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15 Seal Deal

Seal’s “Waiting for You,”
from his new album “Seal
IV,”is a focal point of NBC’s
fall TV campaign.

20 Mule Gets Even Deeper

Gov’t Mule’s recent six-hour
gig in New Orleans is
captured on the two-disc
CD/DVD “The Deepest End.”

p i A |
41 ‘Ready’ to Dance?

Elton John’s “Are You Ready
for Love” booms through the

U.K., but will the U.S. dance
to its beat?
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Plracy Suits: Shock and Awe

For N ickelback,
Success Rocks

New Album Targets Broad Audience

BY CHUCK TAYLOR

It's OK with Nickelback if you want to call them a pop group.

In fact, pop doesn't begin to describe the Canadian quartet’s
third album, “The Long Road.” It’s the most-anticipated global
rock release of the year. The Roadrunner release is due Sept. 23
in North America and a day earlier in the rest of the world.

“Somewhere along the line, people turned pop—as in ‘popu-
lar'—into a dirty word,” says Chad Kroeger, leader of the hard-
rocking band.

“We want to reach the widest audience possible and let every-
one know who we are. Korn, Tool and Slipknot are among the

(Continued on page 77)
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Courts: A Powerful Boost
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BY BILL HOLLAND

WASHINGTON, D.C.—The nation’s
top copyright cop has strongly en-
dorsed the record industry’s right to file
subpoenas and sue those who illegally

download songs over the Internet.
During testimony Sept. 8 beforethe
Senate Judiciary Committee, U.S.
Register of Copyrights Marybeth Peters
provided the clearest federal statement
yet in support of industry efforts to
(Continued on page 78)

RIAA: Amnesty Nets Calls

BY BILL HOLLAND

PETERS: WELL WITHIN RIGHTS

WASHINGTON, D.C.—The music in-
dustry’s amnesty program for illegal
downloaders is generating plenty of
interest—and yet another lawsuit.

A California man has filed a class-
action suit against the Recording Indus-
try Assn. of America (RIAA). The suit
seeks an injunction, claiming the offer
is misleading because it doesn't shield
users from legal action by other parties.

(Continued on page 78)

Congress: Support Grows

BY BILL HOLLAND

SMITH: BEHAVIOR MODIFICATION

WASHINGTON, D.C.—What could
have been a public relations disaster
did little to hamper the music indus-
try on Capitol Hill this week as it
pressed its case for more action

against Internet piracy.
The Recording Industry Assn. of
America (RIAA) was caught in a poten-
(Continued on page 78)
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The R. in R&B Collection: Volume 1
The new album from R. Kelly celebrates the
first 10 years of R. Kelly's extraordinary career
with a compilation of 18 of his greatest hits
including his newest single “Thoia Thoing”

e Step In The Name of Love - Remix
e Honey Love

e Bump N’ Grind

e Your Body’s Callin’

e |gnition - Remix

e Sex Me (Part 1)

e She’'s Got That Vibe

e Down Low (Nobody Has To Know)
e \WWhen A Woman'’s Fed Up

e | Believe | Can Fly

* Fiesta - Remix

3 new songs and much more!

Two-disc set includes limited edition
remix bonus disc

IN STORES

SEPTEMBER 23, 2003

Look for the DVD The R. In R&B - The Video Collection In Stores 10/21

www.r-kelly.com  www.jiverecords.com
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ALISON KRAUSS + UNION STATION  Live
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ANDREA BOCELLI

YO-YO MA Obrigado Brazil

ALAN JACKSON _ Greatest Hits Volume Il And Some Other Stuff

Top Albums
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LOUIE DEVITO  Louie DeVito Presents : Ultra.Dance 04

JPANES Un Dia Normal

LIL JON & THE EAST SIDE BOYZ __ Kings Of Crunk
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Nature Boy: The Standards Album
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BEYONCE FEATURING JAY-Z  Crazy In Love

OBIE BERMUDEZ Antes
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BLACK EYED PEAS Where Is The Love?
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Top of the News

6 A concert to launch David
Bowie’s new album is beamed
live into cinemas across Europe.

8 An appreciation of the career
of Warren Zevon.

Music

15 The Beat: Randy Newman
and his piano recreate work from
his own repertoire.

21 In the Spirit: CeCe Winans
releases “Throne Room,” the first
of three discs on her new gospel
label, Pure Springs.

21 Higher Ground: Flicker
Records targets the youth market
with its new Christian label, Big
House Kids.

22 Jazz Notes: Norah Jones
and Marian McPartland perform
a piano duet for the latter’s NPR
show, “Piano Jazz.”

31 Touring: Radio stations’
summer festivals are losing out
to summer tour packages.

33 R&B: Rhian Benson will
add to her impressive résumé

RANDY NEWMAN

NORAH JONES

with the October release of her
DKG Music debut, “Gold Coast.”

34 Beats & Rhymes: Boo-Yaa
T.R.L.B.E. is back with its new
Sarinjay Entertainment set, “West
Kostra Nostra.”

37 Latin Notas: The broadcast
of the 2003 Latin Grammy
Awards attracts more viewers
than last year’s show.

41 Beat Box: Dub Pistols fire
up for their appearance at the
10th annual Billboard Dance
Music Summit.

43 Country: Patty Loveless
gets closer to traditional country
with her latest Epic album, “On
Your Way Home.”

50 Songwriters & Publishers:
Groovelily frontwoman Valerie
Vigoda is recruited for a military
advertising campaign.

QUOTE OF THE WEEK

Global

57 A high-profile court battle
between Universal Music Australia
and Warner Music Australia ends
with both sides claiming victory.
59 Global Pulse: B92 releases
“Belgrade Coffee Shop 3,” the
third collection in a series spot-
lighting Serbia’s hottest dance
and house music.

Programming

65 Tuned In—The Tube:
Rappers such as Eve and Lil’
Romeo are making their mark
on prime-time TV.

Features

SPECIAL REPORT BEGINS ON PAGE 23

62 Studio Monitor: The 2004
AcuraTL is the first vehicle in

the U.S. to be equipped with a d

standard DVD-Audio/surround 32 Billgpand Bf)xscore

sound system. 46 Billboard Picks

48 The Billboard BackBeat

Retail 48 Executive Turntable

51 Microsoft builds consumer 58 Hits of the World

acceptance of its Xbox systems 63 Classifieds

by marketlng the product to 67 Charts

music fans. Chart B

53 Retail Track: Universal 67 griEeat

Music Group reinvents its busi- 81 Update

ness model and takes a stand on 82 Last Word

cooperative advertising dollars.

54 The Indies: How will

indie distributors react to
Universal Music Group’s CD price
cuts?

55 Home Video: Sundance is
building on its brand name by
expanding its DVD business.

6 It was time to just say “fogive and forget”

and move on.

PAUL SIMON
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STAIND . So Far Away
PHARRELL FEATURING JAY-Z Frontin’

NELLY, P. DIDDY & MURPHY LEE _ Shake Ya Tailfeather

NELLY, P. DIDDY & MURPHY LEE  Shake Ya Tailfeather
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THE LORD OF THE RINGS: THE TWO TOWERS

THE LORD OF THE RINGS: THE TWO TOWERS (WIDESCREEN)

THE LORD OF THE RINGS: THE TWO TOWERS
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Bowie gels
‘Real’ with
fans across
Europe
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Warren Zevon
remembered

CINCOTTI: RUBBING CHART ELBOWS WITH VETERANS

BY DAN OUELLETTE

NEW YORK—Jazz is most often
associated with instrumentals,
but today’s charts tell a different
story: Jazz vocalists are selling
the most CDs.

Norah Jones’ Blue Note debut
“Come Away With Me” has topped
the Billboard Contemporary Jazz
list for more than one year. And
Diana Krall’s Verve recordings
occupy lofty positions for months
on end.

Meanwhile, such newcomers as
Peter Cincotti (Concord Jazz) and
Lizz Wright (Verve) are rubbing
chart elbows with such veterans
as Diane Schuur (Concord Jazz)
and Tony Bennett With k.d. lang
(RPM/Columbia).

“It’s the human voice, the lyrics,”
says Bruce Lundvall, president/
CEO of Blue Note Records.

“With vocalists, listeners have an

easier time making the transition
from pop music to jazz,” says
Lundvall, who has presided over
Blue Note’s big success with Jones.
Her CD is approaching worldwide
sales of 15 million, according to
the label.

“Becoming a serious jazz fan—
to get into music by Charlie Parker
or Joe Lovano—requires ear train-
ing. You can’t just jump into in-
strumental jazz from rock.”

From a marketing perspective,
it makes perfect sense for labels to
get more voices into the jazz mix,
whether it’s delivering a full disc of
songs or sprinkling vocal tracks
into the instrumental proceedings.

Under Lundvall, Blue Note has
signed several vocalists who have
risen to the top of the class, includ-
ing Cassandra Wilson, Patricia Bar-
ber and Kurt Elling.

Lundvall also fostered the careers

(Continued on page 80)

WRIGHT: ATTRACTING ATTENTION

UMG Share Grows
In 2002 IFPI Report

BY GORDON MASSON

LONDON—Universal Music
Group saw its global market
share grow to 25.9% in 2002,
according to figures released by
the International Federation of
the Phonographic Industry.

In its Recording Industry in
Numbers vearbook, published
Sept. 9, the IFPI states that Uni-
versal's dominance was up from
23.7% in 2001, while BMG added
an impressive 3% to its global
market share to take 11.1% fol-
lowing its acquisition of Zomba.

The report also claims EMI
lost ground, falling to 12% from
13.1% in 2001, and Sony also
lost half a point to see its mar-
ket share at 14.1%. Warner
remained steady at 11.9%, while

the indies lost 3.6% to collec-
tively hold a 25% slice of the
global $31 billion recorded
music market.

Based on the 2002 figures,
any merger equation, be it BMG
and Warner or EMI and Warner,
would still only equal the No. 2
record company in the world
behind Universal.

For the first time, the IFPI]
report examines genre trends,
putting seven countries (Aus-
tria, Belgium, Germany, Ire-
land, the Netherlands, the U.K.
and the U.S.) under the micro-
scope to highlight “the revival
of rock music, largely at the
expense of dance.”

The U.S. remains the biggest
recorded music market in the

(Continued on page 77)

BY ED CHRISTMAN

NEW YORK—While retailers are
unanimously applauding the Univer-
sal Music Group price cut, they con-
tinue to debate the details of the plan.
Meanwhile, a Sept. 19 deadline looms
for retailers to qualify for the lower
prices.

So far, only Newbury Comics CEO
Mike Dreese has publicly declared to
Billboard that he has signed on for
the plan.

But UMG insiders report that
hundreds of retailers have already
signed up. And behind the scenes,
some of the biggest U.S. retailers say
they will probably agree to the terms,
if they can get Universal Music & Video
Distribution to become more flexible
on some of the details.

At the same time, a few big accounts
say they have concerns about the plan.
Specifically, the want UMVD to address
the profit-margin issue for retail.

“Structurally and spiritually, with
modifications, UMVD’s move is the
right thing to do,” says John Mar-
maduke, chairman of Hastings
Entertainment. “This 1s very much
like when the studios changed the
video rental business model and
went to revenue sharing.” But that

UMG

Wins

Retail
Converts

URIE: VISITING WITH ACCOUNTS

change needed fine-tuning by retail
in order to make it work for every-
one, he says, and he expects the same

thing to occur now.

Indeed. that’s exactly why Dreese
agreed to the plan. From his perspec-
tive, “it started out good; it’s getting
better, and hopefully in six months it
will be perfect.”

Gerry Lopez, president of Handle-
man Entertainment Resources—the
giant rackjobber based in Troy, Mich.
—has similar hopes, although he
declines to say whether the company
will sign on.

“Although highly supportive of
lower prices and more value for the
consumer. the mechanics and execu-
tions of their plan are still under dis-
cussion,” he says. “I remain hopeful
that we can make this work for the
consumer, the distributor and the
retail community.”

While there is much discussion
on the UMG pricing makeover,
profit margin is the main focus for
merchandisers.

Universal lowered its frontline list
price to $12.98 and cut boxlot costs to
$9.09, although they say that perhaps
10 to 12 albums a year will come out
carrving a boxlot cost of $10.10. At the
same time, UMG eliminated coopera-
tive advertising funds, buy-in dis-
counts and early payment discounts.

(Continued on page 79)
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Bowie Simulcasts ‘Reality’

Singer Bows New CD With Live Gig Beamed To Theaters

BOWIE: ONSTAGE AND ON-SCREEN FOR 50,000 FANS

BY PAUL SEXTON

LONDON—“This is my band. I'm
in front of it. That makes me
David Bowie.

Thus, one of music’s most tech-
nologically imaginative artists
launched a new adventure that
placed him onstage and on the sil-
ver screen at the same time.

Bowie’s concert Sept. 8 at
Riverside Studios in Hammer-
smith, West London, was an inti-
mate yet grand-scale introduction
to his new album. Bowie per-
formed the forthcoming “Reality”
album in full at the show. It will
be released internationally by
[SO/Columbia Sept. 15 (Sept. 16
in North America).

The gig itself—for some 300
members of his Bowienet fan com-
munity plus about 150 media reps,
celebrity fans and record company
personnel—exuded the exclusivity
of a private party. But it was
beamed live by satellite in
widescreen and 5.1 DTS digital sur-
round sound (mixed by the album’s
producer Tony Visconti) to cinema
audiences in the U.K., Denmark,
France, Germany, Italy, Norway,
Poland, Sweden and Switzerland.

It was not the first time a band
had used a digital simulcast to the-
aters to bring an intimate show to
a large number of fans. In June
2002, Korn broadcast a live New
York concert to theaters in dozens
of U.S. cities. But the Bowie event
reached more countries and includ-
ed a Q&A segment.

Demand for theater tickets in
Paris prompted an expansion from
two screens to 14.

With the attendant time delay,
this inaugural interactive cinema
event aired in Australia and Asia the
following day; broadcasting in the
U.S,, Canada and Brazil Sept. 15.

The final total of participating
theaters will be 86, in 22 countries,
for a total audience of 50,000,
according to Julie Borchard, senior
VP of international marketing at
Sony Music U.S.

“The uptake in this program was
phenomenal from a Sony perspec-
tive,” she says. “We were able to
plug in various entities: media,
retail and of course the fans played
an enormous role. In one evening,
it has raised awareness of the new
album to a fever pitch.

A label source estimates tech-
nical costs to be about $350,000,
which were covered by Sony with
a “small but significant” spon-
sorship contribution in the U.K.
by communications company 02,
which had on-screen advertising
at participating Odeon cinemas
in Britain.

The full performance of “Reality”
by Bowie and his band was followed
by a Q&A session overseen by U.K.
TV personality Jonathan Ross.
Bowie took live questions from fans
taking part from their cinema seats
in Berlin, Copenhagen, Paris, Lon-
don and elsewhere.

This interlude largely added to
the event’s flavor and was followed
by a second live set in which Bowie

played such hits as “Hallo Space-
boy” and “Modern Love,” as well as
material from his vast catalog,
including “Hang On to Yourself”
from 1972’s “The Rise and Fall of
Ziggy Stardust,” “A New Career in
a New Town” (“Low,” 1977), “Fan-
tastic Voyage” (“Lodger,” 1979) and
“Cactus” and “Afraid” from last
year’s “Heathen.

“The publicity generated has
been incredible right across the
board,” says music media consult-
ant Alan Edwards of the London-
based Outside Organization. “The
whole undertaking was of course
dependent on having an artist of
caliber and vision to pull it off. Peo-
ple may well look back on this as a
watershed in the presentation of
live music.’

Marc John, head of digital cine-
ma for Odeon and managing direc-
tor of Quantum Digital, which was
responsible for digital delivery of
the show, says: “This technology is
affordable, and now that Bowie has
done it. that should burst open the
doors. I guarantee digital cinema
will transform the multiplex.”

Borchard says that Sony will ship
400,000 copies of “Reality” inter-
nationally. She estimates worldwide
sales of “Heathen” at 1 million, a
figure Sony hopes to reach exclu-
sive of U.S. sales this time with the
further benefit of Bowie's world
tour, which opens Oct. 7 in Copen-
hagen and will stretch well into
2004 (Billboard, June 21).

Borchard adds, “The impact of
this event will be long-lasting.

BY RAY WADDELL

As Paul Simon and Art Garfunkel
prep their first full-blown tour togeth-
er in more than 20 years, it appears
the reunion could have significant
clout at the box office, though it is
somewhat of an unknown entity until
dates actually go up.

The Old Friends 2003 Concert Tour
begins Oct. 18 at the Palace of Auburn
Hills (Mich.) and will play arenas in 32
cities through Christmas.

First tipped here (Billboard, June
17), some details of the tour were
announced at a Sept. 9 press confer-
ence at New York’s Bottom Line.

The tour will work with local/
regional promoters in each market;
among those promoting dates are

Friends Again

Simon & Garfunkel Reunite For Tour

Clear Channel Entertainment (CCE),
House of Blues Concerts, Jam, Fan-
tasma, Another Planet, Mass Con-
certs, Bill Silva and LM.P.

Early press coverage has been pos-
itive, and most in the industry feel the
outing is special enough to capture
the public’s interest.

“Simon & Garfunkel are one of the
cornerstone artists in all of contermpo-
rary music, and we're very happy that
they're touring again,” says Rob Light,
head of music for Creative Artists
Agency, booking agency for Simon.
“I'm excited as an agent and as a fan. I
can't wait to see it.”

Likewise, CCE Midwest VP Rick
Franks, promoter of the first date,
thinks the tour will be “huge, huge,

(Continued on page 79)

SIM(;N & GARFUNKEL: ‘IT’S FAMILY, THETWO OF US’
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Zevon Succumbs To Cancer

BY CHRIS MORRIS

LOS ANGELES—When Warren Zevon
was diagnosed with inoperable [ung
cancer last year, he told Billboard,
with typically mordant humor, that
he hoped to live long enough to see
the next James Bond movie.

The release of that film—titled, iron-
ically enough, Die Another Day—came
and went, and Zevon lived long enough
to record another album and see it
debut at No. 16 on The Billboard 200.

Singer/songwriter Zevon died
peacefully Sept. 7 at his Los Angeles
home. He was 56.

After going public with his illness
(Declarations of Independents, Bill-

i\ )

WARREN ZEVO

board, Sept. 21, 2002), Zevon raced to
complete his final album. That collec-
tion, “The Wind” (Artemis)—featur-

ing contributions by Bruce Spring-
steen, Jackson Browne, Dwight
Yoakam and other stars—was
released Aug. 26 and entered The
Billboard 200 last issue.

Zevon was born Jan. 24, 1947, in
Chicago. Active as a writer in L.A. from
the mid-"60s, he cut his first album,
“Wanted Dead or Alive,”in 1969. After
the album flopped, he did a tour of
duty as the Everly Brothers’ key-
hoardist/music director and later
appeared on Phil Everly’s solo releases.

In 1976, Zevon's recording career
took off with the release of his
self-titled Asylum album, pro-
duced by his close friend Jackson

(Continued on page 77)

ascal Wins Mercury Prize

BY GORDON MASSON

LLONDON—Nineteen-year-old rapper
Dizzee Rascal became the youngest
winner of the Panasonic Mercury Music
Prize Sept. 9, heralding another suc-
cessful vear for
the U.K. urban
scene.

Rascal, whose
real name 1s
Dylan Mills,
follows in the
footsteps of last
year’s winner,
Ms. Dynamite,
a fellow Lon-
doner from
whom he re-
ceived the prize
and a check for

DIZZEE RASCAL

£20,000 ($32.000).

Rascal’s debut set, “Bov in Da Cor-
ner” (XL Recordings), was voted
album of the vear by the Mercury’s
independent panel of judges. The
panel had sifted through 180 albums
to arrive at a short-list of 12 finalists
for the coveted prize, which was
established to champion new and
innovative British and Irish music.

Performers during the prize cere-
mony at London’s Grosvenor House
hotel were nominees the Darkness,
the Thrills, Floetry, Athlete, Terri
Walker, Soweto Kinch and Eliza
Carthy. Other finalists were Coldplay,
Radiohead, Martina Topley-Bird and
Lemon Jelly.

Rascal did not perform at the event.
While collecting his prize, he said, I
want to thank God, my mum, my fam-

ily and everyone in the underground. 1
come from nothing, [ come from the
underground and pirate radio stations.”

Paul Redding. XL's international
director, says, “We've already taken a
lot of new orders for the record. The
album was building nicely anyway”
before the awards ceremony.

Regarding the label’s internation-
al plans for the set, Redding tells Bi//-
board that the record was released
Sept. 8 “in a lot of countries. It will be
released in Germany in November,
and we're currently in talks about a
U.S. release date in early 2004.

“We wanted to build the story in
the U.K. first,” Redding adds, “and we
just started doing our international
promotion last week, but obhviously
the Mercury prize will help us get
better press. It's a great boost.

Rock Acts Lead Latin VMA Nods

BY LEILA COBO

inees are established in the Latin rock/alternative scene.

BY GEOFF MAYFIELD

LLOS ANGELES—If a label could con-
jure an ideal artist in a lab, one might
design an easy-on-the-eyes singer who
appeals to hordes of young women yet
who writes songs serious enough to
cut muster with the National Public
Radio crowd. Aware/Columbia has
found just such a formula in John
Mayer, whose new album will easily
lead next issue’s Billboard 200.

Retail chains’ opening-day num-
bers suggest that Mayer's “Heavier
Things” will move at least 275,000
copies in its first week, with a solid
shot at reaching 300,000. If he hits
the high end of that range, it would
mark the chart’s largest sales week in
five weeks.

His Columbia debut, “Room for

ms A LOOK AHEAD S
‘Heavier Things’ To Weigh In At Top

Squares,” has sold 3 million copies
since its 2001 release, according to
Nielsen SoundScan. It moved 122,500
copies in its biggest frame during
Christmas week 2002.

Rapper E-40 (Sick Wid It/Jive) will
have the second-highest bow from a
busy Sept. 9 release schedule, opening
in the neighborhood of 50,000-60,000.

This would mark his second appear-
ance in The Billboard 200's top 10, a
feat achieved by one of the seven pre-
vious sets he has placed on the chart.

Also aiming for the top 20 are the
fourth album by Seal (Warner Bros.)
and the eighth by Clay Walker, the lat-
ter making his RCA Label Group bow.
Both artists seem on target for starts of
around 45,000 copies, which would
yield the highest Billboard 200 start
that either has seen.

NEWSLINE -« -

THE WEEK IN BRIEF

The day after Dave Matthews’ solo RCA debut hits retail this month, the |

singer and his Dave Matthews Band will play a benefit show in New
York’s Central Park that is expected to be attended by 100.000 people.
AOL is sponsoring the Sept. 24 show and using it to promote the newest
version of its software, AOL 9.0. The concert will be held on the park’s
Great LLawn and will be recorded by RCA for a CD)/DVD release in Novem-
her. The show will raise funds for the AOL Concert for the Schools! pro-
gram, which benefits the IFund for Public Schools of New York City and
the Music Resource Center of Charlottesville, Va. (where the band was
founded). Tickets will be free through AOL and the band’s official fan site,
warehouse.davematthewsband.com. Donations of at least $25 are
requested. All seats are general admission, but the band is offering fan-
club members “preferred viewing section passes,” which include access
to a backstage barbecue and exclusive viewing area.

Steve Kingston has resigned as operations manager of WNEW-FM (Blink
102.7) New York. Kingston has been a fixture in New York radio pro-
gramming, having helmed modern WXRK (K-Rock)—the flagship for
the syndicated Howard Stern morning show—and top 40 WHTZ (Z100).
Sources say Kingston may have as much as eight months left on his con-
tract and might be reassigned inside parent company Infinity. WNEW-
FM relaunched earlier this year as Blink with much fanfare. It was an
attempt by Infinity to create a new format by melding entertainment
programming a la the 5! cable channel with a female-friendly hrand of

WES ORSHOSKI

|

MIAMI—The second annual MTV Video Music Awards
Latin America will have a distinct rock feel, with Mexi-
can acts Café Tacuba, Naltalia Lafourcade and Molotov—
as well as Chilean band La Ley—topping the list of nom-
inees, with five nods each.

Argentine Gustavo Cerati, Colombian Juanes and Mexi-
can band Mana received four nods apiece.

Winners will be announced during an Oct. 23 event at
the Jackie Gleason Theater in Miami Beach. This year’s
awards will be broadcast live and coincide with MTV Latin
America’s 10-year anniversary.

Although details on the show have not yet been
released, it is expected to be a more elaborate affair than
last year’s debut.

The predominance of rock and alternative acts among
the nominees for the 2003 awards can be attributed to strong
releases from veteran acts that have been out of the spot-
light for several years. These include Molotov, Café Tacuba
and La Ley, whose recent album, “Libertad,” is far more rock-
oriented than the group’s previous work.

With the exception of Lafourcade, who recently garnered
four Latin Grammy Award nominations, all of the top nom-

But two relative newcomers—Kevin Johansen and Miran-
da—nhoth of whom are released and distributed by small
indie labels in Argentina—obtained two nominations each.

Based on the strength of his indie releases, Johansen
has just been signed by Sony and recently played a show-
case in Miami.

The MTV Video Music Awards 1.atin America will air inter-
nationally on the MTV Latin America network and domes-
tically on MTV2. In addition, MTV Networks will air the
awards one week later.

Nominees in 16 categories were selected by a “music and
video academy” that comprises music industry profession-
als and MTV Latin America viewers. Although most awards
are given for Spanish-language videos, there are also “inter-
national” awards for non-Spanish-speaking acts whose
videos aired on the network.

Winners will be chosen by fans who vote online at MTV
[Latin America’s Web site between Sept. 11 and Oct. 8.

Nominees in the newly created independent artist cate-
gory were selected by the channel, and the winner will be
chosen by the music and video academy.

For a full list of the nominees, log on to billboard
.com/awards.

pop music. In the past few weeks, the station has jettisoned its rhythmic
titles and leaned in a softer, more adult direction, bringing it closer in
format to neighboring adult contemporary WLTW. SKIP DILLARD

Tower Records and music-video network Fuse have teamed to hring the retail-
er’s “The Next Big Thing” new-artist initiative to national TV. Tower
launched “The Next Big Thing” in June. The retailer highlights different
emerging acts each month, placing their music in end-cap displays and lis-
tening stations and selling CDs for $9.99 or less. Under the new deal, FFuse
will showcase the selected artists in a new monthly series, “The Tower
Records Next Big Thing Awards,” which premieres Sept. 13. Viewers can vote
for their favorite acts at fuse.tv and tower.com; winners will be announced on
Fuse’s live dailv show “IMX-Interactive Music Xchange.”  CAROLYN HORWITZ

Big Idea Productions, best-known for its successful children’s DVD/video
line VeggieTalcs, has agreed to sell its assets to Classic Media. As part of
the agreement, Big Idea has filed for Chapter 11 bankruptcy in Illinois,
where the company is based. In a statement. Big Idea founder Phil Vischer
says the bankruptcy was the result of “several key strategic errors.” New
York-based Classic Media owns the Golden Books brand and recently part-
nered with Word Entertainment to produce and distribute the Golden
Books Music series. PHYLLIS STARK
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At Last A Market Solution

ome may argue that the handwrit-

ing has been on the wall for the

past three years, but Universal
Music Group’s decision to slash whole-
sale prices for its music still took guts.

In the business world these days,
that’s something that all too often is in
short supply. For far too long, far too
much emphasis has been put on boosting
short-term profits and share price at
almost any cost. Most chief executives
live and die by their quarterly income
statements, often at the expense of long-
term goals and sensible economics.

That’s what makes Universal’s action
remarkable. The move was contrary to
conventional corporate wisdom. Univer-
sal is risking a substantial short-term hit
to the bottom line in a gamble to
improve the long-term prospects for
music sales.

As Doug Morris, Universal Music’s
chairman, noted in numerous inter-
views: “We are making a very bold,
strategic move to bring people back to
music stores.

Bravo.

The company’s decision to end co-
operative advertising payments was

equally remarkable. Whatever co-op pay-
ments started out as, they have long
since morphed into something akin to
payola. The implied threat, of course. is
that without such payments, record
labels won't get adequate shelf space for
their products.

But co-op payments and the myriad
discount schemes that accompany them
do nothing but distort the true value of

Universal is risking a
short-term hit to improve
the long-term prospects
for music sales.

music and create a false economy that
ultimately thwarts innovation.

That is not to say that this is an
endorsement of the details of Universal’s
plan. Much still needs to be discussed
and explained. That's to be expected. Uni-
versal faces a big job on that score, and
even it has reserved the right to ulti-
mately modify or abandon its plan.

That’s certainly its prerogative. But it
shouldn’t take away from the broader

importance of its decision to cut prices.

It comes at a time when the industry is
suffering through a sharp, three-year
downturn in sales. Although the sour
economy is the chief reason, physical and
Internet piracy are definitely exacerbat-
ing the situation.

It’s been our position all along that
the industry needs a market solution to
solve its problems. The first part of that
is to provide a legitimate way to down-
load music. That’s happening. The sec-
ond part is to come up with a fair market
price for music. Universal’s move mayv
not be the final word, but it is making
that happen as well.

Indeed, consumers should find some
real bargains at Christmas. But Congress
also needs to take note. The canard that
high music prices somehow morally
justify illegal downloading should be put
to rest once and for all.

It's time for Congress and the Bush
administration to become real partners
in the effort to defeat piracy and stand up
for performers, songwriters and count-
less others in this business. Because, in
the end, it’s really all about the music.

Where would we be without that?

‘ Does something make you jump and shout? Write a letter to the editor! Send submissions to Keith Girard, Editor-in-Chief, Billboard, 770 Broadway,
6th Floor, New York, N.Y., 10003, or by e-mail to letters@billboard.com. Include name, title, address and phone number for verification purposes.
Letters should be concise and may be edited for length or content. Names can be withheld, if requested, at the discretion of the editor.
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JULIAN J. ABERBACH

Hall of Fame member, Music Industry USA
Hall of Fame member, Country Music Industry, Nashville, Tennessee

Had the honor to be named

CHEVALIER DE LA LEGION D’HONNEUR
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Opinion I

The MIRACLE Project Helps Industry Aspirants Achieve The American Dream

Cheering For The Little Guy

guys came in first, if what was

“right” always prevailed and if
everyone could compete in their
area of expertise on a level playing
field. This is not happening in the
music industry.

There’s a lot of negative media
written about the state of the
music industry today, with

It would be a great world if nice

millennium.

I'm an outsider to the music
industry. However, I've been work-
ing with a local nonprofit music
organization for several months,
and the experience has given me
quite an education. I've seen ideas
that are emerging from this indus-
try chaos that are phenomenal.

such issues taking the
spotlight as under-the-
table “payola,” illegal
downloading of music and
famous stars rising too
quickly and landing in
rehab or bankruptcy.
Unfortunately, these sce-
narios are real. When you
observe the ways that the
music industry and the top

Taking|
Iss_ge"

By B.H.Woods

five record labels have
manipulated and controlled artists
and radio airplay during the past
several decades, these major prob-
lem areas become apparent.

As a music consumer, I've
changed my listening habits. Many
music lovers today choose to hear
streaming online music or down-
load CDs for entertainment
because radio stations seem repeti-
tious and unexciting. I often hear
the same artists and the same
songs over and over. This is just
not adequate for the savvy music
lover of the new, Internet-driven

Some music professionals say
that it would take a miracle to
change the inner workings of an
industry, especially one as power-
driven as the music business.

However, there is a group of
innovative individuals collaborat-
ing right here in Atlanta, the
music mecca of the South, to
establish a new foundation for the
mechanics of the trade.

This group of people is going
where no one in the music indus-
try has gone before to create
opportunity for the little guys who

want to achieve the American
Dream. They're calling it the
MIRACLE Project.

Little League kids who are bat-
ting balls around in their back-
yards actually envision themselves
making it into the big leagues one
day, practicing until they are great
and they become as legendary as
Hank Aaron or Babe Ruth.

Based on a sports template of
the major and minor leagues of
baseball, the MIRACLE Project is a
“music minor league” designed to
mentor local and regional talent
through the ranks and onto video
and audio Webcasting, online
music sales and eventual radio air-
play in local markets.

As I work with this nonprofit
group, the Georgia Music Industry
Assn. (GMIA), I hear my colleagues
from the corporate sector tell sto-
ries about talented friends whom
they know ought to get a chance to
succeed in music, but it's “just too
hard to break into the field.”

I am finding that almost every-
one knows someone who “ought to
get a chance.” I'm finding that
GMIA’s phenomenal—yes, unparal-
leled—vision is just what the doc-
tor ordered here in Atlanta. The
Southeast is a huge hub of musical
talent, yet the numbers of artists
who break into national recogni-
tion are few. I am beginning to

believe in revolutionary change.
The key to this coup is integrity.
With open books, professional edu-
cation programs, highest-quality
Webcasting, shared CD sales rev-
enue from worldwide downloading
capabilities, truly fair voting and
charting methods and a personal
mission to offer equal opportunity
to local songwriters and musicians,
GMIA has created a win-win situa-

business communities throughout
the state discovering the signifi-
cance of this cause.

This nonprofit organization has
great foresight. It’s an arts and cul-
tural group of excited experts
working toward the American
Dream even in the face of the
naysayers who will always stand in
the skeptic’s line. I'd like to see a
MIRACLE today.

 “Almost everyone knows someone who
 “ought to get a chance.” GMIA’s vision is just
what the doctor ordered here in Atlanta.’

tion for everyone involved.

Radio stations are about to
receive [proven] marketable new
talent, local listeners will finally
hear more songs from regional
artists, the airwaves will offer
greater variety, qualified GMIA
artists may become part of Apple
iTunes and more music profession-
als will be living and spending
money in Atlanta.

Results include an improved
local economy that attracts tourists
and other artists to Atlanta.

Sounds too simple, and yet it is
not simple. MIRACLE stands for
Music Is Really A Community Liai-
son Experience. Every week 1 see

I'm cheering for the little guy
and remembering the many Amer-
ican successes in the past that
were unexpected. Whoever
thought a young black man born
in a poor part of Mobile, Ala.,
called Down the Bay would grow
up to surpass Babe Ruth's home-
run record, or that a school
dropout from Macon, Ga., would
go on to write and record hits like
“(Sittin’ On) The Dock of the Bay'?
Today, that kid from Macon
wouldn’t make it.

B.H. Woods is marketing and devel-
opment consultant at the Georgia
Music Industry Assn.

Youth-Culture Focus Is Degrading To Industry

I was motivated to write after
reading another letter you printed
from a gentleman who was disap-
pointed by Billboard’s constant cov-
erage of “youth culture artists.” [
really agree with him and wanted to
add my own viewpoint.

I have been in the music biz for
27 years, as an agent, manager, pro-
ducer and writer. I have worked
with Grammy Award-winning new-
wave acts, blues acts and rock acts. 1
have my own songs on Grammy-
winning albums.

I think the entire industry is
overlooking the “baby boomers”
and now “gen-Xers” that have the
real money in their pockets to buy
CDs. Not everyone is giving it to
their kids. Some of us give it to
ourselves first.

By sheer math, it should be obvi-
ous to the labels and retailers that if
something comes out that is really
good, we will buy it and outnumber
any other age group of buyers.

The amazing staying power and
success of records like “O Brother,
Where Art Thou?” and Norah Jones
show what records can do when
they appeal to this age group and
everyone else as well.

This youth-culture thing is
degrading to our industry. Pretty
young people with little or no talent
appear on labels every week, then
disappear after one CD.

If the actual talent and songwrit-
ing and performance skills for these
artists were really their own and not
a production fabrication, there
would be a lot more lifelong artists
and big record sales, as there were
in “the old days.”

Those of us who grew up when
every song was a single know how
low the bar has fallen and refuse to
spend on records where only one
song out of a possible 15 is decent.

Why are we surprised that no one
buys and not everyone wants to pay
to download one song? Aren’t we

giving the consumer anything last-
ing for their money? It is called the
music industry, right? What about

the music?

Where are the good musicians
and the great songs? Are we sup-
porting the art form or just trying to
make a fast buck at the consumer’s
expense? Is it right to reward only
beauty and not talent? The greatest
artists of our time, let’s face it, are
often “not pretty” but in possession
of a gift that far surpasses looks.

I continue in this business con-
stantly apologizing for it. I serve on
many committees and work with
many niche artists. I am glad you
print these letters or even read
them. I pray for a change in our
industry—one where we deliver the
gift of music instead of youth-cul-
ture media hype that fowers our
industry standard worldwide.

G. Graper Moore
Moore Music
Los Angeles

Disappointed
With The VMAs

The cover story in the last issue of
Billboard contributed significantly
to a buildup of my expectations for
the 2003 MTV Video Music Awards.

Heretofore, I have always consid-
ered the ceremony somewhat taste-
ful. Last year my only complaint
about the show was an admittedly
vain, narcissistic one. A video by the
band Cake in which I made a short
cameo appearance lost to the White
Stripes in the groundbreaking
music video of the year category.

This year, my disappointment is
based on what I believe to be more
noble grounds—artistic and
moral indignation.

Instead of an art exhibit, I got
exhibitionism. Instead of a video
show, I got a pimp-and-ho show,
compliments of folks like a once
vibrant, now dirty old lady getting
her jollies by planting a seductive

kiss on a young female starlet; 50
Cent, a cool master of rhythm, but
compared to Eminem, a day late and
dollar short on lyrical substance;
Snoop Doggy Dogg and the usual
bands of rap pimps glorifying a life
of prostitution, crime and slime.

Then there was Good Charlotte,
the band that, on a good day, makes
punk look like a Bad Harlot. This
year [ wanted the White Stripes to
win. I wanted [Johnny Cash] to
win. They were nominated in mul-
tiple categories.

They each won one award, in low-
profile categories. It was not a year
for the Man in Black or the Stripes in
White. No, it was not a year for black
and white, only dismal shades of
abysmal gray. Next year, I'll be a no-
show for MTV's pimp-and-ho show.

Bruce L.Thiessen, Ph.D.,
Bakersfield, Calif.

Bruce L. Thiessen is a psychologist
and psychology of music instructor.
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Why have so many music retailers
chosen Hilco to help them

through these volatile times?

We’re their bridge over troubled waters.

STRATEGIC STORE CLOSINGS.
INVENTORY DISPOSITION.
REAL ESTATE DISPOSITION.
LEASE MITIGATION.
INVENTORY APPRAISALS.

]
]
]
]
]
B FULL BUSINESS APPRAISALS.
We’re your strategic partner of
choice because we know and
understand the music industry
AND music inventory.

Music retailers, worldwide, have
worked with Hilco Merchant Resources
to execute asset repositioning
strategies designed to quickly generate
cash and reduce operating costs.

Hilco can provide cash guarantees

for your inventory, help you shed real
estate burdens and close under-
performing stores, all while protecting
your brand’s integrity. You'll find

us flexible, fast and very creative

in structuring even the most

complex transactions.

We can recover more
value with less expense
than you can.

No disrespect intended. It's just

that we consistently surpass the
sales forecasts of retailers who plan
to close stores or implement other
business repositioning strategies on
their own.

As your strategic partner, Hilco
can generate more net revenue,
at zero risk.

Other benefits...

B We can manage every aspect of
a store closing, from personnel
issues to advertising, from loss
prevention to disposition of store
fixtures and real estate.

B We can ensure margin protection
on returnable catalog inventory.

B Your management team can
concentrate on running your
profitable stores.

Our experience speaks for
itself...and works for you.

Here is a partial list of music stores
among hundreds of retailers for whom
we have delivered results beyond
expectation:

CD Warehouse

Value Music

National Record Mart
Peppermint Music

Kemp Mill Music

Willies Music

Turtle’s Music

Andy’s Music (UK)

The WIZ music department
Kmart music department

No operation is too large or too far
away for Hilco. We have the experi-
ence, quality people and capital to
deliver as promised on any size
assignment. And, because we'’re
international in scope, we can pro-
vide services beyond North America.

We’'d welcome an opportunity to discuss how Hilco can help with your strategic store closings.
Please contact: Sid Lambersky ¢ 847.849.2906 ¢ slambersky @hilcotrading.com

Hilco Nerchant Resources

All the resources for today’s retail environment.

800.52.HILCO » www.hilcomerchantresources.com
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MUSIC TELEVISION® Y awAens

No wonder everyone wants to watch.

MTV would like to thank our host Chris Rock, all of the spectacular performers, guests and the
50 million viewers’ who made the Video Music Awards the most watched cable telecast in 2003!

00‘1 on mitv % miv. cov

*Source: Nielsen Media, N-Power; P2+ cume, all VMA telecasts, including pre and post shows. 8/28-9/1
Nietsen Media Research: 8/28 8-11pm, P12-34 (000). vs all other cable telecasts, 12/30/02-8/28/03. Qualifications available upon request. Photos by Frank Micelotta, Scott Gries and Theo Wargo. ©2003 MT v Networks. All nghts reserved
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Norah Jones
gets jazzy
with Marian
McPartland

in a piano
duet for NPR’s
‘Piano Jazz’

41

Elton John’s
‘Are You

Ready for

Love’ storms
the U.K. Will

™ the U.S. dance
d to jts beat?

POP / ROCK / COUNTRY / R&B / HIP-HOP / LATIN / DANCE / TOURING

Newman And Piano
Tackle His 'Songhook’

On “The Randy Newman Song-
book, Vol. 1,” out Sept. 30 on None-
such Records, Randy Newman recre-
ates 18 works spanning his 33-year
career. But to hear him tell it, he was-
n’t much for the idea originally.

“It was what the label wanted, and
it didn’t seem particularly interesting
to me,” he says. “I was a little sur-
prised that I did what the record com-
pany wanted me to

However, as the project progressed,

years, Newman says that when he lis-
tened to all of them together for the
first time, “I realized there were things
that I wrote a long time ago that |
could have written last year.” In partic-
ular, such songs as “Political Science”
or “It’s Money That I Love” seem more
relevant today than ever. Other songs,
like “It’s Lonely at the Top,” which
appeared on his 1972 classic “Sail
Away,” grow only more hilarious.

“I wrote that for Frank Sinatra,” he

Beai

By Melmda Newman

mnhewman@billboard.com

says. “I thought it
would really be funny
—the lamppost-lean-
ing crap—but Frank
didn't think it was
funny. Then [ played it
for Barbra Streisand,
and she was afraid peo-
ple would take it too
seriously.”

Happily, he also
notes that as he listened

and as he “tried his hardest” in the
studio with producer Mitchell Froom,
Newman says he changed his mind.
“I now think it’s probably a good idea
to have a record of them the way [
usuatly perform them,” he says.

That means the album is just New-
man and his piano; it’s the first to fea-
ture the artist—Billboard’s 2000 Cen-
tury Award recipient—solo at the
keyboard since 1970’s “Live” album.

The songs are interspersed with
snippets from his movie scores, and
the result is a seamless project that
showcases not only Newman's gruff
yet touching vocals but also his ele-
gant, deft playing.

Although he had been performing
many of the songs in concert over the

to the new versions, “1
didn’t notice any big decline, thank
God, in quality. Actually, T think Tve
gotten better. I think [1999's] ‘Bad Love’
was the best album I've made, but you
don'’t know if you've gotten crappy
because no one’s going to tell vou.”

One listen to the disc and it’s clear
that there are no signs, as Newman
puts it, “of decay.”

In some ways, the starkness of pres-
entation shows him in the light that
his biggest fans have always said New-
man belongs: a distinctively American
songwriter in the tradition of Irving
Berlin or George & Ira Gershwin.

“I think that’s what [Nonesuch
president] Robert Hurwitz felt might
happen,” Newman says. “Not necessar-

Reconnects
With IV’

NBC Promo, TV Spot
Play Role In AIbum Push

Seal

BY MELINDA NEWMAN

LOS ANGELES—Seal’s first self-titled
album, which was released in 1991, has
sold 1.7 million copies in the U.S,,
according to Nielsen SoundScan. His
second album, 1994's “Seal,” sold 3.3
million. His third album, 1998’s
“Human Being,” sold 489.000.

Is it any wonder his fourth album
is called “Seal IV?

“That was my idea actually,” he
says with a good-natured laugh.
“After the first and second albums,
any attempt to call it anything else
seemed unnatural. That third album
was a commercial catastrophe.’

Naming the Sept. 9 Warner Bros.
release after himself seems especially
appropriate given the personal but
universal themes of self-truth, love and
brotherhood running through “Seal IV.”
Depending on how you count it, the
new set is actually his second since
“Human Being.” He recorded and
trashed a complete album before
making “Seal IV.”
“The other album wasn’t
relevant. I listened to it and
I didn’t believe it,” Seal
says. The labe! liked the
now-discarded effort but
(Continued on page 16)

(Continued on page 16)

CENTURY WEST

4245 [ ankershim Universal City

The Uitimate Driving Expartence

www.centurywestbmw.com

2003

525i

(VIN# GO25311)

2000

M5

(VIN# BZ95304)

2002

745IA

(VIN# DP51043)

MSRP $64,220 MSRP $59,490

$58,888

MSRP $41,275 MSRP $46,145

$39,888 929/ 436,888 $36,368

"Where the stars buy their cars.”

All prices Plus Tax, Lic, and Doc Fees. Vehicles subject to prior sale.

MSRP $48,000

$44,888

2001

540iT

(VIN# GN91679)

MSRP 41,765 290!

2330

(VINK LR63529) (VINg LL46450)

I IVENWAW UNIVERSAL CITY

E-mail: Info@centurywestomw.com

800-447-8871

Hours:
9am - 9pm M-F
9am - 7pm Sat
10am - 7pm Sun

MSRP $46,145

All prices + sales tax,

Drive offs include
Iho vehicle registration,

license fees & finance

MSRP $30,575
$27 888 charges. Subject to prior
’ sale on approved credit.
Ad explres close of
business 09/20/03
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Seal Reconnects

Continued from page 15

thought it lacked a crucial hit single. “So they felt I needed to come
up with the song, but you see, that's not good enough for me. I took
that as meaning that basically the album wasn’t good enough. It
had no bearing on the reality of who I was or what I felt I needed
to communicate at that point in my life. I think I had become
somewhat reclusive, living in my little castle in Los Angeles, with-
out going back home.”

So he hightailed it back to London and spent more time in his
hometown than he had in the past decade, reacclimating himself
with city life (he now lives in both countries). In the process, Seal
reunited with producer Trevor Horn. “I decided to go back to Eng-
land to try to recapture that original creative force,” he says.

For Seal, that meant learning how to reconnect with his audi-
ence by making music that spoke honestly to him.

“My reason for making records is that I believe [ have some-
thing to say. It's not the financial success. I have enough by way
of material and financial,” he says. “By some miracle, I have an
ability to resonate with people. I am so fortunate that I can some-
how go directly to the emotional state of people and offer some
kind of hope or relief with my music.”

But Seal knows there can be a thin line between touching peo-
ple and preaching to them, and it’s one he makes sure not to cross
even on an album as message-laden as “Seal IV."

“The first thing I try to avoid is preaching to people. So I
always endeavor myself to write in a way that is entertainment
first,” he says. “Music is one of the few mediums left where you
can escape. And yes, | have a message, but my message is there
to be taken or left.”

Musically, the new album embraces modern technology, such
as the drum programming on “Let Me Roll,” but the emphasis is
clearly on Seal’s powerful, smooth, soulful voice.

“The only two things that matter to me when I'm making an
album are the songs and my ability to sing them,” Seal says.
“Do I think of radio and what will make a hit? No. You'll drive
yourself crazy if you try to figure that one out. ‘Kiss From a
Rose’ was a waltz with a strange type of English medieval
baroque and a kind of R&B feel to it. It has got all the things
that shouldn’t make it a hit.”

The tune was the most-played song at top 40 radio in 1995,
according to Billboard, and went on to earn Seal a Grammy Award
for both record and song of the year in 1996.

The new album’s first emphasis track, “Waiting for You,” is
slowly finding an audience at radio. It is No. 36 on the adult top
40 chart this week, and it debuts on the AC chart at No. 29.

Joel Grey, PD for KKLT Phoenix, says of the song, “It’s still in
my light rotation, but it seems to be doing pretty well. Nobody has
called to request him, but callers have been asking who we played
after the fact, so that’s a good sign. People think it sounds like a
Peter Gabriel record.”

Radio is not the only driver for the album, label executives stress.

“Waiting for You” is also being used by NBC as a major part of
a campaign to introduce its fall lineup. “NBC received this album
early this summer and immediately put ‘Waiting for You’ into a
campaign called “The New Faces of NBC,"” says Lori Feldman,
Warner Bros. senior VP of television marketing.

That campaign ran for four weeks and led to the song being
chosen as the leadoff track. {(In the U.K., “Love’s Divine” is the first
single; in the rest of the world, it’s “Get It Together.”) Now, “Wait-
ing for You” is being used to tease the premiere of the final season
of “Friends” on the network, as well as in a five-week campaign
for TNT's repeats of “Law and Order” that start Sept. 19.

“Exposure like this can make all the difference in the life of
arecord,” Feldman says. “We are hoping to do more TV licens-
ing with Seal, both for this single” and for other material on
the album.

With top 40 radio dominated by young hip-hop and R&B artists,
Warner Bros. chose not to spend the money to make a tradition-

alvideo. “He’s not R. Kelly or Justin Timberlake, and he didn’t per-
form this song as a 40-year-old with a 20-year-old guy doing the
vocal,” says Jeff Ayeroff, Warner Bros. vice-chairman.

“What we commonly do with our upper-demo audience is
instead of spending $250,000 and hoping that MTV and VH1 will
care, we take $35,000 and do a two-minute filmed commercial
that looks like we spent $250,000.”

The commercial has aired on the Internet and several TV out-
lets and has been used as a calling card for the album on a num-
ber of TV entertainment programs. “That’s why we did the two-
minute piece—to go to different partners and not just use radio
or video,” Ayeroff says. “We wanted to go to mass marketing chan-
nels to expand his audience.”

Other promotions included a tie-in with amazon.com. Cus-
tomers who pre-ordered the album prior to its Sept. 9 release date
on the site had access to a 20-minute exclusive interview with the
artist and three of the songs on the album. Additionally, ama-
zon.com offered the album for $12.98, deeply discounted from the
list price of $18.98.

While Seal’s career may have been dormant in the U.S. for the
last few years, it has been very active in Europe.

Since the last album’s release, he has appeared on “My Vision,”
a British hit for Jakatta, and was a guest performer on French star
Mylene Farmer’s hit, “Les Mots.”

“Artists have their careers in different places,” Ayeroff says.
Seal has had “huge hits in the rest of the world with English and
French artists. Here, he has had lesser success. This album will
make up for all that.”

Additional reporting by Margo Whitmire in Los Angeles.

= Holiday on Ice

Established in 1943, Holiday on ice is an international market leader in entertainment on ice. A division of Stage Holding, Holiday
on Ice has its place of business near Amsterdam, with subsidianes in London and Hamburg. The organisation operates
autonomously, with 240 employees and a turnaver of around 40 million euro. The head office employs a staff of 26. There are
yearly three or more different shows, each of which tours various countries for a period of three years. Each show has a staff
complement of around 75 people. Holiday on Ice is mainly active in Germany, the Netherlands, Belgium, the UK, Austria, France,
Ireland and in South and Central America. Holiday on Ice attracts some 2 million visitors annually.

For Holiday on Ice we are looking for a

MANAGING DIRECTOR

The Job

The Managing Director has full P&L responsibility and reports to the Board of Stage Holding. He or she will be expected to
attract a wade and large audience for the ice shows and will be responsible for broadening and modemising the current
programme, while focusing on a structurally profitable, marketing-orientated organisation. The Managing Director is able to
demonstrate keen negatiating qualities relating to major contracts with operators and skills regarding cost management,
scheduling control and organisational turnaround.

Applicant's Profile

We are looking for a Managing Director, with 3 demonstrable passion for live entertainment and {ice} revues in particular. The
ideal applicant will be a professional marketer with a good sense of what appeals to ‘mass (family} audiences', a person with
an international attitude, experienced in managing a multinational organisation, who is familiar with touring arena productions

The Masaginy Directer

Will have developed * academic of equivalent training and ed

 an imternational network 3 minimum of ten years' professional (Emo} marketing experience

| m&wam senior M hagunenl nmcl:-cnce

« excefien! communicative and nagatiating skifls Will be capable of

* knvietiye of and experience with the live entertainment field « working operationatly {‘hands-on’), in addition to an innovative
approach

Will have

* an entrepransurial attitude Additicnalty

* an energatic snd enthusisdic personality * he of she will be predisposed to change

« an open mind »will be familiar with sponsor acquisition

* experience as a managing director » will speak fiuent English, with French and German being an advantage

 gxperience as a cial ger with P&L responsibility «will reside and work in the Netheriands, but be willing to travel

Letters of Application
Persons interested in the foregoing position should submit a letter of application within ten days to the following address:
Stage Holding, Caspar Gerwe (COO0), PO Box 75182, 1070 AD Amsterdam, The Netherlands

The Beat

Continued from page 15

ily that the album will happen in record stores or sweep the coun-
try, but he wanted me to be seen as a member of that fratermity.”

Of course, Newman is too modest to put himself in that class.

“You can sing Gershwin. My stuff is kind of tough,” he says. “I
don't really feel I'm up there. Lyrically, I'm a different thing. My
love songs, like ‘Marie,” are as close as I get to mainstream, and 1
don’t do many of them.”

In addition to preparing for his return to the road—a U.S.
tour starts Sept. 19 in Boston—Newman is also writing songs
for an album of new material on Nonesuch. “If they don’t drop
me,” he says. “It would be so hip if they did that—dropped me
after they put out ‘Vol. 1." I'd almost enjoy that.”

e, A

NEWMAN: "VOL. 1" OF AN AMERICAN SONGWRITER

STUFF: “American Idol” contestant Kimberley Locke has inked a
deal with Curb Records (billboard.com, Sept. 7). She will record
her label debut in Nashville. No release date has been set . . .
Jackson Browne met with a number of California legislators
Sept. 9 in Sacramento to discuss artists’ rights and label
accounting procedures. He appeared at the invitation of Sen.
Kevin Murray, D-Los Angeles, who currently has a label fiduci-
ary hill before the state Assembly that has already passed the
state Senate. A representative for Murray says, “We just want to
keep educating members as the artists are available.” . . . Marty
Olinick, a 32-year vet at BMG and most recently senior VP of
licensing for BMG Strategic Marketing, has left his post. He can
be reached at olinick@sbcglobal.net.

www.billboard.com
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MICHAEL PERLMUTTER

R&B/HIP-HOP ARTIST

ANGIE STONE

SHARING HER VIEWS AND
EXPERIENCES ON THE
“HIP, HOP, DANCE”™ PANEL

SHOWTIME HIT SERIES “QUEER AS FOLK” MUSIC SUPERVISOR

WIDELIFE

CANADIAN PRODUCTION DUO THAT CREATED THE THEME FOR THE
BRAVO/NBC SMASH “QUEER EYE FOR THE STRAIGHT GUY”

NORMAN SIEGEL CIVIL-RIGHTS/CIVIL-LIBERTIES LAWYER

DAVE AUDE, DAVE AUDE PRODUCTIONS
BRANDON BAKSHI, BMI

CHRIS BARBOUR, GLOBAL UNDERGROUND
JASON BENTLEY, MACHINEHEAD

MAURICE BERNSTEIN, GIANT STEP

ROBERT BODKMAN, PESETSKY AND BOOKMAN
TODD BRABEC, ASCAP

LEE BRIDLE, MOST WANTED

BT, NETTWERK AMERICA

BILL COLEMAN, PEACE BISQUIT

LAINIE COPICOTTO, AURELIA ENTERTAINMENT
LYNN COSGRAVE, TRUST THE DJ

CHRIS COX, THUNDERPUSS

JOHNNY DEMAIRO, ATLANTIC RECORDS

JAY DENES, NAKED MUSIC

D:FUSE, SYSTEM RECORDINGS

ROB DISTEFANO, TWISTED RECORDS

PATRICK DODDY, A/X ARMANI EXCHANGE
DEBRA ERIKSEN, ORACLE ENTERTAINMENT
DONNIE "DISCO DONNIE" ESTOPINAL, DISCO PROCUCTIONS
ROB GELICK, MOTOROLA

DANIEL GLASS, ARTEMIS RECORDS

EDDIE GORDON, DJ IN THE MIX

HOSH GURELI, RCA MUSIC GROUP

KEVIN HEDGE, WEST END RECORDS

JESSE HOUK, THE SCUMFROG

STEVE HULME, SUBLIMINAL RECORDS

KEOKI, HYPNOTIC RECORDINGS

ERROL KOLOSINE, ASTRALWERKS RECORDS
JURGEN KORDNLETSCH, RADIKAL RECORDS
GILLES LUKA, GALLEON

JENNIFER MASSET, STUDIO K7

ELLIS MIAH, ORANGE FACTORY

PATRICK MOXEY, ULTRA RECORDS

KURDSH NASSERI, NASSER! MUSIC BUSINESS SOLUTIONS
JASON NEVINS, BIG MANAGEMENT

FRANK OWEN, VILLAGE VOICE

MICHAEL PERLMUTTER, SL FELDMAN & ASSOC.
THEO PISANI, HOM BRAZIL CLUB

PETER RAUHOFER, STAR 69 RECORDS

MARTHE REYNOLDS, ISLAND DEF JAM

DENISE RICH, DENISE RICH SONGS

CARMEN RIZZ0, CARMEN RIZZ0 PRODUCTIONS
CORY ROBBINS, ROBBINS ENTERTAINMENT
TOMMY SALEH, SOHO & TRIBECA GRAND HOTELS
LISA SHAW, NAKED MUSIC

NORMAN SIEGEL, LAW OFFICE OF NORMAN SIEGEL
TOM SILVERMAN, TOMMY BOY RECORDS

JOHN SIMSON, SOUND EXCHANGE

ANGIE STONE, J RECORDS/RCA MUSIC GROUP
CHUCKY THOMPSON, LIFEPRINT PRODUCTIONS
CURTIS URBINA, QUARK RECORDS

JIMMY VAN M. THE COLLECTIVE AGENCY

GARRY VELLETRI, BUG MUSIC

RACHID WEHB!, WIDELIFE

JONATHAN WHITEHEAD, RIAA

SEPTEMBER 22-24 UNION SQUARE BALLROOM NYC
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LUDACRIS: GIVES DTP MEMBERS TIME IN THE SPOTLIGHT

Ludacris Boosts DTP Clique
On New Def Jam South Set

BY RASHAUN HALL

NEW YORK—In hip-hop, family can be everything.
Most rappers are affiliated with one clique of artists or
another. For Ludacris, it's Disturbing Tha Peace (DTP).

The group and the label of the same name serve
as the Atlanta-based rapper’s foundation. So, it
only makes sense that they take center stage on
his third Def Jam South set, “Chicken

ple, ‘P Poppin’ features Shawnna and Lil’ Fate, two of
the artists signed to Def Jam South through Disturb-
ing Tha Peace. That’s why I put those two on that
record without even second-guessing. I wanted to give
them that exposure.”

“It’s just the setting of the platforms,” Def Jam
South GM Chaka Zulu adds. “Everybody [in the
clique] has a solo deal and albums in the can. Behind

this album, they’ll be able to be steam-

& Beer” (Oct. 7).

Lead single “Stand Up,” which features <URBIy,
DTP member Shawnna, is a prime example. Qé/ _ ¢

“‘Stand Up’ is an energetic record,

that is both male- and female-friendly.
That’s what it’s going to make people do
when they hear it—stand the fuck up! It's
a club banger.”

Shawnna isn’t the only DTP clique

Ludacris says. “It’s an uptempo record | (,/
o

[ A
f l&
( 'i.{,y\..‘ SoundScan. Ludacris believes that

(1

€4c®

rolled into their solo projects.”

His first two sets, “Back for the First
Y Time” and “Word of Mouf,” have sold
more than 2.9 million and 3.3 million
units, respectively, according to Nielsen

“Chicken & Beer” will not only satisfy
his core fan base but will also earn him
more followers.

“As time goes past, I'm definitely try

member featured on “Chicken & Beer.”
The rest of the DTP family—Chingy, I-20, Titty Boy
and Lil’ Fate—also appear on the set. Ludacris sees
his album as a platform not only for him but for
DTP as well.

“I'm trying to promote other [DTP] artists as well
as to promote this album,” Ludacris says. “For exam-

ing to get better and better at the skill,”
Ludacris says. “This album is taking that next step.
When you thought it couldn’t get any wilder, crazier
or more versatile, I'm going to surprise people again
by letting them know I can rap so many different
ways. That'’s what I'm here to do.”

(Continued on page 19)

PLAYING THE LEAD IN DISTRIBUTION FOR 20 YEARS.
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Ludacris

Continued from page 18

“It’s all about being consistent
and taking things a step further,”
Zulu agrees. “With Luda and every-
thing that he has going on, it’s about
maintaining the consistency and
integrity in his music so that people
don’t think he has changed.”

In addition to his music, Ludacris
launched his film career this sum-
mer with a role in “2 Fast 2 Furi-
ous.” While he is currently reading
more scripts, the rapper does not
see himself working just in front of
the camera.

“We sold a script to MTV/Para-
mount cailed ‘Skip Day,”” he says.

‘Everybody [in the
cligue] has a solo
deal and albums
in the can. Behind
[the new Ludacris
release], they’ll
be able to be
steamrolled
into their
solo projects.’

—CHAKA ZULU,
DEF JAM SOUTH

“It’s like a ‘Ferris Bueller’s Day Off’
meets ‘House Partv.” You know how
in high school all the seniors will
pick a day to skip class before they
graduate? That's the idea. There is
a lot of other movie stuff that I'm
trying out for, but it’s not in stone
right now.”

While Hollvwood looks ready for
Ludacris, he isn’t going to put down
the microphone just yet. He believes
he still has a lot to accomplish as an
artist and an executive.

“Being the CEO [of the Disturbing
Tha Peace label] and an artist at the
same time takes a lot of work,”
Ludacris says. “It’s a lot more than
people might think. You have to
invest a lot of time, make sure every-
thing is in the right place and make
strategic moves for everybody—not
just me. If I have an opportunity pre-
sented to me, 1 try to do something
behind the scenes with my artists as
well as depending on whose time it
is or who's going to come next.

“Right now, we're working on 1-20
kind of heavy, because he’s coming
next,” he adds. “So, if you look at the
Neptunes album [“The Neptunes I’re-
sent . .. Clones”], there’s a song with
me and him. So, if anyone wants me
to do something, 1 always try to incor-
porate my artists. That’s what's impor-
tant. The higger we become as a unit,
the better we are as a company, and
the more success we’ll have.”

KEEP YOUR CAREER
ON THE CUTTING EDGE

WITH UCLA EXTENSION ENTERTAINMENT STUDIES

DESIGN FOR THE REAL WORLD

e Over 500 practical training courses per year
« Stand-alone courses, certificate programs, and internships
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(Final Cut Pro, DVD Studio Pro, Shake, Logic Platinum)
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e Daytime, evening, weekend, and online courses
e One-day seminars, lecture series, and hands-on workshops
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MUSIC HISTORY
> The Joy of Opera
> Beethoven's Nine Symphonies
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> Techniques of Musicianship:
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PERFORMANCE
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> Beginning Piano and Keyboard
Technique

> Finding Your Voice:
A Singing Workshop

> Developing Your Voice:
An Intermediate Singing
Workshop

THE MUSIC BUSINESS
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EXTENSION

ENTERTAINMENT STUDIES

> The Musician’s Crash Course:
A Practical Approach to
Understanding and Succeeding
in the Music Business

> Elements of Creative Radio
Programming
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and International Music
Publishing: Law and Business

> The Independent Record
Label: From Startup to
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> Music Supervision for Film

> Music Video Production:
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> Record Marketing, Sales, and
Distribution: From the Label to
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> Self-Defense in the Music
Industry: A Primer for the
Recording Artist, Songwriter,
and Producer

RECORDING
ENGINEERING AND
RECORD PRODUCTION

> Introduction to Pro Tools
> Producing Professional Demos

> Digital Audio Editing with Pro
Tools: A Studio Workshop

> Digital Film Mixing

> Microphone Techniques for
Professional Recording

> Recording Engineering Theory

> Recording Engineering
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> Record Production I:
Professional Practices
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> Introduction to Pro Tools

> Digital Audio Editing with Pro
Tools: A Studio Workshop

> Technology Tools for Music

and Audio Post-Production:
A Workshop

SONGWRITING

> The Great American
Songbook: Past, Present,
and Future

> The Craft of Songwriting:
Words and Music Il—
Developing Vocabulary and
Song Structure

> Professional Songwriting for
the Commercial Market:
A Weekiy Workout

FILM SCORING
> Anatomy of the Film Score:
Past and Present

> Film Scoring I:
Form and Function

> Film Scoring Ill: Composing
and Conducting to Picture

> The Fundamentals of
Conducting

> Music Supervision for Film
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FILM, TELEVISION,
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ENTERTAINMENT MEDIA
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MANAGEMENT OF FILM,
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DIGITAL ENTERTAINMENT
MEDIA

WESTLAKE AUDIO

FOR COMPLETE INFORMATION ON ALL OUR COURSES AND CERTIFICATE PROGRAMS,

Call: (310) 825-9064; Outside Southern California: (800) 825-9064
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DVD CapturesTribute To Gov't Mule’s Woody

BY CHRISTOPHER WALSH

NEW YORK—Three years after the
death of founding bassist Allen
Woody, Gov't Mule marks the end of
an era—and the start of a new one—
with the Oct. 7 release of “The Deep-
est End” (ATO), a two-CD/DVD pack-
age documenting the band’s six-hour
concert May 3 at the Saenger Theater
in New Orleans.

“The Deepest End” follows volumes
one and two of the “Deep End” releas-
es in 2001 and 2002, respectively, and
Phish bassist Mike Gordon’s “Rising
Low,” a documentary of the “Deep
End” projects, on which Mule paid trib-
ute to Woody with help from many of
the bassists and musicians that influ
enced the band.

With 25 guest musicians, including
13 bass players, “The Deepest End” doc-
uments the complete May 3 concert,
itself a comprehensive tour of Gov't
Mule’s myriad influences.

Founding members Warren Haynes
(guitar, vocals) and Matt Abts
(drums), along with keyboardist
Danny Louis, are joined by such
guests as Jack Casady (Jefferson Air-
plane, Hot Tuna), Les Claypool
(Primus), Bela Fleck, Jason Newsted
(Metallica), George Porter Jr. (the

PHOTO; MICHAEL WEINTROB, GROOVETOGRAPHY

HAYNES, LEF-I', AND NEWSTED: PAYING TRIBUTE TO THE FOUNDING BASSIST

Meters), Bernie Worrell (Parliament/
Funkadelic), Dave Schools (Wide-
spread Panic) and Gordon.

“Working with a lot of these cats that
are legends is in itself an experience,”
says Haynes, who formed Gov't Mule
as a side project in 1994 when he and
Woody were members of the Allman
Brothers Band. “Musically, we always
try to keep our ears open to wherever
the music wants to go. These people

are legends for a reason; they all have
extremely strong musical personalities.
So instead of doing the norm for us,
which would be to drive the train the
way we want it to go, we found our-
selves listening a lot more to see where
these people would take it.

“What we found,” Haynes adds, “was
that all these influences we've always
had through the years came out in
larger doses, in some cases, than we

had ever experienced. Being in such a
vulnerable state after losing one of
your best friends and a huge part of the
sound of our band, |and] all of a sud-
den replacing that, filling that void
with all of these wonderful musi-
cians—it was just a very emotional
time and very much a transitional
state. You could feel change happen-
ing all the time.”

Known for extended jams that often
incorporate multiple songs yet main-
tain an almost telepathic tightness
among the players, Mule’s many guests
rise to the occasion, seen and heard on
such tracks as “Sco-Mule,” featuring
Worrell and bassist Victor Wooten;
“John the Revelator,” featuring the
Dirty Dozen Brass Band horns and a
particularly searing slide guitar by
Haynes; and “Mule,” on which the band
and Porter segue into and out of Van
Morrison’s “I've Been Working.

For Gov't Mule, “The Deepest End”
marks the first time the band has pre-
sented itself on the DVD format, apart
from the “Rising Low” release. The
high-definition audio and video of the
format allows not only a front-row
view of the concert but also a 5.1-
channel surround sound mix along
with a standard stereo mix, both cre-

(Continued on page 22)

Mule Names
New Bassist

Three years after the death of
founding member Allen Woody,
Andy Hess has been named per-
manent bass player for Gov’t
Mule. The new lineup will begin
a fall tour Oct. 3 at the Backyard
in Austin.

Hess, who has recorded and
toured with John Scofield, the
Black Crowes, Joan Osborne and
Freedy Johnston, among others,
is one of many musicians who
has performed with the band
since Woody’s passing, touring
briefly with the group in 2002.

Hess tells Billboard that he is
excited about signing on to
Mule’s notoriously frenzied tour-
ing schedule. “I'm kind of a road
warrior, so [ can do it,” he says.

Gov't Mule’s “Deep End” proj-
ects were special, Hess adds, “but
[ think those guys are also really
psyched to have a unit again, to
be a group just coming togeth-
er and playing music, maybe
doing some recording—becom-
ing a band again.”

CHRISTOPHER WALSH
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Winans Imprint Springs Forth

Gospel darling CeCe Winans
returns with the Sept. 9 bow of
“Throne Room,” the first of three new
releases from her Nashville-based
label, Pure Springs Gospel. The other
two sets are the recording debuts of
Vicki Yohe (Sept. 16) and the Born
Again Church Choir (Oct. 7).

Winans,
a five-time
Grammy
Award
winner,
wrote six
of the
songs on
the CD,
which
marks the
first re-
lease in a
WINANS: 0D WANTED M T0' [E R

ture struck
earlier this year between Winans and
Epic Records.

“As I was completing the new deal
with Epic, 1told them, T've got to do a
worship album before I can do any-
thing else,”” Winans says. “For the
past two years, I've had confirmation
after confirmation that God wanted
me to do it. The times we're living in
are tough, and we've got to learn how
to worship, because with that we can
create an atmosphere in which God

can work in our lives.”

