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Enter to win $39,000 in gear and prizes
and showcase for industry insiders!

Disc Makers’ Independent
Music World Series (IMWS)
has turned the spotlight

on thousands of artists across
the country, including 140
who have showcased live in
front of music industry VIPs.
Now it could be your turn.

TAXI, the nation’s leading A&R company will choose 100 semi-finalists,
and the editars for Billboard magazine will hand-pick the six finalists who
will perform at 3rd & Lindsley in Nashville on July 22, 2004.

Visit our website at www.discmakers.com/se04/bb or call 1-888-800-5796
and we’ll send you an entry kit to submit your music for the Southeast IMWS.

Your entry and demo must be postmarked by FREE
Mav 20' 2004 - S0 enler nnw! _ Billboard’s Musician_’s Guide to ‘I |

i
!
|

_ Touring and Promotion and an
- = issue of Electronic Musician just . \
- for registering! A $24 value!
i

When you register online, you’ll automatically
be entered to win a Fender Stratocaster guitar.
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&
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HOT SPOTS
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11 Go Phish

With a new Elektra/Atlantic
album on the way, the
members of Phish ponder the
possibility of airplay.

18 Lady Luck

The Ladies First tour starring
Beyancé, Alicia Keys and Missy
Elliott raises expectations for
future urban outings.

86 He's Got Game

Electronic Arts’ Steve Schnur
talks about the changing
dynamic between the music
and videogame industries.

For breaking news,
analysis, jobs and

newsletters visit: |
- www.billboard.biz
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Playing &
ames

Advertisers' Virtual Ads
Sprouting In Videogames

BY SCOTT BANERIJEE

SAN FRANCISCO—Nick Kang is a bad-ass
ex-cop, a cool Charles Bronsen-type antihero
who gaes after the bad guys.
But that is only Nick’s day job—he also works as a
pitchman for Puma sportswear.
And that has some parents riled. They think Nick
ought to be busted just like the crimingzls he collars
in his virtual videagame world, “True Crime: Streets
of LA,” from Activision.
“It’s inherently deceptive, because they don’t
disclose when ads are ads,” says Gary Ruskin, exec-
utive director of Commercial Alert, a marketing
(Continued on page 82)

Crow Flies High
For Sony Connect

© BY SCOTT BANERJEE

X

..

7/ Nick Kang of “True

At 35,000 feet, Crime: Streets of LA”

" Sheryl Crow cracked a
- smile after she sang the words “I don’t have digital.”

The lyrics to her hit single “Soak Up the Sun” were an
ironie twist on a day when she added more fuel to the legal
download revolution.

Crow’s Concert in the Sky live performance was the
highlight of a barnstorming tour from Chicago to
Los Angeles to publicize Sony’s new online music
store, Connect.

(Continued on page 82)

Artist Orgs To Aid
In Royalty Search

AG Wants Help To Find Colleagues

BY BILL HOLLAND

Now it’s up to artist groups
to ensure that musicians and
songwriters collect some $25
million in roya ty payments
that major labels havz kept
tucked away.

New York stzte zttorney
general Eliot Spitzer handed
that task to the groups this

(Continced oa page 83)

SPITZER: DONE DEAL

It Only Gets Better
For Gospel Group

BY DEBORAH EVANS FRICE

NASHVILLE—Last montk ended with a bang for MercyMz.
On April 28, the Sospel Music Assnu presented the Chris-
tian crossover act and its members w_th four Dove Awards,
including artist, song and group of the year.
“Idon’t know how we co.ild have had a better Wednesday.”
INO Records presicent _eff Moseley says of the Dove wins
(Continued on page 83)

TRAPT-CONGRATULATIONS
ON 1,000,000 SOLD!
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Top of the News

8 Ten new member states join
the European Union, widening
the EU’s trading borders and
extending the scope of its copy-
right concerns.

9 BMI pacts with Nielsen
Broadcast Data Systems and
MediaBase as part of its digital
initiative.

Music

11 The Beat: Phish emerges
from the studio with new set
“Undermind” and a renewed ded-
ication to making records.

12 Higher Ground: Newcomer
Jeremy Camp wows the Gospel
Music Assn. as he beats out
established artists to win one of
his first two Dove Awards.

13 Legal Matters: Prosecutors
turn the screws on Michael Jack-
son, opting to file a conspiracy
charge against the singer.

14 Jazz Notes: North Sea Jazz
Festival Cape Town celebrates
South Africa’s 10th year of

MICHAEL JACKSON

Billbeare

TRAPT

S Platinum
g% Stars

b 4 Series

BEGINS ON PAGE 15

democracy with a slate of such
homegrown acts as Feya Faku.
18 Touring: The Ladies First
tour’s mainstream appeal and
production pizzazz set an exam-
ple for future urban outing.

20 R&B: Smokey Robinson’s
food company introduces its first
entree, Soul Is in the Bowl Gumbo.
30 Beat Box: Erlend @ye liter-
ally makes his voice heard on his

installment of the D) Kicks series.

32 Country: Compendia
Records taps bluegrass popular-
ity with three genre-bending,
budget-conscious album proj-
ects produced by Bil VornDick.
67 Songwriters & Publishers:

Bryan-Michael Cox wins his
fourth straight songwriter of the

year trophy at SESAC’s eighth
annual New York Music Awards.

68 Studio Monitor: New York
studio owners gathered at a
Society of Professional Audio
Recording Services meeting to
find better ways to promote
their services.

Retail

59 The videogame industry’s
strong growth will no doubt be a
popular topic at the Electronic
Entertainment Expo, set for May
11-14 in Los Angeles.

60 Retail Track: HMV pulls
out of the United States. Why
did the retail chain fail?

61 Home Video: Affordability
of DVD players has fitness titles

QUOTE OF THE WEEK

éThere are a lot of people in town so scared that they’re.
going to lose their Mercedes, their parking space and .

their job, that they're afraid to sign anything.®

BRAD COTTER
Page 32

No. 20

slimming their VHS shape into
the DVD format.

Global

63 C(anada’s Michael Bublé
aims to continue the internation-
al success of his self-titled album
in the United States.

65 Global Pulse: Macaco
mixes Afro-Latin roots with elec-
tronica beats on its third album,
“Entre RaicesY Antenas.”

Programming

81 Tuned In: The Tube: Walt
Disney Records turns to its own
resources to push such TV
soundtracks as “The Cheetah
Girls,”“Lizzy McGuire” and
“Pixel Perfect.”

Features
19 Boxscore
35 Billboard Picks
64 Hits of the World
69 C(lassifieds
71 Charts
71 Chart Beat
71 Market Watch
86 The Last Word

©7
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Steve Bartels
officially takes
the reins at
Island Def Jam

TOP OF THE NEWS

Jessica Simpson introduced her fragrance line Dessert during a January event in New York.

