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| Way’ Due In July From W.

¢ BY JILL KIPNIS
LOS ANGELES—Singer Anthony Kiedis experienced the full range of
a relationship’s emotions while crafting the Red Hot Chili Peppers’ lat-
est Warner Bros. album By the Way, due in stores July 9. He took inspi-
ration from love’s immeasurable joys and also from its knotty pitfalls,
and in the process, came together with his bandmates to create a com-
pelling follow-up to the group’s best-selling album Californication.
Kiedis says that it was the “energy of relationships and being in love
(Continued on page 77)

Vivendi Universal: What Now?

BY BRIAN GARRITY
NEW YORK—Universal Music
Group’s (UMG) parent conglomerate
Vivendi Universal (VU) appears to be
buckling under the

complexities of successfully housing
the likes of music, telecom, and
water-utility operations under the
same roof, Vivendi has announced

plans to begin selling off
strain of its own collec- V“I‘E'I‘VDEIRSI\L non-core and under-
tive weight. Saddled by

performing assets—the
a mouritain of debt—an $18 billion  first step in what some predict will
hangover from the two-year acquisi-

ultimately be a large-scale break-
tion binge that formed the compa-
ny—and hampered by the inherent

up—or at the very least, decentraliza-
(Continued on page 79)
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BMG’s Zomba Buy Sets Calder Free

As BMG Absorbs Mandatory Deal, Industry Ponders Zomba Co-Founder’s Plans

BY GORDON MASSON

LONDON—While the music industry
comes to terms with Zomba chair-
mar/CEQ Clive Calder’s decision to sell
out to BMG and the resulting mam-

Calder for more than 30 years, com-
ments, “I've always found it ex-
tremely difficult to think of Clive not
doing anything. Having known him
since the 1960s and having worked

ness,” one former Calder associate
notes. “Whatever he does next, I'm
sure it’ll be a phenomenal success.”

Calder was unavailable for com-
ment, but in a statement he said:

moth payout, the most intrigu-
ing part of the news for many
lies in what the reclusive South
African plans to do next. With a
reputed $2.8 billion check soon

BB IVA

“With its outstanding execu-
tives and creative talent, Zom-
ba should add a lot of value to
Bertelsmann’s music division,
BMG. While the exercise of

heading his way from Bertelsmann’s
German headquarters in Giitersloh,
Calder is not exactly in need of a job.
But those who know the man do not
believe he is about to simply retire.
Former Zomba U.K. group chair-
man John Fruin, who has known

with him all those years, I can’t
believe he’ll do nothing. But I don’t
have any idea what would be in his
mind—I guess that’s going to exer-
cise an awful lot of people.”

“He’s a workaholic who thinks,
eats, sleeps, and breathes the busi-

this option will undoubtedly be a
surprise to many in the music
industry, this is a natural culmina-
tion of many years of close business
ties and a complex series of agree-
ments negotiated 12 years ago.”
(Continued on page 78)

Skepticism Over Music Subscriptions

Net Services Plagued By Uncerlainty

BY MATTHEW BENZ

NEW YORK—Subscriptions are creeping into music—
whether in the form of Internet music services from
MusicNet, Pressplay, MusicMatch, and others or radio

offerings from XM
Satellite Radio and
Sirius Satellite Radio
(see story, at right).
Many in the music
industry remain skep-
tical that the sub-
scription—both as a
business model and a
consumer proposi-
tion—can work over
the long term and on
a large scale in music.
(Continued on page 80)

Is Satellite Radio A Safer Bet?

BY MATTHEW BENZ

NEW YORK—Can XM Satellite Radio and Sirius
Satellite Radio get people to subscribe to some-
thing that has long been free?

Clear Channel Com-
munications, General
Motors, and Hughes
Electronics are some of
the companies that
think so. They are
among the main finan-
cial backers of XM,
which to date has
raised approximately
$1.7 billion.

Yet music-industry
observers question

(Continued on page 80)
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BDSCertified Spin Awards May 2002 Recipients:
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Drops of Jupiter/ Train /COLUMBIA
If You're Gone / Matchbox Twenty /ATLANTIC

Foliow Me/ Uncle Kracker /ATLANTIC
Believe / Cher /WARNER BROS.
That's The Way It Is / Celine Dion /550

Hero/Heroe/ Enrique Iglesias /INTERSCOPE/UNIVERSAL LATINO

Blurry/ Puddle of Mudd / FLAWLESS/GEFFEN
Otherside/ Red Hot Chili Peppers /WARNER BROS.
| Go Blind / Hootie & The Blowfish /REPRISE
I'm Like a Bird/ Nelly Furtado /DREAMWORKS
You're Makin' Me High / Toni Braxton /ARISTA

200,000 SPINS

Wasting My Time/ Default /TVT

Ain't Nothing 'bout You / Brooks & Dunn /ARISTA

Born To Fly/ Sara Evans /RCA

God Must Have Spent A Little More Time On You/ Alabama /RCA
| Do/ Toya /ARISTA

Breathless / Corrs /ATLANTIC

It's A Great Day To Be Alive/ Travis Tritt /COLUMBIA

100,000 SPINS

Don't Let Me Get Me/ Pink /ARISTA

A Thousand Miles / Vanessa Carlton /A&M

| Need A Girl (Part One)/ P. Diddy Feat. Usher & Loon /BAD BOY
Escape/Escapar / Enrique lglesias /INTERSCOPE/UNIVERSAL LATINO
| Breathe In, | Breathe Out/ Chris Cagle /CAPITAL

Crawling In The Dark / Hoobastank /ISLAND/IDJMG

Here Is Gone/ Goo Goo Dolls /WARNER BROS.

I'm Movin' On / Rascal Flatts /LYRIC STREET

I'm A Survivor/ Reba /MCA

Make Me Bad / Korn /EPIC

What If/ Creed /WIND-UP

Duck And Run / 3 Doors Down /REPUBLIC/UNIVERSAL

Love/ Musiq /ISLAND DEF JAM/DEF SOUL

| Think God Can Explain / Splender /C2

50,000 SPINS

Soak Up The Sun/ Sheryl Crow /A&M

Hella Good / No Doubt /INTERSCOPE

Pass The Courvoisier Part 2/ Busta Rhymes /J RECORDS
Rainy Dayz / Mary J. Blige /MCA

Living And Living Well/ George Strait /MCA

Saturday (Oooh! Oooh!) / Ludacris Feat. Sleepy Brown /DEF JAM
Toxicity/ System Of A Down /COLUMBIA

Hot In Herre / Nelly /JUNIVERSAL

Making Good Love/ Avant /MCA

Uh Huh / B2K /EPIC

Without Me/ Eminem /INTERSCOPE

Take Away / Missy Elliot Feat. Ginuwine /ELEKTRA

| Stand Alone/ Godsmack /REPUBLIC/UNIVERSAL

Take You Out/ Luther Vandrosa /J RECORDS

Stay Together For The Kids/ Blink-182 /MCA

No te Podias Quedar/ Conjunto Primavera /FONAVISA

I\: Nielsen

Broadcast Data
www.bdsonline.com Systems




Fi NN _. 9 =

Billeoard

Editor in Chief: TIMOTHY WHITE

SEDITORIAL B
Managing Editor: MICHAEL ELLI
Bureau Chiefs: Leila Cobo (Latin, Miami), Bill Holland (Wasl\lngton D.C.),
Melinda Newman (L.A.), Phyllis Stark (Nashville)
Senior Editors: Ed Christman (Retail), Larry Flick (Talent), Wayne Hoffman (News),
Chuck Taylor (Features) Ray Waddell (Touring, Nashville)
Senior Writer: Chris Morris (L.A)
Spedial Correspondent/Music Publishing Editor: Jim Bessman
Art Director: Jeff Nisbet
Associate Editors: Jill Kipnis (Home Video, L.A.),
Brran Garrlty {Merchants & Markenng/Musrc & Money),
Caria Hay kers/Music & Showbiz), Gail Mitchell (R&B, L.A.), Wes Orshoski,
Michael Paolena (Dance) Deborah Evans Price (Country/Christian, Nashville),
Emma Warby (Copy), Christa Titus
Staff Writers: Matthew Benz, Rashaun Hall
Assistant Editors: Christopher Walsh (Pro Audio), Chris Woods
Art Assistant: Raymond Carison
Contributors: Bradley Bambarger, Fred Bronson, Ramiro Bum, Lisa Collins, Steven Graybow,
Larry LeBlanc, Moira McCormick, David Nathan, Matthew Robinson,
Steve Smith, Steve Traiman
Assistant to the Editor In Chief: Allison Farber
Editorial Assistant: Margo Whitmire (L.A.)
 INTERNATIONAL (London) ®
International Editor: Tom Ferguson
News Editor: Gordon Masson
Bureau Chiefs: Christie Eliezer (Australasia, Melbourne), Kai R. Lofthus (Nordic, Stockholm),
Steve McClure (Asia, Tokyo), Wolfgang Spahr (Germany, Hamburg)
Contributing Editors: Sam Andrews, Nige! Hunter, Kwaku, Paul Sexton, Nigel Williamson

8 SPECIAL SECTIONS (Los Angeles) B

Director of Special Sections: GENE SCULATTI
International Editor: Thom Duffy (N.Y.)
Associate Director: Dalet Brady
Assistant Editor: Katy Kroll
Coordinator: Marin Jorgensen

B CHARTS & RESEARCHE
Director of Charts: GEOFF MAYFIELD (L.A.)

Managers: Bob Allen (Boxscore, Nashville), Keith Caulfield (Pop Catalog, Soundtracks,
Production Credits, L.A.), Anthony Colombo (Mainstream Rock, Spotlight Re(aps)
Ricarde Companioni (Dance Laun) Steven Graybow (Jazz, Blues, Modern Rock), Wade Jessen
(Country, Contemporary Christian, Gospel, Nashville), Geoff Mayfield (The Billboard 200,
Heatseekers, L.A.), Patrick McGowan (Adult Contemporary, Adult Top 40) Gordon Mun'ay
(Electronic), Minal Patel (R&B/Hip Hop), Silvio Pietroluongo (The Billboard Hot 100, Top
40 Tracks), Marc Zubatkin (Video, Classical, Kid Audio, Worid Music, New Age, Reggae)
Chart Production Manager Michael Cusson
Associate Chart Production Manager: Alex Vitoulis
| Administrative Assistant: Mary DeCroce (Nashville)

Archive Research: 646-654-4633

BSALESE
Associate Publisher/Worldwide: IRWIN KORNFELD
Group Advertising Director (East & Telemarketing): Pat Jennings
Advertising Directors: AndJ Anderson (Urban) {an Remmer (West)
loe Maimone
Los Angeles: Aki Kaneko Danven Strothers, Michelle Wright
Nashville: Phil Harl Cyntl\la Mellow, Lee Ann Photoglo
Advertising Coordinator: Eric Vitoulis
Advertising Assistants: Julie Crider (Nashville), Loreta Genco (L.A.), Rosa Jaquez,
Kelly Gateson (UK)
Classified/Directories: Jeff Serrette

Associate Publisher/International: GENE SMITH

Mvemslng Director (Europe): Christine Chinetti
rthern Europe/UK: Frederic Fenucci, +44-207-420-6075

Asia—PadﬁdAushalia Lrnda Matich, 612-9440-7777, Fax: 612-9440-7788
Japan: Aki Kaneko 323-525-2299
Latin America/Miami: Marcia Olival, 305—864-7578, Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret, 323-782-6250

Caribbean: Betty Ward, 954-929-5120

®MARKETING & LICENSING ®
Associate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenpoht
Director of Rights & Clearances: Susan Kaplan
Assodale Art Dlndor Melissa Subatch
dra Merceron

Dlreﬂor of Canferences & Special Events: Michele Jacangelo
Special Events Coordinator: Phyllis Demo
Sponsorship Coordinator: Cebele Rodriguez

Circuiation Director: JEANNE JAMIN
Group Sales Manager: Katia Ducheine
Circulation Man.:ger Anastasia Wah!
A Circulation Lakesha Artis
Circulation Assistant: Jason Acosta
International Circulation Marketing Director: Ben Eva (London)
Circulation Marketing: S(epl\anre Beames, Paul Brigden

®PRODUCTION ®
Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Director: Lydia Mikulko
Assistant Advertising Production Manager: Chris Dexter
Editorial Production Director: Terrence C. Sanders
Editorial Production Su isor/QPS Administrator: Anthony T. Stallings
pedals uction Edllor Marc Giaquinto
isor: Barry Bishin
Senlor Composlllon Technician: Susan Chicola
Composition Technicians: Rodger Leonard, Maria Manliciic, Leilla Sivey
Directories Production Manager: Len Durham (Nashvrlle)
Classified Production Assistant: Gene Williams

BNEW MEDIA®
Editorial Director: KEN SCHLAGER
Biitboard Bulletin: Carolyn Horwitz (Managing Editor),
Erik Gruenwedel (News Editor, L.A.), Lars Brandle (Intermational Editor, London),
Troy Carpenter (Assistant Editor), Todd Martens (Assistant Editor, L.A.)

Billboard.com: Barry Jeckell (Senior Editor), Jonathan Cohen (News/Reviews Editor),
Sam D. Bell (Director, Business Development),
Rachel Vilson (Product Manager)

HADMINISTRATION ®
Business Manager: JOELLEN SOMMER
Distribution Director: Edward Skiba
Barbara Grieninger
Billing: Maria Ruiz
Credit: Shawn Norton
Assistant to the Publisher: Sylvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER
= BILLBOARD OFFICES ®

New York Washington. D.C. London
770 Broadway 1700 K'St. N.W. Endeavour House
New York, NY 10003 Suite 306 189 Sha ﬂesbury Avenue
646-654-4400 Washington, DC 20006 London WCZH 8T)
Edit fax: 646-654-4681 202-833-8692 +44 (0) 20 7 420-6003
Advertising fax: 646-654-4799 Fax: 202-833-8672 Fax +44 (0) 20 7 420-6014

Nashville
49 Music Square W.
Nashville, TN 37203

Los Angeles
5055 Wilshire Blvd.
Los Angeles, CA 90036
323-525-2300 615-321-4290
Fax: 323-525-2394/2395 Fax: 615-320-0454

To subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
Intemational: 740-382-3322

= BILLBOARD.COM: hitp.//www.billboard.com ®
1-800-449-1402, info@billboard.com

Hom Great Fred Wesley Jr. Feels The Hits

When it came to trench warfare on the front lines of the fabled
funk assault mounted in the late '50s and '60s by James Brown
and either the Famous Flames or the JBs—and later reinforced
by a rear guard of Parliament/Funkadelic and Booty’s Rubber
Band—the wisest course was generally to get down. And stay down.

Legendary trombonist Fred Wesley Jr. recalls in his forthcoming
memoir, Hit Me, Fred: Recollections of a Side Man (Duke Universi-
ty Press, due in September) his backstage rite of initiation in 1967 as
an infantryman in Brown'’s funk fusiliers: “Mr. Brown was sitting at
the table in a robe [backstage in Brown’s dressing room at the Orlan-
do Sports Arena], rubbing his face with a make-up sponge. He was
still dripping sweat from his hair, which {aide] Henry [Stallings] was
carefully rolling up as Brown talked in his fast, assured way . . . After
a long time of listening to him rant and rave about how big he was
and how much the people loved him, he finally allowed [trumpeter]
Waymon [Reed] to say, ‘Mr. Brown, I'd like you to meet

do anything.” But Wesley admits an equally damning truth about
the mutually exploitative dance into which Brown and his troupe
were willingly locked: “The fact is, {Brown] never did anything to
anyone who didn’t make him or herself available to the abuse by try-
ing to get something free or cheap from him.”

Just as Wesley makes sure the reader sees his own flaws as a $350-a-
week “yes man” who rose (after a short-lived exit and reconciliation) to
become music director for the often-forbidding Godfather of Soul, he
also cites the extreme poverty and desperation in Brown’s background
that fueled his boss’ angry paranoia. Wesley gives frequent examples of
Brown’s enormous gifts as a performer, plus his genius for songcraft.
During a Los Angeles recording session in ‘68, the band was rehearsing
a “womp-womp, washing-machine” vamp when Brown strode in, lis-
tened intently, and then gave drummer Clyde Stubblefield a suggestion.
“Brown made similar adjustments to all the parts,” Wesley writes, “and,

sporting a little grin, started to dance a little bit and kind

the new trombone player, Fred Wesley.’ He glared at
me through the mirror and asked, ‘Can you dance?” ”

Having braved both the 55th Army Band in
Huntsville, Ala., and disconcerting stints playing with
the Ike & Tina Turner Revue and Hank “Let’s Go, Let’s
Go, Let’s Go” Ballard, Wesley thought he was schooled
for any situation—until he agreed to half-step for Mr.
Brown, the man with whom he would co-compose
such No. 1 R&B smashes as “The Payback—Part 1" |
and “Papa Don’t Take No Mess Part 1.” Thus com-
menced Wesley's own tortuous passage into popular
music history: The Alabama-born (July 4, 1943) son of
the music director at Mobile Central High School went
on to become one of the most influential instrumen-
talist/composer/arrangers in the annals of R&B, soul-
jazz, and hip-hop. But first he acquired a few moves
and hard knocks alongside his cohorts.

MUSIC

TOMY EARS

| BY TIMOTHY WHITE

of winked at us and said, ‘Nooooow that’s a groove.’”
Next, much to the band’s bewilderment, the road man-
ager ushered a group of kids into the studio, and Brown
conferred with them. Suddenly Brown yelled out, “Say
it loud!” The kids responded, “I'm black and I'm proud”
Brown dictated the band’s cues, then counted off a col-
lective run-through as the tape rolled. “After four hours
of preparation,” Wesley says, “ ‘Say It Loud (I'm Black
and I'm Proud)’ [currently featured on the soundtrack
to the film Undercover Brother] went down in one take.”
It was the nation’s No. 1 R&B hit for six weeks.

After Brown's 1970 deal with Polydor, Brown offered
Fred either $125 per arrangement or 25% of each song.
When the strapped Wesley opted for cash, Brown said
he'd made “the wrong choice™—and gave him both. “It
was a deal that remained in place and applied, more or
less, toall the songs I recorded with James Brown.” In his

“[Brown] knew how much to pay each individual
to keep him hanging on,” Wesley says. “He also knew who and how
to humiliate and insult in order to demonstrate his power and keep
everyone on their toes.” Wesley describes interminable rehearsals
in which Brown would tell the horn section, “It’s not ladaladadida,
it’s ladaladadida.” When the brass section played as ordered, Brown
would aver, “No, | said lada/adadida.” This continued, Wesley
recounts, “until you wanted to just scream.” Later, the band would
need “a real rehearsal to bring the songs back to recognizability.”

Hit Me, Fred (whose title derives from Brown’s habitual onstage
call for a 'bone riff) is not a simple case of telling sorry tales from a
safe distance. Wesley confesses his own cowardice and culpability.
“What was it that kept people from confronting James Brown about
the things he said and did? Once, he told me he was going to run for
president and that I was going to be his running mate. There was
another time in a dressing room in Macon, Georgia, when James
pulled a gun on [guitarist] Jimmy Nolen and slapped him repeated-
ly. We all just stood around and did nothing like a bunch of punks.
There were numerous times when we saw evidence that he had black-
ened Lyn [Collins’] eyes and bruised her body. We said nothing and
pretended that it hadn’t happened. {Bandleader] Pee Wee [Ellis] and
I saw him beat up [singer] Marva Whitney one time and didn’t say or

SOUNDING OFF ON CD PRICING

recommend; Norah Jones and the White

11 years with Brown, during the late-'60s peak on King
Records and his "71-'78 heyday with Polydor, Wesley enjoyed his own
R&B chart success on Brown’s People label with spinoff act Fred Wes-
ley & the JBs—including a No. 1 R&B classic, “Doing It to Death (Gonna
Have a Funky Good Time),” for which Wesley received half the royalties.
Weary of its “pressure cooker” loneliness, Wesley bowed out of the
Brown camp in '78. Hit Me, Fred details his subsequent adventures with
George Clinton’s Parliament/Funkadelic organization—particularly
with former Brown bassist Bootsy Collins and Collins’ Rubber Band,
and fronting his own act, Fred Wesley & the Horny Horns. Wesley also
toured with Count Basie, arranged for Curtis Mayfield, had a hit (“House
Party,” 1980) on Mayfield’s Curtom label, and worked with such stars
as Cameo, De La Soul, and Whitney Houston. After a brief bout with
drugs, he rebounded to join the early "90s “rare groove” movement that
swept Europe and embarked on a period of jazz solo recording. He also
worked on records with JBs veteran Maceo Parker, as well as a 1999
album produced by Collins, Full Circle: From Be Bop to Hip Hop. It's
well-known in rap and hip-hop circles that, along with Brown and Clin-
ton, Wesley is one of the most-sampled musicians in the world today.
As for the feltow who helped make him famous, Wesley says: “I love
and appreciate [Brown] for what he allowed me to do for myself. Although
he did make my life a living hell sometimes, I'm a better man for it.”

Punk Gormandizer Hilly Kristal, Iconic

PRESIDENT: Howard Lander

- o — Vice Presid Howard Appelb Marie
— & Gombert, Irwin Kornfeld, Karen Oertley,
—_— Ken Schlager, Joellen Sommer

Billboard Music Group Director of Research: Michael Ellis

We run an indie CD store, and every day
we have to apologize to people for the high
prices of new CDs [“CD Pricing, Used Sales
Debated,” Billboard, June 8]. We could talk
until we're blue in the face—$18.99 for a new
CD is still $18.99. The industry ought to real-
ize they can't kill the singles market, focus
all their attention on singles-based artists
(Backstreet Boys, Britney Spears, etc.), and
then price CDs beyond the reach of the aver-
age teenager! And they can’t discourage
downloading music without providing a rea-
sonable and inexpensive alternative. Stores
like ours have a huge influence on what peo-
ple buy, because unlike the big chains, we are
regularly asked by our customers what we

Stripes are two of our biggest sellers, because
they’re priced cheaply enough so that our
customers are willing to take a chance with-
out having heard them. Once prices go up
(as they're scheduled to), I guarantee sales
will drop off accordingly. It happened with
the Strokes—we sold them by the bushel at
$11.99, but sales slowed to a trickle as soon
as we had to raise the price to $16.99.
Tony Sachs and Sal Nunziato
Owners, NYCD
New York

KRISTAL CLEAR ATTRIBUTES
[ was prompted to write because of the arti-
cle by Jim Bessman about Hilly Kristal [“Meet

Owner of CBGB,” Billboard, June 1]. Hilly is
the ultimate A&R person who not only loves
music and those talented enough to make it
but also has an insatiable urge to help those
bands attain a goal. Hilly Kristal is an artist.
Jerry Love,

Co-chairman, South Beach Music

Boca Raton, Fla.

KEANE SOUNDTRACK INSIGHTS
Nice piece by Timothy White [“Brian
Keane Shares Ansel Adams’ Vision,” Music to
My Ears, Billboard, April 27] on Brian Keane!
Ted Fox
Tomorrow Recordings
Rhinebeck, N.Y.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of
Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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CHAD KROEGER FEATURING JOSEY SCOTT  Hero O TR R TS ... DO
ASHANTI Foolish s ‘HERRE’ AND THERRE: By climbing to No. 2 on The Billboard Hot week reign of producer Irv Gotti. He already has the longest run
. 100, Nelly claims the highest-ranking song of his career on this at No. 1 for any producer in the rock era, besting veteran names
FAEE chart—but he may not be done yet. “lot in Herre” (o’ Reel/Uni- like Elvis Presley’s producer, Steve Sholes; Walter Afanasieff and
5 versal) could be the song that finally unseats Ashanti’s “I"oolish” Mariah Carey; and Sean “Puffy” Combs and Stevie J. All had 16-

&t (Murder Inc./Def Jam). For now, “Herre" eclipses Nelly's two No. 3 week runs at No. 1.

HARRY POTTER AND THE SORCERER'S STONE \ hits, “Ride Wit Me,” which hit its peak in June 2001, and “Where Al of these achievements will only happen if “Foolish” gets out
DVD SALES ™ the Party At,” the Jagged Edge tune that featured Nelly as a guest of the way. Ashanti’s single is No. 1 for the 10th week, making it
RARRYIOTTERIANDITHEISORGERERS TONE](PANIBISCAN) ‘ artist. That collaboration topped out in September 2001. one of only five songs by solo female artists to top the Hot 100 for
: RENTALS : Nelly was most recently in the top five in April, when he was 10 weeks or more. If this is the last issue that “Foolish™ shows up

HARRY POTTER AND THE SORCERER'S STONE

featured on “Girlfriend,” the "N Sync song that reached No. 5. “Hot  on top, it will join Debby Boone’s “You Light Up My Life” and Olivia
in Herre” is his seventh chart entry, a sizeable total given that he Newton-John’s “Physical” as the only singles in the rock era to
ARTIST first appeared on the Hot 100 the week of April 29, 2000, with the complete their reigns after 10 weeks.

debut of “(I1ot S**t) Country Grammar.”

