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Showdown Looms Over
Digital Music Licensing

BY BRIAN GARRITY

NEW YORK—As fall-launch target
dates loom for a host of digital-music
subscription offerings, a showdown
over royalties appears to be hrewing
between the two major-label services
in development—MusicNet and Press-
play—and sangwriters and publishers.

It is now a question of who blinks
first—and whether a lack of publish-
ing and performance licenses can delay
the launch of the new services.

Although both MusicNet and Press-
play, as well as a number of other serv-
ices, are promising to roll out in the

(Continued on page 84)

Honky-Tonks Endangered

Developing Artists Suffer As Country Venues Close

BY RAY WADDELL
NASHVILLE—Once a vital cog in

career development for acts ranging

from George Jones to Garth Brooks,
the hallowed honky-tonk
has become an endan-
gered species as a viable
country-music venue.
Playing these rough-
hewn roadhouses, some
with chicken wire pro-
tecting performers from
bottles and other debris,

has been a rite of passage for coun-

try performers since the genre’s ear-
liest days. Honky-tonks were known
for hard-drinking, hard-to-please
clientele, and they were considered
an important career
steppingstone.

After morphing into
cavernous line-danc-
ing warehouses that
occasionally hosted
live music during the
Urban Cowboy trend of
the 1980s and again during country

(Continued on page 81)

BY BRADLEY BAMBARGER

NEW YORK—Like many a bluesman of yore, Chris
Whitley has faced his share of demons—and stared
at least most of them down. Since his still-revered
Columbia debut of 10 years ago, Living With the
Law, the Texas-born singer/guitar slinger has trod
an utterly artful, individual path, sometimes trou-
bled but never betraying the rare talent and
authentic spirit that has won him friends and fans
far and wide—including well-placed figures from
Bruce Springsteen and Keith Richards to Alanis
Morissette and Dave Matthews.

Whitley could have been lost in the wilderness
after parting ways with Sony in 1997 after three
albums. Instead, the artist continued to teur the
world solo, and he forged links with various indie
enthusiasts, producing a lauded trio of back-to-basics

Chris Whitley Takes
New Stand With ATO

releases that solidified his fervent fan base, boosted
his confidence, and bolstered his catalog. Now—in
league with Dave Matthews and his ATO Records—
Whitley has embarked upon the second stage of his
career renaissance with Rocket House. Issued in
early June, the album stands as both artistic
epiphany and audience entreaty, as the age-old gut-
bucket poetics of his solo shows shine in settings col-
ored by contemporary studio sounds.

(Continued on page 82)
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Don’t Call It Content—It’s Substance Or Nothing

If you don’t turn a profit, you don’t have a business. If you
can’t see beyond your own interests, you can’t create a future
for others. And if you don’t stand for something, you’ll fall for
anything. These, in brief, are the things I learned after talk-
ing with and listening to several keynote speakers at the 2001
Plug.In Conference July 23-24 in New York, produced by
Jupiter Media Metrix in association with Billboard.

Rob Glaser, chairman/CEO of RealNetworks, approached this
columnist at the convention to offer his business card and tell
me that he always enjoyed the frank thoughts and ideas expressed
in this space. I thanked him for his kind words but told him in
all candor that I could not return the compliment, because, as
I've advised my own staff, Glaser and RealNetworks have shown
bad form in misleading the public about the company’s current
viability as an enterprise. As recently as May, Glaser was quoted
in Billboard as saying, “I am a bit tired of talking

Moreover, what could be the purpose of denying such pay-
ments? And what is the need for specious enterprises like
MusicNet and Pressplay to begin closing ranks against third-
party participation in the major-label catalogs placed with sub-
scription services—unless the aim is to establish a scheme of
reduced control and diminishing returns for the artists who
license their music to the majors?

Alluding to mounting artist/label tension and disenchantment
by creators over alleged monopolistic abuses of their copyrights
and digital interests, Bronfman quipped during a Plug.In keynote
interview session that in his 30 years as a writer of music and an
industry executive, he doesn’t recall hearing any artists say they
really loved their record labels. Morissette had noted in her July
23 Plug.In address that “the number of records that are released
commercially each year in the United States exceeds 30,000,

[and] less than one-third of 1% of those releases

about the economics of the Internet . . . There are
consumers who will pay for things on the Inter-
net, particularly as the quality of programming
improves.” Perhaps, but Glaser’s own firm has yet
to find the ingredient that makes any so-called
network a real success: profits.

“Isn’t it true,” this writer asked, “that you lost
$27 million [initially announced as $24 million]
last quarter?”

“Yes,” he said, nodding.

“Haven’t you said you’re now posting a big loss
[$19.2 million at last report] in the second quarter?”

“Yes,” he said, with another nod.

“And that you're projecting a larger loss for the
third quarter?”

“Yes,” he repeated, backing away.

“Then why,” he was asked, “did you either per-
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BY TIMOTHY WHITE

sell enough to generate a royalty check for an
artist.” In light of her comment, Bronfman’s wry
but telling remark could account for why he’s nei-
ther based his primary livelihood on pop compos-
ing nor decided to cut solo albums of his material
for a major label. But it doesn’t explain what he
plans to do about any presumed love lost between
UMG and the artists on its roster whom he has thus
far been able to hear from.

Given the industrywide posturing for the sake
of Wall Street, the press, or a gullible public, it was
refreshing at Plug.In to hear Morissette speak of
how success “stories like mine represent the rar-
efied and statistically unusual.

“It is my conviction,” she continued, “that
while the music industry is fueled by artists, their
point of view is largely left to the advocacy of oth-

suade or allow USA Today to state in a lead story
in its Life section that your company is seeing profits?”

For the record, the central passage in the April 26 article, head-
lined NET PROFIT: REAL MUSIC, read “Real, unlike other Net com-
panies, is making money ($3 million in the first quarter).”

The truth is that, notwithstanding any professed or inter-
preted notion of earnings, RealNetworks is employing the preva-
lent pro forma practice of deceiving investors and the public by
excluding costs, taxes, and other charges from its bottom line.
RealNetworks, which terminated 140 staffers July 26, hasn’t
actually made a profit and can’t assure anyone when it will.

RealNetworks, of course, is currently partnered with BMG,
Zomba, EMI, and Warner Music Group on a proposed late sum-
mer/early fall launch of digital subscription service MusicNet.
But as with Pressplay, its Universal Music Group (UMG)/Sony-
backed competitor, the proper publishing licenses have yet to
be secured. MusicNet hopes to act as a sort of digital Web-based
music rental service, lending select ephemeral copies of tracks
to subscribers for a monthly fee estimated at $12 to $15 with
an option to buy permanent copies, possibly incorporating
credit earned during the rental period.

Glaser, who prefers that third-party retailers set prices, has
conceded that major labels’ fears of cannibalizing CD sales
will constrain the available shopping list or degree of acces-
sibility. He is also dogged by many analysts who doubt that
consumers will pay $180 or more annually for access to a lim-
ited menu of aurally inferior music via an odd cross between
a self-programmed radio station and a perishable (but neither
portable nor CD-burnable) record collection that lacks the
casual ease of true ownership.

For his part, Vivendi Universal executive vice chairman
Edgar Bronfman Jr. announced at Plug.In that Pressplay’s sub-
scription service will launch by September and that prices for
its songs will be set by the labels.

We now have an industry in which untold sums have been
wasted on such boondoggles, while the opportunity is being
squandered to market DVD-Audio to a post-Napster generation
that has never been sold its own bona fide super-audio format.
Meanwhile the Recording Industry Assn. of America (RIAA)
opposes nonrecoupable, direct payment of digital performance
royalties to artists, and Digital Media Assn. (DiMA) president
Jonathan Potter denies a tactical deal with the RIAA in DiMA’s
decision to dodge support of direct payment—exactly the type
of compensation for struggling artists that an established star
like Alanis Morissette perceives as a moral issue.

Potter recently told Billboard, “Direct payment to artists would
be a wonderful thing, but it's not our issue,” and he repeated this out-
look to this columnist at Plug.In. But Potter had no response to the
observation that “if direct payment, particularly to struggling artists,
is indeed a moral issue, then it’s everybody’s issue, right?”

ers, others who may not have their best interests
at heart. There are changes taking place in the technology
industry that have created greater opportunity for more art to
reach a broader audience. If these opportunities are rendered
out of reach to most artists because of their being monopo-
lized by a handful of the largest companies, I believe it will
result in an irretrievable and unquantifiable loss to the audi-
ence, the artist, and our culture as a whole.

“To me, this is a moral issue as important as a woman'’s
right to choose, protecting land from unnecessary oil drilling
in Alaska, and the tolerance and acceptance of all religions,”
Morissette added. “Without ensuring the greatest opportuni-
ty for all voices, it fosters and perpetuates the illusion that we
are somehow separate from each other . . . There is a way for
capitalism to flourish while still showing care toward those
who are not creating as much financial reward . .. This is
where I believe Congress can help. One role of government is
to protect its citizens from a one-sided result, artistic or oth-
erwise, of capitalism unchecked. Legislators, in my opinion,
would do well to craft legislation that protects the free flow of
information in the digital world.

“I am encouraging all artists to educate themselves,” Moris-
sette asserted, “as a means to demonstrate our readiness to
be part of and have a voice in this process and our willingness
to engage in a more thoughtful dialogue. We can use our eco-
nomic power and the power of every individual in our audi-
ences to support businesses that help fund the arts. We can
support candidates who embrace our ideals. There are many
more ways for us to demonstrate our care, and I look forward
to defining and acting on them alongside other artists and
those who are concerned.

“I am excited and optimistic about the future,” she con-
cluded. “I believe artists and creators have a rare gift, and the
unfortunate aspect of this is that the course this art follows is
affected by how much money it will make other parties. Many
artists are primarily motivated by wanting to share their ex-
pressions with as many people as possible as a form of self-
definition and self-creation. I invite you to join me in doing
what we can to ensure that this will continue to happen in as
diverse and broad-reaching a way as possible.”

Overall, as with her music, Morissette’s speech at Plug.In
was a deeply personal message with universal resonance. One
could hear a pin drop as she delivered it, and afterward the
packed, applauding auditorium was visibly touched by the
speaker’s consummate warmth, passion, and honesty. Like all
that’s at stake these days in our industry, Morissette’s talk was
not a matter of “content”—a clear term of corporate con-
tempt—but rather of substance. For if the current debate were
not entirely about substance, it wouldn’t be about anything
worth selling, distributing, or even discussing.
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TOBY KEITH

UH-OH, SiSQO & DOMENICO: Radio may not have taken to Mari-
ah Carey’s “Loverboy,” her first single for Virgin, but now can-
sumers have spoken, and they have the last word. As if they
were telling radio to go to hell, they have sent Carey’s latest
single into the chart record books.

“Loverboy” had a six-week struggle as an airplay-only track
on The Billboard Hot 100, peaking at No. 55 and then falling
back to No. 61, with a slight rebound last issue to No. 60.
And that’s how Carey makes it into the record books, taking
the biggest leap to No. 2 in the history of the Hot 100. The
60-2 jump gives “Loverboy” a five-point edge over the pre-
vious record-holder.

It was exactly one year ago this issue that Sisq6 enjoyed a 55-
2 rocket ride with “Incomplete.” When the follow-up to “Thong
Song” made that move on the chart dated Aug. 5, 2000, it
smashed a 42-year-old record set by Domenico Modugnoe. On
the second Hot 100 ever published, the Italian crooner’s “Nel
Blu Dipinto Di Blu (Volare)” zoomed 54-2. The date was Aug.
11, 1958, so there is something about that summer month that
sends records hurtling to No. 2.

Had Carey climbed just one rung higher, she would have set a
different record, with the biggest leap to No. 1 in chart history. But
“Loverboy” couldn’t out-booty “Bootylicious” (Columbia), the fourth
Destiny’s Child single to reach the top. It’s the other way around
on Hot R&B/Hip-Hop Singles & Tracks, where “Loverboy” takes a

36-1 hike and “Bootylicious” settles for a 17-2 climb. On the R&B
chart, “Loverboy” is credited to Carey and featured artists Da Brat
and Ludacris. But on the Hot 100 side, the mix that gets the credit
is the one teaming Carey with featured act Cameo. That means the
soul/funk outfit has its biggest hit on the Hot 100, some 17 years
and four months after debuting with “She’s Strange.” Until now,
Cameo’s biggest hit was the classic “Word Up,” a No. 6 hit in 1986.
As much as Carey wanted to hit No. 1, you can imagine how much
Cameo would have appreciated topping this chart for the first time.

Back to “Bootylicious”: The single marks the first No. 1 writ-
ing credit for Stevie Nicks (whose “Edge of Seventeen” is sam-
pled) in 24 years. Her only other chart-topping credit was for
Fleetwood Mac’s “Dreams” in 1977.

MAJOR ‘MINOR’: By remaining No. 1 on The Billboard 200 for three
weeks, Alicia Keys is the longest-running chart-topping female
act of 2001. Songs in A Minor (J) beats out Aaliyah’s eponymous
Blackground set, which enters at No. 2. The only other female acts
to top The Billboard 200 this year are Janet Jackson (one week
with All for You) and Destiny’s Child (two weeks with Survivor).
Keys is the first female act to remain at No. 1 for at least three
weeks since the end of 1999, when Celine Dion reigned for three
weeks with All the Way . . . A Decade of Song.

More Fred Bronson each week at www.billboard.com.
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Island Def Jam Bolsters Rock Profile

Acquisition Of Roadrunner Strengthens Music Group’s Position Within Genre

BY ED CHRISTMAN
NEW YORK—The Island Def Jam
Group’s acquisition of Roadrunner (Bill-
board Bulletin, July 26) bolsters the
label’s presenice in rock music while rein-
forcing its strength in brand marketing.
Terms of the July 25 deal were not dis-
closed, but Billboard estimates that Island
Def Jamn paid $33 million for a 50% inter-
est inthe 20-year-old indie, a pre-eminent
hard rock/heavy-metal label whose roster
includes Slipknot, Nickelback, Sepultura,
Type O Negative, Coal Chamber, and
Machine Head. Roadrunner had worldwide
sales last year of about $75 million, of which
$35 million in volume came from U.S. sales.
Lyor Cohen, president of Island Def
Jam, says that a key reason for the
acquisition was to strengthen his com-
pany’s position in rock music. With the
Roadrunner acquisition, Island Def
Jam’s U.S. market share in hard rock
jumps from 6.3% to 8.3%, as of July 22,
according to SoundScan, and its alter-
ative rock market-share increases from
3.3% to 4.2%. Overall album market
share for Island Def Jam goes to 5.82%,

In The News

® In a streamlining effort,
Word Entertainment has as-
sumed marketing and promo-
tion functions for Squint En-
tertainment. Launched in
September 1997, the label was
a joint venture between artist/
producer Steve Taylor and
Word/Gaylord Entertainment.
Taylor, Squint president, re-
mains with the label (handling
A&R duties), but the label’s
staff has been let go. Squint’s
roster contains Sixpence None
The Richer, L.A. Symphony,
PFR, and Waterdeep.

* TK Records founder Henry
Stone, along with Joseph and
Inez Stone, has filed a com-
plaint in Miami/Dade County,
Fla. against Paul Klein and Jack
White, claiming mismanage-
ment of Hot JWP Music, their
jointly owned production and
distribution company. The
Stones have asked the court to
appoint a custodian to manage
Hot JWP pending resolution of
the case.

® Denise Wilder Warren has
resigned her position as CFO at
Nashville-based Gaylord Enter-
tainment Company. Gaylord
president/CEO Colin Reed will
assume her duties while a re-
placement is being sought. Also
at Gaylord, Karen Spacek joins
as senior VP, systems and com-
munications, reporting to Reed.
She previously was senior VP
for strategic sourcing at Har-
rah’s Entertainment.

when Roadrunner’s .23% is added in.

Roadrunner, however, will continue
operating as a stand-alone entity, using
its own marketing, sales, and radio pro-
motion staffs to work records. Readrun-
ner has two big releases slated in upcom-
ing weeks: Slipknot, scheduled for Aug.
28, and Nickelback, due Sept. 11.

ROADRUNNER

CORDS

In buying Roadrunner, Island Def Jam
beat out other would-be suitors, includ-
ing RCA, Atlantic, and Columnbia, accord-
ing to sources. Roadrunner was suppos-
edly placed on the block because the label
needed about $15 million to repay edel
Music money it owes due to an aborted
deal, which called for edel to receive a
17% stake in Roadrunner and a five-year
extension to a distribution agreement
with edel-owned Red Distribution. But
Cees Wessels, Roadrunner founder and
chairman, says that his differences with
edel have been settled in “a friendly fash-

ion” that allows Roadrunner to switch
distribution “immediately” to Island Def
Jam’s distributor/sister company, Uni-
versal Music & Video Distribution.

Wessels says, “The beauty of working
with Island Def Jam, Lyor [Cohen], and
Jim [Caparro, Island Def Jam chairman]
is that they recognize the unique franchise
of Roadrunner and they want to build on
what I have done in the last 20 years.”

Roadrunner’s strength in hard rock is
so profound that the label has established
itself as a brand, similar to what Def Jam
has accomplished in urban music, Cohen
points out.

Although Roadrunner will remain
independent, both sides see ways of work-
ing together to break records. “If Road-
runner needs assistance with certain
radio formats or particular stations where
we have stronger relationships, we would
be there to help,” Caparro says. “But
Roadrunner would lead the charge on
their records.” Similarly, he says there
might be opportunities for Roadrunner
to help Island Def Jam with its baby alter-
native rock acts.

Visiting Artists To Face
Rising U.S. Visa Charges

BY GORDON MASSON

LONDON—A row is brewing over
changes to the system that enables
non-American acts to work in the U.S.

Under old guidelines, acts visiting
the U.S. for tours, promotional work,
TV appearances, and the like were
charged a basic $110 per application.
Since most acts employ lawyers or spe-
cial visa services to secure their work
permits, actual costs were often high-
er. But under new guidelines that came
into force June 1, those
hoping to obtain a visa in
less than the normal 30-
90 days will be charged
$1,000 on top of the stan-
dard fee.

Bob Tulipan, founder of
the Traffic Control Group— |
which has offices in both |
New York and London— |
welcomes the move. “I
don’t think the [U.S.] gov-
ernment is trying to gen-
erate extra money. I think
the reality here is that they are gen-
uinely trying to help.” Tulipan special-
izes in visa logistics for the entertain-
ment business.

But Paul Birch, chairman of the
British Phonographic Industry’s inter-
national committee, voiced his anger.
“The fact is that the U.K. is able to clear
incoming work permits—not just for
U.S. artists but for all of the world—
absolutely free of charge within one
week. [The U.S. government] charges
us, but all they can promise is that it
will be done within several weeks. This
is a trade barrier, and I think it’s some-

thing that the U.K. government needs
to take up in Washington.”

Birch is adamant that the U.S. stance
is part of a concerted effort on the part
of the U.S. government to prevent non-
U.S. acts from gaining a foothold in
their country. “America is trying to dis-
able us, with whom they battle for
world sales, as a competitor. This visa
change is just one more mechanism to
reduce our competitiveness, and it’s
very distressing.”

Tulipan disagrees, not-
ing that the $1,000 fee—
per application, not per
person, he points out—
will speed “premium pro-
cessing” of visas to two
weeks. He adds that if acts
can plan U.S. visits far
enough in advance, the
process is exactly the same
as before.

“Some people believe
that this will impact on
small groups, but small
groups technically don’t qualify for the
category,” Tulipan tells Billboard. The
thinking behind the new charge, he says,
was that acts needing the quick turn-
around should be earning a substantial
wage. The U.S. government contends
that if those acts want special treatment,
they should be prepared to pay extra.

BPI's Birch is unconvinced: “There
are far more American artists coming
to the U.K. than there are British artists
going to the U.S.—we have a 2% share
of America and they have a 34% share
here. If the British can do it for free,
why can’t the Americans?”

BY RAY WADDELL
NASHVILLE—Management compa-
nies continue to consolidate, as TBA
Entertainment conducts final nego-
tiations to acquire Atlanta-based
Alliance Artist Limited, management
company for Styx, Survivor, and the
Joe Stark Band.

| Charlie Brusco, founder and pres-
ident of Alliance, will join TBA as
executive VP. Brusco will retain cur-
rent clients and receive a broader cor-
porate role within TBA. He will also
continue to sign new clients for TBA's
management division.

Brusco says the consolidation
trend among management compa-
nies—evidenced by recent moves by
the Firm and Robert Sillerman’s cur-

IBA Deal Marks Ongoing
Consolidation Trend

rently stalled XFM roll-up—prompt-
ed him to analyze Alliance’s opportu-
nities. Talks began in February.

“There were a number of different
deals getting done out there, and I
became a believer that there would
be some serious consolidation among
management companies,” Brusco
says. “With my history of being
involved in other areas of the busi-
ness, particularly as promoter and
talent buyer, TBA fit me very well.”

TBA is a comprehensive enter-
tainment company specializing in
uniting the corporate and entertain-
ment communities. Other clients
include Brooks & Dunn, Chely
Wright, Nine Days, Jaci Velasquez,
4Him, and Point of Grace.

Market Watch

A Weekly National Music Sales Report

than 36 months.

otal 427, 131 000 405,324,000 {=5.1%)
/ S 394,875,000 384,176,000 {(©2.7%)
32,256,000 21,148,000 {(©344%)
___ YEAR-TO-DATE SALES BY ALBUM FORMAT
0 349,753,000 355,685,000 (©17%)
Cassette 44,203,000 27,741,000 {=37.2%)
Other 919,000 750,000 (<18.4%)
14,277,000 14,555,000
13,718,000 <1.9%
<4.1%
13,232,000 13,447,000
12,974,000 <1.6%
2%
1,045,000 1,108,000
744,000 <5.7%
) 5%
S BY STORE TYPE |
Chain 209,464,000 217,678,033((}003.8%)
independant 55,386,000 63,139,000 (< 12.3%)
Mass Merchant 106,683,000 107,172,000 (= .5%)
Nontraditional 12,702,000 6,886,000 (=84.5%)
AL YTD ALBUM SALES &  TYP
2001 2000
Current 240,196,000 260,325,000 {<7.7%)
Catalog 144,038,000 134,549,000 (~7.1%)
Deep Catalog 97,843,000 92,663,000 (<5.6%)

Footnote:In calculating current market share, SoundScan counts only album sales that have occurred with-
in the first 18 months of a title's release (12 months for classical and jazz
in the top half of the Billboard 200, in which case sales continue to count as current until o title falls below
No. 100. Catalog market share counts sales generated by titles
exceptions noted above. Deep catalog is a subset vf catalog, which reflects titles that have been oul for more

albums), except for titles that stay

oul for more than 18 months, excluding the

FOR WEEK ENDING 7/22/01

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by iy.indsiifi.m
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TUNE INTO EUROPE’S MUSIC SCENE

Track the music trends as they sweep through Europe's charts!

