THE INTERNATIONAL NEWSWEEKLY OF MUSIC, VIDED, AND HOME ENTERTAINMENT

#90807GEE374EM002#

MONTY GREENLY
3740 ELM AVE # A
LONG BEACH CA

90807-3402

#BXNCCVR Ak kA AR E A AR AR T A ARk AR xR xwx* J_DIGIT 908
BLBD 790

AO6 BO127
001 MAR 02 2

$5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN)

Boutigue Distributors Make Noise Under The Radar

Despite Market Ghallenges, Small Rock-Oriented Gompanies Gain A Measure Of Success

BY ED CHRISTMAN

The mainstream musie business
operates under the glare of the mass
media, with superstars selling mil-
lions of records and coloring news-
paper gossip columns. But down
below the media’s radar, many niche-
oriented, rock-based distributors are
thriving—even by measuring suc-
cess in thousands of sales, some-
times only hundreds.

These boutique distributors range
in size from about $350,000 to $3 mil-
lion in annual sales volume, although
a few—Sacramento, Calif.-based
Mordam; San Francisco-based Re-
volver USA; and Chapel Hill, N.C.-
based Redeye—have graduated to

Job-Sharing May Ease
Chiefs’ Loads At Universal

BY PAUL SEXTON
and ADAM WHITE

the national scene to gross from $5
million to $10 million a year. What’s
more, retailers and small indepen-
dent distributors estimate that there
are another 150 or so boutique dis-
tributors that _
specialize in """‘"’"’-‘"'“‘
other genres of @@
music besides
rock, like elec- _“,E,,,,,,,.
tronica, dance,
hip-hop, jazz,
and reggae.
‘While the boutique rock distributors
got their starts in different ways, all of
them initially specialized in some form
of rock niche, mainly punk and ska, but
also indie rock, roots rock, psychedel-

ic rock, power pop, “emo,” hardcore,
thrash, or metal.

Unlike their larger, better-known
independent-distribution counter-
parts, most boutique distributors
sell to indepen-
dent record
stores and
small chains,
generally avoid-

: : ing direct busi-
SPECIAL REPORT [Nl

er chains.
These boutique distributors—or
“sub-distributors” as some in the indus-
try call them—view themselves as “the
real independent distributors,” in the
words of Alicia Rose of Portland, Ore.-

based N.A.LL. But however they define
themselves, most have humble, yet ide-
alistic, origins.

Firms like Redeye, Mordam, and
Gardena, Calif.-based Smash were
started by executives who had left
other established independent distrib-
utors. Other companies evolved into
distributors after beginning life as
fanzines (such as Mean Street Distri-
bution in Whittier, Calif., and No Idea
in Gainesville, Fla.) or starting as
mail-order firms (like Disgruntled
Music Distribution in Los Angeles and
Not Lame in Aspen, Colo.). And still
others—like Sacramento-based
Darla; Sounds of California in Cy-

(Continued on page 77)
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Smellie Gets
Key BMG Role

BY ADAM WHITE
LONDON—There’s been a sur-
prise change on the bridge of the
starship BMG, with the promo- |
I

tion of an officer
who has plenty
of experience in
different business galaxies.
Michael Smellie was appoint-
ed COO of BMG Entertainment
June 14, apparently placing
him as second-in-command to
(Continued on page 70)

SMELLIE

Labels StI‘WE TII Make
Most Of Americana Tag

BY WES ORSHOSKI
Although he has grown accustomed to seeing the word

“Americana” in the same sentence as the name of his new
label and its roster, Lost Highway president Luke Lewis
says it’s a term with which he’s still not entirely com-
fortable. Lewis, whose Lost Highway
roster includes singer/songwriters
Kim Richey, Robert Earl Keen,
Lucinda Williams, and Ryan Adams,
says the term may do more harm
than good for both the industry and

its artists—not to mention consumers.
While some in the industry hope to see the creation of
an Americana category in record

; stores (Billboard, June 16), Lewis
] says there’s a twofold danger in
| € el w o | applying the term to the artists

who play this often-twangy mix of

country, rock, bluegrass, and blues. First, he says, these
artists have already been—and will continue to be—
pigeonholed: “What happens if Ryan Adams or William
Topley cuts a pop record?” And, second, the continued use
(Continued on page 69)

BY MATTHEW BENZ

NEW YORK—David Pullman
and his deals had been darlings of
the media for nearly
two years by early
1999, when Pullman
first met with Brian
Williams, director of
music private bank-
ing at Nashville’s
SunTrust Bank. “It
was the thing of the
moment a couple of
years ago,” Williams says of the future revenue gener-
artist-royalty securitizations. (Continued on page 14)
| I— J

IN RETAIL TRACK

' UMVD Guts Retailers’ DiscountS—mpage 56 |

LONDON—The Great West Road that runs past the
headquarters of Universal Music U.K. is a direct
route to London’s Heathrow Airport. That may
help explain why the company’s past two chairmen
have ascended to
: global jobs.

i The latest high-
=f4. | flier is John Ken-
nedy, who on June
14 was named
president/COO
of Universal Music |

International (UMI), second-in-command to UMI
chairman/CEO Jorgen Larsen (Billboard Bulletin, |
June 15). He advances from chairman of Universal’s
U.K. operations, a post previously held (when the com-
pany was PolyGram) by Roger Ames, now chairman of

Warner Music Group.

Before succeeding Ames at PolyGram, Kennedy ran his
own U.K. music law firm from 1984 to '96 (Ames was a
(Continued on page 73)

“Everybody was talking about it.”

Pullman had helped assemble
for David Bowie the first-ever
securitization of
a music artist’s
royalties. The sale
of those Bowie
Bonds in 1997 gave
Bowie $55 million
upfront; in ex-
change, the buyer
of the bonds had
the right to receive

KENNEDY
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Sanctuary Pays $14.5 Million For Trojan

BY GORDON MASSON
LONDON—Sanctuary Group is paying 10.4
million pounds ($14.5 million) for one of the
U.K.’s most extensive reggae music cata-
logs: Trojan Records. The deal involves
more than 10,000 tracks by such artists as
Bob Marley and Desmond Dekker.

Trojan’s catalog is not limited to reg-
gae—it also includes blues, jazz, rock, folk,
and punk repertoire through its imprint
labels Rialto, Mooncrest Records, Receiv-
er Records, Indigo Recordings, and Jet
Records. The Trojan catalog is also home
to works by Lea Perry, the Sex Pistols,
Sham 69, and the Damned, as well as such
rock luminaries as Magnum, Wishbone
Ash, and Fleetwood Mac.

Sanctuary believes the acquisition will
help extend its presence, especially in the
reggae realm. “Sanctuary’s ability to deliv-
er value in specific music genres will great-
ly enhance the catalog with Trojan Rec-
ords,” says Sanctuary Group USA CEO
Merck Mercuriadis, adding, “The interna-
tional flavor of the titles is particularly suit-
ed to the American market.”

Sanctuary will buy Tro-
jan's catalog for 10.25 mil-
lion pounds ($14.36 mil-
lion), plus about 150,000
pounds ($209,370) in cash
for additional catalog
rights recently acquired by
Trojan. That will allow the
group to add some fairly
healthy revenue to its cat-
alog activities; unaudited
accounts for Trojan for the year that ended
Dec. 31, 2000, reported sales of 3.1 million
pounds ($4.34 million) and earnings before
interest, taxes, depreciation, and amortization
of 1.1 million pounds ($1.54 million).

Sanctuary CEO Andy Taylor says, “We
were keen on Trojan because we already had
a solid niche in reggae, but also the inter-
esting thing for us was that the balance of
the Trojan catalog fits with our already
existing catalog. Trojan has a reasonable
amount of rock, and also punk, where we
also had a little bit of a niche.”

In related news, Sanctuary is aiming to
raise 20.5 million pounds ($28.7 million)
through an already oversubscribed issue of
new shares. The company has informed the
London Stock Exchange that it intends to
make available to institutional investors
27.35 million new ordinary shares at an issue
price of 75 pence ($1.05) per share, repre-
senting about 9.9% of the current issued

TAYLOR

BRAZIL STUNTS MUSIC'S GROWTH?

I write in response to “Industry Growth
Foreseen in Latin America, Report Says”
(Billboard, June 16). According to the Price-
waterhouseCoopers study cited in this story,
record industry sales in Brazil are project-
ed to climb 14.2% over the next five years.

As someone who has worked for the
past decade trying to improve the legal
and enforcement climate in Brazil, I feel
this projection rests on a largely unsup-
portable assumption—that the govern-
ment of Brazil will take the steps neces-
sary to curb runaway piracy.

Nearly 99% of the audiocassettes and
35%-40% of CDs sold in Brazil are pirate,
leading to industry losses in excess of $300
million per year. The past few years have
seen a steady decline in the overall health of
the music business in Brazil, and record com-

ordinary share capital of the group.
Sanctuary shareholders will be asked to
approve the fund-raising exercise, which is
fully underwritten by Investec Bank (U.K.)
Limited, at an extraordinary general meet-
ing July 13 in London. The proceeds will be

used to finance the proposed Trojan deal,
repay existing debt, and provide additional
working capital for the enlarged group. But
Taylor explains that the Trojan deal doesn’t
depend on shareholder approval: “If we had-
n’t raised the money through a share issue,
we could've still done it through a bank
finance and shares.”

Sanctuary will initially pay Trojan 2 mil-
lion pounds ($2.79 million) in cash for its cat-
alog, while the remaining 825 million pounds
($11.5 million) is expected to be satisfied by
the issue of loan notes to the vendors on
completion of the deal. Following its pur-
chase of Castle Music last year, Sanctuary
now claims to own the largest independent
music catalog in the world, with more than
90,000 titles prior to the Trojan acquisition.

The group has a strategy of acquiring cat-
alogs focused on niche areas, and Taylor tells
Billboard that the group will continue to look
for more targets: “The truth is it is getting
harder at this level. We are finding that, in
some of the other niches that we are happy to
develop, we are going to achieve that by mak-
ing four or five, six or seven tiny acquisitions
of single-artist packages or perhaps produc-
tion companies that had a couple of artists.”

BY STEVE GRAYBOW
NEW YORK—In a move that aims to fur-
ther public awareness of Billy Strayhorn’s
catalog of songs, DreamWorks Music Pub-
lishing has acquired 50% ownership of the
pianist/lyricist’s most celebrated composi-
tions—including such evergreens as “Lush
Life,” “Take the ‘A’ Ty-ain,” and “Satin Doll.”
The remaining 50% ownership has been
retained by Billy Strayhoin
Songs, which represents his
heirs and administers the
late composer’s catalog.
Strayhorn (1915-67) was
a friend and nearly tele-
pathic collaborator of Duke
Ellington, whose orchestra
recorded definitive rendi-
tions of many of Strayhorn’s works from the
early '40s to the late '60s. Many songs cred-
ited solely to Ellington, such as “C-Jam
Blues,” are widely believed to have been col-
laborations with Strayhorn. He was also the
bandleader’s key arranger, contributing par-
ticularly to Ellington’s extended works, in-
cluding Such Sweet Thunder, The Far East
Suite, and big-band takes on Grieg and
Tehaikovsky. After Strayhorn died of can-
cer at the age of 51, Ellington recorded a
heartfelt RCA tribute album to his cohort,
titled And His Mother Called Him Bill.

Billy Strayhorn Gatalog Shifts

DreamWorks Shares Rights With Jazzman’s Heirs

ELLINGTON, LEFT, AND STRAYHORN

Trained as a classical musician, Strayhorn
brought many of the complexities of that
discipline to jazz, integrating it with rhyth-
mic devices derived from African music.
Born in Dayton, Ohio, but a longtime resi-
dent of New York, Strayhorn was one of the
first openly gay figures in jazz. David Hajdu
wrote a definitive biography of Strayhorn
titled Lush Life (North Point Press, 1996)
after the composer’s most
famous song. A Verve com-
pilation dise was issued to go
along with the book, show-
casing Strayhorn composi-
tions in some classic rendi-
tions (such as “Lush Life”
by Sarah Vaughan, “Some-
thing to Live For” by Ella
Fitzgerald, “Blood Count” by Stan Getz, and
“Isfahan” by Joe Henderson).

Herb Jordan, GM at Billy Strayhorn
Songs, says that the acquisition by Dream-
Works is “designed to promote Stray-
horn’s legacy by placing his songs in films
and television shows. While the audience
for pop radio today is very narrow, film has
a wide-ranging, diverse audience, and this
will allow people who are not familiar with
Strayhorn’s music to hear it.”

There are still Strayhorn compositions

(Continued on page 41)

LETTERS

panies in Brazil are scaling back their artist
rosters and releases in an attempt to
achieve profitability.

Despite tremendous efforts from the
Brazilian industry to have the government
address the piracy situation, little has been
achieved. While the government announced
this past spring the formation of an Inter-
Ministerial Committee to address piracy,
this committee has yet to meet, and no fur-
ther action has been taken. Record compa-
nies continue to suffer under the weight of a
piracy problem of devastating dimension.

Record companies, artists, musicians,
composers, and songwriters are all hopeful
for meaningful reform that will permit sus-
tained investment in the creation and dis-
tribution of recorded music in Brazil.
Achieving this reform will have a dramatic
impact on Brazilian cultural and economie

growth. Unfortunately, the present signs are
not particularly encouraging.

We remain forever optimistic that the
government of Brazil will recognize the
tremendous cultural and economic value of
addressing piracy, but this optimism flows
more from blind faith in justice than from an
objective analysis of the current situation.

On behalf of all of those companies and
individuals who rely on the sales of record-
ed music for their livelihoods, I certainly
hope that we will realize the growth pro-
jected in the study. Unfortunately, this can
only happen if the government of Brazil
reverses its present direction and begins to
seriously tackle the piracy problems that
have put the industry in a tailspin.

Neil Turkewitz, executive VP
Recording Industry Assn. of America
Washington, D.C.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those
of Billboard or its management. Letters should be submitted to the Letters Editor. Billboard, 770 Broadway, New York, N.Y. 10003.
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M KID AUDIO 57
S * BIG WIDE GRIN + KEB" MO’ * OKEH / EPIC
THE BILLBOARD LATIN 50 37
* MAS DE MI ALMA * MARCO ANTONIO SOLIS + FONOVISA
POP CATALOG 13
* 12 GREATEST HITS, VOL. Il » NEIL DIAMOND + COLUMBEIA
R&B/HIP-HOP 26
* FREE CITY * ST. LUNATICS * FO' REEL
REGGAE '
% ONE LOVE: THE VERY BEST OF BOB MARLEY AND THE WAILERS = 35
BOB MARLEY AND THE WAILERS * TUFF GONG / ISLAND
WORLD MUSIC 35
* WHO LET THE DOGS QUT * BAHA MEN * S-CURVE
* THE BILLBOARD HOT 100 °
* LADY MARMALADE 72
CHRISTINA AGUILERA, LIL KIM, MYA & PINK s INTERSCOPE
ADULT CONTEMPORARY 66
* THANK YOU ¢ DIDO * ARISTA
ADULT TOP 40 66
* DROPS OF JUPITER (TELL ME} * TRAIN * COLUMBIA
COUNTRY 30
* I'M ALREADY THERE * LONESTAR * BNA
DANCE / CLUB PLAY
* YOU'RE THE WORST THING FOR ME 28
PUSAKA FEATURING THEA AUSTIN ¢ TOMMY BOY SILVER LABEL
DANCE / MAXI-SINGLES SALES 28
* SURVIVOR * DESTINY'S CHILD * COLUMBIA
HOT LATIN TRACKS 36
* AZUL * CRISTIAN * ARIOLA
R&B/HIP-HOP 24
* FIESTA * R. KELLY FEATURING JAY-Z * JVE
' RAP 22
* MY BABY ¢ LIL ROMEQ ° SOULJA/NO LiMmIT
ROCK / MAINSTREAM ROCK TRACKS 67
& [T'S BEEN AWHILE * STAIND ° FLIP/ ELEKTRA
ROCK / MODERN ROCK TRACKS 67
* IT'S BEEN AWHILE * STAIND ¢ FUP/ELEKTRA
TOP 40 TRACKS
* LADY MARMALADE 66
CHRISTINA AGUILERA, LIL KIM, MYA & PINK * INTERSCOPE
* TOP VHS SALES - 60
% THE EMPEROR’S NEW GROOVE * WALT DISNEY HOME VIDEO
DVD SALES
# CROUCHING TIGER, HIDDEN DRAGON 60
COLUMBIA TRISTAR HOME VIDEO
HEALTH & FITNESS
 YOGA CONDITIONING FOR WEIGHT LOSS * tvinG aers O
MUSIC VIDEO SALES 54
# ON BROADWAY * MARK LOWRY * SPRING HOUSE VIDEO
RECREATIONAL SPORTS
# NASCAR RACERS: START YOUR ENGINES * FOXVIDEO 61
RENTALS
# CROUCHING TIGER, HIDDEN DRAGON 60

COLUMBIA TRISTAR HOME VIDEO

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

CLASSICAL
* VERDI * ANDREA BOCELLI * PHILIPS

CLASSICAL CROSSOVER

* CROUCHING TIGER, HIDDEN DRAGON * SOUNDTRACK * SONY CLASSICAL

JAZZ
* COME DREAM WITH ME * JANE MONHEIT * N-CODED

JAZZ | CONTEMPORARY
* NICE & SLOW * BRIAN CULBERTSON * ATLANTIC

NEW AGE
* A DAY WITHOUT RAIN * ENYA * REPRISE

BY BILL HOLLAND
WASHINGTON, D.C.—The contro-
versy over entertainment rating and
stickering systems is heating up again.
This week saw new legislation, a class-
action lawsuit against a major record
company, and a call for the Bush admin-
istration to back a legislative push
against violent media content directed
at children.

On June 19, a mother in Maryland
filed a class-action lawsuit in Mont-
gomery County Circuit Court against
Atlantic Records, AOL Time Warner,
and Slip-N-Slide Records under the
state’s unfair and deceptive acts statute.
Renee Perkins charges that she bought
a copy of Slip-N-Slide recording artist
Trick Daddy’s album Thugs Are Us with
a “clean version” label on it for her 11-
year-old son. She says the album, which
didn’t carry the Recording Industry
Assn. of America’s (RIAA) voluntary
parental advisory sticker, still contained

explicit language. Her lawyer, Jon D.
Pels, bought more “clean version”
copies, finding all had the same content.

Warner Music Group spokeswoman
Dawn Bridges says, “These sorts of
lawsuits are counterproductive,
because they effectively penalize
record companies and artists trying to
follow the RIA A’s voluntary labeling
program. If record companies and
artists can be sued just because one
parent or judge believes that an album
was improperly labeled, then that dis-
courages all record companies from
labeling, which means everyone—par-
ents and artists alike—loses.”

The lawsuit was filed the day before
the National Institute on Media and the
Family, the American Medical Assn., the
American Psychological Assn., and a
dozen more child development groups
wrote Congress criticizing the ratings
and advisory systems used by media
companies as “confusing to parents.”

