last summer, owner Vitto - 

Simon Guild, London -based COO of rio Cecchi Gori announced the sale 
MTV Networks Europe, says, "In the of Cecchi Geri Communications, 
last two or three years, MTV Italy has including TMC1 and 2, to yellow - 
become one of the most recognizable pages publisher Seat. That deal has 

brands for young people in since attracted the attention of the 
this country; 85% of its pro- Italian television authority, which 
gramming is Italian -pro- confirmed its opposition Feb. 20. A 
duced,asis60%ofitsmusic. tribunal will rule on the matter 
We've created a wonderful March 28. 
bond with Italian audiences, As a result, the Seat deal remains 
and this will be at the heart incomplete, and Vittorio Cecchi Gori 
of the new channeL" has now expressed a desire to rene - 

Ernesto Mauri, managing gotiate, 
director of Cecchi Gori Communica- Meanwhile, Rete A will continue 
lions, says he is optimistic that the two broadcasting, in spite of losing both 
channels-the full -service TMC1 and MTV and its license. A spokesman 
the new MTV Music Television-will says, "We have nothing to add to our 
acquire 5% of Italy's TV audience and previous announcement that, as of 
7% of its advertising revenue by the May 1, our programming will be pro - 
year 2003. He sees MTV Music Tele- vided by Viva" 
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International 

In Japan, Oreakìng Up Is Easy To Do 
BY STEVE McCLURE 
TOKYO-For Japanese bands, the 
best part of breaking up is when you're 
adding up the receipts from the 
farewell tour and the final album. 

Instead of messy, acrimonious 
breakups like the Beatles', Japanese 
groups usually split up in a harmo- 
nious, almost ritualized fashion, as 
befits a culture where a premium is 
placed on consensus. 

Over the last several months, sev- 
eral big -name Japanese acts, such as 
Blankey Jet City, Sharam Q, the Yel- 
low Monkey, Luna Sea, and Judy & 

Mary, have called it quits, ending what 
had been very successful musical 
careers. 

However, breaking up is often part 
of a Japanese band's overall, pre - 
planned marketing strategy-as if the 
band were a product with a set shelf life. 

Timing a band's kaisan (breakup) is 
crucial. In the case of "idol" groups, the 
timing of the kaisan is often decided 
well in advance in order to make as 
much money as possible from a prod- 
uct that, because of its faddish nature, 
is destined for relatively quick con- 
signment to pop's scrap heap. 

One way to extract maximum PR 
value from a band's breakup is to time 
the split for the end of the year, when 
Japanese wage-earners have yearend 
bonus money to spend. One recent 
example was rock band Luna Sea, 
which went out in style at the end of 
2000. The band's final album, a best -of 
set aptly titled Period, has so far sold 
1 million copies, according to Universal 
Music KK A total of 350,000 people 
attended the band's farewell concert 
tour, culminating in two shows Dec. 26- 
27 at the Tokyo Dome. 

Luna Sea, which had been together 
since 1989, prefers to use shunsaku, a 
theatrical term meaning "finale," to 
describe the band's breakup. "Some 
media reports have said that Luna Sea 
will break up," Luna Sea vocalist 
Ryuichi Kawamura said in Hong Kong 
late last year. "But I think the word 
9caisan' doesn't fit the group." 

Kawamura hinted that the decision 
to announce the band's shumaku was 
due to a sense that Luna Sea had 
achieved all its artistic goals on the 
band's last studio album, Lunacy.' The 
main reason why we get together to 
play is that we can shine more strong- 
ly as members of the band," Kawamu- 
ra said at the time. "If you keep look- 
ing at abright light, you get used to it 
and feel it is no longer bright. But we 
want to shine more brightly. When we 
finished working on the album, we 
wondered if we could go ahead for a 
more bright light or whether this was 
the best we could do. We don't know 
what will happen to us in the future." 

Music critic Hiromichi Ugaya puts 
a slightly different spin on the Luna 
Sea split. "Luna Sea has been broken 
up for a long time due to conflict 
between Ryuichi Kawamura and the 
other members," says Ugaya. "The 
only question was when they were 
going to announce it. Now they've suc- 
cessfully cashed in at the end by hav- 
ing a farewell tour." Ugaya says he 
would not be surprised if Luna Sea 
regrouped in the future. 

WNA SEA 

Eighties Okinawan heavy-metal 
band Murasald (Purple) was notorious 
for regularly breaking up and then re- 
forming. Usually, however, the indi- 
vidual members of bands that have 
broken up waste no time in trying to 
launch or continue their solo careers. 

"Breaking up is generally a career 
move, with almost all of the ex -mem- 
bers taken into account," says one 
industry observer. "It's almost as 
though it's a decision by management 
to reconfigure the talent that exists 
into a more profitable configuration." 

Exemplifying the smooth transition 
from group member to solo artist are 
the members of Toy's Factory act 
Speed, the hugely popular female idol 
group that broke up March 31, 2000, 
after dominating the Japanese charts 
for four years. All four members of the 
group are now pursuing solo careers. 

In another variation on the breakup 
theme, instead of launching a solo 
career, KenichiAsai, leader of Polydor 
KK. hard rock act Blankey Jet City, 
has formed a new group, Ajico. That 
band's vocalist, Ua, is already well- 
known as asolo performer, with three 
highly acclaimed studio albums to her 
credit. Ajico's debut album, Fuka 
Midori (Deep Green), has sold 320,000 
units here since its Feb. 7 release on 
Speedstar/Victor Entertainment. 

Meanwhile, Blankey Jet City's 
many loyal fans are still trying to come 
to terms with the breakup of the band, 
which had been together for more than 
10 years. 

March 31 is another popular kaisan 

date, as it marks the end of both the 
fiscal year and the school year in 
Japan. A few years ago, pop/rock band 
Kome Kome Club officially wound 
things up March 31, while this year 
rockers Judy & Mary (Epic Records) 
will call it quits at the end of this 
month. This, industry insiders say, can 
translate into tax advantages for the 
band and its management. 

Virgin Entertainment Japan presi- 
dent Mike Inman notes that announc- 
ing a breakup is a sure-fire way to rev 
up a band's flagging sales. "It's very 
noticeable," he says. 

Like Luna Sea, rock bands Sharam 
Qand the Yellow Monkey (both signed 
to BMG Funhouse) prefer not to use 
the term "kaisan." Instead, Sharam Q, 
which was formed in Osaka in 1999, is 
officially taking what it refers to as a 
'Sharam kyuker"' (rest). The band per- 
formed its last gig Dec.1,2000, as part 
of aTV special celebrating the launch 
of the Japan Broadcasting Corp. 
(NHK)'s digital -satellite broadcast 
service. 

In announcing the band's rest, 
Sharam Q's management, company 
A Promotion, said it hoped the mem- 
bers will re-form Sharam Q "as soon 
as possible." 

As for veteran hard rockers the Yel- 
low Monkey, instead of kaisan the 
operative term is the rather clinical - 
sounding katsudo kyushi, which loose- 
ly translates as "temporary suspension 
of activities." However, one BMG Fun - 
house staffer admits that for all intents 
and purposes, the Yellow Monkey 
broke up some time ago. 

The label says it hopes the band's 
katsudo kyushi is indeed temporary. 
"We await their return in great anti- 
cipation," says a statement on the 
BMG Funhouse Web site. 

Meanwhile, it remains to be seen 
which of the recently disbanded 
groups will be the first to announce a 
reunion tour. The other question is 
whether it will be playing the Tokyo 
Dome or the hotel Christmas dinner - 
show circuit. 

Chill Still Hot. While in Europe to promote his new solo album, To Record Only 
Water for Ten Days (blamer Bros.), Red Hot Chili Peppers guitarist John Frus- 
ciante went to Vienna to collect a double -platinum award, which marks that 
more than 100,000 units of the bands Califomication set were sold in Austria. To 
date, the album has spent a record 75 weeks on the Austrian charts. Shown, 
from left, are WEA Austria promotion manager Tina Träger, Frusciante. and 
Warner Music Austria managing director Klaus Hoffman. 

newsline... 
THE PERFORMING RIGHT SOCIETY (PRS) Foundation, launched in March 
2000 as a charity by U.K. authors' body PRS, is to receive 1.5 million 

pounds ($2.2 million) for distribution during 2001, an 
increase of 50% from the 2000 level. The foundation's 

aims are "to encourage, promote, and sustain music 
creation and its performance [in] all genres and at all 
levels of activity." According to the PRS, in its first 
year the foundation distributed 999,604 pounds 

($1,442,512) to 223 projects. Funds come from the PRS 
non -license revenue pool and would otherwise be dis - 

t ributed to PRS members. During 2000, PRS collected more than 230 
million pounds ($332 million) in license income for its 35,000 members. 

TOM FERGUSON 

JOHN POSSMAN, director of Tokyo -based market -entry consultancy 
Kapabla, has joined the board of directors of Zomba Records Japan. 
Possman, previously executive producer of A&R at Toshiba -EMI and 
VP at EMI Music International in Tokyo, will advise Zomba as it seeks 
to expand its activities in Asia. It is unusual for Japanese labels to 
appoint board members from outside the company. Zomba Japan, set 
up last October, is one of only a very few labels to have entered the 
Japanese market without a local partner. Also joining the Zomba Japan 
board is Michael Smith, London -based head of business affairs at Zomba 
International Record Group. STEVE McCLURE 

THE BRITISH PHONOGRAPHIC INDUSTRY (BPI) is claiming to have made sig- 
nificant progress in its fight against Asian music piracy in the U.K. 
(Billboard, Aug. 19, 2000) following raids by BPI investigators and 
police on eight sites in Southall, West London, Feb. 15. Although the 
raids, which took place in the heart of London's Asian community from 
the Indian sub -continent, resulted in no arrests and saw the seizure of 
only 10,000 pounds' ($14,500) worth of illegal cassettes and CDs, inves- 
tigators are confident that a number of distributors have been identi- 
fied from evidence seized. Further action is now being considered. Pira- 
cy accounts for 40% of Asian music sales in the U.K., at an estimated 
annual cost of 4 million pounds ($5.8 million). TOM FERGUSON 

GERMAN MUSIC TV NETWORK Viva has stepped up its expansion into East- 
ern Europe with the purchase of Z+ Müsorkèszitö Rt, the leading 
music -TV broadcaster in Hungary. Z+ was previously 60% owned by 
the local affiliate of HBO and 40% by Turner Broadcasting System 
International. Financial details of the deal were not disclosed. Accord- 
ing to Viva CEO Dieter Gorny, Viva Z+ will produce local -language 
music and lifestyle programs. HBO will continue to provide Viva Z+ 
with technical services. The deal follows Viva's entry into the Polish 
market last year. WOLFGANG SPAHR 

UKRAINIAN MUSIC INDUSTRY and International Federation of the Phono- 
graphic Industry (IFPI) representatives, together with U.S. and 
Swedish diplomats, have urged the Ukrainian government to fulfill its 
commitment to tackle the country's 
pirate CD industry (BWboardBuiletln, 
June 6, 2000). Stefan Krawczyk, the 
IFPI's regional director of Eastern 
Europe, says the Ukraine government 
agreed last June to "take a series of 
steps to tackle CD piracy. Unfortunate- 
ly, we can see no progress toward this 
goal whatsoever." Ukraine is Europe's top producer of pirated prod- 
uct, according to the IFPI, with an estimated annual production capac- 
ity of 70 million CDs, compared with legitimate demand of less than 5 
million. LAR.S BRANDLE 

CATHERINE MOHLEMANN has been named managing director of Munich - 
based MTV Central Europe, effective May 1. Mühlemann is currently 
head of programming at Zurich, Switzerland -based cable television sta- 
tion TV3, the top private -TV channel in her native Switzerland. She 
succeeds Christiane zu Salm, who joins German broadcaster TM3 at 
the end of April (BillboardBullettn, Dec. 4, 2000). In her new post, 
Mühlemann will oversee TV channels MTV Central and VH-1 Ger- 
many and their affiliated Web sites. She will report to Brent Hansen, 
president/CEO of MTV Networks Europe. WOLFGANG SPAHR 

SONY MUSIC ENTERTAINMENT SWEDEN has paid Stockholm label group 
MNW an undisclosed fee for global rights to the catalog of local rock 
band Teddybears. The catalog contains three albums: last year's Rock 
'n Roll Highschool, I Can't Believe It's Teddybears (1996), and You Are 
Teddybears (1991). The act collected Swedish Grammis for best album, 
rock/pop group, producer, and video Feb. 19. GORDON MASSON 
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EDITED BY NIGEL WILLIAMSON 
CESARIA EVORA, the smoky -voiced, barefoot 
diva from the Cape Verde islands off the 
west coast of Africa, returns with anew 
album next month and a 2001 world tour 

EVORA 

that includes headlining dates from 
l'Olympia in Paris to the Hollywood Bowl. 
Evora, 60, had never left her island home 
until the mid -1980s and was then discov- 
ered singing in a bar in Lisbon, Portugal. 
Now signed to BMG France, her last 
album, Cafe Atlantico, sold 300,000 units in 
France and double that figure internation- 
ally, according to the label. The new album, 
Sao Vincente di Longe (Sao Vincente So 
Far Away), will be released globally April 
9-10. (Sao Vincente is her home.) The set 
was recorded in Paris, Havana, and Rio de 
Janeiro, Brazil. Evora sings in a Cape 
Verdean style known as morns, a languid, 
blues -tinged form, and guest contributions 
come from Caetano Veloso, Bonnie Raitt, 
and Cuba's Orquestra Aragon. "Cape 
Verde borders on Africa, Europe, Brazil, 
and the Caribbean, so it feels perfectly nat- 
ural to work with these musicians," she 
says. "But morns remains the heart of my 
music." NIGEL WILLIAMSON 

THE PHENOMENON that is the TV series Pop- 
stars began in New Zealand, but the con- 
cept has now been repeated in the U.K., 
Germany, and Australia (see other Pulse 
items). The U.S. version (Making the 
Band) is in full swing, and Canada is about 
to air its own version. In the course of the 
series, basically a documentary/drama 
about manufacturing a pop band, hundreds 
of hopefuls are eliminated until the "per- 
fect" five faces emerge. At this point they 
step out of the TV screen to become a real 
group and release a record. lraebliss, the 
band that emerged from the New Zealand 
series, enjoyed a No. '1 single. In the U.K. 
the series has attracted 10 million viewers, 
and the resultant band is called Hearsay. 
Its first single, "Pure and Simple," is to be 
released on Polydor with an album to fol- 
low, produced by top Norwegian hitmakers 
StarGate. Whether a group that the entire 
nation has watched being mechanically 
assembled has any durability remains to be 
seen. Polydor has signed them for just one 
single and album. NEVILLE KITSON 

POPSTARS, which is shown on RTL II in 
Germany, has given Polydor one of the 
fastest -selling singles in the label's history. 
"Daylight in Your Eyes," by girl group No 
Angels, was released Feb. 5, went straight 
to No.1, and has remained on top for three 
weeks, with 780,000 units sold. Polydor 
managing director Joerg Hellwig and Tom 
Bohne, head of Zeitgeist/Polydor Interna- 
tional, worked with RTL II to develop the 
project. `The record went gold within a few 
hours, proving that it is possible to break a 

national act of this magnitude if you line up 
the right people," Hellwig says. "The coop- 
eration between RTL II, Polydor, and Tre- 
sor Entertainment in Munich has given us 
the ideal media partnership." The five 
singers were chosen from more than 5,000 
entries. The group's full-length album is to 
be released Monday (5). WOLFGANG SPARE 

BARDOT, the five -piece girl group assembled 
as a result of the Australian version of Pop- 
stars, has become a major hit in Southeast 
Asia, where the show has been seen across 
Malaysia, Singapore, and Thailand. "A TV 
series is a powerful marketing tool. Popstars 
shot to No. 1 in the ratings, outdoing 
Friends and Ally McBeal," says Kathleen 
Tan, managing director of Warner Music 
Singapore. Bardot recently completed a 

three-week Southeast Asian promo tour. 
"We expected that no one would know who 
we are, but we were overwhelmed," says 
Sophine, one of those who survived the tele- 
vised auditions to make the final lineup. 
Alan Robertson, head of international at 
Warner Music Australia, which signed the 
group, says the Australian version of Pop- 
stars is now under negotiation to be broad- 
cast in the Philippines and Hong Kong. "We 
always felt Bardot was well -suited to the 
Southeast Asian market. The image, the 
songs, the radio -friendly production, and the 
high -quality videos are a complete package," 
he says. STEVEN PATRICK 

AS PREVIEWED IN PULSE (Feb. 17), Manic 
Street Preachers became the first major 
Western rock group to play in Cuba when 
they appeared Feb. 18 at Havana's 5,000 - 
capacity Karl Marx Theater. The band chose 
the Cuban capital to showcase its sixth 
Sony/Epic album, Know Your Enemy, to be 
released in May. In the audience were Pres- 
ident Fidel Castro and culture minister 
Abel Prieto. Entrance was five Cuban 
pesos (25 cents). Bassist Nicky Wire said, 
"This is a gesture of solidarity fora country 
that is struggling to maintain its indepen- 
dence. People ask if our concert in Cuba 
might irritate the U.S. and bring us prob- 
lems. Probably it will. We're counting on it." 
The biggest cheer came for the song "Baby 
Elian" from the new album; it refers to the 
Cuban boy Elfin Gonzalez, who was held in 
Miami by anti -Castro relatives and became 
the object of a political tug of war. Castro's 
presence at the concert can be attributed to 
the government's increasing focus on Cuban 
youth in the so-called "battle of ideas" that 
the Gonzalez case sparked, although West- 
ern rock music is still almost unknown to 
most young Cubans. HOWELL LLEWELINN 
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Maxee Goes To U.N. for Solo Launch 
BY PAUL SEXTON 
LONDON-Not every artist would 
volunteer to follow a career path that 
winds from Guyana, on the northeast 
coast of South America, to Los Ange- 
les and then to Wandsworth in south- 
west London. 

However, vocalist Maxee, formerly 
of platinum -selling R&B girl group 
Brownstone, has changed her status 
from naturalized American to unoffi- 
cial Brit after signing a solo deal with 
Mercury that has promising potential. 

It was the Universal Music Group 
label, fronted by U.K managing direc- 
tor Howard Berman, that in 1999 took 
the global lead in releasing Shelby 
Lynne's I Am Shelby Lynne album 
ahead of any other territory-even 
her native U.S., where Lynne was 
signed. The British release started 
that record on a path of media acclaim 
and word-of-mouth buzz that culmi- 
nated Feb. 21 when Lynne won the 
Grammy for best new artist. 

On this occasion, Mercury U.K. 
signed Maxee for the world shortly 
after Berman heard her demos in the 
summer of 1999. The artist's A&R is 
being handled in the U.K., and her 
album has an English producer, 011ie 
Twist. Following the Feb. 26 release 
of the first single, the R&B-flavored 
"When I Look Into Your Eyes," a 
more melodic, acoustic follow-up, 
'This Is Where I Wanna Be," is due in 
mid -May, followed by the as -yet unti- 
tled album at the end of that month. 

Over My Shoulder. HMV Media 
Group COO Brian McLaughlin looks 
overshadowed for once in his long 
career with the U.K.-based retailer- 
but It's by his own image, duplicated 
on hundreds of balloons decorating 
London club Axis. McLaughlin ad- 
dressed the audience at a recent 
reception in his honor organized by 
the board of HMV Europe. Leading 
record company executives joined 
HMV staffers in paying tribute to the 
company veteran, who moved up 

from his role as HMV Europe manag- 
ing director Jan. 1. 

Brownstone, which was signed to 
Michael Jackson's MJJ label via Epic, 
is fondly remembered by R&B fans in 
the U.K., where the group reached No. 
8 i 1995 with its signature hit, "If You 
Love Me"; scored four other top 30 
entries; and also charted in the top 20 
in 1995 with From the Bottom Up. 

Berman says, "The reason why 
Maxee moved to the U.K., rather 

than sign one of the 
many deals she 
was offered in the 
states, was that she 
didn't want to 
make a specifically 
urban/R&B album. 
The first thing that 
struck me about 
the demos was her 

sheer diversity. At times, the album 
is closer to Carole King's Tapestry 
than anything coming out of an Amer- 
ican R&B environment." 

"A lot of American artists come 
here [to Britain] because of the 
loyalty of fans," Maxee says, cit- 
ing the enthusiastic early U.K. 
response to such singers as Macy 
Gray and Jill Scott. "There's so 
much versatility when it comes to 
your artists here. They have a lot 
of cool ideas. When I found my 
sound, I went to record compa- 
nies [in the U.S.], and they were 
interested, but they were always, 
'Brownstone, Brownstone.' 

"I've always felt very strongly in 

MAXEE 

regards to my creative control- 
doesn't matter where I was signed," 
she adds, noting that her musical 
tastes embrace not only R&B but 
such rock acts as U2 and the Goo Goo 
Dolls and pop artists such as Robbie 
Williams. 

"Artists are very afraid of being 
unique, especially [in the U.S.), to 
[the point] where you turn on aracio 
station and you're hearing the same 
type of music all along," Maxee says. 
"Or you look at videos, and it's the 
same concept always. It was always 
important for me to do what's good 
forme." 

Berman says that "When I Look 
Into Your Eyes," which featured 
remixes by Darkchild and MJ Cole, 
has helped to introduce Maxee. 
"Because of her Brownstone her- 
itage, particularly with the media 
and specialist consumers, we decid- 
ed to go with an R&B direction and 
use that as a point of entry. That was 
the most appropriate calling card, 
and it's been doing what we wanted 
it to do at specialist retail and 
media," he reports. 

Maxee also played a well -received 
media showcase Jan. 30 at London's 
Eve Club. 

Greater expectation will surround 
the second single. "If we'd heard no 
more than 'This Is Where I Wanna 
Be; we would still have signed her," 
says Berman. "Everything else was 
icing on the cake." 

ROM Bows In Germany 
Management Co. Expands Ahead Of Schedule 
BY LARS BRANDLE 
LONDON-Richard Ogden Man- 
agement (ROM), the London - 
based European artist manage- 
ment firm launched six months 
ago by former Paul McCartney 
manager Richard Ogden, is ex- 
panding into Germany ahead of 
schedule. 

Significant for Berlin - 
based concert promotion 
group Deutsche Enter- 
tainment AG (DEAG), 
which owns 45% of Og- 
den's venture (Billboard, 
Aug. 26, 2000), the new 
operation creates a man- 
agement presence in the 
German contemporary music 
field. 

"It was always part of our 
charter with [DEAG] that we 
would move quite quickly to find 
someone and open an office [in 
Germany]," says Ogden. "From 
DEAG's point of view, the in- 
vestment they have made has 
been a very worthwhile one. 
We're up and running quicker, 
[and we're] viable quicker. We've 
got artists quicker. It's all hap- 
pening quicker then [DEAG] 
planned." 

He continues, "The original 
business plan was that at the end 

OGDEN 

of the first year we might have 
signed a couple of viable clients." 
In fact, he says, ROM's roster 
already includes violinist Vanes- 
sa-Mae-for whom U.K.-based 
DEAG subsidiary Marshall Arts 
is planning a world tour- 
Finnish hip -hop act Bomfunk 

MC's, and English sing- 
er/songwriter Nerina 
Pallot. ROM also acts as 
European marketing 
consultant to Ricky Mar- 
tin and Elvis Crespo. 

Richard Ogden Man- 
agement Germany is 
based in DEAG's offices 
on Berlin's Kurfürsten- 

damm. The new operation is 
headed by GM Clemens Fa- 
chinger, former A&R executive 
with Mercury Records in Ger- 
many, whom Ogden describes as 
"a music guy," with almost 20 
years' experience in the industry. 

Fachinger's remit includes 
building a roster of German - 
based clients with international 
potential. "We're expecting him 
to get into the market, look 
around, see what's happening, 
and find a couple of clients," 
Ogden says. "Once he's done 
that, we'll think about expand- 
ing. It's a long, slow process." 

CRIA ANXIOUS OVER INCREASED PIRACY 
(Continued from page 58) 

tive,"says Robertson. "We're lucky if 
we get a $10,000 Canadian ($6,530] 
fine on conviction." 

Robertson points out that only a 
$15,000 Canadian ($9,800) fine was 
handed down for Canada's previous 
largest bust, in 1999. Then, the 
RCMP seized 28,000 bootlegged 
CDs in Montreal with an estimated 
street value of $1.25 million Canadi- 
an ($816,000) (Billboard, May 22, 
1999). The CDs allegedly contained 
unauthorized recordings by such 
acts as the Rolling Stones, Pearl 
Jam, and Neil Young that were 
imported from Europe and Asia. 

"Bootlegging [of live performanc- 
es] continues to be aproblem, but the 
Montreal case cooled things off a lot, 
as have changes in government leg- 
islation," says Robertson. 

Until 1996, when the federal gov- 
ernment's World Made Organization 
Agreement Implement Act took 
effect, the CRIA was powerless to 
take direct action against bootlegged 
product being sold in Canada, hpanse 
such unauthorized recordings were 
not copies of record -company mas- 
ters. Without anti -bootlegging sta- 
tutes in place, and with Canada not 
being a signatory to the 1971 Rome 
Convention, which protects perform- 
ers' rights, bootleg product sold in 
Canada could be blocked only if the 
imported product lacked a Canadian 
mechanical right license, resulting in 
copyright infringement. 

Canadian Musical Reproduction 

Rights Agency Ltd. (CMRRA) pres- 
ident David Basskin suggests that 
counterfeiting remains a limited prob- 
lem to Canadian music rights holders. 
"What's the [counterfeiters'] margin 
at $5?" he asks. "For the same price of 
stamping out an illegal music disc, 
they can stamp out a copy of Microsoft 
Office and sell it for $100." 

However, CRIA chairman Garry 
Newman, also president of Warner 
Music Canada, heatedly disagrees. 
"Counterfeiting of our product is 
increasing," he insists. 'This recent 
seizure tells you that. 

"We discuss [counterfeiting] on a 
regular basis here," Newman contin- 
ues. "My field staff go into a small 
store and often see counterfeits. This 
bust was [allegedly] beyond one little 
store-this guy was supplying who 
knows who. This is a situation we 
have to keep paying attention to." 

While counterfeited product may not 
be in the bins of major retail accounts 
in Canada, according to CRIA, there's 
plenty of such product in the country's 
ethnic marketplaces. "Our office has 
been dealing with [the counterfeiting 
of] Cantonese and Mandarin pop music 
since 1995," says Ken Thompson, 
VP/general counsel of CRIA. 'There's 
also an Indian music counterfeiting 
problem here, as well as growing [coun- 
terfeiting of] Latin music." 

"Counterfeiting is ongoing in Cana- 
da, particularly with product origi- 
nating from China," says Robertson. 
"Our anti -piracy office has about 60 

investigation files open; four cases 
have gone to court in the past year. In 
this new seizure, there was a mixture 
of product imported from China and 
product they were [allegedly] manu- 
facturing themselves." Robertson 
says the seized product was mostly 
Asian music. 

With an estimated 1 million Cana- 
dians of at least partial Chinese extrac- 
tion, legitimate sales of Asian music 
here have grown, Robertson says, but 
so has the pirating of such product. "As 
the Chinese population in Canada 
expands, we are getting more coun- 
terfeit product from China," he says. 

Under Canadian copyright law, 
rightful copyright owners must prove 
they own the original tack in dispute, 
and proving infringement in the 
courts is a time-consuming process. It 
starts with registering copyright 
ownership in Canada and testing the 
purchased product against the mas- 
ter or copy of the original recording. 
Most alleged pirated product is sent 
out of the country to the source of the 
master or to an office of the Interna- 
tional Federation of the Phonograph- 
ic Industry (IFPI). 

"It is very complex and time-con- 
suming to deal with Asian counter- 
feits, because much of the product is 
not in our database," says Robertson. 
"We have to go backtothe IFPI office 
in Hong Kong or Beijing for copyright 
verifications, even though most of the 
product is licensed by major labels." 

In attempting to tackle pirate 

Asian product in retail stores serviced 
by Chinese -Canadian wholesalers 
importing from Hong Kong or by 
Asian -based distributors directly, the 
labels face not only cultural and lan- 
guage barriers but issues of pricing 
and timing of product. 

Chinese -Canadians learn about 
new Cantonese pop or Mandarin 
releases quickly-through some 30- 
40 music and TV magazine titles that 
are airfreighted monthly to Canada 
from Hong Kong, Chinese music pro- 
grams on local TV, and numerous Chi- 
nese -Canadian publications. 

Thompson says, "While the record 
companies themselves here could be 
importing this product or manufactur- 
ing it here, it's impossible for them to 
compete against [retailers selling] three 
albums for $20 Canadian [$131" 

Nevertheless, Newman believes 
there is great potential for selling 
Chinese music within the sizable Chi- 
nese communities of Montreal, Cal- 
gary, Vancouver, and Toronto, al- 
though he acknowledges it is a 
difficult market to penetrate. 

"[Chinese retailers] beat us out on 
street dates," he says. "By the time 
we get parts from our affiliates in 
Asia, they already have finished 
goods, or [the albums] have been 
pirated. We will sell 10,000-15,000 
copies on Asian artists which sell mil- 
lions there. One thing I will probably 
do this year is release a compilation 
in Cantonese or Mandarin and see if 
we can get into that market." 
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Music Artists Hit Toy Market 
Toy Fair Product Features Current Teen -Pop, Daditional Acts 
BY STEVE TRAIMAN 
NEW YORK-Not only is teen pop 
playing an increasingly bigger role 
in the music marketplace, but the 
top names in the genre are making 
a big splash in the toy market as 
well. 

New toys from the likes of 'N 
Sync, Backstreet Boys, Britney 
Spears, and Christina Aguilera led 
a wide mix of new music -related 
toys previewed at the recent Amer- 
ican International Toy Fair held 
here. 

But teen -pop acts aren't the only 
artists making additional royalties 
off a diverse array of music -related 
toys, games, and electronics. Tradi- 
tional rock and vintage pop acts, 
running the gamut from Metallica 
and the Grateful Dead to Elvis 
Presley and Marie Osmond, are also 
profiting from toy -licensing deals 
with creative licensed products. 

The toy industry had a flat year 
in 2000, with about $16.4 billion in 
manufacturers' shipments reported 
by the Toy Manufacturers Assn. 
(TMA), the sponsor of the Toy Fain 
While there are no breakout figures 
available for music -related toys and 
games, both exposure for and sales 
of pop -music -licensed products are 
definitely up. 

'N Sync, whose No Strings At- 
tached was the top -selling album of 
2000, took the title for sheer num- 
ber of new licensed products. 

"Music celebrities, especially pop 
stars, have created quite a craze in 
girls' lives," says Jamie Cygielman, 
Barbie VP at Mattel. Mattel, for its 
part, is cashing in on the craze with 
its 'N Sync #1 Fan Barbie, as well 
as with 'N Sync Uno, a collectible 
version of its card game Uno that 
includes an exclusive CD -single 
remixed track. 

In some places, the boy band is 
even providing personal input into 
product selection and features. 
Play -by -Play, another toy maker, 
is rolling out an entire line of 'N 
Sync signature electronics due in 
early summer in time for the con- 
cert season, says president/CEO 
Rick Neitz. "The boys asked for a 
low-cost camera and binoculars for 
concerts," he reports, "along with 
some sophisticated electronics." 

Also included in the line are 'N 
Sync versions of Play -by -Play's 
karaoke player, portable stereo CD 
boombox, "try me" professional 
keyboard, an AM/FM clock/CD 
radio, an AM/FM cassette person- 
al stereo, and a portable CD player. 

At Patch Products, "the group 
signed off on all the exclusive, fun, 
and juicy facts in our 'N Sync Back- 
stage Pass board game," marketing 

VP Tim Walsh says. The summer 
in-store launch will be backed by 
radio concert ticket giveaways. 
There's also the 'N Sync Game of 
Beads, the 'N Sync Sackers game, 
and the 'N Sync Sticker Fanatic 
game. 

Liquid Blue rep Sheri Tarpey previews 
four incense packs with Gatos San- 
tana -designed artwork, a Grateful Dead 
vintage T-shirt, and new Bean Bear col- 
lectibles. (Photo: Steve Traiman) 

The company also has 98' Play for 
Keeps, where fans must answer 
questions about the band and its 
music to earn "degrees." For Back- 
street Boys Around the World, 
players must match song titles with 
lyrics and answer other queries to 
be the first to circle the globe and 
win. 

Elsewhere, 'N Sync is featured 
along with Britney Spears and 
Christina Aguilera on Trendmas- 

Rich Neitz, president/CEO of Play -by - 
Play, demos the 'N Sync consumer - 
electronics line. (Photo: Steve Traiman) 

tens' new C -Watch Rocks watch- 
es, each offering up to 72 seconds 
of two or three of the artists' top 
singles, accompanied by music - 
video -style digitized animation 
on the watch's face. 

"Products like this are a bonus 
for music and video retailers," says 
Theresa Maupin, senior VP of prod- 
uct management. The watch line hit 
stores for last holiday season and is 
available at Musicland and Block- 
buster, in addition to mass mer- 
chandisers and other outlets. 

TMA chairman Peter Feeley 
notes that the band's appeal is even 
crossing over into the overlooked 
marionette and puppet sub -catego- 
ry of toys. The band, whose album 
cover and "Bye Bye Bye" video 
both featured a marionette theme, 
had a hit for puppet maker Living 
Toyz. 

NOT ONLY TEEN POP 

Meanwhile, some rock and older 
pop acts are also enjoying popular- 
ity with toy makers. Leading the 
way is Spawn creator Todd McFar- 
lane with rock star collectible 
sculpted figures. This year he pre- 
viewed a "boxed set" of Metallica, 
the Grateful Dead's Jerry Garcia, 
Kid Rock, and the Doors' Jim Mor- 
rison. Previous figures have includ- 
ed Kiss, Ozzy Osbourne, and Janis 
Joplin. 

"The Metallica guys loved their 
figures and gave us their own ideas 
for dress and appearance, much like 
Kiss did with their makeup for our 
first figures," McFarlane notes. 
"The rock figures have been suc- 
cessful additions to tour merchan- 
dise collections." 

Liquid Blue has found great suc- 
cess with its licensed line of Grate- 
ful Dead T-shirts, Head Wear caps, 
and Bean Bear collectibles, repre- 
sentative Sheri Tarpey says. "A 
licensed Jerry Garcia doll from 
Gund is one of our hottest sellers at 
$35," she notes. 

Previewed was a new line of 
Grateful Dead products: a vintage 
T-shirt line, 19 models of Head 
Wear caps, a series of Bean Bear 
collectibles, and collectible coins 
named after the group's songs, such 
as "Bertha." 

Also on display from Liquid Blue 
was a line of four Carlos Santana 
incense pack scents, with artwork 
designed by the guitarist. L.L. 
Knickerbocker featured the 10th 
anniversary collection of Marie Os- 
mond's Fine Collectible Dolls, all 
sculpted by the singer. 

From Mattel, there's a series of 
five Matchbox Collectibles' Elvis 

(Continued on next page) 

Spawn creator Todd McFarlane, left, shows off his newest sculpted rock star 
collectible figures, Metallica and Jerry Garcia. At right, Michelle Denniston of 
Jakks Pacific shows off pop/rock action figures for the upcoming feature film 
Josie and the Pussycats. (Photo: Steve Traiman) 

Pa.'s MVD Dedicates Itself 
To All Things Music Video 

BY MATTHEW S. ROBINSON 
NEW YORK-Though music video 
may seem like a stepchild of the 
music industry, as it is not fully in the 
realm of the music or the video indus- 
try, Tom Seaman, founder of Music 
Video Distributors Inc. (MVD)-an 
Oaks, Pa. -based wholesaler with 
about $20 million in revenue last 
year-saw the potential for a new 
market niche. 

"From the very beginning of home 
video, he thought that getting an 
album is nice, but to have an album 
with video would be much better," 
explains VP Ed Seaman, Tom's son. 

So in 1986, with that premise in 
mind, Seaman-an industry veteran 
with more than 25 years' experience 
at Sam Goody, Musicland, and Jem 
Records --and his family went about 
building a hybrid of a distributor, one - 
stop, and label for music videos, with 
the company handling both exclusive 
product and pass-throughs, which 
allows them to work both with the 
majors and the indies. Today, MVD 
is the g -to source for many music 
video titles that range from concert 
films to compilations. MVD has more 
than 50 exclusive agreements with 
more than 30 different content own- 
ers on a title -by -title basis. It also 
handles shipping and billing for Ger- 
many's Studio Distribution (former- 
ly K-7). MVD currently distributes 
to more than 5,000 retailers. 

"When I came on in 1989, we were 
already doing so much in video that 
customers could basically say, 'If I 
want it, these guys will have it,' " Ed 
Seaman says. "That also allowed us to 
establish solid relationships with our 
vendors and even to arrange exclu- 
sive distribution agreements, which 
strengthened our retail position." 

Combining its industry expertise 
with its strength in creating and 
maintaining relationships, MVD has 
formed alliances that allow it to cre- 
ate its own DVD product. Last year, 
MVD produced and released a spe- 
cial DVD of the band Sublime called 

Stories, Thies, Lies & Exaggeration 
with the band's former label, Skunk 
Records. "We put it out and pay them 
royalties," Seaman says. 

Another successful venture was 
MVD's release of Master P's video 
I'm 'Bout It. "Master P had done 
huge street -level marketing," Sea- 
man recalls, 'but there was nothing 
lined up for video distribution. 
Because all we did was video and 
because our focus was so strong, we 
got areputation as the company that 
cared about video and that would 
give it the proper attention." 

In addition to its own product, 
MVD carries, or has access to, near- 
ly every available music video. The 
company recently installed an elec- 
tronic inventory control system and 
keeps only about 10,000 items in 
stock in its 20,000 -square -foot ware- 
house at any given time. Seaman 
says, however, that MVD has 
access to more than 30,000 SKUs. 
Also, MVD has recently established 
a business -to -business section on its 
Web site (musicvideodsitributors 
.com) that allows customers to place 
and fulfill orders directly. 

According to Seaman, sales have 
been rising for both VHS and DVD 
over the past five years. He adds, 
however, that "the impression is that 
music video sells as a viable format 
on DVD." As a result, DVD gets 
more attention, both from producers 
and distributors. Among MV1Ystop- 
sellers are the DVD editions of the 
reggae classic Rockers and the new 
electronica documentary Better Liv- 
ing Through Circuitry. 'We also did 
GG Allin's Hated," Seaman recalls. 
"It's a really cool title that we're 
proud o£" 

MVD also sells licensed T-shirts. 
Although this concession was initiat- 
ed to help independent retailers bulk 
up their orders, most of the orders 
currently come through CDnow. 

Going forward, MVD is planning 
to release 12 new DVDs by May and 
has 25-30 slated for 2001 overall 
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Presley Dioramas, each featuring a 
one/sixty-fourth-scale vehicle from 
the Presley Automotive Museum. 

Elvis Presley Enterprises has 
more than 150 active licenses 
worldwide. Worldwide licensing 
director Carol Butler says that at 
last year's Licensing 2000 show, 
"our agents [worked] very hard to 
fend the right partners" (Billboard, 
July 1, 2000). Other new Elvis mer- 
chandise includes an electronic gui- 
tar replica from Herbko Interna- 
tional, beanbag bears from 
Applause, and electronic handheld 
games from Radica Games. 

NEW TECHNOLOGY TOYS 

Music -related electronics is a 
rapidly expanding category. "Kids 
have been developing their own 
music styles for decades," says 
Hasbro executive VP George 
Volanakis. He notes that sub- 
sidiary Tiger Electronics has 
come up with products like the 
HitClips micro -music system, 
which combines toys and music, 
two things that kids love. "Agili- 
ty is the name of the game," he 
emphasizes. "This agility allows 
manufacturers to identify new 

trends, like the impact of pop 
music acts, earlier and develop 
products quickly." 

Tiger launched HitClips last 
year, with 60 -second microchip 
songs featuring Britney Spears, 
'N Sync, Faith Hill, and Sugar 
Ray. Added this year, along with 
Destiny's Child, are Backstreet 
Boys, Dream, and Pink, as well as 
an FM cartridge, Groove Machine 
karaoke mike unit, telephone, and 
watch. 

"Tweens and teens want to do 
their own thing in the 'studio,'-" 
says Oregon Scientific's Steve 
Jackson, executive VP of sales 
and marketing. 

Oregon Scientific previewed a 
professional Way DJ mixing console 
that links to a PC and can also con- 
nect with external CD and MP3 
players or any other audio input to 
import music samples and sound 
effects. With a small eight -octave, 
piano -style keyboard and a headset 
with integrated mike, it offers music 
composition, audio sampling, radio 
production, and MIDI technology. It 
will debut in August, backed by a 
$500,000 ad -and -promotion cam- 
paign. 

newsilne... 
BLOCKBUSTER has entered into an agreement with Universal Pictures 
to make the studio's films available for digital streaming via the 
Blockbuster Entertainment On -Demand service. The arrangement 
with Universal coincides with a new revenue -sharing agreement 
between the two companies that applies to new films available for 
rent at Blockbuster. Last year, Blockbuster announced an agreement 
with Enron Broadband Services to deliver a video -on -demand serv- 
ice. The service is currently being tested in Portland, Ore.; Seattle; 
and American Fork, Utah. 

In other Blockbuster news, the video -rental giant has formed a 
strategic alliance with RadioShack to introduce a RadioShack store - 
within -a -store concept in Blockbuster locations in an effort to become 
a "full -service home entertainment destination." The mini- 
stores/kiosks, to be operated by RadioShack employees, will offer dig- 
ital entertainment products, including home electronics, telephony 
services, and high-speed Internet access. RadioShack will pay a licens- 
ing fee to Blockbuster for each location, and the two companies will 
share the cash flow from the operation. The companies will test the 
concept in 130 selected Blockbuster stores in four markets -Las 
Vegas; Norfolk, Va.; Austin, Texas; and Tulsa, Okla. -starting this 
summer. National rollout is expected in 2002. 

ARTISTDIRECT, an online music site and E -commerce destination, has 
offered to buy back 2 million shares, or approximately 5.3% of its out- 
standing common stock, at between $1.25 and $1.50 per share. The 
offer is set to expire March 23 and is separate from another previ- 
ously announced plan to repurchase certain options and shares issued 
prior to the company's March 2000 initial public offering. The compa- 
ny currently has approximately 37.8 million shares of common stock 
outstanding. The stock, which has lost more than 90% of its value in 
the last year, closed Feb. 26 at 81 cents. 

CODEMASTERS, a U.K. videogame publisher, is releasing MTV Music 
Generator 2 for Sony PlayStation2 in mid -May. The game, which car- 
ries a suggested retail price of $39.99, will feature MTV DJ Funkmas- 
ter Flex, along with Nelly and Jadakiss. Players can create original 
soundtracks using prerecorded riffs and samples from eight different 
musical styles, with selections including rock, garage, trance, house, 
and R&B. The game also allows users to record samples direct from 
their favorite artists' audio CDs, samples from voice, or create 3D 
videos to accompany their tunes. 

A DIVERSE SHOW 

Other music -related highlights 
from the trade show go across the 
board, ranging from new board 
games to distributors of classical 
music CDs and videos aimed at chil- 
dren. 

Also of note at Thy Fair. 
Music stars appeared at the show 

again this year, with pop and coun- 
try/rock sharing the spotlight. Des- 
tiny's Child, the newest contributor 
to Tiger's HitClips, performed for a 
packed house at parent Hasbro Toys 
showroom. Meanwhile, MCA 
Nashville's Reba McEntire, national 
spokeswoman for the First Book 
charity for disadvantaged kids, 
accepted a donation check from 
Lyrick Studios' Barney the Purple 
Dinosaur at a pre -Toy Fair FAO 
Schwarz event. 

Jakks Pacific is master toy 
licensee for Universal's Josie & the 
Pussycats. The feature film, based 
on the Archie comic book series, is 
due April 6 and stars Rachel Leigh 
Cook, Tara Reid, and Rosario Daw- 
son. Marketing manager Michelle 
Denniston showed off the pop/rock 
action figures, noting that the Uni- 
versal Music soundtrack is produced 
by Kenny "Babyface" Edmonds. 
"Our dolls are in the movie and end 
up at a retail store," she says. 

As part of the promotion effort 
behind the dolls, the company is 
running a sweepstakes with Seven- 
teen magazine (with autographed 
dolls as the grand prize) and a tie-in 
with Revlon's Streetwear makeup 
line. 

EXECUTIVE 
TURNTABLE 

DISTRIBUTION. Chordant Distribu- 
tion promotes Rich Peluso to co- 
president; Matthew Ladisa to sen- 
ior VP, distribution operations; and 
George Lindholm to manager of 
national accounts in Nashville. 
They were, respectively, VP of 
sales, VP of distribution operations, 

and sales and mar 
keting representa- 
tive for the Mid- 
west 

Chordant Dis- 
tribution also 
names Rod Huff 
co -president in 

SINGLETARY Nashville; Steve 
Blair sales and 

marketing representative for the 
south district in Gastonia, S.C.; 
and Jon Rees salesandmarket- 
ing representative for the Chicago 
area in Chicago. They were, re- 
spectively, senior VP of operations 
and human resources for EMI 
Christian, drummer for Age of 
Faith, and manager and music 
buyer for New Life Bookstore. 

MUSIC VIDEO. Davett Singletary is 
named VP, project development 
and marketing, for Geneva Films in 
Los Angeles. She was VP, artist 
development and marketing, for 
LaFace Records. 

Top Music Videos- 

liffill E ;p 

w I- u1c5 TITLE, Label Principal u7 

$ Distributing Label, Catalog Number Performers v,-> - NO. 1 

1 NEW TIMELESSLIVE IN CONCERT 
Barbra St'''' 

rvtd ainent 54020 Con mn. Must yeno Sony M,rsic Enterm 
19'95/ 

29.97 

2 4 10 
THE UP IN SMOKE TOUR A, 

Various Anises 
We Vision Red Distribution 30001 

19'957 

23.97 

MAKING THE TOUR 19.95/ 
3 1 3 

Jiv,V2omba Video (WO Video 41726 
N 

Sync 
24.97 

4 NEW BATTLE OF MEXICO CITY 
Rage Against Tice Machine 

Epic Musk video Sony Music Entertainment 50213 
14957 

1997 

5 5 11 
BRITNEY IN HAWAII: LIVE & MORE 
JhaRomha Video BALG Veen a 1704 

Blltney Specs 
19.95/ 

24.97 

6 6 Il SALIVAL 
Tool 

Tool Dis»ctionaVvelwno BAIL Vie. 31159 
21.9& 
2933 

LIVE AT MADISON SQUARE GARDEN A' .N 19.951 
% 

i 
18 Pubeoonwa video BMG Video 41739 Sy. 

2437 

WHAT A TIME! Bill & Gloria Gaither And 
8 2 2 

Spring House Video Chordant Dig. Group 14424 Their Homecoming Friends 
29%Y0 

9 3 2 
IDO BELIEVE 

Gaither Vocal Band 
Sprung House Video C.rdant Dist. Group 44426 73951.415 

10 RE-ENTRY 
LIVE CONCERT HOME VIDEO 
[pk Music video Sony Musk SE' Entertainment 50114 

11.95/ 

29.97 

11 9 258 
HELL FREEZES OVER' 
Geffen Home Video Universal Musk & Video Ow. 39548 

21.951 

21.99 

12 12 10 
E. 