Divas Smell Money
In Fragrance Biz

BY CARLA HAY

NEW YORK—Some of today’s big-
gest music stars have ignited a boom
in the once-dormant celebrity fra-
grance business.

Leading the way is Jennifer Lopez,
who has two successful fragrance lines:
Glow by J.Lo and Still Jennifer Lopez.

Celine Dion, Thalia and Jessica
Simpson are among the other stars
who have attached their names to fra-
grance products. Britney Spears and
Beyoncé will enter the marke:place
later this year.

Celebrities who launch fragrance
products almost always have an own-
ership stake in the business.

“Even if the product line doesn't sell
that well, it’s a big moneymaker for the
star because of the lucrative contract,
which usually comes with a big-salary
guarantee,” says Gina Pia Bandini,
editor-in-chief of fashionfinds.com.

PERFUME HITS
Five years ago, the market for celeb-
rity fragrances was largely inactive,
according to beauty-industry experts.
(Continued on page 84)

Collecting Societies

. 9

| Reggae

architect
Coxsone Dodd
dies at 72

Under EU Microscope

BY EMMANUEL LEGRAND

LONDON—The role of national royalty collec-
tion societies is under scrutiny by the European
Commission, Europe’s executive arm, which is
seeking new rules on collective licensing of music
for online use.

The EC has warned
16 authors’ rights soci-
eties that the way they
cross-license reper-
toire through what is
known as the “Santia-
go agreement’ s
“potentially in breach
of European Union
competition rules.”

On April 19, the EC
also called for new EU-

;‘
v/

BOLKESTEIN: SEEKS A
‘TRUE SINGLE MARKET

wide legisiation “onthe
collective management of rights, and particu-
larly on collecting societies.”

A legal expert working for a major company
says the EC move “was expected, but it is still
unclear what they want to look at. All this is
very vague.”

What is clear is the EC’s desire to ease Pan-
European repertoire licensing.

“The marketing of intellectual-property rights
needs to be facilitated in order to create a true
single market in this area,” EU internal market
commissioner Frits Bolkestein says.

The EC’s decision is
based on a preliminary
19-page report, “The
Management of Copy-
right and Related Rights
in the Internal Market.”
The paper suggests that
Pan-European legisla-
tion “would be highly
desirable.”

The EC paper argues
that collective-rights
management will be
more firmly estab-
lished if a legal framework on collecting soci-
eties is implemented at the EU level. This would
ensure that collecting societies are efficient and
transparent.

In a first step, the EC launched a consultation

(Continued on page 84)

KREILE: [P PROTECTION
IS CRUCIAL

BY LEILA COBO

MIAMI—It didn’t take long for Maarten
Steinkamp to conclude that BMG U.S. Latin
could not continue as a traditional label.

The BMG International president, who was
given direct control of Latin operations in
November, is reducing the label to a market-
ing/promotion/distribution office that will no
longer sign local acts.

The move, which Steinkamp hinted at last
year, was made official during the Billboard
Latin Music Conference, where the New York-
based executive was a speaker at the “Presidents
& Artists” panel.

At this point, BMG U.S. Latin is “first and fore-
most a marketing and promotional operation
that helps sell our repertoire from around the
world into the U.S. Latin market,” Steinkamp
tells Billboard.

| “Second, it’s about maximizing catalog and
compilations,” Steinkamp continues.

Additionally, he says the company will seek
“repertoire we can promote and market with-
out making the A&R investment.”

BMG U.S. Latin Quits A&R

Label Limits Role, Won‘t Sign Local Acts

The decision has raised many questions in
the industry.

“I don't believe they have the structure to
promote properly,” says one manager with an |
act on the label. “And not signing local acts is
a big mistake. It leaves you with no clout in
the market.” :

Others agree that it would be a mistake not to
sign acts in the biggest market for Latin music.

The Miami-based operation’s staff stands at
30 people, down from 44 when Steinkamp took
charge. The cuts were made in December; no
additional staff reductions are expected.

Some believe the changes have been made
in anticipation of the planned BMG merger with
Sony Music, but Steinkamp denies this. Sony
continues to operate a full-service U.S, label.

Currently, BMG has only one radio promoter
on staff. But Steinkamp says there are plans to
hire one or two additional promotion people in
the next several weeks.

What no one disputes is that BMG U.S. Latin
has had multimillion-dollar losses in the past
two years, fueled by large artist advances and

{Continued on page 85)
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Upfront

Bartels New Island Prez

Move Reunites Him With Former Boss L.A. Reid

BY CHRIS MORRIS

As Island Records’ new president,
Steve Bartels’ first order of business is
to build upon the label’s solid rock
foundation.

“The rock integrity of this label is so
vital and so important,” Bartels says.
“My absolute first task is to make sure
I shore it up and increase it further.

“Not only the history of the label, but
what’s been accomplished with it, has
been fantastic. We have some incredi-
ble releases in that genre coming up.”

He cites upcoming Island projects by
the Killers, Saliva and PJ Harvey as pri-
orities. On the pop side, he says vocalist
Christina Milian continues to develop.

Bartels was officially named presi-
dent May 4. He is based in New York
and reports to Island Def Jam Music
Group chairman Antonio “L.A.” Reid.

The move reunites Bartels with
Reid. As executive VP of promotion at
Arista Records, which he left in March,
Bartels reported to Reid, who was for-

=4

E

BARTELS: ROCK GENRE IS A PRIORITY

merly label president/CEO.

Bartels says of Reid, “I had an incred-
ible working relationship with him. We
bonded early on. When this opportu-
nity became available, it seemed like a
natural fit.”

Bartels spent a decade at Arista and
most recently was involved in promot-
ing such hit label acts as Usher, Out-
Kast, Pink, Avril Lavigne and Dido. Pre-
viously, he was national director of

promotion at A&M.

Assuming his Island post after a
period of downsizing, both industry-
wide and at parent Universal Music
Group, Bartels admits that doing
business with fewer resources is “a
challenge.”

However, he adds, “You have to be a
business person as you look at the real-
ities of the music, but the music to me
always leads, the creative process always
leads. It’s a matter of, ‘Can you do it
more efficiently today than you might
have been able to do it 10 years ago?””

Bartels arrives at IDJ after a round
of executive musical chairs.

Reid took the helm at IDJ a month
after his dismissal at Arista in January.
He succeeded Lyor Cohen, who moved
to Warner Music Group as chairman/
CEO of U.S. operations.

Following Cohen’s exit, Island pres-
ident/IDJ executive VP Julie Green-
wald departed April 1; she has since
been named president of Atlantic
Records Group.

McCoury Sues To Halt
Release Of Two Albums

BY PHYLLIS STARK

NASHVILLE—Grammy Award-winning bluegrass star Del
McCoury is challenging independent label Copper Creek
Records over the ownership of two recordings McCoury cut
more than 25 years ago.

