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HOT SPOTS

5 Freston Steps Up

Viacom names Tom Freston
co-president/co-COO in charge
of MTV, Paramount Pictures,
Showtime and other properties.

9 ‘Heaven’ In The U.S.

The Corrs return stateside to
promote “Borrowed Heaven,”
the Irish family quartet’s first
studio album in four years.

22 Hip-Hop Hype
Companies rush to tap into
hip-hop’s marketing power,
recruiting rap stars like Eve
to pitch products.
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Beasties Deliver!
(But Why Rush?)

Capitol Act Eases Back Into The Spotlight

BY JONATHAN COHEN

NEW YORK—LongZ breaks hetween
records are nothing new for the
Beastie Boys: They took four
years bztween 1994’s “Ill Com-
munication” and their chart-
topping, triple-platinum follow-
up, “Hello Nasty.”

But they are willing to admit that

the six vears between “Nasty” and
“To the 5 Boroughs,” out June 15,
would have been even longer if they

had had their way.

Beastie Micnhael Diamond {known
professionally as Mike D) says only
the “riendly prodding from Capitol
president Andy Slater and the band’s
manager, John Silva, kept the band
from continuing to tinker with the
album for months, or even yzars.

“Because of the way we choose to |

work and because we work in our
own studio, we could really go on
forever,” he says.

(Continued on page 72)

TOBY KEITH

SHOCK'N ALL!!

TOBY, CONGRATULATIONS @
A HUGE NIGHT AT THE ACM
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NASHVILLE—In a move aimed
| at positioning the company for

NEWSPAPER

110TH YEAR -+ JUNE 12, 2004

‘Changing Of The
Guard At SESAC

Insider Collins Succeeds Velez

BY PHYLLIS STARK

strategic growth, Nashville-based
per‘orming-rights organization
SESAC has promoted Pat Collins
to rresident/COO.

Collins succeeds Bill Velez,
who has stepped down after 11
years with the company; the last
nine were at its helm.

Collins, who previously was
SESAC senior VP of licensing, has

(Continued on page 73)

Tép Billboard
R&B Finalists

BY GAIL MITCHELL

R. Kelly and Jay-Z lead
the roll call of finalists
for the arnual Billboard
R&B/Hip-Hop Awards.
Kelly tops the list, with
mentions in eight cate-
gories. Jay-Z is a finalist
in seven,
The awards ceremony
will take place Aug. 6 at

(Continued on page 72)
& Billboard ¢
. rence

R. Ke ly gets eight nominations.

- ENTERTAINER OF THE YEAR

- MALE VOCALIST OF THE YEAR
-ALBUM OF THE YEAR
-ACM/LAUNCH VIDEO OF THE YEAR

(IRKS IACHYIN]

NASHVlllE‘

New album November 9th
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Top of the News

5 Nobody in Particular Produc-
tions settles its lawsuit against
Clear Channel Communications.

6 Virgin Mobile USA and Uni-
versal Music Group give users
“First Dibs” on exclusive master
ringtones from “D12 World.”

Music

9 The Beat: Bon Jovi guitarist/
songwriter Richie Sambora is
looking for a new publishing deal.

11 Legal Matters: The Third
Circuit Court of Appeals is likely
to make its decision by the end
of June regarding the Federal
Communications Commission’s
ownership rules.

12 Higher Ground: The 26th
annual ASCAP Christian Music
Awards name MercyMe’s Bart
Millard and Sparrow’s Nichole

Nordeman songwriters of the year.

13 Jazz Notes: Herbie Han-
cock will make his debut per-
formance at the Playboy Jazz
Festival this year.

22 R&B: Hip-hop has become
a profitable and popular selling
tool for corporate America.

26 Latin Notas: “New-genera-
tion Latinos” were the subject of
the inaugural New Generation
Latino Consortium.

29 Beat Box: Trax Records cel-
ebrates Chicago house music with
“The 20th Anniversary Collection”
and “The Next Generation.”

31 Country: Koch Records’
Nashville division reissues works
from ’60s indie label Little Darlin’.
36 Songwriters & Publishers:
London-based Notting Hill Music
Group looks after its U.S. projects
with a new Los Angeles home.
58 Studio Monitor: Unique
Recording Studios cites shrinking

la"__*/

OnThe Road

.ecial Issue

BEGINS ON PAGE 15

major-label recording budgets as
one reason for its closing.

Retail

45 Geffen Records and Mid-
way Games cross-market the
“Psi-Ops” videogame and a
new song written by Cold’s
Scooter Ward.

46 The Indies: Germany’s SPV
puts all of its U.S. distribution
efforts into Ryko’s hands.

47 Retail Track: After restruc-
turing, Navarre reports record
fourth-quarter and fiscal 2004
financials.

48 Home Video: More com-
panies are using companion
DVD projects to pump box-
office receipts.

QUOTE OF THE WEEK

@ There’s nothing going on in hip-hop
today that wasn’t going on when
Russell Simmons and Rick Rubin and
the pioneers kicked the doors down. @

MORRIS L. REID
Page 22

Global

51 Brian Holland, Lamont Dozier
and Eddie Holland receive the
Special International Award at the
49th annual Ivor Novello Awards.

53 Global Pulse: Spiderbait
covers Ram Jam’s 1977 version
of Leadbelly’s “Black Betty”and
snags a No. 1 hit at home in
Australia.

Programming

59 Tuned In: The Tube: Gotuit
Media and Universal Music Group
join the music-on-demand band-
wagon with a trial run of Gotuit
Music OnDemand.
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Boxscore
Billboard Picks
The Billboard BackBeat
Executive Turntable
Hits of the World
Classifieds
Charts
Chart Beat
Market Watch
The Last Word

Artist Page(s)
ANGell - B e o s aals SRR s r s SO LIS o 45
Avril Lavigne . ........ ... ... . ... .. . i, 61
BaRtAMillACA WS ¥ or 1 npsiecet scampag-re a1 Bms g wa ol <L 12
BeastieBoys .......... ... . ... ... . i .. 1
Cate QUijano ure s ov 0 & 55 o e £5 00 S S or b e s S 26
Chris Stamey ......... e U — 50
COlA Rt B B T e amiatinTs dnre s 5,4 38T A 00 w05 5 . .45
COTTSIS A Frre e SR A IS A ETR i D s 9
Di2.......... S i Y RN} . e 6
GeneSimmons . ............ ... ... R L
Grupo MontézdeDurango . . .................... 5
Herbie Hancock .......... | gt s oy o 13
N S ooy Mo o I N Be | . 8 g AW 1
IS Gott sat vz v 0 it g s . oo aie e An ST ahar 22
Johnny Paycheck . ........... L 5 PR e U 31
Mis-teeq . ....... ... .. i, 61
Nichole Nordeman .......................... 12
D B T e e e e o T e 21
R ey R s o ea o o A6 8, 200 B B ] v Bt Racfs e s 1
RichieSambora .............. ... ... ... ..... 9
Spiderbaitd e mmun wirascass v sk voye B = y v2e P 53

Company Page(s)
Blue Fame Marketing and Advertising ............ 22
Clear Channel Communications Inc. .. ... AT AT ST 5
F Communications . ......................... 29
Fits & Starts Productions . .... 3 o T T 58
Gotuit Medialnc. ....... ... ... ... .. ... . ... 59
HMV GroupPLC . ... ... ... . ... 51
KOChIR e GOTAS T s R as e EotTRu R xc el ot Eiedts el L5000 4 31
Lions Gate Entertainment Corp. ................. 48
Little Darlin’ Records . . ... J e A BTS00 31
Marvel EnterprisesInc. .......... ... ... . ... ... 48
Midas Records) «r s g wis 55 cimmsmi it b nie b i 05 el 45
Midway Games Inc. .. ......... ... 45
Navarre Corp. . ... .o 47
Nobody in Particular PresentsInc. ................ 5
Notting Hill Music Group PLC . ................. 36
Ryko Distribution . ........ ... ... ... ... ..... 46
TraxRecords ............ .. i, 29
Unique Recording StudiosInc. .................. 58
Universal Music Group . . ... .. ATt aTe S e b ] 6, 59
ViacomlInc. ....... Moo N R N CE . 5
Virgin Mobile USAInc. . ..... ... . ... ... ...... 6

BILLBOARD JUNE 12, 2004

www.billboard.com

e www.billboard.biz

www.americanradiohistorv.com



www.americanradiohistory.com

2% AMERICAN URBAN
22 RADIO NETWORKS

®

I [o |V e = S ¢

THE EDEN ROC RESORT

V1 | A IV - F -\ .

» AURN NATIONAL COVERAGE TO MORE THAN

475 RADIO STATIONS THE GRAND F NAlf

» AURN SALUTE TO THE FINALISTS CELEBRAT ON R&B HIP-HOP

» BILLBOARD (&A SUPERSTAR INTERVIEW AW‘ARDS
«ith special perfarmance by HODODLUM 4 . q

“The Billkoard Conference is 0ne Y e

of the most necessary confererces » OVER 710 ATTENDEES including
for music execatives, artists a1d Artists, Managers, Agents, Filmmakers, =
anyone w1o is i1 any way relaced Jroducers, Internat Companies, Jounalists, 2
o tre music business” “ublishers, Label Executivss, JJs & more!

JERMAINE DUPRI » PROVOCATIVE PANEL SESSIONS
CEO. 30 So Def Records Jigital Revolution, Emerging Trends, film & Music

EIASCAP

W "0Be Entzrtainment’s pariicipet ar
ir last y2ar's Billboard Chferenz2
was uncaubtedly the ca-alyst tha:
helped launch and give mor
axposue 1o the Jacki-0 project
“POE LITTLE RICH GIRL’

JACKI-O0
Joe Boy/TVT

Marketing Strategies, Urban Radio Programming
Sonsolidation & Mergers, Eospel Musiz, & more!

P_JS .. BROADGASTING FROM TH-E CON-ERENCE

AURN’S ENTERTAINMENT SHOWS

» USA MUSIC MAGAZIME with Host John Bonds f ;
» HIP HOP WIRZ with Host Anji Corley Q./Q ?{W\‘\’“‘?‘E AU RN

> HIP HOP THROW DOWN with Host Skip Cheatha, LIVE BROADCAST

» Hi L i i zrpet i - - ! :
HOLLYWOJD _IVE wich Tanya Hart featuring Red Cerpet intervews Over 55 million | steers il 2 l X

e "~ W hear o-3ite artist interviews,
@ % ‘ ’ﬁ 8 r - ‘ daily event recape, the Awards
. oy Y < 4 Show ard more on aver 475
\ 4 el 4 AURN affiiated stations.

For more info & to register WWW., billboardevents.comor call 646.554.4643
Sponsorships: Jolmna Jolmson 646.654.4707 * Eden Roc Resort Discount Room Rate $159 BY JULY 15 305.531.0000

Don’t miss R&B and hip-hop’s most important event of the year!

WwWWW . americanradiohistorv.com


www.americanradiohistory.com

6

Clive Davis to
keynote NARM
coavention in
San Diego

this summer

GRUPO MONTEZ DE DURANGO: SPEARHEADING POPULARITY OF MUSICA DURANGUENSE

The Durango Gang
Busts Out Of Chicago

BY LEILA COBO Today, the chart is peppered with other duranguense

titles, notably albums by Horéscopos de Durango, K-Paz

de la Sierra, Conjunto Atardecer and Patrulla 81, plus a
number of compilations.

“It’s our biggest-selling genre, followed
by reggaeton,” says Gustavo Lipez, VP of
Latin sales & marketing for Universal

Music & Video Distribution.

“We're selling it to everybody,” he
adds, noting that even accounts in non-
traditional regional Mexican markets
like Miami are ordering the titles. “All
our customers want to support it. It’s
developed very fast. Even faster than

when banda exploded.”

“De Durango a Chicago” is far and
=3 away the genre’s top-selling album.
It has sold 163,000 units, while “En Vivo
Desde Chlcago" has sold 72,000 copies, according to
Nielsen SoundScan.

Most other key acts in the genre move 20,000 to 40,000
copies at accounts that report io Nielsen SoundScan.

Nine months ago, the word “Durango” was most likely
to conjure up a state in Mexico.

Today, it’s the name associated with a musical
movement that has dominated the
Billboard Top Latin Albums chart.

At any given time during the
past two months, between four and
six titles of musica duranguense
(music of Durango) have been
among the 20 best-selling Latin
albums in the country.

At the head of the list is Grupo Mon-
téz de Durango, whose album “De
Durango a Chicago” (Disa) spearheaded
the musica duranguense craze. The
abum made a surprise debut at No. 2on §7
the Top Latin Albums chart last October |
(Billboard, Nov. 1, 2003).

Then in April, Grupo Montéz de Durango’s first live
album, “En Vivo Desde Chicago,” debuted at No. 1 on the

Hank
Neuberger
captains team
digitally
capturing
Bonnaroo

Freston's Star
Soars At Viacom

Shares No. 2 Post With CBS CEO Moonves

business. Under his leadership, MTV
Networks has expanded into the film
world with MTV Films and Nick-
elodeon Films, whose 2003 movies
included “The Fighting Temptations”
and “Rugrats Go Wild,” respectively.
Freston’s acumen at selling youth
culture through MTV Networks could
mean that MTV Films and Nick-
(Continued on page 71)

BY CARLA HAY

NEW YORK—Key music indus-

try figure and MTV architect
" Tom Freston has broadened his
portfolio to include a major film
studio and book publishing company
and is one step closer to the top job at
parent Viacom.
On June 1, Viacom appointed
Freston and Leslie Moonves each to
the post of co-president/co-COO.
They replace Mel Karmazin, who
resigned as president/COO.
Moonves was chairman/CEO of
CBS, and Freston was chairman/
CEO of MTV Networks. (Viacom
owns both operations.)
Freston will continue to head MTV
Networks, which includes MTV, VH1,
CMT and MTV2. His added responsi-
bilities will include overseeing Show-
time, BET, Paramount Parks, Simon &
Schuster and Paramount Pictures.

Freston has been MTV Networks

chairman/CEQ since 1987. Sources
suggest there will be a replacement in
that post by year’s end.
Freston is no stranger to the film

NIPP Settles Suit

Promoter Claimed Clear Channel Ran A Monopoly

MOONVES, LEFT, AND FRESTON: WILL
SHARE CO-PRESIDENT/C0-C00 ROLE

BY RAY WADDELL cient evidence that the latter company
had attempted to create a monopoly
(Billboard, April 24). A trial had been
set to begin Aug. 2.

NIPP originally filed the suit in
August 2001 (Billboard, Aug. 18,
2001), charging that Clear Channel’s
“monopolistic, multimedia empire”
was “severely harming NIPP’s ability
to compete . . . resulting in higher
prices and fewer offerings for con-
sumers” looking to attend live music
events in Denver.

NIPP alleged that Clear Channel’s
Denver radio stations played songs by
artists whose concerts were promoted
in the market by Clear Channel Enter-
tainment but did not play songs by

In a development some will see as a
clear victory for independent concert
promoters, Nobody in Particular Pre-
sents has settled its lawsuit against
Clear Channel Communications and
several of its subsidiaries.

The terms of the agreement are con-
fidential.

“The case is settled, and we're very
happy with the agreement,” says Jesse
Morreale, who resigned from NIPP in
January but remains a partner in the
company and has been a point man for
NIPP in the case.

News of the settlement comes after
a federal judge in Denver on April 2

Latin chart. (Continued on page 14) allowed NIPP to proceed with its suit  bands that NIPP promoted.
: against Clear Channel, finding suffi- (Continued on page 71)
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Virgin Rings Up UMG Deal

Mobile Phone Service Gets D12 Exclusive

BY SCOTT BANERJEE

SAN FRANCISCO—YVirgin Mobile USA hopes to attract new

users through ringtone exclusives.

mobile-market consultancy.
Virgin Mobile already has an alliance with MTV, providing

such exclusive wireless content as MTV garmes, MTV News

updates and voting on videos. According to a source, Virgin

The youth-oriented mobile operator has

teamed with Universal Music Group to
provide exclusive access to master ring-
tones from the Shady/Interscope

album “D12 World.”
The new program, dubbed First
Dibs, is reminiscent of the iTunes

Music Store’s exclusive downloads and
AOL: First Listen and First View programs.
The three-month deal with UMG-—which
started May 17—marks the first time downloadable master
ringtones have been available on an exclusive basis.
“It’s another big step in [Virgin Mobile’s| strategy to build
relationships with key brands and content to grow their user

ringtones |/

base,” says Mark Frieser, CEO of Consect, a New York-based

Mobile paid MTV more than $30 million in
that deal.

“There are always going to be smart

people out there who want to get their
hands on great content,” says Howard Han-
dler, chief marketing officer with Virgin
Mobile USA. “We want to be known as the
place to get the hottest music first.”
Handler says First Dibs will eventually be avail-
able year-round and include partnerships with
other labels. He says D12 fits the profile of the “newest, lat-
est, greatest” act that appeals to Virgin's 1.75 million users,
70% of whom are under age 30.
Unlike most mobile companies, Virgin's services are not

(Continued on page 71)

DAVIS: SUBJECT OF CONFAB INTERVIEW

Davis Is
NARM
Keynoter

Clive Davis will take center stage
at this year’s National Assn. of
Recording Merchandisers conven-
tion. The BMG North America
chairman/CEQ will be interviewed
by Geoff Mayfield, Billboard direc-
tor of charts and senior analyst, ina
special one-on-one keynote session.

The 46th annual convention,
InSights & Sounds.04, takes place
Aug. 21-24 in San Diego.

In related news, NARM has
unveiled the finalists for its 2003-
2004 merchandiser and supplier of
the year awards. Billboard Infor-
mation Group is a finalist in the
category of related products and
services, as is sister company
Nielsen SoundScan.

Finalists for retailer of the year,
large division, are amazon.com,
Best Buy, Borders Books & Music,
Target Stores, Tower Records/
Video/Books/MTS and Trans World

(Continued on page 7)

Copy Protection
Under Scrutiny

BY LEO CENDROWICZ

BRUSSELS—In the controversial issue
of copy protection, a series of court
cases in Europe have been
decided in favor of the
music industry.

A few weeks after a
French court dismissed
legal action against labels
that had released copy-
protected CDs, a Brussels
court dismissed a suit that
the Belgian consumers’
watchdog Test-Achats/Test
Aankoop brought against
four major record compa-
nies for installing copy-
control devices on CDs.

Test-Achats says it plans to appeal
the ruling, which has been hailed by

DUCART: ‘THIS IS JUST
THE FIRST ROUND*

the industry.

“Courts have recognized the impor-
tance for the industry of using techno-
logical measures to protect audiovisual

works and recordings,” a
] spokeswoman for the
Brussels-based European
regional office of the
International Federation
of the Phonographic
Industry says.

“These technological
protection measures are
essential to protect the
recording industry against
the piracy that is decimat-
ing the sector. They are also
the basis for providing con-
sumers with new and inno-

vative services,” she says.

(Continued on page 57)

Photo: Theo Wargo/Wireimage.com

BY CHUCK TAYLOR

NEW YORK—TV brought “Ameri-
can Idol” to America’s living rooms.
Now Clear Channel has taken the
concept to its top 40 outlets with
“Radio Star.”

Clear Channel Radio, its Premiere
Radio Networks and Epic Records cre-
ated the new initiative.

It culminated in a May 27 event in

New York. There, the final three—
Oklahoma City native Natalie Loftin,
Los Angeles singer Lauren Barrett and
Long Island, N.Y.-based band Last
Week—competed live for the cham-
pionship, at S.I.R. Studios. The result-
ing 90-minute broadcast was taped to
air on 85 CC top 40 stations during
the Memorial Day weekend.

What sets the show apart from its
“Idol” TV counterpart is that instead
of searching for a generalist—one
singer able to effectively interpret a
multitude of pop staples and stan-
dards—"“Radio Star” contestants are
encouraged to showcase their indi-

® CLEARCHANIEL

“Radio Star” winner Natalie Loftin, center, celebrates her victory with Clear
Channel/New York senior VP of programming Tom Poleman, left, and Gary
Krantz, senior VP of operations for Premiere Radio Networks.

‘Radio Star’ Is Born

| Clear Channel Crowns First Contest Winner

viduality. Each offers a varied style and
personality. They also sing original
songs, not covers.

CC points out that “Radio Star”
starts at the local level. Those 85 CC
top 40 stations carrying the finals all
held contests in their communities
beginning in February. Their finalists
competed in a national challenge,
aired on those CC stations through
Premiere’s distribution network.

Tom Poleman—CC senior VP of
programming for New York and
WHTZ (Z100) PD—was a primary
force in creating “Radio Star.” He says, |
“We wanted to show that people on
the local level can still make it in the
music business, to break all the rules
and give regular people a shot. We
wanted to make it easy for anybody to
enter, and I think we achieved it.”

Gary Krantz, senior VP of opera-
tions for Premiere, adds, “It makes
especially good radio, because it unites
a concept that works well both locally
and nationally.

(Continued on page 73)

McDonald’s, Sony Get Connected

BY LEILA COBO

McDonald’s is partnering with
Sony’s Connect download service to
offer free digital music to its patrons.

Through the international Big
Mac Meal Tracks promotion, McDon-
ald’s customers who buy a Big Mac
Extra Value Meal will receive an
access code that allows one free
song download from the Connect
music store.

The promotion kicks off June 8 in
the United States, Puerto Rico and
Canada. It will run for six weeks.

The promotion launches in early

July in the United Kingdom, France
and Germany.

For Connect, the partnership
means increased visibility and a way
to draw traffic to its online store.

McDonald’s sees the partnership
as a customer service, according to
Rick Marroquin, McDonald’s USA
director of marketing.

He says the restaurant hopes to
give customers easy access to one of
“their greatest passions”: music.

Because the promotion will pro-
vide access to all kinds of music,
the June 3 press conference in Los
Angeles announcing the launch

featured artists from many differ-
ent genres. They included Justin
Timberlake, Ashanti and Alejandro
Fernandez.

Timberlake is a McDonald’s
spokesman. Fernindez is “someone
who we are beginning a relationship
with,” Marroquin says.

“{During the press conference]
he’s going to serve as our Spanish-
language artist, who will talk
directly to our customers about the
Connect program and will be able
to say, ‘You'll even be able to get
music in Spanish.” ”

McDonald’s will advertise the Big

Mac Meal Tracks promotion on
Spanish-language TV and radio. The
company will also feature bilingual
points of purchase.

“We’re going to do our best to
communicate this to our Hispanic
customers,” Marroquin says.

The promotion will not be avail-
able in Latin America, where Con-
nect is not in place. The Connect
music store is accessible through
connect.com, connect.com/canada
or connect-europe.com.

The Big Mac Meal Tracks promo-
tion is part of McDonald’s worldwide
“I'm Lovin’ It” consumer campaign.

www.billboard.com o
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of the agreement, the Trackboyz will sign and develop artists and also pro-
duce acts within IDJMG. The production part of the deal is nonexclusive,
allowing the Trackboyz to work with other label artists.

The Harry Fox Agency has entered a licensing agreement with AMI Enter-
tainment, a new pay-for-play digital jukebox service targeting bars, restau-
rants and other businesses. AMI is a subsidiary of leading jukebox manu-
facturer Rowe International. Under the agreement, HFA will provide
licensing for songs from its more than 27,000 affiliated music publishers.
AMI will supply businesses with broadband-connected “jukeboxes”—essen
tially special-purpose PCs with color touch-screens—that allow users to
search for digital songs by title, artist, album or genre.

The Coalition of Entertainment Retail Trade Assns. has named June Enter-

Antonio “L.A.” Reid has inked pro
duction duo Trackboyz to a two-
year label deal with Def Jam. It is
his first major agreement since
becoming chairman of Island Def
Jam Music Group. St. Louis-based
Joe “Capo” Kent and Mark “Tar-
boy” Williams head Trackboyz
Entertainment. The pair’s produc
tion résumé includes work with
D12, Angie Stone, J-Kwon, Jer-
maine Dupri, Nappy Roots, Nelly
and the Youngbloodz. Under terms

GAIL MITCHELL

BRIAN GARRITY

tainment and Labeling Awareness Month. Throughout June, motion pic-
ture theaters, music stores, online music providers, video stores and
videogame retailers will participate in a national education campaign on
entertainment ratings. The organization is also getting key lawmakers in
the Senate and House to write to their colleagues to raise awareness of
the labeling issue in Washington, D.C., and point out the possibility of
leveraging the issue with constituents. CERTA members include the Digi-
tal Media Assn., the Interactive Entertainment Merchants Assn., the
National Assn. of Recording Merchandisers, the National Assn. of Theatre
Owners and the Video Software Dealers Assn. BILL HOLLAND

Electronic music booking agency AM Only is merging with Phoenix-based
rock booking agency FYI Live. FYT's roster of bands—which includes Way
Out West, VNV Nation, Halou, Mocean Worker and Grayarea—will be
folded into AM Only’s previously DJ-centered client roster. The new com-
pany will continue operating as AM Only. FYI Live’s Phoenix-based parent
company, FYI Firm, will be dissolved in the merger, as will sister outfit
FYI Media. FYI agent Nikki Solgot will move from Phoenix to New York to
join CEO Paul Morris at AM Only’s Brooklyn office. One of the top agen-
cies in electronic music, AM Only handles such international electronic
artists as Tiésto, Carl Cox, Timo Maas and Richie Hawtin as well as Ameri-
can artists including DJ Dan, Bad Boy Bill, Green Velvet, DJ Irene, Josh
Wink and Doc Martin. Morris co-represents Fischerspooner, Scissor Sis
ters and Weekend Players under a strategic partnership with New York-
based boutique agency Little Big Man. RAY WADDELL

For the latest breaking news, go to billboard.biz.
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Entertainment.

Contending in the distributor of the
year category, large division, are BMG
Distribution, EMI Music Marketing,
Sony Music Distribution, Universal
Music & Video Distribution and WEA.

Up for wholesaler of the year, large
division, are Alliance One Stop
Group, Anderson Merchandisers and
Handleman Co.

Competing for the entertainment

software supplier of the year, large divi-
sion, are Atlantic Records, Capitol
Records, Columbia Records, EMI Jazz
& Classics/Blue Note & Angel Records,
Interscope Geffen A&M Records, RCA
Music Group and Rhino/WSM.

Awards are also given for medium
and small divisions.

Other finalists in the related prod-
ucts and services category, for which
there is no size distinction, include
Case Logic, Concrete Marketing, Hal
Leonard Corp. and the NPD Group.

The awards will be handed out at
a gala dinner Aug. 24 at the San
Diego Marriott hotel, on the final
day of the convention.

Long Live El Rey: Jiménez
Lyrics See New Light

BY LEILA COBO

The legacy of José Alfredo Jiménez,
immortalized in his own legendary
recordings and in the voices of virtu-
ally every singer in Latin music, is set
to begin a new chapter.

It is bound in a black notebook—
in Jiménez’s own handwriting—
that contains lyrics to 117 songs he
wrote between 1942 and 1949 but
were never set to music. Jiménez
died in 1973.

Now, those songs may see the
light of day. On June 2, BMG Music
Publishing signed all 117 titles to a
co-publishing deal.

Through the agreement, the
newly discovered compositions join
a roster of approximately 100 other
Jiménez titles—including classics
like “El Rey,” his signature song,
and “Amaneci En Tus Brazos”—cur-
rently signed to BMG Music Pub-
lishing through its Mexican offices.

“My mother hadn’t wanted to
give the notebook up,” says José
Alfredo Jiménez Gdlvez, Jiménez's
son. “She said maybe the lyrics
didn’t have the quality. And [ said,

JIMENEZ: KNOWN AS 'EL HE‘I"_

‘Mom. They’re the king’s! How can
they not have the quality?’ ”

The song “Fugitivo” has already
been put to music by Mexican rock
group Elefante and included on last
year's “XXX” (BMG). The album is a
rock homage to Jiménez’s music,
featuring a host of acts, including
El Tri, Bacilos and Joaquin Sabina.

BMG and Jiménez Galvez have
similar plans for the new catalog
and are considering speaking to
such acts as Marco Antonio Solis,
Ricardo Arjona and Mana to set

Jiménez's lyrics to music. Plans call
for at least one album to be released
by 2005.

“We're looking to preserve the
quality of this material and don’t
want to give the lyrics to just any-
one,” says Rafael Artero, VP of cre-
ative for BMG Music Publishing,
U.S. Latin. The intention, he says, is
to publish a book that includes the
actual texts and photos of Jiménez.

Jiménez Gélvez represented his
father’s estate during the signing of
the catalog June 1 in Miami. At the
same time, he signed a co-
publishing agreement with BMG for
his own compositions. A prolific
composer like his father, Jiménez
Galvez’s songs have been recorded
by Lupillo Rivera, Ana Bérbara and
Banda El Recodo. He was previously
with Warner/Chappell.

Jiménez, a revered figure in
Latin music, was also known as “El
Rey’—the King-—as much for his
stature as for his classic song of
the same name. Some of his other
signature tunes are “La Media
Vuelta,” “La Ley Del Monte” and
“El Siete Mares.”

Decency Bills Delayed

BY BILL HOLLAND

WASHINGTON, D.C.—Indecency leg-
islation may get scuttled during this
short election-year congressional ses-
sion. A case in point is the Broadcast
Decency Enforcement Act, S. 2056.

The House on March 11 overwhelm-
ingly passed its version of the bill, which
would drastically raise fines for indecent,
obscene or profane programming.

The Senate Commerce Committee
approved its version March 9, but
observers say added amendments
hampered the bill’s chances of passing
the full Senate.

Like its House counterpart, the
Broadcast Decency Enforcement Act
raises fines tenfold—to $275,000 per
incident——for broadcast license-
holders airing indecent material.

Sen. Sam Brownback, R-Kan.,
author of the Senate version, added an
amendment that would target on-air
talent and performers with a maxi-
mum fine of $500,000.

Brownback is a longtime critic of
sex and violence in the media.

Artists’ groups and media watchdogs
lobbied heavily against the Brownback
amendment, claiming it was unconsti-
tutional on free-speech grounds.

Sen. Byron Dorgan, D-N.D., added
another amendment that would sus-
pend for a year the Federal Commu-

nication Commission’s loosened
media ownership rules (see Legal
Matters, page 11). This would allow
time for the completion of a study on
media concentration.

Sen. John McCain, R-Ariz., outgo-
ing chairman of the Commerce Com-
mittee, has said the bill might be too
encumbered to pass. Sources say Mc-
Cain has little interest in fighting for
the bill’s passage on the Senate floor.

McCain'’s attention is elsewhere. As
a senior member of the Armed Ser-
vices Committee, he is helping to lead
Senate floor action on Department of
Defense appropriations.

“The problems connected with the
war in Iraq and commitments in
Afghanistan make it unlikely that sen-
ators will focus any attention on Janet
Jackson’s boob,” one observer says.
“They’ve done their thing back in
March with all their pronouncements.
It's obvious the broadcast industry and
the FCC are tightening the standards.”

TWO MORE CASUALTIES

The Senate may bypass two other
bills, observers say.

One is the Copyright Royalty and
Distribution Reform Act, H.R. 1417.
The House passed it March 3.

H.R. 1417 replaces part-time arbi-
trators with full-time administrative

(Continued on page 71)

NEUBERGER: EXCITED ABOUT ICON

Capturing
Bonnaroo

Digidesign Will Record
Festival’s Performances

BY CHRISTOPHER WALSH

Although it will be behind the
scenes, digital recording technology
will have a prominent role at the
Bonnaroo Music Festival June 11-
13 in Manchester, Tenn.

The principals behind the record-
ing of last year’s Bonnaroo Festival
have made significant upgrades to
their equipment list, commensu-
rate with the ambitious plan to
record all 80 performances and post
approximately 30 full sets for down-

(Continued on page 71)
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Trusted Brands Will Lead Digital Music Market

Big Names Have The Edge

hich companies are going to dom-
inate the business of selling music
downloads and subscriptions?

Will it be the early innovator that is first to
market or the large, established consumer-
branded company that wields its resources to
enter the fray as a second mover?

History offers many parallels where tech-
nological transformations enabled new
market segments to develop. Take, for
example, the personal computer industry.

Many would contend that the first per-
sonal computer with any consumer appeal
was the Apple 11, first sold in 1977. While
the product sparked the imagination of
many, sales were a bit less remarkable—
only about 4,000 its first year.

A number of small players soon entered
the PC industry, including Commodore,
Amiga and Wang. But it was difficult for these
small companies to survive, especially since
product benefits, price points and brand
familiarity had yet to evolve to a stage where
they could attract the average consumer.

Then, in the early '80s, IBM, an estab-
lished player in the corporate computing
sector, entered the PC marketplace.

The IBM PC made an immediate impact—
selling 500,000 in just three months—and
revolutionized the industry. And, knowing
that a high tide lifts all boats, IBM’s participa-
tion brought a whole new level of interest
and credibility to this market segment.

A similar phenomenon is occurring with
digital music. Initially, a few scrappy com-
panies made a lot of noise and promises

Taking
Issue

By Alan McGIade

about their services. Some have since gone
dark or are struggling to get by, and others
have established themselves as big fish in
what is still a small pond. But the promise
of this flourishing new market segment is
evident to all.

The sale of digital tracks now outpaces
the sale of physical singles. And close to 1
million consumers currently subscribe to
some form of music subscription service.
Now the big boys have taken notice.

FOUR IMPORTANT FACTORS

While the digital music business has
been in a state of constant change for the
past few years, we are clearly in the early
stage of a major new phase that will dra-
matically transform the industry.

Similar to the PC revolution, we are
starting to see major companies with
trusted brands enter the space. Four key
attributes make these companies critical to
the future of the marketplace:

1. World-class brands: Brands are

powerful and play heavily into purchase deci-
sions. Whether a brand stands for trust, fun,
quality, coolness or any other association, it
represents something consumers value.

It takes hundreds of millions of dollars
and many years to create a well-known
brand that conveys meaning and emotion
to consumers. Very rarely can small compa-
nies compete, given their limited ability to
generate brand awareness.

Sony, for example, has built a global
brand across numerous categories, includ-
ing consumer electronics, hardware,
gaming and music. As it enters the online
music industry, it will easily be able to apply
its brand and the trust, innovation and
quality that its brand represents.

Sony will quickly capture significant mar-
ket share from today’s small competitors
and grow the market as a whole by attract-
ing new users to digital music. So too will
the Virgin brand, which has massive aware-
ness and enormous credibility with music
fans worldwide. It is poised to be at the fore-
front of the digital music revolution.

2. A substantial user base: We need to
remember that digital music is in its infancy.
With brands like Yahoo entering the busi-
ness, the sector will grow by magnitudes.

Such companies have already invested in
customer acquisition and can quickly reach
their massive user bases with new digital
music offers. It is easier to upgrade existing
customers to an expanded service than to
acquire new customers from scratch.

(Continued on page 73)

No Ban On Chicks At Cox Radio

The editorial in the May 22 issue
grouped Cox Radio with media corpora-
tions that banned the Dixie Chicks’
music from many or all of their stations.

In fact, only seven of the 78 Cox Radio
stations discontinued play of the Dixie
Chicks, with the decision being made by
each station manager based on local reac-
tion to Natalie Maines’ anti-Bush comment.

Cox Radio’s policy clearly states that it
does not dictate programming, allowing
stations to make their own decisions. We
feel strongly as a company that there is
no place for a corporatewide ban on any
type of music, since stations appeal to
local markets, which are all unique.

Bob Jimenez
Cox Enterprises
Atlanta

A Youth Perspective
On Downloading

For the past two years, I've been forced
to listen to 30-plus-year-old, out-of-the-
loop record executives offer their inco-
herent thoughts about how to stop illegal
file sharing on the Internet. Some say
education, some say lawsuits and others
think that offering more “stuff” in CD
packages would get downloaders to buy
more product.

I have yet to see an article that asks
young people their thoughts on how to
stop online piracy. Taking this into con-
sideration, I'm stepping up to offer my
views.

You take down digital music piracy by
exploiting the security of peer-to-peer

networks. What would happen if 400
legit-looking MP3 files on Limewire, Ares
or Kazaa turn out to be worms or
viruses? These networks would not be
secure. People would be afraid to down-
load music, because they might also
download a virus. Furthermore, the
media would constantly report the inse-
curity of the P2P networks.

What would happen if a college kid
lost his term paper because he had to
reformat a hard drive infected with a
virus?

There’s something to ponder.

Matt Stover
Miami

The writer is a graduate of the music business
program at the University of Miami.

Does something make you jump and shout? Write a letter to the Editor! Mail to Ken Schlager, Executive Editor, Billboard, 770 Broadway, 6th Floor, New
York, N.Y., 10003, or e-mail to letters@biliboard.com. Include name, title, address and phone number for verification. Letters should be concise and may
be edited. All submissions published shall become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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After Four Years, Irish Quartet

BY PAUL SEXTON

The Corrs will soon learn whether the famil= that
stays together still goes platinum together.

The Irish family quartet releases “Borrowed
Heaven” (Atlantic) June 8 in the United States. It
arrived May 31 in most international territories.

This is the Corrs’ first studio set since 2000°s “In
Blue.” That was the group’s first album to surpass the
million-sales mark in America. (It sold 1.1 mitlion,
according to Nielsen SoundScan.)

A four-year gap may seem a long time to be away
following such a breakthrough. But the band says the
timeout has been filled with plenty of family activity,
in and out of the spotlight.

The Corrs "

Returns To U.S. To Promote ‘Heaven

)

“We had a good breab and did the [new] album at
our leisure,” says guita-ist/pianist Jim Corr, who is
joined by his three sisters in thz group. “We needed
a break, because we'd been working so irtensively ard
traveling so extensively.

“It was important that we did get our lives back for
aperiod of time,” he con:inues. ¢ My sister Sharon got
married, Caroline got married and had a baby, so that
kind of held us up a littie bit.” Caroline is expecting
her second child in Octcber.

Since “In Blue,” the act released the 2701 “Best O™
album internationally and “VH-1 Presents the Corrs:
Live in Dublin” in the United States in 2002.

It has also done extensive charity work, most

(Continued on page 1)
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Sambora Talks
Words And Music

On the Bon Jovi front, the band
is looking at releasing a boxed set.

“We found four albums’ worth of
songs people have never heard

The
Beat

By Melinda Newman

mnewman@billboard.com

Bon Jovi guitarist/songwriter
Richie Sambora is shopping for a
new publishing deal.

“My whole publishing catalog
reverts back to me on
June 30. Everything.
Sambora was with
Warner/Chappell.

“I don’t know yet
what I'm going to da,
he says. “I'm looking
for a suitable place for
me to be. I'm not sure
who that is vet, or
what that is.

Sambora says he
has met with different
publishers during the
past year.

“There are a lot of interesting
propositions and interesting things
for me to do, and that’s cool.”

before,” Sambora says.
There isn’t a timetable for the
boxed set, Sambora says. First, the

(Continued on page 10)
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The Corrs

Continued from page 9

notably the “46664” AIDS fundraiser
concert in South Africa last November.

Although the act has done well in
the States, it has truly shined in other
territories. Worldwide sales for the
band are some 18 million albums,
according to Warner Music Interna-
tional. The United Kingdom and
Spain are among the Corrs’ many
top-selling markets.

Now that attention turns back to
the group’s studio endeavors, the
auguries are promising.

WHAT ‘HEAVEN’ HOLDS

The Corrs recorded “Borrowed
Heaven” in Dublin and Los Angeles
with producer Olle Romo. Ladysmith
Black Mambazo provides backing
vocals on the title track.

The Corrs wrote every song but
one on the album. The exception is
“Time Enough for Tears,” by Bono of
U2, Gavin Friday and Maurice Seezer.
Andrea Corr first performed that song
solo for the soundtrack of the 2003
film “In America.”

“Borrowed Heaven” marks the first
time the Corrs, signed to Atlantic
U.S. for the world, have had an
almost simultaneous trans-Atlantic
album release. The staggered sched-
ule dates back to “Forgiven, Not
Forgotten,” which charted in Amer-

ica in January 1996, two months ear-
lier than in Britain.

Response has been swift and
enthusiastic to the light, upbeat
“Summer Sunshine,” the lead track
from “Borrowed Heaven.” It de-
buted at No. 6 on the British singles
chart, compiled by the Official U.K.
Charts Co.

Ed Bretten, head of music and
presentation at AC station Minster FM
in York, England, says: “We’ve been
playing it on the group playlist for the
last three weeks or so, and it’s going
down an absolute storm, especially
when the sun shines.”

David Burrier, VP of marketing at
Atlantic in New York, says “Summer
Sunshine” was on 35 hot AC and 25
mainstream AC stations in America
by May 21, some three weeks after
going to radio.

The song debuted at No. 39 on sis-
ter publication Airplay Monitor’s
adult Top 40 chart for the week end-
ing May 23. It tested well with
Promosquad’s Hit Predictor, scoring
top 10 callout potential.

Burrier adds that some of the ini-
tial radio supporters, such as WPLJ
New York, have a history of support-
ing the Corrs. “ ‘Breathless’ [from
“In Blue”] made a lot of inroads for
us. It crossed cultural boundaries,
and it was [irrelevant] that it was an
Irish band.”

TOURING AND OTHER TIE-INS
Promotion has focused so far
on the United Kingdom and inter-

national markets outside the
United States.

The band will soon start a massive
international tour, with a month of
European dates from June 19 and a
North American leg Aug. 2 to Sept. 8.

Sales for the North American
shows are already brisk, according to
Burrier. He cites San Diego and
Saratoga, N.Y., dates as particularly
fast movers.

In the States, Oxygen Network is
using “Summer Sunshine” in its
bumpers and its own channel adver-
tising. MSN is also using the track in
a contest for tickets to the Corrs’
hometown shows at Dublin’s Point
Theater June 28 and 29.

“Historically, one of the biggest
things is having them [in the United
States] for promotion,” Burrier says.
“They’ll be here in the last week of
July for promo appearances, and
we’re sorting out morning and late-
night TV shows right now.

“They’re an extremely professional
organization, very hard-working, and
when you have your time with them,
you have them 100%.”

Until the group arrives Stateside,
Atlantic plans to promote the four-
some with print advertising in the
Irish Echo, Irish Voice and elsewhere.

Jim Corr is optimistic about the
group’s American prospects.

“We're confident we have the
100% backing of the record com-
pany,” he says. “We've come back
rejuvenated and with a fresher per-
spective on things.”

The Beat

Continued from page 9

band has to get to know the new
leadership at Island.

He says he likes new label head
L.A. Reid, adding, “We’re going to
see about the boxed set when his
new regime comes in and if they
get it. We're hoping it’s going to
be great.”

FOUNTAINS OF B-SIDES: Following
the breakthrough success of the
single “Stacy’s Mom,” the members
of Fountains of Wayne are looking
at releasing a collection of B-sides.

“We've got about 25 B-sides that
we own the rights to,” the band’s
Adam Schlesinger says. “A lot of
them should have been A-sides or at
least album tracks.”

A source says the collection, slated
to bow on S-Curve Records by year’s
end, could include a few new cuts.

NONESUCH FOR LANG: After more
than 15 years on Warner Bros.
Records, k.d. lang is switching to
Nonesuch Records. Her first release
for Nonesuch will be “Hymns of the
49th Parallel,” out July 27.

On the album, lang covers songs
by fellow Canadians, including Joni
Mitchell, Leonard Cohen, Neil Young

and Jane Siberry.

Boutique label Nonesuch, which
will also release Brian Wilson’s
“Smile” in September, had been
aligned with Atlantic Records. It
switched to Warner Bros. in April as
part of the restructuring of Warner
Music Group under new heads Edgar
Bronfman Jr. and Lyor Cohen.

JEWEL OF A SHOW: Jewel is in the
midst of an acoustic tour, and she is
the first to admit that it can be
tough going—but she is loving
every minute.

“Touring acoustic is harder. For
somebody to pull off a two-hour
show with just your voice and a gui-
tar is hard, and I like that,” she says.
“I like not writing a set list. I like
not having anything planned. I like
starting a song and stopping a song
before I don't feel like doing it. I
like the informality of it.”

The acoustic tour will influence
her next Atlantic set.

“It’s probably going to be a pretty
lo-fi record,” she says. “I'm probably
going to use some live recordings—
do six live, maybe six in the studio. It
will be very singer/songwriter.”

ANOTHER MUSICAL JEWEL: Like
Jewel, singer/songwriter Lisa Loeb
is working on a new album that
will show her stripped down—
musically speaking.

“It’s half very, very acoustic and

half produced,” she says. “My fans
kept asking for something that’s
more pared down, and it’s so hard to
do that in the studio, but I really
tried to. A lot of stuff is played live,
and it’s very real. 'm very excited
about it.”

Loeb adds that she is close to
inking a new label deal. Her
previous album came out on
Artemis Records.

THEY’LL BETHERE FOR US: We may
not get to hear them every Thursday
night at 8 p.m. warbling the
“Friends” theme song, but the Rem-
brandts are still here for us.

The duo just released a greatest-
hits record, “Choice Picks,” on its
own label, Rembrandt Danny Wilde
says. The album is on Aakee
Records and is available through
aware.com.

“We're also currently about
halfway through a new record,”
Wilde says. He is also developing a
number of artists, including 19-year-
old vocalist Rhiann.

Of course, “Friends” lives on in
syndication, which means the
Rembrandts continue to collect
every time the show airs in
reruns, which seems to be about
every five minutes.

So what does Wilde do when he
hears the theme? “I clap my hands
along and wait for the check to show
up,” he says.
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Media Biz Awaits Decision On Ownership Rules

This week’s column was written by
Bill Holland, Washington, D.C.,
bureau chief for Billboard.

The Third Circuit Court of
Appeals in Philadelphia is expected
to hand down a decision this
menth on the challenges to the
Federal Communications Com-
mission’s widely criticized owner-
ship rules decision of June 7, 2003.

The FCC ruling allows a single
company to own TV stations that
reach 45% of households nation-
wide, instead of the current 35%.
It also allows companies to own
TV, radio and newspaper outlets in
the same market. It was immedi-
ately challenged by public interest
groups, who thought it went too
far, and broadcasters, who thought
it did not go far enough.

The case against the ruling has
been on the “fast track” since the
court issued a stay order last Sep-
tember blocking the FCC changes.
The court heard oral arguments
Jan. 12.

The case is Prometheus Radio
Project, et al. v. FCC, et al.,
dacket No. 03-3388. It combines

challenges from 16 parties into a
single appeal.

“Only in the court system can
they say something’s being ‘fast-
tracked’ and then sit on it for a
year,” a veteran communications
observer quips. “But the word
we’re hearing is, a decision will
come in June.”

Legal
Matje!s

Watchdog groups, including the
D.C.-based Future of Music Coali-
tion, say the FCC’s decision to
allow an increase in the number of
media outlets one company can
own will result in further media
consolidation, less local input in
programming and decreased diver-
sity of views.

They point to the fallout follow-
ing the commission’s 1996 deregu-

lation of radio, which, they say, has
resulted in homogeneous radio
playlists, alleged pay-for-play prac-
tices and intimidation of labels and
artists through the threat of with-
held airplay.

At the same time, a number of
broadcast groups that have been
rolled into the case challenge the
FCC ruling for not going far
enough in removing remaining
ownership restrictions. They say
they cannot compete against new
entrants to the telecommunica-
tions landscape—such as cable,
satellite and Internet companies—
with rules that were formulated
years ago.

Federal lawmakers have
already made it clear they
believe the FCC decision went
too far. Last year, Congress
passed a resolution of disap-
proval of the deregulations.

In addition, Sen. Russ Feingold,
D-Wis., has introduced legis-
lation to probe such big-radio
companies as Clear Channel
Communications. Feingold says
his pending bill would “crack
down on anti-competitive

FEINGOLD: ‘CRACKING DOWN’ ON BIG RADIO

practices, such as the new [pay-
for-play| system,” a practice he
says has allowed radio giants to
“shake down the music industry.”

In March, Feingold sent a letter
to the FCC calling on the agency
to begin a probe of such schemes
at radio.

Insiders are not publicly
predicting which way the court
will rule. However, they cite two
factors that indicate the court’s

interest in the challenges.

First, they note that the three-
judge panel extended the time for
presentation of oral arguments.
Second, they point out that the
court did not remand the case back
to a lower court.

“They want to hold on to this
one,” a source says. “They want to
be in the newspaper headlines
when they decide on media owner-
ship in an election year.”

Other petitioners in the case are
Media General, National Assn. of
Broadcasters, Network Affiliated
Stations Alliance, Fox Entertain-
ment Group, Viacom, NBC, Sinclair
Broadcast Group, Media Alliance,
National Council of the Churches
of Christ in the USA, Tribune Co.,
Paxson Communications, Emmis
Communications, Center for Digi-
tal Democracy and Clear Channel.

CHANGE OF VENUE: Samantha
Chang, who edited this column,
has left Billboard. The search for
her replacement is under way.
Interested candidates should con-
tact executive editor Ken Schlager
(kschlager@billboard.com).
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Nordeman, MercyMe's Millard
Get ASCAP Christian Nods

MercyMe lead vocalist Bart Millard
and Sparrow artist Nichole Nordeman
shared songwriter of the year honors
at the 26th annual ASCAP Christian

The Newsboys’
hit “He Reigns”
was named song of
the year. The wor-

Hoher
Ground |

By Deborah Evans Price
dprice@billboard.com

Music Awards, held May 24 at Rich- ship anthem was
land Country Club in Nashville. written by front-
Millard was acknowledged for man Peter Furler
MercyMe’s multiformat hit “I Can with Steve Taylor.
Only Imagine,” as well as for “Word of It was published by
God Speak” and “Spoken For.” Norde- ~ EMI CMG Publish-
man was recognized for penning ing, which was
“Holy” and “Legacy.” named publisher of
“Songwriters write about what the year for such

hits as “Holy,” “I Will Be,” “You Are
My King,” “You Get to Me” and
“You're My God.”

Point of Grace received the newly
created Partner in Song Award in

consumes their heart, and to be rec-
ognized by ASCAP in this way
reminds me of the art form I am hon-
ored to be a part of,” Millard tells
Higher Ground.

Photo: Scott Hunter

ASCAP’s top Christian songwriters and pubIlshers were honored at the 26th
annual ASCAP Christian Music Awards. Pictured, from left, are EMI CMG Pub-
lishing president Eddie DeGarmo; Newsboys frontman Peter Furler, who won the
song of the year award; ASCAP senior VP Connie Bradley; ASCAP assistant VP
Dan Keen; and songwriter of the year winner Bart Millard.
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recognition of “the passion and excel-
lence with which they record the
works of Christian songwriters,”
according to ASCAP. During the past
decade, the Word Records female
foursome has scored numerous hits,
including “The Great Divide,” “T'll Be
Believing,” “Dying to Reach You” and
“Gather at the River.”

“To be the first recipients of this
brand-new award is quite an honor for
us,” Point of Grace’s Shelley Breen
says. “Not being writers ourselves, we
continue to be amazed by the talent in
the Christian songwriting commun-
ity, and we're grateful to be partners
with them.”

Hosted by ASCAP senior VP Con-
nie Bradley, this year's event fea-
tured a “Surfing GMA” theme.
ASCAP assistant VP Dan Keen
joined Bradley in presenting awards
to the ASCAP writers and publishers
of the 25 most-performed Christian
songs of 2003.

During the evening, Rep. Marsha
Blackburn, R-Tenn., joined ASCAP in
presenting a special citation to the
Gospel Music Assn. in recognition of
its 40th anniversary.

NEW PARTNERSHIP: BMG-owned
Provident Distribution is partnering
with Mobile, Ala.-based Integrity
Media for exclusive distribution of
Provident product in the Latin Ameri-
can market. Integrity will also con-
tinue to distribute Provident product
in South Africa through Integrity-
owned Sarepta Music Distribution.

Provident Distribution serves
numerous record labels, including
Brentwood, Benson, B-rite, Big 3,
Cedarmont Kids, Creative Trust
Workshop, Cross Movement
Records, Essential, Fervent, Gospo-
Centric, Here to Him Music,
Maranatha, MCA/Universal, Motown,
New Haven, Praise Hymn, Reunion,
Rocketown, Rounder, Spirit-Led,
Verity, Wind-up and Windham Hill/
RCA/BMG Classics/Victor.

These labels will now enter the
Latin market through the partnership
with Integrity.

MOVING ON: After four years as

Gospel Music Assn.’s sponsorship

manager, Daniel White is exiting
(Continued on page 13)
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Hancock Plays Playboy Fest; Indies Go For Verve Acts

When Southern California resident
Herbie Hancock takes the stage at the
Playboy Jazz I"estival, it will, remark-
ably, be his first appearance at the
Hollywood Bowl two-day bash.

He will be joined by two Playboy
rookies, saxophonist Wayne Shorter
and bassist Dave Holland, as well as
drummer Brian Blade. The quartet
promises to be one of the marquee
acts at the 26th annual festival
June 19-20.

Other headliners include Hugh
Masekela, Brian Culbertson, Bill
Cosby’s Cos of Good Music IX band,
Gerald Wilson, Béla Fleck and the
Wynton Marsalis Septet.

Hancock is no stranger to super-
star ensembles. He was the piano
mainstay in Miles Davis’ classic '60s
quintet. Afterwards he mixed and
matched music with a number of all-
star groups, including the 2002
quintet of tenor saxophonist Michael
Brecker, trumpeter Roy Hargrove,
bassist John Patitucci and Blade.

That group recorded “Directions in
Music: Live at Massey Hall,” a vibrant

HANCOCK: ANOTHER ALL-STAR EFFORT

spin on Davis’ and John Coltrane’s
music. Hancock and Shorter, another
Davis quintet alum, recorded the
1997 masterpiece “1 + 1" and con-
tinue to tour as a duo. (Verve released
both CDs.)

“This new group should be inter-
esting,” Hancock says. “We've all
worked together before.”

The quartet will practice in Ore-
gon for three days to prep for its U.S.
and European tour, which begins in
Medford, Ore., continues in San
Francisco, then touches down at the
Playboy I"estival.

“Wayne and I have surprising
things happen to us when we impro-
vise together,” Hancock observes.
“As a quartet, we may work on
material we developed as a duo and
see if we can push the envelope in
the same way.”

VERVE DIASPORA: The Verve Music
Group has been a guardian of top-
drawer jazz artists for the past 15
years. However, in recent years it
has been dumping acts—but the
indies are scooping them up as
great treasures.

This spring, Heads Up Interna-
tional signed Michael Brecker,
Sunnyside picked up the Verve
France option to domestically
release new CDs by saxophonist
Chris Potter and pianist Kenny
Barron and Maxjazz has released
new albums by vocalist Claudia
Acuiia and guitarist Russell Malone.

The most recent Verve veteran
is immensely talented pianist
Danilo Perez, who has yet to find
a new home.

“From an A&R perspective, | want
to sign established artists to make our
roster more diversified,” says Dave
Love, president of Heads Up, a division
of Telarc International. “Michael and

the Yellowjackets make a good hal-
ance with bands like Spyro Gyra and
Pieces of a Dream.”

Love says the time is ripe for indies.

“It’s like the "40s and "50s, when a
lot of the most important

independent labels (Maxjazz and
ECM, respectively). “They can create
what they want.”

Why the exodus from Verve? Pres-
ident Ron Goldstein admits that

Jazz was on independent
labels,” he says. “During
the '60s through the "80s,
the majors gobbled up the
hest artists. But today,
with sales down, musi-
cians are let go by the
majors and come to labels
like ours to experiment.”
Sunnyside owner
Frangois Zalacain has
right of first refusal if

Jozz
Notes.

By Dan Ouellette

douellette@billboard.com

Verve in the United States
passes on a Verve France release.

“I know the numbers crunch big
labels are under,
can'’t aftord to release albums that
only sell 2,000 units. We're a small
operation. We can manage.”

Potter’s manager, Louise Holland

of Vision Arts Management, is thrilled

Sunnyside released the saxophonist’s
new quartet album, “Lift: Live at the
Village Vanguard.”

“Indies are better-suited to jazz,”
says Holland, who also manages Mal-
one and her dad, Dave. Both are on

» Zalacain says. “They

economics are the overriding factor.

“To survive as a company, we have
to make difficult decisions,” he says.
“Michael Brecker was at the end of his
contract and opted not to renew. He
was not dropped, and I wish he were
still here. Danilo Perez is a brilliant
musician and composer. But the fact
is, he didn’t sell a lot of records.”

Goldstein has been inaccurately
quoted as saying he is no longer
stgning instrumentalists. In fact, he
has brought Alice Coltrane back into
the fold on Impulse for her first

studio album in 26 years (due Sept.
14). He also still believes strongly in
Verve's roster, which includes Wayne
Shorter, Herbie Hancock, Roy Har-
grove and guitarists John Scofield
and Kurt Rosenwinkel.

“We're still in the jazz business,”
Goldstein says. “TI would love to find
new artists to get excited about. I'm
looking. My eyes and ears are wide
open. But frankly 'm not hearing
anything out there that’s creatively
interesting with a taste of commer-
cial success.”

THREE DOT LOUNGE: The nine-day,
third annual Rochester International
Jazz Festival climaxes June 10-12 with
performances by Bobby McFerrin,
Brad Mehldau, Cuong Vu, Joe Locke,
Jeremy Pelt, Mike Stern and the
superb piano/guitar duo of Benny
Green and Russell Malone . . . Vocalist
Jackie Allen follows her acclaimed
A440 Music Group debut. “The Men
in My Life,” with the equally impres-
sive “Love Is Biue” June 8) . . . The
Manhattan Transfer received the
Manhattan Assn. of Cabarets & Clubs
lifetime achievement award May 17.
Ahmet Ertegun presented the award
to the vocal group at a New York
awards show.

Higher
Ground

Continued from page 12

the organization.

White is moving to Austin, Texas, to
take a position with EMF Broadcast-
ing. The company recently launched
an Austin radio station affiliated with
the KLOVE radio network and has
tapped White as regional manager.

Following White’s departure, Jerry
Charles, director of business develop-
ment, will be handling sponsorship
duties in the interim.

Greg Fritz is the new VP of market-
ing for Big Idea, creator of the Veggie-
Tales line of children’s products. He
was VP of sales and marketing ser-
vices for Word Distribution.

Fritz is already familiar with

VeggieTales, as he marketed Big Idea’s
home video and DVD lineup while at
Word and previously served on the
VeggieBoard advisory council.

The VeggieTales animated series
has sold more than 35 million videos
since 1993. In 2002, the company
released its fivst theatrical film,
“Jonah—A VeggieTales Movie.”

NEWS NOTES: Tooth and Nail/BEC
Recordings rock band Kutless is
slated to perform at the summer
Olympics in conjunction with inthe-
hible.com. The band will perform in
Greece at Athens’ central Omonia
Square Aug. 27, Monastiraki at the
hase of the Acropolis Aug. 28; and at
Koropi Aug. 27.

Virgin Megastores and Metropolis
Megastores are sponsoring the first
two appearances. Kutless’ U.S. fans
can follow the band with on-air
reports from the event through radio
networks KLOVE, Air-1 and Effect
Radio Networks.

~ hosted by Ma
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Durango

Continued from page 5

However, substantial sales occur at
alternative outlets.

As with many musical fads, no one
is able to pinpoint what has struck
the public nerve when it comes to
mutisica duranguense.

The stvle is closest to fecnobanda
(banda played with acoustic and elec-
tric instruments) and uses the tradi-
tional tambora. It’s not particularly
innovative, but, it is relentlessly
upbeat and peppy, and it has a com-
panion dance-step. Also, most of the
groups include covers of well-known
songs in their albums, which has facil-
itated radio play.

THE FIRST CITY

Most of the popular musica
duranguense groups in the United
States gained their initial followings
not in Durango, the hirthplace of the
genre, but in Chicago.

At first blush, it’s an unlikely
source, as Los Angeles has tradition-
ally been the hotbed for regional Mex-
ican musical movements, including
quebradita, banda and, most recently,
urban/regional.

But Chicago, which has a large Mex-
ican population, had been dancing to
the beat of musica duranguense for
years. But few people outside of Chica-
go knew about it.

‘When I arrived |in Chicago in
2001] I noticed it was largely influ-
enced by Los Angeles even though it
was a different city,” says Rafael
Bautista, program director for WOJO
(La Que Buena) Chicago.

“When [ went to the nightclubs and
saw the crowds that these groups had,
I thought it was incredible. And these
bands weren’t played very much on
the radio.”

Bautista started to play Grupo Mon-
téz de Durango and other musica
duranguense groups that recorded
independently, even as their popularity
continued to increase in Chicago and
the surrounding areas.

The turning point came when the
UMVD-distributed Disa Records signed
Grupo Montéz de Durango. The

‘We pushed it
at a national level
and we made it
available. But it
was a music
[genre] that
was happening.’

—IJEFF YOUNG, DISA

group’s first album on the label, 2002’s
“El Sube Y Baja,” peaked at No. 43 on
the Top Latin Albums chart.

A year later, following an aggres-
sive marketing, promotion and sales
push that included in-store appear-
ances at Latin and mainstream retail-
ers, “De Durango a Chicago” debuted
at No. 2.

Suddenly, the vast possibilities for
musica duranguense were obvious
to all.

“We pushed it at a national level and
we made it available,” says Jeff Young,
senior VP of sales and marketing for

XTREME ARTIST MANAGEMENT PRESENTS:

WORLD CLASS
CELEBRITY DRUMMER

PETER
YOUNG
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DVD PROMOTIONAL TRAILER AVAILABLE BY REQUEST

QUESTIONS OR INFO?
CALL NICK WILLIAMS @ 310-281-8585 ext: 9

www.peter-young.com

*SERIOUS INQUIRIES ONLY*

Disa. “But it was a music [genre] that
was happening.”

