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Bluesman John Lee Hooker
IS Gone But Not Forgotten

Gollaborators Pay Tribute

BY CHRIS MORRIS
LOS ANGELES—In 1998, in a Bill-
board interview commemorating his

Bonnie Raitt Remembers

BY MELINDA NEWMAN
L.OS ANGELES—John Lee Hooker
had no shortage of fans among his fel-

five decades as a re-
cording artist, John
Lee Hooker recalled
the prophetic words of
another fabled blues-
man, who had become
one of Hooker’s first
fans in Detroit 50
years before.

Hoaker said, “I’ll
never forget, T-Bone
Walker told me, ‘Man,
your style will never
die. You got a personal style. You
doin’ the true blues, the true blues.’ ”

(Continued on page 70)

Nominees Are Announced
For Annual Radio Awards

BY CHUCK TAYLOR

Eight major-market radio stations could be cleaning

HOOKER

low musicians, but
among his most ardent
cheerleaders was Bon-
nie Raitt. In an exclu-
sive interview with
Billboard, Raitt shares
some of her recollec-
tions of a man she calls
“a leprechaun of joy.”
Raitt had known
Hooker, who died June
21, for more than 20
years by the time she
first recorded with him. As well-ac-
quainted as they were, Raitt says she
(Continued on page 70)
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Jazz Lives Thanks To Handful Of Vets

Expert Reissue Producers Mine Gold For Legacy, Verve, Blue Note, RGA, More

BY CHRIS MORRIS

It takes all kinds to preserve and
maintain the classic jazz archives.

The leading lights of today’s
reissue business—the people
charged with compiling
the elaborate, often com-
prehensive CD packages
recounting the history of
20th-century jazz—came
to the game with a variety
of backgrounds. Orrin
Keepnews, one of the
pioneers of the postwar
jazz business, began his
career as a music journalist.
Michael Cuscuna, co-founder of
leading collectors’ imprint Mosaic
Records, was a former jazz writer
and DJ who became a label staff
producer with a fixation for the

BELDEN

Blue Note Records catalog. Bob
Belden, who has done extensive
catalog work for Blue Note and
Columbia/Legacy, is a well-known
saxophonist, composer, and

CUSCUNA

arranger. And Phil Schaap, a
seven-time Grammy winner for
his reissue work, got his start as a
teenage broadcaster and engineer.

Despite their differences, the four
men share a passion for the music

Traditional Grossroads Aims For
Gultural Harmony In Middie East

SCHAAP

and a dedication to the quality
preservation and presentation of
seminal jazz recordings.

At age 7§, Keepnews is the
grand old man of jazz reissues. In
1952, he was managing
editor of The Record
Changer—a collectors’
magazine published by his
former Columbia Universi-
ty classmate Bill Grauer Jr.
—when RCA Victor ap-
proached Keepnews and
Grauer to create a series
of jazz reissues under the
unusual rubric Label X.

“We ended up where they put out a
total of maybe 40 10-inch jazz LPs,”
Keepnews recalls. “There were a few
compilations. It ranged from their

(Continued on page 68)

Jive’s "N Sync: Shouldering
The Burden of ‘Gelebrity’

BY LARRY FLICK
Justin Timberlake’s jaw is getting a little tight.

up—with a sweep of five nominations apiece—at the
upceming Billboard/Airplay Monitor Radio Awards
Oet.. 6 in Miami Beach.

Top 40 outlets dominate the multiple nominations field,

— with five such stations
Billbboard Mofiftor || earning nods in the major
RADIO 20

radio categories: station,
ac:tober 4-6 * aden roc = miami

operations manager/PD,
assistant music director/
music director, air per-
sonality, and promotions/
marketing director of the year.

Three rack stations garnered as many as five nomina-
tions, while one country station and one R&B station each
earned four nominations.

AC WLTW New York, mainstream top 40s KIIS Los
Angeles and WHTZ (Z100) New York, and adult top 40s
(Continued on page 63)

BY RICHARD HENDERSON
To Westerners in 2001, the cul-
tural and temporal distance to
Armenia circa 1912 might seem
insurmountable. Yet thanks to the

musicians of past and present.
Label founder Harold Hagopian has
channeled his enthusiasm for his
ancestral culture—as well as con-
siderable studio expertise—into

Traditional Cross-
roads label, age-old
music of the Middle
East comes alive for

TRADITIONAL

CROSSROADS

enabling this civiliza-
tion to endure. Along-
side the arcane
sounds rediscovered

today’s scholars, mu-
sicians, and music lovers.

Since 1994, Traditional Cross-
roads has brought the esoteric
sounds of Turkish, Armenian, and
Persian music to a larger audience,
via beautifully packaged audiophile
recordings that showcase the finest

on archival albums
like Istanbul 1925, Hagopian’s label
gives wide currency to such con-
temporary talents as Iranian com-
poser and kamancheh virtuoso
Kayhan Kalhor, a remarkably in-
demand musician who has worked
(Continued on page 77)

The topic of conversation is "N Sync’s forthcoming
Celebrity (Jive, July 24)—and for a guy asserting
that he’s “completely cool
and happy,” he sounds a =55 N @ BT R BAVAN =

bit angry. -

“The truth is that it ’
can be tiresome to be
continually blasted by
critics because we don’t
fit their preconceived
notion of what a ‘credible’
group is,” Timberlake
says. “I wonder if they
listen to our music before
venturing an opinion.”

Looking around the cavernous Cleveland arena where
the act is about to play another show in a string of sold-

(Continued on page 67)

IN RETAIL NEWS

Gctober Promises Record
Sales For DV Video

$5.95 US $6.95 CANADA

e

0""74808

e

SOMETIMES BEING BAD IS GOOD.

THE DEBUT ALBLUM

Willa was here

Featuring the sizzling first single
| WANNA BE BAD

"\ WILLAFORD

Album In Stores July 17
Single In Stores Now
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The Summer Heat 0f Doyle Bramhall Il & Smokestack

Step across the Welcome mat and prepare for swampy,
high-fever Texas blues rock—with a smoldering, erotic
undercurrent. In one of the best club concerts this colum-
nist has witnessed this year, Doyle Bramhall IT & Smoke-
stack cast an unbreakable spell over several hundred per-
spiring spectators on the night of June 20 at the Village
Underground on West Third Street in New York’s Green-
wich Village. As the band roared into “So You Want It to
Rain” from its new Welcome album (RCA), the music utter-
ly possessed the room, making the band feel “We’ve got a
place to go/A place to call our own” in a mutual bond that
encompassed the entire college-age audience. Bramhall’s
wife, co-writer, and backing vocalist, Susannah Melvoin,
thinks she knows why.

“That song has a sensualness to it, like the damp airina
hot cabin, and Doyle’s music has that quality

ride. “We got married on Aug. 16, 1997,” he says of Mel-
voin, “and we have a 2-month-old girl, India Willah
Bramhall—that’s after [Nebraska-bred novelist] Willa
Cather. I'm reading O Pioneers! right now.”

Like the themes of the pastoral novelist Bramhall and his
wife admire, his own story contains considerable struggle on
the fringes of America’s Western ranching and farming
region. Born Dec. 24, 1968, at Baylor University Hospital in
Dallas, Bramhall is the son of gifted guitarist/songwriter/pro-
ducer Doyle Bramhall and accountant Linda (née Clifford).
He has a younger sister, Georgia (“after the Ray Charles
song”), by his since-divorced parents, and three step-siblings.

Until age 5, Doyle lived in a “communal house” in Austin,
Texas, with his family as well as Jimmie and Stevie Ray
Vaughan. “Jimmie was at my birth in the hospital,” Bramhall

recalls with a fond chuckle, “and Stevie called

overall,” Melvoin says with a bashful laugh.
“In the lyric, I tried to write about a moment,
a feeling as a little girl of ‘Where do you want
to be right now—if you could be anywhere?
and the answer would be in the rain, a perfect
rain. We wanted an atmosphere, deeply
romantic but simple, and so it’s a love song,
too.” And like virtually all of Welcome, it’s
near-torrid in its ardent intensity.
Smokestack, Bramhall’s band, is a compact,
strong-willed squad with a fastidious sense of
phrasing and tone but a dramatic elasticity in
the structure of its songs and sets. Bassist
Chris Bruce and drummer J.J. Johnson pace
the music with elongated textures that snap
back into form with startling precision. Sec-
ond guitarist Craig Ross also shines as a
guest asset onstage and on record. Mean-
while, Melvoin’s voice rides under and

j

TO MY EARS

by Timothy White

me his little brother. Later, I got hired in Jim-
mie’s band, the Fabulous Thunderbirds, on
Stevie’s recommendation, because I'd been sit-
ting in with Stevie since I was 14 or15. Jimmie
was looking for a guitar player after he record-
ed [the Thunderbirds’ 1989 album] Powerful
Stuff, so Stevie said, ‘Definitely get Doyle—
he’s the new shit!’ ”

Reared on rock and blues ranging from Jimi
Hendrix and Sly Stone to Albert King, the left-
handed Bramhall started out playing a right-
handed guitar but now relies on his lefty Strat
“with the strings upside down, like Otis Rush.”

After his late-teens stint with the Thunder-
birds, Doyle fronted the Arc Angels beside
cohort Charlie Sexton, a learning experience
g in every sense. “Charlie and myself, we grew
up around serious alcoholics and drug addicts,”

between the rhythms and the emotional dic-

tion of Doyle’s left-handed ’64 sunburst Strat as if it were
an exhortatory horn section. Pouring out of '67 Marshall
Plexy SuperBass amps, the music is muscular but deliri-
ously lithe in its hungry sexuality, and it builds to a hoof-
pounding charge like a bull in heat.

Gloriously aroused rock like “Soul Shaker” seldom makes
it onto recordings with the nostril-flaring gusto heard on
Welcome. And on the cut named for the group, the com-
bustible “Smokestack,” you get a furnace’s worth of shifting
warmth and stinging fumes. “ ‘Smokestack’ was written in
band rehearsal with a chorus idea I had for a couple of years
that I never did anything with, and it just fit perfectly,”
Bramhall says. “The reason the songs sound so much dif-
ferent on this album than the other records [Doyle
Bramhall II (Geffen, 1996), Jellycream (RCA, 1999)] is
because we recorded it live—all the vocals, guitar solos,
everything. In order to do that, we went in for seven weeks
to rehearse every day with the help of [Tom Petty & the
Heartbreakers’] Benmont Tench [co-producer of Welcome
with Jim Scott and Bramhall]. He arranged a lot of the
songs with us. He’s a genius and helped get the songs as
tight as we could possibly get them, so then we could exper-
iment and be spontaneous in the moment.”

Thus, the band members achieved a well-accustomed
comfort zone with the new material before they took it on
the road, helping ensure the piping-hot peak of the Vil-
lage Underground show with the explosive live rendition
of “Green Light Girl,” another Welcome track (and its ini-
tial single). Co-authored by Bramhall and Melvoin, the
song is about a wishfully wanton young woman on the
prowl: “Too hot to handle now/Spend all night/In a red
light town/Looking for a green light.”

“‘Green Light’ was a song I came up with the music for
in about five minutes,” Bramhall says, “and I didn’t have
a tape recorder, so I called my own cell phone mail and
sang the parts on it—the vocal melody, the guitar lick in
the front. I called back when I got home to Studio City in
Los Angeles, where I've lived for six years, and I notat-
ed it and took it to band rehearsal. We played it out once,
and that’s how it sounded.”

Besides plying his sound on additional club dates, Bram-
hall IT & Smokestack will be touring arenas through August
with Eric Clapton, who sought out Bramhall after hearing his
Jellycream release and invited him to appear on Clapton’s
2000 Riding With the King collaboration with B.B. King (the
blues legends cutting two Bramhall songs in the process), as
well as Clapton’s new Reptile record (for which Bramhall and
Melvoin co-wrote “Superman Inside” with Clapton). )

Come autumn, Bramhall and band will pursue their own
circuit of shows, a prospect he looks forward to, particu-
larly since his wife and newborn child can be along for the

Brambhall says, “and the way we dealt with it
was the complete opposite of one another. He
didn’t want to touch it because he saw what it did to his fam-
ily, but I was the kind of person who went right for it
because I thought it was cool and bad-assed to be a tough
drinker and drug addict, too. From my experience, I think
it is hereditary, and I think it does get worse every genera-
tion, especially alcoholism, if you just let it go. I think the
‘X’ gene is always there, but there are things you can do to
combat it. Luckily for me, I’ve done so much to get a grasp
on it. I work constantly on my personal life and go to ther-
apy and A.A. [Alcoholics Anonymous]. The more work I do
personally on myself, the better my music sounds, the more
focused I am as an artist, and the clearer I see myself.”

Bramhall explains that melancholy songs on Welcome, like
“Life,” are derived from seeing “a lot of people go down
because of drug addiction, like Susannah’s brother
[Jonathan Melvoin], who was in Smashing Pumpkins and
had recently died [of a heroin overdose in 1996 at age 34].”
Bramhall notes that he was newly sober in 96 when he met
his future wife, who was summoned to sing backup on his
Geffen album by her sister Wendy Melvoin, a former mem-
ber of Prince’s the Revolution band and co-producer of
Bramhall’s solo debut with Lisa Coleman (her partner in
the Revolution and in Wendy and Lisa).

Susannah had been a vocalist with the Family, a quintet
whose eponymous 1985 album appeared on Prince’s Paisley
Park label. She also sang on Prince’s Around the World in a
Day (1985) and Parade (1986) albums, after which she
became a backing vocalist for Quincy Jones.

“Wendy thought Susannah would be great for my record,”
Bramhall relates with a laugh, “but that turned into a secret
love affair, which blossomed into a beautiful marriage. I was
really shy at first and avoided eye contact, and after record-
ing sessions, we would just watch a lot of Mystery Science
Theater 2000 together—but that didn’t last long!”

Looking back on his recent history in a Manhattan hotel
room with his wife and baby, Bramhall seems humble and
grateful but not at all dazed by the distance he’s covered in
the past five years—because it’s been damn hard work. And
he believes the best is yet to be.

“When I first met Eric after he’d heard the Jellycream
record,” Bramhall recounts, “he said, ‘Why aren’t you well-
known?’ I talked with him about my own experiences per-
sonally and in the business, and he’s obviously a good per-
son to bounce it off of, because he’d gone through hard
times and is still at the top of his game.”

What advice did Clapton offer?

“Basically,” Bramhall confides, “he told me not to get
discouraged. ‘You are the one who knows what you need
to do,” he said. ‘You need to follow your heart, and every-
body else will get on board.” Because of the way he said it,
I got it, you know? So I've just been doing it.”
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continues to infilirate other genres of
music both at home and abroad.

VANESSA DADU: P. 32

27 Rhythm Section Usher’s *U
Remind Me slips info the pole
position on the Hot R&B/Hip-Hop
Singles & Tracks chart.

32 Dance: Vanessa Daou readies
her latest set, Make You Love, for
U.S. release on EQ8R Music.

35 Country: Lost Highway's
Down From the Mountain brings
the O Brother, Where Art Thou?
soundtrack to life.

40 Clossical/Keeping Score: The
majors announce a lineup of
releases slated for late summer
and early fall.

41 Jazz/Blue Notes: David Gris-
man and Denny Zeitlin incorporate
unique instruments into their latest
Acoustic Disc set, New River.

42 Songwriters & Publishers:
Singer/songwriter Lloyd Cale
recruits Jill Sobule to become a
Negative.

43 Pro Audio: Guitarist/producer
Danny Kortchmar reflects on his all-
star recording and jam sessions.
44 Latin Notas: BMG brings
Estopa stateside with its epony-
mous sef.

INTERNATIONAL

47 Universal Music K.K. and Victor
Enfertainment reap the benefits of their
recent aitiance.

50 Hits of the World:

Manu Chao’s Proxima Estacion:

Esperanza tops six infernational
albums charts this week.

51 Global Music Pulse: The
Cardigans’ Nina Persson turns fo
nature for inspiration for her solo
debut, A Camp.

MERCHANTS & MARKETING

52 Music-related merchandise is
one hot boon, according fo the
International Licensing industry
Merchandising Assn.

54 Retail Track: Hastings Enfer-
tainment reports a loss for its fis-
cal first quarter.

55 Declarations of Indepen-
dents: Bruce Duff's commentary
on the indie music scene serves as
a fitting finish to his years in the
business.

56 Sites + Sounds: FullAudio
inks deals with music publishers to
offer fracks online.

57 Home Video: Inflated DVD
prices raise questions for the Euro-
pean Union.

59 Child’s Play: Warner Home
Video sefs to release the award-
winning documentary, /nfo the Arms
of Sfrangers: Stories of the Kinder-
fransport.

PROGRAMMING

63 The radio industry faces chal-
lenges on Capitol Hill

_SONGWRITERS & PUBLISHERS

JitL SOBULE: P 42

B|"b‘arJ THIS WEEK THIS WEEK THIS WEEK |

65 The Modern Age: The Cult's
lan Astbury talks about offering a
positive outlook via the band’s
latest single, *Rise.”

66 Music Video: Topics are
announced for the 23rd annual
Billboard Music Video Conference.

BONNIE RAITT: P 1

FEATURES
60 Classifieds

62 Update/Goodworks: The
Hollywood Bowl Hall of Fame
induction ceremony is fo benefit
Music Matters.

73 The Hot 100 Spotlight:
Usher ends the five-week reign of
“Lady Marmalade” with his lafest
singte, “U Remind Me,” which
jumps from No. 21 fo No. 1.

76 Between the Bullets: Once
again, predictions for a 400,000-
unit sales week fall short.

77 Billboard.com: What's
online this week.

78 Market Watch

78 cChart Beat: Usher makes a
huge chart feap, but the young
R&B singer fails to surpass marks
set by Brandy and Monica and the
Beatles.

78 Homefront: Record Research
releases new additions to the Joel
Whitburn/Billboard series.

Memorial Pays Tribute To Jazz Vet Simon

BY JILL PESSELNICK

Bebop singer Helen Merrill, jazz
pianist Dick Katz, and pianist/com-
poser Dr. Billy Taylor were among the
performers who paid tribute to
George T. Simon—jazz writer, musi-
cian, producer, and a former executive
director of the New York chapter of
the National Academy of Recording
Arts and Sciences (NARAS)—at a
June 14 memorial at New York’s St.
Peter’s Lutheran Church. The service
also included speeches by NARAS
president/CEO Michael Greene,
trumpeter Richard Sudhalter, and
producer George Avakian.

Approximately 125 members of the
New York music community attended
in honor of Simon, who died Feb. 13 at
New York University Medical Center
at the age of 88. He passed away from
pneumonia following a battle with
Parkinson’s disease.

At the memorial, Taylor spoke about

Simon and performed a piece called “A
Bientot.” It was a work that Simon
particularly liked, Taylor recalls.
“When NARAS was organized, we
were among the five founding mem-
bers of the New
York [chapterl],”
Taylor says. “He
devoted the rest of
his working life to
that. George’s job as
executive director
[from 1958 to 1976
and later as a con-
sultant] was to keep
things moving and
make people aware about the ideals
that the organization had. In my opin-
ion, NARAS would not have gone in
some of the directions that it did go in
had he not been there to beg and
cajole and put people back at the table
when they stormed out. He made a lot
of things happen, because he had

SIMON

respect from people.”

Simon began his music industry
career in 1935 as associate editor of
the music magazine Metronome. In
1939, Simon became editor in chief, a
position he held until 1955.

Simon played drums on the first
recordings of the Glenn Miller Band
in 1937 and wrote lyrics for Duke
Ellington and Alec Wilder, under the
pseudonym Buck Pincus. During
World War II, he was a member of
Miller’s Army Air Forces Band.