McCoury’s copyright infringement suit against the
Roanoke, Va.-based label unveils the legal wranglings that
can arise when the transfer of ownership rights in artistic
works is questioned.

The independent-label and bluegrass
communities will be watching the proceed-
ings closely.

Copper Creek is also accused of engaging
in unfair trade practices and unfair competi-
tion in the civil action, which was filed April
30 in the U.S. District Court for the Middle
District of Tennessee.

The suit concerns two records McCoury
made in the early 1970s. One was recorded at
Leesburg State Prison (now Bayside State
Prison) in Leesburg, N.J. That recording has
never been released.

The other recording was made with
McCoury's band at the time, the Dixie Pals, at
a studio in Ferndale, N.Y., belonging to Paul Gerry. Gerry’s
Revonah Records released the album as “Del McCoury &
the Dixie Pals” in 1975. It has been out of print for 25 years.

Copper Creek purchased the masters to both record-
ings and all assets of Revonah Records from Gerry’s widow.
In February, Copper Creek executives informed McCoury
that the label planned to rerelease the “Dixie Pals” album
supplemented with a few tracks from the unreleased
prison recording.

McCOURY’S COMPLAINT
McCoury’s attorneys have asked Copper Creek to cease

McCOURY: CLAIMS LABEL
DOES NOT OWN COPYRIGHT

all plans for the rerelease. They believe the label does not
have the legal right to the recordings. They also cited the
tapes’ poor quality and potential for interfering with other
planned McCoury releases and sales of albums already on
the market.

However, according to the suit, the label continued with
its plans and informed McCoury that he would not be paid
for the exploitation of these recordings.

In a letter to Copper Creek principal Gary Reid,
McCoury’s manager, Stan Strickland of Rainmaker Man-
agement, calls the planned release “theft”
and characterizes the label’s business deal-
ings as “immoral.”

David Crow, a Nashville attorney repre-
senting Copper Creek, characterized the
recordings as “works made for hire” in a Feb-
ruary letter to McCoury’s attorney.

Crow notes that “Revonah’s standard artist
agreement was that Revonah paid for all pro-
duction costs, artwork costs and manufac-
turing costs and gave the artist 500 free
y copies of each album in exchange for all
rights in the album.”

Crow’s letter states, “As the owner of a work
made for hire, my client has the right to rere-
lease the album.”

PUT IT IN WRITING

McCoury’s attorney, San Francisco-based David
Given, disagrees.

In a March 4 response to Crow, Given says the lack of a
written contract makes any transfer of ownership rights from
the artist to the record label void under the statute of frauds
provision of the federal Copyright Act.

Given also disputes Crow’s claims that the record-
ings were works made for hire. Among several argu-

(Continued on page 83)

EUROPEAN UNION FLAG: GOLD STARS ON A BLUE FIELD SIGNIFY UNITY FORTHE EU

New EU Members
Face Copyright Issues

BY EMMANUEL LEGRAND

LONDON—History was made May
1 when 10 additional countries
joined the European Union.

The new member states are
Poland, Hungary, the Czech Repub-
lic, Slovenia, Slovakia, Lithuania,
Latvia, Estonia, Malta and Cyprus.

They bring 75 million inhabi-
tants and nine new languages to the
11 officially spoken in the former
15-member EU.

The EU has become the third-
largest population bloc in the world
after China and India,
with more than 450
million inhabitants |
and the biggest free- |
trading area.

Even with this
new influx, Europe
as a music market
still lags behind the
United States.

In value, the 10
countries combined
represent a market
the size of Belgium,
with aggregate 2003
sales of $231.3 million, according to
the International Federation of the
Phonographic Industry.

But for industry observers, the
input of these 10 new members
goes beyond simple statistics.

“What has happened is that the
borders of the EU have changed,”
says Frances Moore, Brussels-
based director of the IFPI's Euro-
pean office.

ENLARGED TRADING BLOC
By shifting toward Eastern
Europe with the addition of coun-
tries from the former Soviet
empire and further south with the

MOORE: NEW MEBERS
BRING ‘BREATH OF FRESH AIR’

arrival of the Mediterranean islands
of Cyprus and Malta, Moore reck-
ons that the region’s whole balance
has changed.

“These are young and dynamic
countries, and they bring a breath
of fresh air to Europe,” she says. “It
reinforces the EU and creates a big-
ger trading bloc.”

Universal Music International
general counsel Richard Constant
is among those who see the
enlargement as a positive thing.

“These 10 countries had pretty
poor copyright protection. By join-

ing the EU, they will
| have to fix the situation
1 and level up to EU stan-
dards. That will result
in better protection.”

On the legislative
front, much progress
| has been made during
the past 10 years to ele-
vate national laws to
EU levels, according to
the IFPI.

“Our feeling was to
push hard to improve
the situation before
they joined, and we will continue to
push,” Moore says.

However, Moore sees the enlarge-
ment as a major challenge for the
industry with regard to piracy. By
moving its borders farther east, not
only has the EU integrated coun-
tries with an already strong piracy
rate, but it has also moved closer to
three main centers of physical
piracy: Russia, Belarus and Ukraine.

Previously, Greece and Italy were
the two EU countries with the high-
est piracy rate. But the emphasis is
now moving east.

“The piracy levels in the region

(Continued on page 85)
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THE WEEK IN BRIEF

The Latin Grammy Awards returns to Los Angeles in 2004, after a one-year
stint in Miami. The Fifth Annual Latin Grammy Awards will take place
Sept. 1 at the Shrine Auditorium and will once again be broadcast live on
CBS. The Latin Grammys will also air in approximately 100 other coun-
tries. L.A. was a practical choice: The show’s production staff is based there,
and moving that staff is costly, sources say. Award nominees will be
announced July 14. LEILA COBO

Celebrate Braaklyn, one of the nation’s oldest free performing-arts festivals,
will honor Clive Davis, BMG North America chairman and Brooklyn, N.Y.,
native, at a June 16 gala. The event at Brooklyn’s 7,000-capacity Prospect
Park Bandshell marks the opening of the festival’s 26th season. Highlights
of the summer-long concert series include Los Lobos, South Africa’s Lady-
smith Black Mambazo, rising Latin stars Natalie LaFourcade and Bacilos,
reggae superstar Burning Spear and a multi-artist tribute to the songs of
Neil Young. Davis grew up in a working-class Jewish neighborhood in
Crown Heights. He attended Brooklyn’s Erasmus Hall High School, earn-
ing membership in the Arista Society for New York’s top students. Davis
later adopted the organization’s name for his record company: “It stood for
excellence,” he says. THOM DUFFY

Universal Music Group Nashville and sister label DreamWorks are expected
to consolidate operations May 7. Sources say DreamWorks chief execu-

tive James Stroud and current UMGN chairman Luke Lewis will jointly
run the combined labels. DreamWorks senior executive for promotion
and artist development Scott Borchetta likely will helm the combined
promotion efforts for DreamWorks, MCA Nashville, Mercury and Lost
Highway Records. PHYLLIS STARK