According to Young, Grupo Mon-
téz de Durango exploded first in the
Midwest, then caught on in the
Southwest and Texas, and finally in
California. The group was aided along
the way by heavy promotion on TV
and radio.

VETERAN ACTS

Within months of “De Durango a
Chicago,” Disa and its distributed
label Procan released in quick suc-
cession albums by Los Horéscopos
de Durango, Patrulla 81 and K-Paz
de la Sierra.

With the exception of K-Paz,
which was formed by former Grupo
Montéz de Durango members, all
were groups that had existed for years
but had heen released independently.
In other words, no groups were cre-
ated in response to the early success
of Grupo Montéz de Durango.

Such is also the case of Conjunto
Atardecer, whose sophomore album
on Musimex/Universal, “Los Namero
Uno del Pasito Duranguense,
debuted in the top 10 of the Bill-
board Top Latin Albums chart two
months ago.

The genre’s popularity also is
reflected in the Billboard regional
Mexican airplay chart where last
week three of the top five titles were
musica duranguense, including Los
Hor6scopos’ “Dos Locos” at No. 1.

Could anyone have expected the
movement to be this big?

“I think anyone who says that
would be lving,” Lopez says. “That a
local group can sell a couple thousand
units because they have a good fan
base in a market, that happens every
year. But where a genre breaks and
multiple groups that were doing the
genre jump on board and are able to
become incredibly successful, that’s
surprising. | can mention 10 groups
that have blown up because of this.”

Labels are hopeful that the trend
will last. A typical mauasica
duranguense album costs less than
$40,000 to produce, sources say, and
the groups are relentless in their
touring and promotion efforts.

“I think it will last two to three
more years for a cycle of five years,
which is typical for musical trends,”
says Gilberto Moreno, VP of regional
Mexican for Universal Music Latino,
which recently signed Banda Preciosa.

Other wup-and-coming acts
include Braceros and El Cougar.

“Probably many more groups will
come out, there will be market
movement and in the end, two or
three will remain,” Moreno says.

Already, the genre is evolving.

Grupo Montéz de Durango’s new
album, for example, will mix in
some urban/regional elements,
according to Young.

And last week, Disa released an
album of children’s character Il Morro
performing musica duranguense.

“Obviously, it may not be as easy
anymore [for the new bands],”
Bautista says. “It’s all about being in
the right place at the right time.”
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THE WIGGLES FROM AUSTRALIA REGULARLY TOUR THE UNITED STATES

Family-Friendly Tours

Bolster Bottom Line

BY SUSANNE AULT

Family shows don't hit the revenue jackpot
as strongly as concerts, but venue maragers
still enjoy visits from Barney, Clifford the Big
Red Dog, the Wiggles and othzrs.

Tickets for family shows typically runa rea-
sonable $10 to $30, encouraging mor and
dad to buy four or five seats tc a show.

Yet what family shows lack in dollars they
more than make up in reliatle vear-round
bookings and crowd-pleasing innovetion
venue managers say.

During the past 10 vears, tour organizers

BILLBOARD JUNE 12, 2004

estimate that family show properties have
more than doubled frecm about six to 20
annual events that wind tarough the coun-
try at any one time.

Most touring groups voll out a huge vo'-
ume of shows during their season, as well.

In the United States alonz, the Harlem Glo-
betrotters normally procuce 250 shows a
vear. Disney on Ice, split between five sepa-
rate touring units, glides to 100-plus U.S.
cities each vear. Anc Worlc Wrestling Enter-
tainment performed 327 live events world-
wide in 2003.

(Continued on page 17)

Arenas Pitch In

With Promotion

BY RAY WADDELL

Event producers are increasingly relying on arenas’ in-
house marketing staffs to advertise and help sell their shows.

Whether the arenas charge for these servizes ar offer them
free as an enticement to draw acts to the suilcing, the in-
house departrents have a lot to offer—from negotiating ad
rates to orchestrating entire promotion campaigns.

One advantzge is that arena staff live, work and play in the
communities where the event takes place while in these days
of consolidation. promoters often do not.

The Event and Arena Marketing Conference taking place

June 9-12 at the SkyDome
in Torcnto will focus on
trends in the field.

- la-cmmesw“ “K it’s Toronto or L.A.,
“%w or wherzver the show is
(Contirnied on page 18)
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E-Mails, Newspaper Ads and Block Parties

In-house Marketers Do Whatever It Takes To Get The Word Out

BY RAY WADDELL

What can the in-house marketing staff at
concert venues offer to promoters? Here are
examples from current tours.

Eric Clapton
Alltel Arena
North Little Rock, Ark.

The week before tickets went on sale for
Eric Clapton’s June 11 show at the Alltel
Arena, the marketing department sent an e-
mail blast notifving 10,000 potential ticket
buyers of the show. In addition, the venue’s
Avrena Football 2 League tenant, the Arkansas
Twisters, had three home games during which
the building promoted the show on its huge
video screen and concourse monitors.

The concert also received exposure on the
building’s large electronic marquee, located
in a high-visibility location off Interstate 40.

Arena manager Michael Marion and mar-
keting director Betty Baxter further publicized
the show in the local media.

The arena will take these steps to sup-
plement the marketing by the show’s pro-
moter, Beaver Productions, and will include
its services in the building fee.

Kelly Clarkson and Clay Aiken
HP Pavilion
San Jose, Calif.

HP Pavilion’s marketing staff coordinat-
ed with promoter AEG Live to put togeth-
er the promotional campaign for the Kelly
Clarkson/Clay Aiken show, which took
place April 6.

The marketing budget for the San Jose
market was in the $30,000 to $40,000 range.
“Our staff met with the AEG staff and dis-
cussed which way we would go with radio and
newspaper,” says Steve Kirsner, director of
hooking and events at HP Pavilion. “We
weighed who would give us the best promo-
tion and the best rate.”

The HP staff recommended an advertising
plan tilted toward the San Jose Mercury News
and the local light rock radio station.

The concert was promoted at all events in
the building, including San Jose Sharks hock-
ey games. Methods of promotion included
matrix boards, an outside marquee and video
loops on all TVs in the building. E-mail blasts
targeted local pop music fans.

The show ended up drawing about 8,000 to
the pavilion’s theater setup. It was one of the
most successful dates on the tour.

MADONNA : HOT IN MIAMI

Madonna
American Airlines Arena
Miami

When the American Airlines Arena snagged
a date on the Madonna Re-Invention tour, the
arena’s marketing stafl helped turn one date
into two.

AAA i1s home to the NBA's Miami Heat, and
the arena marketing team made sure Heat
fans knew Madonna was coming to town.
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“We were completely aware of [promoter]
Clear Channel’s advertising plan, and we sup-
plemented that with advertising to Heal sea-
son ticket-holders, Heat TV and radio broad-
casts and Heat arena sponsors,” says Eric
Bresler, VP of bookings and marketing at AAA.

“We interfaced with Madonna’s marketing
team at Clear Channel and their radio and print
advertising,” Bresler says. “We also supple-
mented that with our own print advertising.”

The AAA marketing team, led by marketing
director Liz Roca, oversaw a huge e-mail blast
from the arena database and promoted the
show at all arena events.

Madonna, who has long had a home in the
Miami area, sold oul the first show for Aug. 1,
and an Aug. 2 show was added. At press time,
the second show was near sellout.

Bud Light Playoff Block Party
Wachovia Center Complex
Philadelphia

The marketing staft at the Wachovia Cen-
ter complex—which includes the Wachovia
Center and Wachovia Spectrum arenas, both
run by Global Comcast—has taken advantage
of the synergy that multiple events offer.

(Continued on page 17)
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Continued from page 15

The World Famous Lipizzaner Stal-
lions open their 35th year as a tour-
ing company in May. “We are the only
show with Lipizzaner stallions and
these are very rare,” show producer
Gary Lashinsky says. “There are less
than 3,000 of them left in the world—
and we own 40 of them.” The tour,
which targets different cities each year,
will play 40 markets this summer.

Managers note that family shows
are important to their bottom line.

“The revenue earned with 50 con-
certs wouldn’t compare with the rev-
enue model for families shows. It
would dwarf it, but that’s fine,” says
John Page, regional VP of venue man-
agement firm Global Spectrum. “You
need them to sustain your business.”

At Global Spectrum’s Wachovia
Center in Philadelphia, Page says
that he is assured of 50-plus shows
per year from Feld Entertainment,
which produces the Ringling Bros.
Circus and Disney on Ice properties.

Jack Larson, GM at the Xcel Cen-
ter in St. Paul, Minn., adds, “You can
count on family shows. Rather than
wait and see what musical entertain-
ment will be out touring, you know
that you'll get wrestling and the cir-
cus. That helps your planning.”

LONG-TERM BOOKINGS

Family shows also will often lock
in long-term booking arrangements.

“We have a lot of multi-year agree-
ments,” notes Eric Cole, VP of book-
ing for Clear Channel Entertainment’s
motorsports division, which sells more
than 2.5 million tickets for its signa-
ture Monster Jam Monster Truck show
each year. “You can take your Janet
Jackson money and your Monster Jam
money and add them up over the last
five years—and tell me what’s bigger.”

Fortunately for managers, there are
few signs that family shows are slow-
ing down their hyper-activity. Existing
franchises, such as the Wiggles, Rin-
gling Bros., Disney on Ice and the
Globetrotters, are power sellers.

The Wiggles, the Australian musi-
cal troupe presented by Hit Enter-
tainment, sold out 85% of their
shows during their most recent U.S.
tour March 30-April 30. According
to Billboard Boxscores, the Wiggles
drew about $6.7 million from 57
shows reported in 2003.

For the same year, Disney on Ice
captured $28.5 million from 332
shows, while Ringling Bros. grabbed
$27.7 million from 96 events.

“Globetrotters revenue has grown
16%-18% over the last 10 years.
[Show] capacities have increased to
12,000 seats—five to six times larg-
er than they were 10 years ago,”
reports Mannie Jackson, owner of
the Harlem Globetrotters.

Jackson attributes splashy pro-
motion efforts for the steady rise in
Globetrotter grosses. Two years ago,
for example, the Globetrotters effec-

(Continued on page 20)
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Arenas

Continued from page 15

coming out of, the promoter appre-
ciates and trusts us to know our
market,” says Eric Bresler, VP of
booking and marketing for Ameri-
can Airlines Arena in Miami.

And with new buildings booming
in markets large and small, arenas
need something to set them apart to
attract major tours.

“The days of ‘Here’s the keys, have
a good time, let me know when the
show’s done’ are over,” says Michael
Marion, GM of the Alltel Arena in
North Little Rock, Ark.

“The competition is such that
there are more buildings than there
are artists to play them,” Marion
says. “If the money is a given, it’s all
about what you do to make your
building more attractive. You want
to make the promoter so successful
he wants to come back.”

The type of marketing services
available varies widely. “It depends
on what the promoter’s expectations
are,” Marion says.

“When it's AEG Live, we may coor-
dinate with their ad agency, place their
ads or put together the whole cam-
paign,” Marion explains. “Some pro-
moters just want us to help them with

their contract rate in the newspapers.”

Pro sports tenants at arenas also
offer marketing opportunities.
American Airlines Arena, for exam-
ple, benefits as the home of the
NBA’s Miami Heat.

“We as an arena try to take as much
of an active role as possible,” Bresler
says. “We have media opportunities
that when combined with the pro-
moter’s efforts really generate a com-
plete and thorough marketing plan.”

‘You want to make
the promoter so
successful he wants
to come back.’

—MICHAEL MARION, ALLTEL ARENA

At the HP Pavilion in San Jose,
Calif., the arena’s primary tenant,
the San Jose Sharks of the NHL,
routinely packs the house. The HP
staff can offer as much or as little
input as needed to promoters.

“If it’s a local promoter like Clear
Channel Entertainment or Another
Planet, we're not as involved,” says
Steve Kirsner, director of bookings
and events at HP Pavilion. “But if it’s
an outside promoter like AEG, we do
all of the advertising placement and

we're involved with their staff in cre-
ating a media plan.”

At HP and other buildings, mar-
keting services can drive revenue.
“Typically we charge a 15% agency
commission, depending on the
show,” Kirsner says, adding that the
fee, like most arena deals, is nego-
tiable. “Sometimes that fee can be
waived, but not all the time.”

Not all marketing services carry a
price tag at HP. The pavilion can
provide such marketing perks as an
e-mail database of 100,000 names
and video loops on all arena TV
monitors, both of which are offered
free of charge.

The marketing department at the
Gaylord Entertainment Center in
Nashville also charges a commis-
sion. “It’s nothing to get rich over,
but every little bit helps,” says Hugh
Lombardi, GM of the venue. “We feel
that in most cases a building’s mar-
keting staff knows the market better
than an out-of-market promoter.”

But for American Airlines Arena,
offering free marketing services is
worth the investment in an extremely
competitive arena marketplace.

“We know we're in a highly com-
petitive market, and we view mar-
keting activities we offer as an incen-
tive for [tours] to come here,”
American Airlines Arena's Bresler

(Continued on page 19)
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Arenas

Continued from page 18

notes. “We view each show coming
in here as a relationship. It starts
with booking the show and follows
into the marketing effort.”

Liz Roca, marketing director at
American Airlines Arena, works
closely with the promoter through-
out the process. “They know if
they’re having trouble selling tick-
ets they can give us a call at the last
minute,” she says. “It’s a matter of
appreciation and trust.

Another venue, the Wachovia
Center complex in Philadelphia,
offers a wide range of marketing
packages, most of which are geared
to generate revenue for the arena
while adding value to events.

“We can do whatever the pro-
moter wishes,” says Bob Schwartz,
VP of marketing for facility man-
agement firm Comcast-Spectacor
Ventures, which operates the
Wachovia complex.

“If the promoter wants us to place
media or do promotions or PR, we
can do it,” Schwartz says. Global
Comcast buildings package their mar-
keting, be it e-mail blasts, radio cal-
endar listings, cable promotion or
in-arena marketing, such as score-
hoard postings or I’A announcerments.

BANG FOR THEIR BUCK

Though the service is not free,
Schwartz asserts that promoters get
significant bang for their buck.

“We’re here 365 days a year, we're
established in the market, we have
the PR contacts, the marketing con-
tacts, the sponsor contacts,” he says.
“We can be one-stop shopping for
the promoter. The cost of our [mar-
keting] packages is minuscule com-
pared to what it would cost the pro-
moter if he did it on his own.”

The American Airlines Arena staff
also considers its marketing services
as an absorbed marketing expense
to promote the building.

“We do not charge for our
services, and that’s not only a sign
of a competitive marketplace but
also our commitment to the show,
Bresler says. “When a tour comes {o
American Airlines Arena, [the pro-
moter| knows they will receive a
tremendous amount of support and
that we will play an active role in
making sure the show goes well.

Alltel’s Marion takes a broad
view of what falls under marketing.
“Our marketing director, Betty
Baxter, also handles our backstage
stuff, like catering, dressing rooms,
meet and greets, etc.,” he says.
“Anything dealing with artist hos-
pitality we consider a marketing
function. The same thing goes for
box office operations.

Such attention can provide a
competitive edge, Marion believes.
“In my mind, it's adding value,” he
says. “We're trying to bring more to
the table, not looking under the
table for more money.”

BILLBOARD JUNE 12, 2004
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Continued from page 17

tively spread the word about them-
selves by launching a line of sports
clothing with designer FUBU.

In March, Ringling Bros. launched
a one-ring circus—shrunk from its
standard three-ring production—to

better penetrate secondary markets’
smaller arenas.

“We believe this was an untapped
market. A lot of buildings can’t
accommodate ‘the Greatest Show on
Ilarth’ because of its physical size,”
says Jerry Guido, VP of North Amer-
ican tours at Feld Entertainment.
“This was an opportunity to expand
to a lot of markets that we haven’t
been able to get to.
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PRODUCER GARY LASHINSKY

Global Spectrum’s Page notes that
family shows are more willing to
journey to secondaries than other
live events like concerts. Newcomers
this year to Ringling Bros.—thanks
to the one-ring show—included the
Forum in Rome, Ga., and Calsonic
Arena in Shelbyville, Tenn.

Although A-list acts typically prefer
to mount treks in major cities, family
shows “can deliver first-rate enter-
tainment in markets that aren't nor-
mally exposed to it,” Page says. He
adds that Disney on Ice sold out recent
multi-day stints at the Dodge Arena in
Hidalgo, Texas; the Everett Events
Center in Everett, Wash.; and Sover-
eign Bank Arena in Trenton, N.J.

Yet executives of established fam-
ily shows say it is equally important
to avoid overexposing tours.

“One thing in our favor is that we
are only able to tour in the United
States three months out of the year.
It keeps us a hot property,” Hit
Entertainment senior VP of live

I events Sloan Coleman says of the

Wiggles. “Most family shows go at
least nine months.

Barney’s Colorful World tour,
another it property, this year ran
slightly more than three months,
from Jan. 1-April 10. “What we do
with Barney,” Coleman says, “is we
only go back to your city once every
two-and-a-half years. So when it does
come to your city, it’s a special event.”

BRINGING IN NEW FACES

Hit frequently alternates its ros-
ter of live show characters on the
road. Its stable includes Angelina
Ballerina, Bob the Builder and
Thomas the Tank Engine.

Two years ago, Hit launched its
Thomas’ Day Out tour primarily in
secondary and tertiary markets. Set
to fill the absence of Barney and the
Wiggles, the shows starring the
Tank Engine started in mid-April
and will run through December.
The events feature train rides as its
main family attraction.

Iconic kiddie book character Clit-
ford the Big Red Dog made his world
stage premiere March 18. Romping
through 90 North American arenas

through 2005, Clifford the Big Red
Dog Live is a Broadway-styled musi-
cal from producers Turnstile Enter-
tainment and Creative Battery.

Stuart Snyder, a principal at Turn-
stile, says the secret to launching a
new tour in today’s crowded family
show marketplace is to focus on
evergreen personalities.

'\f %

" «.oti O'E'

BARNEY THREE-MONTH RUN

Unlike such fad-driven characters
as the past-their-peak Teenage Mutant
Ninja Turtles or the Power Rangers,
Clifford has filled children’s books for
more than 40 years. Publisher
Scholastic has sold more than 110
million Clifford titles during that time.

“This has been around forever,”
Snyder says. “When we were doing

our research [before greenlighting
the tour], it was always the same
reaction. It was not just about my
daughter or son loving Clifford.
[Parents also] love Clifford.”

He adds that it is integral that it
not only “be entertaining for the
kids, but it also has to be entertain-
ing for the parents.”

Ticket sales so far are meeting
Snyder's expectations, and he is pos-
itive about the future of the tour.

While it typically attracts families
to its shows, WWE is in the middle
of creating a live event geared specif-
ically to the under-12 sef.

Kurt Schneider, the company's
executive VP of marketing, explains
that because WWE airs most of its TV
programming at night—such as UPN's
“Smackdown” and Spike TV's “Raw”
many younger kids are prevented from
being introduced to the franchise.

Starting last month, “The WWE
Experience” airs Sunday mornings
on Spike. In the near future, this TV
show-—crafted as a family-friendly
spin on WWE programming—will
sprout live events. such as “Smack-
down” and “"Raw" have done.

“Once you can attract the 6- to 12-
year age group, they tend to he lifelong
fans,” Schneider says. “To grow our
base, we needed to get these kids in
there so that they can grow with us.’

| ]
E-Mails
Continued from page 17

“We developed hlock parties and
basically created events within
events,” says [ke Richman, VP of pub-
lic relations for Comcast-Spectacor.

The concept was sparked four years
ago when, in one night, there was a
Dave Matthews Band concert at Vet-
eran’s Stadium, a Philadelphia 76ers
NBA playoff game at the Center and a
circus at the Spectrum. Because the
venues are all in one central location,
the block party concept was born.

The parties are held on the
expansive arena concourse, which

helps stimulate early arrival, eases
traffic congestion and generates
revenue through concessions and
merchandise sales.

“We looked at it as an opportuni-
ty for exposure,” says Bob Schwartz,
VP of marketing for Comcast-Spec-
tacor Ventures. Bud Light soon
came on as a Sponsor.

Bud Light Block Parties typically
kick off three hours before an event
and can be customized to include
live bands, themed vendors and
interactive exhibits. The arena staff
coordinates with promoters in pro-
ducing the parties.

Concerts by Aerosmith, Beyoncé and
Britney Spears have all had successful
Wachovia Center-area block parties.

wwwBAQUIBALANRCE. o
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VENUE/ GROSS/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
SHANIA TWAIN, EMERSON DRIVE Qwest Center, $1.170,670 16,208 Jam Productions
Omaha, Neb. $80/$65/$45 sellout
May 25
_= — -
SHANIA TWAIN, EMERSON DRIVE U.S. Bank Arena, $819,950 16,220 Mischell Productions,
Cincinnati $80/$65/$45 17,838 Frank Productions
May 22
SHANIA TWAIN, EMERSON DRIVE  The Mark of the Quad $782,215 BRETY T Jam Productions
Cities, Moline, 1. $80/$65/$45 sellout
May 24
VICENTE FERNANDEZ, Cow Patace, $451,285 6,278 Hauser Entertainment
DIANA REYES Daty City, Calif. $115/$30 9,625
May 8
BLINK-182, THE USED, 'DTE Energy Music Center,  $375,737 14,670 Clear Channel ]
TAKING BACK SUNDAY Ctarkston, Mich. $32/$17/$12 sellout Entertainment, Palace
May 21 Sports & Entertainment
HOMBRES G Auditorio Nacional, $372,727 14,845 OCESA Presents
Mexico City (4,335,936 pesos) 19,366 two shows
May 13-14 $25.11
BENNY Auditorio Nacional, $277.810 13.589 Maria Etena Galindo y
Mexico City {3.180,647 pesos) 19,366 two shows Mariza de la Vega
May 5-6 $20.44
THIRD DAY, TOBYMAC, Cynthia Woods Mitchell $274,506 11.414 KSBJ Special Events
WARREN BARFIELD Pavilion, The Woodlands, Texas  $28/$24 16,500
May 8
THALIA Universat Amp_hitheatre, $272.485 4,825 House of Blues Concerts,
Universat City, Calif. $79.50/$69.50/854.50/344.50 5,910 Clear Channel
May 14 Entertainment, Vivelo
T YES St. Pete Times Forum, $272,306 4,552 Clear Channel
Tampa, Fla. $65/$50/$35 7.119 Entertainment, in-house
May 1
JOSH GROBAN " Dodge Theatre, $272.265 o a0 " Clear Channel
Phoenix $100/$30 sellout Entertainment
May 12
CREEDENCE CLEARWATER Auditorio Nacional, $264,508 9,591 OCESA Presents
REVISITED Mexico City (3,015,390 pesos) sellout
May 7 $54.38/515.79
DAVID BOWIE, POLYPHONIC SPREE  Budweiser Events Center,  S262,503 aan ~ Clear Channel T
Loveland, Colo. $77/$41.50 5,440 Entertainment
April 25
JOAN SEBASTIAN Auditorio Nacional, $256,907 9,542 OCESA Presents
Mexice City (2,941,585 pesos) 9,683
April 30 $26.92
" THIRD DAY, TOBYMAC, Fox Theatre, $255,120 N so0 House of Blues Cancerts
WARREN BARFIELD Atlanta $35/$25 8,302 two shows
May 3-4
- — N B B N
SYSTEM OF A DOWN Greek Theatre, $253,742 5,641 Nederlander
Los Angeles $45 sellout Organization
April 24
ALBERTO VAZQUEZ Auditorio Nacional, $252.235 9,576 l_!epresemaciones
Mexico City (2,922,400 pesos) 9,683 Artisticas
May ¢ $26.34
DIDO, JOHNATHAN RICE Berkeley Community $251.370 7182 Another Planet
Theatre, Berkeley. Calif. $35 two sellouts Entertainment
May 22-23
GAITHER HOMECOMING Richmond Coliseum, s2a7861 10583 ' Clear Channel
Richmond, Va. $34.75/$16.75 sellout Entertainment
May 8
MICHAEL BOLTON Auditorio Nacional, $243,636 5,500 OCESA Presents
Mexico City (2,805,473 pesos} 9,683
May 25 $44.30
ves " Office DepotCenter,  S241138 5117 "~ Clear Channel T
Sunrise, Fla. $65/835 9,481 Entertainment. in-house
April 30
YES Air Canada Centre, $238.157 6,920 House of Blues Canada
Toronto ($327,873 Canadian) 8,272
May 7 $39.95/$30.87 ]
HARRY CONNICK JR. Northrop Memorial $231.232 3696 Jam Productions
Auditorium, Minneapolis $73/$63/$35 4,172
May5
THIRD DAY, TOBYMAC, Everett Events Center, $234,801 7.318 Double Tee Promotions
WARREN BARFIELD Everett, Wash. $34/$32.50/526.50 8,766
May 22
RICARDO MONTANER Auditorio Nacional, $233,579 7931 Zarabanda Productions |
Mexico City (2,711,147 pesos) 9,683
May 8 $29.45
HARRY CONNICK JR. Toledo Zoo Amphitheatre, $232,932 4,428 Clear Channel
Toledo, Ohio $68.50/$33 4,675 Entertainment
May 12
YES " Paul E. Tsongas Arena,  $230,905 4,124 Clear Channel
Lowell, Mass. $75/$50 5,560 Entertainment
May 15
BLINK-182, CYPRESS HILL, HiFi Buys Amphitheatre, $222,721 7,437 House of Blues Concerts
TAKING BACK SUNDAY Atlanta $35/$19.50 10,000
May 7
- —— - — — S— — ——— _— — —
ANDRE RIEU, THE JOHANN Fox Theatre, $222,420 3,722 Detroit Public Television
STRAUSS ORCHESTRA Detroit $60 4,768
May 2
BLINK-182, CYPRESS HILL, Smirnoff Music Centre, $222.274 7.799 House of Blues Concerts
TAKING BACK SUNDAY Dallas $35/$19.50 10,000
May 3
BLINK-182, CYPRESS H_lLr o Coors_Amphithea(re, _3220,560 B __935;9 o House_of B_lues Concerts
TAKING BACK SUNDAY Englewood. Colo. $26.50 16,710
May 1
KiD ROCK, JERRY CANTRELL Universal Amphitheatre, $217 592 5.556 House of Blues Concerts
Universal City, Calif. $49.50/$39.50/$29.50 5,691
Aprii 24
LYNYRD SKYNYRD, .38 SPECIAL Giant Center, $217,075 5751 Jack Utsick Presents N.E.
Hershey. Pa. $38.50/$28.50 7,031
May 22
MARY J. BLIGE, MUSIQ, Chronicle Pavilion at $216,076 6,304 Clear Channel
MAHOGANY Concord, Concord, Calif. $69.50/$17.75 12,500 Entertainment
May 9
B Palace of Auburn Hills, $212.001 6.347 Clear Channel
Auburn Hills, Mich. $59.50/$49.50/$29.50 10,523 Entertainment, Palace

May 8

Sports & Entertainment

Copyright 2004, VNU Business Media, Inc. All nghts reserved. Boxscores should be submitted to: Bob Allen, Nashville.

Phone: 615-321-917 1. Fax: 615-321-0878 For research information and pricing, call Bob Allen, 615-321-9171

FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM
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Not Many Phish
In The Touring Sea

All hail the mighty Phish. At its
heart the group is nothing more
—and nothing less—than one of
the all-time great rock’n’roll
touring bands.

As Phish embarks

the crowd is, ‘I trv not to think
about it. There comes a point
where everybody's got an opinion,
and they’re all valid. You have to
do what’s true to your heart.””

on its last tour (bill-
board.biz, May 25), a
taking of stock is in
order. Rarely has a
band connected so
well with its fans in a
concert format.

“I think what
they’ll most be
remembered for is
their skill at live
performance and

OnThe
Rga.dm

By Ray Waddeli

rwaddell@billboard.com

connecting with

their audience,” says John
Paluska, who has managed
Phish for 15 years.

“Their other most enduring
aspecl is their ability to improvise
as a group,” Paluska continues.
“They created their own distinct
style of improvisation, a little dif-
ferent from anybody else. I imag-
ine that will be one of the saddest
things for them to let go.”

Indeed, the performances built
the following, and it remains a
fanatical one. Each show has a
place in the Phish canon. It's
likely there is a tape somewhere of
every Phish show of the past 15
years. The band allowed the tap-
ing of shows from the beginning,
a key element in developing its
grassroots following, the leg-
endary Phish-heads.

PHISH: ROAD ERDS AT HOME

Most audiences have been a
mixture of Phish-heads that travel
from city to city and local fans
eager to see what the fuss is
about. This duality can create a
challenge when putting together
set lists, according to Phish gui-
tarist Trey Anastasio.

“You can’t please one of these
groups and not the other one
unless you do exactly what you
want to do and not think about it
at all,” Anastasio told this writer in
a 2000 interview. “My response to

Describing a 1999 New Year's
Eve show that lasted into the new
millennium, Anastasio said, “I felt
like a small part of a bigger scene. |
met one cool person after another.
When you meet all these impres-
sive, coo! people, it makes vou
want to get onstage and create
something really soulful. There is
no question that it gives you a
sense of pride and responsibility.”

Paluska says even he was taken
aback by Phish’s sudden announce-
ment that it would call it quits
after the band’s final festival,
Coventry. It will be held Aug. 14-15
at Newport State Airport in the
band’s home state of Vermont.

“It was somewhat surprising,
he says of the news. “But I'm in
support of their decision that this
is the time to step away gracefully.”

As to what will become of
Phish’s management home,
Dioneysian Productions in
Burlington, Vt.—which includes
management staff, merchandising,
a powerful Web presence and sev-
eral year-round crew—“all of these
questions remain to be answered,’
Paluska says. “We have a tour and
an album to focus on, so thinking
about the transition is the wrong
head space to be in right now.”

That said, Paluska admits this
summer’s shows should have a
“heightened emotion to them.’
Asked to sum up his tenure with
Phish, he says, “It’s hard to turn
this experience into a sound bite.”

Coventry will wrap a relatively
light summer touring agenda for
Phish. The 13-date route begins
with two dates at KeySpan Park in
Brooklyn, N.Y., June 17-18 and
precedes Coventry at the Tweeter
Center in Camden, N.J,, Aug. 12.

Chip Hooper at Monterey Penin-
sula Artists has booked Phish for
years. Last summer Phish’s shed
run grossed about $14 million over
19 dates, with an average of
$736,842 per show. The band’s It
festival grossed $8.25 million and
attracted some 60,000 fans.
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Brands Realize Hip-Hop's Selling Power

BY JANINE COVENEY

Hip-hop culture is saturating the
mainstream through music and
marketing.

Companies have awakened to the
genre’s selling power, and as rap stars
pitch soft drinks, athletic shoes,
apparel, automobiles and beer, cross-
promotions are born almost daily.

“Companies are just realizing [hip-
hop’s wide appeal] because it is con-
tributing to their bottom line in a
major way,” says Jameel Spencer,
chief marketing officer of Bad Boy
Entertainment.

Spencer, who is also president of
independent agency Blue Flame Mar-
keting and Advertising, says cross-
promotions are “coming from as
small a relationship as a product
mention in a song to something rev-
olutionary like Jay-Z owning a
sneaker [line] with Reebok.”

Corporations “finally realized the
power of hip-hop music on the com-
munity and the world,” rapper/actor
Ludacris says. “It’s done nothing but
get bigger and expand to become the
popular music of today.”

But hip-hop has been serving unof-
ficial product pitches since Run-D.M.C.
praised “My Adidas” in 1986.

“Long before corporate America
started cashing in and understanding
the power of the hip-hop voice, you had
a person like Biggie [Smalls] or Lil’ Kim
screaming out all these designer labels,”
says Shawn Prez, CEO of New York-
based guerrilla marketing firm Power
Moves and a former Bad Boy executive.

“This hip-hop voice—it’s loud, it’s
results-oriented,” he adds.

Entrepreneur Russell Simmons
spearheaded hip-hop culture’s move to
the mainstream with Def Jam Records
in the '80s.

Since then, he has expanded his busi-
ness into management, marketing,
apparel, theater, TV, jewelry and finan-
cial services. In February, Simmons sold
his Phat Fashions empire to apparel
giant Kellwood for $140 million.

Bad Boy Records founder Sean “P.
Diddy” Combs’ apparel line, Sean John,
is also growing. The 6-year-old, multi-
million-dollar company will open its
first free-standing store in June.

Jay-Z and his Roc-a-Fella Records
partner Damon Dash spun off their
own clothing company in 1999.
Rocawear raked in about $300 million
last year, according to Dash.

The S. Carter Collection, Jay-Z’s
joint venture with Reebok, set the
industry abuzz by becoming the

sneaker company'’s fastest seller.
Jay-Z and Dash also purchased
Armadale Vodka.

VANISHED BOUNDARIES
Marketing experts agree that Sim-
mons, Combs, Jay-Z and Dash have
shown corporate America that hip-
hop can generate dollars outside the

1

LUDACRIS: HIP-HOP JUST KEEPS EXPANDING

music business.

Hip-hop stars define what's cool for
fans, naming such brands as Cristal,
Gucci, Cadillac and Hennessey in lyrics
and liner notes and showcasing those
brands in videos.

Simmons says that when a person

comes out of poverty, “you know what
the American dream has to offer,
because you study it. So they’re very
good at picking luxury and mainstream
products, because they study it and
they love it. They’re excited about it.”

That excitement generates sales.
Some 45.3 million consumers world-
wide spend $12.6 billion annually on
hip-hop media and merchandise,
according to Simmons Lathan Media
Group, the media-content company
Simmons co-owns.

When Reebok launched its drive to
reach the hip-hop audience, its mar-
keting firm, Davie-Brown Entertain-
ment, hired Ayiko Broyard as director
of music marketing.

Along with the Jay-Z deal, Broyard
helped the athletic-wear company cre-
ate tie-ins with 50 Cent, Mary J. Blige
and OutKast’s Big Boi.

“Nike had [the market] locked down
with Eminem, and Reebok saw that
Nike was really out there with all these
celebrities,” Broyard says. “So they
really wanted to get into that particular
world of popular music.”

Once dismissed as having limited
mainstream appeal and buying power,
hip-hop is now the hottest selling tool
in the Madison Avenue arsenal.

LL Cool J, Eve, Missy Elliott, G-Unit,

Ludacris, Baby, Nelly, Baby Bash and
Funkmaster Flex are just some of the
acts connected to a variety of products.

Why has the trend suddenly
exploded? Because rap’s appeal is now
universal.

“Hip-hop is not a side category any-
more,” Broyard notes. “There used to
be a strong line—if you were a hip-
hopper, you didn't listen to Kid Rock
and you didn’t skateboard. There are
no lines anymore.”

Prez agrees. “I don’t care if you're
Asian, I don't care if you're of European
descent. The same kids that are listen-
ing to Korn or Fred Durst will go and
pick up the new Snoop Dogg or 50
Cent CD. This is the hip new thing, this
hip-hop culture.”

And that culture has seeped into
suburban enclaves and corporate
offices, says Morris L. Reid, CEO of
Washington, D.C.-based Blue Fusion,
a youth marketing agency.

“There’s nothing going on in hip-
hop today that wasn't going on when
Russell Simmons and [Def Jam co-
founder] Rick Rubin and the pioneers
kicked the doors down,” Reid says. “The
difference is, the CEOs and senior execs
are going home and seeing all this hip-
hop culture happening in their own

(Continued on page 24)

Scott’s 'Words' Among Slate Of Summer

“Beautifully Human: Words and
Sounds, Vol. 2” is the title of Jill
Scott’s sophomore studio album.
The Hidden Beach/Epic set streets
Aug. 31.

The album reunites Scott with
several producers from her 2001
multiplatinum debut, “Who Is Jill
Scott? Word and Sounds, Vol. 1.”
They include James Poser and
Andre Harris & Vidal Davis. Scott
also collaborates for the first time
with such producers as Ant Bell and
Raphael Saadiq.

On the R&B release horizon for
June and July: Trina Broussard
(Motown/Universal), Brandy
(Atlantic), R. Kelly (Jive), Angie
Stone (J/BMG), Stevie Wonder
(Motown/Universal) and newcomers
Teedra Moses (TVT), JoJo (Black-
ground/Universal) and O’Ryan
(TUG/Universal).

In other album activity, Jesse
Powell’s “Jesse,” on Enchanted/
Liquid 8 Recordings, appeared June
1. His single, “Did You Cry,” claimed
“atrpower bound” honors in the May
28 issue of Billboard radio trade sis-
ter Airplay Monitor.

‘O0ZING HISTORY’: The NBC-TV
special celebrating the Apollo The-
ater’s 70th anniversary (Rhythm &
Blues, Billboard, March 20) airs June
19. However, for a closer look at the

Harlem, N.Y., venue, check out
“Showtime at the Apollo: The Story
of Harlem’s World Famous Theater.”

The book by Ted Fox (who man-
ages Buckwheat Zydeco) originally
appeared in 1983. Mill Road Enter-
prises published an updated edition
earlier this year to commemorate the
theater’s anniversary.

Fox’s book is chock-full of histori-
cal data, first-person anecdotes, artist
recollections and priceless photos and
reproductions of theater handbills, as

Y, e et S ——
& SHOWTIME | ™esreer,,
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BY TED FOX
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THEATER'S HISTORY CHRONICLED IN BOOK

well as a new afterword documenting
the venue’s current status.

Among the historical tidbits: The
Apollo opened its doors in 1934 and
flourished under the direction of
controversial owner Frank Schiff-
man. It presented some 31 shows
every week through the '60s. Admis-
sion was an unimaginable dime at
the start, progressing to a top price of
$6 in 1976, when the venue closed
for the first time.

White performers like Buddy Rich
were just as popular as the black
artists who plied their trade on the
Apollo stage. The theater’s diverse
range of black performers has
included everyone from Billie Holi-
day to the Roots.

“The Apollo story is the de facto his-
tory of black music and black culture
in the 20th century,” Fox says. “The
place oozes history when you walk in.

“The Apollo was home for the
black community of Harlem and
home for the black performers of
America,” Fox continues. “And that’s
the key to its success and influence.
The Apollo knew its community well
and catered to it.”

NBC'’s two-hour “Apollo at 70: A
Hot Night in Harlem” features
Natalie Cole, Willie Nelson, Patti
LaBelle, Angie Stone, Ashanti,
Yolanda Adams, Herbie Hancock and
others. It airs at 8 p.m. ET/PT.

In keeping with the Black Music
Month theme, here are two other
items of interest.

Michael Eric Dyson has penned
“Mercy, Mercy Me: The Art, Loves
and Demons of Marvin Gaye.”
Dyson’s tome, published by Basic
Books, assesses Gaye’s life and its

R&B Sets

year’s three-day New Orleans soiree
(July 2-4).

EMI/The Right Stuff will release a
comprehensive collection of the ven-
erable group’s signature tunes Aug.
10. The single-disc, 18-track “Great-
est Hits” includes “Workin’ Together,”
“Southern Girl” and “Back in Stride.”

urban America.
Hip-hop back
in the day is the
focus of the DVD
“Hip Hop Time
Capsule—1992.”
More than 20
acts—from Das
EFX to A Tribe
Called Quest—

parallels with
ongoing issues in R |

M
Iue.s...

By Gail Mitchell

gmitchell@billboard.com

flow their way
through videos,
interviews, live performances and
freestyles. The DVD arrives through
Music Video Distributors and Rap
Entertainment.

IN AMAZEMENT: In tandem with the
Essence Music Festival’s 10th
anniversary (Billboard, May 29)
comes another impressive milestone.
Maze Featuring Frankie Beverly will
be honored for its 10 consecutive
years as a popular festival performer.
Essence Communications CEO Ed
Lewis will do the honors during this

KUDOS ... to Grammy Award-
winning talents Earth, Wind & Fire
and songwriter/producers Jimmy Jam
& Terry Lewis. They will join film
composer Elmer Bernstein in receiv-
ing the Governors Award from the
Los Angeles chapter of the National
Academy of Recording Arts and Sci-
ences. The ceremony takes place June
8 at the Beverly Hills Hotel.

Previous Governors Award recipi-
ents include Clarence Avant, Natalie
Cole, Brandy, Janet Jackson and
Quincy Jones.
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2418 BEYONCE A* coLuMBIA B5385+/SONY MUSIC (1298 EQ/18.98) Dangerously In Love | 1 70 |68 EAMON @ Jwessozousa (189 co) | Don't Want You Back | 3
Dt PACESETTER 0 51|65 MICHAEL MCDONALD A  moTown 000651/UMRG (12.95 €O} Motown | 17
2513639 TRILLVILLE/LIL SCRAPPY  BMEREPRISE 48556 WARNZR BROS (1898 CD} The King 0f Crunk & BME Recordings Present | 3 71 |63 YOUNG GUNZ  roc-a-FELLADEF JAM 001937*/100MG (8.98/12 98) Tough Luv | 1
. 126123 G-UNIT A% G-UNIT 001563 /INTERSCOPE (8 58/1263) Beg For Mercy | 2 73 197 |80 Z-RO ) PRINCE 42035/RAP-A-LOT 4 LIFE (17.98 CO) [H] The Life Of Joseph W. McVey | 27
2319 CARL THOMAS @ 540 BOY 001188 /UMRG (8.98/12.98) Let's Talk Aboutlt| 2 M 72 |77 STEVIE WONDER  M010WN/UTV 066164/UME 18.98 CO) The Definitive Collection | 28
29|24 LUTHER VANDROSS A? . siss5/aM6 (1299/18.99) Dance With My Father | 1 |97 |80 |71 ANDRE WARD _ awaRO %934/0RPU£US 1496 CO) Steppin”Up | 51
25|21 CASSIDY @  FULL SURFACE/) 57018°/RMG (12 98/18.98) Split Personality | 1 60 |36 JAY-Z  ROC-A-FELLA/OEF JAM 002482/10JMG 11238 CO) The Black Album: Acappella | 36
141 31(33 T.I. @ GRAND HUSTUE/ATLANTIC 83650-/AG (9.98/14.981 Trap Muzik | 2 59 | — THE STREETS  VICE61534*/ATLANTIC (14 98 CO} A Grand Don't Come For Free | 59
21117 GHOSTFACE  0Ff JAM 002169 /0JMG (8 98/12 98) The Pretty Toney Album | 4 8 67 |56 DEAD PREZ  cowumsia 89050 /SONY MUSIC (18.98 EQ CO} RBG: Revolutionary But Gangsta | 14
32 | 34|28 LUDACRIS A  0ISTURBING Thia PEACE/OEF JAM SOUTH 000330°/10MG (8.98/12.98) Chicken*N*Beer | 1 76 55 CHINGY A” OISTURBING THA PEACE 82976"/CAPITOL (11 38/18.58) Jackpot | 2
=41 28129 BLACK EYED PEAS A  A&M 002854/INTERSCOPE (1298 €D} Elephunk | 23 62 |67 VARIOUS ARTISTS  motowN/uUTV 001781/UME (12.98 CO) Motown 1's | 41
35|26 AVANT @  MAGIC JOHNSON/GEFFEN 001567 /INTERSCOPE (8.98/12.98) Private Room | 4 52| — VARIOUS ARTISTS  OKAYPLAYER 274461/DECON 11688 CO] Okayplayer: True Notes Vol. 1 | 52
1373 VARIOUS ARTISTS @ 50 50 002112/ /UMAG (8.58/12.9) Bad Boy's 10th Anniversary... The Hits | 1 82173 GOAPELE  skvBLAZEICOLUMBIA 72795 HIERD IMPERIUM (1398 E0 CO) [H] Even Closer | 60
o 30132 MASTER P NEW NO LIMIT 5717°/K0CH (18.98 €O} Good Side Bad Side | 3 3 86|75 SOUNDTRACK  MUSIC WORLD/COLUMBIA 90286/SONY MUSIC (18.98 EQ CO) The Fighting Temptations | 14
744434 RUBEN STUDDARD A J56639"/AMG (1298718 58] Soulful | 1 74 187 ADINA HOWARD  maYBACH 1953/RUEFTOWN {17.98 CO) The Second Coming | 74
32|48 LIONEL RICHIE  SLAND 002558/10MG (12.98 CO) Just For You | 22 84183 KINDRED THE FAMILY SOUL  HiDDEN BEACH/EPIC 86491/SONY MUSIC (18 98 EQ CO) [H]) Surrender To Love | 29
27130 TAMIA  ELEKTRA 62847/AG (18.98 CO More| 4 ?1 VARIOUS ARTISTS  swisHAHOUSE 005 (17.98 CO) The Day Hell Broke Loose2 | 74
20 1424 YING YANG TWINS @  ColLIPARK 2480°/TVT (17.98 CO) Me & My Brother j:*} 100{91 TOO SHORT  SHORT/JIVE 53722/Z0MBA {18 98 CO) Married To The Game | 7
47 43|51 MONICA @ ) 20031°/RMG (12 98/18.98) After The Storm | 2 78 |72 SMOKEY ROBINSON  ross0 121/7/1i0U10 8{1398 €O} Food For The Spirit | 44
> 33125 BEYONCE  £0:UMBIA58627/SONY MUSIC (19.98 EQ DVD/CD) Live At Wembley| 8 89|74 LAMONT DOZIER  JaM RIGHT 54633/LIGHTYEAR (14.98 CD) Reflections Of... | 74
43 LASHELL GRIFFIN  Eric 92439/SONY MUSIC (1298 EQ CD) [H] Free | 43 15 194188 LIL JON & THE EAST SIDE BOYZ  ME 2378/TT (11,98 CO/OVD) Partll | 7
44 | 50|46 R. KELLY A? JIVE 41812/20MBA (18.98 CO} Chocolate Factory | 1 93|84 CYPRESS HILL  sout ASSASSINS/COLUMBIA 90781°/SONY MUSIC 118.98 EQ CO) Till Death Do Us Part | 23
39|27 PETE ROCK  BBE 0032'/RaPSTER (15 98 CO) Soul Surviver Il | 27 90 {89 NB RIDAZ  NasTYBOY 1020/UPSTAIRS (1395 CO) [H] nbridaz.com | 62
46155145 JUVENILE  CASHMONEY 002301/UMRG (12 98 CO} Juve The Great: Screwed & Chopped | 40 | ©2 DMX A 5UFF RYDERS/DEF JAM 063369°/I0JMG (8.98/12.98] Grand Champ | 1
41137 MUSIQ @  EF S0UL 001616°/10IMG (8 98/12 98) soulstar | 3 99 SOUNDTRACK @ 1UG/EPIC %0744/SONY MUSIC (1898 EQ CO) You Got Served | 7
48 | 5743 R. KELLY A JVE 55077/Z0MBA (18.98 CO) The R. In R&B Collection: Volume One | 2 i 96 179 ANITA BAKER @ A11ANTIC 78209/RHIND (17,98 CO) The Best Of Anita Baker | 29
) B ' 3 DO L ) . » 4 A ‘ f »
00 »||0,06.60|(e s 4w »
E Sales data compiled from a national subset I\: f 1< x | . 4
g panel of core R&B/Hip-Hop stores by Nielsen 4 E S y E
] SoundScan == = 2=
S | ARTIST iMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 85
W NUMBER 1 83 114 Weeks At Number 1 14 | 2PAC A AMARU/KVE 41636/Z0MBA (1198/1/.58) Me Against The World | 397
2 | BOB MARLEY & THE WAILERS " 1Urf GONG/IStAND s45504/IDJMG (8561258 Legend | 395 13 | MAKAVELI A* DeaTHROW 63012° ADCH (1298/17.98) The Don Killuminati: The 7 Day Theory | 308
4 | EMINEM A° weB/AFTERMATH 493290 /INTERSCOPE (8.98/12.96) The Eminem Show | 106 11 | LAURYN HILL A® RUFFHDUSE/COLUMBIA 69035°/SONY MUSIC (11.98 EO0/17 98} The Miseducation Of Lauryn Hill | 166
3 | THE NOTORIOQOUS B.1.G. @ " AD BOY 273011 */UMRG (19.98/24.98) Life After Death | 328 | 8 [ JAY-Z A? Roc A-FELLADEF JaM 586396+ /iDIMG (12.9519.98) The Blueprint | 81
5 | 2PAC  A° 0EATH ROW 63008°/KOCH (12.98/24.98) All EyezOnMe | 425 17422 | PRINCE AND THE REVOLUTION @' warNER BROS. 25110{7.98/11.98) Purple Rain | 133
7 | 2PAC A® AMARU/DEATH RDW 490301 */INTERSCOPE {19.98/24.98) Greatest Hits | 284 f — | DR. DRE A® DEATH ROW 53000°/KOCH {11.98/17 93 The Chronic | 338
9 | PRINCE @ waRNERBROS 74272 (1895 CD) The Very Best Of Prince | 27 12 | BONE THUGS-N-HARMONY A‘ RUTHLESS/EPIC 63443'/SONY MUSIC (10.98 EQ/15.98 E. 1999 Eternal | 325
1 | NAS A 1L witl/COLUMBIA 92072°/SONY MUSIC {18.98 ED CO) Ilimatic: 10 Year Anniversary Platinum Series | 98 200 — [ JAHEIM A 01vINE MILL 47452° WARNER BROS. {11.98/17.98) [Ghetto Love] | 160
8 8 10| JAY-Z A FREEZE/ROC A FELLA 50040 CAPITOL @98/1298) Reasonable Doubt | 332 25 | MICHAEL JACKSON @ EPIC 65073/SONY MUSIC (1298 EQ/18.98) Thriller | 296
9 M 21| JUVENILE A* CASHMONEY 153162/ UMRG 1129818 98] 400 Degreez | 213 #8024 | T.1. GHET 0 vISION:ARISTA 12681 RMG {11 98/18 38) I'm Serious | 47
‘4 6 | THE NOTORIOUS B.1.G. A’ BA0 BOY 273000°/UMRG (11.98/18.38) Ready To Die | 445 %4 20 | MOBB DEEP_A L0UL/COLUMBIA /SONY MUSI(C (11.98 EQ/17.98) Murda Muzik | 32
17 AL GREEN A H/THE RIGHT STUFF 30800, CAPITOL (10.98/17.98) Greatest Hits | 469 — | MARY J. BLIGE A® MCA/GEFFEN 111156*ANTERSCOPE (1298/18.98 My Life | 206
16| EMINEM  A® WEB/AFTERMATH 43062°/INTERSCOPE (8 98/12 98) The Marshall Mathers tP | 171 ~ 115 | ALICIA KEYS A° . 2000/AMG 11298/18 381 Songs In A Minor 88

@& A'bums with the greatest sales gains this week. Catalog albums are 2-year oid titles that have fallen below No 100 on The Billboard 200 or reissues of older aibums. Tatdl Chart Weeks column reflects combined weeks title has a

»peared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. @ Recording Industry

Assn. (0f America (RIAA) certification for net shipment of 500,000 album units {Gold}. A RIAA certification for net shipment of 1 million units (Platinum]. @ RIAA certificaton for net shipment of 10 million units {Diamond). Numeral fuhowmg Platinum or Diamond symbol mdicates album’s multi-platinum level. For boxed sets, and double
running time of 100 minutes or more, the RtAA multiplies shipments bﬁ!he number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 300,000 units (Dro). /A Certification of 200,000 units {Platino). A "Certification of 400,000 units (Muiti-Platino). *Asterisk indicates LP is available. Most tape prices,

albums with a

ano CD prices for B d :
seekers this week. [M] indicates past or present Heatseeker title.

G and WEA labels, are suggested lists. Tape prices marked E

Q, and alt other CD prices, are equivalent prices, which are projected from wholesale arices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows atbums removed from Heat-
2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc All rights reserved.
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= ] ARTIST IMPRINT/PROMOTION LABEL} [ S ARTIST IMPRINT/PROMOTION LABEL) =] S ARTIST (IMPRINT/PROMOTION LABEL
- ti 1 p— -
1 R Burn awsao 1 26 41 31 Got It Twisted 51 % Make It Alright
USHER (LAFACEZZOMBA} o MOBB DEEP (INFAMOUS/JIVEZOMBA] B CARL THOMAS (BAD BOY/UMRG)
o 2 Overnight Celebmyﬁ.r 27 430 Southside z2 ) 61 I Like That
= TWISTA (ATLENTIC) P LLOYD FEAT ASHANTI (THE INC/DEF JAM IDJMG] it HOUSTON [ON PDINT/CAPITOL}
3 K If 1 Ain't Got You ﬁf 23 § 40 99 Problems : 56 What If
kS ALICIA KEYS (J.RMG) _‘,('! JAY-Z {ROC A FELLA/DEF JAM/IDJMG) I RUBEN STUDDARD (J/RMG)
4 Confessions Part |1 1tr 29 4 37 Diary ':.1 45 [ Want You
USHER {LAFACE/ZOMBA] ‘i ALCAKEYS (J/RMG} e JANET JACKSON (VIRGIN)
7 Freek-A-Leek L 26 Time's Up! 59 Turn Me On
PETEY PABLO IJIVEZOMBA] ke JADAKISS FEAT NATE 006G (RUFF RYDERS/INTERSCOPE) [l KEVIN LYTTLE (VP/ATLANTICI
1. A e AINATE DUGGL AUES OFE) B
6 All Falls Down ﬁf kI 27 Splash Waterfalls ﬁf 64 Blow It Out ﬁf
| KANYE WEST (ROC-A-FELLA DEF JAMVIOJMG) 1.__ LUDACRIS {DISTURBING THA PEACE:DEF JAM SOUTHADJMEI : e LUDACRIS THA PEACEDEF JAM SOUTHAD.MG!
7 B I Don't Wanna Know ;: 29 My Band Dip It Low
™ MARIO WINANS (BAD BOY/UMRG} 3 4 D12 FEAT EMINEM [SHAOY/INTERSCOPE} CHRISTINA MILIAN {ISLAND/IDJMG}
: 8 Happy People 128 Think About You Sunshine
A& R KELLY (JIVEZOMBA| LUTHER VANDROSS J/RMG) LIL FLIP FEAT. LEA (SUCKA FREE/COLUMBIA/SUM)
13 On Fire Salt Shaker Confessions Part |
_— LLOYD BANKS (G-UNIT/INTERSCOPE) YING YANG TWINS (COLLIPARK/TVT) USHER (LAFACEZOMBA)
o
] - :
0d16 Slow Motion You Don't Want Drama 0 Musicolo
b JUVENILE (CASH MONEY/UMRG) 8BALL & MJG FEAT P DIDDY (BAD BOY/UMRG) - PRINCE INPG/COLUMBIASUMI
11 B Game Over (Flip) Lean Back Get No Better
iy LIL' FLIP (SUCKA FREE/COLUMBIA/SUM) i TERROR SQUAO (SRL/UNIVERSALUMRG) = CASSIDY FEAT MASHONDA {FULL SURFACEL/RMG)
14 Jesus Walks 34 Whoknows Questions
i (ANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG] o MUSIQ (DEF SOULADIME) TAMIA (ELEKTRAVATLANTIC) -
£ 10 Yeah! 142 Selfish No Problem
USHER (LAFACEZOMBA] T SLUM VILLAGE (BARAK/CAPITOL} LIt SCRAPPY (BME/REPRISEAWARNER BRDS )
112 Roses ﬁf 39 [KX] Me, Myself And | The New Workout Plan
- OUTKAST (LAFACEZOMBA! = BEYONCE (COLUMBIA/SUM) KANYE WEST (ROC-A-FELLATDEF JAMVIDIMG)
11 Naughty Girl 150 TearltU Not Your Average Joe
ol s BEYONCE (COLUMBIA/SUM) A YUNG WUN [FULL SURFACEAJ/RMG) JOE BUDDEN (DEF JAMI0UMG)
19 Move Ya Body 41 §55 This Wa Friday Night
F NINA SKY [NEXT PLATEAU/UNIVERSAL/UMRG) Egs DILATED PEOPLES (ABB/CAPITOL) YOUNG GUNZ TROC-A-FELLAVOEF JAM/IDJMG)
[ 22 Dude 39 New Da Bring It Back
! BEENIE MAN {SHOCKING VIBES/VIRGIN) PATT| LABELLE (DEF SOUL CLASSICS/ADJMG] LIL' WAYNE (CASH MONEY/UMRG)
21 Talk About Qur Love 38 Step In The Name Of Love | Wanna Thank Ya
i‘; - BRANDY FEAT. KANYE WEST (ATLANTIC) R KELLY JIVEZOMBA) ANGIE STONE FEAT SNODP DOGG {J/RMG)
d N
) 15 Dirt Off Your Shoulder [ 35 Sorry 2004 Headsprung
| JAY-Z {ROC-A-FELLA/DEF JAM/IBJMG) L = RUBEN STUDDARO (J/RMG) Ll COUL J (DEF JAM/IDJMG)
20 U Should've Known BenerﬁT 5 {49 Culo Locked Up
e, MONICA {J/RMG} 1 PITBULL FEAT LIL JON {TVT} AKON FEAT STYLES P_(SRC/UNIVERSAL/UMRGI
21 423 Welcome Back The Way You Move Atter Party
- MASE (BAD BOY/UMRG! B QUTKAST FEAT SLEEFY BROWN (LAFACEZZOMBA) YOUNG ROME FEAT DMARION (T G/UNIVERSALUMRG)
»2 125 Jook Gal (Wine Wine)ﬁ.r 47 3151 U Saved Me Don't Say Nuthin
g g ELEPHANT MAN (VP/ATLANTIC} = R.KELLY (JIVEZZOMBAI THE ROOTS (GEFFEN/INTERSCOPE)
1118 Tipsy 45§57 Call My Name E.l. (Reinvention)
I | J-KWON (SO SO OEF/ZOMBA) Wk ; £ PRINCE (NPG/COLUMBIA/SUMI] NELLY {FO' REEL/UNIVERSALUMRG}
24 17 Don't Take Your Love Away 153 Whats Happnin! [ Hate U
L8 AVANT {MAGIC JOHNSON GEFFEN/INTERSCOPE] e YING YANG TWINS (COLLIPARK/TVT) 2 RO {J PRINCE/RAP-A-LOT 4 LIFE)
L 24 Still In Love 143 So Sexy Let Me In
3! TEENA MARIE (CASH MONEY CLASSICS/UMAG] i IWISTA FEAT R KELLY (ATLANTIC) YOUNG BUCK {G-UNIT/INTERSCOPE}

® pecords with the greatesl impressions increase

2004. VNU Business Media, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio

Track service. 141 stations are electronicaily monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data
This data is used to compiie the Hot R&B/Hip-Hop Singles & Tracks chart. trindicates title earned HitPredictor status in research data proviced by Promosquad.
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MASE
Welcome Back UMRG

R. KELLY
You Saved Me ZOMBA

LIl FLIP
Sunshine COLUMBIA

78.3
18.0
65.8

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

YUNG WUN
1 Tear It Up RMG 978
JAY-Z
2 99 Problems (DJMG 81.4
| . OUTKAST
3 Roses ZOMBA 84.4
4 ELEPHANT MAN 75.7
Jook Gal (Wine Wine) ATLANTIC d
5 ANGIE STONE 127
| Wanna Thank Ya RMG k
KANYE WEST
6 Jesus Walks IDJMG 11
NINA SKY
1 Move Ya Body UMRG 123
MURPHY LEE
8 Hold Up UMRG no
g BRANDY 703

Let's Talk About Our Love ATLANTIC

D12

How Come INTERSCOPE 1.5

. s ———
¢
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B = = Broadcast Data
. . 1 g Systems
7 TITLE 5 TITLE
l S ARTIST (IMPRINT/PROMOTION LABEL) < ARTIST (IMPRINT/PROMOTION LABEL)
] Naughty Girl 2 WisAtNo. 1 |1 Burn prvywn|
Y BEYONCE [COLUMBIA/SUM) i USHER (LAFACEZOMBA
249 Talk About Qur Love "
E = BRANOY FEAT KANYE WEST (ATLANTIC! / 5 :éi?;;;ll.‘o-l(fv%';umw
| 4 Move Ya Bod | N .
et NINA SKY NEXT PLATEAU/UNIVERSALIUMEG) i 4 OTWVST;“LQ&LFSWW"VW
ISTA (; ICh
7 Freek-A-Leek L aall :
) PETEY PABLO (JIVEZOMBA) I 2 Naughty Girl
i 3 On Fire L BEYONCE (CI-JLUMBIA/SUM}
It LLi¥D BANKS (G-UNIT/INTERSCOPE! r 7 Confessions Part "ﬁ
6 Make It Up With Love 2] USHER (LAFACEZOMBA)
| ATL INOONTIME/EPIC/SUMI 6 N Yeah!
!_l S Happy People ik USHER (LAFACE/ZOMBAI
B KELLY LIVE/Z0MBA) 7 | Don't Wanna Know
24 Bounce Back Il g MARIO WINANS (BAD BOY/UMRG)
F JUVENILE FEAT. BABY (CASH MONEY/UMRG} I 8 Al Falls Down
93— Jesus Walks 1. KANYE WEST IROC A FELLA/OEF JAM/IDJMG)
i KANYE WEST (RUC A-FELLAVOEF JAM/IDJMG) {
(72| [ Don't Say Nuthi v Ul
on t Say Nuthin | PITBULL FEAT LIL JON TVT)
? THE ROOTS (GEFFEN INTERSCOPE) 2
70 T 14 Roses
psy . DUTKAST (LAFACE/ZOMBAI
J-KWON (S0 S0 DEFZOMBAI £1 Ain't Got Y
311 Dude r !\umm:gs} uﬂ?»tnmouw
1 BEENIE MAN (SHOCKING VIBESAVIRGIN)
18 Got It Twisted : 16 Slow Motion
= MOBB DEEP [INFAMOUS/JIVE/ZOMBA I JUVENILE {CASH MONEY/UMRG)
413 Yeah! 12 Tips
| USHER (LAFACEZOMBAI J-KWON (SO S0 DEF/ZOMBA)
17 Game Over {Flip) 15 | Pra
alli LIL FLIP_(SUCKA FREE/COLUMBIA/SUM) AMANDA PEREZ (POWERHOWSENVIRGINY
6 Stand Up In It 17 So Fly
THEODIS EALEY (IFGAM) NB RIDAZ (NASTYBOY/UPSTAIRS}
12 Overnight Celebrity 13 Game Over (Flip)
i TWISTAIATEANTICL__ LIL FLIP {SUCKA FREE/COLUMBIA/SUMI
120 What's Happenin’ 10 My Band
{ METHOO MAN (DEF JAMNO.MG) - D12 (SHADY/INTERSCOPE)
‘| B n v
i’ Euan:‘g,.l ; :sgLAVE) 18 1 21 Move Ya Bod
1 NINA SKY [NEXT PLATEAU/UNIVERSAL/UMRG]
29 Get No Better p 24 99
CASSIDY FEAT MASHONOA (FULL SURFACE/J/RMG] JM;”%ETQENDMAM o)
16 All Fails Down = o
y KANYE WEST [ROC-A-FELLA/DEF JAM/IDIMG) 23 On Fire
- ] LLOYD BANKS {G-UNIT/INTERSCOPE]
115 Time's Up! LS . :
= JADAKISS FEANAT00GEHAUFE RYDERS INTERSCORE Compiled from a national sample of data supplied by Nielsen
32 Tear it Broadcast Data Systems. 61 rhythmic airplay stations are elec-
YUNG WUN (FULL SURFACE/J/RMG tronically monitored 24 hours a day, 7 days a week Songs ranked
b f - by number of detections. @B Songs showing an increase in detec-
2 2]';1;}’!'5’“‘# (IVEZOMBA tions over the previous week, regardless of chart movement. A
Sy - song which has been on the chart for more than 20 weeks will
o 23 99 Problems generally not receive a bullet, even if it registers an increase in
ol JAY-Z {ROC-A-FELLA'DEF JAM/IDJMG) detections. The rhythmic airplay chart runs at a deeper length in
—————
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greatest sales gains. © 2004, VNU Business Media

Inc. and Nielsen SoundScean, Inc. All nghts reserved. Compiled by Nieisen

SourScan from a national subset pane! of core R&B/Hip-Hop stores. This data
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Airplay Monitor, ~ Billhoard  Information  Network, — and
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RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

ALICIA KEYS
1 If | Ain't Got You RMG 82.8
JAY-Z
2
“ 99 Problems IDJMG 78
3 BRANDY 706

Talk About Our Love ATLANTIC

research data provided by Promosquad. © 2004, VNU Business xher radio formats and hitpredictor legend located in chart section

Media, Inc. All rights reserved.