Sen. Joseph Lieberman, D-Conn.,
announced June 21 that he has written
to President George W. Bush and U.S.
Attorney General John Ashcroft seek-
ing support for his bill giving the
Federal Trade Commission (FTC) au-
thority to prosecute entertainment com-
panies, including record labels, for
deceptively marketing stickered prod-
uct with adult content to children. The
Creative Coalition, a group of enter-
tainment industry artists and execu-
tives, says that the FTC regulation
would violate the First Amendment.

Lieberman’s bill, introduced in April,
is co-sponsored by Sens. Hillary Clinton,
D-N.Y.; Herbert H. Kohl, D-Wis.; and
Robert C. Byrd, D-W.Va. It follows an
FTC study on marketing violent prod-
uct to children that was critical of the
entertainment industry. Reps. Steven J.
Israel, D-N.Y., and Thomas W. Osborne,
R-Neb., introduced a similar bill in the
House of Representatives June 21.
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Al KEDS

songs in Aminor

J@=Y Rated Next

THE VERY FIRST WEEK!

"A Soul Star is born."
- Rolling Stone

"Alicia wowed the crowd at the Roxy.
She is a terrific new arrival. Stunning!"
- Robert Hilburn, Los Angeles Times

"On stage she launched into 'Fallin,
which brought on the sort of whoops
usually reserved for gospel and then
exited to a standing ovation."

- Washington Post

"Keys blew the roof off with her own
recipe, a blend of Stevie Wonder spank,
Michael Jackson pop and Jlanis Joplin
wail. A soul star is born!"

- Rolling Stone

"This is a remarkable debut album that

touches the soul. It's a blockbuster."
- The Soqurce

Featuring her breakthrough
hit FALLIN'
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Majors’ Suit Has NRM Facing Bankruptcy, Possible Sale

BY ED CHRISTMAN

NEW YORK—BYy forcing Nation-
al Record Mart (NRM) into bank-
ruptcy court, the major record com-
panies hope to improve their
chances of getting paid back some
of the money the chain owes them.

On June 19, the five majors filed
an involuntary petition against the
Carnegie, Pa.-based retailer in the
Western District of Pennsylvania
U.S. Bankruptey Court, claiming
the chain owes them a combined
total of $18.7 million and asking
the court for relief by ordering a
Chapter 7 liquidation.

NRM chairman Bill Teitelbaum
says he will fight the petition, and
may try to convert it into a Chapter
11 filing, which would give him a

chance to reorganize the company.

NRM has been in trouble since
last fall, when it started missing
payments to independent suppli-
ers. In January, it didn’t make pay-
ments to the majors for Christmas
product. At the time, it owed the
majors $21 million.

In an unusual move, four of the
five majors agreed to allow the
chain to buy product C.0.D.,
apparently on the condition that it
pay a little toward the old balance
with each new purchase.

According to the filing, NRM
owes Universal Music and Video
Distribution $8.3 million, WEA $4.3
million, BMG Distribution $3.3 mil-
lion, Sony Music Distribution $1.6
million, and EMI Music Distribu-

tion $1.2 million. In addition, the
chain owes $15 million to subordi-
nated note holders and, according
to the company’s most recent finan-
cial statement, about $28 million to
Fleet National, which provides the
chain’s revolving credit facility.

The latter debt is secured, which
means that in the event of a liqui-
dation, the
first $28 mil-
lion  that
comes in
would go to
Fleet, with
the other creditors splitting up
whatever funds came in above
that.

Yet one financial executive claims
that a liquidation analysis of NRM

BY GORDON MASSON

LONDON—When it launched in
April 2000, Warner Strategic Mar-
keting (WSM) International set
out to improve TV promotions,
special projects, and catalog sales
for parent Warner Music Interna-
tional (WMI). In just one year,
WSM has become one of the lead-
ing divisions of its kind among the
major record companies, boosting
WMI’s overall performance and
increasing business for repertoire
owners through WMTU’s affiliates.

Dennis Ploug took the helm as
VP when WSM launched, telling
staff that he aimed to grow WSM
by 10% in its first year. WSM ex-
ceeded that figure, with growth of
16% in the first 12 months. And,
Ploug says, “I expect an even big-
ger increase next year.”

Reporting to Ploug in WSM’s
London-based headquarters are
Matthias Bauss, director of TV
marketing; Patrizia Caruselli,
director of special projects; and
Stuart Batsford, catalog marketing
manager. With that backbone now
in place, Ploug tells Billboard that
he is concentrating on expanding
the infrastructure overseas.

In addition to his role heading up
WSM, Ploug was brought on board
to help Jay Durgan, senior VP of
marketing for Warner Music Inter-
national (WMI), oversee the glob-
al marketing priorities. Ploug
reports to Durgan in both roles.

Ploug explains, “The main rea-
son [Durgan decided] to establish
WSM was the consideration of,
‘Are there any aspects of the
business where WMI can im-
prove compared to what it has
done in the past?’ The front-line
business works very well, but
catalog exploitation seemed to be
underprioritized, so there was a
decision made where that was an
area where there was a lot of
work to be done.”

Ploug is convinced there is signif-
icant room for improvement. “My
view is that the catalog business has
been done, but not in a structured
way. In close conjunction with

Richard Foos’ Rhino organization in
the States, we are now building a
three-, four-, sometimes five-year
plan for what is supposed to hap-
pen for artists’ catalog, which goes
across the board from TV hits
packages to reissues, remastering
of existing catalog and classic
albums, to special projects and
synchronization.”

One of WSM'’s major difficulties
lies with persuading artists and
artist management to give the
green light to using their catalog
material in new ventures. One suc-
cess that WSM is able to use as an
example to other artists is the
Doors, who, thanks to WSM, last
year had their first top 10 album in
the U.K.—The Best of the Doors.

“We now have a direct dialog
with the band and
Danny Sugarman
about what to do
with the Doors
for the next six
years,” Ploug
says, beaming.
“Danny is sitting
on 21 hours of un-
released Doors
music. We have a carefully timed
plan [for the Doors catalog] over
the next three years. Then we’ll
plan the timing for these unre-
leased masters, while making sure
the band is involved and feels com-
fortable about everything we do.”

Upcoming catalog priorities
include Natalie Cole, the Monkees,
Alice Cooper, the Pogues, the Baha
Men, Tim Buckley, Dionne Warwick,
Burt Bacharach, Prince, Madonna,
Led Zeppelin, and the Eagles.

Ploug has also been given a man-
date to acquire. “We are looking to
buy catalog to keep growing and to
make sure that once we have dedi-
cated strategic setups in each mar-
ket, we have enough food to be able
to keep feeding these,” he reveals,
adding that he also is interested in
licensing catalog.

Other WSM initiatives include a
repackaging of Warner Music
Group’s (WMG) “Best Of” CD
series under a new umbrella called

Warner strategic Marketing International
Boosts Label’s Performance In First Year

“The Definitive”—a two-on-one
series involving albums from the
’50s and ’60s that sometimes were
less than 30 minutes long. “It’s not
fair to the consumer—even at mid-
price—to release an album of only
33 or 34 minutes,” Ploug says. He
also plans to redesign WMG’s
existing boxed sets to slot into
store racks alongside other CDs.

Another campaign involves a
series called “Live at Last,” draw-
ing on a wealth of unreleased live
albums and shows in WMG’s vaults.
One such album involves a Warner
Bros. roadshow—a tour with
Aretha Franklin, Little Feat, Grand
Central Station, and others. Ploug
says, “The Paris show, thank God,
was recorded.”

One goal of strategic marketing,
Ploug explains, is attempting to tie
in all aspects—TV marketing, cat-
alog, and special projects—for spe-
cific campaigns. However, it is on
the special projects side of the
business that he expects the
biggest growth. “It’s an area
where we must be able to show
tremendous growth, simply be-
cause we haven't done it before.”

As part of the special projects
drive, WSM now identifies, on a
quarterly basis, tracks to offer for
synchronization—repertoire sold to
accompany visual projects, includ-
ing film, TV, and advertising.

Another key part of the spe-
cial-projects business is premium
compilations, where a client
needs a CD or cassette giveaway.
“That is a huge business,” Ploug
says, “but also a business that
you need to pursue, otherwise it
goes to whoever is more aggres-
sive.” Consequently, WSM has
made a series of 30 themed com-
pilations, pre-cleared for premi-
um use, including classics,
romantic moods, '70s glam, bal-
lads, soundtracks, and even a
drinking compilation. Ploug
notes, “All our clients basically
have to do is agree to what the
artwork should look like, and we
can ship up to 100,000 units with-
in two days.”

shows that the chain does not have
enough assets to pay off the
secured lender, let alone any of the
labels. The majors appear to be bet-
ting that a bankruptcey court would
order the chain to be put on the
block. If the company would go up
for sale, the majors likely would try
to retain the chain’s value while
waiting for bids to come in, by
allowing the majors to do 546-G
tradeouts. Such tradeouts allow a
Chapter 11 company to return old
product for credit on new product,
which would reduce the majors’
pre-petition debt, and put them in
the front of the line when post-peti-
tion debt is paid off.

Executives at the majors decline
to comment, but one source famil-
iar with the majors’ thinking on
NRM says, “[Teitelbaum] is a nice
guy, and they felt sorry for him.
This guy got cut every break in the
book and 10 more. They kept giv-
ing him more and more time, but
now, time is up.”

According to sources, Teitelbaum
has been engaged in a deal that
would have brought new funding
and new owners into the company.
It’s unclear how Chapter 11 status
would affect those talks, although
some observers suggest that the
chains that passed on NRM in the
first go-around might now be more
interested, if they can get the chain
at fire-sale prices.

NRM, the oldest surviving
musie chain in business, was
founded by the Shapiro brothers
in 1938 and bought by Teitelbaum
in 1986 in a leveraged buyout. In
1992, the chain almost went bank-
rupt, but Teitelbaum was able to
save the day that time by selling
his 20 best stores to WHSmith for
$10 million. NRM operates its
remaining 131 stores under a vari-
ety of names, including Waves
Music and Musie Oasis.

NRM stock closed at 5 cents on
June 20, a drop of 10 cents from the
previous day’s close.

Gooder, Ferrer Gook In Guba

Pianist Chucho Valdés Joins Nonesuch Sessions

BY JEAN-YVES DE NEUFVILLE
and BRADLEY BAMBARGER

Vocalist Ibrahim Ferrer—a mem-
ber of the world-renowned Buena
Vista Social Club, the hit-making
collective of veteran Cuban musi-
cians—is currently recording a sec-
ond World Circuit/Nonesuch solo al-
bum with producer/guitarist Ry
Cooder at the home studio of Jesus
“Chucho” Valdés in Havana.

Cooder—who experienced con-
siderable trouble with the U.S. gov-
ernment in getting permission to
return to Cuba for this working
stint (Billboard, Feb. 5 and Feb.
17)—is also set to record a World
Circuit/Nonesuch album with Los
Zafiros guitarist Manuel Galvin
while he is in the country.

For the as-yet-untitled Ferrer
album—for release early next
year—Valdés plays piano on all
tracks and contributes two new
compositions. During a session inter-
val, the 59-year-old Valdés told Bill-

board that Ferrer’s second disc will
take a different, more jazz-inflected
approach than that of “the happy
hour café” style of popular octoge-
narian Buena Vista pianist Rubén
Gonzalez (who has two recent World
Circuit/Nonesuch solo sets).

“We are playing mainly in the son
style,” explains Valdés, referring to
the Cuban form popularized by
singer/composer Guillermo Porta-
bales during the ’60s. “There is plen-
ty of new material, including the two
brand-new originals of mine. We
haven’t played any bolero numbers,
at least not so far. Mainly son, a genre
that can be played fast or slow.”

Since the release of the Cooder-
produced Buena Vista Social Clubin
fall 1997, the Grammy Award-win-
ning CD has sold more than 5 million
copies worldwide, according to None-
such. The album was recently issued
as a DVD audio title, and the lauded
Buena Vista Social Club film directed

(Continued on page 76)

Grosses Flat For Music Retail

NARM Finds DVDs, Other Products Provide Offset

BY BRIAN GARRITY

NEW YORK—A National Assn. of
Recording Merchandisers (NARM)
survey of its members indicates
that increased sales of DVDs and
products other than new CDs and
videos—a category that includes
everything from gift certificates
through tickets to blank CDs—
helped offset flat U.S. music rev-
enue in 2000.

“NARM retailers are relying on
other ways to connect with their cus-
tomers, many of which don’t involve
music,” NARM President Pamela
Horovitz says.

Gross dollar volume for all music
products reached $10.46 billion last
year—slightly less than the $10.49 bil-
lion reported in 1999—according to

figures reported in NARM'’s 2000
Annual Survey Results, a poll of
almost 80% of all music chain stores,
indie retailers, rackjobbers, and
Internet merchants.

The biggest percentage gainer last
year was DVD sales, growing by 300%
to $1.87 billion—up from $623 million
in 1999. For the first time, DVD sales
outpaced those of VHS, which totaled
$1.12 billion in 2000—down from $1.42
billion the year before.

Also on the rise in 2000 were sales
of blank CDs—known as CD-Rs—
which totaled $14.6 million and regis-
tered for the first time in the survey.
CD-R sales accounted for barely 0.1%
of revenue generated from the relat-
ed products segment, while blank

(Continued on page 76)
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THIS 4% of JULY, TNT PRESENTS
A “ONCE IN A LIFETIME EVENT”

- Good Moming America

DIRECT FROM RADIO CITY MUSIC HALL

David Crosby * EvanandJaron * Vince Gill
The Go-Go's * Heart « Billy Joel

Elion John + Aimee Mann & Michael Penn
Ricky Martin + Darius Rucker

Carly Simon * Paul Simon
Matthew Sweet * Jimmy Webb
Wilson Phillips

AN ALL-STAR TRIBUTE 1O
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of the BEACH BOYS
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&VM Strikes Deal For Latin Label

BY HOWELL LLEWELLYN
MADRID—Spanish music conglom-
erate Gran Via Musical (GVM) has
created a new Madrid-based Latin
record label with Sony Music Enter-
tainment and Emilio Estefan’s Miami-
based Crescent Moon label.

As yet unnamed, the label will launch
in July and specialize in the promotion
of Latin artists. All signings will have to
be unanimously agreed upon by all
three partners.

The label will be integrated into
GVM, which is part of Spain’s largest
audiovisual holding, Grupo Prisa. The
label’s target markets will be Spain,
Latin America, and the U.S. It will be
run by a Spanish CEO, who will be

advised by a committee representing
all three companies.

Jaime de Polanco, CEO of GVM, tells
Billboard that the label’s name is cur-
rently undergoing registration proce-
dures. He adds that the CEO will be
named when the label is formally pre-
sented in Madrid. GVM will finance 60%
of the label, with Sony and Crescent
Moon splitting the remaining 40%.

Sony will handle manufacturing
and marketing everywhere but
Spain, where Grupo Prisa will per-
form these tasks. Additionally, Sony
will handle distribution worldwide.

The signing that sealed the accord
took place in New York between Sony
Music Entertainment CEO/president

Marking the launch of an as-yet-unnamed joint-venture label in Spain are, from
left, Sony Music International president Rick Dobbis, Crescent Moon chairman
Emilio Estefan, Sony Music Entertainment chairman/CEO Thomas D. Mottola,

Gran Via Musical CEO Jaime Polanco, and Sony Music International chairman
Robert M. Bowlin.

Thomas Mottola, Estefan, and Polan-
co. Mottola says, “The powerful com-
bination of Grupo Prisa and Sony
Music with the musical reputation of
Emilio Estefan will make the new
label a reference point in the world of
Latin music.”

Estefan adds, “There is a whole
generation of musicians, singers, and
composers—Latinos and Spanish—
that is awaiting the opportunity to
contribute to the world of music with
anew sound.”

Several months ago, GVM set up a
Miami-based Latin label with Uni-
versal Music Group called MuXXIec
Latina, whose geographical range is
not confined to established Latin mar-
kets. Polanco explains, “The main dif-
ference between MuXXIc Latina and
the new label is that the new one will
be focused mainly on the Spanish mar-
ket, although the artists can come
from any Latino territory.”

GVM consists of five companies:
MuXXI¢, Gran Via Distribucién, pro-
moter and tour organizer Planet
Events, publisher Nova, and festival
organizer Media Festivals. GVM
launched in November 1999, and reg-
istered sales in 2000 of 4.6 billion pese-
tas ($24 million). Polanco forecasts
that figure will more than double this
year to 10 billion pesetas ($52 million)
and does not rule out further alliances
with other major labels: “In just 18
months, we have made GVM very
Spanish and very international at the
same time. There is no reason not to
continue that process.”

BY GAIL MITCHELL

Netting a 4.26 overnight Nielsen
rating, the first BET Awards, broad-
cast live June 19 from the Paris
Hotel in Las Vegas, became the
highest-rated special in BET history,
according to the cable outlet.

Topping the winners’ list with
two awards was hip-hop duo Out-
Kast, which claimed best male
group as well as video of the year for
“Ms. Jackson.” Additional music
winners were Destiny’s Child (best
female group), Mary J. Blige (best
female R&B), Eve (best female hip-

Awards Show Seis New Ratings High For BET

hop), Jay-Z (best male hip-hop),
Musiq Soulchild (best male R&B),
Nelly (best new artist), and Donnie
McClurkin (best gospel artist).

A major highlight of the tele-
cast, hosted by comedians Steve
Harvey and Cedric “the Enter-
tainer,” was the presentation of
BET’s first-ever lifetime achieve-
ment award—to Whitney Hous-
ton. Paying tribute to the singer
were Blige, Kenneth “Babyface”
Edmonds, Christina Aguilera, and
Luther Vandross.

A total of 15 awards were hand-

ed out, with recognition also given
to accomplishments in film and
sports. Winners were determined
by ballots sent to members of the
music and entertainment industries.

The awards show is to become an
annual Black Music Month event
each June, although a date and loca-
tion for next year’s program are
pending, says Kelli Richardson,
BET senior VP of corporate mar-
keting and communications.

A complete list of the winners for
the BET Awards can be found
online at billboard.com.
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TURNTABLE

RECORD COMPANIES. Michael Kush-
ner is named senior VP of business
and legal affairs for the Atlantic
Group in New York. He was senior
VP of business and legal affairs for
the Island Def Jam Music Group.

Faithe Raphael is named senior
VP of special markets for Arista
Records in Beverly Hills, Calif. She
was VP of strategic marketing for
the Windham Hill Group.

Marc Offenbach is promoted
to senior VP of sales for Sony
Classical in New York. He was
VP of sales.

JCOR Records names Brian
Shafton VP of sales in Los Ange-
les. JCOR Records also names Geo
Bivins VP of urban promotion in
New York. They were, respective-

KUSHNER RAPHAEL

ly, VP of sales for Priority Records
and senior VP of promotion for
Loud Records.

