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The

Tomm
Mottola

Nobody Knows

BY TIMOTHY WHITE

An occasional feature column of analysis and opin-
ion regarding music-industry topics by the Billboard
editor in chief.

NEW YORK—The chairman/CEO of Sony Music
Entertainment is searching for the right song.

Bent over a big, blond Gibson L5 hollow-body
electric guitar in his 32nd floor suite of offices at
Sony’s Madison Avenue headquarters, he plucks a
bit of Bill Doggett’s 1956 R&B instrumental hit
“Honky Tonk (Parts 1 & 2),” then ruminates with
surprising ease on a smattering of Wes Mont-
gomery’s distinctive thumb-picking style, before set-
tling on a familiar rock theme.

“Here’s something you might recognize,” he says,
smirking, as he launches with a flourish into a
big-chords filet of prime roots rock and then
| shyly sings a verse: “There’s a young man in a
T-shirt/Listening to a rock’n’roll station . . . /He
says, ‘Boy, this must be my destination’ . ../
Ain’t that America . . . something to see .. .”

There is a burst of bashful laughter from
lapsed guitarist/vocalist Thomas David Motto-
la, but it doesn’t alter that the lyric of “Pink
Houses” rings true for him just as much as it
did for the song’s author, John Mellencamp, who
notched his 1983 chart success with that ditty while a
key client of Mottola’s bygone Champion Entertainment
management firm.

Today, although Mottola volunteers that upcoming
Billboard 2001 Century Award honoree Mellencamp

is “great, but nuts” and “the main reason I decided to
stop being a manager,” the Indiana rocker is nonethe-
less a valued member (since 1998) of Sony’s Colum-
bia Records artist roster, with a new album titled Cut-
tin’ Heads due for autumn release. “I love the
new single [‘Peaceful World’] John wrote for
his album,” Mottola explains, “but what I like
most about John is that he’s able to reinvent
himself but still stay John—a progressive
man but always true to the core of what he
does. I admire that.”

Mottola plainly hopes for reciprocal
regard from the stubborn artist he once
agreed to arm wrestle in order to settle a
dispute in 1985 over a tour percentage. “It was a
draw,” Mellencamp now confides fondly, “so I agreed
to split the difference with Tommy.”

It’s a pity that all quarrels and quandaries in the music
business can’t be solved quite so handily. As the indus-

(Continued on page 113) ‘

Bjork Paints From New
Palette For Elektra

BY MICHAEL PAOLETTA

Icelandic singer/songwriter Bjork
is sitting in the middle of her
sparsely decorated hotel room: an
aluminum igloo in Ilulissat, a town
on Greenland’s west coast.

Looking around, Bjork can’t
hide that such an environment
fills her with joy. Situated atop a
hill by the ocean, the igloo over-
looks a large bay, replete with ice-
bergs and a cathedral. Although
frigid, this geography offers day-
light around the clock.

Bjork—who hails from nearby
Reykjavik—thrives in such condi-
tions. “I was raised with 22 hours
of sun each day,” she notes. “But
certain elements of Iceland do
seem exaggerated here, more in-
tense. It’s just perfect for what I
need to accomplish.”

What the singer is accomplishing
in Greenland is auditioning “Eskimo
girls” for the backing choir on her
upcoming tour—an intercontinen-
tal jaunt in support of her new al-
bum, Vespertine. The disc is due

Aug. 27 internationally—in the UK.
on One Little Indian (the label to
which she is directly signed) and in
most other territories through Poly-
dor/Universal. In the U.S., Vespertine
streets a day later via Elektra.
(Continued on page 78)

BY LARRY FLICK

There is perhaps no more pop-
ular segment of the music in-
dustry than artists &
repertoire—and rightly

company where creativity
is a priority, where one can par-
ticipate in an artist’s evolution,

Style Vs. Substance

Three Execs Debate The Challenge Of Major-Label A&R

ILLBOARD A&R, Billboard enlisted

AB

50. It's the area of a record | ibshsidband

where one can revel in the rush
and risk of rolling the dice on a
promising new act. To discuss the

state of pop and rock

three consistent hitmak-
ers. We started with vet-
eran Dave Novik, senior VP of ’
(Continued on page 48)
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kermany, France and Australia

THE MUSIC SUGCGCG




M-G-A

HUSIBL‘URPERATIBK
~AMERICA

SHIOOU

not;ﬁh‘ol

'World Radio History|

212001 HEA Regoras



DRIVER LICENSE
D.0.B 08-01-80

EMT. VEE

1515 BROADWAY

25TH FLOOR
NEW YORK, NY 10036

St X vJ EYES BL ML 507 " OLASS. D
END RES
SSUED: 041008 S EXPIRES 0305902

F77 P 76718581

POSITIVE PROOF THAT TURNING TWENTY ISN'T MINOR
HAPPY 20TH ANNIVERSARY

’ Recu 0)
2 o — GEFFEN

2007 WWEEEFF N‘\&M ECORDS.

INTERSCOPE




Billsoard

Editor in Chief: TIMOTHY WHITE

REDITORIALE
Executive Editor: BRADLEY BAMBARGER
Bureau Chiefs: Leila Cobo (Miami), Bill Holland (Washington, D.C.),
Melinda Newman (Los Angetes), Phyllis Stark (Nashvilie)
Deputy Editor: Wayne Hoffman
Senior Editors: Ed Christman (Retail), Larry Flick, Chuck Taylor
Senior Writers: Chris Morris (Los Angeles), Ray Waddell (Nashvilie)
Art Director: Jeff Nisbet
Associate Editors: Andrew Boorstyn, Eileen Fitzpatrick (Home Video, Los Angeles),
Brian Garrity (Merchants & Marketing), Carla Hay (Music Video),
Gail Mitchell (R&B, Los Angeles), Wes Orshoski, Michael Paoietta (Dance),
Deborah Evans Price (Country, Nashville)
Staff Writers: Matthew Benz, Rashaun Hall, Jiil Pesselnick
Assistant Editors: Christopher Waish (Pro Audio), Emma Warby, Chris Woods
Special Correspondent/Music Publishing Editor: Jim Bessman
Art Assistant: Raymond Carlson
Contributors: Scott Aiges, Charles Karel Bouley, Fred Bronson, Ramiro Burr, Lisa Collins,
Steve Graybow, Richard Henderson, Marci Kenon, Latry LeBlanc, Moira McCormick,
David Nathan, Steve Smith, Julie Taraska, Christa Titus, Steve Traiman
Assistant to the Editor in Chief: Jaime Yates

B INTERNATIONAL (London) ®
Editor In Chief: ADAM WHITE
Deputy Editor: Thom Duffy
Associate Editor: Tom Ferguson
News Editor: Gordon Masson
Bureau Chiefs: Christie Eliezer (Australasia), Kai R. Lofthus (Scandinavia),
Steve McCiure (Tokyo), Woifgang Spahr (Hamburg)
Contributors: Sam Andrews, Nigel Hunter, Kwaku, Paul Sexton, Nigel Williamson

B SPECIAL SECTIONS (Los Angeles) B
Director of Special Sections: GENE SCULATTI
Associate Director: Dalet Brady
Assistant Editor: Katy Kroll
Coordinator: Marin Jorgensen

B CHARTS & RESEARCH®
Director of Charts: GEQFF MAYFIELD
Chart Managers: Keith Caulfield (Pop Catalog, Soundtracks, Production Credits), Anthony
Colombo (Mainstream Rock, Spotlight Recaps) Ricardo Companlom {(Dance, Latin), Steven
Graybow (Jazz, Blues, Modern Rock), Wade Jessen (Country, Contemporary Christian, Gospel),
han Kurant (Adult C porary, Adult Top 40), Geoff Mayfield (The Billboard 200,
Heatseekers), Gordon Murray (Electronic), Minal Patel (R&B/Hip Hop),
Silvio Pietroluongo (The Biliboard Hot 100, Top 40 Tracks),
Marc Zubatkin (Video, Classical, Kid Audio, World Music, New Age, Reggae)
Chart Production Manager: Michael Cusson
Archive Research Manager: Adam Koelsch
Associate Chart Production Manager: Alex Vitoulis
Administrative Assistant: Mary DeCroce (Nashville)

BSALES®
Associate Publisher/Worldwide: IRWIN KORNFELD
Group Advertising Director (East & Telemarketing): Pat Jennings
Advertising Directors: Andy Anderson (Urban), lan Remmer (West)
New York: Evan Braunstein, Joe Maimone
Los Angeles: Aki Kaneko, Darren Strothers, Michelie Wright
Nashville: Phil Hart
Advertising Coordinator: EricVitoulis
Advertising Assistants: Julie Crider, inga Espenhain, Allison Farber
Classified/Directories: leff Serrette

Associate Publisher/International: GENE SMITH
Advertising Director {(Europe): Christine Chinetti
Asia-Pacific/Australia: Linda Matich, 612-9440-7777, Fax: 612-9440-7788
Japan: Aki Kaneko, 323-525-2299
France: Francois Millet, +33 (0) 1-4549-2933
Latin America/Miami: Marcia Olival, 305-864-7578, Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret, 323-782-6250

B MARKETING & LICENSING ®
Associate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenpohl
Director of Rights & Clearances: Susan Kaplan
Assoclate Art Dlreclor Mellssa Subatch

9

P A Merceron
Assi Marketmg Manager: Lauren Erlichman

Director of Conferences & Special Events: Michele Jacangelo
Special Events Coordinator: Phyilis Demo
Sponsorship Coordinator: Cebele Rodriguez

Circulation Director: JEANNE JAMIN
Group Sales Manager: Katia Ducheine
Circulation Promotion Manager: Stacy Wahl
Circulation Assistant: Jason Acosta
International Circulation Marketing Director: Ben Eva
Circulation Marketing: Stephanie Beames, Paul Brigden

HPRODUCTION B
Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Manager: Johny Wailace
Advertising Manufacturing Manager: Lydia Mikulko
Advertising Production Coordinator: Chris Dexter
Editorial Production Director: Terrence C. Sanders
Editorial Production Supervisor/QPS Administrator: Anthony T. Stallings
Specials Production Editor: Marc Giaquinto
Systems/Technology Supervisor: Barry Bishin
Senior Composition Technician: Susan Chicola
Composition Technicians: Leilla Brooks, Rodger Leonard, Maria Manliciic
Directories Production Manager: Len Durham
Qlassified Production Assistant: Gene Williams
ENEW MEDIA B
Editorial Director: KEN SCHLAGER
Billboard Bulletin: Carolyn Horwitz (Managing Editor),
Erik Gruenwedel (News Editor), Lars Brandle (International Editor),

Troy Carpenter (Assistant Editor), Todd Martens (Assistant Editor)
Billboard.com: Barry Jeckell (Senior Editor), Jonathan Cohen (News Editor),
Chucky Thomas (Senior Editor/Europe), Sam D. Bell (Director, Business Development),
Rachel Vilson (Product Manager)

H ADMINISTRATION ®
Business Manager: JOELLEN SOMMER
Dlstnbuhon Dlrector Edward Skiba

: Barbara Grieninger
Blllmg Maria Rulz
Credit: Shawn Norton
Assistant to the Publisher: Sylvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER

= BILLBOARD OFFICES ™

New York Washington, D.C. London
770 Broadway 1700 K St. N.w. Endeavour House
New York, NY 10003 Suite 306 189 Shaftesbury Avenue
646-654-4400 Washington, DC 20006 London WC2H 8Tj
Edit fax: 646-654-4681 202-833-8692 +44 (0) 20 7 420-6003
Advertising fax: 646-654-4799 Fax: 202-833-8672 Fax: +44 (0) 207 420-6014

Los Angeles Nashville
5055 Wilshire Blvd. 49 Music Square W.
Los Angeles, CA 90036 Nashville, TN 37203
323-525-2300 615-321-4290
Fax: 323-525-2394/2395 Fax: 615-320-0454

To subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
International: 740-382-3322

m BILLBOARD.COM: http://www.billboard.com m
646-654-5548, rvilson@billboard.com

PRESIDENT: Howard Lander

i Vice Presid Howard App Marie
[ RS Gombert, Irwin Kornfeld, Karen Oertley,
Ken Schlager, Joellen Sommer, Adam White

Billboard Music Group Director of Research: Michael Ellis

Ih

A LETTER FROM
THE PUBLISHER

|
-

Throughout my 11-year tenure as publisher of Billboard, 1
have routinely participated in numerous changes to the opera-
tion. Some of these were small, such as the reconfiguration of
ad sizes or the addition of a new column. Others were large,
from converting our charts to SoundScan/BDS data to the
launch of Billboard Bulletin.

The one constant that has guided me in each of these endeav-
ors is the realization that I was just the current gatekeeper for
an entity of 100-years-plus—one that has helped shape the
manner in which people around the world are entertained.
From its roots as a Cincinnati-based, family-owned monthly
publication catering to traveling shows and circuses to its cur-
rent flagship position within a multinational conglomerate,
Billboard has steadfastly maintained its role as both a chronicler
and forecaster for the business of music and entertainment.

Working for Billboard is often compared to living in a fish-
bowl, because every move we make is scrutinized and some-
times criticized by the industry we serve, as well as our col-
leagues in the media. The smallest attempt to “mess with the
industry Bible” always opened us up to a barrage of conflicting
opinions. Having overseen many magazine redesigns during my
career, I was prepared for a back-breaking, argument-inducing
process that would engulf six months of my staff’s time and
result in cost overruns, fights with designers, and settling dis-
putes between our various departments. In the end, the turmoil
would prove worthwhile only if we produced a product that sat-
isfied our readers, advertisers, and ourselves.

But it wasn’t our intention to simply redesign the pages of
Billboard. 1 told our editors and chart directors that the publi-
cation had to jump off the page. It had to entail more color,
additional graphics, cleaner lines, fewer jumps, tighter stories,
better-written articles, lifestyle photos, in-depth think pieces,
fewer columns, and deeper charts—all part of the process of
becoming more reader-friendly. There were obviously going to
have to be compromises made and, at times, rules and hearts
broken. The process actually began more than two years ago
and saw us brainstorm with four different teams of designers
before striking the right chord with Orbit Integrated of
Hockessin, Delaware, which had worked with one of our sister
publications. What made this assignment so unique was, of
course, the Billboard charts. So we started there and let those
new concepts blaze the path.

When we first embarked down this road, I had no way of
knowing that it was going to be my final legacy as the pub-
lisher of Billboard. My new corporate position has already
begun, but I was determined to remain in my office to see
through this labor of love. As you can imagine, a task of this
nature takes the efforts of countless people. Trying to name
them all would only lead to inevitable omissions and hurt
feelings. I am deeply indebted to them all, but I must single
out four who had to bear the brunt of my tirades: editor in
chief Timothy White, director of charts Geoff Mayfield, art
director Jeff Nisbet, and the lead person on this crusade—
editorial production director Terry Sanders.

Please enjoy your journey through this issue and those that
follow. We hope we have satisfied our readers and advertisers.
I know we have satisfied ourselves.