Music

Brands

Continued from page 22

community, And they're getting com-
fortable with it.”

Companies that partner with hip-
hop artists gain credibility, even for
long-established products, experts say.

“We know what our community
wants. We know what America wants.
We only help [companies]| define their
market,” Simmons says.

He believes companies willing to
work closely with the artists they enlist
will reap the most henefit. “I need to
make your product right, I need to
make your product better, then [ want
to market it.”

It is a far cry from the time, just five
years ago, when prestige brands objected
to being associated with rap acts.

“They’'d say, ‘We don’t want money
fromi these people because this is going
against our core audience,’ not realiz-
ing that was going to be their next audi-
ence,” Bad Boy's Spencer says.

M.A.C cosmetics chose Lil’ Kim and
Mary J. Blige for its print campaign in
2001 because, according to M.A.C pres-
ident John Demsey. “the hip-hop gen-
eration is the MA.C generation.”

The 20-year-old Canadian company’s

growth into the fourth-largest cosmet-
ics brand coincided with the evolution
of hip-hop culture, Demsey adds.

Meanwhile, other companies that
once may have heen concerned about
alienating older demographics are
turning to hip-hop campaigns.

Rappers and athletes anointed
Cadillac’s Escalade as the luxury
sport utility vehicle of choice after its
1999 introduction.

The company’s new rap rep is “a
totally great surprise,” Cadillac GM
Mark LaNeve told the Los Angeles
Times. Parent company GM soon
seized on the idea, staging a car show
in February that featured rap and
sports stars, their cars and music.

According to the Los Angeles
Times, Cadillac truck sales grew
almost 20% in 2003 compared with
the previous year.

This sort of growth encourages com-
panies to not only seek rap stars for
product endorsements bhut also hire
such agencies as Blue Flame, Blue
Fusion, Davie-Brown and Power Moves.
These firms use the guerrilla marketing
methods developed to sell rap records to
put clients’ products in the face of that
elusive 12- to 24-year-old market.

“The reason it’s successful is it stirs
word-of-mouth,” Power Moves’ Prez
says. “I found there’s no better form
of promotion.”

x Airplay monitored by 89 nielsen
E Broadcast Data
= Systems
£ TITLE IMPRINT/PROMOTION LABEL Artist
6 Weeks At Number 1
1 OVERNIGHT CELEBRITY Twista %
ATLANTIC
2 FREEK-A-LEEK Petey Pablo =
JIVE/ZOMBA
3 ALL FALLS DOWN Kanye West Featuring Syleena Johnson =<
: % ROC-A-FELLA/DEF JAM/IDJMG
7 SLOW MOTION Juvenile Featuring Soulja Slim <
3 CASH MONEY/UMRG
15 ROSES OutKast =
LAFACE/ZZOMBA
4 GAME OVER (FLIP) Lil' Flip =
SUCKA FREE/COLUMBIA/SUM
9 ON FIRE Lloyd Banks %
G-UNIT/INTERSCOPE
10 JESUS WALKS Kanye West
ROC-A-FELLA/DEF JAM/IDJMG
6 TIPSY J-Kwon %
S0 SO DEFZOMBA
| 8 DIRT OFF YOUR SHOULDER Jay-Z %
e ROC-A-FELLA/DEF JAM/IDJMG
12 CuULoO Pitbull Featuring Lil Jon =
T
13 WELCOME BACK Mase
BAD BOY/UMRG
15 DUDE Beenie Man Featuring Ms. Thing <
SHOCKING VIBES/VIRGIN
1" MY BAND D12 =
| SHADY/INTERSCOPE
16 99 PROBLEMS Jay-Z =
ROC-A-FELLA/QEF JAM/IDJMG
22 JOOK GAL (WINE WINE) Elephant Man =
VP/ATLANTIC
20 SALT SHAKER Ying Yang Twins Featuring Lil Jon & The East Side Boyz =
COLLIPARKTVT
14 SPLASH WATERFALLS Ludacris %
DISTURBING THA PEACE/DEF JAM SOUTH/{DJMG
17 I'M STILL IN LOVE WITH YOU Sean Paul Featuring Sasha =
VPIATLANTIC
19 TIME'S UP! Jadakiss Featuring Nate Dogg =
RUFF RYDERS/INTERSCOPE
23 WHATS HAPPNIN! Ying Yang Twins Featuring Trick Daddy <
o | COLLIPARK/TVT
121 GOT IT TWISTED Mobb Deep =
i INFAMOUSJIVEZOMEBA
418 ONE CALL AWAY Chingy Featuring J. Weav <=
DISTURBING THA PEACE/CAPITOL
| LIKE THAT Houston Featuring Chingy, Nate Dogg & 1-20 =
ON POINT/CAPITOL
24 T YOU DON'T WANT DRAMA 8Ball & MJG Featuring P. Diddy ==
L R BAD BOY/UMRG

@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 95 R&B/Hip-Hop and
61 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi
ence, computed by cross-referencing exact times of airplay with Arbitron listener data @ Videoclip availabiiity. © 2004, VNU Busi-

ness Media, Inc. Alf rights reserved.
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- " TOP LA ALE
004 DO »
Sales data compiled by R @
(=1 . (=]
EEN | 2 I\ Nielsen = e = s
2y SoundScan 2 P 5=
G = LEf ARTIST Title 2% & |3 ARTIST Title | X5
T IMPRINT & NUMBER/DISTRIBUTING LABEL 28 S|~ IMPRINT & NUMBER/DISTRIBUTING LABEL g8
:¥: NUMBER 1/ HOT SHOT DEBUT 3¢ 1 Week AtNumber 1 Ml 46 | 44 EZEQUIEL PENA 20 Herraduras De Oro | 25
FONDVSA 351296/UG {14.9 CO)
1 N LUPILLO RIVERA Con Mis Propias Manos | 1
UNIVISIDN 310248/UG (14.98 CD} [M] >4 52 \?435?7 (SBEﬂc&[RH]D g 0] 2
2|1 CONJUNTO PRIMAVERA Dejando Huella | 1 52 ) 72 | — | «/| PEPE AGUILAR Con Orgullo Por Herencia | 7
FONDVISA 351248/UG (12.98 CD) [M] UNIVISION 310167/UG (9.98/13.98) [M]
B ez 3 ) 67|67 [='/| JULIO IGLESIAS Divorcio | 9
;$t GREATEST GAINER ;$\~ X3 SONY DISCOS 93217 {16.98 EQ CD)
3 111|8 LOS HOROSCOPOS DE DURANGO Locos De Amor | 3 4 EVARY TIZIANO FERRO 111 Ciento Once | 32
PROCAN 720363/015A {11.98 CO)_[M] EMI LATIN 95526 {14.98 CD)
312 ADAN CHALINO SANCHEZ Amor Y Lagrimas | 1 64 | 65| | PANCHO BARRAZA Las Remanticas De Pancho Barraza | 12
MOON/COSTARGLA 93409/SONY 0ISCDS (13.98 EQ CO MUSART 2713/BALBOA (6 98 €0} [M]
4 | 4 |}l GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago | 1 56 BV .| 0JOS DE BRUJO Bari | 56
DISA 720356 {12.98 CO) S0 | WORLD VILLAGE 468024 (16.38 CDI
5 INE ~| JENNIFER PENA Seduccion | 1 55|55 f | K-PAZ DE LA SIERRA Arrasando Con Fuego | 40
B UNIVISION 310129/UG (17.98 CD) [M] B PROCAN 720315/018A (12.98 CD)
7 i LOS HURACANES DEL NORTE Con Experiencia Y Juventud | 7 51|46 { | EL PODER DEL NORTE La Decada | 11
| UNIVISION 310275/UG {14.98 CD) [M] | DISA 720350 112.98 €D} [M]
7 | 6 | - | VARIOUS ARTISTS El Carnalillo Mix Pr  El Pasito Durang Mix | 6 M 60 | 60 [1] WID A Proyecto Akwid | 7
DISA 720365 (12.98 CD) ] univision 3101s5/UG 11398 €0) [M]
g 51 3} .| LOS TIGRES DEL NORTE Pacto De Sangre | 1 60 " | ADOLFO URIAS Y SU LOBO NORTENO Eternamente Enamorado | 36
i FONOVISA 351245/LUG {14 98 €D) PLATINO/FONOVISA 351322/UG (13.98 €D}
8 8 | 5 [ | VARIOUS ARTISTS Los 20 Sencillos Del Ano ¥ Sus Videos | 5 6 | OBIE BERMUDEZ Confesiones | 17
¢ DISA 726377 (14 98 CD/DVD} | EMILATIN 84647 {14.98 CD)
6 |—| | PALOMO Yo Te Propongo | 6 6 57| 49 [ - | VARIOUS ARTISTS Historia Musical Nortena | 10
| oisa7asn2 01238 c0) M) UNIVISION 310236/ {14.98 €D}
12 ] -/ | | BANDA EL RECODO Exitos Con Tradicion Sinatoense | 12 JCXM 66 | 59 | | MANA o Revolucion De Amor | 1
E | FonDvISA 551340/06 1455 CO) [M] WARNER LATINA 48566 {10.98/18 98)
¢ SOUNDTRACK Pasion De Gavilanes | 9 LW 44 | 32 LOS ORIGINALES DE SAN JUAN Corridos De Este Tamano | S
TELEMUNDO/LAGUNA 95191/SONY DISEQS (1538 EQ CD) EMI LATIN 77500 (14 98 £D} [H] |
‘M 10 | 7 GIPSY KINGS Roots | 3 6 52172 CHALINO SANCHEZ Coleccion De Oro | 52
NONESUCH 7984 1/AG {18.98 CO) MUSART 2522/BALBOA (12 98 CD}
M= ESETTER :: .3 58 | 58 TEGO CALDERON El Enemy De Los Guasibiri | 5
2 B PAC E B | WHITE LION 56625/BMG LATIN {15.98 D) [M]
15418 |20 A.B. QUINTANILLA i PRESENTS KUMBIA KINGS Los Remixes 20| 11 | 68|54 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez | 4
: EMI LATIN 77055 {13.98 CD) X SONY DISCOS 91088 {17.98 EQ CO) [M] ]
16 115111 ELVIS CRESPO Saborealo | 3 6 31161 REY RUIZ Mi Tentacion | 31
W o ooe1 1598 C) SONY DISCOS 93224 (15.98 EQ CD}
14 (12| .| LA OREJA DE VAN GOGH / Lo Que Te Conte Mientras Te Hacias La Dormida | 9 A 70| — PEPE AGUILAR Coleccion De Oro Vol.2 | 51
SONY DISCOS 70451 {15.98 EQ €O} [M] MUSART 2891%/BALBOA (3 95 CD}
13113 CONJUNTO ATARDECER Los Numero Uno Del Pasito Duranguense | 8 B 63|48 LOS REHENES Las Rancheras De Los Rehenes | 48
MUSIMEX 002541/UNIVERSAL LATINO (1398 Ci} [H] DISA 729080 (7.98 CD)
. 12 9 VICENTE FERNANDEZ Se Me Hizo Tarde La Vida | 5 56 | 63 EL COYOTE Y SU BANDA TIERRA SANTA La Historia | 19
A SONY DISCOS 91025 (14.98 £0.CDI [M] EMI LATIN 52482 (14.95 CO) [M]
16116 | VARIOUS ARTISTS 100% Duranguense | 7 50|51 GRUPO PEGASSO 30 Exitos | 37
DiSA 720345 (12.98 CD) | UNIVISION 310243/UG {14.98 CQ}
17115 i PAULINA RUBIO Pau-Latina | 1 62 |64 | il SELENA Momentos Intimos | 11
| UNIVERSAL LATING 002036 [17.98 CD) B eniLaTiy 95845 116.98 CD) _‘
728 22 |18 || THALIA Greatest Hits | 2 74 JULIETA VENEGAS Si| 74
B ) SPECIAL MARKETS 93043EMI LATIN (168 CD) ! ARIOLA §7447/BMG LATIN (14 98 CD}
27 |14 | FRANCO DE VITA Stop | 7 71173} | LOS BUKIS 25 Joyas Musicales | 3
| SONY 0ISCOS 93286 (17.98 EQ CD) [M] o — | | FONOVISA 350895/UG (8.98/13.98) [M]
28|24 | !VIARCO ANTlONIO SOLIS La Historia Continua... | 1
INOVISA e o o8 DO LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
30 (25 DAVID BiSBAL Buleria | 5
8| VALE 00203)/UNIVERSAL LATING (15,98 COJ [
JENNIFER PENA ELVIS CRESPO LUPILLO RIVERA
| LOS RIELEROS DEL NOR" E 20 Anos De Fuerza Nortena | 5 SEDUCCION (UNIVISIONUGH SABOREALO (OLE} CON MIS PROPIAS MANOS [UNIVISION/UG)
1 FONOVISA 351235UG (1298 CO} [M]
SIN BANDERA /. De Viaje | 6 GIPSY KINGS BABY RASTA & GRINGO CONJUNTO PRIMAVERA
SONY 0ISCOS 70633 116,98 EQ COY [M] ROOTS {NONESUCH/AG! SENTENCIADOS (NEW RECORDS/UNIVERSAL LATINO) DEJANDD HUELLA {FONOVISAUGI
X BRONCO/LOS BUKIS Cronica De Dos Grandes | 1 AB. QUINTANILLA 1ll PRESENTS KUMBIA KINGS VICTOR MANUELLE LOS HOROSCOPOS OE DURANGO
QR FONOVISA 35127946 117 36 CO/OVO) L0S REMIXES20 (EMI LATIN) TRAVESIA (SONY DISCOS) LOCOS DE AMOR PROCAN/DISA!
" 26 |10 .‘ BABY RASTA & GRINGO Sentenciados | 10 LA OREJA DE VAN GOGH WY QUEEN ADAN CHALINO SANCHEZ
B NEW RECORDS 32010/UNIVERSAL LATIND (12  CO) [W) L0 QUETE CONTE MIENTRAS TE HACIAS L DORMIDA (5oNY Discost JR 1A PLATINUM EOITION (REALUNIVERSAL LATINO) AMOR Y LAGAIMAS {MOON/COSTAROLV/SONY DISCOS)
0 By 14 ;&Igﬁh‘;ﬁn?l“m Como Pude Enamorarme De Ti | 18 PAULINA RUBIO REY RUIZ GRUPO MONTEZ DE DURANGO
PAU-LATINA [UNIVERSAL LATIND} MITENTACION (SONY DISCDS) EN viv0 DESOE CHICAGO {0ISA)
23 | ADAN CHALINO SANCH' Z Un Sonador | 5
] UNIVISION 310148/UG {13.98 CO) THALIA LUNYTUNES & NORIEGA LOS HURACANES OEL NORTE
33 f VICTOR MANUELLE Travesia 1 GREATEST HITS (EMI SPECIAL MARKETS/EMI LATIN} MAS FLOW (vt} CON EXPERIENCIA Y JUVENTUD (UNVISION/UGY
|| SONYDISCOS 532721798 EQ COl B FRANCO DE VITA CELIA CRUZ VARIOUS ARTISTS
29 INTOCABLE La Historia | 3 STOP (SONY DISCOS) HITS MIX (SONY DISCOS} EL CARNALILLO MIX PRESENTA: EL PASITD DURANGUENSE MIX DISAI
EMI LATIN 80818 (12.98 CO) o MARCO ANTONIO SOLIS AVENTURA LOS TIGRES DEL NORTE
36131 [ ALEX UBAGO Fantasia O Reatidad | 14 LA HISTORIA CONTINUA.. {FONOYISAVUG) LOVE & HATE {PREMIUM LATIN PACTO OE SANGRE (FONOVISA/UG)
1| WARNER LATINA 61342 (17.98 CO) [N}
- DAVID BISBAL VARIOUS ARTISTS VARIOUS ARTISTS
35 ] 49|56 | IVY QUEEN Diva Platinum Edition | 24 BULERIA {VALE/UNIVERSAL LATIND} JAMZ TV HITSVOL 2 (REAL/UNIVERSAL LATIND) DS 20 SENCILLOS OEL AND Y SUS VIDEDS (DISA}
REAL 070131/UNIVERSAL LATIND (15.98 CO}
i SIN BANDERA LITO ¥ POLACO PALOMO
I 25 | K-PAZ DE LA SIERRA 20 Exitos Con La Fuerza Duranguense | 15 DEVIAJE (SONY DISCOS) FUERA OF SERIE (PINAVUNIVERSAL LATINO} YO TE PROPONGO (DISA}
PROCAN 720348/015A {12 98 CO) [H]
I ALEX UBAGO CELIA CRUZ BANDA EL RECODO
38 ﬂngﬁ”zéﬁ;?&)ﬂ;ﬁmmm] Coteccion De Oro | 9 FANTASIA O REALIOAD (WARNER LATINA)  EXITOSETERNOS (UNIVERSAL LATINO) EXITDS CON TRAQICION SINALOENSE (FONOVISA/UG)
. MANA VARIOUS ARTISTS SOUNOTRACK
- ! !;,%5‘355',‘,{'05”@@5',83 Tributo Al Amor | 1 ECLIPSE {WARNER LATINA) BANOO KORRUPTO 2 (EVERYWHERE} PASION OF GAVILANES [TELEMUNOO/LAGUNAVSONY DISCOS}
34 | GRUPO MONTEZ DE DU- 'ANGO De Durango A Chicago | 2 AB. QUINTANILLA Ill & KUMBIA KINGS VARIOUS ARTISTS CONJUNTO ATAROECER
DISA 724088 (12.98 CO) LA HISTORIA (EMI LATIN} REGGAETONHITS 2004 (J&N/SONY DISCOS) L0S NUMERQ U0 OEL PASITO DURANGUENSE. IMUSIMEUNIVERSAL LATIND!
4 40 LOS TEMERARIOS 15 Super Exitos En Vivo Vol.1 | 20 § DIEGO TORRES ELVIS CRESPO VICENTE FERNANDEZ
DISA 726380 {14.98 CO/OVO) MTV UNPLUGGED (ARIOLA/BMB LATINI GREATEST HITS. (SONY DISCOS) SE ME HIZO TAROE LA VIOA (SONY DISCOS)
39 MANA Eclipse | 2 CHAYANNE FULANITO VARIOUS ARTISTS
WARNER LATINA 61046 {(18.98 CD) SINCERD (SONY 0ISCOS) LA VERDAD {CUTTING) 100% DURANGUENSE (DISA
41 | VARIOUS ARTISTS Arcoifis Musical Mexicano 2004 | 2 DON OMAR VARIOUS ARTISTS 10S RIELEROS OEL NORTE
R UIVISION 310233/U6 (14,96 CO) , = THE LAST DON (I} BACHATAHITS 2004 [J&N/SONY DISCOS) 20 ANDS OF FUERZA NORTENA [FONDVISA/UG)
4 14 i : ivo Li
i E{"ﬂ Lmﬂ%g‘gﬁﬁ o, Intimamente: En Vivo Live | 1 JULIO IGLESIAS VARIOUS ARTISTS BRONCO/L0S BUKIS
it DIVORCIO (SONY 0ISCOS] 30 BACHATAS PEGADITAS {MOCK & ROLL/SONY DISCOSH CRONICA OF 00S GRANDES (FONDVISA/UG)
44 14845 A.B. QUINTANILLA 1l & | UMBIA KINGS La Historia | 1
EMI LATIN 93490 (11 98 CD/DVD} TIZIANO FERRO VARIOUS ARTISTS PATRULLA 81
CIENTO ONCE {EMI LATIN} BACHATAHITS 2003 {J&N/SONY DISCOS) COMO PUDE ENAMORARME OE TI' (0!SA)
25 | DIEGO TORRES MTV Unplugged | 45 o n
| ARI0LA 60783/BM 5 LATIN{15.98 CO) 0308 DE BRUJO VARIOUS ARTISTS ADAN CHALINO SANCHEZ
4 | CARDEN/LES DE NUEVe) LEON Historia Musicat | 27 BARI (WORLD VILLAGE) REGGETON EN LA PARADA PUERTORFIQUENA [PERFECT IMAGEUNVERSALLATIVOI UN SONAOOR (UNIVISIDNAUG)
DISA 724100 {129 CD} OBIE BERMUDEZ VALY VARIOUS ARTISTS P.I} INTOCABLE
43 CROOKED STILO Puro Escandalo | 47 CONFESIONES {EMI LATIN) 120ISCIPULDS {DIAMOND} LAHISTORIA (EMI LATIN}
FONOVISA 351366/UG (13 98 CD) L
= Ir B & Abums with the greatest sales gains this week @ Recording Industry Assn. Of America {RIAA) centification for net shipment of 500,000 album nits (Gold). A RIAA certification for net shipment of 1 mil-
&S GRUPO MOJADO 20 Greatest Hits | 9 lign umlis {Platinum}, @ HIAASgeE:ifgx;celx?inn ;0:\:1&; shipment Zlfl Tg milllljun units (Diarnnnd;f h?umerai following P?at?riu?v? or ‘[?xamund symbol iv‘:digat:s alhung's multi-platinum i«;ﬁ:l.oF’:Jv l:olled sg:s,zr:]dndmmlle
UNIVISION 379235/U6 {17.98 CO/OVD) [pl]_ - albums with a running tme of 100 minttes or more, the RIAA muttiplies shipments by the rumber of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Oro}. A Certifica-
1 AYANNE Sincero 1 ion of 200,000 units {Platino). A\? Certficaton of 400,000 untts (Mutti-Platinol. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices

¥C0$ 70627 (16.98 EQ CO)

marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth
Heatseeker Impact shows aibums removed from Heatseekers this week. [M] indicates past or present Heatseeker tide. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All ights reserved.
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Airplay monitored by N .
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= 8 Airplay monitored by k Nielsen glo?dcasl Data
Wt z > ~ ystems %
£ = r gr(::’i‘a;t Data S 23l 5 | TITLE ARTIST =i TITLE ARTIST
13 E | TITLE 4 Artist % = =l <= | IMPRINT/PROMOTION LABEL =2 IMPRINT/PROMOTION LABEL ]
3 | & B3] PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL g&e
| o 1| TUDEQUEvAS FRANCO DE VITA o FIERA INQUIETA ANGELA MARIA FORERD 4
e 3 Weeks At Number 1 SONY DISCOS TELEMUNDO/LAGUNA /SONY DISCOS
e NUMBER 1 s¥%¢ Uinoer 2 2 | TEQUISETANTO PAULINA RUBIO 9 ND ME QUIERD ENAMORAR KALIMBA 4
1477 Vivo Y MUERO EN TU PIEL Jennifer Pena <2 | 1 OK mﬁmmg TUPIEL JENNIFER PENA [RREA] ?ﬂng'ﬁ;\s VICTOR MANUELLE
R.PEREZ (R PEREZ ]
SR FERED) AR UNIISION SONY 0ISCOS 1
3¢ HOT SHOT DEBUT /% 4 3 | CUIDARTE ELALMA CHAYANNE m DAME TU AIRE ALEX UBAGO
< < | SONY 0ISCOS WARNER LATINA ‘
2 3 é#?;ﬂg (EASY%U (! E ,'::,, X Marc é_\ "'0" ?'3! @ 2 o . AHORA QUIEN MARC ANTHONY B ] gl;JSTOONGvRé\\glCI}) 3 GLORIA ESTEFAN "
. NUS) REVES) SONvoSC o 0 | 430AM 0BIE BERMUOEZ @ ANOAR CONMIGO JULETA VENEGAS
344 TU DE QUE VAS Franco De Vita =2 | 3 EMILATIN ‘ ARIOLA BME LATIN |
F.OE VITA,L ROMERO {EOE VITA) 'SONY 0ISCOS : o 7 | Aunaue L%J TEPUEDA VER Alexusaco el SﬁANAs FRIAS MANA & RUBEN BLADES
WARNER LATIN x WARNER LATINA
1 315 ‘Al TE QUISE TANTO Paulina Rubio == | 1 8 5 | YTODOQUEDA EN NADA RICKY MARTIN a AMAR COMO TE AME JOAN SEBASTIAN ’
€ ESTEFAN JR.A PENA (C SURDKIN ANOAHI] UNIVERSAL LATINO SONY DISCOS MUSART /BALBOA ]
N - 9 8 | ABRAZARLAVIDA ONSI ALEJANDRO SANZ
5 | 3 [l4] MAS QUE TU AMIGO Marco Antonio Solis < | 1 ONVESSAITATING HISF & | WARNERLATINA
M.A SOLIS H PATRON.R PEREZ (M A SOLIS) FONOVISA 10 B gouﬁ UoRD sineanoera KL DESNUDATE MUJER DAVIO BISBAL '
5 212 | CREO EN EL AMOR Rey Ruiz = | 2 Y DISC VALE ,UNIVERSAL LATING
JLPILOTG tJ L PILOTO.A.DEL SOLI SONY DISCOS o 1 gghs‘sgfsggscosns IMPOSIBLES L DREJA DE VAN GOGH a sklézmvmm — DAVID BISBAL ¢
71617 DOS LOCOS Los Horoscopos De Durango = | 6 RPN 9 | LUCHARE PORTU AMOR ALEJANORD FERNANOEZ e 29 | MASMALAQUETU EONITA NAZARIO 1
LOS HORDSCOPOS DE DURANGO (A MARTINEZ) PROCAN /0iSA SONY DISCOS SONY DISCOS
m 16 | TARDES NEGRAS TIZIANO FERRO e DUELE EL AMOR ALEKS SYNTEK WITH ANA TORROJA t
EMILATIN, EMILATIN
«» GREATEST GAINER «W» AL 13 | CRUZDEOVIOO PEPE AGUILAR 9 37 | ELZAZA ZA(MESA QUE MAS APLAUOA} CLIMAX
8 12134 PERO QUE TAL SI TE COMPRO Lupillo Rivera @ | 8 UNTISION MUSART/BALB0A *
PRIVERA {C.REYNA) UNIVISION 15 12 Iélr«é{g Lé‘M%ULE\?:G ANDY 3 LUCAS [RL] 3 U&\Eﬁsn‘s\mﬁvwo ENRIQUE IGLESIAS N
9 817 i CUIDARTE EL ALMA Chayanne 1 0 27 | DESESPERADO RICARDO MONTANER [T COMO UN SUENO LEON OE JuDA
LFOCHOA IM.DURANDEAU.C ZALLES) SONY 0ISCOS WARNER LATINA i LUAR v
AYAN 15 | CREO ENELAMOR REY AUIZ HEY CORAZON LA SECTA ALLSTAR
Bl 9 |12 W8 A DONDE ESTABAS? Intocahle 9 SONY DISCOS o NO LITTLE FiSH |
R.MUNDZR MARTINEZ (R MARTINEZ I REIN 17 | MAS QUE TUAMIGO MARCO ANTONIO S0LS [ HAY QUE CAMBIAR AREA 305 '] |
: FONOVISA AFE UNIEISION
719 CRUZ DE OLVIDO Pepe Aguilar 7
RGO A AR oS OE CANTAR HASTA MORIR oieco 10mnes |39 ] COMO FU1 A ENAMORARME DE T (0 TR0 "
RIOLA/BMG (ATIN E RISMA/SONY DISCOS
12118 |13 [F:5 4:30 AM Obie Bermudez 9 POl 15 | SENTADA AQUIENMI ALMA cravanne ) ECHALE LENA VICTORIA
SKRYS.J.SOMENLAN (0 BERMUOEZ.S KRYS) EMI LATIN SorDictos MEGAMUSIC /UNIVERSAL LATING
13 313|114 TE QUISE OLVIDAR Grupo Montez De Durango 13
J.L TERRAZAS {J GABRIEL) DisA
14 § 16|18 #Lll HAZME OLVIDARLA Conjunto Primavera 8
J.GUILLEN {A TORRES) FONDVISA » . » A " P A
10|11 Y TODO QUEDA EN NADA Ricky Martin = | 1
ESTEFAND {ESTEFANO,J REVES) SONY DISCOS .
Airplay monitored by N Nielsen
16 117 |15 58 AUNQUE NO TE PUEDA VER Alex Ubago w | 4 Broadcast Data
JN.GOMEZ [A UBAGO) WARNER LATINA o Systems .
P S| TITLE ARTIST wi |l TITLE ARTIST
17 } 25|25 NO TIENE LA CULPA EL INDIO Los Tigres Del Norte == | 17 2y g
08 1GRESTHEINORT AR CUINTER) 9 e <2 | IMPRINT/PROMOTION LABEL <= | IMPRINT/PROMOTION LABEL
T
12|16 COMO PUDE ENAMORARME DE Ti Patrulla81 = | 8 1 | anoRa auiEn MARC ANTHONY [ 21 22 | PUERTORICO JERRY RIVERA
A RAMIREZ CORRAL (R LUGD) DISA SONY DISCOS ARIOLA /BMG LATIN
o EFII ABRAZAR LA VIDA Luis Fonsi = | 1 2 ghtmsmLnggsE VICTOR MANUELLE 17 [ gy}cﬁqs{)%(;vn(ﬁglct\us GLORIA ESTEFAN
R PEREZ (T RICH,J.MARR J.C.PEREZ SOTO} UNIVERSAL LATINO 7 CﬂEOgg[;EéAMUR REV RUIZ 13 i FLOR DORMIDA EQOIE SANTIAGD
VBl 11|10 KA TENGO GANAS Victor Manuelle = | 1 SONY DISCOS SONLDISCOS
EESTEFAN JR A GAITAN,R GAITAN {VM.RUIZEESTEFAN.JR | SONY 01SCOS q 37| JYOMMUERDIENITURIED JENNIFER PENA RS 12 JS‘!“TVU AMOR NO VUELVE EDDY HERRERA
22123 LLORE LLORE Victor Manuelle 21 5 5 SI TU ESTUVIERAS LOS TOROS BAND 23| LAPAGA JUANES
EESTEFAN JR A GAITAN, R GAITAN (V.M.RUIZ A.GAITAN,R GAITAN} SONY DISCOS UNIVERSAL LATINO SURCO /UNIVERSAL LATIND ‘
- 5 5 | HORAENAMORADA eviscreseo M 22 | DILE OON OMAR
15| 8 ‘3l QUE LLORO ‘ Sin Bandera @ | 5 OLE Vi
ABAQUEIRD,SIN BANDERA (L GARCIA) SONY DISCOS & | mecomoane itz R Y 27 | pecate OTANTol
- N | LATIN CUTTING
23 32830 Mi PEOR ENEMIGO Bronco: El Gigante De America 23 T
BHONCO TRMARTINED) FOROVED 8 [ LA sospecka sonocCaL [ 2g 3T | TIERRA BENDITA TITO GOMEZ
"Wl 00 | 21 LUCHARE POR TU AMOR Alejandro Fernandez 20 9 7 | TENGO GANAS VICTOR MANUELLE g 32 | AMANECER (BOMBA) umiT21
ABAQUEIRQ (R FOLGUERA T MONTY,M ENTRAIGUES) SONY DISCOS | SONY DISCOS EM) LATIN
= 10 19 HAY AMORES JOSE ALBERTO "EL CANARIO" 0 30 TANTO LA QUERIA ANOY & LUCAS
25 ) 26|27 DESEOS DE COSAS IMPOSIBLES La Oreja De Van Gogh 21 | PINA UNIVERSALLATIND ARIDLA BMG LATIN
N WALKER,LA OREJA OE VAN GOGH (X SAN MARTIN] SONY 0ISCOS [ Suusrsfgrgg UN AMOR ANDY ANDY % | UNOSITO DORMILDN  EL GRINGO DE LA BACHATA FEAT SERGID VARGAS
" ¥ DiSCO: SONY DISCO!
26 §36 |35 PARA TODA LA VIDA Banda El Recodo 20 12] @ | Tewerono GRupOMANA f 22 § | PERSONA IDEAL ADOLESCENT § ORQUESTA
ALIZAHRAGA. J.LIZARRAGA (J J.LEYVA) FONOVISA UNIVERSAL LATIND SONY C15C0S
19 (20 f:8 TANTO LA QUERIA Andy & Lucas = | 19 13 16| L OBIEBERMUOEZ (L 23 e GissEuE
STI b
SSTVELICGONZALEZ GOMEZ) ARIOUBMELATIN 14 Y 18 | SIESOFUERAMIO JOSE PENA SUAZO Y LA BANDA GOROA [ %4 T DUELE EL AMOR ‘ALEKS SYNTEK WITH ANA TORROJA
28 J 30 | 28 LA AMAR COMO TE AME Joan Sebastian 28 M | EMILATIN
J.SEBASTIAN {J.SEBASTIAN} MUSART BALBOA 15 15 PA' LA RUMBA VOY ZAFRA NEGRA COSITAS BONITAS JOSE ERNESTD
JaN 35 | me
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Electro Label F Com Digs Rock

BY JAMES MARTIN

PARIS—After a decade dedicated to
electronic music, French indie
label F Communications is making
inroads into rock.

For a label that helped define
“the French touch” and put local
electronic music on the global map,
that could seem like a paradox. But
label co-founder Eric Morand says
the move is a natural one.

He says it means that “we’ve
avoided getting bogged down by
passing trends.”

What matters, according to
Morand, is following a guiding
principle of musical “openness.”
The motto of F Com, as the label is
generally known, is “electronic
with no limits,” he says. “Our aim
has always been to highlight elec-
tronic music in all its forms.”

Morand founded F Com with DJ
Laurent Garnier in 1994. “They've
never fallen [into the trap of] trying
to be trendy,” says Henri Maurel,
president of Paris-based dance radio
network Radio FG. “Rather, they’ve
always used the force of successful
acts to bring on new artists.”

GOING LIVE
Emphasizing F Com’s eclectic
approach, label stalwart Frédéric

Galliano mixes jazz with African
music and electronica. Meanwhile,
current acts like Avril or latest sign-
ing Think Twice owe more to rock
than to F Com’s techno roots.

Avril is the “nom de scene” of
Fred Magnon, who says his musical
roots in rock predated his embrace
of electronic music.

“The rock aspect of my [Stooges/
Sex Pistols-inspired] first works
caught up with me on my last
tour,” he says. “That electricity
and energy undoubtedly influ-
enced the new album.” The new
Avril album, “Members Only,” fea-
tures agit-rock rants alongside
electroclash anthems.

“Members Only” is already avail-
able throughout continental
Europe. It bows in the United King-
dom June 14.

Avril’s 2002 debut set, “That
Horse Must Be Starving,” has
shipped 60,000 copies worldwide,
according to the label. Morand
expects the new album to “at least
double that.”

Morand says he is increasingly
drawn to acts like Avril or Think
Twice that can deliver live per-
formances. F Com has its own live
division, which books its artists’
tours. About 10% of the label’s
turnover of 2.4 million euros ($2.9

million) in 2003 came from tour-
ing revenue.

F Com also has a sister music
publishing company.

According to the label, its biggest

MORAND: NOT BOGGED DOWN BY TRENDS

album is Saint Germain’s “Boule-
vard,” which has moved more than
400,000 copies around the world
since 1996. Saint Germain left F
Com at the end of the decade, sign-
ing with EMIL.

Morand and Garnier reacted to
Saint Germain’s departure by sign-
ing a slew of widely contrasting new
acts ranging from Galliano to elec-

tronic purist Readymade.

PEDIGREE ACT

When F Com launched, Morand
already had a track record on the
dance scene. He founded the dance
division of indie label Fnac Music,
owned by French market-leading
music retailer Fnac. He and Gar-
nier decided to join forces when
Fnac closed the label.

Garnier says that when Morand
created Fnac’s dance division, “he
was not banking on provoking a
sudden change in mentalities, but
on one of Fnac’s logistical advan-
tages: the possibility to export fin-
ished product.”

Morand says export is crucial for
F Com, with 66% of its current
sales coming from outside France.
The United Kingdom is one of F
Com’s strongest markets. Two of
Garnier’'s own albums have shipped
more than 250,000 units apiece
globally, according to the label.

The overseas success is aided by F
Com’s relationship with Brussels-
based indie label and distribution
group PIAS. The latter owns a minor
stake in the label, which it has dis-
tributed in Europe and the United
States since its inception. Other dis-
tributors include Beggars Group for
Canada and MCD in Brazil.

Consistent album sales have not
ruled out one-hit wonders, such as
1999’s “Flat Beat,” an infectious
techno track by Mr. Oizo (aka
Quentin Dupieux).

Jeans-maker Levi's plucked the
track for an ad campaign featuring
a furry yellow puppet called Flat
Eric. The song shipped 3 million
copies worldwide and is the label’s
best-selling single.

“Our key artists aren’t necessarily
those who sell the most,” Morand
says. “They are those who allow the
label to enter new territories.”

Morand remains convinced that
electronic music has proved its
legitimacy as a genre.

“Like jazz,” he says, “it may get
disproportionate media coverage
compared with how it sells, but it's
more a lifestyle than an economic
phenomenon.”

For Morand, shipping anywhere
between 5,000 and 30,000 copies is
respectable for an electronic album.

Georges Fangon, co-founder of
independent French retail network
Starter, suggests that “electronic
music is a niche which has reached
its peak.” But he says this does not
detract from F Com’s status as a
quality label in a genre that “well
deserves its place in stores. I hope
they continue.”

Trax Set Ain't Nothin’ But A House Party

Need an education in the roots
of Chicago house music? Do your-
self a favor and snag a copy of “Trax
Records: The 20th Anniversary Col-
lection,” which the Chicago-based
Trax—in association with Toronto-
based Casablanca Trax—is releas-
ing June 8,

The three-disc collection (two
beat-mixed by Gram-

were made with the sole purpose
to make people dance.

“There was nothing political
about the process,” he continues.
“No one was worrying about radio
play or anything like that.”

Trax founder/CEO Larry Sher-
man concurs and adds, “We knew
these tracks were special—that was

my Award winner
Maurice Joshua and
Paul Johnson; the
other is unmixed) is
home to one ground-
breaking, stripped-
down house classic
after another. It also
marks the first time
that Trax has released
music on CDs.
Highlights include

Beat
Box.

By Michael Paoletta

mpaoletta@billboard.com

Robert Owens’ “Bring
Down the Walls,” Ralphi Rosario
Featuring Xavier Gold’s “You Used
to Hold Me,” Mr. Fingers’ “Washing
Machine,” Frankie Knuckles With
Jamie Principle’s “Baby Wants to
Ride” and, of course, Marshall Jef-
ferson’s “Move Your Body.”
Joshua—whose own track “This
Is Acid” is also included in the
set—says it was wonderful to revis-
it the tunes. “It took me back to
the good old days when records

musically obvious. The musicians,
artists and producers were creating
music from the heart.”

Which could explain why the pro-
ductions did not follow a cookie-
cutter mentality—unlike much
dance music today.

“Myth surrounds house music,
and deservedly so, but if you'll only
scratch the surface of some long-
standing stereotypes, you'll find
the true diversity of the music and

the music makers,” dance music
historian Brian Chin writes in the
set’s colorful liner notes. “It was
the alliance of punk/new wave
influences with every variety of
hardcore dance that created this
off-the-wall fusion.”

Accompanying “The 20th
Anniversary Collection” is the sepa-
rately sold “Trax Records: The Next
Generation.” With this two-disc set,
Sherman and Trax president/
recording artist Screamin’ Rachael
hope to create magic once again.

“The Next Generation” finds
numerous Chicago house veter-
ans—Joshua, Rachael, Joe Smooth
and others—creating new tracks for
today's house generation. So, while
not necessarily “next generation” in
terms of artists, it is “next genera-
tion” in terms of new music.

Of course, whether the new tracks
will stand the test of time like those
featured in “The 20th Anniversary
Collection” remains to be seen.

“We can never go back to how it
was,” Sherman says. “The naiveté is
no longer there—but the cama-
raderie is making a comeback.”

Rachael adds, “It’s like all the
house people have made a decision
to unite and claim what is rightfully
ours. The first time around, we
weren't really ready or prepared for

the success that came. Now, we're
prepared and ready.

“The new music has the same
kind of heart that was at the center
of the earlier hits,” she adds. “We're
20 years on, but our hearts remain
in the groove.”

Peter Rauhofer was primarily
known as the Austrian mastermind
of Club 69.

Known for carefree, disco-blessed
tracks—quite the opposite of
Rauhofer’s recent underground
fare—Club 69 delivered hit after

!(I'SHL"A LUMHI.#.HUN BROUGHT HIM BACKTO ‘THE GOQD OLD DAYS®

Upcoming compilations from the
label include “Acid Classics,” “Queer
Ear” and “Trax From the Vaults.”
Also forthcoming is new product
from Rachael, Gene Hunt, Smooth
and Lidell Townsell.

SUGAR PIE GUY: Prior to opening
Star 69 Records and remixing for
Madonna and others, DJ/producer

clubland hit. (Songs, in fact, with
verses, chorus and bridges.) And
they are all present on “Best of Club
69,” a positively jubilant collection
from Star 69.

Highlights include “Much Better,”
“Unique” and “Take a Ride,” which
feature the diverse diva stylings of
Suzanne Palmer, Kim Cooper and
Connie Harvey, respectively.
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23 JUST FOR YOU (THE DANCE REMIXES) isLaN0 002966/104MG Lionel Richie 33 1 HOLE IN THE HEAD (REMIXES) interscopE ooz701 Sugababes ®
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tively, based upon availability. On Dance Singles Sales chart: @& CD Single available. @D CD Maxi-Single
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Little Darlin’ Reissue Collects Paycheck

BY JIM BESSMAN

Aubrey Mayhew’s legendary 1960s
Nashville indie label, Little Darlin’
Records, is finally getting respectful
reissue treatment through Koch
Records’ Nashville division.

The label was home to classic
recordings by Johnny Paycheck,
Bobby Helms, Stonewall Jackson and
Jeannie C. Riley.

Just out is “The Little Darlin’
Sounds of Johnny Paycheck: The
Beginning,” the first of a compre-
hensive reissue program of early Pay-
check material. (The artist changed
the spelling of his last name to Pay-
Check before his death.)

Also newly released is “The Little
Darlin’ Sound of Bobby Helms.” Next
up are sets from Jackson and steel-
guitar great Lloyd Green, both slated
for July 27.

Nashville music historian/journal-
ist Robert K. Oermann notes that the
reissues celebrate not only an extraor-
dinary label but an extraordinary era
in Music City history.

“The company was one of the
coolest country independent labels at
a time when Music Row had dozens
and dozens of them,” Oermann
explains. “Now the majors have vir-
tually a stranglehold on the charts,
but in the 1960s, a lot more was pos-
sible, and Little Darlin’s output and
roster are the proof.”

Citing in particular what was then
the “radical” sound of Paycheck and

Green, Koch Records Nashville GM
Nick Hunter says: “It was one of the
smallest but most influential labels
Nashville has ever seen. It didn’t sell
a lot of records, but it was one of the
few labels back in those times that
was still having fun—maybe the first
anti-establishment label Nashville
ever had.”

The reissues also bring Music
Row veteran Hunter’s career almost
full circle.

“I was working at a one-stop in
Kansas City in 1967 and was enam-
ored with the Paycheck sound. I
called Aubrey up, and he offered me
a job in Nashville,” Hunter recalls. He
briefly worked for Little Darlin’
before starting his major-label career
with Columbia.

Despite moving to the majors,
Hunter stayed in touch with Mayhew
and attempted to reissue the Little
Darlin’ catalog 10 years ago while
Hunter was at Giant Records. But
Hunter left Giant before any action
could be taken.

“Then a year ago—at Koch—TI got
to thinking again and called him,”
Hunter says. “Slowly but surely, we
put the deal together.”

DIGGING UP CATALOG
Hunter now looks to build an
extensive, chronological Paycheck
reissue series starting with the artist’s
1966 label debut.
Other Little Darlin’ artists
with product forthcoming

include Riley, who recorded for the
label before her own career break-
through, and Texas rockabilly/coun-
try legend Joe Poovey. He scored the
1966 hit “Heart Full of Love” for Lit-
tle Darlin’ after changing his name
to Johnny Dallas.

MAYHEW: LEGENDARY TRACKS L

“There’s an incredible amount of
stuff that we’re still digging up,”
Hunter says, pointing to Mayhew’s
eccentric catalog.

“There’s an album he put out years
ago featuring a radio broadcast by
Lee Harvey Oswald in New Orleans
that will probably come out some
day, and he has four unreleased sides
on Clint Eastwood, including ‘Burn-

ing Bridges’ from [the 1970 movie]
‘Kelly’s Heroes.””

But the Paycheck catalog, Hunter
adds, is clearly “the centerpiece.”

Mayhew says, “I recorded almost
500 sides on him, and so little got out.
The real treasures are yet to be heard.”

Noting the “experimental” nature
of the Little Darlin’ recordings, May-
hew says the first Paycheck reissue is
“just as it was—very crude. We didn’t
enhance it or anything, because that’s
the way it was, the way it started. To
dress it up would be a commercial
gimmick just to sell records, and any-
body who understands Johnny Pay-
check wants it raw to begin with.”

Mayhew observes Paycheck’s influ-
ence on the more celebrated Merle
Haggard and George Jones.

“I dealt with all of them, and he
was probably the best country singer
that ever surfaced,” he says.

Koch’s marketing plans will include
a syndicated Little Darlin’ radio pro-
gram for classic country stations.

“By the time we get finished,”
Hunter notes, “we’ll have 100 to 150
[Little Darlin’] albums out over a
five- to seven-year period, [includ-
ing] 25 Paychecks.”

Laura Cantrell, a country artist on
New York indie label Diesel Only and
longtime host of free-form station
WFMU New York’s country program
“Radio Thrift Shop,” is excited to have
“clean CD copies” of her Little Dar-
lin’ vinyl collection available.

“I have a lot of the albums,

LITTLE pARLITY

and they're very treasured parts of my
collection,” she says. “The Paychecks
are just classic: great records that
really stand up, made with great
Nashville players like Lloyd Green
who were playing really edgy coun-
try music for its time—not the
mushy, sappy style that you think of
from late-'60s Nashville.”

REDISCOVERING THE CLASSICS

Koch Records senior director of
production and catalog development
Dave Nives notes that the late Pay-
check “unfortunately, because he was
broke, rerecorded everything he did
50 times—which accounts for real
schlock in the marketplace.

“Now we’re trying to counter that
and show that these are his classic,
great recordings. Other than the
Country Music Foundation’s [1996
compilation] ‘The Real Mr.
Heartache: The Little Darlin’ Years,’
they haven’t been out.”

Hunter and Nives would like to
find other Nashville indies from the
era to mine in the manner of Little
Darlin.” Among the potential candi-
dates Hunter cites are Chart Records,
which starred Lynn Anderson, and
Sims Records, which had Patsy Mon-
tana and Carl Story on its roster.

“I'd like to see people preserve the
history of Nashville that I don’t think
has been preserved well,” Hunter
says. He adds that he’s “not opposed”
to reactivating Little Darlin’ with
“current stuff.’

CRS Tackles How To Revitalize Country Format

The tone was upbeat at the
regional Country Radio Seminar,
held May 24-25 in Las Vegas, with
panelists focusing on ways the coun-
try format can beat the doldrums.

At the session “All Stars of the
Country Industry: Reality Bites,”
moderator Michael Powers called
country “a struggling industry, but
surely some new
artists can flourish.
There are very
bright lights out
there.” Powers was
until recently senior
VP of promotion at
Universal Music
Group Nashville.

The head of country programming
for Sirius Satellite Radio, Scott
Lindy, agreed. “We are not going to
let this format die,” he said. “There
are people who are going to take a
few riskier chances where we work.”

Lindy said the success of artists
like Epic’s Gretchen Wilson is a
sign that country may be heading
for another boom cycle.

Morris Management Group’s
Clint Higham was less optimistic.
He said radio consolidation has

made people afraid to take risks.
Disputing the adage that cream
rises to the top, Higham said:
“There is a lot of great music that
isn't getting heard.”

And artist Chely Wright called
today’s format “homogenized.”

But KPLX (the Wolf) Dallas PD
Paul Williams said the problem is
not with the format.
Noting that con-
sumers have so many
media options vying
for their attention
today, Williams said:
“It’s the world that’s
different. It’s not a
problem with coun-
try music or country radio.”

Calling country “the greatest for-
mat in the world,” Sirius’ Lindy
admonished that “it’s something we
could all stand to embrace a little
bit more.” He encouraged the
industry to take more chances and
be more experimental.

Higham agreed. “The public is
looking for something different
right now . .. As long as we play it
safe, we're going to have this crappy
soccer-mom music.”

Wright said her friends at other
labels in town are “wringing their
hands” about the acts their labels
are signing, because those artists
are more gimmick than substance.
“They swallow fire when they sing,”
she quipped.

At another ses-

ON THE ROW: Larry Shell joins Bro-
ken Bow Records in Nashville as VP
of A&R and senior VP/creative direc-
tor of Broken Bow'’s affiliated pub-
lishing company, Magic Mustang
Music. The company’s roster of
songwriters includes Randy

sion, Vince Gill
expressed some
concerns about
label consolida-
tion, which again
recently affected
his longtime label
MCA Nashville.
“We're cutting
the fat out, cut-
ting out the mid-
dle man,” he said

Nashvile
Scen.e,,

By Phyllis Stark

pstark@biliboard.com

of the industry.

“With that, our bottom line is better
... But you have to ask yourself, ‘Is
it ethical? All these people whose
[livelihoods] you've cut out, was it
worth it?’

“You have to have a heart and be
more willing to be not so bottom-
line-oriented,” Gill added. “I wish we
were more willing to invest in peo-
ple and not bottom lines.”

Boudreaux, Craig Morgan and
Sherrié Austin.

Shell most recently headed the
publishing division of Americana
Entertainment. As a songwriter,
he is best-known for penning
“Murder on Music Row” and
“Rumor Has It.”

Former Columbia Records VP of
promotion Ted Wagner joins Equity

Music Group as Southwest regional
promotion director.

Matt Rollings has signed his pub-
lishing company, Zesty Zack’s
Music, to a copyright administra-
tion deal with Nashville-based Inte-
grated Copyright Group.

SIGNINGS: Kevin Sharp has signed
a recording deal with Nashville-
based Cupit Records. His first
album for the label will be released
next year. Sharp is best-known for
his 1996 No. 1 hit, “Nobody
Knows” (Asylum).

Oh Boy Records has signed
singer/songwriter Shawn Camp to
its artist roster. His first album for
the label, “Live at the Station Inn,”
is due Aug. 31. Garth Brooks,
Brooks & Dunn, George Strait,
Kenny Chesney and Patty Love-
less have recorded Camp’s songs.

ON THE TUBE: Lifetime Television
has acquired the syndication rights
to “Reba,” the WB sitcom starring
MCA Nashville artist Reba McEn-
tire. The cable network will begin
televising the show in syndication
in fall 2006.

BILLBOARD JUNE 12, 2004

www.billboard.com

www americanradiohistorv com

www.billboard.biz

31


www.americanradiohistory.com

N

s

30

34

@ Albums with the geeatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Plati

: " TOP CC RY ALE
004 D|||0.06.0|(0 »
x @ Sales data compiled by R ® . x |5
“E‘ ] I\ Nielsen z “E‘ g z
% = s =
AL ARTIST SoundScan Title | X 5 G E ARTIST Title | X5
3| IMPRINT & NUMBER/DISTRIBUTING LABEL e S IMPRINT & NUMBER/DISTRIBUTING LABEL o 2
SR > Wy = 26| 20 GARY ALLAN @ See If | Care | 2
g N U M BE R 1 : 3 Weeks Giumber MCA NASHVILLE 000111/UMGN (8 98/12.38}
1 1 GRETCHEN WILSON Here For The Party | 1 38 136139 REBA MCENTIRE @ Room To Breathe | 4
EPIC 90903/SONY MUSIC {18.98 EQ CD} MCA NASHVILLE 000451/UMGN (8 98/12.98)
SeB 3 134134 BUDDY JEWELL @ Buddy Jewell | 1
;n' HOT SHOT DEBUT n COLUMBIA 30131/SONY MUSIC {12.98 EQ/18.98) y
LONESTAR Let's Be Us Again | 2 Q40 44|26 ALAN JACKSON &’ Greatest Hits Volume Il And Some Other Stuff | 1
BNA 59751/RLG {18.98 CD} ARISTA NASHVILLE 53097/RLG (12.98/19.98}
32 KENNY CHESNEY A’ When The Sun Goes Down | 1 4713838 LEANN RIMES o Greatest Hits | 3
BNA 5380V/RLG (12.98/18.98) LR 78529118 38ICD)
37 |40 JOHNNY CASH A American IV: The Man Comes Around | 2
- $ GREATEST GAINER S AMERICAN 063339°/LDST HIGHWAY (12.98 CD}
J B 42 | 41 TRACE ADKINS @ Greatest Hits Collection, Volume | | 1
514 | TOBY KEITH A Shock’'n Y'AIl | 1 ‘
DREAMWORKS 450435/INTERSCQPE (12.98/18.96) CAPITOL 81512 10.66/18.38)
> MONTGOMERY GENTRY You Do Your Thing | 2 45| 43 RODNEY CARRINGTON Greatest Hits | 11
—1 CAPITOL 94164 (18.98 CD)
1 COLUMBIA 90558/SONY MUSIC (18 98 €Q CD
q 40 | 42 CROSS CANADIAN RAGWEED Soul Grav 5
4|3 ] 55:1!?2955?&&;;) A Golden Road | 2 UNIVERSAL SOUTH 001888 {12.98 CD) i
- 5 Wl 39 | 35 WILLIE NELSON Live At Billy Bob's Texas | 27
619 : va:gEn&BﬂRogeta’;u/wm = Horse Of A Different Color | 6 SMITH MUSIC GRAUP 5229 (17 98 CD) d
1 ARISTA NASHVILLE EAPNJHRLG (18.98 €O} AR 46 | 46 JIMMY WAYNE Jimmy way"e 7
dchulnEv Dﬁg%gﬂ%ﬁ;/‘m) Julie Roberts | 9 DREAMWORKS 430355 INTERSCOPE (17.98 CD)
. 49 1 65| 65 RANDY TRAVIS @ Rise And Shine | 8
9 m gﬁﬁﬁmﬁﬁ%&umm Mud On The Tires | 1 WORD CURB 85235 WARNER BROS. (11.98/18.981
14125 CAROLYN DAWN JOHNSON Dress Rehearsal | 9
715 | LORETTA LYNN Vanlear Rose | 2 ARISTA NASHVILLE S7500/ALG (18 98 CO) '
INTERSCOPE 002513 (12.98 €D} 1105650 CLINT Spend My Ti 3
1416 RASCAL FLATTS A’ mer | 1 12 ALY LS pend My Time
LYRIC STREET 165031/HOLLYWOOD (12.98/18.98)
49 | 47 ELVIS PRESLEY Elvis: Ultimate Gospel | 30
10| 8 g;&eASDYRK%Qm%EE':L%EE“m o Strong | 2 RCA 57868/BMG STRATEGIC MARKETING GROUP (18,98 C0) :
: 48 | 49 CHRIS CAGLE @ Chris Cagle | 1
1213 SHANIA TWAIN ¢° Up! | 1
S v ' 47|45 jgzﬁ::\(rl I?:;Z My Mother's Hymn Book | 27
" 4 r's Hymn Bo
15 (12 mﬁgy/&mﬁng%B)RlDE A Martina | 1 AMERICAN 002352/LOST HIGHWAY {18.98 CO} i .
- - 53|51 JO DEE MESSINA Greatest Hits | 1
1|7 LEE ANN WOMACK Greatest Hits | 2
L L N L 52|54 w;:ﬁ;:szNNlNGs Ultimate Waylon Jennings | 16
6 imate Wa ings
13]15 | JOHN MICHAEL MONTGOMERY Letters From Home | 3 RCA 5727045 HERTAGE 1850 CO . ‘
16|18 BROOKS & DUNN 4 Red Dirt Road | 1 o a0 Rainbow Man | 14
ARISTA NASHVILLE 67070/RLG {12.98/18 98)
= 58 | 62 GEORGE STRAIT @ For The Last Time: Live From The Astrodome | 2
18114 -JSS:S'HIHERMTSEEM:N - Long Black Train | 3 MCA NASHVILLE 170319/UMGN {12.98/18.98)
N 4 .
9 BILLY RRINGTON Bill i
17| 6 mNO(NNA ) What The World Needs Now Is Love | 1 55|59 BILEY gﬂ%/ussmgmom - illy Currington | 17
URB 78811 {12 98/18 98|
A SV 54 | 52 VARIOUS ARTISTS Gettin' Rowdy: A Classic Country Collection | 52
22|21 &ESB&E DSOII%\JIN:% - Honkytonkville | 1 WARNER STRATEGIC MARKETING 18982/TIME LIFE {18.98 CD) Y i
SH 1 /12
6 57 |55 JOE NICHOLS @ Man With A Memory | 9
23|23 TOBY KEITH A’ Unleashed | 1
DREAMMNCARS S50BKINTERSEORE 113818.5) 59|57 UVNX:::)LS?XE:SIZ-;?%) = Country's 20 Classic Gospel Songs Of The Century | 51
= 6 assic ngs
20| 22 ggﬁﬁf f\u?gm';'a? ° Comin’ On Strong | 3 NEW HAVEN 28043 (18.98 CD) i P 9 g
51 .
= & 50| 44 VARIOUS ARTISTS Songs Inspired By The Passion Of The Christ | 7
28 | 29 RON WHITE Drunk In Public | 17
| PARALLEU/HIP-0 001582UME (1298 CO} [M] = =" R T ?:;R::;uéxoful‘z'ge <o) i ] P
z 6 ave On Wave
21119 ] glﬁgggdgzw;%EY ° Dierks Bentley | 4 REPUBLIC 000562/UNIVERSAL SOUTH (8 98/1298)
— : 6153 TRACY BYRD The Truth About Men | 5
30|32 SARA EVANS Restless | 3 !
RCA 67074/RLG {12.98/18.96) o360 rﬁ:»:;::::a/mas) The AmericanF T Tour 1 B
3333 | TIM MCGRAW 4’ Tim McGraw And The Dancehall Doctors | 2 RCA 54371 RLG (1498 CO) © American Farewe
CURB 78746 (12.98/18.98) .
6 73|74 JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded | 10
19117 | MARY CHAPIN CARPENTER Between Here And Gone | 5
EOLUMB A 166 19SONVMUSIE 6 JEC D) 64| 64 fﬁﬁ“ﬁ.’éﬁfgmgﬁgomem The Very Best Of John Michael Montgomery | 11
= 6 n
24 | 24 HEEI;\GIH‘I)%Z:}GE“?BLSEQY%)A" Elv1s:30#1 Hits | 1 WARNER BROS 73318/ WRN (18 98 CO} v Y
— B 66| — WILLIE NELSON Th ial Willie Nel 24
35137 fvoltganosTR,z\/CwEN( - Blue Collar Comedy Tour: The Movie | 16 LEsAcwanumsxAszg/sonv MUSIC (25,98 £Q Co) SlEz=entizlliCIictson
g /AR . 48424/ 18.98
27|30 ALISON KRAUSS + UNION STATION A Live | 9 ° N 5&3&5355% Blue County | 32
ROUNDER 610515 {19.98 CD) i
- 71 BILLY RAY CYRUS  The Best Of Billy Ray Cyrus: 20th Century Masters The Millennium Collection | 59
25]] 28 g Hcchﬁgmmﬁﬂé,fg AFew Questions | 3 MERCURY 170165/UMGN (12 98 COJ g y__y o & o
- : 74| 66 KEITH URBAN Keith Urban In The Ranch | 34
=Mz PACESETTER :&¥¢ CAPITOL 97847 19 98/17 98)
72|72 VARIOUS ARTISTS Totally Country Vol.3 | 2
43| 56 TOBY KEITH The Best 0f Toby Keith: 20th Century Masters The Mitlennium Collection | 5 WARNER BROS/BMG/CURB/SONY MUSIC 73955/ WARNER STRATEGIC MARKETING (18 98 CO) Y 2
- IOy 74 ROY D. MERCER Roy D. Mercer Hits The Road | 31
32|36 | LONESTAR A From There To Here: Greatest Hits | 1 CAPITOL 38088 (17 98 €D) [M]
s BNA 67076/RLG {12.98/18.98) 75 D'XIE CH'CKS AS Hﬂme 1
29|27 DIXIE CHICKS @ Top Of The World Tour Live | 3 MONUMENT/COLUMBIA 86840%/SONY MUSIC (1298 £0/18.98)
MONUMENT/C DLUMBIA 90794/SONY MUSIC (13.98 £0 CO)
31§31 MONTGOMERY GENTRY A My Town | 3

-{ COLUMBIA 86520/SONY MUSIC {11.88 EG/17.98)

). ® RIAA certification for net

of 10 million units {Diamond). Numeral following Platinum or Diamond sym-

bal indicates album’s multi-platinum ievel For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). A’ Certification of 400,000 uni:s
{Malti-Platino). * Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest.unit increase. Pacesetter indicates biggest percent-
age crowth. Heatseeker impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker titie. © 2004, VNU Business Media, Inc , and Nielsen SoundScan, Inc. All rights reserved.