PUBLISHERS. Sony/ATV Tree Pub-
lishing in Nashville promotes
Woody Bomar to senior VP/GM of
creative services and Terry Wake-
field to VP of creative services in

BOMAR

OFFENBACH

Nashville. They were, respectively,
VP/GM of creative services and VP
of creative services.

RELATED FIELDS. Lori Silfren is pro-
moted to executive VP of New Line
Music in New York. She is also sen-
ior VP of business and legal affairs
for New Line Cinema.

BY EILEEN FITZPATRICK

LOS ANGELES—The first of the
Star Wars movies will at last arrive
on DVD Video with the Oct. 16
worldwide release of Star Wars:
Episode I The Phantom Menace.

Released on VHS in April 2000
from 20th Century Fox Home
Entertainment, Phantom Menace
will include more than six hours of
bonus footage on a second disc
packaged with the DVD version.
Retail price for the two-disc set
will be $29.98.

“This is the first film in the saga, and
it’s the most appropriate to start with
on DVD),” says Lucasfilm Ltd. VP of
marketing Jim Ward.

While director George Lucas gave
the DVD green light for Phantom
Menace, Ward says there are no plans
for the DVD release of Star Wars, The
Empire Strikes Back, or Return of the
Jedi, which have sold more than 35 mil-
lion units on VHS, according to indus-
try estimates.

Ward also would not speculate as to
whether the director has decided to
release the next two theatrical Star
Wars sequels on DVD before the other
films. “No decisions have been made
on the trilogy,” he says.

Lucasfilm, which is distributed
by Fox, will release Star Wars:
Episode I in theaters next sum-

‘Star Wars: Episode 1" DVD
Plans Finally Gonfirmed

mer, and Episode 111 is scheduled
for a 2005 release.

Regardless of when the earlier
Star Wars films are released on
DVD, fans seem eager to buy. “Our
customers have been waiting for
anything in this series to roll out
on DVD,” says Amazon.com man-
aging editor of video and DVD
Sam Sutherland. Phantom Menace
was No. 3 on the site’s list of films
customers wanted released on
DVD. The first two titles on the
list are Star Wars and The Empire
Strikes Back.

Many of the bonus features on
Phantom Menace have been pro-
duced exclusively for the DVD,
including seven scenes that were
not completed for the theatrical
release. For the DVD, Lucas
went back and finished the
scenes, digitally, with special
effects created at his Industrial
Light & Magic studio.

In addition, a one-hour documen-
tary has been produced from more
than 600 hours of footage shot dur-
ing the production of the film.
According to Ward, the bonus mate-
rial took two years to create.

Ward says, “Rather than pump
out a vanilla DVD, we wanted to
take the time and effort to put out a
special package.”

UK. Gov't App

pints Jowell

Smith’s Out, Jowell’s In As DCMS Secretary

BY TOM FERGUSON
LONDON—The Labour party’s
victory in the June 7 U.K. general
election has brought a reshuffling
of the British cabinet that is draw-
ing mixed reactions from music-
industry insiders.

Chris Smith departed June 8 as
Secretary of State at the Department
of Culture, Media, and Sport (DCMS),
the music industry’s sponsoring min-
istry. In recent years, Smith had taken
a high-profile role in the music _____
industry’s affairs. Universal @
Music International presi-
dent/COO John Kennedy
reflects, “He was a friend and  #%
supporter of the record industry.”

Smith has been replaced by
Tessa Jowell, who has had no §
prior involvement with the
music industry. She moves
over from her role as Minister for
Women and Employment. The
British Phonographic Industry (BPI)
has already written to Jowell and
Patricia Hewitt, her newly installed
counterpart at the Department of
Trade and Industry (DTI), request-
ing discussions on piracy and copy-
right issues.

Former BPI director general John
Deacon, who spearheaded the body’s
governmental lobbying activities for
more than 20 years until he stepped
down last year, agrees with Kennedy
that Smith will be missed. But he is
positive about Jowell’s appointment.

Deacon, currently acting as a con-
sultant for Phonographic Perfor-
mance Ltd. (PPL) and the British

DEACON

Assn. of Record Dealers (BARD),
notes that Jowell is a close ally of
Prime Minister Tony Blair—*“and
that’s certainly a great benefit. She is
also known as someone who listens to
problems, which is an advantage.
Obviously Chris is going to be a very
difficult act to follow, but I think Tessa
Jowell will be good for our industry.”

Deacon also points out that the
U.K. music industry has “a bit of a
split personality. Although our spon-
soring division is the DCMS,
copyright is very much in
the province of the DTL.” It
“u will be the DTT’s responsi-

% bility to see the European
Copyright Directive—with its
heavy implications for the music
industry—made U.K. law.

One familiar face for the
BPI following the shake-up
is former DTI Consumer Affairs Min-
ister Kim Howells, installed June 12
as parliamentary secretary at the
DCMS. Howells has worked closely
with the industry on piracy-related
issues. “It’s an advantage for the
music industry to have Kim Howells,
who has experienced the day-to-day
running of the DTI from the inside,
moving over to the DCMS,” Deacon
says. Howells is expected to take
responsibility for the music industry
at the DCMS.

The other key government ap-
pointment for the record industry,
Hewitt, succeeds Stephen Byers in
the role of the DTI's secretary of
state. The BPI previously dealt with

(Continued on page 70)
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BY LEILA COBO
MIAMI—When Paulina Rubio was
a little girl, she asked for permission
to redecorate the house while her
mother—Mexican film star Susana
Dosamantes—spent the day on a
film shoot. Expecting a few chairs
to be moved about, Mom said yes,
only to return home to find walls,
furniture, and drapes painted with
a T-year-old’s delighted scrawl.

More than two
decades later, when
Rubio was given
complete control
over a solo album for
the first time in her
singing career, the
results were again
artful—if highly
unexpected. More
than a year after its
release, Paulina—
Rubio’s first solo al-
bum in four years
and her first Uni-
versal Latino re-
lease after four al-
bums with EMI Latin—has become
one of the big success stories in an
arid Latin release season.

To date, Paulina has spawned
five singles and sold more than 1.6
million copies worldwide, achieving
multi-platinum sales of 300,000 in
Spain and certified gold by the Re-
cording Industry Assn. of America
for U.S. shipments of more than
half a million copies. The disc has
spent 51 weeks on The Billboard
Latin 50 since its release—19 of
those in the top three—leaving
observers wondering how an artist
whose career seemed all but
washed up managed to make such
a spectacular comeback.

“We thought we had a great al-
burn on our hands and that we could
sell a lot, but never did we expect
these numbers,” says Darfo De

Rubio Aims To Cross Over

Universal Latino Artist Embarks On Tour, English Set

Leén, Rubio’s manager of eight
years and the man who helped bro-
ker her deal with Universal after
she left EMI.

De Ledn, after all, faced the
challenge of shopping around an
artist whose two most recent solo
albums had flopped. Beyond that,
Rubio—the one-time child ac-
tress who was a product of the
Televisa system (the giant Mexi-
can TV network
known for manu-
facturing stars)
and a former mem-
ber of teeny-bopper
group Timbiriche—
faced the more
daunting challenge
of gaining credibili-
ty as a singer.

“I met her and
saw her personality,
saw her desire to
win,” says Marco
Bissi, president of
Universal Music
Mexico. “I believed
that strong package, plus her core
artistry—you either have that or
not—together with a good producer
could be something very innovative.
So I put faith and a lot of money
behind the talent to make the best
possible album of her career.”

Rubio came through to such a
degree that she’s already recording
tracks for an English-language
album slated for release later this
year. Among those tapped to pro-
duce it is Rodney Jerkins. Already,
a first English-language single,
recorded as a demo, is being played
on WPOW (Power 96) Miami, even
though it has had no promotion.

In crossing Rubio over, label Uni-
versal is banking not only on her
command of English but also on her
universal look and appeal, apparent

(Continued on page 41)

‘Full Monty’ Yazbek Rocks For W.A.R.?

BY WAYNE HOFFMAN

NEW YORK—When The Producers
swept the Tony Awards June 3, one
man wasn't cheering: David Yazbek,
composer of The Full Monty. His
show, nominated 10 times, was beat-
en by The Producers in every catego-
ry. Yazbek himself lost the prize for
best score—to Mel Brooks.

“Here was Brooks, rolling the hype
machine, and there was nothing 1
could do against it,” Yazbek says, rail-
ing against the “inbred theater types”
who voted for Brooks’ musical.

If Yazbek seems bitter, he has found
a silver lining. He plans to use the
notoriety he gained through The Full
Monty—even without winning a
Tony—to push Damascus, the July 10
What Are Records? (W.A.R.?) release
by his rock band, simply named
Yazbek. He says, “Thanks to The Full
Monty, my fan base will grow.”

Yazbek is seldom seen without his
trademark fedora. But over the years,
he has worn many hats—literally and
figuratively. He won an Emmy Award
as a writer for NBC’s Late Night With
Dawvid Letterman in the mid-'80s—
working on such skits as “Male Mod-
els Say the Darnedest Things” and
“Fun With Velero”—before taking a
Jjob writing TV commercials.

“I have a propensity for writing
catchy melodies, and unfortunately, I
proved to be very talented at writing
Jingles,” says Yazbek, who created
spots for everything from beer to fem-
inine-hygiene products. “You name it,
we lubricated the suppository of com-
merce. I knew it was wrong, but it's
hard to deny those checks in the mail.”

Worried about his credibility,
Yazbek left jingles behind. Writing
music full-time, he created his best-
known tune: the theme song for the
PBS kids’ game show Where in the
World Is Carmen Sandiego?

After working with several rock
bands, he formed his eponymous
group and released The Laughing
Manin 1996 and Tock in 1998, both on
W.A.R.? Label president Rob Gordon

says the albums “didn’t do much” in
the sales department.

Then a former bandmate recom-
mended Yazbek to the creators of The
Full Monty,a musical based on the film
about unemployed male factory work-
ers who try to earn money by strip-
ping. Aside from a college production,
Yazbek had never written show music
—nor aspired to Broadway.

“I, along with many people of my

YAZBEK

generation, looked down on Broadway
because the music that came out of it in
the last 20 years was crap, this inbred
musical theater lexicon that blows,”
Yazbek says. But he took a chance on
The Full Monty, hoping to make “the
kind of show that I would like.”

The show opened on Broadway last
October, becoming one of the season’s
biggest hits. Yazbek was lauded as a
hot new composer, winning a Drama
Desk Award for his music in May.

Once The Full Monty opened,
Yazbek returned to the studio to work
on Damascus. While the singer/song-
writer says he remains “the czar, the
pimp, president for life, and dictator,”
his band includes five other musi-
cians—all of whom play in the orches-
tra pit in his Broadway show. Paul
Vercesi, Tony Orbach, and Kevin
Batchelor play horns and reeds, while

Chris Smylie joins on bass. Drummer
Dean Sharenow also co-produced
Damascus with Yazbek.

The band brings brash energy to
Yazbek’s sardonic lyrics and rollicking
piano riffs. The tone of Damascus
ranges from the wistful “A Million
Miles” to the tongue-in-cheek “Sandy
Koufax,” featuring Yazbek singing to
a cha-cha rhythm: “Is it good for base-
ball? Is it good for the Jews?”

The album’s harmonies and driving
tempo are reminiscent of Squeeze or
XTC—not surprising, since XTC
leader Andy Partridge is a friend of
Yazbek’s and collaborated on the
band’s first two albums.

The label will release a single to
triple-A stations in August. Yazbek—
who calls radio “a crapshoot”—names
“Everything You Want and Then
Some” as a likely choice.

Gordon says The Full Monty could
help Damascus dramatically. To that
end, the label will put stickers on
Damascus touting Yazbek's Full
Monty connection and will place ads
on Broadway-related Web sites.
W.A.R.? will also hand out free CD
samplers to Full Monty audiences as
they leave the show.

In retail outlets, W.A.R.? will put
notices for Damascus in bins along-
side RCA’s Full Monty cast album.
Such cross-promotion is increasingly
common, notes Bart Greenberg,
buyer for soundtracks and vocals at
Tower Records’ Lincoln Center store
in New York: “We're going to see
more of this crossover as Broadway
reaches out to songwriters who are
successful in other genres.”

Yazbek’s band won't mount a tra-
ditional tour. But as The Full Monty
opens in Toronto, Chicago, Los Ange-
les, Boston, and around the world, he
explains, “I can go any of these places,
bring my band, play two or three gigs
in that city and piggyback publicity.”

Gordon admits that it's unusual to
link a rock album to a show, but adds,
“Anyone who enjoys The Full Monty
will enjoy David’s other music.”

Electronic Countermeasures

Law & Technology of Fighting Copyright Infringement on the Internet

Synopsis: The open architecture of on-line “file sharing” systems makes them vulnerable to aggressive “electronic
countermeasures” to fight copyright infringement. Indeed, massive uploading and downloading between strangers
makes the peer-to-peer systems the perfect “vector” for computer viruses. The full text of this article, which
discusses the criminal and civil legal issues, has been posted on our web site at www.Schleimerlaw.com

Schleimer & Freundlich LLP
Music & Entertainment Litigation
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Jagged Edge Embarks On ‘Thrill’ Ride

Jermaine Dupri Sets Out To Show So So Def’s Group’s Parly Side

BY GAIL MITCHELL

L.LOS ANGELES—So So Def/Col-
umbia’s Jagged Edge is definitely
taking the adage “strike while the
iron's hot” to heart.

Still riding
the momentum
of its popular
2000 sopho-
more release
J.E. Heart-
break—which
spawned three
hit R&B sin-
gles, including L
“Let’s Get Mar-
ried”—the
male quartet is
eagerly preparing for the June 26
release of Jagged Little Thrill.

In fact, Jagged Edge finds itself
in the uniquely enviable position of
having three records on the Hot
R&B/Hip-Hop Singles & Tracks
chart simultaneously: “Promise”
(from the Heaitbreak album), “Pup-
py Love” (as featured guests on the
Lil’ Bow Wow-led song), and
“Where the Party At,” the new set’s
playful lead single that features Fo’
Reel/Universal rapper Nelly.

JAGGED EDGE

“I remember we'd say, ‘It would be
tight if we had just one song on the
chart,’ let alone more than one,” recalls
Kyle Norman, whose group mates
include Brandon Casey, Brian Casey,
and Richard Win-
go. “Now after
working so hard
and digging our
niche, it’s a beau-
tiful thing. This
album has a little
of everything.
We've still got our
ballads, but the
first single lets
people know we
can party too.”

That’s the plan producer/So So
Def principal Jermaine Dupri says
he had been contemplating, espe-
cially given the No. 1 success on the
Billboard Hot Dance Music/Maxi-
Singles Sales chart of the “Let’s Get
Married” dance remix. Dupri ex-
plains, “That remix and the Run-
D.M.C. version showed me that the
public wanted Jagged Edge to do un
uptempo record, something that
would do the same thing as my ‘In
My Bed’ remix did for Dru Hill.

Her Soul-Rock Debut In The Gan,
MGA’s Res Is Now Ready To Play

BY RASHAUN HALL

Res may be from Philadelphia, but
don’t count her debut effort, How I
Do (MCA, June 26), as part of the
city’s recent neo-soul movement.

“It’s every genre of music,” she
says. “It’s the aspects of rock music
that I like, mixed with the aspects of
hip-hop that I like, mixed with the
aspects of R&B that I like, mixed
with electronica. It doesn’t have a
name—it’s what I like.”

Res’ varied musical
tastes are a product of
her upbringing. As a stu-
dent at the Academy of
Notre Dame, an all-girls
Catholic prep school in
the suburbs of Philadel-
phia, Res was exposed to
rock music. At home, her
parents schooled her on
the soul of Marvin Gaye
and Stevie Wonder.

Res’ rock-soul musical fusion is
firmly felt on first-single “Golden
Boys.” With characteristic confidence,
she says, “It’s a hot, energetic song,
and it's refreshing [compared] to
what’s out there now. No one is doing
anything like it.”

She started demoing her own tunes
at the age of 19. Those first cuts land-
ed in the hands of then-Epic A&R
assistant Santi White, who offered
the singer the chance to join pop/R&B
act Groove Theory—which she
promptly turned down.

Having recently performed one of
her first gigs, a showcase at New
York’s Shine, the 23-year-old singer

says she is more comfortable onstage
than she is in the studio. “When 1
come out onstage you're going to stop
what you're doing. Whether you like
it or not, you'll notice me.”

The artist, who is booked by Cara
Lewis for the William Morris Agen-
cy in New York, adds that it’s actu-
ally a relief to get onstage at this
point. “[In the studio,] I was stand-
ing in a booth singing [and] acting
that there were people
out there vibing with me.
It’s harder to get into.”

Res recently finished a
brief road stint with
Musiq Soulchild, and
she’s scheduled to do
dates with Soulchild in
Greece, Japan, and Lon-
don this summer.

For its part, MCA
will be actively working
How I Do as a develop-
ing-artist project with the “Golden
Boys” video being serviced to video
outlets in July. “We’re looking to
build organically first, via word-of-
mouth and retail, and then to
radio,” says Tim Reid, MCA mar-
keting director.

With a title like How I Do, Res is
undeniably an artist who is sure of her
musical direction.

“I’'m going to listen to the record
whether or not anyone buys it,” says
the singer, who is managed by New
York-based Black Smith Manage-
ment. “That’s the important thing for
me—not just to have a hit song, but
to have a record that I like.”

“Dru Hill were balladeers,” Du-
pri continues. “When I did the re-
cord, I didn’t know what I was
doing. I didn’t think the remix
would put Sisqé in the hip-hop com-
munity. But Dru Hill saw a new
light after that and started making
fast records, too. ‘Party’ contains
those same elements and is going to
definitely start generating a new
audience for Jagged Edge.”

Adding to that edgier evolution
are numbers featuring Ludacris

Dante in California. Elektra artist Dante Thomas, center, recently lensed the
video for his first single, “Miss California,” with director Cameron Casey, left.
Appearing in the clip is Fugees rapper Pras, right, who discovered Thomas.
The artist’s debut disc, Fly, is due in July. He’s slated to be among the acts
opening for 'N Sync this summer.

(Continued on page 16)

Michael Jackson Readying Comeback Set:
Morissette, Macy Gray Ink New Deals

PENCIL IT IN: Sept. 25 is the tentative release
date for Michael Jackson’s Invincible, according to
sources. The long-awuaited set will be Jackson’s first
full album of new studio material for Epic since
1995’ “HIStory: Past, Present, and Future—Book
1.” That two-dise set was half new material, half
greatest hits.

Jackson previewed many tracks from the single
dise for key worldwide Epic/Sony executives June
12 in New York. The first single, which was unde-
cided at press time, will go to radio at the end of July.

Plans are also proceeding for the previously
announced two-hour CBS special

Williams says. “We just stayed in contact and became
real cool. She likes the way I manage OutKast. So,
last fall, she thought it would be cool if I could help
with the marketing side of her new album. Epic was
going to bring me in to help market the new album
anyway. Then Andy left, and she started taking
interviews and [chose me).”