Intersmpe Video universal Musk & video Dist. 60819 
&ninon 

19.951 

21.97 

13 7 2 JIMI HENDRIX EXPERIENCE Jfmi Hendrix 
MCA Music Video Universal studios Hence video 53194 

11.95+ 

19.97 

14 11 23 
BALLER BLOCKIN' 

Cash Maley Millionaires 
Caen Morey Universal Music &Video Dist. 53834 

19'95/ 

21.97 

15 NEW ALL THE WAY... A DECADE OF SONG 
Celina Dim 

Epic Music Video Sony Musk Entertainment 50229 
19.957 

29.97 

16 10 6 
THE COMPLETE VIDEO ANTHOLOGY 1978.2000 

Bruce Sp gsteeo Cow.. Music Video Sorry Music Entertainment 09010 
11.951 

29.97 

17 13 24 SUPERNATURAL LIVE A' 
Santana 

Arista Records Inc. BMG Video 15750 
19.954 

21.97 

18 15 27 
AARON'S PARTY (COME GET IT)- THE VIDEO 

Aaron Carter 
Jive/Zombavideo BMG video 41721 

995/ 
1137 

19 14 3 
ONE LAST TIME LIVE IN CONCERT 

Tina turner 
Eagle Vision Red Distribution 300059 

119'95/ 

23.97 

20 16 10 
CRUSH TOUR LIVE 

Bon love 
Island Video Universal Musk & Video Din. 53331 

19.%1 

24.97 

21 17 67 
LISTENER SUPPORTED 

Dave Matthews Band 
BMG Video 65005 

19.95/ 

24.97 

YOU'RE THE ONE IN CONCERT 1995/ 
22 20 2 

Warnet Realise Video 38529 
Paul Simon 

24.97 

23 19 66 E0k0a Entertainment 40210 Metallied 
34.971 

24 31 7 
LIVE IN LONDON & MORE... 

Donnie McClu k n 
Very Video 43150 

loom 

25 26 14 
LIVE: INSIDE JOB 

Don Henley 
Image Entertainment 92 

19.9 

2499 

26 21 257 LIVE FROM AUSTIN, TEXAS Stevie Ray Vaughan And 
Erik Mtisic Video Sony Music Entertainment 50130 Double Doable 

11.95/ 

2197 

27 RE-ENTRY 
LIFE PROMISE PRIDE LOVE 

Sade 
Epic Music Video Sony Musk Entertainment 49172 

14.95/ 

29.97 

28 30 14 
VIDEO ANTHOLOGY 

Basstee Boys 
Video 92423 691 NICapita 

29 21 181 
THE DANCE 

Fleetwood Mac 
warner Reprise video 38486 

19.95/ 

24.97 

30 23 4 
DIRTY SOUTH -RAW & UNCUT 

VMiOus Artists 
Sligsade Vence 73211 16.9544S 

31 24 3 
WOAGOSPa00i:TIE11/8530TIY605PELHMS1S4NDS98S various Artists 
Verity video EMU Video 43163 

19.957 

19.97 

32 22 66 
TIME OUT WITH BRITNEY SPE ARSA' Britney Spears 
liveaornba Video 41651 

19'95/ 

24.97 

33 28 3 
STILL SMOKIN' 

L1Nress Hill 
Columbia Music Wan Sony Music Entertainment 50219 

1495/ 

2197 

34 37 

N 
HISTORY ON FILM: VOWME II 
Epic Music Video So. Musk Entertainment 50138 

Mkttael Jackson 
14.95/ 

24.97 

35 38 100 
ONE NIGHT ONLY: LIVE 

Bee 
Gees 

Eagle Rock Entertainment Image Entertainment 5470 
19.991 

21.99 

36 32 IS 
FEELIN' SO GOOD Jetufer Lopez 

m Epic Hoe Video Sony Music Entertainment 50211 
19.95/ 

21.97 

BRAND NEW DAY -LIVE FROM THE U.N. 19.95' 
37 25 22 

ABA4 Video universal Music & Video Ow. 53283 sting 
24.97 

39 29 112 
CUNNING STUNTSA' 

Metallimo 
Dears Entertainment 40202 

19.95i 

34.97 

39 RE -ENTRI 
TWO AGAINST NATURE 

Steely Dan 
Image Entertainment 9583 

19'98/ 

24,99 

40 34 
89 

HOMECOMING -LIVE IN ORLANDO 
JNeRom. video 41675 

Backstreet Boys 
1935/ 
19.97 

0 RIRA gold cert. for sales of 25.000 units for video singles; RIAA gold cert. fa sales of 50,000 units 
or SF or IS videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum 

cert. for sales of 100,000 units for SF or LF videos; 0 RIRA gold cert. for 25,000 units for SF or LF 
videos certified pria to April 1. 1991; RIAA platinum cert. for 50,000 units for SF or LF videos certi- 
fied pria to April 1, 1991.0 2001. Billboard/BPI Communications. 
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Platinum Takes Its Latest Reorganization Plan 

To Bankruptcy Court; Pop Goes Supers' Debut 
PLATINUM REGROUPS: Plat- 
inum Entertainment, which filed 
for Chapter 11 bankruptcy pro- 
tection last July (Billboard, Aug. 
5, 2000), has again changed its 
plans. 

You may recall that before Plat- 
inum filed for protection, the now - 
resigned board of the troubled com- 
pany-which ultimately listed $52.1 
million in liabilities and $15.7 million 
in assets in its filing-had authorized 
the transfer of Platinum's assets to 
its lender, First Source Financial, 
which was owed $34 million. But the 
company reversed itself and decid- 
ed to file for bankruptcy protection. 

Shortly thereafter, Content Part- 
ners, a Marina Del Rey, Calif. -based 
corporate advisory, reorganization, 
and sales company, put Platinum's 
assets, including 113,000 masters 
and an inventory of 8 million CDs, 
on the block. The firm claimed a liq- 
uidation value of $63.4 million, an 
amount in excess of Platinum's list- 
ed debts. 

However, on Feb. 22, things 
changed course again, as the com- 
pany announced it had filed a reor- 
ganization plan with U.S. Bank- 
ruptcy Court in Chicago, thereby 
putting the asset -liquidation plan 
aside. 

Martin Tudor, CEO of Content 
Partners, explains, "We managed 
to convince the lender that every- 
body can do better by putting the 
company back together rather 
than selling it." 

Tudor says the plan to move for- 
ward includes the selection of a new 
Platinum board. The company is 
now being overseen by COO 
Michael Olsen, a former executive 
at Intersound, the distribution and 
label concern that was purchased by 
Platinum several years ago. 

According to Tudor, Platinum has 
closed its former home office in 
Downers Grove, Ill., and will now be 
housed in the one-time offices of its 
now -shuttered distribution arm, 
PED, in Alpharetta, Ga., near 
Atlanta. Tudor promises further 
details about Platinum's reorganiza- 
tion plan in the months ahead. 

VERY TRICKY: The album has hit 
the streets already, but we thought 
it worth mentioning that our 
beloved Cheap Trick has a new 
25th -anniversary live album, Silver, 
out via New York's Proper Sales & 
Distribution. The set, which dropped 
Feb. 27, was recorded at the band's 
25th -anniversary homecoming con- 
cert at Davis Park in its hometown 
of Rockford, Ill. Billy Corgan, 
Slash, Art Alexakis, and the 
group's mid -'80s bassist Jon Brant 
join the Tricksters on this two -CD 
rundown of hits. Vive la Trick! 

MORE OLD GOODIES: A couple 
of weeks ago in this space, Declara- 
tions of Independents was holding 
forth on the joys of antique music. 
And lo and behold, in the past week 
a couple of collections-in both 

DECLARATIONS 

I1DEPEW7S,. 

by Chris Morris 

cases, sequels to essential reissues 
we covered here in the recent past- 
hit our desk to further brighten our 
day. 

The deliciously titled "Folks, He 
Sure Do Pull Some Bow!" is the lat- 
est exemplary compilation of vin- 
tage fiddle `blues, jazz, stomps, shuf- 
fles & rags," as the subtitle runs, 
from Old Hat Enterprises, the 
Raleigh, N.C., label that also assem- 
bled the sensational 1999 collection 
Violin, Sing the Blues forMe. Label 
owner Marshall Wyatt has once 
again done a magnificent job of 
bringing together a flavorful selec- 
tion of bluesy violin playing. The fea- 
tured performers include the Mem- 
phis Jug Band, "Peg Leg" Howell, 
the Dixieland Jag Blowers (with 
Clifford Hayes), Frank Stokes, 
Big Joe Williams, and the Miss- 
issippi Sheiks. 

Like the previous compilation, the 
new Old Hat set compellingly 
anthologizes a variety of early 
African -American string band 
recordings. As usual, the label's 
presentation and annotation is sec- 
ond to none. The set, which streets 
April 10, is distributed by Redeye, 
Hepcat, Record Depot, and Side - 
street. 

On Tuesday (6), The Gals of the 
Big "D" Jamboree arrives from 
Dragon Street Records, the Dallas 
label that released the superb two - 
CD set The Big "D" Jamboree Live 
last year. The new single -disc, 29 - 
track release showcases female 
country and rockabilly singers who 
were featured on the titular radio 
program, a Saturday -night barn 
dance that was broadcast during the 
'50s on KRLD Dallas. The live and 
studio sides here spotlight the irre- 
sistible Charline Arthur (one of the 
stars of the 2000 release), Janis 
Martin, Wanda Jackson, Helen 
Hall, Sherry Davis, the Lovett 
Sisters, and-singing "Elvis, 
Elvis," a tune reminiscent of Mar- 
tin's "My Boy Elvis"-Pat Smith. 
The material is uniformly rockin'. 
The album is distributed by Hepcat. 

FLAG WAVING: Listeners who 
like their pop powerful should be 
tickled by Spklanng!, the debut 
album by the Toronto -based group 
the Supers. The set will be released 
March 13 in the U.S. by Los Ange- 
les -based Permanent Press Records 
and in April in Canada through 
Songcore. 

The core members and songwrit- 
ers of the Supers are bassist/vocal- 
ist Maury Lafoy and guitarist Gra- 
ham Powell. "We've known each 

other since high school," says Lafoy, 
who adds that he and Powell, who 
met in Regina, Saskatchewan, were 
originally in a Toronto group called 
Fall Down Go Boom. 

In addition to co -leadership of his 
own band, Lafoy is a busy session 
man: He recently appeared on 
singer/songwriter Sarah Harmer's 
debut and also appears on pop musi- 
cian Kurt Swinghammer's Right- 
eous Babe release Vostok 6. (Swing - 
hammer repaid the favor by 
contributing the bright pop-art illus- 
trations that grace the cover of 
Spklanng!) 

The Supers are obviously well - 
schooled in the ins and outs of clas- 
sical pop and its more recent punk 
rock and new wave applications. 
"We've always been aficionados of 
the style," says Lafoy. "We were big 
fans of the Jam, the Beatles, Elvis 
Costello, and RTC .. . The early 
Beatles stuff was the main template 
for it." 

The group-which is filled out 

THE SUPERS 

by recent recruits Tim Bovaconti 
(guitar) and Jeff MacPherson 
(drums)-applies itself to an all- 
original repertoire of handsomely 
tailored and energetically played 
pop tunes, including winners like 
"Secret," "Turn," "1+1=3," and 
"Fall." Spklanng! receives pol- 
ished production courtesy of 
Michael -Phillip Wojewoda, who 
also helmed Barenaked Ladies' 
live collection Rock Spectacle. 

Lafoy says his group is bent on 
separating the music it makes from 
what he views as the aberrant "pop" 
of today's boy bands. "One of my 
personal missions is, I'd like to set 
people straight on this pop music 
thing." 

He says the Supers also want to 
spread the pop gospel beyond the 
converts who have kept the style 
alive, despite its absence from con- 
temporary charts. 

"Every once in a while, you hear 
this story about a 15 -year -old kid who 
has discovered the Beatles," Lafoy 
notes. "[But] people don't conceive of 
it as a [current] style." 

Lafoy says the Supers plan to tour 
in the northeastern U.S. during April 
and May and will try to make it to the 
West Coast later in the year. The lat- 
ter jaunt would probably include an 
appearance at Los Angeles' Interna- 
tional Pop Overthrow, the annual fes- 
tival of contemporary pop acts. 
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Handleman Sacrifices Ebitda For Future Growth; 

NRM Has Options If It Can't Make April Payment 
IN ADDITION TO posting record 
earnings for its third quarter (Bill- 
board, March 3), the Handleman Co. 
took steps during the period to ensure 
that the company remains strong 
going forward. 

Handleman finished with a net 
income of $16.3 million, or 60 cents 
per diluted share, on sales of $349 
million, for the quarter that ended 
Jan. 31. 

But despite Handleman's strong 
bottom -line performance, gross prof- 
it was down one percentage point to 
23.5% in the most recent quarter, 
while general, selling, and adminis- 
trative expenses increased to 16.7% 
from 15.8%. Consequently, earnings 
before interest, taxes, depreciation, 
and amortization (ebitda) were down 
to $31.7 million for the quarter that 
ended Jan- 31, from the $355 million 
in ebitda posted in the three-month 
period that ended Jan. 31,2000. 

Ebitda was off beaus. of spending 
on the company's growth initiatives. 
During the quarter the company 
spent $3.4 million to complete an E - 
fulfillment center in Reno, Nev., 
adding 60,000 SKUs to the company's 
inventory. Also, the company put in 
stores test kiosks that allow shoppers 
to look up titles, sample music, and 
place special orders that can be deliv- 
ered to their homes or to the stores 
they shop in. 

In another growth initiative, the 
company began providing category 
management and distribution servic- 
es to 241 stores in the U.K. The com- 

pany expects that its European oper- 
ation will generate an incremental 
$100 million a year in business. 

UPDATE: Last issue I reported 
that National Record Mart (NRM) 
had a day of reckoning coming April 
16, when payment of $15 million in 
notes is scheduled. But at the time, 
I pointed out that I was seeking 
clarification from NRM executives 

RETAIL 
TRACK 
by Ed Christman 

of something that Bill Teitelbaum 
had once told me-that the notes 
have a rollover clause. That clarifi- 
cation came too late for last issue's 
column, so I am sharing it with 
readers this week. 

According to Theresa Carlise, 
senior VP/CFO, the noteholders 
have to inform the senior lender- 
Fleet Capitol, which supplies 
NRM's revolving credit facility-"of 
their intention to take action and 
can't do anything for 90 days." That 
allows the chain three months' time 
to seek a remedy if it is unable to 
make payment on April 16. 

Since Fleet is a secured 
lender-i.e., its loan is secured by 
NRM inventory-the majors 

Letebr4compre ensnle product inventory and exclutiue ualue=âdd d 
business o success. 
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already opted not to force a bank- 
ruptcy when the chain didn't 
make January payments, in order 
to give Teitelbaum time to maneu- 
ver. Teitelbaum is said to be 
engaged in discussions with an 
unnamed party, which would 
result in his leaving the operation 
and a new management team com- 
ing in. 

It's unclear how the ownership 
structure would be affected if the 
discussions are successful. If the 
discussions are not successful, 
then we are talking about a 

countdown to a possible bank- 
ruptcy filing. 

In other NRM news, the com- 
pany reported that on Feb. 22, it 
engaged BDO Seidman LLP as 
the independent accountant to act 
as the principal accountant to 
audit NRM's financial statements. 
Ernst & Young LLP, previously 
engaged as the principal account- 
ant to audit the financial state- 
ments of NRM, resigned in 
November. 

ON THE MOVE: Lew Garrett 
has been promoted to executive VP 
at Valley Media. Previously, he was 
senior VP of purchasing and mar- 
keting. In addition, Garrett will 
take on responsibility for the sales 
department until a senior VP of 
sales is hired to replace Pete 
Anderson, who left the company 
last month. 

Also, Don Rose, who previous- 
ly held the title of treasurer and 
director of investor relations, has 
been named VP of finance at the 
Woodland, Calif. -based company. 

Rose reports to Jim Miller, Val- 
ley president/C00, while Garrett 
reports to Barney Cohen, Valley's 
chairman and acting CEO. 

WORD FROM Beyond Records 
has Jason Whittington, VP of 
sales at the label, taking on 
responsibilities for overseeing a 

new boutique label started up by 
Beyond called LunaticWorks, 
which will focus on electronics 
dance music. Whittington also 
shares in ownership of the label 
with Beyond. 

LunaticWorks has two collec- 
tions of new material, compiled by 
Whittington, coming out April 17 

at a list price merchants should 
love-$7,98, 

Meanwhile, Whittington says 
although he is running the label, he 
is not going to take his eye off the 
ball and plans to go to the mat for 
Beyond's releases this year, which 
include new sets from the Go-Go's, 
Better Than Ezra, and Karyn 
White. 

OOPS: It seems I goofed two weeks 
ago when I said that Caroline's pick - 
pack -ship fulfillment responsibilities 
were handled by EMI Music Distri- 
bution. According to Rick Williams, 
Caroline GM, the independent dis- 
tributor has its own warehouse. 
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Kid Rhino Addresses Age Compression By Tweaking Products, Strategies 
STATE OF THE INDUSTRY (part marketing Mike Bessolo discussed The label will also continue "devel- twerk.) Kid Rhino will also release the 
two of three): In the last audio install- how Disney is dealing with the issue of oping dance/pop" product, says Lee, third album in its Martha Stewart 
ment of Child's Play (Billboard, Feb. "age compression"-children devel- who notes, "The Powerpuff Girls al- series, Martha Stewart Baby.100 
24), Walt Disney Records senior VP of oping ever -more sophisticated tastes bum opened new marketing avenues Years for Your 2 Ears, a three -CD 

at ever -younger ages-by delving for us, like radio promotion." boxed set due March 20, compiles 
deeper into the pop arena. classic children's music over the last 

Its a similar situation at Kid Rhino: FOR TOTS ONLY: As for preschool century, from Burl Ives and Woody 
While the label plans to continue put- releases, Kid Rhino will release the Guthrie to Danny Kaye and James 
ting out preschool music-the sort of debut audio spinoff from the PBS ani- Taylon 
albums that moms decide to buy, as mated preschool series Dragon Riles. Kid Rhino is also pushing interactive 
VP Carol Lee puts it-the label also The album, Dragon Tunes (due play sets with music. "They look like 
will keep targeting the crossover radio charts simultaneously," says March 20), features the musical inter- books," says Lee, "and when you open 
audience it served so effectively with Lee. A second Powerpuff Girls stitials found in each episode. Then on them up, there's a pop-up environment 
the 2000 release Heroes and Villains, release, "a dance album," Lee says, April 17 comes the first audio release with figurines-turn the page and 
which was spun off popular Cartoon will come out in September. "It could based on the TV show Thomas the change the scene." A Thomas the lhnk 
Network show Powerpuff Girls and be multi -artist," she says. "We're just Tank Engine. (A Thomas movie Engine play set, All Aboard With 
features a plethora of cutting -edge into the A&R right now" soundtrack came out last year on Net- (Continued on next page) 
alternative acts."Heroes and Villains 
was No. 1 on the kids' and college 
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1 I 2 

- No. 1 8...- 
VARIOUS ARTISTS RADIO DISNEY JAMS VOL. 3 
WALT DISNEY 86069219.98/12.98) 

2 2 122 
VARIOUS ARTISTS TODDLER FAVORITES 
MUSIC FOR LITTLE PEOPLEAOD RHINO 75262/RHINO(3.98/6.98) 

3 3 269 
VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITE SONGS VOWME 1 

WALT DISNEY 860605(6.98/9.981 

4 5 220 
TODDLER TUNES 26 CLASSIC SONGS FOR TODDLERS 
BENSON 84056(3.98/5.98) 

5 8 20 
RIDERS IN THE SKY WOODY'S ROUNDUP 
WALT DISNEY 860676(9.98/12.98) 

6 4 
86 

BEAR BEAR IN THE BIG BLUE HOUSE 
WALT DISNEY 850640(9.95/12.98) 

7 6 234 
VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 860897(9.98/12.98) 

8 23 14 
VEGGIE TUNES QUEEN, A KING, AND A VERY BLUE... 
BIG IDENWORD 86090/LYRICK STUDIOS46.98/10J981 

9 9 20 
FRED MOLLIN DISNEY'S LULLABY ALBUM 
WALT DISNEY 86067719.98/12.981 

10 7 52 VARIOUS ARTISTS RADIO DISNEY JAMS VOL. 2 
WALT DISNEY 860960(9.98/12.981 

11 12 121 
VEGGIE TUNES VEGGIE TUNES 2 
BIG IDEAWORD 9451A.YRICK STUDIOS(6.95/I0.981 

12 10 148 
VEGGIE TUNES VEGGIE TUNES 
BIG IDEAM'ORD 9451A.YRIC« STUDIOS(5.98/8.98) 

13 (6 195 
VARIOUS ARTISTS A' DISNEY CHILDREN'S FAVORITES VOWME 2 
WALT DISNEY 860606(6.985.98) 

14 14 25 
VARIOUS ARTISTS KID'S DANCE PARTY 
BMG SPECIAL PRODUCTS 44570(2.98/4.981 

15 II 288 
VARIOUS ARTISTS CLASSIC DISNEY VOL. I - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 860865(10.98116.98) 

16 15 19 READ -ALONG TOY STORY 2 

WALT DISNEY 860477(6.9819.98) 

17 13 243 
VARIOUS ARTISTS CLASSIC DISNEY VOL II - 60 YEARS OF MUSICAL MAGIC 

WALT DISNEY 860866(10.9B/16.98) 

18 RE-ENTRY 
CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 82217(3.98/5.98) 

19 RE-ENTRY 
CEDARMONT KIDS CLASSICS SILLY SONGS 
BENSON 82220(3.98/5.981 

29 17 15 
BEAD -ALONG ONE HUNDRED TWO DALMATIANS 
WALT DISNEY 860478(9.98 CD) 

21 RE-ENTRY 
CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON 8221813.95/5.98) 

n 20 
36 VARIOUS ARTISTS LA VIDA MICKEY 

WALT DISNEY 860680(9.98/12.98) 

23 21 9 
THE COUNTDOWN KIDS MOMMY AND ME: OLD MACDONALD HAD A FARM 

MADACY 56775(2.98!4.981 

24 18 18 
THE COUNTDOWN KIDS MOMMY AND ME: TWINKLE TWINKLE LITTLE STAR 

MADACY 50572(2.9814.98) 

25 RE-ENTRY 
WONDER KIDS KIDS SILLY SONGS SING -A -LONGS: 22 FAVORITE FUNTIME SONGS 

WONDER WORKSHOP 1273/MADACY(2.98/4.98) 

Chief, 's recording: original motion picture soundtracks excluded. Recording Industry Assn.* Amer., IRIAN certiticalldn 
for sales 01500.000 watt. A RIM cNlifialion fa sales A 1 mitIon 5,S.DW muSlntli3nseids kticaled by numeial tibafngtle 
sets:. For awed sets. a d double albums with a running time that exceeds two Nun, the RIM multiplies shipmems by the number 

of dies ndbr tapes. Most albums available on cassette and CO. 'Asterisk indicates vinyl LP is available. Most tape prices. and CD 

prices le BUG and WEA labeh. are suggested lists. One prices marked EC, and all other CO prices. are equivalent prices, which 

are projected from whtlesale prices. Y 2001, Billboard/BO CanmBE'sA,rs, and Sounds., Inc. 
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The View From The Helm 
:BAIIR0061 VC 11A31-12:30PM) 

Sky Daniels, GM, Radio 6 Reruns, TMs Argelel CA (mod.) 

Joe Boyd, President, Hannibal Records, X. York NY 

Tony Brown, President, MCANashelle, Nashville TN 

Miles Copeland Ill, Resident, Ark 21, Sherman Oaks CA 

Luke Lewis, President, Mercury Records, Nashville TN 

Rob Seidenberg, Resident, Mammoth Amore New York NY 

SXSW Interview: David Byrne 
(6A11ß0011 B/C 1:31.2:45PM) 
David Berne, Nevi York NY 

Greg Rot, Chicago Tribune, Chicago IL 

The ABR Life 
(3: LONE SEAR 1:30-2:/5PM) 

Berko, AMR, Maverick Beverly mils CA (mod.) 

Beadle Gordo., A6ß, Smackdovmt RemrdswWF, Stamford R 
lode Negated, A6ß, Enasy Records, LA LA 

Paola Moore, Sr. Director A6R/A6ß Research, Warner Bros. 

Records. Burbank CA 

Jeff Somme, DreamRVrks Rttads, Beverlyllills(A 
Greg Sowders, VP Creative, Warner/Chappell Mash, IA CA 

Digital Music Business Models -Version 2.0 
(5: SAN JACINTO 1:302:4SPM) 
Aram Sinereieh, Analyst loaner Media Mehl, NY NY (mod.) 

Joe Flelscher, Co -Founder, Crush Media/Crush Management, CACA 

Michael Hlrschoro, Editor in Chef, Irnide.mm, BONY 

David Pekme', Founder / Pres, Myplay Inc., NY 11Y 

Jere mg Silver, Executive VP, blister, Oakland CA 

Vivek Tiwarg, President 6 CEO, SiarPdlsh, NY NY 

Anthony Wl050p, Duetto, In the City/ Musk )j.eom, Manchester UK 

Will Music Be Regulated By Law? 
(6A11R00M B/C 3.1:I51M) 
Graóam Henderson, Senior VP Business Affairs 6E -commerce, 

Universal Mush Canada, Toronto ON (moo.) 

Della Biafra, Mlemative Tentacles Records, San Francyuo CA 

Rosemary Carroll, Any, Comkae Carroll Guido 6 Grotfman ILP, NY NY 

Nina Crowley, Executive Director, Na55Nl, leomintter MA 

lael Datum, Senior VPWest Coast Affairs6Arthi Relations, RIM, 

Burbank CA 

Latin Music's Building Momentum 
(3: LOME STAR 3-/:15PM) 
Diane Almodovar, Asst VP, Latin Music. BMI, Miami fl (mod.) 

Roselle Made, VP Regional Mexican Division, Universal Musk 

Latino, BumankCA 

Gilberto Moreno, USOuecto, Femme, van Rugs Ce 

Frank White, vP National Promotion 6 Martrtrng, Balboa Records. 

Culver City CA 

Jeff Yong, VP Sales, Sony Duos Inc., Sham fl 
6eerge Zamora, President, WEA Latina, Miami FL 

The Real Buddy Holly Story 
(/: RIO RIVER 3I:I5PM 
lee Nick PatnM, Senior Editor, Texas Monthly, Austin TX (mod.) 

Conde Ribbons, Director, buddy Hong tenter, (attack n 
Marla Elena gollg, Dalian 

SXSW Interview: Hal Willner 
(5: SAN JACINTO 3-4:15PM) 
gal Willner, Musk Producer, Manna del Rey CA 

Erik Flannigan, SVP of Entertainment camais, YAK Disney hornet 
Group. Seattle WA 

Cut, Paste, Scratch: Hip -Hop Innovations 
from DJ Culture 
(6AltngOM B/L 4:31-5:/5PY) 
MC Rake. Idsciente, Dilated Peoples, LA CA (co -mod.) 

Chall ana, heassn S. IA CA (co -mod.) 

Grand Wizard Tbeadore. Ne NY 

Tang lag, NY or 

Mix Master Mike, !ACA 

CaMark, Jimmie S. LA CA 

i -Trip. Phoenix A2 

Copyright and Compensation: The Money 
Behind the Music 
(3: LONE STAR 4:30-5:45PM) 
Brad king, Digital Entertainment Reporter, Wired News, San 

Francisco CA (mod.) 
John Colette, MI, NY NY 

Walter F. MLDomeagl Esq., General Counsel, forure of Musk 

Coalilmn, Neednam MA 

John t, Simso0, Camerae Director of Artsl6 Label Relations, 

Soumfxchange, Washington OC 

Bill Thomas, Director of Public Affairs, ASCAP, NY NY 

New Transmissions - Tomorrow's Radio 
(S: SAN IACIN10 4:30-5:45PM) 
Jimmy Dicks., Apple Computers, Cupertino CA (mod.) 

Lee Black, Dueetorof Research, Webnoize, Stoneham MA 

Jahn 0. Jeifreg, Executive Vice Resident, live3lIcom, foster City CA 

Dan Markle, Biretta, of Musk Marketing, NihMebo, NY NY 

Jessie Scott, Program Director- Coontry, xmSatemte Radio. 

Wasmngron DC 

Cindy Sink, VP/ IrousrryA talent, Sine Satellite Radio. NY In 

SOUTH BY SOUTHWEST MUSIC + MEDIA CONFERENCE 

Breaking the Waves: International Touring 
(6: LAVACA 1:30-5:I5P14) 

Dave Chamblee, Agency Direr to, Primary Talent International, 
London UK (mod.) 

Carlls nets Head of New Talera, Coco Tours Frankfurt, 

Frankfurt Germany 

Tapin Ratlos, Presidem CEO. Rmkadillo Records, Tampere Finland 

Bruce L. Solar, Presydem, Absolute Artists, Sanfrancisco a 
Larry We/man, UNI, Big Man Booking, re NY 

FRIDAY, MARCH 16 

Protecting Artists, Even From Themselves 
1.1.1.111.1.1.1100M/C11AM-It:15PM) 

Donald Passman, Attorney, Gang Tyre Ramer 6 Brown Mr, 
Beverly HIIIl CA (mod.) 

Bards Downs, REM/Athens lid, Athens GA 

Richard Grabel, Panne, Grubman ledursay 6 Schindler, NY NY 

Perry Watts-Rossell, Senior VP AMR, Capitol Records, H011ywoodCA 

Back Williams, Progressive Global Agency, Nashville TN 

Amlong Woos.,, Dlreno, In The UN, Music 3B<om. NantheNer UK 

What to Expect When You're Expecting: Preparing 
Your Release for Radio 
(3: OK STAR IIAM-12:15P61) 
Karen Umber, President, Hns Magazine, Nieman Oaks CA (mod.) 

Leslie Frain, Program Director, WNNK, Atlanta GA 

Jim Grant, 01M, NY NY 

Steve Leeds, Sr. VP Promotions, Universal Records, NY NY 

Rgao Miller, Gunter, NY NY 

Frank Riley, Monterey Peninsula Artists, Monterey CA 

Pete Torn, LA CA 

Does Gender Hinder? 
(7: WMLR IIAM-12:1514) 
Amy Ray, Owner, Daemon Records, Decatur GA (moo.) 
Gail Reilme', President, Gellman Management, Malibu CA 

Ann Powers, Music Writer, New York Times, NY NY 

Rebekah Radisch, R6D Records, Durham NC 

Jennifer Toomey, Executive Director, Coalition for the Future of 

Music, M'ashmylon DC 

Nicole Vandembery, Darer, Yandembeg Public Relations. Seattle WA 

How Do You Publicize a Mike Watt in a Britney 
Spears World? 
(BALLROOM BCC 12:30-1JSP67) 
Gang Graff, Repone, Reuters/Oakland Press, Beverly HIIH MI (mod.) 

Bill Bendel, Senior VP/Media Relations, Wamer&ouRecords, 

3urbark CA 

Daniel D0r0Yoir, Conmbuwg banco, Wall or Sound, Wildaodd MO 

Sonya R. Kolowrat, Independent Media Rep, Midnight feeding, 
Brooklyn NY 

Mark L. Sadof, VP, Shore fire Media, Brooklyn NY 

Howard!. Wuelfiag, Sr. Director Media, Columbia Records, NY NY 

The Gram Parsons Legacy 
(3: LORE STAR 12:31.1:1 PY 

Holly George -Wanes, Editorial Di, RdlingStonePreSl. NYNY (nord.) 

Earle Poole Ball, Austin Tx 

lames Austin, Senior Director of AMR, Rhino Records, LA CA 

Stanley Booth, Author, Brunswick GA 

Jim Carlton, Mount Dara FL 

Jon Langford, Chicago Il 

When Will Digital Music be Legal B Popular? 
(S: SAN JACINTO I2:30.1:ISPM) 
Charles Mann, Corespondent Inside.com, Amherst MA (mod.) 

Aneyq R. Berman, Attorney. (dell Berman M Setter. 
San Francisco CA 

Lloyd Doggett, Congressman, US House of Representatives, 
Washington OC 

Michael Dorf, Founder Chairman 6 CEO, Kni1Media, NYC NY 

Chris Moatgomay, VP Subscription Services, MP3.com, 

San Diego CA 

Rob Reid, CEO, llsten.tom, San Francisco CA 

Noah Stone, Executive Director, Artists Against Piracy, LA CA 

Artists: Recording v, Performance 
(BAIIROOM 6/C 2.3:15191) 
Andy Schwartz, NY NY (mod.) 
Shawn Colvin, Austin Tx 

Thomas Mapfumo, Harare Zimbabwe 
Ron Sexsmitk, Toronto Ohl 
Sally Timms, Chicago IL 

Ike Turner, Clarksdale 

Dare Wakelrng, Birmingham UK 

Indie labels and New Media 
IS: SAN JACINTO 2-3:I5PM) 
Gavin Robertson, GM, Musicinole, London UK (mod.) 
Kris Gillespie, Director, Warp Records, Brooklyn NY 

Romfe Geer, Mum Busyness Development Director. Digaeou 
Inc, Leith Edinburgh UK 

Joe Nicolo, Resident/CEO. Judgement Records, Cornshohacken PA 

Mara Sawn, Editor in Chier, Cyrewt DVD, IA CA 

Slim Scott, VP Strategic Markets, Internas, Santa Clara CA 

New Music, New Marketing 
(6: LAVACA 2.3:1 SPY) 

Marc Schiller, CEO, ileum Artists, NY NY (mod.) 
Robin Bechtel, Multimedia, Capitol Records, Hollywood CA 

Fyona T. Bloom, VP, Sub Verse Music, NY NY 

Robert Chiappardi, President, Concrete Marketing, NY NY 

Patrick Steven Pattern., National Marketing Director, 

Hi Frequency, Canino NC 

Man Wechsler, Head of Online Meeting, ADOMarkenng, LAMA 

Managers: Why Can't We Be Friends? 
leAtIROdM VC 330.1:15111) 
frank Callan, Head 01 A6R, Artlit Devel00men1, Lost Highway 

Pecans. Nashville IN (mod.) 
Hugo Burnham, Huge G lolly Management, Amesbury MA 

Ken Levitan, President, Valor Management, Nashville TN 

Gary McGann., Potential Development, Manchester UK 

Jonathan Shallt, Stet Management, London UK 

Bonnie Simmons, Manager, bonne Corp, Oakland CA 

Boy Howdy! -The Cream Story 
(S: AN JACINTO 3:31.1:15P11) 

Jim bemoans, PopMusic Critic, Chicago 50e -Sons, Chicago IL (mod.) 
Ben Edmonds, US Editor, Mojo, Huntington Woods MI 

Bill Holdship, Editor/writer, Pasadena CA 

Dave Marsh, writer, Norwalk CT 

John Northland, Writer at Large, Austin Tx 

laan OhrlsOM, Comributilg Editor, Rolling StoneOnline, BerkeleyCA 

Ed Ward, Caner, Benin Germany 

Susan Whitalt, Munir Crntic, Detroit News- Detroit NI 

SATURDAY, MARCH 17 

Where Does ABR Fit ln? 
(exttR0011 1/C It-MISPM) 
Jeff Rabb., AGA folto, Hits Magazn.. Seeman Oaks CA (mod.) 

Jeff Sine, YP AGA, Warner Bros Records, Burbank CA 

John P Dee 111, VP of A6ß, Hollywood Records, Burbank CA 

Oho Devine, Sr. VP A6R, Columbia Records, Santa Monica CA 

Joe McEwen, A6ß, Artemis Records, NY NY 

Debbie Southwood -Smith, VP of A6ß, Interscope Geffen AGM 

Records, NY NY 

Jim Welch, VP of AR, Epic Records, NY NY 

Music Onscreen 
16: MA U 12.1:15114) 

Sae Cummings, Wme, nmeout Newyork, Jackson Heights NY (mod.) 

Dina Coughlan, Music Supervisor, Oxygen, NY NY 

Wayhe Issak, President, Isaak Entertainment, NY NY 

Hn Pit, Talent Executive, Late NightcRh Conan VBrien, Nashville m 
Sheila Rogers, Taiem Executive, Tm late Showw/oanatemrman, NY NY 

Dawn Setter Made11, Music Director, Agoraphone, NY NY 

SXSW Interview: Sharon Osboume tent.. B/C 1:30-2:30PM) 
Sharon °shearok Sharon Osboume Management, West Hollywood : A 

David fiche, Sr. E011or, Rolling Stone, NY NY 

Out There - Reaching the les/Bi/Gay/Trans 
Audience 
(S: SAN JACINTO I:30-2:30114) 
Gregg Shapiro, Music Writer, Chicago IL (mod.) 

Hm Perrot[, Cultural ImngamrWófl tooMmwA/Media /SAG, DARE, NY NY 

Kathrgn Frazier, Publicist, the BIc 3, Chicago IL 

Kurt a. Relghlef, Columnist, Seattle Weekly, Seattle WA 

How Can the UK Reclaim the U5? 
(6: muck 1:30-2:3IPM) 
Doug D'Ary, Managing Director, Songlynes, London UK (mod.) 

Lesieg Bleakly, Executive VP, Beggars Group, NY NY 

Marty Diamond, Little Big Man, NY NY 

Peter Edge. Sr Director AAR, 1 Records, NY NY 

Martin Goldschmidt, Managing Director, Cooking Vinyl, London UK 

Peter Lewit Panser, Davis Shapiro 6lewit LIP, NY NY 

lames Roberts, A6ß Editor, Must< Week UK, !canon UK 

Producers - MI Path to the Studio 
(BALLROOM VC /:1SPIA) 
Bob .1w, Chairman 6 LEO, Enigma Digital, Santa Mon. CA (mod.) 

Steve Berlin, Producer, Vasbon WA 

David Lowery, Producer, Mike's Management Tucson AI 

Dare McNair, Producer/Engineer, Austin Tx 

Tom Rothrock, Owner, Acid Blues Records, LA CA 

Japan - The Sound 6000 Miles Away 
(3: LONE STAR 34:1SPM) 
Hiroshi Asada, SXSW Asia/Seven Dods Productions, 

Shm)uAu-ua, Tokyo Japan (mod.) 

Satoshi Arai, eiS Artists Products Inc. Tokyo Japan 

Keith 000ooe, Managing Director, cower Records, Asia, Tokyolapan 

Kea begun, Sr Manager Intl Mktg, Sony Music Entertainment, 
Tokyo Japan 

Shinjiro Kojima, CEO, WESS Inc., Seap:ro 1 Dan 

Mira Keroli, AU, Toy's Factory, Tokyo Japan 

Web Based Resources for Musicians 
(S SAN JACINTO 3-4:!5111) 
Margea F. Fagelson, Music Media Consultant, NY NY (mad.) 
Carolers Balle,, President, The Indie Music Forum. Philadelphia PA 

Tom Chernaik, CEO/Cofounder, All Iodle, NY NY 

Ariel Hyatt, President, Ariel Publicity, NY NY 

Michael Mctowigal, Music Editor, Amatoacom, Seattle WA 

Derek Sivers, President, CD Baby. Portland OR 

The International Publishing Marketplace 
(6: LAVACA 3.1:1 WA) 

Sarah Chandelle, President, Hecate Entertainment GroupllC, 
NY NY (mod.) 

Ingemar Sergmm, International Director of AlR/Music 
Department, Popwyre, Stockholm Sweden 

chds Taylor, Attorney, Sanderson Taylor, Toronto, ON Canada 

Christie' Ulf -Nausea, Director Writer Public Relations, 

BIM, London UK 

Everything sew ro change. 

CHILD'S PLAY 
(Continued from preceding page) 

Thon aa!, streets April 17, featuring a 
windup toy Thomas train with a sound 
chip, for $26.98 (CD) and $21.98 (cas- 
sette). A Blue's Clues version, Blue's 
Big Musical ($19.91ìr$14.98, is also being 
released. 

The new products, says Lee, "eohanoe 
our appeal to a wider an'ay of retail out- 
lets, hire toy stores. Its music as a toy, it's 
also great for our book accounts." 

MUSIC & LYRICK Lyrick Studios, 
home of Barney, Australian live act 
the Wiggles, and other preschool 
stars, has also felt the effects of age 
compression Its April Wiggles audio 
and video release, Wiggles Dance 
Party, was originally titled Big Red 
Car, according to Sue Bristol Bed- 
dingfeld, VP of marketing for Lyrick. 

But, acknowledging that "4- and 5 - 

year -olds liking 'N Sync and Britney 
Spears is cutting into the kids' busi- 
ness," Beddingfield says, Lyrick 
changed the title to reflect their new 
interests. (Plus, she says, "Big Red 
Car, which is one of the song titles, did- 
n'treally encapsulate the theme of the 
video and audio.") In the current cli- 
mate, says Beddingfield, "we're care- 
fully considering everything from title 
and packaging down to release dates: 
Wiggles Dance Patty comes out April 
3, to maximize its potential for Easter - 
basket purchases." Young children's 
developing pop tastes has resulted in 
"more tweaking than overhauling" of 
Lyrick's product, she notes. 

Significantly, however, the current 
climate has resulted inl t'rick's"coming 
out with less audio releases this year." 
Beddingfield says, "We usually put out 
two Barney audios a year, but we're 
doingjust one in 2001, Barney: Lets Go 
to the Zoo, which is the title of the 
vide&DV D, and which we might tweak 
slightlyforaudia Its due Aug. 28. 

"Retailers have very limited space," 
she says. "We have a lot of Barney 
audio titles, which means that releas- 
ing a new one results in cannibalizing 
older ones. With a few retailers, we 
have eight to 10 facings, but the rest 
are down to eight, six, four, even two. A 
number of retailers only have 10 total 
!rids' audio fallings. It's probably due to 
that societal shift in kids' tastes. We 
want to right size our business accord- 
ingly, which is what we're doing now" 

Beddingfield is among those 
observers who think young mothers 
themselves may be making the Brit- 
ney/Christina Aguilera buying 
choices, choices urged by "the 5 -year - 
old who's heard about them at pre- 
schooL" And while the shift is strong- 
ly apparentatthe kids' audio level, it's 
spread into fashion as well, she notes, 
with "spaghetti -strap tops for 
preschoolers. Younger and younger 
kids are exposed to more mainstream 
stuff, and they want to be like the big 
kids." 

Lyrick will be rereleasing a pair of 
holiday albums, the 4 -year -old Happy 
Holiday; Love, Barney; and Wiggly 
Wiggly Christmas, which came out this 
past holiday season. "Holiday titles are 
less influenced by [fashion]," says Bed- 
dingfield. "Everyone from retailers to 
moms goes more traditional" 

ACIVERTISEMEfaT Part three runs in the Maleh24 issue. 
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New Media 
MERCHANTS & MARKETING 

CEA Prez Defends Napster To Mixed Response 
Conference Panelists Divided Over File -Sharing Implications For Industry 
This issue's column was prepared 
by Steve Traiman. 

DON'T EXPECT EVERYONE 
attending the upcoming Consumer 
Electronics Assn. (CEA) Confer- 
ence, "The Digital Download: Pub- 
lic Accesa to Content in a Digital 
World," to be enamored with the 
host trade association and the 
companies it represents when 
music and technology experts 
gather Tuesday (6) at the Renais- 
sance Mayflower in Washington, 
D.C., for the confab. 

Recording Industry Assn. of 
America (RIAA) executive VP and 
general counsel Cary Sherman, 
for one, is looking forward to 
expressing his displeasure with 
the group, whose members have 
profited from the rise of MP3s and 
have expressed support for free 
file -sharing services like Napster. 

"I frankly find it incredible that 
an organization like CEA would 
glorify a company whose business 
strategy is to make billions off 
other people's intellectual proper- 
ty," Sherman says. "Has anyone 
asked consumer electronics com- 
panies to surrender their intellec- 
tual property rights to benefit 
technological innovation and con- 
sumer welfare?" 

Sherman notes that the RIAA 

Billboard. 

SITES+ 
SOUNDS 

just reported total singles sales in 
2000 were down 38% in units from 
the prior year (Billboard, March 3), 
the category most directly affect- 
ed by Napster and other MP3 file - 

sharing Web sites, while album 
units were down about 3%. 

Certainly, CEA president Gary 
Shapiro wasn't making any friends 
among the major labels when he 
issued a Feb. 12 statement ex- 
pressing that the group was "great- 
ly disappointed" with the most 
recent Napster ruling. 

"We believe that the Court of 
Appeals has ignored basic princi- 
ples of copyright infringement and 
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fair use established in the U.S. 
Supreme Court's Sony Betamax 
decision," he stated. "This ruling 
underscores the need for a new 
approach to intellectual property 
issues in the digital age." 

Shapiro says, however, that he 
hopes the conference will provide 
an opportunity to make some 
progress on bringing together the 
convergent views on the topic of 
file -sharing. "We're counting on 
people to be candid, to lay out 
some new ideas and frameworks 
and hopefully expose some new 
thinking on these key issues," he 
says. 

Sherman will interject his oppos- 
ing opinion on a panel addressing 
the Secure Digital Music Initiative 
and copyright protection technolo- 
gies called "Practicing Safe Down- 
load: Copy Protection for Today's 
Technologies." Author and New 
York Times contributor Alec 
Foege will moderate the session. 
Other scheduled participants are 
Seth Greenstein of law firm 
McDermott, Will & Emery; David 
Leibowitz, chairman, Verance 

(Continued on page 75) 

TRAFFIC TICKER 
Top 10 Music Info Sites 

Duration 
AVERAOE MINUTES PER 

VISITOR PER MONTH 

1. mtv.com 9 7 

2.1aunch.com 95 
3. billboard.com 91 
4. pollstar.com 7 7 

5. country.com 8 6 

6. sonicnet.com 81 
7. rollingstone.com 4 2 

8. vh1.com 3 9 

9. listen.com 3 8 

10. WrgIn.net 2 1 

HOUSEHOLD INCOME 
525,000-S39,900/YEAR 

1. mtv.com 411 

2. sonicnet.com 253 
3. vh1.com 214 
4. rollingstone.com 211 
5. launch.com 181 
6. virgin.net 132 
7. billboard.com 117 
8. country.com 80 
9. pollstar.com 69 
10. listen.com 61 

HOUSEHOLD INCOME 
540,000.574,9997YEAR 

1. mtv.com 1 007 

2. rollingstone.com 682 
3..11,60.60M 654 
4. launch.com 509 
5. vh1.com 445 

6. virgin.net 266 
7. 044090.com 183 
8. pollstar.com 166 
9. blllboard.cont 98 
10. listen.com 64 

source: Media 1.3,00, Janu- 

ary2001. Sites categorized by 

Billboard. Mecha Meuix 

deMes unquo enders as ere 

actual number of users who 

135100 each s0A. WMeu1 ilecaeon. 
nee. ApprooimatUy 60.000 imm4duxls 

U.S. parbapae n the Meda Melrù 

5 
I - «v 

Tax' 

once n a given 

thro ghcot 8 e 

sample. 

Protect 

your gold 

and platinum 

from pirates. 
Millions of consumers are ready for 
digital distribution of music on the 
Internet. But venturing into uncharted 
waters can be a dangerous undertaking. 
No one can help you reach your full 
economic potential on the Internet as 
safely as Reciprocal.."" 

Reciprocal's music solution prevents 
unauthorized copying and creates a 

secure, robust environment that can 
drive new business opportunities and 
track customer usage. Get complete 
control over your digital music assets 
with a fully -customized solution that 
meets your specific needs. 

So, when it's time for your business 
to become part of the digital content 
economy' Reciprocal can watch your 
booty. 

For more information 
contact Reciprocal Music 
at 212.983.8200 

eciprocal 
www_reciproca/_com 

)TfAf RBelpOeal, lea;. AIl,i9nts ,aestrvd. RtC.pncetl, Ind Rea.ywenl Synlwl, e:.l. 
economy arc ImColmmka o( Ruc,pocer. Inc. m the Unrrod Srolus and nrnw Cnnnrnf.!: 
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Home Video 
MERCHANTS & MARKETING 

Distributors See Universal Video 
Two Companies Charge They Were Forced To Drop Business 
BY EILEEN FITZPATRICK 
LOS ANGELES-Universal Studios 
Home Video's decision todistributeits 
video product exclusively through 
Ingram Entertainment and Video 
Products Distributors (VPD) has two 
competing distributors suing for $30 
million. 

