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formats Battle It Qut At NARM

DataPlay, DVD Audio Emerge As Top Gontenders With Big Backers

BY BRIAN GARRITY
and ED CHRISTMAN
ORLANDO, Fla.—Predictions of the demise of
the CD in the MP3 era may be overstated,

NADM

but—Dbased on discussions
and deal-making at the
43rd annual National Assn.
of Recording Merchandis-
ers (NARM) Convention,
held March 11-14 here at
the Orlando World Center
Marriott—the format isn’t lacking challengers.

Retailers, distribution companies, and
labels alike are bracing for an explosion in
new formats, both digital and physical, aimed
at chipping away at the CD’s dominance in
prerecorded music. Some of the competitors
that could erode the CD’s market share:
downloadable- and streaming—music sub-

spring Fests: Fertile Launch
For Summer Tour Dates

BY RAY WADDELL
The popularity and growth of spring music festivals

NEWS ANALYSIS

rival to the CD: label-backed music subscrip-
tion services, which are expected to launch
later this year.

DataPlay, the maker of a digital media stor-
age disc the size of a quarter that can hold
more than 11 hours of digital music, was
front and center in particular. The Boulder,

seription services, a la carte downloads, dig-
ital lockers, miniature prerecorded digital
music dises, DVD Audio, Super Audio CD
(SACD), and even Sony MiniDiscs.

Yet much of the focus of
NARM attendees was on a
pair of physical formats—
DataPlay and DVD
Audio—that may help
defend brick-and-mortar
retailers against an online

(Continued on page 70)

Difranco’s Righteous Babe Grows Up
With Ambitious Expansion, Double-GD

BY JILL PESSELNICK

Aesop’s moral “Slow and steady wins the
race” perfectly encapsulates the philosophy of

Ani DiFranco’s Buffalo, N.Y.-based
Righteous Babe Records. At its
own pace, the label has evolved
from a one-woman shop into a suc-
cessfil multi-artist company by
emphasizing music before business
and product over profit.
Righteous Babe may be entering
anew era with the April 10 release
of DiFranco’s two-CD set Revel-
ling/Reckoning, the launch of
righteousbabe.com, and a foray into
book publishing, but the label isn’'t

swaying from its tried-and-true policies.
DiFranco founded Righteous Babe in 1990
as a tdining-room-table operation that

A ‘Whole New’ Colvin

Grammy-Winning Columbia Artist Keeps Her Edge

BY MELINDA NEWMAN

Although it’s hardly the tactic
one might suggest, Shawn Colvin
says approaching
her new album
with “complete
terror” ultimately
worked for her.

Wihaole New You,
due March 27 from
Columbia, was “dif-
ficult from start to
finish,” says Colvin
with a rueful laugh.
“I kept thinking we
would turn a cor-
ner, but it was
worse than giving birth.”

It wasn’t just the ghost of Gram-

COLVIN and

mys past that was haunting Colvin
—“Sunny Came Home” from 1996’s
A Few Smnall Repaurs captured both
record of the year
and song of the year
honors at the 1998
Grammy Awards—
it was something
much less tangible.
“It was also be-
cause [A Few
Sinall Repairs]
was a particularly
charmed experi-
ence,” Colvin
says. “It was easy
quick to
make. The lyrics, the music, the
(Continued on page 38)

eschewed the corporate policies of the major
labels. A truly independent independent,
DiFranco could record her brand of folk/rock

whenever and however she want-

ed, without worrying about any
contractual obligations.

“When I was a teenager playing
around Buffalo,” DiFranco recalls,
“already there were guys who would
take me out to lunch and say they
could make me a ‘star.’ There were
record-deal murmurings in the air.
It was only after enough lunches
with these guys that I really felt an
instinctual aversion to marrying
myself to business people.”

During her company’s first vears, Dil'ranco
kept her label afloat with a trial-and-
(Continued on page 69)

aerobe Appointed Head
Of Sony South Africa

BY DIANE COETZER

JOHANNESBURG—The appointment of Lazarus Ser-
obe as managing director of Sony Music Entertainment
South Africa (SA) marks the onset of a new era in the
South African music industry: For the first time, the
country has a major record company headed up by a
black African.

The historical significance of Ser-
obe’s appointment—the [irst made by
Paul Burger since he was appointed
president of Sony Music Entertain-
ment Europe last fall (Billboard, Nov.
4, 2000)—has not gone unremarked
by other players in the domestic in-
dustry. Among those welcoming Ser-
obe locally was BMG Africa managing director Keith Lis-
ter, who described the move as “great for the South
African music industry. Lazarus is a highly respected fig-
ure and well-liked by both artists and competitors.”

In his new position, Serobe will assume overall
responsibility for the day-to-day operations of Sony

(Continued on page 78)

SEROBE

in the Southeast have created a fertile booking ground
for artists looking for productive, efficient plays before
gearing up for summer tours.
attention, and artists, these events now find them-
selves de facto partners in providing a wide range of
acts with a lucrative string of
IN TOURING . X
NEWS a relatively small window of
time and geography.

Among the acts taking
of these events this spring are Bob Dylan, the Black
Crowes, Blues Traveler, the Wallflowers, Cheap Trick,
Joan Osborne, Lucinda Williams, Steve Earle, Train,

At least a half-dozen major music festivals take place
each spring in the Southeastern U.S,, sporting large tal-
ent budgets and multiple stages.

HEATSEEKERS
Alien Ant Farm Debuts

ith ¢ )

On Top With ‘ANThology

IN THE NEWS
Music Retailers Survive

’
Stock Market’s Plunge

Once competitors for sponsors, music fans, media
performance opportunities in
advantage of the opportunity by playing two or more
and many others.
(Continued on page 79)
See Page 21
See Page 72
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“Heard It All Before”
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BMG U.K./Ireland To Restructure By Genre

This story was prepared by Emmanuel
Legrand of Music & Media.

LONDON—BMG U.K. and Ireland is aban-
doning a traditional organization by labels
in favor of a unified structure based upon
musical genre.

The move coincides with the decision by
BMG U.K. and Ireland chairman Richard
Griffiths to relinquish his responsibilities and
focus on his new role as BMG Entertain-
ment president, U.K. and Europe. To suc-
ceed him, Griffiths has appointed Swede
Hasse Breitholtz, who joined the company
last year as managing director, commercial
and new media. Prior to that, Breitholtz was
VP of BMG’s Nordic region and managing
director of its Swedish affiliate.

“I’ve loosened my grip quite deliberately
on the U.K. company,” says Griffiths, who
assumed his new post in January. “But I will
still be involved. Due to my new role, I can’t
keep on top of what's happening on a day-
to-day basis. Hasse is stepping into that role,
but I am not walking away.” Griffiths says
he plans to maintain a strong involvement
in UK. A&R activities.

Griffiths explains that the idea to reshape
the company came after a BMG marketing
meeting in Cannes last October, when he
was asked to think about the record compa-
ny of the future. “It was an interesting exer-
cise,” he says. “Record companies’ [struc-
tures have] not really changed since Elvis
started to put records out. I knocked down
a few ideas, and the change in my situation
precipitated the changes.”

Breitholtz’s initial task will be to conduct
the restructuring of the U.K. company, per
Griffiths’ instructions. The main change
they've introduced is the merger of the two
previously stand-alone labels RCA and
Arista. Instead of being split by labels, all
front-line music activities will now form a
centralized repertoire center, divided into
units by musical genre—R&B/urban, dance,
rock, and pop.

All these units report to former Arista
managing director Ged Doherty, who has
been promoted to president, music division,
U.K. and Ireland. Doherty, who joined BMG
last year from Sony Music U.K. (where he
was managing director of Columbia
Records), will oversee BMG’s labels and
imprints in the U.K. and A&R functions, and
specific imprints will report to him. His
appointment is effective April 2, and he will
report to Breitholtz. Nigel Sweeney, VP of
media, will direct all media and promotion
activities and reports to Doherty.

“There was a lot of duplication between
the labels,” Breitholtz says. “With the new
structure we can better balance our efforts.”

The new split by musical genre echoes the
evolution of radio formatting, Griffiths says.
“You can be good at working OutKast and
not necessarily the Dave Matthews Band.
The world is getting very fragmented.”

Merging the two labels, Griffiths adds,
won't necessarily bring economies of scales,
but is a way “to make the most of our
resources.” He continues, “RCA was put-
ting out rock records, and so was Arista, but
none had enough musie to reach a critical
mass. What we have done is put all the
music together to reach a critical mass, have
a stronger team of executives, and the best
people in each genre to work our musie.”

Breitholtz says the restructuring will be
done at a limited human cost, with few
redundancies planned. “There are many
positions within the company that have not
been filled, so I think it will be done with
very little pain,” he says. However, BMG
declined to specify how the changes would
affect Ian Dickson, GM of RCA U.K,, and
Tim Delaney, GM of Arista U.K.

Breitholtz’s appointment is regarded as a
good one by those who know him. Jeremy
Marsh, U.K. managing director of Telstar
Records and former president of BMG
U.K.’s music division, says, “I'm extremely
pleased for Hasse, who is a thoroughly
proven record executive, having formed,
launched, and taken BMG Sweden from
nothing to the No. 1 market share. I look for-
ward to working with him on the BMG/Tel-
star joint ventures in the future.” (BMG and
Telstar have an ongoing pact to release a
series of multi-artist compilations.)

Breitholtz says that the U.K. market “is
probably one of the most sophisticated in
Europe and at the same time one of the most
isolationist. [t is difficult for non-British or
non-U.S. acts to break here. But I will look
at the entire repertoire and do a fair assess-
ment of what can break in the U.K. There is
a lot of extremely good talent coming from
Europe, but there is also quite a wealth of
talent in the UK., too.”

Pictured, from left, are Richard Griffiths, BMG En

Reflecting on the recent difficulties
U.K. acts have had succeeding abroad,
Breitholtz says that he has only one rule:
“Break in the U.K., and then try to bring
that to the rest of the world.”

Griffiths says that his increasing Euro-
pean responsibilities also prompted the
need for him to beef up his own interna-
tional team. As part of the reorganization,
RCA U.K. managing director Harry
Magee takes on the newly created corpo-
rate position of VP, strategic develop-
ment, BMG U.K. and Europe, also effec-
tive April 2.

Reporting to Griffiths, Magee will work
with him as an adviser on strategic A&R
and marketing for territories within the
European division. “Harry will have a
wide [berth],” says Griffiths. “I still
haven'’t settled on the exact structure, but
Harry and Steve Navin [managing direc-
tor of European services] are going to be
[central] to the organization.”

tertainment president, U.K. and Europe;

Harry Magee, VP of strategic development, BMG U.K. and Europe; Hasse Breitholz, BMG
U.K. and Ireland chairman; and Ged Doherty, president, music division, BMG U.K. and Ireland.

ketMusic Buyout Talks Ongoing

Vivendi’s Sights Are On BMG Entertainment’s Share

BY MATT BENZ
and BRIAN GARRITY
Reflecting the diverging aims of the
two conglomerates, Vivendi Universal
chairman/CEOQO Jean Marie Messier has
been talking with Bertelsmann CEO
Thomas Middelhoff about buying out
BMG Entertainment’s share of music
Web site GetMusic, according to a source.
Representatives of Vivendi, Bertels-
mann, and GetMusic confirm that talks
have been ongoing but declined to com-
ment further or to address any financial
details about the proposed deal.
Vivendi and BMG Entertainment
started GetMusic two years ago largely
as an E-commerce music site. In the fall
of 1999, Andrew Nibley, formerly presi-
dent of Reuters NewMedia, became
CEQ, initiating a shift in emphasis from
E-tailing to providing content, including
music clips, videos, and interviews.
Taking full control of GetMusic would
dovetail with Vivendi’s goals of providing
music content, while BMG, through its
acquisition of CDnow and other ventures,
continues to develop music E-commerce.
“It’s kind of like a divorce, and the parents
are splitting up the kids,” says the source.
A GetMusic spokeswoman says the
site attracted 1.8 million unique visitors
in January, according to Nielsen/
NetRatings, and ranks behind MTV.com
as the second-most-visited online musie-

content site. Its primary sources of rev-
enue are advertising and site sponsor-
ship, along with sales from its music
store, she says.

