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Recording Studios Squeezed
As Labels Tighten Budgets

BY CHRISTOPHER WALSH
NEW YORK—Mirroring the music
industry at large, the commercial
audio-recarding business is facing
multiple pressures. While home or
personal studios steadily advance
in quality and lure more sessions
from commercial facilities, the lat-
ter now face greater adversity: The
major labels they have long served
are simply making fewer records.
Moreover, the budgets for record-
ing projects tend to be smaller
than in the past.

The dramatic advance of digital

technology has enabled a flood of

digital-audio-workstation (DAW)
products—all with features rivaling
equipment that until a few years
ago was the sole domain of the pro-
fessional studio—at ever-falling

costs. As a computer-savvy genera-
tion reaches adulthood, musician
and engineer are sometimes ane
and the same. More significantly,
most professional producers and
(Continued on page 60)

Clear Channel’s Impact: Unclear

Rivals Debate Role Of Touring/Radio Giant In Shaping Concert Landscape

BY RAY WADDELL
NASHVILLE—Whether Clear
Channel Entertainment (CCE),
the world's largest concert pro-
moter/venue operator, has an
unfair advantage over other
promoters or is simply putting
synergy to work depends on
whom you ask.

Having been involved in
some 66% of all concerts
reported to Billboard Box-
scores during the past two
years, CCE continues to plow
ahead, leaving critics and
increased government scrutiny in its wake as it gener-
ates hundreds of millions of dollars in concert grosses.
Obviously size does matter to CCE, but the company
rejects the idea that it is a 900-pound gorilla trampling
its competitors.

Rather, says Dave Lucas, co-president of CCE’s music

division with Don Law, “CCE
Music is a group of people with
diverse backgrounds sharing a
passion for music and a com-
mon goal of bringing a wide
range of music to fans in their
local markets.”

But some outside the CCE
family—incltuding Sen. Russ
Feingold, D-Wis.—blame the
company and its parent, Clear
Channel Worldwide (CCW),
for many of the concert in-
dustry’s ills, including monu-
mental artist guarantees, high
ticket prices, decreasing per-show attendance, and a
sluggish artist-development scene.

Among the major complaints of CCE’s many detractors
are the company’s domination of the outdoor concert
scene via its ownership of the majority of U.S. amphithe-
(Coatinued on page 59)
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BY DEBORAH EVANS PRICE
NASHVILLE—After sever-
al years of growth, the
Christian/gospel music
industry saw a slight dip
last year. As the tough
economy caught up with
the Christian industry as a
whole, one genre contin-
ued to thrive—praise and
worship music.

says Danny McGuffey, chief

Praise And Worship Genre
Blessed With Global Growth

marketing officer for Mo-
bile, Ala.-based Integrity
Media. As proof, he cites
Integrity’s venture with
Time-Life Music: the suc-
cessful Songs4Worship
series, which dominates the
market. But he adds that
even if “you pull that out
and look at the growth ever
the last five years, according

“The genre is growing,” PLLLNALRAUIIAE to [Nielsen] SoundScan. the
INTEGRITY MEDIA

(Continued on page 58)

Interscope Tries Rush Release For 50 Cent

BY RASHAUN HALL scope head of sales and marketing Steve
In what represents an important evolu- Berman says. “It is important for 50, [executive
tion in the majors’ thinking about digital producers] Dr. Dre, and Eminem that this
distribution, Interscope Records has made album be heard the way it was intended to be
Get Rich or Die Tryin’, the debut album heard . . . The world as it is today forces us to be
from controversial rapper 50 Cent on Emi- in a position where we react to it. Of course, this
nem’s Shady/Aftermath imprint, available throws things off for us, but there are many peo-
to retail and online simultaneously Feb. ple who are working on it to make this work.
6—five days before the planned street date. “As we battle against piracy and bootleg-
Downloads of each album track are priced ging in today's world,” Berman continues,
at 99 cents via Pressplay, Liquid Audio, “we’'re willing to look at any and all possi-
and other online retailers. ble ways of teaming with our retail part-
“We worked hard the last four or five ners to battle piracy.”
months to execute a Feb. 11 street date, but because of Initially slated to go online Feb. 4, Interscope de-
bootlegging and piracy, we were given no choice,” Inter- (Continued on page 10)
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YANNI

ETHNICITY

THE NEW ALBUM
IN STORES FEBRUARY ||

from one of the most
successful artists of our time.

Ethnicity is Yanni’s first collection of new music in over two ye
Total album and video sales of more than 18 million copies

The first Western artist to perform at the Forbidden City in China
and Taj Mahal in India

Yanni’s last two North American Tours each finished in the Top 10 tours of
the year, as ranked by Pollstar

Yanni’s first US tour in over 4 years visits 55 cities and begins
March Ist in Las Vegas

Miramax Books releases Yanni’s memoir on February 12,
entitled Yanni In Words

Yanni is LIFETIME TELEVISON’s featured artist for February—
“Month Of Love”

Due to the overwhelming success of Yanni Live At Royal
Albert Hall, London special in December, PBS will be
re-airing the program during their March pledge drive

Yanni will be making some rare in-store
appearances in selected cities to meet and
greet fans and sign his new album and book

Ethnicity will be part of the
United Airlines In Flight program in March,
along with interview segments from Yanni

Also available on Virgin Records
ERNENRRE I | COULD TELL YOU & TRIBUTE

PRODUCED BY YANNI
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Smith Promises Piracy Hearings

BY BILL HOLLAND

WASHINGTON, D.C.—Rep. Lamar S.
Smith, the new gatekeeper for the many
intellectual property and copyright issues
that will be debated in the 108th Congress,
is a Republican who hails from Texas’ 21st
Congressional District. That area includes
the thriving music communities of San
Antonio and part of Austin and is home
to such leading-edge technology compa-
nies as Intel and communications giant
Clear Channel Com-

chairman/CEO Hilary Rosen says, “Chair-
man Smith has compiled an impressive
legislative track record and has proved
himself to be an ardent proponent of
enforcing copyright laws and protecting
creators’ rights. He is a determined, effec-
tive, and respected leader in Congress, and
we look forward to working with him.”
ASCAP chairman/president Marilyn
Bergman and BMI president/CEO Fran-
ces Preston share a similar opinion. “His

recording for the American Federation of
Television and Radio Artists, agrees: “Because
he represents a constituency with many
artists and also high-tech industries, we can

expect a fair balancing of these interests.”
Prior to his new appointment Jan. 29,
Smith served as chairman of the Sub-
committee on Crime, Terrorism, and
Homeland Security during and after the
Sept. 11, 2001, terrorist attacks on the
World Trade Center and the Pentagon. He
leaves an outstand-

munications (CCC).
Smith has not yet
formally announced an
agenda for the first ses-
sion—he is currently
meeting with staff on
the House Subcom-
mittee on Courts, the
Internet, and Intellec-
tual Property to carve
out schedules—but he
tells Billboard: “I'm
very mindful of artists
and creators and musi-
cians and their inter-
ests. The issue of pira-
cy is so important to
me that one of the first
{hearings], if not the
first, will be on piracy.”
He says it will take

BERGMAN

ing record on cyber-
security and Internet
privacy matters.
Smith has served on
the full Judiciary Com-
mittee since the early
"90s, and although he
had not been a mem-
ber of the Subcommit-
tee on Courts, Intel-
lectual Property, and
the Internet, he at-
tended many of the
hearings of that sub-
committee during the
107th Congress out of
interest in the issues.
Smith is reluctant
to name his personal
music favorites but
says, “I tend toward

PRESTON

place “probably in the
last week of February.”

It is expected that other issues on
Smith’s plate will be artists’ rights and
striking an equitable balance between
the rights of Internet and content-
provider communities.

Music industry leaders say they are
pleased by the GOP leadership’s selection
and predict the nine-term Smith will bring
balance and insight when he addresses
copyright issues in his new chairmanship.

Recording Industry Assn. of America

district is an important center of both
music creation and high tech,” Bergman
says. “It’s appropriate that Congressman
Smith chair this committee.”

Preston says, “He has made his interest
in, and concern for, cyber-security very well-
known. The protection of intellectual prop-
erty is an obvious part of his concerns.”

Jay Rosenthal, co-counsel for the Record-
ing Artists’ Coalition, says, “He will bring
new vitality and perspective to the Subcom-
mittee.” Ann Chaitovitz, director of sound

the oldies,” adding,
“If  mention one artist, [ risk missing oth-
ers [ like. Let’s just say I go for the roman-
tic, the slow, and the understandable.”
Smith succeeds Rep. Howard Coble, R-
N.C. Under the GOP’s Newt Gingrich-era
“Contract With America,” the House
chairmen must step down after six years.
CCC chairman/CEO Lowry Mays adds,
“Congressman Smith is an intelligent
man, a great leader, and a terrific repre-
sentative of the people of San Antonio.
We couldn’t be more pleased.”

‘8 Mile’ DVD Release Features Exclusive Video

‘Superman’ Clip Intended As A ‘Treasure’ For Fans; Retailers Expect Huge Sales Boost

BY JILL KIPNIS

LOS ANGELES—While retailers are already expecting strong
sales for the March 18 DVD release of Eminem’s big-screen
debut, 8 Mile ($26.98), the inclusion of an exclusive music video
of the rap star’s “Superman” on the Universal Studios Home
Video (USHV) release has prompted some chains to order more

copies of the title.

Peggy Munnagle, movie merchandise man-
ager for the Eden Prairie, Minn.-based Best |
Buy chain, says that the retailer “upped our
order” after finding out about the disc’s extra
features. She notes, “When you add something
that consumers can’t get anywhere else, they

will be excited.”

The 8 Mile DVD also includes five rap-battle
movie outtakes featuring Eminem and will be
available in two versions—one with censored

extras and the other uncensored.

The “Superman” offer represents “a true
partnership between Universal and Inter-
scope,” USHV president Craig Kornblau says.
“We wanted to include special, meaningful
treasures for fans. You have to buy this DVD to
see this music video. It will never be on MTV.”

Likewise, Interscope Geffen A&M chairman Jimmy lovine, who
was one of the producers of 8 Mile, says that MTV's competitors
have also agreed not to air the video and that no other versions
of “Superman” would air on any music-video channel. “Both com-
panies worked very hard to get this accomplished,” lovine says.

“I hope this is the beginning of something new. We think this is

KORNBLAU

a way to make the DVD more exciting.”

He adds that the music video will not only drive sales of the
DVD but the movie’s soundtrack (Shady/Interscope) and
Eminem’s The Eminem Show (Web/Aftermath/Interscope) as
well. The “Superman” track appears on The Eminem Show; it
is not featured in the movie.

USHV and Interscope worked together to
create the promotional plan for the DVD
launch, just as they partnered for the movie’s
theatrical release. The “Superman” single,
which is No. 19 on The Billboard Hot 100
this week, was released in time to help pub-
licize the DVD. The companies similarly
timed the release of Eminem’s former No. 1
“Lose Yourself” to generate interest in 8
Mile’s theatrical debut. The film has earned
$115 million at the box office, according to
USHYV, while Nielsen SoundScan figures show
that the soundtrack has sold 3.9 million
units. The Eminem Show has sold 7.9 mil-
lion units.

USHV will air its first 8 Mile TV commercial
during the Feb. 23 Grammy Awards telecast.
(Eminem is nominated for four awards, including record of the
year.) Kornblau says that Eminem will also host a DVD launch
party prior to street date, which will be followed by one of USHV’s
largest advertising campaigns to date involving TV, radio, and
the Internet. Details about the event are not yet available.
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w1 First 50 Recordings Entered Into National Registry

10 DALMATE,NS I || BYBILL HOLLAND cent City giants as Clifton Chenier and Professor Longhair. The
® ~] WASHINGTON, D.C.—Librarian of Congress James A. Billington most recent seiection is the 1982 breakthrough rap hit by Grand-
. THE BOURNE IDENTITY | announced Jan. 27 the inaugural selection of 50 recordings for master Flash & the Furious Five, “The Message.”

o
!

»® \LTH & FiT “4| the new National Recording Registry. The final selections were
LESLIE SANSONE: WALK AWAY THE POUNDS Tl chosen from hundreds of entries forwarded by members of the
101 DALMATIC‘;N‘S‘II | ] public and an advisory board comprising leaders in the field of
—_— o music, recorded sound, and preservation.
BILL & GLORIA GAITHER HEAVEN =4

Billington, a self-admitted opera buff, initially sidestepped questions
about his favorites but finally admitted his top choice was tenor Enri-
co Carusos recording of the “Vesti la Glubba™ aria from Pagliacci (1907).

The Library of Congress will store “best copies” of the
recordings in its state-of-the-art conservation vaults in
high-end digital format; U.S. record companies will still

Among the 50 are such early musical-cultural touch-
stores as the Berliner Grammaphone Co.’s first recording

WWE: SURVIVOR SERIES 2002 ] of Sousa’s “Stars and Stripes Forever” (1897); Louis Arm- hold the original master recordings, whether they are
i | strong’s Hot Five and Hot Seven recordings (1925-28); the acetates, metal parts, or reel-to-reel tapes.

THE BOURNE IDENTITY _ L] Victor Co/s Bristol, Tenn., recording sessions of the Carter The National Recording Preservation Act established the

¢ 3 ; “| Family and Jimmie Rogers (1927); Billie Holiday’s record- National Recording Registry “to maintain and preserve

THE BOURNE IDENTITY el ing of “Strange Fruit” (1939); the Duke Ellington Orches- sound recordings and collections of sound recordings that

tra’s Blanton-Webster era recordings (1940-42); and Igor
Stravinsky conducting the New York Philharmonic in the
first recording of his The Rite of Spring (1940).
Post-WWII-era music choices include Les Paul and
Mary Ford’s hit “How Hign the Moon,” which pioneered
overdubbing techniques (1951); Elvis Presley’s Sun ses-
sions (1954-55); Frank Sinatra’s Songs for Young Lovers
LP €1955); Tito Puente’s Dance Mania LP (1958); the
Miles Davis Sextet’s Kind of Blue LP (1959); Ray
Charles’ two-sided hit single. “What'd I Say, Pt. 1 and 2” (1959);

are culturally, historically, or aesthetically significant.”
The act also established a National Recording Preserva-
tion Foundation—whose mission is to seek greater public
access to privately held catalogs—and the National Record-
ing Preservation Board, comprising the 20 composers,
musicians, musicologists, librarians, archivists, and repre-
sentatives of the recording industry that advised the librar-
ian on his selections for the National Recording Registry.
Former Billboard deputy editor Irv Lichtman sits on the
board. Nominations also were solicited from the general public.
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NORAH JONES _____ Come Away With Me

No. 1 on this week’s unpublished charts

Unpublished

VARIOUS ARTISTS Disneymania Bob Dylan’s Freewheelin’ LLP (1963); Aretha Franklin’s single The purpose of the registry is to draw attention to the need to pre-
“Respect” (1967), and the WWOZ New Orleans Living Legends serve and restore America’s recorded-sound heritage. Congress has
YANNI Ultimate Yanni Collection of interviews and live-concert recordings by such Cres- funded the project for seven years.
4 www.bhillboard.com BILLBOARD FEBRUARY 15, 2003



DVD Event of the Year!

“TWO THUMBS UP” - coesr s roeeen

ONE OF THE TEN BEST FILMS OF THE YEAR ¢

CRITICS INCLUDE:
Atlanta Journal-Constitution - Boulder Weekly - Cincinnati Enquirer - Cleveland Plain Dealer
- Detroit News - Orlando Sentinel - Palm Beach Post - San Diego North County Times
- San Francisco Examiner - St. Petersburg Times - The Olympian (Washington, DC)

- WRC-TV (NBC / Washington, DC)

GRAMMY NOMINEE

BEST TRADITIONAL
R&B VOCAL PERFORMANCE

WINNER

BEST NON-FICTIONAL

. ] FILM
BIST COMPILATION SOUNDTRACK . ) B
ALBL M FOR A MOTION PICTURE I'he Naw York Film

I'VOR OTHER VISUAL MEDIA Critics Crrcle

The Untold Story of the Soul Behind the Sound

Detroit, Michigan, 1959. Berry Gordy gathered the best musicians from the
city's thriving jazz and blues scene for his new record company: Motown. For the
next 14 years these players are the heartbeat on “My Girl” *“Baby Love,
“Bernadette,” “l Heard It Through The Grapevine,” “Dancing In The Street and
every other hit from Motown’s Detroit era.

This unheralded group of musicians played on more Number One hits than the
Beach Boys, the Rolling Stones, Elvis Presley and The Beatles combined. They call
themselves the Funk Brothers, the greatest hit machine in the history of popular
music. This is their story.

¢ Widescreen 16:9
¢ Audio Commentary with Director and Producer
® 6.1 DTS-ES / 5.1 Dolby-EX / 2.0 Dolby Stereo
e Subtitles - English and Spanish
e Trivia Track
= Song Selections / Performances
* How It All Began
- The Photo That Started It All
- The Video That Started It All
e BMWFilms.com Presents THE HIRE: A Series
of Short Films (Hostage, Ticker, Beat the Devil)

* Dinner with the Funk Brothers

¢ Multiangle Jam Sessions

¢ Deleted Scenes

 The Ones That Didn’t Make It

¢ At Long Last Glory

¢ Funk Video Biographies

e Music Yideo Montage

e Selected Discography

¢ Honorable Mentions

e Hi-Resolution - DVD-ROM
Playable Version

e Interactive - Virtual
Recording Studio

* DVD features not rated and subject to change
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DVD Catalog No. 13780
DVD UPC No. 012236137801

VHS Catalog No. 13779
VHS UPC No. 012236137795

S5 Mail-ln Consumer Rebate Ofter

If a consumer purchases both Standing in the
Shadows of Motown and The Temptations, he can
receive a $5 Mail-In Rebate.

NATIONAL ACCOUNTS & PRE-PACKS ORDER DATE: 3/11/03
PRE-ORDER DATE: 3/25/03 STREET DATE: 4/22/03

2002/Color/Feature Running Time Approx. 110 Min.
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March 3 Hearing Set For Phil Spector

BY CHRIS MORRIS
L.LOS ANGELES—Rumors of violent
and erratic behavior that have
fueled Phil Spector’s legend were
recalled as the ground-breaking
producer was charged with the
murder of a woman found shot at
his Alhambra, Calif., home.
Spector, 62, was taken into custody
Feb. 3 by police responding to a 5
a.m. shooting call. Investigators dis-
covered the body of Lana Clarkson in
the house. Clarkson, whose age has
been variously reported as between
36 and 41, was identified as an '80s
and "90s B-movie actress whose cred-
its include Barbarian Queen.
Spector posted $1 million bail that
evening and was whisked from the
Alhambra police station by his attor-
ney. Robert Shapiro, a former mem-
ber of 0.J. Simpson’s criminal
defense team. Spector is scheduled
to appear in court March 3.
Spector's massive “Wall of Sound”
productions influenced the work of

SPECTOR

artists as diverse as the Beach Boys'
Brian Wilson, the Rolling Stones, and
Bruce Springsteen. He enjoyed a run
of '60s hits with Bobb B. Soxx & the
Blue Jeans, the Crystals, and the
Ronettes. He married and later di-
vorced the Ronettes' lead singer Ron-
nie (Veronica) Bennett; her 1990
memoir, Be My Baby, recounted

Spector's alleged abusive behavior.

His biggest smash was the Right-
eous Brothers’ “You've Lost That
Lovin' Feelin’,” which topped the Bill-
board Hot 100 Singles chart for two
weeks in 1964.

Though Spector’s dramatic Ike &
Tina Turner single “River Deep,
Mountain High” was a costly 1966
flop, he went on to produce the Bea-
tles’ Let It Be and solo albums by
George Harrison and John Lennon.

Tales of Spector’s volatility abound.
Quoting the late Ramones singer
Joey Ramone, biographer Mark
Ribowsky says Spector allegedly
stuck a pistol to bassist Dee Dee
Ramone's head at a session for the
punk band's 1980 set £nd of the Cen-
tury, the last full album to bear Spec-
tor's production credit.

Most recently, Spector headed
abortive sessions with Celine Dion.
Tracks he produced for U.K. band
Starsailor’s next album are set for
release later this year.

Bad Boy Goes To Universal/Motown

BY RASHAUN HALL
and GAIL MITCHELL

Sean “P. Diddy” Combs’ Bad Boy
Entertainment has signed a world-
wide distribution deal with Universal
Records. Under the terms of the
three-year deal, Universal will provide
marketing and promotional support
and distribute Bad Boy’s catalog and
all new releases.

In addition, Combs retains 100%
ownership of Bad Boy Records. The

Bad Boy roster includes Faith Evans,
Dream, Carl Thomas, New Edition,
LLoon, and Combs, among others.

Bad Boy terminated its joint ven-
ture with Arista last June, at which
point Bad Boy retained its entire artist
roster and catalog (Billbourd Bulletin,
June 21, 2002).