Music & Media covers all the latest developments, issues and events happening
in and around the European broadcast and music industries.

& With clear and comprehensive charts and listings detailing week on week
] sales and airplay changes, Music & Media enables you to keep fully informed and
up-to-date with the latest music trends.

With Music & Media you are able to track the success of titles from the
dance floor through to radio airplay and sales.

Music & Media’s weeldy charts include:

m European Hot 10C Singles, listing Europe’s best selling singles = e -
" FURGPEAN DANCE TRAXX
m European Top 100 Albums, charting Europe’s top album sales el

m Zuropean Radio Top 50, tracking Europe’s airplay hits

m Top National Sellers, the top 10 singles and albums from
16 European countries

m Border Breakers, listing Europear repertoire’s airplay

m Major Market Airplay, the top 20 most played songs
from the different European regions :

m Music & Media’s exclusive Pan-European Dance chart — the
European Dance Traxx, which is based on sales and Club play.

Subscribe now to Music & Media and take advantage of our special rate for
Billboard subscribers saving $50 off the cover price — $272.

To take advantage of this offer, visit www.subscription.co.uk/m&m quoting source BL02
Or email: sbeames@eu.bpicomm.com

To find out about advertising opportunities in Music & Media or to request a media pack,
email: cengel@musicandmedia.co.uk Offer ends July 2001
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Simmons Urges LiebermanTo Open Dialogue With Rap Artists

BY BILL HOLLAND

WASHINGTON, D.C.—Def Jam found-
er Russell Simmons was not formally
invited to testify at a July 25 Senate
Governmental Affairs Committee hear-
ing on entertainment industry rating
systems and how they work for parents.
But Simmons attended the hearing
anyway, and even managed to get the
last word at the witness table.

With only minutes remaining in the
four-hour hearing at which nine pan-
elists testified, Simmons stood and
asked chairman Joseph 1. Lieberman,
D-Conn., if he could make some com-
ments. Lieberman agreed.

Simmons said he felt it was impor-
tant and necessary for lawmakers con-

templating reforms of ratings and vio-
lent lyrics to meet with rap and hip-
hop artists. Through discussion, he
said, legislators could try to under-
stand how social reality influences
those musical genres, which often con-
tain profane and violent lyrics and end
up with parental advisory stickers.
Simmons said that rap music lead-
ers “understand the concerns of par-
ents” and are “having dialogues about
our responsibilities.” One result: Par-
ents can use the Web to check out
lyrics. “About 70% of our lyrics are post-
ed on our [artists’] Web sites.”
Simmons continued: “We are work-
ing very hard to make sure that every-
one understands what they’re buying.”

~ WALNER

RECORD COMPANIES: Milan .nter-
tainment promotes Keith Walner
to president/COO of the U.S. office
and Michelle Denton to VP/CFO of
the U.S. office in Los Angeles.
Milan Entertainment also names
Rene Klaassen director of sales,
Ianthe Zevos creative director,
and Heather Long marketing
manager in L.A. They were,
respectively, head of the business
and legal affairs department,
director of finance and royalties,
VP of sales and marketing for
Snapper Music, sales and retail
marketing coordinator for
DreamWorks Records, and direc-
tor of marketing, promotions, and
public relations for Zeros and
Ones Entertainment.

Larry Offsey is named CFO/
COO for both Koch International
and Koch Entertainment in Port
Washington, N.Y. He was VP of
finance and administration for
PolyGram Holding.

Tim Delaney is named senior
VP of international marketing for
J Records in New York. He was
GM of Arista-U.K.

Lorena Lopes is promoted fo VP
of operations for Columbia Rec-
ords in New York. She was senior
director of operations

Glenn Manko is named VP of
Majera Entertainment Group in
Wynnewood, Penn. He is also pres-
ident of Bosou Records.

Petra Mikutta is named VP of
corporate communications for

DELANEY

BMG Entertainment in New York.
She was a journalist.

Carolyn Thornton is named
head of production and label
relations for Prestigio Record-
ings in New York. She was an ar-
tist mariager for AM:PM Enter-
tainment Concepts.

Vanessa Parker-Davis is named
senior director of media and public
relations for Capitol Records in
Nashville. She was director of media
relations for Atlantic Records.

Kavi Ohri is promoted to direc-
tor of A&R for Virgin Records
America in Beverly Hills, Calif. He
was an assistant in A&R

Michael J. Newman Jr. is pro-
moted to director of business
and legal affairs for Arista Re-
cords in New York. He was asso-
ciate director of business and
legal affairs.

Brandon Squar is named di-
rector of online marketing for
Island Records in New York. He
was associate director of online
grass-roots marketing for the
Universal Music Group

Chris Walch is promoted to na-
tional manager of single sales and
marketplace analysis for the
Island Def Jam Music Group in
New York. He was sales assistant
to Mitch Imber.

Glenn Noblit is named national
promotion manager for Lost High-
way Records in Nashville. He was
director of national promotion for
Young-Olsen & Associates.

S|

LIEBERMAN

Pointing out that most rap record buy-
ers are white, he said that despite the
profanities, “the plight of the kids who
live in Compton [Calif.] is a lot clearer
now to the kids in Beverly Hills.”

Simmons also said he was concerned
about what he termed “racial profiling”
in last Septernber’s Federal Trade Com-
mission (FTC) report on marketing vio-
lence to children, where 23 of the 27
recordings flagged were rap records by
black artists. “People work very hard to
have integrity and honesty in their lyrics.
The real issue is how to address the suf-
fering in these communities.”

In his impromptu talk, Simmons
did not attempt to explain the misog-

ynistic, racially bigoted, or anti-gay
themes of some rap lyrics.

Hilary Rosen, president/CEO of the
Recording Industry Assn. of America
(RIAA), acknowledged Simmons’ desire
to speak before giving her testimony,
which centered on RIAA parental adviso-
ry program updates announced July 24,
following a July 20 House hearing on the
issue that was critical of the record indus-
try, as well as of Rosen herself.

The RIAA plans to distribute a bro-
chure about the parental advisory labels
to U.S. schools; to update existing retail-
er countertop displays and posters with
the Web address parentalguide.org, which
contains information about the advisory
program; and to create a TV- and radio-
based public service announcement about
the program, featuring Quincy Jones. But
the new programs do not include any
requested changes to add content or age
modifications to the sticker.

Rosen also said that major labels are
exploring the use of filters for upcoming
online services “that will enable parents
to block music identified by the parental
advisory label if they choose to do s0.” She
also reiterated the industry position that
it is nearly impossible to have a music-ori-
ented content warning: “Words are diffi-
cult to characterize. We do not attempt to
dictate to parents whether that [advisory]

information makes a product appropriate
or inappropriate for any one age group.”

Lieberman told Billboard after the
hearing that the RIAA updates “are a
good start. I've been dealing with this
issue for so long, I sometimes get frus-
trated, but changes are happening,
incremental changes. They add up. We'll
get there.” He is the principal sponsor
of a bill that would allow the FTC to
prosecute companies deceptively mar-
keting violent products to children.

At the July 20 House Telecommunica-
tions Subcommittee, Rosen’s testimony
did not go over well with Republican
lawmakers. Committee chairman Fred
Upton, R-Mich., said he was “deeply trou-
bled” by the record industry’s inaction to
reform its parental advisory system.

Rep. Barbara Cubin, R-Wyo., asked
Rosen to read a portion of the lyric to
white rapper Eminem’s “Kill You.” Rosen
refused. “When you hear the words
about raping your mother or killing your
mother,” Cubin said, “I think that the
industry should be embarrassed that it’s
award-winning entertainment.”

The FTC plans to issue a second, more
comprehensive report on industry mar-
keting practices in the fall, including an
undercover shopping survey and detailed
information of marketing plans initiat-
ed since the original report.

Plug.In Reveals Digital Music Rifts

Obstacles May Stall Launches, Prevent Cooperation Between Online Services

BY MATTHEW BENZ

NEW YORK—The annual Plug.In
conference provided more details
about the digital-music offerings due
soon from the major labels and other
firms. But it also exposed a rift
between MusicNet (backed by BMG,
EMI, Warner Music, and RealNet-
works) and Pressplay (Sony and Uni-
versal) that, for now, appears to pre-
vent the two frorn teaming up.

The conference, held July 23-24 in
New York, was presented for the sixth
year by research firm Jupiter Media
Metrix in association with Billboard.

The sole artist’s perspective on dig-
ital music services was offered on the
first morning by Alanis Morissette. In
introducing her, Billboard editor in
chief Timothy White recalled copy-
right crusader (and musician) Noah
Webster, noting that today, the “fun-
damental civil and creative rights” for
which Webster fought “must be
defended more vigorously than ever.”

Morissette decried the music in-
dustry’s co-opting of the digital-music
space, which she said was once a
promising forum for unheralded
artists: “The options for these artists
are becoming as limited as they were
under the old paradigm. I believe that
we have reached a point where leg-
islative solutions have become neces-
sary to acknowledge and protect our
interests as artists.”

In the meantime, the major labels
continue readying their digital-music

MORISSETTE

services for late-summer debuts.
Speaking the day after Morissette,
Vivendi Universal vice chairman Edgar
Bronfman offered a firm launch date
of the first half of September for Press-
play. But neither Bronfman, nor rep-
resentatives of MusicNet and Napster
(which is also planning a legitimate
music service), indicated any progress
toward securing licenses from music
publishers, which they must do prior
to launching. (See story, page 1)

In a panel on legislation and digital
rights, Digital Media Assn. executive
director Jonathan Potter and Record-
ing Industry Assn. of America (RIAA)
senior VP of government relations/leg-
islative counsel Mitch Glazier con-
firmed talks on “common interests.”
But they also said there is no deal as
yet to jointly support a proposed bill

to amend the Digital Millennium
Copyright Act. Glazier said, “It’s very
difficult to anticipate through legisla-
tion how to cure a marketplace that
hasn't finished developing yet.”

Bronfman noted that the labels
behind Pressplay will set their ser-
vice’s pricing, while MusicNet will let
the retailers to whom it licenses its
service set their own prices. “Until
we can sort out those two funda-
mentally different approaches to dis-
tributing music,” Bronfman said,
he—like Rob Glaser, CEO of Real-
Networks and interim CEO of Music-
Net—acknowledged that cross-
licensing deals between the two
services won’t happen.

Meanwhile, Glaser announced that
Zomba has agreed to license its con-
tent to MusicNet and has also made
an unspecified cash investment in the
service. Not to be outdone, Napster
used the conference to introduce a
permanent CEO: former BMG chief
administrative officer Konrad Hilbers.
He succeeds Hank Barry, interim CEO
since May 2000, who returns to ven-
ture capital firm Hummer Winblad
but remains a Napster board member.

Although Napster is currently
being shut down, Hilbers said the
file-sharing service—which once
boasted 70 million users—is far
from dead. “We need to get Napster
going before the consumers go
somewhere else where you can’t
capture thern anymore.”
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| HMV Revamps In U.S.

| Under Stuart Fleming | Bebel To Join

RJMV North America | Schuon Atop Duet

| ¥ Bhas restructured its / ‘ ook for Mike Bebel,

| US. arm, Bulletin has  { Lexecutive VP of busi-
learned. Stuart Fleming, | ness development at
formerly directer of pur- Universal Music Group's

| chasing, has been > eLabs, to be named
named director of HMV today as COO of Duet,
U.S., overseeing all busi{ UMG's joint venture with

| ness in the country. He Sony Music. Bebel will
continues to reportto work closely with Andy

| HMV U.S. VP/GM Lesya, Schuon, the president/

MTV.com Plans Overhaul

TV.com expects to undergo a massive relaunch this
M summer, sources say. “The relaunch will be total: not a

single page from the old MTV.com will be the same after
the new MT\V.com is launched,” says one source. “The goal is
to make MTV.com the most technologically innovative Web site
from any major media brand.” The relaunch will include ad-
vanced technology and added ele~~=*~ é~» Intarantinn amann
users, Including instant messaging SNEE'S Lumbroso
communities. The relaunchwill be  Leaving Prez Post
motional initiative that began ea Marc Lumbroso is
MTV2. and MTVeam, stepping down as

Zomba Nixes BMG president of French
Distrib Deal In Canada industry body SNEP
omba has terminated after just one year on the
its distribution deal job. No reasons were
with BMG for Canada, given. Bulletin has

learned his successor is

according to a source.
- likely to be BMG France

U.K. Indie Labels Planning
‘Radical’ New Sales Chart

ritain's independent labels are planning to launch their own
Bchart later thls year. The Assn. of Independent Music's

(AIM) business development committee is “still very much
in the consultation process™ about the chart, according to chalir-
man/CEO Alison Wenham, but Is likely to launch the sales-based
system—complete with sponsor—in September.

Wenham %slls Bulletin that the “radical” concept may be a
multiformat chart to cover the diversity of AlM's members.
“Music comes In varlous different outlets to the consumer nowa-
days—singles, albums, EPs, vinyl—and we want to reflect th~

diversity and all #»~ different centeenad areas of the-!
tan’ 5

Klein To Exit Reprise Helm;
No Replacement Is Seen

eprise Records president Howie Klein Is to resign this
Rweek, he confirms to Bulletin. Klein's departure is in part
the result of the ongoing Warner Music Group restructuring
brought on by Time Warner's merger with AOL last year. sources
say. His title is to be eliminated; Reprise staffers will rept Hilberé Splits BMG;

Quartararo, president of Warner Bros. Records Inc.

Klein, who is expected to continue to work for the cor
a consultant, has been Reprise's president for six years

Smellie Up For Post?

onrad Hilbers, who
was named execu-

day will be June 29,

Abramoff Leaves
Liquid Audio Japan

lex Abramoffisre-

signing as president
of Tokyo-based Liquid
Audio Japan (LAJ). Abra-
moff, formerly presi-
dent/CEOQ of Mercury
Music Entertainment, has
been president of LAJ
since September 2000.
His resignation will take
effect when LAJ holds a
board meeting to choose
a replacement.

Abramoff tells Bulletin
he has completed the
unexpected “cleanup
work” that was required
at LAJ, and that it's time
for a new team to help
the company “start build-
ing up its own business.”

Tipped to replace Ab-
ramoff is Chiaki Konagi,
currently an LAJ director,”
while Chris Park, Liquid
Audio America VP in
Chﬂ"»‘° ~e A

—Wes O 1ive VP/chief administra- |

tive officer for BMG

Andy Gershon Gets Entertainment in
resi ipes January, resigned unex-
V2P .dent Stri pectedly aver the week-
ook for Andy Gershon ' | gng Builetin has -

to be named presi-
dent of New York-based
V2 Records on Monday.

He will replace Richard rumored as a possible
Sanders, who is moving replacement. BMG

mwatn - PARE .
to RCA Rerglirces: Edel Putting | comment.

learned. Sydney-based
Michael Smellie, senior
VP, BMG Asla Pacific, is

Gershon, \ RED On The Block |, who previy
July, was o JJPED Distribution Is be- 593 =
the now-ci¢ B 8ing shopped by edel /="

Recardinal Music, sources say. Ham-
burg-based edel bought
80% of RED from Sony
Music Entertainment in
October 1999, paying
$75 million. Edel chair-
man/CEQ Michael Haent-
jes says talk that RED is
up for sale is “not true.
We have said we are
going to sell non-core
assets, but RED is a'core
asset.” However, execu-
tives at two of the majors
confirm to Bulletin that
edel has approached
them to determine if they
have any interest.in hiune
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RAMON AYALR 100TH ALBUM

Billboard salutes Freddie Records and Ramon Ayala on
the release of Ayala’s 100th album. We'lllook back at
Ayala’s ilustrious 35-year career, highlighting his

success as a producer, vocalist, musician, songwiiter,

| |
BET R&B/HIP-HOP GONFERENGE
and leader of Los Bravos del Norte, and preview his

This report previews the critically acclaimed future plans. Be a part of this special ibute!
annual Billboard/BET R&B/Hip-Hop Conference
and Awards, We'll deliver behind the scenes
conference updates as well as the latest in R&B
and Hip-Hop, featuring profiles of emerging
artists, new music, and the companies on the
move. Bonus distribution at the conferencel!

issue date: september 1
ad close: august 7
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GLASSICALMUSIC

issue date: september 1 In our annual Classical music spotlight we focus on
. the growing trends in contemporary Classical music,
ad close: augu5t 7 review the year's most notable Classical releases,

and profile the artists and labels propeling the genre.

Bilboard also looks at Classical music in retail, radio
Andy Anderson 646.654.4692 « aanderson@billboard.com and on the charls. Don't be left out!
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the confinued success of pop, the role of Japanese
TV in artist promotion, and more. We'll also review key
Japanese artists, labels and albums. Call now!
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BY }IM BESSMAN

Gillian Welch’s third solo album,
Time (The Revelator)—due July 31
from her new DNA-distributed
label Acony Records—comes at an
auspicious time for the lauded
Americana artist.

Welch is still basking in the glow
of her bit part in the hit film O Broth-
er, Where Art Thou?, as well as major
roles on both the film’s Mercury
Nashville soundtrack and the just-
released Lost Highway set Down
From the Maountain—Live Concert
Performances by the Artists and
Musicians of O Broth-
er, Where art Thou?

Acony has also re-
cently reissued Welch's
two Almo Sounds solo
sets, Revival (1996)
and Hell Among the
Yearlings ('98). And
she has been featured |
in a number of albums
on Vanguard, includ-
ing the soundtrack to
the film Songcatcher
and the new compila-
tion Avalon Blues: A
Tribute to the Music
of Mississippt John Hurt.

The title of Welch’s new album is
obliquely derived from the old gospel-
blues standard “John the Revelator,”
made famous by the likes of Delta
bluesman Son House. Welch says
that she “picked up the word ‘revela-
tor’ and reapplied it,” but the Almo
Music (BMI) writer is reluctant to
reveal too much more about her new
songs. “I want peaple to hear what-
ever they want to heay, which is why
there are no printed lyrics included:
There are a lot of words on this
album, but they shouldn’t be read—
just heard. The meaning has to do
with the way they sound.”

Sanically, Time (The Revelator)
reflects the production values of
Welch's longtime partner David Rawl-
ings, as well as the musicianship of
the duo—the album’s sole players. “It
just seemed like it was time to take
full responsihility,” says Welch, whose
previous albums were produced by T-
Bone Burnett (producer of O Broth-
er, Where Art Thou?). “It was the
quickest, most in-budget record
we've ever made, but our goals were
modest: We wanted to get the stuff on
tape the way we know how to play.”

Welch and Rawlings recorded the
disc at the historic RCA Studio B in
Nashville, “It’s a good thing we fin-
ished it before visiting the new
[Country Music Hall of Fame] Muse-

Gillian Welch Goes Back
In ‘Time’ On Acony Disc

um, because it was completely over-
whelming to walk in and have it
right in our faces how instrumental
that room has been in the history of
country music,” Welch says. She
adds that she witnessed no studio
“shosts,” but that one of the many
legends who worked in the room
does reappear on one of the album’s
key songs—"Elvis Presley Blues.”

“I had all these mythical figures in
my head and kept recombining dif-
ferent scenarios—the Titanic, Abe
Lincoln, Elvis Presley, John Henry,”
Welch says. The song links “Elvis the
tragic hero with John
Henry, who was luck-
ier in that he didn’t
have to live through
his obsolescence.” The
Titanic began sinking
4 the same date Lincoln
was assassinated, she
adds, and both events
are commemorated in
a pair of new songs.

Pam Hughes, GM
for the Nashville-based

Acony, says a docu-
| mentary devoted to
the making of Time
(The Revelator) has been lensed in
hopes of a TV showing. “It shows peo-
ple making music in a very tradition-
al way, with no fuss or Pro Tools, in a
studio with so much history.”

The Studio B setting has attracted
Diesel Only recording artist Laura
Cantrell, who also hosts the Radio
Thriftshop country show on Jersey
City, N.J., free-form station WFMU. “I
used to be a tour guide there and
always imagined what it would be like
to make a record in it,” Cantrell says.
“Gillian has such an awareness of
country and really used that space to
vibe up the music.”

Andy Sibray, music buyer for Bor-
ders Books & Music, says “the sky’s
the limit” regarding the album’s retail
potential, in that “her music reaches
out to everybody—and she’s one of
our favorite artists to work with.”

For radio, Acony is servicing the
disc to album-oriented formats, in-
cluding triple A, Americana, and pub-
lic/college stations. The label has also
placed ads in roots-music and lifestyle
publications. Tracks from the disc will
be featured on various samplers.

Managed by DS Management and
booked by Keith Case and Associates
(both in Nashville), Welch will tour
the album in the U.S. from the end of
July through the end of September,
prior to dates in Europe, where Acony
is finalizing release deals.

Universal’s Juanes Gets His Feet Wet

BY LEILA COBO

MIAMI—The day before the Latin
Grammy nominations were an-
nounced, Juan Esteban Aristizabal—
better known as Juanes—arrived in
Miami from his home in Bogota,
Colombia, carrying only a gym bag
and his guitar. He had been urged to
attend the July 17 Grammy nomina-
tion press conference, but he was
leery about doing so.

“I kept asking them, ‘Why do I
have to go?’ ” Juanes says. “ ‘What if
they don’t call my name? I'll just
stand there like a fool.””

Juanes had reason to be concerned.
His solo debut album, Fijate Bien
(Surco/Universal), was a critic’s
favorite but hadn’t sold
100,000 units worldwide
since its release last Octo-
ber. In the U.S,, it had sold
only 20,000 copies.

But management insist-
ed that Juanes appear. So
he bought a $12 T-shirt,
and that evening, he
washed the only shoes he
had brought with him,

The next day, his shoes
still wet, Juanes’ jaw dropped |
in disbelief as his name was |
called for seven nomina-
tions, more than any other
artist. “I walked down,” he
says, “and someone told me,
‘Remember this day. It's the
day you become a star.”” e

Juanes’ stardom has al- [§f#
ready begun with the kind of
media blitz only seven
Grammy nominations can
generate. More interesting, though, is
how a relative unknown managed get
that number of nods in the first place.

The answer lies in a slow, steady
promotional campaign whose main
thrust was to establish Juanes as “an
act that had mainstream appeal and
credibility,” in the words of Robbie
Lear, director of Latin artist marketing
for Universal Music, Latin America.