The spokeswoman adds that Get-
Music may have announcements “short-
ly” on deals to syndicate its content to
other Internet sites and possibly even
to TV or radio.

Paris-based Vivendi transformed itself
into a “content provider” last year, tak-
ing control of Universal Studios and Uni-
versal Music Group through a three-way
merger with Seagram and Canal Plus. To
avoid any possible conflicts of interest,
Vivendi and Bertelsmann recently
announced that Middelhoff would resign
from the Vivendi advisory board, on
which he has sat since 1999.

In addition, Vivendi has sold to Giiter-
sloh, Germany-based Bertelsmann its
50% stake in France Loisirs, a mail-order
book company jointly owned by the two
corporations. Vivendi and Bertelsmann
are discussing possibly creating a com-
pany that would purchase broadecasting
rights for sporting events.

“Beyond the relationship of trust
and respect that exists between Mr.
Middelhoff and Mr. Messier, Vivendi
and Bertelsmann intend to continue
cooperating in areas likely to increase
the value of both companies,” Vivendi
said in a statement.
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Yearwood Files Suit Over Decade-0id Demo

BY PHYLLIS STARK
NASHVILLE—In a case that has re-
percussions for every successful artist
who once made a living as a demo singer,
Trisha Yearwood has filed a suit to pre-
vent a demo she recorded prior to
becoming a star from being sold.

On March 6, Yearwood—who has
been signed to MCA Nashville since
1991—filed the federal lawsuit in U.S.
District Court here against sing-
er/songwriter Michael J. Young (aka
Michael J) and his Columbus, Ohio-
based company, Wanted Musie, seeking
to prevent Young from selling a record-
ing of a Yearwood demo, mixed with
Young’s own vocal, as a “duet.”

In 1990, Yearwood recorded the demo
of “Love What "Ya Do to Me,” which was
written by Young and Curtis Ruecker.
Like most demos, which are used by
songwriters and publishers to pitch
their songs to artists, it was not intend-
ed to be commercially released. But a

version of the song, billed as a “dance
duet,” has appeared on Young’s album,
The Best of Both Worlds.

According to the suit, both Year-
wood's attorneys and MCA Records had
informed Young and his manager. Paula
Popper, that he was not authorized to
use Yearwood’s voice, name, or likeness
“in any manner” after he sought per-
mission to use the recording in 1999.
Nevertheless, Young shipped his album
containing the “duet” to radio last Octo-
ber and, according to the suit, was pro-
moting and distributing the “duet”
recording and soliciting airplay at the
recent Country Radio Seminar here.

FORCE Management, which repre-
sents Yearwood, issued a statement say-
ing, in part, “We believe [ Young’s] actions
violate Trisha’s right to make her own
artistic and creative decisions about her
music and with whom she records. Be-
cause he will not voluntarily stop selling
and promoting this recording, we unfor-

ing Young
uting, and

Jeffrey

comment.

tunately have been forced to seek legal
assistance to permanently remove the
recording from the marketplace.”

The suit asks for an injunction enjoin-

also asks for an accounting of units manu-
factured and distributed, and the de-
struction of all remaining inventory, in
addition to seeking an unspecified a-
mount of damages.

Yearwood demo in 1990, is listed
as co-producer and co-arranger of
Young’s album. But Teague has issued
a statement distancing himself from
the controversy.

“While I am neither a plaintiff or a
defendant in this proceeding, I could
not be more opposed to Mr. Young’s
irresponsible actions,” Teague said in
the statement.

Young could not be reached for

from manufacturing, distrib-
advertising the recording. It

Teague, who produced the
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GG Sees Labels As Revenue Source

BY FRANK SAXE
NEW YORK—In a deal that could
have wide-ranging implications
over how radio stations interact
with labels, Clear Channel Commu-
nications is proposing a system that
could provide the radio giant with
millions of dollars that are current-
ly going to independent promoters.
A March 9 Los Angeles Times
story reports that Clear Channel
Radio president Randy Michaels is
planning a group initiative that
could generate at least $20 million
annually by selling chain-wide
advertising packages, research, and
a variety of airplay data to labels
whose songs are played on its sta-
tions. With more than 1,200 prop-
erties, San Antonio-based Clear
Channel is the largest owner of
radio stations in the U.S.
Michaels tells the Times, “We
don’t have anything in mind that
would tie the payment from record

labels to airplay for specific titles. We
may well sell information about what
we are playing. We may well also sell
research that would help guide
labels to the songs that we believe
have the greatest hit potential.”

While Clear Channel had origi-
nally considered setting up an in-
house promotion arm, Michaels
says, it has instead opted to sign a
deal with an outside firm as a clear-
inghouse. He tells
the Times that
two independent
promoters have
put up $20 million
bids for the exclu-
sive rights to rep-
resent Clear
Channel stations
to labels. The
independent pro-
moters would recoup the $20 million
by charging labels for their servie-
es and information.

CUMMINGS

Kenny Rogers Files Suit
Against Former Manager

BY PHYLLIS STARK
NASHVILLE—Kenny Rogers and
the company he co-owns, Dream-
catcher Entertainment, have filed
suit against Rogers’ former manag-
er, Ken Kragen, accusing Kragen of
“self-serving disloyalty.”

The suit, filed March 6 in the Cir-
cuit Court for Davidson County,
Tenn., claims Kragen diverted RCA
Records country act 3 of Hearts away
from Dreamcatcher’s artist manage-
ment division toward his own firm,
Kragen & Co.

Kragen, who managed Rogers
without a written contract for 33
years, was abruptly fired from both
his position as Rogers’ manager and
as president of Dreamcatcher Artist
Management earlier this year (Bill-
board, Feb. 17). The suit cites Kra-
gen’s alleged diversion of 3 of Hearts
from Dreamecatcher to Kragen & Co.
as a reason for the termination.

Rogers co-owns Dreamecatcher
Entertainment, parent of the artist
management division, with CEO
Jim Mazza. Following Kragen’s ter-
mination, all of the Dreamcatcher
artists remained with the company,
including Rogers, Sara Evans, Dia-
mond Rio, Linda Davis, and Mar-
shall Dyllon.

Kragen, who had retained his Los
Angeles-based Kragen & Co. man-
agement firm throughout his affilia-
tion with Dreamcatcher, was being
paid 50% of the profits earned by
Dreamcatcher Artist Management,
according to the suit.

The lawsuit accuses Kragen of
“participating in self-dealing” and
“competing with the business inter-
ests of Dreamcatcher for his own per-
sonal gain.” The suit claims Dream-
catcher “intended to sign 3 of Hearts.”
It also states that “believing 3 of
Hearts was a management client, cer-
tain Dreamecatcher employees other
than Kragen performed personal
management services on behalf of 3
of Hearts and incurred expenses on

[the group’s] behalf.”

According to the suit, Kragen
was offered 90 days’ severance upon
his termination. His attorney, Stan-
ton Stein, sent a letter to Mazza in
February, rejecting the severance
offer and claiming Kragen is “enti-
tled to commissions on all income
derived by Rogers with respect to
all projects entered into or negoti-
ated during the time Kragen served
as Rogers’ manager.”

Stein’s letter also said that Kra-
gen was terminated without cause,
constituting a breach of his man-
agement agreement with Rogers,
and that he is entitled to continue to
receive 50% of the profits earned by
Dreamecatcher.

When he was reached by phone,
Kragen said he was unable to com-
ment, acting on the advice of his
attorneys. However, his attorneys
gave Billboard a statement.

“We have reviewed the complaint.
It has no merit,” the statement said.
“Mr. Kragen is stunned that after 33
years of loyal service Mr. Rogers
would file a lawsuit in response to Mr.
Kragen’s request that he be paid for
the services that he rendered, and
while in the midst of amicable discus-
sions regarding a resolution. The
claim that Mr. Kragen took Dream-
catcher clients never arose before this
lawsuit and is purely a defensive posi-
tion. Mr. Kragen did not steal or
attempt to steal any clients. Mr. Kra-
gen’s reputation is and has been
impeccable, and he is greatly sad-
dened that it has come to this.”

In February, shortly after his dis-
missal, Kragen told Billboard he had
no idea why Rogers fired him. “I don’t
have a clue why it was done,” he said.
“They never gave me a reason. [
think they decided they could work
without me.”

3 of Hearts’ first single, “Love [s
Enough,” has just been shipped to
country radio. Its debut album is due
in stores June 5.

Billboard has confirmed that one of
the bidders is Chicago-based Jeff
McClusky & Associates (JMA), which
already has exclusive deals with
many Clear Channel top 40 and AC
stations to provide labels with playlist
information.

Some industry observers, how-
ever, have long expected Cincin-
nati’s Tri-State Promotions to get
the business, since Michaels is a
longtime friend of Tri-State’s
founders, Bill Scull and Lenny
Lyons. But JMA senior VP/GM
Tom Barsanti says it would be “log-
ical to assume that there might be
more than one, just because of the
sheer size of what is involved.”
Clear Channel has not given the
bidders a timetable for when the
system might begin.

The Times reports that Clear
Channel’s think tank has considered
selling blocks of late-night com-
mercial time, similar to TV info-
mercials, directly to labels for the
purpose of promoting new songs
and artists.

Although Michaels says no pay-
ment would be linked to specific
titles, the Clear Channel program
would reportedly feature paid back-
announcements of songs at $1,000
apiece. Any song that would be part
of such late-night programming or
paid back-announcing would be
clearly identified as a commercial,
says Michaels, who also asserts that
the station would only sell ads back-
announcing a song after a program-
mer had already decided to add it.

Michaels, who had not responded
to Billboard’s request for comment at
press time, also tells the Times that
the Clear Channel initiative will save
labels money by cutting out the mid-
dlemen—namely, indie promoters.

The indie promoters not involved
in the deal may lose considerable
business. “There are some small play-
ers with little pieces, and maybe
those are the guys that will be
squeezed out,” says one indie who
asked not to be identified. “If they
can cut it down to two players, it will
be easier to handle, and they won’t
have to worry about all the little
guys.” Among the smaller shops with
Clear Channel business are Win-
chester, Mass.-based Jerry Brenner
Promotions; New York-based Mec-
Gathy Promotions; and San Francis-
co-based Greg Lawley Promotions.

Under the current system, labels
pay independent promoters to work
records to stations. Indies, in turn,
provide promotion budget money to
the stations with which they are
affiliated. Labels do not pay money
directly to the stations.

Although most record label exec-
utives declined to be interviewed,
Elektra senior VP of promotions
Dennis Reese says his label is tak-
ing a wait-and-see attitude toward
Clear Channel’s proposal. “The
packaging of it is very important in
how you deliver it. The most impor-
tant thing is that the credibility of
the artist remains intact. It’s not
what you say, it’s how you say it; we
would have to come up with the
right delivery, where it doesn’t
sound bad and cheapen the music
and the artist.”

Clear Channel lawyers are work-

(Continued on page 79)

BY EILEEN FITZPATRICK

LOS ANGELES—The record -
industry is losing patience with .
Napster as thousands of copyright
songs continue to be traded on the
file-swapping service without the
copyright owners’ permission more
than a week after an injunction was

ilyn Hall Patel.
On March 9, the Recording In-
dustry Assn. of America (RTAA), on

ki N kS

behalf of its member labels, submit-
ted a list of more than 135,000 artist
names, song titles, and album names
that were being illegally traded on
the Napster service. But within 24
hours of receiving the list, Napster
said the labels had not properly
submitted the names of songs and
artists to be removed.

