$12.99 (U.S.), $14.99 (CAN.), £9.50 (U.K.), €15.50 (EUROPE), Y2,900 (JAPAN)

Special Double Holiday Issue

RETAILER: DISPLAY UNTIL JANUARY 1, 2005

NEWSPAPER

#BXNCTCC A m A AR AR A AR kR aankxaxw J_DIGIT 908
" hl"l"'"'||"Ihldld|"|"|"l"ld "I""

#BL2408043# APRO6 A04 BO124

MONTY GREENLY

3740 ELM AVE # A

LONG BEACH CA 90807-3402

DECEMBER 25, 2004

$12.99US $14.99CAN

7 252746702552 7|“

Alicia Keys, Usher, Madonna & Castmembers Photos: Kevin Mazur/Wirelmage.com



www.americanradiohistory.com

Your potential. Our passion.™

Microsoft

playsforsure

Windows
Mediae

Jf

Choose your music. Choose your device. Know it's going to work.

When your device and music service are compatible with each other, all you have to do
is choose the music that’s compatible with you. Look for the PlaysForSure logo on a wide
range of devices and music services. For a complete list go to playsforsure.com

© 2004 Microsoft Corparation. All rights reserved. Microsoft, MSN, the MSN logo, the PlaysForSure logo, the Windows logo, Windows Medi 0 n egistered trademarks
or trademarks of Microsoft Corporation in the United States and/or other countries. The names of actual companies and products menti herein spective owners.



www.americanradiohistory.com

85% llf Elvis

See Page 12

www.billboard.com

Happy
Holidays

from your friends at

Billeoard

Photo: Chris Farina

0 o

Roller
Coaster

Music Sales Off,
DVD Stays Hot In
Up & Down Season

This story was written by Ed Christman in
New York and Jill Kipnis and Todd Martens in
Los Angeles.

While the holiday selling season is not
shaping up to be the one the U.S. industry
would like to have, it also does not look like
a disaster, according to merchants polled
by Billboard.

The retailers remain optimistic that the
season will finish on an up note, thanks to
the extra two days of shopping for this holi-
day period. But so far. it's touch and go on
where most accounts stand on any given day.

On Dec. 14. an executive with a large
account noted that the last seven days had
been stronger than the front-end of the
holiday selling season. Yet, “it's still not the

(Continued on page 74)
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Green Day enjoyed a boost last week from its Billboard
Music Awards appearance and Grammy nominations.
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'P2P Battle
Shifts To
High Court

Top Judges Take On Key
Role In Music’s Future

BY SUSAN BUTLER

The U.S. Supreme Court is about to play
a vital role in determining the fortunes of
the music industry.

Its decision in the so-called Grokster
case will finally clarify the industry’s ability
to control peer-to-peer technology through
existing law.

In so doing, the court will influence the
industry at every level, including its ability
to invest in artists and songwriters, enter-

(Continued on page 75)

Tech Boom
Buoys Biz

BY BRIAN GARRITY

NEW YORK—In a rebound year for the
music business, emerging digital for-
mats are providing a much-needed
financial boost.

Music-related products for PCs and
mobile phones are on pace to deliver as
much as $500 million in combined rev-
enue in the United States for 2004,
according to Nielsen SoundScan figures
and analysts’ projections.

(Continued on page 73)

BY BRIAN GARRITY

NEW YORK—In a bold move to pave the
way for more widespread licensing of pub-
lishing rights, EMI Music Publishing and
Sony BMG Music Entertainment have
entered an umbrella agreement that sets
working guidelines for clearing rights to
new digital music delivery opportunities on
phones, PCs, digital cable systems and
emerging physical configurations.

The pact—to be announced Dec. 17—
covers North American rights for master

FROM LEFT, MARTIN BANDIER, MICHELE ANTHONY AND ANDREW LACK

'EMI Pub, Sony BMG Forge Digital Licensing Pact

ringtones and ringbacks; DualDisc, the new
two-sided music format that combines CD
and DVD functionality; digital video distri-
bution, including video-on-demand services
and video downloads; multi-session audio
discs like copy-protected CDs; and “locked”
content for hard drives and storage media
that consumers may “unlock” by purchas-
ing the tracks or albums online.

“We didn’t want to hear a clamor that
everyone was not able to get what they
wanted because one group was holding

(Continued on page 75)
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Top of the News

9 Attorney General John
Ashcroft gives the music industry
a thumbs-up for advancing its
fight against intellectual property
theft this year.

10 A lawsuit claims that two
major one-stops are trafficking
parallel imports.

12 Robert Sillerman makes a
deal to acquire 85% of Elvis
Presley Enterprises.

Music

17 The Beat: Usher grabs the
spotlight but also shares the
stage with artists like Kanye West
and Jamie Cullum.

24 Higher Ground: The Christ-
ian genre gains broader exposure,
thanks to a surge of new talent
and outlets.

26 Jazz Notes: Such bicoastal
events as the debut of New York’s
Frederick P. Rose Hall and San
Francisco’s SFJAZZ Collective
mark the jazz world in 2004.
30 Rhythm & Blues: This
year’s R&B/hip-hop family wel-
comed newcomers and returning
veterans alike.

JAMIE CULLUM

and digital entertainment.

in the coming year.

To Our Readers

Welcome to the Special Double Holiday Issue of Billboard.
Throughout this expanded issue you’ll find comprehensive
wrap-ups and expert analysis of the year’s key events in music

In our special Year in Music & Touring section (following
page 40), we offer an unparalleled array of charts capturing 12
months of retail, radio, Internet and concert activity and defin-
ing the year’s top chart achievements. There are even more
charts at billboard.com, plus our annual top 10 lists of person-
al favorites from Billboard stafters and a host of guest artists.

Now the Billboard crew is taking a short holiday break. Our
next issue will be dated Jan. 8, 2005, but you can keep check-
ing billboard.biz for breaking industry news.

We wish all of our readers the best of holidays and good luck

30 Beats & Rhymes: The year’s
memorable moments in hip-hop
include Jadakiss’ collaboration,
“Why,” and the Vibe Awards melee.

34 Latin Notas: One of several
high points for Latin music was
the genre’s sales upturn.

38 Beat Box: A cluster of
mash-up and dance-rock releases
tore up the dancefloor this year.

40 Country: New artists like
Gretchen Wilson stormed country
music and sent sales soaring.

48 Studio Monitor: Technology
gave content creators more pos-
sibilities, while the declining cost
of entry widened the base of the
recording pyramid.

56 Songwriters & Publishers:
The House’s unanimous passage
of the Copyright Royalty and Dis-
tribution Reform Act was a cor-
nerstone of publishing in 2004.

Marketplace

43 U.S. music retail experi-
enced a stabilizing period, but
some alarming trends could
mean tough times in 2005.

44 The Indies: The year in
indies was marked with mergers,
acquisitions and major competi-
tors in indie distribution.

45 Retail Track: Cost-cutting
moves at such major distributors
as Sony BMG, and JumpStart’s

QUOTE OF THE WEEK
If someone walked into a shopping mall
and shoplifted at the rate that people are

stealing music, you would have 800,000 local
police helping you catch those people.’

DAVID ISRAELITE
Page 22

revamped pricing, left their mark.

46 Digital Entertainment: The
industry hopes to steer more
consumers toward legitimate
digital distribution services in
the new year.

Global

49 Europe ends 2004 on a
happy note with a boost in legiti-
mate download sales, continued
resilience of the U.K. market and
a wave of new talent.

Programming

61 Tuned In: The Tube: Music-
related reality shows and sitcom
deals create hot TV trends for
artists in 2004.

Features
29 Boxscore
54 The Billboard BackBeat
54 Executive Turntable
50 Hits of the World
57 C(lassifieds
63 Charts
63 Chart Beat
63 Market Watch
76 The Last Word
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No. 1 on this week's unpublished charts

SNOOP DOGG FEAT. PHARRELL _Drop lt ike its Hot
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VARIOUS ARTISTS _The Very Best Of Ceitic Christmas
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JAY-Z/LINKIN PARK _ MTY Ultimate Mash-Ups Presents: Collision Course
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CALENDAR

The Next Big Idea: The Future of
Branded Entertainment—West

Jan. 20, 2005, at the Regent Beverly
Wilshire, Beverly Hills, Calif.
Information: 646-654-5169

Billboard Music & Money Symposium
March 3, 2005, at the
St. Regis Hotel, New York.
Information: 646-654-4660

Biltboard Latin Music
Conference & Awards
April 25-28, 2005, at the
Hotel InterContinental, Miami.
Information: 646-654-4660

Biilboard/American Urban Radio
Networks R&B/Hip-Hop
Conference & Awards
August 2005
Information: 646-654-4660

Billboard Dance Music Summit
Sept. 19-21, 2005
Union Square Ballroom, New York
Information: 646-654-4660

billboardevents.com
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you should know our name.

Every business - including yours - faces the challenge of realizing the true potential of their product. With the invention of the first
optical disc, DVA became the global leader in modern optical disc technology. By effectively managing an expansive portfolio of over 1300
patents, DVA today leverages its versatile operations to enhance the value of its patented technologies. If your company is in the
business of manufacturing or distributing optical disc products, you should know our name. DVA can
help maximize your business and release the value of your investment.
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MISSING ROYALITIES? word

OVER THE YEARS, SOME RECORDING ARTISTS, SONGWRITERS
AND PRODUCERS AFFILIATED WITH WARNER MUSIC GROUP
AND ITS COMPANIES HAVE MOVED WITHOUT NOTIFYING US

OF THEIR NEW ADDRESSES. THIS MEANS THAT ROYALTY
PAYMENTS AND/OR ROYALTY ACCOUNTINGS ARE OCCASION-
ALLY RETURNED TO US WITHOUT FORWARDING INFORMATION.

IF YOU ARE A ROYALTY PARTICIPANT AND BELIEVE YOU ARE
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Bronfman’s
WMG reports
better than
expected
10-month
results

Stern Shocked,

Hispanic Rocked
Radio Landscape

BY PAUL HEINE

The vear began with the Super Bowl halftime show

fiasco and ended with aftershocks from Howard Stern
flipping his detractors the bird and taunting the Federal
Communications Commission with a just-try-and-get-
me-now move to satellite radio.

Behween those two seismic events, the FCC levied
a record number of indecency fines, responding
to an avalanche of complaints caretully orches-

trated by conservative zealots and election
year political pressure.

The results from the government crack-
down were widespread. Top-rated person-
alities were fired. Zero-tolerance edicts
were issued. On-air delays and indecency

2004 IN REVIEW

tutorials became commonplace. Warhorses like

Pink Flovd's "Money.” Nine Inch Nails" “Closer”

and the Steve Miller Band's “Jet Airliner” were edited
or vanked off the air. Talent clammed up.

“They feel that any slip of the tongue could cost them

their job.” talent agent Bob Eatman said. reflecting on
2004's icv climate.
Not evervone agreed that the stepped-up enforcement
had a chilling effect. “Any edgy air talent has had to talke
(Continued on puge 59)

Shock jock Howard Stern surprised the radio industry
when he announced he would join satcaster Sirius in 2006.

BY SUSAN BUTLER

WASHINGTON, D.C.—Reflecting on
music industry activities during his
four years as the nation’s top law
enforcement official, Attorney General
John Ashcroft expresses “delight” with
the business for advancing the fight
against intellectual property theft.

“My own view is that we need to pro-
tect the creative works of the
people in this country,”
Ashcroft tells Billboard in an
exclusive sit-down interview.

“The recording industry
has done a good job of set-
ting the tone, if you will, to
say that we care enough §
about our things to protect |
them and we expect the gov-
ernment to do its share to
stop thievery. We will,” says
Ashcroft, who resigned as
attorney general last month
and will step aside upon confirmation
of his successor.

“I believe that stealing someone’s
intellectual product is just as bad as
stealing someone’s physical product,
and I'm delighted that the music indus-
try has taken steps to correct this by
acting in its own behalf with civil suits.
This will help provide an environment
for our effort—in the criminal arena—
to target those who steal intellectual
property,” Ashcroft adds.

With this in mind, Ashcroft says, the

Photo: Kevin Mazur/Wirelmage.com

ASHCROFT: CREATIVE
WORKS NEED PROTECTION

12

Bob Sillerman
il acquires 85%
| stakein

b Elvis Presley
| Enterprises

Ashcroft Praises
Biz's Piracy Fight

Outgoing AG Reflects On IP Thefi

Department of Justice created the Intel-
lectual Property Task Force in March to
examine the department’s efforts to
enforce IP rights and explore ways to
further protect them. Its 80-page report
recommended beefed-up civil and crim-
inal enforcement, legislative changes,
educational efforts, international
strategies and cooperation with all IP
industries (Billboard, Oct. 30).

During Ashcroft’s
tenure, IP theft has ham-
mered the global music
business, particularly
through unauthorized
sharing of music files on
peer-to-peer Web sites.
To combat this, the U.S.
industry has initiated a
legal strategy of suing
individual file sharers—
7,706 to date.

While the strategy is
acknowledged to have
raised public awareness of Web theft—
and has since been adapted in other
territories—it has also been some-
thing of a public relations headache
for the music industry.

Ashcroft sympathizes with the
industry’s dilemma.

The music business, he acknowl-
edges, “was the first industry to suffer,”
because music files can be downloaded
rapidly and require relatively little
computer space. The film, software

(Continued on page 22)

2004 A Harsh Year For Touring Industry

$2.22 billion in grosses to Billboard Boxscore.

Globally, the numbers looked a little better, with an
increase of 0.4% driven by a comparatively stable European
concert market. But that was still not much to shout about.

The minuscule North American increase can likely be attrib-
uted to the 100 more shows reported this year. Without that
added activity—which may have been part of the problem—the
touring business would surely have been down in 2004.

For an industry that has not experienced a decrease in
eight years, this is sobering news, particularly when con-
sidering that touring has been a much-needed reliable
income stream for artists in the new millennium.

Upon closer examination, the news gets worse. On a per-show .

(Continued on page 27)

“The failures of 2004 can become a blip only if the peo-
ple who write the checks decide to write smaller checks,”
House of Blues executive VP Alex Hodges says, reflecting
on the large artist guarantees that have changed the indus-
try’s business model.

2004 IN REVIEW

“As for the blip, well, it has been coming and everyone
saw it coming, but no one was willing to lose a show,”
Hodges adds. “In one view, it was five or six tours that
caused the misery, but most tours have been falling short
of expectations for a few years.”

For the full year, North American promoters reported

BY RAY WADDELL

The North American touring business is breathing a sigh
of relief as the curtain drops on what many call the indus-
try’s worst year in a decade.

The final Billboard Boxscore tally shows the industry fin-
ishing with a microscopic increase in gross ticket sales of
0.2% in 2004.

But that does not tell the full story of a year in which prof-
itable shows were hard to find and promoters scrambled to
fill seats, especially in an oversaturated summer season.

As promoters lick their wounds, the big question facing
the industry is whether the flat performance of 2004 was a
blip on the radar screen or the shape of things to come.

www.billboard.com ¢ www.billboard.biz 9
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Labels Target Parallel Imports

Suit Aims To Halt Flow Of Cheap Latin Discs Into U.S.

BY LEILA COBO

The issue of parallel imports, a
longtime headache for Latin music
labels, has come to a head with two
complaints filed against a pair of
California-based distributors.

The civil complaints, which name
Prajin One-Stop Distributors in
Huntington Park and Disco Azteca
Distributors in Stockton, seek dam-
ages and injunctive relief for copy-
right infringement.

The complaint against Azteca was
filed by Universal Music Group and
Univision Music, while the Prajin
complaint was filed by Fonovisa, UMG
and Univision Music. Both complaints
were filed Dec. 9 in California.

In the filed documents, the plain-
tiffs allege that Disco Azteca and
Prajin have “imported, purchased
or otherwise obtained and/or dis-
tributed and sold within the Unit-
ed States, phonorecords manufac-

tured and acquired in other nations
and territories.”

According to the complaints, the
plaintiffs own the copyrights to the
dozens of recordings named in the
two suits, and therefore, the distrib-
utors couldn’t sell the music in the
United States without their authori-
zation. Titles mentioned in the suit
are listed by track and album name.
They run the gamut from main-
stream releases like No Doubt’s
“Rock Steady” to regional Mexican
titles like Valentin Elizalde’s “Y Se
Parece a Ti.”

While the complaint against Pra-
jin lists more than 20 album titles,
the complaint against Azteca lists
only four albums, with all their
respective tracks.

At press time, Disco Azteca had
not returned calls from Billboard.
Anthony Lopez, an attorney for
Prajin One-Stop, said he had yet to
see the complaint and therefore

| BY ED CHRISTMAN

' NEW YORK—With a restructuring
- plan that is ahead of schedule and
 costing less than projected, Warner
Music Group reported better than
' expected results for the 10-month
. period ended Sept. 30.
. For that time frame,
. the company reported
anet loss of $136 mil-
lion on sales of $2.55
- billion, versus the
- $239 million the
. company lost in the
- corresponding 10
months of the prior
fiscal year when sales
| were $2.49 billion.
WMG, which was
acquired Feb. 29 by an
| investment group led
. by Edgar Bronfman Jr.
' and Thomas H. Lee
. Partners, reconfigured
. its fiscal year to end Sept. 30. It pre-
- viously ended Nov. 30, which is why
WMG released its results now. Also,
- since the new fiscal year ends Sept.
- 30, WMG’s results this year reflect
- seven months of new ownership and
three months when Time Warner
owned the company.
Sales were up 2% in the most
- recent 10-month period, but if favor-

WMG Numbers |
Beat Expectations

 Cost Savings Give Boost To Operating Income

BRONFMAN: BIZ ‘NOT OUT
OF THE WOODS’ YET

able foreign currency exchanges are
excluded, sales would have been down |
3%, WMG interim CFO Michael Ward
said in a conference call with Wall
Street money managers.

He said WMG anticipates $250 mil-
lion in annualized savings from its
restructuring, and that |
the one-time costs to |
achieve those savings -
are now estimated to
be $225 million-$250
million—which is sig-
nificantly less than the
$310 million estimate
the investment group
announced when it
bought the company.

WMG produced
$219 million in oper-
ating income before |
depreciation and
amortization in the.
10-month period, ver-
sus $75 million in the
prior corresponding time frame.
The increase was attributed princi-
pally to cost savings in the restruc-
turing plan and lower manufactur- /|
ing costs. i

Breaking out revenue for the 10-
month period, Ward said recorded
music achieved about $2.06 billion
in sales, while the Warner/Chappell

(Continued on page 74)

had no comment.

Neither Universal nor Univision
had any comment, nor did they
elaborate on why these two partic-
ular distributors were named in
the complaints. But sources say
cease-and-desist letters had been
sent out in past months and the
labels are hoping other distribu-
tors will take the issue seriously.

Speaking off the record, indus-
try observers said they weren’t
surprised by the actions taken by
two of Latin music’s biggest labels,
as anger over parallel imports has
been simmering for years.

It is common for some retailers,
they say, to import recordings that
are manufactured far more
cheaply in other countries. Prob-
lems arise for domestic companies
when those imports are sold in the
United States at cheaper prices.
Worse still is when a major
imported release goes on sale
prior to the label’s official release
date for the recording.

Those particular issues are not
addressed in the complaints,
which are limited to copyright
infringement.

The complaints seek statutory
damages of up to $150,000 for
each copyrighted work infringed.

. BY SUSAN BUTLER

NEW YORK—A lawsuit filed in
Washington County, Md., is chal-
lenging the advertising practices of
Wal-Mart, which promote a policy of
selling only CDs that do not warrant
parental advisory stickers because
they do not contain explicit lyrics.
Melanie and Trevin Skeens, parents
of children aged 7 and 13, assert that

EVANESCENCE: UNSTICKERED ALBUM A STICKY SITUATION FOR RETAILER

Wal-Mart Sued
Over ‘Explicit’ CD

Wal-Mart’s campaign is deceptive
because the chain is selling the
Evanescence album “Anywhere but
Home.” While listening to the CD,
which they purchased at Wal-Mart,
the Skeens family discovered that the
album track “Thoughtless” (a cover of
a song by Korn) contains the “f-word.”
The disc was not stickered.
The Skeens filed a class action
(Continued on page 73)

Music Choice/Sprint Deal Puts
Audio Channels On Handsets

BY BRIAN GARRITY

NEW YORK—Music Choice and Sprint
are launching a music service that
allows mobile phone users to view
short videoclips and listen to radio-like
programming on their handsets.

The service, Music Choice Today,
bows Dec. 20 and offers Sprint sub-
scribers streaming access to Music
Choice audio channels via their cell
phones. For $5.99 per month, users can
listen to a range of genres and formats,
including R&B/hip-hop, pop, country
and rock. The service also features
music news and daily video snippets of
artist interviews and performances orig-
inally produced by Music Choice.

Music Choice president/CEO Dave
Del Beccaro says the service is designed
to allow consumers to experience a
“few quick minutes of music” in their
spare time, such as when waiting in
line or at doctors’ offices, train stations
and airports.

Sprint and other wireless carriers are
looking to advanced audio and video
features on phones to help drive adop-
tion and usage of their new high-speed
data networks.

The Music Choice offering is part
of a larger multimedia program-
ming push for mobile handsets by
Sprint. Earlier this year, the
company announced Sprint PCS
Vision Multimedia Services, which
delivers streaming audio and video
content at up to 15 frames per sec-
ond and features content from NBC,
CNN, ABC News, Fox Sports, the
Weather Channel, Discovery, E
Entertainment, mFlix, Twentieth
Century Fox, AccuWeather, Cartoon
Network, Adult Swim, Comedy Time
and 1KTV.

BROADCAST ‘CRITICAL TO MOBILE

Music Choice Today represents the
first dedicated music offering on the
platform. A limited-access version of
the service—featuring select news
and videoclips, but no streaming
audio—also comes bundled in a
package of news, sports and enter-
tainment services, called Sprint TV,
for $9.99 per month.

Clint Wheelock, director of wireless
research at research firm In-Stat/MDR,
says broadcast music is a “critical piece
of the overall mobile-music puzzle”

and has the potential to be among the
most popular multimedia offerings in
the mobile space.

Jeff Hallock, Sprint VP of product
marketing and strategy, says the Music
Choice service is a recognition of the
importance of music to the company’s
users. He says it offers mass-market
cell phone users an opportunity to “tap
in” to the digital music experience.

John Burris, director of data services
for Sprint, says music programming
services that can be used on a daily
basis have long-term potential to be
part of the overall feature mix of how
customers select their cell-phone
provider—much like picture mail and
camera services are today.

The company is holding off on
launching a traditional music video
channel. “It has yet to be seen whether
people see music as a form of enter-
tainment that they want to actively
engage in or if music on the phone is
going to be more of a passive listening
experience,” Hallock says.

At launch, Music Choice Today and
other multimedia programming will
be available only on one phone, the

(Continued on page 73)
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Sillerman Buys Big Hunk O’
Elvis Presley Enterprises

e =

BY RAY WADDELL

First radio. Then promoters. Now
Elvis.

Robert Sillerman, known for his
massive consolidation efforts in the
radio and concert promotion in-
dustries, has worked a deal to
acquire an 85% stake in Elvis Pres-
ley Enterprises.

In typical Sillerman fashion, more
high-profile announcements are
expected in the coming months in a
series of moves that could change

SILLERMAN: LOOKING AT ‘CATEGORY KILLERS’

the entertainment industry.

“It is an honor and a privilege to
kick this off with the King,” Siller-
man tells Billboard.

But the Presley deal and those to
follow under Sillerman’s new CKX
banner are more about content and
its control and distribution than
the artist-management roll-up
many expected.

“This has nothing to do with
management companies, although
I know that there has been noise

(Continued on page 74)

Label Keeps It Simple

MercyMe Singer, Producer Launch

BY DEBORAH EVANS PRICE

NASHVILLE—MercyMe frontman
Bart Millard and the band’s producer,
Pete Kipley, have teamed with INO
Records president Jeff Moseley to
launch Simple Records. The Afters are
the first signing to the new Nashville-
based Christian indie. The band’s debut
album, “I Wish We All Could Win,” is
due Feb. 22.

Simple will be distributed to the
Christian retail market through Prov-
ident Integrity Distribution and to the
general market via Sony. Millard will
be GM of the new venture. Kipley is the
label’s secretary. Marketing and radio
promotion for Simple Records will be
handled by the staff at INO.

Kipley says Moseley’s artist-friendly
approach at INO inspired them to
launch Simple. “He made it fair for the
artists,” Kipley says. “He was writing

KIPLEY: FAIR DEALS FOR ARTISTS

deals that were more in the artist’s favor
and gave them a chance to make a liv-
ing . . . He has been a mentor to us and
has changed the way a lot of us do busi-
ness in the Christian music industry.”
Platinum-selling MercyMe is signed
to INO and has enjoyed success in the
mainstream and Christian markets.
Overflow president David Lip-

Imprint With INO

scomb, who manages the Afters, says
Simple is a good fit for the band
because of the new label’s emphasis
on artist development.

“That’s not something we see much
of anymore,” he says. “Labels just aren’t
really developing artists. That’s what
Simple is able to do. They’ve given the
guys a great record deal, and they've
created a great situation where all the
distribution, marketing and radio {pro-
motion] will be handled through INO.
If an artist can find a smaller label that
has all those things set up, it may have
advantages over a bigger machine. It
made sense for the Afters.”

The band’s first single, “You,” goes
to Christian top 40 radio Dec. 17.

“We want to work with people we
believe in that believe in us, and keep it
simple,” Kipley says of the label. “It’s
about a song, and an artist delivering
it to people. It’s as simple as that.”

New Media Formats Pushed

BY CHRISTOPHER WALSH

NEW YORK—The CD and DVD man-
ufacturing business is in transition,
and will remain so through 2005.

That was the message at the Interna-
tional Recording Media Assn.’s annual
Management Summit, held Dec. 6 at
the Marriott New York East Side.

Amid the DVD’s continued ascent and
the tepid recovery of prerecorded music
CD sales in 2004, a flurry of new formats
and technologies are exciting and con-
fusing consumers, speakers said.

IRMA and research and consultancy
company Understanding & Solutions
publish a biannual state of the indus-
try summary for its membership.

Their forecast indicates that standard

CD product numbers will fall in the next
few years, which will contribute to a
slight overall decline in 2006 and 2007.

Flat-panel TVs capable of receiving
high-definition broadcast are fueling
demand for next-generation DVD. But
even as lower prices draw consumers,
the multiple product types and models
only confuse them.

U&S president Jim Bottoms said that
even though the DVD is still growing,
the surrounding technology necessi-
tates moving to next-generation DVD.

One problem: the potential war
between next-generation formats Blu-
Ray and HD DVD, each backed by vari-
ous manufacturers and content owners.
Bottoms said studios and manufactur-
ers need to unite as soon as possible

behind one format, or a player that will
read both formats.

DualDisc was also a buzzword at the
summit. Most speakers agreed that the

format’s newness prevents a reliable

assessment. But John Trickett, presi-
dent/CEO of manufacturer 5.1 Enter-
tainment, made a strong case for the for-
mat, noting that more than 70 titles had
been released in DualDisc’s first month.

“The major record labels are seriously
behind this,” Trickett said. “It’s portable,
it'’s multimedia, it’s high-quality audio.
It plays in everything, and most impor-
tantly, it's a music product that meets
consumer demand.”

He predicts “DualDisc is going to do
for music what DVD-Video has already
done for movies.”

NEWSLINE « - «

THE WEEK IN BRIEF

Columbia Records Group is eyeing S-Curve founder and chairman Steve
Greenberg for the role of president. Greenberg and Columbia representa-
tives declined to comment, but sources say the move would result in cur-
rent Columbia Records Group president Will Botwin ascending to chair-
man. The S-Curve roster, including multiple Grammy Award nominee Joss
Stone and the Baha Men, would remain with S-Curve, which has a part-
nership with EMI for many of its acts. MELINDA NEWMAN

Andy Taylor, executive chairman of the Sanctuary Group, has reorganized
the London-based company’s senior ranks. Among the changes, U.S. CEO
Merck Mercuriadis is upped to group CEQ, overseeing business on a global
basis. Mercuriadis remains based in New York.

Aky Najeeb, CEO of Sanctuary Artist Services (ex-North America),
becomes London-based CEO of Sanctuary Artist Services Worldwide. Joe
Cokell, CEO of Sanctuary Records Group (ex-North America), becomes
CEO of Sanctuary Recorded Music Worldwide.

Tom Lipsky is upped from president to CEO of Sanctuary Records
Group North America. He is based in New York and Raleigh, N.C.