Simon, who wrote several books
about swing, later acted as a supervi-
sor at the record company Jazztone and
as president of the record production
company Bouree Productions from
1958 to 1960. In 1977, he won a Grammy
Award for his liner notes to Bing Cros-
by: A Legendary Performer (RCA).

He is survived by his wife of 53
years, Beverly; a daughter; a son; and
three grandchildren.
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It includes the brand new hit
“Do U Wanna Roll” hy R.L., SNOOP DOGG and LIL KIM, plus
DEBORAH COX’s new smash “Absolutely Not”
and killer cuts from 0-TOWN; THE PRODUCT G&B featuring WYCLEF;
LUTHER VANDROSS; ANGIE STONE; LFO with M.0.P.; ALICIA KEYS;
JIMMY COZIER; NEXT with LIL ZANE and blazin’ music from
FLIPMODE SQUAD featuring BUSTA RHYMES.

BEGINNING NEXT WEEK,
HITAFTERHITAFTER HITWILL EXPLODE




Dctober Promises To Be Biggest Month Ever For DVD Sales

BY EILEEN FITZPATRICK
LOS ANGELES—Over the past
few years, DVD-Video shipments
have logged record numbers each
November and December as stu-
dios cram their summer box-office
hits into the holiday selling season.
But this year, as DVD player
penetration increases at a stag-
gering rate, Christmas will come
early with a slew of long-awaited
DVD catalog titles hitting stores
in October. Retailers are prepar-
ing—and hoping—for it to be the
biggest month ever for DVD sales.
Three of the most requested and
most collectable films are debuting
on DVD, beginning Oct. 9, when
Buena Vista Home Entertainment’s
Snow White and the Seven Dwarfs
and Paramount Home Entertain-

ment’s The Godfather DVD Collec-
tion hit the street (Billboard, June
30). A week later, Stars Wars
Episode I: The Phantom Menace
arrives in stores. It is the first of the
four Star Wars ti-
tles to be released
on DVD (Bill-
board, June 30).
“On a unit sales
basis, Phantom
Menace has a
good chance to be
the biggest seller
for the entire
fourth quarter,”
says Sam Sutherland, managing
editor of Amazon.com’s video and
DVD store. “Godfather will prob-
ably be the top-dollar champion,
since the price point is higher.”

THRASHER

BY MATTHEW BENZ

Universal Music Group (UMG) is
acquiring the assets of RMM
Records—the legendary indie trop-

Ilniversal PII!‘GlIﬂSBS
Tropical Indie RMM

tion agreement with Sony expires.

Pointing to the distribution
agreement recently struck with
Univision Communications’ new

cludes a process that
began in late No-
vember, when New
York-based RMM
filed for Chapter 11

ical 1abel founded 14 label, UMG presi-
years ago by Ralph . dent/COO  Zach
Mercado—for close Umversal sees Horowitz says the
to $18 million. S8 RMM purchase is

The sale, which the acquzsztzon evidence of UMG’s
should close in the as a way to desi.re to b.uild its
next few weeks, con- Latin-music pres-

increase its
industry profile
in Latin music.

ence further. “We
think the combina-
tion of RMM and
Rodven [the Ven-
ezuelan record com-

bankruptcey protec-
tion. At the time, the
label had estimated assets of $31.9
million and was facing liabilities of
$12.73 million. Five months earlier,
a federal judge in Puerto Rico
ordered RMM to pay singer Glenn
Monroig $7.7 million for illegally
recording one of his songs.

In May, RMM was granted per-
mission in U.S. Bankruptey Court
of the Southern District of New
York to sellitself to the highest bid-
der. Universal, RMM’s distributor,
and Sony Discos, which has done
distribution for RMM in the past,
submitted offers. A decision was
reached on the basis of opinions by
a court creditors committee and
Mercado himself.

A Sony Discos spokeswoman did
not have any comment at press time.

RMM'’s music legacy includes
recordings by the late Latin band-
leader Tito Puente, who was a client
of RMM Management, the artist-
management and booking agency
Mercado founded in 1972. Celia
Cruz also recorded for the label.

RMM also launched the career of
India, whose next album will be
released by UMG, and is home to
Kevin Ceballos. The label’s catalog
comprises more than 400 titles and
130 artists—including Marc Antho-
ny’s Spanish-language albums, Todo
A Su Tiempo and Contra La Cor-
riente, which will revert to Uni-
versal when the current distribu-

pany UMG pur-
chased in 1995 for
$55 million] really positions us as
the leading home for tropical
music.” He adds that UMG will con-
tinue to be “very aggressive” in
terms of acquisitions.

For now, it remains unclear how
exactly RMM will be integrated at
UMG, or what will become of the
RMM name.
“We know that
the RMM name
is a recognizable
brand and is
associated witha

| S &
Q&ma;Ma =

: certain kind of
quality musie,”

Horowitz says.

HOROWITZ “The plan is to

use it where
appropriate to both further the
brand and that kind of music.”

Also uncertain is what role
there will be at UMG for Mercado,
a prominent and sometimes con-
troversial figure in the Latin-
music scene.

In a statement, Mercado said, “I
am excited that our family of RMM
recording artists has found an appro-
priate new home with Universal,”
adding, “I look forward to a continu-
ing role in the music industry.”

Mercado could not be reached for
further comment. His daughter,
Debra Mercado, RMM’s national
director of publicity, did not return
calls by press time.

The five-disc set has a minimum
advertised price of $74.95.

Other first-time catalog DVD
titles for the month include MGM
Home Entertainment’s Fiddler
on the Roof and The Terminator,
both scheduled for Oct. 2. “We're
not anxious that it’s a crowded
month,” says MGM executive VP
of sales Robert Wittenberg.
“Consumers will buy more than
one disc, and frankly, it works to
our advantage.”

The number of high-profile

catalog titles coming this Octo-
ber is in marked contrast to
October 2000, when the only
significant catalog title re-
leased was Buena Vista’s Toy
Story collector’s set, which
included Toy Story, Toy Story 2,
and a bonus disc. The rest of
the month was filled with new
releases from that summer,
including The Patriot, Shang-
hai Noon, Rules of Engage-
ment, and U571. )
This year, the only new release

on the October schedule is Univer-
sal Studios Home Video’s The
Mummy Returns, slated for Oct. 2.
“So far, the release schedule is
better by leaps and bounds over
last year because these epic
titles just don’t come along that
often,” says DVD Empire.com
director of business develop-
ment Erik Ross. “I think Star
Wars will be the hands down
best seller for the season.”
To reach that status of top-sell-
(Continued on page 73)

Don Romeo Remembered As Pioneer

Talent Buyer Was The First To Book National Acts Into Festivals

BY RAY WADDELL
NASHVILLE—Described as an
honorable man always ready with a
story, pioneering fair and festival
talent buyer Dominic (Don) Romeo
died June 23 of liver and kidney fail-
ure at the age of 76 at his home in
Omaha, Neb.

As a youth in Omaha, Romeo
taught himself to play guitar and won
the Arthur Godfrey Talent Search on
TV in 1945 as part of the Metro Tones
Trio, a musical comedy group. After
a stint in the Korean War with the
U.S. Army, Romeo returned to
Omabha in 1952 to work for the Paul
Moorehead Agency. He purchased
the agency two years later and
formed the Don Romeo Agency.

‘“He was a pioneer in the fair busi-
ness, but people need to realize Don
Romeo was really about show busi-
ness, period,” says Paul Moore, who
heads up the fair division for the
William Morris Agency in Nashville,
“He booked as many clubs, ballrooms,
and other venues as he did fairs. He
booked Ak-Sar-Ben Arena (in Omaha)
for years, with acts ranging from Bob
Hope and Red Skelton to the Fifth
Dimension and Tony Bennett.”

Moore says Romeo and the late
William Morris agent Sidney Epstein
in Chicago were the first to book
national talent into fairs. “Don Romeo

EXECUTIVE TURNTABLE

RECORD COMPANIES. Joel Klaiman
is promoted to senior VP of promo-
tion for Epic Records in New York.
He was VP of promotion.

Abbey Anna is named VP of
product development for Concord
Records in Concord, Calif. She was
director of production for Avenue
Jazz/Bethlehem Archives.

Matthew Lansburgh is promot-
ed to senior counsel for Sony Music
Entertainment in New York. He
was counsel.

Ellen Gildersleeve is appointed
to oversee international promotion,
publicity, and touring for Dream-
Works Records in Beverly Hills,
Calif. She was international depart-
ment coordinator.

Derek Simon is promoted to
senior director of marketing for
Universal Records in New York.
He was director of marketing.

Joan Fallon is named senior
director of promotion administra-
tion for J Records in New York. She

was one of the first customers Sidney
talked into selling fairs name stars.
Much of what we know of the mod-
ern-day fair industry as it relates to
talent started with those ideas that
Sidney and Don came up with.”

As a fair booker, Romeo worked
with acts ranging from Lassie and the
Three Stooges to
the Rolling Stones
and nearly every
country act that
ever played fairs.
Romeo retired in
1989 and sold the
company to Bob
Romeo, his son.
In 1999, TBA En-
tertainment Co.
acquired it as Romeo Entertainment
Co. The younger Romeo now heads
TBA'’s fairs and festivals division,
based in Crescent, Iowa.

“He was my father, business part-
ner, and mentor,” Bob Romeo says. “I
remember being on the bus with the
Three Stooges and Dad when he had
them at the fair in Imperial, Neb. As
I look back, some of the best times I
ever had were just sitting back with
Dad and telling stories.”

As a talent buyer, Romeo was
respected by both agents and
artists. “Mr. Romeo exemplified
what’s good about the music busi-

ROMEO

4

d

KLAIMAN

LANSBURGH

was senior director of promotion
operations for Arista Records.

Glenn Korman is promoted to
senior director of BMG Vault and
Archives for BMG Entertainment
in New York. He was director of
BMG Vault and Archives.

PUBLISHERS. Jeff Runyon is pro-
moted to VP of royalties for Warn-
er/Chappell Music in Los Angeles.
He was assistant VP of royalties.
Ellen Wood is promoted to director
of BMI Archives in Nashville. She was
director of media relations for BMI.

ness, with honor, integrity, and by
really caring about the people he
worked with,” performer Charlie
Daniels says. “He sure will be missed.”

Country singer John Anderson
recalls the professionalism of Romeo
and his organization. “He was one of
the premier talent buyers in country
music for many, many years. Every
Romeo show I ever worked was first-
class, and we never had to worry
about our money—which is saying
something.”

Rod Essig, agent with Creative
Artists Agency, adds, “Don helped me
out when I was just starting out 26
years ago. He always had a smile on
his face and a great story to tell.”

Romeo is survived by his wife,
Martha; children Bob Romeo, Fran
Romeo, Lisa Romeo Rhines, and Julie
Romeo Ryfa; two sisters; and four
grandchildren. Funeral services were
held June 27 in Omaha.

Bob Romeo says his father died
“with a smile on his face,” with his
family by his side. “My father col-
lected life stories and [had] the abil-
ity to tell them to people to help
them, educate them, or just to make
them laugh.”

The family asks that in lieu of
flowers, memorial donations be
made to the Don & Martha 4-H
Scholarship Fund.

RUNYON

RELATED FIELDS. Fred Anton is
promoted to CEO of Warner
Bros. Publications in Miami. He
was president/COO.

Adrienne Becker is promoted
to VP of corporate affairs for
Ticketmaster in Los Angeles. She
is also VP of corporate communi-
cations for USA Networks.

Helmer Friedman LLP
names Anthony J. Callie coun-
sel and Kenneth A. Helmer
counsel in Los Angeles. They
were partners at Bennett, Cal-
lie & Helmer.

www.billboard.com
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Gome’s Thalia Zedek Goes Solo For Matador

BY JILL PESSELNICK

Thalia Zedek hadn’t planned on a
solo eareer, but now that it looms
with the July 31 release of Been
Here and Gore (Matador), the for-
mer-lead vocalist of rough-and-tum-
ble rock act Come isn’t merely
replaying her past.

Singer/guitarist Zedek—who also
headed esteemed late-’80s/early-"90s
indie bands Live Skull, Uz, and Dan-
gerous Birds—presents a moodier
vision with Been Here, one that
diverges from the sounds of her

ZEDEK

hard-driving bands. “It’s a different
style of musie,” Zedek insists. “It’s
not a guitar-rock band. I'm into dif-
ferent textures now.”

Matador co-owner Gerard Cosloy
stresses that although Zedek’s solo
album harks back to her earlier work,
it displays true growth. “There’s obvi-
ously a comman thread,” he says, “but
even a cursory listen to this album
will reveal a more delicate, nuanced
side of Thalia. Solo albums from
moody singer/songwriters are a dime
a fucking dozen. That the singer/
songwriter in question has smarts
and guts to spare and possesses the
most powerful voice in rock—well,
that's kind of unique.”

Zedek began exploring a subtler
sound while still a member of Come in
the late '90s, when she played New
England gigs that didn’t need a full
band setup. Before Come eventually
disbanded, the group “was kind of tak-
ing a break, so I just started playing

mostly covers with [pianist] Beth Hein-
berg and with [viola player] David
Michael Curry. People were soon ask-
ing me if I had recorded anything like
this. I started writing originals geared
toward that, then I really wanted to re-
cord. It just came naturally.”

Been Here ard Gone exposes Ze-
dek’s alto growl to a mixture of new
tunes and covers accented with instru-
ments that are unusual for edgy sing-
er/songwriter roek, such as the glock-
enspiel and trurmpet. Highlights include
Zedek’s “Treacherous Thing,” which
delves into a difficult relationship and
features a spare guitar riff, and a cover
of Leonard Cohen’s “Dance Me to the
End of Love,” in which Zedek spills out
lyrics like she’s delivering a poetry read-
ing set to music. (Zedek’s own songs are
published by Thalia Zedek Publishing
and are administered by Bug Music.)

Zedek enlisted many of the musi-
cians who had played the first small
shows with her to contribute to the
album, while also working closely
with former Come guitarist Chris
Brokaw. Despite the familiarity of her
collabarators, the process was less
democratic than her past band expe-
riences. “The musicians definitely
[came up with] their own parts, but
the songwriting wasn't collaborative,
like with Come,” Zedek says. “Every-
thing now doesn’t have to be a group
decision—which is kind of nice.”

In addition to circulating advance
copies of Been Here and Gone, Mata-
dor has shrewdly put together a nine-
track promotional-only sampler disc
that gives those new to Zedek a taste
of her talents via songs by Come (in-
cluding a handful from the band’s
three Matador discs) and one each by
Live Skull, Uzi, and Dangerous Birds.
The sampler also includes the first
single from Been Here—“1926,” a
piano-based cover of a song original-
ly recorded by early-'80s band V.

Matador will be working “1926” to
modern-rock specialty shows and
triple-A stations. Brian Turner,
music/program director for Hoboken,

N.Js public station WFMU, antici-
pates playing further tracks. Echoing
Cosloy, Turner says, “Thalia’s voice
has real power and expressiveness. I
was blown away every time I had the
chance to see Come, especially the
way her voice worked with the ten-
sion in the guitars and rhythm section.
We hope [listeners] have the good
taste to buy her record.”

When Zedek—who is booked by
Steve Kaul of the Agency—goes on
tour this September, a program of
local press, radio spots, and in-stores
will be coordinated. And she will likely
play many nontraditional venues, such
as bookstores and coffee shops,
according to Matador product man-
ager Donovan Finn.

A retail campaign with the Allston,
Mass.-based Newbury Comics chain
is expected, and Matador will invest
in listening posts with a number of
smaller chains. Josh Mandel, co-
owner of Other Music—a two-store,
alternative-minded chain in New
York and Cambridge, Mass.—says his

‘Albums from moody
singer/songuwriters are
a dime a dozen. That
the singer/songwriter
in question has smarts

and guts to spare—

that’s umque.’

—GERARD COSLOY, MATADOR

outlets have a strong history with
Zedek via her Boston-based bands.
“We sold a lot of Come records,
and before that, Live Skull,” Mandel
says. “I don’t think [the solo project]
will disappoint her fans at all, even
though it’s mellower. We post our
employees’ top 10 lists, and it’s al-
ready made a couple of them.”

BY WES ORSHOSKI

Working with Neil Young in
choosing material for the new four-
disc Buffalo Springfield boxed set
“was like watching a home movie
and visiting your therapist at the
same time,” Stephen Stills says,
before erupting in loud, throaty
laughter. “Neil and I just sat there
and laughed and cried and held
hands and hugged.”

“At one point,”
Stills adds, “Neil
and I even went,
‘Wow! You can
hear us—we're
starting to
deteriorate
right there,
we're starting
to fall apart.””

The fruits of
that “therapy”
see the light of
day on July 17,
when Rhino
issues the 88-track, $59.98 Box Set,
a project Young has been working
on sporadically for about a decade.
With more than 80 priceless
demos—including several tracks
featuring Young on solo guitar and
lead vocal—Box Set is the first
multi-disc set to honor the revered,
short-lived supergroup. Over just 19
months in 1967 and ’68, Buffalo
Springfield established itself as a
folk/country/rock pioneer, produc-
ing the transcendent political
anthem “For What It’s Worth”
along the way.

Stills notes that, in addition to
Young, production coordinator
Joel Bernstein deserves much of
the credit for unearthing, obtain-
| ing, listening to, and laboring over
the music used on Box Set. “I
couldn’t listen to it all at one time.
Neil and I nearly went mad. It was

so emotionally draining. It’s like

BUFFALO SPRINGFIELD

Buffalo Springfield Boxed |

’60s Supergroup Gets Deluxe Rhino Set

revisiting your childhood.”

‘While Young worked on the proj-
ect in between albums and tours,
Bernstein invested a couple of years
into cataloging the tracks consid-
ered for Box Set. The collection in-
cludes remastered versions of the
band’s first two albums—Buffalo
Springfield and Buffalo Springfield
Again—in their entirety.

The Los Angeles-based group’s
third and final
album, Last Time

. Around, was
released after
the band (Stills,
Young, singer/
guitarist Richie
Furay, drummer |
Dewey Martin,
and bassist
Bruce Palmer,
who was later
replaced by Jim
Messina) broke
up. It was com-

pleted without the full involve-
ment of its members. Though the
band wasn’t entirely happy with

Last Time Around, all but two

tracks from the album are includ-
ed on Box Set. Two of the songs
have been remixed.

Furay, now a minister living in
Boulder, Colo., says the recent
completion of Box Set also has him
strolling down memory lane. “I
found myself sitting there saying,
‘Oh, my God. I forgot about this,’
or ‘I forgot that this was even
recorded,” ” he says. “One of the
biggest surprises for me was when
we got around to the third disc,
and I heard a song that I wrote
called ‘What a Day,’ and Steven’s
singing it. That blew me away
because, No. 1, it sounded really
good. And, No. 2, I never remem-
bered him even doing a vocal on it.

(Continued on page 73)
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Marc Almond Steps Into The Light

Lauded Soft Cell Reunion To Hit U.S. As Part of Wotapalava

BY WAYNE HOFFMAN

Marec Almond has always lurked
in the shadows, waxing poetic
about dark fantasies and brooding
over bittersweet affairs. So it
comes as something of a shock to
hear “Glorious,” the first single
from his new Blue Star/XIII Bis
Records album, Stranger Things.
The song is so bright that it sounds
as though Almond has finally
stepped into the sunlight, as he
sings: “Feelings wider than the
sky/Surround
me on all sides.”

