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The Recording Academy 
Celebrates This Year's Amazing 

GRAMMY Success Story 

o . - 

GRAMMY 

21% ratings increase for the 49th GRAMMY Awards telecast: 
more than _o million total domestic viewers. 

116% GRAMMY Nominees CD sales jump post -show 
boosts CD to highest chart position ever at No. 3. A ready gold. 

700 %: CD sales gains for GRAMMY nominees, performers 
and presenters. 

$4.4 million in record MusiCares revenue 
from the Peson of the Year Tribute to Don Henley, 
which w_ll 1-elp music people in need. 

100% siccess for the cultural and educational mission of 
The Academy during GRAMMY Week. 

50: The stage is set for next year's milestone 
5oth GRAMMY Awards! 

Special thanks 
to everyone who contributed, especially all the incredible nominees and the power of their music. 
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MODEST MOUSE/ 
WE WERE DEAD BEFORE THE SHIP EVEN SANK 
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JOHN MAYER / 
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ITS NOT OVER 
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SAY IT RIGHT 
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BEAUTIFUL LIAR 
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46 
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BEYONCE/ 
LISTEN 
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LA LLAVE DE MI CORAZON 

30 SECONDS TO MARS / 
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GLAMOROUS 
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WHAT GOES AROUND COMES AROUND 
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LOST WITHOUT U 
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LOST WITHOUT U 
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MODEST MOUSE / 
WE WERE DEAD BEFORE THE SHIP EVEN SANK 
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WE WERE DEAD BEFORE THE SHIP EVEN SANK 

TOP JAZZ #1 
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OH, MY NOLA 
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- LIVIN' IT UP 

TOP POP CATALOG #1 
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TOP REGGAE #1 
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TOP VIDEO GAME RENTALS H1 PS2: GOD OF WAR II 
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UPFRONT 
7 REZNOR'S ONLINE 13 Retail Track 

ODYSSEY Complex 14 On The Road 
back story evolving 15 Global 
on Web for new Nine 18 Latin 
Inch Nails set. 20 Digital Entertainment 

12 Making The Brand., 22 The Indies, Garage Rock 
Legal Matters 23 Q &A: Josh Rosenfeld 

FEATURES 

24 ARRESTED DEVELOPMENT 
In his exclusive first interview since his arrest for, by 
some accounts, doing exactly what record labels 
asked of him, Atlanta's DJ Drama discusses the past, 
present and future of the mixtape. 

27 I WANT MY MTV.COM? 
Can an old -media brand learn new tricks? Billboard 
checks in with MTV as the network plots a course 
for the digital age. 

MUSIC 
31 UNDER THE GUN 

I\ EVERY 
ISSUE 

After assaying 4 Opinion 
abusive men and 39 Over The Counter 
arson, will radio 39 Market Watch 

tune in to Miranda 40 Charts 
Lambert's latest? 59 Marketplace 

33 Beatbox 60 Mileposts 
34 Rhythm & Blues 61 Backbeat 
35 Real Talk 62 Inside Track, 

36 Jazz Notes, Global Executive Turntable 
Pulse 

ON THE COVER: DJ Drama photograpl- 
37 Reviews for Billboard by Jonathan Barkat. 

SXSW EXPOSED 
This year's South by 
Southwest conference, 
held March 14 -18 in Austin, 
boasted such acts as Lily 
Allen, Spoon and Bloc 
Party. Visit billboard.com/ 
sxsw for exclusive inter- 
views and behind - 
the- scenes footage. 

LATIN 
Franco El Gorilla, Michael 
Stuart and Mariano Barba 
are confirmed to perform 
at the Billboard Bash - 
part of tine Billboard Latin 
Music Conference & 

Awards, set for April 23 -26 
in Miami. For more, go to 
billboardevents.com. 

L,\NIUF PT. _AL. K GUY 

CDEl11dttinqiiM 
R &13 /HIP -HOP 
Returning to Atlanta Sept. 
5 -7, the Billboard R &B/ 
Hip -Hop Conference & 

Awards features savvy 
speakers, networking 
opportunities, educational 
sessions and exciting 
performances. More at 
billboardevents.com. 

THE JADED INSIDER 
Get the down -and -dirty 
details from the recent 
South by Southwest 
festival in Austin -and 
find out which "American 
Idol" contestants have 
talent while you're at it- 
onlly on the Billboard 
blog at jadedinsider.com. 
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Latin Publishers: 
Carpe Diem 
Reduced Label A &R Means Increased Opportunity 

BY YVONNE GOMEZ 

We all know that the music industry is 
changing quickly, but the swift changes 
occurring in the world of music publish- 
ing are the closest to home 
for me. I've worked at peer - 
music since early 2003 and 
to say that the job I trained 
for is slightly different 
from the one I have today 
would be a gross under- 
statement. In four years 
I've seen labels merge, 
publishers merge, Latin 
music genres grow and 
fade, departments consol- 
idate and, most important, 
the birth of the digital 
music age. 

As the Latin creative director of an indie 
music publisher, one of my jobs is to sign 
and develop talent, as well as pitch artists 
to labels for record deals. This should be 
a fairly formulaic task if the artists being 
pitched are legitimately talented and pro- 
vided there is an A &R rep to pitch to. I 

understand music is subjective, but it's 
fair to assume that if a reputable publish- 
ing company has invested, in some cases 
a significant amount of money in this tal- 
ent, there must be something to it. I don't 
know many bad songwriters who get pub- 
lishing deals. 

As an independent our best hope for 
the "big payoff" is to get to an artist early 
when costs are still manageable. Since 
we do not have a sister label, that scenario 
is effective only when we can pass the 
project along to a label that will in turn 
invest time and money to get the music 
to the public. It's a classic music indus- 
try scenario that for many years worked 
like clockwork. Not anymore. 

I'm fortunate that I work for a pub- 
lisher with a good track record for devel- 
oping talent. Juanes, Elefante and 
members of Molotov and Sin Bandera are 
all artists that were signed to peer at the 
earliest stages (and remained for the high- 
est points) of their careers. One would 
think that labels would be calling us to 
see what we've got up our sleeve. 

With the rapidly decreasing number 
of A &R reps at Latin labels and the in- 
creasing level of fear to take risks, indie 
publishers are now more than ever tak- 
ing on the label's roll of developing an act 
from start to finish and even investing in 
the production of a release -quality mas- 
ter (see story, page 18). We could license 
our master to a major label, but how much 
TLC will it give a master it doesn't own? 
We all know where it will end up on the 
major's list of priorities. What can a pub- 

lisher do after having invested time and 
money in an act that labels won't sign? 
Or worse yet, when they agree to sign the 
act but do nothing to promote it, subse- 
quently burying the release? It's not al- 

ways intentional. Rapid 
staff changes alone can 
kill a project. 

I can tell you that from 
the perspective of the 
front lines, it doesn't ap- 
pear that our label part- 
ners are willing to support 
us in the way they have in 
the past. If we stand a 

chance at bringing new, 
edgy and groundbreaking 
acts to the music audi- 
ence, we're going to have 

to explore options of taking the DIY ap- 
proach. Does this mean publishers are 
the new labels? I can't answer for every 
publisher, but for us it's looking like a bet- 
ter option every day since Latin labels 
seem less likely to take a risk on new tal- 
ent. If publishers have the ability to in- 
vest in masters and already control the 
publishing, we can be creative about pro- 
motional opportunities without needing 
a handful of clearances. Most may view 
the demise of the CD and traditional re- 
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tail as frightful, but I view it more opti- 
mistically and realize that we can create 
a new system on our own. 

With the advent of such sites as My- 

Space and YouTube, artists have access 
to the public like never before. They have 
the ability to establish a direct relation- 
ship with their fans. They can create a 

fan base on their own by giving them 
music to listen to, videos to watch and 
even directly selling them their music, 
essentially bypassing labels, TV and 
radio. In the mainstream pop and rock 
world, we read in the trades all the time 
about bands that can do national tours 
packed with kids singing every word, 
without a single song in rotation on MTV 
or radio. How do they know about these 
bands? On the Internet. The idea that 
Latinos are not as Internet -savvy is one 
that I do not buy into, and marketing to 
a Latin -pop audience can be done using 
the same system. 

All talent needs now is a partner with 
an open mind and money to invest. Who 
better than a publisher to be that partner? 
The industry has a habit of making pub- 
lishers out to be the bad guys- impeding 
labels from making a profit, holding up 
progress in the digital music realm, being 
inflexible in rights negotiations. Bull. If 
it makes everyone feel better to make us 
the scapegoats, that's fine. While every- 
one points the finger, we'll move forward 
and, I predict, will be very successful in 
the process. 

Yvonne Gomez is peermusic West 

Coast /Mexico Latin creative director. 

I am 34 years old and live in Turkey. I read Billboard's Turkish version every month. 
I wanted to share a photo of my niece, Ece Baskan, who is a year old and also reads 
Billboard. -Ahmet Mithat Bostanci 
ED. NOTE We're honored that Ece and so many others are enjoying our Turkish edition. 
We are now the No. 1 music magazine in the market! 

WRITE US. Share your feedback with Billboard readers around the world 
Send correspondence to letters @billboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All 
submissions published shall become the sole property of Billboard, which shall own 
the copyright in whole or part, for publication. 
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Song of 
Ringtor 

Luis F. Ochoa 
Shakira 
Aniwi Music LL 
Nomad International Pub ishing 

,,Cr . rtorc fine" Year 

A Chillar A Otra Parte 
Marco Antonic Pérez 
SER-CA Inc. 

Adicto 
Jaime Velázquez 
Editora Arpa Musical 

Algo De Poti 

Oswaldo Villareal 
SER-CA Publisling, Inc. 

Algo Está Cambiando 
Julieta Venegas (SGAE) 
EMI-Blackwood Music, Inc. 

Aliado Del Tiempo 
Mariano Barba 
Editora Arpa Musical 

Amor Del Bueno 
Reyli Barba (SACM) 
Mexican Music Copyright Inc. 

Aún Sigues Siendo Mía 
Edgar Cortázar 
Ernesto Cortázar 
Tazzar Publishing 
Warner-Tamerlane Publishing 
Corp. 

Beso A Base 
Abelardo Flores 
Golden Huina Dublishing 

Company, Inc 

Cuéntale 
Martha "Ivy Queen" Pesante 

Directo AI Corazón 
Pablo Castro 
Toms Del No Ediciones Musicales 

Dueño De Ti 
Luis Enrique LOpezValenzuela 
Editora Arpa Musical 

Itchame A Mi La Culpa 
1::)" Angel Espinoza "Ferrusquilla' 

(5-01CM: 
Peer I -itemational Corp. 

El Aretto 
Ma-garito Estrada (SACM) 
Peer I Itenational Corp. 

Ella Y Yo 
Dal Omar 
Crown R Music Publishing 

Ensé 'Um* A Olvidar 
Raill:rD Cavazos 
Erl-B-actwood Music. Inc. 

Es Major Decir Adiós 
Lut "Louie' Padilla 
SER-CA .2ublishing, Inc. 

Fruta Prohibida 
Ana Birbara 
5o. of Jnivision, Inc. 

La Loci. ra Automática 
Gustavo _aureano 
11).krner--amerlane Publishing 

Cop. 

La Sorpresa 
Manuel Eduardo Tosceno (SACM) 
Tires Del Norte Ediciones 

Musicales 

La Tortura 
Luis F.Ochoa 
MIA( ra 
Anwi Music LLC 
Nomad International Publishing 

Llamé Pa' Verte "Bailando 
Sexy" 
Josías Da La Cruz "'Nely'' 
Franciszz Saldaña ' Luny" 
Wisin &Yandel 
Blue Kraft Music Publishing 
EMI-Blackwood Music, Inc. 
Universal-Música Unica Publishing 

Lo Que Me Gusta A MI 
Juanes 
peermin lc Ill, Ltd. 
Songs of Camaleon 

Luna Llena 
Mario Quintero 
Cancioms Primo Music 

Mañana Que Ya No Esté 
Mario Fbres 
Gar-Mex Music 

Mayor Que Yo 
Baby Ranks 
Hector 'El Father" 
Luny Tur es 
Wisin &Yandel 
Blue Kraft Music Publishing 
EMI-Blackwood Mus c, Inc. 
Rompediscoteca Music Publisher 
Untversa-Música Unica Publishing 

Mi Media Naranja 

Siempre Music 

Na Nalika (Dulce Niña) 
Luigi Giraldo 
Cruz Martnez 
A.B. Quintanilla III 
CKJoirec Music 
DHG Music 
Ensign Music LLC 
King of Blirtg Music 
Universd-Música Unica Publishing 
VVamer-famerlane -lblishing Corp. 

(SACM) 

r7-PUBLISHER OF THE YEAR] 
EMI-Blackwood Music, Inc. 

Ni En Defensa Propia 
Ramón Ortega Contreras (SACM) 
EMI-Blackwood Music, Inc. 

No 
Lester A. Mendez 
Shakira 
Aniwi Music LLC 
Apollinaire Music 
EMI-Blackwood Music, Inc. 

No Me Queda Más (3rd Award) 
Ricky Vela 
Lone Iguana Music 

No Puedo Olvidarte 
Cuauhtémoc Gonzalez Garcia 
Dise Latin Publishing LLC 

No Te Preocupes Por Mí 
Tom McWilliams 
Freddy Pitiero, Jr. 
Carlos Ponce 
Foreign Imported Productions and 

Publishing, Inc. 
Pop Media Publishing, Inc. 

Noviembre Sin Ti 
Abelardo Vazquez 
Gustavo Vazquez 
EMI-Blackwood Music, Inc. 
Sony/ATV Latin Music Publishing 

LLC 

Para Que Regreses 
Gabriel Flores 
MáximoAguirre Music Publishing Inc. 

Parece Mentira 
Elihu González Galindo 
Alfonso Lizárraga 
Joel David Lizárraga 
LGA Music Publishing 

Qué Más Quisiera 
Oscar Alvarez 
LGA Music Publishing 

¿Qué Me Vas A Dad (2-IdAysird) 
Alfonso García Santillarta (SACM) 
Ramón Ortega Contreras (SACM) 
Warner-Tamerlane Publishing 
Corp. 

Quiero Que Sepas 
Guillermo Mejía Uosas SACM) 
Mexican Music Copyrtglit, Inc. 

Rakata 
Josías De La Cruz "Nely" 
Francisco Saldaiia "Luny' 
Wisin &Yandel 
Blue Kraft Music Publishing 
EM1-Blackwood Music, I c. 
Universal-Música Unica Publishing 

Recostada En La Cama 
Mario Pupparo 
Adolfo Valenzuela 
Omar Valenzuela 
Amor A La Mexicana LLC 
Twiins House of Music 

Reggaeton Latino 
Don Omar 
Songs of Joy Girl Wonder Ruiz 

Music, Inc. 
Songs of Urban Box Ofice 

Señor Locutor 
Manuel Eduardo Toscano (SACM) 
Tigres Del Norte Edicicnes 

Musicales 

SI La Quieres 
Ricky Vela 
Lone Iguana Music 

Sodos 
Man iel Eduardo Toscano (SAC M) 
Tgres Del Norte Ediciones 

Musicales 

re Buscaria 
Christian Castro 
Maven Mensch Music 

Te Extraño 
an 1y Mejía 

Songs of Univision, Inc. 

Te He Querido, Te He 
Llorado 
Martha "Ivy Queen" Pesante 

Tiempo 
Aaron Mijail Martinez 
;ER-CA Publishing, Inc. 

Ver Ballalo 
bogel y Khriz 
osé "Gocho" Torres 

Music Publisher 
-kisileville Music Publishing 
Ven Bailalo Music Publisher 

Ya No Llores 
::--ornelio Reyna Cisneros (SACM) 
EMI-Blackwood Music, inc. 

BMW. blm.com(!). Broackast Mew, Inc.® are tegist_teed trademarks s ol Broadcast 
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THE 
LATEST 

NEWS 
FRO: Mr 
»RITMO 
PULLS J. LO 
Music retailer Ritmo 
Latino has pulled all 
of Jennifer Lopez's 
music off its shelves 
in retaliation for what 
it says are the singer's 
plans to skip in- stores 
at Latin retail. Lopez 
signed autographs 
March 28 at an FYE 
store in the Bronx to 
promote her first all - 
Spanish album, 
"Como Ama Una 
Mujer," which was 
released March 27 on 
Epic. "[The label] felt 
that it was important 
that Jennifer do her 
in -store in the Bronx, 
N.Y., where she is 

from and where there 
is substantial cultural 
diversity," says Kevin 
Lawrie, president of 
Sony BMG Latin 
America. 
"Unfortunately, Ritmo 
Latino has no outlets 
in the Bronx." 

»>QUINCY 
SWITCHES 
PRODUCING 
GEARS 
Quincy Jones is 
adding his special 
touch to a 

production music 
library by producing 
a heritage black 
music series for 
Extreme Music to 
license for film, TV 
and commercial use. 
The first three CDs 
in the Q- Series- 
jazz, gospel and hip - 
hop- should be 
available before 
summer. For an 
exclusive Q &A with 
Jones, visit 
billboard.biz/ 
publishing. 

»> GOOD 
OLD BOYS 
RING TRUE 
For the first time 
ever, a country 
music song received 
a platinum ringtone 
certification by the 
RIAA -Waylon 
Jennings' theme 
from "The Dukes of 
Hazzard," according 
to published 
reports. Mobile 
usage tracking firm 
M:Metrics says the 
market for country 
ringtones is on the 
rise while other 
genres are either 
leveling off or 
declining. 

JUGGALO JUBILATION 
v Ck ,., 

äYt.ïCXie°'grï19`.'R`t SlïCtiS5 

ENTER ATTAINMENT 

without a cvaï,ìe'I 

MARKETING MONTY 

e'"paxl6! 
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WII SHALL OVERCOME? 
system 

cuataesrosn behind 

BACK TO SCHOOL 
Indies say college radio 

matters once again 

ROCK BY MICHAEL PAOLETTA 

REZNOR'S 
ONLINE 
ODYSSEY 
Complex Back Story Evolving On 
Web For New Nine Inch Nails Set 

Trent Reznor could have just 
given a few interviews to ex- 
plain Nine Inch Nails' new 
album, "Year Zero." But in- 
stead, he's utilizing a multi- 
faceted Internet scavenger 
hunt, and in some cases, his 
own rabid fans, to help grad- 
ually build the story of the 
project, due April 17 via Noth- 
ing/Interscope. Dystopian, 
apocalyptic themes are perva- 
sive on the album, echoing 
topics the group has explored 
since 1989's classic "Pretty 
Hate Machine." 

Neither Reznor, his man- 
ager nor Interscope reps would 
speak to Billboard about the 
campaign, which has encom- 
passed everything from cryp- 
tic phrases on T- shirts to 
Orwellian Web sites to MP3s 
found on USB drives in bath- 
rooms at NIN concerts. But a 

source with knowledge of the 
project says Reznor may very 
well perceive it all not as a mar- 
keting campaign, but as "a new 
entertainment form." 

Indeed, the source says the 
campaign forms the body of 
the "Year Zero" experience: "It 
is the CD booklet come to life. 
It precedes the concept album 
and the tour. And it will con- 
tinue for the next 18 months, 
with peaks and valleys." 

The source continues, "No 
one has assembled the full 

story yet. The new media is cre- 

ating the story as it goes." 
"Year Zero" came to life in 

early February when Web - 
savvy fans discovered that 
highlighted letters inside 
words on a NIN tour T -shirt 
spelled out "I am trying to be- 
lieve." Savvy fans added a 

".com" to the five words and, 
voila, located a thought - 
provoking, eerie Web site. 
Other associated sites cre- 
ated by 42 Entertainment 
were soon discovered, in- 
cluding bethehammer.net, 
anotherversionofthetruth.com 
and churchofplano.com, 
where a dark future reigns 
supreme. 

For instance, errant clicks 
on sites like anotherversionof - 
thetruth.com result in inter- 
ception by the Bureau of 
Morality, which will then e- 

mail warnings that the user is 

"A CONSUMER OF DISSI- 
DENT MATERIAL ... Any 
further attempts to view, con- 
sume, or distribute un- ameri- 
can [sic] content will result in 
the loss of citizenship incre- 
ments and /or the imposition 
of fines, penalties, or impris- 
onment. You have choices. 
Make the RIGHT ones." 

For further instructions on 
making good choices, the 
creepy note instructs the e- 

mail recipient to visit theprice- 

ILLUSTRATION BY THOMAS HERPICH 

oftreason.net. And another 
mind game begins anew, with 
its own set of rabbit holes. 

Within days of discovery of 
the sites, the blogosphere was 
rich with anxious NIN fans 
sharing their experiences on 
message boards. 

According to one post, a 

male fan, allegedly by happen- 
stance, found a USB drive in 
a bathroom stall during a NIN 
concert at the Coliseum in Lis- 

bon, Portugal. This flash drive 
(yes, Reznor's idea) contained 
an MP3 of album track "My 
Violent Heart.' Additional 
USB drives were purportedly 
found in Barcelona and Man- 
chester, England; they in- 
cluded MP3s of album tracks 
"Me, I'm Not" and "In This 
Twilight," respectively. 

Excited fans then began 
swapping and sharing these 
music files online. Another 
Web posting alleged that all 
this activity resulted in enter- 
tainment blog Idolator and 

other sites receiving e-mail 
from the RIAA, demanding 
that they remove the MP3s 
from their sites. 

An RIAA representative 
confirms this. a move that bog- 
gles the minds of many. "These 
fucking idiots are going after 
a campaign that the label 
signed off on," the source says. 

Meanwhile, another tour T- 

shirt contained a highlighted 
Cleveland -area phone number 
that, when dialed, played a 

snippet of lead single "Sur - 
vivalism." In this issue of Bill- 

board, the song climbs two 
positions to No. 2 on the Mod- 
ern Rock chart. 

By late February, a "Year 
Zero" trailer was made avail- 
able at yearzero.nin.com. 

Near the trailer's end, an ex- 

tended arm, known by fans 
as "the Presence," appears. 
The Presence is a recurring 
theme throughout the cam- 
paign and is featured on the 
album's cover. 

Ironically, with its numer- 
ous pirated downloads avail- 
able, the whole album has not 
leaked yet. According to a 

source, the only leaks are the 
ones Reznor approved himself. 

With his unveiling of "Year 
Zero," Reznor may, whether 
he realizes it or not, be build- 
ing a new option for present- 
ing music that augments the 
existing CD /tour scenario.. 

"It's not about slapping 
something on top of an ex- 

isting experience," the 
source says. "It must be its 
own entity. Make the experi- 
ence as immersive as possi- 
ble for fans." 

MOBILE,: For 24/7 news and analysis on your cell phone 
or moble device, go to: mobile.billboard.biz. 
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DCU Center, Worcester, Mass., 8,948 
March 25 

GROSS/ ARTIST(S) 
Venue, Date 

Attendance 
ap,' 

res, 
FOR MORE BOXSCORES GO TO 

Promoter BILILBOARD.B12 

$1,998,917 MAN A 

Gibson Amphitheatre, Universal 23,876 
City, Cafit, Feb. 14, 16 -18 for se louts Live Nation 

.. ...- 

Copyngnt 2)07. Nelsen Business Media. 
Inc. A! rights r- eser,ed Boxscores should 

0 
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$1,325,075 
$125 $50 

ERIC CLAPTON, RO3ERT CRAY BAND 
Staples Cercler. Los Angeles, 
March 14 

13,613 
sellout 6olderwoice /AEG Live 

$1,255,985 

v 
0 
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$1,244,580 
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'195/$4_ 
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$721,497 
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$639,303 
$49.50/ 1?9.50 

$610,152 

$557,985 

$542,288 

$467,479 
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® 
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$362,439 

® 

111 $338,794 

111 $325,984 

ERIC CLAPTON, RO3ERT CRAY BAND 
Pepsi Center, Denver, March 7 13,691 

seílout Golderwoice /AEG Live 

JOAN SEBASTIAN 
Gibson Amphitheatre, Universal 13,465 Live Nation City, Calm'., Feb. 23 -25 17.907 Hires shows 

JOSH GROBAN, ANGELIQUE <IDJO 
Madison Square Garden, 
New York, March 12 

14,464 
Pout 

ERIC.;CLAPTON, ROBERT CRAY BAND 
KeyArena, Seattle, March 22 12,968 

JOHN MAYER, MAT KEARNEY 
Madison Square Garden, 
New York, Feb. 28 

18,313 

sel lout 

JOSH GROBAN, ANGELIQUE <IDJO 
Verizon Center, Washington, 
D.C., March 13 

13,096 
sel lout 

ERIC CLAPT3N, ROBERT CRAY BANID 
ipayOne Center, San Diego, 
March 15 

10,911 
sel out 

ERIC CLAPTON, ROBERT CRAY BANID 
EnergbySotutions Arena, Salt 
Lake Oty March 

¡Irene, 
selioJt 

Live Nation 

Beaver Productions 

The Bowery Presents 

Live Nation 

Bill Silva Presents 

Goldenvoice /AEG Live 

NICKELBACK, THREE DAYS GRACE, BREAKING BENJAMIN 
BankAtlantc Center, Sunrise, 
Fla., March 18 

16,003 The Messina Group & Concerts West /AEG Live, 
sells t Fastlane Concerts 

-JAMES TAYLOR 
Orpheuir Theatre, San 
Francisco, Feb. 13 -14, 16 -17 

8,804 
four se. louts Another Planet Entertainment 

NICKELBACK, THREE DAYS GRACE, BREAKING BENJAMIN 

$464,110 

$457,176 

$442,369 

Amway t rena, Oiando, Fla_ 
March 19 

13,491 The Messina Group & Concerts West /AEG Live, 
snout Castlane Concerts 

MANIA 
Laredo Eri rtainment Cenr 
Laredo, -esas, Feb . 23 

9,465 
se!!out 

VAN M-CRRISON 
Gibson Arrmhithea-re, Universal 5,903 
City, Cali., Fet. 5.978 

CIRQUE DU SOLEILS DELIRIJM' 
Ford Certer, Oklahoma Cit, 
March 15-le 

7,106 
si218tvosnows 

_We Nation, Labno Event & Marketing Services 

_ive Nation 

ive Nation, Cirque du Soleil 

NICKEL3AC <. THREE DAYS GRACE 
Arena at Gavin-let Center, 
Duluth, Ga. March 22 

10,188 !he Messina Group & Concerts %Vest /AEG Live, 
e_Ilout Tastier Concerts 

NICKEL3AC < THREE DAYS GRACE, BREAKING BENJAMIN 
Petersen Eien-s enter, 
Pittsburçh: Vaca -3 

10,737 
sel out 

fhe Messine Group & Concerts West /AEG Live, 
Castlare Concerts 

NICKEL3AIC< THREE DAYS GRACE, BREAKING BENJAMIN 
North Ctadeshor Coliseum 10,45" 
North Ctaiestu , S.C., Mar_I- 15 sc fout 

fhe Messina Group & Concerts West /AEG Live, 
C astlaue Concerts 

MANA 
Patriot Carter, Fairfax, Va., 
March 16 

7,963 
sellout Cardenas Marketing Network 

BLUE MAP GROUP 

$435,770 

$430,398 

$408,252 

$405,259 

Patriot Carter, Fairfax, Va., 
March 9 

6,774 Emery Entertainment 

NICKS 3A1C< THREE DAYS GRACE, BREAKING BENJAMIN 
Arena at Faroor Ye rd, 
Bridgeport Cc nr ., March 7 

8,910 The Messina Group & Concerts West/AEG Live, 
=astlane Conce-ts 

NICK.EL3AIC <, THREE DAYS GRACE, BREAKING BENJAMIN 

$383,935 
$3r o0, 

$3410 

$382,527 
$42 75 

U.S. Cellular Cente-, Cedar 
Rapids. Iowa, March 1 

9,047 The Messina Group & Concerts West /AEG Live, 
se' ('ut Fastlane Concerts 

LEVAN HELM & FRIENDS, OLLABELLE 
Beacon Theatre, !slaw York, 
March 16-17 

5,246 
5,720 'wo shows 

The Bowery Presents 

MY CHEMICAL ROMANCE, RISE AGAINST 
The Farcm, Inglewood, Catit., 
March 10 

13,397 
sellout Art Show Touring /Goldenvoice 

BOB MARLEY MOVEMENT FESTIVAL 
Bayfront Park Amphitheater, 
Miami, March 3 

9,518 
se'lout Bob Marley Inc. 

LARRY THE CABLE GUY, RENO COLLER 

$372,781 

Outback Concerts 

LARRY THE CABLE GUY, RENO COLLER 
Giant Center, Hershey, Pa., 
March 23 

9,148 
senuul 

Outback Concerts 

CELTIC WOMAN 
Chevrolet Theatre, Wallingford, 8,130 Live Nation Conn., March 2 -3 9700 two shov.s 

$361,326 CIRQUE DU SOLEIL'S'DELIRIUM' 
Hilton Coliseum, Ames, Iowa 
March 1C -El 

5,864 Live Nation, Cirque du Soleil 8.957 two show= 

$355,360 

$353,565 

$344,482 

RBD, 
Dodgch e 

2 
Arena, Hidalgo, Texas, 

Mar 
5,168 
5.300 Roptus 

RBD 
Laredo Entertainment Centre, 6,137 
Laredo, texas, March 3 6.200 Roptus, Goldenvoice /AEG Live 

JERRY SEINFELD 
Murat Theatre, Indianapolis, 
March 9 

4,913 Live Nation 
5 030 :wo sho vs 

LARRY THE CABLE GUY, RENO COLLER 
American Airlines Center, Dallas, 7,925 
March 17 selout Outback Concerts 

MEAT LOAF, MARION RAVEN 
John Labatt Centre, London, 
Ontario, March 13 

5,726 House of Blues Canada 

On Ilie Rc)aCI 
RAY WADDELL rwaddell@billboard.com 

More Fillmore 
Live Nation Expands A Venerable Venue Brand 
News that Lily Allen will play New York's famed 
Fillmore East on April 11 is not some sort of 
acid flashback. 

Live Nation says it is resurrecting the Fill- 

more brand with new venues in New York, 
Philadelphia and Detroit, with others to follow 
(billboard.biz, March 28). 

With this initiative, Live Nation hopes to roll 
out a live music brand to complement its 11 

House of Blues clubs across the country. Live 

Nation CEO of North American music Bruce 
Eskowitz says the Fillmore concept is at its 
heart an outgrowth of Live Nation's House of 
Blues club chain acquisition last year. 

"We felt the House of Blues was one of the 

JERRY 
GARCIA 

at the Fillmore 
West in 1972 

greatest brands in all of live music," Eskowitz 
says. "Then we looked around and saw we had 
two Fillmores, one in San Francisco and one in 
Denver, which are both incredible. So how do 
we capture that, how do we take and re- create 
what we've done in San Francisco and Denver 
and make it available in other key markets ?" 

So badda -bing, new Fillmores at existing rooms 
in New York, Philly and Detroit. In New York, 

Live Nation has renovated Irving Plaza to create 
the Fillmore New York at Irving Plaza. In Philadel- 

phia, the TLA is getting the makeover, and in De- 

troit the State Theatre is getting Fillmored. 
The Fillmore concept dates back to late pro- 

moter Bill Graham's legendary San Francisco 
venue that helped launch such acts as the 
Grateful Dead, Jimi Hendrix, Santana and 
Janis Joplin. After the huge success of the 
Frisco venue, Graham ran the Fillmore East 
from 1968 to 1971 in lower Manhattan, with 
the East Coast location helping draw such U.K. 

bands as Led Zeppelin. the Who. Pink Floyd, 
Black Sabbath and many others. 

One can't help but wonder what Graham 
would think of this. On the one hand, terms like 
"branding" and "rollout" might grate against his 
notoriously iconoclastic personality. On the other 
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hand, Graham never had anything against mak- 
ing a buck while giving people more than just a 

concert. Graham's philosophy was to give peo- 
ple an experience -and a free apple at the door. 

Eskowitz says the new Fillmores will hark back 

to the Graham era, with signature "dark, sophis- 
ticated" red paint, the Fillmoré s distinctive chan- 
deliers, and vintage Fillmore and Fillmore East 

posters throughout. "In the case of New York, 

there is real significant attention being paid to a 

lot of the local New York music history that took 

place at the Fillmore East, including a renovated 
bar with the historic newspaper clippings and 
vintage posters and memorabilia," he says. 

"And the best is the apples at the door, just 
like the [original] Fillmore always had," an ob- 

viously pleased Eskowitz says. 
Irving Plaza itself has a great history. Con- 

verted into a musical venue after years as a Pol- 

ish dance hall, it has hosted such acts as U2. Dave 

Matthews Band, Eric Clapton, Pearl Jam and 
Red Hot Chili Peppers, and continues to be a 

major New York steppingstone for acts on the 
way up. Live Nation VP John Vlautin says the 
Irving pedigree will not be sacrificed, nor will the 
other rooms' in Philadelphia and Detroit. "We're 
not ignoring these rich histories, they will be in- 

corporated into the new culture," he says. 

The range of capacities for the Fillmores and 
the House of Blues clubs is similar, a fact not 
lost on Eskowitz. "Our idea is when they're in 

the same markets they would have different ca- 

pacities so they would never compete in terms 
of capacity," he says. "We have that flexibility 
to have the size of the venue meet the needs of 
the market." 

All this makes it seem like Live Nation is ever - 

increasing its focus on smaller venues, which 
falls in line with the industry trend. Eskowitz 
says it's more about being venue -deep in each 
market, offering a "portfolio" of capacities and 
moving with acts as they progress through them. 

This, of course, is how the concert business 
once operated. Promoters like Graham and 
those who followed took chances on acts in 
small venues (and often lost money) in the early 
stages of a band with hopes that the act would 
be loyal and continue to work with the same 
promoter when it reached headliner arena sell- 

out status later on. 
Consolidation and deep -pocketed mega pro- 

moters changed this model, focusing on paying 
huge amounts to artists who were a proven com- 
modity. But Live Nation's commitment to this 
smaller -venue space, as well as competitor AEG 
Livé s own continued expansion in the under - 
10,000 -seat venues, show a shift of sorts toward 
artist development and investing in the future. 

Of course, Graham was a true maverick and 
the anti- corporate promoter. But once he quit 
yelling, he might even have liked this Fillmore 
idea. His name will forever be associated with 
this "new" Live Nation brand. 

For 24/7 touring news 
..biz and analysis, see 

billboard.biz/touring. 
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IMIAL, BY MARK SUTHERLAND and LARS BRANDLE 

EnterShikari... 
Exit Record Labels? 
Has U.K. Band Cracked The No -Label Model? 
LONDON- Pioneering rock 
band Enter Shikari is claim- 
ing victory over the label sys- 
tem after crashing the U.K. 
top five with its self -released 
debut album. 

"Take to the Skies," which 
the band put out on its own 
Ambush Reality imprint, en- 
tered the Official U.K. Charts 
Co.'s albums survey March 25 

at No. 4 with sales of 28,000 
units, marking the first signif- 
icant chart success for a new 
act operating outside the tra- 
ditional label system. 

"This vindicates our deci- 
sion to do things ourselves," 
band manager Ian Johnson of 
London -based Mythophonic 
Management says. He notes 
that the band turned down sev- 

eral offers of "six- figure ad- 
vances" from major labels in 
favor of remaining independ- 

ent. The record is distributed 
by Vital, whose marketing arm 
Integral also "works with the 
band and management on 
what would normally be the 
day -to -day activities of a record 
label- marketing, administra- 
tion and creative strategy," ac- 
cording to managing director 
Peter Thompson. 

`There's not a major label 
out there that could have sold 
us more records in week one," 
Johnson says. "It's very easy 
for majors to throw money at 
something and smother it, but 
we actually spent less than we 
originally budgeted for." 

Outside of rock press ads, 
Enter Shikari relied upon its 
fanatical fan base to push the 
record into the charts. The St. 

Albans, England -based band, 
which fuses metal with hard - 
core techno, attracted consid- 

erable media attention last 
year when it sold out 
London's legendary 1,600 - 
capacity Astoria -the only 
unsigned band to do so, after 
the Darkness -on the back of 
its MySpace popularity, 
where it lists more than 
100,000 friends. 

The album launched with 
two chaotic release -week in- 
stores at HMV shops in Lon- 

don and Manchester that 
Melanie Armstrong, music 
product manager for the mar- 
ket- leading retailer, describes 
as "exhilarating." 

"They remain off most peo- 
ple's radar," she says, "but ask 
any 15- or 16- year -old in the 
U.K., and they are pretty much 
the coolest thing on the planet 
right now." 

The band funded the album 
recording by signing a world- 

wide deal in 2006 with Univer- 
sal Music Publishing that was 
inked by Mike McCormack, 
deputy managing director of 
UMP's U.K. operation. 

But McCormack and John- 
son -who previously ran 
indie label Must Destroy -re- 
main skeptical that Enter 
Shikari s success will threaten 
the label model. "More bands 
will want to do things them- 
selves, but it's not as easy as 
we're making it look," John- 

son says. "The boys have 
played over 500 shows since 
they left school, so they had 
everything in place to make it 
stand up. And most sensible, 
career managers would find 
it very difficult to turn down 
the sort of money we were get- 

ting offered" 
The band itself, however, is 

confident this will be the fu- 

ture, at least for some artists. 
-It's not like we're some 

ruthlessly ethical DIY punk 

band," singer Rou 
Reynolds says. "Initially 
we did everything our- 
selves out of necessity. 
not choice. But it defi- 
nitely suits us -and it 
will suit others as digital 
becomes more impor- 
tant and people cut out 
the middle man." 

The band will travel tc 
the United States in May 

for live dates, booked by 

the William Morris 
Agency, but it seems un- 
likely to attempt to repli- 
cate is self- released 
success stateside. With 
the album licensed to 

PIAS in Europe on a similar 
basis to the Vital deal, John- 
son says the band is negotiat- 
ing with three major labels for 
a U.S. deal, but will remain in- 

dependent at home. 
"America's just too big for 

us to da things on our own," 
he says. "But as long as it ain't 
broke in the U.K., I'm not in- 
clined to fix it." 

Additional reporting by 

Courtney Lear in London. 
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BY CHRISTIE ELIEZER 

THE IN 
CROWD 
Modular Courts Tastemakers 
To Build Global Presence 

SYDNEY -It already has op- 
erations on three continents. 
Now Modular Recordings, the 
self -styled "coolest label in the 
world," plans to add a fourth. 

Since launching nine years 
ago, a combination of major - 
label funding and indie -label 
attitude has propelled Sydney - 
based Modular to heavy- 
weight status in Australia and 
garnered it an international 
cult reputation. 

"Bands around the world 
are now approaching us to 
sign them," label founder and 
managing director Steve "Pay" 
Pavlovic says in a rare inter- 
view. "If we love them, we'll 
take them for whatever terri- 
tories they aren't signed to. 
We can offer them a guaran- 
teed global release -and as 
much in the U.K. as U.K. la- 
bels can offer." 

The notoriously media -shy 
Pavlovic has steadily expanded 
Modular's reach since launch, 
opening offices in New York 
and London while claiming 
worldwide sales of 3.5 million 
albums. The next planned step 
is to open an office in Japan 
this August. 

Pavlovic co -owns Modular - 
he declines to confirm the equity 
split -with Universal Music, 
which distributes it globally. 

The highest -profile acts on a 

growing roster are Australian 
metal trio Wolfmother and elec- 

tronica outfit the Avalanches. 
Recent worldwide signings in- 
clude London -based electron - 
ica /alt -rock band New Young 
Pony Club, San Diego -based 
indie -pop act the SoftLightes 
and teenaged Sydney alterna- 
tive band the Ghosts. The label 
also provides an Australian 
home for U.S. alt -rock trio Yeah 

Yeah Yeahs and U.K. "nu- rave" 
act the Klaxons. 

Pavlovic says he has identi- 
fied four new signings for 
2007 -two Australian and one 
each from the United States 
and Europe. "Signing a band 
is just about whether I like 
them or not," he says. "I'm not 
a musician or producer, but I 

have good ears. I work with 
artists and support them." 

What links Modular's roster, 
he adds, is that "all the bands 
hang out, play and party to- 
gether. We have similar inter- 
ests and tastes. They support 

STEVE PAVLOVIC, co- 
owner of Modular, says 
the label is being 
approached by bands 
across the globe. 

each other on the way up." 
It's an attitude that appealed 

to New Young Pony Club, 
which releases its Modular 
debut album globally in May 
after being signed by London 

office GM Phil Hutchinson. 
"Their philosophy about 

partying hard and making 
great music attracted us," New 
Young Pony Club guitarist 
Andy Spence says. "They're 

highly influential, tastemak- 
ers respect them, and they de- 
vote a lot of time to each of 
their acts." 

Modular has a global staff of 
17, with its London and New 
York offices acting as overseas 
administration and A &R hubs 
for the label. Pavlovic would not 
expand upon the Japanese of- 

fice's role at this point, but says 
there is "a lot of interest" from 
the territory in Modular's acts. 

The "coolest label in the 
world" tag was initially applied 
by U.K. music magazine NME 
in September 2006 and hap- 
pily adopted by Modular. The 
label name carries particular 
clout in its home market, 
where its acts are favorites 
with tastemaking youth radio 
network Triple J. 

"When you sign to Modu- 
lar," Pavlovic says, "you get 
something money can't buy. 
You're dialed into a global 
network of magazines and 
radio stations who dig what 
we do." 

Triple J music director 
Richard Kingsmill says the 
network tends to consider 
every Modular release for air- 
play. "We rate them pretty 
highly," he says. "We usually 
find what they sign to be in 
sync with what we're inter- 
ested in playing. 

"Sometimes," he says, "early 
releases from some of their 
bands can be more style than 
substance, but they usually de- 
velop those acts into some- 
thing worthwhile." 

The label also has its retail 
admirers. "They're hardwork- 
ing, very aggressive," says Paul 
Nemath, managing director of 
six -outlet Sydney chain Fish 
Music. "Acts like Wolfmother 
and the Avalanches have 
worked for us." 

Wolfmother is the label's 
biggest act, having shipped 
more than 1.3 million units of 
its self -titled 2006 debut world- 
wide, according to Pavlovic. 

John Watson, the band's Syd- 

ney -based manager, says three 
"undeniable strengths" have 
boosted Pavlovic's progress: 
"Discovering innovative new 
artists very early in their ca- 
reers, convincing them to 
sign with his company and 
quickly surrounding them 
with a cool buzz that attracts 
tastemaker interest." 

Former concert promoter 
Pavlovic set up independent 
label Fellaheen in 1992, most 
notably signing guitar band 
Noise Addict. The group fea- 
tured a 14- year -old Ben Lee, 
now a domestic chart artist on 
his own Ten Fingers label. 

Modular launched in 1998 
as a joint venture with EMI 
Music Australia. Universal 
took over as Palovic's partner 
in early 2006. 

Universal Music Australia 
managing director George 
Ash says the label has been "a 

highly successful venture for 
us. It [has] allowed Pay to do 
what he does best -and al- 
lowed Universal to do what it 
does best." 

N EWS 
»BORDERS TO EXIT U.K. 
Borders Group is looking for a buyer for its U.K. business as 

it investigates ways of reducing its overseas expenditure. In 

a March 22 statement, the group's president /CEO George L. 

Jones said that going forward, the company would focus its 
efforts on the United States. "For us to be successful in reach- 
ing the goals we have for the U.S. domestic superstore busi- 
ness," he said, "we must significantly reduce investment in the 
international segment and explore strategic alternatives." 

The Ann Arbor, Mich. -based company has affiliates 
in the United Kingdom, Ireland, Australia and New 
Zealand. The 72 -store U.K. and Ireland business, which 
employs more than 2,000 people, has already been 
put on the block. According to Borders U.K. and Ire- 
land CEO David Roche, "Until such time as a buyer is 

found, it is very much business as usual." 
-Lars Brandie 

»TALENT SHOWS IN GERMANY 
Canadian group Billy Talent plus local acts Silbermond and 

La Fee were each double winners at the German record in- 

dustry's annual Echo Awards, held March 25 at Berlin's 
Palais am Funkturm. Atlantic /Warner- signed rock act Billy 

Talent won in the international newcomer and alternative 
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rock categories, while Valicon /Sony BMG pop -rock band Sil- 

bermond was best national live act and took the hit of the 
year award for its single "Das Beste." Teenage pop /rock 
vocalist La Fee (Capitol /EMI) was named best national 
rock /pop artist and national newcomer. 

Veteran Munich -based German composer /producer 
Ralph Siegel received a lifetime achievement award, 
while singer /songwriter Yusuf (formerly Cat Stevens) 
received a special award for achievement as a musician 
and an ambassador between cultures. The most suc- 
cessful company of the night was Universal Music, whose 
acts collected nine of the 24 awards, which are voted 
on by an industry academy. The show was broadcast 
that night by national TV channel RTL. 

- Wolfgang Spahr 

»GLASTONBURY LICENSE OK'D 
The organizers of the Glastonbury Festival have been 
granted a four -year license, beginning with this year's 
event (June 22 -24). Mendip District Council, which li- 
censes the festival in Somerset, southwest England, green - 

lighted the festival March 26, with a site capacity of 
177,500, an increase from the previous 150,000. The allo- 
cation comprises 135,000 weekend tickets (on sale April 

1) plus 5,000 June 24 -only tickets given to local residents. 
The remainder is largely allocated to staff, artists and 
crew. Weekend tickets are priced at £145 ($278), plus 
booking /postage. As part of a crackdown on scalpers, 
tickets were made available only on a first -come- 
first -served basis to 400,000 people who registered an 

application by March 5. This year's headliners are Arctic 
Monkeys, the Killers and the Who. -Lars Brandle 

»>ROOS LEAVES UNIVERSAL 
Universal Music Netherlands veteran Theo Roos has left 
the company. Effective immediately, president /CEO Roos 

is succeeded by Kees van der Hoeven, who has served as 

managing director of Universal Music Publishing Benelux 
(Belgium, the Netherlands and Luxembourg) since 1997. 

In his new role as president /CEO, Van der Hoeven reports 
to London -based Universal Music Group International chair- 
man /CEO Lucian Grainge. 

Roos also intends to step down as UMGI senior VP for 
the Nordic and Belgian region, but Universal says he will 
continue to serve in that role until the company recruits 
a successor. In a statement, Grainge described Roos as 

one of Universal Music's "most successful European exec- 
utives for these past 14 years," adding, "We're sorry he's 
decided to leave." -Lars Brandle 

ibiZ For 24/7 global news and analysis, see billboard.biz /global. 
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BY LEO CENDRObvICZ 

What Next For Sony BMG? 
EC `Stops Clock' On Merger Probe 
BRUSSELS -There's a strong sense of déjà vu 
in the corridors of the European Commission, 
as officials reacquaint themselves with the 
Sony -BMG merger. 

Eight months after a European Union (EU) 
court annulled the original 2004 decision, the 
EC is being forced to revisit the probe in de- 
tail. It has now "stopped the clock" on the 
new probe while awaiting crucial information 
from the two industry giants arxt to t uy rrore 
time to make the decision, originally due at 
the End of June (billboard.biz, Marc-i 23). 

The EC will "look at the deal in the light of 
current market conditions, inch_ ding the 
grow ing sales of online music," EC spokesman 
Jonathan Todd says. "We are lookinç at 
whet her the merger strengthens or create.s a 

dom nant position in some rela:ivelyconcen- 
trated music markets." 

Yet most observers expect the result to be 
a repeat of the original decision. 

"There is a very good chance it w Il be ap- 
proved," says Michael Tscherny,an EC compe- 
tition spokesman from 1999 to 2002 and r ow 
a partner at the G -Plus Europe con! ultancy, 
which advises companies or EU natters. 
"Sony BMG have not strengthened any dom- 
inant market position. You look at pr ces, corn - 
petit on, consumers -all these indicators sug- 

gest that no one has been hurt at the expense 
of anyone else." 

Other legal experts concur. Luc Gyselen, 
a partner at Arnold & Porter and an EC vet- 
eran of almost two decades, points out that, 
unusually for a merger investigation, the EC 

will not have to predict future market be- 

The decision 
on the merger 

rests with EU 
competition 

commissioner 
NEELIE 
KROES. 

havior. "It can look at the past three years," 
he says. "It has reliable evidence to assess 

how the merged entity and its competitors 
actually behave." 

Martin Bechtold, a partner at Brussels - 
based Allen & Overy, agrees. "The percent- 
ages of the main players have not changed," 
he says. "The initial predictions have beer 
confirmed. You cannot have bett r evidence.' 

In 20C4, Sony and BMG hod a comb nec 

European market share of 25.5% of all audit 
and video music sales, accorcirtig to the FPI 

No comparable f gures have since bee- is- 

sued, although Billboard Information Group': 
own data -based on Europear chart share 

rather than record sales -show Sony BMG de- 

clining from a combined share cf the albi m_ 

market of 34.1% in 2004 to 2E% in 2006 
During the probe, the EC can demanc 

classified company data and hold hear ig <_ 

involving the merging parties and o:nei 
interested groups. 

The music giants seem upbeat about the 

outcome. "Bertelsmann and Sc ny remain .con- 

fident that the EC will reach the same con- 
clusion as it did in 2004," Ber :e smann heat 
of press Andreas Grafemeyer says. 

Others believe things will roc be quits sc 

straightforward. Any "interested pa-ties" nab 

file evidence and Pan -European independ- 
ent labels body Impala -which lodged the 
appeal that led to the original merger deci- 
sion being annulled -has already done so. 

Impala chairman Martin Mills wants the new 
probe to look beyond simple pricing issues 

and on to questions about market access "It 
is very clear that there is collective market 
dominance," he says. `Li=e Es gett ng harder 
and harder for smaller inde.pendents. ^ ^ -.nd 
while the merger nas c earl j been an un m- 

fortable one, they are rcvwclose to build -.9 a 

powerful entit." 
The u timate decis on on the merge- wil 

rest with EU competition cc mmissioner Nee. ie 

Kroes, who too < her p: s. in November 202.4. 
four months after the cr aria! deci lion. hid: - 
named "Nickel Neelie, ' 31E- has a reputation 
as a tough negotiator forged after 11 yeas it 
the Dutch gove-nment. I.rc es' closest ach "her 

is her chief of staff, Ee 5 rnulders. a Cu:ch 
lawyer who joined Kr :es' cabinet when she 

was nominated commissoner. Meanwhile :he 

top permanent c vil servent in the EC's an- 

titrust service is Philip Love. As EC dire Apr 
general for competit cr since Seoter-ber 
2002, he will perform this same rol as he Ad 
in the 2004 decision -in: uding oversee ng 

the final recommendation to Kroes. 
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IN IN 

hie Inches 
TODD MARTENS tmartens @billboard.com 

Left OfThe Dial 
Labels Refocus Energies On College Radio Promo 

IIII III he indie Web world ferings from electronic duo 
has been abuzz over the Jatun and happy -go -lucky or- 

higher royalty rates re- chestral pop group I'm From 
cently proposed for non- Barcelona. McNamara hopes 
interactive webcasters. more such promotional serv- 

But one of the indie commu- ices are on the horizon. 
nity's top online destinations So far, McNamara says the 
is paying no heed to the rul- Indie Radio Forum has a 

ings of the Copyright Royalty "few dozen members," and 
Board and is instead turning he was hoping the number 
its focus to the offline world. would increase after the 

Indie Web store Insound South by Southwest confer - 
.com recently launched the ence in Austin. There is a 

Indie Radio Forum, which is link from the Indie Radio 
dedicated to bolsteringacom- Forum to Insound, but not 
munity for college radio kids. the other way around. 
Insound director Patrick Mc- "We didn't want to tie it 
Namara says the company into Insound too hardcore," 
briefly looked at launching he says. "We have our logo 
some online radio services, but there, but there's not an ulte- 
choose instead to lend its sup- rior motive. We're not an 
port to the more traditional Amazon. We're trying to be 
world of college radio. your local, online record 

McNamara is overseeing store, and this seemed to go 

the Indie Radio Forum. The along with that theme." 
site was launched in late 2006 College radio may not be as 
as little more than a message sexy as blogging and Web pro - 
board, and each college sta- motion these days, but indie 
tion can apply for one pass- labels- especially smaller 
word. But McNamara says ones -say it is still vital. 

bolstering the site will be a "I know a lot of labels that 
priority for the company are cutting down their servic- 
throughout 2007. ing because they feel they 

"The digital age is real, but don't have to service as many 
these other guys aren't going stations or service the station 
away either," McNamara at all," says Bekah Zietz, GM 

says. "It's still alive and kick- of Seattle -based Suicide 
ing. Because a lot of us have Squeeze. "They're shifting 
backgrounds in college radio, their money to other market - 
we look back on that time ing tactics, be it retail or on- 
fondly and want to support line, but I still think college 
what they're doing. Plus, it's radio is extremely important 
the right audience for In- for campaigns. College radio 
sound. College kids are our may not be credited for break - 
core customers." ing bands the way it used to, 

The Indie Radio Forum has but it builds tastemakers." 
begun providing MP3 down- She says college radio was 
loads of upcoming releases instrumental in getting word 
on a weekly basis, such as of- out on " Interpretaciones del 
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Oso," a remix record from 
emo rock act Minus the Bear. 
That album was released Jan. 
23, the same day as new ones 
from the Shins, Of Montreal 
and Menomena. 

"There was stiff competi- 
tion at radio at that time, but 
they were still getting played 
on college stations," she says. 

And for all the attention the 
Internet rightly gets in break- 
ing and promoting indie acts, 
one is beginning to get the 
sense that the days of free pro- 
motion won't last forever. Just 
ask spinART's Jeff Price, 
who also founded and runs 
TuneCore, which places mu- 
sic for labels and artists onto 
Web outlets for a flat fee. 

He says he wanted to 
launch a TuneCore streaming 
radio program, but deemed it 
an unreasonable proposi- 
tion -this despite the fact that 
Price recently raised venture 
capital for TuneCore from 
Guitar Center. Such acts as 
Frank Black, Tapes 'N 
Tapes and Birdmonster are 
TuneCore customers. 

"I believe the customers 
who use us would like us to 
do that for them, since it's an- 
other source of promotion," 
he says. "I couldn't begin to 

guess how many streams 
we're going to get, but I can 
tell you how many customers 
we have. Then I would as- 
sume each customer would 
click on [the stream] at some 
point, and all of a sudden 
here's $100,000 I wasn't 
budgeting for this year." 

For 24/7 indies news 
.biz and analysis, see 

billboard.biz /indies. 

LITTLE S ! VEN' NDERGROUND c - AGE 

How bad can things be? The Rolling Stones, 
the Who, the Stooges, the Vanilla Fudge, 
New York Dolls, Aerosmith, Alice Cooper, 
Cheap Trick and Joan Jett & the Blackhearts 
are all alive and well and touring -or soon will 

be. And the Kinks are talking. And the new Yard - 

birds have a great show. And Paul and Ringo 
are still active, separately, of course. Is this a great 
country or what? All right, I might be flashing 
back a bit, but that's a pretty healthy percentage 
of the bands that actually matter. 

So let's let our imagination run for a minute. 
All we need now, when the Stones are done, is 

Ronnie Wood finding Ali McKenzie, Tony 
Munroe and Pete McDaniel and doing a few 
gigs with the Birds, Wood's fantastic first band 
that never came over. And they should record 
the album they never made. What most people 
don't realize is that Wood was a great guitar player 

in 1964. We didn't discover him until he played 
bass in the first Jeff Beck Group, which I still 
say should be in the Rock and Roll Hall of Fame 
just for reasons ofhistorical accuracy. They were 
the link between Cream and Led Zeppelin and 
Nicky Hopkins, Micky Waller and Tony Scott 
all deserve to be in. After that Ronnie, Rod. Mac 

and Kenny should do a new Faces album and 
a tour. How huge would that be? 

What else can we fantasize about? We tried to 

get the Sonics back together -had them in the 
same room, but it didn't work out. J. Geils Band 
must be hopeless ifthe Godfather, Frank Barsa- 
lona, couldn't put it back together. How about 
the Left Banke? Tragically underrated. Ted Nu- 

gent back with the Amboy Dukes? Bob Dylan 
back with the remaining Band members, and 
they do "Blonde on Blonde" live? Note for note? 
Yeah, sure. See you on the radio. 

COOLEST GARAGE SONGS 

1 

2 
3 

COOLEST 
SONG 
IN THE 

WORLD FREE AND FREAKY 
THIS WEEK Virgin 

THE STOOGES 

DANCING ON THE LIP OF A VOLCANO 
Roadrunner 

4 
5 
6 

INTERVENTION 
Merge 

IN THE MODERN WORLD 
Adeline 

OPEN EYES 
Simian 

NEW YORK DOLLS 

ARCADE FIRE 

JESSE MALIN 

THE APPLES IN STEREO 

BECAUSE I'M AWESOME 
Blackheart 

DOLLYROTS 

7 RUBY 
Universal 

KAISER CHIEFS 

y1 BROKEN HEART J Wicked Cool 

9 GOODBYE ROCK AND ROLL BAND 
Indie Music 

THE CHARMS 

THE NOVAKS 

10 LONG LIVE THE WEEKEND 
Adeline 

THE LIVING END 

C;C)OI_1=51" GARAGE AI_131J IVI S 

1 STATE OF EMERGENCY 
Adeline 

2 ROCK AND ROLL BACKLASH 
Wicked Cool 

3 
4 

CBGB FOREVER 
CBGB 

ONE DAY IT WILL PLEASE US 
TO REMEMBER EVEN THIS 
Roadrunner 

NEW MAGNETIC WONDER 
Simian 

LOVE, NOT REASON 
Savage Jams 

7 GLITTER IN THE GUTTER 
Adeline 

THE NOVAKS 
Inside Music 

BECAUSE I'M AWESOME 
Blackheart 

THE LIVING END 

THE WOGGLES 

VARIOUS ARTISTS 

NEW YORK DOLLS 

THE APPLES IN STEREO 

THE PAYBACKS 

JESSE MALIN 

10 BROKEN BOY SOLDIERS 
V2 

THE NOVAKS 

THE DOLLYROTS 

THE RACONTEURS 

Little Steven's Underground Garage column is produced exclusively for Billboard. For more _;o to 
UNDERGROUNDGARAGE.COM opinions expressed are his own, and not necessarily those cc the ;nagazrn= 

www.americanradiohistory.com

www.americanradiohistory.com


BY TODD MARTENS 

BARSUi, 
RECORDS 

O- FOUNDER 

THIE I3ILLI3OARI) 

Josh 
Rosen 
The indie label executive talks 
about negotiating new revenue 
streams, striking a balance with 
downloaders and dealing with 
Death Cab for Cutie. 

Josh Rosenfeld and Christopher Possanza formed Barsuk Records out of necessity. 
Grunge was all the rage in 1994 in Seattle, and the eccentric pop of Rosenfeld 

and Possanza's band, the Busy Monster, was out of vogue. But by the turn of the 
century, Barsuk had found an act that would far eclipse whatever success the Busy 
Monster attained, and that would also force the two to quit their day jobs and run 

Barsuk full time. 
Wave hello to Death Cab for Cutie. Its 2003 album, "Transatlanticism," sold 280,000 

copies, according to Nielsen SoundScan, before the band left Barsuk for Atlantic. It 
was a move that was purely harmonious, as Rosenfeld, who runs the day -to -day op- 
erations of the label (Possanza oversees IT and production) was involved in the 
band's negotiations with the major. And Barsuk will release the solo debut from 
Death Cab guitarist /producer Chris Walla later this year. 

But there's plenty more to Barsuk than Death Cab for Cutie. The label resurrected 
the career of rock act Nada Surf, reached the charts in January with the odd pop of 
Menomena, signed psychedelic pop act the Starlight Mints and has a slow -building 
success story with the curious pop- meets -metal sensibility of Viva Voce. The last 
band is currently opening for the Shins. 

Here Rosenfeld discusses, among other things, his hopes for how indies can weather 
the rapidly changing marketplace. 

What was your pre -Barsuk 
day job? 
I worked for this not -for -profit car- 
diovascular research institution, 
and it was an infuriating experi- 
ence, working in the supposedly 
philanthropic, not -for -profit 
world. I learned a lot from that job, 
about how large companies and 
bureaucracies can be an incredi- 
ble frustration and an impediment 
to progress. 

So it prepped you for the mu- 
sic business. 
Exactly. I was fully expecting the 
indie record label to be a not -for- 
profit venture as well, but I at least 
knew I would be my own boss, and 
a smaller organization can be nim- 
ble and fun instead of oppressive 
and terrible. 

But did the musician in you 
struggle with your newfound 
business duties? 
Absolutely. I was clueless how to run 
a business in those early days. For 

our first deal with Death Cab, they 
hilariously insisted we change it be- 
cause they knew it wasn't fair to Bar- 

suk. It was an 80/20 profit split in 
their favor. I'm very idealistic, and I 

was very unrealistic about what a 

fair business relationship was. 

How has that business relation- 
ship changed in the download 

era? Is Barsuk investigating other 
revenue streams? 
Those other revenue streams are 
definitely things we are thinking 
about and have been talking about 
with our artists. There's obviously 
a certain reticence on the part of 
artists to give up money that would 
otherwise be going in their pockets. 

Anyone trying to do these new 
model deals is finding there's a big 
education process if you're going to 
tell an artist that money they would 
normally be going home with they 
need to pay a portion to you -just 
because. We do profit splits with our 
artists, and I think that's a great con- 
ceptual model to add other revenue 
streams into. If it's not Barsuk, I 

think it's going to be an independ- 
ent label that figures out a viable 
new model. But I'm not 100% cer- 
tain a new model is required. 

So the Internet hasn't scared you 
into rethinking your business? 
This last year was the first year 
where we've experienced anything 
other than phenomenal growth. In 
the universe of record labels who 
are worried about the near -term ef- 

fects of the Internet, we are proba- 
bly not the most worried. Our sales 
have been relatively buoyant. We 
continue to operate at a profit. My 

concerns with the Internet are 
much more long term. 

My overarching concern about 

how technology and the industry 
are interacting together -in full 
view of music fans and music con - 
sumers-is that recorded music 
should increasingly have no value 
or significantly lower value from the 
consumer's perspective. I see the 
promotional possibilities of sub- 
scription services, and I see the 
promotional possibilities of ad rev- 

enue- driven, free -download stuff. 
But every time that a music fan gets 
the recorded music they want and 
doesn't have to pay for it, or has to 

pay very little for it, it contributes to 

the growing perception that re- 
corded music isn't valuable. 

Is lifting digital rights manage- 
ment an answer? 
The DRM problem in my view is a 

problem with portability. I don't 
have any problem at all as a listener, 
and certainly not as a rights holder, 
with the idea that there should be 
some security involved. I think that 
the proprietary technologies and 
the portability issues are the main 
things that make consumers mad. 

Consumers understand that 
stealing music is illegal. But be- 
cause it's so annoying that they can 
legally buy something but can't lis- 

ten to it where they want to listen 
to it, the issue gets muddied. It 
starts to feel like the security meas- 
ures themselves are the things that 
are wrong and are providing the 

As an 
industry, 
musicians 
and labels 
and show 
promoters 
and 
managers 
have to 
think 
about 
making 
every 
element 
engaging 
an rich. 

bad customer service for them. 
I am totally open to the idea that 

digital files should be sold in MP3 
format. I understand why that 
seems scary to people, but I don't 
buy the argument that the people 
who steal music are just going to 

find a way to steal it, and everyone 
else is going to pay for it. I think that 
the group of people who will pay for 

it is constantly being eroded by the 
fact that the industry just seems to 

continually teach consumers that 
music is valueless. 

So is there a balance to be struck? 
We have started to stream our 
new releases on our site so peo- 
ple can listen to them before they 
buy them. I have no problem 
with allowing people to sample 
music. But I want to do every- 
thing we can to help consumers 
understand that quality is impor- 
tant. I hope the belief that qual- 
ity is important will accrue to the 
label in a branding way. I don't 
want to throw my hands up and 
say, "People aren't buying al- 
bums and are only buying sin- 
gles and music digitally." 

As an industry, musicians and 
labels and show promoters and 
managers have to think about mak- 
ing every element about what they 
do excellent and engaging and 
rich. Maybe that means there's a 

big cutback in the quantity of 
music that's released, but it's going 
to have to become more and more 
incumbent on all of us to provide 
greater quality. 

We are at a moment in history 
where there are still enough people 
out there who care about music in 
a deep way. We have an opportunity 
to keep them from sliding into the 
group of consumers who think that 
music is not worth paying for. That 
seems like the highest priority for 
my label, much more than trying to 

figure out the newest trend for how 
kids want to get their music for free, 

and running there and putting all 

our stuff up and allowing them to 

continue to think of music as the 
delivery system for the ads they have 

to watch. - 
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IN HIS exc. usive FIR 
HIS ARREST FOR, BY SOME 
DOING EXACTLY WHAT RE 
OF HIM, ATLANTA'S di dra 
PAS, PRESENT AND F TU 
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BASEBALL CAP TILTED to the front, 
DJ Drama slouches in a leather seat at 
Billboard's New York office. Consider- 
ing today's conversation, regarding his 
Jan. 16 arrest for racketeering, could 
get him into more trouble than the RIAA 
already has, he's fidgeting constantly. 

On that fateful winter day, DJ Drama 
and Don Cannon, born Tyree Simmons 
and Donald Cannon, respectively, were 
arrested on felony charges stemming 
from a magistrate's warrant under the 
Racketeering Influenced Corrupt Orga- 
nizations Act by the Morrow County Sher- 
iff's Joint Vice Task Force and the Clayton 
County Police (both in Georgia). The of- 
ficers reportedly confiscated more than 
81,000 mixtape CDs, along with comput- 
ers, recording equipment and four cars. 
The assets of DJ Drama's DJ crew, the 
Aphilliates, were also frozen. 

At issue, ultimately, is the legality of 
the "mixtape," a promotional, album - 
ength CD that has long been favored by 

the promotional arms of hip -hop labels, 
but is also sometimes targeted by record 
labels' legal departments. DJ Drama's 
"Gangsta Grillz" series of mixtapes is the 
Cadillac of this decade's demo tape. The 
Atlanta -based DJ has made landmark 
mini- albums with artists like T.I., Young 
Jeezy and Lil Wayne. DJ Drama swept 
the 2006 Justo's Mixtape Awards -the 
only awards that matter, to those in the 
know when it comes to the shadowy busi- 
ness world of mixtapes -by winning four 
trophies, including the coveted mixtape 
DJ of the year. According to RIAA exec- 
utive VP of anti -piracy Bradley Buckles, 
when his associates conducted random 
sweeps of bootleg hotspots, DJ Drama's 
tapes were always around. 

But even if the business ethics and 
relationships of the mixtape world aren't 
always so clear, DJ Drama has shrewdly 
translated his branding into marketing 
partnerships with very mainstream com- 
panies like LRG clothing and Pepsi. His 
Aphilliates DJ crew, mainly comprising 
DJ Sense and DJ Don Cannon, has 
evening slots on Sirius Satellite Radio 
and WHTA (Hot 107.9) Atlanta. Asylum 
Records agreed to distribute his Aphilli- 
ate Music Group record label in late 
2006, and Atlantic plans to release his 
first major -label "Gangsta Grillz" album 
this summer. 

In his first interview about the arrest, DJ 
Drama speaks about building the brand that 
got him busted, the events of that day and 
the impact of his arrest on the hip -hop pro- 
motion and artist -development game. »» 
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Before we get into the day of Jan.16, and all the issues sur- 
rounding it, let's start at the beginning: What made you 
want to be a DJ initially? I grew up in Philadelphia around this 
vibrant hip -hop scene. When I was 13 years old, my sister took 
me to New York ... and I bought my first mixtape, DJ S &S' "Old 
School Part 2." I listened to it nonstop, until I knew all the ins and 
outs. By junior year ofhigh school, I was doing my own mixtapes. 

After you began attending Atlanta's Clark University, how 
did you build your Aphilliates DJ crew? I met Sense the first 
day we moved into the Clark dormitories. We started doing all of 
the college parties. From cafeterias to dorm parties, Sense and I 
used to split $150, even though we'd spin for five to six hours. 

In 1997, my sophomore year, I started making tapes again. The 
first one was called "Hip Hop Lovables." I used to go to Kinko's 
and get the covers made. In between classes, I would set up shop 
on an upturned trashcan. I used to move like seven units per day 
and come home with $45. Sense and I met [Don] Cannon around 
the same time. He played me a beat tape and not long after we be- 
friended him. 

How did you build your brand as DJ Drama? Whatever needed 
to be done, I did it, from weddings, family reunions and house 
parties. I felt like I wouldn't have been able to do what I was doing 
in Atlanta if I was still in Philly. There was no middle ground 
there, you were either on Philly's hip -hop radar or you weren't. I 

had a little reputation at the time, but it was small and very coll- 
egy. I was opening for Black Star and was more backpacker than 
gangster. So, I started branching out into the clubs after that. 
Eventually the mixtapes turned into CDs ... "Jim Crow Laws" 
was my first Southern mixtape in 1998, and I sold 40 -50 tapes per 
day. I had upgraded my sales setup with speakers and a table. I 

was just trying to get them into as many hands as possible. 

How did the "Gangsta Grillz" name come about? Emperor 
Searcy, who Works at Hot 107.9, told Sense that he would get us a 

table at their Birthday Bash event. So we had this opportunity and 
needed a new South tape. That's how "Gangsta Grillz" was born. 
From there, I didn't want to change the name. 

Back then, other than DJ Jelly, there weren't really any mixtape 
DJs in Atlanta. But there were a million DJs in New York, and I 

loved what they were doing around 2000 and 2001. Everyone 
started having artists host their mixtapes. So I got Lil Jon, who I'd 
met through Sense interning at Hot 107.9, to host my next tape, 
"Gangsta Grillz 4." That was the first time I had a host and the 
first real tape that I got into stores. So with my next tape, I didn't 
have anyone to host so I just used Lil Jon's voice saying "gangsta 
grillz" and put it all over the tape. 

What was your initial plan for "Gangsta Grillz "? I was always 
aware of branding and its importance. I wanted people to look at 
my tapes, see "Gangsta Grillz" and say, "Give me that." With mix- 
tapes, you look at what artists are on it, and you either put it back 
or take it. I didn't want people to do that with my tapes. I wanted 
people to automatically pick it up. 

How did you connect with T.I. to become his official DJ? I 

got a phone call from Jason Geter, T.I.'s manager. I didn't know 
him. He said, "I got this artist named T.I., he's signed to Arista. 
I want to bring him by your crib to record a freestyle." Now mind 
you, nobody was checking for me in 2000, so I said, "Fuck it." T.I. 

came over, quiet as hell. He used to wear his little focals then. I 

remember him saying, "I'm the king of the South." 
Jason and T.I. weren't happy at Arista because his first album 

[ "I'm Serious"] wasn't doing anything. Jason started organizing 
T.I. and Grand Hustle's own mixtapes, and one day he asked me, 
"Why don't you do a whole 'Gangsta Grillz' tape where it's just 
us ?" So that tape, "Gangsta Grillz Meets T.I. and P$C in Da Streetz," 
was the first. That was 2003, and Sense, Cannon and I had just 
started our DJ crew, the Aphilliates. 

This was when DJ Whoo Kid and 50 Cent changed the mixtape 
game and hip -hop forever by killing the demo tape. After 50 Cent, 
you couldn't go into a label talking about, "Here's my demo tape." 
You had to have a buzz in the streets, which of course you already 
had to have created through mixtapes. 

So when I did the T.I. tape, I told Jason to let me be to T.I. what 
Whoo Kid is to 50, [a personal DJ]. It still took some time to put 
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DJ DRA'S (left) 
mixtapes built early buzz 
for rapper T.I. The two are 
pictured together at BET's 

2006 Spring ling. 

I WAS OUTSIDE THE 
FRONT DOOR OF MY 
OFFICE when the 
police came, 
M -16s drawn. 
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it into perspective but from then on I knew that T.I. was going to 
become who he is now. Even though I laughed at him, when he 
first said he was the king of the South. That was also the big turn- 
ing point for "Gangsta Grillz." ... My top three tapes were 2004's 
"Down With the King" with T I., 2005's "Trap or Die" with Young 
Jeezy and Lil Wayne's "Dedication 2" in 2006. Those three tapes 
in those three years defined DJ Drama as the mixtape king. 

Talk about Jan. 16, the day the RIAA raided your offices. 
Were you tipped off? I got a brief word. But it still came as a 

shock because I was confused about just what I would get raided 
for. I was outside the front door of my office when the police came 
out, M -16 guns drawn in full force. They threw us on the ground, 
locked us up, told me I was charged with bootlegging and rack- 
eteering, which aren't necessarily the final charges because we 
have yet to be indicted or see a courtroom. 

They also rushed into our office and asked our employees where 
the guns and the drugs were. They said, "If you tell us now, it'll 
be easier on you." The police pretty much confiscated everything. 
They took the hard drive containing my album. I don't have an 
exact number of how many CDs they took, but if I were to esti- 
mate, it would be like 25,000. 

They took me to jail. Cannon and I both got dressed out and 
put on the suits, but he wound up going upstairs before I did so 
we weren't together for the majority of the time. We got a lot of 
love while we were in there. The guards told us they were talking 
about us on TV and the radio. We were released the next day on 
signature bond. 

How do you think your arrest has changed the mixtape in- 
dustry? A lot of the impact is still up in the air because people 
are waiting to see what comes of our situation. But, I try to look 
at everything in a positive manner. The mixtape game needs to 
change for the better. People need to learn from this. 

Do you think the record labels you worked so closely with 
simultaneously congratulated and crucified you? The whole 
time I've been doing mixtapes, I've always had label support. 
Every mixtape that I've done has been directly with the artist, with 
their consent. It's a creative process from the beginning, and the 
labels are involved. So I don't feel like I was getting jerked. I've 
gotten a major label five -album deal from doing my "Gangsta 
Grillz" mixtapes and what I was able to accomplish in the streets. 

So you don't feel like a martyr for the mixtape's copyright 
grey area? It's complicated. We haven't been indicted or offi- 
cially charged so it's hard to say. I've heard the "mixtape martyr" 
term, but I don't go backward, I go forward. Not just where does 
DJ Drama go, but where does the mixtape game go from here? 
People need to realize how important mixtapes are to hip -hop 
and the music business. Just look at the careers of people like 50 

Cent, Young Jeezy, DJ Clue, and Jay -Z. There are people in very 
powerful industry positions that owe a lot to mixtapes. 

So the RIAA busts into your office with dogs and guns, and 
you don't blame the record labels, which they represent? 
It's important for people to understand that I'm a businessman. 
I work with the record labels. I have a record deal with Atlantic 
Records. I have a label deal with Asylum records. I'm educated, 
and I've never been arrested before. I've never had any gun charges, 
I've never shot anybody, and I've never sold drugs. I'm Martin 
Scorsese, and "Gangsta Grillz" is my "Departed." I do feel that 
the topic of guns and drugs to come up is preposterous. But that's 
not something I blame the record labels for. 

Legally, there are things that I'm not in a position to talk about. 
But God works in mysterious ways. After Jan. 16, my career has 
forever changed. Now I have an even bigger platform. They took 
my album, and I could have been shit out of luck. Instead, in three 
weeks, I was able to redo almost every song. I retrieved different 
artists' sessions and did seven to eight new songs ... Now I have 
the "Gangsta Grillz" album coming out, and my arrest put it in 
front of everyone's eyes. So, no, I'm not salty with the labels. 

I would love to, at some point, have a sitdown with myself, Can- 
non, Whoo Kid, Green Lantern, DJ Clue, Kevin Liles, Sylvia Rhone, 
Jimmy Iovine and Jay -Z in a room and talk about where do we go 
from here. But salty? No, I'm grateful for my career. 

How do you think your arrest will change how artists get 
signed to labels? Hip -hop thrives off of mixtapes. Other tech- 
nologies like YouTube and MySpace have popped up, which are 
creating other avenues for artists. But labels need mixtape DJs 
... They really don't know what's going on out here. DJs bring 
the music to them. 

Has your arrest changed your business? It hasn't changed 
anything. It's ironic because my game plan was to release "Gangsta 
Grillz" the album as my next mixtape. 

There are rumors that the RIAA arrested you for withhold- 
ing your address on your CDs. Why didn't you list it? It was 
just never something I did. I don't have bar codes on my mix- 
tapes, because that's not what the tapes are for. None of the prod- 
ucts that were in Best Buy, FYE or Target came from DJ Drama. 

How did your tapes end up in major retailers? How does a 
bootlegger ever get a CD? I never supported the sale of my mix- 
tapes in retailers. 

Rumors also abound that the distributor BCD set you up 
because you ended a deal with it. I've never blamed BCD. The 
affidavit is online for anyone to see. 

Your company sent a cease -and -desist letter to BCD? Yes. 

Did you have a deal with BCD? They couldn't show the con. 
tract in court ... I never supported the sale of my mixtapes in 
major retailers. 

What about rumors that your own Grand Hustle camp set 
you up? That's dumb. I wouldn't even know what to say to that. 

Are you going to pursue clear contracts for your future 
"Gangsta Grillz" mixtapes? There's going to have to be some 
agreement between labels and artists that makes everyone com- 
fortable. Even if the labels figure out a way of working directly 
with the DJs to get the mixtapes done by offering an upfront 
fee that makes sense on their end and on ours. It could create 
a system that makes mixtapes comfortably buyable. 

Where do you see the Aphilliates brand in the future? I see 
us as an institution in the making because we stand by our qual- 
ity and consistency. I'm a DJ who loved to spin records and make 
mixtapes who has turned into a music industry executive. I plan 
to sell records, not just for myself but for my label and get more 
involved [with] other artists. I want to wear as many hats as pos- 
sible, not just an A &R because 
we already are the A &Rs of 
the streets. - VIDEO: Watch an exclusive 

.0 ®m interview with DJ Drama. 
Go to billboard.com /sixty. 
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CAN AN OLD-MEDIA BRAND LEARN 
NEW TRICKS? BILLBOARD CHECKS IN 
WITH MTV AS THE NETWORK PLOTS 
A COURSE FOR THE DIGITAL AGE. 
BY BRIAN GARRITY 
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hen MTV Networks (MTVN) 
tapped Atom Entertainment 
founder and CEO Mika Salmi 
late last year to serve as its 
new president of global digi- 
tal media, the company would 
have been hard pressed to 
find a candidate with a more 
ideal résumé. 

An executive with a background in the recording industry 
and Web 2.0, through the years he has had a hand in everything 
from helping discover Nine Inch Nails while working at TVT 
Records in the late 1980s, to distributing early viral video hits 
in the new millennium while running Atom. (Atom is perhaps 
best -known for distributing the 2004 animated presidential 
send -up "This Land" from JibJab Media, viewed more than 80 
million times.) In between, he spent seven years in the music 
business with Sony and EMI and served stints at RealNetworks 
and Getty Images in business development. 

By the time he sold Atom to MTVN last fall for $200 million 
Salmi was being lauded by the likes of Business Week as a "net 
movie mogul." He had built Atom, which he established as a 
startup in the late '90s, into a stable of Web sites including atom - 
films.com, shockwave.com, addictingclips.com and addicting - 
films.com with more than 28 million unique visitors per month. 

But rising through the ranks to the role of top digital ex- 
ecutive at MTV may turn out to be the easy part. Now comes 
the hard part. 

In his new role, Salmi is tasked with helping MTV get its 
mojo back after having its cred undercut for the last 18 months 
by hipper, more nimble (and some would argue less copyright 
friendly) youth- oriented Web sites like MySpace and YouTube. 

That's no small mandate -especially in the wake 
ofa turbulent 2006, in which Viacom saw its stock 
sputter in part over concerns about the strength 
of MTVN's Web effectiveness. CEO Tom Fre- 
ston was forced out in favor of Philippe Dau- 
man as a result, and the digital media team 
had to be overhauled after longtime chief Jason 
Hirschorn bolted the company last summer. 
Adding to the heartburn has been the layoff of 
some 250 MTV staffers in February, and flagship 
music program "TRL" shifting in March to a some- 
times live format as part ofa cost -cutting effort. 

Salmis mission comes with more than one inherent para- 
dox. He is trying to create a more centralized digital platform 
and strategy for the company, while at the same time letting its 
brand strategy fragment and splinter more than ever. And he's 
attempting to do it with a diverse portfolio of assets -MTV, 
Comedy Central, Nickelodeon and all their respective subchan- 

nels -each with a history of fierce independence. What is more, 
he is trying to help the company create a new aura ofhip around 
its Web properties at a time when parent company Viacom is 
in the midst ofa $1 billion copyright infringement lawsuit 
against YouTube, an effort that has some harking back to the 
recording industry's legal battle against Napster. 

Courtney Holt, executive VP of digital music and media for 
MTV, in an interview just before the lawsuit was filed, 

says the YouTubes of the world have a very differ- 
ent mission than MTV. "They're different things 

entirety," Holt says. "We never said we were 
going to be everything to everybody. MTV is cer- 
tain things to certain people. It captures a cer- 
tain moment in time and presents it to you. 
There are things that we can do to make those 

experiences better, but we are never going to be 
a core utility brand. That's what, in my opinion, 

those sites have sort of become. We have to do a bet- 
ter job of programming our audience and talking to them 

in their voice." 
For his part, the lanky, laid -back Salmi, an extreme- sports 

enthusiast in his early 40s, doesn't seem fazed by the challenges 
before him. 

Diversification and adaptability appear to be the hallmarks 
of Salmis philosophy. Nowhere is this more apparent than in 
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How does what you're trying to do with MTV Net- 
works compare with your experience at Atom? 
At Atom, we would sell to different demographics across 
multiple brands using different products or content 
types. That is also what we are trying to do now. At Atom 
we were much smaller, obviously -only four brands 
compared to a couple dozen -but the philosophical 
way we were looking at it is very similar. I believe in 
having a superserved targeted demographic play, and 
as part of that, we're moving beyond just the über- 

APRIL 7, 2007 

brands of MTV, and Comedy Central and Nickelodeon 
and others. We are going deeper with smaller brands 
like iFilm and Atom Films and things like that. And 
also with shows like "The Daily Show With Jon Stew- 
art," or "The Colbert Report," or "The Real World," or 
"Two a Days," or "My Super Sweet 16," or "SpongeBob 
SquarePants." They are brands on their own, and they 
need exposure in the digital world. So we want to go 
deeper and instead of having dozens of brands, we have 
hundreds of brands throughout the company. 

Is there such a thing as brand overload? 
When consumers identify, some of them identify 
with Nickelodeon, some of them with " Sponge - 
Bob," and they want to be able to find that. So the 
question is, How do you set up a digital platform, 
a digital play, that allows people to find what 
they're looking for? The hard part is, how do you 
do it in a scalable fashion, so it is not resource - 

intensive as you start to expose yourself, and as 
you start to bring up these other brands? I think 
"Colbert" is a good example -the producers run 
something called Colbert Nation. It's been very 
successful. It goes hand in hand with the TV show. 
It allows people to either go directly to the site or 
they can go through Comedy Central's site. So the 
"Colbert" stuff is a great example of how you can 
go pretty deep and you can build this community 
around something that's connected pretty closely 
with television. 

Can you drill down more on the notion of it 
being scalable? 
As a company we have over 150 Web sites around 
the world. We have 50 million unique visitors to 
our Web sites around the world. We are in 162 
countries with the TV channels. We reach over a 
billion people on TV and 1 billion people via mo- 
bile. We work with 50 mobile operators around the 
world. And we're not just a couple of dozen big 
brands but all the subbrands around it, so the scale 
is amazing. I visualize it like this: I see the earth, 
I see all these little dots, and we're doing all these 
things. The key for us is, how do you take all that 
and expand upon it so we can do more? We're going 
to do more things on the Web, through mobile, 
around games and everything else. But growing 
them in silos by themselves is not taking advan- 
tage of scale and resources, or the audience. So 
the challenge for us, and it is something we've 
been working on, is, how do we connect all that 
together from a platform basis, as well as from a 

consumer and a content basis? 
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Viacom's music group where the company is developing more 
than 20 new "hyper- programmed" online channels around pro- 

gramming topics including music genres, celebrities, fashion, 
style, spirituality and more to complement its flagship MTV, 

VH1 and CMT sites. 
"We were going from dozens of brands to hundreds," Salmi 

says. "That's part of the strategy to go deeper. So whether it 
be programs, blogs, verticals, channels, whatever you want to 

call them, they'll be very targeted. Some of these will be 
launched to create a brand or a new relationship with our au- 
dience that falls through the cracks of what our brands cov- 

ered. Other things we're doing to create new dimensions for 

our programming." 
Some of the initiatives are already under way. In the last six 

months the company has launched a number of new niche 
channels including vbs.tv, a new programmed viral video por- 
tal developed in tandem with director Spike Jonze and Vice 

magazine; Second Life -style virtual communities around real- 

ity dramas "Laguna Beach" and "The Hills "; and bestweekever.tv, 

a blog dedicated to the VH1 pop culture show of the same name. 
It's embracing new distribution opportunities through deals 

with the likes of Joost and BitTorrent. - 

It also is tinkering with a pair of existing digital initiatives 
that have been the source of criticism: its Overdrive broadband 
Web platform and the Urge digital music service. "Overdrive 

Below, the real -life cast of MTV reality drama 'The Hills.' 
Above, the virtual version of 'The Hills,' played online as a 
virtual reality game like Second Life or 'The Sims.' 

sort of absorbed all of MTV," Holt says. "We're probably going 

to go back to a more utility-based platform I think that having 
perpetual broadband -programmed channels is a great strategy; 

it just can't be our only strategy." 
Recent changes at VH1.com, where the channel has scaled 

back its video content to allow for clearer access to news, pro- 

gram information, message boards, blogs and podcasts, point 
to the new direction for MTV's sites. A similar revamp of 
MTV.com is in the works as well. 