1/

Regards

Howard Lander

3 lboard
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CLASSICAL CROSSOVER

JANE MONHEIT Come Dream With Me

JAZZ/CONTEMPORARY

BRIAN CULBERTSON Nice & Slow

THE COUNTDOWN KIDS 100 Songs For Kids
. W AGE

RED ROSES FOR BLU? Someone should get a bouquet and a mag-
num of champagne for deposing Usher from the top of The Bill-
board Hot 100 next issue, but will it be newcomer Blu Cantrell
or the boys from O-Town? Usher remains on top for a fourth week
with “U Remind Me” (Arista), doubling the run of his only previous
No. 1 hit, “Nice & Slow,” from 1998. By having the tenacity to remain
on top for four weeks, Usher tips the scale in favor of his gender.
Counting the songs that have advanced to pole position in 2001,
male artists have been on top for 13 weeks and women for 12.
Cantrell could even the score if she takes command next issue.
She’d be the first artist to grab a No. 1 song with a debut single since
Crazy Town held sway with “Butterfly” in March. If Cantrell’s “Hit
’Em Up Style (Oops!)” (RedZone/Arista) goes all the way, it would
be the fourth No. 1 hit for producer Dallas Austin. The native of
Columbus, Ga., previously topped the chart by helming “Creep” and
“Unpretty” by TLC and “The Boy Is Mine” by Brandy & Monica.
There would be something especially rewarding if Austin suc-
ceeded the current producer-occupants of the No. 1 slot: As a young-
ster, Austin dreamed of his name appearing on an album one day,
just like his idols, Usher’s producers Jimmy Jam and Terry Lewis.
Ifit’s O-Town on top, it will be the first No. 1 single for Clive Davis’
J Records. That makes it a battle between J and Davis’ former home,
Arista. On the other hand, if Cantrell is the champion, it will be the
first time Arista has had two consecutive No. 1 hits as a parent label

since the summer of 1997, when “Mo Money Mo Problems” by the
Notorious B.LG. Featuring Puff Daddy & Mase followed “T’ll Be
Missing You” by Puff Daddy & Faith Evans Featuring 112.

ALLYOU NEED IS LOFT: While product-of-television O-Town has a
chance of topping the U.S. chart, another TV-themed single becomes
the seventh song to debut at No. 1 in the history of the French sin-
gles chart, reports Chart Beat reader Elia Habib of France.

“Up & Down—Leur Hymne Officiel” (M6/Sony) by Les Lofteurs
is the “official anthem” of the Big Brother-style Loft House TV series.
Les Lofteurs are eight of the 13 house guests, and their song debuts
at No. 1 just as the series has come to its conclusion.

The only other acts to have debuted at No. 1 in France are Dire
Straits, Mylene Farmer, Florent Pagny, Elton John, Daft Punk, and
an unnamed collection of French artists on a charity single.

THE SKINNY: Melissa Etheridge earns the second-highest debuting
album and the second-highest charting album of her career, as her
cathartic Skin enters The Billboard 200 at No. 9. Etheridge’s only
album to debut and chart higher is Your Little Secret, which entered
and peaked at No. 6 in December 1995. Skin is Etheridge’s first chart
album since Breakdown stopped at No. 12 in October 1999.

More Fred Bronson each week at www.billboard.com.
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DiMA Cuts A Digital Deal

BY BILL HOLLAND

WASHINGTON, D.C.—The Digital
Media Assn. (DiMA) has reached an
informal agreement with the Re-
cording Industry Assn. of America
(RIAA) that has significant implica-
tions for Webcasting, according to
industry sources.

As part of the deal, DiMA will drop
its support of nonrecoupable, direct
payment of digital-performance roy-
alties to artists. In exchange, the
RIAA will support DiMA’s position
that Webcasters should not have to
pay songwriters and music publish-
ers for so-called “ephemeral” tem-
porary copies of songs used for
streaming music on the Internet.

Rep. Rick Boucher, D-Va., and Rep.
Chris Cannon, R-Utah, will introduce
a bill later this year amending the
Digital Millennium Copyright Act
(DMCA) to make it easier for Web-
casters and other music Internet
companies to do business. Both
DiMA and the RIAA deny that any for-
mal agreement over the terms of sup-
port for such legislation was reached
at their July 17 meeting.

Jonathan Potter, president of
DiMA—whose membership in-
cludes many Webcasters—says,
“We talked about legislation, we
talked about politics—we have a lot
of common interests.” He describes
the meeting as concentrating on
“‘what ifs'—process stuff.”

He also tells Billboard that DIMA
never “publicly” supported direct

payments of digital performance roy-
alties in its policy statements,
although Potter has made no secret
of his support of the idea: “Direct pay-
ment to artists would be a wonderful

‘Direct payment to
artists would be a
wonderful thing, but
it’s not our issue.’

—IJONATHAN POTTER, DiMA

thing, but it’s not our issue.”

The RIAA’s chief lobbyist, Mitch
Glazier, says, “There was no agree-
ment nor a quid pro quo, but just
discussions of issues where there
might be common ground. We will
talk about the issue of direct pay-
ments with the artists’ groups.”

The RIAA has been negotiating

independently with artists’ groups
on direct payment, but those groups
have been wary of the trade organi-
zation’s proposals thus far. The
RIAA has rejected legislative solu-
tions to the problem.

Music publishers and perform-
ing right societies oppose changes
in the law to allow the free use of
ephemeral copies.

A representative from the American
Federation of Television and Radio
Artists (AFTRA) met separately with
the RIAA over the question of direct
payment, with input from the Record-
ing Artists Coalition (RAC) and others.

AFTRA national executive director
Greg Hessinger says, “Ultimately, the
RIAA is going to have to resolve this
issue with the artists’ groups—
AFTRA, RAC, [the American Federa-
tion of Musicians, the National Acad-
emy of Recording Arts and Sciences],
and the Music Managers Forum.”

RAC executive director Noah
Stone tells Billboard, “DiMA took it
upon themselves to include lan-
guage [in a draft bill] for direct pay-
ment of digital-performance royal-
ties in an effort to gain support from
artist groups. I would not be sur-
prised if they make concessions to
win favor with the RIAA. As part of
RAC’s agenda, we are working inter-
nally and with the other artist
organizations to develop the most
effective strategy to get direct pay-
ment. The DiMA-backed legislation
may not be the proper venue.”

Latin Grammys Signal A Change

Artists Ignored By Spanish-Language Radio Land Most Nominations

BY LEILA COBO

MIAMI—Artists who have been
shunned by Spanish-language radio
stations may get their due at this year’s
Latin Grammy Awards.

When nominees for this year's cer-
emony were announced July 17, the
leading contender was Juanes—a rel-
ative unknown on the radio whose
critically acclaimed debut solo CD
has barely made a blip on the Bill-
board charts. “I think it’s a sign that
things are going to change, and this
is a time for change,” Juanes tells
Billboard. “I'm not the only one
doing different music.”

Juanes, who arrived in the U.S. last
year armed with only a guitar and a 40-
song demo tape, was nominated for
seven awards for his Universal album,
Fijate Bien (Look Carefully), including
record of the year, album of the year,
best new artist, and song of the year
for the title track.

Artsy Spanish pop singer Alejandro
Sanz followed with five nominations
for his WEA album £/ Alma Al Aire
(The Bared Soul). Aterciopelados,
Gilberto Gil, Fito Paéz, Caetano
Veloso, Paulina Rubio, and producer

Gustavo Santaolalla received three
nominations apiece.

The most honored artists are not
necessarily the most popular. Only two
nominees for album of the year—
Rubio and Sanz—have performed well

on radio and sales charts in the U.S., a
fact critics say is linked to Spanish-lan-
guage radio’s reluctance to play any-
thing but standard pop. Other nomi-
nees in the album category are
flamenco guitarist Vicente Amigo (for

Ciudad de las Ideas, Ariola/BMG) and
Brazilian icon Gilberto Gil (4s Cangdes
De Eu, Tu, Eles, WEA Music Brazil), as
well as Juanes.

The Latin Grammys encompass
albums released in Spanish and Por-
tuguese anywhere in the world. The
nearly 4,000 voting members of the
Latin Academy of Recording Arts and
Sciences (LARAS) pick the nominees.

“These nominations tell me we have
a smart and diverse membership,” says
National Academy of Recording Arts
and Sciences/LARAS president/CEO
Michael Greene. “They’re not voting
by name recognition only but by qual-
ity of the recording.”

When big names got onto this year’s
ballot, they usually came with under-
lying quality, as in the case of Sanz and
Rubio. “In some way, the competition
is more fair, and the type of artist that’s
nominated is different,” Sanz tells Bill-
board. “Not everyone who should be
there is there, but everyone there
should be there.”

The Latin Grammys will take place
Sept. 11 in Miami and will be broad-
cast on CBS. For a full list of nominees,
visit billboard.com.

Dixie Chicks Suit Could
Prove Costly For Sony

BY PHYLLIS STARK In its suit, which Billboard obtained
NASHVILLE—If Dixie Chicks suc- from the court, Sony says that if the
ceed in breaking their Sony Music group refuses to deliver its remaining
recording contract, the company albums, the company “will suffer
could lose $100 million in revenue.  damages in an amount that . . . would
The group filed a motion July 13  be no less than $100,000,000.”
to terminate its contract. Sony filed a Last summer, the Chicks began to
countersuit in U.S. District Court for renegotiate their contract, according
the Southern District of New York to Sony’s suit, and sought “to obtain
July 17 seeking a declaratory judg- tens of millions of dollars not con-
ment against the group and claiming tractually required to be paid.” Sony
the Chicks’ motion was based on rejected this demand.
“trumped-up and baseless claims.” In a prepared statement, Sony says
The Chicks’ first two CDs for that it “filed this complaint to con-
Sony’s Monument imprint—1998’s firm that the Dixie Chicks remain
Wide Open Spaces and 1999's Fly—  signed to an exclusive recording con-
have sold a combined 14 million units tract with Sony Music.” The Chicks’
inthe U.S., according to SoundScan, manager, Simon Renshaw of Los
and the label is owed five more Angeles-based the Firm, could not be
albums under the current contract. reached for comment.

Market Watch

A Weekly National Music Sales Report

" YEAR-TO-DATE OVERALL UNIT SALES

2000 2001
Total 412,576,000 391,047,000 (=5.2%])
Albums 381,428,000 370,944,000 (= 2.8%)
Smgl(’s 31,148,000 20,103,000 (=35.5%)
; ' YEAR-TO-DATE SALES BY ALBUM FORMAT
2000 2001
CD 337,712,000 343,424,000 (<1.7%)
Cassette 42,829,000 26,801,000 (=37.4%)
Other 887 000 719,000 (<+18.9%)
This W 13, 718 000
Last Week 13,886,000 Change 20f 02.6%
Change <1.2%

sl S ” R SRS
This Week 12,974,000 This Week 200( 13,121, 000
st Weel 13,132,000 Change 2000 <=1.1%

744,000 This We 958,000
Last Week 754,000 Change 2000 <=22.3%
Change =1.3%
TOTAL YTD ALBUM SALES BY GEOGRAPHIC REGION
2001 2000

Northes _ 20,156,000 20,548,000 (<1.9%)
M!ddl‘ \‘dar tit 51,579,000 52,977,000 (<2.7%)
3 55,938,000 60,387,000 (<=7.4%)
23064000 24,572,000 (<6.1%)
71,739,000 72,372,000 (<0.9%)

: é | 56,250,000 59,180,000 (=5.0%)
Mountain 1 26,952,000 26,674,000 (=1.0%)
Pacific 65,266,000 64,697,000 (<0.9%)

FOR WEEK ENDING 7/15/01

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by ioii’iiiiq
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Redesign Adds Depth And Color To Billboard Charts

BY GEOFF MAYFIELD

Until this issue, only the better-
known Billboard charts bore any color.
Even on those pages, the color repre-
sented just a splash, akin to the effect
of a tie or a handkerchief on a black
suit worn over a white shirt. With the
redesign of Billboard, all of the maga-
zine’s 48 U.S. music and video charts
are wearing their most colorful garb,
while our Hits of the World charts also
take on a brighter aspect.

The changes go far beyond the new
hues. Graphics have been rethought
and chart depths reconsidered. New
charts and indices have been added to
the mix, with the goal of making it eas-
ier to navigate all of our music lists.

Furthering that goal is the forma-
tion of a charts supersection, anchored
by The Billboard 200 and The Billboard
Hot 100, where most of our weekly and
biweekly music lists will reside. While
the country, R&B/hip-hop, Latin,
dance, and video charts will continue
to appear in their appropriate editori-
al homes, the rest will be consolidated
with the aforementioned indices.

One of those—the Singles & Tracks

Song Index—replaces the individual A
to Z lists that ran with the Hot 100,
Hot R&B/Hip-Hop Singles & Tracks,
Hot Country Singles & Tracks, and
Hot Latin Tracks. This inclusive guide
will continue to list each song’s pub-
lishers, while providing cross-index
positions for songs that appear on
more than one of the four charts.
Entirely new is the Artist Index, which
will inform the reader of every Bill-
board album and singles chart on
which an act currently appears.

The charts supersection runs under
the banner Between the Bullets, which
was previously the name of the col-
umn that analyzed album sales. That
column now reverts to its original
name, Over the Counter, and appears
within the Between the Bullets section
alongside a new column—Singles
Minded—which provides an overview
of all of the magazine’s singles and air-
play charts. Singles Minded will be
written by Hot 100 chart manager Sil-
vio Pietroluongo, country charts man-
ager Wade Jessen, and R&B/hip-hop
manager Minal Patel, with ongoing
contributions from the rest of the

RECORD COMPANIES: Chris Palmer
is promoted to GM/senior VP of mar-
keting for Warner Bros. Nashville.
He was senior VP of marketing.

Ron Mirro is named VP of finance
and administration for Epic Records
in New York. He was VP of A&R ad-
ministration for Sony Music.

Steven Feline is promoted to
senior director of finance for BMG
Entertainment in New York. He was
director of finance.

Ben Lazar is named director of
A&R research for the Island Def
Jam Music Group in New York.
He was director of A&R/artist
services for CMJ.

Alvin V. Williams is named
director of A&R for Word Records
in Nashville. He was director of
A&R for Myrrh Records’ black
music division.

Eve Cantelmi is named direc-
tor of tour marketing for Arista
Records in New York. She was an
associate for Traffic Control
Group World Service.

Alissa Razansky is named A&R
representative for Island Records in

~ LAMBERT

New York. She was an A&R coordi-
nator/scout for Epic Records.

PUBLISHERS: Brian Lambert is
named VP of motion picture and tel-
evision music for Universal Music
Publishing Group in Los Angeles. He
was VP of catalog marketing for
Zomba Music Publishing,

The Pullman Group names Seth
Burroughs, Megan Harris, Aashle-
sha Patel, and Jennifer Houser ana-
lysts in New York. They were, re-
spectively, students at the University
of Pennsylvania, Columbia Univer-
sity, the University of Texas at Austin,
and the University of Pennsylvania.

Mark Box is named choral out-
bound sales representative for
Brentwood-Benson Music Pub-
lishing in Franklin, Tenn. He was
director of sales and marketing for
Prism Music.

RELATED FIELDS: Christopher Vio-
lette is named head of music for
Myriad Pictures in Los Angeles. He
was an independent music super-
visor for film and TV.

magazine’s radio-chart managers.

The launch of an expanded Latin
section in Billboard finds all of our
Latin charts growing to new lengths.
Top Latin Albums, a name change for
The Billboard Latin 50, will now run
75 titles deep and will appear
weekly rather than biweekly.
Each of the Latin genre album
charts—Latin Pop, Tropical/
Salsa, and Regional Mexican—
expand from 15 to 20 titles.

The weekly radio-based Hot
Latin Tracks list has been
expanded from 40 to 50 posi-
tions, with each of the airplay
format charts that accompany it
expanded by 25 positions. At 40
songs deep, the Latin Pop, Tropi-
cal/Salsa, and Regional Mexican
airplay lists are now on a par with
the charts of such popular formats
as Top 40, Adult Top 40, and the
rock genres.