“‘Glorious’ is
a hymn about
inspiration and
optimism,”
Almond says.
“People often
expect me to
come up with
something
darker. The last
album [1999’s
Open All Night,
on Instinct] was
more down-
beat, so I wanted to start this one
with a more uplifting song, some-
thing that would surprise people.”

The single, released June 19
across most of Europe, will be
released July 2 in the U.K. Mark
Langthorne—Almond’s U.K.
manager, working with 17.59
Management in London—says he
is targeting “serious, musician-
oriented radio, rather than pop,”
although he admits that “ ‘Glori-
ous’ seems to cross over to quite a
few radio types.” Almond will
make a range of British TV ap-
pearances in July to promote the
single, including such shows as
BBC’s Top of the Pops and VH1’s
Talk Music.

Almond’s U.S. manager, Vicki
Wickham of New York-based
Take Out Productions, says that
no singles will be released to
American radio until next year

& e
.

.

ALMOND

because Stranger Things—re-
leased June 18 in Europe—has no
American distributor yet.

Almond says, “I lost out for
years because my management
were just interested in promoting
me as a European artist, and
America got neglected.” But he
hopes his new team of Lang-
thorne and Wickham can change
that situation. “There’s a lot of
lost ground to catch up. I never
set my sights on selling millions
of records, but
it would be
nice to have
them available
there.”

Almond works
with a new pro-
ducer/arranger
on Stranger
Things: Johann
Johannson from
Iceland. Johan-
nson had creat-
ed experimen-
tal pop for the
group Luke,
mixing strings, samples, and elec-
tronic orchestration. Almond calls
Johannson “a kindred spirit”
musically; the two co-wrote many
songs, and Almond lifted two
songs for the album—“Come Out”
and “Love in the Time of Sci-
ence”—from an “esoteric” set
that Johannson had written for
Icelandic group Dip.

Working with a “very strict”
producer, Almond says, gave
Stranger Things “a musical
coherence” that some of his earli-
er efforts eschewed. Arrange-
ments are soaring and melodra-
matic—as Almond always is—but
the sound finds a middle ground
between the spare gothic synth-
pop of Open All Night and the
orchestral grandeur of 1991’s Ten-
ement Symphony (Sire/Reprise).

“T’'ve found my direction more
clearly,” Almond explains. “I've

Storytelling Rockers. Fue! and Train gather backstage after the recent film-
ing of VH1 Storytellers: Fuel and Train, shot at Sony Music Studios in New
York. The program includes Fuel performing "Shimmer" and "Bad Day" and
Train doing "Drops of Jupiter" and "Meet Virginia." For the finale, both bands
take the stage for a rendition of Led Zeppelin's "Ramble On." The show is
scheduled to air later this year. Pictured from left to right, top row: Brett Scal-
lions and Carl Bell of Fuel; Doug Cohn, VH1 director of talent and music pro-
gramming; Rick Krim, VH1 executive VP of talent and music programming;
Train’s Jimmy Stafford; Kevin Miller of Fuel; and Bill Flanagan, executive pro-
ducer of VH1 Storytellers. Pictured from left to right, bottom row: Charlie
Colon of Train; Jeff Abercrombie of Fuel; Pat Monahan of Train; Scott Under-
wood of Train; and Rob Hotchkiss of Train.

become a more competent singer
and songwriter. That’s something
that’s come with time.”

Almond’s career spans 20 years,
from his days as the singer for
new wave duo Soft Cell through a
series of brief collaborations and
a string of solo releases.

In the U.S., Langthorne says,
Almond has always maintained
“underground status.” His only
solo single to chart was “Tears
Run Rings,” which peaked at No.

Baby Boys at Work. Snoop Dogg and Tyrese recently teamed up for the video
to their single “Just a Baby Boy,” the first offering from the soundtrack to John
Singleton’s new movie, Baby Boy. The movie also features Snoop and
Tyrese. Pictured on the set, from left, are Snoop, Singleton, video director
Dave Meyers, and Tyrese.

(Continued on page 19)

From Ruth Brown To Ratt: Goffee-Tabie
Blllll( Gharts Atlantic’s First a0 Years

ISTORY LESSON: In many ways, the history of
Atlantic Records is the history of modern pop music.
Nowhere is that more apparent than in What I'd Say:
The Atlantic Story—>50 Years of Music (A Publishing
Co., Ltd.), a new coffee-table book that tells in pic-
tures and interviews the story of Atlantic’s first half-
century. It is compulsory reading for any music fan.

Arriving in stores in July, the extremely heavy hook
(it could actually serve as the coffee table, given its
heft) features essays by some of music’s top chroni-
clers, including Nat Hentoff, Robert Christgau,
David Fricke, and Will Friedwald. The real gems,
though, are the photos—many of

has many hundreds of pages. What would be a heavier
and bigger book would be the history of our flops. I think
it would be a great lesson to the people. If we get one of
five, that’s tremendous. You've got to just get up to bat.”
Ertegun says that, thankfully, he’s forgotten many
of his misses, but a few stay burned in his memory. “Bill
Graham asked me to come up [to San Francisco] and
hear a band—he said it was mainly a guitar player,”
recounts Ertegun. “So I went up and said, ‘Oh my God,
his drummer’s not here, there’s no bass player, and
there’s only a [percussionist].” They messed around, and
I said, T don’t know, they’re kind of good, but I don’t
know what I can do with them,’ so

them extremely rare—and the
accompanying text, culled from
hundreds of interviews with re-
cording artists, producers, record
executives, and most important,
Atlantic Records co-founder
Ahmet Ertegun.

Whether they had their great-

I did nothing. That was Santana.”

A much earlier misstep into
country music in the ’50s makes
Ertegun chuckle: “Of course, we
couldn’t afford to go down South
to record what we called hillbil-
lies,” he laughs. “The only hillbilly

est success on Atlantic or on
another label, most artists, it
seems, passed through Atlantic’s doors at some point,
and their glorious stories are captured here in a way
that continually delights and inspires.

“Although there were a great many [records] that
were not on Atlantic, they are somehow mirrored by
the things on this company,” Ertegun tells Billboard.
“We were friends with a lot of people who didn’t
record for us, and that’s part of our history ... the
Beatles, the Who were all people we somehow
admired and got to know. We were music people.”

That simple statement comes across on every
page. It's impossible to imagine many heads of labels
today displaying the same kind of passion for
artists—whether they sold 10 records or 10 million—
that is captured in these pages.

The book, which was originally supposed to be
ready for Atlantic’s 50th anniversary in 1997, was
compiled and edited by C. Perry Richardson, but its
heart was provided by Ertegun. “When I finally saw
the finished volume, I thought, ‘My God, it's beauti-
ful, it’s incredible,’ ” Ertegun says.

Atlantic started humbly, but always had grand aspi-
rations—including, at one point, releasing the entire
works of William Shakespeare on record, starting
with Romeo and Juliet. “The first rule was self-
preservation,” Ertegun says. “Anything that resem-
bled anything we thought would sell had some appeal
to us. With [Shakespeare], we thought every college
in the world would buy at least one copy. I don’t think
we sold 100 copies.”

With the confidence that only an executive who has
experienced the uppermost reaches of success could
exude, Ertegun adds, “This is a very heavy book—it

by Melinda Newman

band we could get was Bill Haley
& the Comets. We recorded them
playing country music, and it was
a disaster.” The band moved to Decca, switched to
recording rock songs,
and—well, as they say, the
rest is history.

Our suggestion? Raid
your shelves for all your
Atlantic records—Ruth
Brown, the Spinners,
Solomon Burke, Cros-
by, Stills, Nash &
Young, Led Zeppelin,
Aretha Franklin, Ray
Charles, even your Ratt,
Savatage, and Twisted
Sister. . . throw them on
while reading the book and let Atlantic’s history wash
over you. It’s guaranteed to make your day better.

“What'd | Say”
The Atlantic Story
50 Years of Music

S
N

Rdemet Ertegom

IN BRIEF: Industry vet Ted Gardner is in talks with
Left Bank Organization abeut joining the company.
Gardner, who has managed Tool and Jane’s Addic-
tion in the past, could apply his hard-rock expertise
to Left Bank’s growing hard-reck roster, which
includes Tantric, Orgy, and Coal Chamber . .. The
Cranberries, formerly on Island Def Jam, will release
their first album for MCA on Oct. 23. Wake Up and
Smell the Coffee was produced by Stephen Street

. Green Day’s summer tour ends Aug. 5 at the Bill
Graham Civic Auditorium in San Francisco. VH1’s
Behind the Music episode on the band will debut July
15. .. Oasis will commemorate the 10th anniversary
of its first live gig with a six-date U.K. tour starting
Oct. 7 at London’s Shepherd’s Bush Empire.
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Despite Galamities,
Nettwerk’s lvy Gets
Lift From Far East

BY JONATHAN COHEN

It's something you don't hear every
day, but Ivy’s Andy Chase insists that
being dropped from the rosters of
Atlantic and 550 Music/Epic Records
was the best thing that ever happened
to the New York-based pop/rock trio.
Rising from that tumultuous chapter
in the Ivy story is Long Distance,
released in Japan last November by
EastWest and finally arriving in the
rest of the world July 10 via Nettwerk.

Indeed, Ivy’s 10-year career has
been full of calamities that range from
the aforementioned label problems to

studio fires and disastrous tours. But
it took another rock cliché—getting
big in Japan while being ignored in
the U.S.—to help the band find the
inspiration to carry on. Without
worldwide support, Long Distance
took off in the Far East. It also
brought Ivy to Nettwerk’s attention.

Long Distance was intended to be
Ivy’s first album for 550 Music/Epic,
which had reissued 1997s Apartment
Life, the group’s final Atlantic release
before being dropped by that label.
But 550 Musie/Epic severed ties with
the band before Long Distance was
finished. To add insult to injury, the
New York studio that Chase ran with
Ivy’s Adam Schlesinger and ex-
Smashing Pumpkins guitarist James
Tha burnt to the ground during the
recording process. Chase and Ivy
vocalist Dominique Durand were also
expecting their first child.

“We took a little hiatus because of
Dominique’s pregnancy, and the first
night of our little vacation, I get a call
saying, ‘You gotta come back! The
whole building is on fire!,” ” Chase
recalls. “Tt took us two months to figure
out where we were going to record.”

The solution: Chase and Durand’s
apartment, a setup that afforded the
latter the opportunity to literally “do
some vocal takes while breast feed-
ing.”” Although probably unintention-
al, the homespun intimacy of this set-
ting seeped into the sound of Long
Distance, which wraps Ivy’s melodic
indie pop in inviting electronic tex-
tures far removed from the group’s
earlier, guitar-centric leanings.

“The first songs Ivy recorded were
jangly and simple and straight-
ahead,” Schlesinger says, who (along
with the rest of the band) is published
by Universal, ASCAP). “We started
gravitating toward the groovier,
slightly more melancholy stuff. It
works well with Dominique’s voice.”

(Continued on page 20)
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Jimmy Eat World Rebounds On DreamWorks

BY ERIC AIESE

Being dropped by a major label
could be a discouraging blow for
many a band. But when Jimmy
Eat World parted ways with
Capitol Records in 1999, the quar-
tet didn’t fret. Instead, they
embarked on a European tour as
free agents.

After several weeks, the group
saved enough money to record
Bleed American (July 24) an
album that eventually landed
them a deal with DreamWorks.

In the absence of label dead-
lines, singer/guitarist Jim Ad-
kins says the group was able to
properly contemplate every cre-
ative decision while making
Bleed American. “We've really
taken our time—from picking
tunes to dealing with manage-
ment. Every step of the way,
we’ve made sure to do exactly
what we wanted to do.”

With the album completed and
a core cult of fans waiting, Jimmy
Eat World was an attractive enti-
ty for major labels. “It was high-
ly competitive to sign the band,
since they had a finished record,”
says DreamWorks A&R execu-
tive Luke Wood. “The industry
heard it and fell in love with it.”

Bleed American features songs
that range from the rapid-fire,
guitar-charged tone of the title
cut and “A Praise Chorus” to the
tender “Hear You Me.”

Wood thinks the element that
is most attractive about this
project is that the band clearly
hasn’t compromised its initial
vision—to be naturally versatile.
“They’re a modern rock band, an
active rock band, and a pop
band. But they do this with a
tremendous amount of credibili-
ty. Jimmy Eat World is ulti-
mately a band that’s completely
driven by songwriting. At the
heart of this record are 11 great
songs—every single one of them
[contains] a unique voice, a
unique point of view.”

Adkins says, “The lyrics are
observational and autobiograph-

ical to some extent.” Although
all members of the band are
active in writing, each plays a
different part, he says. “Usually,
I'll have an idea first, then it’ll
get tweaked around with the
band and maybe with Mark
[Trombino, producer]. It’s not a
true team collaboration, but we
all have our roles. Everyone’s
good at what they do. We found
a way to make it work.”
DreamWorks’ marketing plan
for the album extends well into
next year. At the heart of the plan
is “touring, touring, touring” that

JIMMY EAT WORLD

will continue through the end of
the year, Wood says. After a
month spent touring Australia,
Europe, and Asia, the band
(which is booked by Tim Edwards
at Chicago’s Flower Booking
Agency) returns to the U.S. in
time for the Warped Tour, per-
forming on dates from July 25
through Aug. 5.

Following that jaunt, Jimmy
joins Blink-182 in Canada and the
Northwest U.S., along with
Weezer on the Canadian dates.
The group will headline its own
tour in September.

“We want to put this band in an
environment where the natural
energy between them and their
fans is addictive and contagious,”
Wood says. “The more people see
that, the more they’ll want to be a
part of it.”

As Bleed American was shopped
to labels earlier this year, copies
found their way to key radio outlets
and made it on the air before the
band even had a record deal. The

album’s title cut was serviced to
active and modern rock June 5, and
a three-song sampler sent to college
radio has helped propel the band up
the college charts.

The preliminary video for
“Bleed American,” serviced to
MTV2 and regional local video
channels, was shot at a recent
sellout show in the band’s home-
town, Tempe, Ariz.

“We had amazing footage [that]
we turned into a video,” says
DreamWorks’ Darin Soler, product
manager for the album. But he adds
that the label plans to produce a
standard, big-budget video for the
song to be ready by late-July.

The Internet will also be a key
factor in DreamWorks’ promo-
tional efforts surrounding Bleed
American. The label recently
gave away a limited-edition, one-
track disc to fans over the Inter-
net, exhausting its supply in just
days after receiving thousands of
responses. DreamWorks has also
assembled online street teams
that will spread news of the al-
bum and drum up interest on
musical bulletin boards.

The act’s Web site, jimmyeat-
world.com, will be relaunched
July 4 with new features, and the
label has launched a second,
secret site exclusively for fans
that buy the CD. The enhanced
disc will link to the new site,
where a new live video can be
seen, and live tracks may soon
become available.

For Adkins, the new album
brings with it optimism, yet he
holds no grudge against the past.
“We made a lot of ill-informed
decisions in the past, but now
we’re really grateful for them.
The mistakes we learned were
priceless. You don’t learn that ina
music-business class.

“Given our physical limitations
and everything we know about
music, we've done the best work we
can,” Adkins says. “I’'m proud that
we're all completely ourselves,
we've been really lucky, and I'm
thankful for that.”

Dante Visits Jessica. RCA artist Dante, right, was among the well-wishers at
a New York bash to celebrate the recent release of Jessica Simpson’s new
Columbia opus, Irresistible. Dante is currently promoting “Lawdy, Lawdy,” the
first single from his debut disc, /nferno. Simpson is currently trekking the U.S.

in support of Irresistible.
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The Digital Music Revolution Continues
PLAY -~ PAUSE - EJECT

Millions of Napster uses can’t be wrong. The major labels
have defeated the freefoaders, but music consumers
want digital delivery. Will the legal victories really stifle
music piracy? Which legitimate platforms for digital
music will emerge? Is the recording industry prepared
to win in this new era?

How will they mzke it pay?
How will they mzke you pay?

The hackers, the inventers and the entrepreneurs are
already working on the next digital challenge to the
status quo.

Wiio are the leaders of the next
digitai reveluticn?

What now teclinslogies are paoised
to overthirow the powers-that-he?

JULY 23-24

SHERATON HOTEL & TOWERS | NYC

New forms of artist contracts are the necessary first step
before any next-generation music products and services can
emerge. But artist negotiations will be a cakewalk compared
to the looming battles with publishers, broadcasters and
rights collection agencies.

Who will own the music?

The DMCA has been alternafely labeled as restrictive,

vague, prohibitively expensive and unrealistic. Others
argue that it is the First, last and only line of defense
against the complete implosion of the music industry.

Who will set the rules?

The muzzling of Napster. The ccllapse of the SOMI.

The acquisition of MP3.com. The apparent victory of the
recording industry establishment over the upstarts

of the webh.

Where do we go from here?

PLUG.IN is the only conference that attracts all the key industry players to debate the critical issues impacting the digital
music industry, including legislation and digital rights, distribution and retailing, label/artist relationships and the latest
file-sharing technologies. The audience at PLUG.IN will be comprised of industry leaders and decision-makers who come from
all aspects of the music business. Participants at PLUG.IN 2000 included executives from Arista Records, BMG, Microsoft, EMI,
Viacom, Columbia House, Liquid Audio, ASCAP, DreamWorks, Sony, BMI, AOL Time Warner, Tower Records, Hard Rock Cafe Int'l,
Amazon.com, RIAA, Universal Vivendi, RealNetworks, Walt Disney Co., Virgin, and more than 500 other companies.

You need to he there.
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The dﬁgi’ralt?nusic revolution cannot be stopped,
derailed, diverted, taxed to death, or legislated
out of existence. A new generation of music lovers
demand nathing less, and the visionaries in the
industries are cued up to deliver it all. Or...
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For a complete agenda and additional
speakers, see the Plug.In wehsite at:
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For the sixth year Jupiter Media Metrix and Billboard .

- magazine are bringing together the key players in '

the digital music drama for two days in July. The best
minds in a rapidly revelving business will sort out
the scenarios.

| The recording industry has forced a delay in the
march to the future - and good thing, too. Serious
i issues have to be resolved among artists, labels,
distributors, retailers and the Internet pioneers
before we can let the music play. Or...

l

|

=y
The revolution is over — and the revolutionaries

| have sold out or given up. The music industry

establishment, using a combination of legal action
and economic power, has forced the pioneers to the
sidelines. The digital music revolution will proceed
if it serves the vested interests of the powers-that-
be - or it will not proceed at all.
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July 23-24 | New York City | Sheraton Hotel and Towers
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July 23-24, 2001
SHERATON NEW YORK HOTEL & TOWERS

FAX BACK REGISTRATION FORM

Please complete the foliowing information to register for Plug.in
and fax back to 917-534-6804

O Yes, | want to attend the foerum on July 23-24, 2001,

Please register me at the Special Early Bird rate of $1,390 (Deadiine: July 1)
{regular price $1,620)

<408 TITLE:

COMPANY;

ADDRESS:

ZIP CODE:

E-MAIlL:

TELEPHONE:

SIGNED:

PAYMENT DETAILS
0O Bill Me {payment due prier to conference)

O American Express O MasterCard 0O Visa (O Discover

ACCT. B EXR DATE

BGMATURE

Foar more information call: B00-414-6627 x6424 For Hotel Reservations pleaze cail: 212-581-1000
Pleaze fax back to 2I1T-534-6804. Thank you.