Meanwhile, look for MTV to expand Urge beyond being just 
a digital music service living inside the Windows Media Player. 

The company is now looking at it as a potential Web -based 
music community. 

And that is not all. The company is attempting to bulk up its 

digital business through an array of investments and acquisi- 

tions, even as it cuts in other areas. Late last year it pushed into 

short-film content and games with acquisitions of companies 
like Atom and Harmonix, the maker of "Guitar Hero" and other 
music -related video games. And the company is said to be 

mulling buying London -based music social networking site 
Last.FM, among other acquisitions. 

Whether any of these efforts will help put MTV in a better 
competitive position against MySpace and YouTube remains 
to be seen. MTV Networks wants to be generating at least $500 

million in digital -related revenue by 2008. ° 

How does that work from a consumer and a 

content perspective? 
Someone who's a fan of Sponge Bob on Nick- 
elodeon might be a "Beavis and Butt -head" fan 
on MTV or a fan of "South Park" on Comedy Cen- 
tral. That's a content connection that you can 
make for people. Or some of the consumers in 
different markets around the world may want to 
interact with the "Real World" community of peo- 
ple, not just in the U.S. but in the U.K. or some- 
where else in the world. I think that is the 
opportunity for us -we are, compared to most 
companies, truly global and truly reaching a very 
targeted demographic. 

How are you working to centralize operations? 
A lot of the creativity in this company happens at 
the brand level so we want to respect that. On top 
of that, though, we realized very quickly that we 
need a common platform. Anything that is cross - 
company or involves coordination, we're trying 
to do. A lot of the touch with the consumer re- 
mains with the brands. We're just trying to help 
them. We'll be measured on if they are success- 
ful. If MTV.com has more traffic, is making more 
money, it reflects on us. So we have to make sure 
they're successful. 

In this model does that mean instead of a new 
technology application coming out of a brand, 
the application would be created higher up 
and then be distributed to all? 
I think it's a combination of something that can 
kind of bubble up internally or we can kind of push 
it down from the central place. 

How are people in the company embracing 
this on a cultural level? 
The silos that had been there in the past are almost 
all gone. It's really become much more of an inte- 
grated company and it's going to continue to be- 
come more integrated as we go forward. 

How are you approaching acquistions? 
We're looking at anything and everything. Things 
that will support our connection of TV to mobile, 
software applications, stand -alone companies, cool 
brands, international things. There's so many dif- 
ferent assets. We're absolutely interested in acquir- 
ing. But it has to fit into our strategy, and it has to 
fit in what we want to do as a company. 

What's your view on how MTV plays competitively 
against technologies like MySpace and YouTube? 

I think what [MySpace and YouTube] have done is ex- 

pose- whether it be embedding video or social net- 
working -how vital those features are. Adopting those 
types of technologies and making sure we're utilizing 
them in the context of our brands is very important to 
us. One thing we've been working on is actually updat- 
ing our platform to Web 2.0 standards, which means 
it's very modular, very easy to use. 

MTV has taken a lot of heat in the press over its 
ability to keep up with those services. 
I think the story is more than saying, "OK, we've got 

that cool Web site 'x.com' over there, and that's our 
strategy." Our strategy is actually to be multiple things 
and as broad as possible. The power comes when you 
actually bring everything together in a great way. The 
interesting thing about a MySpace or a YouTube is that 
people don't go to the home page. They go to all the in- 

dividual pages. MySpace, in some ways, is actually mil- 

lions of smaller Web pages. It actually does take 
advantage of the way people use the Web if they want 
to go deeper. Same with YouTube: YouTube is all about 
the digital community around the videos. So we've got 
a head start in that, in that we've got hundreds of thou- 
sands ofvideodips already and we've got all these brands 
already. So the question is, How do we expose it better 
and make sure that people can find it? 

Is there a need for greater application of those 
tools in MTV -owned environments? 
Absolutely, we're putting all that in. All that is in process 

`Whether 
it be 
Joost or 
BitTorrent 
or even 
YouTube, 
that's a 
distribution 
outlet for 
us. We just 
have to 
make sure 
that the 
economics 
work: 

-MIKA SALMI 

... We've only begun, basically. Nickelodeon is con- 

stantly adding things; embedding is happening on most 
of their Web sites. It won't be something where tomor- 
row they'll say, "OK, it's done: 150 Web sites. All the fea- 

tures you ever wanted. Here it is." That would defeat 
the purpose on how we want to approach this. The think- 

ing is very much like, "Add things as we go along, make 
them appropriate." Nickelodeon may not want user - 
uploaded videos or full social networking. That's why 

it's never going to be just like turning on a switch. Every- 

one's going to be working on their own thing. But we 

will all be moving in the same direction of adapting a 

lot of these great features that you see on the Web. 

What's the larger syndication strategy? You just 
did that deal with Joost, but YouTube has been a 

thorn in your side. 
They're not a thorn; we want to do distribution deals. 
I think our philosophy is that, just like we've done 
distribution deals with Comcast for our channels, 
Verizon for mobile video and iTunes for downloads, 
etc., our business is doing deals with those who have 
distribution outlets. So whether it be Joost or Bit - 

Torrent or even YouTube, that's a distribution out- 
let for us. We just have to make sure that the 
economics work with our business model. We want 
to do more of those. I don't think YouTube is a thorn 
at all. It's just a question of us getting the deal we 

want with them. 

As viral video becomes bigger, how hard is it to 
retan brand identity when your original content 
is surfacing elsewhere? 
The balance for us is to allow our content to go else- 
where, but then make sure that consumers find out 
that we're the home base for a lot of it. Hopefully, peo- 
ple will want to get a little bit deeper engagement and 
they'll come back to us. But if people just want to see 
it elsewhere, that should be fine also. We'll make an 
economic relationship around it. With the way people 
are using the Web, we want to make sure people stum- 
ble over our content wherever they might be. 
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ATTENTION INDIE MUSICIANS! THE IMWS IS NOW ACCEPTING ENTRIES. 

In 2007, the IMWS will award over $250,000 
in cash and prizes to independent musicians. 

he IMWS helps you do it yourself. 

DISC MAKERS M 

Independent Music World Series 

The 2007 IMWS features 

showcases in San Francisco, Austin, 

Nashville, and New York and will award a mammoth 

Grand Prize at each show. Enter today for a chance to 

play in front of industry VIPs and win prizes that include 

enough gear to build your own home recording studio, a killer 

CD manufacturing package, cash money ($1,000 to ALL performing finalists), 

and more! No matter where you live, you are eligible to enter now! 

V" 

"Disc Makers really opens the doors for a lot of bands 

and provides them with invaluable tools through the 

IMWS, and it keeps getting better each year." 

Sebastian St. John, Rose's Pawn Shop 

VISIT WWW.DISCMAKERS.COM /07BILLBOARD TO ENTER, READ THE 

RULES AND REGULATIONS, FIND OUT ABOUT PAST SHOWCASES, SEE 

PHOTOS,AND LEARN ALL ABOUT THE GREAT IMWS PRIZE PACKAGES. 

CAN'T GET ONLINE? CALL 1 -888- 800 -5796 FOR MORE INFO. 

whatever your act is... 
we've showcased your 
style of music. 

GOSPEL METAL HIP HOP PUNK JAZZ 

COUNTRY EMO ROCK RAP WORLD 

POP BLUEGRASS MAMBO SALSA 

R &B FOLK JAM CRUNK ACOUSTIC 

A CAPELLA ALTERNATIVE LATIN 

SOUL BLUES SINGER -SONGWRITER 

FUNK FLAMENCO 

Deadline for entries 
is May 9, 2007 
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STONE SOUL PICNIC 

After Assaying Abusive Men And Arson, 
Will Radio Tune In To Lambert's Latest? 

itting at a corner table at one of her favorite Nashville 
eateries and sipping a Diet Coke, Miranda Lambert 
doesn't come across as the gun- toting, cheating 
boyfriend- hunting, arson -starting character she 

portrays in songs like "Kerosene" and "Crazy Ex- 

Girlfriend." "I do have a pistol and a handgun license," she 
says with a laugh. 

While the 23- year -old may not have personally done every- 
thing she writes and sings about, her life thus far has provided 
plenty of musical inspiration. "My parents are private inves- 
tigators, so I have grown up seeing ugly in the world," she 
says. "I've seen reality. In the last five years or so I've had some 
relationships go bad, and I do have a little pain in my life." 

That outlook has translated into big sales for Lambert's 2005 

Columbia debut, "Kerosene," which has shifted 851,000 copies, 
according to Nielsen SoundScan, without the benefit of a No. 

1 airplay single or even a top 10 hit for that matter. The title 
cut, which peaked at No. 15 on Hot Country Songs, is by far 
the best performing of her five singles. 

"Crazy Ex- Girlfriend," the title song from her new album, 
due May 1, has already stopped at No. 50. "I really want radio, 
but I understand why I don't always get it," Lambert says. "I 

mean, I am controversial -I blow people's houses up and kill 
people in my songs. I realize that [I'm] not just your average 
girl singing a song, but people do feel that way, so they want 
to hear it. 

"It didn't necessarily work at radio, but almost a million 
people bought it," she says of her first record. "I'll take it." 

What Lambert did get a lot of was TV and media exposure. 
An alumnus of the USA Network talent contest "Nashville 
Star" -she finished third during the 2003 inaugural season - 
her talent made her a media darling from the start, earning 
the kinds of press for which even established artists yearn. 

And while she was not new to TV, her now famous perform- 
ance of "Kerosene" at the November 2005 Country Music Assn. 
Awards -complete with an explosion of flames that could be 
felt in the audience -not only got the attention of those watch- 
ing, it brought to the forefront her abilities as an entertainer. 

Lambert, who has toured with George Strait, Keith Urban, 
Toby Keith and Dierks Bentley, has had a tremendous run as 
an opening act and she knows it. "I really am a spoiled brat 
when it comes to touring," she says. 

Despite all her exposure, Lambert knows that radio has been 

LAMBERT 

the missing link. "I would love to see what would happen to 

my career if I got radio play," she says. 
Her latest single, the less incendiary " Famous in a Small 

Town," could be the song that breaks through for the small- 
town Texan. "I feel like I sing this song with truth in my voice," 
she says. "I can relate to it." 

While radio was more top of mind when she wrote songs 
for her new record, Lambert says she did her best to stay true 
to herself. She and producers Frank Liddell and Mike Wrucke 
went with an "if it ain't broke, don't fix it" philosophy, but Lam- 
bert was more under the gun this time around. "There were 
literally a couple of songs that I finished the bridges to in the 
studio," she says. 

Opener "Gunpowder & Lead" deals with an abusive mate 
and exactly how the singer will greet him when he makes bail. 
( "Slapped my face and he shook me like a rag doll, don't that 
sound like a real man, I'm gonna show what little girls are 
made of, gunpowder and lead. ") 

But not every song is as in- your -face. "More Like Her," which 
Lambert calls "personal and introspective," is a sparsely pro- 
duced ballad that shows her vulnerable side. "Easy From Now 

On," a 1978 hit for Emmylou Harris penned by Carlene Carter 
and Susanna Clark, was a last -minute studio decision. "It's 

been recorded a few times before, but I don't think you can 
ever hear it enough," Lambert says. 

KM PS Seattle music director /air personality Tony Thomas 
says his station has had mixed success with Lambert. The sta- 
tion still plays "Kerosene," but not her other singles. "I loved 

the maniacal energy of 'Crazy Ex- Girlfriend,' " he says, "but 
it seemed too much for some our listeners, at least as an every- 

day rotation song." 
While he hasn't made a decision yet about her new single, 

he appreciates her approach. "Miranda's got a great 'let me 
tell you what I really think' edge that I think is to her advan- 
tage," he says. "She played our area right before Christmas on 
the Dierks Bentley tour, and it was clear she can connect with 
a lot of far s, especially young women." 

While Lambert's new album will be marketed in a variety 
of ways, including an upcoming appearance on ABC -TV's 
The View" and through tour dates with Keith and Jason 

Aldean, her label hasn't given up on radio. 
"The response to 'Famous' is very encouraging," Columbia 

Nashville director of marketing Tanya Welch says, "and there's 
a lot more on the record that will work for their listeners. We're 
going to keep coming back to radio while utilizing some of the 
marketing elements we used on 'Kerosene.' It worked." 
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» >NOT -SO- LITTLE 
RASCAL 
Hitmaking country group 
Rascal Flatts has set a 

Sept. 25 release date for 
its fifth, as- yet -untitled 
Lyric Street /Hollywood 
album. Producer Dann 
Huff will be behind the 
boards for the follow -up 
to 2006's smash hit "Me 
and My Gang," which has 
sold 3.8 million copies in 
the United States, 
according to Nielsen 
SoundScan. The group 
has a few more spring 
dates on tap through early 
April before getting 
busy in the studio. 

-Jonathan Cohen 

» >THURSDAY 
MOVES ON 
Rock outfit Thursday 
has left Island Records, 
according to a post on 
its MySpace site. "lt was 
a difficult decision and 
it took us the better 
part of six months to 
come to an agreement 
with the label, but now 
that we have, both of us 
are very happy with 
how things have turned 
out," the band wrote. 
Thursday's two Island 
albums have sold a 

combined 496,000 units, 
according to Nielsen 
SoundScan. 

-Jonathan Cohen 

» >`BEST' IN SHOW 
DJ Khaled's next Terror 
Squad /Koch album, "We 
the Best," boasts a bevy 
of hip -hop stars. Due 
June 12, the set features 
T.I., Akon, Fat Joe, Rick 
Ross, Lil' Wayne and Baby 
on first single "We Takin' 
Over," a video for which 
was just shot in Miami. 
The Game, Jadakiss, Paul 
Wall, Trick Daddy, Ja Rule, 
Ludacris, Young Jeezy, 
Styles P, Cassidy, Juelz 
Santana and Young Dro 
will also appear. 

-Marie! Concepcion 

» >SPIDERWEBBED 
After a surprise 2005 
reunion tour, influential 
indie group Slint is going 
back on the road this 
spring /summer to play its 
1991 album, "Spiderland," 
in its entirety. The 
Louisville- reared act is 

also working on new 
material for the first time 
since the mid- 1990s. "We 
have an unspoken 
camaraderie, musically," 
guitarist David Pajo says. 
"The more we stayed in 
touch after that tour, the 
more we realized we still 
wanted to do it." 

-Jonathan Cohen 

ROCK BY TODD MARTENS 

MAJOR METAL 
Up From The Indies And Already A Proven Seller, Shadows Fall Thrashes Ahead 

By the time East Coast metal act Shad- 
ows Fall went shopping for a major label 
deal, the band had already managed 
major label -like success on Southern 
California indie Century Media. 

Its 2004 album, "War Within," has 
sold 273,000 units in the United 
States, according to Nielsen Sound- 

bit more leverage than we were used 
to having." 

Shadows Fall opted to sign with 
Warner Music Group imprint Atlantic 
Records, which will release "Threads 
of Life" April 3. The signing is indica- 
tive of the growth of the extreme metal 
subgenre in the post -Ozzfest era, 

not looking for that one song. We've 
been around for 10 years, and we're 
looking to be around for a lot longer. 
They knew they signed a metal band. 
It's not like they were expecting some 
crazy pop record." 

Indeed, "Threads of Life" doesn't 
deviate too far from its past work, mix- 

ing thrash riffs with impres- 
sive break -neck melodies. If 
"Threads of Life" sees the 
band experimenting at all, it's 
in the vocals, with Fair stop- 
ping just short of a growl and 
throwing in more har- 
monies. He says he spent 
time listening to the Beatles 
and Alice in Chains before 
recording the album, and 
worked extensively on his vo- 

cals with producer Nick 
Raskulinecz (Foo Fighters, 
Stone Sour). 

"I was even listening to 
that first Boston record," Fair 

says. "I know I can never get that high, 
but there's so much you can do with 
voices beyond one tone." 

If Fair is humble in the band's major 
label ambitions, though, manager "the 
Reverend" Dave Ciancio with the Syn- 
dicate is more direct. His goal is some- 
thing that rivals the success Warner 
had with Metallica. 

"Century Media very desperately 
wanted the band to re -sign, and we 
could have signed and could have had 
a career that was a level where the 'War 
Within' left off," he says. "I think most 
bands would be psyched with that. But 

Scan, and the album spawned two 
top 40 singles on Billboard's Main- 
stream Rock Songs tally, "What Dri- 
ves the Weak" and "Inspiration on 
Demand." The album's opening 
track, "The Light That Blinds," also 
landed on popular videogame "Gui- 
tar Hero II," which helped the single 
sell 9,200 units online. 

"We were in a really good place 
once our contract with Century Media 
was up," vocalist Brian Fair says. "We 
had accomplished a lot on our terms 
and at the indie level. When it came 
time to look for a deal, we had a little 

which has carried such acts as Lacuna 
Coil, As I Lay Dying and In Flames, 
among many others, beyond cult sta- 
tus. The major labels have noticed, 
with Lamb of God joining Columbia, 
Mastodon signing with Reprise and 
Atreyu joining Hollywood. 

But all the newfound attention 
hasn't turned the new crop of metal 
acts into mainstream stars, at least not 
yet (see story, below). Fair says, at least 
initially, the band has modest goals in 
its new major label home. 

"Atlantic totally understands that 
this is a career thing," he says. "We're 

there's only so many slots for a Guns 
N' Roses or a Metallica or a Pantera, 
and we have all believed since day one 
that these guys have the ability to get 
to the top." 

The band's A &R rep and product 
manager at Atlantic, Anthony Delia, 
says the label will be taking lead sin- 
gle "Redemption" to radio in early 
April, but has thus far focused its mar- 
keting attention online. The single 
went up for sale on iTunes in late Feb- 
ruary and has sold 4,000 units. 

"Metal isn't a singles- driven format, 
so I don't think that will hurt us," he 
says. "It's not pop, where someone only 
wants to own one song. Metal people 
want to hear the full record." 

Delia says the label will target the 
band's core fan base out of the gate, with 
the band on tour through the end of 
April with Stone Sour and former label - 
mate Lacuna Coil. Additionally, indie 
retailers and Hot Topic will have access 
to a bonus DVD. Larger accounts such 
as Best Buy will receive various bonus 
cuts on "Threads of Life." 

And the recent success of the genre 
just might play into Shadows Fall's 
hands this time around, retailers say. 

"There's a grand realignment these 
days," says Rob Cleveland, co -owner 
of Madison, Wis. -based Earwax. 
"There's lowered sales expectations 
and underground bands are doing bet- 
ter. Five years ago, I'd say no chance 
would Shadows Fall be on a major. But 
the music -buying public is getting 
smaller, and the bigger labels are 
slowly catching up." 

HEAVY INDUSTRY 
Big Labels Embrace Loud Rock, But Sales Have Yet To Explode 

Shadows Fall may be the latest hard rock band to 
jump from the indie world into the major label sys- 

tem, but breaking out of the metal genre and win- 
ning a mainstream fan base won't be easy. 

Bands like Mastodon on Reprise and Lamb of 
God on Columbia may have had their largest debut 
weeks of their career when they joined the major 
label ranks, but sales, while respectable, have not 
yet catapulted the bands to new heights. 

"That's going to be the case until one of these 
bands writes 'that song,' " Relapse head Matt Ja- 

cobson says. "lt may never happen, but if it does, 
there's a system in place to push that along." 

Mastodon's 2006 effort, "Blood Mountain," has 

sold 96,000 units in the United States, according to 
Nielsen SoundScan, and has not yet surpassed the 
act's 2004 effort for Relapse, "Leviathon." Mean- 

while, Lamb of God's "Sacrament" got off to a fast 

start, but the 2006 album's 197,000 units seem on 

pace to match 2004 major label debut "Ashes of the 
Wake," which has sold 292,000 units. 

Century Media president Marco Barbieri says 

there may be other factors at work. His label nur- 

tured Shadows Fall, and believed it was on the verge 

of a breakout smash with Lacuna Coil. But 2006 ef- 

fort "Karmacode" has sold 162,000 and not yet 
shown signs that the band will find a fan base beyond 
the 271,000 units sold by 2002's "Comalies." 

"The reaction to the single and video wasn't what 
we had hoped for," Barbieri says. "lt was the same 

as the last two singles had done. We had hoped to 
get out of this metal, subgenre box and get some 
more mainstream play, but we were relegated to 
[MTV2's] 'Headbanger's Ball.' " 

He continues, "Our goals have always been Rolling 

Stone, MTV and commercial radio. But it's tough to 
talk to those people. They have opinions and stereo- 
types, and a lot of what goes on in this country is re- 

acting to what's already considered cool." 
Such stats don't faze Shadows Fall vocalist Brian 

Fair, who is happy that bands like his and Mastodon 

are being embraced at all by the industry at large. 

"A band like Mastodon is not going to be top 
40, but there's a whole audience out there of kids 
who want this progressive, insane, scary music," he 

says. "So instead of fucking with what they do and 
trying to make Mastodon fit in on a major label 
rock format, Reprise let them go nuts. Mastodon 
responded by making one of the scariest, darkest 
records ever on a major label. It's a pretty awe- 
some time." -TM 
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Hot Beats In 
Close Quarters 
At The Winter Music Conference, 
Building Buzz From The Beach To The Booths 

There's no one in the water, but the pool area of 
Miami's Shelborne Beach Resort is crammed: a 

patchwork of tanned torsos, gelled hair, hoisted 
Coronas and mounds of muscle and silicone. 
Rented speaker stacks pump heavy beats into 
the sweaty crowd, which mills more than it 
dances, if only for the close quarters. The gray 
sky threatens and the occasional raindrop lands, 
but no one abandons the party. They each paid 
upwards of $60 to get in. 

Up in the temporary booth, DJ Victor 
Calderone -a monthly resident at New York 

superdub Studio Mezmor -grabs the mic. "Wel- 

come to Miami," he says. "Who out there is rep- 
resenting New York ?" The roar that follows 
sounds unanimous. He lets a monstrous drum 
track build and then drop in a sinister burst of 
synth and bass, and the massive roars. Next door 
at deep house club Cielo s poolside party, sets 
from Blaze and Charles Webster get all but 
drowned out. 

The annual Winter Music Conference (WMC) 

is increasingly a tale of two conferences: the one 
for vacationing New York clubbers, with 
marathon sets by home -grown NYC favorites 
like Calderone, DJ Boris, Jonathan Peters and 
Danny Tenaglia; and the one for everyone else, 
a group that includes persevering industryites, 
hopeful newcomers looking for contacts and in- 
ternational dance fans trying to see the DJs /artists 
who rarely hit their shores. The parties that do 
the best, and the artists who leave with the most 
buzz, somehow manage to appeal to both: 

America's new "it" DJ is David Guetta. His 
"Fuck Me I'm Famous" night was Studio 54- 

ian both outside -with a throng blocking the 
sidewalk and record label presidents pleading 
with unyielding doormen -and in, with model - 
quality dancers walking among the crowd and 
magnums of Moët getting delivered to tables 
with lit sparklers stuffed in their corks. Con- 

ducting business from host club Cameo's 
halved- disco -ball DJ booth, the magnetic Guetta 
dropped aggressive remixes of his own "Love 

Don't Let Me Go," Red Hot Chili Peppers' 
"Otherside" and Fleetwood Mac's "Big Love," 

with a Junior Vasquez -like flair. 

Dutch DJ /producer Fedde Le Grand played 
no fewer than 15 gigs in his four -day WMC stint, 
to support bouncy runaway hit "Put Your Hands 
Up for Detroit" (Ultra). "I was thinking about 
saying Ibiza or maybe Amsterdam, but I liked 
Detroit because it's been such a tremendous in- 

fluence on the whole house scene in general," 
he says. "But some of the real techno guys were 
actually quite offended." 

Kitschy downtown venue Pawn Shop played 
host to DJ /producer duo Gabriel & Dresden, 
who are hard at work on a full album from group 
Andain, a collaboration with guitarist David 
Penner and singer Mavie Marcos. "We're known 
for playing requests, so kids will show up to our 
gigs with signs with song names on them," Josh 
Gabriel says. "[2004 Andain single] 'Beautiful 
Things' is the most common." In Miami, the duo 
obliged without being prompted, dropping the 
familiar melody to a crowd that hoisted lighters 
and sang along to every word. 

WMC's hot zone is the below -10th Street strip 
of Washington and Collins Avenues, and its 
trendy chain clothing stores couldn't resist co- 

opting a bit of dance cred. Armani Exchange -a 
longtime dance supporter -hyped new compi- 
lation "Solar" (mixed by Richard Grey) with front - 
window signage and blaring live DJ sets; Benetton 
had models sporting their gear dancing excitedly 
on cubes; and Diesel hosted DJs from very left - 
of- center label Ghostly International who played 
blips and bleeps suitable for jean- shopping. 

Only in Miami, kids. 

THREE DJs, THREE QUESTIONS 
Taking The Temperature At The Winter Music Conference 

Cornering an A -list DJ for a quick sit -down 

during Winter Music Conference used to re- 

quire the craftiness of a tabloid reporter. But 

this year, media -focused events like the Music 

Lounge, organized by BMF Media and spon- 

sored by Sirius Satellite Radio, and Remix 

Hotel, featuring a Beatport- sponsored DJ 

stage, made it almost too easy to corral the 

big names. Here, the No. 1 DJs in the world 
(Paul Van Dyk), in New York (Victor 
Calderone) and among the international jet 
set (David Guetta) give WMC a once -over. 

HOW DO YOU USE THE WMC? 
Van Dyk: I use a lot of technology onstage, 
as much as in the studio, so it's a very in- 

teresting convention for me to see what's 
new, get contacts and maybe even de- 
velop new pieces of gear. Just yesterday 
I had a meeting with the guys from Able - 
ton, who make the programs that I use. It 

was really geeky brainstorming, getting 
really techy, and we came up with an idea 

of this super -duper machine, a combina- 
tion of hardware and software. 
Guetta: It's just having a lot of fun with all 

my friends, meeting people who I work 
with all the year through the Internet and 
don't get to see so much. That makes you 
come up with ideas you wouldn't other- 
wise have. I just saw Armand Van Helden 
and the guys from Dirty South, and I said, 

"Oh, I didn't think of you, maybe you could 
do a remix of my next single," and they 
were like, "Oh, great. We love you." When 
you're in an office, you don't necessarily 
think of everyone. 

WHAT NEW MUSIC EXCITES YOU? 
Van Dyk: I'm a huge fan of Placebo. "Pierrot 
the Clown" is already one of my favorite 
songs ever. 

Calderone: I'm going back to my roots. The 

music I've been shopping and buying and 

what's been inspiring me is techno from 
everywhere. I see people connecting to it 

as well. People in New York who were lis- 

tening to tribal and deep house, everybody's 
like, "Techno, techno, techno." Holy shit, this 

is a techno conference. 
Guetta: It seems to me that everything is 

going back to house. The minimal techno 
stuff was very big in Europe. I was really into 

the electro sound, but I'm backing up a bit 

now because everybody is playing that, and 

it's becoming kind of boring. So I'm trying to 

mix this vibe with my roots, which are really 

house music and vocals. Of course, I'm inter- 

ested in new sounds, but I think you need 

more than just a kick and a bassline. 

WHAT FRUSTRATES YOU ABOUT 
THE U.S. DANCE MUSIC SCENE? 
Van Dyk: It's very healthy and always grow- 
ing with amazing music. Those little elements 

you would criticize don't even count. 

Calderone: The frustrating thing for me is the 

support, and I don't mean the fans -they're 
there. The support from radio, the music chan- 

nels. Everybody gets inspired by dance music 

and everybody takes a little bit from it. Look 

at Madonna. Yet people don't want to take 

the risk to put it out there, support it, play it 

on the radio, give it its moment. 

Guetta: It's very different because in my 

country I do prime -time TV shows, I do major 

advertising campaigns, and when I speak to 

my colleagues here, they are like, "This would 

be impossible in the States." But at the same 
time, it's much less difficult than I thought. I 

started my U.S. tour expecting very little, and 

the welcome in the clubs was so warm, it was 

packed everywhere. You don't have the 
media representation, but the scene is strong, 

and the enthusiasm of the people is huge. It 

reminds me of 15 years ago in Europe. -KM 
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BY MARIEL CONCEPCION 

FROM ZEROS 
TO HEROES 
Robust Online Presence Drives 
Eclectic Group Into The Top Five 

For then 15- year -old Travis McCoy, high school 
gym class was nothing more than an excuse to 
chat about music with buddy Matt McGinley. 

McCoy, who was an aspiring rapper, was the 
frontman fora local band, and McGinley played 

drums for another in their native Geneva, N.Y. 

The summer after sophomore year, McGin- 

ley's band landed a party gig, and McCoy, who 
happened to be at the same gathering, stepped 
to the mic and began to rhyme along with it. 

Thus Gym Class Heroes was born and went 
on to release three independent albums be- 
fore signing to Fall Out Boy principal Pete 
Wentz's Decaydence label via Fueled by 
Ramen /Atlantic in the spring of 2004. 

The group is now tasting its first mainstream 
success with the single "Cupid's Chokehold," 
featuring FOB's Patrick Stump, which peaked 
at No. 5 on the Pop 100 and Billboard Hot 100 

charts. The album from which it is drawn, "As 

Cruel As School Children," has shifted 246,000 
units. Band and label credit a robust online fol- 
lowing for the breakout. In the past month, Gym 

Class Heroes have frequently sold more than 
100,000 digital downloads and 55,000 ring - 
tones each week, according to Nielsen Sound - 

Scan. Their MySpace page boasts more than 7 

million profile views and 400,000 friends. 
But the question remains: how to further break 

a rock group that has a rapper as a lead singer? 

According to Fueled by Ramen president /co- 
founder John Janick, the answer lies with fur - 
ther online saturation to prepare the group for 
mass exposure. To wit, a video for the track 
"New Friend Request" was recently made avail- 

able only on the band's MySpace and official 
Web sites, without any intention of it being 
picked up for broadcast. "We want to make 
sure there's a solid foundation," he says. "We 
want people to already know them so they 
aren't taken blindly when we do go to radio 
and television." 

Still, Janick assures this formula wouldn't 
have had much success if it weren't for the 
band's desire to get its music heard. "They 

were all about going on the road and devel- 
oping," he says. "So, we decided to work with 
them, even though [the music] was a little out- 
side of what we're used to working with." 

That skepticism may have initially slowed 
Gym Class Heroes' mainstream breakthrough, 
but it ultimately wound up generating buzz. 
"No one really got [the music], and they won- 
dered where it should be placed," he says. 

"People were like, `What kids are going to buy 
it? The rock kids or the rap kids ?' And I was 

like, 'Kids in general are going to buy it.' " 

Indeed, it took so long for the band to 
emerge from below the radar that "Cupid's 
Chokehold" (which uses the hook from Super - 

tramp's 1979 hit "Breakfast in America ") was 

actually featured on the 2003 album "The Paper 

Cut Chronicles." It didn't hit the charts until last 

December, when a DJ at Milwaukee station 
WXSS began playing it regularly," McCoy says. 

"It just caught fire after that, and stations 
started adding it and people started request- 
ing it, so we did a video to give it momentum," 
he adds. "We knew that it was a cool song, but 
it all came out of nowhere. It was like this crazy 
snowball effect." Even though the first single, 
"The Queen and I," had already been released, 

the label shifted its efforts to "Chokehold," 
reissuing "School Children" (first released in 

July) with the added track. 
Gym Class Heroes will continue pounding 

the pavement on tour in an attempt to reach 

new audiences. The band is out with RX Ban- 
dits, P.O.S. and k -os on the Daryl Hall for Pres- 

ident tour and will then play dates on the Vans 

Warped trek this summer. 
"It takes a while for the world to catch up 

sometimes," McCoy says. "But I think if peo- 
ple could just come out to a show and look at 
the line outside, they'll see our fans come from 
all walks of life, and you can really put a face on 

what our fans look like. Once people take the 
time to actually really check us out, they'll see 

there's a lot under the surface as far as our 
music goes." 

BY PAUL SEXTON 

Back To The Future 
Inspired By WWII -Era Styles, Puppini Sisters Move Ahead 

LONDON -The U.K. -based 
"sisters" who last year 
spruced up favorites from the 
'70s and '80s with a whiff of 
'40s glamour are now bring- 
ing their retro -pop to the 
United States. 

The Puppini Sisters' world- 
wide deal with Universal Clas- 
sics & Jazz generated major 
media coverage and a top 20 

U.K. placing last August for 
the trio's debut album, 
"Betcha Bottom Dollar." 

The album sold close to 
13,000 in its first week and won 
the act further media attention 
in continental Europe, notably 
in Italy. A U.S. release May 1 

on Verve precedes a two -week 
residency at the 90- capacity 
Oak Room cabaret inside New 

York's Algonquin Hotel. 
The trio -Marcella Pup- 

pini, Stephanie O'Brien and 
Kate Mullins -came together 
in 2004. Their "Forward to the 
'40s" mantra is to the fore on 
the album, with vocal stylings 
of the type made popular by 

the Andrews Sisters primarily 
applied to rock -era songs like 
"Heart of Glass," "I Will Sur- 
vive" and the Smiths' 'Panic." 

"Betcha Bottom Dollar" 
also includes songs from the 
'40s and '50s, such as "In the 
Mood," "Mr. Sandman" and 
"Boogie Woogie Bugle Boy 

(From Company B)." 

Universal Classics & Jazz 
A &R /artist development 
manager Tom Lewis signed 
the Puppini Sisters after see- 
ing them live at Trinity Col- 
lege of Music in London, 
where the girls met. 

Lewis believes the trio has 

worldwide potential. 
"The music they sing 
has a timeless qual- 
ity-it just hasn't been 
heard for a while," he 
says. "There are other fac- 

tors, too, such as the cult 
popularity of the Oscar - 
nominated movie 'Belleville 
Rendezvous,' and the revival 
of the burlesque scene and 
1940s styling," exemplified by 

"New Burlesque" figurehead 
Dita Von Teese. 

Not only did the music 
from "Belleville Rendezvous" 
(2003) inspire the group, its 
French composer Benoit 
Charest went on to produce 
"Betcha Bottom Dollar," 
which Puppini describes as 
"complete serendipity." 

A second U.K. album 
planned for later this year will 

GAIL MITCHELL gmitchell(&billboard.com 

Soul Patrol 
Stone Summons Inspiration From Gaye On New Stax Album 

Iis apropos that soulful songstress Angie 
Stone is recording her Stax /Concord debut 
at the stomping grounds of another soul sol- 

dier: Marvin Gaye. 
The late artist's studio -incubator for the 

classic album "I Want You" -sits behind an im- 

posing black gate on Hollywood's Sunset 
Boulevard. Imposing, however, melts away to 
mellow once you step across the threshold. 

Gaye's spirit seeps through everywhere. 
From the walls, adorned with original por- 
traits and photos of the artist, including one 
with his "I Want You" collaborator Leon 
Ware, also newly signed to Stax. From a hid- 
den hallway door as you traipse upstairs to 
Gaye's personal sanctuary: a bedroom, bath 
and a smaller recording studio. From the 
main studio downstairs, which, like its up- 
stairs counterpart, houses some of Gaye's 
original recording equipment. 

Against that backdrop, a relaxed Stone 
previewed several songs from her new 
album, "The Art of Love and War," due this 
summer. Wearing wheat -colored jeans, a 

plum -hued T -shirt and a multicolored, polka - 
dot head scarf, she sang, danced and sup- 

plied her own brand of color commentary 

as producer /musician Jon Nettlesbey keyed 
up each song. 

For instance, when she sat down to write 
the ballad "Sometimes," her inspiration was 

the film soundtrack to the 1974 urban drama 
"Claudine." She referred to another track, the 
uptempo "These Are the Reasons," as her 
"drama queen comeback." She duets with 
Chyno -the Charlotte, N.C., singer /songwriter 
who appeared on UPN's "The Player " -on the 
torchy "Half a Chance." Stone says with a laugh, 

"Men don't beg no more, but I've got him beg- 
ging on here." 

She revisits her "Patrice Rushen days" on 
the funky "Play With It." But the most eloquent 
track that drives home Stone's renewed spirit 
is the timeless ballad "Happy Being Me." 

"When you get close to losing your life, you 

see it flash before you," Stone says of her bout 
last year with congestive heart failure. "This 
song is a true testament to who I am and 
where I am." 

The tracks Stone shared took me back to 
her emotionally charged breakthrough in 1999, 

"Black Diamond." That Arista set spawned the 
top 10 R &B hit "No More Rain (In This Cloud)." 
The former lead vocalist for Vertical Hold 
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Core DJ's CEO TONY NEAL, 
left, at tie Miami conference 
witi producer JAZZE PHA. 

include some original 
compositions. The act 

does not yet have a 

publishing deal. 
"People might 

think this is a novelty 
[act] until they see the 

show and realize we're all 
accomplished musicians," 

Puppini says. The group is 
booked in the United King- 
dom by Creative Artists 
Agency and internationally 
by William Morris. 

Looking ahead to the U.S. 
launch, Puppini says, "In 
my dreams, [we're] going to 
take over the world, because 
what we do is their music - 
it's part of their culture." 
She adds light -heartedly, of 
a U.S. superstar's current 
image, "Even Christina 
Aguilera has become the 
Puppini Sisters." 

segued to J Records for two subsequent al- 
bums, "Mahogany Soul" (2001) and "Stone 
Love" (2004). But after the 2005 release of 
"Stone Hits: The Very Best of Angie Stone," 
the singer says she and J execs mutually 
agreed to part company. 

Raring to move beyond the ¡midlevel point 
where her career is anchored, Stone hopes to 
acquaint listeners with her versatility. An exam- 
ple- pairing with Josh Groben and a full or- 
chestra on "The Prayer" for a PBS special from 
two years ago -is playing on YouTube. For the 
aforementioned "Happy Being Me," her wish 
list of artists to add sweetening to the song 

includes a harmonica -playing Stevie Wonder 
and guitarman /vocalist John Mayer. 

Before the preview ends so he and Stone 
can do some further vocal tightening, Nettles - 
bey notes that Mary J. Bulge also recorded 
some of her Grammy Award -winning album 
"The Breakthrough" in the same studio. While 
absorbing that, Stone credits another force 
on her side. 

"This business is hard," she says. "I've been 
waiting all these years, and I've survived." 
Pointing to her heart for emphasis, she adds, 

"But I can't be touched right now, because 
God has me right here." 

Real lalk 
HILLARY CROSLEY hcrosley @billboard.com 

They've Got 
The Power 
Small- And Medium -Market Stations 
Flex Muscles At Core DJ's Retreat 

"The Core DJ conference is all about main- 
taining a spot on that industry radar, because 
it's who you know that helps you make ca- 

reer moves," said DJ Dimepiece, mixer at 

WIZF Cincinnati. 
Indeed, the Core DJ's Retreat, held March 

15 -18 in Miami, was a great opportunity' for up- 

and- coming radio personnel to get face time 
with national label representatives and their 
artists. Tony Neal, Core DJ CEO and a mixer 
at several stations including Miami's WED R, 

founded the Core DJ's coalition three years ago. 
By gathering leaders in small and medium 

radio markets across the country, Neal has 
corralled more than 300 members. And each 
year, he organizes two retreats, where labels 
showcase their best talent for mixers like DJ 

Dimepiece. Most small- market radio person- 
nel don't get routine one -on -one meetings 
with their designated regional label reps, so 
the retreat is a great opportunity to get a peek 
at what's coming. 

Artists attending the retreat also benefit 
from personally meeting the Core market lead- 

ers. In this climate where new artists routinely 
send radio stations music and naively expect 
to gamer spins, the wise hold a few more cards 
than simply handing off a CD. 

"Only the performances made an impact 
on me this weekend, and really, the artists 
with energy really stood out," said DJ Back- 
side, a former KM EL San Francisco mixer. 

Atlantic did a great job of implementing the 
"seeing is believing" ideal at the retreat. At- 

lantic manager of rap promotion Rick Betemit 
coordinated upwards of eight different groups 
to perform on Friday night at nightclub Sobe 
Live. And even though Atlantic promotional 
executive Sam Crespo and the night's host, 
DJ Drama, missed their flights, Twista, Paul 

Wall, 8Ball & MJG, Plies, DG Yola and Trey 
Songz each performed and brought life to the 
singles that clutter most attendees' desks. Uni- 

versal Republic MC Baby Boy Da Prince, who 
introduced himself through a New Orleans 
drawl while doling out his single, "The Way I 

Live," also made an impression on me. 
"If a DJ gets my CD from one of my peo- 

ple, he's going to throw it away," Baby Boy 

said. "So, I've got to hand out my own shit." 
Direct feedback was another highpoint 

amid the intimate Core DJ atmosphere. Early 

Thursday morning, Interscope Geffen A &M 

and Universal /Motown held a listening ses- 
sion headed by VP of rap promotion Troy 
Marshall and raffled off new Serrato mixers 
in return for completed feedback work 
sheets. The audience rated records, like Slim 
Thug's new single "Problem Wit Dat," on a 

scale of one to five. However, not everyone 
followed this path to enlightenment. 

"I saw more wasted promotional product 
this weekend than I have ever seen before," 
Backside said. "Just handing out fliers 
doesn't work anymore." 

Small and medium markets make up the 
bulk of America's radio landscape, yet they 
don't always get credit for breaking records. 
Rapper Mims noticed that pattern and used 
it to his advantage while working his re- 
cent Billboard Hot 100 No. 1 hit, "This Is 

Why I'm Hot." His camp purposely pushed 
the record outside of Mims' native New 
York, building buzz from the middle of the 
country first. 

Stories like that epitomize the power of 
small and medium markets, as well as the over- 

all strength of the national radio landscape. 
"We made our own lane," DJ Fresh said 

with a laugh. "Don't hate." 
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DAN OUELLETTE douellette @billboard.com 

Money Isn't Everything 
New York Jazz Label Pays First, Recoups Later 

t the premiere performance of Waverly Seven March 14 

at the Jazz Standard in New York, saxophonist /clar- 
inetist Anat Cohen led the robust performance of jazz - 
tendered tunes originally recorded by Bobby Darin. 
What could have easily spawned schlock proved to 

be a swinging affair. The seven -piece ensemble, starring such 

local rising stars as tenor saxophonist Joel Frahm, trumpeter 
Avishai Cohen and pianist Manuel Valera and augmented by 
guest guitarists Russell Malone and John Pizzarelli, played the 
pop idol's songbook, ranging from a grooved R &B zing through 
"Splish Splash" to a cool, toe -tappin' slice of "Mack the Knife." 

Waverly Seven's two -CD "Yo! Bobby," will be released June 5 

by Anzic Records, the burgeoning indie piloted by Cohen and 
Oded Lev -Ari, both born in Israel and now based in New York. 
They serve as artists (Cohen as reeds player /bandleader, Lev - 

Ari as arranger /composer /producer) as well as label principals 
exploring a new record company model, where creativity en- 
joys equal footing with business realities. 

"With record sales overall falling, individual artists need to 
have some kind of fair mechanism by which they can get their 
music out," says Lev -Ari, Anzic's GM. "Anzic artists are more in- 
volved in all aspects of their CDs, from manufacturing to market- 
ing, which makes them aware of all the costs involved in their 

recording adventures. We enter into an agreement where both 
parties share the risks. Nothing is hidden, there are no surprises." 
He adds that one of the most obvious differences between Anzic 
and other labels is that artists are paid immediately for CD sales 

versus waiting for the recording advance to be recovered. 
"Even when dealing with a small indie, you feel that you give 

away your record and then become frustrated because you don't 
have any leverage," says Cohen, who created Anzic to self -release 
her first CD, 2005's well- received "Place & Time." That album 
was an eclectic mix of straight -up jazz, infused with Brazilian, 
Afro -Cuban and Israeli folkloric sensibilities. "Now, in addition to 
my own albums, we'll be releasing other artists who we know 
and perform with to get our music out there," she says. 

Frahm will release his Anzic debut, "We Used to Dance," May 
1, with discs by Avishai Cohen (Anat's brother), Valera and pi- 
anist Jason Lindner to follow. In addition to Waverly Seven, Anzic 
ensemble signings include Choro Ensemble, a group dedicated 
to Brazilian choro music, and Avishai's band Third World Love. 

On April 3, Cohen will unveil her latest creations, two CDs of 
deliciously disparate music: "Noir," with Lev -Ari arranging a 

world travelogue of tunes and conducting the Anzic Orchestra, 
and "Poetica," a quartet outing showcasing the leader on clar- 
inet. With her dark -toned and lyrical woodwind voice, Cohen 

performs originals as well as striking covers, including John 
Coltrane's "Lonnie's Lament" and Jacques Brel's "La Chanson 
des Vieux Amants." 

"My goal is to reveal the poetic side of the clarinet," Cohen 
says. "It's lost its popularity over the years, maybe because it's 
been associated with classical music or Benny Goodman swing." 

Cohen will debut the two discs in a live setting May 8 ( "Noir ") 
and 9 ( "Poetica ") at the Jazz Standard. 

jr, 
TOM FERGUSON tferguson @eu.billboard.com 

The World Comes To Soweto 
South African Group Collaborating With Robert Plant 

Since winning the best tradi- 
tional world music album 
Grammy Award for sopho- 
more set "Blessed" in Febru- 
ary, the 26- strong Soweto 
Gospel Choir has been in 

global demand. 
The choir was assembled in 

2002 by choirmaster David 
Mulovhedzi and its show di- 
rector /executive producer 
Beverly Bryer, using talent 

The SOWETO GOSPEL CHOIR 
has been in global demand 
since winning the best traditional 
world music album Grammy. 

from the South African town- 
ship of Soweto. 

"There has been a definite 
increase in live bookings since 
the Grammy in South Africa 
and internationally," Bryer 

says. "There has 
also been an 
increase in 
awareness from 
international 
stars considering 
collaborations." 
Those include 
Robert Plant, 
who Bryer says 
will work with 
the choir for a 

Fats Domino 
tribute album. 

The act is cur- 
rently on a U.S. 
tour, booked by 
IMG Artists, 
running through 
April 23. Euro- 
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pean bookings are through 
Barcelona -based Nova Touring; 
Bryer handles South Africa. 

Signed to Universal Music 
South Africa, Soweto Gospel 
Choir made an international 
impact with debut album 
"Voices From Heaven," li- 
censed to Shanachie in the 
United States. It featured 
African and English - 
language material -notably 
Bob Dylan's "Forever 
Young" -and hit No. 1 on 
Billboard's Top World Al- 
bums chart in February 2005. 
"Blessed" (2006) also made 
that chart, as did the January 
2007 release "African Spirit," 
which includes a version of 
U2's "One" featuring Bono. 

"Blessed" and "African 
Spirit" were both produced by 
U.K. -based Robin Hogarth, a 

veteran of African music 
recordings. -Diane Coetzer 

ROAD RICE: Irish singer/ 
songwriter Damien Rice is 
spending much of 2007 on 
the road, promoting sopho- 
more set "9" (Heffa /14th 
Floor /Warner). 

After European shows and 
four sold -out major U.K. the- 
ater dates in March, Rice be- 
gins a 29 -date North American 
tour April 23 in Vancouver. Fur- 

ther European shows follow in 
June and July. He's also pen- 
ciled in for one of AI Gore's 
Live Earth concerts July 7, 

ahead of an Aug. 25 open -air 
show in Dublin's 17,000 - 
capacity Marlay Park. The 
Warner /Chappell -published 
Rice is booked by Little Big 
Man in North America and 
through Brighton, England - 
based 13 Artists elsewhere. 

This fall, Rice will play nine 
U.K. arena shows. "The 
March U.K. shows sold out in 

minutes, and Damien was 
keen to take on the arenas," 
13 Artists agent Charlie 
Myatt says. "He wanted the 
challenge of playing very dif- 
ferent kinds of space." 

The troubadour who made 
his mark with his 2003 Short- 
list Prize- winning debut "O" 
may be in demand, but Rice in- 

sists he's following his own 
agenda. "It's not about being 
big," he says. "It's about doing 
whatever you do beautifully and 
being happy every single day 
you wake up." 

"9" was released internation- 
ally Nov. 3, peaking at No. 9 on 
Billboard's European Top 100 
Albums chart. A Nov. 14 U.S. 
release through Vector /Warner 
followed. According to Rice's 
own Heffa label, U.S. sales have 
passed 288,000 copies, while 
U.K. sales have topped 225,000. 

-Nick Kelly 
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HILARY DUFF 
Dignity 
Producers: various 

Hollywood 
Release Date: April 3 

something seemingly 
daring considering the cur- 
rent music landscape -she's 
made a dance -pop album. It's 

practically something straight 
out of the United Kingdom for 
all of its poppy goodness. 
Duff's "Dignity" synthesizes 
Kelly Clarkson's brand of 
catchy rock and Britney 
Spears' and Gwen Stefani's 
most dancefloor- friendly mo- 
ments. Sonically speaking, the 
set whips together retro new 
wave, guitar -fueled dance 
rock, shades of Middle East- 
ern instrumentation and very 
light dashes of hip -hop. Duff 
successfully partnered with 
pop's white -hot songwriter 
Kara DioGuardi, co- writing 12 

of the album's 14 songs. Hot 
topics on the set include 
deceptive men, pointed jabs 
at vapid celebrities, self - 
empowerment and perky 
odes about devotion. -KC 

COUNTRY 

ALISON KRAUSS 
A Hundred Miles or More: 
A Collection 
Producers: various 
Rounder 
Release Date: April 3 

©Largely composed of 
Krauss' impressive 

contributions to various 
projects outside her work 
with her band Union Station, 
this overdue 16 -song collec- 
tion also includes five new 
offerings. Krauss' recent col- 

on a remake of his 1984 hit, 
"Missing You," is here, but 
they also pair on "Lay Down 
Beside Me," a tender telling 
of love found on which both 
shine. In true bluegrass tradi- 
tion, "Jacob's Dream" is a 

haunting, heartbreaking 
story of two boys who stray 
from their mother's side, 
while "Away Down the River" 
is an encouraging message 
to a loved one left behind by 
death ( "I'll be standing wait- 
ing with all who have gone 
before /I'm just away down 
the river a hundred miles or 
more "). This collection is a 

must -have for anyone who 
appreciates that Krauss is 

this generation's best female 
vocalist period. -KT 

BRANDI CARLILE 
The Story 
Producer: T Bone Burnett 
Columbia 
Release Date: April 3 

Following the release of 
her much -lauded 2005 

debut, Carlile toured inces- 
santly, wowing crowds with 
her raw, emotive vocals and 
powerful songs. Distilling the 
live energy of these shows, 
her sophomore set adds big- 

MARTINA McBRIDE 
Waking Up Laughing 
Producer: Martina McBride 
RCA Nashville 
Release Date: April 3 
The first album of original material 
khar Mr Rr' 

MARTINA F 

"Timeless," her collection of country classics), 
"Waking Up Laughing" is another strong outing for 
one of country's most consistent stars. "Anyway," 
which marks McBride's first turn as a songwriter, is 

already a top five country airplay single, and there's 
plenty more to back it up. "How I Feel," another 
McBride co- write, is a driving description of what a 

loved one means to the singer, and "Love Land" tells 
the ultimately rewarding story of a couple whose mar- 
riage begins with an unplanned pregnancy. Not every 
song is uplifting, however. "If I Had Your Name" is a 

demonstrative tale of love gone wrong ( "If I had your 
name, I'd be changing it by now "), while "Tryin' to 
Find a Reason" walks through the process of an 

inevitable breakup. -KT 

Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

TIMBALAND 
Shock Value 
Producer: Timbaland 
Mosley /lnterscope 
Release Date: April 3 

artists like Nelly Furtado and Justin Timberlake (not 
to mention Aaliyah, Jay -Z, Missy Elliott, etc.), 
Timbaland has also become a star in his own right. 
But thankfully, the Virginia beatsmith isn't looking to 
be taken seriously as an artist with his debut opus, 

"Shock Value." Just consider it art on canvas. Instead 

of pulling a one -man -only act, Timbo does what he's 

known best for, collaborating on off -the -wall dance, 

pop (lead single "Give It to Me" features Furtado and 

Timberlake) and hip -hop ( "Come See Me" with 50 

Cent and Tony Yayo) and even some haunting cuts 
( "Apologize "). The beats are uptempo, techno- driven 
and percussion- heavy, with his signature croaky ad- 

libs and hooks. Few have done the producer -album 
right (see: Pharrell), but when they do (Kanye, Dr. 

Dre), it's genius. "Shock Value" falls somewhere 
between those extremes. -CH 

ger guitars and more spot - 
on vocal harmonies, sung 
by "the Twins," guitarist 
Tim and bassist Phil 
Hanseroth. Standouts like 
"My Song" or "Until I Die" 
suggest a female Jeff Buck- 
ley fronting a tightly knit 
rock band, and Carlile's old - 
soul alto reveals beautiful 
cracks on the soaring title 
track, a confession wise 
beyond her 24 years. Else- 
where, there are small, 
acoustic ballads ( "Turpen- 
tine," "Josephine "); the In- 
digo Girls guest on the 
pastoral "Cannonball." As 
produced by T Bone Bur- 
nett, "The Story" brims with 
melody and feels warm, 
rich and immediate. A pow- 
erful statement by an artist 
to watch who is going her 
own way. -SP 

tunes for crowding the living - 
room dancefloor. Even hip - 
hop track "Magnolia Soul" re- 

alizes Ozomatli's signature 
blend of party and protest 
with a light touch, as an ode 
to the good times rolling 
again in post- Katrina New Or- 

leans. Known for masterfully 
weaving funk, jazz, hip -hop 
and Latin styles, Ozomatli's 
forays into pop -punk and reg- 
gaetón on this album are well - 

made but less riveting. It's 
hard to stay completely orig- 
inal album after album, but 
Ozomatli does exactly that 
when it sticks to the sounds 
of Los Angeles it helped put 
on the map. -ABY 

CHEVELLE 
Vena Sera 
Producer: Michael "Elvis" 
Baskette 
Epic 

i 

fact hammered home by Elvis 

Baskette's production. What 
the material could use is more 
dynamic variety and not in the 
sense that every song needs 
the acoustic breakdown in the 
middle ( "Paint the Seconds ") 
that afflicts so many major - 
label rock records today. -KH 

HIP -HOP 

LIL FLIP 
I Need Mine 
Producers: various 
Asylum /Warner Bros. 

Release Date: March 27 
QIf you thought the Red 

Hot Chili Peppers' 
"Stadium Arcadium" pushed 
the boundaries of the dou- 
ble-CD thing, behold Lil 
Flip's "I Need Mine," an in- 
timidating 37 -track collec- 
tion designed, ostensibly, to 
plant Flip back in the pile of 
people making money off 
Houston's roaring hip -hop 
scene. The thing is, with a 

little editing, "I Need Mine" 
could have been great. As it 
is, it's a stronger- than -ex- 
pected collection with sev- 
eral hit -sounding singles 
( "Busta Clip," "Starched and 

Clean ") and some genuinely 
melodic moments, like the 
acoustic -flavored "Find My 

Way" and "Single Mother." 
Flip boasts a great Texas 
rasp and there's some good 
rhymes here, but it's nearly 
impossible to stay focused 
enough to catch them. The 
Houston sound is all about 
intoxicating, druggy sound- 

scapes, but there's a fine line 

between hypnotic mood 
creation and unchecked 
repetition. -JV 

JUAN LUIS GUERRA 
La Llave de Mi Corazón 
Producer: Juan Luis Guerra 

EMI Televisa 

Release Date: March 20 
131 Guerra's return to sec- 

ular music, after the 
Christian -themed "Para Tí," is 

a romantic romp through 
multiple subgenres of tropi- 
cal music, including bachata, 
merengue and salsa. On 

danceability alone, Guerra 
takes no prisoners. But what 
makes this album worthwhile 
is his ability to make tropical 
music transcend at a time 
when the vast majority of the 
output in the genre is, frankly, 
boring. "La Llave de Mi 

Corazón" embraces change 
with its title track, a bilingual 
mix of mambo and blues with 
clever, pictorial lyrics and so- 

phisticated arrangements. 
From there onward, the 
album is a mix of more tradi- 
tional Guerra fare -that is, 

midtempo romantic bachatas 
and fast -clipped merengues- 
but always boasting superior 
arrangements and inventive 
lyrics (the bouncy "La Tray - 

esía," a take on "You're the 
Top "). Guerra also spices 
things up with a couple of 
English tracks, icing on an al- 
ready tasty cake. -LC 

continued on »p38 

FOUNTAINS OF WAYNE 
Traffic and Weather 
Producer: Adam Schlesinger 
Virgin 
Release Date: April 3 

Don't Mess With the 
Dragon 
Producers: KC Porter, 

Ozomatli 
Concord 
Release Date: April 3 

Ozomatli is known for 
stirring up a musical 

melting pot, and on its first 
studio album since 2004's 
"Street Signs," the ultimate 
live act is back in party mode. 
Funk jam "After Party," 
cumbia "La Gallina" and feel - 

good merengue "La Temper - 
atura" sound like the perfect 

The Loeffler brothers' 
fourth Chevelle album 

runs into a bit of a creative rut, 

with a few too many songs 
that sound the same. "Safer - 
waters" and "Straight Jacket 
Fashion" are the best of the 
bunch, with the trio's well - 
timed guitar attack at full 
force. And though the influ- 
ence of Maynard James 
Keenan is still present, Pete 
Loeffler sounds more like him- 
self on tracks like "Midnight 
to Midnight." The band is in- 
capable of sounding small, a 

"Welcome Interstate Managers" may have helped 

them, somewhat belatedly, acquire a mainstream 
audience but, bar getting Rachel Hunter to star in the 

"Stacy's Mom" video, it was actually pretty much 

business as usual. So it's no surprise to find the 
inspired songwriting partnership of Adam Schlesinger 
and Chris Collingwood approach their fourth album in 

much the same way as the first three. They still write 
the songs that no one else seems to get round to, 

about the people that no one else seems to notice. 
They still pen power -pop tunes so utterly irresistible - 
"Someone to Love," "This Better Be Good," "Strapped 
for Cash" -that they deserve to be every bit as ubiq- 
uitous at radio as the elements of the album's title. 
Oh, and they're still brilliant. Investigate. -MS 
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ROBERT IRVING III 
New Momentum 
Producers: Robert Irving III, 

Terri Lyne Carrington 
Sonic Portraits 
Release Date: March 20 

©Conspicuously absent 
as a leader since serv- 

ing as Miles Davis' fusion - 
oriented musical director in 

the '80s, Robert Irving Ill re- 
turns in dramatic fashion on 
"New Momentum," the pre- 
miere release for indie Sonic 
Portraits. The disc is largely 
an acoustic piano trio date 
highlighted by Irving origi- 
nals and two nods to his 
mentor's '60s repertoire: a 

buoyant cover of Davis' 
"Seven Steps to Heaven" 
and a refined take on 
Wayne Shorter's "Nefertiti." 
What's so remarkable about 
Irving's return from obscu- 
rity is the fresh, vital sound 
spurred by his pianistic dy- 
namism and infused with an 

imaginative improvisational 
approach that encom- 
passes dancing tempo 
shifts and harmonic curves. 
Bassist Buster Williams co- 
stars, with arco support on 
the ballad "Primordial Wa- 
ters," low -end punch to the 
title track and a walking 
bass conversation with 
Irving on the midtempo 
groove tune "Always . . . 

Sometimes. " -DO 

JACKSON WATERS 
Come Undone 
Producer: Rob Hawkins 
Word /Curb /Warner Bros. 

Release Date: March 73 

13 This talented band 
makes its major -label 

debut with an amazing col- 
lection of songs that should 
expand its Christian fan 
base and earn a following 
among mainstream audi- 

ences as well. Jackson Wa- 
ters creates modern rock 
that is deliciously accessi- 
ble. "Center of Attention" is 

a moody ballad that is al- 
ready enjoying exposure via 
TV drama "One Tree Hill," 
while "Give Me Amazing 
Grace" is a feel -good track 
soaring up the Christian 
charts. Lead vocalist /prin- 
cipal songwriter David 
Leonard is one of rock's 
most potent new voices, 
equally compelling on rock- 
ers like "Let It Fly" and bal- 
lads like the uplifting "One 
More Day." Jackson Waters 
could very well follow in the 
footsteps of Switchfoot and 
Relient K, bands whose tal- 
ent has taken them beyond 
church walls and into the 
wider world. -DEP 

BLACK SABBATH 
Black Sabbath: The Dio 
Years 
Producers: various 
Rhino /Warner Bros. 
Release Date: April 3 
When one of the three new 
songs on this compilation 
begins "One fine day in hell 
... " and refers to Satan as 

"the master," it's hard not 
to smile and realize this in- 
carnation of Black Sabbath 
is exactly where we want it 
to be. With its 17 tracks, 
"The Dio Years" adds some 
import to the relatively his- 
torical blip that is Ronnie 
James Dio's four -album 
stint fronting the seminal 
heavy rock outfit. "Neon 
Knights," "Heaven and 
Hell," "The Mob Rules" and 
"Neon Knights" hold up 25- 
plus years later, and the 
leaden grooves of the fresh 
material are as vintage as 

a devil's horn salute. The 
net result: 80 minutes of 
heavenly hell. -GG 

II *I Ohl WEN ti 10 I i 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Ayala Ben -Yehuda, 
Keith Caulfield, Leila Cobo, Gary 
Graff, Katie Hasty, Clover Hope, Dan 
Ouellette, Charles Perez, Sven 
Philipp, Deborah Evans Price, Mark 
Sutherland, Chuck Taylor, Ken 
Tucker, Jeff Vrabel 

PICK : A new release predicted to 
hit the top half of the chart in the 

corresponding format. 

CRITICS' CHOICE A new release, 
regardless of chart potential, highly 
recommended for musical merit. 

All albums commercially available in 

the United States are eligible. Send 
album review copies to Jonathan 
Cohen and singles review copies to 
Chuck Taylor (both at Billboard, 770 
Broadway, Sixth Floor, New York, 
NY 10003) or to the writers in the 
appropriate bureaus. 
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i 
SINGLES 
KELLY ROWLAND 
FEATURING EVE 
Like This (3:37) 
Producer: Polow Da Don 
Writers: S. Garrett, K. Rowland, 

E. Jeffers, J. Jones 
Publishers: various 
Music World /Columbia 
Five years after solo debut, 
"Simply Deep" sold 2 million 
records, Destiny's Child 
alumnus (and arguably, the 
trio's best singer) Kelly 
Rowland returns. The lead 
single, Polow Da Don's 
drum -friendly "Like This," 
unfortunately, buries her 
usually soulful voice and 
diva -esque harmonies be- 
hind a gimmick- ridden pop 
radio -friendly track, which, 
while set up to seduce top 
40 and clubs (and particu- 
larly females who have dealt 
with drama in past relation- 
ships, a rare topic heard in 

female R &B songs lately), is 

simply not up to par with 
what we know Rowland is 

capable of delivering. Rap- 
per Eve further slums down 
the track with a superfluous, 
humdrum rap. New album 
"Here I Am" boasts star - 
studded alliances from Sean 

Garret, Bryan -Michael Cox 
and Rich Harrison. But this 
first single, while high pro- 
file, is ultimately a feeble 
front- runner. -CP 

COUNTRY 

AARON TIPPIN 
He Believed (3:10) 
Producer: Aaron Tippin 
Writers: A. Tippin, T Tippin 
Publishers: Kicking Bird/ 
Windswept Pacific /TCT 
Wind /Thea Later, BMI 
Nippit /Rust 

Aaron Tippin has built 
a solid career celebrat- 

ing working -class America 
and family values. "He Be- 
lieved," from current album 
"Now and Then," is a 

poignant tribute to his late 
father. Penned by Tippin and 
wife Thea, the lyric paints a 

portrait of an honest, 
straight -talking man who 
taught faith, patriotism and 
hard work. His convictions 
have had an obvious impact 
on Tippin's foundation for life 

and art. Though a personal 
tribute to his papa, there's 
universal appeal that should 

VI 
resonate strongly from rural 
America to urban sprawl. A 
first -rate video, starring Tip - 
pin's son Teddy, will only 
boost exposure. -DEP 

ROCK 

HINDER 
Better Than Me (3:35) 
Producer: Brian Howes 
Writers: Hinder, B. Howes 
Publishers: Hinder /High 
Buck /EMI 
Universal /Republic 

alWith throwback an- 
them "Lips of an 

Angel," Hinder scored a mo- 
mentus radio hit that soared 
hard on the heels of Nickel - 
back and calls to mind pop - 
metal anthems of the neon 
'80s. Another catchy power 
ballad, the acoustic -based 
"Better Than Me," is smaller 
and less bombastic, but 
equally infectious. It opens 
softly with finger -picked gui- 
tars, relying on Austin Win - 
kler's raucous, larger -than- 
life vocals to conjure 
widescreen sound. Let's face 
it: Hinder's hair -metal nostal- 
gia is too well- crafted, 
melodic and visceral to be 
dismissed as a festival of 
clichés. And if an arena hook 
like "I really miss your hair in 

my face /And the way your in- 

nocence tastes" makes one 
cringe, you've discovered a 

perfect guilty pleasure. -SP 

i 
FALL OUT BOY 
Thnks fr th Mmrs (3:23) 
Producer: Babyface 
Writer: Fall Out Boy 
Publishers: Sony /ATV /Chicago X 
Softcore. RM/ 

Island 
Bigger than emo, Fall Out Boy has evolved into a 

voracious powerhouse feeding on a myriad of influ- 
ences. You can hear snippets of R &B, soul, punk, 
arena -rock and teen -pop on "High on Infinity," the 
Illinois quartet's new album, which is packed with 
catchy, clever songs. One of two tracks produced by 
Babyface, "Thnks fr th Mmrs" sounds like Backstreet 
Boys playing a thousand guitars, a syrupy blast of 
melodic hooks, smartly designed and turbocharged. 
Awesomely orchestrated, it opens with driving horns 
and strings, and explodes into a huge but cynical cho- 
rus ( "Thanks for the memories /Even though they 
weren't so great "), while singer Patrick Stump surpris- 
es with manic harmonies. This is perfect power -pop 
destined for top 40. Best of all, it rocks. -SP 

f 

164'1 
e 

LEI 
TINATIN 
We the Peoples (4:01) 
Producer: Fabulous Fab 
Writers: Tinatin, F. Dupont, 
A. Roman 
Publisher: not listed 
PureMix El Georgian (country, 

not the state) singer 
Tinatin, who has resided in 

New York for the past few 
years -and worked with top 
producers in search of label 
recognition -has co- written 
and recorded a penultimate, 

BON JOVI 
(You Want To) Make a Memory 
(4:05) 
Producers: Dann Huff, John 
Shanks 
Writers: J. Bon Jovi, R. Sambora, 
D. Child 
Publishers: various 
Island /Mercury Nashville 
Still pumped from last year's sold -out "Have a Nice 
Day" tour, Bon Jovi readies a new studio album, 
"Lost Highway," due in June. Lead single "(You 
Want To) Make a Memory" is a surprisingly sparse 
and intimate ballad about two long -ago lovers get- 
ting in touch again. Over a pulsing crescendo of 
acoustic guitars, piano and strings, Bon Jovi deliv- 
ers his most soulful vocal in years, sounding relaxed 
and nostalgic as he offers '80s- soaked lines like "I 

dug up this old photograph /Look at all the hair we 

had." It's a classic Bon Jovi anthem -simple, well - 
crafted and enormously melodic -with guitarist 
Richie Sambora singing open- hearted harmonies. 
Given the recent pop success of old- school rock 
ballads, "Memory" should soar beyond hot AC and 

country, and thrive at top 40. -SP 

contemporary anthem hon- 
oring the mission of the 
United Nations, perhaps 
more relevant than ever, 
given the flux of worldwide 
politics. The song cleverly 
opens with President Tru- 
man's 1945 introduction of 
the United Nations charter, 
followed by Tinatin's rally- 
ing directive, "Let every 
border that divides become 
a meeting of hearts and 
minds /Every flag we salute 
fly with the gentle wind of 
gratitude," which she sings 
with graceful vocal forti- 
tude amid a hand -waving 
midtempo cadence. The 
composition's roots were 
born from Tinatin's role as 

a member of U.N. Corre- 
spondents Assn., stringer 
for the Russian media and 
active global advocate for 
AIDS awareness. "We the 
Peoples" debuted on U.K. 
National Radio last month 
and gained an enthusiastic 
stamp of approval from U.N. 

senior directors. Find it on 
iTunes now -and hopefully 
soon on AC stations look- 
ing for resonant affirmation 
that politics actually have 
potential to unite. Best of 
all, this beautiful, young, 
charismatic artist has much 
more in- pocket. She just 
needs a label to collate a 

hit -packed catalog into 
one of the choice debut al- 
bums of the year. Contact 
tinatin @mail.com. -CT 
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"Beautiful Liar," the hot 
pairing of Beyoncé and 
Shakira scores the largest 
jump in the history of The 
Billboard Hot 100 as digital 
sales rocket the song 94 -3 
Akon's "Smack That" set the 
prior re:ord when it flew 95 -7 

BREWSTER'S BEST 
Lnccln Brewster lands I-ls 

first No 1 on Hot Christian 
Adult Contemporary with 
"Everlasting God." His pric r 

peak or the billboard.com 
chart was No. 12 for "All to 
You" in 2005. This also mark 
the first time that Integrity 
Music has led this chart. 

ihitOver the Counter 
GEGFF MAYFIELD gmayfieltl @billboard.com GEOFF MAYFIELD gmayfield@billboard.com 

The Mouse That Rocks; AC Chart Resets Rules 
A soulful revival and the continued in- 

fluence Df "American Idol" are two sto- 

ries that play ou: .n ~le top 10 of The 
Billboard 200, but it's a "modest" rock 
band that leads al chalengers. Modest 
Mouse makes t-1e crust of its fourth 
charting album, s:ar .ng at No. 1 with 
its best Nielsen SoundScan week. 

As Stephen Marley bows et 
Ion Top Reggae Albums wit, 
debut set, "Mind Control," he 
joins his father, Bob (Nos. 2, 7 

and 11), snd brother Damian "Jr. 
Gong" (No. 3). The Marley farci 
also owns 11 of 15 titles on 
Nielsen SoundScan's Reggae 
Catalog Albums list. 

C I-I A Rl 
Í3I. AT 

» Why should Melinda, LaKisha, 
Blake and Sanjaya read Chart Beat 
this wee.(? To get the good news 
about how well "American Idol" 
finalists are doing on the Billboard 
charts. Season five's third -place 
contestant Elliott Yamin debuts at 
No. 3 with his self -titled set. 

» Fred 3ronson walks 500 rr iles 
to repor- on the Proclaimers 
getting the last laugh in the U,ited 
Kingdom and notes the return of 
half of Everything but the Girl to 
The Billtoard 200 as Tracey Thorn 
makes h ar solo debut. 

» There's also news of last 
year's EJrovision Song Cont?st 
winner, r innish heavy metal band 
Lordi, making a Billboard album 
chart debut just in time for this 
year's competition, set for May 
12 in Helsinki. 

0 a 

Read Fred Bronson 
every week at 
billboard.com/fred. 

The sextet's scee =sz reminds us that 
in a challenging er_vircnment that 
prompts labels tc. blame new marketing 
trails, a familiar -c ute stil works. Find 
a promising rock band., le- it cultivate a 

grass -roots following then build an au- 
dience with an altur- :hat sells for an 
extended period D--tine. 

That path worked for Nine Inch Nails 
and Stone Temple Riots in the early 
'90s and for Radiohead and Match- 
box Twenty in tie toid- to late '90s. 
More recent suczeíes include My 

Chemical Romance, the Killers and 
Fall Out Boy. 

In the case of Modest Mouse, it was 
third album "Good News for People 
Who Love Bad News" that set the 
stage for the new release's start of 
129,000 copies. 

"Good News" (2004) spent 57 weeks 
on the chart, a span that accounted for 
about 88% of the 1.5 million copies it 

has sold, according to Nielsen Sound - 
Scan. It peaked at No. 18 three weeks 
after entering the list, selling 44,000 in 
its fattest frame. 

Modest Mouse's discography dates 
back to an indie album in 1996. Two Epic 

titles before "Good News" spent a corn - 

bined three weeks on the big chart. 
In a year when no week has met or 

beaten the album sales of the compara- 
ble 2006 frame, some pundits might 
find the title of the band's first No. 1 set 
profound: "We Were Dead Before the 
Ship Even Sank." 

Not being one who dwells in gallows 
humor, I prefer to think of Modest 
Mouse's big week as proofthat old truths 
remain relevant, even in choppy waters. 

ROCK AND SOUL: Four of The Bill- 

board 200's top five slots belong to new 
entries, three of them residents of Top 

R &B /Hip -Hop Albums. One comes 
from young Joss Stone (No 2), whose 
third album owns by far her best sales 
week with a star of 118,000 copies. Pre- 

viously, her best- selling week had been 
73,000, when 2004 outing "Mind Body 

& Soul" entered at No. 11. 

Stone represents a new flank in the 
latest British invasion, while last Issue's 
flag holder, Amy Winehouse, experi- 
ences a modest second -week dip of 6% 

(No. 10). That's strong staying power 
when compared with sophomore - stanza 
slides of 64% by former chart champ 
Musiq Soulchild or 56% by rapper Rich 

Boy at Nos. 8 and 9, respectively. 
One of the new R &B entries belongs 

to indie- distributed Elliott Yamin, who 
proves that one need not win "Ameri- 
can Idol" to benefit from the enor- 
mously popular Fox series. His start at 
No. 3 on 76,000 copies is the bes: mark 
for any of the "Idol" finalists who 
weren't retained by RCA Music Group, 
the label that holds first rights to the 
show's participants. 

The current ranks of Yamin and 
Daughtry (at No. 4; offer a snapshot of 
where he and band leader Chris Daugh- 
try finished in the fifth "Idol" season. 
With " Daughtry" ranking as the second - 
best- selling album of 2007, it almost 

I VIa rI(e ̀  Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
ALBUMS 

DIGITAI 

ALBUMS` 

DIGITAL 

TRACKS 

This Week E 724.000 867,000 15,173,000 

Lad Week E 507,000 826,000 15,404,000 

Change 2.6% 5.0% -1.5% 

ThkWedl last Year 1162 000 563,000 10,698,000 

Change -18.2% 54.0% 41.8% 
'Digital album sales are also cot ted within album sales. 

Weekly Album Sales (Million Units) 
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2006 2001 CHANGE 

OVERALL UNIT SALES 
Albums 129,643,000 107,961,000 -16.7% 

Digital Tracks 133,608,000 204,004,000 52.7% 

Store Singles 835,000 529,000 -36.6% 

Total 264,086,000 312,494,000 18.3% 

Albumsw/TEA' 143,003,800 128,361,400 -10.2% 
'Includes track uquivalent albjm sales (TEA) with 10 track downloacs equ valent 
to one album sale. 

ALBUM SALES 

'06 

'07 108.0 million 

SALES BY ALBUM FORMAT 

CD 122,207,000 96,979,000 -20.6% 

Digital 6,837,000 10,660,000 55.9% 

Cassette 366,000 99,000 -73.0% 

Other 233,000 223,000 -4.3% 

feels like not winning "Idol" has become 
the new cool thing to do. 

Marques Houston rounds out the 
top five's R &B pack with a career -best 
week of 69,000 (see Between the Bul- 

lets, page 47). 

NEW RULES: Our 46- year -old Adult 
Contemporary chart gets a makeover 
this issue. The refinement of the chart's 
criteria, developed by sister magazine 
Radio & Records, makes it easier for 
newer songs to enter by removing older 
songs that many stations already con- 
sider recurrent. 

A descending song will be moved to 

recurrent if is ranks below the top five 

after 52 weeks, below the top 10 after 26 

weeks or below the top 15 after 20 weeks. 

Prior to this week, only the third of those 
rules applied. 

Concurrently, 10 stations that fall 

below our current criteria were removed 
from the panel, as part of our regular 
chart revisions. 

These changes pull five songs from 
last week's list, making room for four 
debuts and one re -entry. 

None of this makes a difference to 
John Mayer, whose "Waiting On the 
World to Change" remains at No. 1, as 

it has six of the past seven weeks. 

For weer ending March 25, 2007 Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

Nielsen 
SoundScan 

2006 2001 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Currert 78,133,000 63,970,000 -18.1% 

Catalog 51,510,000 43,991,000 -14.6% 

Deep Catalog 35,819,000 31,318,000 -12.6% 

CURRENT ALBUM SALES 

'06 _s,...-, -n.,.. 1Y±4ó.11 

'07 64.0 million 

CATALOG ALBUM SALES 

'06. . 1 r,iniili 
'07 44.0 million 

Nielsen SoundScan counts as current only sales within the first 18 months of an 
alberr 's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200. however. remain as current. Titles older than 18 

months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 

Go to www.billboard.biz for complete chart data 
I 
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How To Save A Life © 14 

300 52 

Don't You Fake It 25 

PCD ki 

Enjoy The Ride 

Your Man © 2 

Sam's Town 2 

(portable sounds) 10 

West 14 

Alpha 14 

Headstrong 5 

Foiled 29 

Costello Music 48 

Awake 2 

Time Well Wasted © 2 

Reflections (A Retrospective) 9 

Pressure The Hinges 89 

Press Play S 1 

Eyes Open 27 

All The Stars And Boulevards 96 

Phobia S 2 

Release Therapy 1 

See Charts Legend for rules and explanations. z 2007, VNU Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 

El IN 

SALES DATA 
COMPILED BY 

Nielsen 
SoundScan 

x 6 Y 
Y . ARTIST 

)T3 á3 rá 3ó ISfPRU1T & NUMBER DISTRIBUTING LABEL (PRICE, 

NOT SHOT 
GEBOT 

6 5 4 

7 2 

8 1 - 

9 3 

10 7 - 

11 11 11 

12 12 10 

13 13 13 

14 14 7 

15 10 12 

16 9 8 

17 17 16 

18 19 17 

34 34 

1 
MODEST MOUSE 

NTH B 
1 

JOSS STONE 
..IRGIN 76268' (18.98 + 

Title 

We Were Dead Before The Ship Even Sank 

Introducing Joss Stone 

ELLIOTT YAMIN 
HICKORY 90019 (18.981 

Elliott Yamin 

DAUGHTRY 
RCA 88860 /RMG (18.98) 

MARQUES HOUSTON 
TU G. /UNIVERSAL MOTOWN 007925/UMRG (13.98) 

AKON 
KONVICT /UPFRONT SRC UNIVERSAL MOTOWN 007968` /UMRG (13 98) 

Daughtry k© 

Veteran 11 

Konvicted 

1 

LLOYD 
THE INC UIIIVI x'! 008554. UMRG (13.98) 

Street Love . 
MUSIC) SOULCHILD 
ATLANTIC 1O640. AG 118 981 

Luvanmusiq 

RICH BOY 
ZONE 4 008556`,INTERSCOPE (10.98) 

AMY WINEHOUSE 
UNIVFPB 1,1 REPUBLIC 008426 /UMRG (10.98) 

JUSTIN TIMBERLAKE 
BA 18 98) 

Rich Boy 

Back To Black 

FutureSex/LoveSounds 

ROBIN THICKE 
- - - - y:'ERSCOPE(9-98) The Evolution Of Robin Thicke 

FERGIE 
ILL nl: , 

_ 
?7490 INTERSCOPE (1398) 

The Dutchess 

NORAH JONES Not Too Late 

CARRIE UNDERWOOD 
'IASHVILLE 71197/RMG (18.98) 

Some Hearts 

FALL OUT BOY 
i sR RANA .D 008109(IDJMG (13 -98) 

Infinity On High 

NICKELBACK 
ADRUNNER ,: "8 98) 

All The Right Reasons 

NELLY FURTADO 

NEIL YOUNG 

INSANE CLOWN POSSE 

BCOPE (13 98 

GREATEST 
GAUNER 

Loose 

Live At Massey Hall 1971 

22 
SOUNDTRACK 

22 20 15 
CORINNE BAILEY RAE 

An LAPITOL 66361 11 2.981 

23 21 20 
CELTIC WOMAN 
MANHATTAN 75110'BLU 118 981 

ARCADE FIRE 
MERGE 285 (14 98) 

GWEN STEFANI 
INTERSCOPE 008099 (13.98) 

BABY BOY DA PRINCE ® EXTREME: TANE FO' /UNIVERSAL REPUBLIC 007608UMRG (13.98) H 

24 

25 

18 

22 

2 

19 

27 16 5 

28 8 

29 15 1 

O ® 
32 26 23 

33 31 29 

34 30 28 

® 
36 29 21 

37 36 27 

38 28 18 

39 23 6 

O 39 35 

41 33 39 

42 35 25 

43 32 22 

44 41 38 

4.5 45 44 

O ® 
47 43 43 

48 38 26 

49 49 51 

50 25 9 

The Tempest 

Hannah Montana 

Corinne Bailey Rae 

A New Journey 

Neon Bible 

The Sweet Escape 

Across The Water 

GARY ALLAN 
A NASHVILLE 008196 UMGN (13.98) 

Greatest Hits 

8BALL & MJG 
.O BOY SOUTH BAD BOY B397011/AG (18.98) 

Ridin High 

THE NOTORIOUS B.I.G. 
BOY 101830' AG (18.98) 

Greatest Hits 

DEVIN THE DUDE 
PRINCERAP -A -LOT 4 LIFE 68563 /ASYLUM (17.98) 

CRIME MOB 
RUNK/G'S UP /REPRISE 4429RWARNER BROS (18.98) 

RASCAL FLATTS 
-'91C STREET 165075, HOLLYWOOD (18.98) 

Waitin' To Inhale 

Hated On Mostly 

Me And My Gang 

HINDER 
' L REPUBLIC 005390 UMRG (9.98) 

Extreme Behavior 

TAYLOR SWIFT 

STEPHEN MARLEY 
G1n. v0UTH5. -1 - - '.1VERSAL REPUBLIC 008354 UMRG (13.98) 

JOHN MAYER 
AWARE /COLUMBIA 79019' /SONY MUSIC (18.98) 

11 YOUNG JEEZY 
PRPORATE THUGZ /GET JAM 007227' IDJMG (13.98) 

DIXIE CHICKS 
`LUMB, v1.' - MUSIC (18.98) ;44 

RELIENT K 
_ '8.98) 

Taylor Swift 

Mind Control 

Continuum 

The Inspiration 

Taking The Long Way 

Five Score And Seven Years Ago 

GYM CLASS HEROES 
FUELED BY KAMEN 113.981 

As Cruel As School Children 

LILY ALLEN Alright, Still... 

GERALD LEVERT 

VARIOUS ARTISTS 
118.98) 

In My Songs 

Grammy Nominees 2007 

VARIOUS ARTISTS 
i. .1-1RE1 ING GROUP EMI/UNIVERSAL ZOMBA 01750 SONY MUSIC (18.98) 

NOW 23 

CIARA 
?MBA (18.981 A. 

LCD SOUNDSYSTEM 
"OL (12.98) 

Ciara: The Evolution 
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Sound Of Silver 46 

THE FRAY 
!AUc,r 1181- + 

KIDZ BOP KIDS 

CHRISTINA AGUILERA 
..A 826 _..... .... 

vQor,l 

.'9GIN'-i... MTV Unplugged 

Kidz Bop 11 4 

Back To Basic= 1 

9 

4ct's first 
album never 

Jid more than 

5,00 in a 

week. 

Sophoncre 
set bows 
with 15,00 
anda No. 1 

Debut on Top 

Electronic 

4laums. 
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52 24 

76 70 

54 40 33 

55 54 46 

56 56 

57 46 37 

58 57 49 

59 42 32 

60 37 24 

81 51 

62 53 50 

36 

63 55 41 

m® 
65 52 74 

66 60 62 

67 50 45 

1 84 114 

69 58 48. 

70 61 

71 

72 59 

55 

76 

79 

73 64 58 

m 

m 

73 

62 

61 

54 

NEW 

NEW 

NEW 

79 63 47 

80 66 52 

81 47 

82 68 

83 67 

84 

14 

68 

71 
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ARTIST 
IMPRINT 8 NUMBER 7 DISTRIBUTING LABEL (PRICE) 

THE SHINS 
SUB POP 705' (15.98) 

Title 

Wincing The Night Away 

g 

2 

24 
JAMES MORRISON 
P'D ARDOR 008253 INTERSCOPE 110.981 

Undiscovered 

PACE REGINA SPEKTOR 
SETTER SIRE 44112 /WARNER BROS J15.98) Begin To Hope 20 

BEVONCE 
IOLUMBIA 90920'SONY MUSIC (18.98) 

B'Day © 1 

3 

56 

1 

36. 

t¡ 

if 

SOUNDTRACK 
WALT DISNEY 000117 (18.98) 

Jump In! 

