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MUSIC, VIDEO, AND HOME ENTERTAINMENT
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ume Finances  AMericana: Gategory Or Quandary?

Swedish Label | Artists, Retailers Debate Challenges, Opportunities In A Key Genre

BY KAl R. LOFTHUS BY WES ORSHOSKI
and BRIAN GARRITY Americana. Alt-country. Roots. While there are sev-
STOCKHOLM—In a move eral names for the category into which such artists as

JUNE 16, 2001

DiMA, RIAA
aeek Solution

BY BILL HOLLAND
WASHINGTON, D.C.—Ongo-
ing discussions

Merchandisers (NARM) Convention, the singer/song-
writer says he was suddenly overcome with the feel-
ing that he had a chance to close, or at least better

aimed at strengthening its posi- Lucinda Williams and Steve Earle are often lumped, fel-  define, this categorical black hole. between the
tion in the pap low singer/songwrit- = - With his acoustic Recording In-
music market, e, 28 er Rodney Crowell guitar resting on his dustry Assn. of
Universal Music has come up with lap, Crowell paused -
Group (UMG) is N one of his own: no midway through his .

I financing a new S man’s land. NARM showcase to 'Profess'or ?ues for right to
joint-venture label that involves As have his con- solicit help from the divulge findings: See Page 86.

" CROWELL WILLIAMS

Skaggs Forms Alliance With Lyric Street: See Page 8

L

CURRIER scores of indie and

chain retailers in
the room, asking if
there’s “some way to raise the profile of Americana” at
retail. The genre, he said, seems to have emerged as the

(Continued on page 87)

Interscope, Polydor, and Sweden’s
Murtyn Musie Group (MMG).
The new Stockholm-based
company, called Murlyn Poly-
(Continued on page 86)

tempararies, Crow-
ell says, he’s “lost”
an album—or two
or three—in this no man’s land. So, when he found
himself sitting before a roomful of industry movers
and shakers at last March’s National Assn. of Record

America (RTIAA) and the Digi-
tal Media Assn. (DiMA) may
resolve a dispute over whether

(Continued on page 94)

German Dispute Shines
Light On Artist Gontracts

BY WOLFGANG SPAHR
HAMBURG—A dispute between one of Germany’s
biggest hip-hop stars, Xavier Naidoo, and his
record Iabel is putting the German music industry
under the microscope, as the courts scrutinize
artist eontracts.

For months, successful German producer Moses
Pelham and his independent label 3P in Frankfurt

Rusby Harks Back To Days
Of Old On Geltic Gompass Set

Little Lights combines traditional

BY JILL PESSELNICK
Long ago, when knights and
ladies roamed the English country—
]

side, ballads about love
and heartbreak were
written and passed

tunes with original songs that tend
to follow a sad love story from start

to finish (“Playing of
Ball,” “Let the Cold
Wind Blow,” “William

Industry Growth Foreseen In
Latin America, Report Says

BY MATT BENZ

PricewaterhouseCoopers (PwC) is humming a
tune, and it is “Brazil.”

In its second annual Global Entertainment &
Media Outlook—a big-picture report on the factors
shaping entertainment industries over the next five
years—the consultancy firm predicts that music
sales in Latin Ameri-

have been seeking injunc- down from generation to and Davy”). ca’s largest country
NEWS tions to prevent Naidoo from generation. Keeping this “I think it’s the tragic will grow at a com- LATIN Mu"‘
I WR AN distributing records by the tradition alive are such stories in folk songs that pound annual rate of
band S6hne Mannheims, of artists as folk singer/gui- drew me into that kind 14.2%. Over the same
which Naideo is a member. tarist Kate Rusby, of musie,” explains Rus- period of time, total
. Sohne Mannheims has its own distribution compa- whose new Celtic-tinged by, a native of Yorkshire, Latin American music [F oL ‘- OWS PAGE 50

ny, DKSMS So6hne Mannheims Vertriebsgesellschaft.
After their manufacture, the band’s records are dis-
tributed by DKSMS. Universal then buys the finished
products as a wholesaler for reselling.

Peltham, who has Naidoo under contract as a solo
artist, is trying to stop this arrangement.

The intervention of the courts in this case is likely
to have implications for recording-artist contracts in
Germany in general, raising issues of contract dura-
tion, packaging charges, and other rights. Aside from

(Continued on page 95)

album, Little Lights,
brings a bygone age to
life, with an angelic vocal

RUSBY

England. “I much pre-
fer the sad ones. Every
now and again, I just

tenderness and beautifully crafted  have to write a happy one because
they are quite hard to find.”

musical arrangements.

Due June 12 from Compass,

(Continued on page 91)

THE WEATHER BUREAU - BILLBOARD’S RISING ARTIST FOREGAST

SEE PAGE

12

sales will increase

11.8% annually—from a projected $2.33 billion in
2001 to $3.52 billion in 2005—the fastest rate of any
region in the world.

Latin America is “a bit of an untapped frontier,”
says James DePonte, the PwC partner who edited the
study. “Brazil is really the leading indicator of Latin
America. It’s by far the biggest and most sophisti-
cated market.”

In 2000, $877 million of recorded music sales in Brazil

(Continued on page 95)
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TOP IBE/HIP-HOP SONG

"I Warna Know" (from The Wood)
Whriters: Jolyon Skinner, Joe Thomas
Publishers: 563 Music Publishing,
Conversation Tree Entertainment, Zomba
Enterprises Inc,

TOPF RAF SONG

"Hot Boyz"

Weriters: Missy "Misdemeanor" Elliotr,
Timbaland

Publishers: Mass Confusion Music,
Virginia Beach Music, Warner/Chappell
Music. Inc. -

TOP DANCE SONG

"Music"

Writer: Madonna

Publishers: Warner/Chappell Music, Inc.,
Webo Girt Publishing-Inc.

TOP SOUNDTRACK SONS
OF THE YEAR

I Wanna Know" (from The Wood)
Writers: Jolyon Skinner, Joe Thomas
Publishers: 563 Music Publishing,
Conversation Tree Entertainment, Zomba
Enterprises Inc. -

TOP REGGAEARTIST

Bob Marley

Other Reggae Honorees:

Sean Paut

Sizzla

Bounty Killer

Ziggy Marley & The Melody Makers

RHYTHM & SOUL MUSIC
HERITAGE HONOREE L

Peabo Bryson

RE&S AWARD-WINNING R&BMEIF-HOP SONGS
"Big Pimpin™ .

Writers: Kyambo "Hip Hop" Joshua, Timbalane!

Publishers: | Leve K] Music.Virginia Beachs Music,
Warper/Chappell Music, Inc. s

"Dance Tonight" (frem Love and Basketball)
Writers Ali Shaheed Muhammad, Raphael Saadiq
Publishers: Coal Abdul Music, Ugmoe Music,
Zomta Enterprises Inc.

"Get It OnTonite"

Writers: Darreri Benbow, joerg Evers (GEMA).

Montail’ jordan, Juergen Korduletsch {GEMA).

Brian Pzimer;LeVar Wilson

Publistigrs: Carpa Noche, Famous Music Carp.. LeVar's Cribb
Pub!ish?f-)g; Montell jordan Music, Tobaki Music,
WarneriChagpelf Music, Inc.

“He Carit Love You™

Writer@ Brandon: Casey, Brian D. Casey

Publishers-Air Cantrol Music, Inc., EMI Music Publishing,
Them Diamn Twvins 2

"He Wasn't Man Enough For Me"
Writers:zLaShawn Daniels, Harvey Mason, Jr
Publishers: BMG Songs, Inc.. EMI Music Publisiing

SONGWRITERS DF THEYEAR

5 *  Jermaine Dupri

. "Bounce With Me" {from
i Big Momma's House)

' "Let's Get Married"

A "What'Chu Like"
Timbaland Y i
"Big Pimpin™ o
"Hot Boyz" - ":. )
“Try Again” (from :'
Romeo Must Die)

PUBLISHERS DF THEYEAR

Warner/Chappelt Music, Inc.
EMI Music Publishing
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“Hot Boyz™
Writers: Missy "Misderreaner” Elhott Timbaland

Publishers: Mass Confusion Music.Virginia Beach Music,
Warner/Chagpetl Music, Inc-

"Hot $**T (€ountry Grammar)"

Whiters: Jason Epperson Nedly

Publishers: BHG Songs, Iac.Jay. E's Basemnt, Universal Blusic
Publishing Group

" Don't Wanna" (from’ Remeo Must-Die)

Writer: Johnt Aastin :

Publishers: Chrysalis Mugic, Naked UnderdMy Clothes Msic
“Incomplete”

Whiters: Anthiory "Shep" Crawford, Monteli Jordan
Publishers: AlmgiMusic Corn. Famous Music Corp.

Hudson jordan Music, ["bmeﬁ Jordan Vus:c

Shep & Shep Pubsishing 3 =

“Just Be A Man Abou= Ft”
Woriter: fohnm Austin
Pubtishers: Chrymtis Myic. Naked Under My Clothes Music

"Let's Get Masried"

Weriters: Brandar Casey. Bifar: D. Casey, Jermaine Dupri
Publishers: Air Gontrof Music.Ire. EMI Musie Publishing, So So Eef
Music, Them Oaran Twia

“Thong Song™

Writers: Sisgo. Desmand €hid, Marquis Collins, James Travis
Publishers: Besmonhobia. dlot As Fire Masic, K Monsy Music, Mr.
Yeaki, Univer al Missic Publishing Group, birban Warfare,
WarneriZhappell Music. Inc.

“Try Agcin-" {from Romeo Must Die}

- Weiters: Stephen_'Static” Garrext. Timbaland

Publishers: Bfack Eountain Music, Herbilicious Music, Virginia Beach

- Musie, Warner:CRppelt Mustc, Inc.

“U Know What's Up”

Writers: Edward farref, Anthony Hamilton, Clifton Lighty. Darren
Lighty, Yeronica McKenzie

Publishers: Aathoriy C. Hamiiton Puslishing, Do Wha: | Gotea
Productions, Eddie F Musie Rasmysteria Music,
Warner/ChappelE¥usic. lac.

"Untitled THow DoesIt Feel}"

Writers: D¥ingels: Rapnael Sageig

Publishers: } 2:00 &M Mus ¢ Ah Theo Music. Ugmtse Music,
Universzi Music Pablishing Sroup

"What'Chu Like"

Writers.fermaing DupH, [eerg Evers (GEMA), Stiawntae “"DaBrat”
Harris, Juergen Kordulersct {GEMA)

Publishers: & Centrol Musie, Inc,, EMI Music Publishing, So So Def
Music, Thowm Tantrunts Music, Warner/Chappell Mesic, Inc.

"No More""

Writers: Edward Ferrei. Ciifton Lghty Darren L|g‘oty
Publishers: Eddi& F Muic, Sharay's Music, Warner/
Chappell Music. me.

“No More Eain (in Tins Cloud)"

Writers: Gordan Chariters, lames Weatherly

Publrshers: Mt South, Music of Windswapt, October: 12th Music.
Universal Music Publishing Group

"Open My Heart"

Writers: James “Jimmy jam" Harris, Terty: Lewis,

Big fim Wrigt

Publishers: EM| Music Pablishing, Flyte Tyme Tunes, Ji Branda Musie
Works, Minneapolis Gizys Music Inc.

"Party Up (Up In Here)"

Writers: Kasseutn "Swizz Beatz” Dean, DMX
Publishers: Bogmer X, RuffRyders Entertainment Inc,,
Swizz Beatz

"Say My Nome"

Wiriters: LaShawn Daniels, Beyonce Knowdes, LeToya Lucketl
LaTavia Roberson, Keleridria Rowiand

Publishers: Bayance PLb_hsi@mg. EMI Music Publishing, Kelendria
Music Publisaing LaTavia Music Publishing, LeToya Music
Publishing, Song/ATV TunesLE

"Shake Ya Ass”

V¥ritegs: Chad #ugo, Mystiial

Publishers: Chase Chad Musiz, EMI Musi&Publishing,
‘The Braids Pulilishing

"Whatever™

Writers Edward Berkdley. Kier"Kay Gee" Gist, R. L. Huggar
Publishess: Divine: Mill #¥usic, Famous Music Corp. Fingaz Goal
Music, Uh Oh Ertertainmens, Viarser/Ghappell Music, Inc.

"Where | Wanina Be"

Writers Canell jones, Kyle West

Publishers: Checlman Music, EMI Musie Publishing, Ness. Nitty &
Capone Puolishing Warnet/Cappell Musir, Ing, Willarse Publishing
"Wifey®

Writers: Edward Berkeley, Kier"Kay Gee" Gist, R, L Huggar

- Publishers: Divine Mill Muss¢, EMI Musie Publishing. Farous Music

Corp. Fingar Geal Music U Ch Britertainment,
Wiarner: Chappel! Musiz, Ine

RAS ANRRDIFUGIE BAMCESONGS

“Dive In The Pgol”

Writer: Batry Harris (SGCAN:
Publishers:Beun Music: Pabhshing SOCAN).
Two Twenry: Four Musi, Inc,

“Don't Call Me Baby”

Writers Giuseppe Chigrchia (SIAE), Cheyne Coate {APRA),
Duane Marrison iAPRAY Andrew Van Dorsselaer {APRA)
Publishers. Crister Ediziont Musicali (SIAE}, Universd Music
Publishing Grotp

d Leam’e:&T:Fror:n The Best”
Writer: Dianne Warren”
Publisher: REALSONGS

“T'm Outta Love” .

Vrters: Anastaciy, Louis John Biancanielo, Samuel | Watters
Patilishers: Bregkehrough Creations, EMI Music Publishing,
Pa Ho Produceons, SMY.Sony/ATV Tures ELC Unjversal
Masic Publishing Group

“King Of My Castle”

Vifriter.: Gaelle Addison, Christopher Brann

Pattishers: Butterfly Shadow, Jessica Michadl Music. Inc.,
Vamdue Music

“Stop Playing With My Mind”

Virsters: Duane Harden, Jason Hernancez, neroy Jackson, Jr.
Pulish=rs: Jessia Michaef Music, inc., Phat House Music, Rocedu
Publishing, Unicomp

“That Sound”

Whiter: Michael Moog

Pattishars: Nottsg Dale Songs, Inc..
Serictly Rhythns Publishing

“With You™
Writer- Noma#,
Publisher: Yalumba Music

F&S Aaward Winninz Rap Sonzs

"4, 5, 6"

W-iters: Kandi Burrus:, Tonya "Soke" Johnston, Chyistopber
"Tricks" Stewin t

Fuslishers: Aie Control Music, Inc., EMI Music Publishing,
Famous Music Corp., Floney From Missouri, Kandagy
Music. Mo Berter Grooves Music, Music of Windswept -
"Bounce” g

Whiters: Aaron Alexander. Derek Coopen Timothy L.
Granger: I, Tracy Hawss, Michael *Haze"-Renwz
Publisher: Ruff Life

“Bounce With Me" (from Big Momma's House)
Writers: Jermane Dupri, Shawntae "ZaBrat” Harris
Publishers: Air Controt Music. foc. EMI Music Publishing,
So So Def Music, TCF Music Publi::hing,ﬂ’iowin“
Tantryms Music .

“*Down Bottom”

Writers: Kasseem'"Swizz Beatz' Deun

Mel "Drag-On” Smalls

Bublishers: FeelissRuff Ryders Entertanment Tnc.,
Swizz Beatz 3

“G'd Up"

Whiters: Tracey Dayis, Kevin "Batzecar” Gilliam,

Keiwan "Goldie Loc" Spillman -

Publishers: Black Fountain Music, Ll Gangsta #lusic, Show
You How Daddy-Ball Music, Tray Tray Music

“Hot $**T (Country Grammer)”

Writers: fason Epperson. Nelly

Publishers: BMGSongs, Inc, Jay E's Basement
Universal Music Publishing Grotp

"l Like Dem Girls"
Writers: jonathon Smith, Stever Standard
Pubilishers: STD Music. Swole- Music

“Left, Right, Left"

Writers: Terence:"Drama” Coox, Remetrius Stewaft
Bublishers: Da Yaoungest & Da Cruskest, E Two Music.
EM! Music Publishing, Tight 2 Def

“Wobbie Wobble™
‘Writer: Darin Blck
Publisher: Black-At-Cha Publishing

“Yeah That's Us""

Wiriters: Michaet "Bump Johnsan® Allen. 4

Asa "Spade-O" Burbage, Repnard 'Abliva" East,
Bianca Jones, Terrance "Hotrunner ' Lovelace Far'd
Gitiie Da Kid" Nasir

Publishers: Ching House Music; Money-N-The-Pocket.,
3mooth Thug Music, WarnerfChappelf MusicZInc.

“You Can Do It"

Writers: Ice Cu%e. Mack [0, Dona'd Saunders
Publishers: Don One Eye Saunders, Gangsta
Boogxe Music, Kohaw Music, Real an Ruff Muslc,
Uiniversal Music Publishing Group,
Warner/Chappeil Music, Inc.

ASCAP Congratulates
Our 2001 Rhythm and
Soul

\ward Honorees

WHERE MUSIC BEGINS™

Marilyn Bergman | President & Chairman of thé Board

www.ascap.com
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Napster Alliance A Move Toward Legitimacy

But Observers Claim Deal With MusicNet Is A Shrewd Public-Relations Ploy

BY MATT BENZ

and BRIAN GARRITY

NEW YORK—Napster’s new conditional
alliance with MusicNet moves the embat-
tled file-swapping service one step closer to
legitimacy. But while the deal is regarded
by experts as a shrewd public-relations ploy
out to win the approval of Congress—and
the sympathy of the courts—it has also
sparked a spitting match among the major
labels and their parters vying for control of
the digital music market.

While seeming to breathe life into Napster,
the arrangement not only excludes Napster
from cutting either a content- or technology-
licensing deal with the subscription service
being developed by Universal Music Group
and Sony Music Entertainment known as
Duet, but it has drawn the private ire and
public disavowal of the major labels that co-
own the MusicNet service: Warner Music
Group (WMG), EMI Recorded Music, and
BMG Entertainment.

Word of an agreement between the two
companies prompted WMG, EMI, and BMG
to issue statements June 5 that any licensing
of content to Napster still hinges on the res-
olution of outstanding copyright and security
concerns they have with the service.

“There are numerous hurdles that still
need to be overcome,” says one major-label
source. Regardless of any technological
alliance between MusicNet and Napster, he
adds, the major labels and Napster are no
closer today than they were three years ago
on copyright issues.

But one industry executive notes that
Recording Industry Assn. of America litiga-
tors “aren’t going to stop until Napster's
head is pitted on a pike.” He adds, “They
need the legal precedent.”