Gray’s new Epic album, The Id, will be released
Sept. 18. A track from the album, “The World Is
Yours,” which features Slick Rick, is being worked
to radio as part of the Rush Hour 2 soundtrack.
Williams says the first “official” single from the

album, “Sweet Baby,” will go to

celebrating Jackson’s 30 yeurs as
a solo artist. The special, to be
taped Sept. 7 and 10 at New
York’s Madison Square Garden,
is to include appearances by
Whitney Houston, Britney
Spears, "N Syne, and the reunit-
ed Jackson 5, according to

\ | Mhe
LBEAL

radio at the beginning of July.
Williams says that he is now a
partner in SCAM, but that
SCAM will keep a separate iden-
tity from Family Tree. He adds
that Gray has her eye on some
new artists she would like to

sources. Jackson’s sister, Janet
Jackson, is not expected to take
part. No air date has been set.

Louis Levin, who is rumored to be negotiating to
become Jackson’s new manager, could not be reached
for comment. Jackson parted ways with the Firm
this spring.

M ORISSETTE REMAINS A MAVERICK:
There's still no official release date, album title, or
first single, but Alanis Morissette’s next project will
be on Maverick Records. After months of often in-
tense renegotiations, Morissette and Maverick inked
a new deal several days ago following a face-to-face
meeting that put all key participants in a room
together to hammer out their concerns. Morissette,
whose two Maverick albums (Jagged Little Pill and
Supposed Former Infatuation Junkie) have sold
more than 35 million copies worldwide, has been pre-
viewing new material on the road. She is on tour until
July and will be one of the key speakers at the July
23-24 Plug.In conference in New York. She will be intro-
duced by Billboard editor in chief Timothy White.

THE BLUE AND THE GRAY: Macy Gray has
signed with Michael “Blue” Williams’ Family Tree
Entertainment for artist management. She was for-
merly managed by Andy Slater, who assumed the
presidency of Capitol Records May 1. She brings
with her SCAM, the management company that she
runs, which includes Atlantic artist Sunshine
Anderson. OutKast and Donell Jones are among
Williams’ other clients.

“Macy and I met about a year and change ago, and,
you know, she stays in touch with everybody,”

by Melinda Newman

manage, but that for now “she’s
just concentrating on her album.”

STUFF: Warner Bros. will
release Live by Request from k.d. lang Aug. 14. The
CD is a recording of her appearance last December
on the popular TV show that allows fans to call in
and ask the artist to play their favorite songs. Lang
is the first act who has played on the A&E program
to release a CD of her performance. Other artists
to perform on the show include Bee Gees, Loret-
ta Lynn, and Tony Bennett. A VHS and DVD
Video of the evening will be released Aug. 14 as
well. A&E will rerun lang’s Live by Request episode
in September. The release came about, says lang’s
manager, Martin Kirkup, due to popular demand.
“She’s never done a ‘best of’ set, and the label and
the management company were getting lots of
requests to put this out” . . . Velocette Records, the
revamped label headed by Capricorn Records’
founder Phil Walden—following the sale of Capri-
corn’s assets to Volcano Records—will be distrib-
uted through RED Distribution. First releases
from the Atlanta-based label include the lambs e.p.
from Athens, Ga.-based Jucifer, Aug. 7, and The
Coast Is Never Quite Clear, from San Francisco
band Beulah Sept. 11.

ON THE ROAD: Aaron Carter, the A*Teens,
and Leslie Carter are part of Nickelodeon’s
Teenick tour, which kicked off June 19. The 40-city
tour is being presented by SFX ... Seven Mary
Three will join Matchbox Twenty and Train on
tour starting Aug. 14. Seven Mary Three had
already been announced as openers for the 3 Doors
Down/Tantric outing that starts July 24.
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BOWIE BONDS: ONE-OFF OR A SOUND VISION FOR THE FIITURE?

(Continued from page 1)

ated by Bowie's catalog until the prin-
cipal, plus 8% interest, was repaid. An
irresistible mix of rock’n’roll and Wall
Street, the deal generated lots of
headlines, as well as speculation that
aflood of deals involving other artists
would soon follow.

Williams says he and Pullman dis-
cussed the possibility of working

= together to develop
! 4 securitization deals
in Nashville, but
no common ground
was reached, and the
two amicably parted.

Working via the
Pullman Group, his
wholly owned bou-
tique investment-
banking firm, Pull-
man has gone on to put together
similar deals for Ashford & Simpson,
James Brown, the Isley Brothers,
songwriting team Holland/Dozier/Hol-
land, and the estate of Marvin Gaye.

For creating the bonds and finding
buyers for them, Pullman picks up a
fee of about 10% of the deal’s value. So-
called institutional investors—such as
pension funds and insurance compa-
nies—buy the bonds, which provide a
steady 8%-10% annual return and
lend some diversity to their multibil-
lion-dollar investment portfolios.

Yet even with big names like Bowie
in Pullman’s portfolio, it is clear by
now that the business of selling bonds
backed by artist royalties has failed
to live up to its hype. Today, Pullman
himself is looking to apply securitiza-
tion elsewhere within the expanding
world of intellectual property (IP)
(see story, this page).

Still, Williams believes he may be
able to securitize assets within Nash-
ville’s large music-publishing and
songwriting community. He also says
SunTrust may have the financial
technology to put together deals for
artists below the superstar status of
Bowie, Brown, and Gaye.

“Nashville is known as a publish-
er’s town,” says Williams from his
offices on Music Row. “You have a lot
of individual and small-company own-
ership of intellectual property, which
I don't think is quite as common in
some of the other recording centers.
We're seeing a real market there.”

Williams says that the SunTrust
securitization product, which had
been under consideration even before
his meeting with Pullman, could be
rolled out within three months.

Meanwhile, in New York, invest-
ment bank Credit Suisse First Boston
(CSFB) has hired Rob Horowitz to
spearhead a push into IP securitiza-
tion. Horowitz, who structured what
is generally regarded as the largest
music-asset securitization to date—
Chrysalis’ 60-million-pound ($87.3 mil-
lion) deal involving future catalog rev-
enue (Billboard, March 17)—says
that Credit Suisse is “definitely chas-
ing music,” as well as other IP assets.

Whether there truly is potential
here and whether that potential can
be realized will not be known for sev-
eral years. And in light of the failure
of artist-royalty deals to live up to
their billing, no one involved in music
finance seems willing to speculate as
to the potential size of these markets.

“I really think there was a whole
lot more talk than there was action,”
Williams says of the first few years
following the Bowie deal. “The fact

PULLMAN

remains that very few of these deals
have been done.”

So while no one has officially de-
clared this latest round of activity the
next big step in the evolution of
music-asset securitization, there’s still
“a buzz in the air,” says Michael Elkin,
chair of the entertainment practice
group at New York law firm Thelen
Reid & Priest. “Where recording
artists got psyched up about the pos-
sibility of accumulating a lot of money
today so that they could cash in on
their future assets,” hesa_  “‘securi-
tization today is being used as it was
in a more traditional manner—which
is an ability to obtain financing at
very, very attractive rates.”

SHALLOW POOL

Some had predicted that music-
royalty deals could constitute a $400
million market on an annual basis
(Billboard, April 29, 2000). But,
according to Jay Eisbruck, an analyst
who has rated artist deals for New
York-based bond-rating agency
Moody’s Investors Service, all the
deals done so far, including the first
Bowie bonds, total only $250 million.

What happened? Many say that
expectations, fueled in part by the
prognostications of Pullman and oth-
ers, were simply unrealistic—and
that the pool of available artists for
Bowie-bond-like deals is too small.

“Frankly, the artist deals that
we’ve seen, there's usually a very
specific purpose—Tlike Bowie, trying
to take advantage of a tax situation—
or an artist that has a problem,” says
Robert D’Loren, president of CAK/
Universal Credit
Corp., a special-
ized finance com-
pany chaired by
Charles Koppel-
man, former
North American
head of EMI Rec-
ords Group. For
artists in “good
standing,” says
D’Loren, “if they need an advance,
they're going to get it from the rec-
ord label, at no interest cost.”

Stephen Swid, chairman of per-
forming-right group SESAC, which
in 1999 obtained $29 million in financ-
ing through a securitization arranged
by CAK, agrees. “Bob Dylan, the
Gershwins—they don't need the
money. For those catalogs that are
earning lots of money—and I told this
to Bob D’Loren early on—you're not
going to get these catalogs. The cata-
logs that you want to finance are not
going to be interested.”

D’LOREN

QUIET GIANT

Securitization remains something
of a quiet financial giant, even though
it underlies the U.S. home-mortgage
market and the $900-billion asset-
backed bond market, where credit-
card and auto-finance companies go
to get a large portion of their funding.

The core idea is simple: monthly
credit-card payments, auto-loan
payments, or almost any other pre-
dictable revenue stream can be pack-
aged into securities called asset-
backed securities (ABS). The seller of
the bonds receives money upfront
that can be put to work immediately.
Investors, over a specified number of
years, recoup their principal invest-
ment, plus interest to compensate for

the risk that the underlying payments
will not be made.

But ABS deals are intricate—and
therefore time-consuming and expen-
sive to put together—requiring even
the creation of separate, “bankrupt-
cy-remote” companies into which the
revenue streams are diverted before
being passed on to investors.

The original Bowie
bonds, which carry
an interest rate of
about 8% and a
quality A rating
from Moody’s, were
the first to be
backed by IP assets
of any sort—in
this case, revenue
from the sale of
Bowie’s 25-album catalog.

Using phrases he invokes regular-
ly, Pullman says of the Bowie deal, “At
first, they thought I was crazy. Then,
three months later, they thought it
was a good idea. Then, six months
later, it was everybody else’s idea.”

Yet there remains sharp disagree-
ment over whose idea that first artist-
royalty securitization actually was.
Pullman has filed a $3.5 billion lawsuit
alleging that the Rascoff/Zysblat
Organization (RZ0), David Bowie's
business managers, stole his idea for
the deal and went on to use it with
other partners, including CAK/Uni-
versal Credit Corp.

Pullman says, “We had to protect
our rights the way we would protect
any of our artists’ rights.”

William Zysblat, managing direc-
tor and founder of RZO, notes that
Pullman, at the time an employee of

WILLIAMS

the brokerage firm Fahnestock, was
involved in the project, but he says that
he’s “delusional” if he “believes he
invented thisidea.” Zysblat says he and
other of his business associates were
the first to realize that securitization
could be applied to artist-royalty assets.
But Zysblat also makes clear that
he has no desire to compete with Pull-
man, because he does not believe that
the market Pullman wants to claim for
himself constitutes a viable business.
The Bowie deal, Zysblat says, arose
out of a unique set of circumstances,
including the imminent reversion of
Bowie’s catalog to the artist, and a
desire to take advantage of a special
tax situation, which he declines to dis-
cuss. He adds, “T guess everybody but
me thought it was going to be an
amazing business opportunity.”
CAK’s D’Loren likewise cedes
whatever market may remain for
Bowie-like deals to Pullman: “We're
really a corporate-finance company.”
Through a specialized form of financ-
ing known as whole-company securi-
tization, D’Loren and CAK have
helped the likes of Bill Blass and Glo-
ria Vanderbilt raise money. He says
his firm is within striking distance of
$300 million worth of deals this year.

FOR A SONG

In Nashville, SunTrust has been
extending loans to artists for about 25
years in which their intellectual prop-
erty—in this case, their songs—serve
as the collateral. Williams says that’s
a “garden variety” product for his
bank, as well as for others in town.

Now, Williams wants to marry the
bank’s familiarity with the Nashville

A Look Inside Pullman’s World

| BY MATTHEW BENZ

| His finanee business may be root-
ed in music, but it dear that Tavid
Pullman alzo values visuals.

Twenty-six floors above Avenue
of the Americas, his Manhattan
offices offer & stunning view of Cen-
tral Park three blocks to the north—
a faet that Pullman notes The Wall
Streat Jowenel missed when it pro-
filed him last smmmer for its weekly
“Wovlizpaces™ feature. The article
foenzed instead on the art on the
walls and the mlt-lsversd “moun-
tain of paper” on his deslc

Those who don't make it to the
cffice can view the art in the virto-
al office tour available on his firnn's
Web site {pullmanco.corm).

Those who do make it and are
asked to wait may be offered a con-
ference room, a VOR, and a viden-
tape collection of his various appear-
ances on local, national, and
international TV: Pullman with
Jarnes Brown: Pullman on the BRC:
Pullman running in Central Parl.

In the abzence of deals to write
about—eaince its formation four years
agrer, the Pullman Group has done six,
the most recent being for the estate
of Marvin Gaye last fall—some inthe
media have started turning their
attention to Pullnoan himself,

Yet despite catehing some eriti-
elsm in print recently, Pullman still
appreciates the articles, which long-
time music publicist Suzan Blond
faithfully assembles into paclets for

him to distribute, Pullman proudly |
notes that he and his firm have |
made “over 2,007 TV appearances.
#That's such & tremendous branding
and marketing edee for what we're
doing—to pet the word out there—
that that wouldn’t be something
that would be repeated if someone
came in at a later date.”

Bt Pullmian, like others, i= aware
that the pool of available artists for
i deals 15 small and savs he is look-
ing at other types of intelleciual-
property (IF) assets to securitize,
auch as the steady stream of rev-
erme provided by TV symdication.
“I Love Luwey 15 an example,” he
suys. VIt plays over and over again
throughout the world, 24 hours a
day, seven davs a weelk.”

Pullman sayvs he may even begin
purchasing IP revenue streams
outright, rather than bundling
thenn into a securitization fo sell to
investors. He alzo saya his fivm s
“in the process of patents” for
“everything we ereated—the in-
struments. That'd be the first
ever.” Wouldn't that bar anyvone
else from securitizing TP assets?
“We don't like to say it that way”
he says with a laugh,

“People are just realizing the
value of [1° securitization], because
it's the fiuture,” Pullman adds. “In-
tellectual property is the future, so
that's why we wanted to be there.
It's just that people underatand
musie. They can hearit.”

music scene to the established secu-
ritization practice of its Equitable
Securities arm. “It's something that
we're investigating,” Williams ex-
plains, “because we feel we're in areal
logical position to do so.”

In-house expertise and pre-exist-
ing securitization infrastructure are
key, because the cost of putting to-
gether; or structuring, a securitization
can run as high as 30% of the ultimate
size of the deal. To justify the deal’s
cost, and to make it large enough to
be of interest to investors, most deals
have been at least $25 million in size.

“We think we can get that number
down significantly, maybe as low as $10
million,” Williams says. “There may
also be some opportunity to bundle
some of these together and securitize
them as a group vs. a single, in which
case you could have the opportunity for
a smaller securitization. But, in gener-
al, you are looking at $10 million or
more now, whereas we're doing loans
against intellectual property for prob-
ably $100,000 and up. In some cases,
securitization is probably not even an
option for the smaller borrower.”

CSFB'’s Horowitz is well aware of
what it takes to pull off a music-asset
securitization. As an investment
banker in the Royal Bank of Secot-
land’s financial markets unit in
London, he spent the past two years
putting together the Chrysalis trans-
action. Chrysalis is using the funds
from the sale of the bonds—on which
it is paying a lower interest rate than
it would with a bank loan—to help
restructure its corporate finances.

CSFB has long been one of the top
banks for the securitization of tradi-
tional assets, such as credit cards and
auto loans. The IP focus represents a
new endeavor for the bank, which will
also seek to leverage CSFB’s pres-
ence and contacts in media invest-
ment banking.

D’Loren takes a big-picture view
of the increasing awareness, on Wall
Street and elsewhere, of the impor-
tance of IP assets. “Forty years ago,
90% of corporate net worth was tied
up in tangible assets,” he says. “To-
day, it’s reversed. So if 90% of the
world’s corporate wealth is tied up in
intangible property, what does that
tell you about the future of intellectu-
al property and intangible finance?
Either figure it out, or you're going to
have a shrinking business if you're an
asset-based lender.”

Securitization’s use in the music
business only goes back five years.
Like any new market, it remains a
volatile mix of possibility and poten-
tial disappointment. Among the major
remaining barriers is the inability of
investors to get comfortable with the
way record labels do business—in-
vesting in a hundred artists in the
hopes that one or two pay off. Williams
says, “There’s not an understanding
in the investment community of the
music business at really any level.”

“When I speak to people on Wall
Street, they’re kind of like, ‘That’s
yours,’ ” Pullman says of the music-
royalty securitization market that he
has thus far dominated.

Horowitz says CSFB is “actively
pursuing” several IP deals, including
some involving music assets, but he
declines to elaborate for now. After
the unfulfilled, and unrealistic, prom-
ise of artist-royalty deals, a little dis-
cretion may be in order.
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Alanis, Ghili Peppers AIIIIIII!I EIIBStS ﬂll Tricky’s Hollywood Debut

BY MAGGIE STEIN
“Unity makes you stronger—you
need that in this business,” declares
Adrian Thaws, aka Tricky.
Empowered with that philosophy,
the Bristol, England-bred artist
banded together with musical com-
rades for his Hollywood Records
debut, Blowback (June 26).
Featuring a diverse assortment of
high-profile guests that includes
Live’s Ed Kowalezyk, Alanis Moris-
sette, Cyndi Lauper, and Red Hot
Chili Peppers members Anthony
Kiedis, Flea, and John Frusciante,
Blowback demonstrates Tricky’s
growth as an artist—while also mov-
ing in a more accessible direction.
After a brief stint with the Wild
Bunch, the U.K. group that
spawned Massive Attack, Tricky
went solo in 1994, creating a
groundbreaking, often-imitated

trip-hop sound. His first solo re-
lease, Maxinguaye (Island) remains
revered by crities and listeners alike
as 4 landmark recording.

Blowback is an amalgamation of
aggressive rock, reggae, and hip-hop
sounds. Two of the set’s harder-edged
songs, “Girls” and “Wonder Woman,”
feature Frusciante, Kiedis, and Flea,
while Morissette lends her voice to
“Excess.” The first single, “Evolution
Revolution Love” features Kowalezyk,
along with up-and-coming reggae
artist Hawkman.

Despite the fact that the guests on
Blowback are decidedly rock-minded,
Tricky asserts that the set is intended
for a much broader audience: “People
have been saying they'd like to hear me
on the radio. They wanted me to make
a mainstream album.”’