VARIOUS ARTISTS 
1 DISNEY 000118 (18.98 CO /DVD) + 

Radio Disney Jams 9 

EVANESCENCE 
°HIND -UP 13120 (18.98) 

The Open Door 

30 SECONDS TO MARS 
IMMORTAL 90992NIRGIN (12.98) +' 

A Beautiful Lie 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG (18.98) 

Late Night Special 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953/SONY MUSIC (18 98) 

Dreamgirls 

KEITH URBAN 
CAPITOL NASHVILLE 77087 (18.98) 

Love, Pain & The Whole Crazy Thing 

20 

6t 

25 

87 

41 

8 

36 

1 

MY CHEMICAL ROMANCE 
REPRISE 44427. WARNER BROS (18.98) 

The Black Parade 2 

RED HOT CHILI PEPPERS 
WARNER BROS. 49996' (22.98) +1 

Stadium Arcadium © 1 

WILLIE NELSON / MERLE HAGGARD / RAY PRICE 
HIGHWAY 008530' UMGN (19.98) 

Last Of The Breed 64 

SOUNDTRACK 
WARNER *ONSET 101272 WARNER BROS (18 98) 

THE RED JUMPSUIT APPARATUS 
112.99) 

THE PUSSYCAT DOLLS 
I11"ERSCOPE (13.98) 

PINK 
LAFACF A 118.98) 6 

I'm Not Dead 

SUGARLAND 
MERCURY 007411 UMGN (13.98) 

JOSH TURNER 
MCA NASHVILLE 0047448UMGN (13.98) 

THE KILLERS 
ISLAND DO7026` (IDJMG (13.98) 

CELTIC WOMAN 
MANHATTAN 80233 ALA 118.98) 

THREE DAYS GRACE 
JIVE 53504DOMBO (18.98) 

KATHARINE MCPHEE 
RCA 87983RD 118.98) 

RODNEY ATKINS 
CURB 78940 (18.98) 

ANDREW BIRD 
FAT POSSUM 1058` (16.98) 

JUAN LUIS GUERRA Y 440 
EMI TELEVISA 88392 (14 98) 

EL -P 
DEFINITIVE JUX 137' (15.98) 

Celtic Woman 

One - X 

Katharine McPhee 2 

If You're Going Through Hell is 3 

Armchair Apocrypha 76 

La Llave De Mi Corazon 77 

Ill Sleep When You're Dead 78 

TOBYMAC 
FOREFRONT 70379 (17.98) 

LUCINDA WILLIAMS 
LOST HIGHWAY 006938' (13,901 

SEVENDUST 
7BROS 100437 /ASYLUM 118.98) 

ASHLEY TISDALE 
WARNER BROS. 44425 118.98) 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262: UMRG (9 98) 

48 - © THE FRATELLIS 
CHERRYTREE /DROP THE GUN;ISLAND 008561 INTERSCOPE (9.98) 

87 104 
©DIERKS BENTLEY 

CAPITOL NASHVILLE 67320 (18 98) '+ 

86 69 60 

87 70 

88 65 

65 

53 

Long Trip Alone S 5 

JOSH GROBAN 
143'REPRISE 44435 /WARNER BROS, (18 -98) 'H. 

O m 
90 80 75 

O 95 103 

92 72 66 

93 75 64 

94 89 90 

I 92 105 

96 78 72 

110 112 

96 98 

99 82 73 

100 98 82 

BRAD PAISLEY 
ARISTA NASHVILLE 696421SBN (18.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 008112' /INTERSCOPE (13.98) 

HASTE THE DAY 
SOLID STATE 71671 (15.98) + 

DIDDY 
> BAD BOY 83864/AG (18.98) 

SNOW PATROL 
I .0119 85M 006675 /INTERSCOPE (13.98) + 

BIRDMAN & LIL WAYNE 
H MONEY /U': HSAL MOTOWN 007563' UMRG 113 98) 

Like Father, Like Son 3 

VARIOUS ARTISTS 
. (+',COPE (13.98) 

TONY BENNETT 
L .1IIA R*9 SONY MUSIC (18.98) 

( TIM MCGRAW 
CURB 78891 (18.98) 

Eminem Presents: The Re -Up 2 

Duets: An American Classic 3 

Greatest Hits Vol 2: Reflected 2 

VAN MORRISON 
MANHATTAN B4224.'BLG (18.98) 

Van Morrison At The Movies 35 

AUGUSTANA 
EPIC 93433 SONY MUSIC (11.9B) 

BREAKING BENJAMIN 
HOLLYWOOD 162607 (18.98) 

LUDACRIS 
18 JAM 007224/IDJMG (13.98) 

f1M4RIf1N 
ULUMBIA 81038',SONY MUSIC (18 98) 

21 

THE BILLBOARD 200 ARTIST INDEX 
30 SECONDS TO MARS 58 

8BALL 8 MJG 28 

TRACE ADKIO 
CHRISTINA AGUILERA 49 

AIR '52 
SOON 6 

JASON ALDEAN '46 
THE ALL -AMERICAN 

REJECTS 135 

GARY ALLAN 27 

LILY ALLEN 41 

ANBERLIN 161 

ARCADE FIRE 24 

RODNEY ATKINS 75 

AUGUSTANA 97 

AVENTURA 138 

BIRDMAN &BIRDMAN S LIL 

BOY DA PRINCE ..26 
THE BEATLES 104 
TONY BENNETT 94 

GEORGE BENSON & AL 

JARREAU,.... 128 
DIERKS BENTLEY 85 

BEYONCE 54 

ANDREW BIRD .... .76 BULLET FOR MY 

MARY J. BLIGE ...88, 111 VALENTINE ... ....168 
BLOC PARTY 180 
BLUE OCTOBER 83 
MIGUEL BOSE 160 J.J. CALE 8 

BOW WOW 101 ERIC CLAPTON .... 188 
BREAKING BENJAMIN 98 LOS CAMINANTES ....157 
BRONCO i LOS BUKIS f MARY CHAPIN 

LOS TEMERARIOS 195 CARPENTER 142 

BROOKS 8 DUNN ....103 JASON MICHAEL 

CHRIS BROWN .. .153 CARROLL 114 

BUCKCHERRY 107 JOHNNY CASH 136 

40 Go to www.billboard.biz for complete chart data 

CASTING CROWNS _189 
CELTIC WOMAN ....23, 72 

KENNY CHESNEY 175 

CHIMAIRA 174 

CIARA 45. 

ROGER CLYNE AND THE 

PEACEMAKERS 185 

HARRY CONNICK, JR ' 84 

CRIME MOB 31 

BILLY CURRINGTON .. 171 

DAUGHTRY 4 

PAULA DEANDA 145 
DEVIN THE DUDE 30 

DIDDY 90 

DISTURBED 179 

DD(IE CHICKS 38 

VALENTIN 
ELIZALDE 154, 167 

EL -P 78 

EMINEM 173 

BILL ENGVALL 193 
EVANESCENCE 57 

FALLOUTS 
1 

FANTASIA 139 

FERGIE 13 

FINGER ELEVEN 119 

FLYLEAF 130 

THE FRATELLIS 84 

THE FRAY 47 INSANE CLOWN POSSE .20 THE KILLERS 

NELLY FURTADO 18 HASTE THE DAY 89 KORN 50 
HAYSTAK 186 0 HELLOG00DBYE 113 ALANJACKSÖ 

THE GAME 120 HINDER 33 JAY -2 133 GASTARG LÖ 
GNARLS BARKLEY ...162 MARQUES HOUSTON .. .5 J DILLA 112 TRACY LAWRENCE ...155 
PATT' GRIFFIN 159 VANESSA HUDGENS ..106 JIM JONES 192 LCD SOUNDSYSTEM ..46 
JOSH GROBAN 86 NORAH JONES 14 JOHN LEGEND 105 

JUAN LUIS TED LEO AND THE 

GUERRA Y 440 77 IL DNÖ PHARMACISTS 109 

GYM CLASS HEROES 40 INCUBUS 123 MATKEARN© GERALD LEVERT 42 
KIDZ BOP KIDS 48 LLOYD 7 

Data for week of APRIL 7, 2007 CHARTS LEGEND on Page 56 

www.americanradiohistory.com

www.americanradiohistory.com


ercoaI 
The only authorized and complete histories of Billboard's major music charts. 

t 0 P 

The Billboard Hot 100 Annual 1955 -2005 
A year -by -year ranking, in numerical order according to the highest chart position each song reached, of the 

nearly 25,000 songs that peaked or Billboard's "Hot 100" charts. 

Just $59.95 I #PSA701 H I Hardcver I Approx. 900 pages I Size: 7" x 9" I Shipping Weight: 4# 

Anticipated publication date: September, 2006 

The Billboard Albums 6th Edition 
A 50 -Year History of the Rock Era includes every album that made "The Billboard 200" "chart. Over 25,000 

charted Billboard albums. Over 270.000 album tracks. Over 6,000 Billboard album artists. 

Just $79.95 I #TPA601H I Hardcover 1 1,440 pages I Size: 7" x 9" Shipping Weight: 5# 

Top Pop Singles 1955 -2002 
From vinyl 45s to CD singles to album tracks, mere are the more than 25,000 titles and 6,000 artists that 

appeared on Billboard's "Hot 100" charts. Complete with detailed chart rata. 

Just $64.95 I #TPS1001H I Hardcover 1 1,024 gages I Size: 7' x 9' I Shipping Weight: 4# 

The Billboard Top Adult Songs 1961 -2006 
Every song that made Billboard's "Adult Contemporary" and "Adult Top 40" charts...in the only 

comprehensive compilation of one of today's hottest music formats. W'th chart da-a, features and 

facts on songs and artists, and more! 

Just $49.95 I #ACN401 H I Hardcover I Over 450 pages I Size: 7' x 9' I Shippirg Weight: 2# 

Anticipated publication date: November, 2006 

Bubbling Under The Billboard Hot 100 1959 -2004 
Over 6,100 titles; more than 3,500 artists; Billboard's "Bubbling Under" chart-long the home to regional hits 

that lacked the sales and airplay to ht the "Hot 100'. Includes recordings by legends before they hit it big. 

Just $39.95 I #BUB401H I Hardcover 1 352 paces I Size: 7" x 9' I Shipping Weight: 1.5# 

Top Country Songs 1944 -2005 
Love your Country? Here's your book -an all- encompassing, artist -by -artist listing of over 2,300 artists and 

17,800 titles that made Billboard's "Top Country Songs" charts. Includes complete chart data on every 

Country hit...informative artist biographies...Top 200 Artists photos...plus much mare! 

Just $59.95 I #TCS601H I Hardcover 1 624 pages I Size: 7" x 9" I Shipping Weight: 2.5# 

Top R &B /Hip -Hop Singles 1942 -2004 
From R &B's early pioneers...to today's hottest Hip -Hop stars! Over 4,400 artists and nearly 20,000 song 

titles from Billboard's Rhythm & Bliues%Soul /BlacklHip -Hop Singles charts -all arranged by artist! With 
complete R &B chart data...R &B record and artist info...and more. 

Just $59.95 I #RBS501H I Hardcover 1 816 pages I Size: 7' x 9" I Shipping Weight 3# 

Christmas In The Charts 1920 -2004 
Eve-y Christmas single and album from every Billboard Pop, R &B, Country, Adult Contemporary, Rock 

Tracks, Dance /Disco Club Play. Jazz, Kid, Bubbling Under, Catalog and Christmas /Holiday chart-by artist 
with complete data. 

Just $29.95 I #XMS101S I Softcover 1 272 pages I Size: 7" x 9' I Shipping Wt: 1# 

Hot Dance/ Disco 1974 -2003 
The only complete history of Billboard's "Hot Dance /Disco" chart- listing over 3,800 artists and over 8,000 

hits. Includes all charted titles. album cuts -even complete albums that made the Dance chart in their entirety. 

Just $39 -95 I #DAN101 H I Hardcover 1 368 pages I Size: 7" x 9" I Shipping Wt: 1.5# 

Rock Tracks 1981 -2002 
Billboard's two great rock charts, each covered separately in one book! Includes every track and every artist 
that ever hit the "Mainstream Rock Tracks" and "Modern Rock Tracks" charts. 

Just $29.95 I #ROK201H I Hardcover 1 336 pages I Size: 7" x 9" I Shipping Wt: 1.5# 

Top 1000 Hits of the Rock Era 1955 -2005 
Full colar pictures showing the original 45 RPM picture sleeve, cassette single box, CD single insert, sheet 

music o full -page Billboard ad for every recording ranked among the "Top 1000" hits of the entire rock &a. 

Just $14.95 I #T1000S I Softcover 1 200 pages I Size: 6" x 9" I Shipping Weight: 1# 

Pop Hits Singles & Albums 1940 -1954 
Four big hooks in one! An artist-by artist anthology of early Pop singles...a year -by -year ranking of Pop's 

early hits...the complete story of the early albums...plus the weekly "Top 10 Singles" charts. 

Just $59.95 I #PHSA4054H I Hardcover 1 576 pages I Size: 7" x 9" I Shipping Wt: 2.5# 

Billboard Top 10 Singles Charts 1955 -2000 
One of our all -time best sellers now includes every weekly Top 10 chart from rock and roll's formative years 

on Billboard's "Best Sellers" charts (1955- 1958), followed by weekly Top 10's drawn from the "Hot 100" 

(1958- 200). 
Just 5E4.35 I #TEN401 H I Hardcover 1 712 pages I Size: 6' x 9" I Shipping Wt: 2.5# 

#1 Pop Pix 1953 -2003 
Every #1 : p hit...year by year, hit by hit, picture by picture. Shows a full -color picture sleeve, sheet music 

cover BiLoard ad or other representation of the #1 Pop /Hot 100 hits in chrono ogical sequence. 

Just S14.35 I #ONEPIXS I Softcover 1 112 pages I Size: 6" x 9" I Shipping Wt: .5(1/2)# 

#1 Al3um Pix 1945 -2004 
Full -color photos of every #1 album and CD that appeared on Billboard's Pop, Country and R &B 

charts...stown in chronological order in three separate sections. 

Just 514.35 I #LPSPIXS I Softcover 1 176 pages I Size: 6" x 9" I Shipping Wt: 1# 

Billboard "Hot 100" Singles Charts Books 
Straigh'i from the pages of Billboard -each decade's "Hot 100" and Pop singles music charts, with every 

weekly dart reproduced in black and white at about 70% of its original size. 

Billboard Pop Charts 1955 -1959 ( #PSCH5OH) Just $59.95 

Billboard Hot 100 Charts The Sixties ( #PSCH6OH) Just $79.95 

Billboard Hot 100 Charts The Seventies ( #PSCH7OH) Just $79.95 

Billboard Hot 100 Charts The Eighties ( #PSCH8OH) Just $79.95 

Billboard Hot 100 Charts The Nineties ( #PSCH9OH) Just $79.95 

Hardcover I Various page lengths I Shipping Wt: 4# each i Size: 9" x 12" except '80s, 8 -1/2" x 11" 

To Order, call 1- 800 -827 -9810, go to www.recordresearch.com, or fax 11- 262 -251 -9452. 

For each domestic order, add weights of all books ordered, then add sh pping as folloms: 

Wt. Total Shipping Wt. Total Shipping Wt. Total Shipping Wt. Total Shipping 

1# $7.50 3.5 -5# $9.50 7.5 -10# $11.50 14.5 -17# $13.50 

1.5 -3# $8.50 5.5 -7# $10.50 10.5 -14# $12.50 17.5 -20# $14.50 

Include book item numbers and quantities. Allow 7 -10 business days far delivery. 

Canadian and foreign orders: please call, or order online at 

www recordresearch.com . 

Send payment to: 

Record Research Inc. 

Dept. BBM, PO Box 200 

Menomonee Falls, WI 53052 -0200 1- 800 -827 -8810 

o 

To order or to browse the complete collection, with detailed book descriptions and sample pages go to: www.r - dr - .c 
www.americanradiohistory.com
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LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Tog selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data is used to compile both The Billboarc Hot 100 
and fop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 79 adult top 40 stations, 98 adult contemporary stations and 72 modern rock stations are electronically monitored 24 hours a day. 7 days a week. See Chart Legend for edditbwl rulesand explanations. s`- 2007, VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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HOT 100 AIRPLAY. 

Ns..3 

0 
2 

3ó 
x 

á3 

2 9 

1 11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DON'T MATTER 
AKON (KONVIÇJ RONT /SRC/UNNERSAL MOTOWN 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

3 17 
LOST WITHOUT U 
ROBIN THICKE (STAR TRAK /INTERSCOPE) 

7 17 
ICE BOX 
OMARION (T .U. G: COLUMBIA( 

5 5 22 
YOU 
LLOYD FEAT. LIE WAYNE THE INC.; UNIVERSAL MOTOWN) 

6 6 16 WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

7 4 18 
SAY IT RIGHT 
NELLY FURTADO (MOSLEY'GEFFEN) 

E S 14 
ITS NOT OVER 
DAUGHTRY (RCA /RMG) 

10 10 
LAST NIGHT 
BIDDY FEAT KEYSHIA COLE IBAO BOY ATLANTIC) 

O y 14 THE SWEET ESCAPE {¡ GWEN STEFAN! FEAT AKON (INTERSCOPE, 

O 13 10 
GLAMOROUS 
FERGIE ./.&!1/INTERSCOPE I ® 

14 8 
GIVE IT TO ME 
TIMBALAND I,`' y BLACKGROUNO INTERSCOPE 

m 18 6 
CUPID'S CHOKEHOLD 

GYM CLASS HEROES JYDANCEUELED BY RAMEN /ATL. ,.1 

14 23 
IRREPLACEABLE 

16 11 

20 7 

23 6 

21 11 

19 15 16 

20 17 28 

21 19 15 

22 12 19 

'AEEr 
38 3 

Q 26 9 

25 24 27 

BEYONCE (COL 

BUDDY 
MUSIO SOULCHILO (ATLANTIC) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT TI. &T-PAIN) (COLUMBIA JIVL 

BECAUSE OF YOU 
NE -Y0 (DEF JAM. IDJMG( 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGLDEF JAM. IUJI,I, 

ON THE HOTLINE 
PRETTY RICKY (BLUESTARIATLANTIC) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 INTERSCOPE 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE )DTP -DEF JAM / IDJMG) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC L' 'JAPPY BOY.' JIVE /ZOMBA) 

IF EVERYONE CARED 
NICKELBACK (ROADS' '.'. 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER IA.Y, (TRI. 

3 

27 

TITLE 
á3 3S ARTIST (IMPRINT , PROMOTION LABEL) 

37 4 
LIKE A BOY 
CIARA ILAFACE ZOMBA) 

22 18 
POPPIN' 
CHRIS BROWN FEAT. JAY WZ (JIVE / ZOMBA) 

28 25 32 

29 27 28 

34 29 

31 29 10 

O 35 9 

33 28 19 

O 36 8 

35 30 19 

O 3 9 6 

(1) 

39 

40 

40 5 

42 6 

33 30 

31 27 

CHASING CARS 
SNOW PATROL (POLYDOR /ABM /INTERSCOPE, 

WALK IT OUT 
LINK (RIG 00MPKOCH) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTAiARISTA NASHVILLE( 

BEER IN MEXICO 
KENNY CHESNEY (RNA) 

LAST DOLLAR (FLY AWAY) 
TIM MCGRAW (CURS) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL VIRGIN) 

WASTED 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

BREAK IT OFF 
RIHANNA 8 SEAN PAUL ISAPSEF JAM /IDJMG) 

2 STEP 
UNK (BIG OOMP KOCH) 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRANK,BME /REPRISE) 

STAND 
RASCAL FLATTS (LYRIC STREET) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE / ZOMBA) 

I WANNA LOVE YOU 
AKON FEAT. SNOOP DOGG r. ONVICT.UPFRONT; SRC, UNIVERSAL 

47 3 
BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (COLUMBIA) 

O 41 14 
ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

SWÌFT 
44 7 

SETTLIN' 
51sF SUGARLAND II.)'' 

O 49 5 PLEASE DON'T GO 
VL' TANK (GOOD GF" 

O 52 4 
OUTTA MY SYSTEM 
BOW WOW (COLONS 

O 56 3 
U + UR HAND 
PINK (LAFACE/ZOMBA) 

47 32 21 

50 9 

I:!IIVERSALMOTOWIJ, 

PROMISE 
CIARA ILAPACE 

I'LL WAIT FOR YOU 
JOE NICHOLS UNI) E=. , ( IH) 

O 51 8 FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

5C 45 10 
SHE'S LIKE THE WIND 
LUMIDEE FEAT TONY SUNSHINE . I 

1,0E4 stations', comprised of top 40, adult contemporary. R&B /hip -hop, country, 
are electronically monitored 24 hours a day. 7 days a week. This data A used to 

rock. gospel smooth jazz, Latin, end Christian formats. 
co'nOIa The Billboard Hot 100. 

" ADU I_I TOp 40 TM 

TITLE 
,=3 á33ó ARTIST (IMPRINT / PROMOTION LABEL) 

o BwKB 
IT'S NOT OVER 
DAUGHTRY (RCA/RMG) 

3 15 
SAY IT RIGHT 
NELLY FURTADO (MOSLEY GEFFEN) 

4 

5 14 
IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC'L... 

CHASING CARS 
SNOW PATROL (POLYDOR.'ABM/INTERSCOPE. 

2 42 

5 4 18 
KEEP HOLDING ON 
AVRIL LAVIGNE (FOX'RCA.'RMG) 

6 6 41 
HOW TO SAVE A LIFE 

THE FRAY (EPIC) 

fW 

7 9 40 WAITING ON THE WORLD TO CHANGE It, 
JOHN MAYER (AWARE /COLUMBIA) 

8 7 20 
IT ENDS TONIGHT 

THE ALL -AMERICAN REJECTS (DOGHOUSE IITE RSC OrE It' 
CO 10 8 

LITTLE WONDERS 
ROB THOMAS ( MELISMA/ATLANTIC) Itr 

O 12 11 
THE SWEET ESCAPE 
GWEN STEFAN( FEAT. AKON (INTERSCOPE) 

11 8 32 
SUDDENLY I SEE 
KT TUNSTALL (RELESTl HLIN) 

0 11 22 
INTO THE OCEAN 
BLUE OCTOBER L :: IT(1WC 

C 15 9 LOOK AFTER YOU 
THE FRAY !EPIC) 

14 13 48 
NOTHING LEFT TO LOSE 
MAT KEARNEY 

8 15 
BEFORE HE CHEATS 
CARRIE UNDERWOOD (AI i .,(STN NASHVILLE ". 

16 9 

17 17 16 ! 21 10 

19 19 19 

e 20 20 

23 19 

24 13 

23 25 16 

24 22 17 

27 5 

GRAVITY 
JOHN MAYER AWARE COLUMBIA) 

IRREPLACEABLE 
BEYONCE (COLUMBIA( 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

WORLD 
FIVE FOR FIGHTING (AWARE /'COLUMBIA( 

LEAVE THE PIECES 
THE WRECKERS (MAVERICK /WARNER BROS 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN ISLAND 10,1/ 

TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS I 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC( 

Á 

1*t 

LI 

LÌ 

ÚT 

l1 

o 
á3 TITLE 

3ó ARTIST (IMPRINT / PROMOTION LABEL) 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (COLUMBIA) 

GLAMOROUS 
FERMI FEAT. LUDACRIS '.'!.. AM/ABM/INTERSCOPE 

2 1 8 

3 9 

4 2 5 

4 4 

5 10 

© 7 12 

8 6 4 

9 8 10 

10 10 15 

11 9 18 

17 5 

11 5 

(ID 15 9 

15 13 19 

DON'T MATTER 
AKON IA I(- 'Fr. AIL UNIVERSAL MOTU... 

THIS IS WHY I'M HOT 
MIMS ¡CAPITOL) 

GIRLFRIEND 
AVRIL LAVIGNE RC - 

CUPID'S CHOKEHOLD 
GYM CLASS HEROES .. 
THE SWEET ESCAPE 
GWEN STEFAN( FEAT. AKON IN1(HSCOPE) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA SON (ZONE 4 /INTERSF.- 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND. IO,IaG 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE IIVE 

IT'S NOT OVER 
DAUGHTRY (RC:. 1I1,1,,, 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

CANDYMAN 
CHRISTINA AGUILERA (RCA, BMG) 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. UL BOOSIE (UNIVERSAL REPIIRL 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY'GEFFEN) 

O 14 21 
MAKE IT RAIN 
FATJOE FEAT LIL WAYNE TERROR S00AD'IMPERIALNIRGIN) 

17 12 10 
IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA; 

37 8 
OVER IT 
KATHARINE MCPHEE (RCA RMG) 

O 24 3 
I'M A FLIRT 

R. KELLY OR BOW WOW (FEAT M. a TAW) ICOLUMBIA'JIVE20MRAI 

O 20 27 
FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) ! 21 5 
LAST NIGHT 7i DIODE FEAT. KEYSHIA COLE HAD BOY/ATLANTIC) 

O 28 6 
GO GETTA 
YOUNG JEEZY FEAT. R. KELLY ¡CORPORATE THUGZ'DEF .IAMIDJKIC 

O 31 4 
BUY U A DRANK (SHAWTY SNAPPIN') 

T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY, JIVE.ZOMBA I 

O 29 28 
BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA'ARISTA NASHVILLE( 

25 19 13 
ICE BOX 
OMARION IT U (3 COLUMBIA, 

.T- 

27 

28 

30 

31 

32 

33 

34 

35 

0 
37 

1 

22 24 

30 4 

33 22 

26 27 

23 24 

32 26 

27 22 

25 2 

18 12 

39 3 

16 5 

35 25 

55 2 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) co 

EVERYTHING 
MICHAEL BUGLE 'EPRISE) 

WALK IT OUT 
UNK (BIG 00Mr 

HOME 
DAUGHTRY (RCA 

HERE (IN YOUR ARMS) 
HELL0G00DBYE II _ ',ANC TUARY( 

FERGALICIOUS 
FERGIE (WILL. INTERSCOPE( 

WE FLY HIGH 
JIM JONES (KOCH) 

SMACK THAT 
ANON FEAT, EMIREN ¡FORM t'UPFRONT SI1 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

WITH LOVE 
HILARY DUFF (HOLLYWOOD) 

YOU 
LLOYD FEAT. LIL WAYNE (THE INC 'UNIVERSAL MOTOWN( 

2 STEP 
UNK (BIG OOMP /'KOCH) 

BREAK IT OFF 
RIHANNA & SEAN PAUL (SRN TIP .1001 IDJl4G, 

BOSTON 
AUGUSTANA (EPIC) 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

41 17 
SNOW ((HEY OH)) 
REO HOT CHILI PEPPERS (WARNER BROS.) 

I WANNA LOVE YOU 
AKON FEAT. SNOOP HOGG IKONVICT'UPFRONF5RC. UNIVERSAL ?ACTUAL 

36 19 

1 

40 31 

47 14 

38 17 

52 6 

45 3 

34 15 

53 3 

1 

ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK,BME IREPRISEI 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN 

KEEP HOLDING ON 
AVRIL LAVIGNE (FOX RCA RMG) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (TAT( 

WASTED 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. ALICE (DTP'DEE JAM /IDJMG( 

POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE: JIVE ZOMBA) 

THE RIVER 
GOOD CHARLOTTE IDAVLIGHT!EPICI 

El 

8 G5 : TITLE 3 á33ó ARTIST (IMPRINT / PROMOTION LABEL) en 

rl1 _ 1 WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

52 42 27 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) e 

54 46 11 

55 44 8 

56 43 50 

- 2 

ice 71 6 
GRACE KELLY 

ï1 MIKA.CASABLANCA /UNIVERSAL REPUE - 

59 48 28 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

TOP BACK 
GRAND HUSTLE (ATLANTIC( 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK'INTERSCOPEI 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

DASHBOARD 
MODEST MOUSE (EPIC) 

6c 56 37 

61 50 37 

}}162 

62 2 

i`r' 1 

64 63 28 

0 67 41 

6E 57 45 

1 

1 

60 61 12 

72 11 

71 64 3 

72 54 9 

73 51 7 

75 2 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS(VIRGIN) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE COLUMBIA( 

LOOK AFTER YOU 
THE FRAY (EPIC) 

DOE BOY FRESH 
THREES MAFIA FEAT OHAMIILIONNRE (HYPNOTIZE 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE;ZOMBAI 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

CHASING CARS 
SNOW PATROL (POLYDOR,ABM /INTERSCOPE) 

TIME OF THE SEASON 
THE ZOMBIES (DATE / VARESE SARABANDE) 

TELL ME 'BOUT IT 
JOSS STONE (VIRGIN) 

PAIN 
THREE DAYS GRACE (JIVE Z0 MBA) 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE COLUMBIA) 

OUTTA MY SYSTEM 
BOW WOW FEAT T -PAIN & JOHNTA AUSTIN (COLUI )BI.; 

ON THE HOTLINE 
PRETTY RICKY RLUESTAR,ATLANTIC) 

YEAR 3000 
JONAS BROTHERS I'' 

LOST IN THIS MOMENT 
BIG 8 RICH (WARNER OHA'/ (N AJHVIL. 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

44 , Go to www.billboard.biz for complete chart data 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

Nielsen Nielsen 
Broadcast Data SoundScan 
Systems 

apuur 
(GON'ïENIPORARY.. 

0 
o 

3 

1 30 

2 23 

24 

4 4 48 

5 5 45 

6 8 40 

o 
8 

10 25 

9 24 

12 30 

IC 11 47 

16 12 

17 11 

O 19 10 

20 9 

21 

O 23 

8 

5 

17 18 12 

16 24 9 

1S 22 4 

25 7 

27 5 

O 26 8 

O 30 2 
FEBRUARY SONG 
JOSH GROBAR 11.1 

28 13 
NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE C /IL', /6IA 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL( 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER AWARE /COLUMBT- 

HOW TO SAVE A LIFE 
THE FRAY (EPIC, 

CHASING CARS 
SNOW PATROL ( POLYDON A&M INTERsLOI'E, 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREETIHOLLVW'. 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE:COLUMBIA, 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

STREETCORNER SYMPHONY 
ROB THOMAS IMELISMA /ATLANTIC( 

HURT 
CHRISTINA AGUILERA (RCA'ROUI 

FAR AWAY 
NICKELBACK ,RUAOR(INHER AILA':IIC - >VA 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL 

SUDDENLY I SEE 
KT TUNSTALL (RE E 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

CHANGE 
KIMBERLEY LOCKE (CURB /REPRISE 

RAINCOAT 
KELLY SWEET (RAZOR 8 TIE) 

MY LITTLE GIRL 
TIM MCGRAW (CURB /REPRISE) 

FOOLED AROUND AND FELL IN LOVE 
ROD STEWART IJ MAGI 

OUR COUNTRY 
JOHN MELLENCAMP (UNIVERSAL REPUBLIC)ULI 

ORDINARY MIRACLE 
SARAH MCLACHLAN (SONY CLASSICAL) 

NEVER ALONE 
JIM BRICKMAN FEAT. LADY ANTEBELLUM (SLGI 

JUST TO FEEL THAT WAY 
TAYLOR HICKS (ARISTA /RMG) 

IT'S NOT OVER 
DAUGHTRY 'R' 

SO NOT OVER YOU 
SIMPLY RED 

0 ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE, 

L7 

L't 

LI 

t*T 

1J 

3 

IVIC)D1=RN ROCK,. 
TITLE 

á3 3z ARTIST '. 

121I . FROM YESTERDAY 
30 SECONDS TO MARS %W O,: I:,. 

SURVIVALISM 
NINE INCH NAILS (NOTHING /INTERSCOPE 

4 6 

2 22 

7 11 

6 12 

8 11 

7 3 22 

8 5 16 

10 12 

11 10 

11 12 36 

PAIN 
THREE DAYS GRACE (JIVE'ZOMBA) 

BREATH 
BREAKING BENJAMIN (HOLLYWOOD) 

DASHBOARD 
MODEST MOUSE (EPIC) 

DIG 
INCUBUS IIMMORTAL /EPIC) 

STARLIGHT 
MUSE (WARNER BROS.) 

FAMOUS LAST WORDS 
MY CHEMICAL ROMANCE (REPRISE) 

READ MY MIND 
THE KILLERS (ISLAND /IDJMG) 

FOREVER 
PAPA ROACH (EL TONAL /GEFFEN) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN! 

14 11 
LAZY EYE 
SILVERSUN PICKUPS (DANGERBIRD) 

13 17 
PRAYER OF THE REFUGEE 
RISE AGAINST IGEFFENI 

14 9 22 

16 8 

16 15 18 

SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS I 

WELL ENOUGH ALONE 
CHEVELLE (EPIC) 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND'IDJNT:_. 

1S 19 14 
IT'S NOT OVER 
DAUGHTRY (RCA RMG) 

18 17 16 

'CD 21 8 

20 20 29 

22 4 

itid 25 4 

29 6 

PHANTOM LIMB 
THE SHINS (SUB POP) 

RUBY 
KAISER CHIEFS 18- UNIQUE /UNIVERSAL MOTOWN) 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

THE MISSING FRAME 
AFI (TINY EVIL INTERSCOPE) 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS HOLLYWOOD( 

ALL THE SAME 
SICK PUPPIES IRMR VIRGIN) 

27 11 
NAIVE r7 THE KOOKS (ASTRALWERKS) 

24 6 
PARALYZER 
FINGER ELEVEN (WIND -UP) 

TJ 

1*J 

L 
L*f 

1t 

T*I 

LI 

t 
itr 

er 

lJf 

Data for week of APRIL 7, 2007 CHARTS LEGEND on Page 56 

www.americanradiohistory.com
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THE NETWORK 
FOR TEENS 

n bot new marketing 

et inside scoop 
influencers, G reach teen 

trends content is 

ow consumer-generated 
. 

spawning 
new era in marketing 

spawning 
rules of engagement 

to 

Learn the 
evo'wng 

reach teen trendsetters rendsetter to 
capitalize 

on the 
key insights population 

Leverage multicultural how 
j24 growing research 

on 

Get The N's groundbreaking b ands 

teens really feel about diverse 
understanding reach teens 

Gana available 
to 

teen panelists 
have 

live 
Hear from 
answers to your burning questions 

io and media 

Network with marketers, 
age 

r 

executives at MarTEEN 
-' -- - - 

I ;A 
' 

Sr 

REGISTRATION Alma Weinstein: 646.654.7254 conferences @nielsen.com I SPONSORSHIPS Linda D'Adamo: 646.654.5115 linda.dadama @mielsen.com 
SPEAKERS Rache Williams: 646.654.4683 rachel.williams @nielsen.com I QUESTIONS Jaime Kobin: 646.654.5169 jaime.kobia@nielsen.com 

HOSTED BY ¡ID WEEK BRAINED( MEDIAWEEK Billboard PORTER "lid SCn 
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2 3 4 

O 1 

6 9 

S 2 8 

7 5 1ñ 

12 7 

4 12 

8 51 

10 6 

11 9 8 

12 11 2 

13 3E 

19 8 

28 2 

16 11 

2 

43 3 

18 111 

1 

- t 

- 1 

31, -20. 

5e b-.cw fprcornplete legend information. 

APR 
7 3 3 

x TITLE 
_`.3 3ó ARTIST (Ikl,,RINT oROMO flCN LAHFL 

1 11 
GLAMOROUS 

77 3 

ID 5 17 

3 16 

6 4 6 

7 6 17 

8 7 18 

9 4 

10 8 21 

11 11 5 

12 10 14 

18 18 

12 11 

16 35<: 

17 17 

13 21 

14 

17 

DON'T MATTER 
MON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (COLUMBIA) 

21 8 

20 11 

20 15 23 

3 33 8 

14 it 25 

17 

12 

27 29 

5 19 16 

28 8 

32 11 

30 21 

41 3 

30 22 27 

31 23 27 

32 24 21 

33 37 28 

45 

35 35 30 

36 36 27 

37 31 3 

38 29 '7 

39 38 25 

48 5 

CD42 4 

42 39 23 

43 40 25 

45 

48 

30 47 9 

43 9 

34 24 

51 7 

1 

44 28 

46 27 

CUPID'S CHOKEHOLD 
GYM CLASS IB3WES (OECAYDANCE,RHED W RANBWA1LAJGIG AVA) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AXON ( INTERSCOPE) 

THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA /RMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

THIS AIN'T A SCENE, ITS AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /LAVA) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

ICE BOX 
OMARION (T.U.G. /COLUMBIA) 

BREAK IT OFF 
MANNA A SEAN PAUL (SRP /DEF JAM /IDJMG) 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

CANDYMAN 
CHRISTINA AGUILERA (RCA/RMG) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

OVER IT 
KATHARINE MCPHEE (RCA/RMG) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEE JAM /IDJMG) 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. DL BOOSIE (UNIVERSAL REPUBLIC) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE /RMG) 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (TVT) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SOUAD/IMPERIALMRGIN) 

I'M A FLIRT 
R. KELLY OR BOW WOW (FEAR TJ. 8 T-PAB) (COLUMBW,WE/ZOMRA) 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

FERGALICIOUS 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

I WANNA LOVE YOU 
AKON FEAT SNOOP GOGG (KONOCTAPRä1NT/SRQUI YBESAL MOWN) 

HERE (IN YOUR ARMS) 
HELLOGOODBYE (DRIVE- THRU /SANCTUARY) 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAMTDJMG) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

SMACK THAT 
AKON FEAT. EMBBA (KONVICT/UPERONT/SRGUMVERSAL MOTOWN) 

WITH LOVE 
HILARY DUFF (HOLLYWOOD) 

KEEP HOLDING ON 
AVRIL LAVIGNE (FOX/RCA /RMG) 

BOSTON 
AUGUSTANA (EPIC) 

BUY U A DRANK ( SHAWTY SNAPPIN) 
T -PAIN FEAT. YUNG JOC (KONWCT /NAPPY BOY /JIVE/ZOMBA) 

HOME 
DAUGHTRY (RCA /RMG) 

TELL ME 
DIDOY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

WE FLY HIGH 
JIM JONES (KOCH) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

EVERYTHING 
MICHAEL RUBLE (143 /REPRISE) 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR/ATLANTIC) 

W TITLE 
á3 3ó ARTIST IMPRINT' PROMOTION LABEL) 

4 
LIKE A BOY 
CIABA (LAFACE / ZOMBA) 

59 

49 

a50 

111 53 It 52 

92 

Er -75 I: 54 

, 58 

76 

55 

63 

5 2 STEP 
UNK (BIG OOMP /KOCH) 

7 LOOK AFTER YOU 
THE FRAY (EPIC) 

18 
INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

22 SNOW ((HEY OH)) 
RED HOT CHILI PEPPERS (WARNER BROS.) 

2 
WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

4 
ROCK YO HIPS 
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME /REPRISE) 

4 
WASTED 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /RMG) 

5 POP, LOCK & DROP IT 
HUEY (HITZ COMMITTEE /JIVE / ZOMBA) 

4 
THE RIVER 
GOOD CHARLOTTE (DAYLIGHT /EPIC) 

14 
TOP BACK 
TI. (GRAND HUSTLE /ATLANTIC) 

5 
NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

62 4 
OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN 8 JOHNTA AUSTIN (COLUMBIA) 

68 9 GRACE KELLY 
MINA (CASABLANCA/UNIVERSAL REPUBLIC) 

94 4 

63 56 28 

67 60 24 

63 65 14 

69 61 29 

90 4 

72 6 

at 71 5 

ND100 4 

8 57 
_ 2 

.:1 

73 5 

lip 78 2 

RD 84 2 

111 64 6 

80 69 12 

c8; /8 

70 16 

6 

93 8 

67 9 

82 3 

8W 74 11 

B 81 27 

Cald 86 2 

89 79 2 

1 

1 

92 30 26 

9,- 97 

98 

36 33 

DASHBOARD 
MODEST MOUSE (EPIC) 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

SHORTIE LIKE MINE 
BOW WOW FEAT CHRIS BROWN 8 JOHNTA AUSTIN (COLUMBIA) 

PAIN 
THREE DAYS GRACE (JIVE /ZOMBA) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

DOE BOY FRESH 
THREE 6 MAFM FEAT GWAMLWNABE (HYPNOTIZE MEJOSCIXIWIBIA) 

READ MY MIND 
THE KILLERS (ISLAND /IDJMG) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT/INTERSCOPE) 

TELL ME 'BOUT IT 
JOSS STONE (VIRGIN) 

YEAR 3000 
JONAS BROTHERS (HOLLYWOOD) 

LOST IN THIS MOMENT 
BIG 8 RICH (WARNER BROS. (NASHVILLE)/WRN) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

BECAUSE OF YOU 
NE -YO (DEE JAM /IDJMG) 

FLATHEAD 
THE MEWS (CHERRYIREE/DROP THE GUNISLANDMRERSCOPE) 

STUPID BOY 
KEITH URBAN (CAPITOL NASHVILLE) 

FIDELITY 
REGINA SPEKTOR (SIRE /WARNER BROS.) 

WHO KNEW 
PINK (LAFACE / ZOMBA) 

SAY OK 
VANESSA HUBGENS (HOLLYWOOD) 

SMILE 
LILY ALLEN (CAPITOL) 

BUDDY 
MUSI[ SOULCHILD (ATLANTIC) 

KING KONG 
JIBES FEAT CHAMILLIONAIRE (BEASTA/GEFFEN) 

HURT 
CHRISTINA AGUILERA (RCA/RMG) 

GET IT SHAWTY 
LLOYD (THE INC /UNIVERSAL MOTOWN) 

YOU KNOW I'M NO GOOD 
AMY WINEHOUSE FEAT. GXOSTFACE KILIAN (UNIVERSAL REPUBLIC) 

HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

WHITE & NERDY 
WEIRD AL YANKOVIC (WAY MOBYNOLCANO /ZOMBA) 

LOVE TODAY 
MIKA (CASABLANCA /UNIVERSAL REPUBLIC) 

2 WIND IT UP 
GWEN STEFANI ( INTERSCOPE) 

5 CIRCLE 
MARQUES HOUSTON (T.U.G. /UNIVERSAL MOTOWN) 

6 
WOULDN'T GET FAR 
THE GAME FEAT. KANYE WEST (GEFFEN) 

LOVE REIGN O'ER ME 
PEARL JAM (MONKEY WRENCH) 

8 
FAMOUS LAST WORDS 
MY CHEMICAL ROMANCE (REPRISE) 

1 NEW SHOES 
PAOLO NUTINI (ATLANTIC) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

P&P 1C -> The op 'op singles 8 tracks, according to mainstream top 40 radio au. nceirrsare°son. measured by Nielsen Broadcast Data Systems, and 
re es rnpilec oy Jielsen SoundScan. See Chart Legend for rules and explanation, o _007. V -U Nusiness Media, Inc. and Nielsen SoundScan. Inc. All 
ichts mtiervec PCP 100 AIRPLAY: Legend located below chart. SINGLES SALES -hb caa is _ced to compile both the Billboard Hot 100 and Pop 100. 
S CI>_ rt Legend Or rules and explanations. © 2007. VNU Business Media. Inc. Al rl5r eser wed. IITPREDICTOR: See Chart Legend for rules and 
e ylaneons. rh, 2037. Promosquad and HitPredictor are trademarks of Think Fast LLC 

45 I G: t3 www.billboard.biz for complete cart da-..3 

AIRE LAY SALES DATA 
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Nielsen Nielsen 
Broadcast Data SoundScaa 
Sysems 

So TITLE y TITLE 
gó ARTIST (IMPRINT PROMOTION LABT, W E 3 753 36 ARTIST I. - 

1 1 17 

la 4 13 I °3 17 

: 

5 6 

s2 21 

6 

Ins7 

11 

12 

9 10 23 

12 

13 13 

14 7 

9 14 

11 21 

17 7 

16 16 

16 12 26 

Itt4 15 10 

a1 23 14 

19 18 10 

28 21 15 
iC 

26 8 

...22 19 30 

22 18 

42 3 

4 

1 
3 

WHAT GOES AROUND... COMES AROUND 

JUSTIN TIMBERLAKI l 
THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE) 

ITS NOT OVER 
DAUGHTRY (RCA/RMG) 

DON'T MATTER 
AKON (KONVICT /UPFRONT/SRCNNIVERSAL MOIL,.'. 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

CUPID'S CHOKEHOLD 
GYM CLASS IBDES 6IECA1XN VIIHI BYRMUYAIIAIAKr A. 

GLAMOROUS 
FERGIE FEAT. LUDACIRS (WILL.I.AM/ABMANTERSC01 

GIVE IT TO ME 
TIMBALAND (MOSLEM /BLACKGROUND /INTERSC 

BREAK IT OFF 
RIHANNA 8 SEAN PAUL (SRP /DEF JAM /IDJMG) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /LAVA) itr 
THIS IS WHY I'M HOT 
MIMS (CAPITOL) 

LUDACRIS FEAT. MARY J. BUGE (DTP/DEE JANMDJMG) 

RUNAWAY LOVE 

lit 

t? 

Ttr 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

U + UR HAND 
PINK (LAFACE / ZOMBA) 

ICE BOX 
[MARION (T.U.G. /COLUMBIA) 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (TVT) 

YOU 
LLODY FEAT. UL' WAYNE (THE INC./UNIVERSAL MOTOWN) 

TELL ME 
BIDDY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) T 
LAST NIGHT 
GIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

MY LOVE 
itr JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

THIS AIN'T A SCENE, ITS AN ARMS RACE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMI 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (COLUMBIA) 

1 
1J 

31 

o2 

33 

34 

to 

`c 

28 3 

2,- 23 

35 3 

37 1 

31 25 

27 

2: T.5 

32 3 

4C 3 

f ì 

BEFORE HE C -TEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA NASHVILLE/RMG) 

OVER IT 
KATHARINE MCPHEE (RCA/RMG) 

I WANNA LOVE YOU 
ANON FEAT. RMWDOOG(KON MffRONISRDMMERS.W)Tr.; 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMG) 

LOST WITHOUT U 
ROBIN TRICKE (STAR TNAK/INTERSCOPE) 

FERGALICIOUS 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSF/INTERSCOPE. 

KEEP HOLDING ON 
AVRIL LAVIGNE (FOX/RCA/RMG) 

CANDYMAN 
CHRISTINA AGUILERA (EGA/HMG) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

BOSTON 
AUGUSTANA (EPIC) 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

WITH LOVE 
I LARY DUFF (HOLLYWOOD) 

1±f 

W 

I 
34 a SMACK THAT III AXON FIAT BW81 PZNv1GT/1PERCKN5RC1MVBISAL WHOM4 

,3 á MONEY MAKER 
111 LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

45 3 
LOOK AFTER YOU 

111 THE FRAY (EPIC) 

43 17 WELCOME TO THE BLACK PARADE II 
` MY CHEMICAL ROMANCE (REPRISE) 

STOLEN 
DASHBOARD CONFESSIONAL (VAGRANT,NTERSCOPE) . 
BABY BOY OA PRINCE (IIIIVERSAL REPUBLIC) 

THE WAY I LIVE . 
Il 
Il 
Il 
III 

38 tE_ 

46 

47 S°-. 

48 11 

49 : 

HERE (IN YOUR ARMS) 
HELLOGOODBYE (DRIVE -THRU /SANCTUARY) 

WE FLY HIGH 
11M JONES (KOCH) 

NOTHING LEFT TO LOSE 
NIAI KEARNEY (AWARE/.OLUMBIA) 

OUTTA MY SYSTEM 
ROW WOW (COLUMBIA) 

HOME 
DAUGHTRY IRCA /RMG1 

lop 40 stations are : _ ically monitored 24 hours a day. 
nis data Is used to r , the Pop 100. 

HOT 
SIN 15 SALES rM 

3 
TITLE 
ARTIST '.:P, el LISTEN 

1E10110E r. WORLD /COLUMBIA) 

ALL MY LIFE 
BILLY JOEL (COLUMBIA) 

PRETENDER 
T. SMITH (VIBANT /FACE2FACE) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

FLATHEAD 
THE MEWS (CIEARVIAEf/DROP THE GUNASLAH 8tUERSCOPE) 

LET'S FALL IN LOVE AGAIN 
RACHEL BROWN (URBAN MUSIC GROUP /FACE2FACE) 

MADE TO LOVE 
TOBYMAC (FOREFRONT) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

TO GO HOME 
M. WARD (MERGE) 

GET TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

THE WAY I LIVE 
BABY BOY DA PRINCE FEAT. UL BOOSIE (UNIVERSAL REPUBLIC) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCA/RMG) 

COME CLOSE 
30 (BODY HEAD) 

WORLDWIDE 
JACKIE CHAIN (TOUCHZONE /FACE2FACE) 

GOT BUMP IN DA TRUNK 
SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK) 

AINT NO LOVE SONG 
CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT) 

LET ME SEE SOMETHING 
A.G. 8 WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

WE WILL BECOME SILHOUETTES/BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

BINARY 
ASSEMBLAGE 23 (METROPOLIS) 

BUSSA MOVE 
STEVE AUSTIN FEAT. TUM TUM (YMC) 

BOY LOOKA HERE 
RICH BOY (ZONE 4 /INTERSCOPE) 

GET BUCK 
YOUNG BUCK (G- UNIT / INTERSCOPE) 

THE PERFECT DRUG 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

t H I1r p 1= D I C,1 C) R 
PAOYIOEI) BY a rT 017108 rÏ !._.., 

e chart IeTaid for rules and explanations. Yellow indicates g, 

recerU'tested title. indicates New Release. 

RTIST,Tt(t/tABEL Score Chart Rork 

OP 1801IRPLAY 

irlfriend FMG (73.8) 

Beautiful Liar COLUMBIA (65.0) 

Over II RAG (69.7) 

Bat er Than Me UNIVERSAL REPUBLIC (77.0) 

Boston EPIC (68.9) 

With 1.00e HOLLYW )0D (68.0) 

Look After You EPIC (7666) 

Nothing Left To Lose COLUMBIA (69.0) 

Forever GEFFEN (70.3) 

Pain ZOMBA (72.5) 

ADULT TO 40 

21 

25 

27 

35 

37 

33 

40 

43 

What Goe) Ft{und...Comes Around T0MBA(75.7) 1 

Leave The Pieces WARNER BROS. (73.1)20 :1 

U + Ur Hand ZOMBA (79.8) 21 

This Ain't A Scene, Its An Arms Race 
FCJMG (65 O 

847er Than Me UNIVERSAL REPUBLIC (78.7) 

Read My Mind IDJMG (69.5) 

Rockstar IDJMG (74.3) 

Time Atter Time EPC (71.1) 

'tour CJNTEMPORARY 

22 

25 - 
29 '' 

39 _. 

My Little Girl CURB /REPRISE (82.6) 

N;ver Alm e sm (71.7) 

Just To Feel That Way HMG (71.8) 

ODERN ROCK 

15 

T' 

19 s 

2e: 

It's Not Over RMG (65 9) 1/ 
Hey There Delilah HOLLIW000 (75.9) 22 

Naive ASTRALWERKS (68.3) 24 

lyzer WNC -UP (68.9) 25 

Hang Me Up To Dry LAVA (70.4) 31 

All these Things I 

(Reyche Around Me) zoMBA(66.9) 33 

1? COLD /AAR KID, 

The River EPIC (66.1) 

(74.4) 

Data for week of APFIL 7, 2D37 I CHARTS LEGEND on Page 5E 
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PROPHET POSSE 
PROPHET POSSE 7248 /STREET LEVEL (3.98) 

RICK ROSS 
SLIP -N- SLIDE/DEF JAM 006984' /IDJMG 13.98) 

PATTI LABELLE 
UMBRELLA 97)109 /BUNGALO (15.98) 

AL GREEN 
HI 82040 /CAPITOL (18.98) Q+ 

The Return: Part 1 

Port Of Miami 

Hero II 
The Phoenix II 

It Can Happen ïo Anyone II poi 

n 

sion 

1 

II 
The Gospel According to Patti LaBelle 

The Definitive Greatest Hits 

N 1=c r e complete listing of the Hot R &BíHlp --lop Albums. check out www /Jdhoare.con-1 

ARTIST 
C NUMBER DISTRIBUTING LOBEI 

®KENNY WAYNE SHEPHERD 

SOUNDTRACK 
IEW WEST 6105 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY /EPIC 81511/SONY MUSIC 

KEB' MO' 
ONE HAVEN/EPIC 77621 /RED INK 

TOMMY CASTRO 
BL NO PIG 5111 

THE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC 

RAY CHARLES 
ST. CLAIR 5276 

10 Days Out: Blues From The Backrozr. 

Black Snake Moan 

The Real Deal: Greatest Hits Vol 1 

Suitcase 

Painkil er 

Songlines 

Forever Gold 

COCO MONTOYA 
AL_IGATOR 4913 

IETTA JAMES 
HP -0 /CHRONICLES 304010/UME 

THE ROBERT CRAY BAND 
NOZZLE/VANGUARD 79815/WELK 

RUTHIE FOSTER 
BLJE CORN 70602 

JOHN HAMMOND 
BACK PORCH 64741/BLG 

13 RE-ENTRY 

Dirty Deal 

The Definitive Collection 

L ve Frcm Across The Pond 

The Phenomenal Ruthie Fos =er 

Push Comes To Shave 

JAMES HUNTER 
GO 612187 /ROUNDER 

JOE BONAMASSA 
PREMIER ARTISTS 60282 

SUSAN TEDESCHI 
VERVE FORECAST 085111NG 

People Gonna Talk 

You &Ile 

Hope And Desre 

:)LES DITA 
:LNIPLE ) BY 

tJelsei 

TOP 

R&13/HIP-HOP AL13111VIS-., 

R NUMBER / DISTRIBUTING LABEL (PRICE) 

MARQUES HOUSTON 
L3 /UMRG (13.9E) 

O NEiN 

'1 NEW 1 

3 

6 

MUSIQ SOULCHILD 
ATLANTIC 105404/AG (18.98) 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 008554 /UMRG (13.98) 

Veteran 

Luvanmusiq 

JOSS STONE 
VIRGIN 76268* (18.98) O 

RICH BOY 
ZONE 4 008556' /INTERSCOPE (10.98) 

ROBIN THICKE 
STAR TRAK 006146*/INTERSCOPE (9.98) 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 007968' /UMRG (13.98) 

8BALL & MJG 
BAD BOY SOUTH ' - 

4 NEW 

5 28 

33 

16 

MI 
1111 12 ' 

13 

19 

, 

17 

NI 22 

18 

EP3 3Q` 

sr 23 20: 

31 311 

Et35 26 

1& 

21 

11 

15 

16 

21 

23 

GREATEST 
GAINER 

4981 

DEVIN THE DUDE 
J PRINCE /RAP -A -LOT 4 LIFE 68563 /ASYLUM 7.9 

Street Love 

Introducing Joss Stone 

Rich Boy 

The Evolution Of Robin Thicke 

Konvicted 

Ridin High 

Waitin' To Inhale 

CRIME MOB 
GRUNK/G'S UP /REPRISE 44298 /WARNER BROS. 18.98 

Hated On Mostly 

ELLIOTT YAMIN 
HICKORY 90019 18.98 

Elliott Yamin 

THE NOTORIOUS B.I.G. 
BAD BOY 101830'/AG (18.98) 

GERALD LEVERT 
ATLANTIC 100341/AG (18.98) 

BABY BOY DA PRINCE 
EXTREME/TAKE FO' /UNIVERSAL REPUBLIC 007608 /UMRG 

JUSTIN TIMBERLAKE 
JIVE 88062' / ZOMBA 18.98 

13.9 O+ 

Greatest Hits 

In My Songs 

Across The Water 

CORINNE BAILEY RAE 
CAPITOL 66361 12.98 

Futu reSex /LoveSou nds 

Corinne Bailey Rae 

YOUNG JEEZY 
CORPORATE THUGZJDEF JAM 007227' /IDJMG 13.98 

STEPHEN MARLEY 
GHETTO YOUTHS/TUFF GONG /UNIVERSAL REPUBLIC 008354 /UMRG 13.9 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 /UMRG 10.98 

The Inspiration 

Mind Control 

MONICA 
J 78960*/RMG (18.98) 

The Makings Of Me 

THE MCCLURKIN PROJECT 
GOSPO CENTR C 69697 /ZOMBA (-7.98) 

We Praise You 

T.I. 
GRAND HUSTLE /ATLANTIC 83800' /AG (18.98) OO 

JIBBS 
BEASTA/GEFFEN 007855' / INTERSCOPE 40.98) 

King 

Jibbs Feat. Jibs 

KIRK FRANKLIN 
FO YO SOUL/G)SPO CENTRIC 71C19 /ZOMBA (18.98) 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC (18.98) 

ELISABETH WITHERS 
BLUE NOTE 68171 /BLG (17.98) 

CONSEQUENCE 
G.O.O.D. /COLUMBIA 94805 /RED 10K (1228) 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 004421' / I11JMG (13.98) 

Don't Quit Your Day Job 

Let's Get It: Thug Motivation 101 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GROUP /EMI /UNIVEFSAL/ZOMBA 01750 /SONY MUSIC (18.9E) 

NOW 23 

NE YO 
DEF JAM 004934 * /IDJMG (13.98) 

In My Own Words 

PROJECT PAT 
HYPNOTIZE MINDS /COLUMBIA 90910 /SONY MUSIC (18.08) 

Crook By Da Book: The Fed Story 

GNARLS BARKLEY 
DOWNTOWN 7)003 /ATLANTIC (13.98) cU 

St. Elsewhere 

YUNG JOC 
BLOCKBAD BOY SOUTH 83937'/AG (1838) 

New Joc City 

LIL WAYNE 
CASH MONEY /JNIVERSAL MOTOWN 005 24' /UMRG (13.98) 

Tha Carter II 

SHIRLEY MURDOCK 
TYSCOT 9841E5 (17.98) 

Soulfood 

Back To Black 74 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG (18.98 

CIARA 
LAFACE 03336 /ZOMBA (18.98) O+ 

SOUNDTRACK 
MUSIC WORLD /COLUMBIA 88953/SONY MUSIC 18.98 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563' /UMRG 13.9 

DIDDY 
BAD BOY 83864/AG 18.98 

Late Night Special 

Ciara: The Evolution 

Dreamgirls 

Like Father, Like Son 

Press Play:, 1 

BEYONCE 
COLUMBIA 90920 * /SONY MUSIC (18.98) 

FANTASIA 
J 78962 /RMG 18.98 

SOUNDTRACK 
ATLANTIC 94676/AG (18.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 008112' /INTERSCOPE (13.98) 

OMARION 
T U.G. /EPIC /COLUMBIA 81038' /SONY MUSIC 18 

NAS- 
DEF JAM /COLUMBIA 007229' /IDJMG (13.98) 

BOW WOW 
COLUMBIA 87932/SONY MUSIC 18.98 

JAY -Z 
ROC- A- FELLA/DEF JAM 008045' /IDJMG (19.98) O 

TAMIA 
PLUS 1 3784 /IMAGE 15.98 

TYRESE (AKA BLACK-MI 
J 78963 /RMG (18.98) 

THE GAME 
GEFFEN 007933' /INTERSCOPE (13.98) 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 80323 /SONY MUSIC 18.98 

LUDACRIS 
DTP /DEF JAM 007224 /IDJMG (13.98) 

B'Day 

Fantasia 

Tyler Perry's Daddy's Little Girls 

Reflections (A Retrospective) 

21 

Hip Hop Is Dead 

The Price Of Fame 

Kingdom Come El 1 

Between Friends 9 

Alter Ego 4 

Doctor's Advocate 1 

Once Again 1 

Release Therapy 2 

5 

18 

69 

25 

44 NEW 1 

HAYSTAK 
STREET FLAVOR /40 WEST 7920 /STREET LEVEL 15.98 

JILL SCOTT 
HIDDEN BEACH 00019 (18.98) 

B.G. AND THE CHOPPER CITY BOYZ 
CHOPPA CITY 5700 /KOCH (17.98) 

SNOOP DOGG 
DOGGYSTVLE /GEFFEN 008023' / INTERSCOPE (13.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA 18.98 

Crackavelli 38 

Jill Scott Collaborations 3 

We Got This 

Tha Blue Carpet Treatment 

Chris Brown 

UNK 
BIG OOMP 5973 /KOCH (17.98) 

J DILLA 
STONES THROW 2153* (15.98) 

Beat'n Down Yo Block 

Ruff Draft 

24-: 

39'. 

-3 

38 

34 

25;;` 

44 

14 

67 

16 

32 

9 

22 

TRICK DADDY 
SLIP -N- SLIDE /ATLANTIC 83815'/AG (18.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722' / INTERSCOPE 

Back By Thug Demand 

3.98/8.98 
The Breakthrough 

VARIOUS ARTISTS 
SHADY 007885' /INTERSCOPE 13.98 

Eminem Presents: The Re -Up 

CHRISTINA AGUILERA 
RCA 82639/RMG (22.98) 

SUNSHINE ANDERSON 
MUSIC WORLD 010 (15.98) 

LIL' BOOSIE 
TRILL 68587 /ASYLUM (18.98) 

LIL SCRAPPY 
BME /REPRISE 48568 /WARNER BROS. (18.98) 

SLIM THUG PRESENTS BOSS HOGG OUTLAWZ 
BOSS HOGG OUTLAWZ 5526 /KOCH (17.98) 

BRIAN MCKNIGHT 
WARNER BROS. 44468 (18.98) 

JIM JONES 
KOCH 5964 (17.98) 

EL -P 
DEFINITIVE JUX 137' (15.98) 

Back To Basics 

Sunshine At Midnight 16 

Bad Azz - 2 

Bred 2 Die - Born 2 Live 5 

Serve & Collect 10 

Ten ; ++ 
4 

1 

55 

4 

21 

44 

10 

Hustler's P.O.M.E. (Product Of My Environment) 

I'll Sleep When You're Dead 

mata *or Meek of APRIL 7, 2007 I For chart reprints call 646.654.4633 

BETWEEN THE BULLETS rgeor. 

BEST YET FOR HOUSTON, STONE 
TIE third time around for Marques I- ouston 
ani Joss Stone offers both artists ther high- 

est career debuts on The Billboard 200 and 
ToD R&B/Hip-Hop Albums. 

b ouston s `Veteran" becomes 

his first No. 1 on the latter list 

and enters the big board at No. 

5 cn 68,000 copies. That's a 

sligh- improvement from sec- 

ond album "Naked," which 
openUd at 63,000 in 2005. 

=oss Stone enters the R&B 

chart at No. 4, the highest debut fro -n a 

British act since Floetry daimed No. 2 with 

"Flo'Ology" in 2005. Stone lands a week after 

fellow Brit Amy Winehcuse 
debuted at No. 10 with "Back 

to Black" on this list. 

"Introducing Joss Stcne" 
celebrates her best Billboard 

200 week at No. 2 (118000 
sold; but she trails Houston 

at core R&B /hip -hop stoles. 
-Raphael George 

Go t www.billboard.biz for complete chart data I 47 
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RHY1'HIVIIC`, AIRPLAY, 

áá3á 
2 12 

DON'T MATTER 
A. ® THIS IS WHY I'M HOT 

IMIMS (CAPITOL) 

ICE BOX 
OMARION (T.U.G. /COLUMBIA) 

AHTIST 

AIRPLAY 
MONITORED BY 

CO HOT 

R &13 /HIP -HOP AIRPLAY 

7u ti1 r n o.ASE 

- T R T INTERSCOPE 
22- LOST WITHOUT U 

ROHM iHICKE (SRAK/ 
2 BUDDY 

MUST) SOULCHILD (ATLANTIC) 

3 I'M A FLIRT 
R. KELLY OR BOW WOW (FEAT. T.I. 8 T.PAIN) (COLUMBIA/JIVE /ZOMBA) 

.THIS 

.ICE 

7 
.LAST 

.POPPIN' 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

IS WHY I'M HOT 
MIMS (CAPITOL) 

BOX 
°MARION (T.U.G. /COLUMBIA) 

NIGHT 
DIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA) 

9 t 
. GO GETTA 

YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ /DEF JAM /IDJMG) 

10 

11 

I 

DON'T MATTER 
AKON (KONVICT /UPFRONT /SRC /UNIVEflSAL MOTOWN) 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

13 

MIROCK 

15 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

YO HIPS 
CRIME MOB 

YO 
IL SCRAPPY (CRUNN/BME /REPRISE /WARNER EROS.) 

LIKE A BOY 
CURA (LAFACE /ZOMBA) ®- 2 STEP 
UNK (BIG OOMP /KOCH) 

l*P 

l*l' 

Ll 

L4f 

. I PROMISE 
CIARA (LAFACE / ZOMBA) 

IIBECAUSE OF YOU 
W NE -YO (DEF JAM /IDJMG) I AND I AM TELLING YOU I'M NOT GOING 

JENNIFER HUDSON (MUSIC WORLD /COLUMBIA) Ili 
1 Imp 1ST TIME Mr YUNG JOC FEAT. MARQUES HOUSTON 8 TREY SONGZ (BLOCK/BAD BOY SOUTH/ATLANTIC). 

IN MY SONGS 12 
GERALD LEYEM (ATLANTIC) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

lbTAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE/JIVE/ZOMBA) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

Nielsen 
Broadcast Dala 
Sv SIPrs 

SALES DATA 
COMPILED BY 

Nielsen 
Sou ndScän 

AI)lJia' R&I3... 

PRINT / P 

GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

WHEN I SEE U 
FANTASIA (J /RMG) 

TOP BACK 
T.I. (GRANO HUSTLE /ATLANTIC) 

UPGRADE U 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

ONE 
TYRESE (J /RMG) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP /DEE JAM /IDJMG) 

MAKE IT RAIN 
FAT JOE FEAT. UL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN) 

WE TAKIN' OVER 
DJ KHALED (TERROR SQUAD /KOCH) 

COME WITH ME 
SAMMIE (ROWDY /UNIVERSAL MOTOWN) 

ROCK STAR 
DA SHOP BOYZ (ONOECK/UNIVERSAL REPUBLIC) 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN / INTERSCOPE) 

IT'S ME SNITCHES 
SWIZZ BEATI (UNIVERSAL MOTOWN) 

CIRCLE 
MARQUES HOUSTON (T.U.G. /UNIVERSAL MOTOWN) 

CHANGE ME 
RUBEN STUDDARD (J /RMG) 

WE RIDE ((I SEE THE FUTURE)) 
MARY J. BLIGE (MATRIARCH /GEFFEN) 

MAKE YA FEEL BEAUTIFUL 
RUBEN STUDDARD (J /RMG) 

LET'S STAY TOGETHER 
LYFE JENNINGS (COLUMBIA) 

GET BUCK 
YOUNG BUCK (G- UNIT / INTERSCOPE) 

TEACHME 
MUSI° SOULCHILD (ATLANTIC) 

et 

, 
GIVE IT TO ME 
TIMBALAND (MOSLEM /BLACKGROUND /INTERSCOPE) 

I WANNA LOVE YOU 
AKON FEAT. SNOOP DON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

Aftk HOT R&13 /HIP -HOP 
SINGLES SALI=S 

E1i.G . ... 

ARTIST rRINT PR01 TIO': , 

LET'S FALL IN LOVE AGAIN 
RACHEL BROWN JRn I ^.911' C i JP FACE2FACE) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

GET TO THE MONEY 
REEC (BULLS EYE/FACE2FACE) 

COME CLOSE 
30 (BODY HEAD) 

LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) . GOT BUMP IN DA TRUNK 
SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK) . AINT NO LOVE SONG 
CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT) . BUSSA MOVE 
STEVE AUSTIN FEAT. TUM TUM (YMC) . TONIGHT (TONIGHT IS THE NIGHT) 
SILVA JAGUAR (SILVA JAGUAR /RPM CONSULTING) . BOY LOOKA HERE 
RICH BOY (ZONE 4 /INTERSCOPE) 

IIITHIS IS WHY I'M HOT 
MIMS (CAPITOL) . LEAN 
B.O.M.B. (MONEY IN DA BANK/FACE2FACE) 

1.111 N) 

DIr 
IGET BUCK 

YOUNG BUCK (G- UNIT / INTERSCOPE) 

I REMEMBER... 
MELISA MORGAN (LU ANN / ORPHEUS) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

IWHAT BOYZ LIKE 
PIT 6 CROW (BLACK 8) 

KOOL AID 
UL' BASS FEAT. JT MONEY (PIPELINE) 

I'M A FLIRT 
R. KELLY FEAT. T.I. 6 T -PAIN (COLUMBIA/JIVE /ZOMBA) 

WOULDN'T GET FAR 
THE GAME FEAT. KANTE WEST (GEFFEN) 

LAST NIGHT 
GIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

III'M ON IT 
LENARD FEAT. PAPA REU (CLEARVISION) 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM /IDJMG) 

IBECAUSE OF YOU 
NE-YO (DEE JAM /IDJMG) 

CALL ON ME 
JANET 6 NELLY (VIRGIN) 

48 I Go to www.billboard.biz for complete chart data 

UNIVERSAL MOTOWN) l*I 

YOU 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

ON THE HOTLINE 
PRETTY RICKY (BLUESTAR /ATLANTIC) 

9 10 

LAST NIGHT 
BIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN / INTERSCOPE) 

GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM /ABM / INTERSCOPE) 

GIVE IT TO ME 
TIMBALAND FEAT MELLY FURTA00 8 JUSTIN TIMBERLAKE (MOSLEY /BLACKGROUNSANTERSCOPE) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD /IMPERIALNIRGIN) 

BECAUSE OF YOU 
NE -YO (DEE JAM /IDJMG) 

THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

THE WAY I LIVE 
BABY BOY OA PRINCE FEAT. LIL B00SIE (UNIVERSAL REPUBLIC) 

RUNAWAY LOVE 
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEE JAM /IDJMG) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

I . GO 
YOUNG 

GETTA 
JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM /IDJMG) 

OUTTA MY SYSTEM 
BOW WOW (COLUMBIA) 

.WE FLY HIGH 
JIM JONES (KOCH) 

BUY DRANK (SHAWTY SNAPPIN 
T -PAIN FEAT. YONG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA) 

®M ®I 
EMI 

I TRIED 
BONE THUGS -N- HARMONY FEAT. AKON (FULL SURFACE / INTERSCOPE) 

BEAUTIFUL LIAR 
BEYONCE 6 SHAKIRA (COLUMBIA) 

LIKE A BOY 
CIARA (LAFACE /ZOMBA) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (TVT) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

3 AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON (MUSIC WORLD /COLUMBIA) 

4 

5 . 
®TAKE 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

BUDDY 
MUSIO SOULCHILD (ATLANTIC) 

ME ASIAM 
MARY J. ELIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

- A 

CAN'T GET ENOUGH 
TAMIA (PLUS 'IMAGE) 

CHANGE ME 
RUBEN STUDDARD (J /RMG) 

y 

n I 

. 
, 

STRUGGLE NO MORE (THE MAIN EVENT) 
AMHOMF HAMILTON, JAHEIM 6 MUSIO SOULCHILD (ATLANTIC) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

B 2 

83 
LISTEN 

MAKE YA FEEL BEAUTIFUL 
RUBEN STUDDARD (J /RMG) 

BEYONCE (MUSIC WORLD /COLUMBIA) 

BE WITH YOU 
ELISABETH WITHERS (BLUE NOTENIRGIN) 

I 5 

06 

1 

MORE THAN FRIENDS 
FREDDIE JACKSON (ORPHEUS) 

WHEN I SEE U 
FANTASIA (J /RMG) 

I 7 WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER BROS.) 

n 8 SHOO BE DOO (NO WORDS) 
MACY GRAY (WILL.I.AM /GEFFEN) 

n 9 

20 
1111 

DEEPER STILL 
RICK JAMES (STONE CITY) 

FORCE OF NATURE 
SUNSHINE ANDERSON (MUSIC WORLD) 

21 1 

SIMPLE THINGS 
ELISABETH WITHERS (BLUE NOTE /VIRGIN) 

SEPTEMBER 
KIRK FRANKLIN (STAK/CONCORD) 

111 
IUM GOOD 

SMOKIE NORFUL IEMI GOSPEL) 

HEAVEN 
JOHN LEGEND (G.0.0.0. /COLUMBIA) 

I APOLOGIZE 
K -CI (HEAD START /BUNGALO) 

t HIl"PR1=I)IC;1"C)R 
DAT /. PROVIDED Dt 

See chart legend for rules and explanations. Yellow indicates recently tested title. 
indicates New Release. 

A9TIST/Tk9e/'_ ABEL (SCOre) 

R&B /HIP -HOP AIRPLAY 

YOUNG JEEZY F 

T-PAIN FEAT. Y . -, :. s_c ., 

Last Night ATLANTIC (66.2) 

Go Gene IDJMG (65.5) 

Buy You A Drank (Shawty Snappin) ZOMBA (84.0) 

ROCk YO Hips WARNER BROS. (73.8) 

lite A Boy ZOMBA (73.1) 

2 Step KOCH (74.5) 

BecaJse Of Ycu IDJNc(77.1) 

Can) Get Enodgh IMAGE (79.8) 

When I See You HMG (82.3) 

a My System COLUMBIA (69.3 

ROSS, FAT JO 
We Takte' Over 6CH(79... 

Come With Me UNIVERSAL MOTOWN (82.8) 

G ve II To Me INTERSCOPE (83.2) 
Diamonds IDJMG (84.5) 

RHYTHMIC 

9 

13 

14 

15 

16 

18 

26 

27 

30 

37 

38 

49 

72 

GAT It To Me INTERSCOPE (80.3) 

BeCa4se 01 YCU IDJNG (77.1) 

Lost Without U INTERSCOPE (88.7) 

Mat Goes Around...Comes Around ZOMBA (78.7) 

GO Getta IDJMG (65.5) 

Buy You A Drank ( Shawty Snappin) ZOMBA (72.5) 

I Tried INTERSCOPE (70.3) 

Beautiful Liar COLUMBIA (76.0) 

Like A Boy ZOMBA (72.8) 

2 Step Kepi (743) 
`, When It Was Me RMG (70.9) 

JJ3TIN TIMBE 
)(DUNG JEEZY 
T-PAI 
BON 

FA 
DEE 
.1 DJ 

We Takin' Cver KOCH (73.0) 

Rock Yo Hips WARNER BROS. (67.7) 

Diamonds IDJMG (80.9) 

What I Need ZOMBA (72.1) 

TBC Little Too Late UMLERSAL MOTOWN (76.7) 4111111 

9 

11 

15 

16 

18 

21 

22 

23 

24 

26 

28 

40 

ADULT RIMS AND RHYTHMIC AIRPLAY: 72 adult RUB stations and 68 rhythmic stations are 
ek.cfronically monitored by Nielsen Broadcast Data Systems, 24 hours a day. 7 days a week. r_'. 2007 
VNU Business Media, Inc. and Nielsen SoundScen. Inc. HOT RAB /HIP -HOP SINGLES SALES: this data 
is used to Compile Hot R88 /Hip -Hop Songs. © 2007 VNU Business Media. Inc. and Nielsen 
SoundScan. Inc. HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of 
Think Fast LLC. 
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NCR/ SALES DATA 
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1Ax 

3 :53 ,á 3c 

1 15 

O 2,. 
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O 5 7 
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'F 10 10 
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18 '9 
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TITLE 
,ER (SONGWRITER) 

BEER IN MEXICO 
B CANNON K CHESNEY jK.CHESNEY 

Artist 
IMPRINT C. NUMBER / PROMOTION LAUT 

Kenny Chesney 
e BNA' 

LAST DOLLAR (FLY AWAY) 
I! GALLIMORE,T.MCGRAW,D.SMITH (W.K.ALPHIN) 

WASTED 
',1. BRIGHT (T.VERGES,M.GREEN,H.LINDSEY) 

STAND 
L.HUFF,RASCAL FLATTS (B.DALYD.ORTON) 

ANYWAY 
'.1. MCBRIDE (M. MCBRIDE,B.WARREN,B.WARREN) 

SETTLIN' 
I+ GALLIMORE,K.BUSH,J.NETTLES (J.NETTLES.K.BUSH.T.OWENS) 

I'LL WAIT FOR YOU 
i-- CANNON (H.ALLEN.B.ANDERSON) 

LADIES LOVE COUNTRY BOYS 
F ROGERS ( J.JOHNSON,G.TEREN,R.RUTHERFORO) 

HIGH MAINTENANCE WOMAN 
KEITH (T.KEITH,T.WILSON,D.SIMPSON) 

STUPID BOY 
'I. HUFF.K.URBAN (S.BUXTON,D.BRYANTD.BERG) 

LONG TRIP ALONE 
3 BEAVERS (S.BOGARD,B. BEAVERS,D.BENTLEY) 

GOOD DIRECTIONS 
C. CHAMBERLAIN (L.BRYAN,R.THIBODEAU) 

A FEELIN' LIKE THAT 
M WRIGHT (0.L.MURPHYI.DEAN,K.TRIBBLE) 

A WOMAN'S LOVE 
A KRAUSS (A JACKSON) 

MOMENTS 
LEO,T.GENTRY (A.TATE,S.TATE,D.BERG) 

LIPS OF AN ANGEL 
I STOVER (A. WINKLER,R_HANSON. L GARVEY.M. KING,M. RGD)EN,B HOWES) 

Tim McGraw 
e cuR 

Carrie Underwood 
O ARISTA/ARISTA NASHVILL- 

Rascal Flatts 
e LYRIC SISEE'. 

Martina McBride 
e R( ' 

Sugarland 
IS MERCUY 

Joe Nichols 
e UNIVERSAL SOU Tr 

Trace Adkins 
0 CAPITOL NASHVILL'. 

Toby Keith 
OO SHOW DOG NASHVILI 

Keith Urban 
0 CAPITOL NASHVILI I 

Dierks Bentley 
e CAPITOL NASHVB1r 

Billy Currington 
e MERCER. 

Gary Allan 
e MCA NASHVILJ 

Alan Jackson 
era ARISTA NASHVILI 

Emerson Drive 
e MIDAS, /NEW REVOLUTI) 

Jack Ingram 
e BIG MACH: 

GREATEST 
GAINER 

TICKS 
E R OGE R SJB. PA IS L E Y, K. LO V E L A C E, T.0 W E N S) 

ME AND GOD 
F ROGERS (J. TURNER) 

DON'T MAKE ME 

AIR 
POWER 

FIND OUT WHO YOUR FRIENDS ARE 

LUCKY MAN 
M WRIGHT,R.RUTHERFORD (D.C.LEE,D.TURNBULL) 

STARTIN' WITH ME 
J. RITCHEY (J.OWEN,K.MARVELL,J.RITCHEY) 

WRAPPED 
T. BROWN,G.STRAIT (B.ROBISON) 

LOST IN THIS MOMENT 
J. RICH,B.KENNY (K.ANDERSON.R.CLAWSON,J. D.RICH) 

JOHNNY CASH 
M. KNOX (J.RICH.V.MCGEHE,R.CLAWSON) 

DIXIE LULLABY 
D. GEHMAN,J.POLLARD (PGREEN,RDAVIS,J.POLLARD) 

TEARDROPS ON MY GUITAR 
N. CHAPMAN (T.SWIFT,L ROSE) 

A DIFFERENT WORLD 
'Ji.A.MILLER,D.OLIVER (M.NESLER,J.HANSON.T.MARTIN) 

GUYS LIKE ME 
I.JOYCE (E.CHURCH,O.RUTTAN) 

I WONDER 
B. CHANCEY ( K. PICKLER ,C.LINDSEY.A.MAYO,K.ROCHELLE) 

Brad Paisley 
Or ARISTA NASHVILLI 

Josh Turner 
e MCA NASHVILI ! 

Blake Shelton 
e WARNER BROS.'L' 

Tracy Lawrence 
ea ROCKY COMFORT -CR 

Montgomery Gentry 
O COLUMI 

Jake Owen 
0 RC: 

George Strait 
O MCA NASHVILL 

Big & Rich 
OO WARNER BROS.,WR' 

Jason Aldean 
O BROKEN BO. 

Pat Green 
0 Bl, 

Taylor Swift 
O BIG MACHO. 

Bucky Covington 
LYRIC STRI) 

Eric Church 
O CAPITOL NASHVII 

Kellie Pickle, 
e BN, 

Wob 

1 

2 

3 

4 

5 

6 

7 

1 

3 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

Lead single!j` 

tom 'Big 
Dog Daddy, 

due June " 

12, is s 

Oklahoman' 
33rd top 10'1, 

Of those, la 
reached 

No.1. 

Sugle 
achieves 

Airpower 
status. Album 

sports two, 

versions; one 

solo take 

and another 

fmturing 11m 

McGraw 
and Kenny 

Chesney. 

I 

A remake of 

Eddie Raboitt 

Ma.1 from 

1979 debuts 

as program- 

mers sample 
McGraw's 

new "Let It 

GO" set 

F3 

3: 3- 

3 3; 

3. 41 

4B 4; 

3.. 46 

4 5 

54 56 

38 4 4 

40 3; 33 

41 4' 41 

43 43 

4) 43 

44 41 3) 

5? 6) 

5 54 

47 4i 43 

48 43 51 

5? 

53 53 

, 5' 

S 53 

5t9 4 N 

O = 
58 59 - 

1:1 =I 

TITLE o' i 3ó PRODUCER (SONGWRITER) 

2007 

Artist 
IMPRINT K NUMBE3.' PROMOTION LABEL 

ISN'T SHE Carolina Rain 
C. BLACK,CAROLINA RAIN (R.BOYER,P.DOUGLAS,R.HARBIN) e EQUITY 

I GOT MORE Cole Deggs Anc The Lonesome 
M. WRIGHT,R.RUTHERFORD (J )OLLINS,R.RUTHERFORD) COLUMRI 

THAT KIND OF DAY Sarah Buxton 
It HUFF.C.WISEMAN (SSUXTOfr,J.STOVER.G. BARNHILL) LYRIC STRE. 

ALL MY FRIENDS SAY Luke Bryan 
J. STEVENS (L. BRYAN,J.STEVENS,L.WILSON) O CAPITOL NASHVI_. 

A LITTLE MORE YOU Little Big Town 
W. KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK,K. ROADS, P .SWEET,K.FAIFCHILD,J.WESTEPDOK) a E011 

THESE ARE MY PEOPLE Rodney Atkins 
T.HEWITT (R.RUTHERFORD,D.6ERG) a CO-- 

TOUGH Craig Morgan 
C. MORGAN,RO'DONNELL,K.S -EGALL (M.CRISWELL,J.LEATHERS) a BROKEN HO's 

MISSING YOU 2007 Alison K-aussAnd John Waite 
.I WAITE. S. HAGGETT (J.WAITE M. LEONARD.C. SANFORDI 0 ROUNDER 

(YOU WANT TO) MAKE A MEMORY 
D.HAPE(J BON JOVI,RSAMBORA,D.CHILD) 

Bon Jovi 
ISLAND /MERCURY 

COME TO BED etchen Wilson 
M WRIGHT,J.RICH.G W LOON (A.MCGEHE,J. R CH) e COLOMBI 

SAY YES Dusty Drake 
D.ORAKE,B.OECKER (B.JAMES,D.SCHLITZ,J.TURNER) a BIG MACH: 

WHAT I DID LAST NIGHT Catherine BITS 

B. BEAVERS (C.BRITTB.PINSON) I` 

TENNESSEE The Wreckers 
J. LEVENTHAL.RDEPOFI (J.HARP) OO MAVERIC;NVARNER BROS G- 

COME ON RAIN Steve Holy 
0 CI, 

Jasor Michael Cerro' 
J ARISTA NASAS 

Lee Bric 
C) ASYLUM-C. 

Dcrovan Chapmal' 
e CATEGO' 

Terri Diet, 

O. JOHNSON (D.JOHNS)N.BBLNCH) 

LIVIN' OUR LOVE SONG 
D.GEHMAN ( J. M .CARRDLL,G.MITCHELL,T.GALLOWAY) 

SHE AIN'T RIGHT 
D.JOHNSON (N.THRASHER,M DULANEY,W.MOBLEY) 

HOUSE LIKE THAT 
R.TERMINI,B.J.WALKER,JR. (..JOHNSON) 

DIRTY GIRL 
G.FUNDIS (R. RUTHERFORO,TSHAPIRO) 

LAST GOOD TIME 
FLYNNVILLE TRAIN,D.EARRIK :C.WISEMAN,N.COTY) 

Flynnville Trar 
e _-IOW DOG NASH 

BOMSHEL STOMP Bomshl' 
C. HOWARD,E.PITTARE_LI (BLF,KRISTY G..E.PITTARELLI,C.CLARK) Oe C. 

MORE Rockie Lynn, 
B,CHANCEY (R.LYNNE,D.MORGAN) At UNIVERSAL S(- 

JUST MIGHT HAVE HER RADIO ON 
NOT LISTED (NOT LISTED) 

CALLING ME 
D. HUFF (C. WISEMAN,A.ROBOFF) 

FAMOUS IN A SMALL TOWN 
FLIDELL,M.WRUCKE (M.LA48ERT,T.HOWARD) 

SPOKEN LIKE A MAN 
TJOHNSON,R.L.FEEK (D.FRASIER,E.HILL,J.KEAR) 

-rent Tomlinsol 
e LYRIC STR. 

Kenny Rogers Feattrng Don Henley 
A CAPITOL NASHto_. 

Wranda Lambert 
e COLUI: 

Blaine Larsen 
GIANTSLAYER 

SUSPICIONS Tim McGray. 
B.GALLIMORE (D. MAL_ OY,R .M000RMICK,E.RABBITT,E.STEVENS) e C' 

MISSING YEARS 
A.S.MARTIN (PHOWELL,D.O'BRIEN,D.GRAY) 

MISSING MISSOURI 
M.BRIGHTS.EVANS (M.KERR T.TOMLINSON,D.WELLS) 

FALL 
K.STEGALL (C.MILLS,S.LEMAIRE,B.MINOR) 

DAISY 
B.GALLIMORE (D.TOLLIVER,A. SMITH,C.WARRIX) 

Little Tex. 
e MON 

Sara Evan. 
e 

Clay Walk, 
ASYLUM -C 

Haíway To Nazar.) 
IS MERL. 

m 

Y aa 

31 

32 

33 

34 

35 

36 

37 

34 

39 

32 

41 

42 

43 

35 

45 

46 

42 

48 

49 

50 

48 

52 

53 

54 

42 

56 

57 

52 

59 

60 

ARTIST,TitleARREL (Score I 

COUNTRY 

Beer In Mexico FINA (79.9) 

Last Dollar (Fly Away) CURB (82.7) 

Wasted ARISTA NASHVILLE (81.9) 

Stand LYRIC STREET (87.9) 

Anyway RCA (80.7) 

Seltlln MERCURY (89.6) 

Ill Wait FOr YOU UNIVERSAL SOUTH (91.5) 

High Maintenance Woman SHOW DOG NASHVILLE (78.7) 

Long Trip Alone CAPITOL NASHVILLE (82.6) 

Good Directions MERCURY (90.7) 

11,1íA PflOVIVEO BY 

O 
See chart legend for rules and explanations. ' eeow indicates ret ently ested its, 

Cha t Rank 

indicates New Release. 