Los Angeles-based Peter Asher and Carl Stubner, co-presidents of Sanc-
tuary Artist Management North America, become president and CEO,
respectively, of the unit. LARS BRANDLE

Sony Music Nashville is separating Epic and Columbia promotions into
two teams. The labels had previously maintained separate regional staffs
but shared upper management. Larry Pareigis, who had been senior VP
of radio promotion for the company, moves into that position at Colum-
bia. Bill Macky, who had been VP of promotion under Pareigis, takes the
helm at Epic. Buffy Cooper, who had been Sony’s national director of
promotion, assumes that role for Epic only. Her counterpart at Columbia
will be Tom Moran, who is upped from Midwest regional promoter.
PHYLLIS STARK

MTV will launch online music stores in Spain and Italy, according to Loud-
eye. Loudeye’s OD2 already provides the back-end technical infrastructure
for MTV digital music sites in the United Kingdom, France, Germany and
the Netherlands. ANTONY BRUNO

The Rock and Roll Hall of Fame will induct U2, the Pretenders, Buddy Guy,
Percy Sledge and the O’Jays at its 20th annual ceremony March 14 at the
Waldorf-Astoria in New York. Additionally, Sire Records chairman Sey-
mour Stein and Premier Talent Agency founder and president Frank
Barsalona will be inducted as nonperformers. CHRISTOPHER WALSH

MTV is launching three music and entertainment channels to serve U.S.-
based Indian, Chinese and Korean audiences. First to debut will be MTV
Desi, which could go live by year’s end. It will be followed in 2005 by MTV
China and MTV Korea. The channels will have exclusive programming for
U.S. audiences. Nusrat Durrani, GM/senior VP of MTV World, will oversee
the new channels. Based in New York, he will report to MTV Networks
Music Group COO Rich Eigendorff. Durrani was previously VP of e-com-
merce for MTV, VH1, CMT and Comedy Central. CARLA HAY

Warner Music Group has signed a global licensing agreement with
Melodeo, marking the Seattle-based mobile music provider’s first deal
with a major label. The deal allows mobile-phone operators to offer their
customers, through Melodeo, access to full-length tracks from WMG’s
catalog. Telefonica Moviles will offer the service in Spain, branded as
“Mplay.” Melodeo also has a licensing deal with Spanish indie Vale Music.
ANTONY BRUNO

Blockbuster will cease charging late fees to its customers as of Jan. 1= If the
rental is not returned after a new one-week grace period, customers will
be charged the full cost of the title, minus the initial rental fee. Cus-
tomers who do not want to pay for the the title will be charged a “mini-
mal restocking fee” if the movie or game is returned within 30 days after
it is rented. JILL KIPNIS

Jose Antonio Eboli has been promoted to president of Universal Music

Brazil, after just 18 months as GM. Eboli, a seasoned veteran who was pre-
viously president/managing director of Sony Music Brazil, will continue to
be based in Rio de Janeiro, reporting to Jesus Lopez, chairman of Universal
Music Latin America/Iberian Peninsula. LEILA COBO

For the latest breaking news, go to billboard.biz.
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THE DEAN OF AMERICAN ROCK CRITICS WRITES:

“FINALLY ROD STEWART HAS GOT
MATERIAL HE CAN GET BEHIND AGAIN...
HE NAILS IT.” '

-Robert Christgau, Village Voice December 8-14, 2004

Rod Stewart finds a brand-new batch of catchy and literate songs he can put his mark on

Aware that not even Kazaa-
impaired boomers will buy the same for-
mula forever, Clive Davis bends the
rules on the third annual installment of
Rod Stewart’s Great American Songbook
series. Co-producer Richard Perry

remains and Steve Tyrell joins. “What a

Wonderful World,” not a love song, and
“A Nightingale Sang in Berkeley
Square,” not an American one, tweak
concept. Eric Clapton and Stevie Wonder
solo; Bette Midler and Dolly Parton
cameo. If Parton has a fine old gawky
time with the Frank Loesser showpiece
“Baby It’s Cold Outside,” “What a
Wonderful World”—which Davis
pressed on Stewart and then, that sly
devil, declared the debut single—is no
less sodden for Wonder’s harmonica.
But together with an increased reliance
on the Kern-Berlin-Gershwin-Porter-
Rodgers pantheon, they shake up
Stardust... The Great American
Songbook Vol. III, Stewart’s first No. 1
album since Blondes Have More Fun in
1978. In a time when rockers are finally
middle-aged enough to fulfill the dire
prophecy that they’d be better off with
their parents’ music, Stewart once again
does it right.

Sez me, anyway. Reading Rod’s
reviews, many by older guys I respect, is
a disquieting reminder of how personal
these calls can be. Howard Cohen of
The. Miami Herald thinks his
“Embraceable You” is “wobbly”; I think
Stewart nails it like he’s nailed no stan-
dard before, which is why it leads the
album. Most important, Rod Stewart
doesn’t “interpret” these songs—doesn’t
“illuminate the nuances of the
Gershwins, Rodgers & Hart or Hoagy
Carmichael.” Not the emotional
nuances, always tricky business, nor the
musical nuances. He just presents them,
marked with his voice but otherwise
undisturbed. The arrangements also

AGAINST

INTERPRETATION
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eschew nuance. Far from “schlocky,”
“syrupy,” or “overproduced,” this
combo-with-strings fare is self-effacing,
compared to Alex Stordahl’s concert-
meistering with early Sinatra or one of
singing thespian Barbra Streisand’s
orchestrations—just classy enough to
signify the genre at hand without seem-
ing merely generic, so that a Dave Koz
solo is a big moment (not too big, obvi-
ously) and Arturo Sandoval’s trumpet
occupies a realm- as empyreal as
Clapton’s guitar. The combined effect is

to foreground, and in that respect flat-
. ter, the songs themselves. But because
- these are still Stewart’s records, the flat-

tery isn’t unctuous. Inscribed in his tim-
bre and phrasing and conversational

by Robert Christgau

Phetograph by John Swannell/ Retna

Still think he’s sexy

informality, and also in his history if
you like, is a conniving roué who’s soft-
ened without losing his sense of humor.
He didn’t always love this canon as
much as he says, but he’s learned to
appreciate its uses. My squib for the
first volume applies to all three: “He’ll
do anything to make her come—even
hold her hand and gaze into her eyes.”
From Dylan to Hendrix to “Maggie
May” to Elton John, Stewart is long a

" A conniving roué who'’s

softened without losing
his sense of humor

www.rodstewart.com www.jrecords.com
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connoisseur of this mainstream, and one
might argue that his songbooks are a
reproach to its current desiccation.
Who’s he supposed to cover now!
Pavement? Wilco? Jay-Z? Finally he’s
got material he can get behind again—
more polite than in the old days, but

after all, he’s come up in the world: -

Beyond its gimmick appeal, his stan-
dards shtick reminds us that while
Stewart isn’t the right guy to texture the
changes jazz folk live for, he’s always
killed a great lyric. So when he goes
pantheon, he bypasses Kern and Berlin
for wordmen Cole Porter, Ira Gershwin,
and Lorenz Hart. Unlike Willie Nelson,
whose own Stardust remains the gold
standard of rock-era standards, he cher-
ishes bridges as well as choruses, essay-
ing rarely heard verses as well. And
unlike Boz Scaggs and Linda Ronstadt,
who consorted with jazz combos on
their recent standards albums (Ronstadt’s,
believe it or not, the swinging one), his
disinclination to interpret helps him
deliver the lyric as written—and the
tune, too. ‘

. As is the plan, there are no defini-
tive versions here, though the romantic,
dirty, utterly relaxed “Embraceable
You” is pretty striking. The basic
strategy is simply to Stewartize and
hence rockify chestnuts the rock gener-
ation has never had time to tire of.
Even for someone who’s enjoyed as
much Sinatra and Fitzgerald as I have,

“ ‘S Wonderful” and “Stardust” and’

“Manhattan” and “Night and Day”
stand up to the wear, and lesser titles
bloom—"Blue Moon” and “For Sentimental
Reasong” carrying their Elvis and
Cleftones covers, “I.Can’t Get Started”
with its interpolatéd updates, or the
upper-crust “A Nightingale Sang in
Berkeley Square.”

Stewart’s good. Give him credit for
knowing it.

B¢ JSTIEFEL

ENTERTAINMENT

records
©2004 J Records, a Unit of BAIL
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Top Execs Share Their Expectations For 2005

Wishin’ And Hopin’

As Billboard closes the books on
2004, we asked some of the indus-
try’s top decision-makers, “What are
your hopes and expectations for the
music business in 2005, and what do
you foresee as the major develop-
ments to watch?” (For a global view,
see page 53.)

CONNIE BRADLEY
Senior VP, ASCAP Nashville

My hope and
expectation for coun-
try music is that it
will continue to
enjoy the increase of
sales that we had in
2004. I am hopeful
that the CMA Awards
show telecasting live
from New York in
November "05 will be
a tremendous suc-
cess and that someone will see a real
need for a country radio station in New
York City!

DEL BRYANT
President/CEO, BMI

My expectation is
that 2005 will be the
year in which the
challenge of bringing
digital rights to the
marketplace becomes
a priority for the
entire industry.
Meeting this chal-
lenge will require a
new kind of leader-
ship—a leadership that we hope will be
built on mutual respect and a spirit of
cooperation amongst copyright licen-
sors and licensees alike. At BMI, we
will work hard to develop a partner-
ship that delivers solutions that make
sense for the marketplace, while rec-
ognizing the primary contribution of
the songwriter, composer and copy-
right owner.

Any solutions must also answer the
need of the international marketplace.
Authors’ societies abroad have made
important progress in offering licenses
recognizing both the performing right
and the mechanical right in digital
applications. If we expect to maintain
the flow of international revenues, we
will have to do the same.

At BMI, our priority will be to secure
the seat at the digital table for the
songwriters, composers and publishers
we represent.

LYOR COHEN

Chairman/CEO, U.S. Recorded Music,

Warner Music Group

After a year of
restructuring our
business, we look for-
ward to growth
through signing,
developing and nur-
turing stars. And the
momentum we
already have with all
of the digital oppor-
tunities—mobile phones and the online
sector in particular—will continue to
transform the music business as we fur-
ther increase the contact points
between our artists and their fans.

JIM CUOMO
President, Ryko Distribution

I think we’ll see fur-
ther consolidation of
the majors, and more
closures at major retail.
We also foresee retail
understanding and then
embracing digital
downloads. Most impor-
tant, next year will see
the emergence, once
again, of the indie labels as the artistic salva-
tion of the industry.

MIKE DREESE
CEOQ, Newbury Comics

2005 will go down as
the year in which music
became a minority
gross-profit driver for
most music specialist
chains. The taste of the
consumer for DVD,
combined with the
profit allure and con-
sumer excitement of
trend items, is forcing everyone to think like
department-store merchants. It will be criti-
cal for labels, artists and artist management
companies to better understand the evolv-
ing consumer and to break down price and
legal barriers to promising new delivery sys-
tems, while maximizing the remaining
value chain of entrenched, traditional con-
sumer habits.

JERMAINE DUPRI
CEO, So So Def Records

You will see a lot of artist develop-
ment come back into play in 2005.
There is no new TLC in the market-
place, no Boyz II Men. I'm talking
about acts that people take time with,
not about the “American Idol”-type

singers . . . Also in
2005, get ready for
technology to change
drastically. I think
you'll see a new
record company
called Apple Music.

CHRIS GOROG
Chairman/CEO, Napster

In the digital world
of 2005, ownership
will begin to seem
irrelevant, and the
idea of paying a fee
for access to all
music—anytime,
anywhere—will
reveal itself as the
model of choice for
both consumers and rights holders.

STEVE GREENBERG
Founder and Chairman, S-Curve
Records

I expect to see the
music industry
rebounding from its
recent doldrums, as
people become used
to consuming music
through a variety of
new technologies,
including master
ringtunes. The
growth of satellite radio and Internet
radio will further fragment the market-
place, with more and more opportunities
for niche music.

JIM GUERINOT
Rebel Waltz Management (Gwen Ste-
fani, No Doubt, Social Distortion)
The big develop-
ment will be the gap
between corporate-
sponsored block-
buster releases—
supported by third-
party budgets from
corporate tie-ins—
and the rest of the

PAT HIGDON
Senior VP/GM, Uni-
versal Music Publish-
ing Group Nashville
In 2005, a lot of
people—especially
publishers—will be
watching the technol-
ogy with an eye
toward new income streams like ring-

Let your colleagues know what’s on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770 Broadway, 6th Floor, New York, N.Y.,
10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise and may be edited.
All submissions published shall become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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2004: The Year In Music & Touring

tones. Our challenge will be to focus on
delivering innovative and unique artists
and songs and not worrying about how
we're going to benefit from these new
income sources.

DONNA HILLEY
President/CEQ, Sony/ATV Music Publish-
ing Nashville

I expect country music
sales to increase an addi-
& tional 10%. I foresee
increased sales for ring-
tones and a slowing of
major deals that will not
be economically benefi-
cial to companies.

ELLIE HIRSCHHORN
Executive VP/COO, MusicNet

Look for further mar-
keting from big brands
entering the digital
music marketplace,
expansion of the mobile
music market, continued
rollout of portable sub-
scriptions and interna-
tional growth.

ANDREW LACK
CEO, Sony BMG Music Entertainment

It can’t be said too
often that the central
issue for this business
always stays the same—
identifying and develop-
ing the best new artists.
So in the year ahead we’ll
continue to build on
recent success stories
like Maroon5, Gretchen
Wilson and Los Lonely Boys.

We'll also continue to develop new ways
of delivering entertainment content to con-
sumers. There’s no question that the
availability of critical new filtering technol-
ogy makes it possible to create business
opportunities within a P2P user architec-
ture. All types of online services are going
to proliferate.

Activity in mobile entertainment should

see growth in the'mastertone and ringback
tone markets, and further developments in
the area of full-length audio downloads will
kick in as the 3G market expands. At the
same time, we are going to be aggressive in
introducing strategies to invigorate the tra-
ditional retail market, with special emphasis
on the roll out of DualDisc.

JESUS LOPEZ
Chairman, Universal Music Latin
America/Iberian Peninsula ‘
Our big hope for 2005
lies in the U.S. Latin
market. The growth of
the Hispanic population,
coupled with buying
potential, plus new music
genres and artists make
us optimistic about sales.
Our almost impossible
dream continues to be
that Latin American governments finally
realize that music is a cultural patrimony
that they must defend more aggressively,
beginning with better intellectual property
laws and a serious attack on the mafias that
control piracy.

PAT MAGNARELLA
Mosaic Media Group (Green Day, Goo
Goo Dolls)

I always hope that bands make great
records—not just my bands, but all bands
—because I think when bands make great
records it helps music, period. In the world
of the iPod and downloading, bands have to
make records or people are just going to
download the single and not buy the
record. You have to give people a reason to
buy the album.

NAMANE MOHLABANE

Co-owner, Skyblaze

Recordings/Manager of

Skyblaze artist Goapele

. With all of the consoli-
| dation in both broad-

| cast—radio and TV—and

J obviously among major

labels, it continues to be

a unique opportunity for

independents. The majors will rely more
and more on the independents to cultivate
talent and do real artist development.

DOUG MORRIS
Chairman/CEQO, Universal Music Group
Our hope is that every-
one enjoys a safe and
prosperous new year.
Moving forward, we
expect that the develop-
ment of new artists and
the growth and success
of legitimate online
music companies like
Apple’s iTunes will con-
tinue to enhance the industry’s perform-
ance. Technology has always created larger,
more vibrant markets. But the basic role of
the music company has not changed—that
being to discover, develop and distribute
dynamic new artists.

DAVID MUNNS
Vice Chairman of EMI Music and Chairman/
CEO of EMI Music North America

In 2005, Alain Levy
and I will put more focus
than ever on A&R and
continuing to increase
A&R investment: devel-
oping artists with long-
term career potential and
global appeal and contin-
uing to develop local
repertoire in all parts of
the world. Ultimately, quality music is what
drives this business, whatever the format.

We are also challenging our executives to
think even harder about what the consumer
wants, and what consumers will want five
years down the road.

Of course, we'll watch the digital world
closely. In the first half of this year, our
digital sales grew sixfold; a trend we see
continuing. In 2005, we'll see legitimate
digital music get more traction with con-
sumers in more parts of the globe, even
more business models and formats, and
more major players offering music. We’ll be
aggressively encouraging digital music dis-
tributors and hardware manufacturers to

offer interoperability with formats and
devices. How will they work together to
offer a good consumer experience? The con-
sumer will decide.

GARY OVERTON
Executive VP/GM, EMI Music Publishing
Nashville

Nothin’ but good!
That’s how I see the
future. The good news is
that people continue to
I want to have music in
their lives. The challenge
facing the music busi-
ness is to find profitable
business models that
deliver music to the peo-
ple in a format and at a
price that they want. And challenges are
nothing but opportunities.

MICHAEL RAPINO
President of Global Music, Clear Channel
Entertainment

I hope the live music
business works together in
bringing the fan cost down
to go to concerts. Every-
one involved needs to
give a little to re-energize
ticket sales. CCE has
taken a stab at this
through the elimination
of facility fees and box-
office charges on
amphitheater lawn seats
for 2005 as a start. The fan demand is
strong for music and live shows, and the
industry needs to make the entry price
more accessible to drive volume and rein-
vest in new artists.

The major development will be the con-
tinuation of the empowered fan via new
media. The live industry will continue to
find new ways to offer fans the expanded
live experience through services and prod-
ucts via Web/wireless/text/PPV, etc. We are
exploring offering wireless streaming, live
downloads, VIP packages, fan clubs—all
means to expand the live proposition to the
fan directly.

110th Salute: More Moments To Remember

Your 110th-anniversary splash is a certified
hit (Billboard, Nov. 27).

Congrats on the engaging style and insight-
ful comments. We are using it in our classes to
familiarize many of our students with the
milestones you have reported on here, as for
those born in the post-“Thriller” era much of
America’s early recording industry history is
virtually unknown.

One small addendum. Your reporting of the
Philips compact cassette was important to
include, but from a consumer point of view, it
gave consumers the power to control their own
music listening habits by making compilations.

The freedom to create your own compilations
is still a driving force in music dissemination

today, but it all started with the humble cassette
that was designed as a speech dictation system!

Keith N. Hatschek,

Chairman, Music Management Department,

Conservatory of Music, University of the Pacific

Stockton, Calif.

You fittingly cite Elton John’s historic
Princess Diana tribute, “Candle in the Wind
1997,” in your 110 Musical Milestones feature.
But it’s puzzling that, otherwise, John rates
barely a mention in the 1970s milestones nor a
biographical summary like the ones afforded
other major artists.

You missed the fact that John was the first
artist in Billboard’s history to have an album

(“Captain Fantastic and the Brown Dirt Cow-
boy”) debut at No. 1. He also was the first to
have a second consecutive album debut at No. 1
just six months later (“Rock of the Westies”).
Elizabeth }. Rosenthal, author,
“His Song: The Musical Journey of Elton John”
Burlington, N.J.

While it was satisfying to see the many jazz
milestones included in your anniversary
salute—Louis “Satchmo” Armstrong (1923),
Edward Kennedy “Duke” Ellington (1927),
Ornette Coleman (1959) and Miles Davis (1960),
it was somewhat disappointing to discover that
the 1954 Newport Jazz Festival was not consid-
ered among the 110 Musical Milestones.

Considered by many to be the single most
important event in jazz history, the debut of the
Newport Jazz Festival was more than a merely
successful enterprise: It “opened a new era in
jazz presentation,” in the prophetic words of
Down Beat magazine. Five decades ago, Dizzy
Gillespie, Oscar Peterson, Billie Holiday, Lester
Young and Ella Fitzgerald were just some of the
stars that graced the stage of the First American
Jazz Festival at the Newport Tennis Casino.

The tremendous impact the Newport Jazz
Festival has had on American culture could
never have been predicted.

Anne McDermott
Festival Productions
New York
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Don't miss the follow-up to the indushy’s most talked about event. The first “The Next Big Idea” conference attracted over 400 senior executives from companies including: American Express, Bank One, BBDO,

Broadcasting, Unilever, Universal Music, Verizon, Vh1, Vibe, VOGUE, Walt Disney Company, and more.

’rhe next B8G idea )
THE FUTURE OF

BRANDED ENTERTAINMENT

harnessing the power of movies, television, music, sports and games

January 20, 2005 ¢ The Regent Beverly Wilshire

FEATURED SPEAKERS INCLUDE:
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* The next wave in wireless as a marketing tool and Say Sfard
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The power of the out-of-home brand experience

* How music and advertising work together to create lifestyle brand imaging
Tips on how to make the most effective deals

Plus special guest keynote presentations, networking opportunities, entertainment, and much more.
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MTV Networks, NCAA,, National Football League, New Line Cinema, New York Times, Nickelodeon, Ogilvy & Mather, Pepsi-Cola Company, Plizer, SFX Sports, Showtime Networks, Sirius Satellite Radio, Sony Music, Spike TV, Sporis Hlustrated, Tima W
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Saxophonist !
Joshua Redman | S
led an all-star
octet at
SHAZZ’s

fall festival

& | Australia’s

| Kylie Minogue
continues to

captivate the
U.S. audience
{ this year

POP / ROCK / COUNTRY / R&B / HIP-HOP / LATIN / DANCE / TOURING

If your name wasn’t Usher, it was best to just get out of the way in 2004
before he ran you off the road. The 26-year-old owned the year, selling 7.1
million copies of “Confessions” in the United States alone, according to
Nielsen SoundScan; snaring 11 Billboard Music Awards and eight Grammy
Award nominations; and selling out arenas across the country.

“Confessions” claimed nine weeks at No. 1 on The Billboard 200, more
than any other title in 2004. Even more impressive, Usher ruled The Bill-
board Hot 100, spending 28 weeks at No. 1 with four singles. His reign
marked the first time an artist has spent more than six months atop that

It Started With A Flash Of Janet, LY
But In The End, It Was Usher's Planet

MUSICAL CHAIRS: As the shakeout from the Warner Music Group sale and
Sony-BMG merger continued, many label heads found themselves
ordering new business cards. Among the key moves in 2004 was
Lyor Cohen seguing from chairman of Island Def Jam Music
Group to chairman/CEO of U.S. Recorded Music for WMG.
He was replaced by former Arista Records president/CEO
Antonio “L.A.” Reid, while Arista, in perhaps the ultimate
payback, returned to Clive Davis’ purview, after it had been
unceremoniously wrenched from him a few years ago.

chart in a calendar year.
It looks as if there might be a new king of pop
—and this one isn'’t self-proclaimed.

BREAKTHROUGHS: Usher dominated 2004, but
he did have to share it with a few other artists.
In a year that had spotty sales, there were some
tremendous breakthroughs by new acts that
gave us hope for the future. For every embar-
rassment, such as William Hung, there was
another new artist who we felt could be at the
start of a meaningful career, not just a silly foot-

By Melinda Newman

mnewman@billboard.com

Steve Bartels, former Arista
executive VP of promotion, fol-
lowed Reid to IDJMG as pres-
ident of Island Records.

That post was vacated
by Julie Greenwald, who
followed Cohen to
WMG, where she is
president of Atlantic
Music Group. Simi-
larly, Def Jam/Def
Soul president Kevin

note in this year’s musical almanac.

Time will tell who will be around five years
from now, or even this time next year, but no
one can take their 2004 accomplishments away from them. On our hit list
are Kanye West, Jamie Cullum, Franz Ferdinand, the Killers, Scissor Sis-
ters, Gretchen Wilson, Ciara, Big & Rich, JoJo, Keane, Snow Patrol (on
U.S. shores) and Gavin DeGraw.

Additionally, such nascent hitmakers as Maroon5, Los Lonely Boys,
Modest Mouse, Yellowcard, Interpol and Joss Stone, who started their
ascents in 2003 or earlier, continued to rise to new heights.

BY THE NUMBERS: In 2004, 29 titles spent time at No. 1 on The Billboard
200 (see story, page 18). That's the second-highest total in five years,
behind last year’s 34. The low was 19 in 2000.

Two titles sold more than 1 million copies in their first week of release,
according to Nielsen SoundScan: Usher’s “Confessions” (1,096,000) and
Norah Jones’ “Feels Like Home” (1,022,000). That beats last year when not
one album surpassed that milestone. However, we’ve got a far way to go to
match 2000, when five albums broke the million mark.

2004 IN REVIEW

Usher was not the only musical success story of 2004, just the biggest. It was also a good year for new and almost new acts.

Liles segued to
WMG as executive VP,
after very loudly and
publicly proclaiming he was staying at Def Jam.
Sylvia Rhone left the chairman/CEO post
at Elektra Entertainment Group to
become president of Motown Records/
executive VP of Universal Records.
Among those out of the gigs they started
the year with and onto other ventures are Atlantic
Music Group co-chairman/co-CEO Val Azzoli, Atlantic
Records co-president Ron Shapiro, Motown presi-
dent/CEO Kedar Massenburg and Warner Bros.
Records vice chairman Jeff Ayeroff.

THE NIPPLE RIPPLE EFFECT: What hath Janet Jackson

wrought? When her “wardrobe malfunction” revealed

her nipple to the world during the 2004 Super Bowl], the
(Continued on page 18)

Billeoard. zun4

copies of the Year in Music & Touring at $16.95 each (includes US/Canada* S&H).
Charge my: [ Amex 1 MasterCard [ Visa

YES! Please send me

Payment enclosed $

Card # Exp Date
A _ MAIL YOUR ORDER TO:
Signature (required) Billboard Subscription
Name Title 770 Broadway,
It's the issue the industry has heen waiting for all year long, featuring year-end  compenystation New York, NY 10003
charts in every genre and the expanded coverage of the year’s most notable e ORDER ONLINE @
artist and events. * THE YEAR IN BUSINESS - A COMPREHENSIVE RECAP —_—— www.orderbillboard.com or
a | o o 3
« TOP TOURS OF 2004 S Jour odet to 645.654.5518.
o AN ANNUAL COLLECTORS ISSUE e __ — '
nternational orders please add $3 for shipping A4YIMB
BILLBOARD DECEMBER 25, 2004 www.billboard.com ¢ www.billboard.biz 17

www americanradiohistorv com


www.americanradiohistory.com

MUSIC_

The Beat

Continued from page 17

rest of the globe laughed at the stir it
created during these tremendously
conservative times in the United
States. But the Federal Communica-
tions Commission didn’t find it
funny, slapping CBS-TV parent Via-
com with a $550,000 fine. Viacom is
appealing the levy.

The ripple effect was tremendous,
with most live TV programs extending
their time delays to give them a few
extra seconds to catch any “offensive”
action and conservative watchdog
groups becoming even more vocal
about “objectionable” programming.

For us, one of the most ludicrous
results of the increased pressure on
TV to clean up its act was when
nearly two dozen ABC affiliates
declined to air “Saving Private Ryan,”
fearing viewer complaints, even
though the network had telecast the
revered Steven Spielberg movie
about World War II heroism before
without incident. The FCC has
announced that it will not fine the
stations that aired the film.

Eventually, and you can’t blame
them, Howard Stern and Opie &
Anthony, whose radio shows have been

dogged by the FCC for years, decided

enough was enough and signed deals
to take their acts to the less restrictive
airwaves—for now—of satellite radio.

VOTE FOR CHANGE: During the most
politically charged, divisive and nasty
U.S. presidential election in our life-
time, artists came together for a pur-
pose: to defeat incumbent President
George W. Bush. The result was a
weeklong series of concerts routed
through such “swing states” as Ohio,
Pennsylvania and Florida that fea-
tured Bruce Springsteen, the Dixie
Chicks, James Taylor, R.E.M. and
John Mellencamp, among others.
Following last year’s condemna-
tion of the Chicks by many conserva-
tives following lead singer Natalie
Maines’ criticism of Bush, this year’s
outing was a bold repudiation of the
right-wing notion that anyone with
an opposing viewpoint to the Iraq
War or the current administration is
unpatriotic. Ultimately, Bush was re-
elected by an impressive margin, but
the music industry, which has some-
times fought a losing battle against
voter apathy despite such efforts as
Rock the Vote, proudly demanded to
stand up and be counted this year.

SWIMMING UPSTREAM: Not all
streaming is happening on the Inter-
(Continued on page 20)

" THE CHART-TOPPERS |

Following is a chronological list of albums that
logged time at No. I on The Billboard 200 for the
2004 calendar year. The number of weeks each
title spent at No. 1 is in parentheses. Titles that
debuted at No. 1 in 2004 are indicated by stars.
Titles that spent time at No. 1 in 2003 are
indicated by asterisks.

¢ “The Diary of Alicia Keys,” Alicia Keys, JJRMG (1).*

o “Speakerboxxx/The Love Below,” OutKast, Arista (2).*

e “Closer,” Josh Groban, 143/Reprise/Warner Bros. (1).