In a lawsuit filed Feb.20in U.S. Dis- 
trict Corot for the Eastern District of 
New York, Brooklyn, N.Y.-based 
Flash Electronics and Houston -based 
East Texas Distributors (ETD) allege 
that Universal and the two distribu- 
tors are involved in price fixing, con- 
spiracy, bribery, fraud, and unfair com- 
petition. 

The lawsuit stems from Universal's 
decision last October to distribute its 
product through Ingram and VPD. In 
addition, Universal tapped Valley 
Media for sell -through product (Bill- 
board, Oct. 21, 2000). The move was 
meant to streamline its distribution 
affiliations and focus its sales and mar- 
keting efforts, the supplier said. 

Valley Media, however, is not named 
as a defendant in the case. Dream - 
Works Home Entertainment, which is 

distributed by Universal, was not 
named because its product is not cov- 
ered under the deal. 

Flash and ETD attorney Fredric 
Goodman would not comment on why 
Valley was omitted from the lawsuit 

The filing had been threatened for 

weeks. Among other charges, Flash 
and ETD claim that Universal has 
used strong-arm tactics to discourage 
them from selling the supplier's prod- 
uct. In the lawsuit, Flash and ETD 
claim that Universal has said if they 
don't stop selling Universal product, it 
would `lessen advertising and mailer 
support and interfere with the timely 
shipment of DreamWorks product." 

In addition, the lawsuit claims Uni- 
versal has misrepresented the fact 
that Flash and ETD are authorized to 
sell DreamWorks product. 

Flash and ETD also charge that 
Ingram and VPD are attempting to 
create a monopoly and, between the 
two of them, already contro175% of the 
video distribution market. The lawsuit 
states that Ingram and VPD will each 
gain $50 million ayear in revenue as a 
result of the Universal pact. 

"Ingram and VPD will soon control 
nearly all of the U.S video rental mar- 
ket because other distributors, includ- 
ing the plaintiffs, will lose their retail 
customers as a result of the freeze - 
out," the suit says. 

The lawsuit further claims that Uni- 
versal, Ingram, and VPD "deny plain- 
tiffs a just and equal opportunity to 
compete by stifling, clogging, and oth- 
erwise creating barriers to competi- 
tion." 

In addition to trying to put the plain- 
tiffs out of business, Universal "fraud - 

'Spartacus,' Original Gladiator, 

Returns In Criterion DVD Edition 
BY JIM BESSMAN 
NEW YORK-Hot on the heels of 
the hoopla surrounding the Oscar - 
nominated Gladiator, the original 
gladiator himself, Spartacus, will re- 
emerge April 24 on DVD from the 
Criterion Collection and Home 
Vision Entertainment. 

The $49.95 two -disc title is "com- 
pletely loaded," says Steve Rifor- 
giato, sales and marketing VP at 
Home Vision Entertainment, which 
distributes Criterion Collection 
product. So much material is avail- 
able, Riforgiato adds, that "it takes 
about three weeks to get through it 

all." 
Directed by the late Stanley Ku- 

brick, Spartacus is a spectacle about 
a slave revolt against the Roman 
Empire, with classic performances 
by Kirk Douglas, Laurence Olivier, 
Charles Laughton, Jean Simmons, 
Peter Ustinov, John Gavin, and 
Tony Curtis. In 1991 the film was 
restored to its original glory and 
rereleased in theaters to take 
advantage of its 30th anniversary. 
Disc one of the DVD package is a 
16-x-9 transfer of the restored ver- 
sion, complete with both Dolby Dig- 
ital and DTS 5.1 surround sound- 
tracks. 

The disc's audio commentary is 
provided by Douglas, Ustinov, nov- 
elist Howard Fast, producer Ed- 
ward Lewis, restoration expert 
Robert A. Harris, and designer Saul 
Bass. There is also a scene -by -scene 
analysis of Dalton Trumbo s screen- 
play voiced by an actor. 

"The analysis covers the entire 
movie, including things Trumbo 
sent back to Kubrick to change in 
the film," says Riforgiato. "Trumbo 
got down on [Kubrick] for not hav- 
ing things in the movie [that were 
in the script]. Trumbo even sent 
Kubrick back to Spain to reshoot 
scenes, so it's really interesting." 

(Continued on next page) 

ulently" asked them for their confi- 
dential retail -customer lists under the 
pretext of establishing a better busi- 
ness relationship with them, the law- 
suit alleges. The lists, Flash and ETD 
claim, were promptly turned over to 
Ingram, VPD, and Valley to assist 
them in gaining market share. 

The suit further alleges that retail 
customers of Flash and ETD were 
forced to terminate their contracts 
with the distributors by "threats, 
bribery, defamation, and/or coercion" 
from the defendants. 

Each of the defendants in the case 
had no comment 

Still Waters. Fans of director John Waters, center, show their support for the 
director's latest film, Cecil B. DeMented, at a DVD autograph session at the Vir- 

gin Megastore in New York's Union Square. Waters' Feb. 8 appearance at the 
store drew more than 500 fans. Cecil B. DeMented tells the story of a group of 
obsessed cinema terrorists who rebel against mainstream filmmaking by kidnap- 
ping an aging movie star and forcing her to act in their independent feature. The 
film is distributed on VHS and DVD by Artisan Entertainment. 

Amazon.com Ofens MGM Video Vault 
Barbie Ken To Star In `The Nutcracker' 

D EEP PROFITS: Catalog king MGM Home Kilar says the company would also like to get its 
Entertainment has struck an exclusive marketing hands on more movie product, some of which hasn't 
deal with Amazon.com than will promote hundreds been released on VHS or DVD. "There are more 
of deep VHS titles through the E-tailer. than 250,000 films and television programs out 

In the ongoing promotion, Amazon has created a there, and only 90,000 titles are available on DVD 
dedicated MGM page on its site called the MGM Movie or VHS." But he stops short of committing the com- 
Vault. All titles in the vault area are priced at $7.99, pany to acquiring distribution rights to filmed prod - 
and 99 titles are featured in the fast wave of product. uct. Instead, Amazon will keep hunting. 

"We've been working hard to build a good rela- The dedicated MGM page can be accessed at 
tionship with Amazon on event titles, and this deal amazon.com/mgmvault. 
is an extension of that," says MGM executive VP p 
of worldwide marketing Blake Thomas. "And like READY FOR HER CLOSE-UP: Barbie is about 
Amazon, we work hard to promote catalog titles the add the profession of actress to her extensive 
on a day -in and day -out basis." résumé. 

The focus on VHS is 
a practical considera- 
tion, since many deep 
catalog titles have not 
yet been released on 
DVD, Blake says. In 
fact, there are no plans 
to do a similar promo- 
tion with DVD titles, 
he says. 

Many of the titles 
selected for the first 
wave were based on 
consumer requests 
sent to Amazon and MGM and represent those not 
stocked at retail anymore. A sampling includes 
Academy Award winner Holly Hunter's film 
debut in The Burning: Daughter of Satan with 
Tom Selleck, the Roger Corman-produced 
Bloody Mama with Robert De Niro and Shelley 
Winters, and many more long -forgotten movies. 

"Amazon has a unique ability to market these 
types of films," Thomas says. "They provide unlim- 
ited shelf space for titles that are unlikely to get 
attention at traditional retail. We're taking advan- 
tage of Amazon's technology and philosophy." 
Thomas says the supplier is open to doing similar 
promotions with other online retailers. 

Indeed, Amazon's philosophy is that there is a 
buyer for every piece of product and that it's Ama- 
zon's job to provide its 30 million -plus customers 
with those products, whether it's an obscure video 
title or a lawn mower. The company's personaliza- 
tion technology allows it to zero in on consumers' 
individual tastes, which enables Amazon to rec- 
ommend additional products for them to buy. 

"This is the concept we pursue," Amazon VP/GM 
Jason Kilar says. "The MGM agreement is very big 
and will yield an economic return for both of us." 

by Eileen Fitzpatrick 

At the recently 
completed Toy Fair 
convention, Mattel 
announced that its 
star doll would play 
two roles in the new 
stop -motion CGI ani- 
mated feature Barbie 
in the Nutcracker 
(Billboard, Feb. 23). 
Artisan Entertain- 
ment has just picked 
up distribution rights 
to the title. 

Slated for an October release, the 75 -minute 
video features Barbie in the dual roles of Clara and 
the Sugarplum Fairy. Ken, of course, plays Prince 
Eric, and doll pals Kelly and Tommy have sup- 
porting roles. Members of the New York City Bal- 
let will also be featured in the film, which will be 
produced by Mainframe Entertainment. 

Artisan plans to release the film on DVD as well 
under its Family Home Entertainment banner. 
Price points have yet to be determined. 

ON THE CASE: The International Recording 
Media Assn. (IRMA) has developed an anti -piracy 
program that has been endorsed by 27 interna- 
tional companies.The program, developed by 
IRMA's Optical Media Manufacturers Assn. coali- 
tion, asks replicators to sign an "anti -piracy 
covenant" that upholds a set of voluntary stan- 
dards to ensure that intellectual properties are 
protected worldwide. 

The standards include a commitment to incorpo- 
rating anti -piracy procedures at plants, including 
proper sourcing of masters, promoting intellectual 
property laws in day-to-day business affairs, and 
cooperating with local anti -piracy law enforcement. 
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SPARTACUS' 
(Continued from preceding page) 

Additional score compositions by 
Alex North are also included. A 
demonstration of the restoration 
process rounds out the added fea- 
tures on disc one. 

Disc two offers rare deleted 
scenes, vintage newsreel footage, 
and interviews with Simmons and 
Ustinov conducted in 1960 to pro- 
mote the film's premiere. In a 1992 
interview, Ustinov gives a 30 -year 
retrospective about working on the 
classic. 

Behind -the -scenes footage of the 
film's "gladiatorial school" sequence, 
original storyboards by Bass, 
sketches by Kubrick, the original 
theatrical trailer, and hundreds of 
production stills, lobby cards, 
posters, print ads, and a comic book 
are also included. 

The second disc also features the 
1960 documentary about the infa- 
mous Hollywood 10, a group of 
blacklisted screenwriters who 
refused to name names of alleged 
Communists before the House Un- 
American Activities Committee 
during the McCarthy era. Trombo 
was one of the 10, and Spartacus 
marked his return to the movie 
business after the 10 -year absence 
caused by the blacklist. 

"There's literally everything 
about Spartacus and the blacklist- 
a subject no one really likes to tack- 
le-in this collection," Riforgiato 
says. 

Although Spartacus is considered 
one of the greatest films ever made, 
it's been "pretty mutilated" over the 
years, making its latest release on 
DVD all the more significant, Rifor- 
giato contends. 

"Back then with long movies like 
this, studios often chopped them 
down," Riforgiato explains. "So 
you'd lose things like the musical 
overture and the intermission 
music, and then it would get more 
chopped down for TV-and then it 
would only be pan -and -scan for 
video." 

In total, more than 20 minutes 
were edited out of Spartacus, and 
the ending was censored when the 
League of Catholic Decency object- 
ed to the crucifixion scenes. Sever- 
al battle scenes were also missing 
from the version that debuted in 
New York and Los Angeles back in 
1960. But with Spartacus and the 
story of the film's production put 
back together, it's ready for anoth- 
er debut. 

Promotional plans for the DVD 
package will play off Gladiator, 
which received its own spectacu- 
lar DVD release last fall from 
DreamWorks Home Entertain- 
ment. Advertising will feature 
taglines like "If you liked Gladia- 
tor, go buy the original," accord- 
ing to Riforgiato. 

And just as audiences were riv- 
eted by Spartacus more than 40 
years ago, its DVD version won't 
disappoint either, Riforgiato says. 
"It's the typical Criterion standard 
of excellence," he says. "Criterion 
creates the best DVDs money can 
buy, but the Spartacus DVD, in par- 
ticular, is one of their best." 

PABL SIMON 

CHIMES 6NOOINq 

THE JESSY 
DIXON SINGERS 

VHS R3 972778 
Color/Approx. 50 Mins./SRP $14.95 

VHS R3 976620 
Cotir/Approx. 50 AAins./SRP $19.98 

di A rare, behind the scenes look at Paul Simon and his music. I Starring Chevy Chase, Charles Grodin, Lily Tomlin, 

The Jessey Dixon Singers and a Special Appearance b 

Art Garfunkel. 

di The Paul Simon Special is a true companion piece to Simon's 

video "You're The One" In Concert From Paris, which recently 

aired on PBS, and is now available in stores. 

c` Paul Simons latest project, "You're The One," has been 

nominated for a 2001 GRAMMY' award for Album of the Year. 

c.: Paul Simon will inducted into the Rock and Roll Hall of fame 

in March 2001. 

c1 Available for the first time on DVD. 

DVD features includes 5.1 Audio and Animated Menus. 

PRE -BOOK DATE: MARCH 20, 2001 

STREET DATE: APRIL 10, 2001 

HOME VIDEO 

02001 Rhino Home Video. All rights reserved. 

Featured Songs: 

Bridge Over Troubled Water 

Still Crazy Alter All These Years 

Old Friends' 

loves Me like A Rock" 

The Boxer 

Slip Slidle' Away 

Something So Right 

I Do It For Your love"' 

'Simon e Garfunkel 

"The lessy Dixon Singers 

"' Tools Ihielemans 

Atootoge 

BILLBOARD MARCH 10, 2001 www.billboard.corn 73 



Billboard, MARCH 10, 2001 Billboard. MARCH 10, 2001 

Top Video Sales.. 
W 
W 

ern 

F 

W 

3 

COMPILED 

U 

3 

FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

Label Principal TITLE 
Distributing Label, Catalog Number Performers 

Ä B 

o -z rc 

E 
27 

1 I 4 DINOSAUR 

_...... No. 1 9o.-- 
WAR Disney Home 0ides 

Animatetl 
Buena Vista Home Entertainment 21575 2000 PG 26.99 

2 2 28 THE SILENCE OF THE LAMBS MGM Home Entertainment 207746 
Jodie Foster 
Anthony Hopkins 1991 R 9.94 

3 4 5 
PLAYBOY: THE COMPLETE ANNA Playboy Home Video 

Anna Nicole Smith NICOLE SMITH $450 MILLION PLAYMATE Universal Music & Video Dist. 0882 2001 HR 19.96 

4 3 6 JAZZ: A FILM BY KEN BURNS PBS Home Video 8262 Keith David 2001 NR 14948 

5 5 13 CHICKEN RUN 
DreamWorks Home Entertainment 
85754 Mel Gibson 2000 G 26.99 

6 6 11 PLAYBOY'S CALIFORNIA GIRLS 
Playboy Home Video 
Universal Music & Video Dist. 0870 Various Artists 2000 NR 19.98 

7 7 4 
STREET FIGHTER ALPHA: Mange Entertainment Animated 
THE MOVIE Palm Pictures 4064 2001 NR 19.95 

8 8 6 THE UP IN SMOKE TOUR A' Eagle Vison 
Various Artists 

Red Distribution 300.0.1_ 
2000 HR 19.95 

9 10 9 
THE SOPRANOS: THE HBO Home Video James GandoRini 
COMPLETE FIRST SEASON Warner Home Video 99335 Lorraine Bracco 

2000 NR 99'92 

10 12 3 FARSCAPE: PREMIERE -I E.T. A.D.V. Films 707083 
Ben Browder 
Claudia Black 

1999 NR 11.96 

11 9 15 
PLAYBOY'S PLAYMATES Playboy Home Video 

Various Artists BUSTIN' OUT Universal Music & Video Dist. 0869 2000 NR 19.98 

12 13 21 ERIN BROCKOVICH Universal Studios Home Video 85710 Julia Roberts 
Albert Finney 

2000 R 14.98 

13 11 14 
MARY -KATE & ASHLEY: OUR Dualstar Video Mary -Kate & 

LIPS ARE SEALED Wamer Home Video 37236 Ashley Olsen 
2000 NR 19.96 

14 15 13 X -MEN FooVideo 2000741 Patrick Stewart 
Ian McKellen 

2000 PC 13 22.98 

15 14 39 SEX AND THE CITY 
HBO Home Video Sarah Jessica Parker 
Warner Home Video 99301 Kim Cattrall 

2000 Ng 39.92 

16 16 4 HIGH FIDELITY 
Touchstone Horne Video John Cusack 
Buena Vista Home Entertainment 21901 Jack Black 2000 R 19.99 

17 17 52 BUENA VISTA SOCIAL CLUB Artisan Home Entertainment 10171 
BSocial 

Clubuena 

Vista 
1999 G 9.98 

18 19 14 
LIVE AT MADISON Jive/Zomba Video 

'N Sync SQUARE GARDEN ' 8MG Video 41739 2000 NR 19.95 

19 20 2 
GUNDAM WING: THE Bandai Entertainment 
MOVIE -ENDLESS WALTZ Pioneer Entertainment 1666 Animated 2031 NR 14'98 

20 18 3 AMERICAN PSYCHO Universal Studios Home Video 86469 Christian Bale 2000 NR 14.96 

21 25 15 FANTASIA 2000 Walt Disney Home Video 
Animated 

Buena Vista Home Entertainment 20859 1999 G 26.99 

22 23 20 BALLER BLOCKIN' 
Cash Cash Money 
Universal Music & Video Dist. 53834 Millionaires 

2000 NR 19.95 

23 21 34 AMERICAN PIE Universal Studios Home Video 84436 
Jaune Riggs 
Alyson Hannigan 1999 NR 19.96 

24 22 11 
THE NUTTY PROFESSOR 
2: THE KLUMPS Universal Studios Home Video 83591 

Eddie 
Jacksonurphy 

M 
22000 PG 13 22.98 

25 26 19 TOY STORY 2 
Walt Disney Home Video Tom Hanks 
Buena Vista Hoe Entertainment 19947 Tim Allen 1999 G 26.99 

26 24 13 ANNIE GET YOUR GUN Warner Home Video 65438 
Betty Hutton 
Howard Keel 

1950 HR 1938 

27 29 8 BRITNEY IN HAWAII: LIVE & MORE 
Jivdzomba Video 

Britney Spears 8MG Video 41704 2000 NR 19.95 

28 27 114 STAR WARS TRILOGY FooVdeo 2000743 Mark Hamill 
Harrison Fad 1997 PG 3996 

29 32 9 THE ROAD TO EL DORADO 
DreamWorks 

Home Entertainment 
Animated 69 2000 G 2439 

30 30 
19 PLAYBOY'S 2001 PLAYMATE Playboy Home Video Various Artists 

VIDEO CALENDAR Universal Music & Video Dist. 0867 2000 NR 19.98 

31 28 6 
JUBEI.CHAN THE NINJA Bandai Entertainment 
GIRL: VOLUME 4 Pioneer Entertainment 71168 Animated 2001 NR I9.98 

32 34 4 
BATMAN BEYOND: RETURN 
OF THE JOKER Warner Home Video 18173 Animated 2000 HR 19.96 

33 31 14 FIGHT CLUB FozVideo 2000306 
FBdward 

Pitt 
1999 R 1998 

34 38 5 E. 
Intent:ope Video 

Erudite' Universal Music & Video Dist. 60819 2000 NR 19.95 

35 35 23 
THE LITTLE MERMAID II: Walt Disney Home Video 

Animated RETURN TO THE SEA Buena Vista Home Entertainment 19680 2000 NR 26.99 

36 NEW> MAKING THE TOUR 
JiveiZomba Video 

'N Sync BMG 41720 2000 NR 
09'9 

24.9S' 7 

37 36 17 AMERICAN BEAUTY 
DreamWorks Home Entertainment Kevin Spacey 
86477 Annette Bening 

1999 8 2499 

38 40 16 
THE GREEN MILE: 

blamer Home Video 2617 
Tom Hanks 

THE COLLECTORS EDITION Michael Clarke Duncan 
1999 R 19.96 

39 39 14 THE PERFECT STORM Warner Home Video 18943 George 
Ckoney 

Mark Wahlberg 2000 PG -13 22.99 

40 37 2 ANY GIVEN SUNDAY Wamer Home Video 18322 Al Pacino 
Dennis Quaid 

2000 R 1995 

RIM gold cert. tr sales 0150,000 units or 51 million in sales at suggested retail. RIM platinum cert. fa sales of 100,000 units or 52 mllllen In sales at suggested 
retail. IRMA gold certification bra minimum o1 125,000 units or a dollar volume of S9 million at retail for theatncaly released programs, o of at least 25,000 units and 
SI million at suggested retail fa nentheatrical titles. O IRMA platinum certification foe minimum sale of 250,000 units or e dollar volume of S18 million at retail for 
theatrically released programs. and dal least, 50,000 units and S2 millon at suggested retail to nontheatricel tides. 02001, Billboard/BPI Communications. 

Top Video Rentals.: 

ä 
3 

7 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 

Label Principal 
TITLE (tl Distributing Label, Catalog Number Performers 

1 1 

No. 1 31.-- 
6 ME, MYSELF & IRENE 191 FosVdeo 2000785 

Jim Carrer 
Renee 2enereger 

2 NEW BRING R ON IPG.131 Z 

Universal Studios Home Video 
Kirsten Ounst 

3 2 13 GLADIATOR lei SeWceis Home Enlenainmem 
Russell Croie 

4 4 3 WHAT UES BENEATH (PG -13) 
DreamWorla Home Entertainment 
86404 

Harrison Ford 
Michelle Pfeifle 

5 3 7 THE CELL Ott 
New Une come Video 
Warner Home Video 5150 Jennifer Lope: 

6 NEW BLESS THE CHILD (R) Paramount Home video 327964 Kim Basinger 

7 6 7 HOLLOW MAN (RI 
Columbia TriStar Home Video 
04956 

Kevin Baca, 
Elisabeth Situe 

8 5 5 COYOTE UGLY (PG -13) 
Tauchstore Home Video 

Buena Vela Home Gneataianml 21714 
Pipar Perabo 

Adam Ganda 

9 8 2 DR. T & THE WOMEN (R) .1525 
hssa Home Entertainment 

Ri hard Gen 

10 7 6 THE VIRGIN SUICIDES (R) Paramount Home Video 336173 
Klrsten Du st 
James Woods 

11 NEW GET CARTER (R) Warner Home Video 18583 Sylvester Standee 

12 9 4 CECIL B. DEMENTED IRl Artisan Home Entertainment 10835 Manie GntMn 
Stecln Dores 

13 16 19 ERIN BROCKOVICH (R1 
Universal Studios Home Video 

85710 
Julia Roberts 
Albert Flare 

14 11 2 DINOSAUR (PG) 
Walt Disney 

Home Seo Buena Vista Home Entertainment Anineted 

15 12 5 BATTLEFIELD EARTH V G-131 Warner Horne video 18566 
Join TravNb 
Barry Pepper 

16 10 3 DISNEY'S THE KID WO 
Wdt Disney 

Hare Od0s Bue.. YeL Hon EMMaimmt 21426 Bruce Willis 

17 13 11 GONE IN 60 SECONDS (PG -13) 
Tmkromne None vrfo 
Buena Yala Hare Erxtairr.r121369 

Nlmws Cage 
Angelina Jdle 

18 17 9 SCARY MOVIE (RI 
Dimtmim Home Video 

Buena Vela Hare Emerlailmlent 21371 
Anna Faris 
Jm Abrahams 

19 14 5 AUTUMN IN NEW YORK (PG -131 
MGM N Entertainment Richard Gera]001430arre 

Winces Ryder 

20 15 5 UNDER SUSPICION W 
Columbia TriStar Home Video 
06877 

Gene Hackman 
Megan Freeman 

IRMA gad certification fora minimum of 125,000 units Of a dollar volume of 59 million at felail tar meabkaly released 
programs, or d at Most 25.000 units and 51 million at suggested retail fa romhealncal nks. Q IRMA platinum certification 
for a minimum sal d 250.000 units or a dotter volume of S18 million M retail for theatriway released programs. and of at 
rant. 50,000 units and $2 million at ruauedted retail for ne,rlmetricel tiles. 0.2001, e,tlbearyOPl Communications. 
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Top DVD sales.. 
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m 3 

r ` 

COMPILED FROM A NATIONAL SAMPLE OF 
U RETAIL STORE AND RACK SALES REPORTS ^S 

Principal 
,i 

COLLECTED, COMPILED, AND PROVIDED BY. 
3 TITLE (Rahrlg) (Puce) Distributing Label, Catalog Number Performers 

5 NEW THE WATCHER (R) (26.981 

No. 1 

unnasal Studious Home Video 21137 jz u Reeves 

Jdmle $pader 

2 12 BRING IT ON (PG13) 226.98) Universal Sudds Home voeu 2060 Kitten Duns: 

3 3 4 WHAT LIES BENEATH (PG -131126.991 Dleamvues Hone Entertainment 86406 
Haim: Fora 
1,1iMe:le Pfeinar 

4 2 14 GLADIATOR do (29.98) OreaeUSds Home Entertainment 86386 Russell Crowe 

5 4 4 DINOSAUR X'01(29.99) 
Walt Disney Hare VideoBuea 

Animated Y. Home Entertainment 19572 

6 6 5 ME, MYSELF & IRENE 00126.981 Foavidem 2000625 
Re1ceCary 
Renee ZelMcgr 

7 9 12 GONE IN 60 SECONDS (PG -131129.99) 
TouchVme Home Vdeeltard Ninths Cape 
Pate Herne Entertainment 1906 a Jolie 

8 NEW> 
HIGHLANDER: ENDGAME 
EXCLUSIVE NEW CUT (Nß1129.99) 

biwa HeT Home Vdeasuena Adrian Paul 
Onu Home Enlena.nmant 2)66) Christopher lambert 

9 8 6 COYOTE UGLY (PG 13) (29.99) 
Towns.* Home Video/BuenaPiper Ferace 
Vista Home Entertainment 21627 Adam Garcia 

10 11 75 THE MATRIX 9904.901 Warner Home Video 17737 
Lure Reeves 
Menu e Rshburne 

11 5 2 GET CARTER (R) (19.98) Warner Home Video 18583 Sylvester Stallore 

12 7 2 BLESS THE CHILD (9) (29.991 Paramount Home Video 327964 Kim 6esinger 

13 NEW MICHAEL JORDAN TO THE MAX 081119.98) Fantdm2001283 Michael Jordan 

14 NEW CLERKS (UNCENSORED) 03 (29.991 
Miramas Home Enteainmentltuena Krim 
Vsta Horne Entertainment 21707 Ke;:n Smith 

15 13 18 THE PATRIOT (R) (27.96) Columbia TrStar Home Video 5731 Mel Gibson 

16 12 8 HOLLOW MAN (R) (24.95) Columbia TriStar Home VMeo 05072 
Kevkt BKon 
EllsatMh Shoe 

17 NEW THE DOORS fß1(34.98) Anisen Home beer,. 10810 
VMal 

eg Ryan 
KJlmr 

18 RE-ENTRY THE SHAWSHANK REDEMPTION 00 (1998) Columbia TriStar Home Yideo 2583 
Tim fbbbrm 
M1torgan freeman 

19 RE-ENTRY STARSHIP TROOPERS (R) (19.95) cambia ThSa: Herne Video 71719 
Cascer Van Olen 
Denise Rìchads 

20 RE-ENTRY SAM1WAISC PIA116I11 SERIFS W D89K fk.LaAonAsVimenkmNanl997 
BraO Pm 
Morl!an Freeman 

4 2001. BIIlbaardlBPl Communrcabons and We...... 
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Corp.; and Matthew Zinn, VP, 
general counsel, and chief privacy 
officer, TiVo Inc. 

Elsewhere, Rep. Rick Boucher, 
R -Va., a member of the House 
Judiciary Committee and the 
Courts and Intellectual Property 
Subcommittee, will give the lunch 
keynote, and Rep. Billy Tauzin, R - 
La., chairman of the House Com- 
mittee on Energy and Commerce, 
will give the afternoon keynote. 
Hip -hop pioneer Chuck D, creator 
and founder of Rapstation.com, as 
well as leader and co-founder of 
rap group Public Enemy, will 
deliver the artist keynote. 

Meanwhile, retailers find them- 
selves squarely in the middle of the 
debate, says National Assn. of 
Recording Merchandisers presi- 
dent Pamela Horovitz. "We want 
to support copyright and our con- 
tent community in a digital age, but 
we also recognize our second mas- 
ter, the consumer," she says. "We 
depend on them to buy the prod- 
ucts we offer for sale. We're happy 
to participate in this conference as 
we think it will take a concerted 
effort, not only by all music indus- 
try factions but also the courts and 
Congress, to strike the right bal- 
ance between the two." 

Horovitz is on a panel discussing 

consumer rights on the Internet, 
home -recording rights, and fair - 
use rights called "Understanding 
the Consumer's Interests." The 
session is moderated by Jon 
Healey, Los Angeles Times staff 
writer, and also features Linda 
Golodner, president, National 
Consumers League; Dennis Mudd, 
president/CEO, MusicMatch; and 
James Neal, dean of libraries, 
Johns Hopkins University. 

Napster VP of corporate and 
public policy Mania Cooney is on 
a panel covering current restric- 
tions and the impact of the Digital 
Millennium Copyright Act called 
"Digital Freedom vs. Digital 
Restraint." That session will be 
moderated by Drew Clark, senior 
writer, Technology Daily, and 
include Fritz Attaway, executive 
VP, government affairs, Motion 
Picture Assn. of America; Mark 
Cooper, research director, Con- 
sumer Federation of America; 
Peter Jaszi, professor of law, 
American University, and co- 
founder, Digital Future Coalition; 
and Jon Potter, executive direc- 
tor, Digital Media Assn. 

Webnoize chief Tom Roll is a 
panelist on "Music, Internet, 
Video: We Ain't Seen Nothin' 
Yet!," a forum focused on new 

SWEDISH SALES 
(Continued from page 58) 

pressed by the increase we had in 
the market in 2000. In the first half 
of the year, we had a 16% increase, 
but then suddenly, despite having 
invested in marketing and an active 
release schedule, we had a depress- 
ing second half of the year, which 
nearly swallowed the increase in the 
first half. Prices went up in Sweden 
between 3% and 4%, so an increase 
in market value of 2.9% is really not 
worth thinking about too much." 

Per Sundin, managing director of 
Sony Music Sweden, is particularly 
scathing about Messing's comments. 
"[Messing] has said that CD prices 
are too high and that people should 
download from Napster," he notes. 
"In Sweden, we have very high 
taxes -so now, we shouldn't have to 
pay taxes? It's an unbelievable state- 
ment from a government official." 

However, Holmfred doesn't think 
the Internet has had too much nega- 
tive impact on sales. "Home copying 
of CDs is more of a threat," he says. 
"Six and a half million blank CDs 
were sold in Sweden last year -and 
not all are used for copying CD pro- 
grams ... A huge amount make for 
home copying of CDs. Nearly all 
retail shops in Sweden complain 
about booklets and sleeves disap- 
pearing from shelves, especially in 
youth music genres." 

Apart from the Beatles, the top - 
selling albums in Sweden during 
2000 were Marie Fredriksson's 
Aileen (EMI), Eminem's The Mar- 
shall Mothers LP (Universal), Brit- 
ney Spears' Clops! ... I Did It Again 
(Jive), and Magnus Uggla's Där Jag 
Ar E're Alltid Bäst (Sony). 

The year saw a significant slip for 
singles sales, down 5.2% in units, 
from 5.4 million to 5.1 million, and 
8.6% in value, from 97.1 million kro- 
nor ($9.75 million) to 88.7 million Ian - 
nor ($8.9 million). 

"Last year wasn't a big year for a 
lot of Swedish artists," Christer 
Lundblad, managing director of local 
industry trade body Export Music 
Sweden, says. "But in the next few 
years, the talent we have should pro- 
duce a lot of big records." 

Sales of vinyl albums rose no less 
than 267%, from 12,000 to 43,000 
units, and 252% in value, from 
600,000 kronor ($60,300) to 2.3 mil- 
lion kronor ($231,000). MiniDise ship- 
ments were down 88%, from 26,000 
to 3,000 units, and 89% in value, from 
2.3 million kronor ($231,000) to 
300,000 kronor ($30,100). 

Audiocassettes dropped 28.3%, 
from 618,000 to 315,000 units, and 
44.1% in value, from 13.9 million kro- 
nor ($1.4 million) to 7.7 million kro- 
nor ($774,000). 

FOR THE RECORD 

To clarify the reporting struc- 
ture within Warner Home 
Video's executive ranks, senior 
VP of worldwide marking Mark 
Horak reports to Thomas Lesin- 
ski, U.S. executive VP/GM, and 
not to VP/GM of North Ameri- 
ca and Australia Jim Cardwell, 
as stated in the Feb. 17 issue of 
Billboard. 

opportunities that encompass new 
technologies. Other participants 
are Jordan Greenhall, founder 
and CEO, DivXNetworks; Jim 
Griffin, CEO, Cherry Lane Digi- 
tal; and Tom Sulzer, founder and 
CEO, MoodLogic Inc. The session 
will be moderated by Gary Arlen, 
president, Arlen Communications. 

BITS & BYTES: Time Warner 
Internet properties, which include 
Warner Music Group sites, appear 
to be experiencing a surge in online 
viewership in the wake of the 
America Online (AOL)/Time Warn- 
er merger. Jupiter Media Metrix 
reports AOL/Time Warner proper- 
ties accounted for nearly one-third 
of all time spent online in January 
2001. The jump is even greater 
when considering at-home users: 
The properties of the merged enti- 
ty were viewed by 72.3% of all at- 
home Internet users. 

Of course, AOL is doing the bulk 
of the heavy lifting. On their own, 

Billboard. 

Time Warner's online properties 
were viewed by 15.7% of users at 
home. And total usage minutes for 
Time Warner's properties post - 
merger still only amounted to 0.3% 
of all time spent online in January 
2001. But Time Warner is helping 
AOL with at -work viewership, 
thanks largely to its news sites. 
According to Media Metrix data, 
AOL on its own had a 67.2% reach, 
but that figure increased to 72.1% 
with the addition of Time Warner's 
online properties. 

And with AOL and Time Warn- 
er combined accounting for 32.7% 
of all time spent online in January 
2001, analysts say the potential 
upside from the merger for Time 
Warner appears strong. 

"The Media Metrix audience rat- 
ings indicate that Time Warner has 
an unmatched opportunity to cut 
media marketing and promotional 
costs," said Jupiter senior analyst 
David Card in a statement. "Time 
Warner can now tap into the most 

time -intensive audience online, 
providing an opportunity to pres- 
ent content, advertising, and serv- 
ices to its customer base at an 
unprecedented rate." 

MATADOR RECORDS has signed 
a nonexclusive agreement with Liq- 
uid Audio to digitally distribute 
recordings from the indie label via 
online retailers in the Liquid Music 
Network. 

The first artist from Matador 
Records to offer downloadable 
music via Liquid Audio will be 
Stephen Malkmus, the former 
front man of Pavement. 

Matador plans to offer digital 
downloads for an introductory sug- 
gested retail price of 99 cents per 
track and $8.99 per album for all 
releases offered. Downloads of 
Matador's new releases will be 
offered upon street date, and the 
company plans to release a large 
part of the Matador catalog in the 
future. 
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Top Special Interest Video Sales. 
pri 

COMPILED FROM A RATIONAL SAMPLE OF 

RETAIL S10RE AND RACK REPORTS COL- , -;». 
LECTED, COMPILED, AND PROVIDED BT 

O" 3v Program Supplier, Catalog Number 

3 
g 

COMPILED FROM A RATIONAL SAMPLE OF 

RETAIL STORE AND RACK REPORTS COL- 
LECTER COMPILED. AND PROVIDED BY 

TITLE 
Program Supplier, Catalog Number 

RECREATIONAL SPORTS." HEALTH AND FITNESS. 

1 

NO. 1 

4 
MICHAEL JORDAN TO THE MAX 
FoxVldeo 2001286 14.98 1 1 113 

NO. 1 

BILLY BLANKS: TAE -BO WORKOUT 
39.95 

Ventura Distribution 2274 

2 2 14 
TONY HAWK: SKATEBOARDING TRICK TIPS -VOL. 1 

Redline Entertainment 77002 1595 2 2 105 
THE CRUNCH: TAE BOXING WORKOUTS 

1498 Anchor Bay Entertainment 10813 

3 5 
WWF: ARMAGEDDON 
World Wrestling Federation Home Video 266 19.95 3 3 51 

YOGA CONDITIONING FOR WEIGHT LOSS 
1498 living Arts 1203 

4 3 
WWF: THE ROCK: THE PEOPLE'S CHAMP 
Wald Wrestling Federation Home Video 254 14.95 4 4 

DENISE ADORE MAT WORKOUT BASEDON THE WORK OF 1.H. PRATES 
1498 

Artisan Home Entertainment 10152 

5 4 
RODEO: BULIBUSTERS ALL-STARS OF RODEO 
Goldhill Home Video 268 19.95 5 5 86 

BILLY BLANKS: TAE -BO WORKOUT ADVANCED/TAE-BO UVE 
34.95 Ventura Distribution 2271 

6 7 
WYVF: CHRIS JERICHO -BREAK DOWN THE WALLS 
Wald Wrestling Federation Home Video 262 14.95 6 9 95 

YOGA FOR BEGINNERS: ABS YOGA 
9.98 

Living Arts 1075 

8 
W WF: DIVAS -POST CARDS FROM THE CARIBBEAN 
World Wrestling Federation Home Video 261 

14.95 7 7 59 
LIVING YOGA COLLECTION 

1798 Living Arts 1070 

8 9 2 
WWF: MOST MEMORABLE MATCHES '00 
World Wrestling Federation Home Video 826 14.95 8 6 42 

BILLY BLANKS, TAE -BO GOLD 
2495 Venlu2 Disbibution 2276 

9 6 5 
MLB: WORLD SERIES 2000 
USA Home Entertainment 60087 19.95 9 8 22 

BILLY BLANKS: TAE -BO LIVE 
5995 

Ventura Distribution 2723 

10 11 
WWF: SURVIVOR SERIES -THE RULES HAVE CHANGED 
World Wrestling Federation Home Video 265 19.95 10 11 

MINNA LESSIG: OPTIMIZER -FAT ELIMINATOR 
1498 Parade Video 11213 

11 12 
WWF: TABLES LADDERS CHAIRS 
World Wrestling Federation Home Video 259 14.95 11 10 120 

TOTAL YOGA 
9.98 Living Arts 1080 

12 NEW) NFL: SUPER BOWL XXXV 
USA Home Entertainment 1883 

19.95 12 14 
DENISE AUSTIN: BLAST OFF TEN POUNDS 

14.98 
Artisan Home Entertainment 10154 

13 14 
WWF: STONE COLD STEVE AUSTIN -LORD OF THE RING 
World Wrestling Federation Home Video 260 1495 13 15 so 

POWER YOGA FOR BEGINNERS: STAMINA 
9.98 Living Arts 1078 

14 10 l4 WWF: KURT ANGLEdT'S TRUE IT'S TRUE 
World Wrestling Federation Home Video 263 04.95 14 13 332 

YOGA JOURNAL'S YOGA PRACTICE FOR BEGINNERS 
Living Arts 1088 14.98 

15 NEW KING OF THE CAGE: CAGE WARS 
Brentwood Home Video 69642 04.95 15 12 13 

THE METHOD: TARGET SPECIFICS 
12.98 Parade Video 840 

16 13 
WWF: AUSTIN VS. MCMAHON O 
World Wrestling Federation Home Video 240 1495 16 17 5 

CHI FOR BEGINNERS: THREE -PACK 
27.98 

Living Arts 1054 

17 17 15 
ECW: PATH OF DESTRUCTION (UNCENSORED) 
Pioneer Entertainment 71548 19.98 17 NEW> MINNA LESSIG: OPTIMIZER -STRENGTH & GRACE 

14.98 Parade VMeo 11223 

18 20 
KING OF THE DEATH MATCH 

0 Ground -Zero Entertainment 2056 19.99 18 16 111 
ABS AND BUNS: 2 -PACK 

9.95 
UAV Entertainment 60115 

19 
90. ECW: EXTREME EVOLUTION (UNCENSORED) 

Pioneer Entertainment 71405 MU 19 18 80 
BILLY BLANKS: CRUNCH MASTER BLASTER 

14.98 Anchor Bay Entertainment 10885 

20 u-MITRT 
CRASH & BURN 
Tokyo Pop 763 

19.99 20 I9 52 
YOGA FOR BEGINNERS: STRESS RELIEF 

9.98 
Living Arts 1077 

IRMA gad certification for sale of 125,000 units or a dollar volume 01E9 million al retail for theatrically released programs, 25.000 units and 51 million at 
suggested retail for nontheatrical titles. OIRMA platinum certification for sale of 250,000 units or a dollar volume of 518 million at retail for theatrically released 
programs, or 50,000 units or 92 minion et suggested retail for nontheatrical titles. 152001, Billboard/BPI Communications and videoSCan Inc. 

BILLBOARD MARCH 10. 2001 www.billboard.com 75 



Enormous exposure. Remarkable results. Billboard. 
Get the attention of 150,000 industry 
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CLASSÌFIED 
Connect with the music industry's most important decision makers in Billboard Classified. 

CALL 1-800-390-1489 TODAY! 

FAX ALL ADS TO: 646-654-4699 

DEADLINE: FRIDAY AT 4:00PM EASiHW 

Ads now appear online for one low priced 
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www.billboord.com 

DUPLICATION/ 
REPLICATION 

CDR Duplication 
as low as $1.80 each! 

-S OISC.a 

1.4CE 
,990 

(800) 500-0834 

Our CDRs are 
available with 
graphics that 
will knock 
your socks 
off And 
we oiler 
same day 
turnaround AIIIN 

at no extra 
charge. 

Give usa call! 

www.cdsg.com 

1DWES 

TAPE & Disc 
MANUFACTURING .GRAPHIC DESIGN PRINTING 

HIGHEST QUALITY 
COMPLETE DESIGNED PACKAGES 
LOWEST -PRICES 
CD BOOKLET& JCARG PRINTING 

1-800-989-4487 
W W W.M IDW ESTDISC.COM 

2 CD, CD-ROM, 1u 
3 & cassette 
â manufacturing 
JY art design & printing 

mastering & editing 
30 years experience 
guaranteed national distribution 

Q.MOzon.com, Maw, Tower Records, o1 
le Call or visit our website for detae 

11 0-880-0073 
erystaldearsounetcemledtapc 

Repmedia 
1-877-221-9057 

1000 cad's S1430 

PACKAGED. FILM & PRINT 

www.repmedia.corn 

DUPLICATION/REPLICATION 

COMPACT DISCS AS LOW AS $.55 EACH (BULK) 

1,000 CDs 

$1050.00 
INCLUDES 

JEWELMIRAP 
2-PANEL/4-COLOR 

BOOKLET TRAY CARD 

PRESS & DISTRIBUTE 
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1,000 AUDIO CASSETTES (DIGITAL BIN) $.45 

CDR -REPLICATION (1 -OFF! $2.00 

BLANK CDRs $.65 

OTHER SERVICES INCLUDE 

VIDEO DUPLICATION 

GLASS MASTERING AUDIO/CD-ROM/DVD 
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MIRROR IMAGE F CALL TODAY! PHONE 1800486.6782 FAX 1 803 5-8 3335 
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COMPACT DISCS - S .65 EACH 
IT'SA BETTER DEAL! 
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1.000 Jewel/Wrap 250.00 

1.000 2Pg Book/Tray 240.00 

S 1.140.00 

hone your COlaedy More, 
& R,ra.Rcody film 

NCatORPioaral Tape-TDisc. 
ORATION 

1110 nth Ave. Noras - NssMde. IN 37209 

1-800-874-4174 
Digital abaedng Senfres - lAgmlAuLro 

Dupirmlon (ompuRr Graphes 

SAME DAY SERVICE! 
(on short run CD a (osse He codes) 

fis: 

WINTER SALE 
BULK CDs $.59 ee./minim9m 1000 

$100 OFF EVERY CD PACKAGE 
Oar E2S9 or !rem COR m 4444 8 "angle« III.. 

$250 OFF EVERY DVD PACKAGE 

300 FULL COLOR 11x17 POSTERS 

ONLY $99 
with Every CDIDVD Package 

OWN $ 500 61 serRAs WIao ,y1At Ca PACRARR 

FREE Web Page sf sound sample 
FREE Third Color on Discs /ß FREE Clear Trays 

" e" FREE UPC Barcode 
FREE Design Kit 

TIMID WAY MEDA 
WORLD CLASS QUALITY CD & DVD REPLICATION 

alireEWIREXWWWMOWNEW 

(800) WAVE CD -1 
W W W. THIRD WAVEMEDIA. CAM 

liB(11, gin 

1000 BULK CD'S $590 
Includes Glass Mastering 13 Colors on Disc 

1000 Retail Ready CD'S $1249.00 
Includes Color 4 Panel resells (Inside Brack) 
411 Tray Card's, 3 Color on Disc, Jewel Cases, 

insertion, polywrop, Film Output Included 
Free Clear Trays free UPC &anode 

free Templates* free Third Color 
Free Web Pa .e ern Sound 

CD -R ÍRedÍil all major brads as low ala9t 

CD -R Duplication 241Ir Tum bailable 
100 CDR'S I Color Bla(k/Red/Blue $199 

100 CO -R's - Process Color $299 i1 
DisksDirect.com 
alaaM M.dl. Pnl...b,-I. - Ì 

1-800-557-8000 

L. %I /L LILL. 
TOTAL CD, CDR, CD-ROM, OYD, & CASSETTE PRODUCTION 212-252-9300 In NYC 

1.877DISCUSA 
TOLL FREE 

the POWER al Excellence 

HAVE A POSITION TO FILL? WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST LOOK NO FURTHER! 
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WWW.BILLBOARD.COM CALL TRACY WALKER 
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100 12" VINYL $775.00 
fig WHITE ILLICIT Iv/ HOW 51.30eocAkroddiNond 

DUPLICATION/REPLICATION 

(1U -S71)1) 1( 7)/0 
11 I:VUI1(;'l'( 

CD REPLICATION 
Vinyl Records (colors available!) 

Cassettes 
Super -Hot Mastering Studio 
Graphics Design 
On -Demand Color Printing 

isks 

B(,ti1 l'rir'r. If(.til Seri ice - Ìor uror( 1112111 21) 1('arN! 

EUROPÂDISK;LLC 
WWW.EUROPADISK.COM 

(800) 455-8555 
(718) 407-7300 

VINYL PRESSING 

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 

YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 

El) -J valuer/rm. 

- 500 12" VINYL 0. WHIFF JACKET w/ HOW $1,249.00 eraeoeRsa99.00 

1 000 12" VINYL r WHITEJACKnw/HOLE) $1,779.00 REORDER -51199.00 

O 500 7" VINYL 45's (W!!V WHITE SLEEVE) $6755.00 REORDER 5199.00 

1 000 7" VINYL 45's (WITH WHITE WIVE) $849.00 REORDER - san..00 

ALL PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TEST PRESSINGS / AIRIOROOR 
240LOR LABELS (oak background) / SHRINKV(RAP fir eel/ QUICK TURN AROUND 9111111001128 

C) Rainbo Records and Cassettes 1'T, 
1738 Berkeley St. Senta Monica,CA 90404 (310) 829.3476 rl Fax: 310 808.8765 www.ralnberecoNs.com Inf r. rainborecorde.com I 
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REACH FOR THE STARS! 
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COMPUTER/ 
SOFTWARE 

PUBLICATIONS NOTICES/ANNOUNCEMENTS 

The Computer and POS Solution 
for the Music & Video Industry 

young 
(888)658-7100 

Chains -Independents .one -Stops 

RecordTrak. 
Inventory Management 

For Record Stores 

800-942-3008 
F..203.269.3930 

voice 2033663..0 

WANTED TO BUY 

WE ARE CASH BUYERS OF 
UNWANTED LP's, 

CASSETTES OR CD's 

No quantity is too large or small. 
We pay the freight. 

CALL: (609) 890-6000 

MUSIC MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, wee 

are slashing ours. Maier label 
From and LP's es kwl ai 501. Your choice from the 

most extensive listings available. 
Fm free catalog call (609) 890-0000. 