1 

2 

3 

4 

5 

6 

7 

9 

11 

12 

ARTIST/Tn e'_Af E (L3core) Chart Ran< 

r Feelir ' Like That MCA NASHVILLE (81.81 

A Woman's Love ARISTA NASHVILLE (88.4) 

Msments MIDAS (81.8) 

Dm` Make Me WARNER BROS. I87 7) 

Fit() Out Who Your Friends Are Rom COMFOR-(80.4) 

Lucky Man comma (94.7) 

Sralin "lith Me RCA (88.2) 

A Different World LYRIC STREET (73.7) 

I Vrooder BNA (04.8) 

Tot gh BROKEN BOW (88.3) 

18 

1J 

13 

13 

2) 
21 

2? 

23 

3) 
3r 

Don't miss another important 

R &R COUNTRY DAILY 

lJ p I)AT E 
Visit www.radioandrecords.com to sign up for your free daily 
Country Radio Blast. 

RaclioanclRec;orcls.com 
FOr COUNTR" SONGS: 123 country stations are electronically monitored by Nielsen Brcadcast Data 
5,, , -ms, 24 hours a day. 7 days a week. Airpower awarded to songs appearing in the top 20 on both 
tie 3DS Ai-play and Audience charts for the first time with increases in both detections and 
ate ience. e. 2007 'MU Business Media, Inc. All rights reserved. 

FITrREDICTOR: le 2007. Promosquad and HitPredictor are trademarks of Think Fast LLC. 

ALL HARTS: See Chart Legend for rules and explanations. 

BETWEEN THE BULLETS wjessernobinko-, tr c x' 

BON JOVI'S `MEMORY' HITS COUNTRY ROAD 
Bon Jovi has already ce<ebrated a No. 1 court:). single with Sug- 

arland's Jennifer Nettles, and frontrnan Jon Bon jovi once took 

a brief chart excursion with the late Chris Let ouo. But neither 

the band nor its namesake have ap- 

peared on Hot Country Songs wit-tout 

collaborators until now, as the group's 

"(You Want To) Make a Memory" tat( ' 

the Hot Shot Debut at No. 39. 

With 1.6 million audience impres- 
sions at 35 monitored stations, the 
entry is the highest non -collaborative 

ie-444; 

country debut by a non -core act in the 17 -'Tar Nielsen BDS 

era. It tops a No. 44 start by Van Zant's "Help Somebody" on 

the March 26, 2005, chart. That track peak_ at No. 8. 

Before Van Zar -, Aaron Neville 

and John Mellencanp were the only 

non -country artists appear as high 

in the Nielsen BD span. Nevillé s 

cover of George Jotes' "The Grand 
Tour" hit No. 38 ir_ 1993; Mellen - 
camp's "Our County" peaked at No. 

39 last December. -Wade Jesslen 

4 
ree 

.r 

['eta for week of APRIL 7, 2007 For chart reprints call 646.654.4633 o to www.bluboard.biz for complet chart data 51 
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TOP 

LATIN ALBUMS. 
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aW 
3o ARTIST 

Egl 
3 3 á 3é 

1 

o 

112 
7 6 6 

8 4 3 

`[+} 

NEW 

NEW 

11 7 8 

12 9 9 

'3 11 

14 

15 3 15 

16 15 18 

12 59 

20 23 

19 17 16 

20 14 13 

21 18 12 

22 11 10 

23 21 26 

24 22 20 

25 19 19 

DISTRIBUTING LABEL (PRICE) 

Title Q 44f4", 

JUAN LUIS GUERRA Y440 La Llave De Mi Corazon 

AVENTURA K.O.B.: Live 
2 

MARCO ANTONIO SOLIS La Historia Continua... Parte III 

VALENTIN ELIZALDE Vencedor 

LOS CAMINANTES La Historia... Lo Mas Chulo, Chulo, Chulo 
(12 Rai ± 

MIGUEL BOSE Papito 
.99903 (18.98) 

Amar Es Combatir,,2; MANA 
Al, .1 , 1111 (18.98) 

VALENTIN ELIZALDE 
I , a 1 I n'n 

Lobo Domesticado 

GUSTAVO LAUREANO Kingcallero Del Amor 

BRONCO LOS BUKIS ' LOS TEMERARIOS B.B.T. 2 

DON OMAR King Of Kings 
OH .L,;' r':., II. I5 98) 

RBD Celestial 
LAI TELEVISA 75852/VIRGIN (13 98) 

VARIOUS ARTISTS WY Records Presents: Los Vaqueros 
',NY 008010 MACHETE (13.98) e 

LOS CREADORFZ DEL PASI10 WRAGUENSE N ALFREDO RAMIRQ Rece. Redo Ms Cresa, ez 

Ds -22t. 25_ 111.98) 

XTREME Haciendo Historia 
LA CALLE 0011!50 (13 981 

WISIN & YANDEL Pal Mundo e 
MACHETE 561402 (15.98) O 
LOS HOROSCOPOS DE DURANGO Desatados 
DISA 720955 111.98) (8 

LOS CUATES DE SINALOA Puro Sierreno Bravo 
:7G NORTE 04734 (11.98) 

MARCO ANTONIO SOLIS La Historia Continua... Parte II 

351643)5G (13.98) n 
DIANA REYES Te Voy A Mostrar 

AL LATINO 008411 (12.98) 

LOS TUCANES DE TIJUANA El Papa De Los Pollitos 
317,,Ú0 (13.98) 

LEO DAN La Historia 
i, 981 

Masterpiece: Nuestra Obra Maestra 
_ _ATINO (15.98) 

RAKIM Si KEN -Y 

LUNY TUNES S TAINY Mas Flow: Los Benjamins 
_.E ALHETE (15.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 
En1(nvISA 3527 -_ J RAI 

O 

CI 

} 

2 

6 

1 

9 

10 

2 

13 

1 

4 

18 

2 

< S r ARTIST 3 3 Nc 3ó "PRINT 8 NUMBER /DISTRIBUTING LABEL (PRICE) 

)!! D LOS TERRIBLES DEL NORTE 30 Corridos: Historias Nortenas 
VV FTDIE 1969 19.96) 

30 39 

Title 

28 23 22 

29 26 24 

30 24 25 

31 16 17 

32 31 33 

33 25 14 

e 40 44 

35 29 35 

36 36 34 

MONCHY & ALEXANDRA Exitos 
8 N 50191 /SONY BMG NORTE (13.98) 

YURIDIA Habla El Corazon 
'T'IV BMG NORTE 02496 

VARIOUS ARTISTS NOW Latino 2 
g8IXV UNIVERSAL IAlUd (18.981 

HECTOR "EL FATHER" The Bad Boy 

ALACRANES MUSICAL La Mejor... Coleccion 

MARCO ANTONIO SOLIS Trozos De Mi Alma 2 

LOS ORIGINALES DE SAN JUAN Ojala Que La Vida Me Avance 

JULIETA VENEGAS 
NV BMP.'.: 

ANA GABRIEL La Reina Canta A Mexico 
IS BI.'C. fd':- ' 115 98) 

Limon Y Sal 

RICKY MARTIN Ricky Martin: MTV Unplugged 

37 39 36 
LA 5A ESTACION El Mundo Se Equivoca 

'dY BMG NORTE a_ 16 o 

38 33 41 

44 30 

40 32 21 

41 43 43 

42 35 42 

43 34 32 

44 28 37 

5 ©® 
3 46 27 27 

8 47 38 31 

2 Q 57 62 

1 O 
59 

7 © 

RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Corridos: Histories Morteros 
l 060 114 981 

DJ NELSON Flow La Discoteka 2 
?. LATINO (14.98) 

JENNIFER PENA Dicen Que El Tiempo 
98) 

KINTO SOL 
-. UG (12.98) 

Los Hijos Del Maiz 

LOS BUKIS 
181105155 352638(110 (11.98) 

30 Recuerdos 

A P. OUNINNIAN PWSWIS USA ALL STARZ Fron Kumbia Kings To Kirbla AA Starr 

TELEVISA 73597 (15.98) 

VALENTIN ELIZALDE En Vivo Vol. II 

ERSAL LATINO 004333 (9.98) 

LOS RAZOS DE SACRAMENTO Y REYNALDO Rifando La Suerte 
VV BMG NORTE 02257 (12.98) 

VALENTIN ELIZALDE La Historia: Homenaje A "El Gallo De Oro" 

CONJUNTO PRIMAVERA El Amor Que Nunca Fue 

PACE 
SETTER 

100 
AVENTURA God's Project E 

B11Ci 'RTC __ 

Thu Lost City 

>< 
W 3o 0, ARTIST 

s-3 á3 á 3ó IMPRINT A NUMBER ( DISTRIBUTING LABEL (PRICE) 

ALEJANDRO SANZ El Tren De Los Momentos 
98) 

26 51 49 45 

11 52 12 29 

14 53 41 38 

2 54 45 48 

2 55 37 28 

16 56 46 49 

1 57 47 52 

14 

Title 

RICARDO MONTANER Las Mejores Canciones Del Mundo 
I, LEVI:,: , 

ALEGRES DE LA SIERRA Lagrimas En La Sierra 

SIN BANDERA Pasado 
98) 

JOSE LUIS RODRIGUEZ La Historia Del Puma 
- 581 ;18.98) 

CALLE 13 
EMG NORTE (15.98) 

ANA GABRIEL Historia De Una Reina 

69 63 
LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 

8 59 50 40 

9 60 61 60 

1 61 52 56 

13 62 58 53 

TITO NIEVES Canciones Clasicas De Marco Antonio Solis 
LLE 33 U 113.98) 

R.K.M. & KEN -Y Masterpiece: Sold Out 
rH 0080. ')IVERSAL I /.LINO 112.981 + 

LOS TIGRES DEL NORTE 
.ISA 352922'50 Ils 9, 

La Muerte Del Soplon 

ANDREA BOCELLI Amor 
1 -SAL LATINO (18.98) 

16 63 55 51 
DADDY YANKEE Barrio Fino: En Directo 

OPE (12.98) 8K 

3 

23 

23 

12 

20 

6 

5 

58 

40 

7 

11 

2 

30 64 

16 65 

48 

62 

58 

71 

LOS ORIGINALES DE SAN JUAN Linea De Oro 
F.ION 310996/UG (5.98) 

LOS RIELEROS DEL NORTE Linea De Oro 
157698(55 (5.98) 

30 66 60 55 
K -PAZ DE LA SIERRA Conquistando Corazones r 6 

DISA - 

6 67 56 47 
GIPSY KINGS Pasajero 

12 
NONESUCH ': ARNER BROS. (18.98) 

2 68 63 54 
VICENTE FERNANDEZ La Tragedia Del Vaquero 

13.98) 

37 

45 

21 69 70 69 
ALACRANES MUSICAL Linea De Oro 

45 

13 

4 

5 

70 

SOUNDTRACK 

PAOUITA LA DEL BARRIO Puro Dolor 

72 

65 68 

NE-ENTIY 

I 65 

NE-EN1NY 

49 74 53 57 

50 75 68 - 

LOS BUKIS 
FONO'; 

La Mejor... Coleccion 

PAULINA RUBIO 
iii .15.98) 

JENNI RIVERA Parrandera, Rebelde Y Atrevida (- 

Ananda T" 

CONJUNTO PRIMAVERA Para Ti...Nuestra Historia 

INTOCABLE Crossroads: Cruce De Caminos 
EMI TELEVISO 'E 981 

CONJUNTO PRINIAVEIOA La Mejor... Coleccion: 30 Super Exitos 
FONOVISA 355 , 

33 

23 

10 

6 

68 

NOT LATIN SING: A panel of 101 stations (26 Latin pop. 12 tropical, 13 Latin rhythm, 50 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. 's` 2007 VNU Business Media, Inc. 
All rights reservec TOP LATIN ALBUMS: See Charts Legend for rules and explanations. <'' 2007. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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LAl IN SONGS,. 

,d .4! 6.5 TITLE 
g CNGWRITE °. 

. !MLA LLAVE DE MI CORAZON 

MANDA UNA SENAL 
A.GONZALEZ .FOLbLHA1 

0 4 

6 z ï 

7 ï 3 

o 
9 6 2 

12 12 

11 9 6 

14 15 

13 11 16 

13 8 

21 24 

34 44 

19 20 

18 10 14 

19 8 33 

20 15 19 

20 17 

24 50 

CD 46 47 

36 26 

CD 

ESE 

GREATEST 
GAINER 

Artist áo 
IMPRINT / PROMOTION LABE', E 

Juan Luis Guerra Y 440 
EMI '! 

Mana 
WARNER LAI . 

DETALLES 
1. HURTE (N.HERNANDE'_ 

IGUAL QUE AYER 
.: uL,:LJ. NIEVES.R PINA¡ 

TE LO AGRADEZCO, PERO NO 
TIZ) 

TU RECUERDO 

Conjunto Primavera 

Los Tigres Del Norte 

Rakim & Ken -Y 

Alejandro Sanz Featuring Shakira 

Ricky Martin Featuring La Mari De Chambao Y Tommy Torres 
SONY BMG NCRTI 

BENDITA TU LUZ 
,A A.GONZALEZ (F OLVERA.S. VALLIN) 

SOLA 
.'.CADO (G.C. PADILLA. H. L. DELGADO) 

PEGAO 
N'IS1N 8 YANDEL.NESTY (J. L. MORERA.L.VEGUILLA) 

AMAR ES LO QUE QUIERO 
D TE MARIA) 

SHORTY SHORTY 

ANTES DE QUE TE VAYAS 

Mana 
WARNER LATIN- 

Hector "El Father' 
VI /MACH( ' 

Wisin & Yandel Featuring Los Vaqueros 
WY /MACHL 

David Bisba 
UNIVERSAL LAI I'. 

Xtreme 
LA CALLE /UNIVISP 

Marco Antonio Solis 
FONDI 

El Chapo De Sinaloa LA NOCHE PERFECTA 
__ R RUBIO) 

QUE HICISTE 
.IEYES.J. ROMERO. M.ANTHONY) 

ERES PARA MI 
PEZ (J.VENEGA` 

SI NOS QUEDARA POCO TIEMPO 
_;-RUIZ) 

CADA VEZ QUE PIENSO EN TI 

Jennifer Lopez 
EPIC /SONY BMG NOI 

Julieta Venega= 
SONY BMG NOI 

Chayanne 
SONY BMG NO- 

Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 
DISA REDIMO'.' 

UN IDIOTA COMO YO 
I(.0,0 LOPEZ JR_ )M A_PEREZ.R. TREVIZO) 

Duels 
SNIAISI 

QUE LLOREN 
11 PESANTE (M.I.PESANTE) 

ME MUERO 
A AVILA (N.JIMENEZ) 

LA OTRA 
v DOTELC cAMPOS) 

Ivy Queen 
SNIVISIL 

La 5A Estacion 
SONY BMG NORD. 

Ilegales Featuring Monchy Y Alexandra 
UNIVERSAL LATIN 

HOY TENGO GANAS DE TI Ricardo Montaner 
EMI TELEV1 

TODO SE DERRUMBO 
'.1AGDALENA) 

31 31 
NO SE DE ELLA (MY SPACE) 

Hu, ",L,1 .. I.,.IIDRON,E.LIND) 

1 

a 

5 

1 

1 

1 

1 

9 

6 

2 

3 

15 

16 

17 

3 

8 

15 

10 

22 

23 

Pepe Aguilar 
23 

EMI TELEVIF - 

Don Omar Featuring Wisin & Yandel 
20 

VI /MACHETE 

Ricardo 
Montaner's 
35th Hot 

Latin entry 
zooms 
46 -23. He 

has charted 
a song 
annually 
since 1996. 

Her sixth 

Chart entry 

and third top 

20 hit makes 

a healthy leap 

with a 58% 

radio 

audience 
increase. 

La Secta 

Alistar 

singer's first 
solo album 

debuts at No. 

9 on Top Latin 

Albums with 
4,000 copies. 

S 
:3 TITLE 

43 v S 3ó PRODUCER (SONGWRITER) 

O 32 40 

44 43 

37 28 

29 22 32 

VNI/ 
28 30 

31 

32 

26 22 

25 21 

33 27 23 

Q 29 29 

® 43 36 

36 23 25 

37 30 34 

39 45 

NE-ENTNT 

42 35 35 

4 42 41 

38 

45 33 27 

NADA PUEDE CAMBIARME 

CHICA VIRTUAL 
UJ 1,Li Is1 

SIENTE EL BOOM 
DEXTLi. 

BEAUTIFUL LIAR 

Artist á 
IMPRINT. PROMOTION L:F á° 

Paulina Rubio 
21 

UNIVER.' 1. 

BELLO EMBUSTERO 

DJ Nelson Featuring Artangel 
27 

UMS /UNIVERSAL LATr, 

Tito "EI Bambino" Featuring Randy 
28 

.'.[LL DJ GIANN) EMI TEE,. 

Beyonce & Shakira 
22 

COLUOE 

Sin Bandera 
18 

SONY BMG NC' 

Toby Love 
13 

SONY BMG N0 =' 
Yuridia 

SONY BMG N!:' 

Valentin Elizalde 
21 

UNIVERSAL LA' '. 

Los Primos De Durango 29 
MAR INTERNACII'. 

Olga Tanon 
34 

-''AN R KNUC.LESI,:.fdLDERIKSL;( FEHERMANSEN,0.GHOSTI-DENCH) 

SI TU NO ESTAS 
:,'LIRO (R_ARBELO) 

DON'T CRY 
PEREZ (M. DE JESUS BAEZ,M.JHAVIS,J.DE JESUS PINEDA RAMOS,E PEREZ,NEW WRITER) 

COMO YO NADIE TE HA AMADO 
flT PERON (J. BON JOVI R.SAMBORA,O. CHILD) 

LOBO DOMESTICADO 
_ -LOE (J.SEBASTIAN) 

TAL VEZ 
FEA,RANO (0.VILLARRF'.1 

FLACA O GORDITA 
M.TEJADA O TON,', 'IIN,V -DOS SANTOS) 

COMO ENTENDER 
S KRV E... rr RMUDEZ) 

MI CORAZONCITO 
lIUS,L NL. ,.. "0S) 

TUS PALABRAS 
N TERTAINMEN I .III' IL. L DIAZ) 

PEGATE 
r1ORTIN R TAVARE TTORRES. 

EL HOMBRE DE NEGRO 

Jennifer Pena 
23 

Aventura 
PREMIUM 1 A' 

Banda El Recodo 
FONO vIII 

Ricky Martin 
SONY BMG NO,E 

Los Huracanes Del Norte 
UNIVIS' 

SI TU ME QUISIERAS LU 

INVIERNO 
AN (C. BRANT.M.PORTMANN) 

CUANDO BAJA LA MAREA 
VENO (C. ARRA', ARE) 

Y AQUI ESTOY 
_'IE LA:I',;: 

IRREEMPLAZABLE 

49 48 
Y SI VOLVIERA A NACER 
Np1 LIS La )PIUSA) 

47 45 

© ® 

Reik 
SONY BMG NOI'' 

Diana Reyes 
MUSIMEX /UNIVERSAL LAI 

K -Paz De La Sierra Duet With Ana Gabriel 
DISA REDIMO'. 

Beyonce 
F' M.S.ERIKSEN.TE HERMANSENE.LIND.A.BJORKLUND) COLUMBUVSONY BMG t 

Alegres De La Sierra 
EDIMAL . 

ESO Y MAS Joan Sebastian 
J. SEBASTIAN (J. SEBASTIAN) MUSART SEAL L.. 

COMO TE VA MI AMOR 
LOS HOROSCOPOS DE DURANGO (H.ZUNIGA) 

Los Horoscopos De Durango 

O 48 46 LA MAESTRA O 
.8 CIA (E.PAZ) 

mDI ENAMORADO 
fl',RIEEN,G. LAUREANO (G.LAUREANO.MARTEEN) 

Sergio Veg., 
SONY BMG N(11 

Gustavo Laureane 
UNIVERSAL LAI 

26 

29 

28 

40 

41 

11 

32 

37 

4 

33 

45 

48 

42 

50 

52 Go to V.ww.billboard.biz for complete chart data Data for wee. of APRIL 7, 2007 I CHARTS LEGEND on Page 56 
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Nielsen 
SoundScan 1 

.-, 
L/11'IN AIRPLAY 

PC)PTM 

1 2 

4 

3 5 

3 10 

O 6 

ì 3 

O 15 

7 

CD16 

12 
TODO SE DERRUMBO 
PEPE AGUILAR (EMI TELEVISA) 

TITLE 
ARTIST 'IMPRINT PROMOTION LABEL: 

MANDA UNA SENAL 
MANA ( WARNER LATINA) 

TE LO AGRADEZCO, PERO NO 
ALEJANDRO SANZ FEATURING SHAKIRA (WARNER LATINA) 

TU RECUERDO 
RICKY MARTIN FEAT LA MOM N CHAMBAO Y TIMMY TORRES (SONY BMG FINTE) 

LA LLAVE DE MI CORAZON 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

BENDITA TU LUZ 
MONA ( WARNER LATINA) 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMG NORTE) 

AMAR ES LO QUE QUIERO 
DAVID BISBAL (UNIVERSAL LATINO) 

ERES PARA MI 
JULIETA VENEGAS (SONY BMG NORTE) 

ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) 

HOY TENGO GANAS DE TI 
RICARDO MONTANER (EMI TELEVISA) 

'2 11 

aD 9 

-4 8 

13 

SI TU NO ESTAS 
SIN BANDERA (SONY BMG NORTE) 

QUE HICISTE 
JENNIFER LOPEZ (EPIC /SONY BMG NORTE) 

COMO YO NADIE TE HA AMADO 
YURIDIA (SONY BMG NORTE) 

NADA PUEDE CAMBIARME 
PAULINA RUBIO (UNIVERSAL LATINO) 

R I -IY11-1 IVI 1M 

i TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SOLA 
HECTOR "EL FATHER" (VI /MACHETE) 

IGUAL QUE AYER 
RAKIM 8 KEN -Y (PINA /UNIVERSAL LATINO) 

3 
PEGAO 
WISIN 8 YANDEL FEATURING LOS VAQUEROS (WY /MACHETE) 

4 
SHORTY SHORTY 
SIRENE (LA CALLE/UNIVISION) 

QUE LLOREN 
IVY QUEEN )UNIVISION) 

NO SE DE ELLA (MY SPACE) 
DON OMAR FEATURING WISIN 8 YANDEL (VI /MACHETE) 

DON'T CRY 
TOBY LOVE (SONY BMG NORTE) 

LOS INFIELES 
AVENTURA (PREMIUM LATIN) 

PAM PAM 
WISIN 8 YANDEL (MACHETE) 

CHICA VIRTUAL 
DJ NELSON FEATURING ARCANGEL (UMS /UNIVERSAL LATINO) 

LA OTRA 
ILEGALES FEAT. MONCHY Y ALEXANDRA (UNIVERSAL LATINO) 

BEAUTIFUL LIAR /BELLO EMBUSTERO 
BEYONCE 8 SHAKIRA (COLUMBIA) 

NOCHE DE ENTIERRO (NUESTRO AMOR) 
IDSBBWBBrRAT. YAW e WI DEL NWT YMaHECTORS MEP L BIIARSRD//MAGFFAI 

SIENTE EL BOOM 
TITO "EL BAMBINO° FEATURING RANDY (EMI TELEVISA) 

FANTASMA 
ZION (BABY) 

REG IONAL IVI EXICAN TM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DETALLES 
LOS TIGRES DEL NORTE (FONOVISA) 

ESE 
VINI CONJUNTO PRIMAVERA (FONOVISA) 

4 
LA NOCHE PERFECTA 
EL CHAPO DE SINALOA (OISA) 

2 
CADA VEZ QUE PIENSO EN TI 
LDSCRFAOOIIFZ DEL PASITO OIMGUEN SE DE ALFREDO RAMIREZ : ,I 

UN IDIOTA COMO YO 
DUELO ( UNIVISION) 

5 DIME QUIEN ES 
LOS RIELEROS OEL NORTE (FONOVISA) 

7 LOBO DOMESTICADO 
VALENTIN ELIZALDE (UNIVERSAL LATINO) 0 

8 
TAL VEZ 
LOS PRIMOS DE DURANGO (MAR INTERNACIONAL) 

TUS PALABRAS 
NIIIP - 

12 
BANDA EL RECODO (FONOVISA) 

10 14 

11 16 

18 

13 10 

14 13 

15 9 

ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA) 

EL HOMBRE DE NEGRO 
LOS HURACANES DEL NORTE )UNIVISION( 

DE RODILLAS TE PIDO 
ALEGRES OE LA SIERRA (VIVA) 

CUANDO BAJA LA MAREA 
DIANA REYES (MUSIMEX/UNIVERSAL LATINO) 

Y AQUI ESTOY 
K -PAZ DE LA SIERRA DUET WITH ANA GABRIEL (DISA/EDIMONSA) 

LATIF! AI_I3lJMS 

POP. 

9 

10 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE III (FONOVISA /UG) 

2007 
HCT 

....UA1.V.CF.L C.LU13 P ... ,1=K. 

MIGUEL BOSE 
PAPITO (WARNER LATINA) 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

GUSTAVO LAUREANO 
KINGCALLERO DEL AMOR (UNIVERSAL LATINO) 

RBD 
CELESTIAL (EMI TELEVISA/VIRGIN) 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG) 

LEO DAN 
LA HISTORIA (SONY BMG NORTE) 

YURIDIA 
HABLA EL CORAZON (SONY BMG NORTE) 

VARIOUS ARTISTS 
vele LAURO zrSON+BMG SIWIIEGIL MARKEING GROLPRIWUWESAL tA 

MARCO ANTONIO SOLIS 
TROZOS DE MI ALMA 2 (FONOVISA/UG) 

JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

RICKY MARTIN 
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE) 

LA 5A ESTACION 
EL MUNDO SE EQUIVOCA (SONY BMG NORTE) 

JENNIFER PENA 
DICEN QUE EL TIEMPO (UNIVISION /UG) 

A.B. QUINTANILLA III PRESENTS KUMBIA ALL STARZ 
FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA) 

RIIY l'I -IIVItM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

/ DON OMAR 
KING OF KINGS (VI /MACHETE) 

,1 VARIOUS ARTISTS 
WY RECORDS PRESENTS: LOS VAQUEROS (WY /MACHETE) 

3 5 

3 6 

8 

7 

WISIN & YANDEL 
PA'L MUNDO (MACHETE) 

TITLE 
=3 3c ARTIST IMPRINT 8 NUMBER / PROMOTION LABE_ 

U 

laLOVE ME OR HATE ME (F "K YOU!!!!) 
LADY SOVEREIGN ''.1 !:. : 1. 'r 11.'_,. 

U SPIN ME 
INAYA DAY SILVER LABEL PROMO /TOMMY BOY 

3 

5 6 

7 

4 10 

0 9 

1 11 

1 3 

16 3 

8 17 

12 7 

16 

15 

13 

5 

8 

21 

3 

5 

17 -2 

21 6 

9 

RAKIM & KEN -Y 
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

LUNY TUNES & TAINY 
MAS FLOW: LOS BENJAMINS (MAS FLOW /MACHETE) 

HECTOR "EL FATHER" 
THE BAD BOY (VI /MACHETE) 

DJ NELSON 
FLOW LA DISCOTEKA 2 (FLOW /UNIVERSAL LATINO) 

KINTO SOL 
LOS HIJOS DEL MAIZ (UNIVISION /UG) 

CALLE 13 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

R.K.M. & KEN -Y 
MASTERPIECE: SOLD OUT (PINA/PR /UNIVERSAL LATINO) 

DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEUINTERSCOPE) 

10 

4 

la 7 

32 2 

Q8: 5 

RISE 
SAMANTHA JAMES OM PROMO 

DISCOTECH 
YOUNG LOVE ISLAND PROMO /IDJMG 

SAY IT RIGHT 
NELLY FURTADO MOSLEY PROMO /GEFFEN 

YOU ARE WHY 
DAWN TALLMAN SLAAG PROMO 

ANGELICUS 
DELERIUM FEAT. ISABEL BAYRAKDARIAN NETTWERI PROMO 

EMBRACE ME 
LEANA SWEDISH DIVA PROMO 

AND I AM TELLING YOU I'M NOT GOING 
JENNIFER HUDSON MUSIC WORLD PROMO / COLUMBIA 

I NEED SOMEONE 
RALPH FALCON NERVOUS 20613 

SOME GIRLS 
HENRI DAUMAN 20884 

IT'S MY LIFE 
S -BLUSH CJ PROMO 

DRUMS IN THE CLUB 
111 RUSS HARRIS RAT. OJ ION& MI SAM BUXOM ESNIION 5LY91 PROF 

MAKE IT HAPPEN 
MAYA AZUCENA KULT PROMO 

TIME AFTER TIME 
KOISHII 8 HUSH FEAT. CATHERINE MCQUEEN CORDLESS C 

THE CREEPS 
CAMILLE JONES SILVER LABEL 2486 /TO1/MY 80,1 

AUTOMATIC 
ULTRA NATE SILVER LABEL PROMO/TOMMY BOY 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE PROMO /ZOMBA 

PUMP 
CHRIS THE GREEK PANAONI SUB DEEP HAVEN PROMO 

GHOST 
DEEPSKY AND JES BLACK HOLE PROMO 

IRREPLACEABLE 
BEYONCE COLUMBIA PROMO 

GIMME GIMME (DISCO SHIMMY) 
F HANKIE KNUCKLES NOICE! PROMO 

ROCK TO THE RHYTHM 
DJ DAN AUDACIOUS PROMO 

POWER 
PICK 

WITH LOVE 
HILARY DUFF HOLLYWOO' PROMO 

PUT SOME FUNK IN YOUR SHOES 
IN BETWEEN FEAT. JEANIE TRACY 8 LARRY BATISTE l'.. 

I-LI-C IROI .rcp C: 
ALBt1IVIS YM 

h . 

JAE -P 
THE BEST... 20 EXITOS (UNIVISION /UG) 

TITO "EL BAMBINO" 
TOP OF THE LINE: EL INTERNACIONAL (EMI TELEVISA) 

YAGA & MACKIE 
LA REUNION (LA CALLE /UG) 

14 
VARIOUS ARTISTS 
DON OMAR PRESENTA: LOS BANDOLEROS RELOADED : ALLSTAR MACHETE) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

2 
VALENTIN ELIZALDE 
VENCEDOR (UNIVERSAL LATINO) 

2 LOS CAMINANTES 
LA HISTORIA... LO MAS CHULO, CHULO, CHULO (SONY BMG NORTE) 

3 
VALENTIN ELIZALDE 
LOBO DOMESTICADO (UNIVERSAL LATINO) 

BRONCO / LOS BUKIS / LOS TEMERARIOS 
B.B.T. 2 (FONOVISA/UG) 

4 LOS OREADOREZ DEL PASITO DURAGUENSE DE ALFRED() NIRQ RA 

RECIO, RECIO MIS CREADOREZ (SISA) 

6 5 
LOS HOROSCOPOS DE DURANGO 
DESATADOS (SISA) 

8 

9 

10 

12 

13 

14 

s. 15 

0 
LOS CUATES DE SINALOA 
PURO SIERRENO BRAVO (SONY BMG NORTE) 

6 
DIANA REYES 

TE VOY A MOSTRAR (UNIVERSAL LATINO) 

8 
LOS TUCANES DE TIJUANA 

EL PAPA DE LOS POLLITOS (UNIVISION /UG) 

9 
BRONCO / LOS BUKIS / LOS TEMERARIOS 
BBT I FONOVISA/UG) 

LOS TERRIBLES DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS (FREDDIE) 

7 ALACRANES MUSICAL 
LA MEJOR... COLECCION (UNIVISION /UG) 

11 
LOS ORIGINALES DE SAN JUAN 
OJALA QUE LA VIDA ME ALCANCE (EMI TELEVISA) 

14 
ANA GABRIEL 
LA REINA CANTA A MEXICO (SONY BMG NORTE) 

15 
RAMON AYALA Y SUS BRAVOS DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS ( FREDDIE) 

Data for week of APRIL 7, 2007 For chart reprint call 646.654.4633 

ARTIST 
TITLE IMPRINT & NUMBER / OISTRIBUTIKG LABEL 

#1 LCD SOUNDSYSTEM 
SOUND OF SILVER 061)11114/CAPITOL 

3 AIR 
POCKET SYMPHONY AIRCHEOLOGY 83761' /ASTRALNERKS 

''GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70003' /ATLANTIC: *:' 

®TRACEY THORN 
OUT OF THE WOODS ASTRALWERKS 83901. 

THE GOOD, THE BAD & THE QUEEN 
THE G000, THE BAD 8 THE WEB! PARLOPHONE 73067A1RGIN 

THE RIDDLER & TREVOR SIMPSON 
ULTRADANCE 08 JLTRA 1485 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

6 3 !11 (CHK CHK CHK) 
MYTH TAKES WARP 154 

1 

21 

3 9 

4 

5 

9 

73 

8 3E 

9 8 

7 2C 

15 16 

GORILLAZ 
DEMON DAYS PARLOPHONE 73838/VIRGIN 

VARIOUS ARTISTS 
FOREVER FREESTYLE RAZOR 8 TIE 89147 

THE COUNTDOWN SINGERS 
FOREVER DISCO MADACY SPECIAL PRODUCTS 52379/MAP 

DEPECHE MODE 
11H BEST RGBBJEMOOE VOLUME 1 SR6NUTABIEE 44256WVR812tE + 

2 ï2 MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 4,346L, 

BLUE SIX 
AQUARIAN ANGEL NAKEDMUSIC 19 

1: 2 

1T 1C 

5; 

1) 2( 

1, 8 

1( 2) 

MIGUEL MIGS 
THOSE THINGS OM 30752 

DJ SKRIBBLE / VIC LATINO 
THRIVEMIX03 THRIVEDANCE 90758/THRIVE 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

SCISSOR SISTERS 
TADAH UNIVERSAL MOTOWN 007499' /L1MRG 

GOLDFRAPP 
SUPERNATURE MUTE 9296`C+ 

YOUNG LOVE 
TOO YOUNG TO FIGHT IT ISLAND 0081 D1 /IDJMG 

ENIGMA 
A POSTERIORI VIRGIN 69994 

MOBY 
GO THE VERY BEST OF MOBY V2 27347 

SHE WANTS REVENGE 
SIZE WANTS REVENGE PB CTNSSAIAKlE4 $T$iBl035óS1`MfEW+COPE 

THE STARLITE SINGERS 
BEST OF DISCO MODACY SPECIAL PRODUCTS 522284WOEIACY 

TEDDYBEARS 
SOFT MACHINE BIG BEAT /ATLANTIC 83979`/ÁG 

Y 

aelyt 
E`"-3 

TITLE 
3Ió ARTIST IMPRINT & NUMBER I PROMOTION LA3EL 

, READ MY MIND 
THE KILLERS ISLAND PROMO /IDJM 3 

9 

-3 

.6 

:1 

FREE MY LOVE 
SUZANNE PALMER STAR 69 13222 

3 SPOTLIGHT 
AMADOR 8 CARRILLO FEAT GEORGLA NICOLE MCGHKC PRIMO PROMO 

PEGATE 
RICKY MARTIN SONY BMG NORTE PROMO 

1; I WANT TO LIVE 
DEEPfACE FLY PROMO 

3 NO MORE PAIN 
MARK PICCHIOTTI FEATURING DINO V. BLUEPLATE PROMO 

33 13 7 

34 

35 (2 4 

36 34 4 

37 26 6 

CHANGE 
KIMBERLEY LOCKE CURB PROMO 

MINIMAL 
PET SHOP BOYS RHINO PROMO 

e, 1 
AND I AM TELLING YOU I'M NOT BOING 

_ JENNIFER HOLIDAY WITH ROMEO. RUM LABEL FROANYTONMY BOY 

IT'S JUST SEX 
BILLIE MYERS FAUITLOOP PROMO 

TELL ME 
DIODY FEAT. CHFISTINA AGUILERA BAD BOY 94498/ATLANTIC 

RUNAWAY 
JAMIROOUAI COLUMBIA PROMO 

RIDE A WHITE HORSE 
GOLDFRAPP MUTE PR0K10 

GLAMOROUS 
FERGIE FEAT. LUJACRIS WILL.I.AVA&M PROMOTNTERSCOPE f 

C'MON C'MON 
TRICKY BIZZNISS FEAT. TRIXIE REISS ESNTION SLYER PROMO 

YOU'RE THE ONE 
ONO MINOTRAIII PROMO /ASTRALNERKS 

1717. _: STARS ALIGN 
KASKADE ULTRA 1477 

44 

45 

46 

47 

48 

49 

50 

10 9 ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOBSNCIAB FEAT. BB ADA OBINMV! YELLOWSLVdtI18ß 7320,11 NV Boa 

12 11 

13 14 

11 16 

14 10 

45 16 

46 16 

48 19- 

PROPER EDUCATION 
ERIC PNYOZVS. FLOYD DATAPOSIYVANMSTRY OF SOW) 1491/U TR4 

DANGEROUS POWER 
GABRIEL 8 DRES )EN FEAT. JAN BURTON ORGANOH) NATURE 008 

SEX 'N' MONEY 
OAKENFOLD FEAT PHARELL WILLIAMS MAVERICK PROM01TEPRSE 

ROUND AND ROUND 
STATIC REVENGER ULTRA 51442 

LAY DOWN 
10 MONKEYS FEATURING ABIGAIL FRIDE PRCMO 

ILLEGAL 
SHAKIRA FEATLRING CARLOS SANTANA EPIC PROMO 

HURT 
CHRISTINA AGULERA RCA 04456 /RAG 

1 11 

18 

10 

6 15 

10 

3 

1) 2 

8 6 

17 4 

7 14 

12 10 1C 

13 4 

TITLE 
ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

#1 
SWKS 

SAY IT RIGHT 
NELLY FUNTADO MOSLEY,GEFFEN 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

U + UR HAND 
PINK LAFACE / ZOMBA 

BY THE WAY 
JENNA DREY ROBBINS 

BY MY SIDE 
FLANDERS ULTRA 

RUNAWAY 
JAMIROOUAI COLUMBIA 

READ MY MIND 
THE KILLERS ISLAND /IDJMG 

WITH LOVE 
BILARY DUFF HOLLYWOOD 

STARS ALIGN 
KASKADE ULTRA 

CRY FOR YOU 
SEPTEMBER ROBBINS 

PROPER EDUCATION 
ERIC PNYDZ VS. -IAYD DATA4'OSITNAMMSRìY OF SOUNDNLTRA 

IRREPLACEABLE 
BEYONCE COLLMBIA 

THE CREEPS 
CAMILLE JONES SILVER LABEL /TOMMY BOY 

TAKE IT 
TOM NOVY 8 L MA ULTRA 

TRULY MADLY DEEPLY 
CASCADA RABBINS 

ONE LOVE WORLD LOVE 
YARDI DON ULTRA 

I CAN'T TAKE IT 
LOLA SOBE 

AUTOMATIC 
ALTRA NATE SI_VER LABEL/TOMMY BOY 

CHASING CARS 
SNOW PATROL POLYDOR/A&M /INTERSCOPE 

DBEAUTIFUL DAY 
MATT DAREY GARET PRODUCTS/TWISTED /KOCH 

25 2 
THE SWEET ESCAPE 
GWEN STEFANI FEATURING AKON INTERSCO'V 

DANGEROUS POWER 
16 1 

GABRIEL A DRESDEN FEAT. JAN BURTON ORGANIZED NATURE 

DI FEEL FOR YOU 
JOHN KANO PROJECT FEATURING CIA 7 LIVEOMUSIC PLANT 

GHOST 
DEEPSKY AND JES BLACK HOLE 

IN LOVE WITH YOU 
FREESTYLERS SUPERCHARGED /A3AINST THE GRAIN 

Go to ww.V.billboad. )iz for complete char data 53 
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3 á3 
1 1 

2 ï 

3 3 

4 4 

5 NEW 

6 5 

7 NEW 

8 9 

9 

lo 6 

(SNEP /IFOP/TITE -LIVE) MARCH 27, 2007 

MAUVAISE FOI NOCTURNE 
FATAL BAZOOKA FT. VITRA UP 

MIRACLE 
CASCADA ANDORFINE 

AUX ARBRES CITOYENS 
YANNICK NOAH SAINT GEORGE 

TA MEUF 
FAF LARAGE M6 INTERACTIONS 

WHAT GOES AROUND... COMES AROUND 
JUSTIN TIMBERLAKE JIVE ZOMBA 

MARLY- GOMONT 
KAMINI RCA 

DESTINATION CALABRIA 
ALEX GAUDINO FT. CRYSTAL WATERS DATA 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

UNIDOS PARA LA MUSICA 
DAVID VENDETTA V2 

DESOLE POUR HIER SOIR 
TATO SAINT GEORGE 

UNITED KINGDC)IVI 
SINGLES 

(THE OFFICIAL UK CHARTS CO.) MARCH 25, 2007 

I'M GONNA BE (500 MILES) 
THE PROCLAIMERS FT. BRIAN KILTER 8 ANDY PIPKIN CHRYSALIS 

WALK THIS WAY 
SUGARBABES VS. GIRLS ALOUD FASCINATION /ISLAND 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

DESTINATION CALABRIA 
ALEX GAUDINO FT. CRYSTAL WATERS DATA 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

SHINE 
TAKE THAT POLYDOR 

RUBY 
KAISER CHIEFS B- UNIQUE / POLYDOR 

OUR VELOCITY 
MAXIMO PARK WARP 

GLAMOROUS 
FERGIE FT. LUDACRIS WILL.LAM /A8M / INTERSCOPE 

AUSTRALIA 
SINGLES 

(ARIA) 

1 1 

STRAIGHT LINES 
SILVERCHAIR ELEVEN 

MARCH 25 2007 

2 THE SWEET ESCAPE 
GWEN STEFANI FT. ANON INTERSCOPE 

3 (,I`,, WHAT GOES AROUND... COMES AROUND 
f. STIN TIMBERLAKE JIVE / ZOMBA 

4 GRACE KELLY 
MIKA CASABLANCA /ISLAND 

5 THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY ISLAND 

6 HOW TO SAVE A LIFE 
THE FRAY EPIC 

7 LIPS OF AN ANGEL 

8 

HINDER UNIVERSAL 

I WANNA LOVE YOU 
AKON FT. SNOOP DON KONVICT'UPFRONT /SRC /UNIVERSAL 

9 9 
SUDDENLY I SEE 
KT TUNSTALL RELENTLESS /EMI 

10 NEW 
20 GOOD REASONS 
THIRSTY MERC WEA 

SINGLES 

á3 (FIMI /NIELSEN) 

1 1 QUE HICISTE 
JENNIFER LOPEZ EPIC 

2 2 
MUSICA 
PAOLO MENEGUZZI AROUND THE MUSIC 

MARCH 26, 2007 

3 3 
TI REGALERO UNA ROSA 

4 43 

5 4 

6 5 

7 9 

8 

SIMONE CHRISTICCI ARIOLA 

PENSA 
FABRIZIO MORO ATLANTIC 

LA PARANZA 
DANIELE SILVESTRI EPIC 

GRACE KELLY 
MIKA CASABLANCA ISLAND 

SHE'S MADONNA 
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS 

NEW 

7 

10 21 

WITH LOVE 
HILARY DUFF HOLLYWOOD 

SHINE 
TAKE THAT POLYDOR 

GIVE A LIL' LOVE 
BOB SINCLAR VIRGIN 

SWITZERLAND + 

Hits of the World is compiled at Billboard /London. RE =Re -Entry 

APR 
7 

JAPAN 
SINGLES 

1 \EW 

2 ?JEW 

3 NEW 

4 NEW 

5 

8 NEW 

9 

10 

(SOUNDSCAN JAPAN) MARCH 27, 2007 

HOSHI WO MEZASHITE (FIRST LTD VERSION) 
NEWS JOHNNY'S ENTERTAINMENT 

TSUBOMI (FIRST LTD VERSION /DVD) 
KOBUKURO WARNER 

TSUBOMI 
KOBUKURO WARNER 

HOSHI WO MEZASHITE 
NEWS JOHNNY'S ENTERTAINMENT 

FLAVOUR OF LIFE 
HIKARU UTADA TOSHIBA. /EMI 

SEN NO KAZE NI NATTE 
MASASHI AKIKAWA TEICHIKU 

WINDING ROAD 
ARAKS X KOBUKURO WARNER 

CLIMAX JUMP 
AAA DEN -0 FORM AVEX TRAX 

LOVE SO SWEET 
ARASHI J -STORM 

CHE. R. RY 
RBI SONY 

FRANCE 

SINGLES 

3 s3 (PROMUSICAE /MEDIA) 

1 ALEGRIAS DEL INCENDIO 
. LOS PLANETAS SONY BMG 

MARCH 28, 2007 

2 NEW 

3 

4 

5 

6 NEW 

8 

9 

CUATRO CANCIONES 
LOS RONALOOS SUBTERFUGE RECORDS 

DIFFERENT WORLD 
IRON MAIDEN CAPITOL 

AL FINAL DE LA PALMERA 
RAFA GONZALEZ -SERNA UNIVERSAL 

COLILLAS EN EL SUELO 
DELUXE VIRGIN 

WITH LOVE 
HILARY DUFF HOLLYWOOD 

ORIGINAL RAP 
SFOK BOACOR 

SHE'S MADONNA 
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS 

CORAZON DE HIERRO 
RAFA MARTIN D.R.O. 

10 9 
POR LA NOCHE 
MALA RODRIGUEZ UNIVERSAL 

FINLAND 'LI 

L-UI10 `1 Nielse 
Sountlsc:" 

DIGITAL l'RACKS InLBFnBhOnal 

3 

4 

(NIELSEN SOUNDSCAN INTERNATIONAL) APRIL 7 200 
I'M GONNA BE (500 MILES) 
THE PROCLAIMERS FT. BRIAN POLTER 8 ANDY PIPKIN EN1I 

GRACE KELLY 
MIKA CASABLANCA /ISLAND 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE 

5 4 
SAY IT RIGHT 

6 

NELLY FURTADO MOSLEY /GEFFEN 

RUBY 
' KAISER CHIEFS B- UNIOUE /POLYDOR 

7 5 
HOW TO SAVE A LIFE 

8 8 
SHINE 
THE FRAY EPIC 

TAKE THAT POLYDOR 

9 
9 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

10 10 
DESTINATION CALABRIA 
ALEX GAUDINO FT. CRYSTAL WATERS DATA 

11 1i GLAMOROUS 
FERGIE FT. LUDACRIS WILL.I.AM/A&M/INTERSCOPE 

12 13 
CANDYMAN 
CHRISTINA AGUILERA RCA 

13 4 
ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

14 6 WALK THIS WAY 
SUGABABES VS GIRLS ALOUD FASCINATION /ISLAND 

15 19 
CHASING CARS 
SNOW PATROL POLYDOR /ABM /INTERSCOPE 

16 16 
ACCEPTABLE IN THE 80'S 
CALVIN HARRIS FLY EYE /COLUMBIA 

17 17 
THE CREEPS 
CAMILLE JONES VS FEDDE LE GRAND DATA 

18 NEW 
NEW SHOES (ALBUM VERSION) 
PAOLO NUTINI ATLANTIC 

19 5 
STANDING IN THE WAY OF CONTROL 
THE GOSSIP KILL ROCK STARS 

20 NEW 
OUR VELOCITY 
MAXIMO PARK WARP 

WALLON IA 
SINGLES 

2 

3 

4 

á3 (ULTRATOP /GFK) 

2 MAUVAISE FOI NOCTURNE 

4 

3 

FATAL BAZOOKA FT. VITAA UP 

PAS LE TEMPS 
FAF LARAGE M6 INTERACTIONS 

MARLY- GOMONT 
KAMINI RCA 

FOUS TA CAGOULE 
FATAL BAZOOKA U 

MARCH 28. 2007 

5 5 
AUX ARBRES CITOYENS 
YANNICK NOAH SAINT GEORGE 

ALBUMS 
1 1 

LES ENFOIRES 
LA CARAVANE DES ENFOIRES 2007 ULM 

2 2 
CALOGERO 
POMME C MERCURY 

3 3 
INDOCHINE 
LIVE A HANOI EPIC 

4 4 
ZAZIE 
TOTEM MERCURY 

5 5 
MAURANE 
SI AUJOURD'HUI POLYDOR 

HUNGARY 

1 

2 

3 4 

á3 

2 

4 6 

1 

2 3 

2 

4 5 

(MEDIA CONTROL) 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

QUE HICISTE 
JENNIFER LOPEZ EPIC 

SUMMER WINE 
VILLE VALO /NATALIA AVELON WARNER MUSIC 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI /NIK P POLYDOR 

WHAT GOES AROUND... COMES AROUND 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

MARCH 2/ 21107 

I HERBERT GRONEMEYER 
12 CAPITOL 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

JOSS STONE 
INTRODUCING JOSS STONE RELENTLESS VIRGIN 

JODLERKLUB WIESENBERG 
MEY FREMD UNIVERSAL 

LES ENFOIRES 
LA CARAVANE DES ENFOIRES 2007 LES 

OLE) 

1 LYCANTROPHY 
, . FEILEO POKO 

MARCH 28, 2007 

2 AVOIN KIRJE 
NAKA 8 CO. FEAT. TUMPPI BARONEN 8 SA STUPIDO RECORDS 

3 1 

RISING SON 
STURM UND DRANG HELSINKI) RECORDS 

4 

5 NEW 

FADING YOURSELF 
NEGATIVE GBFAM RECORDS 

LA MUSICA 
VERONA MAL 

ALBUMS 

2 2 

3 3 

4 4 

5 8 

ERI ESITTAJIA 
IDOLS 2007 RCA 

WITHIN TEMPTATION 
THE HEART OF EVERYTHING GUN RECORDS 

APULANTA 
EIKA VIELA OLE EDES )LTA LEVY -YHTIO 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

TYPE O NEGATIVE 
DEAD AGAIN STEAMHAMMER 

54 Go to www.billboard.biz for complete chart data 

TM 

5 

6 

7 ' 

8 

9 

(MEDIA CONTROL) MARCH 27. 2007 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI /NIK P POLYDOR 

SAY IT RIGHT 
NELLY FURTADO MOSLEY,GEFFEN 

SUMMER WINE 
VILLE VALO /NATALIA AVELON WARNER 

GOODBYE TO YESTERDAY 
NO ANGELS POLYDOR 

SHE'S MADONNA 
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS 

THE SWEET ESCAPE 
GWEN STEFANI FT. AXON INTERSCOPE 

WHAT GOES AROUND... COMES AROUND 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

EVEN HEAVEN CRIES 
MONROSE STARWATCH 

to 9 ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

3 8 

4 2 

5 7 

6 3 

7 10 

8 NEW 

5 

CANAI)A © 
DIGITAL SINGLE,' 

(SOON SSCANI 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA COLUMBIA /SONY DMG 

GIRLFRIEND 
AVRIL LAVIGNE RCA /SONY BMG 

APRIL 7 2007 

GRACE KELLY 
MIKA CASABLANCA UNIVERSAL REPUBLIC /UNIVERSAL 

THE SWEET ESCAPE 
GWEN STEFANI FT. AKON INTERSCOPE /UNIVERSAL 

DON'T MATTER 
AKON KONVICT /UPFRONT SRC /UNIVERSAL MOTOWN /UNIVERSAL 

THIS AIN'T A SCENE, IT'S AN ARMS RACE 
FALL OUT BOY FUELED BY RAMEN /ISLAND /UNIVERSAL 

CANDYMAN 
CHRISTINA AGUILERA RCA/SONY BMG 

EVERYTHING 
MICHAEL RUBLE 143 /REPRISE /WARNER 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE /SONY BMG 

io 4 
HERE (IN YOUR ARMS) 
HELLOGOODBYE DRIVE -THRU /SANCTUARY 

ALBUMS 

HIMSA) 1,170011 77 2007 

7 

9 13 

CAMILA 
TODO CAMBIO SONY HMG 

MADONNA 
THE CONFESSIONS TOUR WARNER BROS 

MYRIAM 
SIMPLEMENTE AMIGOS EMI TELEVISA 

VALENTIN ELIZALDE 
LOBO DOMESTICADO UNIVERSAL 

RHYTHMS DEL MUNDO CUBA 
RHYTHMS DEL MUNDO CUBA UNIVERSAL 

VALENTIN ELIZALDE 
VENCEDOR UNIVERSAL 

RICARDO MONTANER 
LAS MEJORES CANCIONES DEL MUNDO EMI 

KORN 
MTV UNPLUGGED VIRGIN 

VARIOUS ARTISTS 
AMOR DEL BUENO SONY RIG 

10 8 
LA 5A ESTACION 
EL MUNDO SE EOUIVOCA SONY OMS 

POLAND 
ALBUMS 

3 3 (ZWI.ZEK PRODUCENTOW AUDIO VIDEO) 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

1 1 

2 7 

3 19 

4 2 

5 6 

6 3 

7 4 

8 8 

9 5 

10 11 

MARCH 23. 2007 

VARIOUS ARTISTS 
THE BEST ROCK BALLADS... EVER! VIRGIN 

HABAKUK 
A TY SIEJ - PIOSENKI JACKA KACZMARSKIEGO POMATON 

O.S.T.R. 
HOLLYL00Z ASFALT RECORDS 

VARIOUS ARTISTS 
RMF FM NAJLEPSZA MUZYKA 2007 IZABELIN 

NORAH JONES 
NOT TOO LATE BLUE NOTE 

VARIOUS ARTISTS 
TOP KIDS 9 MAGIC 

ZBIGNIEW KSIAZEK, PIOTR RUBIK 
PSALTERZ WRZESNIOWY MAGIC 

TOKIO HOTEL 
ZIMMER 483 ISLAND 

VARIOUS ARTISTS 
ZET DANCE PARTY 2 MAGIC 

SINGLES 

2 

á3 (MAHASZ) 

MAGYARORSZAG 
EGYESULT HANGOK SONY BMG 

CADA VEZ 2007 
STEREO PALMA IMPORT 

MARCH 23. 2007 

3 NEW RENEGADE 
ATB /HEATHER NOVA KONTOR 

4 10 

5 NEW 

A KORBEN 
DORAN UNIVERSAL 

FLAUNT IT! 
TV ROCK IMPORT 

ALBUMS 

1 

2 3 

3 2 

4 NEW 

5 4 

IRIGY HONALJMIRIGY 
K.0 MEDIA CLS 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

VARADI ROMA CAFE 
!STEM HOZOTT A CSALABAN SONY BMG 

DALRIADA 
KIKELET HAMMER MUSIK 

NORAH JONES 
NOT TOO LATE BLUE NOTE 

Data for week of APRIL 7, 2007 CHARTS LEGEND on Page 56 
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EUROCHARTS 

SINGLE SALES 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

á3 
EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND 

ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. MARCH 28. 2007 

WHAT GOES AROUND... COMES AROUND 
JUSTIN TIMBERLAKE JIVE ZOMBA 

THE SWEET ESCAPE 
GWEN STEFANI FT. AXON INTERSCOPE 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

GRACE KELLY 
MIAU CASABLANCA/ISLAND 

MAUVAISE FOI NOCTURNE 
FATAL BAZOOKA FT. VITAA UP MUSIC 

MIRACLE 
CASCADA ANDORFINE 

DESTINATION CALABRIA 
' ALEX GAUDINO FT. CRYSTAL WATERS DATA 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI/NIK P POLYDOR 

PE "J 
PM GONNA BE (500 MILES) 
THE PROCLAIMERS/POTTER B /PIPKIN A CHRYSALIS 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

SHE'S MADONNA 
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS 

WALK THIS WAY 
SUGARBABES VS. GIRLS ALOUD FASCINATION /ISLAND 

AUX ARBRES CITOYENS 
YANNICK NOAH SAINT GEORGE 

SUMMER WINE 
VILLE VALO /NATALIA AVELON WARNER 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

SALAI CATA 
COM. LED EY 

r; 
Nie sen 
Sou -4Scan 

See Chart Legend for ru!esand explana on 2007. VNU Business Media. Inc. and Nie sen SoundScan, Inc. AO nghts reserved 

o 
6 49 

65 

3 3 

4 25 

T5 3 

9 5 5 

10 10 26 

11 3 56 

12 '1 82 

" 13 '3 21 

á14 3 30 

115 2 25 

16 MEW 

17 RE-_ITRS 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

RELIENT K 
HOE CI ORE ANO SEVEN YEARS AGO GOTEEACAPITOL 0592/EMI CMG* 

TOBYMAC 
PORTABLE SOUND:, I1 /79 'EMI CMG 

HASTE THE DAY 
PRESSURE THE HINGES 'EMI CMG + 

GREATEST 
GAINER 

MAT KEARNEY 
NOTHING LEFT TO LOSE SWARE /COLLMBIA /!NPOP 1380,EMI CMG 

FLYLEAF 
FLYLEAF OCTANE T- INTEGRITY 

VARIOUS ARTISTS 
WOW HYMNS PROVIDES I -151 EERITY /EMI CMG 887 -45 /WORD -CURB 

VARIOUS ARTISTS 
WOW HITS 2007 WORD -CURB /PROVIDENT -INTEGRITY 7196/EMI CMG 

VARIOUS ARTISTS 
GLORY REVEALED: THE WORD OF GOD IN WORSHIP REUNION 10823/PROVIDENT- INTEGRII' 

ANBERLIN 
CITIES TOOTH & NAIL 3673/EMI CMG C 

CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828/EMI CMG 

ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 802E1 /PROVIDENT- INTEGRITY 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT -INTEGRITY C 

NEWSBOYS 
GO INPOP 1383 /EMI CMG 

VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT -INTEGRITY 

SEVENTH DAY SLUMBER 
FINALLY AWAKE BEC 2705/EMI CMG A/ 

2 

3 

4 

5 

6 

7 

8 

MARCH 28. ru. I 

9 - 

10 1 

11 12 

12 NEW 

13 20 

14 10 

NELLY FURTADO 
LOOSE !.'', LEY:' GEFFEN 

SIMPLY RED 
STAY SIMPLYRED.COM 

20 NPN 

N LaN 

19 22 

1.23 17 25 
JOSS STONE 
INTRODUCING JOSS STONE RELENTLESS /VIRGIN ' 24 18 13 
MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 5 261 

s HERBERT GRONEMEYER 
12 CAPITOL 

AMY WINEHOUSE 
BACK TO BUCK ISLAND 

NORAH JONES 
NOT TOO LATE BLUE NOTE 

TAKE THAT 
BEAUTIFUL WORLD POLYDOR 

WITHIN TEMPTATION 
THE HEART OF EVERYTHING GUN RECORDS 

KAISER CHIEFS 
YOURS TRULY, ANGRY MOB B- UNIODE / POLYDOR 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /ZOMBA 

GOOD CHARLOTTE 
GOOD MORNING REVIVAL EPIC 

CASCADA 
EVERYTIME WE TOUCH ANDORFINE 

RAY QUINN 
DOING IT MY WAY SOCO 

15 19 
DOLLY PARTON 
THE VERY BEST OF RCA 

RADIO AIRPLAY Ni Asen 
M.. Control 

1 1 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. MARGE 28. 2D07 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

FAMILY FORCE 5 
BUSINESS UP FRONTPARTY IN THE BACK MAVERICK/MONO VS STEREO/GOTEE 9139/EMI CMG 

MARK SCHULTZ 
BROKEN A BEAUTIFUL WORD -CURB 886570 

KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019 /PROVIDENT- INTEGRITY 

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
SOUTH AFRICAN HOMECOMING GAITHER MUSIC GROUP 2649/EMI CMG 

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
LOVE CAN TURN THE WORLD: ENE FROM SOUTH ARICA GAMIER MUSIC GROUP 2650 /EMI 

JEREMY CAMP 
BEYOND MEASURE BEC 3723'EMI CMG O 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 /PROVIDENT -INTEGRITY :81 

SWITCHFOOT 
OH! GRAVITY SPARROW /COLUMBIA 0113/EMI CMG 

VARIOUS ARTISTS 
AMAZING GRACE: MUSIC INSPIRED BY THE MOTION PICTURE SPARROW 3848/EMI CMG 

tBP 22 3 

26 73 

28 21 9' 

29 25 al 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

JOHNNY CASH 
CASH: ULTIMATE GOSPEL COLUMBIA (NASHVILLE/LEGACY 00739 /PROVIDENT- INTEGRITY 

THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT- INTEGRITY 

ERNIE HAASE & SIGNATURE SOUND 
GET AWAY, JORDAN GAITHER MUSIC GROUP 2700/EMI CMG 

CI 
KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOUVGOSPO CENTRIC 88401/PROVIDENT-INTEGRITY 

BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR 
GRACE: THE KENYA EXPIERENCE DEXTERITY SOUNDS /RHINO 103.20 /WORD -CURB 

31 30 
SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347/EMI CMG 

32 23 48 MERCYME 
COMING UP TO BREATHE INO 3872 / PROVIDEN INTEGRITY 

33 24 3 
NICHOLE NORDEMAN 
RECOLLECTION: THE BEST OF NICHOLE NORDEMAN SPARROW 8635 /EMI CMG 

34 27 27 
JONNY LANG 
TURN AROUND A&M 007517 /PROVIDENT -INTEGRITY 

35 29 181 
P.O.D. 
GREATEST HITS: THE ATLANTIC YEARS ATLANTIC /RHINO 74790 /WORD -CURB 

36 33 ES 
MARY MARY 
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537 /PROVIDENT- INTEGRITY 

36 ,4 RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT- INTEGRITY 

38 28 535; 
VARIOUS ARTISTS 
OPEN THE EYES OF MY HEART INO /EPIC 36492PROVIDENT- INTEGRITY 

39 31 23 
HILLSONG 
MIGHTY TO SAVE: LIVE HILLSONG AUSTRALIA/CCLUMBIA 4038/PROVIDENT- INTEGRITY 

35 12 
PASSION WORSHIP BAND 
TUE BEST OF PASSION (SO FAR) SIXSTEPS /SPARROW 2180 /EMI CMG 

SELAH 
11 

33 
BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78944 /WORD -CURB 

MICHAEL W. SMITH 
STAND REUNION 10109 /PROVIDENT -INTEGRI -Y 

REBECCA ST. JAMES 
ALIVE IN FLORIDA FOREFRONT 4543/EMI CMG + 
VARIOUS ARTISTS 
WOW WORSHIP (AQUA) WORD- CURB/EMI CMG/SJNY BMG 10014/PROVIDENT- INTEGRITY 

45 39 d0 
UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE/TOOTH & NAIL 2658' /EMI CMG* 

46 40 2 
MATT REDMAN 
BEAUTIFUL NEWS SURVIVOR /SIXSTEPS /SPARROW 0378 /EMI CMG 

47 47 2 
VARIOUS ARTISTS 
BFAURFUL WORSHIP. THEGIEAIEST PRAISE &WORST ' OF ALL ME 094134PRONCBJT- PRECAf1Y 

44^$ JARS OF CLAY 
G000 MONSTERS ESSENTIAL 10820 /PROVIDENT- INTEGRITY 

EVERYDAY PROCESS 
THE PROCESS OF ILLUMINATIONS ELIMINATION CROSS MOVEMENT 300251Hì0 550N 4NTEGNIY 

BARLOWGIRL 
ANOTHER JOURNAL ENTRY FERVENT 886446 /WORD -CURB 

ill r ,LI.SIPIEL.L. 
"MP 

ARTIST 
E3 3W 3ò TITLE -'F r 

elVARIOUS ARTISTS 
WOW GOSPEL 2007 

THE MCCLURKIN PROJECT 
WE PRAISE YOU GOSPO CENT RIC 69697 /ZOMBI 

KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019 / ZOMBA 

5 

2 2 

3 7E 

44 

4 25 

8 ' 

TYE TRIBBETT & G.A. 
VICTORY LIVEN INTEGRITY GOSPEL/COLUMBIA 77526 /SONY MUSIC 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990iZOMBA + 

GREATEST 
GAINER 

BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS. VOLUME 1 PODIUM 2506 

SHIRLEY MURDOCK 
SOULFOOD TYSCOT 984155 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109 /BUNGAL, 

KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOUL/GOSPO CENTRIC 88401/Z01.' 0 BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR 
GRACE: THE KENYA EXPIERENCE DEXTERITY SOUNDS 103420/RHINO 

F1 9 2E 

2 12 7 22 

3 2 Mil 12 26 

4 : 

,...a 

14, 11 8E 

5 I DON'T NEED A MAN 
16 4 

THE PUSSYCAT DOLLS A &M /INTERSCOPE 
la 

THE SWEET ESCAPE 
GWEN STEFANI FT. AEON INTERSCOPE 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY /GEFFEN 

GRACE KELLY 
MIKA CASABLANCA/ISLAND 

6 

7 10 

8 

9 -, 

13 

14 ] 

15 

AMERICA 
RAZORLIGHT VERTIGO 

SAY IT RIGHT 
NELLY FURTADO MOSLEY /GEFFEN 

RUBY 
KAISER CHEIFS B- UNIODE /POLYDOR 

SHINE 
TAKE THAT POLYDOR 

BEAUTIFUL LIAR 
BEYONCE & SHAKIRA COLUMBIA 

MAUVAISE FOI NOCTURNE 
FATAL BAZOOKA FT. VITAA UP MUSIC 

SHE'S MADONNA 
ROBBIE WILLIAMS CHRYSALIS 

CHASING CARS 
SNOW PATROL FICTION /POLYDOR 

GIRLFRIEND 
AVRIL LAVIGNE RCA 

FAIRYTALE GONE BAD 
SUNRISE AVENUE EMI 

19 1c 2C 

20 15 3 

21 23 4E 

22 I7 61 

23 22 Afç'' 
FINALE: ACT TWO EMI GOSPEL 54835 O 

SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347 

KELLY PRICE 
THIS IS WHO I AM GOOFS CENTRIC 88167 / ZOMBA 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHA! 

MARY MARY 
MARY MARY MY BLOCK/COLUMBIA 77733 /SONY MUSIC 

REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR 
JESUS, JESUS, JESUS MDM /JEG 5987 /KOCH 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

BENITA WASHINGTON 
LIVE IN NASHVILLE: RENAISSANCE REDDAPPLE SEED 8005 

EVERYDAY PROCESS 
THE PROCESS OF ILLUMINATION & ELIMINATION CROSS MOVEMENT 30025 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT 

TRAMAINE HAWKINS 
I NEVER LOST MY PRAISE: LIVE GASPO CENTRIC 85332/ZOMBA 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER Is: 

BYRON CAGE 
AN INVITATION TO WORSHIP GASPO CENTRIC 71281 /ZOMBA 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 

24-< RE-LMTFi 

L.25 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

26 

ARTIST 3 3ó TITLE 

DEITRICK HADDON 
7 DAYS TYSCOT /VERITY 68166,LOMBA 

19 24 

27 28 77 

28 13 2 

29 21 21 

30 

31 26 31 

32 32 33 

33 

HEZEKIAH WALKER & LFC 
20`.85 THE EXPERIENCE VERITY 62829 / ZOMBA 

MARY ALESSI & FRIENDS 
WHEN WOMEN WORSHIP MIAMI LIFE SOUNDS 0001 

VARIOUS ARTISTS 
GOTTA HAVE GOSPEL! GOLD GASPO CENTRICINTECRITY GOSPEVIRTEGRTIY 87208/ZOMBA 

5 32 
YOLANDA ADAMS 
DAY BY DAY ELEKTRA /ATLANTIC 83789/AG 

34 

VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG /WORD -CURB 75160 /ZOMBA 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT 

29 
2} 

COKO 
LIGHT 6527 

33 TO,J- 
DONNIE MCCLURKIN 
PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137 /ZOMBA 

35 31 26 DAVE HOLLISTER 
THE BOOK OF DAVID: VOL. 1 THE TRANSITION GASPO CENTRIC 85334/ZOMBA 

MAURETTE BROWN CLARK 
THE DREAM AIR GOSPEL 10292/MALACO 

37 27 5 VANESSA BELL ARMSTRONG 
WALKING MIRACLE EMI GOSPEL 52201 

38 34 24 
MICAH STAMPLEY 

A FRESH WIND: THE SECOND SOUND... LEVITICAL 9109 

39 36 24 
KENNY LATTIMORE & CHANTE MOORE 
U NCOVERED/COVERED VERITY /LAFACE 67926 / ZOMBA 

37 54 
MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY /COLUMBIA 77093 /SONY MUSIC 

40 

41 30 21 
YOUTHFUL PRAISE 
LIVE! THE PRAISE.. THE WORSHIP EVIDENCE GOSPEL 51709 /LIGHT 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEUEPIC 94893/SONY MUSIC 

42 39 20 YOUTH FOR CHRIST 
THE STRUGGLE IS OVER EMTRO GOSPEL 931512 

43 40 Al 
VARIOUS ARTISTS 
THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY 81605 / ZOMBA 

44 44 44 DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT ONE EMI GOSPEL 33345* 

45 38 78 SOUNDTRACK 

46 :35 9 
COMPLETE EMI GOSPEL 64655 

THE GOSPEL VERITY 71620 / ZOMBA 

LASHUN PACE 

47 48 28 THE CARAVANS 
PAVED THE WAY MALACO 4542 

WILMINGTON CHESTER MASS CHOIR 
WS NOT OVER EMTRO GOSPEL 1515 

CALVIN HUNT 
BRIDGES VINE 0738 /CROSSROADS 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATERP/ERITY 85333/ZOMBA 

Data for week of APRIL 7, 2007 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 55 
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C',HAR'l'S 

1 

I1II 1111'1 LI ti 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. D after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DVD combo only available. $) DualDisc available. T' 
CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. 

lati II *X ti 141- 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R&B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
e CD single available. OO Digital Download available. © DVD single available. 
O Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
1* Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www. h itp redi ctor.co m. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

t1MZ0lati le 11 WIa, 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro).. Certification of 200,000 units (Platino). 
Z. Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price.. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 

of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

::ee below for complete legend informahon. 

ARTIST 
.z..3 t53 3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

M® 
O ® 

ELLIOTT YAMIN 
ELLIOTT YAMIN HICKORY 90019 (18.98) 

INSANE CLOWN POSSE 
THE TEMPEST PSYCHOPATHIC 4063 (15.98) 

3 1 3 ARCADE FIRE 
NEON BIBLE MERGE 285 (14.98) 

4 3 9 
THE SHINS 
WINCING THE NIGHT AWAY SUB POP 705* (15.98) 

®ANDREW BIRD 
ARMCHAIR APOCRYPHA FAT POSSUM 1058' (16.98) 

®EL-P 
I'LL SLEEP WHEN YOU'RE DEAD DEFINITIVE JUx 137* (15.98) 

2 2 
TYPE O NEGATIVE 

". DEAD AGAIN STEAMHAMMER 9919/SPV (17 98) 

TED LEO AND THE PHARMACISTS 
LIVING WITH THE LIVING TOUCH AND GO 302" (15.98) 

J DILLA 
RUFF DRAFT STONES THROW 2153` (15.98) 

1Q 4 33 
HELLOGOODBYE 
ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE -THRU 83645 (11.98) 

12 

13 

14 

15 

16 

GREATEST 
GAINER 

37 3 
SHAW- BLADES 
INFLUENCE VH1 CLASSIC 00106 (13.98) 

5 14 

8 87 

15 

6 

10 

25 

3 

8 

SILVERSUN PICKUPS 
CARNAVAS '.IAN GCRBIRD un- 
JASON ALDEAN 
JASON ALBEAN BROKEN BOW 7657 (12.98) 

UNK 
BEAT'N DOWN YO BLOCK BIG OOMP 5973/KOCH (17.98) 

AIR 
POCKET SYMPHONY AIRCHEOLOGY 83761' /ASTRALWERKS (17.98) 

TRACY LAWRENCE 
FOR THE LOVE ROCKY COMFORT 90012 (12.98) 

41) 111:1 
MAYLENE AND THE SONS OF DISASTER 
II FERRET 079 (13.98) 

18 11 7 PATTY GRIFFIN 
CHILDREN RUNNING THROUGH ATO 0036 (t5,98) 

19 17 51 
BULLET FOR MY VALENTINE 

THE POISON TRUSTKILL 74 (13.98) 

ICI TRACEY THORN 
OUT OF THE WOODS ASTRALWERKS 83901* (16.98) 

21 7 3 
CHIMAIRA 
RESURRECTION FERRET 078 (13.98) O 

22 21 7 
BLOC PARTY 

A WEEKEND IN THE CITY VICE 94598* (15.98) 

ROGER CLYNE AND THE PEACEMAKERS 
NO MORE BEAUTIFUL EMMA JAVA 928814 (12.98) * 
HAYSTAK 
CRACKAVELLI STREET FLAVOR /40 WEST 7920 /STREET LEVEL (15.98) 

25 18 20 
JIM JONES 
HUSTLER'S RO.M.E. (PRODUCT OF MY ENVIRONMENT) KOCH 5964 (17.98) 

CD CII LOW 
DRUMS AND GUNS SUB POP 736* (13.98) 

27 23 19 

28 26 3 

29 13 4 

0 38 2 

31 27 87 

32 20 77 

33 28 5 

34 19 3 

O In 

TAMIA 
BETWEEN FRIENDS PLUS 1 3784 /IMAGE (15.98) 

PETER BJORN AND JOHN 
WRITERS BLOCK ALMOSTGOLO 002 (12 98) 

B.G. AND THE CHOPPER CITY BOYZ 
WE GOT THIS CHOPPA CITY 5700 /KOCH !I 

SHERWOOD 
A DIFFERENT LIGHT MYSPACE 10001 (11.98) 

DANE COOK 
RETALIATION COMEDY CENTRAL 0034 (18.98 cotovn) + 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13 -98) 

EXPLOSIONS IN THE SKY 
ALL OF A SUDDEN I MISS EVERYONE TEMPORARY RESIDER). L 

BRIGHT EYES 
FOUR WINDS (EP) SADDLE CREEK 101* (5.98) 

IN THIS MOMENT 
BEAUTIFUL TRAGEDY CENTURY MEDIA 8297 (15.98) 

38 24 3 
SON VOLT 
THE SEARCH TRANSMIT SOUND 03232 LE. .'.CY (15.98) 

37 34 15 
RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 (t3911' 

CI PANDA BEAR 
PERSON PITCH PAW TRACKS 14 (13.98) 

39 16 14 
DROPKICK MURPHYS 
THE WARRIOR'S CODE HELLCAT 80472* /EPITAPH (13.98) 

40 2 3 
CONSEQUENCE 
DON'T DUIT YOUR DAY JOB G.0.O.9/COLUMBIA 94805 /RED INK (12.98) 

41 29 4 
SLIM THUG PRESENTS BOSS HOGG OUTLAWZ 
SERVE A COLLECT BOSS HOGG OUTLAWZ 5526 /KOCH (17.98) 

43 31 7 

44 33 9 

45 42 7 

48 30 13 

48 

EVIDENCE 
THE WEATHERMAN LP ABB 1089' (15.98) 

VARIOUS ARTISTS 
TAKE ACTION! VOLUME 6 SUB CITY 035 /HOPELESS (8.98 CO'DV0) 

SUNSHINE ANDERSON 
SUNSHINE AT MIDNIGHT MUSIC WORLD 010 (15.98) 

EMERSON DRIVE 
COUNTRIFIED MONTAGE 90088 /MIDAS (13.98) 

VARIOUS ARTISTS 
FOREVER SOUL R88 MADACY SPECIAL PRODUCTS 52253 /MADACY (13.98) 

THE STOOGES 
THE WEIRDNESS VIRGIN 64648' (12.98) 

9 9 

49 32 9 

50 39 9 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY (13.98) 

THE RIDDLER & TREVOR SIMPSON 
ULTRA.DANCE 08 ULTRA 1485 (17.98) 

ATREYU 
THE BEST OF ATREYU VICTORY 345 (16.98 CD /DVD) 15 

© 

TOP POP CATALOG: t: atalog Albums are 2-year old titles that have fallen below No. 100 on The 
U,Iooarc :00 or te- issues of older albums. Total Weeks column reflects combined weeks title has 
appeared on The Billboard 200 and Top Pop Catalog Albums. TOP INTERNET: Reflects physical 
alkums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Catalog 
titles are included. TOP DIGITAL: Release sold as a complete album bundle through digital download 
services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 
i. 2007. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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SALES DATA 
COMPILED BY 

Nielsen 
SoundSca 

o 
2 2 3 

3 3 2 

ARTIST 
TITLE IMPRINTBNUMBER' DISTRIBUTING LABEL 

MODEST MOUSE 
WE WERE DEAD BEFORE THE SHIP EVEN SANK EPIC 86139- SONY D!.1G 

ARCADE FIRE 
NEON BIBLE MERGE 285 

AMY WINEHOUSE 
BACK TO BLACK UNIVERSAL REPUBLIC 008428 /UMRG 

O ® 
o ® 

®TED LEO AND THE PHARMACISTS 
LIVING WITH THE LIVING TOUCH AND GO 302' 

O'-® 
Cl! ® ANDREW BIRD 

ARMCHAIR APOCRYPHA FAT POSSUM 1058' 

e 11:1 

® 121 STEPHEN MARLEY 
MINO CONTROL GHETTO YOUTHS/TUFF GONG /UNIVERSAL REPUB. 

LCD SOUNDSYSTEM 
SOUND OF SILVER IFA 85144 /CAPITOL 

5 1 2 
NEIL YOUNG 
LIVE AT MASSEY HALL 1971 REPRISE 43328 /WARNER BROS. is 

JOSS STONE 
INTRODUCING JOSS STONE VIRGIN 76268* O+ 

EL -P 
I'LL SLEEP WHEN YOU'RE DEAD DEFINITIVE JUx 137' 

INSANE CLOWN POSSE 
THE TEMPEST PSYCHOPATHIC 4063 

DEVIN THE DUDE 
WAITIN' TO INHALE J PRINCE /RAP -A -LOT 4 LIFE 68563 /ASYLUM 

J DILLA 
RUFF DRAFT STONES THROW 2153* 

RG ou 
14 4 2 

8BALL & MJG 
RIDIN HIGH BAD BOY SOUTH /BAD BOY 83970'/ÁG 

15 6 2 
RICH BOY 
RICH BOY ZONE 4 008556* /INTERSCOPE 

Hug 

8 

9 

t0 

(11110 

14 

3 3ó 
1 8 

2 108 

5 

6 

7 

3 

ARTIST 
TITLE IMPRINTBNUMBER,,DISIRIBUTING LABEL el CELTIC WOMAN 

A NEW JOURNEY MANHATTAN 15110/BLC 

CELTIC WOMAN 
CELTIC WOMAN I,IA`IHAT IAN 60233 /BLG 

18 
LOREENA MCKENNITT 
AN ANCIENT MUSE QUINLAN ROAD /VERVE 007920NG 

2 
HAYLEY WESTENRA 
CELTIC TREASURE DECCA 008560 /UNIVERSAL CLASSICS GROUP 

25 
RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 

21 
VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

®SOUNDTRACK 
THE LOST CITY UNIVISION 310968/UG 

4 4 
VARIOUS ARTISTS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

9 9 
GIPSY KINGS 
PASAJERO NONESUCH 79959 /WARNER BROS. 

8 4 
VARIOUS ARTISTS 
IRISH TENORS MADACY SPECIAL PRODUCTS 52839 /MADACY 

CHLOE 
WALKING IN THE AIR MANHATTAN 42961/BLG 

LISA 
LISA MANHATTAN 42964/BLG 

MAIREAD 
RAINING UP MANHATTAN 42974 /BLG 

11 30 
PATRIZIO 
THE ITALIAN NEXT PLATEAU /UNIVERSAL MOTOWN 006240iUMRG 

RE-ENTRY 
DANIEL O'DONNELL 
FROM DANIEL WITH LOVE: A COLLECTION OF 20 GREAT LOVE SONGS DPTV 1.1 /JIA ,: 

s xç 

á3 3ó 
2 16 

1 29 

7 
29 

e 19 

5 3 30 

6 4 39 

7 5 27 

8 8 48 

o 11 201i 

12 18 

11 9 50 

12 10 29 

® 13 13 

14 16 

15 15 27 

TITLE 
ARTIST (IMPRINT ! PROMOTION LABEL) 

nENCOURAGE YOURSELF 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS "H 

UM GOOD 
SMOKIE NORFUL (EMI GOSH 

HALLELUJAH 
TROY SNEED ( EMTRO GOSPEL) 

FAITHFUL IS OUR GOD 
HEZEKIAH WALKER 8 LFC (VERITY /ZOMBA) 

HEAVEN KNOWS 
DEITRICK HADDON (TYSCOTNERITY /ZOMBA) 

HEALING 
KELLY PRICE (GOSPO CENTRIC /ZOMBA) 

BROKEN BUT I'M HEALED 
BYRON CAGE (GOSPO CENTRIC ZOMBA) 

THE STRUGGLE IS OVER 
YOUTH FOR CHRIST ( EMIRO GOSPEL) 

LET GO 
DEWAYNE WOODS 8 WHEN SINGERS MEET (QUIET WATERNERITY /ZOMBA) 

WE PRAISE YOU 
THE MCCLURKIN PROJECT (GOSPO CENTRIC/ZOMBA) 

IMAGINE ME 
KIRK FRANKLIN (FO YO SOUL /GOSPO CENTRIC/ZOMBA) 

REMEMBER ME 
THE CARAVANS! MALACO) 

EVERY BODY EVERY BODY! 
KENNY LEWIS 8 ONE VOICE (ICEE INSPIRATIONAL /ICEE) 

HIGH PRAISE 
ANOINTED PACE SISTERS (TYSCOTI 

HE'S HERE 
NIYOKI 

Data for week of APRIL 7, 2007 
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HAI VIDEOCLIPS 8 410E0 SALES DATA 

MINITOR COMP tEE BY COMPILED BY Based on audience- weiáfited Fbys from MTV, VHT; BET and CMT, and non -weighted plays from 
eight other xh -s, as monitored by Nelsen Broadcast Data Systems. See Chart 

i1 L rácnd ka rules and explanal o s. <. 2007, VNU Business Media, Inc. and 

Eisen. 
Nielsen Nielsen 5oundscan, Inc: All rights reserved 

N 
B, 3dcast Dala VideoScan 
sv r,,,s 

See tebw for complete legend information. " LAUW,..,1 IPA. 
TOP 

MUSIC VIDEC)SrM 
TITLE 
LABEL I DISTRIBUTING LABEL 8 NUMBER (PRICE) 

LIVE! THE LIGHT IT UP TOUR 
JIVE /IMAGE ENTERTAINMENT 3616 (19.98 DVD 

Principal Performers s 

R. Kelly 

A NEW JOURNEY: LIVE AT SLANE CASTLE IRE .AND 
MANHATTAN /EMM MUSIC VIDEO 75106 (19.98 DVD) 

LIVE AT MASSEY HALL 1971 
REPRISE MUSIC VIDEO /WARNER MUSIC VISION 43327 (25.98 CD /DJD) 

BESIDE YOU IN TIME 
INTERSCOPE VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 838409 (19.78 OVD) 

GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13.98 CD /DVD) 

6 .5 3 
ELVIS LIVES: THE 25TH ANNIVERSARY CCNCERT 

i SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44759 (19.98 DVD) 

NO MORE BEAUTIFUL 
EMMA JAVA RECORDS 928814 (15.98 CD /DVD) 

CELTIC WOMAN 
MANHATTAN /EMM MUSIC VIDEO 44604 (19.98 DVD) 

LIVE & LOUD AT THE FILLMORE 
CAPITOL NASHVILLE /EMM MUSIC VIDEO 73998 (14.98 DVD) 

SOUTH AFRICAN HOMECOMING 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44738 (19.98 DVD) 

LOVE CAN TURN THE WORLD: LIVE FROM SOUTH AFRICA 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44740 (19.98 DVD) 

LIVE IN RIO 
EMI TELEVISA /EMM MUSIC VIDEO 87409 (21.98 DVD) 

UNDER THE DESERT SKY 
SUGAR /OECCA/UNIVERSAL MUSIC 8 VIDEO DIST. 007831 (25.98 C) /DVD) 

PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001041 (11.98 CO DVD) 

VENCEDOR 
UNIVERSAL LATINO /UNIVERSAL MUSIC 8 VIDEO DIST. 006611 0.9: (D /D13) 

LED ZEPPELIN 
ATLANTIC VIDEO, WARNER MUSIC VISION 70198 (29.98 DVD) 

LIVE AT THE GREEK 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 02290 (14.98 DVD) 

THE CONFESSIONS TOUR 
WARNER BROS./WARNER MUSIC VISION 44489 (25.98 CO /DVD) 

GET READY: THE DEFINITIVE PERFORMANCES 1965 -1972 
HIP -0 VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST, 007422 (14.98 BREI 

10 DAYS OUT: BLUES FROM THE BACKRCADS 
REPRISE MUSIC VIDEO/WARNER MUSIC VISION 49294 (25.98 CD /L VD) 

THE INFORMATION 
INTERSCOPE VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 007576 (1398 CODE VD) 

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 
ELEKTRA/RHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.E3 71)/ :a5) 

FAREWELL I TOUR: LIVE FROM MELBOUFNE 
RHINO HOME VIDEO 70423 (29.98 DVD) 

THE VIDEOS: 1989 - 2004 
ELEKTRA/WARNER BROS. /WARNER HOME VIDEO 38696 (19.98 DV]) 

PULSE 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 54171 (24.98 DVD) 

12 

17 11 18 

18 9 8 

19 21 13 

23 15 o: 

Celtic Woman 

Neil Young 

Nine Inch Nails 

Creed 

Elvis Presley 

Roger Clyne And The Peacemakers 

Celtic Woman 

Dierks Bentley 

Bill & Gloria Gaither With The Homecoming Friends 

Bill & Gloria Gaither With The Homecoming Friends 

RBD 

Andrea Bocelli 

Rob Zombie 

Valentin Elizalde 

Led Zeppelin 

II Divo 

Madonna 

The Temptations 

Kenny Wayne Shepherd 

Beck 

Pantera 

Eagles 

Metallica 

Pink Floyd 

k 

VIDEO MONITORrn, 

9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BUDDY 
MUSIO SOULCHILD ATLANTIC 

GO GETTA 
YOUNG JEEZY FEAT. R. KELLY CORPORATE THUGI/DEF JAMADJMG 

TELL ME 'BOUT IT 
JOSS STONE VIRGIN 

ARTIST TITLE 

ITS NOT OVER 
DAUGHTRY RCA/RMG 

5 5 
GLAMOROUS 
FERGIE FEATURING LUDACRIS WILL.I.AM /ABM / INTERSCOPE 

6 
=THROW SOME D'S 

RICH BOY FEATURING POLOW DA DON ZONE 4 /INTERSCOPE 

3 1C 
THE SWEET ESCAPE 
GWEN STEFANI FEATURING AKON INTERSCOPE 

8 16 

9 7 

1 o 23 

11 13 

12!r NEW 

WHAT GOES AROUNO...COMES AROUND 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

THIS IS WHY I'M HOT 
MIMS CAPITOL 

LIKE A BOY 
CIARA LAFACE/ZOMBA 

CANDYMAN 
CHRISTINA AGUILERA RCA/RMG 

BECAUSE OF YOU 
NE -TO DEF JAM /IDJMG 

CIRCLE 
MARQUES HOUSTON T.U.G. /UNIVERSAL MOTOWN 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA COLUMBIA 

6 WOULDN'T GET FAR 
THE GAME FEATURING KANYE WEST GEFFEN 

3 READ MY MIND 
THE KILLERS ISLAND /IDJMG 

18 3 YOU KNOW I'M NO GOOD 
AMY WINEHOUSE FEAT. GHOSTFACE KILUM UNIVERSAL REPUBLIC 

18 Es 2STEP 
UNK BIG OOMP /KOCH 

11 E LAST NIGHT 
DINT FEATURING KEYSHIA COLE BAD BOY /ATLANTIC 

LOST WITHOUT U 
ROBIN THICKE STAR TRAK / INTERSCOPE 

FLATHEAD 
THE FRATELLIS CHERRYTREE0ROP THE GUNASLAND /INTERSCOPE 

DON'T MATTER 
AKON KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 

ICE BOX 
MARION T U.G. /COLUMBIA 

ROCK YO HIPS 
CRIME KNIE FIAT IA SCRAPPY CHUNK BML/IiLPHISL WAHN.H BROS. 