Combs was rumored to have been in
talks with both Sony and Elektra. Bad

Joy is said to have been seeking an
advance of $20 million-$25 million, as

e The American Federation of Tele-
vision and Radio Artists and the
Screen Actors Guild are planning to
meet Feb. 8 to review a consolida-
tion plan, which would create a new
union and include units dedicated to
recording artists, actors, and on-air
broadcasters. The unions represent
more than 40,000 members, and
their efforts have often overlapped.

e Home-video retailer Blockbuster
has laid off a small percentage of
employees in its Dallas corporate
office, according to a company
spokeswoman. The number of
employees and the departments that
are affected is not known.

e The Recording Industry Assn. of
America (RIAA) lawsuit against Ver-
izon is in legal limbo, as the U.S. Dis-
trict Court for the District of Colum-
bia, reacting to a Jan. 30 stay filing
by Verizon, gave the RIAA until Feb.
7 to comment on the filing. The
court had earlier ordered that Veri-
zon must reveal the name of one of
its Internet subscribers whom the
RIAA maintains is a copyright in-

InThe News

fringer. The court has set a date of
Feb. 11 for Verizon replies and a Feb.
13 date to meet with both parties
and render a decision on the matter.
Verizon has also filed an appeal.

e Sirius Satellite Radio board mem-
bers David Margolese and Joseph
Vittoria have stepped down. Mar-
golese founded Sirius, originally
known as CD Radio. The former
CEO had maintained his chairman
post. Vittoria is also the former CEO
of Avis. For more on Sirius, see
Tuned In: Radio, page 46.

e Stock in EMI Group closed Feb. 4
down 6.08% at 131.25 pence
($2.15), partly because of analysts’
concerns about continuing declines
in the music industry. Analysts at
investment bank UBS Warburg
have lowered the share-price target
on the London-based major's stock
to 151 pence ($2.48) from 185
pence ($3.04). EMI has seen its
share price fluctuate wildly in
recent weeks, punctuated by sharp
improvements driven by specula-
tion about a potential merger.

well as marketing support to the tune
of about $45 million.

“As a songwriter, producer, and
artist, P. Diddy . . . has cultivated a
remarkable business over the last
decade,” Universal/Motown Records
Group chairman Mel Lewinter said in
a statement. “We look forward to play-
ing an important role in what is sure
to be his next career milestone.”

Additional reporting by £-d Christman.

California Assembly
Addresses Piracy,
Grammy Awards

BY BILL HOLLAND

An Online Piracy Resolution, the
first of its kind in the nation, was
passed unanimously Jan. 29 by the
California Assembly’s Arts, Enter-
tainment, Sports, Tourism, and
Internet Media Committee.

The piracy resolution, intro-
duced by the committee chair—
Assemblywoman Rebecca Cohn, D-
Saratoga—condemns the practice
and calls on parents to educate
their children that piracy “is no
different from shoplifting” and
suggests universities and other
institutions with broadband con-
nections institute “employee poli-
cies and technical measures to
ensure that their networks are not
being misused to infringe copy-
righted work.”

Also passed unanimously was a
Cohn-authored resolution request-
ing that “future Grammy Award
ceremonies remain in Los Angeles.”

The National Academy of Record-
ing Arts and Sciences estimates the
awards show generates $35 million-
$40 million for the host region.

BY GEOFF MAYFIELD
LOS ANGELES-The next album to
reach No. 1 on The Billboard 200 will
do so with a shorter week than most
of the titles that bow on top, as the
sophomore set by rapper 50 Cent
becomes the second title in less than
a year to be rushed to an off-cycle
release date by Universal Music &
Video Distribution (UMVD) (see story,
page 1). The only other new title with
a shot at reaching the chart’s top 10
next week appears to be the multi-act
Daredevil soundtrack (Wind-up).
Originally slated for release Feb. 11,
widespread piracy and illicit down-
loads forced 50 Cent’s Get Rich or Die
Trying (Shady/Aftermath/Interscope)
to an irregular release date of Thurs-
day, Feb. 6 (Billboard Bulletin, Feb. 3).
With the shift in schedule, first-day

50 Cent’s Short Week To No. 1

numbers were unavailable at press
time, but UMVD president Jim Urie
estimates the album will open in the
range of 300,000 units during its
unique four-day opener. He thinks it
would have started at around 375,000
had it been able to hit stores on its
original schedule. Urie says Gef Rich
had an initial shipment of around 1
million units.

During Memorial Day weekend in
2002, Eminem’s The Eminem Show,
from the same label family that mar-
kets 50 Cent, was rushed to a Sun-
day street date, although many
stores began selling it two days ear-
lier. Still, in that three-day window,
it sold 284,500 units—more than
enough to open at No. 1—before it
pushed another 1.3 million in its
first full week of sales.

Market Watch

A Weekly National Music Sales Report

'O-DA JNIT SALES
T 60 865000 52 032 000 {(<14.5%)
/ . 59,363,000 51,302,000 (--13.6%)
\ 1,502,000 730,000 (751.4%)
| YEAR-TO-DATE SALES BY ALBUM F( B
{ 55,886,000 49,268,000 {(<-11.8%)
C 3,337,000 1,869,000 {(=44.0%)
140,000 165,000 {(<17.9%)
9,839,000 11,659,000
9,608,000 15.6%
©2.4%
9,700,000 11,371,000
9,473,000 14.7%
2.4%
139,000 288,000
135,000 51.7%
3.0%
3,006,000 2,777,000 (<7.6%)
7,562,000 6,433,000 (<14.9%)
8,560,000 7,441,000 (<13.1%)
3,417,000 3,135,000 (<8.3%)
10,538,000 9,272,000 (<12.0%)
8,243,000 7,124,000 (<13.6%)
4,087,000 3,765,000 (<7.9%)
10,473,000 9,320,000 (=11.0%)
ROUNBED FIGURES FOR WEEK ENDING 2/2/03

Compiled from a national sample of retail store and rack sales reports collected, compiled, and provided by N N
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European Music Lobbyists Disappointed
By EU Copyright Enforcment Directive

BY LEO CENDROWICZ
BRUSSELS—European Union pro-
nosals designed to clamp down on
intellectual-property theft have
been condemned as too soft by
music lobbies.

Presented Jan. 30 by the Euro-
pean Commission, the draft EU
Enforcement Directive includes pro-
vision:s for pirates and counterfeit-
ers to be jailed, fined, and have their
bank accounts frozen. It also paves
the way for legal attacks on Internet
file-sharing networks.

But the International Federation
of the Phonagraphic Industry (IFPI),
the Independent Music Companies
Assn. (IMPALA), and the European
Grouping of Societies of Authors
and Composers say the “draft direc-
tive fails to introduce harmonization
at the levels necessary to ensure that
pirates can no longer play on nation-
al differences to avoid detection and
prosecution.” They further claim the
proposal would cause confusion and
perpetuate a patchwork of different
legal measures across Europe.

Frances Moore, the IFPI's regional
director for Europe, tells Billboard, “We
are underwhelmed by the text: It is
unambitious, given the level of the
piracy epidemic we are looking at.”

Under the proposal, counterfeiters
across the EU could face fines equal to
double the amount they should have
paid the copyright holders: Until now,
this has only been the law in Greece,
Ireland, Austria, and the UK. And there
is a provision to sue for loss of profits,
ameasure that does not currently exist
in the Netherlands, Spain, or the UK.

Claire Bury, an aide to EL! internal
market commissioner Frits Bolkestein,
whose department drafted the report,
says, “It requires EU members to let the
right-holders take civil action, but they
would need to prove that they have
been harmed.” Although the proposal
offers guidelines, the question of how

SCHWAM

RECORD COMPANIES: Samantha
Schwam is promoted to senior VP/
CFO of the Atlantic Group in New
York. She was senior VP of finance.

Marcia Edelstein is promoted to
senior VP of creative marketing for
Columbia Records in New York. She
was VP of creative marketing.

Sarah Weinstein Dennison is
named VP of media relations for
Razor & Tie in New York. She was
executive director of global commu-
nications for MAC Cosmetics.

Eric Ferris is named VP of mar-
keting for Hollywood Records in Bur-
bank, Calif. He was VP of marketing
for Virgin Records.

. MCA Records names Marilyn

LeCointre, previously East Coast pro-
motions executive for Sony Discos,
national director of crossover pro-
motion in New York; Amon Parker,
previously West Coast regional pro-

motion director for Motown Records,
national director of crossover pro- |
motion in Los Angeles; Charles
Chavez, previously regional manag-
er of crossover promotion for Inter-
scope Records, national director of
crossover promotion in Houston;
and Ellena Osis, previously college
radio consultant for Jive Records,
college radio promotion representa-
tive in New York.

PUBLISHING: Eddie Lambert is
named film and television corsuftant
for Deston Songs in New York. He
was head of film and televisionr licens-
ing for EMI Capitol Special Markets.

ARTIST SERVICES: Giuliana Fragala is
named account manager for New-
mark Communications in Miami.
She was Christian-music label man-
ager for Warner Music Latina.

to prove injury still has to be resolved.

But Bury adds that the draft does
not introduce tougher sanctions
against individuals downloading tracks
for noncommercial purposes. “We are
concentrating on the big offenders,”
she says. Bury maintains it is not in the
interest of right-holders to spend a lot
of time and money in litigation to
catch offenders who are simply shar-
ing a few files with a handful of friends.
For criminal sanctions to apply, the
infringement must be “‘serious,” Bury
says—adding that this means if it is
carried out intentionally and for com-
mercial purposes.

Moore says that with this draft,
“you're going to end up with a two-
layer system which will just create
administrative confusion. It's a
halfway house; it's not a proper
harmonization.”

Moore adds that the creative indus-
tries have about one year to lobby to
change the directive's wording: “Par-
liament first time around called for a
very strong forceful directive. But what
has been proposed is well below that,
50 hopefully we'll be able to get more
support from parliament.”

Additional reporting by Gordon
Muasson in London.

Densmore Sues
Remaining Doors
Over Name Use

BY ERIK GRUENWEDEL

LOS ANGELES—John Densmore,
former drummer and co-founder of
the Doors, has filed a multiple-count
lawsuit against surviving original
band members Ray Manzarek and
Robert Krieger, among others.

The suit—filed Feb. 4 in Los
Angeles Superior Court by Dens-
more and on behalf of the estates
of the late vocalist Jim Morrison
and his wife, Pam Courson—
revolves around a new incarnation
of the Doors that has performed in
recent months. The suit claims
that written and oral agreements
mandate that the Doors name and
logo can be used only by the origi-
nal band members.

Keyboardist Manzarek and gui-
tarist Krieger have been playing
dates as the Doors, 21st Century,
with lan Astbury (formerly of the
Cult) on vocals and ex-Police mem-
ber Stewart Copeland on drums.
The group., which performed re-
cently on The Tonight Show With
Jay Leno, played the Los Angeles
House of Blues Jan. 31 and is
scheduled to play Universal Amphi-
theater Friday (7).

The suit seeks unspecified dam-
ages. Representatives for the defen-
dants had no comment.

BY CHRIS MORRIS

Many observers believe that the
Jan. 31 closure of Southwest Whole-
sale was inevitable. One source famil-
iar with the company says, “They
were out of business six months ago.
They just didn’t know it.”

Only 10 days after the troubled
Houston wholesaler laid off its top dis-
tribution sales staffers (Billboard, Feb.
1 and Feb. 8), the company abruptly
closed its doors. Sources say that
Southwest CFO Jay Bowman resigned
the morning of Jan. 31 and that the
firm's approximately 50 employees
were then informed of the shuttering.

By afternoon, accounts arriving
at Southwest to pick up product
were informed of the closure and
turned away, and the company's
labels, some of which had learned

Southwest Wholesale Shuts

Attempts To Resolve Financial Worries Failed

Additional reporting by Ed Christ-

of the shuttering via e-mail, were
already seeking new representation.
In rough financial straits since
last summer, Southwest had at-
ternpted to right itself with a series of
downsizings, mainly on the one-stop
side, and had sought to focus its
business on the distribution of
regional country, rap, and Latin
lines. A source says that days before
closing, Southwest executives had
unsuccessfully approached Memphis
distributor Select-O-Hits, which sold
Southwest product to some ac-
counts, about a possible bail-out.
Southwest president Robert Guiller-
man and other cornpany executives
could not be reached for comment.

man in New York.

Cruz Wins Four Awards
At Premios Lo Nuestro

BY LEILA COBO
MIAMI—Radio programmers signaled
their willingness to embrace multiple
versions of songs and to vote for tracks
outside their genres in choosing win-
ners for the 15th annual Premios Lo
Nuestro Awards, which took place here
Feb. 5 at the James L. Knight Center.
Topping the list of winners was salsa
icon Celia Cruz, who won a total of four
awards for her album La Negra Tiene
Tumbao (The Black Chick Has Swing)
and its single of the same
name. Cruz, who was
convalescing at her home
following surgery earlier
this year, won song of the
year in the tropical cate-
gory for the eponymous
track: she also won for
album, female artist, and
best salsa performance.
Cruz said in a state-
ment, "I share this new
victory with my wonder-
ful fellow nominated artists.” Her win
was surprising simply because the
awards are voted upon by radio pro-
grammers nationwide, who through-
out the year were far more supportive
of other nominees, including Marc
Anthony and Gilberto Santa Rosa.
Other multiple winners at the awards,
which aired live on the Univision Net-
work, were Colombian rocker Juanes
and pop/regional Mexican newcomer
Pilar Montenegro. who took home four
and three awards, respectively.
Montenegro, whose track “Quitame
Ese Hombre™ (Take That Man Away
From Me) topped the Billboard Hot
Latin Tracks chart for 13 weeks, won
pop song of the year {an honor she
shared with Juanes, who tied with “A
Dios le Pido™ [To God, I Ask]) for the
original version of the tune and also
took the honor in the regional Mexican
category for the norterio remix.

“I want to thank radio for believing
in me,” said Montenegro, whose first
single floundered before “Quitame™ hit
the airwaves one year ago.

Juanes also won pop male artist and
rock performance of the year, as well
as a Popular Award, voted upon by
fans, for video of the year. He dedicat-
ed one of his awards “to Colombia and
to the U.S. Hispanic community that
supported this album.”

Anthony dedicated his male tropi-
cal artist of the year
award for Libre to Cruz,
following a stunning
live performance of his
nominated single "Vivi-
enda” (Living). Anthony
is slated to host a two-
hour tribute to Cruz
March 13, which will be
produced by the Tele-
mundo network.

The biggest surprise of
the evening was Mexican
duo Sin Bandera's win in the pop
album of the year category for its
eponymous debut, a disc that produced
a handful of singles and managed to
beat out perennial favorites like Thalia,
Enrique Iglesias, and Alejandro Sanz.

The second surprising win went to
another Mexican, veteran accordionist
Celso Pifa y su Ronda Bogota. besting
Carlos Vives and Monchy & Alexandra
for best traditional tropical perform-
ance, even though radio support for
that project—one of the best of the
year—has been spotty.

FOR THE RECORD

Contrary to a story in the Feb.
8 issue of Billboard. Rob Sisco’s
new title is president of Nielsen \
Music and COO of Nielsen Retail
Entertainment Information.
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LAURA PRUSINI 10TH ANNIV.

Billboard celebrates Laura Pausini's ten years of

international success with an in-depth look at her career,
including over 20 million records sold worldwide. We recount
her border-crossing breakthrough in European and Latin
markets and reveal Pausini's thoughts on her US. debut.
Join Billboard in celebrating Laura Pausini's success!
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HEY HO: The long-delayed Ramones tribute
album, We’re a Happy Family, is finally slated
for release Tuesday (11) on DV8/Columbia (see
Reviews & Previews, page 28). The project, which
includes Ramones covers by such artists as U2,
Red Hot Chili Peppers, Kiss, and Metallica, was
supposed to come out early 2002, but, as John-
ny Ramone tells it, “the delay was because of con-
tracts, record companies, and lawyers. There
were s0 many things, like how much time before
[the artists] can use the songs on their albums,
and I'm going, ‘Who cares?”

Ramones manager Gary
Kurfirst says he first ap-
proached Seymour Stein,
who signed the band fo
Sire more than 25 years
ago, about putting out the
tribute. That deal fell
apart, he says. when Sire
parent Warner Music
Group wanted the project
to go through Rhino and
Kurfirst didn’t want it seen
as a catalog project. “In the
early stages, Eddie Vedder,
who is one aof Johnny's
closest friends. was really
championing the project.
{Because| Eddie is signed to Epic, to make things
easier, we [then] reached out to Sony,” Kurfirst
savs. Ultimately, Rob Zombie got involved and
the record ended up on DVS, the Columbia
imprint run by Zombie’s manager, Andy Gould.

Ramone handpicked many of the acts,
including new artist Rooney. “I had resistance,
but [ kept saving, ‘They're on,” ” he says. “It’s
the one chance in my life where I could pull
some power to do something.”

Many acts, such as U2, have been vocal about
their love for the band. “When we started out,”
[2's the Edge says, “we were the ultimate garage
band, really learning how to play our instru-
ments by playing wherever we could find. Some
of {the Ramones] songs were the first we played
together. So it was really nice to be able to do
[“Beat on the Brat”] for the record.”

Some inclusions were by friends of

Ramone’s. “I'd see Paul Stanley in my neigh-
borhood, and so I asked him,” he recalls. “I asked
if he had to ask Gene [Simmons], and he said
Gene would do whatever he asked him to do and
he’d do whatever Gene asked him to do. [
thought, ‘That’s a better agreement than me and
Joey [Ramone] ever had!" ”

Ramone says his favorite tracks include Kiss’
“Do You Remember Rock ‘N’ Roll Radio” and Ved-
der’s [with Zeke] “I Believe in Miracles.” “Eddie
did the version I would have liked to have done as
the Ramones,” Ramone says, “but we were trying
to make a single and took
all the guts out of it.” Ved-
der’s track was included in
a three-song sampler that
was sent to rock radio. An
MTV?2 special on the proj-
ect will air Tuesday (10).

Zombie hopes the proj-
ect brings more acclaim to
the group. “With two of the
main guys passing away
[Joey Ramnone died in April
§ 2001, Dee Dee Ramone in
June 2002], it’s coming
kind of late, but at the very
least. I'd like this to be the
biggest record the band
ever had so Johnny could have a platinum record,”
he says. “There are so many bands who have plat-
inum records by stealing everything he invented.
It would be nice if he could reap the rewards.”

A limited-version Digipak designed by Zombie
carries a $13.98 price tag. Both it and the stan-
dard jewel-box edition include a 24-page booklet
with previously unpublished photos and an appre-
ciation written by Stephen King. Partial proceeds
from the album will go to the Lymphoma
Research Foundation in henor of Joey Ramone,
who died of the disease.

STUFF: Ashanti, Vanessa Carlton, Dixie Chicks,
Avril Lavigne, and John Mayer have been added
to play Feb. 23 at the Grammys. They join Cold-
play, Faith Hill, Norah Jones, Nelly and Kelly
Rowland, and Bruce Springsteen . . . Jill Sobule
will appear on The West Wing Wednesday (12).

Arena Football, NHRA, Castrol
Pacts To Bolster New Everclear Set

BY CATHERINE APPLEFELD OLSON

To give proper voice to Everclear’s sixth
Capitol set, Slow Motion Daydream (March
11), the label is venturing into nontradition-
al marketing channels—including tie-ins
with the Arena Football League (AFL), the
National Hotrod Assn. (NHRA), and motor oil
company Castrol.

“When you get five or six records deep into
an artist’s repertoire, the big challenge is to
think outside of the box,” Capitol senior direc-
tor of marketing Trip Du-

handful of other Capitol and Virgin acts.
The band and album also will be marketed
at Castrol promotional booths at various
NHRA races, and DuBois says an Everclear
performance at the NHRA championship
race in July looks likely.

For his part, Everclear frontman Art Alex-
akis says he is once more getting comfortable
working with a label that has undergone sev-
eral waves of reinvention through the years:
“This is a different label from the one I signed
with. Everyone is pretty

Bois says. “These promo-
tional channels provide
great exposure for the band,
and they are cohesive with
their artistic integrity.”

The AFL promotion in-
cludes half-time perform-
ances at select games,
some of which will air on
NBC-TV, beginning April
13. The video for first sin-
gle “Volvo Driving Soccer
Mom” is slated for pre-
game arena play, and Cap-
itol is finalizing a deal
with a national retailer to
offer discount coupons for the album with
the purchase of AFL tickets.

The hooky, satirical “Soccer Mom” rolled
to modern-rock radio Jan. 14 and will head to
modern AC late this month, accompanied by
in-store campaigns and appearances in con-
junction with Best Buy and Tower Records, as
well as mass merchants Target, Wal-Mart and
Kmart, according to DuBois. Late-night TV
appearances, plus additional TV and radio
spots are in the works, as is a headlining tour
slated for early spring.

“This is clearly a rock record, but the
beauty of Everclear is two-fold,” DuBois
says. “They have huge credibility in the
modern-rock world, but they are also big at
modern AC.”

The Castrol GTX promotion will kick
into gear in April via a coupon plastered on
13 million cases of the motor oil that
invites consumers to send away for a free
CD sampler featuring Everclear and a

ALEXAKIS

new, and we are all learning
how to work together.
There’s a lot of mutual
respect.”

Though it has been hint-
ed at before, fans now offi-
cially can add “political
activist” to the many per-
sonas occupied by Alexakis.

“I'm at the point right
now where I'm writing
about things that are more
political,” he says. “I'm not
trying to say we are the
Clash or anything, but I do
feel compelled to write
about various abuses, things that are just
not right about the state of the world today.”

Never one to shy away from social com-
mentary, Alexakis’ newest lyrical observa-
tions—many are diatribes against the Amer-
ican right wing—bubble over on Slow
Motion Daydream.

Alexakis, bassist Craig Montoya, and
drummer Greg Eklund dissect the anxiety
of global terrorism in “New York Times”
and pay homage to horrors closer to home
in “Chrysanthemum,” which was written
after the abduction and murder of a young
girl not far from Alexakis’ home in Port-
land, Ore.

“It’s been a hard couple of years. There are
no illusions anymore,” Alexakis deadpans.
“Am I a political activist? Yes, at every level,
whether it is fighting a war I think is unjus-
tified or going to a demonstration at a local
reservoir they’re trying to fill up without rep-
resentation from the community.”
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Interscope Tries
Rush Release
For 50 Cent

Continued from page 1

cided to push back the date so all the
online retailers could have access to
the music in time. As a result, Inter-
net users who visited download sites
Feb. 4 were unable to obtain the
tracks, and there was no announce-
ment of the postponement.