If “Hot in Herre” heats up enough to stake out pole position HAPPY ‘DAYS’: Dirty Vegas is helping restore British glory to the
next issue. it will be the first song to advance to No. 1in 2002 by Hot 100. “Days Go By” (Capitol) marches 20-16, maintaining the
a solo male artist. It will also be the first song to advance to No. 1 momentum that could carry it into the top 10. It’s the first song
this calendar year nof to feature either Ashanti or Ja Rule. And it by a U.K. act to chart this high since Craig David took another
will give the production team known as the Neptunes its first “Days” tune, “7 Days,” to No. 10 in March. David is the only other
chart-topping hit in a career that stretches back almost six years, U.K. act in the upper half of the tally; his third chart entry, “Walk-
to the debut of SWV’s “Use Your teart” in September 1996. Until ing Away” (Wildstar/Atlantic), holds at No. 50. \
this issue, the highest-ranked song produced by the Neptunes was Dirty Vegas is also the highest-ranked U.K. act on The Billboard |
“UDon't Have to Call,” which went to No. 3 for Usher in May. That 200, where its eponymous album enters at No. 7.
single is still in the top 10, at No. 10.

If the Neptunes do move to No. 1 next issue, it will end the 18- More Fred Bronson each week at www.billboard.com.

ETTA JAMES & THE ROOTS BAND  Bumin' Down The House
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THE FIRST 18 MONTHS...
AN HISTORIGC OPENING CGHAPTER

“MAJOR LABEL OF THE YEAR.” ALBUM NETWORK 2002

| ALICIA KEYS

\F SONGS IN A MINOR

e U.S. SOUNDSCAN SALES: 5,215,840
S THE #1 ARTIST STORY OF THE YEAR.

o

|

|

| O-TOWN

Atz THEIR DEBUT ALBUM:

U.S. SOUNDSCAN SALES: 1,619,111

“O-Town has defied the odds and surpassed the expectations of even the
most optimistic fan.” Billboard

BUSTA RHYMES

GENESIS
U.S. SOUNDSCAN SALES: 1,195,561
THE EVOLUTION OF A HIP HOP REVOLUTIONARY.

LUTHER VANDROSS

HIS J RECORDS DEBUT
U.S. SOUNDSCAN SALES: 1,064,384

“His best album in years.” USA Today

ANGIE STONE

MAHOGANY SOUL

U.S. SOUNDSCAN SALES: 615,783

[only two singles, already bulleting towards Platinum])

“Album of the year.” Los Angeles Times

SOIL
SCARS

U.S. SOUNDSCAN SALES: 155,363
AND NOW THE DZZFEST TOUR BEGINS!

“In a genre in need of a facelift, Soil should set the standard for years to
come.” Metal Edge




- The Explosive Next Wave

RL

With Next, he stormed the music scene with
the smash hits “Too Close™ and “Wifey™.
His words touched you on Jaheim's “Just In
Case” and Tupac's “Till The End Of Time™.
And he made you dance on "Do U Wanna
Roll” with Snoop Dogg & Lil' Kim. Now, RL
steps out with his debut solo album that
includes the soul-stirring sleeper slow jam
of the summer "Good Man." Its brand new
video will capture your heart and you'll

know why the album is ready to take off!
IN STORES NOW!

"TOWN
¥ 'é r :j'b. ( ‘
r" f "_} .’T‘v ‘é\
B g~
O-TOWN

A stunning Double-Platinum debut album,
massive MTV play, three consecutive smash
hits and that's just for starters for one of
the “Breakthrough Artists Of 2001." Now
they're back with a stunning new album of
killer songs. O-Town is ready to go to the
next level with a powerful new collection of
rock originals, urban/pop jams and classic
ballads. The countdown is on!

IN STORES AUGUST 27

PLUS TWO OF THE MOST HERALDED NEW IIIII:I( lIII'I'IS'I'S IN THE COUNTRY

THIS IS ULTIMATE DANCE!
Today's hottest stars...their big hits...all on the
greatest non-stop dance party album ever!
Includes: Mary J. Blige “No More Drama”, Janet
Jackson “All For You™, Nelly Furtado “Turn Off The
Light", Missy Elliott “Get Ur Freak On™, Alicia Keys
“Butterflyz”, Enrique lglesias “Escape”, Kylie
Minogue “Spinning Around”, Busta Rhvmes “Pass The
Courvoisier Part II", India.Arie “Brown Skin™, Angie
Stone “Wish I Didn't Miss You™, Luther Vandross
“I'd Rather”, Deborah Cox “Absolutely Not”, Sunshine

Anderson “Heard It All Before™ and much more!
IN STORES JUNE 25

- REFIVIE R
HACOINIdEE-N

SPURD

FLIPMODE SQUAD
Busta Rhymes and his Flipmode Squad
bring vou The Rulership Movement, their

J Records debut. Flipmode consists of
Busta Rhymes, Spliff Star, Rah Digga,

Baby Sham and Rampage. Servin’

up street heat, lyrical bangers and club
anthems, The Rulership Movement promises
1o be a Hip Hop classic. Flipmode iz da squad!
IN STORES SEPTEMBER 10

GAVIN DEGRAW
“New York's Best Kept Secret”

Time Out Magazine — April, 2002
A soulful and stirring musician, lvricist and
vocalist, Gavin DeGraw has built a rabid and
devoted following in New York over the past
two vears. The city's best clubs have been
his canvas, from which he's crafted his
unique bhlend of material in the tradition of
the classic singer-songwriter. He's begun
recording his debut atbum to be released in
early 2003.

MARIO

This sizzling 15-year-old artist is about
to be a household name with a fresh
sound that's both current and classic.
“Just A Friend 2002, his first single, is
now blazing up the charts at Urban,
Rhythm, Crossover and Top 40 radio. His
album is filled with hit after hit after hit,
all showing his amazing versatility. Mario
is truly TIE artist to watch!

IN STORES JULY 23

DEBORAH CDX
Entertainment Weekly says “Deborah Cox
has a voice that triumphs.” Part diva, all
heart and emotion, Deborah made history
when her “Nobody's Supposed To Be Here”
topped Billboard’s R&B Singles Chart for 14
straight weeks, making it the longest-run-
ning #1 hit in modern R&B historv. Coming
off her Platinum-plus album One Wish, and
last summer’s #1 Billboard Dance anthem,
“Absolutely Not,” Deborah is poised to go
the distance.

IN STORES SEPTEMBER 24

Jeral, renegade life.”

ABRA MOORE

SPIN Magazine calls Abra Moore “A blend
of rock swagger, heartfelt ballads and pop
smarts.” The debut album of this unique
singer/songwriter seized everyone's
emotions with the Grammy nominated and

big Modern Rock hit “Four Leaf Clover™.
Now, beginning with her single “First Date”,
Abra will re-emerge with No Fear, a
haunting and mesmerizing album that

fulfills all her potential.
IN STORES JULY 23

ROD STEWART

This is 4 Rod Stewart you've never heard
before! Whether you know them or not, you'll
have 2 memorable experience listening to Rod
inimitably re-interpret the classics: “You Go
To My llead™; “They Can't Take That Away
From Me"; “The Way You Look Tonight™;

“For All We Know™; “Where Or When™; “It Had
To Be You™; “Moonglow™; “I’ll Be Seeing You™;
“That Old Feeling”; “The Very Thought Of You™
and much more, all produced by Phil Ramone
or Richard Perry. Now, if this doesn't whet
your appetite, you may want to u)nslde
selling cars. »

IN STORES SEPTEMBER 30

SILVERTIDE °

“They're disciples of the Church of the Power
Chord in whose songs shopworn classic-rock
elements are reborn as signifiers of a wild,
Philadelphia Inquirer
In the vein of classic American rock & roll bands,
from Aerosmith to Guns ‘N Roses, Silvertide is
primed to explode onto the scene worldwide.
lailing from Philadelphia where they have
built a fanatical live following, Silvertide will
carry the flag of big rock & roll anthems and
timeless guitar solos into the new year.
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LAMYA

“Hler music mores from the internation-
ally spiced sensuality of Sade 1o Ihe

Jazz-influenced free-forni rocalizing of
Jill Scott to the more rancous rock side

of Aaiis Morisselte.” - Los Angeles Times
“Lamya: Artist to watch in 20027 - SPIN
“Lamya is an artist eﬂw;rgl)//(' will he
talking about!” - M1\

“There is no pigeonboling Lamya. She can
sing anything from rock fo pop to REB.”
-USATODAY

IN STORES JULY 30

TYRESE

He exploded out of the gate with hits like
“Sweet Ladv™, “What'chu llike™ and “"What
Am I Gonna Do™. The host of “"MTV Jams,”
he scored an American Music Award and a
Grammy Award nomination. and received
critical acclaim for several impressive
acting triumphs. Now ready to cement his
stardom, the 23 vear-old major artist has
hooked up with ] l(cundi and is coming

with an atbum that witl I\Jl()d\ vou oul.
IN STORES NOVEMBER 5
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THE ESSENCE OF SOUL
2002

The Essence of Soul 2002 is a compilation
inspired by this vear's All Star Musie
Festival. The album includes the best of
R&B, soul and a touch of hip hop recorded
by the cream of the crop: Mary J. Blige.
AMicia Reys. Luther Vandross. India. Arie.
Angie Stone, Babyface. Brian Mcknight.
The Roots. The Isley Brothers, Al Green
and many more!

IN STORES JULY 2002
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NEXT

With their breakthrough hits “Too Close,”
“Butta Love™ and 1 Still Love You™, their
debut album Rated Next catapuited well
past Platinum. The Top [0 smash ~“Wifey™
followed and solidified them as a superstar
R&B group. Now, Next is in the studio
gearing up for their J Records debut. This
new atbum will mesh their patented sexy
R&B flow with hot grooves and a gritty hip
hop edge. Nextis eveing multi Platinum?®

IN STORES NOVEMBER 5

STEPHEN FOLDEN. N 1y, s, 2002

“Liza bit the stage like a lormado. The star's
hody is galvanized by an inner lightning that
Inrns each song into an all-stops-oul theatrical
tour de force. Certain to be legendary!”

CLIVE BARNES, Ny postise 20002 “Liza Minnelli
would bave kept the Titanic afloat. This was a
trinmphant homecoming for ber. By the end.
she bad the andience transfixed. They repeatedy
rose o their feet 1~

REN REED. N\ OBSERVER, JUNE 10, 20002

“Standing ovations. so many in fact. that
stopped counting after 12, tLiza was buck -
with a rengeance. A one-woman (riinmph!”

iIs Rbout To Begln...

MONICA
Monica is back!
three consecutive #1 singles off her Triple-
Platinum album. The Boy Is Mine. the 21
vear old "Miss Thang” returns pulsating

Holding the record for

with serious heat. The album is the boldest
statement of her voung career. Her lirst
single. "All Evez On Me." is hiting radio
this month with reaction being nothing
short of overwhelming.

IN STORES AUGUST 20.

YUNG WUN

Yung Wun's blend of down-south energy,
ferocious delivery and poetic genius combine
to make him one of the most rousing new
discoveries of the rap world. This story-
tetling prince from Atlanta. Georgia has
already been featured on several Platinum-
selling rap albums. Inspired by his heroes
Tupac. Notorious B.1.G. and DMX, Yung Wun
has ereated an explosive, attention-grabhing
debut for Swizz Beatz” Full Surface/

] Records.

-..and I.IZA IMINNELLI LIVE AT THE BEACON

SPLENDER

Their first album, produced by the legendary
Todd Rundgren. spawned the Modern Rock
and Top 40 hits “Yeah, Whatever™ and

“1 Think God Can Explain.” building a loval
and active fan base through major tours
with Third Eve Blind. Vertical Horizon and
Train. Now Splender serves up evervthing
vou want: killer musicianship, anthemie
hooks and piercing Ivries. Produced by
Mark Endert (Tonie. Fiona Apple. Vertical
Horizon).

IN STORES AUGUST 20

lyric

LYRIC

Get ready for the stunning, streetwise divas
known as lyric whose hip hop soul and
R&B are primed to take over the charts.
The three ladies known as Thema. Baby )
and Fendi were born to sing together

and thanks to producers Hennessy and
Carfos Mckinney the world will

soon know hits like "Young & Sexy,”
“Episode.” “Hot & Tipsy™ and
“Little Did You Know.”

records

It Only Gets Hotter.

www.jrecords.com




Warner’s Caccia To Coordmate Small European Markets

BY EMMANUEL LEGRAND
and GORDON MASSON
LONDON—Warner Music Europe
executive VP Gero Caccia will elevate
the status of some of the company’s
smaller territories in a bid to improve
the group’s overall performance in
the region.

With immediate effect, Caccia will

In The News

¢ Former Rhino Records president
Richard Foos and ex-Warner Music
Group (WMG) senior VP of business
affairs Bob Emmer have formed
Retropolis Entertainment as the um-
brella for an as-yet-unnamed, cata-
log-driven music/home-video firm.
Foos and Emmer have been negoti-
ating with four of the five majors,
including WMG, for distribution.
The first Retropolis release will be
the boxed set Red, White & Rock, a
joint venture with PBS station
WQED Pittsburgh being produced
with Warner Strategic Marketing.

e Sen. Russ Feingold, D-Wisc.,
plans to introduce bipartisan legis-
lation as early as this week to ad-
dress the problems of media con-
solidation and vertical integration,
such as those found with Clear
Channel Communications. Accord-
ing to a source, the bill would call
for caps on media ownership, set
rules to close loopholes of “new pay-
ola” payments to radio, and curb
ticket price surcharges.

¢ Sen. Joseph Lieberman, D-Conn.,
has applauded BMG Music’s recent
decision to become the first major
record company to add content rat-
ings to the existing voluntary paren-
tal advisory labels: “I hope this
development will prod the Record-
ing Industry Assn. of America
[RIAA] to focus on the inadequacy
of their system and make similar
changes in the near future.” RIAA
chairman Hilary Rosen notes:
“Companies are free to supplement
the program as they choose with
other information.”

¢ Indie label Gold Circle Records
will cease day-to-day operations and
terminate 25 employees by the end
of June (Billboard Bulletin, June
10). The Santa Monica, Calif.-based
imprint’s acts include Meredith
Brooks, John Waite, and Magna-Fi.

¢ BET Radio Network is a new joint
venture between BET and West-
wood One. Under the terms of the
multi-year pact, the network will
offer long-form (concerts/live
events, remotes) and short-form
programming (including BET
Music News Minute, BET News
Minute), as well as exclusive access
to BET talent. The network is slat-

{ ed to bow July 8.

directly oversee Warner Music Inter-
national’s (WMI) operations in most
European countries, with the excep-
tion of the three main markets—the
U.K., Germany, and France. Those
three countries’ respective presi-
dents—Nick Phillips, Bernd Dopp, and
Yan-Philippe Blanc—as well as Caccia,
continue to report to Warner Music
Europe president Paul-René Albertini.

Albertini says the changes in the
line of reporting should enable him to
focus more on the company’s global
operations. “I had 22 territories or affil-
iates reporting directly to me, and it’s
an impossible situation if you really
want to be efficient and allocate to each
of them the time they require. Caccia
will now be their direct port of call,
while I will have more time to dedicate
to our general operations.”

Caccia, who joined Warner Music
Italy in 1985, was promoted to execu-
tive VP in March 2001. Albertini says,
“[Caccia] has the right thinking and
the right attitude—he is extremely
proactive and brings to the company a
very entrepreneurial spirit.”

Caccia, who was commuting be-
tween London and Milan, will now be
fully based in London. Reporting
directly to him are the presidents and
managing directors of WMI's compa-
nies in Benelux (Albert Slendebroek),

CACCIA

Denmark (Finn Work), Finland (Mari-
ta Kaasalainen), Greece (Panos Theo-
fanelis), Italy (Massimo Giuliano), Nor-
way (current managing director Mats
Nilsson is on his way out and a replace-
ment has not been anneunced), Swe-
den (Sanji Tandan), and Switzerland
(Chris Wepfer), as well as Spain (Saul
Tagarro) and Portugal (Daniel de
Sousa, who reports to Spain).

“What I would like is to give higher
attention to all the territories in terms
of management,” Caccia says. “Once
accumulated, all of these so-called

Keith, Chesney Score At
CMT Video Awards

BY PHYLLIS STARK
NASHVILLE—Kenny Chesney’s
“Young” and Toby Keith’s “I Wanna
Talk About Me” each scored two wins
at the CMT Flameworthy Video Music
Awards, held June 12 at Nashville’s
Gaylord Entertainment Center.

Chesney won the evening’s biggest
prize—video of the year. That award
was open to live voting on cmt.com
during the Flameworthy telecast, and
the winner was announced toward
the end of the show. He also won for
male video of the year.

Keith’'s humorous
clip, in which he portrays
a pimp and a police offi-
cer, among other roles,
was named Laugh Out
Loud video of the year. Its
director, Michael Salo-
mon, won the award in
the directing category.

Martina McBride was the winner
in the female category for “Blessed,”
and Brooks & Dunn took home the
award in the duo/group category for
“Only in America.”

The breakthrough video award,
which honors a video from an artist’s
debut album, went to Chris Cagle for
“I Breathe In, I Breathe Out.” The
video collaboration award went to
Willie Nelson and Lee Ann Womack
for “Mendocino County Line.”

The concept video award, recog-
nizing a clip that broadens the

CMT
FLAMEWDETHY
' TAWARDS

scope of a song’s story, went to Brad
Paisley for “I'm Gonna Miss Her
(The Fishin’ Song).” The clip fea-
tures guest appearances from talk
show host Jerry Springer, Grand Ole
Opry star Little Jimmy Dickens, and
other celebrities.

Tim McGraw won the hottest
video award for “The Cowboy in
Me.” Chely Wright took home the
fashion plate award for her voodoo-
themed “Jezebel.” That award hon-
ors the best-dressed or best-styled
artist in a video.

The Love Your Coun-
try video award, which
recognizes a patriotic-
themed clip, went to Alan
Jackson for “Where Were
You (When the World
Stopped Turning).”

As previously an-
nounced, Dixie Chicks
were awarded the video visionary
award, which honors outstanding ac-
complishments in creating music
videos (Billboard Bulletin, June 4).

The awards show, hosted by ac-
tress Kathy Najimy, was televised
live on CMT. Performers included
Chesney, Jackson, Keith, McBride,
Brooks & Dunn, Travis Tritt, Ali-
son Krauss + Union Station, and
Sara Evans.

Both nominees and winners are
selected by fans, who cast votes at
cmt.com.

small entities represent more than one
of the bigger territories.

“Europe is becoming much more of
a reality,” he continues, “not only in
terms of different territorial organiza-
tion, but also in terms of unifying the
possible crossover of the repertoire
between the territories.”

Also reporting to Caccia will be the
East European regional office, head-
ed by Manfred Lappe. Lappe, who is
also directly in charge of the Austri-
an company, oversees the Czech
Republic and Slovakia (both run by
Emil Bartovic), Hungary (Lazlo Paz-
tor), and Poland (Jacek Jaglowski).
Caccia says, “Manfred knows the
specifics of these territories, and I'm
going to work very closely with him
because these territories face a lot of
problems—financial, economic, and
piracy. But 'm confident that with
Manfred, we can do a very good job in
improving in these areas.”

Caccia reveals that Scandinavia is
one of his top priorities. It is under-
stood that a major upheaval is ex-
pected in the region, with a realign-
ment of several executives and new
developments in the A&R field. “It is
such a crucial area. The complexity
of the regional organization means
that we are working with three dif-
ferent currencies [Finland has the
euro, but Sweden and Norway still
use their own currencies). It also in-
volves big and small territories, diffi-
cult geographical positions, and dif-
ferent languages. But on top of that,
you have huge local creativity, with
[the potential for] hugely successful
international acts.”

In addition, Caccia takes over
direct responsibility for Warner
Music Manufacturing Europe, run by
Gunther Severin, who previously
reported to WMI chairman and CEO
Stephen Shrimpton.

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

ROUNDED FIGURES

Compiled from & national samole of retail s

2001 2002
Total 320,081,000 281,066,000 (<12.2%)
Albums 303,590,000 274,912,000 (<9.4%)
Singles 16,491,000 6,154,000 (<62.7%)
2001 2002
cD E 280,789,000 259,452,000 (<+7.6%)
Cassette 22,208,000 14,788,000 (<+33.4%)
Other 593,000 672,000 (<13.3%)
_ OVERALLUNITSALES
11,742,000 1 13,589,000
12,098,000 <=13.6%
<=2.9%
11,560,000 1 2,993,000
11,918,000 “11.0%
=3.0%
S . SINC o LW
182,000 596,000
180,000 69.5%
<1.1%
2001 2002
Chain 166,039,000 141,609,000 (< 14.7%)
Independent 43,099,000 36,386,000 (<>15.6%)
Mass Merchant 84,284,000 87,487,000 (<3.8%)
Nontraditional 10,168,000 9,430,000 (<7.3%)
2001 2002
City 71,827,000 64,042,000 (<10.8%)
Suburb 127,392,000 113,357,000 (<11.0%)
Rural 104,370,000 97,513,000 (+6.6%)

ore and rack sales e

FOR WEEK ENDING 6/9/02
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MTV Latin AmericaTo Add Awards

Miami Beach Event To Focus On Rock, Pop Videos

BY LEILA COBO

MIAMI—The announcement of MTV
Latin America’s inaugural Video Music
Awards adds yet another contender to
the already crowded field of Latin
music awards shows. But the extra
attention it will bring to the Latin
region provides a glimmer of hope for
an area whose sales have been battered
by piracy and economic downturn.

“Latin America is going through
some tough times, and I think it’s
the right time to send a message
about the growth of this music, as
well as [the] nine years of brand
establishment [we have] under our
belt,” says MTV Networks Latin
America president Antoinette Zel,
referring to the network’s nine years
of existence in that region.

The MTV Video Music Awards Lati-
noamérica, set to take place Oct. 24 at
the Jackie Gleason Theater in Miami
Beach, will air live in 22 countries
through MTV Latin America’s three
feeds: North (encompassing Mexico,
Columbia, Venezuela, Central Ameri-
ca, and the Caribbean), South (Ar-
gentina, Paraguay, Uruguay), and Cen-
tral (Chile, Bolivia, Peru, Ecuador).

The show, which will be entirely in
Spanish, will feature both Spanish-
language and international acts and
will probably air domestically in the
U.S. as well, though conversations to
determine which network will show
it are still under way.

MTV now joins a roster of both
domestic and international shows
that includes the Latin Grammy
Awards, the Billboard Latin Music
Awards, Premios Lo Nuestro, Pre-
mios de la Musica (in Spain), and
Premios Oye! (in Mexico [see story,
page 47]). But because it will focus

SINGER

purely on music videos and rock and
pop, MTV is confident it has a place
in this growing field.

Zel says, “The U.S.’s Video Music
Awards have been able to coexist
{with other awards shows], and the
audience understands that they're
different; we expect the same to occur
in Latin America.”

Although MTV Latin America airs
a mix of roughly 60% international
videos and 40% Spanish-language
videos, approximately 80% of the
awards will be for music performed
in Spanish.

The blend of Spanish and non-
Spanish performances during the
show will be 50-50, according to
MTV Networks Latin America senior
VP of music, programming, and pro-
duction Charlie Singer. Singer, who
is also executive producer of the
show, notes, “We will try very hard
to combine Latin artists with inter-
national artists.”

Although MTV Latin America has

existed for nine years, an awards
show became a possibility only
recently, thanks to a surge in the
number of quality Latin music
videos and the development of a
greater number of pan-regional
artists in Latin pop and rock.

“Over the last couple of years,
there’s been an incredible movement
of artists who have crossed borders,
and that has made it possible for us
to do one show that unifies the entire
region,” Singer says, adding that
while most awards will be pan-
regional, some will focus on individ-
ual regions as well.

The voting process for the awards
has yet to be announced, but most
categories will be voted on by the
audience, in a structure similar to
that of the MTV Europe Awards and
MTV Asia Awards.

Miami Beach was chosen as the site
for the first awards not only because of
support offered by city government,
but because it was perceived as a neu-
tral site and as a connection point for
most of Latin America.

Beyond the event's potential impact
in Latin America, champions of alter-
native Spanish-language music in par-
ticular are celebrating the advent of
the MTV awards, because it opens
another door for music that is rarely
played on U.S. Latin radio.

“Awards shows in themselves are
about recognition,” Universal Music
Latin America VP of international
artist marketing Marya Meyer says.
“And any time you’re recognizing
the Latin artists—which is basically
what this is about—it’s also a recog-
nition of the audience that hasn’t
always been able to get what they
want to see and hear.”

IFPI Report Sees 50% Rise In Piracy

Univision Acquisition Of
HBC Creates Media Giant

BY LEILA COBO
MIAMI—Univision Communica-
tions, which made headlines ear-
lier this year with its acquisition
of Fonovisa and its partnership
with Televisa and Venevision, will
fully acquire radio network His-
panic Broadcasting Corp. (HBC),
whose principal shareholders are
the Tichenor family and Clear
Channel Communications (CCC).
The all-stock transaction was val-
ued June 12 at approximately $3.5
billion. By acquiring HBC, which
owns and operates 55 stations,
Univision—whose holdings in-
clude the Univision TV network,
cable networks Galavision and
Telefutura, and Univision Music
Group—becomes a media giant
without precedent in the U.S.
Spanish-language market.