HOUSE OF CARDS 
MARINA LAKE ROADRUNNER 

5 

7 

8 

9 

10 

1 

3t 
4 
51i 
6A 
7 

8 

10 

FERGIE, GLAMOROUS 

JUSTIN TIMBERLAKE, WHAT GOES AROUND COMES AROUND 

AMY WINEHOUSE, YOU KNOW I'M NO GOOD 

MADINA LAKE, HOUSE OF CAROS 

GWEN STEFANI FEAT. AKON, THE SWEET ESCAPE 

MIMS, THIS IS WHY I'M HOT 

DAUGHTRY, IT'S NOT OVER 

FRATELLIS, FLATHEAD 

THE GAME FEAT. KANYE WEST, wouLON T GET FAR 

NE -YO, BECAUSE OF YOU 

TOBY KEITH, HIGH MAINTENANCE WOMAN 

KENNY CHESNEY, SUMMERTIME 

SUGARLAND, SETTLIN' 

TRACE ADKINS, LADIES LOVE COUNTRY BOYS 

JOE NICHOLS, I'LL WAIT FOR YOU 

TIM MCGRAW, LAST DOLLAR (FLY AWAY) 

CARRIE UNDERWOOD, WASTED 

MARTINA MCBRIDE, ANYWAY 

ALAN JACKSON, A WOMAN'S LOVE 

RODNEY ATKINS. WATCHING rim 

3 

t 5 

E 6 

7 

8 

AVRIL LAVIGNE, GIRLFRIEND 

AKON, DON'T MATTER 

GOOD CHARLOTTE, THE RIVER 

GWEN STEFANI FEAT. AKON, THE SWEET ESCAPE 

J DIGGZ, MAKE IT HOT 

JUSTIN TIMBERLAKE, WHAT GOES AROUND COMES AROUND 

FINGER ELEVEN, PARALYZER 

MIKA, GRACE KELLY 

NICKELBACK, IF EVERYONE CAREO 

NELLY FURTADO, ALL 0000 THINGS (COME TO AN END) 

Data for wMek of APRIL 7, 2007 For chart reprints call 646.654.4633 

SALES DA -A 
COMPILED BY 

Nielser 
SoundSCan 

TOP 
HEAfSEEKERS., 

ARTIST 
LABEL 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

TED LEO AND THE PHAFMACISTS 
louaIANU BI) , 

UNK 
BIG OOMP 5973/KOCH (17.98) 

MAYLENE AND THE SONS OF DISASTER 
FERRET 079 (13.98) 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

e 

Title I 
Living With The Living 

Beat'n Down Yo Block 

II ' 

TRACEY THORN 
ASTRALWERKS 83901` (16.98) 

ROGER CLYNE AND THE PEACEMAKERS 
EMMA JAVA 928814 (15.98) O+ 

HAYSTAK 
STREET FLAVOR /40 WEST 7920 /STREET _EVEL (15.98) 

LOW 
SUB POP 736` (13.98) 

PETER BJORN AND JOHN 
ALMOSTGOLD 002 (12.98) 

SEVENTH DAY SLUMBER 
BEC 52705 (17.98) O+ 

GREATEST 
GAINER 

SHERWOOD 
MYSPACE 10001 11.9 

FAMILY FORCE 5 
MAVERICK /MONO VS STEREO / GOTEE 49462 / WARNER BROS (13.98) 

1111 
XTREME 
LA CALLE 340011/ÚG (13.98) 

m NIW IN THIS MOMENT 
CENTURY MEDIA 8297 (15.98) 

IN ATO 21557 )1198) 
RODRIGO Y GABRIELA 

In NEM 
PANDA BEAR 
PAW TRACKS 14 (13.98) 

III.!CONSEQUENCE 
G.O.O.D. /COLUMBIA 94805 /RED INK (12.98) 

® EVIDENCE 
ABB 1089' (15.98) 

r7 i2 EMERSON DRIVE 
MONTAGE 90088 /MIDAS (13 98) ® LOS CUATES DE SINALOA 
SONY BMG NORTE 04734 (11.98) 

3 THE STOOGES 
RGIN 64648' (12.98) ® -4 f6 BOYS LIKE GIRLS 

COLUMBIA 76283/RED INK (11.98) 

MID Irr 22 14 
COLD WAR KIDS 
DOWNTOWN 70009 (13.98) 

ALBERT HAMMOND, JR. 5 4 3 
SCRATCHIE 3908 /NEW LINE (13.98) 

6 
'l 77 SAY ANYTHING 

DOGHOUSE /J 71805 /RMG (11.98) 

The Poison 

Out Of The Woods 

No More Beautiful 

Crackavelli 

Drums And Guns 

Writer's Block 

Finally Awake 

A Different Light 

JESSE MALIN 
ADELINE 30036 /EAST WEST (13.98) 

127 16 38 ' 
DRAGONFORCE 
SANCTUARY 618034 /ROADRUNNER (17.88) O 

13 5 
EVERLIFE 
BUENA VISTA 861590/WALT DISNEY (11.98) 

LOS TERRIBLES DEL NORTE 
FREDDIE 1969 (9.98) 

0 10 73 
IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

1 25 14 
ROCCO DELUCA & THE BURDEN 
IRONWORKS 165 (12.98) 

32 20 16 
YURIDIA 
SONY BMG NORTE 02496 (14.90) 

133 
1-34 

35 

D 
®36 tt THE KOOKS 

VIRGIN 50723 /ASTRALWERKS (14.98) 

117 
THE PONYS 
MATADOR 735 (15.98) 

BLsiness Up Front /Party In The Back 

Haciendo Historia 

Beautiful Tragedy 

Rodrigo Y Gabriela 

Person Pitch 

Don't Quit Your Day Job 

The Weatherman LP 

Countrified 

Puro Sierreno Bravo 

The Weirdness 

Boys Like Girls 

Glitter In The Gutter 

Robbers & Cowards 

Yours To Keep 

- -.Is A Real Boy 

Inhuman Rampage 

Everlife 

30 Corridos: Historias Nortenas 

Speak For Yourself 

I Trust You To Kill Me 

Habla El Corazon 

5 . RJD2 
%L 283' /BEGGARS GROUP (15.98) 

19 3 
!!! (CHK CHK CHK) 
WARP 154' (11.98) 

The Third Hand 

Myth Takes 

CHIODOS 
EQUAL VISION 136 (14.98 CD /DVD) O+ 

GIRL AUTHORITY 
ZOE 431109 /ROUNDER (14.98) O+ 

LORDI 
THE END 080 (15.98) 

WI 32 3 

31 6 
PUNTO SOL 

143 35 16 

44 26 22 

145 23 8 

146. 
-.. 

18 3 

6.13111:113E, 
4 

DR. DOG 
PARK THE VAN 12 (13.98) m ® 28 ALEGRES DE LA SIERRA 
UNIVERSAL LATINO 622349 (10.98) 

DJ NELSON 
FLOW 290015 /UNIVERSAL LATINO (14.93) 

All's Well That Ends Well 

Road Trip 

The Arockalypse 

Inside In / inside Out 

Turn The Lights Out 

Flow La Discoteka 2 

BIG D AND THE KIDS TABLE 
SIDEONEDUMMY 1328 (13.98) 

RED 
ESSENTIAL 10807 (12.98) 

HILLSONG 
FIILLSONG AUSTRALIA/COLUMBIA 88310 /SONY MUSIC (17.98) O 

ELISABETH WITHERS 
BLUE NOTE 68171/BLG (17.98) 

LOVEDRUG 
THE MILITIA GROUP 050 (15.98) 

Strictly Rude 

Los Hijos Del Maiz 

End Of Silence 

Mighty To Save: Live 

It Can Happen To Anyone 

Everything Starts Where It Ends 

PAQUITA LA DEL BARRIO 
MUSART 3881 /BALBOA (10.98) 

Puro Dolor 

We All Belong 

DAATH 
ROADRUNNER 108492 (17.98) 

The Hinderers 

Lagrimas En La Sierra 

BREAKING & ENTERING 
Gustavo Laureano jumps from Puerto Rican rock act La Sec a Allstar to a 

league of his own as solo cebut "Kingcallero Del Amor" bov-s at No. 9 on 
Top Latin Albums. Discover developing artists making Heir inaugural 

chart runs each week in Breaking & Entering on til)board.com. 
ói 

The b-stseNrg abums by new and developing acts. def ned as those who have never appeared in the top 100 of The Billboard 200. If a Heatseekers title 
reach -s Slat level it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules and 
«pa.ation=_'n 2307, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Go to www.billboard.biz for complete chart data I 5? 
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SI NG LES & TRAcKs 
2007 SONG I N DEX 
APR 

Chart Codes CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop LOO Song and RBH (Hot R &B /Hip -Hop Songs). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

1ST TIME (Granny Man Publishing. BMVMalik -Mekhi 
^,1!? r'9 Funk. ASCAR /Hot Sauce Music. 

. 

20 
2STEP - :I H10033. POP 52 RBH 16 
30 SOMETHING .r P;blishing, ASCAP/WB 

On But Funkeng. 

onos Of Universal. 
A ,SCE' 

1 

A 
HINT NO LOVE SONG .. 

ALL MY FRIENDS SAY (Murr< ,urporation, 
!e. BM BMVBIack In 

move Pi,,, , tylua.c. ASCAP) CS 

AMAR ES LO QUE QUIERO (Mi Trocita De Mi Vida, 
r i. =s Clippers, S.LAarala Music. 

AND I AM TELLING YOU l'M NOT GOING (Dreamgirls. 
Jiver 

'nog, 
Again Music, BMVDreametles 

I 
, 

vernal Geffen Music. ASCAP), HL H100 94. 

ANONYMOUS venal M i Music BMVHitco llnnco 
°.s BMVJahgae Joints, 

Bootleggers Stop, 
aeon, ASCAPNirginia 
AP/Royal Court Music, 

:.'ions, BMI/) RBH 60 
ANTES OE ODE TE VAYAS mociones Musicales HR. 

ANYWAY DesAuruers. 

BEAUTIFUL LIAR BELLO EEMMBUSTERO 

ASCAPAmanda Ghost Bucks Music Group Limited. 
BMVlan bench Music. BMI HL. H100 3. LT 29, POP 3 

BECAUSE OF YOU (Super Sayin Publishing. BMZomba 
qs. BMVSonyy/A1VTunes. ASCAP/EMI April. 
-"'i HL/WBM H100 59. POP 78. RBH 18 

BEER IN MEXICO SonvANMilene. ASCAP/1slandsoul. 
'0061 

BEFORE HE CHEATS That Little House. ASCAP/Mighty 
Ahoni Tony. ATV Cross Keys. ASCAP). HL. 

H100 26, POP 24 
BENDITA TU LUZ ( Tulum. ASCAPNJB Music. 

ASCAPNallincito Songs. BMVCareers-BMG Music Pub - 
lishing, BMI) LT B 

BETTER THAN ME (EMI Blackwood BMVHinder Music. 
BMV__Higghh Buck Publishing, BMI). HL. H100 58. POP 46 

BE WTTHOUT YOU (Mary J. Bliggee_ ASCAP/Universal 
Music Corporation. ASCAP./WW Music, SESAC/Baby- 
boys Little Publishing Company. SESACuNoontime 
South SESAC /Jada And Jadens Publishing. 
SESATJaked Under My Clothes. ASCAP /Ch lis 3 AP: Jason's Lyrics, SESAC/Reach Global 

: AC'. HLhVBM, RBH 40 
BE WITH YOU (Gad Songs, ASCAP/Cherry Lane, 

Lra JAeet Giggles. ASCAP), CLM, RBH 75 
BOMSHEL STOMP Midas is ASCAP/Micas Music. 

ASCAP/Dimensional Songs Of The Knoll, BMVK Idaho 
Music. BMVCherry River BMLBig Blue Diamonds 
Music, BMI), CLM, CS 50 

BOSTON (EMI April. ASCAP /Augustan Music, ASCAP), 
HL. POP 39 

BOY LOOKA HERE (StreetRich Music, BMLMIy Duel 
Starts Tomorrow. BMVSongs DI Universal. BMVOB Gold 
ASCAP), HL ROH 70 

BREAK TM OFF (Paul Wall. ASCAP /Commission Pub - 
Iish!ngg BMVNoddfactor Publishing, BMV2 Kingpins 
t'hlishinq, ASCAP) RBH 73 

BREAK R OFF ( Talari. ASCAP /Greensleeves. PRS/Dutty 
,k PRS/EMI April, ASCAP/Copyright ConlroVAnnarhi 

c. BMVEMI Blackwood, BMI), HL. H1AS 34. POP 

BUDDY Soulchild. ASCAP/Universal Music Corporation. 
1030 Publishing ASCAP/Karl Guinn. 

BMVBug Music, ASCAPMenix, 
.n. ASCAP) H10í) 36: POP 85 RBH2 

BUSSA MOVE nit Labs Publishing. ASCAP/WDMG 
`- AP/T.-Town Music Publishing, 

BUY U A DRANK (SHAWrY SNAPPIN) (Nappy Boy 
Publishing. BMLZomba Songs BMVGranny Man Pub- 
lishing BMUMekhi Music. BMI/Basement Funk South. 
,SCA 'NOM 3,00 21 BOP 4C ROH '4 

CADA VEZ QUE PIENSO EN TI Sony/ATV Du. 

CALLING ME o M I din ASCAP /Almo Murar. 
ys ASCAPZowa Songs. ASCAP), 

CANIYMAN Mn - P41: r,..,r -HMG Music 

CANT FORGET ABOUT YOU 
ASCAP/will am Music. BMVCherry River. 

BMVForay Music. SESAC /Chnsele Michele Music, 
r. AC rt -mine Co ASCAP). CLM4TLWBM. RBH 96 

CANT GET ENOUGH (Rodney Jerkins Productions, 
Fin - it 

n. SMI I 
wood 

s 

BMVEnsign Music. BM V Fred 
La Sha wry Daniels Productions. 

;SCAR 'EMI April. ASCAP). HL. RBH 

CHANGE ME (BMG Songs ASCARDemis Hot Songs, 
ASCAP/EMI April ASCAP /Strange Motel Music. 
ASCAP/Underdogs Songs. ASCAP /Almo Music. 
ASCAP/Tank 1176 Music. ASCAP/Black Fountain Pub- 
,ehein ASCAP /Antonio Demos Muzik, ASCAP /Anthony 

r Muzik. ASCAP/EMI Blackwood, BMI/Tar It Up 
RMVCopyrighl Control). HLWBM, RBH 44 

CHASING CARS (Big Life, AMI). WBM. 6100 45 
CHICA VIRTUAL Not Listed) LT 27 
CIRCLE . r. Michael Cox. SESAC/WBM Music. 

\c Drys In The Key 01B FUI, SESAC/Noontime 
-duth SESAC/Notting Hill Songgss, SESAC/PUt It Down 

Music, SESAC /Adonis Shropashire. ASCAP/Phoenix 
Ave. Music Publishing. ASCAP /Justin Combs Publish- 
ing, ASCAP/EMI April. ASCAP/Kendrick Dean Publishing 
Designee. SESAC/The Deanis List. SESAC/December 

i n Oing Group. S))ESAC/Dol 2 Dot Music. 

COME AROUND Harper Digital 

H100 93. 
SOCANMIs. 

I c ::,,.1P Pink-Cam Music, ASCAPSTB Music. 
ASCAPHuma n. ASCAP/ZAP Pow ASCAP/Fainv es t 
Music USA. BMSp ¡rt Music. BMI) ROB 67 

COME CLOSE (Ten Count Publishing, BMVShonta Music. 
BMI) RBH 88 

COME ON RAIN (Mike Curb Music, BML'Sweet Radical 
r r sic BMVPat Price, BMI), WBM, CS 44 

COME TO BED (EMI Blackwood, BMVOklaherna Girl 
BMVWB Music, ASCAP/Rich Texan Music. 

AP HLWBM CS 40 
COME WITH ME (WBM Music, SESACSongs In The Key 

01 B Flat, SESAC/Noontime South. SESAC/Klassic Lee 

Music. SESAC/Phoenix Ave. Music Publishing, 
ASAP /Justin Combs Publishing. ASCAPÆMI April. 
ASCAP( HL/WBM. RBH 38 

COMO ENTENDER :Bins Tunes. ASCAP/EMI April, 
a ASCAP LT 36 

COMO TE VA MI AMOR (SGAE, ASCAP) LT 48 
COMO YO NADIE TE HA AMADO (Agressive, 

ASCAP/Son /AN Tunes, ASCAPBon Jovi, ASCAP/Uni- 
versal Polvttram International, ASCAP/Desmohile, 
n55,47 PA Ali 4SCAP( LT 32 

CUANDO BAJA LA MAREA (Colgems -EMI. ASCAP) LT 

CUPID'S CHOKEHOLD tEpileptic Caesar Music, 
ASCAP /EMI Aprii. ASCAP/Mayday Malone 
ASCAPDimensinnal Music Of 1091. ASCAP/Reptilian 

Music, BMVEMI Blackwood BMVAImo Music, 
ASCAP /Delicate. ASCAP), HL H100 5, POP 4 

DAISY 'Ususood. BMVTolliver Mountain, BUJ rv- 
!or Of The Wheel. ASCAP). HL CS 60 

DASHBOARD July Casanova Music ASCAP/Tschudi 
Crazy Gnome ASCAPMtarr Songs 
Music. BM /Robot Horse Music, BMI) 

65 
DETALLES e Rios SA de C.V./TN Ediciones, BMI) LT 

( 

DIAMONDS' Brasco ASCAP4ittle Deven. BMI/IVT 
BMbSarom Songs. ASCAP/Maddie Jaimes 
ASCAP/Young Jeezy Music Inc., BMVEMI April, 

At hi AP'EMI Blackwood, BMI/No Question Entertainment. 
ASCAP HL. ROH 72 

A DIFFERENT WORLD (Nashvistaville. BMVNEZ, 
BMSony /AN Acuff Rose, BMVChaylynn 
BMVSonyy'rATA Tree. BMVGold Watch. BMI) HL CS 28 

DIRTY GIRL ¡Universal Music Corporation, ASCAP/Mem- 
pherslield, ASCAP,EMI Blackwood. BMVRano Wire 
Music, BMI), HL, CS 48 

DIXIE LULLABY (EMI Blackwood. BMVGreenhorse 
hi ': RD Patrick Davis, BMVDrum Groove 

in Enterprises SESAC), HL CS 26 
DOE BOY FRESH (Tetnoise Publishing, BMVMusic 

k '-s BMI'Chamillilary Camp Music, ASCAP/Uni- 
versal Music Corporation, ASAP HL. H100 76, POP 
70, ROH 82 

DON'T CITY (EZ V n, ASCAPScarlito. ASCAP) LT 31 
DONE MAKE ME , ASCAPBergBrain. ASCAP/Uni- 
versarMus'¡' s u ASCAP/Big Orange Dog. 
A' , ASCAP/Dimensional 

DON'T MATTER GAP'FamoUS 
-. -.-- - ., 

_ 
'11 POT', RBH'^ 

ENAMORADO .. - 'amne Publishingg,BMi.- 
ERES PARA MI . BMLÆmi Musical S A rr 

1. 
II 

l _ Ldicoes Musicals LT 16 
ESE : lavera Worldwide Music. ASCAP) T 3 

ESO Y MAS (Julianlla Musical ASCAP Euimusa, ASCAP) 

EVERYTHING in The Last Man 4.1SOCAV/N warn 
CAN Than 7 ar 

F 
FACE DOWN 

FALL J .. )For The Woman, 
ASC ' .il Songs Of The Knoll. 
BMLE T cnr< - 'dusk. BMI /Cherry River 
BMVEMI Blat : e Minor, BMI. CLM/HL. 
CS 59 

FAMOUS IN A SMALL TOWN Sony /AN Songs, 
BMVNashville Star, OMVWalsky. ASCAP). HL, CS 54 

FAMOUS LAST WORDS (Blow The Doors Off The Jersey 
Shore Music, BMI )P10099, POP98 

A FEELIN' LIKE MAT (While Monkey. BMVAainy Gra- 
ham, BMVCategory 5, ASCAP/Music Of RPM 
ASCAP/Old Desperados. ASCAP/N2D. ASCAP) CS 13 

FERGALICIOUS (william Music. BM /Cherry River. 
BMVHeadphone Junkie Publishingg, ASCAP/EMI April, 
ASCAP/Ruthless Wrack Muzick, ASCAPTank Passion 
Muzick. ASCAP/Two Badd Music ASCAP /Meriwar 
Musc. BMtBughouse. ASCAPL. CLMHL, H100 44, 

FIDELITY - '.' Blackwood, 

FIND OUT WHO YOUR FRIENDS ARE nny /AN Acuff 
Ass, ' vs-BMG 
Mu : BMI). 

FLACA 0 GOIWITA AMU Mussa, ASCAP/Sony/ATV Dis- 
' CAPWB Music, ASCAP /ACL Music Publishing, 

¿r, 

FLATHEAD Blackwood. BMI), HL H10090, POP 79 
FU PAY ME 'i 'uy Valentine Music 

HL, 

That 

G 
Loi, Tor.:, -CAT Uid 21194 .1310,) 4. 
BMI Songs 01 Universal. BMVSbx Im SIenne, ASCAP /50 
Cent Music ASCAP( RBH 43 

GET IT SHANTY (J Lack Music ASCAP /J Pat Publishingg. 
ASCAPÆMI April, ASCAP/My Leve Music, ASCAPNR -IV 
Music ASCAPAshnreot Musik, BML'Young Geldre 
BM/Warner-Tamerlane Publishing, BMI), HI/WBM, 
H100 71, POP 88, RBH 31 

GET ME BODIED (B -Day. ASACPBnrversal Tunes, 

SESACSongs Ol Universal, SESAC/Team S Out Publish- 
ing. BMVHitco Music. BMVSongs Of Windswept Pacific, 
BMLWtakeba Yoga Flames. BMVJanice Combs Publish - 
ing. BMVEMI Blackwood. BMVAngela Beyince, 
ASCAPÆMI April, ASCAP/Solange MWPASCAP), HL, 
RBH 83 

GET TO THE MONEY (Gordon Maurice Swiney, 
ASCAWREEC Wear Publishing ASCAP /Sunday Delivery 
Music Publishing. ASCAP) ROH 84 

GIRLFRIEND (Avril Lavigne, SOCAWAImo Music 
ASCAP/Kasz Money Publishing. ASCAP4(obalt Music, 
ASCAP , H H108 7 POP 9 

ONE IT 
L, 

ME (Virginia Beach. ASCAP.WB Music, 
ASCAP/Tenman Tuns BMULomba Enterprises, 
ASCAP/Nelstar Publish% ASCAP/EMI April. 
ASCAP,Stix I'm Stoned. ASCAP/Universal Music Corpo- 
ration. ASCAP/WBM Music. SESAC/Dan a Hau riz Muzik. 

SAC SE) HL/WBM, H100 51: POP 26, RBH 49 
MO GLAROUS (Headphone Junkie Publishing. 

ASCAP/EMI April, ASCAP /2590 Music Publishingg, 
ASCAP/Universal Music Corrppooration ASCAP/will.i am 
Music, BMVCherry River BMVEIvis Lee Music 
BMUL dacris Music Publishing ASCAP/EMI Blackwood. 
BMVShowdy Rmp, ASCAP). CLMML. H100 2. POP t. 
RBH 59 

GO GETTA (EMI Blackwood, BMVYoung Jeezy Music Inc 
BMVEMI April ASCAP/No Question Entertainment. 
ASCAP/Firsl N' Gold, BMVR.Kelly, BM/Zomba Songs. 
BMVGolden Fleece, BMVWarrner- Tamerlane Publishing, 
BMI/Notting Dale Songs. ASCAP/J. Brasco, ASCAP), 
H1,141341 IT' 00 18, POP 34, RBH 9 

GOOD DIRECTIONS ( Mutrah Music Corporation, 
I Music. ASCAP4arge Opportunity - c IE u1 ne Si 

GOT BUMP IN DA TRUNK ,a Shack Entertainment 

GRACE KELLY '.i 1 , » Uitrying. BM/Sony/ATV 
Tuns ASCAP;Jodi Man Music. ASCAP/Kill Me While 
m Happy Songs. ASCAP/Daniel L Warner Music Pub- 

lishing. ASCAP), HL H100 75. POP 64 
GUYS LIKE ME (Sony/AN Tree, BMUSony /AN Cross 

Keys, ASCAP). HL. CS 29 

HEAVEN (John Legend Publishing, BMVCherry River 

BM /Please Gimme My Publishing, BMVEMI Blackwood, 
BMWsughn Steel Music, ASAP / Jessyca Wilson Pub- 
lishing. BMVEMI Unan Catalog. BMVGambi, BMVSpe- 
cial Agent, BMI . CLMML, RBH 62 

HERE ON YOUR ARMS) (Code Is A Prince. ASCAP) 
H111047 PC, 33 

HEY THERE DELILAH So Happy Publishing. ASCAP) 

HIGH MAINTENANCE WOMAN ISKS3 Music, BM7Dm- 
othy Wilson, BMWAnnp Simpson, BMI CS 9. H100 86 

HILLBILLY DELUXE (EMI April ASCAP/Brad To The 

58 Go to www.billboard.biz for complete chart data 

Bone. ASCAP/Big Loud Shin Industries. ASCAPICG, 
ASCAP). HL, H100 92 

HOLLYWOOD (Carter Boys Publishing. ASCAPReggie 
Po Music, ASCAP /Super Sap Publishing. 
BMVZomba Songs, BMI HL, RBH 90 

EL HOMBRE DE NEGRO (Garmex BMI) LT 40 
HOME (Sudace Pretty Deep Ugly Music, BMVCareers- 

BMG Music Publishing, 0M0, WBM, H10049, POP 41 

HOUSE LIKE THAT Mike Curb Music, BMVSweet Radi- 
cal Music, BMI), WBM, CS 47 

HOW TO SAVE A LIFE ¡Aaron Edwards Publishing, 
ASCAPrEMI April. ASCAP). HL. H100 32 

HOY TENGO GANAS DE 11 (Screen Gems -EMI. 
BMVSGAE. BMI) LT 23 

HURT Xtina Music. BMVCareers-BMG Music Publishing. 
BMI'tuck ln The Throat ASCAP'Famoee ASCAPMark 

ICE BOX 1 

ASCAP Royal uyal Court Music ASCAPiChnstopher Mathew. 
BMVHitco Music. BMVEzeke Internahonal Music. 
BMVKeriokey Music, ASCAP/Universal Music Corpora- 
tion, ASCAP/Foray Music. SESAC(. HLWBM, HI00 13, 
POP 16 RBH 6 

IF EVERYONE CARED Wamer-Tamerlane Publishing. 
BMVkm Your Dillo. SOCANZero -G SOCAWBIack 
Diesel. SOCAWBlack Adder Music. SOCAN). WBM. 
H10020. POP 14 

IF I WAS YOUR MAN (Sony /AN Tunes, ASCAP/EMI 
April. ASCAP/Stellar Songs, ASCAP/Water Music Pub- 
lishing, ASCAP), HL. RBH 33 

I GOT MORE (Hope-N -Cal. BMVSery Tractor, BMVCal IV 

E''ferlainmenl,. BMVUniversal Music Corporation. 

IGUAL 1011E AYER (Maier, 
ASCAP). 

Disc 

I'LL WAR FOR YOU (Coburn, BMVHarley Allen Music. 
i ))__AN Tree, BMI). HL/WBM, CS 7, H100 77 

I'M A FLIRT (Shago, SESACÆinnor, ASCAP.4i Kelly. 
Oti Zomba Songs BMVWarner- Tamerlane Publishing, 

HMVCrown Club Publishing, BMVNappyPub, BMI). 
VOM 11100 17. POP 29, RBH 3 

I'M THNOWED (Paul Wall, ASCAP /2 Kingpins Publishing. 
SCAPMB Music ASCAPBhaniah Cymune Music 

ASCAPÆMI April. 
Music. 

Music, ASCAP /Air 
Control Music, ASCAP , HLIWBM. RBH 61 

IN MY SONGS (Divided, BMVAamal, BMVNayr Publish- 
ing Company, BMVWarner- Tamerlane Puhlishmg. 
BMVSongs Oj Universal, BMI), HLWBM RBH 21 

IN TINA HOOD (Losing Composure, BMVSIilI -N Tr_ 
Water BMI'Grannv Man Publishing, BMI RBH 99 

INTO THE OCEAN (Paris On Paper Publishing, ASCAP) 

INVIERNO . Iuc{ SESAC/Maximo Aguirre 
',.1C Mark Portmann BMI( LT LT 

IRREEMPLAZABLE ar Songs. ASCAPEMI April. 
t :, ' . ' -,ony/ATV Tunes ASCAP/Super 

el liiny ItiLomba Songs, BMVEMI Black- 
wood BMVEMI. PRS/Aubel, ASCAP), HLAVBM. LT 45 

IRREPLACEABLE (Stellar Songs ASCAPrEMI April. 
ASCAP J, :z ASACP /Son /ATV Tunes ASCAP/Su r 

Sain P -r BM my e y VZo Da Songs. BMVEMI Black- 
wood 4 ' BRS). HLANBM, 11100 23: POP 20. 
RBH 3/ 

ISNT SHE '.i ASCAP/Curb Songs, ASCAP /Charlie 
Monk emlin Comer. ASCAP/Harbinism corn, 

IT ENDS TONIGHT ¡Smells Like Phys Ed ASCAPBMG 
VOM POP 49 

I TRIED ( ' k Bassin Muzik, ASCAP/Str8jacket Muzik, 
ASCAP/Track House ENT. BMVAImo Music, 
ASCAP/Rano Music ASCAP/Byelall Music. 
ASCAP/Famous ASCAP), HL. RBH 76 

ITS ME SNITCHES (Universal Tunes, SESAC /Songs Of 
Universal, SESACBMG Songs. SESAC/Monza Ronza. 
SESAC HUWBM. RBH 41 

ITS NOT OVER Surface Pretty Deep Ugly Music BMVG 
Watt Music ASCAP/Warner-Tamerlane Publishing, 
BMVFloating Leaf, BMVEMI April, ASCAP). HLIWBM, 
H100 10, POP8 

I WANNA LOVE YOU (Byetall Music. ASCAP/Famous, 
ASCAP/My Own Chit Music. BMVEMI Blackwood BMI), 
HL H100 40, POP 32, RBH 50 

I WONDER (Rckle Bull. ASCAP /BMG Songs. 
ASCAP /Magic Farming Music. ASCAP/Little Blue Type- 
writer Music BMLBPJ, BMVSon6!ATV Tree, BMVAII 
Mighty Dog Music RMO HLWRM CS 30 

J 
JOHNNY CASH (A b M > -. ASCA, Wainer-Tamerlane 

Publishmg, BMI/Wnlers Extreme AMI) CS 25 
JUST MIGHT HAVE HER RADIO ON (Not Listed) CS 52 

K 
KEEP HOLDING ON Ive , tycigiin hOCAtt Almo Music. 

ASCAPiKasz Money Publishing, ASCAP/Kobalt Music, 
ASCAP/TCF ASCAP H100 48 POP 38 

KING KONG ÍBigg Big Kid ASCAP/Universal Music Cor- 
poration. ASCAP/LT D, ASCAPÆil Reace. 
ASCAP/Tyreace P' uVlishin g ASCAP'NYI A Publishing. 

In 
KNOW WHAT I'M DOIN 

Rnsc 

LADIES LOVE COUNTRY BOYS 1 -IIiCa';en 
'Full Gicle, BM), 

LA LLAVE DE MI CORAZON 'num. BMVRedomi, 

nnRF 
LA NOCHE PERFECTA ". es. BMI) LT 14 

LA OTRA i.' 
LAST DOLLAR (FLY AWAY) :.eve Music, BMI) CS 

LAST GOOD TIME Big Loud Shirt Industries, ASCAP/Big 
-,LUPNVarner- Tamerlane Publishing. BMI). 

LAST NIGHT (Justin Combs Publishing, ASCAP/EMI 
YeCAP /2 Daughters Music. SESAC /Christian 

c., Publishing, SESAC/Foray Music, SESAC/Marsky 
Music. BMVJanice Combs Publishing, BMVEMI Black- 
wood, BMI) H100 12. POP 18, RBH 7 

LETS FALL IN LOVE AGAIN Oz Live Muzik, BMI) ROH 

74 

LETS STAY TOGETHER (Lyle In, ASCAP/Sony/ATV 
Tunes, ASCAP), HL, RBH 47 

LIKE A BOY (Universal Music Corporation, ASCAPBoyal- 
ry Righlings. ASCAP/BOOlteggers Stopp, ASCAPNniver- 
sal- PolyGram International Tunes SESAC,'Jahgae Joints. 
SESAC /Christopher Mathew. BMVHitco Music, 
BMVEzeke International Music. BMVRevoluhonary Jazz 

Giant, BMVGr8ness, BMI). HL. H10031, POP 51, RBH 
15 

LIKE A STAR (Global Talent Publishing, PRS) RBH 86 
LIKE THIS (Kelendra, ASCAP/Blondie Rockwell, 

ASCAP /2590 Music Publishing, ASCAPNniversal Music 
Corporation, ASCAP/Team S Dol Publishing, BMVHitco 
Music, BMVSongs Of Windswept Pacific. BMI), HL, RBH 

56 
LIP GLOSS (18th And Vine ASCAP( RBH 87 
LIPS OF AN ANGEL (EMI Blackwood. BMVHinder Music, 

BMI/High Buck Publishing. BM). L, CS 16 

LISTEN )B -Day. ASACP/Miroku Music, 
ASCAP/Wilbamson Music. ASCAP/ScottaRock Music, 
ASCAP/Koball Music. ASCAPSKG ASCAP/Cheny Lane, 
ASCAP/Shgshag Music, BMVSongs 01 SKG, BMUCher- 

ry River, BMVEMI April, ASCAP(, COOL RBH 54 
A LITTLE MORE YOU (Warner- Tamerlane Publishine 

BMVSeII The Cow. BMVTower One. BMVWB Music 
ASCAP/Tower Two ASCAPBLA. ASCAP), WBM C. 

LNIN' OUR LOVE SONG (Careers -BMG Music Publish- 
ing, BMVMore Than Rhymes Music, BMVLil' Ninja Time - 
Mae ASCAPAmehbrit ASCAP) CS 45 

LOBO DOMESTICADO Fdimonsa, ASCAP) LT 33 
LONG TRIP ALONE In Music. BMI/Rancho Papa 

The Armadillo. BMVWhite 
' 2umstead, McCready A 

'.1' I CS 11. H10080 
LOOK AFTER YOU Aaron Edwards Publishing. 

L., ,1 Mi ,':nl ASCAP. HL H100 60 POP 53 
LOST IN THIS MOMENT (EMI April, ASCAP/Rumee 

Cowboy Music ASCAPWB Music, ASCAP), HUWBM, 
.1 H100 72, POP 75 

LOST WITHOUT U (I Like Em Thicke, ASCAP/Dos- 
- . - Music ASCAP) H100 15: POP 44 RBH 1 

LOVE REIGN O'ER ME (Not Listed) POP 97 
LOVESTONED ',Inman Tunes, ASCAP/Zomba Enter- 

; Virginia Beach ASCAP/WB Music. 
1,,L., Jar iur Tamerlane Publishing, BMI/Danla Handz 
Munk- SESACWBM Music, SESAC/Warner. SESAC). 
WBM POP91 

LOVE TODAY Not Listed) POP 93 
LUCKY MAN (Careers -BMG Music Publishing, BMVNer- 

vous Worm Music BMVEMI April. ASCAP /New Sea 
Gavle- ASCAP. H l F'A CS: 1 

MAKE IT RAIN Joseph Carlagervu 1 

ASCAP/Scott Storch Music, ASCAPb9.. 
ASCAP/Young Money Publishing. BMI Joey A Ryan 
Music. BMVWarner- Tamerlane Publishing, BM), WBM. 
H100 22 POP 28, RBH 36 

MAKE YA FEEL BEAUTIFUL N. 22nd Publishing, 
me ASCAP /Supper Sap Publishing, 

I- PMII HL/WBM RBH 46 
MANDA UNA SENAL lum. ASCAP/WB Music. 

ME AND GOD - Cross Keys, ASCAP/Drivers Ed. 
HL CS 1ff 

LT 21 ME 
MI ORAZONCITOp(PremiumPLain ASCAP) LT 37 
MISSING MISSOURI (Songs Of Springlish, BMVWIKA, 

t BMVGimme Them Gimme Then 

MISSING YEARS (Songs 01 OBrian ASCAP/Big Loud 
+SCAPNolunteer Jam, ASCAP/Go -To -Del, 
CS 57 

MISSING YOU 2007 (Alley Music Corporation. BMVCar- 
ca, BMVOuartet. ASCAP/Music Of Windswept. 
Markeem Music. ASCAP CS 38 

MOMENTS (Graviton Music, SESAC /Carnival Music 
SESAC,WB Music, ASCAP). WBM, CS 15, H100 

MONEY MAKER I wins Music Publishing 
ii Music Corporation. ASCAP,uThe Waters 

I '.' FMI Blackwood, BMI HL. POP 69 
MORE -KIM Sky Music. BMWUle Shop 01 Mor- 

ATM,CS51 
MORE THAN FRIENDS (Lyric Masters 911 Publishing, 

1 IIAL timer al Lingo. ASCAPMotling Hill. 
ASCAPBocar. ASCAP) RBH 65 

MR. JONES (Who Is Mike Jones Music, BMV2 Playas 
BMVWarner- Tamerlane Publishing BMVMyke 

' "`;CAPiN -The Water. ASCAP WBM, RBH 80 
MY BUBBLE GUM (GOT THAT GOOD) (Shedogs. 

:`a ?\P/010, ASCAP RBH 55 
MY LOVE (Tennman Tunes, ASCAP/Zomba Enterprises. 

ASCAPNirginia Beach. ASCAPtWB Music, 
ASCAP7Warner-Tamerlan Publishing, BMVDanja Handz 
Muzik SESACIWBM Music, SESACBo alry Rightingqs. 
ASCAP Crown Club Riblishino BMI) WBM. RIVO 50. 

N 
NADA PUEDE CAMBIARME :,.. inuell BMI) LT 

NEW SHOES (Warner Cru``n 101.. BMI FOP 99 
NO SE DE ELLA (MY SPACE) (Crown P, BMVSebastian, 

11ín25 
NOTHING LEFT TO LOSE (EMI Blackwood, BMVFacade 

Rr,11 

NOT 
Acide, 

READY TO MAKE NICE (Woolly Puddo'. 
BMVScrapin Lasl. ASCAP /Chrysalis Music, 
ASCAP/Sugar Lake Music, ASCAP), 65WBM, POP 66 

OH YEAH (WORK) (Prince 01 Crunk Publishing, BMIBth 
Grade Music Publishing BMVEMI Blackwood BMI/Flow 
Ya luv Dat Music. ASCAP/EMI April, ASCAP/Notting 
Dale Songs, ASCAP /DI Jizzel Music Publishing. 
BMVBen Hill Tiger Music. ASCAP /Cookies And Milk, 
OSCAPMeavy On The Grind Entergament Publishing, 
'MI /Sw zole Music, BMI), HL RBH 69 

ONE (Firs( Avenue Music. PRSBMG Songs. 
ASCAP/Demis Hot Songs. ASCAP/EMI April, 
A CAP elranne Motel Music. 

1 

,A r 

qASCAPIgJndertlóóyys 

Songs, 

SicASCAP/B 
BM/Missing 

Fountain 
on 

itH34 
ON THE HOTLINE -., Bleu Publishing. BMBlue Star 

- - u Carrot Diamond Publishing. 
hl shin RMUSilverpplatiinumy2k Pub - 

,t' ASCAP/Black Fountain 
IAMB Music. 
SLIM. H100 38, POP 

:: ah Cymone Music. 
The Kid Slim Music. 

a' I' ' M, ASCAP /JObele Music. 
IL. !I WO 55. POP 63, RBH 30 

OVER IT ,lunon Music ASCAPJerk Awake, 
.ii,, "i -xr ASCAP) H100 29, 

OUTTA MY SYSTEM 

fill Blackwood, BMB, HL. HI Do 86', POP 68 
PEGAO ''Lnversal- Musica Unica. BMI LT 10 
PEGATE r,rpahibe BMVTerra Music, ASCAP)) LT 39 
PLEASE DONT GO (Tank 1176 Music, ASCAPBlack 

11ih65ning. ASCAP/EMI April ASCAP/Lonnalis- 
N ling Hill, ASCAP(. HL, H10089. RBH 12 

POP LOCK 8 DROP IT (Huey Records Music, 
smith, ASCAP/DelHiTz Muzik ASCAP) 

t 00 OP 59. RBH 24 
POPPIN' (Dirty Dre Music. ASCAP/Universal Music Cor - 

poration. ASCAPÆil Vidal Music. ASCAP/Naked Under 
My Clothes, ASCAP /Chrysalis Music. ASCAP), HL, 
rl f 00 62, RBH 8 

PROMISE (Royalty Rightings. ASCAP/Universal Music 
Corporation, ASCAP /Osta(SongS BMVSongs Of Univer- 
sal, BMVElvis Lee Music, BMVEMI Blackwood, BMB, HL. 

Hipp 73. ROH 17 

Q 
QUE HICISTE 

QUE LLOREN 

R 
READ MY MIND 'u r, -:d r,ui.i rip. 

Gram International ASCAP), HL H100 74 POP 71 

REALLY WANNA KNOW YOU (J. Brasco, ASCAP/Mr. 
Marulti. BMVDesed Storm, BMVDuro, BMVEMI Black- 
wood, BMVEMI April, ASCAP/Sheet Tuff, ASCAP/No 
Oueslion Entertainment. ASCAP). HL. RBH 81 

REHAB (EMI Blackwood, BMI). HL. H100 85: POP 77 
THE RIVER (EMI Blackwood. BMVThe Madden Brothers 

Publishing, BM ). HL, H100 68. POP 60 
ROCK STAR (Predate That Music, BMVCereal And Milk 

Publishing ASCAP/Peaches Children Publishing, 
ASCAP) RBH 39 

ROCK YO HIPS (J Werks Publishing. ASCAP/Royal 
Throne Publishing, ASCAP/Dime Rene Collection. 
ASCAP /KC Masterpiece Publishing. ASCAP/Right Note 
Entertainment, ASCAP /Joc Migraine Music, ASCAP) 
H10037. POP 57 RBH 13 

RUNAWAY LOVE lLudacns Music Publishing 
ASCAP/Universal Music Corporation, ASCAP /2590 
Music Publishing. ASCAP,4ceriokey Music, ASCAP /Slick 
Rick BMVEntertaininq, BMVSongs 01 Universal, BMI, 
HL. H100 30 POP 22 RAH 35 

s 
SAY Il RIGHT' IN i'i.I,i illiln;lung.Y APWrguua 

Beach. ASCAP/WB Music. ASCAP/Dania Hartz Muzik, 
SESAC/EMI April. ASCAP), HLhWBM H100 11. POP 10 

SAY OK ( Maratone AB STt Batt Music. ASCAP/EMI 
Blackwood, 
POP 83 

BMVOh Stik Music. BMI), HL. H100 100, 

SAY YES (Cal IV, ASCAP/Dimensional Music 011091. 
ASCAP/Univers Ed, ASCAP/Tank Them Eaters, 

BMVSony /AN Cross Keys. ASCAPnSIage Three Music. 
BMVCherry Lane, ASCAP). CLM/HL. CS 41 

SETTLIN (Jennifer Neff les. ASCAPBukkppil. BMVSongs Of 
Bud Dog ASCAP /Chamalartd ASCAP/Music 01 

W '-we t ASCAP), H LCS6.H 1 0065 
SHE AIN'T RIGHT (Major Bob. ASCAP/Sweet Summer, 

n Hiele C. ASCAP/Full Circle. ASCAPWWamer- 
T , rii e .lihshing- BMVTexi's Palm Tree Music. BMI), 

SHE'S LIKE THE WIND (Plainview Diner, BMWery Tony 
Music, BMI H 100 43. POP 27, RBH 98 

SHOO BE 000 (NO WORDS) (Floppy Mel Boopys 
Cocktail Lounge And Music. OMVZomba Songgs, 

BMVStrangqee Science Music, ASCAP/Some While 
Music. BMVJustin'n Polite Music, ASCAP/EMI April, 
ASCAP/Printr Polar, BMVSongs Of Universal BMVMs. 
Marys. ASCAP /Jessyca Wilson Publishing. BMI), 
HLWBM RBH 71 

SHORTIE UKE MINE Shaniah Cymon Music, 
ASCAP/EMI April. ASCAPBabyboys Lille Publishing 
Company, SESAC/Noontime South, SESAC/WBM 
Music, SESAC/Naked Under My Clothes. 
ASCAP /Chrysalis Music. ASCAP/Thown' Tantrums. 
ASCAP /Air Control Music, ASCAP HL/WBM, POP 67 

SHORTY SHORTY ( Univision. ASCAP) LT 12 
SIDELINE HO (First Avenue Music, PRSBMG Songs. 

ASCAP/Demis Hot Songs, ASCAP/EMI April, 
ASCAP /Antonio Dixon's-Muzik, ASCAP/Anthony Nance 
Muzik. ASCAP /E D Duz It, BMVUndendogs Songs, 
ASCAPulrvirg BMI/Strange Molel Music, ASCAP /Almo 
Music, ASCAP/Tank 1176 Music, ASCAP/Black Fountain 
Publishing, ASCAP) HUWBM. RBH 58 

SIENTE EL BOOM (T Bambino Music Publishing, 
ASCAP/Sony/AN Discos, ASCAP/Leon Blanco, 
BMVBaby Records Publishing, ASCAP) LT 28 

SI NOS OÚWARA POCO TIEMPO (Unique Hits Too, 
ASCAP )Sonv'ATV Discos. ASCAP/Famous. ASCAP) LT 

1 
SI TU ME QUISIERAS (WB Music. ASCAP( LT 41 

SI TU NO ESTAS (BMG Songs. ASCAP) LT 30 
SMACK THAT Shroom Shady Music. BMVSongs Of Uni- 

versal. BMVOyelall Music. ASCAP/Eamous. 
ASCAP/Slick Jesus. BMVAesto World Music, ASCAP). 
II 1110042 POP 36 

SMILE (JRPSL, BMVJamrec BMVUmversal Songs Of 
e- ',Gram International. BMIAlniversal- PolyGram Interna - 

ASCAP , HL, H100 98 POP 84 
SNOW ((HEY OH)) (Moebetoblame, BMI) HITO 53. POP 

SOLA (Universal- Musica Unira. BMURompediscoteca, 

SPOKEN LIKE 
sM N ASCAP) LT 

Music Publishing. 
BMVAsienra. BMI/Sagrabeaux Songs, BMVSony /AN 
Cross Keys, ASCAP ighty Underdog. ASCAP), HL. CS 

55 
STAND (Music 01 Combustion, BMVSongs Of Winds'. nt 

Pacific. BMVDanny Orton Songs, ASAP/Universal M 

Corporation. ASCAP(. HL, CS 4: H100 70 
STAPiTIN' WITH ME (Careers -BMG Music Pubishmr ut 

BMVShitake Maki, BMVSongs Of Wmdswepl Pacific: 

BMVSongs 01 Thortch. BMVFOx Ridge Music, BMI) 
ABM. CS22 

STOLEN (Hey. Did She Ask About Me? Music, ASCA, 

STRUGGPOP 

72 
LE NO MORE (THE MAIN EVENT) (Writinc 

Elle ASCAP'Plain Truth. ASCAP/Big Harlem Music 
RMLJOeI Weathers Music BMVOshuNiyah Music. 
ASCAP/Unrversal Lingo. ASCAP RBH 52 

STUPID BOY (Song Planet. BMVSongs Of Universal, 
BM/Thal Lille House, ASCAP/Words 8 Music, 
ASCAP /Cal N, ASCAPBergBrain, ASCAP), HUWBM, CS 
10 H100 63. POP 80 

SUSPICIONS (Screen Gems-EMI, BMI), HL. CS 56 
THE SWEET ESCAPE (HaralIuku Lover Music. 

ASCAPByeall Music. ASCAP/Famous. ASCAP/Rano 
Music, ASCAP( H100 6: POP 5 

TAKE ME AS I AM (Nam Em Productions. ASCAP/EZeke 
International Music, BMVHitco Music, BMVSongs Of 
Windswept Pacific, BMWniversal Music Corporation. 
ASCAPBoblleggers Stop ASCAP/T(eriokey Music, 
ASCAP/Tabulous Music, ASCAP/Hitco South. 
ASCAP /Songs Of Universal BMB. HL. RBH 23 

TAL VEZ (Ser-Ca. BMI) LT 34 
TATTOO (2 Way Street Publishing, ASCAP/FÈrry Homes 

Music Publishing. ASCAP /Artist Publishing Group, 
BMbWarner Chappell BMI) RBH 68 

TFACHME Universal Music Corporation, ASCAP/Latil 
Music Publishing. ASCAP/Songs Of Universal, 
BMUTetragrammalon, ASCAP/Melodic Rano Produe. 
lions, ASCAP/HC 1030 Publishing. ASCAP/Smoothie 
Music. ASCAP/ABtack Productions ASCAP), HL, RBH 
4r 

TEARDROPS ON MY GUITAR ATV Ember, 

.'I 1,1, hh ri1 CS 27. H100 78, POP 

TELL ME e,ustin Combs Publishing. ASCAP/EMI April, 
Ai. AI- 2 Daughters Music, SESAC /Christian Combs 
Pubesmng. SESAC/Foray Music. SESAC /Anita Nicole 
Publishing. BMVJanice Combs Publishing, BMVEMI 
Blackwood BMVShai Jones Music. BMVSongs Of Uni- 
versal, BMOCs Wb. BMWarner Chappell, 
BMI Christopher Carrells Publishing, SCP/Don /AN 

i ..' .', r ASCAP/F.O.B.. ASCAP(, HUOBM, 

TELL ME 'BOUT IT IG Sings. ASCAPNgmoe Music, 
r s ASCAP /Jake And 

, 'n Windswept lUcrt- 

TE LO AGRADEZCO PERO NO :.J. ASCAP/WB 

TENNESSEE I Music, 

THAT KIND OF DAY 

THESE ARE MY PEOPLE 

Maui. BMVHits And 
BMI/Zomba 

iy Morino 
ui Wilderness. 

33 
i ' Corporation, 

. Beg - 

THIS AIN'T A SCENE ITS AN ARMS RACE Chicago X 

BMir HI.. H100 14 

THIS IS WHY I HOT Yid, Mims BMI/The Blackout 
I, 4 Slate Of Mindz, 
A` 'SCAPBMG -Carne. BMI/BMG 

Data for week of APRIL 7, 2007 

Songs. ASCAP/Heavy On The Grind Entergament Pub - 
lishingg, BMVLil Jinel Music Publishing. BMVSongs 01 
PVT, 0MVLil Jon 00017 Music. BMVWamer Chappell, 
PRS/Keak Da Sneak Publishing Designee, BMVCurwin 
Music. BMVlrving, BMI), WBM. H100 4, POP 6, ROH 4 

THROW SOME OS (JObete Music, ASCAP /Songs 01 

Universal, BMVTeam S Dol Publishing, BMHitco Music. 
BMVSongs 01 Windswept Pacific. BM), HL. H100 8, 

POP 11: ROHM 
TICKS (EMI April. ASCAP/New Sea Gayle ASCAP/Didn1 

Have To Be Music, ASCAP /Chamaland ASCAP/Songs 
Of Bud Dog. ASCAP /3 Ring Music. ASCAP/Music Of 
Winn n t'I APLI ('S 

TODO SE DERRUATMBO 

I I 

''., 
17 

- 'J!FSGAE, 

TONIGHT TONIGHT IS THE NIGHT) E% Ii longitude, 
'All/EMI Full Keel Music ASCAP), HL. REH 100 

TOP BACK (Club Crown Publishing, BMVChubbyy Boy 
it 5505'N? n merlan Publishing, BMB 11100 

TOUGH Cmb Songs ASCAP( CS 37 
TU RECUERDO ncr5n,.) 
TUS PALABRAS 

U 
UN IDIOTA COMO YO 

UNTIL THE END OF TIME I i;: -.,i T.-, 
.CAWZomba Enterprises. ASCAPNirgmu Beach, 
CAP./WB Music ASCAP/Warner- Tamerlane Publish- 

_(( BM/Danja Handa Muzik, SESAC/WBM Music. 
SAC/Warner, SESAC), WBM RBH 64 

UNTIL YOU COME BACK TO BACK (Sawandi Music, 
e'AVSIone Agate Music, BMVJobete Music, 

;CAP/Black Bull Music, ASCAP) RBH 79 

UPGRADE U (B -Day, ASACP/Music World, ASCAP/Yoga 
Flames Music, BMVJanice Combs Publishing, BMVEMI 
Blackwood, BMVTeam S Dot Publishing. BMVHitco 
Music BMVSongs Of Windswept Pacific BMVSolange 

BMVEMI April, ASCAP Carteer Bays Publishing. ASCAP), 
HL RBH 29 

U + UR HAND (EMI Blackwood, BMVPInk Inside Pub- 
lishing, BMVMaratone AB. STIM4(obalt Music, 
ASCAP/Kasz Money Publishing, ASCAP), HL, H100 19. 
POP 13 

WAIT FOR YOU Stellar Songs. ASCAP/EMI April, 
' tunes ASCAP), HL, H100 67, POP 56 

WAITING ON THE WORLD TO CHANGE (Sony /AN 
"F i +arm ASCAP), HL H100 41 

WALK AWAY (REMEMBER ME) (Super Sayin Publish - 

ngg BMI tomba Sung, BMVSony /AN Tunes. 
ASCAP/EMI Apprril, ASCAPMavana Brown. BMVSongs 0t 
I lnrverral. BMI/Shanghai Publishing, ASCAP/BoTato 
vl u. ASCAP, HL/WBM. POP 30 

WALK R OUT (Top Quality BMI) H100 28. POP 43. RBH 

WASTED (Songs From The Engine Room. BMVSongs Of 
niversal, BMVWarner- Tamerlan Pubtishin gg . BMVRay- 

'ene Music ASCAP PJ Administration A 

HLMIBM. CS 3 H100 39. POP 58 
ASCAP), 

THE WAY I UVE (Extreme Entertainment New Orleans 
Publishing Compa'Trill Productions, ASCAP) H100 21, 
POP 23 ROH 94 

WE FLY HIGH (Sally Ruth Ester Publishing. BMVZukhan 
Cln.ir oIII'Sonne Of Universal, BMI), HL. H100 35. 

WELCOME TO THE BLACK PARADE (Blow The Doors 
"e Music, BMI POP 48 

WE RIDE HI SEE THE FUTURE)) (Mary J Bligge 

: ,tusk Corporation. ASCAP/WBM 
a e 1C Songs In The Key Of B Flat, 

SO ACNoonbme South SESAC/The Dean's List. 
SESAC'December First Publishing Group. SESAC/Naked 

1 n,,c Arr.., ri,,, h, 
- ASCAP). 

WE TAKIN OVER 
WHAT GOES AROUND... COMES AROUND - ̂ rn' 

- ys ASCAF,Crown Club 
" HICC109, POP 

WHAT I DID LAST NIGHT I MI Blackwood, BMVMusic 

-. " iSong An4Salvage. HI_ 
WHAT'S MY NAME e. ._add Lunch Music, 

:tyGram International. ASCAP), HL. 

WHAT YOU ARE '.aman Cymone Music. ASCAP/EMI 
A D ASCAP/BMG Songs. 

WB 
Clolhes. 

85 
ASCAP./Chrysalis 

WHEN I SEE U :klhrough Creations, ASCAP/EMI 
ASCAP /Sorry /ATV Tunes, 

'n SOCAN/Sony /AN Music Publish- 
mg Canada. SCAWWaynne Writers. ASCAP /J. Sewell 
Publishing ASCAP/Golden The Super Kid Music, 
ASCAP), HL. RBH 27 

WHERE DA CASH AT (Money Mack, BMVYoung Money 
Publishing, BMVWarner Chappell, BMVAemynisce 
Music ASCAP /Reach Global, ASCAP/aac -N -Field 
Entertainment. BMVMollings. ASCAP/Notting Dale 
Songs, ASCAP), WBM. ROH 91 

WHERE THEY AT (Regros Son Music. ASCAP/EMI 
April, ASCAP /Crown Club Publishing. BMVGrand Hustle 
Beat/. BMVWarne- Tamerlan Publishing. BMI), 
HL/WBM, RBH 77 

WHITE I. NERDY (Chamillitary Camp Music. 
ASAP/Unrversal Music Corporation, ASCAP/Play For 
Play- N- 51(111z. ASCAP/EMI April. ASCAPAeathaface 
Music, ASCAP/Skillz For Sicilia And Play Musik, ASCAP). 
HL, POP 92 

WHO KNEW (EMI Blackwood, BMVP'nk Inside Publish- 
ing. BMVMaratone AB, STIM4(oball Music. ASCAP/Kasz 
Money Publishing. ASCAP(. HL, H100 95 POP 82 

WIND IT UP (Haraiuku Inver Music, ASCAP/The Waters 
Cf Nazareth, BMVEMI Blackwood. BMVWilliamson 
Music, ASCAP), HL. POP 94 

WIPE ME DOWN (Not Listed) RBH 51 

WITH LOVE (K'StuR BMVArtHouse, BMVHIlary Duff 
Music, ASCAPNNM Publishingg, ASCAP/Koball Music, 
ASAP /Divin Minds Music Publishing, BMVAMP Group 
Publishing. OMI( H100 54. POP 37 

A WOMAN'S LOVE (WB Music, ASCAPYee Haw. 
ASCAP), WBM CS 14 

WOULDN'T GET FAT (BabyGame. BMVReo Pride Pub- 
lishing. BMI /Gimme Back My Publishing, ASCAP/EMI 
Blackwood. BMVJebele Music. ASCAP1. HL. H100 82, 
POP 96. RBH 53 

WRAPPED (Ellawhirl, BMVBruce Robison, BMVCamival 
Music Group. SESAC) CS 23 

Y AOUI ESTOY (Vander. ASCAPI LT 44 
YEAR 3000 (EMI. PRS/Almo Music. ASCAP/EMI Black- 

wood BMI(. HL, H100 87 POP 74 

YOU (German Dog Music. ASCAP/TVT Music, 
ASCAP /OSUI Songs. BMVSoundtron Tunes BMVYoung 
Money Publishing BMVWarner- Tamerlan Publishing, 
BMVAetormation Publishing, PRS), WBM, H100 16; 
POP 25. RBH 5 

YOU KNOW I'M NO GOOD (EMI Blackwood. BMI), HL, 
POP 89. RBH 97 

(YOU WANT TO) MAKE A MEMORY (Bon Jovi, 
ASCAPNniversal- PolyGram International. 
ASCAP/Sony /AN Tunes ASCAP /Aggressive, 
1 /cutoI' Kotztli Muss- ASCAP), HL CS 39 

Y SI VOLVIERA A NACER Sultura Urban Publishing, 

CHARTS LEGEND on Page 56 

www.americanradiohistory.com

www.americanradiohistory.com


LAS VEGAS PALMS CASINO 

RESORT CONDO RENTAL 

LONG OR SHORT TERM BY OWNER. 

AVAILABLE DECEMBER 2007. 

W W W.RE NTMYPALMSCONDO.COM 

DUPLICATION/ 
REPLICATION 

CAS DADS SMRPEA DISCS SPECIALTY PENTIUM CA5SEf1ES 

NEED CDs? THE CHOICE IS 

CRYSTALCLEAR 
DISC Iii TAPE 

Cils:if titi! JJ;! SJ:t2L1! irsSl:l1;I 
1000 CDs $999 Itr 

1000 PROMO CD PACK 

1000 DVDs $14 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

WWW.CRYSTALCLERRCBS.CBM 1-888-888-8873 

i 

Billkoarel 

A.LONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

M A R ICE I A(:E 
For ad placement in print and online write to classifieds @billboard.com or call 800- 223 -7524 

REAL ESTATE 

-IT ,rP f 

West New York, NJ- Jacobs Ferry Corner. Panoramic NYC view West New York -Hudson Club -2 Bed 2 Bath -Magnificent 
.. 3 BR, 2. 5 Bath. Cathedral Ceilings, Priv. Elevator, 2400 sq. unobstructed NYC & River views. New Construction. Over 

ft. Garage. Gourmet Kitchen. $1,498,000 sized windows $1.295,000 

West New York - Magnificent 4 Bed 3 full &. 2 half baths in 'ehaken. NkErdsnv Kings Bluff area. Palatial entry hall staircase in this 14 room 

Jacobs Ferry- multi level townhome. Magnificent unobstructed Georgian style horse. library 2 Dens Breathtaking NYC and river views. Best of e ery- 

NYC Si. Ricrr cirsc.. Prìe G:uagc $1,745000 ding. Crown M ldln' Soh Zero RJq .ralnr Ci I,Iriuus $240000 

wwvv. NJGoldCoat st Cri bs_com 
"1 Marine Plaza, INorth Bergen, NJ 

T- SHIRTS 

lT 

)4-44 

FA S.H.J...O N 
Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backsfage- fashïoe,com 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

LEGAL SERVICES 

FIINII'S IIGITIII 
Call attorney 

Jeffery Levirg 
312 -356 -DADS or '.isit 

www.dadsrights.com 

ENTERTAINMENT LAW, COPYRIGHT 
LAW, and Trademark Law. 

The Law Firm of Anthony Verna. 
NYCCopyrights.com, 

NYCTrademarks.com. 
Call 212 -618 -1210. E -mail: 
law@nyctrademarks.com 

NOTICES/ 
ANNOUNCEMENTS 

INDEPENDENTS 
W W W.PUFFMAGIC.COM 

require radio airplay, will your station give us the 
opportunity to be heard? 

CALL US TODAY 
AND ASK ABOUT 
THE BILLBOARD 

CLASSIFIEDS 
INTRODUCTORY OFFER 

FOR NEW ADVERT SERS! 
1- 800 -223 -7524 or 

classifieds @billboa d.com 

REAL ESTATE 

North Ranch Westlake Village 
Southern California 

Single Level Custom 5 Bedrooms 5.5 Baths 5,416 sq ft Pool Home 

This home is a joy offering rooms bathed in natural light and views of the sur- 
rounding mountains. There are so many reasons that make this home simply 
spectacular! Offered at: $3,334,000. For your personal perusal, please visit the 
virtual tour: www.tourfactory.comJ321037. 

We all have different tastes, so be aware that there are several other gorgeous 
homes in the area that Bernard can introduce you to. 

Contact: Bernard Goodman /Integrity Realty 
805-778-9251 

Integrityrealtynadelphia.net www- integrityrealty.org 

While all care has been taken to be accurate, the information above is not guaranteed. 

Not all of the homes advertised are listed with Integrity Realty. 

Multi -Residential (2 Homes) - 
2439 Louella Ave - $1,139,000 

Venice Beach Charmer -1.5 miles to bch. 
Main house 2066 sqft 4bd /2ba lam wd 

firs in kit & fam rm, new pint-1920's 
Cottage offers lbd /lba kit fam rm, 483 

sqft priv entrance ï pkg. 
Ann and Teresa (Agents) 661 -713 -4558 

or 661 -857 -0758 

BUSINESS 
OPPORTUNITIES 

WANTED: Well connected & Experienced 

Music Industry Professional (A &R, 

Agent, Manager, DJ, Producer etc ...) 
to shop my Demo. Visit: 

www.myspace.com/AriesEntertainment 

Then call: 917 -753 -9450 

MUSIC MERCHANDISE 

FEED °OURf PIA 
TRADE YOUR CDS FOR NEW (PODS 

iPod Shuffle trade fcr 45 CDs 

iPod Nano trade for 75 CDs 

iPod Video trade for 120 CDs 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorpiomus@sol.com 

For Classified Advertising Rates 

email: classifieds@billboard.com 
or call 1-800-223-7524 
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PROFESSIONAL 
SERVICES 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com/bb 

DISC MAKERS® 

NASHVILLE'S NEWLIGHT SOUND 

Singer Songwriters: Professional multi -track 

digital CD demos including Lead, Rhythm, Bass, 

Drums, Vocals. $100.00 per song - 

615- 947 -7363 or 800-252-2182 

WANTED TO BUY 
YOUR VINYL 

RECORD COLLECTIONS 
50's and 60's . Jazz, Blues and R &R. 

Prefer DJ or Special 
collection. Call Garry at - 

866- 214 -2732. 

SONGWRITERS 
DYNAMIC SONGWRITER SEEKING 

ARTIST TO PERFORM heartfelt song 
written for my ex- husband NYC 

Firefighter killed on 911. "Forever In 
My Heart" Patricia Cubas - 

PatnciaNYC @aol.com 

HAVE A POSITION TO FILL? 

WANT TO REACH HIGHLY 

QUALIFIED PEOPLE FAST? 

LOOK NO FURTHER 

CALL 

CLASSIFIEDS 

1800 -223 -7524 

OR CALL 

ARKADY FRIDMAN 

646- 654 -4636 

JEFF SERRETTE 

646- 654 -4697 

OR EMAIL US AT 

classifieds @billboard.com 

LISTENING STATIONS 

CD & DVD SAMPLING STATIONS 

Nakamichi - world- renowned for 
its high -end sound quality, state- of -the- 
art design and product dependability in 

the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

programmable first track 

informative play counter 

auto standby function 

dbi pro 705 headphones 
other advanced features 

Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

db1 international 
Tel. (807) 468 -8494 
Email usat: info@dbiint.com 

Worldwide Distributor of 

rliNakamichi 
CD & DVD Sampling Stations 

ilNakamichi 

We can customize your order 
to suit your specific needs. 

MB -K1000 SERIES TOWER 
5, 10 or 20 Disc Sampling Station 
in less than 2 sq.ft. of floor space 

Vitto 

w w w. d b i i n t. c o m 

PUBLICATIONS 

The Ultimate 
Deal- Making Tool! 
THE LEADING WORLDWIDE RESOURCE 

GUIDE COVERING EVERY ASPECT OF 
THE MUSIC AND VIDEO INDUSTRIES 

OVER 13,000 LISTINGS 
FROM OVER 49 COUNTRIES 

Record Labels 

Video and Digital Music Companies 
Music Publishers 
Wholesalers 
Accessory Manufacturers 
Packaging & Labeling 
Entertainment Attorneys 
Replicators & Duplicators 
Plants & Services 
And morel 

OVER 
3,000 

THE 

REFERENCE 

FOR MUSIC INDUSTRY 

INFORMATION 

LISTINGS! 

Billboard 
INTERNATIONA 

BUYER'S 
GUIDE 
2007 

ORDER BY PHONE: 800 -526 -2706 
OR ORDER ONLINE: www.orderbillboard.com 

FREE 
(Advice) 

By running it consistently- consecutive weeks -for impact!! 
t 

r arely does a prospective customer reply to an ad the very first time it appears. When that customer 

is ready to buy. Remember, the very week he or she is ready your advertisement should be in POSITION, 

Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 

TOLL FREE 

800 -233 -7524 or 646- 654 -4697 

COMPILED BY KRISTINA TUN21 ktunzi abillboard.com 

BIRTHS 

GIRL: Hannah Jane, Dec. 13, 2006, 
to David Hirshland and Deborah 
Poppink. Father is president of Bug 
Music. Mother is a singer /songwriter. 

DEATHS 

Brad Delp, 55, whose soaring tenor 
on such songs as "More Than a Feel- 
ing" gave voice to platinum -selling 
rock band Boston, died March 9 of 
an apparent suicide at his home in 
southern New Hampshire. 

Delp helped form Boston with gui- 
tarist and studio mastermind Tom 
Scholz, drummer Sib Hashian, gui- 
tarist Barry Goudreau and bassist 
Fran Sheehan in the early '70s. The 
group's self -titled 1976 debut album 
was one of the fastest -selling in rock 
history. Such songs as "More Than a 

Feeling," "Foreplay /Long Time" and 
"Rock and Roll Band" helped the 
album sell more than 17 million 
copies and made it a staple of classic 
rock radio to this day. 

The band took two years to record 
follow -up "Don't Look Back." But 
Scholz, a notorious perfectionist, was 
unhappy with the results and claimed 
the label had pressured him to re- 
lease the album prematurely. In 1982, 
CBS /Epic launched a lawsuit for 
breach of contract, arguing the band 
was taking too long between releases. 
The suit went to trial, and Scholz ul- 
timately emerged victorious. 

MCA bought Boston's contract, 
and the band's third album, "Third 
Stage," got an eventual official re- 
lease in 1986. By then, only Scholz 
and Delp remained from the origi- 
nal lineup. Still, "Third Stage" -like 
"Don't Look Back" before it- topped 
The Billboard 200. 

Delp spent time in the band RTZ 
but rejoined Boston in time to tour 
behind the act's 1994 release "Walk 
On." In recent years, Delp found new 
fans while fronting Beatlejuice, his 
popular Beatles cover band. 

Delp is survived by longtime girl- 
friend Pamela Sullivan, as well as his 
daughter, Jenna, and son, John 
Michael, from a previous marriage. 
Delp and Sullivan reportedly planned 
to wed during days off from Boston's 
scheduled summer tour. 

Bob Webster, 77, an "unsung hero" 
of the music business and right -hand 
man to Jack Clement, died Feb. 22 at 
a Nashville nursing home. 

Webster met Clement, now a leg- 
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endary producer /songwriter and 
Nashville muse, in the early '60s in 
Beaumont, Texas. Webster quit his 
chemical company job and in 1965 
moved to Nashville, joining Clem- 
ent in setting up the mini -empire 
called Jack Music. Webster oversaw 
songs from writers including 
Clement, Bob Mc Dill, Allen Rey- 
nolds and Jim Rushing. 

Webster promoted and adminis- 
tered a song catalog that includes hits 
for Waylon Jennings, Charley Pride, 
Johnny Cash, Don Williams and 
many others. He also co- produced 
Gene Watson's hit "Love in the Hot 
Afternoon" and helped spread Jack 
Music songs abroad. 

Ian Wallace, 60, one of the most dis- 
tinguished rock drummers of the 
modern era, died Feb. 22 in Los An- 
geles after a long battle with cancer 
of the esophagus. 

Wallace joined innovative pro- 
gressive rock band King Crimson 
in 1971 and went on to play on nu- 
merous important projects. He 
recorded and /or toured with Bob 
Dylan, Jackson Browne, David Lind- 
ley, Don Henley, Rodney Crowell, 
the Traveling Wilburys, Bonnie Raitt 
and Stevie Nicks. 

In addition to his session and stage 
work, Wallace recorded his own proj- 
ects, including a recent album with 
the Crimson Jazz Trio, a jazz group 
that reinvented King Crimson songs. 

Leroy Jenkins, 74, a pre- eminent 
violinist /composer in the world of 
free jazz, died Feb. 24 of lung cancer 
in New York. 

Jenkins was already playing violin 
at the age of 8 at his local Ebenezeer 
Baptist Church in Chicago. The fla- 
vor of spirituals remained in his music 
as he studied in high school and then 
at Florida A &M University, where he 
worked with Bruce Hayden and com- 
pleted his bachelor's degree in music. 
For the next 10 years Jenkins re- 
mained in the South teaching music. 

In 1965, Jenkins returned to 
Chicago, and was drawn into the well- 
spring of the city's creative music ac- 
tivities. Almost immediately, he joined 
the Assn. for the Advancement of Cre- 

ative Music. Jenkins noted that this 
union marked the first time that, as a 

violin player, he was truly welcomed 
into creative music performances. 
During this time he played and 
recorded with Muhal Richard Abrams, 
Leo Smith and Anthony Braxton. With 
Braxton, Smith and drummer Steve 
McCall, Jenkins formed the Creative 
Construction Company. 

Jenkins continued to work with the 
finest creative musicians, but it was 
the work of the collective Revolution- 
ary Ensemble, co- founded with 
bassist Sirone and drummer Jerome 
Cooper, that gained Jenkins promi- 
nence as the most significant violin- 
ist of the modern era. 
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EDI'TED BY KRISTINA TUNZII 

WINTER MUSIC CONFERENCE 
The annual Winter Music Conference held March 2elgri at the Miami Beach 
Resort& 3pa brought togathe top international artists DJs and industry 
professionals from more han 30 countrias. One highliçl-t? The nonstop 
party at he Music Locn3E produced by BMF Media G-cup, :o- sponsored 
by Bilooard, with acditioral sponsors Sirius, Urb, Arman Exchange, Helio, 
Bombay Sapphire, New Esa, aistelo, SkiJl Candy, S44 HySpace. Flowerbar, 
Fiji, irneinjo and NY -Tokyo Viceo. "It's e retreat for artils," 3-1F's Brian Feit 
says. 3pohsors filmed, irtEry eJVed, broadcast and basil, while the top DJs 
in the void were trea=d oo sponsored goodies ranging fron coffee bars to 
pdictres Sirius booked FaLl Oakenfold Paul Van Dyk Eno Rogar Sanchez, 
amoral others, to play. " t wes superstar after superstar" Feit says. "To have 
that uoder one roof took fie whole thing to a diffe -ent stratosphere." 
PHOTOS SUN SMITH/WIREUMGE_OM 

ABOVE: Peaches ano JD saneon 
ABOVE LEFT: Cool Kids CCacz left), DJ IClever (fro-t left), A 1'ak (second 
from rgh_) and guest 

ABOVE RIGHT: BT (r girt) 
LEFT: Pad Van Dyk (left) arai Sirius preddent of entertainment Scott 
Green ten 
RIGHI Bien Felt, W 5R Lance's Orlando Puerta, Ultra Nate and New Era 
Caps' ter Yu 

South Flcrda TV station 
Mega TV celetraEed its first anniversary 

on the a r with a _e lebriti- studded party at 
Bongo's, the Miami rìd"tspct owned by Gloria ah j 

Emilio Estefar. Picturec. from left. are Emilio Estefan. TV 
host Mauricio Puerta's rra lager Camilo Duarte. Pue-ta and 

TV ho.t Camilo Egaña 1 
Brian Nikon, center, joined Dick Lippin, left, and Alex _OM. at an event 
annoc-Icing the creator cf biro cancer research prcyr ns it honor of the 
late n-Jsic publicist/manager Ronnie Liooin. Wilson dedicated three songs in 
Lippirs memory at the avant, which was held March gat the Beverly Hills 
Hotel 'i -o: COURTESY 0= FR ZE7 HARRISOWGE' Y IMAGES 

bdcetmaster 

:ter ticketmk. 

ticke ester 

stet 

etrn 

rirJoetma ticketmaster 

;ter 

`Wrketma 

ticketna! 

BILLBOARD AT THE BLUE NOTE 
ABOVE: Celebrating the Rounder Reoores release of "Ruby's Torch," 
Nand Griffith. above, kicked off her L.S. tour at New York's Blue Note. 
Joining Griffith at her sold -out show is Billboard VP/assocate publisher 
Brian Kennedy. 
BELOW: As a prelude to the New West label showcase at the South by 
Southwest conference, artists Steve Earle and Allison Moore played a sold - 
out show at the B ue Note in New "ork. Pictured, from left, a:e Gold Village 
Entertainment VP of media Brady Brock, Moore-. Earle and Billboard VP/ 
assocate publisher Brian Kennedy. 

as 

TidcElmzster CEC Sean 
# ' Moriarty aronç with chaiman Terry 

Barnes and a ocuiive VP of North America 
Lisiness opera_ions Mite McGee, p-esentd Live .ètior 

CEO Michael Rapino wits the Ticketmaster Platinum -i :ket Live 
Natioi is among 3C cf :he cc.intry's top ticket- seling o,omoters, 

venues, burng acts and spots teams reoeving the inauçvai award for 
outstandirg annual ticket sales. Fr-_:m left a-E Moriarty, Repro, Barnes and 

McGee. P- iD- O: =CURTESY OF AOMMARIA DISA,TO 

asi 
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EDITED BY MICHAEL PAOLETTA 

CAN'T GET HER OUT OF OUR HEAD 
Track hears that EMI U.K. is readying a new Kylie Minogue 
album for later this year. In fact, the major expects the 
recording to be its big fourth -quarter release. And if all 
goes according to plan, Minogue will have the holiday sin- 
gle of 2007. 

The as- yet -untitled album is Minogue's first album of 
new material since being diagnosed with breast cancer two 

years ago. 
According to a handful of blogs, Minogue is working with sev- 

eral producers, including Scottish DJ Calvin Harris, who she dis- 
covered on MySpace. 
By the way, according to Minogue's official Web site, the singer has 

nothing to do with the leaked track "Excuse My French" that is being at- 
tributed to her. 

JUST THE COFFEE, MA'AM . . . 

Starbucks' Hear Music label may have enough pull to sign 
Paul McCartney, but Radiohead is apparently too big of a 

band to swallow. BBC6 had reported that a rep from Courtyard 
Management, which represents Radiohead, was recently seen 

meeting with Starbucks personnel in London, presumably to 
discuss the band's lack of a record deal. 

But Courtyard denies the whole thing, claiming, "Ra- 
diohead are currently in the studio working on their next 
record. They are not negotiating a new record deal with 
anyone, and will not even consider how to release their 
new music until the album is finished. The rumor that they 
are about to sign with Starbucks is totally untrue." Well, 
that settles that. Now, if Radiohead would just finish its 
album already. 

NEW DEAL FOR AEG LIVE CHIEF 
Sources say that Randy Phillips is close to finalizing a new five - 
year contract to remain as CEO of AEG Live, the world's sec- 
ond- largest concert promoter /tour producer. His contract 
expired Jan. 15. Since Phillips took over AEG Live in January 
2002, the company has become the second -highest -grossing 
promoter in the world behind Live Nation. 

AEG Live's predecessor, Concerts West, now a division of 
the company, grossed $30.5 million in 2001. In 2006, AEG 
Live reported grosses totaling nearly $550 million, accord- 
ing to Billboard Boxscore. Current projects for AEG Live in- 
clude the Coachella Festival and the upcoming Kenny 
Chesney tour. 

RAISING FUNDS FOR THE KIDS 
It seems Paul Weller's talent has no bounds. Track had the 
good fortune to spend time in the company of the former 
Jam and Style Council frontman at London's Royal Albert 
Hall, which hosted the annual Teenage Cancer Trust week of 
concerts. During Noel Gallagher's headline performance March 

27, one moment Weller was enjoying the company of guests, 
and the next, he was onstage accompanying his old mate and 

sometime collaborator Gallagher. (Weller played guitar on 
Oasis' "Champagne Supernova. ") 

Now in its seventh year, the fund -raiser's music and com- 
edy program focuses on providing hospital units for 
teenage and young adults with cancer. For more info, log 
on to teenagecancertrust.org. 

ExecLitîve 
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EDITED BY MITCHELL PETERS 

RECORD COMPANIES: BMG Label Group names Karen Lam - 

berton senior VP of soundtracks and film and TV licensing. 
She was VP of soundtrack and film and TV licensing at RCA 

Music Group. 
EMI Music Iberia names Simone Bose managing director. 

He was GM at EMI Music Spain. 
Provident Label Group in Nashville names Brian Dishon 

senior director of national promotion. He was director of artist 
development at EMI CMG. 

Immergent appoints David A. Helfant to senior VP of busi- 
ness affairs and A &R. He was senior VP at Paramount Pictures. 

Universal Music Latino appoints Mario Jochy Rodriguez to 
director of Northeast marketing and promotion. He was di- 
rector of Northeast promotions at Univision Records. 

ONE THAT GOT AWAY 
It appears that RCA Music Group, which has first dibs on 
"American Idol" finalists, had second thoughts about season - 
five contender Elliott Yamin when it got a preliminary read 
on first -week sales for his RED -distributed title. Track hears 
the label group called Yamin's camp March 27 about the pos- 
sibility of upstreaming his self -titled album to one of RCA's 
imprints, but the singer's unique arrangement with publisher 
Sony ATV makes that shift impractical. "Elliott Yamin" bows 
this issue at No. 1 on Top Independent Albums and No. 3 on 
The Billboard 200 with a start of 90,000 copies, according to 
Nielsen SoundScan. 

NEW POLO GROUNDS UP AND RUNNING 
The first three signings to Bryan Leach's Polo Grounds 
label are R &B singer Boxie and rappers Hurricane and 
C -Ride. All three projects are slated for release late L 

in third -quarter 2007. Leach, who also doubles as VP 
of urban for RCA /J, launched his J- distributed label 
last August. 

ANOTHER ONE BITES THE DUST 
New York dance music landmark Vinylmania has closed its 
doors. Though the nearly 30- year -old specialty retailer is way- á z 
ing goodbye to its physical location, Track hears that own- F 

ers Charlie and Debbie Grappone plan to continue the 
á 

business online -selling vinyl records to DJs, enthusiasts 
and collectors. 

Track also hears that the Grappones are in discussions S 

with the folks at Downtown 161 Distribution -Linda Per- 
rone and Judy Russell -to host a monthly "vinyl shopping ó 
party" at the Downtown office. Meanwhile, in a partnership 
with Opus Records, Downtown 161 has launched an online 
vinyl retail shop (downtown304.com) that specializes in ó 

house music. 

IN 

DISTRIBUTION: Universal Music Distribution in Universal 
City, Calif., promotes Joy Slusarek to senior VP of national 
sales. She was VP of UMD's national sales division. 

RED Distribution promotes Denise Fanelli to VP of sales for 
the West Coast region and Paul Reitz to senior director of 
sales for the East Coast region. Fanelli was senior director, 
and Reitz was director. 

TOURING: Live Nation's North American Concerts division 
appoints Kevin Morrow to senior VP of club and theater pro- 
gramming and Ben Weeden to senior VP of arena and am- 
phitheater programming. Morrow was senior VP of entertain- 
ment at House of Blues, and Weeden was VP of operations. 

Anaheim Arena Management, the management company 
of Anaheim, Calif.'s Honda Center, promotes Jo -Ann Arm- 
strong to booking manager at the venue. She was an execu- 
tive assistant. 

Nederlander Concerts in Los Angeles names Alex Hodges 
COO, effective April 15. He was an executive VP at Live Nation. 

Global Spectrum names Kurt Brown GM of the Century 
Center in South Bend, Ind. He was assistant GM at the Over- 
land Park Convention Center in Kansas. 

MEDIA: MTV Networks Latin America in Miami names 
Corinna Keller VP of ad sales and marketing partnerships. 
She was director. 