Daniel Savage, Hollywood’s VP of
marketing, notes that the connection

b u s i n e s s BOXSCORE
TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
U2, P HARVEY MCI Center, June 14-15 $3,172.418 319 SFX Music Group
Washington, D.C $130/845 two
sellouts
U2, P) HARVEY First Union Center, June 11-12 $3.076,345 38,536 SFX Music Group, I
Philadelphia $130/845 two New Park
sellouts Entertainment
DAVE MATTHEWS BAND, Robert F. Kennedy June 9 $2,291.043 49,165 SFX Music Group
MACY GRAY ANGELIQUE Memonial Stadium, $48.50 selowt
KIDIG Washington, D.C
*N SYNC, DREAM, TONYA Cinergy Field June 8 $1.947 461 368,371 SFX Music Group
MITCHELL Cincinnati $65.50/$29.50 42,285
ERIC CLAPTON, DOYLE FleetCenter, June 11-12 $1.894,300 29,794 SFX Music Group
BRAMHALL Il & Boston $75/$50 two
SMOKESTACK selfouts
U2, PI HARVEY Paiace of Auburn May 30 $1,638.325 21173 SFX Music Group
Hills, Auburn Hills $130/845 seflout
Mich |
S S— — e e —
OZZFEST 2001: BLACK Alpine Valley Music ~ June 9 $1,307.622 2m SFX Music Group
SABBATH, MARILYN MAN- Theatre, East Troy, $75.25/$35.25 35.135
SON, SLIPKNOT PAPA Wis
ROACH. LINKIN PARK, i
CRAZYTOWN, ZAKK |
WYLDE'S BLACK LABEL i
SOCIETY, DISTURBED
QZZFEST 2001: BLACK Tweeter Center. ~ ne8 | $L142771 25991 SPX Music Group
SABBATH, MARILYN MAN- Tinley Park, Il | 375.25/435.25 28,589
SON. SLIPKNOT, PAPA '
ROACH, LINKIN PARK,
CRAZYTOWN. ZAKK
WYLDE'S BLACK LABEL l ‘
SOCIETY, DISTURBED “’
_ . S —
THE BLACK CROWES & Radio City Music June 7-9 ‘ $795,760 171,183 Radio City Entertain
OASIS, Hall, New York $50/$40/$30 three ment, SFX Music
SPACEHOG: sellouts Group
I
ERIC CLAPTON, DOYLE Pepsi Arena, June 16 ‘ $778.975 12,833 Metropolitan Enter-
BRAMHALL I} & Albany, N.Y | $65/$35 13511 tainment Group
SMOKESTACK |
5 i _
| Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171
| Fax: 615-321-0878. For research information and pricing, call Bob Aflen, 615-321-9171.
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TRICKY

with Kowalezyk “allows us to branch
out a little farther than we normally
could with a Tricky track.”

A video for the track has been
lensed by director Jake Scott; dance
remixes of the single were recently

completed by Thievery Corp.

While Tricky (whose songs are
published by Universal/Island,
ASCAP) says that he enjoyed work-
ing with heavyweights like Moris-
sette, Kowalezyk, and Flea, he was
particularly pleased to ereatively con-
nect with Hawkman. In fact, he’s so
confident in Hawkman’s potential
that he introduced the young &rtist to
Chris Blackwell, who has since signed
him to Palm Pictures.

Though Hawkman will release a
solo record this year, the two plan to
continue working together. “Hawk is
my partner, musically,” Tricky says.
“It’s almost like my career is chang-
ing, and I am finding all the right peo-

ple to work with.” Tricky will next be
working with Southwest Battalion, an
act comprising his younger brothers,
Aaron and Marlon Thaws.

In April, Thaws performed at the
Coachella Valley Music & Arts Festi-
val in Indio, Calif. It was a warm-up
to his first-ever tour, which will be
booked by Marty Diamond of Little
Big Man in New York.

“I am going to do the longest tour I
have ever done,” says Tricky, who is
managed by Gary Kurfirst of Kur-
first/Blackwell Management in Los
Angeles. “I'm going to places where no
one knows me; where I can’t sell tickets,
If Thave to perform in front of 30 people,
that’s all right. T am ready to work.”

I AM A BUSINESS TRAVELER.

] AM A LEADER. | AM A DECISION MAKER. | AM A CONTACT.

I AM A COORDINATOR. | AM UNFLAPPABLE. | AM A THEATRE

/ZZJA (D i RO s

«MILLENNIUM CLASSIC ROOMS, OFFERING
MODEM HOOKUP, VOICE MAIL, TWO PHONE
LINES AND ADDITIONAL AMENITIES

«VALET PARKING, FITNESS CENTER AND
FULL-SERVICE 3USINESS CENTER

+JUST STEPS FROM TIMES SQUARE, NEAR
BROADWAY AND FIFTH AVENUE

i

6/ 204 ’% e fuaxvus V WV | "4IAOW V WV | ‘44nd
WL

Vg

MILLENNIUM HOTEL

NEW YORK BROADWAY

FIND OUT WHO YOU ARE AT THE MILLENNIUM HOTEL, NEw YORK BROADWAY
FOR RESERVATIDNS, CALL TOLL FREE 1.866.866.8086
145 WEST 44TH STREET NEw YOork. NEw York 10036 1.800.622.5569
WWW.MILLENN UM-HOTELS.COM

*RATE IS PER ROOM, PER NIGHT. EXCLUDING TAX AND GRATUITY. SUBJECT TO AVAILABILITY. ASK FOR CODE PRBB2.
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JAGGED EDGE EMBARKS ON ‘THRILL' RIDE

(Continued from page 12)

“Cut Somethin’ ), Trina (“I Got
It”), and “This Goes Out,” with
guest artists Big Duke and Tatu.
Also of note is the midtempo
track “Nothing Without You” and
the emotional relationship bal-
lads “Best Man” and “Head of
This Household.” All the songs’
lyrics were written by Brian and
Brandon Casey, whose material is
published by various ASCAP-
affiliated companies.

Joining Dupri at the production
helm once again were Bryan-
Michael Cox and Gary “Gizzo”
Smith, and such others as Bert “B-
dert” Young, Jason Rome, and Da
Corner Boyz.

“We're just trying to keep reality
in our songs,” Norman says about
the group, which is managed by
Atlanta-based Artistic Control

Management and booked by Fa-
mous Artists Agency in New York.
“We’re from the "hood. We didn’t
grow up around a piano in the mid-

“The “Let’s Get Married”
remix showed me that the
public wanted Jagged Edge
to do an uptempo record.’

—JERMAINE DUPRI, SO SO DEF—

dle of the living room. But we’re not
mad. There's fun and love in the
’hood. We're R&B, hip-hop, and love
gospel. So there’s some of every-
thing on this album.”

That can also be said about the
Thrill marketing plan. To capitalize

Mercedes-Benz

2001 GUARD 5500

glass to resist up to .44 magnum
caliber. the new Guard S500
features “run flat” tires

and puncture resistant

fuel tank. Available

at the end of June.

Reserve yours today!

Call Alex at

714.562 1134

(714)

HousE oF

Fortress on Wheels!

Armor plated with composite security

Why did Team Livadas sell
Mercedes in the last three years? We make it
easy to buy a Mercedes. Call Alex Livadas at
562-1134

Benz to your office.

Iy ALEx LivADAS

House of Imports * (714) 562-1134

over 1000 new

and we'll bring your new

IMPORTS

BUENA PARK s CALL ALEX 1-800-MERCEDES Ext. 1134

on its connection with fans, the act
will make in-store appearances dur-
ing the album’s release week, stop-
ping in New York, Philadelphia,
Atlanta, Chicago, and Detroit.
Jagged Little Thrill also bows June
26 in Europe and Canada, July 4 in
Japan, and July 9 in Australia.

Launched earlier this month was
a 30-second TV spot campaign that
was coupled with a major outdoor
sweep. They also appeuared on the
inaugural BET Awards (which
aired June 19). Forthcoming is a
spot on the network’s 106 & Park
program. BET also debuted the
Dave Meyers-directed “Party”
video. The album will also be pro-
moted through print ads, radio con-
tests, and online chats via urban and
mainstream sites.

Additionally, the quartet will be
chatting from the road and pro-
viding behind-the-scenes com-
mentary during the 42-city Sea-
gram’s Gin Live concert tour with
Mystikal, Jaheim, Public An-
nouncement, City High, and
Nivea. It kicked off June 12 in
Kansas City. Mo., and wraps Aug.
6 in Sacramento, Calif.

“There’s so much life in this last
album,” says Larry Jenkins, Co-
lumbia’s senior VP of marketing
and media. “You like to come on the
heels of that kind of momentum.
Jagged Edge has raised the bar on
where soul music is headed—
there’s a jagged and smooth edge.”

So far, according to SoundScan,
the group’s first album, 1998’s A
Jagged Era, has sold 613,000 units
domestically, with J.E. Heart-
break coming in at 1.77 million
U.S. units. One retailer looking
forward to the new release is Jim
Ogletree, director of purchasing
for Atlanta-based Music Network.
“We always do great with Jagged
Edge,” he says. “They’re home-
town boys.”

In the meantime, Norman says
the group isn't about to rest on its
laurels anytime soon. “We're work-
ing on another new album now. We
want to work harder and harder,
just tryving to elevate ourselves
every chance we get.”

JETFast—>— .

M””’[mrass

Free Pickup
And Delivery
Anywhere
in The U.S.A.

The World’s Fastest Laptop Repair Service

1-888-USA(872)-9813

Visit Our Web Site at www.servicetechs.com

SOUNDTRACKS

AND FILNM SCORE NEWS

BY CHARLES KAREL BOULEY

FEAST OR FAMINE: Who says good things can’t come from
trailer parks? Just ask the leader of the biggest female group du
jour, Beyoncé Knowles of Destiny’s Child. She was in her trail-
er when she was offered her first major acting job.

“Destiny’s Child was doing a show, and my father told me MTV
was outside my trailer and wanted to talk to me,” the young pop
diva explains. “They came in and asked me right there if I want-
ed to do this new ‘hip-hopera,’ a re-telling of the opera Curinen.
[ was overwhelmed and excited, because 1 had seen Carmen
Jones and loved it.”

But Knowles was not without apprehension. “I wasn’t sure
if I wanted to do it—the part is so legendary, you have to rep-
resent,” she says. “I had never acted before, and the entire
‘hip-hopera’ concept sounded cool. It also sounded like it could
either be corny or great; it could have
gone either way.”

By all measures, it was a success. A
joint production between MTV and New
Line Television, Carmen: A Hip Hopera
first aired on MTV May 8. The production,
narrated by Da Brat and starring
Knowles, fast-forwards the time from the
19th-century Spain of original Carmen
opera composer Georges Bizet to pres-
ent-day Philadelphia and Los Angeles. In
addition to Knowles, the new piece features Lil’ Bow Wow,
Rah Digga, Mos Def, and Wyclef Jean. The film was direct-
ed by Robert Townsend.

The soundtrack also marks the launch of Matthew Knowles’
(Beyoncé’s father) new Columbia imprint, Music World Music.
“My rather always wanted to start a record label,” the singer
says. “I'm glad that the success of Destiny’s Child and me has
helped him fulfill his dream.”

The contemporary music for the production was written large-
ly by Kip Collins and Sekani Williams. Knowles stepped back
from her role of writing and producing for Destiny’s Child’s cur-
rent album, Survivor, to focus on acting and dancing for the film.
“While it was definitely a collaborative film and soundtrack, with
it being so large and it being my first time out, I was glad to con-
centrate on doing a good job in the movie.”

The soundtrack features 13 cuts, including a mix of the new
Destiny's Child single, “Bootylicious,” featuring Missy Elliott,
and a remix of the hit “Survivor,” featuring Da Brat. Knowles
also appears on four other original songs.

The singer hopes to do more acting. Of all things, she finds the
stability of acting attractive. “When you do a film you go to the
same trailer every day, or same hotel, in the same city. It’s like
having a home for a while. With Destiny’s Child, we’ll do six cities
in seven days. Making a film is a bit more stable than touring, and
the acting bug has definitely bitten me very hard.”

Knowles is still touring with the group, making occasional trips
to Houston to record a Destiny’s Child Christmas album.

KNOWLES

THE DOCTOR IS IN, AGAIN: When Eddie Murphy misses at
the box office, he misses big. But when he hits, he hits big enough
for the ripples to be felt in the soundtrack world as well.

One of his most successful movies in years was Dr. Dolittle,
which spawned a hugely successful soundtrack that has sold
more than 2.5 million copies, according to SoundScan. There-
fore, expectations for the sequel, and its subsequent soundtrack,
are high.

The new soundtruck to Dr. Dolittle II (J Records) mixes
established vocalists with younger artists: Luther Vandross,
Busta Rhymes, Angie Stone, Deborah Cox, O-Town, LFO,
Next, and the teaming of R.L., Snoop Dogg, and Lil’ Kim,
among others. The set’s first single release, “Cluck Cluck” by
the Product G&B With Wyclef Jean, is already getting active
R&B radio airplay. Also, the accompanying videoclip is in rota-
tion on BET and MTV.

The star power of the project extends to behind the scenes as
well. The album marks a reunion between industry mogul Clive
Davis and 20th Century Fox, a pairing that spawned the mega-
successful Waiting to Exhale soundtrack. Expect lightning to
strike twice.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE. MASS MERCHANT, SoundScan® The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
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el el T 30. 200 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP 1s
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p —— e — 30 16 2 KOOL KEITH OVERCORE 2270*/TVT (10.98/16.98) SPANKMASTER
( 5 || il NICKEL CREEK SUGAR HILL 3909 (16.98 CD) NICKEL CREEK
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I DJ SKRIBBLE BIG BEAT 350650 -SIRE (18.98 CD) ESSENTIAL SPRING BREAK — SUMMER 2001
[78 | 11 | Z | SNYPAZRaPA-LOT 10367MRGIN (12.98/17 98) LIVIN' IN THE SCOPE B8 10 16 BEAT 35065/L0NDON-SIRE (1898
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POPRPULAIR~-UPRISINGS

BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CTHART - BY CTARLA HAY

ANGE LA'S ‘BIG DEBUT:
Pop/rock singer Angela
Ammons has been making
inroads on the Adult Top 40
chart with “Big Girl,” the
first single from her self-
titled debut album, due July

‘Silence’ of the Llama.
Alternative rock band
Llama is currently on a
U.S. tour in support of
its MCA Records debut
album Close to the
Sifence. The Nashville-
based trio got a record
deal when the members
were still in high
school. Lead vocalist
Ben Morton says, “I'm
singing about what
influences my life and
the communication
between people.”

31 on Universal Records.
The song was a No. 33 hit
on the chart in the June
16 issue; this issue, the
song is No. 36.

The Nashville-based
Ammons—a native of Aus-
tin, Texas—was featured

on the hit soundtrack to
Save the Last Dance, with
the song “When Doesn’t It
Matter.” That track also
appears on her debut al-
bum, which features many
songs that were co-written
by Ammons.

JOURNEY MAN: Veter-
an rock band Journey has
returned to the spotlight
this year with a new album
and tour, and guitarist/
founder Neal Schon

Jazz ‘Heat.’ Eric Marienthal
co-produced his latest album,
Turn up the Heat (Peak
Records) with Rippingtons
founder Russ Freeman. Mari-
enthal says his musical goal is
to “focus more on melodic
music and grooves | enjoy.” He
will be on tour as a solo act as
a guest on the Rippingtons’
summer tour.

REGIONAL HEATSEEKERS NO. 1s

has also resumed
his solo career

Swordfish: The Album, Paul Oakenfold _

MOUNTAIN

Vince Clarke and Heaven
17 member Martyn Ware
have teamed up again for
the electronica album Spec-
trum Pursuit Vehicle (Mute
Records), the follow-up to
last year’s Pretentious. The
songs on Spectrum Pursuit
Vehicle were recorded on
logic audio platinum. The
duo premiered the songs
last year at London’s
Roundhouse in a perform-
ance-art setting.

' NORTHEAST
Rustic Overfones, Viva Nueva

TRAGICALLY
SOLO: The Tragi-

with a new album,
Voice.

Schon’s recent
solo albums tended
to be more acoustic-
oriented than Jour-
ney’s pop-driven
musie. The instru-
mental Voice is due

{

EAST NORTH CENTRAL
SVnpaz, Livin’ In The Scope

\ B

cally Hip has had a
great deal of com-
mercial success in
its native Canada
as a multi-plat-

MIDDLE ATLANTIC

inum act, but the
band has remained

WEST NORTH CENTRAL
ickel Creek, Nickel Creek |

| Swordfish: The Album, Paul Oakenfold

July 31 on Higher
Octave Music.

PACIFIC

Swordfish: The Album, Paul Oakenfold

Schon previously

had a hit on the Top
New Age Albums
chart in 1997 with
Electric World,
which reached No. 9.

BRITPOP VETERANS:
Fans of '80s Britpop are no
doubt familiar with the
names Erasure and Heaven
17, which collectively rack-
ed up several hits, especial-
ly in the U.K.

Now, Erasure founder

=
SOQUTH ATLANTIC
Swordfish: The Album, Paul Qakenfold

a developing pres-
ence in the U.S.,
even with consid-

\ \

Roy D. Mercer Vs. Yankees

SOUTH CENTRAL
| Roy D. Mercer,
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Rotating top 10 lists of best-selling titles by new and developing artists.
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Snypaz Livin' In The Scope
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. Remedy The Genuine Article
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Nickel Creek Nickel Creek
Rascal Flatts Rascal Flatts
. Alien Ant Farm ANThology
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Syleena Johnson Chapter 1: Love. Pain & Forgiveness
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2

3. Marco Antonio Solis Mas De Mi Alma
4. Cristian Azul

5. Nickel Creek Nickel Creek

6. Remedy The Genuine Article
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. Rascal Flatts Rascal Flatts
. Rehab Southern Discomfort
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. Paul Oakenfold Swordfish: The Album {Soundtrack)
. Syleena Johnson Chapter 1: Love, Pain & Forgiveness

. Nikka Costa Everybody Got Their Something

erable exposure
through MuchMu-
sic’s U.S. counter-
part.

Tragically Hip
lead singer Gordon
Downie makes his
solo debut with the album
Coke Machine Glow, set for
a U.S. release July 10 on
Zoé/Rounder Records. The
album shows Downie going
in a more “alternative”
direction than the music of
the Tragically Hip. The
music is more introspective

and moodier than what one
might find on a Tragically
Hip album.