As a result, sources at the labels say the
MusicNet arrangement is, in part, an effort
by Napster to gain leverage in its copyright-
infringement lawsuit with the labels. “This
whole thing was for the judge,” one execu-

tive says. He predicts that Napster will now
claim, “How can they be giving us the license
for the content on the one hand and suing us
for billions on the other?”

‘Word of the Napster/MusicNet agreement
came on the eve of a June 6 compliance hear-
ing in San Francisco with Judge Marilyn
Patel of the U.S. District Court for the North-
ern District of California.

Meanwhile, hanging over the Napster
debate are the still-unresolved issues of
compulsory licenses and compensation of
copyright holders for Internet-distributed
music. “It was an announcement really tai-
lored toward the Orrin Hatch hearings to
show people had a toehold in the market,”
says Talal Shamoon, sen-
ior VP of media at digital
rights management com-
pany InterTrust.

To that end, word of the
alliance appears to be bet-
ter received. Sen. Hatch,
R-Utah, who was chair-
man of the Senate Judicia-
ry Committee until the
Democrats took control of the Senate June 6,
has long encouraged all parties involved to
resolve issues of copyright among them-
selves, threatening otherwise to intervene.
Hatch welcomed the MusicNet/Napster
announcement as a positive step in a written
statement: “Having worked on legislation to
ensure that copyrighted works and high-tech-
nology delivery systems like the Internet
could work together, I am glad to see these
further steps toward stocking the long-prom-
ised ‘celestial jukebox’ with music.

“Further, I am encouraged to see that
these issues are being moved forward in
the marketplace, rather than staying
stalled in the courts or requiring protract-
ed action by the Congress,” Hatch contin-
ued. “I congratulate Napster, RealNet-
works, AOL TimeWarner, Bertelsmann,
EMI, and MusicNet on their reported

BARRY

efforts toward furthering a vibrant market
in online music and entertainment and the
further development of exciting new rela-
tionships between artists, their fans, and
innovative technology companies.”

Rep. Howard L. Berman, D-Calif., rank-
ing member of the House Judiciary Subcom-
mittee on Courts, the Internet, and Intellec-
tual Property, said in a statement, “I was
quite pleased to learn that MusicNet has
agreed to license Napster. This agreement
shows that the recording industry is deter-
mined to broadly and nonexclusively license
its music online. If Napster can secure a
license, after the massive infringement it
occasioned, any viable online music service
should be able to get one.”

But Noah Stone, executive director of the
Recording Artists Coalition (RAC), while
heartened by the deal, wonders if it has come
toolate. “The fact that the labels took so long
to get to the negotiating table is a concern,
because so many Napster users have flocked
to open-source programs where artists can-
not hope to benefit.”

Stone adds, “We are encouraged that the
labels are negotiating with Napster,
because we believe that independent dis-
tribution of music online must be allowed to
survive. [RAC co-founder] Don Henley tes-
tified before the Senate Judiciary Commit-
tee this spring that a compulsory license
should only be necessary as a last resort,
and as a result of this agreement, it will
clearly not come to that.”

But given the harsh reaction to the deal by
the major labels, Hatch’s “jukebox” seems, if
anything, more “celestial” and unattainable
than ever—a view echoed on Wall Street.

“I"'mlooking for cooperation among the five
majors,” says Michael Nathanson, a music-
industry analyst with Sanford Bernstein. “The
fact that they’re not cooperating means that
they’re not really there yet. I just don’t think
you're going to get much of a business model

(Continued on page 83)

BY BRIAN GARRITY

In the first concrete sign of major-
label interest in CD-burning, EMI
Recorded Music has forged an alliance
with Roxio, a leading developer of CD-
burning software products, to craft a
secure format for copying digital musie
files onto blank CDs.

Full details have yet to be worked
out, but the format would be designed
to enable users of digital music sub-
scription services to pay an addition-
al fee to burn content to CDs. Roxio
CEO Chris Gorog says, “Without the
ability to get the music off your PC,
digital distribution doesn’t work.”

As part of the effort, Roxio will
embed EMI-approved digital rights
management (DRM) technologies into
future versions of its products.

A secure burning format would help
the labels monetize the CD-burning
market and add another element of
portability to legitimate music sub-
scription offerings set to debut later
this year, executives say.

“If you look at what consumers are
doing, they’ve spoken loudly,” says
EMI Recorded Music senior VP of
new media Jay Samit. “Over 100 mil-
lion of them have burners. So we
thought, ‘Why not work with the lead-

EMI Teams With GD-Burning Software Developer T

ing burner company to come up with a
commercial avenue so artists make
money, fans get what they want, and
everything works? ”

While one DRM executive says the
arrangement between EMI and Roxio
is short on specifics,
he notes the general
idea is strong: “As a
concept it’s brilliant,
because 90% of the
people who rip songs
) don’t really want to
pirate them. They
just want to listen to
the musie.”

Samit adds that there are a number
of different commerce models possible
with DRM-enhanced burning software.
“You can look at tying that into sub-
scriptions that may allow you to burn
certain things. Or another good model
is [that] you could go into retail, buy
the single, and put it into your comput-
er. With Roxio software, you could hear
the whole album and decide if you
wanted to burn it.”

But embedding DRM systems in
Roxio’s software, which claims a
more than 70% global market share
for CD-burning products, may prove
to be a Trojan horse for the major

SAMIT

labels in their campaign to assert
greater control over how consumers
use digitized music content. With
estimates that 5 billion blank CDs
will be shipped in support of an esti-
mated installed base of 100 million
CD recorders on the market, the
majors are looking for a way to
reduce unauthorized burning.

“This deal enables us to pack the
digital rights management encryption
schemes into the software,” Gorog
says. “It’s a surgical strike at the tar-
get customers of the record companies
involved in burning.”

Roxio’s Easy CD Creator software
for Windows and Toast for Macintosh
have been bundled with more than 20
million CD recorders; they are sup-
ported by such PC manufacturers as
Compaq, Dell, Hewlett-Packard, and
IBM, as well as CD-R drive manu-
facturers Acer, Philips, Plextor,
Sony, and Yamaha. In addition,
Roxio’s CD-R plug-in is integrated
with the Microsoft Windows Media
Player and RealNetworks’ RealJuke-
Box, enabling users to record digital
music files onto CDs.

Roxio says it hopes to have a for-
pay burning offering ready to roll out
within the next 12 months.

J
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NEARLY HALF A CENTURY AGO,
The Billboard supplanted its annual
“Holiday Greetings” issue with a spe-
cial edition devoted with “a heavy
heart” to the ramifications of the Sec-
ond World War—which America en-
tered following the Japanese bombing
of Pearl Harbor on Dec. 7, 1941. With
the issue dated only 20 days later, a lead
editorial titled “Show Business and the
War” pointed out that, while the enter-
tainment industry was for the most
part divorced from military and manu-
facturing channels, artists and their fel-
lows should feel duty bound to dedicate
themselves to boosting the country’s
morale, as well as helping to promote
the sale of war bonds.

As most of those drawn to the cur-
rent hit film Pearl Harbor no doubt
realize, the world seemed like a far sim-
pler place in 1941—when the bad guys
were plainly the worst and the good
guys were well and truly good. The
rousing, emotional editorial concluded,
“We are a great and united country. We
are blessed with the leadership of
Franklin Delano Roosevelt. Let us
respond to that leadership by doing our
share to battle the mighty forces of the
wicked.” Looking back, though, the
good-hearted patriotism evinced
throughout the issue could occasionally
show its other, uglier face: jingoism. One
item reported that NBC’s “first talent
casualty” of the war was Yoichi Hirao-
ka, a Japanese concert xylophonist who
had been broadcasting on the network
for years but who was “yanked” as hos-
tilities with Japan commenced.

Bolstering the inspiring tone of the
lead editorial was a piece titled “The
Show Must Go On,” penned especially
for Billboard by New York mayor
Fiorello La Guardia. He wrote, “In
great human emergencies, the actor,
the writers of songs and stories and

—
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plays have exercised tremendous
influence upon the times in which they
lived.” The mayor went on to encour-
age artists to participate in benefits
and perform patriotic songs and
shows; he also advanced the idea that
broadcasters and theater managers
should devote time to public service
announcements, war-bond promotions,
and the all-important newsreels
(which had a weekly audience of some
45 million at the time).

In news reports, it was noted that
the run of a Broadway show titled The
Admiral Had a Wife was cut short
because the play “dealt humorously

with naval forces in Pearl Harbor.”
Also underlining the seriousness of the
nation’s mood was an announcement
from New Orleans that the upcoming
Mardi Gras season would be canceled.
Better tangential news was that
record-makers—coming off their best
year ever, with sales of more than 100
million dises—were being deluged
with orders for 78s of such songs as
“Stars & Stripes Forever.” Another
popular tune was a rewrite of “Hi Ho”
from Snow White by NBC newsman
H.V. Kaltenborn, after his on-air ad lib
of “Hi ho, hi ho, we’re off to Tokyo,”
Disney publisher Irving Berlin Inec.
was inundated with requests to use
the topical version.

The best-selling record nationwide
for the week of Dec. 27. 1941, was
Glenn Miller’s Bluebird/RCA version
of “Chattanooga Choo Choo,” which
had benefited from being played as
part of the big-band leader’s appear-
ance in the film Sun Vulley Serenade.
It was the million-selling popularity of
Miller’s “Chattanooga Choo Choa” that
inspired RCA Victor to invert the
“gold record” as a means of celebrating
his achievement. The song’s appeal
wasn’t limited to Miller, though; that
winter, record racks featured six dif-
ferent versions of “Choo Choo” from
three different companies.

Taking his role in the war effort as
seriously as La Guardia or Billbourd
ever could have wanted, Miller joined
the U.S. Army Air Force in 1942, form-
ing an all-star service band and broad-
casting via the BBC and U.S. Armed
Forces Radio. Almost three vears to
the week following the Billboard
“Let’s Go, America” issue, the band-
leader was flying from England to
France to entertain Allied troops when
his air transport disappeared and was
never found. He was 40 years old.
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Lyric Street Partners
With Skagas Family

BY PHYLLIS STARK
NASHVILLE—Lyric Street Re-
cords, the Nashville-based label of the
Buena Vista Music Group, has formed
an alliance with Ricky Skaggs’ 4-
year-old Skaggs Family Records
and sister label Ceili Music.

The deal calls for Lyric Street to
handle marketing and distribution
for the Skaggs imprints through the
Universal Music and Video Distrib-
ution system. Lyric Street and
Skaggs Family will also partner on
some new proj-
ects, as well as the
rerelease of Big
Mon—The Songs |
of Bill Monroe, an |
album originally
issued last year
on Skaggs Family.

That critically
acclaimed album,
which Skaggs pro-
duced, featured
performances of
Monroe’s songs
by Dolly Parton,
Bruce Hornsby,
Steve Wariner,
Patty Loveless,
Dixie Chicks, and
numerous others.
While no date has
been set for the
rerelease, new -
packaging is
planned for the set.

The first new project under the
joint venture will be Del MeCoury
Band’s Del & the Boys, due July 10
on Ceili Music. Also in the works,
Skaggs reveals, is Big Mon 2, fea-
turing artists who were unable to
contribute to the first project due to
scheduling conflicts.

Although many of the releases on
Skaggs Family have been successful
by niche-label
standards, Lyric
Street president
Randy Goodman
says Skaggs was
“looking to ex-
pand” and “looking for someone to be
an investment partner.”

Skaggs’ label found itself in the
position of having big-time talent,
but small-time resources. As
Skaggs Family managing partner
Stan Strickland puts it, “We feel
like we got up to bat quickly cre-
atively, but we were very bush
league when it came to selling
records.” Skaggs likens it to “bear
hunting with a switch.”

Strickland says there have been
several projects that his label had to
pass on due to its limited resources.
“We've been honest enough to real-
ize our limitations as a company,” he
says. “There is no shame in saying
we have a lot to learn from these
[Lyric Street] people.”

Skaggs says of the partnership,
“It’s a great idea, a great relation-
ship. It gives me an opportunity to
dream even greater than I've
dreamed before. Now, we can dream
crazy. I'm real excited about the
future. It’s certainly more on my
plate than I can say ‘grace’ over.”

Even with the new alliance,

Skaggs Family Records recently
signed a marketing and distribution
deal with Lyric Street Records. Pic-
tured, from left, are Skaggs Family
managing partner Stan Strickland,
Lyric Street senior VP of A&R Doug
Howard, Ricky Skaggs, and Lyric
Street president Randy Goodman.

though, Skaggs says he will stick
to releasing “about six projects a
year, max.”

The alliance was born out of a 20-
year friendship between Skaggs
and Lyric Street senior VP of A&R
Doug Howard. Skaggs says, “Doug
knows more about me musically
than anyone in town.”

Howard says, “We cannot over-
state [the importance] of the A&R
side [Skaggs brings to the deal].
He's like a magnet for talent.”

Goodman ag-
rees: “So many
[artists are] drawn
to Ricky. He is the
new Bill Monroe.”

Strickland says
the deal was
“birthed by Ricky
realizing he was-
n’t in the place he
needs to be”—
something that
became obvious
at an awards show
where artists of all
genres were com-
ing by backstage
to pay their re-
spects to Skaggs
at a time when his
then-label home,
Atlantic, seemed
to be working his
records with little
enthusiasm. “Nashville’s ready to
pack his U-Haul to Branson [Mo.],
and these world-class artists think
he’s it,” Strickland says.

The new deal, Goodman says, gives
Lyric Street a first look at the artists
Skaggs is working with, similar to a
farm-team system. Another benefit
for the 4-year-old Lyric Street, Good-
man says, is that the partnership
“allows us to [build] some catalog.”

When he first
explored the
idea of a partner-
ship, Strickland
says he fielded
three or four
propositions, but all of them required
him to offer “a piece of the company to
get the help we wanted. It just didn’t
make sense. The way we look at this
relationship is that Lyric Street is our
big brother. Randy and Doug helped
us get past our bias about being part
of the major-label system. We saw it
as a tremendous opportunity to be
successful.”

As part of the deal, Skaggs Fam-
ily will retain control over its sched-
uling, publicity, and other aspects
of the process.

The Skaggs labels are based in
bluegrass and acoustic music, gen-
res enjoying a new-found populari-
ty thanks to the success of the Mer-
cury/Lost Highway soundtrack for
O Brother, Where Art Thou? and
other projects.

Skaggs says, “There is a huge base
out there for this type of music, and
it doesn’t have any boundaries.”

Strickland, meanwhile, says the
Lyric Street alliance comes at a
good time: “The worst thing will be
when [bluegrass] explodes and
we're not prepared.”

BY WAYNE HOFFMAN

NEW YORK—The Producers made
Broadway history June 3, when the
musical won an unprecedented 12
Tony Awards, beating the previous
record-holder, Hello, Dolly!, which
picked up 10 trophies in 1964.

The Mel Brooks show, adapted
from his comic 1968 film, took the tro-
phy in every category in which it
competed, from lighting to costumes
to scenic design. Nathan Lane won
for best lead actor, Gary Beach for
best featured actor, and Cady Huff-
man for best featured actress. Susan
Stroman—who took home a Tony
last year for her choreography in
Contact—picked up two awards for
The Producers: best choreography
and best direction of a musical.

Brooks says that the award for
best score means the most to him. “T
have loved the guys who write music
and lyrics that really deliver a song,”
he says, citing Cole Porter and Frank
Loesser as heroes. “If I could joire
that rare bunch of guys, it would
mean 2 lot to me.”

The Producers is Brooks’ first
musical, and the best score category

‘Producers’ Breaks Tony Record

Show Receives 12 Awards, Including Best Score Nod For Brooks

was considered the show’s toughest
race. Brooks faced Paul Gordon and
John Caird (Jane Eyre), the late Ed
Kleban (A Class Act), and David Yaz-
bek (The Full Monty). At the Drama
Desk Awards May 20, the prize went
to Yazbek—a rock songwriter mak-
ing his Broadway debut—while
Brooks wasn't even nominated.

But the 55th annual Tony Awards
ceremony—held at Radio City Music
Hall and broadeast on PBS and
CBS—was utterly dominated by The
Producers. Acknowledging that his
show’s landslide had effectively shut
out other critically praised produc-
tions, Brooks apologized to the other
composers in his acceptance speech
—and, in typically wry fashion,
thanked Stephen Sondheim for not
writing a show this season.

Only two musical categories
lacked Producers nominations: best
revival and leading actress—7he
Producers has no female lead. The
revival of 42nd Street won both cat-
egories, with Christine Ebersole hon-
ored for her star turn. (Q Records
releases the new cast album of j2nd
Street June 12.)

Doug Besterman, who captured
the best orchestrations award for
The Producers, calls his show “a phe-
nomenon.” Besterman, who also won
a Tony in 1999 for Fosse, says that
underneath the comedy, Brooks is a
serious songwriter. “The notes are
all his,” Besterman says. “It really
did come out of his head.”

The Producers is already a com-
mercial success; box-office sales set
a Broadway record opening weekend
in April, and the Sony Classical cast
albumis No. 181 on the The Billboard
200 this issue. But it's the Tony that
firmly establishes Brooks as a legiti-
mate composer—even though he
downplays the trophy’s significance:
“The thrill of doing it and being
allowed to write a score for Broad-
way is the real prize.”

In light of his success with The
Producers, Brooks says he may seek
out other musical projects, including
other musical adaptations of his films.
Although plans are far from definite,
Brooks says he is currently “toying
with the notion” of making a stage
musical version of his 1974 comedy
classic Young Frankenstein.

Nashville Icon John Hartford Dies

BY WADE JESSEN
NASHVILLE—Singer/song-
writer, instrumentalist, record pro-
ducer, and folklorist John Hartford
died June 4 in a Nashville hospital
after a lengthy battle with non-
Hodgkins lymphoma. He was 63.

Hartford is best known as the
writer of Glen Campbell’s 1967 hit,
“Gentle on My Mind,” for which he
was awarded two Grammys.
Dozens of stars issued covers of the
song, including
Aretha Franklin,
Tammy Wynette,
and Patti Page.
»e Dean Martin’s
AT 1969 reprise was a

- top 5 hit in the

o U.K. Hartford
recently told
Bluegrass Unlim-
ited that the song had been record-
ed by approximately 500 artists,
and logged more than four million
broadecast plays.

During a performing career
that spanned more than 40 years,
Hartford (born John Harford)
recorded for RCA, MCA, Warner
Bros., Flying Fish, and several
other imprints. He was also hand-
ed a Grammy for his 1976 album,
Mark Twang.