Send submissions to exec @billboard.com. 

G(X)I)W() R (S 
CORNELL, McCLUSKY HONORED 
Grammy Award -winning singer /songwriter Chris Cornell and 
independent music promoter Jeff McClusky will be honored 
at the third annual MusiCares MAP Fund benefit concert. 
Sponsored in part by the Gibson Foundation, the May 11 

event -held at the Music Box @ Fonda in Los Angeles -will 
raise funds and awareness for the MAP Fund, which provides 
members of the music community access to addiction 
recovery treatment. David Gahan, Gary Lucas, Kenny Wayne 
Shepherd and others are scheduled to perform. 
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ICIALMOBILE Cflssocato THEENT OF 

ENTERTAINMENT 

n TICIPANTS 
SpEpKERSSpON50R5pp 

Julie Ask, Research Director /Senior 
Analyst, JupiterResearch 

Darren Austin, Di-. Communications 
Products, AOL 

Bryan Biniak, Managing Director, 
Providence Ventures 

Debra Bluman, VP Product Marketing, 
Crisp Wireless 

Mark Bole, CEO, ShoZu 

Michael Bornhausser, CEO. SDC 

Neal Bonner, Bus ness Development 
Manager, Arbitron 

Stephanie Boyle, Dir. Innovation & User 
Experience, Ericsson 

Brady Bruce, SVF, Promptu 

Andrew Bud, Executive Chairman, mBlox 

Mark Campbell, Founder /C00, MusiciP 

Paul Campbell, President, QD3 

Rio Caraeff, VP /GM, Universal Music Mobile 

Brian Casazza, CEO, 9Squared 

Frank Chindamo, President /Chief Creative 
Officer, FunLittleMovies 

Aaron Clark, VP of Business Dev., Mozes 

Greg Clayman, SVP, Mobile Media, 
MTV Networks 

Ted Cohen, Partner, TAG Strategic 

Pete Distler, GM, Sprint 

Doug Dyer, CEO, Oasys 

Michael Gallelli, Dir. of Product 
Marketing, T- Mobile 

Rob Gelick, Senior Director, 
Media Services, Helio 

Lee Hancock, CEO, got 

John Harrobin, VP, Marketing & 
Digital Media, Verizon Wireless 

Lucy Hood, President, Fox Mobile 
Entertainment 

Drew Hull, Dir. Product Marketing, 
The NPD Group 

Mark Hyland, VP Marketing, QuickPlay Media 

Scott Jensen, SVP, Head of Global Business 
Development, Zingy 

Christian Jorg, EVP, Entertainment, Flycell 

Jason Krikorian, Co- founder and EVP of 
Business Dev., SlingMedia 

Michael Kurtzman, Managing Director, 
Sybase 365 

Adam Lavine, CEO, FunMobility 

Nancy Levin, Exec. Producer Music 
Television, MobiTV 

Michael Libes, Chief Arthitect & 
Co- Founder, Medio Systems 

Kevin Lyman, Founder. Warped Tour/ 
Taste of Chaos Mobile 

Ian McCarthy, VP, Product Marketing, 
Orb Networks 

Kristin McDonnell, CEO, LimeLife 

Nick Montes, VP & GM, VivaVision 

Joe Morris, VP, Mobile Content, Konami 

Mikael Nerde, Head of Sony Ericsson 
Developer and Accessory Programs - 
Portfolio & Platform, Sony Ericsson 

Derrick Olen, President, Intercasting 

Mitch Oliver, VP Solutions & Marketing, 
Qualcomm 

Paul Palmieri, Founder, MillennialMedia 

Patrick Parodi, MEF Global Chairman/ 
Chief Sales & Marketing Officer, Amobee 

Kate Pearce, SVP, Marketing & Strategic 
Planning, AOL Mobile 

Eric Petajan, CTO, VectorMax 

Dorrian Porter, CEO. Mozes, Inc. 

Marshall Porter, Director of Mobile, 
Digital Fountain 

Jorey Ramer, VP Corp. Development, 
JumpTap 

Jeroen Rijcken, VP Licensing, Blinck 

Daniel Rizer, GM, Global Carrier 
Services, Motricity 

SAVE THE DATE! 
Mobile Entertainment Live FALL (Formerly MECCA) 
October 22, 2007 Moscone Center, San Francisco 

POWERED BY 

www.BillboardEvents.com Billlso®ird. AND THOEPORTER 

Cyriac Roeding, VP Mobile, CBS 

Neeraj Roy, CEO, Hungama 

Nigel Rundstrom, VP, Multimedia, Nokia 

Jim Ryan, VP, Consumer Data Products, 
Cingular 

Seth A. Schachner, VP, Digital Business 
Latin Region, Sony BMG Music Ent. 

Larry Shapiro, Executive VP Business 
Development & Operations, Walt Disney 
Internet Group 

Levi Shapiro, Director of Mobile Content, 
Telephia 

Richard Siber, Founder & CEO, Siber 
Consulting 

Randy Smith, VP Marketing, Samsung 

Jonathan Smyth, VP Sales & Marketing, 
Buongiorno 

Jim Souders, SVP, Worldwide Operations, 
Action Engine 

Bill Stone, President, Amp'd Mobile 

Neil Strother, Analyst, Jupiter Research 

Craig Thole, Dir. Value Added Services. 
Boost Mobile 

Dan Tibbets. Studio Chief, GoTV Labs 

Livia Tortella, GM & EVP of Marketing 
and Creative Media, Atlantic Records 

Are Traasdahl, CEO, Thumbplay 

Dave Ulmer, Dir. of Ent. Products, 
Motorola Media Solutions 

Jeremy Welt, VP, New Media, 

Warner Brother Records 

Matt West, VP /Head of Content and 
Future Media, Alcatel - Lucent 

Tom Wheeler, Managing Director, 
Core Capital Partners 

Roger Wood, SVP & GM, Amobee 

Mark Young, Bus. Development & 

Strategy, Disney Mobile 
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NETWORKING. DATA. VOICE. 
Qwest is changing the landscape of business communications. 
No matter the size of your business, think Qwest' for all of your communication needs. We offer a full suite of customizable business -class products and a 
quality of service that's chosen by 95% of Fortune 500® companies. All of our products are innovative and scalable, like Qwest® OneFlex® Integrated Access, 
which dynamically allocates bandwidth to meet the real -time needs of your business. Call for a consultation today, and find out which of our advanced 
solutions would best fit your business. 

Ask about Qwest OneFlex Integrated Access. 
A dedicated T -1 connection for local, long distance and data 
Prices starting at $407 a month (with promotional discounts) 
Includes installation and Integrated Access Device 

After bill credits; excludes taxes, surcharges, and other fees. For qualifying customers with two- or three -year 

commitment. Long distance to non -IA customers is additional. 

Get smart business solutions-from Qwest. 
1 888-273-8990 qwest.com/integrated 

QWEST 

BUSINESS 

SOLUTIONS 
Qwest7--a 

Spirit of Services 

Free Integrated Access Device: Offer may be withdrawn at any time without notice. OneFlex® Integrated Access: OneFlex® Integrated Access is available to business customers in select areas across the continental U.S. Minimum one -year term commitment 

required. Early termination charges may apply. Monthly charge and activation fee based on configuration and contract term selected. Minimum 6 lines required. Long -distance calls to non -Qwest Integrated Access customers are additional. Additional equipment 

may be required. Other restrictions may apply. Call for availability and complete details. Free installation and promotional pricing discounts: Offer ends 8/18/07. 

Copyright © 2007 Qwest. All Rights Reserved. 
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World Peace One invites y ou to kturttch a World Movement 

Whose intent is to secure the future of the entire Human Race. 
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Our event and broadcasteam has produced everything 
From Woodstock, to Live Aid, to Live Earth. 

Join the Mobile Peace Movement 
Text Join Peace 1 (732131) gr- 3-D)GIT 9CT 

IIilullutln ;illnilnilnlliilnllluniliIIinll 
QONTY GREENLY 00_C 
37 -0 ELM AVE # A 
LONG BEACH CA >0307 -3402 0013:E 

www.americanradiohistory.com

www.americanradiohistory.com


AMERICAN INDEPENDENTS 
MEAN BUSINESS! 

A °IM American Association ic 
of Independent 

Hefty Records 

Hellcat 

NO Note Records 

High Wire Music 

Hybrid Recordings 

Hyena Records 

I Scream Records 

Idol Records 

Immergent 
In The Paint 

Intravenous Records 

IRIS Distribution 

J -Town 

Kill Rock Stars 

Knitting Factory /Instinct Records 

Koch Records 

Lions Gate Music 

Liquor & Poker Music 

Long Live Crime Records 

Lookout! Records 

Lost Keyword 

Loudmouth Records 

LoveCat Music 

Madacy Entertainment 

Malaco Records 

Manhattan New Music Project 

Mantra 

Matador Records 

Megawave Records 

Militia Group 

Minty Fresh Records 

Misra Records 

Missionary Records 

Mo Wax 

Mpress Records 

Muscle Shoals Sound 

Music Incorporated 

MusicMind Records 

Nation 

Neon Tonic 

Nervous Records 

Nettwerk 
Next Plateau Entertainment 

Ninja Tune Records 

Novo Arts 

Now Again 

ObligSound Inc. 

OhBoy! Records 

OM Records 

Palmetto Records 

Park The Van Records 

Pinecastle Records 

Playboy Jazz 

Powdered Sugar 

PRA Records, Inc. 

Psalms Records 

Rasa Music 

Razor & Tie 

Red House Records 

Reel Music Publishing 

Relapse Records 
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Sprint ahead 

An exciting reward for 
proving you have read this ad. 

The captivating future of the bar code. 

In about three minutes, you are going to have a 

world -changing experience with one of the 
world's truly unappreciated objects: the bar code. 

Traditionally, it's a rather sleepy subject, but there's 
an excellent chance you'll be trumpeting the 

merits of the bar code at your next cocktail party. 

Not since the electric toothbrush has such an 

ordinary object emerged to make the world a more 

nimble place. And if you have a Sprint phone, you 

are about to experience the life -altering future of 

the bar code. 

Now, we can't say for sure (no one can), but we 

have reason to believe that the bar code is going to 

revolutionize the way people consume things. And we 

have implanted these tiny, abstract, high -contrast dot 

matrix thingies with swift and useful information 

to make your life more exciting. 

.' i l 

hl 

Do you see a butterfly 
or the titillating future 
of commerce? 

Here's what the future might look 

like: Not long from now, many 

things will have a futuristic bar 

code. So, when you see things 

that interest you, you can snap 

pictures of their bar cones with 

your Sprint phone. 

This is where SprintSpeedT'' would take over Your 

Sprint phone would leap into action, zapping data, 

videos, movie trailers and MP3s onto your screen at 

the speed of light. Whether it's a bathroom faucet or a 

car, a band or a movie, your phone could be instantly 

brimming with information about the things you like. 

The world turns into one giant info -scavenger hunt. 

The future is full of surprises. 

But maybe someday you'll 
tell your grandchildren that 

Sprint was the company that 

boldly led us there, through 

the untapped potential of 
bar codes. 

The bar code has lingered 
in obscurity since 1948. 

Now, 60 years later, it gets 
the recognition it deserves. 

Congratulations. You made it to the end. Its time to 

claim your reward. So, if you have a camera phone and 

a Sprint data plan, text "scan" to 70734 and download 

the free application. It only takes a minute Then 

take a picture of the bar code on the phone in this 

ad and receive your secret prizes Welcome to the 

future of the bar code. 

'Available to Sprint customers only. Requires a camera -enabled phone and a Sprint data plan. Casual data charges of $0.03 /KB apply to customers without a Sprint Vision Pack. Prize subject to Sprint's discretion. Offer expires 3/1 /08. Standard text messaging 

charges apply. The Nationwide Sprint PCS Network reaches over 262 million people. Coverage not available everywhere. See sprintcom for details. c 2007 Sprint Nextel. All rights reserved. Sprint, the logo and other trademarks are trademarks of Sprint Nextel. 
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SPIRIT OF THE SEASON 
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NOEL 

TOP DIGITAL #1 
JOSH GROBAN / 
NOEL 
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NOEL 

TOP JAZZ #1 MICHAEL RUBLE / 
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TOP REGGAE #1 BOB MARLEY / 
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nominations -but Deanna Cohen to fans fighting 39 Market Watch 
Amy Winehouse 18 Global the good "Fight." 40 Charts 
may benefit most. 20 Latin 32 Global Pulse 59 Marketplace 

13 Legal Matters 22 Retail Track, 33 Beatbox 60 Mlileposts 
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Entertainment 23 Q &A: Anssi 
Vanjoki 

Jazz Notes, 
Real Talk 

36 Reviews 

Turntable, 
Backbeat, 
Inside Track 

FEATURES 38 Happening Now 

COVER STORY 

24 THE BEATLES FOR SALE 
If you want licensed Beatles mLsic on 
your rap track or to sell your brand, it 
may be easier than you think.. 

28 THE FESTIVAL FRENZY 
Promoters big and small ae 
throwing significant resources 
into the U.S. festival market. 
Will the investments 
pay off? 

ON THE COVER: 
Photo Illustration 
by Aaron Goodman. 

33 

=EL 
DIGITAL 
Entertainment, technology 
and business converge at 
Billboard's Digital Music 
Live!, a one -day event 
featuring Don Was, Live 
Nation's Bryan Perez, 
EA's Steve Schnur and 
Activision's Tim Riley. More 
at billboardevents.com. 

360 DEGREES OF BILLBOARD ' C [I] '' I i tom m 
JADED INSIDER 
After c- eckirg out an epi: NYC 
Ween show, we headed to Attinta for 
Billboard's RIB /Hip -Hop Cor-#erence 
and enjoyed a DJ Holiday set, ran into 
Nas, eluded z pool hail brawl and 
made i= back to our desks in tine 
to concoc: dream Led Zeppein set 
lists. More at adedinsider.com. 
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OPINIIDN EDITORIALS 
I 
COMMENTARY LETTERS 

BILL WERDE 
Executive Editor 

Billboard 

That's The News... 
Good, Bad And Always Interesting, 2007 Winds Down 

The week leading up to the close of this 
issue may be a perfect microcosm for 
the year that was. There was the good, 
such as Nokia and Universal Music 
Group's bold new digital music initia- 
tive (see story, page 23), or Sony BMG 
finding innovative ways to apply the 360 
deal concept in the Latin realm (see story, 
page 21). There was the bad, as in album 
sales lagging, as they have all year with 
remarkable consistency, last year's same 
week by about 15% (see Market Watch, 
page 39). And yes, there was the ugly, as 

layoffs reared their head again at the 
major label level. 

And, as there has been all year long, 
there was a ton of great music bought 
and, in the case of this week's Grammy 
Award nominations (see story, page 7), 

heralded. What a breath of fresh air to 
see the diversity present in the album 
of the year category, where music from 
Kanye West, Amy Winehouse, Vince 
Gill, Herbie Hancock and Foo Fighters 
prove Grammy voters may be using the 
shuffle feature on their well- stocked 

ABOUT THE COVER 
The Beatles' music is finding its way into hip -hop more frequently 
than ever -it seemed only right to find a way to pull the Fab Four 

into the modern day and style, along with their tunes. Aaron 
Goodman, who has shot covers for Time, BusinessWeek and 

Forbes, was up for the challenge of re- creating lain MacMillan's 

original image, made famous on the cover of the 

Beatles' "Abbey Road" album -and captured 
during a 10- minute photo shoot. Even with 
today's computers, Aaron needed 10 days to nail 

down then -and -now details, such as the present -day Volk- 
swagen bug in place of the '60s version on the original cover. 

And, by the way, pay no attention to the innocent bystander 
in the new background. 

For the illustration to open the feature story "The Beatles for Sale" (page 
24), we flipped the concept and brought Ja Rule, Jay -Z, the Wu -Tang Clan and 

Common back to 1967. Illustrator Johanna Goodman chose to nod toward 
Richard Avedon's iconic set of Fab Four photographs from that year. 

Fats 

i Pods (full of paid -for music, of course) 
after all. 

We'll recap it all, January through De- 

cember, in next week's annual Year in 
Music and Touring issue, with page after 
page of touring and sales charts, as well 
as more than 20 pages oflessons learned 
from the biggest developments on every 
beat of the music business in 2007. 

Dec. 14 will also mark the launch of 
year -end coverage on billboard.com, fea- 

turing a countdown of the 25 biggest 
news stories of the year, a roundup of 
top 10 lists, and of course, year -end 

charts galore. 
And then it's on to 2008: Our 

Jan. 5 Best Bets special issue kicks 
things off with no less ambition 
than delivering a look at every- 
thing that will matter in the year 
ahead: music, tours, business 
trends, technologies and more. 

So kick back and enjoy the hol- 
idays for now. They may not be 

everything the music business hoped 
for or wanted. But as I sit and listen to 
the latest album I've fallen completely 
in love with (the dreamy rock of the 
Raveonettes' "Lust, Lust, Lust," out 
next year on Vice Records), and read 
of all the partnerships and plans in the 
works for next year, things maybe don't 
sound so bad. 

NW 
A BEATLES 

CROSSR OADS 

I= I= I= 13ACIC 
BLUES CLUES 
The Rhythm & Blues column titled "Hol- 
iday Grooves" in the Dec. 8 issue fea- 
tures a story and a beautiful picture of 
the fabulous Darlene Love. I, too, look 
forward to her annual Christmas appear- 
ance on "Late Show With David Letter- 
man," when she sings the classic 

FOR THE RECORD 
In the Mileposts obituary for 

Quiet Riot's Kevin DuBrow in the 
Dec. 8 issue, it inaccurately re- 

ported that he was survived by a 

wife. In fact, his management 
says, DuBrow was never married. 

In the story "The Campaign 
Trail" in the Dec. 8 issue, the city 
name Monterrey was misspelled 
in the subhead. 

In a subhead to a Q &A with 
Richard Beckman in the Dec. 8 

issue, the event "Movies Rock" 
was misidentified. 
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"Christmas (Baby Please Come Home)," 
just as she did on the best Christmas 
album ever, 1963's "A Christmas Gift for 
You," better -known as "Phil Spector's 
Christmas Album." 

The column, however, con- 
fused a few facts. It states that 
the song Love sang on the 
album was "the Charles 
Brown classic, 'Christmas 
(Baby Please Come Home).' " 

She has the title of the song 
that's on the album right, but 
that song is unrelated to Brown, whose 
Christmas classic from the 1940s is a 

slow blues called "Please Come Home 
for Christmas" and is a different song. 
It was written by Brown and Gene Redd. 

It has been redone by Elvis, the Eagles, 
B.B. King and about everyone else who's 
ever recorded a pop /R &B holiday album. 

The song that Love sang on Spector's 
album and that she sings on 
"Letterman" is instead an 
uptempo, Wall of Sound rock - 
'n'roll song written by Spec- 
tor, Ellie Greenwich and 
Greenwich's then -husband, 
Jeff Barry. When the song 
didn't become a hit, the lyrics 
were rewritten as a nonholi- 

day ditty called "Johnny (Baby Please 
Come Home)" and sung by Love, but 
alas, to no (hit -generating) avail. 

Steve Kamins 
San Francisco 
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Letters should be concise and may be edited. All submissions published shall become the 
sole property of Billboard, which shall own the copyright ín whole or part, for publication. 
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AUDIENCE MARKETING MANAGER (GROUP): Michele Larsen 
INTERNATIONAL AUDIENCE MARKETING DIRECTOR: Stephanie McNamara (London) 
SUBSCRIPTIONS: 818- 487 -4582 (U.S. /Canada) 44-1858-438887 (International) 

PRODUCTION 
PRODUCTION DIRECTOR: TERRENCE C. SANDERS 
ADVERTISING PRODUCTION MANAGER: Chris Dexter 
EDITORIAL PRODUCTION SUPERVISOR /OPS ADMINISTRATOR: Anthony T. Stallings 
SYSTEMS/TECHNOLOGY SUPERVISOR: Barry BishIn 
SENIOR COMPOSITION TECHNICIAN: Susan Chicota 
COMPOSITION TECHNICIAN: Rodger Leonard 
ADVERTISING GRAPHIC ARTISTS: Ray Carlson, Ken Diamond 

PUBLISHING 8 OPERATIONS 
PUBLISHER: JOHN KILCULLEN 
EXECUTIVE ASSISTANT: Jackie Salgado 
VICE PRESIDENT /GENERAL MANAGER: ANDY BILBAO 
HUMAN RESOURCES DIRECTOR: BILL FINTON 
DIGITAL BRAND MANAGER: ERIC WARD 
ASSOCIATE MANAGER MKT. DEVELOPMENT: Justin Harris 
LEGAL COUNSEL: MARK MILLER 
DISTRIBUTION DIRECTOR: Lou Bradfield 
BILLING: Liza Perez. CREDIT: Shawn Norton 
VICE PRESIDENT, MANUFACTURING AND DISTRIBUTION: Jennifer Grego 
VICE PRESIDENT, AUDIENCE MARKETING: Joanne Wheatley 
VICE PRESIDENT, MARKETING SERVICES: Drew DeSarie 

NEW YORK: 770 Broadway. 
New York. NY 10003 
Penne 646- 654 -4500 
Edit Fax. 646- 654 -4681 
Ado. Fax 646- 654 -4799 
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LONDON: Endeavour House. 
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Phone 011 -44- 207 -420 -6003: 
Fax. 011 -44- 207 -420 -6014 

PRESIDENT: Greg Farrar, SENIOR VICE PRESIDENT, HUMAN 
RESOURCES: Michael Alicea; SENIOR VICE PRESIDENT, 
FINANCE: Derek Irwin; SENIOR VICE PRESIDENT, TRAVEL 
PERFORMANCE, LIFE SCIENCES & MARKETING SERVICES: 
William J. Cooke; SENIOR VICE PRESIDENT, MARKETING & 
MEDIA: Sabrina Crow' SENIOR VICE PRESIDENT, FILM & 
PERFORMING ARTS /MUSIC & LITERARY: John Kilcullen; SENIOR 

VICE PRESIDENT, CORPORATE DEVELOPMENT & PLANNING: Thomas Kuczynski; SENIOR VICE 
PRESIDENT, RETAIL David Loechner; SENIOR VICE PRESIDENT, ONLINE MEDIA: Linda McCutcheon; 
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» >VIVENDI 
ACQUIRES 
MAJORITY 
STAKE IN 
ACTIVISION 
Vivendi Games has 
finalized a merger 
with "Guitar Hero 
Ill" publisher 
Activision, 
creating a massive 
company called 
Activision 
Blizzard. Vivendi 
will own the 
majority stake in 
the new video - 
game company, 
which is valued at 
$18.9 billion. 
Activision CEO 
Robert Kotick will 
lead the company, 
while Vivendi 
Games CEO Bruce 
Hack will serve as 
vice chairman/ 
chief corporate 
officer. 

» >GERMAN 
COURT RULES 
ON (PHONE 
The Hamburg 
Regional Court in 
Germany ruled 
that T- Mobile can 
continue 
marketing the 
iPhone on an 
exclusive basis, 
rejecting a 

petition lodged by 
rival telecom giant 
Vodafone. 
Vodafone had 
sought a ruling to 
prevent T- Mobile 
from selling the 
iPhone locked to 
its contract, which 
runs with a 
minimum term of 
24 months. 

» >PETTY TO 
PLAY SUPER 
BOWL 
HALFTIME 
SHOW 
Tom Petty & the 
Heartbreakers will 
play the coveted 
halftime slot at the 
Super Bowl Feb. 3 

in Arizona, 
according to 
organizers of the 
year's No. 1 TV 
event. This year, 
nearly 140 million 
Americans 
watched Prince 
play at the football 
extravaganza. 
Other recent acts 
have included the 
Rolling Stones, 
Paul McCartney 
and U2. 

MYSPACE MUSIC 2.0 HIP -HOP HOPE COVER CONFLICT REIISSUE RENEWAL NEW FROM NOKIA 
at n.4.. iielists Romantics challenge Lae la 3, ', tans Aussi 

social networking site ook toward future videogame sound -alike for =oegotten catalog Comes With Music 

AWARDS BY GAIL MITCHELL and AYALA BEN -YEHUDA 
WINEHOUSE 

The Grammys Go West 
Kanye Dominates Diverse Nominations -But Winehouse May Beneti Most 

Kanye West is usually the most 
vocal proponent of his own 
greatness, but his eight nom- 
inations for the 50th annual 
Grammy Awards go a long 
way toward confirming his 
place among the giants of the 
music world. 

West's Roc -a- Fella /Def Jam 
album "Graduation," which has 
sold more than 1.7 million copies 
in the United States, according 
to Nielsen SoundScan, is up for 
album and best rap album of the 
year. He also has nods in the cat- 

egories for best rap solo perform- 
ance ( "Stronger "), best rap /sung 
collaboration ( "Good Life "), 
best rap song (for "Can't Tell 
Me Nothing" and "Good Life ") 

and best rap performance by a 

duo or group (for "Southside" 
with Common and "Better 
Than I've Ever Been" with Nas 
and KRS -One). 

"He's so deserving. He re- 
ally worked hard on this 
record," Island Def Jam Music 
Group chairman Antonio 
"L.A." Reid says. "He was so 
committed to the quality of 
this record, and it was never 
about the sales or the chart po- 
sition. So this record really is 
a testament to his greatness." 

Amy Winehouse followed 
with six nominations. Foo 
Fighters, Jay -Z, Timbaland, 
Justin Timberlake and T -Pain 
each earned five. Bruce 

VINCE GILL THESE DAYS 

ti HEIVIIE 
HAIKOCK 

RIVER 
the ioni ¢hors 

VINCE GILL, KANYE WEST and HERBIE HANCOCK are among the album of the year nominees. 

Springsteen scored three 
nominations in rock cate- 
gories, while Tim McGraw and 
Dierks Bentley lead the coun- 
try field with four each. 

Winehouse's mentions cap 
off a tumultuous year. She be- 
came an international sensa- 
tion thanks to the album "Back 
to Black" and its single 
"Rehab," but has also been 
tabloid fodder for her personal 
and legal travails. 

Referencing the latter while 
announcing the nominations 
Dec. 6 in Los Angeles, come- 
dian George Lopez said of 
Winehouse, "Can someone 
wake her up around six in the 
afternoon and tell her ?" 

But many observers believe 
Winehouse's fame will only rise 
come Feb. 10 at Los Angeles' Sta- 

ples Center (see story, page 8). 

"If it was five years ago, 
[ "Back to Black "] would have 
sold 5 million at this point," 
says Carl Mello, head of pur- 

chasing at 25 -unit, Brighton, 
Mass. -based Newbury Comics. 
"This album üs [much more 
than a] press and word -of- 
mouth project. If Amy picks 
up multiple awards, then it 
will mean something." 

With Winehouse pulling in 
an unusually high number of 
nominations for a new British 
artist, Nick Gatfield, president 
of Winehouse's U.K. label Is- 
land Records Group, praises 
the committee for moving 
away from "the over -50s view 
of he music world." 

"It's an indication of the cur- 
rent strength of British music 
that there is such a healthy rep- 
resentation from U.K. artists 
in the nominations list," adds 
Tony Wadsworth, EMI U.K. 
and Ireland chairman /CEO 
and chairman of trade body the 
BPI. "To see Corinne Bailey 
Rae once again featured in the 
nominations, this time in the 
Grammys' most important cat- 

egory [song of the year], makes 
me extremely proud." 

In that field, Bailey Rae's 
"Like a Star" and Winehouse's 
"Rehab" were joined by the 
teams behind Carrie Under - 
wood's "Before He Cheats" and 
Rihanna's "Umbrella" featur- 
ing 1av -Z. as well as Plain 
White T's' Tom Higginson for 
his band's "Hey There Delilah." 

WIDE -RANGING FIELD 
Most insiders polled by Bill- 
board praised the diversity of 
this year's nominees, exem- 
plified by the album of the year 
list. In addition to "Gradua- 
tion" and 'Back to Black," the 
nominees are Herbie Han - 
cock s Joni Mitchell tribute 
"River: The Joni Letters," Foo 
Fighters' ' Echoes, Silence, Pa- 

tience & Grace" and Vince 
Gill's 43 -song, four -disc 2006 

collection "These Days." (Rec- 

ords released between Oct. 1, 

2006, and Sept. 30, 2007, were 
eligible this year.) 

Hancock was one of the 
biggest surprises, and he ad- 
mits he was taken aback by 
the news. 

"Album of the year for a jazz 
record ?" he asks Billboard. "I 

was shocked. But jazz is out 
there. It's alive and manifests 
itself in a lot of different ways. 
Its influence on other genres 
of music still continues." 

"This kind oflist just inspires 
you to be curious and buy 
records," says Thuy Ngo, VP of 
purchasing and marketing at 
Irvine, Calif. -based Super D. 

"The Grammy show is the only 
award show that sells records." 

Jay Jam, Grammy- winning 
producer and chairman of the 
board of trustees for the Record- 
ing Academy, points to the 
awareness factor that comes 
with the Grammy process. 
"People will be watching this 
press conference or reading 
about it, and they will see that 
Herbie Hancock has an album 
out," he says. "And they'll say, 

'What, Herbie has an album? I 

didn't know that. Joni Mitchell? 
I better pick that up.' And they'll 

continued on »p8 
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»BOARD SETS 
XM, SIRIUS 
ROYALTY RATES 
The U.S. Copyright 
Royalty Board decided 
new royalty rates that 
satellite radio broad- 
casters XM and Sirius 
must pay to Sound - 
Exchange, which 
collects and pays 
royalties to sound - 
recording copyright 
holders. The CRB 
determined the value 
of the sound re- 
cordings to be 13% of 
gross revenue, but 
provided discounts so 
as not to cause undue 
disruption of the 
fledgling industry. 
With the discounts, 
the effective rates 
during the following 
years are 6 %, 2007 -08; 
6.5 %, 2009; 7 %, 2010; 
7.5 %, 2011; and 8 %, 2012. 

»COLUMBIA 
MAKES STAFF 
CUTS 
Columbia Records has 
made a number of 
staff cuts. In its 
promotion 
department, among 
the confirmed exits at 
press time are senior 
VP of urban and 
rhythmic promotion 
CeCe McClendon and 
VP of rock and 
alternative JJ 
Grossman. 
Additionally, Ron 
Wilcox, executive 
VP /chief of business 
and legal affairs of 
Sony BMG Music 
Entertainment, is 
exiting. 

»LAYOFFS HIT 
IDJ 
Staffing cuts continue 
at Universal Music 
Group's Island Def 
Jam division. A &R 
representatives Paul 
Pontius and Rob 
Stevenson have 
exited, following the 
departure of 
executive VP of 
promotion Greg 
Thompson. 
Additionally, the staff 
of imprint Stolen 
Transmission, which 
was co- founded by 
Stevenson and 
blogger Sarah 
Lewitinn, was also let 
go. In total, 10 staffers 
have been cut. 

from »p7 
do the same thing with Vince Gill, who 
also has an incredible album. That's the 
great thing about the Grammy process. 
It will probably put some things on peo- 

ple's radar that they didn't know about." 
Rhythmic WQHT New York PD Ebro 

Darden says nominations in the R &B 

and hip -hop fields have grown more 
savvy through the years. "In the past, 
it seemed like they just chose what was 
popular, had the most marketing or 
good behind- the -scenes political posi- 
tioning," he says. Now, he says, they 
take artistic expression into account. 

Vince Gill sees real thought behind 
the country nominees as well. "What I 

like about the Grammys is that they're 
not plugged into the hottest, newest 
thing in country music all the time," he 
says. "[Grammy voters] are much more 
of an outsider looking in. They let their 
ears lead them." 

NEW STARS IN AN 
EVOLVING BUSINESS 
In addition to Winehouse, up-and- 
corners Feist, Paramore, Ledisi and 
Taylor Swift were recognized in the 
best new artist category. 

The day before nominations were 
announced, 17- year -old Swift told Bill- 

board that being nominated would be 
"the freak -out moment of the century." 
And once her nomination was an- 
nounced, she says, "When I first heard 
my name, my first thought was, 'You've 
got to be kidding.' " 

Clearly overwhelmed, she ap- 
proached the podium and hugged Foo 

Fighters members Dave Grohl and Tay- 

lor Hawkins, starting a trend. From 
then on throughout the ceremony, any- 
one who got a nomination proceeded 
to hug each other. 

Feist surprised with four nods, in- 
cluding best pop vocal album for "The 
Reminder," which some attributed di- 

rectly to her highly visible placement 
in iPod's TV campaign for the Nano. "I 

would say that unequivocally," Comma 
Music executive producer /artist liai- 
son Bonny Dolan says. "Getting an iPod 
spot is like Oprah's Book Club -it's 
just so unbelievably powerful." 

Paramore's mention "really speaks 
to the value of long -term artist devel- 
opment," Fueled by Ramen Records 
president John Janick says. "I signed 
them four years ago, and the kids who 
supported us have been instrumental 
to the band's growth and success." 

Jam says Ledisi's best new artist 
nomination is a prime example of what 
the category represents. "Best new 
artist for us is about prominence," he 
said. "It's about an artist who is mak- 
ing good music now but also someone 
who hopefully has the potential to make 
great music down the line. And Ledisi 
has that potential." Ledisi is also up for 
best R &B album for "Lost & Found." 

"The new artist of the year list is com- 
prised of records that the labels did a 

lot of grass -roots promotions with, so 

Foo Fighters TAYLOR HAWKINS 
and DAVE GROHL (left and center) 
present TAYLOR SWIFT with her 
best new artist nomination. 

I can see why those five were nomi- 
nated," says Charlie Bagarozza, senior 
store manager for music and video at 
J &R Music World. "We did a promo- 
tion with each one of these artists." 

But Edison Media Research VP of 
music and programming Sean Ross 
says it's notable that Colbie Caillat is 

missing. "She is certainly one of the 
biggest breakthroughs of the year, and 
a relatively organic breakthrough," he 
says. " 'Bubbly' to me is easily the record 
that best typifies a changing industry- 
the fact that it can break the way it did 
and end up on power rotation at top 40." 

Elsewhere, independent music pub - 
lishers made their mark in the best song 
categories. Big Loud Songs' "Before He 
Cheats" (co- published with Sony /ATV 

Music) is nominated for song and best 
country song of the year, as performed 
by Carrie Underwood. Peermusic's Chris 

"Tricky" Stewart co -wrote Rihanna's 
"Umbrella," which made the song of the 
year list. And Bug Music will be await- 
ing results for its rights in Bailey Rae's 

"Like a Star" (song of the year) and Foo 

Fighters' "The Pretender" (best rock 
song). A tally of the number of songs 
aligned with major publishers shows 
that each major holds rights in about the 
same number of nominated songs. 

Indie releases coexisted with major 
names in the Latin categories, which 
Universal Music Publishing Latin 
America senior VP Eddie Fernandez 
says offer "a very balanced list of nom- 
inees." Rhapsody Latin music program- 
mer Judy Cantor -Navas adds, "I was 
especially pleased to see younger bands 
in the rock and alternative categories," 
citing groups like Black Guayaba and 
Zoé. (In a tragic twist, two of the nom- 
inees for best banda album featured 

artists murdered within the past 13 

months -Valentin Elizalde and Sergio 
Gómez, lead singer of nominated group 
K -Paz de la Sierra. In addition, UGK- 
nominated for best rap performance by 
a duo or group- featured Pimp C, who 
died Dec. 4. See Mileposts, page 60.) 

Still, some cited a lack of independ- 
ent music amid the nominees. "2007 
was the year that independent music 
was clearly on the rise while major la- 

bels continue their decline," Girlie Ac- 

tion publicist Pam Nashel Leto says. "It's 
shocking that the Recording Academy 
membership isn't in touch with this 
trend and hasn't discovered how to con- 
nect with such a significant amount of 
good music released on indie labels." 

But Recording Academy president 
Neil Portnow defends the selections. 
"Our membership does a good job of 
identifying projects that have quality 
and excellence," Portnow says. "Some- 
times the surprise is how well they do 
that. It's not based on sales, popular- 
ity or chart position. And that's exactly 
what we want in this process." 

For a full list of nominees, visit 
grammy.com. 

Additional reporting by Lars Brandie, 
Susan Butler, Ed Christman, Leila Cobo, 

Jonathan Cohen, Martel Concepcion, Cort- 

ney Harding, Kerri Mason, Mark Suther- 
land, Ken Tucker and Susan Visakowitz. 

ALL ABOUT AMY 
After Six Nods, Winehouse's Wild Ride May Begin Anew 

In a Grammy Award nominee field 
littered with outsize personalities, 
Amy Winehouse stands tall on the 
strength of her album "Back to 
Black" and its hit single, "Rehab," not 
to mention her beehive hairdo and 
personal life. 

"After a tempestuous year of in- 
credible highs and incredible lows, 
some people forget that she isn't just 
a tabloid queen," says Island Records 

Group U.K. president Nick Gatfield, 
who relishes the chance to get peo- 
ple talking about Winehouse's music 

again. "She's actually a hugely tal- 
ented artist." 

"Back to Black," which was nom- 
inated for album and best pop 
vocal album of the year, has shifted 
more than 1.3 million copies in the 
United States, according to Nielsen 
SoundScan. The artist's other nom- 
inations include best new artist, 
record and song of the year, and 
best female pop vocal performance 
for "Rehab." 

"It's a reflection of her status [in 
the United States] that when you flick 
through the TV coverage [of the 
nominations], it's her image they use 

above everything else," Gatfield says. 

"She's made a bigger impact than 
even her record sales would dictate." 

But why did Winehouse make 
such an impression on listeners this 
year? According to producer Mark 
Ronson, who crafted the sound of 
"Back to Black" based on his shared 
love with Winehouse of '605 girl 
group music and '705 soul, the album 
"made people rethink music because 

it was so simple in its approach: the 
sound of five or six really good in- 

strumentalists with an amazing 
singer." (Ronson himself is nomi- 
nated for producer of the year, along 
with Timbaland, Howard Benson, 
Mike Elizondo and Joe Chiccarelli.) 

Thuy Ngo, VP of purchasing and 
marketing at Irvine, Calif. -based 
Super D, says all the company's ac- 

counts "are banking on Amy Wine - 
house. She is the most exciting new 

artist that has come up in a long 
time." Ngo adds that sales of Wine - 
house's 2003 debut, "Frank," are 
likely to shoot up; the project only 
arrived stateside in November. 

"Getting so many nods, it doesn't 
mean your career is going to take 
off," cautions Giant Step co- founder/ 
CEO Maurice Bernstein, whose music 
and lifestyle marketing company 
handled the grass -roots outreach for 
"Back to Black." "But this was hands 

down the best album of 2007. Noth- 
ing album -wise has come out that 
has touched it from start to finish; 
the quality of sounds, the soul." 

It's not yet known whether Wine - 
house -who recently canceled her 
U.K. tour on doctor's orders -will be 
well enough to attend the Grammy 
Award ceremony or return to work 
to capitalize on the attention her 
nominations generated. 

"If she chooses to do more around 
it and is fit to do so, then great, but 
there will be absolutely no pressure 
from the company," Gatfield prom- 
ises. "It may be time to draw a line 
under it all and move on. She's had 

enough incredible life experiences 
over the last 18 months to make an 

amazing album when she's ready to 
do that." -A Billboard staff report 
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Independent Spirit Awards Nominee - Best Foreign Film 

MLs1c om t 

COLLECTOR'S EDITION CD /DVD IN STORES NOW 
INCLUDES 2 EXTRA TRACKS AND DVD 

FEATURING 
"THE REAL LIFE END - A STORY ON THE MAKING OF ONCE" 
WRITTEN, PRODUCED & DIRECTED BY JAMES FLEISCHEL FOR PICTURE SHOW FILMS 

"...CLOSE TO PERFECT." 
- NEW YORK TIMES 

"HANSARD...WRITES PERFECTLY HE,o R- BREAKI VG 
POP SONGS THAT ARE LOVELY ALL ON THEIR OWN, 

CHIEFLY THE TRACK 'FALLING SLOWLY "' 
- VILLAGE VO CE 

6 ÓVIÓTXÁ% 

"...SONIE OF THE MOST APPEALING, MOVING 
AND ROUSING MUSICAL NUMBERS HEARC 

IN INDEPENDENT FILMS... THE UNEQUIVOCAL 
HIGHLIGH- IS THE COLLECTION OF SONGS, 
WHIC-I FANGE FROM LILTING TO HAUNTING." 

- USA TODAY 
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» >RADIOHEAD 
CONFIRMS EURO 
TOUR 
Radiohead has 
announced 16 
European summer 
concert dates for 
2008, including an 
appearance at 
Denmark's giant 
Roskilde Festival. The 
band's first confirmed 
concert for the year 
will take place June 7 

in Dublin, after which 
the tour will visit 
France, Spain, Italy, 
Germany, the United 
Kingdom, the 
Netherlands, 
Denmark, Belgium and 
Germany, according to 
the band's Web site. 

» >TIMBERLAKE 
WRAPS 
FUTURESEX 
OUTING 
Justin Timberlake 
wrapped his Future - 
Sex/LoveShow world 
tour Dec. 6 with a 

performance at the 
Emirates Palace Hotel 
in Abu Dhabi, capital 
of United Arab 
Emirates. The tour has 
been one of the top - 
grossing of 2007, 
taking in nearly $130 
million and moving 
more than 1.6 million 
tickets since it began 
in October 2006. 

» >COLUMBIA, 
WWE GET IN THE 
RING 
Columbia Records and 
World Wrestling 
Entertainment have 
partnered to co- 
release albums with 
wrestling- themed 
music. The first 
release under the 
three -record deal will 
be a collection of 
"entrance themes" for 
such wrestling stars as 
John Cena, Stone Cold 
Steve Austin, the Rock 
and Triple H. The 
album, "RAW - 
Greatest Hits -The 
Music," will hit stores 
Dec. 18. 

Compiled by Chris M. 
Walsh. Reporting by 
Keith Berman, Mike 
Boyle, Lars Brandie, 
Antony Bruno, Susan 
Butler, Reuters, 
Wolfgang Spahr, Ray 
Waddell and Chris M. 
Walsh. 

For 24/7 news and 
L J analysis on your 

mobile device, go to 
mobi l e.bi I I board.biz. 

BY ANTONY BRUNO 

Our 
Mix Is 
Your Mix 
New Online Initiative Encourages 
Fan Remixes, Interaction 

The very same week Nine Inch Nails mastermind Trent 
Reznor launched his remix site independent of his for- 

mer label, a group ofother artists and managers quietly 
unveiled a like- minded initiative called CASH Music. 

The site is the braintrust of former Throwing Muses 
frontwoman Kristin Hersh and L7's Donita Sparks, 
along with Hersh's manager /husband Billy O'Con- 
nell, Sparks' manager Bob Fagen and other partners. 
An acronym for Coalition for Artists and Stake Hold- 
ers, CASH was designed as a means for artists to re- 
lease new music, videos or other content and give fans 
the chance to interact with it in their own way. 

"The objective is to create a platform for engagement, 
so the artist can engage with the fan for both collabo- 
ration and financial support," O'Connell says. "It's our 
intention to create a way forward that is as sustainable 
and exciting for the audience as it is for the creator." 

Allowing fans to remix artist content and even sub- 
mit their own original work inspired by anything posted 
by participating artists is the "lynchpin" of the serv- 
ice. At present, Hersh is the only artist with content 
available. Her single "Slippershell" is posted along 
with the Pro Tools multitrack file, which fans also can 
download to make remixes. 

Former Throwing Muses 
frontwoman KRISTIN 

HERSH is part of 
the brain trust behind 

CASH Music. 

O'Connell says the site is not limited to remixing 
songs. Sparks, for instance, will post a completely 
different set of content revolving around videos and 
photos captured from her touring activities. Yet an- 
other band, Xiu Xiu, is developing a more video - 
focused approach. 

Hersh is inviting fans to upload not only remixes 
of her song but also music videos, paintings, essays 
or any other creative output, much of which she plans 
to include in her next CD release. 

"We really believe a more vibrant scene, a more vi- 

brant culture, will be created through two -way com- 
munication," O'Connell says. 

However, there are concerns. Reznor has for some 
time posted multitracks on the official NIN.com site 
so fans could download and remix them. 

BY LARS BRANDLE 

Creating a site where those fans could 
subsequently upload and share their 
creations was another matter. 

According to one of Reznor's Web 
posts, former label Universal Music 
Group declined to host the uploaded 
remix site for fear of fans using copy- 
righted material from other labels or 
media companies. So he just hosted 
it himself. 

The group behind CASH Music has 
similar worries, but plans to employ 
"community policing" efforts as well 
as its own oversight to avoid any im- 
proper posts, and says it will remove 
any offending content on request. 

Remixing is just the beginning for 
Reznor's site and the CASH Music ini- 
tiative. Reznor plans to sell his next 
label -free album via NIN.com, while 
Hersh is offering a number of sales 
features. Fans can choose the price 
they wish to pay for her current sin- 

gle (set at a $3 default), which includes liner notes. 
There are various subscription options. For $10 per 

quarter, fans can get all the media, merch and CDs 
they like. For $30, they get a "Works in Progress" CD 
plus free entrance for two into any upcoming show. 
$500 buys all that plus a visit with Hersh in the stu- 
dio, $1,000 earns a Featured Sponsor credit on the 
next CD, and $5,000 bumps that to an Executive Pro- 
ducer credit. 

Currently, only invited artists can participate in the 
CASH Music project, but O'Connell says the platform 
will open to all artists once the group feels it is ready. 
It plans to take a cut of any transaction conducted on 
the service to generate revenue, as well as charge con- 
sulting fees to artists who need help developing their 
content offerings. - 

ONE -STOP SOLUTION 
Radiohead Pioneers Digital Licensing Service 

LONDON -Radiohead's "In 
Rainbows" has again chartered 
new territory -this time in 

terms of its digital licensing. 
The British alternative rock 

act and its publisher Warner/ 
Chappell Music have launched 
a unique "all 
rights" digital li- 
censing service 
for the album's 
release, aimed at 
streamlining the 
licensing process 
for works on the 
10 -track set, Bill- 
board has learned. 

The "one -stop shop" solu- 
tion enables potential rights 
users worldwide to secure li- 
censes from a single destina- 
tion, effectively side -stepping 
the label and traditional col- 
lecting society networks. 

Jane Dyball, Warner /Chap- 
pell senior VP of European 
legal and business affairs, hails 

the development as "ground- 
breaking," noting that it allows 
the publisher to administer all 

digital rights for "In Rainbows," 
including mechanical, per- 
forming, synchronization, lyrics, 

master recordings, image 
and likeness. The 

publisher will also 
license synch 
rights for publish- 
ing and master 
rights for TV and 
film synch uses. 

"We can do it 
because we are 
not under a con- 

tract with a major record corn - 
pany," says Radiohead man- 
ager Bryce Edge of Oxford, 
England -based Courtyard 
Management. "No major label, 

in my experience, would let a 

band sign a deal without the 
digital rights being attached." 

Like many aspects of Radio - 
head's seventh studio set, the 
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new digital licensing solution 
was "experimental," says Dy- 
ball, but one that promises ben- 

efits to all parties. She stresses 
that the deal applies only to this 

album, and that it is still too 
early to gauge whether the sys- 

tem will provide a template for 
other acts to do the same. 

"We're able to do this be- 
cause of the band's unique cir- 
cumstances, their history with 
Warner /Chappell and our 
combined willingness to try 
new approaches," she says. 
"So it's not something that can 

be immediately rolled out to 
others. But, as with any exper- 
iment, we will learn things 
along the way, which will be 
fed back into our business." 

The only constraints for 
third -party digital licensing, 
Edge says, is that download 
stores must sell works en- 
coded in a bit rate of 256kps 
and higher, and that the con- 

tent be offered digital rights 
management -free. 

The convoluted process for 
licensing publishing rights in 

Europe alone typically requires 

a service to negotiate with one 
or two societies in each of the 
27 European Union member 
states. Master rights are treated 
separately. The Radiohead 
deal is a step beyond Warner/ 
Chappell's MIDEM announce- 
ment of plans to offer Pan - 
European licenses for its Anglo- 
American repertoire. 

"To do that kind of experi- 
ment on a bigger scale, you had 

to have a buy -in from lots of dif- 
ferent stakeholders and every- 

one would have to agree," Dy- 
ball says. "On this, we had hardly 

any stakeholders, just Warner/ 
Chappell and Radiohead, which 
really allowed us to try it." 

The album finally receives a 

physical release through ATO 
Records Group (United States), 

Hostess Entertainment (Japan) 
and XL Recordings (rest of 
world) in late December /early 
January (see story, page 18). 

"We are intending to share 
the revenue that we receive 
through the one -stop shop 
from the master exploitation 
with XL and ATO," Edge says. 

"It's just we are collecting it." 
All licenses as part of the new 

Warner /Chappell arrangement 
are subject to band approval. 

"We will certainly be starting 
to talk with licensees now, in 

conjunction with the band and 
management," Dyball says. "But 
it's too early to talk about deals." 

Edge confirms that Radio - 
head's camp is in talks with 
iTunes about carrying "In Rain- 

bows." The band's previous al- 

bums are not available through 
Apple's music store. 

Warner /Chappell says the 
licensing service will operate 
at standard industry rates. 

"We're working with the 
band," Dyball adds, "and they 
are working with their non - 
digital partners. The idea is 

that we're all pushing in the 
same direction." 

s 

www.americanradiohistory.com

www.americanradiohistory.com


DIGITAL BY ANTONY BRUNO 

MoreSpace 
Exclusive Streaming Initiative 
Networking Giant's Expanded 
Hoping to broaden its relevance to the music 
industry in the face of increasing competition 
from other social networking sites, MySpace 
will roll out a suite of new services and initia- 
tives in the year ahead as part of what company 
officials are calling MySpace Music 2.0. But a 

new Universal Music Group (UMG) policy that 
limits full -song stream- 
ing on the site illustrates 
the challenges ahead. 

The first hint of My- 

Space's music effort is 

its new Transmissions 
initiative. The site fea- 
tures video of partici- 
pating artists in the 
MySpace studios, per- 
forming select songs 
and conducting inter- 
views, both of which 
MySpace has the exclu- 
sive rights to stream. 

Bowing to label pres- 
sure to start monetiz- 
ing MySpace traffic that 
to date has been mostly promotional, MySpace 
will provide links for users to buy songs by all 
featured Transmissions artists. According to 
MySpace VP of marketing and content Josh 
Brooks, the idea is to create more opportuni- 
ties for "instant gratification" music pur- 

Launches Social 
Music Effort 
chases. However, the company won't dictate 
how those purchases are made. 

"Whether it's a widget or a click through 
to another site], as long as it's easy to use, I 

don't think anybody is going to complain," 
Brooks says. 

The program launches with James Blunt, 
who recorded new ver- 
sions of five previously 
released songs for the 
site. Fans can stream 
individual tracks. 
watch the video and 
buy the complete exclu- 
sive bundle, using the 
same sales widget from 
digital music provider 
Lala that Blunt's label 
Atlantic Records has 
used to sell his recent 
"All the Lost Souls" CD 

since it came out in 
September. 

Other labels with a 

featured artist may use 
a different sales widget, or just link to iTunes 
for sales. 

Next in line is striking ad revenue -sharing 
deals with labels, similar to what competitors 
Imeem and others have done (see Digital En- 
tertainment, page 14). MySpace and Sony 
BMG in October forged such a deal for stream- 
ing music videos and some audio tracks. The 
lack of a revenue- sharing deal led UMG to re- 
strict how songs by its artists are streamed on 
tha site. 

A source close to the situation says UMG 
will limit streaming music on the site to ei- 
:her 90- second clips or place promotional 
voice -over dubs to songs streaming in full. 
The source says that the policy is a few 
months old and applies to all online services. 
not just MySpace. 

UMG, according to the source, is concerned 
that unlimited, free on- demand streaming of 

full songs online will substitute for users 
buying the track or the album. While 

not commenting directly on the UMG 
policy, Brooks defends the need to 

stream music online. 
"At a time when people are try- 

ing to figure out what the secret 
sauce is to break bands, giving 
people a taste of the music is 
needed," he says. "They need it, 
and want it before they make a 

commitment. So I don't think 
free streaming is an issue." 

Brooks adds that My- 
Space is planning addi- 
tional new features and 
business models that 
should see the light of day 
in the new year. 

`At a time when 
people are trying 
to figure out the 
secret sauce for 
breaking bands, 
giving people a 
taste of the music 
is needed.' 
-JOSH BROOKS, MYSPACE 

Transmissions launches 
with JAMES BLUNT, who 
recorded new versions of 

five songs for MySpace. 
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R&B BY HILLARY CROSLEY and GAIL MITCHELL 

URBAN 
RENEWAL 
Billboard R &B /Hip -Hop Conference Panelists 
Emphasize New Thinking 

Despite a 27.4% decline in hip -hop album sales 
this year -almost double the overall industry's 
already considerable 14.4% downturn from 
2006 -the urban community emerged from Bill- 

board's eighth annual R &B /Hip -Hop Confer- 
ence expressing hope that the falling numbers 
can be turned around. An emphasis on new 
strategies -from stronger A &R direction to tap- 
ping underdeveloped resources and creating ad- 

ditional revenue streams -was a central theme 
at the conference, held Nov. 28 -30 in the Renais- 
sance Hotel in downtown Atlanta. 

The consensus among panelists was that R &B 

and hip -hop music are not at a creative stalemate. 
It's simply a matter ofthe urban industry working 
smarter and discovering new ways to monetize its 

creative energy. 
And to some extent, the num- 

bers bear that out. Ifhip -hop is 

removed from the equation, 
R &B album sales are down 
only 5% from 2006, a notably 
slower slide than the industry 
norm. In addition, R &B to date is 

outselling rap by 18 %. This good 
news /bad news scenario was part of a 

presentation by Billboard director of 
charts /senior analyst Geoff Mayfield 
during a panel called "State of the 
Union." Mayfield explained that al- 

though R &B /hip -hop is suffering a de- 

dine in sales, rap and R &B albums still 

accounted for three ofthe five best sales 

weeks of the year -Kanye West's 
"Graduation," Alicia Keys' "As I Am" 

and 50 Cent's "Curtis" -and that all but three of 
the year's top 25 ringtones are urban or rhythmic 
hits. 

Marcus Matthews, a co- partner of interactive 
marketing /branding gaming company Konsole 
Kingz, added that videogame companies are rou- 
tinely in search of hip -hop music to score their 
games and often wield hefty budgets. Matthews' 
fellow "We Got Game" panelist, music composer 
Wendell Hanes, noted that branching out into 
commercials, movie scoring and other avenues is 

also an option: "There is no more selling out, only 
selling in. All these other vehicles and placements 
are only helping artists to promote [their music]." 

In terms of tapping new musical veins, partic- 
ipants in the gospel /inspirational music- focused 
"Word Up!" panel said the gospel industry has 

yet to peak. "We have to go in and educate ex- 

ecutives," said Alvin Williams, senior director of 
music industry development for the Gospel Music 
Channel. "There are still a lot of misperceptions 
about gospel music and its artists." 

Among the conference's other highlights: 

Kicking off the three -day gathering was the 
New Faces New Artists Bootcamp, presented by 
Atlanta -based Face2Face. A two -tiered dais of 
industry experts -including former New Edi- 
tion /New Kids on the Block manager Maurice 
Starr, Ozone magazine publisher Julia Beverly, 

hip -hop songwriter /producer DJ Toomp and 
Akon associate Devyne Stephens, CEO of Up- 
front Entertainment- coached the audience of 
new artists, emerging songwriter /producers 
and independent label entrepreneurs on various 

industry facets, from developing an effective 
business model to time and resource manage- 
ment. "It's time to bridge the gap between the 
indie scene and the major -label scene," 
Face2Face CEO Tara Garrett said. 

Hip -Hop Post -Imus: A Wrap ...Or a Rebirth ?" 

turned into a lively discussion that went 30 min- 
utes beyond its scheduled hourlong running time. 

In response to the ongoing controversy over the 
use of the N -word in hip -hop, BET executive VP 

of music programming Stephen Hill said that, 
while he doesn't personally use the word, "when 
[rapper] David Banner and [activist] Al Sharp - 

ton had it out in the press, it drove me up the wall. 

l' discussion 'Hip -Hop Post Imus: A Wrap 
...Ora Rebirth ?' are, from left, ASCAP's ALONZO ROBINSON, 
Grand Hustle's JASON GETER, Music Choice's LAMONDA 
WILLIAMS, BET's STEPHEN HILL and WQHT New York's EBRO 
DARDEN. Inset: Founder's Award honoree STEPHANIE MILLS. 

IrlOrMI BY KERRI MASON 

Dancers In The Dark 
Distributor Shutdowns Spell Trouble For Artists, Labels 

Hard times for upstarts and 
even less vinyl might be the 
only lingering effects of No- 
vember's three dance distrib- 
utor shutdowns. 

The industry is absorbing 
the losses of Amato Distribu- 
tion (home to such hot labels 
as Kompakt, Crosstown Reb- 
els, Anjunabeats, Buzzin' Fly 

and Poker Flat), niche -focused 

Goya Music Distribution and 
Resist Music, a distribution 
arm of label group React. 

"Maybe one or two labels 
[will] get lost along the way, and 

it will obviously be unpleasant," 
says Jimmy Johnson, president 
of Malden, Mass. -based indie 
distributor Forced Exposure. 
"But for labels with a legacy, 
they'll be fine. I'd be shocked if 
we weren't dealing with them 
in some other way a month 
from now." 

"We've taken a substantial 
hit, but we are fortunate that 
our overall business is strong 
enough to survive it," says 
James Grant, Anjunabeats 
president and manager of 
DJ /production group Above 
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& Beyond. "Not everyone is 

so lucky." 
Johnson points to such acts 

as Sweden's Studio, which in 

August released its well -re- 
ceived debut, "West Coast," 
on Amato -distributed Infor- 
mation Records. "We sold 

istributed dance 
act ABOVE & BEYOND 

Some record business executives tried to meet for 
an honest, private conversation about what to 
do about the word, without the media. We need 

to think about what can we do ourselves before 
we go public." PD Ebro Darden from rhythmic 
Emmis station WQHT (Hot 97) New York coun- 
tered, "Now that mainstream media is interested 
in hip -hop, they want us to change the word. Hip - 

hop comes from a dysfunctional part of Amer- 
ica. Don't expect people to change their voices 
because you are ready to cut them a check." 

During the "State of the Union" panel, Jive 
Records VP of A &R Mickey "MeMpHiTz" Wright 
said that A &R people and labels must focus on de- 

veloping an artist before giving out a potential 
hit single. Otherwise, the label is likely to ignore 
the artist once the hit has exhausted its run. Then 

the end result is an artist bound to become a one - 

hit wonder with little potential for longevity. 
Interviewed by ASCAP songwriter of the year 

Johnta Austin, EMI Music Publishing West Coast 
president Big Jon Platt outlined what he looks 
for in signing new songwriters. "Melody is the 
first thing that attracts me," said Platt, whose ros- 

ter includes Jay -Z, Kanye West, Beyoncé, Usher 

and newcomer Chrisette Michele. "You can't teach 
that. The person either has to have it or he does- 
n't. What I really like is signing unknown writers. 
That's my rush. It's like finding a rock. You keep 

shining it and sooner or later it becomes a dia- 
mond." A decade ago, Platt added, writers "could 
be on the album -not necessarily with the sin- 

gle -and still make some handsome dollars. Now 

that albums aren't selling, in today's business you 

only make a lot of money if you get the single." 
Rounding out the three days of panels were 

artist showcases featuring a lineup of promising 
acts. Among them was Friday afternoon's "We 
Hear the Future" winner Princess Adana. The 19- 

year -old singer, signed to Beverly Hills, Calif based 

Fontaine Music, hails from Trinidad and Tobago. 

Later that evening, R &B and hip -hop pioneers 
Stephanie Mills and Salt -N -Pepa were saluted as 

Billboard's 2007 Founder's Award honorees...-. 

Additional reporting by Martel Concepcion. For 
more on the Ra(B /Hip -Hop Conference, see 

Rhythm a( Blues, page 34. 

700 in the U.S., about 5,000 
worldwide, and their entire 
revenue is up in smoke. For 
them, that's bad. They'll get 
new distribution, but for a 

new act, that's pretty harsh." 
Another casualty: vinyl. In 

a statement on its Web site, 
Goya blames its closure on 
"the demise of vinyl sales 
and the onslaught of the dig- 
ital age." CD- centric Amato 
was acquired by vinyl - 
focused Unique Distribution 
in late 2006, and reportedly 
took on a good deal of its 
debt, contributing to its shut- 
tering. Even as the medium 
finds new popularity in main- 
stream music, its use in 

dance -where DJs are in- 

creasingly migrating to dig- 
ital options -is diminishing. 

In the wake of the closures, 
labels say they'll produce less. 

"We still plan to release vinyl, 
but perhaps not quite on the 
grand scale we have to date," 
Grant says. "Like most labels, 
we are scrutinizing our phys- 
ical product strategy, but we 
still consider it an important 
way for fans to build an at- 
tachment to the label. If there 
is one positive to come out of 
all this, it is that all the labels 
have started talking to each 
other and sharing ideas." 

The closures come a year 
after the loss of another set of 
dance distributors, Studio Dis- 

tribution and Intergroove. 
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Uncovering 
Cover Versions 
'80s Rockers The 
Romantics Throw 
Crimp Into 
Gaming Plans 

Cover bands and tribute bands 
have been a mainstay of the 
music scene for decades. 
When a company licenses a 

composition, it may find that 
licensing the original master 
recording is outside the budget 
or unavailable for licensing. 
Hiring the original band mem- 
bers to rerecord the song may 
not be an alternative because 
of contractual rerecording re- 
strictions in the band's record 
deal, the members no longer 
sound like they once did or 
they may be dead. 

So when someone wants to 
record a cover version of a 

song, when does it violate the 
original artist's rights? 

Michael Novak, the Detroit - 
based personal lawyer for the 
Romantics, says he believes 
a violation occurs when con- 
sumers think they're listening 
to the original band. 

That's the basis of a recent 
lawsuit by three original mem- 
bers of the Romantics against 
Activision Publishing and oth- 
ers. And though music pub- 
lishers have been looking at 
the solidly growing videogame 
industry as a strong source of 
potential license revenue, the 
Romantics' lawsuit may throw 
a crimp in the plan. 

On Nov. 20, Wally Palmar, 
Mike Skill, Coz Canler and 
the Romantics, aka Master 
Beat, sued the developers and 
publishers of "Guitar Hero En- 

core: Rocks the 80s." They 
claim that the game's sound - 
alike recording of "What I Like 

About You" improperly imi- 
tates the band's sound that the 
members have developed 

since 1979. The recording 
makes it "virtually indistin- 
guishable from the authentic 
version" and confuses con- 
sumers into believing that the 
band actually recorded the 
music and endorsed the prod- 
uct, the suit claims. 

"Guitar Hero" is a series of 
videogames that play songs 
through audio speakers while 
the video monitor on a Sony 
PlayStation 2, which connects 
to a simulated guitar, shows 
color -coded musical notes and 
animated characters playing 
guitars. The object ofthe game 
is to play the notes in the same 
order and at the same time as 
those on the monitor, receiv- 
ing points for accuracy. 

The composition was 
licensed from EMI Music 
Publishing, but the game de- 
velopers and publishers did 
not license the original mas- 
ter recording. Instead, Wave - 
Group Sound recorded a 

cover version of the song to 
sound like the Romantics, the 
suit claims. 

Filed in the federal District 
Court in Detroit, the suit al- 
leges daims for violation ofthe 
right of publicity, false en- 
dorsement and unfair compe- 
tition. It names as defendants 
Activision, Harmonix Music 
Systems, RedOctane and 
WaveGroup Sound. 

About half of the states in 
this country protect a person's 
right of publicity -i.e., the 
right to prevent others from 
using his or her identity for 
commercial purposes without 
permission. If a state doesn't 
specifically recognize a right 
of publicity, it likely protects 
an individual's right of privacy, 
which often includes protec- 
tion of an individual's identity. 

But there are limitations in 

this protection. 
Only about a 

dozen states per- 
mit heirs of a de- 
ceased person to 
prevent commer- 
cial use of the de- 

ceased's identity, and then only 
under certain circumstances. 
The right is also an individual's 
right, not a right that a corpo- 
ration or business entity may 
claim. And the right of public- 
ity typically only protects a fa- 

mous, distinctive voice. 
In the 1980s, Bette Midler 

won a lawsuit based on her 
right of publicity against Ford 
Motor. The automaker's ad 
agency hired a sound -alike 
singer to perform Midler's "Do 
You Want to Dance" (licensed 
from the publisher) for the 
commercial when Midler 
turned down the offer. Then 
in the '90s, Tom Waits won a 

suit against Frito -Lay after the 
company used a singer to im- 
personate Waits' voice to sing 
for a chips commercial. 

But Nancy Sinatra lost an 
unfair competition claim in 
the 1970s against Goodyear 
Tire and Rubber. A commer- 
cial featured "These Boots Are 
Made for Walkin'," one of 
Sinatra's biggest hits. The 
singers allegedly imitated 
Sinatra's voice, style and way 
of dressing. The Ninth Circuit 
Court of Appeal wrote that the 
defendants "had paid a very 
substantial sum to the copy- 
right proprietor to obtain the 
license for the use of the song 
and all of its arrangements." 
To give Sinatra damages for 
their use of the song would 
clash with federal copyright 
law, the court wrote. 

In the Romantics' suit, the 
plaintiffs will likely have to 
establish that their sound is 

truly distinctive and argue 
that a band's sound is pro- 
tected like that of an individ- 
ual's sound. 

For 24/7 legal news 

I:AZ and analysis, see 
billboard.biz /legal. 
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BY ANTONY BRUNO 

Profits From Profiles 
Streaming Socially For Network Dollars 

Social networks have already 
proved their popularity. The 
goal for the year ahead is to 
find a way to make the music 
on them more popular, and 
profitable. 

The most obvious way to do 
that is to start letting users 
play full songs found on other 
users' profiles, rather than just 
30- second clips. The compa- 
nies running social networks 
know this, and are taking steps 
to enable it. 

But it's not a simple mat- 
ter of following the yellow 
brick road: Social network 
providers have to choose from 
one of three paths to get 
there, each with its own risks 
and rewards. 

Some of them are doing it 

directly -licensing music 
from the music labels -but 
the economics of those deals 
can be prohibitive. Others 
simply aggregate links to free 
music posted elsewhere, 
which costs less, but can be 
murky legally. Still others 
draw content from third -party 
sources that host licensed 
music themselves and provide 
access to it for a fee. 

THE DIRECT APPROACH 
While popular services like 
Last.fm and Imeem have man- 
aged to strike deals with record 
labels allowing such sites to 
stream copyrighted music in 
full in return for a share of ad- 
vertising revenue, not all 
music -based social networks 
find this an attractive model. 

For most, it's just too expen- 
sive. Industry sources esti- 
mate that labels ask for about 
a penny per track per stream, 
which would result in about a 

$10 CPM (cost per thousand) 
advertising rate. 

"The economics there don't 
look too good," says one 
source, a venture capitalist 
who wishes to remain anony- 
mous. "You're going to see 
more ad- supported services 
trying to get deals done with- 
out those minimums. But to 

get there they're going to have 

so the labels will find value in 
reaching a solution rather 
than just filing a lawsuit. This 
is popularly known as "the 
YouTube model." 

Imeem is one of the few 
companies to successfully ex- 

ecute that scenario. It allows 
users to upload MP3s to its 

0 ^' 

`Just getting the labels to do 
ad rev-share deals for 
streams is a. step. Next is 
lowering the license rates 
to make it a xvorkable 
business model.' 

to pay pretty hefty cash ad- 
vances or they'll have to show 
a pretty high implied value 
[i.e., millions of users]." 

David Hyman, CEO of 
music blog service MOG, 
wants to do neither. He says 
he may one day seek licens- 
ing deals with labels to let 
users stream full songs from 
other profiles, but not until 
the rates drop. 

"Just getting the labels to 
do ad rev -share deals is a 

step," he says. "Next is lower- 
ing the licensing rates for 
them to make it a workable 
business model for the serv- 
ice provider." 

THE LEGAL TIGHTROPE 
One way to negotiate lower 
fees is to provide labels access 
to a massive subscriber base. 
The most efficient way to do 
that is to offer a service that 
infringes on copy- 
rights in hopes of 
building an audi- 
ence fast enough 

SHOWER THE PEOPLE 

-DAVID HYMAN, MOG 

service and then let others 
stream them via playlists and 
profiles. When Warner Mus- 
ic Group threatened to sue, 
Imeem quickly changed 
course. It hired Snocap to 
implement a filtering system 
and shortly after signed 
WMG, Sony BMG and EMI 
Music to licensing deals. 

Bolt.com was not so lucky. 
After facing a similar lawsuit 
from Universal Music Group, 
the company tried to sell off to 
competitor GoFish, but never 
managed to reach a settlement 
and the deal fell through. 

A similar company walking 
a fine legal line is Project 
Playlist. The service lets users 
stream songs on demand from 
Facebook users' profiles by 
seeking other Web sites host- 
ing a given song and playing 
it through the Project Playlist 
interface. The company says it 

pays performance 
royalties through 
ASCAP and other 
publishing out- 
lets, but without 
any label agree- 
ments it could 
face a legal chal- 

lenge soon. It's the 
second -most -popular 

music app on Facebook 
after iLike, with more than 
21,000 active daily users. iLike 

has 790,000. 

Singing in the shower or just "Singin' in the Rain "? 

The Zabady waterproof CD /MP3 player has you 

covered. It may not be much to look at, but this 
one puts other "weather- resistant" devices to shame 

with the claim that it can withstand a full dunk in up to 
39 inches of water for up to a half -hour. (Why you'd 
want to do that is none of our business.) Besides play- 
ing CDs, it also supports MP3 and WMA files, which 
users can transfer to the device via a USB drive. It also 

has a built -in FM radio. But don't go searching for it in 

the tub just yet -parent company Twinbird has not yet 

announced a release date. However, it will appear first 
in Japan for about $190. -AB 
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HUNTING FOR A HOST 
These events have spurred 
companies like MOG and 
Facebook to search for a third 
option: offer licensed music 
already hosted on other sites. 

The recently launched 
Qloud, for instance, lets 
Facebook users post a list of 
songs recently played 
through their iTunes account 
and lets other users stream 
them in full online. Qloud 
does so simply by playing the 
audio stream of the given 

song from the corresponding 
music video posted on You - 

Tube. Fans get to hear the 
song, and YouTube's label 
partners get paid for the 
stream. Everybody's happy. 

Rhapsody, meanwhile, is 
hoping to extend its services 
to social networks looking for 
a full -song solution. The 
company already provides 
full -song streaming services 
for RollingStone.com, where 
visitors can stream the full 
version of almost any song 
reviewed on the site. 

However, there are some 
limitations. First and fore- 
most, MOG users who are not 
already Rhapsody subscribers 
will be limited to streaming 
only 25 songs per month 
under Rhapsody's current ad- 

based free service. Also, a few, 

albeit major, acts -such as 
Led Zeppelin and Metallica- 
don't like the streaming sub- 
scription model and limit 
their songs to 30- second clips 
on Rhapsody, preferring users 
buy the full song instead. 

Regardless of the method, 
expect every social network to 
have some type of full -song 
streaming service in place in 
the first half of next year. Then 
we can start talking more about 
how well they work and less 
about how they get their music. 

"Eventually, all services will 

have the same access to the 
same stuff," Hyman says. 
"The differentiator then will 
be the user interface." 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 

I3ITS&I311I1=1=S 
GROWING PAINS 
Research firm Understand- 
ing & Solutions expects the 
global mobile music mar- 
ket to account for 30% of 
music retail value by 2011, 

totaling $11 billion. The U.K: 
based company says mo- 
bile music currently ac- 
counts for 13% of the global 
recorded -music retail value. 

It points to increased hand- 
sets with built -in music ca- 
pabilities and improve- 
ments in the user interface 
as factors for the increase. 
U &S also says emerging 
markets like China and 
India are driving the 
growth, predicting mobile 
will be the primary method 
for fans to access music in 

those areas. 

CHOOSE YOUR OWN 
ADVENTURES 
Mobile phone manufacturer 
Nokia says more than 25% 

of the content people buy 
five years from now will be 
created by other users, not 
from traditional media 

companies. The data comes 
from a study conducted on 
Nokia's behalf by the Fu- 
ture Laboratory. The same 
group found that 35% of 
the 9,000 16- to 35 -year- 
olds surveyed buy music as 

MP3 files, 25% buy music 
on mobile phones and 17% 

upload content to the Inter- 
net using mobile phones. 

TOTALLY TUBULAR 
YouTube continues to hold 
the largest market share for 
Internet video: an esti- 
mated 28 %, according to 
Internet research firm com- 
Score. The Reston, Va.- 
based company says that 
about 75% of U.S. Internet 
users watch video online, 
averaging about three 
hours per month. More than 
9 billion videos were 
watched online in the 
month of September alone. 

Fox Interactive Media 
ranked second in market 
share at 4.2 %, followed by 
Yahoo at 4.1% and Viacom 
Digital at 3.3 %. 
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ALICIA KEYS 

LOW 
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ALL I WANT FOR CHRISTMAS IS YOU 
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KISS KISS 
CHRIS BROWN FEATURING T -PAIN 

CRANK THAT (SOULJA BOY) 
20 
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I'M SO HOOD 
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With the only holiday title in this week's top 10, 
Mariah Carey jumps 7 -3 with "All I Want for 
Christmas Is You" It's a new chart peak for 

"Christmas," which peaked at No. 5last 
December. 

SUFFOCATE 
J HOLIDAY 

BUBBLY 
COLBIE CAILLAT 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS 

SANTA BABY 
EARTHA KITT 

GOOD LIFE 
KANYE WEST FEATURING T -PAIN 

SOULJA GIRL 
SOULJA BOY TELLEM FEATURING 1.15 

TATTOO 
JORDIN SPARKS 

POP BOTTLES 
BIRDMAN FEATURING LIL WAYNE 

HATE THAT I LOVE YOU 
RIHANNA FEATURING NE -VT 

WITH YOU 
CHRIS BROWN 

ased on master ringtones sales data reported by Nielsen 
ingAcan, a service of Nielsen Mobile. Chart endorsed by 
TIA - The Wireless Association and Mobile Entertainment Forum I MEF 
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CORTNEY HARDING cortney.harding @billboard.com 

Old Records, NewAudiences 
Labels Taking Hands -On Approach To Forgotten Gems 

In every record collector's library, there is a hand- 
ful of albums they love to "Monday morning 
quarterback." In the past, they were written off 
as forgotten classics, great records mismanaged 
by labels and lost to the annals of history and 
only resurrected if they were somehow connected 
to a major artist. 

But in recent years, some labels have stopped 
grumbling and taken the initiative to reissue 
these records for new audiences. Hacktone 
Records, founded in 2005 by Rhino alums David 
Gorman and Michael Nieves, has spent the last 
few years digging albums out of the vault and 
trying to breathe new life into them. 

"Our goal is not to cater to completists or to 
be a legacy label," Gorman says. "We're not put- 
ting out lost demos by famous acts or throwing 
a few bonus tracks on a well -known record and 
putting it back out." 

Rather, the pair acquires the rights to lesser - 
known works that they personally love and take 
over the marketing of the albums. 

"We were really inspired by Luaka Bop's rere- 

Hacktone Records went outside the box in 
marketing reissued material by ARTHUR 
ALEXANDER and DAVID ALLAN COE (inset). 

lease of the Shuggie Otis record in 2000," Nieves 
says. "It was an old soul record that wasn't just 
marketed to old soul fans. They managed to sell 
more than 100,000 copies by appealing to 
younger audiences and servicing it to college 
radio. We saw them defy the traditional model 

and wanted to do it ourselves." 
Gorman points to two of Hacktone's projects 

as being especially good examples of how to sell 
old bands to new fans. "Arthur Alexander is 

such an important songwriter, and we wanted 
to sell it to people who would appreciate his in- 
fluence," he says. "We went beyond pitching it 
to his hardcore fans and instead marketed it to 
a classic rock audience who would recognize the 
names of the people he had worked with." 

He continues, "David Allan Coe was another 
artist where we thought way outside the box when 
it came to selling the record. We were rereleasing 
the record he wrote while he was in prison, and we 
were pretty sure Johnny Cash fans and people 

who like badass country 
music would be onboard. 
But we went further and 
tried to sell him as a real out- 

law to a younger, more hip - 
hop crowd. We ended up 
getting a four -star review in 
Blender that referred to him 
as a gangsta, and he won 
over a big metal audience, 
too." 

Both of Hacktoné s founders admit that they 
are in a good position to negotiate with rights hold- 
ers, given their relationship with Rhino and years 
of music business experience. "We've had to work 
hard to make sure we get all the third-party licens- 
ing and digital rights, because we want to make 
sure we can fully market the album and get it on 
TV," Nieves says. "In a lot of cases, it takes a long 
time, and we've had to keep chipping away." 

But even those without a label's backing can 
reintroduce older artists to- younger crowds. Eng- 
lish singer /songwriter Vashti Bunyan was a 

footnote in music history until freak -folkers like 
Devendra Banhart started championing her 
work; she has since released a new record and 
is enjoying a renewed career. Luaka Bop has also 
helped reintroduce influential British rock act 
Os Mutantes, which enjoyed a successful 
reunion last year. 

The rise of digital distribution has made it eas- 

ier to sell back catalog to new audiences. Online 
retailer eMusic has long touted its ability to move 
deep catalog tracks, noting that 67% of its 3 mil- 
lion track -strong offerings sell at least once per 
month. Much of that is due to its editorial and 
recommendation structure, which allows users 
to discover forgotten acts that might have influ- 
enced current indie bands. » 

I_ For 24/7 indies news and analysis, 
w see billboard.biz /indies. 
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On The Road 
RAY WADDELL rwaddell @billboard.com 

Banff For 
The Buck 
Strong Euro Means Surprising 
Profits For International Tours 

Even if it's rock'n'roll accounting, it's still just 
accounting: International touring acts are find- 
ing that their bottom lines often fare better these 
days when the currency is something other than 
a greenback. 

Just ask a rock'n'roll accountant. Bill Zys- 
blat and his partner Joe Rascoff at RZO have 

crunched the numbers for some of the biggest 
tours in history. RZO counts among its clients 
the Rolling Stones, David Bowie, U2, Luis 
Miguel and Sting. And together with TNA In- 

ternational, RZO is producing this year's Po- 
lice reunion tour. 

With the weakened dollar, 

U.S. -based bands now have 
the incentive to tour interna- 
tionally, particularly in Europe. 
If you build your tour state- 
side, with stateside expendi- 
tures, then sell it overseas, 
Zysblat says, the exchange rate 
is very favorable right now. 

"While U.S. bands pay 
their local expenses in local 
currency -sterling, euros, 
etc. -much of their general 
overhead, [like] salaries and 
rentals, are dollar -based," Zys- 

blat says. "A ticket two years 
ago that was 100 got the band 
$100. Today that same ticket gets the band $147." 

This unfolds in real time, and tour produc- 
ers can see a real difference in the time it takes 
between when a tour is routed, when it goes on 
sale and when a date is settled. "Even non -U.S. 

tickets put on sale in March of this year have 
moved up double digits in terms of dollars," 
Zysblat says. "It's been a windfall for dollar - 
based bands touring abroad." 

Often, international touring is a loss leader, 
but if a given act was going to make money be- 

fore, it made more in 2007 than it thought it 
would. "If there is any net profit from foreign 
touring, in some cases the profit is 20 % -40% 

higher than it was budgeted based on nothing 
more than currency exchange," Zysblat says. 
"Not selling more tickets. Not increasing ticket 
prices. Just the shift in the U.S. dollar." 

Bottom line, this should mean more inter- 
national touring next year by American bands. 
That said, the reverse could also be true. "I see 
fewer U.S. dates by foreign bands," Zysblat says. 

"Their time is better spent elsewhere." 

secondary market is here, and it's 
not going anywhere," from Chuck 
Lavallee, head of business devel- 
opment at Stub Hub. 

Lavallee noted that Stub Hub's 
Web site receives about 10 million 
unique visitors each month, and that 
the sale of concert tickets accounts 
for about 30% of its business. 

Not surprisingly, Ticketmaster ex- 

ecutive VP David Goldberg took the 
position that secondary ticketing companies come 

between artists doing business with their fans 
and how much fans pay to see concerts. "There 
are lots of artists out there who want to control 
that pricing," Goldberg said. "And the presence 
of the secondary market doesn't allow that." 

Goldberg believes artists should hold more 
power in setting the prices for tickets sold on 
the secondary market. "Next year, you'll see 
artists wanting to control it their way," he said, 
noting that ticket holders could be asked for spe- 

cific proof of purchase at venue doors. "It's about 
how they want to treat their fans long- term." 

CATS AND DOGS TOGETHER: The "Ticket 

to Ride" panel at the 2007 Billboard Touring 
Conference in November was guaranteed to be 

a spicy one, with representatives from venues, 
competing primary ticketing firms and second- 
ary market purveyors. The panel delivered. 

One of the major takeaways was that "the 
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Another beef has been that artists and the 
primary market don't share in any above -face- 

value revenue the secondary market generates. 
Lavallee said StubHub is developing more part- 
nerships with artists, agents and managers who 
will be able to "tap into" secondary sales income. 
He stresses that StubHub wields promotion 
muscle as well. "There are a lot of people who 
find out about tours through StubHub" and not 
traditional media, Lavallee said. " StubHub 
spends millions in advertising." 

From the venue perspective, "there are less 
and less tickets available to fans for hot shows," 
said Gene Felling, executive VP /GM of Col- 

orado's Broomfield Event Center, a situation 
more than exposed by the Hannah Montana tour. 

Along with automated Internet bots (much of 
which were quashed in a preliminary injunction 
earlier this year) and the secondary market, pre - 
sales have "further eroded the amount of tick- 

ets available to the public," according to Felling. 

Don Vaccaro, CEO of secondary market "ag- 

gregator" TicketNetwork, said the more places fans 

could buy tickets, the better. But Goldberg coun- 
tered, "Ifyou want a truly efficient market, you have 

to have all the inventory in one place." ... 

Additional reporting by Mitchell Peters. 

For 24/7 touring 
news and analysis, 
see billboard.biz /touring. 
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QLJ IESI1ONS 
with DEANNA COHEN 

Since its inception in 2005, Current TV has 
gone by the motto "Your World. View." 
Deanna Cohen recently began her stand shap- 
ing that view when she was appointed VP of 
music programming for the cable/satellite 
network and Web site in October. 

Cohen has been charged with overseeing 
coverage of music on the channel, which now 
broadcasts to more than 51 million house- 
holds in the United States and the United 
Kingdom. Programming comprises roughly 
one -third viewer -created content (called 
"pods ") but also includes original pods from 

How did you start out 
in music? 
I first started out as an intern at 
I.R.S. Records, which was my 
favorite label in the '80s. I 

worked my way up through 
publishing, at places like Epic 
and Warner Chappell Music for 
the past few years. I was a music 
consultant for Manmade Music, 
where Current TV was a client. 
I started specializing in music 

the network staff. As the network's main au- 
dience is the young, interactive vanguard, 
the subject matter includes segments on 
breaking, under -the -radar acts like the Blow, 
Annuals and MSTRKRFT, plus such mainstays 
as Of Montreal and the Shins. 

Current recently renewed its contract with 
EMIT Music Publishing, which allows the net - 
work to gain full access to EMI's song cata- 
logs for programming and will also feature 
Moby as a guest host on upcoming episodes 
of'The Daily Fix," a recurring music news and 
interviews segment. 

supervision and music strat- 
egy, from Sony soundtracks to 

MCA to TDEN [The Digital En- 

tertainment Neiwork]. I've 
been all over the place, really, 
but I guess I was always the 
indie rock girl even thought I 

love all kinds of music. 

Is Current TV just for 
the indie rock cr :w3? 
Current is about passion and 

passion for new music. We 
have had a lot of elettronica and 
indie rock, but we're actively 
soliciting artists from all gen- 
res. We're starting [to get] into 
more hip -hop, more progres- 
sive stuff, like Wu -Tang, Xzibit, 
MSTRKRFT; we've worked al- 

ready with Chamillionaire. 

One way you've done 
this is your "All Eyes" seg- 

ments. What is that? 
"All Eyes" grew out of VC- 
squared [viewer- created con- 
tent]. We started with the Shins. 
The band gave their audience 
cameras to video the perform- 
ance. It's perfect for bands with 
a really rabid fan base. We have 
one coming up with My Morn- 
ing Jacket. They've all turned 
out so differently. We'd like to 
start them for more art and cul- 
ture festivals. 

What makes Current 

1l1I'13A1' 
AV's music experience 
different from other 
programming? 
For the 18- to 34- year -old, these 
people are having a two- screen 
experience. Qt's not unusual 
for a new network. They may 
be on the Web site communi- 
cating with their friends about 
something they just saw on 
TV. It's the same user. This is 

a generation that's used to 
multitasking. They need short- 
form programming, which is 

why the pods are so popular. 

We may do longer -form even- 
tually. We call ourselves a news 
and entertainment outlet. Our 
short -form still goes more in- 
depth about a subject than just 
the headline. 

How do you hope to 
get music fans to partici- 
pate online? 
Right now they have every- 
thing in place as far as 
communicating with other 
viewers is concerned, with 
blogs. message boards, ways 
to vote for pods and make a 

video of their own. Viewers 
can do their own viewer - 
created ads. Even potential 
sponsors can make an ad. 