Napster also claims that one-third

submitted by the RIAA on or about
March 2 did not contain file names.
Under terms of the March 5 injunc-
tion, the list must include the song
title, artist name, at least one of the
file names under which the song is
available on Napster, and an owner-
ship certification. Once that informa-
tion is submitted, Napster has three
business days to remove the song.
Napster claims that it has re-
moved 115,000 songs since March 4,
but many popular tunes are still
available. “I haven’t been able to

Napster Says Label lnfo Poses Problem

issued by U.S. District Judge Mar- “however, disputes the claim but*

puted Napster’s claim that his

of the titles in a list of 5,600 songs - the trade organization said that

find many files that aren’t there,”
» says EMI Recorded Musie senior
VP of new media Jay Bumuat.
Tequiringra file name sppears to
have opened a loophole for Napster,
Wh'lLIhrLt.i.unH that 505 of the titleés on
a list from Sony Mysie didn't contain
file names. A bony spokeswoman,

would not eluhorste on how many

titles or file names were submitted.
Metallica’s and Dr. Dre’s attor-

ney, Howard King, has also dis-

clients have not submitted the
required infirmation to remove
their tracks from the service. King
says that while he’s not yet ready to
file & corite: g, Thiotion against Nap-
ater, he will asl: Patel to “tum up the
pressure”“ on Napster the week of
March 19 if his clients’ tracks remain
available on the site.

The RIAA also disputes Nap-
ster’s claim and accuses it of nit-
picking over the requirements of
the injunction. In a terse statement,

“stall tactics are unacceptable,”
adding that it would not “debate the
fine points of the order’s implemen-
tation. We believe the court’s intent
is clear. Mapster is required to stop
the infringement.”

If the RIAA continues to protest
Napster’s inability to remove the
songs, the organization could file a
civil contempt motion with the
court. Patel eould then order finan-
cisl damages for each day Napster
violutes the injunction.

(Continued on page 78)

Rep. Sensenbrenner’s Agenda
On G’right Issues Not Known Yet

BY BILL HOLLAND
WASHINGTON, D.C.—It has been
more than three months since the
107th Congress convened and Re-
publican leadership in the House of
Representatives appointed Rep. F.
James Sensenbrenner, R-Wis., as
the new chairman of the House Judi-
ciary Committee. And in those 90-
plus days, there hasn’t been a peep
out of him outlining his intellectual
property (IP) and copyright issue
agenda for the first session.
Likewise for that same time peri-
od, there hasn’t been a blip of infor-
mation from the judiciary panel that
handles those issues—the newly
titled Subcommittee on Courts, the
Internet and Intellectual Property—
other than a one-line notice that it will
hold a hearing March 22 to look at
proposed additions to Internet exten-
sions such as .com, .org, and .net.
Furthermore, staff members on
both the full committee and the
subcommittee will not discuss IP
issues and a probable legislative
agenda, even on background. This
wall of silence, insiders say, stems
from an edict from the new chair-
man, who they claim has issued
what amounts to a “no autonomy”

gag rule to both his subcommittee
chairmen and their staffs.

Billboard discussed the sudden
change with a number of veteran
Hill observers, government rela-
tions officials, and former staffers,
who spoke on the condition of
anonymity. They say Sensenbren-
ner’s new rules are going to make it
difficult for the subcommittees,
including the IP panel, to have a
productive session.

“Well, [Sensenbrenner] is the new
guy, and I think he’s playing how to
address Internet and copyright
issues close to his vest,” says one
Hill veteran. “He doesn’t want to
start out making a wrong move
that’s going to aggravate the con-
tent companies or the tech outfits.
And I think he might just wait until
all the Napster-type cases play out
and the dust settles.”

Another observer surmises that
the new rules are bogging down the
ability of lawmakers to handle issues.
“[Sensenbrenner] has instituted what
some are complaining is an over-
reaching, heavy-handed administra-
tion. Now nothing happens without
clearance from Sensenbrenner. As a

(Continued on page 69)
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“Redman’s crowth, chance and musical development
continLe unabzted, despite his already numeraus
achievemen=s...he has now become a true virtuoso.”
-L.A. Times

Warner Bross J:
whjazz.co
wwwsjoshuaredm
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“(Redman) will be ramembered, among
other reasons, for brusquely assuming that
straight-ahead jazz can have the same
drive and appeal of popular music, and his
campaign has gotten sharper with each
successive album.”

-New York Times

In Stores March 27th

The Joshua Redman Quartet will premiere
PASSAGE OF TIME live at the San Francisco
Jazz Festival on 4.1.01

JOSHUA REIMAN:

WARTEY
SPIRIT (F THE
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BY STEVE McCLURE
TOKYO—Female singer Ayumi
Hamasaki (Avex) was named
domestic artist of the year at the
Recording Industry Assn. of Japan’s
(RIAJ) 15th annual Gold Disc
Awards ceremony here March 14.

The Beatles (Toshiba-EMI)—
who split up before Hamasaki was
born—won the international artist
of the year award for the top-selling
greatest-hits album, 1. The artist of
the year awards, like the rest of the
RIAJ’s Gold Disc Awards, are based
on sales for the period between Feb.
1, 2000, and Jan. 31, 2001.

The ceremony—broadcast live
nationwide on NHK satellite TV—
serves as Japan’s de facto equivalent
of the Grammys. The country, which
is the world’s second-biggest music
market after the U.S., has no organ-
ization like the National Academy of
Recording Arts and Sciences, the
body responsible for the Grammys.

For best new domestic artist,
the winners included Love Psy-
chedelico (Victor Entertainment),
Hana Hana (Warner Music Japan),
and Rize (Sony Records). The best
new international artist was Tahi-

Hamasaki Artist Of The Year
At Japan’s Gold Disc Awards

ti 80 (Victor Entertainment).

The 14 domestic titles named win-
ners for best rock album included
Mai Kuraki’s Delicious Way (Giza),
Shoso Strip by Ringo Shina (Toshi-
ba-EMI), and Sakura no Kinoshita
by Aiko (Pony Canyon). The foreign
rock album of the year was Crush by
Bon Jovi (Universal Music K.K.).

For best domestic pop album, win-
ners included Sure by Every Little
Thing (Avex), Expansion by Yuki
Koyanagi (Warner Music Japan), and
Duty by Aymi Hamasaki (Avex).
Winners for international pop album
were Black & Blue by Backstreet
Boys (licensed to Avex), Whitney:
The Greatest Hits by Whitney Hous-
ton (BMG Funhouse), 1 by the Bea-
tles (Toshiba-EMI), and A Day With-
out Rain by Enya (Warner Japan).

Winners for domestic song in-
cluded “Happy Summer Wedding”
by Morning Musume (Zetima),
“Secret of My Heart” by Mai Kura-
ki (Giza), and two songs by last year’s
big winner, Utada Hikaru, “Wait and
See—Risk” and “For You—Time
Limit” (Toshiba-EMI). Janet won for
international song with “Doesn’t
Really Matter” (Toshiba-EMI).

Ukraine May Face Trade Sanctions

Lack Of Anti-Piracy Initiatives Could Lead U.S. To Take Action

BY GORDON MASSON
LONDON—U.S. government ac-
tion against Ukraine is being wel-
comed by the international record-
ing industry, following the former
Soviet republic’s failure to follow
through on promises to protect
intellectual property.

The move to designate Ukraine
as a Priority Foreign Country
(PFC) under U.S. trade law—the
final step before trade sanctions—
comes nine months after Ukraine
government committed to crack-
ing down on the country’s huge
pirate CD industry. PFC status is
the most critical in a league of eat-
egories used by the U.S. govern-
ment in assessing the effective-
ness of countries’ protection of
intellectual property.

Under the Special 301 legisla-
tion, the U.S. trade representa-
tive has the authority to impose
economic sanctions on countries
designated PFC—action that car-
ries serious implications for a
country’s economy.

The International Federation of
the Phonographic Industry (IFPI)
tells Billboard that there has been
no progress toward fulfilling a June

Vanguard GD To Aid Anti-Mine Gampaign

BY JILL PESSELNICK

LOS ANGELES—With the April 10
release of the Concerts for a Land-
mine Free World compilation album,
Vanguard Records and a group of folk
and country musicians hope to raise
public awareness about the global
land-mine crisis.

GOOD WORKS

According to the State Depart-
ment, some 60 million to 80 million
land mines lie active in the ground
worldwide. Approximately 26,000
people—90% of whom are civilians—
are killed or injured each year as are-
sult of these mines.

The benefit album’s 11 tracks are
culled from a series of concerts in 1999

and 2000 that Emmylou Harris organ-
ized to benefit the Campaign for a
Landmine Free World program, a
sector of the Vietnam Veterans of
America Foundation (VVAF). The
track list includes songs from Mary
... Chapin Carpenter,
il A g”%;L 8 Bruce Cockburn,
gL Nanci Griffith, and
; Steve Earle.
Artists have
given up their roy-
alties from the CD,
which has a $16.98
: o list price; 40% of
HARRIS each unit sold will
be donated directly
tothe VVAF. Funds will go toward the
operation of victim-assistance clinics in
Cambodia, Vietnam, El Salvador,
Angola, Kosovo, and Sierra Leone, as
well as to land-mine surveys and edu-
cational programs worldwide.

RECORD COMPANIES. Michael Ro-
senberg is promoted to president
of Koch International in Port Wash-
ington, N.Y. He was senior VP.

Sony Music Entertainment
names David Jacoby counsel and
Julie Hack counsel in New York.
They were, respectively, an asso-
ciate for Patterson, Belknap,
Webb & Tyler LLP and business
development and counsel for
Foodline.com.

Brett Alperowitz is named sen-
ior director of International for
Universal/Motown Records in New
York. He was director of artist
development for Republic Records.

Lynne Salivaras is named sen-
ior director of rhythm/crossover
promotion for Arista Records in
New York. She was regional pro-

JACOBY

ROSENBERG

motion manager for the mid-
Atlantic region for Columbia
Records.

Elektra Records promotes Col-
leen Wilson-Hicks to co-national
director of field promotions, South-
west, for the urban promotions
department in Caulston, Texas.
Elektra Records also promotes
Monique Davis to co-national
director of field promotions, North-

EXEGCUTIVE

“I think this CD will help galvanize
a domestic audience,” says 1999 Bill-
board Century Award winner Harris,
whose song “The Pearl” is featured on
the album. “The more people who are
turned on to the issue, the more people
will rally around it.”

Except for Cockburn’s “Mines of
Mozambique,” the songs do not direct-
ly explore the land-mine issue. Still,
VVATF president Bobby Muller hopes
the CD will make Americans want to
learn more about the problem. The
album’s liner notes discuss the purpose
of Concerts for a Landmine Free World
and describe the programs it enforces.

Vanguard president/GM Kevin
Welk says the label feels “this is a
cause we believe in and think is
worthwhile.” He adds, “We're also
personally fans of all of these artists,
and we know how to promote this

(Continued on page 75)
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east, for the urban promotions
department in Landham, Md. They
were both regional promotions
managers.

Deborah Davis-Bonk is named
director of marketing for Holly-
wood Records in Burbank, Calif.
She was a product manager for
Interscope Records.

Mike Martinovich is named
director of alternative promotion

2000 commitment, signed by Presi-
dent Clinton and Ukraine President
Leonid Kuchma, to bring the piracy
issue under control.

The Ukrainian government now
has just three months to honor
those commitments; if no significant

“This was the only
alternative available,
and we are thankful
that the U.S.
government took it.’
—JAY BERMAN, INTERNATIONAL

FEDERATION OF THE
PHONOGRAPHIC INDUSTRY

anti-piracy moves are made, the
country faces tough trade sanctions.

IFPI chairman/CEQ Jay Berman
says, “This move [by the U.S. trade
department] is eritical to the re-
cording industry: It’s good news and
bad news. The bad news is that we
would have preferred to have these
issues resolved in a commercial way,
so that the piracy question would

Busta Joins The J Family. Busta
Rhymes recently inked a deal with
Clive Davis’ J Records (Billboard,
Feb. 24). In addition to signing
Rhymes, J also signed his Flipmode
Squad imprint, which features fellow
rapper Rah Digga and the Flipmode
Squad. Rhymes is currently working
on his J debut, Genesis, due out
this summer. Shown, from left, are
Rhymes and Davis.