So convinced is Winans that the
first eight (of 16) songs are uninter-
rupted, bleeding one into another.
The album’s title cut is a collaboration
with contemporary pioneer and wor-
ship master Andraé Crouch.

“When I sat with him at the piano

work on a pop-oriented release due
out next spring. Currently, she is
wrapping a promotional tour of wor-
ship services that kicked off in Los
Angeles last month and included such
key and secondary markets as Hous-
ton; Dallas; Philadelphia; Atlanta;
Tulsa, Okla.; Nashville; and New York.

as he began playing
the music to
‘Throne Room,’ it
expressed precisely
what I wanted to say
on this album, and
it became the title
song,” Winans says.
“Mercy Said No,”
another deeply per-
sonal track, tells of
when her brother

By Lisa Collins

eyedgospel@aol.com

Ronald stopped
breathing during surgery.

“We were in that hospital desper-
ately praying,” Winans recalls, “and
this song says, ‘Life and death stood
face to face, and God said no."”

Winans is backed by the Born
Again Church Choir (her home
church choir) on the release, which
was produced by Victor and Cedric
Caldwell. Gospel radio outlets are giv-
ing much attention to the track “Hal-
lelujah Praise,” which some have
likened to Mary Mary’s “Shackles.”

Next month, Winans will begin

“Because the music is so much
about worship, we've been going to
churches,” Pure Springs president
Demetrius Stewart says. “CeCe really
wanted to personally introduce the
project. A Throne Room tour is being
planned for the second quarter [of
next year], where she can do this on a
larger scale.”

In the meantime, the set is being
promoted with the inclusion of a
bonus DVD, with interview and per-
formance footage, to the first 100,000
people who purchase the CD.

New Label Targets Kids

The Flicker Records gang is
branching out with a new label
geared toward children. Big House
Kids will target young consumers
with the Christian message through
such mediums as music, video,
interactive games and live tours.

- 1 Flicker
Records
GM Troy
Vest is
| heading
the new
venture
and will
oversee
A&R, mar-
keting and
opera-
tional
functions.
EMI
Christian Music Group’s Chordant
Distribution Group and EMI Music
Marketing will distribute the label.

Flicker is owned by Audio Adren-
aline members Bob Herdman, Will
McGinniss and Mark Stuart. Vest
went to work for the label earlier
this summer.

“Some people might think that
it’s strange for a label that’s well-
known for its success with rock
music to start a children’s label,”
Vest says. “The reality is that

VEST: HEADS BIG HOUSE

between Bob Herdman, Will McGin-
niss and myself, we have eight kids.
As parents, we want to provide high-
quality entertainment from a
biblical worldview that stimulates a
child’s mind and spirit. We're all
really passionate about the new ven-

um brands that parents can trust for
infants through pre-teens.”

NEWS NOTES: Retirement doesn’t
seem to be in Jim Van Hook’s
vocabulary. The former chairman/
CEO of Provident Music Group

ture and are look-
ing forward to the
release of our first
project, ‘Praises &
Smiles.
That album is
the first title in a
series called the
Praise Baby Col-
lection: Music for
Baby’s Spirit and
Mind. The series,

By Deborah Evans Price
dprice@biliboard.com

i Higher

which launches
Big House Kids, arrives Jan. 27,
2004, and will feature a line of audio
and video products.

“Although Flicker and Big House
Kids are at different ends of the
spectrum, the mission for both is
the same,” Vest says. “Ultimately we
want to build a relationship of trust,
|whether] it's with teens and their
parents or moms of preschoolers.
Our desire is to reach people with a
message of life and hope, [no] mat-
ter if they are 1 or 21. Speaking
specifically of Big House Kids, our
goal is to develop a stable of premi-

(and Brentwood Music founder) has
been named the first dean of Bel-
mont University’s Mike Curb Col-
lege of Entertainment and Music
Business in Nashville . . . Will Van
Wyngarden has joined the Journey-
men Quartet as bass singer. He
enters the fold after Jason Brooks,
who resigned to pursue other inter-
ests ... The Conference on Artist
Management: A Christian Music
Industry Summit will be held Sept.
26-28 in Franklin, Tenn. To register,
log on to michaelsmithandassociates
.com/conference.
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Jones Finds Her Thrill On McPartland Bill

Before her Aug. 30 appearance
at the Tanglewood Jazz Festival
in Lenox, Mass., Norah Jones
was anxious.

Although uncomfortable
onstage early in her career, Jones
has matured into a seasoned per-
former. So why was she so uneasy?

Because she agreed to play piano
duets with Marian McPartland dur-
ing a live recording of the classy
and witty grand dame of jazz’s
long-running NPR program,
“Piano Jazz.” (The show will be

broadcast later this year.)

JONES: AHI[{]I.I.S ABOUT DUET

“This is a thrill for me, but you
make me nervous,” Jones said to
McPartland in front of a large audi-
ence in Seiji Ozawa Hall, which
also opens onto the outdoor lawn.

“You play so well,” McPart-
land charmingly responded.
“You're so good. I want to hear
you play more.”

At ease, Jones giggled, then sang
the standard “Easy Living,” which
included solo grand piano breaks
by both players (Jones on a Yama-
ha, McPartland on a Steinway).

Earlier this year, Jones, 24, was
a guest at McPartland’s 85th
birthday party concert held at
Birdland in New York. On that
occasion, she shyly said, “I saw
Marian perform when I was 13 in
Dallas. This is such an honor to
play with her tonight.”

But apprehensive of holding her
own on piano, Jones then chose to
sing two numbers with McPartland
accompanying. Six months and
dozens of sold-out concerts later,
she was ready, albeit timidly, for
the Tanglewood challenge.

The two-hour program proved
to be both entertaining and engag-
ing, with no sign of frayed nerves.
The two chatted about such topics

as Jones’ future projects (she
returns to the studio this fall after
a month'’s vacation) and writing
lyrics (Jones performed Dulke
Ellington’s “Melancholia” graced
with words she penned).

The two joined for sublime ren-
ditions of “Summertime” and
“These Foolish Things,” and

tion to his longtime sidemen—
keyboardist Matthew Shipp,
bassist William Parker and drum-
mer Guillermo E. Brown—Ware
enlisted jazz viola player Mat
Maneri and classical violinist
Daniel Bernard Roumain for his
new String Ensemble.

In the CD’s liner notes, Ware,

McPartland played Jones
her classic composition
“Twilight World.” She
also improvised a quiet.
playful musical portrait
of her guest, after which
Jones said enthusiasti-
cally, “That’s the coolest
ever for me.”

GRAVITY: Tenor saxo-
phonist David S. Ware
is well-known for his

By Dan Ouellette

douellette@billboard.com

gripping quartet record-

ings, which are potent improvisa-
tional celebrations of unre-
strained risk-taking. He has
honked and hollered his way
through several albums during
the past three decades.

His latest, “Threads™ (Thirsty
Ear), due Sept. 23, reveals the
meditative side of the tenor’s spiri-
tually charged personality. In addi-
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who either wrote or co-wrote all
six pieces, says, “I didn't want to
make another quartet album with
everybody blowing. There are
enough records with me blowing
my brains out. I want to become as
good a composer as I am a player.”

LEVITY: Slide trumpeter/arranger
Steven Bernstein is not only an

imaginative bandleader—he also
has an enormous sense of musical
humor. On “Dime Grind Palace”
(Ropeadope Records), his latest
Sex Mob recording to be released
Sept. 23, Bernstein unleashes his
crew to dive into warped. swinging,
waltzing, funk-grooved and carny-
like tunes inspired by an eclectic
array of musicians from King Cur-
tis to Little Richard to jazz trom-
bonist Roswell Rudd, who guests
on this live studio date.

THREE-DOT LOUNGE: New releases

| also arriving Sept. 23: Rising-star

trumpeter Jeremy Pelt makes his
MaxJazz label debut with a ballads
album, “Close to My Heart,” which
features a hauntingly lush version
of Charles Mingus’ “Weird Night-
mare” . .. On his new Milestone
Records album, “Coast to Coast,”
Red Holloway hooks up with fellow
tenor saxophonist Frank Wess for
a grooving set of tunes spanning
the jazz repertory . .. Southern
Californian contemporary jazz sax-
ophonist Eric Marienthal delivers
“Sweet Talk,” his second Peak
Records album and 10th overall.
The new set was recorded in New
York and produced by Jason Miles.

Gov't Mule

Continued from page 20

ated by producer/engineer Michael
Barbiero and Haynes.

“For a live project,” says Barbiero,
who has produced all of Gov't Mule’s
albums, “you want the listener to
experience the project as if they were
in the audience. A little bit of the
exact mix you've got in the front
[speakers] is tucked in the back, but
it's mostly audience [in the rear
speakers]. The whole 5.1 thing is a
lot of fun, and the application for live
performances is fantastic.”

“It just makes sense with the pro-
liferation of DVD in the marketplace,”
notes ATO Records co-founder Chris
Tetzeli. “It's something the core fan
base is going to go crazy over and
that will serve the test of time, as
well. It will be one of the great
live albums, honestly, of all time.
The night was that amazing. and
obviously such a testament to
Warren and Matt, and to Allen.
[These are] hard-working, amaz-
ing people and great musicians,
and it's all documented through
the recording and filming. We're
excited about it; it's exciting to
put out a combo package—two
CDs and one DVD together.”

“The Deepest End” will be pack-
aged in a double-CD jewel case
with a 24-page booklet featuring
photos and liner notes written by

Haynes, Tetzeli adds; it will be
priced at $23.98.

“That’s cheap for a double live
album,” Tetzeli says. “It’s a decision
by the band and record company that
that’s the right thing to do. I know
retail is excited about that, as well.”

“I expect it to be absolutely huge
for us,” says Paul Epstein of Denver-
based retailer Twist & Shout. “I've
seen the same arc with Gov't Mule
that I saw with Phish, moe., all of
these bands. I've seen the venues get
bigger and bigger, sales get bigger
and bigger; what's going on with
them is very familiar to me. I expect
it to be a keystone release for the
fourth quarter.”

After three years of recording and
touring with guests filling Woody's
role, Gov't Mule has just named a
permanent bass player, Andy Hess
(see story, page 20). A fall tour will
commence in October, featuring
Hess and Louis, now a permanent
addition to the one-time power trio.

“It feels like now's the time for us
to really start moving at a whole new
pace,” says Haynes, a relentless per-
former who played roughly 200
shows per year with Mule prior to
Woody's death and more than 100
per year subsequently.

He has also rejoined the Allman
Brothers and is a member of Phil
Lesh & Friends.

“We're seeing the future a littie
more clearly now and realize
there’s something special about
what we do and that we need to
keep it together.”
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All That Jazz

MME Honoree Takes Questions

BY PAUL SEXTON

Jazz Summers, the recipient of the
Peter Grant Award for 2003 from the U.K.
Music Managers Forum (MMF), has guid-
ed such British talents as Wham!, Lisa
Stansfield and Yazz to global prominence
for some 20 years. But that’s only part of
Summers’ story.

He has been a musician and a record-
company owner with Big Life Records. With

business partner Tim Parry, he continues to
oversee Big Life Management's thriving ros-
ter of artists, producers, engineers and mix
ers, as well as the rich publishing catalog of
Big Life Music.

The company estimates that its manage-
ment team has been directly involved in the
sales of 40 million albums and 47 million
singles worldwide and some 85 top 40 hits
since its founding in 1986. Big Life cur
rently manages such acts as Badly Drawn
Boy, Jaz Coleman, Queen Adreena, Snow
Patrol and the Futureheads. Producers on

its roster include Youth, Andy Gill and

Hugo Nicolson.
Summers will receive his MMF
honor, named for the late, leg-
endary manager of Led Zep-
pelin, Sept. 17 in London.

Tell us about your early
musical career, before you
became a manager.

My dad was an army
musician. He taught me to
play drums when I was 5
and xylophone when [ was
8 or 9. By the time I was 10,
[ was well into music.

[ joined the army when
[ was 16. [ joined it to
“learn a trade,” because my

dad said, “You’ll never make
money from music.”

I went to Newcastle, and
my cousin said, “This guy
from this band wants to talk
" to you. Our drummer’s dad
banned him from going out.
Will you play drums with us?”
After that, they said, “Do you
want to join us? We're going
(Continued on page 27)

LINKIN PARK: CONCERNED ABOUT DIGITAL DOWNLOADS

All Aboard The
Digital Train?

BY BRIAN GARRITY

Digital distribution may be the future of
the music business, but inside the office
suites of artist managers, few are in any
hurry for the future to arrive.

The industry’s embrace of downloading and
streaming is being met with a mix of ambiva-
lence and trepidation by artist representatives.

“There are some artists who say, ‘I'm not
going to participate until the system is fig-
ured out,” ” one management source says.

With the major labels clearing hundreds
of thousands of tracks for sale online, a large
number of artists are now represented on
such digital services as Apple Computer’s
iTunes Music Store and RealNetworks’
Rhapsody. Even the Rolling Stones have
hoarded the digital train.

But a growing number of acts and their
representatives are expressing reservations
about the creative and financial implications
of unbundling albums and shifting to a sin-
gles-based economic model.

Thus far, many managers are hesitant to
resist the record labels on digital distribu-
tion in hopes of establishing a market for
commercial online consumption.

But a fight over digital distribution is like-
ly brewing—both regarding the future of the
album and royalties paid to the artist for
online sales—as new download stores bow on
the ubiquitous Windows platform this fall.

The majority of artist representatives
interviewed by Billboard acknowledge that
in the age of peer-to-peer piracy, they have
little choice but to climb aboard and help
commercialize digital distribution.

“If people are worrving about canni-
balization, it’s too late: It’s already hap-
pening,” savs Dan Fraser, president of
Nettwerk Management and manager for
such artists as Coldplay, Avril Lavigne and
Sarah McLachlan.

But many managers continue to ques-
tion whether the new model of online
consumption is ultimately a good thing
for their clients.

‘We're operating in a world where it’s still
much better for artists to sell CDs,” says
Michael Lippman, president of Lippman
Entertainment and manager for Matchbox
Twenty. “The business is not set up to sus-
tain an online sales model at this point.”

A NEW CONCERN?

To date, download economics have not
heen an area of much concern for artists and
their handlers because of the limited rev-
enue opportunities.

But veteran manager Irving Azoff point-
ed out to Billboard earlier this year that
many digital distribution deals are short-
term licenses and that “there are going to
have to be renegotiations later.”

(Continued on page 25)
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Special Reporf s
till Determined

MMF Meets Industry Challenges Head On

BY PAUL SEXTON

Amid the many challenges facing
the music industry, the members of
the Music Managers Forum in the
U.K. have responded with “gritty
determination,” according to MMF
general secretary James Sellar.

“Any perceived crisis forces peo-
ple to reassess and change their
business model,” Sellar says. And
the MMF, now in its 11th year and
with chapters in the U.S. and
other major music markets, has
empowered its members to take
on that task.

Sellar adds, “Whatever happens,
managers will still be the ‘sword
and shield’ for the artistic commu-
nity. And the MMF will help them
achieve that.”

SELLAR: FIGHTING FOR MANAGERS

For example, while digital tech-
nology is blamed for online piracy
and plummeting record sales,
technology also promises new rev-
enue from sources such as ring
tones, videos on cell phones and
digital TV channels.

“Artists still don't get [video
performance royalties],” Sellar
notes. “The MMF will be vigor-
ously campaigning for a slice of
any income derived from these
types of technologies to come back
to the artist.”

Meanwhile, managers continue
to focus on such strategies as self-
financed releases, territory-by-ter-
ritory licensing and improving
terms in recording contracts.
“There’s a confidence that these
tasks are achievable, which we
would like to think has something
to do with our training programs,”
Sellar says.

Stuart Worthington, head of
training and education for the
International Music Managers

Forum (IMMF), the umbrella
organization for MMF chapters
worldwide, leads that effort. “Train-
ing will always be one of the cor-
nerstones of our organization,” Sel-
lar says.

The past year has also been busy
in terms of the “necessary evil” of
political lobbying, Sellar adds. “The
MMF has been particularly sup-
portive of British Music Rights [the
London-based body that promotes
the interests of the U.K.’s com-
posers, songwriters and music pub-
lishers] with their campaigns and
the Music Business Forum, of
which the MMF is an active mem-
ber,” he says.

A key achievement has been the
invitation for the IMMF, chaired by
Peter Jenner, to become a partici-
pant in the World Intellectual Prop-
erty Organization. Sellar thinks
this is significant because it
acknowledges the fact that the
IMMF comprises the closest contact
to artists in this type of forum.

“At this level, the IMMF will be
making submissions concerning
collection societies and copyright
and Internet treaties” with a focus
on exclusive rights for artists in
the digital realm, Sellar says. The
MMF has also been involved in
U.K. legislation such as the
Licensing Bill affecting the live
music industry, and the Commu-
nications Bill shaping the broad-
casting business.

Although there are downsides to
the Licensing Bill, which the forum
is monitoring, the Communica-
tions Bill is a success, says Sellar.
“It validates the MMF,” he says,
adding, “We're pleased the govern-
ment recognized the need to look
after the interests of the creators,
performers and songwriters.”

Another goal of the manager’s
group this past year is to reach out
beyond the music industry capital
of London. "Some of the best
entrepreneurial projects and dis-
coveries are outside of London,”
Sellar notes.

He adds that there are plans to
open an MMF office in Manchester
and increase the number of courses
and events in other areas of the U.K.

As a member of the Music
Exports Group in the U.K., the
MMEF also is exploring the feasibil-
ity of a U.K. Music Office in the
U.S., to boost the prospects of
British talent in the U.S. The MMF
is working on a business plan for
the office with other government
and business entities such as the
Department for Culture, Media and
Sport and Trade Partners U.K.

“We believe that an office would
benefit all sectors of the industry,”

Sellar says.

MMF is also working with ASCAP
to produce a series of guides to
major music capitals in the U.S. for
managers traveling in the country
from abroad. “ASCAP has always
been tremendously supportive of
the MMF,” Sellar says, “and we're
particularly pleased to plug into
their experience to give our mem-
bers access to something with prac-
tical usage.”

On its own, the MMF also has
produced the third edition of “The
Music Management Bible.” “This
book has become an increasingly
important calling card for the
organization,” Sellar says. “We

‘Whatever happens,
managers will still
be the ‘sword and
shield’ for the artistic
community. And
the MMF will help
them achieve
that . . . and will
vigorously campaign
for any income . . .
to come back
to the artist.’

—JAMES SELLAR,
MUSIC MANAGERS FORUM

encourage artists and managers to
read it and promote good practices
and understanding between artists
and managers.”

The ties between managers in
the U.K. and the U.S. remain
strong. “We hope to do a series of
reciprocal training programs in
early 2004,” he says. “The U.S.
chapter is important to us, and we’'ll
be working to help each other's
members and influence grow.”

The art of management contin-
ues to evolve, Sellar continues,
offering Jazz Summer, the recipi-
ent of the MMF's Peter Grant
Award this year, as an example of a
manager who has changed with
the times.

“He is very much ‘old school," "
Sellar says, “but if you look at his
roster and his approach to new con-
tracts and opportunities, he stays
ahead of the game with his team.
Peter Grant himself would have
approved.”
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“If this thing really connects,
they’re going to have to go back to
artists and pay more of the 50/50
model than the 80/20 model they're
trying to do right now,” he said.

Others note that an economic
model acceptable to artists still
needs to be established.

“It’s completely unclear how the
royalty rates are going to be
worked out,” says Bill Diggins,
manager of TLC.

As far as artist payments are con-
cerned, some labels pay out on the
artist’s album royalty rate—typical-
ly a 15% royalty on the wholesale
price. Others give artists a royalty
rate for singles sales, which is 12%
on average.

It also varies from label to label
regarding whether deductions are
taken on technology (typically
20%), packaging (20%) and free
goods (15%) before paying royal-
ties on a permanent download.
Such deductions are standard with
sales of CDs.

Universal Music Group and
Warner Music Group are consid-
ered to be at the forefront of pro-
gressive wholesale and compensa-
tion efforts. Both label groups
announced last year that they
would not deduct such fees in dig-
ital singles sales.

But even in the most progressive
models, economic concerns abound
about a shift to a singles-based system.

Artist representatives say that the
hit to the bottom line is significant
for artists in a singles-oriented
model—especially for those writing
their own material.

Rather than collecting songwrit-
ing mechanicals on as many as 14
tracks plus an artist royalty on the
album sale, payment is being
parsed on a per-track basis in a sin-
gles model.

The loss of artistic control is also
an issue.

“I have great concerns about
being ahle to buy each song from an
album separately,” says Merck Mer-
curiadis, CEO of Sanctuary Group
U.S., which handles Iron Maiden,
the Pet Shop Boys and Jane’s Addic-
tion. “The album as an art form is
something we as an industry have to
protect the integrity of.”

ARTISTIC UNCERTAINTIES
Given all of the uncertainties,
some of music’s biggest acts—the
Beatles, Metallica and Garth
Brooks—are not yet allowing the
sale of their music through online

services.

Still others are rethinking their

position on digital distribution.
For example, Warner Bros. Rec-
ords band Linkin Park recently
pulled its music from digital servic-
es. The group has expressed con-
cerns about undercutting album
(Continued on page 26)
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sales, according to sources.

“For the largest artists, they just
don’t care,” says Whitney Broussard,
an attorney with entertainment law
firm Selverne, Mandelbaum &
Mintz. “It makes sense for them to
sit back and let other people make
mistakes.

But as online sales grow, the issue
could become more widespread
among artists.

Some artist managers say that
there could be growing limitations
of content availability on online
services as digital royalties become
a hot-button issue.

“Ubiquity is going to move this issue

to the front burner,” Diggins says.
Label hopes are running high
that the pay-per-download business
will morph into a mainstream phe-
nomenon once it hits the PC market.
While sales figure to be more sin-
gles-driven than album-driven, the
revenue is expected to be made up by
the increased volume of singles sold.

WAIT-AND-SEE APPROACH

But until the PC market is up
and running, that’s only a suppo-
sition. Managers are taking a wait-
and-see approach.

Those bullish on the future of dis-
tribution say that the model will
work in the long run.

“Once copyright protection prob-
lems are solved, the single is going
to be everywhere.” Diggins says.

Other managers are voicing con-

cern about the short-term impact.

“Do I like that people are selling
music as singles? Absolutely not,’
says Josh Lippman, Lippman Enter
tainment director of new media.

But Fraser says the industry has
little choice but to accept digital
distribution.

“To worry about whether or not
to participate in iTunes or any other
services because it will ghettoize
your record is pipe-dream thinking,”
he says.

He adds that if there are people
willing to pay for a la carte down-
loads, the music should be avail-
able because the alternative is los-
ing the sale to free peer-to-peer
networks.

That said, some artists, like
Madonna and Radiohead, are stipu
lating that their music be sold exclu-
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sively in an album bundle.

Some artists and managers are
also expressing concerns about roy-
alty terms.

On average, for a 99 cent down-
load, the label is taking home 47
cents per track before accounting for
production, marketing, promotion
and other costs; the service provider
is grossing 34 cents per track before
technology, processing and distribu-
tion costs; and the artist takes 10
cents before paying out to producers

| and other collaborators. The pub-

lisher/songwriter share is 8 cents.

That’s assuming the label is sell
ing tracks at a 65-cent wholesale
rate and that the artist is receiving
an album royalty rate with no
deductions applied.

Those conditions can vary,
depending on the label, the artist’s
deal and the service provider.

To make up for the shift to sin-
gles sales, some artists who have
control of their digital rights are
looking for a bigger rovalty rate

than the labels want to grant.

If the average act nets 18 cents,
including publishing, on the tvpical
99-cent download, star acts are
seeking upwards of 40 cents,
sources say.

In some cases, the digital royalty
debate and approval of online distri-
bution is being wrapped into larger
contract negotiations, especially in
cases where an artist is seeking a
new or upgraded deal.

But more often than not, artists
are taking the digital deals the
labels are offering, according to
Broussard.

“Given that it’s not one of the
biggest sources of income, even at
the superstar level, it's not one of the
most important issues,” he savs.

Regardless of pending battles
over digital royalties, many man-
agers want to see systems in place
to help protect the album format
and the CD.

Mercuriadis says the industry
cannot lose sight that music
enthusiasts still want a tangible
product they can actually hold in
their hands.

The ideal goal, he and other man-
agers say, is to use digital distribu-
tion for artist brand-building and
ancillary income.

“The industry needs better ways
to market our product,” Fraser says.

Acts like Matchbox Twenty are
attempting to drive such thinking
by offering Web-only content
through services like iTunes.

“What we’ve done is stress that
people should buy unique exclu-
sives,” Lippman says. “We want peo-
ple to have the attitude that [a]
record is (a] record and this is
another thing.
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to Germany. We're going to get
£15 [the equivalent of $23.60
today| a week.

How did you get out of the army?

I’'m a bhit colorblind. I was being
trained to do electronics, and I con:
nected all the wires up wrong.

[ left and trained as a hospital
radiographer and formed a band,
called the Shades of Blue, in
Malaysia. We got a deal on a label
called Life Records, of all things. We
played in Kuala Lumpur [Malaysia|
and Singapore; this was the late '60s.
I [was] skint [poor]. just like my old
man said. But il was great.

[ was in a band playing clubs in
Germany, and we hadn't been paid
for about seven gigs. It was awful,
and T said we'd go and see this Ger
man agent and tell him unless we
get paid, we're not playing.

The rest of the band are not say-
ing anything. The agent said, “I can't
pay vou, I haven't collected the
money yet.” And vou knew they were
buying and selling you. Agents
would buy a band. Say you did a gig
for 20 quid—they’d sell you to the
club for 30 quid and stil! charge you

20% of your 20 quid, so he’s making
12 quid and you're making 18.

We got half the money and played
that night. Afterwards, the back
doors of the van were closed and the
guys said, “Jazz, we've just fired you.
The agent said if we didn't fire you
and take this new drummer, we

couldn’t do the rest of the tour.” So
I was left completely broke on a
street corner in Frankfurt. I sold
half my drum kit to get a ticket
back to London.

Was there work back home?
[ worked back in hospital and

SNOW PATROL: THE NEXT COLDPLAY?

Special Report

plaved gigs. doing top 40 stuff. T
plaved on some of those “Top of the
Pops™ records [budget-priced cover
compilations of hits of the day|.

[ shared a flat with [U.K. folk
entertainer] Richard Digance,
who asked me to play drums on
his demo for Transatlantic Rec-
ords. His manager walked out on
him, and he said, “Would you
manage me?” I said, “I'm not a
manager, I'm a drummer.” e
said, “No. vou organize every-
thing; you're good at all that. You
could manage me.’

Were you any good as a rookie
manager?

I didn’t have a clue. There’s no
school for management. Hilarious,
really, the things you do. We did a
deal with Transatlantic—publishing
and recording. I think he got a £600
[the equivalent of $943 today)
advance for the pair, a 4% royalty in
the U.K. and a 50% royalty for the
rest of the world. I knew nothing.

That was the start. After three
years of managing Richard, I made
a difference in his career. Then he
fired me, and that was hard.

Did that knock you back for a
while?

| took it pretty badly. I'd stopped
plaving by that time but I was still

b % AHINE : 3 2 e
ALIEN COWBOYS
Produced and Engineered

working in the hospital. So for six
months, [ didn’t do anything. |
went to the Cambridge Folk Fes-
tival the nex! year and ran into
Dave Woods, who was an agent
then. He said. “You've got to come
to see this punk thing: I'm run-
ning the Vortex.” I was totally
knocked out by it.

[ found a band called the
Stukas, a kind of R&B/punk band,
and got them a deal with Sonet
Records. They changed their name
to the Autographs. and [ signed
them to Mickie Most, which was a
learning curve.

[ ended up booking bands at Lon-
don venues like the Pegasus and the
Fulham Grevhound and managing
bands like the Crooks and the Late
Show. They were the first top 40 hit
[ had. with “The Bristol Stomp,” but
they’d fired me by then. All man-
agers get fired in the end.

Was it around this time that you
met Tim Parry?

The Crooks turned into a band
called Modern Jazz, and Tim was the
guitarist. They became Blue Zoo,
which was the first time I was with
a band on "“Top of the Pops,” with a
song called "Cry Boy Cry” [No. 13 in
the U.K. in 1982]. I'd left the hospi-
tal by then.

(Continued on page 28)
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How did the association with
Wham! begin?

I signed Blue Zoo to Arista, and
while I was doing that I heard
Wham!'s white label of “Wham Rap”
at Island Music’s offices. I knew
Mark Dean |of Innervision, to whom
the act was signed], and he played
me a demo of “Careless Whisper.” I
said, “Who wrote that? That’s a No.
1 all over the world.” He said, “This
guy George Michael.” And I said,
“I've got to manage this band.”

Bryan Morrison and Dick Leahy
got the publishing. Bryan said,
“Quite honestly Jazz, you're not a
big enough manager.” And I suppose
at the time, [ wasn't. Then I met
Simon Napier-Bell, and he said, “Do
you want to go into a partnership?”
I went back to Morrison and Leahy
and said, “I've got clout now; I'm in
a partnership with Simon Napier-
Bell. He managed the Yardbirds and
he wrote ‘You Don’t Have to Say You
Love Me.” "

Wham! was having hits all over
the place. Dick Leahy said, “Do you
want to have a meeting with George
and Andrew [Ridgeley]?” So we
ended up managing them. That was

a blast, for three years. It wasn’t very
nice how it ended, though.

Simon and I went our separate
ways, and [ said to Tim Parry, who
was managing March Violets, “Come
and work with me. I'll give you a few
quid a week until we get going.”
That’s what happened. We've been
together since.

‘Music is bigger than
it’s ever been, but the
industry is still
hanging on to what it
knows. It’s a bit like
the publishers
hanging on to sheet
music in the °50s.’

Did Big Life Records start soon
afterwards?

I was managing Lisa Stansfield
then, her group was called Blue
Zone, who had a deal with Arista.
Tim and I found the Soup Dragons
together. Then of course, I was mar-
ried to Yazz. I didn't let the business
know that, because I was trying to
find her a deal.

We started the label Big Life and
put out a record by Society, a spin-
off of Danse Society. [U.K. mix duo]
Coldcut did a mix of it. The next
record we put out was one of the
first British hip-hop records, by Lon-
don Posse.

And that led to a hit for Coldcut,
featuring your wife.

|Coldcut’s] Matt Black said to me,
“We want to get into this acid-house
scene, we've got this record called
‘Doctorin’ the House" and we need a
singer.” We did it with Yazz, and
nobody would bite. [Eventually] I
said to Tim, “We're going to do this
ourselves.”

It was a hit [No. 6 in the U.K. in
1988], and it got Big Life up and run-
ning. Then Jonathan Moore from
Coldcut came in with “The Only Way
Is Up,” a cover of an Otis Clay song,
and we made that with Yazz. [Despite
a big offer from Roger Ames at Poly-
Gram], [ said, “We're going to have a
run at this ourselves; this has got to
go to No. 1,” and it did.

So you obviously had a lot of con-
fidence in your own opinion by
then?

It's the only way to be.

What new bands are grabbing
your attention right now?

We've been getting loads of calls
about the Futureheads, a band of
ours signed to Fantastic Plastic.
They're co-managed by Scott Baker
Marflitt, who was a guy who kept e-
mailing me from college in New-
castle wanting a job. I told him to
stay up there and put local bands on
in pubs, then you become a catalyst
for new talent. He sent me stuff
down on the Futureheads, and [
loved it. They're a four-part-harmo-
ny punk band!

Snow Patrol is going to happen.
Polydor thinks they've got the next
Coldplay there. And we co-manage
the Warlocks, signed to Mute via
Birdman Records in the U.S., who
could be huge.

When you hear something brand-
new and unknown like that, are you
as enthusiastic now as when you
started out?

Yeah. I was interviewed for a book
recently, and the guy said, “I met
you 25 years ago, and I think you're
more enthusiastic today.” I love
music. Music is bigger than it’s ever
been, but the industry is still hang-
ing on to what it knows. It’s a bit
like the publishers hanging on to
sheet music in the '50s. They've got
to change.

You are covering a lot of differ-

ent areas, managing producers and
engineers, too.

We've got probably the strongest
producer roster we've ever had.
[Recently] Killing Joke was No. 1 on
the independent album chart and

YOUTH: PRODUCER ON THE ROSTER

Futureheads were No. 1 on the inde-
pendent singles chart, and Andy Gill
produced both of them.

What is your opinion of, and
involvement with, the MMF?
(Continued on next page)

Congratulations Jazz
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It's been a pleasure
working with you.

Congratulations!

from Simon, Chris

and all at
SJM Concerts

28

www.billboard.com

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 20, 2003


www.americanradiohistory.com

AR R T.1 3%

o OOMCASR RIGE-M-E N}

All That Jazz

Continued from preceeding page

The MMF runs a teaching pro-
gram, and when I can, I sit on this
and that panel, and they run them
brilliantly.

I very much like sharing any knowl-
edge I can, I'm quite open about it—
for instance, our contracts are not
long-winded. They last a period of
time, then after that, it's three months
on either side. I'm on the MMF coun-
cil now, and they put me [to work] on
the Communications Bill. I know that
[Gut Music chairman] Guy Holmes
and I made a difference. We're there
to stand up for artists.

How would you describe your
managerial style?

Probably a lot of other people
would think pretty heavy-handed.
I've been aggressive in my time. I've
worked on that, because I don't
think that helps.

I've always had a bit of a short tem-
per, but I meditate for an hour every
day, I don’t take drugs anymore; |
don't drink anymore. I don’t eat meat.
I try to follow a spiritual life. That still
doesn’t change the fact that if some-
body’s {screwing] up in a record com-
pany, I'm going to tell them.

COLEMAMN: ENIOYING THE BIG LIFE

What have you learned through-
out your career?

I have one statement that sums it
up, and a lot of people say they've
repeated it: “If you get the music right,
the money comes.” And I have a
responsibility to an artist to look after
them and teach them the business.

Going forward, I see the manag-
er's role as more important than

ever. Music is more widespread now
than it’s ever been, but the whole
model of the industry is going to
change. There’s more and more
emphasis on putting artists at the
middle. With Web sites, touring and
merchandise, there's a whole world
we're not tapping into. Innovative
managers, coupled with great artists,
can change the face of the business.

Special Report
MMF Roll Ot Honour

This year’s MMF Roll of Honour Dinner Sept.17 at
London’s Park Lane Hilton begins, as always, with a
reception and gala dinner, followed by the Roll of
Honour ceremony. In addition to the Peter Grant
Award, the ceremony includes the presentation of
the producer and manager of the year awards, Roll of
Honour inductions and other special presentations.

As the list below demonstrates, Jazz Summers joins
a distinguished roster of recipients of the Peter Grant
Award, named for the late, widely respected and,
many say, widely feared former manager of Led Zep-
pelin.

Previous winners of the Peter Grant Award:

2002 Ian McAndrew and Colin Lester
2001 Chris Morrison

2000 Tony Smith

1999 Rod Smallwood

1998 Ed Bicknell

1997 Gail Colson

1996 Geoff Travis and Jeanette Lee

Congratulations Jazz
ON Receiving THe Peter GRANT AwARd
Thank you for 1% yEARS OF ENTERTAINMENT
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ompetition Takes Toll On Station Fests

BY BRAM TEITELMAN
Airplay Monitor

NEW YORK—A sluggish economy
and a proliferation of summer touring
packages are taking their toll on radio
station summer festivals.

Radio shows that have perennially
sold out have not fared as well this
year, and some stations are opting for
more frequent, smaller shows with
developing acts.

“There’s too much competition from
Ozzfest, Lollapalooza, Summer Sani-
tarium, the Warped tour and the like,”
active rock WNOR Norfolk, Va., PD
Harvey Kojan says. “Festivals used to be
unique—now they’re a dime a dozen.
And many radio stations have been their
own worst enemies by booking several
shows a year. They just got greedy.”

“There’s a thousand different festi-
vals now,” modern rock KPNT (the
Point) St. Louis assistant PD/music
director Jeff “Woody” Fife says. “Maybe
Lollapalooza was around [10 years
ago], but there wasn’t Summer Sani-
tarium, the Rock the Mic tour, Ozzfest
or the Warped tour.”

Another sticking point: “Increased
band costs equal increased ticket cost,”
modern rock WARQ Columbia, S.C.,
operations manager/PD Dave Stewart
says. “I think we've hit the price wall
for what listeners are willing to pay for
these shows.”

All told, when the reasons are tal-
lied, “they have a major impact” on the
radio shows, modern rock WRZX Indi-
anapolis PD Scott Jameson says. “The
radio-show model, although still suc-
cessful in certain markets, has, for the
most part, run its course.”

The other summer tours have also
affected radio by preventing stations

from drawing star power because of
blackout dates and other limitations
placed on the larger tours’ artists.

“A lot of the bigger bands are already
teamed up with another festival, and
there’ll be blackout dates, so they're not
available for your show, and stations get
stuck with shittier lineups,” Fife says.
“Unless you're New York or Los Ange-
les, you have a harder time pulling off
that kind of stuff. I can understand not
playing three weeks before, but if my
show is in July and Ozzfest isn’t until
the end of August, for example, I'm
going to fight for that band.”

Modern rock WBRU Providence, R.L.,
PD Seth Resler says it can be a daunting
task for programmers. “My issue, since
['ve gotten here, has been bands skip-
ping Providence and playing Boston and
then having a radius clause preventing
them from coming to Providence,” he
says. “The upcoming Dashboard Con-
fessional show is in Lowell, Mass., which
is half an hour north of Boston. It's an
hour-and-a-half [trip], plus Boston traf-
fic, which could be another hour, for
anyone in Providence to go to that show.
However, the radius clause prevents
them from coming here.”

END OF THE ‘DEAL

The changes also reflect the shifting
dynamics between radio and artist.

“In the ‘old days’ of radio shows,
back in the mid-"90s, the artists need-
ed us more than we needed them,”
Jameson says. “As time went by, they
saw stations making vast sums of
money from their good will. Now, sta-
tions need artists more than artists
need stations, and band management
and booking agents know it. What
started out as primarily an audience
promotion has morphed into serious,

budgeted nontraditional revenue
[NTR] that must be generated annually.
When you factor in pricing issues along
with available talent and the pressure
to post significant profits, some stations
have thrown in the towel.”

Kojan adds, “Agents got smart.
They discovered how much money
stations were making from these

- p ®
JAMESON; TOUGH TO GET TALENT

shows. Now there are no more ‘deals,’
excluding baby bands.”

Kojan was successful this year with
Lunatic Luau VII, which featured 15
bands—including Korn, Sevendust
and Chevelle—and sold nearly 20,000
tickets for a Thursday-night show. “We
only do one festival a year, so we haven't
diluted the concept,” he says. “We were
lucky because Ozzfest and Lollapalooza
bypassed the market, meaning less
competition. Most importantly, we
kept the ticket prices low. While esca-
lating artist costs have forced us to
establish a three-tiered pricing system
[with a top of $29.99], we've stubborn-
ly kept lawn tickets at $9.99.”

WRZX took a similar approach,

Jameson says. “We knew securing the
top-level talent would be very tough
due to the three national tours on the
road this summer. So, we focused on
value as the key selling point for this
year’s X-Fest, [pricing] our lawn tick-
ets at $19—the lowest-priced lawn
tickets since X-Fest '96—and sold it
as ‘10 bands for 19 bucks.””

Jameson always tries to throw in a
“goofy, car-wreck kind of stunt.” Last
year, it was porn-star boxing; this year’s
X-Fest will feature a 107-pound woman
attempting to set a world eating record.

With many stations having to rely
on baby bands, Kojan says that anoth-
er trick to creating excitement is to
concentrate more on the show than
the bands.

“Stations that have relied too much
on the strength of the bill instead of
building a [strong] brand are much
more susceptible to slow sales when a
true headliner isn't available,” he says.
“We're at the point where our partners
at the Verizon Wireless Amphitheater
are convinced we would sell a mini-
mum of 10,000 tickets no matter what
the bill was.”

Moving the party to a smaller hall is
also an option. “If you know the show
lacks star power, you had better find a
smaller venue, or don't do the show.
It's embarrassing to have a show that
sells no tickets, and people go there
and the place is empty. I'd rather can-
cel the whole show,” Fife says.

Fife says KPNT caches its favors
from developing bands. “We'll basical-
ly take a rain check and let them know
we want them for a show at some
point. And if they break, then we've got
this trim card,” he says. “We’ll say,
‘Remember when you came through
before anyone heard you, and we said

we would support you? Well, we've
played the three singles now,” and the
management will always agree to have
them play.”

THINK SMALL

Many stations have begun thinking
smaller. WBRU has just begun a series
of Cheap Dates, featuring developing
bands. “The Cheap Dates series is not
what most radio stations’ concerts are,
in a lot of senses,” Resler says.

“First of all,” he continues, “it’s not
a source of revenue for us, and it’s not
something we're billing as a source of
revenue. We do not pay the bands or
rent the hall. It is a show put on by
[local club] Lupo’s. They set the price at
either $5.95 or $9.55, and the station
throws everything we can behind it.
Lupo’s works on it with the booking
agent, and we work on it with the
record label and bring shows to town.
They're up-and-coming bands that
might otherwise play in front of 200
people for $15; our goal is to have them
play in front of 1,200 people for $5.”

Despite the less-than-stellar per-
formance of some shows, it does not
look as though they will fade away any-
time soon, since they bring in NTR to
stations that have become reliant on
the additional income. KQRC (the
Dam) Omaha, Neb., PD Tim Sheridan
says, “Not only do [radio stations] need
the NTR, but it's great imaging.”

Fife agrees, saying, “It’s such a great
imaging tool for a station. They're a
pain in the ass, but if you do it right and
you're smart about it, it's invaluable.”

But Resler says, “I'd like to get out
of the business of booking acts. That is
not the core business of a radio station.
If [ wanted to do that, I'd be a promoter,
not a radio station programmer.”

Voodoo Music Expands To Three-Day

BY SUSANNE AULT

Despite the recent misfortunes of
several multi-day festivals, the
Voodoo Music Experience is expand-
ing from one to three days for the
first time this year.

Held Oct. 31 in City Park, New
Orleans, the 5-year-old Voodoo has
become a Halloween tradition in
the city.

Steve Rehage, owner of Voodoo
fest production company Rehage
Entertainment, believes that with
Halloween falling on a Friday this
year, it sets up the perfect weekend-
long live music event.

Headliners among the 80-plus acts
playing Voodoo 2003 Oct. 31-Nov. 2
include 50 Cent, the White Stripes,
Queens of the Stone Age, Marilyn
Manson, Godsmack and P.O.D.

Three-day ticket packages are
priced at $80 apiece. Individual day
passes cost $40 each.

Because attendance has steadi-
ly grown since Voodoo's 1999
launch, Rehage thinks a three-day
fest is justified.

His optimism persists even though
Bonnaroo Northeast—a fresh edition
of jam-band-themed Bonnaroo—was
scrapped this summer. Poor ticket
sales postponed Watershed Four, set
to star Alan Jackson
and Bryan Adams in
Walkerton, Ontario
(Billboard, Aug. 23). |
Plus, the inaugural
Field Day in June,
with Radiohead and
the Beastie Boys, [
contracted from [Eie
three days to one.

“We went from
18,000 to 65,000 be-
tween our second
and third years. Last
year, we were right
over 80,000,” says

.-‘_‘

Rehage, whose goal for Voodoo 2003
is snagging 60,000 people per day.

Denials of a land permit for Bon-
naroo NE's and Field Day’s same
Long Island, N.Y., location influ-
enced their cancellation and revamp,
respectively, more than crowd inter-
est, Rehage notes.

Voodoo's permits are secure,

Ry o oW = . o
Voodoo Music Experience 2002 drew some 80,000 people
to New Orleans’ City Park.

Rehage says. Besides, he adds, “we sold
more tickets in the first three hours
of our on-sale [in late August] than the
first two weeks of last year.”

Going forward, Rehage says he
hopes Voodoo remains a multi-
day fest, similar to the city’s 35-
year-old New Orleans Jazz and
Heritage Festival.

Raising Voodoo’s profile in 2003
also coincides with Halloween's
growing reputation as the new Mardi
Gras for the city.

Like Mardi Gras in early spring,
“there’s marches through the streets.
It's ballistic,” he says.

Still, the touring community cur-
rently fears fest saturation (Bill-
board, July 5). Others angling for
fans this summer include High Sier-
ra Music Festival in Quincy, Calif.,
and the Gathering of the Vibes in
Waynesburg, N.Y.

Admittedly, this “will be an in-
vestment year” for Voodoo, which

Package

in its one-day form has made money
for the past three years, Rehage
says. “This will be a whole new ball-
game,” he adds.

Agents and managers support
Voodoo's vault to three days of music.

Mike Luba, who manages fest vet-
eran and Voodoo 2003 performer
String Cheese Incident, says, “There’s
no guarantee in anything. But I think
they put together a great lineup. The
$80 [three-day pass price] is reason-
able. They are doing everything right.”

Dave Kaplan, booking agent for the
White Stripes at the Agency, adds.
“Halloween in New Orleans is an
attractive selling point. You're going
to get people from other parts of the
country. And they have a good lineup.
That's the biggest key.”

Already, packs of people from Van-
couver; Atlanta; Washington, D.C;
Chicago; and New York make up a
good chunk of Voodoo's crowd,
Rehage says.
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McCue Joins
HOB In Denver

Concert industry veteran Jim
McCue has joined House of Blues
Concerts as senior VP of talent,
based at the company's Denver
office. McCue’s duties will include
programming for HOB’s Denver
venues, Fiddler’s Green and the
Paramount Theatre.

began last May. Made up primarily
of majors and Midwestern second-
aries, added dates include Air
Canada Centre in Toronto (Oct. 9);
Mellon Arena in Pittsburgh (Oct.
11); the Palace of Auburn Hills
(Mich.) Oct. 14; Gund Arena in

Additionally, McCue
will be responsible for
overseeing HOB's
booking arrangements
with the City of Den-
ver at Red Rocks
Amphitheatre and the
University of Denver at
Magness Arena.
McCue will also pro-
mote HOB events pre-
sented at the Pepsi

OnThe
Rga‘dm

By Ray Waddell

rwaddell@billboard.com

Center and other ven-
ues in Denver and throughout the
Rocky Mountain region.

McCue comes to HOB after
resigning from the Rose Garden
Arena and Rose Quarter complex
in Portland, Ore., where he was
VP of arena sales and marketing
(On the Road, Billboard, Aug. 2).
The move to HOB reunites McCue
with HOB executive VP Alex
Hodges, as the pair worked
together as booking agents at
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McCUE: ‘A GREAT OPPORTUNITY’

International Creative Manage-
ment in the late 1980s.

“This is a great opportunity,
and I'm really excited to be work-
ing again with Alex,” says McCue,
who reports to Hodges.

In Denver, McCue joins Jason
Miller, senior VP of talent for
HOB, and Lalena Luba, director
of marketing.

“Denver is a very competitive
market, but we have a great team
here,” McCue says. “The HOB office
in Denver has had a great summer,
with more than 20 shows at Fid-
dler’s, more than 20 shows at Red
Rocks and a great season pending at
the Paramount this fall.’

FAREWELL I, PART B: The Eagles
have added a fall North American
leg to their Farewell I tour that

Cleveland (Oct. 15); Excel Energy
Center in St. Paul, Minn. (Oct. 17);
Resch Center in Green Bay, Wis.
(Oct. 18); Kohl Center in Madison,
Wis. (Oct. 20); Allstate Arena in
Chicago (Oct. 21); Schottenstein
Center in Columbus, Ohio (Oct.
23); Conseco Fieldhouse in Indi-
anapolis (Oct. 25); and Allen
County Memorial Coliseum in
Fort Wayne, Ind. (Oct. 26). Con-
certs West is the promoter.

GENERAL TRAVIS: Epic act Travis has
confirmed a brief run of U.S. theater
dates for October, beginning with a
two-night stand (Oct. 21-22) at New
York’s Beacon Theatre. Other stops
include the 9:30 Club in Washing-
ton, D.C. (23), the Tower Theatre in
Philadelphia (25), the Orpheum
Theatre in Boston (26), the Riviera
Theatre in Chicago (28) and the
State Theatre in Detroit (29). Pinna-
cle Entertainment books the band.

SWINGING AGAIN: The heart attack
country legend John Anderson suf-
fered sidelined the hard-touring
singer for the first time in his career,
forcing the cancellation of three
shows. Anderson experienced chest
pains before he was to perform at the
Charleston (W.Va.) Sternwheel
Regatta Aug. 30 and was taken to the
hospital, where he underwent angio-
plasty. Still, Anderson was (o resume
his touring schedule Sept. 12 in
Searcy, Ark., and has dates on the
books through the end of the year,
with some time off in November for
hunting season. Anderson is booked
and managed by Bobby Roberts of
the Bobby Roberts Co.

MAVERICK SPIRIT: The reunited
Mavericks follow up a September
U.S. run with 17 U.K. dates,
heginning Oct. 18 at the Guildhall
in Portsmouth, England (B7il-
board, Sept. 13). The tour moves
on to Texas and the West Coast
after Thanksgiving.

SEPTE ». , 1 &

VENUE/ GROSS/ ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER

AEROSMITH & KISS, SALIVA Tweeter Center for the Performing ~ $2,934,551 39,743 Clear Channel
Arts, Mansfield, Mass. $135/$49.50 39,800 two shows Entertainment
Aug. 25, 27

CELINE DION The Colosseum at Caesars  $2,797.916 20,552 Concerts West
Palace, Las Vegas $225/$175/$127.50/$87.50  five sellouts
Sept 3-7

CELINE DION The Colosseum at Caesars ~ $2,751,709 ) 5,306 Concerts West
Palace, Las Vegas $200/$150/$127.50/$87.50  five sellouts
Aug. 27-31

JIMMY BUFFETT Tweeter Center, $2.533,431 55,746 Clear Channel
Tinley Park, Il $63.50/$33.50 two sellouts Entertainment
Aug. 21,23

DAVE MATTHEWS BAND, Continental Airlines Arena,  $1,991,720 39,440 Clear Channel

DICKEY BETTS East Rutherford, N.J. $50.50 42,310 two shows Entertainment
Aug. 24-25

EAGLES Coors Amphitheatre, $1,680,118 16.866 House of Blues Concerts
Chula Vista, Calif. $308/$158/$93/549 19,492
Aug. 8

DAVE MATTHEWS BAND, Saratoga Performing Arts B §1.449,705 37.907 Clear Channel

DICKEY BETTS Center, Saratoga Springs, N.Y.  $56.50/$35 50,072 two shows Entertainment
Aug. 27-28

EAGLES America West Arena, $1,429,098 14,197 Concerts West
Phoenix $175/$85/345 sellout
Aug. 5

JOHN MAYER & COUNTING CROWS  Tweeter Center for the Performing  $1,316,435 32,748 Clear Channel

Ants, Mansfield, Mass.

$48.50/$32.50

39,801 two shows

Entertainment

Beach Theater. Wantagh, N.Y.
Aug. 25-26

$48.50/$35.50

28,288 two shows

32848

Aug. 22-23
EAGLES White River Amphitheatre,  $1,235,510 14,359 Clear Channel
Auburn, Wash. $140/$50 19,934 Entertainment
Aug. 24
AEROSMITH & KISS, SALIVA Tweeter Center at the $1,233,183 19061 Clear Channel N
Waterfront, Camden, N.J. $127/842.50 24,988 Entertainment
Aug. 29
JOHN MAYER & COUNTING CROWS Tommy Hilfiger at Jones $1.227179 28,202 Clear Channel

Entertainment

Aug. 13

RADIOHEAD, STEPHEN MALKMUS Alpine Valley Music $1.222,027 Clear Channel
& THE JICKS Theatre, East Troy, Wis. $42.50/$36.50 35,229 Entertainment
Aug. 23
JOHN MAYER & COUNTING CROWS PNC Bank Arts Center, $1.208.928 30,776 Clear Channel
Holmdel. N.J. $46.50/$35.50 33,888 two shows Entertainment
Aug. 28-29
AEROSMITH & KISS, SALIVA Darien Lake Performing Arts  $1,118,489 ) 16.390 Clear Channel
Center, Darien Center, N.Y. $128.50/$48.50 20,599 Entertainment
Aug. 23
NEW YORK SALSA FESTIVAL: GILBERTO SANTAROSA,  Madison Square Garden, $952,060 13,674 Ralph Mercado Presents
OSCAR D'LEON, FANIA ALL STARS, JOHNNY New York $95/$85/875/$55 15,323
PACHECQ, RAY BARRETOQ, CHEO FELICIANO & OTHERS ~ Sept. 6
EAGLES Centennial Garden Arena, $930,115 9.410 B ) Concerts West,
Bakersfield, Calif. $175/$85/$45 sellout Nederiander
Aug. 6 Organization
JIMMY BUFFETT Riverbend Music Center, $891.918 20,521 Clear Channel
Cincinnati 366/$36 20,530 Entertainment
Aug. 26
v—Rj(ELLY, ASHAN_TI ) h M_ad_ison Squa:EaTden, $871.015 - h 1;,449 Atlanta Worldwide
New York $75/$55/835 sellout Touring, AEG Live
Aug. 23
OZZFEST: 0ZZY OSBOURNE, KORN, Sound Advice Amphitheatre, $754.848 14,939 Clear Channel
MARILYN MANSON, DISTURBED, CHEVELLE, West Palm Beach, Fla. $77.75/$45.75 19,238 Entertainment
CRADLE OF FILTH, VOIVOD & OTHERS Aug. 28
-_REGGAETON SUMMER FEST: TEGO  Madison Square Garden, $751,415 o 10.698 - Elph l\;ercado Presents- i
CALERON, VICTOR MANUELLE, New York $125/895/875/345 12,372
GRUPO AVENTURA Aug. 9
CHER, TOMMY DRAKE Pengrowth Saddledome, $738.893 13.164 Clear Channel
Calgary, Alberta (81,035,705 Canadian) sellout Entertainment
Aug. 25 $60.64/$46.37
OZZFEST: 0ZZY OSBOURNE, KORN, Verizon Wireless Amphitheater, $729,339 16,563 Clear Channel ]
MARILYN MANSON, DISTURBED, CHEVELLE, Charlotte, N.C. $100.50/510 18,855 Entertainment
CRADLE OF FILTH, VOIVOD & OTHERS Aug. 24
CHER, TOMMY DRAKE General Maotors Place, $720.568 12.562 Clear Channel
Vancouver (81,009,737 Canadian) 15,151 Entertainment, in-house
Aug. 23 $60.94/346.67
" CHER, TOMMY DRAKE " Saskatchewan Place, $719,615 13,085 " Clear Channel
Sask Saskatch ($1,002,710 Canadian) sellout Entertainment, in-house
Aug. 27 $61.29/846.94
BEN HARPER & JACK JOHNSON Red Rocks Amphitheatre, $693,995 18,900 Clear Channel
Morrison, Colo. $40/835 two sellouts Entertainment
Aug. 27-28
ALABAMA Nissan Pavilion at Stone  $672,088 T za Clear Channel
Ridge, Bristow, Va. $1,000/S8 24,939 Entertainment
Aug. 24
LOLLAPALOOZA: JANE'S ADDICTION, AUDIOSLAVE,  HiFi Buys Amphitheatre, $665,782 11.979 House of Biues Concerts
INCUBUS, QUEENS OF THE STONE AGE, JURASSIC Atlanta $58/529 15,000
5, THE DONNAS, THE DISTILLERS & OTHERS Aug. 3
| JAMES TAYLOR "~ Alistate Arena, $576,570 107 Clear Channel -
Rosemont, IlI. $55/545 13,004 Entertainment
Aug. 14
JOHN MAYER & COUNTING CROWS ctnow.com Meadows Music  $570,556 16.917 Clear Channel
Centre, Hartford, Conn. $42.50/$15.25 24,000 Entertainment
Aug. 20
JOHN MAYER & COUNTING Blossom Music Center, $568,907 15224 House of Blues Concerts
CROWS, WISECHILD Cuyahoga Falls, Ohio $45.50/$35.50 19,502
Aug. 11
LOLLAPALOOZA: JANE'S ADDICTION, AUDIOSLAVE,  Verizon Wireless Amphitheater, $560,054 15,020 Clear Channel
INCUBUS, QUEENS OF THE STONE AGE, JURASSIC Selma, Texas $56.50/S10 20,000 Entertainment
5, THE DONNAS, THE DISTILLERS & OTHERS Aug. 9
FLEETWOOD MAC Unitedgpirit Arena, $553,868 7,990 Concerts West a
Lubbock, Texas $95/$75/549.50 9,297
Aug. 7
ALABAMA Hersheypark Stadium, $546,377 9,916 Clear Channel
Hershey, Pa. $1,000/$35.75 15,312 Entertainment
Aug. 16
CHER, TOMMY DRAKE Veterans Memorial Auditorium, 554,396 8038 ClearChannel |
Des Moines, lowa $79.75/$39.75 8,176 Entertainment

Copyright 2003, VNU Business Media, Inc. Al rights reserved. Boxscores should be submitted to. Bob Allen, Nashville
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Benson Touches On Two Coasts

BY GAIL MITCHELL

Opening act for Raphael Saadiq,
Musiq and Brian McKnight. A video
with hot fashion model Tyson Beck-
ford. Host of a BET series debuting
in November.

Those credits are part of the impres-
sive résumé being compiled by R&B
newcomer Rhian Benson (pronounced
“Ree-Ann"). They're also the latest steps
in a carefully orchestrated marketing
campaign launched 18 months ago on
behalf of Benson’s DKG Music debut,
“Gold Coast.” It is due in stores Oct. 7.

“You can’t depend on any one outlet
for success,” DKG Music co-founder
and CEO China Danforth says. “You'll
have problems before you get there.
You need to come to radio with a
strong following. Our focus is on qual-
ity music; building a real grassroots fol-
lowing through touring and playing
live. That’s what we want to do with all
the artists we sign. They have to be able
to connect with the audience. You need

to come with the music first.”

The strategy appears to be working.
Benson’s first single, “Say How You
Feel,” is No. 13 on the Airplay Monitor
Adult R&B chart. The song first caught
the ear of WHUR Washington, D.C., PD
Dave Dickinson by way of an EP the
label began selling at Benson’s various
performances. The tune later climbed
to No. 1 at the station. It was among
the extensive repertoire of self-penned
songs the Ghana-born singer/musician
drew from when she began performing
in January 2002 at small venues like
Los Angeles’ Cantor’s Deli.

The ensuing groundswell led to
gigs at the crosstown Temple Bar; in
September, the label put together a
sampler CD from her demos and sent
it to clubs nationally. A tour that
month of 20 cities (including Great
Barrington, Mass.) spawned a January
2003 gig at the House of Blues, open-
ing for Saadiq. The venue’s touring
director, Kevin Morrow, signed on as
Benson’s manager. Then the EP came

along in March, recently followed by
2-year-old DKG’s distribution deal
through WEA in a joint venture with

BENSON: 1 TAKE MY CUE
FROM AFRICAN PEOPLE'

Topsail Productions.

Discovered in London performing at
an open-mic session, Benson is a gui-
tarist/keyboardist whose flavorful, per-
cussion-prominent mix of R&B, soul,

Mario Winans Pacts With Big3

‘Yellow Man’ Will Sign, Produce, A&R New Talent

Producer/songwriter
Mario “Yellow Man”
Winans has signed a joint
venture imprint agree-
ment with Big3 Records.

Under the terms of the
pact, Winans will sign,
write for and produce new
talent for Yellow City/Big3
Records. He will also pro-
vide A&R for Big3's artist
roster, which includes

RN
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By Gall Mlichell

gmitchell@billboard.com

0’Jays. The anniversary
special will be taped Sept.
12-13 at Los Angeles’ Kodak
Theatre to be aired in Janu-
ary 2004.

Rawls, who has hosted
the telethon each year, notes
that it has subsidized 54,000
students to the tune of more
than $250 million during
the past 24 years.

“It was a way of giving

Impromp2, Prymary Col-
orz and Cheap Trick.
Winans will continue as a mem-
ber of Sean “P. Diddy” Combs’
writing/production collective the
Hitmen. St. Petersburg, Fla.-based
Big3 is headed by chairman Bill
Edwards and CEO Qadree El-Amin.

ON THE RECORD: Troy Taylor

(Aretha Franklin’s “The Only Thing
Missin’ ") is in the studio with Patti
LaBelle. He is also in talks with var-

ious labels on behalf of Trey Songz,
the first artist under his Songbook
Entertainment banner . . . Dome
Records has signed Atlanta’s Seek
(Billboard, Sept. 7, 2002) to a U.K.
and Europe licensing deal for its
new album, “Journey Into Day.”
The set will hit the shelves Oct. 20.
Dome will also release a third
album by New Jersey-based soul
artist Dennis Taylor in October. In
addition, it has signed South Lon-
don vocalist Avani. The 23-year-old
is managed by Tony Hall, whose
past clients include Loose Ends and
Lynden David Hall . . . Besides
Rhian Benson (see story, this page),
DKG Music is home to Kush,
described by CEO China Danforth
as “Lauryn Hill meets Mary Mary”

.. The duo Ruff Endz is no longer
with Epic.

.. AND COUNTING: Joining Lou
Rawls as he celebrates the 25th
anniversary of the United Negro
College Fund telethon will be Ste-
vie Wonder, Chaka Khan and the

something back,” he says of
his UNCF commitment. “I can’t
knock on everyone’s door to thank
them for buying my records. But
kids going to school and helping
their communities is another way
to do that.”

After some 70 albums, the Chica-
go singer is back with a new label—
Savoy Jazz—and a new album,
“Rawls Sings Sinatra.”

In addition to operating his own
label, Rawls and Brokaw Records,
he hopes to record an album of
Sam Coolke songs “for a new gener-
ation” (he sang back-up on some
Cooke records), as well as an album
of original material.

“It's been a couple of years since
my last album,” Rawls says. “It felt
good to be in the studio. I've always
wanted to do this, respecting
Frank’s work as he did mine."

CLARIFICATION: S-Curve Records
(Rhythm & Blues, Billboard, Sept.
13) is wholly owned by president
Steve Greenberg and distributed by
EMI Music North America.

jazz, reggae and African music has
drawn comparisons to Sade and Jill
Scott and has won her critical kudos
from USA Today, The Los Angeles
Times and The New York Beacon.

The former London School of Eco-
nomics and Harvard student also
shares production duties on “Gold
Coast” with Grammy Award-winning
producers James Poyser (Jill Scott,
Lauryn Hill) and Bob Power (D'Ange-
lo, Chaka Khan). Themes range from
eternal optimism and self-confidence
to a tribute to fellow African musician
Fela Kuti.

“T don’t want to be locked into one
category,” the now-L.A.-based Benson
says. “ ‘Gold Coast’ is about my spiri-
tual connection to Ghana, California
and the realization of my dream. The
foundation of African music is percus-
sion. It's becoming more popular in
R&B. To keep the music growing, you
have to play with that rhythm. I take
my cue from African people. That adds
alot to this album.”

In keeping with the label’s plan to
“not depend on radio” to break Ben-
son, DKG marketing head André
Fuller says the label’s “connect-the-
dots” marketing rollout includes a

s Biboord H

Airplay monitored by N nielsen

lifestyle campaign (beauty and bar-
bershops), media interviews, radio
meet-and-greets, Internet (rhian-
benson.com), the aforementioned
video directed by Millicent Shelton
(Aaliyah) and a 30-minute BET spe-
cial, “Who is Rhian Benson?" (remi-
niscent of Scott's similarly titled
debut album/campaign).

BET has played a major role in
boosting Benson's profile. In addition
to premiering the “Say” video in July,
the cable network invited her to per-
form at its Heritage Festival in Ghana.
That invitation inspired the forthcom-
ing six-part BET series “Gold Coast.”
Benson will co-produce and host the
Sunday program, which will spotlight
music, videos and various guests.

And of course, she’s still doing her
live thing. Benson is opening for the
current Brian McKnight tour. It
launched Sept. 3 in Minneapolis and
wraps Sept. 30 in Seattle.

“I feel confident that I've done the
best I can,” Benson says of “Gold
Coast.” “This album represents where
I am now. People will respond to
music that touches them, regardless
of the genre. They always have and
always will.”
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Return Of The
Boo-Yaa T.R.1.B.E.

Boo-Yaa T.R.I.B.E., the gangsta
rap outfit comprising the Samoan-
descended, Los Angeles-based
Devoux brothers, is back. Its new
CD, “West Kosta Nostra,” is set for
release Oct. 7 by Santa Monica,
Calif.-based Sarinjay Entertainment
with distribution by Warner Bros.

The CD features production by Bat-
tle Cat (Snoop Dogg, Ice Cube) and
collaborations with B Real of Cypress.
Hill, WC, Kokane, Mr. Short Khop,
Kurupt, Mack 10 (on the lead single,
“Bang On”) and

picked up the other, and the magic
just came back again.”

Describing “West Kosta Nostra” as
“a balance of everything that people
go through in their lives,” Gawtti says
this project is special to him and his
brothers. “Out of all the albums we
did, I love this album, because the
brothers put their hearts and souls
into it. It was just good being together
every day and collaborating with other
artists that have been at the top.”

Gawtti says the group’s goal on

Eminem (on the
track “9117).
Group member
Vincent “Gawtti’
Devoux savs he
and his brothers
endured some dif-
ficult times
recently but
maintained a
presence on the
international

Beats&
Rhyr’nc-’zsm

By Rhonda Baraka

rbaraka@comcast.net

music scene.

“We were still touring in Europe
and Japan,” he says. “Those were the
only places keeping us alive in music.
In America it was hard because times
changed and music changed.”

Gawtti says the group went
through the usual trials and tribula-
tions of an act attempting to re-
bound, including trying to release its
music independently. It also had
problems with managers who, he
says, “took everything away from us.

BOO-YAAT.R.LB.E.: ‘AMERICA WAS HARD’

“We started from ground zero, and
we kept starting over,” Gawtti contin-
ues. “We stayed in the music, but at
the same time we had problems in
the neighborhood.” Among those
problems were the arrests of several
of the brothers.

“I just thank God that we all came
back together to do this once again,”
Gawtti says. “Everyone’s out of jail;
everyone came back.”

Gawtti says that despite their chal-
lenges, their family bond kept them
going. “As you go along, sometimes
you do [get discouraged], but that’s
what's good about having family in
the music business,” he says. “If one
brother falls, the other is going to
pick him up; each brother came and

“West Kosta Nostra” was to be true to
itself. “With this album we just want
to be real,” he says. “A lot of people in
the music business have gone corpo-
rate. It’s not like in the old days when
you could call up a radio station and
say, ‘Hey, can I get this song dedicat-
ed?” and they play it right there. Now
you got to be on a certain rotation,
money’s got to be paid.

“There’s good music out there that
will never be heard, and a lot of people
sleep on that,” he says.
“Our group is one of
them. You can ask any
group in the world, ‘What
do you think about Boo-
Yaa?” and they'll say
something positive. Even
though they know we're
gangstas and we're 0.G.s,
they look at it as a posi-
tive thing. [We're] not out
there trying to scare the
world. We're out here try-
ing to bring good music.”

“West Kosta Nostra”
is the fifth album re-
leased by the collective, following
“New Funky Nation” (4th & Broad-
way Records) in 1990, “Doomsday”
(Bullet Proof Records) and “Occupa-
tion Hazardous” (First Kut) in 1995
and “Mafia Lifestyle” on its own
Samoan Mafia label in 2000.

MIC PLANET: “The Mic Planet Ses-
sions” is a collection of rap songs
that executive producer Israel “Iz
Real” Vasquetelle describes as a
“who’s who of quality hip-hop.” The
CD features Kool Keith, MF Doom,
Mystic and Bahamadia, as well as
appearances by freestylers and
underground artists. Released by
Insomniac Music and distributed by
Ryko/WEA, the CD is due Sept. 23.
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Latin Grammys:Who Else Won

Final Latin Grammy Awards TV
ratings provided by Nielsen Media
Research indicate that 1 million
more people tuned in Sept. 3 to the
fourth edition of the awards than
they did in 2002.

The 3.4 rating is a marked
improvement from last year's 2.9
rating, when 3.1 million homes and
3.9 million viewers

Overall, the dominant advertiser
of the evening was Procter & Gam-
ble, with seven spots (for Clairol,
Cover Girl and Crest), followed by
DaimlerChrysler and Sears.

The most-advertised brands were
Dr Pepper and Heineken, with four
spots each, and Bud Light and Veri-
zon Wireless, with three each.

watched. This year, 3.69
million homes were
tuned to the show, and
4.9 million people aged
two and older watched.

And they weren’t
only watching the per-
formances.

According to a report
on national advertisers
compiled by the Media
Economics Group, a

Lamn
Notas.

By Leila Cobo

lcobo@billboard.com

\ F

total of 26 individual

national advertisers ran spots for 42
separate brands or products. Sixty
spots aired during the two-hour
telecast, and only 14 of them-—
approximately one-quarter—were
completely or mostly in Spanish.

“I expected to see a lot more Span-
ish-language ads this year,” Media
Economics Group president Carlos
Pelay says. The company, which he
owns, monitors
advertising on His-
panic media.

Last year, Pelay
says that approxi-
mately one-third
of all spots aired
during the Latin
Grammys were in
Spanish.

This time
around, not only
were there fewer
spots in Spanish, but several adver-
tisers ran Spanish and English ver-
sions of the same ads. These includ-
ed Dr Pepper’s spot featuring
Paulina Rubio.

The tendency toward nglish was
reflected during the show, where
winners were encouraged to give at
least part of their acceptance
speeches in English.

The most-advertised products
were beer and personal care and cos-
metics products.

While the advertising seems to sug-
gest that Latin viewers can drink and
drive, they apparently can’t save.

There wasn’t a single financial
advertiser and only one technolo-
gv and one drug advertiser during
the show.