Downie, who is still a
member of the Canadian
group, says he recorded the
solo album to give a home to

Simple Simon. Hard-
rock band Simon Says
takes a no-frills approach
to its music. Lead singer
Matt Franks says the
act’s main priority in
making music is to
“please ourselves.”
Simon Says is currently
on tour, and the band’s
next album, Shut Your
Breath, is due July 24 on
Hollywood Records.
Future tour dates include
July 9 in Houston and
Aug. 1 in Pittsburgh.

the material that his band
may not have been able to
record. Coke Machine Glow
also has a companion book
written by Downie. The
artist will be doing a limited
U.S. tour, beginning July 31
in Philadelphia.
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P DAVE NAVARRO

Trust No One

PRODUCERS: Rich Costey, Andrew Slater, and Dave
Navarro

Capito! 33280

Famed for his guitar-hero stints with
Jane’s Addiction and Red Hot Chili Pep-
pers, Navarro offers a remarkably effec-
tive first effort as a solo artist. This is not
mevrely the self-important indulgence of a
sideman wanting a little centerstage
action. Via Trust No One, Navarro strives
to be both relevant and revealing. Musi-
cally, he stirs the pot with bits of metal,
grunge, pop, and straight-up classic rock.
He enhances his melodies with words
that startle with candor. The first single,
“Rexall,” traces the thoughts of a man on
the verge of a nervous breakdown, while
“Mourning Son” shows the artist purging
memories of his mother's murder. Heavy
stuff, but Navarro avoids falling too deep
down the emotional well. The listener
feels the intensity and catharsis of his ex-
perience but with a healthy, philosophical
distance. Trust No One is more than a fine
solo bow, it’s among the overall stronger
releases of 2001 so far. Navarro should
think twice hefore swinging his axe in
someone else’s shadow again.—LF

> STONE TEMPLE PILOTS

Shangri-LA DEE DA

PRODUCER: Brendan O'Brien

Atlantic 83449

With each recording, STP inch closer to
being full-on swaggering headbangers and
further away from the grunge pose they
initially struck. Skangri-LA DEE DA is
rife with the crunchy guitars and pounding
backbeats of which vintage heavy-metal
albums were made. Ever-charismatic front
man Scott Weiland is the primary element
that keeps STP from permanently cross-
ing that stylistic line, as he dons various

SPOTLIGHT

BR549
This Is BR549

PRODUCERS: Mike Poole and Paut Worley

Audium 85456

BR549's third studio album, and its
debut for Audium, finds the guys tran-
scending the retro-hillbilly cover band
image as a seasoned, lean, roots coun-
try machine. This Is BR549 shines a
spotlight clearly on the band’s fine
originals, including the boogie-woogie
romp of the debut single “Too Lazy to
Work, Too Nervous to Steal,” the lilt-
ing acoustic gem “The Game,” and the
big twang of “While You Were Gone.”
Propelled by cool fiddle breaks and
some nifty drum work, “Fool of the
Century” swings and grooves, while
“Different Drum” offers insightful per-
spective on square pegs. Such covers
as the pounding, reverb-drenched take
on the Everly Brothers’ “Price of
Love” and the Harlan Howard/Kostas
choice cut, “Let’s See How Far You
Get,” are well-chosen and performed
with savvy. Endearing vocal work gen-
tly drives “A Little Good News,” and
the band’s quirky humor remains, with
references to barroom brawls, beehive
hairdos, and bad karma. BR549is a
band that’s at the top of its game.—RW

SPOTLIGHT

MANDY MOORE
Mandy Moore
PRODUCERS: various
Epic 83449

The ultimate winner of the increasingly
competitive teen-pop sweepstakes is the
act capable of keeping irresistible, radio-
smart hooks plentiful while also mining
fresh musical ground. On her third set,
Mandy Moore (who has always been an
underdog against Britney Spears and
Christina Aguilera) surprisingly pulls
ahead of the pack with an album that
successfully accomplishes both. Collabo-
rating with a bevy of producers that

includes Emilio Estefan, she explores
sounds that range from funk-fortified
disco and Middle-Eastern rhythms to
rock-etched pop. Frequently pouting
and purring with a natural ease that
recalls early Madonna, Moore is particu-
larly effective on the percussive first sin-
gle, “In My Pocket,” as well as “You
Remind Me,” each a lean, hip-hop-spiked
jam that should be destined for airwave
saturation. When Moore swaps her
breathy tones for a more full-bodied
vocal, as on the acoustic “Cry,” she
reveals a performer with the skills to
bypass the teen race and firmly establish
herself as a credible, durable artist —LF

SPOTLIGHT

AFfQCELT

Mo =g

VOLUME 3. FURDHER IN TOVE

R —
=

‘ 07
- -

AFRO CELT SOUND SYSTEM

Volume 3: Further in Time

PRODUCERS: Simon Emmerson, James McNaliy,
and Martin Russell

Real World 7087 6 15332

From the opening cinematic sweep of
“North Part 1 & 2” to the dervish of
“Colossus,” Afro Celt Sound Sys-
tem’s third album maps out its ter-
rain where Irish bodhrans and uil-
leann pipes dance with African koras
and djembes, all riveted to an elec-
tronica spine. Attempts to stretch
that sound are interesting, but tan-
gential. Peter Gabriel’s lead vocal on
“When You’re Falling,” sends the .
System into a lighter, Afro-pop direc-
tion that seems to have dropped in
from another album entirely. Like-
wise, the acoustic guitar-driven “Life
Begin Again,” with a heroic vocal
from Robert Plant, could’ve been an
epic from Led Zeppelin’s fourth
album. But these diversions don't
shake Afro Celt off the trail, especial-
ly on the Iarla O’Lionaird-fronted
“Lagan” and the haunting album
closer, “Onwards,” a serene ballad
sung by N’Faly Kouyate. Further in
Time, Afro Celt’s first album of the
21st century, is right on time.—JD

personas, ranging from Robert Plant-influ-
enced belter to glam-rock strutter. All the
while, Weiland wisely emphasizes the
unabashedly pop melodies that underline
each tune—adding a sweet falsetto lilt to
the radio-ready strummer “Hello It's
Late” and softening his snarl in all the
right places on the anthemic “Hollywood
Bitch.” Beyond the set’s rattle and hum
are sharper, more sincere lyrics than pre-
viously offered by Weiland. He no longer
appears to be self-consciously searching
for unnecessarily obtuse ways to tell the
boy-meets/loses-girl tale; he’s simply lay-
ing it on the line. The clarity, like the
amped-up guitars, suits STP well. —LF

R&B/HIP-HOP

p LI MO

Based on a True Story

PRODUCERS: various

Etektra 62374

Since this is her first album, singer/
songwriter/producer Lil’ Mo technically
falls into the newcomer category. Yet
she has made some considerable noise
over the past few years, lending her
raw, R&B/hip-hopped vocals to such
songs as Missy Elliott’s “Hot Boyz” and
Ja Rule’s “Put It on Me.” Now—pro-
pelled by the momentum of her own top
10 single, “Superwoman Pt. II”—the

native New Yorker steps squarely into
an arena that’s played host this year to
notable debuts by such contemporaries
as Sunshine Anderson and Syleena
Johnson. And she definitely holds her
own. Whether singing about holding
on to your dreams (the autobiographi-
cal “My Story”), remaining true to
oneself (“Gangsta”), dissecting the
relationship tango (“Player Not the
Game,” an inspired pairing with Carl
Thomas), or denouncing “ghetto state-
of-mind” materialism (“Supa Star”),
Lil’ Mo comes across as the real deal—
not another assembly-line-molded
sound-alike. —GM

p sisad

Return of Dragon

PRODUCERS: various

Dragon/Def Soui 8836

Sisqo6 veturns to heat up yet another sum-
mer with his sophomore solo effort. Keep-
ing with the Dragon theme that began
with 1999's Unleash the Dragon, Return
of Dragon tinds the Baltimore native once
again intertwining hip-hop, R&B, and
pop—hut unlike its predecessor, Return
offers an aggressive edge. The alhum’s
lead single, the Teddy Riley-produced
“Can I Live,” is both dramatic and funk-
laced, as it addresses the stresses of being
a “player.” Also featured on the track are
Sisq6 protegés singer LovHer and rapper
Cooli Hi, both of whom are signed to the
artist’s own Dragon imprint. Return of
Dragon takes mature turns with such
racy tracks as “Homewrecker” and “Last
Night.” Sis6 does return to a similar
ground with the poppy “Dance for Me,”
which is eerily reminiscent of “Thong
Song.” On the set’s more melodic songs—
such as “Without You” and “Dream”—
Sisq6 truly soars—RH

P SILK

Love Session

PRODUCERS: Darrell "Delite” Allamby and Silk

Elektra 2642

Over the course of three albums, Atlanta-
based Sitk—Timothy Cameron, Jimmy
Gates Jr., Jonathan Rasboro, Gary Jenkins,
and Gary Glenn—has made a name for
itself crafting such sensuous songs as
“Freak Me” and “Meeting in My Bed-
room.” The quintet’s fourth set, Love Ses-
sion, is no different; first single “We're
Callin’ You” is a seamless merging of lover-
man lyrics and sumptuous sounds. Silk ably
covers the Rick James classic “Ebony
Eyes,” adding its own contemporary flair.
On such infectious tracks as “Treated Like
a Lady,” the men of Silk prove they are
more than capable of picking up the pace—
but such uptempo moments are few and far
between. Perhaps if Silk had taken addi-
tional chances, the songs on Love Session
wouldn’t have the tendency to blur togeth-
er. While not wholly monotonous, the
album does become one long slow jam after
repeated listens—RH

COUNTRY

BOB DiPIERO

Laugh-—Live at the Bluebird Cafe

PRODUCER: Bob DiPiero

American Originats 40052

Well-known as one of Nashville’s most
successful songwriters, Bob DiPiero has
also been an active live performer, touring
with the now-defunct country-rock band
Billy Hill, as road guitarist for ex-wife
Pam Tillis, and as a solo acoustic act. This
warts-and-all guitar pull (with “no techni-
cal pesticides,” the artist says in the liner

(Continued on next page)

BOB MARLEY & THE WAILERS

One Love: The Very Best of Bob Marley & the
Wailers

COMPILATION PRODUCERS: Bill Levenson and Max-
ine Stowe

ORIGINAL PRODUCERS: Bob Marley & the wailers,
Chris Biackwell, Lee Perry, Steve Smith, Alex Sadkin,
Errol Brown, ingmar Kiang, and Trevor Wyatt
UTV/Tuff Gong/lsland 314 542 855

The reggae canon to date and the cata-
logue of Bob Marley & the Wailers are
realms so unique unto themselves that
they seldom overlap, because reggae
was Bob’s point of departure rather
than his primary destination. The
music of Marley and company taught
his own culture a new way to speak the
truth to power, while championing the
global agenda of the poor who hereto-
fore had no one to speak for them. Most
popular music has always been about

middle-class aspiration/frustration,
whereas Marley’s rebel sound advanced
the dignity and destiny of the disen-
franchised. That “Get Up, Stand Up”
became an anthem of Amnesty Interna-
tional was as apt and elemental as the
marvelous cow bell accents that are
that song’s delicate detonator. Because
they’re propelled by the pure, passion-
ate instincts of a real pilgrim, each of
the 20 well-chosen retrospective cuts
here possesses similar touches of true
inspiration and organic rightness, from
the churchy organ on “Turn Your
Lights Down Low” to the talking drum
sighs on “Could You Be Loved.” And
the beauty for listeners is discovering a
track like the previously unreleased “I
Know a Place,” which merges a Biblical
perspective on the forces of liberty

VITAL REISSUES?®

THE VERY BEST OF ROBTMARLEY & THE WAILERS

with a work-a-day determination to
foster them: “It’s people like you, peo-
ple like me, people need to be free.”
Such big dreams took bold effort, and

Bob was always willing to isolate him-
self with his ideals at a point when
others were just going along to get
along. That’s the main reason One
Love conquers al. —TW

HELEN CARR

The Complete Bethlehem Coilection

REISSUE PRODUCER: Eddie Levine

ORIGINAL PRODUCER: not listed
Bethiehem/Avenue Jazz/Rhino 76682

Helen Carr’s resourceful singing—like
so much of the jazz artistry released on
the renowned Bethlehem label in the
*50s—continues not only to hold up but
to astound. This 20-song set represents
her entire recorded legacy, making the
collection essential. A pliant wonder,
with a style uniquely her own, Carr has
touches of Chris Connor’s cool, Jeri
Southern’s openness, and just a dash of

Sarah Vaughan and Anita O'Day’s sassi-
ness in her voice. Carr largely chose the
seldom-done standards for the record-
ing dates. although the familiar “I'm
Glad There Is You” merits as much of a
listen as her own wistful “Memory of
the Rain.” On eight of the tracks, she’s
accompanied by an all-star quintet fea-
turing alto-sax giant Charlie Mariano;
for the rest, she fronts a pianoless trio
led by cult guitarist Howard Roberts.
Although Carr was praised by critics at
the time, her two records sadly never
broke through, and her light soon
dimmed. There isn’t even an entry
about her in the encyclopedic New
Grove Dictionary of Jazz. Let’s hope
that this reissue, with the distribution
push of WEA, will reveal her talent to a
new (and larger) audience and offset
that shameful omission.—BH

[:n"'"“B“'""‘s. Bradley Bambarger, Leila Cobo, John Diliberto, Larry Flick, Rashaun Hall, Wayne Hoffman, Bill Holland, Gail Mitchell, Deborah Evans Price, Philip van \_Ileck_, Ray Waddell, Timothy White. SPOTLIGHT:
* Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and out-
standing collections of works by one or more artists. PICKS (B»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases, regardiess of chart potential, highly recommended because of their musi-
cal merit. MUSIC TO MY EARS (J3): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All atbums commercially available in the U.S. are eligible. Send review copies to
Michael Paoletta {Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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notes) at songwriter haven the Bluebird
Cafe features DiPiero in his element, with
such compatriots as Gary Burr, Jim Pho-
toglo, Al Anderson, Craig Wiseman,
Sharon Vaughn, and others. The record
offers songs made famous by others in
their bare-bones simplicity, including soul-
ful versions of “Church on Cumberland
Road” (Sawyer Brown), “Money in the
Bank” (John Anderson), “Mirror. Mirror”
(Diamond Rio), and “Blue Clear Sky"
(George Strait). Between-song banter is
sometimes humorous if a bit too cliquish,
becoming somewhat tiresome over the
course of an entire album. That said, Di-
Piero has plenty of fans both on and
beyond Music Row, and Laugh is a fine
testament to both his considerable song-
writing skills and his ample humor. Con-
tact: 201-969-9990.—RW

% LEA DelARIA

Play It Coo!

PRODUCER: Matt Pierson

Warner Bros. 9 47993

Broadway belter and comic performer
Lea DeLaria proves she's legit on her jazz
debut, a collection of reinterpreted num-
bers from stage musicals. Sources range
from popular shows (Follies, Little Me) to
lesser-known productions (The Wild
Party, Frank's Wild Years), with the ar-
rangements varying from the lively “Wel-
come to My Party” to the laid-back “All
That Jazz.” Throughout, a lean combo
backs the singer without overshadowing
her. As an actress, DeLaria brings a skill-
ful expressiveness to her singing, which
helps drive home numbers that might oth-
erwise seem well-worn—notably “Cool”
from West Side Story. DeLaria’s voice is
more brassy than satiny, but she has cho-
sen settings that showease her strong
points. On the knockout opener, Sond-
heim’s “The Ballad of Sweeney Todd,” she
slides gracefully from restrained to blar-
ing, gentle to commanding, without ever
losing control. In the process, she takes an
old tune and gives it a twist so fresh that
even purists—jazz and Broadway alike—
will listen with open ears.—WH

LATIN

vicoc

Vive

PRODUCER: Vico C

EMI Latin H2 7243 533576

While fans anxiously await a studio fol-
low-up to 1998’s phenomenally successful
Aquel Que Habia Muerto. Vico C delivers
a live album, recorded during a 1999 con-
cert in Puerto Rico’s Teatro Luis Murioz
Marin. Vivo captures Vico C’s knack for
compelling storytelling (combined with
ample preaching) and the mixing of musi-
cal styles. Unlike much of the rougher-
edged rap found on the island, Vico C
uses strong melodic lines and acoustic in-
struments as backdrop, borrowing freely
from well-known grooves (Queen’s
“Another One Bites the Dust” on “El
Filésofo”) and songs (I Like/Baby Quiero
Hacerlo” translates the chorus of the
8.0.8. Band's R&B/pop/disco hit, “Take
Your Time [Do It Right]”). Such details as
the ceremonious instrumental intro in-
dicate that Vieo C takes himself perhaps
too seriously. but the album still works,
even if the musician has long gone beyond
the musie he includes here.—LC

WORLD MUSIC

% ARTURO SANDOVAL

L.A. Meetings

PRODUCER: Frank Marrone

CuBop/Ubiquity Recordings 034

This record was tracked in Los Angeles in
1989, not long before Arturo Sandoval
defected to the U.S. An agile, aggressive
jazz trumpeter, Sandoval was coming into
his own when he cut this album with his
Cuban band. Guitarist Jorge Luis Chicoy
unpacks several impressive solos, working

a raw, rock-influenced sound on the title
track, then showing a completely different
feel on the swing jazz “Pete King’s Heart.”
Sandoval’s turn on the timbales sets the
table for guest conguero Pancho Sanchez’s
terrific solo on *Rimsky.” It's Sandoval’s
horn, though, that has this album in over-
drive; the breadth of his jazz sensibility is
something. Compare the dizzying wail he
evokes on the busy Calypso-infused “Lib-
ertad Carnaval,” his remarkable range on
the funkified groove of “Mi Lugar,” and the
rounded, warm tones he shapes on “Pete
King’s Heart.” L.A. Meetings is an exciting
look back at a star in the making.—PVV

BLUES

% BIG TIME SARAH

A Million of You

PRODUCER: Robert G. Koester

Delmark 750

Vocalist Sarah Streeter has been a fixture
in the Chicago blues scene for more than 25
years, having come to prominence in the
1970s while performing with pianist Sunny-
land Slim. Now in her 40s, Streeter hasn’t
received the attention that many other
female blues singers have enjoyed, but
she’s as deserving of note as anyone. Let’s
hope this release will increase her visibility
beyond the Windy City. Definitive Chicago
blues, A Million of You finds the artist sup-
ported by a choice assembly of musicians,
including Rico McFarland (guitar) and Roo-
sevelt Purifoy (piano/organ). With a fine,
seasoned voice—she’s no shouter—her
ardent approach relies more on feel than
volume. Whether she’s in full flight with her
band, as on “Trying to Make a Living,” or
putting the soul in such a slow burner as
“I'll Take Care of You,” Sarah has a big-
time case of the blues.—PVV

% ROOMFUL OF BLUES

Watch You When You Go

PRODUCER: Chris Vachon

Bullseye Blues & Jazz 11661-9638

With a deep, in-the-pocket feel at work in
every track, this may well be Roomful of
Blues’ erunchiest album in a long, long
time. The swamp blues rumble of “Over
My Head” and the muscled-up sound of
“Fair Weather Friend”"—both keyed by
Mac Odom’s throaty vocals—are more
rugged than what the band has delivered
in recent memory. Also admirable are the
uptown strut of the instrumental number
“Where’s Bubba and the ultra-tight buzz
of the opening track, “Roll Me Over.”
Odom has never sounded better or more
soulful, and his bandmates are so on top of
their game that the album swings without
pause. Roomful’s stalwart horn section—
Bob Enos (trumpet), Ray Gennari (trom-
bone), and Rich Lataille (tenor sax)—re-
cently snared the 2001 W.C. Handy Award
in the blues instrumentalists horns cate-
gory—and their performance here, blow
by blow, offers further testimony to the
major nature of their chops.—PVV