Juanes was helped by his stature as
the lead singer for Colombian rock
group Ekhymosis, because he had
gained a certain reputation among
rock connoisseurs during the past 10
years, even if his band hadn't tran-
scended Colombia.

But Juanes’ greatest asset was his
album. “The CD spoke for itself,” says
Haz Montana, programming VP for
Entravision Radio. “It’s a great combi-
nation of style and substance, and the
talent is evident from beginning to
end. I never go out there and vouch for
a CD as a personal sound I particular-
ly like, but that CD has been a person-
al favorite in my collection—and I
don’t even vote [in the Grammys).”

Through his Superestrella stations,

Montana supported Juanes’ first two
singles. But most Latin stations—with
their marked aversion to pop/rock—
never put him on the air. Still, he
managed to establish a solid following
among key people in the industry.
And for many of these people,
Juanes’ music—a blend of pop, rock,
and Colombian folk that has commer-
cial appeal and incisive, socially con-
scious lyrics—represented the direc-
tion they felt Latin rock and pop would
and should take. This, coupled with the
singer/songwriter’s endearing person-
ality, made for a powerful combination.
“I first heard the album because
someone put it on my desk,” says
Mauricio Abaroa, former executive

director/senior VP of the Latin Acad-
emy of Recording Arts and Sciences
(LARAS) and now senior VP/GM of
Crescent Moon Records. “A few weeks
later, I saw him play at an event at the
American Airlines Arena [in Miami],
and I grasped what he was about.”
Clearly, Juanes’ music had an
effect. But getting people to hear it
without airplay was a challenge.
“Our strategy was to get credibili-
ty and make that credibility known,
which is strange in Latin pop where
you always go for the big things first,”
manager Fernan Martinez says. Fresh
from handling Enrique Iglesias’ com-
mercially successful Spanish-lan-
guage career, Martinez took a differ-
ent approach here. “We decided to go
slowly, playing the album at small
gatherings and listening sessions,
doing smali showcases, sending the
album to key journalists, and the
word started spreading.”
Considering that he wasn'’t selling
well, Juanes also had extraordinary sup-
port from Universal, which financed
three videos, spurred by MTV Latin
America’s support of its artist. (The net-

work labeled him a “recommended”
artist when Fijate Bien was released.)

“You can't keep a good record and
a good artist down,” says Marya
Meyer, VP of artists’ marketing for
Universal Music, Latin America. “We
were convinced that this record and
this artist will sell over the midterm
and, especially, over the long term.
And his body of work is going to be so
strong, that this will be a strong cat-
alog record for the rest of his career.”

For all the good intentions, Juanes’
marketing was, and still is, fraught
with the problems that are typical for
new alternative Latin acts here. If
“Fijate Bien,” the single, got on radio,
then Fjjate Bien, the album, was often
absent from big retail
stores. (On the week
following the nomina-
tions, the album re-
portedly wasn’t on
J shelves at the Times
4 Square Virgin Mega-
store in New York.)

Still, Martinez kept
sending his artist to
gigs and radio stations
in Mexico and Central
America, where he
% would play live for pro-
grammers with his
guitar. So by the time
| the Latin Grammys
|| voting process oc-
curred, the artist, the
album, and its produc-
er—Gustavo Santaolal-
la—were known to
most cognoscenti. This
was important, because
while all LARAS members vote for the
top semi-finalists, a nominating com-
mittee of experts determines the five
finalists from that list.

“They listened to [Fijate Bien], and
they thought it was excellent,” says
Enrique Fernédndez, senior VP/execu-
tive director of LARAS. “And this is
the judgment of very well-informed
people, and that’s how it went.”

And so, the day the nominees were
announced, a man with relatively few
sales garnered the most acclaim. “He
was the ‘smallest’ one,” Martinez
says, “but he had the music.”

Since the Grammy nominations
came out, sales of Fijafe Bien have
jumped—Trans World Entertainment
reports sales having quadrupled—but
not enough to make it to The Billboard
Latin 50. Still, with Juanes scheduled
to be on the Watcha tour and likely to
perform at the Latin Grammys, rising
sales seem inevitable.

“We haven’t mis-marketed Juanes
and made frivolous mistakes,” Meyer
says. “We’ve done the right thing,
and we think over time, we're all
going to win.”
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Weiland, Rage’s Morello, Others Guest On New Geffen/Interscope Set

BY JULIE TARASKA

Who says you can’t be all things
to all people? Not the Crystal
Method. The Los Angeles-based
duo has heated its cauldron of
rock, hip-hop, and electronica
alongside Limp Bizkit on the Fam-
ily Values tour, then backed up
Orbital on the rave-centric Com-
munity Service outing. The group
continues to conflate genres—and
defy expectations—on its sopho-
more effort, Tweekend (Geffen/
Interscope, July 31).

Compared with the act’s 1997
album, Vegas, which peaked at
No. 92 on The Billboard 200, the
new set offers harder beats, more
muscular rhythms, and a rockier
edge. Credit part of the evolution
to the disc’s numerous contribu-
tors, among them Rage Against the
Machine’s Tom Morello (who plays
guitar on two tracks and co-pro-
duces three); Stone Temple Pilot
Scott Weiland (who adds guitar and
vocal parts to “Murder”); Beck
accompanist DJ Swamp (whose
scratches on the first single, “Name
of the Game,” No. 24 this week on
Modern Rock Tracks); and Fiona
Apple producer Jon Brion (who
adds Wurlitzer and vocal parts to
“Over the Line”).

According to Method man Scott
Kirkland, most of the pairings were
serendipitous—tour buddies, old
friends, and people that the duo
heard were fans. “We really didn’t
go in with a plan,” he says, men-
tioning the act’s previous collabo-
ration with Filter, “(Can’t You) Trip
Like I Do.” “We just start working

In The Works

¢ International pop siren
Kylie Minogue will issue a new
single, “Outta My Head,” in Sep-
tember. The club-oriented track
previews an as-yet-untitled al-
bum due on Parlophone in
November. The set follows her
successful 2000 project, Light
Years. Still no word on a State-
side home for the artist.

* Former Tears for Fears
frontman Roland Orzabal has
completed his first solo record-
ing, Tomcats Screaming Out-
side, due in September on Gold
Circle Records.

e Elektira singer/tunesmith
Alana Davis follows her widely
praised 1997 debut, Blame It
on Me, with the Oct. 2 release
of Forfune Cookies. Among the
set’s highlights is the Nep-
tunes-produced jam “Bye Bye
(aka My Life).”

on ideas, and things happened.”

“You can tell why it took us so
long [to make this second set],”
jokes partner Ken Jordan. “We
have no direction.”

THE CRYSTAL METHOD

But that’s hardly the case. Like
Moby, the band has survived the
ebb and flow of electronica’s popu-
larity by ignoring trends and con-
sciously seeking alternative outlets
for its music, including PlayStation
games (Nitrous Oxide), film sound-
tracks (Spawn, South Park, Lost in
Space), and TV commercials (the
Gap). The strategy has paid off,
winning the group a broad fan
base. “We’ve never been strictly a
dance act,” Jordan explains. “Peo-
ple who like [modern] rock gener-
ally like our sound, too.”

Geffen is utilizing similarly
unconventional means to market
Tweekend. One tenet of the cam-
paign is a breakdancing, BMX-rid-
ing character called “Nosey,” whose
face consists of a huge pair of nos-
trils. Nosey stars in the “Name of
the Game” video, which debuted
June 28 on MTV2, and will be used
throughout the campaign.

Nosey “is such a genius thing,”
says Geffen president/Flip Records
founder Jordan Schur. “He
showed up at the [Records &
Retail] convention, and he’s going
to be appearing at a lot of cool

places, including TV events and
radio stations. We've also made
Nosey belt buckles, a Nosey
mask...it’s insane.”

Schur says the label will begin
marketing Tweekend with release
parties in 20-25 markets. The first
200,000 copies of the album will
have a special bar code allowing
purchasers to access free down-
loads from the redesigned Crystal
Method Web site (thecrystal-
method.com).

“It’s a cool promotion for an
act that’s always been ahead of
the curve on all possible levels,”
notes Marlon Creaton, manager
of San Francisco’s independent
Record Kitchen.

On the multimedia front, Sony will
use an as-yet-undecided track from
the album for the opening theme of a
new PlayStation game. Details are still
being worked out, but Schur assures
that “it definitely is happening.”

Fans will get to see the band live on
its 7-Day Tweekend tour, a two-
month-long jaunt that begins
Aug. 4 in Seattle. Numerous radio sta-
tion-sponsored concerts are on the
itinerary, as well as a pair of dates at
the U.K. festival Creamfields. All per-
formances will be filmed for a weekly
diary that will be posted at indie
movie site ifilm.com.

Despite the thoroughness of the
label’s marketing plans, there is
one strategy that it will not use:
capitalizing on the album’s guest
stars as selling points. “I want to be
true to this band,” Schur says.
“They've got a lot of amazing peo-
ple on this record, but it really is
about them.”

Noting that Vegas has moved
826,000 copies, he adds, “Their
time has come. Scott and Ken are
not super-serious about anything,
except the music they do.”

The group is managed by Richard
Bishop at New York-based 3 Artists
Management, and is booked by Sam
Kirby at Evolution in New York.
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Miami’s Finest. Emilio Estefan Jr. recently directed the videoclip for “I'm the
Only One,” the first single by MSM, a next-generation version of Miami Sound
Machine. The act has completed work on its first album, due on Crescent
Moon/Epic in early 2002. “I'm the Only One” is slated to hit radio in late
August. Pictured on the Miami set of the video, from left, are group members
Lorena Pinot and Sohanny Gross, Estefan, and group member Carla Ramirez.

PEARL DROPS: The bad news is that
the Pearl Jam hits collection Epic ten-
tatively had slated for an October
release has been taken off the sched-
ule. The good news, according to the
label, is that the band has instead
decided to return to the studio in Feb-
ruary to work on a new album.

Lead singer Eddie Vedder will take
part in the upcoming alternative
music festival All Tomorrow’s Parties,
to be held Oct. 19-21 at the University
of California Los Angeles. Curated by
Sonic Youth, the event will also feature
the Jon Spencer Blues Explosion,
Stereolab, Stephen Malkmus, and
Cecil Taylor. All Tomorrow’s Parties
originated three
years ago in Lon-
don; this marks
the first State-
side edition.

COMING ROUND
AGAIN: David Cas-
sidy will release his
first album on a &
major label in 11
years this October
when Universal
Records U.K. puts
out Then and Now.

Cassidy, who is now signed to Univer-
sal worldwide, says a U.S. release has
not yet been secured, but he’s hoping
for a 2002 release.

“We’re going to meet with Univer-
sal’s [U.S. team], when I deliver the CD
in about six weeks,” says Cassidy from
London, where he’s completing the
project. “But I'm sure what they’re
going to say is, ‘Let’s see how it does in
the U.K. and the rest of the world.’
Whether they’ll be committed to it
depends upon who's there at the
moment they get it.”

Cassidy’s last album, Old Dog New
Trick, came out on his own label,
Slamajama, in 1998. It featured the
track “No Bridge I Wouldn't Cross,”
which reached No. 23 on the Adult
Contemporary chart. Prior to that
was 1990’s David Cassidy, released
on Enigma Records. Hit single “Lyin’
to Myself” was No. 27 on The Bill-
board Hot 100 when the Capitol-dis-
tributed label folded.

After that disappointment, Cassidy
focused on the stage, including stints
in Joseph and the Amazing Techni-
color Dreamcoat and Blood Brothers
on Broadway with his brother Shaun.

In the mid-"90s, Cassidy replaced
Michael Crawford in the Las Vegas
show EFX. His success there led to two
other Vegas shows, At the Copa (with
Sheena Easton), in which he per-
formed as well as produced, and The
Rat Pack is Back, which he produced.

It was during Af the Copa’s run that

CASSIDY

by Melinda Newman

Universal came calling. “They came to
see the show eight or nine months
ago,” Cassidy says. “They said, ‘No one
has your material in the U.K.,” and I
said, ‘We can do something about
that.’” The album will consist of new
material that Cassidy has written (in
some cases, with his wife, songwriter
Sue Shifrin), his take on some classic
tunes, such as Bill Withers’ “Ain’t No
Sunshine,” and remakes of some Par-
tridge Family songs.

Cassidy is on his first U.S. tour in 10
years and will play more than 50 dates
before the current leg ends in the fall.
He plans to tour England in Novem-
ber and possibly follow with his first
tour of the Far East
in 25 years.

His U.S. dates
included a July 21
show at Los Ange-
les’ Greek Theatre
that left him glow-
ing: “The audience
wasn't jaded at all;
they were overtly
enthusiastic. I just
wanted to go out
and play and have
a great time and

celebrate the fact
that I’ve been doing this for 30 years.
I love that they were so open.”

ALL ACCESS: Dick Clark Productions
(DCP) has launched a new record label,
Access Records, with the signing of
Russian pop group Na-Na! The Los
Angeles-based label, which is still lin-
ing up distribution, will be run by pres-
ident Larry Klein, who also serves as
producer of a number of DCP’s prop-
erties, including The American Music
Awards. Partnered with DCP in the
new label are Edward J. Fishman of
Fishman-Freer Productions and Tris-
tan Shaun Del, co-founder of USSU
Arts Group, which focuses on expos-
ing Russian artists to an international
audience. Na-Na!’s album is slated for
release next year.

CHANGES: Columbia act Evan &
Jaron have parted ways with Direct
Management . . . Maverick Records
laid off 10% of its 60-person, Bev-
erly Hills, Calif.-based work force
July 19. Among those let go are
president Bill Bennett, head of sales
Tegra Little, and publicity head
Kymm Britton. Sales will now be
handled by Warner Bros. (which
owns 50% of Maverick), while pub-
licity will be outsourced. Maverick
partner and head of business affairs
Ronnie Dashev says the label roster
remains intact and that Maverick’s
10-person field staff was not affect-
ed by the layoffs.
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BY RASHAUN HALL

Before a packed house at New
York’s S.0.B.’s, Bilal recently col-
lapsed while performing, only to
disappear moments later.

The singer’s sudden collapse
and exit concerned all in atten-
dance, including his band. After a
few minutes, though, he returned
to the stage. With a sly smile, the
20-year-old singer cracked a joke
and resumed the show. It's just
another moment in a long day of
promotion for his debut, First
Born Second (Moyo/Interscope,
July 31).

Like many R&B singers, Bilal
started performing by singing
gospel music in church. A gradu-
ate of Philadelphia’s School of Per-
forming Arts, he soon longed for
more. He packed his bags and
headed for New York, where he
enrolled in the Mannes Conserva-
tory of Music. It was there that he
met the Spin Doctors’ Aaron
Comes and began demoing songs.

“] got signed pretty much the
same way I met Ahmir [aka ?uest-
love of the Roots] and Q-Tip—
word-of-mouth,” Bilal says. “We
only made two copies of my demo
originally. People just began to
make copies. Next thing you know,

. ARTISTS & Musl
Career Drama Builds For Moyo’s Bilal

we've got labels calling us.”

The inspiration for many of the
songs on First Born Second (which
are published by Jazzmen/Moyo
Music, ASCAP), were based purely

on emotion. “I was in the vibe
completely when I did it,” Bilal
says of the 17-track set. “I record-
ed a lot of songs for the album, but
these songs are concentrated, spe-
cial songs.”

As for the album’s title, Bilal, a
second child himself, explains,
“When I speak of ‘second child,’ I
was speaking of second-class citi-
zens as a whole—those people who
are often forgotten. [With the title
track], I was definitely focusing on
the black experience specifically.”

Managed and booked by Qwaliff
Jackson for the New York-based
Brooklyn Entertainment Group,
Bilal toured with Erykah Badu and
Common earlier this year. “That
was like a trip with the family—we
had fun every night,” he says of the
outing.

Using his unique stage show to
gain fans, Bilal recently wrapped a
four-week promotional tour. He
begins an international promo
tour in August, which will include
stops in the U.K., Amsterdam,
France, and Japan. According to
Interscope director of marketing
Robert Caiaffa, interest from
abroad has been encouraging.
“The U.K. has dubbed him the ‘sav-
ior of soul.” He has had equal suc-
cess in Amsterdam and Japan.
Every market he touches, he leaves
something behind.”

Some retailers also believe that
Bilal has the potential to rise above
the competitive pack of new
artists. “This is a project that’s
smarter than most, and that in-
stantly elevates him,” says Jay
Rodriguez, who runs the New York
indie Dice Records. “It’s a sub-
stantial album—it has the poten-
tial to be among this year’s more
important R&B records.”
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rter of a million copies in Europe,

Wolfsheim Spectators is now finally available in the US.

info: www.metropolis-records.
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The Ghost of Each Room is the new solo album from cEvin Key

{of Skinny Puppy-fame), which includes the track Frozen Sky sung by Ogre.

stive Justforlove

aLive JustforLove, is the fully uninterrupted live acoustic set
recorded at the El Rey Theatre during the Just For Love Tour
featuring Peter DiStephano on guitar.
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amusement Boxscore Top 10
Concert Grosses

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) : DATE TICKET PRICE(S) CAPACITY PROMOTER
' DAVE MATTHEWS BAND, Soldier Field, Chicago $4,834,864 103,675 Clear Channel Entertain-
ANGELIQUE KIDJO, BUDDY GUY July -7 $49.85 twa sellouts ment ; S
‘N SYNC, DANTE THOMAS, MERED- Texas Stadium, $2,374,325 , Clear Channel Entertain-
ITH EDWARDS, EDEN’S CRUSH lrving, Texas $65.50/$29.50 sellout ment
July 8
‘N SYNC.DANTETHOMAS, EDEN'S  Reliant Astrodome, Hous-  $2,328,582 4116 Clear Channel Entertain-
RUSH, LIL"ROMEO ton $65.50/$10 65,144 ment et
et b July &
‘N SYNC Arrowhead Stadium, $2,107,135 40,863 Clear Channel Entertain-
Kansas City, Mo. $65.50/$29.50 53,143 ment
Juiy 10
N SYNC TransWorld Dome, $1,768,437 31,790 Clear Channel Entertain-
y = St. Louis $65.50/$29.50 48,808 ment o
e July 2
DAVE MATTHEWS BAND, WYCLEF Texas Stadium, lrving, $1,519,699 32,343 Clear Channel Entertain-
JEAN, ANGELIQUE KIDJO Texas $48.50 40,084 ment
July 15
i ‘N SVNC. SAMANTHA MUMBA, War Memorial Stadium, Lit-  $1,517,261 31,062 Clear Channel Entertain-
ANTE THOMAS, EDEN’S CRUSH tle Rock, Ark. $67.50/$21.50 41,126 ment v
R July 4
ROD STEWART PNC Bank Arts Center, $1,220,080 18,291 Clear Channel Entertain-
Holmdel, N.J. $127.25/$22 sellout ment
July 11
- AEROSMITH, FUEL Tweeter Center, $1,118,793 24216 Clear Channel Entertain-
G Tinley Park, Il $75/$30 28,589 ment
3 : July 5
ERIC CLAPTON, DOYLE BRAMHALL  Xcel Energy Center, $1,071,31 16,027 Jam Prods.,
Il & SMOKESTACK St. Paul, Minn, $73.50/$48/$38 sellout Crossroads at Antigua
July17
Copyrighted and compiled by Business, a of Billboard Music Group. Boxscores should be submitted to: Bob Alien, Nashvitle. Phone: 615-321-9171. Fax: 615-321-0878.

For research information and pricing, call Bob Allen, 615-321-
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ORRICK, HERRINGTON & SUTCLIFFE LLP

is pleased to announce the expansion of its
intellectual Property Practice with the addition of
WILLIAM SLOAN COATS

as a partner in our Silicon Valley Office.

ORRICK, HERRINGTON & SUTCLIFFE LLP

1000 MARSH ROAD

tel 650-614-7400

fax 650-614-7401

wcoats@orrick.com.

MENLO PARK, CA 94025-1021

WWW.ORRICK.COM

within the entertainment and software industries.

One of Silicon Valley's preeminent intellectual property
trial lawyers and a leading authority on copyrights, Bill will

concentrate on litigating intellectual property disputes

Bill can be reached at 650-614-7390 or by e-mail at
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Super Furry Aimals Storm U..

Epic Issues CD/DVD

BY TROY CARPENTER

Super Furry Animals (SFA) are
an imaginative bunch.

After all, there aren’t many pop
bands that will release six albums
in two different languages, tour the
European festival circuit in a tech-
no-blaring tank, and issue a com-
plete “visual album” on DVD.

The Welsh band adds the latter
item to its résumé with the release
of its Epic debut, Rings Around
the World, simultaneously on DVD
and 5.1 surround-sound CD in the
U.K., Europe, and Asia.

Upon wrapping production on

the project in January, the group
commissioned several indie film-
makers to create visual represen-
tations of its 13 songs, filling out
the rest of the __
DVD with bonus [
cuts, remixes,
and assorted
SFA extras.

“We wanted to
make something
cinematic,” lead
singer/guitarist R
Gruff Rhys ex-
plains. “We've [
been doing a lot
of our shows in
surround sound
over the past
three years, so we
felt we should mix the next album
like that. Then we made the DVD; a
chance for us to indulge in all our
listening fantasies.”

Nominated for the U.K.’s Mer-
cury Music Prize, Rings Around the
World has yet to find a label in the
U.S., but it’s high on Epic’s priori-
ty list abroad.

“To work with bands like [SFA]
these days, to be perfectly honest,
is a rarity,” Sony U.K. chairman/
CEO Rob Stringer says. “They’ve
got more ideas than most bands.
On this record, I think they've
focused them better than they
ever have.”

Rhys concedes that first single
“Juxtapozed With U,” a sexually
charged electro-anthem, is one of
the most uplifting songs he’s ever
written. The track is having early
success on both BBC Radio 1 and
Radio 2, covering both 16-24 and
30-plus age demographics.

The rest of the fare on Rings
Around the World ranges from
calm, meditative opener “Alternate
Route to Vulcan Street” and the
soaring orchestral pop of “Shoot
Doris Day” to the inscrutable cen-
terpiece “No Sympathy,” a seven-
minute adventure that begins as a
gentle acoustic ballad and ends in
a full-scale techno freakout. Fur-
ther, there’s the catchy but equal-
ly convoluted “Receptacle for the
Respectable”—which features Paul
McCartney, who lends his rhythmic
expertise by munching on carrots
and celery in the background.

e

SUPER FURRY ANIMALS

R

Titles Simultaneously

SFA’s career to date has been
quite a trip. The quintet gained a
following in the late 90s through
three albums and a B-sides compi-
lation on once-ubiquitous British
indie Creation. But the group did-
n’t slow down upon the label’s dis-
solution in 1999, recording the
pastoral, Welsh-language Mwng on
a £6,000 ($8,534) budget and
releasing it on its own Placid Casu-
al label.