Top Internet Album Sales has been
expanded from 20 to 25 positions,
while each retail chart of at least 40
positions has been augmented to
include features previously confined to
our deeper charts. Thus, the Hot Shot
Debut and Greatest Gainer Awards are
being added to Heatseekers, Top Inde-
pendent Albums, Top Pop Catalog
Albums, and the biweekly Top Gospel
Albums and Top Contemporary Chris-
tian. The latter two add “two weeks
ago” columns.

Joining the retail menu is Top
Soundtrack Albums, which will run 25
titles deep and include both current
and catalog entries, with management
of the chart shifting from SoundScan
to the Billboard charts department.

Reflecting the decline in singles
sales volume, the Hot Rap Singles and
Hot Dance Maxi-Singles Sales charts
have each been halved, from 50 to 25
titles. The space provided by those
shortened lists will be used for two new
retail charts: Top R&B/Hip-Hop Cata-
log and Top Electronic Albums.

Long a fixture on the Billboard

charts, bullets—indicating those titles
with the most growth but previously
missing from our catalog charts—
have been added to the catalog lists,
including the new R&B chart.

The chart revamp extends to our
Hits of the World pages (see story, page
76), where the various international
charts have been designed to more
closely resemble the magazine’s U.S.
charts. Among the innovations in this
section are two new features: Hot
Movers Singles, which identifies the
fastest-growing singles in the world’s
leading markets, and Common Cur-
rency, which highlights those titles
that have reached the top 10 in at least
three of the largest countries.

The Billboard charts were last sig-
nificantly redesigned in 1984, bowing
in the Oct. 20 issue, and several minor
changes have been introduced since
then. The Hot 100 has undergone
numerous modifications since it first
bowed in the Aug. 4, 1958, issue, but
the rest of the magazine’s charts have
not seen as many design changes. All
of the charts were the subject of minor
tweaking in 1960 and 1963. Some of
the charts were revamped in 1970.
Billboard has published various music
charts, in one form or another,

Hitting a High Note. Decca recently signed an exclusive recording deal
with 27-year-old Peruvian operatic performer Juan Diego Florez. His debut
CD for Decca, a disc of Rossini arias, will be released next January, the
same month the tenor makes his live U.S. debut at the Metropolitan Opera
in New York, as Count Almaviva in Rossini's Barber of Seville. Pictured,
from left, are Decca director of artistic development Didier de Cottignies;
Florez (sitting); Florez's managers, Ernesto Palacio and Ettore Volontier;
and Decca VP of A&R Jean Hugues Allard.

<l The Billboard, 200, ]

through most of its 107-year history,
including sheet music charts, jukebox
charts, and various regional charts.

The latest changes are a result of
contributions from the entire depart-
ment, with significant weight carried
by Pietroluongo, chart production

manager Michael Cusson, and
chart manager/administrative
assistant Keith Caulfield. And
contributions flowed from
beyond the department: Inter-
national editor in chief Adam
White spearheaded the changes
in our Hits of the World page;
the Artist Index sprouted from
an idea first suggested years ago
by former deputy editor Irv
Lichtman; publisher Howard
Lander challenged us to view the
purpose, flow, and aesthetics of
our charts with a fresh perspec-
tive; and design firm Orbit Inte-
grated incorporated these ideas
into the charts’ new look.
This project could not have been
completed without the fast and tireless
work of our production department,
particularly systems/technology super-
visor Barry Bishin and senior compo-
sition technician Susan Chicola, while
editorial production director Terrence
Sanders—the quarterback of the
redesign—kept us on track.

Change often inspires at least tem-
porary discontent, so as head of the
charts department, I will accept
responsibility for any complaints aris-
ing from the changes inaugurated in
this issue. Figuring, however, that our
new charts package will inspire more
applause than it will jeers, I direct your
applause to those mentioned above.

In The News

* Turning down a motion by
music industry executives, the
U.S. Copyright Office issued a rul-
ing July 16 allowing seven Web-
cast firms to participate in a rate-
setting process for online music
services. The rate-setting proce-
dure is slated for July 30.

e Warner Music Group report-
ed second-quarter cash flow of
$87 million, down from $129 mil-
lion a year ago. While domestic
market share rose to 17.1% from
16.6% last year, revenue fell to
$895 million from $1 billion on
lower total sales and unfavorable
currency exchange rates.

* Q Video, the video label recent-
ly launched by TV network QVC,
has signed a product deal with
Major League Baseball and a distri-
bution deal with WEA. As part of
the deal, the label—which released
its first title, Hitters on Hitting:
Finding the Sweet Spot, June 26—
plans a World Series highlight pro-
gram for November.
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His 300-date world tour, which has played to more than
3 million people, draws to a close with 2 prestigious shows at

The Route of Kings, Hyde Park, London on July 28th and 29th.

OVER 7 MILLION ALBUM SALES
OF “BRAND NEW DAY” WORLD WIDE

3X PLATINUM IN ..USA AND ITALY

2X PLATINUM IN ... CANADA

PLATINUM IN ..UKIRELAND, AUSTRALIA,NEW ZEALAND, JAPAN,SOUTH AFRICA,
HONG KONG,INDIA,SINGAPORE, GERMANY, SWITZERLAND, POLAND, PORTUGAL,
SPAIN,TURKEY, CZECH REPUBLIC

GOLD IN ... ISRAEL,INDONESIA, KOREA,MALAYSIA,
AUSTRIA,NETHERLANDS,BELGIUM,FRANCE, DENMARK,NORWAY, HUNGARY,
ARGENTINA,GREECE

GRAMMY AWARDS FOR ..BRAND NEW DAY
(1999) FOR BEST POP ALBUM AND BEST MALE POP VOCAL PERFORMANCE

93 WEEKS ON THE CHARTS

A&M Records and Universal Music International
congratulate Sting for “"thinking in a brand new way.”

|

www.sting.com www.amrecords.com

<.

UNIVERSAL
N

RECORDS

©2001 Universal Music Group, Inc.
All rights reserved.
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Billlboard's Latin Music Six-Pack IV
spotlights today’s hottest Latin music
publishers, songwriters, and producers
and their impact on Latin music over the
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our 3 Latin genre chart updates.
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Meet Lindsay Pagano

Beatle-Blessed Teen Brings Soul To Warner Disc

BY CHUCK TAYLOR

Not just anyone’s music makes
Paul McCartney dance.

Lindsay Pagano begins her story
slowly, obviously relishing the dra-
ma of reliving the moment: “I was
working on a sang, and here comes
this familiar accent from the back
of the studio,” she says. “ ‘So I hear
you’re going to be a star,” he said.
turned around, and there he was.”

McCartney, who had been working
in a studio across the hall, then asked
to hear some music. “We put on this
song I'd recorded called ‘Romeo,” ”
Pagano recalls, “and he just started
dancing 'round and 'round.” She
adds, leaning in slightly and smiling,
“I want you to know that we all kept
our cool—at least until
he left.” Pretty profes-
sional behavior for a |
13-year-old, albeit one
recording her debut al-
bum—Love &Faith & |’ &
Inspiration, due Sept. | &
4 from Warner Bros.

Now 15, the Phil-
adelphia native seems
to have charmed all §
the right people. The [*—
album’s producer/
arranger/songwriter,
Jude Cole—himself an
established artist with

a new album out— o€ AL b
PAGANO

says he was consider-
ing touring when he
heard the young artist for the first
time. “I stopped in my tracks,” he
says. “Lindsay has this soulful tone
and perfect pitch—a real gift.”

Pagano’s first single—the glee-
ful but acoustically grounded
“Everything U R”—will be serviced
to top 40 radio Aug. 14, with a com-
mercial single hitting retail a week
earlier. With new albums from fel-
low teens Jessica Simpson and
Mandy Moore flexing chart muscle,
it seems the timing couldn’t be bet-
ter for another promising pop
princess. Still, Cole cautions, “I
think Lindsay was born to sing at
any time—if it were 1992 and we
were at the height of grunge, she’d
still be coming out with a record.”

Gary Briggs, Warner Bros. VP of
artist relations/creative marketing,
says, “It’s not female pop singers
that have been overexposed—it’s a
certain production style.”

The 11 tracks of Love & Faith &
Inspiration caalesce in intriguing
fashion: Although the melodies have
a contemporary pop coating that will
appeal to Pagano’s demographic, her
vocals resonate with pew-inspired

spirit, while Cole’s production adds a
musical nuance—a hint of Motown
or an acoustic guitar—to the mix.
“All of my influences are there—a
little rock, urban undertones, a touch
of pop,” Pagano says. The singer’s
parents played in a cover band, expos-
ing their daughter to artists ranging
from Aretha Franklin and Etta James
to the Jackson Five and Aerosmith.
Despite the album’s often-playful
themes of teenage discovery, most
of the songs were penned by the 40-
year-old Cole. “We would talk on
the phone about the songs he was
writing,” Pagano says, “and he was
always interested in my viewpoint.”
“You’re Number One With a
Bullet” meshes a *70s-inspired bub-
ble-gum lyric with a
spray of toy flute and
playful synth sounds,
as well as a sky-tickling
vocal from Pagano.
“Romeo”—McCart-
ney’s favorite—is more
attitude-laden, while
“Cryin’ Shame” and
“Amazing High” sug-
gest old-school R&B
| jams.
| There’s also a trib-
ute to McCartney, a re-
{ make of his 1984 solo
hit “So Bad.” Pagano’s
new friend even joined
in on ad-libbed vocals.
“In the world of pop,
Paul McCartney is a biblical figure,”
Cole says. “And he saw the potential
in Lindsay. It was a magical story.”
To spread the word, Warner Bros.
will tap its corporate synergies:
“Everything U R” is being consid-
ered as the theme song to an up-
coming show on the WB TV net-
work, and AOL will feature the
song’s lyric (“All I need is everything
you are”) in an Internet campaign.
Pagano will also hit the road on a
promo radio tour, while Warner
searches out teen lifestyle tie-ins.
CD samplers will also be distributed
at concerts by the likes of 'N Sync.
In all these efforts, those behind
the singer hope that the message gets
across that she’s not just another
cookie-cutter teen queen. Cole says,
“She displays the feeling behind her
voice, not just gymnastics, and has a
tone that separates her from anyone
I've worked with—including myself.”
Pagano also hopes that her music
will click with the public: “This is
the only thing I can imagine doing.
If not this, I'd probably be asking
people if they wanted fries with
their burger.”

Ropeadope’s ‘Word’ Speaks To
The Spirit With Sacred Steel

BY CHRIS MORRIS

The all-instrumental album The
Word, due July 31 on Atlantie-
distributed Ropeadope Records, is
a sizzling collaboration between
“sacred steel” guitarist Robert
Randolph, blues-rock jam unit the
North Mississippi All Stars, and
keyboardist John Medeski of
groove aces Medeski, Mar-
tin & Wood.

This unlikely project had |
its genesis three years ago, i
when the All Stars—gui-
tarist Luther Dickinson,
drummer Cody Dickinson,
and bassist Chris Chew—
were opening dates for
MM&W. Members of both
bands were listening avidly
to Arhoolie Records’ Sacred
Steel collections. The al-
bums focus on steel gui-
tarists who play at services
of the Pentecostal House of
God churches.

Luther Dickinson says,
“Personally, gospel music is
where I've always found my |
center, my sort of spirituali-
ty, really.” ‘

Yet Medeski says that
when the idea of doing a
gospel album together was mooted,
the idea was not to “stick to just a
traditional gospel record” but to be
“a little more edgy.”

Last year, while the All Stars were
touring again, Luther Dickinsen
passed a copy of Sacred Steel—Live!
to bandmate Chew. The Arhoolie set
contains a smoking performance of
“Without God” by Randolph, a 23-
year-old prodigy who plays regular-
ly for the House of God Church in
Orange, N.J.

Chew—who himself sings and
plays most Sundays at the Rising
Sun Baptist Church in Hernando,
Miss.—says he began proselytizing
about Randolph: “I loved the whole
album, but that one song—it was
like, ‘ooowee!’ He plays some mon-
ster licks.”

Through Steve Earle's guitarist
Eric “Roscoe” Ambel, who recorded
some nongospel demos with Ran-
dolph, the All Stars got the gui-
tarist’s number and invited him to
open a show last October at New
York’s Bowery Ballroom.

Randolph, who has his own band
that plays dates in New York, says of
his secular music, “What I try to do
is play music that is not degrading.
I try to play inspirational music that
can cross over to all audiences.”

The Bowery Ballroom perform-

ance proved to be a thrilling event
for all the players, and the All Stars
and Medeski—who had already
scheduled recording sessions for
their gospel project—invited Ran-
dolph to join the date.

The Word combines gospel-style
originals, traditional material like
“Pll Fly Away” and “I Shall Not Be

Moved,” and even blues-based spir-
itual sengs like Fred McDowell’s
“Keep Your Lamp Trimmed and
Burning,” performed in a style that
is sometimes devoutly subdued and

‘With the success of
the “Sacred Steel”
records and the
North Mississippi All
Stars—plus throwing
John Medeski into the
mix—“The Word”
has the potential
to do well.’

—ALLEN LARMAN,
RHINO RETAIL

sometimes furiously hard-rocking.
Randolph says he found sympa-
thetic players in his bandmates:
“Being that Chris Chew comes from
the church background, and also
Luther and Cody have some of those
church influences as well, it’s spir-
itual music that is uplifting and
upbeat. It gets everybody going.”

As for getting consumers going,
Ropeadope head Andy Hurwitz says,
“The overall plan in breaking the
record, as we do with all our
records, is just grass roots and
word-of-mouth.”

Ropeadope produced 50,000
three-track samplers to promote the
album and began handing them out
at a June 27 Bowery Ball-
room show that featured
the All Stars with Ran-
dolph and Medeski, all of
| whom have fervent fol-
lowings in the jam-band
| fan community. Hurwitz
says, “People heard that
we were giving away sam-
plers outside the show
| and formed a nice line to

get them.”

|  The Word sampler will
| also be distributed by
J Ropeadope’s national
M street teams at appropri-
& ate live shows and festi-
vals during the summer.
The label is promoting
the album on both its
own Web site, ropea
| dope.com, and the dedi-
cated site whatisthe
word.com, which features
free downloads of two album-track
excerpts and a schedule of summer
tour dates.

The five musicians will play 11
shows on an Aug. 1-12 tour swing,
which will include two gigs at Irv-
ing Plaza in New York and a New-
port (R.I.) Folk Festival appear-
ance. West Coast dates are likely in
early 2002.

Ropeadope has hired indie pro-
moter Michael Idlis to work the
album at triple-A formats, Hurwitz
says, “to see if anyone bites—to see
if there’s anyone that hears it the
way we all hear it—and decides that
they’re going to play it. We’re not
really expecting that to happen, but
we all felt that the record is so good
that we’re going to give it a good
push at radio anyway.”

Allen Larman, roots music buyer
at the Rhino Records retail store in
Los Angeles, sees commercial pos-
sibilities in The Word: “There’s
some amazing playing on this al-
bum. With the success of the
Sacred Steel records and the North
Mississippi All Stars—plus throw-
ing John Medeski into the mix—
the record has the potential to do
well. The fact that Randolph has
been out there touring is going to
help. Everybody involved has al-
ready built a foundation.”
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ICONOGRAPHY: Icon Records, the
label run by actor Mel Gibson, is
branching into releases by individual
artists. Until now, the label—which is
an ancillary arm to Gibson’s film and
TV company, Icon Productions—has
served as a soundtrack-only imprint.
First up will be the September release
from Col. Parker, a quartet made up
of rock veterans guitarist/vocalist
Gilby Clarke (Guns N’ Roses), drum-
mer Slim Jim Phantom (the Stray
Cats), bassist Muddy Stardust (L.A.

* Guns), and keyboardist Teddy An-
dreadis (Slash’s Snakepit).