* “Kamikaze,” Twista, Atlantic/AG (1). %

¢ “When the Sun Goes Down,” Kenny Chesney,
BNA/RLG (1). %

* “Feels Like Home,” Norah Jones, Blue Note (6). %

o “Confessions,” Usher, LaFace/Zomba (9). %

¢ “D12 World,” D12, G-Unit/Interscope (1). %

¢ “Under My Skin,” Avril Lavigne, RCA/RMG (1). %

o “Contraband,” Velvet Revolver, RCA/RMG (1). %

*“To the 5 Boroughs,” Beastie Boys, Brooklyn
Dust/Capitol (1). %

o “Kiss of Death,” Jadakiss, Ruff Ryders/Interscope (1). %

¢ “The Hunger for More,” Lloyd Banks, G-Unit/
Interscope (2). %

e “License to Chill,” Jimmy Buffett, Mailboat/RCA/
RLG (1). %

e “Autobiography,” Ashlee Simpson, Geffen/

o “Live Like You Were Dying,” Tim McGraw, Curb (2). %
o “What I Do,” Alan Jackson, Arista Nashville/RLG (1). %
o “Suit,” Nelly, Derrty/Fo’ Reel/UMRG (1). %

e “American Idiot,” Green Day, Reprise/Warner
e “Feels Like Today,” Rascal Flatts, Lyric Street/
e “50 Number Ones,” George Strait, MCA Nashville/
o “Stardust . .
¢ “Unfinished Business,” R. Kelly & Jay-Z, Jive/Def

* “Now 17,” Various Artists, EMI/Universal/Sony

» “Encore,” Eminem, Shady/Aftermath/Interscope (2). %
e “How to Dismantle an Atomic Bomb,” U2,

® “MTV Ultimate Mash-Ups Presents: Collision Course,”

» “The Red Light District,” Ludacris, Disturbing Tha

Interscope (3
* “Now 16,” Varxous Artists, Universal/EMI/Sony
Music¢/Zomba/UME (2). %

Bros. (1). x

Hollywood (1). *

UMGN (2). »

. The Great American Songbook, Vol. III,”
Rod Stewart, JRMG (1). %

Jam/Zomba/IDJMG (1). %

BMG/Zomba/Capitol (1). *

Interscope (1). *

Jay-Z/Linkin Park, Machine Shop/Roc-a-Fella/Def
JamyWarner Bros. (1). %

Peace/Def Jam South/IDJMG (1). %

ARE YOU OWED ROYALTIES?
WE ARE LOOKING FORYOU.

Every year, royalty obligations owed to musicians, songwriters, composers, and artists go unpaid
and royalty statements are returned because of incorrect contact information.

If you believe you are owed royalties or have not received a statement from Universal Music Group,
it could be because we don’t have a current address for you.

Please contact us:

PUBLISHING ROYALTIES
www.universalmusicpublishing.com/dsp_royalty_central.aspx
Royalty Help Line: 1-888-474-4979

Email: umpg.royalty@umusic.com

LABEL ROYALTIES
www.umgroyalty.com
Royalty Help Line: 1-800-439-9175

Email: royaltyhelp@umusic.com

UNIVERSAL MUSIC GROUP

INTERSCOPE GEFFEN A&M RECORDS | GEFFEN RECORDS | ISLAND DEF JAM MUSIC GROUP | RONDOR MUSIC INTERNATIONAL
UMG NASHVILLE | UNIVERSAL CLASSICS GROUP | UNIVERSAL MOTOWN RECORDS GROUP | UNIVERSAL MUSIC ENTERPRISES
UNIVERSAL MUSIC LATINO | UNIVERSAL MUSIC PUBLISHING GROUP | VERVE MUSIC GROUP
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Special thanks to
Macklam Feldman Management
... and the entire touring party
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Tell her what you’re dreaming about...

If you’re looking for your dream spot or a wise
investment, you deserve a broker who understands
your vision and genuinely gets your style.

A native New Yorker with an insider’s perspective,
Joanie Ellen has a flair for matching exceptional
people with exceptional property.

Stull dreaming? Get hooked up.

Joanie Ellen

212.941.2518
joanie.ellen@corcoran.com

corcoran group
real estate

where do you want 1o live? COTCOTANR.COM
new york city * the hamptons * palm beach
Owned and operated by NR7 Incorporated.

PERFORMING ARTS FACILITY ADMINISTRATORS SEMINAR

February 19 - 22, 2005 + Philadelphia, PA

“Perfect Your
Performing Arts Facility
Operations in Philadelphia!

Edward Rendell, Governor of Pennsylvania,

will keynote a strong educational program that
includes many hands-on sessions for

performing arts managers, as well as -
opportunities to network with product and.ser- =
vice providers. Backstage and Beyond kicks: ~

off the conference, with a workshop format tha :
includes front-of-house case studie

line arrays, and an-overview of motof
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gramming, and management issues sucfh a
utilizing resident companies and =
leveraging wealthy patrons will also be .
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net. One of the key industry buzz-
words this year was “upstream,”
meaning to move a project from an
indie label and indie distribution to
an affiliated major label and distribu-
tor. (Some prefer the word “uplift,”
although to us that sounds too much
like something we look for in a bra.)

Although the process is not new, it
became routine this year through acts
like Los Lonely Boys’ self-titled proj-
ect switching from RED-distributed
Or Music to a joint venture between
Or and Sony-distributed Epic follow-
ing the success of single “Heaven.”

Some contracts contain clauses that
an act will segue from the indie outlet
only to a partnership with a major
once a certain sales peg has been
reached. That’s fine if that is the artist’s
desire, but we've heard of cases where
such a move is mandatory, rather than
merely an option. Proponents say it is
away for the indie to stay financially
and artistically involved, instead of
being pushed out of the picture.

THE FEAR FACTOR: The year ratcheted
to a close with two incidents that
made it clear that tighter security is
needed at live events: the stabbing at
the Vibe Awards in November in Los
Angeles and the shooting earlier this
month at the Damageplan show in
Columbus, Ohio. The latter resulted
in five deaths, including that of band
guitarist “Dimebag” Darrell Abbott.

The Columbus incident recalled
the previous year’s fire at the Great
White club show in Warwick, R.L,
that killed more than 100 people.
The Columbus investigation is under
way, leaving it unclear as to how
shooter Nathan Gale got into the
club with a gun.

Despite these horrible events, it
bears reminding that the overwhelm-
ing majority of club shows go off
without any incident, but it’s never a
bad idea to check where those emer-
gency exits are.

SIMPSON SAGA: You couldn’t swing a
cat without hitting a Simpson in
2004, whether it was Jessica, her lit-
tle sister Ashlee or their father/man-
ager Joe. The elder Simpson turned
to TV to break Jessica and Ashlee,
resulting in both daughters scoring
multiplatinum albums this past year.

Of course, TV also proved to nearly
be the undoing of Ashlee when, dur-
ing her appearance on “Saturday
Night Live” in October, her drummer
accidentally cued the wrong song
only to reveal that she was lip-synch-
ing. A flummoxed Ashlee, who said
her voice had been affected by acid
reflux, shuffled offstage. By year’s
end, it was unclear what the long-
term effect, if any, would be from the
debacle. But to her credit, Ashlee
handled the incident with humor;,
poking fun at herself during subse-
quent TV appearances.

TRENDS WE'D LIKE TO SEE END:
Enough already with the standards
albums. Yes, they helped revitalize
Rod Stewart’s career and helped
break artists like Peter Cincotti and
Michael Bublé, but now it seems like
every artist who hasn’t had a hit for

THE TOP STORIES

¢ justin Timberlake unleashes
Janet Jackson’s nipple during the
Super Bowl halftime show.

® R&B and rap continue to dom-
inate the pop music charts.

¢ Bruce Springsteen, R.E.M.,
John Mellencamp and others band
together in October for the Vote for
Change tour.

¢ The world loses musical pio-
neers Ray Charles, Rick James, Cy
Coleman, Johnny Ramone, Fred
Ebb and Elmer Bernstein, as.well
as two people who brought us the
music: Scott Muni and John Peel.

e Ashlee Simpson creates a stir -
when she is caught lip-synching on
“Saturday Night Live.”

e A December shooting at a
Damageplan club show in Colum-
bus, Ohio, leaves five people dead.

eons is plumbing the depths of the
Great American Songbook.

Another trend we are over are sin-
gles “featuring” guest artists. On The
Billboard Hot 100 in the Dec. 18 issue
there were 25 songs that were
credited to a primary artist “featur-
ing” at least one other act. This hap-
pens mainly in the rap and R&B for-
mats, which makes it seem like
everyone in that genre is just drop-
ping by the studio to see whose
recording session they can crash.

But other genres have their share.
There’s Seether Featuring Amy Lee
in rock, and in country there’s Shania
Twain with (she couldn’t narrow it
down to just one) Billy Currington or
Mark McGrath. Stop the madness!

STRANGE BEDFELLOWS: OK, we
know what we just said, but one
trend we would like to see continue is
the genre-bending projects, but only
when they make sense. For example,
“Over and Over” by Nelly and Tim
McGraw is perfect, because both
artists bring something authentic to
the song. Another example is the Jay-
Z/Linkin Park mash-up album.

While some fear that fans of a par-
ticular artist will be off put by such
moves, just as we saw years ago when
Aerosmith and Run-D.M.C. joined
together for the pioneering remake of
“Walk this Way,” such mixes can take
the song to a new creative vista.

NEW MOON RISING: For 2005, we see
a greater melding between advertis-
ing and music. For example, U2's tie-
in with Apple Computer’s iPod
brought the group $20 million in
worldwide advertising for “How to
Dismantle an Atomic Bomb.” Lenny
Kravitz’s new album, “Baptism,” was
DOA until the single “Lady” got
prominent placement in a Gap ad.

We also expect to see more creativ-
ity when it comes to shilling albums.
For example, we have to give props to
Prince for including his new CD in
the price of a concert ticket to his
Musicology tour.

As vets like U2, Kravitz and Prince
know, your fans can’t rave about your
new album if they don’t know it’s out.
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Music in Merry Measure

Christmas in the Charts 1920-2004

The only complete history of every charted holiday
single and album of the past 85 years!
To order, call toll-free
800-827-9810

See a full description at
recordresearch.com
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BEST JAZZ VOCAL

CATEGORY: 46

ANDY BEY « AMERICAN SONG

“Bey performs with colorful intensity, letting loose shouts
and vamps against shifting rhythms and differing
combos of brass and woodwinds. Without a doubt,
these american songs have met an American master”

R R

- wnelay‘ 5 R‘T‘C s :

"A low-lights affair, teaming with romanticism and
elegance... the strongest set of his career."

- Billboard

"This is Mr. Bey's best recording in a late-
blooming career; it is very sure of itself."
- New York Times

"American Song ... is the work of a jazz artist fully
in his prime"
- Los Angeles Times

“At 64, Andy Bey has an impossibly
beautiful voice...His latest album showcases
the delicate, yet commanding manner in which
Bey caresses deep nuance from every syllable
of every word he sings”

- Boston Globe

“Bey’s silky bass-baritone voice has
become one of the finest instruments

in jazz..”
- International Herald Tribune

“.... with American Song, Bey again shows that he

doesn’t just deserve to be elevated - he’s also long
overdue for being celebrated.” - Down Beat

"Andy Bey conveys the same kind of otherworldly
physical command as Michael Jordan... since 1996,
Bey has recorded four CDs showcasing his mixture
of virility, tenderness, and spiritual heft. the best of
the lot is his newest: American Song."

- Village Voice

‘
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Ashcroft

Continued from page 9

and other industries are increasingly
threatened, he adds.

As Ashcroft sees it, some people
who steal music online find a way to
avoid their conscience. “They think, ‘1
paid for this CD’—they paid for a
blank-—‘and I paid for my computer.
I'mentitled to this.” ” If they acquired
a counterfeit CD, he says, they would
have a sense of holding stolen proper-
ty and may be afraid of getting caught.

While Ashcroft’s comments should
please the IP community, the attitude of
his presumed successor, White House
Counsel Alberto Gonzales, is unknown.
Gonzales has been nominated for the

post by President
Bush but faces
Senate confirma-
tion. He is not
commenting on
issues until that
process is complete,
a White House
spokesman says.
Whatever the
case, David Israel-
ite, DOJ deputy

Legdl
Matters

"0

By Susan Butler

sbutler@billboard.com

chief of staff and

Intellectual Property Task Force chair-
man, acknowledges that the department
had been limited in what it could do to
join the battle against Web piracy.

The type of theft committed by
individuals through P2P networks—
mostly small in value—is petty theft,
normally handled by state and local
law enforcement, Israelite explains.

Copyright, however, is exclusively
governed by federal law, requiring
federal enforcement, Israelite tells
Billboard. This presents a challenge
to respond with federal resources.

“If someone walked into a shopping
mall and shoplifted at the rate that peo-
ple are stealing music, you would have
800,000 local police helping you catch

consorcom

Reach further, reach deeper

Bookings for Midem 2005 in January are already up
on last year. Which means that new countries and
pavilions will be bringing you more people, more

opportunities and new revenue.

Expect 9,000 participants from over 90 countries and

more than 4,100 companies.

More music pdble are meetingﬁ
g at Midem this year. Here's why

by fax.

Join the people that make a difference.

Visit www.midem.com to register online with secure
payment or simply download the form and return it to us

Alternatively, contact Jane Rodriguez on +1 212 284 5130

You can still plug straight into the best conferences,
mentoring sessions and networking opportunities with
top executives from all sectors of the business.

But you must act now.

midemusa@reedmidem.com

< Reed MIDEM

A member of Reed Exhibitions

23-27 January, 2005 » MidemNet [Music & Technology Forum] 22 January

Palais des Festivals, Cannes, France » www.midem.com

‘those people. When it’s copyright theft,

you have hundreds of FBI agents, not
800,000 local police,” he says.

For this reason there are plans to
increase the number of investigators
and prosecutors who will be trained in
IP rights. “The government is begin-
ning to recognize the scope of this
problem and is taking this more seri-
ously,” Israelite says.

“You still want to see an aggressive
lawsuit strategy so that you can prevent
people from stealing in the first place,”
he adds.

The Recording Industry Assn. of
America is pleased with this adminis-

(Continued on page 23)

ISRAELITE: GOVERNMENT IS RECOGNIZING
THE SCOPE OF THE IP PROBLEM

A copyright theory called Creative
Commons, promoted by an organi-
zation of copyright practitioners and
academics, has emerged as a serious
threat to the entertainment industry,
says Michael Sukin, a founding
member of the International Assn. of
Entertainment Lawyers.

The nonprofit organization—also
known as Creative Commons—urges
creators to give up their copyright
protection—which lasts for the life of
the author plus 70 years under U.S.
law—by selling their copyrights to
the commons for $1, according to its
Web site. In return, the authors
receive certain rights that they can
use for either 14 or 28 years, or they
can donate all rights to the pubic

Group Urges Creators
To Give Up Copyright

domain for everyone to use.

The supporters of Creative Com-
mons believe that copyright is an over-
protective monopoly and a threat to
freedom of speech and creativity,
Sukin says.

This position has “spread like a
virus” onto the international stage, he
explains, with anti-copyright forces—
including some peer-to-peer operators
—adopting these arguments against
the music industry. If that theory is
accepted by legislators, copyright laws
could change, copyright owners could
lose protections and U.S. copyright
income could be at risk, he says.

Sukin is urging the entertainment
industry to lobby against Creative
Commons worldwide. SUSAN BUTLER

IMPORT
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EXPORT

(LP/CD) VP1700
HOTTEST 12° SINGLES

CALL TOLL FREE TO PLACE ORDERS
1.800.441.041/ FAX:718.658.3573
WWW.VPRECORDS.COM
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' Ashcroft

Continued from page 22

tration’s approach to IP protection. In
addition to the DOJ’s task force, Mitch
Glazier, RIAA senior VP for government
and industry relations, cites the cre-
ation ofa new copyright czar in the
White House, a new IP office in the
State Department and a new chief
negotiator for IP in the U.S. Trade Rep-
_ resentative’s office.

“Tt’s a terrific showing,” Glazier says.

Others in the federal justice system
recognize the difficulty of the music
industry’s position.

Judge Richard Posner of the Seventh
Circuit Court of Appeals in Chicago
tells Billboard, “It’s an interesting arms
race. You have the technologies of
copying, you have the technologies of
encryption design that somehow limit
copying. So that’s one area. If the
[music] industry won that arms race,

KOZINSKI, LEFT, AND POSNER: WEIGHING
IN ONTECHNOLOGY AND IP ISSUES

then it wouldn’t have to worry about
copyright. But if it loses, then I sup-
pose it would eventually have to
turn to something like compulsory
licenses—anyone could copy, but
there would be a compulsory license
imposed at some level.”

Judge Alex Kozinski of the Ninth
Circuit Court of Appeals in San
Francisco adds: “Technology has
always been a challenge to owners
of intellectual property, because
technology provides a better means
of policing rights and also provides
a better means of possibly infring-
ing rights.”

As the new year begins, the nation’s
capital will certainly draw the atten-
tion of copyright owners. The
Supreme Court will be reviewing the
federal appellate court decision that
held P2P operators Grokster and
StreamCast not liable for copyright
infringements by their users, and
Congress will be considering a num-
ber of copyright bills (see story, page
3). In the meantime, the DOJ will be
following up on its recommendations
and providing a status report soon,
Israelite says.

The full John Ashcroft interview is
available to subscribers of Enter-
tainment Law Weekly. Sign up at
entertainmentlawweekly.com/
billboard.

—

Fantasy Records _1‘

has been sold to the .

Concord Music Group & Q{

Harris Nesbitt acted as
exclusive financial advisor
to Fantasy Records
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New Avenues Open For Christian, Gospel

Tt was an eventful 2004 for Christ-
ian and gospel music, as new labels
were launched and additional
avenues emerged to expose the
music. Christian radio became
stronger, and the October debut of
the Gospel Music Channel gave many

hope that it will help expose the
genre to a larger audience.

The promising new crop of talent
included Kierra “KiKi”” Sheard, Day
of Fire, Warren Barfield, Barlow Girl,
Karen Harding, BDA, Overflow,
Charity Von, Bethany Dillon and

Building 429. From Southern gospel
to R&B to rock, a strong slate of new
acts started to gain traction.

Casting Crowns were one of the
year’s biggest success stories. The
act’s debut album has scanned
more than 710,000 units, according
to Nielsen SoundScan.

Publishing. The first deal under the
new division was a joint venture
between UMPG and Christian pub-
lishing veteran Michael Puryear and
his company, Final Four Music.

Jaci Velasquez started her own label,
A’postrophe Records, signing Michael
Cook and Grand Prize. Releases from

tion. EMI Christian Music Publishing
became EMI CMG Publishing.

Crowne Music Group was
renamed SHELTERecords. Gary
Chapman became sole owner of the
company, which he had launched
with Southern gospel’s legendary
Goodman family.

Though overall Spring Hill Music Group presi-
sales were lacklus- ' dent Scott Chancey resigned in
ter at midyear I August. CFO David Robinson added
because of sluggish l Ig er COO duties.
release schedules, In September, Word Entertain-
- 3 the genre looks to ment president/COO Malcolm
SE L et finish 2004 on a mm Mimms left the company. In a move
high note. The fall ™ that surprised many, former Provi-
O UR FORMUL A IS UNIQUE saw new releases ‘ ‘ . - dent Music Group chairman Jim Van
from such popular o Hook took over the top slot at Word
(@)101: R\ N4 el QN 1IN @ B CR S (@ sican (o) A\ | acts as Steven Cur- By Deborah Evans Price in November. Van Hook, dean of the
tis Chapman, dprice@billboard.com Mike Curb College of Entertainment
. 5 Michael W. Smith, and Music Business at Belmont Uni-
We Al m to B fea k GO ld Wi th Newsboys, Point of versity in Nashville, has continued in
P e r” Grace, TobyMac, 2004 IN REVIEW that post while diving into his new
T H E ] ON ES G AN G Caedmon’s Call and duties at Word.

COME AND BE PART OF
THE REALITY FAMILY

JOIN: JoNATHAN CaIN, JAN HAaMMER, THE JONES GANG,
NAzZARETH, PAT TRAVERS, Rick WAKEMAN, ZEBRA
AND OUR 1,000 STORES COAST TO COAST
AT THE MUSIC LABEL FOR 2005

CONTACT Us AT ARTIST@ AAOMUSIC.COM

REALITY: A TraNs WORLD ENTERTAINMENT - AAQ Music, MARKETING PARTNERSHIP

The Steals Brothers and members of the vocal
group Spectrum celebrate the achievement

of over 3 million BMI broadcast performances of
the American Classic "Could It Be I'm Falling in
Love" at the Board Walk Casino in Las Vegas.

For information about other Steals Brothers' Classic contact
Melvin Steals at 724-869-8545 or stealsfamily @ yahoo.com

the Gospel Music Assn.’s male vocal-
ist of the year, Jeremy Camp.

“We will look back at 2004 as the
year where we experienced an enor-
mous shift in the market,” Provident
Music Group president/CEO Terry
Hemmings says. “We've discovered
the power of Christian radio, when
you look at Selah’s ability to break
pretty much on one song and Casting
Crowns’ ability to break using Christ-
ian radio as a big tool.”

Hemmings also sees 2004 as the
year the Christian industry began
connecting with the rock audience.
He says there was “the development
of a rock music market and culture
that we’re accessing in a way we’ve
never accessed before. Some of the
smaller rock labels really popped
some pretty big numbers this year,”
including Thousand Foot Crutch,
Relient K, Kutless and Camp.

Hemmings notes that a number of
acts crossed the 100,000 sales thresh-
old. “We’re finding a way to commu-
nicate to the youth what music is out
there,” Hemmings says. “There are
bands that are working very hard to
reach that culture.”

As many of the newer acts rise to
prominence, some see a sea change
in contemporary Christian music.
“We’re seeing a real shift in the upper
echelon of our market,” Hemmings
says. “Some of the artists that have
been our staple sellers are being chal-
lenged by new artists coming up.
We're seeing a turn there, which is
good. The bar has been raised consid-
erably in terms of the requirement to
have great songs to connect with an
audience, to have songs with meat
and meaning that touch people.”

NEW VENTURES: Several labels and a
major publishing company debuted
in 2004. In March, industry vet Hugh
Robertson launched Waterfront
Records, a label focusing on concept,
compilation and value projects,
Universal Music Publishing Group
launched Universal Christian Music

both acts will bow Jan. 25.

Former Gotee Records execs Todd
and Troy Collins launched Beatmart
Recordings.

Spring Hill Music Group expanded
into the pop/rock market with the
new Slanted Records. Singer Charity
Von is its flagship artist.

In August, 4HIM’s Andy Chris-
man and business partner Scott
Pierre launched W/Squared
Records. The label bowed Nov. 9
with Chrisman’s “One.”

In December, MercyMe frontman
Bart Millard and the band’s producer,
Pete Kipley, teamed with INO

HEMMINGS: THE MARKET SHIFTED

Records president Jeff Moseley to
launch Simple Records. The label’s
first signing is the Afters.

REVOLVING DOORS: Change is always
a part of the fabric of the music
industry. EMI Christian Music Group
reorganized and in doing so com-
bined all A&R, artist development,
promotfon and label operations func-
tions for the ForeFront and Sparrow
labels under the newly created EMI
CMG Label Group umbrella.
ForeFront president Greg Ham was
named executive VP of business devel-
opment for EMI CMG. Amid this
activity, EMI CMG also announced it
was changing the name of Chordant
Distribution to EMI CMG Distribu-

ON THE GOSPEL SIDE: Earlier this
year, I added gospel coverage to my
duties at Billboard, taking over the
reins from Lisa Collins, who did a
superb job for 15 years. Since then,
I've enjoyed making new contacts, lis-
tening to lots of great music and cov-
ering some exciting developments.

One of the biggest news stories
was Vicki Mack Lataillade’s decision
to sell GospoCentric to Zomba. The
veteran executive, who founded the
label in 1992, has remained with the
company as president, working out
of its Inglewood, Calif., headquar-
ters. She reports to Tom Carrabba,
senior VP of sales and marketing/
GM of the New York-based Zomba
Label Group.

Word ramped up its gospel divi-
sions, hiring Roderick Jemison as
director of marketing for urban
gospel. He joined A&R head
Desmond Pringle, who signed such
acts as Generation J, Fortitude, Ted
& Sheri and Karen Clark Sheard.

EMI Gospel beefed up its roster
with six new signings—LaShun
Pace, Micah Stampley, the Williams
Sisters, Darius Brooks, Darlene
McCoy and V3. Meanwhile, newcomer
Kierra “KiKi” Sheard’s album, “I
Owe You,” debuted at No. 1, becom- -
ing the first title by a new artist to
debut at the summit of the Billboard
Top Gospel Albums chart.

Smolkie Norful’s new EMI Gospel
release, “Nothing Without You,” was
one of the year’s best sellers, placing
Norful atop the year-end Top Gospel
Albums Artists list.

Several new gospel labels bowed
this year: Veteran publisher/manager
Edwin J. Oliver III launched First
Tribe Music Group, a division of First
Tribe Media . . . Kirk Franklin
launched Fo Yo Soul Entertainment
in association with Zomba/BMG.
Carla Williams was named GM of the
Dallas-based company . . . Vickie
Winans formed the first online gospel
label, Destiny Joy Records.
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SUITES SO EXCLUSIVE

WE WON'T EVEN SHOW YOU A PICTURE. The two most Significant jazz

moments of 2004 emanated from
the coasts.

On Oct. 18 in New York, after years
of fundraising, Jazz at Lincoln Center
opened its new $128 million perform-
ing arts center. Frederick P. Rose Hall
is the first large-scale facility built
specifically for jazz. Dubbed the
“House of Swing” by JALC artistic
director Wynton Marsalis, the three-
venue complex was created not only
to celebrate America’s indigenous
music but to offer a model for other
cities to elevate jazz to the same insti-
tutional level of appreciation as opera
and classical music.

In San Francisco, SFJAZZ engages
in nearly year-round programming.
This year’s fall festival introduced the
SFJAZZ Collective, an all-star octet
piloted by saxophonist Joshua Red-
man, artistic director of the organiza-
tion’s spring season.

Unlike JALC’s repertory-oriented
Lincoln Center Jazz Orchestra, led
by Marsalis, the Bay Area ensemble
set up a five-week residency of collab-
orative composition, then performed

I
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New York, San Francisco
Set 2004 JazzAgenda

new material at a series
of West Coast concerts.
In addition to their
organizational duties,
both jazz stars
documented their works
on recordings. The prolific
Marsalis made his Blue
Note debut with one of his
finest outings, “The Magic
Hour,” then delivered a
follow-up, “Unforgivable

Jozz
Ngiesm

By Dan Ouelleite

douelletie@billboard.com

®

Blackness,” the score for
filmmaker Ken Burns’
PBS documentary “Unfor-
givable Blackness: The Rise and Fall of
Jack Johnson.”

In the can is the Marsalis-directed
LCJO’s debut for Palmetto Records,
“A Love Supreme,” the big band’s
take on John Coltrane’s classic suite,
to be released Jan. 11.

The Redman-helmed collective
released a remarkable three-CD docu-
mentation of its performances, “The
Inaugural Season Live 2004,” a
limited-edition collection available
only through SFJAZZ’s Web site
(sfjazz.org) that may get wider distri-

REDMAN: A COLLECTIVE FOR COMPOSERS

bution in 2005. Meanwhile, Redman
will make his Nonesuch Records
debut in spring.

DARING DAVES: With major labels in
turmoil and subsequently slashing
their jazz divisions and shrinking
their rosters, musicians increasingly
opted for DIY approaches this year.

After an epic career with ECM
Records, Dave Holland is taking
charge of his recordings. The bassist
launched his imprint Dare2 Records,
which will be distributed in the United
States by Sunnyside Records and
outside the country by Universal
Music Jazz France.

Holland has been riding a crest of
critical and popular acclaim in recent
years, winning several polls for top
quintet, big band, acoustic bass player
and jazz artist overall. His first Dare2

| release, due Feb. 22, will be a new big-

band outing, “Overtime,” the follow-
up to his Grammy Award-winning
ECM CD, “What Goes Around.”

2004 IN REVIEW

Trumpeter Dave Douglas, also a
multiple jazz-award winner, has
started Greenleaf Music with label
manager Michael Friedman (founder
of Premonition Records). Just off a
five-CD contract with RCA/Bluebird,
Douglas will deliver his own material
(beginning Jan. 25 with his NOMAD
band’s “Mountain Passages”) as well
as serve as artistic director of Green-
leaf. The label will release four jazz/
post-jazz/world music albumns in 2005,
with artists getting 50/50 profit shares.

CONCORD’S FANTASY: Even though
Concord Records is an independent,
it sure is acting like a deep-pocketed
major. Arguably leading the pack with
the most jazz releases per year, it
scored a multiplatinum triumph with
Ray Charles’ nonjazz swan song,
“Genius Loves Company.”

But its biggest coup of the year was
acquiring Fantasy Records and its cat-
alog gold mine Dec. 1, forming a new
company called Concord Music Group.
Fantasy has been the caretaker of the
largest jazz catalog in the world.

FESTIVAL CIRCUIT: The jazz party that
taught the world to swing, the New-
port Jazz Festival, celebrated its 50th
anniversary in August. Founder
George Wein of Festival Productions
paved the way for producing music
fests of all stripes as well as introduc-
ing corporate sponsorship. In com-
memoration, Columbia/Legacy
released “Happy Birthday Newport!
50 Swinging Years,” a-three-CD live
set of classic performances.
Meanwhile on the West Coast, the
Monterey Jazz Festival, the longest
ongoing fest, celebrated its 47th edi-
tion. Along with MSN Music arid
Blue Note Records, the fest has made
available as downloads eight tunes
performed live by Terence Blanchard,
Don Byron and Bill Charlap
(music.msn.com/mjf2004).
Revelations at international
locales: teenage Italian saxophone
phenom Francesco Cafiso and Brazil-
ian bossa nova wonder Rosa Passos
at the Umbria Jazz Festival in Peru-
gia, Italy, and U.K. rap/jazz saxophon-
ist Soweto Kinch at South Africa’s
North Sea Jazz Festival in Cape Town.
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Harsh Year

Continued from page 9

basis, which many consider a more
telling barometer for the health of
the business, concert grosses aver-
aged $172,990, down from $174,238
last year.