Accommadations:s Plugdn will be heid ot the Sheralon Mew York Hotel and Towers, _
Aceommodations are not inctuded in the conlerence registration leg, but the hotel has Produeed By:

reserved a block of roorms lor forum st tendees at a rate of $236 singlefdouble. To receive T

the speclal larum room rate, please call 212.581.31000 or fax 212.262.4410 by the cut-ofl T

dgate of July 9, 2001, Please identify yourself as part of the Plug.in Forum. Once the block : : ' -
has been filed, rooms are subject to rate increases and avallability, JU;{)]EEI’ MEC]!IEI MBTI’ X
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COMPILEQ FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, ANO INTERNET '% MARC ALMOND STEPS INTO THE LIGHT
oo SALES REPORTS COLLECTED, COMPILEO, ANO PROVIDEOSY  SoundScan® 5., | (Continued from page 12)
24 | B | ARTIST ||||| TITLE | 25 . .
E= | 5= | IMPRINT & NUMBERDISTRIBUTING LABEL (SUG. LIST PRICE) 22| 67 on The Hot 100 in February tember. Then Soft Cell will tour “I don’t ever want to do Soft
S — 1989, from his Capitol album, the U.K. in October, to coincide Cell permanently again. I like the
EVA CASSIDY . SONGBIRD The Stars We Are—which was with a Universal release there of freedom of being solo,” Almond
1 | 2 | BUXSTREET 30045 (11 98/16.28) JuesksatNo | | 14 : : : N ) s
el i his only solo set to hit The Bill- a greatest-hits package contain- says. “But it’d be nice for a
MOBY A* PLAY g . . Lo
A R — o board 200, hitting No. 147 the ing new remixes. After that, the while. o .
ENYA A° PAINT THE SKY WITH STARS — THE BEST OF ENYA same month. group will finish up an album of Reuniting Soft Cell isn’t a
3 | 3 | REPRISE 46835/WARNER BROS. (11.98/17.98) 67 Even when Soft Cell had a new material for release in 2002— step backward “as long as we
4 | 5 | LA e 1 Low17.9) METALLICA | . .| series of hit singles during the Soft Cell’s first new set since have something new to per-
NEIL DIAMOND A° 12 GREATEST HITS, VOL. 1I early '80s, the duo only sent one Sire/Warner Bros.” This Last form,” Almond explains. “I'm
5 | 1 | COLUMBIA 380GE/CRG (10.98/17.98) 31 single to the American singles Night in Sodom in 1984. wary of being part of the whole
SHANIA TWAIN ¢ COME ON OVER . 4gs » whi i ] ) i 'd find i
60 | 5 1| MEmeiy (NASHMILL ) 53600312981 8.98) 190 charts: Tainted Love, whlqh hit Almond an{i Ball will produ’ce retro ’80s reVIYal. I’d find it
BOB MARLEY AND THE WAILERS LEGEND No. 8 in May 1982. So despite a  the as-yet-untitled album. They’re  very unrewarding to only be
7 | 10 | TUFF GONGASLAND 846210/IDJMG (12.98/18.98) 626 | successful European career, currentlyin negotiationstoland playing my old hits. But I'm
CREED A® MY OWN PRISON i ] . ]
8 | 9 | winoop 5049 (11.98/18.98) IS 15 | Almond ls‘frequently percglved a ‘lab‘el for the project, which happy t? do older stuff as long
WEEZER A° WEEZER as a one-hit wonder stateside— will include a few new songs asthere’s newer stuff to go with
§ | 8 | DGCA424629/INTERSCOPE (10.98/11.98) (R 88 something he has recently they’ll play live on tour: “Mono- it. I don’t mind people having
DIXIE CHICKS o WIDE OPEN SPACES » “Divi » ] iz bit. I’
m | m | it T e e 178 lez‘l‘r‘neq to handle., ‘c‘ulture, DI\:’Ided Souls,” and their nostalgia kzylt I'm proud of
LIMP BIZKIT A° SIGNIFICANT OTHER Tainted Love’ has been both “Last Chance. those old songs.
11 18 | FLIP 490335*/INTERSCOPE (12.98/18.98) 105 a curse and a blessing,” Almond
JOURNEY #"° JOURNEY'S GREATEST HITS “ ] ,
12 | 16 | COLUMBIA 44493/CRG (11.98 EQ/17.98) 499 | says.“There have been times I've
JAMES TAYLOR ¢! GREATEST HITS wanted to run away from It, but ,
13 12 | WARNER BROS. 3113 (7.98/11.98) 552 I’'ve learned to embrace and ac- Almnnd s "ew Bnnk “t pnetr
STAIND A DYSFUNCTION i i
14 | 7 | FUPELEKTRA 62356/EEG (12.98/18.98) IR 67 cept it. If lt, can ogen new doors
KID ROCK A° DEVIL WITHOUT A CAUSE for me, that’s fine. - y
15 | 15 | TOP OOGILAVA/ATLANTIC 83119*/AG (12.98/18.98) ER 130 Ins lrgd n ‘sEed “Ew v“rk
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
16 | 13 | cAPITOL 30334*(10.98/15.98) 348 SOFT CELL REU!\"TES ..
uze THE BEST OF 1980-1990 One new door that’s opening 1s : ; : .
17 | 17 | ISLAND 52461310/MG (12.98/18.98) A actually an old one. After Soft Marce Almond is making years, which leaves him feel-
MILES DAVIS A® KIND OF BLUE i i i
18 | 14 | LEGACYICOLUMBIE4935/CRG (7.98 EQ11.98) m Cell broke up in 1984, Almond more than music. July sees Ing aylogs. ;
GODSMACK A° GODSMACK went solo, and former bandmate the release of The End of It’s interesting to watch
19 | 25 | REPUBLIC 153190/UNIVERSAL (12.98/18.98) EB 129 Dave Ball found success as a pro- New York, a small, illustrated a city like New York, [and
PINK FLOYD #'* DARK SIDE OF THE MOON iei ] : it
0| 20 | D S 798 1264| ducer and as a musician with book of his own peetry about obserye] }gow it's changed.
AC/DC ¢ BACK IN BLACK techno act Grid. But now that the Big Apple, accompanied The nightlife has changed—
2 | 22 | EASTWEST 92418/EEG (11.98/17.98) 358 | they’ve found success apart, by a spoken-word CD of the clubs, the burlesque,
LONESTAR A® LONELY GRILL i .
2 | 26 | oA o798 100 | Almond and Ball are getting Almond refid the porno
RED HOT CHILI PEPPERS A* CALIFORNICATION back together. . ing his texts. places have
23 | 32 | WARNER BROS.47386* (10.98/17.98) 104 “Both of us had intended at The limited- closed down.
BLINK-182 A® ENEMA OF THE STATE i ;s iti :
u | g7 | B S A isos) % some point to do a Soft Cell proj ed}thn U.K. I feel ’sa.d
AEROSMITH &% AEROSMITH'S GREATEST HITS ect, but the fear Of raising old prmtlng 'Of about it. The
25 | 23 | COLUMBIA 57367/CRG (7.98 E/11.98) 34 | ghosts was daunting,” Almond 3,000 copies New York I
SANTANA ¢ SUPERNATURAL i i - reis g =
% | 20 | a1 818.98) 4 | says. But in March, the duo \ylll be pub love is some
DEF LEPPARD A’ VAULT — GREATEST HITS 1980-1995 played three dates at a new Lon- | lished by Ellip- thing of a dan-
21 | 40 | MERCURY 52871&10JMG (10.98/17.98) 231 |  don venue, Ocean, “as an experi- sis, which re- gerous place,
SNOOP DOGGY DOGG A* DOGGY STYLE i ¥ & i
28 | 34 | DEATHROW 63002* (11.9817.98) 7 | ment tosee how people would Jeased his larger THE END OF NEW YORK . a little on t.h’e
DAVE MATTHEWS BAND A’ CRASH react.” And the reaction was book of poetry LR cdge. Now it's
29 | 39 | RCAG6904(11.98/17.98) 258 | tremendous: “Man and machine in and  lyries, become a little
BON JOVI A* CROSS ROAD » ’ Y ized ”
0| — | RO e I0MG (10.9917.98) o0 | Perfect harmony, Lgndon S 1999's Beautiful homogemzed.‘
BEE GEES ® ONE NIGHT ONLY Evening Standard raved in a con- Tiwisted Night. _London has
31 | 21 | POLYDOR 559220/UNIVERSAL (12.98/18.98) 52 cert review. The seedy picked up some
SUBLIME A°® SUBLIME i i i G LR 3
AL 238 Wlth.the experiment a success, side of New Yor:k has long of the ec;ge that New "x.{nk has
CREEDENCE CLEARWATER REVIVAL A° CHRONICLE THE 20 GREATEST HITS a reunited Soft Cell is going on been an inspiration to lost, says Almond, citing the
33 | 29 | FANTASY2*(12.98/17.98) 386 the road—to America. The Wota- Almond, former front man of once-conservative British
TOOL A® AENIMA i i i - i 2g 4K isti q-
3 | 25 | T IONALVOLCAN 31067 /20MBA (11.98/17.98) 17 | palava gay music festival is a 17 Soft Cell. The End of New capital’s he.donnxstlc, deca
QUEENA GREATEST HITS date amphitheater tour starting York includes two poems that dent nightlife.” And New
35 | 36 | HOLLYWOOO 161265 (11.98/17.98) 411 | July 13 in Miami and ending Aug. became Soft Cell songs in the  York, he adds, will never
BROOKS & DUNN A® THE GREATEST HITS COLLECTION i i ! i P s M 7 3 i ir im:
3 | 28 | oot D G (1098/17.98) o | 111in H(;\?ston, covering sugh I?Ol'sl,”for 1gst<mce. ..Bab3 ceasel't(.) msphn_ell?um.-dThe
FLEETWOOD MAC A° GREATEST HITS cities as New York, San Francis- oll,” an ode to a’f;tz ipper, tantalizing, thrilling side of
37 | 35 | WARNER BROS.25801 (10.98/17.98) 4271 | co, and Detroit along the way. and “L'Esqualita,” abouta New York will always be
all 7 E&\g‘m{wgy&?moﬁ UNDER THE TABLE AND DREAMING a3 | Soft Cell will appear on the bill Latino drag bar. But, Almond there. You'll just have to
EAGLES’N. : THEIR GREATEST HITS 1971-1975 along‘si(%e the pair that, in many says, ‘I‘\Iew YOI‘k'S’;S',!eaze has look for it a little harder.”
39 | 30 | ASYLUMELEKTRA 10S/EEG (11.98/17.98) 320 | ways, picked up where they left been “eleaned up” in recent WAYNE HOFFMAN
DR. DRE A® THE CHRONIC .
40 | 47 | OEATH ROW 63000 (11.98/17.98) 112 Off‘l" t}}e Pet Shop prs.
PHIL COLLINS A2 HITS It’'s a great thmg tO get the
41 | — | FACE VALUE/ATLANTIC 83139/AG (10.98/17.98) 127 two most influential British syn-
FRANK SINATRA AZ  SINATRA REPRISE — THE VERY GOOD YEARS i 1.7
42 | 43 | REPRISE 26501/WARNER BROS. (13.98/18.98) 55 thesizer duos on the same bill,
2PACA’ GREATEST HITS Almond says.
43 | — | AMARU/DEATH ROW 490301*INTERSCOPE (19.98/24.98) 101 Rufus Wainwright and Magnet-
TOM PETTY AND THE HEARTBREAKERS A’ GREATEST HITS ie Fi
44 | 42 | MCA110813(12.98/18.98) 370 ic Fields are also part of the
MATCHBOX 20 #'' YOURSELF OR SOMEONE LIKE YOU Wotapalava line-up.
45 | 48 | LAVNATLANTIC 92721*/AG (10.98/17.98) IS 220 There are no plans for Almond
2PACA’° ALL EYEZ ON ME
46 | 44 | DEATH ROW 63008* (18.98/24.98) 145 tSO play SOIO. dates t 0 pusfh
THE BEACH BOYS  THE GREATEST HITS VOLUME 1: 20 GOOD VIBRATIONS tranger Things during Soft
47 | 31 | CAPITOL 21860 (10.98/16.98) 16 Cell’'s Wotapalava tour. Still, re-
ANDREA BOCELL! A® ROMANZA i i
48 | 33 | PHIIPS 539207 (12.98/18.98) [ER 183 Eewei interest in SoftACell may
JIMMY BUFFETT A° SONGS YOU KNOW BY HEART lelp Almond land an American
49 | 38 | MCA326633* (12.98/18.98) 430 license for Stranger Things, says
ABBA A® GOLD i i -
50 | 50 [ POLYDOR 517007/UNIVERSAL (12.98/18.98) 217 ch]f(_ham, who is currently look "
Gatalog atbums are 2-year-i e that have fallen blow No. 100 0n The Bilbaard 200 or relseues of clder alburs. Ttal Chart ing for a label to release the al- Out of Town. Caitlin Cary and Mike DaIy, former members of alt-country
mn m ums. n| -
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broadbandtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON
BROADBAND TALENT NET FOR FREE!

Broadband Talent Net celebrates a new web launch, and offers professional membership for
FREE! Tailored to afford new artists and music companies with an “industry strength” online
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to
promote your music to labeis and fans online, all day, every day, worldwide. Applying is easy;

Visit the site and upload your music today!

For more information, visit www.broadbandtalentnet.com/membership

Favorite Artist Picks

June 15, 2001

The Most Popular New Talent On Broadband Talent Net

Artist
Clearview 77
Merge

OAG (Old Automatic Garbage)
Alexz Johnson
Brickfoot
Christos
Supathrive
Ingrid Sophia
Autumn
Redlyn

O WOWoONDU A WN = 3

Genre Weeks On
Punk, Alternative 1
Rock, Alternative 3
Rock, Alternative 1
Pop 38
Pop, Rock 30
Pop, Dance 14
Rock, Funk 2
Pop, Rock 4
Pop, Dance 10
Alternative, Rock 6

Weekly results are based on votes cast by Broadband's registered online audience for any artist featured on the site.
Votes are limited to one vote per artist per user. Top 10 pasition is determined by the average of all votes received.

Favorite Song Requests

June 15, 2001

The Most Listened-to New Tracks On Broadband Talent Net

Composition, Artist
What's it Take, Supathrive
Trendy, Wild Nine

The Zone Mission, J-Zone

Deaf, Merge

Heat Of The Night, Catherine Phoenix
Star Light, Ecstacy

Broken, Merge

Your Sister, Supathrive

Surprise Ending, Brickfoot

QWO ~NOO P WN -3

—_

Weekly Radio Ptay rankings are based on audio access reg

Genre Weeks On
Rock, Funk 1
Alternative, Hard Rock 8

Thought You Were Gettin Over, Naeemah Harper R 'n B, Hip Hop 6

Hip Hop

Rock, Aiternative

Pop, Country 3
Hip Hop, Urban

Rock, Alternative

Rock, Funk

Pop, Rock 3

= NNOON

oniine audience

for any composition featured on the site.

by the site’s regi: and

The Most Outstanding And Available Acts On Broadband Talent Net

CHRISTINA ZAMPIERO

At first glance into the superficial world of Christina Zampiero, it is easy to quickly glean a
few things. She is without a doubt beautiful and vocally talented. If you stopped there, that
alone might be enough. But [ook and listen a little deeper, and you'll encounter a woman
with uncompromising passion, intriguing complexity, and knockout pop songs!

Get an eyeful and an earful at Broadband Talent Net, and feel the beautiful buzz!

For further artist details log on to www.broadbandtalentnet.com/christinazampiero

Genre: From
Pop, R 'n B, Dance New York NY

Deals sought
Recording Contract Booking Agent

For details about these and other up and coming artists visit our website at

Advertisement

Artists & Music

IVY GETS LIFT

(Continued from page 13)

Durand’s sensual vocals are beguil-
ing as ever on such regret-tinged love
songs as “One More Last Kiss,” “Dis-
appointed,” and “Worry About You.”
Among the other highlights are the
trip-hop-infused “Edge of the Ocean”
and “Blame It on Yourself,” the cho-
rus of which sports some unexpected
distorted guitar blasts.

Both the band and the label believe
the new arrangement will help Ivy
transeend its bad luck. “What attract-
ed us to Nettwerk right away is that
their roster was similar to Ivy across
the board,” Schlesinger says.

“The success in Japan has already
filtered through to the States to a cer-
tain extent,” says Marie Scheibert,
Nettwerk head of marketing. ‘{Long
Distance] is one of the top import re-
leases on Amazon.com. I expect that
when we do start getting in-store play
and exposure, the band will really
stand out in people’s minds.”

The group’s songs have already
gained additional visibility via appear-
ances in the film Angel Eyes and the
WB Network TV show Roswell. Al-
so,"Disappointed” will appear ona Net-
twerk sampler that will be distributed
with the purchase of Levi’s products in
850 Sears stores nationally, while “Edge
of the Ocean” is included on a Net-
twerk/Capitol sampler being given
away throughout labelmate Coldplay’s
current North American tour.

To emphasize Ivy’s strong indie
base, Nettwerk is opting to distribute
Long Dristance via Caroline instead of
usual distributor, EMI Music.

According to Nettwerk head of
promotion Tom Gates, the label is
planning a multi-format push at radio
for Long Distance. A cover of the
Blow Monkeys' “Digging Your Scene”
went to modern rock in mid-June,
while “Disappointed” and “Edge of
the Ocean” were serviced to triple-A
outlets. In May, Ivy played a special
showcase in Louisville, Ky., for pub-
lic radio stations, which have long
been supporters. On July 13, the band
will play live on KCRW Los Angeles’
Morning Becomes Eclectic show,
which has been spinning tracks from
the set since it was released in Japan.

Acoustic performances are set for
the week of release in San Francisco,
Los Angeles, Boston, and New York, as
are in-store gigs at Rhino Records in
Los Angeles’ Westwood area (July 14)
and Sam Goody in New York’s West
Village (July 11). In early fall, the band
will tour the U.S,, as well as return to
Japan, where Chase has recently pro-
duced albums by such native artists as
Chara and Chocolate. Booked by Mitch
Okmin at New York’s MOB Agency,
the tour will coincide with Nettwerk’s
reissue of Apartment Life and Ivy’s
1995 debut, Realistic, Sept. 18.

Meanwhile, the members of Ivy are
keeping busy with side projects.
Schlesinger produced the Verve Pipe’s
forthcoming RCA album One for You
... Two for Me, while Chase will again
be behind the boards for French
pop/rock outfit Tahiti 80’s next set.
Schlesinger’s Fountains of Wayne side
project, which recorded two albums
for Atlantic but is now without a label,
will “make a new record over the sum-
mer if we can squeeze it in.”

UNSIGNED ARTISTS
B8 Y

L A

MIGGS MAKING MOVES: “Music wasn’t a choice for me. It
defined me throughout my childhood and teen years. It gave me
a voice, and it helped me find a place of my own.”

Those are the words of Don Miggs, the front man/songwriter
for Miggs. They're simple yet earnest words that many an artist
can and does tap into. And that’s the key to Miggs—the band and
its leader: to bring forth universal ideas and sounds.

Working with a lineup that also features Mark Baker (bass),
Jason Gianni (drums), and Mike Muller (guitars), Miggs offers
pop tunes that proudly wear the influence of early U2 and the
Replacements. Cuts on Anyway (the band’s self-made disc) like
“Lie to You” and “Piece of Mine” are distinguished by a time-
less quality that will keep
them fresh-sounding for
years to come.

Don Miggs has been writ-
ing songs and performing
since he was 8 years old. He
was originally the leader of
a New York-based band
called Aim Cryer. “We got
as far as receiving a devel-
opment deal with BMG
Music and signing with Big
Crunch Records.”