GIBSON

“Our goal is always to produce the
best possible entertainment,” Gibson
says. “We would like to see the label
become another development and
production avenue similar to our fea-
tures and TV departments. Everybody
at Icon loves music as much as they
love film. I hope we can develop some
successful records in addition to our
film and TV projects.”

Icon Records president Michael
Lustig says the idea is to run the label
like an independent film studio. “If you
look at how indie features are made,
all this time and effort is spent getting
it ready outside of the traditional stu-
dio system. You get great movies that
way, and I think you can get great
records that way. You can take the time
to launch an artist without the corpo-
rate pressure of the quarter system.”

Lustig says Icon is looking for a
long-term distribution deal for sound-
tracks, while it hopes to make one-off
deals for its individual artist releases
so it can pair the project with the
appropriate label.

Among the soundtracks previously
released by Icon are those to Payback
(through Varese Sarabande) and What
Women Want (Columbia) (both in
which Gibson starred), and Felicia’s
Journey (Milan). Through an expired
distribution deal with Atlantic, Icon
released the soundtrack for 187.

Col. Parker came together as a
cover band that plays every Thursday
at Phantom’s Los Angeles nightspot,
the Cat Club. “Michael was my friend,

by Melinda Newman

and he said, ‘1 want to capture what
you and Gilby are doing,’ ” Phantom
says. “The original idea was just to do
covers, but it slowly turned into
something more.”

The “something more” is a straight-
ahead rock album, aptly titled Rock &
Roll Music. Recalling the Rolling
Stones, the Beatles, and even a little
T-Rex, the songs are instantly familiar
without sounding derivative.

As for the band’s name, Phantom
says, “We wanted a name that sound-
ed inherently American,” even though
Elvis Presley’s manager and the band’s
namesake was supposedly Dutch. “He’s
such a unique character. We had a
lawyer research the name, and it came
up clean. Col. Parker [who died in
1997] doesn’t have a family, and I don’t
think the Presley estate is too fond of
him, so they don’t care.”

Lustig says Icon, which has a skele-
ton staff, will use indies for marketing
and promotion until the project goes
to a major. He also plans to use re-
gional distributors to ensure the rec-
ords are in stores when the bands tour.

If Phantom has any reservations
about being the first act on the label,
he’s not voicing them. “Listen,” he
says with a laugh, “it’s kind of cool to
actually be able to get the president of
the label on the phone.”

MANAGEMENT CHANGES: Former
Hootie & the Blowfish manager Rusty
Harmon and his partner, Hootie attor-
ney Richard “Gus” Gusler, have signed
Republic/Universal act Jettingham to
their new company, Raleigh, N.C.-
based Management 101. The Fort
Wayne, Ind.-based band releases its
debut Sept. 18 ... Concert promoter
Seth Hurwitz, head of Washington,
D.C.-based . M.P, has entered the man-
agement field. Hurwitz is handling
D.C.-based DJ/production outfit Thiev-
ery Corporation. Even though he lives
in the same town as the act, he became
aware of Thievery Corporation through
his interest in the Cafe del Mar compi-
lations. “I kept getting these Ibiza
records and Cafe del Mar kind of stuff
on Amazon, and Thievery Corpora-
tion’s name would come up as acts |
might also like,” he says. While he will
be active in all facets of the duo’s career,
he will focus on the pair’s live show.
Thievery Corporation releases its
albums on its own label, ESL Music . ..
Mosaic Media Group, which includes a
management division that handles Ala-
nis Morissette and Goo Goo Dolls, has
invested in Family Tree Entertainment.
New York-based Family Tree’s clients
include Macy Gray, OutKast, and
Donell Jones. Family Tree will start an
Los Angeles branch, based out of Mosa-
ic’s offices.

Introducing Miranda Lee Richards

Virgin Readies Debut From Self-Proclaimed ‘Psychedelic Folkie’

BY WAYNE HOFFMAN

When Miranda Lee Richards was
growing up in San Francisco, her
mother—an underground comic
book artist—created a character
named Suzy Skates for Roller Skat-
ing magazine. A punk-rock anti-
superhero standing six feet tall before
she strapped on her hot-pink skates,
Suzy used her magical powers to bat-
tle corporate greed, fight pollution,
and rebel against social convention.

“Suzy was based on what my
mother wanted me to become,”
Richards recalls, “a strong, inde-
pendent, beautiful, kick-ass chick.”

Now 26, Richards aims to fulfill
her mother’s expectations with the
Aug. 28 release of her Virgin debut,
The Herethereafter.

Richards came to music late, first
picking up a guitar after she finished
high school. Today, she plays piano
and harmonica as well and says get-
ting a late start may actually give her
an advantage over other new artists.
“I was able to try other things and
know that I didn’t want to do them.”

For example, Richards moved to
Los Angeles at age 20 to become a
commercial model. “I always hated
it,” she recalls, but modeling did give
her time to hone her skills as a song-
writer in her spare time. When she
signed her deal with Virgin in 1999,
she left modeling behind.

In addition to co-producing The
Herethereafter with Rick Parker,
Richards wrote or co-wrote 10 of its
11 tracks; the exception is a cover of
a Rolling Stones 1967 release, “Dan-

Branching Qut. Maverick ingénue
Michelle Branch is starting to make
pop radio inroads with “Everywhere,”
the first single from her full-length
debut, The Spirit Room. Many of the
set’s tunes were the result of dreams.
“Sometimes, I wake up and get con-
fused about where I am,” she says.
“Pm not sure if I'm asleep or awake.
I have drearns when I write an entire
song, chords, everything. I wake up
and hope I can remember the dreamn-
song, and I find that I've already writ-
ten it all down. It’s a mystery.”

delion.” Published by Violet Hour
Publishing/ASCAP, Richards’ songs
are guitar-focused—sometimes
acoustic and sometimes electric, but
always driven by sing-along melodies

RICHARDS

leavened by Californian breeziness
and a slight country twang.

Yet while the tunes are frequently
upbeat, the poetic lyrics more often
betray what Richards calls “an under-
tone of sadness.” This wistfulness is
most evident on “The Long Goodbye,”
a song Richards wrote about a disin-
tegrating love affair, and “The Land-
scape,” which Richards adapted from
a Charles Baudelaire poem about “the
sinless idyll built of innocent words.”

Tony Berg, executive VP of A&R at
Virgin, compares Richards to Edie
Brickell and Sheryl Crow, perform-
ers who “seemed to speak to a gener-
ation”—particularly a young, female
audience. “Every now and then, a
woman shows up with a unique point
of view and a sound that’s identifiably
her own, and it seems to resonate.”

Richards’ first single—tentatively
hitting radio in August or Septem-
ber—will be “The Beginner,” which
opens the albbum. “I hope it’ll find its
way to modern rock radio, but it’s
not going to start anywhere near
there,” says Berg, who plans to tar-
get triple-A and progressive AC sta-
tions first. “It’s an unusual record in
that it falls between the lines that
have been drawn so deeply in the last
few years in radio.”

Richards got accustomed to blur-
ring musical lines as a child, listen-
ing to her mother’s new-wave
records alongside the blues and
country preferred by her father, who
is also a eartoonist. Unsurprisingly,
Richards—who calls herself “a psy-
chedelic folkie”—blends elements of
diverse musical genres on The
Herethereafter: a strain of Buffalo
Springfield here, an echo of the
Cocteau Twins there.

“The Beginner” seems an apt first
release, as its lyrics plead for listen-
ers to cut the new artist some slack:
“I'm improvising as I go along/I got
no excuses if it all goes wrong.”

Richards explains, “I want people
to realize that it’s my first time out,
because there's a certain safety net
involved. But, ultimately, there’s a

serious power to what I'm doing.”

Independent tour manager Brad
Clark organized a series of shows for
Richards in May and June, taking a
three-piece combo to small clubs
from New York to Seattle to Orlando,
Fla. Clark says this “warm-up tour”
was “a crash course” for Richards,
who had never toured before. Clark
distributed four-song sampler CDs at
Richards’ gigs to stir public interest.

Berg says that Richards will start
a larger tour with a full band closer
to the album’s launch, most likely as
an opener for other acts. After the
release, Richards will tour “ad infini-
tum.” Berg notes: “I want her out
there constantly.”

While some performers complain
about the grind of long road tours,
Richards, who is managed by Andrew
Brightman of L.A.-based ABM, takes
a brighter view: “You can get caught
up in city life and day-to-day living,
and touring takes you away from all
that. It’s the ultimate way to focus on
your job. It funnels all your concen-
tration into your music.”

In The Works

¢ Although she is still work-
ing on her first DreamWorks
album, Spice Girl Victoria
Beckham will debut her first
solo single, “Not Such an
Innocent Girl,” on her Web
site, victoriabeckham.com,
Tuesday (24). The single is
commercially available in
Europe Sept. 3. A stateside
release date is still pending.

® Cast will release its new
album, Beetroot, in the U.K.
July 30. The Orchard/Poly-
Gram International act's fol-
low-up to 1998's Magic Hour,
the project is previewed by the
single “Desert Drought.” “We
call it our Gil Scott-Heron
vibe,” vocalist/guitarist John
Power says of the new record.
“It’s us freeing ourselves of all
sense of routine.” The set is
planned for U.S. release this
fall. The band begins a Euro-
pean tour in August.

o After an eight-year hiatus,
renegade modern rock band the
Breeders will this fall release
Title TK (the name being a ref-
erence to the publishing abbre-
viation meaning “to come”).
Produced by Steve Albini, the
album is the band’s first since
1993's hit Last Splash. Al-
though the 4AD set is a band-
driven effort, three songs from
frontwoman Kim Deal’s solo
sessions made the cut.
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his is my message to the Nobel Prize nominators and the nominators of the Rock & Roll Hall of Fame, T.V., Radio,
Motion Pictures, Entertainment, Entertainers, and the general public at large world wide. Should you choose me I'll
considerate it honorable. However I have conditions for the Rock & Roll Hall of Fame.

To place the “Twist” symbol that’s on Chubby Checker’s Beef Jerky, this statue on top of a thirty foot or so pedestal in
the courtyard of the Rock & Roll Hall of Fame. I would like to be alone thank you. I changed the business. I am often
called the wheel that Rock rolls on as long as people are dancing apart to the beat of the music they enjoy. Before
“Alexander Graham Bell”...no telephone. Before “Thomas Edison”...no electric light. Before “Dr. George Washington
Carver”...no Oil from seed or cloning of plants. Before “Henry Ford”...no V-8 Engine. Before “Walt Disney”...no animat-
ed cartoons. Before Chubby Checker...no “Dancing Apart to the Beat”. What is “Dancing Apart to the Beat”? Dancing
Apart to the Beat is the dance that we do when we dance apart to the beat of anybody’s music and before “Chubby
Checker” it could not be found!

Elvis Presley is the King of Rock & Roll, no doubt, and we love him. However Rock & Roll was already here. He just
became the king of it. The Beatles who we all love so dearly, their likeness was done by the Beach Boys, Buddy Holly
and The Crickets. But it’s evident that they did it much, much better. Hank Ballard wrote and recorded the “Twist”. The
inner city kids made a dance to that song. The record died on the radio. Radio stopped playing the record. The “Twist”
was dead. No one was going to hear the record and no one was ever going to see the dance. We re-recorded the “Twist”
and campaigned the song and the dance at DJ record dance parties in Pennsylvania and New Jersey. Radio stations start-
ed to play the “Twist” by Chubby Checker. We finally made it to American Bandstand and showed the world what it was.
Chubby Checker changed everything. He gave movement to a music that never had this movement before. The styles
changed. The nightclub scene is forever changed. Chubby Checker gave birth to aerobics.

He gave to music a movement that could not be found unless you were trained at some studio learning something
other than dancing apart to the beat. It’s fun. The “Twist” the only song, since time began, to become number one
twice by the same artist. Oh yes, we’re talking about the Rock & Roll Hall of Fame. But lets face the truth. This is Nobel
Prize Territory.

he “Twist” is very recognizable when you dance apart to the beat. But”The Pony”, two on one side and two on the

other side, the dance that I introduced in 1961 is the biggest dance of the century. They do it to everything, in the 70’s,
80’s, 90’s and now 2000’s. And what about my “Fly”? To explain it better, throw your hands in the air and wave them
like you just don’t care. If you “Fly” you automatically do the “Shake”. From 1959 to this moment it’s either the “Twist”,
the “Pony”, the “Fly”, the “Shake” or some other nasty stuff in between.

Please I urge you not to look upon my comments as self-centered, proud love thy self. This is not what this is about.
Since I have such a unique situation in the music business, I feel only I can explain it. If the music industry knew or
understood this reoccurring phenomenon, that's renewed every time the beat begins, they would have explained it
through decades. Yes, “Dancing Apart to the Beat” is Chubby Checker. Everybody is doing it everyday, every month,
every year, since it's discovery in 1959. Chubby Checker’s given the music business something great. Now he wants his
greatness returned.

want my flowers while I'm alive. I can’t smell them when I'm dead. The people that come to see the show have given
me everything. However I will not have the music business ignorant of my position in the industry. Dick Clark said,
and I quote, “The three most important things that ever happened in the music industry are Elvis Presley, the Beatles and
Chubby Checker”. Now I ask you. Where is my more money and my more fame? God bless and have mercy. You know

I Love you.
Yours truly,
| 3 ? 204

Chubby Checker

PSS. I am also placing this letter on www.chubbychecker.com for the world to see. It would grieve me to have them igno-
rant of what I stand for in the music industry. Chubby Checker is King of the way we dance worldwide since 1959.

PARADISE ARTISTS

WEAVER MEATS Chubby Checker M
California ~ New York 380 Fountain Avenue GEORGE PAUL pgo,.,e, 610-834~9231
Phone: 805-646-8433  Phone: 212-397-7888 & Painsville, OH 44077 SALES ASSOCIATE Fax: 610-834-0205
Fax: B05-646-3367  Fax: 212-397-6953 §  Prone: 440-639-1954  FAX: 320-354-3092 www.chubbychecker.com
Fax: 440-358-0335 E-Mail: majotoy @tds.nst

www.paradiseartists.com
www.weavermeats.com

“King of the way we dance worldwide since 1959”.
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Darwin’s Waiting
Room Perseveres,
Signs MCA Deal

BY COLIN FINAN

Being in a rock band from Miami
isn't always easy. In a city known
for its beautiful beaches, club
music, and fashion-driven culture,
MCA act Darwin’s Waiting Room
struggled to find venues to play
and an audience for its brand of
rap-inflected rock.

“Saying it took a lot of work
doesn’t even scratch the surface,”
says Jabe, one of the quintet’s two
vocalists. “We built everything from

| scratch. For me, it was going into

a dance club and saying, ‘Look,
open up your doors three hours
early and give us an opportunity to
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DARWIN'S WAITING ROOM

play from 6 to 9, and you will make
an extra $500. "

With significant grass-roots
organizing and help from local
Miami radio stations, the band was
finally able to break through. After
building an impressive street
following and going on a short tour
of the Southeastern U.S. with Papa
Roach, the group put the wheels of
support behind its MCA debut, Or-
phan (July 24), in motion.

Recorded in Boca Raton, Fla.,
with engineer Keith Rose and famed
Nonpoint producer Jason Beiler, the
set focuses on the loneliness that
Jabe and MC Grimm have experi-
enced throughout their lives. Songs
like “All T Have Is Me” and “Some-
times It Happens Like This” explore
themes of rocky relationships and
solitude. Jabe says, “Orphan main-
ly deals with every aspect of being
completely alone, whether it be in
love or in your family.”