You reupped with EMI 

Music Publishing. Does that 
mean you're going to focus 
more on their artists? 
We have access to all their 
artists and writers, and are 
able to get some amazing 
music on the air. We're happy 
to showcase the acts but we're 
not closed to partnerships 
with other publishers and la- 

bels. We're just as interested 
in Sub Pop as we are someone 
like Universal. 
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EXCELS 
Radiohead Is The Jewel In Upstart 
London Indie Label's Crown 

LONDON -XL Recordings is 

living up to its name by play- 
ing an extra -large role in one 
of 2007's biggest music indus- 
try stories after snagging the 
physical release of Radiohead's 

"In Rainbows." 
The left -field rock act effec- 

tively threw the recording in- 
dustry rule book out the window 
when it released the studio set 
through its own Web site Oct. 

10, allowing downloaders to set 
their own price. 

Speculation over who would 
issue the album physically spi- 
ralled until Oct. 31, when Lon- 

don -based indie XL announced 

it would release the CD on New 
Year's Eve worldwide- exclud- 
ing the United States, where it 
lands the following day 
through ATO Records, and 
Japan, which sees a Dec. 26 re- 
lease through Hostess. 

The Beggars Group company 
now faces several unknown fac- 

tors -not the least of which is 

finding out how a new album 
performs after being available 
digitally for three months. 

Radiohead "have done the 
radical," XL co- founder /CEO 
Richard Russell says. "Now 
we're doing the traditional, with 
singles and videos. But I don't 
know how it's going to per- 
form; we will evaluate and re- 

evaluate as it goes on and see 
how the record develops." 

That "traditional" approach 
sees lead single "Jigsaw Falling 
Into Place" landing Jan. 14 in 
the United Kingdom, while 
the first European dates of a 

global tour, begin- 
ning next June 
and including 
key festival 
shows, have just 
been announced. 

The album's dig- 

ital release "might 
cannibalize sales," 
Russell says. "But 
people love the 
record, people 

are talking about the record. 
And [that's] the base on which 
we sell hits. I'll always take a 

great record where some sales 
might have been cannibal- 
ized rather than a weak 
one that's been 
locked in a vault." 

West London - 
based XL beat Ra- 

diohead's historic 
label home EMI Music 
to secure the one -off album 
deal. Russell puts that down to 
the indie's flexibility and policy 
of working in "partnership" 
with artists, plus its successful 

handling of frontman Thom 
Yorke's debut 2006 solo album, 
"The Eraser." 

"We know how [XL] works," 
says Bryce Edge of Radiohead's 

management team Court- 
yard Management, "and 
we like them." 

Russell, however, 
would not be pressed 

on industry speculation 
that XL won the contract 

without putting cash on the 
table. "Do Radiohead do fantas- 
tically well out of the back end 
ofthis deal ?" he asks. "Of course 
-how could they not ?" 

NOT JUST RADIOHEAD: THREE 

DIZZEE RASCAL 
Current release: "Maths + English" (2007) 

At age 19 the London rapper became 

the youngest artist to win the 
United Kingdom's Mercury Music 

Prize with his debut album, "Boy 
in Da Corner," peaking at No. 23 on 

the Official U.K. Charts Co.'s albums 
list. Third album "Maths + English" 

peaked at No. 7 in Britain, and 

was again nominated for the MMP. The artist is cur- 

rently appearing on billboards throughout Britain 

for Uni Qlo's winter clothing collection. 

JACK PEÑATE 
Current release: "Matinée" (2007) 
The debut album of Londoner Jack Peñate was 

one of the sleeper successes of 2007. An ener- 

GLOBAL BY ROBERT THOMPSON 

Radios, Record Labels Face Off 
Canadian Dispute Over Music Royalty Payments Brewing 

TORONTO -Canadian radio 
stations are warning of a war 
with the major recording labels 
over a proposed increase in roy- 

alty rates. 
The current furor involves a 

royalty request from labels body 

the Canadian Recording Indus- 
try Assn. (CRIA) for a new 
"broadcast mechanical tariff" 
covering the electronic trans- 
fer of music to radio stations' 
hard drives. 

Broadcasters are incensed at 
the proposal. "We don't see why 
radio should be further penal- 
ized to compensate for record 
company failures," says Rob 
Braide, VP of Astral Radio, 
which includes more than 70 

stations in Canada. 
Braide, a former chairman 

of trade body the Canadian 
Assn. of Broadcasters (CAB), 

says labels' "inability to deal 
with technology should not 
shatter the symbiotic relation- 
ship that has existed between 

record companies and radio sta- 

tions for years." 
Braide claims that if the 

CRIA's demand is factored in 
with other proposed royalty 
increases, stations would face an 
increase of slightly more than 
170 %, from $73.9 million Cana- 

dian ($73.85 million) this year 
to $202 million Canadian 
($201.86 million). Government 
agency Statistics Canada says sta- 

fions generated profits of $284 
million Canadian ($2.87 million) 

in 2006, on revenue of $1.4 bil- 

lion Canadian ($1.41 billion). 
"The record business has 

been saying for years that radio 
is the most important market- 
ing tool they have and the best 
chance they have at develop- 
ing new careers," Braide says. 
"But the radio industry has had 
it. Santa's knee is getting sore." 

The CAB has warned that if 
the new CRIA royalty is added 
to other proposed increases cur- 

rently in front of regulator the 
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Copyright Board of Canada, the 
royalty burden could soar to 
17% of commercial radio's an- 
nual gross revenue from the 
current 8 %. The board has not 
set a date to hear arguments on 
the rates, which would be retro- 
active to the start of 2008. 

Copyright Board of Canada for 
its own 4% broadcast mechan- 
ical tariff. 

"There is a right here that 
has been [previously] recog- 
nized by the Copyright Board," 
CRIA president Graham Hen- 
derson says. "We, like every- 

. 

`The record business has 
been saying l'or years that 
radio is the most important, 
marketing tool they have.' 

-ROB BRAIDE, ASTRAL RADIO 

Under current royalty agree- 
ments, authors /publishers col- 

lect 4.2% of gross revenue as a 

performing right, plus a further 
0.8% broadcast mechanical tar- 
iff. Record labels and perform- 
ers collect a 3% neighboring 
rights performance royalty. 

The CRIA is now asking the 

body else, are entitled to be paid 
for copies of our works that are 
being made." 

Henderson says the CRIA 
tried to negotiate with the CAB 

in private, but its overtures 
were rebuffed. 

Canadian Music Publishers 
Assn. executive director 

Catharine Saxberg attended the 
CAB's annual conference Nov. 

4 -6 in Ottawa. She recalls 
heated debate over the royalty 
issue, with some key radio ex- 

ecutives suggesting stations 
switch formats in order to avoid 
paying for music. 

Saxberg says the rhetoric sur- 
rounding the issue needs to 

cool. "Nothing is more impor- 
tant to a music -based radio sta- 
tion than the music," Saxberg 
says. "What they're buying 
from us is the thing that keeps 
their ads from bumping into 
one another." 

But Braide insists the asso- 
ciation's members could stop 
working with the record indus- 
try, dumping artist interviews 
and promotional activity. 
"There are ideas being floated 
including shutting down the 
relationship with the record 
companies -going to HMV 
and buying their product if we 
decide we want to play it," he 
says. "It would collapse their 
whole model." 

Henderson insists, however, 
that regardless of the royalty 
rate, radio stations get access 
to music at an inexpensive 
price. "We're supplying a raw 
material upon which their busi- 
ness model is based," he says. 

"Now [the CAB] is saying 
music has no value," Hender- 
son continues, "and that tomor- 
row everything could go to 
news /talk radio. I personally 
don't think that's going to hap- 
pen because music has a terrific 
value to their listeners. 
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XL began life in 1989 as Beg- 

gars' specialist dance and elec- 

tronic music label, finding 
global success with the Prodigy 
in the mid -'90s. 

The Prodigy exited after four 
albums, and will release its 
next set through another Lon- 

don indie, Cooking Vinyl. But 
XL now has an eclectic roster, 
including such acts as Deven- 
dra Banhart, Gotan Project, 
Cajun Dance Party and Vam- 
pire Weekend. 

Russell recalls working in 
Island Records' London ware- 
house as a teenager. "There 

was a multicultural nature to 
their artists," he says. "Lots of 
different styles of music with 
a thread running through it- 
which was quality-and really 
strong imagery. They're things 
we try to do." 

Fellow indies praise XL's 

bravado in taking on the Ra- 

diohead release. "It's not a 

risk," Chrysalis Group CEO Je- 

remy Lascelles says. "It's a dif- 

ferent way of doing business, 
and I applaud innovation in 
any way that you can try to 
bring music to the market." 

At market -leading music 

KEY XL ARTISTS 
getic performer known as much for his loud 
shirts as his mixture of skiffle, rockabilly and 
ska, Peñate claimed an opening U.K. chart 
berth at No. 7 in October with "Matinee," 
which is set for a Jan. 22 U.S. release. 

M.I.A. 
Current release: "Kale" (2007) 
Mathangi "Maya" Arulpragasam, a 

British artist of Sri Lankan ex- 

action better -known by her stage name M.I.A., 

-et critics' hearts racing with the electro /hip -hop 
ision of her MMP- nominated 2005 debut, "Aru- 
ir." Follow -up "Kala" was another critical smash, 

arning glowing reviews from Rolling Stoneand 
ether leading publications. "Kala" peaked at No. 

-3 on The Billboard 200, eclipsing the No.190 peak 

'f its predecessor. -LB 

merchant HMV, London - 
based rock /pop manager John 
Hirst expresses confidence 
about the physical release. 
"We expect quite a lot of traf- 
fic around it," he says, "and 
with a lack of new releases in 
that week, I can't see why it 
wouldn't sell well throughout 
our stores." 

Others, however, are more 
skeptical. "I understand why 
the band have gone along 
this route," says Paul Quirk, 
co -owner of independent 
store Quirks Records in 
Ormskirk, Lancashire. "But 
that doesn't mean that, as a 

retailer, I'm happy about it- 
and our in -store support will 
reflect that." 

Russell insists that he "can 
completely understand ifphys- 

ical retailers have concerns. 
But we've got to try it." 

He adds: "It won't be 
the first record by a big 
artist that the artist's 

fans have been able to 
download. Only, on this 

one, the band has 
participated on it 

rather than battling 
against it." - 

For news on 

Radiohead's new 

digital licensing 
service, see page 10. 

»>MTV ADOPTS GOLD 
STANDARD 

NEWS 

MTV International has created a certification 
system to honor the most -played videos across 
its network of channels outside the United 
States. Platinum and gold awards will go to 
videos with more than 6,000 and 3,000 plays, 

respectively. London -based senior VP of talent 
and music international Jamie Caring says the 
new awards are intended to reflect the biggest 
and most popular international videos and to 
mirror sales benchmarks set by labels bodies. 
At launch, data from 39 MTV channels has been 
pooled, covering Feb.1 -June 30. The first batch 
of platinum winners is headed by Gwen Ste - 
fani featuring Akon on "The Sweet Escape." 
MTV's U.S. operations do not yet supply data 
for the MTV Platinum and Gold Video Awards, 
but Caring says a global list is possible "some- 
where down the line." -Lars Brandle 

»MAMA PLUGS INTO 
NETTWERK 
London -based venue operator /artist manage- 
ment firm MAMA Group has acquired a 20% 
stake in Toronto -based label /management/ 
music publishing company Nettwerk Music 
Group. MAMA paid $6 million for the 20% 
stake; a further $8 million will be paid in cash 
and shares if profit targets are achieved during 

the next two years. The combined manage- 
ment rosters of the two companies total more 
than than 90 artists and 80 producers. Nett - 
werk's roster includes Canadian acts Avril Lav- 
igne and Barenaked Ladies, while MAMA's 
existing management division includes Super - 
Vision Management, which represents Kaiser 
Chiefs, Franz Ferdinand and the Cribs. A MAMA 

company statement suggests the combina- 
tion of MAMA and Nettwerk- managed tour- 
ing artists is expected to have a "significant 
positive impact" on revenue generated by 
MAMA's 19 U.K. venues. -Andre Paine 

»>BOSE, BISBAL AWARDED 
Miguel Bosé and David Bisbal took the top 
awards at Spain's revived Premios Amigo Nov. 

27 in Madrid, as the top -selling Spanish artist 
of the past year and most popular artist, re- 
spectively. Veteran singer /songwriter Bosé 
won for his March album "Papito," which has 

shipped 1 million units worldwide, according to 
Warner Music. Vale Music /Universal artist Bis- 

bal was deemed most popular by readers of 
free daily newspaper 20 Minutos. The annual 

gala had been suspended in 2002 after seven 

years to protest against physical piracy. 
-Howell Llewellyn 

L For 24/7 global news and analysis, 
IJ see billboard.biz /global. 
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Downloads 
Going Up 
Ad- Funded Italian Service Gets 
Jump On Spiralfrog 

MILAN -An Italian company is launching Eu- 

rope's first ad- funded free music download serv- 

ice, giving it a head start on the unconfirmed 
arrival of Spiralfrog on the continent. 

Downlovers, which has been beta -testing 
since September, is a joint venture between 
Milan -based Italian digital content provider 
Kiver and local promotions /PR agency It's Cool. 

"We see our mission as trying to win back 
young consumers lost to illegal file sharing," 
Downlovers managing director Riccardo 
Usuelli says. 

Spiralfrog has yet to set a date for a Euro- 

pean launch, but Usuelli is unconcerned at its 

prospective arrival, insisting: "There's room 
for everyone." 

New York -based Spiralfrog chairman Joe 
Mohen says he was unaware of Downlovers' 

out of respect for the wishes 
of the record labels. Some in- 

sist on using it, while others ap- 

pear more flexible. We hope 
that they will all become more 
flexible in the future." 

Initial advertisers include 
Sony Ericsson, Fiat and choco- 
late -maker Ferrero. Advertis- 
ing comes in the form of 

banners or 30- second videos covering the time 
of each individual download. 

"Advertising revenue is shared between 
Downlovers and the content owners," Kiver 
CEO Gianluca Perrelli says. Labels provide cat- 
alog to Downlovers, which makes a bimonthly 
calculation of each label's market share based 

on the total number of downloads, a Down- 
lovers account representative says; advertis- 
ing revenue in that period is then divided up 

and paid out accordingly. 
Though Downlovers says that some labels, 

including Sony BMG, have indicated their pref- 
erence for a pay -per -download system, the 
company views that as an old business model. 

But Sony BMG Italy senior VP /GM Andrea 
Rosi, for his part, complains that Downlovers 
"want to manage our entire catalog, with the 

promise of a share of advertising 
revenue. [Their] business model 
is great for them, but not so great 
for the labels." 

Usuelli says negotiations are 

proceeding with other majors 
and several indies. An EMI Italy 
representative says negotiations 
are "in an advanced phase," while 
a Universal Italy source says, "We 
haven't ruled out an agreement." 

Until late November, 
Usuelli was GM at Sugar, 

whose roster includes 
Andrea Bocelli, Elisa and 
Negramaro. According to 

1531 Sugar head of marketing 
and new business proj- 
ects Elisabetta Biganzoli, 

"Downlovers' targeted advertising model 
can help us reach a new audience -and help 
address the issue of payment for copyrights." 

Perrelli forecasts advertising revenue of 1 
million ($1.5 million) in 2008, rising to 4.2 mil- 
lion ($6.2 million) in 2009, and predicts 70 %- 

80% of all digitally available catalog in Italy will 
be online by mid -2008. He adds that Downlovers 

is eyeing expansion into France, Spain and Ger- 

many in the next year. According to IFPI figures, 

Italy's online music market was worth 7 million 
($10.3 million) at trade values in 2006. 

Italian Internet business analyst Massimo 
Mattone, who writes for national business 
daily II Sole 24 Ore, calls Downlovers' arrival 
"a welcome initiative," but notes its Windows - 
oriented, non -Apple- compatible DRM "could 
prove a handicap." 

Nonetheless, he suggests Downlovers could 

be well -placed to benefit from surfing the "vor- 
tex which lies between the majors and [illegal 
peer -to -peer] services." But, he says, "it's like 

a black hole. If it's handled correctly, then it 

could produce massive growth. If it isn't, then 
it could compress into nothing." 

impending commercial launch 
until Billboard contacted him. 
However, Usuelli's mission state- 
ment echoes Mohen's description of Spiral- 
frog as offering young consumers "a market - 
driven alternative to stealing music." 

Spiralfrog's European expansion is "under 
review internally," Mohen says. "The biggest 
impedance right now is music publishing. 
We're looking at an efficient way of clearing 
it in 27 countries." 

Spiralfrog's catalog in the United States, 
where it launched in September, contains 
slightly less than 1 million tracks, he says. Uni- 
versal Music Group is the only major support- 
ing the service, although Mohen insists Spiral- 
frog "is talking to everyone." 

In contrast, Downlovers has a modest catalog 
of 22,000 tracks from Warner Music and two 
leading local indies, Sugar and Edel Italy. Usuelli 

says word -of -mouth has so far attracted 12,000 
registered users, though the company declines 
to confirm the number of downloads to date. 

Warner Music Italy VP of business devel- 
opment Salvatore Monteleone is optimistic. 
"Kiver has grown rapidly" since its 2003 
launch, he says. Downlovers has "attracted 
some impressive advertisers, and we like 
the fact that they're operating [with digital 
rights management]." 

Usuelli says Downlovers chose DRM "largely 
Additional reporting by Tom Ferguson 
in London. 
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Sales Down 
OnTop 
The Biggest Latin Albums This 
Year Weren't Really So Big 
Latin Notas is fond of ending 
the year on peppy, upbeat notes. 

Alas, not this time. 
Saleswise, this was not a 

good year for Latin music. As 

of the week ending Dec. 2, only 
19 Latin albums sold more than 
100,000 copies in 2007, accord- 
ing to Nielsen SoundScan. Two 

more albums are likely to make 
the mark by year's end -but 21 

is quite a slide from the 32 re- 

leases that did so in 2006 and 
the 29 from 2005. 

Worse, the top -selling Latin 
album so far, Daddy Yankee's 
"El Cartel: The Big Boss" 
(El Cartel /Interscope), has 
scanned 248,000 copies as of 
Dec. 2. In contrast, his "Bar- 
rio Fino En Directo," the top - 
selling album of 2006, scanned 
484,000 by year's end. 

All told, through the week 

LAGGING BEHIND LAST YEAR 

ending Dec. 2, the top 20 al- 

bums of 2007 had sold nearly 
3 million copies, with little 
chance of matching the nearly 
4 million tallied by the top 20 
by year -end 2006. 

The drop in Latin music 
sales mimics the drop in music 
sales in the market in general. 
But a bigger cause for concern 
is that, in the Latin top 20 there 
are only two new acts: pop trio 
Camila and duranguense band 
Los Creadorez. 

Besides those two debuts, 
there is Valentin Elizalde, 
whose death helped usher two 
of his albums into the top 15. In 
other words, a dead man held 
more appeal for Latin music 
buyers than most anything alive. 

And then there's reggaetón, 
which saved the day in 2006. 
This year, despite a handful of 
those 100,000 -plus albums - 
including chart leader Daddy 
Yankee -emerging from the 

Sales of the top -selling Latin albums of 2007 are unlikely to match 2006's numbers 

ART5T 1111E UNITS SOW IN2006 MAST TAIE INITSSOIOIN2001' 

1 Daddy Yankee "BarrioFnoEntsrecto" 484,000 1 Daddy Yankee "ElCartel:TheBiRBoss" 248,000 
2 RBD "(elestial" 340,000 2 Aventura "Engird Badrata :SoldOutatMadisonSquareGarden" 228,000 
3 Don Omar "NingoflKmgs" 340,000 3 Vicente Fernandez "HtstoriaDeUnldoo" 193,000 
4 Maná "AmarEs(ombatir" 325,000 4 Jennifer Lopez l omoAnaUnaMujer' 189,000 
5 Wisin Y Yandel 'PalMundo" 309,000 5 Maná "AmarEs(ombatir' 185,000 
6 Various artists "Nowtatino" 286,000 6 Valentin Elizalde "Vencedor" 174,000 
7 RBD "Nuestro Amor" 253,000 7 Camila "lodo(ambio" 158,000 
8 RKM & Ken -Y "Masterpiece" 224,000 8 Marc Anthony "El (antaute "(Soundtrack) 149,000 
9 Don Omar OaHNManPresentsReggaetonLatno" 201,000 9 Marco Antonio Solis "taMejor... (ole áon" 148,000 

10 RBD Rebede" 181,000 10 RBD "Celestiar 146,000 
Through the week ending Dec. 2. according to Nielsen SoundScan 

Flexing 
Chart Muscle 
Reggae- Inspired Panamanian Singer 
Alters Moniker For U.S. Success 

The newest face of Latin rhythmic music comes 
with several twists: He hails from Panama, not 
Puerto Rico; calls his style romantic reggae, not 
reggaetón; and in Mexico, where his success has 

given him entry to the U.S. market, he calls him- 
self Nigga. 

As of press time, Nigga's "Te Quiero" had been 
the No.1 song on the radio in Mexico for the last 10 

weeks, according to Nielsen Music Control. His 

Televisa EMI album of the same name climbed to 
No.1 on the Mexican sales charts the week of Nov. 

12, with sales of more than 50,000 copies, accord- 
ing to trade group Amprofon. 

Rhythm and pop stations in the United States, 
where the artist is known as Flex, have adopted 
the single, which sounds like a cross between the 
retro pop of Sean Kingston and melodic reg- 
gaetón. The song is No. 20 on Billboard's Hot Latin 
Songs chart this week. 

"It's a fusion of reggae music in Spanish with 
ballad lyrics," says the artist, 27- year -old Felix 
Danilo Gomez, who counts Panamanian reggae pi- 
oneer El General as an influence. "Puerto Ricans 

liked it and did it their way. That's why reggaetón 
has a lot to do with what I do -it's practically the 
same music, but they gave it a different name and 
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they made it more interna- 
tionally commercial." 

The major signed Gomez 
on the strength of his relent- 
less touring in Mexico, where 
promoters have been book- 
ing him since June. 

Some tweaking will be re- 
quired in the U.S. market for 
an artist known as Nigga. 
(The artist says the name 
came from a Panamanian 
singer who "said I sang like 
a black guy from Jamaica. ") 
Gomez recut parts of his album where he makes 
references to his Mexican moniker, and the CD 
packaging will be reprinted with his U.S. name 
for its Jan.15 release, label manager Celeste Zen - 
dejas says. 

But the sound may have less trouble translat- 
ing, given the success of romantic reggaetóneros 
like Rakim & Ken -Y and Casa de Leones. 

"It's a little more digestible than stuff that has 

the harder beat," says mun2 music sched- 
uling manager Roberto Isaac, who has 

also been fielding audience requests for 

genre, reggaetón was the ugly 
baby, privately dismissed by 
many executives. At the Latin 
Grammy Awards, all reggaetón 
acts were bypassed in the 
urban categories in favor of the 
more off -kilter Calle 13, whose 
2007 sophomore album has yet 
to top the 100,000 mark. 

I am reticent to say that there 
wasn't any good Latin music 
in 2007. But we've certainly 
seen better years -mainly, 
2007's results are notable for 
a disconcerting lack of com- 
pelling new sounds. Add that 
to a seeming disconnect be- 
tween how labels spent the 
bulk of their marketing dollars 
and what people wanted or had 
access to, and the numbers 
speak for themselves. 

If we look beyond such big 
names as Marco Antonio 
Solis and Vicente Fernan- 
dez, the most compelling sto- 
ries of 2007 belong to music 
that stands out from the pack. 
Runner -up Aventura, the only 
other act besides Daddy Yan- 

kee to break the 200,000 -unit 
mark, is signed to an indie 
(Premium), distributed by 
Sony. The act has neither a pub- 
licist, major booking agent nor 
big sponsorship deal. But the 
group does have an organically 
grown fan base, a strikingly 
singular sound and colloquial, 

storytelling lyrics that connect 
with its audience. 

Sony BMG pop trio Camila 
also boasts a distinctive sound 
that, after months on the 
street, finally got radio play and 
TV exposure, thanks to a pa- 
tient, unrelenting push from 
label and management. 

Los Creadorez developed a 

bond with its audience via 
founder Alfredo Ramirez's stint 
with Montez de Durango -and 
yes, also via well -placed radio 
and retail support from Disa. 

And Wisin & Yandel had 
their recently released "Los 
Extraterrestres" top 100,000 
in less than two months -a 
clear indication that their 
more mainstream reggaetón 
has an audience. 

Aside from Maná, which 
continued to see sales of an 
album released in mid -2006, 
and Juanes, whose late -year 
release is just beginning its 
sales cycle, all the other acts to 
hit the mark have had sales 
histories more lucrative than 
this year's numbers reflect. 

The upswing? With so lit- 
tle to lose, the time is ripe for 
labels -indies and majors 
alike -to take chances on 
new sounds. 

For 24/7 Latin news 
.biZ and analysis, see 

billboard.biz /latin. 
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the newly released "Te Quiero" video. 
Another Panamanian act, La Factoria, has re- 

ceived some airplay traction as of late; its "Perdon- 
ame" stands at No. 22 on Hot Latin Songs this week. 
But Gomez's success in Mexico has smoothed the 
way for him here. 

"Flex had such luck in Mexico that it made us take 
a look at him," KXOL Los Angeles music director/ 
APD Jerry Pulles says. -Ayala Ben -Yehuda 

EN LA RED: For 24/7 coverage of the Latin music world, 
Billboard has partnered with MSN. For a complete roundup 
in Spanish, go to Billboard.Latino.MSN.com. 
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The 88,000 members of 
Spain's authors' and publish - 
ers' society SGAE include thou- 
sands of Latin -American and 
some U.S. Latin artists. Through 
its promotional arm Fundación 
Autor, SGAE provides promo 
opportunities for its members, 
having staged concerts at the 
MIDEM, Popkomm and (until 
2006) Cubadisco music trade 
fairs. It also organizes the an- 
nual Rock En Ñ tours, celebrat- 
ing rock and Latin alternative 
music. Tour organizer Xavier 
Novaes answered three ques- 
tions for Billboard. 

This year's Nov.16 -Dec. 6 tour 
was the seventh edition of 
Rock En Ñ. What is the main 
difference between this one 
and the first? 
Rock En Ñ is now a recog- 
nized quality brand. Fans 
know they might see tomor- 

row's stars 
that are al- 
ready known 
in their own 
countries. 

This was 
the case with 
earlier Rock 

En Ñ artists, such as Julieta 
Venegas or Amaral. Rock En 

Ñ embraces all popular music 
-rock, blues, pop, hip -hop. 

What was SGAE's aim when 
it launched Rock En Ñ? 

SGAE wanted to help promote 
its members and encourage 
cultural exchange between the 
different [Spanish- speaking] 
countries through its Fundación 

Autor. This philosophy has been 

strengthened by numerous ac- 

cords with public institutions in 

the countries that we visit. This 

year, we visited four musically 
rich countries [Mexico, Ar- 
gentina, Venezuela and Colom- 
bia]. In each case we staged an 

abundance of music genres 
with Spanish and local artists. 

What is the chief problem fac- 
ing Rock En Ñ in the future? 
With the public there is no 
problem. For example, on Nov. 

17 we had 5,000 fans at a Mex- 
ico City concert by artists 
[Deluxe and Huecco, from 
Spain] who were new to the 
territory. The problem is the 
lack of private sponsors, who 
finance only the big stars. We 
need a greater cultural aware- 
ness and willingness to stake 
on the future from private 
sponsors. -Howell Llewellyn 
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touring revenue, Day 1 will also represent Santa Rosa in all his 
public performances, either directly or by working with inde- 
pendent promoters in specific markets. 

"We have a very specific relationship that applies to touring and 
live dates," Sony BMG /Day 1 managing director Ruben Leyva says. 

However, Leyva says, "we are in partnership with Gilberto Santa 
Rosa, and the purpose is to bring him opportunities. We could both 
be big winners from the ability to coordinate all aspects revolving 
around his CD release, promotion, marketing and touring as op- 
posed to those parts being isolated, as they often are." 

Day 1 has been operational since January, and since then, it 
has entered different types of agreements with a variety of acts, 
ranging from full -fledged management to specific projects or 
sponsorship opportunities. But Santa Rosa is the first major artist 
within the company to sign all his touring to Day 1. 

"I believe in this," says Santa Rosa, who has been signed 
to Sony for nearly 20 years. "I think when everything is in- 
house, you can work better." 

That Santa Rosa has chosen to take the Day 1 route speaks 

volumes, particularly because his contract wasn't up for re- 
newal. As one of the leading salsa artists in the market, he typ- 

ically plays 100 -plus dates per year, which, for the past decade, 
have been booked through his own company, PMC. 

In this case, he'll give an undisclosed percentage of his perform- 
ance revenue to Day 1, with ambitions to expand his live audience 
in the long term. "With tropical music, it's sometimes difficult 
to get out of a certain performance circuit," Santa Rosa says. 

"My plans need a different type of organization, one that has a 

system in place to take what I do to another level." 
Specifically, Santa Rosa wants to go beyond playing salsa 

dances and tropical events and further expand his theatrical 
performances, which involve a bigger production and include his 

pop repertoire. He also hopes to open up new performance mar- 
kets, including Chile and Bolivia. 

Asked why he didn't opt to go with a major booking agency, 
Santa Rosa is blunt: "No one offered," he says. `These big agencies 
don't have faith in tropical music. But someone like Day 1 comes 
around, they have faith, and it's the right thing to do." v- 

BY LEILA COBO 

LIVE FROM 
THE LABEL 
Salsa Star Cuts Exclusive Touring 
Deal With Sony BMG Company 
In what represents a first for the Latin music industry, a major 
label -Sony BMG -will promote all performances by a major 
artist -salsa star Gilberto Santa Rosa. 

The deal struck between Santa Rosa and Day 1, the new talent 
development company that is part of Sony BMG's Latin -Amer- 
ican division, marks a departure from the revenue -sharing model 
that other Latin labels have recently taken up with their artists. 
Where Universal Music Latino, for example, is involved in tour 
sponsorships for the artist Juanes and gets a percentage of his 

BY ANTONY BRUNO 

AT &T 
For Two 
Dave Matthews Band, Van Halen 
No Longer Mobile Holdouts 
In recent weeks, two of the 
more high -profile acts that 
weren't selling their music as 
ringtones have given in. 

And in both cases, AT &T 
Mobility is involved. 

The operator scored exclu- 
sive access to a handful of Dave 
Matthews Band's ringtones 
made from live recordings, but 
will later include more popu- 
lar studio tracks. Van Halen, 
meanwhile, is making its most 
popular songs available as 
ringtones to all wireless oper- 
ators, but agreed to give AT &T 
exclusive versions of those 
same songs for a limited time. 

Why now? Industry sources 
suspect that with such super- 
groups as Led Zeppelin and 
even AC /DC finally getting 
into the ringtone game, those 
influenced by them see less of 

a barrier for doing so as well. 
AT &T director of music and 

personalization products Mark 
Nagel says the Dave Matthews 
deal was a result of simply 
communicating the demand. 

"It was a case where he was 
being searched for literally thou- 
sands of times a month with no 
content to give," he says. "We 
took those figures to the label 
and the band's management 
and let them know that people 
are asking for this. At the end 
of the day, it's their decision." 

In Van Halen's case, the 
band is coming off a reunion 
tour that has given it renewed 
visibility. Capitalizing on that 
is one reason behind not only 
making the ringtones avail- 
able at long last, but for doing 
so in a nonexclusive fashion. 

"They have all kinds of fans 

GLOBAL BY TOM FERGUSON 

Hands Off? 
Trade Bodies: Doing The Math 
LONDON -Record labels' trade bodies are denying that 
they're too expensive and duplicate each other's services. 

On Nov. 28, billboard.biz reported on EMI Group chair- 
man Guy Hands' call for a radical overhaul of IFPI. Hands' 
comments, in a letter to other record company heads, re- 
portedly made the claim that it costs labels $250 million 
globally per year to support the international body plus its 
affiliates the RIAA and BPI. 

Not so, insists an IFPI spokesman, who estimates 
that the global figure contributed to all labels' bodies 
totals around $130 million, with IFPI's overall cost to 
the four majors coming in at "around £15 million [$30.9 
million] annually." 

The exact content of Hands' letter remains tightly under 
wraps -and the subject matter is clearly sensitive. EMI 
and the RIAA declined to comment, while IFPI would not 
divulge specific financial details. 

However, the RIAA tax return 
for the year ended March 31, 2006, 
listed $44.9 million in member- 
ship dues, while the BPI's finan- 
cial report for the year ended Dec. 
31, 2006, itemized £2.58 million 
($5.3 million). 

Rebutting the claims of excessive 
costs, BPI chief executive Geoff Tay- 

lor says his organization's 2006 sub- 
scriptions "amounted to less than 
a quarter of 1% of the [U.K.] indus- 
try's revenues." He adds that the 

BPI is "always looking to maximize the value we deliver" 
to its 445 members. 

Hands' comments would seem to imply that he sees 
the national and international bodies' functions as 
overlapping -and the IFPI, RIAA and BPI clearly have 
common aims in political lobbying and the fight 
against piracy. 

While the RIAA remains tight -lipped, a source close to 
U.S. labels notes that anything dealing with U.S. reper- 
toire is considered within the association's domain -at 
home or abroad. 

But IFPI claims to operate "hand in glove" with national 
groups as an international support machine, with mini- 
mal overlap. "Our work," the spokesman adds, "comple- 

ments that of our biggest and most 
important national affiliate, RIAA, 
and of the BPI." Some 83% of 
IFPI's costs, he says, are "related 
to anti- piracy enforcement and lob- 
bying activities." 

In the United Kingdom, Tay- 
lor is keen to portray IFPI and 
BPI as "complementary rather 
than duplicative," with the U.K. 
group focusing on domestic 

lobbying, anti -piracy and member services and IFPI pro- 
viding support on European, international and cross - 
border matters. 

That support isn't free; IFPI collects dues from 1,481la- 
bels- including the four majors -either directly or through 
national subscription fees in 49 countries. In 2005 -06, the 
RIAA's contribution was $2.3 million, while the BPI paid 
£977,000 ($2.1 million) in 2006. 

Meanwhile, in the last financial years for which figures 
are available, the RIAA and BPI both reported operating 
losses, of $9.6 million and $1.59 million, respectively. . 

HAN6S 

VAN HALEN is giving 
AT &T exclusive versions 
of certain songs for a 
limited time . 

using all types of operators," 
says David Dorn, senior VP of 
new -media strategy for Rhino, 
which manages the Van Halen 
catalog. "We just thought it 
made the most sense, with the 
band being on the road, to 
work with all of our partners." 

Until recently, AT &T has 
been rather quiet on the exclu- 
sive -music front as it built up 
its music partnership strategy. 
Meanwhile, Verizon Wireless 
has been very aggressive, snag- 
ging exclusive rights to music 
from AC /DC, Led Zeppelin and 
a controversial deal for Bob Mar- 
ley ringtones that sparked an 
ongoing legal dispute among 
the operator, Universal Music 
Group and the Marley estate. 

With partnerships now in 
place to sell full -song down- 

loads from eMusic and Napster, 
AT &T seems ready to join the 
fray. Nagel says to expect more 
exclusive deals that span not 
only ringtones, but also full - 

song downloads and ringback 
tones in the coming months. 

In fact, AT &T is leveraging 
its ringtone weight and label 
relationships to help acquire 
eMusic and Napster exclusives 
that those two companies may 
not otherwise have landed if 
their services had lacked a 

wireless element. 
"We end up talking to labels 

a lot together," Nagel says. "In 
some cases we have a lot big- 
ger monetary relationship with 
the labels than even some of 
the digital distributors, so 
we're often walking arm in arm 
in those discussions." 

TAY " 

Additional reporting by Susan Butler in New York. 
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LITTLE S : -VENS` NDERGROUND .AGE 

So here we are in Europe. And I must 
say that this time, I'm a bit surprised 
by the reaction we're getting. 

I've loved it here ever since we 
started coming regularly in 1980 
thanks to the vision and insistence of 
the greatest rock'n'roll agent in his- 
tory, Frank Barsalona. 

Audiences from teenagers on up 
are much more politically aware, 
and the rock journalists are as po- 
litically astute as our political 
journos. So my five political solo al- 
bums were much more successful 
here, and I spent most of the '80s 
touring up and down the western 
part of the continent. 

It's also just fun being in a differ- 
ent culture every couple of days and 
seeing friends that now go back, 
incredibly, 25 years. 

But this is our first trip to Eu- 
rope after the crash -you know, the 
end of the record business. The 
malaise. Doom. 

The funny thing is, someone forgot to tell 
them over here. 

The level of intensity has always been high 
in Europe. But knowing that -and knowing 
that music plays a far less significant role 
these days in our own culture; that it's less 
integrated, less essential -it's still surpris- 
ing to see the intensity level actually growing 
over here. 

All the same business things are happen- 
ing- theft, competition from videogames, 
etc. But it doesn't seem to matter. Somehow 
music has remained as important as it's ever 
been to these cultures, country after country 
after country. 

Maybe the difference is they never really 
became a TV culture like us. These people 

don't come to shows to observe; they come to 
participate. All of those synchronized hand 
things and chants translate immediately from 
their football games to rock concerts. That's 
why they buy the new album and know every 
word of it before they come to the show. It's 
the script for the evening's entertainment, 
and they're part of it. 

And with all due respect to Bill Gates, 
Steve Jobs and the Google guys, their he- 
roes are Da Vinci, Goya, Renoir and Munch 
-artists, not businessmen. 

And I bet they're not cutting music and art 
classes out of their children's schools at every 
budget crunch. They're older than us, and 
wiser. They know better. 

We're the only country in the world that 
thinks art is a luxury. 

COOLEST 
ON 1 N THE ALL LIGHT UP 

WORLD THE PRETTY THINGS/ 
THIS WEEK COTE BASQUE 

2 LOVE TO LOVE YOU 
MINK JAGUAR / STOP RECORDS AND TAPES 

3 
4 RETURN THE FAVOUR 

THE HIVES / UNIVERSAL 

5 
6 

SHE DOES 
LOCKSLEY / FEATURE 

WHAT WOULD JOAN JETT DO? 
THE LAUNDERETTES / WICKED COOL' 

GET SO BAD 
THE STEMS / SHOCK 

7 
8 

BABY DU JOUR 
ROY LONEV & THE LONGSHOTS / CAREER 

LORD DON'T SLOW ME DOWN 
OASIS / UNIVERSAL 

I'LL COME RUNNIN' 
HELL ON HEELS / DIONYSUS 

LONGSHOT 
JOHN FOGERTY / FANTASY 

BLACK AND WHITE ALBUM 
THE HIVES / UNIVERSAL 

ICKY THUMP 
THE WHITE STRIPES / WARNER BROS. 

3 
4 
5 
6 
7 

BABY 81 
BLACK REBEL MOTORCYCLE CLUB / RCA 

PSYCHEDELIC SUNRISE 
THE CHESTERFIELD KINGS / WICKED COOL' 

HOUSE OF VIBES REVISITED 
THE GRIP WEEDS / GROUND UP 

HAVE MERCY 
THE MOONEY SUZUKI / ELIXIA 

HENTCH- FORTH -FIVE 
THE HENTCHMEN / ITALY RECORDS 

HERE FOR A LAUGH 
THE BREAKERS / FUNZALO 

9 
10 

CBGB FOREVER 
VARIOUS ARTISTS / CBGB FOREVER 

WANNA DO THE WILD PLASTIC 
BRANE LOVE THING? 
THE STABILISERS / WICKED COOL' 

"NEW YORK -BASED WICKED COOL RECORDS IS CREATED AND HEADED BY LITTLE STEVEN VAN ZANDT, 
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Wait 'Tif NextYear 
Suddenly, Overloaded Fourth Quarters Don't Seem So Bad 

i 
e careful what you ask for -you 
just might get it. 

For years, retail has asked the la- 

bels to be more deliberate when 
planning their release schedules. In 

particular, they say the labels make the same mis- 
take year after year, having a release drought for 
most of the year, then packing all their big guns 
into a fourth- quarter bottleneck. I even wrote a 

column earlier this year on the topic, pointing 
out that the labels should save some of the re- 

leases for the first quarter, especially next year. 

But when I made that request, I didn't think 
the labels would take me seriously. After all, 
they can't help themselves -and they can al- 

ways blame artists and artists' managers. 
But no matter how it happened this year, the 

labels somehow forgot to have a healthy slate 
of big releases ready for the fourth quarter. Not 
only that -they also forgot to have a hot release 
ready for the Tuesday before Thanksgiving, a 

day that usually earns the Super Tuesday dis- 
tinction, since it's so heavy with big releases. 

Now that merchants are crying the blues 
over the fourth -quarter release schedule, I've 
been pointing out that at least they'll have 
some big releases for the first quarter for a 

change: So far, Mariah Carey, LiI Wayne, 
Rick Ross, Lenny Kravitz and Sheryl Crow 
are due out in the new year. 

But that observation did not comfort them. 
One independent went so far as to suggest that 
without big releases in the fourth quarter, his 
store might not be around to worry about the 
first quarter's release schedule. 

But this is not just a brick -and -mortar prob- 
lem: This is a problem for retailers of all 
stripes. A sound and even release schedule 
is just fundamental good business sense. If 
the labels want a healthy digital account base, 
they need to rethink their live- for -the -mo- 
ment release schedule. 
Otherwise, a whole 
new chorus of retail 
voices will soon be 
heard from. 

MARIAN 
CAREY'S album 
is due out in the 
new year. 

TRANSFERRING TRANS WORLD: So no 
sooner do I practically predict that no one else 
will make a bid for Trans World Entertainment 
and that Bob Higgins will likely take the chain 
he founded private, someone comes out of the 
woodwork to prove me wrong. 

On Nov. 16, Sherwood Investments Overseas, 
a publicity-shy, private investment firm, initially 
criticized Higgins' $5 per -share bid (or a total 
of $155 million, on the 31 million outstanding 
shares) as grossly inadequate. Then, on Nov. 29, 

the firm followed Higgins' bid with a $7 per - 
share offer -which could go even higher once 
it gets a look at the "book." Since May, Goldman 
Sachs has been shopping Trans World. 

Sherwood manages the wealth of an undis- 
closed European family, according to Julian M. 

Benscher, who signed the letter to Trans World 
as the Sherwood authorized signatory. Sherwood 
is based in Zurich, though the press has also de- 

scribed it as a British Virgin Island company. But 

it also has offices in Groveland, Fla., and Ben - 
scher is based in Orlando, Fla. 

Benscher says Sherwood makes active and 
passive investments, sometimes taking a big 
stake and becoming involved in the oversight 
of a company and other times just becoming a 

shareholder. He adds that the company has been 
involved in a couple of music business deals, 
which he declined to name, in the former ca- 

pacity, but he has only invested in retail as a 

stockholder. Benscher did say that the proposed 
$217 million wouldn't be the firm's biggest deal. 

But that claim is puzzling, since I can't find 
too many references to Sherwood or Benscher 
on the Internet. A few years back, the firm appar- 
ently won control ofthree interrelated businesses 
through a Chapter 11 proceeding involving 
Florida Select Citrus, Japan Pacific Trading and 
American Mercantile. 

Yet although Sherwood keeps a low profile, 
it has still been busy lately. Three days after its 
first letter to Trans World and 10 days before its 
second letter, Sherwood put in a $2.70 per -share 
bid on Rentech, a clean synthetic fuels technol- 
ogy company and fertilizer producer. At the 
time of its bid, Sherwood said it owned 4.7 mil- 
lion Rentech shares, or nearly 2.9% of the out- 
standing shares. On Dec. 3, that company's 
shares closed at $1.98, giving it a $323 million 
market capitalization. But Sherwood's offer 
proposes to pay $440.8 million. That means 
that in the matter of three days, Sherwood ini- 
tiated deals that propose paying $657 million. 

When I spoke to Benscher on Dec. 3, 

he said he was in the process of review- 
ing the Trans World nondisclosure 
agreement, and indicated it would likely 

be the last time he would talk to me. 
In fact, in keeping with Sherwood's 
low profile, he sounded like he meant 
it -even if his firm winds up buying 
Trans World. - 

For 24/7 retail news 

.biz and analysis, see 
billboard.biz/retail 
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BY ANTONY BRUNO THE BILLBOARD 

Anssi NOKIA 
EXECUTVE 
VP /GM OF 
MULTIMEDIA 

The mind behind the mobile 
phone manufacturer's Internet 
moves spells out Nokia's latest 
music initiative, and how the U.S. 
and record labels fit into its plans. 

Anssi Vanjoki, executive VP /GM of multimedia at 
Nokia, is the visionary force behind the company's 
efforts to converge mobile phones with the 
Internet, including Nokia's N series of multimedia 
smart phones. This week, Nokia unveiled a new 
initiative called Comes With Music. The program 
offers anyone buying select Nokia phones a full 
year's worth of free music as a sort of subsidized 
subscription plan. 

The service, which won't be publicly available 
until sometime in the first half of next year, works 
like this: Those buying certain Nokia phones will 
be able to download as many songs as they like, at 
no additional charge, for a year. The cost of the 
music is built into the device, and Nokia will pay 
record labels the appropriate licensing fees. Users 
will then be able to keep all the music they've down- 
loaded even after the year is up. 

There are restrictions. Like other subscription 
tracks, any music downloaded via the service can't 
be burned onto a CD unless the user buys the track à la carte (which 
the user will have the opportunity to do). The tracks will also con- 
tain digital rights management technology that will limit their corn - 
patibility with other devices. 

Universal Music Group is the first label to sign on to the program, 
and Nokia says it is in discussions with others as well. Nokia's ef- 
fort closely resembles the Total Music strategy UMG has quietly 
been promoting in recent months, which seeks to provide various 
devices with similar unlimited music; the cost of around a year's 
worth of music licensing is included in the price of the device. 

The Comes With Music news comes on the heels of a much broader 
Nokia effort to expand its influence beyond simply making phones 
to operating a suite of Internet services focused on entertainment. 
Its new Ovi service includes, among other things, a music service that 
will let users subscribing to participating operators buy and down- 
load full songs. It also includes games, video and social networking 
services. Other music efforts include a recommendation and dis- 
covery service overseen by David Bowie and a line of multimedia and 
music phones spearheaded by the N95. The company bought dig- 
ital music service provider Loudeye last year for $60 million. The ac- 
quisition remains at the core of every music -related service Nokia 
has, including Comes With Music. But Nokia's stab at mobile social 
networking -MOSH -has angered some labels. Warner Music Group 
(WMG), for instance, has refused to license its catalog to the Ovi 
music store because the MOSH service allows users to share copy- 
righted content. 

Vanjoki took a few moments at the Nokia World conference - 
where the Comes With Music service was announced -to tell Bill- 
board how music in general fits into Nokia's broader digital enter- 
tainment future. 

What are you trying to accom- 
plish with the Comes With Mu- 
sic initiative? 
Comes With Music is part of a big- 
ger plan that Nokia has. For a num- 
ber of years, Nokia has developed 
the software know -how to become 
an Internet company. Digital and 
the Internet has shaped many in- 
dustries that have been based on 
a more analog world. Music is just 
one. So new business models are 
necessary for the industry to take 
a different turn and prosper in the 
digital age. 

When we look at how people are 
turning their mobile phones into 
small computers, these phones are 
becoming the access point for how 
people are going to live their dig- 
ital lives. This kind of functional- 
ity follows people everywhere. 
Music is everywhere and is very 
important to almost everybody. So 

we wanted to offer an alternative 
to getting it that is legal, that is 
making music consumption nor- 
mal and easy to use, and at the 
same time obey the business rules 
that exist. 

,/ 

Is the price of the year's sub- 
scription included in the cost 
of the device, and do you pay 
the labels from that? 
We're not giving any of the de- 
tails of the setup behind Comes 
With Music between us and the 
music labels. The only thing 
we're saying is that both our- 
selves and Universal, and the 
other music companies who join 
in, will find this a profitable ven- 
ture for all parties. 

What about users? 
Users will not have to pay anything 
extra. It's embedded in the total 
price in the product. 

Can they transfer Comes With 
Music files to a computer? 
Yes, all the music that you get you 
can download directly to your mo- 
bile [phone] or your PC -and the 
music is residing on either or both. 
We also keep a vault for you where 
all the music that you have pur- 
chased is kept for the record 
should you lose any of it. We'll hold 
this vault for you even after your 
[subscription] comes to an end. 

Can I play Comes With Music 
tracks on other portable devices? 
Yes. You have rights to transport 
those songs to five additional 
devices. 

And I can keep the music even 
after the year is up even if I don't 
buy a new phone? 
It doesn't matter. The music you 
get is yours to keep for as long as 
you want, regardless of what de- 
vice you own. 

How does it work with the Ovi 
à la carte music service? 
From a functional standpoint, the 
Comes With Music service is built 
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on the platform of our Ovi music 
service. When you get the device 
that comes with music, the way 
you download the music you want 
to the device is done through the 
Ovi music store. Should the music 
you want not be available from the 
labels that are part of Comes With 
Music, you can still buy any music 
under the normal business condi- 
tions, as in single downloads. 

Your Ovi music service and the 
Comes With Music plan seems 
limited to the European mar- 
ket. Why not a stronger music 
presence in the United States? 
Our Ovi music store we started in 
the U.K. We're rolling it out to 
major European and Asian mar- 
kets next. We have not announced 
our plans for North and South 
America yet, but it will be there as 
well. The same will go for Comes 
With Music. We have not given any 
territorial information at this time. 
It'll be a surprise. 

But is there anything that keeps 
you from having a stronger U.S. 

presence? 
No, there is nothing that keeps us 
from it. The very simple reason is 

the very low population of devices 
that Nokia has in the U.S. market 
at the moment. We are in the 
process of improving our distribu- 
tion methods in the U.S. 

WMG is one label voicing con- 
cern about MOSH and the abil- 
ity for users to share content, 
which led to it not licensing 
music for the Ovi service. How 
do you intend to alleviate 
those concerns? 
We are in very constructive and 
very warm -spirited discussions 
with all the labels, including 
Warner. 

Mobile phones are becomin the 
access oint for how peopTe 

are going Co live their digital lives. 
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THE 
BEATLES 

FOR 
SALE 

If You Want Licensed 
Beatles Music On 

Your Rap Track Or 
To Sell Your Brand, 

It May Be Easier 
Than You Think 
By Susan Butler 
and Paul Sexton 

Illustration by 
Johanna Goodman 

but it will still seem 
to some listeners like the sound of 
someone making off with England's 
crown jewels. On Wu -Tang Clan's 
new single "The Heart Gently Weeps," 
a Santana -style rock guitar opening 
gives way to an almost celestial chorus 
of something very familiar. There, 
and throughout the track, is the 
unmistakable melody of George 
Harrison's timeless contribution to the 
Beatles' "White Album" from 1968: 
"While My Guitar Gently Weeps." 

Now, the track is accompanied by 
Wu- Tang's trademark, uncompromising 
language, rapping out a gritty street 
story, even as Harrison's son Dhani 
plays along. Meanwhile on the just - 
finished "Judas," Ja Rule is introducing 
the rap community to another 
incongruous musical motif. This is no 
unthinking appropriation of a classic 
act's creativity, as has sometimes been 
the case in rap. As he works at folding 
the original flavor into the hook of this 
midtempo treatise on "love, hate, 
jealousy and betrayal," he's doing so 
with the help of "Eleanor Rigby." 

Forty years and more after the Beatles 
changed rock music forever, their 
songs have truly arrived in the 21st 
century as part of the rap /hip -hop art 
form -with the express permission 
of their publishers. Although there 
are hundreds of covers of "Yesterday," 
"Something" and the rest, this 
approach of "interpolation" - 
essentially rerecording a portion of 
a song -of the Beatles' compositions 
represents new access to the most 
famous catalog in the world. These 
developments may ultimately signal a 
fresh attitude toward Beatles masters 
appearing in everything from 
commercials to movies. 
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CAN'T BUY ME LOVE 
But don't expect to hear samples of the Beatles' orig- 
inal recordings, which remain strictly under lock and 
key, for now at least. Instead Sony /ATV, which owns 
all but a handful of the Lennon /McCartney copyrights, 
is allowing a select few to license some celebrated 
compositions and reference them in their own, newly 
recorded material. 

The first lucky participants in these interpolations 
are acts from the arena of hip -hop and rap, with Ja 

Rule joining Common -who used "She's Leaving 
Home" on "Forever Begins" from his current album 
"Finding Forever" (G.O.O.D /Geffen) -and Jay -Z, who 
commandeered "I Will" on "Encore" from his 2003 
"The Black Album" (Roc -a- Fella /Def Jam) and 
"Numb /Encore" on his 2004 collaboration "Collision 
Curse" (Machine Shop /Roc -a -Fella /Warner Bros.) 
with Linkin Park. Meanwhile, Wu -Tang licensed rights 
from Harrisongs, George Harrison's publisher, for 
"While My Guitar Gently Weeps." 

Ja Rule's "Eleanor Rigby " -appropriating "Judas" 
will appear on his next album, "The Mirror," due in 
first -quarter 2008 on Inc. /Universal Motown, while 
the Wú s Harrison -referencing "The Heart Gently 
Weeps" is the first single from its new album "8 Dia- 

grams," due Dec. 11 in North America on Loud 
Records. The song features a re- created backing track 
plus electric guitar by the Red Hot Chili Peppers' John 
Frusciante as well as acoustic contributions from 
Dhani Harrison (Billboard, Dec. 1). 

Sony /ATV chief executive Martin Bandier says he's 
very much in favor oflicensing Beatles songs for things 
that haven't been licensed in the past -under certain 
circumstances. Jay -Z, Common and Ja Rule received 
Sony /ATV's blessing because "they're prominent and 
well- regarded," Bandier says, but the way the song is 

used must also be acceptable. 
"If Jay -Z interpolates a Beatles song and his album 

sells 2 million units, it doesn't change the economic 
structure" of the license deal, Bandier says. "It's won- 
derful to have that income, but we're more concerned 
about the possible repercussions of a bad message 
and something that we might not find tasteful." 

The ever -sensitive nature of the Beatles' copyrights 
is reflected by the reluctance of several key players to 
participate in this story. Paul McCartney, Dhani Har- 
rison, JeffJones (who became Apple Corps' new CEO 
in April) and EMI Music U.K. and Ireland 
chairman /CEO Tony Wadsworth were either "unavail- 
able" or declined to comment. 

In fact, Sony /ATV is not contractually required to 
obtain approval by Lennon's heir, Yoko Ono, or by Mc- 

Cartney before it can license the compositions, but 
Bandier says he believes there is a "moral obligation" 
to speak with them about licensing the songs. In the 
internecine history of the Beatles' publishing, John 
Lennon and McCartney effectively lost control of the 
group's song rights even while the group was still a 

recording entity, in 1969. 
That was when Northern Songs, the company es- 

tablished six years earlier solely to publish their joint 
compositions by English publisher Dick James and 
Beatles manager Brian Epstein, was sold to British 
media tycoon Lew Grade's ATV Music. Ownership 
of ATV subsequently passed to Australian entrepre- 
neur Robert Holmes à Court and then, in 1985, to 
Michael Jackson. 

"It would not be accurate to intimate that Lennon 
and McCartney were powerless in ATV's acquisition 
of Northern Songs and, otherwise, had no ability to pre- 
vent it," says a source with great historical knowledge 
of the Beatles' publishing. "After ATV acquired its ini- 
tial Northern shares from Dick James and Charles Sil- 

ver, there were multiple opportunities for Lennon and 
McCartney to acquire majority and possibly full inter- 
ests of Northern Songs. However, they failed to capi- 
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'This one will be in a 
groovy Jay -Z tracl114 
The Beatles 
rehearse. From left: 
RINGO STARR, with 
his back to the 
camera; GEORGE 
HARRISON at the 
microphone with 
PAUL McCARTNEY; 
and JOHN LENNON. 

Sony /ATV 
head 
Martin 
Bandier 
says he is 
concerned 
with 
tasteful 
licensing. 

talize on these opportunities solely as result of their 
own actions, partially attributed to their disintegrating 
relationship and, therefore, solidarity." 

In 1995, Sony came into the picture, forming a 

joint venture with trusts formed by Jackson, creating 
a new entity: Sony /ATV Music Publishing. That pub- 
lishing company includes the Northern Songs cata- 
log that contains 259 copyrights by Lennon and 
McCartney. These songs essentially represent every- 
thing recorded under the Beatles name by Lennon 
and McCartney, except for five songs: the A- and B- 

sides of their first U.K. singles (see story, below) and 
"Penny Lane," "gifted" by Jackson to Holmes à Court 
under a specific provision of Jackson's purchase of 
the ATV catalog. 

"I don't think the Beatles need to be sampled in 
order to boost their back catalog, they are what they 
are," says John Fogarty, director of Minder Music, 
which administers the catalogs of Bob Seger and Aaron 
Schroeder, writer for Elvis Presley, among others. 
"Having said that, if the interpolations are new record- 
ings of a different genre, I can't see that it can be bad, 
but I'm not Paul McCartney. I imagine one thing that 
will bother him as a composer is that these things are 
being done out of his control. 

"But we all know sales are in decline, so what's a 

rights owner going to do? If legitimate sources of 
income arrive, they've got to look at [them]." 

THE LONG AND 
WINDING ROAD 
When it comes to the Beatles' 
original studio recordings, con- 
trolled by EMI -Capitol Records, 
permission is another matter. 
After Nike used the Beatles' orig- 
inal of "Revolution" in 1987 for 
its "Revolution in Motion" TV 
commercial campaign (in a li- 

censing deal worth $250,000 to 
the label, according to Nike at the 
time), Apple Corps and Apple 
Records sued Nike, its advertis- 
ing agency and EMI -Capitol for 
$15 million. 

Paul Russell, former chair- 
man of Sony /ATV Music Pub- 
lishing, recalls, "Once Sony /ATV 
was formed, any requests for 
those songs came to Sony /ATV 
and not to Michael Jackson. 

"[When] those requests came 
in, serious requests for serious 

money, for products that we knew were noncon- 
tentious, they would come to me and we would form 
a view, and then we'd go to Michael, even though he 
didn't have the right to approve it, and say, 'We've re- 
ceived this request, we think it's the right price and 
an OK use, what do you think ?' If somebody had come 
back to us, either Michael or the Apple people, and 
said, 'We really don't want you to do this,' we proba- 
bly wouldn't have done it." 

According to a 1988 New York Times report, Apple's 
attorney Leonard Marks said that "Ono and the [then] 
three surviving Beatles each own 25% of Apple and 
that the company required `unanimity among the four 
Beatles' interests in order to act.' " 

In 1989, it was announced that the dispute had 
been resolved, in a formal statement that all out- 
standing lawsuits between the Beatles /Apple and 
EMI- Capitol- some of them dating back 20 years - 
had been settled. The parties agreed that no further 
Beatles recordings would be licensed for commer- 
cial use, although the Nike commercial can now be 
seen on YouTube. 

Brian Southall, author of "Northern Songs: The 
True Story of the Beatles' Publishing Empire," pub- 
lished in August in the United States by Omnibus 
Press, says, "There aren't a lot of Lennon /McCartney 
songs that appear in adverts since the Nike ad. And 
you'll never, ever find the Beatles singing as a back- 

ACROSS THE UNIVERSE The Beatles' Timeline 

1962 Dick James becomes the Bea- 

tles' publisher, just before the release of 
second single "Please Please Me." 

1963 James, Beatles manager Brian 
Epstein, John Lennon and Paul McCart- 
ney form publishing company Northern 
Songs. The deal does not include the U.K. 

versions of the already -released "Love 
Me Do " / "P.S. I Love You" (published in an 

early deal by Ardmore & Beechwood and 
now owned by McCartney's MPL) or sec- 

ond single "Please Please Me" / "Ask Me 

Why" (Dick James Music, now adminis- 
tered by Universal Music Publishing). 

1965 Northern Songs goes public, 

trading on the London Stock Exchange. 
About 25% of shares are offered to the 
public; other shareholders are Epstein's 
NEMS (7.5 %), James and fellow Northern 
Songs director Charles Silver (18.75% 

each), Lennon and McCartney (15% each), 
and George Harrison and Ringo Starr 
(0.8% each). 

1968 Harrison's agreement with 
Northern Songs runs out. His subsequent 
Beatles songs are published by Harri- 
songs, but remain under the Northern 
Songs umbrella. 

1969 James and Silver sell shares 
in Northern Songs to Lew Grade, head of 
Associated Television (ATV), who be- 
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comes controlling shareholder. Lennon 
and McCartney sell their shares in North- 
ern Songs, but retain their writers' share 
rights to royalties. Harrison and Starr re- 

main shareholders. 

1970 McCartney forms publishing 
company McCartney Music (renamed as 
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ground to a TV commercial. You could take a song 
and get it recorded by 'A. N. Other.' But Michael [ Jack - 

son]'s attitude in the early days was, 'These are the 
greatest songs ever recorded, and they ain't gonna end 
up on a cornflakes ad.' " 

Nevertheless, Ono was quoted by Time magazine 
at the time as saying the "Revolution" commercial was 
"making John's music accessible to a new genera- 
tion." That's exactly how Bandier feels today about ac- 

tively promoting the Beatles via licensing, and others 
agree that current commercial realities make the even- 
tual appearance of their original recordings in corn- 
mercials and films much more likely. 

"I can imagine it," Fogarty says. "The new owners 
of EMI [Terra Firma] want to make that company as 
profitable as they can. 

"The minute you allow a song to be used with some- 
thing that's not suitable, you devalue it," Fogarty con- 
tinues. "It's that balance of commerciality and 
creativity. But Martin Bandier has gone into Sony /ATV 

to do a job. He'll know [that] balance." 
The type of licensing that's been the most con- 

tentious for music purists is for commercials. But a 

license for a Lennon /McCartney song- albeit in a 

cover version -not only drives revenue for the adver- 
tiser, publisher and writers, it can convey a message 
in the most powerful way. 

Rob Kaplan, director of music production for New 
York -based advertising agency Mcgarrybowen, has 
been involved with three commercials using Lennon/ 
McCartney songs licensed from Sony /ATV. In 1998, 
Europe -based Philips Consumer Electronics had very 
little brand recognition in the United States, Kaplan 
says. It was using the tag line, "Let's make things bet- 
ter," and wanted an anthemic song to unify its prod- 
ucts and create a corporate identity. 

"They needed something that was a big statement, 
that could cut across generations, was instantly rec- 

ognizable but also kind of cool and clever," Kaplan 
says. Since the Beatles recording wasn't available, they 
had Gomez, then an emerging English band signed 
to Virgin, record the chorus to "Getting Better," the 
last seven seconds of which played at the end of every 
Philips commercial for about three years. 

"We literally got thousands of requests from con- 
sumers wanting to know where to buy the song," 
Kaplan says. 

Mcgarrybowen subsequently licensed Rufus Wain - 
wright's recording of "Across the Universe" for Canon 
digital cameras in 2004, as well as a version of "All You 

Need Is Love" for Chase Bank's 2006 campaign for re- 
wards programs and customized credit cards with 

MPL), which starts to acquire catalogs, includ- 
ing those of Buddy Holly, Frank Loesser and 
Harold Arlen. 

1973 Harrison declines to re -sign to ATV. 

From this point, Harrison's solo work is published 
by Harrisongs and self- administered. It's now run 
by his estate. 

1985 Michael Jackson buys ATV for a re- 
ported $47.5 million. The catalog of about 4,000 
copyrights includes Northern Songs. 

1986 Northern Songs is wound up. 

1995 Sony Corp. and Jackson trusts form 
ie Sony /ATV Music Publishing joint venture, with 

Sony paying Jackson a reported $95 million. North- 
ern Songs is formally dissolved as it becomes part 
of Sony /ATV. -SB and PS 

partners including Marriott Hotels, Disney and Bor- 

ders Books & Music. 
"What makes a Beatles song special in advertising is 

that it's one of the few things that you know everybody 
is going to 'get,' no matter what," Kaplan says. "The 
lyrics are really dear. There are very few things that cut 
across every demographic imaginable and are still spe- 

cial. The Beatles really are. There's no comparison." 
Such campaigns are even rarer in the Beatles' home- 

land but in 2000, U.K. bank Halifax used a cover of 
"Help!" in a six-month TV campaign. 

"To get something as anthemic as 'Help!' was a mas- 
sive coup," recalls Tim Male, the com- 
pany's head of advertising and media. 
"We were very surprised when we got it, 
on the basis that artists like that aren't in- 

terested, or the process or cost of doing it 
makes it prohibitive. 

"The thought of a Beatles track being 
used in anything is abhorrent to certain 
people," Male adds, "and you've got to 
be mindful of that." 

WE CAN WORK IT OUT 
Sony /ATV U.K. says that no applications 
for British commercial licenses of Bea- 

tles songs are in the works, and that the 
company will take its lead on potential 
recorded interpolations from the U.S. 
company. A London representative for 
Universal Music Publishing Group, 
which administers "Please Please Me" 

and "Ask Me Why," says, "We're very se- 

lective over any requests and uses of the 
songs. We would consider commercials 
if appropriate." 

Bandier notes that the publisher's decision to grant 
a license for a Beatles song can be informed by whether 
it will take the composition to a new audience. Hence 
Luvs Diapers' current campaign, which proclaims, 
"All You Need Is Luvs." 

"The thought and the song were ideal for morning 
TV, when young mothers are watching," Bandier says, 

adding that the commercial was being aired to young 
parents who may not know the song or have a sense 
of the theme. "We thought it was very tasteful." 

Since Bandier joined Sony /ATV in March after leav- 

ing EMI Music Publishing -which holds rights in 
Lennon 's solo compositions -he has strived to en- 
sure that these classic songs reach the next genera- 
tion of listeners in a myriad of ways, not just from 
their parents talking about them. 

Seemingly the most successful venture to date is 

the Las Vegas show "Love," a joint production of Cirque 
du Soleil and Apple Corps using the original Beatles 
recordings, remixed by George Martin and son Giles. 
Since the show opened in June 2006, it has drawn more 
than 600,000 spectators and generated music publish- 
ing fees nearing $500,000 per month, according to a 

source close to the show. Worldwide sales of the ac- 

companying "Love" album, released this time last year, 

stand at 5 million units, according to EMI in London. 
Elsewhere, Beatles lyrics are appearing on cloth- 

ing, after Sony /ATV sealed a deal with Lyric Culture 
authorizing use of the lyrics on jeans, T -shirts and 
other items. The publisher is negotiating other mer- 
chandising deals. 

On the big screen, Julie Taymor's "Across the Uni- 
verse" (Revolution Studios) -with a plot based on the 
Beatles songbook and a soundtrack featuring cover 
versions of Beatles classics -was released this fall. As 

of Nov. 29, it had grossed $23.9 million in the United 
States and Canada as a limited release. Still in the early 
stages of release outside the States, it has grossed an 
additional $1.1 million internationally. (The sound- 
track album also just received a Grammy Award nom- 

WITS Laid Am 

PROM MV PRISM 
How Hip -Hop Brought The Beatles 
To A New Audience 
Abbey Road in London in 1966 is a mighty long way from a Los Ange- 

les studio in 2007, but that's where Ja Rule found the inspiration for his 

track "Judas." 
"I was in L.A. thinking about a lot of things," he says, "and flipping 

through my iPod in the studio. I came across 'Eleanor Rigby' and I hear 

the Beatles singing, `Ah, look at all the lonely people.' I'm listening and 

then saying,' Wow, that's how I feel.' [laughs] It's a real dark, deep record, 

and I'm thinking, 'You know wha:? I have that same feeling, but I want to 

express it in my own way.' So I started creating the record in my brain." 
Wu -Tang Clan's RZA says his inter- 

polation of "While My Guitar Gently 
Weeps" on the Wu's "The Heart Gently 
Weeps" also came from an admiration 
for the song. 

"The original has a little romantic his- 

tory to it and I wanted to do something 
special with it again, something differ- 
ent and awkward," he says. "I love to have 

moments in my day that are completely 
to the left." 

RZA says he got George Harrison's 
son Dhani -"a Wu -Tang fan and a friend 
of mine " -to play acoustic guitar on the 
track as "a tribute," but still wanted the 
track to have a hard -hitting message. 

"In the last three years, I became a gui- 

tar fan and I learned guitar players in the 
19705 used lots of drugs," he says. "Dope 
had this weird effect on American cul- 
ture. In the song you hear Raekwon 
rhyming about people using dope, 
Ghostface rapping about how he's a 

dope dealer himself. It's a weeping of the 

drug effect on America and on guitar players." 
While the Beatles' own drug references were more oblique, Ja Rule be- 

lieves that the Fab Fou , could have cut it in today's hip -hop climate. 
"Their music is timeless, classic," he says. "Some of it is dark, some of it's 

light. They cover the whole spectrum of emotions, and to me that's what 
makes a good artist. If you put them on the opposite side of the coin and 

make them a rap grouo, they'd be a group that could make hard street 
records as well as big crossover commercial records. They'd have the best 

of both worlds, and that's hard to do." 
Ja Rule says that the permission to quote "Eleanor Rigby" on his own 

track "took a minute, but it wasn't that long of a process," adding that he 

preferred an interpolation over a direct sample "because I just didn't want 

to take their idea and use it that way. I wanted to make it my own as much 

as I could." 
Nevertheless, he feels that if samples of Beatles tracks were allowed, the 

hip -hop floodgates would open. 
"I'm sure they would sample their music," he says. "But I wouldn't expect 

or want the Beatles to [allow straight samples]. The way it is now is good." 
-Gail Mitchell, Mariel Concepcion and Paul Sexton 

RZA calls George Harrison's son 
Dhani, who plays on a new 

Wu -Tang track, 'a fan and a friend.' 

ination for best compilation soundtrack album for 
motion picture, television or other visual media.) 

On TV, a special edition of NBC's "The Singing Bee" 

was recently dedicated to Lennon and McCartney, 
while the sixth season's final episode of "American 
Idol" was a Lennon, McCartney and the Beatles spe- 
dal, with the contestants all singing Beatles songs. 

"In all of the years that 'American Idol' has been 
around, there's never been a Lennon and McCartney 
song performed on that show," Bandier says. "I thought 
it was preposterous. We were missing an audience of 
tens of millions of people. 

"It's important that the world knows this 
music," Bandier adds. "It just can't be hidden for- 
ever, otherwise you're going to miss generations 
of music listeners." 

Additional reporting by Mariel Concepcion and 
Gail Mitchell. 
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Promo ers' = g 'nd Small Are Throwing Sign ' can - esources Into The U.S. Festival 
Market. Will The Investments Pay Off? By RAY WADDELL Photograph by C. TAYLOR CROTHERS 

Taking respite from the midday heat on a tour bus be 
the scenes at Tennessee's Bonnaroo Music Festival in Jun 
the three principles of C3 Presents were asked why they cam 
to Tennessee for this event, not one of their own. Was it a fact 
finding mission or just for fun? 

"We came for fun," C3 partner Charles Attal said wit 
tion. 

competition is one thing. But the Austin -based 
ng plenty of noise in its own right in the festival 

area that may well be the most important part of 
sic business in the coming decade. 

a land rush going on in the U.S. music festival 
live music producers far and wide are staking their 
hat they hope is prime real estate. 
nts, producers of the successful Austin City Limits 
val and Lollapalooza in Chicago, has been a leader 

adding a new event to its portfolio with the Vineland 
c Festival in partnership with Festival Republic, first 

. 27 on billboard.biz (and alluded to at Bonnaroo). 
stivals are coming. Billboard has learned of new 
San Francisco, New York, Michigan and Denver in 

the works by major festival producers, and existing festivals 
like Bamboozle in New Jersey and Los Angeles and Bumber- 
shoot in Seattle will continue to grow with financial backing 
from corporate promoters. 

AEG Live, the world's second -largest promoter, has been 
bullish on North America, owning the Coachella and Stage- 
coach festivals in Indio, Calif., and taking on a producer /pro- 
moter ro: able Jazzfest in New Orleans and 
Bumber build than buy- that's the nature 
of our company," AEG Live CEO Randy Phillips says. 

"A lot of people will start festivals. The good ones will stick 
around -the ones that are produced great, the ones that are 
destination festivals -and the ones that aren't produced well 
will go away," Attal says. 

At a time when artists are relying on live music more 
than ever, festivals are putting up the most impressive num- 
bers of all. The top five U.S. festivals -ACL, Bonnaroo, 
Coachella, Lollapalooza and the Virgin Mobile Music Fes- 
tival in Baltimore- grossed a combined $60 million in ticket 
sales, with ancillary revenue bringing in millions more. 

Touring is a high -risk business, and promoters think fes- 
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tivals are worth that risk. "Right now, anyone who doesn't have 
a festival wants one, and anyone who has a festival seems to 
want more of them," says Seth Hurwitz, president of promoter 
I.M.P., which produces the Virgin festival. 

Festivals have for years defined the summer concert mar- 
ket in Europe, which lacks an amphitheater system similar 
to the one in the United States. Meanwhile, attendance at 
sheds has declined, though Live Nation has managed to make 
them more profitable on a per -show basis. Still, concertgoers 
have shown they desire a more immersive experience, mak- 
ing the relatively untapped North American festival market 
ripe for growth. 

The U.S. festival market is "still in its early stages. It has 
a long way to develop, and it's an exciting time," says Jonathan 
Mayers, president of Superfly Presents, co- producer of Bon - 
naroo with A.C. Entertainment. "We feel with Bonnaroo that 
we're just getting started and there's still much room for de- 
velopment. We're going into our seventh year, and when you 
look at Glastonbury or Jazzfest, and some of the European 
festivals, they have been around for 30 years." 

The Bonnaroo producers, C3, AEG Live and Live Nation 
are all evaluating new festival opportunities. New York -based 
Bowery Presents has expressed interest in the market, and no 
doubt many other independent promoters are surveying it. 

"People are anxious to get into the festival business be- 
cause it has been successful over the last five to seven years," 
Mayers says. "I think that there is further opportunity there, 
so people are looking to invest in those opportunities. We're 
not concerned about it. We're not trying to do everything- 
we're just trying to pick the things that make the most sense 
for us that we think will have the most potential." 

DIMINISHING RETURNS? 
Many consider the explosion of the U.S. music festival busi- 
ness a positive for the music industry at large. "With the record 
labels struggling to make an impact in breaking new artists, 
the festivals have become an important part of the equation in 
developing the next generation of headliners," Creative Artists 
Agency (CAA) agent Scott Clayton says. "In the last couple of 
years, the major festivals have had a significant impact on the 
touring development of many of my artists, including Rodrigo 
y Gabriela, Kings of Leon and My Morning Jacket." 

Hurwitz compares the festival surge to the shed boom of 
the 1990s. "When [promoters] didn't have amphitheaters, 
they wanted them, and then they wanted more, and there 
ended up being a glut," Hurwitz says. "Competition will take 
care of itself in this case." 

Others see a festival overload situation on the horizon. "The 
American festival market as we know it right now will be the 
victim of its own success," C3 partner Jones says. "Too many 
people are going to try and do it too fast, too many [ festivals] 
will be done cheaply or produced in low quality, spread the 
bands thin, and sure enough there will be several people who 
get stung. Hopefully, some good ones will make it." 

"If this festival thing was so lucrative, Wall Street would 
have picked up on it years ago," says Bamboozle co- founder 
John D' Esposito, a talent buyer for Live Nation New York who 
produces several smaller festivals for the company. 

Charlie Walker, the third C in C3, sees an immature U.S. 
festival market, and C3 will likely create more properties. 
"When you look at how many festivals they do in Europe corn - 
pared to how many we do here as to sheer numbers of festi- 
vals, there has to be a lot of headroom left before we hit any 
ceiling over here," he says. 

William Morris agent Kirk Sommer says he is "a firm be- 
liever in the festival network," but agrees that the law of di- 
minishing returns could kick in at some point. "I would 
become concerned if too many buyers target the same week- 
end in a similar geographic region," he says. "Too many bands 
will be working in a very specific time period and we could 
potentially experience some oversaturation, which is not good 
for anyone." 

That's why C3 felt that Vineland, about 40 minutes out- 
side of Philadelphia, was a prime location and set a date of 
Aug. 8 -10, the weekend after C3's Lolla. "We sell all of the 
tickets to these events online and we know where the people 
are coming from," Jones says. "That's why we felt this mar- 
ket was wide open." 

C3 won't "roll out a new festival just to roll one out," ac- 
cording to Walker. "It has to be the right situation." 

So what's the right situation? "It could be a lot of things. 
You're looking for a lack of competition and a large popula- 
tion," Walker says. Attal adds, "You want to go to a heavily 
populated place where people are actually interested in going 
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BONNAROO MUSIC COACHELLA VALLEY AUSTIN CITY LIMITS LOLLAPALOOZA VIRGIN MOBILE MUSIC 
FESTIVAL MUSIC FESTIVAL MUSIC FESTIVAL Site: Chicago FESTIVAL 
Site: Manchester, Tenn. Site: Indio, Calif. Site: Austin Promoter: C3 Presents Site: Baltimore 
Promoter: Superfly Presents /A.C. Promoter: Goldenvoice /AEG Live Promoter: C3 Presents Gross: $9.8 million Promoter: I.M.P. 
Productions Gross: $16.3 million Gross: $11.3 million Daily attendance: 56,000 Gross: $5.4 million 
Gross: $16.8 million Daily attendance: 62,212 Daily attendance: 75,000 Daily attendance: 55,636 
Daily attendance: 80,000 

to see live music. You have to go where the people are." 
"There is probably room for a couple more [festivals]," 

Phillips says. "You have to be regional and draw from more 
than one market to be successful." 

The same holds true for the largest events. "The margins 
in our business are pretty tight, so to lose 5,000 or 10,000 peo- 
ple could mean the difference in whether you're profitable or 
not," Mayers says. "Our philosophy is certainly to be aware of 
what's out there in the marketplace and what's developing, 
but at the end of the day we just have to stay focused on our 
properties and making them the best that they can be." 

So even more important than finding a destination mar- 
ket is finding the correct site in that market. "The bigger issue 
for us is there aren't a lot of Grant Parks and Zilker Parks that 
are just perfect sites," Jones says. 

The perfect site can be ruined by heavy- handedness with 
sponsorships, so this much -needed revenue stream forces 
producers to walk a tightrope between dollars and aesthet- 
ics. Bonnaroo is a great example of perfecting this balancing 
act, as is ACL. 

"When you look at the ticket price on the ACL festival, it's 
arguably one of the best music values in the world at $125- 
$145 for three days and 130 bands on eight stages," Jones 
says. "If we didn't have sponsors, it would be a $300 ticket," 
Attal adds. 

GROUNDWORK 
But building a successful event requires more than available 
bodies, good taste in music and a dream. Creating a new fes- 
tival necessitates a multimillion -dollar investment to get up 
and running ($10 million or more for the largest events), and 
a rule of thumb has traditionally been that it can take as long 
as three years to see black ink. An ill- conceived talent lineup 
or just plain bad weather can derail a festival permanently. 

In addition to the financial stakes, a large, multiday fes- 
tival requires hundreds of skilled full -time staff and hard- 
working part- timers, and hours in sweat equity spent 
appeasing political powers and securing necessary permits 
and insurance. 

The latter is particularly true with such urban festivals as 
Lollapalooza at Chicago's Grant Park or ACL at Austin's 
Zilker Park. "With urban parks you have noise levels you 
have to work with, traffic, parking shuttles, city government, 
different expenses," Jones says. Asked how many people he 
had to deal with in the process to resurrect the Lollapalooza 
brand and bring it to Chicago three years ago, Jones says, 
"All of them. To get the five -year deal done it took us two - 
and -a -half years." 

Jones says the process in Chicago began with site evalua- 
tions with the parks department, then ongoing meetings with 
local police, fire and EMT representatives, the mayor's office, 
aldermen, neighborhood associations and charitable foun- 
dations that deal with the parks. 

The "beauty" of a festival, according to Phillips, is the abil- 
ity for producers to capture ancillary revenue not available 

to a regular promoter. "We're in the arena business, so we 
know what it is to have that kind of real estate," Phillips says. 
"Owning a festival is the equivalent of owning your own 
building in terms of food and beverage, parking and camp- 
ing. You get revenue streams that are not available to you in 
just one -offs." 

INDIE SPIRIT 
Given the success of Superfly, A.C. Presents, C3 and I.M.P. 
in the festival realm, independent promoters have actually 
been more successful and aggressive in the festival space than 
corporate promoters. Even C3's dealings with Live Nation - 
controlled Festival Republic in Vineland are primarily with 
Festival Republic managing director and veteran festival pro- 
moter Melvin Benn. Walker, formerly a top executive at Live 

Nation, says the amount of resources a company can focus on 
festival development makes a difference. 

"It takes a lot of time, people and effort to pull [a festival] 
off, and the bigger companies have their hands full running 
their core business and haven't decided to launch a full -scale 
festival division within their companies," Walker says. "We've 
got 55 people in our office to make our festivals the best that 
we can make them so people come back every year." 

The reason festivals are doing well with fans in North 
America is because the ones that are most successful are 
well -produced and provide fans value, Hurwitz says. "Hav- 
ing been to Coachella and [C3's] festivals, I can tell you that 
those guys have raised the bar on standards of creature com- 
forts at festivals, and we need to uphold the standards they 
have established," he says. "But if someone puts on a festi- 
val and it's a bad experience, that will affect us all. My fear 
is that the standard will not be upheld." 

Hurwitz thinks that saturation will only occur when too 
many festivals take place in a given region of the country. 
"My philosophy has always been the less shows there are, the 
better each one will do," he says. "That has to apply to festi- 
vals- that's just supply and demand, and physics. The more 
festivals you have for people to choose from, people are not 
going to go to all of them." 

From agent Clayton's perspective, there is room for growth 
in the North American festival landscape -to a point. "There 
are still a number of markets and regions that are not cur- 
rently serviced by a major festival, so there still seems to be 
room for more growth," he says. "Having said that, too much 

'Anyone who doesn't 
have a festival wants 
one, and anyone who 
has a festival wants 
more.' -SETH HURWITZ, I.M.P. 

of a good thing seems to be the American way these days, so 
I am sure we will hit that saturation point in the near future." 

Mayers says Bonnaroo producers will continue to seek new 
opportunities, and not just in the festival business. "We've 
learned so many good business principles from what we've 
done on the festival end, but we'll probably venture into other 
ends of the business, too," he says. As for Bonnaroo offshoot 
Vegoose in Las Vegas, which has an uneven three -year his- 
tory, the jury's still out on its future. 

"[Vegoose] hasn't been the immediate success that Bon - 
naroo was, though we were actually successful the first year 
financially," Mayers says. "For me, this is all part of the process. 
If you're going to be in this, you're going to have shows that 
make money and some that don't make money. So we evalu- 
ate each one after they're done to see if it makes sense to keep 
investing the time and money into the property." 

In Europe, some two dozen major festivals in many ways 
define the European concert summer. 

While Live Nation's numerous European offices have a 

strong foothold in that region's festival market, including the 
top -grossing festival of 2007 in Download at Castle Doning- 
ton, England, and a controlling interest in U.K. festival pro- 
moter Festival Republic (Leeds, Reading, Glastonbury), AEG 
Live seems ahead of the game for U.S. corporate promoters. 

"When you look at [Live Nation] and their business model 
in the U.K. and parts of Europe, their most profitable ven- 
tures are festivals," AEG Live's Phillips says. "They haven't 
had the penetration in North America -we got there first. 
We have in Coachella and Jazzfest probably two of the fore- 
most festivals in North America." 

Live Nation International CEO Alan Ridgeway has this to 
say about Live Nation's European operation: "It's actually the 
venue's part of our business that operates with the highest 
margins, but festivals are a very important part of our busi- 
ness over here." Live Nation has a 50.1% share of Festival Re- 

public, but it seems the latter's role in Vineland is directed 
more by Benn than Live Nation's influence. 

Even so, Live Nation has rolled out some domestic festi- 
vals, including a U.S. version of Download, and is growing 
the Bamboozle brand, with L.A. and London events under 
development. "I think there's room for growth, [but] the next 
three or four years will weed out the strong from the weak," 
D'Esposito says. "A guy like myself, rather than attempt to 
do an 80,000- attendance festival, I'm trying to start smaller 
and incubate them. We have to price ourselves strategically; 
my goal is to keep ticket prices under $1 a band." 

One thing remains clear: Festivals remain a crucial artist 
development tool. "The right festival slot can be a pivotal mo- 
ment in a young band's career," CAA's Clayton says. "For 
more established artists, a major festival appearance can be 
a great tool to launch a new touring and /or record cycle, as 
well as a great opportunity to connect to a new audience." 

"Competition is always nice when you are a supplier," 
agent Sommer adds. "The poorly planned festivals will come 
out in the wash." 
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GOSPEL BY DEBORAH EVANS PRICE 

IN YOUR 
CORNER 
Gospel Titan Offers Compassion 
To Fans Fightiig The Good `Fight' 

Kirk Franklin has forged a successful career creating cutting - 
edge gospel music that hits his audiences where they live. He 
does so again on "The Fight of My Life," due Dec. 18 on Fo Yo 

Soul /Zomba Gospel. 
Franklin says the album's title sums up the way a lot of peo- 

ple are feeling. "A lot of people are trying to stay above water. 
People are fighting for their peace of mind and to keep their 
homes from being foreclosed or fighting for their children," 
he says. "I want people to know they aren't in it by themselves." 

"The Fight of My Life" is Franklin's second release on his 
own Fo Yo Soul imprint, which is marketed and distributed r. 
via a partnership with Zomba Gospel. 