VNU beefs up its European presence in the airplay-monitoring business by
acquiring Music Control and Aircheck. VNU, Billboard Information Group’s
parent company, says regulatory authorities have approved both transac-
tions. Music Control is the leading Pan-European radio airplay-monitoring
service. Based in Germany and Ireland, Music Control also operates in Italy,
Switzerland, Austria, the United Kingdom, Spain, Portugal, France, Bel-
gium, Scandinavia, Greece and Mexico. It monitors more than 600 radio sta-
tions and provides Billboard with the weekly Pan-European Airplay Top 20
chart. Aircheck monitors 20 Dutch radio stations. Prior to the purchase,
VNU owned a majority stake in Aircheck, which is a partnership between
VNU and Dutch collecting society Buma/Stemra. Both companies will be
integrated into VNU’s Nielsen Entertainment, which also includes U.S. air-
play monitoring service Nielsen Broadcast Data Systems and U.S. sales chart
compiler Nielsen SoundScan. EMMANUEL LEGRAND

Broken Bow Records has ended its 18-month relationship with management
and marketing firm the Consortium. The two companies were partners in
label imprint C4 Records. RED Distribution distributes Nashville-based
indie label Broken Bow. Its roster includes Craig Morgan, Sherrié Austin,
Lila McCann and C4 flagship artist Joe Diffie. Partners Mike Martinovich,
Stan Moress, Bernard Porter and Al Schiltz formed the Consortium in
2001. All four are veteran artist managers. PHYLLIS STARK

Clear Channel Communications started the year strongly, according to a
recent report by financial services firm William Blair & Co. In CCC’s radio
division, the growth of spot advertising drove revenue of $832.9 million, an
increase of almost 5%. The report was less enthusiastic about CCC’s live-
entertainment division, Clear Channel Entertainment, where higher-than-
expected expenses offset better-than-expected revenue. CCC currently
trades at 23.3 times William Blair’s 2005 EPS estimate, according to the
report. See billboard.biz for more analysis. RAY WADDELL

Rykodisc is finalizing the purchase of Los Angeles-based independent Emperor
Norton Records, according to a source familiar with the deal. Rykodisc’s dis-
tribution arm, Ryko Distribution, began handling Emperor Norton releases
May 3. The label previously went through Caroline Distribution. Peter Getty,
grandson of late billionaire J. Paul Getty, founded Emperor Norton. The
label’s most recent hit was the soundtrack to director Sofia Coppola’s Oscar-
winning film “Lost in Translation.” The soundtrack sold more than 114,000
copies, according to Nielsen SoundScan. Emperor Norton president Steve
Pross and GM Van Riker will join Rykodisc's staff in A&R and marketing
capacities. Pross and Ryko Label Group president Joe Regis did not return
calls seeking comment, and Riker declined to comment. CHRIS MORRIS

For the latest breaking news, go to billboard.biz.

WMG Drops Catalog Prices

1,776 Titles Affected; Many Cut To $6.71 Wholesale

BY ED CHRISTMAN

NEW YORK—In a move merchandis-
ers praised, the new ownership of the
Warner Music Group is putting its
stamp on the marketplace by lowering
the cost on 1,776 titles, the largest
devaluation in WEA's 33-year history.

“Anything that the industry does to
lower [retail prices for] the consumers
who shop in the store is extremely
positive,” Trans World Entertainment
music divisional merchandise man-
ager Jerry Kamiler says. The WEA
price cut “reinforces what the [Uni-
versal Music Group] started in the fall
with JumpStart.”

George Balicky, VP at Galaxy Music
Distributors in Pittsburgh, says, “If
there is price protection, we always
praise price changes when they are
going down.”

Price protection occurs when sup-
pliers agree to cover the devaluation so
that accounts do not have to take a hit
on inventory. In this case, WEA will
issue a credit by rebilling affected titles
at the new lower price for purchases
made of those albums within the past

Coxsone
Dodd Dies

His Label Captured
Jamaica’s Best

BY CHRIS MORRIS

LOS ANGELES—Producer/label oper-
ator Clement “Coxsone” Dodd, one of
the great architects of reggae music,
died of a heart attack May 4 at his stu-
dio in Kingston, Jamaica. He was 72.

A jazz fan, Dodd was originally a
DJ who operated one of Kingston's
first important sound systems, Cox-
sone Downbeat.

He began recording R&B-styled
material by homegrown talent in 1959
and worked with virtually every
important Jamaican performer of the
'60s and '70s.

Working with producer Lee Perry, he
began documenting the pre-reggae ska
sound on his Studio One label in 1963.
In the early '60s, the Skatalites, ska’s
first major instrumental group, were
his house band.

Singers Delroy Wilson, Ken Boothe,
Owen Gray and keyboardist Jackie
Mittoo were other important perform-
ers in Dodd’s stable.

90 days.

WMG executives were unavailable
to comment.

About 1,200 of the devalued titles
were repriced to the company’s Super
Value budget line, which carries a $6.71
wholesale cost. Most of these were from
WEA's $11.98 midline, but a few came
from the company’s front-line and
super midline.

Among the acts with titles being
repriced from the Super Saver midline
to budget are 10,000 Maniacs, the B-
52's, Bad Company, Jackson Browne,
Judy Collins, Doobie Brothers, Foghat,
Aretha Franklin, J. Geils Band, Man-
hattan Transfer, Bette Midler, Teddy
Pendergrass, Bonnie Raitt, Otis Redding
and Rod Stewart.

Another 300 titles will be repriced
from the front-line prices of $17.98 and
$18.98 and the Super Sonic super mid-
line price of $13.98 to the Super Saver
midline, which carries a $7.85 cost.

That repricing will affect albumns by
acts including Tori Amos, Built to Spill,
Tracy Chapman, Phil Collins, Hootie &
the Blowfish, Madonna, Lil’ Kim, Natal-
ie Merchant, Morrissey, the Ramones,

Stone Temple Pilots, Neil Young and
Emerson, Lake & Palmer, as well as the
Jimmy Page/Robert Plant album “Walk-
ing Into Clarksdale.”

In addition to the price reduction,
the midline, super midline and front-
line CDs—excluding the 200 best-
selling catalog titles—will carry a 5%
discount with 120 days of extra dating,
while the budget line carries a 10% dis-
count and the same amount of extra
dating before bills are due.

Normally, payments are due in 60
days, so the extra dating gives
accounts nearly six months before
payments are due.

Other price cuts saw front-line titles
dropped to the Super Sonic line and a
number of double- and triple-album
sets reduced as well.

“They really strengthened their Super
Sonic line too, which brings retail’s cost
down to $9.17. This is critical and allows
us to get pricing to hit the consumer’s
sweet spot,” Kamiler says.