It’s the bond between Jabe and
Grimm that sets the band apart
from the rest of the pack of rap/
rock bands, according to MCA
marketing director Tim Reid. “The
strength of the band’s musician-
ship will neutralize the initial
comments that they are part of
that [rap/rock] genre,” Reid says,
adding that MCA is pursuing play
for the Jeff Renfroe-directed video
of the single “Feel So Stupid
(Table-9)” on MTV2.

Managed by producer Beiler and
his brother, Aaron, for Coral
Springs, Fla.-based BVB, Darwin’s
Waiting Room is booked by Scott
Sokol at Pinnacle Entertainment
in New York. The group’s songs are

| published by Warner/Chappel
I Music (BMI).
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BY WES ORSHOSKI

Dickey Betts is surprisingly calm as
he discusses his new solo set, Let’s Get
Together (July 31, Back Alley/Free-
Falls Entertainment). Although the
album arrives at a pivotal point in his
career—it’s his first release since he

S S .

" FreeFalls Helps Estranged Brother ov On

was booted out of the Allman Brothers
Band by fax 14 months ago for alleged
substance abuse and sloppy perform-
ances—the renowned guitarist says
the pressure is off.

“The real pressure came right after
that thing happened,” he explains. “I
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knew that I had to go right back out
on the road with a dynamite band or
people might start believing what was
being said in the press. So [ put a band
together as quickly as I could. I
rehearsed it for a month and got it on
the road, and we managed to do a five-
week tour before the summer was
over. And, indeed, people saw and said,

‘Well, wait a minute. This doesn’t make
sense. This guy’s playing great and is
full of energy, and everybody is happy.
So what'’s the problem here?’

“I think if [ hadn’t done that, people
would have started to believe the drug
tales,” he continues. “That [tour] was
a statement [ was forced to make. And
it was imperative that I do that. If  had
waited until this year to get a band
together, it may have been too long.”

Though his wounds are still quite
fresh—Betts, author of some of the
group’s best-known songs (including
“Blue Sky” and “Ramblin’ Man”), is
trying to sue the band, claiming he is
due an undisclosed sum for his dis-
missal—he is doing his best to cope
with the divorce. In fact, he says the
split has proved to have its advantages.

“The dynamics were so pressurized
in [the Allman Brothers] that you
could hardly move in it, musically,”
says Betts, 57. “That’s one thing that
feels so good about playing with these
guys. They’re all enthusiastic—they’re
happy to be where they're at. They like
me, like my music. They're actually
enthused when I come in with a new
song, and they want to do their best
to make the most of it. That kind of
atmosphere lends itself to creativity
and inspiration. And that’s what hap-
pened on this album.”

Let’s Get Together, aided by the re-
cent launch of dickeybetts.com, is the
first album issued by Back Alley Rec-
ords, a joint venture owned by Betts
and Bob Freese, owner of Chagrin
Falls, Ohio-based FreeFalls, which has
inked a similar pact with Willie Nel-
son, to whom Betts turned to for
advice. “We played a game of golf
together, and Willie just sang Bob'’s
praises very highly. He said, ‘Well, [ can
tell you, he’s one of the good guys.””

Through the deal, Betts retains the
album’s master, which he licenses to
Freese, who contracts independent
marketing firms to work each of his
records. “I think a lot of artists want
to do this,” says Freese, currently act-
ing as Betts’ manager. “They just
don't know how.”

EAT YOUR COOKIE: If Joey Ramone
and Patsy Cline had a love child,
Cookie’s frontwoman/bassist Sabri-
na RockArena would be it.

Working an image that’s equal
parts rock’n’roll cartoon and gritty
punk vixen, she {along with the rest
of the band) is quickly earning
props as one of the more respected
bands in the ever-competitive Seat-
tle music scene.

Conceived in San Francisco in
1995, Cookie took to the road with
a vengeance. Eight tours, three
years, and two vans later, RockAre-
na and guitarist Jayme LayMe found
themselves stationed in Seattle, bol-
stering their street credibility with
the addition of popular local figure
Mike “Bottle ‘o Boom” Anderson
on drums. He

by Lary |ick

on our terms. It’s more fun—and
far more satisfying that way.”

For more information, visit the
band’s Web site, cookiefactory.com.
You can also get a taste of its music
by visiting mp3.com/cookie.

MODMUSIC’S TALENT SEARCH: The
New York-based ModMusic Records
has completed its Indie Band Search
2001 contest, which provides acts a
chance to expose their music to
industry figures while also putting
them in the running for prizes val-
ued at more than $10,000.

A year-long judging process that
drew more than 500 bands has
resulted in 15 winners, all of whom
are featured on Indie Choice, a Mod-
Music compilation that hits retail
Sept. 19.

adds aggressive
rhythms (not to
mention a tal-
ent for home-
made pyrotech-
nics) to Cookie’s
arsenal, wooing
audiences with
high-voltage
live shows.
Throughout
1999 and 2000,
Cookie saw its

Winners were
selected from a
judging panel
of producers,
managers, pub-
lishers, music
attorneys, TV
and film music
supervisors,
radio promot-
ers, and other
music industry
professionals, as

hard work start

to pay off, landing slots on a string
of new-band-friendly festivals that
include Seattle’s Pain in the Grass
and Show Off or Shut Up, as well as
the National Academy of Recording
Arts and Science’s Grammy in the
Streets showcase. The gigs have
helped draw the attention of major-
label A&R execs, who are starting to
seriously sniff around the trio.

Much of Cookie’s attention is
drawn by RockArena, whose charis-
matic stage presence and larger-
than-life persona recently inspired
Paul Frank designer Missy Broom
to name a handbag after her.

Adding to the band’s visibility is
their inclusion on Caroline Rec-
ords’ punk-savvy Fist Full of Rock
‘n Roll compilation.

Cookie’s latest studio effort, All
Hell Can’t Stop Us, was recorded by
Conrad Uno, whose previous work
with bands like Presidents of the
United States of America and Mud-
honey, among others, made him the
ideal candidate to capture Cookie’s
ferocious yet hooky sound. Positive
word-of-mouth on the set is spread-
ing quickly, gaining airplay on top
Seattle stations KISW, KNDD, and
KCMU, and attention from local,
regional, and national press.

“We’re a band with a mission—
the top or bust,” RockArena says.
“But we're going to do it our way,

well as music-

savvy celebrities, including Claire
Danes and Jamie-Lynn Sigler.

Among the stronger bands fea-
tured on the disc are Dogma I, Miss
Fortune, Greta Gertler, Joshua
Novak, Earwig, and Had. Each act
is distinguished by an ability to bal-
ance streetwise rock aggression
with radio-smart hooks. If you’re an
A&R executive in a shopping mood,
this is a must-hear collection.

Besides placement on the CD, the
contest offered prizes that includes
a $3,000 endorsement deal with
Crate Music, as well as equipment
and gear from Shure microphones,
Pearl drums, and Sam Ash Music
stores, among numerous others.

ModMusic is preparing for the
launch of its 2002 competition,
which will begin in the fall. For
entry details, visit indieband-
search.com.

UPDATE: We're pleased to note that
Spike 1000, one of the hotter hard-
rock bands to hail from San Fran-
cisco (and previously featured in the
Jan. 22, 2000, edition of this column)
is now signed to Columbia/Portrait.

The act is now touring with label-
mate Stereomud and promoting its
label debut, Waste of Skin. Produced
by Malcolm Springer, the set is gar-
nering deserved raves from head-
bangers and critics alike.
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Arista’s Adema Relies On Its Talent, Not Family Ties

BY JILL PESSELNICK

Adema frontman Mark Chavez says
the Arista band plans to set itself apart
from the rock pack by doing more
than simply slapping listeners in the
face with a sonic blast.

Unlike most of their contempo-
raries, Adema aims to offer more.
While they kick out jams that are lyri-
cally dark and contain aggressive gui-
tar and drum figures, they’re also
melodic and accessible to pop ears. “A
lot of people want to step off with their
first singles with all this screaming
stuff” notes Chavez, the half-brother
of Korn’s Jonathan Davis. “That’s
where we can win. To me, you should
be able to hear the singer’s lyrics.”

The lyrics here are deeper than
most rock fare. Adema serves as a
“personal diary of failure and success”
for Chavez (whose songs are published
by a self-named, ASCAP-affiliated
company). “I was engaged, and I lost
the girl to one of my friends. I also be-
came a serious alcoholic and got
through it. 'm lucky to have my life.”

In such songs as “Giving In,” the
group’s first single—which is current-
ly No. 22 on the Modern Rock Tracks
chart—the lyrics discuss addiction and
becoming consumed by life’s prob-
lems. “Truth,” for example, is an apol-
ogy to Chavez’s ex-flancee, and it’s his
way of saying that everyone has faults.
“We just wrote about things that are
dear to the heart. When we play live,
[audiences] feel it. That’s how Adema
wins fans. People see that we're real.”

It was only a year ago that Adema—
managed by West Hollywood, Calif .-
based Terry Lippman—cut the demo

that won a label deal. Chavez was
working as a day-care supervisor at the
time, and he was thinking about
becoming a teacher—though he
hoped to become a musician.

Chavez had been writing songs with
guitarist Mike Ransom for some time
and soon got together with guitarist
Tim Fluckey and bassist Dave DeRoo,

who were both ex-members of the
Bakersfield, Calif.-area band Juice.
When drummer Kris Kohls of Video-
drone joined, all of the pieces fell into
place. Though Adema had a familial
connection with Korn, Chavez says the
group relied on its own merits to earn
its Arista deal. “The main thing
[Jonathan Davis] did for me was to give
good advice,” he says. “We got a fat
record deal because of our music.”
When Arista president/CEO Anto-
nio “L.A.” Reid and executive VP Jerry
Blair joined the label, one of the ways
in which they felt they could take the
company to the next level was
through “breaking rock acts,” says VP
of marketing Adam Lowenberg. “L.A.

Reid was involved in the whole
process of signing [Adema] to the
label. It doesn’t happen that often
when a president helps recruit the
artist from the beginning.”

Arista began its marketing cam-
paign last December, when it joined
with the promotional company
Streetwise to get the word out on the
band. Streetwise passed out 40,000
cassette samplers with the demo of
“Everyone” to a targeted audience.
The song was also included on street-
wise.com, and the amount of down-
load traffic almost shut down the site.

Before Adema’s debut was complet-
ed, Jeff Sodikoff, Arista’s senior direc-
tor of rock/alternative promotion, trav-
eled to radio stations across the
country with that demo: “By the time
we had the finished music, we had cre-
ated such a buzz on the demo that they
were waiting for me to come back.”

Abbie Weber, assistant PD for
Syracuse, N.Y.s WKRL, says the song
“Giving In,” is “catching on with al-
ternative audiences. After this week
and last, it hit top 10 phones. For any
song to stick out that isn’t associat-
ed with our festival right now is
amazing—and they’re still very
much a baby band.”

Says Eric Arnold, a buyer for the
Carnegie, Pa.-based chain National
Record Mart, “The Korn kids will be
out for this one just for curiosity’s sake,
but the record stands on its own mer-
its. They rock like a jackhammer.”

Adema, which is booked by John
Marx and Ethan Rose at the William
Morris Agency in L.A,, is currently on
tour with Staind throughout July.
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ATLANTIC CROSSING: Even though
mergers and consolidation have led
to a classical record industry increas-
ingly dominated by U.S.-oriented
multinational conglomerates, the
Stateside market still lacks an author-
itative monthly publication of its own.
Based in the U.K., Gramophone has
been the leading English-language
voice on classical music for more
than 75 years, and its annual Gramo-
phone Awards have become arguably
the most influential honors in the
business. Over the years, the maga-
zine has made several attempts to
heighten its presence in the States by
improving the quality and quantity of
its coverage of American activities and
artists. But as of the August issue, the
magazine undertakes its most sub-
stantial North American initiative to
date, with not only expanded editori-
al coverage but a series of cooperative
promotional ventures, too.

“The North American market is
elusive,” Gramophone editor-in-chief
James Jolly admits. “It’s sad and iron-
ic that no U.S.-produced classical
music magazine has been able to sus-
tain a long-term newsstand presence
and that the dominant magazines all
come from the U.K.” Naturally, the
absence of native competition has
fueled the ambitions of several over-
seas magazines. “A lot of magazines
have looked at the size of the U.S. and
seen a pot of gold,” he says. “They’ve
waded in, spent a lot of money, and
invariably backed off with their tail
between their legs.” For instance, after
making a big show of entering the
American market, BBC Music maga-
zine suspended its American edition
after less than two years.

“The problem with the States for
magazines—as well as records and
pretty well any other consumer
product—is its sheer size,” Jolly
says. “With classical music, whose
most active consumers tend to be
located in the major metropolitan
centers, it’s like taking a map of
Europe and moving the countries
apart by a few hundred miles and
then trying to maintain a distribu-
tion network in the usual way. It’s
very complex and expensive.”

Always a family-owned operation,
Gramophone was acquired a couple
of years ago by the London-based Hay-
market publishing group. Jolly sees
the new setup as one key to a more
successful approach to American dis-
tribution: “As part of Haymarket, we
have the benefit of having a very good
perspective on producing and selling
magazines internationally.”

The expanded American initiative
in Gramophone goes beyond the pre-
vious four-page column in which an
American writer revisited discs already
covered by the magazine’s regular
critics. The new edition will feature an
eight-page U.S. section that includes a

by Steve Smith

“think piece” on a Stateside-centric
topic and a one-page interview with
an American composer or performer,
as well as reviews of releases from
North American-based companies.
“What we’re ultimately trying to do,”
Jolly says, “is to make Gramophone
more relevant to the U.S. reader.”
Aside from the changes within its
pages, Gramophone has initiated a
series of promotions designed to draw
more attention to the magazine and
its branded Baedeker, The Gramo-
phone Classical Good CD Guide. (The
guide’s 2002 edition is due to be pub-
lished in September.) In June, the
magazine began a monthly promo-
tion with Tower and Universal Clas-
sics, setting up display racks in key
classical stores featuring Universal re-

cordings that have received top hon-
ors in the guide. The magazine pro-
vides a theme for each month’s
display, such as Summer Listening,
Young Artists, and Great Vocalists.

Jolly insists that the marketing ven-
ture with Universal does not imply
preferential treatment for the compa-
ny’s releases in the magazine. “There’s
avery clearly defined wall between our
editorial and marketing activities,” he
says. “So far as favoring companies, I
think we’ve always been pretty good
with the balancing act—but any com-
pany that is showing a clear commit-
ment to classical music will, in-
evitably, get a better deal.”

Gramophone has also initiated
new-subscriber promotions with
major American performing-arts
organizations, including the Lincoln
Center Festival and the Chicago Sym-
phony Orchestra, as well as online
music vendors Getmusic.com and
CDNow.com,

In the fall, the magazine will an-
nounce the Gramophone Awards
nominees in New York for the first
time. The 25th anniversary of the
awards was feted earlier this year in
London with a benefit concert featur-
ing such star performers as tenor Ian
Bostridge, violinist Kennedy, and con-
ductors Ricardo Chailly, Richard
Hickox, and John Eliot Gardiner.
After the first-round nominee presen-
tation in New York, the 2001 Gramo-
phone Awards will be held in mid-
October in London.
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I_AST TWO REMAINING PARCELS OF AN HEIRLOOM

ESTATE LOCATED ON ABALONE POINT, WITHIN THE

GATED OCEANFRONT ENCLAVE OF iRVINE COVE

Long held by ane of Orange County’s founding fomi ies, these most desired
properties. are now avcilable ter individual purchase. Two discerning buye*s
will have the esportsnity to create incomparable “amily estates overlooking one
of Laguna’s mast beautiful coves. Originally a single two-acre property,

the parcel has recently been suodivided into three lots. One of these lots is no
longer avai:abie The two ava lable parcels are one half acre and one acre
respectively The cne acre is priced at $17,500,000 The half acre is priced at
$14,500,000. This is the last undeveloped coastal kund within prestigious
Irvine Cove. Because of the alost flat nature of tae property, building homes
with gracious outdoor fiving bezomes a redlity. The sites are further enhanced
by spectacular views of Irvine Cove's private sanay beach and of surt breaking
on the point. New. awners willl rurther delight in the superior amenities of gated
Irvine Cove: 24-nour securily, tznnis courts, parks, and a private sandy beach
for the exclusive use of Irvine Cove's residents and their guests.