- OP CC RY CATALOG ALE
o HINOOAIC 2
Sales data compiled b o 2 x %
g sacansiedty NS Nietsen N g H
; SoundScan 2 =l = 2 £
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title =2 &
NUMBER 1 %% 3 Weeks At Number 1 12115 | THE JUDDS @ curs 77965 (7.95/11.38 Number One Hits | 174
1] 2| LARRY THE CABLE GUY reaRALLEUHIP-0001a23uME 1893 CO Lord, | Apologize | 50 41| 16 | GEORGE JONES @ tecacriceicsssiosony music o ca o9 16 Biggest Hits | 149
2 1 1 | KEMNY CHESNEY A° enasiossmic (12981898 No Shoes, No Shirt, No Problems | 110 §115H — | JEFF FOXWORTHY @ warNER BROS 46861/WRN (10.98/16 %) Totally Committed | 51
8 | GEORGE STRAIT @ mcanaskviLe mzsoumenssaco)  The Best Of Gearge Strait: 20th Century Masters The Miliennium Collection | 114 16120 | THE CHARLIE DANIELS BAND A tpic 5634/S0NY MUSIC (7.98 EQ/11 98 A Decade Of Hits | 615
3 [ SHANIA TWAIN @ " MERcURY 536003/uMGN (8.98/1298) Come On Over | 343 1712 | TIM MCGRAW A’ cuss e (123818981 Set This Circus Down | 141
4 | SOUNDTRACK A’ LOSTHIGHWAYMERCURY 170069/UMGN (6.38/12 98) 0 Brother, Where Art Thou? | 182 §13J1 21 | MERLE HAGGARD A LEGACY/EPIC 63321/S0NY MUSIC 7.9 EQ/1) 98) 16 Biggest Hits | 68
51 5| MARTINA MCBRIDE A~ ACAG7012/ALG (12.98/18.56] Greatest Hits | 141 2| 14 | BROOKS & DUNN 4 ° ARiSTA NASHVILLE 18857/A16 (12.98/18.96] The Greatest Hits Collection | 350
7 41 13| SOUNDTRACK A’ cumszemsiigsirssl Coyote Ugly | 192 — | DON WILLIAMS  wcanaswviie nzsoumen 69115 The Best Of Don Williams: 20th Century Masters The Millennium Collection 3
20 6| TIM MCGRAW A° cuss 7797811298/1898) Greatest Hits | 184 — | TIM MCGRAW A" curs 77886 (79811 98) Everywhere | 263
94 7 | KENNY CHESNEY A° euaersiomis (1298/189) Greatest Hits | 192 — | MARTY ROBBINS coLumsia 38870/SONY MUSIC (12.98 EQ.CO) A Lifetime Of Song 1951-1982 | 15
£ 10410 HANK WILLIAMS JR. A" cums 763 s.9699) Greatest Hits, Vol. 1 | 508 17 | ALAN JACKSON A° ARISTANASHVILLE 18801/RLG (12 98/18.5%) The Greatest Hits Collection | 449
194 11| WILLIE NELSON A LEGACY/COLUMBIA 69322/SONY MUSIC 17.98 £0/11.98) 16 Biggest Hits | 298 18 | TOBY KEITH A’ MERCURY 558952/UMGN (3.98/1298) Greatest Hits Volume One | 287
9 | JOHNNY CASH A LEGACY/COLUMBIA 69739/50NY MUSIC {7.98 EQ/11.98) 16 Biggest Hits | 269 23 | GARTH BROOKS &' capimol 97424 119.96726 98) Double Live | 240

s Albums with the greatest wafes gains this week. Catalog albums are 2-year-old titles that have failen below No. 100 on The Biltboard 200 or reissues of older atbums. Total
{Goid). A RIAA certifica’ior, for net shipment of 1 millien units {Platinum).

rt Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog @ Recording Industry Assn. Of America (ﬁAA) certification for net shipment of 500,000 album units
RIAA certification for net shipment of 10 million units {Diamond). Numeral foilowing Piatinum or Diamond symbol indicates album's multi-platinum level For boxed sets, and double albums with a running time of 100 minutes ar more, the RIAA muitiplies shipments by the number of discs and/or tapes. *Asterigk

inicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested fists. Tape prices marked EQ, and all ather CD prices, are equivalent prices, which are projected from wholesale prices. [H}indicates past Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved

32

www.billboard.com

www.billboard.biz

BILLBOARD JUNE 12, 2004

www americanradiohistorvy com


www.americanradiohistory.com

®

- OT CC . % TR/
004 JHDOCUITCU .
] R A O
x g Airplay monitored by k Nielsen i E § =
5 P Broadcast Data 2 2 | » . ._E_
53 TITLE Systems Artist | X5 | g TITLE Artist | 23
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1115 YOU'LL THINK OF ME Keith Urban | 1 X 39(38| /| WHY CAN'T WE ALL JUST GET A LONG NECK? Hank Williams Jr. | 36
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@ Rexords showing an ircrease in detections over the previous week, regardless of chart movement. Compiled from a national sample of airolay supplied by Nielsen Broadcast Data Systems’ radio track service. 122 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power Bwarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 15 are removed from the chart after 20 weeks. <® Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavariable. €& CD Single available. @ DVD Sin-
gle available. @ CD Maxi-Single available. € Cassette Single available. € Vinyl Maxi-Single availabtz. € Viny! Single available. € Cassette Maxi-Single available. © 2004, VNU Business Media, Inc. All rights reserved.
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ALBUMS

Edited by Michael Paoletta
POP

p THE CORRS

Borrowed Heaven

PRODUCER: Olle Romo

Atlantic 83670

RELEASE DATE: June 8

Certain songs might be dolled up with
Celtic instrumentation, but the latest
album from Irish family band the
Corrs is very much standard American
pop. Lead track “Summer Sunshine”
is potentially the season’s soccer mom
anthem. Airy vocals from Andrea Corr,
coupled with an obvious yet satisfying,
soaring melody, are tailor-made for
U.S. adult contemporary radio for-
mats. The band’s signature Irish tin
whistle surfaces only sporadically—
most notably on “Angel” and the
instrumental track “Silver Strand.”
Lyrically. the Corrs keep it light as
well, which could prove annoying for
those craving something more sub-
stantial. But for those desiring upbeat,
sunny tunes—perfect for the gym,
picnics and carpools—"Borrowed
Heaven” does not disappoint.—SA

* TONY C. & THE TRUTH
Demonophonic Blues

PRODUCERS: Kyle Kelso, Tony C.

Lava 83625

RELEASE DATE: May 25

This band from upstate New York will
rock your world. Lead singer Tony C.
has a throaty, rock-shouter voice, and
his band radiates a bruising, 70-miles-
an-hour-on-a-gravel-road vibe. Their
sound is the unadulterated hard stuff,
infused with a bit of the blues and a
savvy appreciation for rap. While this
crew will probably be plopped down in
the same ballpark with White Stripes
and the Strokes, make no mistake
about it: Tony C. & the Truth are the
ones who could not only rock a road-
house but also win the brawl in the
parking lot afterward. The band is at
its most inventive with such tunes as
“Ball & Chain” and “Someday”; both
are rock numbers that incorporate
some very hip turntable scratching
and rap interludes. For a more ele-
mental, head-knocking groove, cue
up “Who I Are,” “One 4 the Road,”
“Medusa” and the inspired cover of the
Beastie Boys’ “(You Gotta) Fight for
Your Right (To Party)."—PVV

* SKINNY PUPPY

The Greater Wrong of the Right
PRODUCERS: Mark Walk, cEvin Key, Ken
“Hiwatt” Marshall

SPV Records 80000678

RELEASE DATE: May 25

When Dwayne Goettel, member of
industrial godfather Skinny Puppy, died
of a heroin overdose in 1995, the trio
had already disbanded. Its last album,
“The Process,” was released in his honor
in 1996. Fans likely figured that was the
last they would hear of surviving band-
mates cEvin Key and Ogre under the
Skinny Puppy moniker. But they have
resurrected the name with “The Greater
Wrong of the Right,” a riveting set that

BEBEL GILBERTO

Bebel Gilberto

PRODUCER: Marius de Vries

Six Degrees 1101

RELEASE DATE: June 8

Four years after international
acclaim greeted her debut, “Tanto
Tempo,” Bebel Gilberto returns
with her self-titled sophomore out-
ing. Like her first disc, the new set
delivers alluring songs driven by
gentle grooves and calmed by
soothing and whisper-like vocals in
English and Portuguese. Sharing
equal billing are lyrical pop, jazzy
atmospherics and textured Brazil-
ian rhythms. Uptempo highlights
include Gilberto's percussive take
on Carlinhos Brown’s indelible
“Aganjua” and her cooking original
“River Song.” There’s not much
variation from “Tanto Tempo”
besides distancing herself from
electronica accents. But the new
disc’s biggest revelation is the
show-stopping closer “Next to
You,” a simple, string-swelled, pas-
sionately sung ballad that intro-
duces a welcome new dimension
to Gilberto's repertoire.—DO

ESSENTIAL

P) HARVEY

Uh Huh Her

PRODUCER: PJ Harvey

Isiand Def Jam 6 02498 66713
RELEASE DATE: June 8

PJ Harvey has never been one for the
formulaic. Rather than attempt to re-
create the polished cosmopolitan rock
of 2000's “Stories From the City, Sto-
ries From the Sea,” Harvey returns to
raw basics musically and thematically.
This time, she plays most of the in-
struments herself and uses simple,
often stripped-down arrangements in
what largely feels like a basement pro-
duction. And whereas “Stories” fea-

tured some of Harvey’s most tem-
pered and oblique songwriting, “Uh
Huh Her” is an emotionally naked
record, alternatingly forlorn and
angry. There's the occasional lush
synth gurgle (“The Life and Death of
Mr. Badmouth™) and driving guitar riff
(“The Letter”) that take the material
above spartan status. But this is Har-
vey at her least compromising—an
approach longtime fans will recognize
and appreciate.—BG

REVIEWS

VELVET REVOLVER

Contraband

PRODUCERS: Josh Abraham, Velvet
Revolver

RCA 82876-59794

RELEASE DATE: June 8

When ex-Stone Temple Pilots vocalist
Scott Weiland joined forces with for-
mer Guns N’ Roses members Slash,
Duff McKagan and Matt Sorum, a rock
supergroup was born. (Fifth member
Dave Kushner plays guitar in the
band.) Weiland’s drug problems often
overshadow his vocal skills, but he’s
always been a charismatic frontman,
and Slash and McKagan had a hand in
creating “Appetite for Destruction,”
one of the most influential rock
albums of the past 20 years. While
“Contraband” often sounds more like
latter-day STP than GN'R, Velvet
Revolver has crafted a promising if not
spectacular debut. “Illegal 1,” “Head-
space,” “Sucker Train Blues” and first
single “Slither” are confident rockers,
but much of the album lacks a spark
that one might expect from these
musicians. However, VR's vow that this
is more than a side project signals
hope for the band’s future.—BT

draws from the act’s complex, mechani-
cal palette. “I'mmortal” and “Pro-test”
could be soundtrack outtakes from “The
Matrix.” Their churning beats, riffled
with celestial atmospherics and key-
board flourishes, pump the adrenaline
like that trilogy’s bullet-time action.
Elsewhere, an ethereal female voice
caresses the club-ready “Past Present.”
A Donald Duck-on-helium effect will
make fans listen closely to “Daddyu-
Warbash.” You may find yourself won-
dering if the addictions that plagued
Skinny Puppy paved the way for its
lyrics, such as. “In a place of safety/l am
fortunate to be alive.”—CLT

R&B/HIP-HOP

TRUTH HURTS

Ready Now

PRODUCERS: various

Pookie Entertainment/Navarre PKE-1002
RELEASE DATE: June 1

It has been two years since Truth Hurts
(aka Shari Watson) scored a first-time-
at-bat home run with her No. 2 R&B
hit, “Addictive.” Aftermath/Interscope’s
former first lady of R&B is now signed
to Raphael Saadiq’s Pookie Entertain-
ment label. “Ready Now"—which pres-
ents a more personal side of Truth

Hurts—could be subtitled “I Am
Woman: Hear Me.” The songs’ subject
matter plus melodic approach play
straight to the artist’s commanding,
yet soulful voice. The album’s notewor-
thy grooves include the liberating,
love-themed title track and the he's-
cheating-on-me ballad “Lifetime,” both
co-written by Saadiq. The singer/song-
writer cuts loose on the sultry “Phone
Sex,” which incorporates a bit of Mid-
dle Eastern flavor reminiscent of
“Addictive.” One quibble: The set’s pri-
marily midtempo stance gives it a
same-sound feel. That notwithstand-
ing, there’s still no denying Truth
Hurt's vocal talent.—GM

KIERAN

Kieran

PRODUCERS: various

Black Rain BROO3

RELEASE DATE: May 25

Usher definitely tops the list of popular,
young male R&B/hip-hop stars. Among
the upstarts that are aspiring to reach
such heights is Brooklyn, N.Y., native
Kieran. Performing since the age of 10,
the 20-year-old singer/writer/producer
stakes his claim with this self-titled
debut on his father's independent label.
Given his good looks, Kieran already
has one critical element of the female

equation covered. Musically, the ten-
der tenor has turned in a frequently
engaging album that mixes hip-hop
flavor with old-school R&B. Infectious
lead single "R U Awake” is a prime
example, as is the party jam “Bump.”
But he missteps at times with trite
lyrics—see “Can | Have My Cake (&
Eat It Too)"—and heard-that-before
rhythms. Kieran, however, under-
scores his promising start (and future)
in such poignant ballads as “Breathe.”
Caroline distributes Black Rain in the
United States.—GM

DANCE/ELECTRONIC

% MISS KITTIN

1COM

PRODUCERS: Caroline Hervé, Tobias
Neumann, Thies Mynther

Astralwerks ASW 77263

RELEASE DATE: June 1

It may seem like this is Miss Kittin’s
third or fourth solo album. but it is
her first. For the past few years, she
has been collaborating with artists like
Felix Da Housecat and the Hacker. At
the same time, she has kept her profile
high as an in-demand DJ. For her
debut, Miss Kittin (aka Caroline
Hervé) sticks with what she knows

best: electro. But in her world, this
does not mean solely looking back for
inspiration. Miss Kittin knows that an
artist must also consider the future.
So, tracks like “Professional Distor-
tion” and “Meet Sue Be She,” while
referencing '80s synth pop, are infused
with current rock elements.
Conversely, “Dub About Me” and the
French-kissed “3eme Sexe” display the
artist’s softer, feminine side. With “1
Com,” Miss Kittin is poised, confident
and in control.—MP

FELIX DA HOUSECAT

Devin Dazzle & the Neon Fever
PRODUCERS: various

Emperor Norton ENR 7072

RELEASE DATE: May 25

Two years ago, dance music veteran
Felix Da Housecat delivered the criti-
cally acclaimed “Kittenz and Thee
Glitz.” Around the world, Housecat
became the unofficial poster child for
the then-happening nii-electro scene.
Tracks like “Silver Screen-Shower
Screen” and “Madame Hollywood”
became dancefloor staples in the hip-
per clubs. Remixes for Madonna and
others immediately followed. And now
along comes “Devin Dazzle & the Neon
Fever,” the anticipated follow-up to
“Kittenz." Unfortunately, “Devin” daz-
zles less than its predecessor. The new
album finds Housecat still mining elec-
tro synth patterns from the '80s, but
it’s not as retro-fresh-sounding as it
was a couple years back. Still, a few
tracks do stand out: the New Order-
shaded “Ready 2 Wear,” the Klein &
MBO-spackled “Let Your Mind Be Your
Bed" and “Neon Human,” which
sounds like a lost Human League
track. Last time out, Housecat intro-
duced the world to the next big thing.
Hopefully, he’ll repeat the process on
his next album.—MP

WORLD

LOS AMIGOS INVISIBLES
The Venezuelan Zinga Son Vol. 1
PRODUCERS: “Little” Louie Vega, Kenny
“Dope” Gonzalez
Luaka Bop 90054
RELEASE DATE: May 25
For their new album, Venezuelan
Latin/disco band Los Amigos Invisibles
hooked up with clubland veterans “Lit-
tle” Louie Vega and Kenny “Dope”
Gonzalez (who also record under the
Masters at Work moniker). Globally
known for their reverence of house
music, Vega and Gonzalez infuse Los
Amigos’ sonic plate with a decidedly
house vibe—something the band has
always embraced in its concerts. But
those expecting a wildly lively experi-
ence—a la the act’s previous album,
“Arepa 3000: A Venezuelan Journey
Into Space”—will be shortchanged.
Sure, the musicianship is top-notch,
but too often, one track melds into the
next without much distinction. Of
course, there are exceptions; they
include “Diablo™ and “Playa Azul.” Also
noteworthy is a festive cover of Touch-
down’s “Ease Your Mind” from the
early '80s. Here, the percussion and
horn work explode. More of this would
have resulted in a hotter-than-hot,
rather than lukewarm, album.—MP
(Continued on next page)

nu“'"“B“'“lns. Susanne Ault, Leila Cobo, Gordon Ely, Deborah Evans Price, Brian Garrity, Gail Mitchell, Dan Ouellette, Michael Paoletta, Chuck Taylor, Bram Teitelman, Christa L. Titus, Philip van Vleck. ESSENTIALS: Releases

= deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and outstanding collections of works by one or more artists. PICKS (p»):
New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (): New releases, regardiess of chart potential, highly recommended because of their musical merit. All albums commercially available in the United States are eligible. Send album review copies and singles review
copies to Michael Paoletta (Biflboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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VARIOUS ARTISTS

Nuevo Latino

PRODUCERS: various

Putumayo World Music PUT-CD-224
RELEASE DATE: May 25

Here is a Latin alternative compilation
that escapes the spottiness of its prede-
cessors, which typically have mated
music from great acts with material by
acts who are lesser-known for good
reason. Putumayo’s “Nuevo Latino”
rises above by featuring sophisticated
tracks that blend Latin grooves with
trip-hop and electronica; this results in
a distinctive sound within the Latin
alternative realm. There are many
voices but a single overriding ambi-
ence and feel. Standouts include
Argentine newcomer Federico Aubele’s
new tango “Postales,” the always amus-
ing multicultural mix that is Sergent
Garcia, Kad Achouri’s blend of mun-
dane lyrics and irresistible beats and,
as always, Jarabe de Palo, superlative in
the introspective “El Lado Oscuro.”
There is also run-of-the-mill material,
including Los De Abajo’s “El Indio” and
Mosquito’s unremarkable “Rainsong.”
But overall, this is a collection of
amusing, surprising discovery.—LC

JAZZ

* GREG OSBY

Public

PRODUCER: Greg Osby

Blue Note 7243 5 97683

RELEASE DATE: June 1

Alto saxophonist Greg Osby will be
one of those giants of jazz that critics
write about, usually in the context of
someone else standing on their
shoulders. He has been cutting tracks
since the late '80s, and during a peri-
od when too much emphasis was
placed on reinventing standards,
Osby was embarking on adventures
in original composition. That empha-
sis on living by his wits has paid off
in that Osby is not only a brilliant
player but also a fine composer.
“Public” is one of the important jazz
albums of the year. The Osby original
“Visitation” offers wonderfully muted
colors and an enigmatic melody that
Osby and pianist Megumi Yonezawa
explore with fluent, open-ended
solos. Trumpeter Nicholas Payton
guests on several songs, including
“Bernie’s Tune,” an uptempo number
which affords him and Osby an
opportunity to let fly extended solos,
as well as put together some very
pointed exchanges. Also note Joan
Osborne’s bluesy vocal turn on
“Lover Man.”—PVV

BLUES

p DEBORAH COLEMAN

What About Love?

PRODUCER: Randy Labbe

Telarc 83595

RELEASE DATE: May 25

This is guitarist Deborah Coleman’s
debut record for Telarc. And she has
put together a powerful group of tunes
for her initial outing. Coleman has
been a proficient blues guitarist for
some time now, and she has never been
prone to some of the excesses of other
lead guitarists. That is why she can
step back on “Undeniable” and give the
choice solo spot to B3 player Ken
Clark. But she can also tear it up when

she wants to—check her solo on the
Phil Everly song “When Will I Be
Loved?” For Coleman, the song’s the
thing, so whatever serves it is cool.
That may have been her rule of thumb
for “What About Love?” The sound is
tight, Coleman’s vocals are solid and
her choice of material is excellent.
Everything about this CD speaks of the
quiet assurance of an artist who has
arrived at her appointed time.—PVV

GOSPEL

p> THE WILLIAMS BROTHERS & THEIR
SUPERSTAR FRIENDS

Soul Link Live

PRODUCERS: Doug Williams, Melvin
Williams, Jerry Peters

Blackberry 1649

RELEASE DATE: May 25

This multi-act, major-name live
recording is a sizzling primer on
modern classic gospel music. You
will find no crooning quartets or
angelic hymns anywhere near this
relentlessly rocking collection.
Genre luminaries the Williams
Brothers, Lee Williams & the Spiri-
tual QC’s, the Canton Spirituals,
Slim & the Supreme Angels and the
Christianaires tear into live takes of
signature songs—as well as a high-
octane ensemble cover of the O’Jays’
1973 smash, “Love Train.” Soulful
lead vocals, airtight harmonies and a
four-piece band—driven by pound-
ing backbeats and punchy horns—
turn the gospel message into retro-
fitted '60s soul. But these are the
guys who invented it, and they are
still cranking it up and turning it
out better than the hordes of R&B
and rock imitators they've spawned
for decades.—GE

CHRISTIAN

p> SELAH

Hiding Place

PRODUCERS: various

Curb D2-78834

RELEASE DATE: May 25

On its fourth album, this talented
trio once again serves up a winning
combination of classic hymns and
newer fare, along with a couple of
African numbers. The result is one
soul-satisfying musical experience.
Multiple Dove Award winner Selah
(Allan Hall, Nicol Sponberg and Todd
Smith) celebrates each member’s
wonderfully distinctive voice. Here,
each is given ample time to shine.
The threesome brings a freshness and
passion to such standards as “I Need
Thee Every Hour” and “There is
Power in the Blood.” “You Raise Me
Up” (which Josh Groban has also cut)
is a stunning highlight, as is the
Congolese hymn “Esengo.” The trio
also delivers a compelling version of
Andrae Crouch’s “Through It All.”
Three bonus tracks give fans a taste
of the members’ forthcoming solo
albums, due in August.—DEP

Billboard.com

» Sonic Youth, “Sonic Nurse” (Geffen)

» John Scofield, “EnRoute” (Verve)

e The F*cking Am, “Gold” (Drag City)
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RICHARD MARX When You're Gone
(3:47)

PRODUCERS: Richard Marx, David Cole
WRITER: R. Marx

PUBLISHERS: Chi-Boy Music c¢/o Wixen
Manhattan/EMI 070876 18252 (CD
promo)

Richard Marx has never slowed
down as a singer, songwriter and
producer. But it took his song of
the year Grammy Award win for
Luther Vandross’ “Dance With My
Father” to remind radio that he’s
still got the goods. “When You’'re
Gone” is as fresh as green grass: It
rocks with freewheeling gusto,
sketches a meaningful lyrical por-
trait of creeping insecurity and is a
melodic ice cream cone (featuring a
gutsy guitar solo from Keith
Urban). In his latter hitmaking
days, Marx was painted into a cor-
ner as a soft balladeer. “Gone” will
remind adult top 40 listeners of his
breakthrough “Don’t Mean Noth-
ing,” with all the potential to turn
the page on a bold new chapter for
this timeless artist. And this is just
a hint of the versatile, full-length
“My Own Best Enemy,” out in
August. Bulls-eye.—CT

MODERN ROCK

THE KILLERS Somebody Told Me
(3:17)

PRODUCERS: the Killers, Jeff Saltzman
WRITERS: the Killers

PUBLISHER: ASCAP

Island ISLR 16049 (CD promo)

The debut single from Las Vegas’
the Killers is as addictive as nickel
slots. The retro-leaning song fea-
tures keyboard squeals that refer-
ence Ric Ocasek and an infectious
chorus celebrating androgyny that
recalls Blur's “Girls and Boys”:
“Somebody told me, you had a
boyfriend, that looks like a girl-
friend that I had in February of
last year/It’s not confidential, I've
got potential.” The members of the
quartet, all in their early 20s, are
likely too young to remember the
skinny tie era, but they do a great
job of bringing it back in all its
glory, The song, from the band’s
forthcoming album, “Hot Fuss,”
recently debuted on the modern
chart and should continue to climb
well past the album’s June 15
street date.—BT

AC

p> MELISSA ETHERIDGE This
Moment (3:27)

PRODUCER: John Shanks

WRITERS: J. Shanks, M. Etheridge
PUBLISHERS: Songs of Ridge
Road/Dillon Jackson Music (ASCAP);
WB Music

Island ISLR 16083-2 (CD promo)
Newly married Melissa Etheridge is
greeting the summer with a love
song, and from the sound of “This
Moment,” she is completely head-
over-heels herself. The track is

| Maria Mena

Teurs The Gahr Ve

MARIA MENA You're the Only One
(2:44)

PRODUCER: Arvid Solvang

WRITERS: M. Mena, A. Solvang
PUBLISHERS: Maria Mena Publishing
Designee; Arvid Solvang Publishing
Designee

Columbia CSK 58473 (CD single)
Norwegian artist Maria Mena struck
platinum in her homeland with her
2002 debut, “Another Phase.” She
also received three Spellemannpriser
Award nominations (the Norwegian
equivalent to the Grammys). With
“You’re the Only One,” it is America’s
turn to discover this talented 18-
year-old. As the lead track from her
U.S. full-length debut (“White Turns
Blue,” due July 20), it is an immedi-
ate attention-getter. Situated some-
where between Michelle Branch and
Alanis Morissette, Mena deftly deliv-
ers the goods. She comes armed with
poetic lyrics—“Well | saw you with
your hands above your head/Spin-
ning around trying not to look down/
But you did and you fell/Hard/On the
ground”—and vibrant pop/rock
edges. This is a great modern-day
love song.—MP

ESSENTIAL REVIEWS

UNCLE KRACKER Rescue (3:58)
PRODUCERS: Michael Bradford,

Uncle Kracker

WRITER: D. Warren

PUBLISHER: Realsongs (ASCAP)

Lava PRCD 301481 (CD promo)

Uncle Kracker is riding high these
days. In April, his duet with Kenny
Chesney—“When the Sun Goes
Down”"—topped the Billboard Hot
Country Singles & Tracks chart; one
month later, it became a top 30 hit on
the Hot 100. A few days ago, Kracker
started his summer tour with Chesney,
which runs through the end of Sep-
tember and coincides with the June 29
release of Kracker's third solo album,
“Seventy Two & Sunny.” The Diane
Warren-penned “Rescue” is the first
glimpse into the collection. If this
track is any indication, Kracker enthu-
siasts can expect a delightful, *70s-
shaded album, rich in country-rock
sensibilities. (Pure Prairie League or
Eagles, anyone?) With longtime col-
laborator Michael Bradford’s savvy pro-
duction ear, “Rescue” remains lean
and mean; its acoustic setting provides
the just-right backdrop for Kracker’s
heartfelt delivery.—MP

culled from the artist’s new album,
“Lucky.” It finds Etheridge singing
of the moon and the stars and the
heavens and angels—leaving no
doubt that her head is happily in the
clouds. Lines like “You and [ can
stay here in this moment/Let the
world fade away/I just want to stay
with you” really need no further
explanation. Ditto for “My hand on
your skin/We can slowly begin/l am
free.” The folky rock sound is pure
Etheridge, with percussion and tam-
bourine merrily jangling alongside.
This is likely to become a new
anthem at proms, graduation par-
ties and wedding celebrations.—CLT

P> CELINE DION You and 1 (4:05)
PRODUCERS: Aldo Nova, Peer Astrom
WRITERS: A. Nova, J. Duval
PUBLISHERS: WB Music/Deston Songs
(ASCAP); Aldo Nova (SOCAN)

Epic C22-04-00038 (CD promo)
While Celine Dion’s crown as the
queen of Las Vegas remains firmly
affixed, her national presence as a
hitmaker has been scant of late. The
plucky “You and I” is an ideal vehi-
cle to launch a full-scale seasonal
assault on the airwaves, with its
love-my-man thematics and kinetic,
summer-breeze tempo, akin to her
signature “That’s the Way It Is.”
Dion dispenses a joyful romp from
the mic, sounding fresh and fully at
ease, and she riffs just enough to
stamp the song with a telltale trade-
mark or two. “You and I” is one of

two new studio tracks on the
upcoming live disc, “A New Day . ..
Live in Las Vegas,” due June 15.
She’s off to a fine start; this is vin-
tage Celine. Get to it, AC.—CT

COUNTRY

p CAROLYN DAWN JOHNSON Die
of a Broken Heart (3:15)
PRODUCERS: Dann Huff, Carolyn Dawn
Johnson

WRITERS: C.D. Johnson, S. Smith
PUBLISHERS: Just Another Girl’s
Music; Universal Music; EMI Blackwood
Music; Shaye Smith Music (BMI)
Arista 82876-62002-2 (CD promo)
Culled from Johnson's new Arista
album, “Dress Rehearsal,” this
plaintive ballad (penned by the
artist and Shaye Smith) serves as a
perfect showcase for the singer’s
sweet, affecting vocals. The lyric
finds Johnson issuing the following
plea: “Take me fast or take me
slow/I don’t really care how I go/In
the daylight or in the dark/Just
don’t let me die of a broken heart.”
Backed by a sighing steel guitar,
Johnson delivers the lyric with
such tenderness and vulnerability
that a listener cannot help but be
drawn in. In a lesser vocalist’s
hands, the song could come off a
bit maudlin, but Johnson turns it
into a poignant look at heart-
break—something most people can
relate to.—DEP
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BY JIM BESSMAN

London-based music publishing company Notting Hill Music
Group always had a U.S. presence, but last June the firm made a
statement by opening a formal stateside office.

“We had been in and out of America, signing a lot of songwrit-
ers and producers,” notes president Peter Chalcraft, who works out
of the Los Angeles office much of the time. He says the move solid-
ified the company’s domestic foothold and greatly improved its over-
all fortunes.

Specifically, Notting Hill’s L.A. office signed Robert Waller, the
lyricist of Beyoncé singles “Baby Boy,” “Me, Myself and I” and
“Naughty Girl.”

“Our first record, ‘Baby Boy," went to No. 1,” Chalcraft says. “In
March we had seven singles in the Hot 100, and [in April] we had
three in the top 10.” Those were the aforementioned “Me, Myself and
I”; J-Kwon’s “Tipsy,” written by Notting Hill writer/producer team
Trackboyz; and Ruben Studdard’s “Sorry 2004,” penned by the pub-
lisher’s Ronnie Jackson.

Britney Spears’ “Everytime” was co-written by Notting Hill’s
Annette Artani.

Besides Waller, whose credits include material for Eve and Ricky
Martin, and Trackboyz, whose credits include Nelly and Nappy
Roots, Chalcraft singles out the writer/producer team Platinum
Status. The latter’s heavy involvement with B2K includes the “You
Got Served” soundtrack hit “Badaboom.”

“They just had a hit, ‘Pop That Booty,” with Marques Houston
and are now working on B2K lead singer Omarion’s solo album,”
he says.

Chalcraft cites other recent U.S. signings, including Erick Ser-
mon, Emanuel Officer and G1 (George Archie, whose credits
include R. Kelly’s “Home Alone” and Dwele’s “Find a Way”). But
he also praises his key L.A. staff recruits—licensing and admin-
istration director Randy Williams, creative manager Qiana Con-
ley and executive assistant Sebek Sanyika—for the office’s strong
first-year performance.

Notting Hill Music originated in 1990 as the international reper-

toire division of Japan’s Nippon Television Music. It became Not-
ting Hill Music after a management buyout in 1993 by Chalcraft,
Andy McQueen (now Notting Hill's chairman) and David Loader
(its managing director).

“We grew into America five years ago by signing Will Smith to
represent his publishing to the world outside the U.S.,” Chalcraft
says. “This led us to [going] back and forth from England to Amer-
ica constantly to meet artists, managers and attorneys, and it
showed how we could compete at a very high level.”

The Smith deal also “opened the floodgates,” Chalcraft contin-
ues. “We signed Lisa Lopes from TLC and focused very heavily on
the R&B/urban market, because R&B was selling very well inter-
nationally, and it was something we wanted to concentrate on in
America from a music genre point of view.”

The L.A. office came about because of Notting Hill’s “prolific”
domestic songwriter/producers and their broad range of projects,
Chalcraft says. “We had to be here to make sure these guys were
taken care of—something we couldn’t do from London.”

Chalcraft started in the music business in 1975 at Bronze Records,
an independent publishing and record company in England.

“The philosophy of that company was similar to the one we have
here now,” he says. “It's not just about sitting back and hoping
money turns up, but going out and utilizing skills and tapping all
areas of the business [including] film and TV and getting covers.

“We like getting our hands dirty,” he says. “That’s really impor-
tant in this day and age, and it’s ingrained in the three [company
principals], who have enormous amounts of experience in all aspects
of the business—which is also really important right now.”

With offices in London and L.A., Notting Hill can now take a
“worldwide rather than insular” stance, Chalcraft says.

“We have a network of partners around the world who rep our
catalogs, and [we have] American songwriters and producers who
travel to Europe regularly to work on European acts and vice versa,”
he adds.

To illustrate, Chalcraft points to Steve McNerney, who along
with the likes of Boy George and Roger Eno, is signed to Notting
Hill in England.

“He’s not farnous by any stretch,” Chalcraft says of McNerney,
“but he is a fantastic pop-rock songwriter, whom we’ve brought to
L.A. a couple of times now and [who] is writing on some very good
projects with [U.S. Notting Hill writer] Colin Wolfe and Robert
Waller. It's awhole new area for these guys, because he comes from
a Beatles and Monkees background and is mixing it up with their
urban background.”

Chalcraft notes that Notting Hill has the potential to seek cata-
log and administration deals in the United States and in Europe.

“Our London office looks after a multitude of catalogs, like the
Royalty Network and Mismo International,” he says. “In the U.S.
we administer the publishing of German indie label SPV, so we also
offer services for catalogs that need a home in the U.S.

“The bottom line is, we're a real international company now,”
Chalcraft says. “So many companies focus on one country rather
than all, but since Notting Hill’s owners are here and in London, our
focus is to look at copyrights on a worldwide basis rather than just
American or European.”

‘Killer Diller’ Director Navigates Licensing Obstacles

“Killer Diller” is an uplifting
but unreleased film about a
Christian band of misfits who
sneak away from their halfway
house operator/bandleader
{played by Fred Willard) to play
the blues, with an autistic but
fantastic rock'n’roll piano player
in tow.

Speaking after a screening at
last month’s Tribeca Film Festival,
writer/director Tricia Brock
noted the problems she faced
regarding music licensing. Now
back in Los Angeles, she expands
on her past predicament.

“Everybody tells you upfront
how expensive it is,” Brock says,
specifically referring to the clas-
sic blues songs that she
originally sought. She was then
informed that they were already
overused in films and commer-
cials, “which I appreciated,
because I really wanted to redis-
cover some material.”

Brock listened to hundreds of
songs from the likes of Robert
Johnson, Jimmy Reed, Elmore
James and Sonny Boy
Williamson—which were all in

King Bee” are used.

the movie. She also cites one of
her favorites, Slim Harpo, whose
“Shake Your Hips” and “I'm a

The movie’s makeshift blues

service for “Killer Diller.”

“He tried to educate me about
the labyrinthine process of licens-
ing music,” Brock continues. She
also credits Roswell with bringing
film and TV songwriter/composer
Tree Adams to the project.

“They’ve collaborated on many
scores and pushed me to use
original songs so as to not have
to go through licensing—though
I dug in my heels on some of the
classic blues songs that they
reinvented,” Brock says. “Tree’s
the reason that it works, because
he completely tutored the [non-
musician] actors in how to per-
form and orchestrated the band:
If the band didn’t work as a band,
I did not have a film.”

EVANESCENCE’S IMMORTALITY:
Evanescence’s “My Immortal”
has become the all-time best-sell-
ing sheet music download at
Internet-based Musicnotes.
Customers have downloaded
8,350 copies of the song since last
July. Vanessa
Carlton’s “A
Thousand Miles”
was the previous
top-seller. She
has logged sales
of 7,137 copies.
“Download-
able sheet
music is still a
relatively small
part of the over-
all sheet music

music market, which will be good
for consumers as well as music
publishers and the songwriters
they represent.”

Noting that the song carries a
premium price of $5.50 per down-
load because of synchronization of

Words
Muslc,,

By Jim Bessman

jbessman@billboard.com

band has all the energy and
charm as that in “The Commit-
ments.” Sure enough, that 1991
film’s music supervisor, G. Marq
Roswell, performed the same

I thought the film had a “Rocky”
quality—and cried through the
whole thing.

Incidentally, Adams was a mem-
ber of Atlantic Records group the
Hatters and is the grandson of
Vanguard Records founder Sey-
mour Solomon. He is also a Tree-
house Music (BMI) writer whose
credits include “Casper,” “Auto
Focus” and “Felicity.”

market, but it is
an emerging market and definitely
the future of the business,” Music-
notes CEO Kathleen Marsh says.
“Despite low awareness of digi-
tal sheet music, 7,000 downloads
of a single song is a very meaning-
ful sales number, even in the tradi-
tional print market. Our research
tells us that digital delivery can
dramatically expand the sheet

the sheet music to the customer’s
CD, company chairman Tim Rei-
land adds, “We have also mail-
ordered a couple of hundred
copies of ‘My Immortal’ at the tra-
ditional $3.95 price point. But our
customers love the ability to get
their sheet music instantly, and
they are willing to pay for value-
added features.”
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Publishers Enter

|

BY JIM BESSMAN

The decline in CD sales, the uneer-
ta nty of radioairplay and the persist-
erce of illegal downloading contine
toforce music publishers to se2k new
revenue saurces. And they are leaving
no stone -nturned.

Music publishing has enterec a

BILLBOARD JUNE 12, 2004

New Age Of Income’

“new age of income,” says Peter Chal-
craft of Notting Hill Music, driven by
new uses for music copyrights and at
least one constant:

“Kids don’t mind spending money
on quality things,” Chalc-aft says.
“We’re beginning to see income from
ringtones, [legal] downlaads and

(Continued on page 40)
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WONDER: JOHNNY MERCER AWARD HONOREE

Songwriters
Await New Hall

Washington, D.C., Home Proposed

BY JIM BESSMAN

Thz 2004 Songwriters Hall of Fame
Awards d'nner June 10 in New York
will ke another star-studded affair. But
this vears ceremony, which honors
songwriting legends, will also include
an announcement of a possible phys-
ical home for the Songwriters Hall of
Fame in Wasaington D.C.

Although the deal is not yet com-
plete. Hal David, chairman/CEO of the
National Academy of Popular
Music/Songwriters Hall tells Billboard
there is an agreement “to house the
Songwriters Hall of Fame in the new

National Music Certer and Museum,
which will be constructed on the site of
the old Washington Convention Center
in downtown Washington, D.C.”

News of a proposed home for the
Songwriters Hall of Fame is just one
highlight of this year’s dinner, where
inductees will include Charles Fox, Al
Green, Daryl Hall & John Oates, Don
McLean, Barrett St-ong and Norman
Whitfield. Special awards will go to
leading publishers, songwriters and
patrons (see story, page 44).

The inaugural Starlight Award,
which honors a “rising star,” will go

(Contmued on page 42)

Photo: Maury I"hi!fips/Wir,elmage.com



www.americanradiohistory.com

Hol Talen! = =waassssnmmsss i ronamakineg
Hot 100 Publishing Chart-Toppers

The chart recaps in this special issue on music publishing are year-to-date from the Dec. 6, 2003, issue

K ] | k
(the beginning of the 2004 chart year) through the May 15, 2004, issue.

The recaps for The Billboard Hot 100 are based on a combination of sales data compiled by Nielsen BY JIM BESSMAN
SoundScan, gross audience impressions monitored by Nielsen Broadcast Data Systems and reported

airplay from radio stations Nielsen BDS does not monitor. Additional publishing chart recaps appear New uses of music copyrights require adaptation on the part of the
on billboard.biz/pubcharts. performing-rights organizations.

In cases where more than one songwriter wrote a particular song, points are divided equally between “Obviously, each new music use presents a new set of challenges in
the composers. Publisher and publishing corporation points are likewise split evenly. Publishing corpora- terms of tracking {royalties],” says Hunter Williams, SESAC VP of roy-
tions receive 100% of the point values compiled by any publisher in which the parent company holds at least alty distribution and research services.

50% equity. Publishing corporations also receive 25% of the point value built by publishers that they The best way to handle technological challenges is with technologi-
administer but do not own. cal solutions, Williams says.

“For example, the same type of digital pattern-recognition tech-
Anthony Colombo compiled the recaps with assistance from Billboard Hot 100 chart manager Silvio Pietroluongo. nology we pioneered for tracking radio performances in 1994 is now

being utilized to track Webcast performances,” Williams explains.
“Where a technological solution doesn’t already exist, we work

The Billboard Hot 100 The Billboard Hot 100 The Billboard Hot 100 closely with our licensees to create tools that allow them to report
Publishing Corporations Publishers Wiiters performances electronically.”

BMI president/CEO Frances W. Preston cites BMI's “robust com-

Pos. PUBLISHING CORPORATION (No. of Charted Titles) ~ Pos. PUBLISHER (No. of Charted Titles) Pos. SONGWRITER (No. of Charted Titles) puting infrastructure” as an example of the society’s commitment to
new technology. It was created expressly to handle the data associated
1 EMI MUSIC (99) 1 EMI APRIL,ASCAP (59) 1 ANDRE BENJAMIN (3) with such new revenue streams as the Internet, music subscription
2 UNIVERSAL MUSIC (67) 2 EMI BLACKWOOD,BMI (35) 2 ROBERT KELLY (9) services and ringtones.
3 WARNER/CHAPPELL MUSIC (58) 3 WB,ASCAP (26) 3 KANYE WEST (9) “Our Internet and mobile entertainment licensees routinely send their
4 SONY/ATV MUSIC (36) 4 GNAT BOOTY,ASCAP (4) 4 CHRISTOPHER BRIDGES (5) music-use data electronically to our servers, where it is fed into our dis-
5 CHRYSALIS MUSIC (9) 5 WARNER-TAMERLANE,BMI (15) 5 NICKELBACK (2) tribution systems,” Preston says. “New-media licensees provide census
6 ZOMBA MUSIC (27) 6 UNIVERSAL,ASCAP (25) 6 JONATHAN “LIL JON” SMITH (8) data on all performances on their properties. The end result is that bil-
7 BMG MUSIC (24) 7 ZOMBA SONGS,BMI (16) 7 LINKIN PARK (3) lions of performances are tracked each quarter, and royalty payments
8 WINDSWEPT HOLDINGS MUSIC 8 CHRYSALIS,ASCAP (7) 8 CAT STEVENS (1) are made to writers and publishers of all performed songs.”
(15) 9 ZOMBA,ASCAP (12) 9 ROB THOMAS (2) Preston adds that thousands of radio stations utilize BMI's proprietary
9 LUDACRIS MUSIC (5) 10 ALMO,ASCAP (10) 10 ANTWAN PATTON (3) Electronic Music Reporting software to upload music-use information
10 R.KELLY MUSIC (9) (Continued on page 43)
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A Division of Btone Street Capital, Inc.
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Get up-front cash for

your royalty payments. Fast Forward
Financing™ is an innovative royalty
finance program designed specifically for
the entertainment community.

Immediate cash for royalties
Maintain ownership of copyright
Unlimited use of funds
Customized terms and conditions
Alternative to label advances

Stone Street Capital, Inc., 7316 Wisconsin Avenue, Fifth Floor, Bethesda, MD 20814
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New Age

Continued from page 37

other areas.

Music publishers need to “keep their
ears to the ground about new tech-
nologies,” says Mary Beth Roberts, VP
of catalog development at Famous
Music Publishing. She points to ring-
tones, which was perhaps the biggest
growth area during the past year for
music publishing.

“We’re formulating new business
models [due to ringtones],” she says.
“In some cases, we're doing trial
licenses to study how they turn out,
and we're being flexible with terms and
conditions in our contracts to see what
works and what doesn't.”

RETOOLING SYSTEMS

Universal Music Publishing Group
worldwide president David Renzer
also cites “dramatic growth in the
ringtone licensing area,” both in and
out of the United States. “Users come
in and request hundreds of songs, so
we've had to retool our system to han-
dle them very quickly,” he says.

The Harry Fox Agency, which col-
lects mechanical royalties for more
than 27,000 publishers, also has
been pursuing new opportunities for
its affiliates.

“We have already been able to offer
them numerous arrangements with
ringtone companies, online music
services and digital background
music services such as TruSonic,”
says Gary Churgin, president/CEO of
HFA. “We are also investigating
licensing opportunities for other new
services such as digital jukeboxes and
instant live CDs.”

Churgin says HFA allows a given
company to propose a licensing
arrangement, which it then will
offer to all of its affiliates. “It’s an
efficient way of reaching out to one
of the largest audiences of U.S.
music publishers.

Hit songwriter Diane Warren says
the possibilities of new revenue
sources are “opening up by the

minute for publishers. But you have
to keep yourself educated and on top
of what's out there and what’s next.”

ABKCO Music senior VP Iris Keit-
el notes that her firm has been “more
laid-back” with respect to licensing
new technology, concerned that a
company can inadvertently “dilute
rather than enhance catalog.” But
ABKCO, which owns the publishing

-

!

Performance and synchronization royalties remain
an essential source of music publishing income.

“We're reshaping our organization to take account
of market changes due to the economy,” says David
Hockman, chairman of Sony/ATV Music Publishing.
“We’re becoming more proactive in marketing copy-
rights to potential synch users and focusing person-
nel resources on that specific area.

“Also important,” Hockman adds, “is that we take a
global view as opposed to just a North American view.

“You don't get a full picture simply looking at North
America,” he continues. “We’ve seen fairly consistent
increases globally in performing and synch fees depend-
ing on the state of the economy in each territory.”

At EMI Music Publishing, executive VP of music
services Joanne Boris says that for EMI Music Pub-
lishing, synch activities have expanded from traditional
film, TV and advertising outlets to include DVDs and
videogames. But TV is still an important resource.

- Synch Income Still Key

Boris says she counts “a thousand stations and shows
you can [target] now, so everybody’s producing—and
some shows, like ‘American Idol’ and ‘American Dreams,
use songs. I was looking at ESPN the other night and
they have six stations, and they’re using music, too.”

Seeking supplementary synch, Universal Music Pub-
lishing Group recently launched a Synchexpress Web
site with an iPod giveaway to the first significant licens-
ee. UMPG worldwide president David Renzer notes the
company is doing new licensing deals for children’s TV
and even Japanese animation programming.

“Another thing we're targeting is really significant cat-
alog that’s not just about performance income,” he says.

UMPG promotes its catalog with custom CDs and e-
mail samplers, as well as mailings to advertising agen-
cies and other potential users. He cites the company’s
recent administration deal with Paul Simon as yield-
ing “tremendous success on the synch side.

JIM BESSMAN

and masters for Sam Cooke and the
early Rolling Stones catalogs, did
embrace ringtones, she says, and it is
becoming a major source of revenue.

Major Songs—which handles the
classic pop fare of Carl Sigman, includ-
ing “What Now My Love” and “It’s All in
the Game”—has also received a major
boost from ringtones.

“While generally favoring newer
releases, the ringtone market has
been gradually increasing its use of
standards,” Major Songs president
Michael Sigman says. “As a result of
these opportunities, we’re having by
far our best year ever.”

MUSICAL COOKIE JARS

Next Decade Entertainment also
deals in standards, administering the
works of lyricist E.Y. “Yip” Harburg, co-
writer of “Over the Rainbow” and other
classics. For Monica Corton, VP of cre-
ative affairs and licensing at Next
Decade, creative use of copyrights has
become a toy story.

“We’ve recently had great success
in expanding our merchandise
licensing,” Corton says. “We've
secured deals for musical cookie
jars, slot machines, magnets and a
variety of toys. We consistently strive
to increase the pool of potential
licenses to combat the decrease of
licensing opportunities in tradition-
al market areas.
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Since 1917
the National Music Publishers’ Association
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safeguarding the rights : ‘V{:f

of songwriters and
music publishers

providing:

INFORMATION

EDUCATION

PROTECTION

The Harry Fox Agency, Inc. has been and continues
to be the licensing agency for more than 27,000
music publishers for
the use of music in all

formats and media:

INTERNET
DIGITAL
MECHANICAL

INTERNATIONAL
REPRESENTATION

ROYALTY EXAMINATION

ROYALTY COLLECTIONS
AND DISTRIBUTIONS

nil} hfa

National Music Publishers’ Association

475 Park Avenue South, New York, NY 10016
646-742-1651 FAX 646-742-1779

www.nmpa.org

The Harry Fox Agency, Inc.

711 Third Avenue, New York, NY 10017
212-370-5330 FAX 212-953-2384

www.harryfox.com
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to Rob Thomas of Matchbox Twenty.
Garth Brooks will perform in honor
of Don McLean, while India.Arie and
Johnny Lang wil! salute Stevie Won-
der, this year’s recipient of the John-
ny Mercer Award.

A PLACE FOR SONGWRITERS

Mercer and publishers Howie
Richmond and Abe Olman founded
the National Academy of Popular
Music and Songwriters Hall of Fame
in 1969.

Since then, the hall has honored
some 300 songwriters and publish-
ers, representing every era of pop-
ular music dating back to the era of
Stephen Foster in the mid-19th
century.

The National Academy of Popular
Music complements the hall of fame
by offering less-established song-
writers workshops, showcases, net-
working opportunities and other
support services.

Despite the delay in building a
physical home for the Songwriters
Hall of Fame, co-founder Rich-
mond in 1999 offered a grant for
the creation of a “virtual” hall
online at shof.org.

Songwriters Hall of Fame presi-
dent Linda Moran praises this year’s
trend of having younger talent induct
and serenade “mentor” honarees.

She notes the increasing signifi-
cance of the annual induction din-
ner, which will be held at the Mar-
riott Marquis Hotel.

“It’s becoming bigger and bigger,
because the writer/artists who are
getting inducted now are at a stage
in their careers where they're tak-

1B SATIONAL AcARIEMY OF DOKIL AR MUSIC

 SOMGURITERS
HALLTFATIE)

ing greater pride in their song-
writing—it's where their roots
are,” she explains.

She also offers an assessment of
the event in the current music busi-
ness climate.

“Our membership has increased
tremendously over the last few
years,” Moran notes. “With all the
layoffs in the music industry, net-
working is more important than
anything. But it’s still just a very
special evening for the whole song-
writing profession and the publish-
ers who are so very involved in it.”

i

GHERRYALANE

The Black Eyed Peas

Will.i.am
The Passion of the Christ

Thunder,the NASCAR Theme,
debuts worldwide
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directly from their playlist manage-
ment systems.

“We are continually exploring and
testing new digital systems to
achieve ever greater efficiencies in
tracking and royalty payment pro-
cessing,” she says.

Royalty tracking for new music
usages is “more straightforward” at
ASCAP, according to ASCAP Enter-
prises senior VP Chris Amenita.

“We’re doing it through our
licensing process,” he says. “We’ve . - %
been aggressively licensing Web @ H ﬂ t @ r@\/© ut I] @ ﬂ
sites since 1995, and as part of our
licensing agreement there is [track-
ing] information that’s reported
back to ASCAP.

“We're also using alternative
methods to track performances
from certain Web sites, such as
using our subsidiary company
Mediaguide,” he continues. “Same
with ringtones. We’ve been very
successful in getting fairly com-
plete information from the ring-
tone providers.”

Sticking To
The Basics

Aside from the attention
given to new revenue sources,
many music publishing execu-
tives stay focused on the basics
of their business.

“We have mandated that our
A&R departments focus more on
artist development and catalog
exploitation for our entire roster
of writers,” says Les Bider, Warner/
Chappell Music chairman/CEQ.

Cherry Lane Music Publish-
ing marketing and licensing
VP Richard Stumpf agrees
with Bider’s focus on artist
development.

“We actively created opportu-
nities to bring new material to
new audiences,” Stumpf says of
one example, the Black Eyed
Peas. The band recently com-
posed the title track to the film
“Havana Nights,” building on its
successful album “Elephunk.”

Cherry Lane targets “as many
platforms as possible,” Stumpf
notes.

_“ ‘Where ls the Love?," " the airplay assessment and offering unrivaled personal service. Revolutionary.
first single off ‘Elephunk,’ was
featured on the TV series ‘The
0.C.,” and [album track] ‘Let’s
Get It Started’ will be used in
national commercial spots for
the NBA playoffs,” Stumpf con- BEE
tinues. “Singles from the album,
which appear in several video-

Performing rights organizations have been around since the dawn of

popular music. But at SESAC, it's not the same old song. In fact, with

over 70 years experience, we're changing the way business is done

deploying cutting-edge technology to streamline the business, utilizing superior

gameS, have also been among ‘ HASHYILLE - LOS ANGELES - NEW YORK - LONDON - WWW.SESAC CODM
the most successful ringtone \
downloads of 2003.”
JIM BESSMAN
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Who's Who Among Hall's Honorees

The Songwriters Hall of Fame will
bestow awards June 10 on the fol-
lowing notable songwriters, pub-
lishers, patrons and songs.

Stevie Wonder
Johnny Mercer Award

Since his debut in 1963 at age 12
with his chart-topping Motown hit
“Fingertips, Part 2,” Stevie Wonder
has remained one of the most
admired and beloved songwriters in
popular music. His prolific catalog
includes such landmark compositions

as “Superstition,” “You Are the Sun- AR
shine-of My Life,” “Living for the City” MATCHBOD TNENTY: “RONTIAN ROB THOMAS, LEFT WILL RECEIVE

and “I Just Called to Say I Love You.” THE INABQURA. STAR IGHT AWARD

RlA w wl I's 0 N Sy i“-!:os_l’.'m"v SUZUKI |

ANGELA WINBUSH . BOR JAMES  xancol

RSHALL TUcker ~ CARLY SIMO

1(!“ REED sonxevsurye 08" PHILUPS
eeTeR GREER JYRK  THE GO-60'S TRICKY

| DJ CLARK KENT
BILLY SQUIER quunv currar” waTsor

SpiritMusic
SONG PLUGGING, ROYALTY CHASING, CAREER DEVELOPING...
YOU KNOW, MUSIC PUBLISHING

137 Fifth Ave., 8th Fl. New Yark NY 10010 212.533.7672 www.SpiritMusicGroup.com

Les Bider
Abe Olman Publisher Award

Les Bider, as chairman/CEO of
Warner/Chappell Music, was instru-
mental in merging Warner Bros.
Music and the Chappell and Inter-
song Music Group, which created
Warner/Chappell in 1987. Under his
stewardship, the company has
become one of the world’s biggest
music publishers, with a focus on
marketing back catalog as well as
hands-on development of acts like
Sheryl Crow, Dido and Nickelback.

Michael Goldstein
Patron of the Arts Award

Toy Industry Hall of Fame mem-
ber Michael Goldstein chairs the
Toys “R” Us Children’s Fund. He is
also president of the 92nd Street Y,
director of the special contributions
fund of the NAACP and an advisory
board member of the For All Kids
Foundation, USTA Tennis and Edu-
cation Foundation, New York
Restoration Project and We Are
Family Foundation. In addition, he
is president/director of the North-
side Center for Child Development
and a board and executive commit-
tee member of both Reading Is Fun-
damental and the Queens College
Foundation.

“What the World Needs

Now Is Love”
Towering Song Award

This year’s Towering Song—writ-
ten by Songwriters Hall of Fame
members Burt Bacharach and Hal

David (who is also chairman/
CEO)—couldn’t be more timely.
“What the World Needs Now Is
Love” was a top 10 hit in 1965 for
fellow songwriting great Jackie
DeShannon, and like so many
Bacharach-David copyrights,it
remains a much-recorded standard.

Rob Thomas
Starlight Award

Matchbox Twenty lead singer and
songwriter Rob Thomas is the per-
fect choice for this new award,
which goes to an emerging song-
writer. Thomas has penned songs for
his own band and for such veterans
as Willie Nelson, Mick Jagger and,
most notably, Carlos Santana, for
whom he co-wrote—and sang—the
Grammy Award-winning single
“Smooth.”

Neil Sedaka
The Sammy Cahn

Lifetime Achievement Award

A Brill Building songwriting leg-
end, Neil Sedaka differed from his
fellow tunesmiths in that he became
best known for singing his own
songs (written with partner Howie
Greenfield), including such hits as
“Oh Carol,” “Calendar Girl,” “Happy
Birthday, Sweet Sixteen” and
“Breaking Up Is Hard to Do,” his No.
1 hit from 1962. But he’s also
penned big hits for others like Con-
nie Francis’ “Stupid Cupid” and the
Captain & Tennille’s “Love Will Keep
Us Together.”

JIM BESSMAN

Heard From
Your Publisher

Lately?

Seen Your Publisher Lately?
Is It Time For A Change?
Reach Out To Us Now!

For A Change To Active, Hands On,
Thorough Administration, Contact Us:

The ROYALTY NETWORK

NEW YORK tel: 212-967-4300 » fax: 212-967-3477
LOS ANGELES tel: 323-938-4349 » fax: 323-938-7556
www.roynet.com
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SPV’s Thomas
Ziegler moves
all of the
label’s U.S.
distribution to
Ryko

BY STEVE TRAIMAN

A creative partnership between Gefien
Records and Midway Games highlights the
multi-faceted marketing campaign for Mid-
way’s psychic-combat adventure “Psi-Ops.

The game arrives June 15 for PlayStation 2
and Xbox consoles.

“Psi-Ops” includes a theme song, “With My
Mind,” which Cold vocalist Scooter Ward
wrote specifically for the game.

The song’s video, created

£
N\
»

R

5 A SCENE FROM THE VIIDWAYGAMES TITLE ‘PSI-OPS’

Cold’'s Hot Game

Geffen, Midway Connect Band, ‘Psi-Ops’

the title's delivery date.

“Within the |action game] genre, while tra-
ditional marketing vehicles such as print adver-
tising are important, they’re no longer suffi-
cient to create consumer excitement or
establish competitive product separation,” Mid-
way chief marketing officer Steve Allison says.

The music video is a DVD bonus on both
game versions. The game also includes a sam-
pler of several Cold songs that were previously
available only on iTunes.

“We were looking for

by Geffen and Midway, is full
of game action footage.

The clip debuted April 9
on ign.com. It is now on
gamespot.com, ugo.com
and gamespy.com, as well
as Midway’s dedicated site
psiopsgame.com, where
fans can download it.

For Geffen, the tie-in is a
great means of added expo-
sure, marketing director
Jenn Littleton says.

“From a label perspective,
we're very excited, as kids are
playing videogames more
than watching TV or even listening to the radio,
so this is a great demographic for selling our
music,” she says.

Geffen serviced the music video to broadcast
outlets and posted it on the Jacksonwille, Fla.,
band’s Web site, Littleton says.

For Midway, the video helps publicize

COLD PERFORMS CAME’S THEME SONG

innovative marketing pro-
grams, which led to this
| partnership [with Flip/

Geffen},” Midway market-
ing VP Mona Hamilton
says. “We really liked
Cold’s music, which
seemed ideal for ‘Psi-Ops,’
and the Cold fans are all
over the online play.’

Target has signed on as
the game's key retail part-
ner. Customers purchasing
“Psi-Ops” at the mass mer-
chant will receive a four-
song Cold EP that includes
“With My Mind” and previously unreleased
track “Came All the Way.”

Cold gave a mini-concert featuring the game
track at Midway’s booth at the Electronic
Entertainment I2xpo last May.

Ward recalls, “All we got was the story line and
a brief game demo, and the song just came to me.”