TURNTABLE

SALIVARAS

WILSON-HICKS

for London-Sire Records in New
York. He was regional promotion
manager for Baltimore, Philadel-
phia, Virginia, West Virginia,
and Washington, D.C., for Epic
Records.

RELATED FIELDS. Marianne Goode
is named VP of musie for Lifetime
Television in Los Angeles. She was
VP of television for Rondor Music

have been addressed by the Ukrain-
ians. They failed to do that, and this
was the only alternative available,
and we are thankful that the U.S.
government took it.”

International pressure on
Ukraine from outside the U.S. is
also mounting. The European
Union (EU) has made intellectual
property protection a top priority
of its bilateral trade agenda with
Ukraine. Under the EU-Ukraine
Partnership and Cooperation
Agreement, Ukraine must bring
its intellectual property laws and
enforcement into line with the EU
by the end of this year. In recent
meetings in both Brussels and the
Ukrainian capital of Kiev, the EU
has been highly critical of the lack
of progress toward this goal.

The IFPI estimates that
Ukraine's export of millions of
pirate CDs is costing the legitimate
international industry more than
$300 million annually.

Despite Kuchma’s assurances,
the government of Ukraine has
failed to implement key measures
designed to tackle the piracy prob-
lem. Those measures include regu-
lation of CD plants, a new copyright
law, and the introduction of deter-
rent criminal penalties for copy-
right infringement.

Determined to crack down on
the problem, the IFPI has main-
tained a presence in Kiev during
the past few months to offer
expert technical and legal assis-
tance to the Ukraine government.
Most recently, the IFPI joined
U.S. Ambassador Carlos Pascual
in Kiev to present forensic evi-
dence of Ukraine’s massive CD
pirate production and exports.

According to IFPI information,
Ukraine has five known CD repli-
cation plants with a total estimated
production capacity of up to 70 mil-
lion CDs per year. Legitimate con-
sumer demand for CDs in Ukraine
is estimated at between 1 million
and 5 million CDs per year, while
tens of millions of pirate CDs are
exported to Europe and interna-
tionally. Pirate CDs from Ukraine
have been found in more than 20
countries as far afield as South
America and South Africa.

DAVIS

International.

Chris Atlas is named head of
radio and record promotions for
Cornerstone Promotion in New
York. He was GM of urban music
for Tommy Boy Recordings.

Zoe Thrall is named executive
director of client relations for the
Hit Factory Recording Studios in
New York. She was GM of Avatar
Studios.

12

www.billboard.com

www.americanradiohistorv.com

BILLBOARD MARCH 24, 2001


www.americanradiohistory.com

CONGRATULATIONS

TO OUR 2001 ROCK & ROLL HALL OF FAME INDUCTEES

SOLOMON BURKE

TEAM

- “SAMES BURTON CHRIS BLACKWELL

BMI.aIso joins the industry .
in congralulating Aerasmith, The Sangwriters’ Edge

Johnnie Johnson and Steely Dan.

New Yotk + Nashville * Los Angeles ¢ London <« Allanta ¢« Miami * Puerto Rico


www.americanradiohistory.com

Billooard /21774

DAILY NEWS FOR THE INTERNATIONAL MUSIC INDUSTRY e
NMPA Pushes For
Web Royalty Rates
The National Music

(o PR T

2

-
-

North American Touring...- | Peties Tor 80%

In Third No 1
i rnceoe Dias ANr0/ = S

r Y ¥ O 2

e -
(1
tic
ris
e — B : 5
Y  U.K. ‘Record’ Specii The Billboard Hot 10 I rom page 1
ar  praws 9 Mil. Viewer 4200 ( con
: s -
ne he U.K.'s third annu The Biliboar Tk Week PART § Destiny's gle, “With Arms -
sit “Record Of The Yeai w1 mm% :‘:MEN . sing e.l which is NO- 3 in over-
g o .
by TV special, broadcast Ch“dm;ﬂ Sraggy Featuring Ric? Open, WY Britney
N L i popLE/ CRPTOL 4 IEWASNT M N MEA 0} Mya || radio airplay: ’
¢ saturday night in two 1 Tme Beo S ackseet BOYS IV r TR (WHATCHA GONNA D ! 2 is at No. B with )
the parts on the ITV Net- ‘;\g\ﬁxs S arious Arusts SONY/ZOMEN i 1 CAS&SS!S!“/“?SPWCYMG““‘ w Spears Did t Again.” selling
ho e SAL/EM/CRG s WiD! aovARSTA “Qops--- ' ¥ iina 319
e work, drew an averag HUMARN CLAY cre:gmug:nev gpears IN [ 33 W LOVES U NOT Dm?j;&/ms“ 271,000 units, ga\p\ng ~ WA
en audience for the resulta 00%}@;&%‘1\"\ McGraw OB v 55 3 MS IACK?f%%ns::amm Mumba Witk (ron,'\ Christmas Q‘“'gg‘ 95
¢ itti GREA tte Chur r GOTTA TE! e album
segment of 9 million . DREAM Cnarto S ELL $08) oe B th of
DREAM CARD/ £ Faith Hill e streng N e
% viewers, up from 8.8 d %EASSLYTEL STARFISH ANDB‘\"‘I,E\\"‘:T—/D..?%- s 10 THE \:ol\: YOU LOVE M U/ UNNERSA t::""d single “+Stronger. ::ﬁ
million last year, accord? ge 1 CHUTHIORED WATER Ume NITE 3 DoOrS 90'4"""‘“ i is top five O
Fai ing to Overnight, figures y&;‘ THE DOGS OUT Baha Men & 3“ H ‘;“R‘Y?\%gwsz you :Bs\;;:cs SNE . e\gl :;29:97 e \ainstream
0 L P D o
F‘ from London Weekend e CHED N Syec IVE \ OTHER TO am 20 airplay chart:
- 0 STRINGS ATTA \ DREAMS O-Town ) K | Top 1o “Greatest
rnights . 10 N 5 LQuiD noemen . S
15% Television. Overnig e 1 oTHER TOP DEBUT e L LIAMACHA public Aprou o g MERCURY x Tim McGraw 266,000
for the earlier, hourlong pgainst The Mactine RS B S NO ARIZONA Jamie . s No. 6 with X
the ) RE_NEGADES Rag® empris fieek ROC: 317 ™ e B Hits ¢ fu \ed b‘l his
erformance segment ! ERSTANDING M A ; 299%), fueled
staf| izere down from an g mirz\’fgw IMADNG =TT /"'ﬂ unns\%ﬁun(w single, "My e\he
la: i | & JoJo MCA e . ra No. ioins
ans(; average of 7.7 hmﬂllon id n xeo Hot R&B /Hip-Hop Singles Thirty Years. 7sh§ag-x-\i3\sho‘,"
itli e sec- 1Ny s Wi
i | 7 million. For ¢ h Hop Albums NDEPENDENT WOMEN PART 1 Oes! top 10 at No. g A8
ond straight year, RCA's R&B/Hip- 1o 5 INDEPENDEN o - huge top 4 '
man : itl Top (5 Bieek ROTA AoKSON Outkast WECEEONe, 1oy as his MWOF |t Me" drives
1, Westlife won the title— € UNDERSTANDING Mersh § 1 M ACKSOL TS (Give 1 ingle “it Wasn o units
Univ  jetermined by viewer 1o R THE D A/ IDING L2 VIUSTWANNALOY oG s £37% to 264,00
e none vote —with ] | TP-2.COMR. el 3 OWORR RENNE g eara et | sales UP o is second only 1@
and telepho 1 LN KKCH 8 Jojouer e § 1 My RRSTLOVE Avart f The single men” by
1 "My Love. 3t Tl STANKONIA OUKESLE Tt OF FUNK, ¥ MAGIC JOUSOCTLY) tusi DEF IAM/OCF “independen e W radio
ny d —Pau Sexton, Loadon So wn FUNKMASTER FLE ioqape punkomese go § ‘“ﬂfﬁ:ﬁz( et 3CA Destiny's Child in ovj’ra udi
staff’ g oL R {TA pubiic ARNOUNCEMETE D s 's radio audi-
P8 o 40 MAMAC Feaunng Mary ) B1€ irplay. Shagay mil-
o Danes Tax Blank CDs § |, oot et | | 4, L MSWERTem Il | Gnee oracks e 10 T ook
. i : A : SN o\ o
he Danish govern ) ! S T DASTY RG&AMFF%‘/{D,‘W . e 1 OANGER }\35?:;3 e lion mark for the sec
nt has introduce JayZ P O LIMIT/PRIO . .. .
Can me GHETTO POSTAGE Maste ina row: t the top 10 a7
Gets 2 levy) of 4bt?ro':fé§so to Yo 11 woTSHOTSnREIMS =5 try Singles & Tracks Roundmgn%uc\assica\
cents) on bian » T Hot Coun K, pop. "y
i . ot - rock, ) jate Star” bY
an  pe pald by imponters T Alb YEARS Tim McGraw ¢! s, “Choco
’ ums MY NEXT THIRTY . albu . t No. 8
1 ) icks MONUME . q olds &l
€  and n_\anufacturers. The Top Country . 3 WITHOUT YOU Oixle GNC“:N Limp Bizkit N Up 34%) as
Moon  tax will be collected by i | GREATESTHITS Tm G b Lost mwwany cmsneysw 259,000 Units, b et ook
] N - n "
enter€  rights body Copy-Dan. 1) BREATHEfaRn W Www/ o 2 BORNTO FLY Sard Eva‘ e “Roliin'” keeps ro nstream
[ 2e ¥ Oixie Chicks NMOM o EPIC/SONY ANCED Brad paistey A o N 10 at mal
agresl  Biank CDs retail in the 301 FYONE CamsTMAS Bily GImac 7 WED GRY Alan Jackson AT radio. W's No- T dern rock.
Musig  country for 6-14 kroner 1| 4 % o s Ginen 2 scrson TR rock and No- 4 2 00N
it d EB - A ttac #
acqu (75 cents-$1.75). g 8 W DAL/ AS nesney BIARLG s TELLMER Ws‘z;;raws Tritt COUMBIA “No strings A ther 245,000
S —Chartes Fero, Copenrager ;& 1 1 GREN HTS “SEW mﬁ :nn Waomack MCA 5 BESTOF !NTEN“W \N PARADISE Pl Vassa! Sync adds ano.ts total to 9.2 s
: . N R . g |
i , 3 [HOPEYOUDA wry " JUST ANOTHER DAY units, bringing ! No. 1 sel-
8 NASHVILE Micnael MotEo™ ARISTA NASH . will be the
NEW ME jone MIc! Messina CURB ifion. 1t ince
a s 8 BR'\N&NHC/AG " 10+ 1 BURNJ Dee mi \oum of the year, sinc!
A isy LYRI S o a =
: o VEAR SheDal et ing ol Mathe
v 10e 10 BRAND N w000 2 “The Mars ind at
E . STREET/HOW < Sa\es No. . far behin al
i Late-night tonight: — Hot Dance Maxi Singles LP" by Em\n_?r‘?s‘sweek NSyne |
. f iny's \ .
' Ricky Martin (on — aiiboard Latin 50 NDEPENDENT WOMEN PART 005t 76 milion. Ths WET gas |
Leno), Flogging Molly = The Biliboa G LATIN. 1@ criid Cmuua.:/&ifcum‘s"‘ is up one positt You™ remains |
Conan), Asleep At | 0 Crastina Aguilera A% o1 MOSTOIRLS DI ik wARIER 8R0S, “This | Promiseé < airplay. )
In Mi REFLE) 2 donna Mari Th airplay
i 1o 1 TINA 7 MUSIC Ma Featunng Cned i overall radio i
iR SIEer - o s 2 VNOlws ww‘w:vm 1 vicerte 3. 3 DESERT ROSESU"E M top 10in 0O ibum, down one
Ut {DOLO VoL M/ INTER s Cruld COLY 10 al , .
ADEUN AL N pestiay's © The No. in
Bl . 4 HiSToRl X MPIN', JUMPY : i, 16%
v - | 3 earaandez SONY mscol o ge 4 W G place in rank but :“Dream A \
Daytime tomorrow: .. . 1 €sPARATIROGDE E:ouv sonY DISE0S sales to 237,000 ! classical
Billy Gilman (on Rosie | | g; i ose SON BY FOUR Son BY ﬂ,’m‘m Dream” bY teeg\?::ch
O'Donnell), Vanessa e . and SounaScen I;‘z;n‘g ‘\:3.\?::; o 0am P ar Charlotte
T H ONS. 2
williams (Regls)- m; Q ndScan® ©2001. 3'::‘ &?‘;f‘:’:\‘:;“sa\es ?ai:;;:‘zv: g oprgwous» week S ,WWM
3 i““‘ albums wi hse in BOS deted ,—_-M
showing an In¢r® T
B st -

Introducing..