LUCYBELL GOES GLOBAL: Chilean
rock band Lucybell, one of the
country’s most established acts, is
venturing beyond its borders in
search of wider success for its fifth
studio album.

Lucybell {(made up of Eduardo
Caces, Francisco Gonzilez and Clau-
dio Valenzuela) has set up shop in
Los Angeles, where members have

Ameéricalatfina. .

NEWS FROM SOUTH OF THE BORDER

been residing for the past three
months. The group has begun pro-
duction of its new album with British
producer Adam Moseley at the Boat
studio in Silverlake. The disc is set
for release on Warner Music Chile,
Lucybell’s longtime label.

Moseley, who has worked with the
Cure and Roxette, among other
bands, says the move to Los Angeles
and to a mainstream producer is an
effort to target a U.S. audience.

The new album, he adds, will be
“In Spanish with some English” and
will include a bit of programming.

“Any loops or beats we use, we're
going to make ourselves, and when
we use samples, we'll sample the
hand [itself]. That way, we don’t use
anything generic, and the whole
record will be about Lucybell.”

Lucybell’s last studio album was
2000’s “Amanece.”

ROAD WORK: Miami-based alterna-
tive band Volumen Cero will open
eight shows for Chilean rock band La
Ley in Mexico, including three per-
formances at Mexico City's Auditorio
Nacional. The group, whose major-
label debut album, “Luces,” was
released last year on Warner Music
Latina, is working on a second album
for the label. The first single is slated
to be a cover of “El Condor Pasa,
according to Volumen Cero lead
singer/songwriter Martin Chan.

The track was included on the
recently released Latin Alternative
Music Conference compilation album.

CHANGES: A trickle of layoffs has been
reported at BMG U.S. Latin and Warn-
er Music Latin America. Sources con-
firm that two sales staffers were let go
at BMG, while at Warner, three posi-
tions were eliminated. Of those, one
was reassigned within the company.
The most senior among those let go
was Carlos Tabakof, former director of
strategic marketing for Warner Music
Latin America. Tabakof spearheaded
many high-profile projects at the label,
including the “Chill Brazil” series and
the soundtrack to WB network’s chil-
dren’s show “Mucha Lucha.”

Estefan Ir.

In Mexico: Cable channel Ritmo Son Latino
honored the late Celia Cruz with an eight-hour
special. “La Unica” aired three times Aug. 16 to
fill the entire 24 hours of programming for the
day. The special featured performances by Cruz
and footage from her many visits to the Televisa
network, as well as interviews with approxi-
mately 60 different stars, including Olga Taidn,
Willy Chirino, Thalia and Gloria and Emilio

TERESA AGUILERA

throb Ricardo Montaner has achieved a record
number of sellout dates at Centro de Bellas
Artes de San Juan (capacity 1,833), Puerto
Rico’s most prestigious venue. On Aug. 23.
Montaner presented his Prohibido Olvidar show
for the 17th time at the theater. The perform-
ances were not consecutive hecause originally,
Montaner was only slated to play half the num-
ber of dates. But because of popular demand,
more nights were added. TV producer and artist

manager Tony Mojena produced the shows.

In Puerto Rico: Venezuelan balladeer and heart-

RANDY LUNA

Sel # 602498611333
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Universal Music Latino & Guitian Brothers Music
come together to bring you “THE BEST IN SPANISH HIP-HOP”
Titled “LA CALLE". Featuring DON DINERO with the smash hit

PANA PANA.
IN STORES OCTOBLR 28. 200!

REYES RECORDS INC.

NMUSIC DISTRIBUTORS
CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS

® “ 10N, 22 Avenue Miami, Florda 33125 Te: (305) 541-6686 / Fax. (305) 642-2785
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www. reyesrecords.com E-mail: reyesrecords@reyesrecords.com
Lttt TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC

MAJOR CREDIT CARDS ACCEPTED

BKTT LIMO another winner at the

Latin Grammys

Miami, FL- Undoubtly, BKTT
out shines the competition during
The Latin Grammys in Miami.
Among the best performers,
BKTT rises to the occassion.

Recently finishing a National
Tour with CMN providing the
best to the best, for the Ricardo
Arjona’s Santo Pecado 2003 US
Tour in more than five major
cities including New York, Los
Angeles, Miami, etc.

BKTT had the honor to provide
the highest quality transportation
service to Gilberto Gil who
received “The Person of the Year
Award”, Bacilos and other
performers that participated in
the Grammys celebration.

BKTT Limo is not a new comer
to the industry. American
Airlines, Burger King, Bacardi,
Budweiser and many others have
drawn upon their extensive
experience of professional
ground transportation service for
the corporate world.

BKTT Limo personel were able
to demonstrate the other side of
their excellent business service
by coordinating the dispatch of
all the limousines for the “Latin
Grammy Celebration Party”
hosted at the Loews Hotel on
Miami Beach.Now, BKTT has
successfully completed the
crossover, providing performance
and luxury to the entertainment
industry as well.

With a mesmerizing fleet of
vehicles, BKTT distances itself
from the pack.

Harmony is achieved thru
coordination between technology
and old fashion know how, to
provide the services needed. You
may contact the event department
at (305) 858-LIMO (5466) or
Toll Free (888) 858-9986. Open

24/7/365. A
o Limo B

www.bktt.com
your concierge on the road
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Miami's Grammys

Latin musicians and executives from around the globe converged in
Miami for the fourth annual Latin Grammy Awards. The event took place
Sept. 3 at the AmericanAirlines Arena and was broadcast live on CBS and
worldwide to more than 100 countries. Highlights included a tribute to
Celia Cruz and the comic hosting of George Lopez. Behind the scenes,
the Latin Grammys were bolstered by creative sponsorships, fundraising
for worthy causes and plenty of after-show parties.

Spanish artists, supported by Spain's Society of Authors and Publishers (SGAE),
came in force to the Latin Grammys. Pictured at SGAE's nominee luncheon, from
left, are award nominees David Bisbal, Pepe de Lucia, Alex Ubago and Pau Dones
of rock band Jarabe de Palo.

At the Universal Music after-party, from left, are Jesus Lépez, chairman of Univer-
sal Music Latin America and the Iberian Peninsula: Micky Huidobro of nominated
band Molotov: Zach Horowitz, president/COO of Universal Music Group; multiple
Latin Grammy winner Gustavo Santaolalla, president and founder of Surco
Records; and Randy Ebright and Tito Fuentes of Molotov.
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Spain meets Mexico as Spanish divas Ana Torroja, left, and Rosario, right, flank
Mexican “prince of song” Jose Jose.

After the awards show, EMI hosted a reception and show at Bongos Cuban Cafe
featuring Obie Bermudez (whose single “Antes™ is No. 1 on the Billboard Hol
Latin Tracks chart) and Spanish rocker Enrique Bunbury. Pictured. from left, are
Marco Bissi, president/CEO of EMI Music Latin America; David Munns, chairman
of EMI Music North America; Latin Grammy nominee Thalia; Alain Levy, chair-
man of EMI Music Worldwide; EMI artist Carlos Vives; Bermudez: and Jorge Pino.
president/CEO of EMI Music US Latin.

Piclured at the BMG after-party are
Lionel Richie, left, and award nominee/
performer Alexandre Pires.

Photo: Rick Diamond/Wirelmage.com

Multiple Latin Grammy winner Juanes is flanked by chairman of the Latin Academy
of Recording Arts and Sciences hoard of trustees Manolo Diaz. left, and LARAS presi-
dent Gabriel Abaroa.

Latin Grammy winner Millie Quezada
sports a green crystal ribbon designed
by fashion designer Narciso Rodriguez.
The ribbons are part of Heineken's
Green Ribbon Initiative, which pledged
to make a donation to the Celia Cruz
IFoundation for every Latin Grammy
attendee who wore one to the awards.

' M-A-C AIDS FuNp

PAY EXACTHY Fifty-five thousand Doilars
554
r $55.000

DATE Senternber 7 2003

PAY EXAC Y

THE ORDER Viva €.
o 42023, La Casa de Ia Sa) and Florida MBS Action

SEWES

Eduardo Bautista, left, executive presi-
dent of SGAE, is pictured with Dania
Dévora, producer of “Historia del Sol-
dado,” which won the Latin Grammy
for best classical music album.

The Latin Grammys’ person of the year, Gilberto Gil, right, receives a $55,000 check
from M.A.C Cosmetics president John Dempsey during the person of the year dinner
Sept. 2. The check will go to AIDS charities in Brazil, Mexico and the U.S.
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After U.K. Hit, Is The U.S. ‘Ready’ For Elton?

BY MICHAEL PAOLETTA
and LARS BRANDLE

1t took almost three decades for the
U.K. to be ready for Elton John’s “Are
You Ready for Love.”

Now, the question remains: Is the
U.S. ready, too?

The 26-year-old John recording,
produced by Thom Bell, has won
major support from British club cul-
ture. It topped the Official U.K. Singles
Chart the week of Sept. 1. It also
topped the U.K. Radio Airplay Chart
with 2,307 plays.

The disco-infused track—released
in the U.K. on DJ/producer Norman
“Fatboy Slim” Cook’s independent
label, Southern Fried—should arrive
Sept. 23 in the U.S. on Patrick Moxey'’s
Ultra Records.

Both labels licensed the recording
from Mercury/Universal.

Universal Records president Monte
Lipman says a strategy is being put in
place to maximize the song’s potential
in North America.

The song’s U.K. success “happened
naturally and organically—and
Elton likes that,” says Derek MacKil-
lop, creative director of London-
based Twenty First Artists, which
oversees John's career.

“l am ecstatic that the dance com-
munity has discovered this [song] for
themselves,” John says.

“Are You Ready for Love” was cut,
along with five other tracks, at Kay/
Smith Studios in Seattle and Sigma
Sound Studios in Philadelphia in 1977.
(One year earlier, John’s Philly-flavored
collaboration with Kiki Dee, “Don’t Go

Breaking My Heart,” reached the sum-
mit of The Billboard Hot 100.)

The six tracks—"Are You Ready for
Love,” “Mama Can’t Buy You Love,”
“Three Way Love Affair,” “Nice and
Slow,” “Country Love Song” and
“Shine on Through”—comprised “The
Complete Thom Bell Sessions.”
Released in 1979, the collection peaked
at No. 51 on The Billboard 200.

The same year, “Mama Can’t Buy
You Love” peaked at No. 9 on the Hot
100, while an Elton John and Clive
Franks “remix” of “Are You Ready for
Love” peaked at No. 42 in the UK.

And that was the end of “Are You
Ready for Love.” That is, until a hand-
ful of British club DJs, including Justin
Robertson in Manchester, began play-
ing the euphoric track months ago.

“It became this very end-of-the-
night-type track,” MacKillop says.

At this point, Nathan Thursting,
director of A&R at Southern Fried,
approached MacKillop and Todd
Interland (John’s manager at Twenty
First Artists) about the possibility of
Southern Fried releasing the track.
With Twenty First Artists’ help,
Southern Fried licensed the track
from Mercury/Universal.

Thursting says that everybody in-
volved saw it as a great opportunity to
give Elton “a bit of cool dance credibil-
ity.” Additionally, he says, if it resulted
in a hit, John's recently issued “Great-
est Hits 1970-2002” could be repack-
aged with this newly discovered gem.

Mercury U.K. has since added the
track to the collection, which it rere-
leased Sept. 1.

Thus far, the set has achieved a “pret-

ty good response” from record buyers,
observes Rob Campkin, head of rock
and pop for British retailer HMV,

The album has re-entered the offi-
cial UK. Albums Chart at No. 6.

Campkin adds that limited-edition
pink 12-inch vinyl singles of “Are You
Ready for Love” were a big hit. They

JOHN: ECSTATIC ABOUT DISCOVERY

“flew out” of the store, he says. “This has
brought Elton to a new audience. Dance
punters and customers don't really asso-
ciate dance music with Elton, but this
one has gone down amazingly well.”

Southern Fried label manager Katy
Ellis calls the song “one of the success
stories of the year,” adding, “Elton John
on Southern Fried—who would have

ever dreamed that up?”

In addition to the 1979 “remix,” the
revamped “Are You Ready for Love”
includes contemporary remixes by Ash-
ley Beedle, Linus Love, Freeform Five
and Mylo.

“This is one of those classic disco
songs that never got its true props,”
Beedle says. “The reason why it's
worked so well today is because there's
an absence of great songs. And Elton
has always crafted great songs.”

The track has also done amazingly
well at such British radio outlets as
BBC'’s Radio One and Radio Two, which
have fiercely championed it.

“I never thought I'd necessarily
play an Elton track out of the box
again,” notes Alex Jones-Donelly,
music policy editor of BBC’s Radio
One. “I'm definitely not looking to
play the current Elton songs, but this
was simply a moment.”

The main reason Radio One em-
braced the track, Jones-Donelly says,
was its strong foundation in the clubs.
“It has a great hook—it’s a really
euphoric moment for the summer. And
we're getting the right reaction from
the audience.”

The commercial success of the track
in the U.K. has been aided by its inclu-
sion ina TV ad for Sky Sports.

MacKillop says subscription-TV serv-
ice Sky wanted to use one of John's
songs for the upcoming soccer season.
Because “Are You Ready for Love” was
happening in the clubs, Twenty First
Artists suggested the song to Sky.

“Sky was smart,” MacKillop says.
“The song first happened in the clubs,
then broke into the mainstream via

this TV ad.”

A Sky representative close to the soc-
cer campaign says they wanted a good,
popular track for the campaign.

The ad, which Elton appears in, be-
gan airing two months ago on both
network and cable TV. So, MacKillop
adds, “while the mainstream was hear-
ing the song on TV, the kids were danc-
ing to it in the clubs of Ibiza [Spain).”

According to management, John
donated all his proceeds from the ad to
the Watford Football Club, of which he
is the honorary life president and a
former chairman.

While it is too early to tell if U.S. con-
sumers will embrace the track like
their British counterparts. Ultra’s
Moxey is hopeful.

“We're delivering the song to dance
and top 40 stations, as well as Elton’s
traditional format, AC,” Moxey explains.
“I'm also meeting with VH1, MTV and
Fuse about playing the video.”

Darren Davis, the regional VP of pro-
gramming in Detroit for Clear Chan-
nel who oversees AC outlet WNIC, has
already given “Are You Ready for Love”
a few spins at WNIC.

“We got some good reaction, sowe're
going to give it awhirl,” Davis says. And
because it definitely sounds like some-
thing from yesterday, Davis says the sta-
tion is telling listeners how the track
has been rediscovered in England.

“While we will definitely play it,”
Davis adds, “I'm not sure if it will be as
successful here in the U.S. as it has
been in the UK.”

Still, Moxey remains optimistic. “If
everyone with an open mind can get
into this track, it could be a hit here.”

Dub Pistols At The Ready For Dance Summit

England’s Dub Pistols are the lat-
est act to be confirmed for the 10th
annual Billboard Dance Music Sum-
mit Sept. 22-24 at the Union Square
Ballroom in New York.

Dub Pistols brain-

Joining Ashworth on this timely
panel is Rob DiStefano of Twisted
Records, Eddie Gordon of
DJintheMix.com, Jonathan White-
head of the Recording Industry Assn.

child/DJ/producer Barry
Ashworth will be the spe-
cial guest DJ at the sum-
mit’s special edition of
“De La Guarda,” the
must-see off-Broadway
production.

For this Sept. 23 per-
formance, Ashworth’s

intertwined with the
show’s already high-

Beat
qu,.,

turntable antics will be - By Michael Paoletta

mpaoletta@billboard.com

octane musical mix.

For those who have already
experienced “De La Guarda,”
expect this one-night-only affair to
be harder, better, faster and
stronger—as well as louder and
wetter.

Earlier in the day, Ashworth will
participate on the panel “The (Inter-
net) Revolution Will Be Televised.”

of America, Kevin Hedge of West
End Records and Kurosh Nasseri of
Nasseri Music Business Solutions.
The timing of all this activity could
not be better for Ashworth. The Dub
Pistols have a new album, “Six Mil-
lion Ways to Live,” arriving Oct. 7 on
Distinct’ive/K7 (which is handled by
Studio Distribution in the U.S.).

A marriage of rock, hip-hop, ska
and electronic, “Six Million Ways to
Live” includes contributions from
Terry Hall (the Specials, Fun Boy 3,
Colourfield), Horace Andy (Massive
Attack) and New York’s Sight Beyond
Light. The set’s lead single, the ska-
drenched “Problem Is” (featuring
Hall), spotlights sterling remixes by
John Creamer & Stephane K., Jon
Carter and Soul of Man.

For additional info on the
Dance Music Summit, visit
billboardevents.com.

PARTY PATROL: Also taking place
during the Billboard Dance Music
Summit is the 10’s Across the
Board party at Time Cafe.

Presented by promotion team
Soul Giants, the Sept. 23 soirée cele-
brates the 10th anniversaries of King
Street Sounds, Jeannie Hopper’s
weekly radio show Liquid Sound
Lounge on WBAI New York, XLR8R
magazine and the summit itself.

At press time, confirmed DJs
included Hopper and Kevin Hedge.

ASHWORTH: SPECIAL GUEST DI

SESAME STREET HUSTLE: To cele-
brate the 35th anniversary of the
first “Sesame Street” show, Ninja
Tune is releasing special disco mixes
of classic “Sesame Street” songs.
The limited-edition 12-inch sin-
gle, due Sept. 23, includes incredi-
bly rare remixes from late DJs
Larry Levan and Roy Thode—as
well as a recent re-edit by DJ Food.
With this package, the now-

classic, long-out-of-print Levan
and Thode mixes of “C Is for Cook-
ie” by Cookie Monster & the Girls
are yours for the purchasing.

DJ Food's edit of “Pinball Number
Count"—the original of which was
never released—includes original
backing vocals by the Pointer Sisters.

RUBBERNECKIN’ RERUB: In the
Sept. 6 issue, we mentioned Paul
Oakenfold’s remix of Elvis Pres-
ley’s “Rubberneckin’.” While Oak-
enfold's versions were reteased
Sept. 9, RCA has just approved
mixes by Jason Nevins, which
should be in stores soon.

UPDATE: Donna Summer’s
“You're So Beautiful” (Beat Box.
Billboard, Sept. 13) is one of three
new songs on “The Journey: The
Very Best of Donna Summer,” due
Sept. 30 from UTV/Mercury/UME.
The artist’s autobiography, “Ordi-
nary Girl: The Journey (Villard
Books/Random House), will be in
bookstores Oct. 14.
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3 (THERE'S GOTTA BE) MORE TO LIFE 3 PAVEMENT CRACKS (REMIXES) . VICE $3181 JATLANTIC [M]
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1 Turbulent Waters

BY CHRIS MORRIS

sees in the company.

“They’re maintaining quarterly profitability in what's
obviously a very seasonal business,” Morrison savs. “In a bad
time, they’re still making money.

I like the fact that they're moving away from being a pure
distribution company, becoming less reliant on music and con-
centrating on doing more exclusive licensing, owning product
and moving more into the software and videogame area,” he
continues. “From a pure business standpoint, they've got a very
well-run distribution system. They have the ability to run a whole
lot more product through that, which they’re starting to do.’

Speaking on the vicissitudes of the home enter
tainment business in 2003, Navarre Corp. chair-
man/CEO Eric Paulson makes a remark that sounds
like a personal credo.

“I think turbulent waters present tremendous opportu-
nity—if you’re ready to swim,” he says. “You've just got to
dive in.

During Navarre's two-decade history, Paulson has always
dived in head-first.

After stints at National Tape Distributors, Transconti-
nental Music and Pickwick, Paulson founded his New
Hope, Minn.-based company in 1983 as a regionally based
music distributor.

Today, as it marks its 20th anniversary, Navarre is one of the
top U.S. distributors of computer software and a respected
leader among national music distribution firms. The compa-
ny has recently moved more deeply into the areas of personal
productivity software, videogames and DVDs.

In its most recent fiscal year, which ended March 31, NAS-
DAQ-traded Navarre posted net sales of nearly $360 million and
a gross profit of $45 million. Net sales for its software division,
Navarre Distributed Services (NDS), rose 16.3%, to $300.8 mil-
lion, while net sales for the music division, Navarre Entertain-
ment Media (NEM), climbed 22%, to $55.1 million.

Paulson notes, “I have seen technology drive our product lines
together, which was one of the things we had hoped for and which
was one of the original strategies in the original business plan
back in 1983. We believed that technology would converge the
computer industry and the music industry. And as it happened, we
could cross-pollinate our supply side with our suppliers—they would
handle more than one product—and our customers would certain-
ly acquire and merchandise more than one product.

“Whether that was a great strategy or a lucky guess is kind of irrel-
evant,” he adds. “The fact is, that's what’s happened, and that has
been the biggest change in the business. It had allowed us to take
our expertise and move it into various retail channels with var-
ious product lines.”

Clint Morrison, who follows Navarre as senior analyst at
the Piper Jaffray brokerage firm in Minneapoljs, likes what he

DIVERSIFYING IN SOFTWARE

Paulson says, “I think our company over the next few years can
grow very significantly. We're focusing our growth in videogames
and software. In software. we own the entertainment segment.
But vou know what? We only have a small percentage of market
share in personal finance, personal productivity software. and quite
frankly, that's the biggest portion of the business.

“Today, we're a Microsoft distributor, a McAfee distributor, an
Adobe distributor. All those huge lines have been added to
Navarre's arsenal within the last two years.

“As we begin to get our traction and gain market share in the
personal reference, personal finance and personal productivity side
of the husiness—which is frankly the largest side of the software

business—it presents tremendous opportunity for growth for our
company over the next three or four years,” he says.

Spreading the company’s software offerings has become a major
imperative.

Morrison says, “On the software side, they’re very heavily in PC

entertainment, and I think they're diversifving nicely and bringing

in more of the business productivity product.”

In addition to Microsoft and Adobe, Navarre has also established
relationships with Symantec, Roxio, Network Associates and 321 Stu-
dios, NDS senior VP/GM Brian Burke says.

“We’ve shifted our focus a little bit. \Ve maintain our market share
in entertainment. We distribute about 85% to 90% of the entertain-
ment products going into retail,” Burke says. “But we’ve added a lot of

(Continued on page N-14)
ERIC PAULSON
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Celebrating 20 Years of Commitment
to Our Employees, Customers & Suppliers
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We've huilt our success on offering a broad range of services
to all of our business partners

State-of-the-Art Logistics and Operational Services
Marketing and Creative
Manufacturing
National Sales and Customer Service

Thanks for being a part of our history and our future!
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Special Report

‘We've Got To Develop Critical Mass’

Paulson Discusses Importance Of Owning Content, Navarre’s Five-Year Plan

BY MATTHEW BENZ

On Sept. 19, several hundred employees and friends of
Navarre will gather at Minneapolis’ Metropolitan Ballroom
to celebrate the 20 years that have passed since company
founder and chairman/CEQ Eric Paulson, in his words,
“walked into a warehouse with nothing to sell and no one
to sell it to.”

Since then, New Hope, Minn.-based Navarre has become
a $359.4-million, publicly traded distributor of music,
video and software. Last year, it purchased Encore Soft-
ware, the first of what Paulson says will be other forays
into owning content, including music.

Paulson acknowledges making mistakes along the way,
most notably his decision to sell Navarre to Live Enter-
tainment in 1990. He bought part of the company back one
year later.

“We’ve had the distinct pleasure of starting this compa-
ny twice,” he jokes.

Paulson then took Navarre public in 1993. And
while initial forays into online radio and distri-
bution fizzled, he is confident that those attempts
laid the groundwork for new digital initiatives
Navarre will soon launch.

Twenty years on, Paulson believes more in per-
spiration than inspiration.

“Most entrepreneurs like to tell you about how
they had really planned the thing out methodi-
cally and they had always been an entrepreneur,”
he says. “A lot of that is nonsense. Something
happens in your life that shows you an opportu-
nity and forces you to make a decision.”

Most party-goers would likely agree that Paul-
son made a good one.

What was your initial vision for Navarre?

In 1979, the music industry took a horrible
downturn in revenue, as it finally came to com-
pete with other high-tech items.

VHS had just come on the scene, as had
videogames. Cable television was spreading like
wildfire. And it was all competing for the leisure-
time consumer dollar that previously was devot-
ed primarily to the music industry. The CD was-
n't out; we were still in cassettes and vinyl.

All of these major distribution companies—I [
think there were six then—had grown their busi- |
nesses and become large corporations in the early g
"70s. And as the business declined, they found
themselves with tremendous fixed overhead that
they couldn’t unwind.

So the only way to maintain some sort of prof-
itability was [to] rob the coffers of the inde-
pendent segment of the business by buying
either the distributions rights or the labels
themselves.

When American Can had us close the inde-
pendent distribution segment of Pickwick [where Paulson
was senior VP/GM of its distribution operations], [ saw an
opportunity to compete with the major labels on an inde-
pendent basis. [ resigned and started working on a busi-
ness plan for a company that would start out as a region-
al music and computer-software distributor.

The original business plan was to establish Navarre in
the consumer-software business and the music business,
because we believed that somewhere down the road, tech-
nology was going to converge in those industries.

What is Navarre today? What will it look like in
five years?

Our makeup will be significantly different, because there
will be a certain percentage involved in owning and man-
aging content.

You have seen us move in that direction with the acqui-
sition of Encore Software in 2002. There are other things
we have done that we haven't yet announced, including
purchasing some catalogs of recording artists.

You will continue to see us raove into the growth area of
independent distribution. As an industry, we are becom-
ing proactive, and within the next 18 to 24 months we're
going to have all of this digital confusion solved to a cer-
tain extent.

Currently, investing in the distribution of independent
labels is a great place to be putting your money. And we
have publicly stated that we are looking to consolidate
independent distribution in the United States, and we are
hard at work on that.

We have told the market that we're going to grow organ-
ically from 5% to 10%), and 14% to 25% organically from
a net-income standpoint.

The real growth in this business, however, is going to

e

PAULSON: 'LIFE SHOWS YOU AN OPPORTUNITY'

“I'm very bullish on
our industry. I think
it’s a great place to
be putting your money
and build your
business.”

come from acquisitions. And it will be focused in the area
of independent music distribution, because for independ-
ent distribution to be successful in the future, we've got
to grow our economies of scale.

We've got to develop critical mass, and [ don't think any
of us doing $50 million-$100 million is critical mass.
You've got to be doing $200 million to $500 million in
independent distribution to have critical mass.

When will Navarre reach that point?

In five years. we will certainly be at critical mass in inde-
pendent distribution with music and video. We'll own some
of the content we distribute, both in music and video and
in videogames and software.

We will continue to build Encore, and we're going to
build our DVD catalog, both music video and feature-
length and specialty video. That catalog is growing very
rapidly right now, and we've just been growing it very qui-
etly. It's not huge [about $8 million annually],
| but the margins are significant. So our goal is to
| grow the volume and the margins, both organi-
| cally and through acquisitions.
| We will be an entertainment publisher and dis-
| tributor on a global basis within the next five
years. We're already in Canada and in 14 different
countries with Encore. So, in essence, we're a
global company now.

Why is owning content so important?

[t allows you to better participate in the digital
side of the business. The business is going to be
multi-faceted. Digital products and physical prod-
ucts are going to live in harmony and will co-pro-
mote each other.

From a physical standpoint, you will find an
array of configurations and price points that meet
the needs of the consumer—which we got away
from.

Today, we meet a single consumer need—the
high-price point full-length album. On the digi-
tal side of the business, you're already starting to
see a multitude of configurations and price
points. You've got a guy out there at 49-cent dig-
ital downloads, you've got 99-cent digital down-
loads, you've got subscription agreements, you've
got albums you can buy from $10 to $19. The dig-
ital world is providing an array of choices for the
| consumer.

I'm very bullish on our industry. [ think it's a
great place to be putting your money and build
your business. [ want to participate in all facets
of our business.

We have the digital-distribution rights of most
of our labels we distribute. We have it on a nonex-
clusive basis, but today we’ve licensed to Press-
play, to Liquid Audio. We were one of the people
that attended and are working with Apple right
now, although we haven’t licensed anything to them yet.

We're going to be out this fall with a direct-to-consumer
campaign on a product we're designing for both direct-to-
consumer and for retail. We're going to co-promote it
through direct-to-consumer advertising—ordering
through an 800-number or Web site—or through tradi-
tional retail, where you can walk into anv retail store in
the country and buy it.

Is Navarre gaining the exposure you want on Wall
Street?

We have retail coverage from Piper Jaffray, but it’s
very difficult in today’'s environment when you're a
microcap stock to get the attention of analysts. The vast
majority of microcap stocks have no coverage at all.

(Continued on page N-10)
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Special Report mumway

Employees, Technology Backbone Of Good Business

BY MATTHEW BENZ

How does Navarre stay on top of all the independent
labels it distributes through its Navarre Entertainment
Media (NEM) division, as well as the major-label music,
video and software it handles through Navarre Distribu-
tion Services (NDS)?

Quite simply: with 373 emplovees.

But that’s not an excessive head count for the volume of
Navarre’s business. Indeed, chairman/CEO LEvic Paulson
runs a tight ship. And Navarre’s revenue-to-employee ratio
is a statistic of which he is eminently proud. With sales in
the fiscal year (which ended March 31) of $359.4 million, it
__works out to $963,000

I per staffer.

! “That includes En-
§ core,” Paulson is quick
i to add. Excluding the
52 people who work at
8 the Gardena, Calif.,
software firm Navarre
acquired last year, the
§ ratio jJumps to $1.12
million per employee.

Executives at Navarre
and at the independent
labels it distributes say
Navarre can run lean
because its people are
well-deploved and expe-
rienced. and the distri-
bution system it has
huilt makes good use of
technology.

In addition, label executives value Navarre for the fact
that it has maintained financial stability through a rocky
period for the entire music industry, particularly the inde-
pendent-distribution sector.

“As an independent, I can’t worry about anyone going
out of business on me,” savs Mike Catain, CEO of Liquid
8 Records and Entertainment, which NEM distributes.

Being headquartered in New Hope, Minn., also helps.

‘You're able to straddle the coasts,” savs Jim Colson,
NEM VP of business affairs. Minneapolis-St. Paul Inter-
national Airport is 22 miles away, and most of the coun-
try is no more than a three-hour plane ride from there.

Colson is based in Southern California. e joined in
early 2002 from now-defunct indie distributor DNA, where
he had been VP/GM.

Colson says that being in the Minneapolis area has also
helped foster good relations with the major retailers, most
notablv Best Buyv and Target, who are based there.

For the sake of efficiency, NEM senior VP/GM Steve
Pritchitt does not have a national sales head. Instead, Ed
Maxim handles West Coast sales, while Vyto Lazauskas
oversees the East Coast. All field staffers have high-speed
Internet connections.

“This is a big country.” says Pritchitt, a UK. native who
assumed his post in 2001, when Navarre divided itself into
NEM and NDS.

“I take a lot of heat from Billboard for alwavs restruc-
turing,” Paulson adds. “But vou know what? If vou're
not restructuring, vou’re the same old company vou
were hefore.

Paulson savs he revamped to offer lahels a broader range
of services.

“That includes helping them finance their businesses. It
includes hooking them into our system so that they
hecome our partners. and they can see what’s heing sold,
who it's being sold to and what's coming back. It includes
allowing them access to our [Nielsen] VideoScan and our
SoundScan information.”

Navarre's specialty is the value-added,” savs Brian
Burke, senior VP/GM of NDS, which distributes major-
label music. along with video, software and videogames.
He cites the holiday promotions NDS helps mount and its

PRITCHITT: CONSTANTLY REVAMPING

ability to manage inventories on behalf of accounts.

“The big challenge is that our software and DVD busi-
ness is growing so much,” Burke says. “It’s a double-edged
sword, because people are reducing their music invento-
ry to make way for DVD.”

That, coupled with the downturn in music sales. means
that audio products, which five or 10 years ago would
have accounted for around 30% of NDS' sales, today com-
prise 20%.

Adding new labels became a priority when
Pritchitt assumed his current job at NIEM, he says,
because its lineup was dominated for a long time by
American Gramaphone.

“I like to have my hand
held and be kissed at
the end of the night,
so to speak, and they

do that for me.”

—MIKE CATAIN, LIQUID 8 RECORDS AND ENTERTAINMENT

“Now we have a pretty hroad label roster,” he says.
Five of the labels NEEM distributes do more than $5 mil-
lion in annual sales, Pritchitt notes, and 15 do $2 mil-
lion or more.

Besides distribution. NEM markets other services to
those labels. “We're much more involved than in the clas-
sic sales-and-distribution sense.” Pritchitt says—a fact
that he is proud of hut, he notes. (does not necessarily
make Navarre unique. “The big five, their distribution

arms now call themselves ‘marketing firms.””

Today, for example, NEM can offer Navarre VP of
marketing Joyce Fleck to assist in media buying. It can
also assist in such areas as lifestvle marketing. Inter-
net marketing and radio promotion (functions that
NEM outsources).

As evidence that NEM’s approach is working, Pritchitt
notes that returns have declined some five percentage
points in the past two years.

“The whole focus has kind of shifted from selling to sell-
through,” Pritchitt says. “Returns hurt everybody.”

According to executives at some of the independ-
ent labels NEM distributes, the system works.

Liquid 8's Catain,
who is based in Minn-
eapolis. has watched
Navarre evolve. “They're
seeing other labels
come on hoard now,”
Catain says, “and I think |
that’s because of the
people they have.”

Navarre 1s in a
good place now, be-
cause it assembled a
strong team, bol-
stered with additions
in recent years from !
RED and DNA. Catain |
savs. “They were not,
[in a good place] in
my opinion, a couple
vears ago.”

Since shifting dis-
tribution late last year from BMG to NEM, Catain savs Lig-
uid 8 has been getting move personalized service. “I like to
have my hand held and be kissed at the end of the night,
$0 to speak, and they do that for me,” he says.

(Continued on page N-18)
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Navarre Corp.

7400 49th Ave. N.

New Hope, Minn. 55428
Phone: 763-535-8333
Fax: 763-533-2156

Web site: navarre.com

Founded: 1983

Divisions: Navarre Distribution Services, Navarre
Entertainment Media, Encore Software

Executives:

Eric Paulson, chairman/CEO

Charles E. Cheney, vice chairman

Jim Gilbertson, VP/CFO

Brian Burke, senior VP/GM, Navarre Distribution
Services

Steve Pritchitt, senior VP/GM, Navarre Entertain-
ment Media

Michael Bell, CEO, Encore Software

Employees: 373

Navarre At A Glance:
Three Divisions, 373 Workers

Fiscal year: April 1-March 31

Fiscal 2003 sales and earnings: $359.38 million;
$4.32 million, or 20 cents per share

Stock symbol: NAVR (Nasdaq National Market)
Shares outstanding: 21.62 million

Share price: $2.28**

Market capitalization: $49.3 million**

52-week high/low: $2.79/$.97+*

Sources: Navarre.com, U.S. Securities and
Exchange Commussion filings

**as of Sept. 2
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MAKINE GREAT MUSIC TOGETHER

DREAMCATCHER RECORD 3

CONGRATULATES NAVARRE
ON 20 YEARS OF SUCCESS
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DREAMCATCHER PRESIDENT/CEC JIM MAZIA PRESENTING NAVARRE
PRESIDENT/CED ERIC PAULSON WITH NAVARRE'S FIRST PLATINUM RECORD

INCLUDING THE BRAND NEW RELEASE FROM DREAMUATCHER AND NAVARRE:

FEATURING THE NEW SINGLE:
"HANDPRINTS ON THE WALL"

o vnovee: N 1) THE DUETS
L P -
e i "UNDERCOVER"
WITH DOLLY PARTON
&

"OWE THEM MORE THAN THAT"
WITH TIM MCGRAW

IN GTORES SEPTEMBER 2dRD

DREAMCALZR
29710 POSTON AVENUE = NASHVILLE, TENNESSEE=37203=615.323.2309= WWW . DREAMCATCHERENTER.COM (l"‘scogosc’:TCHE |
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Eric Paulson

Chairman/CEO

The founder of Navarre, Eric Paul-
son has been chairman/CEO since its
inception in 1983. Throughout that
time he has served as a director,
including during the Live Enter-
tainment acquisition in 1990. Prior
to founding Navarre, he was senior

SpeCIleepOﬂ NAVARRBE
Of The Navarre Organization

o

¥

W

PAULSON

Brian Burke i Margot McManus L_'_._'
Navarre Distribution Services sen- VP of human resources P
ior VP/GM Margot McManus has been VP of

Brian Burke has been senior
VP/GM of Navarre Distribution Ser-
vices since 2001. Previously, he served
as VP/GM of the company’'s Comput-
er Products Division, at which he held
a series of positions of increasing

BURKE

human resources since 2000. She
has also served as director of human
resources since joining the compa-
ny in 1995, bringing with her 15
years of human resources and busi-
ness experience. Prior to joining

McMANUS

VP/GM of Pickwick Distribution Com-
panies, a distributor of records and tapes.

Charles E. Cheney

Vice chairman

Charles Cheney, a director since
1991, became vice chairman in
1999. Prior to joining Navarre, he
was employed by Control Data
Corp. in various financial capaci-
ties. including controller of Con-
trol Data Commerce Internation-
al. He is also a certified public
accountant.

responsibility since joining the com-

pany in 1995. Before Navarre, Burke held various marketing,
sales and account manager positions with Imtron and Blue
Cross/Blue Shield of Minnesota.

Kathleen Conlin

VP, corporate controller

Since 1995, Kathleen Conlin has
been VP, corporate controller. She
has served in a series of positions of
increasing responsibility since join-
ing the company in 1984.

Joyce Fleck

Navarre, she served as director of

human resources for Access Management, a technology com-
pany and director of human resources and training for Con-
pal Restaurant Corp.

John Turner

Senior VP of operations

Since 1995, John Turner has been
VP of operations. Previously, he was
senior director of distribution for
Nordic Track in Chaska, Minn. (1993
to 1995). Prior to that, he held var-
ious positions in logistics in the U.S.
and the U.K.

Jim Gilbertson

VP/CFO

Since 2001, Jim Gilbertson has
been VP/CFO. Before joining Na-
varre, he held positions of co-pres-
ident, COO and CFO at Intelefilm,
formerly Children’s Broadcasting
Corp. Prior to that, he served as
CFO for Parker Communications in
Minneapolis.

GILBERTSON

VP of marketing

Joyce Fleck has been VP of mar-
keting since 2000. She has also '
served as director of marketing since
she joined the company in 1999.
Prior to Navarre, she held divisional
marketing and merchandising posi-
tions at the Musicland Group (1986
to 1997) and senior buying positions
at Grow Biz International (1997 to
1999).

HITTING THE STREET AND
MOVING THE MUSIC...

R

TO THE NAVARRE FAMILY

A F 7 P %, 2 >
HOT EBrnsicc1simns

ON YOUR

- e

from

THE VP RECORDS FAMILY

Michael Bell

Encore CEO

Michael Bell has been Encore
CEO since co-founding it in 1994.
He retained this title even after
Encore became a majority-owned
subsidiary of Navarre in 2002. Bell
has held positions with NEC and
Paramount, where he built Para-
mount Interactive and the successful
CD-ROM launches of Richard Scarry stories and “Star Trek:
Deep Space Nine.”

Steve Pritchitt

Navarre Entertainment Media sen-
ior VP/GM

Steve Pritchitt has been senior
VP/GM of Navarre Entertainment
Media since 2001. He came to the
company from eSplice, where he
had served as VP of content acquisi-
tion. His career has included roles
in international marketing, sales,
product management and publishing with several major
labels, such as Atlantic Records, PolyGram Records, CBS
Records International and CBS Records U.K.

|"' .
PRITCHITT

James Colson

Navarre Entertainment Media VP
of business affairs

In 2001, James Colson joined the
company as VP of business affairs for
Navarre Entertainment Media.
Before Navarre, he was GM of Valley
Media Inc.’s profitable independent
music distribution division, DNA
(1997 to 2001). From 1999 to 2001,
he also assumed the title of VP of independent distribution for
Valley Media. He was that company’s controller from 1995 to
1997. Prior to joining Valley Media. Colson held senior finance
and accounting management positions with a number of com-
panies in the retail, service and nonprofit industries. He is also
a certified public accountant.

Cary Deacon

Corporate relations officer

Cary Deacon has been corporate
relations officer since 2002. Prior to
joining Navarre, he served as presi-
dent/COO of SkyMall Inc. and as pres-
ident of ValueVision International.

Source: Navarre.com
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Navarre’s Three Divisions Have It Covered

Navarre is a leading distributor of propriety and
non-propriety home entertainment PC software,
music and DVDs. Customers include national and
regional retailers-—mass merchants, specialty
stores, wholesalers and e-tailers. Its business-to-
business Web site, navarre.com, provides product
fulfillment to both traditional and online retail
ers. Following is a list of the company’s divisions:

NAVARRE DISTRIBUTION SERVICES
Navarre Distribution Services (NDS) distributes
non-proprietary PC software, major-label music

IN/ANVATRIR=

and DVDs. NDS provides a variety of value-added
services to its vendors and customer base. These
services include customer-specific ticketing, pack-
aging and bundling. Its vendor-managed invento-
ry offers customers individual item tracking,
which provides retailers with sales-trend infor-
mation maximizing each item'’s sales performance.

During the past five years, computer software

product sales for NDS have grown substantially.
At the end of 2000, PC Data reported that its dis:
tributed market share was 10.3%. Its distribution
share by category was 58% in entertainment soft-
ware, 25% in personal productivity, 21% in refer-
ence and 35% in the education category.

NAVARRE ENTERTAINMENT MEDIA

Answering the needs of artists, Navarre Enter-
tainment Media (NEM) provides the personalized
attention and creative freedom artists need to get
their music to the market. NEM also helps studios
release product into the DVD market.

The division’s customer base includes all nation-
al music retailers, national and regional one-stop
wholesalers and one-stops.

NEM ensures that artists, labels, studios and
publishers get the proper development and mar-
keting and have access to major music and spe-
cialty entertainment retailers, national and region-
al wholesale clubs and office superstores. Its goal
is to maximize the sales potential of each release.

Through the years, Navarre has distributed
product from a wide array of musical genres.
Today, that roster includes contemporary instru-
mental, dance, country, gospel, pop and seasonal
product. Its video catalog is home to an extensive
range of action, drama and special-interest titles

that appeal to just about any retail customer.

ENCORE

In 2002, Encore—a leading interactive publisher
of videogames and PC CD-ROMs—became a major-
ity-owned subsidiary of Navarre. Last year, the com-
pany shipped “Circus Maximus.” Future releases
include such highly anticipated next-gen console
games as “Phantom Crash,” “Dragon’s Lair 3D” and
“Daredevil.” Encore also offers a large selection of
titles from such internationally recognized proper-
ties as “Sesame Street,” “Dragon Tales,” National

™
A NAVARR= CORPORATION COMPANY

Geographic and Kaplan. These products are sold in
more than 35,000 stores nationwide and throughout
major international markets. Encore, which con-
tinues to operate as an independent publishing enti-
ty headquartered in Los Angeles, was co-founded in
1994 by CEO Michael Bell.

Source: Navarre.com

Happy
20th Birthday

Navarre!

NAVARRE

HerE's A TRIBUTE TO YOU!

AARON HAGEBAK
AMY WENTWORTH
ANNA-MARIE GANJE
BARB MINER
BoeBY BLAND
CAROL NACHAZEL
CEDAR BURNETT
CHuUCK CHENEY
Coby BREULER
DANI GALLAGHER
DaAvID MILLER
DAVID WOMACK
DEAN MIKKELSON
DESIREE MAHONEY
DEWITT BARKER
DYLAN MAGIEREK
ED MAXIN

ERIC PAULSON
HELEN AVERBACH
GLENN NAPLES
GRADY GARMAN
IAN LOooMIS
JAMIE LURTZ
JEAN JORGENSEN
JiLL PHILLIPS

JIiLL WATSON

Jim CoLsoN

JiMm GILBERTSON
Jim MAXWELL
Jobl STock

JOE COURTNEY
JOYCE FLECK
KAREN PASET
KATHY CONLIN
KERRY TIMMANDER
KEVIN BRADSHAW
KRISTEN RAINEY
LiSA HOLTMEIER
MICHAEL MEYER
MICHAEL NEUSTADT
MICHELLE UHER
MikE CORNETTE
NANCY WEISS

PAT BLAKE

PETER PIASECKI
RICK LAWLER

RICK MILLER
RODNEY METOYER
ScotrT CAMERON
SHANNON BARLAND
SHAWN WELLS
STEVE PRITCHITT
SUSAN TIMMERMAN
TERESA SULLIVAN
TODD REKOWSKI
Tommi Diaz
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TONY TARLETON
VYTO LAZAUSKAS
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WORKING WITH NAVARRE FOR OVER 18 YEARS
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Congratulations

to Eric Paulson and Navarre

on your 2 O t h annNIvVersary.

Here's to the many
years of success
yet to come.
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Bowne is proud to
be a part of the
Navarre team

BOWNE

EMPOWERING YOUR INFORMATION:

TYPESETTING - PRINTING - EDGAR/SEDAR SERVICES
SECURITIES AND COMPLIANCE RESOURCES - TRANSLATION

TRADITIONAL AND ELECTRONIC FULFILLMENT

©2003 BOWNE & CO., INC www.bowne.com

Special Repori mssss—s

Giving Back

Navarre supports the communities around its New Hope,
Minn., headquarters by sponsoring and supporting the fol-
lowing organizations:

Madelyn’s 2003 PaceMaker 5000 is an annual five kilo-
meter walk/run event that raises funds and awareness for
Children’s Hospitals and Clinics, which serves the Min-
neapolis/St. Paul metropolitan area. All net proceeds from the
event are donated to the hospital. The event also celebrates the
work of the hospital’s doctors, nurses and support staff in
improving the lives of children. This vear’s race is scheduled
to take place June 26, 2004.

Greater Minneapolis Crisis Nursery aims to prevent child
abuse and neglect by providing support to parents in crisis.

Mission Inc. provides shelter and support for battered
women and their children.

Milkweed Editions is an award-winning, nonprofit literary
publisher of high-quality books that focus on cultural diver-
sity, environmental responsibility, well-crafted poetry and
quality literature for adults and middle-school-age children.

Community Education Assistance Program (CEAP) is a
community-based, nonprofit agency that collaborates with
other agencies and organizations to assist people in need.

Tree House serves adolescents who have difficulties at home,
school or in the community. Youths are referred by school coun-
selors, courts, probation officers, churches, friends or family.

Source: Navarre.com

Eric Paulson

Continued from page N-3

In the last vear, we have been successful in getting ana-
lyst coverage from a retail standpoint, and we're working
at it from an institutional standpoint. But 'm hesitant to
give anyone a time frame. It’s the proverbial struggle of a
microcap company trying to get attention.

Once vou cross a half billion dollars in annual sales,
that gives vou a different level of consideration from the
investment community; they consider that critical mass
for a company in our business. That’s the direction we're
heading in.

Is all the bad news coming out of the music industry
hindering your efforts to gain Wall Street’s attention?

We've done a lot of presentations. we’ve met with a lot
of institutional analysts; I would tell you that people do
not look at investment in the music industry right now as
a negative—they look at it as a positive.

Like me, many people believe that the industry is in tran-
sition and that it has the potential to be healthier than it
has ever been. We believe that the consolidation of the
independent music sector is the direction we should be
heading in, because we think there’s a big future there, and
now is a great time to be doing it.

What did you learn from your investments in the now-
shuttered NetRadio and digital-distribution platform
eSplice?

If you and [ were business partners and it was 1995. and
we were a growing, profitable company—which we were—
and the biggest difficulty in the music side of our business
was getting radio airplay, and the Internet provided a huge

(Continued on page N-19)

Congratulations

to

Navarre

on your

20th anniversary

from everyone at

One Little Indian Records

London: 34 Trinity Crescent, London,
England SW17 7AE
+ 44 208 772 7600

New York: 67 East 11th Street # 517
New York 10003 NY USA
212 979 9392

www.indian.co.uk

*' Happy 207

Anniversary Navarre

. [ 4
B Corporation
1
1 WS | Bolero Records wishes to congratulate Navarre Corp.
SR g P
R on 20 years of excellence. We wish you decades of
ITEE= N y y
A continued success.
A 5 U
" “Thank you for believing in my music.”
e Armik
“We're proud to be a part of Navarre Corp.”
Bolero Records
PO THED

Bolero Records
18653 Ventura Blvd. Suite 314,

Tarzana, CA 91356
Tel: 818-888-1059 « Fax: 818-884-0395
www.Bolero-Records.com
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HERE'STO TWENTY MORE YEARS FROM YOUR FRIENDS AT |

Music
Marketing

CONGRATULATIONS NAVARRE!

On your 20th year anniversary.
Here’s to another 20 years of stelliar distribution.
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. " KEOKICLASH This is ‘80s Hair Metal
OH, YEAH! THE MOST EXTENSIVE COMPILATION
HE'sS BACK! THE DNE, THE ONLY...SUPERSTAR —— OF SUNSET STRIP-ERA METAL BANDS 7O EVER
HIT THE MARKET! THIS 3 DISC SET FEATURES

DJd KEDOKiI! KEOKICLASH ROCKS THE BEST OF

SEVERE, BEAT DENSE EURODANCE WITH TRACKS POISON, WARRANT, LYNGH MOB, CINDERELLA,
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Special Report

Growth Still A Key Theme After Banner Year

BY TRUDI M. ROSENBLUM

Navarre Entertainment Media is having a banner year. Sales
were up 22% for the fiscal year ended March 31 and contin-
ue to be strong this year, says senior VP/GM Steve Pritchitt.
On Oct. 14, the company will release 200 titles (including
reissues), the largest number of releases on a single day in
NEM’s history.

Pritchitt attributes this success to the major changes in
NEM'’s organizational structure since he came on board 21/2

years ago.

¢ CLEOPATRA

Since then, instead of a single national sales director, the
company put in place two sales directors: Vyto Lazauskas for
the East Coast and Ed Maxim for the West Coast. There are
eight national account managers, spread throughout the
country, who report to either Lazauskas or Maxim: Michael
Neustadt in Boston, Jill Phillips in Chicago, Tommy Dias in
Los Angeles, Joe Courtney in Dallas, Kevin Bradshaw in Flori-
da, David Womack in Atlanta, Scott Cameron in Minneapolis
and DeWitt Barker in San Francisco.

Peter Piasecki in Toronto handles the Canadian territory.
Cedar Burnitt in Minneapolis is in charge of telephone sales.
Most of the national account managers have field sales and
marketing reps who report to them. Altogether, there are 24

people on the sales staff.

“It’s an unusual structure because we divided the country
up by region, instead of having one single head of sales,”
Pritchitt says. “Ed and Vyto are both senior salespeople who
have great relationships with their accounts. And this struc-
ture gives us the opportunity to get them in front of senior
account management more frequently. They can also be
more responsive to the needs of our labels and talk about
macro-level account issues with the labels. It doesn’t all fall
on one person.”

Another change to
come, Pritchitt adds, is
that the warehouse will
be fully automated by
April 1.

NEM has also greatly
expanded and strength-
ened its label roster
during the past two
years, Pritchitt says.

“In the last couple of
years, we have focused
our attention on the
urban and hip-hop gen-
res, dance music and
rock. The majority of
our business is now those three styles of music. The first big
signing was with the Cleopatra label,” he says. “Then when
Valley Media went bankrupt, taking DNA with it, we hired
Rick Lawler and Jim Colson from DNA, and they enabled us
to pick up a lot of great labels. That was the second major
event. Overall, we've strengthened our product-development

ROGERS: FIRST PARTON DUET IN 15YEARS

department and shifted focus to
net sales rather than gross
sales.”

The company’s key labels are
Cleopatra, Studio/K7, SPV, Lig-
uid 8, CMH, DTS (Digital The-
ater Systems), Lakeshore and
Sanctuary.

Big sellers of the past 12
months include Insane Clown
Posse’s “The Wraith-Shangri-
La,” the soundtrack to the
upcoming film “Underworld” and Superjoint Ritual’s “A
Lethal Dose of American Hatred,” all of which shipped six fig-
ures, according to Pritchitt.

Highlights of the fourth quarter include the release of
Kenny Rogers' “Back to the Well” Sept. 23 (featuring his first
studio duet with Dolly Parton in 15 years), “All Hits of the
House of Blues” from Raphael Saadiq (formerly of Tony! Toni!
Toné!), “Silk Time” by Silk, “Jesse” by Jesse Powel and “How
We Do” by Das EFX.

NEM's response to the shrinking account base has been “to
get more and better content, and to get more out of what we
had,” Pritchitt says.

The challenges faced by the music industry have in some
ways been beneficial to NEM, Pritchitt says. “The company
has been public about its desire to grow by acquisition,” he
says. “As the business is going through its current change,
an increasing number of great quality artists are becoming
available to independent distributors. We see this as an oppor-
tunity to become associated with artists that can expect to
have gold and platinum records.”

Sanctuary

| www.snappermusic.com

Heppy Birthdey Nevarre

Snapper Music

LOVE ‘the forever changes concert’ : OUT NOW ON DVD, smav02! & CD, SMACD86

I Snapper Music Plc. Unit 3 The Coda Centre, 189 Munster Road, London SW6 6AW. Tel: +44 207 610 0330. Email: sales@snappermusic.co.uk
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FOR 20 YEARS OF SUCCESS!
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Navarre Turns 20

Continued from page N-1

diversity in the business, finance and personal productivi-
ty categories.”

Videogames have also become an important part of
the mix.

“About three years ago, we started looking at the land-
scape,” Burke says, “and we saw a lot of the major enter-
tainment players like Electronic Arts really shifting their
focus to the videogame platform. So we felt that we need-
ed to diversify our business. We've really focused on people
like Lucas Arts and THQ. Dreamcatcher Interactive is a
company we do a lot of business with.”

To widen its offerings on both the game and PC side,
Navarre purchased Encore Software, the Los Angeles-based
software publisher, in July 2002.

In music, NEM senior VP/GM Steve Pritchitt has moved
aggressively to bring in a fresh mix of labels during his
two vears with Navarre.

“My strategy, very simply, was to go out and get what
[ call ‘critical mass’ in those genres that sell well where
there’s a lot of independent-label opportunity,” Pritchitt
says. “Those three are the ones that would be at the top
of anyone’s list—urban, rock and dance. If you look at
our label list today, our top labels all fit primarily into
those categories.”

NEM has done successful business with a wide slate of
offerings from urban-based label Riviera Entertainment;
German rock label SPV; the eclectic L.A.-based Cleopatra
Records; Studio Distribution, the umbrella for a variety of
top dance labels; and country stronghold CMH.

The company also recently announced deals with

(Continued on page N-16)

THE COMPANY’S HEADQUARTERS ARE LOCATED IN NEW HOPE, MINN.

CONGRATULATIONS

ERIC

AND ALL THE TEAM AT NAVARRE

THANKS FOR HELPING TO TURN
OUR DREAM INTO REAL SUCCESS

FROM

JAN WILLEM, DANIEL, CHRIS
AND ALL AT TV MATTERS B.V.

ju,sH TXORS

1999, 2000, 2001 PBS
B Specials

{CD. MC, VHS)

TV Matters

2003 PBS Special

?“

(CD. VHS. DVD)
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Reader’s Digest Music gives a big “&" to Navarre
. for its great success over the past 20 years. We look
forward to even more success with our Navarre partners

in the launch of Reader’s Digest CDs at retail. Look
for our qualitq, value-driven co-branded products in
your favorite entertainment outlet this falll!

. www. rdmusic.com

'

Reader's Digest and the Pegasus logo are regustered trademarks of The Reader's Digest Association, Inc.
o) ) &) 4 4

Congratulations on your
20th anniversary.

Your new friends at

enfe r' ainment and mT
entertainment
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PACKAGING SOLUTIONS

CONGRATULATIONS....NAVARRE

On your first

20

Years
in the industry

Eric, Steve, Ed, Vyto, Jim, Mike and the rest of the Navarre team,
we thank you and your organization for your incredible help.

Joseph Weinberger, Pres.
c/o Lil’ Joe Records, Inc.
6157 NW 167th Street, Suite F-17
Miami, FL 33015

WE’LL BE WITH YOU FOR THE NEXT TWENTY AND BEYOND

A P SR
Navarre Turns 20

Continued from page N-14

“It’s no secret that we’re trying
to acquire independent [music]
distribution and build our
independent distribution side.
We’re going to invest big
money in this industry.”

—ERIC PAULSON

Reader’s Digest Music and indie-rock specialist Lum-
berjack Distribution.

In home video, Pritchitt says, “We've been very aggres-
sively securing several new content relationships with
independent studios.”

In addition to proprietary products like its “Deadline
Auto Theft/Gone in 60 Seconds II,” Navarre has received
a lift from distribution pacts with companies like One Lit-
tle Indian, which has brought a highly successful line of
Bjork DVDs to the table.

NEM—always strong with major music chains—has
also rethought its retail strategy in recent years.

“Navarre had been known for its strength with the chain
accounts, but we've under-served the independent com-
munity,” Pritchitt says.

“About 15 months ago, we started reaching out to the
independent world and gave our people in the field some
responsibility for calling on key accounts in their territo-
ries. We've increased the number of accounts probably by
about 400.”

Paulson—Ilong one of the most forward-thinking dis-
tribution executives regarding advances in entertainment
technology—sees room for Navarre in the digital evolu-
tion of retail.

“I think you're going to see the ability to walk into a
retail store and digitally download a compilation that you
want and burn it right in the store,” he says.

“In fact, that’s a direction in which Navarre is heading.
We hope to have something very interesting for the mar-
ketplace in that area within the next 90 days. I think that
will provide a digital concept to the retailer of the future.”

POISED FOR THE FUTURE

Though Navarre hit a couple of snags during the '90s
with investments in

Webcaster Net Radio
and its Internet plat-
form eSplice, the
company is now
financially on track,
with cash in the
bank and zero debt.
VP/CFO Jim Gil-
bertson says, “We're
a distributor. It’s a
low-margin busi-
ness, and if you
start running up
debt, there’s a lot of
interest income to
overcome in a low-
margin business.
We're really very
cautious about
our cash balance, cau-
tious about debt. That theory carries pretty true for us.”
Paulson says Navarre's current health was built on “our

(Continued on next page)
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SELECTIONS OF MUSIC DISTRIBUTED BY NEM

ability as a management team to de-leverage this compa-
ny, with an understanding of what that would do for us in
the future, and now be able to move into turbulent waters.
We're moving in with positive cash—no debt. We just
expanded our bank line [with GE Capital in Chicago] to
$40 million. I think, where we’re going, that’s going to
serve our growth strategy well.”

Navarre’s solid financial position will enable it to under-
take its long-pondered mission of acquiring other con-
gruent distribution companies.

Gilbertson adds, “We’d like to utilize our existing cash
to go out and look at some acquisitions, along all our core
competencies.’

Paulson says, “It's [ *=———
no secret that we're
trying to acquire
independent [mu- ’
sic] distribution # ‘
and build our in- |
dependent distri-
bution side. We're
going to invest
big money in this
industry.”

Morrison ob-
serves, “There is
a roll-up oppor-
tunity in this
industry. They
are out looking
for acquisitions.

| |
\" | I " - . - o
The economics ) ‘ '
. BIORK’S pvp '
of the right ac- S RESULT FROM A DISTRIBUT R '
. BUTION : 2 1 1 01 i
quisition could PACT WITH ONE L1 £ I £ from your friends in Superjoint Ritual

be pretty excit- _ F
ing and take them to the next level. They e i and Sanctuary Records.

could buy a good amount of revenue fairly inexpensively,
run it through their system and hopefully, have a creative

| ~

impact on the bottom line fairly quickly.”

Navarre also plans to upgrade its systems. The com- : oy
pany is getting ready to break ground on a new high- Pt _ = ‘1‘&‘_{_ r oia
tech distribution facility in New Hope that will add | @ ¥ " By T
160,000 square feet to its operation. It will concurrent W i 5 '
ly close existing facilities in New Hope and nearby By : ' ‘-a . Vj
Brooklyn, Minn. 3 4 _ e st

% 4
, & ‘
ll . WWW.SUPERJOINTRITUAL.COM
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Special Report

Backbone Of
Good Business

Continued from page N-4

Dirk Hemsath, president of the Lumberjack Label
Group in Toledo. Ohio, earlier this year chose Navarre
over Caroline Distribution and Koch Entertainment
Distribution. Lumberjack comprises some 45 inde-
. pendent labels in
metal, punk and hard
rock. Though it is a
distributor itself, it
goes through Navarre
to access bigger ac-
counts.

“We thought we
could bring a tvpe of
music that they didn’t
already have” and
| thereby garner more
attention from Nav-
arre, [Hemsath says. So
far, he is happy.

Navarre is “small
in relation to a Koch
or an [Alternative
Distribution Alli-
ance|. but a lot of the
people come from
major labels or have
been in the business for a while,” Hemsath savs. “That
probably outweighs the fact that they’re not the top

HEMSATH: A_CFC_ESS TO BIGGER ACCOUNTS

indie. It's really all about the people.”

More recently, NEM cut an exclusive distribution deal
with Reader’s Digest Music (RDM) to develop and distrib-
ute compilations from the more than 20,000 tracks in
RDM's catalog (The Indies, Billboard, Aug. 9).

l.en Handler, divector of product development at
RDM, explains that the firm went with Navarre because
of its expertise in packaging, its advanced warehouse
svstems and its rapport with mass merchants. “Our
expertise is in the area of direct response, not in retail,”
Handler says.

Colson, for his part, calls the DRM deal “a hybrid.

“It's a more active, hands-on deal, in that we’re work-
ing with them ac
tively to develop the
offering,” he savs. |
“The financial struc-
ture of the deal is
different from a tra- |
ditional distribution [§
structure. It’s more |
like a license situa-
tion.

Handler adds, “WWe're
not just handing them [
product and saying,
‘Here, go out and sell
it.”’

Going forward, Na-
varre executives say
they may want to
own more of the con-
tent they distribute,
as is the case with
Encore.

“It’s a source of a lot of discussion,” Colson savs.
‘Obviously, if you can get closer to the original

BURKE: VALUE-ADDED SUCCESS

source of content, there's opportunity for more mar-
gin, and acquiring content gives you other avenues
for revenue.’

Pritchitt adds, “My background is more on the product
development side,” so he recognizes the value of owning
content. He joined Navarre at its now-shuttered eSplice
unit in 2000. after many years as a label executive in the
U.S. and Europe.

“We own a few masters, and we’re looking to add to
that,” he says. The more content Navarre owns, compa-
ny executives say, the better they will be able to capital-
ize on digital-music opportunities.

Meanwhile, NEM will look to broaden its label roster in
such areas as urban
rock and blues.

“We have a lot of
discussions about
not losing focus on
our core competen-
cies, which are sales,
marketing and dis-
tribution,” Colson
savs. “When we're
adding stuff, it's a
very strategic thing:
‘We like this because
it helps us in this
area. ”

One benefit of hav- |
ing a relatively small
staff is the ability to
respond to a chang-
ing market and new
opportunities.

Colson says, “There’s
not a set of documents that says, ‘This is how we have to do
things.””

HANDLER: WANTS EXPERTISE

2004 PRODUCTS
AVAILABLE NOW

I Y
E i E 3 mme‘@ty

PROTECTED

i

=

Yo
e

1 SystemWorks

[ S—
rien

i3

wnalh ¥

o mwevassenay o §
(o
ot

@

-

Symantec provides comprehensive Internet security products, solutions and
services to more than 100 million customers around the world.

symantec.
See your local computer retailer or visit
www.symantecstore.com

Symartec the Symantec fogo. Symantec AatiVirus, Nortan AntiVlrus. and Norton SystemWorks are U . registered trademarks of Symantec Corporation
Horton AntiSpam, Norton Internet Securty, Norton Password Manager, and Norton Personal Fitewal are trademarks of Symantec Corporation.
1er brands and producis are trademarks of theif respective holderss. Copyright © 2003 Symantec Corporatian Al rights reserved 09/03

e Arininas beimyy T

?;m 3 Nomncr ,~ ~
Internet Seciity AntiSpam
%
@ N,
v 3 F
b £
| %
iy 1] -
e Managt  J ANtiviris | Antiviras v
[ £ !

ERRAT
720
NAARRE |

-Sitr 1 9\“:_

www.billboard.com

www americanradiohictorv com

BILLBOARD SEPTEMBER 20, 2003


www.americanradiohistory.com

We congratulate Navarre Corporation
celebrating their 20 Year Anniversary. Itis a distinct
honor to be associated with you on warehousing and

Eric Paulson

Continued from page N-10

“The industry is in
transition, and it has
the potential to be
healthier that it has

ever been.”

opportunity to not only get your product heard by the con-
sumer but to segment the consumer by lifestyle and music
genre, you'd have been right with me in making that deci

sion to invest in NetRadio.

We never took a nickel out of the coffers of Navarre. We
raised every cent that we lost, and then some. So while,
yes, it came off Navarre’s P&L and balance sheet, we put
all that money on the balance sheet before we lost it.

If you look back at Navarre and our equity in the com-
pany, it continued to rise, even though we were losing huge
sums. We built the equity up and reduced it by the losses
in NetRadio and eSplice.

NetRadio is probably one of the sadder moments of
my business career, because we did exactly what we told
the market we were going to do: We built the biggest
and best Webcaster in the world; nobody was close to
us. ABC was the next in size, and they were 50% of
NetRadio’s size.

The problem was at that time—and even today—
other than AOL and a couple of major individuals, gen-
erating revenue through advertising is almost a non-
existent business. And so we decided to shut the
company down-—not bankrupt it but give what money
we had left back to the shareholders. It was a great and
very sad experience.”

I don’t consider eSplice a loss at all; I consider it an
investment in the digital arena, which we’re going to play
in the rest of our lives.

Today, we license our products to MusicNet; we're talk-
ing to Apple; Liquid Audio has all of Navarre’s content in
digital format. We are working on some very interesting
things right now, which will include the ability to digital-
ly download content into a retail store and burn a CD right
at the retailer’s location.

Can you say anything more about that project?

I can’t. We're working on something right now, which
we hope to announce within the next 90 days.

I believe that digital and physical [products] are going to
live in harmony and co-promote each other. To do that,
you've got to access physical [products] over the Internet
as well as digital, and you've got to access not only physi-
cal but digital from a retail outlet, as well.

We think there’s a way to do that and generate profit and
interest and sales and meet some of the consumer’s needs
with our retail customer base.

NetRadio and eSplice were investments related to
Navarre’s core business. Would Navarre ever seek to diver-
sify beyond entertainment media?

Probably not in my lifetime here—but that doesn’t mean
it won't happen somewhere in the future. You will contin-
ue to see us diversify our functions within the home enter-
tainment industry. That's one of our strategies; that’s why
we got involved in NetRadio; it’s why we started eSplice. [t
is also what we did with Encore.

It is all about content—not only distribution, but con-
trolling content, managing content, surrounding the con-
tent. And there’s all kinds of product configurations—
videogames. DVD, audio, computer software. There are a
lot of things we can and are doing from both a physical
and digital standpoint with this content.

distribution systems design projects and look
forward to future endeavors.

KE&GH
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As we celebrate our 20th year, we would like
to thank our family of labels, studios & publishers
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Loveless Much At 'Home' With Latest CD

BY JIM BESSMAN

After a pair of acclaimed acoustic-
oriented albums—2001’s “Mountain
Soul” and last year’s “Bluegrass &
White Snow—A Mountain Christ-
mas”—Patty Loveless’ new album,
“On Your Way Home,” can be seen as
her return to mainstream country
music.

But for Loveless herself, the Sept.
16 Epic release returns her to the
start of a hitmaking career that goes
back 18 years and almost 20 albums.

“I was working with Tony Brown
and [husband] Emory Gordy [Jr.] at
the very beginning of my career,”
Loveless recalls of the production
team behind her first MCA Nashville
albums. “I think they were trying to
take me to a place that had a very tra-
ditional country sound and mix it
with a little bit of the rock’n’roll edge
and influence that I had—especially
on the first two records [1987’s “Patty
Loveless” and 1988’s “If My Heart
Had Windows”].

“I feel that this record, though, is
the closest to traditional country with
an edge that I've ever done,” she con-
tinues. “I guess it took me getting
away from contemporary country for
a while and doing a project like
‘Mountain Soul."”

Loveless credits “Mountain Soul”
with inspiring the succeeding “Blue-

grass & White Snow.” But she also
notes that it caused her to become
“more fearless in expressing myself
as the kind of artist [ want to be—an
artist of music and not so much an
entertainer.”

In “this day and time [when] peo-
ple have honed in on images and sex
appeal and it’s controversy that sells
records,” Loveless says she no longer
cares to “compete” with her peers.

“I don't think they’re comfortable
with that either, because the reason
we got into making music at all is
because of the artists we had lis-
tened to,” she continues. “I remem-
ber how excited I was with my very
first record, to be heard on the radio
alongside [such artists] as Dolly
Parton and Vince Gill, and hopeful-
ly it’s all going to come back around
to that.”

Tronically, that attitude has led to
Loveless’ best success at radio in
years. “Lovin’ All Night,” the first sin-
gle from “On Your Way Home,” is No.
20 on the Hot Country Singles &
Tracks chart this issue. It is Loveless’
fastest-climbing single in five years.

For the album, she expressly
sought “adult” songs that would
“appeal to young people but at the
same time have substance lyrically,”
she says, pointing particularly to the
Matraca Berg/Ronnie Samoset-
penned title track—which she found

LOVELESS: MORE COUNTRY THIS TIME

reminiscent of her 1994 hit “Here [
Am”"—and the Rodney Crowell-
penned single.

Loveless and Crowell were on the
Down From the Mountain tour last
summer, “and he asked me to per-
form it with him in Roanoke [Va.],”
Loveless recalls. “When I was ready
to cut the record, I was looking for
uptempo things that weren’t too
sugary lyrically. I remembered how
well we did on ‘Lovin’ All Night’ and
called Rodney from my cell phone in
the singing booth, and he changed a
couple lines.”