But what really tells the tale of
touring in 2004 are the attendance
figures. North American concert

attendance was down 5.4% for the
year, reflecting a decrease of more
than 2.5 million people. Per-show
attendance averaged 3,669 people,
down 6% and nearly 300 people
from 2003.

The decreases followed a decade-
long trend of dollar growth outpac-
ing attendance gains, which reflected
higher ticket prices.

“The consumer is speaking loud
and clear, and has been for the past
several years,” says Jerry Mickelson,
co-president of indie promoter Jam

Reqch or the Stars!

WRIGHT STATE
UNIVERSITY

Dayton, Ohio
937-775-3498

www.nuttercenter.com
John Siehl, CFE

Executive Director

Productions. “They’re telling us
ticket prices are too high, and it
doesn’t take an economist or a jour-
nalist to figure this out.”

That the industry was able to
overcome a 12.8% decrease in gross
sales heading into October, as well
as the fact that business was on a
record pace until the bottom fell out
in April, suggests an overcrowded
summer marketplace with less-
than-compelling, overpriced tours
playing primarily amphitheaters as
the main factor in the flat year.

Billboard Boxscore figures bear
that out: Between April 1 and Sept.
30, amphitheater business was down
17% from the previous year.

“The consumer seeks value in
every aspect of his or her life, and if
we’re bringing in shows they have
had the opportunity to see three or

four times over the past few years,
they’re going to be more selective.
And if it’s overpriced, they’ll pass,”
says Rick Franks, president of Clear
Channel Entertainment subsidiary
Cellar Door in Detroit.

Hodges says, “It’s more compli-
cated than simply saying, ‘There are
too many shows in the summer.’

“In years past, both arenas and
amphitheaters had more shows than
in today’s market,” he points out.
“It’s a question of new artists devel-
oping to replace older artists and a
question of packaging correctly
rather than simply packaging.”

Arena concerts, though, were by
and large the more successful dates
of the year.

“There seems to be a trend that the
arenas built since the late 1980s pro-
vide an exciting, comfortable atmos-

phere,” says Peter Luukko, president
of facility management firm Comcast-
Spectacor Ventures. “And they have
the ability for 100% of the capacity to
be reserved seating, providing a
greater gross potential to the acts.”

Hodges says too many artists are
playing the wrong venue at the wrong
point in their careers. “One advantage
that amphitheaters generally have is
providing a choice for consumers to
pay for a reserve seat or to take advan-
tage of a lower-price ticket on the
lawn,” Hodges says. “But in 2004, we
were charging too much money for
the lawn to justify the deals we made.
Likewise, in arenas the nosebleed
seats were too expensive.”

While admitting that the factors
contributing to the downturn are
complicated, Peter Grosslight,

(Continued on page 28)
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worldwide head of music for the
William Morris Agency, says, “Artists
have to take greater care in deciding
when they are going to tour, and the
amphitheaters have to be more
selective in their buying.”

WHAT’S NEXT?
Looking ahead, proposed tours by
such megawatt stars as U2, Paul

McCartney, the Rolling Stones, Neil
Diamond and even Barbra Streisand
will provide a major cash infusion to
next year’s tally.

But what about the rank-and-file
tours that keep the business hum-
ming? As 2005 approaches, pro-
moters, agents, managers, venues
and artists must assemble a com-
plicated puzzle of guarantees, tick-
et prices, on-sales, marketing, rout-
ing and scheduling that will
ultimately dictate the winners and
losers next year.

Grosslight believes that, barring
a general economic collapse, busi-

ness in 2005 will be more or less the
same as this year, “with the normal
variations caused by how many or
few really major artists are touring
or not in any given year.”

Others are more optimistic. “The
concert business is constantly rein-
venting itself with new and fresh
tours,” Franks says. “We just need
more new and fresh and less old and
tired. I think there is an opportunity
for a pretty big rebound.”

PROFIT AND LOSS
Interestingly, all of the promot-
ers with a national presence—CCE,

wwwBQUWBPALNEE. co
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AEG Live, HOB, Jack Utsick Pre-
sents and Nederlander—reported
increases this year, as did most
independents.

But grosses don’t reflect profits.
Further, the revenue increases were
almost always propelled by increases
in-activity. So promoters might have
grossed more, but they likely had to
work twice as hard—and spend
twice as much in guarantees—to
boost numbers.

“Gross reflects gross and means
nothing as to whether you made
money or not,” Franks says. “You
can have a very high gross and still
lose a lot of money.”

Hodges adds that some of the
most successful artists “are tight-
ening the deals, as they want to
one-up each other or they believe
their deals are justified, as they
have been making promoters
money for many years. They aren’t
wrong in one respect, but then
what happens if their business is off
a bit? It's the last 1,000 tickets that
make the difference.”

Indeed, acts and agents did well
on touring in 2004, at least in the
short term. “Agents get paid on
commission,” Grosslight says. “If
their clients choose to work and the
buyers choose to buy, the agents
get paid.”

According to Hodges, “the prob-
lem in 2004 is that the big losses
were greater than ever, and the suc-
cessful tours did not meet or exceed
expectations, even if profitable.
Many promoters that I used to sell
to as an agent have said it was the
worst year ever.”

No promoter came close to spend-
ing as much on talent in 2004 as
CCE did. With more than $1.3 bil-

THE TOP STORIES

e After years of growth, the
North American concert busi-
ness returns flat resuits.

e Clear Channel Entertain-
ment restructures, with Michael
Rapino emerging as giobal pres-
ident of the music division.

e Madonna's Re-Invention
outing grosses $125 million as
the top tour of the year.

¢ Top touring act Phish dis-
bands after its final rain-soaked
festival in Coventry, Vt.

e The Jay-Z/R. Kelly Best of
Both Worlds tour implodes, with
Kelly booted off the tour and
subsequently filing suit. '

* CCE reveals plans to drop
many facility fees at its sheds.

¢ A gunman storms the stage
during a Damageplan perform-
ance in Columbus, Ohio, killing
four people, before being killed
by police.

lion in grosses from involvement in
7,009 shows reported worldwide,
CCE is by far the dominant force in
live entertainment.

CCE was involved at some level in
nearly half of the shows reported to
Billboard in 2004. Still, no one at
CCE is talking about a banner year.

More realistic deals will lead to
more profits for everyone, Franks
says. “The artists are our clients, but
they’re also our business partners
and associates, and a deal has to
work for everybody,” he says. “As
promoters, we're predators by
nature, but every now and then

(Continued on page 29)

business events.

& ehtertalnment and prestigious social and

| Qur large coliseum.can be used for a wide
variefy. of events, everything from
trade shows and concerts to conventions

. saler

and rodeos!

T

unparalleled
i to hone; give Carey or John
a.call and make your next
“event a fremendous success!

Salem, Vlrgmla 24153-0886
center.com

28

www.billboard.com e

wwWw americanradiohistorv com

www.billboard.biz

BILLBOARD DECEMBER 25, 2004


www.americanradiohistory.com

s i Music

Harsh Year

Continued from page 28

someone needs to shake us and say,
‘Hey, this isn’t fair.””

HOB’s Hodges agrees. “Promot-
ers all talk themselves into ticket
prices and projected admissions
that are not going to be achieved,”
he asserts. “Promoters—con-
glomerates and independents—
must be willing to make reason-
* able and healthy offers, not crazy
offers. We must make offers and
price tickets that will work. If we
ask the agent to name the price
and it’s $100,000 too high and if
we pay it, then we'll repeat the dis-
asters of 2004.”

AEG Live, the subsidiary of deep-
pocketed Anschutz Entertainment
Group that promoted such shows
as Prince and Usher in 2004, con-
tinues to chisel away at CCE’s dom-
inance. AEG Live had a hand in pro-
moting 987 shows that grossed
$454 million, up from $341 million
in 2003.

“In spite of it being a very bad
summery, this was our biggest year
ever, both from a gross and a net
standpoint,” AEG Live CEO Randy
Phillips says.

AEG Live’s willingness to partner
with local promoters and its
focused national touring posture
helped the company continue its
upward spike. AEG tours in 2004
also included Kenny Chesney and
Rod Stewart.

“Every one of those tours was an
out-of-the-park home run,” Phillips
says. “Not only did the promoter
profit, but the artists made gigan-
tic percentages.”

Multimillion-dollar residencies by
Celine Dion and Elton John pro-
duced by AEG at the Colosseum at
Caesars Palace in Las Vegas also
helped the bottom line. “Celine Dion
and Elton John cover a myriad of
problems,” Phillips says.

HOB Concerts managed to do
more with less in 2004, with grosses
up $30 million to $250 million
while shows were down by nearly
100 at 2,898.

“Interestingly, our average paid

HODGES: BIZ NEEDS ‘REASONABLE OFFERS?,

attendance was greater in 2004 in
many of our venues,” Hodges says.
“We did a good job marketing.”
That includes some discounting,
but the company “cut way back, and
I mean way back, on papering and
filling the house with comp tickets,”

PHILLIPS: ‘OUR BIGGEST YEAR EVER’

Hodges notes. “Discounting is not
an answer, but papering was an ill-
ness. We tried really hard to main-
tain the value of the admission.”

HANGING TOUGH

Outside of the “big three,” some
promoters experienced significant
increases. Chief among those was
Jack Utsick Presents, which has
quietly become an international
force in the concert business. The
company was involved in 656
shows in 2004 that grossed more
than $108 million, doubling last
year’s business.

Some regional independents also
fared well. Nashville-based Outback
Concerts jumped into the top 10 for
the first time in 2004, reporting
$34.2 million in grosses, up from
only $8 million in 2003.

“We read what people are saying
about the demise of the live busi-
ness, but we’ve had an outstanding
year,” says Mike Smardak, president
of Outback. “We relish being an
independent promoter, working
hard and doing our job.”

But other independents saw
grosses decrease. Jam Produc-
tions went from $73 million to
$44 million in co-promotes and
nearly $60 million to $33 million
in solo promotions.

Jam’s Mickelson, while acknowl!-
edging 2004 was a tough year,
says Jam’s decrease in reported
grosses mostly reflects a lack of
superstar tours and more acts
that did not want to report box-
office results.

Despite the travails of 2004, con-
cert industry pros remain optimistic.

“Overall, I think the business will
be stronger in 2005, and everyone
will respond favorably to the issues
around ticket prices, guarantees,
marketing, etc.,” Hodges says. “We
really do have the same objectives as
the agents, the artists and the man-
agers. We want successful shows and
as many sellout shows as possible.”

R - E=3
D DER B aw . .
004
IHTEOCT U - = RO
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
JUAN GABRIEL, MARIANA, Auditorio Nacional, $2,889.450 75372 OCESA Presents. 0CESA
TRES DE COPAS Mexico City (32,939,735 pesos) 75,500 eight shows  Entretenimiento S.A. de
Nov. 4-7, 18-21 $78.95/$13.16 cVv.

CELINE DION

The Colosseum at Caesars
Palace, Las Vegas

$2,155,285
$225/$175/$127.50/$87.50

15,947
19,614 five shows

Concerts West/AEG Live

Nov. 12

Dec. 1-5
CELINE DION The Colosseum at Caesars  $2,034,309 15,100 Concerts West/AEG Live
Palace, Las Vegas $225/$175/$127.50/$87.50 18,420 five shows
Dec. 8-12
STING Manchester Evening News $1,062,132 14,587 Clear Channel
Arena, Manchester, England  (£571,438) sellout Entertainment
Nov. 22 $76.21/$57.62
TRANS-SIBERIAN ORCHESTRA Giant Center, $1,014,208 23,552 Clear Channel
Hershey. Pa. $47.50/$37 50 26,310 three shows  Entertainment
Dec. 12-13
BETTE MIDLER Toybta Center, $971,704 10923 Clear Channel
Houston $150.50/$40 12,410 Entertainment
Nov. 19
BETTE MIDLER Arrowhead Pond, $912,737 6.940 Clear Channel
Anaheim, Calif. $250.50/$38.70 11,669 Entertainment
Nov. 30
METALLICA, GODSMACK Arrowhead Pond, $867.475 15.900 Clear Channel
Anaheim, Calif. $75/$55 sellout Entertainment
Nov. 27
JUAN GABRIEL, MARIANA, Foro Sol, $857,331 33344 OCESA Presents, OCESA
TRES DE COPAS Mexico City {9,687,840 pesos) 46,994 Entretenimiento S.A. de
Nov. 27 $75.22/$4.42 Ccv
BETTE MIDLER ARCO Arena, $836,898 10,112 Clear Channel
Sacramento, Calif. $150.50/$15 11,326 Entertainment
Dec.2
STING National Exhibition Centre,  $832,230 11,296 Clear Channel
Birmingham, England {£447 556) sellout Entertainment
Nov. 23 $86.93/857 64
METALLICA, GODSMACK San Diego Sports Arena, $809,800 13,747 Clear Channel
San Diego- $78/$58 13,890 Entertainment
Nov. 24
BETTE MIDLER SBC Center, $761,831 9,029 Clear Channel
San Antonio $125.50/$13.65 13,837 Entertainment
Nov. 14
JAY-Z & FRIENDS WITH DMX, MARY  Staples Center, $726,960 8,987 AEG Live/Goldenvoice, Atlanta
J. BLIGE, METHOD MAN, REDMAN Los Angeles $125/$50 11,331 Worldwide Touring, Jack
& OTHERS Nov. 24 Utsick Presents, Nederlander
BETTE MIDLER New Orleans Arena, $718,759 7.919 Clear Channel
New Orleans $131.50/$16.50 8,595 Entertainment
Nov. 21
BETTE MIDLER America West Arena, $718,634 7.790 Clear Channel
Phoenix $152.50/$11.50 13,784 Entertainment
Nov. 27
METALLICA, GODSMACK HP Pavilion, $698,665 13,239 Another Planet
San Jose, Calif. $75/$55 17,890 Entertainment
Nov. 28
METALLICA, GODSMACK Toyota Center, $697.800 12,596 Clear Channel
Houston $75/$55 16,800 Entertainment
Nov. 16
VICENTE FERNANDEZ, HP Pavilion, $674,210 9,662 Hauser Entertainment, Consultants
ANA GARBRIEL San Jose, Calif. $150/$95/$75/$40 sellout Marketing Network, OCESA Presents,
Nov. 26 Clear Channel Entertainment
CHER, VILLAGE PEOPLE Blue Cross Arena. $661,140 9,249 Clear Channel
Rochester, N.Y. $75.25/$55.25 11,118 Entertainment
Nov. 22
STING Metro Radio Arena, Newcastle  $614.781 o 9,464 Clear Channel
upon Tyne. England (£332,027) 9,851 Entertainment
Nov. 19 $86.56/$57.40
STING Scottish Exhibition & Conference  $573,165 8,757 Clear Channel
Centre, Glasgow, Scotland (£308,518} sellout Entertainment
Nov. 20 $86.85/857.59
VICENTE FERNANDEZ, Mandalay Bay Events $557,715 8,292 Hauser Entertainment,
ANA GABRIEL Center, Las Vegas $125/340 8313 Consultants Marketing
Nov. 27 Network
SARAH BRIGHTMAN Staples Center, $522,500 6,629 Clear Channel Entertainment,
Los Angeles $250/$50 8,374 AEG Live/Goldenvoice,
Nov. 22 Nederlander
STEVE LAWRENCE & EYDIE GORME Westhury Music Fair, $522,448 10.379 Clear Channel
Westhury, N.Y. $55/$50 13,710 five shows Entertainment
Nov. 17-21
KBKS JINGLE BALL: HILARY DUFF, AVRIL Tacoma Dome, $506.,090 11.246 Touring Pro, Jack Utsick
LAVIGNE, GWEN STEFANI, SIMPLE PLAN, Tacoma, Wash. $55/$30 16,978 Presents
MAROONS, GOOD CHARLOTTE & OTHERS Dec.5
JAY-Z & FRIENDS WITH DMX, MARY  Arrowhead Pond, $504,330 8,545 Atlanta Worldwide
J. BLIGE, METHOD MAN, REDMAN Anaheim, Calif. $125/$50 9,710 Touring, Jack Utsick
& OTHERS Nov. 23 Presents
STING Arena Niirnberg, $462,734 7.520 Clear Channel
Niirnberg. Germany (347,999 Euros) 10,013 Entertainment, Marek
Nov. 27 $73.60/$26.59 Lieberberg Konzertagentur
CHER, VILLAGE PEOPLE Pepsi Arena, $462,417 8379 Clear Channel
Albany, N.Y. $77.75/$47.75 9,911 Entertainment
Nov. 24
CHER, VILLAGE PEOPLE ) Cumberland County Civic $451,363 5,749 Clear Channel
Center, Portland, Maine $100/$65.75 6,300 Entertainment
Nov. 26
STING Point Theatre, $439,803 6.377 Clear Channel
Dublin (339,695 Euros) sellout Entertainment, MCD
Nov. 16 $72.50/$59.56
KDND JINGLE BALL: HILARY DUFF, ARCO Arena, $416.025 13171 ) Touring Pro, Jack Utsick
AVRIL LAVIGNE, GWEN STEFANI, Sacramento, Calif. $37.50/$18.25 14,105 Presents
SIMPLE PLAN, SWITCHFOOT Dec. 4
STING Odyssey Arena, $414,769 6.073 Clear Channel
Belfast, Northern Ireland (£223,837) sellout Entertainment, MCD
Nov. 17 $74.12/$63.93
YANNI Toyota Center. $410,325 6.056 Danny 0'Donovan
Houston $75/%45 8,210 Presents, Concerts
Dec.1 West/AEG Live
VICENTE FERNANDEZ, Don Haskins Center, $392.479 4,906 Hauser Entertainment,
ANA GABRIEL El Paso, Texas $96.50/$56.50 7.801 Consultants Marketing

Netwaork

Copyright 2004, VNU Business Media, inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville.

Phone: 615-321-9171. fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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Vets Return In 2004

Usher, Alicia Keys and
Kanye West: The chart
exploits of this tuneful trio
pretty much sum up the
year in R&B/hip-hop, not
to mention popular music
overall (see page 17). But
an overview of the year in
R&B/hip-hop doesn’t begin
and end there.

COMEBACKS: Veterans Day

RN

sBlues.

hm

L Al

By Gail Mitchell

gmitcheli@billboard.com

While albums by Janet
Jackson and Brandy proved
to be sales disappointments,
2004 witnessed promising
debuts by Ciara, Kevin Lyt-
tle, Akon, Lyfe, Lloyd Banks
and Mario Winans.

MUSICAL CHAIRS: 2004 was
another year marked by
mergers (Arista-RCA,
Atlantic-Elektra, Sony-

seemingly lasted an entire
year, thanks to the tri-
umphant return of Ray
Charles, Prince, Teena Marie, Anita

THETOP STORIES

¢ Antonio “L.A.” Reid appointed
chairman of Island Def Jam
Music Group.

e Lisa Ellis named GM of Sony
Urban Music.

® Usher’s “Confessions” debuts atop
The Billboard 200 with 1.1 million
sold, overtaking Norah Jones.
 Kevin Liles becomes executive VP
of Warner Music Group, reteaming
with Lyor Cohen.

e Sylvia Rhone succeeds Kedar
Massenburg as Motown president.
Rhone is also named executive VP
of Universal Records.

 Ray Charles posthumously earns
his first platinum album for
“Genius Loves Company.”

e Island Def Jam Music Group.
acquires remaining 50% of joint
venture Roc-a-Fella Records.

2004 IN REVIEW

Baker and other experienced artists.
Facilitating the charge of this R&B
brigade was the establishment of
classic-artist divisions at several labels.
Def Jam spun off Def Soul Clas-
sics with Patti LaBelle and the Isley
Brothers. The rap connoisseurs at
Cash Money ramped up Cash Money
Classics with Marie (and later
created urban/pop imprint
Roun’Table Entertainment). Thump
Records brought back such icons as
Bootsy Collins. Mathew Knowles’
Sanctuary Urban Records Group
threw its hat in the ring with the
O Jays and Chaka Khan and plans
for 2005 releases by Earth, Wind &
Fire and Keith Sweat.

BACK IN STRIDE: The returns
weren't limited to veterans. Several
contemporary R&B/hip-hop acts
reappeared with new projects,
including Nelly, Destiny’s Child,
Jill Scott, Lalah Hathaway, Lil Jon
& the East Side Boyz, Eminem,
Nas and Snoop Dogg.

BMG), layoffs and executive
reshuffling. But it ended on a
bright note, with an addition
to the dwindling ranks of black senior
executives: new Def Jam Recordings
president/CEO Jay-Z.

HEAD-SCRATCHING TREND: The
stripping of new songs onto best-
selling albums, which then are
rereleased, advanced from a ripple to
a fast-moving current. Setting the
pace in the R&B/hip-hop waters
were reissues of Usher’s “Confes-
sions,” Twista’s “Kamikaze” and
Avant’s “Private Room.”

Some contend this marketing
ploy breathes new life into estab-
lished albums. Maybe it does—but it
also borders on lazy. Why not take
those songs and craft another strong
album on that foundation? With
consumers decrying the lack of good
new music, why not give them what
they want, instead of asking them to
pay again for a dip in the same pool?

LOOKING AHEAD: Producer Jermaine
Dupri, who recently garnered four
(Continued on page 32)

THE CHART-TOPPERS

Following is a chronological listing of albums that logged time at No.
1 on the Billboard Top R&B/Hip-Hop Albums chart during 2004. The
number of weeks each title spent at No. 1 is in parentheses. Titles that
debuted at No. 1 are indicated by stars. Titles that spent time at No. 1
in 2003 are indicated by asterisks.

(3). »

UMRG (1). x

Beach/Epic/Sony Music (1). %

IDIMG (1).

Slide/Atlantic/AG (1).

South/IDIMG (1). %

* “The Diary of Alicia Keys,” Alicia Keys, J/RMG (4). *

e “Soulful,” Ruben Studdard, J/RMG (2).

¢ “Kamikaze,” Twista, Atlantic/AG (2). %

* “The College Dropout,” Kanye West, Roc-a-Fella/Def Jam/IDJMG

* “Tough Luv,” Young Gunz, Roc-a-Fella/Def Jam/IDJIMG (1). %
e “Bad Boy’s 10th Anniversary . .. The Hits,” various artists, Bad Boy/

 © “Split Personality,” Cassidy, Full Surface/J/RMG (1).
| e “Confessions,” Usher, LaFace/Zomba (11) *.
| e “Hurt No More,” Mario Winans, Bad Boy/UMRG (1). %
‘@ “D12 World,” D12, Shady/Interscope (1). %
e “Living Legends,” 8Ball & MJG, Bad Boy/UMRG (1). %
- e “Tical 0: The Prequel,” Method Man, Def Jam/IDJIMG (1). %
| e “To the 5 Boroughs,” Beastie Boys, Capitol (1). %
| e “Kiss of Death,” Jadakiss, Ruff Ryders/Interscope (1).
o “The Hunger for More,” Lloyd Banks, G-Unit/Interscope (5).
o “True Story,” Terror Squad, SRC/Universal/UMRG (1). %
- @ “Godfather Buried Alive,” Shyne, Gangland/Def Jam/IDJMG (1). %
e “The Hard Way,” 213, Doggystyle/TVT (1). %
» “Happy People/U Saved Me,” R. Kelly, Jive/Zomba (1).
'« “Beautifully Human: Words and Sounds Vol. 1,” Jill Scott, Hidden

e “My Everything,” Anita Baker, Blue Note (1).
e “Suit,” Nelly, Derrty/Fo’ Reel/UMRG (2). *
e “Goodies,” Ciara, Sho'nuff-MusicLine/LaFace/Zomba (1). % !
e “Unfinished Business,” R. Kelly & Jay-Z, Jive/Def Jam/Zomba/

¢ “Thug Matrimony: Married to the Streets,” Trick Daddy, Slip-N-

e “Encore,” Eminem, Shady/Aftermath/Interscope (2). * .

e “Destiny Fulfilled,” Destiny’s Child, Columbia/Sony Music (1).

e “Urban Legend,” T.I., Grand Hustle/Atlantic/AG (1). *

¢ “The Red Light District,” Ludacris, Disturbing Tha Peace/Def Jam

West, Terror Squad, Jadakiss Deliver This Year

This week’s column was written by
Rashaun Hall in New York.

With another year almost in the
books, it’s time for the requisite wrap-
up column. To mix things up a bit,
Beats & Rhymes decided to stage its
own awards show.

I know the Billboard Music Awards

WEST: HIS ‘COLLEGE DROPOUT’
MADETHE GRADE IN 2004

were handed out Dec. 8, but I have
some special honors I want to give.
So sit back, relax and reminisce with
me about hip-hop in 2004.

ALBUM OF THE YEAR: “The College
Dropout” by Kanye West (Roc-a-
Fella/Def Jam).

Yeah, I know it’s not the most orig-
inal choice in the world, and the last
thing West needs is more ego-
stroking, but it’s the truth. He walked
that fine line between the under-
ground and commercial better than
anyone has to date.

West had some stiff competition
from new releases by Nas and Mos
Def, but “The College Dropout” was
the album to have.

SINGLE OF THEYEAR: “Lean Back”
by Terror Squad (SRC/Universal).
Every time I hear that booming
intro in my car, I rev the engine. Fat
Joe, a longtime personal fave, and his
crew finally got the respect they
deserve, thanks to a hypnotic track

from Scott Storch. It’s the kind of
song that excites you no matter how
many times you hear it—and trust
me, | heard it enough times in South
Beach alone this summer.

Beatss

Rhﬁpgs

2004 IN REVIEW

COLLABORATION OF THEYEAR: “Why”
by Jadakiss featuring Anthony Ham-
ilton (Ruff Ryders/Interscope).

It’s safe to assume that Usher, Lil
Jon and Ludacris will grab the best
rap/sung collaboration Grammy
Award for “Yeah!” But for my’
money, “Why” was the collabo of the

year. Mixing street and conscious-
ness, Jada had the nation buzzing
with the line “Why did Bush knock
down the Towers?” And it didn't
hurt to have soulster Hamilton
crooning on the hook.

For an added treat, check out
the remix featuring Common and
Styles P.

WHAT THE HELL? AWARD: The Vibe
Awards melee.

First off, who would want to attack
Dr. Dre? And second, why would you
attack him there and not think that
30 dudes wouldn’t “protect” him? At
this rate, awards shows are becoming
the least safe place to be.

2004 saw hip-hop lose one of its
most original voices, O’ Dirty Bas-
tard (aka Big Baby Jesus, aka Osirus,
aka Dirt McGirt . . . you get the
point). ODB was a one-of-a-kind MC.
While he may be remembered more
for his antics than his artistry, his
contribution to hip-hop should not
be discounted.

The deaths of Ray Charles and
Rick James—though neither was a
hip-hopper—also had a profound
effect on our genre.

Charles, a class act, was a true
businessman as well as a musician—
how else could he negotiate owner-
ship of his own masters? Gangsta.

James, for better or worse, pursued
the fast and furious lifestyle that
many of today’s MCs purport to live.
He also crafted some of the funkiest
music of the '80s. And, yes,that
includes “Super Freak”—you know
you danced to MC Hammer’s “You
Can't Touch This” at least once.

You may be wondering what’s in
store for hip-hop in 2005. Well, if you
ask me—and I guess since you're still
reading, you are—next year will be all
about newcomers.

In particular, look for indie darling
Little Brother to break into the big
time with its Atlantic debut. There’s
also supposed to be a second album
from some guy named 50 Cent. 1
think he will be big.