Hartford was also an actor,
author, master calligrapher, river
boat captain, session musician, and
radio personality. He was a writer
and featured performer on The
Smothers Brothers Comedy Hour
and appeared on numerous other
variety shows, including The Glen
Campbell Goodtime Hour.

“One of the most important
aspects of John’s career was his
early network television expo-
sure,” says WSM Grand Ole Opry

-

HARTFORD

announcer and music historian
Eddie Stubbs. “At that time, it
was very unusual for someone in
the world of country and blue-
grass music to [be featured] on
those big shows.”

Stubbs credits the wiry, derby-
hatted Hartford as one of the most
relatable artists of the folk revival
of the late '60s, with his trademark

sing-talk performing style. “The
young people that came to those
festivals remembered him from the
TV shows, and his long hair and
beard made them feel he was one of
them. He brought so many young
people into the art form.”
A lifelong student of early coun-
try and folk music, Hartford became
(Continued on page 81)

Lomba Pressures BMG

Seeks New Canadian Distribution Deal

BY LARRY LeBLANC
TORONTO—Zomba Group, parent
of the Jive, Silvertone, Volcano, and
Verity imprints, has ended its cur-
rent distribution deal with BMG for
Canada in a move that sources are
calling a negotiating tactic (Bill-
boardBulletin, June 4).

Zomba has decided not to renew its
current deal with BMG Entertain-

ment North Am-

oo erica, thus ending

ZDMBA | the company’s re-

L ~—" " | lationship at the

end of September.

BMG will be hard hit by the loss, as

Zomba represents approximately

one-third of the company’s 13% Cana-
dian market share.

It has been reported that Zomba
is in discussions with EMI Record-
ed Music U.S. for Canadian distri-
bution. Sources say that Zomba is
using these discussions to push
BMG into reworking its U.S. pact.
Zomba representatives didn’t
return calls seeking comment.

BMG, which owns 20% of Zomba,
continues to distribute Jive in the

U.8., but sources say this deal ex-
pires July 1.
In Canada, Zomba Group labels

are currently distributed by BMG
Music Canada via a pressing and dis-
tribution agreement initiated in 1998.
BMG Music Canada had licensed the
group’s product since 1992.

Canada has been a breakout mar-
ket for Zomba acts. By developing an
in-house marketing team that sup-
plements BMG’s EE————
sales and distribu- | g NV €
tion efforts in —/———
Canada, Zomba
Records Canada president Laura
Bartlett, who set up the affiliate in
1999, has achieved impressive
results with international Jive super-
stars Backstreet Boys, Britney
Spears, ‘N Sync, and R. Kelly; as well
as Canadian breakthroughs of such
Jive acts as Aaron Carter, Mystikal,
Joe, and Groove Armada.

Lisa Zbitnew, president of BMG
Music Canada, declined to discuss
Zomba’s departure, saying instead:
“My focus for now is working
Zomba’s records.”
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Astralwerks Satisfies Demand With David Gray Reissues

BY WES ORSHOSKI

After almost a year of planning,
Caroline/Astralwerks is set to rere-
lease simultaneously the first two
albums by folky singer/songwriter
David Gray with a new collection of
the artist’s early singles.

Gray’s 1993 debut, A Century
Ends, and its follow-up, 1994’s
Flesh, will be reissued July 10 in the
U.S. and July 2 in the U.K. Both
titles, originally released through
Virgin, are now out of print. In addi-
tion, Caroline will issue The EPs

’92-'94, which joins the Flesh track
“Coming Down” with the three
U.K. singles from A Century
Ends—“Birds Without Wings,”
“Shine,” and “Wisdom,” and their
respective B-sides.

Demand for the albums, which will
be distributed by Caroline, has
grown steadily over the past year
following the surprise success of
Gray’s ATO/RCA album White Lad-
der. It has sold nearly 1.2 million
copies in the U.S. alone so far, accord-
ing to SoundScan. That demand has

BY SAM ANDREWS
LONDON—U.K. retail group
Kingfisher has decided to spin
off its general merchandise unit,
which includes U.K. music and
video giant Woolworth’s and
distribution business Enter-
tainment U.K.

The company said in a state-
ment that the shift would occur
at the end of July and that
sales of the property assets of
the general
merchandise
businesses—
worth around
600 million
pounds ($840 million)—are pro-
gressing. These will go toward
reducing Kingfisher’s debt bur-
den, which totals nearly 2 bil-
lion pounds ($2.8 billion).

Kingfisher announced last Sep-
tember that it would spin off the
general merchandise unit to
focus on its home improvement
and electrical goods businesses,
but later said it was considering
an outright sale. When it became
apparent that Kingfisher could
not find a buyer for the division,
the company returned to its orig-
inal plan (BillboardBulletin,
June 6).

Kingfisher Opts To Spin Off
General Merchandise Unit

g “Having dili-

KING/?SHER

Press reports suggested that
Kingfisher CEO Geoffrey Mule-
ahy was accused by shareholders
of indecision that held back the
performance of Kingfisher’s share
price. Mulcahy said the accusa-
tions were “totally unfounded.”

“Achieving best value for
Kingfisher shareholders has
been a prime consideration
throughout our approach to the
separation,” Mulcahy said in a

statement.

gently as-
sessed all the
options, the
board is now confident that a
de-merger is the best solution
for shareholders, employees,
and the long-term success of
the businesses.”

Shares in Kingfisher, which
have under-performed sector
peers by 9% in the past six
months, slipped 2.3% to 443
pence after the announcement.

The separate general mer-
chandise group will employ more
than 50,000 people in more than
1,600 stores across the U.K. and
will comprise some of the best-
known brands in U.K. retail,

(Continued on page 81)

RECORD COMPANIES. Gregg Vickers
is named national sales VP for
EMI Latin in Miami. He was
national sales director.

Kevin Herring is promoted to
VP of national promotion for Lyric
Street Records in Nashville. He
was senior director of national
promotion.

Barbara Bowman is named VP
of human resources for EMI
Christian Music Group in Brent-
wood, Tenn. She was director of
human resources for the New
England region for Coca-Cola.

Garnet Reid is promoted to
senior national director of rap
promotions for Universal Records
in New York. He was national
director of rap promotions.

Hillary Siskind is promoted to
senior director of publicity for
Arista Records in New York. She
was director of publicity.

Mananda Eidgah is promoted

BOWMAN

REID

to director of marketing and media
for Buddha Records in New York.
She was associate director of mar-
keting and media.

PUBLISHERS. Universal Music Pub-
lishing, Nashville, promotes Kent
Earls to senior director of cre-
ative services, Molly Reynolds to
coordinator of alternative mar-
kets and creative director, Katie
Dalton to creative director, and
Gina Gamble to office manager
and assistant to the senior VP in

been the root of some frustration at
Caroline/Astralwerks, which has had
to back-order requests for A Centu-
1y Ends and Flesh or simply not ful-
fill them at all, ac- _
cording to Ashley |
Warren, project F
manager/interna-
tional manager at
Astralwerks.
Warren says the
label was hoping
to reissue the al-
bums and the new
collection of singles and B-sides
earlier, but it faced “inevitable
delays with the success of White
Ladder and David’s touring sched-
ule, which initially delayed his
input on the formulation of The
EPs ’92-'94 and the [reissues],”
which, despite being critically
acclaimed, have sold only a com-

GRAY

bined 20,000 copies in the U.S.,
according to SoundScan. “There
was [also] a conscious decision to
release these records in a proper,
respectful manner [in line with]
what was going on with David’s
career, so as not to interfere with
the momentum of White Ladder.”
Gray, who is now only a few
months away from wrapping up his
seemingly endless White Ladder
tour, notes that it’s “odd” to see the
records resurface. “They sound so
long ago to me. And I sound so dif-
ferent on them. It’s partly embar-
rassing,” he says with a laugh. “I
guess it’s a good thing because they
didn’t get much of a chance to [be]
enjoyed at the time. And I think
there are some things on each of the
records that are worth paying
attention to, a couple of nice songs.”
After disappointing sales, Virgin

dropped Gray the day his contract
came up for extension in 1995. The
following year, EMI America
issued Sell Sell Sell, which Net-
twerk rereleased last year. After
leaving EMI—*“I felt the drop com-
ing and I hopped off early,” he
says—Gray recorded a slew of
songs that predate White Ladder.
Those songs make up Lost Songs
’95-'98, which, after an internation-
al release, was repackaged and
released in the U.S. in April.

“It just feels like there’s a bit of a
flurry of rereleasing and repackag-
ing,” Gray says. “And it’s hardly
surprising. It’s just sort of what
happens when someone gets suc-
cessful. It’s like, ‘Get the other
records out there quick.’ I think the
record industry just thinks [that]
this is it. This is the moment. It’s all

(Continued on page 94)

Sanctuary Set To Take In U.S. Talent

BY GORDON MASSON
LONDON—Sanctuary Group is look-
ing to expand its artist management
activities in the U.S,, in an effort to
increase its ownership of intellectual
property rights.

In the company’s financial report
covering the six months ending
March 31, CEO
Andy Taylor states,
“Artist manage- |
ment services [are] |
regarded as a key
element to the fu-
ture expansion of
our [intellectual
property rights]
portfolio. We envis-
age considerable growth in this area,
particularly in the United States.
Consequently, we have realigned
future developments with a greater
bias toward North America and
have recently opened an office in
Los Angeles.”

Taylor tells Billboard, “We're focus-
ing our attention on America because
it is a great source for talent, and in the
months ahead we'll be looking to sign

TAYLOR

EXECUTIVE TURNTABLE

el

¥

.
o

SISKIND

Nashville. Universal Music Pub-
lishing, Nashville, also names
Betty Reid director of business
affairs and Tory Hernandez
receptionist/administrative assis-
tant in Nashville.

They were, respectively, cre-
ative director, creative director,
associate director of creative
services, assistant to the senior
VP, director of administration/
paralegal for Warner/Chappell
Musie, and a student at the Uni-
versity of Arizona.

new acts both to our management divi-
sion and our record labels. Those acts
will hopefully fuel the Sanctuary
machine worldwide.”

During the first half of its financial
year, Sanctuary enjoyed a sales increase
0f 174% compared with the same period
last year, to 35.4 million pounds ($50 mil-
lion). Group pretax profits for the peri-
od rose 76% to 2.3 million pounds ($3.25
million), with group ebitda increasing by
140% to 6 million pounds ($8.5 million).

Taylor notes that as a result of last
year’s acquisition of Castle and CMC
Records, Sanctuary “is now well-
positioned to fulfill its vision of becoming
amajor global media enterprise.”

A major component in that vision is
Sanctuary’s core strategy, which is “ded-
icated to acquiring, creating, and exploit-
ing a coherent portfolio of long-term
intellectual property rights,” according
to a company statement.

Helping to drive the expansion of
that portfolio are Deke Arlon and
Doug Goldstein, who both joined
Sanctuary’s artist management team
during the past year. Using corner-
stone band Iron Maiden as a lure to

attract new talent, Sanctuary’s man-
agement arm has recently signed
Guns N’ Roses (through the acquisi-
tion of management company Big FD
Entertainment, led by the band’s
manager Goldstein), as well as prom-
ising newcomers Regency Buck,
Adam F, and Buddahead.

Elsewhere, Sanctuary Records has
signed such international acts as
Megadeth, Widespread Panic, and
Dolly Parton—whose latest album,
Little Sparrow, has gone silver
(60,000) in the U.K. Other full-price
albums that were particularly suc-
cessful for Sanctuary during the six
months ending March 31 were releas-
es from Gary Moore, the Kinks, and
John Hiatt. In mid-price and budget-
price albums, releases from Black Sab-
bath, the Undertones, and 100 Popu-
lar Classics boosted sales figures.

REYNOLDS

RELATED FIELDS. The National
Academy of Recording Arts and
Sciences names Wayne Baruch
CO0O0, Susan Leary CFO, En-
rique Fernandez senior VP/
executive director for the Latin
Academy of Recording Arts and
Sciences, and Ron W. Roecker
director of communications in
Santa Monica, Calif.

They were, respectively, cre-
ator and producer for the Los
Angeles Philharmonic Assn.’s
Hollywood Bowl Hall of Fame,

BARUCH LEARY

VP/controller for Ryland Mort-
gage, columnist for South Flori-
da Sun-Sentinel, and VP of brand
marketing and creative strategy
for Ketchum.

Marc Staenberg is named pres-
ident/CEO of the board of direc-
tors for the Society of Singers in
Los Angeles. He is also an enter-
tainment attorney.

J.D. May is named interim execu-
tive director of the Americana Music
Assn. in Nashville. He was VP/GM
of the Dead Reckoning label.
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Trick Pony Is TIIB IIBHI Ileal

Warner Country Act Looks Prefab But Gomes Road-Tested

BY PHYLLIS STARK
NASHVILLE—At recent country
music industry gatherings, there
have been more than a few discus-
sions about the new breed of coun-
try artist needed to break the for-
mat out of its current slump. Among
the suggestions most often heard is
for labels to start signing—as
opposed to manufacturing—groups
that have already built a fan base
through extensive touring.

If Warner Bros. act Trick Pony is
the test case for such a group, it’s
proving the industry pundits cor-
rect. The band’s eponymous debut
album, released in March, debuted
at No. 12 on the Billboard Top
Country Albums chart, with the
highest first-week album sales
(17,000 pieces) of any country group
or duo since the inception of Sound-
Scan 10 years ago (Billboard,
March 31). The album has gone on
to sell 83,000 units in two months,
while debut single “Pour Me” has
sold 78,000 copies.

After nearly four years of tour-

ing, with an average of 300 shows a
year, Trick Pony was road-tested
and fan-approved long before sign-
ing with Warner Bros. Ironically,
despite coming together organical-
ly, the band has the look of a pre-fab
label concoction. Heidi Newfield is
a petite sparkplug with big hair and

TRICK PONY

an even bigger voice. Keith Burns
is the group’s Marlboro Man, and
Ira Dean, by his own admission,
looks like Kid Rock.

“We’ve read some of the reviews
where a lot of people had thought
the label put us together,” Dean
says. “My answer is, there isn’t a
label in town stupid enough to
dress me this way.”

Burns insists that it is the band’s
unique sound and musicianship—
and not its look—that have con-
tributed to its success. Unlike
many acts in Nashville, the band
members actually played on their
album, and their honky-tonk-honed
sound is “tested, tried, and true,”
as Burns puts it: “If our albums
don’t sound like most of the albums
that come out of Nashville, that’s
why.” Newfield adds that the band
had creative control over the proj-
ect, with the end result being
“110% our heart and soul.”

Seeing the trio’s high-energy live
show has turned more than one
skeptic into a believer. “Trick Pony
is a band I did not get until I saw
them perform,” says Bruce Logan,
operations manager of WESC and

(Continued on next page)

aludder Guitarist Goes Solo

A Soundtrack Star, Nathan Larson Now Opts For Pop

BY BRADLEY BAMBARGER
NEW YORK—It’s the rare young
musician who has the talent and tem-
perament to embark on two artistic
career paths, let alone three. Nathan
Larson is one such musician. The for-
mer guitarist for intrepid art-core
quartet Shudder to Think, Larson
moved into the film-scoring realm
after the 1999 breakup of his band,
becoming a hot item in short order.
Now the 30-year-old aims to make his
mark as a pop singer/songwriter with
his solo debut, Jealous God.

Due Aug. 21 in the U.S. from
Artemis Records, Jealous God will
surprise those who know Larson
from the metallic glam of Shudder to
Think’s Epic sets, Pony Express
Record and 50,000 B.C. (Billboard,
March 1, 1997), or from his all-star
prog-rock side project on Epic, Mind
Science of the Mind (Billboard,
March 9, 1996). Instead of the de-
manding dissonances and off-kilter
structures of those records, Jealous
God trades in classic pop styles, with
soul and gospel accents.

Beyond Larson’s personal poetics,
an indication of his solo album’s char-

acter comes with the production
credits: English duo Clive Langer
and Alan Winstanley, whose '80s/90s
hit-making streak with the likes of
Madness, Elvis Costello, and Mor-
rissey was a formative influence for
Larson. He lists Costello’s “Ship-
building” and “Everyday I Write the

LARSON

Book” from the Langer/Winstanley-
produced Punch the Clock as inspi-
rational templates for the sound and
sensibility of Jealous God.

“Clive and Alan produced a lot of
musie that I first remember being
struck by growing up,” says Larson,
a native of the Washington, D.C.,

area. “They made these smart pop
records with artists who had essen-
tially punk-rock sensibilities, like
Elvis. And Clive co-wrote ‘Shipbuild-
ing,’ which is an amazing song.”

A fan of such gospel/soul artists as
Al Green and Aretha Franklin, Lar-
son began writing songs influenced by
their “organic, straight-from-the-
heart” balladry as a reaction to the
dense Shudder/Mind Science punk-
prog din. He explains, “After all that
loud math, I wanted to see if I could
write quieter, relaxed songs that were
compelling with just four major
chords—it was a real challenge.”

Larson rose to the challenge with
grace on Jealous God, the heart of
which is in the twilight balladry of “I
Must Learn to Live Alone,” “Hello,
Flame,” and “We Don’t Need Any-
body (To Tell Us Our Game),” as well
as in the gospel-accented lyricism of
the title track, “What If I Fade,” and
“We Will Know Thee by Thy Bloody
Rings.” As for the spiritual references
in many of the album’s tracks, the
songwriter explains, “With gospel,
I've always felt that if you replace

(Continued on page 86)

Did Soul Alicia Keys
aets 0ff R&B Buzz For J

BY GAIL MITCHELL

LOS ANGELES—An industry
crowd gathers outside the Roxy
Theatre here for a new artist show-
case. But the buzz this early May
evening is different. Usually jaded
media reps are anxiously jockeying
for pasition to claim a seat ahead of
the overflow crowd.

It’s a scene that first occurred in
New York and has since been
repeated in Atlanta, Detroit, Chica-
go, and other major markets, as
word-of-mouth builds about J
Records’ neo-soul newcomer Alicia
Keys. Her debut album, Songs in A
Minor, arrives Tuesday (12).

Appearing at the Airplay Mon-
itor conference in New York last
fall, the 20-year-old singer/song-
writer/producer/keyboardist sat
down at a grand piano and per-
formed a stirring rendition of
Donny Hathaway’s inspirational
“Someday We'll All Be Free.”

“I'm a live-performance artist,”
says the Manhattan-raised Keys
emphatically. “I'm also a classically
trained pianist, so I’ve been doing
showcases since my teens. It's some-
thing I've always enjoyed.”

It’s also something that J Records
zeroed in on when, after being
signed by then-Arista chief Clive
Davis in 1998, “she sat down at the
piano at Clive’s place and knocked
people’s socks off,” says Tom Cor-
son, J Records executive VP of
worldwide sales and marketing.