After Mwng hit No. 11 in the
U.K. on its way to being recognized
in the British House of Commons
as the biggest-selling Welsh-lan-
guage album ever, Epic picked up
SFA (who are published by Univer-
sal Music Publishing Ltd.) and set
them on the path to a big-budget
album that is the
act’s most ambi-
tious to date,
combining the
best of its past en-
deavors into a
remarkably cohe-
sive whole.

Among the
| band’s arsenal of
promotional tools
is an album-spe-
cific Web site
(ringsaround-
theworld.co.uk),

which offers stream-
ing samples of album tracks, B-
sides, and DVD films, as well as
contests and message boards.

To give fans an up-close preview
of Rings, SFA recently performed a
series of U.K. promotional shows,
where they played afternoon
acoustic sets, attaching all their
song titles to tiny balls and draw-
ing them at random from a bingo
machine to determine the playing
order. The group also played Rings-
focused surround-sound sets and
held DVD screenings and DJ club
nights during the weekend events.

Rhys said the group plans to take
that unique gig format to Japan
and Europe soon and hopefully
touch down in North America for
some shows later this year.

Although Epic is working
Rings in most international ter-
ritories, the U.S. remains un-
claimed. Stringer notes the group
has final say in this realm and is
currently shopping the record to
a number of labels. Wherever the
band lands, the prospects for a
Stateside breakthrough are con-
sidered to be fairly strong.

“[The new album] is getting re-
quests here, which is surprising,”
notes James Lonten, manager of a
Borders Books & Music in New
York. “They’re not a widely known
act here, so the fact that there’s any
interest is a great sign.”

The group is managed by Alun
Llwyd at Cardiff, Wales-based Ankst
and is booked by Geoff Meall at the
Agency Group in London.
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THREE’S THE CHARM: The third in-
stallment of the blockbuster Jurassic
Park series hit theaters July 18. Com-
poser Don Davis says he wasn’t con-
cerned with the fact that the sequel
was highly anticipated and is part of
the Steven Spielberg franchise when
he began to score the film. Instead, the
pressure came from the specter of the
now-classic work by the first film’s
original composer, John Williams.

“It was John that recommended
me for the film,” Davis recalls. “The
{original] Jurassic Parik score remains
one of the most memorable scores to
come out of films in many years, so
there was some pressure there.”

Davis says the biggest challenge was
to keep precious
the mood of the
previous films.

“I wasn’t wor-
ried about putting L
my own stamp on |
the score,” he ex- §%&
plains. Iwanted for |
theretobea seam-
less continuity
with the other two
pictures. I didn’t g
set out to do some-
thing identifiably
Don Davis, I wanted this score to be
part of the legacy. My predicament was
similar to the film’s director, Joe
Johnston. He was expected to bring
something of a Speilberg-ian look to
the project while maintaining his own
integrity. He did that brilliantly.” Davis
has dane the same, as the Decca
soundtrack’s 15 cuts on the score
album expertly wrap the listener in
the beauty and danger of roaming an
island filled with prehistoric beasts.

“This is action and terror at its
utmost intensity. It required music
that matched that intensity. It was a
difficult score to record because every
piece of music pushed the instrumen-
talists to their limits. I subscribe to the
thought that music that is intensely
hard to play will translate that inten-
sity to the listener. There is certainly a
large element of panic that I tried to
put in the music.”

Davis is not new to working on a
project associated with Speilberg, hav-
ing scored music for TV’s seaQuest
DSV. In fact, it was TV that actually
launched Davis, with his first real posi-
tion in the medium being orchestra-
tor for The Incredible Hulk.

After winning an Emmy for his
work on the Beauty and the Beast
series, he made the jump to the big
screen. Since that transition he has
composed scores for The Matrix,
Bound, and House on Haunted Hill.
He is currently working on the score
for the sequel to The Matrix.

Jurassic Park I features an end-
credit song, “Big Hat, No Cattle,” writ-
ten and performed by Randy Newman,
as well as other bonus material from
the film. The Newman track almost
guarantees award nods for the sound-
track but the score is the real gem.
Davis achieved the goal of weaving
new, exhilarating, melodic material
with the Williams themes.

As for the amount of work Davis is
receiving in the sci-fi and action gen-
res, it goes with the territory.

“The film community does tend
to pigeonhole composers, so when
they need an action score they go to
this one, a romantic score they go
to that one. There are worse things
that could happen
to me than being
labeled an adven-
ture/action film
composer. How-
ever, I do look
forward to scor-
ing more melod-
ic, romantic
works very soon.”

FUTURE SCORE:
It’s 1:30 a.m. and

two-time Oscar nom-
inee Elliot Goldenthal is in the middle
of his normal workday. “I work all night
and usually hit the sack around 6 a.m.
That way, the world doesn’t interfere
with what 'm doing,” he says with a
laugh.

It was during those late hours that he
scored a film destined to be the first of
the next generation of filmmaking, Final
Fantasy: The Spirits Within. “The film
may not be the greatest story ever told,”
he says, “but it is really knocking on the
door of something really wonderful,
something that great artists in the
future can use as a tool, like fire.”

One thing that can’t be synthe-
sized or created solely by a comput-
er is the music for the film. It has to
be original, it has to be big, and it has
to be good. Goldenthal achieved that
with this score.

“All of the film is human work,
artists working on every detail,” he
explains. “Every movie presents vari-
ables and problems for the composer.
In a film like this that wants a human
reality to it, you have to zero in on the
emotional scenes first as a composer.”

Goldenthal captures that emotion
and humanity on this Sony Classical
soundtrack, nowhere more brilliant-
ly than on “The Dream Within,” one
of two songs on the album written by
Goldenthal and lyricist Richard
Rudolph. It’s performed by Lara Fabi-
an. As Goldenthal puts it, “She’s got
the chops to deliver this song the way
it needed to be sung.”

Fatherhood Influences Janovitz’s SpinART Set

BY WES ORSHOSKI
Early in his career, Bill Janovitz
vowed never to become the sort of
singer/songwriter who writes cutesy
songs about something so sappy as the
birth of a child. Well, he can’t keep from
chuckling as he admits that he’s failed.
On Up Here (due Aug. 21 on Spin-
ART), his second solo effort, the Buffa-
lo Tom frontman offers up the sweet
“Light in December,” a lovely tribute to
his 2-year-old daughter: “You are my
last reward/When the light leaves the
day, I have something to look toward/
Your mother’s laugh, the photograph/
The flash pops on the better half.”
“It’s almost like if I heard myself say-
ing these words 10 years ago, [ would
have been like, ‘Oh, no. Don’t ever be-
come that guy. You’ve got to stay edgy
and cynical,”” the 35-year-old Janovitz
says, laughing. “But that {vow] just
went out the window two months after
I had a kid. You're just sitting there
with a guitar, and the words that come
out are the words that you’re living.”
Most of the 10 songs on Up Here
aren’t as lyrically direct. The balance
of the album is built upon that often
vague, sometimes brilliantly vivid lyri-
cal imagery that helped Buffalo Tom
carve a niche among the flurry of alt-

rock acts that gained prominence in
the early to mid-"90s. But unlike the
six studio sets from the often rousing
trio—which a few months ago decid-
ed to go on indefinite hiatus (“We

JANOVITZ

don’t want to be a nostalgia act for
early-"90s alternative rock.”)—Up Here
never rocks out. Rather, it’s a quiet,
acoustic venue for Janovitz’s softer,
prettier songs.

More folky than his twangy solo de-
but, 1997’s Lonesome Billy (Beggars
Banquet), the midtempo, slow-burn-
ing numbers on Up Here—a one-off
for SpinART—feature very little bass
and no percussion. Instead, they rely
on the sometimes sweet, sometimes

smoky vocals of Chris Toppin (of fel-
low Boston-area act Fuzzy) and the
exquisite piano work of Buffalo Tom
collaborator Phil Aiken.

“There are similar themes froma lot
of my work— those individual, almost
alienated feelings of not being in sync
sometimes. But, again, there are prob-
ably more moments of domestic bliss.”

Janovitz says SpinART’s hip roster
(Ron Sexsmith, Vic Chesnutt) and artist-
friendly royalty deals—through which
the company and artists split net profits
equally—lured him to the label.

“For Bill and a lot of these guys,
it’s a matter of, ‘How can we con-
tribute to their bottom line? ” Spin-
ART GM/owner Jeff Price notes.

A stay-at-home dad, Janovitz (book-
ed by New York-based Steve Kaul and
managed by Cambridge, Mass.-based
Gary Smith) will do a few shows to sup-
port the album. SpinART will pursue
triple-A radio, press, and in-store per-
formance opportunities along the way.

Buffalo Tom fans—and few oth-
ers—will show interest in Up Here,
says Bill Jeffrey, a buyer at Waterloo in
Austin, Texas. “He’s not going to move
mountains. He just wants to write songs
and put them out. He’s going the re-
spect route, and I respect him for that.”
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broadbandtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

SHOWCASE YOUR TALENT ON
BROADBAND TALENT NET FOR FREE!

Broadband Talent Net celebrates a new web launch, and offers professional membership for
FREE! Tailored to afford new artists and music companies with an “industry strength” online
presence, the Broadband Talent Net Membership provides all of the ingredients necessary to
promote your music to labels and fans online, all day, every day, worldwide. Applying is easy;
Visit the site and upload your music today!

For more information, visit www.broadbandtalentnet.com/membership

O Favorite Artist Picks

July 13,2001

The Most Popular New Talent On Broadband Talent Net

# Artist Genre Weeks On
1 Amber Rose Pop,R'n B 1
2 Cafebar 401 Progressive Rock, Pop 1
3 Walk Through Walls College, Alternative 1
4 Merge Rock, Alternative 7
5 Lakeisha Urban, Hip Hop 2
6 Mr. Vein Rock, Hard Rock 2
7 Alexz Johnson Pop 42
8 Lenny Hamilton Urban, Pop 1
9 Page Three Rock, Pop 10
10 Lady Jane Grey Acoustic, Pop 2

Weekly results are based on votes cast by Broadband's registered online audience for any artist featured on the site.
Votes are limited to one vote per artist per user. Top 10 position is determined by the average of all votes received.

Play Favorite Song Requests July 13, 2001

The Most Listened-to New Tracks On Broadband Talent Net

# Composition, Artist Genre Weeks On
1 Piease Forgive Me, Barely Heroes Rock, Alternative 28
2 Silver Lining, Timmy Maia R'n B, Pop 2
3 Broken, Merge Rock, Alternative 6
4 Get it, Lakeisha Urban, Hip Hop 3
5 Quttayamind, Autumn Pop, Dance 10
6 Low, Four Daze Hard Rock, Rock 6
7 Like a Hurricane, Aravia Pop, Dance 2
8 Chameleon, Brickfoot Pop, Rock 32
9 Mr. Vein, Fire Rock, Hard Rock 28
10 The Woman God Can‘t Create, Cafebar 401 Pop 2
Weekly Radio Play rankings are based on audio access req by the site’s registered and gi online audience

for any composition featured on the site.

The Most Outstanding And Available Acts On Broadband Talent Net

DEZERAY'S HAMMER

Dezeray's Hammer is a melodic rock trio who loudly introduced themselves to the South
Carolina scene back in 1999, The crowd felt the heat, and Dezeray's Hammer were soon
selling-out every local club in their path. But making a living off the local scene and
getting a record deal, they soon found, were two very different things. In 2000, they
uploaded their music to Broadband Talent Net, and so began the explosion! They quickly
found themselves at the top of the Broadband Talent Net charts, and captured national
fascination from both music fans and the industry. In early 2001, Dezeray's Hammer was
signed to Neutron/ede! Entertainment! Check out the newly updated Broadband Talent Net
page to hear exclusive tracks from their forthcoming album 'IMMUNE'!

For further artist details log on to broadbandtalentnet.com/dezerayshammer
Genre: Pop, Rock From: Spartanburg, South Carolina

Check the new Dezeray’s Hammer album “IMMUNE" (Neutron/edel Entertainment)
in stores August 21, 2001!

For details about these and other up and coming artists visit our website at
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Epic’s ‘Alive’
Captures Vai’s
Live Experiments

BY CLAY MARSHALL

It’s rare enough for an artist to per-
form unreleased songs in concert. But
with Alive in an Ultra World, guitarist
Steve Vai takes that notion a step fur-
ther by issuing a double live album
composed entirely of new material.

The Epic set’s 15 songs were written
and recorded during Vai’s world tour in
support of his 1999 studio album, The
Ultra Zore. “The concept was to record
a live album in different parts of the
world and write songs that have ele-
ments of the cultural music of the
country that 'm going to,” Vai explains.

Making the album wasn’t easy. To
write each song, Vai would first
immerse himself in the music of a
particular country. Then, in the back
of his tour bus, he would sketch out
rough scores for his five-piece back-
ing band to sight-read during sound-
check, which served as a rehearsal
for that evening’s performance. A
concept like this is extremely diffi-
cult, because the wear and tear on
the band is extraordinary,” says Vai
(who also runs the BMG-distributed
Favored Nations label).

Epic director of marketing Jock
Elliott describes the release as
both ambitious and indulgent
although he believes it captures
the guitarist’s live power: “He’s a
modern-day composer that just
happens to use a guitar rather
than an orchestra.”

Since its June 19 release, the
album has been drawing praise from
hard-rock fans “It’s one of the more
popular albums of the season in this
part of the world,” says Howard Mel-
gam, manager of Rock Connection, a
retail outlet in Houston. “Kids really
respect the guy.”

Elliott notes that the most logical
line of marketing attack for Alive in
an Ultra World—which, to date, has
sold 68,000 units, according to
SoundScan—has been to keep Vai
on the road, where he thrives. The
artist, published through Sy Vy
Music (ASCAP) and managed by Los
Angeles-based Ruta Sepetys for SEG,
is spending this summer on the G3
tour. The guitar-oriented bill, booked
by Wayne Forte at Los Angeles-based
Entourage, also features Joe Satriani
and Dream Theater’s John Petrucci.

LOOKING AHEAD: In recent weeks,
Keeping Score has taken a look at
the upcoming release schedules
from the major labels as well as
some of the prominent independent
distributors. But the classical mark-
etplace comprises still other signif-
icant players not covered in either
of those categories. This third and
final preview survey highlights other
key offerings coming in late sum-
mer and early fall.

Naxos continues to boast perhaps
the most impressive—some might
say overwhelming—release sched-
ule of any classical recording com-
pany. That schedule brims with the
traditional Baroque, Classical, and
Romantic repertoire that is the
label’s meat and drink. There is also
a handful of offbeat offerings com-
ing: In August, Naxos releases an
orchestral disc devoted to Edgard
Varése, with Christopher Lyndon
Gee leading the Polish National
Radio Symphony, while the “21st
Century Classics” series will have a
second orchestral volume devoted
to Leonardo Balada.

In September, Naxos enters the
DVD Audio market with a recording
of Vivaldi’s Four Seasons by the Lon-
don Mozart Players. On convention-
al CD, Andrew Penny continues the
label’s valuable cycle of Malcolm
Arnold symphonies with the Sym-
phonies No. 7 and No. 8, while pianist
Jeno Jando begins a series of the
piano music of Bela Barték. The
Philadelphia Virtuosi Chamber
Ensemble performs George Antheil’s
notorious Ballet Mechanique as part
of the “American Classics” series. In
October, the series offers a perform-
ance of Ned Rorem’s song cycle 14
Songs on American Poetry per-
formed by Carol Farley, with the
composer at the piano.

Telarc releases the first record-
ing by the Cincinnati Symphony
with its new music director desig-
nate, Paavo Jdrvi, in August. The
disc pairs Berlioz’s Symphonie
Fantastique with the “Love

Scene” from
e d BRIDGE

his Romeo

and Juliet.
The recording will be released
simultaneously on SACD in multi-
channel surround sound. Also com-
ing in August is Mahler’s Symphony
No. 4, the continuation of Benjamin
Zander’s lauded cycle with the Lon-
don Philharmonic (Keeping Score,
Billboard, April 28).

New World Records, distributed
by Albany, began the summer with
the world premiere recording of
William Bolcom’s opera A View
From the Bridge (from a play by

Arthur Miller), performed by the
Lyric Opera of Chicago under Den-
nis Russell Davies. August brings 4
Season’s Promise, New World’s first-
ever Christmas record, featuring the
New York Concert Singers led by
Judith Clurman in music by Bol-
com, Stephen Paulus, Libby Larsen,
Virgil Thomson, and others. And in
September, New World will release
two previously unrecorded musicals
by George and Ira Gershwin—Tip
Toes and Tell Me More, both helmed
by music director Rob Fisher.
Bridge Records, also distributed
by Albany, will celebrate the 50th
anniversary of the Marlboro Music

Festival with
| TELARCI

set of record-
ings made
there over

a two-disc
@M%ﬂﬂlﬂ]ﬂ%lﬁl

the years by
such heroes as Rudolf Serkin,
Mieczyslaw Horszowski, Pina
Carmirelli, Benita Valente, Harold
Wright, and Sandor Végh. New-
music group Speculum Musicae
presents the fourth volume in an
ongoing series dedicated to the
music of Elliott Carter, featuring
premiere recordings of the recent
works Luimen and Tempo e Tempi.
Bridge continues to present excep-
tional recordings from the arch-
ives of the Library of Congress;
volume 12 features the Budpest
String Quartet and pianist Artur
Balsam in chamber music by
Brahms and Schumann. And
pianist David Holzman marks the
100th birthday of composer Stefan
Wolpe with premiere recordings of
his Sonata (1925), The Good Spir-
it of a Right Cause (1942), and
Waltz for Merle (1952).

Finally,

the Bay Area-
Altbion

based New
Albion Rec- |n ¢ w
ords has a ]
pair of significant releases due. In
July, the label presents Six Duos by
the challenging Italian virtuoso
bassist/composer Stefano Scodanib-
bio. The composer per

forms the works with members of
the Arditti String Quartet, And Sep-
tember brings Bright and Dusty
Things, the first recording of works
by guitarist/installation artist/sound-
scaper Stephen Vitiello. He is best
known for his collaborations with
such diverse artists as Nam June
Paik, Scanner, Pauline Oliveros,
Joan Jeanrenaud, and Frances-Marie
Uitti. Oliveros and New York down-
town jazz guitarist Dave Tronzo are
among the performers who join the
composer on the album.
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Y GRANT-LEE PHILLIPS

Mobilize

PRODUCERS: Grant-Lee Phillips and
Carmen Rizzo

Zoé/Rounder 01143-1021

Grant-Lee Phillips is a veritable one-
man army, playing every instrument
on Mobilize, which he also co-pro-
duced with Carmen Rizzo. Two years
since dissolving the critically lauded
Grant Lee Buffalo, Phillips launches
his solo career with an engaging,
deeply passionate album. The set
opens with “See America,” a gentle
ballad reminiscent of David Bowie's
“Space Oddity,” here with Bowie’s
tragic spaceman voyaging in a yellow
New York taxi cab. Phillips con-
structs characters with humor and
sensitivity, such as the exhausted
journalist on “We All Get a Taste”
and the criminal lovers of the majes-
tic “Love’s a Mystery.” “Like a Lover”
is a pained revelation of the vulnera-
bility love brings, and the ache is
soulfully crooned. Conversely,
Phillips projects sheer joy on “Spring
Release” and “Beautiful Dreamers.”
At the brink of a new stage in
Phillips' career, Mobilize is a classic
all his own.—SB

JOYDROP

Viberate

PRODUCERS: GGGarth and Joydrop
Tommy Boy 1416

In need of a set of grunge licks col-
ored by strained idealism? Well, look
no further than Viberate, the sopho-
more set from Toronto’s Joydrop.
Throughout (and with contributions
from all four bandmates), a sense of
disillusionment prevails, particularly
on such tracks as singer Tara Slone’s
“American Dreamgirl” and its darker
sister, bassist Tom McKay’s “This Is
Not Real.” Both songs attack the
superficiality of celebrity and the
media, an issue the band and its pho-
togenic vocalist are certainly familiar
with. “Hey mister music/My name’s
not honey/Don’t call me dear/My
eyes are up here,” Slone sneers on
“American Dreamgirl.” On the
whole, her voice rarely delves as deep
as the words she sings, tending to
remain tightly restrained. The band
does hit some high notes, though,
especially on “Sometimes Wanna
Die,” the album’s first single and
catchiest cut, as well as “Metasexual”
and the tender “Swan Song.”—S$B

DICKEY BETTS BAND

Let’s Get Together

PRODUCERS: Dickey Betts and Bud Snyder
Back Alley/FreeFalls Entertainment 7017
After his unceremonious 2000 oust-
ing from the band he helped propel
to stardom, celebrated Allman Broth-
ers Band guitarist Dickey Betts put
his own group together, and the
result is a fine collection of jam-
heavy blues rock songs. Seven of the
11 cuts are Betts compositions,
including the brass-bolstered South-

BLU CANTRELL

So Blu

PRODUCERS: various

RedZone/Arista 7822-14703

While industry pundits lay odds
against the staying power of

Arista chief Antonio “L.A.” Reid,
newcomer Blu Cantrell’s odds of
sticking around are far from a

long shot, judging by this debut.

The daughter of a jazz singer

already has a top five hit with “Hit
’Em Up Style (Oops!),” the catchy,
spend-all-his-money revenge ditty
written and produced by Dallas
Austin. While Cantrell’s Cotton Club-
meets-contemporary R&B/hip-hop
style is an oasis in a formulaic desert,
it’s the 25-year-old’s powerful alto
that’s the real story. Under the direc-
tion of such producers as Jimmy
Jam, Terry Lewis, and Chris “Tricky”
Stewart, the singer/songwriter is at
home belting out emotion-filled blues
3 la Jennifer Holliday or jazzing
things up a la Sarah Vaughan.—GM

O T L I

!