Radio reaction to the tune, which
Crowell himself had a hit with in
1992, has pleased Loveless.

“I haven’t had a contemporary
country record out in some time,”
she says, noting, “I hope everyone

out there didn’t think I went away
and disappeared off the map.”

Not to worry, says recently
appointed Sony Music Nashville
president John Grady. “Patty and
Emory have picked up where they
left off with ‘Mountain Soul,” and as
they always have, they've chosen
great songs by great songwriters,” he
says. “Look at the first single.”

Reporting “tremendous response
on the phones™ to “Lovin’ All Night,”
country KMPS Seattle operations
manager/PD Becky Brenner says
that listeners and staffers are “ecstat-
ic to have Patty back in mainstream
country.”

“ ‘Mountain Soul’ was an awe-
some album,” she says. “This, too,
has some of that great bluegrass feel
to it, but it’s also got some of that
sound that’s part of what Patty Love-
less is all about in terms of what the
country audience has come to expect
from her. She has one of the most
powerful, pure voices in country
music, and she also has such a great
personality that you’ve just got to
love her.”

Brenner’s favorite album cut is the
title track, which Grady says will be
the second single.

“I'm usually unable to give the
second single choice so early,” he
says. “But history has shown us that
nothing sells an artist like Patty

Loveless more than one of the
strongest ballads of her career.”

The label will now “go at every-
body she's ever touched before—and
try to touch a whole bunch more,”
Grady says, citing a “heavy press and
visibility initial thrust” including
such TV outlets as "Late Show With
David Letterman,” “The Tonight
Show With Jay Leno” and the new
“Ali & Jack” syndicated talk show.
“Strong supporter” CMT will also be
worked “very hard,” he says, noting
the video channel'’s Loveless focus on
its “Most Wanted Live” program
around the album release date.

Grady makes particular note of
Loveless’ appearances on the Down
From the Mountain tour, where he
believes she “gained more from it
than any other artist on the bill,
since so much of that audience had
never seen her before.”

Indeed, Loveless, who is booked
by the William Morris Agency and
managed by Mike Robertson in
Nashville, also senses an expanded
fan base through the tour and
“Mountain Soul.”

“I feel like I made some new fans
with ‘Mountain Soul’ [whom] I
might not necessarily have made had
I not done that record,” she says. “I
think it took me to another place
with people and the way they listen
to Patty Loveless music.”

BY LARRY LeBLANC

Mercury Nashville’s Shania Twain
swept the Sept. 8 Canadian Country
Music Awards.

Twain won four major trophies at
the awards, which were held at the
Pengrowth Saddle-
dome in Calgary, Alber-
ta, and broadcast in
Canada on CBC-TV and
in the U.S. on CMT. The
awards are voted on by
the members of the
Canadian Country Mu-
sic Assn. (CCMA).

As expected, Twain,
who did not perform,
won the top female cat-
egory. Her recording
“Up!” also won for top
selling album and for
top album. Additionally, Twain's “I'm
Gonna Getcha Good!” was named
top video.

For the fourth year, Mercury Nash-
ville’s Terri Clark won the annual fan's
choice award, which is voted on by
Canadian country music fans. Clark
also won top single honors for “I Just
Wanna Be Mad.”

It was RCA singer/songwriter
Aaron Lines who had, perhaps, the

Twain Cleans Up At CCMA Awards

.TWMH: MULTI-WINNER

most memorable night. Lines, who
went into the show with six nomina-
tions, won two major awards: rising
star and top male honors, beating out
his mentor and the show’s host Paul
Brandt in the latter category.

One of the evening’s highlights
was Twain’s induction of
Canadian country mu-
sic matriarch Sylvia
Tyson into the CCMA
Hall of Fame. Tyson is
best-known as half of
the 1960s folk duo Ian
& Sylvia, and for writing
such international hits
as “You Were on My
Mind” (covered by the
We Five) and “River
Road” (covered by
Crystal Gayle). In her
speech, Tyson gave
some advice to young performers,
including the dry comment, “Re-
member, always take your wallet
onstage with you.”

In other categories, DreamWorks’
Emerson Drive won for top group,
and Victoria, British Columbia-based
singer/songwriter Sean Hogan won
top roots artist honors.

A full list of CCMA winners can be
found at billboard.com/awards.

Opry Broadcast Moves To GAC

The Grand Ole Opry will switch
cable TV homes, moving from CMT
to GAC beginning Oct. 4. “Grand Ole
Opry Live” will be telecast live Satur-

reached the end of its term. [CMT]
and Gaylord Entertainment negotiat-
ed for a new term, but an agreement
was not reached.”

days at 8 p.m.
(ET) and will be
repeated three
times during the
weekend and
twice more on
Tuesday
evenings.
Although
GAC’s reach is
significantly
smaller than

Nashvile
Scene.

By Phyllis Stark

pstark@billboard.com

that of CMT,
Steve Buchanan, senior VP of
media and entertainment for Opry
parent Gaylord Entertainment,
cites “more frequent viewing oppor-
tunities” on GAC as a reason for the
switch. Jones Media Networks, par-
ent of GAC, will provide additional
Opry exposure through its Jones
Radio Networks.

CMT, meanwhile, released a state-
ment that said it “loves, respects and
supports the great institution of the
Grand Ole Opry and its significance
in country music. The contract
between CMT and Gaylord Entertain-
ment for the Opry telecast has

ON THE ROW: Darrell Franklin has
been appointed director of A&R at
Mercury and MCA Nashville. He pre-
viously was A&R director for Dann
Huff Productions. Also at Mercury
and MCA, Brian Wright is promoted
from A&R coordinator to manager of
A&R, and Stephanie Wright is upped
to manager of A&R administration.
At Sony Music Nashville, Tanya
Welch is named associate director of
marketing, and Bo Martinovich is
upped to Midwest promotion manag-
er for Epic/Monument. Welch previ-
ously was the company’s manager of
sales and marketing. Martinovich

previously was Sony's national coun-
try promotion manager.

Veteran record promoter Steven
Sharp has launched Sharp Objects. a
Nashville-based song-plugging firm.
Sharp’s career includes stints at
Arista, Warner Bros., BNA and Asy-
lum Records. He most recently had
been doing independent promotion.
Sharp serves as the company’s CEO.
He has hired Sheryl Loftis as VP of
writers and Terri Becherer as VP of
West Coast operations.

IBMA UPDATE: The International
Bluegrass Music Assn. (IBMA) will
move its annual World of Bluegrass
trade show, Fan Fest and awards from
its longtime home in Louisville, Ky.,
to the Nashville Convention Center
for three years beginning in 2005.
The seven-day event draws more than
22,000 people annually.

Meanwhile, at this year's IBMA
Awards on Oct. 2, J.D. Crowe will be
inducted into the Bluegrass Music
Hall of Honor. Nashville venue the
Station Inn will be among the recipi-
ents of the IBMA's distinguished
achievement award, to be presented
at an Oct. 1 luncheon. Also set to be
honored are musicians Jack Cooke
and the late Fiddlin’ Arthur Smith.
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o ECXEDS GEORGE STRAIT @ Honkytonkville | 1 D PACESETTER :®¥¢
MO LG (2 R B 598 67 |75 JOHNNY CASH The Essential Johnny Cash | 29
T — dgngmlgglﬁﬁhsﬁg%NTGOM ERY The Very Best Of John Michael Montgomery | 11 LEGACY/COLUMBIA 86250/SONY MUSIC (17.98 E0/24.98)
; 2 P 0 61 | 60 VINCE GILL Next Big Thin 4
22120 MA‘;I;RPGJQM&B)RIDE A Greatest Hits | 1 MCA NASHVILLE 170286/UMGN (1298/18.58) 2 2
2118 MONTGOMERY GENTRY @ My Town | 3 55|57 TERRI CLARK PainToKill | 5
COLUMBHA 86520/SONY MUSIC {1198 EQ/17.98) Y MERCURY]70326/UMGH[I11586/13'96)
20123 ALISON KRAUSS + UNION STATION A Live | 9 65| 69 CRISTY LANE One Day At A Time: 22 All Time Favorites Vol. 1 & Il | 62
ROUNDER 610515 (19.98 CD) LS 11980 (3 98 CO)
; 60 | 52 BRIAN MCCOMAS Brian McComas | 21
23 21 ﬂglEERSﬂISﬁ]:L'I-T{}97%2§5(?1 98/17.98) [W] Man wlth A Memory 9 I} LYRIC STREET 165025 HOLLYWOOD (11.98/18.98) [M]
24 | 24 DIXIE CHICKS AS Home 1 5 64 | 65 ROY D. MERCER Roy B. Mercer Hits The Road | 31
MONUMENT/COLUMBIA 86840°/SONY MUSIC (12.98 EQ/18.98) ; CAPITOL 38088 (17.95 CO) [W]
F 6 62 1 62 VARIOUS ARTISTS Bluegrass Toda 48
25122 EIU(R)B PTIEOEBMCED)SSlNA Gleates‘ Hits 1 WARNER SPECIAL PRODUCTS 15828/TIME LIFE (24 98/24.98) 9 y
26| 25 DARRYL WORLEY @ Have You Forgotten? | 1 6 Q72|71 VARIOUS ARTISTS Heaven Bound: The Best Of Bluegrass Gospel | 66
DREAMWORKS 000640/INTERS COPE 12.98/18.58) bk SMCMG 18340/TIME LIFE (17.98 CO)
281 3131 CHRIS CAGLE Chris Cagl 1 66 | 66 ALABAMA In The Mood: The Love Songs | 4
CAPITOL 40516 {11.98/18.98) ris Lagle ACA 67052/RLG (18.98 CO) -
M 28 [ 26 ELVIS PRESLEY A’ Elvis: 3041 Hits | 1 QOB 473 | — GARTH BROOKS 4 Scarecrow | 1
RCA 68079"/RMG (12.98/19.98} vis s CAPITOL 31330 {10.98/18.98}
: ; B 63| 64 PAT GREEN Three Days | 7
. 33 32 Slﬁm:azﬂ;lz’glﬁxﬂ!l?ﬂ BROS. (11.98/18.98} RISE A"d Shl"e 8 REPUBLIC/UNIVERSAL 016018/UMRG {8 98/14.98) U
7047168 VARIOUS ARTISTS @ Totally Country Vol.2 | 5
30 &2 ;I;ESANS:;IL(;B(IQRWEBB' The T““h About Men 5 EPIC/WEA/UNIVERSAL/ALG 86920/SONY MUSIC {12.98 E0/17.98) J g
2130 WILLIE NELSON & FRIENDS Live And Kickin' | 4 69| — LINDA RONSTADT The Very Best Of Linda Ronstadt | 19
5 LOST HIGHWAY 000453/UMGN (18,98 cn)E " ichl ELEKTRA 76109,RHINO (17 98 CO)
. . A i 59|51 THE DEL MCCOURY BAND It's Just The Night | 47
27119 R"&%ﬁ'{éﬁ@ﬁﬂf” I've Always Been Crazy: A Tribute To Waylon Jennings | 19 MCCOURY MUSIC 0001/SUGAR HILL [16.98 CO) [M] i
68|67 | | MARK WILLS Greatest Hits | 16
3428 gﬂ’l‘]‘KEr\JRas\iSﬁBAnl({ﬂsglgy [C]} SUEEtS Of Heaven 22 = MERCURY 170313/UMGN (11.98/18.98)
o 74 BILLY GILMAN  Music Through Heartsongs: Songs Based On The Poems Of Mattie J.T. Stepanek | 15
35134 Aoum:gt:;[ogicu)&lgﬁ'w Population:Me | 8 | EPIC 86954/SONY MUSIC {12.98 EQ/18.96] g 5 9 P
74 I - THE CHARLIE DANIELS BAND Freedom And Justice For All | 55
36§ 38 37 g?&&dﬁgﬁgéy o Ilovelt | 16 BLUE HAT/AUDIUM 8185 KOCH 13.98 C0)
36(33] | JIMMY WAYNE Jimmy Wayne | 7 I
o OREAMWORKS Oﬂ 35; lNTERSgDPE’]B.S& co

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shi

pment of 10 million units {Diamond). Numeral following Platinum or Diamond sym-

bol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units {Oro}. 2 Certification of 200,000 units {Platino). A’ Certification of 400,000 units
{Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are sugyested lists. Tape prices marked EQ, and al! other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. © 2003, VNU Business Meda, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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g 8 Weeks At Number 1

NUMBER 1

=

-
G THIS WEEK

HANK WILLIAMS JR. A° curs 77638 598/5.98) Greatest Hits, Vol. 1

;::‘.'o‘omw"'@“'“ﬂ THIS WEEK

{Gold). A RIAA certification fo- net shipment of 1 million units (Platinuml.

475
1| TIM MCGRAW & curs rrors 200 a6) _ Greatest Hits | 146 15 | JOHN DENVER A wma0ac: 150 390 The Best 0f John Denver | 264
2 | KENNY CHESNEY kAs BNA 67976:RLG {12.98/18.98 Greatest Hits [ 154 17 | PATSY CLINE A ° wCa NASHVILLE 320012 UMGN {6 98/11.98) 12 Greatest Hits | 797
3 | SHANIA TWAIN @ ° MercURY 57003 UMGN (12 98 18.38) Come On Qver | 305 16 | TOBY KEITH A7 OREAMWORKS 450297/INTERSCOPE (12.98/18.98) Pull My Chain | 106
5 | JOHNNY CASH A LEGACY/COLUMBIA 6373/SONY MUSIC (7.98 E0/11.98) 16 Biggest Hits | 231 18 | SOUNDTRACK A" cuns 78703 (11.98/17 38) Covote Ugly | 161
4 | RASCAL FLATTS A (yRICSTREET 165011 HOLLYWOOD {11.98/18.95) [M] Rascal Flatts GARTH BROOKS & '° capivol 7424 (19 98725 981 Double Live | 210
6 | SOUNDTRACK A’ LUST HIGHWAY/MERCURY 170059/UMGN (12.38/19.98 0 Brother, Where Art Thou? | THE JUDDS @ curs 77965 (798/11.98) Number One Hits | 152
7 | DIXIE CHICKS @ '” MONUMENT 68155 50Ny MUSIC (10.98 £0/17.98) [H] Wide Open Spaces WILLIE NELSON A LEGACY/COLUMBIA 54184/SONY MUSIC (5 98 EQ/9 981 Super Hits | 371
8 | BROOKS & DUNN A ° 4nista naSHVILLE 18852/RLG (12.98/18.98) The Greatest Hits Collection ROY ORBISON  LEGACY/MONUMENT 63738/SONY MUSIC (7 98 EQ/11.8) 16 Biggest Hits | 70
9 | ALAN JACKSON A° ARISTA NASHVILLE 18801 RLG 1298/18.58) The Greatest Hits Collection HANK WILLIAMS @ WERCURY 536029/UMGN (1198 17 98) 20 Of Hank Williams Greatest Hits | 129
WILLIE NELSON _A_(EGACY/COLUMBIA 69322/SONY MUSIC (7.98 EQ/11.98) 16 Biggest Hits GEORGE JONES @ LiGACY/EPIC 69319/SONY MUSIC (7.98 EC/11 98) 16 Biagest Hits | 136 |
DIXIE CHICKS @ ° MonUMENT 69678, SONY MUSIC (12 98 £0/18.98) Fly TIM MCGRAW A" curs 1788 7 98,11 98) Everywhere | 261
12| TOBY KEITH A’ wmeRcurs (26962 UMGN 111 88/17 98] Greatest Hits Volume One | 249 _@ — | JOHNNY CASH A LEGACY [LUMEIA G5773/SONY MUSIC (5.98 EQ/9 98] Super Hits | 138

indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested ists Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. [H] indicates past Heatseeker ttle. © 2003, VNU Business Media, Inc., and Nielsen SoundScan. Inc Al rights reserved.

° - T — e —— m—
& Albums with the greatest saies gains this week. Catalog albums are 2-ygar-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog @ Recarding Industry Assn. Df America {RIAA) certificatian for net shipment of 500,000 album units
RIAA certification for net shipment of 10 milkon units (Dismond} Numeral following Pratinum or Diamond symbol indicates album’s muln-platinum level. For boxed sets. and double albums with a running time of 100 minutes or more, the RIAA multiplies stipments by the number of discs and/or tapes. *Asterisk
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> § 3 Airplay monitored by h Nielsen 2 E E -
% Broadcast Data 2 E . 2
5 TITLE Svstems Artist | %G G |¥ TITLE Atist | 25
=3 PRODUCER {SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3 |3 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | &' 2
EWg > W s 7 Weeks At Number 1 31 33|37 WALKING IN MEMPHIS Lonestar 31
%: NUMBER 1 % Lmoen 0.HUFF (M.COHN) BNA ALBUM CUT
111 IT'S FIVE O'CLOCK SOMEWHERE Alan Jackson & Jimmy Buffettw| 1 323232 TENNESSEE RIVER RUN Darryl Worley <®| 32
K STEGALL (J BROWN,D ROLLINS) @ ARISTA NASHVILLE 56205 FROGERS,J.STROUO 10.WORLEY,S.LESLIE) OREAMWORKS ALBUM CUT
2133 WHAT WAS | THINKIN® Dierks Bentley 2| 2 K 33 36|34 1 WISH Jo Dee Messina | 33
8.BEAVERS (D.RUTTAN,B.BEAVERS,0.BENTLEY) @ CAPITOL 77963 B.GALLIMORE,TMCGRAW (T LJAMES, EHILL] CURB ALBUM CUT
212 NO SHOES, NO SHIRT, NO PROBLEMS Kenny Chesney 2| 2 [§ 34 138|40 DRINKIN' BONE Tracy Byrd | 34
N.WILSON,B.CANNON,K.CHESNEY {C BEATHARO} BNA ALBUM CUT B.WALKER.JR, T.BYRD {C.BEATHARO,K K.PHILLIPS} ACA ALBUM CUT
41415 REAL GOOD MAN Tim McGraw =| 4 35]35|35 WRINKLES Diamond Rio 34
B.GALLIMORE, 7.MCGRAW.D SMITH {R.RUTHERFORO.G.TEREN) CURB ALBUM CUT M.D.CLUTE.DIAMONO RIO {R.SCAIFE,N.THRASHER} ARISTA NASHVILLE ALBUM CUT
515 |7 HELP POUR OUT THE RAIN (LACEY'S SONG) Buddy Jewell 2| 5 36 13739 LONG BLACK TRAIN Josh Turner | 36
C.BLACK (B JEWELL} ® @ O COLUMBIATISS MWRIGHT.EROGERS (. TURNER) @ @ MCA NASHVILLE 000376
s 111010 THIS ONE'S FOR THE GIRLS Martina McBride | 6 37 ] 39|42 | CAN'T TAKE YOU ANYWHERE Scotty Emerick With Toby Keith ®| 37
M.MCBRIOE, PWORLEY (C LINOSEY,H.LINOSEY,A MAYO) RCA ALBUM CUT J STROUD,TKEITH {S EMERICK,TKEITH) DREAMWORKS ALBUM CUT
6|4 FOREVER AND FOR ALWAYS Shania Twainw| 4 38 14143 | LOVE YOU THIS MUCH Jimmy Wayne 2 38
R J.LANGE (S.TWAIN.R.J.LANGE} MERCURY ALBUM CUT C.LINDSEY.J.STROUD I WAYNE.C.0UBOIS,0.SAMPSON} OREAMWORKS ALBUM CUT
8 11215 TOUGH LITTLE BOYS Gary Allan=| 8 140141 CAN YOU HEAR ME WHEN | TALK TO YOU? Ashley Gearing w| 36
M.WRIGHT,G ALLAN {D.SAMPSON.H ALLEN) € MCA NASHVILLE 000946 C.OOWNS [J HARNEN.R MANWILLER) ® LYRIC STREET 164075
]9 |1 A FEW QUESTIONS Clay Walker 9 421 46|55 | WANNA DO IT ALL Terri Clark 40
J RITCHEY,C WALKER {PMOORE,R SCOTT.A WHEELER) RCA ALBUM CUT B GALLIMORE (T.NICHOLS,R.GILES.G GOOARDI MERCURY ALBUM CUT
10} 1013 WHO WOULDN'T WANNA BE ME Keith Urban==| 10 | ] 43|44 HALF A HEART TATTOO Jennifer Hanson 4
K.URBAN (M.POWELLK.URBAN] CAPITOL ALBUM CUT JHANSON,G.OROMAN (JHANSONM.RHEENEY.A J MASTERS) CAPITOL ALBUM CUT
718 RED DIRT ROAD Brooks & Dunn=| 1 42 144147 EVERY FRIDAY AFTERNOON Craig Morgan | 42
K BROOKS,R.DUNN.M.WRIGHT (K BROOKS, R DUNN} ARISTA NASHVILLE ALBUM CUT € MORGAN, PO DONNELL {N.COTY,J MELTON] BROKEN BOW ALBUM CUT
1211616 | MELT Rascal Flatts @ | 12 42136 WHAT THE WORLD NEEDS Wynonna 14
M.BRIGHT.M.WILLIAMS.RASCAL FLATTS (G LEVOX.N.THRASHER W.MOBLEY} LYRIC STREET ALBUM CUT D.HUFEWYNONNA {(H.LAMAR.B.JAMES) ASYLUM-CURB ALBUM CUT
8|6 CELEBRITY Brad Paisley | 3 44 47|50 RUN, RUN, RUN Ryan Tyler | 44
EROGERS (8 PAISLEY} ARISTA NASHVILLE ALBUM CUT S HENDRICKS (PHOWELL H DAVIS K KAYLE) ARISTA NASHVILLE ALBUM CUT
14 11823 | LOVE THIS BAR Toby Keith 2| 14 [ 4514849 I'M ONE OF YOU Hank Williams Jr. | 45
J STROUD.TKEITH {T.KEITH.S.EMERICK} DREAMWORKS ALBUM CUT D.JOHNSON (N.COTY. MELTONI ASYLUM-CURB ALBUM CU!
15[12 BEER FOR MY HORSES Toby Keith Duet With Willie Nelson | 1 46 | 55158 LITTLE MOMENTS Brad Paisley | 46
4 STROUD.TKEITH {TKEITH.S.EMERICK) © OREAMWORKS 450785 FROGERS (C.0UBOIS.B.PAISLEY) ARISTA NASHVILLE ALBUM CUT
B 13]14 MY FRONT PORCH LOOKING IN Lonestar R 1 49| 48 IN MY DREAMS Rick Trevino | 47
D HUFF (R.MCDONALD F.MYERS,D PFRIMMER] BNA ALBUM CUT R.MALO {R.TREVINOD.R MALD,A.MILLER} WARNER BROS. ALBUM CUT/WRN
17} 17119 WAVE ON WAVE PatGreen=| 17 [ 48 — RAINBOW MAN Jeff Bates 48
0.MORRIS,TBROWN {PGREEN,D NEUHAUSER.J POLLARD) REPUBLIC AUBUM CUT/UNIVERSAL SOUTH K.BEARD.0.MALLOY {J BATES.H ALLEN} RCA ALBUM CUT
W 14| 9 THEN THEY DO Trace Adkins =| 9 ‘B 451 45 WHAT A SHAME Rebecca Lynn Howard 43
S.HENDRICKS, T.BRUCE (J COLLINS, S.RUSS} CAPITOL ALBUM CUT £.GOROY.JR.J.NIEBANK (D.FRASIER,T.OAMPHIER H.BUTLER) @ MCA NASHVILLE 001050
19] 21|21 WALK A LITTLE STRAIGHTER Billy Currington =| 19 J 50 ) 51153 I'LL BE AROUND Sawyer Brown | 50
C.CHAMBERLAIN {B.CURRINGTON. C.CHAMBERLAIN,C. BEATHARD) ® € MERCURY 000872 M A MILLER (C.WISEMAN TNICHOLS) LYRIC STREET ALBUM CUT
20420(20| I-| LOVIN'ALL NIGHT Patty Loveless=| 20 § 51 ) 52|52 PRAY FOR THE FiSH Randy Travis | 51
£.GORDY.JR. (R.CROWELLI @ EPIC 19954/EMN K LEMNING (PMOORE.D MURPH R SCOTT) WOR0-CURB ALBUM CUTAVARNER BROS. CHRISTIAN
21)22(22 CHICKS DIG IT Chris Cagle w| 21 5259 — | THINK YOU'RE BEAUTIFUL Amy Dalley 52
C.CAGLE,R WRIGHT {C.CAGLE.C.CROWE) CAPITOL ALBUM CUT L MILLER {A.DALLEY.T MILLER) CURB ALBUM CUT
22]23|25 COWBOYS LIKE US George Strait | 22 53|54 SMALLER PIECES Dusty Drake | 50
TBROWN.5.STRAIT (A SMITH B.DIFIERD! MCA NASHVILLE ALBUM CUT B.CRAIN.C SCHLEICHER, PWORLEY {D.ORAKE.K K PHILLIPS.R HARBIN} WARNER BROS. ALBUM CUT/WRN
23) 26|27 | CAN'T BE YOUR FRIEND Rushlow 23 B 54 54|56 THE LATE GREAT GOLDEN STATE Dwight Yoakam 52
JBALDING.C.DINAPOLLT.RUSHLOW (R CLAWSON,B.CRISLER) LYRIC STREET ALBUM CUT P.ANDERSON {M STINSON] AUDIUM ALBUM CUT
24] 25|26 DAYS LIKE THIS Rachel Proctor | 24 3¢ HOT SHOT DEBUT :J3¢
€ LINDSEY IR PRDCTOR.0 BLACKMAN) BNA ALBUM CUT
25] 3038 I'M GONNA TAKE THAT MOUNTAIN Reba McEntire | 25 55 PERFECT Sara Evans 2| 55
R.MCENTIRE,B CANNON,N WILSON {J SALLEYM PEIRCE) MCA NASHVILLE ALBUM CUT S.EVANS PWORLEY (S.EVANS, TSHAPIRO,T MARTIN} RCA ALBUM CUT
2612728 HELL YEAH Montgomery Gentry =| 26 § 56 | 57| — HEAVEN HELP ME Wynonna | 56
B CHANCEY {J.STEELE,C.WISEMAN} COLUMBIA ALBUM CUT D.HUFEWYNONNA (C.CANNON,J.0.HICKS) ASYLUM-CURB ALBUM CUT
27) 28|29 HONESTY (WRITE ME A LIST) Rodney Atkins 27 B 57 SHE IS Susan Ashton 57
THEWITT RATKINS {D KENT.RCLEMENTS) CURB ALBUM CUT PWORLEY,TLJAMES {S ASHTON.T.L.JAMES,PBUNCH) CAPITOL ALBUM CUT
2812930 STREETS OF HEAVEN Sherrie Austin | 28 501 46 IF THERE AIN'T THERE OUGHTA' BE Marty Stuart And His Fabulous Superlatives | 41
D.HUFF.J BALOING {S.AUSTIN:PDUNCAN,A KASHA} BROKEN BOW ALBUM CUT M.STUART.J NIEBANK {B.PINSON.T.BRUCE} COLUMBIA ALBUM CUT
29) 34|33 AND THE CROWD GOES WILD Mark Wills =| 29 Ml 56 — SELL A LOT OF BEER The Warren Brothers 56
C.LINDSEY.M.WILLS (. STEELE.C. WISEMAN) MERCURY ALBUM CUT 1.MCGRAW,B.GALLIMORE (B.ANDERSON,8.WARREN,B.WARREN} BNA ALBUM CUT
30)131 |31 PLAYBOYS OF THE SOUTHWESTERN WORLD Blake Shelton 30 g 50 YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL Brooks & Dunn 60
B BRARDOCK (N COTY,R VAN WARMER) WARNER BROS. ALBUM CHT'WRN K BROOKS,R DUNN,M WRIGHT (8 DIPIERQ.8 ALLMANOQ] ARISTA NASHVILLE ALBUM CUT

@ Records showing anincrease In detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 147 Country Stations are electronicalty monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power awarded to songs appearing In the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the 10p 20 are removed from the chart after 20 weeks. = Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. €@ CD Single available. € DVD Sin-
gle available. G CD Maxi-Single available. € Cassette Single available. €® Vinyl Maxi-Single available. € Vinyl Single available. €¥ Cassette Maxi-Single available. © 2003, VNU Business Media, Inc. All rights reserved.
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“;" h Nielsen Sales data compiled by N .
5 SoundScan ] = I Nielsen
s ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title g ¥ SoundScan
¢ NUMBER 1 -2 a2 Weeks At Number 1 2 B i
1 ALISON KRAUSS + UNION STATION & rounnensios:s Live =l S TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Atist
2 | | EARL SCRUGGS/DOC WATSON/RICKY SKAGGS rounDE 610526 The Three Pickers = A 41 Weeks At Number 1
3 NICKEL CREEK susa HiLL 3541 This Side 1 R PICTURE @ UNIvERSAL SOUTH 17227 Kid Rock Featuring Allison Moorer
5 VARIOUS ARTISTS wARNER SPECIAL PRODUCTS 15828/TIME LIFE Bluegrass Today 1 y | 3
5] 7 VARIOUS ARTISTS svcus s Ut Heaven Bound: The Best Of Bluegrass Gospel | | o |2 WHAT WAS | THINKIN® caprio e piotksiBentizy
31 4| | THE DEL MCCOURY BAND  mcCoURy MUSIC 0001/SUGAR HILL (] It's Just The Night | 3 E HELP POUR OUT THE RAIN (LACEY'S SONG) coLumia 73885/SONY MUSIC Buddy Jewell
6 RHONDA VINCENT _r0unoer 1047 [H) One Step Ahead | | 4 | 4 WALK A LITTLE STRAIGHTER  mercuay ooom2/umon Billy Curringten
2 8 RICKY SKAGGS & KENTUCKY THUNDER _ skAGGS FAMILY/LYRIC STREET 901004/HOLLYWOOL [M] Live At The Charleston Music Hall 5 B LONG BL
- ACK TRAIN 6 Josh Turner
91 9| | VARIOUS ARTISTS MADACY CHFISTIAN 3241/MADACY Best Of Bluegrass Gospel utll L P > {‘ ]
107113 THE APPALACHIAN PICKERS rcLam Old Timey Gospel 6 Wi CAN YOU HEAR ME WHEN 1 TALK TO YOU?  LyRIC STREET 164075/HOLLYWOOD Ashley Gearing
10 TIM O'BRIEN  HOWDY SKIES 3978/SUGAR HILL Traveler 7 K CARRY THE FLAG st ous Dean Justin
12 VARIOUS ARTISTS uNIVERSAL SPECIAL PRODUCTS 18701/TIME LIFE Time-Life's Treasury 0f Biuegrass | 8 Kl STAY GONE  DREAMWORKS 000345/INTERSCOPE Jimmy Wayne
11 THE NITTY GRITTY DIRT BAND capitoLa0i7 Will The Circle Be Unbroken, Volume ill 9 IB BROKENHEARTSVILLE Joe Nichol 1
144 DOLLY PARTON  BLUE EYE 3346/5t GAR HILL Halos & Horns S (EASASOUTHONTEZ JeTRICTo
15 { VARIOUS ARTISTS «inG 3igive Legends Of The Fiddle: 20 Bluegrass Classics (107 — LANDSLIDE  voNUMENT/COLUMBIA 73857/SONY MUSIC Dixie Chicks

@ Records with the greatest sales gains this week. ® Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 afbum units (Gold). A RIAA certification for net shipment of 1 milion units [Platinuml, with multimition tities indicated by a numerai following the symbol. |H] indicates past or present Heatseeker title. © 2003, VNU Business Media,
Inc., and Nielsen SoundScan, Inc. All rights reserved.
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» MY MORNING JACKET

It Still Moves

Producer: Jim James

ATO/RCA 52979

RELEASE DATE: Sept. 9

Imagine going on a road trip and
searching for the perfect accompany-
ing soundtrack. Popping in My Morn-
ing Jacket's “It Still Moves™ would be a
fine choice. The album combines clas-
sic rock, alt-country and pop into an
endearing rustic Americana journey.
Sounding like a younger Neil Young,
frontman Jim James wistfully turns
drinking and pool games into contem-
plations on life. “Golden” finds him
claiming that though “talk is often
cheap in bars.” he is fond of “the way
they make the time just disappear.”
Instrumentation is engagingly eclectic.
“Dancefloors” winds down after about
four minutes but then kicks back in
with a rousing minute-and-a-half of
piano. horns, guitars and drums. Some
of the slower tracks play too softly to
make a musical dent. But on the
whole, the album makes for an adven-
turous listen.—SA

% DAVID BYRNE

Lead Us Not Into Temptation: Music
From the Film“Young Adam”
PRODUCER: David Byrne

Thrill Jockey 133

Release Date: Sept. 2

Mostly composed of obliquely lyrical
chamber music, “Lead Us Not Into
Temptation™ is the album realization of
David Byrne's score to David Macken-
zie's film “Young Adam” (starring Ewan
McGregor and Tilda Swinton). And by
any judge. this is lovely chamber music
indeed; the intimate, blue-hued
arrangements are abstractly evocative,
with aching, then arching string
melodies. The urbane cover of jazz titan
Charles Mingus' raucous “Haitian Fight
Song” seems incongruous here, even if
it's ideal for the film. But the main cues
have a nicely haunting quality, and the
hymn-like vocal tracks “Speechless”
and, especially. “The Great Western
Road” will please fans of the erstwhile
Talking Head'’s more pensive side. An
Academy Award winner for his contri-
bution to the score to “The Last Emper-
or.” Byrne obviously has his soundtrack
bona fides. Still, this disc’s instrumen-
tal invention does surprise. It's one of
the year’s dark-horse gems,—BB

DAVID SYLVIAN

Blemish

PRODUCER: David Sylvian

Samadhi Sound 0001

RELEASE DATE: Aug. 26
Singer/songwriter and ex-Japan front-
man David Sylvian returns with his
first collection of new material since
“Dead Bees on a Cake™ (1999). “Blem-
ish,” the debut release from Sylvian's
own Samadhi Sound imprint, is a stark
and ambitious incarnation. Chillingly
intimate, the album is a raw and auto-
biographical confessional wherein the

SEAL

Seal IV

PRODUCER: Trevor Horn

Warner Bros. 47947

RELEASE DATE: Sept. 9

“Seal IV,” Seal’s first album in five

years. follows such aurally rich sets as

“Human Being” and his first two

albums, each named “Seal.” Like

these releases, "IV was produced by

Trevor Horn, who certainly knows his

way around postcard-perfect musical

landscapes. Between Seal and Horn,

the tracks here are infused with

much lived-in heart and soul. And as

is typical with a Horn production,

each listen reveals additional layers.

“IV" is split between funk-fueled party

jams (the Curtis Mayfield-hued "Get

It Together,” the Stax-inflected “Wait-

ing for You”) and ballads (*Love's

Divine,” “Don’t Make Me Wait"). The

moody “Tinsel Town” is perhaps the

London-residing artist’s ode to his

l other home base. Los Angeles. “Heav-

| enly ... (Good Feeling)™ is signature
Seal, while “My Vision™ may remind

| longtime fans of the artist's early for-
ays onto dancefloors. The atmospher-
ic “Loneliest Star” is a very touching

] pop gem. Just like this album.—MP

ESSENTIAL

ARETHA FRANKLIN

So Damn Happy

PRODUCERS: various

Arista 82876-50174

RELEASE DATE: Sept. 16

On her first studio album since “A
Rose Is Still a Rose” (1998), Aretha
Franklin underscores why she is still
a musical force. During her nearly
4()-year reign. no one has come close
to even knocking her crown askew.
She wrings more soul out of one
she-be-do than all the pretenders to
the throne put together. On her 12th
Arista album, Franklin revisits the
contemporary production well that

she drew from for “Rose.” Unlike
that album—which had its stellar
moments—"Happy” is a more con-
sistent package. Whether joining
forces with current (Jimmy Jam &
Terry Lewis. Ron Lawrence) or veter-
an (Burt Bacharach) hitmakers,
Franklin keeps it real, striking a
believable balance between new-
school vibe and down-home soul.
Everyone knows that history can't be
repeated. But “So Damn Happy”
comes pretty damn close.—GM

REVIEWS|

DAVID BOWIE

Reality

PRODUCERS: Tony Visconti, David Bowie
1S0/Columbia 90576

RELEASE DATE: Sept. 16

Through his recent deal with Colum-
bia, David Bowie can issue a new
record pretty much whenever he
wants. And, based on “Reality” (which
comes fairly quickly on the heels of
last year's “Heathen"), some might
say that is not necessarily a good
thing: While there are a few sly lines
and flashes of that sinfully cool Bowie
attitude (especially on the addictive
“She Drives the Big Car.” the album's
best cut), these songs feel thin and
not always memorable. On the eve of
his first world tour in more than a
decade, he and his touring band cre-
ated these tracks with the stage in
mind. And one feels that: So many of
them are propelled by sharp drum-
ming and throbbing basslines. The
Sept. 11, 2001-inspired “New Killer
Star” and the Modern Lovers cover
“Pablo Picasso” should prove exhila-
rating live. The smoky, set-ending
“Bring Me the Disco King,” on which
Bowie has toiled for more than a
decade, is a delight.— WO

artist exposes his inner struggles with
the darker sides of love. Throughout
the boldly experimental landscape, Syl-
vian eschews his traditional lush com-
positions heard on previous offerings.
“Blemish” retains Sylvian’s signature
up-close-and-personal vibrato vocals,
though. Highlights include the mini-
mal and cerebral 13-minute title track,
“Late Night Shopping™ and the tran-
quil. poetic and wistful “A Fire in the
Forest.” Although several entries tread
a thin line between self-analysis and
self-indulgence, the standouts bril-
liantly convey the album’s pervasive
themes of fractured relationships.
emotional turmoil. redemption, truth
and spiritual enlightenment.—CR

CARLA BOZULICH

Red Headed Stranger

PRODUCER: not listed

DiCristina Stair Builders 01

RELEASE DATE: Sept. 9

Full-length remakes of classic albums
are increasingly common, but this
take on Willie Nelson's 1975 classic is
unigue on several counts. Bozulich,
former frontwoman for the left-field
Los Angeles bands Ethyl Meatplow,
the Geraldine Fibbers and Scarnella,
brings her own sensibility to bear,

with guitarist and longtime collabora-
tor Nels Cline spearheading the
instrumental charge. Well-worn num-
bers like the title cut, “Blue Eyes Cry-
ing in the Rain™ and “Can I Sleep in
Your Arms” receive expansive, woozy
readings that totally re-envision the
songs. More unusual still, ol’ Willie
himself sits in on three tracks, con-
tributing his signature guitar sound
and dueting with Bozulich on a cou-
ple of numbers. Hardcore country
enthusiasts may be horrified, but fans
of West Coast experimentalia will find
this an engrossing trip. Exclusively
distributed by Revolver.—CM

R&B/HIP-HOP

% JOSS STONE

The Soul Sessions

PRODUCERS: Betty Wright, Steve Greenberg,
Michael Mangini, the Roots

S-Curve 7243 5 42234

RELEASE DATE: Sept. 16

Every so often a new singer comes
along that literally knocks you off your
feet from the first listen. Joss Stone fits
that bill. Packing tons of soul in her
traffic-stopping vocals (think a young
Janis Joplin by way of Mavis Staples),

the British-born Stone is already a for-
midable presence at 16 years old. Just
look at the lineup of supporting players
on her U.S. debut: '60s/'70s R&B vets
Betty Wright, Latimore and Timmy
Thomas and contemporary neo-soul
and rap icons Angie Stone and the
Roots. With their backing, Stone mines
the depths of soul with such nuggets as
the heart-tugging “Chokin’ Kind" and
the juke-joint-jumping “Super Duper
Lover.” Whether crooning about love
on a spare, slowed-down version of the
Isley Brothers’ “For the Love of You,”
brilliantly tackling the White Stripes’
“Fell in Love With a Girl” (here titled
“Fell in Love With a Boy”) or revving
up “All the King's Horses” (covered by
fellow soul wunderkind Aretha
Franklin in 1972), Stone makes each
song her own—which heightens antic-
ipation for the singer/songwriter’s
2004 album of original material. This
soul sonic force is the real deal. —GM

% MARK RONSON

Here Comes the Fuzz

PRODUCER: Mark Ronson

Elektra 62839

RELEASE DATE: Sept. 9

This year, mix-tape DJs finally received
mainstream recognition. However, the

problem with mix tapes is that, typical-
ly as a result of featuring a host of dif-
ferent artists, the DJ's vision gets lost
in the process. That is clearly not the
case with producer/DJ Mark Ronson'’s
Elektra debut, “Here Comes the Fuzz.”
In fact, this sounds more like a proper
artist album than a DJ-driven set
(though its party atmosphere is in full
effect). Having produced for Nikka
Costa and remixed for Jay-Z and Moby,
among others. Ronson knows how to
properly put together a complete set.
Ghostface Killah, Nate Dogg and Trife
take it to the old school on the break-
beat-inspired “Ooh Wee.” Ronson also
mines Southern-fried blues with the
Nappy Roots and Anthony Hamilton on
“Bluegrass Stain'd.” The title track may
be the set’s most interesting offering.
The unlikely combination of Freeway
and Costa mixes hip-hop. funk and
rock with stellar results. This one is a
must-have.—RH

DANCE/ELECTRONIC

% SOUNDTRACK

Party Monster

PRODUCERS: various

TVT Soundtrax 6680

RELEASE DATE: Sept. 2

The film “Party Monster” is about New
York club kid Michael Alig's notorious
rise to fame and murderous downfall
in the late '80s/early "90s. The com-
panion soundtrack is well-themed.
though it does take some liberties by
including current club favorites mixed
in with period hits. The album’s cen-
terpiece is Felix Da Housecat's fun
remix of the 1988 Pop Tarts song
“Money, Success. Fame., Glamour,” fea-
turing vocals by the film’s Macaulay
Culkin, who portrays Alig. It's fitting
that the Pop Tarts are here, as they are
actually the film’s directors, Randy
Barbato and Fenton Bailey. The 19-
song soundtrack is populated by '80s
hits (Stacey Q’s “Two of Hearts”) and
recent electro favorites (Waldorf's
“You're My Disco,” Ladytron’s “Seven-
teen”). The album’'s most thrilling find
is the haunting, poetic and just-plain-
fantastic new song, “It Can't Come
Quickly Enough,” by ultra-hot band-
of-the-moment Scissor Sisters.—KC

LATIN

HUEY DUNBAR
Music for My Peoples
PRODUCERS: various
Sony Discos TRK 84879
RELEASE DATE: Aug. 19
In the film “Amadeus,” the emperor
chastises Mozart for using “too many
notes.” While we do not endorse that
particular criticism, “Music for My
Peoples” is guilty of too many things.
A pastiche of styles—reggaeton. salsa,
bachata, dancehall, hip-hop, R&B—it
has moments of beauty and swing, but
a lot of the time, those moments are
lost within the clutter. The excuse for
being so musically inclusive may be
Dunbar's gorgeous voice and versatility;
an R&B acoustic version of “Jamds.”
for example, is soulful, and his blend
of hip-hop and salsa work. Other
times, he sounds self-conscious. The
(Continued on next page)

I
I:n"‘"“n“‘"]ns. Susanne Ault, Bradley Bambarger, Jim Bessman, Keith Caulfield, Leila Cobo, Rashaun Hall, Gail Mitchell, Chris Morris, Wes Orshoski, Michael Paoletta, Craig Roseberry, Chuck Taylor, Philip van Vieck, Ray Waddelﬂ
® ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by one or
more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially available in the U.S. are eligible. Send album review copies to
Michael Paoletta and singles review copies to Chuck Taylor (Biffboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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(Continued from preceding page)

programming in “La Noche,” a bacha-
ta, could be attributed to progressive-
ness, but “A Donde Iré,” a salsa track,
inexplicably starts with a bandoneon
that never returns. Dunbar is to be
commended for striving to expand the
scope of tropical music. He just needs
to streamline the results.—LC

BLUES

% ERIC BIBB

Natural Light

PRODUCER: Dave Bronze

EarthBeat! 2011

RELEASE DATE: Sept. 9

This is Bibb's fifth U.S. release, and it
will go down as one of the best albums
in his discography—whether it ends at
five or runs well into the double digits.
Bibb's native eclecticism may chal-
lenge some radio programmers, but it
is his greatest artistic strength, and he
fully indulges his wide variety of influ-
ences on “Natural Light.” His acoustic
blues number “Guru Man Blues™ is not
only a sweet bit of country blues but
also a witty insight into human frailty.
“Lucky Man Rag” is, as the title sug-
gests, a ragtime tune that Bibb assays
in classic fashion. His feel for gospel
music shines through on “Right on
Time,” and he performs with equal
grace in covering John Randall’s folk
tune “Circles.” Bibb ends the atbum
with a very hip, zydeco-inspired cover
of the Jackie Wilson pop gem “Higher
and Higher."—PVV

JAZZ

LOU RAWLS

Rawls Sings Sinatra

PRODUCER: Billy Vera

Savoy lazz 17284

RELEASE DATE: Sept. 9

Covering songs indelibly associated
with a singer can be a dicey proposi-
tion. Especially when that singer is
Ol Blue Eyes. But R&B/pop/jazz vet-
eran Lou Rawls—whom Frank Sina-
tra said has “the smoothest chops in
the business"—treads undaunted into
icon territory. Such cuts as “Come
Fly With Me” are still identified with
Sinatra and come off as dated. But
Rawls manages to put his own cool
stamp on the proceedings. “Nice ‘N’
Easy” and “Learnin’ the Blues™ are
prime examples. And “My Kind of
Town/Chicago” features the Windy
City-bred singer’s trademark rap.
With this outing, recorded at the
Capitol studios where both Rawls and
Sinatra worked, Rawls underscores an
indelible fact of his own: Those street-
honed chops can still hit home.—GM

VITAL REISSUES

THE BYRDS

Sweethearts of the Rodeo

REISSUE PRODUCER: Bob Irwin
ORIGINAL PRODUCER: Gary Usher
Columbia/Legacy C2K 87189

RELEASE DATE: Sept. 2

Released in 1968, “Sweethearts of the
Rodeo” was a landmark album for the
Byrds and rock music as a whole.
Underappreciated at the time, it has
since been hailed for pioneering the
country-rock genre, much as the
group had introduced folk-rock only
three years earlier. But it also marked

the stepping-out of ex-International
Submarine Band founder Gram Par-
sons, the short-lived legend who
countrified the band in the wake of
David Crosby's departure. The origi-
nal disc featured songs by Byrds guru
Bob Dylan and classic country covers

and a pair of portentous Parsons
tunes. This two-disc “Legacy Edition”
adds Parsons’ vocals that were excised
from the original, along with choice
Submarine Band cuts and Parsons
bonus material. —JB

DVD

ROY ORBISON

Greatest Hits

Eagle Vision EV 30043-9

RELEASE DATE: Aug. 26

Eagle Vision's posthumous Roy Orbi-
son DVD retrospective culls 13 digitally
restored and remastered live perform-
ances of seminal hits from the influen-
tial country-pop artist’s pioneering 30-
year career. Also here are highlights
from the 1987 TV special “Roy Orbison
and Friends: A Black and White Night”
with guest appearances from Bruce
Springsteen, Elvis Costello, Tom Waits,
Bonnie Raitt and Jackson Browne. In
addition to rare interview footage, the
DVD features music videos for “She’s a
Mystery to Me” and “Crying” (with k.d.
lang) and audio tracks of the newly dis-
covered 1957 acetate “An Empty Cup
(And a Broken Date).” Although the
world continues to mourn the loss of
one of music's all-time greatest per-
formers, this 90-minute collection
continues to cultivate the icon’s mys-
tique as well as the lasting impact of
his timeless compositions that contin-
ue to be rediscovered today.—CR

PINK FLOYD

The Dark Side of the Moon

Eagle Vision EV 30042-9

RELEASE DATE: Aug. 26

Coinciding with the 30th anniversary
of Pink Floyd’s 1973 masterpiece “The
Dark Side of the Moon,” Eagle Vision
releases this DVD collection docu-
menting the making of the group’s
landmark album. The groundbreaking
recording not only marked a creative
turning point for the band, it also was
its first U.S. chart-topping release.
This 84-minute set provides a track-
by-track overview of the album, along
with interviews from the group and
additional commentary from mixing
supervisor Chris Thomas, engineer
Alan Parsons and award-winning
sleeve designer Storm Thorgerson. It
includes archival concert footage,
acoustic versions of “Breathe” and
“Brain Damage” and bonus interview
clips. “The Dark Side of the Moon”
brilliantly captures the magic of one
of rock music’s innovative groups
during one of its most fertile peri-
ods—highlighting their transforma-
tion from art-house favorites to glob-
al stadium-fillers.—CR

 Billboard.com

Also reviewed online this week:

¢ Guided by Voices, “Earthquake
Glue” (Matador)

o Luke Vibert, “YosepH” {Warp)

e Various Artists, “Every Word:
A Tribute to Let's Active” (Laugh-
ing Outlaw)

SINGLES

Edited by Chuck Taylor
R&B

P> LUDACRIS FEATURING SHAWNNA
Stand Up (3:37)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Def Jam South 15907 (CD promo)
Ludacris and his Disturbing Tha Peace
(DTP) crew always have a way of getting
attention. The lead single from his forth-
coming set, “Chicken & Beer," is no dif-
ferent. “Stand Up™ is an infectious call-
to-arms party anthem. The single, which
features fellow DTP member Shawnna,
follows Ludacris on a wild night out on
the town. The Atlanta native again turns
one witty lyric after another over the
bass-heavy backbeat: “Watch out for the
medallion/My diamonds are reckless/
Feels like a midget is hanging from my
necklace.” “Stand Up” already has main-
stream R&B radio at attention as it con-
tinues to climb up the Hot R&B/Hip-
Hop Singles & Tracks chart. “Stand Up”
and its eye-popping video courtesy of
Dave Myers has already scored a spot as
one of the early standout hip-hop singles
of the season.—RH

COUNTRY

P> BROOKS & DUNN You Can’t Take the
Honky Tonk Out of the Girl (3:16)
PRODUCERS: Kix Brooks, Ronnie Dunn,
Mark Wright

WRITERS: B. DiPiero, B. Allmand
PUBLISHERS: Sony/ATV Songs/Love Monkey
Music, BMI

Arista 55844 (CD promo)

Stones-esque guitars, thumping drums
and a lazy steel set the pace out of the
gate for this freewheeling midtempo
rocker about a well-traveled good ol" gal,
“Crazy Connie,” who kicks out the jams
at a hometown wedding. Endearing flour-
ishes abound, beginning with a charis-
matic Ronnie Dunn vocal and including
bawdy saxophone, background “whoo
whoos™ and barrelhouse piano. Lyrically.
it's lightweight perfection: “That dinner
broke up at around 11:30/The boys all
went out to do what boys do/Connie said,
‘Hey, girls let's huddle up/Round some-
thing "bout 100 proof.” ” Groom and Con-
nie end up in Cancun, and a good time is
had by all. Given B&D's renewed love
affair with country radio, this should be
readily accepted as a nice late-summer
change of pace. Crank it up'—RW

Y% JOE NICHOLS Cool to Be a Fool (2:53)
PRODUCER: Brent Rowan

WRITERS: J. Nichols, S. Dean, W. Nance
PUBLISHERS: Foray/MRZ, SESAC; Bethar/
Still Working for the Man/Wil Nance/
ICG, BMI

Universal South 02470 (CD promo)

Joe Nichols has already made a dent at
country radio with his “Broken-
heartsville” single, and the promising
newcomer turns in another winner with
this classy swing number. Sitting
squarely in George Strait territory,
Nichols' hangdog performance works
wonders with this classic cry-in-your-beer
ditty. “If tears were made of pennies and
cold beer brought her back/My bank
account and self-esteem would both be in
the black.” The production is perfect,
slightly off the beat, shuffling with style

}ESSENTI

JEWEL Stand (3:10)

PRODUCERS: Lester Mendez, Jewel Kilcher
WRITERS: Jewel, L. Mendez

PUBLISHERS: Wiggly Tooth/EMI April,
ASCAP; Apollinaire, BMI

Atlantic 301287 (CD promo)

With Jewel's comeback lodged securely
in the chart record books now—previ-
ous single “Intuition” congquered aduit
top 40, mainstream top 40 and dance,
propelling her album “0304" to No. 2
on The Billboard 200—the folkie-cum-
eye-winking siren delivers the goods
with another radio-ready, jet-powered
hook. “Stand” is arguably the most sat-
isfying pop song on the set, undulating
to a midtempo pulse amid teasing
“oohs” and coos from the singer/song-
writer. While producer Lester Mendez
earns a high-five for casting Jewel in a
fresh instrumental sculpt. she still
shimmers with her skills as a societal
sleuth, exploring the irony behind mak-
ing judgmental generalizations about
those around us. Jewel's catalog contin-
ues to grow richer, and this exceptional
song makes it clear that she’s on a
mass-appeal roll. “0304" is one of the
few albums of the year that plays well in
one sitting; it represents the best work
of her career. “Stand™—and cheer—CT

AL REVIEWS

ELVIS

ELVIS PRESLEY Rubbemeckin’ (Remix)
(3:28)

PRODUCER: Paul Oakenfold

WRITERS: Jones, Warren

PUBLISHERS: Elvis Presley Music/Cherry l
River/Chrysalis, BMI

RCA 55239 (CD promo) \
While a novelty song is always good
game, reconfiguring an old Elvis track
for modern times is serious business.
“Rubberneckin’.” from Presley’s last
feature film, 1969’s “Change of Habit,”
previews the upcoming “Elvis 2nd to
None,” the follow-up to RCA's enor-
mously successful 2002 release “Elvis
30 #1 Hits,” which itself offered a
(dreadful) new mix of "A Little Less
Conversation.” Blessedly. Paul Oaken-
fold's “Rubberneckin’ " remix is a sur-
prising delight, frantically paced with a
millennium-era knee-bobbing dance
beat and yet managing to retain the
innate sensuality of the original. Both
the radio edit and 5:19 12" mix keep
the focus on the King and his clutch of
soulful background singers. managing
to accomplish the near-impossible: Not
only will reverent Elvis fans get down
and dirty with their walkers, but cur-
rent-day club kids will embrace this
with hip abandon. Great fun.—CT

and dead-on in attitude. Creative touches
include well-placed banjo and accordion,
while Nichols’ vocal is soulful and appro-
priately wry. Nichols is well on his way as
a consistent country hitmaker, and this

tight shuffle will help the journey.—RW

ROCK

THE STROKES 12:51 (2:27)

PRODUCER: Gordon Raphael, ).P. Bowersock
WRITERS: ). Casablancas, the Strokes
PUBLISHERS: Strokes Band Music, ASCAP
RCA RDJ 56216 (CD promo)

RCA and the Strokes are teasing us here.
»12:51" (whatever that's supposed to
mean) seems to end just as it’s begin-
ning—and after it has sufficiently stirred
excitement for the band’s forthcoming
sophomore disc, "Room on Fire,” due
Oct. 21. After some 20 seconds of raw,
simple chord bangin’, frontman Julian
Casablancas’ sleepy vocals arrive in
synch with a nerdy. very '80s keyboard
that sounds so much cooler than it
probably should against guitarists Nick
Valensi and Albert Hammond Jr.’s raw.
fast strumming, the throbbing bass of
Nikolai Fraiture and drummer Fabrizio
Moretti’s cool swing beat. The keyboard
follows Casablancas throughout. Recall-
ing some of the trancey moments of the
band's debut, “Is This It,” but definitely
not carrying the drink-rock, stupor vibe
of “Last Nite,” “12:51" should spread a
smile across the face of most Strokes
addicts. Spiced with hand claps, the

track disappears after two minutes and
27 seconds. just as it seems to be near-
ing a new direction. It's a genius move:
Instead of dragging out the song or
doing any damage to the previous 2:27,
the band just stops. It’s hilarious, cool,
sly and absolutely punk rock. If this
tune's any indication, “Room on Fire”
will be a thrill.— WO

NEW & NOTEWORTHY

% RHIAN BENSON Say How | Feel (3:44)
PRODUCERS: James Poyser, Rhian Benson,
China Danforth

WRITER: R. Benson

PUBLISHER: Sugarbread Music (BMI)

DKG Music 103 (CD promo)

Now and again, R&B gets a breath of
fresh air. The latest breeze blowing across
the genre comes from Rhian Benson. The
Ghana native mixes elements of soul,
jazz, reggae and African music into her
forthcoming debut. “Gold Coast.” “Say
How 1 Feel.” the lead single from the set,
is a groove-heavy midtempo that serves
as a showcase for Benson's breathy alto.
Produced by Benson. China Danforth and
Philadelphia-based wunderkind James
Poyser, the track sets a mellow mood
that’s subtle and powerful. Benson’s
mature sound should be a perfect fit at
the adult R&B format, but she will likely
never see the light of day on mainstream
R&B radio. Still, Benson will find a fan
hase with those looking for something
with a little substance.—RH
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People/Places/Events

PEOPLE ON THE MOVE

EXECUTIVE
TURNTABLE. .

PUBLISHING:
Kent Klavens is
promoted to

| senior VP of
legal and busi-
ness affairs for
Famous Music
in Los Angeles.
He was VP of
legal and busi-
ness affairs.
Dana Kasha is named senior
director of West Coast creative
affairs for Uni-
versal Music
Publishing
Group in Los
Angeles. She was
senior director
of A&R and mar-
keting for Q
Records and Q
Video.

KLAVENS

DIRECT MARKETING: Mack Hill is
named VP of commercial, video-
game and international synch
licensing for
Warner Strategic
Marketing in
Burbank, Calif.
He was director
of film/TV/adver-
tising/new-
media music
licensing for

Sony Music.

Matt Pressman is named VP of
Cornerstone Promotion in New
York. He was associate publisher
of Vibe magazine.

RECORD COMPA-
NIES: Darrell
Franklin is
named director
of A&R for Mer-
cury/MCA
Nashwville in
Nashville. He
was director of
A&R for Dan
Huff Produc- bR 8
tions.

Mercury/MCA Nashville also
promotes Brian Wright to man-
ager of A&R and Stephanie
Wright to man-
ager of A&R ad-
ministra-
tion/executive
assistant in
Nashwville. They
were, respective- |
ly, coordinator of
A&R and assis-
tant to executive
VP of A&R. e

Jo Beth Burrell is promoted to
senior financial analyst for RCA
Label Group in Nashville. She was
financial analyst.

Light” And Lively

Koch Entertainment recording artist Beth Hart shed some “Light” on the Billboard
Cafe during a five performance Sept. 8 in New York.The intense, emotional set was
punctuated by the roadhouse rocker “Broken and Ugly” and her new single, “Leave
the Light On,” the midtempo title track from her third album, to be released Oct. 7.

Pictured at the showcase, from left, are guitarist Jon Nichols; Hart’s manager, David
Wolff, Billboard senior editor Chuck Taylor; editor-in-chief Keith Girard; Hart; and

Billboard publisher and president John Kilcullen.
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In a blatant attempt to up their sales during their Ozzfest dates at DTE Energy

Now, Hear TRIS ... comeu
Artists to Watch

Who says hard work doesn’t pay off? Almost a year after
Skyblaze Recordings artist Goapele released her critical-
ly acclaimed debut set, “Even Closer,” it recently

debuted on theTop R&B Albums chart. Fueled by
touring, press and word-of-mouth, the album has
eamed the Oakland, Calif., native

the attention of MTV and Rolling

B s
MusicTheatre in Clarkston, Mich., Marilyn Hauser of Palace Sports and Enter-
tainment, left, and Rick Franks of Clear Channel Entertainment’s Detroit office
resorted to peddling brewskis to thirsty fans. (Photo: Sue Plummer)

280 66

It's All About
The Kids

Monica, Daniel Bedingfield and
Smash Mouth appeared alongside ten-
nis stars André Agassi, Andy Roddick
and Anna Kournikova at the eighth
annual Arthur Ashe Kids’ Day tennis and
music festival. Pictured at the event—
which kicked off the 2003 U.S. Open at
the USTA National Tennis Center in Flush-
ing, Queens, N.Y.—are, from left, tennis
star Robby Ginepri, Monica and Bed-
ingfield.The event raises money for the
USATennis National Junior Tennis League.
(Photo: Getty Images/Ron Martinez)

Stone, not to mention a few major labels. “Even Closer”
organically mixes R&B, hip-hop, jazz and electronica in
introspective, candid songs that colorfully reflect this
soulful sista’s diverse range and life experiences. Lead
single “Closer”is a radio favorite on the West Coast
and is slowly spreading nationwide. The songstress
is also featured on the Hieroglyphics’ forthcom-
ing album, “Full Circle” {Hiero Imperium).

RASHAUN HALL
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Father

Former Allman Brothers Band guitarist Dickey Betts and his band, Great Southern,
were in NewYork to open a pair of shows for Dave Matthews Band (DMB) at the near-
by Continental Airlines Arena in East Rutherford, N.). Pictured in his midtown Manhattan
hotel room composing the set list for the second show is Betts and his son, Duane
Betts. The younger Betts—named after late Allmans guitarist Duane Allman—is also
working on a life in music. His band, White Starr, is signed to Atlantic and recently
recorded an EP for the label. Later that night, Betts (at left, performing at the first of the

shows) was joined by DMB’s Carter Beauford and Leroi Moore for an epic take on

the Allman Brothers classic “Jessica,” which featured a drum solo by Beauford. (Photos:
~ Rahav Segev/Photopass.com)

Honoring
Nesto

Bob Marley was inducted into the
National Black Sports & Entertainment
Hall of Fame during a ceremony at
Aaron Davis Hall in Harlem, N.Y. The
hall’s goal is to create a permanent
national memorial honoring the contri-
butions of extraordinary persons of
African descent in sports and entertain-
ment and outstanding persons of non-
African heritage who have contributed to
the advancement of people of color in
these fields. Accepting the award on
behalf of the Bob Marley Estate was the
reggae icon’s granddaughter, Donisha
Prendergrast.The award was presented
by Paul Shaffer and Doug E. Fresh.
Pictured, from left, are Prendergrast,
Shaffer, Fresh and Voza Rivers, execu-
tive co-founder of the hall of fame.
(Photo: Hubert Williams)

Rockin’
Our Bodies

Justin Timberlake’s solo bow, “Justi-
fied,” has been certified triple-platinum.
Presenting the singer with a Recording
Industry Assn. of America plaque recog-
nizing the achievement are, from left,
Johnny Wright, the singer’s co-manag-
er and chairman of Wright Entertain-
ment Group; Lynn Harless, co-manager
of Just-in Time Management; Timberlake;
Barry Weiss, president of Jive Records;

hese days, it’s not unusual for

rappers—or any musicians, for

that matter—to look to extend

their brand. Many an artist has
tapped into his or her entrepre-
neurial spirit to launch a clothing
line or a record label. Now, DMX
has launched his Boomer 129
line—a dogwear brand.

It seems only fitting that the
| Yonkers, N.Y., native—an avid dog

lover who is known for both his

bark and his bite—has teamed with
I pet industry veteran Eric Arginsky
to manufacture a line of hip-hop-
inspired clothes for canines.

“I found out through a friend
that X was looking to get into
something new and unique, which
just happened to be a dogwear
line,” says Arginsky, who serves as
the company’s CEO. “We didn’t
know exactly in what way, shape or
form, but it was something that X
had always wanted to do since he
was a little boy. His agent and I sat
down and worked something out,
and we signed with them in June.”

With 12 years in the pet indus-
try, Arginsky is no stranger to
dogwear. But this was a new twist.

“Our family used to own a
10,000-square-foot store when I
was growing up, so I had seen and
heard it all,” Arginsky says. “I was
a little surprised to find out that
his love for the dogs was so deep.
Everyone knows DMX for the pit
bulls, the bark, the growl, but I
didn’t realize how he felt about his
dogs. I'm a dog owner as well, and

DMX: Dre
To The [Ca)nines

DMX with four modeis—two of the four-legged variety—at a recent runway show.

L. =

k,
I “

similar to mine in the sense that I
don’t have any children, but my
dog is my child. I was really
impressed by that.”

According to Arginsky, the com-
pany’s name pays homage to
Boomer, DMX’s first dog, and 129th
Street, where he lived for a brief time.

“That was the dog that got him
into dogs and constantly wanting
pit bulls around,” Arginsky says.
“To be honest with you, I think
Boomer was literally his one and
only best friend growing up.”

While DMX has final approval
on all pieces, Arginsky takes his
cues from the artist and his man-
agement team and then turns
them over to his design team to
create the items.

With clothing ranging from |
hooded pullover fleeces to camou- |

flage bubble jackets and team-col-
ored jerseys, Boomer 129 defi-
nitely brings the worlds of hip-hop
and the pet industry together in a
new way.

“It’s going to be quite a chal-
lenge,” Arginsky admits. “The pet
industry is probably about 20 or
30 years behind every other indus-
try, and by that I mean everything
is a little outdated.

“We're really trying to bring the
pet industry up to date and turn it
into a fashion industry. There are
obviously dog clothes out there,
but to the 18-year-old kid who is
into fashion and keeps up with
today’s trend, this a big difference.
That's our target audience.”

and Paul Harless, co-manager of Just- I didn’t realize that his love was RASHAUN HALL
inTime Management. _
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The Military Gets Its Groove(Lily) On

You never know who's watching.

In GrooveLily’s case, it was a rep
from Mullen Advertising Agency,
who had just started working on a
new military account and fortu-
itously chanced upon the New
York-based pop-jazz group last
year in Massachusetts.

GroovelLily is fronted by electric
violinist/vocalist Valerie Vigoda—

who happened to have served in
the U.S. Army ROTC/National
Guard from 1984 to 1995.

“Last spring we played at Club
Passim in Cambridge, Mass.,” Vigo-
da recalls. “As I occasionally do, 1
mentioned from the stage that 1
used to be in the Army and that 1
still do my push-ups, even though

no one is commanding me to do
them. In the summer I got a phone
call from the ad agency, and they
sent a cameraman to film an out-
door show in August as well as
interview me on camera for a mili-
tary ad campaign.”

The Today’s Military campaign is
“very humanistic and different,”
says Vigoda, and based on the
theme that “the qualities you
acquire while in the military stay
with you forever. They're featuring
me as well as several other veter-
ans from various services, who
have gone on to do diverse and
interesting things in civilian life.”

Vigoda appears with GrooveLily
in “Perseverance” print ads that
have recently run in Time, People
and Sports [lustrated and evoke
her stamina and follow-through in
dealing with the adversities
endemic in touring.

“I'm in the only TV ad in the
campaign,” she notes. “The music
they used is the violin part from
our song ‘Thaw’ from our [2000)
‘Little Light’ CD.

“The creative director of the ad
agency heard me warming up
with the rolling arpeggios of that
song and thought it sounded like
traveling music, perfect as a back-
drop to the relentless-touring-
band-on-the-road vibe of the
spot,” Vigoda says. “Instead of
using the studio version, he pre-
ferred the ‘organic’ sound of me
playing my electric violin directly
into a DAT machine at the shoot:

The
Advantage of

Member-Ownership...

(We've distributed over $1.1 Billion in the last two years.)
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MaRiLYN BERGMAN | PRESIDENT & CHAIRMAN OF THE Boarp www.ascap.com

He just let his stopwatch run for
60 seconds and ended up not edit-
ing the music at all.”

The versatile Vigoda, who writes
for My Hat Music (ASCAP), has
performed worldwide with Cyndi
Lauper, Joe Jackson and the
Trans-Siberian Orchestra. Her lat-
est GrooveLily album, “Are We
There Yet?,” came out Sept. 2.

“I did Army ROTC in college to
help pay for my education at
Princeton and was a lieutenant in
the Army National Guard after-
ward,” she says. “I never dreamed
it would come back into my life
this way—and I'm proud and
honored to be involved in this
campaign.”

RONDOR TRACKS TRAK STARZ:
Hip-hop songwriting/production
team Trak Starz has inked a pub-
lishing deal with Rondor Music
International, a division of Univer-

sal Music Group. Trak Starz pro-
duced and co-wrote Chingy’s
album “Jackpot.”

WARNER BROS. TURNS THE TABLES:
Warner Bros.

The book also reveals the secrets
of the baby scratch, the forward
scratch, the reverse scratch, the
stab, the chirp, the tear, the trans-
form, the crab and beat chops.

Publications has
issued “The
Turntable DJ,”
an instructional
book/double-LP
set created by
Ben James with
DJs 31hz and
KNS.

Part of its
Ultimate Begin-
ner Series® DJ

Wordse
Mt.ISLc,

By Jim Bessman

jbessman@billboard.com

Styles series, the

set is an intro into scratching and
mixing techniques and includes a
detailed gear guide, as well as tips
on cueing up, locating songs,
marking records, beat-match, mix-
ing and remixing.

Music theory and notation for
DJs is also covered, as well as back-
ground material on DJing.

The $19.95 set includes two
identical 7-inch vinyl records for
scratching practice.

Awads And Signjngs In Pictures

who was an audience favorite at ASCAP’s Sundance Music
Cafe earlier this year, recently received the ASCAP Founda-
tion Sammy Cahn Award in Los Angeles. The cash award is
given to promising lyricists who have participated in
ASCAP’s songwriter workshops and showcases. Pictured at
the presentation, from left, are ASCAP Foundation VP/execu-
tive director Karen Sherry, Ritter, ASCAP’s Sue Devine and

ASCAP CEO John LoFrumento.

Pea Pickers. The Black Eyed Peas recently performed at
SOB's in New York and visited backstage with their new pub-
lisher, Cherry Lane Music Publishing. Pictured, from left, are
the group’s Taboo, their management company DAS Com-
munications’ Seth Friedman, Cherry Lane president Aida
Gurwicz, the group’s Will.LLAm, the group’s manager and
DAS Communications head, David Sonenberg, A&M Records
president Ron Fair and the group’s attorney, Fred Davis.