417

¥ Navarre

8 chairman/CEQ
Eric Paulson
reports record
performance
in fiscal Q4

(xames, DVDs Link
To Cross-Promote In Q4

BY STEVE TRAIMAN

Retailers can look to
videogame and DVD cross-
marketing for a sales boost
during the second half of
2004 and well into 2005.

Not surprisingly, the heav-
iest slate of DVD and game
tie-ins is set for the fourth
quarter, which accounts for
up to 40% of annual DVD and
videogame revenue.

This year’s Electronic En-
tertainment Expo (k3), held
May 11-14 at the Los Angeles _
Convention Center, offered £
graphic evidence that Holly-'s |
wood studios and their home %
video divisions are pavmgm

more attention to the expand-  Ubisoft’s Jason Cohen, Ieft and MGM 3
Neal Haldar square off at the “Rocky
Legends” display.

ing videogame market.
Among major DVD releas-
es with complementary games
in the works are “The Lord of the Rings: The
Return of the King,” “The Lord of the Rings: The
Motion Picture Trilogy,” “Star Wars Trilogy,” “The
Matrix Revolutions,” “The Matrix” trilogy,
“Starsky & Hutch,” “The Punisher,” “King
Arthur,” “Around the World in 80 Dayvs,”

“Terminator 3: Rise of the Machines,” a “Termi-
nator” boxed set and a “Rocky” boxed set.

Game publishers launch-
ing videogames to coincide
with theatrical releases plan
to repromote their titles
when the films are released
on DVD later this year or in
early 2005.

Such film/game tie-ins
include Sonv Pictures’
“Spider-Man 2” and Dream-
Works' “Shrek 2" (both on
Activision), Disney/Pixar’s
“The Incredibles” and
Warner Bros.” “The Polar
Express” (both on THQ),
Universal's “Van Helsing”
(Vivendi Universal), and
Warner Bros.” “Harry Potter
and the Prisoner of Azka-
ban" and “Catwoman” (both
on Electronic Arts).

At E3, EA previewed its
role-playing game “The Lord of the Rings: The
Third Age.” EA plans a fall release to coincide
with the arrival of New Line/Warner Home
Video’s special-edition DVD of “The Lord of the
Rings: The Return of the King” and a holiday

(Continued on page 46}

Licensing Firms Mine
Music For 2004 Expo

BY STEVE TRAIMAN

More artists are looking to licens-
ing as a revenue source amid a
changing retail music environment.

Music-bhased licensing royalties in
North America totaled more than
$120 million last year and accounted
for more than $2 billion in retail sales,
according to the International Licens-
ing Industry Merchandisers Assn.

The trade group sponsors the Licen-
sing 2004 expo, which will take place
June 10-12 at Jacob Javits Conven-
tion Center in New York.

Last vear, Bravado Interna-

Bravado International Group
introduced Hilary Duff apparel
at last year’s Licensing expo.

T,,aq.
\K >

\ tional Group used the expo to
introduce Stuff by Hilary Duff, an
apparel line from the former star

of Disney Channel’s “The Lizzie

McGuire Show” (Billboard, July
5, 2003).
Shortly after the line's debut,

Duff’s Hollywood Records album

“Metamorphosis™ hit No. 1 on The
Billboard 200.

This year, Midas Records will
highlight its artist Angel, a former
member of girl group No Secrets.
To kick off her licensing program,
she will perform songs from her

label debut, “Believe in Angels . . .

Believe in Me,” due Aug. 10.
Among other highlights, Lxperi-

ence Hendrix and Authentic Hendrix

(Continued on puge 47)
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SPV Ups Ryko Relationship; NAIL Taps Four Rock Labels

German label SPV has consoli-
dated its U.S. sales efforts at Ryko
Distribution.

SPV, which is based in Hanover,
Germany, formerly split its
imprints between Ryko and
Navarre Entertainment Media.

New Hope, Minn.-based Navarre
had handled the SPV label and
imprints Steamhammer, LMP,
Napalm and Breaker. New York-
based Ryko had carried Inside Out,
SPV’s biggest label, and Hunter.

Effective June 1, the labels previ-

ZIEGLER: RYKO NOW HAS SPV'5 LS. LABELS

ously with Navarre shifted to Ryko.

“I didn’t really want to work
with two distributors,” SPV direc-
tor of North American sales
Thomas Ziegler says. “Now we’'re
under one roof.”

REUNION: Also effective June 1,
Burnside Records and Sideburn
Records shifted from Ryko Distri-
bution to Burnside Distribution in
Portland, Ore.

There’s no big surprise there: The
Burnside labels and Burnside Distri-
bution have the same ownership.
The imprints signed on with Ryko
when Burnside Distribution was a
regionally focused distributor; it has
since expanded its national reach.

NAILED DOWN: Nail, Allegro’s indie-
rock distribution arm, has sealed four
new exclusive distribution pacts.

San Francisco-based Koolarrow
Records, previously with IDN, is
operated by former Faith No More
bassist Billy Gould and Raymond
Herrera of Fear Factory. The
label's acts include Mexican death
metal band Brujeria and Hog
Molly, featuring former Tad lead
vocalist Tad Doyle.

The catalog of Important Rec-
ords in Boston has an eclectic mix,
including Daniel Johnston,
Merzbow, Acid Mothers Temple
and Kimya Dawson. The label was
previously with Hepcat.

The roster of Sweden’s Bad Taste
Records features Last Days of April,
Satanic Surfers (now with Epitaph)
and Logh.

Finally, Seattle-based

priced at $14.98, in July.

Two discs feature catalog tracks
by 42 Merge acts, including Super-
chunk, Neutral Milk Hotel, Spoon,
the Magnetic Fields, Polvo, East
River Pipe, Buzzcocks, the Clean,

. .. And You Will Know Us by the
Trail of Dead, Versus and Seaweed.

The third CD includes new, pre-

viously unreleased or rare material

Roslyn Recordings, run
by veteran indie publi-
cist Barbara Mitchell,
has released projects by
Steve Turner of Mud-
honey and Marc Olsen
of Sage.

MERGE AHEAD: Profits
from Merge Records’
15th-anniversary set
“Old Enough to Know

By Chris Morris

cmorris@billboard.com

Better” are earmarked

to benefit the Future of Music
Coalition, the Washington, D.C.,
nonprofit organization.

Chapel Hill, N.C.-based Merge—
operated by Superchunk singer/
guitarist Mac McCaughan and
bassist Laura Ballance—will issue
the three-CD collection, budget-

by the label's current acts, includ-
ing Richard Buckner, the Radar
Brothers, M. Ward and Spent.

Merge will mount a festival fea-
turing 19 of its acts July 29-Aug. 4
at the Cat’s Cradle in Chapel Hill/
Carrboro and the Carolina Theatre
in Durham.

IDN ADDS THREE: IDN has sealed
exclusive U.S. distribution deals
with Trax Records, 215 Records
and Life Music.

Based in Chicago, Trax is a house-
music label with forthcoming releas-
es by Frankie Knuckles, Farley
“Jackmaster” Funk and Kevin Irv-
ing. (For more Trax news, see Beat
Box, page 29.)

Jenkintown, Pa.-based 215 is a new
smooth jazz and adult R&B label; its
forthcoming releases include the Alan
Hewitt Project’s “Noche de Pasion”
and Torcuato Mariano’s “Diary.”

Life Music’s first release, due
May 25, will be “Resistance 1z
Futile” by Christian hip-hop unit
Corey Red & Precise.

MOVING ON: Tone-Cool Records
president/partner Dave Bartlett has
exited the label after nine years to
start his own management and con-
sulting firm. Tone-Cool founder
Richard Rosenblatt will continue to
operate the Wellesley Hills, Mass.-
based blues and roots music label.
Bartlett’s new firm 525 Worldwide,
in which he is partnered with former
Tone-Cool staffer Matt Cornell, is
headquartered in Marblehead, Mass.

Infrermution iiml Fnicrasnnsas Srrsdons

National
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Baker & Tay movies,

distributor of musi¢,
and books with 3 service
centers and the deepest
catalog in the industry.

Customer care second to none.

* 200,000 unique music,
DVD and video SKU's
on-hand.

* Music, Movies, Books
from one source.

Callus toda at
1'800-775-2y60

1113

0 ext.2151

www.btol.com

Games

Continued from page 45

“Lord of the Rings” DVD boxed set.

“The Lord of the Rings: The Third
Age” will be available for PlayStation
2, Xbox, GameCube and Game Boy
Advance.

Ubisoft provided a demo of “Rocky
Legends,” which it will release for PS2
and Xbox this fall as part of an exclu-
sive licensing agreement with MGM
Interactive. Ubisoft created the game
in conjunction with a “Rocky” DVD
boxed set in development, according
to VP of publishing Jay Cohen.

Neal Haldar, MGM Interactive VP of
production and business develop-
ment, says the Ubisoft partnership and
resulting videogame are “the direct
result of commercial and critical suc-
cess from the first ‘Rocky’ game.”

Warner Bros. Interactive Entertain-
ment unveiled its much-anticipated
“The Matrix Online,” which allows
thousands of players to compete
through the Internet. WBIE tied the
game's November release to the arrival
of “The Matrix” DVD boxed set from
Warner Home Video.

MANY COMPLEMENTARY PAIRINGS

For “King Arthur,” a Touchstone Pic-
tures/Jerry Bruckheimer Films sum-
mer theatrical release, Konami Digital
Entertainment America and Disney’s
Buena Vista Interactive previewed
games in development for PS2, Xbox
and GC. These holiday releases will

Photo: Steve Traiman

Eidos music su
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Insane Clown Posse, which has three tracks on “Backyard Wrestling 2.”

coincide with the film’s arrival on DVD.

Under an agreement with Empire
Interactive and Sony Pictures Con-
sumer Products, BAM Entertainment
showed “Starsky & Hutch” GC and
GBA games that will ship in late June,
close to the DVD release.

Take Two/Global Star already dis-
tributes PS2, Xbox and PC versions of
the “Starsky & Hutch” game.

THQ previewed Marvel's “The Pun-
isher” for PS2 and Xbox. “The games
are based on the movie and 30 years
of Marvel comic book history,” THQ
project manager Jeff Carroll says.

“The Punisher” game is due early
next year, as is the special-edition DVD
from Lions Gate, which follows the
August regular DVD release.

For “The Polar Express,” PS2, GC,

GBA and PC games will appear
before the holiday movie, as will
Xbox, PS2, GC and GBA releases for
“The Incredibles.”

Atari showed its work-in-progress
“Terminator 3: The Redemption,”
due in August for PS2, Xbox and GC.
The game “offers a bridge for gamers
to the next ‘Terminator,” " executive
VP Wim Stocks says.

“We are already talking with
Warner Home Video |about]| cross-
marketing with an anticipated holiday
‘Terminator’ DVD box set,” he adds.

Hip Games signed a deal with
Disney just before E3 for a GBA
game linked to the holiday DVD
release of “Around the World in 80
Days.” That film will appear in
theaters this summer.
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Navarre Boasts Record ‘04, Sees More Growth Ahead

The good news just keeps on
rolling in.

Navarre enjoyed explosive profit
and sales growth in its fiscal
fourth quarter, ended March 31.
The company earned $3.3 million,
or 12 cents per diluted share, on
sales of $142.6 million.

In the corresponding period the
previous year, Navarre posted
income of $442,000, or 2 cents per
share, on sales of $83.6 million.

PAULSON: IT'S ALL GOOD

The company credited this sales
gain to business growing across
all of its major product lines:
computer software, videogames,
music and movies.

“The restructuring of our com-
pany has allowed us to increase
our focus on growing the high-
margin publishing segment of
our business while we continue
to focus on aggressive organic
growth in our core distribution
business,” Navarre chairman/
CEO Eric Paulson said during a
conference call.

Paulson said the company had
record performances in both the
fourth quarter and fiscal 2004.

For the year, Navarre posted $9
million in income, or 37 cents per
diluted share, on sales of $475.2
million, compared with income of

$4.3 million, or 20 cents per
diluted share, on sales of $359.4
million the previous fiscal year.
For the year, sales were up 32%
while income increased 106%.

The company's distribution
business hit $449.1 million. Of
that, computer software accounted
for the largest revenue segment,
ringing up about $318 million.

Navarre’s independent music
distribution arm generated net
sales of $57 million. Its wholesale
operation to retailers like Sam’s
Club accounted for about $30 mil-
lion in movie-DVD business, $20
million in major-label music busi-
ness and $25 million from distrib-
uting videogames for about 30
software labels.

On the company’s publishing
side, Encore Software, acquired
in August 2002, tallied about
$38 million in videogame busi-
ness. BCI Enterprises gathered
$8 million in sales since Navarre
acquired the company last
November. But the company
backed out $20 million of that
$46 million publishing total to
avoid double-counting intercom-
pany sales. Last year, publishing
accounted for 11% of sales, and
it is expected to grow to 15%
this year.

“It’s the distribution engine
that is driving this locomotive. It
provides an efficient foundation
for publishing and future acquisi-
tions,” Paulson said.

Publishing and licensing
videogames and video are much
more profitable than Navarre’s
distribution business, typically
achieving a gross margin of about
35%, compared with 12% for the
wholesale operation.

Paulson and other Navarre
executives said the company’s
publishing arm and any acquisi-
tions it might make will likely
experience sales growth because
of Navarre’s distribution clout.
They will also benefit from cost

Licensing

Continued from page 45

will announce a series of Jimi Hen-
drix-related projects to help com-
memorate the 50th anniversary of
rock’n’roll.

Signatures Network plans a new
Motley Criie merchandise program
to coincide with MTV Films’ 2005
release “The Dirt,” an adaptation of
Criie bassist Nikki Sixx’s biography.

Signatures also will launch a
lifestyle brand inspired by Sammy
Hagar’s Cabo Wabo Cantina in Cabo
San Lucas, Mexico, and merchan-

dise based on the rocker’s Cabo
Wabo Tequila.

Also expected at the show are
Brand Sense Marketing, repre-
senting a Britney Spears lifestyle
brand; Freemantle Media, expand-
ing its “American Idol” program;
and Elvis Presley Enterprises,
which is continuing to build on
the King’s legacy.

MTV will again introduce its
newest licensed products and cross-
marketing programs at its annual
Broadway studio party on the expo’s
opening night.

Lisa Silfen, MTV VP of program
enterprises, and VP of marketing
Heidi Packer-Eskenazi will host
the evening.

reductions, because they will go
through Navarre’s wholesale
operation.

As an example, the executives
pointed to BCI's distri-

significantly last year to 13.8%
from 17.4% the previous year.
During the conference call,

Paulson said Navarre plans to con-

bution and freight costs,
which were about 10.5%
of its revenue before its
acquisition by Navarre.
Those costs are expected
to be about 5% of its
revenue this year.
Overall, the company’s
gross margin decreased
from 12.5% in fiscal
2003 to 12.1% in fiscal
2004. But that decline

Retall

By Ed Christman

echristman@billboard.com

stemmed from a $5.6

million charge for a write-off in
the Encore division. Without that
write-off, the company’s profit
margin would have been 13% for
fiscal 2004.

The company’s large jump in
sales helped to reduce expenses
to 10.1% of overall revenue,
compared with 11.4% the previ-
ous year. Also helping to
improve the spread between
profits and expenses were
returns. These decreased

tinue growing organically and
through acquisitions.

In the current year, Navarre
anticipates sales will hit $550 mil-
lion to $580 million, while earn-
ings will range from 69 cents to
77 cents per share.

When asked for details, Paulson
said, “Our company has gained
traction and momentum over the
past several quarters, and I see
that continuing.”

He cited a new warehouse,

scheduled to open this summer, that
he believes will increase efficiency.

Paulson further said organic
growth in Navarre's videogame
distribution business should
increase sales from $25 million to
$100 million before the company
will need “some kind of event,
like an acquisition, to maintain
its growth.”

Paulson also sees growth com-
ing from the company’s
strengthening dot-com fulfill-
ment business and increased
penetration of its account base,
as well as new accounts.

For instance, Navarre has
mainly sold to Wal-Mart’s Sam’s
Club division, but sees Wal-Mart
itself likely to become one of its
top five accounts in the next five
years. To show its commitment to
making that happen, Navarre
recentlv opened a sales office in
Arkansas, where Wal-Mart is
headquartered.

Navarre announced its results
after the close of trading May 26.
Since then, the company’s stock
has increased 15.5% from $11.13
to $12.86 as of June 1.
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DVD Tie-Ins Boost Box-Office Potential

BY JILL KIPNIS

LOS ANGELES—Fans of Universal Studios’
blockbuster “Van Helsing” need not wait for
the movie's DVD release to see new content
inspired by the monster flick.

The company’s home video arm released a
30-minute animated DVD prequel, “Van Hels-
ing: The London Assignment,” just one week
after the film’s theatrical debut May 7.

Home video executives say they increasingly
discuss companion DVD proj-
ects like this while a film is in
production. The industry sees
such DVDs as smart marketing
tools, particularly during the
more competitive movie sea-
sons like the summer.

“Home video and theatrical
are taking advantage of mar-
keting the property as a whole,”
says Amy Jo Donner, executive
director of L.A.-based Digital
Entertainment Group. “This is
happening more and more with
DVDs in the last two years.”

Home video and theatrical
divisions are also stepping up other efforts to
tie DVD projects to new theatrical releases.
They look for opportunities to rerelease catalog
titles that relate to new box-office titles and to
include new, theatrically oriented content on
such DVD rereleases.

Executives say a primary challenge for these
projects is making sure the new content meets
quality standards and will attract consumers to a
theatrical property. Also, to avoid consumer con-

DONKER: NOT JUST FILMS ANYMORE

fusion, DVD packaging must be clear about what
the title contains.

In general, studios say the content will not
appear on the theatrical film's DVD release.

STAND-ALONE TITLES

Universal Studios Home Video extensively
employs stand-alone companion DVDs in its
marketing strategy.

In addition to “Van Helsing: The London
Assignment,” USHV is debuting animated DVD
project “The Chronicles of Rid-
dick: Dark Fury” days after “The
Chronicles of Riddick” arrives in
theaters June 11.

“The Chronicles of Riddick:
Dark Fury” (June 15) fills in the
story between the 2000 film “Pitch
Black,” which introduced the Rid-
dick character, and the “Chroni-
cles of Riddick” film. (USHV also
debuts a new DVD edition of
“Pitch Black” June 1 for $26.98.)

Both animated titles include
special features tied in to their
respective theatrical films.

“Van Helsing: The London
Assignment,” available on DVD only for
$14.98, includes such extras as “Van Helsing:
Behind the Screams” and an interview with
the film's star, Hugh Jackman.

“The Chronicles of Riddick: Dark Fury,” also
on DVD only for $14.98, features similar extras,
including a behind-the-scenes feature, “From
‘Pitch Black’ to ‘The Chronicles of Riddick’:
Bridging the Gap,” and an interview with series
star Vin Diesel and series director David Twohy.

“We know that when people experience the
new films, they want more entertainment asso-
ciated with the movies,” USHV executive VP of
marketing Ken Graffeo says.

“The key thing is,” he adds, “as films go into
production for theatrical, that's when we dis-
cuss the opportunities that exist with DVD.”

Though Graffeo will not provide sales
figures for “Van Helsing: The Lon-
don Assignment,” he says the
studio is very pleased with how it
has performed.

Graffeo says USHV
has not spearheaded
widespread individual
campaigns for both ani-
mated DVDs but instead
has worked closely with
the theatrical publicity
department on joint
advertising promotions.

Graffeo says clearly
packaging both DVD
titles was a priority, so consumers would not
think the “Van Helsing” and “Riddick” films were
already out on video.

“Because they are both animated, there is a
clear distinction,” he says. “We make sure there
is no confusion.”

Numerous video divisions, including USHV,
are also rereleasing catalog to link with new the-
atrical releases.

Twentieth Century Fox Home Entertainment
released a new edition of “Independence Day”
in anticipation of the May 28 theatrical debut
of “The Day After Tomorrow.” Roland Em-
merich directed both films.

The new “Independence Day” DVD ($19.98)
features a look at the making of “The Day After
Tomorrow,” among other extras.

The company's Aug. 10 release of a collec-
tors’ edition DVD of “Predator” will link with
the Aug. 13 theatrical debut of “Alien vs. Preda-
tor.” Extras on the $26.98-priced DVD include
exclusive footage from the upcoming film and
an “Alien vs. Predator” trailer.

“It just makes good fiscal business
sense to take advantage of enormous
marketing spending from
assister division and draft
off of it,” Fox senior VP of
marketing communica-
tions Steve Feldstein says.

The new “Predator”
DVD will feature a
coupon worth $6.50 off
admission to “Alien vs.
Predator.”

USHV'’s new “Pitch
Black” edition also
includes a free-movie-ticket offer good toward
admission to “The Chronicles of Riddick.”

DreamWorks Home Entertainment combined
catalog and stand-alone strategies on its latest
DVD edition of “Shrek” (May 11).

The two-disc set ($26.99) features a 15-
minute segment revealing what happened
after “Shrek” and before the story picks up in
“Shrek 2,” which debuted in theaters May 19.
Consumers can view the DVD segment in 3-D
(Picture This, Billboard, April 17).

“The important thing is to deliver to consumer
expectations,” says Kelly Sooter, domestic head
of DreamWorks Home Entertainment.

Marvel Characters Come Direct To DVD

It’s Captain America! It's Black
Panther! It's Thor!

Any of these comic heroes could
be the star of one of eight new
direct-to-DVD titles, thanks to a new
deal between Marvel Enterprises
and Lions Gate
Entertainment.

The two compa-
nies will jointly
develop, produce and
distribute the titles,
the first of which is
expected in late
2005. Each feature-
length project will
star one Marvel char-
acter and include
DVD extras.

“What we have an
opportunity to do
here is to build a brand with a
broad demographic of fans, includ-
ing adults and children,” says Glenn
Ross, president of Lions Gate's fam-
ily home entertainment division.

The video deal stems from the
current theatrical relationship
between the companies. In Febru-
ary, Marvel granted Lions Gate
licenses to create and distribute
theatrical films based on its proper-
ties “Iron Fist” and “Black Widow.”
The companies have additionally

agreed to make a sequel to the the-
atrical release “The Punisher.”
“Lions Gate is a great marketer
and distributor,” Marvel Studios
chairman/CEO Avi Arad said in a
statement. “We will bring to the
DVDs great added
value with our
artists, writers and
tremendous history.
We hope to be in the
DVD business for a
very long time.”
Lions Gate will
provide Marvel with
licensing fees to
fund all of the
distribution and
marketing of the
titles and for charac-
ter rights, while
Marvel will be in charge of creative
development and production.

PUTUMAYO GOES DVD: Putumayo
World Music will enter the DVD
market June 8 with “Travel the
World with Putumayo.”

The DVD-only title, available for
$19.98, will feature 12 music
videos and live performances from
such world acts as Egyptian singer
Hisham Abbas, Senegalese band
Tukuleur and Czech musician

Vera Bila. Subtitles will be
provided in English, Spanish,
French and German.

“People are starting to be inter-
ested in world music more and

stars Will Smith in the title role—
features new footage added into the
film, a new audio commentary by
director Michael Mann and a docu-
mentary about making the project.

more,” says Dan
Storper, founder of
Putumayo. “We have
four music albums that
have sold over 300,000
copies. With some luck,
I think we can sell DVDs
in high numbers.”
Storper says that a
direct-response cam-
paign, airing on such
networks as A&E and
the Travel Channel, will

Picture
Th.IS.“

By Jill Kipnis

jkipnis@biliboard.com

launch in mid-July. The

company is also working on getting

airplay on video shows.

Storper says that two to four
DVDs will be released per year.
Most titles will likely focus on
music performances.

NOTABLE CATALOG: Two sports-
oriented catalog titles are being
rereleased with some impressive
new extras.

Columbia TriStar Home Enter-
tainment’s “Ali: Director’s Cut”
(June 1, $24.95)—the story of box-
ing legend Muhammad Ali that

“The film is maybe five or six
minutes longer,” Mann says. “The
drama in this version is much more
conflicted. The documentary really
shows how Will and I were commit-
ted to making this film.”

The bonus features on Universal
Studios Home Video’s “Field of
Dreams 15th Anniversary Edition”
delves into the emotional connec-
tion between Americans and their
favorite sport. The two-disc DVD set,
in stores June 8, is priced at $26.98.

One segment, “From Father to
Son: Passing Along the Pastime,”

features the film’s star, Kevin Cost-
ner; director Phil Alden Robinson;
and numerous baseball players dis-
cussing the sport’s impact on their
lives. Other extras include deleted
scenes and commentaries.

“It is fascinating to see these spe-
cial features and see how the film
affected the actors and producers,”
Robinson says.

THE CALL OF THE WILD: Ever
wonder how lions really move in
the wild? A new TV movie,
“Pride,” which debuts on A&E
June 21 and will be coming to
DVD from BBC Video Sept. 7,
uses Boulder-cam technology to
show how they interact.

The Boulder-cam is a video
camera camouflaged as a boulder to
allow it to move among the lions.
“Pride,” a story about the conflicts
between two lion prides, uses this
wildlife footage and weaves in a
family-oriented story.

Computer-generated effects by
Jim Henson’s Creature Shop were
added to the facial and mouth
movements of the animals. Some of
the actors that provide the cats’
voices are Kate Winslet, Rupert
Graves and Helen Mirren.

The DVD will be priced at $14.98.
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People/Places/Events

PEOPLE ON THE MOVE

EXECUTIVE
TURNTABLE. .

RECORD COMPANIES: Compendia
Music Group in Nashville appoints
Debbie Loring manager of
regional sales and marketing and
Paul Colson marketing and pro-
motions coordinator. Loring was
sales and marketing coordinator at
Curb Records, and Colson was a
student at Vanderbilt University.

Compendia also promotes
Holly Nelson to director of cre-
ative services. She was national
promotion manager.

DISTRIBUTION: Universal Music
& Video Distribution in Universal
City, Calif., appoints Vince Szyd-
lowski director of catalog, classics,
jazz and associated labels. He was
senior director of product at
Virgin Entertainment Group.
Handleman in Toronto promotes
Bill Tucker to GM of its Toronto
distribution center and Mike Barker
to assistant VP of international
operations. Tucker was assistant GM
of Handleman’s Indianapolis auto-
mated distribution center, and
Barker was GM of Handleman's
Toronto distribution center.

PUBLISHING: BMI in New York
promotes Jodi H. Saal to assis-
tant VP of business operations
and technology. She was senior
director of international systems
administration.

VILLADOLID

RADIO: Cumulus Media in Macon,
Ga., names Angie Westin director
of marketing and promotions. She
was promotions director at main-
stream top 40 WWWQ Atlanta.

Clear Channel Radio in Indi-
anapolis names Scott Jameson
director of FM programming. He
was PD of modern rock WRZX
Indianapolis.

Waitt Media in Omaha, Neb.,
names William Ryan director of
sales and Maureen Smallwood
director of finance. Ryan was gen-
eral sales manager of WZZN-TV
Chicago, and Smallwood was
business manager of Journal
Broadcast Group’s radio stations
in Omaha.

Mainstream top 40 KMXV and
adult top 40 KSRC in Kansas City,
Mo., name Chris Taylor opera-
tions manager/PD. He was PD of
adult top 40 WMC Memphis.

MUSIC VIDEOQ: CMT in Nashville
appoints Paul Villadolid VP of pro-
gramming and development. He
was a producer of the WB series
“The Jamie Kennedy Experiment.”

RELATED FIELDS: Media research
firm Coleman in Research Trian-
gle Park, N.C., names Betsy
Brown marketing director. She
was director of public relations
for Alltel Pavilion.

Beautiful Fiesta

Luis Fonsi performed at People En
Espaiiol’s 50 Most Beautiful party, held
May 19 at Splashlight Studios in New
York.The third annual event celebrated
People En Espaiiol’s annual special issue
spotlighting the magazine’s choices for
the most beautiful Latino and Latina
celebrities. Party attendees included
Emilio Estefan Jr., Shalim, Carlos
Ponce and Ednita Nazario. (Photo:
Dimitrios Kambouris/Wirelmage.com)

The Country Music Assn. gave
veteran performer Eddy Arnold a
surprise birthday party May 20 at
CMA’s Nashville headquarters.
Arnold, who turned 86 this year,
was named the first CMA enter-
tainer of the yearin 1967.
Pictured, from left, are CMA execu-
tive director Ed Benson, former
CMA executive director Jo Walker-
Meador, Arnold, CMA associate
executive director Tammy Gen-
ovese and CMA senior manager of
membership and industry relations
Hank Adam Locklin. (Photo:
Amanda Eckard/CMA)

Cat Stevens At Billboard
Yusuf Islam, aka Cat Stevens, visited the Billboard head-
quarters in New York May 17 for a Billboard Café meet-
and-greet. [slam was in town to promote his charity, Small
Kindness, and his Eagle Vision live-concert DVD, “Majikat
(EarthTour 1976),” a performance from the artist’s last tour
under the name Cat Stevens. Pictured are Airplay Monitor

editor-in-chief Scott McKenzie, left, and Islam. (Photo:
Mary Ann Kim/Billboard)

Detroit Hip-Hop Summit
Eminem co-hosted the 2004 Detroit Hip-Hop Summit, pre-
sented May 22 by the Hip-Hop Summit Action Network.The
second annual event, held at Detroit’s Fox Theatre, also drew
such music notables as D12, Obie Trice, G-Unit’s Young
Buck and Lloyd Banks, Shady Records CEO and Eminem’s
manager Paul Rosenberg, HSAN president/CEO Dr. Ben-
jamin Chavis and Violator Records president/CEOQ Chris
Lighty. Pictured, from left, are Run-D.M.C.’s Reverend Run,
Eminem and Def Jam Records co-founder/HSAN chairman
Russell Simmons. (Photo: Jeremy Deputat)

NOW, HEar THIS . cons sm

Artists to Watch

With the release of “Travels in the South,” Chris Stamey
is moving his career forward as a master purveyor of pure
pop songs, although the marketing plan behind the
album trades on his past. Due June 15 on Yep Roc
Records, “Travels”is his first record of new pop songs in
12 years. In between solo efforts, Stamey spent that time
producing or engineering albums for such acts as
Whiskeytown, Ben Folds, Tres Chicas, Caitlin Cary,
Amy Ray, Flat Duo Jets, Yo La Tengo and Squirrel
Nut Zippers. Before launching a solo career in 1983,
Stamey was a founding member of such early power
pop/indie rock acts as the Sneakers and the dB’s; the
latter was an influential band that included singer/
songwriter Peter Holsapple. In working the album,
Redeye Distribution and Yep Roc are counting on
Stamey’s own fan base. Tor Hansen, head of marketing
and sales for Chapel Hill, N.C.-based Redeye, calls
Stamey’s following “rabid, very hardcore and under-
ground.” But the marketing effort also seeks to help this
heritage act by targeting the fans of artists Stamey has
influenced. Indeed, many of those artists joined him on
“Travels,” including Cary, Tift Merritt and Ryan Adams.
Stamey will support his new album by touring. He has
select dates confirmed, including June 26 in Carrboro,
N.C.; July 1 in Alexandria, Va.; and July 4 in Durham, N.C.
ED CHRISTMAN
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South African
music icon
Miriam Makeba
revisits past
glories on
‘Reflections’

U.S. Trade
Representative
Robert B.
Zoellick wants
more IP
protection

UNITED KINGDOM /

EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA

BY PAUL SEXTON

LONDON—A standing ovation for three songwriters syn-
onymous with Motown’s heyday marked the culmination
of the 49th annual Ivor Novello Awards, held here May
27 at the Grosvenor House Hotel.

The British Academy of Composers & Songwriters pres-
ents the awards in association with collecting society PRS.

Attendees warmly greeted career awards for "7(s UK.
rock act 10cc, modern rockers Radiohead and hit writer
Errol Brown, frontman of Hot Chocolate.

But it was Special International Award recipients
Brian Holland, Lamont Dozier and Eddie Holland who
brought the audience to its feet.

Dozier describes the honor to Billboard as “one of the
most prestigious awards in the world.”

The ceremony marked 30 years of PRS support of the
Ivors. That is the longest continuous sponsorship in the
British music industry, according to the society.

HOLLAND-DOZIER-HOLLAND RECEIVEZ THE SPECIAL INTERNATIONAL AWARD

U.K’s Ivor Awards Pay
Tribute To Motown Trio

PRS has provided increasing levels of support through-
out the years, chairman David Bedford says. “I'm delighted
that PRS will also be [the] main sponsor for the 50th pres-
entation of the awards in 2005,” he adds.

The Ivors are awarded based on either performance or
a vote by a panel of 27 industry professionals.

The PRS trophy for most-performed work went to
Jamelia’s “Superstar,” which was written by Mich
Hansen, Joseph Belmaati and Remee and published by
Universal Music and Warner/Chappell Music. The award
recognizes U.K. play on radio, TV and jukeboxes, as well
as live performances.

International hit of the year was Dido’s “White Flag,”
written by Dido and Rollo Armstrong and Rick Nowels
and published by Warner/Chappell, BMG Music Pub-
lishing and EMI Music Publishing.

Radiohead tock the international achievernent honor for
its Warner/Chappell catalog, while 10cc, published by EMI

(Continued on page 55)

HMV Plans For
Life After
McLaughlin

BY TOM FERGUSON

LONDON—HMV Group staffers
around the world are pondering life
without the man most closely iden-
tified with the retailer’s rise to
global status.

Group COO Brian McLaughlin
stunned employees May 20 at the
HMV Europe annual business con-
ference in Marbella, Spain, by
announcing that he would retire at
year’s end.

“P've been at work for 40 years—36
of that with HMV—and I owe my
wife, Sue, and my family some real
quality time,” the 54-year-old execu-
tive tells Billboard.

Under parent HMV Group, HMV
Europe operates 179 stores in the Unit-
ed Kingdom and Ireland. It is the U.K.
market’s leading music merchant.

McLaughlin announced his depar-
ture at the conference’s closing din-
ner. He received a lengthy standing
ovation from staff, management and
supplier delegates, most of whom
were unaware of his plans.

HMV Group confirms that it
will retain the COO position, and
its board will consider internal
and external candidates.

McLaughlin will remain on the
HMV Group board after his retirement.

“The board asked me to stay on as
a non-executive director, and I've
agreed,” he says. “I'm thrilled to do
that. I feel I've still got something to
offer the business.’

McLaughlin adds that he will
remain involved with group strategy
during the next six months, particu-
larly plans for download sales and
store openings.

Underlining the latter point, he flew
to meetings in Japan after the Mar-
bella conference. HMV plans to open
eight to 10 stores in Japan during the
2004-2005 financial year. It currently
has 45 stores in the country.

LIFETIME ACHIEVEMENT
“Brian has, without any doubt,
made the biggest individual contri-
bution in creating the success that
HMV enjoys today,” HMV Group CEO
Alan Giles says. “Externally, he is the
most respected and influential retail-

er in the music industry.”

The prestigious annual Music
Industry Trust gala honored McLaugh-
lin in 2002. He has served as chair-
man of the British Assn. of Record
Dealers and as a member of the U.K.
government’s Music Industry Forum.
He also spearheaded a string of
fundraising initiatives for British
charity Nordoff-Robbins Music
Therapy, and he remains a commit-
tee member of that body.

Known as a tough negotiator,
McLaughlin commanded the respect
of his suppliers, according to Universal
Music UK. chairman Lucien Grainge.

“It’s a great shame that he’s leav-
ing,” Grainge says. “te’s someone we
always felt we could do business with.
Brian has always made it part of his
repertoire to build longstanding work-
ing relationships with people, both on
his side and our side of the fence. And
when you went to Brian with an idea

(Continued on page 54)
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McLAUGHLIN: WITH HMV FOR 36 YEARS
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‘Fluke’ Cover Takes
Spiderbait To No. 1

A raucous update of U.S. rock
quartet Ram Jam's 1977 version of
Leadbelly’s “Black Betty” has given
Australian band Spiderbait its first

SPIDERBAIT: SNARES FIRST CHART- TOPPER

No. 1 hit. But the Melbourne trio’s
drummer, Kram (aka Mark Maher),
considers the single a fluke. “I was a
huge fan of Ram Jam,” he says. “Our
version is based on what I remember
as a kid listening to it on TV. We
learned it for the

sets,” Berlatier says. “We would like
him to play live, but his music needs
10 musicians, which so far is a no-go.
If the album sells, it may well be pos-
sible.” Last month, Dimitri played at
the Cannes Film Festival launch
party for Pedro Almodévar’s “Bad
Education” after the Spanish director
personally invited him. Dimitri will
play European DJ dates this summer,
including stops in the United King-
dom, France and Spain.  GARY SMITH

MAMA AFRICA RETURNS: South
African singer Miriam Makeba marks
the 10th anniversary of the end of
apartheid and Nelson Mandela’s June
1994 election as president with her
first album in four vears. “Reflections”
reflects on her five-decade career with
new arrangements of manv of her
classic songs. Heads Up International
will release the album internationally
June 22. Among the 13 tracks are new
versions of “Pata Pata,” "Click Song”
and other early hits. “These are some
of the songs most associated with me
from different times in my life,” she

live set only, and my
original plan was to
have three drum
solos on it. But the
other two members
outvoted me.”
“Black Betty” sits
comtfortably with
Spiderbait’s return
to hard rock on the
album “Tonight
Alright” (Universal),

Global
Pulse

Nigel Williamson, Editor

nwilliamson@billboard.com

after the electro

experimentation of “The Flight of
Wally Funk” (2001). The new album
was recorded in Weed, Calif,, at pro-
ducer Sylvia Massy Shivy’s Radiostar
Studios. Shivy insisted Spiderbait cul
a “live-sounding record that rocked.”
Kram says. “Tonight Alright” was
released March 28 in Australia and is
due this summer on Interscope in
the United States and Polydor in the
United King‘dom. CHRISTIE ELIEZER

PARISIAN ATTITUDE: “Cruising Atti-
tude” (Discograph) is only the sec-
ond studio album by Dimitri From
Paris in eight years. The I'rench DJ’s
first, “Sacrebleu,” bowed on Yellow
Records/EastWest in 1996 and has
shipped 500,000 units worldwide,
according to the label. Despite his
extended absence from the studio,
Dimitri’s reputation as one of
France’s best house-music DJs
augurs wel! for his belated second
effort, released May 24. So far, Paris-
hased Discograph has shipped 20,000
copies throughout Isurope, accord-
ing to marketing manager Pierre-
Louis Berlatier. For the moment,
Dimitri’s hectic global DJing sched-
ule provides the album’s main sup-
port. “He is currently only playing DJ

says, “and it was a joy to sing and
record them again.” After more than
three decades in exile. Makeba
returned to South Africa at Man-
dela’s request after his 1990 release
from prison. NIGEL WILLIAMSON

COMING UP AND OVER: This column
first noted the talent of Dublin’s
Cathy Davey in late 2002, when she
sang on Autamata’s electronica
album "My Sanctuary,” released by
London-based indie RG Records.
After that, the 25-vear-old daughter of
[rish composer Shaun Davey con-
tributed vocals to Elbow’s 2003
album, “Cast of Thousands™ (V2). But
she has also been making waves on
her own. Although Davey has hardly
ever played live, she inked a world-
wide deal with Parlophone in the
United Kingdom. The label teamed
her with highly rated voung producer
Ben Hillier (Blur, Elhow) for the crit-
ically acclaimed EP “Come Over.”
released in April. A new single, “Clean
and Neat,” will precede Davey’s as-
yet-untitled debut album, due Aug. 6
in the United Kingdom and Ireland.
In the meantime, she will support
EMI labelmates Supergrass and Gra-
ham Coxon on U.K. dates. NICK KELLY

BILLBOARD JUNE 12,2004

www.billboard.

com o

www americanradiohistorv com

www.billboard.biz

53


www.americanradiohistory.com

Glob Al iwisinammigi e sewis dimi SRR

15 Territories Flunk U.S. Copyright Rules

BY EMMANUEL LEGRAND

LONDON—While seeing some
improvement, the United States
has given failing marks on copy-
right enforcement to 15 territo-
ries around the globe.

The newly issued Priority Watch
List from the United States identifies
Argentina, the Bahamas, Brazil, Egypt,
the European Union, India, Indonesia,
Korea, Kuwait, Lebanon, Pakistan, the
Philippines, Russia, Taiwan and Turkey
as being deficient in intellectual-prop-
erty rights (IPR) protection.

“Americans are the world’s leading
innovators, and our ideas and intel-
lectual property are a key ingredient
to our competitiveness and prosper-
ity," U.S. Trade Representative Robert
B. Zoellick says, explaining the grav-
ity of the offenses.

Presence on the PWL indicates that
the United States is expecting radical
action on copyright protection.

If no improvements are seen, the
offending nations are moved to the
Priority Foreign Country list and face
trade sanctions. Such is the case with
the Ukraine, which has been a PFC
since 2001.

Egypt, Kuwait, Pakistan and Turkey
were moved up to the PWL this year
from the lesser Watch List. No coun-
tries came off the PWL.

The PWL is a companion to the
2004 Special 301 report, which takes
its name from Section 301 of the Trade
Act of 1974. The report deals with the
adequacy and effectiveness of IPR pro-
tection from U.S. trading partners
around the world.

The U.S. government, Zoellick
says, is “encouraged by the positive
steps that several countries have
taken to strengthen IPR protection
over the past year.”

However, he calls for significant
improvements, especially in the areas
of implementation and enforcement.

“This report sends a message to
governments on this year’s list that it
is important to exercise the political
will necessary to effectively address
IPR-related concerns,” Zoellick says.

THE EU SITUATION

The presence for several years of
the EU on the PWL may seem sur-
prising. But sources in Brussels say
the union is on the PWL mainly for
legislative issues that are not neces-
sarily music-related.

According to the 301 report, the EU
“has not demonstrated any willing-
ness to address certain IP-related con-
cerns in a sufficient manner.”

MOORE: “TWO OF THE BIGGEST PIRACY
COUNTRIES NOW BORDERTHE EU'

The U.S. government, as well as the
music industry, is particularly con-
cerned about the IP situation of sev-
eral new EU members, including
Hungary, Latvia, Lithuania, Poland
and Slovakia. All are mentioned on the
Watch List.

“The presence of five out of the
eight new Eastern European member
states on the Watch List is evidence
that the EU did not manage to get
these countries up to an adequate
level of intellectual-property enforce-
ment before accession,” says Frances
Moore, regional director of the Inter-
national Federation of the Phono-
graphic Industry for Europe.

BY TIM CULPAN

Taiwan Lingers OnWatch List

Taiwan law enforcement officials conducted 4,110

TAIPEIL Taiwan—The government here may feel shame
at its continued presence on the U.S. Trade Represen-
tative’s Priority Watch List, but the local music industry
welcomes the inclusion.

It is the fourth straight year that Taiwan has appeared

- on the PWL.

Taiwan government officials
have been predicting that this
would be the year that the
United States acknowledges
Taiwan'’s successes in cracking
down on optical-media piracy
by taking it off the list.

“The Taiwan government has
done a lot, but it’s still not good
enough,” says Robin Lee, sec-
retary general of the Interna-
tional Federation of the Phono-
graphic Industry.

Lingering concerns about new methods of optical-
media piracy and frustration over intellectual-property
enforcement in such other industries as pharmaceuti-
cals kept Taiwan on the list, sources tell Billboard.

LEE:TAI%TAI"I'S EFFORTS
‘NOT GOOD ENOUGH'

intellectual-property raids last year. Figures from the
National Police Administration indicate 2,617 cases of
copyright infringement across all sectors in 2003, down
42% from 4,511 in 2002.

However, new fronts for piracy continue to trouble
the music, movie and computer software industries.

A major concern is Internet piracy, which is rising
because of Taiwan's high broadband penetration and the
prevalence of file-swapping sites.

Further, last year's measures aimed at strengthening
Taiwan's Copyright Act were stripped of much of their
intended effect before passage.

“The last-minute changes in the copyright law were a
factor in Taiwan staying on the [PWL],” says John East-
wood, a leading intellectual-property lawyer for Taipei-
based law firm Wenger Vieli Belser.

According to IFPI’s Lee, among the changes was a stip-
ulation allowing Internet content providers to offer music
without prior authorization from copyright holders.

Some complain that stricter IP enforcement benefits
only foreign companies. However, most of the pirated
goods investigators seized last year were Taiwanese.

Lee says the data proves “that the piracy market dam-
ages the local market more than the international market.”

“Now [that] these countries are
members, we are skeptical that the EU
will show the political will to take deci-
sive action to improve this situation.”

The next wave of EU accession,
scheduled for 2007, includes Romania
and Bulgaria, both of which are on the
Watch List.

It is further troubling to Moore that
Russia and the Ukraine, two of the
biggest pirate countries, “now touch
the borders of the enlarged EU. Pres-
sure from the United States is going to
be needed for some time.”

According to the 301 Report, “Rus-
sia still needs to enact amendments to
its copyright law to bring it into con-
formity with TRIPS Agreement
requirements.” TRIPS requires equal
copyright protection from market to
market. In addition, Russia needs to
improve enforcement of its copyright
and trademark laws.

Among the Latin markets, the 301
report cites Argentina as having “lax
and ineffective enforcement against
piracy.” The same situation exists in
Brazil, according to the report.

In India, IP protection “continues
to be weak,” although there are “some
tenuous first signs that the situation
may be changing,” the report states.

Indonesia has taken “some note-
worthy steps to strengthen its IPR
regime”—notably a revision of its
copyright law in July 2002—but,
the report says, “significant proh-
lems remain.”

The Philippines is described as a
“safe haven” for organized piracy
and counterfeiting “as neighboring
economies improve their IPR
enforcement.”

The Taiwanese government is cred-
ited with having taken “some concrete
positive steps to bolster its enforce-
ment capability.” But these steps “have
not produced results, and piracy and
counterfeiting levels remain unac-
ceptably high” (see story, this page).

McLaughlin

Continued from page 51

for a format or something different, he
was always open-minded.

“However difficult any of the terms
of negotiations we had with him
were,” Grainge adds, “he would throw
humor into it. That's one of the key
things I will miss.”

Grainge doubts HMV could have
attained its current U.K. status with-
out McLaughlin. “He’s always had
the record business on his side,” he
says. “He certainly had Universal on
his side. And he always had smart
people working for him. That’s part
of good leadership.”

McLaughlin began at HMV in 1968
as an assistant in its Portsmouth,

England, branch. At the time, the
chain had nine outlets, all in the
United Kingdom.

McLaughlin rose through the
ranks, becoming managing director of
HMV U.K. in 1987. He was promoted
to the same role at HMV Europe in
December 1996, and became group
COO in January 2001. In that role, he
“made an enormous impact across the
whole group,” Giles says.

McLaughlin resigned recently as
acting managing director of Water-
stone’s, the group’s U.K. market-
leading bookselling chain, after
overseeing a successful two-year
restructuring.

ADDITIONAL NEWS
McLaughlin’s announcement
overshadowed other news at the
Marbella conference.
Delegates heard earlier that HMV

Europe is on course to open 25 stores
this fiscal year, bringing its total to
more than 200.

HMV Europe managing director
Steve Knott announced that the
chain’s U.K. and Ireland sales like-
ly will pass the £1 billion ($1.84 bil-
lion) mark during 2004-2005. How-
ever, executives emphasize that
figure is not a specific target for the
fiscal year.

A spokesman adds that the
group considers 300 stores to be its
U.K. ceiling.

“We're still seeing opportuni-
ties,” HMV Europe product direc-
tor Steve Gallant says. “We opened
17 stores last year, so we're accel-
erating our growth.”

HMV Group will announce its
annual results June 30, with HMV
Europe expected to show a strong
performance, driven by DVD sales.

HMYV claims to be the U.K. DVD
market leader.

“Music is still a higher proportion
of our business than DVD,” Gallant
says, “but we expect that to change
this year.”

Gallant says the United Kingdom
requires stability in DVD pricing, be-
cause the window between the release
of premium titles at full price and their
appearance in reduced-price cam-
paigns is increasingly shorter.

“For a classic movie or a new
release, £20 [$37] is reasonable,” he
says. “For most catalog movies, £12-
£15[$22-$27.60] would be sensible.”

Regarding the steadily shrinking
U.K. singles market, the company is
“not downbeat,” Gallant says.

“HMV has been very vocal about try-
ing to simplify and reignite the mar-
ket by going for the two-track single
retailing at £1.99 [$3.65], with a multi-

track version—maybe featuring the
video—at £4 [$7.35],” he says.

“In the last few months,” Gallant
adds, “with a strong singles release
schedule, we’ve seen our volumes rise,
year on year. So we're giving the for-
mat some focus when some of our
[U.K.] competitors have given up on
it. It’s not all about ringtones and
downloads; kids still get into buying
music by starting with singles.”

Last year, HMV’s share of the U.K.
singles market was 19%, and its
albums share was 20.9%, according
to the British Phonographic Industry.

The retailer's online operation re-
mains a “relatively modest” part of its
U.K. business, Gallant says, account-
ing for 6%-7% of sales.

HMV’s research indicates that its
online venture drives customers into
its stores. Gallant adds, “The two oper-
ations complement each other.”
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HMV-EMI Spat Mirrors Changes In Canadian Biz

BY LARRY LeBLANC

TORONTO—HMYV Canada and EMI
Music Canada are not buddies anymore.
After several months of failed negotia-
tions, EMI raised prices on product it

sells to HMV, effective April 1.

The breakdown in relations—
which the two parties acknowledged
publicly only in the past week—comes
at a time when retailers and major
labels in Canada are endeavoring to

NEVWSLINE

THE INTERNATIONAL WEEK IN BRIEF

Connect, Sony’s new Pan-European digital music service, has signed con-
tent deals with three key independent label associations: the United
Kingdom’s Assn. of Independent Music, Germany’s VUT and France’s
UPFL. The deals bring approximately 75,000 tracks to Sony Connect,
which will launch localized versions for those three markets in the next
few weeks. The licensed tracks will also be available to Connect’s U.S.
operation, which is scheduled to go live at the same time. More than 100
indie labels are participating. Connect has not indicated when it will ink
content licenses with the other majors. Prices for single downloads start
at 79 pence ($1.40) in the United Kingdom and 0.99 euros ($1.20) in the
other two markets; album pricing begins at £7.99 {$14.50) and 9.99
euros ($12), respectively. Customers will be able to transfer downloaded
tracks from their home computers to compatible Sony audio devices,
including Net MD players and CD Walkmen. JULIANA KORANTENG

The Mercury Music Prize, the United Kingdom’s annual album of the year
award, has secured a four-year sponsorship deal with Nationwide Building
Society. The deal goes into effect with this year’s award, which will be
handed out in September. The Nationwide Mercury Prize will unveil its
short-list of 12 finalists July 20. A panel of media representatives and musi-
cians chooses the winner. Nationwide plans to introduce new elements to
the award, including a Nationwide Mercury art competition and exhibi-
tion; the winning artwork will appear on the cover of a compilation CD.
Teenage British rapper Dizzee Rascal won last year’s Mercury Prize for his
debut album, “Boy in Da Corner” (XL Recordings). The prize’s previous
sponsor was Panasonic. LARS BRANDLE

Blues legend B.B. King and avant-garde Hungarian
composer Gyorgy Ligeti received the 13th annual
Polar Music Prize May 24 in Stockholm. The Royal
Swedish Academy of Music gives out the awards.
King and Ligeti each took home 1 million kronor
($132,447) from a fund set up by late ABBA publisher/
manager/co-lyricist Stig Anderson. The ceremony
included citations for King delivered by rock guitarist
Jimmy Page and for Ligeti by conductor Elgar
Howarth. King Carl Gustaf XVI presented the awards
at the Stockholm Concert Hall. “I'm so happy,” King said. “Thirty years
ago, [ came just to play, to see the country, to meet the people, and now
30 years later, receiving this prestigious award means more to me than |
know how to tell you. I had no dream this ever would happen to me.'
Ligeti was absent because of ill health. JEFFREY DE HART
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KING: POLAR HONOREE

Welsh bass baritone Bryn Terfel collected two honors at the fifth annual Classi
cal Brit Awards, held May 26 at the Royal Albert Hall in London. Terfel won
male artist of the year, and his “Bryn” (Deutsche Grammophon/Universal)
was voted album of the year. Cecilia Bartoli scooped up female artist of the
year, while Sir Simon Rattle’s “Beethoven Symphonies” (EMI Classics) with
the Vienna Philharmonic Orchestra was named ensemble/orchestral album
of the year. Philip Glass’ “The Hours” (Nonesuch/Warner Classics) received
the contemporary music award. A voting academy of industry executives,
media and musicians decides the nominations for five of the eight categories.
Listeners of national station Classical FM and readers of its affiliated maga-
zine choose the album of the year. A tape of the awards show aired May 30 on
national commercial TV network ITV1. LARS BRANDLE

lon Stamboulis. GM of the Greek branch of the International Federation of
the Phonographic Industry, has resigned from his Athens-based post. His
departure is effective July 15, but he will remain in the role for a two-week
transition period. A replacement has yet to be announced. Stamboulis,
who has been with IFPI Greece for 21/2 years, says he intends to pursue
new fields of interest related to music. MARIA PARAVANTES

evolve their businesses.

According to EMI Music Canada
president Deane Cameron, the price
increase on most titles is slightly less
than $1 Canadian (73 cents).

HMV, which has 100 stores in Cana-
da, responded by downgrading EMI
and most of its distributed labels to
nonpreferred-supplier status.

As a result, EMI-distributed titles
do not appear for the most part
among HMV’s top-selling titles and
do not receive prime floor space. Also,
HMV outlets are not playing EMI-
affiliated acts.

Furthermore, HMV is selling most
EMI-distributed titles—including
popular albums by Nickelback, Sarah
McLachlan and Norah Jones—at
manufacturer-suggested prices.

There are exceptions, including pub-
lished discount offerings and material
from EMI-distributed label Distort
Entertainment, which has reached an
agreement with HMV on terms.

Cameron says HMV wants EMI to
maintain its volume discounting—
despite what he says was a 25%
decline in sales of EMI-distributed
product at the chain in 2003.

HMV may be evolving from a music
specialist to a software entertainment
retailer, Cameron says, but he warns,
“They have to understand that if their
volume continues to drop, and the
volume of other accounts is going up,
we have to be fair.”

HMV Canada president Humphrey
Kadaner would not comment on spe-
cific trading terms or sales figures of
EMI-affiliated product. However, he
denies that the disputed terms are relat-
ed to volume discounting. Kadaner says
Cameron’s estimate of a 25% sales loss
at HMV “is not reflective of our sales
results [for] EMI product.”

Cameron says he is “upset that
HMV has taken such a hard-line
stance.” He may have anticipated it,
however. Following a breakdown in
talks on annual terms with Warner
Music Canada in 2000, HMV termi-
nated all product purchases from the
label for several months.

Kadaner says, “EMI isn’t offering the
same level of support as the other
majors. So from our perspective, it

=

CAMERON: ASKS FOR FAIRNESS

would be unfair for us to give them the
same level of support.”

CHANGING ROLES

While Canada’s traditional music
retailers press manufacturers to sup-
port discounted dealer pricing and in-
house and consumer marketing
spending, manufacturers are facing
increased marketing, promotion and
distribution costs. They are also
increasingly competing with film-
related DVDs and videogames for
retail space.

“Our side of the business is chang-
ing,” Cameron says. “We are asking
retailers to understand that.”

Universal Music Canada president/
CEO Randy Lennox adds, “We are
endeavoring to be as empathetic with
retail while changing our business
model. At the same time, their de-

mands on terms are escalating.”

Ken Kozey, director of the Retail
Music Assn. of Canada, says the orga-
nization’s goal in recent years has
been to get labels to better understand
how traditional retail operates amid
declining music sales.

“There seem to be challenges with
each other in understanding where we
need to take music retail,” he says.

Kadaner adds, “The business mod-
els seem to be evolving on both sides.
There appears to be respect and
empathy for each other’s side. Hope-
fully, there will still be a symbiotic
relationship.”

Seeking additional revenue in a
declining music market, Canada’s
majors are attempting to move in
new directions. These include
expanding the reach of products, sell-
ing new releases to nontraditional
outlets on a large scale and building
online music operations.

Many Canadian retailers, however,
are wary of labels’ methods of increas-
ing online business.

Tim Baker, buyer for Sunrise
Records, which has 32 stores in Ontario,
is incensed that the majors offer exclu-
sive tracks to the year-old a la carte
download service Puretracks.

“If labels want to continue giving
exclusive tracks for big acts in Canada to
Puretracks,” he says, “I have to ask
myself, ‘What is their ultimate aim?’”

Kozey agrees. “The availability of
tracks with Puretracks has retailers
wondering if we’re heading in the same
direction with labels,” he says.

Labels argue that there are down-
loading opportunities for traditional
retailers as well. “We are all working
very hard to inspire our retail partners
to be involved in the digital world,”
Cameron says.

lvors

Continued from page 51

Music, took the prize for outstanding
song collection.

Eric Stewart, Lol Creme and Graham
Gouldman of 10cc accepted the award.
Gouldman read a speech by absent
member Kevin Godley, revealing that
the two are writing together for the first
time since the late '70s.

Brown, published by RAK Publishing,
received the trophy for PRS outstand-
ing contribution to British music. Hot
Chocolate enjoyed 25 UK. top 40 hits
on producer Mickie Most’s RAK label
between 1970 and 1984. Brown praised
his early mentor, “the late, great Mickie
Most, for getting the most out of us.”

Justin Hawkins of Universal Music-
published the Darkness offered a “toast
to songwriters everywhere” when ac-
cepting the award for songwriters of the
year with bandmates Dan Hawkins,
Frankie Poullain and Ed Graham.

The previous Special International
Award recipients are Hal David, Jerry
Leiber & Mike Stoller, Brian Wilson, Ste-
vie Wonder and Benny Andersson &
Bjorn Ulvaeus of ABBA.

Presenting the Hollands and Dozier
with the sixth Special International
Award, PRS’ Bedford said the famed
Motown production trio have “lifted the
art of songwriting to an all-time high.”

EMI Music publishes the trio’s
catalog.

OTHER EUROPEAN ACTIVITY

The Ivors ceremony marked the
first visit to Europe for Brian and
Eddie Holland.

“We don’t perform, so it means [PRS
and BASCA] have recognized us as song-
writers,” Brian says, “and that's an inspi-
ration in itself.”

The brothers have been working with
several artists on their Invictus, HDH
and Hot Wax labels, which Navarre dis-
tributes in the United States. Eddie adds
that they plan to meet British represen-
tatives of Sanctuary, which handles the
Invictus catalog internationally.

Dozier says the Ivor is not his only
current British connection. “A couple of
weeks ago, [ finished with Joss Stone,”
he says. “I wrote a song for her new
album; it’s called ‘Spoiled. When you're
actually working with her in the studio,
this girl is fantastic. She’s the real thing.”

Dozier adds that he will be working
in the United Kingdom, writing with
Annie Lennox and former Robbie
Williams collaborator Guy Chambers.

“Guy is doing an album with [Len-
nox), and when his people found out I
was going to be here for the Ivor Novel-
los, they [told me] Guy was really keen
on getting together. I said, ‘Of course.’
Then he said, ‘I'm working with Annie
...and she’d be keen to make it a three-
some.’ I said I'd join in and bring some
[songs| with me.”

Dozier won an Ivor in 1989 for “Two
Hearts,” his collaboration with Phil
Collins. He is currently promoting the
album “Reflections of Lamont Dozier,”
newly released in Britain on the Jam
Right label. The set includes rerecorded
versions of many Holland-Dozier-
Holland chart-toppers.

BILLBOARD JUNE 12, 2004

www.billboard.com e

www americanradiohistorv com

www.billboard.biz

55


www.americanradiohistory.com

Connect with the music
industry’s most
important decision
makersin
Billhoard Classified

Call: 1-800-223-7524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Your ad includes a listing

over 17 million page views a month
www.billboard.com

Legal Editor Wanted

VNU Business Media Publishes over 50 business publications; stages
more than 50 trade shows and conferences and operates approximate-
ly 200 business-to-business electronic products. We operate around the
globe, covering some of the most powerful industries in the world
including, entertainment, retail, media, travel and design.

We currently have a career opportunity at Billboard, the international
authority on music, video, and digital entertainment, for a Legal Edi-
tor. This position will be responsible for business and legal coverage for
the Billboard Information Group, which includes Billboard Magazine,
Billboard.biz, Billboard.com, Entertainment Law Weekly and Airplay
Monitor. The Legal Editor will handle editing, reporting and analysis
for Billboard’s Entertainment Law Weekly newsletter; write the
biweekly Legal Matters column for Billboard; and contribute business
and legal news and analysis to all BIG print and electronic platforms.

Qualified candidate must have demonstrated editing, reporting and
analytical skills; knowledge of electronic products; ability to plan and
host events and to represent the publication to other print and elec-
tronic media. Must be competent with editorial software. Five to ten
years of professional reporting, assigning and editing experience
required, including substantial legal reporting experience. L.aw degree
preferred but not required.

Please send résumé and a cover letter including salary requirements to:
VNU Business Media, att: Human Resources Dept.- Ig, 770 Broadway,
6th FL, New York, NY 10003. Email: entertainrecruit@vnubuspubs.com
or Fax: 646-654-4671. Visit our website: www.vnubusinessmedia.com.
Only candidates selected for interviews will be .

contacted. No phone calls or agencies please. BI"r

Account Executive Wanted

VNU Business Media Publishes over 50 business publications; stages
more than 50 trade shows and conferences and operates approximate-
ly 200 business-to-business electronic products. We operate around the
globe, covering some of the most powerful industries in the world
including, entertainment, retail, media, travel and design.