Under that deal, the band
issued Elusivity in 1996. “It
was not headed in the direc-
tion that I wanted it to go,”
Miggs says. “I wrote or co-wrote the songs, but I wasn’t a fan of
all of them. We played it too safe. We did what we were told
because we were inexperienced, and we wanted everyone to love
us. [It] didn’t work out that way in the end.”

After the project failed, Miggs left New York for San Fran-
cisco to form the band Miggs.

“This record is mine. All the songs won’t be hits, but they are
creative, diverse, spiritual, and drive a big, insidious chorus into
your head that will make your weekend.”

Miggs is unashamed in his desire to not only be successful, but
to also be in control of his musical destiny.

“I know it is probably ego-driven, but I wanted one direction
for the band and this record—one statement and one theme. It
is a completely democratic process, and everyone lends a hand
with arrangement, but I wrote all the songs on this album. This
album is my vision. I have trusted my gut, and feel we’ve creat-
ed a cohesive pop rock record.

He continues, “We are not trying to be the next big thing, nor
are we breaking down any musical barriers. We just want to play
good pop-rock music. The music isn’t made to have a message,
and I didn’t set out to be a ‘commercial’ songwriter. I write what
comes to me.”

Look for Miggs to spend much of the summer touring the West
Coast in support of Anyway. For more information, visit the
band’s Web site selfishmusic.com.

o3 ES

MIGGS

OH, BABY: We love keeping up with bands that continue to
fight the good fight on the streets of this industry. One of our
favorites in recent times remains Lava Baby, a New York-based
female rock trio that took the concept of the Go-Go’s and the
Bangles (with a smattering of Dixie Chicks-like sass and
twang) and ran with it.

Their first album, 2000’s In the Right Place . . ., contin-
ues to sound fresh and inviting—and it’s clearly drawing
attention. The act—which comprises siblings Robyn and
Jen Celia and Andrea Brown—has locked in a summer
slate of gigs that includes a series of dates for Radio Dis-
ney, as well as an opening slot on Dave Davies’ forthcom-
ing trek of the States. Why a major label hasn’t dropped a
butterfly net around these spunky divas-in-waiting
remains a mystery. Perhaps things will finally fall into
place this summer—though the act is doing quite nicely on
its own, thank you.

For additional details, visit the group’s Web site lavababy.com.

20

Wwww.billboard.com

BILLBOARD JULY 7, 2001




BiLLBOARD'S H FE AT S E E K E [ S ABuM CHART

| (B | SNBSS MRS YT e e o R e e o e e
Rl el 7 -2 JULY 7, 2001 ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
Fz(sS2 |28 fw:lllnsr-l; NUMBER/OISTRIBUTING LABEL (SUGGESTEO LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) TUTEE o e s & 2 s Bl e

i { 3| PAUL OAKENPOLD v sunsern 311-—69/LONDON sm’s‘l(gg'sg)) SWORDFISH: THE ALBUM (SOUNDTRACK) 26 18 3 RUFUS WAINWRIGHT OREAMWORKS 450237/INTERSCOPE (18.98 CO) POSES
@ 6 | 16 | ALIEN ANT FARM NEW NOIZE/OREAMWORKS 450293/INTERSCOPE (8.98/12.98) ANTHOLOGY 2 | 1 PR KEB' MO’ OKEHEFIC 63529/50NY WONDER (9.98 EQ/16.98) PP
(3)| NEW D | BACKBONE AKA MR.FAT FACE 100 FEATURING SLIC PATNA UNVERSAL 014117 (129818.98) CONCRETE LAW 28 | 31 M| NONPOINT Mch 112364 (8.5812.58 STATEMENT

4 2 ] 5 | NIKKA COSTA CHEEBA SOUND 10096*VIRGIN (12.98/17.98) EVERYBODY GOT THEIR SOMETHING 2 | 2 B REHAB 0ESTIY 63648EPIC (11.96 E/17.96) s e
@ NEW ) EL ORIGINAL DE LA SIERRA UNIVISION 976001 (7.98/13.98) HOMENAJE l} %NO SANCHEZ % Zi : ::IERT_;::EA:;:)V?:?:I:TAO:::I:;;E\:SIZ:E((::Z?;ZZ DISTO;;E?O;U;tALzsi

6 4 6 | SYLEENA JOHNSON JivE 41700/Z0M8A (11.98/17.98) CHAPTER 1: LOVE, PAIN & FORGIVENESS —

] 5 31 | NICKEL CREEK SUGAR HILL 3909 (16.98 COr NICKEL CREEK 32 | 27 | 19 | LUPILLO RIVERA SONY 0ISCOS 84276 (8.98 EQ/13.98) DESPRECIADO

8 | 3 | 4 | MARCO ANTONIO SOLIS FONOVISA 0527 (10.98/16.98) MAS DE MI ALMA 33 | 4 JSRE] MARK MCGUINN VPR 734757 (10.9816.98) MARKMOGUINK

9 8 3 SNYPAZ RAP-A-LOT 10367 VIRGIN (12.98/17.98) LIVIN' IN THE SCOPE 433 11 DJ SKRIBBLE 8IG 8EAT 35065/LONOON-SIRE (18.98 CO) ESSENTIAL SPRING BREAK — SUMMER 2001
(10)| NEW b | AFRO CELT SOUND SYSTEM REAL WORLONARAOA 10184VIRG (1798 C0)  VOLUME 3: FURTHER IN TIME 7 |1 307 [, KOOLKEITH oVeRcoRE 227iy vy (10.56/16156) SPANKRFSTER
@ ) 2 CHRIS CAGLE CAPITOL (NASHYILLE) 34170 (10.98/17.98) PLAY IT LOUD 36 | 32 | 30 | GOOD CHARLOTTE DAYLIGHT 61452/€PIC {11.98 £Q/17.98) GOOD CHARLOTTE

12 | 7 [ 85 | RASCAL FLATTS LYRIC STREET 16501 1/HOLLYWOOO (11.98/17.98) RASCAL FLATTS 31 | 20 | 3 | SARINA PARIS PLAYLANO 5017S/PRIORITY {11.98/17.98) SARINA PARIS

13 | 11 | 3 [ CESARIA EVORA WINOHAM HILL 11590/RCA (11.98/17.98) SAO VINCENTE 5 1 25 W TRUEVIBEESSENTIAL1061970MeA(10012:08) TRUEVIBE
@ NEW > | ESHAM OVERCORE 2260/TVT (10.98/16.98) TONGUES 39 | 29 | II | SONICFLOOD GOTEE 72827 (15.98 CO} SONICPRAISE
@ 19 3 | CRISTIAN ARIOLA 85324/BMG LATIN {10.98/15.98) AZUL 0 |17 5 | ROY D. MERCER CAPITOL (NASHVILLE) 32515 (10.98/16.98) ROY D. MERCER VS. YANKEES

16 | 12 | & | JANE MONHEIT N.CODED 4219/WARLOCK (17.98 CO) COME DREAM WITH ME 41 | 34 | 12 | BOND MBO 467091/0ECCA (17.98 CD) BORN

17 9 30 NEW FOUND GLORY DRIVE-THRU 112338/MCA (8.98/12.98) NEW FOUND GLORY 42 35 3 VICENTE FERNANDEZ SONY DISCOS 84185 (9.98 £Q/15.98) HISTORIA DE UN IDOLO VOL. 1

18 | 16 | 34 | JAMIE O'NEAL MERCURY (NASHVILLE) 170132 (11.98/17.98) SHIVER 43 | 38 | 25 | BLUE MAN GROUP BLUE MAN GROUP 48613NVIRGIN (17.98 CO) AUDIO

19 21 26 PAULINA RUBIO @ UNIVERSAL LATINO 543319 (9.98/16.98) PAULINA 44 42 7 DARUDE GROOVILICIOUS 106/STRICTLY RHYTHM (17.98 CD) BEFORE THE STORM

20 13 i D.P.G. D.PG. 1001 {12.98/17.98) DILLINGER & YOUNG GOTTI 45 | 36 ) BUDDY GUY SILVERTONE 41751/ZOMBA (17.98 CD) SWEET TEA

21 | 14 | 60 | KEITH URBAN @ CAPITOL (NASHVILLE) 97591 (10.98/16.98) KEITH URBAN RE-ENTRY | SYSTEMATIC TMC/ELEKTRA 62595/EEG (11.98 CD) SOMEWHERE IN BETWEEN

2 |10 8 | REMEDY FIFTH ANGEL 7001 (11.98/16.98) THE GENUINE ARTICLE NEW ) | DRY KILL LOGIC SCRAP 60 8479/ROADRUNNER (13.98CD)  THE DARKER SIDE OF NONSENSE

23| 5 | STEREOMUD LOUD/COLUMBIA 85483/CRG (12.98 EQ CD) PERFECT SELF NEW ) | OUTSIDAZ RUFFLIFE 61201* (12.98/17.98) THE BRICKS

24 | 2% B RAY MUNNS KINETIC 54679 (17.98 CD) RAY'S HOUSE 49 | 45 l 33 | KURT CARR & THE KURT CARR SINGERS GOSPO CENTRIC 490747ANTERSCOPE (10.98/15.98) AWESOME WONDER

25 28 12 | PETE YORN COLUMBIA 62216/CRG (12.98 EQ CD) MUSICFORTHEMORNINGAFTER NEW ) | BRIAN CULBERTSON ATLANTIC 83444/AG (17.98 CD) NICE & SLOW

P CO P LT A R-UPIRISIDN G S

BILLBOARD’'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY CARLA HAY

HAVING FAITH: British
dance act Faithless has
been taking Europe by
storm with its latest single,
“We Come 1.” The song is
from the new Faithless
album, OQutrospective, due

Moke Makes Music.
Blues-influenced rock
band Moke has returned
with its second album,
Carnival, due July 10 on
Ultimatum/Artemis
Records. The band
worked with a producer
for the first time on Car-
nival. Lead singer John
Hogg said that the ex-
perience of working with
producer Paul Stacey
“added a new dimen-
sion to our music.”
Moke will be on tour
later this year.

for U.S. release July 10 on
Cheeky/Arista Records.
Stateside, “We Come 1”
has been rising on the Hot
Dance Music/Club Play
chart, where it stands this
issue at No. 27.

Although Faithless has
had other singles hit the
Billboard dance charts, the
act’s albums have yet to
break through on any Bill-
board chart. However, that
may change with the
release of OQutrospective,
based on the strong chart
showing for “We Come 1.”
Dido (who happens to be
the sister of Faithless
member Rollo) makes a
guest appearance on the
album track “One

(Ark 21 Records),

ear and soul.”

Simon Says. The music
of Simon Shaheen com-
bines Arabic, jazz, and
classical, as heard on his
current album, Blue Flame

band Qantara. Shaheen,
who is on a U.S. tour,
says he wants his music
to be “satisfying to the

with his

Step Too Far.”

MOUNTAIN

Blue Man Group, Audio

REGIONAL HEATSEEKERS NO. 1s

hails from Northern Cali-
fornia, where his music has
been heard on several local
mix shows. Okeeblow fea-
tures the first single, “Aisle
10 (Hello Allison),” which
has been released to mod-
ern rock and top 40 radio.

B RANCHING OUT:
Pop/rock singer Michelle
Branch is off to a promis-
ing start with “Every-
where,” the first single

from her Maver-

ON WAX: Alter- lﬂ

NORTHEAST

Remedy, The Genuwine Article

ick Records de-
but, The Spirit

native hip-hop art-
ist Scapegoat Wax
comes from the
same musical sen-
sibilities as Beast-
ie Boys because
his music isn’t
pure rap but com-
bines elements of

\

T Room. The single

EAST NORTH CENTRAL
Synpaz, Livin’ In The Scope

is getting airplay
on such adult top
40 stations as

rock, R&B, and
pop. It’s not too

]

PACIFIC
£l Original De La Sien, Homenaje A Chalino Sanchez

surprising that
Scapegoat Wax’s
music caught the
attention of Beas-
tie Boy Mike D.,
who helped sign the artist
to the group’s label, Grand
Royal. Scapegoat Wax’s
major-label debut, Okee-
blow (Grand Royal/Good-
vibe/Virgin Records), was
released June 19.
Scapegoat Wax, whose
real name is Marty James,

Backbone AKA Mr, Fat Face 100, Concrefe Law

- .

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling titles by new and developing artists.

PACIFIC

Alien Ant Farm ANThology

. Cesaria Evora Sao Vincente
. Lupillo Rivera Despreciado
10. Chico & Coolwadda Wild ‘N

PENOMAWN S

. El Original De La Sierra Homenaje A Chalino Sanchez
. D.RG. Dillinger & Young Gotti

Paul Oakenfold Swordfish: The Album (Soundtrack)
Nikka Costa Everybody Got Their Something

Afro Ceit Sound System Volume 3: Further in Time
Marco Antonio Solis Mas Oe Mi Alma

Paut

SOUTH ATLANTIC
Backbone AKA Mr. Fat Face 100 Featuring Stic Patna Concrete Law
Swordfish: The Album (Soundtrack)

Cristian Azul
Nicket Creek Nickel Creek

©

Tha West

1.
2.
3. Syleena Johnson Chapter 1: Love, Pain & Forgiveness
4. Alien Ant Farm ANThology

5. Marco Antonio Solis Mas Oe Mi Aima

6.

7.

8.

Nikka Costa Everybody Got Their Something
Remedy The Genuine Article
10. Rascal Fiatts Rascal Flatts

\\]'J o WMBZ Memphis;

MIDDLE ATLANTIC VI WSSR Tampa,

I\ Ram Squad, Random Access Money| F'la.; KLLC San

_ WEST NORTH CENTRAL T ' Francisco; KUCD

Allen. Ani Farm, ANTholegy. =<l SOUTH ATLANTIC Honolulu; and KSTP
Backbone AKA Mr. Fat Face 100, Concrete law|  Minne apolis.

_! \ ' The Spirit Room,

I\ due July 31, was

SOUTH CENTRAL produced by John

Shanks (Stevie
Nicks, Melissa
Etheridge), and
Branch is expect-
ed to tour later this year.

ROCK THEORY: Alter-
native rock band Apex
Theory is getting valuable
exposure while on this
year’s Warped tour. The
act’s debut album, Random
Bursts, is scheduled for

release July 31 on Dream-
Works Records.

Apex Theory concert
dates on the Warped
tour include Friday (6)
in Bozemon, Mont.; Sat-
urday (7) in Salt Lake

Out of the Gate. Con-
temporary Christian band
the Benjamin Gate was
formed in 1998 as a trib-
ute to a musician friend of
the band named Ben who
was killed in a car acci-
dent. The band’s album,
Untitled (ForeFront
Records) has a “very
South African spirit,” says
lead singer Adrienne
Liesching, in reference to
the band’s native country.
It will play select U.S.
dates in September.

City; and Sunday (8) in
Brighton, Colo. The
band toured with Stab-
bing Westward in May
and June.
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* BRIAN ENO & J. PETER SCHWALM

Drawn From Life

PRODUCERS: Brian Eno and J. Peter Schwalm
Astralwerks 10148

Over the years, Brian Eno has taken ambi-
ence into abstraction on such albums as
1997’s The Drop and a more recent series
of limited-edition releases drawn from his
visual installation projects. But Drawn
From Life features some of Eno’s most
tightly structured and accessible music in
years. He crafts a languid cyber-noir
sound, with dark shadows and mysterious
voices, including a dream-like Laurie An-
derson. German drummer/composer J.
Peter Schwalm has refined the electro-jazz
sensibility Eno has been striving for since
1992's Nerve Net. Schwalm brings a subtle
rhythmic push that gently propels Eno’s
ambiences into cinematic expanses on
“Persis” and “Night Traffic.” Like Eno’s
best music, there are curious experiments
here but also an underlying charm and
unaffected lyricism—something for which
Eno rarely gets credit and to which such
artists as Moby owe a huge debt.—JD

% TRICKY

Blowback

PRODUCER: Tricky

Hollywood Records 62285

The artist’s fifth album (his first for Holly-
wood) should surprise many. As on 1995’s
essential Maxinquaye and 1999's schizo-
phrenic Juxtapose, Tricky continues to
mine a potpourri of mood swings, but his
signature claustrophobic paranoia is now
accented by rays of sunshine. Breathtaking
and beautiful, as well as haunting and bleak,
Blowback finds Tricky surrounding himself
with an eclectic bunch of guest artists,
including Alanis Morissette; Ed Kowalezyk
of Live; Anthony Keidis, Flea, and John
Frusciante of Red Hot Chili Peppers; reg-
gae artist Hawkman; and two singers who
have been MIA for way too long: Cyndi
Lauper and Ambersunshower. Alt-rockers

SPOTLIGHT
BASEMENT
> §AXX

BASEMENT JAXX

Rooty

PRODUCER: Basemant Jaxx

XL Recordings/Astralwerks 10423

Brimming over with inspiration
these days, Basement Jaxx master-
minds Felix Buxton and Simon Rat-
cliffe have delivered delicious sonie
divergity with their sophomore set.
Titled after the British duo’s under-
ground parties in London, Rooty
revels in exploiting rhythmic combi-
nations that shouldn’t work—but
definitely do. While the pair accom-
plished this feat on its debut, Reme-
dy, here, the mix is decidedly more
brazen. Such tracks as “Get Me Off”
and the Gary Numan-sampling
“Where's Your Head At” are as
punky as they are funky. The Chic-
shaded “Jus 1 Kiss” and the Earth
Wind & Fire-spackled “Breakaway”
recall the early days of disco and
Prince, respectively. The lead single,
the Kele Le Roc-fronted “Romeo,” is
the type of fiery, sassy track that
deserves heavy radio rotation, The
rousing gospel-toned throwdown
“Do Your Thing" closes the set on a
most incredibly buoyant high. Jump
and shout, indeed.—MP

SPOTLIGHT

PATTY LOVELESS

Mountain Soul

PRODUCER: Emory Gordy Jr.

Epic EK 85651

This is the record that Patty Loveless
was born to make. She returns to her
coal-country roots with an acoustic-
based, bluegrass-tinged wonder that is
ideally served by Loveless' pure-as-rain
voice and the righteous production of
Emory Gordy Jr. (the artist's husband).
“The Boys Are Back in Town” is a good-
hearted backporch romp, and “The
Richest Fool Alive” is a soulful ballad.
Throughout, Loveless has ampk help

Ralph Stanley’s classic “Daniel Prayed”
features dead-on assistance from Ricky
Skaggs, and well-chosen duets with
John Randall (“Someone I Used to
Know”) and Travis Tritt (“Out of Con-
trol Raging Fire”) are instant country
classics. Gordy and Loveless pair as
writers and/or arrangers on four cuts,
including the neo-gospel jubilee “Rise
Up Lazarus” and the rambunctious
wannabe child-bride treatise “Pretty
Little Miss.” Such ballads as “You'll
Never Leave Harlan Alive” induce
goosebumps. A triumph from start to
finish, this labor of love may well benefit
from an overall bluegrass boom.—RW

SPOTLIGHT

P

THE WHITE STRIPES
White Blood Cells
PRODUCER: Jack White
Sympathy for the Record Industry 660
A live sensation, the White Stripes have
been selling out clubs in rock hubs
across the country (including three re-
cent New York shows that saw several
rock celebrities getting their eardrums
splintered along with those of the un-
washed). Recorded in Memphis, this is
the Detroit brother-and-sister duo’s
third dise for the Sympathy for the Rec-
ord Industry label, and it trades in the
Robert Johnson and Dolly Parton cov-
ers that go over so well live for more of
singer/guitarist/keyhoardist Jack
White’s hard-blues, garage-rock origi-
nals, Elemental is the word—Meg
White's drumming is strietly AC/DC—
but that doesn't mean there isn't ambi-
tion here. Unlike with such precursors
as the Cramps, the songs aren’t just
about girls and cars. And Jack has an
exciting, individual guitar sound that
really powers colossal rockers like “Ex-
pecting.” On the other side of the dy-
namic range, there is the organ-drench-
ed, Citizen Kane-derived mini-epic “The
Union Forever” Obviously, it's still
Detroit rock city for these kids.—BB

will likely embrace such tracks as “Evolu-
tion Revolution Lave” (Kowalezyk and
Hawkman), “Wonder Woman” (Frusciante
and Flea), and the wickedly hazy “You
Don’t Wanna” (Ambersunshower). “Your
Name,” also a vehicle for Ambersunshower,
is sweet and endearing. On the brooding
“Five Days,” Tricky and Lauper get it on—
vocally, that is—on what may very well be
the year’s most gorgeous duet.—MP

* THE TINDERSTICKS

Can Our Love. ..