UMPG Nabs a Bad Guy. Universal Music Publishing Group
(UMPG) has signed George Thorogood to a world administra-
tion deal, excluding the U.S. The deal includes the artist’s
albums “Baddest of George Thorogood & the Destroyers,”
“Move It on Over,” “Born to Be Bad” and “Maverick,” as well as
his self-penned crossover hit “Bad to the Bone.” Pictured at
the signing, from left, are UMPG Worldwide president David
Renzer, Thorogood, UMPG senior VP of acquisitions Linda A.
Newmark and Thorogood’s attorney, Neil B. Fischer.

John Anderson.

i

Hammond Blows In. Windswept recently signed Albert Ham-
mond Music for worldwide publishing administration. The
pact covers such classic hits as “Don’t Turn Around,” “To
All the Girls I've Loved Before,” “When I Need You” and
“Nothing’s Gonna Stop Us Now.” Pictured celebrating the
agreement in Windswept’s Beverly Hills offices are Ham-
mond, left, and Windswept senior VP of film and TV music
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Xbox Marketing
Targets Music Fans

BY STEVE TRAIMAN

Microsoft is attempting to build
consumer acceptance of its Xbox gam-
ing system by aggressively touting its
music capabilities and marketing the
product to music fans.

Among the company’s initiatives are
tour sponsorships and gaming demos
at concerts, music licensing and dol-
ing out gaming systerns to tasternaker
artists.

“With [its] CD and DVD play capabil-
ity, [research shows that] Xbox is becom-
ing a jukebox and movie player for our
gamers,” says David Hufford, Xbox
group product manager.

For the coming holiday season,
Microsoft’s Xbox videogame console
group is working on multiple fronts to
accelerate its involvement with music.

Xbox is looking at chain-specific pro-
mos in fourth-quarter 2003.

Holiday radio concert sponsor-
ships—offering Xbox console, game and
accessory prizes—are also in the works
for multiple markets. Already confirmed
are initiatives with modern KROQ Los
Angeles’ Acoustic Christmas, modern
WPLY (Y100) Philadelphia’s FEASTival,
rhythmic top 40 WJMN Boston's 12

Days of Christmas and R&B
KMEL/KYLD San Francisco’s Bomb
Concert IL

Xbox worldwide retail sales and
marketing VP Mitch Koch points out
that for all these projects, the compa-
ny has been working more closely with
the labels to share plans on long-lead
activities—including videos, promo-
tions and individual concerts and
venue tours.

“We're huge fans of the power of
music and recognize that games, music
and movies are forging a strong bond,”
Koch says. “Nontraditional outlets are
important in terms of reaching the
broader public.”

Microsoft also wants to expand the
appeal of Xbox by marketing the system
at live-music events and developing
music-specific products.

Toward that end, the company
recently finished a sponsorship of this
year’s Lollapalooza tour. Microsoft is
readying the release of a Music Mixer
accessory for Xbox. And games are being
developed with many licensed tracks, as
well as original music by major and up-
and-coming artists.

“Music and movie retail channels will

(Continued on page 52)

BY ED CHRISTMAN

Despite closing some 600 Kmart stores, the
Handleman Co. managed to build its revenue
base by 2.3%, finishing its fiscal year with sales
of $1.36 billion. That is up from the $1.33 billion
the company had in its previous year.

What’s more, Handleman says it will enjoy a
modest revenue boost in its current fiscal year,
despite the recent loss of the Meijer account,
which generated $35 million for the Troy, Mich.-
based rackjobber. In the current year, Handle-
man projects earnings to be in the range of
$1.80 to $1.88 per diluted share.

But business is off to a slow start in the new
fiscal year. Sales for the first quarter were $224.3
million, compared with $277.2 million for first-
quarter 2002.

Net income was $1.7 million, or 7 cents per
share, compared with $2.7 million, or 10 cents
per share, for the first quarter of last year.

Handleman chairman/CEO Stephen Strome
points out that “the first quarter has historically

been the company’s weakest for both sales and
earnings.” But he adds that the lower sales level
this year reflects more than seasonality. Other
factors affecting first-quarter results include the
closing of more than 300

'Handleman Closes Fiscal Year With Revenue Growth

days of a fiscal quarter to the following quarter.
Also, for the first time, Handleman now counts
expenses incurred in preparing and distribut-
ing product to customers as part of cost of goods
instead of expenses.

stores by Kmart and the sale
of Madacy Entertainment,
both of which took place ear-
lier this calendar year, as well
as an 8% decline in overall
music industry sales during
the first quarter.

“As we approach the up-
coming holiday selling sea-
son, we expect music sales to
improve with an increasing
number of new releases,”
Strome adds.

In filing its 10-K, Handle-
man restated its year-end
revenue numbers downward
by $10 million to reflect a change in booking
revenue from product shipped in the last three

As it was, for the year end-
ing May 3, Handleman post-
ed net income of $27.7 mil-
lion or $1.06 per diluted
share, which was down
24.9% from the $36.9 mil-
lion in net income, or $1.38
per share in earnings, it post-
ed in the previous fiscal year.
But the year that ended May
3 was a 53-week year vs. the
1 52 weeks that were in the
prior fiscal year.

In looking at the income

STROME: EXPECTING SALESTO IMPROVE SRR SRRt N

21.4% this year, down slight-
ly from 21.6% last year, while selling, general
and administrative expenses were 16.2%, down

significantly from 17.1% in the previous year.

Earnings before interest, taxes, depreciation
and amortization were $88 million, while oper-
ating income was $36.8 million. In the previous
year, ebitda was $79 million, and operating
income was $49.4 million.

Last year, however, the company took more
writeoffs, with the largest—a pretax charge of
$28 million—attributed to selling independent
label/distributor Madacy back to its founder,
Amos Alter.

Handleman sold Madacy for about $32.1 mil-
lion, including $5.5 million in notes. The com-
pany says it lost $9.5 million on the sale.

Handleman also recorded a $5.1 million pre-
tax impairment charge related to the disman-
tling of its e-commerce subsidiary. Handleman
discontinued its Web site hosting and mainte-
nance services while deciding to focus on its ful-
fillment services for online stores.

Other charges were related to two transac-
tions, each for $1 million, with vendors to sub-

(Continued on page 54)
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Xbox

Continued from page 51

be key outlets to target as the videogame
industry continues to expand in terms
of demographics and broaden its
approach with products like our new
Music Mixer,” Koch says.

At the big E3 games expo in LA. in
May, Jane’s Addiction’s Dave Navarro
and Perry Farrell—the co-founder and
organizer of Lollapalooza—sang “Love
Shack” and “Red Red Wine” in a demo
of the Xbox Music Mixer.

Geffen’s Snoop Dogg hosted the
Xbox Live Ultimate Championship
and demoed the new game “Inside

i Drive 2004.

As a presenting sponsor of the 29-
date Lollapalooza tour that kicked off
July 5 and wound up Aug. 24 at
Columbia Meadows in St. Helens, Ore.,
Xbox reaped benefits from its under-
tent setup of some 75 Xbox consoles
for consumer gameplay.

“We were reallv happy [because]
about 500,000 people interacted with
our Xbox games and our Music Mixer
over the summer,” Xbox brand market-
ing director Bill Nielson says.

He reports that the tent was full most

| of the time from the 11 a.m. opening

through to the main stage event, which
was usually around 5 p.m.

At each tour stop, a stage was set up
for local tournament play. Highlights
were shown between sets on the large
video screen, with winners called
onstage to receive trophies.

“People want their entertainment to
be interactive now,” Navarro observes.

Sandy Ting, senior business devel-
opment manager for Microsoft Game
Studios (MGS), a key first-party Xbox
game developer, points out that acts like
Jane’s Addiction are becoming aware of
the Xbox’s sound quality—it offers
Dolby Digital 5.1 surround sound—as
well as the promotional value of includ-
ing music in games. “The music indus-
try is starting to realize that there’s real
promo value in the repetitive ‘airplay’
that in-game music gets, and there’s a
growing correlation between CD sales
of music heard in the games.”

MGS has also released original
soundtrack CDs on its Ensemble
Studios label for Halo, Age of
Mythology and, most recently, Rise

of Nations, which is believed to be
the first Dolby Digital 5.1 surround
sound game soundtrack.

For the upcoming Project Gotham
Racing 2, players can tune in online to
three real local radio stations from each
city in the game.

Each station has a unique playlist,
programmed with a wide selection of
music from such majors as Universal
Music Group and Warner Music to
indies like ArtistDirect, XL Productions
and Touch & Go.

“We have approximately 200 tracks
in the game,” notes Lily Kohn,
Microsoft Consumer Group music
licensing manager. Among the acts with
licensed tracks are Dragpipe (Inter-
scope/Universal), Autopilot Off (Island
Def Jam/Universal), Trapt and the Used
(Warner Bros.), Tyrese and Erick Ser-
mon (J Records), Uncle Kracker and
Simple Plan (Lava) and Smilez &
Southstar (ArtistDirect).

Kohn handles virtually all the licens-
ing work, approaching the record labels
on its behalf and their artists and the
music publishers on behalf of itself and
their composers.

“We often talk to the labels, artists’
managers or their attorneys to see who
on their rosters would be interested in
participating and then, of course, work
out the deals and licensing with the
labels and publishers,” she explains.

A complimentary Xbox Exhibition
program was launched last Novem-
ber for retailers, with a sample inter-
active DVD including game demos
and music videos released about every
four months.

The most recent—"Volume 3,” dis-
tributed in July—included videos from
UMG acts Depswa, Rooney, Queens of
the Stone Age, Trail of Dead and Woven.
It has been very well-received, accord-
ing to Nielson.

At E3, veteran writer/producer and
double-Grammy Award winner Nile
Rodgers acted as a consultant on the
Music Mixer program,

The $39.95 accessory, which hits
stores in November, allows Xbox
gamers to play DVDs and CDs, view
photos, store digital music files, play
games online and use the Xbox as a
karaoke machine.

“It expands the way people play, share
and interact with music,” Rodgers says,
“allowing any player to be a [record] pro-
ducer, VJ or even an American Idol.
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UMG's Pricing Move Garners Questions—And Applause

The Universal Music Group has just
reinvented the wheel and now the
only question is, will the new version
roll smoothly?

Regardless, this pricing move is
gigantic. It puts Jim Urie up there in
the Paul Smith/Henry Droz orbit of
the distribution giants. If you don't
know who those late, greal men are,
go do your homework.

UNIVERSAL

\Z

UNIVERSAL MUSIC &
VIDEO DISTRIBUTION

Was Urie the sole author of the
move? Undoubtedly not. The gambit
was probably shaped by many UMG
executives from all walks of the com-
pany. But as the head salesman in the
company, Urie had to play a key role
in guiding the dialogue that led to this
decision. It’s been a long while since
label heads and top corporate execu-
tives have allowed distribution to play
such a part in shaping corporate poli-
¢y, beyond the internal lip servicing of
retail concerns. For that alone, Urie

deserves accolades.

Similarly, Doug Morris, Zach
Horowitz and the UMG label heads
also deserve kudos for having the
intestinal fortitude to gamble on
changing the business model.

Make no mistake: In Retail
Track’s view, there isn’t any justifi-
cation to question UMG’s end goal
of lower prices for shoppers. But the
devil is in the details, as they say,
and that is where many questions
are being raised.

While the mainstream press is
captivated by the lower pricing the
UMG move offers, many within the
industry are focusing on the elimina-
tion of cooperative advertising dol-
lars. To what I expect will be the cha-
grin of music retail, I understand
why UMG took a stand on coopera-
tive advertising dollars.

Somehow, during the past decade,
in a series of tit-for-tat moves between
labels and retailers, most merchants
were forced to rely on cooperative
advertising funds as the cornerstone
of their business model.

If the squeeze for cooperative
advertising dollars became untenable
for label and distribution executives,
somewhere along the way those very

sarne executives forgot what coopera-
tive advertising has traditionally
meant in the music industry.

Initially, it meant that the label
would pay for the advertising and the
retailers would price and position the
designated title to drive sales. But why
should retail lose money so that the
labels can profit by an explosion in
sales? Back when the music industry

funds should be spent on advertising.
But they still wanted the price to be
discounted in stores so that the labels
and artists could enjoy explosive sales.
Whether the retailers made money
became less relevant.

This is as unreasonable as retailers
building their business models around
the cooperative advertising dollars.

It's a shame it came to that, but it
did so, in my view, because

Retal

By Ed Christman

echristman@billboard.com

the major labels forgot
that it was in their best
interest to have a healthy
account base.

So naturally, they are
now faced with an un-
healthy account base, with
the large merchants
squeezing even harder for
more cooperative advertis-
ing dollars, and the label/
retail business model has

could be reasonable, labels and distri-
bution realized this and agreed that if
retailers cooperate and drop the price,
they should get some sort of price
protection, in the way of cooperative
advertising dollars.

But somewhere along the way,
labels decided that all their co-op

just become, well, plain

screwy. It is almost as ridiculous as
chasing store reports in days of yore.

The UMG move addresses this issue
head on. It eliminates cooperative
advertising dollars. Now, the question
remains, do all the other UMG
changes comprise a business model
that insures a healthy account base?

And the answer is, it depends on
whom you listen to.

To hear Universal executives
answer, they sav yes, thanks to
increased volume. But retailers say a
sales volume increase is not enough,
and that the UMG scheme has to be
modified. This is where a great deal of
dialogue is occurring.

As one executive at a UMG competi-
tor puts it: “There is so much to what
Universal has done that every little
thing you look at keeps creating new
ripples to understand.”

But what do vou expect to happen
when you introduce a new business
model? Indeed, there are so many rip-
ples to analyze, you might say that
there are ripples within ripples (see
story, page 5).

One merchant who thinks UMG
will bend says, “Anytime you lower
prices, that is generally a good thing,
and you should do it and then work
out all the nits and nats. Well, Univer-
sal has done it and now it looks like we
have a lot of nits and nats to work out.

“But you have to applaud someone
who looks at the business model and
tries to fix it,” he continues. “Now, we
just have to find a way to make it work
for everyone.”

RIAA Certifications
For August

Following are the August Record-
ing Industry Assn. of America certi-
fications of album shipments:

MULTI-PLATINUM ALBUMS

R. Kelly, “R.." Jive, 8 million.

Christina Aguilera, “Stripped,” RCA,
3 million.

Justin Timberlake, “Justified.” Jive,
3 million.

Soundtrack, “Shrek,” DreamWorks,
2 million.

Tool, “Lateralus,” Volcano, 2 million.

PLATINUM ALBUMS (1 million units)

Dave Matthews Band. “Live at F'olsom
Field,” RCA, its 10th.

John Mayer, “Anv Given Thursday,”
Columbia, his second.

Soundtrack, “Lizzie McGuire,” Walt
Disney.

Green Day. “Kerplunk!,” Lookout
Records, its fourth.

Ashanti, “Chapter {I,” Murder Inc., her
second.

Soundtrack, “Bad Boys I1,” Bad Boy/
Universal.

Simple Plan, “No PPads. No Helmets . . .
Just Balls.” Lava. its first.

John Denver, “Rocky Mountain High:
The Best of John Denver,” Madacy Enter-
tainment Group, his 13th.

Keith Urban, “Golden Road,” Capitol
Nashville. his first.

GOLD ALBUMS (500,000 units)

Juanes, “Un Dia Normal,” Universal
Music Latino. his first.

Jason Mraz. “Waiting for My Rocket to
Come,” Elektra. his first.

”

Operation lvy, “Energy,” Lookout
Records, its first.

Soundtrack, “2 Fast 2 Furious,” Def
Jam South.

Daniel Bedingfield, “Gotta Get Thru
This,” Island Records, his first.

Various artists, “Irv Gotti Presents: The
Inc.,” Murder Inc.

Ashanti. “Chapter II,” Murder Inc.,
her second.

Brooks & Dunn, “Red Dirt Road,” Arista
Nashville, their ninth.

Soundtrack, “Bad Boys I1,” Bad Boy/
Universal.

Lonestar, “Greatest tfits,” BNA, its fifth.

The Ataris, “So Long, Astoria,” Colum-
bia, their first.

Chingy, “Jackpot,” Capitol. his first.

Jane’s Addiction, “Strays,” Capitol, its
fourth.

John Denver, “Rocky Mountain High:
The Best of John Denver,” Madacy Enter-
tainment Group, his 20th.

LATIN CERTIFICATIONS

PLATINUM ALBUMS (200,000 units)
Pepe Aguilar, “Y Tenerte Otra Vez,” Uni-
vision Records, his fifth.

GOLD ALBUMS (100,000 units)

Pepe Aguilar, “Y Tenerte Otra Vez,” Uni-
vision Records, his sixth.

Alexandre Pires, “Estrella Guia,” BMG
U.S. Latin, his second.

Jose Jose, “El Principe Con Trio. Vol. 1.”
BMG U.S. Latin, his first.

Los Razos de Sacramento, “Ilier
babuena.” BMG U.S. Latin, their seventh.
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Indie Community Ponders
Impact Of Universal’s Pricing

Universal Music Group’s an-
nouncement that it is dropping its
front-line prices—a move called
“the Unibomb” by one indie wag—
has prompted curiosity and some
nervousness among indie distribu-
tors and labels.

to discuss the pricing issue directly
but does say his labels have been
contacting him about the question.

Williams says, “They're saying, ‘What
do you think’s going to happen?’ And I
don’t have an answer, because I just

For the moment, a
wait-and-see philosophy
prevails, with most indies
hanging on to learn if the
other majors will adopt
price cuts similar to those
Universal instituted last
week (Billboard, Sept. 13).

“It’s early days,” Koch
Entertainment Distribu-
tion president Michael
Rosenberg says. “The

Indies.
® O

By Chris Morris

cmorris@billboard.com

The

| question is, What will

retail do and what will the other
majors do, and then what will that
require us to do?”

At press time, none of the other
majors had announced any plans to
follow Universal’s lead. That neces-
sarily has had an impact on what
some of the major-owned indie dis-
tributors can say on the record.

Through a spokeswoman, Ken
Antonelli, president of Sony-owned
RED Distribution, declined to com-
ment about pricing to The Indies.

Rick Williams, GM of EMI-owned
Caroline Distribution, also declines

L]

ROSENBERG: ‘IT'S EARLY DAYS’

don't know. [It's] such a dramatic move.
I think the independents will wait and
see what happens with the majors.”

But, he adds, “so many of our in-
dependent labels have good pricing.
Over 60% [of what we carry] is
[priced at] $15.98 or less already,
and that’s before discounts.”

Ryko Distribution president Jim
Cuomo says, “Guys are asking, ‘Does
this mean I have to put my Novem-
ber releases out at $12.98?" The
answer, obviously, is ‘No.””

Regarding the potential impact of
Universal’s price slash and possible fol-
low-through by the other majors,
Cuomo says that the independents
“don’t have a lot of clout, so as the
industry goes, so will go the inde-
pendents. [But] I still contend that
people will pay the higher price for a
quality release. I don’t think pricing is
such a desperate issue.”

“Everybody’s taking a wait-and-see
attitude,” says Bill Baumann, presi-
dent/COO of Bayside Distribution.
“It’s been a week [since the announce-
ment. But] I'm not going to wait
three months and lose business.”

Response from Bayside’s labels
has varied. “Everyone’s so different,
Baumann says. “Some of them are

saying, ‘I'm not going to do a damn
thing,” and others are saying, ‘What
can we do to compete?’ ”

Steve Pritchitt, senior VP/GM at
Navarre Entertainment Media,
maintains that the indies are already
pricing competitively.

Pritchitt says, “When you take a
$17.98 release, which is $11.75
wholesale, and you put in a typical
7% discount and figure $1.75 in co-
op per piece, the net to the [retail]
custormer comes out to $9.18, which
is only 9 cents more than Universal's
price [on its new $12.98 list prod-
uct.] It’s in the ballpark.”

He adds, “I don't see a huge need
to hit the panic button.”

Kevin Welk, president of Welk
Music Group—possibly the biggest
self-distributed indie operation in
the country—says that Universal’s
move would have a major impact if
the indies were forced to follow suit.

Welk asks, “If I'm this little label,
and this price comes into effect uni-
versally, what happens to my costs?
It’s going to put a major squeeze on
independent labels.”

As for the Welk Group’s immedi-
ate strategy regarding pricing, Welk
says, “Short term, we're not chang-
ing our situation. If all the majors
get involved, I'm going to have to
take a serious look at it.”

NOT-SO-DUMB DEAL: Koch Entertain-
ment Distribution has signed an exclu-
sive U.S. distribution deal with Los
Angeles-based Superb Records to han-
dle the company’s Music for Dummies
product line and other select titles.
Superb has an exclusive licensing
agreement with Wiley Publishing for
rights to issue audio compilations
under the publisher’s Music for Dum-
mies trademark. First titles will
include “'70s Soul for Dummies,”
“Disco for Dummies,” “ '80s Pop for
Dummies,” “Neo-Soul for Dummies,
“Pop and Rock Divas for Dummies”
and “Classic Rock for Dummies.”

Handleman

Continued from page 51

sidiary North Coast Entertainment
that should have been reflected as
financing transactions instead of rev-
enue. The company reported that the
Securities and Exchange Commission
is investigating those transactions,
which resulted in an executive being
fired from Handleman.

In looking at revenue by company,
the racking and fulfillment business,
known as Handleman Entertainment
Resources (HER), accounts for 92%

of Handleman’s revenue. Its music
and video label, North Coast,
accounts for 8% of revenue, or $127
million. All of its sales growth came
from HER last year.

Handleman has operations in the
U.S. (which generated $1.04 billion of
its revenue), the UK. (where revenue
was $198.2 million), Canada ($103
million) and Mexico and South Amer-
ica ($11.9 million).

Looking at revenue by account,
Handleman disclosed that Wal-Mart
accounts for 51% of its revenue; Kmart
stands at 27%.

The Handleman balance sheet
shows that cash on hand stood at $62.7
million at year-end, up from $20.2 mil-

lion at the end of the previous year. At
year-end, accounts payable were
$159.7 million, while inventory was
recorded at $120 million and accounts
receivables totaled $202 million. Long-
term debt totaled $7.1 million.

The company has a $170 million
revolving credit facility supplied by
a consortium of banks. Handleman’s
revolver is one of the few account
credit facilities that is not secured by
inventory.

At year’s end, based on the facility’s
lending formula, Handleman was eli-
gible to draw down $167 million of the
revolver. But none of it had been drawn
down at year’s end, as the company has
been using cash to fund operations.
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Sundance Expands Indie Film Brand

BY CATHERINE CELLA

Sundance. The place where inde-
pendent films are celebrated is now a
DVD brand—one whose level of suc-
cess has surprised even its creators.

Launched in fall 2002 with two
titles, Sundance Channel Home
Entertainment will have released
another eight titles by the end of this
year and projects 12 to

land, PA,” a dark, Macbeth-in-a-diner
comedy starring Maura Tierney and
Christopher Walken. “The stars are the
big pull, but the cover is a bloody spat-
ula.” He recalls thinking, “What are
they thinking?”

Sundance’s thinking, of course,
was nontraditional. Freccero explains:
“It veers from the traditional, float-
ing-head artwork of the video world
and therefore leaps off

15 for 2004.

Managing partner
Showtime Entertain-
ment handles distribu-
tion, but it is the Sun-
dance brand that is
prominently displayed
on the box.

“Sundance is the
independent film brand
name,” Sundance Chan-
nel senior VP film pro-
gramming Paola Frec-
cero says. “People
interested in non-Holly-
wood product pick up our boxes just
because of the name.”

Kevin Hasslen, senior manager of
purchasing for Hollywood Video’s
nearly 1,900 stores, agrees. “They see
‘Sundance’ on a box [and] know it's
going to be quality, guaranteed. These
titles have performed substantially
better than others at the same box-
office level.”

Hasslen relates his surprise at the
success of Sundance’s first DVD, “Scot-

FRECCERD: RELEASING ‘GEMS'

the shelf.”

“Scotland, PA” has
indeed done that, sell-
ing nearly double the
projected numbers.
Based on how box office
translates to home
video—and the film’s
very limited theatrical
release—Sundance
expected to sell about
40,000 units.

“‘Scotland’ blew all
our expectations away,”
Freccero says. “We've
done over $1 million in revenue and
sold about 75,000 units. That made us
think we could take strong independ-
ent films and give them a life on video
that wouldn'’t be there if you followed
traditional box-office patterns.”

This philosophy was a perfect match
for Showtime, according to senior VP
of program enterprises and distribution
Sallie Fraenkel.

“We’ve had a long history in the
marketplace with independent films,

and [Sundance] was pleased with what
we were doing with ‘Queer as Folk’ and
Showtime films,” she explains.

Getting personal attention was a
plus. “We like to say we're a small,
entrepreneurial division within a very
large corporate setting,” Fraenkel says
of Showtime’s role within the larger
Viacom empire.

The Sundance label looks beyond
the fact that those films come out of
the Sundance Institute or Festival. The
common thread is they all reflect
Robert Redford’s definition of inde-
pendent film as diverse, risky and out-
side of the mainstream.

“These films embody the spirit of
independence-—often meaning ‘quirky
and made with a low budget,””
Fraenkel says. “The common thread is
they tend to be critically acclaimed lit-
tle gems.”

Take “The Hired Hand,” which
arrives Oct. 28 (Collector’s Edition
DVD, $39.98; DVD/VHS, $19.98).
Fraenkel expects to broaden the brand
because of the Western genre’s appeal
across demographics. The 1971 revi-
sionist film—starring and directed by
Peter Fonda—has recently enjoyed a
new life on the festival circuit.

“We felt this was one of the origi-
nal independent films,” Freccero
says. “So we worked with Peter to set
up an all-in-one tour where the film
would play in art houses and he
would visit retailers.”

Sundance also is serving up “Melvin

Goes to Dinner” Dec. 16 (DVD $26.99,
VHS rental). This directorial debut of
Bob Odenkirk (“Mr. Show”) stars writer
Michael Blieden in a “My Dinner With
André” for the new millennium. A
loosely connected foursorme—two men
and two women—chew over timely
and tart topics in a film so real that it
feels as though its audience is eaves-
dropping.

Sundance plans to expand its con-
sumer marketing to
include online and mag-
azine contests and pro-
motions. People are not
accustomed to request-
ing brands in video
stores, and Sundance
wants to change that.

The brand will contin-
ue to build through a
kind of balancing act. In
product selection, for
example, Freccero has
seen stronger titles—mainly “Scotland,
PA” and “Amy’s O"—make smaller
ones viable.

“We wanted to have enough titles
that performed well to make it eco-
nomically viable [for] titles that
wouldn’t necessarily blow away any
records but deserved to be seen,”
Freccero says.

Title expansion means adding to
both ends of that spectrum and
includes documentary, foreign-lan-
guage and very small films.

Courting both rental and sell-thru

markets isn’t exactly a balancing act,
especially as the latter is just taking
off. But Freccero says Sundance
DVDs are doing surprisingly well in
the former. “The tradition is that if
you're selling non-Hollywood prod-
uct, you're not going to have a
healthy life in rental because it's so
Hollywood-driven,” she says. “So we
were surprised by how well we were
embraced in the rental market.”

In seli-thru, the Inter-
net is ideal for Sundance
DVD. Freccero refers to
the channel’s concept of
its audience having a
psychographic rather
than a demographic.

“They're interested in
something a little differ-
ent,” she notes. “So they
tend to shop where they
can find everything
under the sun, such as
amazon.com.”

The company is looking for market
expansion through the Sundance
Film Series, a partnership with Loews
Theaters. The first theatrical premiere,
held Aug. 29, was Spain's highest
grosser of 2002, “The Other Side of the
Bed.” Three more films will debut by
Oct. 31, with plans in the works for
future film series.

“The whole idea is that the film
series will provide awareness,” Freccero
says. “By the time these films get to
DVD, they will have a head start.”

Shanachie Brings Its World-Music SavvyTo DVD

BY JIM BESSMAN

World-music institution Shan-
achie Entertainment is turning to
two big names in the genre for a new
video series, World Music Portraits.
Angélique Kidjo and the late Compay
Segundo will be featured in the Oct.
21 releases “The Amazon” and “A
Cuban Legend,” respectively.

Shanachie launched its video divi-
sion 15 years ago with the acclaimed
Beats of My Heart world-music series.

Other titles in the World Music
Portraits series, which were made by
French production company Arte
and originally aired on French TV,
will star such legendary musicians as
Mali’s Salif Keita, Jamaica’s Jimmy
Cliff, Cape Verde’s Cesaria Evora,
Algeria’s Cheb Mami and the late
Nusrat Fateh Ali Khan of Pakistan.
Relative newcomers include Brazil’s
Carlinhos Brown. These releases will
commence in January 2004.

The $19.98 DVD programs will
also be available on VHS.

The new series differs from Beats
of My Heart in that it offers in-depth
portraits of individual artists rather
than genre overviews, Shanachie GM
Randall Grass notes.

“We were looking for content
that made sense for us to market,
being that world music is one that
we know,” Grass says, citing the
extensive world-music side of the
Koch-distributed company’s audio
music business.

He adds that Shanachie was selec-
tive in its choice of Arte product to
offer domestic consumers.

“We wanted DVDs with exciting
footage,” he continues. “But the per-
formers were selected according to
name recognition: Jimmy CIiff is obvi-
ously one of the worldwide reggae leg-
ends, and his DVD has some fascinat-
ing personal stuff, with him in
Jamaica. Salif Keita is one of the great
voices of Africa, while Cesaria Evora is
one of the best world-music artists in
terms of sales in this country.

“Angélique Kidjo is on the rise and
opened for Santana on his last tour,”
Grass continues. He says that Mami’s
duet with Sting on Sting’s “Desert
Rose” “brought him recognition
beyond his traditional base, and Nus-
rat was one of the world’s great voic-
es and reached beyond the world-
music audience through his
collaborations with people like Peter
Gabriel. Compay just passed away,

but he was one of the stars of Buena
Vista Social Club. That’s the type of
criteria we used to select the titles.”

Shanachie “couldn’t have picked a
handful of better artists to start an
experiment like this,” notes Borders
Books & Music Latin/world-music
buyer Erika Grande, saluting the
label’s marketing

how they develop their artistry.”

Grande picks up on Rosenberg's
educational goal and applies it to
the consumer.

“We need to educate them even
while entertaining them—and these
DVDs do precisely that,” she says. “As
a buyer, they help me plan ahead and

see that they could

expertise. “If this is like
everything else they
do, it will be successful,
because they're very
thorough.”

Shanachie sales and
marketing VP Rick
Rosenberg does note,
though, that the com-
pany is still “on the
learning curve” when
it comes to DVDs.

“Prior to this, our
DVD titles were rere-
leases of videos, which
didn’t require a whole lot of market-
ing,” he says. “But this is a new line
that obviously involves some effort.”

The label’s charge, he says, is to
educate vendors that “these aren’t typ-
ical music documentaries but world-
music portraits that portray artists in
all the elements of their land and show

ROSENBERG: EDUCATION 1S KEY

actually be something
meaningful at retail.”

Rosenberg expects
Borders to be “a major
partner for us” and also
singles out Barnes &
Noble, Tower and video
sell-through chains
Musicland and Trans
World as major players.

“It’s important for
us to recognize who
our retailers are for
these titles, because
they’re not for every-
body,” Rosenberg says.

He is encouraged, though, by the
reception at a Koch national sales con-
ference. “It was the most enthusiastic
response I've ever received on a new
project—and I've been presenting to
sales conferences a long time,” he says.

Shanachie will promote the World

Music Portraits titles at retail with
endcaps, speed tables, posters and
flats, Rosenberg says.

“We’ll offer aggressive sale pricing
and positioning,” he says, “not have
them just laying in the bins but out
there for the consumers to see dur-
ing the busy fourth-quarter rush.”

The label will also look at direct-to-
consumer marketing strategies, includ-
ing print advertising and postcard and
e-mail campaigns. “Compay Segundo,
being an important part of Buena Vista
Social Club, has an intact fan base that
we can tap into,” Rosenberg says.

Grass says that if the initial titles
perform well, other Arte DVD titles
may follow.

But he emphasizes that Shanachie
Entertainment’s DVD catalog is hard-
ly consigned to world music only.

“We have Abbott & Costello TV
shows, documentaries about other
kinds of music like [celebrated blue-
grass documentary] ‘High and Lone-
some,” and others about seemingly
more obscure topics like the Wright
Brothers that have steady sales from
museums devoted to flight,” Grass
says. “So we have alternative [DVD]
distribution channels and are look-
ing at other things all the time.”
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; BUENA VISTA HOME ENTERTAINMENT 30840 Cathering Zeta—Jor?es 2002 |PG-13|24.98
THE LIZZIE MCGUIRE MOVIE .
2 BUENA VISTA HOME ENTERTAINMENT 31460 Hilary Duff | 2003 | PG |22.98
BRINGING DOWN THE HOUSE Steve Martin
3 BUENA VISTA HOME ENTERTAINMENT 29149 Queen Latifah 2003 |PG-1324.98
PIGLET'S BIG MOVIE .
5 & BUENA VISTA HOME ENTERTAINMENT 31175 Animated | 2003 | G 124.98
WHAT A GIRL WANTS
3 WARNER HOME VIDEO 240% Amanda Bynes| 2003 | PG |19.98
AGENT CODY BANKS Frankie Muniz
6 MGM HOME ENTERTAINMENT 04689 Hi|ary Duff 2003 PG [19.98
DRAGON BALL Z: BROLY - LEGENDARY SUPER SAIYAN (EDITED) .
ORI Animated| 2003 | NR |19.98
DAREDEVIL Ben Affleck
o 7 L 20TH CENTURY FOX 07785 Jennifer Garner 2003 |PG-13|22.98
DRAGON BALL Z: BROLY - LEGENDARY SUPER SAIYAM .
FUNIMATION 03793 Animated| 2003 | NR [19.98
FROM JUSTIN TO KELLY Kelly Clarkson & Justin Guarl; | 2003 | PG |19.98
20TH CENTURY FOX 08271
WHAT'S NEW SCOOBY DOO - SPACE APE AT THE CAPE .
8 WARNER HOME VIOEO 02155 Animated| 2003 | NR |14.98
JUNGLE BOOK 2 .
79 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 22732 Animated | 2003 | G 124.98
DORA THE EXPLORER - RHYMES AND RIDDLES A
. PARAMOUNT HOME ENTERTAINMENT 79053 Animated| 2003 | NR 11298
THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING Elijah Wood | 2001 |pG-13|22.98
[ NEW LINE HOME EATERTAINMEN | \WARNER HOME VIDEQ 5415 Ian CKe“en i
CRADLE 2 THE GRAVE Jet Li
10 WARNER HOME VIOED 32943 DMX 2003 R 19.98
LILO & STITCH .
ik WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23988 Animated | 2002 | PG |24.98
BLUE'S CLUES - BLUE TAKES YOU TO SCHOOL 7
PARAMOUNT HOME ENTERTAINMENT 7904 Animated| 2003 | NR | 9.98
™,,| | HOWTO LOSE A GUY IN 10 DAYS Kate Hudson | 2003 |PGA13 119,98
PARAMOUNT HOME ENTERTAINMENT 36963 Matthew McConaughey i
KANGAROO JACK Jerry 0'Connell
i LYl A TN 0 Christopher Walken 2003 | PG 2298
CITY OF LOST TOYS
= 14 PARAMOUNT HOME ENTERTAINMENT 875413 Dora The Exp'orer 2003 NR 1298
THOMAS THE TANK ENGINE & FRIENDS: JAMES AND THE RED BALLOON .
16 ANCHOR BAY ENTERTAINMENT 01315 Animated | 2003 | NR |12.98
CARE BEARS TO THE RESCUE .
13 UNITED AMERICAN VIDEQ 80149 Animated | 2003 | G| 9.98
HARRY POTTER AND THE CHAMBER OF SECRETS Daniel Radciiffe
25 \WARNER HOME VIOEQ 23591 Emma Watson 2002 | PG 12498

@ RIAA gold cert. for sales of 50,000 units or S1 million in sales at suggested retail. A& RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested retail.
@ IRMA gold certfication for a minimum of 125,000 units or a dollar voiume of $9 miflion at retail for theatrically released programs, or of at least 25,000 units and $1 million at
suggested retail for nontheatrical titles. (RMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical tities. © 2003, VNU Business Media, inc. and Nielsen VideoScan. All rights reserved.
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RATING SR

x TITLE dat, provdd by the Video Sohware Deairs A Principal
H LABEL/DISTRIBUTING LABEL & NUMBER Performers
¥ NUMBER 1 W 1 Week At Number 1
THE LORD OF THE RINGS: THE TWO TOWERS Eliiah Wood | pi 13
WARNER HOME VIOEQ 06355 lan McKellen
BRINGING DOWN THE HOUSE Steve Martin PG-13
BUENA VISTA HOME ENTERTAINMENT 32238 Queen Latifah
2 CHICAGO Renee Zellweger PG-13
BUENA VISTA HOME ENTERTAINMENT 32417 Catherine Zeta-Jones
3 HUNTED Tommy Lee Jones | g
PARAMOUNT HOME ENTERTAINMENT 39724 Benicio Del Toro
4 HEAD OF STATE Chris Rock R
UNIVERSAL STUDIOS HOME VIDED 90662 Bernie Mac
5 CRADLE 2 THE GRAVE Jetli | ¢
WARNER HOME VIOEQ 23411 DMX
6 DAREDEVIL Ben Affleck pe 15
20TH CENTURY FOX 07788 Jennifer Garner
9 FINAL DESTINATION 2 T.C. Carson R

WARNER HOME VIDEO 06278

PHONE BOOTH

10 _ Collin Farrell |
20TH CENTURY FOX 200804 Kiefer Sutherland
THE LIFE OF DAVID GALE Kevin Spacey R
UNIVERSAL STUDIOS HOME VIDEQ 21986 Kate Winslet
RENTALS.. |
_ox TITLE Tap Vid data prowder by the Video Software Dealers Assn., from mare than 12, sares SRR Principal g
B LABEL/DISTRIBUTING LABEL & NUMBER Performers &
NUMBER 1 ﬁ' 1 Week At Number 1
THE LORD OF THE RINGS: THE TWO TOWERS Elijah Wood PG-13
WARNER HOME VIDED 06234 lan McKellen
BRINGING DOWN THE HOUSE Steve Martin PG-13
BUENA ¥/5TA HOME ENTERTAINMENT 29149 Queen Latifah
CHICAGO Renee Zeliweger PG-13
BUENA ViS1A HOME ENTERTAINMENT 30840 Catherine Zeta-Jones
HUNTED Tommy Lee Jones | ¢
PARAMOUNT HOME ENTERTAINMENT 39724 Benicio Del Toro
HEAD OF STATE Chris Rock | g
UNIVERSAL STUDIO® HOME VIDED 90622 Bernie Mac
6 THE LIZZIE MCGUIRE MOVIE Hitary Duff PG
BUENA VISTA HOME ENTERTAINMENT 31460
5 CRADLE 2 THE GRAVE Jet Li R
WARNER HOME VIDEO 32943 DMX
7 HOW TO LOSE A GUY IN 10 DAYS Kate Hudson |pg.13
PARAMOUNT HOME ENTERTAINMENT 36963 Matthew McConaughey
" STITCH! THE MOVIE Animated | nR
! BUENA VISTA HOME ENTERTAINMENT 27428
I PHONE BOOTH Collin Farrell |
4 20TH CENTURY FOX 200804 Kiefer Sutheriand

@ AMA gald certificaben for a miaimum of 125,000 unrs or a dollar volume of $3 million at rexail for theatrically released programs, or of at least 26,000 units and $1 million at suggested retail for nontheatmcal ties IRMA platinum certificabon for

amimmum sate of 250,000 units or a dollar valume of 18 milion at retail for theatncally released programs, and of at least, 50,000 units and S2 milfion at suggested retal for nontheatncal wles © 2003, VNU Business Mediz, fnc. All nghts reserved
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Irish singer/
songwriter
David Kitt
goes back

to ‘Square 1’
on sophomore
set

Warner Readies
Arabian ‘Idol’

BY ADAM HOWORTH

LONDON—The latest territory to submit to the allure of “TV as A&K” is
the Middle East, where the organizers of “Arab Superstar” claim that
more than 30 million people watched the show’s Aug. 18 finale, won by
19-year-old Jordanian Diana Karzon.

“Arab Superstar” is a joint venture among TV 19 (U.K.-based creator of
the “Pop Idol” concept, which gave birth to the U.S. “American Idol” TV
show), Warner Music International (WMI) and its Middle Eastern licensee,
Music Master International. The program was broadcast regionally by
Lebanese satellite channel Future TV.

“We'd been talking to all broadcasters in the region about a reality TV
show,” explains James Pitman, WMI’s London-based VP of operations and
business development. “BMG had the first option for the ‘Pop Idol’ record-
ed rights [in the region] but pulled out at the end of last year. Becausz we
were already talking to Future TV, we were in the right place at the right
time to offer the winner’s prize—a record contract and album release.”

(Continued on page 60)
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EMI’s
Emmanuel

de Buretel
welcomes
French court’s
CD-copying
ruling

0z Court Delivers Mixed
Verdict For Universal, Warner

BY CHRISTIE ELIEZER

SYDNEY—After a high-profile court
battle here concerning anti-com-
petitive practices and the alleged
misuse of market power by two
major labels,
both sides are
claiming victory.
Universal
Music Australia
(UMA) and Wam-
er Music Aus-
tralia (WMA) had
jointly appealed
a 2001 Federal
Court judgment
that they had
abused their
market power
and were in
volved in illegal “exclusive dealing.”
The full bench of the Federal Court
in Sydney (Justices Murray Wilcox,
Robert French and Roger Gyles) ruled
Aug. 22 that UMA and WMA were not
guilty on the first charge, as they do not
have a “substantial” degree of market

N

ASH: SOMEWHAT
VINDICATED

power in Australia, but agreed that the
companies had been guilty of anti-com-
petitive practices.

George Ash, managing director of
UMA, says, “Universal’s position has
always been that it did not have a sub-
stantial degree of market power. We
are delighted that this position has
been vindicated.’

UMA claims a market-leading 24%
share (PolyGram’s was 17.5% in 1999)
here, and WMA claims 18%. WMA
chairman Shaun James comments: “In
other industries, it would be absurd to
suggest that any company with less
than 30% share had ‘market power.””

But Australian Competition and
Consumer Commission (ACCC) chair-
man Graeme Samuel insists that that
the court’s decision to uphold the rul-
ing on anti-competitive practices sends
“a strong message” to record compa-
nies. One result of the resolution of the
case, he says, should be that con-
sumers will “benefit from lower prices
and greater choices.”

The original case was brought in
1999 by the ACCC, an Australian gov-

ernment body responsible for ensuring
compliance with the Trade Practices Act
of 1974. It charged that after a July 1998
relaxation of parallel import regula-
tions, WMA and PolyGram Music Aus-
tralia (later merged into UMA) threat-
ened to cut off
the supply of
Australian-man-
ufactured CDs
and advertising
support from
Australian retail-
ers that stocked
the cheaper im-
ported CDs.
The case
went before the
Federal Court,
and in Decem-
ber 2001, Jus-
tice Graham Hill found that UMA and
WMA had each contravened the Trade
Practices Act of 1974 on two counts.
The breaches were under Section 46,
which covers misuse of market
power, and Section 47, which deals
(Continued on page 60)

JAMES: ‘ABSURD
SUGGESTION’

U.K. Execs Divided Over
Merits Of Cheaper Singles

BY EMMANUEL LEGRAND

LONDON—Despite the reservations expressed by com-
petitors and some retailers, EMI Recorded Music U.K.
and lreland is moving forward with its new pricing ini-
tiative for singles.

The company confirmed during
its Sept. 2 retail presentation in
London that Sept. 8 would see the
launch of a three-tier pricing struc-
ture for its singles. Two-track sin-
# gles will have a suggested retail

"l price of £1.99 ($3.16), enhanced
il singles with such value-added fea-
tures as DVD tracks would be pro-
posed at £2.99 ($4.75) and “super-
star/blockbuster”-type releases will
go for £3.99 ($6.34).

Tony Wadsworth, chairmarn/CEOQ
of EMI Recorded Music UK, told
delegates that the British singles market needs urgent
action, following a 43% drop in shipments during the first
half of the year. “If that isn’t signalling time for a change,

WADSWORTH: ‘GIVE
US SOME CREDIT

then I don’t know what is,” he said. “It’s simple: There is
a problem with the singles market—a market that we feel
is valuable in the overall dynamics of the U.K. industry,
promoting store traffic and giving kids a cheap point of
entry into music buying.”
Wadsworth added that recent
research showed that consumers
perceived singles as being too
expensive, that singles pricing was
confusing and that most of them
wanted simple products.
Wadsworth tells Billboard that
retailers are looking at the initia-
tive with interest, but he adds that
it is too soon to evaluate the im-
pact of the measure on the market.
But he is quite critical of some of
his competitors, whom he
describes as “waiting for us to fuck
up, which amazes me.”
“We've got to try,” he says. “At least give us credit for
trying. If it works, it will not simply benefit EMI but
(Continued on page 61)

GRAINGE: NOT
CONVINCED
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HITS OF THE WORLD. £

JAPAN

THIS WEEK
LAST WEEK
THIS WEEK

(DEMPA PUBLICATIONS INC) 09/10/03
SINGLES

HADASHI NO MIRAI
ARASHI J-STORM

NI
MASAHARU FUKUYAMA  UNIVERSAL

MOON GATE

DAY AFTER TOMORROW  UNIVERSAL
IHOUJIN

TAKAHIRO MATSUMOTO  VERMILLION RECORDS

BE MY LOVE
SPEED AVEX TRAX

MONSTER TREE
SHAKALABBITS XTRA LARGE RECORDS
FORGIVENESS
AYUMIHAMASAKI~ AVEX TRAX
FUTATSUBOSHI

IWISH SONY MUSIC

5
8
7 NAMIDA NO UM| DE DAKARETAI
6

O N B W N 2
NN W N

SOUTHERN ALL STARS  VICTOR

KOKORO HITOTSU
MISIA  RHYTHMEDIA TRIBE

HOT MOVER SINGLES

OMOIDEDAKEDEWA TSURASUGIRU
KOU SHIBAZAKI UNIVERSAL

-
(=]

Al NI IKU

GRAPEVINE PONY CANYON
AETE YOKOHAMA
HIRDSHITTSUKI ~ FIVE'S ENTERTAINMENT
KIMAGUREDQUCHOU
FUYUMI SAKAMOTO  TOSHIBA EMI

KUCHIBUE NO NARUOKA
A-CAPELLERS ~ FOR LIFE

ALBUMS

UNITED KINGDOM

{OFFICIAL UK CHARTS CO.) 09/08/03
SINGLES

WHERE IS THE LOVE?
BLACK EYED PEAS FEATURING JUSTIN TIMBERLAKE A&M

WHITE FLAG

DIDD  CHEEKY/ARISTA

ARE YOU READY FOR LOVE
ELTON JOHN ~ SOUTHERN FRIED

BABY BOY
BIG BROVAZ EPIC

REATHE
BLU CANTRELL & SEAN PAUL  ARISTA
WILDEST DREAMS
IRON MAIDEN  CAPITOL
PRETTY GREEN EYES
ULTRABEAT  ALL AROUND THE WORLO
LIKE GLUE
SEANPAUL ATLANTIC
SILENCE IS EASY
STARSAILOR  CHRYSALIS

MISS INDEPENDENT
KELLY CLARKSON RCA

HOT MOVER SINGLES

1 JUST DON'T KNOW WHAT TO DO WITH MYSELF
THE WHITE STRIPES XL

SYMPATHY FOR THE DEVIL (REMIXES)
THE ROLLING STONES MERCURY

PROMISES PROMISES

COOPER TEMPLE CLAUSE  MORNING

GOOD TIME
A" LONDON

THIS IS THE NEW SHIT
MARILYN MANSON ~ INTERSCOPE

ALBUMS

GERMANY

FRANCE

THIS WEEK

THIS WEEK

(MEDIA CONTROL) 09/0%/03
SINGLES

2 NEVER LEAVE YOU—UH OOH, UH OOOH!

LUMIDEE  MCA
1 ANGE BERLIN

MARTIN KESB POLYDOR

AB IN DEN SUDEN

BUODY VS. 0J THE WAVE  WARNER MUSIC AUSTRIA
IN THE SHADOWS

THERASMUS  PLAYGROUND

THE MAGIC KEY

ONE-T& COOLT POLYDOR

MARIA (I LIKE IT LOUD&

SCOOTER VS. MARC ACARDIPANE  EDEL

BURGER DANCE
0J0TZI" UNIVERSAL

A N 00 1w

UCK
STACIE ORRICO VIRGIN
ICH KENNE NICHTS
RZA FEATURING XAVIER NAIDOO  VIRGIN

AVA BENZER 2003
MUSTAFA SANDAL FEATURING GUELCAN UNIVERSAL

HOT MOVER SINGLES

SPIRIT IN THE SKY
MUSTAFA SANOAL FEATURING GUELCAN  UNIVERSAL

THOIA THOING
R.KELLY JIVE
SOMEDAY
NICKELBACK ROAORUNNER
WILDEST DREAMS
IRON MAIDEN €APITOL

NO LETTING GO
WAYNE WONDER ATLANTIC

ALBUMS

00N O AW N
N0 N AW N =

~0

-
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WEEK

LAS

NN U W s N

iy
o @

{SNEP/IFOP/TITE-LIVE) 09/0%/03
SINGLES

LAISSE PARLER LES GENS
JOCELYNE LABYLLE & JACOB DESVARIEUX UP MUSIC

DJ
DIAM'S  HOSTILEVIRGIN

PAPI CHIULO . .
LORNA  SCORPIO

CHIHUAHUA
DJBOBO VDGUE

LES MOTS BLEUS
THIERRY AMIEL RCA

BRING ME TO LIFE
EVANESCENCE FEATURING PAUL McCOY - WIND-UP/EPIC

SATISFACTION
BENNY BENASSI PRESENTS THE B1Z ULM
GET BUSY
SEANPAUL VP/ATLANTIC
JE VOULAIS TE DIRE QUE JE T'ATTENDS
JONATAN CERRADA RCA

SUR UN AIR LATINO
LORIE
HOT MOVER SINGLES

JE VEUX VIVRE
FAUDEL” MERCURY

PARDONNER
LESLIE M6 INT,

. TE TRAIGO EL MMMM

DOO WAP

PAUL JOKNSON  LABELS
ABLE TO LOVE
BENNY BENASSI ULM
VARIOUS ARTISTS
VLOVEROCK'N ROLL ULM

ALBUMS

SEAN PAUL VP/EMI

FOREVER AND FOR ALWAYS
SHANIA TWAIN MERCURY/UNIVERSAL

HOT MOVER SINGLES

THERE THERE
RADIDHEAD PARLOPHONEEMI

27 | SENQRITA

JUSTIN TIMBERLAKE  JIVE/BMG

| KNOW WHAT YOU WANT

BUSTA RHYMES & MARIAH CAREY FEATURING THE FLIPMODE SQUAD  J/BMG

JUST BECAUSE
JANE'S ADDICTION CAPITOLEMI

pry
o
pry
o

ALBUMS

VARIOUS ARTISTS
NOW! THAT'S WHAT | CALL MUSIC 8 EMI

HILARY DUFF
METAMORPHOSIS  BUENA VISTA/HOLLYWOOD/UNIVERSAL

EVANESCENCE
FALLEN WIND UP/EPIC/SONY MUSIC

-

50 CENT
GETRICH OR DIETRYIN' - SHADY/AFTERMATH/NTERSCOPE/UNIVERSAL

SEAN PAUL
DUTTY ROCK  VP/ATLANTIC/WARNER

BEYONCE
DANGERDUSLY IN LOVE  COLUMBIA/SDNY MUSIC

SOUNDTRACK
CANADIAN IDDL—TOP 10 FINALISTS  VIK/BMG

a0 b N W

ALAN JACKSON
GREATEST HITS VOLUME Il AND SOME OTHER STUFF)  ARISTA NASHVILLE/BMG

SHANIA TWAIN
UP! MERCURY/UMGN

SOUNDTRACK
BAD BOYS1I BAD BOY/UNIVERSAL

W N O bW N =
OO0 NN B W N -

=
o
iy
o

BLACK EYED PEAS FEATURING JUSTIN TIMBERLAKE A&M

| EL ARTISTA MADRIDISTA
LDS PLANETAS RCA

HOT MOVER SINGLES

| NEED YOU
DAVE GAHAN MUTE

FALLIN' HIGH

SAFRIDUQ UNIVERSAL

THIS IS THE NEW SHIT
MARILYN MANSON ~ INTERSCOPE
DEIXA'M IBLIDAR-TE
SERGIO DALMA ™ UNIVERSAL

AMERICAN LIFE
MADONNA “WARNER BROS.

ALBUMS
ALEJANDRO SANZ
NOES LOMISMO  WARNER MUSIC

FITO Y LOS FITIPALDIS
L0 MAS LEJOS ATU LADO  DRO

MANU TENORIO
BLANCO ANIL  PEP'S/VALE MUSIC

2 | CHAYANNE
SINCERD  SONY MUSIC
4 | LA OREJA DE VAN GOGH
LD QUE TE CONTE MIENTRAS ...~ SONY MUSIC

3 | VARIOUS ARTISTS
CARIBE 2003 VALE MUSIC

17 | ALEJANDRO SANZ
MTV UNPLUGGED WARNER MUSIC
15 | ALEJANDRO SANZ

MAS ™ WARNER MUSIC
5 | ANDY & LUCAS
ANOY & LUCAS  BMG

8 BEBO & CIGALA
LAGRIMAS NEGRAS BMG

KELLY CLARKSDN  RCA

pry
(=)
-
o

SOMEDAY
NICKELBACK RDADRUNNER
HOT MOVER SINGLES

RIGHT THURR
CHINGY CAPITOL

16 gTHERE’S GOTTA BE) MORE TO LIFE
TACIE ORRICO  VIRGIN

18 | GOING UNDER
EVANESCENCE  WINO-UP
31 | IWAN

T YOU
THALIA FEATURING FAT JOE  VIRGIN
ARE YOU GONNA BE MY GIRL
JET CAPITOL
ALBUMS

1 DELTA GOODREM
INNOCENT EYES EPIC

2 | POWDERFINGER
VULTURE STREET UNIVERSAL

3 | MATCHBOX TWENTY
MORE THAN YOU THINK YOU ARE  ATLANTIC

11 | MICHAEL BUBLE
MICHAEL BUBLE WARNER BRDS.
COLDPLAY
A RUSH DF 8LO0OD TO THE HEAD PARLOPHONE
6 | NORAH

JONES
COME AWAY WITH ME BLUE NOTE
7 EVANESCENCE
FALLEN EPIC
JOHN WILLIAMSON
TRUE BLUE TWD  CAPITOL
8 | CHRISTINA AGUILERA
STRIPPED  RCA

SOMETHING FOR KATE
| THEQFFICIALFICTION  MUSHRODM

O 0O N R W N =
Py

=
Q
o
-
(=]

44
49

ERDS RAMAZZDTTI ARIQI

| KNOW WHAT YOU WANT
BUSTA RHYMES J

HOT MOVER SINGLES

SPIRITO LIBERO
GIORGIA™ DISCHI DI CHOCCOLATA

SYMPATHY FOR THE DEVIL (REMIXES)
THEROLLING STONES MERCUR
SWEET SOCA MUSI C

SUGAR DADDY ~ SONY MUSIE MEDIA

VOGLIO VEDERTI DANZARE

PRECIOZ0 FEATURING MARVIN TIME/EPIC

SING FOR THE MOMENT
EMINEM * INTERSCOPE

ALBUMS
EROS RAMAZZOTTI
9 ARIOLA

RINO GAETANO
SOTTOI CIELIDIRING RCA

1 CHITOSE HAJIME 1 THE DARKNESS i BLAST ACTION HEROES 1 NORAH JONES
NOMAD SOUL EPIC PERMISSION TO LAND  MUST DESTROY BEGINNER MOTOR COME AWAY WITHME  BLUE NOTE
F4 JYOSHI JUUNI GAKUBOU 2 5 SEAN PAUL 2 SHANIA TWAIN 2 YANNICK NOAH
BEAUTIFULENERGY PLATIA ENTERTAINMENT DUTTYRDCK ~ATLANTIC UP! MERCURY POKHARA SAINT GEORGE/COLUMBIA
3 2 | MASAHARU FUKUYAMA 3 EVA CASSIDY 3 IN EXTREMO 3 | KYO
| SLOW{MAGNUM COLLECTION) BMG FUNHQUSE AMERICAN TUNE BLIX STREET/HOT RECORDS 7 UNIVERSAL | LECHEMIN JIVE
4 3 SOUL'D OUT 4 JAMES TAYLOR 4 NO ANGELS 4 MATT
SOULD OUT SONY MUSIC YOU'VE GOT A FRIEND {THE BEST OF)  RHINO PURE POLYDOR CHANT OF BATAILLE  BARCLAY
5 4 STACIE ORRICO 5 BUSTED 5 THE RASMUS 5 5 | EVANESCENCE
STACIE ORRICO VIRGIN BUSTED UNIVERSAL DEAD LETTERS PLAYGROUND | FALLEN WIND-UP/EPIC
6 5 BOA 6 ELTON JOHN 6 EVANESCENCE 6 3 LORIE
NEXT WORLD  AVEX TRAX THE GREATEST HITS 1970-2002 ROCKET FALLEN WIND-UP/EPIC | LIVETOUR EGP
7 ALCALI 7, DANIEL BEDINGFIELD 7 BLUMFELD a 8 FLORENT PAGNY
HALCALIBACON FOR LIFE GOTTA GET THRUTHIS  POLYDOR JENSEITS VDN JEDEM WEA AILLEURS LAND ~ MERCURY
8 IRON MAIDEN 8 DELTA GOODREM 8 WIR SIND HELDEN 8 7 JEAN LOUIS MURAT
OANCE OF DEATH TOSHIBA EMI INNOCENTEYES EPIC OtE REKLAMATION  VIRGIN ULTH
9 VARIOUS ARTISTS 9 1 CHRISTINA AGUILERA 9 MATTHIAS REIM 9 6 VAR|0US ARTISTS
0ISCO FINE BMG FUNHOUSE STRIPPED RCA REIM CAPITOL FOREVER YOUNG  ULM
10 BEGIN il 13 | BEYONCE 10 HANSI HINTERSEER [0l 9 | EMINEM
BEGIN NOICHIGO ICHIE  TEICHIKU DANGEROUSLY INLOVE COLUMBIA OANKE FUR DEINE LIEBE ARIOLA | THE EMINEM SHOW INTERSCOPE
CANADA SPAIN AUSTRALIA ITALY B
x W ¥ = > B X '
: = EN - s B = =
<2 I © 2 2
il < {SDUNDSCAN) 09/20/03 Bl < {AFYVE) 09/10/03 Bl < (ARIA) 09/08/03 < {EIMI) 09/09/03
SINGLES SINGLES SINGLES SINGLES
1 BRIDGE OVER TROUBLED WATER/THIS IS THE NIGHT 1 NO MAS UNO SON SIETE 1 WHERE IS THE LOV 1 2 BRING ME TO LIFE
| CLAYAIKEN RCA/B FRAN PEREA  GLOBOMEDIA BLACKEYED PEAS FEATURING JUSTIN TIMBERLAKE A&M EVANESCENCE FEATURING PAUL McCOY WIND-UP/EPIC
2 ONE STEP CLOS 2 WILDEST DREAMS 2 ANGEL 2 3 | PAPICHIULO...TE TRAIGO EL MMMM
AMERICAN JUNIORS  19/JIVEIZDMBA IRON MAIDEN CAPITOL AMANDA PEREZ EMI LORNA TIME/EPIC
k} SOMEDAY k] CRAZY IN LOVE k} RUBBERNECKIN' k} 1 GET BUSY
NICKELBACK EMI BEYDNCE FEATURING JAY-Z COLUMBIA ELVIS PRESLEY RCA SEAN PAUL VP/ATLANTIC
4 GOT TO SLEEP 4 MOTIVOS DE UN SENTIMIENTO 4 IGNITION 4 WILDEST DREAMS
RADIDHEAD EM! JOAQUIN SABINA  ARIOLA R.KELLY JIVE IRON MAIDEN  CAPITOL
S 3 CRAZY IN LOVE 3 SYMPATHY FOR THE DEVIL (REMIXES) 5 BUSINESS S5 5 CRAZY IN LOVE
BEYONCE FEATURING JAY-Z CDLUMBIA/SONY MUSIC THE ROLLING STONES  MERCURY EMINEM  INTERSCDPE BEYDNCE FEATURING JAY-Z COLUMBIA
[} 2 SO YESTERDAY [} SON DE AMORES [} g SHAKE YA TAILFEATHER [} 7 ‘ NEVER LEAVE YOU—UH OOH, UH OOOH!
HILARY DUFF  BUENA VISTAHDLLYWOOD/UNIVERSAL ANDY & LUCAS  BMG NELLY, P.DIDDY & MURPHY LEE  UNIVERSAL LUMIDEE  MCA
i 4 FLYING WlTHOUT WINGS/SUPERSTAR 7 HOLLYWOQD 7 SENORITA 7 4 ‘ LA CANZONE DEL CAPITANO
RUBEN STUDDARD J/B MADDNNA MAVERICK/WARNER BRDS. JUSTIN TIMBERLAKE  JIVE 0J FRANCESCD DO T YOURSELF
8 7 SUNRISE 8 QJU!!l REMIXES 8 THE REIGN 8 6 GOCCE DI MEMORIA
SIMPLY RED UNIVERSAL LASNINAS VIRGIN JARULE RAL GIDRGIA  DISCHI DI CIDCCOLATA
9 6 LIKE GLUE 9 WHERE IS THE LOVE? Al 10 | MISS INDEPENDENT 9 9 UN’ EMOZIONE PER SEMPRE
5
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EVANESCENCE

FALLEN - WIND-UP/EPTC

SIMPLY RED

HOME NUN

MARISA MONTE

TRIBALISTAS WITH CARLINHOS BROWN & ARNALDO  CAPITOL
NEIL YOUNG

GREENDALE REPRISE/WARNER BRDS.

BLACK REBEL MOTORCYCLE CLUB
TAKE THEM ON, ON YOUR OWN  VIRGIN

BEN HARPER

DIAMONDS DN THE INSIDE  VIRGIN

CLAUDIO BAGLIONI
SOND 10—LUOMO DELLA STORIA ACCANTD  COLUMBIA

Hits of the World is compiled at Biflboard/London.
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B «Coffee Shop’ Dishes
Serbian Delights

Billboard

EUROCHART

Eurocharts are compiled by Bill-
board from the national singles and
album sales charts of 18 European
countries.
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CHIPZ IN BLACK
CHIPZ GLAM SLAM

NEVER LEAVE YOU—UH OOH, UH OOCH!
LUMIDEE MCA

AICHA

OUTLANDISH ARIOLA
NOTHING BUT YOU
PAULVAN DYK  ID&T

SUMMER JAM 2003
THE UNOERDOG PROJECT VS. SUNCLUB  DIGIDANCE

THE NEPTUNES
THE NEPTUNES PRESENT .

.CLONES BMG
JIM
IMPRESSED  BMG
THE ROLLING STONES
FORTY LICKS  VIRGIN

KANE
WHATIF RCA

LDPLAY
ARUSH OF BLOOD TO THE HEAD PARLOPHONE

SWEDEN
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BLACK EYED PEAS FEATURING JUSTIN TIMBERLAKE A&M
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SINGLES
HE LOVE?

CHA
OUTLANDISH ARIDLA
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MIO  $56

BRING ME TO LIFE
EVANESCENCE FEATURING PAUL McCOY  WIND-UP
ALBUMS

PER GESSLE

MAZARIN CAPITOL

LASSE STEFANZ

DET HAR OR BARA BORJAN FRITUNA

MARY J. BLIGE
LOVE& LIFE GEFFEN

CAROLA
GULD PLATINA & PASSION - DET BUSTA  SONET

EVANESCENCE
FALLEN COLUMBIA

SWITZERLAND
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SINGLES
{\IEVIER LEAVE YOU—UH OOH, UH OOOH!

CHIHUAHUA
0JBOBO RCA

IN THE SHADOWS
THE RASMUS = PLAYGROUND
GET BUSY

SEAN PAUL ATLANTIC

CRAZY IN LOVE
BEYONCE FEATURING JAY-Z COLUMBIA
ALBUMS

THE RASMUS
DEAD LETTERS ~ PLAYGROUND
EVANESCENCE
FALLEN SONY

MARY J. BLIGE
LOVE & LIFE GEFFEN

EROS RAMAZZOTTI
9 ARIOLA

SHANIA TWAIN
UP! MERCURY

A weekly scorecard of albums simultaneously attaining top 10 chart status
in three or more leading world markets.
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SINGLES
WHERE IS THE LOVE?
BLACK EYED PEAS FEATURING JUSTIN TIMBERLAKE INTERSCOPE

WHITE FLAG
DIDD CHEEKY/ARISTA

BREATHE
BLU CANTRELL & SEANPAUL  ARISTA

ARE YOU READY FOR LOVE
ELTON JOHN SOUTHERN FRIED

LIKE GLUE
SEAN PAUL  ATLANTIC

THE THRILLS
SOMUCHFOR THECITY  VIRGIN

" JOSH RITTER
HELLO STARLING INDEPENDENT

NORAH JONES
COME AWAY WITH ME  BLUE NOTE

SEAN PAUL
DUTTY ROCK  ATLANTIC

MICKEY HARTE
| SOMETIMES RIGHT, SOMETIMES WRONG COLUMBIA

{AUSTRIAN IFP/AUSTRIA TOP 40) 09/09/03

SINGLES

AB IN DEN SUDEN
BUDDY vS. DJ THE WAVE  WARNER MUSIC AUSTRIA

IN THE SHADOWS
THE RASMUS PLAYGROUND

MARIA (I LIKE IT LOUD)
SCOOTER VS. MARC ACARDIPANE  EDEL

5 | ICH KENNE NICHTS
RZA FEATURING XAVIER NAIDOO EDEL

BURGER DANCE
0J 021 UNIVERSAL
ALBUMS

THE RASMUS
DEAD LETTERS  PLAYGROUNO

SHANIA TWAIN
UP! MERCURY
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BLAST ACTION HEROES MOTOR
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SINGLES

DJ
| OIAM'S  HOSTILENVIRGIN

SUMMER JAM 2003
THE UNDERDOG PROJECT VS. SUNCLUB  DIGIDANCE

3 | JE VOULAIS TE DIRE QUE JE T'ATTENDS
JONATAN CERRAOA RCA

5 | GET BUSY
SEANPAUL VP/ATLANTIC

LAISSE PARLER LES GENS
JOCELYNE LABYLLE 8 JACOB DESVARIEUX UP MUSIC
ALBUMS

JEAN-LOUIS MURAT
LILITH LABELS

2 | NORAH JONES
COME AWAY WITH ME  BLUE NOTE

KYO

LE CHEMIN  JIVE

12 | MICHEL POLNAREFF
LVETOUR EGP

6 | YANNICK NOAH
POKHARA SAINT GEORGE/COLUMBIA
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The B92 label, an offshoot of the
famous Belgrade free radio station
much championed by R.E.M., has
released its third

“Talk About,” the debut album due
next month from Irene Nonis. A native
of Cagliari in Sardinia, Nonis writes

collection of Ser-
bia’s hottest dance
and house music.
“Belgrade Colfee
Shop 3” (B92/
Stereo Freeze) con-
tains 11 tracks,
compiled by label
head Vlada Janjic.
“It’s the best yet,
because the pro-
duction levels have

Global 4
Pulse

Nigel Wllllamson Editor

nwilliamson@billboard.com

v

improved signifi
cantly,” Janjic says. The B92 label
was created in 1999 as part of a
wider, independent media network.
The radio station of the same name
was known through the 1990s for its
opposition to former Serbian dicta-
tor Slobodan Milosevic. Alongside
veterans of previous compilations—
including such acts as Darkwood
Dub, J.U.S.T. and Modern
Quartet—“BCS3" features such
newcomers as Tubachin and P.o.S.
“BCS3” is available at retail in Serbia
and Montenegro. The rest of the
world may find it at b92.net; plans
for a full release in other European
territories are under way.