30

www. billboard.com -«

wwWwW americanradiohistorv com

www.billboard.biz

BILLBOARD DECEMBER 25, 2004


www.americanradiohistory.com

®
» ' » DR » » ' » A B
IO ¢ 4® »
- I Sales data compiled from a national subset N _ el | |
g 2 1l panel of core R&B/Hip-Hop stores by Nielsen z E 2 z
c|g ARTIST Selind Cear Title | % & 5[] armst Title | % 3
g E IMPRINT & NUMBER/DISTRIBUTING LABEL 22 S IMPRINT & NUMBER/DISTRIBUTING LABEL 22
. _\__ | 8 ;e NUMBER 1/HOT SHOT DEBUT SEHE 1 week At Number 1 51 465 161 KANYE WEST A2 ROC-A-FELLA/DEF JAM 002030*/IDJMG {8.98/12.98) The College Dropout
1 m il LUDACRIS  0ISTURBING THA PEACE/DEF JAM SDUTH 003583*/1DJMG {8.98/13.98) The Red Light District| 1 39135 | | MOS DEF  rawus/cerren oosssev/TeRscope (rass col The New Danger | 2
2 5:':_':&1__[3*‘_‘]: ‘“"_| MARIO  3R0 STREET/J 81885*/RMG (18.95 CD) ‘ Turning Point | 2 43 |67 | ray CHARLES  unsan WORKS S08Z7/MADACY (938 D) Ray Charles Celebrates A Gospel Christmas With The Voices Of Jubilation! | 43
) ;$5 GREATEST GA[NER 5$5 45 |37 |45 | LYFE JENNINGS  coLUMBA 90946/SDNY MUSIC (12.98 EQ CD) [M] Lyfe 268-192 | 17
3611 3 | DESTINY'S CHILD  c0tUMBIA 92595/SONY MUSIC {18.98 EQ CD} Destiny Fulfilled } 1 48 |41 | PITBULL  DiaZ BROTHERS 2550%/TVT {1198/1898) M.LAM.L. (Money Is A Major Issue) | 7
4 B | CAM'RON  R0C-A-FELLADEF JAM 002728°/iDJMG (8.98/13.98) Purple Haze | 4 3138 |23 | - | VARIOUS ARTISTS  BAD BOY 003700*/UMRG (13.98 CD/OVD) Bad Boy's R&B Hits | 23
544 | LIL JON & THE EAST SIDE BOYZ  swme 26907777 (11981798} Crunk Juice | 3 52 |43 | £/ | CRIME MOB  BuEREPRISE 48203WARNER BROS. (1398 CO) Crime Moh | 11
6 51 3 | 5| EMINEM  SHAOV/AFTERMATH 003771*/INTERSCOPE (8.98/13.98) Encore | 1 53 166 | ) | BONE THUGS-N-HARMONY  RUTHLESS 25423 (1898 CD) Greatest Hits | 43
1|— 8 T.l.  GRAND HUSTLE/ATLANTIC 83734%/AG (18.98 CD} Urban Legend | 1 2| 58 |47 [i{)] SMOKIE NORFUL  emiGosPeL 77795 (17.98 C0) Nothing Without You | 15
3 | — | 7| JAY-Z/LINKIN PARK  ACHNE SHORROC A FELLADEF Jith s ARNER BROS. 938 Coivo) MTV Ultimate Mash-Ups Presents: Collision Cowrse | 3 1} 3@¢ PACESETTER 3¢ -
9 110 7 | 57| USHER A® warace sasszoma izssnasel Confessions | 1 60 )82 (75| | RAVEN-SYMONE  Hotywooo teza7 (1838 0o} This Is My Time | 50
U 2 |72] €] NAS  LLWILGOLUMBIASZGS*/SONY MUSIC 1935 F CO) Street's Disciple | 2 RS 57 |50 [¢2: ] JADAKISS  sure avoes e iNTeRsCOPE (9813981 Kiss Of Death | 1
8 | 2 | & | FANTASIA smsmvs 185 co) Free Yourself | 2 W5 Ml5e 48 | | JACKIO  poesov assoerivi jrsscor Poe Little Rich Girl | 12
9 |5 | 5| SNOOPDOGG _ocarsmeserronwmsmicsscoreisssisss &G (Rhythm & Bangstal: The Masterpiece | 4 WCEM 54 |46 |£F3] LIL SCRAPPY/TRILLVILLE @ susnons: asmameasaos issacol__The King Of Crunk & BMERecordings Present | 3
13411 |12 4k . CIARA @  SHO'NUFF-MUSICLINE/LAFACE 62819%ZOMBA (12.98/18.98) Goodies | 1 64171 |— | | STEPHANIE MILLS s sessoicrmvenn iass cor Born For This! | 25
14412(10 i’)SJ NELLY A’ DERRTY/O' REELOISSI6 1UMRG (8.98/13 98 Suit| 1 A3 55 (45 | ki1] JON B Ez87520/5ANCTUARY URBAN (18.98 CD) Stronger Everyday | 17
15413 9 | | VARIOUS ARTISTS A? Em/UNIVERSAUSONY BMGZOMBA 74203/CAPITOL (5.9 COJ Now17] 4 K l75]|— | VARIOUS ARTISTS  TE RIGHT STUFF 78859CAPITOL 1995 CO) Ultimate Soul Christmas | 66
164 14111 [I] JA RULE e NC/DEr Jam ooz /s (138 o) RULE] 3 BF5 60 [55 [i)| DE LA SOUL  normsssancrusay ussan isss coy The Grind Date | 17
17 118 [19 | 15[ RAY CHARLES A?  HEAR 2249/CONCORD 1898 CD) Genius Loves Company | 5 68 .. T SOUNDTRACK  New Line 29037 (16 Col Blade Trinity | 68
2= 8 GERALD LEVERT _ anantic esrssiag (129188 Do | Speak For The World | 7 3 68 {51 | LIL WYTE  HvPNOTIZE MINDS 68500/ASYLUM {17.98 CD/OVD) Phinally Phamous | 6
7 MR ? RUBENISTUDDARD r szszsms 58/l INeed b Angely| o P 67 {60 |57/ | JAY-Z A2 ROC-A-FELLA/DEF JAM 001528/IDJMG {8 38/1298) The Black Album
20 417 {15 | 21 | RAY CHARLES ® WG SOUNDTRACKS/ATLANTIC TB540/RHIND (18,93 CO} Ray (Soundtrack) | 7 61 |52 [05)| THE ALCHEMIST _ accests xoch (1558 cor (] tst Infantry | 11
7 NS CHINIGVE eyl Swsgon sy RPsEmalln 2 66 |58 | £l | TEENA MARIE  CASK MONEY CLASSICS 002552/UMRG {1298 CO) LaDona | 3
223120 - NEELY_rAl_DERRTYED A 1005143VAG 139 Sieaty 2 69 159 {7Ls)| TERROR SQUAD  SRC/UNIVERSAL 002806%/UMRG (13.98 CO) True Story | 1
s » z Diplomatic | ity2| 8 i
L AN HEDIETOMATS o Jom s ROcH 5 ) L umaTlc mmsunlty 63 |49 || | TALIB KWELI  RAWKUS/GEEFEN 003407*/INTERSCOPE (1398 CD} The Beautiful Struggle | 3
I - *IAG (12.98/18. Thug Matri : Married To The Streets | 1 i
20116 § URICHE DA DD\ AL AT 57115 |05 mgamony.Tanied o e ee™ 62 |57 | VARIOUS ARTISTS  INTEGRITY GOSPEL/GDSPO CENTRIC 70072/ZOMBA (18.98 CO) Gotta Have Gospel! Vol.2 | 57
[ FABOL! g RealTalk | 2 i
- 21114 = OuUsS e ZESERTSTDRM/ATLANTIC 83754*/AG {18.98 CD) — : A eals5al | THE GAME ceriowrinssco) Untold Story | 29
6 4 27|26 ALICIA KEYS A g ] e Dia icia Keys i
5 S’ﬁ_ SN2 AME 5 SHB% L Joj - 77 180 69 | LIL' ROMEO  NEw NO LIMIT 5763*/KOCH (12.98/17.98) Romeoland | 29
7429(27 |74 JOJO A DA c 2/UMRG {1398 o ! i
2 25 A R e D _ M 77171 ] | DONALD LAWRENCE & CO.  vesmvszzmzomenr1ssirse (1 I Speak Life | 22
24|22 [ (x| ANTHONY HAMILTON A  S05S0 DEF52107/Z0MBA (1298 CD) Comin’ From Where I'mFrom | 6 fay —
; 79 Uil SOUNDTRACK  wait DisNEY 851015 (18.98 CO) That's So Raven | 54
Bl 2218 | 1| NEW EDITION  5an oy 003422*/UMRG (1398 CO} One Love
5 S8 72 162 | 15| MASE @ A0 80v/F0" REEL 003063/UMRG {13.98 COI Welcome Back
30 1 31 (30 |44 QUEEN LATIFAH  VECTORFLAVOR UNIT 003435/INTERSCOPE (12.98 CD) The Dana Owens Album | 11 —
. - - 70 163 | &3 | JUVENILE  cASHMONEY 003548*/UMRG (1395 CD) The Greatest Hits | 9
30 (17 ] | R.KELLY & JAY-Z A JIVE/DEF JAM 003631%ZOMBA/IDIMG [12.98/18.58) Unfinished Business | 1 > A C.V‘ TWIETA — 1
26|24 | 71 YOUNG BUCK  6-UNIT02972/INTERSCOPE (13.98 CD) Straight Outta CaShville | 2 - — A NN G amixaze
74 |81 | J MOSS  60sPO CENTRIC 70068/Z0MBA (17.98 CD} [H] The J Moss Project | 36
28|29 | 2 LIL WAYNE @ cASH MONEY 001537/UMRG 11398 CD) Tha Carter | 2 . i . s =
- 76 2 1
25|28 @E} JILL SCOTT @  HIDDEN BEACH/ERIC 32773%/SONY MUSIC (18 98 EQ COI Beautifully H Words And Sounds Vol.2| 1 :: S w SOTHEAS T 5‘ EATACHBFSHZOMBATZ2 9 Chi pegkel uxxx/-rhe LOVI? BEIO_W L
32132 YING YANG TWINS  coLuranm a191v1 1198 C0/0v01 My Brother & Me | 6 88 |84 (7{7{ 50 CENT AS  SHADY/AFTERMATH 493544*/INTERSCOPE (8.98/12.98) Get Rich Or Die TI:VIn 1
% 33(21 [ 21| KENNY G mstaaroms twsaco At Last... The Duets Album | 21 28 50 | — L) URBAN MYSTIC  S0BE 48919/ WARNER BROS. (1398 CD) [H] Ghetto Revelations | 50
o 2 -
35|31 [1L]| ANITA BAKER @ swenore o nzssisss My Everything | 1 83 | _ LUTHER VANDROSS A? Jsis5/RMG (1298/18.98) Dance With My Father | 1
34|33 | 5] LLCOOL J @ o samommsssrioons iassco) The DEFinition | 3 2:80 81 (80 | | LIL WAYNE  cASH MONEY 003648/UMRG (9.98 CD) Tha Carter: Screwed & Chopped | 56
3914724 m BLACK EYED PEAS A? Aaw o02561NTERSCOPE (1256 COl Elephunk | 23 89 191173 E}ﬂ.l THE DIPLOMATS PRESENT JIM JONES  0IPLOMATS 5770*/K0CH (17.98 CO) On My Way To Church | 4
401 44|25 m BEYONCE A® COLUMBIA 85356+/SONY MUSIC {1296 EQ/18.96) Dangerously InLove | 1 ~Toll 92 | — :;.:. :ll STEVIE WONDER  MOTOWR/CHRONICLES 002631/UME (338 CD) The Best Of Stevie Wonder: 20th Century Masters The Christmas Collection | 90
i ._;_._"..-j 7WILL BOMNING. ozt sore Christmas, Love And You | 40 9 .-78 ?9 éﬁf’ VICKIE WINANS  VERITY 432:14/70MBA (11.9818.98) [H] Bringing It All Together | 38
o T i
37/39| | MICHAEL MCDONALD @ womown msimaums ti3ss ol Motown Two | 8 92 L 8 J VARIOUS ARTISTS  RHiNG 76516 (18.38 C0) The Soulful Sounds Of Christmas { 92
4236 &'B] LLOYD BANKS A  G-UNIT 002825/INTERSCOPE (8.98/13.98) The Hunger ForMore | 1 234 98 [82 Eﬁ] KIERRA KIKI SHEARD _ e GosreL 7ans 1795 o) [H] 1 Owe You | 29
36|34 [ 17| R. KELLY A% e soasszomea i senssel Happy People/U Saved Me | 1 LW 84 (90 | ~1'] FRED HAMMOND  VeRITY/JIVE sa744Z0MBA {1198/17.98) Somethin' 'Bout Love | 4
4514942 aa VARIOUS ARTISTS A2 UNVERSAUEMUSONY MUSIC/Z0MBA 005017/UME (16 88 CD) Now1s| 2 95 MICHAEL JACKSON  MJJ/EPIC 92600/SONY MUSIC (58.98 £Q CD/DVD) The Ultimate Collection | 48
46 ] 51|64 | VANESSA WILLIAMS  Lava sarssiac 1ass col Silver & Gold | 46 BRA: | ROY JONES, JR. PRESENTS BODY HEAD BANGERZ 800y HeAUNVERSAL ocseoUMRG (1368 C0) [M] Body Head Bangerz: Volume One | 38
47159156 ;ﬂm- JOSS STONE @  -CURVE 84897° (18,98 CO) Mind Body & Soul | 15 =) BABY BASH  n0PE HOUSE/EMPIRE MUSICWERKS 450612/V1 (1898 CD) Menage A Trois | 32
S
46 40 MON o ST e oy Trouble | 11 | PRINCE A NPG/COLUMBIA 52550/SONY MUSIC (18.98 EQCD) Musicology | 3
B 40|38 | /]| GUERILLA BLACK  czarssswirin (129817 58) Guerilla City | 4 A 90 |83 THE O'JAYS  mUSIC WORLD 87515/SANCTUARY URBAN {18.98 CO) Imagination | 19
50 ] 0E7 £ ] YUNG WUN  FuULL SURFACE 60767/RMG 1838 CD) [H] The Dirtiest Thirstiest| 50 K100) ;| MICHAEL MCDONALD A  worown iopst/ Ui 126 Col Motown | 17
& 0
ccegeen s OP R&B/HIP-HOP CATALOG ALE
J »|||0.0.0|(® LK L »
x Sales data compiled from a national subset @ . g = 2
E panel of core R&B/Hip-Hop stores by k Nielsen E E ;
= SoundScan 2= & Z2E
< | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Tite | 235
3% NUMBER 1 38¢ 2 Weeks At Number 1 11 | NAT KING COLE @ EMi-CAPITOL SPECIAL MARKETS 57729 (2.98/5.98) Christmas Favorites | 24
1 4 1 | THE TEMPTATIONS worownchronicies srsvumeasssss  The Best Of The Temptations: 20th Century Masters The Christmas Collection | 8 "8 13 | EMINEM  A® WEB/AFTERMATH 493290%/INTERSCOPE [8.98/12.98) The Eminem Show | 134
2 M 3 | THE TEMPTATIONS A GOROY/MOTOWN 635279/UME (2.98/5 98 Give Love At Christmas | 50 15M 16 | KENNY G A® anisTa 18767/RMG (12.96/18.98] Miracles—The Holiday Album | 49
3 2 | MARIAH CAREY A°® coLumBiA 64222/SONY MUSIC (11.98 EQ/17.98) Merry Christmas 53 168 18 | AL GREEN A2 HIUTHE RIGHT STUFF 30800/CAPITOL {10.98/17.98) Greatest Hits | 482
M 4 | LUTHER VANDROSS A LV/EPIC 57795%/SONY MUSIC (5.98 £0/9.98) This Is Christmas | 48 15| LIL JON & THE EAST SIDE BOYZ A’ BME 2370*/TVT (13.98/17.98) Kings Of Crunk 7
54 5 | RAY CHARLES rHino 798221198 CD) The Very Best Of Ray Charles | 24 ;M 14 | THE NOTORIOQUS B.1.G. A° BA BOY 002852/UMRG (13.96 CO/DVD) Ready To Die | 473
60 6 | WHITNEY HOUSTON _ ARISTA 50995/RMG {18.98 Co) One Wish: The Holiday Album 9 198 22 | ANITA BAKER @ ATLANTIC 78209/RHIN {1798 CO The Best Of Anita Baker | 116
71 9 | BOB MARLEY AND THE WAILERS # ™ turrcone/siano sessosumemonizsl  Legend: The Best Of Boh Marley And The Wailers | 423 208 — | KENNY G @ ARISTA 14753/RMG (12.98/18.98) Wishes 13
SO 7 | THE JACKSON S MOTOWNICHRONICLES O007O5UME {11.36 €0) The Best Of The Jackson 5 20th Century Masters The Christmas Collection ¥ 1425 | JOHNNY MATHIS A® L£GACY/COLUMBIA 92705/SONY MUSIC (598 £0/9.98) Merry Christmas 2
2 1 8 | VARIOUS ARTISTS  THE RIGHT STUFF 53041/CAPITOL (7.98/11.98) Slow Jams Christmas Volume 1 | 49 20 | THE TEMPTATIONS @ movown 638117/UME (3.98/6.98) Christmas Card | 39
104 10| STEVIE WONDER @ MOTOWN/UTY 086164/UME (1898 O} The Definitive Collection [ 48 MO23 8 — | EMINEM A° WeB/AFTERMATH 490629*/INTERSCOPE (8.98/1298) The Marshall Mathers LP_| 196
114 12| BOYZ Il MEN  moToWN/CHRONICLES 00051 1/UME (1198 CD) The Best Of Boyz Il Men: 20th Century Masters The Christmas Collection 5 M 21 | 2PAC  A° AMARU/OEATH ROW 430301%/INTERSCOPE (19.98/24.98) Greatest Hits | 312
122 17 | DESTINY'S CHIL_D @ MUSIC WORLD/COLUMBIA 85098/SONY MUSIC (12,98 EQ/18.98) 8 Days Of Christmas | 19 250 — | SADE A* £PIC 85287/SONY MUSIC (1298 £0/18.98) The Best Of Sade | 435

@ Albums with the
Assn, Of America (RI

A) certification for net shipment of

%\reatest sales gains this week. Catalog albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Totat Chart Weeks column reflects combined weeks title halsfaﬁpeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. ® Recording (ndustry
o

0,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbo! indicates album’s multi-platinum leve!. For boxed sets, and double

albums with a runnir'wsnme of 100 minutes or more, the RIAA multiplies shipments b&xhe number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Dro). A Certification of 200,000 units {Platina). A *Certification of 400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices,

and CO prices for BMG and
seekers this week. [M] indicates past or present

and WEA labels, are sug

%fs(ed lists. Talpegu:es marked EQ, and all other CD prices, are equivalent prices, which are projected from whoiesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
eatseeker titie. © 2004, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.

BILLBOARD DECEMBER 25, 2004

www.billboard.com

www americanradiohistorv com

www.billboard.biz

31



www.americanradiohistory.com

®
D BER | 4 . 30 I » ‘ J AU A
00 D||0.0.0|(® YL
¥ N N
w w w
w w w
H 3 2
= = =
w TITLE 4] TITLE ] TITLE
3 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL) 3 ARTIST (IMPRINT/PROMOTION LABEL)
p 28t NUMBER 1 7% n .
1 1| Drop ItLike It's Hot Mgl 2° 26 Goodies 5111 63 Country Boy
SNOUP DOGE (DOBGYSTYLEGETFENINTERSCOFE) CIARA {SHO'NUFF-MUSICLINE/LAFACE/ZOMBA) 1| TYRA (6680
232 Let Me Love You 25 Take Me Home 52160} | Forever, For Always, For Love
MARIO (3RO STREET/J/RMG) TERROR SQUAD (SRC/UNIVERSAL/UMRG] | LALAH HATHAWAY (GRPVERVE)
3)4 Lovers And Friends 28 435 Karma 534 57 One Million Times
LIL JON & THE EAST SIDE BOYZ (BME/TVT) ALICIA KEYS {J/RMG) GERALD LEVERT {ATLANTIC)
a )l 6 pll1,25te B 31 Lean Back 54 ) 62 Oka
CIARA (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA) TERROR SQUAD (SRC/UNIVERSAL/UMRG] NIVEA [JIVEZOMBA)
5] 8 Soldier o 28 Knuck If You Buck 55} 59 | A Rose By Any Other Name
DESTINY'S CHILD {COLUMBIA/SUM) CRIME MOB {BME/REPRISEAWARNER BROS.} TEENA MARIE {CASH MONEY CLASSICS/UMRG)
& Il 5 |7 | Wonderful 29 Nolia Clap 564 4 66 1 So Sexy Chapter Il (Like This)‘:r
JARULE (THE INC/DEF JAM/IDJMG) JUVENSLE, WACKO & SKIP (RAP-A-LOT/ASYLUMI TWISTA FEAT. R KELLY (ATLANTIC)
3 My Boo 30 1 Changed My Mind 570 — Hope
USHER AND ALICIA KEYS (LAFACE/ZOMBA} KEYSHIA COLE FEAT. SHYNE (A&M/INTERSCOPE) TWISTA FEAT. FAITH EVANS (CAPITOL)
8 312 U Make Me Wanna ﬁf 33 446 Ordinary People 2l 54 | :f Caught Up
JADAKISS FEAT MARIAH CAREY (RUFF 0PE) JOHN LEGEND (600D MUSIC/COLUMBIA/SUMI USHER (LAFACE/ZZOMBA]
N 7 Charlene 34 )| 38 Truth Is 2| 55 | ] | Bridging The Ga)
ANTHONY HAMILTON (SO SO DEF/ZOMBA) FANTASIA (J/RMG] NAS FEAT. DLU DARA (Ll WILL/COLUMBIA/SUMI
' 10 GoD.J. 35450 U Don't Know Me 604 — Slow Down
LILWAYNE (CASH MONEY/UMRG) 1. (GRAND HUSTLE/ATLANTIC) BOBBY V. {DISTURBING THA PEACE)
11420 Oniy U 36§52 0 ﬁf 61173 Hold You Down
ASHANTI (THE INC/OEF JAMIDIMG) OMARION (TU.G/EPIC/SUM) { THE ALCHEMIST (ALC/KOCH)
9 1= | Breathe 40 | 7 | if 1 Ain't Got Vl)u‘:r 42 { Balla Baby
FABOLOUS (OESERT STORM/ATLANTIC) ALICIA KEYS (J/RMG) | CHINGY (CAPITOL)
13424 Disco Inferno N 34 | Smoke, 1 Drank 631 — 1 Let's Get Blown
50 CENT {SHADY/AFTERMATH/INTERSCOPE) ] BODY HEAD BANGERZ (BODY HEAD/UNIVERSAL/UMRG) SNOOP DOGG [DOGGYSTYLE/GEFFEN/INTERSCOPE)
14118 |°'| What U Gon' Do 37 My Place 64— Gasolina
LIL JON & THE EAST SIDE BOYZ (BME/TVT} NELLY FEAT. JAHEIM (DERRTY/FO' REEL/UMRAG) DADDY YANKEE (EL CARTELAVI
1515 | = | Bring Em Out U 32 Dangerously In Love 53 {7 | Tempted To Touch
T, (GRAND HUSTLE/ATLANTIC) BEYONCE (COLUMBIA/SUM) RUPEE (ATLANTIC)
16 )17 111 | New York 41 445 How Does It Feel? 66 )1 68 | 2} | Spoiled
JARULE (THE INC/OEF JAM/IDJMG) ANITA BAKER (BLUE NOTEVIRGIN JOSS STONE {S-CURVE/VIRGIN]
17} 23 Karma 42 M43 Whatever 65 Can't Wait
LLOYD BANKS FEAT. AVANT (G-UNIT/INTERSCOPE) JILL SCOTT (HIDDEN BEACHEPIC/SUM) AVANT (DREAMWORKS/GEFFEN/INTERSCOPE)
11 Let's Go 43 448 You're The One 68175 || Thugs Get Lonely Too
TRICK DADDY (SLIP-N-SLIOE/ATLANTIC) GUERILLA BLACK {CZARMIRGIN) 2PAC FEAT. NATE DOGG_{AMARU/INTERSCOPE)
198 19 Get Back ol 33 Oye Mi Canto 2 56 Used To Love U
LUDACRIS THA PEACE/DEF JAM SOUT/IDIMG) N.O.RE. (ROC-A-FELLA/DEF JAM/IOJMG) .| JOHN LEGEND (GOOD MUSIC/COLUMBIA'SUM)
0 ki34 45 [KiZ Locked U N 61 Over And Over
ALICIA KEYS (J/AMG} AKON FEAT. STYLES P. (SRC/UNIVERSALUMRG] NELLY FEAT TIM MCGRAW (DERRTY-FO REEL/CURB/UMRG)
21] 22 How We Do 46 LY Gotta Go Solo 714 — That's What It's Made For
THE GAME FEAT 50 CENT (AFTERMATH/G-UNIT/INTERSCOPE} PATTI LABELLE (DEF SOUL CLASSICS/IDJMG] USHER (LAFAC
14 Shorty Wanna Ride -y 149 You're My Everything 72174 Na-NaNa-Na
YOUNG BUCK {G-UNIT/INTERSCOPE) ANITA BAKER {BLUE NOTEAVIRGIN) NELLY FEAT. JAZZE PHA {DERRTY/FO' REE/UMRG)
21 Lose My Breath ‘-3 36 |77} | What We Do Here 734 — | ' | Den't Wor
OESTINY'S CHILD [COLUMBIA/SUM) BRIAN MCKNIGHT {MOTOWN/UMRG] | CHINGY FEAT. JANET JACKSON {CAPITOL)
24} 27 Some Cut ‘L1141 |- | No Problem (69 | Hey Now {Mean Muggin)
TRILLVILLE FEAT. CUTTY (BME/REPRISEAARNER BROS. LIL SCRAPPY (BME/REPRISEMWARNER BROS.) . | XZIBIT FEAT. KERI HILSON (COLUMBIASUM)
16 Hush 151 Real Bi 754 — | 7 | Like A Boss
LL COOL J FEAT. 7 AURELIUS (OEF JAM/IDJMG} MANNIE FRESH {CASH MONEJERRG! | SUMTHUG (STAR TRAK/GEFFEN/INTERSCOPE)

@ Records with the greatest impressions increase. © 2004, VNU Business Media, Inc. All rights reserved. Compiled from a national sampie of airplay supplied by Nielsen Broadcast Data Systems’ Radio
Track service. 140 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data.
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart. drindicates title earned HitPredictor status in research data provided by Promosquad.

- DECEMBER 25

R&B/HIP-HOP

. DEcEzhgg:_R 25 RHYTHM'C

2004
© SINGLES § : ° AIRPLAY
d SlN LES ALESTM { ™
o | Q
w W % I g N Nietsen
g | 2 ) w Broadcast Data
| i Systems
. z B y:
T | g ULCLS © i TITLE
L ARTISTIMERINT/EROMOTIONITABED) R S ARTIST (IMPRINT/PROMOTION LABEL)
‘B NUMBER 1 3% = —
1 N Lose My%reath & Wks At No. 1 1 Drop It i.inge 'l‘{'*;“ﬁ%fr" 1 ’g;'WMN“
DESTINY'S CHILO [COLUMBIA/SUM) - r '
rl 2 Gotta Go Solo y
i PATT) LABELLE FEAT. RON ISLEY (DEF SOUL CLASSICS/IDJMG} b‘:;m;g-g‘;:ﬂ%%lﬂm
[3% 6 I Changed My Mind
| KEYSHIA COLE FEAT, SHYNE (A&M/INTERSCOPE) 1, 2 Ste|
10 How We Do CIARA (SHO'NUFF-MUSICLINE/LAFACEZZOMBAI

o] THE GAME FEAT. 50 CENT (AFTERMATH/G-UNIT/INTERSCOPE Over And Over

6: 4 Only U NELLY FEAT TIM MCGRAW (DERRTY-FO' REELICURB/UMAS)

e ‘ ASHANT! (THE INC./DEF JAM/IDJMG) Lovers And Friends

“ 12 Let Me Love You LIL JON & THE EAST SIDE BOYZ (BME/TVT)
1)

o MARIQ_(3RD STREET/J/RMG) Wonderful

“" 39 Tempted To Touch JARULE {THE INC./OEF JAM/IDJMG)

= AUPEE (ATLANTIC) My Boo

L 3 Drop It Like It's Hot USHER AND ALICIAKEYS (LAFACEZZDMBA}

L SNOOP DOGG (0DGGYSTYLE/GEFFEN/INTERSCOPE) =

u] 13 1,2 Step Soldier

y ' DESTINY'S CHILD (COLUMBIA/SUM)
% CIARA (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA} B ove i :: l A/SUM)

10 |B Get Back ='| Oye Mi Canto

! LUDACRIS {DISTURBING THA PEACE/DEF JAM SOUTHDJMG § NIOR Ex(ROCASFELADERJAMADYME)
; : .