PRODUCLRS: The Tindersti::ks and Jan Caple

Beggars Banguet 222

For their fifth studio album (and first for
Beggars Banquet}, the U.K'’s Tindersticks
seem and sound quite at ease—that is, as

much as one might expect from this
somber sextet. Beautifully produced by
the band and Ian Caple, Can Our Love . . .
disseminates symphonic touches sparingly
over its signature pale melodies. Fans of
the act’s earlier albums, such as 1997’s
Curtains, may be surprised to find only
eight tracks here, but three of the cuts
clock in at seven minutes or more. The
songs here require time to establish con-
nections with the listener. “People Keep
Comin’ Around” moves steadily to a “Rid-
ers on the Storm”-inflected groove laced
with sporadic horns and eerily dissonant
chimes. “Chilitetime” is like vintage Velvet
Underground, while a *70s soul vibe per-
meates “Sweet Release.” And vocalist Stu-
art Staples’ trembling baritone maintains

its ghostly presence, wavering equally
with the guitars on the title track. Sleepy

and soulful, Can Our Love. . . is delightful-
ly powerful in an understated way—SB
SCAPEGODAT WAX

Okeeblow

PRODUCERS: various

Grand Royal/Virgin 10103

The timing of Scapegoat Wax—the brain-
child of Marty James—couldn’t possibly be
better. The success of Uncle Kracker’s
“Follow Me” single and his Double Wide
disc widens the prospects for James, who
mines a similar hip-hop, rock, and pop
landscape—though James’ sound is decid-
edly less aggressive and more lyrically
introspective. Working with a bevy of pro-

ducers that includes Eric Valentine
(Smash Mouth) and Mario Contaldo Jr.
(Beastie Boys), he succeeds in pulling off a
few fresh ideas, sweetening such tracks as
“Light of the Moon” and the single “Aisle
10 (Hello Allison)” with fun sound effects
and clever keyboard lines. James is an
adept, if somewhat technically limited
vocalist. He brings an easy-going, every-
man tone to his music that makes him an
ultimately endearing figure. —LF

R&B/HIP-HOP

D> JAGGED EDGE

Jagged Littte Thrill

PRODUCERS: various

So So Det/Columbia CK 85646

Apparently having its sophomore effort
hit No.1 last year was not enough for
Jagged Edge. The Atlanta-based quar-
tet—Kyle Norman, Richard Wingo, and
brothers Brandon and Brian Casey—re-
turns with its second album in as many
years with (the Alanis Morissette-refer-
enced) Jagged Little Thrill. The set’s aptl:
titled lead single, “Where the Party At”
(featuring Nelly)—with its kinetic, guitar-
laced foundation—is zooming up the Bzll-
board Hot R&B/Hip-Hop Singles &
Tracks chart. Happily, this isn’t the al-
bum’s sole uptempo track. In fact, this
album’s strong suit is its fine balance of
party tracks and ballads. While the group
continues to prove it knows how to croon
(see “Best Man” and “Goodbye”), the guy:
also keep the party live with such tracks
as “Cut Somethin’.” And at the end of the
day, guest appearances from Ludacris,
Trina, and newcomers Big Duke and Joe
Blak don't hurt either.—RH

P> ALICIA KEYS

Songs in A Minor

PRODUCERS: various

J Records 0002

Alicia Keys makes it look so easy on her
debut. Mixing bits of contemporary
R&B, hip-hop, and classic soul, the native
New Yorker leaves few genres unturned
on Songs in A Minor. Unlike her contem
poraries, Keys chooses to keep things
mellow while tackling serious issues well
beyond her 20 years. “Fallin’,” the
album’s first single, displays both the
sheer power of Key’s voice and her
remarkable skill on the ivories. Keys is
equally strong when she tackles Prince’s
“How Come You Don’t Call Me . ..” Cov-
ering an artist of such caliber is no small
feat, for sure, but Keys ably makes the
song her own while still paying homage
to its creator. On the Caribbean-flavored
“Mr. Man,” the singer/songwriter teams
with labelmate Jimmy Cozier; the result
is a smooth-sailing, hip-swaying summer
jam, with the two newcomers comple-
menting each other wonderfully, trading
verses like veterans—RH

(Continued on next page,

MAHALIA JACKSON

Sunday Morning Prayer Meeting With Mahalia Jackson
ORIGINAL PROCUCERS: Irving Townsend, George Avakian
REISSUE PRODUCER: Nedra Olds-Neal
Columbia/legacy 63592

Gospel music begat soul music, and soul
singing (albeit a debased form of it) in-
forms many of the R&B-laced pop hits of
today. The patron saint of real deep-soul
singing is the towering gospel heroine
Mahalia Jackson. Although the Baptist
churchgoer would never sing the actual
blues herself, the New Orleans-born and
Chicago-bred artist was deeply influenc-
ed by iconic blues belter Bessie Smith.
Jackson’s brand of gospel vocalizing re
sounds with the bluesy melismas and syn-
copated rhythms of the black American
vernacular, As a result, listeners don’t

i have to be singing from the same choir-

book to be in harmony with the down-
home sound of Jackson enlivening a spiri-
tual like “How I Got Over” or “Trouble in

VITAL REISSUES®

My Way." This beautifully remastered set
of mid-'50s performances comes with
seven previously unreleased tracks, such
as a thrillingly live “Elijah Rock” with
Jackson accompanied by the earthy piano
of Mildred Falls. The studio cuts feature
an expanded lineup, including the likes of
organist Billy Preston, guitarist Herb
Ellis, and drummer Shelly Manne. No col-
lection of American music is complete
without this dise—or Recorded Live in
Europe and Mohalia Jackson in Concert,
also just reissued by Legacy.—BB

DURAN DURAN

Rio

PRODUCER: Colin Thurston

Capitol/EMI 72435-29924-0-8

With the original lineup of Duran Duran
reunited for a new album and tour, the

DURAN DURAN

timing seems right for the reissue of
1982's Rio. The album has been remaster-
ed for this enhanced CD, which also fea-

tures three of the band’s influential vid-
eos: “Humgry Like the Wolf," “Rio,” and
“Save a Prayer.” In addition, the enhane-
ed portion contains a photo gallery and
notations by Duran Duran's Simon Le-
Bon and Nick Rhodes. A limited-edition
version of the CD reissue (only 7,500
copies in the U.S.) is packaged in a mini-
gatefold similar to the original vinyl
album. “Lonely in Your Nightmare,”
“Save a Prayer,” and “The Chauffeur”
show the band in a mysterious moed, but
the danceable pop tracks (the title cut,
“Hungry Like the Wolf," “My Own Way™)
embody the exuberant sex appeal that
enabled the band to first take the world
by storm. More than a trip down memory
lane, Rio reminds us how a band with the
right package—songs plus image—at the
right time can have it all—CH

I:u“'"“m"u“s Bradley Bambarger, Scott Brooks, Leila Cobo, John Dlllbeno Larry Flick, Steve Graybow, Rashaun Hall, Carla Hay, Richard B. Henderson, Gail Mitchell, Michael Paoletta, Philip van Vieck, Ray Waddell

® SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest
and outstanding collections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (% ): New releases, regardless of chart potential, highly recommended because of thei
musical merit. MUSIC TO MY EARS (J72): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies t
Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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* RES

How I Do

PRODUCERS: various

MCA 2310

This is how Res (pronounced “reese”) does
it on her MCA debut: She effortlessly
blends elements of rock, hip-hop, and R&B
into a smoothed-out, soul-satisfying set.
Teaming with producer Doc, known for his
collaborations with trip-hopper Esthero,
the Philadelphia native offers lyrics that
challenge listeners to take a look at them-
selves. On the fantastically truthful “Gold-
en Boy,” Res warns listeners that those
“golden boys” aren’t always what they
seem, while the funked-up “Ice King” finds
Res detailing an affair with a drug dealer.
The hip-hop-hued “Sittin’ Back” is any-
thing but laid back, with the singer confi-
dently riding the hip-twitchin’ rhythms.
The album’s title track proves that Res
has what it takes to please the pop contin-
gent, too. The light-hearted “How I Do” is
both vibrant and defiant.—RH

PATTI AUSTIN

0On the Way to Love

PRODUCER: Paul Brown

Warner Bros. 47911

The lauded voice behind such R&B/cross-
over hits as “Baby, Come to Me” and
“How Do You Keep the Music Playing”
teams with producer Paul Brown (Al Jar-
reau, Boney James, George Benson) on
her 15th outing. Musically, this mix of
R&B, jazz, and pop doesn’t stray far from
Austin’s trademark sound. And, unfortu-
nately, given radio’s narrow state of mind,
this album won't get the play it may
deserve. But it contains several rewarding
moments in which fans will surely revel.
Highlights include the friendship-themed
“Girlfriend” (whose co-writers include
Austin and Brown), “What Can I Say?,”
the title track (co-written by Siedah Gar-
rett), “Playin’ Around,” “If You Really
Need Me Now” featuring Boney James
(which also reteams Austin with duet part-
ner James Ingram), and “Let Me Be
Me”—which sums up in a nutshell Austin’s
aim to musically do just that.—GM

DANCE

KARL ZERO

Music for Cabriolets and Otros Tipos de Vehiculos
PRODUCER: Alexandre Despiat

Naive 3381-1

As mod as the many early-'60s cars adorn-
ing its booklet, Music for Cabriolets is
ostensibly intended as a tribute to that
timeless Cuban dance, the cha cha cha. It is
altogether stranger than that, though, with
a Frankie Valli-styled falsetto introduction,
latter-day Louis Prima nuances, and risqué
Serge Gainsbourg inflections. Ringleader
Karl Zéro recorded this catchy oddity ina
series of vacation spots (Acapulco, Portofi-
no), and it shows; the frothy confections
gathered here are imbued with tropical
loopiness. Xavier Cugat’s “Perfidia” (reti-
tled “Inouis”) places Zéro's lyrical additions
over a celestial bed of strings and muted
trumpets. The lascivious reading of “I
Love You for Sentimental Reasons” recalls
the late Vivian Stanshall (leader of the
Bonzo Dog Band), known in his time for
equally sordid renditions of romantic stan-
dards. With vocals in English, French, and
Spanish (and possibly Esperanto)—and
orchestrations from Mars—Music for
Cabriolets should be wafting from Danish
Modern hi-fi consolettes in backyards
everywhere this summer. Distributed by
Harmonia Mundi.—RBH

COUNTRY

RICK FERRELL

Different Point of View

PRODUCER: James Stroud

DreamWorks 13688

Producer James Stroud is known as a
savvy judge of commercial talent, and he
brings those skills to bear on Rick Fer-
rell’s debut. Ferrell had a hand in writ-
ing all 12 cuts, and he’s a vocalist of con-
siderable range. Style-wise, he’s not
likely to offend anyone, save country

purists. “Someday She’ll Start Missing
Me,” “Just Do It,” and the title cut are
smooth, snooze-inducing ballads, and
such peppy uptempos as “You Don’t
Stand Alone,” “The Girl’s Got It Goin’
On,” and “See the World With You” are
pure country pop in the time-honored
country tradition of Rascal Flatts. Fer-
rell’s at his best on the more musically
and lyrically edgy fare, such as the soar-
ing “I Still Want You Back,” the
acoustic-based “Lucky Man,” and the
narrative “Blazin’ a Trail.” Given what
country radio is leaning toward these
days, Ferrell's Different Point of View
includes a good half-dozen tracks that
have a solid chance of airplay success.—RW

LATIN

Y CAFE QUIJANO

La Taberna del Buda

PRODUCERS: Humberto Gatica and Kenny O'Brien
WEA Latina/ WEA Rock 88066

With only two albums to its name, Café
Quijano has already established a singu-
lar sound—a mix of surf-rock guitars,
ridiculously wonderful melodies, and
cinematic lyrics that make albums
sound like a collection of short stories.
On La Taberna del Buda, the band
sticks to this sound, even as it incorpo-
rates the slightest touch of calypso,
bossa nova, and salsa. Ironically, the
consistency works against them, and
several listens later, you’re wondering if
the song you loved was track one, track
two, or track three. Café Quijano com-
pensates with musicality—the piano
solo at the end of “Otra Vez,” the fine
vocal harmonies of “En Aquel Hotel Ja-
maicano”—but even a contrast in tem-
pos, not to mention arrangements,
would have gone a long way here. Still,
there’s no denying a collection of great
songs. Any of these could be your
favorite for the year—LC

JENNI RIVERA

Déjate Amar

PRODUCER: Pedro Rivera

Fonovisa 10125

On her major-label debut, Jenni
Rivera (Lupillo’s sister) takes her
brother’s route and sings with banda,
adapting rancheras and corridos to the
format. Rivera's powerful yet subtle
voice provides a good balance for the
rough banda accompaniment, even on
such tunes as “Agente de Ventas,” a
corrido about drug dealers penned by
Lupillo. At the same time, Rivera has
the spirit and personality to bring
alive such tunes as “Querida Socia,” a
letter from a gloating mistress to a
wife, and the versatility to carry off
Freddie Fender’s “Wasted Days and
Wasted Nights” in English.—LC

JAZZ

AARON GOLDBERG

Unfolding

PRODUCER: Aaron Goldberg

J Curve 1014

Pianist Aaron Goldberg’s new outing
exemplifies everything right about
jazz’s current crop of developing
artists—and everything that makes
jazz so difficult to sell in the current
retail marketplace. This disc is, at the
very least, a well-played, thoughtful
date by a talented young musician and
his equally skilled sidemen, drummer
Eric Harland and bassist Reuben
Rodgers. But with the media over-sat-
urated by pop artists who may or may
not write and perform their own
repertoire, persuading consumers to
purchase music by an artist whose
calling card is unadorned musicianship
is bound to be a struggle. This fine
project finds Goldberg’s fleet fingers
dancing up a storm, as he spontaneous-
ly develops a wealth of possibilities in
his original compositions and trans-
forms Stevie Wonder’s “You Are the
Sunshine of My Life” into a bebop
tour-de-force. Let’s hope that the pub-
lic will listen.—SG

WORLD MUSIC

% TRILOK GURTU

The Beat of Love

PRODUCER: Wally Badarou

Blue Thumb 314 548 745

Percussion wiz Trilok Gurtu opens in high
style with the track “Maya,” a monster
groove that falls upon the lower brain like
a thunderbolt. It's the first brilliant
stroke in a record that is one of the most
dynamie, virtuosic world-fusion projects
in recent memory, a beatific fusion of
Asian underground and African grooves.
Angélique Kidjo, Zap Mama vocalist
Sabine Kabongo, Nandini Sirkar, Malian
griot Salif Keita, and Senegalese vocalist
Wasis Diop join Gurtu in a superb ensem-
ble effort, evocative of so many worlds.
Dip into the cool juju vibe of “Dance With
My Lover,” “Have We Lost Our Dream?”
(with Keita’s soaring vocal and Kabongo’s
English counterpoint), or the Asian
rhythmic soul of “Ola Bombay.” Without
question, this is one moveable feast. On
last year’s African Fantasy album, Gurtu
began to intermingle African and Indian
music, but African Fantasy is to The
Beat of Love as flirtation is to consumma-
tion. This is one of the groundbreaking
world titles of the year—PVV

BLUES

LEE ROY PARNELL

Tell the Truth

PRODUCERS: Lee Roy Parnell and John Kunz

Vanguard 79589

With Keb’ Mo’ sitting in on mandobanjo
and harmonica, Lee Roy Parnell gets into
the countrified blues of “I Declare,”
singing, “I declare I've been set free.” For
all we know, this could be a direct refer-
ence to his move to Vanguard. As an artist
who was a bit too rootsy/funky to slide into
the contemporary country niche in Nash-
ville, Parnell is able to finally let loose. On
Tell the Truth, he's able to unpack the
bluesy feel that colored his country sound.
He shines on “Takes What It Takes,” rid-
ing a swingin’ blues riff and tearing off a
couple of tasty guitar solos on top of the
fat sound of the Muscle Shoals mob. He
takes on a gospel tune, backed by the Mis-
sissippi Mass Choir, and collaborates with
Delbert McClinton on “South by South-
west.” Parnell also partners with the
vocally gifted Bonnie Bramlett on the soul-
ful “Breaking Down Slow,” which he wrote
with Dan Penn and Gary Nicholson—PVV

CLASSICAL

Y MOZART: Concerto for Piano and Violin, Sinfonia
Concertante in E flat major

Midari, violin; Nobuko Imai, viola; NDR Symphony
Orchestra/Christoph Eschenbach, piano and conductor
PRODUCER: Steven Epstein

Sony Classical 89488

With all the complaints about there being
nothing new under the classical sun, it’s
strange that Sony wouldn’t more actively
herald the release of a beautifully pro-
duced disc featuring a full-scale comple-
tion of a long-missed Mozart fragment.
Still, here it is—Philip Wilby’s version of
Mozart’s Concerto for Violin and Piano
re-created from the composer’s 120-bar
sketch, plus material from the K. 306 Vio-
lin Sonata (supposedly a model for the
planned double concerto that Mozart
lovers know from references in his Mann-
heim/Paris letters). The result is a thor-
oughly lovely, if not overwhelmingly per-
suasive work—relayed with tonal
richness by violinist Midori and eminent
Mozartian Christoph Eschenbach on
piano and leading the fine NDR band.
Esteemed violist Nobuko Imai joins
Midori for a true Mozart masterpiece, the
life-affirming Sinfonia Concertante in E
flat major—BB

FOR THE RECORD

A review in the June 30 issue mistaken-
ly identified the label of BR549’s new
album, This Is BR549. The disc was
released on Sony imprint Lucky Dog,
catalog number 85456.

— EIROIE

TICK, TICK . . . BOOM!

BOOK, MUSIC, AND LYRICS BY JONATHAN LARSON
Directed by Scott Schwarlz

Musical direction by Stephen Oremus

Jane Street Theatre, New York

“What does it take to wake up
a generation?” Composer Jona-
than Larson poses this question
in his 1990 musical Tick, Tick . . .
Boom! What he didn’t yet realize
is that he would be the one to
provide the answer.

By bringing a rock aesthetic to
Broadway six years later with Rend,
Larson would wake up a generation
of thirtysomethings to the notion
that musical theater could speak to
them in a contemporary language
about issues they cared about—
from social alienation to artistic
integrity, homelessness to AIDS.

At age 35, Larson died of an
aneurysm during rehearsals for
Rent, so he never had the chance to
follow up his Pulitzer Prize-winning
1996 show. But prior to Rent, he
had staged two workshops of 7ick,
Tick . .. Boom.!
before putting
the project
aside. This ear-
lier effort—
somewhat of a
prequel to Rent
thematically—
is now being
staged for the
first time. And
although it
lacks the narra-
tive depth, lyri-

o %S

Tick . . . Boom!