We currently have a career opportunity at Billboard, the international
authority on music, video and digital entertainment, for an Account
Executive. This position is responsible for endemic and non-endemic
advertising and sponsorship sales across Billhoard Information Group
properties- Billboard magazine, Billboard.com, Billboard.biz and
events/conferences. Individual should be fluent in Spanish and will be
integral in helping “mine” and grow Billbeard’s share of the growing
Hispanic entertainment marketing dollar. Person will service existing
business and cultivate new accounts. Emphasis will be on selling of fre-
quency advertising schedules as well as cultivating large *“‘portfolio
partnership” accounts. Additional sales responsibilities will include
interacting with inside sales department on selling of Artists and Com-
pany ““Spotlights.”

Qualified candidate must have a minimum of five years sales experi-
ence, preferably in advertising sales. Must have exceptional verbal and
written communication skills, competency with ACT and Excel prefer-
able. College degree preferred.

Please send résumé and a cover letter including salary requirements to:
VNU Business Media, att: Human Resources Dept.- Ig, 770 Broadway,
6th FL., New York, NY 10003. Email: entertainrecruit@vnubuspubs.com
or Fax: 646-654-4671. Visit our website: www.vnubusinessmedia.com.
Only candidates selected for interviews will be .

contacted. No phone calls or agencies please. Bl"rd
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LIVE IN LUXURY

While Your Crib Makes You Money!

Plenty of space to Live in Luxury and -
to have your own Recording Studio —,
in this 10,000 sq. ft. mansion, in the
heart of music mecca.
310-471-3913
— www.melodylandranch.com —

Unique Recording Studios

tas four separate fully built
studios available for lease, fully
sound proofed, completely
wired, ready to go, plus two 1/2
floors for offices & small studios.
LZquipment sold separately.
Three to cight year leases avail-
able. Email/call G16-294-7848
Bring your own gear!
Uniquerecording@aol.com

WORK AND PLAY IN
PARADISE
Luxury home with 145’ frontage on
pristine Lake Butler in Orlando
(Windermere), Florida. Recording
studio on site in separate building.
Just 2 years young. To see captivat-

VNU Business Media offers a competitive | VNU Business Media offers a competitive S d slide sh )
salary wit.h excellent benefits. VNU is an equal a\l E%RMéAgg}F\)J salary wit.h excellent benefits. VNU is an equal w F%R%L;Aég g]% :‘fwlr\)/'::;zzzzomi'akz;ﬂj:os:mtz;
opportunity employer. opportunity employer. call 888-VANCE-10 for brochure
SEEKING OFFICE VOLUNTEERS MUSIC MERCHANDISE MUSIC MERCHANDISE FOR SALE
MANAGER NEEDED

1f you will be in the Miami area from August
2nd-6th and would like to
volunteer for the Billboard R&B Hip Hop
Conference and Awards, please contact:
Rosa Jaquez bbevents@billboard.com
646-654-4660

Small. New York based internation-
al booking agency seeks ambitious
and highly self-motivated Office
Manager/Director of Operations
with in-depth previous experience,
a problem-solver with working
knowledge of computers and net-
working. willing to get involved
with ALL areas of the operation
and business. Salary negotiable de-
pendent upon qualifications and
depth of experience. Please fax
your résumé with cover letter to:
413-280-2166
All submissions will remain
confidential

FINANCIAL SERVICES

CREDIT CARDS...LOANS...
BILLS OVERDUE?

LICENSED/BONDED-DEBT MANAGEMENT SINCE 1977

1-800-326-8284

WE’LL HELP NOW!

COLLECTABLES

Music Memorabilia,
Awards, Lyrics,
Posters, Gear.

Autographs

WWW.LELANDS.COM

Finance Executive
Wanted

Finance executive wanted for well
funded independent record
company. Experience working with
marketing and A&R depts required
as well as knowledge of GAAP efc.
Please send résumé and salary
requirements to:

Box 693, Billboard Classified, 770
Broadway, NYC 10003-9595

(5161 408-8700

BRAD SULKS

1 YOU LYKE BECK QR
QNIC YQUTK ANE YOU'RE

NTQ ALTERNATIVE RQCK -
T

i
TOU'LL LIKE BRAD SUCKS!

<Y

YOUR FREE COPY OF M

-

iwannabeontop.com §i~

Has the best music
videos on DVD!

' Wholesale Orders Only
®{ 100 DVD’s for $300.
~ 1-800-508-7702 *21

{597

THIS CC FROM THE URBAN
SURVIVAL ASSQLIATION OF
MUSTCIANS, ARTISTS ANE
QTKER CREATYVE PEQPLE.

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

WWW USCCISTRIBUTION.COM

REACH OVER 200,000
RESPONSIVE READERS
EVERY WEEK CALL

BILLBOARD CLASSIFIED Fax (609) 890-0247 or write
TODAY Scorplo Music, Inc.
1-800-229-7524 P.0.Box A Trenton, N.J. 08691-0020

646-654-4697 email: scorplomus@aol.com

PLASTIC
DIVIDER CARDS

BLANK OR PRINTED

800-883-7104

ALL MAJOR CREDIT CARDS ACCEPTED
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“In the U.S., labels have not vet
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Only $1999

Inciudes: On Disc Printing « Bar Code
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Seminars Show Worshippers How It’s Done

BY CHRISTOPHER WALSH

NEW YORK—The ability of high-
quality, low-cost sound reinforce-
ment and recording equipment to
allow more sophisticated per-
formances has been exploited
beyond the concert hall, theater
and nightclub.

Houses of worship are moving
en masse to dramatically upgrade
their sound reinforcement and
recording capabilities.

This phenomenon has not
escaped the attention of Hector La
Torre, managing partner of Fits &
Starts Productions.

A well-known provider of audio
production workshops and semi-
nars, La Torre and engineer Mike
Sokol have traversed the country
producing some 300 events

devoted to surround-sound pro-
duction techniques.

Just under way is Fits & Starts’
latest offering, HOW-To church
audio workshops. These one- and
two-day workshops, La Torre
explains, are aimed at church
audio volunteers charged with
operating a house of worship’s
audio equipment.

“A year and a half ago, manu-
facturers started saying, ‘These
[surround-sound] seminars are
great, but we don't make surround
gear. How can you help us?” " La
Torre recalls. “I said, ‘What do you
need?” Every one of them said,
‘Church audio.” ”

La Torre researched the specific
needs and equipment appropriate
to the house of worship sector and
this month inaugurates the HOW-

To workshops.
Typically, a workshop will consist of

LA TORRE; TEACHES CHURCH AUDIO

an eight-hour session covering micro-
phones and inputs, mixing consoles,

processors, amplifiers and loud-
speakers, microphone techniques,
mixing and recording techniques,
and processing techniques.

SOPHISTICATED SYSTEMS

“You go into churches—even
small ones with 300 to 500 parish-
ioners—and see very sophisticated
sound systems,” La Torre says.
“Flown [loudspeaker] arrays, 40-by-
eight mixing console, everything
from Neumann to Shure micro-
phones. Even the smallest of
churches have $60,000-$100,000
worth of gear.

“While there's going to be lots of
attendees who are full-time church
audio people, the majority of them
are volunteers,” he continues. “The
major problem is that there seems
to be more money in the market

than education.”

The introductory schedule for the
program includes workshops in
Maryland (June 5), a two-day pro-
gram in Arkansas (June 18-19),
South Carolina (June 26), Indiana
(Aug. 7), Missouri (Aug. 14) and Vir-
ginia (Aug. 21).

The cost of attending—$99 in
advance or $125 for walk-up regis-
trants—is modest.

“I don’t intend to get rich on
these first [workshops],” La Torre
says. “Our intention is to make
this into a nationally recognized
program, just like we've done
with the surround seminars.
These will be the first of about 25
that will start again in September.
We’ll be doing both surround
seminars and church audio work-
shops, almost concurrently.”

Latest Studio Casualty Blames Label Priorities

Unique Recording Studios, a
five-room New York-based studio
founded in 1978, has closed.

Unique Recording owners Bobby

and Joanne Nathan cite multiple

reasons for the facility’s demise.
“In the past five years, a large

part of the recording process has
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moved to the home studio,” the
Nathans told Studio Monitor in an
e-mail. “The professional studio
business that remains today is
what cannot be done at home: live
recording and mixing. The overdub
business has become almost non-
existent, except for the vocal party
session with full posse in tow.”

The pair say shrinking major-
label budgets force many artists to
work at home, and not necessarily
by choice.

“Many producers and artists feel
that if you get a $30,000-$50,000
budget to make a record, a home
studio is a better investment. If the
record flops, at least you still have
a home studio.”

The Nathans suggest that
recording studios are bearing the
brunt of new label priorities.

“MTV changed the way in
which record labels operate,”
they say. “How can one justify an
artist spending only $30,000-
$50,000 to make a record and
$300,000 on a video? We live in
an era where music has taken a
back seat to hype.”

The pair further blame the labels
for missing the MP3 boat.

“Even with iTunes’ success in

2003, the major labels still have
not adapted to legal online digital
music downloads. The public has
shown their desire, and the wish is
to bring back the single.”

Unique Recording was home to
the world’s first MIDI studio with
the 1983 launch of “Midi City.”

By 1998, all

spirit of embracing new technol-
ogy with the 2003 founding of
URS Plugins, Unique Recording’s
series of software products that
emulate equalizers found on Neve
and API consoles.

“We realized that we can better
serve the music industry by making

five of its
studios had
Digidesign Pro

STUIO |

Tools 24 MIX-
plus digital
audio work-
stations. Ulti-
mately, all of
Unique’s studios
would feature
Pro Tools HD
DAW systems.

Monitor

By Christopher Walsh

cwalsh@billboard.com

In a stark illus-
tration of technology’s impact on the
commercial recording industry, by
2003 the facility’s vintage Neve 8068
console had been replaced by a Pro
Tools HD and Focusrite/Digidesign
Control 24 interface.

“We were the pioneers in drum
machines, sequencers, samplers
and digital recording on personal
computers,” the Nathans say.

They underscored that pioneering

UUNIQUC

RCCORDING

S T U D

software that makes Pro Tools even
better,” the Nathans say. “Our plug-
in business is the new baby and
requires all of our attention now.”

As Bobby Nathan remarked in
a subsequent conversation,
“We've adapted to change all
these years. We're going forward to
the next change.”

DISC MAKING: Pennsauken, N.J.-
based independent media
manufacturer Disc Makers has
selected Plextor, a developer and
manufacturer of digital media
equipment, to integrate CD-RW
and DVD-R drives into Disc Makers’
line of duplicators, as well as for in-
house duplication operations.

Plextor’s drives will be
integrated into Disc Makers’ Reflex
Series manual duplicators and
Elite Series automated CD/DVD
duplicating systems.
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On-Demand Service Tells Viewers To Gotuit

The music-on-demand field is fill-
ing up with more services.

AOL and Time Warner Digital
Cable have joined forces for My Musi-
cal Channel, aka My MC (Tuned In:
The Tube, Billboard, May 29). Music-
video channel Fuse is developing its
Fuse On-Demand video service for
digital cable or satellite TV.

And now Gotuit Media has teamed
with Universal Music Group for a
trial run of Gotuit Music OnDemand.
The companies are testing the serv-
ice on a major U.S. cable system,

Bill

JUNE 12
2004

lacton Wayne Lsham

4
A SCREENSHOT OF THE GOTUIT MENU

though neither company would
identify the market.

THE MOST PLAYE[] CLIPS AS MONIORED BY NIELSEN BROADCAST DATA SYSTEMS
New Ons” are those clips with six or more plays for the first time in the chart wee<.

Gotuit Music OnDemand offers
music videos, concert footage, inter-
views, discographies, veviews and
tour information. Viewers can pick
and choose what to watch as well as
custormize blocks of programming to
make their own channels.

Universal Music Group eLabs VP
of business development Scott
Hochgesang says, “There’s a huge
demand from consumers to see
music videos when they want to
watch them.”

Although UMG is part of Gotuit
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Music OnDe-
mand’s test run,
other music
companies will
likely offer con-
tent once the
service gets up
and running. For
more info, visit
gotuit.com.

MVPA WINNERS:
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By Carla Hay

chay@billboard.com

With four prizes
each, OutKast’s “Hey Ya!” and
Christina Aguilera’s “Fighter”
were the big winners of the Music
Video Production Assn. Awards,
held May 20 at the Orpheum The-
ater in Los Angeles.

“Hey Ya!” won the awards for video
of the year, best art direction, best
hip-hop video and best direction of a
male artist. “Fighter” got the prizes
for best pop video, best styling, best
makeup and best cinematography.

David LaChapelle won the award
for director of year. He directed No
Doubt’s “It's My Life,” which won two
Music Video Production Assn.
awards: best rock video and best hair.

Special MVPA honors went to
director David Fincher (lifetime
achievement award), director Michel
Gondry (Kratz Award for creative
excellence) and the Beastie Boys’
“Sabotage” video (hall of fame award),
directed by Spike Jonze.

The complete list of winners can
be found at billboard.com/awards.

TV DEALS UPDATE: A number of
music stars made sitcom deals last

year, but now most of these deals
have gone bust.

ABC passed on Jessica Simpson’s
self-titled sitcom, Hilary Duff and
CBS parted ways over her deal, and
MC Hammer’s proposed sitcom for
the WB is no longer happening,
according to the network.

However, Fox has greenlighted
“Method & Red,” a sitcom starring
Method Man and Redman. The new
series will premiere June 16.

IN BRIEF: VH1 reality show “In
Search of the Partridge Family” will
document the process of casting an
all-new Partridge Family, based on
the fictional characters from the
1970s musical sitcom of the same
name. Original “Partridge Family”
cast members David Cassidy, Shirley
Jones and Danny Bonaduce will be
part of the new show.

Ben Taylor (son of James Taylor
and Carly Simon) has joined the cast
of NBC’s “American Dreams,” whose
third season begins airing in Septem-
ber. Taylor plays an up-and-coming
folk singer.
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JAYZ DUST YOUR SHOULDERS OFF
LLOYD BANKS FIRE

AKON Ff STYLES P LOCKED UP 6-6
WANYE WONDER BONCE ALONG 6-6
BEENIE MAN FI Ms. THING DUDE(REMIX)

JAY Z 99 PROBLEMS 6-6
YOUNG GUNZ NO BETTER LOVE
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termet jfukebox

TOUCH TO PLAY JUKEBOX

W oves to
boom-chicka-boom,
you're enjoying an
even sweeter sound:

cha-ching.
<~

\

With an AMI Entertainment powered internet jukebox you will earn revenue when your song is played.
AMI Entertainment, a digital music network, is seeking licenses from record labels and music publishers
for its growing library of music for internet jukeboxes. AMI Entertainment is brought to you by
Rowe International, the leading manufacturer of commercial jukeboxes, and a proud contributor to
the music industry for over 80 years. Call 212.957.1264 or email: amilicense@roweinternational.com
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Renee Olstead
crosses from
TV sitcom to
Top Jazz
Albums debut

SALES / AIRPLAY / TRENDS / ANALYSIS
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1 Switchfoot
gets boost as
Christian radio
= stations join
Hot 100 panel

‘Under’ Puts [T M UK. Females

Avril On Top

Avril Lavigne makes it look easy, nailing her first No. 1 on
The Billboard 200 with a lead of more than 100,000 copies.
While it will take months, rather than weeks, to tell if she
avoids the sophomore slump tag, a first week of 380,500
copies is a promising start.

Although lead track “Don’t
Tell Me” did not win as much
early radio play as the first
three hits from her debut
album, some of the marketing
steps that led up to the arrival
of “Under My Skin” helped
make up the difference.

Last summer, the download
equivalent of a live EP placed
& five of Lavigne’s songs on Hot
Digital Tracks in the issue
dated Aug. 2, with four of
those in the top 10. She had a music DVD on the market during
the fourth quarter and also staged an AOL-sponsored mall tour,
the latter an unusual venue for an artist of her stature.

Lavigne participated in other AOL platforms, including per-
formance slots on Sessions@AOL and Broadband Rocks, cam-
paigns that frequently placed her on the Internet service’s
home screen in the weeks leading up to the album’s arrival.
And, as reported here last issue, she had four TV appearances
during release week, following earlier performances on “Sat-
urday Night Live” and “Today.”

Overthe
Counigr,..

By Geoff Mayfield

gmayfield@billboard.com

The opener for “Under My Skin” beats the best week of Lavi-
gne’s first set, scored during Christmas of 2002, by about
17,000 copies. That album, “Let Go,” also benefits from the
new set’s push, up 137-121 with a 16% spike.

Lavigne also beat this week’s runner-up, Slipknot, by a
healthy margin of about 138,000 units. While the band’s “Vol.
3 (The Subliminal Verses)” rallies a higher Billboard 200 rank
than either of its previous albums, the second one, “Iowa,”
beat this 243,000-copy start by 12,000 when it reached stores
in 2001.

With none of the titles on the June 1 slate a serious con-
tender to reach The Billboard 200’s top 10, sales from the first
two days of the tracking week suggest a tight fight between
Lavigne and previous chart champ Usher for next week’s No.
1. Chart watchers say the race is too close to call and expect
her album and Usher’s “Confessions” to end up in the range of
190,000 to 200,000.

COUNTRY COMFORT: One would expect the May 26 telecast of
the Academy of Country Music Awards to pump the genre’s sales
on this issue’s charts, but did you realize that 2004 is shaping up
as a boom year for country album volume?
One-third of the titles on the 75-slot Top Country Albums
(Continued on page 64)

A Weekly National Music Sales Report

WEEKLY ALBUM SALES
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Storm Hot 100

It has been a rough go for British artists on The Billboard Hot
100 the past few years. But this week’s chart sees four U.K. acts
on the list. And in a rare event, two of them are girl groups,
which is the first time since November 1998 that two British
female acts have been on the Hot 100 at the same time.

While Dido has been on the chart for 39 weeks with “White
Flag” and Seal has been for 16 with “Love’s Divine,” the other two
U.K. acts on the Hot 100 this issue are Mis-Teeq and Sugababes.

Mis-Teeq, formed in Southwest London, first charted in the
United Kingdom in January 2001 with “Why.” This issue, a 10-
point leap finds the trio’s first U.S. chart entry, “Scandalous”
(456/Reprise), moving to No. 51.

Sugababes have a slightly longer chart history at home.
“Overload” marked the trio’s debut in September 2000. “Hole
in the Head” (Interscope), new at No. 98, spent one week atop
the U.K. singles chart last October. “Hole” is Sugababes’ first
Hot 100 entry.

The last time two British girl groups were on the Hot 100 at
once was the week of Nov. 28, 1998. All Saints were in their 19th
and final week on the chart at No. 22 with “Never Ever,” while
Cleopatra was holding at No. 81 with “Life Ain't Easy.”

Just five weeks earlier, there were three British girl groups on
the chart, as the Spice Girls were in their 19th and final week
with “Stop” at No. 98.

Chart
Begt

By Fred Bronson

fbronson@billboard.com

NOW’S THE ‘TIME’: Van Halen returns to Mainstream Rock Tracks
after a nearly six-year absence with the highest debut of 2004.

Not seen on this chart since “One I Want” peaked at No. 27 in
August 1998, Van Halen bursts onto the list at No. 14 with “It’s
About Time” (Warner Bros.).

The debut bests the year’s previous highest new entry, Incubus’
“Megalomaniac,” which opened at No. 24 the week of Jan. 3.

“Time” is Van Halen’s highest opening since “Without You”
bowed in pole position the week of March 7, 1998.

THEIR OWN WAY: Wilson Phillips was last on The Billboard 200
with “Shadows and Light,” which went to No. 4 in 1992. The re-
formed trio ends a 12-year absence with the No. 35 debut of “Cal-
ifornia” (Columbia).

STORY OF HIS LIFE: A revered artist who hasn’t appeared on a
Billboard country albums chart in slightly more than 20 years
returns this issue.

Marty Robbins, who passed away Dec. 8, 1982, last charted
with “A Lifetime of Song 1951-1982” on Top Country Albums.
The set peaked at No. 36 in 1983 and had its final week on the
survey in December of that year. That same collection reappears
this issue, entering Top Country Catalog Albums at No. 22.

Robbins’ first entry on the Billboard album chart was in
December 1959 with “Gunfighter Ballads and Trail Songs.” When
the country albums chart was introduced the week of Jan. 11,
1964, Robbins was on the list with “Return of the Gunfighter,”
which reached No. 6.
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< E IMPRINT & NUMBER/DISTRIBUTING LABEL 2 e 3| IMPRINT & NUMBER/DISTRIBUTING LABEL &g
e Y% 1 Week At Number 1 ol 38 |27 | LIL' FLIP @ U Gotta Feel Me 4
“He NUMBER 1 /HOT SHOT DEBUT 2t¥¢ = umber SUCKA FREE/COLUMBIA 89143 /SONY MUSIC (18.98 EQ CD)
1 i AVRIL LAVIGNE Under My Skin 1 JULIE ROBERTS Julie Roberts 51
ARISTA/RCA 59774/RMG {18 9% €0 MERCURY 001302/UMRG {8.88/13.98)
Ca SLIPKNOT Vol. 3: (The Subliminal Verses) 2 BEYONCE A° Dangerously In Love )
RDBADRUNNER 618388/DJMG (18.98 CD) CDLUMBIA 86385"/SONY MUSIC {1298 EQ/18.98)
11 USHER A Confessions 1 NICKELBACK A’ The Long Road 6
LAFACE 52141/Z0MBA (12.98/18 98) ROADRUNNI B 6181001D.JM8 {12.98/18 38)
4 |2 GRETCHEN WILSON Here For The Party 2 SOUNDTRACK That's So Raven 46
EPIC (NASHVILLE) 90903/SONY MUSIC (18.98 £Q CD} WALT DISNEY 861015 (18.98 CD}
2 = METHOD MAN Tical 0: The Prequel 2 SWITCHFOOT A The Beautiful Letdown 43
DEF JAM 548405 ADJMG {8.98/13 98} COLUMBIA 71083/RED iNK (9.98 CD)
6 715 HOOBASTANK @ The Reason 3 EVERLAST White Trash Beautiful 56
ISLAND 001488/1IDJMG (12.98 CD) ISLAND 002114/IDJMG 113.98 CD)
6| 4 ‘v‘ D12 D12 World 1 FRANZ FERDINAND Franz Ferdinand 50
SHADY 002404*/INTERSCDPE (8.98/12.98) DOMINO/EPIC 92441°/SONY MUSIC {1598 EQ CD} [H]
8 J16|7 | PRINCE @ Musicology 3 BLINK-182 A Blink-182 3
NPG/COLUMBIA 92560/SONY MUSIC {18.98 EQ CD} GEFFEN 001334 INTERSCDPE {12.98 CD)
9 SOUNDTRACK Shrek2 9 | JUVENILE @ Juve The Great 28
GEFFEN/DREAMWORKS 002557/INTERSCOPE {18.98 £D) L | CASH MONEY 001718*/UMRG {12.98 €D}
G NEW FOUND GLORY Catalyst 3 8 47 [105] | LIONEL RICHIE Just For You 47
DRIVE-THRU/GEFFEN 002383/INTERSCDPE (13.93 €O . ISLAND 002558/IDJMG (12.98 CD)
ALANIS MORISSETTE So-Called Chaos 61 3 ; SELAH Hiding Place 61
MAVERICK 48555/ WARNER BROS. (18.38 CD) i ) P CURB 78834 (18.98CD!
3$: GREATEST GAINER :$¢ 62 69|72 BRAD PAISLEY @ Mud OnThe Tires | 8
ARISTA NASHVILLE 50605/RLG {12 98/18.98)
12 GEORGE MICHAEL Patience 12 4230 - THIRD DAY Wire 12
AEGEAN/EPIC 92080/SONY MUSIC (18.98 EQ CD) i ESSENTIAL 10728 (18.98 CO)
VARIOUS ARTISTS A? Now 15 2 O 51 |42 JANET JACKSON A Damita Jo 2
EMI/UNIVERSAL/SONY MUSIC/ZDMBA 76990/CAPITOL {18.98 CD} VIRGIN 84404" 12.98/18.98)
14 LONESTAR Let's Be Us Again 14 WL 54 | 49 NORAH JONES A° Come Away With Me 1
BNA 59751/RLG {18.98 CD} 7 BLUE NOTE 32088° {17 38 CD) [WM]
15 EVANESCENCE A° Fallen | L3 S7 | A8 J-KWON @ Hood Hop 7
WIND-UP 13063 (18.98 CDJ i S0 S0 DEF 57613"/Z0MBA (18.98 CD)
OUTKAST A° Speakerboxxx/The Love Below il b 59 |52 HILARY DUFF A"’ Metamorphosis 1
LAFACE 50133*/Z0MBA (22 98 CD BUENA VISTA 861006/HOLLYWOOD {18.98 CO)
8BALL & MJG Living Legends 3 68 SOUNDTRACK Harry Potter And The Prisoner Of Azkaban 68
BAD BOY 002389°/UMRG (12.98 CD} WARNER SUNSET/ATLANTIC 83711/AG (18.98 CO}
18 KENNY CHESNEY A’ When The Sun Goes Down 1 A 53| 41 LORETTA LYNN Van Lear Rose 24
BNA 58801/RLG (12 98/18.98) INTERSCOPE 002513 (1298 CO)
3 KANYE WEST A The College Dropout 2 o 48 | 39 KIMBERLEY LOCKE One Love 16
ROC-A-FELLA/DEF JAM 002030*/1DJMG (8.98/12.98) CURB 78845 {18 98 CO)
0 NORAH JONES A* Feels Like Home 1 70 (61| ¥4 LINKIN PARK A‘ Meteora 1
BLUE NOTE 84800* {18.95 CD} WARNER £ROS 48186* 119.98 CO)
GUNS N' ROSES Greatest Hits 3 62 |47 | ERIC CLAPTON Me And Mr Johnson 6
GEFFEN 001714/(NTERSCOPE [12.98 COY DUCK/REPRISE 48423*/WARNER BROS. (18.98 CO)
MARIO WINANS Hurt No More 2 67|54 | G-UNIT A’ Beg For Mercy 2
BAD BOY 002332°/UMRG {8 98/12 98) : G-UNIT 001593 4NTERSCOPF {8.98/12.98)
23 TAMYRA GRAY The Dreamer 23 3 68 | 55 | SOUNDTRACK The Punisher: The Album 22
19 RECOROINGS 002817 (18 98 €O WING-UP 13083 13 36 CO)
JESSICA SIMPSON A° In This Skin 2 75 wew 1 GRATEFUL DEAD Rockin' The Rhein With The Grateful Dead 75
COLUMBLA 86560/SONY MUSIC (12 95 EQ £O) EHIRL=T GRATEFUL DEAD 78921/RHING 3298 COY
DIANA KRALL The Girl In The Other Room 4 76 } 96 |85 RASCAL FLATTS A~ Melt 3
VERVE 001826/V6G (1298 CD) LYRIC STREET 165031/HOLLYWOOD {12.98/18.98)
MODEST MOUSE Good News For People Who Love Bad News 19 71|56 TRACY LAWRENCE Strong 17
EPIC 87125°/SONY MUSIC (12,98 EQ CD) [M] DREAMWORKS (NASHVILLE) 001032/tNTERSCGPE {18 98 CO)
PETEY PABLO Still Writing In My Diary: 2nd Entry 4 PATTI LABELLE Timeless Journey 18
JIVE 41824/Z0MBA {18.98 CD} DEF SOUL CLASSICS 002433/10M6 112.98 CO)
ALICIA KEYS A° The Diary Of Alicia Keys al 9 JOSS STONE @ The Soul Sessions (EP) 39
J 55712°/RMG {15.98/18.98) i S-CUAVE 42234 3 98 CO) [M]
29 TOBY KEITH A Shock'n Y'All 1 80 STORY OF THE YEAR @ Page Avenue 51
DREAMWORKS {NASHVILLE) 450435/INTERSCOPE (12 98/18.98) MAVERICK 48435/ WARNER BROS. (1298 CD) [K]
» MONTGOMERY GENTRY You Do Your Thing 10 3 73|57 AEROSMITH @ Honkin' On Bobo 5
COLUMBIA {NASHVILLE) 50558/SONY MUSIC (18.9¢ EQ CO) ; COLUMBIA 87025°/SONY MUSIC (18 98 EQ €D
LOS LONELY BOYS Los Lonely Boys 31 8 79175 CASTING CROWNS Casting Crowns 59
OR/EPIC 92088/SONY MUSIC [13.98 CDJ [ H] BEACH STREET 10723/REUNION (18.98 CO} [H])
MAROONS A Songs About Jane 7 8 76|78 SHANIA TWAIN " Up! 1
OCTONEJ 50001*/RMG (18 98 €D) [H] MERCURY 176314/UMEN (12.98 CD)
TEENA MARIE La Dona 6 L 66 | 21 KILLSWITCH ENGAGE The End Of Heartache 21
CASH MONEY CLASSICS 002552/UMRG 12 98 CD) ] ROADRUNNER 618373/10MG (1398 CO)
BLACK EYED PEAS A Elephunk 26 8 78 | 66 GODSMACK @ The Other Side (EP) S
A&M 002854/INTERSCDPE {12.98 CD) REPUBLIC/UNIVERSAL 001539/UMRG {8.98 CO}
35 WILSON PHILLIPS California 35 W 72 |71 | J7/| FIVE FOR FIGHTING @ The Battle For Everything 20
COLUMBIA 92103/SONY MUSIC {14.98 EQ CD} AWARE/COLUMBIA 86186/SONY MUSIC {12.98 EQ €0} B
JOSH GROBAN 4A° Closer 1 87 ] 91|88 THE BEACH BOYS A The Very Best Of The Beach Boys: Sounds Of Summer 16
143/REPRISE 48450/ WARNER BROS. (18.98 €D) CAPITOL 82710 {18.98 CD|
VARIOUS ARTISTS Totally Hits 2004 14 MARTINA MCBRIDE A Martina 7
WARNER MUSIC GROUP 59211/BMG STRATEGIC MARKETING GROUP (18.98 CD} RCA NASHVILLE 54207/RLG {13 98/18.98)
38 Ja1|28 KEITH URBAN A Golden Road 11 LEE ANN WOMACK Greatest Hits 28
CAPITOL {NASHVILLE) 32936 (10 98/18 98} MCA NASHVILLE D01883/UMGN (12.98 CD}
A 31 | 25 TWISTA A Kamikaze 1 MERCYME Undone 12
ATLANTIC 83598/AG 10.98/13 98) INO 82947 CURB (1898 €D}
sl 36 | 29 JAY-Z A The Black Album 1 LUDACRIS A Chicken*N*Beef 1
ROC A-FELLA/DEF JAM 001528°/IDJMG (8.98/12.98) DISTURBING THA PEACE/DEF JAM SOUTH 000930°/IDJMG {8.98/12.98)
35|32 £ YELLOWCARD @ Ocean Avenue 23 9 87 NO DOUBT A The Singles 1992-2003 2
CAPITOL 39844 (12.98 €D} INTERSCUFE U01495 {12 98 €D}
4 37 |33 &7 JET A Get Born 26 9 60|43 '-'_;'vf CARLY SIMON Reflections: Carly Simon's Greatest Hits 22
ELEKTRA 62892%/AG {12.98 CD) | ARISTA/RHIND/ELEKTRA 53429 BMG STRATEGIC MARKETING GROUP {18.98 CD)
43 )52 |58 BIG & RICH Horse Of A Different Color 43 TS 77 (571 | 3 DOORS DOWN A° Away From The Sun 8
WARNER BROS (NASHVILLE} 48520/WRN {18.98 CD} . ol REPUBLIC/UNIVERSAL 064396/ UMRG 8.98/12.98} .|
14— LENNY KRAVITZ Baptism 14 BCTE 95 | 95 [ /| INCUBUS A A Crow Left Of The Murder... 2
VIRGIN 84145 {18.98 CD) B IMMORTAL/EPIC 30830°/SONY MUSIC {18 98 EQ COJ
1" |— MORRISSEY You Are The Quarry 11 L 100/ 96 | THREE DAYS GRACE @ Three Days Grace 72
ATTACK 86001°/SANCTUARY (18.98.C0) JIVE 53479/ZDMBA {12.98 CO) [H]
4034 | BRITNEY SPEARS A° In The Zone 1 9 CHINGY A* Jackpot 2
JIVE 53748/Z0MBA {12.98/18.98) DISTURBING THA PEACEBZWE‘/CAPITDL(Yﬂlﬂﬂs)
39 |31 SHERYL CROW A’ The Very Best Of Sheryl Crow 2 98 JOHN MICHAEL MONTGOMERY Letters From Home 31
A&M 001521/INTERSCOPE (12.98 €D} WARNER BROS. {NASHVILLE] 48729/WRN 18.38 CD)
48] 65 |59 £ ALAN JACKSON A° Greatest Hits Volume Il 19 99 LOSTPROPHETS Start Something 33
ARISTA NASHVILLE 54860/RLG {18.98 CD) COLUMBIA B6554/SONY MUSIC (12 98 EQ €D)
49 )49 |44 ¢ VARIOUS ARTISTS American |dol Season 3: Greatest Soul Classics 10 00 LIONEL RICHIE @ The Definitive Collection. 19
| RCA 61775/RLG (18,98 €D} MOTDWN/UTV 08140/UME (18,98 CO)
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01 KX LUTHER VANDROSS A° Dance With My Father 1 82 | — THE STREETS A Grand Don't Come For Free 82
J 51885/RMG (12 98/18.98} VICE B1534"/ATLANTIC {14.98 CD)
B B TT ey 114 STEVIE WONDER The Definitive Collection 35
Qs PACESE ER 25 MOTOWN/UTV 066164/UME (18.98 CD)
JACKSON BROWNE The Very Best 0f Jackson Browne 46 131 FLAW Endangered Species 42
ELEKTRA 78091/RHINQ 126 98 CO) REPUBLIC/UNIVERSAL 002396/UMRG (12.98 CD} i
BROOKS & DUNN A Red Dirt Road 4 146 LED ZEPPELIN A Early Days & Latter Days: The Best Of Led Zeppelin Volumes One And Two 116
ARISTA NASHVILLE 67070/RLG (12.98/18 98) ATLANTIC §3619/AG {1998 CD}
GEORGE THOROGOOD & THE DESTROYERS Greatest Hits: 30 Years Of Rock 55 K1ss5i157| — L'J%I‘ JASON MRAZ @ Waiting For My Rocket To Come 55
CAPITOL 98430 (18.98 CD) - ELEKTRA 62829/AG {12.98 CDI [H]
VARIOUS ARTISTS @ Bad Boy's 10th Anniversary... The Hits 2 Kise) -ENTRY 3 DOORS DOWN @ Another 700 Miles (EP) 21
BAD BOY 002112*/UMRG {8.98/12.98) = REPUBLIC/UNIVERSAL 001603/UMRG (9.98 CDJ.
LUPILLO RIVERA Con Mis Propias Manos 106 SOUNDTRACK Kill Bill Vol. 1 45
UNIVISION 310248/UG (14 98 CD) [H] A BAND APART/MAVERICK 48570*/WARNER BROS (18.98 CD}
DIDO A Life For Rent 4 8 TONEX & THE PECULIAR PEOPLE Out The Box 89
ARISTA 50137/AMG {18.98 €D} VERITY/JIVE 53713/Z0MBA 19.98 CO}
YEAH YEAH YEAHS Fever To Tell 55 ROD STEWART A’ As Time Goes By ... The Great American Songbook Vol. Il 2
INTERSCOPE 000349" {3.98 CD) J 55710°/RMG {15.98/18.98}
SUGARCULT Palm Trees And Power Lines 46 K160 SARA EVANS Restless 20
FEARLESS 51512/ARTEMIS (14.98 CD) RCA NASHVILLE 67674/RLG {12.98/18.98)
JOSH TURNER ® Long Black Train 29 6 MUSE Absolution 155
MCA NASHVILLE 000974/UMGN 14.98/9.98) [H] TASTE MEOLA 48733 WARNER BROS. {14.98 CD) [H]
MICHAEL MCDONALD A Motown 14 KID ROCK A Kid Rock 8
MOTOWN 000651/UMRAG (12.98 CO) TOP DOG/ATLANTIC 83685°/AG {18.98 CO)
DROWNING POOL Desensitized 17 Ere2)172(189 TRILLVILLE/LIL SCRAPPY The King Of Crunk & BME Recordings Present 12
WIND-UP 13080 {1298 €O} BME/REPRISE 48556" WARNER BROS. {18.98 CO)
SARAH MCLACHLAN A’ Afterglow 2 ZW102(175) - SOUNDTRACK Troy 102
ARISTA S0150/RMG (12.98/18.98) : WARNER SUNSET/REPRISE 18798/ WARNER BROS. (18.98 CO)
YING YANG TWINS @ Me & My Brother 11 6 i MASTER P Good Side Bad Side 11
COLLIPARK 2480°/TVT {17.98 €D NEW NO LIMIT5717+/KOCH {18.38 CO)
WYNONNA What The World Needs Now [s Love 8 LASHELL GRIFFIN Free 166
CURB 78811112 98/18.981 EPIC 92499/SONY MUSIC (12.98 EQ CD) [H]
CASSIDY @ Split Personality 2 6 SOUNDTRACK The 0C: Mix 1 52
FULL SURFACE/J 57018*/AMG (12 88/18 98) WARNER SUNSET 18685/ WARNER BROS. {14.98 CO}
SOUNDTRACK 13 Going On 30 41 6 JUVENILE, SKIP & WACKO The Beginning Of The End 122
HOLLYWDOD 162454 (18,98 CD) UTP/J PRINCE 42046/RAP-A-LOT 4 LIFE {16.98 CO)
LIL JON & THE EAST SIDE BOYZ A* Kings Of Crunk 14 69 VARIOUS ARTISTS Rock Against Bush Vol 1 54
BME 2370%/TVT (13 98/17 98} FAT WRECK CHORDS 67519.98 CO)
SEAN PAUL A’ Dutty Rock 9 0 VARIOUS ARTISTS Walt Disney Records Presents: Mega Movie Mix 139
VP/ATLANTIC 83620°/AG (12.98/18.98) WALT DISNEY 861089 (1298 €D}
JOHN MAYER A Heavier Things 1 K171 COUNTING CROWS @ Films About Ghosts: The Best Of... 32
AWARE/COLUMBIA 86185'/SONY MUSIC {18.98 E0 CD) GEFFEN 001676/INTERSCDPE {12.98 CD}
AVRIL LAVIGNE A° Let Go 2 VARIOUS ARTISTS A° Now 14 3
ARISTA 14740/RMG (17.98 CD) COLUMBIA/UNIVERSAL/EMIZOMBA %0753/SONY MUSIC (18.98 EQ €D}
CARL THOMAS @ Let's Talk About It 4 K173} KEANE Hopes And Fears 173
= BAD BOY 001188"/UMRG (8.98/12.98) 3 INTERSCOPE 002507 {9.98 CD) [H]
125[112 [ AUDIOSLAVE A° Audioslave 7 K174} CORMEGA Legal Hustle 174
B INTERSCOPE/EPIC 86958'/SDNY MUSIC {18.98 £0.CDJ | b=l iy LEGAL HUSTLE 5722/KOCH (16 98 CD)
EAGLES A° The Very Best Of 3 174173} LINKIN PARK @ Live In Texas 23
WARNER STRATEGIC MARKETING 73971 (25 98 CD) WARNER BROS 48563 (21.98 CD/OVD) -
125 RUBEN STUDDARD A Soulful 1 K176 TV SKINNY PUPPY Greater Wrong Of The Right 176
J 54639 RMG 112 9818.98) SYNTHETIC SYMPHONY 6372/SPV {16.58 CD) [H]
126 WILLIAM HUNG Inspiration 34 RED HOT CHILI PEPPERS @ Greatest Hits 18
KOCH 9578 {13.98 CO/0VD) | WARNER BRDS. 48545 (18 98 CD)
127 CLAY AIKEN A? Measure Of A Man 1 178)] TIM MCGRAW A° Tim McGraw And The Dancehall Doctors 2
RCA 54638/AMG 118 98 CO} CURB 78746 (12 98/18.38)
HARRY CONNICK, JR. A Only You 5 9 TAMIA More 17
COLUMBIA 90551/SONY MUSIC (1898 E CO) ELEKTRA 62847/AG (18.98 CO)
VARIOUS ARTISTS Motown 1's 83 80 AVANT @ Private Room 18
MOTOWN/UTY 001781/UME (12.98 CD) MAGIC JOHNSON/GEFFEN 001567 */INTERSCOPE {8.98/12.98)
1304148 SEAL @ Seal IV k] MARY CHAPIN CARPENTER Between Here And Gone 50
WARNER BROS. 47947 {18.98 CD) COLUMBIA {NASHVILLE) 86619/SONY MUSIC (18 98 EQ CD)
131 SHINEDOWN Leave A Whisper | 131 178[163[: -4 ELVIS PRESLEY A°® Elv1s: 30 #1 Hits 1
ATLANTIC 83566/AG (12.98 CD) [H] Fak RCA 68079°/AMG 112 98/19.98} N
S0 CENT A° Get Rich Or Die Tryin' 1 169 GOOD CHARLOTTE A The Young And The Hopeless i
SHADY AFTERMATH 493544°/INTERSCOPE (8.98/12.98 DAYLIGHT/EPIC 86486/SONY MUSIC {1898 EQ CD)
COLDPLAY A°® A Rush Of Blood To The Head s 149 DILATED PEOPLES Neighborhood Watch 55
CAPITOL 40504° {12.98/18.98} ABB 40889*/CAPITOL {18.98 CD)
JAMIE CULLUM twentysomething 93 FINGER ELEVEN Finger Eleven 114
P UNIVERSAL/VERVE 002273/VG (9 98 CD) WIND-UP 13058 (16.98 CD) [H]
132|119 T | TRAPT A Trapt 42 JIMMY BUFFETT A? Meet Me In Margaritaville: Jimmy Buffett The Ultimate Collection 9
| WARNERBROS. 48296 (18.38 CD} [W] MAILBOAT/MCA 057781/UME {25.98 CO)
6 BEYONCE Live At Wembley 17 A PERFECT CIRCLE @ Thirteenth Step 2
CDLUMBIA 58627/SONY MUSIC (19.98 £Q DVO/CO) VIRGIN 80918 {18.98 CO)
: T. @ Trap Muzik 4 SOUNDTRACK Blue Collar Comedy Tour: The Movie 132
) GRAND HUSTLE/ATLANTIC 83650°/AG {9.98/14.98) WARNER BROS. (NASHVILLE) 48424/WRN (18.98 CD}
135125 F'."i THE DARKNESS @ Permission To Land 36 VARIOUS ARTISTS Disneymania 2: Music Stars Sing Disney ...Their Way! 29
,"'-:iﬁ ATLANTIC 60817*/AG {12.98 CO} [H] WALT DISNEY 861004 {18.98 CO}
| GHOSTFACE The Pretty Toney Album 6 DASHBOARD CONFESSIONAL @ A Mark, A Mission, A Brand, A Scar 2
OEF JAM 002169"/I0JMG {8.98/12.98) VAGRANT €385 (18.98 CD}
ANTHONY HAMILTON @ Comin’ From Where I'm From 33 ALISON KRAUSS + UNION STATION A Live 36
S0 50 DEF 52107/ZDMBA {12.98 CD) ROUNDER 610515 {19.98 CD)
GEORGE STRAIT @ Honkytonkville 5 CLAY WALKER A Few Questions 23
MCA NASHVILLE 000114/UMGN (8.98/12.98} RCA NASHVILLE 67068/RLG (11.98/18.98)
N*E*R*D @ Fly Or Die é ELTON JOHN A° Greatest Hits 1970-2002 12
STAR TRAKX 91457*/VIRGIN {18.98 CD} ROCKET/UTV 063478/UME (19.98 CD)
TOBY KEITH A* Unleashed 1 194 TOBY KEITH The Best Of Toby Keith: 20th Century Masters The Millennium Collection 45
DREAMWORKS (NASHVILLE) 45025/INTERSCOPE (11 98/18.98} - MERCURY 170351/UMGN (12.98 CD}
TRACE ADKINS @ Comin’ On Strong 31 VARIOUS ARTISTS WOW Worship (Red) 62
 CAPITOL (NASHVILLE) 40517 (12.98/18.98) EMICMG/PRDVIOENT/WORD-CURB 85300/ WARNER BROS. (21.98 CD)
RON WHITE Drunk In Public 144 H1961 ROD STEWART A’ It Had To Be You ... The Great American Songbook 4
PARALLEL/HIP-D 001582/UME (12.98 CD} [H] . J 20039/RMG (12.98/18.98)
SOUNDTRACK A The Cheetah Girls (EP) 33 f197) T THE POSTAL SERVICE Give Up 149
WALT DISNEY 860126 (6.98 CD} F Py e B SUB POP 595 {14.98 CD} [H]
DIERKS BENTLEY @ Dierks Bentley 26 164(138 %‘_ EAMON @ | Don't Want You Back w
CAPITOL {NASHVILLE) 39814 {12.98/18.98) = JIVE 58370:Z0MBA {18.98 CD)
LOS LOBOs The Ride 75 197 | — JACK JOHNSON @ On And On 3
MAMMOTH 162443/HOLLYWODD (18 98 CD} JACK JOHNSON 075012*/UMRG {18.98 CD)
149 SOUNDTRACK @ The Lord Of The Rings: The Return Of The King 2001 R , LONESTAR A From There To Here: Greatest Hits 7
! REPRISE/WMG SOUNDTRACKS 48521/ WARNER BRUS. {19.98 C0) NA G7076/RLG 129815 981
M124[111] || SOUNDTRACK @

6760/RMG {(18.98 CO}

Love Actually l 39 I

® Albums with the greatest sales gains this week, @ Recording Industry Assn. Of America (RIAA) certification lor net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 million units (Diamond). Numerat foliowing Platinum or Diamond

symboi indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muftiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Qro)

Certification of 200,000 units (Platine). A2

ertification of 400,000

units [Multi-Platina). *Asterisk indicates LP is available. Most laf)e prices, and CD prices for BMG anc WEA labels, are suggested lists. Tape prices marked EQ, and all ather CD prices, are equivalent prices, which are projected from whalesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest

percentage growth. Heatseeker Impact shows albums remaved

rom Heatseekers this week. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc., and Nielsen SounaiScan, Inc. All rights reserved.

BILLBOARD JUNE 12, 2004

www.billboard.com

www.billbcard.biz

WwWWW.americanradiohistorv.com

63


www.americanradiohistory.com

i Sales data and internet sales reports compiled by N 3 5 A R
t N |elsen o Sales data compiled by N .
3 ! SoundScan a3 Nielsen
: w2 SoundScan
) ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title = TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
o e NUMBER 1 1%: 1 Week At Number 1 s % NUMBER 1 3 Weeks At Number 1
| 1 GRATEFUL DEAD  GRrATEFUL DEAD 78921/RHINO Rockin' The Rhein With The Grateful Dead 75 SHREK 2 GEFFEN/OREAMWORKS 002557/INTERSCOPE
i 2 i AVRIL LAVIGNE  ARisTA/RCA 597741RMG Under My Skin 1 THAT'S SO RAVEN WALT DISNEY 861015
£ 1 [ | ALANIS MORISSETTE _waverick ssssiwafnea 8ros So-Called Chaos | 11 | HARRY POTTER AND THE PRISONER OF AZKABAN WARNER SUNSETATLANTIC 8371/AG
S | WYNONNA  cums s What The World Needs Now Is Love 15 | 5 | THE PUNISHER: THE ALBUM WIND-UP 1303
01 6 | | NORAH JONES &* suur worssasoor _ FeelsLike Home | 20 B 13 GOING ON 30 HOLLIWOOD 162454
L SLIPKNOT  R0AORUNNER 18388/10JMG Vol. 3: (The Subliminal Verses) 2 |5 | | THE CHEETAH GIRLS (EP) & WALTEOISNEY:360126
? ! GRAHAM COLTON BAND  sTaUMMERUNIVERSAL 002226/UMRG [M] Drive - 119 THE LORD OF THE RINGS: THE RETURN OF THE KING @ REPRISEAVMG SOUNDTRACKS 48521 WARNER BROS
2 K DIANA KRALL venve onisasive The Gitl In The Other Room 25 |« | | LOVE ACTUALLY ® e
‘#'E MORRISSEY  sTiack 5001 */SANCTUARY You Are The Quarry 45 E || KILL BILL VOL. 1 A BAND APART/MAVERICK 48570*/WARNER BROS
QL 12 USHER A* iaface sn1a120mB4a Confessions 3 : 1 TROY WARNER SUNSET/REPRISE 48798/WARNER BROS
11 R4 LOS LONELY BOYS owepic 9208/50NY MUSIC [M] Los Lonely Boys 31 & THE OC: MIX 1 WARNER SUNSET 48685/WARNER BROS
ST COOL HAND LUKE  FL00DGATEMWORD 86323/ WARNER BROS The Fires Of Life - 0 "o BROTHER, WHERE ART THOU? &’ LDS_TH_IGHWAY/MERCURV170069/IDJMG
_11 114 PRINCE @ NPG/COLUMBIA 92560/SONY MUSIC Musicology 8 .. | COYOTE UGLY A_3 =t = CURB 78703
14 {0 ERIC CLAPTON  0Uci/REPRISE 48423 WARNER BROS Me And Mr Johnson 2 | 15 BLUE COLLAR COMEDY TOUR: THE MOVIE WARNER BROS (NASHVILLE) 48424/ WRN
15 JEFF BECK  tpic 50833/50nY MUSIC Live At B.B. King's . ¥ 2 I SHREK AZ DREAMWORKS 450305/INTERSCOPE
21| | EVANESCENCE &% wioup s Fallen 15 ‘25| | YOU GOT SERVED @ TLU.6 /EPIC 0744/SONY MUSIC
i SOUNDTRACK WARNER SUNSET/ATLANTIC 83711/AG Harry Potter And The Prisoner Of Azkaban |"!:|_ Ll | THE FIGHTING TEMPTATIONS - o msm woRLn/cmumam_goz;/somv MUsIC
18 kB : LORETTA LYNN inrerscopt oozs13 Van Lear Rose &9 1 KILL BILL VOL. 2 ABAND APART/MAVERICK 48676°*/WARNER BROS
5 rv-'_ 9 LENNY KRAVITZ virGin 4145 - Baptism 44 B 13 _' THE PASSION OF THE CHRIST e INTEGRITY 92046/SONY MUSIC
il 17 JOSH GROBAN A° 143/REPRISE $450WARNER BROS Closer K] ! : 50 FIRST DATES MAVERICK 48675/ WARNER BROS
2 PIERRE LAURENT AIMARDICHAMBER ORCHESTRA OF EUROPE ARNONCOURT) rowuncsscs ovmsnes st e Bebore P Coeres s 15 E .7113| | sCHOOL OF ROCK ATLANTIC 82634/AG
22 LAURIE BERKNER w0 10MaT0ES 2 Buzz Buzz - 20 | SOMETHING'S GOTTA GIVE COLUMBIA 90911/SONY MUSIC
H 22 | MODEST MOUSE  &pic 57125/50ny MUSIC [H) Good News For People Who Love Bad News 26 B | PASION DE GAVILANES TELEMUNOO/LAGUNA 95191/SONY DISCOS
H e WILSON PHILLIPS  coLumBia 92103S0NY MUSIC California 35 ) 2 | FREAKY FRIDAY @ HOLLYWOOD 162404
25 LAURIE BERKNER w0 romatoes 3 Victor Vito - : | TUPAC: RESURRECTION A AMARU 001533*/INTERSCOPE

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. ®Albums with the greatest sales gain this week. @ Recording Industry Assn.

0f America {RIAA)} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Piatinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album’s muiti-platinum level. For boxed sets,
and double atbums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro.} A Certification of 200,000 units (Platino). A? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl
available. [M] indicates past or present Heatseeker title © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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3 Doors Down 94, 156 Cormega 174
50 Cent 132 Counting Crows 171
8Ball & MJG 17 Sheryl Crow 47

Jamie Cullum 134

D12 7
The Darkness 138

Trace Adkins 144
Aerosmith 81
Clay Aiken 127
Audioslave 123
Avant 180

The Beach Boys 87
Dierks Bentley 147

Dide 107
Dilated Peoples 184
Orowning Pool 112

Beyonce 52, 136 LY
Big & Rich 43 Eagles 124
Black Eyed Peas 34 Eamon 198
Blink-182 58 Evanescence 15

Brooks & Dunn 103
Jackson Browne 102
Jimmy Buffett 186

Mary Chapin Carpenter 181
Cassidy 116

Casting Crowns 82

Kenny Chesney 18

Sara Evans 160
Everlast 56

Finger Eleven 185
Five For Fighting 86
Flaw 153

Franz Ferdinand 57

Ghostface 139

Chingy 97

. Godsmack 85

Eric Clapten 72

Coldplay 133 Good Charlotte 183

Grateful Dead 75

Harry Connick, Jr. 128 Tamyra Gray 23

Dashboard Confessional 190

Lashell Griffin 166
Josh Groban 36

GeUnit 73

Guns N' Roses 21

Anthony Hamilton 140
Hoobastank 6
William Hung 126

Incubus 95

Alan Jackson 48

Janet Jackson 64

Jay-Z 40

Jet 42

J-Kwon 66

Eiton John 193

Jack Johnson 199

Norah Jones 20, 65
Juvenile, Skip & Wacko 168
Juvenile 59

Keane 173

Toby Keith 29, 143, 194

Alicia Keys 28

Kid Rock 162

Killswitch Engage 84

Diana Krall 25

Alison Krauss + Union Station 191

Lenny Kravitz 44

Patti LaBelle 78
Avril Lavigne 1,121
Tracy Lawrence 77
Led Zeppelin 154
Lil' Flip 50

Lil Jon & The East Side Boyz 118
Linkin Park 71,175
Los Lobos 148
Kimberley Locke 70
Los Lonely Boys 31
Lonestar 14, 200
Lostprophets 99
Ludacris 91

Loretta Lynn 69

Teena Marie 33
Maroon5 32
Master P 165

John Mayer 120
Martina McBride 88
Michael McDonald 111
Tim McGraw 178
Sarah Mclachlan 113
MercyMe 90

Method Man 5
George Michael 12

Modest Mouse 26
John Michael Montgomery 98
Montgomery Gentry 30
Alanis Morissette 11
Morrissey 45

Jason Mraz 155
Muse 161

N*E*R*D 142

New Found Glory 10
Nickelback 53

No Doubt 92

OutKast 16

Petey Pablo 27

Brad Paisley 62

A Perfect Circle 187
The Postal Service 197
Elvis Presiey 182
Prince 8

Rascal Flatts 76

Red Hot Chili Peppers 177
Lionel Richie 60, 100
Lupillo Rivera 106

Julie Roberts 51

Seal 130

Sean Paul 119
Selah 61
Shinedown 131
Carly Simon 93
Jessica Simpson 24
Skinny Puppy 176
Slipknot 2

SOUNDTRACK
13 GoingOn 30 117
Biue Collar Comedy Tour: The
Movie 188
The Cheetah Giris (EP) 146
Harry Potter And The Prisoner Of
Azkaban 68
Kill Bill Vol. 1 157
The Lord Of The Rings: The Return
Of The King 149
Love Actually 150
The OC: Mix 1 167
The Punisher: The Album 74
Shrek 2 9
That's So Raven 54
Troy 164

Bntney Spears 46

Rod Stewart 159, 196

Joss Stone 79

Story Of The Year 80
George Strait 141
The Streets 151
Ruben Studdard 125
Sugarcult 109
Switchfoot 55

Tamia 179

Third Day 63

Carl Thomas 122

George Thorogood & The Destroyers
104

Three Days Grace 96

Tl 137

Tonex & The Peculiar People 158
Trapt 135

Trillville/Lil Scrappy 163

Josh Turner 110

Shania Twain 83

Twista 39

Keith Urban 38
Usher 3

Luther Vandross 101
VARIOUS ARTISTS

American ldol Season 3: Greatest
Soul Classics 49

Bad Boy's 10th Anniversary... The
Hits 105

Disneymania 2: Music Stars Sing
Disney ...Their wWay! 189
Motown 1's 129

Now 14 172

Now 15 13

Rock Against Bush Vol 1 169
Totally Hits 2004 37

Walt Disney Records Presents:
Mega Movie Mix 170

WOW Worship {Red} 195

Clay walker 192
Kanye west 19

Ron White 145
Gretchen Wilson 4
Wilson Phillips 35
Mario Winans 22
Lee Ann Womack 89
Stevie Wonder 152
Wynonna 115

Yeah Yeah Yeahs 108
Yellowcard 41
Ying Yang Twins 114

Over The
Counter

Continued from page 61

chart post gains of 20% or more,
with three in the top 10 having an
increase in excess of 40%.

Of the 30 titles that bullet on that
list, 25 are by artists who appeared
on the show.

One of them, multiple-trophy
winner and performer Toby
Keith, scoops up two chart
awards on Top Country Albums.
His latest, “Shock’n Y'All,” wins
Greatest Gainer at No. 4 (up
50%), while “The Best of Toby
Keith: 20th Century Masters—
The Millennium Collection”
motors 43-33 with the Pacesetter
cup (up 83%).

Also healthy in country’s top 10
are Big & Rich (up 44%, No. 7) and
Alan Jackson (up 54%, No. 8).

More significantly, Chris Mura-
tore, director of research services at
Nielsen SoundScan, notes that
country albums have tallied 27.2
million copies in the first five
months of 2004, a larger haul than
the genre has seen through May in
any of the past 11 years.

In 2002, when the overall album
market was down by 10.7%, coun-
try albums were up 12% over 2001.
Last year, though, country albums
slid by almost 10%, a deeper slump
than the 3.6% dip that the general
market experienced.

There are two Pied Pipers in cow-
boy hats this year. Kenny Chesney
has sold almost 2 million copies of his
“When the Sun Goes Down” since its
Feb. 3 release, and slightly more than
1 million of the 3.3 million copies
that Keith has sold of his “Shock’n
Y'All” were moved in 2004.

Only one country title, the Dixie
Chicks’ “Home,” surpassed 1 mil-
lion in the first five months of last
year, although the two best-selling
country albums through May 2002
sold more than Chesney and Keith
have moved this year.

4
LAY

ACADEMY

‘ of COUNTRY MUSIC (
Y| 7

In 02, Alan Jackson’s “Drive,”
released earlier that year, posted 2.1
million through the end of May,
while the “O Brother, Where Art
Thou?” soundtrack did 1.8 million
in those five months.

Still, this year’s country volume

is a fraction of 1% ahead of the pace
in 2002 and 9.5% above where the
genre stood one year ago.

FOUR FOR FOUR: Methinks Oprah
Winfrey sees music stars as key
draws during TV’s May ratings
sweeps. For a fourth straight week,
“The Oprah Winfrey Show” affects
album sales, with George Michael
rising as the latest beneficiary.
After his “Patience” bowed at
No. 29 on The Billboard 200, his
May 26 visit to the daytime show
creates a 72% increase, good for
the Greatest Gainer award and a
jump to No. 12. This marks his
highest rank on the chart since
1996 and follows Winfrey-sparked
boosts for Luther Vandross,
Wynonna and Lionel Richie.
Similarly, on the brink of her
15th birthday, Renee Olstead bor-
rows a trick from '60s kid actors
Ricky Nelson, Shelley Fabares and
Paul Petersen. But instead of

launching a hit single, she converts
exposure from a sitcom into a bow
on Top Jazz Albums (No. 4). The
day before her set hit stores, she
sang twice during the season finale
of “Still Standing,” the show on
which she appears.

On another network, the Comedy
Central premiere of Larry the Cable
Guy’s special, “Git-R-Done,” hurls
his album 6-1 on Top Pop Catalog
(up 55%), the first time he has led
that list and the album’s biggest
sales week ever (12,500).

The show was part of a May 23
slate that marked the second-most-
watched day and prime-time night
in the cable channel’s history.

Larry’s Blue Collar Comedy tour
pal Ron White also benefits from
that block of programming, riding
13-3 on Top Heatseekers (up 45%).
Both comics earn Greatest Gainer
on those respective charts.