In other changes, WEA reduced its
early-payment discount from 2% to
1.5% and introduced a handling fee of
19 cents per unit for all returns.

CLEMENT "COXSONE' DODD

Peter Tosh and Bunny Livingston
recorded such early “rude boy” ska hits
as “Simmer Down” at Dodd’s Brentford
Road studio.

As ska evolved into rocksteady, Dodd
recorded major dance hits by Alton
Ellis, Slim Smith, Marcia Griffiths and
vocal trio the Heptones. As the roots
reggae sound developed in the late '60s
and early '70s, these artists were joined
at Studio One by Horace Andy, Dennis
Brown, Burning Spear, John Holt and
the Wailing Souls.

During the '70s and '80s, Dodd
released his studio’s spare rhythm
tracks in a series of instrumental
albums that helped define Jamaican
dub. He also cut early dancehall reggae
hits by Willie Williams, the Lone Ranger
and Michigan & Smiley.

In the mid-'80s, Dodd moved to
Brooklyn, N.Y., where he ran a record
store, Coxsone’s Music City. Rounder’s
reggae imprint Heartbeat Records has

BMI

Boosts
Its Data

Society Adds Real-Time
Radio Airplay Info
From BDS, MediaBase

BY BRIAN GARRITY

NEW YORK—BMI has cut deals
with Nielsen Broadcast Data Sys-
temns and MediaBase that will add
more comprehensive airplay data for
hundreds of radio stations to its

BM I )] Digital
existing nationwide sample of radio
airplay on 10,000-plus stations.

BMI says the new “census” data
—which will supplement its exist-
ing radio sample data—will not
change the overall number of radio
performances tracked for a song.

Instead, the information will
allow BMI to better track where and
when the airplay took place.

“It gives us more granular infor-
mation,” BMI COO John Cody says.

Dodd’s biggest early discovery was  extensively reissued his classic Studio (Continued on page 84)
———————————————————————seeeeeeeeeeesssm. the Wailers. The trio of Bob Marley, One recordings.
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I 60T MY SITE GOING....
NOW I JUST HAVE TO
LEARN HOW TO PLAY THIS
BEFORE THE AGENTS
START CALLING!H

Bullish On Latin Music

en it comes to the Latin mar-
ket, there are numbers, and then
there are numbers.

Take the case of Latin music. Last
year, shipments slid to 38.6 million from
41.1 million in 2002, a decline of 6%,
according to the Recording Industry
Assn. of America.

Sadly, the numbers have been declin-
ing for four straight years. The only sav-
ing grace is the shortfall no longer hits
double digits. Shipments in 2002, you
might recall, declined 15.6% from 48.7
million the year before.

Looking at those numbers, it is hard
to be optimistic.

But now check these numbers.

The nation’s 40 million Latinos rep-
resent about 14% of the population—
making them the largest minority
group in the United States. Their aggre-
gate disposable income is nearly $700
billion per year.

What’s more, Latinos are also the
fastest-growing segment of the popula-
tion. Their numbers rose 60% from 1990
to 2000, according to the U.S. Census
Bureau. And they grew by almost 10%
again during the past two years.

Compare this to the general popula-
tion, which grew by a mere 2.5%, and
you understand why advertisers in droves
are suddenly discovering this market.

By 2050, Latinos are expected to
comprise 25% of the U.S. population.
This burgeoning market will become a
powerhouse.

Ad revenue for the top 58 Latin maga-
zines in the United States grew to more
than $145 million last year, according to

There’s always a
bottom line, and here
it is: We’re bullish on

the Latin market.

Folio magazine and the Hispanic Maga-
zine Monitor, which track the industry.

That is an increase of more than 23%
over the previous year.

We're happy to report that Bill-
board’s Latin coverage and our signa-
ture four-day conference and Latin
Music Awards TV show have put us
right in the sweet spot of this growing
market for more than 15 years. That

spells commitment.

This year a record number of sponsors
signed up for the Latin event, and despite
the dour sales figures, the conference
demonstrated that there was every rea-
son to be optimistic.

The mood, typical of other Billboard
events this year, was decidely upbeat
compared with 2003. New stars
emerged, such as Juanes and Akwid,
while established acts like Ricky Martin
and Gloria Estefan demonstrated their
staying power.

Piracy, of course, continues to be a
major problem, especially in Latin Amer-
ican countries. So far, the main threat is
physical piracy, although digital piracy is
a growing concern.

The good news is that the RIAA
dedicated $2.5 million last spring to
fight piracy mainly in the United
States and Puerto Rico. Two million
illegal pieces of Latin product were
seized in 2003, a 40% increase over
seizures in 2002. And those numbers
are likely to continue rising.

Like any numbers game, there’s
always a bottom line, and here it is:
We're bullish on the Latin market.
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Jeremy Camp
is the first BEC
Recording
artist to take
home a Dove
Award

PHISH: FINDING THEIR WAY IN THE STUDIO REALM

Phish Puts Mind
To Studio Work

After 11 studio albums, jam band
Phish may finally be finding its sea
legs when it comes to making records.

Or so says drummer Jon Fishman.

“I think it’s something we're get-
ting good at. We were great at the
stage part but pretty lousy in the stu-
dio. For so many years we were
always disheartened by the studio
results. But I think we're getting into
the realm where we can start making
some pretty amazing albums.”

Elektra/Atlantic releases “Under-
mind,” the band’s first studio project
since 2002’s “Round Room,” June 15.

The album fulfills Phish’s contract

promotion ideas. None of us were
very comfortable sitting in Tower
Records signing autographs or play-
ing three minutes on the air.”

He feels the plans for this album
suit the band. He is particularly
excited about concerts set for June 17-
18 at KeySpan Park in Brooklyn, N.Y.
One of the shows will be beamed into
movie theaters.

Phish has never been about radio
hits, but Fishman thinks the time
may have come with first single
“The Connection.”

“I will be surprised if it doesn’t
catch fire,” he says. “I don't think it
will be a boom bang hit

By Melinda Newman

mnewman@billboard.com

like something from
[OutKast’s| ‘Speaker-
boxxx,” but I could
really see it striking a
chord.” The song goes
to radio May 24.

DURANNIES REJOICE:
Duran Duran has signed
with Epic Records.

The worldwide deal
is for at least one

with Elektra. “We either re-sign with
them and it’s great, or you just let the
contract go and say, ‘See you later,’
and see what else is out there,” Fish-
man says. “Or you just don’t have a
label. I think any scenario would
work for us.”

“Undermind” is the group’s first
release for the merged Elektra/
Atlantic team. Fishman says he’s
excited by the changes at the label,
saying the old Elektra “never really
worked out well for us. It always felt
like they wanted us to be different,
and this is who we are.

However, he admits, “it’s a two-way
street. For our part, we were very
unattentive and unresponsive to their

album and one DVD,
according to sources. Wendy Laister
manages the band, which now con-
sists of the five original members.
Epic declined to comment.