BILLBOARD BULLETIN IS EXPANDING!

30% More News Coverage ® Additional US Sales Charts
European Albums & Singles Charts ¢ In-depth Chart Analysis

COMING SOON...

Weekly Top 10s from Key Web Sites ¢ Email News Alerts
For a 4 week FREE trial offer, email: kducheine@billboard.com

www americanradiohistorvy com


www.americanradiohistory.com

Artists MusiC

Lucky Dog’s Lone Star Savior Gharlie Robison Steps Out For Gountry Fun

BY PHYLLIS STARK
NASHVILLE—With the pride of
the Texas country-music movement
resting on his shoulders, Charlie
Robison hopes to finally achieve
mainstream country success with the
April 10 release of his Lucky Dog/
Columbia album Step Right Up.

Along the way, the singer/song-
writer is on a mission to bring “fun”
back to a genre that often seems to
have lost its sense of personality.

Robison, one of the more promi-
nent Texas country artists, has cre-
ated an album with mainstream ap-
peal without compromising the edgy
wit for which his music is known.
Full of classic Robison story songs
about bank-robbing cops, Irish box-
ers, and alien abductions, sung in
Robison’s cigarette-roughened
voice, Step Right Up is anything but
the usual country fare.

Helmed by Robison with hitmak-
ing producer Blake Chancey, Step
Right Up will be the first of Robi-
son'’s albums to have parent compa-
ny Sony Music Nashville’s full pro-
motional and marketing support
behind it, thanks to the involvement
of the Columbia staff.

This is Robison’s second album for
Lucky Dog. The first, 1998’s Life of
the Party, has sold approximately
79,000 units, according to Sound-
Scan. Prior to signing with Lucky
Dog, Robison released an independ-
ent album, 1994’s Bandera, and re-
corded another album for Warner
Bros., to which he was briefly signed.
That album was never released,
though, and Robison split with the
label due to “creative differences.”

NO PRESSURE

While he is aware of it, Robison
says he doesn’t feel pressure to
break through into the mainstream
in order to give the entire Texas
music scene a well-deserved boost.

“I'm just going to do what I do,
and if it happens, great,” Robison
says. “If T do break large, I hope it

does open some doors for some peo-
ple. There certainly were people
that came along that opened doors
for me, soif I can, I'll be the happiest
person in the world. But if I don’t do
it, I'm not going to feel like a lot of
people’s kids didn’t get to go to col-
lege because of me.”

Robison adds that he doesn't like
his music to be “pigeonholed as
Texas music, because I consider
myself just as akin to Roger Miller
and Johnny Cash. There were so
many people that were just person-
alities. Even Hank [Williams] Jr.—I
miss him because he brought a little
personality to music.

“Country used to be so wonderful
with Loretta Lynn and Tammy
Wynette, because you knew by the
songs they were singing who they
were, and you felt close to them,”
Robison continues. “Everybody now
just kind of gives the same stock
answer that the media-school person
told them to say: ‘Just tell radio peo-
ple that you grew up listening to the
Opry and you thank the Lord for
everything you've gotten, and just
get out of there as fast as you can and
don't offend anybody.””

To Mike Kraski, senior VP of
sales and marketing at Sony Music
Nashville, the music of Robison and
other Texas country artists is a
reaction to the blandness of today’s
country fare.

“Everything about Charlie repre-
sents everything that’s important
about where country music has to
go,” Kraski says. “Look historically
at country and the most important
movements of the last 25 years. The
outlaw movement was an artistic
reaction to the Nashville sound.
Look at the new traditionalist move-
ment. It was an artistic reaction to
the Urban Cowboy phase.

“Each time [there was a signifi-
cant musical shift}], it was after
Music Row started contriving the
sound of country music to appeal to
a broader audience and, in the

process, made the musie vanilla and
passionless,” Kraski continues.
“Here we are again today, grasping
for an answer. One of those answers
is Charlie Robison. Here’s a guy
that’s delivering honest, gritty music
that comes from the heart and soul.
There’s nothing contrived or politi-
cally correct about the lyrical con-
tent of Charlie’s music.”

Witness Robison’s “The Preach-
er,” where he sings of a righteous

ROBISON

local clergyman: “He drove a Ford
Fiesta/What the hell kind of car is
that?/Well he drove around here try-
ing to flush out a queer/Or the man
that run over his cat.”

Kraski says Robison’s audience is
“all the people that grew up on our
Willie [Nelson] and Waylan [Jen-
nings| outlaws,” as well as “a college
audience—which country music does
not have today and could. If they
embrace the Charlie Robisons of pro-
gressive country music and infuse
them into mainstream, we're going
to be a richer format for it.”

AN ‘OLIVE BRANCH’ TO RADIO
The album’s first single covers the
NRBQ song “I Want You Bad.” The
video spoofs the *80s nighttime soap
opera Dullas, satirizing the lives of
West Texas oil ranchers and includ-
ing guest appearances from such

Robison Hollywood pals as Adrian
Pasdar and D.B. Sweeney.

Robison either wrote or co-wrote
eight of the album’s 12 cuts, and
brother/Lucky Dog labelmate
Bruce Robison had a hand in three,
including the witty, accordion-driv-
en “One in a Million.”

Robison says he picked one of the
few songs he didn’t write as the sin-
gle because he has “gotten to this
place where I don’t write much stuff
that is really radio-worthy anymore.
I write more story songs.” Robison
adds that he has repeatedly heard
lines from radio reps along the way
of “We're big fans—just give us
something we can work with here.”

Robison tried to do just that with
several tracks on Step Right Up,
including “I Want You Bad,” which
he calls “kind of my olive branch, to
say, ‘I feel like this one is right up
your alley.” I would never say I
would do anything just for radio, but
I felt like I consciously, production-
wise, picked a song they would have
an easier time playing than a lot of
the other stuff.”

The single has already gotten the
attention of some radio program-
mers. “ ‘I Want You Bad’ should put
to rest [the idea] that Charlie’s
appeal is limited to Texas,” says
Smokey Rivers, assistant PD of
KPLX (the Wolf) Dallas. “This sin-
gle is rootsy, hooky, edgy all at once.
Charlie continues to embody every-
thing that we look for in artistry here
at the Wolf. He’s rowdy, fun, and has
great male appeal—and as an added
bonus, women get it, too . . . Charlie’s
been a part of the Wolf since the
beginning. With over 4,000 spins on
his music, I guess you can say that
we're big believers.”

Another olive branch to radio that
Robison wrote himself is “The Wed-
ding Song,” a potential follow-up sin-
gle recorded as a duet with Natalie
Maines of Dixie Chicks. (Robison’s
wife, Emily, is also a Dixie Chick.)
Robison calls the duet “the anti-Tim

[McGraw] and Faith [Hilll,” a refer-
ence to that couple’s syrupy love
duets. “The Wedding Song,” a wine-
ingly honest look at love in the real
world, includes lines like “When 1
said ‘I do,” well, I slammed all the
doors/To a future where I could see
Paris in spring/And I wasn’t pre-
pared for the weight of this ring.”

BRINGING BACK THE FUN

Robison spent years building a fol-
lowing by playing in every Texas
honky-tonk from Amarillo to Beau-
mont before treating other parts of
the country to his energetic live
show. So rather than doing a tradi-
tional radio tour to promote his al-
bum, Robison says, programmers
will be flown to see his performanc-
es in various parts of the country.

“[Our] live shows are such an
event that we're going to try to bring
radio to us and have a little bit more
fun,” Robison says. “Radio gets so
sick of label after label bringing by
their next person. It looks like a doc-
tor’s office in [the waiting room] of
radio stations, and people in the doc-
tor’s office look happier to be there.
It doesn’t matter if Hank Williams
showed up. People are like, ‘Jesus,
man, Hank, come back later on.””

According to Kraski, the cam-
paign on behalf of Step Right Up will
try to tap Robison’s “alternative” fan
base by focusing on colleges and his
past tour markets, as well as Inter-
net avenues. In tandem with that
effort are mainstream programs in-
volving Wal-Mart and Kmart, as well
as music chains and the independent
retail coalition. He says the planis to
“utilize our college and alternative
marketing departments out of New
York while we are using all of our
internal expertise to work it in a
mainstream country vein.”

Robison is currently opening dates
on Travis Tritt's Down the Road I Go
tour. He is managed by Steve Hoiberg
of Sho Artist Management and booked
by Brian Hill of Monterey Artists.
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‘Road’ Trip Lands Minibar A Deal

Rootsy Band From U.K. Signs With Universal For U.S. Launch

BY CHRIS MORRIS
LOS ANGELES—The hybrid sound
of U.K’s Minibar—whose T Bone
Burnett-produced debut album,
Road Mowies, arrives from Univer-
sal Records April 10—should appeal
to a diverse
audience, ac-
cording to Uni-
versal director
of marketing
Derek Simon.
“I think the
band’s combina-
tion of love for
American rootsy
music with their
British pop sen-
sibilities has real-
ly put us in a pretty interesting
place,” says Simon. “The fact that
they grew up listening to both kinds
of music has made their music a com-
bination of the two things. It’s allowed
us to keep enough of the pop sensibil-
ity in the record so that it does open
up radio play in multiple formats.”
Although Minibar is well-schooled
in the pop basics, it was the quartet’s
love of American roots rock that led
to its emigration from London to Los

MINIBAR

Angeles a couple of years ago, accord-
ing to lead vocalist Simon Petty.

“It was the tail end of Britpop, and
we were plaving three-part-harmony
pedal-stecl-guitar songs,” Petty recalls.
“Everyone was like, Well, that’s good,
but what are we
gonna do with
that? I said, ‘I
dunno. This is
what we [tke.
These are the
songs that we
like, and this is
how we sound.’
Very unfashion-
able at the time,
although it’s
probubly quite
fashionable now. Everybody seems to
have a pedal-steel guitar player now.”

Petty adds, “We were getting
interest, but everyone said ‘we
don’t know how to sell you” when it
came to getting a deal with a record
company. Me and [bassist] Sid [Jor-
dan] were doing covers in pubs to
stay alive, and we got this residen-
¢y in a terrible Tex-Mex restaurant
in London and saved up enough
money for our airfare [to the U.S.]

Thompson, Gapitol Gelebrate
aplit With Hits-And-More Disc

BY JIM BESSMAN

NEW YORK—The marriage may
be over, but in the case of Richard
Thompson’s split from Capitol Rec-
ords, the love remains.

Indeed, the breakup was so ami-
cable that when the label releases
the Thompson retrospective Action
Paclked: The Best of the Capitol
Years March 27, it’s making the proj-
ect a priority.

“He left on good terms,”
says Kenny Nemes, prod-
uct development manager
for EMI Music Distribu-
tion, which is issuing and
marketing the title under
the Capitol banner. “Every-
body’s working together to
fully promote it.”