White will unveil his own Comedy
Central special June 27.
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; g R SoundScan - 5 ‘é’ ARTIST SoundScan - ; > ST SoundScan T
it E IMPRINT & NUMBER/DISTRIBUTING LABEL = EEE IMPRINT & NUMBER/DISTRIBUTING LABEL < E IMPRINT & NUMBER/DISTRIBUTING LABEL
7= NUMBER 1/ GREATEST GAINER *3%% 1 Week At Number 1 & NUMBER 1/HOT SHOT DEBUT ¥4 1 week At Number1 %= NUMBER 1 1 Week At Number 1
116 |7 LARRY THE CABLE GUY Lord, | Apologize {p LUPILLO RIVERA Con Mis Propias Manos 1133 SUGARCULT Palm Trees And Power Lines
PARALLEL/HIP-0 001423/UME {18.98 CD) UNIVISION 310248/U6 (1498 CO) FEARLESS 51512/ARTEMIS {14.98 CO)
22| |eonMamEvaTHEwALERS 8" Legend | K244 |1 | | SHINEDOWN, , A S GREATEST GAINER -
NG/ .
285 |2 YING YANG TWINS @ Me & My Broth
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9 110 ExL'#u'fmFooLo(ID a’) Dark Side Of The Moon | EPIC 92439/SONY MUSIC (12.98 EQ CO) VICE 61534 “/ATLANTIC (1498 CD)
1* {10.96/18.98)
KEANE H And Fear: 715 MASTER P Good Side Bad Side
8|8 chP)IBoSEGE(Ro g/'gl;)E SILVER BULLET BAND A’ Greatest Hits a INTERSCOPE 002507 {9.98 CD) opes And s NEW NO LIMIT 5717*/KDCH (1898 CO)
APITOL 30334 (10. . .
S ) SKINNY PUPPY Greater Wrong Of The Right 8|4 VARIOUS ARTISTS Rock Against Bush Vol 1
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WARNER BROS. 47755 (12.98/18.95) ] nderneath
‘!’ 31123 LOS HOROSCOPOS DE DURANGO Locos De Amor 3CG 10402 {17.98 CO)
1213 SOUNDTRACK A’ O Brother, Where Art Thou? PROCAN 720363/DISA (1198 CO) 12 110 BLACK LABEL SOCIETY Hangover Music Vol. VI
LOST HIGHWAY/MERCURY 170063/10JMG {8 98/12.98) 15 [ENIE RID2 Since We Last Spoke SPITFIRE 15081 (18.98 CO)
17 |12 ?hﬁsz\GMU?OON(!}S?“m)A Ultimate Manilow 1 IR :g“g;“;z 1598.C0) = 16| 8 fﬁﬁfzﬁﬁ%%w Archetype
{ Ooney 121 15.!
&5 DY mANRSTINA7MCBRIDE A’ Greatest Hits GEFFEN 000242/INTERSCOPE (3,98 CD) 5 |— RJD2 Since We Last Spoke
ASHVILLE 67012/RLG 112.98/18.98) 17 WRK] JEREMY CAMP Carried Me: The Worship Project DEFINITE JUX 84° (1598 CO) [H]
16|15 *° Back In Black PEC ol A cll 15 {11 PIXIES Wave Of Mutilation: Best Of Pixies
| LEGACY/EPIC 80207+/SONY MUSIC (18,98 €0 CD) 18 FA N JENNIFER PENA Seduccion ¢AD 72046 BEGGARS GROUP (15,98 CO)
14 16 | SIMPLE PLAN 4 No Pads, No Helmets...Just Balls JNIVISION 3101 UG 11758 CD) 18 12 VIC LATINO & DAVID WAXMAN  Ultra.Dance 05
LAVA 83534/A6 {7.98/12.98) [M] 19 | 17 |15 SNOW PATROL Final Straw ULTRA 1190 (19.98 CO) [H]
15 |14 METALLICA @" Metallica i POLYOOMARM Bz27\ANTERSCOPE 11258 CO) 2318 MINDY SMITH One Moment More
ELEKTRA 61113*/AG (1198/17.98) 20 ‘: 15| 3 ISRAEL AND NEW BREED Live From Another Level VANGUARD 79736 (16.98 CD) [H]
2113139 BEASTIE BOYS A° Licensed To Il INTEGRITY GOSPEL/EPIC 91253/SONY MUSIC (18.98 EQ CO) 2 [ TWIZTID Cryptic Collection 3
DEF JAM 527351/IDJMG (6.98/11 98) 21 FIRE MINDY SMiTH One Moment More PSYCHOPATHIC 4025 (17.98 CO)
) SOUNDTRACK A° Coyote Ugly | O (T 13| — VARIOUS ARTISTS  Okayplayer: True Notes Vol. 1
- CURG 751 173011580 22 REES BISHOP EDDIE L LONG PRESENTS THE NEW BIRTH TOTAL PRAISE CHOR  Spirt & Truth CKAYPLAYER 174481/ DECON (1639 CD)
= : i ‘ EMI GOSPEL 76646 (17 2 MONSTER MAGNET Monolithic Baby!
= e reay A Greatest Hits (23] LOS HURACANES DEL NORTE  Con Experiencia Y Juventud - ity onoThe ™Y
24138 (50 POISON A Greatest Hits 1986-1996 | | AMESNSIISLG (D 2|9 PETE ROCK Soul Survivor il
CAPITOL 53375 (7 98/11.98} 19 7 NAV ENREITER H BE 0032/ .
18 EMINEM A° . Sh 5 ggn;mgmggr‘s‘/ufnnRGA(yg's(cm LT HE S 23 PEDRO THE LION Achilles Heel
- A el szsetinsoore powzsn e Erminem Show FIR 22 (18 THE RASMUS Dead Letters DEVICITHE WODDS'1095+/JADE TREE, (12 35 0) [M],
1 0TOR/PLAYGROUND 002269/\NTERSCOPE (1298 CO) 19 117 DEATH CAB FOR CUTIE Transatlanticism
19|20 KID ROCK a* Cocky . AT
AVA E32°1AG (1238198 (26 PEDRO THE LION Achilles Heel :
27124 |25 . KE%%‘,{&,’{LE@!‘;EY A’ Greatest Hits 27 EET :;2::‘:3”3;5‘095 /JADE TREE (12.98 CO} o -8 2113 ?ﬁ.@fgggﬂm Southside Double-Wide: Acoustic Live
BN, & n
R CAPITOL 35233 {12.98 €D} anr 27 |22 LIL JON & THE EAST SIDE BOYZ Part [l
20|22 QBBf‘\ AERSA RS (158 Gold - Greatest Hits 2 B PALOMO Yo Te P BME 2378/TVT {11.98 CO/DVO}
LYDOR/UNIVERSAL 517007/UMRG (12.98/18.31 ! — o Te Propongo .
” ] DISA 720372 (1298 €O} b D Waking The Fall
25 430 [— SOUNDTRACK A’ Shrek LR - — - il R AT ek aking The Faflen
DREAMWORKS 450305/INTERSCOPE (12.98/18 98 @ | BANDA EL RECODO  Exitos Con Tradicion Sinaloense N 7
a = N - FONOVISA 351340/UG (14.98 D) "l 24 (16 WILLIE NELSON Live At Billy Bob's Texas
ZC AEROSMITH ¢ Aerosmith's Greatest Hits SMITH MUSIC GROUP 5028 (17.98 CD}
COLUMBIA 57367/SONY MUSIC {7.98 E0/11.98) £V 27 (17 L%%T?g;ACID\)ID THE MAYTALS True Love s EEE DAVID CROSS 1t's Not Funny
1 1
28142 | LENNY KRAVITZ A° Greatest Hits SUB POP 70635 {12.98 €0} [M]
VIRGIN 50316 [12.98/1.98) 31 R STERIOGRAM Schmack! 7
113. 30126 f NB RIDAZ nbridaz.
22119 ROD STEWART A  The Very Best Of Rod Stewart ol 23 (22 ::IST::CZD:IWV\;::;;:)IP BAND P it Rl NASTYBOY 1020/UPSTAIRS 13.98 CO) [H] ridaz.com
AA0NER SR0S T8 Asw/ 1 %) SPARROW 83817 (18.98 €O Rl 33|29 THE SHINS Chutes Too Narrow
27|21 A el fl 2 EJE THE VON BONDIES Pawn Shoppe Heart pr—
LAFACEMM'/ZDTBA S g SIRE 48543"/WARNER BROS. (14.98 €0) S S 26 | — EJ:AEAEEL%VOSEM . e— The Dungeonmaster's Guide
32 (26 QUEEN A Greatest Hits | = 20087
o2 HOLLYWOOD 161265 1511.9&/17.98; LW 24113 Iﬂ&m%ﬁ%ﬁﬂ&gmws i 32 |21 SKUSTIE)?IZEMZQ?TEA,KINGS Fire It Up
ZE139133 SUBLIME A Sublime ¢ 4RBANNUIZE28- (15,08
GASOLINE ALLEY/GEFFEN 111413/INTERSCOPE (1298/18.98) @ 48 |46 ﬁ)}/ELEEg‘gEIE(R%SCE'VENFOLD Waking The Fallen 34 |28 INL E&LAL'XS'EEQ —— Soundtrack To Your Escape
i 5 B NUCLEAR 6LAST 123) (16
-t e e i Greatest Hits, Vol. 1 | JEVE [ Gomez Split The Difference | F52% 4z 131 AT T
37 WILLIE NELSON A 16 Biggest Hits ' : EQUTY 3001 (1850 CD1
= LEGACY'TORUNABIA TNASHUILLE BSSZZ/SONY MUSIC (186 EQT158) 2 3a7 28 |16 gﬁ)\gg%ﬁgﬁgsca It's Not Funny 37 ;QEH&»‘J;‘Q%RIU?HAHDIS?CD/DVN Long Gone Before Daylight
29 (27 | AC/DC A° Li - .
L LEGACY/EPIC 80214/SONY MUSIC (11.98/17.98) | 38 EZgK mst';JR(Q/%PSTAms AR nbridaz.com 328 |20 THE BETA BAND Heroes To Zeros
36 PRINCE AND THE REVOLUTION 9"  Purple Rai 3 , , ASTRALWERKS 78051 115.5 CO) L]
WARNER BROS. 25110 (7.98/11 38) . urpte Rain =240 (29 %ﬁﬁ%&s{’fm\;’m?ﬁsﬁ”ﬁ Lo Que Te Conte Mientras Te Hacias La Dormida ‘37 |27 KIMCWATE[RS - In The Name Of Love
7y SHANACHIE 5113 (1898 CO) [W
33|37 COLDPLAY A’ P hut
NETTWERK 30162/CAPITOL (11.98/17.98) [H] S L 30 |27 FIJB’:YVIFRANKS/UNWERSALODIAZS/UMRG \THTD Razorblade Romance A0 445 | — ksﬁvsnlvjm&aso(&%%cm[ul Comalies
. |A 8160
25|24 FRANK SINATRA A  Classic Sinatra: Hi t Perf 31960 ' .
EROOL o 1y o Sate: His reat Prformances 195 Gl 29 | — | | DIESELBOY .  The Dungeonmaster's Guide | Fyj FELIX DA HOUSECAT  Devin Dazzle & The Neon Fever
- EMPEROR NORTON 7072* .
35 | 30 g)’(b@!al?w%?&ﬁ%lensf-} &rl‘?gg:;lﬂgndrlx: The Best Of Jimi Hendrix 42 EXUE RSEER%BOESL/\MHANg\:.RIOIS“E?QE o Now Here is Nowhere ;10 | — f&%&%ﬁ&‘gxm 1sM9 cﬁ/en%)‘[/!lilll Always Be The B-Side To My Tongue (EP)
e 5 13 B . y
= oot ot AN & Greatest Hits 197478 | WLgsa |8 | ] THORNLEY. 1 st Come Again 3|32 Ll SMOKEY ROBINSON EeIE STl e Rt
44) 42 |35 TOM PETTY AND THE HEARTBREAKERS @' Greatest Hits CROSSFADE Crossfad ' — —
ji MCA 110813/UME “298::“-9‘” m FG/COLUMBIA 8714%/SONY MUSIC {1298 EQ €O} rossiace 212 Ilﬁswﬁirjﬁlog;s(;weu%/wlé\m (l‘)slggcenr]\ﬂ'c;nal RockstshipsiGoingUp
40 28 KID ROCK Devil Wi A
m'l’ UUG"'AVA“"Q%G 12381858) (W) e e aall 44 |35 [ m‘ugalﬁﬁl.'zyslﬁ% 116.38 €D} Soundtrack To Your Escape a C?)MAENEEA(I;RCI?L?DO%7 16,98 CD/OVO) [H] WGl Ealiees)
843132 CELINE DION A° All The Way...A D Of s :
550 MUSIC/EPIC 63760/SONY MUSIC (12.98 Eﬂﬁa BB)ay Esade . 46 EEs gMANng[I:ITEH’}IES'US’VS&ENER BROS. (18.98 CD} ° il 0 |44 FFuéLh)LBVOH}#AE;\I gﬁl!% COI[H] (Lo g IO
45 (43 JACK JOHNSON A Brushfire Fairytales { ERO 7 When It Fall i '
ENJOY 860934/UMRG {1898 CO) [H] m ULTM’/S\TE O EEIERTRSTSSE ACN T8, EC0) en alls 47 |45 sAalIJl:CE ERETARERTTE) Talkie Walkie
4 ELTON JOHN @ Greatest Hits i 39 (32| | CONJUNTO ATARDECER  Los Numero Uno Del Pasito Duranguense -2 38 |24 ANONYMOUS 4 American Angels
ROCKET/ISLAND 512552/UME 16 98/11.98] MUSIMEX 00254 /UNIVERSAL LATINO {1388 CO) HARMONIA MUNDI 907326 (18,98 CD) [H]
w41 (38 ORIGINAL BROADWAY CAST RECORDING 4  Mamma Mia! @ : MARK LOWRY Some Things Never Change N 48 (47 THE WIGGLES @ Yummy Yummy
DECCA BROADWAY 543115 (18.98 €0} § GAITHER MUSIC GROUP 42544 {12.98/17.98) KDCH 8626 {11.98 CD} [M]
“I8 44 |36 AL GREEN a Greatest Hits 50 EVi ‘42 BETHANY DILLON Bethany Dillon 41 (33 SIMPLY RED Home
HI/THE RIGHT STUFF 30800/CAPITOL {10.98/17.98) SPARROW 81501 (12.98 CD) SIMPLYRED.COM 9001/RED INK (18 98 CDJ

Canalog albums are 2-year-old tities that have fallen telow No. 100 on The Billhoard 200 or re-issues of older albums. Total Weeks column reflects combined weeks ttle has appeared on The Billboard 200 and Top Pop Catalog Albums. The Heatseekers chart lists the best-selling albums by new and developing artists, defined as those who have never
awmeared in the top 100 of The Billboard 200. If a Heatseekers title reaches that level, it and the act’s albums are i iately ineligible to appear on the Heatseekers chart. Top independent Albums are current titles that are sold via independent distribution, inciuding those that are fulfilled via major branch distributors. @@ Albums with the great-
estsales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A& RIAA certification for net shipment of 1 million units (Platinum). 4 RIAA certification for net shipment wf 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level.
Furboxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the rumber of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro}. 2 Certification of 200,000 units {Platino). /A? Certification of 400,000 units (Mutti-Platina). *Asterisk indicates vinyl LP is available. Mast
tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. [H] indicates past or present Heatseeker title. © 2004, YNU Business Media. Inc., and Nielsen SoundScan, Inc. All
righits Teserved.

BILLBOARD JUNE 12, 2004 www.billboard.com e www.billboard.biz 65

www americanradiohistorv com


www.americanradiohistory.com

JUNE 12

2004

Bilboard’ TOP JAZZ ALBUMS .

= P4 Sales data compiled by L) X
s I\o Nielsen
=
s SoundScan
S ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
st NUMBER 1 3% 5 Weeks At Number 1
1 R DIANA KRALL The Girl In The Other Room
VERVE m\BZG‘!G
2 HARRY CONNICK, JR. A Only You
COLUMBIA 90551/SONY MUSIC
3 DIANA KRALLe Live In Paris
VERVE 065109/VG
(4] RENEE OLSTEAD Renee Olstead
: 143/AEPRISE 6704 WARNER BROS. i
5 K ELIANE ELIAS Dreamer
BLUEBIRD £8335/RCA VICTOR
6 5 TONY BENNETT & K.D. LANG® A Wonderful World
RPM/COLUMBIA 86734/SONY MUSIC
171 ¢ VARIOUS ARTISTS Torch Songs
CAPITOL 97582
8 7 WYNTON MARSALIS QUARTET Magic Hour
BLUE NOTE 91717
Lo 110 JOHN PIZZARELLI Bossa Nova
TELARC 83591
10 K] JOHN SCOFIELD TRIO EnRoute
VERVE 001699/VG
(11)] 14 THE BAD PLUS Give
COLUMBIA 90771/SONY MUSIC [W}
12 W) DIRTY DOZEN BRASS BAND Funeral For A Friend
ROPEADOPE 51526/ ARTEMIS
13 A BOBBY LYLE Straight & Smooth
THREE KEYS 50004/LIGHTYEAR
‘14 Bk VARIOUS ARTISTS More Of The Most Relaxing Jazz Music In The Universe
DENON 17316
15 | 15 HARVEY MASON With All My Heart
] BLUEBIRD 52741/RCA VICTOR
16 BW DAVID SANBORN timeagain
VERVE 065578/VG
17 RE JOE LOVANO 'm All For You
BLUE NOTE 91950
(181 20 STEFON HARRIS & BLACKOUT Evolution
BLUE NOTE 97353/CAPITOL
m 23 HENRY & MONICA MANCINI Ultimate Mancini
CONCORD JAZZ 2237/CONCORD
20 BE DANNY AIELLO | Just Wanted To Hear The Words
INZN 6001
FAN 17 FATS WALLER Centennial Collection
BLUEBIRD 53951/RCA VICTOR
22 B STEVE TYRELL This Guy's In Love
COLUMBIA 83238/SONY MUSIC [M]
23] DAVE BRUBECK Private Brubeck Remembers
TELARC 83609
YZH 22 PETER CINCOTTI Peter Cincotti
CONCORD 2159 [H]
25 The Centennial Collection

25

GLENN MILLER
SLULDUD 2 GAREAVICTOR

JUNE 12

2004

Billboard

TOP CONT
JA

- Sales data compiled by ® .
] § I\ Nielsen
i = SoundScan
I < ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
1t NUMBER 1 3% 118 Weeks At Number 1
1 K NORAH JONES & ° Come Away With Me
BLUE NOTE 32088" [H]
2 ¥ JAMIE CULLUM twentysomething
UNIVERSAL/VERVE 002273/VG
3 E | KENNY G Ultimate Kenny G
BMG HERITAGE
4 B 1 KIM WATERS In The Name Of Love
SHANACHIE 5113 [H]
(5 ] SPYRO GYRA The Deep End
HEADS UP 3085
é B PETER WHITE Confidential
] COLUMBIA 83030 SONY MUSIC [M}
(71 s WILL DOWNING Emotions
GRP 000528/VG
OK EUGE GROOVE Livin' Large
NARADA JAZZ 97227/NARADA
-9 IR PIECES OF A DREAM No Assembly Required
1 HEADS UP 3080
(10] 11 DAVE KOZ Saxophonic
CAPITOL 34226 [H]
(11] 10 MARION MEADOWS Player's Club
HEADS UP 3082
12 JOYCE COOLING This Girl's Got To Play
NARADA JAZZ 97225/NARADA
13 W CHRIS BOTTI A Thousand Kisses Deep
COLUMBIA 90535/SONY MUSIC [M}
(141 14 ANDRE WARD Steppin’ Up
AWARD 90934/0RPHEUS
(157 16 VARIOUS ARTISTS Biue Note Revisited
g BLUE NOTE 90266*/CAPITOL
(161 20 BOB BALDWIN Brazil Chill
A240 4034
17 KB MICHAEL LINGTON Stay With Me
RENDEZVOUS 5103
18 KE PAUL BROWN Up Front
GRP 000861/VG
19 BE BOBBY LYLE Straight & Smooth
i THREE KEYS 30004/LIGHTYEAR
(20} 21 PRAFUL One Day Deep
| N-CDDEOQ 0uS
PRl 13 MINDI ABAIR It Just Happens That Way
GRP 065229/VG
22 WK PETE BELASCO Deeper
COMPENDIA 5717
23 KN ALFONZO BLACKWELL Sax You Down
UTOPIA 20004 —
24 B8 KEIKO MATSUI Wildflower
NARADA JAZZ 97904/NARADA
25 B DOWN TO THE BONE Cellar Funk

@ Albums with the greatest sales gains this week. @ Recording in

NARADA 95747 [M}

JUNE 12
2004

Bilboard” TOP CLASSICAL ALBUMS.

THIS WEEK
LAST WEEK

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title

2% NUMBER 1 58+ 9 Weeks At Number 1

Sales data for Classical,
New Age, and Kid Audio
charts compiled by

I\: Nielsen

SoundScan

Billboard

TOP CLASSICAL BUDGET

JUNE 12

2004

1 1 YO-YO MA WITH THE AMSTERDAM BAROQUE ORCHESTRA & TON KOOPMAN Vivaldi's Cello
S : 3 ' _LUCIANO PAVAROTTI VARIOUS ARTISTS
“4| 2 | - |ANONYMOUS 4 American Angels MADACY
£ | HARMONIA MUNDI 907326 [H] PR BEST TRADITIONAL WEDDING MUSIC  VARIOUS ARTISTS
=7 3 [ |SOUNDTRACK Master And Commander
DECCA D0IST4/UNIVERSAL CLASSICS GROUP K CLASSICS FOR RELAXATION VARIOUS ARTISTS
4 | |JOSHUA BELL Romance Of The Violin
o SONY CLASSICAL B7834/SONY MUSIC [H} LI 2° Piano FAYCRIES VARCSARISS
5 | ¥| " [KLAZZ BROTHERS & CUBA PERCUSSION Classic Meets Cuba ;|| GREAT ARTISTS OF THE CENTURY  VARIOUS ARTISTS
SONY CLASSICAL 33090/SONY MUSIC EMI CLASSICS /ANGEL
{6 1 [ PIERRELAURENT AIMARD/CHAMBER ORCHESTRA OF EUROPE (HARNONCOURT) Beethoven: Pian Concertos Nos. 1.5 LR GUTTAR cLASSICS VARIOUSARTISTS
| TELDEC/WARNER CLASSICS 47334/WARNER STRATEGIC MARKETING = T
7 " TANDREA BOCELLI & Sentimento 7 Fritei VAROVSRES
| PHILIPS 470400/UNIVERSAL CLASSICS GROUP 8 T
8 [ TIM JANIS Beautiful America
i TIM JANIS ENSEMBLE 1106 -] BEST OF TCHAIKOVSKY VARIOUS ARTISTS
o REEN PHILHARMONIA ORCHESTRA (ZANDER) Mahler: Symphony No. 3 JMADACY
TELARC 80599 ROMANTIC PIANO VARIOUS ARTISTS
| ANDRE RIEU Live In Dublin
DENON 17283 [H] mongcb"UGm CLASSICS VARIOUS ARTISTS
E 7 TLANG LANG Live At Carnegie Hall CLASSICAL PIANO VARIDUS ARTISTS
| DG 002047/UNIVERSAL CLASSICS GROUP MADACY
11| | VARIOUS ARTISTS Hallelujah: 35 Great Sacred Choruses 'CLASSICS FOR THE MOVIES VARIOUS ARTISTS
SPARROW 96561 MADACY
10|~ |RENEE FLEMING By Request oA SICARVIONN VARIDUS ARTISTS
| DECCA 001024/UNIVERSAL CLASSICS GROUP T ety T
3 H ARTL
13| | | DEBORAH VOIGT Obsessions: Wagner And Strauss VOX /SPJ MUSIC
EMI CLASSICS 57681/ANGEL
" |LARA ST. JOHN Bach -
ODYSSEY/SONY CLASSICAL MUSIC JUNE 12 .
2004 | (
» ® ) )
ez Billb S~ 4 TO . ; NSSO [ TOP CLASSICAL MIDLINE
1 BABY MOZART VARIOUS ARTISTS
E WALT DISNEY
: 2 R
% ©| BABY EINSTEIN: BABY BACH VARIQUS ARTISTS
S ARTIST (MPRINT & NUMBER/DISTRIBUTING LABEL Title BUENA VISTA /WALT OISNEY
= T MO
;e NUMBER 1 3% 29 Weeks At Number 1 4 Bl JANGEL
1 JOSH GROBAN 4 ° Closer '\ 'BABY EINSTEIN: BABY NEPTUNE  VARIOUS ARTISTS
1GREPRISE 48450/ WARNER BROS, LN AT WALY DISKEY
1
2 HAYLEY WESTENRA Pure 1 A UNVERSAL CARSICS GROUp T AT
DECCA 001856/UNIVERSAL CLASSICS GROUP [M] "1 CELLO ADAGIOS VARIOUS ARTISTS
32 4 BELA FLECK/EDGAR MEYER Music For Two DECCA /UNIVERSAL CLASSICS GROUP.
SONY CLASSICAL 92106/SONY MUSIC (51 PACHELBELY GREATEST HITS: THE ULTTMATE CANON VAROUS ARTISTS
3 AMICI FOREVER The Opera Band ; n;‘x;;’x‘;mﬁm Y
VICTOR 52739/SMG_[M] MI CLASSICS /ANGEL )
517 YO-YO MA Obrigado Brazil
SONY CLASSICAL 83935/SONY MUS! 9 ESSENTIAL WEDDING VARIOUS ARTISTS
6 I JOSH GROBAN Josh Groban In Concert CLASSICAL HEARTBREAKERS VARIQUS ARTISTS
143/REPRISE 4413 WARNER BROS. EMI CLASSICS /ANGEL
4 SARAH BRIGHTMAN Harem EUPHORIC CLASSICS VARIOUS ARTISTS
NEMO STUDIO 37180/ANGEL EMICIASSICSTANGEL
8 SISSEL My Heart WA DISREY VARS AT
DECCA 002080/UNIVERSAL CLASSICS GROUP [M]
—~u— A-Z OF OPERA /ARIOUS ARTISTS
9 B YO-YO MA Obrigado Brazil: Live In Concert NAXOS S
SONY CLASSICAL 30970/SONY MUSIC BRIDE'S GUIDE TO WEDDING MUSIC VARIOUS ARTISTS
104 10 CHARLOTTE CHURCH Prelude: The Best Of Charlotte Church ANGEL
LOLUMBIA 86590/SONY MUSIC Classical Midline compact discs have a wholesale cost
: between 8.98 and 12 98. CDs with wholesale price lower than
3 RTA}Z‘:JE&IEEIES;'W TENORS Hemage 8.98 appear on Classcal Budget.
ANDRE RIEU At The Movies ”
4 DENON 17385 JUNE 12 B." |
134 13 BOND Bond: Remixed 2004 '
| MBO/DECCA 001117/UNIVERSAL CLASSICS GROUP
15} | BOND Shine
Il MBO/DECCA 470500/UNIVERSAL CLASSICS GROUP [H] TOP KID AUDIO
154 1 CHRISTOPHER O'RILEY True Love Waits: O'Riley Plays Radiohead =
N ¢ | VARIOUS ARTISTS THAT'S SO RAVEN

JUNE 12
2004

Bilboord TOP NEW AGE ALBUMS

THIS WEEK

WALT DISNEY B61015

THE CHEETAH GIRLS
- WALT DISNEY 860126

THE CHEETAH GIRLS (EP)

JARIOUS WALT DISNEY RECGRDS PRESENTS MEGA MOVIE MIX
WALT DISNEY 861089

VARIOUS ARTISTS
WALT DISNEY 861004

DISNEYMANIA 2 MUSIC STARS SING DISNEY

JIM BRICKMAN Greatest Hits

WINDHAM HILL 60618/RCA VICTOR

x KIDZ BOP KIDS KIDZ 80P 5
fre] RAZOR & TIE 89079
= VARIOUS ARTKTS 'RADND DESHEY: ULTIMATE JAMS-GREATEST HITS FROM YOLUWES 14
; 'WALT DISNEY 861077
= ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title VARIOUS ARTISTS THE PROUD FAMILY
WALT DISNEY 861088
®: NUMBER 1 :W¢ 4 Weeks At Number | VARIOUS ARTISTS BARRIE HIT MIX

VARIOUS ARTISTS Pure Moods: Celestial Celebration

VIRGIN 96797

KID RHINO 7807

VARIOUS ARTISTS
WALT DISNEY 861056

KIDZ BOP KIDS
RAZDR & TIE 89082

PXEL PERFECT (EP)

O e N O sW N

KIDZ BDP GOLD

YANNI Ultimate Yanni

WINDHAM HILL 18106/BMG HERITAGE

MANNHEIM STEAMROLLER/C.W. MCCALL
AMERICAN GRAMAPHONE 1776

American Spirit

VARIOUS ARTISTS Windham Hill America

1 WINDHAM HILL 6013%/RCA VICTOR' S
YANNI Ethnicity
VIRGIN 81516
VARIOUS ARTISTS Weliness Music: Quiet Times
ST. CLAIR 1578
VARIOUS ARTISTS The Healing Garden Collection
MADACY 4850
VARIOUS ARTISTS Wellness Music: Spiritual Healing
ST. CLAIR 1757

KIM POSSIBLE
WALT DISNEY 860097

VARIOUS ARTISTS

WALT DISNEY 860693

THE WIGGLES

KOCH 8626

VARIOUS ARTISTS
| WALT DISNEY 860694

VARIOUS ARTISTS
| WALT DISNEY 860605

VARIQUS ARTISTS
WALT DISNEY B61068

DISNEY'S KIM POS SIBLE

DISNEY'S GREATEST: VOL 1

YUMMY YUMMY

DISNEY'S GREATEST: VOL 2

DISNEY CHILDREN'S FAVORITES VOL 1

OISNEY'S KARAOKE SERIES: THE CHEETAH GIRLS

DISNEYMANIA SUPERSTAR ARTISTS SING BISNEY
WALT DISNEY 860785

| VARIOUS ARTISTS BABY EINSTEIN: LULLABY CLASSICS
BUENA VISTA 851085/ WALT DISNEY

Bovvo@Own~ -

MANNHEIM STEAMROLLER Romantic Mefodies

AMERICAN GRAMAPHONE

11 KK DELERIUM Chimera
NETTWERK 30306 THY
(12 VAS Feast Df Silence
| NARADA 77337

13 RYAN FARISH Beautiful
NEURDDISC 77377/CAPITOL
(14 ] ARMIK Piano Nights

BOLERG 7106

Ed
o

VARIOUS ARTISTS Wellness Music: Body & Soul

ST.CLAIR 1756

VARIOUS ARTISTS DISNEY-PIXAR: FAINDING NEMO- 0CEAN FAVORITES
WALT DISNEY 861022

VARIOUS ARTISTS
WALT DISNEY 860088

VEGGIETALES
BIG I0EA 35007

VARIOUS ARTISTS
/ALT DISNEY 860770
VARIOUS ARTISTS BABY EINSTEIN: BABY BEETHOVEN

BUENA VISTA 860769/WALT DISNEY

KIDZ BOP KIDS
RAZOR & TIE 83074

RADIC DISNEY JAMS VOL 6

BOB & LARRY'S SUNDAY MORNING SONGS

BABY MOZART

KIDZBOP 4

ALDNGS O \ARRY

BIG IDEA 35032
Chitdren’s recardings: ariginal motion picture soundtracks excluded.

dustry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units (Platinum}. @ RIAA certification for net shipment of 10 million units {Diamand). Numeral following Platinum or Diamond

symbol indicates album’s multi-platinum level. For boxed sets, and double atbums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). A? Certification of 400,000

units {Multi-Platino). *Asterisk ind| LPis

Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. ©2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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P e e Cad T et it

BMI/Five For Fighting,

BMI), HL, H100 35

4:30 AM (FI.P.P, BMI/EMI April, ASCAP) LT 12

8TH WORLD WONDER (Shankel Songs, ASCAP/Jacob-
song, ASCAP/BEEBop Music, SOCAN/BBC Worldwide,
SOCAN/Curb Songs, ASCAP), WBM, H1o0 77

99 PROBLEMS (Copyright Control/Careers-BMG,
BMI/BMG Songs, ASCAP/Spirit Two, ASCAP/Songs Of
The Knight, BMI/Universal-PolyGram International,
ASCAP/Rhyme Syndicate, ASCAP/WB, ASCAP/Ammo
Dump, ASCAP/Caramba, ASCAP/American Def Tunes,
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, H100 43;
RBH 28

w f -

ABRAZAR LA VIDA (Denise Rich Songs, BMI/Lazy Jo,
ASCAP/Warner-Tamerlane, BMI/Perez Soto, BMI/WB,
ASCAP) LT 19

ACT A FOOL (LP Boyz, BMI/White Rhino, BMI) RBH 91

AFTER PARTY (Notting Hill Songs, SESAC/Put It Down,
SESAC/T. Scott Style, SESAC/Young Fiano, SESAC/AIl Blac
Muzik, ASCAP) RBH 71

AHORA QUIEN (World Deep, BMI/Sony/ATV Latin,
BM!/Blueplatinum, ASCAP/Sony/ATV Discos, ASCAP) LT 2

ALL FALLS DOWN (Sony/ATV Songs, BMI/EMI Black-
wood, BMI/Please Gimme My Publishing, BMI), HL, Hio0
12; RBH 6

ALWAYS WANTING MORE (BREATHLESS) (Major Bob,
ASCAP/Create KCD Music, BMI/I Want To Hold Your
Songs, BMI/Big Moulage Music, ASCAP) CS 58

AMAR COMO TE AME (Edimusa, ASCAP/Vander,
ASCAP) LT 28

ANDAR CONMIGO (Lolein, ASCAP/Doble Acuarela
Songs, ASCAP/EMI April, ASCAP) LT 46

ANTES DE QUE TE VAYAS (Crisma, SESAC) LT 43

AUNQUE NO TE PUEDA VER (WB, ASCAP) LT 16

e B e

BACK OF THE BOTTOM DRAWER (Sony/ ATV Timber,
SESAC/Hillsboro Valley, SESAC/Painted Red, BMI), HL, CS
42

BARAJA DE ORO (Zomba, ASCAP) LT 32

BEER MAN (EMI April, ASCAP/Sea Gayle,
ASCAP/Sony/ATV Acuff Rose, BMI), HL, CS 35

BLAME IT ON MAMA (Blame Mama, ASCAP/Hysom
Walker, BMI) CS 37

BLOW [T OUT (Ludacris, ASCAP/EMI April,
ASCAP/Browz, BMI/The Royalty Network, BMI), HL, RBH

6

THE BOOGIE MAN (Blackened, BMI/Blue Sky Rider,
BMI) CS 53

BOUNCE BACK (Money Mack, BMI) RBH 90

BREAK DOWN HERE (EMI April, ASCAP/Willow Lake,
ASCAP), HL, €S 36

BRING IT BACK (Money Mack, BMI} RBH 65

BURN (Shaniah Cymone, ASCAP/EMI April,
ASCAP/Babyboy's Little, SESAC/Noontime South,
SESAC/WBM, SESAC/U.R. IV, ASCAP), HL/WBM, H100 1;
RBH 1

- c -_—

CALL MY NAME (Controversy, ASCAP/Universal,
ASCAP), HL, RBH 49

CANTAR HASTA MORIR (BMG Songs, ASCAP) LT 35

CHARLENE (Songs Of Universal, BMI/Tappy Whyte's,
BMi/Bat Future, BMI) RBH 80

CH-CHECK IT QUT (Brooktyn Dust, ASCAP/Universal-
PolyGram International, ASCAP), WBM, H100 81

COLD HARD BITCH (Get-Jet, BMI) H100 64

COMO PUDE ENAMORARME DE TI (Universal Musica,
ASCAP/Leo Musical, SACM) LT 18

CONFESSIONS PART | (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Babyboy’s Little, SESAC/Noontime South,
SESAC/WB, ASCAP), HL/WBM, RBH 60

CONFESSIONS PART Il (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Babyboyss Little, SESAC/Noontime South,
SESAC/WBM, SESAC/U.R. IV, ASCAP), HL/WBM, H100 8;
RBH 4

CREO EN EL AMOR (Piloto, ASCAP/Universal Musica,
ASCAP/WB, ASCAP) LT 6

CRUZ DE OLVIDO (Zomba Golden Sands, ASCAP) LT 11

CUIDARTE EL ALMA (Songs Of Castillo, BMI/WB,
ASCAP/Universal-Musica Unica, BMI) LT 9

CULO (Diaz Brothers Music, BMI/Abood,
BMI/Greensleeves, PRS/Kings Of Kings, BMI/Marimbero,
ASCAP) H100 32; RBH 45

L] D -—

DAME TU AIRE (WB, ASCAP) LT 44

DANCE WITH MY FATHER (EMI April, ASCAP/Uncle
Ronnie’s, ASCAP/Chi-Boy, ASCAP), HL, CS 47

DESEOS DE COSAS IMPOSIBLES (Sony/ATV Discos,
ASCAP) LT 25

DESESPERADO (Hecho A Mano, ASCAP/EMI April,
ASCAP) LT 34

DESPERATELY (Tiitawhirl, BMI1/Moon Kiss, BMI) CS 7;
H100 60

DIAMOND IN THE BACK (Ludacris, ASCAP/EMI April,
ASCAP/Tefnoise, BMI/Delicious Apple, ASCAP/Jemaxal
Music, ASCAP/H&R Lastrada, ASCAP/Sony/ATV Tunes,
ASCAP/Melomega, ASCAP/Music Sales Corp., ASCAP),
HL, RBH 88

DIARY (Lellow, ASCAP/EMI April, ASCAP/Book Of
Daniel, ASCAP), HL, RBH 30

DIE OF A BROKEN HEART (Just Another Girl's Music,
ASCAP/Universal, ASCAP/EMI Blackwood, BMI/Shaye
Smith, BMI) CS 60

DIP IT LOW (Poli Paul, BMI/SpenCow, BMI/Songs Of
Universal, BMI/Havana Brown, BMI), WBM, H100 46; RBH

7

DIRT OFF YOUR SHOULDER (EMI April, ASCAP/Carter
Boys, ASCAP/Virginia Beach, ASCAP/WB, ASCAP), HL,
H100 16; RBH 19

A DONDE ESTABAS? (Ser-Ca, BMI) LT 10

DON'T SAY NUTHIN (Grand Negaz, BMI/Careers-BMG,
BMI/Scott Storch, ASCAP/Tuff Jew, ASCAP), HL, RBH 67

DON'T TAKE YOUR LOVE AWAY (Tuff Huff, BMI/Zomba
Songs, BMI/Grindtime, BMI), WBM, H100 70; RBH 24

DON'T TELL ME (Almo, ASCAP/Avril Lavigne,
SOCAN/Evan Taubenfeld, ASCAP/EMI April, ASCAP),
HL/WBM, H100 25

DOS LOCOS (J&N, ASCAP) LT 7

DUDE (EMI Blackwood, BMI), HL, H100 26; RBH 18

2 E _—

E.L. (REINVENTION) (Jackie Frost, ASCAP/BMG Songs,
ASCAP/Crump Tight, ASCAP/Universal, ASCAP/Jay E's
Basement, ASCAP/D2 Pro, ASCAP) RBH 74

EVERYTHING (Szeretlek, ASCAP/BMG Songs, ASCAP)
H1io0 76

EVERYTIME (Zomba Songs, BMI/Britney Spears,
BMI/Notting Hill, BMI/Sea Nymph, BMI/Andrian Adams,
BMI), WBM, H100 23

sove F L]
FEEL IT (Child Support, ASCAP/Notting Hill, ASCAP/Sy

Scott Sypremacy Music, ASCAP/Songs Of Universal,

BMI/Tony Kelly, ASCAP/EMI April, ASCAP/WB,
ASCAP/Warmer Chappell, PRS), HL/WBM, RBH 96

FIERA INQUIETA (Laguna, ASCAP/Sony/ATV Discos,
ASCAP) LT 39

FIGURED YOU OUT (Warner-Tamerlane, BMI/Arm Your
Ditlo, SOCAN/Zero-G, SOCAN/Black Diesel,
SOCAN/Ladekiv, SOCAN), WBM, H100 99

THE FIRST CUT IS THE DEEPEST (Mainstay,
BMI/Salafa, ASCAP/Universal-MCA, ASCAP), WBM, H100

4

FLOAT ON (Ugly Casanova Music, ASCAP/Tschudi
Music, ASCAP/The Best Dressed Chicken In Town, ASCAP)
H100 90

FREAKS (SPZ, BMI) RBH 77

FREE (Franne Gee, BM|/Dad’s Dreamer, BMI/Warner-
Tamerlane, BMI/Marietta Moon, ASCAP), WBM, RBH 92

FREEK-A-LEEK (Zomba, ASCAP/Kumbaya,
ASCAP/Watch My Music, ASCAP/Lil Jon ooo17 Music,
BMI), WBM, H100 11; RBH 5

FRIDAY NIGHT (Young Chris, ASCAP/Young Neef,
ASCAP/F.0.B., ASCAP/Rabasse, ASCAP/Rush Groove,
ASCAP/The Robinson Music Group, BMI/WB, ASCAP),
WBM, RBH 68

-

GAME OVER (FLIP) (Neje, SESAC/Lucky, BMI) H100
20; RBH 11

GET NO BETTER (Larsiny, BMI/Swizz Beatz,
ASCAP/Uncle Bobby's Music, BMI/EMI Blackwood,
BMI/Karima, BM|/Warner-Tamerlane, BMI/Universal,
ASCAP/EMI April, ASCAP/Dead Game, ASCAP), HL/WBM,
H100 82; RBH 58

THE GIRL’S GONE WILD (Sony/ATV Tree, BMI/Love
Monkey, BM)/Uni |, ASCAP/Memphersfield, ASCAP),
WBM, CS 38

GIRLS LIE TOO (EMI April, ASCAP/Little Cricket,
ASCAP/Didn’t Have To Be, ASCAP/Warner-Tamerlane,
BM), HL/WBM, CS 23

GOT IT TWISTED (BMG Songs, ASCAP/|uvenile Hell,
ASCAP/Careers-BMG, BMI/P. Noid, BMi/A. Maman Music,
ASCAP/Bienstock, ASCAP/Lost Toy People Music,
ASCAP), HL/WBM, H100 67; RBH 25

-_— H -

HAPPY PEOPLE (R.Kelly, BMI/Zomba Songs, BMI),
WBM, Hio0 28; RBH 8

HAZME OLVIDARLA (Vander, ASCAP) LT 14

HEADSPRUNG (LL Cool J, ASCAP/Sony/ATV Tunes,
ASCAP/Virginia Beach, ASCAP/WB, ASCAP), HL/WBM,
RBH 72

HEAVEN (Either Or Music, BMI) H1oo 34

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, H100 33

HEY GOOD LOOKIN’ (Sony/ATV Acuff Rose, BMI/Hiri-
am, BMI), HL, CS 19

HEY MAMA (will.i.am, BMI/Listmoney,
PRS/Greensleeves, PRS/MCPS, PRS/Cherry River, BMI),
CLM, H1o0 24

HIGH LONESOME (Wilmington Road, BMI/Terry
McBride, BMI/Still Working For The Man, BMI/ICG, BMI)
CSg6

HOLD ON (Blackfire, ASCAP/Famous, ASCAP/Blue
Erro Soul, ASCAP/EMI April, ASCAP/Tehuti, ASCAP/Ye
World Music, ASCAP/Modat, ASCAP/Get Ya Frog On,
BMI), HL, RBH 85

HOLE IN THE HEAD (Xenomania, PRS/Warner Chap-
pell, PRS/EMI, PRS/Universal-PolyGram International,
ASCAP) H100 98

HORA ENAMORADA (Sony/ATV Latin, BMI/CD Elvis,
BMI) LT 49

HOW AM | DOIN’ (Skronk Bank Tunes, BMI/Sony/ATV
Cross Keys, ASCAP), HL, CS 48

HOW FAR (EMI April, ASCAP/EMI Blackwood,
BMI/Shaye Smith, BMI/Careers-BMG, BM|/Sagrabeaux
Songs, BMI), HL, CS 25

. l —

1 CAN'T SLEEP (Espirtu de Leon, BMI/Songs Of Univer-
sal, BMI/My Mulligan, BMI), WBM, CS 11; H100 61

| DON'T WANNA KNOW (Marsky, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Hot Heat, ASCAP/Justin
Combs, ASCAP/EMI April, ASCAP/Donceno, ASCAP/337,
ASCAP), HL, H100 2; RBH 7

IF | AIN'T GOT YOU (Lellow, ASCAP/EM April, ASCAP),
HL, H100 9; RBH 3

IF NOBODY BELIEVED IN YOU (Coburn, BMI/Harley
Allen Music, BM{), WBM, CS 30

IF YOU EVER STOP LOVING ME (Sony/ATV Tree,
BMI|/Love Monkey, BMI/Wenonga, BMI/Universal,
ASCAP/Memphisto, ASCAP), HL/WBM, CS 3; H100 39

1 GO BACK (Sony/ATV Milene, ASCAP/Islandsoul,
ASCAP), HL, CS 16; H100 66

1 GOT A FEELIN' (Major Bob, ASCAP/Universal-Songs
Of PolyGram Intemational, BMI/Everything | Love,
BMI/Sony/ATV Tree, BMI), HL/WBM, CS 15

| HATE U (N-The Water, ASCAP/Still N-The Water, BMI)
RBH 75
1 LIKE THAT (Trak Starz, ASCAP/Almo, ASCAP/Irving,
BMI/Nate Dogg, BMI/2X10 Music, ASCAP/Chingy Music,
ASCAP/BMG Songs, ASCAP/Mischkemusic,
ASCAP/Houston Summers, BM!/Three Hundred Ce Music,
BMI), HL/WBM, RBH 52

| MEANT TO (WB, ASCAP/Warner-Tamerlane,
BMI/1808 Music, BMI/BP, BMI), WBM, CS 45

| MISS YOU (EMI April, ASCAP/Fun With Goats,
ASCAP/Beat Poet, ASCAP/Universal, ASCAP), HL/WBM,
H1o0 71

I’M REALLY HOT (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP/Universal-PolyGram Inter-
national, ASCAP/Universal, ASCAP), WBM, RBH 97

I'M RIDIN’ BIG YO (Pastor Troy, BMI/Toompstone,
BMI) RBH 95

I'M STILL IN LOVE WITH YOU (Sparta Florida,
PRS/EMI Blackwood, BMI/EMI April, ASCAP), HL, H100 31

IN A REAL LOVE (EMI April, ASCAP/VassarSongs,
ASCAP/BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP), HL, CS 39

IT ONLY HURTS WHEN I"'M BREATHING (Universal-
Songs Of PolyGram International, BMt/Loon Echo,
BMI/Out Of Pocket, ASCAP/Zomba, ASCAP), WBM, CS 26;
Hio0 85

| WANNA MAKE YOU CRY (Big Red Tractor,
ASCAP/Wamer-Tamerlane, BMI/Smith Haven, BMI),
WBM, CS 29

| WANNA THANK YA (Soul Insurance, BMI/Melodies
Of |, BMI/Bubba Gee, BMI/Noontime Tunes, BMI/Warner-
Tamerlane, BMI/My Own Chit, BMI/Hit & Hold, ASCAP),
WBM, RBH 70

| WANT TO LIVE (Memphisto, ASCAP/Onlay,
ASCAP/Universal, ASCAP/Sony/ATV Cross Keys, ASCAP),
HL/WBM, (S 18

| WANT YOU (Uncle Bobby's Music, BMI/EMI Black-
wood, BMI/New Hidden Valley, ASCAP/WB, ASCAP/Casa

David, ASCAP), HL/WBM, R:si 55
-_— -

JESUS WALKS (EMI Blackwood, BMI/Please Gimme
My Publishing, BMI), HL, H100 22; RBH 10

JOOK GAL (WINE WINE) (Greensleeves, PRS/Liv-
ingston, ASCAP/Drugstore, ASCAP/Lil Jon 00017 Music,
BMI/Stayin High Music, ASCAP/EMI April, ASCAP/Bone
Crusher, ASCAP/Abood, BMI/Mochrie, ASCAP/EMI Virgin
Songs, BMI/Cal-Gene, BMI), HL, H100 59; RBH 23

JUST FOR YOU (LBR, ASCAP/Metrophonic, ASCAP)
H1o0 96

- L -

LAST ONE STANDING (Chi-Boy, ASCAP/Feesongs,
BMI), WBM, CS 24; H100 95

LEAN BACK (Scott Storch, ASCAP/TVT, ASCAP/Tuff
Jew, ASCAP/Remynisce Music, ASCAP/|oey And Ryan
Music, BMI) RBH 36

LEAVE (GET OUT) (Full Of Soul, BMI/EMI Blackwood,
BMI/Soulvang, BMI/Godfly, BMI/Songs Of DreamWorks,
BMI/Smooth As Silk, ASCAP/Plaything, ASCAP), HL, H1o0

30

LET ME IN (} RBH 76

LET’S BE US AGAIN (Sony/ATV Tree, BMI/Criterion,
ASCAP/Still Working For The Man, BMI/Tommy Lee James,
BMI/ICG, BMI), HL, CS s5; H1o0 42

LET'S GET AWAY (Domani And Ya Majesty's Music,
ASCAP/Bubba Gee, BMI/Noontime Tunes, BMI/Warner-
Tamerlane, BMI/Springtime, BMI), WBM, RBH 73

LETTERS FROM HOME (Famous, ASCAP/Ed And
Lucille Songs, ASCAP/BMG Songs, ASCAP), HL, CS 2;

00 29

LIVE LIKE YOU WERE DYING (Warner-Tamerlane,
BMI/Big Loud Shirt, ASCAP/ICG, ASCAP), WBM, CS 21;
H1i00 73

LLORE LLORE (VMR, ASCAP/F.LP.P., BMI) LT 21

LOCKED UP (Noka International, ASCAP/Famous,
ASCAP), HL, H100 97; RBH 69

LOCO (Old Desperados, ASCAP/N2D, ASCAP/WB,
ASCAP/Scott And Soda, ASCAP/Beechtree, ASCAP),
WBM, €S 8; Hio0 53

THE LONELINESS (ECAF, BMI/Sony/ATV Songs, BMI),
HL, RBH 100

LOOK AT US (Sony/ATV Songs, BMI/Triple Shoes,
BMI/Sony/ATV Cross Keys, ASCAP/Bill N Bud, ASCAP),
HL, CS 44

LORD YOU KNOW (Killa Cam, BMI/WB, ASCAP/Copy-
right Control/Zomba Songs, BMI/Dj Khaled, BMI), WBM,

BH 94

LOVE'S DIVINE (Perfect Songs, BMI/Bat Future, BMI)
H100 86

LOVE SONG (Fiction Songs, ASCAP/BMG Songs,
ASCAP), HL, H100 89

LUCHARE PQOR TU AMOR (Peermusic Ill, BMI) LT 24

LYING FROM YOU (Zomba, ASCAP/Chesterchaz,
ASCAP/Big Bad Mr. Hahn, BMI/Nondisclosure Agreement,
BMI/Rob Bourdon, BMI/Kenji Kobayashi, BMI/Pancakey
Cakes, BMI/Zomba Songs, BMI), WBM, H100 68

-_— M -_—

MAKE IT ALRIGHT (Mike City, BMI/Warner-Tamerlane,
BMI), WBM, RBH 51

MAKE IT UP WITH LOVE (Zomba, ASCAP/Food Stamp
Muzik, ASCAP/Strange Motel, ASCAP/David McPher-
songs, BMI), WBM, RBH 83

MAS QUE TU AMIGO (Crisma, SESAQ) LT 5

MAYBERRY (Good Ol Delta Boy, SESAC) CS 9; H100 55

ME ACORDARE (EJR, ASCAP) LT 48

ME AND EMILY (Castle Street, ASCAP/Singinrach
Songs, ASCAP/Create Real, ASCAP), WBM, CS 27

MEANT TO LIVE (Meadowgreen, ASCAP/Sugar Pete,
ASCAP) H100 21

ME, MYSELF AND | (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Tuff Jew, ASCAP/Black Owned Musik,
ASCAP/Notting Dale, ASCAP), WBM, RBH 40

MEN DON'T CHANGE (Mosaic Music, BMI/Hold Jack,
BMI), HL, CS 34

MIEDO (Vander, ASCAP) LT 36

MIPEOR ENEMIGO (Ser-Ca, BMI) LT 23

MOVE YA BODY (Twoenz, ASCAP/Elijah Wells The 3rd
Music, ASCAP/Cipha Sounds Music, ASCAP/Lionel
Bermingham Music, ASCAP/Abood, BMI/Zomba Songs,
BMi/Mokojumbi, BMI), WBM, H100 14; RBH 17

MUSICOLOGY (Controversy, ASCAP/Universat,
ASCAP), HL, RBH 61

MY BAND (Derty Works, ASCAP/EMI April,
ASCAP/Swifty McVey, ASCAP/Fullproof, BMI/Runyon Ave,
BMI/Idiotic Biz, ASCAP/Eight Mile Style, BMI/Ensign,
BMI/EMI Blackwood, BMI/Jaceff, ASCAP/Resto World,
ASCAP) H100 17; RBH 32

MY IMMORTAL (Zombies Ate My Publishing,
BMI/Forthefallen, BMI/Dwight Frye, BMI), HL/WBM, H1o0
18

L N L
NADIE ES ETERNO (Edimusa, ASCAP/Vander, ASCAP)

LT 29

NAUGHTY GIRL (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Black Owned Musik, ASCAP/Angela Bey-
ince, ASCAP/WB, ASCAP/Summer Night Music,
BMI/Kidada, BMI/Shugiterius, BMI/Warner-Tamerlane,
8MI/Rubber Band, BMI/Universal-Songs Of PolyGram),
WBM, H100 3; RBH 14

NEW DAY (Pattonium, BMI/Tippy's Own Music,
BMI/The Loving Company, ASCAP/Karlos Jr., BMI/Say
What Say Huh, BMI/Wilkinson Ave., BMI/Liesse’s First
Born Music, BMI/Peermusic |}, BMI), HL, RBH 42

THE NEW WORKOUT PLAN (Please Gimme My Pub-
lishing, BMI/EMI Blackwood, BMI), HL, RBH 66

NO ME QUIERO ENAMORAR (Sony/ATV Latin, BMI) LT

40

NO PROBLEM (Lil Jon 00017 Music, BMI/TVT,
BMI/Swizole, BMI) RBH 63

NO TIENE LA CULPA EL INDIO (TN Ediciones, BMI) LT
17

NOT YOUR AVERAGE JOE (Little Mahkyas,
ASCAP/Missing Link, ASCAP/Jelly's Jams, ASCAP/|oseph
Cartagena, ASCAP/Songs Of Universal, BMI/Zomba,
ASCAP/563, ASCAP/EMI Full Keel, ASCAP), HL/WBM,
RBH 64

NUMB (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMI/Kenji Kobayashi, BMI/Pancakey Cakes,
BMI), WBM, H1o00 50

—) =

OCEAN AVENUE (Bromuda, ASCAP/BMG Songs,
ASCAP), HL, H100 45

THE ONE (God Given, BMI/Bubba Gee, BMI/Noontime
Tunes, BMI/Ya’Majesty’s Music, ASCAP/EMI April,
ASCAP/Reach Global, BMI/Songs Of Universal,
BMI/Warner-Tamerlane, BMI), HL, RBH 82

ONE CALL AWAY (Almo, ASCAP/Trak Starz, ASCAP/Irv-
ing, BMI/Jackpot, ASCAP/Ching Chong, BMI), HL, H100 62

ONE STEP AT A TIME (Plainview Diner, BMI/Burton B.
Collins, SESAC/Carot Vincent And Associates, SESAC) CS

7
ON FIRE (Lloyd Banks, ASCAP/Universal, ASCAP/50
Cent, ASCAP/Embassy, BMI/Bros. Grimm, ASCAP/Eight
Mile Style, BMI/Jaceff, ASCAP/Resto World, ASCAP),
HL/WBM, H10019; RBH 9
OOCHIE POP (Zomba, ASCAP/The Braids, ASCAP/Pis-
capo, ASCAP/Black Mob, ASCAP/Rock Pop, BMI), WBM,
BH 98
OVERNIGHT CELEBRITY (Stayin High Music,
ASCAP/EMI April, ASCAP/Ye World Music, ASCAP/ Miri-
mode, BMi/Songs Of Universal, BMI/Len-lon, BMI/Stone
Diamond, BMI/Almo, ASCAP), HL/WBM, H100 6; RBH 2

-— P -

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BMI/Mama's House, BMI/Cherry River,
BMI), CLM, H100 79

PARA TODA LA VIDA (LGA, BMI) LT 26

PASSENGER SEAT (Emerto, ASCAP/EMI April,
ASCAP/Little Cricket, ASCAP), HL, CS 13; H100 69

PERO QUE TAL S| TE COMPRO (Cornelio Reyna,
BMI/Rightsong, BMI) LT 8

PUSH (D. Trotman, BMI/Starks, BMI/Rich Kid,
BMI/Pleasure Music, BMI) RBH 89

PUT YOUR BEST DRESS ON (WB, ASCAP/Songs Of R.
Joseph, ASCAP/Warner-Tamerlane, BMI/Platinum Plow,
ASCAP), WBM, CS 49

- ° -
QUE DE RARO TIENE (Gemini’s Musical, SACM/Uni-
versal Musica, ASCAP) LT 42

QUE LLORO (Sony/ATV Discos, ASCAP) LT 22
QUESTIONS (Zomba Songs, BMI/RKelly, BMI), WBM,

RBH 62
—R-

THE REASON (Spread Your Cheeks And Push Out The
Music, ASCAP/WB, ASCAP), WBM, H100 5

REDNECK WOMAN (Sony/ATV Cross Keys,
ASCAP/Gracie Girl, ASCAP/WB, ASCAP), HL/WBM, (S 1;
H1io0 27

RIDE WIT U (Universal, ASCAP/Tetragrammaton,
ASCAP/Nivrac Tyke, ASCAP/Jesse Jaye, ASCAP/BIG
JAMES, ASCAP/Famous, ASCAP/50 Cent, ASCAP/High On
Life, ASCAP/Mouth Full O’ Gold, ASCAP), HL/WBM, Hic0

3
ROSES (Gnat Booty, ASCAP/Chrysalis, ASCAP/Seven
Sax, ASCAP/Notting Dale, ASCAP), HL, H100 10; RBH 15
ROUGH & READY (BMG Songs, ASCAP/Mrs. Lumpkins
Poodle, ASCAP/BMG, PRS/Multisongs BMG, SESAC) €S
33

- s e
SABANAS FRIAS (Tutum, ASCAP/EMI April, ASCAP) LT

5
SABES A CHOCOLATE (SGAE, BMI/Vander, ASCAP) LT

50

SALT SHAKER (TVT, BMI/ColliPark, BMI/EWC, BMI/Da
Crippler, BMI/C'Amore, BMI/Me & Marg, ASCAP/EMI
April, ASCAP/EMI Blackwood, BM1), HL, RBH 33

SAVE A HORSE (RIDE A COWBOY) (Big Love,
ASCAP/WB, ASCAP), WBM, CS 31

SAY AY AY AY (Melaza, BMI/Dutty Rock, PRS/EMI
April, ASCAP), HL, RBH 87

SCANDALOUS (EMI April, ASCAP/Sony/ATV Tunes,
ASCAP/Universal, ASCAP), HL, H100 51

SELFISH (Donut Boy, BMI/EMI April, ASCAP/Zhifi,
ASCAP/Please Gimme My Publishing, BMI/EMI Black-
wood, BMI/Springtime, BMI), HL, H100 91; RBH 38

SENTADA AQUI EN M| ALMA (World Deep,
BMI/Sony/ATV Latin, BMI) LT 37

SHAKE THAT SH** (Ludacris, ASCAP/EMI April,
ASCAP/Virginia Beach, ASCAP/WB, ASCAP), HL/WBM,
RBH99

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks,
BMI/API Country Music, BMI/E Ticket, BMI/Cherry River,
BMI/Still Working For The Woman, ASCAP/MXC,
ASCAP/ICG, BMI/EMI Blackwood, BMI/Shane Minor,
BMi), CLM/HL, CS 20

SHE WANTS TO MOVE (The Waters Of Nazareth,
BMI/EMI Blackwood, BMI/Careers-BMG, BMI/Raynchas-
er, BMI), HL, RBH 93

SITU ESTUVIERAS (LG, ASCAP) LT 47

SLITHER (Velvet Revolver, ASCAP) H1o0 75

SLOW MOTION (Money Mack, BMI) H100 15; RBH 12

SOMEBODY (WB, ASCAP /Gravitron, SESAC), WBM, CS
14; H100 78

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/Black Diesel, SOCAN), WBM,
H1o0 38

SOMEONE TO SHARE ITWITH (Mike Curb, BMI/Curb
Songs, ASCAP), WBM, CS 55

SON OF A PREACHER MAN (Sony/ATV Tree, BMI), HL,
CSs1

SORRY 2004 (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/EMI April, ASCAP/Ein-
nor, ASCAP/Antonio Dixon’s Muzik, ASCAP/E.D. Duz-It,
BMI/Anthony Nance Muzik, ASCAP/E Two, ASCAP/Not-
ting Dale, ASCAP), HL, RBH 44

SO SEXY (R.Kelly, BMI/Zomba Songs, BMI/Stayin
High Music, ASCAP/Almo, ASCAP), HL/WBM, RBH 50

SOUTHSIDE (Hale Yeah, SESAC/Peertunes,
SESAC/Tabulous, ASCAP/Hitco South, ASCAP/Universal
Lingo, ASCAP/Aragorn Songs, ASCAP/DJ Irv, BMI) H1oo
63; RBH 27

SOY TU MUJER (CK. Jointz, BMI/Universal-Musica
Unica, BMI/Warner-Tamerlane, BMI) LT 41

SPLASH WATERFALLS (Ludacris, ASCAP/EM April,
ASCAP/Alruby, ASCAP/Almo, ASCAP), HL, RBH 31

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R.Kelly, BMI), WBM, RBH 43

STILL IN LOVE (Aliarose Music, BMI/Irving, BMI/AL
Green, BMI), HL, H100 74; RBH 26

SUDS IN THE BUCKET (Mike Curb, BMI/Songs Of
Moraine, BMI/Curb Songs, ASCAP/Moraine, ASCAP),
WBM, €S 40

SUNSHINE (Lucky, BMI/4 My Peeps, BMI/Publishing
Designee, BML/S. Lal, BMI/L. Quezada, BMI) RBH 59

SWEET SOUTHERN COMFORT (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Brad To The
Bone, ASCAP), HL/WBM, H100 87

SWEET SUMMER RAIN (Universal-MCA, ASCAP/Hal-
hana, ASCAP/Warner-Tamerlane, BMI/Makeshift, BMI),

WBM, CS 50
- T-

TAKE MY BREATH AWAY (Famous, ASCAP/WB,
ASCAP), HL/WBM, H100 47

TAKE YA CLOTHES OFF (Bone Crusher, ASCAP/BMG
Songs, ASCAP/ Lliwellyn, ASCAP/Southern Crunk,
ASCAP/PMHI, ASCAP/EWC, BMI/Da Crippler, BMI/Colli-
Park, BMI/EMI Blackwood, BMI), HL, RBH 78

TALK ABOUT OUR LOVE (Piease Gimme My Publish-
ing, BMI/EMI Blackwood, BMI/Uncle Bobby’s Music,
BMI/Mandrill, ASCAP), HL, H100 36; RBH 16

TANTO LA QUERIA (WB, ASCAP) LT 27

TARDES NEGRAS (Curci, ASCAP) LT 30

TEAR IT UP (Dirtiest Thirstiest, ASCAP/Dark Society,
ASCAP/L. Matos, ASCAP/Boomer X, ASCAP/Dead Game,

Bilboard  SINGLES AND TRACKS SONG INDEX.