TAYFUN KESGIN

KITT’'S CONTENTMENT: This month,
Irish songsmith David Kitt will release
his eagerly awaited second full-length
album, “Square 1,” on Blanco y Negro/
Warner. A love letter to his new wife,
the album glows with matrimonial
bliss, mixing tender acoustic ballads,

KITT: IN LOVE AND ‘FREE’

and records in English. “Irene has a
stronger soul influence, although this
album is a veritable kaleidoscope of
sounds,” Zappaterra says. The label
hopes the English-language set will
broaden Nonis’ appeal. A single,
“Recogn-eyez.” has received airplay in
several Luropean territories. The inclu-
sion of the track ina TV ad campaign
for Italian fashion house Dolce & Gab-
bana has undoubtedly helped. Zappa-
terra concludes; “The TV ad is not a key
to success, but it has been very useful.”
MARK WORDEN

PART OF THE STORY: Having wit-
nessed the darker side of life at close
hand (he spent his formative vears
watching his parents run a center for
recovering drug addicts in Amster-
dam), Michael Clarke was perhaps
destined to chronicle the human
condition in one way or another. His
accomplished debut album, “The
Half Chapter,” recorded under the
band name Clarkesville, has been
released in the U.K. on Wildstar
Records. It is a record that defies
simplistic classification, taking a
melodic rock blueprint but adding
loops and beats to give it a contem-
porary edge. Clarke admits the
album is “bv me and ahout me,”
adding: “When [ say everything I do
is trving to be honest, I'm not being
pretentious. [ really don't care about
momentary fame.” STEVE ADAMS

CONGO CLASSICS: Rather like an
African version of Buena Vista Social

Repertoire owner: B: BMG, £ EMI. I: Independent, S: Sony, U: Universal, W: Warner warm electronica and old-school Club, the veteran Congolese stars of
(CAPIFI07/22/03 brass. Kitt even recorded one song, Kekele revitalize the music of an ear-
: “Faster & Faster,” with swamp-pop lier golden age for the modern day.
| BANDANA outfit The Lil’ Band O’ Gold while on The Central African band members,
S RINTENTANO] RME honeymoon in New Orleans. The rest all of whom are in their 50s and 60s,
ARTIST | ﬁ;'i%ss%’“vﬁgm BROS. was recorded either at his home or in got together in 2001 for the album
USA | JPN | UK | GER | FRA | CAN | SPN | AUS | ITA | NTH PINON FIJO Black Box studios in France; Dickon “Rumba Congo.” Intended as a one-
- ::Is Ac:c:s TAMBIEN CENTRALZABMG Hinchliffe from Tindersticks arvanged  off, it was so well-received that the
Tk o 4 10 6 REVOLUCIGN OF AMOR  WEA LATINA the strings. “I called it ‘Square 1’ band has followed it with “Congo
| RICARDO ARJONA hecause it felt like starting again,” Kitt ~ Life” (Stern’s), another thrilling revis-
SANTO PECADG COLUMBIA R b . B et | cr L o
| | GRS TBIES gxplams. The thing about love is it itation (_)f 4()—){ear-old African classics
E(F?J'slr?';f'"éofzod 1othe Head {E} 8 } 5 5 COME AWAY WITHME BLUENOTE frees you to be yourself. You feel more by the likes of Franco and OK Jazz
| MADONNA confident about expressing yourself in and their own, nostalgia-tinged com-
AMERICAN LIFE  MAVERICK/WARNER BROS. i . o
] ERREWAY avery open way. NICKKELLY  positions. “We didn’t know if people
¥ 6l =l y [ 2 | & TIEMPO  SONY wanted this old-fashioned stuft,” _
RINONIEE Oy e GIRLTALK: “Elegant, tasty and con- singer Bumba Massa says. “Bul given
VARIOUS ARTISTS temporary” is how Universal Italy the opportunity, they clearly do.”
ESCALERAALAFAMA BMGEMISONYMUSIC | AGR hoss Stefano Zappaterra describes NIGEL WILLIAMSON
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BY LARRY LeBLANC

TORONTO—On the eve of the release of his third album, Cana-
dian modern rock singer/songwriter Hawksley Workman has been
pleasantly surprised by the reaction to his new material on the
other side of the Atlantic.

Workman's Mercury Records single, “We Will Still Need a
Song,” from his album “Lover/Fighter,” is in the top 40 on the
Yacast airplay chart in France.

“Driving in from the airport in Paris, I'll hear my song three
times on three separate stations in 20 minutes,” he explains.
“That’s the sort of thing you dreamed about as a kid.”

In France, the track has been embraced by the national Europe
2 and NRJ CHR networks, as well as by Paris-based rock station
Oui FM; Swiss regional public broadcaster Couleur 3 has also
picked up on the track.

“Lover/Fighter” was issued Sept. 9 in Canada by Universal Music.
That will be followed by a Sept. 22 international release through
Universal in 13 countries, including France, Germany, Italy, Swe-
den, Australia and the U.K. No U.S. release is yet scheduled.

As with his previous albums, “For Him and the Girls” (1999)
and “(Last Night We Were) The Delicious Wolves” (2001), both
released on his own Isadora Records imprint and distributed
through Universal in Canada, the new recording showcases
Workman’s talents as a gifted one-man band. It was recorded
last winter in his Huntville, Ontario, studio, the Schoolhouse.

Mercury Records France international marketing manager
Jean Christophe Harel says of the album: “It has beautiful songs
written in a beautiful way. Indie press, indie radio and main-
stream media here are all interested in Hawksley, because he’s a
real artist.”

“Hawksley has turned out a magnificent record,” agrees
Randy Lennox, president/CEO of Universal Music Canada. “He
made the record his way.”

Noting that his previous albums were recorded in less than

Workman Strikes A Chord In Canada, France

Fighter,” Workman says: “I wanted to be concise and focused
but make a record that could comfortably exist in a stadium
atmosphere. Whether I have a hit or not, I feel like 'm on top
of my game right now.”

The album’s lead single in Canada is “Anger as Beauty,” which
was serviced to Canadian rock radio July 3. It was No. 17 on the
Nielsen Broadcast Data Systems rock chart for Canada at press
time. “What blew me away was the first-week airplay action,” Uni-
versal Music Canada national promotion manager Jeremy Sum-
mers says. “Seven major stations immediately came in. This sets
us up to go next with ‘We Will Still Need a Song.””

Workman'’s success in France is built on three years of work

40 i

by his previous label there, Paris-based independent Recall. In
addition, he relocated from Toronto to Paris in October 2001 for
nearly a year and toured Europe with such acts as David Bowie,
Patti Smith and the Cure.

The motivation behind Workman's Paris move was partly to
take advantage of the European launch of “The Delicious
Wolves,” partly to write new material, and partly to put some pri-
vate time back into his daily calendar. “The Delicious Wolves”
duly racked up sales of 22,000 units in France.

“Hawksley and France developed some sort of love affair,”
says Paris-based independent plugger Dominique Marie, who
works with Recall. “He spent a lot of time here and toured con-
stantly, with support from specialist media and local radio that
built up his profile.”

When Workman signed a publishing agreement with Uni-
versal Music Publishing France in 2001, he also co-wrote with
such respected French names as Johnny Hallyday, Tommy Hools
and Aston Villa.

Workman's career trajectory in Canada has been equally steep.
Three years ago, he was playing to 200 people at the Rivoli in
Toronto. But a year later, with rock radio support of his song
“Striptease” from “The Delicious Wolves,” he drew 1,000 people
to the city’s Phoenix venue. He was also named top new solo artist
at Canada’s Juno Awards in 2002.

Workman starts a 20-date Canadian national tour Sept. 17 in
Ottawa. He is managed by Pandyamonium/William Tenn Man-
agement in Toronto and booked by Toronto-based Paquin Enter-
tainment Agency.

“Canadian [talent] buyers are committed to Hawksley,” Paguin
booker Rob Zifarelli claims. “They have watched him grow from
performing in small clubs to {performing in] small theaters.”

Workman says he is stimulated about being directly signed to
Universal after toiling as a independent artist. “I now have the
most powerful record label in the world in my corner,” he says,
“and they're coming out swinging—which is crazy for an artist

three weeks apiece, compared with eight months for “Lover/

WORKMAN: CANADIAN PRESS ONCE CALLED HIM TOO CRAZY TO UNDERSTAND”

the {Canadian]| press once called ‘too crazy to understand.

»

Arabian ‘Idol’

Continued from page 57

Pitman was also the only Western-
er to be featured on “Arab Superstar.”
He says, “I was invited to attend as a
guest judge. I'm not exactly |caustic
“Pop Idol”/“American Idol” judge]
Simon Cowell, but I did my bit to show
the support of Warner.”

The eight weekly episodes of “Arab
Superstar” featured hopefuls from 15
countries, covering a variety of musi-
cal styles from Arabic pop to tradi-
tional dance and classical music; there
was no Western pop. Some 10,000

entrants originally applied to appear
on the show.

Karzon was “the most versatile and
succeeded in all genres over the eight
weeks,” according to Carl Abou Mal-
ham, WMI resident director at Beirut-
based Music Master International.

Karzon, who collected 52% of the
finale’s 4.8 million votes, says she has
never seen the original “Pop Idol”
series. “They told me about the show,
and I liked the voting idea—that peo-
ple can be a part of the show,” she says.
“To be honest, I knew it was a big pro-
gram, but I didn't realize what it was
going to be like.”

Karzon has been singing since the
age of 9 and wants to perform in the
U.S. one day. “I would like to go there,

because I do want to change the bad
image that some [Americans| have
about Arab people,” she says.

Malham describes the regional
impact of the show as “like an earth-
quake, on a social level. It was the first
time the Arab world had voted and
participated in the creation of a TV
program.”

Malham claims that “Arab Super-
star” has also revived interest in the
flagging local music scene. Music in the
region, he says, “had not been evolv-
ing—it was stagnating. This show
introduced a new generation of singers;
it will be a catalyst for change.”

Given the regional interest in “Arab
Superstar,” Warner, in collaboration
with MMI, is rush-releasing Karzon’s

debut album, provisionally titled
“Diana Karzon—Superstar,” Sept. 27
in nine countries. MMI has operations
in Lebanon, Saudi Arabia and Dubai
and has worked with Warner Music for
the past 17 years.

“We don't know at this stage if it will
be a more global effort,” Pitman says.
His label will also be exercising its right
to sign some of the other finalists.

Although “Arab Superstar” featured
only cover versions of popular Arabic
songs, Karzon’s set will comprise orig-
inal compositions. “There is pirate
product already in the market of mate-
rial used in the broadcasts,” Pitman
explains. “New material gives us more
security and control and will give us a
head start against the pirates.”

According to the International Fed-
eration of the Phonographic Industry,
piracy is rife across the region. Conse-
quently, Pitman says, “it's difficult to
predict sales. I'd say several hundred
thousands, but you can’t say how much
will be pirated.”

Moe Hamzeh, Beirut-based music
division manager for Virgin Megastores
in Lebanon, says: “People are still under
the effect of the program and are defi-
nitely waiting for the album—but it
has to be good. People loved the hits on
the TV program, but this will be all new
songs.”

A new series of the program is
already in the works, according to Pit-
man: “For the second series next year,
we've already had 40,000 applicants.”

0z Court

Continued from page 57

with anti-competitive behavior.
Under the Trade Practices Act, mis-
use of market power occurs when a
company has a “substantial degree” of
power in that market that it uses to
damage competitors or hinder a com-
pany from engaging in competitive
practices. Exclusive dealing—a term
that covers a number of practices—is

deemed to be illegal under the act if it
is done with the aim of “substantially
lessening competition.”

In their ruling, the judges said:
“No contravention of [Section] 46
was proven. However, we agree with
Hill that both Universal and Warner
contravened [Section] 47 of the Trade
Practices Act by engaging in exclu-
sive dealing and that their executives
were knowingly concerned in their
respective contraventions.”

The court noted that the WMA and
UMA anti-competitive activity was

“short-lived.”

Ash says: “While Universal is disap-
pointed with the Full Court’s finding
in relation to Section 47, the market
power issue is—and always was—the
central issue in this case. We are con-
sidering our position in relation to the
Section 47 finding.”

Adelaide-based entertainment
lawvyer John Kelly, a partner at Kelly
& Associates, comments: “The
antitrust or anti-competition regime
built into the Trade Practices Act
makes it crucial for all players in the

market to assess their conduct in
terms of protecting market share to
ensure it is not anti-competitive. As
in the current case, escaping liability
under one provision may not mean
liability will not attach under anoth-
er part of the act.”

The new ruling saw the companies’
fines, originally set in March 2002,
increased from $450,000 Australian
($288,000) to $1 million Australian
($640,000). Fines of $45,000 Aus-
tralian ($29,000) each on Craig Hand-
ley (formerly PolyGram GM of sales),

Gary Smerdon (formerly WMA finance
and business affairs director, now VP
of finance and administration for
Warner Music Asia Pacific) and Greg
Maksimovic {WMA state manager of
New South Wales) were confirmed by
the court. Paul Dickson (formerly
PolyGram Group managing director
of music operations) had his fine
reduced from $50,000 Australian
($32,000) to $45,000 Australian.

Additional reporting by Tom Fergu-
son in London.
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THE INTERNATIONAL WEEK IN BRIEF

A French court dedision on a case brought against record companies using copy-
protection technology on CDs has been welcomed by labels here. Consumers’
association UFC-Que Choisir (Billboard, June 21) brought the case against
EMI France. The body had asked the court in Nanterre, near Paris, to rule that
copy-protection devices be banned for infringing consumer rights. A Sept. 2
court ruling threw out the UFC-Que Choisir request. However, the court did
rule that the listening limitations of EMI's copy-protected CD were “hidden”
and ordered EMI to reimburse the consumer, on whose behalf UFC-Que
Choisir brought the case. The CD in question was an album by Alain Souchon
{Virgin), which would not play on a car stereo. The court ordered UFC-Que
Choisir to pay both EMI and co-defendant retail group Auchan-—where the CD
was bought—2,000 euros ($2,170) each to cover court costs. “This is an
important judgment,” EMI Recorded Music Continental Europe president
Emmanuel de Buretel says. “It is vital for us to be able to protect our record-
ings against illegal copying.” UFC-Que Choisir will appeal the decision not to
ban copy protection. No ruling has yet been made on a similar case brought by
the organization against Warner Music France. JAMES MARTIN

Simon Peck has been promoted to operations director at London-based
HMV Europe. Peck, who was divisional manager for the West Midlands,
Northwest, East Midlands and Lancashire regions of England, also joins the
HMV Europe board of directors. Peck replaces Simon Douglas, who,
according to HMV, left in August to “pursue other interests.” In his new
role, Peck reports to HMV Europe managing director Steve Knott and takes
direct responsibility for 164 HMV stores in the U.K. and Ireland. Peck joined
HMV in 1991 as a sales assistant at its Bradford store and became divisional
manager in April 2001, LARS BRANDLE

The third annual Atlantic Waves multi-artist festival of Portuguese music takes
place Oct. 27-Dec. 6 at a string of venues across London. The festival is
organized by the London-based Calouste Gulbenkian Foundation through
its Anglo-Portuguese Cultural Relations program, which aims to promote
contemporary Portuguese culture in the U.K. and the Republic of Ireland.
The foundation was set up in Lisbon, Portugal, by the estate of Armenian-
born oil baron Calouste Sarkis Gulbenkian in 1956 (one year after his death).
Gulbenkian became a British citizen but later moved to Portugal. This year’s
event will feature a number of established and up-and-coming Portuguese
acts, many performing in the U.K. for the first time. Performers include fado
singer Mariza at the Royal Festival Hall (Oct. 27), dance DJ/producer Rui da
Silva making his live debut at Cargo (Nov. 12) and percussionist/composer
Pedro Carneiro at the Purcell Room (Nov. 24). TOM FERGUSON

V2 Records Japan, established as a joint venture between Sony Music
Entertainment (Japan) and London-based V2 Records in 1998, will
become a wholly owned subsidiary of V2 Records Oct. 1. Details of the
transaction have not been disclosed. Confirmation of the move came from
Tokyo-based label Columbia Music Entertainment, which will become V2
Records’ Japanese licensee, although V2 Records Japan will continue to
exist as a corporate entity. V2 Records Japan currently has nine staffers;
no layoffs have yet been announced. Billboard understands that V2
Records Japan president/CEO Mizue Kuroda will return to SMEJ, where
she began her career in the music business. V2 Records Japan A&R staffer
Shoe Nakamura will take over as managing director of the company,
according to informed sources. STEVE McCLURE

Virgin Entertainment Group is offering U.K. con-
sumers what it claims is the cheapest pricing to date
there for legal digital downloads—with some tracks
available for £0.60 (95 cents)—through a deal with
digital-music service provider OD2. PC users in the
U.K. visiting virgin.com/downloads can access a cata-
log of 200,000-plus digital tracks under the Virgin
Megastore’s Digital Downloads banner. The Virgin
package is based on a “pay-as-you-go” model, rather
than being a subscription service. Consumers buy
credits to download and burn tracks; a chart single
will cost £0.99 ($1.57). A maximum spend on credits
of £29.99 ($47.66) would enable users to download
and burn 50 chart download singles at an average of £0.60 per track.

Users will also be able to access previously unreleased material and down-
load certain tracks ahead of release. OD2 chief executive Charles Grims-
dale says that Virgin's decision to offer an alternative to the subscription
model “shows that digital music can be packaged in a number of different
ways to suit consumer needs.” TOM FERGUSON

GRIMSDALE

i

Hot Time For Hot Labe

Twenty-Year-0ld Oz Indie Racks Up Trio Of UK. Chart-Toppers

BY CHRISTIE ELIEZER

SYDNEY—When the 20th anniversary
of Sydney-based Hot Records’ first
release arrived April 1, co-founders
Martin Jennings and Graeme Regan
flirted with the idea of organizing a
concert to mark the event featuring
such past and present acts on the label
as singer/songwriter Ed Kuepper and
punk rockers the Celibate Rifles.

The duo decided to hold off on that
idea for the 25th anniversary. But Hot
still marked its two decades of releases
in a unique way a few months later,
when it became the first Australian
label to rack up a trio of U.K. chart-top-
ping albums.

On the Official U.K. Charts Co. sales
chart dated Aug. 23, the label’s “Amer-
ican Tune” by Eva Cassidy entered at
No. 1. It followed two other posthu-
mous Cassidy releases, “Songbird,”
which reached the U.K. peak in March
2001, and “Imagine,” which debuted at
No. 1 in August 2002. The latter set sold
57,000 units in its first week, accord-
ing to the label’s U.K. GM, Andrew
Bowles, compared with 42,000 for
“American Tune.”

Bowles estimates that Cassidy’s total
worldwide album sales to date are 6
million units. In Australia, where Cas-
sidy had four albums on the Australian
Record Industry Assn. Hot 100 sales
chart for the week ended Aug. 30, the
label says she has sold 200,000 albums
without the benefit of major airplay.

Those are impressive figures for the
independent sector, but managing
director Jennings insists, “Eva’s success
hasn’t changed our attitudes any; [it’s)
just given us a bit more confidence.”

“American Tune” comprises re-
hearsal tapes discovered by Cassidy’s
guitarist, Keith Grimes. Hot licenses
the singer’s material for Europe and
Australia from North Hollywood-based

indie Blix Street, to which she was orig-
inally signed. Cassidy was a largely
unknown 33-year-old when she lost her
fight with cancer in 1996; her posthu-
mous success grew from a fan base in
the U.K. that was exposed to her music
through the BBC’s national AC net-
work Radio 2 (Billboard, May 13, 2000).

Hot started life as a distribution
company in the back room of a record
store in Darlinghurst, near Sydney; it
released its first album (“Sideroxylon”
by the Celibate Rifles) April 1, 1983. It
remains one of the last among the
international indie labels to emerge in
the aftermath of the late-'70s punk
explosion to remain truly independent,

JENMINGS: CASSIDY 15 ONE OF HOT'S a
GREATEST ACHIEYEMENTS

even to the extent of handling its own
distribution in the U.K. and Australia.

Commercial success was elusive in
the '80s and '90s, despite cult follow-
ings built in the U.K. and Europe by
local acts Kuepper and, particularly, the
Triffids. The latter’s languid Velvet
Underground-influenced rock provid-
ed the label's biggest seller in Europe,
pre-Cassidy. The label says the Triffids’
1986 album, “Born Sandy Devotional,”
has shipped around 100,000 units in
Europe to date.

Kuepper, who co-founded Brisbane

punk pioneers the Saints in 1975, first
dealt with Regan and Jennings in 1982,
prior to the launch of the label, when
Hot Distributors handled his own
imprint, Prince Melon Records.

Kuepper's first release on Hot Rec-
ords was the “Law of Nature” album
with his band the Laughing Clowns in
1984, making him the company’s
longest-serving artist. He says that
despite the passing of the years and
Hot's recent success, the company’s
approach remains unchanged. “Once
we agree on a project,” Kuepper says,
“they give me total control.”

Hot has around 40 staffers, equally
split between premises in Australia and
the U.K. The U.K. operation is based
near Brighton on England's southern
coast under Jennings. Its Sydney head-
quarters, where Regan is GM, are in a
former quilt factory in Annandale. The
latter site includes the company’s Aus-
tralian warehouse.

“Martin and I always thought it was
important that the people working on
the label should be able to go down and
touch the CDs before they're packed,”
Regan comments.

Jennings and Regan are concentrat-
ing on expanding the distribution divi-
sion, which is known as Hot Records
in Europe and Didgeridoo in Australia.
Didgeridoo distributes 15,000 titles for
150 labels, ranging from reggae to film
soundtracks, while the European com-
pany distributes around 40 labels.

Another Cassidy album from recent-
ly discovered tapes is due next year, and
aDVD of her first album, “Live at Blues
Alley,” is also being considered.

“One of the great achievements of
Hot is that we survived long enough to
bring to the fore the greatest singer I've
ever heard, bar none,” Jennings says.

Additional reporting by Paul Sexton
in London.

Cheaper
Singles

Continued from page 57

the whole market.”

Steve Gallant, HMV Europe product
director, says the £1.99 price point
makes sense from a retail point of view.
“I don't think it's going to turn the sin-
gles market around on its own,” he
says, “but a two-track cheap single is
key to retaining the market that we've
got. We can live with £1.99, and there
will still be £2.99 and £3.99 singles,
with video or extra content. We cer-
tainly support what EMI is doing and
hope that the rest of the industry fol-
lows suit.”

Gallant adds, “There seems to be a

pretty broad consensus across most of
the majors that we should be moving
toward this two-track solution.”

One executive who is not con-
vinced of the merit of EMI's move is
Universal Music UK chairman/CEO
Lucian Grainge, who hosted his com-
pany’s sales conference the day after
EMTI’s. He says that with the current
sales levels he achieves with singles
and the margins they provide, there
is no point in lowering prices. “We've
grown our [singles] market share in a
declining market, so why change?” he
asks.

Wadsworth discards the notion
that if several companies start offer-
ing singles at the same suggested
price, it would bring about an inquiry
on price fixing. “These are suggested
prices,” he explains, “and you can't
force retailers in any particular way.”

EMI is also considering shortening
the window between the moment a sin-

gle is serviced to radio/TV and the com-
mercial release date. The width of that
window has long been a cause of com-
plaint among U.K. retailers.

“There’s something wrong with pre-
release promo windows,” Wadsworth
concedes. “A six-week window is not
uncommon, and our goal is to narrow
that window. The issue is how much
we can narrow it.”

Gallant says, “People see a single
on MTV or [“video jukebox"] chan-
nel The Box for six or seven weeks,
and by the time it comes into the
shops, they're bored with it. We need
to close that window between airplay
date and physical copies being avail-
able. Part and parcel of that is not
making a downloadable version
available six or seven weeks ahead of
a CD release.”

Additional reporting by Tom Ferguson
in London.
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DTS’ Digital Sound Capabilities Proliferate

BY CHRISTOPHER WALSH

While plenty of new announce-
ments are expected at the upcoming
Audio Engineering Society Conven-
tion, scheduled for Oct. 10-13 at the
Javits Convention Center in New
York, Digital Theater Systems (DTS)
and its label affiliate, DTS Enter-
tainment, aren't holding back with
news of recent milestones.

The 2004 Acura TL series car,
which includes a DVD-Audio player
as a standard feature (See Studio
Monitor, this page), is the first OEM
car audio system to feature DTS 5.1-
channel digital surround sound in
the U.S. The system will play back
DVD-Audio and DTS 5.1 music discs
as well as standard CDs.

“Music in 5.1 surround certainly
sounds great in home theater sys-
tems,” says David DelGrosso, VP
of marketing at DTS Entertain-
ment. “But most of us are still lis-

tening to our favorite albums in
our two-hour commute. Car
audio is the key to creating a huge
demand for 5.1 music. One car is

ALDIY

not going to change the world,
but one domino can knock down
quite a few more. If you sit in that

car and listen to it, you're going
to want that system.”

On Sept. 8, a concert by David
Bowie at Riverside Studios in London
was broadcast live in DTS 24-bit/
96kHz 5.1-channel surround sound
to theaters in London, Paris, Munich
and Zurich, while a re-broadcast will
take place Sept. 15 in the U.S. and
Canada (see story, page 6).

DTS encoded the multichannel
audio feed at the concert venue with
its CAE-5 broadcast encoder. The
encoded signal was fed to Tandberg
MPEG2 equipment for global satel-
lite delivery coordinated by Quan-
tum Digital, and the signal received
at designated cinemas was fed to
DTS’ new XD10 digital cinema
media player, which output the
multichannel audio.

DTS says that more than 200 mil-
lion consumer electronics products
containing DTS-licensed technolo-
gy or intellectual property have been

sold worldwide.

DTS-licensed consumer products
include DVD players, receivers,
amplifiers, videogame consoles, car
audio processors and PC-based soft-
ware decoders and speaker systems.
DTS also licenses its technology to
the pro audio industry and has
released content on DVD-A and 5.1
music discs, as well as videogames
for the Sony PlayStation 2 system.

DTS has also announced Euro-
pean distribution. Cadiz Music,
based in Greenwich, England, will
oversee distribution of DTSE music
titles, introducing the entire line of
DVD-Audio and 5.1 music discs.

The first DTSE titles available
through Cadiz are both DVD-Audio
discs: “Songs for Survivors” by
Graham Nash, the first major artist
to release an album in the DVD-
Audio format prior to its CD
release with this project, in 2002;
and “Halloween,” a live Frank

Zappa set documenting October
1978 concerts in New York.

“We see tremendous growth
potential in Europe and Asia,” Del-
Grosso confides. “As confused as
much of the American public is
about surround sound—a little
bit—and format—a lot, Europe and
Asia are in a mode of ‘If it sounds
good, I'll take it.” "

The proliferation of surround
sound music has been a long
process, from the ill-fated quad for-
mat to today’s era of film sound-
tracks in the cinema and on DVD-
Video, audio playback formats
DVD-Audio and Super Audio CD
and, increasingly, broadcast. If 5.1-
channel music is widely adopted by
consumers, it will be in large part
because of the efforts of pioneers
DTS and Dolby Laboratories.

As DelGrosso says, “We're either
going to get a lot of credit or a lot of
blame someday.”

DVD-Audio Rides Along With Acura’s TL Sedan

DVD-Audio and surround sound
take a large step forward with the
imminent availability of the 2004
Acura TL.

The sedan, which goes on sale Oct.
6, is the first vehicle in North Ameri-
ca to be equipped with a standard
DVD-Audio/surround sound system.

The Acura/ELS Premium Sur-
round Sound System was de-
signed by producer/engineer
Elliot Scheiner in collaboration

BILLBOARD'S NO. 1 SINGLES (SEPTEMBER 13, 2003)

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK DANCE SALES
TITLE SHAKE YA TAILFEATHER | FRONTIN® IT'S FIVE 0°CLOCK FAINT HOLLYWOOD
Arrslag! Nelly, P. Diddy & Pharrell Featuring Jay-2/ SOMEWHERE Linkin Park Madonna/

Produsar Murphy Lee/ | The Neptunes Alan Jackson & D, Gilmore, Linkin Park Madonna Mirwaris
tLabuli J Bridges {Star Trak/Arista) Jimmy Buffett/ (Warner Bros.) (Maverick/Warner Bros.)

(Bad Boy/UMRG}) K Stegall
(Arista Nashville)
RECORDING STUMD|E| BASEMENT BEATS HOVERCRAFT TRACKING ROOM NRG SONY,
koe=dinm) (St Lours, MD) {Virgina Beach, VA) SOUND STATION {North Hollywood, CA} SARM
Emgineeris) DADDY'S HOUSE | BASSLINE {Nashville, TN) Don Gilmore, {London)
{New York) {New York) SHRIMPBOAT SOUND John Ewing, Jr Mark “Spike” Stent
Jason "Jay E” Epperson, | Andrew “Drew” Coleman, {Key West, FL.)
Stephen Dent | Gimel "Young Guru” Keaton | John Kelton
COMNSOLESY Neve VR, SSL 4000 G, [ sstL a000 G+/ SSL 9000 J, SSL 4056 G, Vintage Neve 3068 SSL 9000 K
DRWTE) Pro Tools Pro Tools Neve 8068
AECHADERS) Pro Tools Otari MTR 90, Pro Tools Studer 800, Otari MX80, Pro Tools HD Pro Tools
Pro Tools

RECDRMMNG Pro Tools Quantegy 499, Pro Tools BASF 900, Pro Tools Pro Tools HD Pro Tools
MEMUM
MK DOWN STUDIDISE] DADDY'S HOUSE SONY SOUND STATION SOUNDTRACK THE MIX SUITE @ OLYMPIC
Paecitinn) {New York) {New York} {Nashville, TN) {New York) {London)
Erginnesis) Paul Logus, P. Diddy SUITEE John Kelton Andy Wallace Mark "Spike” Stent

(Atlanta, GA)
Phil Tan

CONSOLESNDAWIS! SSL 4000 G SSL 9000 J/Pro Tools SSL 4056 6 SSL G Series | ssL 6 series
RECORDERIS) Pro Tools Pro Tools Ampex ATR 100 Studer A820 Ampex ATR 100
MIX DO Pro Tools Pro Tools | BASF 900 EMTEC SM900 Quantegy GP9
MEDIRI
MASTERING STERLING SOUND STERLING SOUND MASTERMIX BERNIE GRUNDMAN | METROPOLIS
\Lacation) {New York} {New York} {Nashville, TN} (Los Angeles) {London)

Enginuur Chris Athens Chris Athens Hank Williams Brian "Big Bass™ Gardner | Tim Young
CINEASSETTE UMVD BMG BMG WEA | wea
MANUFRACTURER

2003, VNU Business Media. Inc. All rights reserved. Hot 100, R&B & Country appear each week; Mainstream Rock, Modern Rock, Rap, Adult Contemporary, Dance Ciub Play, and Dance

Sales rotate weekly. Please submit material for Production Credits to Keith Caulfield, Telephone 323-525-2297, Fax 323-525-2394 or 323-525-2395, kcaulfield@billboard.com.

with Panasonic Automotive Sys-
tems Co. of America.

Surround sound in the auto-
mobile is a long-anticipated phe-
nomenon. Labels supporting the
DVD-Audio for-

playback format that can repli-
cate what artists and engineers
hear in a studio environment.

“I wanted this system to sound
as close to a control room envi-

mat, along with
audio profes-
sionals versed
in surround
mixing and
DVD-A author-
ing, are hopeful
that DVD-
equipped cars
will propel a
format still
struggling to

Studio @
Momtgr,

By Christopher Waish

cwalsh@billboard.com

find main-
stream acceptance.

Scheiner’s involvement in con-
sumer hardware design reflects
the sonic leap represented by for-
mats such as DVD-A, a consumer

(hi s

ronment as possible,” says
Scheiner, who has created 5.1-
channel mixes of Queen’s “A
Night at the Opera,” Steely Dan’s
“Everything Must Go™ and the
Eagles’ “Hotel California,” to
name just three.

The car, he notes, is an ideal
environment for multichannel
audio.

“We have a driver sitting in a
sweet spot,” he says, “and it’s a
fixed position, so we've tuned the
system so that the front [passen-
gers] are pretty much hearing the
way we want them to hear.”

Two Acura TLs will be exhibited
at the 115th Audio Engineering
Society Convention, set for Oct.
10-13 at the Javits Convention
Center in New York. “Acura has
treated the interior acoustically,”
Scheiner adds, “so that it's pretty
close to perfect.”
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THE MOST PLAYED CLIPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS

“New Ons" are those clips with six or more plays for the first time in the chart week.

~ For week endln
SEPTEMBER 7, 2003

1234 W Street, NE, Washington, D.C. 20018
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1515 Broadway, New York, NY 10036

1515 Broadway, New York, NY 10036
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NELLY, P. DIDDY & MURPHY LEE, SHAKE YA TAILFEATHER
BOW WOW, LET'S GET DDWN
CHINGY, RIGHT THURR
YDUNGBLODDZ, DAMN
ISLEY BROTHERS. BUSTED
B2K, WHAT A GIRL WANTS
R. KELLY, THOIA THOING
* ASHANTI. RAIN ON ME
| 112 FEAT. SUPERCAT, NA, NA, NA, NA
© BEYONCE. MISSY ELLIOTT, MC LYTE & FREE, FIGKTING TEMPTATION
LIL JON & THE EAST SIDE BOYZ, GET LOW

¥
g BEYDNCE, BABY BOY
g

S

i o

S

. YOUNG GUNZ, CAN'T STOP, WON'T STOP
* BUSTA RHYMES, LIGHT YQUR ASS ON FIRE

LUMIDEE, NEVER LEAVE YOU {UH DDOH, UH O0OH)

PHARRELL FRONTIN
JAGGED EDGE, WALKED DUTTA HEAVEN
DMX, WHERE THE H00O AT
f | SEAN PAUL LIKE GLUE
| (1 YAHZARAM, WISHING
22 T

=1 ZANE, TONITE, I'M YOURS

MARY J. BLIGE. LOVE AT IST SIGHT

| MARQUES HOUSTON, CLUBBIN
© TIMBALAND & MAGDOD, COP THAT SH#l
JS. ICE CREAM
LUTHER VANDRDSS, DANCE WITH MY FATHER
JAVIER, CRAZY
FABOLOUS, INTO YOU
NAPPY RODTS, ROUN THE GLOBE
NICK CANNON, GIG0LO

4 DMX. A YO KATO
LUDACRIS, STAND UP
OUTKAST, THE WAY YOU MOVE
MURPHY LEE, WAT 0A HOOK GON BE
OBIE TRICE. GOT SOME TEETH

NICK CANNON, FEELIN FREAKY
MYA, MY LOVE IS LIKE. WO

= NEW ONS

. ASHANTI, RAIN ON ME

- BEYONCE, BABY BOY
BUSTA RHYMES, LIGHT YOUR A** ON FIRE
JAGGED EDGE, WALKED OUTTA HEAVEN
NICK CANNON, GIGOLD
DMX, A'YO KATO
LUDACRIS, STAND UP
GUTKAST. THE WAY YOU MOVE

1 ANTHONY HAMILTON, COMIN' FROM WHERE M FROM

ALAN JACKSON & JIVAMY BUFFETT , 175 FIVE 0 CL0CK SOMEWHERE
TIM MCGRAW, REAL GOOD MAN
SHANIA TWAIN, FOREVER AND FOR ALWAYS
 MARTINA MCBRIDE, THIS DNE'S FOR THE GiRLS
TOBY KEITH. | LOVE THIS BAR
* KEITH URBAN, WHO WOULDN'T WANNA 8E ME
" DIERKS BENTLEY, WHAT WAS | THINKIN
KENNY CHESNEY NO SHOES, NO SHIRT, NO PROBLEMS
GARY ALLAN, TOUGH LITTLE BOYS
BRODKS & DUNN., REQ DIRT ROAD
PAT GREEN, WAVE ON WAVE
RASCAL FLATTS, | MELT
PATTY LOVELESS, LOVIN' ALL NIGHT
| SARAEVANS, >ERFEC!
CHRIS CAGLE, CHICKS DIG IT
MONTGOMERY GENTRY, ({ELL YEAH
DWIGHT YOAKAM, THE BACK OF YOUR HAND
© BILLY CURRINGTON. WALK A L(TTLE STRAIGHTER
TRACE ADKINS, THEN THEY 00
| DODLLY PARTOM, M GONE
JOE NICHOLS, SkE ONLY SMOKES WHEN SHE ORINKS

BUDDY JEWELL, HELP POUR OUT THE RAIN [LACEY S SONG) |

RHONDA VINCENT, YOU CAN'T TAKE [T WITH YOU
BRAD PAISLEY. CELEBRITY
ALAN JACKSCN, DRIVE FOR DAODY GENE)
GEDRGE STRAIT, SHE'LL LEAVE YOU WITH A SMILE
RICK TREVING, IN MY DREAMS

~ MARTINA MCBRIDE. CONCRETE ANGEL

- KEITH URBAN. SOMEBODY LIKE YOU
EAGLES, HOLE IN THE WORLO
CROSS CANADIAN RAGWEE, CONSTANTLY

© ALAN JACKSON, WHERE WERE YOU

| JESSICA ANDREWS, GOOD TIME
DIXIE CHICKS, LONG TIME GONE

* DARRYL WORLEY, TENNESSEE RIVER RUN

| WILLIE NELSON & NORAH JONES, WURLITZER PRIZE (LIVE) F

| KENNY CHESNEY, BIG STAR
SCOTTY EMERICK, | CAN T TAXE YOU ANYWHERE
" JIMMY WAYRIE, STAY GONE
JOHN MELLENCAMP, TEARDROPS WILL FALL

NEW ONS
SARA EVANS, PERFECT
CHRIS CAGLE CHICKS 0IG IT
CROSS CANADIAN RAGWEE. CONSTANTLY
© SCOTTY EMERICK, | CAN'T TAKE YOU ANYWHERE

% 50 CENT, PIM P
{

HILARY DUFF, S0 YESTERDAY
CHRISTINA AGUILERA, CAN'T HOLO US DOWN
. PHARRELL [RONTIU
LIL JON & THE EAST SIDE BOYZ, GET LOW
R.KELLY, THOIA THOING
~ " FABDLOUS, INTO YOU
l LINKIN PARK, FAINT
FOUNTAINS DF WAYNE, STACY § MOM
BEYONCE, BABY BOY
B f LIMP BIZKIT, EAT YOU ALIVE
CHINGY, RIGHT THURR
§§ THURSDAY, SIGNALS OVER THE AIR
| BEVONCE MISSY ELLIOTT MC LYTE & REE.FIGHTING TEMPTATION
. NELLY, P DIDDY & MURPHY LEE, SHAXE YA TAILFEATHER
= LUDACRIS. STAND UP
[ DASHBDARD CONFESSIDNAL HANDS D0WN
g © MARDON 5, HARDER T0 BREATHE
JUSTIN TIMBERLAKE. SENORITA
JOHN MAYER. BIGGER THAN MY BODY
BRAND NEW, THE QUIET TRINGS THAT NO ONE EVER KNOWS
YOUNGBLODDZ, DAMN
© JASON MRAZ, THE REMEOY (| WON'T WORRY)
ATARIS, THE BOYS OF SUMMER
BUSTA RHYMES, (|GHT YOUR ASS ON FIRE
SIMPLE PLAN, PERFECT
KELLY CLARKSON. LOW
© ASHANTI, RAIN ON ME
GDOD CHARLOTTE. GIALS & BOYS
M.VP. ROC YA BODY
METALLICA. FRANTIC

LUDACRIS, ACT A FOOL
GINUWINE, IN THOSE JEANS

| DMX, A YOKATO

LILLIX. WHAT | LIKE ABOUT YOU
TIMBALAND & MAGQO, COP THAT SH«!
OBIE TRICE, 50T SOME TEETH

BLACK EYED PEAS, WHERE IS THE LOVE
JENNIFER LOPEZ, BABY | LOVE U

i NEW ONS
HURSDAY. SIGNALS OVER THE AIR
LUDACRIS, STANO UP
| JOHN MAYER, BIGGER THAN MY BOOY
OUNGBLO0DZ. DAMN!

5000 CHARLOTTE, LIFESTYLES OF THE RICH AND FAMOUS |

- BLACK EYED PEAS, WHERE IS THE LOVE
FOUNTAINS DF WAYNE, STACY S MOM

| EVANESCENCE, BRING ME TO LIFE
1 BEYDNCE, CRAZY IN LOVE

E} ~ JOHN MAYER, BIGGER THAN MY BODY
P31 STING, SEND YOUR LOVE

| LUIZPHAIR WHY CAN'T

-&J - DAMIEN RICE, VOLCAND

| MARDDON 5, HARDER TO BREATHE

& 71 JASON MRAZ, THE REMEDY (I WON T WORRY)
% ",I MATCHBOX TWENTY, UNWELL

:l’ " JENNIFER LOPEZ, BABY | LOVE U

L8 FUEL FALLS ON ME

" DAVE MATTHEWS, GRAVE DIGGER
"= MICHELLE BRANCH, ARE YOU HAPPY NOW?

| SANTANA, Wiy DON'TYOU &

© MARY J. BLIGE, LOVE AT 15T SIGHT

DIDD, WHITE FLAG

WILSHIRE, SPECIAL

JUSTIN TIMBERLAKE, SENORITA

JEWEL INTUITION

ROBERT RANDOLPH, | NEED MORE LOVE
TRAIN, CALLING ALL ANGELS

COLOPLAY, THE SCIENTIST

THORNS, | CAN'T REMEMBER

LUTHER VANDRDSS, DANCE WITH MY FATHER
3DDDRS DDWN, WHEN I'M GONE

BEYONCE, BABY BOY

| COLOPLAY, CLOCKS

JANE'S ADDICTION, JUST BECAUSE
GUSTER, AMSTEROAM

SALIVA, REST IN PIECES

JAVIER, CRAZY

AUDIOSLAVE, SHOW ME HOW T0 LIVE

* _SANTANA, THE GAME OF LOVE

LIVE, HEAVEN
THALIA, | WANT YOU

© DAVE MATTHEWS BAND. EVERYOAY
JENNIFER LOPEZ. /M GLAD

L8 MYA, MY LOVE IS LIKE. WO

| NEW ONS

OHN MAYER, BIGGER THAN MY BDOY
FUEL FALLS ONME
DAVE MATTHEWS, GRAVEDIGGER
DIDO, WHITE FLAG
LUTHER VANDRDSS, DANCE WiTH MY FATHER
BEYONCE, BABY BOY
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LINKIN PARK, FAINT

GOOD CHARLOTTE, GIRLS & BOYS
THURSDAY, SIGNALS OVER THE AIR

311, CREATURES (FOR A WHILE)

A PERFECT CIRCLE, WEAK AND POWERLESS
ATARIS, THE BOYS OF SUMMER

CHEVELLE, SEND THE PAIN BELOW

THREE DAYS GRACE, !/ HATE) EVERYTHING ABOUT YOU

EVANESCENCE. GOING UNDER

STAIND, 50 FAR AWAY

RANCID, FALL BACK DOWN

AUDIOSLAVE, SHOW ME HOW TO LIVE
JANE'S ADOICTION, JUST BECAUSE

AFL, THE LEAVING SONG PT.1I

FUEL, FALLS ON ME

SMILE EMPTY SOUL BOTTOM DF ABOTTLE
THRICE, ALL THAT § LEFT

BRAND NEW, THE QUIET THINGS THAT NO ONE EVER KNOWS £ T8

DASHBOARD CONFESSIONAL, HANDS DOWN

] SOCENT.PIMP
BILLY TALENT, TRY HONESTY
COLD. STUPIO GIAL
FOUNTAINS OF WAYNE, STACY S MOM
KORN, 010 Y TIME

LESS THAN JAKE. THE SCIENCE OF SELLING YOURSELF SHORT

SIMPLE PLAN, PERFECT

MARILYN MANSON, THIS IS THE NEW HIT
SIMPLE PLAN, AODICTED

DISTURBED. LIBERATE

BUSTA RHYMES. LIGH! YOUR ASS ON FIRE

NEW ONS

THURSDAY, SIGNALS OVER THE AIR
A PERFECT CIRCLE, WEAK AND POWERLESS
IFUEL, FALLS ON ME

~ [BUSTA RHYMES, LIGHTVDUR A" ONFIRE
[CURSIVE, ART IS HA|
JOHN MAYER, BIGGER THAN MY BOOY
‘MVA MY LOVE IS LIKE. w0

| SHANIA TWAIN, FOREVER AND FOR ALWAYS
KENNY CHESNE, . SHOES NO SHIRT, MO PROBLEMS
DIERKS BENTLEY, WHAT WAS | THINKIN'
W KEITH URBAN, VHO WOULON T WANNA BE ME

TIM MCGRAW, REAL GODD MAN

: | ALAN JACKSON & JIMMY , TS FIVE 0'CLOCK SOMEWHERE |

TRACE ADKINS, THEN THEY DO
MARTINA MCBRIDE. THIS ONE'S FOR THE GIALS
GARY ALLAN, TOUGH LITTLE 80YS

DARRYL WO3LEY. TENNESSEE RIVER RUN

JOE NICHOLS, SHE ORLY SMOKES WHEN SHE DRINKS
¥ PATTY LOVELESS. LOVIN ALL NIGHT
JIMMY WAYNE, | { OVE YOU TH{S MUCH

MONTGOMERY GENTRY, HELL YEAK
PAT GREEN, /AVE DN WAVE
BRIAN MCCOMAS, 939% SURE
SHERRIE AUSTIN, STREETS OF HEAVEN
F- 8 BILLY DEAN. 1 M IN LOVE WITH YOU
1§ BROOKS & DUNN, RED DIRT RDAD
BILLY CURRINGTON, WALK A LITTLE STRAIGHTER

CRAIG MOR AN, EVERY FRIDAY AFTERNOON
CHRIS LEDOUX, HORSEPOWER

& SCOTTY EMERICK, | CAN T TAKE YOU ANYWHERE
DWIGHT YOAKAM, THE BACK DF YOUR HAND
TOBY KEITH, | LOVE THIS BAR

BILLY RAY CYRUS, BACK TO MEMPHIS

JESSICA ANDREWS, GOOD TIME

NEW ONS

CHRIS CAGLE. CHICKS DIG IT
CROSS CANADIAN RAGWEE, CONSTANTLY
ASHLEY GEARING, CAN YOU HEAR ME WHEN |

BYDOY JEWEL - HELP POUR QU THE RAIN {LACEY § SONG)  S52

EMERSON ORIVE, ONLY G0D (COULD STOP ME LOVING YOUI 7~

- ELEPHANT MAN, PON OE RIVER

DASHBOARD CONFESSIONAL, HANDS DOWN

~ GUSTER, AMSTEROAM

- BUSTA RHYMES. LIGHT YOUR ASS ON FIRE

FOUNTAINS OF WAYNE, STACY S MOM

* EVANESCENCE. 50ING UNDER

St DMX, WHERE THE HODO AT

RANCID, FALL BACK DOWN

. YOUNGBLOODZ, DAMN

LUYDACRIS, STAND UP

4 SMILE EMPTY SOUL. BOTTOM OF A BOTTLE
STAIND, SO FAR AWAY

BEYONCE. BABY BOY

CHINGY. RIGHT THURR

FABOLOUS, INTO YOU

" LINKIN PARK, FAINT

&} LUMIDEE, NEVER LEAVE YOU (UH BOOH, UH OOOH)

- BLACK EYED PEAS, WHERE IS THE LOVE
§ ATARIS. THE BOYS OF SUMMER
BEYONCE. BABY BOY
| IN ESSENCE. FRIEND OF MINE
JUSTIN TIMBERLAKE, SENORITA
GOOD CHARLOTTE. GIRLS & BOYS
KESHIA CHANTE, UNPREDICTABLE
NELLY, P. DIDDY & MURPHY LEE, SHAKE YA TAILFEATHER
BILLY TALENT, TRY HONESTY
SIMPLE PLAN, PERFECT

HINGY, RIGHT THURR
NICKELBACK, SOMEDAY

TLUS
LIL JON & THE EAST SIDE BOYZ, GET L0w
FUEL, FALLS ON ME
AUDIOSLAVE, SKOW ME HOW TO LIVE
YOUNG GUNZ, CAN'T STOE WON'T STOP
- THRICE, ALL THAT'S LEFT
AFL, THE LEAVING SONG PT.II
PHARRELL, FRONTIN
112,Na, NA, NA, NA
BLACK EYED PEAS, WHERE IS THE LOVE

BRAND NEW. THE QUIET THINGS THAT NO ONE EVER KNOWS

DWELE, FIND A WAY

R. KELLY, THOIA THDING

BLACK REBEL MOTORCYCLE CLUB. STOP
ATARIS, THE 80YS OF SUMMER

| NEW ONS
BUSTA RHYMES, LIGHT YOUR A'* ON FIRE
YOUNGBLOODZ, DAMNI
LUDACRIS, STANO UP

| BEYONCE. BABY BOY

§ FUEL, FALLS ON VIE
112, NANANANA

© DWELE, FIND A WAY
BLACK REBEL MOTDRCYCLE CLUB, STOP

' FINGER ELEVEN, GOOD TIMES
50 CENT. PI M.P.
| A PERFECT CIRCLE. WEAK AND POWERLESS
OBIE TRICE, GOT SOME TEETH
BIG BLACK LINCOLN, PIMPIN LIFE
VANESCENCE. GOING UNDER
| ‘FEFE DOBSON, BYE BYE BOYFRIEND
OUR LAGY PEACE, NOT ENOUGH (LIVE)

RANCID, FALL BACK DOWN
" 'SEAN PAUL LIKE GLUE

"BUSTA RHYMES, LIGHT YOUR ASS ON FIRE
~74 GOOD CHARLOTTE, THE ANTHEM

_ ) CHRISTINA AGUILERA, CAN T HOLD US DOWN
2T JANE'S ADDICTION, JUST BECAUSE

BEYONCE. CRAZY N LOVE
EW ONS
~ NICKELBACK, SOMEDAY
~ FEFE DOBSON, BYE BYE BOYFRIEND
BUSTA RHYMES, LIGHT YDUR A"* ON FIRE
| HILARY DUFF, SO YESTERDAY

PHARRELL FEAT. JAY-Z,, FRONTIN
METALLICA, FRANTIC

THREE DAYS GRACE, (| HATE) EVERYTHING ABOUT YOU

‘A SAMPLING opmfﬂ SUBMITTED BY
NATIONAL &“LOCA-L MUSlc \
FOR TH

Iva &

URBAN X-PRESSIONS

CALIFORNIA MUSIC CHANNEL

2 hours weekly
3900 Main St. Philadelphia, PA 19127

VIVA Continuous programming
Im Media Park 2, 50670 Koln, Germany

Centinuous programming
1111 Lincoln Rd, Miami Beach, FL 33138

15 hours weekly
10227 E 14th St, Dakland, CA 94503

MARTIN KESICI, ANGEL OF BERLIN

UMIDEE, NEVER LEAVE YOU - UH OOH. UH 000H!
THE RASMUS, IN THE SHADOWS
ONE-T, THE MAGIC KEY

~ YOUNG GUNZ, CAN'T STOP. WON T STOP
MARY J. BLIGE, LOVE AT 1ST SIGHT

. S0 CENT, RIMP,

112, NANA NA NA

£ NICK CARTER, | GOT YOU

. SIMPLE P AN, AODICTEQ
AVRIL LAV IGNE, LOSING GRIP
EVANESCZNCE. GDING UNDER

. SIMPLE PLAN, PERFECT

© HILARY DUFF, S0 YESTERDAY

| JUSTIN TIMBERLAKE, SENDRITA
GOOD CHARLOTTE, GIRLS AND BOYS

CHRISTINA AGUILERA, CAN'T HOLO US DOWN

i STACIE ORRICO, [THERE S GOTTA BEI MORE TO LIFE
KELLY CLARKSDN, LOw

DASHBOARD CONFESSIONAL. HANDS DOWN

S DIDO, WHITE FLAG
| JASON MRAZ, THE REMEDY (| WON'T WORRY)
CHINGY, RIGHT THURR
g LESS THAN JAKE, THE SCIENCE OF SELLING YOURSELF SHORT

QBO. NO MAS

CHRISTINA AGUILERA, CAN'T HOLD US 0DWN
ELAN, MIGNIGHT

LINKIN PARK, FAINT

GOOD CHARLOTTE, GIRLS AND BOYS

KORN, DIl MY TIME
AUDIOSLAVE, SHOW ME HOW TO LIVE
BLACK EYED PEAS, WHERE IS THE LOVE?

. FREEWAY, FLIPSIDE

. MARQUES HOUSTON. CLUBBIN
BONE CRUSHER, NEVER SCARED

MURPHY LEE. WAT DA HDOK GON BE

PHARRELL, FRONTIN

BOW WOW, LET S GET 00WN

. THE ISLEY BROTHERS, BUSTED

DMX, WHERE THE HOOO AT?

& SCOOTER, MARIA () LIKE IT LOUD)
RZA, ICH KENNE NICHTS
~ STACIE ORRICO, STUCK

DVE ARZTE, UNROCKBAR

NELLY, P. DIDDY & MURPHY LEE. SHAKE YA TAILFEATHER

CHRISTINA AGUILERA, CAN'T HOLD US DOWN

8 R.KELLY, THO A THOING
LUTHER VANOROSS, DANCE WITH MY FATHER
ASHANTI, ROCK WIT U {AWWW BABY]

MADONNA, i{0LLYWOOD
LIMP BIZKIT, EAT DU ALIVE
50 CENT, .l M.P.
i COLOPLAY, GOO PUT A SMILE UPON YOUR FACE
. BEYONCE, CRAZY N LOVE
JEWEL, INTUITION
THE WHITE STRIPES, SEVEN NATION ARMY
| MOLOTOY, HERE WE KUM

MYA, MY LOVE 1S LIKE WO
| LIZPHAIR, WHY CAN T |
. TIMBALAND & MAGOO. COF THAT SH#!

Rappers Make
Mark OnTV

As the 2003-2004 TV season gets
under way this month, rappers are
making their mark as power players
on new shows. The hottest area for
rappers on TV is in prime-time situa-
tion comedies.

Eve is the star and a co-executive
producer of UPN sitcom “live,”
which premieres at 8:30 p.m. I:T/PT
Sept. 15. In the TV series, she plays

time stars on a prime-time network
series get between $10,000 and
$50,000 per episode for the show’s
first season. The salary is higher if
the entertainer is also a production
executive for the show.

MTV VMA DECLINE: At the 2003 MTV
Video Music Awards (VMAs)—held
Aug. 28 at New York's Radio City

single career
woman Shelly
Williams, who
experiences the
highs and lows
of dating.

Lil’ Romeo
and his father,
Master P, will
star as a music-
industry father
and son in
“Romeo!,” which

Tunedin: @™
Tube § ¢

By Carla Hay

chay@billboard.com

debuts at 8:30

p.m. ET/PT Sept. 13 on Nickelodeon.
Master P is one of the show’s execu-
tive producers.

Will Smith is a creator/executive
producer of UPN’s “All of Us.” The
series premieres at 8:30 p.m. ET/PT
Sept. 16. Meanwhile, Bow Wow has
inked a deal with the WE for a still-
untitled sitcom that may be a mid-sea-
son replacement (Billboard, Aug. 16).

“Eve” was originally titled “The
Opposite Sex,” but UPN says it
changed the title because Eve’s name

EVE: STARS IN HER OWN SITCOM

makes the show more marketable. It
is no coincidence that the artists
often bring some parts of their real
lives to their TV shows.

Eve tells Billboard, “Most of the
roles I get offered are characters that
are a lot like me. I don'’t think it’s
typecasting, but it’s about picking
roles that are a natural fit.”

Rappers are getting these business
opportunities in TV because the art-

ists have a primarily young audience,

which the networks want. For exam-
ple, UPN, Nickelodeon and the WB
target under-35 audiences.

The payolf is the lure: Most first-

Music Hall—the press room had the
worst celebrity turnout of any major
awards show we've covered.

Very few celebrities and none of the
top winners and slar performers
entered the press room for interviews.

MTV confines the majority of
media to the press room, where
MTV's communications department
is responsible for celebrity inter-
views. An MTV spokesman who
heads VMA media relations would
only say, “It’s getting harder to get
celebrities in the press room.”

But many stars posed for pictures
in the nearby VMA photo room.
MTV’s inability to get these celebri-
ties into the press room left many
reporters feeling cheated.

The VMA show was not as exciting
and unpredictable as it has been in the
past. The most talked-about
moment—Madonna's open-mouth
kisses with Britney Spears and Christi-
na Aguilera during the “suprise” per-
formance—was hardly a first. Madon-
na made headlines more than 10 vears
ago for her display of lesbian evoticism
in her “Sex” hook and videos for “Lroti-
ca” and “Justify My Love.”

The VMAs may also be losing some
appeal with viewers, as ratings
declined from last year's show.
According to Nielsen Media Research,
the 2003 VMAs got a 6.4 rating/11
share. or 10.7 million U S. viewers.

The 2002 VMAs had a 6.6 rating/11
share (11.95 million U.S. viewers).

IN BRIEF: Janet Jackson will star in
and executive produce an as-yet-
untitled ABC musical biography of
Lena Horne. Overseeing the produc-
tion will be Craig Zadan and Neil
Meron, who are behind the resur-
gence of other musicals in Holly-
wood (Billboard, Aug. 30).
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BROADCAST SYSTEMS
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AW

ARDS

700,000 SPINS

Truly Madly Deeply/ COLUMBIA
Higher/ /WIND-UP

600,000 SPINS

It's Been Awhile 'ELEKTRA

500,000 SPINS

The Way/ HOLLYWOOD

300,000 SPINS

Bring Me To Life/ /WIND-UP
Picture /ATLANTIC/LAVA/UNIVERSAL

200,000 SPINS

Drift Away LAVA

| Know What You Want/ /I RECORDS
21 Questions INTERSCOPE
Crazy In Love/ /COLUMBIA

Rock Your Body/ JIVE

Gotta Get Through This ISLAND/IDIJMG
Beautiful Mess /ARISTA

Clocks CAPITOL

Like A Stone/ EPIC

Austin/ /WARNER BROS

Hanginaround GEFFEN/DGC

100,000 SPINS

Right Thurr/ /DTP/CAPITOL

Where |s The Love A&M

Are You Happy Now/ /MAVERICK

Forever And For Always/ 'MERCURY

Shake Ya Tailfeather/ 'BAD BOY/UNIVERSAL
Don't Wanna Try/Ya No Es Igual COLUMBIA/SONY

So Gone J

Three Wooden Crosses 'WORD/CURB/WARNER BROS.
Swing Swing /DREAMWORKS

Into You ELEKTRA

Love You Out Loud /LYRIC STREET

Have You Forgotten/ /DREAMWORKS

PI.M.P/ /INTERSCOPE

Never Leave You {Uh Ooch, Uh Oooh] /UNIVERSAL
Downftall/ GEFFEN

Concrete Angel/ le /RCA

Tell Me/ Smil /ARTIST DIRECT

Toke it To Da House /ATLANTIC

50,000 SPINS

No Shoes, No Shirt, No Problems /BNA

It's Five O'Clock Somewhere/ /ARISTA
Like Glue/ /VP/ATLANTIC

The Boys Of Summer /COLUMBIA

Faint/ WARNER BROS

Frontin /STARTRAK/ARISTA

Then They Do/ JCAPITOL

My Love Is Like.. Wo/ Mya /A&M

Heaven/ /RADIOACTIVE/GEFFEN

What Was | Thinkin'/ CAPITOL

Just Because/ /CAPITOL

So Far Away/ JELEKTRA

Real Good Man/ /JCURB

Driven Under/ /WIND-UP

Rest In Pieces/ /ISLAND

Go With The Flow /INTERSCOPE
Backseat Of A Greyhound Bus; /RCA

| Wish | Wasn't/ RCA

Don't Dream lt's Over/ /REPRISE/SQUINT
I'm Still Here {Jim's Theme) /HOLLYWOOD

Girl's Not Grey 'DREAMWORKS
N
Nielsen

Broadcast Data
Systems
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Black Rebel
Motorcycle
Club is Hot
Shot Debut on
Billboard 200

SALES /

Juanes Gets
A Boost

Juanes finally conquers Top Latin Albums (see Chart Beat,
this page), in the same week that the Colombian rocker
returns to No. 1 on Top Heatseekers. His triumphs are
among many footprints that the Latin Grammys’ Sept. 3
telecast on CBS leaves on our sales charts.

After playing the show
and winning five Latin
Grammys, sales of Juanes’
“Un Dia Normal” almost
doubled over the prior
week, pushing him 10-1 on
the Latin list and 16-1 on
Heatseekers. His 10,000-
copy frame also rockets a
re-entry at No. 110 on The
Billboard 200, a new peak
for that chart.

Another performing win-
ner, David Bisbal, also sees
stunning growth, a 94% gain, good for a Latin chart’s Pace-
setter (45-17). Bisbal was the champ from the TV series
“Operacion Triunfo,” Spain’s “American Idol.”

Other Latin Grammy winners and participants who bullet
on Top Latin Albums: Ricky Martin (19-13), Mana (17-15),
Joan Sebastian (No. 24), A.B. Quintanilla (26-25), Alexandre
Pires (No. 28) and Soraya (71-66); the latter also has a song

JUANES: GRAMMY MUSCLE

Market Waich

Millions ot Linits

A Weekly National Music Sales Report

WEEKLY ALBUM SALES

Aug Sep Oct

Jan Feb Mar Apr May Jun Jul

10,111,000
11,024,000
<83%

210,000
216,000
<>2.8%

Nov

Dec

11,022,000
< 8.3%
164,000

©28.0%

Overthe

Counter

By Geoff Mayfield

gmayfield@billboard.com

growing on Hot Latin Tracks (No. 32).

Bacilos and Molotov re-enter the chart (Nos. 49 and 64,
respectively), while two albums by the late Celia Cruz, who
was the subject of the show's multi-star opening tribute, also
excel (Nos. 9 and 30).

TRADING SPACES: Quick quiz, chart watchers. What does
Hilary Duff’s “Metamorphosis” have in common with Norah
Jones’ first Blue Note set and the “O Brother, Where Art
Thou?” soundtrack?

Of the 47 titles that have reached No. 1 on The Billboard
200 since the start of 2002, those three are the only ones
that did not debut in the top slot.

Jones™ “Come Away With Me” and “O Brother” both rose
on the shoulders of the Grammys. The former did so after
she grabbed five Grammy nominations earlier this year (Bill-
board, Jan. 24), the latter after that bluegrass collection
emerged as the surprise album of the year winner at last
year’s ceremony (Billboard, March 23, 2002).

Teenage actress-turned-singer Duff joins the club this
week by virtue of resilience. Simply put, of the two albums
that led last issue, hers has the smaller second-week decline.

Duff's drops by 36%, yielding 131,000 copies for the week,
according to Nielsen SoundScan, while last week’s champ,
Mary J. Blige, has a 62% slide (108,000). Blige’s last album,

(Continued on page 70)
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Buena Vista’s
No. 1 View

For years, the Buena Vista label was associated with children’s
albums released by Walt Disney Records. The imprint was also
home to Disney’s teen female stars, including Annette and Hay-
ley Mills. So it was appropriate that the logo, named after the
street that parallels the west side of Walt Disney Studios in Bur-
bank, Calif., was revived for the company’s newest teen female
star, Hilary Duff.

Last issue, Duff’s “Metamorphosis” album entered The Bill-
board 200 at No. 2, and now the CD climbs one place, giving
Buena Vista its first No. 1 album since 1965, when the “Mary
Poppins” soundtrack ruled the list for 14 weeks.

Having a No. 1 album is a nice birthday present for Duff, who
turned 16 Sept. 7. She's the youngest solo female to top the
chart since March 1997, when 141/2-year-old LeAnn Rimes had
her first No. 1 album with “Unchained Melody/The Early Years.”

NUMERO UNO: You could understand why Juanes might have
thought his second album, “Un Dia Normal” (Surco/Univer-
sal Latino), wasn't ever going to reach No. 1 on Top Latin
Albums. The set debuted at No. 2 the week of June 8, 2002,
and stayed there for four weeks before slipping to No. 3, then
to Nos. 4 and 5.

During the course of 67 weeks, the album moved up and
down and fell out of the top 10 only once—when it was No. 11
two weeks ago. “Normal” spent a total of five weeks at No. 2, 10
weeks at No. 3, 13 weeks at No. 4 and 14 weeks at No. 5.

Char’r

By Fred Bronson

fbronson@billboard.com

This issue, thanks to the Latin Grammy Awards, “Normal”
rebounds, leaping 10-1. It’s the biggest jump to pole position
since Aug. 16, when “Regalo del Alma” by Celia Cruz rocket-
ed 51-1, based on street-date violations.

Juanes has the longest wait on record for a No. 1 title on
Top Latin Albums. In February 2002, “Paulina” by Paulina
Rubio reached the summit in its 33rd chart week. In August
1996, the multi-artist “Macarena Mix" album moved into first
place in its 55th week.

BLAME CANADA: Two acts that have been missing from the
Adult Top 40 chart for two years return this issue—and they
both happen to be Canadian. Barenaked Ladies make a bid for
chart success with “Another Postcard (Chimps)™ (Reprise),
new at No. 32. It's their first chart entry since “Falling for the
First Time” peaked at No. 11 the week of Sept. 15, 2001.
Sarah McLachlan debuts at No. 39 with “Fallen” (Arista). In
April 2001 she peaked at No. 25 as the featured artist on
“Silence” by Delerium. Her last hit on her own was “Ice
Cream (Live),” which reached No. 12 in December 1999.

LAUGHING MATTER: You might be a redneck if . . . you bought
“The Best of Jeff Foxworthy: Double Wide, Single Minded"”
(Warner Bros.). The album enters Top Country Albums at No.
10. It's the first Foxworthy set to chart since “Big Funny”
peaked at No. 15 the week of May 13, 2000.
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£ BOW WOW Bow Wow: Unieased 3 WM 68 (73| | SIMPLE PLAN A No Pads, No Helmets...Just Balls 36
COLUMBIA 87103/SONY MUSIC (11.98 EQ/18.98) LAVA 83534/AG (7.98/12.98} [H]
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.| BLACKEYED PEAS Elephunk CHER Live: The Farewell Tour 40
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16 STAIND A 14 Shades Of Grey RADIOHEAD @ Hail To The Thief 3
0| FUP/ELEKTRA 62832/EEG 18 38 CO) CAPITOL 84543 118.98 CDJ
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= VAGRANT 0385 (18.98 CD) WEB/AFTERMATH 493290*/INTERSCOPE {12.98/19.98)
1| SOUNDTRACK A Chicago THE ISLEY BROTHERS FEATURING RONALD ISLEY @ Body Kiss 1
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136 CHEVELLE A Wonder What's Next 14 SOUNDTRACK The Lord Of The Rings: The Two Towers 43
EPIC 86157 SONY MUSIC (998 EQ CD) WMG SOUNDTRACKS/REPRISE 48379/ WARNER BROS. {19 98 CD)
135 CONJUNTO PRIMAVERA Decide Tu 124 GAVIN DEGRAW Chariot 180
FONOVISA 350875U6 (1498 CO) [M] 3 20056/AMG (11.98 CO) [H]
1454165 EVA CASSIDY American Tune 12 THE MARS VOLTA De-Loused In The Comatorium 39
BLIX STREET 10079117 98 CD) GOLDSTANOARDLABS/STRUMMER 000593/UMRG 19.98 CO)
137 CELIA CRUZ Regalo Del Alma 40 MERCYME Spoken For 41
SONY DISCOS 70620 (15 98 EQ CO) IND 86218/CURS (17.98 CD}
140 THE PETER MALICK GROUP FEATURING NORAH JONES New York City 54 QUEENS OF THE STONE AGE @ Songs For The Deaf 17
KOCH 8678 (13.98 CD) INTERSCOPE 493425° {18.98 CD) ol
139 THALIA Thalia 11 CHRIS CAGLE Chris Cagle 15
EMI LATIN 81023/VIRGIN {18.98 CO} CAPITOL (NASHVILLE} 40516 {11.98/18.98)
157 VARIOUS ARTISTS Verve//Remixed2 | ELVIS PRESLEY A° Elv1s: 30 #1 Hits 1
VERVE 000598"/VG {18.98 CO} L Lika g RCA 68079°/RMG {12.98/19.98!