That said, sales for the digital
release may be modest at best.
Many music buyers are still unac-
customed to the concept of paying
for downloads. And with little
advance planning surrounding the
50 Cent songs, the offer was neither
aggressively promoted nor well-
positioned on the sites of partici-
pating retail partners.

Nonetheless, the 50 Cent legiti-
mate download offer is notable for
its originality—as is the precedent
set for album-windowing strategies
in the future. Ironically, 50 Cent
made a name for himself via his
self-released G-Unit mix tapes—
unlicensed compilations, usually
produced by a DJ—sold as both
CDs and cassettes, like bootlegs, at
mom-and-pop music stores and on
the street.

IT’S HAPPENED BEFORE
Get Rich or Die Tryin’ is not the
first album to break with the U.S.
music industry’s tradition of
releasing projects on Tuesday.
Interscope employed a similar tac-

oo —eagdenui =SS . 2lra¥ i e

Sradida b N P00

tic last May with Eminem’s The
Eminem Show, pushing up its
release nine days to a Sunday after
rampant early bootlegging (Bill-
board, May 24, 2002). The Eminem
Show went on to debut at No. 1 on
The Billboard 200 and sold 1.6 mil-
lion units in its first two weeks,
according to Nielsen SoundScan.
And in December, Columbia moved
up the release of Nas’ album God'’s
Son to a Friday (Billboard, Dec. 5,
2002), citing concerns of counter-
feit CDs and Internet leaks. But in
neither case did the label offer con-
current downloading.

Retailers believe the label is mak-
ing the right move. Get Rich or Die
Tryin’ “will probably react exactly
the same way Eminem’s last album
did,” Wherehouse Entertainment
director of urban music Violet
Brown says. “If they're doing it be-
cause of bootlegging, they're doing
the right thing. This is an artist
whom people are used to buying on
bootlegs, so his fans are definitely
bootleg consumers.”

According to the label, the hype

surrounding Get Rich or Die Tryin’

is owed to those mix tapes. “50, on
his own, has created a tremendous
buzz for himself and his music,”
Berman says. “From the perspec-
tive of the label, [Dr.] Dre, Eminem,
and Paul [Rosenberg, Eminem’s
manager and Shady president/CEQ]
are there to lend support creative-
ly and musically. Beyond that, it is
about us giving them the tools and
access to spread the word on 50
Cent and his team.”

Originally signed to Columbia via
a deal with producers the Track-
masters, 50 Cent was dropped from
the label in 1999. After that, the

rapper began marketing himself
through his G-Unit mix tapes.

“In between deals, it was all about
figuring out how to market myself
while being cost-efficient,” 50 Cent

50 CENT

says. “You don’t know what record is
going to take in what region, so I
used the mix-tape circuit as a testing
ground. It was all about which song
would be effective, where. The rea-
son [ have momentum in New York
is because of the number of quality
performances ['ve given on mix
tapes. I proved that [ was consistent.”

Building upon his mix-tape suc-
cess, a number of labels approached

o ARTISTS & MUSIG...

the Queens, N.Y,, native. He signed
with Shady and re-emerged with
“Wanksta,” his single from the 8
Mile soundtrack. “I felt it was a good
record,” says the rapper, whose
songs are published through Uni-
versal Music Publishing, ASCAP. “I
recorded it a year ago, and I moved
on. When I was working with Jam
Master Jay, he told me something
that I'll never forget: ‘If you stay
focused on one hot record, you'll be
stuck, not knowing what to work on
next.’ Since ‘Wanksta,’ I've recorded
48 records.”

SINGLES STREAK UP THE CHARTS

For Interscope, “Wanksta, which
is No. 4 on Hot R&B/Hip-Hop Sin-
gles and Tracks, cemented the foun-
dation for 50 Cent’s album. (His
other single, “In Da Club,” is No. 1
on the same chart, as well as on the
Hot Rap Tracks chart.) Berman says
that with “ ‘Wanksta’' being such a
big track and being in 4 million peo-
ples’ hands via the 8 Mile sound-
track, it has been a great mainstream
setup track because of its reach.”

The singles have also made strides
on the pop charts. “In Da Club,”
which is No. 4 on The Billboard Hot
100, earned Greatest Gainer/Airplay
honors on that chart this week.
“Wanksta” goes to No. 16 with a bul-
let on the same chart.

Despite having signed to a
major, 50 Cent says he will contin-
ue releasing mix tapes. “I know my

fan base. When I do mix tapes, I
can use certain images that the
major labels aren’t comfortable
with. Eminem, creatively, is simi-
lar to me in that he uses a larger
part of his personal life in his
music. It just happens that my life
has more gunplay and crime.”

Berman understands that bal-
ancing the rapper’s hardcore fan
base with his burgeoning pop ap-
peal is tricky. “We tried not to get
ahead of ourselves. Every step of
this campaign has been meticu-
lously planned to remain true to his
street credibility.”

The label teamed with XXL mag-
azine for a promotion that included
a DVD trailer available with select is-
sues. Interscope also launched a TV
campaign with BET and MTV in Jan-
uary. On the retail front, the first
500,000 copies of Get Rich or Die
Tryin’ will include a bonus DVD.

Managed by Violator Management
and booked by ML Communications
(both are based in New York), 50
Cent seems to regularly find himself
shrouded in controversy. From
feuds with fellow rappers to legal
trouble, the rapper has been a staple
in the press since late last year. “Peo-
ple know me more for the drama
than my music,” he says. “You usu-
ally hear more about the drama.
Now I think that will change.”

Additional reporting by Brian Gar-
rity in New York.

Murphy Aims To Rid World Music Of Stigma In U.S.
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BY CHRISTIE ELIEZER

SYDNEY—Chris Murphy, managing director of
Australia’s Petrol Records, is steeling himself to
face inevitable clichés about world music as he
prepares to enter the U.S. and European markets.

He has heard them all—most notably that world-
music records do not sell, and that they are not
glamorous enough to market. But Murphy—who
entered the U.S. market in 1981 as
manager of INXS and earned atten-
tion in 2000 as managing director of
Internet radio network Digital One—
is convinced that world music is a
largely undiscovered genre, particu-
larly for indie labels. Petrol’s The
Greatest Songs Ever compilation
series is setting new sales records for
world music in Australia. He intends
to do the same in the U.S.

“Our first compilation was Cuban
music,” Murphy recalls. “Every Aus-
tralian distributor and retailer told
me there was no market for it. Yet it
sold 25,000 units here, and we re-
leased a sequel.”

Murphy’s strategy is that those 25,000 buyers
will be equally interested in music from Brazil,
Jamaica, or India. Each CD comes with a 40-page
catalog of the series, which has triggered import
orders from Korean publishing houses to French
boutiques to HMV Middle East.

“Record companies think they have a problem
selling world music to the consumer,” he says.
“Actually, it is the consumer who has the problem
| having the music sold to them. It’s been a long

time since the music industry did what other

industries do; go find the customer and put prod-
uct that would appeal to them directly in front of
them. The people most likely to be interested in
hearing this music are ages 25 to 45, and they have
probably traveled a lot. They are over being told
what is the new pop sensation. They want to dis-
cover.”

Petrol forecasts it could sell between 500,000
and 1 million units in the U.S. with-
in the next 12 months —and that the
States could be its biggest market
within three years. Murphy believes
that this is because the U.S. majors
ignore world music; most compila-
tions available in the U.S. are cheap-
ly produced, and their packaging is
not consumer-friendly.

Petrol’s compilations sidestep the
issue of little-known artists, hence
the title The Greatest Songs Ever. Its
tracks are researched to reach as
wide a demographic as possible: |
Petrol’s compiler, Jean-Francois Pon- |
thieux, went through 342 tracks to |
choose the final 18 on the first Cuba CD.

The covers are white with an insignia of a fruit !
or vegetable, giving the series continuity. During
the series’ first 12 months, CDs have covered Ja-
maica, Argentina, Brazil, Ireland, France, Italy,
Africa, Mexico, Greece, and Spain.

“The product moves quickly,” reports Laurence
Beibby, owner of Sydney indie store Spot Music.
“When [ play any of their CDs in-store, they have
enough hooks for impulse buyers to come in and
ask. They invariably buy two or three others of the
series, because the packaging is very impressive.”
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Nick Cave & The Bad Seeds Deliver First Of Three In Three Years

A Throwback Of Sorts, Anti-/Epitaph Debut Mixes Ballads With Songs Recalling The Birthday Party

BY WES ORSHOSKI

Tired of being bound by the tradi-
tional major-label album-tour-album
cycle, Nick Cave marks a new chapter
in his career—one focused on spon-
taneity and capturing of-the-moment
energy—with the release of he and the
Bad Seeds’ Anti-/Epitaph debut, Noc-
turama, out Tuesday (11).

A mix of Cave’s piano balladry with
more rollicking tunes reminiscent of
his work with goth heroes the Birth-
day Party, Nocturama is the first of
three albums Cave and the Bad Seeds
plan to issue over the next three years.
Each album, he notes, will be released
in February.

“We were sick of having to wait
three years,” Cave says, referring to the
major-label promotion routine. “You
record the record, then there’s this
massive amount of promotion you
have to do, and a fucking tour . . . the
whole cycle is so long.”

Like Nocturama—recorded in a
week without any overdubs—each
album will be written and recorded
quickly, he adds. The idea, Cave says,
is to “do it like they used to. In the old
days they used to do two a year, some
of those people, and they were great
records. [Bob] Dylan is a great exam-
ple. John Wesley Harding was record-

ed in two hours—and mixed; we
haven't got quite to that point, but to
me it’s amazing. And Van Morrison’s
Astral Weeks took two days, and there’s
a beautiful and important record.”

LOSING THE STUDIO THRILL

With this being their 12th al-
bum together, Cave says he and
the Bad Seeds have reached a
point where the thrill of the stu-
dio has dissipated, where they are
no longer tempted to indulge
themselves in the studio, thus
clogging up songs with unnec-
essary information.

Actually, on the 10-track Noc-
turama, they've begun doing just
the opposite. While the group
abides by an unwritten, anti-
overdub law—“If you can't sit
down and play it live, then it
doesn’t get on the record,” Cave
says—for the sprawling “Babe, I'm On
Fire,” the version of the song that ap-
pears on the album is the recording of
the only time the band ever played the
entire 15-minute, album-ending cut.

“We played it all together for three
minutes and it was like, ‘Alright, that’s
it. 1-2-3,” and we taped it, and that’s the
only time we ever played the thing.”
(The first 40,000 copies of Nocturama

will include a DVD video of the song.)

Cave says approaching recording
this way creates a “sense of adventure
about the actual playing of the music,
the sense of, ‘Who knows what'’s
going to happen, who knows even

what kind of version we're going to
do? ” He notes, “There’s a sense of
imminent collapse within [“Babe I'm
On Fire”], like it’s just struggling to
stay together, which gives it a beau-
tiful kind of tension.”

It’s an approach that Anti- president
Andy Kaulkin applauds, one that he
says makes Nocturama looser-feeling
than Cave’s recent, piano-ballad-heavy

albums (1997’s The Boatman’s Call
and 2000’s No More Shall We Part). “It
sounds like some thrilling debut by
some new artist; it doesn’t sound like
a guy who'’s been doing it for many
years. It sounds fresh,” says Kaulkin,
who admits to having had Cave
on a short wishlist of potential
Anti- artists.

In joining the Anti- family
through a licensing deal with
Mute, Cave—formerly a Mute/
Reprise artist in the U.S.—adds
more eclecticism to an already
diverse roster that includes Tom
Waits, Solomon Burke, and
Merle Haggard.

TAPPING POTENTIAL

Kaulkin says that Cave’s music
seems to be knocking on the
door of broader appeal; beyond
making longtime fans aware of
the album via a load of print advertis-
ing, Internet promotions, and even a
pair of billboards (in Seattle and Los
Angeles’ Silverlake neighborhood),
Kaulkin says a major goal of his is to
get the album to the National Public
Radio (NPR) audience.

“That audience would love Nick
Cave if they just gave him a chance,”
he says, adding: “I think there’s a lot of

people out there who kind of pigeon-
hole Nick as this kind of goth icon. But
a song like [the piano ballad] ‘It’s a
Wonderful Life,” "—which carries the
lines “Come on admit, babe/It’s a won-
derful life/If you can find it"—“that’s a
beautiful song, no matter what kind of
music you're into.”

NPR fans, however, likely wouldn’t
fancy the chunk of Nocturama satisfy-
ing the other half of Cave’s musical per-
sonality, cuts like “Babe I'm On Fire”
or “There’s a Dead Man in My Bed,”
which Kaulkin notes are “as intense
and cathartic as anything he’s ever
done,” in or out of the Birthday Party.

That said, Cave notes that the slow-
er songs that mark the second half of
his career are the ones that resonate
most deeply with him. “I think I like
those songs for longer.”

When asked about what inspired
one such ballad, the striking love song
“Right Out of Your Hand,” the 45-year-
old Cave says: “I'm not really sure. I
think these songs are more atmos-
pheric than I normally write. I've al-
ways kind of considered myself a sto-
ryteller; and a lot of my songs are
stories, they have a beginning and an
end. These songs are much more
open-ended . . . But, for me, that song,
I think, is about getting old.”
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WAXING ECSTATIC: During the boom
years of the CD at retail—which are
beginning to seem more and more
distant—adventurous producers and
executives at labels both large and
small were able to take advantage of
arapidly expanding market in order
to record contemporary music by liv-
ing composers. These days, in the
face of increasing conservatism at
most major labels and a market
more and more inhospitable to
indies, many composers are faced
with fewer options for the dissemi-
nation of their music. Those whose
works that were already recorded,
however, are at an advantage: While
labels may be unwilling or unable to
keep those recordings in print,
industrious composers are finding
ways to do it themselves, increas-
ingly under their own imprints.

The latest to join this vanguard
wave is American post-minimalist
composer Michael Torke, many of
whose works were recorded during
the "90s by British label Argo, a divi-
sion of Universal Music’s Decca
recording company. One of America’s
most-performed composers, Torke
had a thriving relationship with Decca
that continued even after the Argo
imprint was folded, and most of his
major new works were recorded dur-
ing his tenure with the label. Now that
those recordings are no longer in
print, Torke has established his own
label, Ecstatic Music, in order to keep
those recordings in circulation and in
some cases to make improvements.
Torke plans to make the first six
releases on the fledgling label avail-
able via his Web site, michaeltorke
.com, in late February.

According to Torke, the decision to
found Ecstatic Music was inspired by
the similar activity of his former label-
mate, British composer Graham
Fitkin, who founded his GFR label to
reissue his own Argo recordings (Bi/l-
board Classical Spotlight, Sept. 14,
2002). Torke admits that he was ini-
tially skeptical. “At first I thought, cot-
tage industry, what does that really
amount to?” he says. “But as I thought

by Steve Smith

about it more and more, I realized that
this was a real opportunity.” In both
cases, Decca producer Andrew Cornall
provided encouragement and techni-
cal advice that helped the composers
make arrangements with Universal to
license their recordings for reissue.
Torke soon realized that by taking
control of his own releases, not only
could he keep his music in circulation,
but he could remaster recordings and
reconfigure the music in thematically
meaningful ways. The first six releases
on Ecstatic Music—titled One, Two,
Three, and so on—include all of Torke’s
music that was recorded for Argo,
including several pieces previously
issued on multiple-composer recital
discs by saxophonist John Harle and
the Balanescu String Quartet. Each
sports a smart new cover design and
newly commissioned liner notes. The
six will also be offered as a boxed set.
The initial Ecstatic Music releases
will be available solely through the
composer’s Web site, though he also
hopes to make them available through
major online retailers. Though many
collectors will already have the origi-
nal Argo releases, Torke anticipates
that interest in his earlier recordings
might be sparked by Rapture, a new
recording of orchestral works issued

5 by Naxos in late January and already

selling briskly, as well as through live
performances. He is already beginning
to explore ways in which he might
acquire the rights to issue recordings
of several major works that have
appeared since his Argo contract
lapsed, including Strawberry Fields, a
one-act opera, and The Contract, an
evening-length ballet.

AND THE WINNER IS: Overshadowed
by the mounting frenzy surrounding
the upcoming Grammy Awards, the
winners of the ninth annual Cannes
Classical Awards were named during
the recent MIDEM conference in
France. The awards are presented by
an international consortium of
music critics and honor recordings
in 25 diverse categories, from early
music to contemporary fare. For a
complete list of winners, check out
classicstoday.com.

IN MEMORIAM: We were saddened to
learn of the passing of American com-
poser Lou Harrison, 85, who died Feb.
2 en route to a festival of his music at
Ohio State University (see obituaries,
page 45). A maverick in the truest sense,
Harrison was a pioneer in the integra-
tion into American music of Asian,
African, and Latin American elements.
His inimitable compositional voice was
surpassed only by his magnanimity of
spirit. He will be sorely missed.

Sweet Honey InThe
Rock Celebrates

30th Year With
‘Women Gather’

BY JIM BESSMAN

In a return to a label that previ-
ously released five Sweet Honey in
the Rock albums, Rhino-distributed
Earthbeat! Records has issued the
venerable African-American female
a cappella group’s 30th-anniversary
album, The Women Gather (issued
Jan. 28).

The set is further distinguished by
its producer—and writer of three of
its songs—Toshi Reagon, also
daughter of Sweet Honey founder
Bernice Johnson Reagon.

\

BERNICE lOHNéON REAGON

“She’s assisted me on some proj-
ects, but in this case I assisted her,”
says Bernice Johnson Reagon, sin-
gling out the album’s title track,
which was written by the group’s
other founding member, Carol Mail-
lard. “I listen to the recording and |
know I wouldn’t have pulled off the
particular mix and environment that
Toshi got out of it.”

Reagon formed Sweet Honey in
the Rock in 1973 after serving in the
original Student Non-Violent Coor-
dinating Committee Freedom
Singers—the historic African-Amer-
ican vocal group that emerged dur-
ing the ’60s civil rights movement.
Sweet Honey—which also includes
Ysaye Maria Barnwell, Aisha Kahlil,
Nitanju Bolade Casel, and sign-lan-
guage interpreter Shirley Childress
Saxton—has since gained a world-
wide following for its unaccompa-
nied performance of all-inclusive
African-American music styles,
including blues, ballads, hymns,
spirituals, and rap.

The self-managed Washington,
D.C.-based group is booked through
ICM in New York. Reagon says that
touring in support of The Women
Gather will include 12 special con-
cert productions incorporating
Toshi Reagon and her band.

“She was 9 years old when [ start-
ed Sweet Honey, so it’s a cross-gen-
erational show spanning three
decades,” Reagon says, admitting
“awe and pride” at reaching her
group’s milestone year.

She adds, “The years just unfold
when you really keep your focus on
your work.”

ARTISTS & MUSIG _

‘DAREDEVIL MUSIC: What do you do
when your record label hasn’t released
a soundtrack in three years and the
label has been chosen to put together
the soundtrack to one of the most-
anticipated movies of 2003? For Wind-
up Records president Steve Lerner, the
challenge was a welcome one for the
Daredevil soundtrack, which Wind-up
released Feb. 4.

“This is our second soundtrack,”
Lerner says. (Wind-up’s first one was
Scream 3, released in 2000.) “And we
were excited to do the Daredevil
soundtrack because all the music on it
is such an integral part of the film. We
wanted to find a property we really
believed in, and a lot of the songs were
written specifically for the movie.”

The buzz on the 20th Century Fox
film Daredevil (which opens nation-
wide Feb. 14) is that its set to be one of
the biggest hits of the season. Based on
the Marvel Comics character, it stars
Ben Affleck, Jennifer Garner, Colin
Farrell, and Michael Clarke Duncan.

The 20-song soundtrack features new
material from such acts as Fuel, the

Calling, Hoobastank, Nickelback, Moby,

March 4 on Wind-up—is the only act
to have two tracks on the collection:
the high-adrenaline “Bring Me to Life”
(used during a training scene with
Garner’s Daredevil character, Elektra
Natchios) and the haunting ballad “My
Immortal,” which is played during a
funeral scene.

Evanescence lead guitarist Ben
Moody says, “We were originally sup-
posed to have one song [“Bring Me to
Life”] on the soundtrack, but then Fox
heard one of our demos and liked it so
much that they asked for a second
song.” Evanescence lead singer Amy
Lee adds, “ ‘Bring Me to Life’ happens
to be the first single from our album,
and we’re excited about being associ-
ated with this soundtrack.”

Fox and Wind-up have joined forces
for Daredevil promotions, such as
giveaways of Daredevil film-screening
passes to those who purchase the
soundtrack at stores in the independ-
ent coalition Music Monitor Network.
A four-song Daredevil sampler is also
being given away with Ray-Ban pur-
chases at select retailers. There will also
be TV and print ad campaigns. Online,
there will be Daredevil

Chevelle, Saliva, and Hoobastank.

Fuel guitarist Carl Bell, who wrote
the band’s “Won’t Back Down” (the
hard-driving first single from the Dare-
devil soundtrack), admits with a laugh:
“I didn’t think doing the song would
work out at first, because we've been
busy working on our next album. [Film
studio] Fox called us and said that they
needed a song in a week. So they flew
me out to L.A., I saw what was done so
far with the movie, and met with the
director [Mark Steven Johnson]|. They
sent me a reel of pieces of the movie,
and I literally kept going back and forth
to watch it as I was writing the song.”

Bell says he’s pleased with the re-
sults. “For some reason, I work better
under pressure. It’s probably different
for us as a single, because lyrically 1
wanted it to have some connection to
the movie. But the song also fits right
in with our body of work.”

Rock band Evanescence—whose
debut album, Fallen, will be released

soundtrack promotions
with amazon.com, Launch/
Yahoo, and Real Networks.