Fax (609) 890-0247 or write 
scorplo lanale, Inc 

P.O.Bex A Trenton, N.J. 08691-0020 
emax:.owpbmu.QO..9. mm 

THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies" titles on CD at 

the lowest prices. FREE catalog F r 

Wholesale only. -!_tI 

GOTHAM DISTRIBUTION CORP. 
1-800-4-GOTHAM FAX: (610) 649-0315 

2324 Haverford Road Ardmore, PA 19003 

ROYALTY PAYMENTS 

$ Royalties $ 
Access Your Future Now! 

Granite Capital Corp. 
Call now 800-326-0520 

PUBLICATIONS 

nthe..y 
4 

FREE Guide to 
Master Tape Preparation 

Saves You Time and Money! 

1-800-468-9353 
www.discmakers.com/bb 

info_ discmakers.com 

DISC MAKERS 

The Essential Tool for 
Today's Working Musician 

THE 15TH EDITION OF THE 

Musician's Guide to 
Touring and Promotion 

A BILLBOARD PUBLICATION 

Includes: 
City by city club directory 
Tape/disc services 
A&R directory 
Music services directory 
Music industry websites 
And much more 

Only $13.95 - ($15.95 in Canada, $16.95 overseas). 

Order by phone 800-407-6874 or on our website 
www-musiciansguide.com 

Mention code TGBB when ordering! 

LEGAL NOTICE 

UNITED STATES BANKRUPTCY COURT SOUTHERN DISTRICT OF NEW YORK 

In re 

UNAPIX ENTERTAINMENT, INC. Gerd., 

Debtors. 

Chapter 11 

Case No. 00 B 15545 (REG) 
Jointly Administer. 

NOTICE OF LAST DAY TO FILE PROOFS OF PRE -PETITION CLAIMS AGAINST OR INTERESTS IN 
UNAPIX ENTERTAINMENT, INC., FRESH DEVELOPMENT, INC., UNAPIX PRODUCTIONS WEST, 

UNAPIX ONLINE, INC., GREEN LEAF ADVERTISING COMPANY, INC., UNAPIX SYNDICATION, INC. 
AND PACIFIC SURF PRODUCTIONS 

TO ALL CREDITORS, EQUITY HOLDERS & OTHER PARTIES IN INTEREST: 
On November 27. 2000. (the "Petition Date"). the Debtors filed voluntary petitions for relief under chapter 

11 ofmail of the Used States Bankruptcy Code with the Used Slates Bankruptcy Court for the Southern 
District of New York {the "Bankruptcy Court"). The Debtors' cases we loirely administered under Case No. 
OO B15545 (REG). There -emotive case numbers foreach of the Debtors areas follows: Unepix Entertainment, 
Inc. Case No. 00 B 15545 EG), Uoapix Productions West Case No.00915546 (REG), Fresh Development, 
Inc. Case No. 00 B 15547 (REG), Unapix Online, Inc. Case No. 00 B 15548 (REG). Green Leaf Advertising 

tio Pacific Sal PPrrotlCucns Ca se No.0 B 0 5552IREGj 
Syndication, Inc. Case No. 0013 15550 (REG), and 

By order of lho Banknrpte Coon, March 30. 2001 (the "Bar Date") has been fixed as the last date by 
which all entities, including all individuals, partnerships, corporations, estate& trusts and governmental 
units who hold claims against the Debtors, or interests in the Debtors, which arose prior to the Petition 
Date. are permitted to file proofs of claims or Interests in these chapter 11 cases. The Order setting the Bar 
Date provides as follows: 

1. Each hold«of a claim or interest who is required but fails to file a proof of claim by the Bar Date 
shall forever be barred horn asserting such claim against or interest in the Debtors and their property and 
the holder of the claim or interest shall forever be barred from voting on a plan(s) or participating In any 
dlstnbutlon In this case. but shad nevertheless be bound by the terms of a plan confirmed by this Court. 

2. Proofs of claim or Interest must be filed by persons e) whose claims or interests are not listed on 
the Debtors' schedules of assets and liabilities to be filed with the Court on or before February 12, 2001 (the 
"Schedules.% (ì) whose claims or interests are listed on the Schedules as contingent, unliquidated or 
disputed: RR oho depute the amount of their claims or Interests as listed on the Schedules: or (iv) who 
dispute the manner in which their claims or interests are listed on the Schedules. My entity whose claim 
or interest is listed on any of the Debtors' respective Schedules as not disputed, contingent orutdiquidated, 
may. but need not, file a proof of claim or interest. unless such entity disputes the amount or priority of the 
amount scheduled by the Debtors. 

3. The Bar Date shall apply to all claims or interests of whatever character against the Debtors or 
their property, whether secured. unsecured. Or priority claims, liquidated, un iquidated, fixed or contingent. 
The Bar Date shall not extend to e) claims or interests already filed in this proceeding: a claims or interests 
listed in lie Schedules, unless scheduled as contingent, udiquidated or disputed: (Ill) administration claims 
of professionals retained pursuant to Court order, (iv) claims forme payment of prindpal or interest payable 
on any public debt security filed by the holders (hereof; and (v) claims for which specific deadlines have 
previously been fixed by the Court. 

4. Any entity who has already filed a proof of claim or interest need not fire another proof of claim 
or interest. and any proofs of claim or interests filed with the Clerk of the Court shall be deemed to be, and 
shall be, treated as a property filed proof of claimer Interest subject to the rights of the Debtors or any parry 
to object to Iha allowance thereof. 

Copies of the Debtors' Schedules shall be on file with the Clerk of the Bankruptcy Court or may be 
accessed through the Bankruptcy Court's web see located athttpewnen.nysbuscourts.gov. The Bchedulm 
may be inspected in person from 9:30 a.m. to 4:30 p.m., Monday through Friday at the BaMruptcy Coue 
or by contacting Debtors' counsel at ..dress listed below. 

Proofs of claim or interest mast bellied with the Bankruptcy Courtsoas to be received on or before 
March 30, 2001 at 5:00 p.m. 

11Proors ofdaimorinterest is sent by mat.. send to: lisent by Hem'Deliver yor Overnight Cagier. 

United States Bankruptcy Court 
detlearto: 

Southern District of New York Office of the Clerk of the Bankruptcy Court 

Re: Unapix Entertainment. Inc., et ru. Southern District of New York 

P.O. Box 5042, Bowing Green Station One Bowling Green, Room 534 

New York, NY 10274 New York. NY 10004.1408 

With a copy to Debtoee' counsel at the address bee«. 

SCHULTE ROTH & ZABEL LLP 
Attorneys for the Debtors 
919 Third Avenue 
New York. New York 10022 
Attn: James M. Peck, Esq. 
(212) 756-2000 

REACH OVER 200,000 RESPONSIVE READERS 

EVERY WEEK IN BILLBOARD CLASSIFIED TODAY!! 

1.800.390.1489 FAX: 646.654.4699 

NYU ALUMNI 
MUSIC BUSINESS PROGRAM 

Join us Friday, March 23, 2001, 6.6 p.m. to meet old friends, make new ones, 
and help us plan our 25th anniversary. 

FOOD, PANEL, MUSIC 
RSVP to (212) 998.5427 or catherine.moore@nyu.edu 

SPREAD THE WORD( 

HELP WANTED 

MUSIC CHOICE is a multi -channel music service, transmitting over 55 channels of CD 
quality music to more than to million customers via satellite, cable systems and the Internet. 
We are currently seeking dynamic, high-energy Individuals to join our rapidly growing 
organization. 

SALES MANAGER, LABEL & 

ARTIST RELATIONS WEST COAST 
Candidate would be responsible for revenue from west coast record labels including 

securing acts for the Music Choice OnStage concert series with additional re- 

sponsibility for custom audio shows and web promotions. Negotiate the cable dis- 
tribution rights, audio show rights, webcast, download and web archive rights for 

concert artists. Will also maintain ongoing relations with west coast based record 

label marketing and video executives. 

BA as well as 3e years in sales and/or label relations. Must have senior level music 
industry contacts as well as strong written and oral communication skills. Some 
(ravel is required. 

We offer a competitive salary and comprehensive benefits. To be considered, 
please include salary requirements and respond to: 

Music Choice, Attn: K. Franks, 300 Welsh Road, Bldg. 1 

Suite 220, Horsham, PA, 19044. Fax: (215) 784-5870 
Email: kfranks@musicchoice.com 

ECE 

SALES 

Bilingual Inside 
Sales Specialist 

(: y 
Disc Makers, America's leading CD manufacturer for independent musi- 
cians and business users has an excellent opportunity available for a 

Bilingual (English and Spanish) Inside Sales Specialist to advise clients 
and close CD sales. No cold calling. Music or multimedia background, 
college degree, and sales experience are strong pluses. Excellent com- 
munication skills and bilingual Spanish are a must, as this position deals 
directly with Spanish speaking clientele. Excellent compensation pack- 
age including salary and commission with full benefits including 401k. 
Send resume w/ salary regs to: 

Disc Makers, Inc. 
11 West 17th St. 
New York, NY 10011 
Fax: 212-352-0573 
hr@discmakers.com 

DISC MAKERS 

Christian Music Exec 
with ten years experience in radio, 

distribution. and tours sought 
to direct label. 

Fax resume to: 
(650) 401-6779 

A&R REP 
and/or consultant with artist proposals or 
project ideas sought by established inde- 

pendent label. Informationhesume to: 

David, P.O. Boo 39439 
Los Angeles, CA. 90039 

Looking for the perfect job? 
BILLBOARD CLASSIFIED 

BILLBOARD MARCH 10, 2001 www.Uillboard.com 77 



HELP WANTED 

DO YOU HAVE WHAT IT TAKES TO 

BRING MUSIC AND 
POP CULTURE TO THE WORLD? 

WE'RE LOOKING FOR TELEGENIC. MUSIC -PASSIONATE, PEOPLE 

TO APPEAR ON CAMERA AND BREAK DOWN THE CURRENT MUSIC 

AND POP CULTURE SCENE. YOU MUST APPEAR BETWEEN 

THE AGES OF 20-26 y/o AND POSSESS A KICK ASS PERSONALITY 

AND GREAT SENSE OF STYLE. ON VHS, RECORD YOURSELF DIS- 

CUSSING THE CURRENT MUSIC SCENE, CONCERTS, ALBUMS, 

ARTISTS, OR PERFORMANCES. SUBMISSIONS SHOULD BE NO 

LONGER THAN 5 MINUTES. AND CAN BE SENT TO: 

V. POTESTIVO 
23rd FL., 1515 BROADWAY 

NYC, NY 10036 

HELP WANTED 

SALES REPRESENTATIVE 
NARM nominated distributor of the year 
seeks an experienced In-house sales- 
person with a vast knowledge Of rock, 

metal, dance and reggae. Central New 

Jersey location. Salary. commission plus 

benefits. 

Email or fax cover letter and resume to: 

Ron@Bigdaddymusic.com 
(908) 653-9114 

Volunteers 

Wanted 
If you are going to be 

in Miami area from April 
21st through April 27th 

and would like to 
volunteer for the 

Billboard Latin Music 
Conference & Awards. 

Please call 646-654-4660 

MUSIC 
PRODUCTION 

KINGDOMCHILD ENTERTAINMENT 

Production - Choreography - artists 

Layin' down the hottest tracks including 

hiphop. pop. r&b. ballads. reggae. christian 

corltemporaryrrap. and more. Work for Ore 

or Oontracled. Kingdomchild at your service. 

Phone GM Productions: 

(253)941-4609 

Email: kingdorechild@pocketmail.com 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 
1-B00-390-1489 

OR 
646-654-4698 

TALENT 

ATTENTION MUSIC ACTS & 

RECORD PRODUCERS 

Ron Yatter, veteran talent and producer's 

agent (former Sr. VP o1 William Morris Agy) 

announces his company. The Producer's 

Agency, is introducing Record Producers to 

Singer -Songwriters & Songwratng Bands. 

Producers and Artists are invited to 

Call 212-247-9600 or 

E-Mail:RonYatter@aol.com 

Looking for a 

record deal ?? 
Getting signed is very hard to do. Out we will 

gel the record deal you are looking lori Guar- 
anteed Service. Call nos to recent, your 

FREE information. 

Talent 2000 
800-499-6395 119 

PUBLICITY 
PHOTOS 

PUBIIIL111cTv PRII NTS 
LITHOGRAPHED, ON HEAVY, SAVI: GLOSS PAPER . 

FqEE 
eolalog A SomDM 

186] E. Fbnde SI.. Silc ße 
Spnrgrield, M0 858tl3 

TOI/ Froe 1-8E9ó76-5336 

B&W 
8x1 O's 

500 -'80 
1000 -'108 

B&W 
POSTCARDS 
500 - '65.00 

cw...-,.u üY 
a 

Horns ^'^".abcplCNreb.com 

DISTRIBUTION NEEDED 

THE ROLLING STONES 
"UNPLUGGED" TRIBUTE CD 

that even fooled Mick and Keith! now 

seeks national distribution. A million dollar 

project ready to go! Hear samples 
now! www.rollingclones.com 

Update 
CALENDAR 

MARCH 

March 2-4, Being a Songwritirg Career Semi- 

nar. presented bythe Songwriters Foundation and the 

Songwriters Guild of America, French Quarter Suites. 

Memphis. 615-329-1782. 

March 3, 371hA1nd Ci!emaNahSocietyhrards 
BamluetShaaton Universal Hotel. Universal City, Calif. 

818-752-8624. 

March 4, Juno Awards, Copps Coliseum, Hamilton, 

Ontario. 416-485-3135. 

March 6. The Circle: The Ins and Outs of Artist 

Management, Booking, and Production, Musical The- 

atre Works. New York 516-621-6424. 

March 6, The Digital Download Pubic Access in a 

Digital World, presented by the Consume Electronics 

Assn.. the Mayfkloer Hotel. Washington. D.C. 323-650- 

1328. 

March 11-14,43rdWnaNaiordH ucsfRecard- 
igMendtardise s CawenionandTradeShotltOdas- 

do Nkdd CenteWbn iott, Orlando, Ra.856-596-222l. 

March 15. loth textual Echo *Herds,International 

Congress Cendre, Bedin.49-40.58l-935. 

March 15-17, »Non Dollar Black College Radio 

Music Conference 2001, Doubletree Club Atlanta Air- 

port Hotel, Atlanta. 404-766-1275. 

March 21-22, Yahoo! Internet Life Online Film Fes - 

but Hdynood Athhtt Cl u b and Directors Gui ld of Amer- 

ica Theater, Los Angeles, 646-658 323. 

March 24-28, Wide Mdc Cataetce 2001, Radis - 

sen Deauville, Miami Beach.954-563-4444. 

March 28.29.2001 EARS Taled Showcase. Pil- 

lage Undergrcend, New York 718-385-0077. 

March 31, tip Hop and Panes, National Black 11e- 

ata, New York 212-539-2689. 

APRIL 
April 1, 2nd Annual 'A Family Celebration,' 

Royce Hall, Los Angeles. 323-966-4669. 

April 2-3. Plug.ln Europe, presented by Jupiter 

Media Metrix in association with Billboard, Prin- 

cess Sofia Inter -Continental, Barcelona. Spain. 44- 

207-747-0578, ptugin.jup.com. 

LIFE LIF 
BIRTHS 

Boy, Joe Tristan, to Danielle and Joe 
Scaife, Jan. 17 in Nashville. Mother 
formerly worked for Decca Records. 
Father is a producer and publisher. 

Girl, Ashlym Elizabeth, toGhanyShea 
and Matthew McCormick, Jan. 22 in 
Providence, R.I. Mother is owner of 
the publicity/promotion company 
Mixed Media. 

Gil, Liza Janet, to Laura and Dave 
Dame, Feb. 14 in Nashville. Father is 
manager of West Coast regional pro- 
motions at BNA Records. 

Girl, Zoe Madeline, to Andre McDon- 
ald and Peter Donovan, Feb.14 in New 
York, Mother is a Nonesuch recording 
artist. Father is abass player. 

Boy, Tony Curtis Wash Jr., to Kim 
"Babygirl" Kenner and Tony C. 
Wash, Feb.16 in Chicago. Mother is a 
member of the rap group HWA. 

Boy, Carter John, to Christine and 
Stefan Goldby, Feb. 25 in Los 
Angeles. Father is a producer/ 

music director for Music link Pro- 
ductions. 

DEATHS 

James Lee LeVitns, 73, of natural 
causes, Jan 27 in Los Angeles. LeVi- 
tus was the former chairman of 
SelectTV and president ofClarion Cor- 
poration of America He held several 
positions in the music industry, includ- 
ing a stint with retailer/entrepreneur 
Earl "Mad Man" Muntz. LeVitus 
began his career in Chicago with Car 
Tapes. LeVitus is survived by his wife, 
Susan; a daughter, Jodie LeVitus- 
Francisco, former Western advertising 
director at Billboard; and a son, Bob. 

Fern Cranston -Shapiro, 67, of can- 
cer, Feb.18in Los Angeles. Cranston - 
Shapiro worked for Warner Bros. 
Records beginning in 1963. She most 
recently served as VP of royalties and 
licensing, a position she was appoint- 
ed to in 1982. She is survived by her 
husband and a sister: In lieu of flow- 
ers, the family requests that donations 
in Cranston-Shapiro's name be made 
to the American Cancer Society or to 
the SPCA. 

April 24-26. Billboard Latin Music Conference, 
Eden Roc Hotel, Miami Beach. 646.654-4660. 

Submit' itemsforLifelines,Guod Works, 
and Calendar to Jtll Pesselniek, Bill- 
board, 5055 Wilshire Blvd, Los Ange- 
les, Calif. 90046, orE-mail jpesselniek@ 
billboardcom 

GOOD WORKS 

GUITAR AUCTION: Seven Ry- 
man Limited Edition acoustic gui- 
tars will be available for sale on 
eBay, with a portion of the pro- 
ceeds going to the Opry Trust 
Fund. The first Ryman guitar, 
which is autographed by Brad 
Paisley, went on the block Feb. 19. 
The final auction will occur Aug. 13 
and will feature the "Grand Ole 
Opry 75th Anniversary Guitar," 
which has autographs from Garth 
Brooks, Loretta Lynn, Lorrie 
Morgan, Dolly Parton, Steve 
Wariner, and others. The Opry 
Trust Fund gives financial assis- 
tance to people in the country 
music industry. Contact: Mindy 
Harrison at 615-383-0412. 

HOOPIN' IT UP: On April 5, the 
second T.J. Martell B -Ball Classic 
will take place at Basketball City 
in New York. The event's commis- 
sioner will be Russell Simmons, 
chairman of Def Jam/Def Soul and 
chairman/CEO of Rush Communi- 
cations. The competing teams will 
come from Elektra Entertain- 
ment, Epic Records, Columbia 
Records/Loud Records, Island/Def 
Jam Music Group, BMG Enter- 
tainment, Slip N Slide, Universal 
Records, Atlantic Records, and 
Cash Money Records. The tourna- 
ment will raise money for the T.J. 
Martell Foundation's leukemia, 
cancer, and AIDS research pro- 
grams. Contact: Gary Casson at 
212-275-4010. 

WORDS AND DEEDS 
(Coittiveed Crum page .iß') 

Mitchell) brings new flavor with a 
self -titled, 18 -song set of masterful- 
ly crafted songs. The 28 -year -old 
rapper's debut drops April 17 on 
Web/Farmclub/Interscope. The 
Detroit -based artist is also tenta- 
tively scheduled to open for Nelly's 
national tour which was still being 
routed at press time ... Lareece 
(aka Kimberly Ward) is a 24 -year - 
old vocalist/rapper and protégée of 
Loud recording artist Krayzie 
Bone. She attracted a lot of atten- 
tion dining a recent listening ses- 
sion for Krayzie Bone's sophomore 
solo album, Thug on Da Line. The 
talented St. Louis native is signed 
to his Thug Line Records and is 
featured on more than half of the 
album, which is due in June. 

QUì PASA? Delinquent Habits 
land a new deal with industry vet 
Miles Copeland's Ark 21 
Records. Merry Go Round, the 
group's third album, is scheduled 
for release March 20. Members 
Kemo (aka David L.K. Thomas), 
Ives (aka Ivan S. Smith), and 
O.G. Styles (aka Alejandro R. 
Martinez) are on the rebound 
from their sophomore album, Here 
Come the Horns, which dropped at 
the same time the group's then 
label, PMP/RCA, bit the dust a 
couple of years back. Lead single 
"Return of the Tres" is featured in 
the Eddie Griffin movie Double 
Take. 

FOR THE RECORD: Earl Gay- 

nor-not Eric Gaynor-is the 
president of New York -based Play 
Hard Entertainment (Words & 
Deeds, Billboard, Feb. 10). 

FOR THE RECORD 
An article about Columbia 

Jazz in the Feb. 24 issue of Bill- 
board stated that artist Bran- 
ford Marsalis had been relieved 
of his post as creative consultant 
to the label when it was restruc- 
tured. A spokeswoman for 
Marsalis says that he resigned 
from his position before the 
restructuring. 
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newsilne... 
ABC SHOPS AROUND. Don't count out ABC Radio just yet, says its top 
brass. While Clear Channel and Viacom/Infinity have used consoli- 
dation to build large multi -market platforms, ABC Radio has, to the 
dismay of many, sat on the sidelines. But with its recent purchase of 
AM stations in Los Angeles and Dallas for its ESPN Radio format 
and its rumored $80 million bid for WEVD-AM New York, ABC is 
once again showing up on the radar. "I'd love to fill out in the top 30 
markets," says ABC Radio president John Hare. "I've also given a 

lot of thought to going into markets ranked 30 -plus, but only if we 
could buy clusters. I don't see us buying Cumulus, Regent, or other 
smaller groups. But a Greater Media or Susquehanna-they're mak- 
ing a good living. As the marketplace slows, there may be opportu- 
nities." Some Wall Street observers say ABC may have missed an 
opportunity and cast itself as an also-ran. ABC runs third in revenue 
at $412 million, compared with Clear Channel's $32 billion and Via- 
com'a $2.1 billion. Hare, in an interview with Billboard's sister publi- 
cation, Media Week, says ABC will remain cautious. "We've never 
been a company that buys retaiL If a good deal comes around, we'll be 
an aggressive competitor," 

CITADEL DEAL GETS REVIEW. The Federal Communications Commission 
(FCC) is taking a closer look at Forstmann Little's $2 billion deal to 
buy Citadel Communication. Specifically, the FCC is examining 16 

markets to allow the public and other radio companies to comment 
on the deal's "effect on competition and diversity." While the practice 
is not new, it is the first time the agency has flagged a deal that 
involves selling a portfolio of stations to a company with no other 
media interests. The deal, announced Jan. 16, would take the publicly 
traded Citadel private. 

NO MORE RELIGION FOR CRAWFORD. After broadcasting Christian pro- 
gramming for more than 40 years, Crawford Broadcasting flagship 
WYCA Chicago will flip to adult R&B in late March. The Chicago 
Sun -Times says the move comes as the market becomes crowded by 
paid religious stations, each battling to sell brokered airtime. Craw- 
ford has slowly shifted its focus away from religion by airing adult 
standards on a number of its recently purchased stations. Co -owned 
gospel WYBA-FM will become a paid religious outlet, picking up 
much of the former WYCA business. 

COMMISSIONER SAYS HANG UP REVIEWS. Departing FCC commissioner 
Harold Furchtgott -Roth says the agency should stop spending so 
much time investigating complaints filed by people who say a radio 
station aired their telephone calls without their permission. Furcht- 
gott -Roth "questions the continued utility and effectiveness of FCC 
rules addressing privacy issues." The agency has been handling such 
complaints for more than 30 years, but there is no specific statute that 
gives it such power. 

NATIONAL CONTESTING GROUP ON HOLD. The Radio Contest Alliance has 
decided to postpone the launch of its spring book campaign. Earlier this 
year the company, headed by Don Hallett, announced it was offering 
national collective contesting (as Clear Channel and Cumulus have done 
with their stations) to independent owners and smaller companies. It 
turns out the company was backed financially in part by Ross Love's 
Blue Chip Broadcasting, now spun off to Radio One. 

NOTED. Infinity CFO Fan d Suleman has been named president/CEO 
of the company, which recently became a wholly owned unit of Viacom. 
Former Infinity president/CEO Mel Karmazin remains COO of Via- 
com ... Susquehanna Radio has taken a 40% stake in KGAR-FM 
Kansas City, Mo., a soon -to -sign -on station that was until now whol- 
ly owned by Frank Copsidas Jr.'s Jesscom Inc. The 100,000 -watt sta- 
tion, at 105.1 FM, is expected to sign on in June ... Hispanic Broad- 
casting Corp. COO David Lykes is stepping down from his post to 
become executive VP of corporate affairs. Lykes, a 40 -year radio vet- 
eran, says, "It's now time to slow down a bit, spend more time with 
the family, and rediscover my golf game." 

With reporting by Frank Saxe in New York. 

Studies Say Radio Must turn To Net 
Medium Lags Behind Newspapers In Cultivating Web User Base 
BY FRANK SAXE 
NEW YORK-Two new studies 
looking at radio and the Internet 
have forecast uncertain times for the 
medium Marconi invented roughly 
100 years ago. 

Houston -based research firm the 
Media Audit says daily newspapers 
are beating radio and TV in the war 
of the Web, while a white paper pre- 
pared by Jupiter Research says that 
traditional broadcasters may be 
moving too slowly in adopting 
Internet strategies. 

According to BES Media, an 
Internet radio consultancy, there 
were 4,398 radio stations streaming 
on the Internet as of November 
2000. More than half are U.S. radio 
stations, while 451, or roughly 10%, 
are Internet -only. 

"I understand their reluctance to 
get into it," says Aram Sinnreich, a 

senior analyst at Jupiter, who au- 
thored the paper. "They all say, 
'There's no money there, our tradi- 
tional market isn't under any threat, 
the online guys can't get our local 
advertising, the online guys are hav- 
ing trouble building brands, they 
can't get into cars, so we're not 
exactly worried.' 

"Part of my message in this report 
is you should start worrying, 
because all those factors are going to 
disappear in the next few years, and 
you have to start building that brand 
for yourself online now, before peo- 
ple get so attracted to and loyal to 
the online brands that when you do 
move online they're not interested," 
Sinnreich continues. He says that 
with the absence of traditional 
broadcasters, online -only radio sta- 
tions have dominated, differentiat- 
ing themselves mostly on the basis 
of personalization and segmentation. 

Yet Sinnreich believes Internet 
radio's head start won't matter much 
longer, as dotcom brands are still fair- 
ly weak. "Right now they're succeed- 
ing partially because there's no com- 
petition, because the traditional 
stations have stayed away from the 
Internet, and because they've got 
some cool technology which is going 
to seem a whole lot less cool in five 
years from now." That technology, 
allowing Webcasters like Spinner, 
Sonicnet, and Launch to offer limited 
personalization to their users, will be 
replaced by better hardware from the 
retail sector, which will allow Inter- 
net surfers to download more music 
via subscription services. 

PRINT BEATS RADIO AND TV 

The Internet, seers of cyberspace 
have said, will make newspapers 
obsolete. Yet that day appears to be 
quite far in the future, according to 

a survey of old and new media in 81 

U.S. cities. The study, by the Media 
Audit, finds daily newspapers are 
building a commanding lead over 
other local -media Web sites. TV and 
radio seem "incapable" of attracting 
the Web audience numbers of news- 
papers, says Media 
Audit co-chairman 
Robert Jordan, 
who adds, "Radio 
station are way out ( t 
of the loop." 

Researchers 
found that in 51 of 
the 81 markets 
studied, newspa- SINNREICH 

per sites pulled 
larger audience numbers, and, in 67 
cities, the newspaper sites attracted 
more than 10% of their market's 
adult population. 

The Web site of The Washington 
Post led the way, attracting nearly 
33% of Washington, D.C., adults, 
followed by the Austin, Texas, 
American -Statesman, with 26%, 
and the Raleigh, N.C., News & 
Observer, with 21% of that market's 
adults. 

On the flip side, radio and TV 
struggled to attract single -digit per- 
centages. "There are some excep- 
tions, some of them rather spectac- 
ular exceptions," says Jordan, "but 
they are very few." In each market, 
the sum of Web site visitors to all 
radio station sites in a market is gen- 
erally equal to the sum of visitors to 
all TV station sites, Jordan says. But 
since there are more radio than TV 

stations, the number is much small- 
er for each radio site. "An individual 
radio site is not that competitive at 
all, certainly compared to daily 
newspapers," he says. 

Jordan points to Cox Interactive, 
the Web division that ties together 
Cox's radio, TV, and newspaper 
properties, as a successful radio/TV 
site. In several markets, most 
notably in Atlanta, Cox has setup a 

local portal site that drives users of 
each of its media properties to a sin- 
gle site-in this case AccessAt- 
lanta.com. Jordan says, "Certainly 
somebody like Clear Channel could 
do that very easily in many of their 
markets." 

SIPHONING OR MARKETING? 

Many traditional radio broadcast- 
ers worry that simulcasting their 
stations or streaming alternate 
channels would, by creating their 
own competitors, splinter listening 
even further. Sinnreich believes 
there is reason to worry about losing 
listeners and advertisers to the Web. 

"There's no question that Internet 
usage is negatively impacting radio 
listening, and there's no question 
that more and more music behavior, 
from shopping to browsing, listen- 
ing, and distributing, is being moved 
onto the Internet," Sinnreich says. 
"Meanwhile, we see aggressive 
moves to deliver wireless Internet 
radio to cars, so every bunker or 
buffer which every traditional radio 
station has had against cannibalize - 

(Continued on page 81) 

Radio History Gets Its Due. The history of radio will be preserved at the new 
American Radio Archives, created through a partnership between the Pacific 
Pioneer Broadcasters (PPB) and the Thousand Oaks Library Foundation. 
Details of the venture were recently revealed by PPB president Tom Hatten and 
foundation president Antoinette Hagopian at the Washington Mutual Building in 

Hollywood, where the PPB archives collection has been housed for the past 32 

years. The archives will be moved to Thousand Oaks, Calif., where there will be 

space to expand the radio memorabilia collection. The first acquisition under 
the new partnership is the entire Edgar Bergen library of Charlie McCarthy 
radio shows. Pictured, from left, are Hagopian, former PPB president Jack 
MacOueen, Hatten, and PPB archivist Marty Halperin. 
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Adult Contemporary 
rA A `A_ 

S g 
TTILNEI & NUMBER/PROM0ION LABEL 

ARTIST 

1 1 1 P3 

No. 1 mar - 
THIS PROMISE YOU 'N SYNC 
1,. 427, 10 weeks at No. l 

02 2 2 21 SHAPE OFt MY HEART BACKSTREET BOYS 
:.VE 42755' 0 5 6 16 
I HOPE YOU DANCE LEE ANN WOMACK 
'ACA NASHVILLE 1721851JNIVERSAL 1 

4 3 3 27 
THE WAY YOU LOVE ME FAITH HILL 
wARNER BROS. 168181 

5 4 4 31 B., HEREE BBMAK 

6 6 5 24 CRUISIN' HUEY LEWIS & GWYNETH PALTROW 
..LYWO00 SOUNDTRACK CUT t 

7 8 9 26 
MY BABY YOU MARC ANTHONY 
OOW MBIAALBUM CUT t 

® 11 13 12 
IF YOU'RE GONE MATCHBOX TWENTY 
UVA ALBUM CUt7ATUMIC t 

9 7 7 4o NEED YOU LEANN RIMES t ISPARROW 

5886SA AP000CURB t 

10 9 8 44 TAKING YOU HOME DON HENLEY 
WARNER RHOS. ALBUM WT i 

11 10 12 58 
BREATHE 

GROS. 16880 T 

FAITH HILL 
V/ARNER _ 

12 12 IS 14 I KNEW 1 LOVED YOU SAVAGE GARDEN 
COLUMBLA 79236 t 

13 16 15 5 
NOBODY WANTS TO BE LONELY RICKY MARTIN WITH CHRISTINA AGUILERA 
COLUMBIA ALBUM CUT t 

14 15 14 72 
THAT'S THE WAY IT IS CELINE DION 
550 MUSIC 79473 EPIC t 

15 14 15 53 
YOU SANG TOME MARC ANTHONY 
COLUMBIA 79406 t 

18 13 11 78 AMAZE Di LONESTAR 

c3i 17 16 22 
BREATHLESS THE CORRS 
3MVA ALBUM G100.TLAtRIC f 

18 18 17 8 THANK YOU FOR LOVING ME BON JOVI 
ISLAND ALBUM CUEADJMG i 

19 19 21 5 I CAN'T DENY T ROD STEWART 
aitANTIC ALBUM CUTT t 

20 20 19 17 
BY YOUR SIDE SADE 
L PIC ALBUM CUT T 

21 26 - 2 ANGEL LIONEL RICHIE 
ISLAND ALBUM CUTADJMG 0 22 24 5 
YOU CANT WALK AWAY FROM LOVE GLORIA ESTEFAN 
E,:C ALBUM CUT 

23 21 22 II EVEERYTHHI DIFFERENT FFERENT NOW DON HENLEY 

24 23 23 7 
THIS COULD BE HEAVEN SEAL 
ICNDONSIRE SOUNDTRACK CUT 1 

25 25 21 4 
MY EVERYTHING 98 DEGREES 
UNNERSAL Whim CUT 

Adult Top 40 
1 I 1 23 

_..11 No. 1 am- 
IFryOU'RE 

ALUMIGONE 
MATCHBOX TWENTY 

02 2 2 22 
AGAIN LENNY KRAVITZ 
VIRGIN ALBUM CUT t 

03 3 3 16 
THANK92YOU DIDO 
ARISTA 132. 1 

4 6 6 23 Bap S62912NNTERSCOPE 
1 

DAY U2 

5 4 5 30 
CRAZY FOR THIS GIRL EVAN AND JARON 
COLUMBIA 79484 t 

6 5 4 28 
WITH ARMS WIDE OPEN CREED 
WINDUP 18000 t 

O] 7 8 12 
DON'T TELL ME MADONNA 
K AVERICK 1E825M'ARNER BROS. t 

8 8 7 29 PINCH ME BARENAKED LADIES mg e, 
09 12 13 7 

BEST I EVER HAD (GREY SKY MORNING) VERTICAL HORIZON 
RCA ALBUM CUT 

10 13 17 18 
I'M LIKE A BIRD NELLY FURTADO 
OREAMwORKS ALBUM CUT 1 

11 9 10 26 
BREATHLESS THE CORRS 
143MVA ALBUM CUT/ATLANTIC t 

12 14 18 6 
JADED AEROSMITH 
! OLumB1A ALBUM CUT 1 

13 10 9 22 BóBLYuOMNuDRTAt 
DAVID GRAY 

14 11 12 34 
KRYPTONITE 3 000RS DOWN 
REPUBLIC ALBUM CUT/UNNERSAL t 

15 47 19 6 
EPRISÉIAI M CTOO 

LATE BARENAKED LADIES 

16 15 
11 

27 THE WAY YOU LOVE ME FAITH HILL 
WARNER BROS. 16818 t 

17 16 16 46 BENT MATCHBOX TWENTY 
LAVA8470ANTLANTe t 

18 19 15 35 
WONDERFUL EVERCLEAR 
CANTU 58870 t 

19 18 14 34 
YOU'RE A GOD VERTICAL HORIZON 
RCA ALBUM CUT 1 

20 21 23 12 
NSEDMORR Bum AGE ONEPIC M 

HANDS) FUEL 

21 20 21 8 
I DID IT DAVE MATTHEWS BAND 
R. ALBUM CUT 1 

® 22 24 14 
SOUTH SIDE MOBY FEATURING GWEN STEFANI 
V2 UTH i 

® 23 22 13 THANDKAIBIIMCUTADJ YOU FOR LIAGOVINGt ME BON JOVI 
ISLAN 

24 25 25 9 
I HOPE YOU DANCE LEE ANN WOMACK 
MCA NASHVILLE 172185NNIVERSAL t 

Q 26 28 6. 
FOLLOW ME UNCLE KRACKER 
TOP DOGMYA ALBUM CuWATLANTIC T 
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KM Fund -Raising News 

Followed By Big Drop 

In Its Value On Wall St. 
NEW YORK-XM Satellite 
Radio lost more than a quarter of 
its market value Feb. 22 on news 
that it plans to raise as much as 
$475 million through convertible 
notes and the sale of up to 5 mil- 
lion additional shares of stock. 

The proceeds from both the 
notes and the stock sale will be 
used to launch its service this 
summer and keep the company 
afloat in the event of unexpected 
delays or changes. 

In filings made with the Secu- 
rities and Exchange Commission, 
the company said it will require 
"significant additional funds" 
after it launches, since it will take 
some time before it begins to gen- 
erate cash flow. XM predicts it 
will need as much as $175 million 
through 2001 and $250 million to 
$300 million through 2002. XM 
closed at $11.38 Feb. 22, down $4, 
or 26%. 

Banc of America Securities 
analyst Armand Musey concedes 
that XM's ride will be bumpy but 
is reiterating his "buy" rating on 
the stock, with a 12 -month price 
target of $42. 

Investors were still wary of 
the service Feb. 23, as competi- 
tor Sirius Satellite Radio's stock 
dropped 8% after it announced 
plans to sell 1.5 million addition- 
al shares. Valued at $210 million, 
the shares will finance Sirius' 
service through mid -2002, as 
long as it receives an expected 
$150 million loan from Lehman 
Brothers. 

Sirius plans to begin operating by 
the summer. XM expects to be on the 
air by the fall. FRANK SAXE 

Companies Invest 
$55M In Inner City 
NEW YORK-Quetzal/JP Morgan 
Partners, which manages a private 
equity fund focused exclusively on 
investing in minority- and female - 
owned businesses, and First Union 
Capital Partners have made a $55 
million investment in Inner City 
Broadcasting, which owns 16 stations 
in seven markets in the U.S., includ- 
ing R&B WBLS New York and adult 
R&B KBLX San Francisco. 

"Quetzal played a significant role 
as the chief architect for the Inner 
City refinancing and led the compa- 
ny and the co -investors through adif- 
ficult bank market," says Inner City 
CEO Pierre Sutton. Under the terms 
of their investment, Quetzal/JP Mor- 
gan and First Union will each hold 
one board seat on Inner City's nine - 
member board of directors. 

Meanwhile, Quetzal/JPMorganhas 
agreed to sell its stake in Blue Chip 
Broadcasting to Radio One Broad- 
casting, which announced its $190 mil- 
lion purchase of Bhle Chip last month 
Quetzal/JP Morgan became the 
largest investor in Blue Chip in June 
2000, when it invested $30 million in 
the company. Radio One is among the 
15 original investors in the fund. 

FRANK SAXE 
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TRACK TITLE ARTIST 
N+ `.1,..,10 1,1. liu ruweLL 

,0 2 3 12 

No. 1 im....- 
ANGEL I wee. at No. I SHAGGY FEATURING RAYVON 
MCA 

® 3 2 17 
AGAIN LENNY KRAVITZ 
VIRGIN 

3 1 1 15 
LOVE DON'T COSTA THING JENNIFER LOPEZ 

EPIC 

04 5 7 14 
CRAZY K -CI & JOJ0 
MCA 

05 8 12 7 
BUTTERFLY CRAZY TOWN 
COLUMBIA 

6 4 4 22 IF YOU'RE GONE MATCHBOX TWENTY 
LAVMATUTAIC 

7 6 6 14 
DON'T TELL ME MADONNA 
MAVERICIMARNER BROS. 

8 7 S 21 
HE LOVES U NOT DREAM 
BAD BOYMENSTA 

09 IO l3 I0 THANK YOU DIDO 
ARISTA 

19 9 8 23 INDEPENDENT WOMEN PART I DESTINY'S CHILD 
COLUMBIA i 11 10 7 
NOBODY WANTS TO BE LONELY RICKY MARTIN WITH CHRISTINA AGUILERA 

COLUMBIA 0 14 17 7 JADED AEROSMITH 
COLUMBIA 

13 13 11 28 WITH ARMS WIDE OPEN CREED 
VAND UP 

14 12 9 20 IT WASN'T ME SHAGGY FEATURING RICARDO aRIKROK" DUCENT 

MG 

15 15 14 14 
MS. JACKSON OUTKAST 
LAT./ARISTA 

IB 18 is 6 AROUND THE WORLD (LA LA LA LA LA) ATC 

REPUBUGUNWERSAL 

17 17 16 33 KRYPTONITE 3 DOORS DOWN 
REPUBLMAINNERSM. 

18 21 22 10 NO MORE (BABY I'MA DO RIGHT) 3LW 
NINE IWESEPIC 

19 16 15 23 
CRAZY FOR THIS GIRL EVAN AND JARON 
COLUMBIA 

20 I) IS 27 
CASE OF THE EX (WHATCHA GONNA DO) MYA 
UNIVERSITNNTERBCOPE 

21 20 20 11 
YOU MAKE ME SICK PINK 
LAFACUARISIA 

® 22 23 5 
FREE MYA 
UNIVERSITYAtUFFNATIOWINTERSCOPFAYARNER 8806. 

® 28 - 2 
NEVER HAD A DREAM COME TRUE S CWB 7 
MANNTERSCOPE 

24 23 26 6 PUT IT ON ME JA RULE FEATURING LIU MO & VITA 
MURDER INC/DEF JAMADJMG 

® 25 30 6 BREATHLESS THE CORRS 
143AAVIVATLANTIC 

® 24 21 16 
BEAUTIFUL DAY U2 
ISLANBANIERSCOPE 

027 30 36 4 STUTTER JOE FEATURING MYSTIKAL 
JIVE 

28 36 37 3 
I'M LIKE A BIRD NELLY FURTADO 
DRFAMWORKS 

® 32 38 4 
RIDE WIT ME NELLY FEATURING CITY SPUD 
TO REEL/UNIVERSAL 

30 26 24 25 
GOTTA TELL YOU SAMANTHA MUMBA 
WILD CARDANTERSCOPE 

31 27 27 6 
THE CALL BACKSTREET BOYS 
JIVE 

32 37 - 2 FOLLOW ME UNCLE KRACKER 
TOP DOGAAVNATIANTIC 

33 29 25 22 THE WAY YOU LOVE ME FAITH HILL 
WARNER BROS. 

® 34 31 5 
HEMORRHAGE (IN MY HANDS) FUEL 
550 MUSICÆPIC 

Q 35 34 3 BEST I EVER HAD (GREY SKY MORNING) VERTICAL HORIZON 
Ra 

36 31 28 24 THIS I PROMISE YOU 'N SYNC 

JIVE 

® NEW I 
HANGING BY A MOMENT UFEHOUSE 
DREAMwORnS 

38 33 33 4 
THANK YOU FOR LOVING ME BON JOVI 
ISLANU'IDJMG 

® NEW I 
I HOPE YOU DANCE LEE ANN WOMACK 
MCA NASHviuzun viRSAL 

® NEW 1 
SOUTH SIDE MOBY FEATURING GWEN STEFANI 

Compiled from a national sample of airplay of Mainstream Top 40, Rhythmic Top 40 and Adult Top 40 stations 
supplied by Broadcast Data Systems' Radio Track service. 242 Top 40 stations are electronically monitored 24 
hours a day, 7 days a week. Songs are ranked by Audience Impressions. 0 Tracks showing an increase in 

Audience over the previous week. A record which has been on the chart for more than 20 weeks will generally 
not Lecieve a bullet, even tit registers an increase in audience. Records below the top 20 are removed from the 
chart after 26 weeks. a 2001, Billboard BPI Communicalions. 
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Ton t get Our Lady Peace's Raine Maida 
1 tY long. Though his group's latest Columbia 

disc, Spiritual Machines, was inspired by 
the idea that computers may become more intelli- 
gent than human beings, its single "Life" is all about 
appreciating the human soul in the here and now. 

"That song to me was such a simple premise," 
Maida, the group's front man, says of "Life," 
which is No. 27 on this issue's Modern Rock 
Tracks chart. "It's really about positive energy. 
Everybody deals with simple things that get 
people down, like money problems. You just 
have to deal with stuff and turn any negative 
energy into positive energy. That's the way to 
get through life." 

Billboard. 

The song embraces this concept with a raw 
beginning that lacks much musical accompani- 
ment; the track then builds into a rocking chorus. 
The group thought "the lyrics are so simple, so 

`It's really about 
positive energy-' 

-Raine Maides, 
Our Lady Peace 

et's just keep it bare bones," says Maids. 
Complex issues fueled by Ray Kurzweil's book 

The Age of Spiritual Comput- 
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rn z= .o TRACK TITLE ARTIST 
A,B !1 TITLE ,IF NY; IMPRINTPROIAOTION LASE._ V. i" 

1 1 1 7 

-.mine No. 1 I11m...- 
JADED 5 AeEasa: ND I AEROSMITH 
JUST PUSH PLAY COLUMBIA t 

2 3 3 13 
OUTSIDE AARON LEWIS OF STAIND WITH FRED DURST 
THE FAMILY VALUES TOUR 1999 FLAMESS/GEFFENINTERSCOPE t 

3 2 2 22 AWAKE GODSMACK 
AWAKE REPUBUCNNNERSAL t 

® 4 5 10 
BREAKDOWN TANTRIC 
TANTRIC MAVERICK 

5 5 4 26 ONE STEP CLOSER LINKIN PARK 
:.f YBRID THEORY) WARNER BROS. 1 

CD 6 8 9 
DUCK AND RUN 3 DOORS DOWN 
THE BETTER LIFE REPUBUGUNWERSAL t 

7 7 6 38 
LOSER 3 DOORS DOWN 
I H E BETTER UFE REPUBLNJUNWERSAL t 

© 9 5 16 
wORKSBY 

A MOMENT 
EHOUSE NAME 

G LIFEHOUSE 
M 

9 8 7 Z9 HEMORRHAGE (IN MY HANDS) FUEL 
SOMETHING UKE HUMAN 550 MUSIGEPIC t 

10 10 10 14 DRIVE INCUBUS 
!PANE YOURSELF IMMORIAUEPIC t 0 12 15 5 
INNOCENT FUEL 
SOMETHING LIKE HUMAN 550 MUSIGEWC t 

12 11 11 35 
N.I.B. PRIMUS WITH OZZY 
NATIVITY IN BLACK II: TRIBUTE TO BLACK SABBATH 0DHNEIFRIORITY 

13 15 17 4 
ARE YOU THERE? OLEANDER 
.INVAND REPUBLIGUNIVERSAL t_ 

14 13 14 10 
KILLING THE FLY THE UNION UNDERGROUND 

AN EDUCATION IN REBELLION PORTRAIT/COLUMBIA 

15 19 28 3 
RIDIN' BUCKCHERRY 
-IAIE BOMB DREAMwORKs 

16 17 18 13 
VOICES DISTURBED 
-HE SICKNESS GIANT/REPRISE t 

17 18 23 4 
THE HOLLOW A PERFECT CIRCLE 
mug DE NOMS VIRGIN 

18 14 12 16 ANGEL'S SON STRAIT UP FEATURING LAJON 
STRAIT UP IMMORTAIAIRGIN t 

19 16 13 27 
ARE YOU READY? CREED 
,MAN CLAY VANDUP 

20 21 21 7 

-.MN AIRPOWER - 
WALK ON U::' 
ALL !HAM YOU CAN'T LEAVE BEHIND .-ESE., E 

21 26 - 2 MY WAY LIMP BIZKIT 
CHOCOLATE STARRSH AND 1HE HOT OGG FLAVORED WATER FLIPINTERSCOPE T 

22 23 26 7 
BUTTERFLY CRAZY TOWN 
THE GIFT OF GAME COLUMBIA T 

23 24 29 5 
WANT YOU BAD THE OFFSPRING 
CONSPIRACY OF ONE COLUMBIA t 

24 25 24 7 
015 IT DAVE MATTHEWS BAND 

EVERYDAY RCA 

2S 22 I6 25 
ROLLIN' LIMP BIZKIT 
CHOCOLATE STARFISH AND TIE HOT DOG FLAVORED WATER FUPANTERSCOPE t 

26 31 - 2 SUPERMAN INSIDE ERIC CLAPTON 
REPTILE DUCK/REPRISE 0 27 37 3 
NO ONE COLD 
13 WAYS TO BLEED ON STAGE FUMEFFENINTERSCOPE 

28 NEW I YOUR DISEASE SALIVA 
EVERY SO SECONDS ISLANp1DIMG t 

29 30 31 24 WHY PT.2 COLLECTIVE SOUL 
ELMER ATLANTIC T 

30 37 - 2 
BETWEEN ANGELS AND INSECTS PAPA ,NIESTDREAM 

31 36 40 3 WASTE SKRAPE 
NEW KILLER AMERICA RCA 

32 38 - 2 WHAT A DAY NONPOINT 
STATEMENT MCA 

33 29 22 15 
RENEGADES OF FUNK RAGE AGAINST THE MACHINE 
RENEGADES EPIC t 

34 40 39 25 BEAUTIFUL DAY U2 
ALL THAT YOU CANT LEAVE BEHIND ISLANDANIERSCOPE t 

35 39 36 5 
BLEEDER NOTHINGFACE 
VIOLENCE TVT 

38 28 32 6 
GRACE TO GRACE GEDDY LEE 
MY FAVORTTE HEADACHE ANNE/ATLANTIC 

37 35 34 5 
VENT COLLECTIVE SOUL 
BLENDER ATLANTIC 

38 NEW 1 
I WANT TO LIVE SPACEHOG 
200:: A SPACE HOGYSSEY ARTEMIS 

39 RE-ENTRY 2 DIGITAL BATH DEFTONES 
WHITE PONY MAYERICK 

40 33 130 13 
LET SALLY DRIVE (RIDE SALLY RIDE) 
TEN 13 

SAMMY HAGAR 
CABO WABOIBEYONO 

ers Exceed Human Intelligence, though, are 
touched upon throughout the rest of the album. 
Maids says, "The book has some great questions. 
[Kurzweil] is anticipating that the human race is 
probably just a part of evolution, but not the last 
part because machines will eventually take over. 
There's still the whole spirituality side, the fact 
that we probably do have a soul. There's a great 
struggle on the record with that. 