This extraondinary acreage was the site of the frvine Family beach house and
was used for suramer excursions during the first half of the 20th century.

The property has oeen the objact of many unsolicited offers over the years.

COAST

NEW PORT
~
PROPERTIES

,..c_o_,_ o
BANKER O

EXTRAORDINARY OPPORTU
A DOUBLE, OCEANFRONT LOT ON BEAUTIFUL

EMERALD BAY POINT

Emerald Bay is a Coastal Commission
approved private beach community located

| five miles south of Newport Beach and two
r\:\i[es warth of the chorming viloge of
l;oguno Beach. Tha 25,000 sq. ft. parcel of
two contiguous lofs is possibly the largest
and finest homesite ever offered in this
community. Build she home of your dreams
and still have space for the ultimate in

' gutdoor living, or bbuild the main house
with an adjacent guest cottage. The views
are Jrparalleled. Look down the surfline of
Emercld Bay private beach, plus see the
coves and lights of the village to the south.

' Emerdld Bay's residents and their guests
énioy the exclusive use of six tennis courts,
a major swimming pool complex, two
volleyball courts, a basketball court, two

children’s play areas, and a community
center, as well as Ffteen acres of community CONTACT ROD DALEY AT 949 494 6208
ivate beach anc parkland. ) =
e s FOR ADDITIONAL INFORMATION AND/OR BROCHURES ON
Offered at $15,900,000, this parcel may
THESE PROPERTIES

be sold as two separate lots.

Photography " David Heath Weslern Exmosure >




ALBUMS

Edited by Michael Paoletta
POP

Y ORIGINAL SOUNDTRACK RECORDING
Hedwig and the Angry inch

PRODUCER: Stephen Trask

Hybrid HY 20024

Beneath the wigs and eye shadow,
Hedwig is a serious rock musical
blending glam and punk in a style
reminiscent of David Bowie.
Songwriter/guitarist Stephen Trask’s
score encompasses everything from
grunge to country, but it’s legitimate
enough to help rock fans overcome
fears of “movie musicals.” The film is
adapted from an off-Broadway show,
which spawned a 1999 Atlantic cast
album. This CD is louder and more
raw, especially on such grinding
numbers as “Exquisite Corpse.” A
few songs are new, with Trask him-
self singing. But as Hedwig, John
Cameron Mitchell carries the bulk of
the vocals with appropriate melan-
choly, complemented by backup
singer Miriam Shor’s sweetness. Bob
Mould joins on guitar, adding muscle
and volume. Despite seemingly ran-
dom sequencing, the soundtrack
maintains its humor without losing
punk credibility. And in the wrench-
ing “Wicked Little Town,” Trask may
have created a classic.—WH

% IGGY POP

Beat ’Em Up

PRODUCERS: Iggy Pop and Danny Kader
Virgin 10574

Many of Iggy Pop’s core faithful seem
to have abandoned him at this point,
and you can’t really blame them after
his series of increasingly disappointing
’90s albums. It’s especially unlikely
that those fans will show much sup-
port for Beat ’Em Up, which at times
owes more to Slipknot and Korn than
to the Stooges and MC5. (Doesn'’t all of
Korn and Slipknot’s ear-numbing gui-
tar crunch date back to the Stooges
and MC5 anyway?) Yet those who
ignore this album are missing out. The
set’s opener, the scathing anti-phoni-

CLARENCE “GATEMOUTH” BROWN
Back to Bogalusa

PRODUCERS: Jim Bateman and
Clarence “Gatemouth” Brown

Blue Thumb Records 01101

Blues vet Clarence “Gatemouth”
Brown spends little time actual-
ly singin’ the blues on Back to
Bogalusa, a celebration of the
77-year-old’s home state of
Louisiana. After hearing such
tracks as the swingin’ “Back to
Louisiana,” one understands
just why—at his age, Brown
seems just so tickled to still be
cutting records. He wields an
abundance of energy, plucking
his way through such fine elec-
tric blues as “Folks Back Home.” |
Though boasting some fine fiddle
fills and slide-guitar work (by
Brown himself and Sonny Lan-
dreth, respectively), the album is
often slowed by predictable saxo-
phone solos. But as exemplified
by the talking-blues track “Boga-
lusa Boogie Man,” this set is a
horn-heavy batch of feel-good
Bayou music more interested in
shaking some tail feathers than
stirring the soul.—W0

S P OTLIG

'N SYNC

Celebrity

PRODUCERS: various

Jive 93220

Can 'N Sync accomplish what
countless other teen-bred acts have
terminated their careers trying to
do? Can it enjoy superstar sales
while savoring a taste of artistic
credibility? If any act can do it, this
is the one. In fact, Celebrity has
the potential to be a textbook study
in straddling the line between com-
merce and creativity. N Sync’s third

set shows the group writing and co-
producing much of its material. The
result is a set that balances safe sin-
gle bets (“The Game Is Over”) with
potent forays into hip-hop (“Girl-
friend”) and 2-step dance (“Up
Against the Wall”). Even the ballads
are more daring, as evidenced by
the old-school gem “Gone.” Some
may note the dominance of Justin
Timberlake and J.C. Chasez over
other members (none of whom con-
tribute more than backing vocals),
but the truth is that the quintet has
never sounded tighter.—LF

JANACEK: Piano Works (A Recollection)
Andras Schiff, piano

PRODUCER: Manfred Eicher

ECM New Series 1736/461-660

There are few bodies of work that
make up a more satisfying CD pro-
gram than the piano music of Czech
composer Leos Janicek (1854-1928).
Measuring some 77 minutes in toto,
the tragic Piano Sonata “1.X.1905,”
the two books of atmospheric minia-
tures titled In the Mist and On an
Overgrown Path, and the rarely
heard nostalgic gem A Recollection
constitute an intensely intimate set
of emotional shadow play. There
have been past masters of these—
most notably Rudolf Firkusny, who
played for the composer as a boy and
went on to make a lauded Deutsche
Grammophon record in the early
’70s. In his third outing for ECM
(after years with Decca and Teldec),
Hungarian artisan Andréas Schiff
offers his awn, more pensive take on
this sublime music. While plumbing
the Piano Sonata’s depths, he also
revels in the luminosity of the
miniatures, abetted by the resonant
ECM sonics. This is the height of
keyboard poetry.—BB

introduction to an album that thor-
oughly rocks, largely due to the adren-
aline rush provided by former Body
Count bassist Lloyd “Mooseman”
Roberts, who was killed in a drive-by
shooting shortly after wrapping work
on the album. The 54-year-old Pop is
particularly animated on the adoles-
cent-and-proud-of-it title track and

Y THE BETA BAND

Hot Shots Ii

PRODUCERS: Colin Emmanuel and the
Beta Band

Astralwerks 10446

After stumbling on 1999’s Beta Band—
an eccentric album that was as frus-
tratingly self-indulgent and impenetra-

renewed focus, as well as its most fully
realized set to date. As on previous
efforts, the formula remains much the
same—a mix of trippy beats, acoustic
riffs, pap samples, and spaced-out at-
mospherics. The difference is in the
execution, which is aided by tighter
songs, a sherter running time, and in-
creased melodicism. The band’s futur-

with songs ranging from the dub-influ-
enced “Broke” to the hip-hop-flavored
“Won,” which samples Harry Nilsson’s
“One.” While this enigmatic quartet
has yet to create a truly great album,
part of the Beta Band’s appeal is its
enormous potential, which is on full
display here.—BG

R&B/HIP-HOP

p FOXY BROWN

Broken Silence

PRODUCERS: various

Def Jam 8834

Foxy Brown has grown up a lot since
her 1996 debut, [/l Na Na, and that
maturity shows on her new set. In
the past five years, the 21-year-old
rapper has survived a world of drugs,
suicide attempts, and torrid love
affairs—all of which she chronicles
on Broken Silence. “A Letter” (featur-
ing Ron Isley) paints an intimate por-
trait of the artist writing an apolo-
getic suicide letter to her family.
That said, there are a few tracks rem-
iniscent of Brown’s more traditional
fare, such as “B.K. Anthem,” a
straight-up club track. “Candy,”
which features Kelis, is a musical
striptease, with Brown taunting lis-
teners with her sexual prowess. She
also taps into her West Indian roots
on such tracks as “Tables Will Turn”
and “Saddest Day.” Brown'’s best set
so far, Broken Silence showcases her
many musical faces.—RH

p AALIYAH

Aaliyah

PRODUCERS: various
Blackground/Virgin 10082

Five years after her sophomore al-
bum, Aaliyah returns with a more
mature, sensuous sound on her third
set. While many of her pop/R&B con-
temporaries are content to crank out
happy-go-lucky albums year after
year, the 22-year-old singer/actress
prefers to take a different tack.
Aaliyah is a sonically diverse set in
which each number has an emotion
all its own. The wickedly hypnotic
“We Need a Resolution,” the album’s
lead single, reunites Aaliyah with

ness rant “Mask,” proves to be an apt

the hilariously sarcastic “V.I.P."— WO

ble as it was occasionally fresh and
brilliant—the Beta Band returns with a

istic folk remains as eclectic as ever, (Continued on next page)

VARIOUS ARTISTS

Nuggets Ii: Original Artyfacts From the British
Empire and Beyond

REISSUE PRODUCERS: Gary

Stewart and Alec Palao

ORIGINAL PRODUCERS: various

Rhino R2 76787

The sequel to Rhino’s 1998
retrospective of late-’60s U.S.
garage rock, Nuggets Il is a
four-CD examination of the

genre and its sub-move-
ments—mod, psychedelia,

R&B, twee-pop, pre-industrial,

and freakbeat, among others—

in the U.K. and the world at

large. The 109-track set fea-

tures such cult favorites as the Cre-
ation, the Pretty Things, and Wimple

1 T A L

Winch, as well as early recordings by the
likes of David Bowie, Ron Wood, Jimmy
Page, John Paul Jones, Jeff Lynne, Marc

Bolan, Van Morrison, and Dave
Edmunds. Just as important,

Nuggets Il highlights garage
rock’s influence on bands
around the globe, with acts

cial hits; in fact, many are

den classics that affirm the
genre’s vitality and remain

enduring examples of rock’s DIY spirit

and inherent grit.—BG

ranging from Iceland and East-
ern Europe to Japan and South
America. None of the included

tracks were bona fide commer-

utterly obscure. But artistically,
the collection is filled with hid-

R EI1 § § U E S

NEU! Dinger have been reflected in the works
Neu! of David Bowie, the Sex Pistols, Sonic
PRODUCER: Conny Plank Youth, Stereolab, and Tortoise, among
Astralwerks 30780 others. Out of print in the U.S. for 20
years, Neu! (1972), Neu!2 (1973), and
Neu!2 Neu!75 (1975) are now restored in these
PRODUCER: Conny Plank reissues to the original visions of the
Astralwerks 30781 albums, complete with Spartan artwork.
Given the current post-rock leanings of
Neu!75 such bands as Radiohead and the contin-
PRODUCER: Conny Plank uing appeal of electronic music, Neu!
Astralwerks 30782 sounds particularly vital. The debut set

Although never widely distributed out-
side its native Germany, legendary ’70s
Krautrock act Neu! has been credited
with influencing everything from punk
to electronica. The pioneering rhythms
and sparse atmospherics of guitarist
Michael Rother and drummer Klaus

remains the classic, while Neu/2—which
features only 20 minutes of new material
coupled with sped-up and slowed-down
alternate versions—is credited as an
early example of remixing. Neu!75
includes the massively influential proto-
punk track “Hero.”—BG

nn"mlmn"s. Bradley Bambarger, Matthew Benz, Leila Cobo, Larry Flick, Brian Garrity, Rashaun Hall, Wayne Hoffman, Wes Orshoski, Deborah Evans Price, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve
" special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and ¢
dicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%): New rel regard

tetands

ial interest, and collections of works by one or more artists. PICKS (»): New releases pre-

being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Blllboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.

of chart potential, highly rec

ded because of their musical merit. MUSIC TO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as
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(Continued from preceding page)

Timbaland; the two previously worked
together on such hits as “Try Again”
and “Are You That Somebody?” Other
standouts include the guitar-driven
“What If,” “I Care 4 U,” and the pow-
erful “Never No More.”—RH

COUNTRY

% TRACY BYRD

Ten Rounds

PRODUCERS: Billy Joe Walker Jr. and
Tracy Byrd

RCA 67009

Tracy Byrd is a country singer who
sings country songs. And the fiddle is
there because it's supposed to be.
Byrd’s muscular baritone delivers the
goods on the bittersweet, tough-
charging “Somebody’s Dream,” and
the Latin-tinged “Ten Rounds With
Jose Cuervo” is a blast, nailing the
perspective that only a shot (or 10) of
tequila can bring. Byrd’s take on
Michael Murphy’s “Wildfire” fits like
faded jeans, and the party anthem
“Summertime Fever” is Byrd’s latest
“Watermelon Crawl.” On “A Good Way
to Get on My Bad Side,” a gutpunch
with Texas compatriot Mark Chesnutt,
Byrd correctly notes “a little sissy in a
cowboy hat ain’t country.” And “Crazy
Every Time” is a strong testament to
rebel mentality. Byrd has always been
able to nail a ballad, which he does
here on “How Much Does the World
Weigh” and “Needed.” Simply put,
country radio needs Tracy Byrd —RW

% DALE WATSON

Every Song 1 Write Is for You
PRODUCER: Dale Watson

Audium 8132

While sad songs are an integral part
of the country music canon, this
record contains some of the saddest
ever. Watsen is a strong, authorita-
tive vocalist and a sturdy songwriter,
and here he dedicates all his sizable
talent to his late fiancée, Terri Her-
bert. The effect is almost too much to
take in one sitting—a testament to
the quality of these songs. Stylistical-
ly, Watson nods to the legends,
including Merle Haggard on the title
cut, Roy Orbison on “I See Your Face
in Every Face I See,” and Roger
Miller on “Your Love I'm Gonna
Miss.” On “These Things We'll Never
Do,” Watson cries “tears for our
never-known years,” the smoldering
“I’d Deal With the Devil” reeks of bit-
ter desperation, and the poignant
“Our First Times and Our Last
Times” is a tribute to the apprecia-
tion of small moments. Regret, loss,
sorrow, and pain may not be palat-
able to everyone, but these songs are
undeniably and unapologetically
country. Racked by Koch.—RW

LATIN

p OLGA TANON

Yo Por Ti

PRODUCERS: various

WEA 89180

On her newest album, Puerto Rican
vocal star Olga Tafién goes a step fur-
ther to promote the notion that she’s
a versatile singer capable of much
more than the merengue that made

termed a reggae/vallenato (“Quiero
Que Ta Me Quieras”)—that is, in
addition to a healthy dose of
merengue. This is stuff that Tafién
does extremely well, with a gusto and
verve that salvages even such mun-
dane tracks as the unimaginatively
titled “I Wanna Have Fun.” To her
credit, Tafién didn’t feel the need to
record numerous pop tracks in order
to ostensibly prop up sales or further
prove her prowess (indeed, the weak-
est track of the disc is the ballad
“Prohibido el Paso,” which suffers
from heavy strings that sound ana-
chronistic for this forward-looking
album). Instead, she once again makes
the point that, with the right interpre-
tation, tropical music can retain its
drive and become significant.—LC