CLASSICAL

Y WEBERN: Works for String Quartet and String Trio
Artis Quartett Wien

PRODUCER: Dominic Fyfe

Nimbus 5668

Those who think of Anton Webern (1883-
1945) as strietly an arid serialist should
take a listen to this sumptuously played
and recorded dise. The latest in an award-
winning Nimbus series of neglected works
from jugendstil Vienna by the Artis Quar-
tett Wien—following two sets devoted to
Zemlinksy and one to the obscure Karl
Weigl—this album comprises the complete
works for string quartet/trio by the least
understood of Schoenberg's direct proge-
ny. Of course, the echt-Viennese Artis
Quartett would play the early Straussian
Romanticism of Langsamer Satz as if it
were a Klimt painting in sound. But the
group interprets Webern's later, more
ascetic miniatures with an unprecedented
richness of tone and depth of expression.
The French Quatuor Debussy recently de-
buted with a Harmonia Mundi set of
Webern that seemed hard to beat—as did
the Emerson String Quartet’s survey on

Deutsche Grammophon before that—but
this Artis collection will stand as definitive
for most tastes. Moreover, it just might
sway those who thought Webern wasn't to
their taste at all. Distributed in the U.S.
by Allegro Corp.—BB

P> THE OAK RIDGE BOYS

From the Heart

PRODUCER: Michae! Sykes

Spring Hill Music Group CMD1017

This record marks a special homecoming
for the legendary Oak Ridge Boys. Follow-
ing the group’s multitude of country hits,
From the Heart sees the Boys—currently
William Lee Golden, Richard Sterban, Joe
Bonsall, and Duane Allen—returning to
their gospel roots. The opener, “*Workin' on
a Building,” is foot-stomping Southern
gospel in the tradition of the genre's best-
loved quartets. “Show Me the Way" is a
beautiful ballad showeasing the emotional
quality of Golden’s voice, backed by the
soaring harmonies of his compadres. Other
highlights include “Write Your Name”
(which could easily be a mainstream coun-
try hit) and a cover of the Gaither Vocal
Band’s “Lovin’ God, Lovin’ Each Other.”
Ultimately, From the Heart should reunite
the Oak Ridge Boys (inducted into the
Gospel Music Hall of Fame in 2000) with
their gospel fans. Expect it to be embraced
by longtime country fans. too.—DEP

CONTEMPORARY CHRISTIAN

» SELAH
Press On

PRODUCERS: Jason Kyle, Todd Smith, Nicol Smith, and
Allan Hall

Curb 78713

Two years ago, this talented trio received
a Gospel Music Assn. Dove Award for
inspirational album of the year for its
debut, Be Still My Soul. This spirited fol-
low-up is poised for similar acclaim. Com-
prising brother/sister Todd and Nicol
Smith and friend Allan Hall, Selah has a
gift for breathing new life into such vin-
tage hymns as “There [s a Fountain” and
“Amazing Grace,” both included here.
While such songs may be the anchors of
this set, Selah deftly introduces new tunes
that fit comfortably alongside. The mem-
bers trade lead vocal duties on the vibrant
Congolese hymn “Yesu Azali Awa (Jesus
Is Here With Us).” Another highlight is
hearing Russ Taff guest on the poignant
“Were You There,” which Taff penned
with James Hollihan. The title cut, “Oh
Draw Me Lord,” and the effective pairing
of Lennon/McCartney’s “In My Life” and
Albert E. Brumley’s “If We Never Meet
Again” are all inspired, inspiring tracks.
Both longtime Christian consumers and
newcomers to the genre will surely find
much to admire here.—DEP

% VARIQUS ARTISTS

The Best of Sessions at West 54th, Volume 2
DIRECTOR: Jeb Brien

PRODUCER: Monica Hardiman

Columbia Music Video/tegacy 50204

The sequel to a fine first DVD Video collec-
tion culled from the invaluable PBS series
Sessions at West 54th, this Volwme 2 docu-
ments another superb selection of intimate,
often inspired live performances. Among
the highlights here are a definitive acoustic
presentation of John Hiatt's great “Cry of
Love,” a patient, deeply moving version of
Lyle Lovett’s “Step Inside This House,"”
and a rare, rousing take on Astor Piazzol-
la’s miniature Four. For Tango by the Kro-
nos Quartet. The Mavericks seem oddly
rote on “Dance the Night Away,” but Elvis
Costello goes over the top successfully—
tuxedo, strings, and all—on his number
with Burt Bacharach, “Painted From
Memory.” The DVD extras include an
alternate version of the latter track as well
as artist interview segments. Other artists
featured: Randy Newman, Lou Reed,
Afro-Cuban All-Stars, Lucinda Williams,
Steve Earle, Neil Finn, Natalie Merchant,
Imani Coppola, and Ozomatli.—BB

FOREIGNER

Foreigner

PRODUCERS: John Sinclair, Gary Lyons, Mick Jones,
and lan McDonald

5.1 MIX ENGINEERS: Paul Kiingberg, John Kellogg
Rhino/Atlantic RS 76665

FLEETWOOD MAC

Rumours

PRODUCERS: Fleetwood Mac, Richard Dashut, and Ken
Caillat

5.1 MIX ENGINEER: Ken Caillat

Warner Bros. 9 48083-9

JAZZ AT THE MOVIES BAND

The Bedroom Mixes

PRODUCERS: various

5.1 MIX ENGINEERS: Robert M. Biles and Dann
Michael Thompson

Discavery 9 47885-9

ZUBIN MEHTA

Mahier: Symphony No. 2, “Resurrection”
PRODUCER: Friedemann Engetbrecht
ENGINEERS: Ulrich Ruscher and Tobias Lehmann
Teldec 4509-94545-9

DVD Audio is gradually be-
coming a reality for consumers.
Warner Music Group recently be-
came the first major to issue titles
in the format; while other
labels offer

DVD Audio discs,
WMG still remains the sole
major to have made such an ex-
tensive commitment.

Offering multichannel mixes at
far greater rezclution than the 16-
bit/44.1kHz, 2-channel compact disc,
DVD Audio is a dream come true
for audiophiles: The experience of
being immersed in a favorite record-
ing, literally surrounded by five dis-
crete audio sources (plus a sub-
woofer for low frequencies), easily
surpasses that of a stereo mix.

The roughly 40 WMG titles now
available offer a broad mix of gen-
res. While both catalog and new
material are available, the empha-
sis, particularly in the rock genre, is
on classic albums. The following four
discs illustrate this diversity.

Foreigner’s eponymous 1977 de-
but takes full advantage of DVD
Audio’s extensive capabilities. Full
of extra features, the Foreigner
DVD goes far beyond presenting
the album’s original songs in 5.1 sur-
round sound at 24/96, though that
feature is impressive enough.

Remixed in 5.1 by John Kellogg
of Dolby Laboratories and Paul
Klingberg, the DVD Audio version
of Foreigner more fully reveals the
musicality of this hard-rock outfit.
Foreigner’s Beatle-esque backing
vocals in “Feels Like the First
Time” and, especially, “Cold as Ice”
spread far and wide, enveloping the
listener in an orchestrated chorus.

Fleetwood Mac’s Rumours, re-
mixed for DVD Audio by original
engineer Ken Caillat, will similarly
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thrill fans of the group. The efforts
of Caillat, whose 5.1 Entertainment
Group is a leader in promoting DVD
Audio, bring far greater realization
to this evergreen recording than a
traditional stereo mix could provide.
Guitarist Lindsey Buckingham’s
quick-strumming on multiple
acoustic guitars in “Second Hand
News” delivers more impact when
spread widely, while his electric gui-
tar, panned to the left front and left
surround speakers, has greater
influence on the song.
Buckingham’s beautiful “Never
Going Back Again” further illus-

trates DVD Audio’s possibilities. |

While there is some debate as to
how much, if at all, DVD Audio
should diverge from the spirit or let-
ter of the original release, Caillat
and Fleetwood Mac chose to pres-
ent “Never Going Back Again”ina
manner never heard outside the
recording studio. Originally titled
“Brushes,” the song included a sim-
ple, brushed drum beat and an
electric

R CTTN

ted

guitar
solo. The discarded

tracks, presented here for the first
time, are a pleasant surprise that
add to the song’s emotional punch.

Another bonus on Rumours is
the inclusion of Stevie Nicks' beau-
tiful “Silver Springs,” omitted from
the LP because of that format’s time
limitations. Recorded during the
Rumours sessions but issued only
as a B-side, “Silver Springs” is fea-
tured here as originally intended.
Rumours on DVD Audio also fea-
tures a photo gallery and an audio
interview with the band.

The Bedroom Mixes, by the Jazz
at the Movies Band, takes an under-
stated approach to surround; this
DVD Audio set emphasizes sonic
clarity and subtlety. Highlights in-
clude a beautiful rendition of “As
Time Goes By,” featuring Nino
Tempo on tenor saxophone. The
Bedroom Mixes uses the surround
speakers for ambiance: Soloists are
not placed behind the listener. The
result is soothing yet sultry.

Likewise, Gustav Mahler’s Sym-
phony No. 2, Resurrection, con-
ducted by Zubin Mehta, places the
listener in a frontal, concert-hall set-
ting. The sonic detail of the Israel
Philharmonic Orchestra and
Prague Philharmonic Choir is im-
pressive here: The juxtaposition of
diverse stylistic/femotional compo-
nents in Mahler’s work—from tur-
bulent to playful—are engrossing.
Even non-classical audiophiles are
sure to be enthralled by Mahler’'s
Second in DVD Audio.

CHRISTOPHER WALSH

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradiey Bambarger. Billboard, 770 Broadway, New York, N.Y. 10003
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Y EMMYLOU HARRIS One Big Love (3.40)
PRODUCER: Malcolm Burn

WRITERS: P. Griffin and Angelo

PUBLISHERS: One Big Love Music/Chrome Dog
Music/Universal-Polygram International/Green Wagon
Music, ASCAP

Nonesuch 300560 (CD promo)

Billboard Century Award winner Emmy-
lou Harris' satisfving Nonesuch debut. Red
Divt Girl, gets the radio release treatment
as the artist sets out on a summer tour.
“One Big Love,” originally a midtempo
ambler that focused primarily on her splen-
did vocals (which are accented by some
nice guitar work), is remixed into a surpris-
ingly cool number that could make the
grade at triple-A radio, if not the more
mainstream side at open-minded adult top
40 or modern adult outlets. Kevin Salem'’s
work on the new version adds a beat-box
shuffle. along with a looped background
vocal that acts as a strong-willed hook
throughout the song, giving it an almost
mystical quality. It all works well with
Patti Griffin/Angelo’s laid-back track about
taking a chance and giving in to the risks of
alove affair (‘I don't know where we are
and I don't care/Now we're out of gas and
riding on air"). This track does nothing but
affirm Harris' role as a traditionalist who's
willing to break down boundaries—CT

DEBORAH COX Absolutely Not (3:39)

PRODUCERS: Eric "Donovan East™ Johnson and D.
Christopher “Dip Q" Jennings

WRITERS: E. Johnson. D. Christopher Jennings. A, Rus-
sell, T. Palmer, E. Jones. and J. Glasco

PUBLISHERS: Deondres Bird Publishing/EMI Music/Q-
Pin Music/Aruss Music/From Where 1 Stand Music/Axis
Media Publishing/Glasco Music, ASCAP

J Records 21080 (CD promo}

Powerhouse singer Deborah Cox is among
the most promising young talents in the
public eye, with a level of poise, skill, and
beauty in the vein of Whitney Houston.
Unfortunately. for her big return, she is
given little to work with. “Absolutely Not™
is a note-for-note, beat-for-beat rip-off of
Destiny’s Child's recent No. 1 smash
“Independent Women Part I1.” From the
melody’s opening note and staccato beat to
the texture of the voices on the chorus and
the female-empowerment theme, there's
not an iota of originality to this song.
There is not a shadow of a doubt that this
track was meant to sound precisely like
the day’s biggest female superstar act.
And why, given that Cox can easily stand
on her own. as she has in such classic origi-
nals as “Nobody's Supposed to Be Here™?
This single from the soundtrack to Eddie
Murphy's Dr: Doolittle 2 is sorely disap-
pointing. Is this a forward step for the
artist? Absolutely not.—CT

P> MUSIQ SOULCHILD FEATURING AYANA OF AARIES
Girl Next Door (4:05)

PRODUCERS: Andre Harnis and Carvin Haggins
WRITERS: T. Johnson, A, Harnis, C. Haggins, J. Scott, and E.
Green

PUBLISHER: not listed

Def Soul 15272 (CD promo)

Musiq Soulchild looks to score again with
the third single from his stellar debut,

SPOTLIGHT

SMASH MOUTH ¥'m a Believer (2:54)

PRODUCER: Eric Valentine

WRITER: N. Diamond

PUBLISHER: not Iisted

DreamWorks/Interscope 10464 (CD promo)

Who (over 30) doesn’t remember the
Monkees’ gleeful classic “I'm a Believ-
er,” which spent seven weeks at No. 1
in 1966. And who better to revive it
for the next millennium than party
band Smash Mouth, which continues
to surprise with its ability to apply vir-
tually the same groovy lounge/organ-
swelling sound to hit after hit (“Walkin
on the Sun,” “All Star,” “Can’t Get
Enough of You Baby™). This instantly
adhesive cover will light up the ears of
the younger generation, and top 40
should be eager to indulge them. In-
strumentation is right on the mark,
with giddy electric guitars, snapping
percussion, plenty of that organ, and
the gruff, grinning vocals of lead
singer Steve Harwell. Despite the
bubble-gum pop nature of the track,
Neil Diamond’s lyric is cool and emi-
nently singable: “What’s the use of
trying?/All you get is pain/When I
wanted sunshine, I got rain/Then I
saw her face, now I'm a believer.”
The hasty radio edit (2:54) comes
straight from the song’s appearance
in the animated DreamWorks hit
Shrek and can be found on the film’s
soundtrack. Meanwhile, the band is
at work in the studio on its next full-
length project.—CT

SPOTLIGHT

EVA CASSIDY Over the Rainbow (3:33)
PRODUCER: Chris Biondo

WRITERS: E.Y. Harburg and H. Arlen
PUBLISHER: EMI Feist Catalog, ASCAP

Blix Street Records 0452 (CD promo)

The bittersweet story of the late Eva
Cassidy has worked its way around
the world, and the impact has been
staggering. Cassidy was a gifted
singer who lived in the Washington,
D.C., area and recorded five albums
between 1992 and ’96 on indie labels,
before succumbing to cancer at the
age of 33 (Billboard, Jan. 20). Slowly, a
cult following grew into a full-fledged

movement, and today, her Songbird
has topped the album charts across
Europe and is just beginning to take
flight in the U.S,; it topped the Bill-
board Internet chart in May. Indie
Blix Street Records is working this
delicate, utterly enchanting rendition
of the classic “Over the Rainbow™ to
AC radio, smooth jazz, and triple-A—
and it should stop listeners in their
tracks. No doubt, this is a tough num-
ber to take on, but Cassidy’s voice
shines new light on the evergreen.
There’s a vulnerable finesse about her
style, an ease and elegant touch; yet
her self-reliance comes through as the
song makes its way to a pleasing peak.
This is one of those rare tracks that
really doesn't need radio to survive.
Cassidy's art is showing the power to
make its own way in the world, even
as the artist has left it.—CT

SPOTLIGHT
"}IPI;' =0
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DIDO Hunter (3:45)
PRODUCERS: Rick Nowets and Dido

WRITERS: D. Armstrong and R. Armstrong
PUBLISHERS: Warner Chappell Music, PRS, adm. by
WB Music Corp./BMG Music, ASCAP

Arista 3971 (CD promo}

When Dido first performed in New
York in spring 2000—a year after the
then-disappointing performance of her
No Angel set—she joked with the
audience that it was nice to be in town,
since she probably would never have
the opportunity again. Fast forward to
the present, and it’s a different story.
Today, her album has surpassed sales
of 3 million in the U.S,, while it has
been lodged near the top of the Euro-
pean charts for months (with 8 million
in worldwide sales). Following the suc-
cess of her first multi-format hit single
“Thank You,” Arista issues the fourth
track from the album, Unlike the
happy previous outing, “Hunter” illus-
trates the dissolution of a relationship
and the singer/songwriter’s urge to
seek out a new world: “This queen you
think you own, wants to be a hunter
again/Wants to see the world alone
again/So let me go, let me leave.”
While Dido’s sound—vocally, in-
strumentally, and tempo-wise—varies
little across No Angel, this is among
the album’s more aggressive numbers.
Her connection with listeners should
serve as a green light for adult top 40
and modern AC outlets, if not main-
stream top 40s.—AS

Aljuswanaseing. This time out, the
Philadelphia native offers a midtempo
ditty perfect for late-night cruising. Lift-
ing a sample from Ramsey Lewis' “My
Love for You,” *Girl Next Door” is sleek
and smooth as its lyric about the one that
got away slides along the chunky bassline.
The single’s songwriting team, which in-
cludes Jill Scott. ably turns an evervday
topic into an introspective tale. In fact,
Scott contributed guest vocals to an earli-
er version of the song that didn’t make the
album. In her stead, newcomer Ayana
gives the listener a taste of what's to come
from her impending female duo Aaries.
another up-and-coming Def Soul act. “Girl
Next Door" has all the right components

to follow in the footsteps of Soulchild’s
prior hits, “Just Friends” and “Love.”
With R&B radio already picking up on the
single. Musiq looks to be in tune with the
summer airwaves.—RH

D> DIXIE CHICKS Heartbreak Town (3:53)
PRODUCERS: Blake Chancey and Paul Worley
WRITER: D. Scott

PUBLISHING: EMI April Music Inc./House of Bram.
ASCAP

Monument 16774 CD promo

The latest single from Dixie Chicks’ multi-
platinum Fly album is a striking ballad that
contains all the hallmarks of a Chicks hit—a

plaintive, emotional vocal from new mamma
Natalie Maines, along with sterling har-
monies and musicianship from sisters Emily
Robison and Martie Seidel. Written by Dar-
rell Scott. the song is a moving portrait of a
young family leaving home to seratch out a
better life. Maines' performance aches with
the reality of fractured dreams and a hard-
scrabble existence from which there seems
no escape. As with most Chicks ballads, the
production is tasteful and understated, leav-
ing the ladies’ formidable talents plenty of
room to breathe. It's one of those simple,
transcendent country records that will serve
as a beautiful counterpoint to the frothy,
summertime pop spilling forth from country
radio airwaves —DEP

NATURAL Put Your Arms Around Me (3:14)
PRODUCER: Ali Dee

WRITER: S. Kipner

PUBLISHER: not listed

Trans Continental Records (CD promo)
Detractors of the boy-band phenome-
non might as well give it up. Back-
street Boys have just pushed their
way into the top 40 again, N Sync has
one of the hottest tours of the sum-
mer, and O-Town is getting respect at
radio. Now, Lou Pearlman—the mas-
termind behind those three acts—is
at it again with the five-man Natural,
whose debut “Put Your Arms Around
Me” is a startlingly good pop song—
tightly produced, beautifully written
(by Steve Kipner, who penned “Genie
in a Bottle,” among dozens of hits),

NEW & NOTEWORTH

and quite a showecase for some utterly
glorious harmonies. These guys, who
range from 18 to 22 years old, possess

Y

the requisite pouty lips and glittering
coiffs that come with the territory,
but aim to stand apart by playing a
variety of instruments—in concert—
from electric guitar, bass, and drums
to keyboards, violin, and, should it be
required, sax. They’ve already made
the teen-rag circuit, have toured with
cross-generational kindred spirits the
Monkees, and have promotional deals
inked with Claire’s Accessories stores
and Saks Fifth Avenue. The only
missing element: radio. Top 40 isn’t
exactly welcoming new boy bands
with open arms these days, but taken
on its own merit, this is an ebullient,
grade-A pop song that deserves seri-
ous consideration.—CT

SiIMON SAYS Biister (3:38)

PRODUCERS: Mark Needham and Simon Says
WRITERS: Simon Says

PUBLISHERS: Warner/Chappell/The Say Music
Hotlywood 11338 (CD promo)

On its second major-label dise. Shut Your
Breath, Sacramento, Calif.'s Simon Says
turns up the volume, eschewing the
lighter sounds of its 1999 debut, Jump
Start, to join the proud—if not rare—
ranks of the new-metal bands. As the
group did in its mid-"90s incarnation as a
garage metal band, the quartet once again
nails this angrier formula—Zac Diebels’
axework is as loud and furious as the best
of them, and Matt Franks’ vocals oscillate
from a hushed, ominous tone to explosive
screaming. The story of Simon Says reads
as a testament to the value of patience:
Had the band kept its loud sound all along,
it might have been cited as a pioneer of
the new-metal movement. Alas, the band
is now in the unattractive position of
appearing as followers when it was initial-
Iy ahead of the action. As promised, these
guys are dishing out the anger. but nowa-
days, it's a tough call as to what sets them
apart from the rest of the pack.—EA

TiTO PUENTE JR. Here's to You (3:47)

PRODUCER: Edwin Ramos Jr.