"After reading this, it can get dark thinking 
that 30 years from now machines will be smarter 
than us. You'll have virtual sex, virtual every- 
thing," he continues. "But it would be amazing 
to have an experience with a higher power and 
let people know that machines won't take over." 
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TRACK TITLE ARTIST 
AL3UM `.MILE ,11.1111 IVPRIs1;PR000TICN LABEL 

1 1 2 15 

--.0 No. 1 

DRIVE 2 creels at NI. 1 INCUBUS 
MAKE YOURSELF IMMORTALFEPIC t 

2 3 1 17 
BUTTERFLY CRAZY TOWN 
THE GIFT OF GAME COLUMBIA t 

3 2 3 16 
OUTSIDE AARON LEWIS OF STAIND WITH FRED DURST 
THE FAMILYVAAJES TOUR 1999 FLAWLESSGEFFEWINTERSCOPEt 

4 4 6 19 
SOUTH SIDE MOBY FEATURING GWEN STEFANI 
PLAY V2 t 

05 5 8 8 
I DID IT DAVE MATTHEWS BAND 
EVERYDAY RCA t 

6 7 5 23 
ONE STEP CLOSER LINKIN PARK 
)HYBRID THEORY) WARNER BROS. t 

7 6 4 20 
HANGING BY A MOMENT LIFEHOUSE 
110 NAME FACE DREAMWORKS t 

8 8 7 15 
YELLOW COLDPLAY 
PARACHUTES CAPITOL) 

09 12 14 6 
INNOCENT FUEL 
SOMETHING LIKE HUAUIN 550 MUSIC/EPIC t 

10 9 9 29 HEMORRHAGE (IN MY HANDS) FUEL 
MAIMING LIKE HUMAN 550 MUSIGEPIC t 

11 19 13 10 WALK ON U2 
ALL THAT YOU CANT LEAVE BEHIND INTFASCOPE T 

12 11 10 IO 
WANT YOU BAD THE OFFSPRING 
CONSPIRACY OF ONE COLUMBIA T 

13 13 12 21 AWAKE GODSMACK 
AWAKE REPUBLIC/ MINIMAL INIMAL T 

14 15 I7 7 DUCK AND RUN 3 DOORS DOWN 
THE BETTER UFE REPUBUWNWERSAL T 

15 14 11 16 
RENEGADES OF FUNK RAGE AGAINST THE MACHINE 
RENEGADES EPIC t 

16 ii I8 J 
DIGITAL BATH DEFTONES 
7.1-7, PONY MAVERICK 

17 19 21 6 
FLAVOR OF THE WEAK AMERICAN HIFI 

1$ 22 31 3 

AIRPOWER 
MY WAY LIMP BIZKIT 
CHO:Y.1E STARFISH AND THE HOT DCG FLAVORED WATER FUPAMERSODPE t 

19 20 20 12 
VOICES DISTURBED 
THE S,CKr:ESS GIANT/REPRISE I 

20 18 16 32 LOSER 3 DOORS DOWN 
THE BETTER LIFE REPUBUCAINIVERSAL t 

21 16 15 15 WARNING GREEN DAY 
WARNING: REPRISE I 0 23 28 5 
MOVIES ALIEN ANT FARM 
ANTHOLOGY DREAAIwORKS 

23 21 22 4 ARE YOU THERE? OLEANDER 
UNWIND REPUBLIC,umvERSAL t 

24 25 29 4 THE HOLLOW A PERFECT CIRCLE 
MER OE NOMS VIRGIN 

CI 30 31 4 HIT OR MISS NEW FOUND GLORY 
NEW FOUND GLORY DRWETHRWMCA 

26 32 - 2 
OPTICON ORGY 
WPCR TRANSMSSIONS YAIENR,U SOUNDTRACK vsee4sureEFInaas,sa501RISE 

Q . 31 32 5 
LIFE OUR LADY PEACE 
SPIRITUAL MACHINES COLUMBIA 

2$ 27 
26 11 

ONE ARMED 
RELAIIONSHIP OF COMMANSCISSDR GRAND ROYAWIRGIN 

AT THE 
IN 

29 26 22 25 
BEAUTIFUL DAY U2 
ALL THAT YOU CANT LEAVE BEHIND RLANDMITERSCOPE t 

30 35 40 3 
NO ONE COLD 
13 WAYS TO BLEED ON STAGE FURGEFFENANTERSOOPE 

31 24 19 25 ROLLIN' LIMP BIZKIT 
CHOCOLATE STARFISH AND THE HOI DOG FLAVORED WATER FLIPANTERSCOPE t 

32 33 -- 2 BETWEEN ANGELS AND INSECTS PAPA ROACH 
INFEST DREAMWORKS t 

33 28 27 11 
KARMA DIFFUSER 
INIURYLOVESMELOOY 6'MISSION: IMPOSSIBLE 2' SOUNDTRACK HOLLYWOOD ® 39 - 2 DROPS OF JUPITER (TELL ME) TRAIN 
DROPS OF JUPITER COLUMBIA 

35 NEW I 
BREAKDOWN TANTRIC 
TANTRK; MAVERICK 

38 39 3 
I DON'T HAVE ANYTHING VAST 
MUSIC FOR PEOPLE ELEKTRMEG 

37 29 25 9 
EAT AT wi 

MOVE 
EVEMYBODYt 

38 37 34 8 HELLO TIME BOMB MATTHEW GOOD BAND 
BEAUTIFUL MIDNIGHT ATLANTIC t 

39 NEW 1 
MY HAPPINESS POWDERFINGER 
ODYSSEYNUMBERFIVE REPUBUGUNNERSAL 

40 36 33 21 
AGAIN LENNY KRAVITZ 
GREATEST HITS VIRGIN I 
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STUDIES SAY RADIO 
(Continued from page 79) 

tion is in danger of being overrun 
sometime in the near future." 

Sinnreich suggests looking at the 
big picture and focusing on new 
opportunities. "They can sell CDs 
online, banner advertisements, coor- 
dinate advertising across platforms, 
reach out into new demographics 
and genre markets that you don't 
have the resources to approach on 
the air." 

The report projects that by 2005, 
more than 5% of terrestrial radio 
advertising, amounting to $1.4 bil- 
lion, will have moved to the Inter- 
net. "Radio stations that begin to 
feel the effects of cannibalization 
will become motivated to build an 
online presence," it says. Clutter 
will be a lingering issue; this time, 
however, it may become a benefit 
for radio. Jupiter analysts say com- 
mercial clutter on the Web will 
almost double to 950 impressions 
per user per day by 2005. Given this 
number, audio advertising will 
become one of the more intrusive, 
and thus more appealing, forms to 
marketers. 

"Radio could do better if it took a 
different approach," says Jordan. 
"Most are thinking streaming, and 
I'm not sure that is the way to go, 
because streaming is not winning a 
content battle." 

Sinnreich disagrees. He thinks the 
use of side channels, which allow a 
terrestrial station to offer more var- 
ied programming on the Web, is an 
opportunity that must be exploited 
more. "Mine radio should absolute- 
ly repurpose their terrestrial 
streams online-that's agood way to 
pad out their offerings. In the short 
term, that might be the bulk of what 
people want to listen to, but in the 
long term they'll have to take those 
brands and air talent and ultimately 
build narrower channels than they 
can do oftline." 

Sinnreich does not think that such 
side channels will corrupt a success- 
ful radio brand as long as a station 
keeps within its format. For 
instance, a classic rock station should 
only do a classic metal or classic 
alternative side channel. 

Sinnreich says, "Terrestrial pro- 
grammers just aren't accustomed to 
thinking this way, and they're prob- 
ably giving up because there's not an 
immediate threat of cannibalization 
and there is a learning curve with 
providing the amount of program- 
ming that seems to work online." 

These maneuvers, the 30 -page 
report says, will help traditional radio 
compete against the next generation 
of wireless, mobile Internet radio. Of 
this new technology, Sinnreich says, 
"That's absolutely a threat to terres- 
trial broadcasters and another rea- 
son for them to be available in an 
online platform before that happens. 
It's going to be a lot harder for them 
to make up ground five years from 
now than it will be today." 

So what should traditional broad- 
casters do? "They're not doing 
enough now" is Sinnreich's assess- 
ment. "What they need to do is get 
sites upon the Web and take advan- 
tage of their local brands and on -air 
talent that engage in advertisements 
and promotions that reach across 
media. Those are the keys to success 
for the terrestrial players that want 
to get online at this point." 
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FOR WEEK ENDING FEBRUARY 25, 2001 Music Video 
PROGRAMMING 

BET Plans Inaugural Awards; 
Christian Music Vids Compiled 
BET TROPHIES: BET will pres- 
ent its first awards show in a live 
telecastJune 19 in Las Vegas. The 
BET Awards will honor entertain- 
ers in such fields as music, film, and 
television. The winners will be 
voted for primarily by industry 
professionals, but sources say that 
there will be at least one "people's 
choice" category in which voting 
will take place via BET.com. The 
show will be produced by Cossette 
Productions, which helmed this 
year's Grammy Awards. 

A RISTOMEDIA'S NEW 
VIDEO REEL: Music video pro- 
motion can be a serious financial 
challenge for acts not on the main- 
stream pop charts. 
Makers of contempo- 
rary Christian music 
videos seem to have 
found a new, cost- 
effective method of 
promotion, though, 
thanks to Nashville - 
based AristoMedia, 
which has begun issu- 
ing compilation reels 
specifically to market 
such videoclips. 

AristoMedia presi- 
dent Jeff Walker ex- 
plains, "Christian 
video production has 
grown steadily over 
the past two years. A 
large percentage of 
this growth has come out of the in- 
dependent market, where artist 
budgets are the tightest. The com- 
pilation reel will not only save 
these labels money in duplication 
expenses but provide them an ave- 
nue for their artists to gain expo- 
sure with every video show Aria- 
toMedia services." 

The first of AristoMedia's 
Christian music video compila- 
tions went out in February. It fea- 
tured Cross Movement's "Know 
Me (Huh, What?)" (Diamante), T 
Bone's "Ride Wit Me" (Flicker), 
Ambassador's "Honor and 
Glory/Psalm 23" (Diamante), and 
Crystal Lewis' {"Trust Me" 
(Gospo Centric). 

According to AristoMedia Chris- 
tian music video promoter Jason 
Miller, future compilation reels will 
typically feature four to eight 
videos per compilation. He adds 
that AristoMedia expects to issue a 
new Christian video compilation 
every five to six weeks. The next 
compilation is due in mid -March. 
Miller says that depending on the 
demand, `awe might issue more than 
one compilation at the same time." 

AristoMedia is servicing its 
Christian music video compila- 
tions to more than 140 local/ 
regional shows and select main- 
stream music video outlets. The 
compilation reel is available in the 
Beta SP, three -quarter -inch, VHS, 
and Super VHS formats. 

THIS & THAT, Congratulations 
to the music video winners of the 
43rd annual Grammy Awards, pre- 
sented Feb. 21. The music video 
Grammys are given to the winning 
video's artist, director, and pro- 
ducer. As predicted (The Eye, Bill- 
board, Feb. 10), the winners were 
as follows: 

Best shortform music video: 
Foo Fighters, "Learn to Fly" 
(Roswell/RCA). Jesse Peretz, 
director. Tina Nakane, producer. 

Best longform music video: 
John Lennon, Gimme Some Muth 
-The Making of John Lei? non's 
Imagine Album (Capitol). Andrew 
Solt, director and producer. 

Priority Records in Los Angeles 
has appointed Dawn 
Cnello manager of 
video production. She 
previously held a sim- 
ilar position in the 
label's video -promo- 
tion department. 

College Television 
Network (CTN) di- 
rector of program- 
ming Nick Schittone 
is relocating from 
New York to CTN 
headquarters in 
Atlanta. His new 
CTN address, as of 
March 23, will be 3350 
Peachtree Rd., Suite 
1500, Atlanta, Ga. 
30326. 

Squeak Pictures has named Jeff 
Pantaleo head of production and 
Jennifer Amerine representative, 
Susan Agostinelli has exited the 
company as executive producer/ 
representative. 

LOCAL SPOTLIGHT: This 
issue's spotlight is on the Attle- 
boro, Mass. -based hard -rock/ 
heavy-metal show Bad Teste. 

TV affiliates: AT&T Cable in the 
Massachusetts cities of North 
Attleboro, Taunton, and Walpole. 

Time slot: 4:30 p.m. Sundays 
and 9 p.m. Tuesdays in North 
Attleboro and Taunton; 10 p.m. 
Fridays, Saturdays, and Sundays 
in Walpole. 

Web site: geocities.com/captain- 
steviel9. 

E-mail address: badtaste23@ 
hotmail,com. 

Key staffer: Rick Dorman, pro- 
ducer/host. 

Following are five videos from 
the episode for the week ending 
Feb. 24: 

Earth Crisis, "Nemesis" (Vic- 
tory). 

Corrosion of Conformity, 
"Diablo Blvd." (CMC Inter- 
national). 

A.F.I., "The Days of Phoenix" 
(Nitro). 

A, "Monkey Kong" (Mam- 
moth). 

One Minute Silence, "Holy 
Man" (V2). 

TIHIE 
EYE 

by Carla 
Hay 
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Continuous Programming 
1235 W. Street. NE 
washl400 D.C. 20018 

1 R. Kelly, A Woman s Throat 
2 1a Rule F/UI' Mo i Yda, Put It On Ale 
3 Li, Bow Wow, PUPpy Law 
4 dB's Fm, Feat Nos, Opcn Wally 
5 Lagxris, $outnem Hospllsll 
6 Monks, Jlrsl Another Girl 
7 Trick Daddy Take K To Da House 
8 Eve, Who's (That Girl 
9 Tamis, Stranger In My House 

10 latged Elea Promise 
A Long Walk I l Ja,. 

Stutter 12 Jac, Stutter 
13 Snick The Shaker, Tears Co. 
14 Case, Missing You 
15 Kolke Brawn, After Party 
16 Oily What Would Yom 00 
17 Masvie8. Get TO Krow Ye 

18 Shaggy, It Wasn't Me 
19 Shy., Bonnie 8, Shyne 
20 Tank, Maybe I Deserve 
21 Jahem, Could It 8e 
22 danger (Been So Long) 
23 Dave Hollister, One Woman Man 
24 Memphis Bleek, Do My... 
25 Icons, Get Cmnke, Up 
26 112, It's Over Now 
27 GlnmNne, There It Is 

28 K -G L Job, Wane Do You Right 
29 Snoop pig, Lev 
30 ri,c h Bodo dif Cha Kndv 
31 Jon B., Don't Talk 
32 Public Announcement, Man Ain.' 33 Spooks, Sweet Revenge 
34 Sade, King Of Sorrow 
35 Freest Pat, Chickenhead 
36 Stlag, Argel 

Byre Bye Hater 37 
Olivia, 38 Olivia, Bizounce 

39 Mr. C The Slide Man, Cho -Cho shoe 
40 Castro Tea Comwd. Faun' XOw YW look 
41 KRS-OIN. Hd 
42 Transitions, Ghetto Laws 
43 Lil' Zane, None Tonl'pJlt 
44 Jay -Z, Change The Game 
45 OutKast, Ms. Jackson 
46 Memphis Meek, Is That Your Chick 
47 Keith Sweat, Real Man 
48 Whtney Xounon i Gcoge Mkh0N, !11... 
49 luccYy Pearl, You 
50 M.P.O. Ante Up 

NEW OHS 

Nally, Ride W'I1 Me 
Mudq Soukhlld, Love 
be MC Meg. Edgy, Let's Day Teener 
IT Money, Hi -Low 
LBums FJBaby S., Make My Dayswck 

it/ ill. 
Continuous propimmlire 
1515 Broadway, NY, NYY10036 

1 leerier Lope; Lox Don't Cost A Tbóg 
2 U2, Beaunlul Day 
3 Lenrry 

KravXt, 

Again 
4 Madonoa, Don't Tell 

You're 5 Match. TWenty, It Yoú re Gone 
6 0ì0o, Thank You 
7 th, Jaded 
8 Dave Matlhewt Eland, 10411 
9 Ricky Martin WrLhM6N Aga., Nobody_ 

10 David Gray, Baby. 
11 .by, South Side 
12 Bon Jon, Thank You For Loving Me 
13 LHahouse. Hanging By A Moment 
l4 Tae Coen. Bra less 
15 Fuel, Hemorrhage (In My Hands) 
161111 Scott, A Long Walk 
17 Don Henley, Everything Is OiKeo Now 
18 Baran.. Ladies, Too Uta Too tale 
19 Green Day, Warning 
20 Neey F(,ku l'm e A Bird 
21 ter. Krxker, FdlOw Me 
22 Rod Stewart, Can't Deny it 
23 Everclear, Am R.. 
24 COIOplay, Yellow 
25 K -Ci L J., Crazy 
26 's Ch., Women Pt. 

27 Creed, WM ArmsoUs Wide Open 
28 Creed, Higher 
29 Foo Fighten Leath To Fly 
30 Stang Feat Cheb Mami, rt Rose 
31 Macy Gray, Trryy 

32'R Xol hWl Peppers, Olherside 
33 3 Doors Down, KKryptenne 
34 Shelby Lynne, Gotta Get Back 
35 Sale, By Your Side 
36 Bon lour. ICs My Life 
37 HIII, Breathe 
38 Enrique Iglesias, Be with Wo 
39 Whitney Houston i Geap MI. K 1... 

40 vortical Horizon. You're A Goo 
41 No Doubt Simple Kind Of Life 
42 P.1. Harvey, Good Fortune 
43 Faith Hill, The Way You Love Me 
44 8.B. yule i Eric Riding With... 
45 Backstreet BoysShape Of My Heart 
46 Josh Joplin Group, Camera One 
47 Evan i Jarn, Crazy For This Girl 
48 LooprIel ClOsirag0 
50 HIIL Oo0 8y I12al Thing) 
50 Brian MtKdght 6, 8. 12 -' NEW 0 N S 

U2, Walk On 

Angel 
AC/DC, Sere In New York City 
Saliva, Your Olseote 
Inola.Arie. Who 
Maxwell, Get To Know Ya 
Mew Baldn Bey. Jon A Mn a Can. Same 

IVA Ç IT ... 
Continuous programming 
2806 ifi Dc, 
Nashville, TN 37214 

1 Keith Urban, But For The Mare Of God 
2 Alen Jackson, Whm Laws Yeti 

3 Trans TM, Ks A Groat o Be Mhe 
4 Spy Bd szlek IM on Soma 

Aft -son Krauss, Maybe 
6 Carolyn Dawn Johmon , Georgia 
7 Toby Keith, You Shouldn't Kiss Me 
8 Darryl Worley, A Good Day To Run 
9 Lee Ann Womack Ashes By Now 

10 Rascal Flans, This Everyday Love 
11 D.yhl Tswm,'h'mt Oo Yea Klnri Aecol lue 
12 Gary Allan, Rght Where Need a Be 
13 to ee Messina, Bum 
14 Jessica Andrews, Who Am 
15 10oí,Mane.O'Neal,Rio, One More Day 
16 Jamie O There le NO Adze. 
17 Gm. Strait Don't Make WO. C:, 
l8 M.,k Gmby, sMC. y Me 

19 Mark MCGulnn, Mrs. Stevefl Rutly 
20 Terri Clark, No Fear 
21 Kenny Chesney, Don't Happen Twice 

22 Meredith Edwards, A Rose Is A Rose 
23 Clay Davidson, SOME.. 
24 Wk..,You Cane Back Doan 
25 Sherriei,Austin, Jolene 
26 Petty lawless, Tne Iasi Ding On MyMIM 
27 D. Chicks, Witho. You 
2g Chris CM. Laredo 
29 Cledus T kcal , Haw Do You Milk A. 
30 Alabama, When It All Goes Sant 
31 Marten McBride, Love's The Only ikwte 
32 irie. v. íäe 4 You Rml l'en Jug Mel 

33 Dixie hicks, Cowboy Take Me Away 
34 Dixie Chicks, Goodbye Ead 
35 Faith Hill, Breathe 
36 Eric Heather N, Flowers On The Wall 
37 The Kinleys, m In 
38 Aaron Tipp.. People Like Us 
39 T,',.....1., Pour Me 
40 l) Cpus, gum DO.n The Traikv ßrk 
41 Billy Gilman, Oktehuoa 
42 Fs. Hal Wile, McGraw, lei` Make lose 
43 Faith Hill, The Way You Low Me 
44 Clay Davidson, Can't Lie To Me 
45 Garth Brooks, Wton Mu Come Back... 
46 Jo Dee Messina, Th0Cs The Way 
47 Billy flay Cyrus Ya Be lowly Now 

49 san Jackson,. ory 
69 Reba MCFntlrc l'll & 
50 Raul Rath. lhaylK For Daylight 

Indicates H. Shots 

NEW ONE 

No No Ons This Wok 

Continuous programminY 
l5í5 Broadway, NY, NY 10036 

1 Dave Matthews Band, Did It 
2 Eve, Who's That Gin 
3 Shaggy, Angel 
4 Aerwmkh, laded 
5 Crary Twm, eutterRy 

lea. Lone Cost A Thing 6 
Prick 7 Trick Da y', Take It To Da House 

8 JaggedPromise 
9 Rey Martin 

Edge.LTIgdna 
AgWma Noecdr.. 

10 Black Eyed Peas, Request Line 
11 Dido, Thank You 
12 Dream, He Lacs U Not 
13 Ump BlzkiL My Way 
14 N -CI i Gary 
15 la Rule FAR' Mo AM , PA It On hie 

16 Joe, Snider 
17 Mot.. Danger (Been SO Long) 
18 Backstreet Boys, The Call 
19 Unkin Park, One Step Closer 
20 Mya, Free 
21 Fuel, Innocent 
22 Coldpp14ry, Tel. 
23 Out.Ms. Jackson 
24 American HIFl, Flavor Of The Week 
25 Melly Furled, I'm Li. A Bird 
26 Incubus, Drive 
27 Aaron Lewis WJßed Our, Outside 
28 Smop Dap, Snoop OM 
29 1111 Scott. A Long Walk 
30 112, It's Over Now 
31 Tamia, Stranger In My House 
32 Madonna, Dont Tell Me 
33 LUOacris, Soutlkm "sfc elity 
34 Pink, Yax Make Me Skk 
35 Green Day, Warning 
36 LdMouse, Hanglrig By A Momezlt 
37 The lg, Want Vom Batl 
38 3LW, No Mere 
39 Monica, Just Another Girl 
40 0.Y0,, Just Wanna love U 

41 Uquid Dreams 
42 5ould,ds Ooh ICs IUnda Gary 
43 Sllkk The Shaker, That, C001 
44 Dave Hollister, One Woman Man 
45 Lenny Kravitz, Again 
46 S!sg0, Thong 
47 'N Sync, Bye Bye 
48 New Fourd K Or Miss 
49 Jahaim, 
50 Disturbed, Voices 

indicates MTV Exclusive -' NEW ONS {Loam 

O2, So Fresh, So Clean 
U2, Walk On 
IndlaArie e, 
Welty, Ride 

Me, 
Wit hie Grp 

Papa Roach, Between Angels AM Insects 
Kalle, Brown, After Party 

A SAMPLING OF PLAYLISTS 
FOR 

BY THE CLIP L I S TTm TNATIONAL 
giHE 

WEEK ENDICNG MMUSIC 
VIDO 

ARCH 10. 2001 

SUBMITTED 

0 
Continuous programming 
1515 Broadway 
New York, NY 10036 

NEW 

U2, Walk On 
Indla.Arle Video 

Greetl 
Snoop Doge, Lay Low 
DMX, Ain't No Sunshine 

B0 Bar, Am AHanOf 

Jay Z, Change The Game 

PaOa Roach. Be.en Angels 

---,,,,-arrTr7 
( L 'NZ' / 

Continuous programming 
299 Glue.St West 
Toronto. Ontario M5V225 

Aaron LewisPaps 

Roach, Bete. Ares 
With hed Dust. 

D1 Serious, The Enlightening 
ATC, ArcuM Tip . (La 

Shaggy, Ange 
Shaggy, It wasn't Me 

Jennifer Lopez' LOve Don't 
Madonna, don't Tell Me 
Our Lady Peace, In Repair 
Snow, The Plumb Song 
Melly Furtado, l'm Like 
SoulDeoAoon, Gravity 
Joe, Stutter 
Matthew Goad Band, Tne 

The Tea Party, Walking 
Ms. Jacks. 

Green Day, warning 
Beak.. Boys, The 

CoMplay, Yellow 
Treblecharger, Brand New 

1 2 

*ether. n; Suroa 
m 

And In., 

And Ime0.t MEW) 
O.de (NEWT 

(NEW) 
U U La La) MEW) 

Cott A Thing 

A Biro 

Future Is X.Rated 

Wounds 

Cali 

Lover 

__AL - r íazcä 

5 hours weekly 
223.225 Washington St 

Newark, NJ 07102 

Rod Stewart, Can't Deny It 

Don'tNelly 

Evecdrelew, When It 1AIllGoes Wrong Again 
Brilney Spears, Stronger 
David Bowle, Fame 
Marilyn Manson, Disposable Tans 
Rap Aping The Mathew, Renegades Cl Fun; 
Vitam. C, The Itch 
Evertast, Black Jews 
No Doubt, Balhwater 
Green Day, Warning 
Bade. By Your Side 
Lifehausa, Hanging Ely A Moment 
Spice GIM, Holler 
Bo. II Men, Thank You In Advance 
Pink, You Make Me Sick 
Crary Town. Butterfly 
BBMak, Still On Your Side 
Radidsad, Idioteque Sm.., Chemistry 

/` C1Ii C 
CALIFORNIA MUSIC CHANNEL 

,e 15 hours wkl 
10227E 14th St 
Oakland, CA 94603 

Dream, He Loves U Nd 
0 -Town, Liquid Dreams 
Joe, Stutter 
Dldo, Thank You 

Bxksbeet Boy, The Call 
K - i Job, Crary 
Jent nifer Lopez, Love Don't Cost A Thing 
JayZ, Change The Game 
Ricky llama lYlDnsüu Aedan ApwwA Waxy_ 
Madonna, Don't Tell Me 
'N Sync, This Promise IOU 

III 8o0 V.,, Bow Wm (Mars My Name' 
Limp Bizklt Rollin' 
Monica, Just Another Gid 
ATC, Around The World (La La La La La) 

Continuous programming 

.. 
1111 Stewart Ave. 
Bethpage, NY 11714 

Oleander, Are You There? (NEW) 
Feat CRY Spud, Ride Wd Me (NEW) 

Dave Matthews Band, I Did W (NEW) 
Everted, Can't Move (NEW) 
Lenny Kravitz, Black VelveteenGodsmxk, 
Mk The Shocks Fat ttina, That's Cool 
Fuel, Innocent 
Eve. Who's That Girl? 

American HIFl, Mara 01 The Weak 
Monica, Just Ambler Girt 
Gran Day, warning 
Berl, Change The Game L. Foe ' My Way 
Mya, Free 

Gary Town. Butterfly 
la Rule It, Mo i Vita, Put It On Me 
Black Eyed Peas, Request Line 
OutKast Ms. Jackson 
Moby Feat. Gwen Stdanl, South Side 
Matthew Good Band, Het. Time Bomb 

Continuous programming 
3800 W. Alameda Ave. 
Burbank, CA 91505 

3LW, No 1'nta Do Rigor) 
Aaron tarter, That{ How Bert Shad 
Dream, 
Dream, Still 

Loves He Loves U Not 
Your Side 

Backstreet Boys, Shape 01 My Heart 
Bhtne5 Spears. StrongerOutKast, 
Leslie Carter, like Wow! ta 
Le Sync, Tnls Promise Y. 
Samantha Mumbo, Baby. Come Over 
Welly Furtado, I'm Like A Bird 

Continuous programming 
1111 Uneorn Rd 

Miami Beach, FL 33139 

Eminent Feat. Dido, Stan 
West., My Love 
Green Day, Waring 
Madonna, Music 
Britney Spears, Stronger 
Red Hot Chili Peppers, ROW Trippin' 
Ronan KMUng, Ufe IS A Rdlertoaster 
Christina Agullen, PIN Me Acuads De Ti 

Creed, With Arms Wide Op. 
Paull` Rubio, Y YO Sig° Aqui 
B ab Blink -182, Man Ovoard 

Boys, Shape 01 My Hart 
Alejandro Sant, auisiera Ser 
Urikin Park, One Steobi Closer 
Lenny Kravitz, Again 
The D eMleg. Original Prankster 
U2, Stuck In A Moment 
Aerotmlth, Jaded 
Thalia, A"asanoo 
Jenn. LePu, Lore Don't Cost A Thing 

LZIias,aly 
IMAM 11ßT 

2 hours weeky 
3900 Main St 
Philadelphia, PA 19127 

1111 Scott, A Long Walk 
Snap Doge, Snoop Dogg 
Erykah Badu, Didn't Cha Know 
M.O.P. Ante Up 
Jennifer Lops, Love Don't Cost A Thing 
Surface, Leek Me In My Eyes 
Joe. Stutter 
Ludattit, Southern Hospitality 
Pink, You Make Me Sick 
Jay -Z, Change The Game 
Monica, Just Another Gin 
Black Eyed Pws, Rego. Line 
Prodigy Fat. B.G., 00.E. 
Memphis Bleek, Do My... 
Oüla B,Mume 
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CABARET SINGS A NEW TUNE VIA TELDEC'S PATRICIA O'CALLAGHAN 
(Continued from page 1) 

seem eclectic, but a common thread 
binds them: her voice-supple yet 
clear, commanding yet intimate. 
Further evidence of its qualities can 
be heard on her major -label solo 
debut, the wide-ranging Real Emo- 
tional Girl, due March 20 from 
Teldec. The album confirms the 30 - 
year -old singer's ability to stretch 
musical boundaries with a conviction 
that charms. 

"I don't see it as a huge range, be- 
cause it falls naturally to me," O'Cal- 
laghan says. "I spent my whole life 
breaking down those boundaries." 

Asa teenager in Dryden, Ontario, 
O'Callaghan sang in a rock band 
called Hawk before embarking on 
classical voice training at age 16. She 
dropped Pat Benatar and picked up 
Handel; intent on becoming a nun, 
she was convinced that singing 
opera rather than rock would help 
her "live an undebauched life." 

O'Callaghan continued her train- 
ing in Mexico and Europe, broaden- 
ing her repertoire to include songs 
in Spanish, French, and German. By 
the time she recorded her first al- 
bum-Youkali, a multilingual 1998 
set of Satie, Poulenc, and Weill art 
songs issued by Canadian indie 
Marquis Classics-O'Callaghan's 
art reflected a sophisticated taste 
and persuasive style. But not want- 
ing to be relegated to a category 
such as "art song" or "cabaret," she 
began incorporating the work of 
composers with a more contempo- 
rary pop sensibility. 

Slow Fox, O'Callaghan's mostly 
English -language Marquis follow- 
up, was still heavy on the Kurt Weill 
but began weaving in Leonard 
Cohen's quirky singer/songwriter 
material (Music to My Ears, Bill- 
board, March 17, 1999). Real Emo- 
tional Girl takes the next step, jux- 
taposing Weill's "Stay Well" with the 
likes of Randy Newman 's title tune, 
Bob Dylan's "Like a Rolling Stone," 
and Pearl Jam's "Better Man." 

"There are classics in every 
genre," O'Callaghan insists. "And 
there's not a huge difference be- 
tween Bob Dylan and Kurt Weill. 
That's what I want to get across." 

The notion that most fans of her 
Marquis discs might never have 
heard of Pearl Jam delights the 
singer.'Tm just a kid from northern 
Ontario who grew up on rock'n'roll, 
and then I discovered art songs and 
classical music and discovered how 
wonderful it is and wanted to intro- 
duce my friends to this wonderful 
music that they didn't know," she 
says. "So now, if what I'm doing is 
introducing older people to someone 
like Pearl Jam, it's the same thing, 
just backwards." 

THEATRICAL FLAIR 

O'Callaghan relishes the chance to 
expose audiences to something new 
onstage as well as on record. Ap- 
pearing on the popular Canadian TV 
series Foolish Heart in 1999, she 
interjected Weill songs into a show 
aimed at young viewers. She also co- 
founded the award -winning avant- 
garde music theater company Zebra 
Schvungk to help make 20th -centu- 
ry classical music more accessible to 
modern audiences. 

Albert Schultz, director of Toron- 
to's classical theater company Soul - 
pepper Theatre, first met O'Cal- 

laghan in 1998 while working on a 
CBC radio program celebrating 
George Gershwin. He was immedi- 
ately taken by the theatrical way 
she conveys a song's significance. 

"She's a marvelous interpretative 
artist and really gets inside the 
material," Schultz says. "She goes at 
the story and emotional life in a 
song, working on the lyric as much 
as the music." 

Schultz invited the singer to per- 
form in his company's 1999 summer 
season. O'Callaghan was gaining a 
following, he says, and by the time 
she returned during Soulpepper's 
2000 season, her show sold out. 

O'Callaghan's first two albums, 
together with her TV appearances 
and live performances, made her a 
star in Canada. Toronto's Globe and 
Mail called her "a genuine phenom- 
enon in the making." 

O'Callaghan's chance to reach far 
beyond her native market came 
when Dirk Lange, Hamburg -based 
producer for Warner Classics' Teldec 
label, got ahold of her indie discs. 
"What she did was something new," 
he says. "She is a person who has 
bigger horizons than only classical. 
And she unifies the different kinds 
of repertoire she's singing." 

While Marquis retained its Cana- 
dian rights, Lange signed O'Cal- 
laghan to Teldec for international 
distribution, starting with Real 
Emotional Girl being issued last fall 
in Europe and Canada. The singer 
still has her homeland firmly behind 
her-Maclean's magazine named 
the album one of last year's top clas- 
sical discs-and she's earned plau- 
dits in the rest of the world. 

STATESIDE CHALLENGE 

For O'Callaghan and Teldec, 
breaking into the American market 
will be no small task. Her music is 
difficult to categorize-which, un- 
fortunately, makes it a real chal- 
lenge to promote. 

Arthur Moorhead, VP of associ- 
ated labels for Atlantic Records, 
laments the fact that an artist with 
such range is hard to squeeze into 
narrow radio formats and retail 
bins. "The fact that she can do so 
many things is an asset from an 
artistic perspective," he says, "but 
from a marketing perspective, it can 
be a liability." 

Although Real Emotional Girl 
lacks a ready-made marketing niche, 
Atlantic might take to heart lessons 
it learned internationally over the 
past few months. According to 
Stewart Duncan, director of music 
for Canadian superstore chain Indi- 
go Books Music & Cafe, the bulk of 
sales for O'Callaghan's albums come 
from people who "discover" the 
music at listening stations or when 
managers put it on the in-store 
playlist. He says,' When people hear 
it, they want to know who she is." 

Canadian sales of Real Emotion- 
al Girl have already surpassed the 
previous album, and O'Callaghan's 
Canadian manager, Zach Werner, is 
betting that a series of Canadian jazz 
festival appearances this year will 
increase her sales exponentially. 

Beyond Canada, O'Callaghan car- 
ries far less name recognition, so 
promotion has been more aggres- 
sive, according to Markus Steffen, 
label manager of Warner Classics 

O'CALLAGHAN 

and Jazz in Germany. Real Emo- 
tional Girl is not "mainstream 
enough" for most European radio 
stations, he says, so the label gar- 
nered attention by putting the artist 
in front of press and public via a 
small tour. 

Tetsutaro Suzuki, manager of 
Warner Classics Japan, notes that 
O'Callaghan faced many obstacles 
there. Over and above the language 
barrier, Western -style cabaret is one 
of Japan's least successful retail cat- 

egories. Securing press coverage and 
radio play was nearly impossible, he 
says. A few ads in music magazines 
helped generate some buzz, but once 
again, O'Callaghan's greatest adver- 
tisement was her music. 

"The most important contact for 
Japanese consumers is shops, not 
press, magazines, or radio," Suzuki 
says. Putting Real Emotional Girl 
in stores' listening stations helped 
push her sales to the top of her cat- 
egory in Japan. He adds, "Patricia's 
sales figure is outstanding." 

Although Moorhead realizes that 
Real Emotional Girl has no chance 
with American pop radio, he thinks 
the album could very well find a 
home on NPR outlets. He says, 
"NPR represents her audience- 
people who know who Leonard 
Cohen is." Similarly, the label will 
focus its print -ad campaign on mag- 
azines with a sophisticated, cultural 
readership, like Mother Jones and 
Utne Reader. 

Just as a series of small O'Cal- 
laghan performances attended by 

key journalists helped generate a 
buzz in Europe, Moorhead hopes 
similar gigs in the U.S. this spring 
and summer could help her find an 
American representation, as well as 
spur grass -roots retail traffic. 

Yet if O'Callaghan isn't easily cat- 
egorized, where should shoppers 
look for Real Emotional Girl in 
stores? Retailers in other countries 
cross -list her in the classical, caba- 
ret, pop, and vocalist sections. At- 
lantic may try focusing on the pop 
category, because O'Callaghan's 
next album might not have any clas- 
sical content at all. 

O'Callaghan suggests that her 
next Teldec effort could incorporate 
more pop -oriented rhythms, as well 
as a few songs written by herself- 
something she hasn't done since her 
rock -singing days with Hawk. So 
even if her eclectic ways have been 
impressive so far, the artist promis- 
es that we haven't seen anything 
yet: "The big difference will be be- 
tween what I've done so far and 
what will come next." 

BLACK PROMOTERS SETTLE WITH APA 
(Continued from page 1) 

against the booking agencies and 
promoters for "maintaining and 
profiting from a conspiracy to do 
business only with white promoters 
and to exclude black promoters," 
according to Martin Gold, attorney 
for the BPA. 

Both sides were vague as to the 
financial terms of the agreement, 
but it is obvious that the BPA pro- 
moters and legal counsel consider 
the development to be major. 

Gold says, "The plaintiffs are 
gratified that we've reached an 
agreement with APA to do busi- 
ness on a completely non-discrimi- 
natory commercial basis with the 
plaintiffs ... and to make certain 
that in the future, with respect to 
APA, business is conducted open- 
ly, fairly, and with equal opportuni- 
ty for everyone." 

The agreement with the APA 
comes off in some ways as more of 
a meeting of the minds than a typi- 
cal legal settlement. "[APA presi- 
dent) Jim Gosnell and I had a 
lengthy meeting with no attorneys 
present to work out the terms of 
this settlement agreement," says 
promoter Leonard Rowe of Geor- 
gia -based Rowe Entertainment, 
who is the executive president of 
the BPA and point man for the law- 
suit. 'We listened to each other's 
point, and I explained to him the 
depth of our conviction. I also 
explained that my concern was not 
just for the plaintiffs in this case but 
for all qualified promoters to be 
able to do business in this industry 
in a nondiscriminatory environ- 
ment." 

APA officials confirmed the 
agreement. 'We resolved our dif- 
ferences to no fault of anyone," Gos- 
nell says. "APA has always had its 
doors open to everybody, and we 
look forward to doing business with 
everyone." 

Rowe praised APA for the move. 
"APA and its president, Jim Gos- 
nell, have made a great step in the 
direction of correcting the wrong 
that has plagued the concert indus- 

try for many years," says Rowe. 
"This step took great courage on 
their part. APA have decided with 
no admission of past guilt that they 
will open their doors and entire tal- 
ent roster to all qualified talent 
buyers, with no regard to one's 
race, creed, color, or religion." 

Gosnell says his relationships 
with Rowe and BPA promoters 
Jesse Boseman of Sunsong Produc- 
tions and Bernard Bailey of B.A.B. 
Productions dates back to his earli- 
est days in the business. He says 
that while he's "sorry this took so 
long," there will be no changes in 
the way APA does business. 

"APA has always conducted 

itself in a proper way, and we're 
looking forward to doing business 
with these gentlemen and others," 
Gosnell says. 'We're sorry that this 
ever got to this point. We're thrilled 
that this is over with and we can 
get back to doing what we do best, 
which is securing employment for 
our clients." 

Rowe says his meeting with Gos- 
nell ended on a highly satisfactory 
note. "We concluded our meeting 
with a handshake and a hug," Rowe 
says. "He then looked mein the eye 
and said, 'Let's do business."' 

The suit will proceed against the 
other defendants, which include 
booking agencies William Morris 
Agency and Creative Artists Agen- 
cy, and concert promoters, which 
include SFX Entertainment. 
'While most of the defendants in 
this case are keeping a tightly 
squeezed fist to preserve racism 
and discrimination, Jim Gosnell and 
APA have decided to do what was 
in the best interests of his company 
and the concert industry," Rowe 
says. 

Dr. Joseph Lowery, chairman of 
the Black Leadership Forum, a civil 

rights watchdog group that has 
taken up the BPA's cause, says the 
APA settlement is significant. 'This 
is a very major step forward and 
the beginning of the end of the last 
bulwark of racial exclusion in the 
business end of the entertainment 
industry," Lowery says. "This issue 
is a civil rights issue and an eco- 
nomic rights issue." 

Meanwhile, the case proceeds. On 
June 30 last year, a U.S. District 
judge in New York, Robert P. Pat- 
terson Jr., issued an opinion and 
order (Billboard, July 15,2000) that 
lawyers for the BPA could proceed 
to a federal jury trial, denying the 
defendants' motion for dismissal. 
(Currently, the case names seven 
booking agencies and 26 promoters. 
The latter are primarily under the 
SFX umbrella.) 

At the time of Patterson's 
action, a spokesman for the 
William Morris Agency, one of the 
primary parties named in the suit, 
issued a statement that said, in 
part, "Allegations that the William 
Morris Agency engages in exclu- 
sionary practices, condones racism, 
or discriminates in any way 
against minorities-in or out of the 
music business-are false, 
unthinkable, and inflammatory. No 
one takes charges of racial bias 
more seriously than we do. How- 
ever, the allegations leveled 
against us in this litigation are 
entirely without merit and will be 
vigorously defended." 

The case is currently in the dis- 
covery phase, a process that could 
at least take another year, accord- 
ing to Gold. While he would not dis- 
close whether other defendants had 
offered to settle, he says, 'We are 
always open to people calling us up 
in an attempt to resolve this issue. 
Our primary interest is in changing 
the way the industry functions, so 
that it is open to everyone." 

Lowery adds,' We will continue 
to fight the big boys who have 
shown no signs of willingness to 
atone for their sins." 
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WILLIAMS, U2 WIN MULTIPLE BRITS 
(Continued from page 8) 

broadcaster has a potential reach of 
about 11 million viewers and will 
screen the show some time over the 
next few weeks. Small tells Bill- 
board that she is in talks with 
another U.S. broadcaster, whom 
she declines to name, to take up the 
"second window." 

"It was a great success, and we had 
plenty of positive feedback from 
broadcasters," says Murielle Ruyet, 
programme sales director at Wise 
Buddha, the U.K. production compa- 
ny responsible for the show's global 
radio syndication. She estimates that 
about 20 million people listened to the 
show in 32 countries worldwide-the 
most ever. Around 10 million listen- 
ers were in 21 European countries, 
including Bosnia. The radio transmis- 
sion was mainly live via satellite. 

FAIR MAKES WAVES 
(Continued from page 6) 

Orlando, Fla, called Stilo.'Their music 
is kind of Spanish -language Brian 
McKnight," says Fair. "But they sing 
in English too." 

One of Fates first duties as president 
was to take Mumba back into the stu- 
dio to recut "Baby, Come Over (This Is 
Our Night)," which is featured on 
Mumba's Interscope debut, Gotta MU 
You. The new version, which Fair co - 
produced, was sent to radio in late Feb- 
ruary. Fair says the album will bereis - 
sued by the end of March with new 
cover art, new versions of ̀ Baby, Come 
Over," another album track called 

"The Boy," and a 
new tune penned 
by Diane Warren, 
titled "I Don't 
Need You To." 

He has also 
remixed"After the 
Rain Has Fallen" 
from Sting's cur- 
rent album, Brand 
New Day. The 

track will be the last single from the 
triple -platinum disc, says Fair. 

"My goal coming into the job was to 
try and create some instant heat for 
A&M," says Fair. 

For Fair, part ofthe appeal of A&M 
is the ability to fill a niche at a label 
powerhouse. "You look at what Inter - 
scope Geffen A&M has-these 
tremendous acts like No Doubt, Dr. 
Dre, Eminem, the Wallflowers, U2. 
They're so cutting edge. Pop music 
wasn't really represented in that 
palette. I thought there was a great 
hole forme since pop music is my pas- 
sion and expertise. I can rock too, but 
it's not my passion." 

Because Fair jumped immediately 
into the studio with the Mumba and 
Sting projects, he says he still has to 
finish evaluating A&M's artist roster. 
Cuts, if any, are not imminent. He and 
Iovine are also reviewing staffing 
needs for A&M. All three labels share 
staffs for virtually all functions, includ- 
ing promotion, marketing, and sales. 

Fair says he has no concerns about 
his records getting attention from a 
staff that is equally dedicated to Inter - 
scope and Geffen. "It's early in the 
game here; I'm building up a reper- 
toire. As it takes shape, I think we'll 
address the staffing thing," he says. 
"But so far, everyone at [Interscope 
Geffen A&M] has made me feel like 
they work for A&M." 

(OVINE 

The event was also broadcast in the 
U.S., Japan, Russia, and parts of 
South America. 

Coverage is also available on the 
Internet, courtesy of entertainment 
production company Done and Dust- 
ed, whose managing director, Paul 
Morrison, says, "Lots of the artists 
were really happy to comply [with 
exclusive interviews] on the night and 
on the two days before during the 
dress rehearsals." 

A spokesman for retailer HMV 
says, "The big winners are likely to be 
the artists who performed on the 
night. Albums that have a bit more 
growth are likely to be among the 
main beneficiaries. Already, early 
indications suggest that U2, Coldplay, 
Destiny's Child, and Eminem will be 
among the gainers. Although Craig 
David did not pick up an award, he 
generated tons of good will and pub- 
licity and can also expect to see sales 
of his album pick up significantly." 