WORLD MUSIC

ORIGINAL SOUNDTRACK RECORDING
Tortilla Soup

PRODUCERS: Paige Ross, Maria Ripoll,
Julianne Jordan, and John Manulis

Narada World 72438-10366

Whether Tortilla Soup proves to be a
better movie than marketing
effort—with the promotion covering
food outlets, as well as record
retail—will become clear when it
hits screens next month. A remake
of the Ang Lee-directed Eat Drink
Man Woman, the film was written by
Vera Blasi, who served cinephiles
Penelope Cruz in last year’s Woman
on Top. As with that film’s sound-
track, the music here is easy and
seductive, mixing new and old Latin
tunes, including a previously unre-
leased version of “Perhaps, Perhaps,
Perhaps” by Lila Downs. But the
album should not be relegated to the
CD changer next to the latest Pot-
tery Barn collection. If it were, you’d
miss the hypnotic effect of Downs’
voice and the swaying rhythm of Bill
Conte’s title song.—MB

CLASSICAL

BARTOK: Concerto for Orchestra, Four Or-
chestral Pieces, Hungarian Peasant Songs
London Philharmonic/Leen Botstein
PRODUCER: James Mallinson

Telarc 80564

Continuing with his enterprising
London Philharmonic series for
Telarc (which has ranged from
Bruckner and Strauss to Szy-
manowski and Hartmann), American
conductor Leon Botstein essays the
music of Bela Barték, both familiar
and rarely heard. The Concerto for
Orchestra (1943) is one of the Hun-
garian composer’s late masterpieces,
an uncommon work in that it’s both
a virtuoso showpiece and a moving
work of art. The London orchestra
plays beautifully—and they benefit
from a remarkable recording—but
Botstein’s interpretation is too ro-
manticized to compete with the likes
of fiery Ivan Fischer and his
Budapest orchestra on a recent
Philips disc. (A bonus for scholars,
though, comes in the inclusion of a
short passage comprising the work’s
more subdued original ending.) With
the early Four Orchestral Pieces and
mid-period Hungarian Peasant
Songs, Botstein isn’t up against as

CHRISTIAN

p TAIT

Empty

PRODUCERS: Michael Tait and Pete Stewart
ForeFront 825283

For more than a decade, dc Talk
has dominated contemporary
Christian music as one of the
genre’s most innovative acts. This
year, members Michael Tait, Kevin
Max, and Toby McKeehan are each
releasing solo albums before the
group records its next project. First
out of the gate is Tait, who serves
as lead vocalist for a band he
formed with guitarist Pete Stewart,
drummer Chad Chapin, and bassist
Lonnie Chapin. Steeped in modern
rock, Empty spotlights memorable
melodies, infectious hooks, and
thought-provoking lyrics. Among
the album’s many highlights are
“All You Got,” “Alibi,” “Bonded,”
“Unglued,” and the title cut.
Throughout, Tait’s evocative vocals
are well-suited to Stewart’s guitar
prowess and the Chapin brothers’
rhythm section. This is such an
engaging record that fans may hope
Tait gets a chance to moonlight
again soon.—DEP

% BY THE TREE

Invade My Soul

PRODUCERS: Steve Hindalong and Bob
Wohler

Fervent Records 7914300182

This highly accessible pop/rock out-
fit has been steadily developing an
enthusiastic fan base as it sells
copies of its independent release.
Now, the group is set to expand its
vistas via a deal with Fervent Re-
cords, a new Nashville-based inde-
pendent. Comprising Chuck Den-
nie, Kevin Rhoads, and Aaron
Blanton, By the Tree boasts a rich,
full sound that entertains the ears
and enriches the soul. “Walk,”
penned by Dennie and producer
Steve Hindalong, is a song of
encouragement and a high point.
Those who appreciate such modern
worship bands as Delirious? will
find much to admire here. Invade
My Soul is poised to put both the
band and fledgling label on the
map. Contact: 615-261-6521.—DEP

DANCE

FLUKE

Progressive History X

PRODUCERS: Fluke

Astralwerks 7243-8-10593

Although Fluke only recently gained
attention in the States—thanks to
inclusion of its “Absurd” on the
Tomb Raider soundtrack—the elec-
tronic dance trio has long been
known in its native U.K. Recent
albums OTO and Risotto sent five
singles (including “Absurd”) to the
U.K. top 40. Progressive History X
collects these highlights from the
band’s first 10 years, plus several
older tracks. Together, they illustrate
Fluke’s mastery of big-beat style,
built on hypnotic riffs and driving
tempos reminiscent of fellow techno
act the Grid. Rare finds “Thumper!”
and “Philly” still sound ahead of
their time, even a decade on. And
such delicious British hits as “Tosh”

1 N P

THE MOJO COLLECTION:

The Ultimate Music Companion
Edited by Jim Irvin

Mojo Books

914 pages; $24

Unlike with guides to the rel-
atively more recondite genres of
classical music or jazz, Baedek-
ers for rock recordings have
never been quite as essential—
nor have the individual tomes
that do survey the genre ever
been quite as authoritative as,
say, the venerable Penguin
Guides to classical and jazz.
Now, though, the almost univer-
sally esteemed U.K.-based rock
magazine Mojo has made a
uniquely impressive bid with
The Mojo Collection.

The Mojo publication distin-
guishes itself
by eschewing
the encyclope-
dic in favor of
the individual.
Rather than
take the com-
pletist bent of
the generally
admirable
Rough Guide

Ll

Mojo Collec- RO e

tion covers
some 50 years’
worth of popu-
lar music by
highlighting
what editor
Jim Irvin and
company feel
are each decade’s seminal re-
cordings—several hundreds of
them from the '50s (starting with
The Voice of Frank Sinatra) to
the '90s (ending with The Man
Who by Travis). Each disc gets an
essay of a page or more, along
with a track listing, a full list of
production credits and other
details, and suggestions for fur-
ther listening and reading.

Beyond the decade-by-decade
section, there are extended ap-
pendices on far-flung offshoots
to rock album collecting: “The
Single Life: Reggae—The Music
That Didn’t Believe in the Al-
bum”; “The Easy Life: Lounging
and Collecting the Music It
Spawned”; “100 Great Sound-
tracks: Music to Watch Films By”;
and “100 Great Compilations:
The Best of the Best Ofs.”

The chapters on soundtracks
and reggae are particularly help-
ful, and although greatest-hits sets
might seem too self-explanatory to
require Baedeker treatment, it’s a
smart way to cover important
early artists who were singles-ori-
ented rather than album-minded
(such as Hank Williams and Little

THE

MOJO

COLLECTION
to Rock, The e Ullimaare Al

R I NT

though, is the discourse on lounge
—an empty trend that is dated
twice over by now.

As for the main section, Jeff
Buckley is there (for Grace, 1994)
and so is his dad, Tim (for Good-
bye and Hello, ’67). 1t also finds
room for not only the Blue Nile
(Hats, ’89) but for Blue Cheer
(Outsideinside, *68) and the Blue
Oyster Cult (Secret Treaties, 74).
Irvin and his writers realize that
pop music is an awfully big tent,
one where greatness can be
bestowed not only on the sublime
(Buena Vista Social Club, ’97) but
on the ridiculous (Beastie Boys’
Licensed to 111, 86).

Of course, nearly every real rock
fan will end up quibbling here and
there over which
albums Mojo has
chosen to repre-
sent the vast
cavalcade of
postwar pop. For
instance, this fan
wondered why
the book in-
cluded the Re-
placements’
Pleased to Meet
\lus - Me (1987) over
‘ . the group’s
more represen-
tative, holistic
Tim-—but then
he stopped to ap-
preciate the
thoughtful essay,
one that shares
a virtue with
most of the book’s pieces by in-
cluding a band quote culled from
the back pages of Mojo.

As Irvin points out, The Mojo
Collection includes “a lot of John
Lennon and no Puff Daddy, but
that’s our thing.” The rockers
honored the most across the
years include Bob Dylan and Neil
Young with five inclusions each
and the Rolling Stones and the
Who with four. And, of course, the
Beatles top the list with nine
albums covered, not counting
several featured solo albums by
Lennon, Paul McCartney, and
George Harrison.

Yet one of the book’s most en-
lightened features is that it con-
siders albums by non-rock artists
who were key influences on popu-
lar music, from four discs by Miles
Davis to the choral totem Le Mys-
tere des Voix Bulgares. And
whether it’s as foreign as a Bul-
garian womens’ choir or as famil-
iar as the Beatles, The Mojo Col-
lection earns an A on the Baedeker
test—that is, it makes you want to
experience these records for your-
self, whether for the first or the
five-hundredth time.

her famous. Yo Por T7 includes much competition. And it’s always and “Atom Bomb” should show U.S. Richard). A definite waste of space, BRADLEY BAMBARGER
bachata (“Miénteme”), timba rewarding to hear such rich music audiences what a good time they’ve

(“Pegaito”), and what could be played and recorded so well.—BB been missing.—WH

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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THE WISEGUYS Start the Commotion (2:34)
PRODUCER: Touché

WRITERS: T. Keating, S. Remi, G. Nyce, B.
Bogle, M.Taylor, D. Wilson, and N. Edwards
PUBLISHERS: EMI April Music/Salaam
Remi Music/Greg Nyce Music, ASCAP; EMI
Unart Catalog, BMI Mammoth/Wall of
Sound/ldeal 11395 (CD promo)

Car commercials have gotten a lot
hipper since Volkswagen trotted out
its music-based campaign all those
years ago. The latest cross-promo-
tion success story is the Wiseguys’
“Start the Commotion,” which has
fostered countless Internet inquiries
since its inclusion in a Mitsubishi
Eclipse ad. Originally released on
the act’s 1999 album The Antidote,
the single edit condenses the track
by half, interspersing an infectious
techno mantra with traffic-jam
blasts and a funky guitar line.
DJ/producer Touché deftly juxtapos-
es a catchy jam with a deep riff that
sounds like “Louie Louie” as indus-
trialist anthem. With major-market
airplay gaining momentum, “Start
the Commotion” could become more
ubiquitous than the commercial
that spawned it.—S$B

AC

HUEY LEWIS & THE NEWS Let Her Be
& Start Over (4:07)

PRODUCERS: Huey Lewis and Johnny Colla
WRITER: M. Duke

PUBLISHERS: Songs of PolyGram Interna-
tional/Lew-Bob Songs, BMI
Silvertone/Jive 42920 (CD promo)

Isn’t it nice to discover that some things
don't ever change? Lewis and company
return from a lengthy studio hiatus
with a tune that sounds pretty much
like every other song in their catalog of
'80s-era hits. That might be a negative
for just about any other band, but it's a
plus for this one. The act never sub-
scribed to time-sensitive concepts, opt-
ing instead to consistently mine vintage
R&B and rock styles. As a result, such
tunes as “Let Her Be & Start Over” hit
the ear like instant classics, immediate-
ly familiar and wonderfully comfortable.
Lewis’ voice is in tip-top shape as he
waxes soulful over a pop ballad that’s
awash in swirling organ lines and bluesy
harmonica riffs. AC programmers have
already begun embracing this charming
preview into the forthcoming Plan B set
(as they did with Lewis’ recent No. 1 duet
with Gwyneth Paltrow on “Crusin’”).
Acceptance by mature listeners seems
to be in the bag; wouldn't it be nice if
the pop mainstream once again sup-
ported this fine band?—LF

R&B

» MARY ). BLIGE Family Affair (4:04)

PRODUCER: Dr. Dre

WRITER: not listed

PUBLISHER: not listed

MCA 26374 (CD promo)

Blige ushers in her juicy new No More
Drama opus with a finger-poppin’ jam

STEVIE NICKS Sorcerer (3.52)
PRODUCERS: Sheryl Crow and Stevie Nicks
WRITER: S. Nicks

PUBLISHER: Welsh Witch Music, adm.
by Sony/ATV Songs, BMI

Reprise 100707 (CD promo)

The year’s most exalted comeback,
Stevie Nicks conquered the album
charts with her stunning top five,
gold-certified Trouble in Shangri-
La, while first single “Planets of
the Universe” made its way not
only to respectful adult-oriented
radio stations but also to the Hot
Dance Music/Club Play chart as a
kicky uptempo anthem. Now,
Reprise dips into the set for a cut
produced by Sheryl Crow with
Nicks, and the collaboration is
nothing less than radiant. “I'm
tired, I'm thirsty/I'm wild-eyed in
my misery,” Nicks sings lazily
before breaking into a galloping
chorus, replete with those familiar
layers of harmony—colored by
Crow singing along in the back-
ground. Hot ACs and bright adult
top 40s needn’t even scratch their
heads once over this one. And be
sure to go for the guitar-heavy
Sheryl Crow edit.—CT

|

T L I

MICHELLE BRANCH Everywhere (3:35)
PRODUCER: John Shanks

WRITERS: M. Branch and J. Shanks
PUBLISHERS: I’'m With the Band
Music/Line One, ASCAP; EMI Virgin
Maverick Records (CD promo)
Forget that Michelle Branch is
practically a kid at 17 years old.
She all but spits out the notion of
youthful bubble gum and instead
tightly grips a plugged-in guitar
and sings with a kind of grit that is
the rare exception these days. This
killer track offers a shot of tequila

rather than the Kool Aid pop radio
is used to. “Everywhere” seduces
with its woman-can-do demeanor,
edge-of-obsession lyric, and savvily
produced wall of sound. Branch
might have once been compared to
Alanis Morissette, but it's been a
while since a female singer/song-
writer has hit us this hard sonically
and yet remained conscious of the
value of a hook. Top 40 mainstream
and adult top 40s have an easy ace
with this one. Look for Branch’s
full-length album, The Spirit Room,
due Aug. 14.—CT

JOY ENRIQUEZ What Do You Want (4.08)
PRODUCER: Steve Morales

WRITERS: B. Knowles, S. Morales, D. Siegel
PUBLISHERS: Million Dollar Steve Music/
Merchandyze Music, BMI; Beyoncé Publish-
ing/Sony/ATV Tunes LLC, ASCAP

Arista 5008 (CD promo)

Newcomer Joy Enriquez didn’t
get a lot of love from radio with
her debut single “Shake Up the
Party,” but now the Babyface pro-
tégé is prepped for the big
leagues—with Destiny’s Child lead
Beyoncé Knowles (with David
Siegel and producer Steve
Morales) behind the pen of “What
Do You Want.” The production
style of the track capitalizes on
the signature stacatto sound of
the day’s hottest pop/R&B act,
which is like placing cheese in the
top 40 mousetrap. We first heard
from this lovely talent two years
ago on the sweeping ballad “How
Can I Not Love You” from the
movie Anna and the King. “What
Do You Want” may not be art, but
it does at last allow a showcase for
Enriquez to prove what she’s real-
ly capable of on her debut album,
due Sept. 25.—CT

that delivers a firm message to the ever-
widening field of young divas-in-waiting:
There is only one queen of hip-hep
soul—and Miss Mary is it. She sashays
over Dr. Dre’s muscular funk groove
with notably confident ease. She’s not
even breaking a sweat by screaming big,
overblown notes; rather, she opts for an
authoritative, guttural growl that is
countered by layers of sleek, deep-voiced
harmonies. Dre does a fine job of con-
trasting hard-edged beats with sweet,
retro-Chic strings, giving the track the
multiformat feel needed to penetrate the
pop market as well as serve the artist’s
R&B base. A smash waiting to happen by

an artist who gets better with each suc-
cessive recording.—LF

COUNTRY

% LORRIE MORGAN & SAMMY KERSHAW
| Finally Found Someone (3:28)
PRODUCERS: Norro Wilson and Brian Tankersley
WRITERS: B. Adams, M. Hamlisch, R.J.
Lange, and B. Streisand