The soundtrack’s second
single is the Calling’s power
ballad “For You,” used dur-
ing a love scene in the film.
The “For You” video has
been filmed and is expected
to be released in March.

Fox Music president
Robert Kraft says that the
Daredevil soundtrack also
presented the opportunity
for inspired collaborations.
Drowning Pool’s sound-
track cut “The Man Without Fear,” fea-
turing Rob Zombie, is the first song the
band has issued since the untimely
death last year of lead singer Dave
Williams. Daredevil composer Graeme
Revell and Incubus guitarist Mike
Einziger teamed up on “Daredevil
Theme (Blind Justice Remix).”

“I went after Mike Einziger person-
ally because I had heard he was inter-
ested in writing theme songs,” Kraft
says. “Many of the musical aspects of
Daredevil were also driven by the
director. Wind-up was incredibly sup-
portive in getting the artists we want-
ed on this soundtrack.”

GOLDEN GLOBE GLORY: Congratula-
tions to the motion-picture music win-
ners at the 60th annual Golden Globe
Awards, presented Jan. 19. U2's “The
Hands That Built America” (from
Gangs of New York) won for best orig-
inal song. Best original score went to
Elliot Goldenthal for Frida.

12

www.billboard.com

BILLBOARD FEBRUARY 15, 2003



Sixpence Quite Content With Touring Plans

After Label Troubles Stalled The Follow-Up To Its Breakthrough Album, Act Hits The Road To Reconnect With Fans

BY SUSANNE AULT

LOS ANGELES—It has been four years between
Sixpence None the Richer’s break-out third and
most recent fourth albums and four years since
the band’s last major tour. This long time-out
period does not worry the group as it swings back
into the touring life this month.

In keeping with the band’s name, lead singer
Leigh Nash explains, “We’re not going out so
much to make money. We just need to go out
there and do it again. We really need to build our
fan base back.”

Construction started on the endeavor Feb. 2 at
the Boulder Theater in Boulder, Colo. The tour
will then wind through 20 shows priced between
$18 and $25 before wrapping Feb. 28 at the Canal
Club in Richmond, Va. Sixpence is looking to
keep its live comeback manageable and will not
hit any West Coast venues at this point. Nash says
that sticking with vans and trailers for the trek
makes it tricky to slot cross-country dates with-
in the four-week stretch.

“We're definitely rusty,” she admits of the
band’s touring layoff since 1999, but Nash feels
that after some intense pre-gig rehearsing,
“things are starting to get whipped back into
shape. The main thing that we’re looking for-
ward to is getting back into the live groove. It’s
been such a long time. We need to get back
together and learn to play again.”

Sixpence, which broke out as a contemporary
Christian act, smashed into the mainstream music
scene with the single “Kiss Me,” which peaked at
No. 2 on The Billboard Hot 100. Its eponymous
1997 album, which included the track, sold
561,000 units (according to Nielsen SoundScan),
reaching No. 89 on The Billboard 200.

The signs were pointing to the band continu-
ing the mamentum for its follow-up album,
Divine Discontent. But its release was tripped up
by record-ceampany complications, as Sixpence’s
original label, Squint, went bankrupt, and Warn-
er Bros. bought the group’s subsequent label,
Word. After about a two-year delay, Divine Dis-
content finally hit stores Oct. 29, 2002, on
Reprise/Warner.

GETTING REACQUAINTED

“There’s a lot to clean up. A lot to get going,”
says Nettwerk Management’s Terry McBride, who
started managing the band nine months ago. “I
believe in going back to basics, [so we] want the
band out touring.” Creative Artists Agency’s Scott
Clayton, who books the band out of Nashville
(where the act is based), says of his client, “The
purpose of the tour is to reconnect with the audi-
ence. That’s why we’re playing smaller clubs. It'l]
be a more intimate environment.”

Since its release, Divine Discontent has sold
33,000 units, according to Nielsen SoundScan,
peaking at No. 154 on The Billboard 200. McBride
blames the relatively slower sales on the label
shake-ups and the fact that Divine Discontent’s
fourth-quarter rollout meant stiff holiday com-
petition from some major releases. That said,
McBride says the plan has always been to do the
serious promotion work on the album with a
spring tour. He suspects that this moderate
month-long excursion, primarily at clubs and
theaters, will eventually extend to larger outdoor
venues through the summer. Nash says she hopes
the February shows will lead to a bigger tour with
another co-headlining band later this year.

“We were so wrapped up wondering and wait-

ing for the record to come out that touring was
not on our minds so much,” Nash says, feeling
some regret that the band may have been off its
fans’ minds for too long. “Basically, some people

SIXPENCE NONETHE RICHER

who are in bands are great business people, and
they know how to scheme to make more money.
We just want to go out and play music. It's not
laziness; our minds just don’t work that way.
We're just focused on the music side of things.”

Yet Nash'’s easy-going attitude toward the band’s
career is nevertheless attracting business. At this

point, the various promoters that have signed on
for the dates feel upbeat about sales, many of
which got under way at the end of January.
Regarding Sixpence’s on-sale for its Feb. 15 show
at Chicago’s House of Blues
(HOB), HOB talent buyer
Michael Yerke reports that 200
tickets of the 1,300 available
have sold. “And that’s just the
opening week,” he says, expect-
ing the show to attract at least
1,000 people or eventually sell
out. “I think people are excited
to see them. I'd love them to get
more airplay off [ Divine Discon-
tent], but I didn’t really count on
that when picking up the show.”
Yerke adds that because
Divine Discontent has been
slow to catch on at radio, “it’s
more important to be aggres-
sive in marketing the show.
You want to make sure that
people who like the band will know about it.”
David Kells, marketing director for Great Big
Shows, which is promoting the Feb. 16 show at
Nashville’s 450-seat Exit In club, “has no fears
that we'll definitely sell out.” He believes this
because Sixpence has performed at several char-
ity events in its hometown during its hiatus, so “I

don’t think people even think that they are out
of commission. They are a big band.” Plus, Kells
adds, “we promote all of our shows, not neces-
sarily equally. Some of the shows need more of a
push, but I don’t think this one will.”

Rich Best, a Clear Channel Entertainment tal-
ent buyer based in Minneapolis, is expecting 500 or
600 to make it to his 1,000-seat Quest Club show
Feb. 9. “The challenge is whenever artists have
received a strong solid Christian fan base and you're
trying to get those core fans to come to a main-
stream club,” Best says. “We’re crossing our fin-
gers.” Still, he has successfully brought Christian
audiences into the club for rock band PO.D., which
caters to both mainstream and Christian crowds.

There is also gaining support for Divine Dis-
content, says Chris Patyk, music director for Los
Angeles’ top 40 station KYSR (98.7). That should
encourage people to fill venues as the tour goes
on, he thinks. “They've defiritely shown so much
growth on the CD,” says Patyk, who recently
added second single “Don’t Dream It’s Over” to
the station’s playlist. “We’re committed to see-
ing them succeed. They jusf need another break-
through to remind people who they are.”

Clayton declined to speak specifically about
gross or attendance expectations. But combining
the average 500- to 1,000-sezt venue size and aver-
age ticket price, many of the per-show grosses
should fall within the low to mid-five-figure range.

Smaller Venues Prove A Better Fit For 3 Doors Down

BY RAY WADDELL
NASHVILLE—Taking into account current mar-
ket conditions and a 13-month absence from the
road, rising rock band 3 Doors Down (3DD)
opted to underplay markets as it embarked on a
year of touring in January.

When the band wrapped touring efforts for its
four-times-platinum debut, The Betfer Life, it
had built up to headlining 4.000-seaters during
the course of 397 shows. But as it began work-
ing its new record, Away From the Sun (which
has sold 712,000 units, according to Nielsen
SoundScan), the group opted to start out in

cities and up the capacity in others. For example,
in Chicago, it went from the 1,300-capacity House
of Blues (HOB) to the twice-as-large Congress
Theatre. “They're doing 85%-100% capacity every
night,” says Ken Fermaglich, 3DD’s responsible
agent at the Agency Group. “And they’re knock-
ing "em dead every night. This is not a one-hit
wonder; it’s a band that’s building a fan base.”
Now playing 3,000-seaters again, 3DD is also
doing well with merchandise at the shows, mov-
ing up to 100 CDs per night. Theory of a Dead
Man, also managed by In de Goot, is supporting

about a love affair with radio and with America.
They are becoming a world-class touring band.”
Henderson says crowd reaction to the new
material is positive: “People are responding to
the first album’s stuff, but ~hey're really digging
the new single, louder than [debut single] ‘Kryp-
tonite.”” He adds that he’s enjoying the ride more
this time. “Last time I did so much partyin’, [
don’t remember a lot of it. This time I'm sober,
I've got my eyes open, [ remember every show,
and I'm enjoying the heck out of it.”
HOB senior talent buyer Jim Mallonee is
among the promoters reaping the benefits

venues with no more than 2,000 seats.

“That was the game plan from the begin-
ning,” says Phin Daly, co-manager of 3DD
with Bill McGathy at In de Goot Entertain-
ment. “We could have picked up where we
left off: with three semis [and] four buses,
playing these large venues and possibly not
filling them. We decided to guarantee our-
selves a win and play buildings we knew we
could pack. We wanted to go the smart way,
make less money, and have mere fun.”

The band obviously bought into the con-
cept. “We looked at other tours and the state
of the economy, and it seemed to us lots of
tours were losing their ass,” 3DD guitarist
Chris Henderson says. “We made a conscious
decision to step back and build it again.”

The strategy of prudent booking paid off.
“With the industry where it’s at, with budg-
et caps on marketing at the labels, the beau-
ty of this band is we have No. 1 records at six

Away From the States: Republic/Universal act 3 Doors Down
rocks the boat aboard the U.S.S. George Washington in the
Mediterranean Sea during a performance for U.S. troops.
The concert was part of a tour of U.S. military bases in the
Middle East last fall. Now back on shore, the band kicked off
a year-long trek last month. Pictured, from left, are 3 Doors
Down’s Brad Arnold and Matt Roberts.

of the tour. “We blew out the Variety in
Atlanta, the Center Stage in Charleston
[S.C.], and the House of Blues in Myrtle
Beach [S.C.],” Mallonee says, adding that
tickets were generally in the $16.50-$22
range. “The Myrtle Beach club is the largest
in the chain [with a 2,200 capacity], and I've
only had one other band sell out for me in
January: the Black Crowes. [3DD] sold out
our biggest club in our smallest market in
our slowest month.”

Mallonee is bullisk about 3DD’s future:
“They're definitely over the sophomore
jinx,” he says. “I give them nothing but the
highest marks.”

3DD’s current leg wraps Feb. 22 at the
Verizon Wireless Theater in Houston. It will
attend the Grammys Feb. 23 and shoot a
video and a commercial for tour sponsor
Bud Light and tentatively plans to play
Europe in March. Plans then call for col-

different formats,” McGathy says. “When you
have that, it’s about the song.”

Riding the multi-format hit single “When I'm
Gone” and a couple of Grammy Award nomina-
tions, 3DD has already had to add dates in some

on all dates. “Being out at the right time, with the
right support, is really and truly what's driving
the bus,” McGathy says. “That’s what has allowed
this band to be platinum on the first single. It's

leges, radio shows, and festivals in April/May,
more European dates in June, and a summer
headlining package of 4,000 - to 6,000-seaters.
In the fall, Australia and New Zealand could be in
the mix, followed by another round of U.S. dates.
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COUNTRY CLASSICS: Perceived disre-
gard for classic country artists by
country radio is hurting longtime
agent/manager Marty Martel’s abili-
ty to sell his Country Legends pack-

MARTEL

age, a fluid roster of some 30 coun-
try veterans that includes Porter
Wagoner, Bill Anderson, Gene Wat-
son, John Conlee, Hank Thompson,
Little Jimmy Dickens, Stonewall
Jackson, Jack Greene, Jean Shepard,
Lynn Anderson, MC Ralph Emery,
and many others.

Martel’s main clients were once
fairs, but now casinos are taking up
the slack. “Casinos are the liveli-
hood right now for the Legends,”
he says. “I've pitched it 'til I'm blue
in the face. Lack of radio support
kills legends fast, but it doesn’t kill
classic rock.”

The price range for Legends for
talent buyers ranges from $17,500-
$50,000, with hard tickets generally
in the $20-$30 range. “We do about
25 shows a year, but it should be 50,”
Martel says. “Radio will not play the
veterans of country music, and the
buyers tell me [country radio] will
not allow them to promote these
artists. A lot of these young disc jock-
eys, if you ask them who Little
Jimmy Dickens is, nine out of 10
won’t know him.”

COUNTRY’S BIG GUNS: Country’s
touring superstars, meanwhile, are
prepping for major runs in 2003, Tim
McGraw begins his 50-date, all-arena
Tim McGraw & the Dancehall Doc-
tors’ One Band Show March 7 at the
Birmingham (Ala.) Jefferson County
Civic Center and wraps May 30 at the
ON Center in Syracuse, N.Y. The
package is sponsored by Bud Light.
Plans are also being finalized for
another Brooks & Dunn Neon Cir-
cus tour, with Rascal Flatts and Brad
Paisley among the acts booked for
support on an April-August shed run.

Alabama’s American Farewell tour,
playing a mix of arenas and amphi-

by Ray Waddell

theaters, begins June 21 in Birming-
ham. Dixie Chicks are putting to-
gether a summer run, with venues
still being determined. George Strait
is already selling out arenas, and
country’s top touring artists of last
year—Toby Keith, Kenny Chesney,
and Alan Jackson—uwill be out for
much of the year.

Popular packages like the Rockin’
Roadhouse tour (Mark Chesnutt,
Tracy Lawrence, and Joe Diffie) and
the Honky Tonk Tailgate Party
(Rhett Akins, Wade Hayes, Daryle
Singletary, and Chad Brock) are
also gearing up, and there is talk
that top country divas Faith Hill
and Shania Twain will tour, respec-
tively, at some point this year.

LONDON CALLING: The April 13 Avril
Lavigne concert at the John Labatt
Centre in London, Ontario, became
the building’s 14th sellout Jan. 25
and its fastest sellout since opening
Oct. 11, 2002. The John Labatt Cen-
tre has also sold out shows for Cher,
Great Big Sea, the Shaolin Monks’
Wheel of Life, the Righteous Broth-
ers, Sk8, Guns N’ Roses, Royal
Christmas Show, B.B. King, the
Harlem Globetrotters, Cabaret, Stars
on Ice, and two London Knights
games. The building is managed by
Brian Ohl for Global Spectrum.

IF IT WORKED IN 1977: A package
featuring Bad Company’s Paul
Rodgers, Kansas, and Robin Trower
will play sheds, theaters, fairs, and
festivals, beginning in the Midwest
and running well into the summer.
The tour is booked by Paradise
Artists in conjunction with Creative
Artists Agency.

PARTY IN THE DISTRICT: Superfly
Productions will produce its seventh
annual Mardi Gras Music Festival, set
for March 1-2 at Twiropa Mills in
New Orleans’ Warehouse District.
The festival features two events,
Galactic’s Carnival Electricos and
Cowboy Mouth’s Rock’n’Roll Ball
with Robert Earl Keen.

Carnival Electricos is Galactic’s
second annual all-day Mardi Gras cel-
ebration and will be the final stop on
Galactic’s 2003 Freezestyle tour (Bill-
board, Jan. 25). Confirmed acts in-
clude Z-Trip, the ReBirth Brass
Band, the Wild Magnolias Mardi Gras
Indians, and special guests. The
Mardi Gras Music Festival will be
Superfly’s first full-scale concert
event at Twiropa. Superfly will also
present shows at Twiropa for its April
25-May 4 Superfly During JazzFest
Concert Series.

BOXSCORE.

]
FEBRUARY 15 =
: s | CONCERT GROSSES
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
GEORGE STRAIT, Cricket Pavilion, $656,115 14,344 Clear Channel
TAMMY COCHRAN Phoenix $63.50/$33.50 19,937 Entertainment
Jan. 23
KENNY CHESNEY, MONTGOMERY Xcel Energy Center, $531,965 13,942 Frank Prods., Game Inc.,
GENTRY, KELLIE COFFEY 31. Pazgl. Minn, $42/$37/$33 15,652 The Messina Group
an.
THE O'JAYS, GERALD LEVERT, Mark Etess Arena, $526,855 10,488 Clear Channel
THE WHISPERS, DEE LEE Atlantic City, N.J. $65/$45 two sell E i
Jan. 18-19
KENNY CHESNEY, MONTGOMERY St. Pete Times Forum, $501,513 14,058 Clear Channel
GENTRY, KELLIE COFFEY Tampa, Fla. $39.75/$29.75 sellout Entertainment,
Feb.1 The Messina Group
KENNY CHESNEY, MONTGOMERY Tallahassee-Leon County $348,108 9,537 Mischell Prods.,
GENTRY, KELLIE COFFEY Civic Center, Tallshassee, Fla,  $42.50/$32.50 sellout The Messina Group
Jan. 31
KENNY CHESNEY, MONTGOMERY Vi M ial Coli: $308,732 8322 Clear Channel
GENTRY, KELLIE COFFEY Jacksonville, Fla, $40.75/$30.75 sellout Entertainment,
Jan. 30 The Messina Group
LIVE 10S NOT SO SILENT NIGHT: MOBY, HP Pavilion, $286,405 11,063 Clear Channel
DISTURBED, PAPA ROACH, GOOD San Jose, Calif. $35 13,063 Entertainment
CHARLOTTE, THE DONNAS, & OTHERS Dec. 13
GAITHER HOMECOMING Mellon Arena, $272,833 14317 Clear Channel
Pittsburgh $28/$15.75 16,363 Entertainment
Dec. 14
GOV'T MULE Beacon Theatre, $269,224 6,443 Clear Channel
New York $63/843/833 two E i
Dec. 30-31
KENNY CHESNEY, MONTGOMERY Alliant Encrgv Center, $261,651 1125 Frank Prods., Clear
GENTRY, KELLIE COFFEY Madison, Wis. $39 9,025 Channel Entertainment,
Jan. 23 The Messina Group
GAITHER HOMECOMING St. Pete Times Forum, $260,807 11,654 Clear Channel
Tampa, Fla. $29.50/$15.50 18,647 Entertainment,
Jan, 18 in-house
KENNY CHESNEY, MONTGOMERY Ralph Engelstad Arena, $245,840 7.800 TBA Entertainment,
GENTRY, KELLIE COFFEY Grand Forks, N.D. £35 8,325 The Messina Group
Jan. 24
GAITHER HOMECOMING America West Arena, $242,529 11,078 Clear Channel
Phoenix $29.50/$16.50 12,000 Entertainment,
Dec. 31 in-house
WINTER WONDER JAM: ASHANTI, Shrine Auditorium, $239,131 6,036 Clear Channel
KEITH SWEAT, ROSE ROYCE, Los Angeles $62.50/$37.50 6,358 Entertainment
AMERIE Dec.13
GAITHER HOMECOMING Savvis Center, $238,342 12,862 Clear Channel
St. Louis $27.50/$14.50 19,908 Entertainment
Dec. 13
DEF LEPPARD, RICKY WARWICK ARCO Arena, $238,086 7.262 Clear Channel
Sacramento, Calif. $42.50/$32.50 sellout Entertainment
Dec. 13
JANE’S ADDICTION Wiltern Theater, $237.860 2,300 Clear Channel
Los Angeles $104.50/$99.50 sellout Entertainment,
Dec. 31 Goldenvoice
TRANS-SIBERIAN ORCHESTRA NextStage, $230,341 5,816 Clear Channel
Grand Prairie, Texas $49.50/$27.50 sellout Entertainment
Dec. 21
Q102 JINGLE BALL: NELLY, EVE, Tweseter Center at the $221,700 4,284 Clear Channel
O-TOWN, NICK CARTER, KELLY Waterfront, Camden, N.J. $65/$45 6,880 Entertainment
OSBOURNE, TONTO METRO, & OTHERS Dec. 13
TRANS-SIBERIAN ORCHESTRA Verizon Wireless Theater, $213.370 6,448 Clear Channel
Houston $45/$27.50 7.276 two shows Entertainment
Dec. 22-23
TRANS-SIBERIAN ORCHESTRA Paul E. Tsongas Arena, $210,133 5,403 Clear Channel
Lowell, Mass. $51/$29.50 5,776 Entertainment
Dec.28
MEAT LOAF Westbury Music Fair, $209,055 5.484 Clear Channel
Waesthury, N.Y. $43 two sell E i
Dec.6-7
TRANS-SIBERIAN ORCHESTRA Providence Performing Arts  $208,828 4,884 Clear Channel
Center, Providence, R.I. $51/$26 5,400 two shows Entertainment
Dec. 30
KENNY ROGERS Westbury Music Fair, $202,472 5,410 Clear Channel
Westhury, N.Y. $43/$38.50 5,484 two shows Entertainment
Dec. 22
COLDPLAY, RON SEXSMITH UM Convocation Center, $194,764 5,947 Jack Utsick Presents
Coral Gables, Fla. $32.75 seflout
Jan. 22
THE IRISH TENORS DAR Constitution Hall, $192210 2573 Clear Channel
Washington, 0.C. $100/$65 3418 Entertainment
Dec.19
VASILON PAL PUEBLO: AVENTURA, United Palace, $182,39%0 3361 La Mega 97.9,
MIGUEL EL PROTAGONISTA New York $75/$65/$45/$35 sellout Luisin Marti Presents
Jan. 25
TRANS-SIBERIAN ORCHESTRA Proctor’s Theatre, $176,310 5,080 Clear Channel
Schenectady, N.Y. $42,50/$35 sellout Entertainment
Dec. 29
GAITHER HOMECOMING Omabha Civic Auditorium, $175,716 9,208 Clear Channel
Omaha, Neb. $27.75/$15.25 10,064 Entertainment
Dec. 12
DEF LEPPARD, RICKY WARWICK Bill Graham Civic Auditorium, $171,018 4,750 Clear Channel
San Francisco $39.50 8,500 Entertainment
Dec. 14
B.B. KING, ROBERT JONES John Labatt Centre. $162,300 4,092 Pureview Concerts
London, Ontario ($246,455 Canadian) sellout
Jan. 27 $59.27/$46.10/$36.22
THE IRISH TENORS Oetroit Dpera House, $161,550 2254 Nobody In Particular
Detroit $98.50/$43.50 2,750 Presents
Dec.17
WINTERFEST: B2K, GINUWINE, Arrowhead Pond, $159,615 6,114 Hauser CIE,
ASHANTI, EVE, MARCUS HOUSTON  Anaheim, Calif. $65/$45 13,310 Nederlander Drganization
Jan. 25
JANE'S ADDICTION, S.T.U.N., The Fillmore, $146,000 3,650 Clear Channel
TY TEK Oenver $40 sellout Entertainment
Dec. 28
GAITHER HOMECOMING M ial Coli $144,457 6,979 Clear Channel
jnck;:nvillo. Aa. $29.50/$16.50 9,985 Entertainment
an.
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R&B/HIP-HOP

BACK IN STRIDE: Miami’s Roney
Palace is once again the locale for
the fourth annual Billboard R&B/
Hip-Hop Conference and Awards
Show, to be held Aug. 6-8 in associ-
ation with American Urban Radio
Networks and Heineken. We're look-
ing forward to presenting another
strong lineup of panels and per-
formances. Stay tuned for addition-
al details in the coming weeks.