BILAL

First Born Second

PRODUCERS: various

Moyo/Interscope 3009

On his debut set, First Born Sec-
ond, newcomer Bilal—who has
already collaborated with the heady
likes of Common and Guru—offers
what may very well be the year’s
most adventurous R&B album. The
set’s lead single, the Raphael
Saadig-produced “Soul Sista,”
which originally appeared on the
Love & Basketball soundtrack, is
steeped in sensual, bass-heavy

b Bilal

1st born s¢

grooves, upon which Bilal’s silky-
smooth falsetto glides. The hip-
hop-skewed “Reminisce” features
Common and Mos Def. Other top-
notch supporters, including the
Roots and Dr. Dre, are also spot-
lighted here. Such celebrity con-
tributors may have overshadowed a
lesser artist, but Bilal is clearly the
captain of this fantastic, nearly
flawless voyage.—RH

NEIL DIAMOND

Three Chord Opera

PRODUCERS: Peter Asher and Alan
Lindgren

Columbia €K 85500

Three Chord Opera marks the first
time that Neil Diamond has written
every song on an album since 1974’s
Serenade, and with this, the disc
proves that the venerable pop artist
still has a gift for crafting pleasant
melodies and words that are roman-
tic without ever getting gooey. The
sad truth is that many listeners may
need to be reminded that before such
later recardings as “Forever in Blue
Jeans,” Diamond created a vast cata-
log of such timeless gems as “Sweet
Caroline.” Such new numbers as the
energetic pop/rocker “Baby, Let’s
Drive,” the charming, piano-driven
ballad “I Believe in Happy Endings,”
and the epic “I Haven't Played This
Song in Years” are solid choices for
AC radio, which should welcome Dia-
mond back with open arms.—LF

ern boogie instrumental “Rave On,”
the snarling “Sing While I'm
Walkin’,” and the hard-charging,
jubilant title cut. Elsewhere, Betts’
“Tombstone Eyes” is a powerful,
poignant ballad with “Gregg Allman
vocal” written all over it (although
vocalist/pianist Matt Zeiner handles
it quite well), and two extended set-
pieces are mighty fine: the jazzy
“One Stop Be-Bop” and the “Eliza-
beth Reed”-styled “Dona Maria.”
Betts is ably assisted throughout,
most notably by guitarist/vocalist
Mark Mays, and Zeiner, bath of
whom contribute key songs, includ-
ing “I Gotta Know” and “Call Me
Anytime,” respectively. Production-

wise, the mix is strangely muffled in
places, sometimes muting the obvi-
ous exuberance of Betts and his
band, but it’s still a fine ride and
quite a statement regarding Betts
and his still-potent skills. Distrib-
uted by Navarre.—RW

R&B/HIP-HOP

p» JIMMY COZIER

Cozier

PRODUCERS: various

J Records 80813

Newcomer Jimmy Cozier already
scored an R&B/pop crossover hit his
first time at bat with the Mike City-

written/produced “She’s All I Got.”
Judging by this promising debut al-
bum, listeners won’t have any prob-
lems cozying up further to the sing-
er/songwriter’s particular brand of
R&B—reminiscent of the love-themed
territory explored by such contempo-
rary predecessors as Carl Thomas. The
smooth-tenored former backup singer
scores home runs on such tracks as
the radio-friendly opener “Ten Love
Commandments” (although independ-
ent women will flinch at the spoken-
word intro, "Anybody can control a
woman’s body . . . the key is to control
her mind”}, the retro-sounding “No
More Playing Games,” plaintive ballad
“Heartfelt Letter,” and rhythmic

bouncer “Two Steps.” These are
enough to forgive such missteps as
the Latin-influenced, let’s-sound-hip
“What the Deal.”"—GM

p VARIOUS ARTISTS

Violator the Album: 2.0

PRODUCERS: various
Violator/Loud/Columbia 85790

With a roster that includes such rap
heavyweights as Busta Rhymes, LL
Cool J, and Missy “Misdemeanor”
Elliott, Violator really needs no intro-
duction. 1999's Violator: The Album
produced such hits as Q-Tip’s “Vivrant
Thing.” This time out, the imprint
relies heavily on its rookie acts,
including newcomer JoJo Pelligrino,
whose “Fiend” lifts from Eric B. &
Rakim’s “Microphone Fiend.” Fellow
rising stars Da Franchise shine with
Butch Cassidy on “Livin’ in Da City.”
Although the Violator novices repre-
sent the next generation well, the vet-
erans ably hold their own. Witness
Busta Rhymes on the party anthem
“What It Is,” Noreaga on the Nep-
tunes-produced “Grimey,” and “Ex”
by Elliot, Ja Rule, and Tweet.—RH

DA BEATMINERZ

Brace 4 Impak

PRODUCERS: various

Rawkus 26168

Underground hip-hop production out-
fit Da Beatminerz is known more for
its deft keyboard work than turntable
skills. Although primarily known for
working with East Coast artists, Brace
4 Impak finds the quintet venturing
into other parts of the country in
search of talent-—which it finds in Mid-
westerner Lord Tariq and West Coast
acts Jayo Felony and Ras Kass. Stand-
out cuts include a Beatminerz reunion
with Black Moon on “Devestatin’ . . .
That’s Us” and “Open,” a duet with Pete
Rock and former Soul II Soul member
Caron Wheeler. While the album’s
hooks are mundane at times, Da Beat-
minerz still manage to impress with
heavy drum patterns that recall the
early-"90s hip-hop era.—CF

COUNTRY

% SHAWN CAMP

Lucky Silver Dollar

PRODUCERS: Allen Reynolds and Mark Miller
Skeeterbilt Records 1001

Shawn Camp has been a highly suc-

cessful songsmith for others, less so

(Continued on next page)

vV 1

BEN WATT

North Marine Drive/Summer Into
Winter

PRODUCERS: Ben Watt and Mike
Gregovich

Cherry Red/Cooking Vinyl/spinART 900

TRACEY THORN

A Distant Shore

PRODUCER: not listed

Cherry Red/Cooking Vinyl/spinART 901

T AL R

E 1 § S U

MARINE GIRLS

Lazy Ways/Beach Party

PRODUCER: Stuart Moxham

Cherry Red/Cooking Vinyl/spinART 902
Prior to forming the hit-bound Every-
thing but the Girl in the mid-'80s, Ben
Watt and Tracey Thorn pursued
under-the-radar solo careers. Thorn’s
solo endeavoy, as well as her two al-
bums with the Marine Girls, reveal an
artist who was taking her songwriting
seriously from day one. “Small Town
Girl,” the lead track on A Distant

E S

Shore, is signature Thorn melancho-
lia; also, a cover of the Velvet Un-
derground’s “Femme Fatale” remains
breathtaking after all these years.
Similarly, the beautifully quiet North
Marine Drive focuses squarely on
Watt’s folky guitar strummings and
effortless vocals. His five-song collabo-
ration with Robert Wyatt—Summer
Into Winter—is perhaps too minimal-
ly atmospheric for its own good. But
the jazzy “Slipping Slowly” and celes-
tial “A Girl in Winter” are gems.—MP

of chart potential, highly rec
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when he steps into the spotlight on
his own, despite his obvious skills as
a performer. Lucky Silver Dollar is
loaded with cool stuff, some previ-
ously recorded by others, including
the Waylon-esque slow-roller
“Baby’s Gone Home to Mama” (John
Anderson) and “How Long Gone”
(Brooks & Dunn), with the latter
delicate and forlorn in Camp’s
hands. “The Middle of Nowhere” is
Buffett-styled country, “The Tune of
a Twenty Dollar Bill” is a bluegrass
romp, and “Lost at Sea” is a gor-
geous ballad. Camp’s ace-in-the-hole
is a quirky humor that would make
Roger Miller proud, evidenced here
by the rollicking “I Feel More Like I
Do Right Now (Than I Have All
Day)” and the exquisitely written
“Off to Join the World,” an oddly
touching take on circus romance
performed with style. A diverse, con-
fident album from a guy who is in
this for the long haul. Distributed by
Select-O-Hits.—RW

3 OF HEARTS

3 of Hearts

PRODUCER: Byron Gallimore

RCA 67916

This fresh-faced trio may hail from
Fort Worth, but 3 of Hearts are most
certainly not part of any edgy Texas
music scene. Picture, if you dare,
Shedaisy Lite. Byron Gallimore is
unabashedly Nashville's top pop pro-
ducer, and these girls—Blaire
Stroud, Katie McNeill, and Deserea
Wasdin—possess angelic voices.
“Love Is Enough,” “It Happened to
Me,” “The Hard Way,” and “Sugar
and Daisies” are peppy-squared,
nearly interchangeable midtempos,
and “6,8,12,” “Wash Away This
Kiss,” and “Over the Edge” are note-
bending, Boyz Il Men-style ballads.
Make no mistake, this sounds like
radio; with the highly skilled Gal-
limore at the controls and three
young ladies with personality and
vocal dexterity (not to mention
looks) to burn, it goes without say-
ing that this record is ear candy. It
may come from Nashville, but even
with the most loose, liberal transla-
tion, no way is this anything close to
country music.—RW

JAZZ

Y% MARTIN TAYLOR

Nitelife

PRODUCERS: Steve Buckingham and Kirk
Whalum

Columbia 85909

Scottish guitarist Martin Taylor is a
self-taught virtuoso whose nimble
fretwork moves easily from
straight-ahead bop to Django Rein-
hardt-inspired solo workouts. His
melodic sensibilities have also
made him a natural at contempo-
rary jazz, and in co-produc-
er/saxophonist Whalum, he has an
equally melodic sparring partner.
But the use of Euro-style, pro-
grammed grooves often detracts
from the gorgeous warmth of Tay-
lor’s instrument, and most of the
album’s high points come when
Taylor’s beautiful, reverb-laced
tone is allowed to cut through the
mix, either unaccompanied or
when trading intricate lines with

both Earth Wind & Fire and Edith
Piaf, whose “Hymne A L'Amour” is
a tour-de-force of romantic charm
in Taylor’s hands.—S$G

WORLD MUSIC

% NICOLE

Passion Spirit

PRODUCER: Paul LaRoche

SOAR NV131

The increased interest in Native
American music is no doubt being
fueled by such talented newcomers
as Nicole (real name: Nicole
LaRoche), who makes her debut with
this beautiful collection. Fans of
Native American music are already
familiar with Nicole’s work as the
flutist for the group Brulé. This
intriguing instrumental release
showcases Nicole’s skills on the flute
in settings from the hauntingly
beautiful “Beyond the Trail of Tears”
to the fiery “Rez Road.” All songs
were composed and produced by
acclaimed Native American artist
Paul LaRoche (Nicole’s father), and
her cohorts in Brulé lend their tal-
ents to the project. Among the best
cuts are “Ghost Drive,” “Ancestor’s
Cry,” and “One Spirit.” This is an al-
bum of broad appeal, with the poten-
tial for drawing fans of both Native
American and new age music, as well
as anyone who enjoys the beauty of a
flute married to a great song. Con-
tact: 505-268-6110.—DEP

VARIOUS ARTISTS

Colombia

PRODUCERS: various

Putumayo World Music 190

In his homage to Colombia—the
country from which his label takes
its name—Putumayo founder Dan
Storper attempts to include repre-
sentative music from the country’s
most important areas. A daunting
task, indeed, but the results are
admirable, considering the con-
straints of only 12 tracks. Colombia
boasts such gems as Lucho
Bermtidez’s famous gaita “Fiesta de
Negritos” and Gabriel Romero’s
cumbia “Las Lavanderas.” The album
marries tradition (Toto La Momposi-
na singing “Oye Mamita”) with the
contemporary approach to older
rhythms promulgated by such new
acts as Grupo Bahfa—playing curru-
lao—and Tulio Zuloaga—doing val-
lenato. And, of course, there’s the
hardcore salsa of such bands as
Fruko y Sus Tesos and La Sonora
Dinamita. The end result can pull
you off your chair and onto the
dancefloor; at the same time, it
forces you to ponder the rhythmic
and instrumental versatility of virtu-
ally every track.—LC

CLASSICAL

SIMON HARAM

Frame

PRODUCER: Chris Craker

Black Box 1055

A formidable virtuoso, London Sin-
fonietta principal saxophonist
Simon Haram has a natural feel for
both jazzy bumptiousness and song-
ful minimalism, with his first Black
Box disc, On Fire, devoted to the
former and his sophomore set, Alone
..., surveying the latter. In revisit-

for an admirable sequel to Alone . . .
The lion’s share of the disc comes
from an irresistible new arrange-
ment of themes from Michael
Nyman’s hit score to The Piano, plus
a lesser trio of pieces by British
composer Graham Fitkin (with the
Francophone Glass the most
compelling). Although rendered a
tad too sweet here, the draw for
some listeners will be Haram’s take
on Ryuichi Sakamoto’s “Forbidden
Colours” (the touching theme song
to the film Merry Christmas, Mr.
Lawrence). For this listener, though,
it'’s the way the ascetic melody of
Philip Glass’ Facades blooms via
Haram’s cultivated cantilena. The
British Black Box label is distributed
in the U.S. by Harmonia Mundi and
in the U.K. by Select.—BB

CHRISTIAN

Y SUPERCHIC(K]

Karaoke Superstars

PRODUCERS: Superchic(k] and Bili Deaton
Inpop Records 1237

This is a disc aimed at teens, for
sure, but it’s actually for anyone
young at heart. Musically, the songs
are bouncy and buoyant. And
although the band—two gals and five
guys—may initially hook listeners
with perky beats and catchy hooks,
the songs contain messages about
integrity and empowerment. The
infectious opening track, “Barlow
Girls,” is already a hit at Christian
radio; its chorus is irresistible: “All
the boys in the band want a Valen-
tine from a Barlow girl/Boys think
they're the bomb cause they remind
them of their mom.” The song “One
Girl Revolution” is featured in the
current Reese Witherspoon film
Legally Blonde. This talented outfit
could be one of the year’s break-
through Christian acts. Contact:
615-377-7857.—DEP

NEW AGE

% CLAUDE CHALHOUB

Claude Chalhoub

PRODUCER: Michael Brook

Teldec 8573-83039

Lebanese classical violinist Claude
Chalhoub makes a music born of
global fusion and sonic experimenta-
tion. Collaborating with producer
Michael Brook—who previously
worked atmospheric wonders with
Nusrat Fateh Ali Khan and Djivan
Gasparyan—Chalhoub fuses Middle
Eastern melodies with Indian
rhythms and often surreal ambi-
ences on an album teaming with
sensuality. “Red Desert” is a cine-
matic expanse with Jason Lewis’
drums pounding rivets into the tabla
rhythms of Kuljit Bahmra. Chal-
houb’s violin sings in improvised
lines, backed by a string octet. On
“Baddour,” Chalhoub intertwines his
violin with Qawaali singer Forroukh
Fateh Ali Khan (brother of Nusrat),
processed so he sounds like he is
emanating from a speaker atop a
temple minaret. “Don’t Wake Up”
mixes tango and Bollywood strings.
Chalhoub and Brook eschew the
conventional ethno-techno formulas

O N

HEDWIG AND THE ANGRY INCH
Written and directed by John
Cameron Mitchell

Music by Stephen Trask
Starring John Cameron Mitchell
Fine Line Features

A celebration of everything
outrageous, Hedwig and the
Angry Inch is the most delicious
camp flick since Priscilla, Queen
of the Desert, not to mention the
best rock movie in years. Drawing
on sources as diverse as Plato and
David Bowie, this ambitious
movie isn’t afraid to go over the
top—or to the depths of bad
taste—to get a laugh.

But scrape off the makeup
and Hedwig is a tragedy. The
film recounts the painful story
of a child who sacrificed every-
thing for love, only to wind up
emotionally shattered and phys-
ically scarred.

The story of how Hedwig
became an “in-
ternationally
ignored song
stylist” is at once
hilarious and
harrowing. Hed-
wig was born
Hansel, raised
by a single mom
in East Germany
on the wrong
side of the Ber-
lin Wall. As a
teenager,
Hansel fell i love with an Amer-
ican G.I. who offered romance,
financial support, and a new life
in America—if Hansel had a sex-
change operation. Hansel agreed,
taking the female moniker Hed-
wig. But a botched operation left
her with an “angry inch” and an
identity that blurred lines of gen-
der and sexual orientation.

After the couple moved to
America, Hedwig’s military man
abandoned her in a Midwestern
trailer park. There she met a pre-
cocious boy named Tommy who
had dreams of becoming a rock
star. With Hedwig as his muse—
and songwriter—Tommy took the
stage name Tommy Gnosis and
soon became a star. But Tommy,
too, left Hedwig behind. She was
stuck performing in suburban
family restaurants, while Tommy
was selling out stadiums singing
songs she had written.

A sex scandal has given the
down-but-not-out Hedwig one
last chance to find musical suc-
cess and emotional relief with
Tommy. But in the end, Hedwig
finds that her search for a per-
fect soulmate and creative part-
ner is illusory.

Hedwig is adapted from a
recent hit off-Broadway stage

MITCHELL

S CREEN

Mitchell and Stephen Trask cre-
ated. Mitchell, who wrote the
script, reprises his leading role on
film and directs the adaptation as
well. Trask, who wrote the music,
plays guitar in the film and also
provides the vocals for a few
numbers performed by Tommy.

The movie’s pacing is some-
times sluggish, and some hammy
elements that were cute on stage
seem self-indulgent here. But
Trask’s music makes a smooth
transition to film. While he
includes nods to country, grunge,
and folk, the songwriter keeps his
material centered in a punk vein.
As is evident on the Hybrid
Records soundtrack, Trask knows
how to get a dramatic point
across lyrically without sacrific-
ing his rock credibility.

What is lost in the translation
to celluloid, though, is the ambi-
guity that made the stage show a
pleasure to see
again and again.
By the end of the
theatrical produc-
tion, it was clear
that ‘iedwig was
not the most reli-
able narrator, so
audience mem-
bers could never
be quite sure
what they had
just witnessed.

Was Hedwig
truly Tommy’s inspiration or was
she a jilted lover seeking reflc.:-
ed fame and lucrative rever.3«*
Perhaps the unseen Tommy
didn’t even exist—it wa:. merely
part of Hedwig’s act created as an
artistic foil. Or perhaps the per-
son onstage was Tommy, and it
was Hedwig who wasn’t real—
simply another one of Tommy’s
personae, the metaphorical
woman inside the man. Was the
cathartic ending a vision of Hed-
wig destroying herself or of
Tommy creating himself—two
people finally separating, or final-
ly coming together? Or were they
one all along?

Hedwig the movie removes
this ambiguity. Despite a flair for
drama, Hedwig seems a reliable
narrator, and her story seems on
the level: She is indeed the per-
son who taught Tommy Gnosis
everything he knows about
music, and he is the scoundrel
who “took the good stuff and
ran.” This doesn’t take away
from Trask’s tunes or Mitchell’s
performance. But while audi-
ences will still walk out of Hed-
wig singing, they won’t neces-
sarily walk out debating what
they’ve just seen or feel com-
pelled to see it again.

his band. Still, very few artists can  ing minimalism in league with the for something that confronts as show, which John Cameron WAYNE HOFFMAN
comfortably interpret songs by plucky Duke Quartet, Frame makes  much as it envelopes.—JD

BOOKS: Send review copies of books/DVD Videos pertaining to artists or the music industry to Bradley Bambarger, Biflboard, 770 Broadway, New York, N.Y. 10003
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JONATHA BROOKE Steady Pull (3:39)
PRODUCER: Jonatha Brooke and Bob
Clearmountain

WRITER: Jonatha Brooke

PUBLISHER: Naughty Puppy Music, ASCAP
Bad Dog Records 61101 (CD promo)
Los Angeles-based indie singer/song-
writer Jonatha Brooke serves up some
of her most intensely personal fare yet
on the current Steady Pull—her
fourth solo album. But on the title
track, she’s just content to jam a little
with her team of instrumental com-
rades, along with guest vocalist
Michael Franti (of Spearhead), who
adds his personal touch in the chorus.
Lyrically, “Pull” talks about bright new
love taking place in dark days: “Where
there is ruin, there is hope for treas-
ure/Out of the ashes come comfort and
pleasure/This is the love that no one
can measure.” This midtempo track
could be the one to at last hook adult
top 40s and modern ACs. In the mean-
time, Brooke fans should check out her
upcoming double-sided DVD-Video,
also titled Steady Pull. It gives a
glimpse of the frivolity that ensued dur-
ing the recording of the album.—CT

EDEN’S CRUSH Love This Way (3:29)
PRODUCERS: Matthew Gerrard and David Foster
WRITERS: T. Harmon, F. Golde, and K. Livingston
REMIXERS: AlbRich and DJ Skribble
PUBLISHERS: WB Music Corp./Platinum
Plow Music, ASCAP; Warner-Tamerlane/
Franne Gee Music/Dad’s Dreamer Music, BMI
London/Stone Stanley/143/Warner
Bros. 500046 (CD promo)

Popstars girl group Eden’s Crush
struck a chord with viewers of its reali-
ty series, who took first single “Get
Over Yourself” to No. 1 on Hot 100
Singles Sales. Radio, though, was less
gracious, given the song’s generic
blend of R&B rhythms and rank-and-
file vocals. Follow-up “Love This Way”
is even less distinguished, checking off
all the clichéd requirements of a
midtempo pop ballad—except for any-
thing to make it rise above the pack of
so many other youth-pop records.
That’s probably why the CD promo
contains two remixes that deconstruct
the song, first into a fizzy dance track
with help from AlbRich, and then into
a clubby house track in the DJ Skribble
mix. The group is in the midst of a radio
tour; perhaps that will stir good will
among programmers, but otherwise,
we’re about 14 minutes into this WB-
bred concoction’s allotted fame.—CT

R&B

P> NELLY Batter Up (4:12)
PRODUCER: Jason “Jay E” Epperson
WRITERS: Nelly, J. Epperson, and S. Wills
PUBLISHER: not listed

Universal 20379 (CD promo)

The premise for “Batter Up” seems
to be a little late in the rags-to-rich-
es story that is Nelly’s. Announcing
that they are about to make an
impact on the rap game, Nelly and
his St. Lunatics cohorts appear to be
reiterating a fact that is already
pretty apparent: that Nelly’s sing-

JENNIFER PAIGE These Days (3:27)
PRODUCER: Oliver Leiber

WRITERS: P. Thornalley and Colin Campsie
PUBLISHERS: BMG Music/Dalmation Songs
Hollywood Records 11377 (CD promo)
In the three years since America
developed its top 10 “Crush” on Jen-
nifer Paige, the Atlanta native has
been more or less lying low profes-
sionally, but programmers should
consider the ready-for-action, rock-
edged single “These Days” a full-
fledged second coming. Co-written
by Phil Thornalley—who helped
pen Natalie Imbruglia‘s “Torn"—the
song is everything a modern-day
pop hit should aspire to be: It has a
melody that’s more inviting with
each listen, mature vecals that do
more than frolic across a beat box,
and a thought-provoking lyric about
taking positive steps forward. The
combination of Paige’s generous
harmonies, Oliver Lieber’s creative,
sandpaper-scrubbed praduction,
and the mixing finesse of studio vet-
eran Tom Lord-Alge earn this a
grade-A stamp for team effort.
“These Days” seems like the perfect
middle ground between youth pop
and the edgier territory that top 40
is struggling to balance. It sounds
like yesterday’s crush could be
today’s true love.—CT

s P O TLI

LIVE FEATURING TRICKY Simple
Creed (3:24)