That live component is the linch-
pin for the Keys rollout. Since her
Monitor debut, she has appeared at
New York’s Joe’s Pub and the Bot-
tom Line, the Villa in London, and a
private Recording Industry Assn. of
America gathering in Washington,
D.C. A coveted spotlight at Davis’
annual pre-Grammy bash preceded
an intimate tastemakers gathering a
few days later at L.A.’s W Hotel.

“The reaction was strong, and we
liked the aesthetic,” Corson says. “So
we asked the W’s management if
they’d like to work with us to co-host
more shows. It turned into this
enhanced, sexy promotion tour.” The
tour has encompassed the label’s 10
branch markets, with Keys per-
forming and meeting the media.

A self-professed old soul, Keys
comes along at a time when the
industry is riding R&B’s resurgent
wave. Mixing traditional R&B with
hip-hop accents and thought-pro-
voking lyrics, Keys is equally at
home performing her own tunes—
including the piano-rich, love-can-be-
hard single “Fallin’ "—or reaching
back to put her own spin on such
classics as Marvin Gaye’s “Trouble
Man” and Prince’s “How Come U
Don’t Call Me Anymore.”

The big question, as always, is
whetherthe enthusiastically received
showcases will jump-start the record-
buying public. “Fallin’ ” currently
rests at No. 40 on the Hot R&B/Hip-
Hop Singles & Tracks chart.

Musicland’s urban buyer Sonya
Askew is impressed with Keys and
believes she has a long career ahead.
Yet Askew cautions that “the mar-
ket may be a little crowded now. It’s
similar to the Jill Scott project—once
the record hits the streets, word-of-
mouth will spread as long as J
Records hangs with it.”

Notes PD Carl Conner of KMJQ
Houston, “Times and tastes change.
But with all things considered, if she
continues on this course, she’ll make
it all the way.”

In the meantime, the artist—who
has a deal with EMI Music Publish-
ing and is represented by Jeff Robin-
son of New York’s MBK Entertain-
ment—remains confident. “The
moon and stars are in alignment,”
she says, “and I'm prepared. The
timing is right.”
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Uni’s Powderfinger Exports
Its Aussie Appeal Stateside

BY JILL PESSELNICK

On its native ground, rock quintet
Powderfinger has earned a slew of
awards—including Australian Rec-
ord Industry Assn. Awards for album
of the year and best rock album for
1998’s Internationalist, as well as
song of the year for that disc’s hit sin-
gle, “Fhe Day You Come.”

Powderfinger’s latest Universal
Music Australia album, Odyssey
Number Five, is already five-times
platinum in Australia (at 350,000
copies sold) after less than a year in
the racks. That adds to the band’s tally
of multi-platinum discs, with Interna-
tionalist at four-times platinum and
1996's Double Allergic triple.

But how does the Aussie band
build on such homegrown success
while trying to sway U.S. audiences
with its rich, Beatlesque melodies and
thoughtful, heartfelt lyrics? By not
giving the past a second thought,
according to the band’s lead singer,
Bernard Fanning: “In Australia,
we've been working so long there—
it feels good to have gotten to a cer-
tain level. [n America, we haven’t
really done any work yet to deserve
any major popularity. It sounds very
Protestant work ethic, but we don’t
expect it.”

Fanning believes that Powderfin-
ger’s first headlining tour of North
America, which kicked off at the end
of May (and was booked by ArtistDi-
rect’s Don Muller), is the true way to
interest a new legion of fans. The
trek—with Fanning joined by com-
patriots Ian Haug and Darren Mid-
dleton on guitars, John Collins on
bass, and Jon Coghill on drums—will
hit 22 major cities in the Midwest and
on the East and West coasts.

“This is going to be the most telling
time I suppose,” Fanning muses.
“You have to put a certain amount of
pressure on yourself to perform well
and make sure that the things that
you have cantrol of, you actually pull
off and do with aplomb.”

Storm Gloor, director of music for
the Amarillo, Texas-based Hastings
retail chain, echoes Fanning’s beliefs,
even though he stresses that culti-
vating a new fan base will take time.
“They’re definitely hitting the right
markets,” he says. “I think people alsa
need to hear about their success in
Australia, which will encourage them
to give the band a listen.”

Odyssey Number Five—which was

issued March 20 in the U.S. by Uni-
versal Music Group imprint Repub-
lic—was of course not the instant sue-
cess in the States that it was in
Australia. The disc peaked at No. 35
on the Billboord Heatseekers chart on
the way ta selling 23,000 copies here
to date, according to SoundScan.

The first single from Odyssey
Number Five, “My Happiness”—a
unique blend of catchy guitar riffs and
“longing to be home” lyrics that was
recently named song of the year at
the 2001 Australian Performing
Right Assn. Awards—reached No. 23
-on the Modern Rock Tracks chart and
was picked up by KROQ Los Angeles
prior to the album’s release.

“This was actually a double-edged
sword,” explains Republic president
Avery Lipman. “KROQ was the first
station in the country to play them.
What goes with that is a set of ex-
pectations. If the band had worked
its way up to KROQ, it might have
been better.”

While “My Happiness” has fallen
out of heavy rotation on KROQ, some
stations are continuing to give it high
priority although Powderfinger is
largely an unknown quantity to
American rock fans.

Susan Groves, operations manag-
er/PD for WHRL Albany, N.Y., says,
“The audience doesn’t really know
who the band is, but they're just
drawn to the song. The single is
melodic, pretty. I think that, luckily,
we’re turning a corner from the
Staind/Incubus/3 Doors Down/mid-
dle-of-the-road rock to an audience
ready to accept a lot of things.”

With the video for “My Happiness”
still making the rounds, and second
single “Waiting for the Sun” serviced
to modern rock outlets May 22,
Republic is striving to make the band
more recognizable by embarking on a
retail and grass-roots awareness
campaign. Additionally, the act will
be taking part in radio shows for such
stations as WNNX Atlanta and
WBRU Providence, R.1L.

“They are brand-new, and we have
to keep our expectations in check,”
Lipman says of Powderfinger (which
is managed by Paul Piticco of Aus-
tralia’s Secret Service and published
by Egg the Nest Music/Festival
Music Australia). “We’ve got to be
patient. And I think the band and the
record itself is the best marketing
tool we have.”

BY DEBORAH EVANS PRICE
NASHVILLE—In recent years,
the contemporary Christian
community has seen the emer-
gence of several gifted female
singer/songwriters, among them
Nicole C. Mullen, Ginny Owens,
Jennifer Knapp, and Nichole
Nordeman. This year’s break-
through artist is Sara Groves,
whose INO Records debut, Con-
versations, has people talking.
“She’s Joni Mitchell, Shawn
Colvin, and Rich Mullins all
wrapped up in one,” ventures
INO president Jeff Moseley. “To
me, those three names embody
everything that’s right with a
singer/songwriter. This record is
aptly titled Conversations,
because if you listen to the songs,
they are conversations between
her and God, and conversations
between her and other people,
and conversations with herself.
It’s an intimate musical diary.”
Groves began her music career
almost by accident. While she
was a Minneapolis school teacher,
Groves recorded an independent
album, Past the Wishing, that
sold more than 70,000 units with-
out distribution or label support.
Moseley, formerly president of
Benson Music Group, is current-
ly operating two Nashville-based
independent labels—M2.0 Com-
munications and INO Records—
as well as being a partner with
Inpop Records. A friend sug-
gested that he check out Groves’
music. “I sat and listened to her
music on her Web site for 21/2
hours,” Moseley recounts, “and
called her the next day.”
Although Groves was courted
by other labels, she chose to work
with Moseley because of his
artist-friendly approach to run-
ning a label. “Jeff called at the
perfect time,” says Groves, who
had been performing 120 dates a
year. “I'd just had a baby. My hus-
band and I were taking care of
everything in my career, and I
was tired. I was looking for a

aara Groves Spurs ‘Conversations’

Fans Show Faith In Christian Singer/Songwriter’s IND Debut

change, and with Jeff, it’s an equal
partnership.”

Groves had already recorded
most of Conversations. She went
back to the studio, recorded addi-
tional material, and the album
was issued in March, as the first
release on Moseley’s new INO
label. Groves’ heartfelt songs soon
found an enthusiastic audience.
“Writing has been my release
valve my whole life,” she says. “If
people are listening or not, I’ll
always be making music.”

Groves wrote the title cut
about attempting to share her
faith with her fellow teachers,

GROVES

offering up what she believes in
such simple and straightforward
lines as “I don’t claim to have
found the truth/But I know it
has found me.”

Groves is hesitant about being
labeled a Christian singer/song-
writer. “I'm a singer/songwriter
writing from a world view that

just happens to be a Christian
world view,” she explains. “All
that God’s calling me to be is Sara
Groves. When you say you're a
Christian singer/songwriter, a lot
of people are going to be closed to
your music.”

Moseley anticipates that Groves’
fall tour with veteran singer/
songwriter and noted Bible schol-
ar Michael Card will further
increase her visibility. He says
they initially had trouble finding a
booking agent that “was the right
fit,” but they’re now happy with
their association with Creative
Artists Agency and are looking
forward to getting Groves out in
front of larger audiences.

Groves—who is managed by
her husband, Troy—seems to
have earned enthusiastic accept-
ance from Christian radio and
retail. Her first single, “The
Word,” has become a hit on
Christian radio, and Moseley is
equally pleased with the reac-
tion in stores.

“Sales have been tremendous,”
Moseley reports. “We’ve been in
the top 20 or 25, according to
SoundScan, ever since it came
out. The Lifeway chain says it’s
the best-selling new artist record
they’ve had in many years. It’s
been one of the top sellers for
Family Christian Stores as well.
At this pace, some time in July,
we’ll be over 100,000 units, which
is substantial for a new artist.”

Kevin O’Brien, book and musie
buyer for the Wheaton, Ill.-
based Lemstone chain, is one of
the retailers impressed with
Groves and her music. “She has
a heart for ministry and making
an impact with her musie,” he
says. “She has a fresh, clean
sound, and her lyrics are almost
haunting in their depth and the
way they make you think. And
having seen her live, her pres-
ence onstage makes you sit up
and take note. That’s a unique
and important gift. She’s one of
my favorite new artists.”

TRICK PONY IS THE REAL DEAL

(Continued from preceding page)

WSSL Greenville, S.C. “They
played our conference room and
blew me away. Anyone who sees
Trick Pony live will be a fan. They
are unique. They have a different
sound, a different look.”

Warner Bros. senior VP of mar-
keting Chris Palmer praises Trick
Pony’s “unbelievable work ethic,”
adding that while both CNN and
Access Hollywood covered the
video shoot for “On a Night Like
This,” the group still has to con-
quer the gatekeepers of the late-
night talk shows and entertain-
ment magazine programs to
enhance its profile.

“Pour Me” peaked at No. 12 on

the Hot Country Singles & Tracks
chart in March, because, Palmer
points out, the single did not
receive the support of all the
monitored country stations (in-
cluding the stations in Burns’
hometown of Atlanta). That’s
something Palmer says the label
aims to rectify “in really fast
order” with follow-up single “On
a Night Like This,” which moves
40-38 this issue.

Trick Pony is represented by
Herb Graham of Graham Manage-
ment and booked by Creative
Artists Agency; the group’s mem-
bers have co-publishing deals with
Warner/Chappell. The band’s next

career step should be to “tour with
the right headliner,” Logan says,
“someone to expose them to a lot of
people at one time.”

Dean says Trick Pony’s touring
agenda—although not its pace—has
changed somewhat since the band’s
introduction to radio. In addition to
about 150 paid gigs per year, the
band is now playing—mostly for
free—about 60 radio station events.

Whatever the venue—or the fee—
Dean says the goal of the live show
is always “to make a party out of it.
We want the audience to forget
about their bills and all the problems
at home.” Burns adds, “We get paid
to travel—we play for free.”
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Life Is Getting Sweeter For lava/ Atlﬂlltlﬂ Hitmakers Sugar Ray

BY LARRY FLICK

Mark McGrath is getting pumped
up. The disarmingly charismatic
front man for Sugar Ray is en route
to MTV’s Times Square studio with
his bandmates to premiere their new
video on the network’s tastemaking
program Total Request Live, and he’s
mentally slipping into “show mode.”

“This is my time,” he says with a
wink and a wide grin. “This is when I
get to turn it on and have fun with the
fans. This is the show-biz part of what
we do—and I'm not ashamed to say
that I really enjoy it.”

It helps that McGrath is “com-
pletely proud,” of Sugar Ray’s epony-
mous new set (Lava/Atlantic, June
12). “I’'ve always dug what we’ve
done, but this is the first record we’ve
done that I'm able to listen to from
top to bottom.”

McGrath notes that the key to this
project—as with all Sugar Ray re-
cordings, actually—is compromise.
“When you've got five people, all of
whom have very definite, specific
ideas, compromise and negotiation is
vital. But after four albums, we've
got a rhythm down. It works. This
album is clear proof of that.”

Produced by Don Gilmore (Linkin
Park, Lit, Eve 6), with additional

tracks produced by the band’s long-
time studio collaborator, David
Kahne (Sublime, Fishbone), Sugar
Ray deftly darts from percussive,
hip-hop-inflected shufflers (“Ours,”
“Under the Sun”) to ornery, guitar-
drenched rock anthems (“Answer the
Phone,” “Disasterpiece”). Besides
McGrath’s boyish belting, the com-
mon threads linking each track are
hooks that are immediate and
unshakable. Quite simply, Sugar
Ray’s music is the stuff of which top
40 radio is now made.

“At the risk of sounding calculat-
ed, we know what works,” band
member Craig “DJ Homicide” Bul-
lock says. “We've hit a groove. That
doesn’t mean we don’t or won’t
deviate from it. But it does mean
that we recognize what we are asa
band. That’s a great thing. Sugar
Ray is a band that kicks ass—and
we're happy that more and more
people agree.”

McGrath chimes in, “There’s noth-
ing wrong with making music that
lots of people dig. The trick is to make
sure you dig it, too. And we do.”

The band—also made up of Stan
Frazier (drums), Murphy Karges
(bass), and Rodney Sheppard (gui-
tar)—is particularly pleased with

Murphy’s Law, Artemis Keep
NYG’s Hardcore Party Alive

BY ED CHRISTMAN

NEW YORK—Murphy’s Law’s new
album, The Party’s Over (Artemis,
June 12), may lament the overall
state of the New York hardcore club
scene, but band leader Jimmy “G”
Drescher is quick to note that after
18 years, there’s still plenty of life
left in his group—a venerable enti-
ty on the circuit.

Steve Pos of Thankless Manage-
ment, who over-
sees Murphy’s
Law’s career with
Jack Flanagan of
New York’s Issa-
cher Entertain-
ment, says that
there are high
hopes for the
Danial Rey-pro-
duced project.

“This is the
first record that has distribution, and
it’s the first time a Murphy’s Law cut
will be brought to radio,” says Pos,
adding that “Vicky Crown” has gone
to rock outlets.

Previously, label support has been
lacking, due to affiliations with indie
labels that either lacked enthusiasm
or financial resources. But things are
looking up. After what seemed like a
revolving door for band members,
Drescher has assembled one of the
strongest incarnations of Murphy’s
Law: guitarist Rick Bacchus, former-
ly of D-Generation; Sal Villaneuva of
Demonspeed on bass; and Eric Arce
of Skarhead on drums.

“It can be a tough situation,”

MURPHY'S LAW

Drescher says. “If you're Aerosmith,
and [you're] getting millions of dollars
a year, it’s easy to stay together. But
when you're making $300 bucks a week,
it's hard to keep a band together.”

On The Party’s Over, singer Dres-
cher displays a wider range and a
sense of melody only hinted at on past
albums. (The band’s songs are pub-
lished by Positively Crucial Product-
ions, ASCAP) And radio is showmg
early interest in
the project. ‘“TAr-
temis] sent me an
early pressing of
‘Vicky Crown,’
with striet in-
structions not to
play it,” says Sean
T. McCoy, assis-
tant music direc-
tor at KRZQ
Reno, Nev. “So, I
spun the hell out of it! The phone reac-
tions were huge.” He says the set
“shows a lot of maturity” for the band,
adding, “In a world so overrun with
carbon-copied artists, it’s refreshing
to hear some old-school punk mixed
up with some new sounds.”

The band’s fan base is anxious for a
new Murphy’s Law album, adds Karl
Groger Jr., co-owner of indie retailer
Looney Tunes in West Babylon, N.Y.,,
who reports that “their catalog sells
well. The band’s second album Back
With a Bong, has never come off our
top 50 punk/hardcore wall.

The band, booked by Tim Bora and
Flanagan, are currently on the road
with Clutch and Vision of Disorder.

SUGAR RAY

“When It's Over,” the hit-bound first
single from Sugar Ray.

“It has all of the right elements,”
Bullock notes, indicating the song’s

blend of bouncy, scratch-happy
beats; guitars that switch from
easy- paced strumming to tight-fist-
ed power chords; and a “booming”
sing-along chorus. (Sugar Ray’s
songs are published by Warner-
Chappell, ASCAP))

“When It's Over” shipped to all
radio formats May 7 and is comple-
mented by a playful videoclip direct-
ed by frequent video collaborator and
Charlie’s Angels director McG.

“He’s been such an integral part of
this band; he knows how to capture
the spirit of Sugar Ray unlike almost
anyone else,” notes Jeff Dandurand,

senior director of product develop-
ment at Atlantic.

Dandurand outlines a marketing
strategy that includes an extremely
high TV visibility. In addition to air-
play for the clip to “When It’s Over,”
he notes that the band will be seen on
shows that include The Rosie O'Don-
nell Show, Late Show With David
Letterman, and CNN’s Showbiz and
World Beat. The band will also do a
special outdoor performance in New
York’s Rockefeller Center as part of
the Today show summer concert
series and will be seen on ABC-TV’s

(Continued on page 20)

Sneaker Pimps’ Ali Steps Out On Her Own;
Brian Setzer Ignited By Gomeback Band

SNEAKIN’ AROUND: Former Sneaker Pimps
lead singer Kelli Ali is working on her first solo
album, whieh will come out on the U.K.’s One Little
Indian label this fall. Its first single—the trancey,
hypnotic “Kids”—was remixed by Armand Van
Helden and will be released this summer. Ali is shop-
ping around for a U.S. deal.

When Ali was with Sneaker Pimps, who were best

known stateside for their modern rock hit “6 Under-

ground,” she was known as Kelli Dayton. “Ali is my
dad’s name; Dayton was my mother’s name,” Ali says.
“My father died just before Sneaker Pimps [released
the album Becoming X}, so I

next home. While Ballard would not comment about
the deal with Island/Def Jam, he did say, “I love
what they’re doing there; I love Lyor [Cohen,
Island/Def Jam’s president] and would love to work
with them.” Island/Def Jam representatives
declined to comment.