The acquisition is expected to be
finalized by year’s end and would
leave CCC and HBC with 7% and
19%, respectively, of Univision’s
stock; Univision stockholders
would control the rest. Univision
executive VP Andy Hobson says he

does not expect inquiries about
regulatory issues. Univision also
owns a 33% equity interest in radio
network Entravision.

Univision Network president/
COO0 Ray Rodriguez speaks of offer-
ing “more and better choices” in
entertainment, but some in the
industry have expressed concern at
having one company own both a
major label and a radio network.

HBC president/CEQ/chairman
McHenry T. Tichenor Jr. says, “I
don’t expect [the acquisition] to
affect our playlists.”

There are not any projected man-
agement changes at HBC, which
will continue to be based in Dallas.
Tichenor or another HBC rep will
join Univision’s board of directors.

In related news, HBC competitor
Spanish Broadcasting System filed
suit June 12 in the U.S. District
Court in the southern district of
Florida, against HBC and CCC,
alleging antitrust practices and
unfair competition. A Univision
spokeswoman says the suit will not
affect the acquisition.

BY BILL HOLLAND

WASHINGTON, D.C.—Two of every five recordings sold
throughout the world are illegal copies.The epidemic pro-
liferation of organized crime in worldwide CD-R piracy oper-
ations led to a 50% increase in pirated product in 2001—a
staggering 950 million units estimated to be
worth $4.3 billion—with commercial CD-R
pirate sales alone tripling to 450 million
units. These are some of the findings in a
new report on global piracy released by the
International Federation of the Phono-
graphic Industry (IFPI) June 11 during the |
trade group’s biannual meeting here.

“To understand the scope of the problem, compare those
figures to the 200 million units sold in the legitimate U.K.
market,” IFPI chairman/CEQ Jay Berman said. He peppered
his remarks with jaw-dropping accounts, such as a raid in
Mexico netting 207 tons of CD-Rs destined to become pirate
product, and did not soft-pedal his annoyance with Mexico’s
inadequate responses: “Before President Fox [was elected],
every time we’d talk to somebody, it'd be a different guy.”
Even with recent enforcement strides, he said, “the [pirate]
marketplace in Mexico still hasn’t changed; it’s still the same.”
He added that in Russia, “it’s worse—it’s out of control.”

In addition to discussing ongoing IFPI efforts in 37 coun-
tries, Berman challenged the global industry to seek

Z

stronger enforcement laws and copyright protection in
countries where piracy is out of control, with special empha-
sis on stringent optical-disc regulations where production
capacity far outstrips demand (indicating shipments to
other countries for pirate CD-R use). He also said countries
must initiate tougher proactive laws allow-
ing police to conduct seizures, as well as
tougher prosecution of crimes, making
piracy a felony with jail-term sentencing for
commercial-operation pirates.

How to get the attention of countries
who face other problems? Make it clear to
governments that CD piracy is connected
to other mob crimes, Berman said, including drugs and ille-
gal munitions, and convince lawmakers that piracy can
eventually hurt economies by decreasing the tax base and
weakening the creation of local music. Brazil, he said, where
most music sold is created by Brazilian artists, has fallen
from being the No. 5 world music market to No. 12. “It’s
all due to piracy.”

Berman was joined on the dais by Sony Music Interna-
tional president Rick Dobbis, IFPI director of enforcement
lain Grant, and Recording Industry Assn. of America exec-
utive VP of international Neil Turkewitz. All agreed that
countries with limited resources should focus on going after
pirates at the point of distribution.

LUNDVALL

RECORD COMPANIES: Bruce Lund-
vall is promoted to CEO of Blue
Note, Angel, and Manhattan Records
in New York. He was president of
Blue Note and Angel Records.

Daniel Savage is promoted to sen-
ior VP of sales, marketing, and syn-
ergy for Hollywood Records in Bur-
bank, Calif. He was senior VP of sales
and marketing.

Stacy Kreisberg is named VP of
business and legal affairs for MCA
Records in Santa Monica, Calif. She
was VP of business and legal affairs
for Farmclub.com.

Brian T. Robinson is named VP of
business and legal affairs for the
Island Def Jam Music Group in New
York. He was head of business and
legal affairs for Tommy Boy Records.

Lisa Failla is named VP of human
resources, shared services, and
employee initiatives for Warner
Music Group in New York. She was
director of human resources for
BMG Entertainment.

ol

SAVAGE

Courtney Powell is promoted to
director of street marketing and
promotion for Elektra Entertain-
ment Group in New York. He was
associate director of street market-
ing and promotion.

Jeff Laufer is named West Coast
promotion manager for Immergent
Records in Los Angeles. He was pres-
ident of Lauf Dog Promotions.

PUBLISHING: Nicholas Firth is
promoted to chairman of BMG
Music Publishing worldwide. He
was president.

Shawn “Tubby" Holiday is named
creative director of EMI Music Pub-
lishing in Los Angeles. He was direc-
tor of creative A&R for Windswept
Pacific/Hitco Music Publishing.

Brentwood-Benson Music Pub-
lishing names Ashley Williamson
royalty administrator, Jennifer Roe-
mer choral inbound sales represen-
tative, and Donna Glassco royalty
administrator in Nashville.
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Hives See Success Via Buming
Heart, Epitaph, Sire & Warner

BY CARLA HAY
NEW YORK—They came, they saw, and now
they're starting to conquer the U.S. market:
Swedish rock band the Hives are poised for a
major breakthrough, nearly two years after the
release of their current album, Veni Vidi Vicious
(Burning Heart/Epitaph/Sire/Warner Bros.).
Industry observers say the band’s recent turn in
fortunes can be credited to a new U.S. distribution
deal, increased radio airplay, and steady touring.

“This [success] is the result of everything build-
ing up,” Hives lead singer Howlin’ Pelle Almqvist
says. “We've been

Fueling U.S. sales for Veni Vidi Vicious is air-
play for single “Hate to Say I Told You So,” which
is currently at No. 18 and climbing on the Mod-
ern Rock Tracks chart. “We’ve loved the Hives’
record for a couple of years,” says Chris Muck-
ley, music director of modern-rock station XTRA
(91-X) San Diego. “When we added ‘Hate to Say
1 Told You So, Epitaph decided to release it as a
single. It's been fun to see the record develop.”
Michele Diamond, PD of modern rock WROX
Norfolk, Va., adds, “It’s a really good song that
sounds great on the radio.”

The video for the

touring so much, and
signing with a new
record company has
made a big difference.”

Veni Vidi Vicious
was released in 2000
on Epitaph in the
U.S. Earlier this year,
Epitaph partnered
with Warner Bros. to
release Hives albums,
and Veni Vidi Vicious
was rereleased May 7. After debuting at No. 45
on the Heatseekers chart in the May 4 issue,
Veni Vidi Vicious topped the chart June 1. The
album reached Heatseeker Impact status in the
June 15 issue, when it jumped from No.
115 to No. 77 on The Billboard 200. The
Hives’ chart success is notable because
Swedish rock acts have traditionally
found it hard to break into the U.S.
market. Among other territories, the
band is already a hit in Sweden, the
U.K., and Germany (Billboard, April 27).

The Hives were formed in 1993 in Fagersta,
Sweden. The five-piece bard—Almqvist, Vigi-
lante Carlstroem, Dr. Matt Destruction, Chris
Dangerous, and Nicholaus Arson—was signed
by Swedish record company executive Peter
Ahlgvist to his Burning Heart label.

The Hives released two EPs (1996’s Oh Lord!
When? How? and 1998’s I-D-I-O-T) and one
album (1997’s Barely Legal) before Veni Vidi
Vicious. The media have proclaimed the Hives
part of a new garage-rock/punk-influenced
movement that includes the White Stripes, the
Strokes, and Black Rebel Motorcycle Club.

ol

THE HIVES

song has been getting
steady airplay on MTV2,
which this month fea-
tured the Hives on the
network’s $2 Bill Pre-
sents concert series.
uimer The Hives also made
recent appearances on
Late Night With Conan
O’Brien and Last Call
With Carson Daly.
Warner Bros. mar-
keting director Xavier Ramos says the Hives’ suc-
cess is a result of the label’'s commitment to “keep
the vision of the band intact. Besides the airplay
and touring, retail—especially indie retail—has
really supported this band. We're distrib-
uting some cool promo items, designed
by the band, to key retail accounts.”
Asa Sanchez, buyer/manager of San
Francisco indie retailer the Record
Finder, says, “Bands like the Hives and
the White Stripes have gotten huge so
fast because of the radio and MTV airplay.”
The Hives will tour for most of the year. The
Hives are booked in the U.S. by Margaret Margie
Alban of Do It Booking in Midvale, Utah. Inter-
nationally, the Hives are booked by Tobbe
Lorentz of Copenhagen-based Motor Agency.
In the midst of a lengthy tour, Almqvist says
there hasn’t been much time to write songs for
the new album and that it will probably be writ-
ten when the band gets off the road. The Hives’
next U.S. single will be “Main Offender.”
Almaqyist says the self-managed band makes
decisions by voting: “If we make a mistake, it’ll
be our own mistake, with no one else to blame.”

ARTRIS&MUSIE

Mercury’s Anthony Smith Debuts

Tennessee Songwriter For Faith Hill, Lonestar Steps Out On His Own

BY DEBORAH EVANS PRICE

NASHVILLE—Country music audiences have
already had a preview of Anthony Smith’s song-
writing talents via such hits as George Strait’s
“Run” and Trace Adkins’ “I'm Tryin.” ” But with
the release of his eponymous debut on Mercury,
fans will get the full force of Smith’s quirky
sense of humor and unique lyrical sensibilities.

Raised in Oneida, Tenn., music became an
early ambition for Smith, who migrated to
Kentucky and performed in bands there
before moving to Nashville in 1995. But a
funny thing happened on the way to be-
coming an artist: He became
a successful songwriter.

“I came to town to be a
singer, and writing was just
something that I happened
to do—and I'm glad I did,”
confesses Smith, who is
signed to a publishing deal
with Almo Irving Music.

Smith’s friend Drew Sex-
ton, who plays piano in
Randy Travis’ band, helped
the aspiring artist learn the
ropes after his move to Music
City. “I started doing writer’s
nights, and publishing people
began offering me deals,”
Smith says. Things snowballed from there. “I
took the one that felt right, and that turned into
a label asking who the singer was on some
demos, which turned into meetings, and I
wound up signing with Mercury.”

In an unusual move for a fledgling artist and
an unknown producer, Mercury let Smith and
his friend/producer Bobby Terry have free
reign. “|Mercury chairman] Luke Lewis lis-
tened to a couple of the demos that we had,
and he basically told me to go make a record
and bring it back when it’s done,” Smith
recalls. “When we brought it back, [the Mer-
cury staff] just went crazy over it. It seemed
like everything fell into place like a miracle.”

Smith describes his sound as “a complete
fusion of classic country and classic rock” and
says he and Terry “spent a lot of time in the stu-
dio honing the sound we were going for . .. We
recorded this more like one of those old garage
bands. It was just us. Bobby played almost all the

instruments. I played some guitar on it, and
Shannon Forest played some drums. It was a
thrill beyond words at how much fun we had.”

Smith’s songs run the gamut from the
poignant heartbreak anthem “Who Invented the
Wheel” to the humorous “Venus,” with a hook
line that declares “If men are from Mars and
women are from Venus, I'm going to Venus.”

“That came out of nowhere,” says Smith,
who is booked by Creative Artists Agency and
is in negotiations with prospective managers.
“I'had the idea and the hook of the song. I don’t
normally write around the hook, but that was
such a unique one. I wrote
it with a friend of mine
named Chris Wallin.”

The first single, “If That
Ain’t Country,” is an ode to
the charms of a rural girl who
the lyric describes as having
“a Bible, she’s born again.
She’s got a shotgun. She ain’t
afraid of sin. She’s got rebel-
rousing, rowdy friends,” not
to mention a “Trans Am with
a trailer hitch, horses, cows,
and chicks.”

“The only real way I know
how to write is I have to see
something in my head, and
I try to translate it on paper the best way I can,”
Smith explains. That approach to songwriting
has worked well for him— such artists as Mont-
gomery Gentry, Faith Hill, Rascal Flatts, and
Lonestar have cut his tunes. He penned the title
of Adkins’ current album Chrome, as well as the
title track of Montgomery Gentry’s Carrying
On. He admits the demands of being an artist
make it harder to write, saying, “Usually you
have all day, and I always find that zone. Now I
have to find it quicker, but I'm adapting.”

Brian Smith, VP of store operations for
Value Music Concepts in Marietta, Ga., says
consumers are already looking for Anthony
Smith, which is due Aug. 27. “This one stood
out as something that was remarkably fresh,”
he says of the artist’s debut. “Nashville needs
to take more chances with the creators of the
hits—the songwriters themselves—and quit
playing follow the leader. Anthony Smith is
the real deal.”
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ARTISTS & MUSIG

Perfect Timing Lands Play At Columbia

Swedish Teen Girls Score Big After Singing For Mottola Over The Phone

BY CHARLES KAREL BOULEY

Columbia Records is not only
launching its new female pop group
Play in a big way, but the label is
also is debuting a new marketing
configuration with the group’s
eponymous, seven-track EP, due in
stores June 25,

“As an introductory tool to the
group, we are creating a new con-
figuration called ‘The Right Tracks
at the Right Price,’ ” says Josh Zie-
man, VP of marketing for the label.
“The album will be $8.98 retail, with
sale prices in the $6 range. We want
to introduce new artists to the
tweens [14 and under] age group,
and find a way to give them incen-
tive to buy music in general.”

He continues, “The single is still a
great tool even though many labels
are getting rid of [it], but it isn’t
enough of a taste and an album is
too aggressive. As the group’s fan
base builds, we’ll release a full-
length version of the album.”

The seven tracks on the disc are
pop at its purest, including rendi-
tions of “I'm Gonna Make You
Love Me”—featuring guest vocal-
ist Chris Trousdale of Dream
Street—and the Olivia Newton-
John classic “Hopelessly Devoted
to You” from Grease.

It may seem odd for a group of
four Swedish girls—Faye, 14; Anas,
14; Anna, 13; and Rosie, 14—to be
covering a song from a film made
years before they were born, but not
to Anas. “We’re huge fans of
Grease,” she says. “Our parents and
friends have it at home, and we

watched it before we were a group.
To sing the song was such a thrill for
all of us.”

The girls have had many thrills
during the past two years. Laila
Bagge, wife of Swedish producer
Anders Bagge (Jennifer Lopez, Jes-
sica Simpson, 98°) auditioned girls
to start a new group in Sweden. He
was on the phone with Sony CEQ/

chairman Tommy Mottola while the
girls were rehearsing.

“It’s such a crazy story,” Anas says
with a laugh. “Anders was on the
phone and walks into the room
where we were rehearsing. He said,
‘Hey girls, sing for Tommy [Motto-
1a],” so we did. When we were done,
Anders relayed that Mr. Mottola had
just said, ‘Welcome to the Sony
Music family.” ”

The welcome has been a fully
committed one, with the girls tour-
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ing in international markets with
Destiny’s Child—due in part to their
co-manager being Matthew Knowles,
founder/CEQ of Music World Enter-
tainment (who also manages Des-
tiny’s Child)—and in the U.S. with
Aaron Carter as part of the TEENick
Presents: Aaron’s Party tour. Nick-
elodeon’s commitment is evidenced
in its support of the group’s first
video, “Us Against the World.”

“We started playing the video at
the end of last year,” recalls Shelly
Sumpter, senior VP of music for
Nickelodeon. “We picked it up be-
cause Play is a young girl group,
very cute girls, and girls that are
relatable to kids. The song ‘Us
Against the World’ has such a great
theme to it and is a song most youth
can relate to and visually the video
was great.”

However, even at 14, the girls
aren’t without controversy. Anas
explains that the original video for
the first single was censored.

“There are two videos. There’s one
where there are fighting scenes. But
it was censored. They didn’t want to
show it because of Sept. 11. There
were ninjas taking over a school bus
with our basketball guys and we
were going to save them.”

It is ironic that “Us Against the
World” was released in multiple
territories Sept. 11. Columbia has
been diligent in setting up the
release in this market, having
worked the album already for
almost a year before its release.
Not only have the girls had a
whirlwind schedule of everything
from mall tours to an upcoming
summer series of signing and
showcases at the Limited Too
stores across the U.S., but they
have also recorded songs for sev-
eral films. This work includes the
end title to the Beauty and the
Beast Enchanted Christmas home
video, due out this fall. The act has
also done the end title for Masters
of Disguise, a Columbia picture
due July 31 that stars Dana Carvey.
That song is with Little Fizz of
Epic act B2K.

The quartet also appeared in the
Mary Kate and Ashley Olsen film
Holiday in the Sun, performing
“Us Against the World,” and Play’s
video for the song was attached to
the end credits as well. That title
was released on video in November
and, according to Zieman, has sold
millions of copies.

Despite their busy schedules, the
girls still remember to be kids. “Our
parents all cried when they first
heard our album, and that was so
touching,” Anas says. “We didn’t
expect this to happen so fast. We
were asked to be in a group and then
all of a sudden, we’re on Sony and
touring. Without Laila, this could
have never happened. But now that
it has, we don’t want it to stop.”

Beat

WHAT’S BREWING?: Nearly a year
after leaving Capitol Records for
Island Def Jam Music Group (IDJMG),
Glen Ballard’s Java Records is open
for business.

Java’s three-year tenure at Capi-
tol never flourished, in part because
of never-realized merger woes and
changes in Capitol’s administra-
tion; but Ballard seems ready for a
fresh start.

“We're up and running at IDJ,” says
Ballard, who adds that the label is get-
ting ready to announce its first two
signings as soon as the contracts are
finalized. “These are new singer/ song-
writers.” He didn't bring any artists

0

by Melinda Newman

soul, but I know I try my best and
then there are so many compo-
nents that have to line up, espe-
cially with new artists, that are out
of my control.”

REVISITING OWSLEY: Owsley, whose
self-titled Giant Records album land-
ed on our top 10 list in 1999, has
inked a new management deal with
Jude Cole, who, through his associ-
ation with Azoff Entertainment
Group, also represents Lifehouse
and Lindsay Pagano.

Ironically, even though Cole is in
business with Irving Azoff, who
founded and co-owned Giant until

from Java/Capitol to the

it was bought out by

new incarnation; Java’s
most famous signing, Lisa
Marie Presley, remainson || *
Capitol.

Ballard says he doesn’t
yet know if he'll produce
the new artists. “As a
record-company presi-

Warner Bros. last year,
- he wasn’t familiar with
’ Owsley. “A friend of mine
sent me a tape of Owsley.
It sat on my desk for a
month because I was so
busy with Lifehouse, I
didn’t even listen to it,”

dent, that’s not the first
question. The first ques-

RECORDS

Cole recalls. “I go into
my office one day while

tion I have to answer is,
‘Do I think they have something spe-
cial that’s worthy of everyone’s
effort?” I know they do.”

Java’s small staff, which Ballard
brought over from his Capitol run, in-
cludes A&R executive Amos Newman.

While Ballard has been readying
Java at its new home, he’s remained
active writing and producing other
artists. He says, “I just finished writ-
ing with Robbie Williams, and I have
a couple of things I've been writing
with Seal.”

He also wrote with Hanson sever-
al months ago but hasn’t heard if his
songs made the cut. “Quite honestly,
I don’t know where they are on the
record.They’ve accumulated more
songs than anybody knows what to
do with. That’s always a daunting
task to sort through—a couple years
of work—but that’s not my job. I just
came in and wrote. It was fun.”

He has nothing but praise for
Sheila Nicholls, for whom he pro-
duced five songs and co-wrote three
on her new Hollywood Records
release, Wake. “She’s the real deal,”
he says. “I wish she was on my label.”

While Ballard has had more than
his share of successes, he admits that
when a record he’s produced doesn’t
become a commercial hit, it’s tre-
mendously upsetting.

“It’s devastating,” he says. “I hate
it. And I never get over it. It’s not
how I judge the success of a project,
[and] I don’t take it as a repudiation
of what I do. I just want people to be
heard. I probably do feel like I let the
artist down in the dark hour of my

we were still in the Giant
building and I see a whole box of
Owsley records in the office, so |
finally listen and go, ‘Wait a minute,
the guy’s amazing.’”

Cole says Owsley, whose first
name is Will, is wrapping up a new
album for Warner Bros. with pro-
ducer Keith Thomas. “It’s a very pas-
sionate, amazing guitar record,” Cole
says. A release date has not been set.

Cole, who put out quite a few
stellar albums himself in the early
'90s on Reprise, is building a new
studio in Los Angeles’ Silverlake
neighborhood with his buddy Kiefer
Sutherland. “Kiefer wants to play
more, he wants to record some of
his stuff,” Cole says. “I want to use
the studio to develop more acts.”

Cole and Sutherland have also
formed a label, which is currently
called Watertown Records (Cole’s last
album, Falling Home, was released
on the imprint), but Cole says they
plan to change the name.

MORE MONEY: The National Acade-
my of Recording Arts and Sciences
(NARAS) will increase funding for its
grant programs from $400,000 in
2002 to $700,000 for the coming
year. The grants fund music preser-
vation programs, music research
projects, and studies on the medical
well-being of music professionals.
This year, NARAS awarded money to
16 projects, including the American
Music Therapy Assn., the American
Folklife Center at the Library of Con-
gress, and the Mount Sinai School of
Medicine in New York.
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A Return To Matador Among GBV Changes

Multi-Album Deal Gives Ageless Group Another Jolt Of Youthful Enthusiasm

BY JONATHAN COHEN

NEW YORK—It’s the night before
New Year’s Eve, and the members of
Guided by Voices (GBV) are holding
court in the bowels of Harlem, N.Y.’s
famed Apollo Theatre a few hours
before a sold-out concert with local
wonderkids the Strokes. GBV front-
man Robert Pollard is excitedly dis-
cussing the Dayton, Ohio-based
underground legend’s next album,
which he’s planning on calling
Headache Revolution.

“The record is only 12 songs, which
is not very many for us on a record,”
Pollard says. “Some of the songs are
longer. A little edgier, I think. A little
more experimental.”

Cut to mid-April, and the 44-year-
old Pollard is gulping coffee to ease the
hangover brought
on by GBV's 51-
song, 150-minute
blowout show at
Brooklyn, N.Y.’s
Warsaw the night
before. Everything
is different, from
the album title to
the songs it con-
tains, and even the
band’s lineup. Wel-
come to the strange
and wonderful world
of Guided by Voices
(GBV).

Still, the biggest
change is perhaps
the least surprising.
After a two-album
stint with TVT, GBV
is back home at the
friendly confines of Matador Records,
which lifelined the group out of years
of regional obscurity in the mid-"90s.
It was with Matador that GBV released
some of its finest work, including
such college radio touchstones as
1995’s Alien Lanes and 1996’s Under
the Bushes, Under the Stars.

So forget Headache Revolution
and its 12-song tracklist. What the
world will get June 18 is no less than
19 songs under the title Universal
Truths and Cycles, the first set in a
multi-album deal that has given the
already ageless GBV yet another jolt
of youthful enthusiasm.

Although a handful of intoxicat-
ingly catchy cuts—such as “Back to
the Lake” and “Cheyenne”—survived
from Headache Revolution, the bulk
of Universal Truths originated in one
of Pollard’s semi-annual bursts of
extraordinarily prolific songwriting.

“It usually happens after an al-
bum is in the can,” he says. “But this
time I wrote 13 songs in an hour and
they were all really cool. I thought
I'd just save them for a solo record,
but I realized our record wasn’t nec-
essarily finished. We didn’t even
have a deal yet.”

The group trekked north to Kent,
Ohio’s Waterloo Studios and, under
the direction of producer Todd
Tobias (brother of GBV bassist Tim

Tobias, as well as Pollard’s partner in
Circus Devils, one of the latter’s
countless side projects), banged out
all the new songs in only four days.
The sessions allowed Pollard to in-
dulge a few of his favorite things: sur-
realistic wordplay (“Love 1”), arena-
sized rock (“Skin Parade”), and
homespun acoustic yarns (“Zap,”
“The Weeping Boogeyman”).

“We sprinkled them in with the
long ones, and that gave it more of a
Guided by Voices feel—the mid-peri-
od phase, like Alien Lanes,” says Pol-
lard, whose music is published by
Needmore Songs (BMI). “I'm glad we
did it. Anytime you’ve got more songs
to choose from, it’s going to make it
a better record.”

GBV, which also features guitarists

an album track—“Back to the Lake,”
“Cheyenne,” “Everywhere With Heli-
copter,” and the title cut—and a non-
album B-side. The full album can also
be streamed via a customized Flash
player on Matador’s Internet site,
matadorrecords.com.