WRITERS: E. Ramos and E. Figueroa

PUBLISHERS: Edwin Jesus Ramos Jr. and Edward
Figueroa/Gotham Publishing/Let It Loose Music, BMi
Gotham Records 45020 (CD promo)

The passing of salsa great Tito Puente last
year brought a profound sadness to the
Latin American music community, and cer-
tainly, no one felt it more acutely than his
son, fellow musician Tito Puente Jr. In the
easy-flowing “Here’s to You,” he pays trib-
ute to his legendary father, with a lyric that
cuts right to the heart of the matter: “All [
have are thoughts of yowI'll always
remember the times/Here's to you, here's
to all that we've been through.” Musically.
the track complements the sentiment—
which certainly can be applied to anyone’s
loss of a loved one—with the gentle strum-
ming of a Spanish guitar over a breezy
midtempo Latin beat. It's truly a lovely
composition. Any station that found suc-
cess with Selena’s similarly themed
“Thinking of You” will find this a fitting
companion (it's also recorded in Spanish as
“Para Ti" on the promo single). A nice
moment for a man deserving of tribute,
and a fitting warm-up for the younger
Puente’s upcoming album. Contact Gotham
Records at 305-502-3311.—CT

NEW ORDER True Faith (5:44)

PRODUCERS: Stephen Hague and New Order
WRITERS: New Order and S. Hague

PUBLISHERS: Be Music, PRS, adm. by WB Music
Corp./Cut Music. ASCAP

REMIXERS: Philip Stewr and Richard Morel
Qwest/Warner Bros, 100663 (CD promo)

Since its original release in 1987, it seems
as though New Order’s “True Faith™ has
been rereleased, reworked, and remixed
via soundtracks and compilations a dozen
times. Here we go again, this time for the
upcoming (The Best of) New Order. Two
remixers go at the classic cut here, first
Philip Steir with his “re-order mix,” an edit
of the same length (though still sizable for
radio at 5:44), and the requisite dub. He
inserts a rubbery bass wave that adds a
nouveau funk to the traditional vocal, along
with some electronic gizmos that some-
what modernize the basie melody line.
Richard Morel's “Pink Noise Club Mix" is
more trancey, with a dream-like echo
placed over the voceal, and a vibe well-suit-
ed to the post-2 a.m. elub crowd. For true
fans of “True Faith,” these new mixes are
worth a spin simply for the amusement of
it all, but this is still like adding more garlic
when the sauce is fine already. There's no
need to mess with a perfect, time-tested
musical recipe.—AS

B"NIHIB“IBHS- Eric Aiese, Rashaun Hall, Deborah Evans Price, Chuck Taylor, Ayhan Sahin. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit andfor Billboard chart potential.
* NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (% ): New releases, regardiess of chart

potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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Another Take. Donny Hathaway's “Someday We'll All Be Free” is among the
tracks slated for Take 6’s next album. Tentatively titled Beautiful World, the set is
slated for a late summer/early fall release. Taking a recording break at Santa
Monica, Calif.’s Hannibal Studios are, seated, from left, Take 6's Mark Kibble,
guest vocalist Lalah Hathaway (Donny Hathaway’s daughter), and producer Mar-
cus Miller. Standing, from left, are Hannibal Studio’s Khaliq Glover and Bibi Green
and Take 6's Joey Kibble, David Thomas, Cedric Dent, and Claude McKnight.

BY GAIL MITCHELL

Building bridges among the
hip-hop industry, the urban com-
munity, and political sectors was
the dominant theme of the two-
day (June 12-13) Hip-Hop Summit
2001, mobilized by Def Jam
founder/entrepreneur Russell
Simmons (Billboard, June 16).
Capping the event, held at the
New York Hilton, was the June 14
announcement of a three-part
series of ongoing initiatives focus-
ing on parental advisory labeling,
hip-hop mentoring programs, and

A HELPING HAND: The Gwendolyn B. Gordy
Fuqua (GBGF) Fund—seeded by a $750,000 donation
from Berry Gordy, Motown Records founder and
Gwendolyn’s brother—is officially up and running.
Initially announced last year in New York during the
Rhythm & Blues Foundation’s annual Pioneer
Awards ceremony (Billboard, Sept. 16, 2000), the
fund will provide supplemental medical assistance, as
well as some nonmedical emergency aid, to early Mo-
town artists of the '60s and "70s. The fund’s chairper-
son is Iris Gordy. Artists who believe they're eligi-
ble for a GBGF Fund grant should contact the
Rhythm & Blues Foundation at 202-588-5566.

PATTI‘S BACK: Hav-

R&B Foundation GBGF Fund IS Up And Running:
Austin Pays Tribute To Ella, Duets With Ingram

ing wrapped a new album
for Warner Bros., Patti
Austin is busy preparing
other projects, including
a one-woman show and
an Ella Fitzgerald trib-
ute album.

Landing on Warner
Bros. following Warner
Music Group’s buyout of
her former label, Qwest,
earlier this year, Austin
says the Paul Brown-produced On the Way to Love
(due June 26) was “an amazing project and journey.
And working with Paul was great, although it took a
year of typical Patti Austin stubborness,” Austin says
that when she returned to Qwest, the label she initial-
ly signed with in 1981, Brown was “suggested to me
early on. But because he does a lot of instrumental
work, I couldn’t hear him for me. Then I heard what he
did on Al Jarreau’s latest project [Tomorrow Todayl],
and a phone call was made.”

The album, her 15th, reunites Austin with hit-mak-
ing duet partner James Ingram on the track “If You
Really Need Me Now,” which also features sax man
Boney James. And the title track—which Austin
says “had my initials all over it”—was co-written by
Siedah Garrett. It’s also the title for Austin’s one-
woman autobiographical show set for next January
with the Sacramento Theater Co.

Austin, who guests on the new GRP project A Twist
of Marley, is also very excited about her aforemen-
tioned Fitzgerald tribute album. The one-off Concord
Records venture is being recorded overseas. No release
date has been set. “She never sang anything the same
way twice,” Austin says. “She was the astronaut of
scatting. Quincy Jones [trivia note: He’s Austin’s god-
father] talks about ‘marinated mediocrity.” There’s a lot

The Rhythm
The Rap
and The

Blues

by Gail Mitchell

of it going around the industry. We need to be mari-
nating excellence and quality. We can’t lose sight of
innovators like her, Nat ‘King’ Cole, and others.”

Also on the Austin drawing board are plans for a syn-
dicated radio show.

INDUSTRY BRIEFS: Elektra Entertainment signs
Nate Dogg . .. Family Tree Entertainment has inked
Epic artist Macy Gray and her music management
firm, SCAM, under which she manages Soulife/
Atlantic’s Sunshine Anderson. Gray and Anderson
join Virgin group Ideal and Lava Records’ Little T
& the One Track Mike as new clients of the Michael
“Blue” Williams-founded Family Tree. The 5-year-
old firm’s roster also
includes Arista acts
Donell Jones and Out-
Kast. Plans are in the
works to open an L.A.
office to complement
those in New York and
Atlanta ... The Man-
hattans—the version
featuring original mem-
ber Edward “Sonny”
Bivins—are recording
a gospel/R&B album
made up of favorite standards and the group’s own
new material. Westwood Music Group president Vie-
tor Kaply, whose firm handles the group’s early cat-
alog on Carnival Records, says he and the group are
currently in talks with several labels about the proj

ect , .. James Brown, the Isley Brothers (whose
new DreamWorks album, Eternal, is slated for early
August), Ramsey Lewis, and the Count Basie
Orchestra are among the diverse lineup for the
third annual Indy Jazz Fest in downtown Indi-
anapolis (July 9-15),

IT’S ALL IN THE GAME: OutSmart, the interactive
celebrity-based trivia game played on Microsoft’s
zone.com, has added music star challengers to its pop
culture mix. Over the next several weeks, online con-
testants will interact with and compete against Shag-
gy (whose game stint went live June 19), Mariah
Carey, Sisq6, and Mya. The bimonthly game—devel-
oped by Jellyvision—is hosted by Tim Parker ... Rip
Van Nelly is the name of the online game that features
Fo’ Reel/Universal’s Nelly and the St. Lunatics.
Designed by Pileated Pictures, the game has players
guiding Nelly (who awakens after a 20-year sleep)
through a series of events en route to his concert. It's
available on nelly.net.

political empowerment.

While Simmons’ efforts at-
tracted a diverse group of artists,
label and industry executives,

‘We got a lot done.
But the question
now is follow-up,
which we’ll make
sure we do.’

—RUSSELL SIMMONS, DEF JAM

and political, educational, and
religious leaders, some critics
noted the absence of such organ-
izations as the Anti-Defamation
League and the National Organi-
zation of Women. However, Sim-

Hip-Hop Summit Drafts Initiatives

Advisory Labeling, Mentoring, Empowerment Are Set As Goals

mons says the primary intent of
the summit was to first open a
dialogue among the hip-hop in-
dustry’s major players and begin
building a cohesive coalition
before presenting an agenda to
the public.

“We invited people who loved
hip-hop to hold private meetings on
how to make a great industry
greater;,” Simmons says. “A number
of adults are disconnected from
young people. Organizations like
the NAACP and the SCLC [South-
ern Christian Leadership Confer-
ence] have a history in civil rights
and uplifting suffering people, but
at the end of the day they haven’t
handed off the baton to the next
generation. This summit has start-
ed a lot of ongoing dialogue. For
example, Sean Combs’ Daddy’s
House charity will be working with
the Urban League.”

(Continued on page 26)

J Records Newcomer Jimmy Gozier
Finally Embraces A Singing Gareer

BY ALIYA S. KING

NEW YORK—A heartfelt song
about a demanding girlfriend is
propelling 24-year-old Jimmy Cozi-
er into the big time. Shipped to
radio April 21 and currently No. 17
on Hot R&B/Hip-Hop Singles &
Tracks, lead single “She’s All I Got”
has J Records waxing optimistic
about the July 24 release of the
artist’s first album, Cozier.

“The single is infectious and
appeals to both women and men,”
says Ron Gillyard, J Records senior
VP of black music. He adds that a
new remix features rappers Fabolous
and E40. “We're going for the hip-
hop-driven stations, and that’s also
going to increase his radio audience.”

All this attention is something that
the Brooklyn, N.Y.-born-and-bred
Cozier did not foresee. The former
background singer set his sights on
being a songwriter/producer—not a
solo performer.

“There was a lot of singing and
dancing in my household when I was
young,” he explains. “My parents
would put me on the spot a lot to sing
for family and friends. It was so
embarrassing. I chose to write music
instead of [choosing to] perform.”

Cozier began writing songs for new
artists, eventually penning tunes for
major stars like Janet Jackson (co-writ-
ing Jackson'’s “Girlfriend” with Teddy
Riley in 1999). Wyclef Jean got his
hands on a demo from Cozier’s New
York-based management/booking firm
Upgrade Entertainment and slipped it
todJ Records chief Clive Davis. “Wyclef
called and said Clive wanted to meet
with me,” Cozier says. “And that was
it—I was signed toJ Records.”

Inaddition to the Mike City-written
and -produced single, the album

includes such highlights as the mid-
tempo, radio-friendly “Ten Love Com-
mandments” and a winsome ballad on
back-and-forth love affairs, “Two
Steps.” All told, the album features 10
songs co-written by Cozier, who's pub-
lished through Siyeeda’s Music Pub-
lishing (ASCAP). Jean served as the
album’s executive producer.

In addition to coordinating an exten-
sive promotional tour with live per-
formances, the la-
bel is initiating
online contests and
sending Cozier
samplers to various
tastemakers.
Street teams have
also been dispensed
in major markets,
complemented by
guest appearances
on such mainstays as Sou! Train and
Showtime at the Apollo.

Ron Stringer, president of Justin’s
Music in Detroit, believes the grow-
ing airplay of the first single will help
draw consumers, especially women,
into his store when the album is
released. “Customers who bought
Musiq Soulchild and Carl Thomas will
definitely be interested in Jimmy
Codgier;” Stringer says. “I can even see
customers who are into light jazz and
jazz fusion, older male and female con-
sumers, picking up this album.”

As the industry makes predictions,
Cozier is still amazed at how fast
everything has come together. “I
really thought I would stick to song-
writing and producing,” Cozier says.
“But whenever I played my demo
tapes or sang backup, people would
always wonder why I wasn't in front
of the microphone. So it’s time to
show the world what I've got.”

COZIER
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Lil’ Troy Gets ‘Back To Ballin® ° On Koch

WHO WANTS MO’ MONEY? Lil’
Troy has inked a seven-figure deal
with Koch International for the dis-
tribution of his label, Short Stop
Records. The label’s first release will
be Troy’s sophomore album, Back to
Ballin’, the follow-up to 1999s Sittin’
Fat Down South, which spawned the
hit single “Wanna Be a Baller.”

The new album’s lead single, slat-
ed for an August release, is “Mo’
Money Brings Mo’ Problems.” The
album features appearances by Willie
D of the Geto Boys and Mr. Mix of 2
Live Crew, as well as Short Stop
artists R-Dis, D-Man, Bay B. Doll,
and Pos-a-Threat.

Next month, Troy joins Dream,
3LW, and Nelly on a multi-city tour

Y Words |
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by Rhonda Baraka

Atlanta’s Philips Arena and wraps up
Sept. 14 in Portland, Ore.

The Houston native has also
launched a casual clothing line and in
April released the film Wanna Be a
Baller on video (after several airings
on BET pay-per-view). The film
stars Troy and his 15-year-old son,
Troy Birklett Jr.

as the opening acts for Destiny’s
Child. The tour kicks off July 28 at

RV
SECTION

by Minal Patel

DEBUT DIFFERENCES: Ginuwine earns the Hot Shot Debut on Hot
R&B/Hip-Hop Singles & Tracks, bowing at No. 55 with “Differences”
(Epic), his second single from The Life. “Differences,” which was No. 6 last
issue on Billboard.com’s Bubbling Under R&B/Hip-Hop Singles chart,
enters Singles & Tracks with an increase in audience of more than 5 million.
It also debuts on Hot R&B/Hip-Hop Airplay at No. 47, one notch below
that chart’s highest debut, “Area Codes” (Disturbing Tha Peace/Def
Jam/IDJMG) by Ludacris Featuring Nate Dogg, which comes in at No.
46. While “Codes” debuts higher than “Differences” on the Airplay chart,
it enters behind “Differences” on Singles & Tracks at No. 57.

The contrast in ranks on those two charts between these airplay-only
tracks is because “Differences” earns more points firom non-monitored radio-
station playlists. Singles & Tracks factors point values from airplay moni-
tored by Broadeast Data Systems (BDS), SoundScan-compiled sales, and
non-BDS monitored airplay. That last constituent puts “Differences” a hand-
ful of points ahead of “Codes” on Singles & Tracks. The first single from Gin-
uwine’s The Life album, “There It Is,” which peaked at No. 18 on Singles &
Tracks, moves to recurrent status this issue, as it ranks below No. 50 after
a 20-week run. “Differences” is Ginuwine’s highest-debuting song since his
first chart title, 1996’s “Pony,” debuted at No. 39 and spent two weeks at
pole position. (“Pony” arrived before airplay-only tracks were eligible to
chart, which is why debuts were usually higher in those days.)

“Codes” is the highest debut on Singles & Tracks to date for Ludacris,
whose first two singles went top 10: “What’s Your Fantasy” reached No.
10, and “Southern Hospitality,” now at No. 47, peaked at No. 6. The new
track’s bow marks a fourth simultaneous appearance on the chart for
Ludacris and a fifth for Nate Dogg. Aside from “Hospitality” and “Codes,”
Ludaecris is a featured guest with Da Brat on Mariah Carey’s “Lover-
boy” (Virgin), which sits at No. 44. He is also on “Bia’ Bia’” (BME/TVT)
by Lil Jon & the East Side Boyz as a featured artist alongside Too Short,
Big Kap, and Chyna Whyte. In addition to “Codes,” Nate Dogg’s four
other current chart entries include guest stints on Snoop Dogg’s “Lay
Low” (No Limit/Priority), Fabolous’ “Can’t Deny It” (Desert Storm/Elek-
tra/EEG), Chico & Coolwadda’s “High Come Down” (MCA), and
Kurupt’s “Behind the Walls” (Avatar).

[RE——

FEELIN’ SO GOOD: This issue’s Greatest Gainer/Airplay on Singles &
Tracks is “I'm Real” (Epic) by Jennifer Lopez Featuring Ja Rule, which
moves 61-38, following its debut last issue—Lopez’s highest debut to date.
“I'm Real,” which jumps 21 notches to No. 35 on the Airplay chart, is up
4.7 million listeners, bringing its total audience to 11.5 million within two
weeks of charting. Proclaimed “a smash” by Raphael George, music direc-
tor at WPHI Philadelphia, where it saw a double-digit detection increase
this issue, “I'm Real” gained 317 spins at R&B radio. The title is the third
release from Lopez's J. Lo album, which debuted at No. 1 on Top R&B/Hip-
Hop Albums and currently sits at No. 78. Her highest-charting Singles &
Tracks title is “If You Had My Love,” which peaked at No. 6.

lT TAKES A VILLAGE: The up-
coming Family Tree Tour (The

Rhythm, the Rap, and the Blues,
Billboard, June 23), is t