Ballard will not be taking Lisa Marie Presley,
whose album debut he has been working on for near-
ly three years, with him. She will remain on Capitol.

SUMMER’S HERE: And the time is right for a new
album of Brian Setzer’s infectious surfabilly music.
Ignition, the first effort from

thought if T made another
record, I would take his name. . .
It will also give me a fresh start
musically.”

Ali is working with producer
Rick Nowels, who is co-writing
the project with the artist.

1le
BEAL

Setzer’s audaciously named trio
Brian Setzer 68 Comeback
Special, will be released Tues-
day (12). The outfit’s name plays
off of Elvis Presley’s legendary
1968 TV special.

“One day, I had on black

“Rick was in London, and we
met through our managers,” Ali
recalls. “I turned up at the stu-
dio, and we started chatting and Rick said, ‘Why don’t
you go home and bring back some stuff you've been
working on? I came back, and it was instantaneous.
It was like telepathy. I'd never had that before.”

One of the jewels the pair has crafted is a little pop
gem called “A Teardrep Hitting the Ground.” A kiss-
off song with an irresistible hook, the tune is a future
single, but Ali says she didn't want it as the intro-
duction to her solo effort. “There are a lot of other
tracks on the album that resemble ‘Kids’ that have a
more abstract feel. I didn’t want to dupe anyone into
thinking it’s a completely pop-oriented album.”

Far Ali, the goal is to make an album that is filled
with “beautiful songs. I just want to put some beau-
ty and romance back into the world. With other
young artists and young people in the world, I don't
see alot of optimism and romance right now in their
musie. Even PJ Harvey and other artists I respect
have a lot of negativity.”

The Birmingham, England native has found light-
filled Los Angeles to be the perfect place to craft her
album. “Before I came out here, all I listened to was
death metal; now I spend alt day picking flowers,”
she says jokingly. “There are a lot of influences I've
been picking up on here . . . The rock element of peo-
ple like the Doors and people like that; you can feel
a lot of their spirits [are] still here. I've been hang-
ing out at the Whisky. The bars here are brilliant.”

JAVA SERVED HERE: Java, the imprint started
by songwriter/produeer Glen Ballard, will end its
association with Capitol Recards when its deal runs
out later this year. Island/Def Jam becomes Java’s

by Melinda Newman

leather pants and a black leather
jacket, and I had these big side-
burns. We were getting ready to
go out, and my wife said, ‘Wow, very '68 Comeback
Special,’ " Setzer says, explaining the origin of the
band’s name. “It’s a homage to Elvis. Some people
will say this was Elvis when he got back to his roots.”

The album is being released on Surfdog
Records, the Encinitas, Calif.-based label run by
Setzer’s manager, Dave Kaplan. Setzer’s last few
records were released on Interscope. “I was burnt
out on being on a major,” Setzer says. “I'm not
knocking Interscope; they have their jobs to do—
to deliver music to radio stations that are so close-
minded that they won’t play anything anyway.
After Vavoom! [the Brian Setzer Orchestra
album released last year], I said, ‘Please let me go,
and let me make my own kind of music.” I made
this record in 10 days. I can’t spend a-year-and-a-
half making a record. This is the first time I
haven’t had a record company come down and look
over my shoulder.” Surfdog is distributed through
Hollywood Records.

Ignition marks Setzer’s return to working in a
trio since the Stray Cats and his first effort since
performing in a big-band configuration. “It felt
great to play in a three-piece and have the guitar
be the centerpiece,” Setzer recalls. “I love the big
band, and that will never go away, but I had all
these songs I'd written, and I thought, ‘I’'m going
to put it out and do it my way.’ ”

Brian Setzer '68 Comeback Special will appear on
The Tonight Show With Jay Leno Tuesday (12) and
Late Night With Conan O’Brien July 12. The TV
spots air during the group’s tour, which ends Aug.
18 in Reno, Nev.
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BY GAIL MITCHELL

LOS ANGELES—That voice. From
Luther Vandross’ early days as a jin-
gle and background singer to his first
R&B chart-topper on Epic (1981’s
“Never Too Much”) through an ensu-
ing string of R&B/pop hits, the
Grammy winner’s silky-soul tenor
continues to elicit reverential com-
ments. Its subtly powerful resonance
has remained consistent throughout
his much-publicized weight battle.

“Fortunately, you can’t tell. My
voice has remained the same,”
acknowledges the now-svelte singer,
who also sang lead on the 1980 Change
hit “The Glow of Love,” which is sam-
pled on the Janet chart-topper “All for
You.” “When I did ‘So Amazing’ [in
1987],” recalls Vandross, “I had a 34-
inch waist. But in 1989 with ‘Here and
Now’ and 1991’s ‘Power of Love,’ 1
was over 300 pounds.”

Now, after a stint with Virgin
(1998's I Know) and three years of
staying trim—*“I guess I like Guceci
better than McDonald’s now”—that
voice returns June 19 with an epony-
mous debut on J Records.

In addition to being his first self-
titled effort, the album represents
another milestone. With longtime
musical colleagues Marcus Miller and
Nat Adderley Jr. in tow, the singer also
collaborated with an enviable lineup of

contemporary producer/songwriters.
That circle includes Warryn Campbel],
Babyface, Shep Crawford, Harvey
Mason Jr. and Damon Thomas (aka
The Underdogs), Soulshock & Karlin,
Jon B., KayGee, and Next’s R.L.

Asked to assess the difference
between his last studio album and his
new project, Vandross answers with
two words: Clive Davis. The J Records
chief says that, on this set, Vandross
“shows why he’s simply the best male
singer in the world.”

“The difference,” explains Van-
dross, “is knowing you're recording
with someone who's really ready to
escort you into the world of artistry. I
Jjust like excellent music, music peo-
ple can feel. And there’s stuff on this
album that will definitely move you.”

Luther Vandross begins with a cha-
cha-rhythmed lead single, the Camp-
bell-produced “Take You Out,” sent to
radio May 7. At No. 29 on the Hot
R&B/Hip-Hop Singles & Tracks
chart, the tune is the opening salvo on
an album that presents a new-millen-
nium Vandross without sacrificing his
stature as one of R&B’s premier bal-
ladeers—or alienating core fans by
force-feeding a too-hip-for-the-room
version of the venerable artist.

“We wanted to take his timeless
voice and pair it with contemporary
tracks that didn’t stretch that image,”

says J’s senior VP of black music Ron
Gillyard. “Luther is very aware of his
first audience, but he also wants to
reach a broader audience.

“The first single accomplishes that,”

VANDROSS

Gillyard continues. “Lyrically, from the
romance standpoint, it embodies every-
thing Luther has always stood for. How-
ever, because he’s played on urban AC
radio and quiet-storm shows, people
have short memories about his career.
He’s also done mid- and uptempo songs
that people have partied to. Now we're
giving them something else to groove
on.” A prime example of this is the
uptempo “Grown Thangs,” written by
Jon B. and Babyface. Its sentiment—a
couple finding time for each other while
Juggling work and kids—is reminiscent
of his 86 hit “Stop to Love.” Not stinting

Artists & Music
l:nming Bank, Vandross Iaps Ynung Writars, Producers For J Debut

on the ballads, the album offers such
choice selections as the tender “Bring
Your Heart to Mine” (whose co-writers
include KayGee and R.L.), the poignant,
Crawford-penned and -produced “T'd
Rathey;” and the Vandross/Miller com-
position “Love Forgot.”

Inkeeping with his penchant for cov-
ering classic tunes, Vandross—whose
songs are published by Uncle Ronnie’s
Music Co./EMI April Music Inc.
(ASCAP)—interprets two '60s songs,
both eco-written by Burt Bacharach: the
retitled and reworked “Are You There
(With Another Guy),” recorded by
Dionne Warwick, and “Any Day Now;”
a hit for Chuck Jackson.

The international version of the al-
bum will feature the bonus dance track
“You Really Started Something,” writ-
ten by Vandross and Denise Rich. The
album bows June 19 in Canada, Asia,
and Japan. The European release is
scheduled for September.

Sonya Askew, urban music buyer
for the Musicland chain, says the al-
bum’s contemporary/classic mix is
“still Luther but updated. This proj-
ect will put him back on the map.”

Aiding in that quest, J Records has
staged a series of mix-and-mingle al-
bum previews held at hotels and
restaurants in various major markets,
such as New York, Los Angeles,
Chicago, Atlanta, Dallas, and Wash-

ington, D.C. Vandross has also made
the rounds at radio morning shows.

The “Take You Out” video recent-
ly premiered on BET’s 106 & Park.
Vandross is also slated to appear on
the cable network’s first annual
awards show (June 19), and he will
appear on The Tonight Show With
Jay Leno June 20. And during the
month of June, 1-800-Flowers is offer-
ing a “Take You Out” bouquet.

KPRS Kansas City, Mo., operations
manager/PD Sam Weaver says “Take
You Out” proves that “old school isn’t
dead school. They didn’t change this
guy by the name of Santana, and he
showed he was still viable.”

Vandross—who’s managed by Pat
Dorn and booked by Dennis Arfa at
Artist Group International in New
York—wants to tour in the fall once
“people are familiar with the album,”
he says. “There’s nothing like singing
live on stage and seeing people accept
the music. In fact, I'd love to join
Janet on stage and do ‘Glow of Love’
at the end of ‘All for You.’”

In the meantime, Vandross wants
people to know his new album symbol-
izes a re-emergence, not a comeback.
“It's a continuation,” he explains. “Like
Agatha Christie. She wrote different
stories, but her theme was the same:
murder. It’s kind of like that. I still want
to murder you with every song.”

I

AWARD WINNER-FOR COUNTRY The \:7’”“

CEIL
The Whites

A Liferime I The Making

DNA Proudly Congratulates Our

i

-

O] TO T TR

For a complete listing of nominees and winners, or for more information
abaut AFIN, go To:vny.afim.org

DNA-salutes our distributed labels!
Association - For:Independent Music

2001 Indie Award winners!

FOR TRADITIONALWORLD MUSIE

| X |
TRADITIONAL:CROSSROARS | ;
Kayhon Kalhor & M.R. Shajarian | |

Night Silence Desert ‘i

AWARDL-WINNER-FORGOSPEL

BLUEPLATE

The- Fairfield Four & Friends

Live-From.Mountain'Stage

Congratulations to-all of this year's

Indie Award winners and'nominees.

Award winners weré announced at

the 2001 AFIM Convention on

Saturday, May 5th at the Regal

Biltmore Hotel in Los Angeles.

AWARD

e —————m ¢ i b ————e—

CEILI

TRABDITIONAL.CROSSROADS

BLEUE PLATE MUSIC
JUSTIN TIME
ROUNDER SELECT
VANGUARD

AWARD WINNER FOR MAINSTREAM 477

JUSTIN-TIME

David Murray Octet
Octet Plays Trane

WINNER. FOR-TRADITIONAL FOLK
ROUNDER SELECT

Bruce Molsky

Foor Man's Troubles

AWARD:-WINVER-FOR CHILORENS - MUSIC

ROUNDER SELECT
Kathy Fink & Marcy Marxer

Pillow:Full OF Wishes |

AWARD WINNER-FOR AMERICANA

YANGUARD
Peter Case

Hying:Saucer Blijes-}

BILLBOARD JUNE 16, 2001

www.lillboard.com

17



Artists & Music

Jeff Lynne ‘Zooms’ Back To ELO With Epic Disc

BY CHRIS MORRIS

LOS ANGELES—Jeff Lynne is tak-
ing up the Electric Light Orchestra
mantle after an absence of 15 years,
with the June 19 release of Zoom
(Epic). And this latest issue from ELO
is literally handmade and homemade.

Lynne—who last utilized the ELO
moniker on Balance of Power in 1986
and whose last album released under
his own name was Armchair Theatre
in 1990—hasn’t exactly been idle dur-
ing the past 10 years.

“T've spent such a long time, in the
last 15 years or so, producing other peo-
ple—working with all me heroesin the
[music] business, like George Harrison
and Roy Orbison and all those guys, and
the Beatles,” says the self-effacing ELO
mastermind. “So that'sbeen alot of fun,
but T haven't been doing me own songs,
the way I like to do ’em.

“T just thought, ‘Why not do a new
ELO record? It’s been that far away
since I did the last one, so I really see
how it was and what it was then. I
had enough distance to try a new
idea, a new ELO.”

Zoom, for the most part, eschews
the over-the-top orchestration of later
ELQO efforts in favor of the robust yet
pared-down, melodic pop familiar to
fans of such Lynne productions as
Harrison’s Cloud Nine or the latter-
day Beatles single “Free as a Bird.”

“T’ve sort of tried to slim it down,
get away from the big orchestra and
try and make it more intimate, real-
ly,” says Lynne. A reconsideration of
the production style for his band was
spurred to some degree by work on
last year’s three-CD Epic/Legacy
ELO boxed set, Flashback.

“T saw it as it was,” he says of his
past work. “[The ELO sound] started
off as a little thing, and grew into this
enormous great thing, and then grad-
ually tapered to small again at the end
of that period. Then I did all this work
with these other guys, and I realized,
‘Wow, you can leave holes in things.””

The airy feel of Zoom may also
have something to do with the fact
that Lynne cut the record almost solo
over the course of two years in his
house in Beverly Hills, Calif.

“Years ago,” Lynne says, “I would
have had eight or nine tracks on the

go, and be fiddling about with each
one of ’em every day. This particular
album, I concentrated solely on the
piece in progress. I could leave the
desk set up all the time and not worry
about someone else going in and
messing with it.

“I was also writing at night—when I
wasn't recording—and getting ideas for
the next day. It's a great way to record,
with the home studio, because I got alot
of sounds that I may not have gotten in
the studio from the different rooms in
the house. I've got ’em all hard-wired.
T've got, like, eight mike lines going to
every room. It's alot of fun.”

LYNNE

Lynne does receive support from a
couple of famous friends on the set. For-
mer Traveling Wilburys colleague Har-
rison plays slide guitar on the tracks “A
Long Time Ago” and “All She Wanted.”

“I [asked] him a couple of times
before,” Liynne says of Harrison, “and
he said, ‘Do it yourself, you lazy bug-
ger! ’Cause he thinks I can play like
him, but I can’t. So I said, ‘No, please,
have a go at it.” This time, he was up
for it, and said, ‘Oh, that’s a really nice
tune,’ and he just got on there and
played it. He played fabulously well.
‘What he’s got is this touch, and it's his
tuning and his melody.”

Another former Beatle, Ringo
Starr, sits in on drums on “Moment in
Paradise” and “Easy Money.” Lynne
says, “I saw him for dinner one night,
and he said, ‘I wouldn’t mind playing
on a track of yours, on your new stuff.’
I said, “That’s fantastic, why don’t you
come over to my house?,” and he did,
surprisingly enough. He played on
two tracks, and we had a great time.
He played brilliantly, like he always
does. He's my favorite drummer.”

The live manifestation of ELO—
which will be the first Lynne-led unit

to hit the stage since the mid-"80s—
now includes the band’s longtime key-
boardist, Richard Tandy; keyboardist/
guitarist Marc Mann (an engineer on
Zoomy); vocalist Rosie Vela; the rhythm
section of Matt and Gregg Bisonette;
and cellists Peggy Baldwin and Nancy
Ross. Lynne, who is managed by Craig
Fruin and booked by the Howard Rose
Agency, anticipates a U.S. tour begin-
ning in August or September.

Epic senior VP of marketing and
special projects Steve Einczig says that
twoin-concert TV shows—a VH1% Sto-
rytellers that airs June 15 and a 90-
minute PBS special that will be telecast
in late August during the network’s
pledge drive—are “the special pieces”
in the label’'s campaign for Zoom.

Epic has taken the album’s first
track, “Alright” (published by Shard
End Music/EMI), to radio. “We’re
going to triple-A, rock, and adult top
40 formats,” Einczig says. “There are
various online promotions going, tar-
geting similar demos, to the Wilbury
and Beatles audiences.”

The ELO catalog will be woven into
the cross-marketing of Zoom, accord-
ing to Einczig. “At the same time
we're releasing this album, we've gone
back and remastered the albums [and
added] unreleased tracks and alter-
nate takes, that kind of thing,” he says.
“The entire catalog has been remas-
tered, with new graphics and photos.”

The first four revamped titles,
Eldorado, Discovery, Secret Mes-
sages, and Time, produced by Lynne
and Al Quaglieri, arrive June 12. Two
more sets of releases will follow in fall
2001 and early 2002. Ross Kos, Epic’s
senior VP of international marketing,
says that the label is mounting a
worldwide campaign for the album.

“The key markets will be Japan,
which I think will be a big seller,” Kos
says. “Scandinavia traditionally has
been great for ELO. There’s a lot of
interest out of the U.K., followed by
Germany.” International press and
Sony personnel were flown to New
York for ELO’s April Storytellers
taping and the May PBS show. Kos
concludes, “The mantra for us from
day one has been, ‘Forget what you
know about ELO. We want you to lis-
ten to this record.’”
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« TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s} Ticket Price(s) Capacity Promoter
AG/DC Pacific Coliseum April 22-23 $1,092,251 22818 House of Blues
Vancouver ($1,685.885 Canadian) 23,549 Canada
$48.91/$36.61 two shows
STING, JILL SCOTT FleetCenter May 26 $842.430 13,864 SFX Music Group
Boston $85/$65/$45 seliout
TOM PETTY & Santa Barbara May 24-25 $448,410 8,814 Nederlander
THE HEARTBREAKERS, County Bowl $67.50/$50.56/ two Organization
STEVE EARLE & Santa Barbara, Calif. $32.50 selfouts
THE DUKES
ROD STEWART KeyArena June 2 $436,060 7.266 SFX Music Group
Seattle $100.50/875.50/ 12,282
$50.50/$35.50
MATCHBOX TWENTY, Pengrowth May 6 $384,849 128717 House of Blues
LEFEHOUSE Saddledome (3589,970 Canadian) selfout Canada
Calgary, Alberta $32.28/$25.77
MATCHBOX TWENTY, Skyreach Centre May 5 $273,706 10,503 House of Blues
LIFEHOUSE Edmonton, Alberta ($420,065 Canadian) 11,000 Canada
$32.25/$25.14
MATCHBOX TWENTY, Copps Coliseum April 28 $243,688 7,981 House of Blues
LIFEHOUSE Hamilton, Ontario ($375,755 Canadian)  seflout Canada
$32.10
TOM PETTY & Open Air Theatre May 30 $224,313 4625 House of Biues
THE HEARTBREAKERS, San Diego $48.50 sefiout Concerts
STEVE EARLE &
THE DUKES
MATCHBOX TWENTY, Corel Centre April 27 $220,898 6,895 House of Blues
LIFEHOUSE Ottawa ($341,303 Canadian) seflout Canada
L $32.04
MATCHBOX TWENTY, Kitchener Memorial  April 29 $166,752 5,232 House of Blues
LIFEROUSE Auditorium (256,364 Canadian}  sellout Canada
Kitchener, Ontario $32.12

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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SUGAR RAY

(Continued from page 16)

upcoming Walt Disney World Sum-
mer Jam Concert later this month.