Jerry Dixon, left, and Raul Esparza
grapple with turning 30 in Tick,

and in the end he finds the inspira-
tion to soldier on.

Strangely enough, what gives
Jonathan this inspiration is
Michael’s announcement that he has
HIV. Faced with losing his lifelong
friend, Jonathan sits at the piano
and creates a wrenching song about
growing up, growing old, and facing
death. With this, Jonathan finds the
strength to keep writing. And as
audiences know, it is this theme of
AIDS that will eventually help the
real-life Jonathan Larson hit the big
time with Rent.

Musieally, Tick, Tick . . . Boom! is
less coherent than Rent. Several
songs contain a kernel of something
great—the harmonies on “Johnny
Can’t Decide,” the accelerating
tempo of “Therapy,” the dead-on
humor in the Sondheim homage/
paredy “Sunday.” But the elements
don’t all come together until the last
three numbers, which all point
toward Larson’s ability to tap intoa
broad Zeitgeist through small, inti-
mate moments.

Spanger
stops the show
with “Come to
Your Senses,” 4
power ballad
lifted from Lar-
SOoN’s never-pro-
duced futuristic
musical, Super-
bia. Esparza
weaves togeth-
er all of the
show’s major

cal poligh, and
political grandeur of its successor, it
showeases a compoger on the brink
of something significant.
Originally a largely autobio-
graphical, one-man show, Tick, Tick
... Boom! has been reconceived—
by director Scott Schwartz and
seript consultant David Auburn
(Pulitzer-winning playwright of
Proof)—as a multicharacter work
with three actors. Raidl Esparza
plays Jonathan, a composer (essen-
tially Larson himself) facing his 30th
birthday without having had a show
produced. Jerry Dixon plays
Michael, Jonathan's childhood friend
who gave up artistic pursuits in
favor of corporate America’s finan-
cial rewards. Amy Spanger appears
as Jonathan’s girlfriend, Susan; she
also picks up several bit parts,
including Jonathan’s agent, mother,
and leading lady in his latest show.
The conflict centers on Jonathan,
a struggling artist with “a raging
mix of envy and contempt” for
Broadway, who's growing tired of
waiting tables and living in a erum-
my apartment. Those around him
offer solutions: Michael wants him
to “sell out” and take a suit-and-tie
job, while Susan wants to settle
down with him in New England.
But despite a series of setbacks,
theater remains Jonathan's priority,

motifs—theater,
friendship, mortality—in the piano-
driven “Why.” And in the finale,
“Louder Than Words,” Esparza and
Dixon create a stirring anthem for
Generation X to rival “What You
Own” from Rent.

Musieal director Stephen Ore-
mus has created powerful rock
orchestrations that echo Rent.
With just four musicians and three
actors onstage—all of whom sing
ably—Tick, Tick . . . Boom/! is lean-
er than Rent, which boasted a large
ensemble capable of tackling a
choral number like “Seasons of
Love.” But lean isn't a bad thing; a
small cast and orchestra can rock
this small off-off-Broadway house.
And if it doesn’t move the earth the
way Rent did, for 90 minutes, this
one-act certainly rocks.

Although what it portends is
more interesting than what it deliv-
ers, Tick, Tick . . . Boom.! offers fans
another glimpse into the mind of an
artist who possessed unique insight
into the imagination of disaffected
young Americans. There’s no way to
know what Larson—who would
have turned 40 last year—might
have gone on to create. But with this
belated production, it's clearer than
ever that his death was a major loss
for musical theater.

WAYNE HOFFMAN

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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Y JELLEESTONE Money (Part 1) (3:38)
PRODUCERS: Jelleestone and Jon “Rabbi" Levine
WRITERS: D. Carly and J. Levine

PUBLISHERS: Lora's Bad Son/EMI April Music, ASCAP
and OId Schul/Sony/ATV Music Publishing Canada,
SOCAN

Warner Bros. 100644 (CD promo)

It's been a while since danceable tracks
and party-rap dominated the rap world
with the prevalence of the early *90s, when
clubs were pumping with the New Jack
Swing stylings of such acts as Bell Biv
Devoe and Chubb Rock. Now, from Cana-
dian rapper Jelleestone comes the mid-
tempo club feel of “Money.” A relaxed,
rolling dance beat forms the base for West
Coast synths, a la Dr. Dre’s “Chronic” peri-
od. The track’s sing-song chorus says it all:
“Money can’t buy me happiness/But I'm
happiest when I can buy what I want.”
The fun tempo and catchy chorus, not to
mention the witty—albeit serious—mes-
sage, make this single quite accessible for
a mainstream American crowd. Canadian
top 40 has picked up on the song, as have
select U.S. stations, and there’s no reason
this shouldn't be a summer winner to put
Jelleestone on the map. Rap aficionados
may not like the sound of this, but:
“Money” is essentially a Will Smith record
minus the name power—EA

BARENAKED LADIES Falling for the First Time (3:40)
PRODUCER: Don Was

WRITERS: S. Page and E. Robertson

PUBLISHERS: WB Music Corp, ASCAP; and Treat Baker
Music, SOCAN

Reprise 100632 (CD promo)

The third single from the Barenaked
Ladies’ platinum dise Maroon cranks up
the metronome and brings back the cute,
quirky sense of irony so typical of the
Ladies. Such lines as, “I’'m so sane/It's
driving me crazy” float over a peppy, airy
acoustic sound. This will appeal to BNL
fans and the masses at hot AC, but unfor-
tunately, it isn’t otherwise terribly memo-
rable; it’s questionable whether a month
from now anyone but serious fans will dis-
cern this tune from other similar-sounding
tracks, such as the previous single “Too
Little Too Late.” All the same, this num-
ber sends the band’s sentimental territory
of last fall’s “Pinch Me” further from
immediate consciousness, better accentu-
ating the playful persona so much more
characteristic of the band. “Falling” makes
for a pleasant diversion to attract new fans
to the band’s string of U.S. amphitheater
dates in July and August.—EA

RELL If That's My Baby (4:10)

PRODUCER: Mike City

WRITER: M. City

PUBLISHER: Mike City Music, ASCAP
Roc-A-Fella/Elektra 1625 (CD promo)

After hitting the scene a few years back
with the underrated “Love for Free,”
Rell returns with a hot new single from
his forthcoming debut, Remedy. Keeping
with the recent R&B trend of guys (at
last) standing up for themselves against
the trendy tirade of anti-male hits, Rell
joins the ranks of Usher and fellow new-

"SPOTLIGHT
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ENYA Only Time (3.37)
PROCUCER: Nicky Ryan
WRITERS: Eriva anid R. Ryan

PUBLISHERS: EMI Songs Ltd/EMI Blackwo, BMI
Reprise 100504 (CO promo)

This first single from Enya’s double-
platinum A Dey Without Rain has been
riding the adult contemporary chart for
some 20 weeks, reaching the top five
and still buileted. In recent weeks, top
40 mainstream outlets in New York,
Los Angeles, Seattle, Detroit, and
beyend have begun to champion the
record—ihe response is reminiseent of
her “Orinoeo Flow (Sail Away),” which
pulled a similar stunt in 1989, seemingly
coming out of nowhere and reaching
No. 24 on The Billboard Hot 100. Enya
hasn't changed a bit—the new song
sounds much the same as “Orinoco,” but
after a dozen years, programmers are
apparently looking for something to add
flavor to the pop landscape. “Only
Time" is lovely, indeed—softly flowing,
simple, and air-light, with a message of
never knowing where time will lead us.
Who knew that top 40 lightning could
strike twiee for this enduring album
artist? It looks as though it's “Time” for
Enya to enter a new age. Reluctant
programmiers should check out the hip,
craftily produced Swiss American Fed-
eration remix, which sets the song toa
hip-hop beat without disrupting its

tranquil awra—CT

SPOTLIGHT

GIGI D'AGOSTINO I'll Fiy With You (L'Amour
Toujours) (3:45)

PRODLUICER: Gig) D'Agosting

WRITERS: L. Di Agostino, P. Sandrini, C. Montagn-
er, and D. Leon

PUBLISHERS: Media Songs SRUWarner Bros.
Music [taly SRL

Arista 3963 (CD promo)

Nearly a year after getting spins in
U.S. dange clubs and inclusion on
Arista’s Ultimate Dance Party 2000
compilation, “I'll Fly With You

(L Amour Toujours)” is finally finding
its way to the U.8. mainstream, as
rhythmic top 40 outlets take notice of

PLL FLY WITH YOU IVAMDUR TOUJOURS

the cut. Italian DJ/producer Gigi
D'Agostino amalgamates the sounds of
an old-school drum machine with a
taste of trip-hop and freestyle, as well
as a percussive voeal sample from an
earlier single. It's nice that Arista is
finally pushing this to radio, after a
conifortable gestation period that
allowed the track to work its magic in
clubs. “T'll Fly With You” will be a fun
song for the summer; in fact, consider
it the year'’s “Blue (Da Ba De)"—an
oddball novelty song with enough of a
sticky hook to enthrall your average
Joe. The presence of both male and
female vocals should widen its appeal,
and both the hook and the vibe—the
driving rhythm juxtaposed with such a
legato melody—are destined to sound
great on the radio this season.—EA

SPOTLIGHT
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MARTINA McBRIDE When God-Fearin' Women
Get the Blues (3:15)

PRODUCERS; Martina McBride and Paul Wharley
WRITER: L. Satcher

PUBLISHER: Leslio Satcher, ASCAP

RCA 69072 (CD promo)

Martina McBride's “When God-
Fearin’ Women Get. the Blues” is the
best song that Patty Loveless never
recorded. Think uptempo, fiddle-
scratching, foot-stomping, sass-filled,
Jjoyfully delivered, full-on traditional
country—and good stuff. McBride,
who has snceessfully hit on both sides
of the fence—with such pop chest-
nuts as “Valentine” and such country
classies as “Independence Day"—
gives the format a good injection of
just what it needs with this do-si-do-
inspired cut from her 17-track Great-
est Hits album, due Sept. 25. Leslie
Sateher wrote this kickin' song,
which makes it clear you don’t want
to mess with a woman when her man
has scorned her: “Lock up your
whiskey cabinets/Girls lock up your
guns/Lock up the beauty shop/No
tellin’ if they heard the news/When
God-fearin’ women get the blues/
There ain't no slap-dab-a-tellin’/What
they're gonna do." No doubt about it:
This one deserves to join its prede-
cessors on a “greatest” set. Pure
energy from a format favorite and
great fun to boot.—€T

|

comer Jimmy Cozier with “If That’s My
Baby.” With a guitar-inflected backdrop
courtesy of Mike City, Rell willingly
takes responsibility for his actions, name-
ly fathering a child out of wedlock. R&B
fans, especially women, should eat up this
sensitive soul ballad. With the right push,
“If That's My Baby” could propel this
young singer into the spotlight.—RH

ATHENA CAGE Hey Hey (3:30)

PRODUCERS: Steve "Supaboy” Rhythm, Athena Cage,
and Dave “G-Che¢d" Brooks

WRITERS: A. Cage. S. Rhythm, and R. Hill
PUBLISHERS: krczala Music/8th of May Music/EMI
Blackwood Musiv/Hillacious Music, BMt

Priority 81529 (TO promo)

Athena Cage is poised to break out with
her debut single, “Hey Hey.” Many may
recognize Cage’s voice as one-third of
the female act/Keith Sweat protégés Kut
Klose. Cage also helped Sweat score a

chart-topping hit with 1997’s “Nobody.”
Flash forward to 2001 and Cage is back
and on her own with her Priority debut,
The Art of a Woman. “Hey Hey” is a
simple enough party track and serves
her well as the lead single. The song’s
syncopated vibe and party lyric will help
the single blend in easily at both main-
stream R&B and rhythm crossover sta-
tions. Yet Cage's prior performances on
such tracks as “Nobody” prove that she
is capable of much more. Let’s hope the
rest of The Art of a Woman will further
showcase that range—RH

RICK BRAUN FEATURING SHAI Song for You (3:45)
PRODUCERS: Paul Brown and Rick Braun

WRITER: L. Russell

PUBLISHER: Irving Music, BMI

Warner Bros. 100656 (CD promo)

This Leon Russell tune has become a
pop standard in the three decades

since he first included it on his 1970
eponymous debut; covers have been
done by pop artists from Bing Crosby
and Ray Charles to the Carpenters
and new R&B act City High. Now,
trumpeter Rick Braun joins in on the
act with a modern, urban groove for
his new album Kisses in the Rain. The
smooth vocals come courtesy of Shai,
who gives a performance reminiscent
of the group’s work as part of the
early-"90s school of boy bands (along
with Boyz II Men and All-4-One) that
found success with classic a cappella-
style arrangements. The production
tops the hip-hop beats with a rich
string accompaniment and vocal
arrangement, showcasing Braun’s
muted trumpet. Watch for success at
smooth jazz—where Braun is a core
artist—as well as a newfound respect
at adult R&B.—EA

VANESSA AMOROS! Absolutely Everybody (3:42)
PRODUGERS:#Axe! Breitung and Bisnop Audio
WRITERS: M. tlolden, 1. Ingram, and A, Hicks
FPUBLISHERS: Mark Holden Songs, ASCAP: and Tran-
sistor Music Austratia, APRA

Universal Records 440 015 082 (CD promo)
Sometimes you get the idea that a song’s
compaser hiad things all figured out
before he even sat down with pencil and
piano, Such is the case with the wonder-
fully free-flowing “Absolutely Every-
body” from 19-year-old Aussie neéwcomer
Vanessa Amorosi, who not only minted
this song dauble-platinum at home but
also watched it become the longest-chart-
ing single by an Australian ferale

NEW & NOTEWORT

Y

artist—ever. Since then, it's been a top 10
hit in the UK., Ireland, Belgium, Austria,
Germany, and Switzerland. It doesn't
take much horse sense to figure out why
this one has radiated across the world: It's
remarkably infections, sports a positive
message about spreading love, love, love,
and it's produced as a bubbly anthemic
singalong, with stellar harmonies, a clean,
exhuberant vocal from Amorosi, and a
melody that would make your meanest.
aunt smile and tap her toe. If'ever there
was a song to hum along with your car
engine, “Absolutely Everybody" is the
one winking your way. Top 40s of all
breeds should snap up this nugget —CT

COUNTRY

DALE WATSON You're the Best Part of Me (2:59)
PRODUCER: Dale Watson

WRITER: Dale Watson

PUBLISHER: Dale Watson Music, BM!

Audium Records 8132 (CD promo)

The leadoff single from Dale Watson’s bril-
liantly sad Audium debut, Every Song I
Write Is for You, on which every song is
about his late fiancee Terri Herbert, is a
well-performed shuffle. Tinkly piano, stut-
tering guitar, and swelling steel belie the
lyric’s sense of loss. Watson possesses a
warm baritone in the Merle Haggard tradi-
tion and has a knack for a well-turned
phrase. It's to Watson’s credit that he's able
to turn his personal loss into a three-minute
slice of West Texas heaven. This cut is a
natural for traditional-leaning and Texas
music stations, but the best of the rest is
yet to come from one of most moving coun-
try records in years—RW

JOHN ANDERSON It Ain't Easy Being Me (3:21)
PRODUCERS: Blake Chancey and Paul Woriey
WRITERS: C. Knight and C. Wiseman

PUBLISHERS: Blue Water Music/Almo Music/Daddy
Rabbit Music, ASCAP

Columbia 63990 (CD promo)}

Columbia got it right on this one. This
fourth attempt at a single from John
Anderson’s eriminally ignored Nobody's Got
It All is the one that should have started
things off. It's a hangdog gem, with Ander-
son’s one-of-a-kind delivery selling a humor-
ously self-pitying delight. Crisp guitars,
stately organ, and nice harmonies send
home such tongue-in-cheek lines as, “There
oughta be a town somewhere named for
how I feel/I could be the mayor down there
and say ‘Welcome to Sorryville.’ ” Here’s
saying Anderson isn’t exactly the one who
“had to work to be the jerk” in this equa-
tion. We will, though, agree it may not be
easy being him these days, particularly
when it comes to a format where he so obvi-
ously belongs. Great country songs like this
keep coming, while Jesser works are the
ones that keep getting radio play—RW

ROCK TRACKS

FENIX TX Threesome (2:34)

PRODUCER: Jerry Finn

WRITERS: Fenix TX

PUBLISHERS: MCA Records/Drive-Thru Records

MCA 25306 (CD promo)

“Threesome,” the new track from Hous-
ton’s Fenix TX, is lewd without being juve-
nile, a rare accomplishment for punk pop-
sters. Vocalist/guitarist Willie Salazar
delivers the song’s kinky lyrics over a
crunching riff that suggests what Green
Day would sound like covering Blondie.
“You both deserve a good time/In every
position I can think of,” Salazar moans, his
fantasy come to musical fruition. Just when
you think you've heard the chorus, the hook
arrives, stampeding through the main riff
at maximum velocity. The members of Bon
Jovi write such hooks as this while shaving,
but songs this solid are a rarity in today’s
punk arena. Fenix TX isn't charting new
territory, but the chords are all right.—SB

GOSPEL

DOC McKENZIE & THE HI-LITES Hold On to What
You've Got (5:20)

PRODUCERS: Doc McKenzie, Glenn Stevenson, Timothy
Moore, and Jerry Peters

WRITER: M. “Doc” McKenzie

PUBLISHER: Ryant Chatman Music/JAMARJE Music, BMI
MCG 7002 (CD promo)

The major-label debut for South Carolin-
ian foursome Doc McKenzie & the Hi-
Lites melds the passion of gospel with an
incendiary R&B groove and a million-dol-
lar hook. The Hi-Lites lay down a bed of
background vocals over which McKenzie
and guest vocalist Alescia Knowles soar.
With the smoldering embers and the rag-
ing fire of great '60s soul filtered through
modern-day production—plus a message
more ethical than evangelical—this is
gospel with potential for mainstream
R&B crossover—GE

nn“'l'nlnl"’nns- Eric Aiese, Scott Brooks, Gordon Ely, Rashaun Hall, Chuck Taylor, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart
= potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases,
regardless of chart potential, highly recommended because cf their musical merit. Send review copies to Chuck Taylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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A Ray—J Slghtlng Atlantlc artist Ray-J recently hosted a bowling party at
New York’s AMF Bowling Aliey at Chelsea Piers. Flanking the artist, from left,
are partygoers Justin Timberlake of 'N Sync and Pharell Williams of produc-
tion: team the Neptunes, who produced the current Ray-J single “Wait a
Minute,” featuring Lil" Kim.

BY RASHAUN HALL

NEW YORK—The Neptunes
are everywhere. With five
songs that they’ve produced
currently on the Hot R&B/Hip-
Hop Singles & Tracks chart, not
to mention earlier chart-topping
hits by Mystikal and Jay-Z, the
production duo of Pharrell
Williams and Chad Hugo has
already conquered the world of
urban music from behind the
boards. What’s next? Their own
album, of course. The pair’s Vir-
gin debut, In Search Of . . .,

DOCTOR ’S ORDERS: Among the acts hitting the
tour circuit fast and furious this year is R&B guitarist
Doc Powell. Armed with the recently released solo
album Life Changes—his first in three years, as well
as his first as a Samson Recordings artist—Powell is
certainly no stranger to the performing scene—he’s
toured and recorded with some of the best, including
Luther Vandross (for 13 years).