1 | Shorty Wanna Ride Let's Go
| YOUNG BUCK (6-UNIT/INTERSCOPE] TRICK DADDY (SLIP-N-SLIOE/ATLANTIC]

12 K] Balla Bahy Disco Inferno

1 i CHINGY (CAPITOL) 50 CENT (SHADY/AFTERMATH/INTERSCOPE)

RN 14 Karma Only U
i LLOYD BANKS FEAT. AVANT (G-UN{T/INTERSCOPE) ASHANTI [THE INC/OEF JAM/IDJMG]

14 QI Used To Love U Get Back

G JOHN LEGEND (60D MUSIC/COLUMBIA/SUM). LUDACAIS {DISTURBING THA PEACE/DEF JAM SOUTHDUMG}

118 What U Gon' Do L
ose My Breath
3 ' g ;';”“”&T”EE“ST SIEBOVZ BMETVT) DESTINY'S gmm {COLUMBIASUMI
.3 15 o D.J.
| UL WAYNE {CASH MONEY/UMRG! How We Do
i - THE GAME FEAT 50 CENT (AFTERMATH/G-UNIT/INTERSCOPE)

17 K4 Bring Em Out T

| 1. (GRAND HUSTLE/ATLANTIC) What U Gen' Do
LIL JON & THE EAST SIDE BOYZ (BME/TVT)

(18] 22 Encore
| EMINEM (SHAOY/AFTERMATH/INTERSCOPE) Encore

19 |\ 17 Caught Up EMINEM [SHADY/AFTERMATH/INTERSCOPE)

1 USHER (LAFACE/ZZOMBAJ Balla Baby
130§ = | Hold You Down CHINGY (CAPITOL)

bl THE ALCHEMIST {ALC/XOCH) Goodies

ral \ 11 Breathe CIARA (SHO'NUFF-MUSICLINE/LAFACEZZOMBA)
| FABOLOUS (DESERT STORM/ATLANTIC) Lean Back

b8 20 Bridging The Ga TERRDR SQUAD (SRC/UNIVERSALUMRG)

B NAS FEAT. OLUDARA (ILL WILL/COLUMBIA/SUM) . n "

. | 26 0k Compiled from a national sample of data supplied by Nielsen
i a Broadcast Data Systems. 59 rhythmic airplay stations are elec-
| NIVEAFEAT. LIL JON & YOUNGBLOOOZ (JVEZZOMBA) R tronically monitored 24 hours a day, 7 days a week. Songs ranked

24 Bl Nasty Girl by number of detections. @ Songs showing an increase in detec-

1 ,i NITTY [ROSTRUM/UNIVERSAL/UMRG) tions over the previous week, regardless of chart movement. A

3 £ 21 Al song which has been on the chart for more than 20 weeks will

25 4 one generally not receive a bullet, even if it registers an increase in

=i MALINAMOYE [WEC) ions. The rhythmic airplay chart runs at a deeper length in

@ Records with the
Inc. and Nielsen Sound

est sales gains. © 2004, VNU Business Media,
n, Inc. All rights reserved. Compiled by Nielsen

Airplay Monitor, ~ Biliboard  Information  Network, and

billboard.com. vrindicates title earned HitPredictor status in

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

LUDACRIS
Get Back IDIMG

LIL JON & THE EAST SIDE BOYZ
What U Gon' Do TVT

50 CENT
Disco Inferno INTERSCOPE

JADAKISS
U Make Me Wanna INTERSCOPE

JA RULE

New York IDJMG
GUERILLA BLACK
You're The One VIRGIN

ALICIA KEYS
Karma RMG

NIVEA
Okay ZOMBA
OMARION
0 SuM

FANTASIA
Truth Is RMG

NELLY
Na-NaNa-Na UMRG
TWISTA

Hope CAPITOL

CHINGY

Don't Worry CAPITOL
DADDY YANKEE
Gasolina vi

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
LIL JON & THE EAST SIDE BOYZ
What U Gon' Do TVT

ALICIA KEYS
Karma RMG

GUERILLA BLACK
You're The One VIRGIN

JAY-Z/LINKIN PARK
Numb/Encore WARNER BROS.

EMINEM
Mockingbird INTERSCOPE

JADAKISS
U Make Me Wanna INTERSCOPE

JA RULE
New York IDJMG

NIVEA
Okay zOMBA
TWISTA
Hope CAPITOL

SoundScan from a national subset panel of core R&B/Hip-Hop stores. This data  research data provided by Promesquad. © 2004, VNU Business Other radio formats and hitpredictor legend located in chart section.
is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.

Media, Inc. All rights reserved.
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Continued from page 30

Grammy Award nods, says he plans
to have a new home for his So So
Def imprint by mid-January.

With his buzzed-about December
debut, “Get Lifted,” poised to be a
strong contender in 2005, John
Legend has signed an exclusive
worldwide co-publishing and admin-
istration deal with Cherry Lane. The
pact covers “Get Lifted” and all other
Legend compositions. Cherry Lane’s
roster includes Black Eyed Peas
member Will.i.am.

BAD NO MORE: Loon is no longer
with Bad Boy. The rapper/song-
writer adds “label entrepreneur” to
his credits with the launch of Bess
Up Entertainment. Currently nego-
tiating distribution, the New York-
based company plans to release
Loon’s sophomore set, “The Renais-
sance,” in 2005. The BUE artist ros-
ter also includes R&B/gospel singer
Dante Hawkins (Loon’s cousin) and
Russian R&B chanteuse Luba.

wese=Bilboard HOT RAP TRACKS.. |

In September, Loon had felony
assault charges against him dropped
for lack of evidence. The charges
stemmed from the February stab-
bing of a bouncer at the House of
Blues in Los Angeles.

During his four years at Bad Boy,
Loon co-wrote and guested on the
top-five R&B/pop hits “I Need a Girl
(Part One)” and “I Need a Girl (Part
Two)” and released a self-titled solo
album in 2003.

Loon calls his split with the label
amicable. “My relationship with
Puffy [Bad Boy chief Sean Combs]
has always been on the up and up
... T helped him to refurbish the
label,” Loon says. “But those efforts.
didn’t help establish my own
identity. I was at a fork in the road: I
could continue to be in the shadow
and reap those benefits or take the
initiative and be my own man.”

Loon says “The Renaissance”
includes some street tracks that will
shatter the one-dimensional lover-
boy persona he has portrayed to
fans. The set features a guest spot
by Mase.

“I'm not a novelty rapper. I can
actually write records,” he declares.
“I'm going to do songs-—hooks and
all—that will showcase my style.
And once I establish that, it’s off to
the races.”

= 5 Airplay monitored by 8% Nietsen
E E Broadcast Data
%] A Systems
= B TITLE IMPRINT/PROMOTION LABEL Artist
:WM: NUMBER 1 %« 8 Weeks At Number 1
1 “.'| DROP IT LIKE IT'S HOT Snoop Degg Featuring Pharrell =
| 00GGYSTYLE/GEFFEN/INTERSCOPE
e LOVERS AND FRIENDS  Lil Jon & The East Side Boyz Featuring Usher & Ludacris
BMETVT
(3 ) WONDERFUL Ja Rule Featuring R. Kelly & Ashanti =
THE INC./OEF JAMAOJMG
4 LET'S GO Trick Daddy Featuring Lil Jon & Twista =
SLIP-N-SLIDE/ATLANTIC
© DISCO INFERNO 50 Cent
SHADY/AFTERMATH/INTERSCOPE
6 BREATHE Fabolous =
7 DESERT STORM/ATLANTIC
GET BACK Ludacris =
DISTURBING THA PEACE/DEF JAM SOUTH/IDJMG
L5 | GO DU Lil Wayne =
CASH M
U MAKE ME WANNA Jadakiss Featuring Mariah Carey =%
RUFF RYDERS/INTERSCOPE
WHAT U GON' DO Lil Jon & The East Side Boyz Featuring Lil Scrappy =
BMETVT
HOW WE DO ) The Game Featuring 50 Cent =
AFTERMATH/G-UNIT/INTERSCOPE
KARMA Lloyd Banks Featuring Avant =
G-UNIT/INTERSCOPE .
SHORTY WANNA RIDE Young Buck =
G-UNIT/ANTERSCOPE
NEW YORK Ja Rule Featuring Fat Joe & Jadakiss =
THE §NC./DEF JAM/IDJMG
BRING EM OUT TL =
GRAND HUSTLE/ATLANTIC
OVER AND OVER Nelly Featuring Tim McGraw =
DERRTY-FO' REEL/CURB/UMRG |
OYE MI CANTO  N.O.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & Big Mato =
ROC-A-FELLA/DEF JAM/IDJMG ]
HUSH LL Cool J Featuring 7 Aurelius =
DEF JAM/IDJMG
LEAN BACK Terror Squad =
SRC/UNIVERSAL/UMRG
SOME CUT Trillville Featuring Cutty
BME/REPRISE/WARNER BROS.
ENCORE Eminem Featuring Dr. Dre & 50 Cent =
SHADY/AFTERMATH/INTERSCOPE —
TAKE ME HOME Terror Squad =
SRC/UNIVERSAL/UMRG
BALLA BABY Chingy =
CAPITOL
NOLIA CLAP Juvenile, Wacko & Skip =
RAP-A-LOT/ASYLUM

YOU'RE THE ONE
CZARVIRGIN
e

Guerilla Black Featuring Mario Winans =

@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 92 R&B/Hip-Hop and
59 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. 2 Videoclip availability. © 2004, VNU Busi-

ness Media, Inc. All rights reserved.
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d R The most popular singles and tracks, according to radio ® i
o k Nielsen audience impressions measured by Nielsen Broadcast k Nielsen v | O
ﬁ (L] Broadcast Data Data Systems, sales data compiled by Nielsen SoundScan SoundScan > w (U]
w < Systems from a subset panel of core R&B/Hip-Hap stores. o w < 2
2|y = 2 |y o
- | X . ¥ o - 4 i v E
g 2 TITLE Artist 5 8 n =z TITLE Artist <@
N PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL oa S ~ PRODUCER (SONGWRITER}) IMPRINT & NUMBER/PROMOTION LABEL By 8
Sz SR - ——
3 SELE 7 Weeks At Number 1 51)] 60| 67 OKAY Nivea Featuring Lil Jon & YoungBloodZ = | 51
¢ NUMBER 1 2 t J.SMITH (J.SMITH,S PJOSEPH,J. GRIGSBY.T HALE TNASH.N.8 HAMILTON) 9 @ JVE BS%%“/ZUMEA
1 | 1 [ | DROP IT LIKE IT'S HOT & * Snoop Dogg Featuring Pharrell '® | 1 521 43| CAUGHT UP © Usher 29
THE NEPTUNES (C.BROAOUS PLWILLIAMS CHUGO) & 00GGYSTY| E/GEFFEN 003574%/INTERSCOPE A ARRIS V.OAVES A HARRIS V.DAVISJ BOVS RTOBY) © LAFACE B6434/ZDMBA
2| 3 LET ME LOVE YOU & Mario ®| 2 53] 64| 68 COUNTRY BOY Tyra 53
5 STORCH (5.STORCH.XHDUFENED) @ 3RD STREET/J 61888*/RMG DAN.JA MOWF [TBOLLING} GGAL ALBUM CUT
4| 7| £ | LOVERS AND FRIENDS Lil Jon & The East Side Boyz Featuring Usher & Ludacris 3 3z e
J.SMITH {J.SMITH.U RAYMOND,C BRIDGES.M STERLING) b . BME ALBUM CUT/TVT $ GREATEST GAINE R/ SALES $
6| 8[| 1,2STEPO Ciara Featuring Missy Elliott = | 4 541 59 TEMPTED TO TOUCH & Rupee 2| 26
~ JAZZE PHA (C.HARRIS, PALEXANDER MELLIOTT) & SHO'NUFF-MUSICLINE/LAFACE 66687Z0MBA D.GRANT (S REM) R CLARKE.D.GRANT) @ @ O ATLANTIC 33646*
() (Y 551 61| 61 FOREVER, FOR ALWAYS, FOR LOVE Lalah Hathawa 55
@ GREATEST GAINE R/ AIRPLAY ) RRIDEQUT,B.HARNER (LVANDRDSS) GRP ALBUM cunvsnvvs
8 (13 SOLDIER Destiny's Child Featuring T.I. & Lil Wayne @ | 5 56157| 57 ONE MILLION TIMES Gerald Levert 2| 56
R HARRISON,B KNOWLES (8 KNOWLES K ROWLAND, MWILLIAMS,R HARRISON.S. GARRETT,0.CARTER,C.HARRIS COLUMBIA ALBUM CUT/SUM . DELITE (D ALLAMBY) P AL CUT
5| 4| 75| WONDERFUL © Ja Rule Featuring R. Kelly & Ashanti = | 3 57 )] 59| 60| U=)| A ROSE BY ANY OTHER NAME © Teena Marie Featuring Gerald Levert = | 56
JKENDRIXIRY GOTTI (JATKINSK SMITHLLORENZD,R KELLY} & THE INC/DEF JAM 003482*/1DJMG TMARIELALLEN (TMARIE) @ CASH MONEY CLASSICS D03428*/UMRG
3| 2|.%| MY BOO® | Usher And Alicia Keys = | 1 ;M 55| 51 BRIDGING THE GAP © Nas Featuring Olu Dara % | 49
| JDUPRI,MSEAL (J.DUPRIM.SEAL A SHROPSHIRE,A KEYS,URAYMOND} @ LAFACE 65246*/Z0MBA S.REMI (N.JONES,0.0ARA,S REMI) @ @ ILLWILLCOLUMBIA T6916/SUM
12|14 U MAKE ME WANNA Jadakiss Featuring Mariah Carey ' | 8 59)166| 73 SO SEXY CHAPTER Il (LIKE THIS) © Twista Featuring R. Kelly == | 47
5.STORCH (J.PHILLIPS,M.CAREY.S.STORCH) RUFF RYDERS ALBUM CUT/INTERSCOPE RKELLY (R KELLYCMITCHELL} @ ATLANTIC 93378"
7 | 9=+ CHARLENE Anthony Hamilton '® | 3 S8 39| 37( 13| BALLA BABY © Chingy = | 17
M.BATSON [A HAMILTON,MBATSON) 5050 DEF ALBUM CUT/ZOMBA KMCMASTERS (H.BAILEYK MCMASTERS) @ @ CAPITOLET63
10| 6 GO D.). © Lil Wayne = | 4 61 67| 55| ] HOLD YOU DOWN © The Alchemist Featuring Prodigy, llfa Ghee & Nina Sky == | 55
M FRESH (D.CARTER BTHOMAS) & CASH MONEY 003432*/UMRG THE ALCHEMIST AMAMAN.AJOHNSONNALBINO.NALBIN.GJACKSONA KOOPER) — @ ALC 9670%KOCH
21| 18 ONLYU O Ashanti = | 11 38 EApid
7 AURELIUS (ADOUGLAS,7 AUERLIUS,LLORENZO) @ THE ING./DEF JAM 003856*1DJMG HOT SHOT DEBUT J3
9 | 5| 5| BREATHE © Fabolous = | 4 62 HOPE Twista Featuring Faith Evans 62
JUST BLAZE J.JACKSON.J. SMITHR DAVIES,R HODGSON) & DESERT STORM 67616%/ATLANTIC TOXIC {CMITCHELL ETAYLOR T CALLOWAY) CAPITOL SOUNDTRACK CUT
15| 15 WHAT U GON' DO © Lil Jon & The East Side Boyz Featuring Lil Scrappy = | 13 § 63 § | SLOW DOWN Bobby V. 63
JSMITH 1J. SMITH,S NORRIS, 0. RICHARDSON! @ BME 2891/TVT TIM & BOB {BWILSON, B ROBINSON, TKELLEY) DISTURBING THA PEACE PROMO
24| 38 DISCO INFERNO 50 Cent 14 LW 56| 53 USED TO LOVE U © John Legend = | 32
DANGEROUS LLC,DR. DRE {CJACKSON,T.CRAWFORD,PPITTS] SHADY/AFTERMATH ALBUM CUT/INTERSCOPE KWEST.J.LEGENO (JLEGEND K WEST) @ 600D MUSIC/COLUMBIA 7753/SUM
17| 22 BRING EM OUT © Tl 15 Q65 LET'S GET BLOWN Snoop Dogg = | 65
SWIZZ BEATZ {5.CARTER, TR BELL K. GAMBLE R L CHAMBERS,C HARRIS K.DEAN) i @ GRAND HUSTLE S3395/ATLANTIC THE NEPTUNES (€. BROADUS PLWILLIAMS,C.HUBO MADAMS S ARRINGTON,R TURNER SWASHINGTON.OWEBSTER) __ DOGGYSTYLE/GEFFEN ALBUM CUT/INTERSCOPE
23| 23 KARMA © : Lloyd Banks Featuring Avant ={ 16 W 66 1 76| 71 GASOLINA © Daddy Yankee = | 66
6 DOBY (C.LLOYD,G.D0BY,C.J. JACKSON, JR,M.YANCY) @ G-UNIT 00891 4*/INTERSCOPE LUNYTUNES {RAYALAE DAVILA) @ EL CARTEL D00Z*N
20| 20 GET BACK O Ludacris ®| 17 @ 67 |1 75| — THUGS GET LONELY TOO © 2Pac Featuring Nate Dogg 67
THE MEDICINE MEN,TIC TOC {C BAZILE,D. BAZILE,C LAWSON,0.VICKERS,C.BRIDGES) @ DISTURBING THA PEACE/OEF JAM SOUTH 003821 iDJMG EMINEM.LIVE SQUAD {TSHAKUR,R WALKER,C WALKER K RHAMES MMATHERS,_ RESTO,N.D.HALE} AMARU 003970/INTERSCOPE
19117 NEW YORK Ja Rule Featuring Fat Joe & Jadakiss = | 17 68170 70 SPOILED Joss Stone 68
COOL & DRE,IRV GOTTI (J ATKINS,J CARTEGENA,JPHILLIPSA. LYONS,M.VALENZANO L PARKER! THE INC/DEF JAM ALBUM CUTADJMG MMANGINLS GREENBERG,BWRIGHT (.. STONEL DOZIER,B.00ZIER) S-CURVE ALBUM CUTNIRGIN
11| 10} 15| LET'S GO © Trick Daddy Featuring Lil Jon & Twista = | 10 S 65| 63 CAN'T WAIT Avant 63
BIG D, JONSIN {J.0SBOURNE R DAISLEYR RHOADS M.YOUNG,C MITCHELL ) SMITH,) SCHEFFER,D BAKERMMARSHALLCYOUNG] @@ SLIP-N-SLIDE S3M8YATLANTIC THE UNDERDOGS {H.MASON, JR. 0. THOMAS A DIXON,EDAWKINS,S RUSSELLY OREAMWORKS/GEFFEN SOUNDTRACK & ALBUM CUT/INTERSCOPE
22| 21 HOW WE DO © The Game Featuring 50 Cent == | 20 N 62| 58 OVER AND OVER Nelly Featuring Tim McGraw = | 51
DR. DREM.ELIZANDD {C.JACKSON J.TAYLOR A YOUNG M ELIZONGO) @ AFTERMATH/G-UNIT 003913*/INTERSCDPE J BRIDGES (NELLY,) BRIDGES) DERRTY-FO' REEL/CURB ALBUM CUT/UMRG
14| 1 SHORTY WANNA RIDE & YoungBuck % | 8 W) NEW) THAT'S WHAT IT'S MADE FOR Usher 71
J SMITH(D.BROWN.J SMITH) @ G-UNIT 003915%/INTERSCOPE JIMMY JAMTLEWISB RAVILA, . WRIGHT [J.HARRIS 1L TLEWIS I RAYMOND,B RAVILA LR AVILAJ. Q WRIGHT] LAFACE ALBUM CUT/ZOMBA
13| 12| <% | DIARY Alicia Keys Featuring Tony! Toni! Tone! = | 2 69| 56 HEY NOW (MEAN MUGGIN) © Xzibit Featuring Keri Hilson = | 52
AKEYS {AKEYS K BROTHERS, JR.} 3 @ J ALBUM CUT/RMG TIMBALANO {TVMOSLEY) @ COLUMBIA 70011/SUM
16| 16| | LOSE MY BREATH © Destiny's Child == | 10 L 73 | 74| 65 NA-NANA-NA Nelly Featuring Jazze Pha = | 65
RJERKINS,B KNOWLES (R JERKINS.S GARRETT.8 KNOWLES K ROWLAND MAWILUAMS FJERKINS ILLDANIELSSCARTER) G € COLUMBIA T00S6/SUM JAZZE PHA,J. CAMERON INELLYPALEXANDER, . T.CAMERON) OERRTY/FO' REEL ALBUM CUT/UMRG
27| 29 SOME CUT Trillville Featuring Cutty 24 ‘M 63| 48 ENCORE © Eminem Featuring Dr. Dre & 50 Cent =2 | 48
JSMITH {J.SMITH,D.PRINCE,L PRINCE,J. GLAZE) BME/REPRISE ALBUM CUTANARNER BROS. DR DRE,M.BATSON (M.MATHERS, A YOUNG,M.ELIZONOO,M.BATSON,C POPE,C. JACKSON) @ SHAOY/AFTERMATH 003836*/INTERSCOPE
181 19 HUSH © LL Cool J Featuring 7 Aurelius = | 14 75 DON'T WORRY Chingy Featuring Janet Jackson 75
7 AURELIUS (JT.SMITH.7 AUERLIUS, PA GRAHAM.C. MIMS,PBUSHNELL) - @ DEF JAM 003438*/IDJMG TRAK STARZ (HBAILEVA. LEE,S DAUGHERTY,R.SAADIQ) CAPITOL ALBUM CUT
26| 24 GOODIES © Ciara Featuring Petey Pablo == | 1 761 78| 90 LIKE A BOSS © SlimThug = | 76
J.SMITH (). SMITH.S.GARRETT.C. HARRIS,C LOVE,L JEFFERSON) @ SHONUFF-MUSICLINE/LAFACE 57550*/Z0MBA THE NEPTUNES (PLWILLIAMS,CHUG,S. THOMAS) @ STAR TRAK/GEFFEN 003871%/INTERSCOPE
29| 35| 5i| | CHANGED MY MIND © Keyshia Cole Featuring Shyne = | 23 461 42 BIG CHIPS © R. Kelly & Jay-Z 17
KWESTR.FAIR {K.CDLE K WEST,J.LEGEND,J. BARROW.A TOUSSAINT) @ D A&M 003801/INTERSCOPE POKE & TONEAMOSLEY (R KELLY,S.CARTER,S.J BARNES,).C.OLIVIER) @ JIVE/DEF JAM 003775/ IDIMG
25| 25 TAKE ME HOME & Terror Squad *®| 22 ;M 58| 75 I'VE GOT YOUR MAN © Lady Saw = | 58
STREETRUNNER,COOL & DRE (R.SMITH,J EADDYA. LYONS, . CARTEGENA MVALENZANO,N WARWAR B RUSSELL) & SRC/UNIVERSAL D03457/UMRG RMARTIN (RMARTIN) @ O VP oI
36| M KARMA © AliciaKeys = | 29 g 79 } 80| 80 OH Ciara Featuring Ludacris 75
KBROTHERS (KBROTHERS, JR.TSMITHAKEYS) @ J 62ET/RMG AHARRISV.DAVIS (C.HARRIS, A HARRIS, V.DAVIS,C BRIDGES, B MUKAMMAD) SHO'NUFF-MUSICLINELAFACE ALSUM CUT/ZOMBA
31| 26| =#/| LEAN BACK ©® Terror Squad = | 1 M 72| — STAY FOR A WHILE Angie Stone Featuring Anthony Hamilten 72
S.STORCH {RSMITH.J.CARTEGENA.S.STORCH) @ SRC/UNIVERSAL 002704*/UMRG ASTONE.J RICHMOND [A STONE.J RICHMOND.J WYNNA HAMILTON) J ALBUM CUT/RMS
28 | 28| »11| KNUCK IF YOU BUCK © Crime Mob Featuring Lil Scrappy = | 28 AN 73 — GHETTO Aken = | 73
JLEWIS {J.USHER,C.HENDERSON, J.LEWIS V.LEWAS) @ BME/REPRISE 42735*/WARNER BROS. B.DARIUSATHIAM (A THIAM) SRC/UNIVERSAL ALBUM CUT/UMRG
30| 27| 71| NOLIA CLAP Juvenile, Wacko & Skip % | 9 PE 71| 64 RED CARPET (PAUSE, FLASH) R. Kell 3
XL,SLICE TJUVENILE (TGREY,D.GRISON,C.NICHOLAS, D.ROBERTSON) RAP-A-LOT ALBUMS & EP CUTS/ASYLUM RKELLY {RKELLY} JIVE ALBUM CUT/ZOMBA
48| 66 ORDINARY PEOPLE John Legend 33 84| 76 IF | WAS YOUR GIRLFRIEND © Nicole Wray = | 57
JAEGEND (JLEGENDWILLLAM) 500D MUSIC/COLUMBIA ALBUM CUT/SUM BOOLA [NWRAYA HOOKER A LEWIS} @ ROC-A-FELLA/DEF JAM 0003%/10JMG
34| 31| 4| GOTTA GO SOLO © Patti LaBelle Featuring Ron Isley 31 84 | 88 88 FEEL SO GOOD © Razah % | 84
TTAYLOR {G.CHAMBERS, T.TAYLOR PLABELLE} (> DEF SOUL CLASSICS 003855*/IDJMG K.BROWN {M.NELSON K. BROWN K.GAMBLE, LA HUFF! & MANHOOD 38995 MVIRGIN
41| 52| & | TRUTH IS Fantasia = | 35 LW 79| 79 MAKE UP The 0'Jays 74
SOULSHOCKKARLIN (C.SCHACK K KARLIN.J.QUEA CANTRELLE JLISLEYM.ISLEY.0.ISLEYR ISLEYR ISLEY.C.JASPER) J ALBUM CUT/RMG WWILLIAMS, SR, ELEVERTSR. (WAWILLIAMS, SR.E LEVERT.SR.] MUSIC WORLD ALBUM CUT/SANCTUARY URBAN
51| —| & | UDON'T KNOW ME ik 36 ;I8 89| 84 STILL © Tamia 83
DJ TOOMP € HARRISADAVIS} GRAND HUSTLE ALBUM CUT/ATLANTIC JDUPRI,B.M.COX [.DUPRI,8.M.COXJAUSTIN} @ & ELEKTRA 57624/ATLANTIC
53| — Omarion | 37 ;¥4 86| 86 S.ANN.TA.N.A. © The Diplomats = | 86
THE UNSERDOGS TANK (H.MASON, JR,D.THOMAS,0.BABBS,A DIXON.E DAWKINS} TUG/EPIC ALBUM CUT/SUM TREBLEMAKERS (L JAMES,S JOYNER,M BROWN} @ DIPLOMATS 57%*/KOCH
35| 30| <} 1 SMOKE, | DRANK © Body Head Bangerz Featuring YoungBloodz = | 30 il 77| 78 DAMMIT MAN © Pitbull Featuring Piccalo = | 58
BEAT DOCTOR {A.JOHNSON.S.PJOSEPH,J GRIGSBY,R.JONES, JR.YOUNG BLEEO.LIL BOOSIE) @ BODY HEAD/UNIVERSAL 003662/UMRG J.JOHNSON (TBATTEN,C.JOHNSON.A PEREZ,J JOHNSON] @ DIAZ BROTHERS (BAW BACK UPI/TVT
38| 32 MY PLACE © Nelly Featuring Jaheim = | 4 M 68| 62 BOYZ N THA HOOD Daz Featuring Nate Dogg 62
DOE MO’ BEATS NELLY,D MOORE R.EDEUMAN,E DEBARGE W.DEBARGE,E.B.JORDAN K GAMBLE LA HUFF} @ DERRTY/FO’ REEL 03156/UMRG D.DILLINGER,LJOHNSON (D ARNAUD,N.O.HALEW HUTCHISON) S0 50 DEF ALBUM CUT/ZOMBA
43| 45 IF | AIN'T GOT YOU © Alicia Keys = | 1 OBl 91| 92 CRUNK MUZIK © Jim Jones Featuring Cam'ron & Juelz Santana 87
AKEYS (AKEYS) @ O J59351*BMG BLACKGUT MUZIK {J.JONES,LJAMES C.GILES, T.SIMON, WTHOMAS) @ DIPLOMATS 5793*/KOCH
32| 34 DANGEROUSLY IN LOVE Beyonce ®| 17 Al 87| 77 AIN'T NOTHING WRONG Houston = | 70
BANOWLES FMCCALLA, JR. (B KNOWLESEMCCALLA, JR < COLUMBIA ALBUM CUT/SUM THE UNDERDOGS {H.MASON, JR.0 THOMAS, BABYFACE.A DIXON,E DAWKINS} DISTURBING THA PEACE ALBUM CUT/CAPITOL
451 54 HOW DOES IT FEEL? Anita Baker 42 FAl 82| 69| 745 KING OF THE DANCEHALL © Beenie Man = | 26
B.J.EASTMOND {A BAKER.B.JEASTMOND) i . BLUE NOTE ALBUM CUTNVIRGIN TKELLY (M.DAVISAKELLYM GREGORY) @ SHOCKING VIBES 43885°/ViRGIN
44 44 WHATEVER Jill Scott = | 41 9 81| 81 GIRLS © Cam'ron Featuring Mona Lisa = | 77
R.PROST {J.SCOTTA.FROST) HIDDEN BEACH/EPIC ALBUM CUT/SUM CHARLEMAGNE (C GILES,H.CHARLEMAGNE,R HAZARD} @ ROCA-FELLADEF JAM 003821 */IDJMG
33 33 OYE MI CANTO © N.O.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & BigMato | 24 § 94 } 94| 94| </| NUMB/ENCORE © Jay-Z/Linkin Park = | 94
SPKILLA {SPKILLA V.SANTIAGO,GEMSTAR,BIG MAT0,E ALMONTE LYASQUEZR. GARCIA RAMIREZ R AYALA,N.ALBING,N.ALBINO) @ ROC-A-FELLA/DEF JAM 003537410JMG M.SHINODA (LINKIN PARK,S.CARTER K.WEST} @ ROC-A-FELLA/DEF JAM 42773*/WARNER BROS.
47 | 49| ’!| YOU'RE THE ONE © Guerilla Black Featuring Marie Winans = | 45 I 90| 74| #5| BREATHE, STRETCH, SHAKE © Mase Featuring P. Diddy <= | 12
MWINANS (CWILLIAMSON MWINANS) a @ CZAR 3891 VIRGIN RICK ROCK (M BETHA R THOMAS) @ BAD BOY/FO' REEL [BAW WELCOME BACKI/UMRG
40| 39 LOCKED UP © Akon Featuring StylesP. = | 6 L3 92| 82 WHERE WERE YOU Urban Mystic = | 73
ATHIAM {A THIAM) ~ . @ SRC/UNIVERSAL 002245%/UMRG KAYGEE,T.TAYLOR {K.GIST.T.TAYLOR.C.LIGHTY,F.GLIPHANT,B.MUHAMMAD,S.LIGHTY,G.DUKE, R HOLMES} SOBE ALBUM CUT/WARNER BROS.
49| 47 YOU'RE MY EVERYTHING Anita Baker = | 25 B 97 SUGAR (GIMME SOME) & Trick Daddy Featuring Ludacris & Cee-Lo 97
B.) EASTMOND [A BAKER,C.BOONE,G RIDGEWAY,G RIDGEWAYE RIDGEWAY) BLUE NOTE ALBUM CUTNIRGIN M.CAREN [D.BYRNE,M.CAREN,M.YOUNG,C BRIDGES) @ SLIP-N-SLIOE 336M4*/ATLANTIC
37| 40 WHAT WE DO HERE Brian McKnight 35 2 85| 85 GOTTA HAVE IT © Beanie Sigel Featuring Peedi Crakk & Twista 82
B.MCKNIGHT (B MCKNIGHT) MOTOWN ALBUM CUT/UMRG C HAMILTON {D.GRANTC MITCHELL PZAYAS,CHAMILTON,NAHITRELR, TSANTIEL LJOBE H GARNER M MOORE K COPELAND, X BROWNM NASH EDUNN,G.DICKEY) @ ROC-A-FELLADEF JAM 003534*/1DIMG
42| 36 NO PROBLEM & Lil Scrappy = | 10 2 951 89 WHAT YOU WON'T DO FOR LOVE Boyz Il Men 60
J.SMITH {J.SMITH.D.RICHARDSON} § . = @ BME/REPRISE 42723* WARNER BROS. N.MORRIS,S.STOCKMAN,W.MORRIS R.FROST {B.CALDWELLA.KETTNER) MSM ALBUM CUT/KOCH
50| 46 REAL BIG © Mannie Fresh = | 33 [0l 93| 83| /] WESTSIDE STORY © The Game Featuring 50 Cent '3 | 55
M.FRESH (B.THOMAS) @ CASH MONEY 063360*7UMAG OR. ORE,S.STORCH IJ.TAYLOR.C JACKSON, A YOUNG,S STORCHM ELIZONDO) @ AFTERMATH/G-UNIT 003702%/INTERSCOPE
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2004: A Year That Kept Getting Better

Maybe it's the holiday cheer making
an optimist of me, but my overall
impression is that while 2004 started
ominously, it is ending on a high note.