ASCAP/EMI April, ASCAP/Crump Tight, ASCAP/EMI Black-
wood, BMI/Stone Diamond, BM|/Cyptron, BMI/Jobete,
ASCAP/Zomba, ASCAP/Soundtron Tunes, BMI/Zomba
Songs, BMI/TCF, ASCAP/Fox Film, BM), HL/WBM, H1o0
84; RBH 39

TENGO GANAS (VMR, ASCAP/F.I.PP, BMI) LT 20

TE QUISE OLVIDAR (BMG Songs, ASCAP) LT 13

TE QUISE TANTO (Doble Acuarela Songs, ASCAP) LT 4

THANK GOD I’'M A COUNTRY BOY (Cherry Lane,
ASCAP/DreamWorks Songs, ASCAP), CLM, CS 32

THAT’S COOL (Wrensong, ASCAP/Lugracella,
ASCAP/Reynsong, BMI/Giving It Back, BMI/Mosaic
Music, BMI/Hold Jack, BMI) CS 52

THAT’S WHAT SHE GETS FOR LOVING ME (Sony/ATV
Tree, BMI/Showbilly, BMI/Warner-Tamerlane, BM#), HL,
CS6; Hio0 57

THINK ABOUT YOU (Uncle Ronnie’s, ASCAP/EMI April,
ASCAP/Ghost Manor, BMI), HL, RBH 34

THIS LOVE (Careers-BMG, BMI/February Twenty Sec-
ond, BMI/Valentine Valentine, ASCAP), HL, H100 7

THIS WAY (Chappell & Co., ASCAP/Doubte Vinyl,
BMI/Triclops Media, BMI/Dilated Junky, ASCAP/Little A
Music, BMI/EMI Blackwood, BMI/Please Gimme My Pub-
lishing, BMI), HL/WBM, H100 83; RBH 41

TIME'S UP! (Jae’wons, ASCAP/|ustin Combs,
ASCAP/EMI April, ASCAP/Nate Dogg, BMI/Scott Storch,
ASCAP/TVT, ASCAP/Tuff Jew, ASCAP), HL, H100 72; RBH
29

TIPSY (Jerrell Jones, ASCAP/Tarpo, ASCAP/Notting
Dale, ASCAP/EMI April, ASCAP), HL, H100 13; RBH 21

TOUGHER THAN NAILS (Songs Of Daniel Music,
BMI/Tanasi tsland Music, BMI/Sony/ATV Tree, BMI/Big
Yellow Dog, BMI/Etta Baby Music, BMI/Copyright Solu-
tions, BMI), HL, CS 22

TOXIC (Colgems-EMI, ASCAP/Murlyn, ASCAP/Univer-
sal-PolyGram International, ASCAP), HL/WBM, H100 56

TU DE QUE VAS (WB, ASCAP/Muziekuitgeveris
Artemis BV, BMI) LT 3

TU FOTOGRAFIA (Estefan, ASCAP/F.L.P.P, BMI) LT 31

TURN ME ON (EMI April, ASCAP/Beane Tribe,
ASCAP/justin Combs, ASCAP/Da 12, ASCAP/C.Sills,
ASCAP/EMI, PRS/Spragga Benz, BMI), HL, H100 48; RBH
54

- u -_—

U SAVED ME (Zomba Songs, BMI/R.Kelly, BMI), WBM,
RBH 47

U SHOULD’VE KNOWN BETTER (MonDeenise,
ASCAP/Shaniah Cymone, ASCAP/EMI April, ASCAP/Uncle
Bobby’s Music, BMI/EMI Blackwood, BMi), HL, H100 58;
RBH 20

- v -_—
VITAMIN S (EMI Blackwood, BMI/Mad House, BMI),

HL, RBH 84
VIVO Y MUERO EN TU PIEL (Rubet, ASCAP/Universal

Musica, ASCAP) LT 1
o w -_—

WANNA GET TO KNOW YOU (50 Cent, ASCAP/Lloyd
Banks, ASCAP/Mouth Full O’ Gold, ASCAP/Universal,
ASCAP/Webstyle, BMI/Better-half, ASCAP/Leon Ware,
ASCAP), WBM, H100 100

THE WATCH (Sony/ATV Tree, BMI/Big Yellow Dog,
BMI/Florida Cracker, BMI/Sony/ATV Acuff Rose,
BMI/Leslie Satcher, BMI), HL, CS 59

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis
Songs, BMI/Carl Mo, BMI/Organized Noize, BMI/Hitco,
BMI), HL/WBM, H100 41; RBH 46

WELCOME BACK (John Sebastian, BMI) H100 40; RBH
22

WHAT [F (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/E One, BMI/EMI April,
ASCAP/E.D. Duz-It, BMI/Antonio Dixon's Muzik,
ASCAP/Brownville, BMI/E Two, ASCAP/EMI Blackwood,
BMI/Anthony Nance Muzik, ASCAP), HL, RBH 53

WHAT IT AIN'T (Sony/ATV Cross Keys,
ASCAP/Shmenonga, ASCAP/Sony/ATV Tree, BM|/Wenon-
ga, BMI), WBM, CS 46

WHAT’S HAPPENIN’ (Pinky Phat Phat, BMI/BMG,
BMI/Ensign, BMI/Tourian Musik, ASCAP/Saregama
India), HL, RBH 81

WHATS HAPPNIN! (EMI Blackwood, BMI/ColliPark,
BMI/EWC, BMI/Da Crippler, BMI/First And Goal,
BMI/Trick N’ Rick, BMI), HL, H100 65; RBH 48

WHAT’S IT LIKE (EMI April, ASCAP/Air Control,
ASCAP/Them Damn Twins, ASCAP/EM! Blackwood,
BMI/MC Infinity, BMI), HL, RBH 79

WHEN SOMEBODY KNOWS YOU THAT WELL (Melanie
Howard, ASCAP/Coburn, BMI/Harley Allen Music, BMI),
WBM, CS 54

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys,
ASCAP/Onaly, BMI), HL, CS 10; H100 52

ERE ARE WE RUNNIN'? (Miss Bessie,
ASCAP/Wigged, BMI) H1o0 80

WHISKEY GIRL (Tokeco Tunes, BMI/Sony/ATV Tree,
BMI/Big Yellow Dog, BMI), HL, CS 4; H10037

WHISKEY LULLABY (Sony/ATV Tree, BMI/Mr. Bubba,
BMI/Reynsong, BMI/Wha Ya Say Music, BMI/Wrensong,
BMI), HL, CS 17

WHITE FLAG (Warner Chappell, PRS/WB,
ASCAP/Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM, H100 49

WHOKNOWS (Soulchild, ASCAP/Universal,
ASCAP/Nivrac Tyke, ASCAP/Tetragrammaton,
ASCAP/jesse Jaye, ASCAP), WBM, H100 92; RBH 37

WHY CAN'T WE ALL JUST GET A LONG NECK? (Of
Music, ASCAP/Song Catchers, ASCAP) €S 43

THE WRONG GIRL (Sony/ ATV Timber, SESAC/ Hills-
boro Valley, SESAC/Sony/ATV Tree, BMI/Cake Taker,
BMI/Corn Country, BMI), HL, CS 28

- Y -—

YEAH! (TVT, BMI/Lil Jon 00017 Music, BMI/Christo-
pher Garrett, ASCAP/Hitco South, ASCAP/Music Of
Windswept, ASCAP/Christopher Mathew, BMI/Ludacris,
ASCAP/EM! April, ASCAP), HL/WBM, H100 4; RBH 13

YEAH, YEAH, YEAH (Not Listed) RBH 86

YOU ARE (Nashville DreamWorks Songs,
ASCAP/Paper Angels, ASCAP/Sunchaser, ASCAP/Cherry
Lane, ASCAP/Monkey Feet, ASCAP/Careers-BMG,
BMI/Silverkiss, BMI/Warner-Tamerlane, BMI),
CLM/HL/WBM, CS 41

YOU DON'T WANT DRAMA (Le Vegas, ASCAP/All My
Publishing, BMI/All My Own Publishing, BMI/EMI April,
ASCAP), HL, RBH 35

YOU'LL THINK OF ME (Almo, ASCAP/Original Bliss,
ASCAP/EMI April, ASCAP/Ty Me A River, ASCAP/JesKar,
ASCAP), HL, €S 12; H100 54

YOU RAISE ME UP (Peermusic, BMI/Universal,
ASCAP), HL/WBM, H100 94

YOU'RE THE ONLY ONE (Maria Mena, STIM/Arvid
Solvang, STIM) H100 88

Y QUE (Songlibra, ASCAP) LT 38

Y TODO QUEDA EN NADA (World Deep,
BMI/Sony/ATV Latin, BMI/Blueplatinum,
ASCAP/Sony/ATV Discos, ASCAP) LT 15

- z-
EL ZA ZA ZA (MESA QUE MAS APLAUDA) (Edimusa,
ASCAP/Vander, ASCAP) LT 33
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Usher Rush Continues, This Time With An Import

While Usher continues to hold on
to the top spot on Hot R&B/Hip-Hop
Singles & Tracks with “Burn,” the
singer’s presence is felt elsewhere on
the list. His “Confessions Part II” is
No. 4, “Yeah!” is No. 13 and “Confes-
sions Part I” debuts at No. 60.

“Part I is not included on the
U.S. version of the album “Confes-
sions,” but it can be found as a
bonus cut on the U.K. import.

“Part I” managed to find its way
stateside and

is one of six indie titles competing
on the chart.

Meanwhile, Tim McGraw pro-
vides a textbook illustration of the
rapid chart rise some artists often
enjoy at the expense of those that
are not as eagerly anticipated.

After a stirring performance of
“Live Like You Were Dying” during
the May 26 Academy of Country
Music Awards show, the track takes
the biggest second-week chart leap

enter the chart
with 6.2 million
audience
impressions,
along with a

No. 1 ranking silvio@billboard.com | _ ..

at WGCI Chlca' Minal Patel . 4 Lo, L

Egraiialidp mpatel@billboard.com | & 5 | IR |-

tional airplay at "

26 other R&B Wade Jessen | "% |
wjessen@billboard.com 5

stations.

SnglesMinded

Silvio Pietroluongo | 8l | g p

It is the first
import title to hit the chart since
“As” by George Michael With Mary
J. Blige peaked at No. 57 in March
1999. That track was from a Japan-
ese import of the hits package
“Ladies & Gentlemen: The Best of
George Michael.”

At press time, Usher’s parent
label, Zomba, had not confirmed
whether “Part I” will be made com-
mercially available in the States.

INDIE CLUB: Fairly or unfairly, coun-
try radio has
developed a
reputation
over the
years for
being less
than hos-
pitable to
most inde-
pendently
distributed
releases. Despite those obstacles, a
determined indie finally cracks the
top 10 on Hot Country Singles &
Tracks for the first time in nearly
one year, as David Lee Murphy’s
“Loco” rises 12-8.

Issued on the Audium imprint
just days before corporate parent
Koch absorbed the label, “Loco” is
the first indie single to play in this
part of the chart since Craig Mor-
gan’s “Almost Home” reached No. 6
in the July 5, 2003, issue.

An indie last topped the country
chart when Kenny Rogers took
“Buy Me a Rose” to No. 1 for
Dreamcatcher in the May 13,
2000, issue.

Although the country chart has
moved slowly since the early-"90s
boom went bust, Morgan and
Rogers took longer to peak than
most of their recent major-label
counterparts.

Morgan’s song took 35 weeks to
peak, while Rogers needed 29. At 22
weeks, “Loco” is the oldest bulleted
single in the top 10 this issue, and it

R

& /

MURPHY: ON AUDIUM

in nearly one year. Up 908 detec-
tions in its first full week of airplay,
‘Dying” takes the chart’s biggest
gain and rises 36-21.

Although the singer is invariably
in the “quick-add” camp, the song’s
powerful existentialist message fans
the already blazing McGraw flame.
No song has lurched forward this
fast since Alan Jackson & Jimmy
Buffett’s “It’s [ive O’Clock Some-
where” vaulted 31-20 in its second
chart week in June 2003.

“Dying” is the lead single from

McGraw’s as-yet-untitled album,
due Sept. 14.

STRONG PERFORMANCE: Winners
and performers from the recent
Academy of Country Music Awards
are reaping the benefits of their
appearance on not only The Bill-
board 200 (see Over the Counter,
page 61) but also Hot Digital Tracks.

All four country titles on the chart
were performed on the telecast, and
each shows strong increases.

“Redneck Woman” by Gretchen
Wilson leads the list and is up 15%
with 5,500 paid downloads at No.
11. Kenny Chesney & Uncle
Kracker’s “When the Sun Goes
Down” increases 10% and hits a
new peak at No. 30. Lonestar has
its first charting digital single, as
“Let’s Be Us Again” debuts with
2,500 copies in its first week of
availability. Big & Rich see down-
loads jump 110% to 2,300 units, as
they debut with “Save a Horse
(Ride a Cowboy)” at No. 49.

SPIRITUAL FILL: Effective this
issue, airplay from the 45 stations
that constitute the Hot Christian
Singles & Tracks panel is incorpo-
rated into the audience totals for
the tot 100 Airplay and Billboard
Hot 100 charts.

Since listener impressions for the
top songs on Hot Christian Singles
& Tracks are relatively modest
(500,000 impressions for the cur-

rent No. 1, “Who Am I” by Casting
Crowns), the effect on the Hot 100
will be relatively minimal.

Artists garnering airplay in the
Christian and secular formats, like

MAINSTREAM TOP 40
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

ﬁr RYAN CABRERA 7115
On The Way Down ATLANTIC :

Switchfoot and MercyMe, stand to
be the prime beneficiaries of the
inclusion of Christian stations on
the Hot 100 panel, as their titles will
get additional listener impressions.

m promosquad™

ADULT CONTEMPORARY

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
CELINE DION 85.2
You And | EPIC °

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
TRAPT

P
1 Echg WARNER BROS. 164
) USHER 74.9
Confessions Pg}\” Z%r\élgA :
3 ASHLEE SIMPSON 70.9
Pieces Of Me GEFFEN k
4 YELLOWCARD 69.7
Ocean AvenueSAPITOL 2
5 SWITCHFOOT 67.9
Me&nt Tuélve COLUMBIA g
§ Bl 67.3

Penny And Me 3CG

ADULT TOP 40

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
ﬁr BRITNEY SPEARS 700
Everytime ZOMBA 3

ﬁr DAVE MATTHEWS 69.2

Oh RMG ¥
RICHARD MARX 66.6
When You're Gone EMC “

ﬁr RYAN CABRERA 65.4
On The Way Down ATLANTIC g

RECENTLY TESTED SONGS WITH TDP 10 CALLOUT POTENTIAL
BLINK-182

1 I'Miss You GEFFEN 89.6
2 BT 814
Don't Leave Home RMG g
3 AVION ) 78.1
Seven Days Without You CONSOLE g
4 SARAH MCLACHLAN 111
gtup1|d RMG 3
1
9 Love Song ZOMBA 16.2
6 THE CALLING 131
Our Lives RMG £
7 MERCYME 718
Here With Me INO/CURB g

FINGER ELEVEN 66.6
One Thing WIND-UP .

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
KEITH URBAN

1 You'll Think 0f Me CAPITOL 937
9 THE CORRS 913
Summer Sunshine ATLANTIC :
3 HOOBASTANK 87.1
The Reason IDJMG .
4 CLAY AIKEN 845
Solitaire RMG -
= JIM BRICKMAN 82.2
3 Til | See You Again WINDHAM HILL .
6 EVANESCENCE 78.8
My Immortal WIND-UP .
SHANIA TWAIN . 713
1 it Only Hurts When I'm Breathing iDimg ' /-

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
NO NEW SONGS SHOWED
TOP 10 CALLOUT POTENTIAL
THIS WEEK
RECENTLY TESTEO SONGS WITH TOP 10 CALLDUT POTENTIAL
LINKIN PARK

1 Breaking The Habit WARNER BROS, 81+
2 CROSSFADE 16.6
Cold COLUMBIA :
3 SWITCHFOOT 75.6
Dare You To Move COLUMBIA .
4 SHINEDOWN 745
45 ATLANTIC .
5 STORY OF THE YEAR 735
Anthem Of Our Dying Day REPRISE .
6 THE CU 12.4
The End 0f The World GEFFEN .
BLINK-182 70.2
T Gown GEFFEN 2
8 THREE DAYS GRACE 68.8

Just Like You ZOMBA
THE DARKNESS 67.8
Growing On Me ATLANTIC .

(3=

cngs are hlind tested online by Promosquad using multipie fistens and a 1atonw:ide sample of carefully profiled music consumers. Songs are
rated on & 1-5 scale; final results are based on weighted positives Songs with a score of 65 or more are judged to have top 10 callout potential,
although that benchmark number can fluctuate based on the strength of available music. New Releases are songs that have been recently
serviced to or impacted at their respective formats; Recently Tested Songs are the songs tested during the past month with the highest score.
R&B/Hip-Hop and Rhythmic HitPredictor located in R&B/Hip-Hop section. For a complete list of current songs with Top 10 Cailout Potential, see
HiPredictor.com. © 2004. Promosquad is a trademark of Think Fast LLC.
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YELLOWCARD (CAPITOL) SARAH MCLACHLAN (ARISTA/RMG) WILSON PHILLIPS [COLUMBIA} , 311 IMAVERICKVOLCAND/ZOMBAI
12 Take My Breath Awayﬁr Our Lives | Want To Know What Love Is Duality
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Viacom

Continued from page 5

elodeon Films, which are affiliated
with Viacom’s Paramount Pictures,
may receive added benefits now that
Freston is overseeing Paramount.

Upcoming Nickelodeon Films
releases include “SpongeBob Square-
Pants,” based on the Nickelodeon
cartoon.

According to Billboard sister publi-
cation The Hollywood Reporter, Para-
mount Pictures had 7% market share
of the U.S. film business in 2003. Para-
mount’s highest-grossing film that year
was “The Italian Job,” which generated
$106 million at the U.S. box office,
according to Nielsen EDL

So far this year, Paramount’s biggest
hit is “Mean Girls,” which has grossed
$74 million at the U.S. box office to date.
Upcoming Paramount movies include
remakes of “The Stepford Wives” and
“The Manchurian Candidate.”

Karmazin’s exit ends years of re-
ported conflicts between him and Via-

com chairmarn/CEO Sumner M. Red-
stone, who said he plans to step down
from the CEO post within three years.

The day after Karmazin exited, Via-
com Entertainment Group chairman
Jonathan Dolgen resigned, effective July
15. Dolgen said in a statement, “Due to
the recently announced changes in Via-
com’s management structure, the time
was right for me to step aside.”

WHO’LL SUCCEED REDSTONE?

Through the years the industry has
buzzed about who would succeed the
81-year-old Redstone. Karmazin’s
predecessor, Frank Biondi, also
clashed with Redstone and left the
company in 1998.

In their new positions, Moonves and
Freston will report to Redstone. They
now share the historically fragile No.
2 post and are both positioned as prime
candidates to replace Redstone.

Freston commented in a statement,
“T have had the privilege to play a key role
in MTV Networks’ expansion and Via-
com’s operational and financial growth
...and I relish this new challenge.”

In his new position, Moonves will
oversee Viacom’s broadcast TV busi-

ness, production/distribution company
Paramount TV, Infinity Broadcasting
and Viacom Outdoor. Moonves was
CBS chairman/CEO since 2003; he
joined CBS in 1995 as CBS Entertain-
ment president. Sources say there are
no immediate plans to replace him as
CBS chairman/CEQ.

Moonves stated, “I am excited to
take on these new responsibilities at
such an important moment in the
evolution of Viacom.”

Karmazin commented in a state-
ment that he left Viacom for “profes-
sional and personal reasons” and to
“pursue other challenges.”

Karmazin, Moonves and Freston
were unavailable for further comment.
Viacom representatives also had no
further comment.

“Freston and Moonves have great
track records. Karmazin was a liability
because he wasn’t a big fan of the Inter-
net and digital delivery, and that’s
where entertainment is headed,”
observes Rich Hanley, assistant profes-
sor and director of the graduate pro-
gram for the school of communica-
tions at Quinnipiac University in
Hamden, Conn.

Viacom reported 2003 revenue total-
ing $26.6 billion, up from $24.6 billion
the previous year.

Perhaps the biggest challenge facing
Viacom is turning around Infinity
Broadcasting’s radio operations. Out of
all of Viacom’s main divisions (cable
networks, TV, radio, outdoor, enter-
tainment and video), radio was the only
sector whose revenue decreased in
2003: $2.1 billion, down 1% from the
previous year.

One analyst observes that Karmazin’s
exit might give investors pause.

“These are fabulous assets that don’t
hum without management, and Mel is
about as lively a maestro as you can
find,” Wachovia Securities director
Bishop Cheen says.

Cheen concedes, though, that “radio
has stopped jumping for Mel, and I'm
sure it frustrated him.”

THE STERN FACTOR
One of Karmazin’s strongest allies
has been Howard Stern. The two have
worked together since 1986.
However, with 18 months left on
his contract, Stern remains on the air.
He did comment on the situation on

] ]
Virgin
Continued from page 6

available by subscription. Instead, users
pay as they go for phone access, text
messaging, e-mail, data, ringtones and
other content and services.

Terms of the deal were not available.
However, it is clear that Interscope is
getting significant marketing value out
of the relationship.

Virgin will promote First Dibs access
to the D12 master ringtones through
national print, radio, cable and Web
advertising. The TV campaign includes
First Dibs spots during the MTV Movie

Awards June 10. D12 is scheduled to
perform at the awards show.

“Virgin speaks directly to a young,
hip audience,” says Steve Berman,
chief of sales and marketing for
Interscope Geffen A&M. “We view
this as an incredible opportunity not
only to enhance the marketing expo-
sure to everything around D12 but
also an opportunity to learn more
about our audience.”

Sir Richard Branson, chairman of
parent the Virgin Group, sees the deal
as a way to “change the wireless
industry’s current approach to
mobile music.”

Branson cites UMG as reaching out
in a “creative new way to a base of
extremely enthusiastic wireless content

Bonnaroo

Continued from page 7

load at bonnaroo.com.

The project illustrates the ubiquity
of the digital audio workstation in pro-
fessional audio recording.

Digidesign, the de facto standard
DAW platform, is supplying proven and
new equipment for the festival. The
company’s products were on hand in
2003; the new additions have already
won the endorsement of Bonnaroo’s
recording engineers.

Senate

Continued from page 7

law judges versed in copyright law. It
also makes it easier for small players
to take part in negotiations.

However, if the Senate version tacks
on a half-dozen amendments the

Gone are the stand-alone hard disk
and tape-based digital multitrack
recorders employed at last year’s Bon-
naroo, which yielded the “Live From
Bonnaroo 2003” CD and “270 Miles
From Graceland” DVD.

Hank Neuberger of Chicago Record-
ing and Third Wave Productions is
working with producer John Alagia
and Third Wave partner Terry Fryer.
They will rely on multiple Pro Tools
HD systems, Digidesign’s new ICON
console and Digidesign parent Avid
Technology’s Unity MediaNetwork
system.

“In festival conditions where
sound checks are not available, we

Recording Industry Assn. of America is
offering, the bill may not be “clean”
enough to pass, according to observers.

The Protecting Intellectual Rights
Against Theft and Expropriations
(PIRATE) Act, S. 2237, may also face
trouble.

Sens. Orrin Hatch, R-Utah, and
Patrick Leahy, D-Vt., authored the bill,
which would allow the Department of
Justice to file civil copyright-infringe-

users and hip-hop fans.”

Previously, labels have supplied
music directly to carriers—Sony Music
to Sprint, Warner Music Group to T-
Mobile, for example—but never on an
exclusive basis.

Clint Wheelock, director of Wireless
Research with Scottsdale, Ariz.-based
InStat/MDR, believes First Dibs will pro-
vide a boost for labels.

“This allows UMG to get out there
early and reach the earliest of early
adopters within the mobile-music mar-
ket,” Wheelock says. “Virgin also gives
labels a disproportionate marketing
push behind the launch.”

Virgin Mobile, a joint venture
between Sprint PCS and the Virgin
Group, is described in the industry as a

mobile virtual network operator. This
means it does not have its own network
infrastructure but buys minutes to sell
to their own customers.

It also means Virgin can spend more
to acquire content and market directly
to customers.

“They’ve got to lock in consumers
in different ways,” Frieser says. “Con-
tent can help them build loyalty, get
new consumers.”

Virgin Mobile USA, which launched
in July 2002, claims 1%-2% of carri-
er market share, but 8% of the ring-
tone market. The company believes
master ringtones will shove mono-
phonic and polyphonic ringtones into
the “audio dustbin alongside LPs and
8-tracks.”

have to make sure the artists are
framed the best they can be,” Neu-
berger says. “We felt we needed to
provide at least some degree of
remixing after the live capture.”

Their setup will have four remix sta-
tions, allowing Neuberger’s tearn to put
the 48-track capture of the perform-
ance into Pro Tools and remix onsite.

That way, “we can post some of
these sets the next day,” he says. “That
has resulted in us needing a com-
pletely different technical approach,
and instead of about 18 people, we
have close to 40.”

Each of the six stages will have a
Pro Tools HD-based recording sta-

tion. Given the volume of data being
captured, transferred and archived,
Neuberger says, the Unity network
is critical.

“Nothing like this has ever been
attempted,” he says. “Especially not out
in the woods in Tennessee.”

Digidesign director of corporate
marketing Paul Foeckler says, “Dri-
ves will be transferred to Unity
through a few transfer stations,
where the data will be mirrored.
Then various other Pro Tools sta-
tions will access the sessions for
clean up, prep, etc. Finally, mixers
will pull the data to do mixes from
two ICON stations.”

ment cases.

Under current law, the department
can only bring criminal copyright
cases. These can be difficult to prose-
cute, because they require a higher
standard of proof than civil cases.

The American Civil Liberties Union
and the Electronic Freedom Founda-
tion oppose the bill. They say it is not
in the public interest for the DOJ to
become an industry traffic cop, pursu-

ing civil actions when more important
issues loom after 9-11.

The RIAA counters that extra federal
protection of intellectual-property
industries, which are a strong sector of
the domestic economy, is necessary.

Sen. Norm Coleman, R-Minn., who
has criticized the RIAA’s lawsuits
against illegal file sharers, put a “hold”
on the bill. That action has kept it from
a Senate floor vote.

his show June 1, saying that between
the Federal Communications Com-
mission’s indecency crackdown and
Karmazin leaving, “I'm on shaky
ground now . .. I can’t imagine the
company will be as loyal to me as they
were when Mel was here.”

In an unrelated development, Infin-
ity modern rock WBCN Boston VP of
programming Oedipus has resigned
after 29 years at the station. He remains
with Infinity as VP of alternative pro-
gramming, a title he took on in 2003.

As for reports suggesting that Kar-
mazin is in discussions to join Walt Dis-
ney, Hanley believes that move would be
“adisaster. Karmazin’s biggest strengths
are as a radio guy. Disney is a visual com-
pany. It wouldn't be a good match.”

Additional reporting by Bram Teitel-
man in New York.

NIPP

Continued from page 5

In the April 2 ruling, Judge Edward
Nottingham of the U.S. District Court
for the District of Colorado ruled that
Clear Channel’s eight-station cluster in
the Denver area was not a monopoly.

However, the judge also stated he
believed Clear Channel had intended to
create a monopoly position when it
rejected paid advertising by NIPP.

Nottingham’s 125-page decision
read, in part, “NIPP provides sufficient
evidence that Clear Channel intends its
manipulation of airplay to interfere with
NIPP and other promoters’ prospective
business relations with artists.”

Numerous bands, booking agencies,
agents, managers and label personnel
were mentioned in the court papers.

“This was a long and difficult battle,
and we are very happy with this agree-
ment,” NIPP founder and president
Doug Kauffman said in a statement.
“We look forward to continuing to be
the leading independent concert pro-
moter in the Denver area.”

Andy Levin, Clear Channel executive
VP/chief legal officer, declined to com-
ment. But he said in a statement, “Clear
Channel admitted no wrongdoing in
connection with the lawsuit, but we are
pleased to get the matter behind us.”

In an earlier interview with Bill-
board, 1evin noted the judge had dis-
missed several charges, and he
expressed confidence, saying, “When
both sides of the story are heard at trial,
the remaining allegations will be dis-
missed as well.”

Lead attorneys representing NIPP
in the case were John Francis and
Dale Harris of Davis, Graham &
Stubbs in Denver.

The concert industry at large has fol-
lowed the case with interest.

“This potentially indicates Clear
Channel had some particular reason
to settle,” says independent promoter
Jon Stoll, president of Fantasma Pro-
ductions. “This is great news for the
independents.”

For breaking news, analysis,
jobs and newslefters visit:

www.billboard.biz
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R&B
Finalists

Continued from page 1

Barton G (formerly Billboardlive) in
Miami Beach, Fla. It will cap the
fifth annual Billboard/American
Urban Radio Networks R&B/Hip-
Hop Conference. The confab runs
Aug. 4-6 at the Eden Roc Resort in
Miami Beach.

Finalists in five categories are
Beyoncé, Alicia Keys, OutKast and Lil
Jon. Tied at four are fellow Disturbing
Tha Peace members Ludacris and
Chingy. Producer Kanye West is up for
three awards.

Last year’s top finalist was 50 Cent,
who was named in 10 categories.

Jive artist Kelly is a contender in cat-
egories that include top R&B/hip-hop
single, top R&B/hip-hop artist, top
R&B/hip-hop male artist, R&B/hip-hop
songwriter of the year and R&B/hip-
hop producer of the year.

Propelled by the success of such sin-
gles as “Ignition” and “Step in the Name
of Love,” Kelly's 2003 release “Chocolate
Factory” has sold 2.6 million copies in
the United States, according to Nielsen
SoundScan. A second 2003 project, “The
R.in R&B Collection, Vol. 1,” has racked
up 1.2 million units. Kelly’s eighth Jive
studio album, the two-CD “Happy/U
Saved Me,” bows July 13.

Jay-Z will go up against Kelly in sev-
eral categories, including top R&B/hip-
hop artist, top R&B/hip-hop male artist
and songwriter of the year. He is also
up for top R&B/hip-hop album and top
rap album.

The Roc-a-Fella/Def Jam rapper

proclaimed his retirement with the 2003
release of “The Black Album.” To date,
that set has sold 2.5 million copies. Jay-
Z’s popularity has been further fueled by
guest spots on Beyoncé’s “Crazy in
Love” and the Neptunes’ “Frontin’.”
Speaking of Beyoncé, the Destiny’s
Child frontwoman is up for top R&B/
hip-hop album, top R&B/hip-hop artist,
top R&B/hip-hop femnale artist and top
R&B/hip-hop new artist. Alicia Keys
earns a nod for top R&B/hip-hop
albums artist and will also vie against
former touring partner Beyoncé in the
categories of top R&B/hip-hop album,
top R&B/hip-hop artist and top
R&B/hip-hop female artist.

CRUNK WIN: NO SWEAT?

Lil Jon & the East Side Boyz are up
for four honors, including top R&B/
hip-hop artist {(duo or group) and top
R&B/hip-hop single (airplay) for the
crunk hit “Get Low,” which also fea-
tures Ying Yang Twins. Lil Jon (aka
Jonathan Smith) is also up for pro-
ducer of the year. In addition, Lil Jon
appeared on the Youngbloodz’s
“Damn!,” which scored mentions in
three categories, including top R&B/
hip-hop single and hot rap track.

Ludacris (aka Christopher Bridges)—
who is featured with Lil Jon on Usher’s
crossover R&B/pop hit “Yeah!"—is a
finalist in four categories. Those
include top songwriter and top R&B/
hip-hop singles artist. First-time final-
ist Chingy’s four mentions include top
R&B/hip-hop new artist and top R&B/
hip-hop male artist.

West is also a first-time finalist. In
addition to top R&B/hip-hop new
artist, he is up for top producer and top
songwriter. Other first-time finalists
include G-Unit.

The 2004 finalists for major label of
the year are Interscope, Island Def Jam

Music Group, Sony Music and Universal
Motown Records Group.

TVT, whose roster includes Lil Jon
& the East Side Boyz, is again up for
R&B/hip-hop independent label of
the year. Rounding out that category
are Koch, VP and Snoop Dogg’s
D.P.G. label.

“We built a phenomenal team of
artists and executives over the last few
years,” TVT president/CEO Steve

JAY-I: MOST-NOMINATED MC

Gottlieb says. “I am delighted for them
to receive their due.”

Comprising 17 categories, the Bill-
board R&B/Hip-Hop Awards honor the
most popular albums, songs and
artists, as well as the top songwriters,
producers and major/independent
labels. The awards are based on sales
data from Nielsen SoundScan and
radio airplay information from Nielsen
Broadcast Data Systems.

Finalists and winners reflect the

performance of recordings on the Bill-
board R&B/hip-hop and rap charts
during the period from the May 31,
2003, issue of Billboard through the
May 22, 2004, issue. New artists are
those who have not appeared on a Bill-
board album chart prior to the March
29, 2003, issue or have not been a new-
artist finalist in the past.

The Billboard/AURN R&B/Hip-Hop
Awards are produced with the support
of the Miami Beach Visitors and Con-
vention Authority.

Finalists for the 2004 awards are
listed below. Updates may be found at
billboardevents.com.

Top R&B/hip-hop album: “Danger-
ously in Love,” Beyoncé (Columbia/
Sony Music); “The Black Album,” Jay-
Z (Roc-a-Fella/Def Jam/IDIJMG); “The
Diary of Alicia Keys,” Alicia Keys
(JJRMG); “Speakerboxxx/The Love
Below,” OutKast (La Face/Zomba).

Top R&B/hip-hop single: “Step in
the Name of Love,” R. Kelly (Jive/
Zomba); “Get Low,” Lil Jon & the
East Side Boyz Featuring Ying Yang
Twins (BME/TVT); “The Way You
Move,” OutKast Featuring Sleepy
Brown (La Face/Zomba); “Damn!,”
Youngbloodz Featuring Lil Jon (So
So Def/Zomba).

Top R&B/hip-hop artist: Beyoncé,
Jay-Z, R. Kelly, Alicia Keys.

Top R&B/hip-hop male artist:
Chingy, Jay-Z, R. Kelly, Ludacris.

Top R&B/hip-hop female artist:
Ashanti, Beyoncé, Alicia Keys, Monica.

Top R&B/hip-hop artist (duo or
group): G-Unit, Jagged Edge, Lil Jon &
the East Side Boyz, OutKast.

Top R&B/hip-hop new artist: Bey-
oncé, Chingy, Ruben Studdard,
Kanye West.

Top R&B/hip-hop singles artist:
Beyoncé, Jay-Z, R. Kelly, Ludacris.

Top R&B/hip-hop albums artist:

Jay-Z, R. Kelly, Alicia Keys, OutKast.

Top rap album: “Jackpot,” Chingy
{(Disturbing Tha Peace/Capitol); “Beg
for Mercy,” G-Unit (G-Unit/Interscope);
“The Black Album,” Jay-Z (Roc-a-Fella/
Def Jam/IDJMG); “Speakerboxxx/The
Love Below,” OutKast {La Face/Zomba).

Top R&B/hip-hop single (sales):
“Superstar/Flying Without Wings,”
Ruben Studdard (JJ/RMG); “Walked
Outta Heaven,” Jagged Edge (Colum-
bia/SUM); “Let’s Get Down,” Bow Wow
Featuring Baby (Columbia/SUM);
“F**k It (I Don’t Want You Back),”
Eamon (Jive/Zomba).

Top R&B/hip-hop single (airplay):
“Step in the Name of Love,” R. Kelly
(Jive/Zomba); “You Don’t Know My
Name,” Alicia Keys (JJRMG); “Get Low,”
Lil Jon & the East Side Boyz Featuring
Ying Yang Twins (BME/TVT); “Damn!,”
Youngbloodz Featuring Lil Jon (So So
Def/Zomba).

Hot rap track of the year: “Right
Thurr,” Chingy (Disturbing Tha
Peace/Capitol); “Get Low,” Lil Jon &
the East Side Boyz Featuring Ying
Yang Twins (BME/TVT); “Stand Up,”
Ludacris Featuring Shawnna (Dis-
turbing Tha Peace/Def Jam South/
IDJMG); “Damn!,” Youngbloodz Fea-
turing Lil Jon (So So Def/Zomba).

R&B/hip-hop songwriter of the
year: Christopher Bridges, Shawn
Carter, Robert Kelly, Kanye West.

R&B/hip-hop producer of the year:
Robert Kelly, the Neptunes, Jonathan
“Lil Jon” Smith, Kanye West.

R&B/hip-hop major label of the
year: Interscope, Island Def Jam Music
Group, Sony Music, Universal Motown
Records Group.

R&B/hip-hop independent label of
the year: D.PG., Koch, TVT, VP.

Additional reporting by Rashaun Hall
in New York.

Beastie Boys

Continued from page 1

“We have to say, ‘This is the release
date we're going to shoot for" and
work backwards from there. If we
didn’t set deadlines for ourselves
based on that, we really would just
keep going on and on and fixing
things and making new songs.”

Adam Horovitz (Ad-Rock) and Adam
Yauch (MCA) round out the group.

If first single “Ch-Check It Out” is
any indication, there is definitely a
pent-up demand for the 15-track
Brooklyn Dust/Capitol set.

“Ch-Check It Out” rocketed to a
career-best No. 3 on the Billboard
Modern Rock Tracks chart in only
four weeks. (It rises to No. 2 this
issue.) The accompanying video is
No. 2 on MTVZ and No. 6 on MTV.

PLENTY OF BEASTIE BEATS
As expected, “To the 5 Boroughs”
is loaded with political commentary,
including calls to vote President
Bush out of office (“That’s It That’s

For breaking news, analysis,
jobs and newsletters visit:

www.billboard.biz

All”) and criticism of U.S. foreign
policy (“Time to Build”). It also fre-
quently pays homage to the trio’s
New York surroundings, best evi-
denced in “An Open Letter to NYC.”

Above a chopped-up sample of the
Dead Boys’ “Sonic Reducer,” the
group finds solace in the city’s post-
Sept. 11 resiliency: “Since 911 we're
still livin’/and lovin’ life we've been
given/ain’t nothing gonna take that
away from us/we’re lookin’ pretty
and gritty "cause in the city we trust.”

Reinforcing the subject matter, the
album's cover art is a pencil drawing
of lower Manhattan as viewed from
its southern tip, with the World Trade
Center towers intact.

GOOFBALL HUMOR

But the Beasties wisely don’t skimp
on their trademark goofball humor.
They littered the album with refer-
ences to such pop-culture figures as
Fred Sanford, the Keebler Elves, Ron
Popeil, Herman Munster, Jabba the
Hut, Foghorn Leghorn and “Three’s
Company” landlord Mr. Furley.

“Seventy percent of the album or
more is basically us just trying to
entertain each other and have a
good time,” Mike D says. “That
being said, it’s only natural that
there were certain days we came in
and couldn’t help but be thinking
about things that were a lot more

serious. We really felt there were
things we had to say.”

Slater tells Billboard he expects
nothing less from a group that he
has been associated with since the
early days of such classics as 1989’s
“Paul’s Boutique.”

“What the Beastie Boys represent
to the music community has res-
onated well over time—the themes
of rebellion, their sarcastic sense of
humor and leftist, socially conscious
viewpoint,” he says.

Even more important is the
Beasties’ near-iconic status as the
first white hip-hop act to garner—
and maintain—mainstream accept-
ance and the first rappers to reach
No. 1 on The Billboard 200 (with
1987’s “Licensed to I11”).

“There are very few artists that
can exist on the alternative chart,
make headway on mix shows and
ultimately wind up on the pop
chart,” Slater notes. “Eminem and
maybe OutKast are the only others.”

It is a sentiment echoed by mod-
ern rock WXRK New York PD Robert
Cross. The Beasties will anchor his
station’s June 19 Dysfunctional
Family Picnic concert.

“You’d be hard-pressed to come
up with anyone who could rival the
Beastie Boys in terms of bands
who’ve had more songs work their
way into the canon of a format,” he

says, noting such modern rock cor-
nerstones as “Sabotage,” “So
What'cha Want” and “Hey Ladies.”

JUNE PACKED WITH PROMOTIONS

With “Ch-Check It Out™ affording
Capitol such a strong lead-in to the
project, the label is easing the
Beasties back into the spotlight with
a handful of June live appearances
and promotions.

Kicking things off is an ambitious
plan to stage multiple street-date
performances in New York.

The exact details are still taking
shape, according to senior director
of marketing Sharon Lord.

On June 14, the album will have
its world premiere with a listening
party that radio trade magazine
FMQB will syndicate to 200 stations.

On June 5, the group is taping an
appearance at the MTV Movie
Awards that will air June 20. That
same day a June 9 show from Las
Vegas will run as an MTV2 “$2 Bill”
special. Additionally, the Beasties are
Yahoo's Artist of the Month for June
and will be seen in performance
June 15 on Sessions at AOL.

Capitol is also sending retailers
six-song album samplers for in-
store play.

“It’s hard to get labels to do that,
especially in this day and age of
piracy,” Virgin Entertainment Group

senior music product manager Jerry
Suarez says. “But it’s a great thing
for consumers, because the band has
been away for a while. The buzz is
good. We're expecting it to do
extremely well.”

The trio begins its first extended
tour in five years Aug. 7-8 at Japan’s
Summer Sonic Festival. The trek,
booked by Don Muller at Creative
Artists Agency, includes a North
American arena outing that starts
in mid-August.

“The idea with this record and tour,
although it may sound like a contra-
diction, is to try to get to as much of
the world but at the same time live
sane family lives,” Mike D says.

To emphasize the straight-ahead
hip-hop sound of “Boroughs,” the
Beasties will forgo live instrumen-
tation and tour simply with DJ Mix
Master Mike, though Mike D says,
“That could change at any moment.”

The bigger question for some
observers is what the future holds
for the group, in light of how long it
took to complete this record. Even
Mike D admits, “To be honest, we
really never know.

“One of the things we've talked
about is actually not waiting so long
until we record the next record,
because we did a lot more songs
than we wound up using,” he adds.
“Of course, give it a year.”
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SESAC

Continued from page 1

been with the company for nine years
and also serves on its board of direc-
tors. Before joining SESAC, he spent
22 years at ASCAP, where he directed
the general licensing and national
sales divisions.

SESAC chairman/CEO Stephen
Swid and co-chairmen Freddie Ger-
shon and Ira Smith were in Nashville
June 1 to announce Collins’ promo-
tion and the departure of the well-liked
Velez to the surprised and emotional
Nashville staff. Conference calls to the
New York and Los Angeles offices fol-
lowed the announcement.

Afterward, Swid, Gershon, Smith
and Collins sat down with Billboard for
an interview. All four executives
praised Velez and his contributions to
the company.

Addressing Collins’ appointment,
Swid says, “Since Pat has been with us
he has done an extraordinary job in the
very important part of the performing-
rights industry—that’s the licensing.

“We had a small department, and he
built up the department, brought in
quality people, developed new ideas. . .
and has, with these new ideas and
new methods, enabled the affiliate
department to expand and grow and
bring on a very wide array of
talented individuals.”

Gershon says that in coming from
the licensing department, Collins
brings a new perspective to the helm
of SESAC.

“You have to bring the music to a
marketplace. [Pat’s] the guy who'’s
been bringing our music to the mar-
ketplace. His finger is on the pulse of
the real world,” he says.

Smith says Collins was a unani-
mous choice to replace Velez. “We rec-
ognize what everybody else recognizes
in Pat’s skills and talents,” he says.

GOALS DON’T CHANGE
Collins says the company’s objec-
tives remain the same, despite the
leadership change. “Our goals are to
be a technological leader among per-
forming-rights organizations, not only
in America but in the world,” he says.
“We want to separate ourselves from
our competitors domestically by pro-

viding the very finest service and
providing an environment in which
people want to come and work for us,”
he continues.

“We believe that we have a mantra
to increase the value of copyrights in
the marketplace and to return a higher
royalty to our songwriters and our
music publishers,” Collins adds.

In 1994 SESAC pulled off a coup by
luring Bob Dylan and Neil Diamond
over from ASCAP. Before that, most
radio stations didn’t even have SESAC
licenses, since programmers believed
the only SESAC title they were likely to
play in a year was the holiday staple
“Grandma Got Run Over by a Reindeer.”

Now, after a 10-year period that
Collins characterizes as one of
“dynamic growth” for SESAC, he says,
“One of the challenges and opportuni-
ties |is moving| from the dynamic
stage of growth to a pattern of more
sustained growth. I believe Bill laid an
excellent foundation [for that sus-
tained growth|.

“We have a wonderful affiliations
department . . . who identify song-
writers and music publishers in the
marketplace [with] compelling copy-
rights,” Collins says. “As our company

grows in our ability to function effi-
ciently and effectively, the affiliations
department has more latitude to go
out and identify more of these .. . com-
pelling copyrights.”

PRAISE FOR VELEZ

Under Velez's watch, SESAC
increased its gross revenue sevenfold
during the past 10 years. It has also
quadrupled its radio repertory market
share and increased its TV market
share from less than 1% to 12% dur-
ing the past five years.

Velez will remain with the company
as a consultant on two pending proj-
ects, a TV licensing deal and a real
estate deal in Nashville. He will step
down from the company’s board after
completing those tasks.

Smith says, “Bill was one of the best
things that ever happened to SESAC.
[He] was an integral part of our growth
and success.”

Swid adds that Velez helped make
the company profitable and con-
tributed to its rapid growth.

“All companies have a hurdle they
have to jump and, as they reach new
levels, different management skills
coincide with different personal

changes in life. Those twin issues came
together for Bill and SESAC at the
same time,” he says.

“His personal life is changing, and I
guess he felt he'd done the job long
enough. He has contributed greatly to
the success up to this point. So he
decided that he should move on, and
we decided that Pat should replace
him,” Swid adds.

SESAC is the smallest of the three
U.S. performing-rights organiza-
tions—the others being ASCAP and
BML. It is also the only one of the three
that operates as a for-profit company.
Its affiliates include about 5,000 song-
writers, publishers and composers, and
it employs approximately 110 people
at offices in Nashville, New York, Los
Angeles and London.

In recent years, the company has
experienced strong growth in the
R&B, Latin and pop formats as well as
in the licensing of TV music.

Among SESAC’s best-known song-
writer members are Dylan, Diamond,
Cassandra Wilson, Joe Nichols, Jim
Lauderdale, Bryan Michael Cox, Billy
Mann, Bow Wow and Victoria Shaw.

SESAC will celebrate its 75th
anniversary next year.

‘Radio Star’

Continued from page 6

“What we have seen here is the end
result of thousands of local submis-
sions collected in a variety of ways,
whether online, through talent con-
tests held in malls and clubs or per-
formances on morning shows,” he says.

10 WEEKS TO FINAL COUNTDOWN
The CC affiliates began broadcasting
entries March 19 for the 10-week
“Radio Star” contest. Each station sub-
mitted one finalist per week.
All local weekly finalist recordings
were sent to official contest judges:
Sony A&R execs, recording artists and

Taking Issue

Continued from page 8

Beyond advantages in identifying
potential customers, established
firms benefit from consumer trust.

AOL is a great example. It has
billing relationships with millions of
customers. It can sell music without
asking for credit card and personal
information and thereby avoid a
common reason for checkout cart
abandonment. This will prove to be a
major advantage for big brands that
enter the scene.

3. Marketing muscle: Large,

radio programmers.

For each show, seven quarterfinal-
ists were chosen to be featured on the
next installment of “Radio Star,”
which aired each weekend. Semifi-
nalists were then determined by lis-
teners through call-in or online vot-
ing before the final countdown May
27 at S.I.R.

During the 10 weeks the show’s Web
site, beastar.com, logged upwards of 1
million page views, according to CC.

The site included competitor biog-
raphies, pictures and entries avail-
able for downloading. Some 20,000
votes were collected online during
the final week.

Each of the seven semifinalists wins
a professional demo, valued at up to
$10,000, courtesy of Epic Records.

The grand-prize winner receives a

recording contract for one single on
Epic, a $50,000 cash prize, the oppor-
tunity for a management contract with
William Morris Agency and a taste of
arena-sized star treatment by perform-
ing at CC’s high-profile year-end top 40
concerts, the Z100 New York and KIIS-
FM Los Angeles Jingle Balls.

AS THE TENSION BUILDS

For the finale, the three remaining
contestants perform two songs live for
a studio audience of about 50.

“This is what the magic of radio has
been about for decades, where you can
paint pictures with your words,” 2100
morning man and finals host Elvis
Duran notes.

“One of the things I love about this
is that people are concentrating on the
words and the music without being

established brands have the market-
ing budgets and channels to break
through the clutter and effectively
communicate their message. They
can take a product from obscurity to
mass market.

Clear Channel, for instance, can
cross-promote an online music serv-
ice across its powerful radio, TV,
event and advertising divisions.

Similarly, MTV Networks’ portfolio
of music and lifestyle cable channels
reaches virtually every music lover in
the United States. Its ability to expose
consumers to marketing messages is
almost unlimited when you add in
the support it can receive from sister
Viacom companies like Infinity
Radio, CBS and Blockbuster.

4. Business diversity: Companies
that offer multiple products and ser-
vices have multiple opportunities to
reinforce their name and perceived
value. More important, the digital music
space makes for a good loss leader that
will generate sales of complementary,
but more profitable, products.

The prime example is Apple, which
launched the iTunes Music Store
because, among other things, it
wanted to sell iPods. Apple just had
its strongest quarter ever for non-PC
equipment sales.

Small digital music companies
that have no other sources of income
will have a difficult time surviving
under the pricing strategies set by
competitors that use music as a loss

distracted by what you look like,” he
says. “That’s why this is such a natural
fit for radio.”

Industry veteran Dave Novik, who
served as a celebrity judge and will A&R
the resulting demos and recording for
Epic, concurs.

“From Epic’s point of view, this is a
great opportunity to be involved in a
project that already has a pre-
awareness built in,” he says. “There
are more and more industry people
looking to find artists by watching
them deliver material to some entity,
whether it’s ‘American Idol’ or ‘Radio
Star’ or WB'’s ‘Superstar.’

“There have been talent shows for
years, but not ones that have this
kind of critical mass. Being able to
pick and choose the contestants that
are best is actually a great way for us

leader. One just needs to look at the
fate of physical music stores; most
record stores have struggled to sur-
vive in the face of Wal-Mart and Best
Buy price competition.

So, which companies are going to
dominate the business of selling
music downloads and subscriptions?

Big brands are rarely first movers.
However, they can and will step in as a
marketplace begins to form and take
it from the fringe to the mainstream.

Whether it is IBM during the PC
revolution, Verizon during the wire-
less revolution or Target during the
still-developing online shopping rev-
olution, established consumer
brands usually win the day.

With world-class companies like

to find talent.”

Natalie Loftin won the grand prize.
She says the radio experience had been
a pleasure.

“It’s so much more intimate than
‘American Idol,” " she says. “We're talk-
ing to America, yet there’s the comfort
of having only a few people in the room.
[ think it has made it easier, so far.”

For Novik, the experience has been
nothing but valuable: “It’s exciting to
start finding material for Natalie and
help her find a definitive music style
and go from there.

“l also got to listen to a lot of music
that I otherwise would never have
heard,” he says. “Some of it [ was actu-
ally quite impressed by, and we may
have the opportunity to revisit it.
Some of it I'm happy to say that I
never will again.”

Starbucks, Virgin and Microsoft all
throwing their hats into the ring,
we are about to see what happens
when digital music is brought to
the mainstream.

[ appreciate the efforts of the early
entrants that helped ignite interest in
the industry, but it is giants like Time
Warner, Disney and Viacom that have
all of the key assets to create a mass
market for legitimate, on-demand
digital music.

Alan McGlade is CEO of MusicNet.

For breaking news, analysis,
jobs and newsletters visit:
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‘I Don't Like Handlers, Because They
Can't Do Things As Well As | Can’

BY CARLA HAY

There is not much to write about Gene Simmons that has not
been written before. But the man himself can find plenty to say
about his extraordinary life.

As co-founder, bassist and co-vocalist of classic rock group Kiss,
Simmons belongs to one of the most commercially successful acts
in history. Kiss' 24 gold-certified albums are tops among Ameri-
can bands, according to the Recording Industry Assn. of America.

Amid his Kiss career, Simmons has kept busy as an entrepre-
neur. Last year he reactivated Simmons Records, which, along with
the Kiss Records imprint, has teamed with Sanctuary Records
Group for new releases.

Simmons says he is developing a premium-cable entertainment
channel, although he could not reveal details. He also has an A&E
TV documentary in the works.

On the literary front, he has formed Simmons Books in a joint
venture with New Millennium. One title due under the deal is “Kiss
& Tell,” an autobiography from Simmons’ longtime romantic part-
ner, Shannon Tweed. (The publication date is yet to be determined.)

Simmons also is reviving his long-dormant career as a solo artist.
On June 8, Simmons/Sanctuary releases “Asshole,” Simmons’ first
solo album since his 1978 self-titled solo debut. “Asshole” features
collaborations with Bob Dylan and Dave Navarro. Simmons says
he also wants to release a 100-song boxed set of solo material he has
recorded through the years.

Sanctuary Records Group VP of marketing Madelyn Scarpulla
says, “Gene Simmons conducts his life's work with unparalleled
focus, energy and dedication. He operates at level 10, 24 hours a day,
and expects no less from everyone with whom he works. That's one
of the reasons he is who he is today, and his potential to continue
the success of the past is limitless.”

Q: Why did you wait all these years to do a new solo album?
And why do you want to put out a 100-song boxed set of your
solo material?

A: [t’s finally time. Over the years, when we’d do a Kiss rec-
ord, I would write 15 to 30 songs per album to get the four or
five that might be used. Most of those songs were sitting
around, and a lot of them didn’t make sense in the context of
Kiss. I want to put out a boxed set because I owe it to the
songs. It’s not fair that they’re just sitting around.

Q: What do you consider your greatest accomplishment?

A: On a corporate level, having more gold albums in Amer-
ica than any other [American] band. On a personal level, I
have to give the cornball answer and say getting up onstage
with people going out of their minds and seeing different
generations of people in Kiss makeup. It does put a lump in
your throat, and it’s heartwarming.

Q: How do you respond to people who say the band isn’t
really Kiss unless it consists of the original members: you,
Paul Stanley, Ace Frehley and Peter Criss?

A: [ used to believe that.

Any rules we have for the band are rules we decide for our-
selves. There are lots of bands that have lost members who peo-
ple might have thought were irreplaceable, but the bands got
replacements and the bands got bigger: AC/DC, Van Halen, the
Rolling Stones, the Who.

I love Ace, Peter and Paul. They helped me det to where [ am. [
hate myself for not standing up to Ace and Peter sooner when they
were destroying themselves.

Q: There’s a perception that you are the business brains
behind Kiss. What are your thoughts on that?

A: Artists always forget the meaning of the word

Thelost
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A Q&A With Gene Simmons

Gene Simmons: Career Highlights

2002: Three Rivers Press publshes Simmons’ autobiography, “Kiss and Make-Up”;
his financial advice book,“Sex Money Kiss,” appears the following year.
1996: Kiss’ original lineu> reunites for a tour and returns to wearing its

famous makeup and costumes in concert.
1988: Launches Simmons Records.
1984: Makes his theatrical film debut in “Runaway.”

1983: Kiss begins performiag without its trademark makeup and costumes.
1976: “Destroyer” becomes Kiss’ first U.S. platinum album. “Beth” becomes
the band’s first top 10 song anThe Billboard Hot 100. Simmons discoversVan
Halen ard produces the band’s demo.

1975: “Alive!” becomes the first Kiss album to reach the top 10 of the
Bilboard pop albums chart.

1974: Casablanca releases Kiss’ self-titled debut album.

1972: Kiss forms with a line 1p of Simmons, co-vocalist/guitarist Paul Stanley,
guitarist Ace Frehley and drummer Peter Criss.

“business” in the music business. It means you sign your own
checks. It means the record company works for you, not you
for the record company. Once you delegate authority, it means

you're diluting who you are; someone else makes business deci-

sions for you. I don’t like handlers, assistants and bodyguards,

because they can't do things as well as I can.
Q: Why didn’t you assume the management of Kiss?

A: Paul has a lot to do with Kiss’ ideas. He’s one of the best
frontmen ever. There’s a friendly, brotherly rivalry with us. If one
of us goes a little too far, the other one wants to pull him back.
So if I'm managing the band, where does that leave Paul? The
thing that keeps this band going is the continuing and abiding
respect that Paul and I have for each other.

Q: Last year, Ace Frehley told billboard.com that it was
deceptive of you and Paul Stanley to tour as Kiss without
him. He asserted at the time that he was “into a health
kick” and fit to play. What would you say to Ace right now?

A: [ hope you're happy, but you're not allowed to be in the band.
There’s no way we'd let you onstage and subject people to your
erratic behavior. It doesn’t matter if you're an original member. If
you mess up, you're an ex-member. And that goes for me, too.

Q: If Paul Stanley wrote his autobiography, what do you
think he would say about you?

A: He would say that I'm a workaholic and that I've got the
biggest ego [of anyone] he’s ever met. And I think he'd say, and
rightfully so, that I get a lot of credit for ideas he came up with.

* .
Q. Can you give some examples?

A:. [ didn’t think of the name of the band. Paul did. I didn’t
design the Kiss logo. Ace did, and then Paul actually drew the
original version, which is used today.

Q: You did some reality-show segments with your family on
“Extra” in 2002 that were similar to “The Osbournes.” Would
you still want to do a reality series now, considering the prob-
lems that Kelly and Jack Osbourne have experienced?

A: The main problems with the Osbournes had to do with
drugs. I'd still want to do a reality show about me, but not with
my kids involved. Doing a reality show with them wouldn'’t be
fair to them, because they wouldn’t get a chance to be kids.

Q: Can you explain why Kiss keeps touring even after
your so-called final tours? Why call it a farewell tour when
most people know Kiss will probably keep touring?

A: We did a farewell tour when it was clear that Ace couldn’t
continue. But after the tour was over, it became fairly obvious
from fans that they wanted us to continue. Rock bands are a lot
like football teams: If a guy is on drugs and messes up, get some-
one else who'’s proud to wear the uniform and be part of the team.

Q: What are the biggest mistakes artists make in their careers?
A: Drugs, this time and every time. I wish more journalists
would confront stars with drug problems and ask them,

“Don’t your fans think you're an asshole for getting high?”

*
Q. What'’s your response to people who say there’s too
much Kiss merchandise?

A: Actually, we haven’t put out enough, because a lot of it
sells out. So whoever says there’s too much Kiss merchan-
dise is not a marketing expert.

* 3 .
Q. How would you describe yourself in one sentence?

A: I love money, I love women, I like to work hard and I
don’t use drugs.
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TN first-ever ...
2004 BILLBOARD BACK STAGE PASS

is the premier gathering fer the concert industry, featuring
panels, discussions, networking and awards.

Join Billboard touring expert Ray Waddell at this event
tarqeted to p-omoters, agents, managers,

venues, sponsors, production p-ofessionals, merchandisers,
ticketing and all touring related businesses.

all participants subject to change

Jeff Apregan, Apregan Group Peter Grosslight, Wil iam Morris Agency Jerr; Mic<elson, Jam Productions

Dennis Arfa, Writers & Artists Group Int'l Seth Hurwitz, |.M.P./3:30 Club lan Woble, Metropolitan Talent

Michae Arfin, Write-s & Artists Group Int'l Do Law, Clear Charnel Entertainment Music John Page, Comcast Spectator/Wachovia Ctr
3rian Becker, Clear Channel Entertainment  Stam Levinstone, Corcerts East Randy Ph llips, AEG Live

Tim Borror, Face The Music Touring Rob Light, Creative Artist Agency Bob Roux, Clear Channel Entertainment
Marci2 Allen Cardwell. MAD Booking & Events  Davz Lucas, Clear Channel Entertainment Music ~ John Scher, Metropolitan Talent

Jasonm Co ton, Dioneysian Productions Peter Luuko, Comcast Spectacor Ventures Jon Stoll, Fantasma Productiors

Marty Dizmond, Litte Big Man Booking Larry Magid, Clear Channel Entertainment Rob Tonkin, Marketing Factory Inc.

Ken Fermaglich, The Agency Group Stephanie Mahler, Monterey Peninsula Artists Greg Trojan, HOB Entertainment

Carolive Frye, Clear Channel Entertainment Steve Martin, The Acency Group Bra¢ Wav-a, Clear Channel Entzrtainment
Brad Barrett, Police Productions Jonathan Mayers, Superfly Productions David Zedzck, Evolution Talent

Davic Goldberg, Ticketmaster Joh1 Meglen, AEG Lve/Concerts West Rick Zeile-, Sidney Frank Import

INFORMATION, REGISTRATION & SPONSORGHIPS 646.604 . 4660 « WWW.BILIBOARDEVENTS.COM

THE ROOSEVELT HOTEL 212.661.9600 SPECIAL RATE: $235 « EARLY BIRD CONFERENCE REGISTRATION: $299 OFFER ENDS SOON!
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