“It’s nice to give their loyal fans a
little something special before the
record comes out, as a gesture of

thanks,” says Matador product man- !

ager Miwa Okumura.

Fans are also taking matters into
their own hands to get the word out,
mobilizing street teams through
GBV’s official Web site (gbv.com) to
distribute promotional material.

Okumura says the label will initial-
ly focus its attention on college radio,
where the last two records were instant

GUIDED BY VOICES

Doug Gillard and Nate Farley, was
forced to leap one final hurdle earlier
this year when drummer Jon McCann
exited the group to spend more time
with his family. Enter Dambuilders/
Shudder to Think veteran Kevin
March, who became GBV’s third
drummer in as many years when he
joined in mid-April.

“He's the professional in our band,”
Pollard says with a laugh, alluding to
the band’s notoriously hard-partying
antics. “It’s good to have somebody
like that as the drummer because
that’s the glue.”

The glue that binds Matador’s pro-
motional plans for the album is
reaching out to GBV’s devoted fan-
base, as opposed to an attempt to help
the band reach the proverbial “next
level.” Indeed, while GBV’s two TVT
albums (1999’s Do the Collapse and
2001’s Isolation Drills) brought the
band a higher degree of mainstream
visibility, their Nielsen SoundScan
sales (44,000 for Collapse, 41,000 for
Drills) were not a significant increase
over Matador-era releases.

To whet fans’ appetites, the group
began releasing one two-song 7-inch
vinyl single each week starting May
21 and leading up to street date. The
singles, issued through Pollard’s Fad-
ing Captain Series via Rockathon and
limited to 2,500 copies, each include

No. 1s. College sta-
tions got the full
album June 11, and
alternative specialty
shows will be serv-
iced by New York-
based Cornerstone
Promotions.

“We're definitely
going to service
modern-rock sta-
tions and when they
go on tour,” Oku-
mura says. “They've
had some prior at-
tention, and music
directors know
about them.”

Retailers are
praising the album’s
varied offerings.

“You have some
lush, power-pop songs, but the more
raw, fuzzy songs definitely remind me
of their older stuff,” says Kara Lane of
Amoeba Music’s Los Angeles outlet.

More than 600 people jammed
into the store to watch GBV perform
on the day Isolation Drills was re-
leased, and the band will play there
again on the new set’s street date.
The night before, GBV will visit CBS’
The Late Late Show With Craig Kil-
born and will tape a live performance
and interview for AOL while in L.A.
that week.

Avideo for “Everywhere With Heli-
copter,” which finds Pollard cavorting
at New Jersey’s Six Flags Great Adven-
ture amusement park, was shot by
Brand New School. It will be serviced
to online and regional outlets the
week of release.

GBV will be on the road most of the
summer, beginning June 7 in Mem-
phis and wrapping with appearances
at the U.K.’s Reading and Leeds festi-
vals in late August. The band is
booked in North America by Jim
Romeo at Ground Control Touring
and in Europe by Russell Warby of the
Agency Group.

“I appreciate the support TVT gave
us, but it’s good to be back on Mata-
dor,” Pollard reflects. “I think we're
the only band ever to go back, so now
we're officially the house band!”

ARTISTS & MUSIG

Driving With Dyllan. Up-and-coming
rocker Dyllan Young is currently on
the road in promotion of his Colli-
sion Records debut, Music for Dri-
ving, a set that he says was partly
inspired by the Brian Eno classic
Music for Airports. Atlanta-based
Young, who produced the album
with Shawn Grove, says the title is
also “a metaphor for independence.
Growing up poor, and having always
worked, I understand the drive to
get ahead, to get out.”
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BY LARRY LeBLANC
TORONTO—“I'm starting to make
a big name for myself,” exclaims
Canadian skater-punk princess Avril
Lavigne with wonderment.

Indeed, with the artist’s multi-
format Arista single “Complicated”
making inroads at top-40 radio, as
well as on MTV and MuchMusic, the
17-year-old has arrived.

Her punky-pop set Let Go was
issued worldwide by Arista June 4
and debuts at No. 8 on The Bill-
board 200 this week.

“She’s a great singer and song-
writer,” says Antonio “L.A.” Reid,
president/CEO of Arista. “She has
a relevancy to people her age.
She has a point of view kids can
identify with.”

Reid agrees that Lavigne will ini-
tially attract Britney Spears’ 14-25-
year-old followers, but he adds,
“Britney’s like a fantasy; every
[teenage] girl wants to be like her.
With Avril, there are so many girls
who are actually her.”

To set up the album in the U.S.,
Arista serviced “Complicated” to
modern and hot adult contempo-
rary March 11, followed by top-40
radio May 6. In March, Lavigne
did a 20-market promotional tour
of the States. “Radio had the
chance to feel her presence early

on,” says Adam Lowenberg,
Arista’s VP of marketing.

The single was immediately em-
braced at MTV. Lowenberg says,
“The fact ‘Complicated’ went on
[Total Request Live] within 10 days
is a testament to fans wanting
something different.”

LAVIGNE

From Napanee, Ontario, Lavigne
has been performing since she was
10, singing in church choirs and at
country fairs. At 14, she recorded
with local folksinger Steve Medd on
his indie sets Quinte Spirit (1999}
and My Window to You (2000).

Two years ago, Lavigne sent
demos to Mark Jowett, VP of inter-
national A&R/publishing at Van-

RIISTS & MUS

Lavigne's Music Takes Hold With Arista’s ‘Let Go'

couver-based Nettwerk Productions.
Impressed, he gave her a develop-
ment deal and introduced her to
New York songwriter Peter Zizzo.

When Arista A&R rep Ken Kron-
gard came by a New York studio
where the two were writing, he was
so impressed with Lavigne that he
returned with Reid. After she sang
several songs, Reid immediately
offered to sign her.

Shortly after her 16th birthday,
Lavigne dropped out of school and
moved to New York with her older
brother Matt to work on her album.
“Getting signed to a major label is a
once in a lifetime opportunity,” she
says. “I can always go back to school
if [my career] doesn’t work out.”

Despite working with several top
producers and writers in New York,
Lavigne was unhappy with the
results. Last summer, the singer
went to Los Angeles and connected
with producer/songwriter Clif Mag-
ness and production team Matrix
(Lauren Christy, Graham Edwards,
Scott Spock). The result: centerpiece
songs “Skater Boy,” “Losing Grip,”
“Unwanted,” and “I'm With You.”

“Basically, how the album turned
out was my vision,” says Lavigne,
who is managed by Nettwerk. “I
wrote about what I was going
through at the time.”
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DAVE & ‘MR. DEEDS’: Dave Mat-
thews didn’t initially intend for
the song “Where Are You Going”
to wind up on RCA’s soundtrack
to Mr. Deeds. But he’s glad that
it’s happened.

“It’s such a special song,” he
says, “and it’s one that deserves a
little extra-special time and at-
tention as it circulates through
the world.”

The guitar-driven ballad is also
featured on the forthcoming Dave
Matthews Band album, Busted

MATTHEWS

Stuff (Billboard, June 8), and it
has begun to build a strong radio
audience as a single. Matthews is
pleased that the song has found a
solid second home on the Mr.
Deeds set.

“It’s in great company,” he says.
“It’s nice to be part of a sound-
track that’s not just thrown
together for the hell of it. There
was clear, creative thought placed
in the making of that album.”

In addition to “Where Are You
Going,” Mr. Deeds also includes
the Trik Turner hit “Friends &
Family,” as well as Natalie Im-
bruglia’s “Wrong Impression” and
“Island in the Sun” by Weezer. For
added listening pleasure, there’s
also the Travis nugget “Sing,” Ben
Kweller’s “Falling,” “Go to Town”
by Counting Crows, and a sym-
phonic remix of Lit’s “Happy in
the Meantime.”

On the flipside of the musical
coin, the set features a spree of
classic-rock favorites, including
David Bowie’s “Space Oddity” and
Pete Townshend’s “Let My Love
Open the Door.”

Music supervisors for Mr. Deeds are
RCA senior VP of A&R/artist develop-
ment Bruce Flohr and RCA sound-
track consultant Laura Wasserman.

“We felt that very few sound-
tracks had been able to combine
new music and classic rock suc-
cessfully,” Flohr says. “We aimed
for an album that would appeal to

by Larry Flick

both young and old. This sound-
track has a wide demographic
because kids are just discovering
classic rock.”

WINDTALKIN’: James Horner is
one of those rare composers who
can bring a piece of instrumental
movie music to vivid, compelling
life without visual aid.

On the soundtrack to the John
Woo war epic Windtalkers, he
does an extraordinary job of draw-
ing the listener in with what
seems like an endless array of
masterfully crafted melodies and
arrangements.

The ultimate joy of this RCA
Victor recording is that Horner,
who also served as its conductor,
opts to keep much of its music
notably gentle and intimate. The
trap of a film like Windtalkers is
to offer one overblown, melodra-
matic composition after the
next. Horner does occasionally
indulge in theatrics but he does
so sparingly.

In all, it’s a glorious 60-plus
minutes of music that not only
serves Woo’s cinematic vision,
but it also feeds an audience of
Horner fans that grows with each
new creation.

ON A RETRO TRIP: It’s not partic-
ularly big or exciting news to get
a soundtrack filled with classic
material from a bygone era. But
if the set is assembled well, with
a few nifty rare (or nearly forgot-
ten) nuggets, then it can be a
reason to celebrate—as is the
case with the recording that sup-
ports Me Without You, a new film
from director Sandra Goldbach-
er (The Governess).

The movie, which stars Michelle
Williams (Dawson’s Creek), Anna
Friel (Broadway’s Closer), Kyle
MacLachlan (Twin Peaks, Sex and
the City) and Trudi Styler, covers
life in the late '70s and through-
out the '80s. Thus, the listener is
offered such tasty, left-of-center
oldies as “Skin Deep” by the
Stranglers, “The Cutter” by Echo
& the Bunnymen, “Strange Feel-
in’ ” by Tim Buckley, and “Whole
Wide World” by Wreckless Eric,
among others.

Due in stores July 16, the Sony
Soundtrax/Epic/Legacy collection
also offers two new tracks, Super
Furry Animals’ recent U.K. single
“(Drawing) Rings Around the
World” and a reworking of the
theme to the '70s U.K. TV series
White Horses by the Swedish band
Lucy Street.
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PLEASED TO MEETYOU: Early in the
evening of June 8, soprano Maria
Jette strutted willfully to center
stage at the Southern Theater in
Minneapolis, clutching a shopping
bag in her hand. Accompanied by
pianist Tom Linker, Jette sang into
a cell phone that she wouldn’t be
attending a concert that evening.
Producing a tiny MP3 player from
her purse, she announced that she
no longer had any need for concert
halls and their attendant headaches
of babysitters and parking. “I now
hear Joshua Bell playing all Ravel
over créme caramel at Chantarelle,”
Jette gleefully sang. “Give me Sond-
heim or Takemitsu when it’s time to
walk my Shih Tzu.”

The song that Jette and Linker
performed—*“Marvelous Invention”
by composer John Corigliano and

HITCHENS

lyricist Mark Adamo—was commis-
sioned last year by Meet the Com-
poser. Founded by composer John
Duffy in 1974, Meet the Composer
secures funds for contemporary
American composers and places
them in residencies with ensembles,
performance venues, schools, and
community centers. Jette and Link-
er’s performance took place during a
well-attended 12-hour marathon
concert presented as part of the
Works, a new festival produced by
Meet the Composer president
Heather Hitchens, managing direc-
tor Sharen Levy, composer Randall
Davidson, and a heroic supporting
cast. The festival also included a
four-hour series of panel discussions
and workshops the following after-
noon, co-sponsored by the American
Composers Forum.

Though it represented only a
fraction of the more than 700 works
that Meet the Composer has fund-
ed, the concert (hosted by compos-
er and newmusicbox.org editor
Frank J. Oteri) effectively show-
cased the diversity of American
music. Minnesota-based musicians
appeared alongside composers and
performers from across the coun-
try, including the Rova Saxcphone
Quartet, the Maya Beiser/Steven
Schick Project, and the Live the
Spirit Band, jazz composer Ernest

“Khabeer” Dawkins’ ebullient
ensemble of accomplished Chicago
high schoolers.

The several-dozen works they per-
formed ranged from the serial (Mil-
ton Babbitt’s Allegro Penseroso) to
the surreal (a series of delightfully
theatrical percussion pieces by Mary
Ellen Childs) and included examples
of minimalism, neo-Romanticism,
jazz, cross-cultural hybrids, and
more experimental fare.

Topics of discussion during the
next day’s panels included career
support, self-sufficiency, commu-
nity outreach, and the need for
fresh sources of funding. Another
cause for concern was the notion
that many new works are seldom
repeated after their premieres. It
made the absence of a discussion of
recording somewhat conspicuous;
after all, the record-buying public
likely first heard of Meet the Com-
poser through an important series
of recordings, co-produced with
Nonesuch and other labels during
the early '90s under the auspices of
the organization’s Orchestra Resi-
dency Series.

That series documented signifi-
cant works by John Adams, Charles
Wuorinen, Stephen Albert, and oth-
ers. My own discovery of a Meet the
Composer-sponsored recording of
Adams’ Harmonielehre in 1990 had
led to a search for further CDs that
displayed the organization’s inviting
name-a-tale echoed by composer
Nathaniel Stookey, now a Meet the
Composer fellow in residence in
Raleigh-Durham-Chapel Hill, N.C.

Hitchens acknowledges that the
issue of recording remains a signif-
icant concern for Meet the Com-
poser. “It’s a huge issue, and we're
in the process of trying to identify
funding to do it,” she explains. “It’s
very limited: You have the Copland
Fund, and then there was the Cary
Trust program, which was sus-
pended this year. We do want to use
our name, because it’s a name that
draws people in, to document the
work that we’re doing and get it
out. And we also want to work with
composers that are putting out
their own records and find ways in
which we might help distribute
their work through our Web site
and other methods.”

Outside the concert hall, brisk
business at a CD table illustrated
Hitchens’ point: Davidson announ-
ced that more than $1,000 worth of
discs had been sold by Sunday after-
noon. Meanwhile, even “Marvelous
Invention” conceded that live per-
formance remains paramount: After
blurting out, “Best of all, I barely
need to pay attention,” Jette paused
for reflection, then sang into her cell
phone, “Darling, meet me down at
‘Will Call’ at 7:45.”

Soap Opera Fans
Fuel Interest In
Atlantic Act
Seven & The Sun

BY ERIC AIESE

To harness the exposure from a
national TV appearance, Atlantic is
issuing Seven & the Sun’s debut six
weeks early. Back to the Innocence
hits retail on Tuesday (18) in response
to a May 15 appearance on NBC soap
Passions, on which the band per-
formed the single “Walk With Me.”

Congenial frontman Seven admits
to having had misgivings about ap-
pearing on a soap until he learned
that the band was the main focus of

"SEVEN & THE SUN

the scene; in fact, the action stopped
for the duration of the song, creating
a showcase for the band.

Innocence comes during the sixth
year together for the act, which also
includes guitarists Walter Brandt and
Eddie Zak. They found inspiration
after building a studio together. “A
month and a half later,” Seven says,
“the record was written.”

The act, along with Bill Brandt,
who handled programming for the
set, also works as a production team
called We3Kings. Yet in the studio,
Seven says it was surprisingly easy to
turn over the reins to Neal Avron. “It
was difficult for a guy to come in and
work with guys who are also pro-
ducers,” he says. “But it wasn’t hard
to let go, because he was the right
guy. He set the environment to nur-
ture this record.”

Rachel Newman, senior director of
product development for Atlantic,
notes the mass appeal of the act. In
addition to Seven’s charisma and
contagious hooks, she says that the
music is “meaningful and hoaoky,
while still not hard-guitar-driven;
there is no anger. The album is
packed with songs that adults and
kids alike will enjoy. On the road, he
has been making fans everywhere he
touches down!”

“Walk With Me” was serviced to
radio April 26, and the group will
spend the summer playing radio
dates, preceding their own fall tour.
The act is booked by Larry Webman
at Little Big Man in New York.

Seven thrives on performing.
“Whenever we get to play, it doesn’t
matter how tired [ am, it feeds me.”

The act is managed by Marty Dia-
mond for Underdawg in New York, Its
songs are published by We3Kings
Music, ASCAP/BMLI.
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Rush’s Vapor Trails Tour Promises To Blaze Brightly

BY CHRISTA TITUS

NEW YORK—Since it was announced April 15
that legendary rock trio Rush would tour in
support of its new album, Vapor Trails
(Atlantic), the trek has become one of the most
anticipated of the year. After being on hiatus for
five years, Rush is returning with a slew of dates
featuring an “evening with” format that will run
about 212 hours with an intermission.

After the North American leg of the tour was
announced, tickets went on sale April 20; al-
though it has been routed, all dates have not been
disclosed. It will hit more than 50 cities ona run
that continues into November. Kicking off June
28 at the Meadows Music Center in Hartford,
Conn., some of the summertime stops include
the Altel Pavilion in Raleigh, N.C. (July 4), the
Tweeter Center in Boston (July 12), the Polaris
Amphitheater in Columbus, Ohio (Aug. 8), and
the DTE Energy Music Theatre near Detroit (Aug.
11). So far, one date has been announced in
Rush's homeland of Canada: the Molson Theatre
in Toronto (July 17). International dates are being
considered in Mexico, South America, and
Europe, but as of yet, there are no concrete plans.

The tour will primarily play 15,000-plus-
capacity venues, a testament to how, even after
its absence, Rush retains an impressive fan base.
Although band members Geddy Lee (bass/
vocals/keyboards), Alex Lifeson (guitar), and Neil
Peart (drums) are road veterans, the last time
they performed together live was in July 1997
during the Test for Echo tour, which supported

the 1996 gold-certified album of the same name.

According to Billboard's Boxscore, Rush per-
formed 47 shows during that tour between Octo-
ber 1996 and July 1997. Seven of those dates—
again consisting of arenas and amphitheaters
—were sold out. Tickets were in the $40-$25
range, with gross ticket

feld’s assessment. “They’ve been selling great. In
fact, this is gonna be one of the most successful
tours of the year,” he predicts. “It’s been very
strong, brisk sales. It actually surprised people.
We're selling tickets at a greater rate than they
did on the last tour.”

As far as presales go,

sales totaling almost $14
million. Total atten- &
dance was recorded at |
481,364 people.

Rush is booked by Adam
Kornfeld at Artists Group
International in New York
for the U.S., Vinny Cinque- &
mani at S.L. Feldman and
Associates in Toronto for
Canada, and Neil Warnock
at the Agency Group in
London for the U.K. and
Europe. According to
Kornfeld, ticket sales so
far have performed be-
yond expectations.

“I knew the ticket sales
would be great, but even
I am pleasantly surprised about how well the
shows [are] doing,” he says. “The first part of the
tour is the amphitheater tour, and the pavilions
are selling out instantly and immediately. selling
a great many seats into the lawn as well.”

Clear Channel Entertainment’s Toronto-based
VP of touring Gerry Barad corroborates Korn-

“we did a presale of the fan
club and a couple of radio
| station presales, but for
the most part, the fan club
got a crack at it,” Barad
says. Tickets range from
$30 to $85, with a tour
average of $40. He esti-
mates that the gross could
be close to $30 million
when the tour finishes.

“They’re one of the all-
time legendary bands,”
Barad observes of Rush and
its almost 30-year career.
“They make great records,
they have a dedicated fol-
lowing, and the thing about
them is when people go see
them live, they are getting a great night of enter-
tainment.” He points out that he's sure “there are
people that even their kids might want to see this
band, because their parents listened to them over
the years, plus they're gonna pick up a bunch of
new fans because of this record.”

Kornfeld says Clear Channel bought “approx-

BY RAY WADDELL
NASHVILLE—The Young Dubliners, Great Big
Sea, and Seven Nations are teaming for a debut
summer niche package that will showcase the
diversity and energy of Celtic-tinged rock bands.
The Uprooted tour begins July 2 at D’Ar-
cy McGee's Summer Stage in Buffalo, N.Y.,
and will play close to 30 clubs, theaters, and
outdoor venues in the Northeast, South, and
West (Billboard Bulletin, June 5) before
wrapping Aug. 28 at the House of Blues in
New Orleans. The tour is in many ways the
brainchild of Keith Roberts of the Young
Dubliners and is geared to capitalize on the
group’s musical diversity, as well as its indi-
vidual strengths in different markets.
Finding successful festival tours with
which to pair has proved difficult for these
bands, so Roberts and principals and handlers
with the other bands came up with the idea
of joining forces in Uprooted. “Between the
three of us, we have the country pretty well-
covered with a good, solid following,” Roberts
says. “Although we're three similar-sounding
bands, we definitely avoid repetition, because
we’'re not three identical bands.”

NOT JUST CELTIC MUSIC

Roberts says Celtic rock has taken on so many
different forms in the U.S. that even the term
“Celtic rock” is not really descriptive of the
genre. “[The Young Dubliners are] more mod-
emn rock/Celtic; Seven Nations has more of a
Scottish sound, with bagpipes; and Great Big
Sea is like Canadian Celtic, with a Newfound-
land vibe. It's actually a really diverse lineup that

Uprooted Opens Door For Celtic-Influenced Tunes

we thought would be of interest to all of our fans.
The concept was born, and we all ran with it.”
Uprooted was booked by Josh Humiston at
APA (the Young Dubliners) and Adam Bauer at
Fleming Tamulevich & Associates (Great Big
Sea, Seven Nations). “The reception has been
fabulous,” Bauer says. “We’re playing mostly

THEYOUNG DUBLINERS

1,500-seat rooms, ranging from the Variety Play-
house in Atlanta to as large as the Filene Center
in Vienna, Va., and the Fleet Pavilion in Boston.”

Bauer says to cast Uprooted as purely a
Celtic rock phenomenon would be incorrect.
“Technically, we’re not even looking at this as
an Irish rock or Celtic rock tour,” he ex-
plains. “All three bands share the same root-
ed influences in Irish and Celtic music, but
they go far beyond that by bridging folk, mar-

itime, roots, rock, and alternative rock into
their songwriting and musical stylings.”
The goal is synergy, Bauer says. both musi-
cally and at the box office. “We want one plus
one plus one {o equal six. Having these three
acts makes it much more of an attractive show.”
Roberts predicts, “Once we get a few dates
under our belt and prove the power and qual-
ity of this show, we may surprise some peo-
ple. All three of these bands have had mini-
mal radio [play], yet we're packing places.”
Roberts says each of the three bands aver-
age upwards of 300 dates a year. The Young
Dubliners have been out with Jethro Tull for
most of the spring, their third outing with lan
Anderson and company. “The Tull fans have
really taken to us, and all agree that’s the best
time we have on tour,” Roberts says, adding
that that may change after Uprooted has its go.
“It’s going to be a long summer, and it could
be the best we've ever had. This whole thing
came from a good place. We're all good friends,
and each band is really looking forward to this.”
All three bands will tour in support of new
CDs. Absolutely is the fourth studio album
for the Young Dubliners and was released
June 4 on Omtown/Higher Octave. Great Big
Sea’s Sea of No Cares was released earlier
this year on Rounder, and Seven Nations will
release its first album for Razor & Tie, And
Now It’'s Come to This, June 25, following
seven self-funded recordings that sold in
excess of 150,000 units combined.

For complete itinerary, check out bill-
board.com/tours.

imately 90% of the tour [except for] a few iso-
lated situations that are outside of that Clear
Channel deal.” Those markets are Buffalo, N.Y.;
San Diego; Denver; and Seattle.

LIVING IN THE LIMELIGHT

Rush’s return is being played up in the adver-
tising strategy that is working market by mar-
ket, touting how long it has been since the band’s
last tour through an aggressive campaign in both
print and radio ads. Appropriate radio formats-
like Philadelphia rock station WMMR (93.3)—
are featuring ticket giveaways. Marketing has also
been done in conjunction with Atlantic, and the
Internet has played its part, with announcements
being sent via e-cards to Rush fan sites and indi-
viduals who fall into a similar demographic.

Rush began rehearsals around May 20 and
were to hold production rehearsals June 16-26,
with one rehearsal at the Meadows the evening
before the first show. Production manager Craig
Blazier, who also oversaw production for the
Test for Echo tour, says that with a steady crew
of 45 (not counting local help), he estimates
there will be at least five trucks, with setup tak-
ing about eight hours and breakdown taking
two. Production will primarily consist of light-
ing and a 20-foot-by-30-foot video wall that will
display live and prerecorded footage.

“Neil Peart’s drum riser, he normally has two
drum kits, and that will spin so he can face the
audience, utilizing both kits,” Blazier says.
“There won’t be too many props. They're real-
ly just a down-to-earth band.”

According to Blazier, Clair Bros. is handling
the audio. Lighting is by Premier Global and
designed by Howard Underlieder. Brad Maddox
is the engineer, and Liam Birt is tour manag-
er. SRO Management (the company’s Ray Dan-
niels is Rush’s manager) verified that mer-
chandising will be handled by Showtech.