SECOND COMING: For those who
don’'t know, William “Mickey” Stev-
enson was the man who put togeth-
er Motown's first A&R department
and helped assemble the label’s infa-
mous backing band, the Funk
Brothers. But rather than rest on
those laurels, Stevenson is busy
overseeing the launch of his latest
venture, Stevenson International
Entertainment Group (SIE), work-
ing in tandem with SIE Group VP
B’Anca Henderson.

The Los Angeles-based firm com-
prises three divisions. Mikim Music is
a publishing company/recording facil-
ity whose catalog of live old-school
sessions, which spans 30-plus years,
has been sampled by Jay-Z and oth-
ers. B&W Management, which repre-
sents signed and unsigned artists, is
working with. amang others, Rawkus/
MCA newcomer Novel, whose album
bows in May. Stevenson Productions
produces stage shows and concerts.
Past projects include Sang Sista Sang
and Glory Glory.

Stevenson has also been chosen by
the Stronghold Group to represent
Motown music legends in licensing
their names and images. “Artists like
the Four Tops, the Temptations, and
Smakey Robinson could be around for
a lot more years because of this ven-
ture.” he says, “and they deserve it.”

Stevenson—who was with Motown
for eight years—says his best memo-
ries are about “the love we had as a
tamily for each other that is still going
on.” That will be the premise of the

and The Blues.
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book he's currently penning.

“I'll be talking about what made
the company tick,” he says. Dismiss-
ing other Motown books like Gerald
Posner’s new Motown: Money,
Power, Sex and Music, he observes,
“That’s people outside talking about
what happened inside. I [know] it
from all angles. I was inside.” Con-
tact: 818-888-6870.

BACK ON BOARD: Amerie and Ashan-
ti tie with the most nominations for
the 17th annual Soul Train Music
Awards. Their three nominations
apiece include vying against each
other in the best R&B/soul single,
female; and best R&B/soul album,
female, categories. Walking away
with two nods each are Musiq, Justin
Timberlake, B2K, Floetry, and Nelly.
Winners are determined by radio
programmers, artists, and retailers.
This year’s special award honorees
are Dionne Warwick and LL Cool J,
who will both be presented with the
Quincy Jones Award, and Nelly, who
will be given the Sammy Davis Jr.
Award for entertainer of the year.
The awards special rolls out live
March 1 in first-run syndication
from the Pasadena (Calif.) Civic
Auditorium with hosts Queen Lati-
fah and Arsenio Hall. Thus far, per-
formances by LL Cool J, Nelly, Mari-
ah Carey, and Timberlake have been
confirmed. For a complete list of
nominees, see billboard.com/awards.

RADIO KUDOS: Speaking of awards,
legendary radio personality Hal
Jackson will receive the Rhythm &
Blues Foundation’s first Special
Recognition Pioneer Award for
Broadcasting at the organization’s
13th annual Pioneer Awards. Jack-
son, who is the first African-Ameri-
can inducted into the Radio Hall of
Fame, joins a Pioneer honoree ros-
ter that includes the Supremes,
Koko Taylor, and George Clinton.
The event is set for Feb. 20 at New
York’s Manhattan Center.

ON THE RECORD: Another new indie
label jumps into the game: Miami-
based Truth Records. The label will
initially concentrate on hip-hop
under the guidance of partners Greg
Susoreny and David Schutzman;
contact 305-375-0710 . . . Ginuwine’s
new Epic album is now slated for
April 8 ... ABB Soul artist Peven
Everett crosses over into ballet with
performances Feb. 14-15 at Chicago’s
Athenaeum Theatre. He plays three
compositions in the ballet Duets for
My Valentine. His ABB debut, Studio
Confessions, is in stores now.

Lattimore, Moore: ‘Lovers’ On & Offstage

Married Couple’s Play Run To Promote New Album

A

Arista Capitalizes On

BY DAVID NATHAN

Continuing a time-honored tradi-
tion of R&B duos that includes the
couplings of Marvin Gaye & Tammi
Terrell, Peaches & Herb, and René &
Angela, contemporary soul singers
Kenny Lattimore and Chanté Moore
celebrate love on Things That Lovers
Do. The Arista set arrives in stores
Tuesday (11).

In a different marketing twist,
Arista is taking advantage of a ready-
made promotion, thanks to the mar-
ried pair’s current roles in a play that
shares the album’s title. During its
first run, Things That Lovers Do is
stopping in Atlanta (Feb. 5-9), Wash-
ington, D.C. (Feb. 10-16), New York
(Feb. 18-23), Detroit (Feb. 24-March
2), Philadelphia (March 3-16), and
Baltimore (March 17-23). West
Coast dates may be added later in
the year after Moore gives birth to
the couple’s first child in the spring.

“We could have done a conven-
tional tour,” says Lattimore, an
Arista artist. “The thing is, I kept
getting scripts for various plays. The
perception is that if you do a play,
your career must be [stagnant].
Chanté and I both felt that if we
could do a play together, we could
get rid of that stigma, bring some
validity to the art form, and focus on
good black theater.”

Working with a script written by
Javon Johnson, the pair brought in
renowned Broadway choreogra-
pher/director George Faison. “Javon
listened to 18 songs, including some
of my hits, some of Chanté’s, and songs
from the album,” Lattimore says. “He
had a story in mind and placed the
songs we presented into that story.”

Arista director of marketing Tyrone
Murray says the company is doing an
all-out promotion around the play’s
dates, including radio contests in each
market, tie-ins with local jewelry
stores in some cities, an appearance at
a major hair show in Atlanta, and lis-
tening parties for consumers on and
around Valentine’s Day. Further tying
into the label’s lifestyle campaign—in
which Lattimore and Moore are
tagged as “R&B'’s hottest new cou-
ple”—the twosome will be featured in
the February issue of Essence.

“We're doing listening events at
200 hair and nail salons and giving
out samplers at T.G.I. Friday res-
taurants,” Murray says. “We also
have a spot running on Fox’s syn-
dicated show The Hughleys, which
offers the prize of dinner with
Kenny and Chanté.”

Moore and Lattimore, who cele-
brated their first anniversary Jan. 1,
say manager Michael Mauldin con-
ceived the idea of their pairing up.
“You can be in love with someone all
you want, but it's a whole different
thing when they're also in your work
space,” Lattimore observes. “So one

| of the first questions we considered

MOORE (LEFT) AND LATTIMORE

was how it would work once we
recorded and were asked to perform
together. We actually did a few ap-
pearances on awards shows to see
how it would be.”

While the album primarily is a trib-
ute to classic duets (i.e., Billy Preston
& Syreeta’s “With You I'm Born
Again,” René & Angela’s “You Don't
Have to Cry”), it also features two new
songs by Jimmy Jam & Terry Lewis:

" *Bilboard HOT RAP T

the title track and “Loveable.” Among
the standout tracks are two classics by
another famed duo, husband-and-wife
team Nick Ashford and Valerie Simp-
son: “You're All I Need to Get By” and
the pair’s own 1978 hit “Is It Still Good
to Ya.” Besides Jam & Lewis, produc-
ers include Daryl Simmons, Jamey
Jaz, Jamie Hawkins, and James Poyser.
First single “Loveable” went to radio
last September. At press time, a sec-
ond single was being chosen.

Tyrone Lyons, GM of New Bate
Records in New York, expects “a lot
of the younger audience who knows
Kenny and Chanté won't know songs
like ‘Close the Door’ or ‘Is It Still
Good to Ya.” So those will be new to
them. The older demo will buy it,
[because] they know those songs.
The album will get a good response,
provided consumers know about it.”

Moore, who left MCA Records at
the end of 2001, says, “No one has
my signature yet as a recording
artist.” In the meantime, the duo—
managed by Atlanta-based Artistic
Control—is considering a Christmas
album together and preparing mate-
rial for future solo projects.
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TRUTH-TELLING: In describing his
sound, Egyptian/Lebanese artist
Clotaire K says it is “hip-hop’s way
of telling the truth with beats plus
traditional Middle Eastern music.”

The France-based rapper/singer/
songwriter/producer and ud (Ara-
bic lute) plaver has delivered the
exciting hip-hop album Lebanese.
Released in France by Nocturne last
November, the set is now available
internationally.

CLOTAIRE K

Clotaire’s affinity for his mother’s
homeland was the inspiration for the
album’s title. “I grew up in a French
and American environment, which
explains the mixing in my music,”
says the artist, who raps in French,
Arabic, and English. “I also fought
hard to try to reach the sound
dvnamics of American productions.”

Clotaire produced Lebanese, whose
17 tracks comprise various styles.
There is basic hip-hop (“Flotte”
{Float]), classical ud playing (“Takas-
sim”}, drum’n’bass beats (“Emigrate
[Remix]”). futuristic psycho-political
storvtelling (“Le Criminel” [The
Criminal]), and hardcore sounds (“Bif
Bam Boom”).

Although Clotaire says the English-
and Arabic-rapped “Lubnan” (Arabic
for “Lebanon”) is a “song of hope,” it
is also a pointed cammentary espous-
ing such issues as political interven-
tion, hatred, war, and religion. His
paternal side is acknowledged on
“Papa.” a mellow, slow-rolling song.

“If vou listen carefully, you'll find
the track’s chorus—dedicated to the
memory of my father—is a Coptic
chant from Egypt,” Clotaire says.
“It's one of the oldest Christian reli-
gions of the world. having started in
Egypt before Islam.”

POST-MIDEM: “I was impressed by the
variety of hip-hop and urban-related
companies, producers, and artists
from a variety of territories who came
to network,” Punch Media president

by Kwaku

™

Lauren Coleman says. She is refer-
ring to the urban music panels she
helped organize for MIDEM 2003.
Coleman notes, “The French stand
was very impressive. But the U.K. was
definitely there, and circulating in full
force were people from Germany,
Sweden, and as far away as Israel.”
“The good news is that urban music
was finally well-received and respect-
ed at MIDEM,” adds Marie-Agnés
Beau, London chief for the French
Music Export Office (FMEO). “I was so
happy to see American stars interact-
ing with British and French profes-
sionals for the first time. The urban
village had lots of booths and great
gigs, while the best party of the whole
MIDEM setup was Roc-a-Fella’s.”
Speaking of the FMEQ, it is cele-
brating its 10th anniversary this
month on a continuing high. The
London office proactively engages
the U.K. music industry and media.
It also maintains an informative Web
site (french-music.org), as well as
publishing a quarterly magazine and
genre-specific directories. Its latest
directory, A Guide to French Urban
Music, features mostly hip-hop acts.
Of the 10 territories the FMEO
represented, Beau says, “Germany
opened very quickly to French urban
music. They really appreciated the
French approach, which was not too
commercial nor too hardcore.”

COMING SOON: Tony Allen, the for-
mer Fela Kuti drummer, is signed
to French indie label Comet. When
Comet executives suggested he col-
laborate with respected U.K. MC Ty,
the Nigerian-born, London-based
Allen admits he originally thought
Ty was an American rapper. Mistak-
en identity aside, the collaboration
yielded two tracks on Allen’s Home
Cooking, which was released last
November in the U.K. by British
world-music label Wrasse. The Ty-
featured track “Woman to Woman”
has extended interest beyond Allen’s
world-music fan base.

Gambian rap group Da Fugitivz
end their U.K. tour Feb. 15 at Lon-
don’s Chimes club. One of the act’s
heroes, Senegalese veteran rap
group Daara J, has another fine
album, Boomrang, which streets via
BMG this month in France. It de-
serves a wider release.

So does French/Spanish/Latin hip-
hop group Orisha’s engaging Emi-
grante (Emigrant). Surprisingly, EMI
Spain has had few international takers
for the set. EMI U.K.’s stateside label
releases Stateside Sampled this
month. It contains originals of much-
sampled tracks by such artists as
British singer Labi Saffre.
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Notas

DISNEY DISCS: Anyone who has kids
has a Walt Disney album, cassette,
book, or movie lying around their
house. Quite simply, this is a fact of
life—trust me, [ know.

Now. if yau happen to speak Span-
ish, it's also highly likely you’ll have at
least some of those movies, books, or
read-alongs in Spanish. (Trust me, |
know that, too.) But you won’t have
any albums in Spanish, because they
simply did not exist—until this
month. On Feb. 11, Disney will release
and market Favoritas de las Princesas
de Disney (Disney Princess Favorites)
and Disney Presenta Cantar y Jugar
(Disney Presents Sing and Play).

PRINCE

That there were not any Spanish Dis-
ney albums in the U.S. market may
come as a surprise; this, after all, is a
company that has gone to great lengths
to reach a Spanish-speaking audience.
“But as far as creating compilations and
special albums, we hadn’t done that in
the U.S.,” Walt Disney Records execu-
tive director of Latin America Cary
Prince says.

The time is now, Prince says, “be-
cause we've heen receiving many re-
quests from retail and consumers. We
decided we would put out our best-sell-
ing titles in Spanish. We’ve always rec-
ognized the Hispanic marketplace as
important; offering our two best titles
[is] a great way to capitalize on it.”

While Cantar y Jugar is a collection
af traditional Latin children’s songs
(including “Arroz Con Leche” and “Que
Llueva”) nicely arranged in a variety of
stvles—from cumbia to tango and reg-
gae—and performed with traditional
instrumentation, Princesas compiles
Disney's leading princess songs in their
Spanish versions, plucked from their
respective soundtracks. Aside from
Tatiana, who sings “No Hablaré” (I
Won't Talk) from Hercules, there are no
star names here. Prince says this is not
aproblem: “We don’t work artists as
much as we work a name and a brand.”

Because Disney has always crossed

by Leila Cobo

borders, both discs are expected to be
released in Latin America, probably
coinciding with each country’s Dia del
Nifo (Children’s Day).

In the U.S,, the albums are distrib-
uted by Universal Music and Video Dis-
tribution, and—aside from selling
them in Disney stores—emphasis is
being placed on mass-market accounts
as well as on one-stops to target mom-
and-pops. Among other marketing
strategies, both releases will be clip-
stripped in the Latin foods section of
200 Wal-Mart stores during March.

Aside from the albums, Disney has
been quietly putting out a series of
DVD read-alongs since August 2002
that feature various language choices,
including Spanish. Prince says, “This
month we’re putting out £/ Rey Ledn
(The Lion King) and E{ Libro de la
Selva (Jungle Book). So when distri-
bution goes to retail saying we have
these two albums, they also offer the
DVDs. Domestically, Walt Disney
Records increased net sales by 42%
from last year. What we're doing is just
another part of our multi-pronged ini-
tiative to increase our sales.”

On March 4, the label will release La
Vida Mickey I, the follow-up to La
Vida Mickey I, which featured a Disney
version of Ricky Martin’s “Livin’ la
Vida Loca.” Volume two will feature,
among others, a version of Las Ket-
chup’s “The Ketchup Song.”

LOOK WHAT BLEW IN: In what may be a
first nationwide, graduate students from
the University of Miami’s (UM) music-
business program have established a
music-publishing company that will
sign and place sangs. Called Category 5
Music Publishing in an allusion to the
strongest hurricane category (the Hur-
ricanes is the name of the school’s foot-
ball team), the company is entirely run
and promoted by students, who receive
advice from faculty members. So far, two
songwriters, Sam Hooper and Adrian
Gordon—UM students whose material
leans toward R&B—have been signed.
But staffers hope to appeal beyond the
student body and are looking for leads
into all genres. Marketing director Mari-
na Furtado says. “We are really young,
we have fresh ideas, and we're really pas-
sionate about this.”

CHART NEWS: Ry Cooder and Manuel
Galban’s Mambo Sinuendo debuts
atop the Billboard Top Latin Albums
chart with three times more sales than
the No. 2 contender, Shakira’s Gran-
des Exitos. Radio has not supported
this jazzy, instrumental project—
which goes to show that the rules are
made to be debunked.

BY RANDY LUNA

SAN JUAN, Puerto Rico—To cate-
gorize an album into a specific
music genre might, almost instant-
ly, mean that it will be rejected by
those who do not follow that par-
ticular style. But occasionally,
when delivered in an exceptional
manner, some such albums can
garner mass acceptance.

Enter Tego Calderdn, a 30-year-
old-rapper who has generated the
biggest buzz in Puerto Rico in the
past couple of months via the well-
crafted maneuvers presented on his
debut record, El Aballarde, on
indie White Lion Records. Reach-
ing rap and non-rap fans alike, the
album is close to selling 100,000
copies in less than two months,
according to Calderén’s public-
relations firm, and is currently No.
49 on the Billboard Top Latin
Albums chart after seven weeks.

Calderon’s success can be attrib-
uted to various factors. First, his
lyrics—for the most part consist-
ing of social criticism and the
problems of a struggling artist—
are delivered in a sensitive, more
relaxed manner that is easier to
digest than the traditional angry,
| fast-paced rap with strong sexual
and violent content that is usually
heard on the island. Calderén also
fuses hip-hop with such upbeat
genres as reggaefon (a modern
form of reggae dancehall with rap
lyrics), salsa (via his biggest influ-
ence, Ismael Rivera), and bomba (a
form of call-and-response tribal
music driven by heavy percussion),
which increase his appeal.

“I owe much of my success to
my musical upbringing,” Calderén
says. “I learned every type of music;
I was influenced very much by
Ismael [Rivera] and hardcore rap:
Public Enemy, N.W.A. But my style
is very particular, because I like to
mix Latin music.”

Indeed, a big part of the Calderén
package, manager Ender Vega says,
is his capacity to reach the young
rap buyer as well as a slightly older
crowd. Vega—who is a partner in
Acisum Group, a Puerto Rican-
based management and production
company that puts together Puer-
to Rico’s Premios Tu Musica (Puer-
to Rico’s national music awards)—
says Calderén was marketed not as
an underground rap artist, which is
the norm, but as a pop act. “We set
him up with a PR firm, which is
rare in this genre, and that’s given
him credibility with the media, who
tend to look down on rap and hip-
hop here.”

Aside from that, Calderdn’s
album was released last December
after considerable set-up efforts,
including TV promotion through
popular TV show Anda Pa’l Cara

. {Go to Hell), which Vega’'s TV
production company produces.
Spots were produced in partner-
ship with retailer La Gran Dis-
| coteca. Puerto Rico’s other major
| retailer, Casa de los Tapes, spon-

Calderén
Appeals

ToRap
And Non-

Rap Fans

CALDERON

sored a series of in-stores for
which Calderén would arrive in a

helicopter and give out posters
and T-shirts to fans as added value.
It is, Vega says flatly, a “complete-
ly different way of promoting rap
and hip-hop.”

Calderén, a well-rounded musi-
cian, is suited for this type of pro-
motion. A bongo and timbales play-
er since he was a child, he also
studied at Puerto Rico's Escuela
Libre de Musica conservatory for
five years while simultaneously
playing drums in a rock band. His
solo debut came after years of
guesting on other rappers’ albums
and was aided by another series of
guest appearances—during salsa
icon Gilberto Santa Rosa’s string of
concerts at San Juan’s Centro de
Bellas Artes last fall.

Calderén will headline a show at
the Roberto Clemente Coliseum
March 14 (which has a capacity of
7,000) and has made promotional
stops at Orlando, Fla., and Panama.
Vega says conversations are under
way with a “major distributor” for
exposure in the U.S.

A grateful Calderdn says his good
fortune will probably come through
on his next album. “I am grateful to
life, to people,” he says. “I think
that will be reflected in my music.”

Additional reporting by Leila Cobo
in Miami.
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BY TOM GOMES and LEILA COBO
SAO PAULO, Brazil—For the eighth
consecutive year, Universal Music
Brazil is the No. 1 record label in Brazil,
Latin America’s biggest marketplace in
terms of units sold.

According to sales figures released
by the Brazilian Assn. of Record Pro-
ducers (ABPD), Universal had 21.8% of
Brazil’s market share in 2002 in terms
of value, and it sold 12.6% more
records than it did in 2001.

Although Universal did not have a
standout album in terms of extraordi-
nary sales, it consistently had big sell-
ers in all musical genres, including two
albums by sibling teen duo Sandy &
Junior and a disc by sambista Zeca
Pagodinho. All sold more than 400,000
copies each.