Nemes adds that Pacif-
ic Management Services,
which oversees the artist’s career,
was “extremely supportive. . . [and]
Capitol’s definitely behind it; they
still think he’s a strong artist.”

Thompson is somewhat surprised by
his ex-label’s commitment, but he's also
good-natured about it. “It’s bizarre,
isn’t it?” he says. “But I still have alot
of friends at Capitol, and it’s been fun
working on this new, old record.”

The 19-cut Action Packed spans his
Capitol stay from 1988-2000, which
included the Grammy-nominated
albums Rumor & Sigh (1991) and You?
Me? Us? (96). The set also contains
three bonus cuts: a new live version of
“Persuasion,” featuring son and fellow
guitarist Teddy Thompson (the song
was heretofore available on a live fan-

THOMPSON

club-only disce), and “Mr: Rebound” and
“Fully Qualified Man,” both of which
were previously available only on the
vinyl edition of 1999's Mock Thdor. A
vinyl pressing of Action Packed will
be available on indie label Bong Load,
which previously issued the vinyl ver-
sion of Mock Tudor.

“Persuasion” is being shipped to
triple-A radio, and Nemes points to
“tons of retail promotion,” including
the addition of bonus live
unreleased tracks on CDs
carried by select retailers.
He adds that Capitol is
updating its Web site with
new Thompson material; a
new official Thonipson site
goes up this month. And
an animated video for “I
Feel So Good,” from
Rurmor & Sigh, will go to
Shockwave.com.

In March, Thompson begins a
tour on behalf of Action Packed
that should last through the rest of
the vear. Booked by Monterey
Peninsula, the gigs will be both
with a band and solo.

Meanwhile, Thompson—whose
songs are published by Beeswing/Bug
Music—is seeking a new label deal.

“There are some interesting
choices out there,” he says. “There
are people who are trying to inter-
pret the future, and some of them
are doing a reasonable job. But I
want to get it right. I have a bunch
of songs to record—several bunch-
es, actually. I’d like to get the right
thing in place.”

and a hotel for two weeks.”

Petty, Jordan, steel guitarist Tim
Walker, and drummer Malcolm Cross
ended up playing just two dates in
L.A., at the Troubadour and the Viper
Room. Fortunately, a scout for Cher-
1y Entertainment, the Universal-dis-
tributed imprint headed by noted
film-music supervisor Jolene Cherry,
caught the set at the latter venue
and not a moment too soon.

Petty remembers, “We got a phone
call on Monday saying, ‘When’s your

Dancin’ Bette. Bette Midler, center, was recently in Deeper Studio in New York with
producers Jonathan Peters, right, and Tony Coluccio, re-cutting vocals for the
dance version of her new single, “In These Shoes.” The track is lifted from her cur-
rent Warner Bros. collection, Bette.

(Continued on page 19)

Warner Veterans Merlis, Galdwell
Among Those Accepting Buyout Dffer

FAREWELL: Employees who accepted an
early retirement package from the Warner
Music Group (WMG) are expected to start
departing as early as Friday (23). At least 95%
of the emplovees offered the early-retirement
package accepted it, according to sources.

As part of an AOL Time Warner effort to cut
2,000 jobs, WMG has been looking at ways to
trim approximately 600 employees from its
work force of 13,000 (Billboard, Feb. 3).

According to sources,
slightly more than 600

ents itself to me, I’d consider it,” he says. “I
work well in a corporate environment.”

In addition to starting his own firm, Merlis is
working with the curator of the Petersen Muse-
um here in Los Angeles on a new exhibit called
“Stars, Cars, and Guitars,” which opens June
14 at the car museum.

Merlis and WB director of talent placement
Melenie Caldwell, who is also leaving March
30, held a bittersweet party March 9 to mark

their 25 years of working
together at the Bunny. The

employees were offered the
package. To qualify, work-
ers had to be over the age of
50, have at least 10 vears
with the company, and have
an expiring contract or no
contract.

The payout, in addition to

event, which was planned
long before the pair knew
about the buyout, was more a
sad salute than a celebration.
Throughout the evening, it
was clear that Warner Bros.
won't be the same after these
two leave the building.

a generous severance deal,
included an extra five years’
vesting on pension benefits.
Emplovees had to decide by March 12, Al-
though there is no certainty than anyone turn-
ing down the early retirement will then laid off,
sources say that any subsequent severance
package will not be as lucrative as the initial
buyout offer.

WMG senior VP of corporate communication
Dawn Bridges declined to comment on
whether WMG would now pursue layoffs. “The
early retirement program was well-received,
and we’re looking at the structure of the com-
pany going forward,” she says.

All employees who uccepted the buyout will
be gone by the end of June.

A NEW START: Among the people taking
the buyout is Warner Bros. Records VP of cor-
porate communications Bob Merlis. Merlis,
who is beloved by many journalists for his abil-
ity to shoot straight and act as label historian,
says he’s been at Warner “for 27 consecutive
vears, 30 vears in total.” For many people, he
was one of the few remaining links to the leg-
endary Warner Bros. of the "70s and ’80s.
After he departs on March 30, Merlis plans to
start a media consultancy firm called MFH,
short for Merlis for Hire. He’ll share office
space with longtime friend, publicist David
Millman, who runs MHI PR & Marketing.
Nevertheless, Merlis isn’t ruling out return-
ing to record-company life. “I'm not going to
look for a gig at another label, but if one pres-

by Melinda Newman

ROCK ON: A settlement
has been reached in the fed-
eral lawsuit filed by manager Stephen Hutton
against a former client, Atlantic Records artist
Kid Rock. Hutton sued Rock and his company,
Top Dog Records, for at least $1 million in July
2000, alleging breach of contract and unjust
enrichment. The terms of the settlement were
not disclosed.

In a joint statement, however, Hutton and
Rock said, “We are glad that this case has been
settled fairly and that the litigation has been
brought to an end. There are no hard feelings,
and we wish each other well.”

Rock, who is now managed by Punch
Andrews, is working on a new album for
Lava/Atlantic. Hutton manages a number of
acts, including Epie’s U.P.O.; Hinge, whose
album will come out June 5 on Roadrunner; and
Hotwire, a new act signed to RCA.

LOOKING FOR A CEO: Tonos.com is looking
for a new president/CEO following the depar-
ture of Matt Farber on March 5. Farber
resigned after 14 months at the Los Angeles-
based post on March 2, saying he wants to
return to his native New York to pursue other
opportunities.

Sources say his duties will be filled internal-
ly until a new president/CEO is found.
Tonos.com was founded in October 1999 by
industry heavyweights Carole Bayer Sager,
David Foster, and Kenneth “Babyface”
Edmonds.
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U.K.’s Stereophonics, V2 Aim For Elusive Stateside Breakthrough

BY PAUL SEXTON
LONDON—V2 Records wants to
double its money on Stereophonics,
and it needs America’s help.

The Welsh band has built a re-
doubtable reputation in the van-
guard of British rock, with world-
wide =sales of its 1999 opus,
Perfornance & Cocktails, at 2 mil-
lion units, according to the label.
Now, V2 hopes to increase that by
100% with Stereophonics’ third col-
lection, Just Enough Education to
Perform, due April 9in the U.K. and
April 17 in the U.S. For that to hap-
pen, everyone concerned knows the
band must make a real imprint
across the Atlantic.

The signs are encouraging, as the
album—produced by Bird & Bush at

teal World Studios in Bath, Eng-
land—represents the first time that
V2 U.K. and U.S. have achieved a
near-simultaneous release for the
act. The project also arrives in the
slipstream of sold-out enthusiasm
for Stereophonics’ Feb. 5-17 acoustic
nine-date U.S. tour.

Of the nearly 1 million estimated
global sales for the band’s 1997
debut album, Word Gets Around,
the U.S. accounts for a mere 12,000,
according to SoundScan. Peyfor-
mance & Cocktails enjoyed a pro-
portional increase in America—a

rise to 36,000 units sold—but that
still leaves plenty of room for ex-
pansion, as lead singer and song-
writer Kelly Jones points out.

“A lot of the time in America, peo-
ple seem to think about things too
much,” Jones says. “Everything’s so
formatted and categorized. But
everyone seems to like this record.
Also, for the first time |the U.S.] likes
one of our videos.” That is the clip for
“Mr. Writer,” a slow, acoustically
based piece released in the U.K.
March 19. It is also the lead radio
track in the U.S.

V2 iz opening its stateside radio
campaign by targeting specialty and
college stations before hitting com-
mercial modern rock outlets. Dur-
ing the band’s recent U.S. tour, it
played acoustie radio dates at such
tastemaking stations as WBCN
Boston and KCRW Los Angeles,
among others.

Back home, “Mr. Writer” got off
to a swift start, with widespread
support from student radio, BBC
Radio 1 (where it is A-listed), MTV,
and the Box. The track is also in hot
rotation at MTV Italy, Holland, and
Spain. Stereophonics are booked for
a Radio 1 live performance April 8
at London’s Scala and will play the
first show in the 17th season of
BBC2’s long-running live music

show Later With Jools Holland, for
transmission April 13.

Yichard Tunstall, manager of
Reflex Records in Newcastle, EKng-
land, thinks that Stereophonics will
have no trouble maintaining their

¢

i b

STEREOPHONICS

strong U K. profile. “We’ve had quite
a few inquiries already,” he says,
adding that the act’s live strengths
are amajor help. “I saw them at New-
castle University about 18 months
ago, and they were fantastic.”

Sharon Lord, V2's U.S. head of
product management, says the re-
sponse to Stereophonics’ recent
acoustic shows was encouraging:
“To have that interaction with the
audience in small venues [of 500-
1,000 capacity] was great.” Lord
adds that with a campaign driven by
live appearances, the band is due
back for more U.S. dates in May, fol-
lowing its British tour.

Managed by John Brand of Mar-
supial Management in the U.K.,

Stereophonics (who handle their
own booking) are due to play almost
all the major U.K. and internation-
al festivals, according to Julia Con-
nolly, V2's London-based interna-
tional product manager, before a
visit to Japan and yet another U.S.
trip in August and September. But,
she says, “they’ve just got to keep
coming over.”

Lord believes the tide of accept-
ance is moving back toward British

rock in the U.S., partly because of

the groundwork of bands like
Stereophonics. “Performance &
Cocktails was released at a hard
time out here,” she says. “Blur and
Manic Street Preachers had not
done well at all. We actually did bet-
ter with Stereophonics than we ever
had before. I think they paved the
way for the Travis record | The Man
Who| and Coldplay.”

To Connolly, Stereophonics’ pro-
gression over the past two records
means the band’s appeal is not as
“localized,” she says. “Kelly has trav-
eled and seen so much. His views
have changed, and his writing is not
specific to any one town or country.”

The band’s acoustic U.S. dates fol-
lowed a series of solo guitar/vocal
shows by Jones last November in the
U.K,, to break in material from Just
Enough Education to Perform.

These included a stop at Billboard's
Atlantic Crossing industry event
Nov. 9. “Everyone [in the U.K. press]
was writing that we were splitting up
because I did that tour;,” notes Jones.
“Even though Richard {Jones, bas-
sist| was going on honeymoon, and 1
get bored sitting around.”

Jones says the acoustic nature of
the shows also led to media miginter-
pretation. “People assumed the album
was going to be that way, and it's not
really, [although] it's a much warmer,
more dynamic record.”

Jones, whose songs are published
worldwide by Universal Music (Per-
forming Right Society/ASCAP),
notes that there were times during
the band's previous stateside treks
when its efforts seemed to be with-
out reward. “Being on a new label
[like V2], there can be advantages
and disadvantages,” he says. “On the
good side, you can be a priority. But
you can also be a guinea pig. The
label has grown more than last time,
but it got a bit frustrating when we
played a sold-out gig and the kids
were going to the shops and the
records were not on the shelf.

“It pissed us off a bit when they
told us that themselves,” Jones adds.
“But I'm sure they'll get into shape.
I think there’s a feeling it can go a lit-
tle more smoothly this time.”