Vapor Trails’ first single, “One Little Victory,”
has been well-received at radio. By hitting the
top 10 on the Billboard Mainstream Rock
Tracks chart, it has reintroduced the band to
its audience and built excitement for this tour.
But Rush is not resting on the strength of its
reputation to guarantee a good turnout.

“This record, by far, was the most work we'd
ever done on an album,” Lifeson told Billboard
while discussing the process of recording Vapor
Trails (Billboard, May 4). “Taking that long—
two or three times longer than normal—and
after not touring for five years, there’s a lot of
work ahead of us there, as well. It's just a mat-
ter of getting up to speed, I think.”

On the last outing, fans were ecstatic that the
band performed its landmark 1976 album 2112
in its entirety, along with classics like “Closer to
the Heart,” “Freewill,” and “Subdivisions.” Lee
said of this year's set list, “We'll dig some old
bones out and polish them up and see what hap-
pens. I think we'd like to overhaul the set quite
a bit from the last one, but there are certain
things that obviously are kind of benchmark
tunes that you just can’t lose. It’s like you can't
go out on tour and not play ‘Tom Sawyer.’ It
would be unthinkable for some fans not to do
that. We'll keep the ones that are most popular
and the ones that are the most significant and
try to refresh the rest of the set with some dif-
ferent older tunes and hopefully squeeze in a
bunch of new ones.”

For complete itinerary, check out bill-
board.com/tours.
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VENUE/ ROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
HFSTIVAL: EMINEM, THE STROKES, Robert F Kennedy Memorial $3,188,718 95,983 Clear Channel
PAPA ROACH, ALIEN ANT FAREM, Stadium, Washington, 0.C. $39/$30 122,144 two shows  Entertainment,
HOOBASTANK, SUM 41 & OTHERS May 25-26 WHFS 99.1 FM
DAVE MATTHEWS BAND, LIT Madison Square Garden, $1,616,284 37,706 Clear Channel
New York $43 two sellouts Entertainment
May 28-29
EDGEFEST: NICKELBACK, DEFAULT,  Smimoff Music Centrs, ~ $680913 17,847 - House of Blues Concarts,
PAPA ROACH, LIT, COURSE OF Oallas $85/849.50 18,700 The Edge
NATURE, TRIK TURNER & OTHERS May 31
WIOQ Q CONCERT: JA RULE, SHAKIRA, Tweeter Center at the $678,809 19,498 Clear Channel
VANESSA CARLTON, NO DOUBT, Waterfront, Camden, N.J. $71.50/$29.50 24,916 Entertainment,
FABOLOUS, O-TOWN, P. DIDDY May 31 WI0Q Q102
BLINK-182 & GREEN DAY, ctnow.com Meadows Music  $591,857 24,7157 Clear Channel
SAVES THE DAY Centre, Hartford, Conn. $29 sellout Entertainment
May 27
BLINK-182 & GREEN DAY, Tweeter Center at the $582,809 17,2482 Clear Channel
SAVES THE DAY maler'rom, Camden, N.J. $37/$35 25,431 Entertainment
ay 28
BLINK-182 & GREEN DAY, Tomwmy Hitfiger at Jones $543,690 14,091 Clear Channel
SAVES THE DAY Beach Theater, Wantagh, N.Y.  $40 sellout Entertainment
May 30
BLINK-182 & GREEN DAY, Madison Square Garden, $532,287 15,475 Clear Channel
SAVES THE DAY New York $35.50 15,710 Entertainment
May 31
SAMMY HAGAR & DAVID LEE ROTH  OTE Energy Music Center,  $499,566 Mg2  PalaceSports&
Clarkston, Mich. $46.50/$27.50 sellout Entertainment, Clear
May 31 Channel Entertainment
BLINK-182 & GREEN DAY, Post-Gazette Pavilion at Star  $455,893 15,157 Clear Channel
SAVES THE DAY Lake, Burgettstown, Pa $34.50/$32.50 23,289 Entertainment
May 25
ALAN JACKSON, " Pepsi Arena, Albany, N.Y.  $428853 9365  Magic City Prods.
MARTINA McBRIDE June? $47.50/$32.50 11,331
BROOKS & DUNN, DWIGHT OTE Energy Music Center, $404,367 12,505 Palace Sports &
YOAKAM, GARY ALLAN, TRICK PONY, Clarkston, Mich. $46.75/$25 15,202 Entertainment, Clear
CHRIS CAGLE, CLEDUS T. JUDD June 1 Channel Entertainment
INDIGO GIRLS, DANIELLE HOWLE,  Radio City Music Hall, 39185 10385 Radio City Entertainment
K’S CHOICE New York $40/$38/835 11,734 two shows
June 4-5 one sellout
HAITIAN COMPAS FESTIVAL: AT&T Amphitheater at $308,000 12,195 Noel and Cecibon Prods.
CARIMI, T-VICE, ZIN, ZENGLEN & Bayfront Park, Miami $30/$25/810 sellout
OTHERS May 18
'G3: JOE SATRIANI, STEVE VA, Auditorio Nacional, $307,146 9266 ~ OCESA Presents,
JOHN PETRUCCI Mexico City (2,948,600 pesos) sellout CIE Events
May 15 $78.13/$15.63
BROOKS & DUNN, DWIGHT Copps Coliseum, $294,926 1472 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Hamilton, Ontario ($452,507 Canadian} 12,151 Entertainment,
CHRIS CAGLE, CLEDUS T. JUDD May 31 $45.30/$38.78 Moore Entertainment
ALAN JACKSON, Verizon Wireless Amphitheater, $286,854 8,449 " ClearChannel
CAROLYN DAWN JOHNSON RHWSOSprings, Kan. $47/$19.50 18,000 Entertainment
ay
INCUBUS, HOOBASTANK, THE WHY Verizon Wireless Music $283,450 12,742 Clear Channel
STORE, 3RD STRIKE Center, Noblesville, Ind. $25 24,185 Entertainment
May 27
ALAN JACKSON, Bi-lo Center, $269.281 7008 Jack Utsick Presents
CAROLYN DAWN JOHNSON froanvilla, S.C. $42.50/$35.50 9673
une 2
ALAN JACKSON, UMB Bank Pavilion, $250,539 9,249 Clear Channel
CAROLYN DAWN JOHNSON l\’aarvland Heights, Mo. $45/$19.50 21,000 Entertainment
ay 31
SAMMY HAGAR & DAVID LEE ROTH  Blossom Music Center, ~ $243413  1,8% House of Blues Concerts
Cuyahoga Falis, Ohio $53/$43/$3; 10,000
May 29
SCORPIONS, DEEP PURPLE, DIO Aladdin Theatre for the $233,150 5,849 Clear Channel
Performing Arts, Las Vegas  $50/$30 7019 Entertainment, in-house,
May 31 Jam Prods.
PRINCE Orpheum Theatre, $225,002 2475 "~ Clear Channel
Vancouver (8345,042 Canadian) 2,680 Entertainment
May 28 $97.85/$64.58
TREY ANASTASIO UIC Pavilion, $219,608 6.240 MAJ Concerts
Chicago $37/$35 8,500
June b
PINK, CANDY ASS Beacon Theatre, $208,260 5,509 Clear Channel
New York $45/835 6,788 two shows Entertainment
May 28-29
KENNY CHESNEY, MONTGOMERY Coors Amphitheatre, $202,962 7.394 House of Blues Concerts
GENTRY, JAMIE O’'NEAL Chula Vista, Calif. $42.50/$33.50/$25 8,918
May 29
ELVIS COSTELLO, Chicago Theatre, $193,765 3453 Jam Prods. T
BILLY BOB THORNTON Chicago $75/$50/$35 sellout
June 8
INCUBUS, PHANTOM PLANET Blue Cross Arena, $188,517 8,022 SMG, Goldenvoice
Rochester, N.Y. $23.50 11,435
June 3
"INDIGO GIRLS, K'S CHOICE Mann Center for the Performing  $181,248 5,390 Jack Utsick
Arts, Philadelphia $45/$39/$33/$19 5,503 Presents N.E.
May 31
HARRY CONNICK JR. Toledo Zoo Amphitheatre, $177.203 4,647 Clear Channel
Toledo, Ohio $49.50/$28.50 4,675 Entertainment
May 31
INCUBUS, LOCAL H, PHANTOM Marcus Amphitheatre,  $172,331 9229 Clear Channel
PLANET, CUSTOM Milwaukee $30 22,334 Entertainment
May 25
ALANIS MORISSETTE, RES Tweeter Center at the $172,123 4,095 Clear Channel
Waterfront, Camden, N.J. $49.50/$39.50 7,281 Entertainment
May 30
PRINCE T Norther Alberta Jubilee $167,174 2.165 Clear Channel
Auditorium, Edmonton, Alberta  {$256,496 Canadian) 2,600 Entertainment
May 31 $81.47/$58.34
THE CRANBERRIES, Wolf Trap Farm Park, Filene $162,492 7,031 in-house
THE KICKOVERS Center, Vienna, Va. $28/$18 sellout
May 28
HANK WILLIAMS JR., PAT GREEN  Oak Mountain $158,686 8,650 Clear Channel |
Amphitheatre, Pelham, Ala.  $35.50/$7 10,554 Entertainment

May 31

Copynght 2002, VNU Business Media, Inc. All rights reserved. Baxscores should be submitted to: Bobﬁleu, Nashville.

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171
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STILL WARPED: The eighth incarna-
tion of the Vans’ Warped tour is on
track to be the biggest yet in terms of
attendance and gross. A joint produc-
tion of Kevin Lyman, Creative Artists
Agency, and Vans, the tour began June
21 in Boise, [daho, and concludes Aug.
18 in Detroit. The lineup includes Bad
Religion, Flogging Molly, Good Char-
lotte, Lagwagon, Mighty Mighty Bos-
stones, MxPx, New Found Glory,
NOFX, Reel Big Fish, the Used, Mor-
gan Heritage, Thrice, Thursday, Some-
thing Corporate, and many others.
Forty-two bands play at each show.

“The thing about Warped is there’s
not really a headliner,” notes Mike
Herrera of MxPx, a veteran of four
U.S. Warped tours and two Australian
ones. “The bigger bands tend to play
later in the day, but everybody’s set
time is exactly the same.”

Herrera says camaraderie on the
Warped tour is strong, “It’s a great time.
There’s a lot to do: people to meet, old
friends to get reacquainted with.
There’s always barbecues and some
kind of gambling racket going on. In
2000 we had the beer-bong olympics,
and in Europe in 1998 we had the
DWF: Drunk Wrestling Federation.”

Herrera says one of the reasons
Warped has survived is the value
Warped offers to punk fans. “{Tour pro-
ducers] don’t spend tons of money on
production; they figure the kids really
just want to see a bunch of bands. It’s
fairly inexpensive; usually we're in a
big field or parking lot. They cut costs
in certain ways, and I don’t mind play-
ing a parking lot. The stage is the
same, and for the kids, they just want
to see tons of bands. They don’t care
about all that fancy stuff.”

MxPx is touring in support of a new
album, Ten Years and Running on
Tooth & Nail Records. As a headliner,
MxPx plays mostly 1,200- to 2,000-
capacity rooms. “Our fans really like
us to headline, but they’ll come see us
wherever we play, and they love
Warped,” Herrera says. “We started
touring in 1995. right out of high

by Ray Waddell

school, and we’ve been doing it ever
since. The longest break we’ve ever had
was from [last] November until now,
except for a month overseas. We're
really excited to get back on the road.”

CONCERT PROMOTIONS: Clear Chan-
nel Entertainment (CCE) has an-
nounced a pair of key promotions:
Dominic Roncace is now executive VP
of operations-music, for CCE, and
Steve Simon has been promoted to
executive VP for the music division.
Roncace will oversee the day-to-day
operations of 135 venues, including 41
amphitheaters in the U.S. He was VP of
operations for CCE’s Northeast region,
the highest-grossing-revenue region in
the division. Simon will play a lead role
in developing and strengthening artist
and artists’ management relations. He
once represented the band Boston and
moved to CCE with the acquisition of
Don Law Co. in 1997.

ROUTEBOOK: Dolly Parton will embark
on a rare small-venue tour produced
by House of Blues (HOB) in support of
Parton’s new Sugar Hill release, Halos
& Horns. The 13-city tour, her first in
adecade, begins July 10 at Irving Plaza
in New York and concludes Aug. 31 at
the Uptown in Kansas City, Mo.

Australian rockers the Vines launch
a headlining North American tour July
10 in support of their debut album,
Highly Evolved. Dates begin with MTV
Live at the Rock and Roll Hall of Fame
in Cleveland and wrap Aug. 9-10 at the
Roxy Theater in Los Angeles.

The Country Music Hall of Fame
and Museum has launched the Twilight
Twang series, a summer run of free Fri-
day-afternoon concerts that began with
Trent Summar & the New Row Mob
June 14. The 90-minute shows will be
held at the museum’s 2,800-square-
foot terrace overlooking Nashville's
Lower Broadway area. Other artists
scheduled to appear include the Slow
Beats (June 28), Saddlesong (July 12),
the Old Crow Medicine Show (July 26),
and Jamie Hartford (Aug. 2).

The Spirit of America tour heads
north to Alaska, playing Fort Richard-
son/Elmendorf Air Force Base in
Anchorage July 15 and Fort Wain-
wright/Eielsen Air Force Base in Fair-
banks July 16, both with Brenn Hill
and Joni Harms. Sponsored by the
Western Music Assn. and the Robert
and Nina Rosenthal Foundation, the
next stops on the tour are Carlisle Bar-
racks in Carlisle, Pa., Aug. 22 and the
Naval Academy in Annapolis, Md., Aug.
24, with Kacey Musgraves, Waddie
Mitchell, and Don Edwards.

CORRECTION: The ticket range on
Tom Petty’s summer tour is $22-$57.
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» OUR LADY PEACE

Gravity

PRODUCER: Bob Rock

Columbia 86586

Our Lady Peace (OLP) is one of those
journeymen bands that never fails to
connect with rock-radio listeners—and
yet it hasn’t garnered the massive, mega-
platinum success that it deserves. Gravi-
ty is a giant leap forward, as the band
links with producer Bob Rock (Metalli-
ca), emerging with a crisp, highly com-
mercial collection of guitar-driven jams.
The band carefully walks the tightrope
between top-40 sheen (“Somewhere Out
There”) and arena-ready bombast (“Made
of Steel”), which nicely widens its audi-
ence appeal to include youthful popsters.
At a time when the rock world is crowd-
ed with more bands than there’s room
for on radio, it was wise for OLP to
sweeten its sound enough to stand apart
from the pack. Time will tell how effec-
tive a move it was.—LF

> PAULINA RUBIO

Border Girl

PRODUCERS: various

Universal 012 153 300

Part sex kitten, part dance diva, Paulina
Rubio—Latin music’s latest crossover
act—nhas fashioned her English-language
debut more after Cher than Shakira.
Border Girl is a party album, and Rubio
comes across as the postcard-perfect
party girl. There’s no mix of styles here
looking for pay dirt; Rubio is solidly
entrenched in the dance formula, albeit a
formula that boasts a wide array of ele-
ments, from the mariachi strains of “The
Last Goodbye” (translated from her
Spanish album) to the trip-hop-hued
“Stereo.” Throughout, Rubio conveys a
definite sense of style that survives a few
bland tracks (the single “Don’t Say Good-
bye” and a cover of “I Was Made for
Lovin’ You”) and a voice that is sensually
raspy but too wispy, a fact made more
obvious by the excessive doubling of her
vocals. Left to her own vocal devices
(“Undeniable”), Rubio is more convinc-
ing and manages to leave an impression
long after the party's over.—LC
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| WYCLEF JEAN

Masquerade

PRODUCER: Wyclef Jean

Columbia CK 86542

On his third solo album, Wyclef
Jean lays bare the facts of life when
it comes to surviving in the "hood—
both projects- and industry-wise.
He uses as a template his own expe-
riences dating back to his youth as a
Haitian immigrant transplanted to
New York. Once again, the rapper/
producer colors in the word pictures
(“the guitar became my muscle”
from “80 Bars”; “the good life . . .
you could live it too if you own your
publishing,” from the Four Seasons-
referencing “Oh What a Night”) with
a mix of hip-hop, R&B, and reggae.
These are unexpectedly spiced with
a Far East flute (the spiritual “Peace
God"), a reworking of Bob Dylan’s
“Knockin’ on Heaven's Door,” and
violin (a hardcore posse title track
with M.O.P.). But when Jean cuts to
the core, as he does on the soul bal-
lad “One Last Chance” (with City
High’s Claudette Ortiz) and “Daddy”
(dedicated to the artist’s late
father), he really gets down to the
heart of the matter.—GM
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ANASTACIA

Freak of Nature

PRODUCERS: various

Daytight/Epic 86010

Since its international release last
year, Freak of Nature—the follow-up
to 2000’s Not That Kind—has topped
numerous European charts, selling
more than 3 million copies and
spawning two hit singles (“Paid My
Dues,” “One Day in Your Life”).
Without doubt, Anastacia is a major
pop star everywhere in the world
except in her red, white, and blue
backyard. This situation may change
with the sun-kissed Freak of Nature,

a spiky mix of pop, rock, dance, and
R&B/hip-hop. The empowering lead
single “One Day in Your Life,” has
been embraced by radio and dance-
floors. While potential follow-up sin-
gles are aplenty, the label should
seriously consider the sisterly “I
Thought I Told You That” (featuring
Faith Evans) and the soaring, heart-
felt power ballad “You’ll Never Be
Alone.” Throughout, Anastacia’s
soul-drenched vocals remain front
and center, where they belong.—MP

TITO PUENTE

Live at the Playboy Jazz Festival
PRODUCER: John Burk

Playboy Jazz PBD-7504

To fully grasp the exuberance that
made the late Tito Puente bigger
than life and stage, it helped to wit-
ness one of his live performances.
Paradoxically, on this recording—
featuring an all-star Latin band
(pianist Hilton Ruiz, percussionist
Giovanni Hidalgo, drummer Ignacio
Berroa, and trumpeter Charlie
Sepulveda, among others)—Puente
is less mambo king and more main-
stream Latin jazz artist/consummate
bandleader. The gem of this record-
ing is surely a guest appearance by
seminal conguero Mongo Santamaria
(on his own classic “Afro Blue”); San-
tamaria also partakes in the ensuing
percussion jam “Ti-Mon-Gi.” Puente
and company are evocative on Fred-
die Hubbard’s “Little Sunflower” and
blistering on Duke Jordan’s fast-
clipped “Flight to Jordan.” The disc
closes with “Obsesién,” which
evolves into an all-out Latin jam. A
decisive finale for a recording that
highlights yet another facet of
Puente’s musicianship.—LC

% JORMA KAUKONEN

Blue Country Heart

PRODUCERS: Roger Moutenot, Yves Beauvais
Columbia CK 86394

Jorma Kaukonen, who has been daz-
zling finger-picking guitar fans at
least since his founding stints with
Jefferson Airplane and Hot Tuna,
turns in a customary album on his
Columbia debut. As the title suggests,

he’s pickin’ in the country way, nobly
assisted by bluegrass heavies Sam
Bush on mandolin, Jerry Douglas on
dobro, and Byron House on upright
bass; Bela Fleck guests on key cuts
“Bread Line Blues” and “Just Be-
cause,” the latter chestnut marked by
his breathtaking back-and-forth
banjo/dobro duel with Douglas. The
rest of the set also delves into the

rural music of the 1920s and '30s,
with Kaukonen's good-natured vocals
riding easy on masterful rendings of
vintage fare like Jimmy Davis’ “Red
River Blues” and Jimmie Rodgers’
“Waiting for a Train.” Noteworthy, too,
is the disc’s direct-stream digital
Super Audio CD production, which
serves to bring the down-home sound
even more upfront.—JB

% AMANDA MARSHALL

Everybody’s Got a Story

PRODUCERS: Peter Asher, Billy Mann
Columbia 86316

Marshall’s third recording stands miles
apart from her previous work in a vari-
ety of ways. For starters, she’s tempered
her signature acoustic-rock sound with
refreshing elements of old-school soul,
modern hip-hop, and pure pop. In
doing so, she’s not only revitalized her
sales potential, but she’s also added
some much-needed zest to her sound.
Cuts like the playfully sexy shuffler
“Sunday Morning After” and “Double
Agent,” with its agile guitar work and
chunky funk beats, are the things that
triple-A and top-40 hits are made of.
Marshall has never performed with
such vigor. It’s going to be hot to hear
these songs come to life onstage, where
the artist has always excelled. In the
meantime, dig into what could prove to
be (and deserves to be) one of the sleep-
er surprises of the summer season.—LF

CATO SALSA EXPERIENCE

A Good Tip for a Good Time

PRODUCER: Cato Salsa Experience
Emperor Norton 7054

Retro rocker Cato Salsa Experience is
the latest entry to the growing list of
bands exploring the neo-garage/post-
punk sound most commonly associat-
ed with the Strokes and the White
Stripes. Though, truth be told, this
Norwegian four-piece sounds more
like current Swede sensation the Hives
copping the cheeky bravado of the Jon
Spencer Blues Explosion and the pro-
duction aesthetics of last year’s
Nuggets Il boxed set. The best practi-
tioners of this throwback-rock genre—
which has never been long on origi-
nality—manage to invigorate and, at
times, transcend familiar sounds by
synthesizing and recasting them in an
irreverent way that gives their work
the sheen of being new and somehow
different. Cato Salsa, on the other
hand, comes off as a cover band with
good taste. Not that that’s a bad thing,
per se. For those who can’t get enough
of fuzzed-out guitars and Hammond
organ riffs, A Good Tip for a Good
Time makes for a fun listen. But many
may find themselves with the nagging
feeling that they’ve been down this
road before—and not just once, but
multiple times.—BG

(Continued on next page)

AUGUSTUS PABLO

East of the River Nile

PRODUCER: Augustus Pablo

Shanachie 45051

Augustus Pablo (born Horace Swaby)

passed away in May 1999, leaving
| behind one of the most formidable
and influential bodies of work in the
history of reggae; yet, he never
achieved the international status of
artists like Bob Marley or Peter Tosh.
Well-respected by his musician
peers, Pablo was a noted producer
and composer and a fine keyboard/
synth player, though, interestingly,
he first came to the attention of reg-
gae fans for his melodica playing.
East of the River Nile is one of

V1 TAIL

Pablo’s most famous albums; it’s also
one of the greatest reggae records of
all time (another of Pablo’s record-
ings, King Tubby Meets the Rockers
Uptown, is equally important).
Released in 1978 on the Message
label (an imprint started by Pablo
and his brother), the songs were
tracked at Lee Perry’s Black Ark stu-
dio. While Pablo was one of the pio-
neers of dub reggae, most of the
songs on East of the River Nile are
original instrumentals not created as
dub versions. The title track (includ-
ed here in two versions) caused a
sensation in Jamaica when it was
originally released. Pablo’s haunting
melodica track, played in a minor

R E I

key, is a great example of his much-
imitated “Far East” sound. Qut of
print for too long, this digitally

S $ U E S

remastered 25th anniversary edition
of East of the River Nile offers a vivid
reminder of Pablo’s brilliant melodic
sense and his pivotal role in reggae’s
artistic growth.—PVV

GARY WILSON

You Think You Really Know Me
PRODUCER: Gary Wilson

Motel Records 007

Perhaps best known as the man who
“rocks the most,” according to Beck in
the single “Where It's At,” the eccen-
tric and enigmatic Gary Wilson—
author of curious song titles like
“6.4=Make Out” and “Groovy Girls
Make Love at the Beach"—has lang
been a cult favorite among fans of

avant rock. However, Wilson’s lone
album, the 1977 proto new wave clas-
sic, You Think You Really Know Me,
has been unavailable to the public-at-
large for the bulk of its existence be-
cause of limited pressings of the vanity
project (which was self-produced and
recorded in the basement of Wilson's
parents’ home). Now, though, it resur-
faces for the masses to enjoy and ap-
preciate. Remastered, with extensive
liner notes and photos, You Think You
Really Know Me showcases a wonder-
fully bizarre collection of stripped-
down experimental synth-pop soul and
off-center romantic angst that has
been overlooked for far too long. For
info, contact 888-755-6347.—BG
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A - - : v . PREVIEW
(Continued from preceding page) COU NTRY l_ ATI N on DVD-Audio (or, better yet, Super
Audio CD).—BB

DANCE/ELECTRONIC

% TIFT MERRITT MICHELE GREENE » COCO MONTOYA j AZZ

Bramble Rose Ojo de Tiburon Can’t Look Back
» OAKENFOLD PRODUCER: Ethan Johns PRODUCER: Ciro Hurtado PRODUCER: Jim Gaines
Bunkka Lost Highway 02303 Appleseed 1064 Alligator 4885 P> NNENNA FREELON
PRODUCERS: various The Lost Highway debut of North Car- Yes, that's Michele Greene as in the This is Montoya's fifth album and his Tales of Wonder
Maverick 9-48204 olinian Tift Merritt marks the auspicious former L.A. Law actress who spent six first since his most successful release, PRODUCER: John Snyder