A spokesman for the U.K?s largest 
retailer of music, Woolworth, says, 
"We had a great [Brits] promotion 
last year, and that led to very healthy 
business, and we expect similar 
results this year." Woolworth ran a 
national advertising campaign after 
the nominations were announced, 
offering the albums of nominated 
artists for 9.99 pounds ($14.43). 

"The first clue on the impact of 
sales of these artists won't be until 
after the weekend, but the terrestri- 
al broadcast of the awards show 
always helps," adds the spokesman. 

Undercutting Woolworth's prices, 
Amazon.co.uk-the official Brits E- 
tailer-ran a national advertising 
campaign the day after the show, 
offering the albums of winning 
artists for just 7.99 pounds ($11.54). 
Says Paul Zimmerman, GM of 
Amazon.co.uk's music store, "We're 
expecting the winners' CDs to fly 
out of our warehouse." 

Of those winners, EMI came out on 
top with six awards: Williams' three; 
two for Parlophone's Coldplay, which 
is enjoying breakthrough success in 
the U.S., for best British album 
(Parachutes) and best British group; 
and one for U.S. R&B singer Kelis, 
who is signed to Vugin, for best inter- 
national newcomer. 

Universal was second with five 
awards. U2 headed the list with 
awards for best international group 
and outstanding contribution to 
music. Other Universal winners were 
Sonique for best British female solo 
artist; Eminem, best international 
male solo artist; and American Beau- 
ty, best soundtrack/castrecoràing. 

RCA boy band Westlife took home 
BMG's sole honor for best pop act. 

Madonna scored for Warner Music. 
In prerecorded footage, her fìlmmak- 
erhusband, Guy Ritchie, accepted her 
award for best international female 
artist, while she played doting house- 
wife, polishing a picture of the Queen 
and fetching her husband acup of tea. 

Sony notched two awards: to Fat - 
boy Slim (Skint) for best British 
dance act and-in one of the evening's 
surprises-to Columbia boy band Al 
for best British newcomer, which was 
voted by listeners of BBC Radio 1. 

This prompted Oasis songwriter 
Noel Gallagher, also part of the Sony 
stable through the Big Brother label, 
to quip, 'This awards ceremony over 
the years has been accused of having 

no sense of humor, but when you see 
Al taking the award for best new- 
comer, you know someone is taking 
the piss." 

Aside from that, there was little in 
the way of controversy, which was 
unusual for an event that has led to 
many headline -grabbing incidents. 
Comments Dickins, "A trouble -free 
Brits is a successful Brits." 

Following is a list of winners: 
Best British dance act Fatboy Slim. 

Beet British female solo artist: 
Sonique. 

Best international newcomer. Kelis. 
Best British newcomer. Al. 
Best soundtrack/cast recording: 

American Beauty. 
Best pop act (voted for by viewers of 

terrestrial TV program CD: U.K, readers 
of the Sun column'Bizarre," and BT Cell - 
net mobile phone users): Westlife. 

Best British male: Robbie Williams. 
Best International female: Madonna. 
Beet British video (voted for by view- 

ers of The Box): "Rock DJ," Robbie 
Williams. 

Best international group: U2 
Best British group: Coldplay. 
Best British single (voted for by com- 

mercial radio listeners): "Rock DJ," Rob- 
bie Williams. 

Best international male: Eminem. 
MasterCard best British album: 

Parachutes, Coldplay. 
Outstanding contribution to the 

British music industry: 1/2 

Assistance in preparing this story 
was provided by Thin Ferguson. 

BUS TOUR PLUGS DVD AUDIO 
(Continued from page 1) 

will stop in 16 cities before conclud- 
ing March 7. 

Closely followingthe Warner Music 
Group and the independent Silverline 
and immergent labels (the latter two 
belonging to the Los Angeles -based 
5.1 Entertainment Group), DTS 
Entertainment becomes another of the 
initial labels to deliver DVD Audio 
product:its upcoming titles are sched- 
uled for March 27 release. 

The first DTS Entertainment DVD 
Audio releases are Toy Matinee's 1990 
eponymous album, synth group Stu- 
dio Voodoo's self -titled project, gui- 
tarist Steve Stevens' Flamenco a Go - 
Go, and a new surround mix from 
Larisa Stow (Billboard, Feb.10). 

Since 1995, parent company DTS 
has licensed music from major labels 
and, with the professional audio indus- 
try's top mix engineers, created 5.1 
mixes of more than 115 albums by 
artists in several genres, including Eric 
Clapton, Marvin Gaye, Vince Gill, and 
Diana Kroll These titles are now avail- 
able on 5.1 Music Discs-CDs encod- 
ed with a multichannel mix of the orig- 
inal, 2 -channel release. 

DTS Entertainment's DVD Audio 
discs will be compatible with all DVD 
players (Audio and Video). Discs will 
include Meridian Lossless Packing (a 
data compression scheme) multichan- 
nel and stereo tracks for the roughly 
20,000 installed DVD Audio players, 
as well as a DTS multichannel sound- 
track and Dolby Digital stereo track 
for compatibility with existing DVD 
Video players. 

"DVD Audio represents the same 
improvements over CD that DVD 
Video offers over VHS tape," David 
Del Grosso, DTS VP of marketing, 
says. °Yet, most retailers have not yet 
experienced for themselves the 
improved sound quality, incredible 5.1 
surround remixes, and the colorful 
menu screens and other video extras. 
This bus tour was conceived with a pri- 
mary goal to bring this experience 
directly to their doors, and the reaction 
has been phenomenal. By the end of 
this tom; literally thousands of retailers 
and consumers will have a much better 
understanding of the enormous sales 
potential of DTS 5.1 DigitalSunround." 

On Feb. 23 the DTS bus parked 
outside J&R Music World, one of 
New York's larger consumer elec- 
tronics and entertainment retailers. 
Members ofJ&R's sales staffboarded 
the bus throughout the morning and 
early afternoon, hearing and seeing 
demonstrations of multichannel 
sound carried on DVD Audio and 
Video. The presentations were made 
by Rich Casey, a consultant to DTS, 
and Mike Webb of Valley Entertain- 
ment, DTS Entertainment's market- 

ing and distribution partner. 
Passersby were also encouraged to 

board the bus to hear demonstrations 
of DTS 5.1 music mixes, which includ- 
ed "History Will Teach Us Nothing" 
and "They Dance Alone" by Sting, 
"Since the Last Time" by Lyle Lovett, 
a live recording of "Hotel California" 
by the Eagles (also available on the 
Hell Freezes OverDVD Video), "Mee 
cury, the Winged Messenger" from 
Hold: The Planets, and Boyz II Men's 
performance of "Yesterday," which 
consistently drew an enthusiastic 
response from attendees. 

Casey and Webb used the various 
surround mixes to illustrate the point 
that surround sound enables a wealth 
of creative choices to artists, produc- 
ers, and mix engineers, uncovering a 
world of possibilities that stereo mix- 
ing does not allow. In the case of the 
live recording of "Hotel California," 
Casey explained, mix engineer Elliot 
Scheirer (who has also provided 6.1 
mixes of Brand New Day and Thy 
Matinee, among others) placed the 
musical information in the front chan- 
nels and used the rear speakers to 
deliver audience noise and ambience, 
thus seating a "best seat in the house" 
mix. In the case of"Yesterday," by con- 
trast, the 5.1 mix produces the impres- 
sion of being in the group: The vocal- 
ists are each given a far greater degree 
of separation than could be achieved in 
a standard 2 -channel mix. 

Casey and Webb also distributed 
Volume 2 of the DTS multichannel 
music CD sampler, featuring two selec- 
tions each by Studio Voodoo, Sting, 
Don Henley, Gluey Brothers, Pacific 
Coast Highway, the Police, Thy Mati- 
nee, Ithaikovaky, and Stow. Also, a 
DVD Video sampler was distributed, 

featuring excerpts from U-571, Gladi- 
ator, Jurassic Park The Lost World, 
Titan A.E., and Chicken Run. 

"We have been greeted with 
resounding enthusiasm on every stop 
of the tour thus far," says Jeff Sldllen, 
executive VP of Valley Entertain- 
ment, who took over for Webb midway 
through the tour. "Our retailer visits 
and consumer promotions are proving 
to be very valuable toward accom- 
plishing our goals of increasing aware- 
ness and excitement for our 5.1 multi- 
channel discs and DVD Audio discs. 
We're roughly halfway through the 
tour, and we've already had very pos- 
itive meetings with many retailers, 
including limns World, Borders, Musi- 
cland, and Best Buy." 

DVD Video's acceptance is unam- 
biguous: According to Del Grosso, 12 

million DVD homesystemsand 18mil- 
lion DVD-ROM units are in place, and 
the Consumer Electronics Assn calls 
DVD the most successful product 
launch in its history. 

However, DVD Video was intro- 
duced in the midst of a prolonged peri- 
od of economic expansion, when con- 
sumers were eager to outfit new 
homes with sophisticated entertain- 
ment systems. But economic indica- 
tors have taken a turn for the worse in 
recent months. 

A complete Sony home -theater sys- 
tem retails for $529 at J&R. Might 
DVD Audio, the introduction of which 
was long -delayed by copyright pro- 
tection fears, fall victim to bad timing? 

"The economy goes up and down," 
says Del Grosso. 'We'd like to believe 
that under tough times, people are 
inclined to stay home more, in which 
case, home entertainment would be 
higher on the priority list." 

WB'S THYRET EXITS; QUARTARARO STEPS IN 
(Continued from page 6) 

and Green Day all failed to meet sales 
expectations, and the label has bro- 
ken very few new artists --there have 
also been a number of successes. Such 
bands as Goo Goo Dolls and Red Hot 
Chili Peppers have experienced some 
of their greatest success with their 
most recent projects. Additionally, 
country music's Faith Hill has crossed 
over as a major pop star during Quar- 
tararo's time, and new hard rock act 
Linikin Park's debut ([Hybrid Theo- 
ry)) has been certified platinum. 

Quartararo, who will retain the 
president's title and is not being 
named interim chairman/CEO, will 
oversee a number of major releases 
coming out this year. They include 
new projects from R.E.M., Goo Goo 
Dolls, Depeche Mode, and New 

Order, as well as a Faith Hill Christ- 
mas album (and possibly new studio 
album) and anumberofreleases from 
debut artists. Among the latter are 
Lindsay Pagano, Kelly Levesque, and 
a band called Beautiful Creatures. 

As to Quartararos fate once Whal- 
ley arrives, sources say no one knows. 
Quartarar o's contract is up sometime 
in 2002. 

"Warner Bros. has a history of 
duos running the top," says one 
source. 'There was Mo Ostin and Joe 
Smith, then Mo and Lenny Wa- 
ronker, and Russ and Phil. Tom is a 
really great A&R guy, Phil's really 
strong on promotion. A dual team at 
the top wouldn't be a new thing." 

Thyret and Quartararo did not 
return calls by press time. 
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GRAMMYS ADD POP TO SALES 
(Continued from page 6) 

Beth Dube, VP of music pur- 
chasing at 22 -unit, Boston -based 
Newbury Comics, reports that 
while album of the year winner 
Steely Dan's sales were up roughly 
700% chain -wide after the Gram- 
mys, she is less bullish on the long- 
term prospects for the album 
because it has been out for a long 
time and has sold reasonably well. 

"We did see a dramatic rise in 
sales this week, so it's a pop, just 
because of all the press," says 
Dube. "But will it be a Santana? I 

don't think so." 
Likewise, Pete Cline, president 

of Troy, Mich. -based Handleman, 
says that while the rackjobber's 
accounts experienced overall sales 
increases of 2.5% to 5% over the 
same week a year ago, "we didn't 
get the single title bump that we 
got a year ago" with Santana. For 
example, he says that the latest U2 
album's sales increased 100% from 
the week before, but that only rep- 
resented a gain of 3,400 units. 

Giant Records GM Larry Jacob- 
son argues that the performance of 
an album like Steely Dan's has to be 
considered in context when com- 
paring it with the unheard-of post - 
Grammy sales from Santana a year 
ago. That record, he notes, was still 
at the forefront of the consumer's 
awareness at the time of the Gram- 
mys and had a single with strong 
support at pop radio. "In this case, 
[Steely Dan's record] does not lend 
itself to the kind of radio airplay 
that the Santana record did." 

Jacobson says he expects future 
sales of the Steely Dan album to 

benefit from a mix of TV appear- 
ances, TV advertising, direct mar- 
keting, ongoing press coverage of 
the band's surprise win, and its 
March 19 induction into the Rock 
and Roll Hall of Fame. 

"It's not going to go up to 200,000 
records a week, but it is going to 
enjoy a very appreciable enhance- 
ment in terms of its weekly sales 
from what we've been selling in the 
past few months," he adds. 

Joe Pagano, VP of merchandising 
for music and movies at Eden 
Prairie, Minn. -based Best Buy, says 
it is still too early to tell if Steely 
Dan's or some other album will be 
revitalized like Santana's last year. 
"Sometimes the [winners] click and 
gain strength, and other times they 
are more flash -in -the -pan," says 
Pagano. "I would think there could 
be more opportunity to discover 
Radiohead and Steely Dan." 

Dave Alder, senior VP of product 
and merchandising at 20 -unit, Los 
Angeles -based Virgin Entertain- 
ment Group, says that the show 
"rekindled sales" of the Steely Dan 
album, yielding an 800% increase. 

Other big increases at the chain 
include Lynne's 1 Am Shelby Lynne 
and Dave Alvin's Public Domain, 
both increasing by 600%. 

Similarly, Newbury Comics was 
able to create sales momentum for 
some of the lower -profile Gram- 
my- nominated titles-including 
albums from Emmylou Harris, 
Steve Earle, and Patti Smith- 
with a special promotion through 
its E-mail club. Albums from 30 
selected Grammy artists were 

promoted through special E-mail 
alerts and in-store endcaps and 
sold at or below cost to partici- 
pating club members for the 
month of February. 

"I think we saw particularly good 
results because of that promotion. 
Had we not done that, with a lot of 

those lesser -known artists we may 
not have seen the increase in sales 
that we did," she says. 

Other artists enjoying a post - 
Grammy pop in sales at Newbury 
included Jill Scott, Lee Ann Wom- 
ack, and Lynne. Elton John, who 
performed with Eminem, also ben- 

efited, while Eminem's sales- 
which are consistently strong at the 
chain-were up slightly. 

But Dube says the big winner from 
the show may likely be Scott "I think 
the Jill Scott has legs," she says. 
"[She] is relatively unknown, so she 
can only continue up from this." 

BLIX'S EVA CASSIDY GONE BUT FAR FROM FORGOTTEN 
(Continued from page 8) 

mix of things [the audience] likes 
already and things that I think they 
might like if they knew about 
them." He adds that he hopes to 
make a "full -on Eva documentary" 
for BBC Television. 

Resisting the common industry 
practice of discounting product to 
spur mainstream retail support, Hot 
has enjoyed a healthy relationship 
with both major outlets and indies. 
"It's very unusual, when you see the 
majors putting all their money into 
the big releases, to see something 
like this come through from an in- 
die," says Virgin Megastores prod- 
uct manager Simon Coe. "They've 
done incredibly well, and they've 
also remained independent." 

Songbird "is genuinely unhyped," 
says Maggie Garrett, owner of the 
independent three -store Solo chain in 
Southwest England. "People love it, 
and they have to hear it. We've sold 
hundreds and hundreds of them, and 
Hot has done a really good job. 
They've managed to keep it in stock, 
whereas sometimes with majors 
there's a demand and something be- 
comes unavailable for three months." 

The album 'is 
genuinely unhyped. 
People love it, and 
they have to hear it. 
We've sold hundreds 

and hundreds 
of them.' 

-MA001E GARRET,, SOLO 

Garrett adds that her stores also 
do continuously healthy business 
with Time After Time and other Cas- 
sidy titles, such as Live at Blues 
Alley and her one complete studio 
album, Eva by Hea1t. The Other Side, 
a collaboration with soulman Chuck 
Brown, also does well. 

Coe says that Virgin Megastores, 
after supporting the album "pretty 
much from day one," gave both Song- 
bird and Time After Time another 
retail push in early November 

through Christmas. "It started to 
pickup through word-of-mouth, a lot 
of local radio came on board, then 
came TOTPS." 

While some record companies 
overreach themselves in the wake of 
mainstream success, Hot's recent 
expansion has taken a more prag- 
matic form. It recently acquired a 
new office and warehouse space 
close to its base in Brighton, on Eng- 
land's south coast. 

Jennings adds that the sponta- 
neous, unforced nature of Cassidy's 
success has generated widespread 
good will toward Hot, even if fulfill- 
ing the demand for the album is a 
challenge for an operation that em- 
ploys just 15-20 people between its 
two bases in England and Australia. 

"Everything's a challenge, but 
everyone's really into it, and we 
can do it," Jennings says. "We've 
got great relationships with shops. 
`Distribution' is the magic word, 
and I like to think we've nurtured 
every little friendly face [toward 
Cassidy]. Every piece of feedback 
and nuance is processed and 
absorbed." 

ROB THOMAS' `SMOOTH' SKILLS HAVE HIM IN DEMAND 
(Continued from page 1) 

If he keeps on this path, he's going to 
go down as one of the greatest song- 
writers of his generation." 

Thomas isn't thinking about how 
these collaborative efforts are going 
to look on his résumé. He's just rev- 
eling in the opportunity to work with 
some of his heroes and make new 
friends. In the wake of last year's suc- 
cess as the co-author and voice for 
Santana's Grammy -winning hit 
"Smooth," Thomas has become a hot 
commodity. (The Grammys smiled on 
him again this year Matchbox twen- 
ty's sophomore effort, Mad Season, 
was nominated for best rock album, 
and the track "Bent" received a nod 
for best rock song.) Getting to work 
with Nelson, though, was a dream 
come true. The first album Thomas 
bought was Nelson's Greatest Hits 
and Some That Will Be. 

About his love affair with music, 
Thomas recalls, "When I was young, I 
would sit next to the record player and 
read every word [along to the music]. 
Writing songs is something I knew I 

wanted to do since I was 8 or 9." 
But songwriting is an art that 

Thomas is "still developing," he 
adds. "I listen to Willie, and he has 
a way of making simple phrases 
into things you would've never 
thought of. It's like having a con- 
versation with a friend when he 
talks to you through his music." 

Nelson is equally complimentary of 
Thomas' gifts; moreover, he is cutting 
three of the young musician's songs 
for his fall release, The Great Divide, 

an album produced by Matt Serletic 
that will include vocals by Thomas, 
among others. 

"When I was writing one of the 
songs, my wife kept saying, `That's a 
Willie Nelson song,"' Thomas says.'I 
never in a million years thought I 

would have the opportunity. He 
sounds great doing them. It's the 
freakiest thing to sit and play and 
have Willie singing along to my songs. 
They've never sounded that good." 

Thomas and Nelson also started 
writing a tune they've yet to finish. 
"He's a good writer," says Nelson, 
"and he's a professional in the fact that 
he can do this or that or whatever the 
situation might call for." 

Thomas' collaboration with Nelson 
and other country artists seems nat- 
ural, according to Tower Nashville 
sales manager John Gusty. "There's 
an Americana feel" to his songs, he 
says. "He's an organic songwriter, 
like there used to be." 

Vassar-an ASCAP country song- 
writer of the year who recently 
scored his first No.1 country single 
as an artist with "Just Another Day 
in Paradise"-agrees. 'Writing with 
Rob is easy," he says. "It's fun because 
he thinks differently, outside the box 
a bit from what we do in Nashville." 

Vassar and Thomas both write for 
EMI Music Publishing. They credit 
Lamberg, who is in EMI Music's New 
York office and Greg Hill, VP of 
writer and artist development at 
EMI Music Nashville, with connect- 
ing them to co -write. 

"Greg mentioned this country 
writer that had a cool style to him," 
Thomas says. "I picked up Phil's 
record and really liked it a lot So Phil 
brought a six-pack of beer by the stu- 
dio, and we hung out and had a few. 
We cut a demo on a song called 'If I 
Were Someone You Loved.' I think 
it's going to be on Phil's record, which 
makes me happy because I like the 
idea of doing something country." 

Another Nashville -based writer 

NELSON 

Thomas has co -written with is Lamar, 
newly signed to MCA Nashville and 
co-author of the Faith Hill hit 
"Breathe" with Stephanie Bentley. A 
writer with Sound Garden Music, 
Lamar credits publisher Missy Gal- 
limore with connecting her with 
Thomas, whom she describes as some- 
one having "a unique fingerprint" 

Lamar and Thomas co -penned a 
song titled "Make You Weep" that 
he is considering for the next 
matchbox album. "It's a sultry mid - 

tempo number," Thomas says. "You 
don't want to be selfish about your 
writing, but you don't want to give 
away all the good stuff." 

As much as Thomas enjoys co - 
writing, he admits that it can be a lit- 
tle unsettling. "I'm always more 
comfortable by myself," he says. "It's 
kind of like going to the movies-you 
never want to get out of your house 
and drive down there, but once you 
get to the theater, you're glad you 
went. It's the same thing with col- 
laborating. I think it's because I'm 
lazy and nervous about if people are 
going to like me. But you can't get 
working alone what you can get 
working with someone else. All writ- 
ers should meet people outside their 
element because that's the only way 
to learn anything." 

Still, Thomas admits there's a spe- 
cial chemistry with his matchbox 
twenty bandmates. "When I bring [a 
song] to the guys," he says, "I try to 
bring it as bare as possible, me on the 
guitar or the piano. Everybody pitch- 
es in. That's the beauty of being in the 
right band is that they can take these 
songs and bring them to life-which 
is the difference between writing a 
good song and making good album." 

Future matchbox albums will see 
the other band members step forward 
to write songs, according to Thomas. 
"On this record," he says of Mad Sea- 
son, "there was a song that didn't 
come together in time, but it was a 
song that Kyle [Cook] wrote and was 
going to sing. We'll probably have 

that on the next record. There is a 
song that Paul [Doucette] wrote 
entirely that I just love, and we'll put 
that on this next record. I think that 
gives the band longer life. We have 
good songwriters in the band that 
haven't really been heard yet" 

In the future, Lamberg plans to 
help Thomas further expand his cre- 
ative horizons. 'We are sort of net- 
working him slowly through the busi- 
ness," he says. `There are a million 
people obviously wanting to write 
with Rob. We want to inject him into 
more songwriting scenarios, and we 
are picking these very carefully. Our 
next step will be networking Rob 
with the urban community." 

Rodney Jerkins and Jack Knight 
are two of the urban writers with 
whom Lamberg would like to connect 
Thomas. He has also considered part- 
nering Thomas with songwriters in 
the Christian community. "The whole 
Christian/Michael W Smith/Steven 
Curtis Chapman/pop marketplace has 
been on our radar," he says. "It's been 
one of the things we've talked about, 
but haven't put into effect." 

Thomas seems humbly appreciative 
of the opportunities his success has 
afforded him. It's great toplay to lot 
of people and to have people tell you 
they love your music," he says, "but 
the whole idea is to be a better song- 
writer 30 years on and to still be writ- 
ing. That's always the light at the end 
of my tunnel. It was never money- 
just trying to become a better song- 
writer, maybe a better person" 
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LOS SUPER SEVEN REGROUPS ON COLUMBIA/LEGACY'S 'CANTO' 
(Continued from page 11) Soul Train Double Winners 
record (Trevino, Rosas, Hidalgo), 
Berlin drew up a list of about a dozen 
newcomers, inunediately tapping Raul 
Malo from the Mavericks and Tejano 
Orqestra vocalist Ruben Ramos from 
Austin. The rhythm section hails from 
Los Angeles: pianist/arranger Alberto 
Salas, bassist Will Dog Abers from 
OzomatH, and drummer Cougar Estra- 
da, who toured with venturesome Los 
Lobos offshoot the Latin Playboys. 

Berlin recalls, "It was an amazing 
session, getting these guys in a room 
to play material that none of them 
were really familiar with, a lot of 
folkloric stuff. We had engaged this 
musicologist from Guadalajara, Mex- 
ico-Ignacio 'Nacho' Orozco-who 
has a library of 50,000 records. Dan 
Goodman went down there and 
brought back 20 CDs full of song 
ideas. Nacho was invaluable-expos- 
ing us to worlds of beautiful music, 
hybrids from Cuba and South Amer- 
ica that none of us had ever heard." 

Having nailed what he felt was the 
heart of the album, Berlin went back 
to his list of candidates to see who 
else was available. Topping that list 
were Brazilian superstar Caetano 
Veloso and Peruvian vocalist Susana 
Baca-the latter of whom immedi- 
ately had a song in mind ("Drumi 
Drumi Mobila") that Berlin loved. 

"Gaetano was a harder sell," Berlin 
says. "He came through beautifully, 
but it took some work to convince 
him that the idea of working with a 
set of players unknown to him and 
going into the studio without a pre- 
pared arrangement was valid." 
Among the cuts with Veloso is an 
acoustic recut of his late -'60s chest- 
nut "Baby." In retrospect, Berlin 
views Veloso's participation with 
awe. "'Me guy's a living god," he says. 

As to the reception for the group's 
more daring follow-up, Berlin waxes 
optimistic. "I have great faith. While 
being a highly experimental blend, 
it honors every culture that it touch- 
es upon in a very creative way," he 
says. "It doesn't fit into any Latin 
format that I can discern. All we can 
do is to manipulate whatever re- 
sources are at our disposaL The good 
news is that every single second of 
every song was filmed." 

As shot by Wayne Miller and Michael 
Borofsky, the Canto session footage has 
been utilized for an electronic press kit 
accompanying the album. Plans for a 
complete film are being discussed. 

Canto came to Legacy following 
the result of a backstage conversa- 
tion between Hidalgo and Legacy 
senior VP JeffJones, who is also sen- 
ior VP of Columbia Jazz. Hidalgo de- 
scribed a new project he had been 
working on, which was ultimately 
completed and released on Legacy as 
Houndog-a lo -fi, avant -blues album 
pairing Hidalgo and Mike Halby (for- 
mer vocalist of John Mayall's Blues - 
breakers and Canned Heat). 

Legacy VP/GM Adam Block de- 
scribes the paradigm shift that 
enabled Canto to come out via a reis- 
sue -oriented label. "When the Houn- 
dog project appeared," he says, "the 
combination of our niche marketing 
experience and our ability to function 
almost as a boutique label made 
Legacy a natural home for some- 
thing that might have been deemed 
difficult elsewhere. So, we've taken 
the reissue mentality and grown it 
into something different. 

"The first example of us releasing 
a new recording was John Denver's 
Greatest Hits Live in 1994, which 
had a TV tie-in," Block adds. "We 
did very well with that and followed 
it up with a Doobie Brothers project 
in '96. Every couple of years, the 
right kind of unique project comes 
along that we'll decide to go after." 

Two other upcoming Legacy 
albums find the label partnering 
with producer Rick Rubin's Ameri- 
can Recordings. One set features the 
final sessions taped by the late Nus - 
rat Fateh Ali Khan, the renowned 
Pakistani gawwali singer, the other 
disc showcases his nephew, Rahat 
Nusrat Fateh Ali Khan. 

A project with "endless opportu- 
nities" is how Block views Canto. 
'What's exciting from a marketing 
perspective is that this project will 
appeal to a core Latin audience, a 
world music audience, and a Los 
Lobos/Dave Matthews/Phish youth- 
ful market or an adult, eclectic mar- 
ket. Obviously, the challenge is how 
to reach all of these niches." 

Although the far-flung collective 
rarely manages to convene for live 
appearances, Los Super Seven will 
come together to play The Tonight 
Show With Jay Leno (March 13), as 
well as shows in Los Angeles (House 
of Blues, March 14), Austin (La Zona 
Rosa, March 15), and New York (Bow- 
ery Ballroom, March 20). Other shows 
and broadcasts may be in the offing. 

The Los Super Seven story comes 
with natural press interest. But building 

from there, Legacy is allying with Sony's 
college campus reps. Columbia Records 
is also pitching in with its street teams, 
not to mention its radio promotion staffs. 
Legacy has also brought New York - 
based lifestyle marketing firm Passion- 
ate Entertainment on board to seed 
cafes, boutiques, and clubs. 

The epicenter of the groundswell 
response to Los Super Seven was, 
not surprisingly, where the group 
took shape-Austin. Now, Los 
Super Seven will return not only to 
play the mid -March La Zona Rosa 
show but to perform live on triple-A 
KGSR Austin and to make an in- 
store appearance at tastemaker out- 
let Waterloo Records and Video. 

Waterloo president John Kunz 
couches his store's hopes for Canto 
in pride that his town was the sec- 
ond-best market for the first album. 
"Austin was one of three cities that 
Los Super Seven played when tour- 
ing with the first record, along with 
Nashville and L.A.," he says. 
"Austin feels like a parent to them." 

As for radio, Rita Houston, music 
director of influential triple-A 
WFUV New York, says, "At WFUV, 
Los Lobos are core artists for us, and 
we played the Houndog record and 
the Latin Playboys as well. So Canto 
makes perfect sense for us. We're 
even going to do a special WFUV 
members' concert with Los Super 
Seven [taping March 18 and airing 
March 19]. I'm really committed to 
exposing this project. We'll play it a 
lot and have listeners singing along." 

BOUCHER TO PROPOSE C'RIGHT LAW MODIFICATIONS 
(Continued from. page I) 

type services legal. That bill would 
amend the U.S. Copyright Act to 
allow consumers to download files 
from an Internet site if they can prove 
they have already purchased the 
recording and are not using the music 
for commercial purposes. 

Several sources say that lobbyists 
from the entertainment industry, 
including the Recording Industry 
Assn. of America (RIAA) and Viven- 
di Universal, have already met to 
craft an opposition strategy to both of 
Boucher's bills, as well as to similar 
legislation expected to be introduced 
in the Senate this session. 

The RIAA's battle plan escalated 
this past month with the hiring of sev- 
eral high -profile Republican insiders to 
lobby the Bush administration and fed- 
eral lawmakers on Internet issues and 
attempt to change public opinion on the 
pervasive "free music" mentality. 

The most recent name to join the 
trade group's arsenal of heavy hitters 
is former Montana Gov. and Bush 
campaign adviser Marc Racicot, who 
will serve as outside counsel. He was 
the campaign point man during the 
2000 presidential election's Florida 
vote count and emerged as a leading 
contender for attorney generaL 

Earlier last month, the RIAA 
reached out to former Senate Minor- 
ity Leader and 1996 Republican pres- 
idential candidate Robert J. Dole to 
serve as an adviser. Sources say that 
Racicot will play a more active part in 
hands-on lobbying than Dole. 

The RIAA has also hired Bush 
adviser and attorney Chuck Cooper. 
The three join the RIAAs in-house 
lobbying and legal team of presi- 

dent/CEO Hilary Rosen, senior 
VP/general counsel Cary Sherman, 
director of civil litigation George 
Borkowsi, and government relations 
VP Mitch Glazier. 

Racicot and the RIAA have seized 
upon a simple rallying point to under- 
score the group's position-that unau- 
thorized downloading of music on the 
Internet violates democratic princi- 
ples guaranteed by the Constitution. 

"Private property rights, arespect 
for one another, are imperative to us 
as a nation," Racist tells Billboard. 

Racicot says that his initial duty 
will be to review the Napster case. 
The job also includes discussing the 
issues with policymakers, as well as 
"talking to America" about the music 
industry's Internet concerns in 
"appropriate" venues, which could 
include 'IV programs. 

"There are immutable principles 
involved," he says. Of some Napster 
users, he adds, "I think young people 
are fair and have a healthy respect for 
what is fair and right." 

Internet industry officials reacted 
to the RIAA hirings with feigned 
amazement. 

"I'm shocked," says MP3.com lob- 
byist Billy Pitts. "I saw all these buses 
on Capitol Hill this morning and 
thought it must be schoolkids, but 
they're in school. Must have been all 
of RIAAs lobbyists and lawyers." 

Digital Media Assn. executive 
directorJohn Potter adds, "I'm awed 
at the amount of resource money 
available to the RIAA and the appar- 
ent fear that is driving them to spend 
so freely." 

R. Kelly And Jagged Edge Top Honorees 
BY GAIL MITCHELL 
LOS ANGELES-R. Kelly and 
Jagged Edge were double winners 
at the 15th annual Soul Train Music 
Awards, held Feb. 28 at the Shrine 
Auditorium here. 

Jagged Edge walked away with 
awards for best R&B/soul single 
and best R&B/soul album in the 
group, band, or duo category, while 
R. Kelly earned honors in the male 
category for best R&B/soul single 
and best R&B/soul album. 

Picking up her first music indus- 
try statuette following a shutout at 
the Grammy Awards was Jill Scott, 
for best R&B/soul album (female). 

Award winners were chosen by a 
panel of radio PDs, retail personnel, 
and artists, based on chart positions 
in several national trade publica- 
tions. 

The show was produced by 
Don Cornelius Productions in 
association with Tribune Enter- 
tainment. 

Following is the complete list of 
Soul Train Music Awards winners: 

Best R&B/soul single (fe- 
male): Yolanda Adams, "Open My 
Heart" (Elektra). 

Best R&B/soul single (male): 

R. Kelly, "I Wish" (Jive). 
Best R&B/soul single (group, 

band, or duo): Jagged Edge, 
"Let's Get Married" (So So Def/ 
Columbia). 

Best R&B/soul album (fe- 
male): Jill Scott, Who Is Jill Scott? 
Words and Sounds Vol. 1 (Hidden 
Beach/Epic). 

Best R&B/soul album (male): 
R. Kelly, TP-2.Com (Jive). 

Best R&B/soul album (group, 
band, or duo): Jagged Edge, J.E. 
Heartbreak (So So Def/Columbia). 

R&B/soul or rap album of the 
year: Dr. Dre, Dr Dre-2001 (Af- 
termath/Interscope). 

Best R&B/soul or rap, new 
artist: Nelly, (Hot S**t) Country 
Grammar (Fo' Reel/Universal). 

Best R&B/soul or rap music 
video: Mystikal, "Shake Ya Ass" 
(Jive). 

Best gospel album: Mary Mary, 
Thankful (C2JColumbia). 

Sammy Davis Jr. Award for 
entertainer of the year: Destiny's 
Child (female), Jay -Z (male). 

Quincy Jones Award for 
outstanding career achieve- 
ment: Isley Brothers Featuring 
Ronald Isley. 

newsline... 
A CALIFORNIA SUPERIOR COURT JUDGE ruled Feb. 28 that Courtney Love and 
her band Hole's corporate entity, Doll Head Inc., could file a wide-ranging 
cross -complaint against Geffen Records and Universal Music Group (UMG), 
rebutting allegations in a breach -of -contract suit filed last year by Geffen 
and UMG against Love, Doll Head, and Hole guitarist Eric Erlandson. 
Love's complaint alleges that Hole's July 1992 contract with Geffen was 
filled with "one-sided provisions, standard in the industry," including a 
schedule mandating delivery of a new album every year for seven years. 

ClRis MORELS 

MARCELO CASTELLO BRANCO has been appointed president of Universal 
Music's operations in Brazil and the Southern Cone, with regional respon- 
sibilities for Universal Music Argentina, Universal Music Chile, and Uni- 
versal's branch offices in Uruguay and Bolivia, effective July 1. Castello 
Branco has been president of Universal Music Brazil since 1997. He will 
report to Jesús Lopez, incoming chairman of Universal Music Latin Amer- 
ica and Iberian Peninsula. ranw coax 

CtfiYSAUS GROUP PLC has secured 60 million pounds ($87.3 million) in financ- 
ing through a groundbreaking deal that uses part of its music -publishing 
catalog as collateral. About 25 million pounds ($36.4 million) will be used to 
refinance bank borrowings, and 16 million pounds ($23.3 million) will be used 
for projects in the music and book publishing businesses. GORDON MASSON 

FRAM( WB.ffii, president of Sony Music International Latin America, has 
been elected chairman of the executive committee of the Latin American 
board of the International Federation of the Phonographic Industry. Wel - 

er replaces Manolo Diaz, outgoing chairman of Universal Music Latin Amer- 
ica, who served as committee chairman for the past two years. LEILA COBo 

IN A RESTRUCTURING following Best Buy's acquisition of Musicland, 29 Music - 
land staffers have been let go, including Gil Wachsman, vice chairman, and 
Archie Belle, VP of partnership loyalty and brand marketing, sources say. 
Joining Musicland are Connie Fuhrman, formerly VP of inventory at Best 
Buy, as executive VP of merchandising, overseeing buying, planning, inven- 
tory management, and E -commerce, and Bruce Martin, formerly VP of new 
business development at Best Buy, as VP of marketing. Most of the layoffs, 
which were announced internally Feb. 28, were in the information systems 
department, sources suggest That department and Musicland's real-estate 
department are being combined with the respective departments at Best 
Buy, necessitating a shifting of 200 Musicland employees to Best Buy. The 
moves were made to 'better position Musicland for growth" and to align 
the two companies, says Best Buy spokeswomanJoy Harris, who adds that 
fewer than 10 staffers were let go "due to duplication." ED nougat/4,N 
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48 AFTERPMVY(Us SIIM,ASCAP/HV. ASCANTeren BM, BNYBNG 

Sy ce ASCCMIDeAa, Beeps ASCATTeilh Face.IU184I. 
ASCAP/XeatotoI, ASC4YIIo1cMM. PRS) HUM 

4 ACON Wes Bessie ASCA) 

77 MBT NOTHING 'BOUT YOU (Sent'/A1V Ire 1MLWer aga. 

BHIiUniversal, ASCAPlGempNSM. ASCAP) UM 
3 ANGEL (Satyr. ASCAP/tiro Roa6r. ASCAP/EAN Bbckwwd. 

BAVUnichappHI. Boll NL 

31 AROUEO IRE WORLD (LAWN LA IA) (EMI Germany. BVO It 
51 ASHES BY NOW (Tessa. BMD 

84 BABYLON (Chaolalix ASCAH WBM 

33 BEAUTIFUL OAY(U2.ASCAPNniversal-PelAtem 

InemabonalASCAP) OSO 

65 BEST RER HMO (GREY SET MORNING) Warm, 
ASCAPMavencI ASCAP,WB. ASCOP) WBH 

21 BOW WOW (THAT'S MYNAME)(EMI emit. ASCAP/SoSo ON, 

ILSCAABab>tcys Me SESASVIAnIime. SESAC1UO 

8'acke0od. OVAlly 0en Car. BMI) Ht 

a5 BREATNLESSIZanbe.ASCAPNnnersal-Songs OfPeeraec 
lnton,Aanel. DVOUeRon Communications, BMO OVA 

54 BURN (EMI Barka.. MAVEN Apr. ASCAP) HL 

44 BUT FOR THE GRACE OF GOD (NG13MUWeeKeacheR. 

BLtICobum. WARM Ten. 8011 HIAMMA 

2 BUTTERFLY ICract Tian, ASCAP/MoeteRAane,BMUSosec 

Gems -EMI. BIM It 
94 BY YOUR SIDE MnAel, ASCAP/Smn/A?V lanes, ASCAP) 

58 THE CALL(ZOn;a.ASCAPIWBM 

35 CASE OF THE CI IWNAICKA GONNA 00)datum, AOCAPiOo 

RAN Doors. ASCAPmaä SLNh. ASCJP/Tabubm, ASCAPANN 

Teas OTACPeafmn. 5ESA0 HE 

100 CHA-CHA SLIDE (MO.B, ASCAPMa7rmN. BM) 

87 CHANGE THE GAME fEM A4M, ASCAPibplerckN,ASCAP/Mk 

Gem ASCAPAEMI Marketed, BMUDI W la BMU HL 

96 CHICIIENHUD(SOH.ASCAPi86M. ASGAP/Ihee Cheers. 

ASCAPRo0Oa.ASCAPilarand. BMII 

29 COULD IT BE (E-Bafdd. (SCAPAHB, ASGßmood Oahu, 
ASCAPA War My Drays Racerds.ASCAP/ZabuS. ASCAP/Key 

Bat/, BOISAI toIWWM. BIMMersa1PIRGram InSmabmal 

(unes. SESAC/Iahgae NAM. SESNC) NMI 

13 COOT WB.AZ/W(7003Wtl.L AYAP/InIBaades ASUP)Oesipee. 

ENLUIUya.ASCJPiDad MM.ASCAP18N ASCA0 HL1594 

17 CRAZY FOR TNIS GIRL Omis What We Oo Musk. BMIEMI 

BIac1Wcod. 8161/14 You )15oh Music. MAIL HI 

98 CROSS THE BORDER (EMI Blackw,od, 810Orose Chad. 

ASCAP/EMI Api) ASCAP/Faana 6 Baron Outlet ASCAP/Mam 

Manet' ASCAP/TheWaters M Nemeth. BMD 1K 

22 DANGER (BEEN SO LORI )The Brads. ASCAP,Saeba- 

ASCAP/EMI MachMXld, WON Waters Of Nazareth. BMUEM 

Apnl, ASCAP/Cluse Chad. ASC4) HI/NBM 

82 DONT HAPPEN TWICE LEM Am(. ASCAPAGNN Groove. 

ASCAP,Stcnghcnet 8M1/7600Ne. BALI Nt 

66 DONT TALE OI05AN Sam 811(YATYn, MANNA«EM/ 
7 00111 TELL MEINB,ASCAPrWAoSr) A$W/IOOOLOmrs. 

BV1Werrer. Tamedoe. Wien ASCAP/TM* Pico ASCA) WBM 

67 DRIVE (EMI AprLASCAPMung0eyapa,ISCA%FIL 
76 EMOTIOM L Mar, ASCAP/Telie Man. BMYMAAer lima 

EMI/Magnet, BMI/EMI BNCAeBod. HMI/ It 
72 FOLLOW ME (Gaie, BMM'amer.lamedane. BMIChanky 

Stye. ASCU') ROM 

42 FREE (EMI Apt. ASCAP/FI/N fyme. ASCIDUG carfare. 
ASCIP/W8. ASCAP/EW Songs, BROOM Know Music 
BMI/Elle 6 Grey Sens. ASCAP) HL1NBM 

93 GETCRUNNED UP (Lynn And Beats. ern 
N A 1000 OAT TO RUN (EMI Blackeood, BM1Natky Gee.. 

MAW Cum, BYO HIJNAM 

40 HANGING BYA MOMENT (GCMG. (IMPSAn s 0 
DreaoVotks. MAO CUR 

55 HEARD IT ALL BEFORE Mee City. BMI(Pilays Haineuse. 

ASCAP/Coc(nghl Control) 

II HE LOVES U NOT ($Nolan e, Monet, ASCAP/EMI Apr. 
ASCAP/TAuso, A2CAPArH1 GM) ASCAP/Narrer-lamedane. 

BVA/,Vet PRS) M WBM 

34 HEMORRHAGE TIN NY HANDS) (Pena PIC BMLANwersal- 

Songs M PdyGram IKema(onel, 8MI) WBM 

75 DID R (Golden Gel, ASCAP/Unhenal6ACA 
4SCAP/Aerosimon. ASCIPI?RN 

52 IF MY HEURT HAD WINGS IAAmo, ASCAP/Area, ASCAP/. 

Red retlodm, ASCA% HL/NBM 

12 IF MORE GONE (EMI Maciwced. IMUBAis, BMD HL 

16 I HOPE YOU DARCE Oh -anal -MCA ASCAP/Soda Case. 

ASCAAChoice Is Mage. BMIEnsipt BMII HI/W'BM 

30 I JUST WARM LOVE U (GIVE IT 2 ME NI W W. BMVEMI 

Burka.. BOVIhe hearse) Nazareth BMI/Oase Chad. 

ASCAMEMI Are. ASCAP/lawn Combs. ASCAPIV A POOO. 

ASCAP/2enI A. gei0ie. BMUWad Tga, BMUSUend. 

BATlllomba, 8MVOila Can, BRIO HUWVM 

57 MM UKE A BIRD Mesta, MGM 
15 MOQENDEIT WOMEN PART GMT. BlelSm1IANTunes. 

ASCAP)SmliA YScum. MGM Ulan. 811I80tece,A2CV7 HL 

92 M THAT YOUR GHIQILI Lu Lt. BMVENI Mere.BMNArgno 
Bears ASCAP/ W A Conk s0A ASCARWL ASCHO) NI/llWN 

61 MS A GREAT 130 10 BE M AE (EMI Aril ASCAPMouse 01 

Bran,ASCA%Ht 
6 ITS OVER NOW Na %MW, ASCAP/lasen Crr03. 

ASCAP/EMI Oeil, ASCAPAigAd Laud. BAILSLpaoN, 

BMU(werIy Mae Black, BMD HL 

6 R WONT ME (Unnamed, ASCA) 

II LOOM Api) ASCAP/Demm 01 Sana id ASGP/EMI 

81&kecod, WI/Pearl MM. BM) HI 

64 LUST ANOTHER GIRL (Deem Seam.. ASCAP/AVNlatio i 
ASCAP/WB.ASCAP/AnOebu, ASCAPNnWarsaI, ASCU/Robber 

Dog. BMUCmrctatim, BM4Waner Tamerlane, M() WVM 

26 KRYPTONITE (Escatawpa. ERGS KO W Linkersal BMII IVOA 

90 LADY (HEAR ME TONGUIT ISony/AN Sags. lUlteamer- 
Ta ana e. BMUBemards Othe, IALU,, anal-PN/lkam 

aematcnal, ASCA%11.0190 
59 WUIO DRUMSOAHst fretASCAPAsoreicds Rags. 

AVAPISpet ASCAP/AB, ASCAPi:MNan. ASCAP P>WMni 
4SC1P43-733. ASCJPNusic Paros. ASCto axiom 

46 ALONG WU label BAT. ASCAP/ATUt.I2CI r5A(D>L ASCA% 

89 LOOK AT US IEMI NaIia/OL/TaMel 

50 LOVE (EM AOnI, ASCAPMNrac Tyke.ASCAP/Tauchee Bylar1 
ASCAP/Soulchid ASCAPAIiny Dre. ASCAP/IATCAT. ASCA%HL 

S LOPE DORT COST A BMM D Maw, ASCAP,MaRttul.ASC/PAyfl 

ASCIPGEL Puna. BNIrtmr atm.EMWenn teoArc, 
YtlSMUe tA.ASGP/ARaN, RIIGOUCNM, BNOWBN 

78 MISSING TOU (1me1II/eKWISMD01DreanWmO.811IRAHst 
Tae, ASCAPadebe. ASCAP,563, ASG%CUMPIM 

11 MS. MCK50N (Gnat 0teb, ASCAP/Oxysabs. ASGP/Dungeon 

Rat, ASCAP.EMI Apr) ASCAP7 HI/WA 
83 IVIMAI111116/Or Omits 

A9AMarenr. ASEAP96 Dgm l RAig. AOAP,£Ik J:CA% 0/004 
81 MY FIRST LOY((EMI Wen, ASCJPMene Mews, 

ASCAP/Angel lotes. ASCAPI HI 

49 NEVER HAD A DREAM COME TRUE (EMIPRS/19,PRS/BMG. 
PRS) HL 

14 NOBODY WARS TO BE LOMEGeeJAN Tores. 

ASCAP,Beston. ASCAP/Tesmundo. ASCAPMerrea Desim d, 

SESA1 Odone Shaw, SFSACSNry/AN Song, 8MVGabber, 
ASCAPNNve,saiMCA, 1$CAP) HAMBA 

n NO MORE (MST GM DO RIGHT) (tamile Some Iit Sauce. 

ASCAP/Taes On T eYerEe M Insanity.ASCAP/Ferroas, 
ASCAP/lomN, airmen Force, BANKiler Cam. 

BMVUmhwa. BMItName,.Icnelene. MM) HL/NBM 

97 ON NO (EM etac1woW, MIITAedna Sound. 

Not 100 Singles Bales. 
Cooppled from a netwnal Sample ol POU Ipo nI of sale) equiODed retail stores and rack outlets which report 
number 01 units sold to SoundScan, Iec. This data is oser in the Hot 100 Singles chat. 