Billboard.biz on April 28 broke the
news that the band was in final nego-
tiations with Epic. Sources say the
deal is done.

Hollywood Records released Duran
Duran’s last studio album, 2000’s
“Pop Trash,” in the United States.

CH-CH-CHANGES: Lee Stimmel is the
new senior VP of marketing for Epic
Records. He is former VP of market-
ing and product development for
Atlantic Records. Stimmel, who is

(Continued on page 13)
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opens door
to hearsay
testimony

A conspiracy
charge against
| Michael Jackson

Verve Hopes Cullum

Has That ‘Something’

BY DAN OUELLETTE

Too often the recording industry hustles out young tal-
ent with ploys that are more about marketing than musi-
cal substance.

Jamie Cullum has already demonstrated tc live audi-
ences in the United States—from New York and Los
Angeles to Austin—that he’s able to deliver the goods.
It is these performances that have made Britich jazz
pianist/singer/songwriter Cullum or e of the vear’s
biggest buzz artists.

But Verve/Un versal, which is releasing his
album “Twentysomething” May 11 in tke Unit=d
States, is not taking any chances. The lacel has
given Cullum a full-court promo press since
last September.

First single “A 1 at Sea” was among the
most-added tracks at triple-A radio, accord-
ing to Biliboard siter publication Airpla»
Monitor. And MT'/ has aired the video.

Originally released last December in
the United Kingcom on Universal, the
album has now been certified double-
platinum by BPL. Total European sales top
1 million copies, according to the label.

On the album, Cullum covers stan-
dards but delivers them with a new twist
and stomp.

SHAKING UP STANDARDS
He also raises the hipness quotient with
fresh takes on pop tunes from Jimi Hencrix to
Radiohead to Cole Porter. And he throws in
enough catchy and rollicking originals to offer an

eclectic package cf extroverted jazz-pop crossover. At t!m951
“I made the rzcord over a year agc,” the Jamie Cullum
scrappy, 24-year-old Cullum says. “treats the
“So, in some veays, it doesn’t piano like
Jimi Hendrix
treated his

guitar”

really reflect me now, because I'm changing every day. I'm
constantly into new music. I don't really think about the
marketing strategy, but I do like that I've been able to estab-
lish a fan base the old-fashioned way—by performing.”

At his rousing New York showcase at Joe’s Pub in Jan-
uary, Cullum played like a cross between avant-jazz ace
Cecil Taylor and Billy Joel.

(Continued on page 12)
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Camp Comes Up Big At GMASs;
Tait Joins Santana Tour

Gospel Music Week 2004 was a
memorable one for Jeremy Camp.
The BEC Recordings artist netted his
first Gospel Music Assn. Dove
Awards, taking home two accolades.

The best new artist award seemed
a fitting choice to

using the gift and the songs to bless
people and encourage people,” Camp
says. “People are just connecting with
the songs and with the heart that God
has put into this project.

His previous effort, 2002’s “Stay,”

the packed crowd
at Nashwville’s
Municipal Audito-
rium. But atten-
dees appeared
pleasantly sur-
prised when the
newcomer beat out
such established
artists as Steven
Curtis Chapman
and Mark Schultz

Higher
Ground.

® @

By Deborah Evans Price

dprice@biliboard.com

for the male vocalist honor.

Camp’s awards also marked the
first time an artist on BEC Record-
ings took home a Dove. He says win-
ning the awards indicates he has the
respect of his peers.

“It’s like them expressing that they
like what you have to say as an artist
and that your ministry is relevant in
the music industry.”

When the Christian industry
begins to take notice of a new talent,
that artist’s exposure grows rapidly.
Such is the case with Camp.

The Indiana native’s tunes are fea-
tured on seven compilation albums.
“I Still Believe” is on “WoW 2004,”
“Enough” is included on “WoW Wor-
ship” and “Empty Me” is on Fervent
Records’ “Absolute Worship.”

“We are always doing a lot of little
side things,” Camp says. “I'm getting
pushed into every compilation CD
that’s out there. It’s pretty exciting.
God is smiling down upon what is
going on.”

Released in February, Camp’s
current disc, “Carried Me: The Wor-
ship Project,” has sold more than
124,000 copies, according to
Nielsen SoundScan. It debuted at
No. 2 on the Billboard Top Contem-
porary Christian Albums chart.

“What has been a huge blessing is

also continues to sell (242,000
copies), buoyed by his recent dates on
the Adoration tour with Newsboys
and Rebecca St. James.

This summer, he’ll be making the
rounds on the festival circuit before
headlining his own tour in the fall.

Camp’s first DVD set, “In24,” was
released May 4. Designed to show

CAMP: BEC'S FIRST DOVE WINNER

fans a day in Camp’s life, “In24” fea-
tures concert performances as well as
behind-the-scenes footage of life on
the road. The DVD also previews new
songs from the artist’s next album,
“Restored,” which is slated for release
in Novermnber.

TAIT JOINS SANTANA: Michael Tait
has been tapped by Carlos Santana to

join the legendary artist’s band as a
vocalist on Santana’s European sum-
mer tour.

Tait rose to prominence in the
Christian industry as part of the trio
de Talk with Toby McKeehan and
Kevin Max. Tait has also recorded two
solo albums with his band, Tait, on
ForeFront Records.

When not on the road with San-
tana, Tait plans to continue working
with his band, whose members
include Chad Chapin, Lonnie Chapin
and Justin York.

Dc Talk is on hiatus while the
members pursue solo careers.

Tait will make his debut with San-
tana July 2 in France. The tour is
slated to hit Germany, Denmark, the
Netherlands, Switzerland, Italy, Croa-
tia, Hungary and the Czech Republic.

Santana has also asked Tait to sing
on his next album.

NEW HAVEN’S COUNTRY COLLECTION:
The Carter Family, Hank Williams,
Patsy Cline, the Statler Brothers,
Willie Nelson, Tennessee Emie Ford,
Vince Gill, Ricky Skaggs, the Whites
and Alison Krauss are among the
acts featured on “The Country Music
Hall of Fame Presents Country’s 20
Classic Gospel Songs of the Century.”

Released May 4, the collection is a
joint venture between New Haven
Records and the Country Music Hall
of Fame and Museum. This is the
third set in New Haven’s Songs of the
Century series, following “Southern
Gospel’s Top 20 Songs of the Century”
(volumes 1 and 2) and “Gospel’s Top
20 Songs of the Century.”

SIGNINGS: The Florida Boys have
signed with Cathedral Records. For
more than 50 years, the group has
been a fixture on the Southern gospel
music scene. The act’s new record,
“Something to Remember,” will hit
shelves this summer.

Paul Colman, previously of the
Paul Colman Trio, has signed with
Inpop Records as a solo act.