When high-octane album opener
“Ready Steady Go” kicks off with a
hard-driving beat reminiscent of the
Crystal Method, you know this isn’t the
usual fare from trance DJ Paul Oaken-
fold. Following a string of dance com-
pilations and remix work for the likes
of U2 and Madonna, Oakenfold makes
his debut as a recording artist with
Bunkka, which covers vast musical ter-
ritory; a different guest vocalist on
each track is accompanied by a unique
rhythm and musical sound. Highlights
include the soaring “Southern Sun”
(featuring Carla Wenner), the darkly
dreamy “Hypnotised” (featuring Tiff
Lacey), and the bouncy hip-hop track
“Starry Eyed Surprise” (featuring
Shifty Shellshock). Kudos to Oakenfold
for gathering artists as diverse as rap-
per Ice Cube (on the hard-hitting “Get
Em Up") and author Hunter S. Thomp-
son, who adds a surreal monologue to
“Nixon's Spirit.” Further kudos for
making such a disparate collection
hang together as a cohesive, upbeat,
infectious whole.—WH

Y VARIOUS ARTISTS

Defining Tech

PRODUCERS: various
Orbisonic/Manifesto 47001

Summer Forest is responsible for the
book Searching for the Perfect Beat:
Flyer Designs of the American Rave
Scene and Rise, a documentary on the
electronic music scene in New Orleans.
With the release of Defining Tech,
Summer can add record compiler/con-
ceptualizer to her résumé, as she has
assembled this ever-timely multi-artist
set. Like Ministry of Sound’s This Is
Tech-Pop—21st Century Electro and
New Wave and Ghostly International’s
Tangent 2002: Disco Nouveau, Defin-
ing Tech explores the synth-hued nii-
electro landscape. Scene darlings Fischer-
Spooner, Miss Kittin & the Hacker,
Peaches, Adult, and Felix Da Housecat
are very present—as are less familiar
names (for some, that is) like Dexter
(I Don't Care”) and Bug Orchestra
(“You Don’t Sleep”). Tracks like
“(There Is No) Electricity” by Memory
Boy (aka John Selway), “This Is It" by
Mr. Velcro Fastener, and Tommie Sun-
shine’s mix of Bis’ “The End Starts
Today” are body-rockin' delicious.—MP

emergence of a major talent. Ethan
John’s understated, dead-on production
provides the perfect setting for Merritt's
wondrous voice, gliding effortlessly be-
tween quavering vulnerability and soar-
ing power. The songs, recorded with her
band, the Carbines, are top shelf, without
exception: “Trouble Over Me” is a tender-
and-tough ballad, while “Virginia, No One
Can Warn You” and “Diamond Shoes” are
gently loping, steel-drenched gems. Mer-
ritt shows her modern-rock colors, a la
Sheryl Crow, with the biting “Neighbor-
hood.” She ventures into softer Stones
territory on “Bird of Freedom”; “Sunday”
and the title cut are softly swaying coun-
try blues ballads. As a songwriter, Merritt
is daring, confident, and often heart-
wrenching, like on the aching “Supposed
to Make You Happy,” and the 4 a.m. con-
fessional feel of “Are You Still in Love
With Me.” A very special record by a
major new artist—RW

Y SHANNON LAWSON

Chase the Sun

PRODUCER: Mark Wright

MCA Nashville 02230

MCA newcomer Shannon Lawson im-
presses out of the gate, powered by
notable musicianship and sturdy
vocals and songwriting chops. Law-
son'’s vigorous vocal effort saves other-
wise unremarkable fare like “This Old
Heart” and “Slow Down Sunrise.” Far
better is the manic, the Who-meets-
Flatt & Scruggs title cut, the well-
written and powerfully performed (if
somewhat over-produced) “Goodbye
on a Bad Day,” the harmonious, lazy-
afternoon vibe of “Dream Your Way to
Me,” and the wailing “Bad, Bad, Bad.”
Sometimes too busy, Mark Wright's
production is on the mark with the
soulful “Superstar,” and the sultry,
synth-hued “Where Would I Go” surely
sounds more like Foreigner than any
country song ever, not necessarily a
bad thing in this case. Elsewhere,
“Who's Your Daddy” is an impressive,
Hammond-fueled boogie, and “Are You
Happy Now” is Nashville blue-eyed
soul. Shannon also wins major points
for owning enough cajones to tackle
Marvin Gaye's “Let’s Get It On,” com-
plete with mandolin and banjo, and
damn if he doesn’t pull it off with jazzy
flair and considerable style.—RW

JASON RINGENBERG

All Over Creation

PRODUCERS: various

Yep Roc 2036

Jason Ringenberg has hung in like a
rusty fishhook for more than 20 years,
mostly because he’s got serious game,
blending country stylings with aggres-
sive rock both as a solo artist and front-
man for cowpunk pioneers Jason & the
Scorchers. His latest Yep Roc effort is
more collaborative than solo, pairing
Ringenberg with a wide range of artists.
It’s a blast, from the alien redneck
barnburner “Honky Tonk Maniac From
Mars” (with Hamell on Trial) and well-
written rockers like “Too High to See”
(with Tommy Womack) to the more

JASON RINGENRERG
» ALL OVER CREATIONG

acoustic “I Dreamed My Baby Came
Home” (with Kristi Rose and Fats
Kaplin) and the ominous revamped

seasons on the '80s TV hit as attorney
Abby Perkins. And, yes, she’s co-writ-
ten and recorded a Spanish-English
album, because, if truth be told, she’s
half Latina (her mother is Mexican-
Nicaraguan). The appropriately titled
Ojo de Tiburon (Eye of the Shark) will
certainly open some eyes; Greene pos-
sesses a lovely, lilting soprano voice
with just a hint of brine, the better to
render her tunes in the tangy Spanish
tongue. That said, the set’s English
lyrics are a tad too paint-by-numbers.
Composed primarily of uncluttered,
gently swaying, south-of-the-border
acoustic ballads, Ojo de Tiburon is pro-
pelled along by hints of Latin percus-
sion, violin, and occasionally accor-
dion. Peruvian producer/guitarist Ciro
Hurtado (a founding member of
Huayucaltia) cannily shapes the pro-
ceedings to appeal equally to Anglo and
Latin tastes.—MM

WORLD MUSIC

LES YEUX NOIRS

Balamouk

PRODUCERS: Georges Baux, Jean-Pierre Mader
World Village/Harmonia Mundi 468008
The inventive French sextet Les Yeux
Noirs has developed a sizable following
in Europe for its conflation of Eastern
European Gypsy and klezmer traditions,
with a hint of French-Gypsy jazz 4 la
Django Reinhardt. (The band’s name
translates as “The Black Eyes,” the
name of a Russian Gypsy tune popular-
ized in the '30s by Reinhardt.) Led by
violinist brothers Erik and Olivier Slabi-
ak, Les Yeux Noirs offers an entertain-
ing mix of celebratory numbers and
teary laments, with a crowd-pleasing
emphasis on the former. Some of the
highlights on the singing, dancing Bal-
amouk (Romanian for “house of the
insane”) include the hypnotic, moto
perpetuo title track, the cimbalom-laced
“Cioara," and the ballad “Liebkeit” (Ten-
derness). Although “big in France” is
hardly a guarantee of stateside success,
Les Yeux Noirs’ new release coincides
with the group’s coast-to-coast summer
tour of the U.S. Originally issued in
2000 by EMI Music France, Balamouk
is newly released in the U.S. on Harmo-
nia Mundi’s World Village imprint.—BB

Suspicion (2000)—a record that put
Montoya's star firmly in the ascenden-
cy. Known for his emotionally charged
lead guitar, that fluent, kinetic, guitar
style is a key element of Can't Look
Back, but at this point in his career,
there has to be more than guitar
slinger solos if he’s going to continue
to grow as a blues artist. There's some
good R&B-based material here, and
this is a wise stretch for Montoya. He
has the voice and the rhythmic smarts
(he is an ex-drummer) to be convinc-
ing with such tunes as “No Longer a
Part of Your Dreams” and his original
song “I Won't Beg.” Taking this album
title to heart, Montoya continues to
refine what he owns while looking to
increase his musical breadth. —PVV

CLASSICAL

Y SCHOENBERG: Gurrelieder

Karita Mattila, soprano; Anne Sofie von
Otter, mezzo; Thomas Moser, tenor;
Philip Langridge, tenor; Thomas
Quastoff, bass-baritone; Betlin Philhar-
monic Orchestra/Sir Simon Rattle
PRODUCER: Stephen Johns

EMI Classics 7243 55730329

Rather than part of the incipient 20th
century’s “new music,” Gurrelieder was
the young Arnold Schoenberg’s grandest
of goodbyes to the late Romantic age—a
massive two-hour symphonic/vocal
poem scored for the largest orchestra
ever assembled, along with full chorus,
four solo singers, and a speaker. This is
tonal music at its most sumptuously
complex and emotionally expansive,
stretching the language of Wagner and
Strauss to its outer boundaries. Despite
the concomitant challenges, Gurrelieder
has fared well on record from Leopold
Stokowski to Giuseppe Sinopoli and Ric-
cardo Chailly; this keenly anticipated
version from Simon Rattle adds to the
embarrassment of riches. The Berlin
Philharmonic’s playing is thrilling, and
the vocal soloists are admirable, with
Finnish soprano Karita Mattila particu-
larly so. The recording quality is typical
of EMI’s current (sometimes controver-
sial) style, possessing an incredible
dynamic range—from barely audible
pianissimo to roof-raising triple-forte.
Let’s hope we see this “hi-fi" title soon

Concord Records 2107

Nothing beats the combination of a
great singer with a great song—it’'sa
slam-dunk every time. A definitive
case in point is this collection of
timeless tunes written or co-written
by Stevie Wonder, paired with the
distinctive vocals of Grammy Award-
nominated jazz stylist Nnenna
Freelon. Chosen specifically by the
singer, each song reflects contempo-
rary nuances that add new dimen-
sions to various Wonder classics and
lesser-known album cuts. For
instance, under Freelon’s refreshing
stewardship (with assistance from
such players as jazz veterans Chuck
Loeb and Gerald Veasley), “Over-
joyed” takes on a seductive, sultry
vibe, while a slowed-down, flute- and
violin-laden arrangement turns the
Wonder/Smokey Robinson/Henry
Cosby collaboration “Tears of a
Clown” on its ear. But it’s Freelon’s
jazz-infused renditions of “Bird of
Beauty,” from Wonder’s 1974 album
Fulfillingness’ First Finale, and
“Another Star,” from 1976's Songs in
the Key of Life, that alone are worth
the price of this disc.—GM

P BILL FRISELL

The Willies

PRODUCER: Lee Townsend

Nonesuch 79652

Guitar wiz Frisell, joined by Danny
Barnes (banjo, guitar) and Keith Lowe
(bass), has tracked eight original
songs and seven traditional tunes
here, bending a few genres to suit his
typically visionary purpose in the
process. The music has a rootsy feel
throughout, yet Frisell's approach is
very much a product of his jazz head.
Of course, it can be argued that jazz is
essentially roots music in itself. His
take on the A.P. Carter classic “Single
Girl, Married Girl,” for instance, re-
tains not only the feel of the original
but the sentiment as well, though the
interpretation is intriguingly oblique.
The trio’s approach to Hudie Ledbet-
ter’s “Goodnight Irene,” on the other
hand, is really just fine pickin’—an
exercise in a timeless artistry. The
Willies is essentially beautifully craft-
ed music performed by a cosmic
string trio.—PVV

Scorchers vengeance tale “Bible and a
Gun” (with Steve Earle). Ringenberg is
nothing if not versatile, teaming his
earnest vocals with BR549 on the
Loretta Lynn classic “Don’t Come
Home a Drinkin’ (With Lovin’ on Your
Mind)” and Todd Snider on the punk-
pop “James Dean’s Car.” With George
Bradfute, he delivers rock’s epitaph on
“The Last Train to Memphis."—RW

ES.T.

Strange Place for Snow
PRODUCERS: E.S.T.

Columbia 86545

If Radiohead morphed into a jazz trio,
it would sound very much like Swe-
den’s E.S.T. (short for Esbjorn Svens-

O TEWORTUHYY

son Trio). E.S.T. plays traditional, large-
ly acoustic jazz that is wholly contem-
porary, liberally peppering its post-bop

sound (pianist Svensson is joined by
double bassist Dan Berglund and
drummer Magnus Ostrom) with influ-
ences including drum’n’bass, classical,
and modern and classic rock. While its
Columbia debut, Somewhere Else
Before, had frenetic moments that at
times referenced classic rock as much
as they did classic jazz, E.S.T.’s sopho-
more effort focuses more on trippier
influences, with liquid rhythms and
hypnotic melodies that lean heavily on
classically derived themes. While the
music has an almost startlingly futuris-
tic chill that could deter traditionalists,
the emphasis on improvisation keeps
E.S.T’s human touch intact. Strange,
indeed, and quite engaging.—SG
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ENRIQUE IGLESIAS Don’t Turn Out the
Lights (3:47)

PRODUCERS: Steve Morales, Enrique Iglesias
WRITERS: E. Iglesias, S. Morales,

K. DioGuardi, D. Siegel

PUBLISHERS: Enrique Iglesias Publishing/
EMI April, ASCAP; Little Devon/K’Stuff/
Merchandyze Music/Warner Tamerlane, BMI
Interscope (CD promo)

On the heels of two top-10 hits from
his current Escape—“Hero” and the
title cut—pop music’s current male
prototype Enrique Iglesias aims to
keep the momentum in high gear
with the downtempo “Don’t Turn
Out the Lights,” a curious combina-
tion of disparate elements: straight-
ahead balladry, a jarringly high
falsetto, and—inexplicably—a jungle
call, a la “ee-ah-ee-ah-ay.” Simply,
it’s tough to discern why this partic-
ular song was chosen as a single; if
anything, with the latter two vari-
ables (and Iglesias’ voice reaching
much higher than is pleasant on the
ears), this song tends to grate after
only a few spins. It seems that for
the summer season, the frisky “I Will
Survive” and “One Night Stand” or
even the ballad “Maybe” would have
been better choices. It smells more
like label politics here than targeting
the best single for the artist’s long-
term welfare. This is a truly disap-
pointing turn for a singer who has
proven consistent in serving up the
hits to radio. Top 40 needs songs like
the ones Iglesias is so good at serv-
ing up, but “Don’t Turn Out the
Lights” leaves us in the dark.—CT

DIANA KING Summer Breezin’ (3:24)
PRODUCER: Andy Marvel

WRITERS: D. King, A. Marvel, A. Roman
PUBLISHER: not listed

DAS/Maverick (CD promo)

The last time Diana King dented the
charts was with her festive pop/dance
remake of “I Say a Little Prayer”
from My Best Friend’s Wedding back
in '97. She returns to her reggae-
soaked roots with “Summer
Breezin',” a seasonal track that capi-
talizes on the good fortune shone
upon Shaggy a year ago with his
island-splashed string of hits. The
theme here is all about the good
times that come with the summer
breeze: “No worries cause every-
thing’s cool, no school, no rules, just
jump in the pool/G-strings and jerk
chicken wings, these are the things
that summertime brings.” King raps
the verses in reggae fashion, while
she sings the chorus in a smooth and
easy style; a second version features
a jarring rap from Bounty Killer
(recently featured on No Doubt’s
“Hey Baby”), which does nothing but
distract from the comforting mood
that King sets up just fine on her
own. This could be a secret-weapon
record for top 40 stations as temper-
atures rise; it’s like nothing else on
the airwaves these days, and it works
well to cover many of the elements
that make summer the season of
choice for so many. Consider this
worthy refreshment.—CT

RED HOT CHILI PEPPERS By the
Way (3:36)
PRODUCER: Rick Rubin
WRITERS: A. Kiedis, Flea, C. Smith,
J. Frusciante
PUBLISHER: Moebetoblame, BMI
Warner Bros. 100908 (CD promo)
Whoa! Red Hot Chili Peppers return
with their most adventurous, loosest
single in years. a manic outing that
chains together sweet, melodic verses
with a head-banging lead to the cho-
rus, then a pure, runaway pop hook.
It’s as if the band looked back at its
collection of hits, then tossed the best
elements of each into one eyeball-
popping composition. There’s also a
semi-rap in the middle, accompanied
by a heatwave of guitars and later, a
mean, undulating bass solo, so it
sounds like all the guys in the band—
Anthony Kiedis, Flea, John Frus-
ciante, and Chad Smith—got their
| turn in the spotlight. “By the Way” is
the musical equivalent of that high
school dude who wore stripes, pat-
| terns, and polka dots together and
somehow managed to look cool. We
| like. The track is suited and ready for
summer and a complete party riot for
the band’s widespread demographic,
giving it voltage across the board at
rock and pop. Look for instantarneous
saturation. From the forthcoming
album of the same name July 9 (see
story, page 1).—CT

S P O T L I

DAVE MATTHEWS BAND Where Are
You Going (3:46)

PRODUCER: Stephen Harris

WRITERS: D. Matthews

PUBLISHERS: Colden Grey

RCA 60547 (CD promo)

Dave Matthews made great strides in
mainstream America with his previous
“The Space Between,” his first top 40
entry ever, which peaked at No. 22 on
The Billboard Hot 100. As a result, his
profile is set to jet all the higher with
the imminent release of Busted Stuff,
due July 16. Back home at adult top 40,
it's safe to say that Dave Matthews
Band has reached staple status; indeed,

“Where Are You Going” is already
being gobbled up like chocolate at the
radio format. The song’s demeanor is
typically melancholy, despite its gener-
ally positive message: “I am no hero,
ah, that's for sure/But I do know one
thing, where you are is where [
belong.” The midsection of the song
features a compelling jazzy breakdown
with what sounds like a clarinet solo;
otherwise, fans can pretty much rely
on Matthews' traditional low-key, high-
brow musical musings. This track is
also the first single from the Adam
Sandler/Winona Ryder flick, Mr. Deeds,
providing another boost. Looks like the
summer of 2002 is going to be a mem-
orable one for Mr. Matthews.—CT

G H TS

LINDA EDER How in the World (3:36)
PRODUCERS: David Grow, Jim Brickman
WRITERS: F. Wildhorn, D. Zippel
PUBLISHERS: Bronx Flash Music/WB Music/
JSW Songs/InYour Ear Music, ASCAP
Atlantic 300843 (CD promo)

You don’t hear the word “stan-
dard” associated with much in the
pop world today, but Linda Eder’s
“How in the World" is that rare
song that could play to the masses
for years to come and never lose
its luster. The cast of industry vet-
erans contributing to this latest
single, from Eder’s shimmering
Gold, is hard to top in the adult-
pop arena: Broadway mainstays
Frank Wildhorn (Eder’s husband)
and co-composer David Zippel,
producers Jim Brickman and David
Grow, and duet partner Carl An-
derson, long missing in action.
Simply, this is elegant artistry,
where melody flows like soft water-
colors on a velvety instrumental
canvas. Eder, as always, is magnifi-
cent with her glorious vocal cords
tickling the clouds. In a bygone
time, great pop ballads had the op-
portunity to reach music fans of all
ages; sadly, only those who tune
into AC radio are likely to find this
gem. Nonetheless, Eder has found
a place in the hearts of many fans
who live for records that touch,
bring peace, and feel good.—CT

KATIE CASSIDY | Think | Love You (3:22)
PRODUCER: Joel Diamond

WRITER: not listed

PUBLISHER: not listed

Artemis Records (CD promo)

For those old encugh to remember

David Cassidy as a teen idol, it’s
pretty depressing to be informed
that he has a daughter who's already
a teen herself . . . time does march
on, doesn’t it? And if that doesn’t
hit hard enough, 15-year-old Katie

Cassidy has chosen as her debut sin-
gle a hip-hop-inflected remake of
her pop's signature song, “I Think I
Love You.” The effort is certainly
creative and parts of it are good fun,
but the remake doesn’t work on all

ABANDONED POOLS The Remedy (3:57)
PRODUCERS: Paul Q. Kolderie, Sean Saide,
Tommy Walter

WRITER: T. Walter

PUBLISHER: not listed

Extasy Records International 48106
(CD track)

For those expecting Abandoned Pools
to sound like—yawn-—every other rock
band that's inundating the charts these
days, “The Remedy” is a treat worth
spinning your air guitar in circles for.
Former Eels bassist Tommy Walter, the
man behind the name, doesn’t sound
like Creed, doesn’t resemble Linkin
Park, and wouldn't even think to
mimic Blink-182. That's not to say that
Walter doesn’t rock it hard throughout
much of his debut, Humanistic, but

NEW &

NOTEWORTHY

this track really capitalizes on a solid,
melodic groove, with a hip-hop loop,
enough guitars to fit into today’s
favored landscape, and vocals that

harken everything from the Beatles to
missing-in-action Brit pop. Lyrically,
the track is a little fuzzy; it looks like
the Los Angeles-based Walter was
more concerned with rhymes than
any particular meaning: “Say this
world is not so shallow/When you
can't beg steal or borrow/Save your
breath your soul is hollow/And it’s all
too much to swallow.” Huh? In any
case, “Remedy” is receiving lots of love
in all the right places, with on-air
exposure on VH1 and MTV and the
band’s warm-up spot on Lenny
Kravitz’s current U.S. tour. The story

will start at rock radio. with plenty of
potential to rub shoulders with pop.
Sounds like Abandoned Pools’ career
is going quite swimmingly.—CT

fronts. For one, young Cassidy has a
sweet, youthful voice that just isn’t
convincing amid the contemporary,
somewhat streety instrumentation.
And a rap in the center of the song
is simply ill-conceived—Cassidy
sounds about as down with it as a
peanut butter and jelly sandwich on
a hotdog bun. Still, Cassidy also has
the good looks to do some heart-
breaking among the teen ranks—
must be in the family genes—so it
will be interesting to see what's
next in line.—CT

ROCK

ELVIS COSTELLO Tear Off Your Own
Head (It’s a Doll Revolution) (3:31)
PRODUCER: the Imposter

WRITER: E. Costello

PUBLISHER: Sideways Songs, adm. by
BMG Music Publishing

Island 15515 (CD promo)

During the past several years, Elvis
Costello has taken on a number of
ambitious projects, collaborating with
Burt Bacharach for the pair’s 1998
album Painted From Memory and
with mezzo-soprano Anne Sofie von
Otter on last year’s pop-classical
hybrid For the Stars. Costello’s latest
set, When I Was Cruel, marks Costel-
lo’s return to full-fledged rock; the
album is led by “Tear Off Your Own
Head (It’s a Doll Revolution),” a fun
upbeat tune peppered with retro
organs and Costello's fuzzy guitar. As
the album title suggests, the master
songwriter seems to be embracing the
sharper, biting lyrics of his younger
days, all encapsulated on this cut
within the metaphor of the doll
world. At 46, Costello seems revital-
ized by this return to rock, and this
cut will be a fun touch for triple-A
and the college stations that continue
to embrace his music.—EA

RAP

STYLES Good Times (4:07)
PRODUCER: Swizz Beatz

WRITERS: D. Styles, K. Dean, R. Hankerson,
M. McLeod, P. Sayer

PUBLISHER: not listed

Ruff Ryders/Interscope (CD promo)
Styles is ready for his close-up. As
one-third of the Lox, the Yonkers,
N.Y., native has made a name for
himself with hardcore stylings over
slick beats. Styles stays true to his,
well, style with the lead single from
his forthcoming debut, A Gangster
and a Gentleman. Unfortunately,
“Good Times” isn’t an ode to the
iconic '70s sitcom about an African-
American family in the projects of
Chicago—the Swizz Beatz-produced
track doesn’t even sample the show’s
theme song. It does, however, share
the show's gritty realism. Styles has
a laid-back way of turning a lyric
with an intensity that rivals the most
animated MCs. Mix-show radio has
already picked up on the single,
thanks, in part, to the hypnotic beat
by Swizz Beatz; the single also
appears on the producer's forthcom-
ing G.H.E.T.T.O. Stories set. The
timing for a Styles solo set couldn’t
be better. With recent appearances
on Rawkus’ Soundbombing IIl and in
the AND1 sneakers ad campaign, it
looks like Styles has plenty of good
times to relish.—RH

cn“]‘nln“‘l’nns. Eric Aiese, Rashaun Hall, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS ():
® New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor
(Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers ia the appropriate bureaus.
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His impact on the universe of
popular music has been
immense anc continuous. As
rich as his past has been,
Brother Ray’s forever movin' on.

BY DON WALLER

' ay Charles. "Truthfully. what can we sav? Mavbe

) “Hey” (hey), “Ho" (ho) ...

The basic biographical facts are these: Born

Ray Charles Robinson on Sept. 23, 1930, in

Albany, Ga. Raised in Northwest Florida. Blind

at age 6; orphanced at age 15. Spent eight years

at a state school for the blind, where he learned

to read and write music. Lelt school. turned
prolessional—changing his name to avoid confusion with
the late boxing great—plaved jazz, classical, country.
gospel, pop and blues. Migrated to Seatile, scored his first
hit with “Confession Blucs” (credited to the Maxin Trio)
in 1949. Hasn't looked back.