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America [RIAA) certification for ner shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million unnséPIatinuml ® RIAA certification for net shipment of 10 million units {Biamond). NumeraI_followm%P'a_unun_\ or Diamond

symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a runmn%‘lime of 100 minutes ar more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification far net shipiient of 100,000 units (Oro). A Centification of 200,000 units {Plating). A * Tertification of 400,000

units {Multi-Platino). *Asterisk indicates LP is available. Most IaPe prices, and CD prices for BMG and WEA labels, are suuﬁested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from whoiesale prices, Greatest Gainer shows chart’s (argest unit increase. Pacesetter indicates biggest
T

percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker litie. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. Al rights reserved.
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i N ielsen = fe . i Sales data compiled by k i
E g2 SoundScan T o Nielsen
= G A = 5 SoundScan
= B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title = ,_2, E Vi: TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
¥« NUMBER 1 :% 2 Weeks At Number 1 i FiYs ~ %: NUMBER 1 & 8 Weeks At Number 1
L 1 WARREN ZEVON  Artemis 51156 The Wind 40 + KR BAD BOYS Il &4 BAD BOY 000716°/UMRG
2 W SENSES FAIL 0rivE-THRU 000155/MCA [H] From The Depths Of Dreams(EP)_ - ﬂ 2} THE LIZZIE MCGUIRE MOVIE A WALT DISNEY 850080
| _ JEDI MIND TRICKS  545YGRANDE 006* [H] Visions Of Gandhi - o B FREAKY FRIDAY HOLLYWODO 162404
4 n | NORAH JONES A’ BLUENOTE 32088* [H] Come Away With Me 13 : FE G CHICAGO A i N EPIC 87018/SONY MUSIC
5 DJ BEEJ wowaizs TheBigBang - | I's |7 | UNDERWORLD LAKESHORE 278 |
L 16 | - | COLDPLAY A7 capiToL soseer ARush Ot Blood ToThe Head 8 & B FREDDY VS. JASON ROADRUNNER 618347/10JMG
Gl 7 | | MIKE GORDON _roreanove snesac w1 _ Inside In - Ll - PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL WALT DISNEY 860089
(812 | | THE EARLY NOVEMBER  onve.rwmw ssovce For All Of This (EP) - [ 8 ]+ || MARTIN SCORSESE PRESENTS THE BEST OF THE BLUES LTV 000704/UME
LA 21 || VARIOUS ARTISTS A eI SPECiAL MARKETS s3201/TIME LIFE Worship Together. | Could Sing Of Your Love Forever 65 7 E AMERICAN WEDDING UNIVERSAL 000744/UMRG
U8 5 | | EVANESCENCE A% wiour ias: Fallen | 5 [10]10 THE CHEETAH GIRLS (EP) B - WALT DISNEY 860176
LB 3 NEIL YOUNG & CRAZY HORSE _Reprist sassyWaRNER BRDS Greendale 64 588 | | 2FAST 2 FURIOUS @ DISTURBING THA PEACE/DEF JAM SDUTH 000426*/IDJMG
12 MARY J. BLIGE  6erren 000956*/INTERSCOPE Love & Life 2 12 DAREDEVIL: THE ALBUM @ WIND-UP 13078
3 .| MATT WERTZ  wmarr wRTz INDEPENDENT 65347 twentythree places | - 13 | | THE LORD OF THE RINGS: THE TWO TOWERS WMG SOUNDTRACKS/REPRISE 48379/ WARNER BROS
LW 10 | HILARY DUFF  BUENA vISTA 861006/HOLLYWOOD Metamorphosis =1 m N | CRADLE 2 THE GRAVE @ BLODDLINE/DEF JAM 053515-/|nm
15 SO THE LAST EMPEROR  RED PLANET/RAPTIVISM 0020*/PA L Music, Magic, Myth - 1'5'_ 8 MILE 4* SHADY 493508*/INTERSCOPE
14 X | BEYONCE & couumsia ssass*/sony Music Dangerously In Love 4 | 1& et LIZZIE MCGUIRE A BUENA VISTA 860791/ WALT DISNEY
A 11 | VARIOUS ARTISTS 06 474131/UNVERSAL CLASSICS GROUP Carl Orff: Trionfi - 17 B | DISNEY'S KIM POSSIBLE WALT DISNEY 860097
18 EE YO-YO MA  50NY CLASSICAL 89335/SONY MUSIC Obrigado Brazil 90 18 WHAT A GIRL WANTS . ATLANTIC 83641/AG
1% KEl ALAN JACKSON  ARISTA NASHVILLE 53037/RLG Greatest Hits Volume Il And Some Other Stuff 3 11:.. 1B HOW TO LOSE A GUY IN 10 DAYS VIRGIN 81522-
20 P& : VARIOUS ARTISTS 0rivE THRU co1028/MCA Drive-thru Invasien Tour Compilation =] H i 17 P O BROTHER, WHERE ART THOU? 4’ LDST HIGHWAY/MERCURY 170069/10JMG
21 THE MOVIELIFE  0nivE-THRU 050032/MCA [H] = Forty Hour Train Back To Penn = 21 B THE MATRIX RELOADED: THE ALEUM @ WARNER SUNSETMAVERICK 48411 WARNER BROS
2 B SHANIA TWAIN vescusy iesiauncn ) Upt | 28 2 H20| | CHARLIE'S ANGELS: FULL THROTTLE ® COLUMBIA SI3/SONY MUSIC
*£8124 | | ANNIE LENNOX @ Jsusomms Bare 73 ﬂ 2 DISNEY'S LILO & STITCH A WALT DISNEY 860734
24 JOHNNY CASH @ american 063339°AL0ST HIGHWAY American IV: The Man Comes Around G4 ﬂ 4 AMERICAN IDOL SEASON 2: ALL-TIME CLASSIC AMERICAN LOV?SONGS. RCA 51169/RMG
o 22 | ----- SOUNDTRACK A £pic 87018/508Y MUSIC Chicago 31 25 B SHREK A’ DREAMWDRKS 450305/INTERSCOPE

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. ®Albums with the greatest sales gain this week. ® Recording Industry Assn.
0f America (RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets,
and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Dro.) A Certification of 200,000 units (Platino). A ? Certification of 400,000 units {Multi-Platino). *Asterisk indicates vinyl
available. [M] indicates past or present Heatseeker title © 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

THE BILLBOARD 200 A-Z (LISTED BY ARTISTS)

3 Doors Down 22
50 Cert 10
311 105

Adema 107

Trace Adkins 85

AFl 67

Chnstira Agullera 25

Alien Ant Farm 134

The All-American Rejects 71
Ashanti 20

The Ataris 59

Audioslave 38

David Eanner 111

The Beach Bays 61

Daniel Bedingfield 165

Dierks Bentley 63

Beyonce 4

Black Eyed Peas 27

Black Rebel Motorcycle Club 47

Brooks & Dunn 58

Joe Budden 150
Jimmy Buffett 83
Los Bukis 159

Chris Cagle 199
Johnny Cash 94
Eva Cassidy 145
Chayanne 129

Cher 36,77,115
Kenny Chesney 46

Chevelle 143
Chingy 7

Kelly Clarkson 44
Cold 138
Coldplay 8

Conjunto Primavera 144

Eminem 8C
Evanescence 5
Sara Evans 95

Jewel 87

Buddy Jewell 93
Eiton John 160

Lynyrd Skynyrd 56
Yo-Yo Ma 90

Eelis #‘agr‘;#cjr:;zn 1738 Norah Jones 147
Fabolous 50 IS 99 Maroon5 57

Fleetwood Mac 162
Floetry 172
Fountains Of Wayne 130
leff Foxworthy 76
Frankie J 177

Juanes 110
Junior Senior 184

Toby Keith 32
Josh Kelley 167

The Mars Volta 196

matchbox twenty 48
John Mayer 53,171
Martina McBride 131
Tim McGraw 72

. R. Kelly 49 MercyMe 37, 197
CHusneC Kem 114 Jo Dee Messina 175
Godsmack 84 5 104 Metall 21
Good Charfotte 17 KidiRockie: Salies

Kidz Bop Kids 42 Monica 86

Amy Grant 74
Pat Green 88
Josh Groban 102

Kings Of Leon 169
Alison Krauss + Union Station 151

Celia Cruz 142, 146, 183

Dashboard Confessional 30
Gavin Degraw 195

Guster 192

Avril Lavigne 96
Led Zeppelin 158

Louie DeVito 97
Celine Dion 103

Mary J. Blige 2
Michael Bolton 91

Bone Crusher 190 Disturbed 174
Bow wow 19 Dixie Chicks 166
Michelle Branch 43 Do Or Die 176
Brand New 116 The Doors 168
Sarah Brightman 156 Hilary Duff 1

Montgomery Gentry 140
Jason Mraz 68
Mudvayne 185

e Ao e 7 TIEE

Lil Jon & The East Side Boyz 14 Nappy Roots 24
Intocable 152 Lil' Kim 127 Nelly 118
The Isley Brothers Featuring Ronald Linkin Park 12 Joe Nichols 155
Isley 81 Live 164 Smokie Norful 189
Alan Jackson 3 T Stacie Orica 108
paneSieddictioniyls Lumidee 141 Brad Paisley 92

Javier 193

The Peter Malick Group Featuring

John Michael Montgomery 125

Passion Worship Band 170
Liz Phair 121
Elvis Presiey 200

Queens Of The Stone Age 198

Radiwohead 79
Rancid 52

Rascal Flatts 60
The Raveonettes 123
Damien Rice 188
Lionel Richie 154
The Roots 180

Juelz Santana 34
Santana 113
Alejandro Sanz 128
Sean Paul 18
Simple Plan 69
Jessica Simpson 45
Smile Empty Soul 98

Freaky Friday 26
Freddy Vs. Jason 82
The Lizzie McGuire Movie 15
The Lord Of The Rings: The Two
Towers 194
Martin Scorsese Presents The Best
Of The Blues 119
Pirates Of The Caribbean: The
Curse Of The Black Pearl 109
Underworld 55

Staind 29

Rod Stewart 124, 153

George Strait 117

Superstar Kidz 181

Switchfoot 112

James Taylor 157
Thalia 148

Third Day 178
Three 6 Mafia 122

SOUNDTRACK [hrice 126
2 Fast 2 Furious 139 LT
American Wedding 132 JTUS.“” Timberlake 33
rain 66
Bad Bays Il 9 Trapt 54
The Cheetah Girls (EP) 135 Sr?;ni Twain 28
Chicago 31 @

Daredevil: The Album 182

Uncle Kracker 106

Keith Urban 89

Luther Vandross 21
VARIOUS ARTISTS

iworship: A Total Worship
Expertence 163

The Neptunes Present...
Now 12 137

Now 13 16

Reggae Gold 2003 186
State Property Presents: The Chain
Gang vol. Il 51

Totally Hip Hop 173
Verve//Remixed2 149

Worship Together: | Could Sing Of
Your Love Forever 65

WOwW waorshup (Yellow) 100

Barry White 161

The White Stripes 35
Darryl Worley 179
Wynonna 101

Yellowcard 136
Neil Young & Crazy Horse 64
YoungBloodZ 11

Warren Zevon 40

Clones 6

Over The

Nov. 27 and returns to the WB for
a Christmas special Dec. 8. There’s
also talk of a U.S. concert swing in

board 200’s top 10.
It has been in the top 10 for all
but two of its 27 chart weeks,

Counter

Continued from page 67

“No More Drama,” had a smaller
second-week erosion in 2001,
falling off by 50% after it started
at No. 2 with 294,000 copies.

“The Lizzie McGuire Movie”
soundtrack, another Duff vehicle,
also manages a small gain (18-
15), noteworthy in a frame when
album sales are down 8.3% from
the prior week.

To keep “Metamorphosis” visi-
ble, Duff will be busy the next few
months. She'll have her own spe-
cial on the WB network Sept. 24,
with a repeat viewing four days
later. She will appear at the Ameri-
can Music Awards Nov. 16, the
Macy's Thanksgiving Day Parade

November and December.

STAYING POWER: In hindsight,
“Fallen” seems an odd title for

Evanescence’s first charting
album, because it never seems to
fall. Bulleting 7-5 this week, it is
the album that has spent the most
consecutive weeks in The Bill-

including the last 10 in a row. Of
the albums in the current top 10,
the only one to spend more time
there is 50 Cent’s “Get Rich or Die
Tryin’,” which moves 11-10 to reg-
ister its 27th week in the top 10.

Evanescence’s endurance is
remarkable for a developing act
or, for that matter, a rock band of
any vintage. Of the rock albums
released in 2003, second place
belongs to Linkin Park, which
only managed to stay above No. 11
for seven stanzas.

In fact, “Fallen” has already
spent more weeks in the top 10
than the latest releases by Linkin
Park, Metallica, Staind, Led Zep-
pelin and Radiohead combined.

Since 1999, when Britney
Spears’ debut album entered at
No. 1 and spent its first 50 weeks
in the top 10, only one other act
has exceeded the early success

Evanescence is enjoying with its
first charted set. Avril Lavigne,
who started at No. 8 last year,
went on to spend 37 out of her
first 39 chart weeks in the top 10.

ON ANOTHER NETWORK: The Latin
Grammys broadcast is not the
only awards show making waves
on this week’s sales charts. Some
of the albums that jumped last
issue as a result of exposure on
MTV’s Aug. 28 Video Music Awards
show continued growth.

Most awards shows only gener-
ate sales spikes for a single week,
but the MTV event’s impact lingers
longer because a) this year’s hap-
pened late in the sales week, on a
Thursday, and b} the telecast is
repeated a number of times.

Among the VMA beneficiaries
who continue to grow on The Bill-
board 200: Coldplay (10-8 },
Linkin Park (17-12), Good Char-
lotte (18-14) and Metallica (49-
41). Each of those four bands also

advance on Top Pop Catalog.
Winning performer Beyoncé
earns the Greatest Gainer on the
big chart, but her momentum is
not confined to the VMAs, as radio
loves second track “Baby Boy” (see
Singles Minded, page 74). Its
video is also No. 10 at MTV and
No. 13 at BET, according to
Nielsen Broadcast Data Systems.

HELLO: Not only does Black Rebel
Motorcycle Club make its first
appearance on any Billboard
chart, its rides off with The Bill-
board 200’s Hot Shot Debut,
entering at No. 47. The band led a
light Labor Day-week slate, as this
is the first chart since the April 5
issue with no new entries in the
top 10.

Learn more about the San
Francisco rock trio Sept. 16 in
billboard.com’s Breaking & Enter-
ing column, which chronicles
artists” inaugural Billboard chart
runs every Tuesday.
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6 X6 (10 TIM MCGRAW A° Greatest Hits 68514 LOS BUKIS 25 Joyas Musicales o 4| — LOUIE DEVITO  Louie DeVito Presents: Ultra.Dance 04
CURB 77978 (12.98/18.98} FONOVISA 350895/UG {14.98 CD} ULTRA 1175 {1998 CO}
517 BOB SEGER & THE SILVER BULLET BAND A° Greatest Hits 7 41317 JOSH KELLEY For The Ride Home 786 |4 EVA CASSIDY American Tune
CAPITOL 30334 (10.98/15.98) HOLLYWOQOD 162377 {9.98 CD} BLIX STREET 10079 {17 98 CD}
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14 (15 JACK JOHNSON A Brushfire Fairytales 2020 THREE DAYS GRACE Three Days Grace 16 |14 INTERPOL Turn On The Bright Lights
ENJOY/UNIVERSAL 860994°/UMRG (1898 CD) [H] JIVE 53479/Z0MBA (12,98 CO) MATADOR 545" {3.98 CO) [H]
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MERCURY 528718/IDJMG (11.98/18 98) ATLANTIC 83566/A6 {1298 CD) MUSART 2709/BALBOA (6.98 CO}
27 (39 TOM PETTY AND THE HEARTBREAKERS 4°  Greatest Hits 24 | — LUPILLO RIVERA  De Bohemia Con...Lupillo Rivera 31|24 DROPKICK MURPHYS Blackout
MCA 110813 {12.98/18.98) SONY DISCOS 70801 (1598 EQ CO} HELLCAT 80446*/EPITAPH (18.98 CO}
35 AEROSMITH @"° Aerosmith's Greatest Hits 31110 BIG GIPP Mutant Mindframe 35 PETER CINCOTTI Peter Cincotti
COLUMBIA 57367/SONY MUSIC (7.98 £Q/11.98) GODDIE MOB./IN THE PAINT 8481/KOCH {18.98 CD) CONCORD 2159 (18.98 CD) [H]
17| 2 NEIL YOUNG On The Beach 6 AN BOO & GOTTI Perfect Timing 42 |30 VARIOUS ARTISTS Get The Blues Vol. 2
REPRISE 48497/ WARNER BRDS. (1298 CD} CASH MONEY/UNIVERSAL 000542'/UMRG {11.98/18.98) NARM 50009 {1 98 CD)
37341 |— POISON a Greatest Hits 1986-1996 40 |25 MICHAEL FRANT! AND SPEARHEAD  Everyone Deserves Music lefrs THE WIGGLES Yummy Yummy
CAPITDL 53375 (7.98/11.98) BOO BOD WAX/IMUSIC 01135/ARTISTOIRECT (18.98 CO) KOCH 8626 (11.98 CO)
40131 NELLY A° Country Grammar 35 447 |35 LOS CADETES DE LINARES 30 Inolvidables 17 | — SEPULTURA Roorback
FO' REEL/UNIVERSAL 157743*/UMRG (12 98/18.98) UNIVISION 31012706 (14.98 CD) HUNTER 74830 (19.98 CD}
34 (— SYSTEM OF A DOWN A° Toxicity 44 30 (29 THE POSTAL SERVICE Give Up 15 | — ARCH ENEMY Anthems Of Rebellion
AMERICAN/COLUMBIA 62240°/SONY MUSIC {12 98 EQ/18.98) SUB POP 595 (14.98 CD) CENTURY MEQ:A 8183 116.98 CO) [H]
o8 38 |30 BEASTIE BOYS A° Licensed To lli ol 35 117 VENDETTA RED Between The Never And The Now A0 GREG RAPOSO Greg Raposo
DEF JAM 52735 1/IDJMG (6.98/11.98) EPIC 86415/SONY MUSIC (9.9 EQ CD} Q& W 1010 (1493 CD)
37 |4 JOURNEY " Journey's Greatest Hits 41 DAVID BISBAL C Corazon Latino 41 GEORGE LOPEZ Team Leader
COLUMBIA 44493/SONY MUSIC {11.98 E11/17.98) VALE 066090/UNIVERSAL LATIND {13.98 CO) 0GLI0 89133 {16.98 CD} [H]
42 METALLICA A° Ride The Lightning 29 | — SHIRLEY CAESAR Greatest Gospel Hits f 38 |45 DANE COOK Harmful If Swallowed
MEGAFORCE/ELEKTRA 60396/EEG {11.98/18.98) WORD-CURB 73838/RHINO (1898 CD) COMEOY CENTRAL 30017 {16 38 CO/OVD) [H]
43 146129 RADIOHEAD A OK Computer 4 |— THE BOUNCING SOULS Anchors Aweigh 40|28 LOUIE DEVITO  Louie DeVito's Dance Factory Level 2
CAPITOL 55229 (11.98/17 98) EPITAPH 86669 (17.98 CD) DEE VEE 0006/MUSICRAMA (17.98 CD}
42 | — JAMES TAYLOR @' Greatest Hits 44 PANCHO BARRAZA  Las Romanticas De Pancho Barraza (036 |36 STEVE WINWOOD About Time
WARNER BROS. 3113 {7.98/11.98) MUSART 2713/BALBOA (6.98 CO) WINCRAFT 0001/SCI FIDELITY {17.38 CD)
35 (42 BROOKS & DUNN A° The Greatest Hits Collection 33|26 KINDRED THE FAMILY SOUL Surrender To Love 41|25 ME FIRST AND THE GIMME GIMMES  Take A Break
ARISTA NASHVILLE 18852/RLG (12.98/1.98) | HIDDEN BEACH/EPIC 86431/SONY MUSIE (13.98 EQ CO) FAT WRECK CHORDS 650 {14.98 €D} [H]
a6 047 | — KID ROCK ¢" Devil Without A Cause 1721 LUNYTUNES & NORIEGA Mas Flow 28 | — THE WEAKERTHANS Reconstruction Site
TOP DOG/LAVA 83119°/AG {12 98/18.98} [H} V1 403429 (1498 CO) EPITAPH 85682 (17.98 CO) [H]}
47 THE WHITE STRIPES @ White Blood Celis 46 |39 LIMITE Gracias 1995-2003 29| 8 GUIDED BY VOICES Earthquake Glue
THIRD MAN 27124'/V2 (18.98 CD) [H] UNIVERSAL LATIND 000964 {16.98 €D MATADOR 574° (16,38 CDJ [H]
43136 EMINEM a° The Slim Shady LP 43|27 BT Emotional Technology 44131 FX The War On Errorism
WEB/AFTERMATH 430287*/INTERSCOPE (12 98/18.98) NETTWERK 30344 (14.98 CO) FAT WRECK CHORDS 657 (14.98 COI N
"M 44 | — AL GREEN A Greatest Hits "M 15— AVENGED SEVENFOLD Waking The Fallen 2148 |33 DASHBOARD CONFESSIONAL A  MTV Unplugged V 2.0
HITHE RIGHT STUFF 30800/CAPITOL (10.98/17.98) HOPELESS 671 (14.98 CD} VAGRANT 378 {18.98 CD/DVD} [H]
48 44 EAGLES ¢* Their Greatest Hits 1971-1975 il 48 |37 BOWLING FOR SOUP Drunk Enough To Dance 50 TYRONE DAVIS Come To Daddy
ASYLUM/ELEKTRA 10/EEG (11.98/17.98] SILVERTONE/JIVE 41819/Z0MBA {1298 CD) FUTURE 1005 (10.98/18.981

Catalog albums are 2-year-oid tittes that have fallen below No. 100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects combined weeks utle has appeared on The Billboard 200 and Top Pop Catalog Albums. The H chart lists the best-selling albums by new and developing artists, defined as these who have never
appeared in the top 100 of The Billboard 200. If a Heatseekers litle reaches that level, it and the act’s subsequent albums are immediately ineligible to appear on the Heatseekers chart. Top Independent Albums are current titles that are sold via independent distribution, inciuding those that are fulfilled via major branch distributors. @ Albums with the great-
est sales gains this week. ® Recording Industry Assn 0f Ame+ica (RIAA) certification for net shipment of 500,000 afbum units (Gold). & RIAA certification for net shipment of I million units {Platinum). 4 RIAA certification for net shipment of 10 million units {Diamond). Numerai following Platinum or Diamond symbol indicates album’s muli-platinum level.
For boxed sets, and double albums with a running time of 100 munutes or more, the RIAA muitiplies shipments hy the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platino). /A* Certification of 400,000 units {Muli-Platino}. *Asterisk indicates vinyl LP is available. Most
tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows charts largest unit increase. [H] indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All
rights reserved.
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222 Bilboard TOP JAZZ ALBUMS...

o x Sales data compiled by ® ; .
§ g k Nielsen
o Wi SoundScan
i < ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
e NUMBER 1 2 Weeks At Number 1
(1.} 1 AARON NEVILLE Nature Boy: The Standards Album
VERVE 065633VG
3 E VARIOUS ARTISTS Verve//Unmixed?2
VERVE 000885V6
3 VINCE GUARALDI The Chartie Brown Suite & Other Favorites
BLUERIRD 53200, AAL
4 W DIANA KRALL ® Live In Paris
VERVE 065109/VG
(51 ¢ PETER CINCOTTI Peter Cincotti
CONCORO 2159 [H]
6 I DAVID SANBORN timeagain
VERVE 065578/VG
7 W DIANNE REEVES A Little Moonlight
BLUE NOTE 80252
8 B PAT METHENY One Quiet Night
WARNER BROS. 48473
9 B HARRY CONNICK, JR. Other Hours: Connick On Piano 1
MARSALIS §13204/ROUNDER
10 Rl TONY BENNETT & K.D. LANG @ A Wonderful World
i RPAM/COLUMBIA 86734/SONY MUSIC -
11 B BOZ SCAGGS But Beautiful: Standards Volume 1
GRAY CAT 4000/MAILBOAT
(12] 17 JACO PASTORIUS BIG BAND Word Of Mouth Revisited
! HEADS UP 3078
13 QK RAMSEY LEWIS & NANCY WILSON Simple Pleasures
A NARADA JAZZ 80487/NARADA
14 @p VARIOUS ARTISTS The Most Relaxing Jazz Music In The Universe
DENON 17241
15 KB DAVE HOLLAND QUINTET Extended Play: Live At Birdland
ECM 96702/UNIVERSAL CLASSICS GROUP
16 @B REGINA CARTER Paganini: After A Dream
VERVE 065554/VG [M]
VAl 16 VARIOUS ARTISTS Jazz! Here And Now
JAZZ ALLIANCE INTERNATIDNAL 83508
(18] 21 TERENCE BLANCHARD Bounce
BLUE NOTE 83189
19 iy VARIOUS ARTISTS Lady Sings The Blues
CAPITOL 86738
20 i GLENN MILLER Platinum Gienn Miller

RCA VICTOR B4D14/AAL

PLAYBOY JAZZ 7507/CONCORD

VARIOUS ARTISTS

Jazz After Dark

SOUNDTRACK American Splendor
NEW LINE 3%026

Fxyl 18 ARTURO SANDOVAL Trumpet Evolution
CRESCENT MOON,COLUMBIA 87195/SONY MUSIC {W

YLy 22 SUZY BOGGUSS Swing
COMPAORE 926151

FLW 25 NAT KING COLE Love Songs

CAPITOL 81513
=

THIS WEEK
LAST WEEK

Sales data compiled by I [ )

Nielsen
SoundScan

Title

NORAH JONES a4 '
BLUE NOTE 32088° [M]

80 Weeks At Number 1
Come Away With Me

2 VARIOUS ARTISTS Verve//Remixed2
VERVE 000598*/VG

3 KENNY G Ultimate Kenny G
BMG HERITAGE 50997/ARISTA
RICK BRAUN Esperanto
WARNER BROS 48280

5 LIZZ WRIGHT Salt

VERVE 589933/VG [H])

GEORGE BENSON
WARNER BROS T8284/RHING

The Greatest Hits Of All

BERNIE WILLIAMS
GRP 0725.V6 _[H]

The Journey Within

gomﬂouewn..
o

8 THE JAZZMASTERS The Jazzmasters 4
TRIPPIN N RHYTHM/HARDCASTLE 80513/V2
10 BRIAN CULBERTSON Come On Up
WARNER BROS. 48300 [W]
1 KIRK WHALUM Into My Soul
WARNER BROS 48445 [W]
Ll 12 BELA FLECK & THE FLECKTONES Little Worlds
COLUMBIA 86353/SONY MUSIC [H]
12 K PAMELA WILLIAMS The Perfect Love
SHANACHIE 5105
(13] 15 MADLIB Shades Of Blue
BLUE NOTE 36447
14 K ROY HARGROVE PRESENTS THE RH FACTOR Hard Groove
VERVE 065192-/VG [H]
15 BE MINDI ABAIR It Just Happens That Way
GRP 065229/VG
16 {0 THE RIPPINGTONS FEATURING RUSS FREEMAN Let It Ripp
PEAK 8514/CONCORD
17 §E ACOUSTIC ALCHEMY Radio Contact
HIGHER DCTAVE 84285
18 i JEFF GOLUB Soul Sessions
GRP 000287/VG
19 KB PAUL TAYLOR Steppin’ Qut
PEAK 8516/CONCORD
20 Al PRAFUL One Day Deep
N-CODED 4244/RENDEZVOUS
21 BN BELA FLECK & THE FLECKTONES Ten From Little Worlds
COLUMBIA 90533/SONY MUSIC
22 [ KENNY G e Paradise
ARISTA 12738
(23] HIROSHIMA The Bridge
HEADS UP 3076
(24 VARIOUS ARTISTS Verve//Remixed
VERVE 583806"/VG
25 X [ THE CRUSADERS Rural Renewal
PRA/VERVE 060077/VG

THIS WEEK

=127 Billooard” TOP CLASSICAL ALBUMS..

| =

z

| 5
= ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 %« 33 Weeks At Number 1
ANDREA BOCELLI A Sentimento

PHILIPS 470400/UNIVERSAL CLASSICS GROUP

JANUST OLENJN\CZAK WITH THE WARSAW PHILHARMONIC NATIONAL ORCHESTRA OF POLAND (STRUGALA)
SONY CLASSEAL BTN MUSIC

The Pianist (Soundtrack)

9 0 N Ot AW N -

THIS WEEK

sQ@ Q- un -

- -
N =

MARCELO ALVAREZ/SALVATORE LICITRA
SONY CLASSICAL 87957/SONY MUSIC

Duetto

LANG LANG
DG 0J2666/UNIVERSAL CLASSICS GROUP

Tchaikovsky/Mendelssohn: Piano Concertos

YO-YO MA
SONY CLASSICAL 89667/SONY MUSIC

Classic Yo-Yo

YO-YO MA
SONY CLASSICAL 87287/SONY MUSIC

La Belle Epoque

VARIOUS ARTISTS
CIRCA B6967VIRGIN

The Most Relaxing Classical Album...Ever! 1|

EMERSON STRING QUARTET
DG DOOIOB/UNIVERSAL CLASSICS GROUP

Bach: The Art Of Fugue

CARRERAS-DOMINGO-PAVAROTTI The Best Of The 3 Tenors
DECCA 965999/UNIVERSAL CLASSICS GROUP

GLENN GOULD State Of Wonder
SONY CLASSICAL 87703/SONY MUSIC

DAVID DANIELS/CRAIG OGDEN A Quiet Thing

VIRGIN CLASSICS 45601/ANGEL

KRONOS QUARTET/DAWN UPSHAW
NDNESUCH 79696/AG

Berg: Lyric Suite

STEVE REICH/BERYL KOROT Three Tales

NONESUCH 79662/AG

KRONOS QUARTET
NONESUCH 19695/AG

Vasks: String Quartet No. 4

LAST WEEK

LUCIANO PAVAROTTI

DECCA/UTV 470331/UNIVERSAL CLASSICS GROUP
———— e

Romantica

Bilboard” TOP CLASSICAL CROSSOVER..

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
#: NUMBER 1 3% 4 Weeks At Number 1

YO-YO MmA Obrigado Brazil

SONY CLASSICAL 89935/SONY MUSIC

JOSH GROBAN a ° Josh Groban

143/REPRISE 48154/WARNER BROS. [H]

SARAH BRIGHTMAN Harem

NEMO STUDIO 3718G, ANGEL

JOSH GROBAN
143/REPRISE 48413 WARNER BROS

Josh Groban In Concert

CHARLOTTE CHURCH
COLUMBIA 85991, SONY MUSIC

Prelude: The Best Of Charlotte Church

OPERA BABES
SONY CLASSICAL 87803/SONY MUSIC [H]

Beyond imagination

CHRISTOPHER O'RILEY
0OYSSEY/SONY CLASSICAL 87321/SONY MUSIC

True Love Waits: 0'Riley Plays Radiohead

SUMMER Summer

O0YSSEY/SONY CLASSICAL 89879/SONY MUSIC

BOND Shine

MBO/DECCA 470500/UNIVERSAL CLASSICS GROUP [H]

SARAH BRIGHTMAN @
NEMO STUDID 33257/ANGEL

Classics

ANDREA BOCELLI A
PHILIPY 5541 UMIVERSAL CLASSICS GROUP

Cieli Di Toscana

CHARLOTTE CHURCHe® Enchantment
COLUMBIA 83710/SONY MUSIC
ANDRE RIEU Dreaming

SAVOY 17152/DENON

MARIO FRANGOULIS
SONY CLASSICAL 83805/SONY MUSIC [H]

Sometimes | Dream

LAST WEEK

RUSSELL WATSON Encore

OECCA $73160/UNIVERSAL CLASSICS GROUP

ARTIST iMPRINT & NUMBER/DISTRIBUTING LABEL Title

Bilboard” TOP NEW AGE ALBUMS.

NUMBER 1 & 6 Weeks At Number 1

Sales data for Classical,
New Age, and Kid Audio
charts compiled by

N Nielsen

SoundScan

serreveen 20 Billhoard”

TOP CLASSICAL BUDGET

THE MOST RELAXING CLASSICAL MUSIC
Savoy

-t

VARIOUS ARTISTS

RELAXING CLASSICS VARIOUS ARTISTS
ST. CLAIR

GUITAR CLASSICS VARIOUS ARTISTS
ST. CLAIR

VARIOUS ARTISTS

PIANO CLASSICS VARIQUS ARTISTS
ST CLAR

TRANQUIL CLASSICS
ST.CLAIR

VARIOUS ARTISTS

O ® N e W N

ROMANTIC CLASSICS VARIOUS ARTISTS
ST.CLAIR
PEACEFUL CLASSICS VARIOUS ARTISTS
ST.CLAIR
20 CLASSICAL FAVORITES VARIOUS ARTISTS
MADACY
?EgTFUL CLASSICS VARIOUS ARTISTS
T.
VARIOUS ARTISTS

BEST OF BEETHOVEN: VOL. 1
ST CLAIR

RAINY DAY CLASSICS
ST.CLAIR

FOR YOUR SOUL
DECEA /UNIVERSAL CLASSICS GROUP

BEST OF CHOPIN: VOLUME 1
ST. CLAIR

VARIOUS ARTISTS

VARIOUS ARTISTS

VARIOUS ARTISTS

BEST OF MOZART: VOL. 1
ST CLAIR

s Bilboord
TOP CLASS .

BABY MOZART
WALT DISNEY

MORE OF MOST RELAXING CLASSICAL MUSIC IN UNIVERSE VARIOUS ARTISTS|
DENON

VARIOUS ARTISTS

ICAL MIDLINE

VARIOUS ARTISTS

THE MOST RELAXING PIANO ALBUM IN THE WORLD..EVER! VARIOUS ARTISTS]
EMI CLASSICS /ANGEL

DISNEY'S BABY BEETHOVEN
WALT DISNEY

CARL ORFF: TRIONFI
CLASSICS GROUP

VARIOUS ARTISTS

VARIOUS ARTISTS

VIVA ITALIA VARIOUS ARTISTS
DECCA /UNIVERSAL CLASSICS GROUP

BABY EINSTEIN: BABY NEPTUNE VARIOUS ARTISTS
BUENA VISTA /WALT DiSNEY

CHOPIN: THE ROMANTIC PIANIST  VARIOUS ARTISTS

W N OB W N =

EMI CLASSICS /ANGEL
50 GREATEST CLASSICS
T.CLAIR

VARIOUS ARTISTS

BRIDE'S GUIDE TO WEDDING MUSIC VARIOUS ARTISTS|
ANGEL

THE #1 OPERA ALBUM
DECCA /UNIVERSAL CLASSICS GROUP

BABY BACH
WALT DISNEY

BEST OF THE MILLENNIUM
DG /UNIVERSAL CLASSICS GROUP

BABY VIVALD{
WALT DISNEY

VIVALDI'S GREATEST HITS
RCA VICTOR /BMG CLASSICS

Classical Midline compact discs have a wholesale cost
between 8.98 and 12.98. CDs with wholesale price lower than
8.98 appear on Classical Budget.

=g Billboord
TOP KID AUDIO

KIDZ BOP KIDS
RAZOR & TIE 89074

THE CHEETAH GIRLS
WALT DISNEY 860126
SUPERSTAR KIDZ
WALT DISNEY 860087

LIZZIE MCGUIRE
BUENA VISTA 850791/ WALT DISNEY

KIM POSSIBLE

WALT DISNEY 850097
KIDZ BOP KIDS
RAZOR & TIE

KIDS PICKS SINGERS
STRAIGHTWAY 91729,
READ-ALONG

WALT DISNEY 860588

VARIOUS ARTISTS

VARIOUS ARTISTS

VARIOUS ARTISTS

VARIOUS ARTISTS

VARIOUS ARTISTS

-3

KIDZ BOP 4

THE CHEETAH GIRLS (EP!

SUPERSTAR KIDZ

LUZZIE MCGUIRE

DISNEY'S KIM POSSIBLE

KIDZ BOP 3

KIDS PICKS-HIT MIX

FINDING NEMO

VW ® N O s W N

C DELERIUM Chimera VARIOUS ARTISTS DISNEYMANIA: SUPERSTAR ARTISTS SING DISNEY|
NETTWERK 30306 {H] WALT DISNEY 860785

2 YANNI Ethnicity KIDZ BOP KIDS KIDZ BOP
VIRGIN 81516 RAZOR & TIE 89042

3 YANNI Ultimate Yanni VARIOUS ARTISTS OISNEY'S GREATEST. VOL 1
WINDHAM HILL 18106/BMG HERITAGE [WALT DISNEY 860653

4 MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit I WIGGIES YUMMYYUMAY,
AMERI{CAN GRAMAPHONE 1776

KIDZ BOP KIDS KIDZ BOP 2

JESSE COOK Nomad

NARADA WORLD 30797/NARADA

VARIOUS ARTISTS Sounds 0f Wood & Steel 3

WINDHAM HILL 11637 AAL

VARIOUS ARTISTS Pure Moods IV

VIRGIN 12082

LESIEM Illumination

INTENTCITY 80008

DANNY WRIGHT Healer Of Hearts

REAL MUSIC 5518

RAZOR & TIE 89055

VARIOUS ARTISTS
WALY DISNEY 860787

VARIOUS ARTISTS TODDLER FAVORITES
MUSIC FOR LITTLE PEGPLE/XID RHINO 75262/RHINO

VEGGIETALES BOB & LARRY'S SUNDAY MORNING SONGS
BIG IDEA 35007
VARIOUS ARTISTS
WALT DISNEY 860694

VARIOUS ARTISTS
WALT DISNEY 860605

RAOQIO DISNEY JAMS: VOL 5

DISNEY'S GREATEST: VOL 2

OISNEY CHILDREN'S FAVORITES VOL 1

ARMIK Amor De Guitarra

BOLERD 0710

1 STEVEN ANDERSON 100 Church Classics

MADACY CHRISTIAN 2881/MADACY

U4 KEVIN KERN The Winding Path
REAL MUSIC 2626

7 MANNHEIM STEAMROLLER Romantic Melodies
AMERICAN GRAMAPHONE 214

12 JIM BRICKMAN Simple Things
WINDMAM HILL/RCA VICTOR 1158%/AAL

14 JIM BRICKMAN Love Songs & Lullabies

WINDHAM HILL/RCA VICTOR 11647/AAL
——e -

CEDARMONT KIDS TODDLER TUNES: 26 CLASSIC SONGS FOR TODDLERS|
BENSON 84056/Z0MBA

VARIOUS ARTISTS
BMG SPECIAL PRODUCTS 44570/AAL

THE POWERPUFF GIRLS THE POWERPUFF GIRLS: POWER POP|
KID RHINOQ 73897/RHINO

SING-ALONG SING-ALONG WITH DISNEY'S PRINCESSES
WALT DISNEY 850583

VARIOUS ARTISTS
WALT DISNEY 850770

VARIQUS ARTISTS
WALT DISNEY 850074

VARIOUS ARTISTS
ALT DISNEY 860746

Children’s recordings: original motion picture soundtracks exeluded

KID'S DANCE PARTY

BABY MOZART

PLAYHOUSE OISNEY 2

PRINCESS FAVORITES

@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America {RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum}. ® RIAA certificetion for net shipment of 10 million units {Diamond}. Numeral following Platinum or Diamond

symbol indicates album’s multi-piatinum level. For boxed sels and doubie albums with a running time of 100 minutes or more, the RIAA multipies shipments by the number of discs and/or tapes. RIAA Latin awards: ©

units {Multi-Ptatino). *Asterisk indi LPis . Hi Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. ©2003, VNU Business Media, Inc., and Nieisen SoundScan, inc. Ail rights reserved.

> Certification tor net shipment of 100,000 units {Oro). /A Certification of 200,000 units (Platino). A’ Certification of 400,000
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24’S (Ya Majesty’s Music, ASCAP/Toompstone, BMI)
H100 82; RBH 27

99.9% SURE {I'VE NEVER BEEN HERE BEFORE) (WB,
ASCAP/Sangs Of R. Joseph, ASCAP/French Hip,
ASCAP/Annotation, ASCAP), WBM, H100 100

— | Y-

ACA ENTRE NOS (LGA, BMI) LT 26

ACT A FOOL (Ludacris, ASCAP/EMI April,
ASCAP/Copyright Control), HL, RBH 92

ACTOS DE UN TONTO (Seg Son, BMI) LT 34

ADDICTED (Warner Chappell, SOCAN/Wet Wheelie,
SOCAN/High-Maintenance, SOCAN/Stinky Music,
SOCAN/Drop Out, SOCAN/Stutty, SOCAN/Lanni Tunes,
SOCAN), WBM, H100 54

AMAZING (Dudeski, ASCAP) H100 88

AMOR BESAME (Solmar, SESAQ) LT 42

AND THE CROWD GOES WILD (Gottahaveable,
BMI/Songs Of Windswept Pacific, BMI/BMG Songs,
ASCAP/Mrs. Lumpkins Poodle, ASCAP), WBM, CS 29

ANTES (Copyright Control) LT 1

ARE YOU HAPPY NOW? (I'm With The Band.,
ASCAP/WB, ASCAP/Dillon Jackson, ASCAP), HL/WBM,
H100 26

ASIGNATURA PENDIENTE (Arjona Musical,
ASCAP/Sony/ATV Discos, ASCAP) LT 10

AS| TE QUIERO (Edimusa, ASCAP) LT 46

AVE CAUTIVA (Seg Son, BMI) LT 29

-_— B -_—

BABY BOY (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Scott Storch,
ASCAP/Tuff Jew, ASCAP/EMI April, ASCAP/Dutty Rock,
ASCAP/Black Owned Musik, ASCAP/Music World,
ASCAP/Carter Boys, ASCAP/TVT, ASCAP/Notting Dale,
ASCAP), HL/WBM, H100 2; RBH 2

BACKTIGHT (Hood Classics, ASCAP/E-Ballad,
ASCAP/WB, ASCAP/Young Beggah, BMI/Mother Drake,
ASCAP/Jasane Drama, ASCAP/Warner-Tamerlane, BMI),
WBM, RBH 68

BEER FOR MY HORSES (Tokeco Tunes, BMI/Sony/ATV
Tree, BMI/Big Yellow Dog, BMI), HL, CS 15

BIGGER THAN MY BODY (Specific Harm,
ASCAP/Sony/ATV Tunes, ASCAP), CLM/HL, H100 48

THE BOYS OF SUMMER (Wild Gator, ASCAP/Warner-
Tamerlane, BMI/Woody Creek, BMI), WBM, H100 20

BRING ME TO LIFE (Zombies Ate My Publishing,
BMI/Forthefallen, BMI/Dwight Frye, BMI), WBM, H100 28

BUSTED (Zomba Songs, BMI/R.Kelly, BMI), WBM,
RBH 46

-_— c -

CALLING ALL ANGELS (EMI April, ASCAP/Blue Lamp,
ASCAP), HL, H100 19

CALLING ALL GIRLS (Zomba Songs, BMI/R.Kelly,
BMI/Bubo, ASCAP/That’s What's Up, ASCAP/Dangerous
Words, ASCAP), WBM, RBH 55

CAN'T HOLD US DOWN (Xtina, BMI/Careers-BMG,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Logrhythm, BMI),
HL, H1o0 12

CAN'T STOP, WON'T STOP (Copyright Control/Six
Figga, BMI) H100 23; RBH 11

CAN YOU HEAR ME WHEN | TALK TO YOU? (Harnen,
ASCAP/Love Pig, ASCAP) CS 39

CELEBRITY (EMI April, ASCAP/Sea Gayle, ASCAP), HL,
(S 13; H100 61

CHICKS DIG IT (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/Casey Donovan, BMI), WBM, €S 21

CLOSER (Life Is What We Music, ASCAP/Crystal House
Music, ASCAP/Tigers Milk, ASCAP) RBH 86

CLUBBIN (R.Kelly, BMI/Zomba Songs, BMI/Joe Bud-
den, ASCAP/On Top, ASCAP/Universal, ASCAP), WBM,
H100 65; RBH 23

COME OVER (Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP/Babyboy’s Little, SESAC/Noon-
time South, SESAC/Warner-Tamerlane, BMI/Kevin Hicks,
BMI/Bubba Gee, BMi/Noontime Tunes, BMI), WBM, Hioo
32;RBH 10

COMIN’ FROM WHERE 'M FROM (Tappy Whyte's,
BMI/Songs Of Universal, BMI/Bat Future, BMI) RBH 76

COP THAT SH#! (Virginia Beach, ASCAP/Mag/o0,
ASCAP/Mass Confusion, ASCAP/Black Fountain,
ASCAP/EM!I April, ASCAP/WB, ASCAP/Kingston 8,
ASCAP), HL/WBM, RBH 63

COWBOYS LIKE US (Almo, ASCAP/Sony/ATV Songs,
BMI/Love Monkey, BMI), HL, CS 22

CRAZY (Songs Of Universal, BMI/Bayjun Beat,
BMI/Javier Cake, ASCAP), WBM, H100 95; RBH 50

CRAZY IN LOVE (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/EMI Blackwood,
BMI/Richcraft, BMI/Damrich, BMI/Carter Boys,
ASCAP/EMI April, ASCAP/Music World, ASCAP/Unichap-
pell, BMI), HL/WBM, H1o00 7; RBH 20

THE CROWN (Not Listed) RBH 67

-_— D -_—

DAMN! (Drugstore, ASCAP/Lil Jon ooo17 Music,
BMI/White Rhino, BMI/Lil’ Buddy Dewberry, BMI) H1oo
11;RBH 7

DANCE WITH MY FATHER (Uncle Ronnie's, ASCAP/EMI
April, ASCAP/Chi-Boy, ASCAP), HL/WBM, H100 39; RBH
28

DANGER (Rexamillons, ASCAP/Divine Pimp,
ASCAP/Tribes Of Kedar, ASCAP/BMI Songs, ASCAP/Uni-
versal, ASCAP/Jajapo, ASCAP), WBM, H100 92; RBH 38

DAT SEXY BODY (Tony Kelly, BMI/Songs Of Universal
PolyGram International, BMI/Dubplate, PRS) RBH 97

DAYS LIKE THIS (Castle Street, ASCAP/Cal IV, ASCAP)
(S 24
DEJAME VOLAR (Ma's Ziti, ASCAP/Pancho And Bingo,
BMI) LT 35

DEJENME SI ESTOY LLORANDO (Irmaos Vitale, BMI)
LT 27
DID MY TIME (Fieldysnuttz, BMI/Stratosphericyoness,
BMI/Musik Munk, BMI/Evileria, BMI/Gintoe, BMI/Zomba
Songs, BMI), WBM, H1o0 87

DIDN'T YOU KNOW (Damrich, BMI/EMI Blackwood,
BMI), HL, RBH 81

DIPSET (SANTANA'S TOWN) (Copyright Control/Killa
Cam, BMI/Tiarra's Daddy’s, ASCAP) RBH 78

DRIFT AWAY (Almo, ASCAP), HL, H100 18

DRINKIN’ BONE (Sony/ATV Acuff Rose, BMI/Zomba,
ASCAP/Sufferin’ Succotash, ASCAP), HL/WBM, CS 34

-_— E -
EN LOS PURITOS HUESOS (Edimonsa, ASCAP/Siem-
pre, ASCAP) LT 21
ESO DUELE (Ser-Ca, BM) LT9
ESTOY A PUNTO (Ser-Ca, BMI) LT 13
EVERY FRIDAY AFTERNOON (Murrah, BMI/Melanie
Howard, ASCAP), WBM, CS 42

-_— F -

FAINT (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisctosure Agreement, BMI/Rob
Bourdon, BMI/Kenji Kobayashi, BMI/Pancakey Cakes,
BMI), WBM, H100 51

FAITHFUL TO YOU (Zomba, ASCAP/Nikeeya,
ASCAP/Blackfire, ASCAP/Famous, ASCAP), HL/WBM,
RBH 85

FEELIN’ FREAKY (Nickelodeon, ASCAP/N-Can-N,
ASCAP/Famous, ASCAP/Zomba, ASCAP/Zomba Songs,
BMi/R.Kelly, BMI/Sony/ATV Songs, BMI/EKOP,
BM{/Sony/ATV Tunes, ASCAP/ENOT, ASCAP/F. Jones,
ASCAP/Empire, ASCAP/Troy Moet, ASCAP/MO’ Lyric’s,
ASCAP), HL/WBM, RBH 77

A FEW QUESTIONS (Noble Vision, ASCAP/Green Dog,
BM{) CS g; H100 60

FIND A WAY (Modat, ASCAP/916, BMI) H100 99; RBH

52

FIRE (YES, YES Y'ALL) (Joe Budden, ASCAP/On Top,
ASCAP/Universal, ASCAP/F.0.B., ASCAP/N.Q.C.,
ASCAP/Starbus, BM}/Ensign, BMI/Sugar Hill, BMI/Twen-
ty Nine Black, BMi/Future Sights And Sounds, BMI/Deco,
BMI), HL, RBH 88

FLIPSIDE (Efartooee, ASCAP/F.0.B., ASCAP/Copyright
Control) RBH 72

FLY (Not Listed) RBH 51

FOREVER (R.Kelly, BMI/Zomba Songs, BMI), WBM,

BH 93
FOREVER AND FOR ALWAYS (Universal-Songs Of Poly-
Gram International, BMI/Loon Echo, BMI/Out Of Pocket,
ASCAP/Zomba, ASCAP), WBM, CS 7; H100 29
FOTOGRAFIA (Peermusic Ill, BMI/Camaleon, BMI) LT 7
FRONTIN’ (The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/EMI April, ASCAP/Carter Boys, ASCAP), HL,
H1o0 5; RBH 1

- =

GET BUSY (EMI April, ASCAP/Tafari, ASCAP), HL, H100
43; RBH 39

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMI/ColliPark, BMI/DWC, BMI) H100 6; RBH 4

GETTING LATE (Marshmellow, BMI/Perfect,
ASCAP/SPZ, BMI/Aboukir, BMI/Universal, BMI/Double
Oh Eight, ASCAP/Touched By Jazz, ASCAP/EMI April,
ASCAP), HL, RBH 58

GIRLI'M A BAD BOY (Jelly’s Jams, ASCAP/joseph
Cartagena, ASCAP/Dade Co. Project Music, BMI/Bubo,
ASCAP/That’s What's Up, ASCAP/New Columbia Pictures,
ASCAP/Sony/ATV Tunes, ASCAP/Colpix, BMI/Sony/ATV
Songs, BMI), HL, RBH 69

GIRLS AND BOYS (EMI April, ASCAP/21:1, ASCAP), HL,
Hi00 62

GOT SOME TEETH (Obie Trice, ASCAP/Eight Mile
Style, BMI/Jaceff, ASCAP/Resto World, ASCAP/Universal,
ASCAP/Universal-PolyGram International, ASCAP/Buffalo,
ASCAP/Bughouse, ASCAP/Unforgettable Music,
PRS/Almo, ASCAP}, HL/WBM, H1o0 78; RBH 47

-_— H -_—

HALF A HEART TATTOO (Sony/ATV Acuff Rose, BMI),
HL, CS 41

HARDER TO BREATHE (Not Listed) Hi00 57

HEADBUSSA (Headbussa, ASCAP/Swole, ASCAP/G.I.
loe, BMI) RBH 90

HEADSTRONG (WBM, SESAC/Traptism, SESAC),
WBM, H100 46

HEAVEN (Loco De Amor, BMI/Audible Sun, BM),
WBM, H1o0 72

HEAVEN HELP ME (Wacissa River, BMI/On The Man-
tel, BMI/BP), BMI) (S 56

HELL YEAH (Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP), WBM, CS 26

HELP POUR OUT THE RAIN {LACEY’S SONG) (My Little
Jewell, BMI/Reveille B, BMI/Sony/ATV Tree, BMI), HL, CS
5; H100 37

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, H100 40

HOLE IN THE WORLD (Cass County, ASCAP/Wild
Gator, ASCAP/Red Cloud, ASCAP), WBM, H100 85

HOLIDAE IN (Aimo, ASCAP/Trak Starz, ASCAP/lrving,
BMI/Jackpot, ASCAP/Ludacris, ASCAP/EMI April, ASCAP),
HL, H100 73; RBH 41

HONESTY (WRITE ME A LIST) (Sony/ATV Acuff Rose,
BMI/New Works, BMI), HL, CS 27

HOW YOU WANT THAT (Donceno, ASCAP/Rhythm
Bluntz, ASCAP/Universal, ASCAP/Jack Knight,
ASCAP/)ustin Combs, ASCAP/EMI April, ASCAP/Issy &
Nemo Tunes, ASCAP), HL/WBM, RBH 100

HOY (Estefan, ASCAP) LT 3

HOY EMPIEZA M1 TRISTEZA (Edimusa, ASCAP) LT 16

-_— l -

1 CAN'T BE YOUR FRIEND (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Waltz Time,
ASCAP), HL/WBM, CS 23

1 CAN'T TAKE YOU ANYWHERE (Sony/ATV Tree,
BMI/Big Yetlow Dog, BMI/Tokeco Tunes, BMI), HL, CS 37

|CE CREAM (R.Kelly, BM1/Zomba Songs, BMI), WBM,
RBH 71

IFTHERE AIN'T THERE OUGHTA' BE (Mosaic Music,
BMI/Almo, ASCAP/What If Factor, ASCAP/Extremely Big
Tractor, ASCAP), HL, CS 58

1 LIKE (Michael Alvarez, BMI/Anthony England, BMI)
RBH 94

I'LL BE AROUND (BMG Songs, ASCAP/Mrs. Lumpkins
Poodle, ASCAP/EMI Blackwood, BMI/Ty Land, BMI), HL,
(S50

I'LLNEVER LEAVE (Zomba Songs, BMI/R Kelly, BMI),
WBM, RBH 48

1 LOVE THIS BAR (Tokeco Tunes, BMI/Sony/ATV Tree,
BMI/Big Yellow Dog, BM1), HL, CS 14; H100 64

1 LOVE YOU THIS MUCH (Nashville DreamWorks
Songs, ASCAP/Paper Angels, ASCAP/Sunchaser,
ASCAP/Cherry Lane, ASCAP/EMI April, ASCAP/Sea Gayle,
ASCAP), CLM/HL, CS 38

I MELT (Sony/ATV Cross Keys, ASCAP/Onaly,
ASCAP/Major Bob, ASCAP/Warner-Tamerlane, BMI),
HL/WBM, CS 12; H100 63

I’M GONNA TAKE THAT MOUNTAIN (Foray,
SESAC/Sea Keeper, SESAC/Chatawa, ASCAP) €S 25

I’M ONE OF YOU (Warner-Tamerlane, BMI/Melanie
Howard, ASCAP), WBM, CS 45

INDUSTRY (Sony/ATV Tunes, ASCAP/Huss Zwingli,
ASCAP/EMI Blackwood, BMI/Te-Bass, BMI/Jobete,
ASCAP/Stone Agate, BMI), HL, RBH 83

I NEED YOU NOW (Smokie’s Song, BMI) RBH 66

IN MY DREAMS (Mundo, BMI/EMI Blackwood,
BMI/Rumbalo, BM|/Toto Tunes, ASCAP/Winning Circle,
ASCAP/Bluewater, ASCAP), HL, CS 47

IN THOSE JEANS (Music Of Windswept, ASCAP/Hand
In My Pocket, ASCAP/Harvey "The Rock™ Hester, ASCAP),
WBM, H100 24; RBH 13

INTO YOU () Brasco, ASCAP/Desert Storm, BMI/Mr.
Manatti, BMI/EMI Blackwood, BMI/Duro, BMI/Songs Of
DreamWorks, BMI/Time For Flytes, BMI/EMI April,
ASCAP/Plus 1, ASCAP/D. Brasco, ASCAP/Cherry River,
BMI), CLM/HL, H1o00 4; RBH 6

INTUITION (Wiggly Tooth, ASCAP/EMI April,
ASCAP/Apollinaire, BMI/EMI Blackwood, BMI), HL, H100

77

| THINK YOU’RE BEAUTIFUL (Mosaic Music, BMI/Hold
Jack, BMI) (S 52

IT’S FIVE O’CLOCK SOMEWHERE (EMI Apri,
ASCAP/Sea Gayle, ASCAP/Wamer-Tamerlane, BMI/R.
Joseph, BMI), HL/WBM, CS 1; H100 21

I WANNA DO IT ALL (EMI Blackwood, BMI/Ty Land,
BMI/1808 Music, BMI/BPj, BMI/Mike Curb, BMI),
HL/WBM, CS 40

| WANT YOU (Cori Tiffani, BMi/Mindsetter’s Music,
BMI/Gregory Bruno’s, BMI/JadaChris, BMI/Sony/ATV
Songs, BMI/Jelly’s Jams, ASCAP/Joseph Cartagena,
ASCAP/Almo, ASCAP), HL, H100 44

1 WISH (Still Working For The Man, BMI/Tommy Lee
James, BMI/ICG, BMI/Careers-BMG, BMI/Music Hill,
BMI), HL, €5 33

| WISH | WASN'T (EMI April, ASCAP/Flyte Tyme,
ASCAP/Minneapolis Guys, ASCAP/Ji Branda, ASCAP), HL,

RBH 24
-‘-

JUST A DOG (Ottanowear, BMI)} RBH 74

JUST BECAUSE (Irving, BMI/I'tt Hit You Back,
BMI/Embryotic, BMI/Almo, ASCAP/ZaneyChaney,
ASCAP/Swi2zle Stick, BMI/Ezerman, BMI) H100 96

- K -_—
KNOCK KNOCK (Mass Confusion, ASCAP/WB,
ASCAP/Ye World Music, ASCAP/Abc-Dunhill, BMI), WBM,
RBH 42

- l -

THE LATE GREAT GOLDEN STATE (Faded Love, BMI)
(Ss54
LET’S GET DOWN (Shad Moss, BMI/Warner-Tamer-
lane, BMI/Bubba Gee, BMI/Noontime Tunes, BMI/R.0.C.,
BMI/INB, BMI/Ya Majesty’s Music, ASCAP), WBM, Hioo
14; RBH 12

LIGHTS OUT (Hoobangin Music, ASCAP/DreamWorks
Songs, ASCAP/EMI Blackwood, BMI/Crypton Music,
BMI/Universal, ASCAP/Gangsta Boogie, ASCAP/Knoc-
Turn’Al, ASCAP/Baby Ree Toonz, BMI), HL, RBH 98

LIGHT YOUR A** ON FIRE (Starbus, BMI/Ensign,
BMI/The Waters Of Nazareth, BMI/EMI Blackwood,
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL, H1o0 80;
RBH37
LIKE A PIMP (Crump Tight, ASCAP/Lucky, BMI/WB,
ASCAP) RBH 31

LIKE GLUE (Dutty Rock, ASCAP/EMI April,
ASCAP/Tony Kelly, BMI/Universal-Songs Of PolyGram,
BMI/VP, BMI), HL/WBM, H1o0 27; RBH 22

LITTLE MOMENTS (EMI April, ASCAP/Sea Gayle,
ASCAP), HL, CS 46

LLORARE LAS PENAS (Nati, BMI/Ventura, ASCAP) LT
36

LONG BLACK TRAIN (Sony/ATV Cross Keys,
ASCAP/Drivers Ed, ASCAP}, HL, CS 36

LOVE AT 15T SIGHT (Mary ). Blige, ASCAP/Universal-
MCA, ASCAP/Gloria’s Boy, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Wu-Tang, BMI/Careers-BMG,
BMI/Marsky, BMI/Janice Combs, BMI/EMI Blackwood,
BMI/Danger Zone, ASCAP/Zomba, ASCAP/Jass Merchant,
ASCAP), HL/WBM, H1o0 90; RBH 40

LOVE CALLS (Kem, BMI) RBH 32

LOVIN’ ALL NIGHT (Sony/ATV Cross Keys, ASCAP), HL,
(S 20; H1o0 86

LOW (EM! Virgin, ASCAP/Whorgamusica, ASCAP)
H1o0 74

-_— M -_—

MAGIC STICK (Notorious K.I.M., BMI/Warner-Tamer-
lane, BMI/High On Life, ASCAP/C. Evans, ASCAP/221,
ASCAP/Careers-BMG, BMI/Universal, ASCAP/50 Cent,
ASCAP), HL/WBM, H100 31; RBH 45

MARIPOSA TRAICIONERA (Tulum, ASCAP/EMI April,
ASCAP) LT 17

ME CANSE DE MORIR POR TU AMOR (Zomba Golden
Sands, ASCAP) LT 41

ME FALTA VALOR (Bello Musical, BMI) LT 37

ME PONES SEXY (Cori Tiffani, BMI/Mindsetter's
Music, BMI/Gregory Bruno's, BMI/JadaChris,
BMI/Sony/ATV Songs, BMI/Jelly’s Jams, ASCAP/Joseph
Cartagena, ASCAP/Thaly Songs, BMI/Peermusic 1l
BMI/Almo, ASCAP) LT 11

MIGHTY D-BLOCK (2 GUNS UP) (SheekLouchin,
ASCAP/|ustin Combs, ASCAP/EMI April, ASCAP/D) Green
Latern, BMI), HL, RBH 84

MILKSHAKE (The Waters Of Nazareth, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI April,
ASCAP/Raynchaser, BMI/Careers-BMG, BMI/Issy & Nemo
Tunes, ASCAP), HL, RBH 57

MINUTOS (Sony/ATV Discos, ASCAP/Arjona Musical,
ASCAP) LT 30

MISS INDEPENDENT (Rhettski, ASCAP/Xtina,
BMi/Careers-BMG, BMI/Copyright Control/LegRhythm,
BMI), HL, H100 35

MY FRONT PORCH LOOKING IN (Sony/ATV Tree,
BMI/Sixteen Stars, BMI/HoriPro, BMI/Cosmic Muel,
ASCAP/Don Pfrimmer, ASCAP), HL, (S 16

MY LOVE IS LIKE.,, WO (Mass Confusion, ASCAP/WB,
ASCAP/C Sun, ASCAP/Wet Ink Red, ASCAP/Black Soul
Connection, BMI/Wet Ink Blue, BMI), WBM, H100 13; RBH
36

MY NAME (Eight Mile Style, BMI/Hennessey For
Everyone, BMI/Alexandra, BMI/Nate Dogg, BMI) RBH 82

-_— N -

NAGGIN (ColliPark, BMI/Da Crippler, BMI/EWC, BMI)
RBH 62

NA NA NA NA (Da Twelve, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Wild Apache, ASCAP), HL, RBH
60

NEVER LEAVE YOU - UH OOH, UH O00H! (1433,
ASCAP/Tafari, ASCAP/Greensleeves, PRS) H100 17; RBH

30

NO ES LO MISMO (Gazul, ASCAP/WB, ASCAP) LT 5

NO HACE FALTA (F..P.P,, BMi/Estefan, ASCAP) LT 8

NOMAS POR TU CULPA (Vander, ASCAP/Edimusa,
ASCAP) LT 15

NOOKIE (REAL GOOD) (Big Ape, BMI/E-Class,
BMI/L.E.C., BMI) RBH 64

NO SHOES, NO SHIRT, NO PROBLEMS (Sony/ATV
Acuff Rose, BMI), HL, CS 3; H100 33

-_— o -_—
OFFICIALLY MISSING YOU (Aurelius, ASCAP/Famous,
ASCAP), HL, H100 93; RBH 43

THE ONLY THING MISSIN’ (Kharatroy, ASCAP/October
12th, ASCAP/Hitco South, ASCAP/Music Of Windswept,

= Bilboard SINGLES AND TRACKS SONG INDEX.

ASCAP/Divinebushbaby, SESAC/Evamaemusic, ASCAP),
HL, RBH 61

OOH! (EMI April, ASCAP/Art Official, BMI/Justin
Combs, ASCAP/Bohannon Music, ASCAP/Universal-MCA,
ASCAP/Mary ). Blige, ASCAP), HL, H100 52; RBH 19

OOH WEE (Inouye, BMI/Nate Dogg, BMI/Rich Kid,
BMI) RBH 95

OTRAVEZ (Sony/ATV Discos, ASCAP/Universal Musi-

ca, ASCAP) IT 45
- P -_—

PARA MORIR IGUALES (Peer Int’L, BMI) LT 40

PARTY & BULLSH*T 2003 (Rah Digga, ASCAP/F.0.B.,
ASCAP/N.Q.C., ASCAP/Curtis A Jones, ASCAP) RBH 70

PERFECT (Copyright Control/Sony/ATV Tree,
BMI/Wenonga, BMI/Gold Watch, BMI), HL, CS 55

PICK UP THE PHONE (Zomba Songs, BMI/R.Kelly,
BMI/Ludacris, ASCAP/EMI April, ASCAP), HL/WBM, RBH
65

P.LM.P. (High On Life, ASCAP/EMI April, ASCAP/ Derty
Works, ASCAP/50 Cent, ASCAP/Universal, ASCAP/FBC,
ASCAP), HL/WBM, H1o0 8; RBH 8

PLAYBOYS OF THE SOUTHWESTERN WORLD (Mur-
rah, BMI/VanWarmer, ASCAP), WBM, CS 30

PON DE RIVER, PON DE BANK (Greensleeves,
PRS/Copyright Control) H100 94; RBH 44

PRAY FOR THE FISH (Green Dog, BMI/Springer Ink,
BMI) CS 51

PUT THAT WOMAN FIRST (Divine Mill, ASCAP/WB,
ASCAP/Dinky B, ASCAP/Universal-PolyGram International
Tunes, SESAC/Jahqae Joints, SESAC/I Want My Daddy's
Records, ASCAP/Miss Mary’s, BMI/Nitty & Capone,
BMI/Warner-Tamerlane, BMI/)asane Drama, ASCAP/Irv-
ing, BMI), HL/WBM, RBH 34

PUT YOUR DRINKS DOWN (Feelis, ASCAP/Dead
Game, ASCAP/Dry Rain, ASCAP/Mr. Green, ASCAP/Earl
Hayes, ASCAP) RBH 8o

Y T
QUE GANAS (Hecho A Mano, ASCAP/EMI April,
ASCAP/Clear Mind, ASCAP/Famous, ASCAP/Clear Heart,
BMI/Ensign, BMI) LT 22
QUITEMONOS LA ROPA (World Deep, BMI/Sony/ATV
Latin, BMI/Blueplatinum, ASCAP/Sony/ATV Discos,

ASCAP)LT6
- R—

RAINBOW MAN (Warner-Tamerlane, BMI/Smith
Haven, BMI/Coburn, BMI), WBM, CS 48

RAIN ON ME (Pookietoots, ASCAP/Baeza,
ASCAP/Universal, ASCAP/Famous, ASCAP/Soldierz
Touch, ASCAP/Ensign, BMI/D] Irv, BMi/Colgems-EMI,
ASCAP), HL/WBM, H100 49; RBH 18

READ YOUR MIND (Tuff Huff, BMI/Grindtime,
BMI/Pay Town, BMI) RBH 29

REAL GOOD MAN (Universal, ASCAP/ Memphisto,
ASCAP/Zomba Songs, BMI/Teren It Up, BMI), WBM, CS 4;
H1o0 34

RED DIRT ROAD (Sony/ATV Tree, BM1/Buffalo Prairie,
BMI/Showbilly, BMI), HL, CS 11; H100 50

THE REMEDY () WON'T WORRY) (Goo Eyed,
ASCAP/BSM, ASCAP/Warner-Tamerlane, BMI/Hollylodge,
BMI/Scott Spock Songs, BMI/BMG-Careers, BMI/Graham
Edwards Songs, ASCAP/BMG Songs, ASCAP/Rainbow
Fish, BMI), HL/WBM, H100 15

RIDIN’ SPINNERS (Tefnoise, BMI/Bridgeport,
BMI/Rubber Band, BMI/Universal-Songs Of PolyGram
International, BMI/Universal, ASCAP/MC Ren Muzik,
ASCAP/Lucky, BMI) RBH 89

RIE Y LLORA (Sir George, ASCAP/WB, ASCAP) LT 12

RIGHT THURR (Trak Starz, ASCAP/Almo, ASCAP/Irv-
ing, BMI), HL, H100 3; RBH 5

ROCK WIT U (AWWW BABY) (Pookietoots,
ASCAP/Baeza, ASCAP/Universal, ASCAP/Soldierz Touch,
ASCAP/D) Irv, BMI), WBM, H100 41

ROUN’ THE GLOBE (Nappy Roots, BMI/Mike City,
BMI/Warner-Tamerlane, BMI), WBM, H1oo 97; RBH 53

RUN, RUN, RUN (Songs Of Scream, ASCAP/There’s
One Music, ASCAP/MCS, ASCAP/Deston, ASCAP/Boat
Money, ASCAP/Sony/ATV Cross Keys, ASCAP/Humidity,
ASCAP), HL, CS 44

-_— s -

SELL A LOT OF BEER (Sony/ATV Tree, BMI/Mr. Bubba,
BMI), HL, (S 59

SE ME OLVIDO TU NOMBRE (F..PP,, BMI) LT 18

SEND THE PAIN BELOW (WB, ASCAP/Loeffler,
ASCAP), WBM, H100 91

SENORITA (Tennman Tunes, ASCAP/Zomba,
ASCAP/EMI April, ASCAP/Chase Chad, ASCAP/EMI Black-
wood, BMI/The Waters Of Nazareth, BMI), HL/WBM, Hioo0

30

SERAN SUS 0JOS (Fonomusic, SESAC) LT 33

SEVEN NATION ARMY (Peppermint Stripe, BM{), CLM,
H100 81

SHAKE THAT MONKEY (Zomba Songs, BMI/T. Shaw,
BMI/Lil Jon 00017 Music, BMI), WBM, RBH 73

SHAKE YA TAILFEATHER (Jackie Frost, ASCAP/BMG
Songs, ASCAP/Bubo, ASCAP/That's What's Up,
ASCAP/Young Dude, ASCAP/Universal, ASCAP/Jason
Bridges, ASCAP), HL/WBM, H1o0 1; RBH 3

SHE IS (EMI April, ASCAP/Zorro Roja, ASCAP/Still
Working For The Man, BMI/ICG, BMI/Tommy Lee James,
BMI/Pat Price, BMI), HL, (S 57

SHOW ME HOW TO LIVE (Disappearing One,
ASCAP/Melee Savvy Music, BMI/Me 3, BMI/LBV Songs,
BMI), HL, Hioo0 67

SIGNS OF LOVE MAKIN’ (Zovektion, ASCAP/BMG
Songs, ASCAP/First Avenue, ASCAP/Demis Hot Songs,
ASCAP/Edmonds, BMI/EMI April, ASCAP/E Two, ASCAP),
HL, H100 66; RBH 21

SIMPLY BEING LOVED (SOMNAMBULIST) (Songs Of
DreamWorks, BMI/Cherry River, BMI/Embrace The Future,
BMI) H100 98

EL SINVERGUENZA (Flamingo, BMI) LT 48

SI TE DIJERON (VMR, ASCAP) LT 20

SMALLER PIECES (Hope-N-Cal, BMI/Dusty Drake,
BMI/EMI Full Keel, ASCAP/Left Foot, ASCAP/Kerry Kurt,
ASCAP/Sony/ATV Cross Keys, ASCAP/Cal IV, ASCAP), HL,
(s53

SMOOTH SAILIN’ (Scodie Mac, BMI/Word Life,
ASCAP/Black Smoove, ASCAP/EMI April, ASCAP), HL,
RBH 96

S0 FAR AWAY (Greenfund, ASCAP/i.m.nobody,
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP), WBM,
H1o0 42

S0 GONE (Mass Confusion, ASCAP/WB, ASCAP/Cun-
ningham, ASCAP/Rashi N’ Leory, ASCAP/Portrait-Solar,
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, H100 47;
RBH 15

SOLO POR TI (Yami, BMI} LT 32

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/Black Diesel, SOCAN), WBM,
Hi00 68

SOUL SHAKE (Nathaniel Lamar Haywood, BMI/La
Kasa Sole, ASCAP/Darryl Payne, BMI) RBH 91

SO YESTERDAY (BMG-Careers, BMI/Lauren Christy,
BMI/Scott Spock Songs, BMI/Shahasu, BMI/Graham
Edwards Songs, ASCAP), HL, H1o0 71

STAND UP (Ludacris, ASCAP/EMI| April, ASCAP/Ye
World Music, ASCAP), HL, H100 38; RBH 14

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R.Kelly, BMI), WBM, H100 59; RBH 17

STILL ON MY BRAIN (Tennman Tunes, ASCAP/Zomba,
ASCAP/First Avenue, ASCAP/BMG, PRS/BMG Songs,
ASCAP/EMI April, ASCAP/E Two, ASCAP/Demis Hot
Songs, ASCAP), HL, RBH 79

STREETS OF HEAVEN (Magic Mustang, BMI/Write Em
Cowgirl, BMI/Annie And Clyde, ASCAP/Anthology, ASCAP)
(528

SUELTALO (Elix, ASCAP) LT 24

SUGA SUGA (Latino Velvet, BMI/SoulSick Muzik,
BMI/Amaya-Sophia, BMI) H100 36; RBH 56

SUMMERTIME (EMI April, ASCAP/Justin Combs,
ASCAP/Phoenix Ave, ASCAP/EMI| Blackwood, BMI/Janice
Combs, BMI/Marsky, BMI/Beyonce, ASCAP), HL, RBH 35

SUPERSTAR (Embassy, BMI/Young Carney, ASCAP)

RBH 33
SUPERVISOR DE TUS SUENOS (Hecho A Mano,
ASCAP) LT 43

- T -_—
TAL VEZ (Muziekuitgeveris Artemis BV, BMI}, WBM, LT
25
TE METISTE EN MI CAMA (Edimonsa, ASCAP) LT 31
TE NECESITO (Karen, BMI/Elyon, BMI) LT 23
TENNESSEE RIVER RUN (EMI April, ASCAP/Pittsburg
Landing, ASCAP/Chord Boy, BMI/Bradley, BMI), HL/WBM,

32

TE REGALO MI TRISTEZA (ADG, SESAC) LT 28

TE RETO A QUE ME OLVIDES (Arpa, BMI) LT 50

THEN THEY DO (Warner-Tamerlane, BMI/Makeshift,
BMI), WBM, CS 18; H1o0 79

(THERE’S GOTTA BE) MORE TO LIFE (Diesel Liesal,
BMI/Warner-Tamerlane, BMI/Slowguy Songs,
ASCAP/Songtower, ASCAP/WB, ASCAP/Little Minx Music,
ASCAP/Chrysalis, ASCAP/First Avenue, ASCAP/BMG
Songs, ASCAP/Demis Hot Songs, ASCAP/Edmonds,
BMI/EMI April, ASCAP), HL/WBM, H100 84

THIS 1S THE NIGHT (Aldo Nova, SOCAN/Deston,
ASCAP/Brrr..., ASCAP/WB, ASCAP), HL/WBM, H100 89

THIS ONE’S FOR THE GIRLS (DreamWorks Songs,
ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI), CLM/HL, CS 6; H100 53

THOIA THOING (Zomba Songs, BMI/R.Kelly, BMI),
WBM, H1o0 22; RBH 9

TONITE, I’'M YOURS (Top Of The World Enterprises,
ASCAP/My Atomz Muzik, ASCAP/5 Stooges, ASCAP/WB,
ASCAP/Flowers And Cream, ASCAP/Lil’ Nettie, ASCAP),
WBM, RBH 87

TOUGH LITTLE BOYS (EM! April, ASCAP/Sea Gayle,
ASCAP/Coburn, BMI), HL/WBM, CS 8; Hio0 55

TU AMOR O TU DESPRECIO (Crisma, SESAQ) LT 19

-_— u -

U GOT THAT LOVE (CALL IT ANIGHT) (Divided,
BMI/Universal-Songs Of PolyGram, BMI/Ramal,
BMI/Warner-Tamerlane, BMI), WBM, RBH 75

UNA EMOCION PARA SIEMPRE (Universal-Musica
Unica, BMI/EMI Blackwood, BMI) LT 38

UN AMOR PARA LA HISTORIA (Unique Hits, BMI) LT

49

UN SIGLO SIN T) (Muziekuitgerverij B.V. BUMA,
ASCAP/WB, ASCAP) LT 2

UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL, Hio0
10

-v -_—
VIVE LA VIDA (Rubet, ASCAP/Universal Musica,
ASCAP/2000 Amor, ASCAP) LT 4

—W =

WALK A LITTLE STRAIGHTER (Universal, ASCAP/Off
My Rocker, ASCAP/Universal-Songs Of PolyGram Interna-
tional, BMI/Everything | Love, BMI/Sony/ATV Acuff Rose,
BMI), HL/WBM, CS 19; H100 83

WALKED OUTTA HEAVEN (WBM, SESAC/Babyboy’s
Little, SESAC/Noontime South, SESAC/EMI April,
ASCAP/Black Baby, SESAC/Them Damn Twins, ASCAP/Air
Control, ASCAP), HL/WBM, H1oo 58; RBH 16

WALKING IN MEMPHIS (Famous, ASCAP), HL, CS 31

WAT DA HOOK GON BE (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Young Dude, ASCAP/Universal,
ASCAP/SoulaJamba Songs, BMI), HL, RBH 59

WAVE ON WAVE (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke’s Trust, SESAC/Bug, BMI/ustin Pollard,
SESAQ), HL, CS 17; H100 69

THE WAY YOU MOVE (Gnat Booty, ASCAP/ Chrysalis,
BMI/Carl Mo, BMI/Organized Noize, BMI), HL, RBH 54

WHAT A GIRL WANTS (Zomba Songs, BMI/R.Kelly,
BMI), WBM, RBH 49

WHAT A SHAME (Careers-BMG, BMI/Asierfra,
BMI/John Q, ASCAP/Two Guys Who Are Publishers,
ASCAP/Southern Cow, ASCAP/Carol Vincent And Associ-
ates, ASCAP), HL, CS 49

WHAT THE WORLD NEEDS (WB, ASCAP/Platinum
Plow, ASCAP/Sony/ATV Cross Keys, ASCAP), HL/WBM, S

3

WHAT UP GANGSTA (High On Life, ASCAP/Terminally
1ll, BMI/Universal, ASCAP/50 Cent, ASCAP) RBH 26

WHAT WAS [ THINKIN’ (Sony/ATV Tree,
BMI/Sony/ATV Cross Keys, ASCAP), HL, CS 2; Hioo 25

WHEN I’'M GONE (Escatawpa, BMI/Songs Of Univer-
sal, BM1), WBM, H100 45

WHERE IS THE LOVE? (will.i.am, BMI/Nawasha Net-
works, BMI/)eepney, BMI/Tenman Tunes, BMI/Zomba
Songs, BMI/Printz Polor, BMI/Tuono, BMI/EI Cubano,
BMI), CLM/WBM, H100 9; RBH 99

WHERE THE HOOD AT? (Boomer X, ASCAP/Universal,
ASCAP/Live To Prove, ASCAP/Mafia Music, ASCAP/Songs
Of Marl, ASCAP/Cold Chillin’, ASCAP/EMI April, ASCAP),
HL/WBM, H100 70; RBH 25

WHITE FLAG (Warner Chappell, PRS/WB,
ASCAP/Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM, Hioo 75

WHO WOULDN'T WANNA BE ME (Universal,
ASCAP/Lanark Village Tunes, ASCAP/Coburn, BMI), WBM,
(S 10; H100 56

WHY CAN'T | (Warner-Tamerlane, BMI/Hollylodge,
BMI/Rainbow Fish, BMI/Mr. Spock, BMi/WB, ASCAP/Tix,
ASCAP/Ferry Hill, ASCAP/Sony/ATV Tunes, ASCAP),
HL/WBM, H100 76

WHY DON’'T YOU & | (Anaesthetic, BMI/Warner-
Tamerlane, BMI), WBM, H100 16

WRINKLES (Universal-Songs Of PolyGram Internation-
al, BMI/Virgin Timber, BMI/Major Bob, ASCAP), WBM, CS

35
-_— Y -_—

YA NO ERES EL MISMO (Santander Songs,
BMI/Ensign, BMI/Univision, ASCAP) LT 39

YA NO ES IGUAL (SoulSick Muzik, BMI/Logictone,
BMI/Jumping Bean, BMI) LT 14

YA NO TE VAYAS (Crisma, SESAC) LT 47

YO LA AMO (Semia, ASCAP) LT 44

YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL
(Sony/ATV Songs, BMI/Love Monkey, BMI/Emrsonbignz,
BMI/Songs Of Windswept Pacific, BMI), HL, CS 60
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BENTLEY: THINKIN’ BIG
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had the Greatest Gainer/Airplay title
for 11 of the past 19 weeks, begin-
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Nickelback

Continued from page 1

heaviest bands out there, and they’re all popular. So come on, [
take that as a compliment.”