Now fronting his own band, Powell is eager to per-
form the R&B, gospel, jazz, and swing-infused songs of
the 10-traek, three-interlude Life Changes. “This
album means a lot to me,” Powell says. “It definitely
shows all my influences, but more important to me, it's
music from the heart. I wrote the title cut in the midst
of alot of storms [including extricating himself from a
recording contract with

Doc Powell Writes A Musical Prescription
From The Heart; Duet Benefits Lung Assh.

Sire Records, which re-
quired an album from
him before he could be
released], and it really
set the album’s tone. I've
been around for a long
time and wanted this and The
album to musically show

what I've learned. I also BIIIES
wanted to do songs that )

The Rhythm
The Rap

I'd have fun playing live.”

In keeping with his
mantra to also “have alot
of love on this album,” Powell invited such players as
Jjazz/R&B/pop pianist Patrice Rushen (on lead single
“Brother to Brother”), saxophonist Kirk Whalum,
trumpeter Randy Brecker, organ master Billy Preston,
and keyboardist Bob James (accompanied by the scat
vocals of Kenny Rankin and Charlotte Pope on the
title track). Among the other noteworthy tracks are “It’s
a Guitar Thang” and “New Blues.”

Powell alse dips into the Motown catalog, covering
Eddie Kendricks’ “Tell Her Love Has Felt the Need”
with former Temptations member Ollie Woodson on
vocals. It's a pump Powell has primed before: Two of his
five earlier solo efforts include two Marvin Gaye classics:
“What'’s Going On” from Powell’s 1987 solo debut Love Is
Where It’s At, which earned him a Grammy nod, and the
title track to Powell’s follow-up album, Inner City Blues.

During the three-year break between albums, Pow-
ell stayed busy by praducing the gospel aloum I Claim
the Victory with the group Higher Praise (with its pro-
ceeds donated to Los Angeles’ West Angeles Church)
and the Windham Hill all-star collective Double Scale
with Joe Sample, Marcus Miller, and others. Other
musicians still on his work wish list: jazz pioneer Jimmy
Smith and Michael Jackson.

by Gail Mitchell

MUSICAL NOTES: Louis Armstrong duets with 10-
year-old New Yorker Nathalie Carril-King (aka
Nathalie C.K.) on the legendary singer/musician’s clas-
sic “What a Wonderful World”—2 la the same style as
the “Unforgettable” 1991 pairing of Natalie Cole and
her father, Nat “King” Cole. The “World” effort is
being mounted in conjunction with the American Lung
Assn. of New York for a public service announcement,
abaout asthma The young singer/actress/dancer suffers
from the chronic lung disease. Proceeds raised by the
single will benefit the association’s Open Airways for
Schools and other educational programs. . . The Choco-
late Soul tour featuring Hidden Beach/Epic act Kindred
lands in Philadelphia Saturday (30). The tour will swing
through Detroit, Atlanta, Chicago, New York, and
Washington, D.C., this
summer and into the fall.
The Chocolate Soul com-
pilation CD was reissued
in June by Atlanta-
based independent dis-
tributor MDI.

WHERE ARE THEY
NOW? Singer Freda
Payne has been there
and done that when it
comes to hit singles. Her
signature song is 1970’s
R&B crossover tune “Band of Gold,” followed a year
later by the Vietnam War protest song “Bring the Boys
Home.” Not “intimidated by the age thing,” Payne has
a new Volt/Fantasy album—Come See About Me—and
will be featured on the soundtrack to the independent
film Rhapsody. Currently in post-production, the film is
slated for a limited release in the fall.

In addition to covering the hit by the Supremes
(which at ene time featured her sister, Scherrie
Payne), Payne sings a mix of R&B, pop, and jazz,
ineluding Billy Vera’s “At This Moment.” The concept
behind the 11-track set, Payne says, was to “just record
good songs that people know. It was wonderful to step
back into the studio. I'm really a jazz singer who adapt-
ed myself to being an R&B singer as well. It all works.
You just have to be versatile.”

And Payne does just that on the title track to the forth-
caming Rhapsody soundtrack, teaming with rapper Rio,
who co-stars in the film, along with Fred Williamson,
Ice T, M.C. Hammer, Tone Loc, and others. “It was a
nice, easy experience,” Payne recalls. “I'm singing, and
[Rio’s] rapping all around me.” A second song, the
Payne/Ollie Woodson duet “Just Like That” from the
singer’s new album, will also appear on the soundtrack.

N'E*R*D

arrives Sept. 25 under the
N*E*R*D moniker.

Williams and Hugo grew up
together in Virginia Beach, Va.
It was there, at an 11th-grade
talent show, that they were dis-
covered by producer Teddy
Riley. “His studio was next door
to our high school,” Williams

Neptunes Enter New Musical Galaxy

Production Duo Releases Its Own Album As N*E*R*D On Virgin

says. “He gave us a shot, and we
just kept making tracks.”

The duo’s first production was
“Tonight’s the Night” for
Riley’s group, BLACKstreet.
They’ve since produced tracks
for SWV, Total, Mase, Noreaga,
O’ Dirty Bastard, and label-
mate Kelis, among others.

After deciding to record their
own album, Williams and Hugo
teamed up with childhood friend
and rapper Shay and took their
trademark sound to Virgin as
N*E*R*D. The trio is managed
and booked by Rob Walker of
New York-based Rocksoul
Entertainment.

“We had a good relationship
with A&R man Keith Wood
through doing Kelis’ album,”

(Continued on page 27)

Priority Records’ Athena Gage
Excels At ‘The Art Of A Woman’

BY TOl MOORE

LOS ANGELES—With the Sept. 11
release of her Priority Records
debut, The Art of a Woman, Athena
Cage is ready to show the world
what she’s made of.

Music aficionados already know her
capabilities: Seven
years ago, the singer
was signed to Keith
Sweat’s Elektra-dis-
tributed Keia Records
as a member of girl
group Kut Klose. The
trio was featured on
the 1994 single “Get
Up on It” with Sweat.
In 1996, Cage again
teamed with Sweat on
the No. 1 R&B/No. 3
pop single “Nobody.”
And two years later,
she received BMI’s
pop song of the year award for co-writ-
ing with Sweat his No. 1 single, “Twist-
ed.” At that point, the singer/song-
writer/producer began pursuing her
lifelong dream of being a solo artist.

“During my down time, I stuck to
being creative and doing a lot of writ-
ing,” the Russellville, Ky, native says.
“I told my management team [Guy
Draper of Bowling Green, Ky.-based
Celebrity Management International]
what I wanted, and they shopped
around for a deal,” which brought her
to Priority’s attention. Executive VP
Andrew Shack, who signed Cage, says,
“She’s a seasoned professional whohas a
certain presence about her. And her
voice blew me away.”

Cage’s 12-track set is a mix of
uptempo tunes and ballads, featuring
music with sharp melodies and mean-
ingful lyrics. “I wanted to focus on
telling a story from a woman’s per-
spective and from a positive light, com-
bined with good music,” she says. “I
used a lot of live strings, horns, acous-

CAGE

tic guitars, and piano. For me, there’s
nothing like live music.”

The first single, “Hey Hey,” and its
video were released July 3. The funky
club jam was co-written and co-pro-
duced by Steve Rhythm (Pink) and
Cage. In fact, Cage—who’s pubhshed
by Krotala Music via
BMI —co-wrote and
co-produced many of
the album’s tunes and
shares executive-
producer credits
with Shack.

Priority senior VP of
marketing John Rotel-
la says the label's “mar-
keting target is based
around those who lis-
ten to Toni Braxton,
Janet Jackson, Mary J.
Blige, and Aaliyah.”
That planincludes ane-
card mailing to the target group, street
teams giving out 12-inch vinyl copies of
the single to clubs, and July/August club
events staged in association with Vibe
magazine. In addition, via the Trans
World music chain, the label is giving
away music samplers and conducting a
contest, with a car as the grand prize.

Sonya Askew, urban music buyer
for Musicland, says Cage “sounds like
a young Janet Jackson.”

Jay Michaels, PD of Pittsburgh’s
WAMO, adds, “The single has a nice
sound. This is a good break for her.”

As for Cage, who is booked
through Hal Ray at the William Mor-
ris Agency in Los Angeles, she’s
keeping busy—and grounded—at
home in Bowling Green, where she’s
formed her own music company to
help unknown talent. “The transition
has definitely been different,” Cage
says. “All the focus is on me right
now. It’s allowed me to have a lot
more creative freedom. So far, every-
thing’s just great.”
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Rock, Jazz, Big Bands Embracing Rap

BRANCHING OUT: Although
rap/hip-hop is only a quarter of a
century old, the genre has certain-
ly had a pervasive impact. Now
such rock acts as Limp Bizkit are
incorporating rap, and even Latin
big bands are using the services of
a turntablist.

One such example is Cuban
bassist and Buena Vista Social
Club cohort Cachaito Lopez, who
returns to the U.K. in July for a
series of concerts with his salsa big
band. At la Linea, London’s Latin
music festival that took place in
April, Lopez’s band included Dee
Nasty, who added scratch turntab-
lism both on stage and on Lopez’s
debut album, Cachaito (World Cir-
cuit). Also on that bill were salsa/hip-
hop fusion act the Orishas, funk/
hip-hop act Ozomatli, and Kinky, a
Latin rock/dance act that features
turntablism and samples.

Jazz is also getting into the rap
act. New Zealand’s eclectically

words
& Deeds

by Kwaku

charged, jazz-tipped keyboardist
Mark de Clive-Lowe recently per-
formed at London’s Jazz Café. His
lineup included a rapper and
Manuel Bundy, who also scratched
on Clive-Lowe’s hip-hop-infused
Six Degrees (Universal Jazz).
Quite a number of young British-
Asian acts are mixing turntablism or
breakbeats into their soundscapes.
Several of these acts—Pathaan, the
Dum Dum Project, Asian Dub
Foundation, and Desmond
Williams—can be heard on the
triple-CD compilation Stoned Asia
Music (Stoned Asia Music/ Kickin’).
One standout track on South Lon-

An Ideal Situation. Virgin act Ideal has returned to the studio to craft its
sophomore effort, due this fall. The Houston-based group’s eponymous
debut aibum—as well as its single, "Get Gone” —both achieved gold status,
Shown, from left, are Ideal’'s Swab and J-Dante, producer Bryce Wilson, and
Ideal’'s PZ and Maverick. (Photo: Maury Phillips 4 Visual Design).

Watts Up? Tyrese, left, celebrated the release of his new RCA album, 2000
Watts, during a Memorial Day party in Bel Air, Calif. Supporters included
actor Darius McCrary. McCrary’s latest movie project is Kingdom Come.

. o

don production team Big Brovaz’s
compilation Watchin’ U (Lifeline) is
“Natural Born,” featuring Cherise’s
“Atide (We R Here).” The rap tune
is done with a Nigerian flavor. And
one of the most surprising compila-
tions out there is Radical Records’
Too Legit for the Pit: Hardcore
Takes the Rap. Among the U.K.
hardcore and punk rock acts cover-
ing rap songs on the album are
Stretch Armstrong (N.W.A.’s
“Express Yourself”), Hoods (LL
Cool J’s “Mama Said Knock You
Out”), and Diehard Youth (Young
M.C.’s “Bust a Move”).

The ever-growing importance of
hip-hop is also confirmed by the fact
that there will be hip-hop panels at
MIDEM 2002. These are being coor-
dinated by Lauren Coleman’s Los
Angeles-based Punch Media, which
has a Paris office. The company aims
to help American labels penetrate
France’s hip-hop market and French
labels looking for a U.S. profile.

TOMMY’S OVERSEAS TUNE:
Tommy Boy Records’ 20th anniver-
sary activities in the U.K. include
sponsoring the 2001 DMC/Technics
U.K. DJ championships. The finals
are set for July 20 in Shepherds
Bush, London. There’s also a
Tommy Boy tour featuring hip-hop
pioneer Afrika Bambaataa, leg-
endary producer Arthur Baker, De
la Soul’s Maseo, and Dan the
Automator. Label founder Tom
Silverman will be a special guest
on the tour, which ends July 14 in
Glasgow, Scotland.

NOTABLE RELEASES: Key
U.K. releases include Order From
the Catalogue (Grand Central),
featuring material from the 6-
year-old label’s catalog by the
likes of Only Child, AIM, Fin-
gathing, and Rae & Christian
... Word Lab 2 (Wordplay/Source,
Aug. 6) displays some of the tal-
ent rocking the U.K. hip-hop
underground, such as Scorza-
yzee, Stylee Cee Featuring
Karizma & Midnyte, Mark B &
Blade, Karl Hinds Featuring Da
Rottenous Blak Twang and
Seannie T, and Ty Featuring
Shortee Blitz. Blitz has also
mixed the first volume of the
BMG/Telstar/Sony TV-merchan-
dised double-CD compilation Pure
Hip-Hop, arriving in July . ..
France’s le Peuple de I’'Herbe
releases its debut album, Triple
Zero+ (PIAS) July 9. It’s an
engaging mix of solid beats, old-
school flavors, turntablism, sam-
pled soundbites, and jazzy
grooves . .. Unsung Heroes has
released the single “Magnificent”
(Scenario) . .. Yush 2K Versus
the Beatfreekz’s The Return
E.P. (Yush, July 23), is bound to
please hip-hop heads, particularly
Beatfreekz's raucous, self-descrip-
tive “Blowin’ up tha Spot.” The
same can be said of producer/DJ
Skitz’s “The Killing”(Ronin)y
which features Rodney P &
Supanatchlus (July 23).
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NEPTUNES ENTER NEW MUSICAL GALAXY

(Continued from page 25)

Williams says. “He understood
us, so we decided to go with him
and Virgin.”

According to Williams, it took
a year’s worth of time—creating
a track and putting it away—to
get the music together for In
Search Of . . . and a month to
record the whole album. A com-
bination of eclectic beats and
message-oriented lyrics, In
Search Of . . . presents a new
perspective on hip-hop through
such tracks as lead single “Lap-
dance.” Released as a maxi-sin-
gle in June, the song, which fea-
tures Lee Harvey and Vita, is
about being politically active.

“The label chose it because
they thought it was the best

Williams, who is published by

EMI Publishing. “The whole

idea is to raise political aware-

“The youth don’t like

to be preached to, so
- you tell them

in a cool way.’

—PHARRELL WILLIAMS,
THE NEPTUNES

ness among the youth because
they’re not really thinking
about that. They don't like to be
preached to, so you tell them in

way to make noise,” says a cool way.”

RAVTION
SECTION

by Minal Patel

USHER-ING IN A NEW WEEK: After a five-week ride at the top of
Hot R&B/Hip-Hop Singles & Tracks by R. Kelly’s “Fiesta” (Jive), the retail
release of Usher’s “U Remind Me” (Arista) prompts it to take the reins on
that chart and on The Billboard Hot 100 (see Hot 100 Spotlight, page 73).
“Remind” moves more than 22,000 pieces at core stores, pushing the title
into pole position on Hot R&B/Hip-Hop Singles Sales as well. Although the
single was not officially released at retail until June 19, it debuted at No. 20
on last issue’s sales list as a result of street-date violations, which allows it
to earn the Greatest Gainer Sales designation on the current Singles &
Tracks chart. In addition to stellar sales, “Remind” also saw gains at radio,
increasing its audience by 1.8 million, good for a 5-3 jump on Hot R&B/Hip-
Hop Airplay. “Remind” is the first single from £701, the fourth album for
Usher, who holds the record for the longest run on Singles & Tracks with
“You Make Me Wanna™: 71 weeks, 11 of which were at No. 1.

Retail launches boost three other singles into the Top 10 of Singles &
Tracks: Jimmy Cozier’s “She’s All I Got” (J) moves 17-6, Jagged Edge’s
“Where the Party At” (So So Def/Columbia) leaps three positions to No.
8, and Babyface’s “There She Goes” (Arista) skyrockets 33-10. As a result,
“Peaches & Cream” (Bad Boy/Arista) by 112 and “Wait a Minute”
(Atlantic) by Ray-J Featuring Lil’ Kim move backward despite gains
large enough to retain their bullets.

‘FALLIN’ "KEEPS CLIMBING: The first charting single for Alicia
Keys may be titled “Fallin’ ” (J), but it earns Greatest Gainer/Airplay hon-
ors this issue as it moves up nine notches to No. 16. The single adds 8.2 mil-
lion listeners, cutting its position in half on Hot R&B/Hip-Hop Airplay (24-
12). Released as the B-side to Keys’ “Girlfriend,” the single more than
doubles its sales, climbing 70-54 on Hot R&B/Hip-Hop Singles Sales. Both
titles charted on Singles & Tracks at the time of release and so are collec-
tively credited on Singles Sales. However, “Fallin’ ” receives full sales cred-
it on Singles & Tracks since it had more cumulative airplay at R&B radio
at the time of retail release. Initially signed to So So Def/Columbia, Keys
released her debut album, Songs in A Minor, June 26; it will enter Top
R&B/Hip-Hop Albums next issue.

In the meantime, this issue proves to be a relatively big week for
R&B/hip-hop album releases, as the debuts on Top R&B/Hip-Hop
Albums—14 in total—include the top three slots: D12’ Dewvil’s Night,
Luther Vandross’ eponymous release, and Sisqé’s Return of Dragon,
respectively, all selling more than 100,000 units overall. D12 simultaneous-
ly released its single ‘Purple Hills,” which enters at No. 9 on Singles Sales
and, combined with the additional 2.1 million audience, moves 67-28 on Sin-
gles & Tracks. “Purple Hills” debuted on last issue’s Hot Rap Singles chart
at No. 47 from street-date violations and moves more than 3,000 pieces at
core stores, making it the Greatest Gainer on that chart. Vandross’ first
single, “Take You Out,” a radio-only track, moves 19-22 on Hot R&B/Hip-
Hop Airplay but retains its bullet, since its audience increased by 4%.

For Eric Ferris, Virgin’s sen-
ior director of product manage-
ment, choosing the single was a
no-brainer. He recalls, “When
they initially presented the
album to us, Pharrell said,
‘N*E*R*D is about sex, politics,
and hip-hop.” We thought ‘Lap-
dance’ represented those things
in a nutshell.”

Ferris acknowledges that the
duo’s production reputation may
give N*E*R*D an advantage
over other new acts. “A lot of
[their music] is in people’s sub-
consciousness already,” Ferris
says. “Everywhere you turn,
you hear their sound.”

Even with that advantage,
Virgin will be executing vari-
ous marketing strategies,
encompassing street teams,
mix-show promotion, online
marketing, and in-store play.
“Lapdance” is also being
worked at alternative rock sta-
tions like Boston’s WFNX.

“Anytime you’re introducing
a new sound and new statement
in music, it takes time,” Ferris
says. “Even though we have a
head start because of their pro-
duction success, we still have to
be patient with the marketplace
and make sure people get a
chance to embrace the music.”

Retailers think the Nep-
tunes’ success and name recog-
nition will attract fans.
“They’ve done so many hit sin-
gles in the past year that their
album will definitely pique
some interest,” says Jim Stella,
urban music buyer for Trans-
World Entertainment. “We’ve
been feeling some decent buzz
on the ‘Lapdance’ track for the

past couple of months.”

With In Search Of . .. on its
way to store shelves, N*E*R*D
is already eyeing its next proj-
ect. “As soon as we get the time,
we're going to make another
album,” Williams says. “This
album is basically a soundtrack
for listeners ... a soundtrack
for what’s going on now in life
and society.”

ck on the charts with “U Remind
Me,” the first single from his August release, 87017. Pictured taking

a breather during the single’s video shoot, from left, are TLC’s Chilli,
Usher, and director Dave Meyers.

Usher Returns. Arista's Usher is ba

Coming soon to your local
:  operator or satellite provider.
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