He's placed discs on the Billboard charts in six consecu-
tive decades. He's the only artist to have a top-10 Bill-
board hit in five different musical categories. His 1954
fusion of gospel and blues. “I've Got a Woman.” changed
the worlds of R&B and rock and pop music forever.

You could write a book about his accomplishments. In
fact, he alrcady did (Brother Ray, co-written with David
Ritz), but that autobiography came out in 1978. Since
then, Charles’ rendition of "Georgia on My Mind"” has
been adopted as the titular state’s official song, with the
tune’s ailing composer Hoagy Carmichael listening in 1o
Charles’ inaugural pertormance via sateflite phone hook-
up. He'’s been awarded evervthing from a star on the
Hollywood Walk of l'ame (1981) to Kennedy Center hon-
ors (1986) to a National Medal of the Arts (1993) and the
Helen Keller Personal Award from the American Foun-
dation for the Blind (1994).

Charles has also received four honorary doctorates
(from Wilberferce I niversity, Occidental College, Albany
State University and the University of South Ilorida),
starred in his own biopic (1964's Paul Henried-directed
Ballad in Blue) and is a member of nine separate Halls of
Fame, including the NAACP and the Songwriters.

SEVEN MILLION-PLAY SONGS

After all, he's written nearly 200 songs, seven of which
have reached BMI's million-play status: "Baby, Let Me
Hold Your Hand™ (covered by Mose Allison), "Come
Back Baby,” “A Fool for You.” “Hallelujah. I Love ler
So" (covered by Peggy Lee and Jimmy McGril). "I've Got
a Woman” (covered by Elvis Presley and Jimmy Smith),
“This Little Girl of Mine™ and “What'd 1 Say™ (covered by
just about evervbody). And that doesn't even take into
account "Leave My Woman Alone™ (covered by the Ever-

Continued on page 24
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THE BILLBOARD INTERVIEW

“Soul is when you are able to convey the meaning of a
song and make people feel it, make them think, ‘Oh
Ray, you must have had that experience because
there’s no way you could have sung that song unless it
happened to you.” Then you know you’re getting

through.”

BY GAIL MITCHELL

“Goin’ to see Ray Charles!” Fans first began chanting those
words in the '50s. Six decades later; they're still chanting that
same mantra. Averaging 225 tour dates a year, the legendary
artist and savvy businessman—aka Brother Ray and the
Genius—is still spreading his musical magic with energy and
enthusiasm that belie a man approaching his 72nd birthday.
Between live performances (including headlining the first
music concert at the 2000-year-old Roman Colosseum),
Charles is busy promoting his first new studio album in six
years. In addition, his work appears on the soundtrack to this
month’s theatrical release Divine Secrets of the Ya-Ya
Sisterhood, while his favorite songs (by Nat “King” Cole,
Aretha Franklin and others) comprise a new edition of the
Artist’s Choice series, produced by Starbucks Coffee Compa-
ny's Hear Music division. Billboard caught up with an on-
the-move Charles at the studio/office location he built in 1960,
on Los Angeles’ West Washington Boulevard.

What three songs would you say epitomize the essence
of Ray Charles?

Oh my God, I can’t really answer that because I do
jazz, blues, country-and-western, love songs, all different
types of music. I guess what you would have to do is take
something from one of my jazz albums, like Genius +
Soul = Jazz, then take a country-and-western thing, some-
thing that I've done with Willie Nelson, Johnny Cash or
Ricky Skaggs. You could then pick an album where I did
some blues.

I've been recording since 1949. Plus, I've made a lot of
music that wasn’t hits, but I loved the music in itself. So
that’s my thing, just make good music. If it turns out to be
a hit, so be it. But that’s not the point; the point is to
make the music good because it’s going to live on long
after you're dead. That’s what I strive for: to do the best I
can in my recordings, as well as in my live performances.

What is it about a song that first hits you and makes you
decide to record it?

I start with the lyrics. The song has to say something. It
should be a story a lot of people will identify with. Like
with “I Can't Stop Loving You.” Just that phrase alone, a
lot of people identify with that. “Hit the Road Jack” and

“Busted” are also universal. So
I try to pick songs that fit a lot
of people. It’s just like with a
script. An actor wants to see if
the script is talking to him, if
it’s telling him something. It's
the same thing with lyrics.

What'’s your definition of soul?

Soul is when you are able to convey the meaning of a
song and make people feel it, make them think, “Oh Ray,
you must have had that experience because there’s no way
you could have sung that song unless it happened to you.”
Then you know you're getting through. The song may have
nothing at all to do with you, but you know how to put
yourself into the mood just like an actor knows how to put
himself into the part he’s playing. You become that part.
And that’s what you do with a song; at least that’s what I try
to do. I try to become what the writer is talking about and
put my feeling into it. That’s what a song should do—give
people something they can react to. If you're able to really
make what you're doing believable, then that’s soul.

Several people had a major impact on your career. Let’s
throw a few names around, beginning with [blues singer
and Charles’ idol] Percy Mayfield, who wrote your 1961
No. 1, “Hit the Road Jack.”

We were very, very close. As a writer, he knew the kind
of stuff that I would go for. It’s important to have a writer
who knows the person that he’s dealing with and what
that person likes. He did a lot of writing for me. Percy was
a wonderful man, and I really loved him a lot.

Ashford & Simpson [who wrote Charles’ 1966 No. 1
“Let’s Go Get Stoned”].
They're fun people, you know [laughs]. Very good writers.

Blues singer Guitar Slim [on whose 1953 session Charles
worked as pianist/arranger].

Yeah, he was from New Orleans and had a big hit called
“The Things That I Used to Do. ” I was down there in
New Orleans starving and trying to make it. But the peo-
ple in New Orleans were always good to me.

Sid Feller [Charles’ longtime producer and frequent
arranger]).

That’s my angel. He wrote music for me for a long time
and knew exactly what I wanted and how I wanted it. We'd

sit down at the piano, I'd sort of play a song, sing a little,
tell him basically what I thought I might do, and that's all
I'd have to do. And his arrangements never got in the way.
In other words, he wasn’t trying to promote himself; he
was promoting me. He knew how to make me sound good.

Sometimes, you have arrangers who have so much going
on underneath you that they miss the mark. Whereas with
Sid, he knew exactly how to make them strings cry. We met
at ABC Records. They asked him at the time to be my A&R
guy. When I was getting ready to do my first country-and-
western album, I had him send me about 250 tapes of dif-
ferent songs. We wound up with two big hit albums.

Quincy Jones.

We've been buddies since we were kids. So there ain’t
nothing I can say about Quincy except that if I got a dime,
he’s got a nickel if he wants it. That's how close we are.

Willie Nelson.

That’s my chess partner. He swears I turn off the lights
on him [laughs]. There are no airs about him, you know
what I mean? I like people like that, who have no pretens-
es. What you see is what it is, whether you like it or not;
that's the way it is. He’s a real sweet man.

[Longtime manager] Joe Adams.

Not only is he a close friend—we’ve been together for 45
years or something like that—he’s also an extraordinary
businessman. I feel very comfortable with him because,
when it comes to business, he’s just the opposite of me.
People are always saying, “Oh, Ray Charles, he’s so nice,
he’s such a wonderful man. But that Joe Adams, he's a son
of abitch!” But that's OK, he don’t mind that. His thing is
“Get the job done.” You need a buffer like that, somebody
who really knows what the hell they’re doin’ and don’t
mind doin’ it. Joe and I are very different from each other,
but he knows me and I know him, and that's what counts.

Joe’s been with me all these years, and we've never ever
had a contract. When he started working for me back in

Continued on page 28
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RAY CHARLES ENTERPRISES, INC. ; A)
Buddy, Carl, Damian, Jack, Natasha, ‘
Raymond, Valerie, Robert, Vernon, Yulonda.

First new studio CD in 6 years.
First release on CrossOver Records

“Thanks for bringing love around again!”

ALBUM IN STORES NOW

CrossOver Records
> Carolyn B. Baker, GM
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MOVIN’ ON
Continued from page 21

ly Brothers and Dave Edmunds) or “I Believe to My
Soul” (covered by artists as diverse as Donny Hathaway,
Van Morrison, Humble Pie and the MC5.)

His songs also have inspired covers by Harry Belafonte,
Bobby Darin, Billy Joel, Elton John, Leon Russell, Eddie
Cochran, B.B. King and Dr. John, among many.

He’s won 15 Grammys—most recently for his 1997
duet with Chaka Khan on “I'll Be Good to You”—as well
as NARAS’ Lifetime Achievement Award. His versions of
“Georgia on My Mind,” “I've Got a Woman” and “What'd
I Say” are Grammy Hall of Fame discs too.

ANGELS AND SPIRITS

Aside from his own records, Charles’ credits stretch
from playing piano and arranging Guitar Slim’s 1954
million-selling blues classic, “The Things I Used to Do,”
duetting with Aretha Franklin on her 1971 live recording
of “Spirit in the Dark (Reprise),”
joining the chorus of superstars on
the 1985 charity disc “We Are the
World” and an impromptu per-
formance of “Angels Watching
Over Me” at Sam Cooke’s 1964
funeral that anyone who was there
is still talking about.

But fellow artists have been talk-
ing about Charles’ vast talents for
years. While Frank Sinatra
famously called him “the only
genius in the business” and blues-
man B.B. King has exclaimed that
Charles “belongs in the same cate-
gory as Charlie Parker,” Van Morrison—one of Charles’
many younger white accolytes—has said that “Ray
Charles got me motivated.” In the colorful words of Etta
James, “Ray’s shit hit me hard and early.”

And the encomiums just keep on comin’ ... from New
Orleans songwriter/producer/pianist Allen Toussaint (“1
liked Professor Longhair, Lloyd Glenn, Albert Ammons
and, of course, Ray Charles”) and Smokey Robinson
(who fondly recalls Charles whipping up an ad hoc
arrangement of “Bad Girl” so the Miracles could make a
proper Apollo Theatre debut) to U2 front man Bono,
who's noted that “Soul music is about abandonment...
Aretha Franklin, James Brown, Ray Charles.”

The late Marvin Gaye once underscored another aspect
of Charles’ artistic appeal: “Ray Charles reminded us of
where we came from. Of course, his early hits, like ‘I've
Got a Woman,’ were all church. I liked the sweat in his
voice, and I liked his raw soul. We all idolized him—me,
Smokey, Stevie [Wonder], Berry [Gordy].”

MESSIN’ WITH REVOLUTION
Charles began his recording career as an urbane West
Coast bluesman, very much in the vein of the early Nat

“King” Cole or Charles Brown. When he joined Atlantic
Records in 1952, he quickly segued into jump blues with
“It Should’ve Been Me” and label co-founder Ahmet
Ertegun’s pseudonymous composition, “Mess Around,”
before his landmark “I've Got a Woman” session fired one
of the first shots in the forthcoming soul revolution.

Not everyone who heard that last disc was so enthusias-
tic. As bluesman Big Bill Broonzy legendarily remarked,
“He’s mixing the blues with spirituals. That's wrong. He’s
got a good voice, but it’s church music. He should be sin-
gin’ in church.”

Charles was predictably undeterred by any such criti-
cism and continued to rack up hit after hit (“A Fool for
You,” “Drown in My Own Tears,” “Hallelujah I Love Her
So,” “Lonely Avenue,” “(Night Time Is) the Right Time,”
among others) in this new gospel-blues style, culminating
in the orgiastic “What'd 1 Say.”

Emboldened by his string of chart successes, Charles
took his music in ever more eclectic directions, recording
the Soul Brothers album with the Modern Jazz Quartet
vibraphonist Milt Jackson in 1958. That same
year, Charles performed at the Newport Jazz
Festival with a band that included future jazz
sax luminaries David “Fathead” Newman and
Hank Crawford. About that time, Charles
also made his first foray into country-and-
western, covering Hank Snow’s 1951 hit “I'm
Movin’ On.” This would prove prophetic, but
no less than Charles’ 1959 album, The Genius
of Ray Charles. One side of the disc was devot-
ed to standards such as Johnny Mercer &
Harold Arlen’s “Come Rain or Come Shine,”
with string arrangements by Ralph Burns.
The other found Charles fronting a big band
comprised mainly of Count Basie sidemen,
with arrangements provided in part by a young Quincy

“Ray Charles came up with this notion of putting the
devil's words to the songs of the Lord, and it was an instant
hit,” is legendary record producer/executive Jerry Wexler’s
explanation for the seismic success of “I’'ve Got a Woman.”

“| can't really say that | made any contributions whatsoev-
er,” elaborates Wexler, who, along with Ahmet Ertegun, was
the session’s nominal co-producer. “| was green as grass,
and Ray was already this accomplished, genius musician. it
was more like presiding over a happening starring Ray
Charles. As my friend, writer Stanley Booth, has said, ‘All
Ahmet and Jerry had to do at those sessions was turn on
the lights, and Ray didn’t even need that.””

“} learned more from Ray Charles about what goes into a
phonograph record than from anyone,” Wexler continues,
noting that his playing tambourine on Charles’ recording of
“Ain’t That Love” remains one of his proudest studio experi-
ences. “We were using outside studios with a big band, and
there was this tambourine intro. These church ladies were
there, but they weren’t getting it. So | picked up the tam-
bourine and started playing it. Ray asked, ‘Who’s that?’ |
said, ‘It's Wexler.’ He said, ‘Keep doing that,’ and he kicked
off the track. It wasn’t just two and four. It was a two-bar lick
with all these breaks and stops, and | was just sweating it
the whole time. | didn’t want to be the guy who blew the
take at a Ray Charles session!”

On the jazz tip, Wexler feels the most overlooked aspect
of Charles’ talent is “his brilliance as a jazz pianist. Ray is a
be-boppin’ motherfucker! He not only can play like Nat
‘King’ Cole; he can play like Bud Powell—fantastic versions
of standards at lightning speed —but he hasn’t done much
recording in that milieu.” -DW.

Jones, whom Charles had known from
their days in Seattle.

Shortly thereafter, Charles moved to
ABC-Paramount Records in a lucrative
arrangement that allowed him to own his
own master recordings. Here he contin-
ued to wax tough R&B, often from the
pens of veteran bluesman Percy Mayfield
(“Hit the Road Jack”) and a young Nick
Ashford & Valerie Simpson & Josephine
Armsted (“Let’s Go Get Stoned”), equal
parts grits 'n’ polish standards (“Georgia
on My Mind”) and smoldering jazz (an
LP of duets with Betty Carter, as well as

THE GENIUS OF
f==—e === .- |
RAY CHARLES

country chartbusters as Don Gibson’s

“I Can’t Stop Loving You” and ‘Ted

Daffan’s “Born to Lose.”

‘ The album sold a million copies,

| spending 14 weeks in the No. 1 spot

| on the Billboard pop chart. Aside
from securing Charles’ place firmly in
the pop mainstream, this typically
idiosyncratic career move established
him as a singer who could provide a
singular interpretation to any text—

| which he spent most of the next 40

| years of his career proving.

the 1961 Genius + Soul = Jazz album,
where Charles framed his Hammond B-3 organ chops
with big-band arrangements).

COMBUSTIBLE COUNTRY

In 1962, Charles recorded Modern Sounds in Country and
Western Music, all lush strings and heavenly choirs with his
raw, combustible vocal stylings servicing such erstwhile

Mr. Charles -

Congratulations! Thank You!

[ Can’t Stop Loving You!

- Uncle Tony

He’s covered “America the Beauti-
tul” alongside Stevie Wonder’s “Living for the City”;
Leon Russell's “A Song for You,” as well as Paul Simon’s
“Still Crazy After All These Years”; songs written by
Lennon & McCartney, Melanie and Tony Joe White;
themes for The Cincinnati Kid and In the Heat of the Night
films. His 1984 duet with Willie Nelson on Troy Seals &
Eddie Setser’s “Seven Spanish Angels” topped the Bill-
board country charts. All this is documented superbly on
Genius & Soul, a five-CD boxed set issued by Rhino
Records in 1997.

Charles also set up his own labels. First came Tanger-
ine (it’s his favorite fruit), which ultimately became
CrossOver. Along the way, he continued to inspire innu-
merable vocalists. Not just Stevie Wonder and Aretha
Franklin, but Ronnie Milsap, Eric Burdon of the Ani-
mals, the young Steve Winwood, Joe Cocker, the Right-
eous Brothers, the Rascals, even Leonard Cohen.

HELP WITH HEARING

In 1987, after an episode in which he feared he’'d lost
his hearing—a rather important sense for a blind per-
son—he established the Ray Charles Robinson Founda-
tion, which aids needy children with hearing disabilities,
kicking things off with a $250,000 donation. Taking
advantage of a newly developed hearing-implant proce-
dure, the foundation funds from four to six of these
operations per year.

Most recently, Charles returned from a six-year
recording hiatus with Thanks for Bringing Love Around
Again, issued on his own CrossOver Records label. So
begins his seventh decade of artistic accomplishment... B
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We applaud the charismatic Mre. Ray Charles. the great
musician and humanitarian. who. working with us has
helped instrumentally (o give the miraculous gift of

hearing (0o many worthy individuals.
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M R.Co. your caring and generosity are an inspiration (o us

all. Your yvouthiul spirit and ereativity move ever onward.

With respect. love. admiration and gratitude from yvour fans
and friends at the Ear International Foundation and (he
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ith more than
100 albums and
50 years in the
music business
under his belt, it’s pretty safe
to assume that Ray Charles
knows a thing or two about
the music business. So it
makes sense that the musical
legend would want to launch
his own imprint—CrossOver
Records.
First launched in the 1970s

as a Decca Records imprint, CrossOver finally resur-
faced this year with former Warner Bros. executive
Carolyn Baker serving as its GM. “I had worked with
Ray at Warner Bros. and actually first met him in the

’70s, when I booked talent for
the Dinah [Shore] show,” says
Baker. “After 1 left Warners, 1
started working with some inde-
pendent labels, and we talked,
and I said, ‘Sir, you've got this
label ...” and he said, ‘“That’s
what I want to do. I've got this
music.’ I said, ‘I know how to do
this. We should put it out inde-
pendently. You won't have all the
overhead of a major, and your
dollar return on what you sell is
much better. I think it’s the only

way to go now,” and he agreed. Thus, here is CrossOver
Records and his first studio album in six years.”
Helming a new independent label, Baker knew she
would need help and turned to an old friend. “I called
the Innate Group, which is run by Eddie Gilreath and
Joey Quarles,” Baker explains. “They handle sales, pro-

( rossing Over:

The Genius Jumps In, Witn A New Abum On His Own Labe

BY RASHAUN HALL

motion and marketing for small labels. Eddie and his
team made a deal with the Welk company for distribution.
“Ray wanted to follow a different path, other than the
traditional road, which was going to a major label and
allowing them to record the album with him and

ready.”

then give the project to them and allow them to
then be in total control of what takes place,” says
Innate Music president Gilreath. “I think Ray,
after all this time of being in the business, decid-
ed that he’d rather put his destiny in his own
hands. When Carolyn men-
tioned Ray to me and what
he wanted to do, I couldn’t
wait to spend some time with
the man and start working on
the project.”

For the Welk Music

Group—which serves as
home to the Vanguard, Sugar Hill
and Ranwood labels—the opportuni-
ty to work with Charles just made
sense. “We do our own distribution,
so we have that outlet to take on spe-
cific artists that have name value and

With CrossOver GM Carolyn Baker

fit them into our system,” says Welk
president Kevin Welk. “It came up
that Ray was looking for a situation
where the company was well-financed
and they actually work records and
pay attention. When Eddie called, it
was just a natural fit for us.”

The first release from CrossOver is,
appropriately, Charles’ latest set,
Thanks for Bringing Love Around Again.
“He goes on the road, he comes home
and he goes into the studio and he
does music,” Baker says of Charles’

tireless work ethic. “He and Billy Osborne, who wrote
almost everything on this album, are always recording—
that’s what they do. So I'm sure the next record is almost

“Ray Charles is a national treasure,” Gilreath explains.
“The fact that we have him with us to go out and talk to
anyone about what we would like to do becomes a joy,
because, when we go out and speak to people at retail or
radio, you say ‘Ray Charles,” and everyone raises an eye-
brow. They want to know what he has out now, what he’s

doing and how they can be
involved.”

With Thanks for Bringing
Love Around Again already in
stores, CrossOver Records is
now looking toward the
future. “This is our experi-
ment,” says Baker. “I said 1
could do this, so Mr. Charles
wants to see [if I can]. Hon-
estly, in pre-sales, we're doing
fabulously well. I'm sure we’ll
be looking to sign some other
acts down the line.” W

Dear Friend Ray Charles,

Your contribution to Atlantic Records’ history will never die,

nor will the genius with which you created that treasury of music.

All of Atlantic’s staff and artists past and present
join me in congratulating you on your 50th anniversary.

Ahmet Ertegun
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Congratulations
Ray Charles

on making music history:
Five Decades of
continuous sucCcess.

You truly are a genius!

From your friends and fans at
Pioneer Entertainment

Proncer
www.pioneer-ent.com
WWWw.pioneermusic.com
www.raycharlespioneer.com




His music has been a vital part of American culture

for over 50 years. His commitment, vitality and

versatility rival his love of song. It has been an honor

to be associated with the Genius of Ray Charles.
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It’s not possible to thank Ray Charles enough for mak-

ing this World a better place to listen in. Ray Charles,
you are the Michelangelo of music, and may you live
forever; for | prefer a World with you in it.

— Phil Spector

BILLBOARD INTERVIEW
Continued from page 22

1959 or somewhere back in there, from that day until now
I've told him what I would do, and he’s said OK, and
that’s the end of it. When 1 first met him, he wasa D]...
one of the biggest things in Los Angeles when I first came
here. I was putting out a record, so, naturally, the record
company wanted to make sure that Joe Adams plaved it.

[Writer/producer] Billy Osborne [who penned many of
the tunes on Charles’ newest album].

He's an extraordmary writer, the type of a man who, if he
brings me something and I'm like “No man, you know, this
isn'tit,” he doesn't get mad. He'll just say, “OK. I'll write
something else.” He doesn't take things personally. He
knows 1 know what 1 want and stays very closc to what 1 like.
Each writer has 10 be in tune with each tvpe of animal he's
dealing with. You can't write for everybody the same way.

Was there a master plan to your career or did things just
happen?

When you start out with zero, all you have is a dream.
My career is like a ladder: a rung at a time. It's not like |
was making $20 one night and the next night making
$20,000. It was a slow process. Matter of fact, when 1
started out, I didn’t know vou could get rovalties for writ-
ing songs. If somebody liked my song, I'd be like "Oh,
you like it? Here, you can have it.” I was so happy some-
body liked my music that I'd just give it to 'em for free.
And, naturally, nobody’s gonna tell you.

But I've gone forward, I've learned. And | was very for-
tunate to be around some extraordinary musicians—
that’s one thing you don't see nowadays. When I was
coming up, there was always somebody around to kick
your behind. We used to sit in with guys who could really
play. If vou wasn't cutun’ it, you wouldn't get in to play. It
was tough, but you learned.

I've alwavs been a very shy person, but I'd get around
these guys who could play the hell out of the piano. 1
wouldn’t ask too many questions, but every once in a
while I'd ask sometlhing just to let them know I was inter-
ested. And they would teach me. I don't see that today. All
I see are people learning how to play maybe two or three
chords, turning up the amplifier as loud as they can, and
that's it. And I hate sampling, because that shows you
people don't even take the time to think, you know? Why
do I need to sample? I've got a brain, I can think of my
own music. I don’t need to go and steal your two bars to
make a hit with it

Besides “I’'ve Got a Woman’ and other early tunes, why
didn’t you write more songs yourself?

When I was coming up, I used 10 write. But, you see. |
was never a writer. | wrote out of necessity. Atlantic was
sending out a lot of demos, and I didn't like them. I said,
“Well, I gotta record something.” So I started writing
songs myself. They turned out to be successful, so people
think I'm a writer.

The reason I say I''m not a writer is because I'm one of
these kinds of people for whom it will take three days 10
write a song. I'll write something and say, “Oh, I don't like
that” and tear it up. “I don't like that.” Tear 1t up. The
good writers that I see sit down and write a song in five
minutes. | know how 1o write, but my thing is playing the
piano and singing. I've written a lot of stuff, but that was in
the early part of my career. I may write sometlimg now just
to prove to myself that I can do i, just to challenge myself.

The one thing I do do is engineer my music. I have my

Continued on page 30
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is going. 1 don’t do a lot of anything. It depends on what |
feel like at the time. But I'm crazy about jazz. I love it
because you've got to think to play it. You can’t sit there
and play with the same notes on every chorus. You’ve got
to play something different each time it goes around.
That’s the difference between jazz and classical. With jazz,
you've really got to think and improvise, but it’s got to
come from you. It doesn’t come from anybody else.

Outside of music, you’re very involved in charitable
endeavors, especially the 15-year-old Ray Charles Foun-
dation for Hearing, which funds various research pro-
jects on behalf of hearing-impaired young people.