PUBLISHER: not listed

RCA 69043 (CD promo)

Bryan Adams and Barbra Streisand
scored a top 10 Hot 100 and No. 2 AC hit
in 1997 with this sticky love song, recast

here for country fans by chart veterans
Lorrie Morgan and Sammy Kershaw,
who are currently touring together. As
always, Morgan possesses one of the
genre’s most compelling voices, and
she’s well-matched with the equally
mature vocal prowess of Kershaw. The
song is all the better for being shared by
the two 40-plus artists, illustrating the
point that love can come at any point in
life; it's a nice sentiment that the more
mature side of the country demographic
can appreciate. Stations that lean young
may find this a tough sell, but those that
honor the great ones will easily find a
place for this lovely performance.—CT

NEW &

LINDSAY PAGANO Everything UR (3:43)
PRODUCER: Jude Cole

WRITER: J. Cole

PUBLISHERS: Jude Cole Music/Warner-
Tamerlane, BMI

Warner Bros. (CD promo)

Lindsay Pagano may have the vocal
timbre of a 15-year-old, but she
conjures the heart and soul of a
singer twice her age. She so
impressed singer/songwriter Jude
Cole, in fact, that he sidelined his
own promotional jaunt in order to
helm the Wunderkind’s debut
album for Warner Bros. The Cole-

NOTEWORTHY

penned first single, “Everything U
R,” is a rich pop jaunt, blending
Cole’s organically bred instru-
mental palette with the hooks and
youthful flavor that will lend it
favor at top 40. Accessible without
being silly, this precociously cre-
ative effort is far beyond that of the
typical teen act with its confidence
and stylish vocal stamp. Beyond
that, it's a mere hint of the verve
and potential that’s prominent
throughout Pagano’s full-length
disc, Love & Faith & Inspiration,
due in September.—CT

JOE DIFFIE In Another World (3:47)
PRODUCERS: Don Cook and Lonnie Wilson
WRITERS:T. Shapiro, W. Wilson, and J. Yeary
PUBLISHERS: Sony/ATV Songs/Wenonga
Music/Songs of Nashville DreamWorks/Uno
Mas Music, BMI; Hookline East/Madeleine
Grace Publishing, ASCAP

Monument 16695 (CD promo)

Joe Diffie has long been a compelling
vocalist, and when he has connected
with great material—a la “Ships That
Don’t Come In"—he creates magical
records. Like any adept country
crooner, he can tap into that ache in
his voice and have the listener
swirling in sorrow right along with
him. This solid single finds Diffie
lamenting the loss of a relationship,
but the production leans more toward
whimsical recollection than all-out
crying-in-your-beer despair. Penned
by Tom Shapiro, Wally Wilson, and
James Yeary, the lyric paints a portrait
of a man haunted by vivid memories
as he hitchhikes through the desert.
It’s a stellar song that should help
whet appetites for Diffie’s forthcoming
Monument album.—DEP

LILA McCANN Because of You (3:29)
PRODUCER: David Malloy

WRITERS: L. Scott., C. Dannemiller, B. Collins
PUBLISHERS: WB Music/Jerry’s Haven
Music/Dreamin’ Upstream Songs, ASCAP;
Burton B. Collins, BMI

Warner Bros. 100713 (CD promo)
Listening to this sappy love ballad, you
almost expect to see credits rolling
before your eyes—since it has the same
feel as the wimpy film fodder that often
populates nondescript movie sound-
tracks. The lyric is a succession of
romantic cliches such as “I can’t believe
you're real” and “I could lie here forever
just watching you sleep.” The produc-
tion sounds bland and predictable.
McCann has an appealing voice, and has
demonstrated her ability in the past to
deliver records with sass and personality.
However, as she continues her evolution
from frisky teen to serious country diva,
she’s going to need better material than
this lightweight ditty. —DEP

ROCK TRACKS

PRIME STH I’'m Stupid (Don’t Worry
’Bout Me) (4:03)

PRODUCER: Sank

WRITERS: Noa and M. Martin
PUBLISHERS: MNW Music/Zomba Music,
ASCAP

Giant/Reprise 100575 (CD promo)

As we know it, Sweden is the land of all
things pop, but if Prime sth (the “sth”
being a tribute to its native Stockholm)
has its way, America is about to learn
that Nordics can rock, too. The four-
some of twentysomethings (which has
been together since they were 12 and
13) definitely show that they have been
influenced by U.S. bands on debut track
“I'm Stupid (Don’t Worry ‘Bout Me).”
The raucous track carves a path right
down the middle of today’s harder
active-rock sound, complete with a con-
crete wall of plugged-in guitars and a
chorus that clicks like a trading card
across bicycle spokes. These guys have
opened for Faith No More and Rage
Against the Machine at home but re-
cently relocated to Los Angeles with an
eye toward U.S. domination. With this
first release, it looks as if they’ll be able
to recoup those moving costs.—CT

CONTRIBUTOR

l review copies to Chuck Taylor (Billboard, 770 Broadway, 6th fioor, New York, N.Y. 10003), or to the writers in the appropriate bureaus.
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R&B/HIP-HOP

by Gail Mitchell

and The Blues

THIS JUST IN: Christopher “Tricky”
Stewart signs an exclusive publishing
pact with peermusic. Formerly with
Famous Musie, Stewart is executive
producer of Blu Cantrell’s Arista de-
but, So Blu, and has worked with Solé,
Tamia, Tyrese, and JT Money. He and
brother Laney Stewart, already a peer-
music client, established Atlanta-based
RedZone Entertainment in 1997.

Peermusic executives include pres-
ident Kathy Spanberger and senior
director of creative affairs Monti
Olson, the latter of whom says the
Stewart signing marks “an additional
aggressive move into urban music.”
The company’s other R&B signings
include Traci Hale and Robert Palmer.

Producer Stevie J. inks a multi-
artist agreement with Jackie Jack-
son’s Jesco Records. Under terms of
the deal, he will produce and help
develop new artists for the label,
including Jerminatti and Siggy Jack-
son. In addition to winning a best rap
album Grammy with Sean Combs for
1997’s No Way Out, Stevie J. has col-
laborated with Mariah Carey, the
Notorieus B.L.G., and Dave Hollister.

Jesco Records (Billboard, Feb. 17)—
which specializes in R&B-edged hip-
hop, rap, and pop music—is a division
of founder/CEQ Jackson’s Futurist
Entertainment company. The firm also
includes a publishing company, an ani-
mated division, and J5Family.com, the
official Jackson 5 Web site.

BROTHER TO BROTHER: Will Smith,
Quincy Jones, Motown president/
CEO Kedar Massenburg. and NAACP
president/CEO Kweisi Mfume are
among the hrothers whose images
will appear in singer/songwriter
Angie Stone’s upcoming video for
“Brother,” the single from her Sep-
tember J Records debut (and sopho-
mere album), Mahogany Soul. The
video will celebrate African-American
men past, present, and future. J is on
the lookout for more images; direct
inquiries to Biff Warren in media
relations at biff. warren@bmge.com.

Speaking of J, artist-of-the-mo-
ment Alicia Keys. gave a free concert
July 13 at New York’s HMV in Times
Square to thank fans for their sup-
port. The Jeff Robinson-managed
singer/songwriter next joins Colum-
hia’s Maxwell on tour this summer.
The tour kicks off Aug. 13 in New
York and wraps Oct. 5 in Cleveland,
with stopovers in Atlanta, Miami, Mil-
waukee, Chicago, Indianapolis, and
Washington, D.C.

TAKE 280 EAST: A one-stop for new and
established artists—that’s the goal pow-
ering East Orange, N.J.-based 280 East

Records, established by industry veter-
ans Vincent Carroll (formerly with Warn-
er Bros.), Drew Sadler (former member
of Slave), Ken Johnston (owner/opera-
tor of Perfect Pair Studios), and attorney
Maury Winkler (Nelly, Mos Def).

In addition to distribution via Light-
year Entertainment, 280 East provides
avenues for marketing, publicity, radio
and video promotion, street teams,
legal consultation, A&R, studio time,
production, and other services, with
the intent that artists play a more sig-
nificant role in their own projects.

RECOF

“We want to groom independent
labels,” Carroll says. “We've devised a
marketing plan that incorporates sell-
ing a small volumne of recards with the
minimum amount necessary. In terms
of getting signed, the temperature of the
industry right now is so much different
than it was 10-15 years ago. Proven
companies like Master P’s No Limit and
Cash Money prove you can do it on an
independent scale and be successful.”

280 East eventually plans to set up
hubs in every major urban market.
The distribution company is current-
ly working with six acts, including
Ohio native Maddi Madd, BeeAre fea-
turing Lil’ Mo, and solo projects from
Outsidaz members Young Zee, Pace
Won, and Azz-Izz; initial album releas-
es are slated for summer’s end. The
label is interested in both new and
established artists. Call 973-678-8000.

CONDOLENCES: To the family and
friends of Gravediggaz member Poet-
ic (aka Anthony Berkeley), who suc-
cumbed to metastatic colon cancer
July 15 in L.A. The 35-year-old is sux-
vived by his wife, Dee Dee Hill. The
group’s third album, Nightmare in A-
Minor, arrives Aug. 28 via Titanium/
Sunstar Records, distributed by Echo
International. The album features orig-
inal members Frukwan and Poetic;
RZA was unable to participate owing
to other obligations. A memorial serv-
ice for Poetic is being planned in New
York. For more information, call Harry
Meridian of Meridian Entertainment
at 201-521-9742.

Twism’s 0’Neal Bounces Beats

Lakers Star Nets Common, Snoop Dogg, Kweli For Fifth Studio Album

BY WES ORSHOSKI
Shaquille O’Neal is no doubt
flashing that sly, multimillion-dol-
lar grin on the other end of the line
as he insinuates during a telephone
interview that work on his forth-
coming album probably kept the Los
Angeles Lakers from going unde-
feated in this year’s NBA playoffs.
“I finished it right before the
finals,” O’Neal says of Shaquille
O’Neal Presents His Superfriends,
Vol. 1 (Twism/Trauma, Oct. 9). “I was
working on it during the playoffs,
and a lot of people were like, ‘Ain’t
that gonna slow you down?’ Obvi-
ously it didn’t, 'cause we made it
through the first three teams. It was
when I stopped recording and tried
to do something different—that’s
when we lost that first game.”
Having gone on to win his second
straight championship and to fur-
ther secure his place in basketball
history, O’Neal is again diversifying
his résumé with several new enter-
tainment projects during this off-
season. First among those is Super-
friends, O’'Neal’s fifth studio album.
The set features L.A.’s Superman
rhyming with a number of key play-
ers in the rap game (Common,
Snoop Dogg, Mos Def, Nate Dogg,
Talib Kweli, 112, Ludacris), as well
as a few local rockers (311’s Nick
Hexum and Chad Sexton and Korn’s
Reginald “Fieldy” Arvizu). It’s a proj-
ect O'Neal’s been wanting to do for
some time, one that began taking
shape about a year ago.

CHAMPIONSHIP PRIORITIES

The album is his first since 1998’s
Respect (A&M), which was finished
just before the Lakers hired former
Chicago Bulls coach Phil Jackson to
help deliver a championship to L.A.
Once Jackson came on board, the
team’s center says that he “wanted
to focus on getting that champi-
onship.” After completing that task
last summer, he began recording
one track at a time, with Tank, L.T.
Hutton, Rick Rock, Amir, and Chea
Pope taking turns producing.

Each of the album’s producers
worked on a song or two with the
29-year-old O’Neal, who would head
into the studio after practices or on
days off but “never the night before
a game,” he notes. “We’d talk about
the concept, then I'd tell em to play
me all the beats [they had prepared].
Then I would pick two or three and
take a couple of days to write.

“On this album,” he continues, “I'm
just talking about things that I go
through. I'm just having a good time.”

Superfriends runs the gamut, in-
cluding the irresistible funk of
“Strawberry Letter,” with a sample
of the Brothers Johnson’s “Straw-
berry Letter 23.” O'Neal says that
“Psycho,” featuring the aforemen-

tioned members of Korn and 311,
“shows the mosh pit sound of me
that peeple really don’t et to see.”

The album’s secret weapon, O’Neal

says, is an as-yet-untitled track with
Dr. Dre that “nobody’s heard yet.” Dre
performed on and produced the track,
says O'Neal, who is managed by sports
agent Leonard Armato in L.A. and
whose material is published by
ASCAP.

“I wanted ta make a universal
album,” says O’'Neal, who unites East
Coast (Mos Def, Black Thought),
West Coast (Snoop Dogg, Dr. Dre,
Nate Dogg), Southern (Trina), and
Midwestern (Common) rappers on
the project.

Trauma president Rob Kahane
says, “The hardest job for us is over-

‘The hardest job
for us is overcoming
that “athlete who
wants to rap” stigma.
But rapping with
people like Dre
and Twista has
required Shagq to
really step it up.’

—ROB KAHANE, TRAUMA

coming that ‘athlete who wants to
rap’ stigma. It’s a major challenge to
prove that he’s legitimate. In the
past, I think people have dismissed
his albums and said, ‘Oh, that’s Shaq

making a new record.’ They haven’t
allowed themselves to get into the
records. But rapping with people
like Dre and Twista has required
Shaq to really step it up.”

Before launching a radio blitz,
Trauma is sending street teams
armed with snippet tapes into
record stores, schools, and lifestyle
shops. “The key is to not over-hype
it,” Kahane says. “We want people
to play it on the street and judge
for themselves.”

Trauma has serviced radio with
“Connected,” featuring W.C. and
Nate Dogg. The “Connected” video
has also been shown on MTV and
BET, according to Kahane.

PDs and DJs are also being serv-
iced with different versions of 12-
inch albums tailored to their region
of the country. Kahane adds that
“Do It Faster,” featuring Twista and
Trina, may be the second single,
while Shaq’s track with Dre may go
to radio around Christmas.

WORD OUT

It’s tough to say whether the al-
bum will perform well at retail,
says John Artale, director of pur-
chasing for the 130-store Nation-
al Record Mart chain, based in
Carnegie, Pa. “It really depends on
getting the word out and getting
good placement. I remember that
his previous albums sold better
than expected, but expectations
weren't that high.” O’Neal’s debut,
1993’s Shaq Diesel, was certified
platinum by the Recording Indus-
try Assn. of America, while the
next year’s Shaq-Fu: Da Return,
has gone gold.

Artale says sales of those albums
were probably teen-driven and that
it “may be time for a new hero.” But
he adds that, as those previous
albums proved, “just when you
count him out, he surprises you.”

O’Neal—who’s also working on a
basketball documentary titled Re-
flections of a Championship Sum-
mer and a film with the cast of
MTV's Jackass titled Shaq Goes Psy-
cho—says he draws motivation
from his critics in both the basket-
ball and entertainment realms.
“They can’t bother me. For Lu-
dacris, a Dre, and a Snoop to come
in the studio and say, ‘I’ll get on
your album,’ that tells me I already
made it. I know I put together good,
solid music, and I’ve never done
nothing whack.

“I like being the only athlete
who’s been able to hang up there
with the other rappers,” he contin-
ues. “I've been on tracks with B.1.G.
and Nas, and I've been on my own. I
think rappers respect the hard work
I put in. They know I'm real serious,
that I'm not doing any of that ‘Super
Bowl Shuffle’ stuff.”
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