Adds brother and bassist Mike Kroeger: “The Christina Aguil-
eras of the world have a good grip on what’s pleasing to the ear;
I don’t consider that a curse.”

The new set grinds harder than ever, but it is also glori-
ously and accessibly melodic, with seductive choruses that
punch through the speakers like the impassioned mantras of
a holy healer.

“The Long Road” follows 2001’s breakthrough “Silver Side
Up,” which was certified either gold or platinum in 10 countries.
In the U.S.,, the album has sold more than 4.7 million units,
according to Nielsen SoundScan, and spawned The Billboard
Hot 100 song of the year for 2001, “How You Remind Me.”

“Silver Side Up” also was honored with a Juno Award in Cana-
da; it earned four Grammy Award nominations.

“I think it’s becoming more difficult to pick Nickelback fans
out of a lineup,” Chad Kroeger says of the mainstream popular-
ity of the band, which also includes Ryan Peake on guitars and
Ryan Vikedal on drums.

“We have songs on the new album that are more appeal-
ing to 13-year-old girls than 45-year-old businessmen; some
that 35-year-old housewives are going to prefer over 15-year-
old guys,” Kroeger says.

CAREFUL CRAFTMANSHIP

“Having the diversity in fans that we do, keeping them all
happy is becoming quite the balancing act,” he says.

But make no mistake, Nickelback’s work is as carefully craft-
ed as it is unapologetically commercial. Kroeger consciously pri-
oritizes the elements of writing and recording.

“You'll find yourself singing along to a chorus far more often
than singing to a guitar solo, right?” he asks.

“Instead of spending three hours on a guitar solo, I'd rather
make sure I can come up with the best lyrics in the space that [
have to fill. I want every individual line to make a point,” he adds.

Kroeger also shakes off the common practice of holing up
with the guys in a studio for a month to work up a new project.

“If you've got the last song you wrote still stuck in your head,
how can the next one be much of a departure? I prefer huge gaps
between writing; anytime I can get myself alone, I can be creative.

“Some of these songs went through incredible transforma-
tions along the way,” Kroeger adds. “I like the fact that we can
sit down and look at it, then everyone pulls out a chain saw and
starts cutting. It allows more honesty.”

New single “Someday,” produced by the band with Joey Moi,
is one of few non-hip-hop releases this year to enjoy instant
acceptance at radio. It took all of four weeks to chart in the top
10 at modern, mainstream, active and heritage rock—with top
40 launching imminently.

Retail is also anticipating a good journey with “The Long
Road.” “Sales should be very strong from release,” says Dave
Alder, senior VP of product and marketing for Virgin Entertain-
ment Group. “Awareness is high, the single is performing well
and the halo effect from the last album is still glowing. All the

pieces are in place for a real success story.”

To accommodate overseas media interest, in July Nickelback
invited journalists to Vancouver from France, Germany, the U.K.,
Japan and Australia to meet with the band and hear the new proj-
ect. The group also spent the two weeks prior to the album'’s
release in Europe, and it will return in October to tour the region.

“It's so rare for a band to command that kind of attention and
demand from both the industry and fans,” says Jonas Nachsin,
president of Roadrunner. “But this group is made up of four self-
starters who scratched for everything they have achieved. Chad
isn't looking to depend on managers and agents or his record
company. He has his own high goals.”

Among them is a role as record company honcho. Last year,
Roadrunner entered a co-venture with Kroeger (and entertain-
ment attorney Jonathan Simkin) to launch his own label, 604.

That deal led to “Hero,” a duet with Josey Scott, the lead singer
of Saliva. The single from the “Spider-Man" soundtrack topped
out at No. 3 on The Billboard Hot 100. Perhaps more important,
it gave Nickelback a name and face in Chad Kroeger, its heady,
introspective lead singer, guitarist and songwriter.

“Sometimes that’s strange,” says Kroeger of his dual role as
artist and executive: “It’s like hats on the opposite ends of the

NICKELBACK: BALANCING DIVERSE FANS

hatrack, like it’s insulting when I'm called a record-label chief.”

But he agrees that staking a claim in today’s troubled music
industry requires both talent and savvy; it's an era where busi-
ness and pleasure must mix. “And it makes me the guy that’s
artist-friendly who will give a band a fair shake.”

RELENTLESS TOURING

But for the time being, Kroeger’s focus is on *“The Long Road.”
Indeed, the journey ahead for Nickelback includes a new round of
relentless touring, plus an intensive global marketing campaign.

“We ended up with six or seven plans for ‘Silver Side Up,"”
Nachsin says. “There’s plenty on the new album for radio and fans,
so ideas will unfold as we go. The music business is a lot like the
movie business now, where we have a lot of activity front-loaded.
But they've delivered a great rock record, so we plan to go well into
2004 with multiple singles and touring opportunities.

“Strategizing becomes even more important and difficult
because this is a band that has to cover the entire globe,” Nachsin
adds. “It’s a challenge for time and energy management.”

Among the initiatives planned is a deluxe Digipak for the first

pressing of “The Long Road,” which will feature exclusive band
photos and three bonus tracks, including a cover of Elton John's
“Saturday Night’s Alright (For Fighting).”

Nickelback will also appear on MTV's “Hard Rock Live,” in a
performance taped Aug. 19 in Orlando, Fla.; it is scheduled to
air in Novemnber. On release date, VH1 will broadcast a segment
of its Concert Series, featuring the band performing from the
EMP Sky Church Theater in Seattle.

The group also touched down in the U.K. at the beginning of Sep-
tember for prerelease promotion and a taping for “Top of the Pops.”

The first leg of its U.S. tour starts Oct. 14 in Texas, wrapping
Nov. 11. Trapt is confirmed for support, and Three Days Grace
will open all shows.

‘ANYBODY’S STORY’

Still, it all begins with the music, and the new set is packed
with potential hits, as well as the group’s perspective on a host
of life experiences.

“There’s no central theme here,” Kroeger says. “ *Silver Side
Up’ was very personal. This one doesn't draw on the experiences
of my life; it could be anybody’s story.”

Sonically, it is Kroeger's goal to make the album a singular
experience, “where you can listen to the whole thing and enjoy
it, without skipping songs. 1 feel like a lot of bands pay really
close attention to three singles. I wanted every second of every
song to get the same amount of love and attention so that we
have a great album and not just a couple of great songs.”

Then there's the matter of encouraging fans to purchase the
project, instead of swiping tracks from peer-to-peer networks.

“If you go to the store and the groceries are free and some-
one tells you it’s wrong to take them, you're going to say, ‘Like
hell it is,” " Kroeger says. “But things have gotten so bad now
that record companies are going out of business.”

The Internet’s appeal to a younger demographic is one of
the reasons that the group tries to rope in an older audience,
too, Kroeger says.

“If you write songs for a 15-year-old, the chance of selling a lot
of records is thin,” he says. “We're lucky enough to run the
gamut, and I think that people over 25 are less interested in
downloading. First, they have the money, and second, they might
feel bad for stealing.”

Nachsin says that the label took precautions during the record-
ing process to keep the music from getting into the wrong hands: “We
didn't guard the studio with attack dogs, but we were very careful.”

Kroeger is also aware of the tight competition for concert
dollars, particularly in the rock format.

“The market is saturated with Lollapalooza, Ozzfest, Metal-
lica, Kiss, Aerosmith. You can't just offer a rock show; it needs
to be an event. Even when we couldn't afford it, we were using
pyro. You have to make it memorable enough that fans will want
to see you again next time you're in town.”

Mike Kroeger adds, “You can write the prettiest single in the
world, but if you perform it and people just stand there because
it doesn’t move them, you’ve done half of your job. The real trial
by fire is when you perform live.”

Nickelback hopes to have that opportunity for years to come.

“It feels too damn good right now,” Chad Kroeger says. “We're
riding high, and I love it. Music is cyclical and trendy, but we try to
be honest with our fans so that they'll keep casting their vote for us.

“I'm hoping it's going to be a while before I have to go to Mattel
and get my bobblehead or to GM to do a car commercial.”

IFPI Report

Continued from page 5

world, but its global market share
slipped to 38.8% in 2002, from 39.5%
a year earlier.

Noticeable gains were made by
France (up one percentage point to
6.4%) and the U.K. (up to 9% from
8.3%). The IFPI collates its figures on
shipments minus returns.

Norwegians remain the biggest per-
capita spenders on music, averaging $57.30
for their record collections in 2002; UK.
music lovers spent $49.10 per capita, ahead
of the U.S. ($44.90) and Japan ($39.40).

Says IFPI chairman/CEO Jay Berman
in his report introduction: “Sales have
been affected by competition from

newer forms of entertainment, particu-
larly DVD and videogames, [which] both
saw strong growth in 2002. This has
reduced the amount of retail space avail-
able to CDs and cut into consumer
spending on music.”

The report also analyzes consumer
behavior and concludes that physical
product is increasingly being bought
online: “The share of albums sold over
the Net increased, for example, from
49% to 6% in the U.K., and in Germany
from 6% to 9%,” it states.

“The Eminem Show” and Shakira’s
“Laundry Service” were among the
most popular albums of 2002, figuring
in the top 10 sales charts in 19 different
territories, according to the IFPL Also
cited as top sellers were albums by
Celine Dion, Elvis Presley, Red Hot Chili
Peppers, Pink, Robbie Williams, Anasta-
cia, Avril Lavigne, Las Ketchup and U2.

Zevon

Continued from page 8

Browne. Zevon's gift for melody
and sensitively observed lyrics
immediately identified him with
such contemporaries as Browne,
but his usually sardonic and satir-
ic point of view set him apart from
the crowd. The collection con-
tained such instant standards as
“Hasten Down the Wind,” “Poor
Poor Pitiful Me” and “Carmelita”
and the early signature “I'll Sleep
When I'm Dead.”

Songs from Zevon’s Asylum
debut were covered by the likes of
Linda Ronstadt, but he found suc-
cess on his own with “Excitable

Boy” in 1978. The album, Zevon's
only top 10 entry (it climbed to No.
8), contained such darkly mirthful
songs as the title track and “Roland
the Headless Thompson Gunner”
and the howl-along hit “Were-
wolves of London,” which reached
No. 21 on the Billboard Hot 100
Singles chart.

Zevon cut two more studio al-
bums and a live set for Asylum, all
full of violence, bile and bitter
humor. But his deepening alco-
holism and increasingly erratic
behavior on and offstage derailed his
professional and personal lives in the
early "80s.

After a lengthy hiatus, a sober and
creatively refreshed Zevon re-
emerged in 1987 with “Sentimental
Hygiene” (Virgin). Sessions for that
collection cut with R.E.M.’s Peter

Buck, Mike Mills and Bill Berry
spawned the 1990 all-covers set
issued under the ad hoc band name
Hindu Love Gods.

Zevon moved to Giant Records,
which released the biting “Mr. Bad
Example” in 1991 and the master-
ful live solo recital “Learning to
Flinch™ in 1993. The title track of
the 1995 collection “Mutineer” was
frequently covered in concert by
Bob Dylan last year.

His most recent albums were
issued by indie Artemis: the
prophetically titled “Life’ll Kill Ya”
(2000) and "My Ride's Here”
(2002), a largely collahorative work
featuring lyrics by such contempo-
raries as Hunter S. Thompson and
Carl Hiaasen.

Zevon is survived by two
children.
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Amnesty

Continued from page 1

Eric Parke, a mortgage lending exec-
utive, is asking a Superior Court judge
in San Rafael, Calif., to shut down the
RIAA's Clean Slate amnesty program
and inform the public that its offer is
“false and misleading,” according to
news reports.

The RIAA launched the program
Sept. 8, the same day the major record
labels sued 261 people for allegedly
violating their copyrights by sharing
files online.

The amnesty program, which is
being offered to peer-to-peer infringers,
is off to a slow start, with little fanfare,
according to RIAA officials.

An RIAA official says the organiza-
tion has had many phone calls about
settling lawsuits. But the RIAA says it’s
too soon to get a reading on how well
the amnesty program is faring.

Critics say the program does not
offer any guarantee that would prevent

another entity in the music industry,
such as a music publisher, from suing
for copyright infringement.

Others worry that the notarized
form sent to the RIAA by amnesty
seekers pledging to rid their hard
drives of illegal music files, destroy all
copies and never infringe again could
somehow be leaked and used against
a born-again infringer.

Matt Oppenheim, RIAA senior VP of
business and legal affairs, says if people
want to modify their behavior them-
selves, “that’s fine with us.

“But what the program does offer is
relief, a level of comfort, a way to come
clean and be able to sleep better at
night with the assurance that we're not
going to come after you with a sub-
poena and a lawsuit,” he adds.

As to the concern that another mu-
sic group might sue an infringer,
Oppenheim says that in the discussions
about the program, music publishers
made the point that they didn’t want to
be part of it because joining the effort
would mistakenly suggest “that they
were part of our enforcement effort.”

Carey Ramos, counsel for the Na-

tional Music Publishers Assn. (NMPA),
says his organization has no plans to
sue infringers.

“It would be a logistical nightmare.
Remember, the RIAAs main members
are the big five; NMPA is composed of
thousands of music publishers. Then
there are co-publishers, co-writers.
You'd have to get permission from all of
them,” Ramos says.

One federal lawmaker says just the
threat of lawsuits might cause down-
loaders to change their behavior. “As
far as the amnesty program goes, [
think most will choose to modify their
behavior on their own,” Rep. Lamar
Smith, R-Texas, says.

Smith, chairman of the House Sub-
committee on Courts, the Internet and
Intellectual Property, was an early and
strong supporter of the decision by the
RIAA to go after individual infringers.

Rep. Howard Berman, D-Calif.,
ranking minority member of Smith’s
subcommittee and also a strong indus-
try supporter, characterizes the Clean
Slate program as a “well-meaning ges-
ture by the RIAA.”

But he says that each P2P file-swap-

Congress

Continued from page 1

tially embarrassing situation when
one of the 261 people it sued for ille-
gal file-sharing turned out to be a
12-year-old honors student.

But leading lawmakers reiterated
their support for the RIAAs actions dur-
ing hearings on peer-to-peer kiddie
porn and on the association’s ability to
obtain file-sharing data from Internet
service providers (ISPs).

“They get it; they understand the
industry’s under siege,” said Jay Rosen-
thal, a Washington-based co-counsel of
the Recording Artists’ Coalition.

“Jobs are being lost. Studios have
closed. Artists are being dropped,” he
said. “They sense that people will
continue to do this unless there are
consequences.”

At the porn hearing, Sen. Charles E.
Schumer, D-N.Y., called for the creation
of a new federal task force to crack
down on child pornography swapped

over P2P networks.

Schumer castigated Alan Morris,
president of Sharman Networks—the
parent of the Kazaa P2P service—for
not revoking the Kazaa licenses of child
pornographers recently arrested in Suf-
folk County, N.Y.

FLAWED ARGUMENT

The 12-year-old being sued had
more than 1,000 illegal music files on
her computer. That and the RIAA’s
quick decision to approve an out-of-
court settlement with the mother for
$2,000 helped mute the response,
according to some.

“The 12-year-olds are part of the
dynamic, as are parents for not taking
responsibility for the actions of their
children,” Rosenthal said.

Committee chairman Orrin Hatch,
R-Utah, said it succinctly. “Yes, there
will be kids [named in the lawsuits], but
we think it's great that it lets parents
know what their kids are doing when
they're downloading.

“There are children involved, but a
lot of adults too,” he continued.
“They've got to wake up.”

At the hearing, William Barr, coun-
sel for Verizon—which has a pending
appeals court challenge to the legality
of the information subpoena—argued
it is flawed.

“The answer to the copyright com-
munity’s present business problems is
not a radical new subpoena process
previously unknown in law,” he said.

He added that the process ignored
the constitutional and statutory pro-
tections that normally apply to the dis-
covery of private data.

“Verizon believes that the district
court was wrong in concluding that
Congress authorized such a broad
and promiscuous subpoena proce-
dure,” he asserted.

RIAA president Cary Sherman called
the information subpoena “a fair and
balanced process that includes mean-
ingful safeguards to protect the priva-
cy of individuals.”

To answer those concerns, Hatch
requested a bi-monthly report for six
months from both the RIAA and Ver-
izon on how the subpoena process
is proceeding.

(Continued on page 79)

BY BRIAN GARRITY

was sold Sept. 3.

NEW YORK—As the recording industry steps up the legal
pressure on users of peer-to-peer networks, consumer
adoption of commercial digital music is on the rise.
Both Apple Computer and RealNetworks report
increased consumption through their respective services.
Apple says more than 10 million songs have been pur-
chased from the iTunes Music Store since its launch in
April—an average of more than 500,000 songs per week.
The 10 millionth song, “Complicated” by Avril Lavigne,

Apple says it remains on pace to launch a Windows
version of iTunes by the end of the year.

“The best way to combat illegal file-sharing is to com-
pete with it head on,” says Peter Lowe, Apple’s director
of marketing for applications and services.

Legal Digital Music On The Rise

Meanwhile, RealNetworks says that Rhapsody sub-
scribers streamed more than 16.4 million songs in August
—an average of more than 500,000 songs per day. The
company reports that in the past five months, the serv-
ice has more than doubled the number of songs streamed
to customers each month.

RealNetworks points to a new distribution relation-
ship with Best Buy, coupled with a two-week exclusive
on the Rolling Stones catalog, as leading factors in its
increased August numbers.

For the past three weeks, Best Buy has been selling
subscriptions and offering free 14-day trials to Rhapsody
at 560-plus U.S. stores and through bestbuy.com.

“August’s numbers prove what we've been saying for
months: Legal music services have unquestionably
caught the ears of music fans,” says Sean Ryan, RealNet-
works VP of music services.

per must make his or her own decision
about whether to take advantage of it.

“I think the criticism of the program
by piracy apologists is an unfortunate if
intentional distraction from the real
issue, which is the massive illegality
occurring on P2P networks,” he says.

On the other hand, a prominent
child psychologist says that from what
he’s hearing from young people, they
dismiss the amnesty program.

“From what I hear,” Dr. Michael
Rich says, “kids think the lawsuits are
just one more example of the mean-
spiritedness of the industry, whom they
identify with the adult world that they
disrespect and rebel from.

“The amnesty program is, in their
minds, a farce,” continues Rich, an
assistant professor of society, human

development and health at Harvard
University School of Public Health.

Rich says he doesn’t like the impli-
cations of the amnesty program either.

“The message of punishment,
shame and paranoia communicated by
the music industry’s strategy has com-
pletely drowned out any efforts they
may have made—which neither the
kids nor I have seen—to educate the
public about intellectual property
theft,” he says.

Oppenheim says, “How, after all
these months, could someone not
know that [using P2P file-sharing soft-
ware to get unauthorized music files]
is illegal? We've sent them instant mes-
sage warnings; it’s been in the newspa-
pers, on TV, on talk radio. You'd have
to be blind.”

Courts

Continued from page 1

combat piracy.

In addition to endorsing those
efforts, spearheaded by the Recording
Industry Assn. of America (RIAA), she
said that if pending court cases go
against the industry, Congress would
have to remedy the situation.

“Mr. Chairman, make no mistake.
The law is unambiguous,” she said.
“Using peer-to-peer networks to copy
or distribute copyrighted works with-
out permission is infringement, and
copyright owners have every right to
invoke the power of the courts to com-
bat such activity.”

As head of the U.S. Copyright Office,
Peters is the official interpreter of U.S.
intellectual property law.

She told lawmakers that a review
would be necessary even if it means
revisiting the underlying legal prin-
ciple regarding copyrighted material
put forth in the landmark 1985
Supreme Court case Sony v. Betamax.
That decision gave the makers of
video recording machines limited lia-
bility for any illegal copying on their
devices.

Her testimony comes as the U.S.
Court of Appeals is about to take up two
important court challenges.

In a case being heard in Washing-
ton, D.C., Verizon argues that the
record industry’s use of the informa-
tion subpoena process authorized in
the Digital Millennium Copyright Act
(DMCA) is illegal.

The other case before a federal court
in Central California involves the RIAA's
appeal of a lower court’s ruling absolv-
ing Grokster, Kazaa and other file serv-
ices from liability for content traded
over their networks.

Peters made clear that in her view,
the RIAA, representing copyright
owners, is on solid legal ground in
both cases.

“The Digital Millennium Copyright
Act represents a carefully crafted and
balanced bargain, which utilizes the
incentives created by pre-existing doc-
trines to encourage all stakeholders to
work cooperatively to realize the poten-
tial of the Internet while respecting
legal rights,” she testified.

“Taken together, the positions of
Kazaa and Grokster, along with the

arguments now made by Verizon, if
they prevail, will leave copyright own-
ers with little or no remedy against the
most widespread phenomena of [copy-
right] infringement in the history of
this country,” she continued.

“Thus, she said, “it is incumbent
upon this committee and this Con-
gress to see that if the judiciary fails
to enforce the DMCA and therefore
fails to provide the protection to which
copyrighted works are entitled, the
legislature does.”

Peters told Judiciary Committee
chairman Sen. Orrin Hatch, R-Utah,
that every court that has addressed the
issue has agreed that such activity is
infringement.

“It can also be a crime, and the per-
petrators of such a crime are subject to
fines and jail time,” she said.

She added that efforts to “rational-
ize or justify” illegal behavior with alle-
gations of inflated profits or unfair deal-
ings with recording artists are
“diversionary tactics” that do not alter
the fundamental fact that they are try-
ing to defend illegal activity.

“There are some,” she said, “who
argue that copyright infringement on
peer-to-peer systerns is not truly harm-
ful to copyright owners and may even
help them generate new interest in
their products.

“The law leaves that judgment to the
copyright owner, and it ought not to be
usurped by self-interested third parties
who desire to use the copyright owner’s
work,” she said.

Peters characterized Grokster and
Kazaa, which the Central District of
California ruled are not liable as sec-
ondary copyright infringers, as busi-
nesses that are “dependent upon mas-
sive copyright infringement.”

“Any application of the law that
allows them to escape liability for lack
of knowledge of those same infringe-
ments is inherently flawed.” she said.

Peters added that hanging over all
these cases is the Supreme Court’s
decision on Sony.

“It is perhaps a commentary on that
opinion that almost 20 years later, we
still have such uncertainty that three
courts seem to interpret and apply it in
three different ways,” she said.

“If the case law evolves as to compel
the opposite result [of findings of lia-
bility for the owners of Kazaa and
Grokster], I believe Sony should be
revisited either by the Supreme Court
or by Congress.”

78

www. billboard.com

www.americanradiohistorv.com

BILLBOARD SEPTEMBER 20, 2003


www.americanradiohistory.com

UMG Wins
Converts

Continued from page 5

Like many retailers, Marmaduke
has been doing the math on the
impact of the new pricing. He ran
numbers based on pricing at four dif-
ferent forms of retail.

Marmaduke concluded that on a
blended basis, retail was giving up
five percentage points of margin,
with the average profit margin going
from 28.4% to 23.4%.

In mall stores selling at $18.99, the
spread was wider, according to Mar-
maduke. Gross margin went from
43.6% to 28.6% in the new model,
while aggressive stores selling at
$13.98 under the old scenario and
$10.98 in the new, see gross margin
go from 23.4% to 15.6%. All of his
calculations used an adjusted, blend-
ed old cost of $10.71 and a new
adjusted cost of $9.27.

Merchants complain that UMVD is
giving up only $1.60, with the real
cost of $10.70 (after discounts and
co-op funds) going down to $9.09. On
the other hand, they expect retailers
to drop prices $6 from $18.98 to
$12.98. Those retailers question
whether that’s fair.

However, these calculations do not
take into account that Universal is
adding to its advertising costs, which,
depending on how much it spends,
could make its margin giveback larg-
er than retail’s.

“Iunderstand that they are trying
to combat file sharing and get people
back into stores by bringing the price
down. But now, the question is how

retail and the one-stops will survive,”
one wholesaler says.

UMVD executives were unavailable
to comment as UMVD president Jim
Urie and his senior staff have been on
the road constantly, calling on
accounts to explain the plan.

Billboard estimates that UMVD
must get a 15% bump on a unit
basis to make up for lost volume
with the new model and may need,
when you consider the tripling of
advertising expenditures, a 20%-
25% jump in unit sales to catch up
on the profit front.

Merchants say that in order for
them to make up profit margins,
depending on who you are talking to,
they need a 40%-60% jump in sales.
They wonder how the UMG price cut
will accomplish that.

Wholesalers, who work on much
lower margins than retail, say they
will be hard pressed to make the plan
work. Nevertheless, some one-stops
are willing to give it a go.

“Obviously, we are going to have to
mark up albums by 13 or 14 percent-
age points,” one says. “We might be
able to go lower if they pre-book it.”
In that scenario, albums would be sold
to independent stores at $10.49, which
would mean that at the $12.98 list,
they would have nearly a 24% margin.

THE FIRST TITLE

UMVD has just announced the new
Ludacris album as its first superstar
set to carry the new $10.10 cost,
which means one-stops will sell that
at $11.49, according to one independ-
ent merchant, leaving margin at 13%.

Unfortunately, another one-stop
executive says, independents are
looking for the same discounts that
they had in the past, and that’s
impossible to do now. “The formula
needs to be reworked,” he says.

Congress

Continued from page 78

On the House side, the RIAA still
had the support of leading lawmak-
ers on the copyright issue, even if
minors are caught in the net.

“Whatever the age, it's still
wrong,” said Rep. Lamar Smith, R-
Texas, the chairman of the House
Subcommittee on Courts, the Inter-
net and Intellectual Property.

“Parents still need to take respon-
sibility for a child’s action,” he adds.
“Of course, I don’t put an innocent
mistake by a child in the same cate-
gory as a major infringer, but if they
sued her, she must have had a lot of
illegal music.”

Rep. Howard Berman, D-Calif.,
ranking member of the Smith sub-
committee, put it bluntly. “Rather
than express outrage at the suits,
file-swappers—whether they be 12
or 71 years old—must take respon-
sibility for their illegal actions.

“For their part, record compa-
nies must continue and expand
their efforts to make legal music
available online at a reasonable cost
to consumers.”

Belying the possibility of a con-

sumer backlash, a survey conducted
last week shows that a majority of
music consumers support and un-
derstand the RIAA’s decision to gath-
er evidence and take legal action
against individuals who are illegally
sharing substantial amounts of
copyrighted music online.

In a survey of 803 consumers
aged 10-plus conducted Sept. 4-6 by
Peter D. Hart Research Associates,
52% said they were supportive and
understanding of the industry’s
actions, while 21% said they were
unsupportive or against the move.

Much of the Senate hearing was
given over to a discussion of
pornography, particularly child
pornography that can be viewed on
P2P services.

Morris took heat from both the
committee members and law-
enforcement panel witnesses.

Morris insisted that he and his
employees have no way to identify
and take down child porn files but
admitted that some child pornogra-
phy trading takes place. He added
that the problem is greater on other
Internet networks.

“The level of pedophiliac materi-
al on P2P networks is small and
declining, but any material is too
much,” Morris testified. “We want to
reduce it to zero.”

Retailers say that one of the prob-
lems with the formula is the $12.98
sticker that UMVD plans to put on its
product. That puts retail in a box,
they claim.

As it is, the press surrounding the
UMVD price cut has already resulted
in shoppers coming into stores look-
ing for $9 CDs, retailers say.

Some merchants believe that
UMVD will bend on some issues, and
one of them will be the sticker. If
not, merchants say they can always
make bigger stickers to cover up
UMVD’s sticker.

Similarly, the independent mer-
chants are having a hard time digest-
ing some aspects of the UMVD plan,
which calls for merchants to give up
33% of prime positioning space and
25% of bin space to retail. They don’t
like the idea of anyone telling them
what to do with their stores. Also,
many independents count on co-op
funds for their endcaps and lightbox-
es to make their stores competitive
with big-box discounters.

But again, sources suggest that
UMVD is flexible on those issues as well.

Consequently, the merchandising
percentages may be adjusted by how
much business UMVD does with each
account. One executive in the Univer-
sal camp says, “We just want what we
normally would get, but we may be
wrong, and we are willing to listen.”

Other sources suggest that in the
cases of lightboxes or window sig-
nage, there may be special funds
available to retail. But beyond that,
retail sources suggest that so far
there has been no give from UMVD
on margin issues.

“They are dictating what is hap-

pening on up the supply chain,” says
one retailer, who may not sign up.
“That mentality says I should turn
around and bully our landlord for
lower rents, and I don’t think that is
going to happen.”

On the other hand, sources sug-
gest that UMVD does not want to
give in to any retailer on this point,
because they want to maintain a level
playing field—something that was
hard to accomplish in the past, when
the larger accounts used their clout
to extract greater portions of adver-
tising dollars.

Another margin issue concerns
inventory. Most merchants under-
stand that it would have been very
expensive for UMVD to give price pro-
tection on its entire pipeline. But the
lack of pricing protection devalues
existing inventory in the eyes of some.

The question, however, remains
whether the devaluation occurs Sept.
29, when Universal starts selling
inventory at the new $9.09 price
point and $6.06 for SoundSavers, or
Jan. 1, 2004, when Universal makes
it official on its pricing card and
begins applying the $12.98 sticker to
catalog.

Inventory valuation plays a critical
role in determining fund availability
in most revolving credit facilities.
Indeed, some retailers have already
had calls from their banks on the
issue.

If the banks use the Sept. 29 date
and argue that devaluation occurs,
funding availability and inventory lev-
els could become a factor in whether
some merchants are in compliance on
the financial covenants of their loans,
according to financial executives.

If the Jan. 1 date is used, it gives
retailers time to work through the
issue to a degree and sell off some
inventory. But some argue that the
90 days that UMVD is allowing is too
short, because it implies inventory
turns of four times per year, when
most music merchandisers actually
experience two turns per year.

But UMVD executives are said to
be pointing out that 45% of catalog
sales normally occur in the fourth
quarter, so the window they provid-
ed is fair.

Consequently, some suggest that
UMVD should give at least 180 days
to allow for more inventory to be sold
off, and others go further and suggest
that at that point, UMVD should give
price protection on the old invento-
ry that remains in the field.

In the meantime, the way this
issue plays out could impact orders
and returns to UMVD, merchants say.
Some suggest they are contemplat-
ing returning all the old inventory
immediately. Because the UMVD 2%
incentive/10% disincentive returns
policy is in effect until Dec. 31, the
merchants would wind up paying a
10% disincentive on 80% of the
product they return, if they buy the
same amount of the new product.

That way, they would pay a $1.20
penalty but get back product at a
$9.09 cost, which is a swing of $1.83
to the benefit of retailers.

But UMVD executives are said to
be discouraging merchants from
making returns and asking them to
try to sell it off.

For additional coverage, see pages 53
and 54.

Simon &
Garfunkel

Continued from page 6

huge.” He adds that though there isn’'t
any recent touring history for the act,
sometimes that doesn’t matter.

“The history may be 20 years old, but
sometimes when cosmic events force
these things to happen, it’s pretty obvi-
ous it’s going to be big,” Franks says.

For arenas, the tour comes at a great
time, given the relatively light traffic for
the fall. “I think this tour is going to do
great,” says Trey Feazell, VP of bookings
for Philips Arena in Atlanta, where the
tour has tentative holds in place for
December. “Ever since they did that
concert in Central Park [in 1982], a lot
of people have been hoping they would
get back together and tour.”

Venues and promoters are hoping
the duo’s absence from touring has
made fans’ hearts grow fonder. “This is
something that hasn’t been out in a
long time,” Feazell says, “and that’s the
type of show that has done very well
over the past few years.”

Jam Productions will promote the
Oct. 26 show at Xcel Energy Center in
St. Paul, Minn. The tiered ticket pricing
in that market will be $251 (VIP), $126,
$86 and $51. That is undoubtedly on
the high end of the scale but still in line

with what top-tier, baby boomer-
oriented tours like Elton John/Billy Joel
have successfully charged in the past.
The general price range for Old Friends
is $50-$125.

The trek supports a two-disc set,
“Essential Simon & Garfunkel,” to be
released Oct. 14 on Columbia/Legacy.

Shows will find the legendary folk/
rock duo performing both acoustically
and with a full backing band, which will
include drummer Jim Keltner and gui-
tarist Mark Stewart, who played on
Simon’s 2000 Warner Bros. album,
“You're the One.”

Fans can expect familiarity. “We
would like to stay as true to the spirit of
the Simon & Garfunkel period and our
work in the '60s and early '70s as we
can,” Simon says. “If not note-for-note,
then certainly we don’t intend to
reimagine that work. We're going to try
to capture it as it was and not alter it.”

Although the bulk of the set lists will
be drawn from “the body of the five
albums we produced,” according to
Simon, a handful of songs from the
artists’ solo careers will be featured.

GRAMMY NUDGE

The catalyst for the tour was an
appearance by the duo at the 2003
Grammy Awards in conjunction with
their receiving the Lifetime Achieve-
ment Award. Performing together for
the first time in nearly 10 years, they
opened the telecast with an acoustic
performance of “The Sound of Silence.”

Aside from the Grammy perform-

ance, the famed duo has not performed
since the brief Concert Event of a Life-
time tour in early 1994. That outing
included 21 sellouts at the Paramount
in New York that drew 113,250 people
and grossed $8.4 million, according to
Billboard Boxscore. One show at the
Toronto Skydome grossed $1.4 million
and drew 46,520 concert-goers.

Simon is managed by Jeff Kramer
and Eddie Simon and booked by Cre-
ative Artists Agency; Garfunkel is
managed by John Scher at Metropol-
itan Talent and booked by the William
Morris Agency. All parties are collabo-
rating on booking and managing the
tour.

“Paul and Artie, since the Gram-
mys, have been spending some time
together, renewing their friendship
and getting together just for fun,”
Scher notes.

Garfunkel adds, “It’s family, the two
of us. There has been a deep, buried
affection for the last decade or so, and
it was the Grammys that forced it out
of burial.”

Simon says, “It was time to just say
‘forgive and forget’ and move on.
Since we seem to be doing this once
every 10 or 12 years, I think this is
probably the last time that we're going
to do this. The performance and the
experience is freighted with the poten-
tial for something extraordinary to
occur. I hope that will happen.”

Additional reporting by Jonathan
Cohen in New York.
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Jazz
Vocalists

Continued from page 5

of Bobby McFerrin (who rejoined the
fold recently), Holly Cole (who record-
ed five albums for boutique sub-
sidiaries Manhattan and Metro Blue)
and Rachelle Farrell (whose 1990
debut, “First Instrument.” has sold
more than 700,000 copies worldwide).

Among Lundvall’s most recent sign-
ings are veteran vocalists Van Morri-
son and Al Green. Morrison’s first Blue
Note CD, the blues- and jazz-infused
“What’s Wrong With This Picture?,”
will be released Oct. 21 (Billboard Bul-
letin, Aug. 7). Green's label debut, “I
Can't Stop,” is due Nov. 18.

It is understood that the label also
is discussing a deal with Anita Baker.
Lundvall would not confirm the talks.

During Jones’ skyrocket ride, Lund-
vall fielded a plethora of queries from
aspiring vocalists looking for deals.
“More than you can imagine,” he says.

“They all want to be on Blue Note,
even if their music has nothing to do
with Blue Note. I'm not necessarily
looking to sign more vocalists,” he
adds. “I'm looking to bring unique
artists to the label, people who are

LUNDVALL: NO MORE ‘BOLNDARIES'

special and have artistic credibility.”

Has Jones floated the Blue Note
boat in the past year? Lundvall says
no. “Before the album was released,
we were making a nice profit. But
Norah gave us an extraordinary year.
We've seen more black ink than red.”

That’s good news for such Blue
Note instrumentalists as Lovano,
Greg Osby, Pat Martino and Jason
Moran.

“We don’t have to worry about
dropping people from the label,”
Lundvall says. “Blue Note is very seri-
ous about instrumental music. That’s
why we signed Terence Blanchard
and Wynton Marsalis.”

Lundvall is unfazed by gripes
about Blue Note’s future. “Norah has
changed our direction to a degree.
Our story now is that we’ve dropped
the boundaries and opened the bor-
ders. I won't sign rock or rap musi-
cians, but Blue Note will bring on
board artists whose music is sub-
stantial and artistic.”

VERVE FOR VOCALS
Others share Blue Note’s new
emphasis on jazz vocals.
Ron Goldstein, president/CEO of

KRALL: KEY RETAIL DRAW

the Verve Music Group, acknowl-
edges that it is easier for vocalists
to connect with audiences than
instrumentalists.

Goldstein recalls making some
controversial roster decisions in the
aftermath of the 1998 GRP and
Verve merger.

“I put in a big push for vocalists,”
he says. “It was very difficult, because
Verve has always stood for instru-
mental jazz. But if business is slow.
you've got to survive.

“So I've pared down our roster,
keeping a nucleus of instrumental
artists who are icons and whose sales
are in the black,” he says. “Herbie
Hancock, Wayne Shorter, Roy Har-
grove and Michael Brecker not only
sell well in the U.S. but also overseas.”

In general, Goldstein says, instru-
mental jazz sales are disappointing—
and unprofitable. “A strong- selling
jazz album means only 30,000 units.
But in recent years, even people like
Wynton Marsalis and Joshua Redman
have seen their sales figures slide.”

Goldstein believes there’s a fun-
damental reason why vocalists
have been so strong in the jazz
marketplace.

INSTRUMENTAL DISCONNECT

“I've been saying this for four
years, and I've been criticized for it,
but I feel there’s a disconnect
between artists who play instru-
mental jazz and the mass audience.
The music is too intellectual, too
heady. The playing is so far re-
moved from what most audiences
can comprehend.

“But if a singer renders an old
Gershwin tune, people respond
immediately,” he adds. “That's why
standards albums are selling. There’s
a demand for them.”

Goldstein figures that labels are
finally waking up to that marketplace
reality. “A lot of these listeners grew
up with Van Morrison, Steely Dan,
Paul Simon, James Taylor. It’s a nat-
ural progression for them to listen to
vocal jazz.”

Krall has been Verve's key retail
draw in the past several years. New-
comer Wright, whose debut, “Salt,”
came out earlier this year, has been a
strong seller as well.

In all, she has sold more than
51,000 units, according to Nielsen
SoundScan.

Wright has also attracted the
attention of Spike Lee, who has been
so captivated by her album that he

has signed on to shoot a video for her
song “Open Your Eyes.”

Italian-born, New York-based
singer Chiara Civello is an upcoming
Verve vocalist who is already creating
a buzz. Her debut will be produced
by Russ Titelman.

Linda Ronstadt and George Ben-
son also have new albums tenta-
tively scheduled for a first-quarter
2004 release.

THE RETAIL DEAL
Borders Books & Music jazz buyer
Jessica Sendra, who stocks CDs at

REEVES: HOOKS UP WITH TOM HARRELL

Borders’ 400 U.S. stores, also sees a
demand for vocal recordings.

“Over the last seven years, it’s been
nearly impossible to break a straight-
ahead instrumental record,” says
Sendra, who was a buyer for seven
years and a retailer for six years
before that. “But I will take chances
with vocalists, especially females.”

More Vocals
Coming Soon

Other noteworthy vocalisl proj
ects new I stores or comming soon
inchade Curtis Stigers’ “You Tn-
spire Me” (Concord tazz), Ann
Dver’s “When T Close My Eves”
[Sunnyside), Manhattan Translers
“Couldn’t Be Hotter™ (Telare) and
the latest by bwo Lopedrawer Blue
Mote artists: Dianne Reeves' "A
Little Midmight,” produced be Anf
Mardin, and Cassandra Wilson's
“Clammionared,” to be released (el
7. Abbey Lincoln's latest, “Tt's Me,”
arrives Now. 11 from Yerve,

DAN DUELLETTE

JONES: BACKTO THE STUDIO

Case in point: Sendra stocked
most of her stores with 10 to 15
copies of Wright's album. “And
many of those have already sold
through,” she notes.

Bob Ruttenberg, owner of Coast
to Coast Marketing in Tucson, Ariz.,
works with such independent
retailers as Music Millennium in
Portland, Ore., and J&R Music
World in New York.

He represents labels to get their
artists prominent play at the stores,
talks with buyers and develops pro-
mos. He, too, recognizes that jazz
singers are an easier sell.

“Vocalists generally get more
press, and they appeal to a broader
range of the record-buying public,”
Ruttenberg says. “Diana Krall start-
ed something. She was the pioneer of
the movement. She’s not just a great
singer, but she's an excellent musi-
cian who is on the road for 40 weeks
a year supporting her records.”

Ruttenberg worked all of Krall’s
albums for Verve. These days, when
retailers ask him to recommend a
vocalist who has that same “Diana”
appeal, he promotes Peter Cincotti.
“Peter has a great future,” Rutten-
berg says. “He’s smart, personable
and also a hard worker. He's the best
young male vocal talent I've heard in
a long time.”

The vocal message is not lost on
the media. Even though BET’s jazz
channel sees its mission as serving
the multitude of jazz interests—from
smooth to straight-ahead to avant—
vocal artists get plenty of coverage.

“There’s no debate,” says Paxton
Baker, VP/GM of BET Jazz and Digi-
tal Networks. “We're well aware that
vocalists dominate the charts.”

As aresult, BET Jazz has developed
strong relationships with singers,
including Kevin Mahogany. “Diana
Krall’s first TV appearance was on
BET Jazz,” Baker says.

Other on-air firsts for BET have
included Jane Monheit and Nnen-
na Freelon.

While BET Jazz is not rated by
Nielsen Media Research, the main
network is. Ratings for BET’s “Jazz
Brunch” show, which airs Sundays,
are consistently higher when vocal-
ists appear.

VOCALISTS GALORE
In recent months, there have been
plenty of releases featuring jazz
vocalists, some with pop histories.
Earlier this year, Boz Scaggs threw

his hat into the jazz ring by releasing
“But Beautiful,” an album of stan-
dards on his Gray Cat label.

The latest pop star to swing into
the jazz zone is four-time Grammy
Award-winning crooner Aaron
Neville, whose debut jazz outing,
“Nature Boy—The Standards Al-
bum,” produced by Paul Mounsey,
was issued in August by Verve.

Like big-band leaders of the old
days, several jazz artists are bringing
vocalists along for their largely
instrumental rides.

Pianist Danilo Perez enlisted
Wright for two tracks on his new
Verve release, * . .. Till Then.”

Bassist/pianist Avishai Cohen not
only used vocalists Lola, Jeff Taylor
and Bernie Kirsh on his “Lyla” disc
(on his new Razdaz Recordz label),
but he also sings on two tracks.

And percussionist Poncho Sanchez
recruited Ray Charles and Sam
Moore to contribute to his new Con-
cord Jazz CD, “Out of Sight.”

For the first time in trumpeter
Tom Harrell’s career, he hooked up
with jazz vocalists on his new Blue-
bird CD, “Wise Children.” Kami Lyle
and Lisa Michel wrote lyrics to four
Harrell compositions that are ren-
dered by Wilson, Dianne Reeves,
Claudia Acufa and Monheit.

“I've always gravitated toward
vocal music,” Harrell says. “And 1

GOLDSTEIN: BIG PUSH FORVOCALS

like working with singers because
the trumpet has an affinity to the
human voice.”

Meanwhile, Jones is scheduled to
go back into the studio this fall to
begin work on a new album. With her
Blue Note debut still selling strong,
the label has not targeted a date for
her next release.

Some jazz fans worry that vocalist
domination might not be such a good
thing for the music in the long run.
Will singers eclipse saxophonists in
the marketplace?

Lundvall, who was honored Sept.
8 by the Nordoff-Robbins Foundation
for his contributions to the music
industry, has no such concern.

“I don’t think it’s that much dif-
ferent today than it was in the past,”
he says.

“Even though we don’t have the
sales figures, I would guess that in
the '50s, Ella Fitzgerald, Sarah
Vaughan and Dinah Washington out-
sold the instrumentalists of the day
like Monk and Miles. That was cer-
tainly true in the '80s. After we signed
Dianne Reeves in 1987, she became
our best-selling artist. She’s contin-
ued to be one of our biggest sellers.”
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CALENDAR

SEPTEMBER

Sept. 15, Business Chops for the Inde-
pendent, Sportsmen’s Lodge, Los Angeles.
818-728-0780.

Sept. 15, 13th Annual T.J. Martell Team
Challenge, benefiting the T.J. Martell Foun-
dation, Glen Qaks Club, Old Westbury, N.Y.

Sept. 17, 2003 Washington, D.C.,
Heroes Awards, presented by the Washing-
ton, D.C., chapter of NARAS, Willard Inter-
Continental, Washington, D.C. 202-662-
1341.

Sept. 17-19, Second Annual Ear to Da
Streets Music Producer Conference, Grad-
uate Center, City University of New York.
212-368-1628.

Sept. 18-20, Fourth Annual Americana
Music Assn. Conference, Renaissance
Nashville Hotel. 615-438-7500.

Sept. 20-23, IAAM Arena Management
Conference, Adam’s Mark Hotel & Suites,
Indianapolis, Ind. 972-538-1013.

Sept. 21, Healing the Divide Benefit
Concert, Avery Fisher Hall, Lincoln Center,
New York. 212-582-5400.

Sept. 22-24, 2003 Billboard Dance
Music Summit, Union Square Baliroom,
New York. 646-654-4660.

Sept. 24-27, 27th Annual NABOB Fall

Broadcast Management Conference, pre-
sented by the National Assn. of Black Owned
Broadcasters, Westin Grand, Washington,
D.C. 646-424-9750.

Sept. 28, 14th Annual Tribute to Heroes
and Legends (HAL) Awards Honoring the
Supremes, Beverly Hills Hotel, Los Ange-
les. 310-274-1609.

Sept. 29-Oct. 5, Annual World of Blue-
grass Trade Show and Fan Fest, presented
by the International Bluegrass Music Assn.,
Galt House Hotel, Louisville, Ky. 615-256-
3222.

OCTOBER

Oct. 3-5, Second Annual Mid-Atlantic
Music Conference, Sheraton Four Points
Hotel, Charlotte, N.C. 888-755-0036.

Oct. 5, Third Annual Shortlist Music
Prize Contest, Wiltern Theater, Los Ange-
les. 323-465-3700.

Oct. 5-8, 2003 International Entertain-
ment Buyers Assn. Conference, Hilton
Suites, Nashville. 615-463-0161.

Oct. 5-8, Second Annual Central South
Gospel Distribution Conference, Hopewell
Baptist Church, Atlanta. 800-251-3052.

Oct. 9, Spirit of Life Award Dinner Hon-
oring Neil Portnow, presented by the City of
Hope, Pacific Design Center, Los Angeles.
213-241-7268.

Oct. 10-13, 115th Audio Engineering
Society Convention, Jacob K. Javits Con-
vention Center, New York. 212-661-8528.

Oct. 12, 2003 World Music Awards,

LINES

BIRTHS
Girl, Isolde Maria Parodi Fair, to Starr
Parodi and Jeff Eden Fair, July 20 in
Santa Monica, Calif. Mother and father
are composers.

Girl, Alicia Itzel Prieto, to Ury Ayala and
George Prieto, July 28 in Brawley, Calif.
Father is vocalist for Grupo Centinela
and CEO of Prieto Recording Group.

Girl, Jordan Farrell Conlon, to Teresa
Kendregan and Richard Conlon, Aug.
11 in Weston, Conn. Father is VP of
marketing and business develop-
ment/media licensing for BML

Girl, Sophie Joan, to Susan Henderson
Tyler and Joshua Tyler, Aug. 20 in New
York. Mother is senior VP of creative
services for Notation Music Publishing.

Father is a singer/producer.

MARRIAGES
Angie Crabtree to Robert Reynolds,
Sept. 6 in Grayton Beach, Fla. Bride is
marketing coordinator for the Grand
Ole Opry. Groom is bass player for
country group the Mavericks.

DEATHS

Bob Pinson, 69, of leukemia, Sept. 4 in
Nashville. A collector/researcher/discog-
raphey/curator of country music, Pinson’s
15,000-title record collection was ac-
quired by the Country Music Hall of
Fame in 1971. Along with his wife,
Gladys, who became a principal re-
searcher, Pinson joined the museum as
curator of the collection in 1973. It now
houses a total of 200,000 recordings,
including cylinders, 78s, 45s and LPs.
Pinson was also a recognized authority
on such artists as Hank Williams and Bob
Wills, along with the pre-World War Il era
of country music history. He is survived
by his wife. Memorial contributions can
be made to the Tennessee chapter of the
Leukemia & Lymphoma Society.

Monte Carlo Sporting Club, Monte Carlo,
Monaco. 377-93-25-43-69.

Oct. 13, The Source Hip-Hop Music
Awards, Miami Arena, Miami. 212-253-
3709.

Oct. 16, Third Annual Shortlist Music
Prize Award Show, presented by the Short-
list Organization, Wiltern Theater, Los
Angeles. 310-434-9227.

Oct. 16, An Evening With Brian Wilson
and Friends, benefiting the Carl Wilson
Foundation, Royce Hall, UC Los Angeles.
310-281-8080.

Oct. 18, Sixth Annual Lili Claire Foun-
dation Benefit Dinner, Beverly Hilton
Hotel, Los Angeles. 323-822-2000.

Oct. 21, Songs for the Cause, presented
by the N.J. Songwriters in the Round, ben-
efiting the Susan G. Komen Breast Cancer
Foundation, the Stanhope House, Stan-
hope, N.J. 908-852-4749.

Oct. 21, U.K. Music Industry Trusts’
Award, Grosvenor House Hotel, London.
44-207-803-1300.

Oct. 23, Bogart Tour for a Cure 2003
Children’s Choice Awards, presented by the
Bogart Pediatric Cancer Research Program,
Kodak Theatre, Los Angeles. 310-358-4970.

Oct. 23,2003 MTV Video Music Awards
Latin America, Jackie Gleason Theater,
Miami. 305-535-3700.

Oct. 25, Working the Web: Music, Money
& Marketing, presented by the New York
chapter of NARAS, Park Central Hotel, New
York. 212-245-5440.

Oct. 27, Angel Ball, benefiting the G&P
Foundation for Cancer Research, New York
Marriott Marquis. 212-699-3795.

Oct. 27-28, What Teens Want Confer-
ence, presented by Adweek, Brandweek,
Mediaweek, Billboard and The Hollywood
Reporter, Fairmont Miramar Hotel, Santa
Monica, Calif. 888-536-8536.

Submit items for Lifelines and Events Cal-
endar to Margo Whitmire at Billboard, 5055
Wilshire Blvd., Los Angeles, Calif. 90036 or
at mwhitmire@billboard.com.

FOR THE RECORD

Contrary to the article “Acts
Still Skirt Sept. 11 Concerts”
(Billboard, Sept. 13), Toby Keith
will play a Sept. 11 show at the
Allegan Fair in Allegan, Mich.

A story in the Sept. 6 issue
incorrectly reported the kick-off
of Mexican rock band Mana’s U.S.
tour. The tour begins Oct. 1 at
the Sports Arena in San Diego.
The band will play Los Angeles’
Home Depot Arena Oct. 3.
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homefront

Billboard Information Group events & happenings

Larry Oliver Joins Billboard

Larry Oliver has joined Billboard Information Group
as VP of integrated sales and brand marketing.

Oliver has more than 30 years in the entertainment
industry creating effective marketing, promotional
and advertising partnerships in the advertising, tele-
vision, cable and magazine sectors. His wide array of
experience includes being involved in both the
launch of a new Hispanic Television Summit taking
place this month in New York City and the annual
Wonder Women of Cable Luncheon. He is the recip-
ient of muitiple awards, including the Cable &
Telecommunications Assn. for Marketing TAMI award and the Cable Television
Public Affairs Assn. Beacon award.

A long time Billboard subscriber, Oliver says, “Joining Billboard has been a lifelong
dream of mine. 1 look forward to expanding the brand and it’s role in covering music,
video and digital entertainment through exciting, integrated brand sales and market-
ing campaigns and programs, whether in print, onfine or facetoface.” His history
with Billboard began years ago when former editorin-chief Timothy White asked the
Bee Gees fan to write an article about the group from a collector’s point of view.

Oliver comes to Billboard from Reed Television Group, where he served as VP and
group publisher of Muttichannel News and Broadcasting & Cable. In addition, his
prior publishing experience includes Advertising Age and Mediaweek, where he was
founding publisher. Based in Billboard’s New York office, he reports to John Kilcutlen,
president and publisher of the Billboard Information Group.

“Larry’s enthusiasm, engaging leadership style and award-winning record of suc-
cess helping his customers deliver effective marketing strategies make him the ideal
choice to head our brand marketing and sales initiatives. He is a long time Billboard
subscriber and an avid music fan and collector; we are thrilled to have him retum
home to VNU,” Kilcullen says.

personnel

DIRECTIONS

Johnna Johnson has been promoted to senior account
manager for Billboard sister publication Airplay Monitor.
Johnson joined Monitor in February 1999 as account
manager. She continues to handle R&B accounts at all
labels. Johnson has worked for Motown Records, GRP,
Verve Music and American Urban Radio Networks.

JOHNSON

Peter Weinstock has joined Airplay Monitor as account
manager for top 40 and rock. He comes from CMJ,
where he held the position of account executive.
Weinstock eamed an A.S. degree in specialized technot
ogy from the Art Institute of Philadelphia.

WEINSTOCK

Johnson and Weinstock are based in New York and report to Michael Ellis,
interim director of Airplay Monitor and associate publisher of the Billboard
Information Group.

_UPEOMINE EVENTS

BILLBOARD DANCE MUSIC SUMMIT
September 22-24 + Union Square Ballroom » New York City

BILLBOARD/HOLLYWOOD REPORTER FILM & TV MUSIC CONFERENCE
November 19-20 « Renaissance Hollywood Hotel + Los Angeles

BILLBOARD MUSIC AWARDS
December 10 « MGM Grand Hotel + Las Vegas
for info: 646.654.4600 * billboardawards@vnuinc.com

For more information: Michele Jacangelo 646.654.4660 - bbevents@billboard.com
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'Record Companies Aren't Just Profit
enters; They're Cultural Institutions’

BY BILL HOLLAND

Folklorist, preservationist, musicologist and, just as
important, a major bridge builder between the worlds of
the musical arts and commerce, Bill Ivey serves as director
of the Curb Center for Art, Enterprise and Public Policy at
Vanderbilt University in Nashville.

Before he took the job, he was chairman of the National
Endowment for the Arts (NEA) during the Clinton admin-
istration and restored congressional confidence in the
federal arts program.

Ivey came to prominence as the director of the Country
Music Foundation (CMF) in Nashville and is credited with
initiating programs to save, catalog and preserve the rich
historical and cultural line of recorded country music—
from Appalachian string bands in the "20s to the honky-
tonk of the late '40s and '50s.

Hilary Rosen, former CEO/chairman of the Recording
Industry Assn. of America, says, “Bill has such credibility
for what he did at CMF. People know country music is the
best-archived genre of any American music because of
what he did there. He’s passionate but practical, and |
think business leaders admire that. The creative commu-
nity loves him.”

Q: How did the idea for the Curb Center at Vanderbilt
come about?

A: While I was chairman of the NEA I became convinced
that the “rules of the road” for the arts in America were
really set by the private-sector arts industries, not non-
profit organizations or the NEA. After all, leaders in the
music business have to continually balance their artistic
instincts against the corporate bottom line. As [song-
writer] Fred Knobloch said, “At the beginning of the day,
it's art versus commerce, and at the end of the day, it’s
commerce versus art.” That balancing act is the essence of
the U.S. arts system, and to the extent our country has a
cultural policy, it’s made by leaders in the arts industries.

Q: What kinds of projects will the center take on?

A: Well, in March [2004] we're hosting a conference on
the cultural impact of federal regulatory agencies, looking
at the way the Federal Communications Commission, the
Federal Trade Commission, the Internal Revenue Ser-
vice—even the U.S. Trade Representative—shape the cul-
tural landscape. For example, when you look at how
deregulation has undermined record-company efforts to
sustain a variety of acts in the marketplace, it’s pretty
clear that cultural impact is often overlooked when regu-
lations are drafted.

Also, we’re building a terrific Web site [vanderbilt.edu/
curbcenter], which, among other things, will maintain a
chart that will indicate which current multinational
owns labels, film studios and radio and TV networks from
the past.

Q: How do you view the downturn in the record business?

A: It's a very, very challenging time. It’s not as bad as in
the early 1920s, when free live music on radio knocked
record sales down by 70% over a couple of years, but it’s
obviously pretty bad. Our entire 20th century business
model is being transformed, and the shape of the future
model is not yet clear. Full-inventory retail is a thing of
the past, radio seems open only to mainstream, research-
friendly acts and digital technology has taken away the
“quality advantage” of legitimate CDs. Any one of these
trends would be a problem by itself; with all three at the
same time, it's a real scramble.

Thelost

Wg rd

A Q&A With Bill Ivey

Bill lvey: Career Highlights

2002-present: Director of the Curb Center for Art, Enterprise
and Public Policy at Vanderbilt University
1998-2001: Chairman of the National Endowment for the Arts
1971-1998: Director of the Country Music Foundation
1989-1991: Chairman of the board, NARAS
1981-1983: Chairman/president of the board, NARAS

Q: What’s the biggest problem?

A: Well, I don’t think it's downloading and file sharing;
the industry can solve that with selective enforcement,
easy Internet access and pricing. Apple and Universal are
showing the way. To me, the thorniest problem is the
movement to shorten artist contracts so companies can

only control product as a work for hire for a few years.

If a company can't generate revenue from investments
in artist careers over the long haul. the whole system will
shut down. I also think it's a problem that so many cre-
ative people are being forced to make decisions based on
nothing but quarterly earnings and the stock price of par-
ent companies. If [ could give one gift to the business, it
would be to let creative executives get away from quarterly
bottom-line pressures, to stretch out, take risks and build
solid careers for talent over the long haul. Record compa-
nies aren’t just profit centers; they're cultural institutions.

Q: You said “selective enforcement”; don’t you think
file sharers should be sued?

A: What must be done must be done. I'm sure Target
and Wal-Mart prosecute shoplifters, but they're not
famous for it. Unfortunately, the record business is getting
famous for going after consumers. Actually, our record
business is responsible for creating many of America’s
greatest cultural treasures, so the music business should
be positioned as one of our nation’s revered heritage
industries. I don’t think it's helpful in the long run for an
industry that has earned a significant, positive place in
society to end up mostly viewed as the business that takes
its customers to court.

Q: You’ve worked with historical recordings at the
CMF; how do you think our industry is handling its
archival holdings?

A: [ was very encouraged in the late '80s, when con-
sumers were building CD collections. The technology gave
new life to catalog, and it seemed that a number of major
labels invested in good storage and in restoration and
transfer programs. But now, with profits shrinking, I'm
afraid the care of old masters can’t be a priority, and new,
digital recording formats are so elusive that they also may
not get preserved. And I don’t think global, vertically inte-
grated media companies are especially inclined to value
obscure historical assets; it's not in their DNA.

Maybe the shape of Internet retail will bring renewed
creativity to bringing forward old tracks and an aggres-
sive A&R approach to catalog. It always seemed to me
that it was a shame that big catalogs have been con-
trolled by special-products divisions. Access to history
gets reduced to making manufacturing deals. Rhino
showed us how much excitement could be generated
when fire-breathing, creative A&R types were turned
loose on catalog. Maybe the majors with giant collections
will go that route. But I'm not really into bashing record
companies about preservation.

Q: Are you optimistic about the future?

A: I'm optimistic about the music, but less certain about
the future of our big record companies. For nearly a centu-
ry, companies have been essential sources of expertise for
selecting the best artists and capital for building their
careers. When you think of [former Columbia Records
president] Goddard Lieberson’s commitment to classical
recording or [producer| John Hammond's work with Billie
Holiday, Bob Dylan and Bruce Springsteen, it’s easy to see
that big record companies have been great engines of artist
development. But young artists don’t seem to appreciate
the role that the resources of a big label can play over an
entire career, and, I guess, labels aren’t free to be as cre-
ative and freewheeling as in the past. It would be great to
have a policy[-making] community within the industry
that could really take on all of these issues in a non-com-
petitive setting, and we're working on that.
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THE INSANITY !

The music industry is under siege, and its very future is being threatened. Every day, millions of copyrighted songs are stolen around the world.
More than 2000 music stores have closed, and thousands of jobs continue to be lost When songs are stolen, artists, publishers and record
companies don’t get paid.

Commercial piracy costs the global music business more than $4 billion annually, and illegal peer-to-peer file sharing represents losses of hundreds
of millions more. Yet law enforcement, Congress and, yes, parents have yet to take significant or decisive action.

Close your eyes and imagine millions of CDs being stolen by consumers in stores and how quickly store personnel and the police would chase these
criminals down and cart them off to court. The social stigma these criminals would face would be significant.

Today, it's music. Tomorrow, it will be film. This is not about sharing or sampling. It's about theft. It's about a business never being able to recover,
launch new talent and pay royalties on the music we love.

Billboard has been the primary source of music indusiry news, charts and commentary for more than 100 years. Our print and online influence
extends globally to a dedicated readership that includes print and broadcast joumalists, lawmakers, entertainment lawyers and serious music fans.
We feel compelled to do our part to make this cause heard on Capitol Hill, in the media, in dormitories and at home.

STOP THE INSANITY OF PIRACY.

We're offering artists and industry executives free advertising space to communicate their passionate messages to stop a practice that
is decimating the very industry that does so much to entertain, inspire and delight millions and millions of music lovers everywhere.

TO LEARN MORE

CONTACT: Larry Oliver at 646.654.4618 or loliver@billboard.com
AGREE? DISAGREE? Write a letter to the editor at letters@billboard.com
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5 ARE EXPLODING!™

| NEW ALBUM WITH LIMITED EDITION DVD IN STORES OCTOBER 7, 2003
FEATURING: MACK10, WC, KURUPT, B-REAL, EMINEM

e 165,000+ “BANG ON” SINGLES VIA STREET TEAMS
* 35,000+ Unique DownLoADS OF “BANG ON” IN 6 wks. THAT’s 5800/Wk - HELLO RADIO!
e 12 COUNTRIES SIMULTANEOUS RELEASE ¥
*» “BANG ON” ViDEO, DIRECTOR ERicSON CORE (DArepevit, FasT & the Furious) REQUEST IT!
- © Press CoVERAGE: RoOLLING STONE, BiLLBOARD, ENTERTAINMENT TOWNIGHT, MTV News, ETC.
. * SiIGNAROM TECHNOLOGY IN SINGLES EXCLUSIVE TO SARINJAY, PERSONALIS.ED\A\UTOCRAPHED CD Cover
| * MeeT Boo YaAa TRIBE oNn WRraPPED Bus, COMING TO lgun Hoob!

YOU CAN’T DENY BOO YAA TRIBE!
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