Spring Hill artist Karen Peck Gooch,
left, and Jon Micah Sumrall of Kutless
appeared on the “Hear My Heart”
panel during GMA Week. Chris Rice
and Paul Colman were also on the
panel discussing issues affecting
Christian artists.

dn The Scene

Christian music artists, man-
agers, agents, publishers and label |
executives from around the world
convened April 24-28 for the
Gospel Music Assn.’s annual con-
fab at the Nashville Convention
Center. Gospel Music Week 2004
included seminars, showcases, an
annual worship service and a stag-
ing of “Hero: The Rock Opera.”
The GMA’s 35th annual Music
Awards were also held April 28 at
Nashville’s Municipal Auditorium.

Margaret Becker, Erin O'Donnell and Andrew Peterson were among the Christ-
- ian singer/songwriters who performed at “Songs & Stories of FaithV,” held at
Nashville’s Bluebird Cafe. American Songwriter magazine presented the event,
and Charlie Peacock hosted. Standing, from left, are Peacock and O’Donnel’.
Seated, from left, are Becker, Peterson and newcomer joe Rogness.

EMI Gospet artist Smokie Norful not only won a Dove Award for contempo-
rary gospel album of the year during the GMA’s annual awards show, he also
carried home a goid album for his debut, “Limited Edition.” Pictured, from
left, are Norful’s son, Tréy; EMI Gospel president Ken Pennell; EMI Gospel
VP/GM Larry Blackwell; EMI Music North America chairman/CEO David
Munns; Norful; EMI Recorded Music COO Ivan Gavin (behind Norful); and
EMI Christian Music Group CEO Bill Hearn.

\
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Cullum

Continued from page 11

Cullum quickly set the ground rules,
asserting he wasn’t about to play the
retro-jazz card of singers like Michael
Bublé or Peter Cincotti.

He gave areal kick to Porter’s clas-
sic “I Get a Kick Out of You,” literally
stomping the keys with his feet. He
plaved the outside and inside of the
piano box as a funky percussion
instrument on the Lerner & Loewe
standard “I Could Have Danced All

Night.” And he ably delivered his
witty original “Twentysomething,”
about the possibilities and perils of
young adulthood.

‘SINATRA IN SNEAKERS’

“When I play the Porter number, |
treat the piano the way Jimi treated his
guitar,” Cullum says. “And ‘Twenty-
something’ comes right out of the Bob
Dorough/Dave Frishberg school of
songwriting. I'm putting a new take on
the old. At my 3,000-seat concerts in
England, two-thirds of the audience is
under 20.”

Dubbed by the British press as “Sina-
tra in sneakers,” Cullum says he never

set out to be famous, which is why his
overnight success in his homeland took
him by surprise.

“At the risk of sounding cliché, the
timing was right,” he says. “Norah
Jones was huge in England, and there-
fore, so was anything that had that kind
of piano-singer-jazzy flavor. Of course,
people found out with me that I was a
live wire and much more spontaneous
and jazz-oriented.”

That made for a perfect fit with
Verve, which set into motion a lengthy
setup for the U.S. release of “Twenty-
something.”

“We took our time to do this right,”
says Nate Herr, Verve senior VP/GM. “It

was critical to our marketing plan that
we expose Jamie to audiences first.”

Cullum performed several New York
showcases last September and October
at such clubs as Makor and Fez. He also
did a three-week stint in the Oak Room
at the Algonquin Hotel.

“Seeing Jamie is believing,” Herr
says. “That’s how we wanted to intro-
duce him to critics, TV, retail buyers
and radio programmers. Jamie is his
own No. 1 salesperson. He wins people
over every night.

While UK. marketers pushed Cul-
lum’s jazz artistry, Verve decided to
position him more as a singer/seng-
writer in the United States. The track

sequence on the album was changed to
accentuate the different focus. New
photos were taken, and the U.S. release
has a different cover.

TV will be an important promo-
tional factor with visits to “Today” and
“Late Night With David Letterman”
already firm.

At retail, Jessica Sendra, jazz buyer
for Borders Books & Music, says the
chain will display “Twentysomething”
prominently.

“Jamie Cullum has star power,” says
Sendra. “We're buying sizable quanti-
ties of his CD. We're going to make it
hard for people to not know who ke is
when they come into our stores.”
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Prosecutors Play Conspiracy
In Jackson Case

Card

Prosecutors have turned up the
heat on pop star Michael Jackson,
who faces 10 felony counts, includ-
ing one for conspiracy.

The conspiracy charge permits
prosecutors to introduce hearsay
testimony, lawyers say. That makes
it easier for the prosecution to gain
a conviction than trying him for
child molestation, with which Jack-
son is also charged.

Like any sex crime, child moles-
tation is difficult to prove unless
there is such physical evidence as
blood or wounds.

But a conspiracy charge opens
the field for testimony of all types
from many people, which is why

Y

IACKSON: FACES 10 FELONY COUNTS

there’s talk that prosecutors will
question, or have already ques-
tioned, Jackson's aides.

LOWERING THE BOOM: As the indus-
try debates price cutting as a way of
bolstering CD sales, some observers
say such a tactic is the only way to
revive the beleaguered music biz.

The notion of legal download sites
replacing the “free” offerings of net-
works like Kazaa and Grokster is
unrealistic, they argue. They say that
is because unemployed teens—who
possess more time than money—are
responsible for most of the illegal
downloading that occurs.

“While a few teenagers may stop
downloading illegally for fear of
being sued, many more enjoy test-
ing the limits,” says Josh Norek,
publicist for Latin rock bands

Jaguares and La Ley.

Even if legal downloads became
popular, they aren’t likely to gener-
ate the same level of album sales and
music publishing income that
artists and labels are used to, says
Norek, who is

money for writing songs on the al-
bums. Those tunes are now used in
TV commercials and during National
Football League games, Kraut states,
Sharon Osbourne, who manages
husband Ozzy, has stated that the

also astudent at
Southwestern
University Law
School.

That’s because
purchasers of
legal downloads
tend to be inter-
ested in just one
song, rather
than albums.

Also, in the

Legal
Matters.

By Samantha Chang

schang@billboard.com

past, the interests of such retailers
as Tower and the record labels were
aligned: They both benefited from
album sales. But the digital era has
changed all that, since neither
Apple Computer nor Wal-Mart
launched download stores to turn a
profit. Instead, lawyers say, Apple
uses iTunes to sell iPods, while Wal-
Mart uses its service to boost online
sales of more expensive goods.
Wal-Mart’s brick-and-mortar
stores sell CDs for $9.99 to drive
store traffic. Single downloads are
priced at 88 cents to drive traffic to
its online service. The rebound in
album sales in late 2003 and early
2004, which has occurred in tandem
with the Recording Industry Assn.
of America’s legal losses to Grokster
and Verizon, indicates that lower
prices—not lawsuits—are what is
drawing customers back into stores.

HEAVE-HO: The Supreme Court has
tossed out an appeal by two musi-
cians who are seeking royalty pay-
ments from rocker Ozzy Osbourne.