“Of the 20 best-selling albums of
2002, we had five,” Universal Music
Brazil/Southern Cone president
Marcelo Castello Branco says. “And
we led in all repertoires. But due to
piracy, we sold less units, but of many
different albums.”

Universal’s lead in 2002 comes after
the ABPD rectified its 2001 sales num-
bers late last year. The association had
originally reported that Sony led in

CASTELLO BRANCO

market share by a slim margin, but
those numbers were revised and Uni-
versal was deemed the leader in 2001.

In 2002, Sony followed Universal in
market value with a 16.3% share, reg-
istering a 14.5% drop from its 19.9%
share the year before. In terms of units
sold, Sony also came in second to Uni-
versal’s 28.3% share, with a 15.1%
share. Warner came in third in both
value and unit terms.

In terms of gains. BMG and indie
Som Livre had the highest leaps. The
former registered an impressive 42.7%
jump in value and a 30.8% jump in
units sold, putting it in fourth place.

Some in the industry attribute

Som Livre's good performance to
increased exposure on TV Globo,
which owns the label. In contrast,
Brazil's other indie, Abril Music, saw
its market share halved, even though
it remains a key player.

Despite his leadership, Castello
Branco acknowledges that 2001 was
not a year of breakout new acts for his
company. “We were far more careful—
2001 was very traumatic,” he says.
“The market was adapting to a new
reality, and we were all far more con-
servative [with regard to] new acts.”

The exceptions in the entire market-
place were Rouge—the band spawned
by TV talent search Popstars that sold
more than 1 million copies on Sony—
and Kelly Key, a new Warner act.

But, Castello Branco says, “the
most important thing about the 2002
numbers is that the tendency to drop
has stopped. Now we can grow again
but at a slower pace. And by having a
popular government, local repertoire
should rise.”

Following news of his domestic
success, Castello Branco has been
appointed president of Universal
Music Iberian Peninsula (see Améri-
ca Latina, below).

Américalatina...

In Argentina: Dante Spinetta, founding member of
Latin hip-hop/funk act Illya Kuryaki & the Valder-
ramas, has inked a deal to release his first solo
effort through Universal Music Mexico. Recorded
in Buenos Aires, Miami, and Minneapolis, the
album features jazz guitarist Luis Salinas and rap-
per Valentino as guest artists. A U.S. release is slat-
ed for March. MARCELO FERNANDEZ BITAR

In Chile: Warner Music rock/pop band Lucybell
returned to Santiago de Chile and sold out a con-
cert at Providencia Theater after a successful three-
month tour promoting its live album Sesion Futu-
ra (Future Session) in Mexico, Puerto Rico, and the
U.S. Future plans include a nationwide tour and
the recording of a new album in March in Los Ange-
les . .. Universal Music singer and Latin Grammy
Awards nominee Cecilia Echenique has announced
that her new project will be a tribute to great Latin
American singer/songwriters. It is set for release in
April and will be accompanied by a DVD of an
acoustic concert. Her last album was 2001’s suc-
cessful and critically acclaimed Secreta Intimidad
(Secret Intimacy). MARCELO FERNANDEZ BITAR

In Mexico: Rocker Alejandra Guzman has been cho-
sen to play the part of Sally Bowles in the Mexican
version of the musical Cabaret, which is slated to
open by the end of the year. Guzman, who has pre-
viously starred in Gypsy and Mame, called the role
“a very important moment of my career. Theater is
where you really show your talent.” Cabaret pro-
ducer Tina Galindo originally proposed the role to
Daniela Romo, who suggested Guzman. The singer
will begin to study her script in the summer, when
she finishes promoting her Latin Grammy Award-
winning album Soy (I Am) . . . Pop/electronic artist
Aleks Syntek will embark on his first U.S. tour Fri-
day (14) in Chicago. A total of 10 dates have been

confirmed for the first leg of the tour, including stops
in Los Angeles, San Diego, and Anaheim, Calif.; Las
Vegas; San Antonio; and Houston. More dates are
expected to be added. TERESA AGUILERA

In Panama: Bowing to pressure from record labels,
the Panamanian government has created a new
prosecutorial unit to fight piracy. It will be head-
ed by attorney Ayu Prado and will deal with all
copyright and piracy crimes. Already, the agency
has executed several seizures. In related business,
Sony Music Panama, together with Panama’s Min-
istry of Education, is financing operations for a
new authors’ rights office.

ANASTACIO PUERTAS CAICEDO

In Brazil: Marcelo Castello Branco has been appoint-
ed to the new post of president of Universal Iber-
ian Peninsula (Spain and Portugal) with immedi-
ate effect. Formerly president of Universal Music
Brazil/Southern Cone (Argentina and Chile),
Castello Branco will continue to report to Jestis
Lépez, chairman of Universal Music Latin Ameri-
ca/lberian Peninsula, and will be based in Madrid.
Lépez had been at the helm in Spain since Sep-
tember 2002, when Carlos Ituifio resigned as man-
aging director of Universal Music Spain. Tozé Brito,
managing director of Universal Music Portugal,
now reports to Castello Branco, as do José Luis de
la Pefia and Alicia Arauzo, respective directors of
the local and international divisions of Universal
Music Spain. Castello Branco started his career
with PolyGram Brazil in 1982 and subsequently
held posts there at Sony Music and Warner Home
Video. He returned to PolyGram and served as man-
aging director in Chile between 1994 and '96. He
was appointed president of Universal Music Brazil
in 1997 and president of Brazil and Southern Cone
in 2001. HOWELL LLEWELLYN
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LIVING IN BECSTASY: In the mood for
an artist that seamlessly bridges the
musical gaps between Donna Sum-
mey, Anastacia, and Kylie Minogue
while embracing Bette Midler’s over-
the-top personality? If so, prepare
yourself for dance/pop newcomer
Becky Baeling.

BAELING

Signed to Universal Records,
Baeling is currently enjoying suc-
cess on the Billboard Hot Dance
Music/Club Play chart with the pro-
motional single “If You Love Me.”
The powerful track —produced by
Sweden'’s Anders “BAG” Bagge and
Arnthor Birgisson for Murlyn Mu-
sic and remixed by Tony Moran and
Mac Quayle—climbs eight spots to
No. 22. (“If You Love Me” appears
on Moran’s mixed compilation
Maze: Miami Beach for Centaur
Entertainment.)

At the same time, Baeling is pre-
paring for the June 24 release of her
debut album, the Moran-produced
Becstasy. 1t will be preceded by the
single “Getaway,” which goes to top
40 and rhythm radio formats in
early April.

“Basically, I wanted to make an al-
bum that recalled the music I grew up
with but with a futurama edge,” Bael-
ing explains, referring to such infec-
tious album tracks as “Snapped,”
“Supernova Light,” and “Diva.” The
artist says she could easily have made
a much more retro-sounding album,
but Moran “helped balance out the
dated disco part of me with current
club sounds.”

Baeling, who arrives from the land
of musical theater (think Annie) and
jingles (Slim Fast, Coca-Cola), was
raised on a steady diet of Summer,
Midler, Cher, Gloria Gaynor, Bee
Gees, Barry Manilow, and Liza Min-
nelli. “This was the music my parents
listened to and that I grew up with,”
she says. “I practically came out of
the womb singing ‘Staying Alive.’
Dance music was an important part
of my youth—and it remains with
me today.”

by Michael Paoletta

HEAD OF THE CLASS: In this issue,
“Head” by Thunderpuss & Barnes
ascends to the pole position on the
Hot Dance Music/Club Play chart.
Sure, many other tracks have also
reached the summit of the Club Play
chart, but “Head” is the first track ever
to go No. 1 on the chart without being
signed to a label. That said, “Head”—
produced/penned by Thunderpuss
masterminds Barry Harris and Chris
Cox—does appear on Cox’s latest beat-
mixed CD, 12 Inches of Cox (Beat Box,
Billboard, Nov. 23, 2002).

“Head” recently made its presence
known to mainsiream America when
it formed the musical backdrop in a
pivotal club scene in the Jan. 30
episode of NBC's Will & Grace. Ac-
cording to Harris and Cox, numerous
labels from around the world have
now expressed interest in the track.
“We are currently considering a few
offers,” Harris notes, adding that an
album is currently in the works.
“We're not sure if it will be a Thun-
derpuss & Barnes project or us pro-
ducing Barnes as a solo artist.”

For those who have been keeping
score, “Head” marks the 28th time
that Thunderpuss has topped the Hot
Dance Music/Club Play chart. This
number encompasses original pro-
ductions and remixes; it does not
include the chart-topping “You're the
Worst Thing for Me” by Pusaka Fea-
turing Thea Austin (Pusaka is the
moniker for DJ Irene and Cox).

FEBRUARY FULL-LENGTHS: Classic and
Rare: La Collection Chapter 3 (PIAS,
Feb. 11); The Orb’s Back to Mine
(DMC, Feb. 18); Murk’s Bangin’: Pro-
gressive Beats (Tommy Boy, Feb. 18);
Rewind 2: Original Classics, Re-Worked,
Remixed, Re-Edited and Rewound
(Ubiquity, Feb. 18); Gene Farris’ Tex-
tures Vol. 1 (Farris Wheel Limited, Feb.
25); Vikter Duplaix’s nternational
Affairs (Hollywood, Feb. 25); Fischer-
spooner’s #1 (Capitol, Feb. 25}, Tosca’s
Dehli9 (K7, Feb. 25); and Nick War-
ren’s Reykjavik (Global Underground/
Studio Distribution, Feb. 25).

ON THE HORIZON: Streeting March 4
is A.R.E. Weapons’ s/f (Rough Trade);
March 11 are Weekend Players’ Pur-
suit of Happiness (ffrr/WSM) and
Warp Brothers’ Warp Factor (Blue
Chip); March 13 are P’Taah’s Staring
at the Sun (Ubiquity) and Kaskade’s
It’s You, It’s Me (Omy); April 1 is Venus
Hum’s Big Beautiful Sky (MCA); April
8 are Gotan Project’s La Revancha del
Tango (XL Recaordings/Beggars Group)
and Adult.’s Anxiety Always (Ersatz
Audio); April 22 is Afro-Mystik’s Mor-
phology (Omy); and April 29 is Gold-
frapp’s Black Cherry (Mute).
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RAMPING UP: It’s always an encour-
aging sign for Nashville when a new
label ramps up. In January 2002, Tim
DuBois and Tony Brown announced
the formation of Universal South
Records and went on to
have success with debut
artist Joe Nichols.
“xecutives at the Curb
Group have equally ambi-
tious plans for their new
start-up label, Asylum/Curb, which
revives a label name once equated
with such successes as the Eagles and,
in a later incarnation, Bryan White.

“There’s a lot of people who would
like to see this thing succeed for the
growth and expansion of this town,”
new Asylum/Curb VP of promotion
Roh Dalton says. “Everyone is total-
ly optimistic.”

The timing of the launch wasn’t
coincidental. Dalton says it was Curb
Group chairman Mike Curb’s vision
to “send a positive message right at
the first of the yeas. Mike felt it would
be a good statement for the industry
irwe announced something positive.”

DALTON

Dalton says the vision for the label
is sitnply to have “a lot of hit records.”
The Curb Group is “so music-driven,”
he adds, boasting that at Asylum/Curb,
“we’re going to create superstars.”

As the label gets going, Dalton
says, “you’ll see us establish a roster
that's solid and will be set up to sell
some serious tonnage. You won't see
us just spitting out single releases.
We'll be very selective. We're keeping
the bar very high.”

While Dalton says Asylum/Curb is
still in the “planning and strategiz-
ing” phase, that will soon change,
when the label ships its first record,
LeAnn Rimes’ “Suddenly,” to coun-
try radio March 10 (Billboard, Feb. 8).
“To be associated with an artist like
LeAnn is exciting for me,” Dalton
says. “[She has] so much superstar
power and much more potential.”

While the single is from an album
widely considered to be Rimes’ first

Scene.

} Refugee Records Forms To Realize

by Phyllis Stark§

full-blown pop effort, Dalton says
“Suddenly” “is reminiscent of the hits
she has had at country radio. I believe
the song fits the format.” He also
hopes to “give country a chance to
take awnership of [Rimes]
again [with this single].
She’s an artist who has
sold 20 million records.
There should be strength
in that.”

At press time, the label had not yet
announced the rest of its roster, but
it is expected to comprise some acts
shifting from Curb and some other
artists who were not previously part
of the organization.

DUALTONE DOINGS: Nashville-based
Dualtone Music will release a Waylon
Jennings tribute album April 15.
Among the artists performing Jen-
nings’ songs on the project are Guy
Clark, Norah Jones, Nanci Griffith,
Allison Moorer, Carlene Carter, Kris
Kristofferson, Robert Earl Keen, and
Henry Rollins.

Dualtone act Hayseed Dixie, best-
known for its Hillbilly Tribute to AC/IDC
album, returns Feb. 18 with Kiss My
Grass: A Hillbilly Tribute to Kiss. The
CD contains the band’s bluegrass ren-
ditions of 10 Kiss songs, including
“Lick It Up” and “Detroit Rock City.”

ON THE ROW: Lost Highway Records
has promoted Jim Flammia to VP of
media and artist relations. He for-
merly served as the label’s senior di-
rector of media and artist relations.

Lisa Strickland joins Universal
South for the Northeast regional pro-
moter position. She previously held
similar positions with Asylum Rec-
ords and Warner/Reprise.

The 37th annual Country Music
Assn. Awards have been set for Nov. 5
in Nashville. The show will once
again be televised live in the U.S. on
CBS. Vince Gill will host.

ARTIST NEWS: Last issue, we report-
ed some vocal trouble for Keith Ur-
ban. He has naw been forced to can-
cel his appearances for what doctors
at Vanderbilt Voice Clinic in Nashville
are estimating will be six weeks, due
to what his publicist terms “a per-
sistent and serious vocal-cord ail-
ment.” The cancellations include a
co-headlining tour of Canada this
month with Carolyn Dawn Johnson,
all of Urban’s appearances at Coun-
try Radio Seminar in Nashville, and
his March 1 concert that is part of
Rodeo Houstan at Reliant Stadium.
He is expected to recover in time to
tour with Kenny Chesney in April.

Songwriter Hamm’s ‘Dreams’

BY PHYLLIS STARK
NASHVILLE—After recognizing
the talents of Nashville-based
artist/songwriter Regie Hamm
and signing him to a manage-
ment deal, the senior staff at
Refugee Management Interna-
tional took the relationship a step
further and created a record
label—Refugee Records—as a
vehicle to bring Hamm's music to
the marketplace.

Hamm'’s debut album, Ameri-
can Dreams, next caught the ear
of Universal South Records’ man-
agement, which signed on to dis-
tribute and market the project for
Refugee Records and to promote
it to AC and top 40 radio via Uni-
versal's New York-based pop pro-
motion staff. The first single,
“Babies,” is currently No. 19 on
the Billboard Adult Contemporary
chart. The album will be in stores
March 18.

Before now, Hamm was best-
known as a Grammy and Dove
Award-nominated songwriter and
producer who had been named
SESAC’s writer of the year four
times since 1995. He has had more
than 400 songs cut, with his com-
positions recorded by Kenny Log-
gins, Maxi Priest, and Christian acts
Bob Carlisle, Point of Grace, Jaci
Velasquez, and MercyMe.

Hamm came to Refugee Manage-
ment with a finished, self-produced,
and self-financed album. Company
president/CEO Stuart Dill says his
conversations with Hamm in the
early days of their relationship were

always about “how j

to protect the cre- l
| l

ative integrity of
/Rgfugee |

this record.”
Dill and his staff

hit upon the idea of
launching a label
and licensing the project from
Hamm. Dill says, “As we move for-
ward, we will have co-ownership
with [Hamm in future projects] and
will participate in funding, which
takes the burden off him.”

Dill says that Refugee Records
“really is an extension of what we've
tried to do in management—to
advise, counsel, and create a safe
environment for our artists to
thrive . . . Regie was excited about
having a place were he could have
continued [artistic freedom.]”

Dill, best-known as the manag-
er of country star Jo Dee Messi-
na, says the timing of the launch
was good because of “the chang-
ing environment of the record
business. Labels are looking for
lower front-end financial risk. We
could deliver that. It’s a very
compelling model.

“Independents have always been
on the cutting edge of the creative
enterprise,” adds Dill, who never-
theless understands the need for
mass marketing. “We’re in busi-
ness to partner with the right
major and use their muscle.” He
says the model for Hamm and for
Refugee’s future projects is “to
keep it independent yet plug into
the mainstream.”

HAMM (LEFT) AND DELILAH

Hamm says being the first artist
on Refugee Records “could not
have worked out any more per-
fectly for me. What I was looking
for is exactly what [ found with
Refugee. I'm kind of into being an
independent artist, but at the same
time you can beat yourself up for
years trying to get someone to lis-
ten to you as an independent.”

A ‘BABIES’ BOOM

In an interesting twist, “Babies”
became one of the most-recorded
songs in Nashville last year. Hamm
wrote it more than 10 years ago, and
Carlisle originally cut it for his Sto-
ries From the Heart album. When
Universal South executives heard the
AC version that Hamm had cut for
his own album, they gave the song
to their new artist, Chad Mullins,
who cut a country version. That
would have been Mullins’ debut sin-
gle, but unbeknownst to Hamm or
to anyone at Universal South, RCA
artist Tracy Byrd had also recorded
it, and his label shipped it as a single
to country radio last year.

Hamm’s own version began gen-
erating attention when syndicated
radio host Delilah, whose evening
show is heard on 222 AC stations,
began playing it.

Tim DuBois, a managing partner
in Universal South, says, “In the
beginning it was the song [“Babies”]
that drew us to Regie.” But as the
deal progressed and they became
familiar with the album, “we fell in
love with the whole project.”

DuBois met with Dill and Refu-
gee Records founding partner Nor-
bert Nix, whom he calls “a driving
force behind this whole thing from

the start.” Soon after that meeting,
he says, “we warked out a deal to
license the {album].”

The mother of seven children,
Delilah says she instantly related to
“Babies,” a song about a man mul-
ling over the decision to get mar-
ried and start a “amily. “Every time
I played it I got tons of e-mails,” says
Delilah, who rarely goes out on a
limb with an untested song.

Delilah, in fact, was the catalyst
for Refugee Records finding a dis-
tribution partner in Universal
South. After “Babies” began to get
a strong audience reaction from
spins on her show, she pulled the
record off the air and told Refugee if
it could find a distributor by Nov. 1,
2002, she'd put it back in rotation.

While this may seem like a
strange way for a radio personality
to treat a record showing all the
signs of being a hit, Delilah explains
that she didn’t “want my listeners
to get pissed off if they can't get it
[at retail],” something she says fans
have complained about in the past.

AN EMPTY 3ANK ACCOUNT

Hamm’s initial expectations for
American Drearns were low. “When [
made the album, I pretty much
resigned myself to the fact that
nobody would ever hear it,” he says,
explaining that his main goal was to
“just get something out of my craw as
a writer.” That fact that it has gener-
ated a hit, he says, “is all unexpected.”

And Delilah believes American
Drearns contains “a couple more cuts
that I think are going to be strong sin-
gles when he’s ready to go that route.”

Hamm clezned out his bank
account in the process of recording
American Drecms, because he was
unwilling to compromise his vision
for it. Besides, he adds, “I knew
nobody was going to sign me as an
artist to do an introspective, singer/
songwriter album. At the time, the
No. 1 single in the country was ['N
Sync’s] ‘Bye Bye Bye.”

“I walked in the house one day and
took our checkbook that had our life
savings in it and said to my wife [Yolan-
da}, ‘You see this money? It won'’t be
there in two manths.’ Yolanda was not
just supportive but encouraging.”

Hamm, the son of a Pentecostal
minister, spent his youth traveling
and singing in his family’s group
but says he “never really saw myself
as a solo artist. I never considered
myself a frontman. [ didn't think I
had the charisma for it.”

Delilah disagrees. She describes
Hamm as “a super-sincere, down-
to-earth guy. He's got charisma.
He’s good looking. He’s talented. It
will be exciting to see where this
[project] goes.”
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» SUPERGRASS

Life on Other Planets
PRODUCERS: Tony Hoffer, Supergrass
Island 4400636852

RELEASE DATE: Feb. 11

Proof that classic Brit-pop can still be
relevant outside the context of the
mid-'90s, the latest album from the
underrated Supergrass is a playful
romp, alive with infectious hooks and
long on sunny eclecticism. Over the
course of a dozen tracks, the band
breezily concocts a string of off-kilter
creations that include Buzzcocks-
meets-XTC punk (“Never Done Noth-
ing Like That Before”), T. Rex-meets-
E.L.O. glam (“Seen the Light”), and
Kinks-meets-Beatles ska (“Brecon Bea-
cons”). Such moves don’t come at the
expense of pop appeal. Life on Other
Planets soars in its catchiest mo-
ments—the aptly titled “La Song”
and the anthem/sing-along number
“Grace.” However, at the heart of its
charm is its ability to consistently dis-
arm the listener, be it in a grandiose
synth opener that breaks into chop-
sticks-style piano play, to frontman Gaz
Coombes imitating Elvis Presley.
Supergrass remembers to keep the
emphasis on fun.—BG

% CARLA KIHLSTEDT

2 Foot Yard

PRODUCERS: Carla Kihlstedt, Myles
Boisen, 2 Foot Yard

Tzadik 7706

RELEASE DATE: Jan. 21

The violinist in connoisseur favorites
the Tin Hat Trio (whose recent Ropea-
dope album, The Rodeo Eroded, hit the
Top Jazz Albums chart), Carla Kihl-
stedt makes her solo debut with this
head-spinning collection that melds
classical virtuosity, folk soul, and pop
imagination. The engaging, invigorat-
ing set of miniatures shows off her
talents not only as an instrumentalist
but as a compellingly individual
vocalist/songwriter/arranger. Faux
folk songs rub up against the real
thing, moonlit lullabies vie with dis-
sonant reels, and words and tunes
linger in the memory for days. The
ultra-hip centerpiece is a visionary
cover of the poignant Carter Family
staple “50 Miles,” a track that alone
should make Kihlstedt a star beyond
the avant-garde.—BB

MOE.