Rolm' 

# 
b 

TITLE 
ARTIST IIMPRINVPROMOTION LABEN 

fi 

TITLE 
ARTIST (IMPRINT/PROMOTION UBEU 

CD 

--.n NO.1 - 
1 r, STUTTER 

n.-L(!IVEI 5 AAA at tie. l 

OD 56 2 9L°2)/2,rnY SNOsóóE1/OpNAM4 

C 42 DOLLAZ4 DRANK i DANK 
MR, SNORT MOP IHEAVYWEIGHT/M) 

39 

40 

35 

38 

11 

44 

THANK YOU IN ADVANCE 
BOYZ II MEN IUNNERSAU 

DESERT ROSE 
STING EMT, CHER MAIS (AMATNIERSOPPE 

CD 48 2 
IT'S OVER NOW 
11Z (BAD BOY/ARISTA) 41 34 30 DOESN'T REALLY MATTER 

JANET IMF JAAVOEF SODUIDIMG> 

4 IT WASN'T ME 
SNAGGY FEAT, RW(001THROIC DUCFNT )MCA( 

42 44 24 GIVE ME )UST ONE NIGHT (UW1 NOCHO 
98 DEGREES IUNNERSAU 

4 14 COULD IT BE 
JAHEIAI (MINE MLLW/ARNER BROS .7 

43 43 WHERE I WANNA BE 
SHADE $HEIST (BABY REELONDONSIRD 

DONT TELL ME 
MADONNA fMAVERICKWARNER BROS.' 60 6 rH SEED (l GRANO/H11wNlIS) 

OD 

CID 2 

BUTTERFLY 
(COLUMEIM 

CRAZY FOR THIS GIRL 
EVAN AND JRON (COLUMBIAI 46 47 13 

PHErMMÉt N (ICING B) 

SNIT ON YOU 
6121SHADWRAW NUS INTERSCOPE) 

MS. JACKSON 
OUTKAST GANSU/ARISTA> 47 39 15 INDEPENDENT WOMEN PART I 

OESTRUS CHILD (COLUMBIA/ 

0179 JAGGED EDGE DGE (SO SO oENCOLUMBM) 48 45 25 HE DID THAT 
9111IK TXE $HOCKER UNO LIMINPRgRITYI 

11 12 LIQUID DREAMS 
6TOWN U) 

49 46 
SHE COULDN'T CHANGE ME 
MONTGOMERY GUM (COMM LEMS ULLEO 

12 9 11 
S ROND PE BT ME) 50 49 18 

SODUAS 
MASTER P (NO uramPRIORITY) 

12 16 
SOUL SISTA 
MUL (A10,6(NTERSCOPE 51 37 14 

I 
SINDÂ(BETTER PACERAPITO,1 

16 
SOUTH SIDE 
MOBY FEAT, GWEN STEFAN' IV2) 52 40 10 

WHO LET THE DOGS OUT 
BAHAMA MANIA'S (TRULY HYPE, 

15 I HOPE YOU DANCE 
LCC AMA) NONwCN (Ml, N0.9NVILlEUNry E RSAII 53 41 23 

MOST GIRLS 
PINK ILAFACE/ARISTA/ 

16 3 THAT'S HOW I BEATSHAQ 
AARON CARTER UNE/ 

54 54 32 INCOMPLETE 
SISOO (DRAGONNEF Rout/RUM) 

17 13 15 ÌOÚLPD1 TWO IWI 6GI 55 57 20 NATU 
SCLUBLYOOPoINTERSCOPD 

18 11 
BOUNCING OFF THE MUM (UPSIDE DOWN 
MTEENS(STOCKHOLM/MCA) 61 THE BLAST 

TAUB KWELI a HNTEK IRAYMUS) 

C7 24 
NOT ENOUGH 
°MO R24 LIFE IBUCKGROUNDIARGINI 63 21 

TELL ME HOW YOU FEEL 
JOY ENRIOUEZ CAFACUMISTA) 

20 20 7 
YOU ALL DAT 
BOA MDI WITH IMAN COFFRA ISCUMARTEMN 58 17 15 

CASE OF THE EX (WHATCHA GONNA 001 
PAYA (UNIvERSITWINTERSCOPE) 

32 12 ONE MORE THE 
DAFT PUNK ryIRGIN) 59 51 17 

PINCH ME 

22 15 27 CAN'T FIGHT THE MOONLIGHT 
LEAN. RIMES (CUflBI so so THE WOOD 

PAPA SEVILLE (NEW MILLENNIUM/KM» 

23 14 14 
THE ITCH 
VITAMIN C IELEKTRAGEW 61 55 26 CANT GO FOR THAT 

Cm BYDYE 
( 

SIDE 
SAOEURPIC) 

62 WHO'S THAT GIRL? 
EVE (RUFF RYDERS/INTERSCCff4 

25 21 33 DANCE WITH ME 
CEBE(AX men. )THE DAS UBEVATUVRM) 63 68 SOUTHERN HOSPITAUTY 

26 23 12 
MAMACITA 
PUBLIC ANNOUNCEMENT URG) 58 GEORGIA 

CARCAYN DAWN JOHNSON MRISTA NASHVILLE> 

aD 27 2 
UKE WOW) 
LESLIE CARTER IDRGMWORKSI es 59 18 

HOW DO YOU UKE ME NOVRI 
TOBY KEITH IDREAAIWORKS (NASHVILLE,/ 

28 19 23 THE WAY YOU LOVE ME 
FAITH HILL IWARATR BROS. (NASITYILLDYMNI es 22 GOTTA TEU. YOU 

SAMANTHA NUMB -AMID GROINIERECOPID 

29 25 POUR ME 
TRId( pCM (WARNER BROS. (NASIMLLEWRM 67 67 SILENCE 

MGM» FEAT. SARAH PICUCHütt (renew 

36 14 LOOK AT US 
SABINA PARIS IPLAYUNaroRIIXöTY1 68 69 SANDSTORM 

29 27 MUSIC 
MADONNA (MAVERICKMARNER BROS.) ss 75 UKE THAT 

DOMINO FEAT. DIAMONIQUE IGETTO JAM) 

32 28 20 
CROSS THE BORDER 
FRILLY'$ MOST WANTED UTLANTKO 

GET UP 

33 10 24 HE LOVES U NOT 
DREAM MAO EGWARISTA) aD SNAKE IT LIKE A DOG 

KANE d. ABEL NAOST WANTED EMPIRE, 

34 26 20 OKLAHOMA 
OILY GILMAN IFPsC (NASHVILLE» 72 62 17 MEANWHILE BACK AT THE RANCH 

CLARK FAmILY EXPEND. (CURS> 

35 31 24 BAG LADY 
ERYKAH BADU IMOTONNNNNERSALI 23 

TA DA 
UV MO GASIWESTPEEM 

30 33 IO LADY (HEAR ME TONIGHT) 
MOM (BARCLAWMCA) 74 64 13 MOVE SOMETHIN' 

0 Rea. with the greatest sales gains. 0 2001, Billboard/BPI Communications and SoundScan. Inc. 

36 ONE MORE DAY (EMI April. ASCAP/Sound IVsed. ASCAPAIGe 

69 ONE MORE TIME IZart4 ASCAP/lafteMes BAUM& 8111111831 

79 ONE STEP CLOSER (Imke Park. PM/201ba. BMI/WBM 

70 ONE WOMAN MAI Me City. BM» 

63 ODCHIE TIMLY UM. Mess MU Bee ASCAP(Lamont 

SG OUTSIDE ...and. ASCU) 
80 POUR ME (Planef.lamerlane. BMING. /58AP/et 8( 

91 PROJECT CHICK Moe, Mack HMI) 

SESACMcontme Ewes. BMWQue ASCU') HI 

10 PUT IT ON ME Guyer,. ASCAP/Mute Rhw AKAN. 

43 MOE WIT ME Oa. Fuel. BIA/BliGSrngs.ASCIPAstmel 
Bests ASCeleurentr. ASCAIlloMs GM WOG 

68 SO FRESH. SO CLEM (Orpmed Noire. BMVGnat Bee. 
ASCAP/ChrrsaM. ASCU) HL 

95 SO IN LOVE WITH TWO Gmy MUSK. ASCAP/EMI 

ASCAP/Upww. ASCU, W816 

25 SOUTH SIDE ILI. Idc4. BMVYfuner Tamer.. 8311) WBM 

38 STRANGER IN If( HOUSE (Akno. ASCAPAteson bleak 

74 STRONGER Mete. ASCAP/WBM 

INARIMPRunlye. RPM WAWA 
99 DIE IT TO OA MOLISE der ti Gad Biltrtera-Cepn. 

13MODia-Lone. MS, Of M.. EAGER Larger RAO HL 

88 TELL AEA Ore ASCANTIaddy Rabb4 ASCAP) HI 

ZO MOE YOU Mar. Chappdl. MAYO, ASCAP/Cheekr, 

Hemet/ore Been Jes ASCANAGIesske. *SCAM UM 
53 THERE IS NO &NONA (EMI Me. ASCU/Jersey Girl. Butua 

Nukes& EMMA (Um BRVIA.M 
85 THIS EVERYDAY LOVE (Irving. EM1.360 Music, SESAC/Emeka. 

SEW) HVNEM 

23 THE WAT YOU LOVE ME Were. ASCU/Scott AM SC43. 

ASCATKUICO Crew ASCAP/Avstremn Dreams. 

ASCAP/Cgote House. ASCU/Famous. ASCJP) HL 

31 WHO I AM (Szy/ATV Tree. Rfflorks 01 Teruel. 8MUSengs 

01 Universal. IWO 11VM24 

47 RHOS THAT GIRL? (MAIM ASC6P/Dead Game, 

62 WILD HORSES MI. ASCAP/Cash Crag. ASEAFMNIAN- 

21 WM ARM 1110E OPEN Gramm, tals..EM,Dmatt Aye ERG 

41 TOU INANE ME SICK UM 6 Chums. ASCAN11. ASCAP/EJM 

32 YOU SHOULDN'T IUSS ME LINE THIS (rota° Tunes WM) 
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'6 
ÿ â 
3 v 

TITLE ARTIST 
?RODIIER (SONGWRITER) IMPRINT & NUMDARPROMOTION LABEL 

ó 
'1 
a s 

2ä 
r 3 

l4; 
3 

o . â 

ó 

v 
TITLE ARTIST 
PRODUCER (SONGWRITER) IMPRINT 3, NUMBER/PROMOTION LABEL 

g 
Y 4 
co. 2 

No. 1 50 55 65 S 
LOVE MUSIQ SOUICHILD 
A.HARRIS,C.HAGGINS (TJOHNSON,ANARRIS,C.NAGGIN51 DU SOUL PIEWM CUM01MGt 

50 

01 I 10 
TUTTER 3waaks at NP.1 JOE FEATURING lv1YSTIKAL 

,ITJJLTRür{R:tvAITOA,CLoo '.35,,,,44 LO]NAFc)sir,Ds,WAS5C.,, EBL;nAvu.ueAs caw :BImlAt7dos 1 51 45 45 14 
S BY NOW LEE ANN WOMACK 

MWHERIGHf (R.CROWEW M MCA N.M. ALBUM CUT t 
45 

GREATEST GAINER/AIRPLAY 
CRAZY TOWN 

RFLYAZURIAKIEDIS,S.BINZER,B.MAZUR,FIEA,1.FRUSCUWTE,C.SMITH) 

52 56 63 6 
IF MY HEART HAD WINGS FAITH HILL 
BGALUMONE,F.MILL (AROBOfF,J.i.NNOBLOCHI WI WARNER BM.(NASHVILLE) ALBUM CUT/WRN 

52 

O 11 12 10 
BUTTERFLY* 
BUrT YIK)ODLUMBIA79549.1 2 53 51 lap 12 

THERE IS NO ARIZONA JAMIE O'NEAL 
K.STEGALL U.0'NEALL.DREW,S.SA'ITH) M MERCURY (NASHVILLE) ALBUM CUT t 

40 

03 5 7 11 
ANGEL SHAGGY FEATURING RAYVON 

AN22e..ERTGUN,E.CURTIS,DTAYLOR,SAOLLER) MCA ALBUMCUT1 
3 

54 44 42 15 
BURN JODEEMESSINA 
B.GAWMORE,T.MCGRAWIT.HAENEP.RESWICKS.WERFEU CURB ALBUM CUT 

42 

® 4 IT AGAIN LENNY KRAVITZ 
9.KRAW12(LKRAVITA VIRGIN ALBUMCUtt 

4 - HOT SHOT DEBUT 1199.- 
HEARD IT ALL BEFORE * SUNSHINE ANDERSON 
M.CITYIM.CRY,R.SNERRER,C.DAWLEY,SANDERSGNI m SOUL:E 955241ATLANTIC1 

55 5 3 3 14 
LOVE DON'T COST A THING * JENNIFER LOPEZ 
R.WAKEID.SHAAPE.G.LAWSON.G.FRANKLIN.J.MONRGE.A,HARRIS) ITDO IX) ETC 79547 t 

3 55 NEW ) 

6 2 2 19 
IT WASN'T ME * SHAGGY FEATURING RICARDO "RIKROK" DUCENT 
s plumU(o.BURREDL,R,DUCENT,S.PMZONIA,B.THOMPSOM mN100 M. 155782 t 

1 56 0 59 60 7 
OUTSIDE AARON LEWIS OF STAINS WITH FRED DURST 
B.SNEPPEULA.lEW151 FUVILESSDETFEN ALBUM CU7AMERSCOPEI 

56 

7 6 6 14 DONNA5gAA(4554,DONNA,M.ANAMDZAIJ.NENRY) 
IC/ 10)(T) (NCO MAVERICK 1682SAVARNER°NN 4 51 66 - 2 

I'M LIKE ABIRD NELLYFURTADO 
G _EMON,B.WEST(N.FURTADOI DREAMWORKS ALBUM CUT 1 

57 

GREATEST GAINER/SALES 
) 

58 52 56 4 
THE CALL BACKSTREET BOYS 
M MARTIN,RMII IM.MARTIN.RAMO JIVE ALBUM CUT 1 

52 

® 32 39 14 
T'S OVER NQW * 12 

DIONES IDJONES.M.SCANDRICK.M.KEITH.Q.PARI ER.M.GLOVER,S.RO8 N50NI (DI BAD BOV 79360AI ISfAi 
8 

59 42 35 12 LIQHIDDPDRAIAADLEYU.P.THOMPSON,B.SPALTER,M.NORFIEETAPATflICKI IC (OI V0- O00WN 11 
10 

Q 17 19 12 PROMBSE* 
II DUPRAB.CASEY,B.CASEY,B.YOUNG,B.M.COX,G.SMITIO (X) s0 SO DEF 

JAGGED 
9 GG OOLUMBWE 

9 
60 57 66 4 

THANK YOU FOR LOVING ME BON JOVI 
L.EBBITUBONIWI,R.SAMBORA(1.80N JOVI,R.SAMBORA) (V) WHO ALBUMCUTADJMG1 

57 

10 9 9 t2 PUT IT ON ME * JA RULE FEATURING IL' MO & VITA 
'RU SfYLZE.I.G0T11 IlATKINS.P.WALCOTI.LLORENZO.T.CROCKERI mMUROER INCul1FF JAM 572751',tO1MG1 

9 

61 0' 78 2 
ITS A GREAT DAY TO BE ALIVE TRAVIS TRITT 
g,J.WALKER.JR.T.TRRT(D.SCOTT) COLUMBIA (NASHVILLE) ALBUM CUT I 

6I 

11 7 5 IS MS. JACKSON * OLITKAST 
RTHTONEUI(ABENJAAON.A.PATTON,DSNUTS) IDW M 00 UFACE 24525/ARISTA I 

I 
62 53 50 12 

WILD HORSES GARTH BROOKS 
,,,,..OLDS18.5NORE,D.W11151 CAPITOL SNASNVILLEI AIBJM CUT 

50 

12 8 8 21 IFSYOU'REGONE 
(pAATC BOUTIATUNITTY t 

5 63 76 -. 
2 OOCHIE WALLY QB'S FINEST FEATURING NAS 

EZ ELPEE ILPORTERJJONES.E.GRAVAIEPPSI ILL WILL ALaJM CUMOLUMBA 1 

63 

13 13 15 14 
CERUi AIIMIBY,LBROWDR,)LHAREY,RCHAUCH) AICAALBUM bSOUNCI& OO 13 () 64 74 3 JUST ANOTHER GIRL MONICA 

R.WAKE ID.SHARPS-LROBBINS.CLINDBERGJ.SVAREI EPIC SOUNDTRACK CUT f 
64 

14 14 13 7 NOBODY WANTS TO BE LONELY RICKY MARTIN WITH CHRISTINA AGUILERA 
w AFANASIEFF ID.CNILD,V.SHAW,G.BURRI O'JLUMBA ALBUM CUi i 

IS 65 65 - 2 BEST 1 EVER HAD (GREY SKY MORNING) VERTICAL HORIZON 
B GROSSE ILI.SCANNELL) RCA ALBUM CUT 

65 

15 12 10 25 INDEPENDENT WOMEN PART 1* DESTINY'S CHILD 
POKE. TONE,GROONEY,B.KNOWLES(SJ.BARNES.I.C.OUYEKC.ROONEY-B.KNOWLES) IT> ITICOLUV9U 79493' t 

I 

66 58 72 4 
DON'T TALK JON B. .2.N 9.1 EDMONDS ALBUM CUT/EPICf 

58 

16 16 14 27 
M WRIGMÌM Ó SDANDNERETSRLERS) (C)CD)MMCANASHVLEE IE (AN185W 

VERSA )q 
67 60 Al 4 

DRIVE INCUBUS 
5 LI i TINCUBUS fB,BOYS,M.DNZIGER.A.IGITUNICH.C.KILMOREJ.PASIlLA51 IMMORTAL ALBUM CUT/EPIC f 

60 

17 iS 18 19 
CRAZY FOR THIS GIRL * EVAN AND AARON 
E.LOWENSTEIN,I.LOWENSTEIN,FIELDS U.LOWEASTEIN,J,COHEN) ICI ID) COLUMBIA 79484f 

15 68 11 - 2 SO FRESH, SO CLEAN OUTKAST 
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JOHN FAHEY DIES 
(Continued from page 8) 

live bluegrass music on family trips 
to the nearby New River Ranch, and 
he fell under the sway of a black 
musician named Frank Hovington, 
whose fingerpicldng fascinated him. 
He began to teach himself the guitar 
at age 13. 

In his late teens, Fahey met the leg- 
endary Washington, D.C.-area record 
collector Dick Spottswood, who intro- 
duced the young musician to the 
recordings of gospel blues guitarist 
Blind Willie Johnson (whose music 
had a powerful impact on Fahey's 
style), and Joe Bussard, who record- 
ed Fahey (under the moniker Blind 
Thomas) for his Fonotone Records 
imprint, a label that issued newly 
made 78 rpm records for the collec- 
tors' market. 

In 1959,20 -year -old Fahey record- 
ed an album of musing acoustic guitar 
solos, Blind Joe Death, and issued it 

himself on the Takoma imprint in a 
pressing of 100. The few copies that 
made it into the public's hands were 
sold at a gas station where Fahey 
worked. (The master tapes for the 
album were lost, and Fahey rere- 
corded Blind Joe Death twice, in 
1963 and '67.) 

In the early '60s, Fahey moved to 
the West Coast to go to school, doing 
undergraduate work at the Universi- 
ty of California in Berkeley and mas- 
ter's work at the University of Cali- 
fornia in Los Angeles. (His master's 
thesis, on bluesman Charlie Patton, 
was published in book form in 1970 by 
England's Studio Vista.) As a field 
researcher, he turned up two famed 
bluesmen of the '20s and '30s who 
were long presumed dead: Bukka 
White, who was rediscovered by 
Fahey and Ed Denson in 1963 (and 
who would go on to record for Tako- 

N6T 100 
SPOTLIG11T, 

by .Silvio Pietroluongo 

SELLING POINT The retail releases of three high -charting radio records 
leads to some major action in the top 10 of The Billboard Hot 100. Heading 
the charge is Crazy Town's Butterfly" (Columbia), which climbs 11-2. The 
title moves 27,000 maxi -CD and 12 -inch vinyl units and debuts at No. 7 on 
the Hot 100 Singles Sales chart. In addition to this strong opening -week 
tally at retail, `Butterfly" makes the biggest jump in audience, gaining 8 
million listeners for a weekly total of 82 million and earning the Greatest 
Gainer/Airplay designation. Without any retail points, the 82 million audi- 
ence figure would have placed the track at No. 8 on the Hot 100. 

The remaining two titles to bust into the top 10 due to sales are 112's 
"It's Over Now" Bad Boy/Arista), which makes the biggest move on the 
chart (32-8), and Jagged Edge's `Promise" (So So Def/Columbia), which 
climbs 17-9. "Over" scans 47,000 units in its first full week at retail. Since it 
debuted a week early on the sales chart last issue due to street -date viola- 
tions, it makes a big jump from 483 on that chart while earning the Great- 
est Gainer/Sales award. On the airplay side, `Over" sags slightly, gypping 
3 million in audience and dipping 31-37 on the Hot 100 Airplay chart. Jagged 
Edge, meanwhile, earns its first Hot 100 top 10 with "Promise," thanks to 
strong first -week numbers at retail (21,500 units), along with consistent 
growth at radio (up 6 million listeners). Jagged Edge falls just shy of plac- 
ing `Promise" in the top 10 of all three charts, as it enters the sales chart 
at No.10 while climbing 14-11 on the airplay chart. 

N CONTENTION: Although it has made great strides, "Butterfly" is 
still a ways away from the Hot 100 leader, "Stutter" by Joe Featuring 
Mystikal (Jive), which holds at No. 1 for a third consecutive week. 
"Stutter" continues to grow in both airplay and sales, climbing 8-7 on 
the Hot 100 Airplay chart with a 3 million audience jump and holding 
at No. 1 on the sales chart with a 2,500 -piece improvement from last 
issue, to 76,500 units. "Stutter" has now increased its sales in each of 
the five weeks it has been No. 1. That is the longest such streak since 
Los Del Rio did it in its first eight weeks at the top of the sales chart 
with "Macarena (Bayside Boys Mix)" (RCA) in the summer of 1996. 

It looks as if Joe will either maintain his No. 1 ranking next issue or suc- 
cumb to Jennifer Lopez's "Love Don't Cost a Thing." "Cost" dips 3-5 as 
its audience falters by 4 million but will rebound next issue as sales points 
are factored into its chart total for the first time with the release of the 
maxi -CD and 12 -inch vinyl versions to retail. Lopez will need to scan close 
to 50,000 units to have a realistic shot at the top. Certainly not a slam-dunk 
total for a maxi -only release. 

LIL' BOW WOW'S WOW BOW: Lil' Bow Wow re-enters the Hot 100 
at an impressive No. 21 with "Bow Wow (That's My Name)" (Colum- 
bia). Originally available only on 12 -inch vinyl, "Bow" made it as high 
as No. 29 in the Jan. 20 issue, mostly on the strength of airplay points. 
After spending 13 weeks on the chart, the title bowed out two weeks 
ago and makes its way back in spectacular fashion, thanks to the release 
of the CD and maxi -CD to retail. "Bow" scans 53,000 units and climbs 
56-2 on the Hot 100 Sales chart. 

ma), and Skip James, who was un- 
earthed by Fahey, Bill Barth, and 
Henry Vestine in 1964. 

Through the '60s, Fahey recorded 
a series of unclassifiable solo acoustic 
sets for Takoma. The albums were di- 
stinguished by their dense finger - 
picking, as well as their convoluted 
titles (Me Death Chants, Breakdowns 
and Military Waltzes and The Great 
San Bernardino Birthday Party and 
Other Excursions) and meandering, 
often mock -scholarly liner notes 
(penned, pseudonymously, by Fahey). 
Though the records never sold in huge 
numbers, a cult sprang up around 
Fahey, who went on to record for such 
prominent labels as Vanguard and 
Warner Bros. 

During the '70s, Fahey recorded for 
a number of labels, including Takoma, 
which he sold to Chrysalis Records in 
1977. Though he continued to record 
regularly into the next decade, he 
struggled with alcoholism, and in 
1986-five years after he moved to 

Oregon-he contracted the debilitat- 
ing Epstein -Ban. syndrome. A few 
years later, he was diagnosed withdia- 
betes. By the early '90s, he had 
divorced his third wife and was living 
in a Salvation Army shelter in Salem. 

In 1994 Fahey's career underwent 
a renaissance: Rhino Records issued 
a superlative two -CD retrospective, 
Return of the Repressed: The John 
Fahey Anthology, and an admiring 
feature about the guitarist by Byron 
Coley in Spin magazine alerted a new 
generation of listeners to his work. In 
1995, Fantasy Records bought the 
Takoma catalog and began to reissue 
Fahey's long -unavailable '60s record- 
ings on CD. 

The revitalized Fahey began issu- 
ing probing new records for such post - 
punk labels as Table of the Elements 
and Thirsty Ear; his 1997 album City 
of Refuge for Tim/Kerr Records was 
distributed by Mercury. His later 
work showed a deepening interest in 
sound collage (which he first explored 

in the '60s) and included compositions 
for lap steel and electric guitars. 

In 1996 Fahey founded a new indie 
label, Revenant Records, devoted to 
what he termed "raw musics." The 
company issued increasingly lavish 
collections by such uncompromising 
musicians as Cecil Taylor, the Stanley 
Brothers, Dock Boggs, Charlie Feath- 
ers, and Captain Beefheart. Accord- 
ing to Revenant label manager Dean 
Blackwood, the label will release the 
guitarist's complete Fonotone record- 
ings in aboxed set of four or five discs 
this year: 

Fahey, who issued a hitherto unre- 
leased fourth volume of folklorist 
Harry Smith's Anthology of Ameri- 
can Folk Music on Revenant last 
year, won a Grammy Award in 1998 
for his contribution to the liner notes 
for Smithsonian Follcways' reissue of 
the original Anthology. 

A memorial service for Fahey was 
held Feb. 28 in Salem on what would 
have been the guitarist's 62ndbirthday. 
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No. 1 

SHAGGY A' MCA 112096. 111.98.17.981 4 4.44bat.4. 1 HOTSHOT 1 

RE-ENTRY 23 STEELY DAN GIANT 24719AVARNER BROS.1123808.981 TWO AGAINST NATURE 6 

55 53 53 14 ERYKAH BADU MOTOWN 153259'AINIVERSAL (12.98/18.96) MAMA'S GUN 11 

NEW > I 

HOT SHOT DEBUT 
JIM JOHNSTONOCH WORLD WRESTLING FEDERATION: THE MUSIC VOLUME 5 
SMM O N! 8831VK 111.9&1&981 

WO 

56 54 56 VARIOUS ARTISTS RAZOR & TIE 89033 (11.98/17..1 GOIN' SOUTH 28 

57 42 44 28 DAVID GRAY AT069351/RCA06.9BCD11111 WHITE LADDER 35 

2 2 15 THE BEATLES' APPLE 29325CAPITOL(11.98/18981 1 1 
58 45 42 41 BRITNEY SPEARS A° JIVE 41704 (11.98/18.981 OOPS!...[ DID IT AGAIN 

4 6 41 DIDO AL' ARISTA 19025 (11.9&17.981® NO ANGEL 4 59 44 49 15 RICKY MARTIN A' COLUMBIA 61394,CRG 02.98E4,18.98, SOUND LOADED 4 

3 3 9 SOUNDTRACK HOLLYV/000162288 (le .98co, SAVE THE LAST DANCE 60 50 52 29 BAHA MEN A'S-CURVE751052/ARTEMIS(11.9&17.987® WHO LET THE DOGS OUT 5 

JENNIFER LOPEZ EPIC 63786112.98E4/16.981 1.L0 
61 77 91 10 

QB'U,(FINE S FINES63T93)'ICA3l1 
i.98 E017.981 

RAS G ILL WILL RECORDS PRESENTS DUEENSBRIDGE THE ALBUM O A' 61 

18 LENNY KRAVITZA' VIRGIN 50316112.9&18.981 GREATEST HITS 2 

62 58 57 COLDPLAY NETTWERK 30162/CAPITOL 116.98 CDI ® PARACHUTES 57 

5 20 JA RULE ' MURDER INCA)EF JAM 542934901MS (12.98'18.98) RULE 3:36 
63 60 70 37 BON JOVI ISLAND 542474/101MG (11.9&17.98) CRUSH 

10 14 CRAZY TOWN COLUMBIA 63654/CRG111.96ESV17.961® THE GIFT OF GAME 
64 7 74 NELLY FURTADO DREAMWOBK6450217ANTERSCOPE 111.9&17.98)6] WHOA, NELLY! 64 

LUDACRISAmstLHDNGTHAIYALDDEFIA1 SCIR,I t8138'IDUGR2,IAII.e1 BACK FOR THE FIRST TIME 
65 59 58 58 JAGGED EDGE' SO SO DEE,COLUMBIA 69862,CRG 112.96 EO/18.981 J.E. HEARTBREAK 8 

35 37 17 

GREATEST GAINER 11.1..- 
U2 A' INTERSCOPE 524653112.98'18.981 ALL THAT YOU CANT LEAVE HF HIND 3 

66 92 185 3 SOUNDTRACK WARNER SUNSET 47944/WARNER BROS. 112.98'18.981 SWEET NOVEMBER 66 

67 NEW VARIOUS ARTISTS SONGS 4 WORSHIP - SHOUT TO THE LORD 
INTEGRITY 610010IME LIFE 09.98 CD1 67 25 29 3 VARIOUS ARTISTS GRAMMY 3152aSAPFTOL02.9411/18.961 GRAMMY NOMINEES 2001 12 

14 14 5 DREAM BAD BOY 73037/ARISTAI11.98/17.981 IT WAS ALL A DREAM 6 66 64 2 ICONZ LANDMARWSUP.NSLIOE/ELEKTRA 62617/EEG 111.9&17.981 STREET MONEY 64 

13 74 CREED A' wINSUP 13053.111.98/18.98) HUMAN CLAY 69 63 62 17 GODSMACK REPUBLIC 159688/UNIVERSAL(12.9808.981 AWAKE 

12 12 19 
LIMP BIZKITA' 

CHOCOLATE STARFISH AND THE HOT DOG FLAVORED WATER LIMP 75IZKI RSOOPE /12.9&18981 
70 61 78 74 STING ' AUS! 4904431NTERSCOPE (12.98/18.98/ BRAND NEW DAY 

16 15 35 NELLY t,° FO' REEL 157793/UNIVERSAL 112.9enB.981 COUNTRY GRAMMAR 11 81 2 SOUNDTRACK EPIC 6159902.98 Eel 8.981 DOWN TO EARTH 71 

15 19 9 SOUNDTRACK MERCURY INASHVILL0170069 (11.98.'16.98) 0 BROTHER, WHERE ART THOU? 15 
12 73 68 9 MR. C THE SLIDE MAN UNIVERSAL 159807112.9&183819iß CHA-CHA SLIDE 64 

22 27 32 
JILL 
HIDDE N 

SCBEACH OTT62131/EPIC 
(11.98 E0111.98)® WHO IS JILL SCOTT? WORDS AND SOUNDS VOL. 1 18 

73 74 65 12 MEMPHIS BLEEK ROC-AFELIAGEF 1AM 512567'ADJMG 01.98/17.981 THE UNDERSTANDING 16 

6 8 15 SADE EPIC 85185 (12.98 E0/18.981 LOVERS ROCK 3 
74 75 69 18 TAMIA ELEKTRA 62516EEG111.9&17.98) A NU DAY 46 

75 72 61 14 DAVE HOLLISTER OEE SCUADUPEAVNURK5150278WTERSCOPE (11,9&17.981 CHICAGO '85... THE MOVIE 49 
7 16 R. KELLY A' JIVE 41705 (12.98/18.981 TP-2.COM 

76 76 2 FREDRO STARR OTHER PEOPLES MONEY/IN THE PAINT 8180110CH (11.98/17.98) FIRESTARR 76 

13 15 VARIOUS ARTISTS A' SONY20AIUNUNIVERSAAEAII 85206CRG 112.98 E0118.981 NOW 5 2 
77 69 24 THE CORRS )43AAVA7ATLANTIC83352/AG111.9&17.98) IN BLUE 21 

18 18 17 OUTKAST JL LAFACE 26012'URISTA (12.98/16.981 STANKONIA 2 

78 65 36 3 DIAMOND RIO ARISTA NASHVILLE 6799911LG (11.9807.98) ONE MORE DAY 36 
19 16 10 SNOOP DOGG NO LIMIT 23225/YRIDBIn02.98118.9E0 THA LAST MEAL 4 

79 79 76 65 INCUBUS IMMORTAL 63652JEPIC (12.98 E0/18.981 MAKE YOURSELF 47 
21 20 18 LINKIN PARKA WARNER BROS. 47755111.98/17.981 [HYBRID THEORY) 16 

80 78 82 60 TOBY KEITH OREAMAORLSO.NILLE1450209S9TERSCCK11O.9816981 HOW DO YOU LIKE ME NOW?! 78 

34 39 23 MADONNA MAVERICK 4759&WARNER BROS. 02.98/1098/ MUSIC 

28 28 30 SOUNDTRACK CURB 78703111.9&17.981 COYOTE UGLY 10 81 80 75 
VARIOUS ARTISTS 

WOW GOSPEL 2001: THE YEARS 30 TOP GOSPEL ARTISTS AND SONGS 
EVIM0PD 43163VEP.AY(i798'79.98; 75 

27 21 22 LIL BOW WOW SOSO DEBCOLUMBIA 69981/CRG 111.98E0'17.987 BEWARE OF DOG 8 82 TO 72 22 KENNY CHESNEY BNA679764LLG01.980738/ GREATEST HITS 13 

29 26 15 
MUSIQ SOULCHILD 
DEF SOUL 548289,10MG (11.98/17.98) AIJUSWANASEING (I JUST WANT TO SING) 26 

83 51 50 3 ROD STEWART ATLANTIC 83411/AG 112.9818.981 HUMAN 50 

24 38 14 ENYA REPRISE 41426WARNER BROS. (12.9&18.981 A DAY WITHOUT RAIN 17 
84 82 86 44 DISTURBED GIANT 24738/WARNERBROS.Ill.9&17.981® THE SICKNESS 29 

20 24 12 K -CI & JOJO MCA 112398 (12.98/18981 X 20 

85 112 117 21 

HEATSEEKER IMPACT 1111..- 
DONNIE MCCLURKIN LIVE IN LONDON AND MORL... 
VERITY 43150110.98116.981® 85 31 47 68 FAITH HILL A, WARNER BROS. INASHVILLEI 4737UAVRN 112.9818.98) BREATHE 1 

62 59 40 EMINEM A' WEB'AFTERMATH 49U629'T9TERSCOPE (12.98'18.98) THE MARSHALL MATHERS LP 1 
86 96 106 SOUNDTRACK SONY CIASSICA.E 89347117.98 EOM CROUCHING TIGER, HIDDEN DRAGON 86 

23 22 14 BACKSTREET BOYS A. 111E 41743112.9818.981 BLACK & BLUE 81 99 99 67 DR. DRE AFTERMATH 490486yiNTERS00PE(1 ?lama .981 DR. DRE-2001 2 

36 43 17 LIFEHOUSE DREAMWORKS 450231A9TERSCOPE 01.98.17.981 BR NO NAME FACE 34 88 84 77 
VARIOUS ARTISTS 
DEF TAM 52006211D/MG (12.98/18.98) THE SOURCE - HIP -HOP HITS VOL. 4 43 

37 35 12 3LW NINE LIVES 63961'/EPIC 111.98 E'17.967 3LW 34 
89 165 174 83 MACY GRATA' EPIC69495'(12.98E0/18.981M ON HOW LIFE IS 4 

38 34 49 'N SYNC e" JIVE 41702 (11.98/18.981 NO STRINGS ATTACHED 
90 86 80 12 

FUNKMASTER FLEX FUNKAUSTER FLEX: 60 MINUTES OF FUNK, VOLUME IV: THE MIXTAPE 
LOUD 1961.112.98'18.981 26 

30 25 0TOWN 120000111.98'17.98) 0 -TOWN 

33 32 40 MATCHBOX TWENTY' lAVA/ATLANTIC83339(AG(12.98/18.981 MAD SEASON 3 

91 103 127 

-.1111 HEATSEEKER IMPACT NM.- 
UNCLE KRACKER TOPCOG'LAVA'ATLANTIC83279'IAGt11.9&17.987® DOUBI C WIDE 91 

32 31 14 TIM MCGRAW A; CURB 77978112.9&18.981 GREATEST HITS 4 

92 88 73 3 ATC REPUBLIC 013572/UNIVERSAL112.9&18.981 PLANET POP 73 
57 54 81 MOBY t,' V'2 27049' 110.9807.981 1118 PLAY 40 

93 83 67 10 LIL WAYNE CASH MONEY 86991I;UNPIERSA/ 112.9&18.981 LIGHTS OUT 16 

40 30 22 MYSTIKAL WE 41696'112.9018981 LET'S GET READY 
94 89 90 79 CHRISTINA AGUILERA' RCA 67690111.9G/18.981 CHRISTINA AGUILERA 

26 23 4 LEANN RIMES CURB 77979 01..17 .1 NEED YOU 10 
95 85 84 15 THE OFFSPRING A COLUMBIA 614L9'/CRG(I2.98E416.981 CONSPIRACY OF ONE 

55 85 
VARIOUS ARTISTS GRAMMY R&BIRAP NOMINEES 2001 
GRAMMY 31647,CAPITOL 112.98118.981 43 

96 94 95 17 
VARIOUS ARTISTS 

517 821.981 
WOW -2001: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND HITS 36 

43 33 XZIBIT LOUDCDLUMBIA 1885,116112.98 E018 981 RESTLESS 2 

97 87 79 13 

FARROW 

MASTER P Ho um' 26008,RIORIr/ 01 98/17 98/ GHETTO POSTAGE 26 
47 46 23 FUEL 550 MUSIC 69436EPIC 112.98 EU,I 7.981 SOMETHING LIKE HUMAN 7 

98 98 96 44 MYA UNIVERSITY 4908.,INTERSCOPE112.9.18.981 FEAR OF FLYING 15 
66 63 83 DESTINY'S CHILD A'COLUMBIA69870'.CRG inn ESN8.981 THE WRITING'S ON THE WALL 

99 102 101 45 JOEA' JIVE 41703 02,98/18 98/ MY NAME IS JOE 

48 55 20 VARIOUS ARTISTS 
ELAW'LESSGEFEEN 490641ANTERSCOPE 112.9018.981 

THE FAMILY VALUES TOUR 1999 32 100 93 88 12 RAGE AGAINST THE MACHINE EPIC 85289. 02.98 EQ18.981 RENEGADES 14 

39 40 22 AARON CARTER AVE 41708 (11.9817.981 AARON'S PARTY (COME GET IT) 16 
101 so 87 18 SOUNDTRACK A GOLUM8IA 610.4.112 E018 981 CHARLIE'S ANGELS 

56 60 40 LEE ANN WOMACK MCA NASHVILLE 170099111 99 1 7.981 I HOPE YOU DANCE 7 

102 105 103 44 PAPA ROACH A' oRmiworm 45022.INIERSCOPE 02 98118 ./ INFEST 
41 48 78 DIXIE CHICKS A" MONUMENT 69678,50NY !NASHVILLE)(12.98 E0'18.98) FLY 

140 146 21 RADIOHEAD A CAPITOL 27753111.98/17 981 KID A 

46 45 55 3 DOORS DOWN ' REPUBLIC 15392GNNIVERSAL(12.9&18.981® THE BETTER LIFE 
104 91 81 SOUNDTRACK AVATAR 10007111.9.17 98/ OZ 42 

49 41 17 ROCA?AA7 De, AM5482o3nauG1123&16.9ÚI THE DYNASTY ROC LA FAMILIA (2000 - ) I 105 68 66 VARIOUS ARTISTS wee+ 50836 11298/18.981 PURE MOODS III 66 

52 51 47 PINK A' LAFACE26062/ARISTA(11.9&17.9B) CAN'T TAKE ME HOME 26 

C) Alb ms with the gm test s gains this week. RocoMing Industry Assn. 01 America MAN certification for net shipment of 500.000 album unit (Gold, R AA certification or net shipment of 1 million units 1Platinurn). RIAA <artificer. for net shipment of 10 million units (Diamond). Numeral 
ollmvin Platinum or Diamond symbol indicates album's multi.platinum .1. Fe boxed sets. a. doubM albums with a running lime of 100 minutes o mor the RIAA multiplies Shipments by the Minter ol <lees and/or tapes. RIAA Latin awards: 0 Certifical. le net Vripment ol 100,000 units (Oro). 
A Ceni ication ol 200.000 units (Platino). A' Certification of 400.000 units IntuttiPlatinol..A80791, indicates LP is available. most lipe C.KeS. and CD 1,, ces for BMG and WEA bels. are suggested Ire. Tape prices Marked ED. and al other CD prices. are eouNaient prices. much are projected from 
wholesale prices. Great. Gainer shows Chart, largeg unit increase. Pacesetter indicates biggest percentage growth. steatsees. impact shan albums mine. from Heatseekers the week. Oillindicates past or present Heatseeker e 2001. Billboard/BPI Communications. and ,ound$<an. Inc. 
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ARTIST TITLE 
IMPRINT b NUMBER4)151RIBVIUNG LIBEL lSUGGESIED UST PRICE OR EGUIVALENr FOR CA95ETTErCD1 
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g 

ENII 144 160 15 S CLUB 7 POLYDCNASM 549626191ERSCOPE I11.9917.981 7 94 154 150 151 20 SARA EVANS RCA (NASHVILLE) 67964/R10111.98'17.981 BORN TO FLY 62 

197 - 19 

PACESETTER 
PAUL SIMON WARNER BROS. 47844112.9&18.98) YOU'RE THE ONE 19 

155 162 136 14 CAPONE -N- NOREAGA TOMMY so( 3110.unman} THE REUNION 31 

156 109 - 2 VARIOUS ARTISTS WALT DISNEY 86069219.9912.981 RADIO DISNEY JAMS VOL. 3 109 

109 107 97 15 KEITH SWEAT ELEKTRA62515/EEG 112.9&18.981 DIDN'T SEE ME COMING 16 157 157 167 14 KEITH URBAN CAPITOL INASHVILLE1 97 591 110.9916.981EN KEITH URBAN 157 

NEW > 1 VARIOUS ARTISTS RAZOR 871E 89035O0.9916.9e> MONSTER BALLADS VOLUME 2 110 
158 160 154 80 VARIOUS ARTISTS 

KWAKLMCNIEG9m'a0?769314ERC07O E0199ß1 
WOW WORSHIP: TODAY'S 30 MOST POWERFUL WORSHIP SONGS 70 

111 100 98 15 VARIOUS ARTISTS AR406'648NER8806,TLEAIRAA7I.WVC83412AG112.98'1898) TOTALLY HITS 3 25 

159 155 149 33 [,,pIEâ9)C61(IR9817981 SONGS FROM AN AMERICAN MOVIE VOL. ONE: LEARNING HOW TO SMILE 9 

112 67 83 11 SOUNDTRACK COLUMBIA 61595CRGf12.98 E0118.98) WHAT WOMEN WANT 30 

1E9 196 162 35 ANNE MURRAY STRAIGHTWAY 20231119.9&'19.98) WHAT A WONDERFUL WORLD 38 
113 108 89 3 PUBLIC ANNOUNCEMENT RC46931O(10.9ß'16.981 DON'T_HOLD_BACK 89 

161 177 152 27 

,a 

CóiúMeE jeCRG (12.WEQ,18.981 THE ECLEFTIC: 2 SIDES II A BOOK 9 114 128 112 14 
LOIRE 

DSOó2'16098CA1® N.Y.C. UNDERGROUND PARTY VOLUME 3 93 

115 97 94 36 BILLY GILMAN EPIC INASHVILLE1620865ONYINASFIVILLE)I11.98EO'17.98) ONE VOICE 22 162 137 153 24 BARENAKEDLADIES REPRISE 478141WARNERBROS.112.98'18.90) MAROON 5 

116 104 93 14 WU-TANG CLAN AWU.TANGL000,mwMUTA62193'.CRG112.98Eo'1a.98I THE W 5 163 118 165 5 CHARLIE WILSON Liam NITSOME 4.371(INTERSCOPE 117.98 COI Ea BRIDGING THE GAP 163 

117 95 108 30 JO DEE MESSINA CURB 77977 1113917.981 BURN 19 164 166 139 24 CASH MONEY MIWONAIRES CASH MONEY153291NNILER541(11.9&17.981 BALLER BLOCKIN 13 

118 120 122 90 RED HOT CHILI PEPPERS A. WARNER BROS. 47386.11o.9ß17.981 CALIFORNICATION 3 on NEW lib. 1 SHELBY LYNNE ISLMS546177AD1MGN2.991E.9S)11® AM SHELBY LYNNE 165 

119 115 111 88 LIMP BIZKITA^ FUP490335ANTERSCOPE 112.98'18.981 SIGNIFICANT OTHER 1 166 170 158 39 KID ROCK ' IOPOOGJUVaa84ANRC 83314,AG112.991898) THE HISTORY OF ROCK 2 

120 119 102 51 YOLANDA ADAMS ELEKTRA 624391EG 111.9917.98) ® MOUNTAIN HIGH...VALLEY LOW 24 167 136 130 16 ALAN JACKSON ARISTA NASHVILLE 69335'RLG 01.9917.981 WHEN SOMEBODY LOVES YOU 15 

121 113 104 45 CARL THOMAS& BAD goy 73025/ARISTA(10.9917VOI EMOTIONAL 9 168 118 64 3 DONNYOSMONDDEccA BROADWAY 013052/DE.117.9Bc0) THIS IS THE MOMENT 64 

® 147 138 62 DM%' Rurr RYOERIDEF VM 546933/1818902.94'1898) ...AND THEN THERE WAS X 1 169 168 178 20 SOUNDTRACK OECCA 467094 118.98 w) GLADIATOR 66 

123 101 109 22 98 DEGREES ' UNIVERSAL 159354 112.9618.981 REVELATION 2 170 174 161 46 NO DOUBT TRAUMA49o441'ANTERSCOPE 112.9918.981 RETURN OF SATURN 2 

12 152 134 16 TALIB KWELI & HI -TEK RAWKUS 26143efecRITY (10.9916.98) REFLECTION ETERNAL 17 

111 123 120 7 
VARIOUS ARTISTS THE BEST OF KEN BURNS JAll LEGACYCOLUi481A/VERVE61439KRG(18.98E0CD) gg 

125 127 140 20 TRAVIS TRITTCCLSM818I940HVILL[)621655058IN45H90.1DD Q1.99EAI7.9OI DOWN THE ROAD I GO 51 

1 12 186 182 14 M DC TALK FOREFRONT 25274RG1N 111.9917.981 INTERMISSION: THE GREATEST HITS 81 
126 131 124 40 A PERFECT CIRCLE VIRGIN 49253(11.98'17.98) MER DE NOMS 4 

113 163 - 2 LUPILLORIVERAsoNVUIS2Oss4276I9.956a13.981® DESPRECIADO 163 
127 114 115 94 SHEDAISYLYRIC STREET 165002410LLYW03D112.98.18.981® THE WHOLE SHEBANG 70 

174 142 150 21 YANNI VIRGIN 49ß931i2.9918.981 IF I COULD TELL YOU 20 
128 133 133 89 SANTANA ARISTA 19080111.9918.98) SUPERNATURAL 1 ® RE-ENTRY 35 PLUS ONE 143/ATLANTIC83329AGOo.98'16.98, THE PROMISE 76 

129 135 132 67 
CELINE DION° ALL THE WAY...A DECADE OF SONG 5501AUSIC 63760EPIC 11298 E0'1ß.981 

1 176 180 157 35 LIL' KIM QUEEN BEENNDEA9ATLANTIC 928404AG 112.9&18981 THE NOTORIOUS KIM 4 

130 116 123 14 ENNOSNalp l 0112991090) ONE NIGHT ONLY - THE GREATEST HITS 65 
177 193 2 TANTRIC PAAVER«47979WARNER BROS. 11198C0)0! TANTRIC 177 