Sugar Ray will then hit the road in
July for a five-week trek of the U.S.
Booked by New York’s Pinnacle
Entertainment, they’ll be joined by
labelmate Uncle Kracker.

“This is a record that will particu-
larly thrive in a live setting,” offers
Ron Shapiro, executive VP/GM of
Atlantic. “It’s a real record from a
band that never fails to deliver. This
is a band with star presence.”

Among the marketing and promo-
tional activities planned for the aloum
is a collaboration with the Cartoon
Network on the production of a Web-
only animated companion clip for
“When It's Over.” The clip made its
debut June 4.

Lava/Atlantic has also partnered

‘People used to
cancel them out.
Now they don’t.

They’re such ambas-
sadors of good will.’

—JASON FLOM, LAVA RECORDS

with Candies on a unique cross-pro-
motional campaign in tandem with
TransWorld (1,100 stores), and Gad-
zooks and Journeys (900 stores). With
the Candies VIP Pass campaign, all
consumers who purchase Candies
shoes or Sugar Ray will receive a
special VIP laminate good toward
discounts, gifts, and a chance to see
the band perform in concert.

Managed by Chip Quigley of
Kingdom Entertainment in New
York, Sugar Ray first made waves
in 1995 with the release of its
Lava/Atlantic debut, Lemonade &
Brownies. “It was a good album that
no one heard,” McGrath notes.

In 1997, Sugar Ray hit payvdirt
with “Fly,” the breakthrough hit
from their second set, #loored.
“Everything changed after that,”
Bullock recalls. “We started to under-
stand our potential as a band—cre-
atively and commercially.”

With that in mind, Sugar Ray cre-
ated 14:59, a set that saw the band
widen their scope to include elements
of reggae and classic soul. The lead
single, “Every Morning,” peaked in
the top 5 of The Billboard Hot 100.

With Sugar Ray, Lava president
Jason Flom believes that the band has
made “the right record to go even fur-
ther. People used to cancel them out.
Now they don’t. They’re such ambas-
sadors of good will. They take noth-
ing for granted. They treat everyone,
from the daughter of a regional buyer
to the head of a label, like gold.”

That's clear as the band works the
crowd in the MTV studio during
Total Request Live. Although their
star-power is undeniable, an every-
man accessibility also shines through.

“Anyone who says they didn't get
into rock’n’roll for moments like
these is lying,” McGrath says. “This
is the best. And it only gets better
as time goes on.”

SBUNDIRACKS

AND FILINM SCORE NEWS
@ 2 B § & @ 608 0 & B B R QB OO B & & 0 0

BY CHARLES KAREL BOULEY

WHAT BECOMES AN EPIC MOST? An epic score, of course. In
the case of Disney’s mammoth animated adventure Atlantis: The
Lost Empire, the honors went to venerable epic composer James
Newton Howard.

During the ’90s, Disney filled its animated films with voeal-driv-
en material, notably the prolific and enjoyable work of tunesmith
Alan Menken. But as these animated adventures became truly larg-
er than life, Disney needed a composer that could help move the
films to the next level—that of animated blockbuster. It has found
amatch in Howard, whose last score for Disney, Dinosaur, was noth-
ing short of spectacular.

Howard loves rollicking music, as evidenced by his score for Ver-
tical Limit. Atlantis: The Lost Empire (issued by Disney Records)
lends itself well to that cinematically, with the story of a continent
that lives in grandeur and ends in cataclysm. However, the sound-
track makes for hectic listening. In fact, the sequencing on the aloum
leaves much to be desired.

The first cut, Mya’s “Where the Dream Takes You,” is average pop
fare, penned by Dianne Warren. (Can you say top 40 single?) From
there, Howard’s score takes over, with the first half of the CD mov-
ing at breakneck speed—mirroring the action of the film. Once the
score slows down, it showcases just how well Howard can take a large
group of musicians and cull incredible sounds from them.

HAPPY ANNIVERSARY: A great party starts with great music.
So, when making a film about an anniversary party, it makes perfect
sense to feature an eclectic array of songs—since most home music
collections contain just a bit of everything.

Fine Line Features’ The Anniversary Party takes that theory to
the next level. A cross between Come Back to the Five & Dime
Jimmy Dean, Jimmy Dean and The Boys in the Band, the film pres-
ents a dysfunctional marriage and the cast of friends that surround
the couple at one particular anniversary party. The soundtrack (RCA
Victor) not only sets a party mood, but also tells the audience a bit
about who each character is as they arrive on the scene.

The Anniversary Party was written and directed by actors Jen-
nifer Jason Leigh and Alan Cummings; they also serve as execu-
tive soundtrack producers. The album is produced by Robin Urdang
and Bill Rosenfield. Featured tracks include everything from Petu-
la Clark and Lulu to Marlene Dietrich and the Eels.

Also included on the CD is score material from composer/writer/
performer Michael Penn, who scored a hit in 1989 with “No
Myth.” His contributions to the project add to the tense atmos-
phere of the film.

SOUNDTRACKS 101: “Hot hit” compilations abound in most gen-
res of musie, but viable sets of this ilk are hard to find in the film
world. Well, finally, there are two compilation CDs that will be a great
addition to any score fan or a perfect introduction to someone who has
never listened to a score other than during a film.

First is a great idea and an overlooked gem, Critic’s Choice:
Leonard Maltin'’s Best Movie Themes of the '90s (Atlantic), as per-
formed by the City of Prague Philharmonic Orchestra and con-
ducted by David Michael Frank. What does Maltin know about
music? Plenty, as it appears.

This two-CD collection offers cuts from American Beauty, Sav-
ing Private Ryan, Shakespeare in Love, The Lion King, Life 1s
Beautiful, and 15 other film themes. Putting a familiar face on
the cover is the perfect marketing ploy to get this CD into the
hands of those who may never have purchased a score album
before—a ploy that should be explored with more fanfare for the
good of the genre.

Next is the Hollywood Bow!l Orchestra: Greatest Hits (Uni-
versal). Led by famed conductor John Mauceri, the CD covers
the music of Gershwin, Hollywood filin scores, and light classi-
cal. Vocalists include Patti Lupone, Patti Austin, Marilyn
Horne, Dee Dee Bridgewater, Peabo Bryson, and Lea Salon-
ga. The film music includes cuts from Gone With the Wind, Cin-
ema Paradiso, and Star Wars. There’s even a Wizard of Oz con-
cert suite. Truly fab.

FINALLY, I'd like to extend many heartfelt thanks to the record
companies, publicists, and others who sent flowers and cards upon
the recent death of my life partner, Andrew Howard.
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TAIT GROUP: Michael
Tait of best-selling contem-
porary Christian band de
Talk has formed a new
group, appropriately called
Tait. The new group makes
its album debut with

Marley Legacy. Ky-Mani
Marley, a son of the late
Bob Marley, has returned
with the reggae album
Many More Roads
(Shang/Artists Only!
Records). The artist says
that “listening to R&B and
rap gave me the chance to
find my own style.” Marley,
currently on tour in
Europe, is expected to
launch a U.S. tour later
this summer.

Empty, due July 3 on Fore-
Front Records. It’s the first
of a series of solo albums
from the members of de
Talk, each of which is to be
issued during the band’s
current hiatus, which is

expected to end this fall,
when the band embarks on
its next tour.

Tait’s lineup also consists
of Chad Chapin, Lonnie
Chapin, and Pete Stewart.
“All You Got,” the first sin-
gle from E'mpty, has been
released to Christian radio.

The group is currently on
a U.S. tour. Upcoming dates
include July 6 in Richmond,
Va.; July 19 in Dallas; July
27 in George, Wash.; Aug. 7
in Darien Lake,
N.Y.; and Aug. 18

Paige Turner. Contemporary
Christian singer Paige wrote all
the songs on her self-titled
debut album, due June 19 on
Word Records. The album is like
“a journal of the past two years
of my life,” says the 17-year-old
singer from Katy, Texas. Paige
will be promoting the album at
select Christian music festivals
inthe U.S.

A

REGIONAL HEATSEEKERS NO. 1s

Blue Man Group, Audio

MOUNTAIN

in South Bend, Ind. l‘

KIM’S ‘HEART:
Kim Waters is
bubbling under
the Heatseekers
chart with her
album, From the
Heart (Shanachie
Records). The al-
bum was a No. 5

\,

POPULAR-UPRISINGS
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Jonesboro, Ga.; July 13-14 in
Emeryville, Calif.; July 15 in
Folsom, Calif.; Aug. 10 in
Philadelphia; and Aug. 18in
Akron, Ohio.

G ARZA’S RETURN:
Rock singer/songwriter
David Garza earned rave
reviews for his 1998 album
This Euphoria. Garza’s new
album, Overdub, features
bassist Doug Wimbish and
drummer Will Calhoun,
both of Living
Colour fame. The

NORTHEAST

Remedy, The Genuine Arlicle

album is scheduled

]

PACIFIC

hit on the Top H
Contemporary

Jazz Albums chart

in the May 12

issue. Waters had
previous hits on

that chart with

1991’s Sax Appeal (No. 9);
1998’s Love’s Melody (No.
10); and 1999’s One Special
Moment (No. 7).

Waters is on tour in sup-
port of the album, with
dates that include June 24 in
Annapolis, Md.; July 6 in
Atlantic City, N.J.; July 7in

|
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Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
Blue Man Group Audio

D.P.G. Dillinger & Young Gotti

Nickel Creek Nicket Creek

. Stella Soleil Dirty Little Secret
Jamie O'Neal Shiver

Lupilto Rivera Despreciado

. Alien Ant Farm ANThology
10. Mark McGuinn Mark McGuinn

CENANS WS-

Marco Antania Solis Mas De Mi Alma

New Found Glary New Found Glory

NORTHEAST
Remedy The Genuine Article
Syleena Johnson Chapter 1: Love, Pain & Forgiveness
. DJ Skribble Essential Spring Break -- Summer 2001
Stella Soleil Dirty Little Secret
Sarina Paris Sarina Paris
. New Found Glary New Found Glory
. Alien Ant Farm ANThology
Stereomud Perfect Self
. Marcia Ball Presumed Innocent
10. Nickel Creek Nickel Creek

CENANSWN S

Best Buy commer-
cial. The artist
plays New York’s
Mercury Lounge
June 20, June 27,
and July 5.

KELLY’S ‘SKY’:
Sky Like a Broken Clock,
Kelly Joe Phelps’ latest
album (due July 10 on
Rykodisc Records), shifts
the focus off the artist’s
slide guitar style to his fin-
ger-picking abilities. Joining
him on the album are

bassist Larry Taylor (Tom
Waits) and drummer Bill
Conway (Morphine).
Phelps, currently on a
world tour, will be playing
these upcoming U.S. dates:
July 1 in Eugene, Ore,;
July 18-19 in Los Angeles;
Aug. 1 in Seattle; Aug. 7
and Oct. 6 in New York;
Sept. 2 in Lyon, Colo,;
Sept. 27 in Salt Lake City;

Spike’s ‘Skin.” San Fran-
cisco-based hard rock
band Spike 1000 has
developed a loyal follow-
ing, which includes
Korn’s Jonathan Davis,
who has raved about the
band in Kerrang! maga-
zine. Spike 1000’s album
Waste of Skin is due July
3 on Portrait/Columbia
Records. Lead singer
Shannon Harris says that
reliving the emotional
intensity of the songs
“can be detrimental.”

Sept. 28 in Denver; Sept.
30 in Oklahoma City; and
Oct. 4 in Pittsburgh.
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¢ RUSTIC OVERTONES

Viva Nueva

PRODUCERS: Tony Viscorti, Bavic Leonard, and
Rustic Overtones

Tommy Boy 14712

Growing up in Portland, Maine, the six
members of Rustic Overtones were far
enough from the big-city din to develop
their own sound but close enough to ab-
sorb the diverse influences (rock, funk,
hip-hop. punk, ska, swing. space-age
pop) that they exhibit on their first
national release. Originally signed to
Arista, Rustic was left hanging after the
departures of label founder Clive Davis
and A&R rep Kurt St. Thomas. Fortu-
nately, St. Thomas ianded at Tommy
Boy and voila, Viva Nueva. The album
kicks off with lead single “C’Mon,” a call
to arms that uses all the band’s firepow-
er—a skin-tight rhythm section, soulful
keyboards, stinging guitars, funky
horns, and the potent, complex, and
totally engrossing voice of front man
Dave Gutter. Other favorites include
funked-up party tune “Love Under-
ground,” bossa nova vignette “Baby
Blue,” and a handful of cuis that feature
such prominent guests as Funkmaster
Flex, Imogen Heap, and Da- vid Bowie.
Not to he missed.—PV

' RUFUS WAINWRIGHT

Poses

PRODUCERS: Pierre Marchand, Alex Gifford,

Ethan John:., and Damian Le Gassich

DreamWorks 13760

The danger of an artist issuing a univer-
sally praised debut is that the follow-up
is inevitably a let-down. Or is it? Three

Reviews & Previews

SPOTLIGHT

RADOHEAD

RADIOHEAD

Amnesiae

PRODUCERS: Nigel Godrich and Radiohead
Capital 7243 5 32764

In some quarters, there seems to be
an air of impatience with Radiohead
digging in its avant-garde heels with
the follow-up to the experimental Kid
A. Don't listen to the philistines. By
resolutely forgetting formula, Radio-
head proves itself all the more rele-
vant with Amnesiac. There are no
conventional rock radio singles here—
not even anything in the way of the
cathartic “Optimistic” from Kid A—
but pace many critics, there are
“tunes” galore, particularly with the
tracks that make up the wounded
heart of the record—the anti-hymn
“You and Whose Army?,"” abstract-
blues single “I Might Be Wrong,” ele-
giae cautionary tale “Knives Out,” Kid
A redux ‘The Morning Bell Amnesi-
ae,” and “Dollars & Cents,” a sublime
summation of leader Thom Yorke's
disdain for the philosophical currency
of the not-so New World Order. That
rarest of things, Radiohead is a rock
band with something meaningful to
say, saying it in a truly contemporary.
utterly individual language—BB

SPOTLIGHT

JESSICA SIMPSON

Irresistible

PRODUCERS: various

Columbia 62136

Sony has its sights set on nothing
less than super-stardom for its
reigning pop princess, Jessica
Simpson. The groove-laden first
single, “Irresistible,” is already fly-
ing high on the charts, with a brace
of potent soul-stompers and roman-
tic ballads waiting in the wings.
Her high-caliber duet with label-
mate Marc Anthony, “There You
Are,” is an obvious choice, as is the

resplendent, skyseraping “When
You Told Me You Loved Me,” which
showcases the 20-year-old’s voice in
full bloom. Simpson demonstrates
her maturing manner and vocal
prowess on the attitude-laden ode
to '80s funk “What's It Gonna Be,”
where she solicits, “1 wanna know
where we stand/Are you gonna be
a dog or a gentleman?,” another bid
for chart domination. It's all in fun
here, but expect nothing less than
a full-on assault in the year to
come. A great step forward for
youth pop and sure footing for

this glamorous talent.—CT

SPOTLIGHT

SUGAR RAY
Sugar Ray
PROBUCERS: Don Gilmora and Davic Kehne

Lava/Atlantic 83414

This is the album that Sugar Ray has
been inching toward recording since
its 1997 break-out hit, Floored. Sugar
Ray shows the quintet honing a hy-
brid of hip-hop, funk, arena rock, and
pop—coated with an ample dose of
frat-hoy humor and teen-dreain
romance. There isn't a dud among this
project’s 11 tracks, each of which
sounds eustom-made for radio. A for-
midable front man, Mark McGrath has
never seemed more assured than he
does here. He has found a comfortable
performance zone between pin-up
heartthrob and forceful rock belter,
which allows him to play coy on ditties
like the vibrant first single, “When It's
Over," and then swagger on the gui-
tar-drenched “Disasterpiece.” The
trick to this (or any other Sugar Ray
disc) is balancing the cute with the
credible, and producers Don Gilmore
and David Kahne do a fine job of keep-
ing the band in check. All of this adds
up to a collection destined to elevate
Sugar Ray to the proverbial “nex
level” of success—LF

years after leaving critics breathless
with his eponymous first set, Wain-
wright returns with Poses, an album
that tops his previous effort and firmly
positions him for much-deserved pop
stardom. Flexing a smooth, soulful voice
that recalls a young Elton John, the
artist offers material that is often star-
tlingly dark and unusually accessible at
the same time. The title tune, for exam-
ple, is an unflinching, brutally frank tale

of an innocent young man’s descent into
life-altering decadence, wrapped in a
sweet pop melody. Elsewhere, the artist
dabbles in more mainstream ideas, like
enlisting Alex Gifford of the electronic
duo Propellerheads to collaborate on the
funk-fortified “Shadows,” a future hit
that is marked by its blend of insinuat-
ing drum loops and jittery electric gui-
tars. Overall, Poses is essential for pop-
sters with adventurous souls and a

hunger for words that go deeper than
“ooh baby, baby.”—LF

LEROY

Leroy

PRODUCERS: Rob Cavallo and Leroy

Hollywood 62212

Six months before the release of
Leroy’s eponymous debut, four of its
tracks were secured for film and TV
spots: the blues-etched opening track

“Good Time” (ABC sitcom The Job), the
hip-hop-inflected “New World” (the film
10 Things I Hate About You), the hot-
buttered soul vibology of “Trans Am”
(TV’s Felicity), and the straight-up
rocker “Make It Hot” (two upcoming
films, Chain of Fools and Joy Ride).
That’s not bad for a guy who was, just

a few years ago, holding down stints as
a gas-station attendant and cable TV
technician. Like Lenny Kravitz, the
multi-instrumentalist Leroy isn’t afraid
for his music to be a deep-baked melting
pot of influences. With co-producer Rob
Cavallo (Alanis Morissette, Green Day),
Leroy has certainly crafted one satisfy-
ing debut. As for future singles, Holly-
wood should give serious consideration
to the hook-laden “Away” and the Seal-
like “Error of My Ways.”—MP

THE WEBB BROTHERS

Maroon

PRODUCER: Stephen Street

Mews 5/Atlantic 8573-83217

The debut full-length from the Webb
Brothers—Justin and Christiaan, the
sons of singer/songwriter Jimmy Webb
(“Wichita Lineman,” “MacArthur
Park”)—1is a smart collection of Califor-
nia-style orchestral-pop fused with
Elvis Costello sensibilities. A loose
chronicle of the brothers’ time spent
playing in the Chicago music scene of
the mid-1990s, Maroon is steeped in a
weary decadence. “At three in the
morning I'm ugly/But handsome to
you,” Justin sings on the waltz-like
“Fluorescent Lights.” Being jaded,
though, has never sounded so bitter-
sweet, thanks to the Webbs’ lush
arrangements. Tracks like “All the
Cocaine in the World,” “The Liar’s
Club,” and “I Can’t Believe You're
Gone” are melancholy beauties—sym-
phonic snapshots of excess-ridden
lives spent in search of fulfillment in a
world of spilled drinks and late-night
conversations.—BG

R&B/HIP-HOP

P> ST. LUNATICS

Free City

PRODUCERS: various

Universal 4119

Following in the footsteps of group

member Nelly’s solo material, the St.