Wormwood

PRODUCER: moe.

iMusic 1095

RELEASE DATE: Feb. 4

The latest disc from jam-band vets
moe. takes the creatively surgical step
of using studio dubs and edits to devel-
op an interlocking 14-track set from
hours of concert recordings—a plan
that could either be sweet symbiosis or
the honeymoon from hell. Feel free to
exhale now. In fact, Wormuwood hits
the aural G spot. Often (obviously)
compared to Phish, Zappa, and the
Dead, moe. also wears other colors
well, showing such disparate shadows

| JOHN HAMMOND

Ready for Love

PRODUCER: David Hidalgo
| Backporch/Virgin 70876-17618
| RELEASE DATE: Feb. 11
| The follow-up to the 2001 set
Wicked Grin—John Hammond's
acclaimed collection of Tom Waits
songs, produced by Waits—sees the
veteran blues singer/guitarist in his
most eclectic setting yet. Ham-
mond essays another pair of Waits
songs (“Gin-Soaked Boy,” “Low
Side of the Road"), a couple by pro-
ducer David Hidalgo (of Los Lobos),
a brace of vintage country tunes
(including two by George Jones), an
early Stones number (“The Spider
and the Fly”), and the jazz standard
“Comes Love,” along with such
characteristic biues interpretations
as his late-night take on Willie
Dixon's “Same Thing.” Yet the
highlight of Ready for Love is the
lead track, Hammond’s first-ever
solo composition—"“Crown Vic,” a
virile, vintage-style blues bursting
with personality. He is backed by a
crack, hard-groovin' band, and like
bourbon, his voice only gets more
seductively potent with age.—BB

s P O T L1

NATALIA LAFOURCADE

Natalia Lafourcade

PRODUCERS: Aureo Baqueiro,

Loris Ceroni

Sony Discos LAK 70404

RELEASE DATE: Feb. 25
Eighteen-year-old Natalia Lafourcade’s
debut album is an invigorating revamp
of Latin pop rules, down to a cover that
shuns photos in favor of the singer’s
own art. It's a detail that points toward
a distinctive artist of a persuasiveness
not heard in a new Latin act in recent
memory. Lafourcade speaks to her
peers in the colloquial and often in-
sightful manner of an intelligent gen-

eration. There's a bit of Shakira in
some tracks, but musically this disc is a
far riskier deal, mixing acoustic guitar
with scratching, bossa beats, rock-
‘n'roll, strings, and pot banging (really).
Slightly nasal, Lafourcade’s voice bends
with the suppleness of a guitar string,
hinting at bluesy influences and raw
emotions, with mistakes left on closing
track “Manana Olvidaré.” If her songs
were not so well-crafted, one could
describe Lafourcade as “charming.”
“Impressive” is the better word —LC

¢ H TS

ZWAN

Mary Star of the Sea

PRODUCERS: Billy Corgan,

Bjorn Thorsrud

Martha’s Music/Reprise 48436
RELEASE DATE: Jan. 28

Billy Corgan is so intent upon dif-
ferentiating Zwan from the sadly
departed Smashing Pumpkins that
he credits his performance on Mary
Star of the Sea to the previously
unknown “Billy Burke.” It’s a move
that initially smacks of pretension,
but it's ultimately fair enough. He
wants a fresh start as a member of a
band that bares little resemblance
to his indelible former unit. While
Zwan sometimes displays the an-
guished heart of the Pumpkins, the
band also has a leaner, upbeat
sound that is, at times, downright
sweet and playful. No one will ever
mistake Corgan for a glowing ray of
sunshine, but he sure knows how
to craft a poppy hook—as evi-
denced on the giddy “Baby Let's
Rock!” and the bouncy “Lyric.”

Can Zwan make us forget about the
Pumpkins? No. But it’s nice to hear
Corgan and his new comrades in
such sharp form,.—LF

as Lynyrd Skynyrd (“Okayalright”), the
Band (“Gone") and, believe it or not,
Ted Nugent (the opening riff on “Not
Coming Down"). A truly tasty platter of
sonics—rock, jazz, and funk—execut-
ed (and touched up) by a band that
plays with equal measures of abandon
and precision.—AZ

ALL MIGHTY SENATORS

Music Is Big Business

PRODUCERS: Frank Marchand,

All Mighty Senators

Dog Eat Dog 005

RELEASE DATE: Feb. 4

Let’s be Frank (Zappa) about this: You
could count on both paws the bands
who'’ve been able ta handle the two-
headed viper of humor and good mu-
sic. Here's one of them. OK, they've
probably listened ta Just Another Band
From L.A. more than a few times, but
really, these guys are somethin’ else.
Clam-tight funk/rock/soul swirls of
songs that are more fun than watch-
ing someone attempting to retrieve a
card from a non-cooperating ATM.
And the Senators can even deliver
giggle-but-think social commentary,
as in the conservation funk-fest
“Mother Nature’s Afro”: “We’re cut-
ting holes/In mother nature’s afro/
And if we keep on letting our mother
go bald/There will be no supper

tonight.” Hot, hot, hot! Catch the
Senators while they are currently on
tour with the Pretenders.—AZ

VARIOUS ARTISTS

We're a Happy Family: A Tribute to

the Ramones

PRODUCERS: Johnny Ramone, Rob Zom-
bie, Gary Kurfirst, Andy Gould
DV8/Columbia CK86352

RELEASE DATE: Feb. 11

Boasting contributions from U2, Kiss,
Tom Waits, and Metallica, star power
alone set the bar pretty high for this set—
maybe too high, as it is sadly weighted
down by lackluster performances. As ex-
pected, there's a number of carbon
copies. Some—like the Offspring’s “I
Wanna Be Sedated” and Rancid’s “Sheena
Is a Punk Rocker"—succeed on energy
alone; others, like the Pretenders’ take on
“Something to Believe In,” are rather
blasé. About half of those making the
tracks their own achieve positive results:
The Chili Peppers are victorious, gently
funking up “Havana Affair,” while Eddie
Vedder & Zeke deliver a high point in “I
Believe in Miracles.” U2 (“Beat on the
Brat”), Rob Zombie (“Blitzkrieg Bop”),
and Garbage (“I Just Wanna Have Some-
thing to Do") perfectly walk the line
between putting too much and too little
of themselves in the track. Funny
enough, it’s little-known L.A. act

Rooney and a solo, hidden track from
Chili Pepper John Frusciante that are
among the most satisfying (see story,
page nine).— WO

R&B/HIP-HOP

ANGELA JOHNSON

They Don’t Know

PRODUCERS: Angela Johnson, DJ Spinna,
Gil Small, EK

Purpose 006

RELEASE DATE: Feb. 11

Frontwoman for soul group Cooly’s
Hot Box, Angela Johnson stretches out
on her own with this solo debut. Not
just a singer, Johnson dons several
hats—keyboardist/violinist/producer/
arranger/songwriter—while she edu-
cates listeners as to what they don’t
know about her. It’s a colorful lesson:
drawing from R&B, jazz, funk, rock,
and gospe!, covering subjects from
romance to self-esteem, and featuring
interludes from the self-taught artist’s
childhood (“singing the blues at age
5”). With a '70s vibe inherent in her
contemporary R&B, Johnson recalls
the emotive stylings of sister chan-
teuses Chaka Khan and Aretha Frank-
lin. Noteworthy cuts include “No Bet-
ter Love” and the title track. However,
the sparse “Cryin’ Over U”"—a piano-

led blues ballad that sparkles with
Johnson's plaintive vocals—is the
show-stopper here. Released in the
U.K. by Dome Records, the album is
available in the U.S. via Purpose, which
can be reached at 718-622-6203.—GM

DANCE/ELECTRONIC

» PET SHOP BOYS

Disco 3

PRODUCERS: Pet Shop Boys, Chris Zippel
Sanctuary 06076-84595

RELEASE DATE: Feb. 4

The third volume in the Boys' Disco
concept series arrives in the shadows
of last year's critically acclaimed,
acoustic-primed studio recording
Release. Unlike its predecessors, which
focused on remixes of fave Pet Shop
Boys moments, Disco 3 finds the
British duo (Neil Tennant and Chris
Lowe) compiling a set of primarily new
material, peppered with only three uni-
versally known titles (“London,”
“Home and Dry,” and “Here"—all from
Release). Bubbly tracks like the Barry
White-sampling “Positive Role Model”
and “Somebody Else’s Business™ are
outtakes from the Release recording
sessions. Conversely, both “Try It (I'm
in Love With a Married Man)" and “If
Looks Could Kill” have their roots in
1983, with the former penned that year
by original Pet Shop Boys producer
Bobby “O™ Orlando and the latter only
recently completed by the twosome.
Remixers on board include Felix da
Housecat and Superchumbo. Disco 3
ends with a chilled-to-perfection,
piano-fueied mix of “London."—MP

> DANNY TENAGLIA

Choice: A Collection of Classics
PRODUCERS: various

Azuli/Ultra 1139

RELEASE DATE: Jan. 28

Internationally revered DJ Danny
Tenaglia follows in the mighty footsteps
of Frankie Knuckles and Frangois
Kevorkian to deliver the latest edition
in the Choice series. And without beat-
ing around the bush, he delivers the
goods—and then some. For the two-
disc Choice, Tenaglia, a native New
Yorker who's been working the turntab-
les for about three decades now, shares
some of his most treasured tracks,
which include such Paradise Garage
classics as Two Tons O’ Fun’s “Just Us”
and Alicia Myers' “I Want to Thank
You.” Furthering his respect and appre-
ciation for the classic vocal track,
Tenaglia also showcases Kriss Cole-
man'’s sultry “Shine,” Adeva’s ferocious
“Independent Woman,” and Jomanda's
wicked “Make My Body Rock.”—MP

COUNTRY

P VINCE GILL

Next Big Thing

PRODUCER: Vince Gill

MCA 088170

RELEASE DATE: Feb. 11

Vince Gill’s affable, low-key personality
may belie his formidable talent, but
truth be told, he is one of country
music’s most impressive triple-threats
as a singer/songwriter/musician, He is
also a heck of a producer, as he shows
here on his own, after several projects

(Continued on next page)
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with mega-producer Tony Brown. With
a generous 17 cuts, highlights are
many, including the savvy boogie of
the title cut: the swaying, soulful “She
Never Makes Me Cry”; and top-shelf
ballads like “Someday,” “Two Hearts,”
and “These Broken Hearts.” Versatile
to the extreme, Gill can wax Mexicali
with authority (“We Had It AH"), bite
hard on killer country (“You Ain’t
Foolin’ Nobody”), and cut a cool rug
(“The Sun's Gonna Shine on You"
and Cajun-inflected “Old Time Fid-
dle”). Closers “This Old Guitar and
Me" and “In These Last Few Days”
are subtle perfection and fitting caps
to a crowning achievement.—RW

LATIN

ALGARETE

Por Fin

PRODUCER: not listed

Gogo Music/EMI Latin 81554

RELEASE DATE: Feb, 11

In its major-label debut, Puerto Rican
party band Algarete, which by some
accounts is the single most active
group on the island, enthusiastically
translates its blend of ska, rock, rap,
and reggae to disc, not allowing the
studio to mellow out a certain aggres-
sion. The mix of styles is not new, but
by adding a very visible piano, Algar-
ete brings cohesiveness to the ensem-
ble with intriguing stylistic touches
(the honky-tonk feel in a couple of
tracks, for example). Lyrically, Algar-
ete is less imaginative—many of the
songs have interchangeable words,
and the double-entendre in “Se Me
Para” is way too obvious. Algarete, of
course, thrives on being in your face,
down to the often annoyingly insis-
tent lead vocals. This is not for the
subtle, but fans of their live show
won't be disappointed.—LC

WORLD

% MEDICINE DRUM

Original Face

PRODUCERS: various

CyberOctave Music 42237

RELEASE DATE: Jan. 28

Chris Deckker and Alex Newman are
again in place as the conjure men at the
helm of this latest techno project from
Medicine Drum. Known for their right-
eous dance grooves, Deckker and New-
man’s compositional skills make their
tracks more dense and rhythmically
complex than a lot of elemental dance
cuts. Original Face is perhaps more
aptly described as techno-fusion, given
the way Deckker and Newman combine
dub, break beats, and trance with vocal-
izations, organic sound, and acoustic
instrumentation. The outcome in this
case is a major thrill. The album spins
off one cool track after another and,
from the tribal beats of the title track to
the hip-hop/Asian synthesis of “Funk
Chakra,” the mood swings are magnifi-
cent. From a techno or a dance perspec-
tive, Original Face is a vivid trip.—PVV

GOSPEL

> VARIOUS ARTISTS

WOW Gospel 2003

PRODUCERS: various

Verity 01241-43213

RELEASE DATE: Feb. 4

This sixth yearly installment of what
has become a bankably gold and plat-

inum franchise comprises 30 of last
year's most popular and best-selling
gospel tracks by an array of artists,
both rookies and veterans. In the
process, it covers nearly every base
of traditional and modern gospel
music. Mainstays Shirley Caesar
(*One More Battle to Fight”) and the
Blind Boys of Alabama (“People Get
Ready”) stand solidly next to plat-
inum-plus, R&B/AC-friendly Donnie
McClurkin (“I'll Trust You Lord"),
smooth, soulful newcomer Antonio
(“Dayz of My Life"), and the Sunday-
morning sound of Shekinah Glory
(*Praise Is What I Do"). With this,
the WOW gospel series remains an
incomparable compendium of an
artistically and commercially bur-
geoning genre.—GE

CHRISTIAN

GERON DAVIS & KINDRED SOULS

Let It Rain

PRODUCERS: Geron Davis, Phil Naish,
Wayne Haun

Vital VTC0009D

RELEASE DATE: Jan.28

Geron Davis has long been one of Christ-
ian music's most respected songwriters,
and it's his talent as a writer that provides
much of the foundation for this highly
listenable album. For this set, Davis
penned eight of the 11 cuts, and he and
his wife, Becky; Alyson Lovern; and Shel-
ton Lovern turn in compelling perform-
ances. Hope, peace, and assurance are
recurring themes that can be found in
such numbers as “There’s a Light On"
and “Don’t Be Afraid.” “Evermore” is a
praise-and-worship song with poignant
Iyrics and a pretty melody. Among
Davis’ best-known compositions is
“Holy Ground,” which has been previ-
ously recorded by Barbra Streisand. On
this album, Davis and Kindred Souls
serve up their own glorious treatment
of this modern-day classic. Throughout,
great songs and beautiful voices make
for one memorable disc.—DEP

JAZZ

THE FRED HERSCH TRIO

Live at the Village Vanguard
PRODUCERS: Fred Hersch, A.T. Michael
MacDonald

Palmetto 2088

RELEASE DATE: Jan. 28

There is a reason why bassist Drew
Gress and drummer Nasheet Waits’
names are prominently displayed on
Hersch’s first trio date in eight years:
While the pianist is the group’s leader,
his sidemen’s impact is inestimable.
When Hersch navigates Monk's “Bem-
sha Swing,” Gress and Waits enter so
gently alongside him that their pres-
ence is at first felt more than actually
registered. On other cuts, such as
Hersch's “Stuttering,” the trio engages
in cooperative dialog so intense that
one feels a desire to jump up and
applaud their efforts. Hersch'’s sage
improvisations, too, never fail to capti-
vate, alternately waxing introspectively
sublime and outright dynamic.—SG

VITAL REISSUES

AL GREEN

Let’s Stay Together

PRODUCER: Willie Mitchell

Hi/EMI 2678

RELEASE DATE: Feb. 11

Arguably one of the greatest soul
singers of any generation, Al Green's

syrupy sweet voice has served as an
inspiration for many an artist.
Recorded in 1971, Let’s Stay Togeth-
er remains one of the critical high-
lights not only of Green’s career but
of the larger soul music landscape.
Led by its classic title track, the
album is pure and simple. Green's
vocals are both warm and inviting
over the organ-based groove of the
title cut. The song—written by
Green; his longtime producer, Willie
Mitchell; and drummer Al Jackson—
is lyrically sublime. Green and com-
pany stepped up the pace with the
lesser-known but equally flawless
“La-La for You.” Other highlights
include the previously unreleased
“Eli's Game” and “Listen.” On the
same day, Hi/EMI is also reissuing
such Green classics as Green Is
Blues, Al Green Gets Next to You,
and I'm Still in Love With You; the
latter, Green’s biggest-selling album,
includes evergreens like “Love and
Happiness,” “Simply Beautiful,”
“Look What You've Done for Me,”
and “For the Good Times."—RH

FAITH NO MORE

This Is It: The Best of Faith No More
PRODUCERS: Billy Gould, Emily Cagan,
John Vassiliou, Karen Ahmed
Stash/Reprise/Rhino R2 76099
RELEASE DATE: Jan. 28

Hardcore fans will argue that there's
little point in this collection, as
Warner issued in 1998 a longer best-
of that—in its earliest version—car-
ried an extra disc of bonus tracks. Yet
those discovering the band with this
disc, or mild fans simply using it to
get nostalgic, may be taken aback
momentarily by what they hear. Five
years since Faith No More disbanded
and—believe it or not—14 since the
release of its breakthrough, The Real
Thing, a number of these songs—
especially the thrilling “A Small Vic-
tory" and “Midlife Crisis,” from the

1992 disc, Angel Dust—are as exhila-

rating as ever. The accompanying
booklet is top-notch and wisely gives
original frontman Chuck Mosely his
due. The original, Mosely-sung,
pseudo-punk version of “We Care a
Lot" is an early highlight that blares
the hunger of a young, driven band,
one that scribe Paul Gargano rightly
notes in the booklet would have a
tremendous impact on its succes-
sors. Drawing from the band’s
arguably disappointing later albums,
the final third of the disc falters.
But, all and all, the set bolsters the
band's legacy, reminding us not to
overlook its influence.— WO

AVIEWSISE BREVIEWS

FOR THE RECORD

A review of Terri Clark’s Pain to
Kill in the Jan. 25 issue listed in-
correct producer credits. The disc
was produced by Byron Gallimore
and Keith Stegall.
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| Also reviewed online this week:
|

| * Robert Pollard, Motel of Fools
(Fading Captain/Rockathon)
* The Go-Betweens, Bright Yellow
Bright Orange (Jetset)
¢ The Bad Plus, These Are the Vistas
{Columbia)
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DAVID GRAY, Jan. 31
Madison Square Garden, New York

Concerns that singer/songwriter
David Gray's intimate, club-friendly
material might not translate well in an
arena were put to rest Jan. 31, when
he delivered an exuberant and capti-
vating two-plus-hour performance at
Madison Square Garden.

Framed by red velvet curtains, Gray
and his band mixed material from the
recent A New Day at Midnight with
songs from 1999's career-resuscitating
White Ladder. His unusually polite New
York following offered roaring approval
in between songs, even if they were
chair-bound until he chided, “I know
they're seats, but you don't have to sit
in them.” Giggling throughout the
night, Gray pumped out a largely ener-
getic and superbly played song cycle.

By the time he reached “Be Mine"”
and the set-closing “Babylon,” Gray
and his audience were nearly matched
in euphoria. When he took the piano
for a phenomenal reading of Van Mor-
rison’s “And It Stoned Me” early into
his eight-song encore set, lighters and
glow sticks were omnipresent. With

his moxie in full effect, Gray closed
the performance with a spine-tingling
take on “Please Forgive Me,” one of
the best numbers in his songbook.
Like most in attendance, Gray will
probably look back on his first-ever
performance at—as he calls it—"“the
Gardens” with fondness years from
now. And rightly so, because during
this milestone, sold-out gig, he
showed what sets him apart from any
old troubadour—an ability to delight
thousands in unison.—JDL

TEENAGE FANCLUB, Jan. 29
Dublin Ambassador Theatre, Dublin

They've been lauded by everyone
from Oasis to Radiohead and have
spent more than a decade making even
the most cynical of critics fall at their
feet. And yet Teenage Fanclub has
never enjoyed the kind of commercial
success that its talent demands.

That said, the Glaswegian power-
pop supremos managed to sell all
1,200 tickets for their gig at Dublin’s
Ambassador Theatre. The show was
part of an Irish tour to promote Fan-
club’s new career retrospective, Four
Thousand, Seven Hundred and Sixty-
Six Seconds: A Short Cut to Teenage
Fanclub—uwhich refers to the exact
length of the compilation.

The bulk of the set documented a
band rooted in traditional songwriting
values: reflective, heartfelt lyrics sung
in two- and three-part harmonies at
the chorus, along with killer melodies
wrung out on chiming (and occasion-
ally distorted) guitars and subtle key-
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boards. It’s not the most revolutionary
format in the world, but the beauty of
Teenage Fanclub is in its simplicity:
The band makes crafting superb pop
music look deceptively easy.

With minimum fuss, the three
songwriters Norman Blake, Raymond
McGinley, and Gerard Love all took
turns singing their respective tunes.
Even in the set's more contemplative
moments, the band displayed nice
quirky touches, suggesting that hav-
ing your heart broken doesn’t neces-
sarily mean losing your sense of
humor. For instance, the soul-search-
ing ache of “Mellow Doubt” was offset
by Blake’s rudimentary whistling
solo, while McGinley's “Your Love Is
the Place Where I Come From” came
with some gloriously shambolic
glockenspiel. |

The set ended with the group’s
debut single, “Everything Flows,"
which has aged remarkably well from
the Fanclub's early days as a dyed-in-
the-wool grunge act. The encore in-
cluded a cover of “He'd Be a Dia-
mond” by cult psychedelic act the
Bevis Frond. For the finale. the band
dusted off its classic ode to a benevo-
lent groupie, “The Concept.” a song
whose greatness—Ilike that of the
Fanclub itself—has not diminished
with time.—NK

JON SPENCER BLUES EXPLOSION/
ELLIOTT SMITH, Jan. 25
Bowery Ballroom, New York

The contrast couldn't have been more
stark. Clad in an old green T-shirt, cords,
and a pair of beat-up reddish Adidas, |
singer/songwriter Elliott Smith took the
stage at this sold-out New York club
show, his unwashed black hair plastered
over his forehead as if he were hiding
from the audience. Smith played a series
of his painfully bittersweet melodies
alone on his acoustic guitar, punctuated
by diffident “thank you"'s between songs.