The high court dismissed an
appeal May 3 by drummer Lee Ker-
slake and bassist Robert Daisley,
who claim they are owed funds from
work they did on Osbourne’s
albums “Diary of a Madman” and
“Blizzard of Ozz.”

Attorney Nate Kraut contends the
plaintiffs did not get proper credit or

duo’s contributions were removed
from the two albums because of
their “abusive behavior.”

The legal wrangling began in
1997, when Daisley, formerly of
Black Sabbath, sued Osbourne for
royalties. The Osbournes and sev-
eral record labels were named as
defendants in the suit, which a
California judge dismissed.

IN OTHER NEWS: Fulbright &
Jaworskiin Houston promotes
partner Stephen C. Dillard to head
its litigation group, which com-
prises 424 trial lawyers worldwide.
Dillard recently helped defend Bay-
lor University in awrongful death
suit brought by the father of former
Baylor basketball star Patrick Den-
nehy Jr. A former teammate
allegedly murdered Dennehy in
summer 2003.

Loeb & Loeb in New York has
named Michael D. Beck co-
chairman. Beck, who joins John T.
Frankenheimer as co-chairman,
previously was managing partner
of Loeb’s New York office.

Thelen Reid & Priest in New York
names William F. Patry a partner
with its intellectual-property group.
Patry previously was copyright
counsel to the House of Representa-
tives’ Committee on the Judiciary,
where he drafted amendments to
the Copyright Act.

The Beat

Continued from page 11

based in New York, reports to Epic
executive VP/GM Steve Barnett.

‘CALIFORNIA’ DREAMING: To celebrate
the release of “California,” its new
Columbia Records album, Wilson
Phillips will perform a free show May
25 at the Santa Monica Pier. Pre-

miere Radio Network will tape the
concert and syndicate it to 130 mar-
kets for broadcast the following week.

WORLD SERIES: Judges have picked
six finalists for the Independent
Music World Series Midwest Show-
case, a national unsigned-artist com-
petition. CD/DVD manufacturer Disc
Makers is presenting the event in
association with “The Billboard
Musician’s Guide to Touring & Pro-
motion” and other sponsors.

A&R company TAXI selected 100
semifinalists from more than 1,000
submissions. Billboard editors chose
the six finalists from that group.

Full Flava Kings, Nadir, Rebel’s
Advocate, Shipwreck Union, the Eti-
quette and the Its will compete for
more than $35,000 in music gear
and prizes May 13 at the Elbo Room
in Chicago.

The IMWS Southeast Showcase
takes place July 22 at 3rd & Lindsley
in Nashville.
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Jazz Fest Celebrates South Africa And Its Artists

Celebrating its fifth install-
ment, the North Sea Jazz Festival
Cape Town came of age this year
when it moved into a new venue
and presented its most ambitious
programming to date.

The two-day jazz. waorld and pop
extravaganza was held April 10-11
in Cape Town, South Africa. The
event not only packed the five
venues at the new International
Convention Centre but also
helped celebrate the country’s

MAKEBA: BACK X0 ‘T*IE G)OD LIFE’

10th anniversary of democracy.

The festival was inaugurated in
2000 under artistic director
Rashid Lombard, who

singer Angie Stone and thor-
oughly live-wire Femi Kuti &
Positive Force.

sought guidance from
and collaborated with
Theo van den Hoek,
the director of the pop-
ular, multistaged North
Sea Jazz Festival in the
Netherlands. (That jazz
bash takes place July 9-
11 in the Hague.)

What’s striking
about the Cape Town
fest is that half the

By Dan Ouellette

douellette@billboard.com

lineup features such

impressive homegrown talent as
trumpeter Feya Faku, smooth
jazz guitarist Jonathan Butler,
saxophonist McCoy Mrubata,
dynamic vocalist Yvonne Chaka
Chaka and a reunion of Afro-
fusion group Sakhile.

Imports included a host of
bands led by saxophonists (Joe
Lovano, Lou Donaldson, Sadao
Watanabe, René and Jackie
McLean, James Moody and Gary
Bartz), fusion band Hiroshima,
guitarist Al Di Meola, electric
bassist Stanley Clarke, R&B

Vocalist Cassandra Wilson made
her first African continent per-
formance in Cape Town, with two
sensual and spirited shows that
enthralled the crowds.

Included in her sets was a tune
she played on the guitar, reminis-
cent of her live shows 10 years ago.

“I've played guitar since I was
12, but I've gotten sidetracked
from it in recent years,” Wilson
told this columnist before her
shows. “But Brandon Ross, my
musical director, has been encour-
aging me to play again. I'm realiz-
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ing now as I live with it more that
I have my own level of expertise on
guitar.” She is leaning toward
recording an entire album of her
own compositions this fall.

Wilson said a particular thrill
for her was opening Rosie’s The-
ater for Miriam Makeba. “This is a
dream come true,” she said. “I
place Miriam Makeba in the same
space as Nina Simone and Abbey
Lincoln in terms of depth of mes-
sage in the music.”

In her second Cape Town festi-
val appearance, the 72-year-old
Makeba wowed her fellow coun-
trymen with a trio set featuring
American bassist William Slater
and accordion/piano player Tony
Cedras, a South African native
based in New York.

The set was a reunion with
Slater, who performed with her in
a trio documented on the disc
“Miriam Makeba: Live at Bern’s
Salonger, Stockholm in Sweden—
1966.” It was recorded when the
singer was living in exile and reis-
sued as a CD/DVD package last
year on Gallo Records.

Makeba left South Africa during
the apartheid regime and only
returned in 1991 after Nelson
Mandela’s release from prison.

“I told the truth,” said Mama
Africa, as she’s fondly known
throughout the continent. “We
didn’t have the good life here, but
this country has always had great
music. If left alone, we would
have competed with any country
in the world.”

Heads Up will release Makeba’s
new album, “Reflections,” June 22.

Another former expatriate who
has settled back in Cape Town is
Abdullah Ibrahim.

The 69-year-old pianist made
his first festival appearance as a
leader. His trio set, with stateside
bassist Belden Bullock and
drummer George Gray, was a
transcendent performance that
highlighted the festival.

He delivered journey music
that changed shapes and colors.
A poet on the piano, Ibrahim
chimed chords, sprinkled single-
finger notes and drifted into a
state of lyrical grace. The audi-
ence was hushed in beloved
appreciation.

While Ibrahim was prickly dur-
ing his festival press conference,
he also proved to be a wise man
speaking parables.

“The circle was broken in
South Africa,” he said. “The black
eagle has only one wing and is
blind in one eye. It can’t fly. We're
working today to get our eagles
flying again.”

Montreal-based Justin Time
recently released in North America
two of Ibrahim’s CDs recorded for
the German label Enja: 1998'’s
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“African Suite” and 2000’s “Cape