You know, I can’t be Helen Keller. I have to protect my
ears. Because they have a lot of programs for sighted
people, I thought it would be nice to help kids who've
never heard anything in their lives. It’s so rewarding to
see kids who've never heard anything—they can’t hear a
door slamming, what a bell sounds like or a horn, noth-
ing. Things we take for granted.

They have to learn everything from scratch. So, when
they begin to hear, we have to explain to them what these
noises are. After about two years, we send the kids to
voice therapy because they have to learn how to speak.
It's so wondertul and rewarding when you see a 5- or 6-
year-old kid who has gone through [the program)]. I'm
very much into that.

You’ve also teamed with Bally Gaming Systems on the
first slot machines for the visually impaired.

A friend of mine was talking one night and asked,
“What do you think if I could get something going with
slot machines that blind people can operate>” I said that
would be a great idea if he could pull it off. Well, he got it
done, and the prototypes of the slot machines are really
wonderful. They use [Braille] buttons and audio
assists/cues. If you want change or you want the machine
to pick a number—whatever you want it to do, you just
push a button, and it will tell you what’s happening. The
machines also play songs like “America the Beautiful” or
“Hit the Road Jack.” The machines now just have to be
OK’ed by the gambling commission.

It was recently announced that Jamie Foxx is going to
portray you in a movie based on your life. Do you agree
with that casting choice?

Well, I think he’s a very good actor. What I like about
him playing the part is that he’s a musician too. And, of
course, being a musician, he knows how to move and put
himself into the music like I do. From what they tell me,
he also has a lot of my mannerisms. So I think he’s a won-
dertul choice.

Is he actually going to sing, or will he lip-synch to your
vocals?

I really wish I could answer, but, unfortunately, I don’t
know how exactly they’re going to do that. I have no idea
at this point.

How would you assess the role you’ve played in the evo-
lution of R&B and music history in general?

That’s a question you're going to have to ask some-
body else [laughs]. I don’t analyze myself that way. I just
do what I do. I love music; it’s been my life. Just like
breathing. It’s been a part of me ever since I was 3 years
old. The strange thing is: nobody in my family was into
music, and none of my offspring plays music. Everyone
can dance a little, but that’s about it.

What one thing would people be surprised to learn
about you?

I don’t know. Like I said, I don’t analyze myself that
way. | really don’t. All 1 know is my fans are still with me.
I can still go on the road and draw 25,000-30,000 people.
Just me; nobody else up there but me. People have been
with me many years, suffered with me through my ups
and downs. But they’ve stuck with me, and they still stick
with me. And my brain is still active. I just feel, well, very
fortunate. W
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own recording studio, so everything you hear comes from
there. So, if you don't like the sound of my music, blame
me. People come in and see my board and the lights, ask-
ing, “How does he see all that?” Everyone thinks you've
got to see to do anything. I just have to hear the music. If
I hear distortion, then I back the slide up until I don’t
hear it. I don’t care what you do as long as you remember
one thing: How does it sound? Because people aren’t
looking at music, they’re listening to it.

Would you call yourself a perfectionist?

Yeah. I'm one of those people who thinks it’s always
important to be the best that you can be. Like my mom
always said, “If you shine shoes, try to be the best shoeshine
boy in town.” I believe that. So I hire good musicians, and,
when I hire them, I know how good they are. So I expect
to get from them what I know they can do. So when they
sometimes get a little tardy, I let them know: “Hey man, I
know what you doin’, and you know I know you ain’t doin’
shit.” And I just tell 'em that. Ain’t nobody mad; nothin’
like that. Take good basketball players. Sometimes they get
a little relaxed, and the coach has to say, “C’'mon now, me
and you tonight, don't go that way.”

What’s changed about the music industry that you wish
hadn’t?

If you look at life, you realize that everything has an
opposite or a side effect. Even the best medicine in the
world has a side effect. So now they’ve come up with digi-
tal. It's a good thing, but you pay a price for it. It's not as
good as analog, but it’s quieter, and that's what sells it.
You get something, but you give up something.

I'm also not satisfied with music itself today, as I noted
earlier. I know and appreciate that people are making
tons of money. I'm not knocking that. Everyone has to
put some food on the table. But you show me where
there’s some creativity in rap. Or show me where the
melody is. Hum me the melody of a rap tune. I could
recite poems to music when I was 8 years old, but that
ain’t gonna perk my ears up. And, on top of it, too much
of it is filthy. And music ain’t never ever supposed to be
filthy. Music is supposed to be beautiful.

When I was coming up, you had artists who had a
sound. Nat “King” Cole, he could sing one note, two
notes, you knew it was Nat King Cole. Ella Fitzgerald, you
knew it right away. Sinatra, Bing Crosby, these people had
a sound of their own. I don’t hear that now. Listen to the
radio for 30 minutes, and I guarantee you’ll hear pretty
much the same thing: people imitating the last hit record.
That’s sad. I don’t blame the musicians too much, because
I know these days they have producers who are telling
them what to do. When I was just starting, I was lucky
when I was with Atlantic.

Now you've got people running record companies who
can't tap their feet to a march. I'm so happy I came along
in an era when I could just do the music the way I wanted
to do it and didn’t have anybody to stop me. Even when I
wanted to do my country-and-western album, ABC execs
said, “You're going to ruin your career, man.” And I said,
“Well, I feel if I do it right, I may lose some fans. But if I
do it right, I think I'll gain more fans than I lose.” So we
did it, and the rest is history.

After all this time, you still get a kick out of being on the
road. What keeps it exciting and fresh?

Because I'm spontaneous. One of the reasons I
stopped playing classical music is because I didn’t want to
play something the same way every night. When you read
classical music, you've got to play what’s on the paper.
End of story. I wanted to improvise and used to get in
trouble with my teacher because I wanted to add things to
Chopin and Beethoven. And you weren't supposed to do
that. The name of the game is to make music and make it
have meaning.

Speaking of improvising, why haven’t you done more
experimenting in jazz?
I do things periodically. It just depends on how my brain
Continued on page 32
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1s going. I don’t do a lot of anything. It depends on what 1
feel like at the time. But I'm crazy about jazz. I love it
because you’ve got to think to play it. You can’t sit there
and play with the same notes on every chorus. You've got
to play something different each time it goes around.
That's the difference between jazz and classical. With jazz,
you've really got to think and improvise, but it’s got to
come from you. It doesn't come from anybody else.

Outside of music, you’re very involved in charitable
endeavors, especially the 15-year-old Ray Charles Foun-
dation for Hearing, which funds various research pro-
jects on behalf of hearing-impaired young people.

You know, I can’t be Helen Keller. I have to protect my
ears. Because they have a lot of programs for sighted
people, I thought it would be nice to help kids who've
never heard anything in their lives. It's so rewarding 1o
see kids who've never heard anything—they can’t hear a
door slamming, what a bell sounds like or a horn, noth-
ng. Things we take for granted.

They have to learn everything from scratch. So, when
they begin to hear, we have to explain to them what these
noises are. After about two years, we send the kids to
voice therapy because they have to learn how to speak.
It's so wonderful and rewarding when you see a 5- or 6-
year-old kid who has gone through [the program]. I'm
very much into that.

You've also teamed with Bally Gaming Systems on the
first slot machines for the visually impaired.

A friend of mine was talking one night and asked,
“What do you think if I could get something going with
slot machines that blind people can operate?” I said that
would be a great idea if he could pull it off. Well, he got it
done. and the prototypes of the slot machines are really
wonderful. They use [Braille] buttons and audio
assists/cues. If you want change or you want the machine
to pick a number—whatever you want it to do, you just
push a button, and it will tell you what's happening. The
machines also play songs like “America the Beautiful” or
“Hit the Road Jack.” The machines now just have to be
OK’ed by the gambling commission.

It was recently announced that Jamie Foxx is going to
portray you in a movie based on your life. Do you agree
with that casting choice?

Well, I think he’s a very good actor. What I like about
him playing the part is that he’s a musician too. And, of
course, being a musician, he knows how to move and put
himself into the music like I do. From what they tell me,
he also has a lot of my mannerisms. So I think he’s a won-
derful choice.

Is he actually going to sing, or will he lip-synch to your
vocals?

I really wish I could answer, but, unfortunately, I don’t
know how exactly they're going to do that. I have no idea
at this point.

How would you assess the role you’ve played in the evo-
lution of R&B and music history in general?

That’s a question you're going to have to ask some-
body else [laughs]. I don’t analyze myself that way. I just
do what I do. I love music; it’s been my life. Just like
breathing. It’s been a part of me ever since I was 3 years
old. The strange thing is: nobody in my family was into
music, and none of my offspring plays music. Everyone
can dance a little, but that’s about it.

What one thing would people be surprised to learn
about you?

I don't know. Like I said, I don’t analyze myself that
way. [ really don't. All I know is my fans are still with me.
I can still go on the road and draw 25,000-30,000 people.
Just me; nobody else up there but me. People have been
with me many years, suffered with me through my ups
and downs. But they’ve stuck with me, and they still stick
with me. And my brain is still active. I just feel, well, very
fortunate. W
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UINCY JONES

ENTERTAI NMTIENT

“A person's age can be measured by the degree of pain one feels as he comes
in contact with a new idea”

If this is true, then Ray Charles today is 16 years old, and creatively, still
Just as fresh as when we [first met in Seattle in 1947, when I was i4.

Fresh and timeless.

Congratulations “six-nine” on six decades of hits,

and a lifetime of friendship, laughs and love.

Quincy




R&B/HIP-HOP

by Gail Mitchell

and The Blues,,

INDUSTRY BRIEFS: BET and West-
wood one jointly announced the
launch of the BET Radio Network
(see Newsline, page &).

Just in time for the current funk
revival—pumped up by Nike’s cur-
rent NBA Finals ad campaign and the
hit movie Undercover Brother—
Capitol/Priority is reissuing four
Funkadelic classics. The rollout,
which begins July 16, includes One
Nation Under a Groove, Electric
Spanking of War Babies, Hardcore
Jollies, and Uncle Jum Wants You.
Dating from 1976 to 1981, the al-
bums include such funkdamental
George Clinton memories as “(Not
Just) Knee Deep,” “One Nation Under
a Groove,” “Maggot Brain,” “Cosmic
Slop,” and “Freak of the Week.”

On July 30, MCA Records plans to
release Topdog/Underdog: Music
From the Original Broadway Pro-
duction. The project features music
from and inspired by the Pulitzer
Prize-winning Broadway play starring
Mos Def and Jeffrey Wright. Melding
contemporary hip-hop with classic
blues and soul, the album is expected
to include two new songs: Mos Def’s
“Three Card” and Wright’s “Lincoln’s
Blues,” as well as such play-featured
tunes as DMX’s “No Love 4 Me,”
James Brown’s “Payback,” Jay-Z’s
“Change the Game,” and Robert John-
son’s “Hellhound on My Trail.”

Giant Step Records signs Brooklyn,
N.Y., poet/playwright/artist Carl Han-
cock Rux. Currently working on the
follow-up te his Sony Music debut,
Rux Revue, tentatively titled Apothe-
cary RX, Rux describes his style as
“soul rock electronica.” The Rux song
“Ground” appears on Giant Step’s lat-
est compilation CD Sou! Sessions.

Public Enemy’s Revolverlution,
featuring four of its hits reworked
by contest winners, is due this
summer from SlamJamz Records/
Koch Entertainment.

Tonya Blount and Greg O’Quin
have established Quintessence Rec-
ords—a division of Quintessence
Entertainment Group—in partner-
ship with Tyscot Distribution. Blount
sang the 1994 top 30 R&B hit
“Through the Rain”; O’Quin was a
member of gospel group Joyful Noyze
and released his own CD Clichés last
August. Michealle Wingate is GM of
the Allen, Texas-based label (972-516-
0300). Quintessence's first release, the
compilation Greg O'Quin Presents
Tonya Blount and the Quintessence
Family, is slated for Aug. 13.

A FULL DOSE: While traveling the
world during last year’s Hotshot tour
with MCA's Shaggy, artist Rayvon was

also stealing timeouts to lay down
tracks for his sophomore set and Big
Yard Music Group/MCA debut. On My
Bad, coming June 25, the singer/song-
writer says he “felt it was time for peo-
ple to get a full dose of Rayvon [aka
Bruce Brewster|. My first album
[Hear My Cry] was just kind of thrown
out there with nothing behind it. With
this album, there’s been more plan-
ning. I have a better hand in the card
game this time around.”

RAYVON

Weaving together R&B, hip-hop,
reggae, and dancehall, Rayvon covers
life, love, and points in between on
such songs as “Story of My Life,” “I'll
Die for You,” “In the Wintertime,” and
“My Bad,” which talks about the
comeuppance of a gold-digging girl-
friend. That title track is also the pro-
ject’s second single following “2-Way.”
Working with Rayvon on the album
were labelmates Shaggy (whom
Rayvon first met in 1988), Rik Rok,
Shaggy’s Hot Shot Band, Brian &
Tony Gold, and producers Shaun
“Sting International” Pizzonnia and
Robert Livingston.

“My material is reggae-based, but |
like to expand the boundaries of
dancehall, hip-hop, and R&B,” Rayvon
says. “In fact, one of the early Shaggy/
Rayvon songs used reggae and jazz. |
don't like to stick to the norm.”

Currently on a promotional tour, the
Barbados-born and Brooklyn, N.Y.-
raised artist says he’ll also appear on
Shaggy’s new album. “We’ve got ideas
on the table now,” he notes. “We’ve been
[singing together] for 12 years now. It’s
aworking formula, and we just want to
keep that chemistry going.”

ON THE MOVE: Former Sub Verse
co-owner Fiona Bloom is now
doing independent PR for, among
others, DJ Spinna’s new label
Beyond Real and Atlanta neo-soul
group Seek, whose Surrender on
Atlanta-based Soulestial Elements
is due Aug. 6. She can be reached at
fiona.bloom@verizon.net.

' Aftermath/Interscope Artist Truth Hurts

BY RASHAUN HALL

NEW YORK—OQutspoken and fear-
less. That best describes the aptly
monikered Truth Hurts. The R&B
newcomer makes herself heard, in
more ways than one, with her After-
math/Interscope debut, Truthfully
Speaking (June 25).

“I’'m blessed to be surrounded by
people like Dr. Dre who believe in
that,” Hurts (aka Shari Watson) says
of her outspoken nature. “He accepts
me for who I am, and that’s the great-
est blessing, because people [usually]
don't. They tell you to shut up and do
what they say to—it’s totally a control
thing in this industry. However, Dre
treats me with respect. He respects the
woman that I am, what I feel, and what
I say as far as my album is concerned.”

To that end, Hurts gleaned much
of the material for Truthfully Speak-
ing from personal experience.

“Everything that I've gone through
is touched on, because I was totally
allowed to be myself on this record,”
says the St. Louis native, who publish-
es through Hurts Dontit Muzik
(ASCAP). “I was allowed to write about
what I thought I should write about.
Everything I've experienced in the busi-
ness and life I put on wax.”

This is particularly evident on the
music industry-aimed “Hollywood.”
“People in the business and in Holly-
wood live in this very unreal atmos-
phere,” Hurts observes. “A lot of peo-
ple aren’t allowed to be themselves, so
they sell themselves short just to do a
record. My album is totally opposite of
that. That’s why Dre named me ‘Truth
[Hurts]’ and we went in the direction
we did—everything is upfront, hon-
est, and from the soul.”

Managed by Los Angeles-based
Aftermath Entertainment and booked
by Cara Lewis for the William Morris
Agency, Hurts has begun making a
name for herself via the infectious lead
single “Addictive.” The DJ Quik-pro-
duced track, which features Rakim, is
No. 2 on the Hot R&B/Hip-Hop Sin-
gles & Tracks chart and No. 9 on The
Billboard Hot 100.

“That [success] just verifies every-
thing that Dre and I talked about the
day we did this record,” Hurts says.
“People are ready to hear something
new, and we wanted to be the ones to
put that out. You have to take chances.”

The success of the single came as
a bit of surprise to some at radio. “I
didn’t hear the hit potential the first
time I heard it,” WPGC Washington,
D.C., music director Sarah O’Connor
admits. “It wasn’t until one of our
mixers played it on-air that I said,
‘What's that?’ I almost slept on it.

“It has been top 10 on phones for a
while,” O’Connor adds. “It’s one of
those records that once we played it, it
continued to move for us.”

The label looks to follow up the
success of “Addictive” with either

“The Truth” or “Real.” “[“The Truth"
is] an anthem song for women,”

Hurts says. “It also explains who I am
more than ‘Addictive’ does. ‘Addic-
tive’ is a very sexy, very different
song, so we had to release that first.

TRUTH HURTS

But ‘The Truth’ brings it back home
to who I really am as an artist.”

For Interscope, “Addictive” serves as
an opportunity to show Aftermath’s
diversity. “It’s important to deliver the

5" Blboad HOT RAP TRACKS.

Freely ‘Speaks’ Her Mind On Her Debut

message that this is Dre and After-
math,” Interscope senior executive of
marketing and sales Steve Berman
says. “He really painted this picture.
He saw the impact that ‘Addictive’
could have in the marketplace. We feel
that this track has such a long life in
front of it, so the intention is to stay
focused on this song and getting as
much exposure as we can.

“Although people love this song,
they still haven’t made the complete
connection to Truth or Dre,” Berman
adds. “When we can complete that pic-
ture, that's really going to open up peo-
ple’s eyes to what a great artist she is
and what a great album this is.”

The theme of truth runs through-
out the 14-track set, and Hurts is
quick to share her definition of the
term. “I'm a spiritual person, so first
and foremost, ‘the truth’ is God,” she
says. “Secondly, it’s coming to the
realization of what’s going on in this
world and trying to be yourself in the
midst of that. I've gotten to a point in
my life where I'm not afraid to be
that, and that’s what Dr. Dre saw.”
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g TITLE IMPRINT/PROMOTION LABEL Artist
2 Waeks At Nomber 1

ILL WILL/COLUMBIA

1 OH BOY Cam ron Featuring Juelz Santana <
ROC-A-FELLA/DEF JAM/IDJMG

3 HOT IN HERRE Nelly =
FO' REEL

2 | NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon <
BAD BOY/ARISTA

5 STILL FLY Big Tymers <
CASH

6 DOWN A** CHICK Ja Rule Featuring Charli “Chuck” Baltimore <
MURDER INC./DEF JAM/IDJMG

8 WITHOUT ME Eminem <
WEB/AF 3

4 WHAT'S LUV? Fat Joe Featuring Ashanti <
TERROR ANTIC

9 | NEED A GIRL (PART TWO)  P. Diddy & Ginuwine Fogturing Loon, Mario Winans & Tammy Ruggieri <
BAD BOV/ARISTA

7 PASS THE COURVOISIER PART Il Busta Rhymes Featuring P. Diddy & Pharrell =
J
NOTHIN' N.D.RE. =
DEF JAMIDJMG
SAYIYIYI Ying Yang Twins <
COLLIPARK/IN THE PAINT/XJCH
ONE MIC Nas <

THA PEACE/DEF JAM SOUTHIDJMG

. 13 SATURDAY (OOOH! OOOOH!)

Ludacris Featuring Sleepy Brown <

MY NECK, MY BACK
DIRTY

EMIS

Khia Featuring DSD <

DOWN4 U
MURDER INC/DEF JAM/IDUMG

Irv Gotti Presents The INC. Featuring Ja Rule, Ashanti, Charli Baltimore & Vita <

GRINDIN'
STAR TRACK/ARISTA

The Clipse <

17 MOVE B***H
DISTURBING THA PEACE/DEF JAM SOUTHADJMG

Ludacris Featuring Mystikal & Infamous 20 <

WELCOME TO ATLANTA

S0 SO DEF/DISTURBING THA PEACE/DEF JAM SOUTH/COLUMBIA

Jermaine Dupri & Ludacris <

ELEKTRA/EEG

AWNAW Nappy Roots 2
ATLANTIC
IF | COULD GO! Angie Martinez Featuring Lil' Mo & Sacario

GUESS WHO'S BACK
DEF JAM SOUTHIOJMG

Scarface Featuring Jay-Z & Beanie Sigel

118 ROC THE MIC
ROC-A-FELLA/DEF JAM/IDJMG

Beanie Sigel & Freeway <

FEELS GOOD (DON'T WORRY BOUT A THING)
v

Naughty By Nature Featuring 3LW <

BLACK SHADDW/2 HARDVP
——————

SOMEBODY'S GIRL R. Kelly & Jay-Z
ROC-A-FELLA/DEF JAM/IDJMG/AJIVE
GIMME THE LIGHT Sean Paul
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49 | 5. SONG CRY Jay-Z % | 45 Ll 91| 96 TARANTULA © Mystikal Featuring Butch Cassidy = | 76
JUST BLAZE (S CARTER,J SMITH,0 GIBBS.R JOHNSON) ROC A FELLA/DEF JAM ALBUM CUT/I0JMG S STORCH {M TYLER,S STORCH,0 MEANS) @ JIVE 42999°
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W JEAN.J DUPLESSIS (W JEAN J OUPLESSIS) COLUMBIA ALBUM CUT TIMBALANO (M BARRETT i1 T MOSLEY) VIVE 40006°
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GET THE FUNK: Finnish hip-hop
duo Bomfunk MC’s plans to con-
quer much of the world by sum-
mer’s end. The English-rapping,
Sony Finland-signed act is front-
ed by rapper B.O.W. (aka Ray-
mond Ebanks) and DJ Gismo (aka
Ismo Lappalainen). Also playing
integral roles are producer/pro-
grammer JS16, a rhythm section,
and breakdancers.

BOMFUNK MC’S

The duo’s 2060 debut, /n Stereo,
delivered the track “Freestyler,”
which was a hit in Scandinavia, Ger-
many, and Australia and reached
No. 2 in the U.K. Its newly released
sophomore set, Burnin’ Sneakers,
carries strong intevnational cross-
over potential.

“The album is more electro and
rocky,” B.O.W. says. The former ele-
ment is evident on “Something
Goin’ On,” featuring Jessica Folck-
er singing the hook from the '80s hit
“I Know There’s Something Going
On.” The latter sound can be found
on “Back to Back,” which has Z-MC
adding a dancehall reggae-type rap
to the rock-edged track.

Singer Max C’s vocals provide a
soft touch on the engaging drum’n’
bass-rhythmed single “Live Your
Life.” A Finnish chart-topper and a
big hit across Scandinavia, it is
beginning to make noise in South-
ern Europe, particularly in Spain,
Italy, and Portugal.

“That’s going to be worked by
everyone as the summer develops,”
B.0.W. says of the Sony game plan,
which is supported by a summer
European tour and the release of
“Something Goin’ On.”

Burnin’ Sneakers refers to “the b-
boy culture leaving marks on the
floor when they dance,” adds B.O.W.,
who describes Bomfunk MC’s as
“very energetic and bringing old
school up to date.”

Represented by London-based
Richard Ogden Management, the

&Deeds

pair hopes to visit the U.S. in
August to promote Burnin’ Sneak-
ers. The album is being released by
Artemis in September.

TUNG-TIED: Tungtvann—made up
of 24-year-old lyricist/rapper Jorg-
1 (aka Jorgen Nordeng) and 28-
year-old producer/DJ Poppa Lars
(aka Lars Sandness)—is another
Scandinavian hip-hop duo working
its sophomore project. Morketid
(Dark Times), released earlier this
year by EMI Norway, proves that
Norwegian-rapped hip-hop need
not appeal solely to Nordic tastes.

The album’s title refers to the
long, dark winter days in North-
ern Norway, where the duo origi-
nates, and also to “each listener’s
own dark times,” Lars explains.
“They may be ill, in prison, or con-
sidered outcasts.”

Morketid’s first single, “Pobla”
(“Hoodlums”), was released last
December. The gritty song, about a
hard and troublesome childhood,
features a jazz-funk break and North
Norwegian singer/songwriter Terje
Nilsen. The second single, the funky
“Bransjehora” (“Industry Whores”),
highlights the “quite small and self-
conscious” Norwegian music scene.

Tungtvann is very proud of using
its native language to articulate Nor-
wegian issues. In fact, it has no
desire to break into the Anglo mar-
ket. Besides, Lars asserts, none of
the Norwegian acts that rap in Eng-
lish have made any meaningful
impact internationally. “Why,” he
asks, “would somebody listen to
Norwegians rap in English when
you've got so much of your own?”

Although parental advisory label-
ing isn’t required in Norway, Mor-
ketid carries a similar sticker, Lars
says, because “we have received
some criticism for being too forward
and rude, talking about sex, alcohol,
drugs, and using foul language.”

SPEAKING OF LABELING: The Black
Music Congress (BMC) is calling for
a debate on the issue of profanity.
The forum “Black Music & Profani-
ty—What’s Keeping It Real?” will be
held June 29 at London’s City Uni-
versity. It will feature artists, music
industry personnel, and cultural
commentators. Meanwhile, the Be-
yond the Will Smith Challenge, a
local songwriting competition, is
presenting writing workshops and a
competition seeking uplifting and
positive songs, poems, and short arti-
cles from Britain’s minority youth.
BMC co-founder Kienda Hoji says,
“The industry needs to address
issues, such as ethics vs. censorship,”
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