Sales of Latin music are rallying,
both in the United States and abroad
in such key markets as Brazil and
Argentina. In Mexico, sales

that audiences are indeed open to
new sounds, even when it takes the
industry a while to catch up.
Unfortunately, out of dozens of reg-
gaetdn acts, only a handful did any-
thing memorable, or, for that matter,
sold in a major way. (The Billboard

of legal product stabilized
instead of declining for the
first time in three years
(Billboard, Dec. 18). Labels
are again signing new acts
and showing commitment
to their development.
Most important, there
seems to be excitement in
the air, and, for the first
time in several years,
executives are actually

Latin
thqsm

By Leila Cobo

Icobo@billboard.com

talking about music as
opposed to only sales.
Following are major
issues, artists and actions that caught
Billboard’s eye during 2004. Our list
follows no particular order or format.

THE MUSIC: The big winner was reg-
gaetdn, an underground genre with a
loyal following that went mainstream
with a bang, gathering sales, radio
play and media attention. It showed

2004

IN REVIEW

year-end Top Latin Albums chart lists
only two such artists among the top
25: Daddy Yankee and Don Omar.)
Labels that are banking on this
genre to be their panacea for all ills in
the near future would do well to
expand their horizons. Oh, and the
barely clad girls wiggling their behinds
for close-up lenses on Sunday-morn-

ing TV are not an asset to the cause.

HOW THE LABELS FARED: Univision
Music Group and its imprint, Fono-
visa, consolidated themselves as the
top-selling labels of Latin music in
the United States. No, this isn’t just
about TV campaigns, as critics often
sniff; no amount of TV promotion
could alone sustain this level of sales.

Three Fonovisa talents were among
the top five sellers. Los Temerarios
were No. 1, Marco Antonio Solis was
second and Los Tigres del Norte came
in fourth. The label had 58 charting
titles (followed by Seny with 41) on
the Top Imprint chart. Univision had a
total of 107 on the Top Latin Albums
label chart, followed by Sony with 54.

Indie Disa (half-owned by Univi-
sion but with its own marketing and
promotion) had a stellar year, thanks
to its foresight in focusing on musica
duranguense. At year’s end, it was
bested only by Univision and Sony. Its
secret? Looking ahead. While others
are trying to play catch up with
duranguense, Disa is already looking
to the next trend. Musica de tierra
caliente, anyone?

The indies were fueled by opportu-
nity and a sense of innovation, and

they're selling, even if it’s one album
at a time. Their success highlights
the importance of alternative market-
ing and thinking outside the box.

ON THE AIRWAVES: Radio got another
angle with the expansion of several

Spanish-language networks. Most
notable is Clear Channel’s plan to flip
20-25 stations to Spanish-language
formats. The company states it will
specifically target younger audiences
in several markets.

Although Spanish-language radio
is playing more new music, all its for-

mats continue to be hostile toward
new names. Only four debut acts can
be found among the top 50 Hot Latin
Tracks of the year. What a shame that
Latin music’s most important promo-
tional tool continues to be the No. 1
enemy of new-artist development.
This is one area we fervently hope will
change for the best in 2005.

THAT’S THE WAY TO DO IT: Labels
aggressively pushed their new acts
this year. Applause goes to EMI Latin
for Obie Bermudez and JD Natasha,
Sony for Kalimba and Ha*Ash, BMG
for Belinda and Andy & Lucas, Univi-
sion for Jae-P and Fonovisa for Bet-
zaida and Yolanda Perez.

NEVER UNDERESTIMATE: Regular
chart-toppers like Marco Antonio
Solis and Los Temerarios continued
to sell. As does Marc Anthony, with
salsa and pop versions of the same
album, no less, and Paulina Rubio,
who may be snubbed by the Grammy
Awards but continues to sell albums.

PLEASANT SURPRISES: Stuffy critics

may moan and groan, but ignoring

the success of Climax ignores the
(Continued on page 35)
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VIDA ESCANTE is the long awaited CD
from one of the top performers of the
reggaeton scene. After successful
appearances in albums like LUNY TUNES"™
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arranged by LUNY TUNES.

for oreopec

[ e lo

REYES RECORDS INC.

NMUSIC DISTRIBUTORS
CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS

HONM, 22 Avenue Miami, Forida 33125 Tel (305) 541-8686  Fax. (305) 642-2765

| www. reyesrecords.com E-mail: reyesrecords @reyesrecords.com
st TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC

NOW SPECIALIZING IN MEXICAN MUSIC

' davidbisbal

THE MOST IMPORTANT LATIN ARTIST
X0 Yome s

BiE

wwew.das wibisbal.com

1.5 MILLION RECORDS SOLD WORLDWIDE
BEST SELLER ARTIST IN SPAIN

=05 Yome s

PREMIOS LO NUESTRO NOMINATION

VIDEO OF THE YEAR FOR “BULERIA”

VAI.!@MUSIC

www.volemusic.com

34

www.billboard.com e

www americanradiohistorv com

www.billboard.biz

BILLBOARD DECEMBER 25, 2004


www.americanradiohistory.com

e =i Music

Latin Notas

Continued from page 34

reality of the marketplace. It began
with a catchy, gimmicky song that
never reached the top 10 on the Bill-
board Hot Latin Tracks chart. Never-
theless, it caught listeners’ ears, and
the album “Za Za Za” (Musart/Balboa)
topped the sales chart and stayed
there for weeks. On the year-end
chart, it earned the ranking of the
second-most-sold album of the year.

An affordable price helped push the
album and signaled that consumers’
pocket books will follow their ears if
the price is right.

And slowly, but surely, the fine
Spanish pop import La Oreja de Van
Gogh climbed the Billboard Top Latin
Albums chart and remained in the
top 10 for a good chunk of the year.
“Lo Que Te Conté Mientras Te Hacias
la Dormida” (Sony) was the eighth-
highest-selling album of the year.
Heavy airplay? Of course not. Just a
unigue sound that drove consumers
into stores. Its live album also did
well, placing La Oreja among the top
sellers of the year.

HITMAKERS: The leading producer for
Hot Latin tracks, for the third year in
a row, is Rudy Perez. His polished,
romantic sound remains a staple at
radio, with 19 charting hits. No other

producer hit double digits.

The top Hot Latin Tracks song-
writer of the year is—surprise, sur-
prise—a relative newcomer. Leonel
Garcia, one half of Mexican duo Sin
Bandera, scored on the charts with
the R&B/pop balladry of his own
group. The sound has found a solid
space in radio. No wonder, then, that
Garcia was tapped by label Sony to

A\
Al
PEREZ: LEADING PRODUCER

provide songs for one of its megas-
tars, Alejandro Fernandez. A first hit
single in Fernandez’s voice, “Me
Dediqué a Perderte,” pushed Garcia
to the top writing slot.

UNDERLYING CURRENT: Incredibly,
mainstream media continues to
ignore the biggest-selling genre of
Latin music: regional Mexican. To
what degree? A recent New York
Times article cited Latin pop as the

at No. 1 are indicated by stars.

e “La Historia Continua . .
Music Group (3)

Group (1) *

Group (3) *

Discos (3)

Group (2) %

Group (2) *

THE CHART-TOPPERS

Following is a chronological list of albums that reached No. 1 on the
Billboard Top Latin Albums chart for the 2004 calendar year. The num-
| ber of weeks each title spent at No. 1 is in parentheses. Titles that debuted

¢ “Tributo Al Amor,” Los Temerarios, Fonovisa/Univision Music Group (3)
., Marco Antonio Solis, Fonovisa/Univision

e “La Historia,” A.B. Quintanilla Il & Kumbia Kings, EMI Latin (1)
* “Cronica de Dos Grandes,” Bronco/Los Bukis, Fonovisa/Univision Music

e “Pau-Latina,” Paulina Rubio, Universal Latino (3) %

¢ “Intimamente: En Vivo Live,” Intocable, EMI Latin (2)

» “Travesia,” Victor Manuelle, Sony Discos (1)

* “En Vivo Desde Chicago,” Grupo Montez de Durango, Disa (1) %

* “Pacto de Sangre,” Los Tigres Del Norte, Fonovisa/Univision Music

® “Amor y Lagrimas,” Adan Chalino Sanchez, Moon Music/Costarola/Sony

¢ “Dejando Huella,” Conjunto Primavera, Fonovisa/Univision Music Group (1)
 “Seduccion,” Jennifer Pena, Univision Records/Univision Music Group (1) %
* “Con Mis Propias Manos,” Lupillo Rivera, Univision Records/Univision Music

® “Amar Sin Mentiras,” Marc Anthony, Sony Discos (4) %

* “Veintisiete,” Los Temerarios, Fonovisa/UG (3) %

* “Barrio Fino,” Daddy Yankee, El Cartel/VI (1)

* “Valio la Pena,” Marc Anthony, Sony Discos (1)

¢ “Sin Rienda,” Bronco: El Gigante de America, Fonovisa/Univision Music

® “Za Za Za,” Grupo Climax, Musart/Balboa (6)
® “Mi Sangre,” Juanes, Surco/Universal Latino (5)
® “Razon de Sobra,” Marco Antonio Solis, Fonovisa/Univision Musnc

most popular Spanish-language
music genre. Wrong, wrong, wrong.
According to the Recording Indus-
try Assn. of America’s midyear stats,
regional Mexican music accounts for
59% of all Spanish-language album
sales in the United States. Pop and
rock follow with a total of 33%. This is
the genre that allows the Latin music
business to be an industry. Those who
continue to pretend it doesn’t exist are
biased at worst, ignorant at best.

TRENDS AND POTENTIAL: OK. The
new Latino generation is out there. It
primarily speaks English but suppos-
edly “feels” Latin (according to many
published studies). Why then, isn’t it
buying the alternative, edgier Latin
music that should appeal to it? Per-
haps because it’s in Spanish. Whoever
resolves this riddle will make a bun-
dle. For now, only three “alternative”
titles—by Juanes, Akwid and
Ozomatli—were among the 50 top
sellers of the year.

Ringtones are beginning to
explode, but downloads are virgin ter-
ritory for Latin music. However, since
the industry believes the download
market will take some time to devel-
op, I fervently believe in its potential.
By year’s end 2005, I hope downloads
will make up a significant number of
Latin music sales.

THE TOP STORIES

o Sales of Latin music grow for the
second consecutive year, accord-
ing to Nielsen SoundScan, while
Latin music shipments also rise for
the first time in four years, accord-
ing to the Recording Industry
Assn. of America.

* Reggaeton and musica
duranguense titles reach the top of
the Billboard Top Latin Albums
chart for the first time, solidifying
the status of these subgentres.

e Regional Mexican acts top the
Billboard year-end charts.

® Major labels—including Warner,
Universal and EMI—finish down-
sizing and restructuring their oper-
ations. Sony merges with BMG.

e Former top Latin executives rein-
vent themselves and chart with
their own indie labels.

e MTV Networks Latin America
launches VH1 Latin America for
the Latin region.

e Clear Channel Radio begins to
convert 20-25 stations nationwide
to Spanish-language formats.

o Universal Music & Video Distrib-
ution continues as the top distrib-
utor, as does Univision Music Group
as the top label in the region.

o Sales of Latin music DVDs more
than double compared with 2003.
o Latin ringtones take off.

e Latin American markets register
growth despite rampant piracy.

® Marc Anthony debuts at No. 1 on
Top Latin Albums with “Amar Sin
Mentiras” and “Valio la Pena,” a pop
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o “Mexico en la Piel,” Luis Miguel, Warner Latina (5) % album, within two months. For advertising opportunities, call 646-654-4697 or emdil jserrette@billboard.com
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Sales data compiled by N
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2 g SoundScan 2 2|y . S
2 % ARTIST Title | Z & |3 ARTIST Title | 3
=4 |~ IMPRINT & NUMBER/DISTRIBUTING LABEL &2 3 IMPRINT & NUMBER/DISTRIBUTING LABEL £
SWye SWre 5 Weeks AtN 1 - 29 | 35 IVY QUEEN Real | 29
’ﬁ‘ NU MBER 1 ’ﬁ‘ pmber PERFECT IMAGE 570157/UNIVERSAL LATINO {15.98 CD)
111 LUIS MIGUEL Mexico En La Piel | 1 i
WARNER LATINA 61977 (17.88 CO) 50 2 5359 m}%’sslg)gzsuéa%;ISTS Las 32 Mas Grandes De El Pasito De Durango | 26
21247 DADDY YANKEE Barrio Fino | 1 5161 WLl JULIETA VENEGAS Si | 38
EL CARTEL 450639/V1 {15.98 CD) ARIOLA 57447/BMG LATIN 114.98 CD)
e e 42 | 43 MARCO ANTONIO SOLIS & JOAN SEBASTIAN Dos Grandes | 2
;$\‘ GREATEST GAINER ;$\\ FONOVISA 351401/UG (14.95 CD)
811 3 |3 JUANES A Mi Sangre | 1 47 | 51 GLORIA ESTEFAN Amor Y Suerte: Exitos Romanticos | 23
SURCO 003475/UNIVERSAL LATING 17.98 Cl SONY DISCDS 95353 (17.98 EQ CO/DVD)
=J75 HOT SHOT DEBUT 3J¥ 54 ] 56| 65 CARLOS VIVES El Rock De Mi Pueblo | 4
EMI LATIN 96027 (18.98 CO} [H
4 GLORIA TREVI Como Nace El Universe | 4 54 | 46 VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos | 5
SONY DISCOS 95543 {15.98 £Q CD) [H] DISA 726977 (14.98 CO/DVD)
4 |2 MARCO ANTONIO SOLIS Razon De Sobra | 1 M 44 | 34 VARIQUS ARTISTS Los Sencillos Duranguenses Del Ano | 6
| FONOVISA 351483/UG (15.98 CD) DISA 726934 {1598 CO/DVD) L
6 16| 4 GRUPO CLIMAX ZaZaZa | 1 49 | 36 ELO Mi Historia Musical | 8
MUSART 20539/BALBOA (5.98 CD) [H] UNIVISION 310280/UG (1398 CO) [H]
ails RICARDO ARJONA Solo | 5 58 1 68|71 LIBERACION La Mejor...Coleccion | 58
SONY DISCOS 95380 (18.98 EQ CO/DVD) [M] DISA 720441 {11.98 CO}
8J19)|9 JUAN LUIS GUERRA A ParaTi | 2 ‘A 34 | 41 LUPILLO RIVERA Pa’ Corridos | 30
VENE 651000/UNIVERSAL LATING (15.98 CO} [H] UNIVISION 310356/ {14.98 CO)
9 8|8 A.B. QUINTANILLA lll PRESENTS KUMBIA KINGS A Fuego | 2 VM 46 | 47 -8 BANDA EL RECODO EnVivo | 18
EM) LATIN 90595 {15.98 €O} FONDVISA 3514446 {1398 COI [H]
10 1 11|10 K-PAZ DE LA SIERRA © Pensando EnTi | 3 6 52|63 MAR O The LastDon | 2
UNIVISION 310348/UG {14.98 CD) [H] VI 45087 (14.98 C0) [H]
7106 LOS TEMERARIOS Regalo De Amor | 2 6 59 | 74 {8 SIN BANDERA A De Viaje | 6
FONDVISA 351530/UG (1398 CD) SONY DISCOS 70633 {16.98 £Q C0) [H]
12 MANNY MANUEL Nostalgia | 12 6 48 | 40 PEPE AGUILAR O No Soy De Nadie | 6
UNIVERSAL LATING 379202 (16.98 €0} [H] SONY DISCOS 95363 {17.98 EQ CO) [W]
10(12 VARIOUS ARTISTS Las Mas Bailables Del Pasito Duranguense | 3 L3N 58 | 45 R INTOCABLE Momentos De Coleccion | 26
DISA 720463{12.98 €D} EMI LATIN 74439 {11.98 CD)
‘12 | 11 LOS TEMERARIOS La Mejor...Coleccion | 2 65 ) 64 |62 LY LA OREJA DE VAN GOGH La Oreja De Van Gogh En Directo: Gira | 22
DISA 720392 (11,98 CO) SONY DISCOS 95202 {19.98 EQ DVD/CO)
13|15 ALEJANDRO FERNANDEZ A Corazon Abierto | 2 T 69 | 60 [ GRUPO MONTEZ DE DURANGO En Vivo Desde Chicago | 1
SONY DISCOS 95323 (16.98 EQ.CO) [H] DISA 720358 (12.98 CD)
16 VARIOUS ARTISTS Chosen Few: El Documental | 16 K67 DJ NEGRO The Noise 10: The Last Noise | 67
LATINFLAVA 1015 {3 98 CO/OVD) VI 450671 (15.98 CD)
15119 MONCHY & ALEXANDRA HastaEl Fin | 7 68 173|70 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez | 4
JBN 95422/SONY DISCDS {15.98 £Q CO) [H] SONY DISCOS 91088 (17.98 EQ CD) [H]
‘14| 14 CONJUNTO PRIMAVERA Miles De Voces En Vivo | 10 KX 57 | 58 ANA GABRIEL Tradicional | 30
FONOVISA 351448/UG (13.98 CD) [H] VENE 95326/SDNY DISCDS (1598 EQ €D}
19 MARCOS WITT Tiempo De Navidad | 19 Bl 60 | 50 VARIOUS ARTISTS Bachatahits 2005 | 50
SONY DISCOS 95423 (12.98 EQ CD) [H] J&N 95499/SDNY DISCDS (15.98 EQ CD)
20 LOS TUCANES DE TIJUANA El Virus Del Amor | 20 67 | 64 e MARCO ANTONIO SOLIS La Historia Continua... | 1
UNIVERSAL LATIND 382402 {13.98 CD) [H] FONDVISA 350950/UG (16.98 CO/DVD) N
17 (17 VICENTE FERNANDEZ Tesoros De Coleccion | 8 {72 SOUNDTRACK Amy, La Nina De La Mochila Azul Vol. 1 | 25
SONY DISCDS 95241 (9.98 £ CD} [H] UNIVERSAL LATIND 003584 (9.98 CO)
22 VARIOUS ARTISTS Reggaeton Super Hits | 22 55|52 EL GRAN COMBO DE PUERTO RICO Aqui Estamos Y De Verdad | 44
NEW RECORDS 132060/UNIVERSAL LATING (18.98 CO/OVO} SONY DISCOS 95481 {15.98 £Q CD)
18 | 21 DON FRANCISCO o Mi Homenaje Gigante A La Musica Nortena | 7 N 33— LA LEY Historias E Histeria | 33
UNIVISION 310171/U6 (13.98 CD) [H] WARNER LATINA 61965 {18.98 CO/0VO}
3 20 |18 LOS TIGRES DEL NORTE 20 Nortenas Famosas | 4 70 | 67 |#£8 VARIOUS ARTISTS 70's Y 80's - Dos Decadas De Amor | 37
FONOVISA 351480/UG (13.98 CD) } LATIN MUSIC ENTERTAINMENT 3002 {13.98 CD)
21|30 VARIOUS ARTISTS Lunytunes Presents La Mision 4: The Take Over | 8
MAS FLOW 1800T0/UNIVERSAL LATING {1598 CD) LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
16|13 CHRISTIAN CASTRO Hoy Quiero Sonar | 13
ARIOLA 65320/BMG LATIN (16.98 CO) [H]
JUANES DADDY YANKEE LUIS MIGUEL
22 (16 LOS TEMERARIOS Veintisiete | 1 MISANGRE (SURCO/UNIVERSAL LATINO] BARRIO FINO  (EL CARTEL/VI) MEXICO EN LA PIEL (WARNER LATINA}
FONOV!SA 351342/UG {15.98 C0)
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MOON/COSTARDLA 95308/SONY 0ISCOS {13.98 £Q CO/OVO! RAZON DE SOBRA (FONOVISAUG) CHOSEN FEW: EL DOCUMENTAL (LATINFLAVA) PENSANDO EN T1 {UNIVISION/UG)
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i \l/? 4?0.!1\{; (%IEV%}E']A The Last Don: Live, Vol.1 | 2 MARC ANTHONY DJ NELSON LOS TIGRES DEL NDRTE
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INIVISION 310260/UG {13.98 CO
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4 36|31 BANDA ARKANGEL R-15 Tesoros De Coleccion | 15 DEVIAJE {SONY DISCOS) BACHATAHITS 2005 {J&N/SONY DISCOS} TESOROS DE COLECCION (SONY DISCOS)
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1 .
= LA LEY TITD NIEVES VARIDUS ARTISTS
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PINA 002701/UNIVERSAL LATINO (15,98 CO} [H]
A H & plhums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA) centification for net shipment of 500,000 aibum units (Gotd). A RIAA certification for net shipment of 1 mil-
4537 DGBB%PO BRYNDIS El Quinto Trago 4 lion units {Platinum). @ RIAA cemﬁgcauon for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum leve). For boxed sets, and double
369 {12.98 CO) [H]
= albums with & funning time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Drol. A Certifica-
4 32|39 DJ NELSON Flow La Discoteka | 12 tion of 200,000 urits {Platino}. A” Certification of 400,000 units (Mutt-Platino]. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices
FLOW 18000Z/UNIVERSAL LATING (15,98 CO) [H] marked EQ, and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unitincrease. Pacesetter indicates biggest percentage growth.
Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc, and Nielsen SoundScan, inc. All rights reserved.
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Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. A panel of 94 stations (37 Latin Pop, 14 Tropical, 51 .
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @ Records showing an inbcrlease in audience 2 %k"g\‘/‘l‘gg“ SACRIFICIO MARCO ANTONIO SOLIS REENN 34 Enwﬁ E]&’TS”EAS CONTROL
over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters an increase in audlence. Greatest Gainer Indicates song with largest audience growth. If two records are tied in audience size, the record being played on 32 E&?LMAT’*ES DE MICAELA VOCES OEL RANCHO o 5 ?A?JISCAT%/BALBUA CUISILLDS
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. % Videoclip avaliability. ©2004, VNU Business Media, Inc. All . e .
rights reserved.
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Mash-Ups, Dance-Rock Lead Breakthroughs

It may not seem like it, but
we've come a long way, baby.

Two years ago, when DJs in
underground dance clubs were
championing early bootleg mash-
ups like Nirvana/Destiny’s
Child’s “Smells Like Booty,” the
Strokes/Christina Aguilera’s “A
Stroke of Genius” and Adina
Howard/Gary Numan’s “We Don’t
Give a Damn About Our Friends,”
record labels and publishing com-
panies were caught completely off
guard. It appeared that such feisty
collaborations would never be
officially sanctioned.

But then something wonderful
happened. British trio Sugababes
landed at No. 1 in the United King-
dom with a cover of Howard’s
“Freak Like Me,” which sampled
“Are Friends Electric?” by Numan.
The track was produced by Richard
X, who, as Girls on Top, master-
minded the illicit “We Don’t Give a
Damn About Our Friends.”

Naturally, this legal chart-topper
was followed by numerous other
mash-ups, some sanctioned (Kylie
Minogue/New Order’s “Can’t Get
Blue Monday out of My Head”),
some not (“The Grey Album” by
Danger Mouse).

Then, as 2004 was coming to a

MINOGUE: HOLDING HER OWN INTHE U.S.

close, Jay-Z and Linkin Park,
along with MTV, shoved mash-ups
into the mainstream arena with
“MTV Ultimate Mash-Ups Presents:
Collision Course.” The two-disc
CD/DVD set debuted at No. 1 on
The Billboard 200.

In this instance, major music
industry players came to the real-
ization such creative projects
could, indeed, spark an otherwise
lackluster sales landscape. Let’s
hope that such innovative ideas—
sanctioned, of course—continue to
see the light of day.

REASONS TO BE CHEERFUL, PART 2:
From the ashes of the electroclash
movement—which helped to
spawn the mash-up phenomenon
—emerged a group of acts that
would, like new wave artists in the
’80s, seamlessly merge dance and
rock. To be sure, this was the year

that several dance-leaning rock
groups, including Scissor Sisters,
Franz Ferdinand, Interpol and the
Killers, hit the big time. Their
songs were heard in the clubs and
on radio and TV. And results were
seen at the cash register.
According to Nielsen Sound-
Scan, Scissor Sisters’ self-titled
disc has sold 122,000 units, Franz
Ferdinand’s self-titled

recording category. If Minogue

wins, it will be her second Grammy

(“Come Into My World” took the
award in the same category earlier
this year).

The two-disc “Ultimate Kylie,”
which arrived in the United King-
dom in November, bows here Feb.
1. It’s preceded by new single “I
Believe in You.”

CD 668,000 units,
Interpol’s “Antics”
179,000 and the
Killers’ “Hot Fuss”
573,000 units.

In early December,
as the nominations for
the 47th annual
Grammy Awards were
announced, dance-rock
artists took a giant leap
forward. Receiving

Beat
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By Michael Paoletia

mpaoletta@billboard.com

nominations were,
among others, Scissor
Sisters, the Killers,
Franz Ferdinand, No Doubt and
Gwen Stefani.

Stefani was nominated in the
best female pop vocal performance
category for “What You Waiting
For?” The dance-rock jam was the
lead single from the singer’s solo
side project, “Love, Angel, Music,

VAN DYK: NOMINATED FOR A GRAMMY

Baby,” which was steeped in all
things ’80s, from disco-funk and
new wave to freestyle and Miami
bass. Though the album is not
without its missteps, we give Ste-
fani major props for having the
courage to make the album she
wanted to make. Make no mistake,
she and her producers concocted a
dance album. Period. And from a
superstar artist like Stefani, that’s
really saying something.

It also says something about our
fave Australian, Kylie Minogue,
who continues to hold onto her
audience in the United States.
Without a huge radio hit, her latest
studio album, “Body Language,”
still managed to debut at No. 42 on
The Billboard 200 in February. It
has since sold 159,000 units.

The disc’s lead single, the hyp-
notic “Slow,” has been nominated
for a Grammy in the best dance

2004 IN REVIEW

ONE MORE GRAMMY: Earlier this
year, we were ecstatic when the
Recording Academy announced
that a third dance category (best
electronic/dance album) would
be added to the 47th annual
Grammy Awards. When the nom-
inations were announced Dec. 7,

SCISSOR SISTERS: DANCE-ROCK VANGUARD

we were mainly pleased with the
contenders: Basement Jaxx’s
“Kish Kash,” the Crystal
Method’s “Legion of Boom,” the
Prodigy’s “Always Outnumbered,
Never Outgunned” and Paul Van
Dyk’s “Reflections.”