PRODUCERS: Live, Alain Johannes, and
Michael Railo

WRITER: E. Kowalczyk

PUBLISHER: not listed

MCA 25358 (CD promo)

One of America’s most sincere rock
bands returns with a startingly sim-
ple message with the first cut from
its upcoming album, V. Live front-
man Ed Kowalczyk sings, “We gotta
love each other/We need each other.”
In the verses, he takes a less sympa-
thetic stance, basically telling whin-

“SIMPLE CREED”

ers to get over themselves: “I bet you
took a gun to school, too/But now,
nobody’s takin’ your candy.” Along-
side, the Pennsylvania band’s instru-
mental palette remains hard and
lean, with Chad Taylor’s trademark
guitar slamming, drummer Chad
Gracey’s blur of snare and cymbals,
and Patrick Dalheimer’s rumbling
bass. The wild card is guest Tricky,
who provides contrast with a rapped
mantra that comes off like an eclipse
across the sun. The whole manages
to work as both a butt-kicking rocker
and contemplative call for compas-
sion. Rock trends peel through the
seasons, but here’s a band that cooks
on its own burner.—CT

]

G H TS

MAXWELL Lifetime (4:04)
PRODUCER: Musze

WRITERS: Musze and H. David
PUBLISHERS: Sony/ATV Tunes/Musze-
well/Gan Zmirah/Famous Masic, ASCAP
Columbia 16814 (CD promo)

If R&B radio is searching for a sum-
mer event record, open the door,
because Maxwell is knocking. His
tradernark dim-the-lights, slow-
groove sensuality again leads the way
in the deliberate, hip-swaying “Life-
time,” an old-school, late-night plea
for his woman to accept the love he’s
offering: “I can just make you under-
stand that love is not a fairy tale in a
melody/If you want, you could have it,
girl.” The ever-videogenic sex symbol
conjures classic Prince here, with a
soulful melody that he accents with
gentle falsetto background vocals. As
with his previous single, “Get to Know
Ya,” Maxwell hands this production
reigns te Musze, who has obviously
done his homework; the vibe of the
effort is consistent with the singer’s
retro-inspired image. “Lifetime” has
been sliced to a radio-friendly 4:04,
but it would be nice if radio could find
room, perhaps late at might, to spin
the full 5:31 version—which would do
nothing but steam up the summer
nights a little more.—CT

songy rhymes and charismatic pres-
ence equate major-league success.
“Batter Up” possesses the memo-
rable hook and bouncy beat that
made Nelly famous, as well as the St.
Louis native’s signature flow. Bank-
ing on the fact that he and his St.
Lunatics brigade are tremendously
popular right now, Nelly should find
that feurth single from the seven
times-platinum Country Grammar
maintaining his strong presence on
R&B radio.—CF

COUNTRY

p> TIM McGRAW Angry All the Time (4:29)
PRODUCERS: Gallimore, Stroud, and McGraw
WRITER: B. Robison

PUBLISHERS: Tiltawhirl/Bruce Robison, BMI
Curb Records 1615 (CD promo)
McGraw’s wife, Faith Hill, discovered this
haunting Bruce Robison song, but hubby
beat her to the punch by recording it on
his current Sef This Circus Down. Mrs.
McGraw contributes harmonies to the

inner-reaching song about a relationship
unraveling—quite a departure from the
sunny leve ballads the due has previously
recorded {“It’s Your Love,” “Let’s Make
Love”). McGraw's voice oozes hurt and
disillusionment as he turns in a Gram-
my-worthy performance; Robison’s well-
crafted tune provides McGraw a wonder-
ful canvas on which to unleash raw
emotion. “Angry All the Tirue” is one of
the best ballads released this vear, a song
that wilk fortify McGraw’s reputation as a
premiere act of the format.—DEP

NEW

ANGELA AMMONS Always Getting
OverYou (3:29)

PRODUCERS: Sheppard ard Kenny Gioia
WRITERS: Sheppard and K. Gioia
PUBLISHERS: Martybags Muisc, ASCAP;
Noisedog Productions, BMI

Universal 20588 (CD promo)

Angela Ammons was barely out of the
gate with her debut single, “Big Girl,”
when this midtempo anthem from Amer-
ican Pie 2 wrangled its way from the
soundtrack to radio. If justice prevails,
“Always” will break the 17-year-old Texan,

&

NOTEWORTHY

with its cool, breezy beats, jangly guitar,
and Ammons’ solid, assured vocal. Song-
writer/producers Sheppard and Kenny
Gioia fill the track with hooky elements,
from an addictive drum beat, layer upon
layer of breathy harmonies, and a “do-do-
do-do-do” line at the end of the chorus
that will flick at the memory for days on
end. Ammons is & compelling presence,
with a maturity that walks all over most
of the Kewpies on the teen scene. This isa

promising peak into her upcoming full-
length debut, due Sept. 25—CT

ROCK TRACKS

P CAKE Short Skirt/Long Jacket (3:24)
PRODUCERS: Cake

WRITER: J. McCrea

PUBLISHERS: Stamen Music/EMI Black-
wood Music, BMI

Columbia 16547 (CD promo)

Having departed Capricorn for Colum-
bia, Cake releases the first single of the
rest of its life, “Short Skirt/Long Jack-
et,” which leads off the group’s fourth
album, Comfort Eagle. Despite a three-
year break since 1998’s platinum Pro-
longing the Magic, the guys show that
they’re still in shape on this track.
John McCrea’s deadpan vocals express
these thoughts on his dream girl: “I
want a girl with a short skirt and a
looooong jacket,” who's cute and a lit-
tle quirky but still down-to-earth.
Musically, Cake pulls out some of its
old tricks—such as the active, funky
basslines, the minimal mix, a few false
endings, and the distinctive sound of
Vince DiFiore’s trumpet—but the play-
ful cut can stand on its own.—EA

RAP

% AZ FEATURING JOE Everything’s
Everything (4:00)

PRODUCERS: Eddie F and Darren Lighty
WRITERS: A. Cruz, E. Ferreli, D. Lighty, C.
Lighty, and B. Muhammad

PUBLISHERS: Life’s a Bitch Music/Eddie F
Music/Sharay’s Music/Warner Chappell/I
Want My Daddy Records/Jahgae Joints
Motown 20556 (CD promo)

Even after solidifying himself in the
hip-hop game and gaining street credi-
bility with his appearance on the early
Nas track “Life’s a Bitch,” Az has yet to
hit it hard at radio. “Everything’s
Everything,” the second single off his
current 9 Lives album, laces a futuris-
tic-sounding funk beat with the
smooth vocals of sex symbol/R&B
crooner Joe. The track has great poten-
tial, with a hedonistic lyrical tone that
is sure to make it a staple not only at
radio but at the clubs as well. With a
well-constructed hook, the track man-
ages to maximize the talent of chart
stalwart Joe. It’s unfortunate that Az’s
previous single, “Problems,” was a self-
fulfilling prophecy at radio, but this
one has “everything” needed to cata-
pult him to the next level of hip-hop
commercial success.—CF

METHOD MAN & TEDDY RILEY Party. ..
(3:10)

PRODUCER: Teddy Riley

WRITERS: T. Riley and C. Forbes
PUBLISHER: not listed

Def Jam 15375 (CD promo)

Staying true to the theme of all-star
duos from the movie starring Chris
Tucker and Jackie Chan, Rush Hour 2
provides a soundtrack with the all-star
likes of the Wu-Tang Clan’s charismatic
Method Man and R&B super-producer
Teddy Riley. The two urban heavy-
weights throw down a jittery jam here,
thanks to Meth'’s distinctive flow and
well-crafted rhymes, and Riley’s of-the-
day vibe. This isn't a track designed to
make anyone think too hard: It stays
true to the intent of its title. This one is
a perfect fit for an afternoon drive—and
roll down the windows while you're at it.
Innocent enough stuff, this danceable,
celebrity-tagged track is a sure bet for
the summer sounds of radio.—CF

GONTRIBUTOR
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R&B/HIP-HOP

by Gail Mitchell

and The Blues

INDUSTRY BRIEFS: Taking a break
from Lucy Pearl and other production
projects (Babyface, Macy Gray, Kenny
Lattimore, Isley Brothers), Raphael
Saadiq is in the studio recording his
awn debut solo album. He is writing
and producing the as-yet-untitled set,
which will be issued via Pookie
Records/Universal in the fall. Special
guests were still being confirmed at
press time, but sources say D’Angelo
and Angie Stone are among those
who have been approached. Saadiq
also operates production company
Whiskey Slew, whese roster includes
producers Jake & the Phatman, who
ca-produced the Lucy Pearl song
“Dance Tonight” . . . Gloria Gaynor (“
Will Survive”) signs with Glen Clark-
son of Ken Lindner & Associates for
hosting and reality-programming rep-
resentation. She'll continue being rep-
resented by manager Linwood Simon
of Cliffside Music. Slated to perform
at Michael Jackson’s. 30th anniversary
concert at Madison Square Garden in
September, Gaynor plans to release a
new CD via BMG/Logic in the fall.

INDIE WATCH: Preparing for a show
Saturday (28) at Los Angeles’ El Rey
Theater, Kim Hill describes herself as
a “bulldog” when it cornes to refusing
to compromise her music.

“I'm not trying to reinvent the
wheel,” she says of a musical style that
mixes saul with R&B, hip-hop, rock,
and folk. *I'm just trying to do right
by the people who've inspired me, like

Sade, Nina Simone, Bill Withers, and
Steely Dan. I'm in incredible compa-
ny right now with singers like Jill
Scott and Sunshine Anderson. They
have ridiculous voices, and I love their
songs. But I refuse to compromise
and put on a uniform.”

Which finds the Syracuse, N.Y.,
native cruising gently into a lyrical-
ly retaoled cover of the Eagles’
“Hotel California.” Or able to shift
gears into hip-hop funk, as evidenced
on the Black Eyed Peas’ 1998
album, Behind the Front, and 2000’s

Bridging the Gap In fact, it was Hill’s
affiliation with the group—dating
back to late 1994—that led to her
signing with Interscope in May 1998.
But the label decided not to release
her debut project, saying it wouldn’t
appeal to an urban market.

“It was a blessing getting drop-
ped,” Hill says. “I've hit the ground
running.” No longer with the Peas,
she has been “writing a lot of new
music” and preparing to release a
new album, Suga Hill, in the fall
through her own label, Hilluci-
nashus (via kimmykim.com).

“Syracuse didn’t have black radio
until 1993,” Hill says. “I grew up
listening to classic rock and had to
seek out my own black music. I want
to give that to black kids in Iowa and
Utah. If the right label deal comes
along, I wouldn't say no. But to silence
a crowd with real soul music, not
boobs—especially since I don't have
any—is what I want to do, and I can
deal with label rejection.”

SCREEN SCENE: Fox’s popular TV
series Dark Angel, helmed by James
Cameron, is said to be planning a
soundtrack spinoff featuring music
from its first and second seasons.
Among potential contributors: first-
season guest stars Master P and Mack
10, Missy Elliott, Da Brat, MC Lyte,
Q-Tip, and Lil’ Mo. Sources say no
label is attached as yet . .. The con-
troversial Death Row Records docu-
mentary, Welcome to Death Row,
arrives in video stores nationwide
Sept. 25. Produced by Santa Monica,
Calif.-based Xenon Pictures, the film
features a musical score by Tommy
Coster (Dr. Dre, Snoop Dogg) . . .
Maze Featuring Frankie Beverly gets
the DVD treatment with the Aug. 14
release of Live in New Orleans. The
10-track, 70-minute film includes live
concert performances of seven songs,
three bonus videoclips, an on-screen
bio, and a photo gallery. The DVD
comes courtesy of the Right
Stuff/EMI . . . The second season of
WE: Women’s Entertainment/AMC
cable series Cool Women bowed July
25. This go-round, the Debbie Allen-
hosted series will feature episode
introductions by such artists as
Luther Vandross, Vanessa Williams,
Kathleen Battle, and Nnenna Freelon.

IN MEMORIAM: A memorial service
for Anthony “Poetic” Berkeley of
the Gravediggaz will be held Aug. 4
at Harlem, N.Y.’s Riverside Church
7 p.m.-10 p.m., with a libation cere-
mony by Camille Yarbrough. For
details, call Meridian Entertainment
at 201-521-9742.

Rex’s Jelleestone Eyes U.S.

Canadian Rapper Expresses Yin And Yang Of Hip-Hop On Diverse Album

BY MARCI KENON

NEW YORK—A fortuitous intro-
duction by DreamWorks artist Nelly
Furtado set the wheels in motion for
the U.S. debut of Canadian rapper
Jelleestone. Brad Kaplan, director of
A&R/staff producer at Warner Bros.,
became aware of Jelleestone thanks
to a then-unsigned Furtado, who
shares Jelleestone’s manager—
Toronto-based Chris Smith.

“It's rare that I'm blown away by
something on the first listen,” Kaplan
recalls about Jelleestone’s demo. “I
knew I had to sign this kid. We met
and totally connected.”

The result is the rapper’s musically
diverse and melodic debut, Jelleestone
13. The Rex Entertainment/Warner
Bros. release bows Aug. 28.

“The first music I knew was reggae,”
says the 26-year-old artist (aka David
Carty) who hails from the Rexdale sec-
tion of Toronto and is of Jamaican
descent. “I lived between my mother’s
house in Toronto and my father’s
home in the Bronx. Living in New York
opened me up to hip-hop earlier than
a lot of my peers in Canada.”

Many Canadians are quite familiar
with Jelleestone. He contributed the
track “When You're Hot You're Hot”
to the 1997 Rudimental compilation
on LL.L. Vibe Records. “It made some
noise,” recalls the artist. He derived his
moniker from the name of the build-
ing superintendent (Jelly) of his Bronx
home. The name also expresses the
yin and yang of his character. He pos-
sesses a gentle side, displayed on such
cuts as “New Messiah” and “Money
(Pt. 1),” the lead single, released
commercially July 17. He can also be
rough and rugged, as on cuts like “I
Don’t Care,” “Once Was Young,” and
“We Da Niggas.”

A HOOK AND A CHALLENGE

“In hip-hop you can use any music
and any sound to make a song,” says
the ASCAP writer, who co-produced
the album with Jon “the Rabbi” Levine
and Noel “Gadget” Campbell and is
published by Lora’s Bad Son Publish-
ing and EMI April Music. “I put a pop
beat behind the vocals. I did a slow
song and a rock song. The album is
very true to hip-hop, which is about
breaking the rules.”

Warner Bros. product manager
Kevin Sakoda admits “the diversity of
the music is in some ways the hook
and in some ways the challenge for us.
We have this bona fide, card-carrying
hip-hop artist who has made a solid
hip-hop album with some original
sounds to it. But he just happens to
have made a song [“Money (Pt. 1)”]
that has this strong pop feel to it.”

Diana Laird, PD at top 40 station
KHTS San Diego, has put the single
into rotation. “Because it’s different
than the other stuff that’s out, it stands
out,” Laird says. “It’s a good song.”

“Money (Pt. 1)” was sent to R&B,
rhythmic top 40, and top 40 radio June
19. “We have never gone out of the box
to all radio formats,” says Demmette

JELLEESTONE

Guidry, Warner Bros.” senior VP of
urban music. “Usually a rap or hip-hop
artist has to start in the streets, then
go to mainstreamn R&B radio. Then it’s
crossover radio and finally top 40.”

“Money (Pt. 1)” has its share of sup-
porters on the retail side as well. “Cus-
tomers are really feeling it,” says David
Easter, owner of Visjon Records in Los
Angeles. “He’s got something for older
people and younger people.”

The street campaign for “Money (Pt.
1)” was launched in mid-June, utiliz-
ing the Made Men, Warner Bros.” in-
house team of 16 reps who distributed
fake money, stickers, and postcards in
12 major markets. More promotional
items are being distributed by way of
HBO’s urban music bus tour that
began in May and ends in late August.

A second album track, “Makes the
World Go’Round,” is being worked at
R&B radio mix shows and college
radio. Vinyl and CD singles were sent
out in two waves (May 15 and June 5).

Independent Internet marketing
firm Iced Media has launched an on-
line campaign to bolster awareness of
Jelleestone and his music. The pinna-
cle of the campaign will be Jellee-
stone’s homecoming on the eve of his
album’s release—the Caribana Festi-
val being held Aug. 3-6 in Toronto.

MCA ‘Soul Sista’ KeKe Wyatt
Fulfills Childhood Dream

BY RASHAUN HALL

When parents ask their children
what they want to be when they grow
up, the answers vary. And usually the
answers change many times before the
kids reach adulthood. Not so for 21-
year-old MCA artist KeKe Wyatt, whose
debut set, Souwd Sista, streets Sept. 18.

“I knew at 5 that I wanted to sing
forever,” says Wyatt (aka Ketara Wyatt),
who began singing at
the age of 2 in church,
“and I've been record-
ing since Twas 12.”

Wyatt finally got
her chance to shine
when she teamed with
MCA labelmate Avant
on “My First Love,” a
song from his debut
album, My Thoughts.

Avant returned the
favor on Soul Sista by
guesting on the mid-
tempo cut “Nothing
in the World” and
writing two songs for
the album. Avant also appears in the
video for her first single, “Used to
Love.” The single rises 94-87 on this
issue’s Hot R&B/Hip-Hop Singles &
Tracks chart.

“I didn’t think it would be my first
single,” says Wyatt, who's managed
and boaked by Cynthia McCoggle for
Los-Angeles-based Southpaw Enter-
tainment. “We were going to use ‘1
Don’t Wanna.” But we decided to go
with something uptempo.”

Although MCA chose to lead off with
more uptempo fare, Wyatt can cer-
tainly handle ballads, a fact she proves
with her rendition of Patti LaBelle’s “If
Only You Knew.”

Produced by Steve Huff, Soul Sista
showcases Wyatt’s emotions. “It’s all
about relationships,” says Wyatt of the
10-track set. “A lot of what Steve wrote
I've been through personally, so when
I sing I really testify.”

MCA VP of market-
ing Cassandra Ware
points out that in addi-
tion to traditional pro-
motional strategies,
Wyatt's previous expo-
sure via “My First
Love” has given the
“| projectan added boost.

“People have shown
us a bit more attention
because they’ve seen
« | her perform [the song]

{ with Avant,” Ware says.
“It opened a lot of doors
and gave the industry a
bird’s-eye view of both artists.”

Broadway Joe, PD for KIPR (Power
92) Little Rock, Ark., says that it was
Wyatt's work with Avant that interest-
ed him in the first single. “[“Used to
Love”] is a fairly uptempo singing
song, and it isn’t rap,” he says. “That is
why [ think it took off so early.” He also
says he has heard clips from Sou!/ Sista
and believes the strength of the album
is in the ballads, one of which he hopes
will become the second single.
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L.A. Symphony ‘Calls’The Tune
On Squint Entertainment

BY MARCI KENON

NEW YORK—Orchestrating a na-
tional following from its burgeon-
ing reputation in Los Angeles’
underground scene is the current
mission of hip-hop collective L.A.
Symphony. A major step in that
plan is the planned Sept. 25
release of the group’s Squint
Entertainment album debut, Ca/l
It What You Want.

True to its name, L.A. Sympho-
ny utilizes contrasting movements
to execute its hip-hop hybrid, cre-
ated by a union of eight MC/pro-
ducers and one DJ. The group was
officially established in 1997.

“When we were recording the
album, some songs were straight-
ahead hip-hop, some were a bit
happy, and some were a lot dark-
er,” says Symphony member Pi-
geon John, who collaborates with
group mates Joey the Jerk, Shar-
lok Poems, J-Beits, Flynn, bTwice,
CookBook, UNO Mas, and DJ J-
Boogie. “We try to stay true to
whatever is on our hearts and lay

that down without hindering it.
We do all types of music, so you
get to call it what you want.”

The 15-track album features
additional production by Prince
Paul (De La Soul), Will I Am (the
Black Eyed Peas), and Mario C

qwm@.ww.w,—_‘.m

L.A. SYMPHONY

(Beastie Boys). The title track fea-
tures cameos by the Black Eyed
Peas and Fatlip (formerly of fellow
L.A.-based group the Pharcyde).
“The beatmakers will bring
tracks, and we vote on which
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track we vibe to the most,” adds
Joey the Jerk, who, along with the
group, is co-published through
Squint Songs/Ten Dudes Publish-
ing (ASCAP). “It's not like we
fight for mike time. We let the
guy who made the beat make the
decision. After that, whoever is
chosen to do the song comes up
with a concept and figures out the
structure. It's a collective and
democratic process.”

Commercial lead single “Bro-
ken Tape Decks” was released on
vinyl through Fat Beats and sent
to college and underground mix
shows in February. The video, co-
directed by Matt Sterling and
Amy Krimsier, features live action
and animation.

“The track has a nice old-school
beat and a very catchy keyboard
melody,” says mix show/club DJ
Dennis Blaze, who works at San
Diego’s XHTZ.

Coming the second week in
August is sophomore single
“Champion Birdwatchers,” which
is being targeted to urban and
crossover radio. In the meantime,
L.A. Symphony—managed by
Noah Tutak for Los Angeles-based
Mic Rocker Management—has
wrapped its stint on the national
NBA/Yahoo!-sponsored Rhythm 'n
Rims tour, which ended July 15 in
Orlando, Fla. The group is slated
to return to New York to play the
Mercury Lounge July 27. It is
being featured in the music sec-
tion of Abercrombie & Fitch’s
clothing site and will have several
of its tracks included in the first
games available on Microsoft’s
Xbox video system, which comes
out in November.

Squint GM Dave Palmer says the
label—also home to the band Six-
pence None the Richer—is negoti-
ating with labels in the U.K. and
Japan for the album’s internation-
al release and also is in discussions
with major Stateside distributors.

This comes in the wake of a
recent announcement that Nash-
ville-based Squint Entertainment
was being folded into Word Rec-
ords/ Gaylord Entertainment (Bill-
board Bulletin, July 24). Since
then, Squint president Steve Taylor
has announced plans to buy back
the Squint rights from Gaylord by
way of a private investment group.