® 161 143 39 MARY MARY C2'COLUMBIa 63740CRG 11898EOL6.981 THANKFUL 59 178 143 159 91 LONESTAR A, BNA 67762/13L6I10.9&17981 LONELY GRILL 28 

132 130 - 17 BARBRA STREISAND TIMELESS: LIVE IN CONCERT CGLU)).BIA 6377ßC86 124.98 E029.9ß) 21 179 179 171 93 BACKSTREET BOYS V' JIVE 41672111.9&18.981 MILLENNIUM 1 

180 156 163 4 PAULINA RUBIO A UNIVERSAL LATINO 543319(9.9&16.98)I1B PAULINA 156 133 110 107 5 DOLLY PARTON SUGAR HILL 3927110.9816.901 LITTLE SPARROW 97 

134 134 137 60 VERTICAL HORIZON A RCA67818 (10991798153 EVERYTHING YOU WANT 40 181 191 166 19 SCARFACE RAP.4.17149055',VIRGIN 112,98'18981 THE LAST OF A DYING BREED 7 

135 122 113 32 VARIOUSARTISTS&' EAII,SON8201.18A 52477VUAIE 112.991898) NOW 4 1 40 RE-ENTRY 30 DON HENLEY& WARNER 8805.470831129&18.98) INSIDE JOB 7 

136 145 114 13 VARIOUS ARTISTS R3WKU526131,PRIORIrVc10.9ß'16.981 LYRICIST LOUNGE VOL. 2 33 fa» RE-ENTRY 9 SOUNDTRACK PLAY.TONE 61431fEPIC11898 E0 CO) BRING IT ON 119 

137 153 145 44 TONI BRAXTON A' LAME 26069IARISTA C11.9918.98) THE HEAT 2 184 NEWS 1 SMUT PEDDLERS EASTERN CONFERENCE/RAMS 5o166A+RIORITY 110.991 6 981 011 PORN AGAIN 184 

138 129 - 2 SOUNDTRACK DEC0a67696(18.98CM HANNIBAL 129 
185 185 180 36 DEFTONES MAVERIC(47667/WARNER BROS. 19.4917.98) WHITE PONY 3 

139 132 141 74 MARC ANTHONY ' COLUMBIA 69726.CRG11298EO'18.98) MARC ANTHONY 8 
186 171 155 IS PRODIGY OF MOBB DEEP INFAMOUSWIOIATOR 1873':10UD 112.9917.981 H -N -I -C 18 

140 126 128 37 p B 
REPRIGSEâ7612nVARN Fl BROSJ(.98/1898) RIDING WITH THE KING 3 187 184 168 26 50ULDECISION MCA 112361111.9917.981® NO ONE DOES IT BETTER 103 

188 200 193 41 A*TEENS STOCMK7LM 159007WCA111.9917.981 THE ABBA GENERATION 71 141 138 125 10 AT THE DRIVE-IN GRAND ROYAL 49999WIRGIN 19.98CD)® RELATIONSHIP OF COMMAND 116 

189 159 176 26 SARAH BRIGHTMAN N180 8160K 56968/ANGEL 110.98/17.98) LA LUNA 17 142 106 100 6 ALABAMA RCA (NASHVILLE) 69337,RLG 111.9917.98) WHEN IT ALL GOES SOUTH 37 

190 188 194 25 GARY ALLAN MCA NASHVILLE 170101111.98/17.98) SMOKE RINGS IN THE DARK 84 143 164 156 16 LIL' ZANE WORLDWIDE 50145'/PRKR1'Y(10.9916.981 YOUNG WORLD: THE FUTURE 25 

) RE-ENTRY 5 
VARIOUS ARTISTS 

COULD SING OF YOUR LOVE FOREVER: 251AODERN WORSHIP SONGS nVRGIP TOGETHER 20tü(199a[01 144 191 199 - 2 SOUNDTRACK FAIRAMAx89472/SONYCL8TSICAL(18.98coco) CHOCOLAT 191 

192 176 175 21 RASCAL FLATTS LYRIC STREET 16501IRK1LLYWOOoc11.9&t7.98)ill RASCAL FLATTS 122 145 151 129 7 VARIOUS ARTISTS U19/VERVE 520L9IY)G118.98CD) PURE JAZZ 68 

1 3 RE-ENTRY 13 SOUNDTRACK NAND 5427991DLMG11798CD1 GONE IN 60 SECONDS 69 146 146 118 14 8BALL & MJG 1COR8609151INTERSCOPE 112.98'18.98) SPACE AGE 4 EVA 39 

194 124 - 2 STEPHEN MALKMUS MATADOR 441,16.98 CEO 82 STEPHEN MALKMUS 124 147 125 131 9 JAMIE O'NEAL AIERCURYMNASIMLLO 170132111.98,17.981= SHIVER 125 

148 167 181 6 MUDVAYNE No NAAIE63821,EPIC117.98 EC' 00II L.D. 50 113 RE-ENTRY 6 
CARMAN HEART OF A CHAMPION: A COLLECTION OF 30 HITS SPARROW 511661I9.9ß21.981 53 

149 139 135 21 GREEN DAY REPRISE 47613'MARNER R05.1129918381 18.981 WARNING: 4 
RE-ENTRY 18 CHRISTINA AGUILERA RCA 6932343MG LATIN118.9&16981 MI REFLEJO 27 

150 117 92 3 GLORIA ESTEFAN [Plc 85396117.48 EQ'16981 GREATEST HITS VOL. II 92 
RE-ENTRY 23 BOYZ II MEN UNIVERSAL 159281 112.9918.981 NATHAN MICHAEL SHAWN WANYA 4 

151 148 119 14 B.G. CASH MONEY 860909NNNERSAL I11.98'17981 CHECKMATE 21 
198 181 164 11 TOOL TODLDISSECTIONAL 31159NOLCANO 124.98e941529.9ß wODVD) SALIVAL 38 

152 158 147 16 
BLINK 79812 ,89sí THE MARK, TOM, AND TRAVIS SHOW (THE ENEMA STRIKES BACK!) 8 199 183 172 41 BBMAK HOLLYWOOD 162260111.9917.981® SOONER OR LATER 38 

153 141 . 116 42 AVANT MAGIC JOHNSON 112069'74CAI12.98'18.981 MY THOUGHTS 45 Z 0 NEW > I TORTOISE THRILL JOCKEY 089.I15.98CDI II STANDARDS 200 

TOP ALBUMS A -Z (LISTED BY ARTISTS) 

Doms 

AUG 

51 
LW 35 

146 
98 Decrees 123 

Yol7 4 Pharos 120 

Alabama 
na A142 94, i% 

112 
Gay Allan 190 
Marc Anthonyhony 139 
ATC 92 
ATThe 

Omen 141 
Avant 153 

B.B. King & Eric Clapton 140 
Backstreet 10y, 33. 179 
Erykah Batlu 55 
Baha Men 60 
Barenaked Ladies 162 
BBMak 199 
The Beatles 3 
B.G. 151 
Memphis Sleek 73 
Brink -182 152 
Bon Jan 63 
Says II hlen 197 
Toni Braxton 137 
Sarah Brightman 189 

aponeN- Noreaga 155 
Carcan 
Aaron Carter 48 
Cash Morley Millionaires 164 
Kerry Chesney 82 
Cordele, 62 
The Coors 77 
Crary Town 9 
Creed 14 

dc Tan: 172 
DBNenea 185 
Desires Child 46 
Louie Devito 114 
Diamond Ra 78 
Dao 4 
Cellne Dion 129 
Disturbed 84 
Dixie Chicks 50 
DM% 122 
Dr. Dre 87 
Dream 13 

Emmem 32 
Enya 29 
Gloria Emden 150 
Sara Evans 154 
Eveolear 159 

Fuel 45 
rie71Mer FIOx 90 

Nelly Furtado 66 

Buy Gilmore 115 
Gorlu 

Gray 
69 

David Cray 57 

Green Dai 19 49 

Don Henley 182 
Faith Hill 31 
Dave Hollister 75 

TaLlbKweli&Hi.Tek 124 1.17shkal 41 

LdetSuse 34 Nally 16 
UI Dane 143 No 

Sync 
170 

Lil Box Wax 27 N Sync 36 
Let Klm 176 

The Oftspnng 95 
Lil Wayynne 93 

Jamie ONeal 147 Limp lN4kn I5. 119 Donny Osmond 168 
Lipkin Park 24 
Lonestar 178 
hnnilor Loper 6 

Ludecns 10 Papa Roach 102 
Shelby Lynne 165 

Madonna 25 
Stephen Mtßrrk 194 

Alan Jackson 167 Rrtky Martin 59 
Jagged Edge 65 Mary /Awry 1319 

Jays 52 Master P 97 
WWI& Jean 161 matchbox twenty 38 
Joe 99 Donnie McClurhm 85 
Ellyn John 130 Tim McGraw 39 
Jim Johnson 2 Jo Dee Mess. 117 

KQ&1010 30 Mr. Tree 
40 

Snide Man 72 
Toby Keith 80 

C 

R. Ke1 20 Mudvayre 148 

Kid Rock 166 
Anne 

Scuttled 
160 

Lenny Kravitz 7 
Mu5i9 28 
Mya 98 

Irenz 8 
IMUWa 79 

ONO 

iownKhM 37 
22 

Doer Parton 133 
A Peneri Curde 126 
Pink 53 
Plus Ore 175 
Nodier Of Mobb deep 186 
Public Announcement 113 

OBs Finest 61 

Redich40) 103 
Rage ,1 1Mí The MMhlne LOU 
Red Hl Flails 92 
Red Hot Chili Peppers 118 
LeMn Rimes 
lanallo Paulin Rivera 173 
Pame Rubio 180 
Ja Rule 8 

S Club 7 107 
Sade 19 
Santana 128 
Scanace 181 
JIII Spott l8 

What Women Want 112 
Bntney Spears 58 
Freddy Starr 76 
Steely Dan 54 
Hrd 5tew&t 83 

Shaappes i 56ng 70 
88778 127 Barado'RoV m0 132 

2; 106 Keith Sweat 109 
Paul Summ ]OB 

Tama 74 
Smut Peddlers 184 

TanUic 177 Snoop Dogg 23 
Carl Thomas 121 9.1Decision 187 Tool 198 

SOUNDTRACK Tortoise 200 
Bong II On 183 Travis Tritt 125 

ghees'Ir 101 
U2 I I ChOmlal 1991 
Uncle Knacker 91 

COyde UeN 26 Korth Urban 157 Crouching Tiger, Hidden Dragon 
86 
Down To Earth 71 
Gladiator 169 
Gone In 60 Seconds 193 
Hannibal 138 
Oz104erdher, Where Art Thou? 17 
O 

Sage the lall s 
ve Sweep November er 

66nce 

G6 

VARIOUS ARTISTS 
The 8e3101 Ken Bunr41347 171 
The Family Values Tour 1999 47 
Coin' South 56 
Grammy Nominees 2001 12 
Grammy R&BARap Nominees 2001 
43 
I Coup Sing 01 Your Lore Forever: 
25 Modem Worshp Songs 14d 

Lyricist Lounge Vol. 2 136 
Along« Ballaos Volume 2 110 
Now 4 135 
Now 5 21 
Pure patt 145 
Pure Moods III 105 
Rana Disney Jams Vol. 3 156 
Songs 4 Worship - Shoup To The 
Lord 67 
The Sporte - Hip.Hop Hill Vol. 4 
88 

Zet,,1 
Hits 3 l l 

WOW -2001: Tree Years 30 Top 
Christian Mists And Hits % 
WOoW Gospel 2001: The Years 30 
Top Gr Artists And songs 81I 

(NOW Warship: Todeng 30 Most 
Powerful 13 Songs 158 

Vertical Hodsonzoo 134 

ChaNe Wilson 163 
Lee Mn Womack 49 
Wu.Tang Clan 116 

XZibil 44 

Yanm 174 
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ROCK TOURING SEES RENAISSANCE 
(Continnedfrom page 1) 

joined by upstart headliners like 
Korn, Limp Bizkit, Creed, match- 
box twenty, Green Day, Blink -182, 
Rage Against the Machine, Third 
Eye Blind, Counting Crows, Wall- 
flowers, Deftones, Tool, Sevendust, 
Everclear, and others. 

At the same time, a new pack of 
bands is starting to make the turn- 
stiles hum, among them Disturbed, 
Slipknot, 3 Doors Down, Linkin 
Park, Papa Roach, Staind, God - 
smack, Mudvayne, String Cheese 
Incident, and Powerman 5000. 

"A lot of new rock acts are start- 
ing to rear their heads as real head- 
liners," says promoter John Scher 
of Metropolitan Entertainment 
Group. 'We're starting to see some 
breakthroughs." 

NUMEROUS NICHES 

A generation ago, the rock genre 
was broad enough to encompass 
styles ranging from the Grateful 
Dead and Jethro Trill to Black Sab- 
bath and Kiss. Today, rock is a 
multi -tentacled beast that includes 
such niches as classic, goth, indus- 
trial, thrash, rap/rock, jam, metal, 
and mainstream. 

Such fragmentation is not neces- 
sarily a negative. "It think this 
fragmentation has helped, because 
kids are much more open-minded 
than they used to be," says Kirby. 
He cites this year's mainstage line- 
up for the ever -popular Ozzfest as 
an example of fans' acceptance. 

"Black Sabbath is classic rock, 
Marilyn Manson is Both, Slipknot is 
new metal, Crazy Town is rap/rock, 
and Papa Roach is sort of down the 
middle," Kirby explains. "The bill is 
all over the place, and I don't think 
this is a bad thing. Kids are listen- 
ing to all kinds of stuff, and styles 
are merging together." 

Black music is also influencing 
rock more today than it has in 
decades. "What bands like Korn 
and Limp Bizkit did with the rock 
and rap genre has been shown to 
have legs," says Scher. "The emer- 
gence of urban rock has crossed 
over into the live touring business. 
This happened way back when, 
with acts like Sly Stone, Jimi Hen- 
drix, and the Chambers Brothers." 

Kirby says he sees a similar 
trend. "The black influence [in 
today's rock] took a long time to 
happen, but it's happening." 

Among the so-called jam bands, 
only Dave Matthews Band and 
Phish have broken big, but acts like 
the Black Crowes (on tour this sum- 
mer with Oasis), Widespread Panic, 
and Blues Traveler do solid busi- 
ness, and some believe String 
Cheese Incident is poised for a 
breakthrough year, with touring 
driving the train. 

"Consistent touring has been 
one of the most important parts of 
developing ourselves as artists," 
says Keith Moseley, bassist for 
String Cheese Incident, whose 
new Sci -Fidelity album, Outside 
Inside, is due May 15. "Together 
with the Internet, [touring] has 
been the most effective way to 
reach possible fans. And we love to 
do it. It's spontaneous, in the now. 
It's active and intimate." 

Touring rock festivals like Ozz- 
fest, Family Values, Van's Warped, 
Tattoo the Earth, and Furthur have 

helped niche acts gain unprece- 
dented exposure. "There is no ques- 
tion that Ozzfest has broken acts, as 
has Family Values, and F urthur has 
helped with the jam bands," says 
Scher, who is involved with Family 
Values and F u thus; both of which 
will go out this year. "If they don't 
specifically help break an act, these 
tours perpetuate the genre." 

For all the niche success, 
straight -ahead, pop -leaning rock 
is also thriving, with bands like 
matchbox twenty, Everclear, and 
Sugar Ray gaining popularity. 
"Bands like these have developed 
real fans. They're having success 
at radio and success at [music tel- 
evision]," says Scher: "It's a clas- 
sic combination." 

The success of mainstream rock 
acts like Creed has helped pave the 

`Consistent touring has 
been one of the most 
important parts of 

developing ourselves 
as artists. Together 
with the Internet, 

touring has been the 
most effective way to 

reach possible fans. 
And we love to do it.' 

-KEITH MOSELEY, 

way for others. "When we were 
writing our record, we were kind of 
scared, with all the rap/rock going 
on. Creed was the only band play- 
ing straight -ahead rock," notes 
Chris Henderson of 3 Doors Down, 
whose debut album has topped 4 
million in sales. 'We were able to 
prove to the world that there's 
room for more of that. Bands don't 
have to be scared to write that kind 
of music." 

ROAD WARRIORS 
A common thread among all 

these bands is a willingness to tour 
-and tour hard. "Without a doubt, 
these rock bands understand that 
the way to build is through tour- 
ing," says Ken Fermaglich, the 
Agency Group's rep for Creed and 3 
Doors Down. 

Kirby, responsible agent for Slip- 
knot, Disturbed, and Mudvayne, 
says it's the same with the harder 
bands. "In my world there is a real 
work ethic-these bands enjoy 
touring, and they're not happy 
unless they're playing six nights a 
week," he says. "That lays the 
groundwork for a long career." 

It helps when the band sees 
results. "If you don't tour, you don't 
sell records," says Henderson. "If 
you're on the road, records sales are 
up, and if you're not on the road, 
sales are down." 

Being a road warrior is fine with 
Henderson. "I could stay on the 
road seven days a week, 365 days a 
year," he says. "I don't ever get 
tired of it. I never get tired of play- 

ing, at least. The airports get a lit- 
tle old sometimes." 

The harder -edged bands are 
known for incessant touring, often 
in the absence of other develop- 
mental avenues. "?buring has made 
the difference with Slipknot, be- 
cause radio and MTV really have 
not been behind this band," says 
Steve Richards, manager of Slip- 
knot at No Name Management. 
"Without touring, they might not 
have done as well as they have, not 
just in America but worldwide." 

Richards says Slipknot played 
about 300 dates in 2000 and will 
supplement a mainstage slot on 
Ozzfest this year with off -day 
appearances in support of Marilyn 
Manson and Papa Roach. Between 
the Ozzfest and other dates, Slip- 
knot will be playing six nights a 
week for a time. "They want it, and 
they need it," says Richards. "They 
get burned out by sitting around." 

MAKING IT LAST 
The plethora of new acts on the 

scene is encouraging, but industry 
players are cautiously optimistic 
about staying power. Kirby says, "It 
remains to be seen how many of these 
bands will stick around for a while." 

And even with all the success, 
there are still many roadblocks fac- 
ing developing acts. "A lot of bands 
have cycled up, but there are still a 
ton of baby bands struggling to sell 
500 tickets," says Fermaglich. "In 
the absence of a hit single, it's a lot 
tougher for a band to break." 

Radio remains a tough nut to 
crack. "I'm hoping that radio will 
recognize some of these artists and 
give them the boost they deserve," 
says Scher. 'When you have bands 
like Phish selling out multiple dates 
with hardly a lick of airplay, radio 
has got to start realizing that 
maybe they're missing something." 

While some bands have managed 
to break with limited radio support, 
the list is short. "When it comes to 
a rock band having strong success, 
a big part of it is their ability to 
cross over into different formats 
like active, heritage, alternative, 
and CHR and pop," says Fer- 
maglich. "The more melodic rock 
bands like matchbox twenty, Ever - 
clear, and Creed have had fairly 
good crossover success into that 
other area. CHR seems to be try- 
ing to get away from just straight - 
ahead pop." 

Indeed, a backlash of the pop 
boom has indirectly benefited rock, 
particularly the harder stuff. 
"Things are somewhat polarized 
out there right now," says Kirby. 
"The kids are either into Britney 
Spears, Backstreet Boys, and 'N 
Sync or Slipknot and Korn." 

Rock touring's newfound success 
is a double-edged sword, some be- 
lieve.'With the emergence of these 
new headliners, we may see a 
falling off among the veteran bands, 
because there are only so many 
leisure dollars out there," Scher 
points out. "[Rock fans] may say 
they've seen so-and-so enough and 
go for one of the newer acts." 

Still, no one would refute that the 
rock touring business is revitalized. 
"The kids are excited-they're buy- 
ing concert tickets and CDs," says 
Kirby. "Rock is back." 

CBEIWEENiH 

BULLETS . 

by Geoff Mayfield 

AWARDS REWARD: My, Grammy, what big coattails you have! In 
a week when album sales downshift from the traffic borne by Valen- 
tine's Day shopping and a long holiday weekend, the influence of Gram- 
my Awards exposure on certain titles is especially conspicuous (see 
story, page 6). All but two of the nine bullets in The Billboard 200's top 
50 belong to albums that benefited from the Feb. 21 awards show, while 
Steely Dan's "Two Against Nature," winner of album of the year, gar- 
ners the highest re-entry at No. 54. 

Veteran acts reap some of the juicier jumps. Aside from Steely Dan, 
which sees its comeback album sell more than eight times its prior -issue 
total (32,000 units, after selling less than 4,000 in the preceding frame), triple 
winner U2 waltzes off with the Greatest Gainer trophy (35-11, up 75%) 
while album of the year nominee Paul Simon wins the big chart's Paceset- 
ter. Both U2 and Simon had coveted performance slots on the Grammy 
telecast, with the former accepting three of the broadcast's awards. The 
Steely duo did not play, but two of the three awards it won were conferred 
during the telecast. 

Other established acts with Grammy bounces include Madonna (34-25), 
Destiny's Child (66-46, up 23%), Dn Dre (99-87), Macy Gray (165-89), and 
Radiohead (140-103, up 27%). 

In the up-and-coming crowd, the eye -popping turn when Moby per- 
formed his "Natural Blues" with new artist nominee Jill Scott and pop 
instrumental candidate Blue Man Group benefits all three, as Scott and 
Moby earn career high peaks, each with 5,000 -unit increases. The former 
reaches the top 20 for the first time (22-18), Moby rises 57-40, and the 
Blue men re-enter Heatseekers at No. 30 with a509ó gain. Shelby Lynne, 
who performed and presented with Sheryl Crow and also won the new 
artist category (could someone explain how an artist whose discography 
dates back 13 years and six albums gets nominated as "new"?), re-enters 
Heatseekers at No. 6, as her sales more than triple, marking her first 
appearance on that chart since August. The boom also places I Am Shel- 
by Lynne at No.165 on The Billboard 200; while five previous albums 
appeared on Top Country Albums and 1993's Temptation also reached 
Heatseekers, this marks the first time in Lynne's career that she's hit the 
big chart. 

Of course, you can't talk about the 2001 Grammys without mentioning 
Eminem. At least that's the impression one gets from National Academy 
of Recording Arts and Sciences topper Michael Greene, who championed 
the rapper from the time The Marshall Mothers LP got nominated for 
album of the year in early January, right up through his introduction of 
Eminem and duet partner Elton John for the broadcast's final perform- 
ance. While that set rebounds 62-32 with a 59% increase, this is only the 
second time the album has shown again since the nomination hoopla began. 
Last issue, it showed a 19% improvement, the first time this year it was 
neither flat nor declining. 

NOW AND THEN: Despite the many sales spikes generated by the 
Grammys, album volume is down almost 4% from Grammy week of last 
year (see Market Watch, page 94). How come? Call it the luck of the 
chart draw. Last year, when the Grammys aired on CBS, the night's cham- 
pion act, Santana, was already No.1 with close to 220,000 units. His per- 
formance and multiple awards more than doubled his take to 583,000 in the 
following issue. 

In all, seven of the telecasts featured artists were already in the top 20- 
three of them, including Santana, within the top 10-when the Grammys 
commenced. Thus, many of the acts who derived momentum firom the 2000 
broadcast stood to receive bigger dividends from the exposure. Each of the 
top 12 titles on last year's post -Grammy chart surpassed 100,000 units, with 
seven of those benefiting from the awards show's spotlight. On the current 
chart, only five albums exceed the 100,000 threshold, and the highest -ranked 
Grammy -related placement ends up being U2"s, at No. 11. 

The ruler ofthe roost, for afourth week, is Shaggy. Although down 7.5% 
from the prior issue, he still moves a handsome 271,500 copies, standing 
almost 100,000 units ahead of this issues challenge by Jim Johnston's lat- 
est World Wrestling Federation album (177,000 units). His last one, the 
fourth in the WWF series, had a bigger first week, 215,000 units, although 
it bowed lower, at No. 4. 

Shaggy will be unseated next issue by Dave Matthews Band, which, 
thanks to a handsome setup, is poised for the biggest sales week of its career. 
RCA estimates Everyday did more than 400,000 units in its first day, Feb. 
26, projecting it could end up between 800,000-1 million for the issue. 

HOPE FLOATS: In the chart's unpublished week, Koch's multi -act 
Music of Hope-which benefits the American Cancer Society-enters 
Top Classical Albums at No. 4. Last issue, when the biweekly classical 
charts appeared in the magazine, the title was mistakenly placed on 
Top Classical Crossover, where it ranked No. 9. Had it been properly 
classified last issue, it still would have opened at its current rank on 
Top Classical Albums. 
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KEITH, WOMACK TOP ACM 
(Continued from page 6) 

held May 9 at the Universal 
Amphitheater in Los Angeles and 
will be broadcast live on CBS -TV 
from 8-11 p.m. (ET). The show will 
also include the presentation of 
the ACM's Pioneer Award to an 
undisclosed recipient. 

Winners in the radio station, disc 
jockey, talent buyer/promoter, club, 
and casino of the year categories will 
be announced about two weeks prior 
to the show. 

Nominees and winners in the ACM 
Awards are voted on by members of 
the academy. 

Following are the nominees in 15 
categories: 

Entertainer of the year. Brooks & 

Dunn, Dixie Chicks, Faith Hill, Toby 
Keith, George Strait. 

Top female vocalist: Sara Evans, 
Faith Hill, Martina McBride, Jo Dee 
Messina, Lee Ann Womack. 

Top male vocalist: Kenny Chesney, 
Toby Keith, Tim McGraw, Brad Paisley, 
George Strait. 

Vocal coup of the year. Alabama, 
Diamond Rio, Dixie Chicks, Lonestar, 
Sawyer Brown. 

Top vocal duo: Brooks & Dunn, the 
Judds, the Kinleys, Montgomery Gen- 
try, the Warren Brothers. 

Top new male vocalist: Billy 
Gilman, Keith Urban, Phil Vassar. 

Top new female vocalist: Tammy 
Cochran, Carolyn DawnJohnson,Jamie 
O'NeaL 

Top new vocal duet/group: the 
Clark Family Experience, Rascal 
Flatta, Sons of the Desert. 

Album of the year (awards pre- 
sented to artists, producers, and record 
label): 

American. III. Solitary Man, Johnny 
Cash/Rick Rubin/American Recordings. 

TNIS WEEK @ 

Billboard 
COM 

Exclusive 
Album Reviews 

Sllkk The Shocker 
'My World, My Way' 

(No Limit) 

The Pixies 
'Complete B -Sides' 

(4AD U.K.) 

Free Digital 
Downloads 

News Updates 
Twice Daily 

Hot Product Previews 
Every Monday 

A new Billboard Challenge 
begins every Thursday. 
This week's champ is 

Rodney Ho of 
Atlanta, Ga. 

News contact: Jonathan Cohen 
jacohen@billboard.com 

NOMINATIONS 

How Do You Like Me Now?!, Toby 
Keith/James Stroud, Toby Keith/ 
DreamWorks Records. 

I Hope You Dance, Lee Ann Wom- 
ack/Mark Wright, Frank Liddeil/MCA 
Nashville. 

One Voice, Billy Gilman/Don Cook, 
Blake Chancey, David Malloy/Epic 
Records. 

Who Needs Pictures, Brad Pais- 
ley/Frank Rogers/Arista Nashville. 

Vocal event of the year (awards 
presented to artists and producers): 

"Buy Me a Rose," Kenny Rogers 
with Alison Krauss and Billy Dean/ 
Kenny Rogers, Brent Maher. 

"I Hope You Dance," Lee Ann Wom- 
ack with Sons of the Desert/Mark 
Wright. 

"Let's Make Love," Faith Hill with 
Tim McGraw/Byron Gallimore, Faith 
Hill. 

"Murder on Music Row," George 
Strait with AlanJackson/Tony Brown, 
George Strait. 

"That's the Beat of a Heart," the 
Warren Brothers with Sara Evans/ 
Chris Farren. 

Single ofthe year (awards present- 
ed to artists, producers, and record 
labels): 

"How Do You Like Me Now?l," Toby 
Keith/James Stroud, Toby Keith/ 
DreamWorks Records. 

'The Little Gis,"John Michael Mont- 
gomery/Buddy Cannon, Norro Wil- 
son/Atlantic Records. 

"I Hope You Dance," Lee Ann Wom- 
ack with Sons of the Desert/Mark 
Wright/MCA Nashville. 

"Kiss This," Aaron TippbdAaron Tip - 
pin, B. Watson, M. Bradley/Lyric Street 
Records. 

"There Is No Arizona," Jamie 

O'Neal/Keith Stegall/Mercury 
Records. 

Song of the year (awards presented 
to artists, composers, and publishers): 

"How Do You Like Me Now?t," Toby 
Keith/Ibby Keith, Chuck Cannon/l'oke- 
co Tunes, Wacissa River Music (BEI). 

"I Hope You Dance," Lee Ann Wom- 
ack/Mark D. Sanders, Tia Sillers/Uni- 
versai MCA Music Publishing, Soda 
Creek Songs (ASCAP); Choice is Trag- 
ic Music, Ensign Music Corp. (BMI). 

"The Little Girl,"John Michael Mont- 
gomery/Harley L. Allen/ Coburn Music. 

"One Voice," Billy Gilman/David Mal- 

loy, Don Cook/Stalstruck Angel Music, 
Malloy's Toys Music, Sony/ATV Songs 
LLC, Don Cook Music (BMI). 

"We Danced," Brad Paisley/Brad 
Paisley, Chris DuBois/EMI April Music, 
Sea Gayle Music (ASCAP). 

Video of the year (awards present- 
ed to artist, producer, and director): 

"Goodbye Earl," Dixie Chicks/Kelly 
Gould/Avan Bernard. 

"I Hope You Dance," Lee Ann Wom- 
ack/Alex Carone/Gerry Wenner. 

"The Way You Love Me," Faith 
HiWMary Ann Tanedo/Joseph Kahn. 

"When It All Goes South," Alaba- 

ma/Chnnda Zimmerman/Brent 
Hedgecock. 

"You Shouldn't Kiss Me Like This," 
Toby Keith/Mark Kalbfield/Michael 
Saloman. 

Radio station of the year: KASE 
Austin, Texas; KNIX Phoenix; WIVK 
Knoxville,Tenn; KPLX(the Wolf)Dallas. 

Disc jockeyofthe year: Cody Alan, 
KPLX (the Wolf) Dallas; Steve Harmon 
and Scott Evans, WXTU Philadelphia; 
Carl P. Mayfield and the P Team, 
WKDF (Music City 103) Nashville; 
Randy Miller, KBEQ (Q104) Kansas 
City, Mo. 

NASHVILLE SCENE 
(Continued from page 44) 

had to be] a star or someone who 
made a lot of money. I'm really, real- 
ly happy at this point in my life, and 
Pm not a star. That's the best part of 
how I've changed. I'm creating for a 
living. I've got a great job. I don't feel 
like I have to become something to 
be happy." 

EIDETIC LAUNCHES: Song- 
writer David W. Mahon has 
launched Beverly Hills, Calif. - 
based independent label Eidetic 
Records and has signed country 
singer Michael Mason as its first 
artist. Mahon is still seeking a dis- 
tribution deal for the label. 

Mason's single, "Cape Lonely," 
ships to radio this month. The 
album For All It's Worth is due 
Aug. 4. Eidetic has hired Anne 
Weaver Promotions to handle radio 

promotions for the project. The 
company claims it will put $1.4 mil- 
lion of marketing, promotional, 
video, retail, and tour support 
behind it. 

Mahon is president/CEO of the 
company. Veteran songwriter and 
studio/touring musician Jim Hef- 
fernan is executive VP and co -pro- 
duced Mason's album. Other pro- 
ducers include Norro Wilson and 
former RCA artist Keith Gattin. 

ON THE ROW: Giant Records 
senior director of marketing David 
Macias exits. He will be retained 
as a consultant to the label. 

Atlantic Records VP of A&R Al 
Cooley will be among the execu- 
tives taking the retirement pack- 
age being offered by AOL Time 
Warner. A party in his honor was 

PARENT'S PROFITS DECLINE; SANITY SLOWS EXPANSION 
(Continued from page .58) 

2000, Sanity-which claims a domes- 
tic market share of 25%-hung an 
open -for -business sign on the doors 
of 35 new outlets. That brought the 
total stores in the chain to 268, but 
Sanity founder/CEO Brett Blundy 
now expects business to expand at a 
more leisurely pace, with approxi- 
mately 30 outlets set to open over 
the next 10 months. 

Most of Sanity's store openings wfll 
be in regional areas, says Blundy. 
"Major cities are probably reaching 
saturation point," he suggests. 

Ahead of the release of the disap- 
pointing six-month figures for parent 
company Brazin Ltd., Sanity an- 
nounced in mid -January the closing of 
its Melbourne offices in a cost-cutting 
move. Since 1992, Sydney was where 
the company's accounting, payroll, 
and information technology opera- 
tions were based, while its retail buy- 
ers were based in Melbourne. Shift- 
ing its Melbourne staff of 30 to 
Sydney will save Sanity $300,000 to 
$350,000 Australian ($158,700 to 
$185,200) annually, Blundy estimates. 

Sanity Music is one of the main 
earners for Blundy's Brazin, which 
also houses lingerie, surf wear, and 
coffee -shop interests. Although the 
company breaks out the Sanity Music 
division's results in its interim report 
for July 1 to Dec.31,2000, it reported 
a fall in interim profits from $21.4 mil- 
lion Australian ($11.34 million) to 
$172 million Australian ($9.1 million). 

Sales for the period were $219.1 
million Australian ($116.1 million), 
down from $2202 million Australian 
($116.7 million). However, with no 

debt, Brazin remains in a strong posi- 
tion with investors. 

Australian consumer confidence 
took a battering in the second half of 
last year, when the July 1 introduc- 
tion of a 10% across-the-board goods 
and services tax slowed customer 
spending. In addition, the Sydney 
Olympics in September disrupted 
buying patterns. 

A further blow to Sanity profits 
was a move during Christmas by 
mass merchants such as Kmart, Big 
W, and Target to slash the price of 
new top 40 product. `They're destroy- 
ing the industry," laments Blundy. 
"It's difficult to do anything to com- 
bat these sorts of foolish decisions. We 
brought our prices down by a couple 
of dollars, which affected our gross 
margins and affected our profitabili- 
ty. Christmas was disappointing for 
us. We didn't make our budget" 

Now, however, Sanity is taking the 
fight to the discounters. The chain is 
roving suppliers to consider giving it 
and other specialist music retailers an 
advantage over the mass merchants 
by providing exclusive product with 
bonus tracks, posters, or lyric sheets. 

"The independents, the specialists, 
need to have different product," 
Blundy insists.' 'We're the ones sup- 
porting the music, breaking the acts, 
and acting responsibly to make sure 
the music industry remains viable, as 
opposed to those who are leeches." 

Sanity is also focusing on main- 
taining the lure of its brand name. 
"The projection of our brand is critical 
for us," says Blundy. "We have to 
make sure we don't become [over - 

commercialized] in the eyes of our 
consumers. There's a lot more for us 
to do in terms of supporting the music 
business and helping to break acts." 

Bruin's heaviest draws on profits 
were start-up costs in various ven- 
tures, including Sydney nightclub 
City Live, in which it has a 55% stake; 
a dance promotion arm called Sanity 
Entertainment; and its online and 
publishing arm, Sanity.com. 

The latter reported better-than- 
expected sales of $14.2 million Aus- 
tralian ($7.5 million) but reported net 
losses of $2.4 million Australian ($127 
million), including a write-off in the 
value of shares issued to the EMI 
Group in lieu of advisory services 
over three years. 

'We're doing a mighty fine job on 
Sanity com," says Blundy, who predicts 
the division will be profitable within 
two or three years.' We couldn't be 
more confident ofits po slbilities.' 

held Feb. 28 in Nashville. 
Regina Stuve joins Capitol 

Records as manager of media and 
artist development from a similar 
position at Virgin Records. 

Former Virgin Records Midwest 
regional promoter Shari Rein- 
schreiber joins Lyric Street Records 
for an as -yet -undetermined region. 
She will bean addition to the label's 
promotion team and will not replace 
anyone. 

Gary Greenberg joins Audium 
Records as "left" coast director of 
promotions. Greenberg was formerly 
employed in the promotion depart- 
ments of Giant Records, Warner/ 
Reprise, and Rising Tide. Most 
recently, he did independent promo- 
tion for Audium. 

Kim Palmer joins the Collective as 
executive producer in the company's 
video production division. Palmer 
previously was an independent pro- 
ducer. 

Songwriter Bobby ibmberlin has 
re-signed with Curb Music Publish- 
ing. He is the co -writer of Diamond 
Rio's current hit, "One More Day," 
and Darryl Worley's "A Good Day to 
Run." 

Buddy Lee Attractions signs 
DreamWorks artist Rick Ferrell and 
HighTone Records act Hot Club of 
Cowtown for booking representa- 
tion. The latter is an Austin, Texas - 
based trio. 

ARTIST NEWS: Ricochet has exit- 
ed the Columbia Records artist ros- 
ter after three albums and 14 chart- 
ed singles, including the No. 1 

"Daddy's Money" in 1996. Parent 
Sony Music Nashville has cut sever- 
al additional new artists, including 
Monument's Yankee Grey, Colum- 
bia's Tara Lyn Hart (who remains 
signed to Sony in Canada), and Epic's 
Shane Petrone. Also, Doug Stone 
recently exited the Atlantic Records 
roster. 
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KFRoNT lewd Music Group 

AN UPDATE. ON ItIONIR EVENTS & IIAPPENIN(;s 

New Roles 
Billboard Chart 

Billboard has restructured its 
chart department, giving new re- 
sponsibilities to three Music Group 
staffers, effective immediately. 

Airplay Monitor chart coordina- 
tor Jonathan Kurant is promoted 
to chart manager of Adult Con- 
temporary and Adult Top 40 for 
Billboard and Air- 

For 3 In 
Revamp 

SupeRadio before joining Airplay 
Monitor. 

Caulfield joined Billboard's Los 
Angeles office in March 1998. A 
graduate in print journalism of the 
University of Southern California, 
Caulfield writes the weekly Ask 
Billboard feature for Bill - 

board.com. He also 
play Monitor, and 
Top 40 Airplay Mon- 
itor's Modern AC 
charts. At the same 

West Coast 
charts assistant 

Keith Caulfield is 
promoted to manag- 

1 

' 
time, 

( 

r., 

illirk 

/1211umns, 
S. 

makes weekly con - 
tributions to Bill- 
board's chart col - 

as well as 
assisting in the 
weekly production 
of numerous charts. 

Graybow, who is 
er of Billboard's Stu- 
dio Action chart. Steve 
Graybow, who has worked 
for the department since 
1989 and has been a chart 
manager since 1991, as- 
sumes responsibility of the 
Modern Rock chart in Bill- 
board and Airplay Monitor. 

Kurant joined Airplay Monitor 
in New York as chart assistant 
May 1999 and was promoted 
chart coordinator in June 2000. 
assuming supervision of the 
charts, previously managed 
Graybow, he adds Billboard 
responsibilities for the fast time. 
communications graduate 
New York University, where 
was GM of college station WNYU, 
Kurant worked for syndicator 

Billboard's Swing 
Watson GuptillBillboard 

announces the release of Swing 
An Annotated History of Jive 
Bill Milkowsld, with a foreword 
Tim Hausen 

Swing It! chronicles the 
history of this quintessen- 
tial American art form, 
with an evocative look at 
jive, a.k.a. swing music, 
from its pioneers Louis 
Armstrong, Fats Waller, 
and Cab Calloway, to its 
present purveyors, includ- 
ing Brian Setzer, Big Bad 

in 
to 
In 

adult 
by 

A 
from 

he 

It!' 
Books 

It! 
by 
by 
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AC chart 
took 
charts 
the 
columnist, 
tinue 
mats 

Caulfield 
field, 
Graybow 
Mayfield 
Monitor's 

Jumps 
vintage 

Bill 
Jaco: 
Tragic 
Rockers, 

G 1-.- 

_- W 

based in New York, 
takes over Modern Rock 
Tracks with a decade of 
chart management experi- 
enee under his belt. Aside 
from handling the AC chart, 
he has managed the Adult 
Top 40 chart since its incep- 
tion in 1995 and the Modern 

since its 1997 launch. He 
on Billboard's jazz and blues 

in 1996, and later became 
magazine's Blue Notes/Jazz 

responsibilities that con - 
as he trades in the adult for- 
for modern rock. 

reports to Geoff May - 
Billboard's director of charts; 

and Kurant report to 
and Silvio Pietroluongo, 
director of charts. 

and Jives 
photos, and a jive glossary. 

Milkowsld is the author of 
The Extraordinary and 
Life of Jaco Pastorious, and 

Jazzbos & Visionaries 
published by Billboard in 
1998. He is a Sequent con- 
tributortosuchmagazines 
as Jazz Times, Pulse!, 
Audio, and Billboard. Tim 
Hauser, of the singing 
group the Manhattan 
Transfer, is based in Los 
Angeles. 

Swing It! ($18.95, pa- 
VooDoo Daddies and 
Cherry Poppin' Daddies. 

Milkowski delivers the story of 
swing with raucous intensity, and 
includes extensive discographies, 

perback)isavailablewher- 
ever books are sold. For interviews 
contact Lee Wiggins at 646 -654 - 
5455. To excerpt, contact Sheila 
Emery at 646-654-5463. 

Billboard Latin Music Conference 
Eden Roc Hotel Miami Beach April 24-26 

Billboard Dance Music Summit 
Waldorf Astoria New York City July 24-26 

Billboard/BET R&B Hip -Hop Conference & Awards 
New York Hilton New York City August 28-30 

Billboard/Airplay Monitor Radio Seminar & Awards 
Eden Roc Hotel Miami Beach October 4-6 

For more information contact Michele Jacangelo at 646-654-4660. 

Visit our Web site at www-billboard.com 
E-mail: sbell@billboard.com 

Crazy, 112, Jagged Jump Into Top 10 
THE BILLBOARD HOT 100 LANDSCAPE changes 
dramatically this issue, thanks to the release of some key 
commercial singles. There are three new entries in the 
top 10, starting with Crazy lbwn's'Butterfly" (Colum- 
bia). The former No. 1 Modern Rock Tracks hit makes 
an impressive 11-2 leap. The single debuts at No. 8 on 
Hot 100 Singles Sales and advances 7-4 on Hot 100 Air- 
play, capturing Greatest Gainer/Airplay honors. 

Bad Boy/Arista's 112 makes an 
even bigger move, rocketing 32-8 
with "It's Over Now." The title 
zooms 48-3 on Hot 100 Sales. It's the 
first top 10 hit for the group as the 
headline act, besting a previous 
career high of No. 13, achieved by 
the debut single, "Only You," in 1996 
and "Cupid" in 1997. The group did 
make the top 10 as guest artists on 
two singles: "l'll Be Missing You," the Puff Daddy/Faith 
Evans collaboration that went to No. 1, and "All Cried 
Out," the Allure track that reached No. 4. 

Also jumping into this issue's top 10 is 'Promise," the 
latest Jagged Edge single. The So So Def track march- 
es 17-9 and debuts at No. 10 on Hot 100 Singles Sales. 

Another So So Def single enjoyed a tremendous sales 
week, but it doesn't have enough airplay to fuel a move 
into the top 10 -yet. Lil' Bow Wow, who opened 
Madonna's limousine door on the Grammy telecast, pole 
vaults 56-2 on Hot 100 Singles Sales with "Bow Wow 
(That's My Name)," which is good enough to cause the 
single to re-enter the Hot 100 at a new peak of No. 21. 

The Hot 100 should continue to change dramatically in 
the coming weeks, thanks to commercial releases for 
"Love Don't Costa Thing" (Epic) by Jennifer Lopez 
and "Jaded" (Columbia) by Aerosmith. 

CIIARI 

MEN ON TOP: In spite of all the action on the Hot 
100, Joe and featured artist Mystikal hold on to the 
top spot fora third week with "Stutter" (Jive). Unless 
Jennifer Lopez manages to capture pole position next 
issue, it looks like the chart will continue to be domi- 
nated by men for weeks to come. The highest -ranked 
single by a female artist that is moving up the chart is 
"Thank You" (Arista) by Dido, which takes a baby 

step, 21-20. 
If Lopez doesn't go all the way, it 

may be up to Janet to have the 
first female No. 1 hit of 2001 with 
"All for You," which is already on 
Hot R&B/Hip-Hop Singles & 

Tracks at No. 71. 

BOY IS BACK IN TOWN: 
Entering the Top Independent 

Albums chart at No. 20 is Essential Mix (London - 
Sire), the first chart entry to feature the name Boy 
George in quite a while. The last time the gay icon 
had his name on any Billboard chart was more than 
five years ago, when "Same Thing in Reverse" had 
a run on Hot Dance Music/Maxi-Singles Sales. 

George's group, Culture Club, surfaced on The Bill- 
board 200 in 1998 with a VH1 Storytellers set. 

GREEN, BUT NOT WITH ENVY: Balm Men rule 
Top World Music Albums for the 29th week with Who 
Let the Dogs Out (S-Curve/Artemis), but an Irish trio 
has reason to celebrate. Just one chart week away 
from St. Patrick's Day, The Irish Tenors (Master- 
tone/Point) by John McDermot/Anthony 
Kearns/Ronan Tynan is the longest -running title on 
the chart, now in its 103rd week. 

r 
by Fred Branson, 

IVIAR I ET WATC H 
A WEEt< NATIONAL MUS1aC SALES REPORT 

YEAR-T0-10PATE 
OVERALL 

UNIT SALES 
2000 2001 

VEAR-TO-GATE 
SALES BY 

ALBUM FORMAT 
2000 2001 

TOTAL 116,673,000 113.038.000 (DN 3.1%) CD 93,690,000 98.868,000 (UP 5.5%) 

ALBUMS 106,371,000 107,249,000 (UP 0.8%) CASSETTE 12,435.000 8.173.000 (DN 34.3%) 

SINGLES 10,302,000 5,789,000 (DN 43.8%) OTHER 246.000 208,000 (DN 15.4%) 

TH Ill S WEEK 
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UISTRIBUTORSS' MARKET SHARE (1/29/01-2/29/01) 
UMVD INDIES SONY WEA BMG EMD 

TOTAL ALBUMS 26.74 17.3% 16.4% 15.1% 13.4% 11.2% 

CURRENT ALBUMS 28.3% 15.7% 17.1% 12.7% 15% 11.1% 

TOTAL SINGLES 23.6% 13.4% 10.9% 19.1% 28.9% 4.2% 
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Kingpin 
Steely Dan Two Against Nature 

Album Of The Year, 
Best Pop Vocal Album 
Best Pop Performance By A Duo Or Group With Vocal "Cousin Dupree" 
Best Engineered Album, Non -Classical 

Faith Hill Breathe 
Best Country Album 
Best Female Country Vocal Performance "Breathe" 
Best Country Collaboration With Vocals 
"Lets Make Love" (w/Tim McGraw) 

Deftones White Pony 
Best Metal Performance "Elite" 

B.B. King & Eric Clapton Riding With The King 
Best Traditional Blues Album 

Pat Metheny Trio 99>00 
Best Jazz Instrumental Solo "(Go) Get It" 

Joni Mitchell Both Sides Now 
Best Traditional Pop Vocal Album 

Heartfelt congratulations to our colleague and friend, Danny Bramson 
for his award as Co -Producer on the Best Compilation Soundtrack Album 
For A Motion Picture, Television Or Other Visual Media 
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Nana Bene ns: HS n. nee ewe nt - Howard Kaufman, Trudy Green 
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The only band that could 

jgo from halftime at the 

SuperbowL with 'NSYNC and 

ritney Spears to the 

Rock & Roll HaLL of Fame 

(induction on March 19). 

I Appearing on 
Saturday Night Live 
March 17. 
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