Lunatics offer more party anthems on

their debut, Free City. The St. Louis-

based group—which, in addition to
(Continued on next page)

BERLIOZ: Symphonie Fantastique
Concertgebouw Orchestra/Sir Colin Davis
PRODUCTR: not listed

Philips 289-464-692

BRUCKNER: Symphony No. 5
Concertgebouw Orchestra/Eugen Jochum
PRODUCER: not listed

Philips 2689-484-693

RACHMANINDOFF; Piano Concerto No. 3/Suite No. 2
for Two Piano$

Martha Argerich and Nelson Freire, piano; Berlin
Radio Symphony Orchestra/Riccardo Chailly
PRODUCER: rot listed

Philips 289-464.732

Although Philips is no longer a olly func-
tioning separate entity (having been
merged with Decea), Universal Classics
is celebrating the labels highly regarded
half-century by remastering and reissu-
ing 50 vintage titles over the course of
this year The first few batches are in the
stores, with the best revolving around
classie recordings by Amsterdam's vaunt-
ed Concertgebouw Orchestra and such

peerless soloists as pianist Martha Arg-

erich. Sir Colin Davis has long been the

world’s greatest proponent of Berlioz,

winning wider respect for the composer’s

once-neglected oewvre. His 1974 Amster-
- =

BerlioZ
SYMPHONIE
FANTASTIQUTH

<

dam recording of the Symphonie Fantas-
tiqite was a benchmark, and it still excites
today, particularly in the fine 24-hit/96
kHz remastering. Eugen Jochum’s live
1964 reading of Bruckner's Fifth Sym-

VITAL REISSUES®

phony with the Concertgebouw is anoth:
er stellar interpretation, with the orches-
tra thrilling to the conductor’s expansive
view of this deeply spiritual work. Arg-
erich’s live 1982 recording of the Rach-
maninoff Third Concerto with Riccardo
Chailly has always been considered a pin-
nacle of modern classical recording. It has
lost none of its luster here, newly coupled
with the composer’s Second Suite for Two
Pianos (with Nelson Freire as Argerich’s
duet partner), The initial “Philips 50"
range includes other welcome reissues,
including Sviatoslav Richter’s legendary
1958 Sofia recital, a new compilation of
Fauré’s Requiem, Pavane, and Pelléas et
Mélisande with Jean Fournet and David
Zinman, and Valery Gergiev's relatively
recent Kirov reading of the rarely

full ballet version of Prokofiev’s Romeo
and Juliet. Titles to look forward to next
month in the U.S. include Beethoven
sonatas from Alfred Brendel. Despite
such high points, the “Philips 50” is a
flawed enterprise. Aside from such risible
inclusions as Colin Davis' embarrassing

misreading of the Sibelius Fifth Sympho-
ny, there are mediocrities like Josef
Krips' dated run-through of Mozart’
Symphonies Nos. 40 and 41 (which is par-
ticularly disappointing when Philips has

imaninofi

such a wonderful recording of the same
works led by John Eliot Gardiner). By far
the worst element of “Philips 50, though,
are the idiotically paltry liner notes; in
most cases, they're just the same old pot-

ted composer bios, the ones that are
excusable for repertoire-oriented intro-
ductory titles, which these dises obvious-
ly aren't. If these are such historic re-
cordings, and many of them certainly are,
then why weren't fresh notes written to
give some historical context on the re-
cordings themselves—as with the exem-
plary “Decea Legends” series or EMI's
“Great Recordings of the Century”? (One
exception is Argerich’s Rachmaninoff
Third, as it’s blessed by Bryce Morrison’s
characteristically astute consideration of
the item at hand.) Also, all the original
producer credits have been left out. Why
bother to celebrate a label's great catalog
and not recogmize the technical masters
who helped make it so great? And what
about the engineers who accomplished
the remastering that Universal trum-
pets on behalf of this series—why aren't
they eredited? If Universal Classics
caves so little for the content of its prod-
ucts (or the efforts of its producers), it's a
wonder that the company bothers to put
them out at all—BB
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Nelly, includes Ali, Kyjuan, Murphy
Lee, and silent hypeman Slo Down—
first put its hometown on the musical
map via Nelly’s multi-platinum Coun-
try Grammar. True to form, “Midwest
Swing,” the album’s first single, keeps
things bobbing along with a sing-songy
hook that’s as infectious as those on
Nelly’s chart-climbing solo singles. The
appropriately titled “Summer in the
City” keeps the party going with head-
nodding beats and rhythms, courtesy
of Jason “Jay E” Epperson, who also
produced tracks on Country Grammar.
Crooner Brian McKnight makes a
memorable appearance on the R&B-
inflected “Groovin’ Tonight.” To their
credit, and as evidenced by the many
potential chart-climbers here, the St.
Lunatics surely know a radio-ready hit
when they hear one.—RH

% VARIOUS ARTISTS

A Twist of Marley

PRODUCER: Lee Ritenour

GRP 314 549 787

Guitarist Lee Ritenour—a central
force behind 1997’s Antonio Carlos
Jobim tribute, A Twist of Jobim—pays
homage this time to reggae pioneer
Bob Marley, who died 20 years ago in
May. Longtime fan Ritenour has enlist-
ed a diverse army of R&B, jazz, reg-
gae, pop, and world artists to add their
own nuanced shadings to a dozen Mar-
ley tunes. Among them are such clas-
sics as “Exodus™ (Michael Brecker on
sax, Lisa Fischer on vocals), “I Shot
the Sheriff” (Maxi Priest on vocals),
and “Jamming” (Gerald Albright on
sax). Other standouts include Ritenour
and piano man Dave Grusin’s jazz-
funked “Get Up Stand Up”; “Is This
Love,” sweetened by Will Downing’s
smoky, sensual baritone; and Phil
Perry’s smooth invitation to “Stir It
Up.” While not intended to make lis-
teners forget the real thing, this fitting
tribute will make them appreciate all
the more the universality of Marley’s
music and lyrics.—GM

COUNTRY

% JIM LAUDERDALE

The Other Sessions

PRODUCERS: Jim Lauderdale and Tim Coats

Dualtone Nashville 1103

Often covered by other country artists,
singer/songwriter Jim Lauderdale has
put together a sterling collection of
stone country originals here, and he
nails every one of them. Sessions finds
Lauderdale pairing with some of
Nashville's best, including such coun-
try gold stalwarts as Frank Dycus,
Harlan Howard, Melba Montgomery,
Kostas, and others. “If I Were You” is
an aw-shucks shuffle, and the killer
ballad “I'd Follow You Anywhere”
would’ve been a monster hit in 1962—
and should be one now. Such gems as
“What’s on My Mind,” “Merle World,”
and “Born Believers” are loaded with
attitude and just too country for
words. Similarly, “Diesel, Diesel,
Diesel” and “Honky Tonk Haze” are
instant classics in their niches, truck
drivin’ and drinkin’ songs, respectively.
Perhaps the best testament to the
authenticity of these songs is that
George Jones could sing the hell out of
any one of them, but Lauderdale him-
self is more than up to the task.—RW

JAZZ

% TOM HARRELL

Paradise

PRODUCERS: Dan Savant and Angela Harrell

Bluebird 63738

An engaging mix of jazz and classical
sounds, trumpeter Tom Harrell’s latest
release is the first project to appear on
BMG's newly re-activated Bluebird im-
print. Harrell is a truly sublime impro-
viser, whose strength comes in the win-
some lines he wraps around his

ethereal arrangements and the wide
range of emotion that his music evokes.
For every tight, joyous, big band-influ-
enced burst of energy, there is an
equally pensive moment of solitary
reflection, as such pieces as “Day-
break,” “Wind Chant,” and “Sunrise”
well up with emotions ranging from the
simplest joys to the darkest fears. Har-
rell utilizes both a jazz septet and a
string ensemble to bring his composi-
tions to life, creating a journey through
the psyche that is sometimes uplifting,
sometimes disquieting, and, most
important, wholly satisfying. —SG

LATIN

p MANU CHAD

...préxima estacion...Esperanza

PRODUCER: Renaud Letang and Manu Chao

virgin 7243 8 10321

Former Mano Negra front man Manu
Chao’s follow-up to his phenomenally
successful Clandestino is one of the
most anticipated discs in Latin alterna-
tive music. Like its predecessor, préxi-
ma estacion is a mix of urban sounds
and experiences hailing from all parts
of the globe. The result is rather like a
multicultural marketplace, attractive
and colorful, if a bit chaotic. Chao is
fond of layering sonic elements—snip-
pets of radio programs (a recurring
theme), different musical styles (reg-
gae, calypso, and jump, to name a few),
and a variety of languages. As attrac-
tive as the sonic mix is, musically
speaking, it's lacking, with melodies
relegated to the role of repetitive
mantras over changing backdrops. In
the end, this makes an ever-interesting
and intellectually stimulating set—with
something new to be found in each lis-
ten—though not truly (or always) com-
pelling.—LC

¥ JOE ARROYO AND JUAN CARLDS CORONEL

Los Reyes del Tropico

PRODUCER: Chelito De Castro

Discos Fuentes D11023

If the notion of having Joe Arroyo and
Juan Carlos Coronel—arguably Colom-
bia’s best-known salsa vocalists—
together in a recording studio sounds
too good to be true, you're right. But
Los Reyes del Trépico is the next best
thing, hooking up Arroyo and Coronel
via digital and analog technology for a
collection of Arroyo’s greatest hits
(most of which he penned), revamped
with new production, arrangements
(note the vampy intro to “La Noche”),
and instrumentation. Compared with
the originals, the overall production
quality of the songs is, as expected,
higher and impeccably mixed. And, sur-
prisingly, Arroyo’s trademark high
tenor melds organically with Coronel’s
more velvety pipes and straight-ahead
delivery. Despite this, and perhaps out
of respect to Arroyo (the album is
described as an homage to him), these
versions are not significant departures
from—or improvements on—the origi-
nals. But they lend new life to classics,
without offending the purists.—LC

WORLD MUSIC

FBAABA MAAL

Missing You (Mi Yeewnii)

PRODUCER: John Leckie

Palm Pictures 2067

Following the electrifying success of his
3-year-old Afrobeat masterpiece Nomad
Soul, Maal has chosen to returnto a
more intimate, traditional sound for
Missing You. All but one of the tracks
were cut in the village of Nbunk, Sene-
gal, using a mobile studio; the payoff for
recording up-country is an essentially
acoustic album of undeniable charm and
ingenious virtuosity. The bulk of the
songs here feature a very brief, yet
pointed lyrical statement, amplified by a
supple instrumental groove. Like many
West African artists, Maal enjoys mak-
ing music that plays with both your
head and your body. On “Fa Laay

Fanaan,” the teenage griot Cisse Damba
Kanoute joins Maal in rebuking world
leaders for basically screwing Africa for
centuries—a polemic set to an infec-
tious, lilting, polyrhythmic arrange-
ment. Missing You isn’t about Maal
returning to his roots. Rather, it proves
he never really left. —PVV

BAU

Blimundo

PRODUCERS: Bau, Jean-Pierre Pollet

Lusafrica 36226

Bau (Portuguese for “box”) is the nom
de disque of Cape Verdean string vir-
tuoso Rufino Almeida. His lightning-
fingered performances on violin,
cavaquinho, and guitar have been
heard on several of Cesaria Evora’s
albums, on which Bau played first as a
member of the Mindel Band and then
as music director to the barefoot diva.
This, his second solo effort, little
resembles the haunting morna style
that Evora has popularized during the
past decade. Instead, it sparkles with
vivacious melodies and arrangements,
suggesting a bluegrass variant devel-
oped as defense against the hardscrab-
ble existence eked out by inhabitants
of a volcanic landscape isolated in the
Atlantic Ocean. Fittingly, Blimundo
kicks off with a cover of legendary vio-
linist Travadinha’s “Jombo.” (Travad-
inha was the island’s answer to
Stephane Grapelli.) Throughout, Bau’s
agile playing and cheerful inflections
are probably best compared to the
gypsy jazz associated with the Quintet
of the Hot Club of France. Distributed
by Harmonia Mundi.—RBH

BLUES

BILL PERRY

Fire It Up

PRODUCER: Jimmy Vivino

Blind Pig 5069

This is Perry’s first album for Blind
Pig, and he has made the most of the
opportunity. Having previously paid
some lead guitar dues with the likes of
Richie Havens, Rick Danko, and Garth
Hudson. Perry shows himself to be a
drop-down dirty blues player when
given his own solo shot. Perry likes to
boogie, hitting that groove right away
with “Itchin’ for It.” This isn’t a non-
stop hoedown, though. Working such
midtempo numbers as “Pressure” and
such slow-burners as “Thinkin’ of You”
into the mix, Perry gives the record a
varied sonic feel. Producer Jimmy
Vivino plugs in on mandolin for the
rootsy blues of “I Can't See the Light
of Day,” and the jump blues instrumen-
tal “G&L Jump” finds Perry assaying
yet another style. Vivino and Perry toe
the mark when it comes to sticking
with a stout, direct, blues sound, and
Perry’s vocals have a raggedy edge
that meshes perfectly with this hefty
instrumental vibe.—PVV

ONTEMPORARY CHRISTIAN

P AVALON
Oxygen

PRODUCER: Brown Bannister

Sparrow 1796

On their fifth Sparrow album, the
members of Avalon once again demon-
strate the impressive gifts that have
made them one of the most acclaimed
groups in contemporary Christian
musie: vibrant vocals and an unerring
song sense. Avalon members Janna
Long, Jody McBrayer, Michael Pas-
sons, and Cherie Paliotta intertwine
their stellar voices in creative arrange-
ments that breathe life into the songs
on this solid set. And while Brown
Bannister’s production is polished pop
that provides plenty to engage the
ears, it never gets in the way of the
group’s vocals. Highlights include the
gorgeous ballad “By Heart, By Soul” (a
duet with Aaron Neville) and “I Don’t
Want to Go,” a re-working of Richard
Page's “Oxygen.”—DEP

- ENEmm

HOT STUFF: A Brief History of Disco
BY JOHN-MANUEL ANDRIOTE
HarperCollins

196 pages; $13

Critics charge that the disco era
was all style and no substance, the
“Me Decade” at its narcissistic
nadir. Even nostalgic culture mo-
guls who recycle the *70s focus on
disco’s most superficial accou-
trements: mirror balls, platform
shoes, white polyester suits.

But anyone who ever experi-
enced the physical ecstasy and spir-
itual camaraderie of life at 128 bpm
knows the truth. Yes, disco was
about fashion, dancing, and music—
but it was also about much more. It
was a cultural revolution that,
despite many permutations and
name-changes, continues to influ-
ence American cul-
ture today, the
numerous declara-
tions of its death
notwithstanding.

John-Manuel
Andriote chronicles
disco in Hot Stuff,
examining its musi-
cal roots, political
underpinnings, and
societal impact. A
respected journalist
and award-winning
author of Victory
Deferred—a heady
book about AIDS—
Andriote takes his subject serious-
ly. Fortunately, he heeds a key les-
son of disco and doesn’t take it too
seriously. The point, after all, is to
have a good time.

Andriote makes clear the extent
of the music’s popularity, as well as
the speed of its decline. Disco first
found mainstream audiencesin 1975
with such songs as Van McCoy’s
“The Hustle” and Gloria Gaynor’s
“Never Can Say Goodbye.” Follow-
ing the success of Saturday Night
Feverin 1977, disco found a home on
FM radio and in dance clubs across
the country. By the decade’s end,
Andriote reports, more than 200
disco radio stations had popped up,
as well as more than 20,000 dis-
cotheques. He writes, “Like a kind
of pandemic of pleasure, disco fever
literally swept the planet.”

Yet this fever spiked quickly and
broke even faster. Just two years
after opening Studio 54 in 1977, the
owners of the world-renowned dis-
cotheque went to jail for tax eva-
sion, ending their reign over New
York nightlife. Trailblazing station
WKTU New York rocketed to the
top of the Arbitrons when it went
all-disco in 1978; just one year later,
the floundering station scrapped
disco altogether. In case anyone
didn’t realize that the times were
changing, 1979’s “disco demolition”
in Chicago’s Comiskey Park—
where baseball fans stormed the
field and rioted while destroying

John-Hanuel Andriote

tens of thousands of records—
removed any doubt. Disco was
over, at least in the minds of main-
stream Americans.

If disco was tied up at least tan-
gentially in the liberation move-
ments of the ’70s—for women,
gays, and people of color—then
disco’s downfall was at least par-
tially connected to the backlash
against these movements, Andri-
ote argues persuasively. But poli-
ties aside, disco was its own great-
est enemy, oversaturating a niche
and losing its soul. Of course,
music and fashion of the early '80s
looks equally self-indulgent, tacky,
and corporatized in retrospect, but
this is small consolation for disco
fans. Still, as Andriote documents,
disco has survived underground,
particularly among
gay audiences, and
the genre’s descen-
dants—house,
techno, electroni-
ca—thrive in dance
clubs that remain
discotheques in all
but name.

Most of Andri-
ote’s basic narrative
has been recorded
before, but his
breezy tone and con-
cise writing are |
refreshing. He adds
a few novel aspects
to disco’s history; his section on dis-
cotheques’ origins in the juke joints
of the American South and the
post-war dance halls of France is
particularly intriguing. And his
appendix of the era’s top artists and
their songs is a terrific resource
that matches his book’s dishy, sub-
jective tone.