Violet Brown, director of urban
music at Wherehouse Entertain-
ment, has followed L.A. Symphony
since its 1999 independent release,
Composition No. 1.

“People in L.A. have been wait-
ing for this album,” Brown says.
“It’s a good album that can make
some noise in regions outside of
Los Angeles.”

&Deeds

DIVINE INTERVENTION: South London-
born Roots Manuva, much lauded for
his 1999 debut set Brand New Second
Hand, is looking for divine interven-
tion as he delivers his sophomore and
final album for Big Dada/Ninja Tune,
Run Come Save Me, Aug. 13. The title
is a call to a higher force to guide the
artist in making the right moves to
secure a new record deal.

“I was trying to make an album
that hip-hop heads [would enjoy] but
also something that appeals to every-

sl

~ MANUVA

body,” Manuva says. Lead single “Wit-
ness (1 Hope)” has already garnered
rave reviews since its July 23 release.

“My story is [ was the vagabond,”
Manuva says as he talks about the
single. “As a child, people often said
[ was lazy; an untidy no-hoper who
didn’t comb his hair. So this song is
just a celebration of that.”

Born Rodney Smith, Manuva brings
a proud black British lyrical flow and a
diverse musical palette to the hip-hop
table. “Roots’ album proves that hip-
hop from the U.K. actually benefits
from its unique sounds, stories, and
accents,” says Fusion of the hip-hop
consultancy firm Izm and e-magazine
State of Independence. “When we cel-
ebrate these differences, we're capa-
ble of creating music for an interna-
tional market—think Tricky, Soul 11
Soul, and Massive Attack. Listen
closely to Roots’ music, and you can
hear drum'n’bass, reggae, and even a
touch of indie [rock music] mixing
with the hip-hop.”

Manuva, published by Chrysalis
Music, managed by London-based
Rhythm & Business, and booked by
Primary Talent, has a U.K. tour and
several summer festival dates lined up.

PRIZE-WINNING RAP: “If he wins, it
will be news. If he doesn't, it will still
be news,” declares the press release

by Kwaku

announcing that East London rapper
Malarchi’s debut album, Forgotten
World, has been submitted for the
prestigious Technic Mercury Music
prize. If the album (which covers
both U.K. and global issues) makes it
through the nomination stage, it will
be the first full-on hip-hop album to
make the short list for the early-Sep-
tember awards show.

Malarchi describes his style as
“conscious, rugged, and don’t give up
no matter what anyone says.” Those
themes are reflected on such songs
as the mellow, reflective “Natural
Substance.” The smooth, R&B-laced
“U4Days,” featuring labelmate
Christynette, deals with different
types of relationships. The Dark
joint-produced album also rocks with
tracks like “Politics” and “Da Shock,”
a lyrical battle featuring Canibus.

The album’s title track highlights
a dark side of the world that’s sel-
dom highlighted by the media:
where teenagers are being turned
into war machines. “People over
there in the Third World are suffer-
ing, and people over here are suffer-
ing,” the artist says. “It's the global
thing of talking but not doing,
which I want people to pick up on.”

However, Malarchi'’s vision isn’t fully
shared by all. “When Malarchi was
showcased on TV, he brought energy
to the hip-hop scene in the U.K. But
the album hasn't translated that fully,”
says Tee Max, formerly a presenter on
the MTV Base program The Hip Hop
Review. “It’s a little too insular.”

The Gem Music-published artist
counters that assessment, using the
“No Question” track to highlight that
he’s not stuck in the narrow mind-set
that many U.K. artists possess for pro-
ducing only London underground-
pleasing joints. “I'm not doing it to
suit just one set of heads,” Malarchi
says. “I'm doing it because I love my
music. [ love hip-hop, period.”

RAP’S SHELF LIFE: Those interested in
reading about the background of key
issues affecting hip-hop, such as vio-
lence, language, religion, race, and
gender, should check out David L.
Shabazz’s book, Public Enemy Num-
ber One (Awesome Records, Awe-
someCommunications.com). It draws
parallels from Public Enemy’s work
and includes a brief Q&A with some
of rap’s founding fathers.

However, if you're more interested
in something that covers today’s key
players, then Peter Shapiro’s handy,
pocket-sized The Rough Guide to
Hip-Hop (Rough Guide/Penguin,
roughguides.com) fits the bill.
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15 | SHE'S ALL | GOT © Jimmy Cozier R | 4 52 | 46| 15| MIDWEST SWING © St. Lunatics = | 41
M City {M.City} © 6 0J206 J Eppecsondd Frost.J.Epperson) © Fo’ Reel 158815 /Universal
13 | TAKE YOU OUT © Luther Vandross = | 7 49 | 53117 | TAKE CARE OF HOME Dave Hollister = | 39
W.Campbell {W.Campbefl, H.Lilly,J Smith) [CRS X TRV NPT Tim & Bue1* Kelley,B Robason) Del Squad ALBUM CUT/DreamWorks
12 | MUSIC © Erick Sermon Featuring Marvin Gaye = | 2 BED 182 | — | 11 | GIRL NEXT DOOR © Musiq Soulchild Featuring Ayana Of Aaries = | 59
€ .Senmon (E Sermon,M Gaye} @ NY.LA/Def Squad 437578 /interscope 3 AHaral Hegows (T.oonnso A Harns,C Haggins,J ScotE Green) @ Dof Soul 572835*10JMG
20 | PEACHES & CREAM © 1ms| 2 ¢ HOT SHOT DEBUT ¢
MWinans,S.Combs {M.Winans,S.Combs,M.Keith Q. Parker, J. Boyd,C Sills A Jones) @ Bad Boy 79387°/Anista - ~ TR
7 | CONTAGIOUS The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs = | 10 D1 13" 1 | LUNCH OR DINNER Sunshine Anderson =2 | 60
R.Kelty (RKelly) DreamWorks ALBUM CUT My (M City} ! : . ' O Soulde ALBUM CUT/Afantic
18 | HIT ‘EM UP STYLE (OOPS!) © Blu Cantrell = | 6 {6 711721 7 | RAISEUP © Petey Pablo = | 61
D.Austin (0. Austin} ® O RedZone 13974Arista Timbaland (M Barrett 11T Mosley) @ Jive 42876"
28 | FIESTA © B. Kelly Featuring Jay-Z ® | 1 6 54 | 52| 9 | BEANIE (MACK B****} O Beanie Sigel ® | 52
3 Poke & Tane,Precision (R Kelly,S.Carter) @ © Jive 42904° Justele ze (D Grant.J Smith) © Roc-A-Fella/Def Jam 572935/10JMG
7 | I'M REAL Jennifer Lopez Featuring Ja Rule = | 13 58| 54117 | | AM YOUR WOMAN Syleena Johnson = | 43
= | T.0liver.C.Rocney LES. tJ.Logez,T.0Niver C.Raanay LES ) Epic ALBUM CUT ‘ Rty R 1 elly) Jive ALBUM CUT |
3 |1ZZ0O (H.O.V.A)) Jay-Z 14 6 73178 4 | LETTER 2 MY UNBORN 2Pac 64
KWest [S.Carter K West,B.Gordy,AMizefl F Perren,D Richards) Roc-A-Felia/Def Jam ALBUM CUT/IDJMG Johmay JTane F Nitty {T.Shal ur J Jackson.C Higgens,C Higgens,M.Jackson) Amaru/Death Row ALBUM CUT/interscope
13 | JUST IN CASE © Jaheim % | 15 70 | 751 10| NOT YOUR FRIEND © Case % | 65
KayGee {K.Gist E.Berkeiey AL} @ Divine Mill 42381°Warner Bros. Tim & Bab (T kellay.8 Robinson) © Oet Soul 572875/I0JMG
9 | ONE MINUTE MAN Missy ‘Misdemeanor" Elliott = | 16 JE165| 61| 4 | LOVE ITO Bilal = { 61
Timbaland,M,Effiott (M.Ellott, T Moslay C.Bridges} Tha Co'd Mind/Elektra ALBUM CUT/EEG 2] M Ciy M Ciry} @ O Moyp 497584/Interscope
() (M I8 62 | 58|20 | UNTIL THE END OF TIME 2Pac = | 21
_ (< ET AIR / ALAY “n _ : 5 | J.Jackson (T Shakur Jujackson,A.Page.S George,J Lang) Amaru/Death Row ALBUM CUT/Interscope
3 | FAMILY AFFAIR Mary J. Blige 17 59 | 69| 8 | CLUCK CLUCK © The Product G&B Featuring Wyclef = | 59
Dr. Dse {M.J Biige, B Miller,A Young& Kembon M Elizondo) MCA ALBUM CUT : W Jean. Dipinssts {W.Jean, . Duplessis,M Moare-Hough,D.McRag} ® © © Yclef 21068/
21 | SUPERWOMAN PT. 11 © Lil' Mo Featuring Fabolous = | 4 E00% 64 | 68| 4 | HEY HEY © Athena Cage = | 64
B.M.Cox,Clue DURO (C Loving 8 M Cox,G Nash K IffllJ Jacksan,E.Shaw} ® © O EasiWest 67171/EEG S Rhythra A Cage (A Cage,S.Bhythm R Hil} ® Priority 50205
19 | CAN'T BELIEVE © Faith Evans Featuring Carl Thomas = | 14 69 [ 63(11| LICK SHOTS © Missy "Misdemeanor" Elliott 63
.Combs,M Winans {S.Combs,M.Winans,A.Yaung,C.Taylor,M.Jones.J Baxter.A Cruz,J Knight M Jamison) © Bad Boy 79370 Arista Timbatand,M Elliott (M Elbott T Mosiey) © The Gold Mind/Elekera 67221/EEG
13 | THE WAY JillScott = | 20 B 68 | 60|17 | LET'S GET DIRTY (I CAN'T GET IN DA CLUB) © Redman Featuring DJ Kool = | 46
AHarmis,V.Dawis (. Scot A Harris) Hidden Beach ALBUM CUT/Epic Rockwilder (R Nobiz D Stinson J Bowman,Jr.} ©@ Oef Jam 572817/10JMG
9 | PURPLE HILLS © D12=% | 21 63| 66120} 1 LIKE THEM GIRLS © Tyrese ® | 15
Emmenm [V Carfisle D Hoitan R Johnson, M Mathers,0.Moore,D.Porter.J.Bass} @ @ Shady 437583/Interscope ! The Underdogs {0.Thomas,H Mason, Jr..J Vatentine,P. White) O RCAB0418”
6 | AREA CODES © Ludacris Featuring Nate Dogg = i 22 78| 76| 5 | WEEKEND THING © Koffee Brown Featuring B-12 0f Midwikid = | 71
J.Pha (C Bridges,P. Walker,N Hale.8 Nichois} ©@ Disturbing Tha Peace:Def Jam 588671/10JMG KayGee.D Lighty (K Gist D Lighty, AL B.Daniels A Armer,A Badazz) @ Divine Mill 13968"/Anista
15 | WAIT A MINUTE © Ray J Featuring Lil' Kim = | 8 87 (94| 5 | USED TO LOVE @ Keke Wyatt = | 74
The Neptunes (P Abiliama.C Hugn K Jonas) © O Atianiic 85066 S Huff (S Huff) © O MCAISERE
6 | BAD BOY FOR LIFE © P. Diddy, Black Rob & Mark Curry = | 24 1 | KEEP IT GANSTA Lil' Mo 75
Megaheriz Mot Gioup,H.Pierre [D.Wesley,M.Curry, R Ross.J Fisher,D.Goss} @ Bad Boy 73400%Arista 3 0.McClary.M.Alten {C.Loving,M.Allen,0 McClary} Elektra ALBUM CUT/EEG
Q@ |{FILLMEIN© Craig David = | 19 J!79 | — | 9 | KEEP IT REAL © Kelli Mack 38
M Hil {C Dav d M Hill) ® ® © O O Wildstar 8810/Avantic Jelly Roll {KFisher,0.0rew,J.Roach H.Redd, D Wiliams,N Watts S Greene} © Rising Hi 30003
21 | LET ME BLOW YA MIND © Eve Featuring Gwen Stefani < | 6 76 | 731 9 | FRONT 2 BACK © Xzibit = | 65
0r. De.S Storch (E Jetfers A Young,M Elizondo,S Storch.S Jordan ©@ Ruif Ryders 437562 /interscope Rockwilder (A.Joiner,0.Sunson) © Loud/Columbia 1997
25 | GET UR FREAK ON © Missy "Misdemeanor” Elliott % | 3 m 84185 5 | ILUVITO Snoop Dogg Presents Tha Eastsidaz Featuring Kokane = | 78
Timbaland (M Etott, T.Mosley) © The Gold Mind/EastWest 67190°/EEG - Battlecat (C.Broadus,T.0avis K.Spillman,J.Long K. McCord,6.Clinton, Jr. W.Collins, B Worrel| K Gilliam) @ Doggy Style 281*1VT i
12 | WHATITIS© Violator Featuring Busta Rhymes = | 20 75| —| 2 | WRONG IDEA Bad Azz Featuring Snoop Dogg = | 75
The Neptsas (T Smith,PWiliams,C.Hugo) @ Violator 79600°/Loud/Calumbia Jelly Rolt (D, Brew,C.Broadus,J.Stamps,L Blackmon,T.Jenkins} Doggy Style ALBUM CUT/Priorty
) 6 | DIFFERENCES Ginuwine % | 29 1).100{ 95| 6 | THE SUN GOD © Hi-Tek Featuring Common & Vinia Mojica 77 ‘d
s .0l 2r (€ Lompen.T.Olivec Epic ALBUM CUT Hi-Tek (L Lynn.V.Mojica,T.Cottrell} © Rawkus 320* 9
3;3;5\ 16 | THERE SHE GOES © Babyface = | 10 d 77 | 82111 | OH YEAH© Foxy Brown = | 63
= Tha Neptunes {P Williams C Hugo,Batytace) © @ Adista 13588 | EScoresazy (. Marchand E Hill, 8 Marley, . Hibbert ©@ Def Jam (BAW B.K. ANTHEM)*/IDJMG
1’1 _, 14 | WE NEED A RESOLUTION © Aaliyah Featuring Timbaland = | 15 1 | KNOCK YOURSELF OUT Jadakiss 82
b\ N Timbaland {T.Mosley,S.Garrett) @ Blackground 38781° The Neptunes (Not Listed) Ruff Ryders ALBUM CUT/interscope i
32 32 | LOVE Musiq Soulchild = | 2 1 { WE GONNA MAKE IT Jadakiss Featuring Styles 0f The Lox 83
A A Hams C Haggins (T.Johnson A Harris, . Haggins) Def Soul ALBUM CUT/IDJMG The Alchemist {J.Phillips,0.Styles. A Maman) Ruff Rydars ALBUM CUT/interscape
y 6 | I'MATHUG O Trick Daddy = | 33 90 {99 | 4 | TAKE THAT© Da Beatminerz Featuring Flipmode Squad & Vinia Mojica 67 |
Righteous Funk Boogie {Trick Daddy,R.Van Hoy) @ Ship-N-Slide 8514 */Attantic Mr. Walt (R McNaire. T.Smith,R Fisher,W.Lawis,LJones,A.Meyers W Dewgarde) ©Q Rawkus 300*
8 | SETIT OFF Juvenile ° | 34 8 85| —| 2 { DON'T MESS WITH THE RADIO © Nivea = | 85
MFresh{T Grey,B Thomas) Cash Monay ALBUM CUT/Universal Drganized Noize, Swift C. (R Wade,P.Brown,R Murray.C BarnatiM Elheridge,B.Bennett,) Wiliams) © © @ Jve 12902 |
26 | HEARD IT ALL BEFORE © Sunshine Anderson R | 3 3180 |83| 3| THISISME® Dream = | 80
M City {M Cty.R Shorer C.Dawlay. S Anderson) © O soulife 35524*Atantic D.Frank (S Kipner,0.Frank,P.Sheyne) ©® © O © Bad Boy 79402/Ariste 4
29 | MISSING YOU © Case = | 1 83| 81|13 | POP LOCKIN' Silkk The Shocker Featuring Snoop Dogg 64
Tim & Bob (T Kelley,B Robinson,J Thomas,J.P.Thempson} ® © Def Sout 572839/IDJMG = Soopafly (Silkk The Shocker,C.Broadus,Goldie Loc) No Limit ALBUM CUT/Priority
9 | MY PROJECTS © Coo Coo Cal ® | 37 8 1 | MISS CALIFORNIA © Dante Thomas Featuring Pras % | 88 |
Bigg Hank (C.Beliamy,H.Cook) @ @ Infinte 2225°*/Tommy Boy V.Nobes {R.Pugh) ® @ © O Rat Pack/Elekra 67157/EEG
15 | ICRY © Ja Rule Featuring Lil' Mo = | 11 9 17 | LOVE DON'T LOVE ME Eric Benet = | 38
Li" Rob,| Gott {J.Atkins, . Mays,|.Lorenzo,C. Loving K.Gamble. L Huff} @ Murder Inc/Def Jam 572856 "/0JMG €Banet,0.Posey (E.Benet D Posey) Warner Bros. SOUNDTRACK CUT
8 | BROWN SKIN india.Arie 'R | 39 0186 88|15] WE'RE CALLINU Silkk & | 56
M Batson,lArie {LArie,S Saunders, M Batson} Motown ALBUM CUT 1 Delite,Silk (D Allamby,LBrowder,G.Jankins,J.Gates) Elektra ALBUM CUT/EEG
7 | CAN'T DENY ITO Fabolous Featuring Nate Dogg = | 40 , 96(92{ 5 { IT'SOVERO Kurupt Featuring Natina Reed = | 91
Rick Rock {J.Jackson,.Thomas, T.Shakur,0 Arnaud) ©@ Desert Storm/Elekura 67231 /EEG 4 D.Lockings,CArms (C.Arms,0 Lackings, R Brown,N.Aeed) @ Anua 751082°/Artemis
21 | FEELIN' ON YO BOOTY R. Kelty 41 Z3199 | 98| 13| BACK BACK © L' = | 62
R Kelly (R Kelly) ; Jwe ALBUM CUT Biue {O.M Lawson A Sampson) © Game Face 85096*/Atlantic
16 | MY BABY © Lil' Romeo = | 1 Y 94 1 91119 | NONE TONIGHT © Lil' Zane ° | 68
M Diesel (F.Perren A MizellB.Gordy. 0 Lussierl ® © © Soulja 50202/Priority A.Lumpkins (Z Copeland, Jr O Lewis.R.Lumpkins) © Worldwide 50200/Priority
10 | JUST A BABY BOY O Snoop Dogg Featuring Tyrese & Mr. Tan = | 40 L3492 1 — | 4 | Y'ALL DON'T WANNA © Skillz 92
Battlecar (K Gitiam,C.Broadus,0.ThompsoenM.J.Mitchell) © Universal 156386* . Hi-Tek {D.Lewns.T Cottreli) Q Eastern Conference 325°/Rawkus
32 | MAYBE | DESERVE Tank = | 7 8 89 90| 9 | TORTURE © Screwball Featuring M.O.P. 78
0 Babbs (D.Babbs} Blackground ALBUM CUT g s Stone {L Stone,W.Bass F.Ivey K.Jones KLewis,J.Grinnage,E Murry) @ O Hydra 9111/Landspead
4 | GHETTO GIRLS © Lit Bow Wow ® | 45 /1198 | 84| 8 | TELL ME WHO Tamia 63
J.Dupn8.M.Cox {J Dupri,B.M.Cox.TMitchell W Fetder) @ So So 0et 79612°/Cofumbia S.Crawford {S.Crawford, Tamia) Elekira ALBUM CUT/EEG
18 |[1DO"' O Toya = | 25 y 5 | UKNOW U GHETTO © Bishop = | 79
Bam (H Guy,LRodriguez) ©® O @ Arista 13972 Champ Productions,C.Young T.Kendrick) @ © Tony Mercedss/Bucket Head 8306/Edel
21 | BIA' BIA' © Lil Jon & The East Side Boyz Featuring Ludacris, Too Short, Big Kap & Chyna Whyte =R | 47 91({89| 8 | CALL MEE.S.© 7L & Esoteric [ 83
J.Smith {J.Smith,S.Norns,S Martin) O BMETIB" VT | b | Vinyl Reanimators {S.Ryan) © © Direct 1224/Landspeed
3 | LIFETIME Maxwell 48 A 97 | — | 11| ALLI WANNA DO O The Young Millionaires Featuring Lil' One — The Young Millionairess | 73
S Musze (Musze H.David) Columbia ALBUM CUT i K.Kendrick (K Kendrick,P.Reynolds,L.Smith,W.Sanders.J. Moore) @ Urban Spears 0003/Urban Breams
2 [LOVE OF MY LIFE Brian McKnight == | 49 874 1791111 BIGACTS LITTLEACTS © Afu-Ra Featuring GZA i 57
8McKnight (B.McKnight) Motown ALBUM CUT L e L Magier (A R 0 Hagia Grices O § 0800z The PaintFarteog 8263 Koch
. 6 | PLEASE DON'T MIND © Philly's Most Wanted Featuring Andre Wilson % | 48
The Neptunes (P Willams.C Hugo A Holly.JWitherspoon) @ Atlantic 85142°
@ Songs with the greatest airplay andfor sales qainggecarded this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases on the charz %2 Vidioeclip avariabilty. & Indicates retail single available and is removed upon Recordin: The mostpopalar siles nd tacks compiled fom o
Industry Association Df America ( IAA{cemhcallon.% RIAA certification for net shipment of 500,000 units (Gold). A RIAA certification for net shipment of ¥ million units (Platinum), with additional millisn indicated by a number follawang the ol. ? Retail Launch: Indicates first full week that retail | national sample a Broadeast Data Systems radio oundScan® ”’
release comrbutesto songsguit ot Arla. sl songs ae ot e for i Hot N B Hop Sgles & Tracks ntl heynachne o 15l he at e Hom ATolay char S0rg o et el Uyl inge avelabie. € Carsels Mavs-Se ovaiane. | opsunt clmst. s e i T AAd
ICaet‘{llog number is for @.* Indicalgs ® unagailable, in which case, catalog number is for @, ®. ©, @ or € respectively, based on availabilt ©2001, B i/BPI C: ications and , Irc i . . ' " | Hop sars collected, compile, and proied by I _BE e enes,
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1 | 14| Fallin' wistinar 744 | 19 [ 14| We Need A Resolution
T Aligra Keys {J) } ol Agliyah Feat. Timbatand {Blackground)
S ; 4
2 |12 Where The Party At \ 365 | I'mA Thu
Jagged Edge With Nelly {So S Def/Columbia) ) '|‘ Trick Daddy (Stip-N-Slide/Atantic)
3 {11 URemind Me 20 |14 Bootylicious
R Usher {Arista) Destiny's Child {Columbia)
4 {12 Music 5 (30 | 8 | Setlt Off
Erick Sermon {NY.LA/Daf Squad/Interscope) | Juvenite (Cash MoneyfUnwersal)
6 | 7 | Contagi “319PIH'II
ontagious 0] urple Hills
The Isley Brothers (DreamWorks) —] - D12 {Shady/Interscope}
v ra
I 5 |20 Peaches & Cream || |23 26 | Heard It All Before
— 9 112 {Bad Boy/Arista) Sunshine Andersan (Soulife/Atiantic)
I'm Real - 132 (15| ICry
Jennifer Lopez Feat Ja Rule (Epic) (3 Ja Rule Feat Ul' Mo {Murder inc/Def JamvIDJMG)
lzzo (H.O.VA) — {21 | Feelin' On Yo Booty
Jay-Z (Roc-A-Fella/Def JamADJMG} ' R.Keily {Jive)
One Minute Man 351 8 | Brown Skin
Missy "Mi *Ellott (The Gold Mi £6) 1 IndiaAie (Motown)
Family Affair 38 {7 |Can'tDenylt
Mary J. Blige (MCA) oy ‘ Fabalous Feat. Nate Dogg (Desert Starm/Elekira/EEG)
She's All | Got Ji 29 |18 | Hit "'Em Up Style (Oops!}
Jimmy Cozier (J) 2 ";"l ; Bl Cantrell (RedZone/Arista)
- L
Can't Believe =72 133 |29 | Missing You
Faith Evans Feat Cart Thomas (Bad Bay/Arista) & ! Case (Def Soul/iDIMG)
The Way 10 | Just A Baby Boy
Jili Scott {Hidden Beach/Epic) Snoop Dogg Feat. Tyrese & Mr. Tan {Universa!|
Area Codes 32 | Maybe | Deserve
Ludacns Fest Nate Dogg {Disturbing Tha Peaca/Oet JamfiD JMG) g © | Tank (Blackground)
Just In Case { 9 | Bia'Bia'
Jaheim (Divine MilWarner Bros.) Lil Jon & The East Side Boyz (BME/TVT)
Fiesta 4 | Ghetto Girls
R.Kelly Feat. Jay-Z {Jive} Lil Bow Waw {So Sa Def/Columbia)
Let Me Blow Ya Mind 8 | Loverboy
°| Eve Feat Gwen Stefani (Ruff Ryders/Interscope) Mariah Carey Feat. Da Brat & Ludacris {Virgin)
Superwoman Pt. Il 3 | Lifetime
Li¥ Ma Feat Fabolous {EastWesl/EEG) Maxwell {Columbia}
Wait A Minute 2 | Love Of My Life
Ray J Feat. Lil' Kim {Atantic} Brian McKnight (Motown)
Get Ur Freak On 9 | FillMe In
Missy Elliott {The Gold Mi Craig David {Wildstar/Atiantic)
Bad Boy For Life 5 | Dance With Me
P. Diddy, Black Rob & Mark Curry {Bad Boy/Aristal 112 [Bad Boy/Ansta}
Oifferences 6 | My Projects
Ginuwine (Epic) Coo Coo Cal [Infinite/Tommy Boy)
Love 6 | Please Don't Mind
Musiq Soulchild {Def SouVIDJMG) Philty's Most Wanted (Atlantic)
Take You Out 4 | Slowly
Luther Vendross (J) '} Tank (Blackground)
What ItIs 12 | John Doe
Violator Feat. Busta Rhymes {Violator/Loud/C Public Announcement Feat. RCA)