RSA USA, Tne. & Black Dog Filis

congratu la’te

Cllrisltopller Eeskin
on his 2001 NAACP lmage Award [()r Best Music Video
R. Kelly "I Wish’

FILAAS
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Elektra’s Oid 37°s Jump-Start Their “Satellite Rides’ With Singer’s Solo Gigs

BY WES ORSHOSKI

NEW YORK—In most cases, when
the singer in a really great, but not
huge, rock band starts playing solo
acoustic gigs, it’s not a good sign.
It’s usually only a matter of time
before that guy has gone off on his
own, leaving the band you once so
adored in his dust.

But the solo dates that Old 97°¢’
singer/guitarist Rhett Miller plays
between the band’s records and tours
have had just the opposite impact on
the group, he says. Out of the

shows—especially a recent stretch of

monthly gigs at Los Angeles’ Cafe
Largo—came a chunk of the band’s
new album, Satellite Rides, due Tues-
day (20) from Elektra.

“Every month [I played Largo], I
would try and bring in a new song to
impress the audience—and my peers
there, like Jon Brion,” says Miller,
whose material is published by sever-
al ASCAP/BMI-affiliated companies.
“It really pushed me to write better
songs. | was writing one really good
song per month. Nine of the new
songs on the new record—I counted—
were specifically written for Largo.”

It was just about an hour after a re-
cent gig—this time at New York’s
Fez—that Miller says a couple of fans
confirmed to him that the band—
rounded out by singer/ bassist Murray
Hammond, guitarist Ken Bethea, and

drummer Philip Peeples—is on the
right track with Satellite Rides, its third
album for Elektra and fifth overall.

“I wound up an hour or so [after
the gig] walking through the East
Village, and there were these two 20-
year-old girls walking. They had just
turned the corner, and 1 could hear
them singing to themselves. I real-
ized it sounded familiar; so I was
walking about three or four steps
behind them and realized they were
singing every word to [the Satellite
Rides track] ‘Designs on You’ and
jumping up down and giggling. They
were doing that thing that girls do.
They were talking about my eyes. It
was really cute. It was cool.”

Miller eontinues, “I know that this
new record is our best record. But,
you know, sometimes you get scared
and start wondering, ‘Well, maybe
it’s just me who thinks that.” So, it’s
reassuring to see that [a song is}]
already so memorable that it's stuck
in these girls’ heads.”

It’s songs like “Designs on You”
and the rollicking single “King of
All the World” that may just break
the Dallas-based act this time
around, says Dane Venable, Elek-
tra’s VP of marketing and artist
development. “This band is literal-
ly one hit song away from explod-
ing and being huge.”

Venable explains that Satellite

CeCe’s Back. Dance/pop veteran CeCe Peniston is touring the U.S. in support of her
new 4 Play Records single, “Lifetime to Love.” Peniston is best known for her 1992
multi-format smash “Finally.” Pictured with the artist, center, backstage at the Factory
in Los Angeles, from left, are 4 Play co-presidents Randy Sills and Jeff Haddad.

Rides, which was produced by Wally
Gagel, completes the group’s transi-
tion from alt-country darlings to sim-
ply a kick-ass rock’n’roll band. “These

are rock songs . ..

OLD 97's

classically written
rock songs,” he says, “It’s not that
they've moved away or shed any-
thing; it’s just that they've grown to
include so many other things.”

Miller, who splits time between
homes in L.A. and New York, says
that with better songwriting, subtle
verses, and big choruses, Satellite
Rides emphasizes the “linear pro-
gression” the band’s traveled since
issuing its first records—1994’s Hitch-
hike to Rome and the following year’s
Wreck Your Life—on Bloodshot. This
album, he adds, is “less embattled”
than 1999’s Fight Songs, which
spawned the radio hits “Nineteen”
and “Murder (Or a Heart Attack).”

“The last record was real hard to
make,” he says. “I wasn't around very
much. We didn’t rehearse very much.
On this record, I came buack to Texas
for three months and lived with the
guys, and we worked really hard on
pre-production. It just made us alot
closer as a band. So, it’s different from
the last record in that respect—we're
a lot more of a band. I think that
comes across. The last record sound-
ed a little more like a showcase for
these really pretty songs. This record
sounds more like a rock band.”

Adding a new twist to the band’s
repertoire is the song “Buick City
Complex,” which Miller wrote about
the closing of a Buick plant in Flint,
Mich. Following “East Side Loco,” a
song he wrote a “long, long time ago”
about poverty and segregation in Dal-
las, “Buick” is only the second politi-
cal song he’s written, he says.
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“It’s set in Flint at the closing of
the Buick City Complex by Gener-
al Motors,” Miller explains. “We
were in town the day that it hap-
pened. I was imagining, ‘What are
these unemployed auto workers
gonna do?’ I was thinking that
they’re gonna go get drunk and get
laid. So I mean, it's not like it’s ‘Born
in the U.S.A.’ but it’s the closest
I've ever come to writing something
more overarching than just a mo-
ment between two people.”

According to Don Van Cleave,
president of the 74-store Coalition
of Independent Music Stores, a
ground-swell of consumer interest
is rising around Satellite Rides—
and deservedly so. “It’s awesome,”
he enthuses. “This is the best rec-
ord they've ever made. There's no
doubt about it. I think they're get-
ting it, and I think they're settling
into a groove.”

The initial 75,000 copies of Satellite

Rides will include a five-song EP con-
taining one unreleased studio track
titled “Singular Girl” and live versions
of five classic Old 97's tracks: “Time
Bomb,” “Barrier Reef,” “Nineteen,”
“Vicetoria,” and “Valentine.”

After wrapping up a three-week
promotional trek later this month, the
band—which is to play “Late Night
With Conan O’Brien” April 3—will
embark on a headlining club tour. The
band’s booking agent, Frank Riley of
Highroad Touring in San Francisco, is
also looking to score the guys an open-
ing slot on a summer tour, so it looks as
though Miller won’t be embarking on
a solo project anytime soon. But he
says he'd like to eventually.

“I've got a couple of songs already
that I've done just as a goof, with Jon
Brion producing and playing,” he
says. “I know there's some stuff that
won't work within the confines of the
band. But, right now, my whole life
is the Old 97's.”

b usin $ 8 )
«» TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Pricefs) Capacity Promoter
BILLY JOEL & ELTON JOHN Great Western Forum  feb. 6-11 $4,886.945 52,861 Staples Center,
Inglewood. Calif $175/845 three Nederlander
seltouts Organization
! +
SARAH BRIGHTMAN | Selland Arena March 4 l $328923 5,694 fresno International
Fresno. Calif | $72.50/455/43750 6,600 Grand Opera
MATCHBOX TWENTY, Conseco Fieldhouse ~ March 6 $313,862 10,364 SFX Music Group
EVERCLEAR, LIFEHOUSE Indianapalis $36/$29.50 12,824
GODSMACK, STAIND, Worcester's Centrum  March 2 $292,788 11.330 SFX Music Group.
COLD, SYSTEMANIC Centre $27.58 seliout DLC Corp.
Worcester. Mass.
DURAN DURAN, SAMSARA Beacon Theatre March 1-2 $258,235 6,085 SFX Music Group
New York $50/$35 6,245 two
shows
MATCHBOX TWENTY, U.S. Cellular Arena ~ Feb. 28 $249,810 8811 SFX Music Group
EVERCLEAR, LIFEHOUSE Milwaukee §30 9,446
ALAN JACKSON, I MCI Center March § $235,924 5,838 Mustcentre
SARA EVANS I Washington. D.C $45/$18.50 7,632 Productions
ERYKAH BADU i Fox Theatre Feb. 22 $222,100 4,792 SFX Music Group
Detrait $75/840 seftout
|
GODSMACK, STAIND, | Huntington Civic March 12 $195,085 1228 SFX Music Group
COLD, SYSTEMATIC | Arena $28 8,141
I Huntington. W.Va
KENNY CHESNEY. LEE ANN Pershing Auditorium ~ March 10 $193,860 5976 Police Productions
WOMACK, PHIL VASSAR Lincolr, Neb $34.50/$26.50 setiout
i
1
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615- 321-9171.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET E I
- - SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® 5,
©u | G| ARTIST TITLE | 25
E L‘;J % I; IMPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE} I I I ' I II :C:’ l;
—=ml NO. 1 B
CREED A® MY OWN PRISON
1 1 ¢ WIND-UP 13049 (11.98/18.98F ) 49 weeks at No. 1 | 180
BOB MARLEY AND THE WAILERS &' LEGEND
2 2 | TUFF GONG/ISLAND 846210/IDJMG (12.98/18.98) 611 |
DIXIE CHICKS ¢’ WIDE OPEN SPACES
3 4 | MONUMENT 68195/SONY (NASHVILLE) (10.98 EQ/17.98) 163
KID ROCK A° DEVIL WITHOUT A CAUSE
4 3 | TOP DOG/LAVA/ATLANTIC 83119*/AG (12.98/18.98) 115
MILES DAVIS A’ KIND OF BLUE
| 5 | 7 | LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 99
METALLICA ¢! METALLICA
6 6 ELEKTRA 61113*/EEG (11.98/17.98) | 500 |
GODSMACK A GODSMACK
| 7 | 8 | REPUBLIC 153190/UNIVERSAL ({12.98/18.98) 114
SHANIA TWAIN &° COME ON OVER
8 10 | MERCURY (NASHVILLE) 536003 (12.98/18.98) 175
AEROSMITH &° AEROSMITH'S GREATEST HITS
9 22 | COLUMBIA 57367/CRG (7.98 EQ/11.98) 329
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
10 | 1l | cAPTOL 30334* (10.98/15.98) | 333
PINK FLOYD #' DARK SIDE OF THE MOON |
11 | 12 | CAPITOL 46001* (10.98/17.98) 1249
JOURNEY & JOURNEY'S GREATEST HITS
12 5 | COLUMBIA 44493/CRG {11.98 EQ/17.98) 484
DAVE MATTHEWS BAND A CRASH
13 9 | RCA66904(11.98/17.98) 244
ENYA A PAINT THE SKY WITH STARS — THE BEST OF ENYA
14 | 16 | REPRISE 46835WARNER BROS. (11.98/17.98) 52
2PAC A’ GREATEST HITS
15 | 19 | AMARU/DEATH ROW 490301*/INTERSCOPE (19.98/24.98) 87
CAROLE KING ¢ TAPESTRY
16 | 27 | EPIC 65850 (7.98 EY/11.98) 445
AC/DC e BACK IN BLACK
17 | 18 | FASTWEST 92418/EEG (11.98/17.98) - | 343
BON JOVI A CROSS ROAD |
18 | 15 | MERCURY 526013/IDJMG (10.98/17.98) ) | 86
uze THE BEST OF 1980-1990 |
19 | 17 | ISLAND 524613/DJMG (12.98/18.98) | 96
DEF LEPPARD A VAULT — GREATEST HITS 1980-1995 |
20 | 21 | MERCURY 528718/IDJMG (10.98/17,98) | 222
MATCHBOX 20 ¢! YOURSELF OR SOMEONE LIKE YOU |
| 21 | 25 | LAVAATLANTIC 92721%AG (10.98/17.98) 206
DAVE MATTHEWS BAND A° UNDER THE TABLE AND DREAMING
22 | 14 | RCA66449(11.98/17.98) 219
AEROSMITH A* BIG ONES
23 | — | GEFFEN 424716/INTERSCOPE (12.98/18.98) 152
DR. DRE A’ THE CHRONIC
24 | 24 | DEATH ROW/INTERSCOPE 50611*/PRIORITY (10.98/16.98) 105
DAVE MATTHEWS BAND A BEFORE THESE CROWDED STREETS
25 | 13 | RCA67660* (11.98/17.98) 107
EMINEM A° THE SL{M SHADY LP
26 | 20 | WEB/AFTERMATH 490287*/INTERSCOPE (12.98/18.98) - 103
JAMES TAYLOR® "' GREATEST HITS
21 | 28 | WARNERBROS.3113(7.98/11.98) 537
AL GREEN A GREATEST HITS
28 | 34 | HUTHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) | 128 |
ABBA A GOLD
29 | 32 | POLYDOR 517007/UNIVERSAL (12.98/18.98) o 202 |
BRITNEY SPEARS ¢ ...BABY ONE MORE TIME ]
30 | 29 | JIVE41651 (11.98/18.98) 113
AC/DC &’ LIVE I
31 | 31 | EASTWEST 92215/EEG(11.98/17.98) 147
QUEEN A GREATEST HITS
32 | 33 | HOLLYWOOD 161265 (11.98/17.98) 396
GEORGE HARRISON A ALL THINGS MUST PASS
33 | 30 | APPLE 30474/CAPITOL (24.98 CD) 45 |
SUBLIME A°® SUBLIME
34 | 42 | GASOLINE ALLEY 111413/MCA (11.98/17.98) 223
ANDREA BOCELLI A® ROMANZA
35 | 35 | PHILIPS 539207 (12.98/18.98) o 171
PHIL COLLINS A ...HITS
36 | 44 | FACE VALUE/ATLANTIC 83139/AG (10.98/17.98) 118
'N SYNC e "N SYNC
31 | 36 | RCA67613(11.98/18.98) 155
JOHN DENVER THE BEST OF JOHN DENVER
38 | — | maDACY 4750 (5.98/9.98) 15
BROOKS & DUNN A° THE GREATEST HITS COLLECTION
39 | 37 | ARISTA NASHVILLE 18852/RLG (10.98/17.98) ) 145
TOM PETTY AND THE HEARTBREAKERS A° GREATEST HITS
40 | 46 | MCA110813(12.98/18.98) 355
JIMI HENDRIX @  EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX
41 | 40 | EXPERIENCE HENDRIX 111671*%MCA (12.98/18.98) 52
DAVE MATTHEWS/TIM REYNOLDS A LIVE AT LUTHER COLLEGE
| 42 | 23 | BAMARAGS 67755/RCA (21.98 CD) 53
MAXWELL ® MTV UNPLUGGED EP
43 | 38 | COLUMBIA 68515/CRG (7.98 EQ/11.98) N - 24
DMX A* IT'S DARK AND HELL IS HOT
44 | — | RUFF RYDERS/DEF JAM 558227+/IDJMG (12.98/18.98) 124
VARIOUS ARTISTS TODDLER FAVORITES
45 | 48 | MUSIC FOR LITTLE PEOPLE/KID RHINO 75262/RHINO (3.98/6.98) 10
JANIS JOPLIN A GREATEST HITS
46 COLUMBIA 65869/CRG (7.98 EQ/11.98) 301
THE BEATLES o' ABBEY ROAD
47 | 50 | APPLE 46446*/CAPITOL {11.98/17.98) 157
PATSY CLINE & HEARTACHES
48 | — | MCASPECIAL PRODUCTS 420265/MCA (3.98/6.98) 5
METALLICA A’ ...AND JUSTICE FOR ALL
49 | 47 | ELEKTRAG60812/EEG(11.98/17.98) 554
NIRVANA & NEVERMIND
50 | 45 | DGC 424425*/INTERSCOPE (11.98/17.98) 285