As the first of only four announced
dates since October, Smith's 40-minute
set touched on rarities (“No Confidence
Man") and albums past (crowd-pleaser
“Happiness” from 2000s acclaimed Fig-
ure 8) but drew most heavily from his ‘
eternally delayed DreamWorks album |
From the Basement on the Hill. (“It's
almost done,” he said onstage.)

Later, the aptly named three-piece
Jon Spencer Blues Explosion (JSBX).
which has made its name with eclectic
bombast, provided an electrified, over-
the-top-and-screaming, sweating
extravaganza that found leather-clad
frontman Spencer writhing on the
floor and repeatedly demanding the |
crowd be rocked. ‘

With a solid decade of Matador l

albums behind it, JSBX burst onto the
stage, where wiry wild-eyed Spencer—
the Iggy Pop of punky blues rock—con-
stantly ordered the crowd to clap and
yell. Among their highlights were 1998's
“Magical Colors" (from Acme), 1996's
“Wail" (from Now I Got Worry), and
“She Said,” the first single from the
recent Plastic Fung.

The encore was the night's oddest
point. The band invited Smith back
onstage to perform, among others,
JSBX's “Tore Up and Broke," the first
public performance of Smith’s new
“Brand New Game,” and a somewhat
roughly performed cover of the Beat-
les’ “Yer Blues,” which ended the dra-
matically eclectic evening.—JL
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» NO DOUBT Running (4:01)
PRODUCERS: Nellee Hooper, No Doubt
WRITERS: G. Stefani, T. Kanal
PUBLISHERS: World of the Dolphin/
Universal Music, ASCAP

Interscope 19005 (CD promo)

There’s little doubt of No Doubt’s real-
estate value across mainstream and
adult top 40, thanks to a string of
quirky, diverse hits from current dou-
ble-platinum album Rock Steady and
guest spots from Bounty Killer and
Lady Saw. “Running” is by far the set’s
most accessible single yet, as close to a
ballad as the band has released since
1996's lush smash “Don’t Speak.” This
one still has its share of novel ele-
ments to keep the cool quotient intact,
particularly in a fun electronic key-
board that sounds like a toy piano.
Pop-culture heroine and group leader
Gwen Stefani once again proves her
marvelous versatility with a lovely,
dreamy, and craftily layered vocal that
adds just the right touch of playful-
ness. Chalk up another solid hit for a
group that has beat the odds by
becoming hipper with time and prov-
ing to be one of the more enduring
groups of the millennium.—CT

MARIAH CAREY FEATURING CAM’'RON
Boy (I Need You) (4:02)

PRODUCERS: Just Blaze, Roc the World,
Mariah Carey

WRITERS: M. Carey, ). Smith, N. Whitfield
PUBLISHERS: Sony/ATV/Rye/F.0.B./
N.Q.C./Universal-Duchess, BMI
Monarc/Island 15793 (CD promo)
About 10 minutes after releasing lack-
luster “The One” as the second single
from Mariah Carey's current Charm-
bracelet, label honchos reneged on
the decision in favor of “Boy (I Need
You).” Good thinking. This relaxed
slow jam gives the diva's career a
nudge with its playful, sped-up chirp
of the word “boy” throughout, which
is positively infectious. Carey sings
quietly alongside with stacked layers
of harmony creating a surreal,
swirling effect, until Cam'ron takes
over at the midsection with the requi-
site rap. Structurally, “Boy” is more of
a groove than a song—it really is all
about the cartoony “boy"—but it's a
step in the right direction to keep
Charmbracelet shining—CT

% ERASURE Solsbury Hill (3:57)
PRODUCERS: Andy Bell,Vince Clarke,
Gareth Jones

WRITER: P. Gabriel

PUBLISHER: Real World

REMIXERS: Spikey B, Dave Bascombe,
Chris Smith, Philip Larsen

Mute 724596920022 (CD promo)

With new album Other People’s
Songs, Erasure’s Vince Clarke and
Andy Bell are claiming a renewed
sense of purpose, and apparently,
that's good enough for long-time la-
bel Mute, which is supporting the
covers album with a remix-heavy U.S.
commercial single for “Solsbury
Hill.” Erasure gives Peter Gabriel’s
song signature treatment, replete
with electronic beats, synth guitars,
and the rich, sultry vocals of Bell.

r
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O-TOWN | Showed Her (4:06)
PRODUCER: Shep Crawford

WRITER: S. Crawford

PUBLISHERS: Shep’N’Shep, Almo/
Universal Music, ASCAP

J Records 21253 (CD promo)

Once in a rare while, a ballad hits the
mainstream radar that is so instantly
affecting, it takes radio and the pub-
lic's collective ear by thunderous
storm. “Beautiful” by Christina
Aguilera is certainly one such light-
ning bolt—as is the glorious I
Showed Her” from O-Town. Say what
you will about boy bands or down-
tempo pop in today's climate: This
record positively transcends stigma.
Written, produced, and arranged by
Shep Crawford—who has created
masterful works for the likes of
Luther Vandross, Kelly Price, Yolanda
Adams, Whitney Houston, and Boyz
[I Men—this track is simple, mean-
ingful, and direct, building to a
splendid chorus that is so beautiful,
you'll wonder how such a pleasing
chord progression has never been
crafted before. So much of what’s out
there todayv is instantly disposable.
This is a timeless melodic jewel,
deserving of dramatic success.—CT

ALANA DAVIS Carry On (3:40)
PRODUCERS: Josh Rabinowitz, Mary
Wood, Clifford Lane

WRITER: Stephen Stills

PUBLISHERS: Sony ATV/Gold Hill, BMI
Columbia 79852 (CD single)

After releasing two critically ac-
claimed albums on Elektra, Blame It
on Me and Fortune Cookies, native
New Yorker Alana Davis found herself
without a label to call home. With
this wildly spirited and emotionally
charged cover of Crosby, Stills, Nash
& Young’s anthemic and empowering
“Carry On,” Davis is poised to have
the biggest hit of her career. Created
as the score of “The Trip,” a 60-second
TV commercial for Sony Electronics,
“Carry On” was first heard last
November; the spot was aired a sec-
ond time during the Super Bowl.
With the public demanding info
about the song, in stepped Columbia,
offering Davis a single deal. Like Dirty
Vegas and Moby before her, Davis has
discovered that a good TV ad can be
the initial link between artist, mar-
keter, record company, and fan. From
MTV's TRL generation to the over-30
constituency, Davis’ “Carry On”
knows no limits.—MP

These guys have maintained this
trademark sound for so long that
they've gone from hip to same-ole to
retro, and now they actually again
sound fresh and fun against a pop
landscape that relies on artificial vo-
cals as much as Erasure relies on syn-
thetic instruments. Bonus tracks “Tell
It to Me.” “Searching,” and a delicate
reading of “Ave Maria” are icing on
the cake. A sweet package.—CT

R&B

P> KEITH MURRAY FEATURING THE DEF
SQUAD Yeah Yeah U Know it (4:00)
PRODUCER: Just Blaze

WRITERS: K. Murray, J. Smith, R. Noble,
E. Sermon

PUBLISHERS: llliotic Music/F.0.B./Da
Mascot Music/Erick Sermon Enterprises,
administered by Zomba, ASCAP

Def Jam 15780 (CD promo)

Keith Murray makes his long-awaited
return to hip-hop with the sing-
songy “Yeah Yeah U Know It.” The
lead single from his forthcoming set,
He’s Keith Murray, reunites him with
Def Squad brethren Erick Sermon
and Redman. The trio, who admirably
covered the Sugar Hill Gang’s “Rap-
per’s Delight,” hasn't lost a step.
Each MC brings his trademark flow
to the infectious Just Blaze-produced
track. Sermon’s laid-back lyric serves

as the perfect counter to Redman’s
in-your-face style. That said, Murray
is clearly the star of the track. His
gruff vocals and witty lyrics are as
sharp as ever. The single, which also
serves as Murray's Def Jam debut, is
already receiving attention at radio.
With his album due in April, Murray
and company should be rocking the
clubs this summer.—RH

NEW & NOTEWORTHY

STACIE ORRICO Stuck (3:42)
PRODUCERS: Dallas Austin, Matt Serletic
WRITERS: S. Orrico, K. Kadish
PUBLISHERS: Starstruck Music/Slowguy
Songs/EMI Christian/WB, ASCAP

Virgin America 17629 (CD promo)
Stacie Orrico may be a mere 16, but
her vocal chops on major-label debut
“Stuck” are well done with plenty of
sass added for spice. The song’s Des-
tiny’s Child-meets-Gwen Stefani vibe is
a right-on fit for today’s funk’n’rock
top 40 airwaves, as Orrico—who
penned the lyric—sings, “I hate
youwbut [ love yow1 can't stop thinking
of you.” Kevin Kadish’s hook is mad-
deningly catchy, giving “Stuck” the
goods to go the distance. Virgin hon-
chos Dallas Austin and Matt Serletic
produced the song, so its priority sta-
tus is a given—and deservedly so. A
glittering melodic gem. Say [ do.—CT

L

DVD

SIX FEET UNDER: THE COMPLETE
FIRST SEASON

HBO 99132

RELEASE DATE: Feb. 4

With the third season of this Emmy-
Award winning show about to kick
off March 2 on HBO, revisiting our
first taste of the twisted world of the
Fisher family is a delectable treat.
This four-disc set, presented in a
well-designed black box, contains a
number of extras sure to interest
established
fans of the
show and
bring new
ones into the
fold. Each
disc contains
the same
cast/filmmak-
er bio fea-
ture, series
index, and
online link,
while disc one and disc four also con-
tain some features of note. On disc
one, viewers can access a feature
about the making of the opening
title sequence, which reveals the
complex process of crafting imagery
to complement Thomas Newman’s
score. Disc four offers the most
interesting extra—a behind-the-
scenes feature including interviews
with the entire cast. In addition to
hearing how the cast members feel
about the characters they play and
their favorite scenes, fans will find
out their views on life after death and
some of their stranger occupations
before hitting it big as actors.—JK

MY BIG FAT GREEK WEDDING

HBO Video 91993

RELEASE DATE: Feb. 11

Though this DVD may be short on
extras, it is definitely big on heart. As
the surprise independent film hit of
2002, My Big Fat Greek Wedding
educated scores of Americans on the
ins and outs of Greek culture and
turned
writer/actor
Nia Vardalos
into a star.
On the DVD
version,
viewers can
watch the
film in
either
widescreen
or full
screen and
have the
option of hearing delightful com-
mentary from Vardalos, actor John
Corbett, and director Joe Zwick.
Vardalos’ words provide beautiful
insights into the film's background
and reveal many touching moments
in the filming process. An example
accompanies an early scene in
which Vardalos’ character contem-
plates how to change her life while
in the back alley of her family’s
restaurant. While her character is
supposed to be sad, Vardalos says it
was so difficult to act that way be-
cause she was just so happy to be
making the movie. A cast bio feature
is also included.—JK

REVIEWS

AN AFFAIR TO REMEMBER

Fox 2006076

RELEASE DATE: Feb. 4

This classic 1957 tearjerker is the
latest release in Fox’s Studio Clas-
sics series, which includes the pre-
vious releases All About Eve, Gen-
tlemen’s Agreement, and How
Green Was My Valley. In addition
to a new digitally enhanced print,
the Cary Grant/Deborah Kerr pic-
ture is enhanced by a wonderful
feature about the project’s back
story. Viewers will learn about how
the stars’ individual marital prob-
lems influenced their roles, and
that Ingrid Bergman was actually
the first choice to play the film’s
leading
lady. Grant,
who expe-
rienced
friction on
the set
with direc-
tor Leo
McCarey,
was actual-
ly pre-
scribed ,
LSD by his
psychotherapist while working on
the film and was trying to get over
an intense infatuation with actress
Sophia Loren. The feature also
details how renewed interest in the
film was generated by the success
of the 1993 box office smash,
Sleepless in Seattle. Movietone
news footage of the shipboard pre-
miere of the film, a theatrical trail-
er, audio commentary, and a still
gallery are also included.—JK l

IGBY GOES DOWN ‘
MGM 1004117

RELEASE DATE: Feb. 4

This film’s beauty is largely
wrought by just how realistically
apathetic its characters are, and
after watching the deleted scenes
included in this disc’s special fea-
tures section, that beauty is even
more apparent. Director Burr
Steers provides commentary on
why 10 minutes of scenes were
cut, and what is most interesting
are scenes
such as
Ryan
Phillippe’s
character
watching
a blind
man who
has fallen
down in
the rain
grope for
his be-
longings on a New York street, or
Susan Sarandon’s character
dumping out the contents of a
suitcase after her maid had neatly
packed everything in. None of
these characters are loveable,
and the deleted scenes just bring
home that point even more. The
disc also features a behind-the-
scenes photo gallery, a theatrical
trailer, and audio commentaries
with lead actor Kieran Culkin
and Steers.—JK

n“"l’nln“l’“ns- Rashaun Hall, Jill Kipnis, Michael Paoletta, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcom-
® ing artists. PICKS (): New releases predictec to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (#): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor (Billboard, 770
Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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PRO AUDID

GET SMALL: Three panelists examined
‘he profound impact of the trend
toward smaller, lighter, better, and
cheaper in professional audio on the
second day of the NY Audio Produc-
tion Show, held Jan. 30-Feb. 1 at
Madisan Square Garden.

The incremental-but-steady march
of technology has revolutionized
recording and live sound, reshaping
both the physical characteristics and
economics of each while simultane-
ously enabling the entry of untold
masses into these industries.

In an era in which recording ar-
tists are increasingly taking the
means of production, distribution,
and promotion inte their own hands,
the evalution of “sinaller, lighter, and
cheaper” is manifested in all aspects
musical, be it a private digital audio
workstation (DAW)-based studio or a
lightweight, compact, inexpensive PA
that is easily set up, broken down,
and transported.

MANZELLA (LEFT) AND WINKLER

At the NY Audio show, the evolu-
tion of design and manufacture was
examined during a presentation
moderated by this writer and featur-
ing Karl Winkler, director of market-
ing communications for Sennheiser
USA; David Scheirman, director of
tour sound for JBL Professional; and
Francis Manzella, owner/president of
FM Design.

Through comparison of touring
sound systems from the 1970s and
today, Scheirman illustrated their
dramatic differences. “Everybody
wants more to be done with less,”
Scheirman said. “Less mass, less bulk,
less equipment, hut higher-quality
results. Yau also have increasingly
complex systems, whether it’s on the
media production side or on the pres-
entation side: higher crew and labor
costs; and increased transportation
costs.”

Alternative construction methods
and materials, Scheirman added, have
allowed vastly reduced loudspeaker
weight, which in turn enables a mod-
ule that can be assembled in a line
array that is smaller and yet features
high compsnent count and more out-
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put power. This evolution has been key
to large-scale tours and events, the
costs of which are often challenging.
Scheirman cited examples such as the
Radio City Christmas Spectacular, the
2002 World Cup, and Bruce Spring-
steen’s current tour. “Weight really
matters here,” Scheirman says of the
latter. “Every 10 pounds you can save
off a box matters when you're using
up to 80, 90, 100 enclosures.”

“With regard to live performance,
the trend today is wireless,” Winkler
said. “It goes hand in hand with the
new type of technology in manufac-
turing that we’re using to make
things lighter, sinaller, and better, and
less expensive in many cases.

“The major change happened
about 10 years ago,” Winkler added,
“when we switched over to SMD
|surface mount devices| component
manufacturing instead of the older,
wire-based technology. In 1998, we
invested heavily in manufacturing
capability to do a low-cost wireless
system; our wireless sales shot
through the roof and continue in
that direction.”

Both Sennheiser and sister com-
pany Neumann have brought inno-
vation to microphones in recent
years. While Sennheiser’s products
have been coveted by studios and
engineers worldwide for decades,
Neumann more recently entered the
live sound market with the KMS 105.
“This is also the result of using SMD
technology,” Winkler said, “where
we've taken proven circuit designs
and tried to miniaturize them so that
they can be put into something like a
hand-held microphone.”

“There’s no doubt about it,”
Manzella said. “The smaller, lighter.
cheaper, better trend affects my life
as a studio and acoustic designer
every day. We are always asked to
design the most functionality into
the smallest amount of space possi-
ble. In my business, ‘smaller, lighter,
cheaper, better’ basically comes down
to workstation technology.”

One benefit of the DAW's ubiquity,
Manzella added, is the ability to appro-
priate a greater percentage of a stu-
dio’s budget to acoustic design. Fur-
ther, he noted, “a smaller console is
less of an acoustic problem for us.
Large-format recording consoles serve
as large-base interference devices. A
smaller console means more flexibil-
ity in the location of equipment and
placement of speakers.

“There used to be some parallel
between the cost of the facility and the
cost of the equipment,” Manzella
summarized. “Not anymore.”

'D’Ambrosio JDMI Marks FirstYear

With 11 Producer/Engineers

BY CHRISTOPHER WALSH

Joe D’Ambrosio, a veteran of the
entertainment and sports industries,
is marking a successful first year for
Joe D’Ambrosio Management (JDMI),
a firm representing producers, engi-
neers, and artists that also produces
corporate and private events.

D’Ambrosio launched JDMI after
more than 20 years of related experi-
ence, most recently serving as per-
sonal manager for producer Phil
Ramone and GM of Phil Ramone Inc.,
the nine-time Grammy Award-win-
ner’s production company. Previously,
D’Ambrosio had worked with Ramone
in additional capacities, serving as di-
rector of operations for the N2K En-
coded Music label and, prior to that,
as Ramone’s production manager.

“[ sat at the feet of the master for
much of my professional life, and saw
at this time in my life that it was time
to go out on my own,” D’Ambrosio
says. “Having represented him as
manager for two years, I saw that I
could do that for a bigger cadre of
producers. A lifetime in the sports
and entertainment industry working
with athletes and talent, be it artists,
producers, or engineers, has prepared
me for this.”

D’Ambrosio began a long career
with the New York Yankees in 1976, as
the team’s batboy; he rose to the posi-
tion of director of the speakers bureau,
handling appearances for the likes of
Yogi Berra and Reggie Jackson.

The producer/engineers on the
JDMI roster are Robin Danar, Tom
Durack, Josiah Gluck, Matt Knobel,
Bradshaw Leigh, Sean O’'Dwyer, Bob
Rosa, Eric Schilling, Toby Scott, Tony
Visconti, and the production team of
Jorge Casas, Clay Ostwald, and Tommy
Anthony, collectively known as Red
Rock Productions.

D'AMBROSIO

“I started with Bradshaw Leigh,”
D'Ambrosio says of JDMI's first client,
who has worked with Billy Joel, Wide-
spread Panic, and Tracy Chapman, to
name a few, “and I'm up to 11 clients.
[ talk to A&R men, I talk to producers,
[ talk to managers. We talk about what
projects they have coming up, and [ try
to match it with people who have an
expertise in that style of music.

“Josiah Gluck is well-versed in the
jazz world,” D’Ambrosio says of the
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engineer who recently recorded and
mixed Curtis Stigers’ upcoming re-
lease, as well as Ballads: Remember-
ing John Coltrane by Karrin Allyson.
“He does a lot of work, for example, for
Concord Records or RCA Red Seal,
where he can translate his specific tal-
ents to a certain genre. Eric Schilling
does a lot of things, but he's really
known in the Latin market. But he’s
worked with Janet [Jackson], he’s
worked with Elton John. Bob Rosa
made his name in dance: [Whitney
Houston's] “I'm Every Woman,” Mari-
ah Carey’s “Emotions,” C+C Music
Factory’s “Gonna Make You Sweat™—
what Bob has done is incredible.”

In addition to JDMI's high-profile
roster, which can provide recording,
mixing, remixing, Pro Tools, live-to-2-
track recording, live sound mixing,
and remote recording services, the
company offers live production organ-
ization and complete studio session
coordination, providing studios, con-
tractors, project managers, session
musicians, rental equipment, and trav-
el and accommodation arrangements.

“These talented people should
not—and do not—go out and make
phone calls,” D’Ambrosio says of
JDMTI'’s roster. “Their strength is mak-
ing music with artists. I have to know
what to ask for, how to structure a deal,
and go out and sell. [ want to be a
strong boutique representing people
one-on-one; I can do that with the ros-
ter [ have now.”

REDITS

BILLBOARD'S NO. 1 SINGLES (FEBRUARY 8, 2003)
CATEGORY HOT 100 R&B COUNTRY MAINSTREAM ROCK  DANCE/MAXI-SINGLES SALES
TITLE ALL | HAVE MISS YOU ] 19 SOMETHIN' WHEN I'M GONE DIE ANOTHER DAY
Artist/ Jennifer Lopez Featuring | Aaliyah/ Mark Wills/ 3 Doors Down/ Madonna/
Producer LL Cool J/ T. Bishop C. Lindsey R. Parashar Madonna, Mirwais
{Label) C. Rooney, Ron G., D (Blackground) {Mercury} {Republic/Universal) {Warner Bros.)
McPherson
(EPiC) | ‘
RECORDING STUDIO(S) HIT F