TITLE
*_ ARTIST (IMPRINT/PROMOTION LABEL)

Round & Round

Hi-Tek Feat Joneil {Rawkus)

Let's Get 1t

Three The... G. Dep. P. Diddy & Black Rob {Bad Boy/Arista}
Take Care Of Home

Dave Hollister (Def Squad/DreamWorks)

Girl Next Door
Musi Soulchid Feat Ayana (Def Soul1DJMG)

Someone To Call My Lover
Janet (Virgin}

Lunch Or Dinner

Sunshing Anderson {Sculife/Adantic)
Midwest Swing

St Lunatics {Fo' ReefUniversal)

| 1 Am Your Woman

Syleena Johnson (Jive)

Raise Up

Petey Pablo (Jive}

Letter 2 My Unborn

2Pac {Amaru/Death Row/Interscope}
Until The End Of Time

2Pac {Amaru/Death Row/lnterscope)

My Bahy

LI Romeo {Soulja/Priority)

Not Your Friend

Case (Def SoulIDJMG}

Beanie (Mack B****)

Beanie Sige! {Roc-A-Fella/Def Jam/IDJIMG)

I Like Them Girls

Tyrese (RCA!

Lick Shots

Missy Ellott (The Gold Mi

| Keep It Gansta

L' Mo (Elektra/EEG)

There She Goes

Babyface {Ansta)

Front 2 Back

Xzibit (Loud/Columbial

Weekend Thing

Koffes Brown Feat B-12 {Divine MilVArsta)

[Luvit

Snoop Dogg Presents Tha Eastsidaz (Doggy Style/TVT}
| Let's Get Dirty (I Can't Get In Da Club)
Redman Feat DJ Kool {Def JanvIDJMG)

Knock Yourself Out

Jadakiss {Ruff Ryders/Interscope)

We Gonna Make It

Jadakiss Feat Styies (Ruff Ryders/Interscope}

Wrong ldea

Blaque’s Back. Columbia trio Blaque is recording a new album, Blague Out.
The follow-up to the group’s self-titled first album is set for release in October.
Amang the producers working on the project is Dallas Austin, who’s shown
here with, from left, Blaque members Shamari, Brandy, and Natina.

Badd Azz Feat Snoop Dogg (Doggy Style/Priority}
—

@ Records with the greatest impressions increase. © 2001, Billboard/BPI Communications and SoundScan, Inc. Compifed from a national sample of airplay supplied by Broadcast Data Systems’ Radio
Track service. 133 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data.
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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Loverboy ka1
Mariah Carey Feat Da Brat & Ludacris {Virgin}
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|| Violator Fest. Busta Rhymes {Violator/Loud/Columbia)

| Take That £ r

| Hey Hey

| This Is Me

Bootylicious
Destiny's Chid (Columbia}

Take You Out

Luther Vandross (J}

Hit "Em Up Style (Oops!)
8lu Cantrel! (RedZone/Arista)

U Remind Me

Usher (Arista) ' 1
She's All | Got | 31
Jimmy Cozier (J)
There She Goes ‘ 2
Babyface {Ansta)

Fill Me In

Craig David (Wildstar/Atiantic)
Fiesta
R. Kelly Feat. Jay-2 (Jive) |
Purple Hills
012 {Shady/Interscope)
I Do ¥ o f
Toya {Ansta) %
My Baby

Lii'Romeo {Soulja/Priority) -
My Projects

Coo Coo Cal {Infinite/Tommy Boy)
Superwoman Pt. Il 4
Lit' Mo Feat. Fabolous (EastWest/EEG)
Keep It Real A
Kelli Mack (Rising Hi) l,‘. -
Stranger In My House \ Il
Temia (Elekira/EEG) ¢
Cluck Cluck 4
The Product G&B Feat Wyclef {Yclef/J) J=
What tls 4

The Sun God L3

Hi-Tek (Rawkus) |

|
o

Bad Boy For Life 453

P. Diddy, Btack Rob & Mark Curry {Bad Boy/Arista) I -

Da Beatminerz (Rawkus) 3

LAST WEEK
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14

Athena Cage (Priority)

| Miss California if'
4 Dante Thomas Feat. Pras (Rat Pack/Elekira/EEG) S

| Love It

Bilal (Moyo/interscope)

Dream (Bad Bag/Arista)

16

14

10

12

10

37

/| Y'all Don't Wanna

*| Skillz {Eastern Conference/Rawkus}

| Do Tha Damn Thang

«t Ching Nino (Fam Flawless)

|| Destiny's Child {Columbia)

12

s
TITLE i
ARTIST (IMPRINT/PROMOTION LABEL)

ARTIST (IMPRINT/PROMOTION LABEL)

Missing You

Case (Def SoulIDJMG}

Fallin'

Aiicia Kays (4)

Music

Erick Sermon (NY.LA/Def Squad/interscope)
None Tonight

Ui Zane (Werldwide/Priority)

Torture

Screwball Feat. M.O.P. (Hydra/Landspeed)

Don't Mess With The Radio

Nivea {Jive)

CallMe E.S.

L &Esateric (D rect/Landspead}

All | Wanna Do

The Young Millionaires {Urban Spears/Urban Dreams)
Used To Love

Keke Wyatt (MCA}

Bigacts Littleacts
Afu-Ra Feat, GZA {D&D/In The PainyFat Beats/Koch)

Amgichino Featuring Yuk Mouth {Ftam Flawless)
Superb

Superb (FY Station) b ‘{'
Area Codes B
Ludacris Feat. Nate Dogg (Disturbing Tha Peace/Def JamADJMG)
Oochie Wally

Q8 Finest (i WilyColumbia)
Make It Vibrate
Rising Son {Darkside)
Funktafied

Fiva Star (TenVGround Lavel)

Smash Out

Surviver

Let's Get It
Three The...G. Dep, P. Diddy & Black Aot (Bad Boy/Arista)

Crave
4Shades (Real Deal/Orpheus)
We Need A Resolution

Aaliyah Feat. Timbaland (Blackground)
Bizounce

Qlivia (J)
Hot Shit

D&D Alistars (D&D/Fat Beats)
Soul Sista
Bilal (Moxo‘lnlerscme)

>4
[¢]
i
§ TITLE
4 | JustIn Case
Jaheim {Divine Mill/Warner Bros.}
All For You
Janet (Virgin}
Sparkadala
1 DJDesign (Stons Throw/Carofine)
| Big Poppa/Warning
‘| The Notorious B.L.G. (Bad Boy/Arista}
| Wait A Minute
Ray J Feat Lil" Kim {Atantic)
{ Can't Believe
Faith Evans Feat Carl Thomas (Bad Boy/Arista}
Beanie (Mack B****)
Beanie Sigel (Roc A Fella/Dat JamIDJMG)
Could It Be
Jaheim {Diving MillWamer Bros.)
Let's Get Dirty {| Can't Get In Da Club}
| Redman Feat DJ Kacl [Def JanvIDJMG)
| UKnow U Ghetto
Bishap {Tony Mercedes/Bucket Head/Edel)
Flava In Ya Ear
Craig Mack (Bad Boy/Arista)
' 5 | Peaches & Cream/Dance With Me
112 {Bad Boy/Ansta)
5 | Where The Party At
& Jagged Edge With Nelly {So So Def/Columbia)
23] It's Over Now
112 {Bad Boy/Arista)
24| Bow Wow (That's My Name)
Lit Bow Wow {So So Def/Columbia)
2 | All Massive
Ayatollah Feat. Tek (Windmil/Fat Beats}
11/ BestU Can
i Tha Liks (Loud/Columbia}
7 | Let's Git Doe
The Beatnuts Feat. Fatman Scoop {Loud/Columbia)
-22 | What Would You Do?
City High (Boaga Basement/Interscope}
13| Angel
Shaggy Feat Rayvon (MCA)
46| One More Chance/Stay With Me
The Notorious B LG {Bad Boy/Arista)
3 | Smash Sumthin'
Redman Feat. Adam F (Def Jam/iDJMG)
25| I'll Be There For You/You're All | Need To Get By
Method Man Feat. Mary J. Blige (Def Jam/IDJMG)
25 Juicy/Unbelievable
The Notorious B..G. (Bad Boy/Arista)
' 10| B.K. Anthem/Oh Yeah
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Keying In on a Hit.

her hit single “Fallin’.”

I Records’ Alicia Keys takes a photo break with Squeak
Pictures music videa director Chris Robinson while shooting the video for

w ‘-“
Pt 2 SEN

Foxy Brown (Def Jam/IDJMG)

@ Records with the greatest sales gains. 2001, Billboard/BPI Communications and SoundScan, Inc. Compiled by SoundScan from a national subset panel of core R&B/Hip-Hop stores. This data is
used to compile the Hot R&B/Hip-Hop Singles & Tracks chart

e G - i

Here” with Montell Jordan.

Teaming Up Again. Producer/songwriter Shep Crawford and J Records artist
Deborah Cox are currently in the studio working on Cox’s forthcoming album
Crawford co-wrote and produced Cox’s crossover hit “Nobody’s Supposed to Be
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CHAMPAGNE KISSES: Beat Box is
happy to report that, after having been
let go from its recording contract with
UK. label 4AD last year, Icelandic out-

fit Gus Gus has inked a multi-album
deal with Los Angeles-based Moon-
stiine Music; the agreement covers
North America only.

Along with a change in label comes
a change in lineup—as well as a
change in residence. What was once a
Reykjavik-residing nine-piece collec-
tive of artists, musicians, filmmakers,
photographers, and actors is now a
Barcelona-based trio, complete with
newly fashioned names.

So, programmer Biggi Thérarins-
son is rechristened Biggi Veira, and
DJs Herb Legowitz and Steph Steph-
enson/Alfred More become Magnus
Pop and Step Step, respectively.
Although not a core member, singer
Lola B. Nice is a full-time contribu-
tor/collaborator. (By the way, Pop and
Step—going under the Pop ’n’ Step
moniker—have a monthly DJ resi-
dency at Barcelona’s Nitsa club.)

According to Pop, the band didn’t
split up so much as “drift apart.”
After the release of the act’s second
album (1999’s This ks Normal), Pop
says, ane member was asked to leave,
“and then other members began
leaving on their own. Everybody
began focusing on their respective
areas of expertise.

“But the upside to all this is that the
three of us that remain are the ones
whao actually create and produce the
music,” Pop continues. “Biggi, Step,
and I have always been the designers
of the music. The only major differ-
ence between then and now is that
none of us sang before. Now, along
with Lela, we all sing.”

Gus Gus began working on its still-

.

by Michael oletta

in-progress new album last December,
Pop explains. “It was the holiday sea-
son, we were drinking lots of cham-
pagne, and we decided it was time to
begin work on another album.”

Planned for an early 2002 release,
the new album (with the working title
Celebrator) is “decidedly Gus Gus,”
Pop acknowledges. “It doesn’t matter
if we record in Iceland or Spain—we
always have a unique sound.”

With four songs completed—
“Attention,” “Your Moves Are Mine,”
“David,” and “Unnezary”—Pop says
that the new album mixes elements of
'80s Italo-disco and T-World, the pro-
duction/remix outfit of Pop and Veira.

“Their sound fits in with the direc-
tion we’ve always had for our artists,”
Moonshine Music president/co-
founder Steve Levy notes. “They cre-
ate innovative electronic music that
can appeal to a wide audience.”

Pop responds, laughing, “Well, you
know, our purpose is to make every-
body’s day with our music.”

BITS "N’ PIECES: For those who may
have missed King Britt Presents Sylk
130’s When the Funk Hits the Fan
and its reconstructed follow-up,
When the Funk Hits the Fan—The
Remixes the first time around, Ovum
Recordings/Six Degrees Records reis-
sues the discs Tuesday (31).

On Aug. 14, the Right Stuff/Capi-
tol-EMI is scheduled to release First
Choice—the Ultimate Club Collec-
tion. Like the first installment in the
imprint’s “Ultimate Club Collection”
series (Loleatta Holloway’s Queen of
the Night), First Choice features con-
temporary remixes, this time of
songs recorded by the much-lauded
and -sampled trio.

Comprising Rochelle Fleming,
Joyce Jones, and Annette Guest, First
Choice represented all that was great
and wonderful about the disco era’s
Philly sound: hook-laden lyrics, full-
on orchestration, buoyant melodies,
spirited rhythms, and soulful vocals.

Spotlighted remixers include Olav
Basoski (“The Player”), Full Intention
{(“Armed and Extremely Dangerous”),
Danny Krivit (“Newsy Neighbors”),
Stonebridge (“Smarty Pants”), and
Gambafreaks (“Gotta Get Away”).

London-Sire confirms that Mark
Hill and Pete Devereux, collectively
known as U.K. 2-step duo Artful
Dodger, have amicably parted ways.
Devereux will pursue his own DJ
career, while Hill will continue to pro-
duce and release music under the Art-
ful Dodger moniker. The U.S. release
of the act’s debut album, /t’s All About
the Stragglers, is set for Sept. 18.

DANGE/ELEGTRONIG

Hard-Touring Uberzone Peers
Into ‘The Future’ On Astralwerks

BY CRAIG ROSEBERRY

“I’'ve always been an avid fan of
technology,” Tim Wiles says. The
studio of the California native DJ/
producer who records as Uberzone
is racked with vintage analog syn-
thesizers, drum machines, sam-
plers, and keyboards. “Having all
this stuff is great, but it’s really
about what you do with it, about
experimenting and creating your
own personal stamp.”

On Aug. 7, Uberzone makes its
long-awaited and much-anticipat-
ed full-length debut with Faith in
the Future (Astralwerks Records).
The set finds Wiles collaborating
with an impressive and eclectic
group of artists, including Afrika
Bambaataa, Helmet frontman
Paige Hamilton, alterna-pop siren
Lida Husik, and dancehall veteran
Beanie Man.

“Collaborating with so many
wonderfully talented artists—artists
that I respect—has been refreshing
and inspiring. I feel completely re-
energized,” says Wiles, whose songs
are handled by Warner/Chappell
Music. “Working with others, I see
things from a different perspective
than when I work alone. It’s impor-
tant to challenge yourself and break
from repeating your ordinary rou-
tine or cycle.”

Faith in the Future reflects the
artist’s myriad influences, encom-
passing early B-boy-era hip-hop,
electro, dub, and such electronic/
new-wave innovators as Kraftwerk,
Depeche Mode, Yazoo, and Cabaret
Voltaire. In addition to the classic
single “Botz,” the album’s memo-
rable moments include lead single
“Bounce,” “2 Kool 4 Skool,” and
the otherworldly “Dreamtime.”

Uberzone first appeared in 1994
with “Sysex.” But it was the semi-

nal single “Botz,” released the fol-
lowing year, and much-heralded
EPs The Brain Dust (which includ-
ed “The Brain” and “Moondust”)
and The Freaks Believe in Beats
that thrust Uberzone into the
international spotlight

Along with such acts as Crystal
Method, DJ Micro, and DJ Icey,
Wiles became a perennial figure
in the burgeoning funky breaks
underground scene.

According to Astralwerks A&R
director/product manager Justin
Nichols, the label plans to institute

It’s really about
what you do with
technology, about

experimenting and
creating your own
personal stamp.’

—TIM WILES, UBERZONE

a long-term marketing plan for the
artist. “Our main goal is to utilize
Uberzone’s existing core fan base,
which is heavily rooted in the nu-
school generation of breaks enthu-
siasts, as opposed to the funky
breaks audience.

“He’s already built a loyal follow-
ing from his nonstop club touring,
as well as from his remix work and
releases on the City of Angels label,”
Nichols continues. “With his prop-
er album debut, we have a great
opportunity to extend his reach to
a wider audience, especially consid-
ering the musical diversity of artists
[with whom] he collaborated.”

The set is already attracting inter-
est with the release of “Bounce.”
Featuring remixes by Rennie Pil-
grem (who produced the album
track “Black Widow”), Max Graham,

“and newcomer Blim, “Bounce” has

been serviced to college radio, spe-
cialty shows, mix shows, and niche
underground radio.

Undoubtedly, Astralwerks’ great-
est asset will be the artist’s relent-
less touring. Uberzone—who is
managed by Richard Bishop of Los
Angeles-based 3AM Management
and booked by Paul Morris of New
York-based AM Only—is currently
on the road playing clubs and raves
with a live show that intertwines
turntable action, vocalists, and a
multimedia presentation. On July
27, Uberzone, along with the
Crystal Method, began an eight-
week summer tour of North
America. Some dates will coin-
cide with the Mekka and Cream-
fields festival tours.

“It’s been a long journey to get
from where I started to where I
am now,” Wiles says. “I struggle
constantly to evolve with what
I'm doing. Electronic music is
very important to me—it’s my
craft and passion. I enjoy the
process of learning, exploring,
and growing musically. I just
want the music to have a flow
while maintaining the three d’s:
depth, diversity, and dynamic.”

* Juan Atkins, Legends (Om
Records album). The godfather of
techno, producer/remixer/DJ Juan
Atkins, celebrates his 20th anni-
versary in the industry with this
sublime beat-mixed set. A neces-
sary complement to Atkins’ 3-year-
old DJ-driven set, Wax Trax! Mas-
terMix—Volume 1, the Chicago-
house-meets-Detroit-techno vibe
of Legends opens with the under-
ground classic “I Wanna Be There”
by Model 500, one of the artist’s
many aliases. Other noteworthy
tracks include Rui Da Silva’s
“Earth,” Isolee’s “Beau Mot Plage,”
DJ Sneak’s “Dancin’ Therapy,” and
Ciudad Feliz’s “Bada.” Out Aug. 7.

» Karmadelic, Flip Your Mind
(Jellybean Recordings album).
After many tasty remixes and pro-

Hot Plate
ductions, Karmadelic—aka Konrad
Carelli & Anton Bass—finally
delivers a full-length album. Those
expecting a set solely comprising
circuit-ready beats a la the duo’s
“Check It Out” and “Nothingness”
{both featuring Sandy B.), as well
as “Flip Your Mind”—which are all
included here—may be slightly
surprised. Flip Your Mind also fea-
tures the gorgeous Mandalay-hued
“Things I See” and the groovy
“Earth Star,” which feature Jayella
and Lydia Rhodes, respectively.
Don't overlook the cover of Jour-
ney’s “Who’s Crying Now” (featur-

ing the Steve Perry-esque vocals
of Pete Cintorino), as it really
does shine. Out Aug. 7.

e Joe Jackson, “Glamour and
Pain” (Manticore/Sony Classical
promotional single). Culled from
Jackson’s Night and Day II from
last year, the melancholic “Glam-
our and Pain” has been patiently
awaiting its time in the remix
spotlight—and we hope the time
is now. Dezrok has refashioned
the track into a peak-hour, Pet
Shop Boys-inflected dancefloor
jam, surrounding Jackson’s
vocals with filtered effects,
trance-hued synth patterns,
drumrolls, and a rugged bassline.
'Tis a shame the label has no
plans to make this commercially
available. MICHAEL PAOLETTA
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