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Biliboard 200 or reissues of oider albums. Total Chart
Weeks column reflects combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. @ Recording Indus-
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‘ROAD’ TRIP LANDS U.K.S MINIBAR A U.S. DEAL

(Continued from page 16)

next gig? And we were like, ‘Our
drummer's flown home, and we're
leaving in two days. We haven’t got
any more gigs.” And {Cherry] said,
‘Well, come in the office and play
acoustically, the three of you.” And we
said OK and went up there and
played two songs. And she said, ‘I'm
gonna have to stop you.” And I'm
thinking, ‘Oh, God, there it goes
again.’ And she said, ‘I've got to tell
you, I'm going to offer you a deal.
Have you got any more songs?"”

Minibar relocated permanently to
Los Angeles, where it set to work
recording with producer Burnett (who
recently helmed the soundtrack to O
Brother, Where Avt Thou?). “He real-
ly pushed us hard, but made us listen
to stuff and forced us to be a better
band, playing-wise,” Petty says. “But
he also allowed us to make more mis-
takes—to loosen up, basically.”

Road Movies' 11 tracks—10 origi-
nals (published by Minibar Music,
ASCAP), plus “Choked Up,” a Ryan
Adams-penned song from the upcom-
ing Whiskeytown album Pnewumo-
nia—reflect Minibar’s familiarity
with both pop classicism and contem-
porary roots music.

Petty notes that his group has
opened for some prominent roots-
rock combos recently. “We supported
the Jayhawks in the early summer for
a few gigs, and that was great,” he

says. “Our best gig ever, officially the
best night of my life, we played with
Wileo at the Fillmore in San Francis-
co, last July. That was something else.
By doing that, people picked up on us.

“I guess we are allied with [roots

‘It was the tail end
of Britpop, and
we were playing

three-part-harmony

pedal-steel-guatar
songs. Very
unfashionable
at the time.’

—SIMON PETTY, MINIBAR

groups],” he adds. “But I think we
sound really different to that. There’s
nods towards it, but I think we sound
really English.”

Universal will launch Road
Movies with the release of the track
“Holiday From Myself” to radio in
mid-March. “We're going very
broad—we're going to modern rock,
we're going to triple-A, and we're
going to modern AC,” says Simon.
“Qur goal is to identify the proper

station in each market. It may be a
modern rock in one market; it may
be a modern AC in another. It’s
about finding the champions for the
band in the marketplace.”

Simon adds, “I think we can
probably look to a certain part of
the [roots] audience to start the
project. The people who like the
Jayhawks and Wilco, who are a
huge influence for the band, the
people who are paying attention to
Whiskeytown and Ryan Adams’
solo stuff—I think that’s a great
place for us to start.”

Minibar—which is managed by
Robert Starks and booked by
Frank Riley of Highroad Touring
in San Francisco—will initially
tour out of its home base.

“The band has been headquar-
tered in Southern California for a
while,” says Simon, “and that
allows us to run up as far north as
Seattle, and down through
Phoenix, and into Colorado and
Vegas, to play shows in markets
where there’s a built-in audience
for this kind of band. The approach
will be to continue to have them
headline around the area and then
jump on the bills that are appro-
priate for them to jump on. .. It's
like we're dropping a stone in a
pond, and we're hoping to have the
effect just ripple out.”
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Warner’s Redman Gomposes Jazz “Sonq Gycle’

BY STEVE GRAYBOW

NEW YORK—It’s been a decade
since Joshua Redman placed first
in the Thelonious Monk
Institute’s saxophone
competition, earmarking
him as one of the jazz
world’s most promising
new talents.

The sudden visibility
(not to mention the fact
that he’s the son of re-
nowned saxophonist
Dewey Redman) placed
the young musician under intense
media scrutiny, with expectations
that he would become a major
jazz innovator.

In the following decade, Red-
man, now 32, has risen to that
challenge. The tenor man’s career
has been defined by a deter-
mination to continually grow as a
musician and composer, whether
assimilating R&B rhythms on
1996’s Freedom in the Groove or
blowing introspectively through
last year’s intricate Beyond. Only
1998’s Timeless Tales (for
Changing Times), which fea-
tured original arrangements of
classic pop songs, did not rest
largely on the shoulders of Red-
man’s own compositions.

The latest chapter in the saxo-
phonist’s career, Passage of Time
(Warner Bros., March 27), finds
Redman again challenging him-
self, along with his working band
of two years—pianist Aaron Gold-
berg, bassist Reuben Rodriguez,
and drummer Gregory Hutchin-
son. The project is credited to the
Joshua Redman Quartet because,
Redman says, “this is really a
band statement. Its strength lies
in the way we collectively impro-
vise and interpret the material
from start to finish.”

Opening with a circular motif
played on solo saxophone (the
first notes of the disc are re-
prised at the close of the last
track), Passage of Time is what
Redman refers to as “a continu-
ous and fluid song cycle,” with
melodic themes recurring from
track to track.

“When I write, I usually come
to a point of completion, where I
have an idea of where a piece be-
gins and ends,” Redman explains.
“With this music, every time [
heard an ending, 1 heard a new
beginning. Eventually, I realized
that I was working on a number
of interrelated themes that form-
ed a larger piece of music.”

With Passage of Time, Red-
man extends his discography to
eight albums, all of which have
been on Warner Bros. (His com-
positions are published by Warn-
er-Tamerlane/Shedroff Music,
ASCAP)

The label sees Passage of Time
as positioning “Joshua out of the
realm of being the young guy with
a nod to the past and establishes
him as a serious composer, band-
leader, and musical voice,” says
Randall Kennedy, Warner Bros.

REDMAN

Jazz VP of marketing and sales.
Warner Bros. is promoting the
project with its first-ever value-
added jazz premium: Cop-
ies of Passage of Time
purchased at Borders
Books & Music will be
shrink-wrapped with a
free bonus disc containing
“Lyric,” an unreleased
track left over from the
Beyond sessions.
Kennedy explains,
“Since Joshua sees the
album as an intact picture, we
didn’t want to tack a bonus track

onto the end of the work.”

On March 27 Redman will
embark on a tour of Borders
stores that will find him per-
forming in both East Coast and
West Coast locations. In early
May, Warner Bros. will partner
with Barnes & Noble to place
one of Redman’s tracks on a free
jazz sampler available at the
retailer’s stores and at barnes-
andnoble.com.

Redman will premiere Passage
of Time in its entirety in a live
setting April 1 at the San Fran-
cisco Jazz Festival.

A&M’s Monster Magnet Turns
Sethack To Advantage On ‘God’

BY CLAY MARSHALL

LOS ANGELES—Monster Magnet
leader Dave Wyndorf says he want-
ed the creative process for the
group’s fifth set, God Says No (A&M,
April 10), to differ from that used for
the band’s past albums. His wish was
granted, but not as he imagined.

“For the last couple records, I
waited until the last minute and then
crazily wrote the record,” he says.
“This time, [ thought that [ may
actually get different [songs]if I give
myself some time to do it.”

But after filling notebooks with
“volumes of stuff
1 wanted to sing
about,” Wyn-
dorf’s car was
broken into, and
a bag containing
everything he’d
written was
stolen. “Losing it
sent everything
into total nose-
dive,” he says
with a sigh.

With studio
time already
booked, Wyn-
dorf had to start over—and he only
had a week to pull things together.
“It was probably one of the worst
weeks of my life,” he recalls.

But it worked. The set’s 13 tracks
are refreshing, inspired, and focused,
offering a compelling mix of Wyn-
dorf’s punk-, psychedelic-, and clas-
sic-rock roots. The first single,
“Heads Explode,” is a prime exam-
ple of a more mature Monster Mag-
net. “The message of the song is that
I've got a way to have fun without
drugs,” he explains. “It involves
being uninhibited, like the drug ex-
perience—but without the drugs.”

Mike Karolyi, music director/assis-
tant PD at WCCC Hartford, Conn.,
has already started playing the cut.
He says, “It’s a straight-out rock
record. For any rock station, there’s
always room for those straight-out
rock songs.”

Geffen president Jordan Schur—
who describes himself as one of the
band’s biggest supporters within the
Interscope/A&M/Geffen system—

MONSTER MAGNET

echoes Karolyi's assessment of the
band’s appeal, saying, “They’re com-
bining great melodies with hard rock,
and whether it’s with [Marilyn] Man-
son, Slipknot, Limp Bizkit, or the
older classic-rock bands, they fit in.”

Schur says the song—for which a
Johan Renck-directed video was
recently filmed—could surpass the
success of “Spacelord,” a cut that
helped the 1998 set Powertrip reach
525,000 in sales, according to Sound-
Scan. “There were a lot of different
ways to go, but ‘Heads Explode’ is a
one-listen record.” Steve Berman,
senior executive
of marketing
and sales at the
label, agree