Andriote’s focus on discotheques
is perhaps overstated, though; true,
millions of Americans attended
dance clubs, where disco music was
originally meant to be played. But
far more people heard the music on
their home stereos—and they, too,
were part of the disco revolution.

Adults too old, too busy, or too
uncool to hit a discotheque listened
to Donna Summer on their car
radios or watched Merv Griffin’s
Dance Fever on TV, while kids too
young to get into nightclubs stud-
ied the newest dance moves on
American Bandstand and prac-
ticed them in their suburban base-
ments while listening to Bee Gees
45s, or even the Sesame Street disco
album. True, discotheques were
where disco’s elements all came
together: clothes, musie, drugs,
social interaction, sexual license.
But the reason disco came to define
an entire era is because it expanded
beyond the confines of its own sub-
culture to dominate American cul-
ture at large—a feat no musical
genre has quite matched since.

WAYNE HOFFMAN J
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* YOUNGSTOWN Sugar (3:50)

PRODUCERS: Oliver Leiber and David Gamson

WRITER: 0. Leiber

PUBLISHERS: Paul Peterson Tattoons/St. Paul Music,
ASCAP

Hollywood 11330 (CD promo)

In the midst of the boy-band fervor of a
couple years ago, Youngstown made its
bid for top 40 favor. And while it had some
impact with the Radio Disney crowd, the
trio never really found its place with the
big boys of the genre (though it did hit
gold with the single “I'll Be Your Every-
thing”). After touring the U.S., Europe,
and Japan, Misters D.C., Sammy, and Dal-
las return with their best track yet, a
slightly edgy midtempo pop-rocker with
some great instrumental hooks and a cho-
rus that could make the grade with the
format’s mainstream listeners. Written/
co-produced by Oliver Leiber, who has
served up hits from Paula Abdul, the
Corrs, and BBMak, “Sugar” opens with

a surprisingly assertive splash of guitars,
then walks a pleasing line between "80s-
brand R&B a l4 Prince and straight-
ahead, organically grown pop. It’s a nice
peek into the group’s dynamic upecoming
sophomore set, the potentially hit-packed
Down for the Get Down (with a surprising-
ly sweet take on John Lennon’s “Grow Old
With Me”), due July 10.—CT

THE CORRS All the Love in the World (3:55)
PRODUCER: Robert John "Mutt" Lange

WRITERS: R.J. Lange, the Corrs

PUBLISHERS: Zomba Enterprises, ASCAP; Songs of Poly-
Gram | ns Music, BMI
Atlantic 300549 (CD promo)

Getting top 40 radio to realize the gift it
had in the Corrs’ previous single, “Breath-
less,” was like leading the proverbial horse
to water and persuading it to drink. While
the jovial seng easily glided to top 10 suc-
cess around most of the world, it peaked
at a paltry No. 34 on the Hot 100, despite
Atlantic’s best efforts. Oddly. the label
breaks the momentum with the somber
follow-up, “All the Love in the World,”
remixed slightly for radio by the song’s
co-writer/producer, Robert John “Mutt”
Lange, who also composed “Breathless.”
While this song showcases the family four-
some’s wondrous harmonies and contains
some lovely fireside-feeling acoustic guitar
work, it’s a sullen choice for the time of
year when most of us are breaking out of
doors and looking for a more lively musical
backdrop. A song like “Irresistible” (anoth-
er Lange composition) on current album In
Blue would have been perfect. AC radio
should find this a friendly add, but top 40 is
not likely to consider this the group’s next
logical step.—CT

Beacon C

KIM SO0ZZi Feelin' Me (2:53)

PRODUCERS: Berman Brothers

WRITERS: L. Cvoskin, T. Bleck, G. Bleck, J. Siminski
PUBLISHERS: Cool Guy Music, BMI; Warner/
Chappell,Bleck Music, ASCAP

REMIXERS: Jonathan Peters, Tony Co'uccio, Sebastian
Da Silva, Giles Van Breukein & Yabe, Hex Hector

BAB Music/Edel Entertainment 182462 (CD promo)
We first raised eyebrows over Kim Sozzi
with her heart-aching ballad “Letting Go,”
which was featured in an episode of Daw-

SPOTLIGHT

TRAVIS Sing (3:5!!

PRODUCER: Nigel Godrich

WRITER: F. Healy

PUBLISHER: not listed

independiente/Epic 53621 (CD promo}

The mainstream-pop world at large
may not yet be hip to the melodic
charms of Travis, a red-hot entity
throughout the U.K. and much of
Continental Europe, but “Sing” pro-
vides this Scottish quartet with its
best shot for chart success since
1999’s brilliant “Why Does It Always
Rain on Me.” Front man/primazy
tunesmith Fran Healy is at his boyish
best here, playfully chiding a loved
one with sweet and silly lines like “the
love you bring won’t mean a thing
unless you sing.” In fact, his perform-
ance is so skillful and disarming that
you almost forget that the chorusis
little more than him chanting the
word “sing” over and over. Yet; that’s
the beauty of this track. There are no
belis and whistles here, just a lovely
lyrie floated atop the feather-light
arrangement of plucky banjos, folk-
ish acoustic guitars, and rock-spiced
rhythms. Wisely, the band and pro-
ducer Nigel Godrich have sidestepped
the temptation to build “Sing” into a
manie, hyper-commercial anthem.
Instead, they're trusting the song'’s
clear, instantly infectious hookito do
the job in grabbing listeners—and,
justice prevailing, it will—LF

SPOTLIGHT

MARIAH CAREY Loverboy (3:50)

PRODUCER: Mariah Cargy

WRITERS: M. Carey, L. Blackmon, T. Jenkins
PUBLISHERS: Sony/ATV Songs LLC/Rye Songs/Fox
Film Music/Better Days Music, adm. by Universal-
Songs of PolyGram International, BMI; All Seeing Eye
Music, ASCAP

Virgin Records America 16049 (CD single)

It may have a title—and it contains the
requisite sample that Mariah Carey’s
lead-off singles traditionally do—but
that hardly makes “Loverboy” a song.
The first single from the upcoming
soundtrack to her film debut, All That
Glitters—and her bow for Virgin

Y “ E
Records—lifts the melody line from
Cameo’s 1987 top 40 hit “Candy” and
plops a random series of sounds, shout-
outs (including Cameo guesting), and
swirling harmonies overtop. The result
is bewildering, devoid of a hook. A re-
mix on the promo single that includes
Da Brat and Ludacris at least puts
some action atop the beat, but still, the
self-produced record comes out as a
mumbo jumbo of disparate elements.
A new project from one of music’s
most beloved and consistent eross-for-
mat stars is always an event, and radio
will likely expose the track to the
masses—but at what price to Carey’s
reputation and, ultimately, to her
longevity? After such a prestigious
record of hits for more than a decade,
“Loverboy” sounds dangerously close
to self-sabotage. The mighty may have
fallen here.—CT

BUDDY GUY Baby Please Don't Leave Me (3:34)
PRODUCER: Dennis Herfing

WRITER: J. Kimbrough

PUBLISHER: Big Legal Mess Publishing, BMI
Silvertone/Zomba 42885 (CD promo)

Old dogs definitely learn new tricks,
as proven here by 1993 Billboard
Century Award winner Buddy Guy.
A cover of Junior Kimbrough’s
“Baby Please Don’t Leave Me,” the
first single from Guy’s Sweet Teu
album sets the tone perfectly for this
sublime collection of songs mostly
culled from the catalog of iconoclas-
tic blues indie Fat Possum. The late
Kimbrough and his Fat Possum kin
mostly hail from North Mississippi,
with that area’s primal brand of
blues differing elementally from
Guy’s usual Delta-derived Chicago
style. But the 64-year-old Guy takes
the material firmly in hand, aided by
a rough-house band and the inspired
(that is, raw) production of Dennis
Herring. A funky, very electric blues
march, “Baby Please Don't Leave
Me” will appeal to Hendrix fans as
much as anyone, with Guy howling
at the moon and flaying his guitar.
The CD promo features the track’s
long version (7:23), as well as the
stompin’ album cut “Look What All
You Got” (originated by T-Model
Ford) Plainly put, Guy—who has
his live-wire act out on the road—

is hotter than ever—BB

son’s Creek a couple years ago. She then
landed a track, “Till I Cry You out of Me”
on the soundtrack to Teaching Mrs.
Tingle, before being signed to dance maes-
tros Berman Brothers’ imprint, BAB
Music. Her first single there, “Feelin’
Me,” was co-written by Larry Dvoskin,
who has penned hits with Meredith
Brooks, and it’s already become a dance-
floor staple, recently hitting the top 5 of
the Hot Dance Music/Club Play chart.
With its initial exposure in the bag, it’s
time for this tasty track to make the trek
to top 40/rhythmic glory. Thanks to a feast
of remixes from pop-savvy club names
like Hex Hector and Jonathan Peters, the
adhesive hook of this maddeningly clever
song should be able to unclasp the padlock
that so many top 40 stations have on
dance-oriented tracks.——CT

CASE Not Your Friend (3:59)

PRODUCERS: Tim & Bobb

WRITERS: T. Kelley, B. Robinson

PUBLISHER: not listed

Def Soul 15271 (CD promo)

Building on the success of the chart-topping
“Missing You,” Case returns with “Not
Your Friend.” Again, the New York native
teams with producers Tim & Bob fora
midtempo, guitar-driven track that blends
well with Case’s tenor tones. In the song,
our hero warns his woman to think twice
about her best girlfriend, who's making a
move on him. Oops. With R&B radio
already picking up on the tune, thereisa
good chance that “Not Your Friend” can
cross Case over to top 40 the way “I Wanna
Know” did for fellow R&B crooner Joe. It

also serves as a welcome reminder that
Case, whose first No. 1 hit was the ballad
“Happily Ever After,” can do justice to a
song with a little more gusto—RH

OLIVIA Are U Capable (3:08)

PRODUCERS: Joshua P. Thompson, and Juan "Magic” Peters
WRITERS: J. Thompson, Q. Patrick, D. Conley, J. Peters,
0. Longott, Bingo

PUBLISHERS: Tallest Tree Music/DreamWorks/Melodic
Noise/Plaything Music/O Lovely Music/Town Calter
Music/Bingo Publishing, ASCAP Q-Zik Music/Music
Pieces, BMI

J Records 21063 (CD promo}

If her lead single, “Bizounce,” wasn'’t proof
enough that Olivia’s got more than her
share of attitude, witness this saucy follow-
up, “Are U Capable.” Teamed again with
producer Joshua Thompson, the 20-year-old
songstress uses her breathy vocals to deliv-
er a steamy tune rife with R-rated lyrics:

RONAN KEATING Lovin’ Each Day ¢3:31)
PRCDUCER: Gregg Afexander

WRITERS: G. Alexancer, R. Nowels

PUBLISHER: not listed

Interscope/A&M (CD promo)

In his native U.K., 24-year-old Ronan
Keating is as major a presence:as Des-
tiny’s Child is here. As front man for the
long-lived group Boyzone and a solo star
since 1999, he’s worked his way through
six No. 1 singles, 12 million in album
sales, dozens of sold-out tours, and a
recognition factor that would make Cher
green with envy. Yet in the U.S, he
remains virtually unknown. Fhat could
change with the release of his fine first

NEW & NOTEWORTH

Y

album here on Interscope/A&M (which
contains U.K. No. 1 solo singles “Life Is
a Rollercoaster” and “When You Say
Nothing at All,” his take on the Alison
Krauss gem). The first single—a top 10
hit in the U.K., Germany, and Italy—is a
rollicking rock/pop effort with a decided-
ly American feel, thanks to writing cred-
its from Rick Nowels and Gregg
Alexander, aka New Radicals. “Lovin’
Each Day” tumbles forward at a giddy
pace, with guitar accents and a one-lis-
ten, happy-go-lucky chorus that could
effortlessly light the way at top 40. If In-
terscope can market this artist with
gusto, he’s got a hit on his hands.—CT

CONTRIBUTOR

“Can you flip it, can you hit it/Are you
ready to get with it tonight/Can you give
me what I want?” Olivia is impressive on
this track, as she pulls double-duty, rapping
and singing—proving that she is “capable”
of doing both. The song’s sexually driven
attitude should serve it well at both R&B
and rhythm crossover stations. With
“Bizounce” setting up Olivia's debut album,
“Are U Capable” may be the song that sets
her career ablaze—RH

COUNTRY

P> JESSICA ANDREWS Helplessly, Hopelessly
(3:37)

PRODUCER: Byron Gallimore

WRITERS: B. James, T. Verges

PUBLISHERS: Sony/ATV Songs, Songs of Universal, BMI
DreamWorks 13719 (CD promo)

Andrews’ follow-up to her feisty hit
“Who I Am” finds the teenage songbird
and producer Byron Gallimore in a lilt-
ing, pop-blockbuster bailad mode. Deli-
cate acoustic guitar and piano give way
to a swirling, soaring powerhouse chorus,
with Andrews alternating between soft-
ness and go-for-broke belting. She’s
equally adept at both, capable of voeal
gymnastics as well as subtlety when
appropriate. The song has the big, blus-
tery soundtrack feeling, and Andrews
and Gallimore are helplessly, shameless-
ly, doggedly going for the big pop
crossover brass ring. Chances are good
they’ll reach it, too, with a cut far more
Carpenters than Carter Family. Not that
there’s anything wrong with that.—RW

- NICKEL CREEK When You Come Back Down (3:48)
PRODUCER: Alison Krauss

WRITERS: T. O'Brien, D. O’'Keefe

PUBLISHER: Forerunner Music Group, BMI

Sugar Hill 3909 (CD promo}

A beautiful melody, erisp acoustic instru-
mentation, and killer harmonies highlight
a fine piece of work from this fresh-faced
country/bluegrass trio. Stylistically, the
track is reminiscent of early Dan Fogel-
berg, and the romantic lyric from Tim
(’Brien and Danny O’Keefe is a take on
love and loyalty: “Take every chance you
dare/I'll still be there when you come
back down.” Chris Thile and siblings Sean
and Sara Watkins make up Nickel Creek,
and Thile takes lead vocal on this cut,
with his understated approach speaking
far louder than the histrionic note-bend-
ing so prevalent with more pop-leaning
country. Totally lacking in bombast, this
single makes its powerful statement
through both craft and art, conveyed
masterfully through Alison Krauss’ soft
production touch. Simply gorgeous.—RW

ROCK TRACKS

p> BLINK-182 The Rock Show (2:49)

PRODUCER: Jerry Finn

WRITER: Blink-182

PUBLISHER: not listed

MCA 25359 (CD promo)

Rock’s hottest trio returns with Tuke off
Your Pants and Jacket, the follow-up to
last fall’s live album, The Mark, Tom, and
Travis Show (The Enema Strikes Back!)
and its first set in years without a direct
scatological reference in the title. As the
face of rock radio has yielded toward the
emerging hard sounds of “nu metal,” Blink
continues to provide a contrasting voice
with its peppy, lighter punk sound and
quirky (often gross) sense of humor. This
time out, the tune tells of finding love ina
great girl on the Warped Tour. Like the
group’s past hits, “The Rock Show” clearly
shows the band’s talent for writing—and
performing—hooks. Blink has become a
core act for most modern (and even some
pop) stations, so expect “The Rock Show”
to rock its way toward the top of Modern
Rock Tracks.—EA

FOR THE RECORD

Due to an editing error, New & Notewor-
thy artist Svala’s name was spelled incor-
rectly in the June 9 issue of Billboard.

« Eric Aiese, Bradley Bambarger, Larry Flick, Rashaun Hall, Chuck Taylor, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard
= chart potential. NEW & NOTEWORTHY: Exceptional refeases by new or upcoming artists. PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases,

regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003), or to the writers in the appropriate bureaus.
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Uncaged. Athena Cage, a former member of girl group Kut Klose, is prepar-
ing for the August release of her solo debut on Priority, The Art of a Waman.
Working with her are such producers as Rodney Jerkins, Steve Rhythm, Tim
& Bob, and Damon Elliot. Jerkins, left, is pictured with Cage.

BY GAIL MITCHELL

LOS ANGELES—Saying it’s time
to take back responsibility, entre-
preneur/hip-hop pioneer Russell
Simmons is mobilizing a Hip-Hop
Summit June 12-13, pulling together
a diverse group of artists, music
executives, politicians, and religious
leaders. Aimed at initiating positive
dialogue, proactive reforms, and
unity, the two-day series of meetings
at the New York Hilton will address
such issues as rap profiling, inter-
group conflicts, lyrical content, A&R

and marketing initiatives, and polit-

A VIRGIN ACT: Teddy Riley, wha's busy wrapping up
his production contribution to Michael Jackson’s long-,
long-awaited new album, has signed as a sola artist with
Virgin. His first album is expected in November. Riley alsa
appears on Def Janrr's July 31 Rush Hour 2 soundtrack
with the single “Party,” featuring Method Man.

PRU«DENT MOVES: Capitol artist Pru has recorded
a new single versian of “Aaroma (of a Man).” produced
by label president/CEO Andrew Slater and mixed by
Mike Shipley (India.Arie, Aerosmith). A dance/club
remix by Hani al-Badir and an R&B mix produced by
Carlos *Six July” Broady have been commissioned.

The new single is part of an aggressive campaign
launched this month for

Virgin Signs Teddy Riley; Gapitol’s Pru Records
New ‘Aaroma’; Universal Promotes Fatherhood

the singer/songwriter’s
eponymous debut album,
released last November.
The new version of the
ballad will be added to
the Pru album, whieh will
be redesigned. An “Aaro-
ma” video is being shot
this menth. Complement-

The Rhythm
The Rap
and The

Blues

live showcases for BET, MTV/MTVZ2, and VH1.

Pru also joins the formidable fernale force on Epic’s
Scul Sokidarity praject, conceived by Essence Commu-
nieations editorial director Susan Taylor, singer Angie
Stone, and International Assn. of African-American
Music (IAAAM) co-founders Dyana Williams and
Sheila Eldridge. With a roster that thus far includes
Stone, Yolanda Adams, Patti LaBelle, Donna Sum-
mer, Eve, Jill Scott, and Chanté Moere, the album will
benefit LIFEbeat and the IAAAM Foundation.

FATHERHOOD IS UNIVERSAL: Using the theme
“Fatherhood is Universal and Universal is music” and
targeting its R&B independent account base, Universal
Music and Video Distribution (UMVD) is giving retail
consumers a free limited-edition Father’s Day card with
the purchase of titles by such artists as India.Arie,
Tupac Shakur, Mary J. Blige, Dave Hollister, Nelly,
and Barry White. The card’s cover artwork was paint-
ed by New York-based African-American artist R. Greg
Christie, a noted children’s book illustrator who has also
done album 