Only one nomination raised
concern: Paul Oakenfold’s
“Creamfields.” No disrespect to
Oakenfold, but “Creamfields” is,
simply put, a DJ mix. Sure, all the
tracks were either re-edited or spe-
cially remixed by Oakenfold for
this collection. But ultimately,
they are remixes and should be
treated as such.

For their respective entries,
Basement Jaxx, the Crystal
Method, the Prodigy and Paul Van
Dyk all created something from
nothing. Conversely, with
“Creamfields” (and unlike his -
2002 artist album “Bunkka”),

Oakenfold created something
from something. He began the
process with other people’s
songs—complete songs that he
then re-tweaked.

We would hate to see the best
electronic/dance album category
become a haven for DJ-mixed
compilations. That said, the Acad-
emy should consider amending
the qualifications for this impor-
tant category.

ROCK THE VOTE: It goes without
saying that this year saw many
artists (across the expansive
musical landscape) voicing their
concerns over the Iraq War. We
applaud dance/electronic acts like
Paul Van Dyk, BT, D:Fuse,
Moby, the Crystal Method and
Faithless for not being afraid to
speak their minds. Their words
and actions will not soon be for-
gotten. Trust.

And months after its release,
the lyrics to Faithless’ “Mass
Destruction” still ring loud and
clear (perhaps louder and clearer
than ever): “Disinformation is a
weapon of mass destruction . . .
Racism is a weapon of mass
destruction . . . Fear is a weapon
of mass destruction.”

ACROSS THE POND: The past 12
months were huge for dance
music in the United Kingdom.
Witness top 10 pop hits by
Shapeshifters (“Lola’s Theme”),
Stonebridge Featuring Therese
(“Put ’Em High”), Deep Dish
(“Flashdance”), Dannii Minogue
Vs. Flower Power (“You Won’t
Forget Me”), Michael Gray (“The
Weekend”) and Eric Prydz (“Call
on Me”)—with Prydz spending a
month at No. 1.

Ironically, as dance music made
a resurgence with consumers in
the United Kingdom, the press and
radio appeared to put more nails in
the genre’s coffin. Which very
likely paved the way for the organ-
izers of the Brit Awards to pull the
plug on the dance category. To
quote Dr. Buzzard’s Original
Savannah Band, one day, maybe,
they will give it back, no?

JUKEBOX JAMS: Those wishing to
see my top 10 albums of the year
should visit billboard.com and
check out the Year in Music &
Touring spotlight. As for the sin-
gles and tracks that received much
play in my iPod this year, they
include Shape: UK’s “Lola’s
Theme,” the Killers’ “Somebody
Told Me,” Junior Jack’s “Stupidisco,”
Nancy Sinatra’s “Let Me Kiss You,”
David Morales Featuring Lea-
Lorién’s “How Would U Feel,”
Stonebridge Featuring Therese’s
“Put ’Em High,” Big & Rich’s
“Live This Life,” Bjork’s “Who Is It

{Carry My Joy on the Left, Carry
My Pain on the Right),” Bloe
Party’s “Banquet,” Fatboy Slim’s
“Wonderful Night,” Fried’s “When
You Get out of Jail,” I Am the
World Trade Center’s “Future
Sightings,” JoJo’s “Leave (Get
Out),” Juana Molina’s “Tres
Cosas,” Kylie Minogue’s “Slow,”
Martina Topley-Bird’s “Anything,”
Queen Latifah’s “Hard Times,”
Rachael Yamagata’s “Worn Me
Down,” Sandy Dillon’s “Feel the
Way I Do” and Zero 7’s “Home.”

FINALLY: Looking into our 2005
crystal ball, we await fresh, new
sounds from Erasure (as well as
Andy Bell’s side solo project
with Manhattan Clique), the
Chemical Brothers, Thievery
Corporation, LCD Soundsystem,
Fischerspooner, Juliet, the
Doves, Brazilian Girls and Pure
Reason Revolution. Cheers!

“THE TOP STORIES

e Mash-ups go mainstream
with Jay-Z/Linkin Park’s “MTV
Ultimate Mash-Ups Presents:
Collision Course” debuting at
No. 1 on The Billboard 200.

» Dance-rock sound continues
to gain momentum on a global
level; key acts like Franz Fer-
dinand, Scissor Sisters and
the Killers receive Grammy
Award nominations.

e New York independent label
DFA enters into a licensing/
distribution deal with EMI in
the United Kingdom.

e The United Kingdom’s Brit
Awards drop the dance category.
e The Postal Service’s 2003
Sub Pop album; “Give Up,”
spends nearly 90 weeks on the
Top Electronic Albums chart—
13 at No. 1—where it remains
this issue.

e The Dance Music Hall of Fame
holds its inaugural ceremony in
New York.

* Dutch DJ/producer Tiésto
performs at the opening cere-
mony of the Olympic Games
in Athens.

e Pioneering house music
label Trax celebrates its 20th
anniversary with several-
compilations.

e The Recording Academy adds
a third dance category, best
electronic/dance album, into
the Grammy mix for 2005.

e At the 46th annual Grammy
Awards, Kylie Minogue’s “Come
Into My World” wins best dance
recording, while Maurice
Joshua’s remix of Beyoncé Fea-
turing Jay-Z’s “Crazy in Love”
is named best remixed record-
ing, non-classical.
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THIS WEEK
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SILENCE 2004
NETTWERK 33234 @

Delerium Featuring Sarah McLachian

5| THE DISTRICT SLEEPS ALONE TONIGHT

The Postal Service =
SUB POP 70614 B @

JUST BE Tiesto Featuring Kirsty Hawkshaw

| BLACK HOLE 33236/NETTWERK (D @

ME AGAINST THE MUSIC
| JIVESTISIZOMBA D @

Britney Spears Feat. Madonna *=

|| AMAZING (FULL INTENTION & JACK 'N' RORY MIXES)

George Michael =
| AEGEAN/EPIC 76818/SONY MUSIC @

| WHO IS SHE 2 u {REMIXES) Brandy =
il ATLANTIC 93389/AG D
-\t LEFT OUTSIDE ALONE {J. NEVINS REMIX)  Anastacia
| DAYLIGHT/EPIC 76705/SONY MUSIC @ @&
SURFING ON A ROCKET Air

| SOURCE 66633/ASTRALWERKS (D @

EIGN Unkle Featuring lan Brown
| GLOBAL UNOERGROUND 8007 G @@

| FLASHDANCE
|| YOSHITOSHI 011/DEEP DISH (D @

Deep Dish

| DEVIL INSIDE (R.H. VISSION/SCUMFROG MIXES)  Utada

| 1SLAND 003156/IDUMG @D @
LOVE PROFUSION Madonna %
MAVERICK 42703 WARNER BROS, @ @

| HOLE IN THE HEAD (A. VAN HELDEN REMIX) Sugababes %
INTERSCOPE 002701 @&
SWAY (JXL/PASSENGERZ/RALPHI MIXES)/SPIDER-MAN THEME (XL REMIX)  Michael Buble

143/REPRISE 42740/WARNER BROS (D

SYMPATHY FOR THE DEVIL (REMIXES)
ABKCO 719666 €D

The Rolling Stones =

EIGHT EASY STEPS (REMIXES)
| MAVERICK/REPRISE 42765 WARNER BROS. () @

U AIN'T THAT GOOD
STARG9 1276 @ @

| MY MY MY Amand Van Helden ®
SOUTHERN FRIED/TOMMY BOY SILVER LABEL 2459/TOMMY BOY D @

Alanis Merissette ®

Sheila Brody

LISTEN TO YOUR HEART D.H.T.
ROBBINS 72116 D &
THE WONDER OF IT ALL Kristine W

| TOMMY BOY SILVER LABEL 2460/TOMMY BOY (D @

HOW WOULD U FEEL
DMI/ULTRA

David Morales With Lea-Lorien

“ ;rTP T_;rDOUCH {REMIXES) Rupee = (I:-()?JaEAMY BREATH Destiny's Chiid 3‘3_i 'SrUEE]Pi:gj"r]AL SERVICE Give Up

Eya{«gr&maﬁ/v As;;gﬁr;n{g%%a Depeche Mode SURRENDER Lasgo 20 SCISSOR 3*'1%'5?% Scissor Sisters

1 | TURN BBM/EG%N 0(REM:XES) Kevin Lyttle é%ﬁgzK INTO THE SUN Dirty Vegas 6 | TESTO - Parade Of The Athletes

?J%bﬁﬁﬂ!ﬁﬂm . Tamia YOU NEVER KNOW Marly 5 mmEN !7'5.‘55!""’ BOYS Dance Party (Like It's 2005)

| ﬁg&&rﬂgy WAITING FOR? Gwen Stefani @ CALL ON ME Eric Prydz | DEPECHE MODE Remixes 81-08
3

| DIARY

| JRMG

Alicia Keys Featuring Tony! Toni! Tone!

MUTE/REPRISE 48781/ WARNER BROS

GET UP STAND UP
ULTRA

Stellar Project Featuring Brandi Emma

| BAD BOY JOE The Best 0f... NYC Vocal Clubhouse: 1am Sessions
MEGAMIX/DEE VEE 2005/MUSICRAMA
(1| FATBOY SLIM Palookaville

[ ASTRALWERKS 74472*/VIRGIN

TEMPTED TO TOUCH
ATLANTIC

VARIOUS ARTISTS
ULTRA 1240

Ministry Of Sound: The Annual 2005

a o

Rupee

HOW DID YOU KNOW?
NEUTONE

Mynt Featuring Kim Sozzi

THE S

LOUIE DEVITO
|_OFE VEE 0011/MUSICRAMA

| VICE 81534*/ATLANTIC

Louie Devito's Dance Factory: Level 3

TREETS A Grand Don't Come For Free

- -
0:0:868°°+-0~-00

4 LOLA'S THEME Shape: UK . || PAUL OAKENFOLD Creamfields
d L | PERFECTO 90724/ THRIVE
R TRIKNO WA HAIGRENS Wynonna ~ | DEPECHE MODE Remixes 81-04 [Limited]
i MUTE/REPRISE 48790/WARNER BROS. _
SOMEBODYTOLDIVE The Killers | VARIOUS ARTISTS 30th Anniversary Collection: Ultimate Disco
MADACY 4981
(REACH UP FOR THE) SUNRISE Duran Duran 2 | DIRTY VEGAS One
ERIC CAPITOL 63743* ]
ILKEIT s Narcotic Thrust | AB. QUINTANILLA Il PRESENTS KUMBIA KINGSO  Los Remixes 20
FREE ME Emma | JEFS 2| VARIOUS ARTISTS Fired Up!

WHICH WAY YOU'RE GOING
| YouuuLTRA

RAZGR & TIE 89077

Robbie Rivera

-
~

MAMASITA
MODA/CASABLANCA/UMAG

THIEVERY CORPORATION
EIGHTEENTH STREET LOUNGE 0078*

Bahylon Rewind

Flexy

CONNECTED
MUTE

Paul Van Dyk Featuring Vega 4

“*| VARIOUS ARTISTS
ULTRA 1225

Ultra.Trance: 4

IT'S YOU
TOMMY BOY SILVER LABEL/TOMMY BOY

. THE PRODIGY
XL/MAVERICK 47990/ WARNER BROS.

Always Outnumbered, Never Outgunned

Sin Plome

= [T e s | s s S S =
H!HHHHH"!EEHEEEHE“ _
L 2 =}

gelaiERISH THE DAY

Plummet

-’

SPARROW

MY MY
SOUTHERN FRIED/TOMMY BOY SILVER LABEL/TOMMY BOY

Armand Van Helden

DJ LIL' CEE
TOMMY BOY 1062

Dance Mix 6

Mix It Up: Remixed
94175

| CAN'T GO ON
KaCH

Mike Rizzo Presents Allie

NKLE
GLOBAL UNDERGROUND 4012%

Never, Never, Land

I" | zERO

ULTIMATE

ALL THIS TIME
ULTRA

7 When It Falls
OILEMMAELEKTRA 61558*/AG [H]

SJ'EPPIN' ouT

The Sylvers THIEVERY CORPORATION The Outernational Sound
EIGHTEENTH STREET LOUNGE 075* [M]
Kaskade VHS OR BETA Night On Fire

| ASTRALWERKS 73245%

@ Dance Airplay tiles showing anincrease in detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 9 dance statians are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections A title which has been on the chart for more than 20 weeks will generally not
receive a bullet, even if it registers an increase in detections. Titles below the top 15 are removed from the chart after 26 weeks, ©2004, VNU Business Media, Inc. and Niefsen SoundScan, Inc. All rights reserved. @ Electranic Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units (Gold). A RIAA certification for net ship-
BIAA certification for net shipment of 10 million units (Diamendl. Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multipfies shipments by the number of discs and/or tapes. *Asterisk indicates LP is avaitable. Most tape prices, and CD prices for BMG and
WEA labels, are suggested lists. Tape prices marked EQ, and all ather CD prices, are equivalent prices, which are projected from wholesale prices. [M] Indicates past or present Heatseeker title. © 2004, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved.

ment of 1 million units (Platinurm.

cewotzs |3 (] DY e A
0 D)|||0.0,6(e =
] =3
% E s TITLE iMPRINT & NUMBER/PROMOTION LABEL Artist % E TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist
3tz NUMBER 1 34z 1 Week At Number 1 M 16|12 TOUCH IT toumy 50V SILVER LAGEL 2458/T0MMY BOY Holly James
2|3 WHAT YOU WAITING FOR?  INTERSCOPE 003645 Gwen Stefani = 30| 42 BE HAPPY  viNyLS0uL 131/MUSIC PLANT Georgie Porgie
3110 LOSE MY BREATH (P. RAUHOFER/P. JOHNSON/M. JOSHUA MIXES) cowuvsls promo Destiny's Child== ¥ 28 ] 34| 49 HIT MY HEART  BENZ STREET/ZYX PROMOMWAAKD Benassi Bros. Featuring Dhany
418 MY MY MY SOUTHERN FRIEO/TOMMY BOY SILVER LABEL M58TOMMY BOY Armand Van Helden = K 29 } 33| 45 FREEFALLING  kocH ssse Kat People =
112 WALK INTO THE SUN  capimoLe7ss Dirty Vegas 30] 41| — HOUSE OF JUPITER (JUNIOR MIXES)  00¥SSEY/SONY CLASSICAL PROMO/JYM Casey Stratton
5 110|115 WITHOUT LOVE . PrOMO/BML Sun 29|25 ENJOY THE SILENCE (REMIXES) MuTE 42757/REPRISE Depeche Mode
6 ) 914 YOU LIFT ME UP  pureLE RoSE o001 Martha Wash 32149 — SHADOWS  TommY BOY SILVER LABEL 2462/TOMMY BOY House Of Voodoo Featuring Emily Jaffe
7 ]12| 18 SILENCE 2004 nerwerksus Delerium Featuring Sarah McLachlan é,ﬁé HOT SHOT DEBUT 3J3:
8 ) 14116 VERTIGO (JACKNIFE LEE MIXES) INTERSCOPE PROMO uz= K33 HALF A MILE AWAY  nepuLages2s Debby Heliday
N 7| 4 (REACH UP FOR THE) SUNRISE cpicpromo Duran Duran % M 2513 DIARY (HANI MIXES) . rromo/mmG Alicia Keys Featuring Tony! Toni! Tone! =
10] 17| 20 THE WONDER OF IT ALL (ESCAPE/GOMI/TRENDROID/I. PAVLIN/O. NISSIM MIXES) vonmy s0v SIveR LABEL 2460T0MMY BOY Kristine W 35 g 48 TONIGHT  neTsPHeReS 002 Barton
11] 18[ 21 COPACABANA (REMIXEE) CONCORD PROMD Barry Manilow M 3543 IT'S GONNA TAKE TIME  GRANDSTAND/MODA 065/MUSIC PLANT Nadia
12] 22|33 DA YA THINK I'M SEXY? (REMIXES) waRNER BROS. 42776 Red Stewart 23117 SHAKE THAT BODY  FUERTE/UNIVERSAL 003509/UMRG The Ernie Lake Project Featuring Kevin Ceballo
81 WHICH WAY YOU'RE GOING voucaiurea Robbie Rivera 38 KUMBALAWE (ROGER SANCHEZ MIXES) cirau bu SoLei prOMO Kumbalawe
14] 19| 22 FEEL YOU  ALYSONGROOVES COM PROMO Alyson A 3127 ECSTASY  RaDIKAL 99208 ATB
15] 20| 26 THE JOINT IS JUMPIN' o1 promo D1 Featuring Lisa Hunt 40 ] 50| — CALL ON ME uirea 1215 Eric Prydz =
;5|5 RAINDROPS WILL FALL (H. HECTOR & J. VASQUEZ MIXES) 13promo Tamyra Gray il 45| 50 I'VE GOT YOUR NUMBER  APERITIF IMPORT Cheyne =
6| 6 WHATEVER U WANT (DANCE REMIXES) is.ann 064764006 Christina Milian Featuring Joe Budden == 40| 40 HOW WOULD U FEEL omiouLtRa David Morales With Lea-Lorien
13| 9 EIGHT EASY STEPS (REMIXES) MAVERICK 42765/REPRISE A " Alanis Morissette 39( 39 STILL ELEKTRA 67624/ATLANTIC Tamia
19) 26| 31 HOW COULD I LIE (RALPHI & E. BAEZ MIXES) moas iMporT Angel 36|37 PUMP IT UP uutra 1232 Danzel
20) 21| 23 EWOHEWAY  VINyL SOUL 130MUSIC PLANT Friscia & Lamboy 45 TRUE FAITH ggrpromo » ) ‘ K
24| 24 HAVE A GOOD TIME a5 mport 3 Speaker High.z K 46 LAZY LOVER vervE PROMO Brazilian Girls
15| 11 ONE NIGHT STAND (REMIXES) 56 s2767/RePRISE ) Mis-Teeq 47 WATCHING CARS GO BY  tupEROR NORTON 053 Felix Da Housecat
11 7 |l SAND IN MY SHOES (REMIXES) ARistA PROMO/RMG Dido 2t 32| 19 FREE ME 1smport Emma %
% POWERPICK & A 47 | 35 DIRTYFILTHY rwisteo promo Superchumbo Featuring Celeda
241 27| 36 HOME (REMIXES) simpLYRED.COM PROMO/RED INK Simply Red Bl 461 41 | il TRIBAL MADNESS stares 127 Size Queen Featuring Mitch Amtr@k
25 28| 34 BACK TO LOVE  acT 200/MUSIC PLANT Rachel Panay

@ Titles with the greatest sales or club play increases this week. Power Pick on C\ub Play is awarded fur the Iargest point increase among singles befow the top 20. The Club Play chart is compiled from a national sampie of reports from club DJs. % Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-single, or CD single respec-
tively, based upon availabifity. On Dance glngles Sales chart: ® CD Single LD COM . @D Vinyl Maxi-Single available. €9 Cassette Maxi-Single available. ©2004, VNU Business Media, Inc. and Nielsen ScundSean, Inc. All rights reserved.
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Country 2004: Hey, Good Lookin'!

BY DEBORAH EVANS PRICE
and PHYLLIS STARK

NASHVILLE—As the New Year
approaches, many in the country
music industry are ready to pop the
cork on a bottle of bubbly. This year,
there are more reasons to toast than
just “Auld Lang Syne.”

As of Dec. 5, country album sales
for the year hit 68,719,000 units,
according to Nielsen SoundScan.
That is up by more than 8 million
albums over last year.

BIG & RICH: BREAKOUT YEAR

Things were already looking good
at midyear when country sales were
up by 14.4% over the same time
period in 2003. Country’s growth
substantially outpaced the industry
at large this yeay, as overall music
sales saw a 6.9% growth spurt dur-
ing the first half of 2004.

Much, but not all, of the year’s
sales upswing can be attributed to
such superstar product as the fall hits
packages by Toby Keith, Shania
Twain, George Strait and Brooks &
Dunn and strong new albums by
Alan Jackson, Kenny Chesney, Tim
McGraw and Jimmy Buffett.

But 2004 may best be remem-
bered as the year several new acts
stormed the format, sending singles
up the chart and sales stats soaring.

Leading the pack was Epic new-
comer Gretchen Wilson, who
emerged from nowhere with the
smash single “Redneck Woman.”
She ended the year as the fifth-best-
selling artist in the country format
(behind Keith, Chesney, Jackson and
McGraw) based on sales of her debut
album, “Here for the Party.”

Wilson wasn’t the only rrew
artist to make some noise. Warner
Bros. Records’ duo Big & Rich’s
combination of music and bombast
made the pair media darlings
and saw it finish the year at
No. 12 on the Billboard list
of top country acts.

MCA’s Josh Turner, Lyric
Street’s Josh Gracin, Mer-
cury’s Julie Roberts and
Curb’s Blue County were
among the other new
acts to break through
this year. 4

It’s no accident 4
that Wilson and Big
& Rich emerged from
the highly organized
confederation of musi-

Cooannna®

shows became so popular that the
outfit outgrew several local night-
clubs during the course of the year.
At year’s end, Warner Bros., home
to Big & Rich and fellow Muzik Mafia
member Jon Nicholson, was prepar-
ing to launch a new imprint, Raybaw
Records. The label will be run

body” received caused some to fear
that MCA had opened a Pandora’s
box. As one label’s head of promo-
tion told Billboard, the paid-spins
issue “shines a light on the under-
belly of our business.”

While many radio programmers

independent bluegrass label Doobie
Shea Records closed its doors in
Boones Mill, Va.

Veteran country performer Ray
Price teamed with three partners to
form Austin-based Texas Records.

There were comings and goings

among some significant artists

by Muzik Mafia members John 2004 IN REVIEW as well. Mark Wills exited Mer-

Rich and Big Kenny Alphin (of

Big & Rich), Nicholson and Cory
Gierman. Raybaw’s first release is
expected to be from rapper and
Muzik Mafia member Cowboy Troy.

ON THE ROW: On May 7, Dream-
Works Records consolidated its
operations with Universal Music
Group Nashville. DreamWorks
chief executive James Stroud and
UMGN chairman Luke Lewis
became co-chairmen of the com-
bined operation.

The move resulted in layoffs at
both companies, including
MCA/Mercury executive VP of A&R
David Conrad and UMGN senior VP
of promotion and artist develop-
ment Michael Powers (who later
joined Universal South Records in a
similar capacity).

Music City also lost a veteran
leader and champion when long-
time Warner Bros. Records
Nashville president Jim Ed Norman
resigned in June. He had run the
label for an astonishing 21 years.

Norman'’s departure was soon fol-
lowed by Warner Bros. GM/senior VP

THE TOP STORIES

¢ The country format rebounds
in a big way; optimism runs high.

e Muzik Mafia’s hit men (and
woman) take aim at the charts.

* DreamWorks consolidates
into Universal Music Group
Nashville.

e Paid spins turn Nashville on
its ear.

e Warner Bros. chief Jim Ed
Norman retires; Bill Bennett
replaces him.

complained that it is bad program-
ming to play songs for money
rather than merit, some label
heads of promotion told Billboard
that the practice is now so preva-
lent that they feel they must buy
spins to compete.

COMINGS & GOINGS: The year began
with the January launch of Vivaton
Records, headed by former Little
Texas member Jeff Huskins and

of marketing Chris former Decca Rec-
Palmer, who exited ords chief Shelia
after nearly 20 years Shipley Biddy. The
with the company. label’s flagship artist,

Later on, former Gef-
fen and Maverick
Records president
Bill Bennett was
named executive VP
of Warner Bros.’
Nashville operations.

HOT BUTTON: The
year’s biggest con-
troversy was over the
issue of labels taking
advantage of paid-spin programs
being offered by some radio sta-
tions and broadcast groups to help
boost their records up the charts.
When MCA Nashville made
strategic use of paid-spin pro-
grams to help propel Reba
McEntire’s “Somebody” to
No. 1, it sparked an
industry debate over
ethics and potential
chart manipula-
tion that has yet
. to be resolved.
While MCA
was hardly the
first label to utilize
spin programs—
which are legal if the

- ,J

NORMAN: RETIRED

Chely Wright, exited
abruptly in July, but
Vivaton went on to
have success with
Mark Chesnutt.

Another new ven-
ture did not fare as
well. SEA Records
launched with much
promise in May, with
former Warner
Bros. executive Bob
Saporiti in charge and Neal
McCoy as its first artist. Unfortu-
nately, the label ceased operations
and laid off its staff just two
months later, amid a mess of law-
suits and finger-pointing.

In October, Warner Bros.
Nashville launched a new comedy
imprint, WBR/Jack Records, with
Los Angeles-based manager J.P.
Williams as CEO. The roster includes
Jeff Foxworthy, Bill Engvall, Larry
the Cable Guy and Ron White.

Publishing company Moraine
Music Group, founded by Grammy
Award-winning producer/songwriter
Brent Maher, spun off a label,
Moraine Records. It had modest
chart success with newcomer

cury. Lee Roy Pamnell joined
Universal South. Deana Carter inked
a deal with Vanguard. Jamie O’Neal
signed with Capitol. And Billy Dean
joined the Curb roster.
Sawyer Brown left

when his “License to Chill” debuted
atop The Billboard 200 and Top
Country Albums charts in July. Early
in his career, Buffett was a reporter
in Billboard’s Nashville office, where
he says his accomplishments
included breaking the story about
the breakup of Flatt & Scruggs.

Satellite radio services XM and
Sirius each beefed up their Nashville
presence with the hiring of key
staffers here. Sirius also opened stu-
dios and offices on Music Row.

FAREWELL: The Grand

Lyric Street, without
having released an
album there, and
returned to longtime
label home Curb. Trick
Pony left Warner Bros.
for Asylum/Curb.
Rebecca Lynn
Howard moved to
Arista Nashville. And
Wright and Charlie
Robison made deals
with Dualtone.

ALSQ OF NOTE: BMI
president/CEO Frances
Preston retired after 46
years with the company
and 18 as its chief exec- =
utive. Preston started
her career in Nashville
and continued to be a
force on Music Row long after her
move to New York. She was succeeded
by Del Bryant, another executive
with strong Nashville roots.

In June, Pat Collins replaced Bill
Velez as president/CEO of Nashville-
based SESAC. Collins had been the
company’s senior VP of licensing.

In music news, George Jones
celebrated his 50th anniversary in
country music with the three-CD
set “George Jones—50 Years of
Hits” on Bandit Records.

Jimmy Buffett landed the first
No. 1 album in his 30-year career

BUFFETT: FIRST NO. 1 ALBUM

Ole Opry lost several
legendary performers
in 2004. Skeeter
Davis, best-known for
her multiformat hit
“The End of the
World,” died Sept. 19
following a long battle
with breast cancer. On
Sept. 23, Roy Drusky
died, also following a
lengthy illness. Drusky
had been an Opry
member since 1958.

In August, pioneer-
ing bluegrass artist
Charlie Waller died at
his Virginia home at
the age of 69.

Early in 2004, the
Nashville songwriting
community lost two of
its most accomplished talents. Max
D. Barnes, 67, died Jan. 11 following
a bout with pneumonia. Barnes’ cat-
alog included such hits as George
Jones’ “Who’s Gonna Fill Their
Shoes?,” Vern Gosdin’s “Chiseled in
Stone” and Vince Gill’s “Look at Us.”

On Jan. 12, 48-year-old Randy
VanWarmer died from leukemia. He
began his career as a pop artist as
the performer of “Just When I
Needed You Most,” which peaked at
No. 4 on The Billboard Hot 100 in
1979. VanWarmer went on to write
numerous pop and country hits.

THE CHART-TOPPERS

Following is a chronological listing of albums that logged time at No.
1 on the Billboard Top Country Albums chart this calendar year. The
number of weeks each title spent at No. 1 during the year is in paren-

theses. Titles that debuted at No. 1 in 2004 are indicated by stars. Titles
that spent time at No. 1 in 2003 are indicated by asterisks.

e “Shock’n Y’All,” Toby Keith, DreamWorks/UMGN (7). *

¢ “When the Sun Goes Down,” Kenny Chesney, BNA/RLG (14). %
e “Here for the Party,” Gretchen Wilson, Epic/Sony Music (9). %
¢ “License to Chill,” Jimmy Buffett, Mailboat/RCA/RLG (5). *

e “Horse of a Different Color,” Big & Rich, Warner Bros./WRN (1).
e “Live Like You Were Dying,” Tim McGraw, Curb (3).

* “What I Do,” Alan Jackson, Arista Nashville/RLG (1). %

e “Be Here,” Keith Urban, Capitol (1). %

» “Feels Like Today,” Rascal Flatts, Lyric Street/Hollywood (1). %
¢ “50 Number Ones,” George Strait, MCA Nashville/lUMGN (5). %

WILSON: ‘REDNECK’
POWER

Keni Thomas.
Outside of Nashville, 8-year-old

cians known as the Muzik
Mafia, whose weekly

payment is disclosed on the

¢ “Greatest Hits,” Shania Twain, Mercury/UMGN (5). %
air—the attention “Some- :
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TOP, FROM LEFT: TOBY KEITH, ALICIA KEYS, USHER, NELLY AND BRITNEY SPEARS. BOTTOM: MADONNA AND CASTMEMBERS OF HER REINVENTION TOUR.

Alicia Keys, Usher, Madonna & Castmembers Photos: Kevin Mazur/Wirelmage.com
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