The artist has won five Grammy Awards and 13 Gospel 
Music Assn. Dove Awards, the most recent one was the 2007 
urban recorded song of the year honor for "Imagine Me," from 
his 2005 album "Hero." That effort has shifted 909,000 copies 
in the United States, according to Nielsen SoundScan. FRANKLIN 

For "The Fight of My Life," he enlisted guest turns from 
Rance Allen, Da' T.R.U.T.H., Donovan Owens and the Williams free, but every time I try to fly, I realize I don't know how," " 

Brothers. Franklin also teamed with tobyMac for "I Am God," Franklin says. "That's an honest plea to God." 
which they recorded in Nashville. Zomba Gospel is mounting a major campaign to generate 

"When black people play rock music, it sounds likeblack rock," awareness. "We are doing a lot of things that are generally re- 
he says. "And what I wanted to do is have it sound very authen- served for mainstream artists," Zomba Gospel /Sony BMG 
tic. That's why I used Tobÿ s band. We had it all [done] in a day." senior director of marketing Damon Williams says. "We have 

billboards in Kirk's top mar- 
kets, and we're doing a snip- 
ing campaign in New York. 
That is one of the most aggres- 
sive ways that hip -hop artists 
and mainstream pop artists 
market and advertise their re- 
leases. This is the first time a 

Zomba Gospel artist has had 
sniping exposure." 

Williams says the billboards 
were up for Black Friday in Los 

Angeles, Atlanta, Chicago and 
Franklin's hometown of Dal 
las, and will remain through 
the Christmas season. "They 

Franklin also enjoyed work- 
ing with Allen, one of gospel 
music's pioneers. "I just love 
him and his music," he says. 

The album's first single, 
"Declaration (This Is It!)," is 
already saturating gospel and 
mainstream urban AC sta- 
tions. The track "Jesus" is get- 
ting strong radio feedback, and 
"Help Me Believe" is a power- 
ful song Franklin thinks will 
make an impact. 

"The first verse says], 'I 
want to believe, but I'm hav- 
ing a hard time. I want to be 

PUTTIN' ON THE HITS 
Kirk Franklin has enjoyed a remarkable run on Billboard's 
Top Gospel Albums chart since his 1993 debut. Below, a 

breakdown on his lengthy stay at the chart's summit. 

1993: "Kirk Franklin and the Family," No.1 (36 weeks) 
1995: "Kirk Franklin and the Family Christmas," No.1(8) 
1996: "Whatcha Lookin' 4," No.1 (30) 
1997: "God's Property (God'sPnoperlyhmKrkkaidm'sNuN on)," No.1(43) 
1998: "The Nu Nation Project," No.1 (49) 
2002: "The Rebirth of Kirk Franklin," No.1 (29) 
2005: "Hero," No.1 (34) 
2006: "Songs From the Storm, Volume 1," No.1 (2) 

are strategically placed around some of the mega- churches." 
he adds. 

Franklin will also have a great deal of TV visibility, includ- 
ing a Dec. 21 appearance on NBC's `Today." The release will 
also be heavily exposed on BET, where the artist hosts the 
weekly series "Sunday Best" and will guest on the networks 
New Year's Eve countdown. 

In -store appearances are on tap at select retail outlets, and 
Williams says retail will be provided with point -of- purchase 
materials that capitalize on the "fight" theme of the album, 
including posters that look like boxing posters from the 
Muhammad Ali era. 

For Zomba, the album is "absolutely perfectly timed," ac- 

cording to Williams. "Everybody is fighting for something, so 

this record speaks directly to whatever the fight of your life 
may be." - 

Tour plans for 2008 are still coming together, but Franklin, 
who this year played in Italy, Nigeria, the Netherlands and Ja- 

maica, is hoping to expand his international base. 
"[Those] audiences are great because it's not something they 

get a lot of," he says of gospel music. "So when they do get it, 
they are very receptive and they are very excited." 
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» >THE THRILL 
AIN'T GONE 
Michael Jackson will 
ce,ebrate the 25th 
anniversary of his iconic 
"Thriller" album with a new 
edition of the set, due Feb. 
12 via Epic /Legacy 
Recordings. It will include 
remixes by Kanye West, 
Akon and will.i.am, plus rare 
and unreleased material 
from the time period. 
"Thriller" will include a 

bonus DVD with the 
"Thriller," "Beat It" and 
"Billie Jean" videos, plus 
vackson's performance of 
"Billie Jean" during the 1983 
NBC special "Motown 25: 
Yesterday, Today, Forever." 

» >`MOUNTAIN' 
SONGS 
After a six -year absence, 
the Breeders will return 
April 8 with a new album, 
"Mountain Battles." The 
4AD set features sisters 
Kim and Kelley Deal 
flanked by Jose Medeles on 
drums and bassist Mando 
Lopez. "Mountain Battles" 
is the follow -up to 2002's 
"Title TK." Since then, Kim 
Deal has been on tour and 
recording with the reunited 
Pixes. The Breeders will 
play South by Southwest 
and Coachella next spring. 

» -EVERYTHING 
`HERE' 
Daniel Lanois will digitally 
release his new album, 
"Here Is What Is," Dec.15 
v.a RedFloorRecords.com. 
According to a 
representative, this is the 
first digital download 
release being made 
available as CD- quality 
WAV files. "Here Is What 
Is" features Lanois in 
collaboration with 
drummer Brian Blade and 
the Band keyboardist 
Garth Hudson. Snippets of 
conversations with 
longtime collaborator 
Brian Eno are woven 
through the songs. 

» >DANCE TO THE 
f lUSIC 
Julianne Hough, who won 
the past two seasons of 
A3C's "Dancing With the 
Stars" with celebrity 
partners Apolo Ohno and 
Helio Castroneves, has 
signed with Universal Music 
Group's Mercury Nashville. 
She s expected to release a 

new single in early 2008; an 
album will be produced by 
Dav:d Malloy. Hough 
released a country single, 
"Will You Dance With Me," 
in May via iTunes. 

Reporting by Jonathan 
Cohen and Ken Tucker. 

BY MICHAEL D. AYERS 

Revenge Of The Nerds 
Hot Chip Cultivates Its Personality 

The five members of U.K. electro -pop 
outfit Hot Chip have become success- 

ful in two very different ways. 

On one hand, they're sought -after 
remixers, twisting tracks by such pop 
stars as Amy Winehouse, Gorillaz and 

Queens of the Stone Age into ex- 
tended club hits. But they've also gar- 
nered a reputation for their stellar live 

show, which incorporates the best el- 
ements of dance music while retain- 
ing the feel of a live band. 

These attributes, and an endear- 
ingly nerdy persona in the vein of 
Devo and Kraftwerk, have helped 
Hot Chip break out internationally 
with tracks like "Over and Over" and 
"Boy From School" from last year's 
"The Warning." 

"Often people get confused, be- 
cause they think we're electronic. But 
we play instruments," frontman 
Alexis Taylor says. "You dance, but 
you also have songs. It's like the most 
confusing thing in the world. I've 
never been someone who makes it 
on the computer and then re- creates 

it on the computer." 
For its third album, "Made in the 

Dark" (Astralwerks, Feb. 5), Hot Chip 
attempted to re- create that onstage 
chemistry in the studio. 

"I was interested in changing the 
acoustic space from song to song, so 

you didn't know where it was coming 
from," Taylor says, citing Bob Dylan's 
"Self Portrait" as an inspiration. "Not 
just changing the style of song, but the 
way it's being recorded. I wanted to 

jump a bit between the two versions 
within the song, so you're literally play- 
ing it live, then it goes sequenced. This 

is really interesting to me." 
Hot Chip wastes no time incorpo- 

rating this technique on the new album. 

On opener "Out at the Pictures," the 
first portion is taken from a live record- 
ing at San Francisco's Fillmore, before 
abruptly shifting into the band's stu- 
dio take. Elsewhere, there's a return to 
the balladry that early listeners heard 

PLilse 
TOM FERGUSON tferguson@eu.billboard.com 

Unchained 
Willits And Sakamoto Find Mutual Magic 

San Francisco -based avant garde 
guitarist Christopher Willits 
never intended to make an al- 

bum with Japanese keyboardist/ 
composer Ryuichi Sakamoto. 
But the pair discovered musical 
common ground when Willits 
remixed a track for Sakamoto's 
"Chain Music" project, an inter- 
national online collaboration 
with 22 other artists (site - 
sakamoto.com /chainmusic). 

The result of their mutual dis- 

covery is "Ocean Fire," released 
Oct. 17 by the Commmons label, 

Sakamoto's joint -venture label 
with Tokyo -based Avex. 

"We felt very comfortable 
with each other and decided to 

record some improvisations in 
Sakamoto's New York City stu- 
dio," Willits recalls. "We had no 
idea that it would turn into 
`Ocean Fire.' " 

New York -based 12K will 
release the album internation- 

ally in January. Publishing is 
through Tokyo -based Kab Music 
and Willits' own Overlap Music. 

Willits only made his record- 
ing debut in 2000, but has 
worked on multiple collabora- 
tions during the past two 
decades, ranging from bands 
to sound installations and film/ 
video projects. He and Saka- 
moto are considering playing 
live shows in late January in 
New York. -Steve McClure 

STICK IT: Having made an im- 
mediate impact in the United 
Kingdom with its distinctive 
blend of grime (a London -spe- 
cific style of rap) and indie 
rock -a sound that has been 
tagged "grindie" -British band 
Hadouken is scoring success 
via a similarly innovative ap- 
proach to distribution. 

Opting to release its first "mix" 

album, "Not Here to Please You" 
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A new disc by RYUICHI 
SAKAMOTO and 
CHRISTOPHER WILLITS 
(inset) grew out ota 
remix project. 

on the group's first EP, "Mexico." 
While fielding a flurry of remix re- 

quests, Hot Chip will be on the road 
for the majority of 2008, beginning 
in February. 

"It's actually great that Hot Chip 
straddle the line of electronic and pop 
so well, as we feel there is appeal for 
the band in both worlds," Astralwerks 
GM Glenn Mendlinger says. 

Hot Chip's visual flair is key to the 
online marketing plan. "We plan to 
exploit this heavily," Mendlinger says. 

"There will be multiple videos, which 
we will promote through viral mar- 
keting and video players." Astral - 
werks also plans to package exclu- 
sive remixes with various digital 
music retailers, along with seeking 
film and TV placements. "The band's 
music lends itself well to this environ- 
ment, so we expect results in this 
area," Mendlinger adds. 

Thus, Hot Chip has developed a 

manageable, yet noticeable identity 
crisis. Is it an electronic band that plays 
pop or a pop band that dabbles in elec- 

tronica? The band doesn't really know 
the answer, but it's been able to gather 
a fan base as diverse as its sound. 

Taylor says, "We were just trying to 
become a different band in how we've 
ever written and recorded music." 

(Surface Noise /Atlantic), ex- 

clusively on USB format, the 
collection entered the U.K. Com- 
pilation Chart at No. 29 one week 
after its Nov. 12 release. 

The album includes new and 
previously released Hadouken 
songs alongside its remixes of 
tracks by Bloc Party and Plan 
B. Atlantic U.K. marketing 
manager Stacey Tang says the 
decision to distribute the record 
exclusively on USB was a gam- 
ble. "No. 1, Hadouken are a new 
band. Secondly, it's an un- 
known format. Are the fans 
going to buy it? But they did," 
she says. "We shipped 8,500, 
and we sold over half of that." 

The band is recording its 
debut full -length for an April 
international release through 
Warner and plans extensive Eu- 

ropean touring in the spring, 
booked by London -based Pri- 
mary Talent. Although a U.S. 

deal is not yet in place, stateside 
dates are being considered for 
the fall. Hadouken is published 
by Universal Music Publishing. 

-Richard Smirke 

TALK TALK: The rise of Mon- 
treal's Land of Talk has yielded 
mixed results lately, singer /prin- 
cipal songwriter Lizzie Powell 
says. On the plus side, the hotly 
tipped band recently inked deals 
with One Little Indian in the 
United Kingdom and the Rebel 

Group in the United States. Less 

fruitful was a recent New Jersey 

show after which the band's 
equipment was stolen. 

The act just completed a 12- 

date North American tour with 
San Francisco's Film School. 
Powell says that Land of Talk 
has played more than 300 shows 
since forming in 2006, but con- 
stant touring makes it tough to 
gain perspective on any success 

to date. "Our success is more 
day to day, in terms of playing 
shows," she says. "Beyond that, 
it's hard to get a sense of things." 

Regardless of Powell's per- 
ception, the band's edgy, gui- 
tar- based, angular rock seems 
on the rise. 2006 EP "Applause 
Cheer Boo Hiss" was expanded 
and appeared in October as a 

10 -track album in the United 
Kingdom. A full -length set is 

due mid -2008, preceded by 
U.K. single "Speak to Me 
Bones" in January. 

The band is booked through 
California -based High Road 
Touring (United States) and 
the Agency Group (United 
Kingdom). -Robert Thompson 
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Surf's 
Still Up 
Indie Trio Enjoying Second 
Life After Fluke '90s Hit 

F. Scott Fitzgerald may have de- 

pressingly opined that "there 
are no second acts in American 
lives," but Nada Surf is certainly 
making the case for second acts 
in indie rock. 

The band had an accidental 
alt -rock radio hit in 1996 with 
"Popular," only to be signed and 
then summarily dropped by 
Elektra. This sort of rise and fall 

would spell the end for many 
bands, but Nada Surf decided 
to keep on going, buying back 
and reissuing its shelved major - 
label album, "The Proximity 
Effect," in 1998. 

Since then, the band released 
two more records on Seattle - 
based indie Barsuk: 2003's "Let 

Go," which has sold 70,000 
units in the United States, ac- 

cording to Nielsen SoundScan, 
and 2005's "The Weight Is a 

Gift," which has shifted 67,000. 
Nada Surf is now gearing up 

for the release of "Lucky," which 
hits stores Feb. 8. 

"When 'Popular' happened, 
it was so out of the blue; it 
wasn't meant to be a single and 
we didn't ever expect it to get 
big," guitarist /vocalist Matthew 
Caws says. "We certainly don't 
expect anything like that to ever 
happen again. We have since 
let go of this notion that getting 
a song on the radio is integral 
to our success. Radio is pretty 
closed now, anyway." 

That doesn't mean that the 
band has given up on releasing 
singles. "We always put out sin- 
gles, but I'm more interested in 

putting out songs that are hits," 
Caws says. "I don't mean radio 
or MTV hits, but the type of hits 
that get lots of downloads or kids 
sing along to at every show." 

Getting kids to come to the 
shows has proved to be surpris- 
ingly easy for the band, which 
made sure to keep its expecta- 
tions in check post -hit. "We 
didn't think that kids who knew 
us because of one song would 
be longtime fans," Caws says. 
"We rebuilt our audience by 
touring and focusing on all- 

ages shows, really grass -roots 
type of stuff." 

The band has also endeared 
itself to fans by releasing qual- 
ity music; both Barsuk records 
were met with critical acclaim 
and early listens to "Lucky" 
suggest it will be similarly 
well- received. 

Death Cab for Cutie's Ben 
Gibbard shows up on opener 
"See These Bones," which could 
be a lost track from his own 
band's 2005 Atlantic debut, 
"Plans." On other songs like 

"Beautiful Beat," Nada Surf is 

upbeat and melodic, and there's 
even a better- than- average oblig- 

atory political tune, "The Fox." 

For his part, Caws says the 
record represents another step 
forward for the band. "We are 
always asking ourselves, 'Can 
we make another good rec- 
ord?' " he says. "I feel like this 
album is strong, and I'm glad 
we made it." 

As Barsuk sketches out its 
marketing plan, the TV writ- 
ers' strike is a factor. While the 

label is planning on a robust 
press schedule and making 
videos and an interactive Web 
site to accompany the album, 
Barsuk president Josh Rosen- 
feld worries the strike may 
mean missed opportunities. 

"This is a band with a great 
licensing history, and we wanted 
placement on TV shows to be 
part of the album's rollout," 
Rosenfeld says. "We were also 
hoping to do the usual late -night 
shows, but all that is up in the 
air if the strike continues." . 

I3eatbcix 
KERRI MASON kmason @biltboard.com 

Beat Happenings 
Tiesto, House Make Grand Statements In '07 

The dance music industry is polarized into pop and under- 
ground factions that would dispute even those distinctions. 
An informal year -end poll of leaders from both camps yielded 
the usual contradictions. Some called 2007 in dance "depress- 
ing"; others, "on the verge of exploding." Some dubbed min- 
imal techno the "sound of the year "; others decried its main- 
stream inaccessibility. 

But, surprisingly, there were two things everyone agreed on: 
the return of house music and DJ Tiesto. 

In 2007, "Tiesto had the most heat," Robbins Entertainment 
VP of A &R/dance promotion John Parker says. "The big story was 
his tour and all the people talking about it for weeks after he left 
their city. That was very encouraging to see and hear." 

The Dutch DJ /producer's "Elements of Life" (Ultra) has moved 
roughly 72,000 units since its April release, according to Nielsen 
SoundScan. His spectacular same -named tour -smartly scala- 
ble for arenas, as well as for smaller club venues in developing 
markets -featured sky -high video screens, pyrotechnics and 
trippy appearances by Blue Man Group. With a lighter- hoisting 
rock scope and a "concert- style" set programmed to match the 
visual onslaught, the tour blazed a new trail for DJ performance. 
And the fans who attended in droves were dedicated, not ca- 
sual; singing every word of the vocals and recognizing the in- 
strumentals at first bleep. 

A world away from paint -peeling Dutch trance was the still -en- 
ergetic, yet more sophisticated house of French imports like 

David Guetta and Bob Sinclar and U.S. originals 
like Kaskade and Roger Sanchez. 

"House tracks laced with vocals are making a 

smashing comeback, getting airplay and creating 
quite a buzz," says Jessica Risling -Sholl, Ultra's 
new director of marketing. 

Already familiar to existing dance fans, yet 
willing and able to pen songs in pop structure 
and length, these DJ /producers are spearhead- 
ing a new movement that is already merging the 
old dance factions. Hosh Gureli of new main- 
stream- leaning download site Masterbeat.com 
named Sinclar his artist of the year. And Brad 
Roulier, founding partner of Beatport.com -the 
DJ download site where the most cryptic of 
dance music gets sold -predicts "a big comeback for house 
music and fun" in '08. 

We here at Beatbox couldn't agree more with our schizoid 
panel. While its components were nothing new, the energy at 
Tiesto's shows, the sheer enthusiasm of the twentysomethings 
on the floor -who were so pumped during the post- opening- 
act lull that they erupted into spontaneous soccer chants -had 
the promise of something even bigger and grander in the years 
to come for the artist. 

And Guetta's recent stop at tiny New York club Cielo was the 
single most shocking thing this writer has seen in her 10 years on 

this beat: The well -heeled crowd -out on Thanksgiving night, 
no less -pawed at the lanky DJ like he was Elvis reincarnated, 
climbing banquettes to snap his photo, gazing at him with the 
kind of devotion usually reserved tor teen idols. And they didn't 
let up, even an hour into his set. His manager said that the scene 

was the same the night before in Los Angeles, at much larger 
venue Vanguard. And it would be repeated the following week- 
end in Miami. 

All the in- fighting, rigidity and narrow thinking in the world 
can't counteract a fan's true passion. If we follow where the peo- 
ple lead in '08, dance might just have a banner year. . 
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State OfThe Nation 
Panelists Say It Straight At R &B /Hip -Hop Conference 

WY` 

BIG JON PLATT, left, and 
;punchesduring a panel a 
Conference, which featur 
RIFKIND (inset). 

On the final day of Billboard's eighth annual 
R &B /Hip -Hop Conference (Nov. 28 -30) in 

downtown Atlanta, two key executives 
summed up the state of the music industry 
with telling comments. 

Conference Q &A keynoter and SRC chair- 
man Steve Rifkind pointed the finger at indus- 
try executives for their music business woes. 
"We have to develop artists and have pa- 
tience," he said. "I don't blame the music, I 

blame the executives." 
Later that afternoon, EMI Music Publishing 

president for the West Coast Big Jon Platt had 

this to say during the ASCAP- sponsored ses- 

sion, "The Ear Behind the Music," with inter- 
viewer /ASCAP songwriter of the year Johnta 
Austin: "There's a reality that a lot of people 
have to come to grips with: This is a dying busi- 
ness economically but not creatively. We just 
have to figure out a way to get [consumers] 
to pay for it. 

"What also troubles me are the number of 
artists who, after a couple of hits on an album, 
can't get a hit again," he said. "Waiting two years 

until the next album is the old way. I'd do nine 

months in between with a strong album or EP; 

keep hitting consumers so they [don't forget]." 
Those perspectives are definitely food for 

thought as 2007 comes to a close. Through- 
out this year, one frequent lament I heard con- 
cerned the lack of strong, repeat -play mate- 
rial when it came to 2007 releases. And those 
releases that did contain memorable mate- 
rial- Alicia Keys' "As I Am" and Kanye West's 
"Graduation " -proved sales -wise that if you 
build it (that is, give consumers good music), 
they will come. 

That light -at- the -end -of- the -tunnel senti- 
ment permeated this year's conference. It 

started with the full house at Wednesday's late - 

afternoon kickoff, the "New Faces New Artists" 
boot camp session, sponsored by Face2Face. 

Touting the talent waiting to be tapped on the 
indie circuit, the session was designed to help 

new artists better understand how to network 
within the various facets of the industry. 

Another hopeful note was sounded during 
the "Word Up!" gospel session when panelists, 
including Gospel Music Channel senior direc- 
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tor of music Alvin 
Williams, noted the 
gospel industry has 

not peaked: "It's a 

business where a 

lot of opportunities 
have yet to be 
tapped." The word 
"balance" also 
cropped up in con- 
versations throughout the conference, with 
panelists exhorting the radio and record in- 
dustries to give consumers a chance to hear 

the range of musical voices beyond the major - 
label juggernaut: indie artists, conscious rap 
and inspirational music. 

While there was plenty to bemoan (hip - 
hop's sales downturn, the N -word controversy) 
and celebrate (R &B is having a strong year, 

outselling rap by 18 %), there is also plenty to 
look forward to in 2008 as the industry contin- 
ues to adjust to the scary, yet adventure -filled 
digital frontier. With that in mind, my Christmas 
wish list includes the following: 

That industry executives pay real attention 
to what consumers want. They're tired of pay- 
ing for CDs that contain only one or two pass- 

able songs. Artist development and A &R 

should be the watchwords in 2008. 
That radio stations more concerned about 

pumping the hits instead consider adding spe- 

cial programming segments giving listeners 
the chance to hear -and share opinions about 
-music from underexposed sectors like inspi- 

rational /gospel music and indie R &B /soul. 
That artists get smarter about learning the 

business and not just throw their hopes in the 
major -label bins. It was the entrepreneurial 
spirit of early Motown, Geffen, A &M and other 
labels that helped build this industry. And that 
spirit is set to emerge big -time again. 

That said, I'd like to thank all the participants 
and sponsors who made Billboard's R &B /Hip- 
Hop Conference another success. We couldn't 
do it without you. 

For more on the R &B /Hip -Hop Conference, 
see page 12. 

Ì Jazz Notes 
DAN OUELLETTE douellette @billboard.com 

ADifferent 
Drummer 
Sanabria Caps Busy 2007 By Teaching Youngsters 

The biggest compliment 
Bobby Sanabria received in 
2007 came when he was hang- 
ing out at an outdoor concert 
in the Nuyorican Fort Apache 
district of the South Bronx. He 
noticed a guy selling illegally 
reproduced CDs who had 
Sanabria's fire- storming new 
album, "Big Band Urban Folk - 
tales," prominently displayed. 

"He kept telling me that 
this was some bad shit and 
that I needed to buy a copy, 
until he recognized that it was 
me on the cover," the Bronx - 
based drummer /percussion- 
ist /bandleader says. "You 
know you've made it when 
someone in the 'hood is boot- 
legging your stuff." 

Sanabria's Latin jazz CD, 
released this year on the Jazz - 
heads label, ranks as one of 
the most overlooked and un- 
derappreciated albums of 

2007. In the liner notes, Yale 

University's Dr. Robert Far- 
ris Thompson underscores 
the album's importance by 
writing that "the mantle of 
Tito Puente now falls on 
[Sanabriá s] broad, hardwork- 
ing shoulders." 

Indeed, the gusto of Sana- 
bria's clave- driven music ex- 

plodes with a Puente -like 
gusto, and launches into new 
rhythmic and harmonic terri- 
tory. He not only pays homage 
to the Latin jazz tradition with 
new compositions by himself 
and band members, but he 
also expands the repertoire to 
include Brazilian tunes, in- 
cluding two by Hermeto Pas - 

coal and even a brilliant 
rendition of Frank Zappa's 
"Grand Wazoo," humorously 
delivered with kazoos and 
turkey gobbles. 

As for the Puente compar- 

ison, Sanabria is humbled. 
He recalls seeing the maes- 
tro play in front of his Mel- 
rose project in the Bronx for 
free and becoming smitten by 
the rhythm. "How could you 
not fall in love with this 
music ?" he asks. "There was 
Tito, leading the band like he 
was Hannibal conquering 
Italy. It was a religious expe- 
rience, and it still is. It's all 
about possession, an out -of- 

the -body experience." 
Puente became a mentor 

and colleague. "Tito always 
supported everything I did, 
and we became close friends 
and colleagues," Sanabria says. 

They did a series of duets called 
"Two Generations" on Sana- 
bria's debut 1993 album "NYC 

Aché!" (Flying Fish /Rounder), 
marking the first time the tim- 
bales elder performed with an- 
other percussionist. 

Real lalk ' 
HILLARY CROSLEY hcrosley @billboard.com 

Toomp's 
On Top 
Producer Keeps Scoring Hits, 
But Will He Mend Fences 
With Grand Hustle? 

Since this is my last column of 2007, I de- 
cided to highlight DJ Toomp, the producer 
who shifted the career of this year's top sin- 
gle -week seller, Kanye West. 

For two years straight, Toomp has pro- 
duced my songs of the year. In 2006 it was 
T.I.'s "What You Know," which spent six 
weeks atop Billboard's Hot R &B /Hip -Hop 
Songs chart and three at No. 1 on The Bill- 
board Hot 100. This year, he unveiled West's 
"Can't Tell Me Nothing," which didn't reach 
No. 1 but certainly gave West the street cred- 
ibility he needed to cross over to hip -hop's 
core audience. 

" Kanye actually admitted that I made him 
street with 'Can't Tell Me Nothing,' " DJ 

Toomp says. "We were really just experi- 
menting in the studio, Kanye and I, and de- 
cided to remix a song I'd originally made 
for Jeezy called 'I Got Money.' We sent it 
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"Tito inspired me in the 
sense that he proved to me 
that drummer /percussionists 
could be accomplished musi- 
cians. He was a total artist: a 

virtuoso player, an accom- 
plished bandleader, composes, 
arranger and a good dancer," 
says Sanabria, whose résumé 
includes a big -band stint with 
Mario Bauzá, the Godfather 
of Afro -Cuban jazz, and a 

Grammy Award nomination 
in the best Latin jazz album 
category for his 2000 CD, 
"Afro -Cuban Dream ... Live 

& In Clave" (Arabesque). 

Inducted in 2006 into the 
Bronx Walk of Fame - 
which includes such Latin 
jazz notables as Eddie 
Palmieri and Ray Barretto 
-Sanabria serves as the 
Latin jazz big -band instruc- 
tor at the Manhattan School 
of Music and New York's 
New School for Jazz and 
Contemporary Music. 

On Nov. 15, Sanabria di- 
rectedthe New School Afro - 
Cuban Jazz Orchestra in a 

rousing concert at Tishman 
Auditorium. "The music is de- 
manding," he says. "I gave the 

students music beyond their 
capacity, but they didn't know 
that. So, it's gratifying to see 

how they mastered it." 
Sanabriá s commitment to 

the tradition in the class- 
room and on the bandstand 
is so unrelenting that 
"Folktales" trombonist Joe 
Fiedler told him he's the 
only guy he knows who's 
willing to get into a fistfight 
with someone to play the 
music right. Sanabria laughs 
and says, "Now, that was the 
second -biggest compliment 
I got in 2007." 

to Jeezy but he didn't really like it because 
it was so different." 

And the rest is history. West and Toomp 
worked on several more songs from West's 
"Graduation," including "Big Brother" and 
"Good Life," which is No. 7 on the Hot 100 
this issue. Toomp also has his own R &B 
group, 620, in the wings for 2008 and place- 
ments on new albums from Mariah Carey 
and Ludacris. 

"I really programmed myself to try to 
win a Grammy every year," DJ Toomp says. 
"I just nailed a hit song on Mariah Carey's 
new record. I've got a song on Lloyd's new 
album. I want to bring that Quincy Jones/ 
Michael Jackson feel to his record. I've 
got a lot of R &B artists in my scope be- 
cause I've already worked with all of the 
big guys in hip -hop. But I've also got songs 
on Jeezy and Ludacris' next albums and I 

did 'Say Hello' on Jay -Z's 'American 
Gangster.' Jay stuck his head in the studio 
a few times while Kanye and I were work- 
ing on 'Big Brother.' " 

But the biggest question is whether 
Toomp will work with longtime friend T.I. 
anytime soon. It was rumored the pair parted 
ways over money during the recording of 
"T.I. vs. T.I.P." but Toomp says that wasn't 
the whole story. 

"I don't want to say it was about money," 
DI Toomp says. "It was really about my sta- 

tus in that Grand Hustle situation. Don't 
treat me like a side producer when I'm the 
foundation of your company and you have 
admitted that to me but would never admit 
it on paper. 

"I'm the third partner of this company, 
Grand Hustle, the ears and eyes," he adds. 
"I know what albums should sound like, and 
after a few things start lining up, they could 
move around without having to borrow 
money from me anymore. I started off ex- 
ecutive- producing, then I wasn't, and some- 
where the music got crazy. My placements 
were down from five songs to two songs, and 
I'm saying, 'I hope I make the album.' Our 
situation was more of a respect thing." 

Toomp says that he's "not sure" if he'll 
work on T.I.'s next album, but he and the 
Grand Hustle team have been talking. 

"I will admit that it felt good to read the 
comments from people who heard the last 
record," DJ Toomp says. "When people said, 
'Thumbs down, Toomp, where were you ?,' 
it definitely felt good to be missed." 

A Grand Hustle representative had no 
comment at press time. 

Either way, I'm just hoping the pair 
get together on "Paper Trail," the record 
T.I.'s recording while under house ar- 
rest in Atlanta. Like Snoop and Dr. pre, 
it's always better when the original team 
is together. 

BY CORTNEY HARDING 

LIVING ROOM ROCK 
New Cable Show Captures Music In Unconventional Venues 

A converted 19th -century synagogue, a 700 - 
acre farm and the Los Angeles County Mu- 

seum of Natural History might not seem like 
usual venues for rock concerts, but produc- 
ers of a new show called "Live From the Artists 
Den" are hoping to broaden viewers' ideas of 
where live music can happen. 

"One of my main inspirations for starting 
the show was realizing just how awful tradi- 
tional venues are," the show's producer Mark 
Lieberman says. Lieberman started out put- 
ting on living room concerts and says that he 

"saw magic in the room" when people were al- 

lowed to experience musicians in nontradi- 
tional settings. 

"One of the main things I wanted to address 
was the ssue of music discovery waning after 
a certain age," Lieberman says. "People who 
were big fans still love music, but they can't 
stay out in smoky clubs until the middle of tie 
night. This brings the music to them in anew, 
innovative way." 

To deliver the shows, Lieberman part- 

testing and building a microsite for the show," 

Slava says. After the premiere episode Jan.13, 

featuring KT Tunstall at the fully restored, early - 

20th- century -era Prince George Ballroom in 

Manhattan, the show will settle into a regular 
Thursday 8 p.m. time slot. 

Other artists and venues featured will in- 
clude Crowded House at the Masonic Hall 

Grand Lodge in New York, Fountains of 
Wayne on a 100- year -old ship at New York's 
South Street Seaport, the Swell Season at 
the Good Shepherd Center Chapel in Seat- 

nered with cable network Ovation TV a 

10- year -old channel that was resurrected 
last year. "Even though I personally don't 
like TV, I felt like Ovation was smart and 
cu rated, and the mission fit was spct- 
on," Lieberman says. 

According to the channel's senior VP of 
programming Kris Slava, Ovation is avail- 
able in 16 million homes nationwide and 
has a presence on DirecTV. "The channel's 
focus is the arts, but we have a very broad def- 
inition of art," Slava says. "We run everything 
from classical concerts to artist profiles to 
pieces on photography and ballet." 

The network has commissioned eight con- 
certs from the "Artists Den" and plans an ag- 
gressive marketing campaign to coincide with 
the first airings in January. "We are doing a 

print campaign in cooperation with Grey 
Goose Entertainment, some interactive con- 

tle and Patty Griffin at the Angel Orensanz 
Foundation for the Arts on Manhattan's 
Lower East Side. 

"We were in the frame of mind that in an un- 
usual space you do an unusual show, and we 
did," Crowded House's Neil Finn says. "We 
were quite expansive and loose with the for- 
mat. At TV tapings, it can sometimes feel a bit 
formal, but it didn't feel very formal in there 
at all. People were really digging it. I think every 
aspect of it turned out brilliantly." . 
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BEANIE SIGEL 
The Solution 
Producers: various 
Roc -a- Fella /Def Jam 
Release Date: Dec. 17 

This Philadelphia -based 
MC, one of several Jay - 

Z protégés who have yet to 
attain that level of fame, de- 
scribes in more detail than 
most rappers the criminal 
demimonde that gangsta rap 

alternately glorifies and 
laments. And Beanie Sigel 
knows what he's talking about: 
In addition to three previous 
studio discs, his résumé re- 
flects several run -ins with the 
law, including a recent one - 
year prison sentence on a 

federal gun charge. Sigel's 
familiarity with the dark side 
unquestionably gives "The 
Solution" the air of realism 
gangsta rap fans prize. Yet 

thanks to a production tapes- 
try long on mournful soul - 
music sounds (as well as a sur- 

prisingly effective sample of 
James Blunt's "No Bravery "), 
the album is also a downer, 
with little of the high -life swag- 
ger Jay uses as a drugs -and- 
guns counterweight. Depress- 
ing but arresting. -MW 

BOW WOW & 
OMARION 
Face Off 
Producers: various 
T.U.G. /Columbia 

Release Date: Dec. 18 

®Full- length pairups 
between R &B and rap/ 

hip -hop artists are nothing 
new. (See R. Kelly and Jay - 
Z's "Unfinished Business. ") 
On this outing, teen heart- 
throbs and tour mates Bow 
Wow and Omarion team for 
an album that builds on their 
2005 hit merger "Let Me 

Hold You." The result doesn't 
disappoint. One of the 
strongest tracks is the en- 
gaging groove of lead single 
"Girlfriend," on which the two 
artists rhythmically and lyri- 
cally draw portraits of their 
romantic ideals. Omarion's 
tender tenor perfectly com- 
plements Bow Wow's ener- 
getic rap as they trade off on 
the equally catchy "He Ain't 
Gotta Know" and "Can't Get 
Tired of Me." A couple of 
tracks sound derivative, but 
for the most part fans of the 
duo will embrace this album 
as well as the twosome's 
maturing sound. -GM 

MARIO 
Go 
Producers: various 
J 
Release Date: Dec. 11 

DIMario is certainly a fine 
singer, and his 2004 bal- 

lad "Let Me Love You" remains 

a modern R &B classic. Prob- 
lem is, he's failed to consis- 
tently hold our attention. While 
third album "Go" shows a nec- 

THE DREAM 
LoveHate 
Producers: various 
/s /and Def Jam 
Release Date: Dec. 11 

R &B rookie the Dream has already 
proved adept at penning ultra- catchy tunes. Exhibit 
A: Rihanna's "Umbrella." Exhibit B: J. Holiday's "Bed." 
The same elements that made those songs such irre- 
sistible hits are what make this singer /songwriter's 
debut so impressive: lingering melodies, plenty of 
"ehs" and even a few "ellas." Realizing that repetition 
is the key to catchiness, Dream transforms the sim- 
plest phrases ( "Playin' in her hair," "Shawty is a 10! ") 
into memorable, sometimes unconventional hooks, 
bound by steady drums and "FutureSex" synthesiz- 
ers. Such cuts as "Falsetto" and "Purple Kiss" reflect 
his sultry side. And like labelmate Ne -Yo, Dream 

knows to avoid cliché. Where others might go the 
nursery rhyme route, he opts for multisyllable 
mouthfuls and metaphors. Minus the last two tracks, 
one a Rihanna duet, "LoveHate" is a disc sure to stick 
in your head. -CH 
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WU -TANG CLAN 
8 Diagrams 
Producers: various 
Loud /Universal 
Release Date: Dec. 11 

The biggest revelation on Wu- 
Tang's first record in six years isn't the Beatles "rein - 
terpolation" "The Heart Gently Weeps" or even that 
the album actually came out. It's that the project is as 

strong as it is -for all the years of obligatory infight- 
ing there's a cohesion and strength to these "8 
Diagrams." RZA keeps his foot in the sludgy gutter 
beats and extended chopsocky decoration of Wu- 
Tang past, but he's also expanding his reach. George 
Clinton cameos on the nodding "Wolves," and 
"Rushing Elephants" rolls on a shimmering string sec- 
tion from hell. Ghostface Killah is as wickedly esoteric 
as ever, Method Man sounds reinvigorated and 
snapped out of his recent slump, and Raekwon, who's 
been on record decrying "8 Diagrams," is ice -pick 
sharp. The absence of ODB is felt more than you'd 
expect, although the obituary "Life Changes" pro- 
vides a sense of closure in an album that feels more 
like a next step. -JV 

essary maturation, the disc is 

short on standouts. At 21, Mario 

still struggles to find his adult 
sound, hitting dead ends with 
cuts like "Kryptonite" and the 
preachy "Do Right." Artistic 
progress is better -reflected on 

lead single "How Do I Breathe," 

"Right and a Wrong Way" - 
where the singer sports a 

Maxwell -ian falsetto -and the 
Polow Da Don -crafted "Crying 
Out for Me," which makes 
great use of his begging vo- 
cals. Mario wants to "Go" for- 
ward, and it seems like he's 
ready. He's just not sure where 
he's headed. -CH 

VARIOUS ARTISTS 
Sweeney Todd -Original 
Motion Picture Soundtrack 
Producers: Tim Burton, 
Robert Hurwitz 
Nonesuch 
Release Date: Dec. 78 

At first slice, the musi- 
cal tale of a murderous 

barber doesn't seem like ap- 
propriate Hollywood fodder. 
But if you think of it as Tim 
Burton's answer to the stage - 
to -film adaptation craze that 
gave us John Travolta in 

drag, it makes some kind of 
sense. Helena Bonham Carter 
as the meat -pie- making Mrs. 

Lovett sings more like Little 
Bo Peep than the cockney 
wench Angela Lansbury 
originated in 1979. But Alan 

Rickman is memorably 
creepy as the pedophilic 
judge, and as the title char- 
acter, Johnny Depp is pretty 
much perfect, selling the 
vocally strident "Epiphany" 
( "They all deserve to die ") 
and savoring Stephen Sond- 
heim's tricky wordplay. Oft - 
covered Sondheim classics 
like "Pretty Women" and 
"Nothing's Gonna Harm You" 
are here too, but once heard 
in the context of the gory 
plot, you'll never be able to 
listen to Barbra Streisand 
sing them again. -KM 

ROCK 

DAVE MATTHEWS 
BAND 
Live at Piedmont Park 
Producer: Dave Matthews 
Bama Rags /RCA 
Release Date: Dec. 11 

As strong a represen- 
tation as you'll find 

anywhere in Dave Matthews 
Band's burgeoning catalog 
of concert releases, "Live at 
Piedmont Park" is notable 
for the ferocity of the band's 
playing on tracks like the 
seriously funky "Louisiana 
Bayou," a Latin -tinged "You 
Might Die Trying" and "Corn- 
bread," one of three new 
songs here. There's also a 

jazzy rendition of "Too Step" 
and neatly segued couplings 
of "So Much to Say" into 
"Too Much" and " #40" into 

i 

"Warehouse." Warren Haynes 
of the Allman Brothers Band, 

which opened the Atlanta 
benefit show, laces electric 
guitar into a sinewy take on 
"What Would You Say," while 
Greg Allman sings his own 
"Melissa" to the obvious 
delight of a partisan South- 
ern crowd. Proceeds from 
the gig raised more than $1 

million to expand the titular 
park. -GG 

THURSDAY 
Kill the House Lights 
Producer: Sal Villanueva 
Victory 
Release Date: Oct. 30 

©This collection of 
Thursday material 

well- serves its likely pur- 
poses of keeping the band 
top of mind in the fourth 
quarter while giving 
screamo fans a new favorite 
thing for Christmas. Three 
new songs and nine previ- 
ously unreleased ones, plus 
a documentary /concert DVD, 

make "Kill the House Lights" 
worth exploring. Instead of 
throwing in anything the 
vault offered, the CD is a co- 
hesive play that flitters 
through a variety of beats, 
timings and moods. Among 
the best angst flailings are 
"Ladies and Gentlemen: My 

Brother, the Failure," "Sig- 
nals Over the Air," "Panic on 
the Streets of Health Care 
City" and "Paris in Flames." 
Topping this one -off for for- 
mer label home Victory is a 

12 -song sampler of Victory 
acts in the same vein as 
Thursday (Aiden, Driver 
Side Impact) that takes care 
to catch them at their best 
angles. -CLT 

POP 

RUFUS WAINWRIGHT 
Rufus Does Judy at 
Carnegie Hall 
Producers: Phil Ramone, 
Rufus Wainwright 
Geffen 
Release Date: Dec. 4 
This song -by -song re- 
creation of Judy Garland's 
iconic 1961 Carnegie Hall 
performance, staged there 
by Rufus Wainwright in 

2006, seems better -suited 
to a cabaret act. Wainwright 
tries valiantly, but his per- 
sona is too affected to do 
what Garland did with this 
material: all standards, but 
rearranged for maximum 
drama and sung by the trou- 
bled star like battle songs. 
But really, could anyone pull 
this off? The performance 
was a time and place -in 
America, in music, in Gar- 
land's life and career -and 
making an interesting redo 
would require either very 
creative thinking or total 
theater, neither of which 
Wainwright supplies. The 
highlight is Lorna Luft, 
Garland's "other daughter," 
joining Wainwright on 
"Swanee" and providing a 

more fitting tribute to her 
mother's legacy. -KM 

GHOSTFACE KILLAH 
The Big Doe Rehab 
Producers: various 
Def Jam 
Release Date: Dec. 4 
Even while the Wu -Tang Clan was 

most active, Ghostface Killah was quietly establishing 
himself as one of the wickedest, least predictable MCs 

of this era. This is his third album in 18 months. But if 
there's a bottom to Ghost's lyrical well, he's nowhere 
near it on "The Big Doe Rehab," which is jammed full 
of dense, smoggy New York chaos. For street -gutter 
crime stories, it's hard to beat "Walk Around," whose 
blaxploitation horns belie the surprisingly compelling 
narrative within. For the club, there's "Sups GFK" and 

"We Celebrate," a hot -tempered party jam based on a 

left -field Rare Earth sample. And for the fan of fiction- 
al party rhymes, there's "White Linen Affair (Toney 
Awards)," where Ghost lines up the current roster of 
hip -hop royalty and takes his place strong in the 
middle of it. -JV 
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HORACIO `EL 
NEGRO' HERNANDEZ 
Italuba II 

Producer: Horacio Hernandez 
Cacao Musica 
Release Date: Nov. 27 

101 
Venezuelan audiophile 
label Cacao Musica 

makes a U.S. debut with a 

quintet of releases, includ- 
ing this terrific disc from 
percussionist Horacio "El 
Negro" Hernandez. He has 
gigged with everyone from 
Carlos Santana to Chucho 
Valdes and Michael Brecker, 
but on "Italuba II" he dons 
the role of quartet leader 
on 11 tasty Afro -Cuban 
- easts. The album opens in 

dramatic fashion with the 
montuno vibe of "Last 
Minute." The ballad "After- 
noon at the Boulevard" is 

another appealing number, 
showcasing trumpeter 
Amik Guerra Lig Long and 
keyboardist Iván Bridón 
Nápoles via beautifully ar- 
ticulated solos. For a nice 
uptempo jolt, plug into the 
hectic syncopation of "Sen- 
timiento en Re -sol," then 
back off a bit with Long's 
supple horn sound on 
"Deseo. " -PVV 

DVD 

R. KELLY 
Trapped in the Closet 
Chapters 1 -22: The Big 
Package 
Producer: none listed 
Jive /Zomba 
Release Date: Dec. 11 

101 Though it reveals the 
remarkable complex- 

ity of R. Kelly's ground- 
breaking R &B soap opera, 
ingesting all 22 chapters of 
"Trapped in the Closet" in 
one sitting doesn't neces- 
sarily do any favors to the 
material. Kelly's haunting 

score actually holds up, but 
by the halfway point the 
story's glorious absurdities 
begin to wear off, which 
dcesn't happen when you 
ca :ch a few bizarre chapters 
at a time. Stil , you had to 
assume Kelly would find a 

way to make this de uxe 
package worth your while, 
and he does n the DVD's 
ccmmentary track, where 
we see him sitting in front 
of a movie screen (à la 

"Mystery Science Theater 
3000 ") dispensing hilarious 
arecdotes about the film- 
making prccess while 
smoking a cigar. -MW 

BEN'S BROTHER 
Beta Male Fairytales 
Producers: Martin Terefe, 

Jamie Hartman 
Relentless /Virgin 
Release Date: Dec. 4 
Ben's Brother frontman 
Jamie Hartman says he ti- 
tled the debut by his Lon - 
don -based pop /rock outfit 
"Beta Male Fairytales" be- 
cause he always felt Ike he 

was living in the shadow of 
his cricket -star sibling. But 
Ben isn't the only guy cast- 
ing a shadow over "Beta 
Male" -these 13 tracks also 
bear the influence of such 
tiple -A radio heavy- 
weights as the Fray, - ravis 
and Five for Fighting, 
whose mel ow acoustic 
tunecraft seems to have 
provided the template for 
Hartman's writing about 
being a dreamer who has 
trouble falling asleep. 
Highlights include closer 
' Stuttering," whose :ruth- 
in- advertising vocal hook 
actually earned a spot on 
Madison Avenue: It's cur- 
rently helping to hawk 
Dentyne Ice. -MW 

:NI pnVOWEl]tig Ill MI 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Alexandra 
Cahill, Clover Hope, Gary Graff, 
Kerri Mason, Gail Mitchell, Chuck 
Taylor, Christa L. Titus, Philip Van 
Vleck, Jeff Vrabel, Mikael Wood 

PICK : A new release predicted to 
hit the top half of the chart in the 
corresponding format. 

i 

:RITICS' CHOICE *: A new 
-elease, regardless of chart 
potential, highly recommended for 
musical merit. 

All albums commercially available 
n the United States are eligible. 

Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboarc, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 

SINGLES 
KELLY KING 

Don't Wanna Sing That 
Song (4:28) 
Producers: Charles Calello, 
Zach Zisken 
Writers: S. Crooks, J. Rich, 

R. Rosen 

Publisher: Warner Bros. 

CMG 

She looks a bit like Ce- 
line Dion in pictures, she 

sounds somewhat like Mariah 
Carey -but ultimately Kelly 
King stands on her own with 
single "I Don't Wanna Sing 
That Song." Touring with 
Michael Bolton, the Nashville - 
bred and current New Yorker 
King was taken under the wing 
of Charles Calello, nominated 
for 30 Grammy Awards and re- 

sponsible for hits by Neil Dia- 

mond, Barbra Streisand, 
Frankie Valli and Frank Sina- 
tra. The lovely, melodic song 
opens with a captivating 
falsetto hook that carries 
throughout, alongside a chug- 
ging midtempo ballad full of 
ingratiating heartache: "I just 
want to cry for all I'm worth, I 

don't wanna feel all right /All I 

wanna to do is hurt tonight." 
King's vocal is totally pro, 
beautifully layered and oh -so- 
ready for radio. AC is slovenly 
in embracing new artists; if 
Kelly Sweet was 2007's break- 
through, then the new year is 

the time to crown the next 
King. -CT 

DANCE 

ERIKA JAYNE 
Stars (6:47) 
Producers: Peter Rafelson, 
Eric Kupper 
Writers: P. Rafelson, 
E. Kupper 
Publisher: not listed 

13 
RM 

Budding dance artist 
Erika Jayne follows sexu- 

ally charged debut "Roller 
Coaster," which topped Bill- 
board's Hot Dance Club Play 
chart in July, with the more 
frothy "Stars," already catapult- 
ing into the stratosphere on 
dancefloors. Written and pro- 
duced by Peter Rafelson 
(Madonna, Berlin, Britney 
Spears, Stevie Nicks) and Eric 
Kupper ( Frankie Knuckles' "The 
Whistle Song," Billie Ray Mar- 
tin)- superstar names in the 
community -the track also has 

bragging rights with remixes 

from the fashionistas Moto 
Blanco, Mike Rizzo, Escape/ 
Vicious, Steve Mac, Tony Moran 

and Cagedbaby, enough re- 
rubs to carry the track from 
midnight to dawn. Jayne is 

among the rare dance artists 
who will actually have an album 
to carry her hits: Look for 
"Beautiful Mess" in '08. -CT 

ROCK 

AN BERLIN 
The Unwinding Cable Car 
(4:17) 
Producer: Aaron Sprinkle 
Writers: Stephen Christian, 
Joseph Milligan 
Publishers: Noise in National 
Music /Thirsty Moon River, 

ASCAP 
Tooth & Nail Records 
Anberlin backs off from the 
vigorous pacing that rules its 
stellar "Cities" album for 
midtempo single "The Un- 
winding Cable Car." The re- 
cording's pristine tone makes 
every guitar note resonate 
and every drumbeat a tight 
slap, with Stephen Christian's 
impassioned but mellow 
voice the multitracked cocal 

point. Even when Anberlin 
takes it easy on the tempo, its 
intensity remains evident in 

its lyrics -which center on 
trust and betrayal -and the 
song's persistent timing. 

SPOON 
Don't You Evah (3:36) 
Producers: l4ike McCarthy, Britt 
Daniel, Jim Eno 
Writers: J. Tepper, M. Tepper, . l ockins 
Publisher: Beat Beat Beat, ASCAP 
Merge Records 
Spoon's Britt Daniel was right to compare "The 
Uncerdog," the first single off "Ga Ga Ga Ga Ga,- to a 

fies :a. Dominated by a horn section, the exuberant 
Jon Brion- produced track is a staple at triple A. and 

modern rock radio. "Don't You Evah," the Austin - 
based band s follow -up, further demonstrates its ver- 
satility and not -quite -pop craftsmanship. Procuced 
by Daniel, crummer Jim Eno and Mike McCarthy, the 
song is a more understated, funkier affair than 
"Urderdog." Although written by former tour mates 
the Natural History for an unreleased album, it nears 

the distinctive Spoon stamp: rawer elements -like 
inclusion of in- studio snippets -are part of an overall 
approach tiat embraces precisior and eclect cism. 
The bass -driven "Don't You Evah" opens with an 

inside joke among producers, but unfolds slowly with 
perfectly placed bursts of guitar and tambourine. -AC 

N.w 

"Cable Car" will do fine for 
evening programming on 
rock outlets, and AC stations 
should also slip it into their 
playlists. The track is a solid 
bet, but we're copping a plea 
to Tooth & Nail on bended 
knee: L et "Disnantle.Repair" 
be ne:<t at bat. It's a fervent 
monster straining to be un- 
leashed as a single. -CLT 

CASCADA 
What Hurts the Most (3:38) 
Producers: L Manuel Reuter, 
Yann Pfeiffer 
Writers: S. Robson, J. Steele 
Publishers: various 
Robbins 
For all of the dancefloor fairy dust cast by Cascade's 
delectable output -"Everytime We Touch," "Truly 
Madly Deeply," "Miracle" -the German Eurodance trio 
of Natalie Horler, DJ Manian and Yann Pfeiffer (this 
year's World Music Award winner as that nation's 
best- selling act) reaches a new inspirational peak 
with a cover of ubiquitous "What Hurts the Most," 
which in 2006 took Rascal Flatts to No. " at country 
and AC and No. 6 on The Billboard Hct 100. Like 
"Everytime We Touch," which propelled Cascada into 
top 40's top 10 in '06, this track is remixed into a 

frothy uptempo anthem, complete with requisite per- 
cussive thump and an exulted vocal (with 12 mixes in 

all) that leaves the lyric's potential heartbreak in the 
dust. The first single from upcoming sophomore full - 
length "Perfect Day" has already topped out at No. 5 

in Sweden. Wouldr't it be wondrous if American pro- 
grammers renewed their vow in 2008 to put variety 
on the airwaves -or do we really need a fifth entry in 

the top 10 from T- Pain ? -CT 

CASCADA 

CHRISTMAS 

Among the holiday singles at 
radio now are: 

CHRISTOPHER CROSS 
The Best Christmas (4:10) 
Christopher Cross Pecords 

KIMBERLEY LOCKE 
Frosty the Snowman (2:25) 
Curb 

DARYL HALL & 
JOHN OATES 
Take Christmas Back (4:49) 
DKE/lcon /U- Watch/iream On 

KELLIE PICKLER 
Santa Baby (3:13: 
BAIA 

JOSH GROBAN & 
FAITH HILL 
The First Noel (4:33) 
Reprise 

ANNE MURRAY 
Winter Wonderland (3:14) 
Manhattan 

MELISSA ETHERIDGE 
Christmas in America (4:21) 

Island 

JOSS STONE 
All I Want for Christmas (3:13) 

Virgin 

EMMY ROSSUM 
Carol of the Bells (2:38) 
Geffen 
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BY KEN TUCKER 

From The Heart 
Hallmark To Exclusively Sell 
New McEntire Release 

Reba McEntire's new "Love Revival" will be 
sold exclusively at Hallmark Gold Crown stores 
in January and February, making her the lat- 

est in a string of top artists to release holiday - 
related albums through the retailer, Billboard 
has learned. Josh Groban, Michael Bublé and 
Martina McBride have put out Valentine's Day 

sets, while George Strait, Michael McDonald 
and James Taylor have done Christmas re- 
leases. Barry Manilow's "In the Swing of 
Christmas" is currently available at the inde- 
pendently owned stores. 

Ann Herrick, VP of strategic music alliances 
for Kansas City, Mo. -based Hallmark, says that 
artists targeted for the projects are carefully 
chosen. "We do pretty extensive research to 

determine who our artists are," she says, not- 
ing that the company surveys its core con- 
sumers and those who it would like to attract 
into its stores. McEntire, Herrick says, "actu- 
ally came out on the top of our list." 

And while McEntire agreed to participate, 
there was a hitch. "I said, 'I'd love to,' " she re- 

calls, "but the problem is, I didn't have that many 
love songs that I've recorded during my 31 -year 

career, believe it or not." Cliff Williams, who 
works for McEntire, went through her back cat- 

alog and found what they were looking for. 

The set includes McEntire's 1993 duet with 
Vince Gill, "The Heart Won't Lie," which spent 
two weeks at No. 1 on Billboard's Hot Coun- 
try Songs chart. The title cut is an amped -up 
gospel -style piano thumper that first appeared 
on her 2003 set "Room to Breathe." "Some- 
body," a 2004 No. 1, is also included_ 

In addition, the album contains four songs 
recorded exclusively for Hallmark among 

them a stellar version of 
Restless Heart's 1987 No. 

1 single "I'll Still Be Lov- 

ing You." "That's one of 
my all -time favorite 
songs," McEntire says. 

Also induded are three 
songs -"Bad for My 
Own Good," "With You I 

Am" and "Big Blue 
Sky" -that McEntire had 
considered, but never 
wound up using, for pre- 
vious projects. She pro- 
duced the new songs with 
Tony Brown. 

In addition to focused in -store marketing, 
Hallmark will utilize national TV, network radio 
and direct -to- database marketing to promote 
the album's availability. 

At the 3,700 Hallmark Gold Crown stores na- 
tionwide, "Love Revival" will be priced at $7.95 

with the purchase of three Hallmark cards. 
The collaboration with Hallmark "really tar- 

gets the mood," McEntire says. "If you go into 
Hallmark and are looking for romantic, sen- 
timental, seasonal music, then you're going 
to find it there." 

THE 
NATIONAL 

NATIONAL ANTHEMS: 
CRITICS' POLLS AND 
PRICING CAMPAIGN BOOST 
INDIE ROCKERS' SALES 
Album sales industry-wise are down 12% this week, 
from the week containing Black Friday. But Brook- 
lyn indie rock band the National's latest album, 
"Boxer," shoots up 45% and has a 51% gain in digi- 
tal sales, according to Nielsen SoundScan. The 
album, which was released in May on Beggars Ban- 

quet, sold 2,000 copies in the week ending Dec. 2 

and has sold 69,000 in total. 
Beggars Group CEO Lesley Bleakley attributes 

the jump to a recently launched competitive pric- 
ing campaign and the band's appearance on a num- 
ber of year -end critics' polls. Paste magazine se- 

lected "Boxer" as the year's best album and put 
the band on the cover of its December issue, which 
hit newsstands Nov. 26, and Stylus magazine put the 
record at No. 5 on its list. In addition, British publi- 
cation Uncut placed the album at No. 34. 

"We anticipated the timing of the year -end polls," 
Bleakley says, "and made sure to coincide them 
with the timing of the price cut." 

This isn't the first time the National has done well 
in critics' polls. Its 2005 album, "Alligator," came 
in at No. 38 on that year's Village Voice's Pazz and 
Jop critics' poll, with 321 out of 795 critics picking 
it as among the year's 10 best. -Cortney Harding 4 

CHRISTIAN ARTIST PLUMB 
CROSSES OVER TO TOP OF 
THE DANCE CHART 
Mixing church and beats has paid off for Christian 
artist Plumb, whose "In My Arms" (Curb) shoots to 
the top (6 -1) of Hot Dance Airplay this issue, be- 
coming her first No.1 on a Billboard chart. 

"We're always looking for ways to expose 
any of our artists to a bigger format," Curb 

VP of A &R Bryan 
Stewart says. "I love 
dance music, and 
I'm her A &R person, 
so it ends up hap- 
pening a lot. We've 
remixed everything 
from LeAnn Rimes 
to Tim McGraw." 

Plumb, whose real 
name is Tiffany Ar- 
buckle Lee, first hit the 
Christian album chart 
10 years ago. She 

writes grey melodies 
in the Evanescence 
vein, but has an ex- 
pressive, warm voice 

that recalls Sarah McLachlan. The track, a mother's 
cautionary lullaby (she's pregnant with her third 
child), appears in ballad form on her sixth album, 
"Blink," which debuted at No. 23 in October on 
the Top Christian Albums chart. 

It's not Plumb's first dance format success: "Cut," 
another ballad off her 2006 "Chaotic Resolve" 
set, hit No. 5 on Hot Dance Airplay. 

"With a lot of dance music, the lyrics are more 
generic, where Plumb's really writing about peo- 
ple's stories," Stewart says. "People relate to her 
lyrics." -Kerri Mason and Gary Trust 
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KYLI E'S 
KOMMUNITY 
Pop Star's New Social 
Networking Platform Unites 
Fans Over Their Phones 

Kylie Minogue fans now have a new way to indulge 
their obsessions -via mobile phone. Created by 
London firm New Visions Mobile in partnership 
with Minogue's U.K. label Parlophone and com- 
bining universal handset access with the con- 
cept of an Internet fan community, Kylie 
Konnect may well be the first artist -based social 
networking platform of its kind. 

Kyliekonnect.com launched Nov. 2 to coincide 
with the digital release of her single "2 Hearts." 

The site has drawn more than 10,000 users. The 
Australian pop star's new album, "X," meanwhile, 
enters the U.K. album chart at No. 4 this week on 
the strength of 82,000 copies sold. 

At press time, a U.S. release had not yet been 
scheduled. Minogue's last regular -issue studio 
album, "Body Language," hit No. 42 on The Bill- 

board 200 and has sold 170,000 copies stateside, 
according to Nielsen SoundScan. Her biggest U.S. 
release, 2002's "Fever," has scanned 1.1 million 
copies and reached No. 3. 

After joining kyliekonnect.com, members can 
create a profile, write blogs, upload photos, down- 
load content and connect with other fans all over 
the world by mobile phone or Web browser. 
Minogue, a community member herself, maintains 
her own Kylie Konnect profile where fans can ac- 

cess regularly updated news items, blog posts and 
a photo gallery. 

"The people that buy our music cluster very 
quickly around releases," EMI U.K. senior VP 
of digital Simon Gunning says. "What we want 
to do is bring those clusters into connected com- 
munities." Gunning says it's too early to say how 
Kylie Konnect is affecting album sales, and the 
label is still making plans for utilizing the new 
fan club. "The next step is to find a way to reward 
the consumers and give them incentive to stay 
inside the community." 

For now, Parlophone will keep the site updated 
with exclusive features and content, including 
music, video, news, tour information and contests. 
Kylie Konnect furthers the concept of the Lily Allen 
Loyalty Club, a mobile- access fan site that Par - 
lophone and New Visions launched in 2006, which 
offers members points toward exclusive prizes. 

New Visions business development director 
Julia McNally says the benefits of artist -based 
mobile networking are potentially great, if still 
largely theoretical. 

"There's an opportunity here for the labels 
to sell content directly to the fans," McNally 
says, contrasting the new model with existing 
deals where labels license mobile networks to 
distribute content for them. "The application 
could be transferred to any artist, club or event 
where the mobile phone might be used as a 

marketing tool." ® 
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.1 W EEICLY ROUN 3UP 
OF NOTABLE CHART 

ACHIEVEMENTS 

LET ME ROLL I 
yl EF 

- 'ECOrded 
duri ig his in -store stint June 
27 a t Amoeta's Hollywood 
location and sold only in 
independent stores- enters 
Tmp Tastemaicers at Nc 15. The¡ 
care -panel chart garners sa es, 
dáta from in die stores and 

nal chains. 

s mc. 
time of the year 

aga n, as "Frosty the 
Sno Nman" tecomes har thi- 
Adult Contemporary Is o. 1 in 
three years; all three are 
toll Jay titles. It also marks 
100th song to top the =ha 
since it swit :hed to Nielse 
BD! data in July 1993. 

Juanes "4le Enamcra" h. Ids 
of Po.1 fora 

Songs, on Hot Lathe tF e 

Ion Jest reiç n atop the list 
2007. He maves ahead of 
Enrique Iglesias' " Dirvelo," 
which led the page fo 11 

nor consecitiveweeks. 

CHAR1' 
BEAT 

»When Garth Brooks' More 
Then a Memory" entered Hot 
:ountry Songs at No.1, t became 
the first song in the history of his 
_hart to debut at the top. Nov, 
Fred Bronsoi reveals the song 
may be settiig another . inique 
rec,rd. Since "More" has never 
fall an out of the top 10 end is i- its 
14t -i week on the tally, if couic 
become the first song it this 
chart's existence to speed its 
entire run inside the top 10. Tt e 

full explanation can be found n 

Chart Beat online. 

»Bronson also congratulate! the 
folks at Curt Records fc r their first 
No. 1 on Hot Dance Airplay, courtesy 
of Plumb (see story, page 38) 

»Plus, thet'a's chart news about 
Justin Timberlake's latest 
achievement. 

aRead Fred Bransoa 
every week at 
bil board.con /fred. 

Over the CoLinter 
GEOFF MAYFIELD gmayfield@billboard.com 

Post Turkey Blues; Groban approaches Elvis 
In rase you're wondering, 2000 is when 
a certain holiday tide turned. Since 
then, the fourth quarter has been less 
fun for merchants who sell music. 

Although it marked the fattest year 
of album sales tracked in Nielsen 
SoundScan history, including the 
biggest sales week ever measured dur- 
ing the Christmas frame, 2000 was also 
a year when a troubling trend began. 

Prior to that year, volume would 
spike during Thanksgiving week and 
then continue to build each week from 
then through the Christmas stanza. 
Even in years when the week after 
Thanksgiving was void of top 10 starts 
by new releases on The Billboard 200 - 
as was the case in each year from 1995 

to 1997 and aga:n in 1999 -volume for 
the post- turkey frame managed to 
edipse the album sales clocked dur- 
ing the November holiday's frenzy. 

But, in every year from 2000 on, the 
week after Thanksgiving represents a 

speed bump on toe way to the Christ - 

mas week's peak, a streak maintained 
by the numbers posted on Market 
Watch, seen below on this page. 

Even in 2003, when the week after 
Thanksgiving -Drought a then- career- 
high frame of 618,000 for Alicia Keys 
as The Diary cfAlicia Keys" bowed at 

No. 1, or a year later when 368,000 
made a No. 1 start for Jay -Z and Linkin 
Park's "Collision Course," volume 
lagged behind the holiday week's pace. 

One cause for the shift has to be the 
increased focus on Black Friday sales, 
which finds discount -driven music sell- 

ers like Wal -Mart and Circuit City 
slashing some high -profile releases to 
as little as $5. With those kinds of sales 
spiking Thanksgiving -week traffic, a 

step down in volume becomes in- 
evitable, especially in a week like that 
chronicled this issue, when the Hot 
Shot Debut starts as low as No. 50. 

THE HIGHEST BOUGH: Celine Dion, 
Christina Aguilera, Garth Brooks, 
Harry Connick Jr., Whitney Houston 
and Sarah McLachlan. That's just a few 

of the multiplatinum artists whose 
Christmas albums failed to reach No. 1 

on The Billboard 200 between 1994, 
when Kenny G's "Miracles -The Hol- 
iday Album" rang the bell, and last week, 
when Josh Groban's "Noel" became 
the first since then to do so. 

Groban returned to "The Oprah Win- 
frey Show" in the same week he visited 
"Good Morning America" and NBC's 
"Christmas From Rockefeller Center" 
special, while ABC used his treatment 

of "I'll Be H arne for Christmas" to ac- 

company a montage of messages from 
troops stationed _n Iraq. All that TV ex- 

posure gene fa :ee Greatest Gainer hon- 
ors with an increase of 134,000. 

More than that, Groban's new total 
of 539,000 copies represents one of the 
largest weeks logged by a :-toliday album 
since Nielsen ScundScan set up shop 
in 1991. Kenny G's 'Miracles" topped 
Groban's current total for three weeks, 
the largest cftose being 819,000. No 

other Christmas album in SouncScan 
history clocke i a week as large as 
Groban's sum. 

If he holes or to No. - next week- 

1Ulrket Wa ̀ \ill A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ADAMS ALBUMS" 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

TiisWeek lust Year 

flange 

12,265,000 1,033,000 

13,961,000 1,063,000 

-12.1% 

14,757,000 

-16.9% 

-2.8% 

759,000 

36.1% 
'Digital album sales are aeo counted within album s.,!es. 

15,173,000 

16,742,000 

-9.4% 

11,351,000 

33.7% 

Weekly Album Sales (Million Units) 
35 

30 

25 - 2037 

20 

15 

10 

E 

0J F M A M J J A S O N D 

2006 2007 CHaNGE 

OVERALL UNIT SALES 
Albums 

Digital Tracks 

Store Singles 

Total 

Albums w/TFA' 

500,471,000 428,018,03C 

513,992,000 750,615,000 

3,438,000 2,015,00C 

1,017,901,000 1,180,648,00C 

551,870,200 503,079,90C 

as Nielsen SoundScan's Dec. 5 Build- 
ing chart strongly suggests -his "Noel" 

will be the first to lead Billboard's 
album chart for three consecutive 
weeks since Elvis Presley's "Elvis' 
Christmas Album" did so in the last 
three issues of 1957. 

Finally, Groban's half -million -plus 
week brings volume for the top 100 
holiday albums tD 1.92 million. the best 
frame for that category since -he week 
ending Dec. 14 2003 (1.96 million), 
when Connick's "Harry for the Holi- 
days" led with 129,000. 

GLOBAL EXPANSION: Billboard.biz 
broadens its international scope with 
the addition of digital tracks charts from 
a dozen European markets, Drovided 
by Nielsen SoundScan International. 

Joining the Web site's weekly menu 
are lists from Belgium, Denmark, Fin- 
land, France, Greece, Ireland. Italy, the 
Netherlands, Norway, Portugal, Spain 
and Sweden, which will be updated 
each Thursday with the rest of Bill- 

board's charts. 
In the magazine, Hits of tie World 

will soon be redesigned so that we can 
rotate one of the new charts each week 
to complement the Euro Digital 
Tracks log. 

Fr. week ending Dec. 2, 2007 Figures are rounded. 
Compiled from a national sample of retail store and rack 
sa es reports collected and provided by 

11iCÏS(51 

SoundScan 

Distributors' Market Share: 
11/05/07 -12/02/07 

-14.5% 

45.0% LMG Sony BMG r WMG I Indies EMI 

-'1.4% 
16.0% 

-8.8% 
'Includes track equivalent album sales (TEA) with 10 track: down) tad. equivalent 
to one album sale. 

ALBUM SALES 

'06 ._.....:. 

'07 428.0 million 

SALES BY ALBUM FORMAT 

(D 469,646,000 381,949,000 -13.7% 

Total Albums 

Current Albums 

Digital 28,935,000 44,867,0000 55.1% 

Cassette 1,051,000 261,000 -75.2% 

J Other 839,000 941,000 12.2% 

Go to www.billboard.biz for complete chart data 39 
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Long Road Out Of Eden El 

Reba Duets 

Hannah Montana El 

Minutes To Midnight El 

All That Is Within Me 

The Coolest Kidz Bop Christmas Ever! 

Motown: A Journey Through Hitsville USA 

It Won't Be Soon Before Long R 

See Charts Legend Far rules and explanations. s 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

DEC 

SALES DATO 
COMPILED ®Y 

I1ICISCI- 

SoundSc3n 

4 

I 2 8 

5 lì 

2 1 

5 1 5 

6 6 14 

O 12 151 

8 a 3 

7 9 

21 19 

11 9 10 

12 13 16 

13 16 7 

14 20 2 

15 24 31 

16 18 18 

ARTIST 
IMP -, CE I II NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
2 WIC8 

GREATEST 
GAINER 

JOSH GROBAN 
43'REPRISE 231548; WARNER BROS. 18.98 

EAGLES 

ALICIA KEYS 
. .. ,. 98) 

VARIOUS ARTISTS 
EMI '.1 BMG STRATEGIC MARKETING GROUP UNIVERSAL /ZOMBA 10765 /CAPITOL 118.981 

4 GARTH BROOKS 

As I Am 

NOW 26 

The Ultimate Hits 

SOUNDTRACK 
WALT DISNEY 00(11 1 V 581 

MILEY CYRUS Hannah Montana 2 (Soundtrack) /Meet Miley Cyrus la 
WALT DISNEY /HOLLYWOOD 000465 (23.981 

CELINE DION Taking Chances 

3 

High School Musical 2 © 1 

CARRIE UNDERWOOD 
l 98) 

Carnival Ride 

MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHUNE 127 18 981 

CHRIS BROWN 
JIVE 120 .!.. iI 

TAYLOR SWIFT 

LED ZEPPELIN 

RASCAL FLATTS 
LYRIC STREET GOUbó4 HOLLYWOOD (18.98) 

JONAS BROTHERS 
HOLLYWOOD 000282 ,1 .5 98? 

Christmas Song fi 10 

Exclusive 4 

Taylor Swift fi 6 

Mothership 7 

Still Feels Good 1 

Jonas Brothers 5 

Coco U 5 
COLBIE CAILLAT 
UNIVERSAL REPUE, _ IIh1RG (10-98) 

17 14 8 
CI JAY -Z 

ROC- A- FELLA/DEE JAM 010229 /IDJMG (13 98) 

18 10 - 8 JORDIN SPARKS 
79 /JIVE 18752/ZOMBA (18.98) 

4. KEITH URBAN 
CAPITOL NASHVILLE 07685 (18 98) + 

19 11 

20 25 

21 23 

® 36 47 

® 44 48 
TOBY KEITH 

American Gangster 

Jordin Sparks 10 

Greatest Hits 11,' 

SUGARLAND 
MERCURY (NASHVILLE) 007411 /UMGN (13.98) 

REBA MCENTIRE 
MCA NASHVILLE 00890341MGN (13.98) 

SOUNDTRACK 
WALT DISNEY 861698 (18 98) C1 

- 981 
A Classic Christmas 

24 30 25 ROBERT PLANT ALISON KRAUSS 
ROUNDER 619075' (18.99 

Raising Sand 

25 22 11 
/14! DANE COOK Rough Around The Edges: Live From Madison Square Garden 

PACE 
SETTER 

75 85 64 
JUSTIN TIMBERLAKE 

28 17 

FutureSex/LOVeSOunds © 
JAMES TAYLOR 

_s 98 CD /DVD) + 

28 27 26 
KEYSHIA COLE 

GEFFEIS 009475`/150 (13.98) 

Enjoy The Ride © 4 

23 

2 

11,. 

One Man Band 17 

Just Like You 2 

29 26 38 FERGIE 
-490. IGA 73 98) 

30 37 24 
ANDREA BOCELLI 

RSAL CLASSICS GROUP (18 98) + 

31 35 

® 45 

The Dutchess EI 2' 

The Best Of Andrea Bocelli: Vivere 9 

SOUNDTRACK 
AA41 LIbNEY St '42S 12.98) 

High School Musical D 1 

VARIOUS ARTISTS 
WALT DISNEY 100H 1F AP 

Disney Channel Holiday 32 

33 29 1$' T GEORGE STR AI 
P.fA ). -. 13981 g. 

CD 47 42 
VARIOUS ARTISTS 
El' ,, ,. E.1RAI)CK5 (13.981 

35 17 - ONEREPUBLIC 
r.:qA 113 98) 

36 32 29 
SOULJA BOY TELLEM 

37 

38 

98) 

22 More Hits 13 

Stockings By The Fire 34 

Dreaming Out Loud 1y,j 

souljaboytellem.com 4 

33 49 
DAUGHTRY 

43 39 
NICKELBACK 

SOUNDTRACK 39 48 

Daughtry © 1 

All The Right Reasons 0 

WALT ) - -..981 
Enchanted 3 

Q 50 77 ® SOUNDTRACK 
NEW LINE 390891' ' 

41 41 23 
©BRITNEY SPEARS 

JI'JE 1 r:120M0 131 

CD 

54 59 

57 40 

49 32 

45 34 

Q 88 

47 

48 

49 

19 

Hairspray 2 

Blackout 2`" 

LARRY THE CABLE GUY 
/NER BHI ',::S HVILLEI 276156 WRN (18 -981 

PAUL POTTS 
AMA . 

) -CN9 MUSIC (18.98) 

Christmastime In Larryland 42 

One Chance 23 

Everything Is Fine 5 JOSH TURNER 
09-904 'UAiGN (13 981 

KID ROCK 
18 98) 

Rock N Roll Jesus 

_ 
©TAYLOR SWIFT Sounds Of The Season: The Taylor Swift Holiday Collection (EP) 

N11 - .'i5 BIG 1ACIII4L if) 981 

39 34 

BEYONCE 
COLUMBIA 90920'SONY MUSIC (18.98) 

KANYE WEST 
ROC -FELLA DEF JAM 009541 /IDJMG (13 98) 

48 

B'Day I© 1 

Graduation E3 1 

40 44"® KENNY CHESNEY 
BN 1414' SRN 18 98 

HOT SNOT 1 PITBULL 
Kamm FAMOUS ARTISTS 60'!Tó'7 (18 981 

Just Who I Am: Poets & Pirates 

The Rnatlift 50 

The album shifts 

539,000 this 

week (up 33 %) 

following trio of 

TV appearances. 

Y ) 

At No. 2, the 

Eagles fly with 

313,000 and a 

70% spike atter 

"60 Minutes" 

profile on Nov. 

20 (see Between 

the Bullets, 

page 48). 

The set zooms 

with a 120% 

increase after it 

was reissued 

last week with 

additional tracks 

and a DVD. 

Mannheim 

Steamroller (No. 

10) collects its &' 

third top 10 !. 

album as its 

latest jumps 1 

24% in the 

march toward( 

Christmas. 

Mudvayne's 

latest debuts 

at No. 51 with 

22,000. A fan - 

directed 

odds'n'sods 

collection, it 

includes a cover 

of the Police's 

"King of Pain." 

52 

54 

55 

.. 
Y. o ARTIST 

.a.3 Ni 3Ió ilc1PR'NI 8 NUMBER ' DISTRIBUTING LABEL (PRICE) 

III MUDVAYNE 

55 37 a BRUCE SPRINGSTEEN 
COUM1I9IF ' 

65 - © SOUNDTRACK 
JIVE 19075/ZOMBA (18.98) 

46 12 
THE KILLERS 
ISLAND 010226' /IDJMG (13 98) 

59 52 

56 15 

78 

58 51 

72 

60 

87 

27 

84 

Title 

By The People, For The People 

v+ r 
ca 1146 

Magic 111 

This Christmas . 
u Sawdust 

LINKIN PARK 
MACHINE SHOP 44477 /WARNER BRCS 118.98) 717. 

MERCYME 
INO /COLUMBIA I2573:50NY MUSIC (15.981 ±) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89155 (18.98) 

BOYZ II MEN 
DECCA 009444 (17 98) 

MICHAEL W. SMITH 
REUNION 10123 (13 98) 

58 70 PARAMORE 
FUELED BY RAMEN 159612)80 (13 98) 

61 38 64 ®CASTING CROWNS 
BEACH STREET 10117/REUNION 117 981 

62 68 

63 64 

64 

72 

45 

27 

Its A Wonderful Christmas 5S, 

RIOT! 11 

The Altar And The Door Z 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197 RMG (18 98) 

MATCHBOX TWENTY 
MELISMA/ATLANTIC 297340'/AC (19.98) 1 ±. 

Exile On Mainstream 

52 50 ® TIMBALAND 
.,1031 EY BLAI (;Ro '.U'INmRSCOPE 008594'/IGA (13.98) 

83 71 ® MICHAEL BUBLE 
.':IR 3R0S (18.98) 

66 67 51 
J. HOLIDAY 

67 70 68 
MAROON 5 

IONE 00U_ß 

68 62 66 

Timbaland Presents Shock Value 

Some Hearts 0 2 

5 

Call Me Irresponsible R f 
PITOL (12.98) 

Back Of My Lac' 

IUA (18.98) 

50 CENT 
E.H.. ,F TFRMATH INTERSCOPE 508931' IGA (13.98) Curtis 

69 71 63 
' FOO FIGHTERS 

8 98) 
Echoes, Silence, Patience & Grace 

96 80 ERIC AP 
.EPRISECL2!1TON 'I W 

71 

ARNER BR05 (25.98) 
Complete Clapton 14 

53 76 
RIHANNA 
SRP'DEF JAM 008968- IDJMG (13.981 

Good Girl Gone Bad R 24 

74 61 
CI BON JOVI 

',II YISLAND 008902: UMGNIOJMG I13 98) 

56 78 VARIOUS ARTISTS 
}VIDENT- INTEGRITY /EMI CMG 96677' SPARROW (19.98) 

74 76 91 
AVIG ® AVRIL L 

'11= 
'), (18NE 980. 

75 63 33 

72 

73 

78 79 56 

77 89 81 

GOO GOO DOLLS 
WARNER BRD5. 144444 (11.98) 

SEETHER 
WIND -UP 13127 (18.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 07171 /SBN (18.98) 

Lost Highway E 1 

WOW Hits 2008 

The Best Damn Thing E 

Greatest Hits Volume One The Singles if 
Finding Beauty In Negative Spaces 9 

5th Gear 3 

i0 152 192 3 
VARIOUS ARTISTS WOW Gospel Christmas 
VERITY /WORD- CURB /EMI CMG 95761 /EMI GOSPEL (20.98) 

O 170 _ © ELLIOTT YAMIN 
NBC 70011 EX/HICKORY (6.98) 

Sounds Of The Season: The Elliott Yamin Holiday Collection (EP) 

80 42 _ © FREEWAY 
ROC-A-FELLA /DEF JAM 004853' /I0JMG (13.98) 

CD 110 127 © ELVIS PRESLEY 
SONY BMG SPECIAL PRODUCTS 52871: MADACY (21.98) 

e 142 - a VARIOUS ARTISTS 
BNA 13016/S8N (18.98) 

83 80 67 a [VAN 
MORRISON Still On Top - The Greatest Hits 

xaH P(1331)011 010070)UME (13 -98) 

84 92 55 g SANTANA 
COLUMBIA 66293)RMG IIR 981 

O ®0 VARIOUS ARTISTS 
HII I . 

e 102 69 a LEANN RIMES Family 
CURB 78994 (18.981 

6; . 95 a THE NAKED BROTHERS BAND 
NICK /COLUMBIA. ' 

an : 57 

78 

Free At Last 42 

Home For The Holidays 81tï 

Hear Something Country: Christmas 82 

4 
Ultimate Santana 8. 

Christmas Number l's 

89 

90 

91 

86 

10 

The Naked Brothers Band (Soundtrack) 

JILL SCOTT 
HIDDEN BEACH 90) 11A.981 + The Real Thing: Words And Sounds Vol. 3 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428' /UMRG (10.981 

al 58 5 
AVENGED SEVENFOLD 
HOPELESS 303804' /WARNER BROS (18.98) 

98 90 CI FINGER ELEVEN 
WIND -UP 13112 (18 -98) 

118 119 
MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHO.RL 

93 61 - AMY WINEHOUSE 
UNIVERS- '.I PUBLIC i 

129 143 © 
TRANS -SIBERIAN ORCHESTRA 

AV 1, - 989963 EX. A0 (6.951 

D VARIOUS ARTISTS 
105 136 

R /491 (9 98) 
Disney's Karaoke Series: Hannah Montana 95 

97 145 Ell 
GUTRELIENT 

K Let It Snow Baby...Let It Reindeer 96 
E:. APItOL (18.98) 

85 60 © VARIOUS ARTISTS NOW Party Hits! 60 
EMI SW. TRATEGIC MARKETING GROUP /UNIVERSAL/ZOMBA 10767 /CAPITOL (18.98) 

69 41 
Il WISIN & YANDEL 

MACHETE 0' 193 (16.98) 
Wisin Vs. Yandel: Los Extraterrestres 14 

CO 108 - © SOUNDTRACK 
COLUMBIA 87796 SONY MUSIC (16.981 

94 74 
GARY ALLAN 
ACA T.Y9VIL I )' 

96 

97 

98 

Back To Black E 

Avenged Sevenfold 

Them Vs. You Vs. Me 31 

23Y 

4_ 

4 

Christmas: Traditions 92 

Frank 61 

Trans -Siberian Orchestra (EP) 90 

100 

August Rush 9Q' 

L um 05 113 981 
Living Hard 3 

THE BILLBOARD 200 ARTIST INDEX JIM 

BROOKS DUNN . 1394 

50 CENT _ 68 ANGELS AND THE BEATLES ....151 
. 

IIIIIIIIMIIIIIIIN AIRWAVES 124 BEYONCE 47 

AC DC 16.9 RODNEV ATKINS 142 BIG 8 RICH 193 

YOLANDA ADAMS ...1711 AVENGED SEVENFOLD ...90 JAMES BLUNT ..116 
AKON 161 AVENTURA 144 ANDREA BOCELLI _.30 
JASONALDEAN 181 BON JOVI 72 

GARY ALLAN 10,1 0 CHRIS BOTT) 106 

ALTER BRIDGE 191, BABY BASH 184 BOYS LIKE GIRLS .. 148 

_18a BACKSTREET BOYS 169 AOVZ II LAIEN 58 

GARTH BROOKS 5 

CHRIS BROWN 11 

MICHAEL RUBLE 65 

RUCKCHERRY 172 

JIMMY BUFFETT 154 

COLBIE CAIILAT 16 

CASSIDY 146 

40 I Go to www.billboard.biz for complete chart data 

CASTING CROWNS 

CELTIC WOMAN 
THE CHEETAH GIRLS 
KENNY CHESNEY 

ERIC CLAPTON .... 
COHEED AND 

CAMBRIA . 

KEYSHIA COLE 

COMMON ... 
DANE COOK .. 
BILLY RAY CYRUS 

.61 MILEY CYRUS 

173 
185 

.49 

.70 

165 

28 

156 

25 

138 

7 SARA EVANS 114 a 
FALL OUT BOY 102 DAUGHTRV 37 

DETHKLOK 163 

CELINE DION 8 

DURAN DURAN 158 

BOB DYLAN 177 0 
EAGLES.. .,.. ... .2 

FEIST ..........122 
FERGIE 29 

FINGER ELEVEN 91 

FLYLEAF .....,.., 117 

JOHN FOGERTY 119 

F00 FIGHTERS 69 

ARETHA FRANKLIN 105 

FREEWAY _ _ _ . _ 80 

KID ROCK ..c ..45 LED ZEPPELIN 13 JOHN MAYER 110 

GAITHER VOCAL BAND JARS OF CLAY 130 KIDZ BOP KIDS 57, 103 ANNIE LENNOX 192 REBA MCENTIRE 21 

AND ERNIE HAASE 8 JAY -Z 17 THE KILLERS 54 LIFEHOUSE 195 TIM MCGRAW ...121. 137 

SIGNATURE SOUND ..187 J, HOLIDAY 66 SEAN KINGSTON 127 LINKIN PARK 55 MERCYME 56 

G00 GOO DOLLS 75 JIMMY EAT WORLD ...191 DIANA KRALL 140 LITTLE RIG TOWN ....133 MIA 167 

DAVID GRAY 171 JONAS BROTHERS 15 ALISON KRAUSS 141 CHRISETTE MICHELE ..152 

JOSH GROBAN ....1, 118 JUANES 150 © JONI MITCHELL 155 

BARRY MANILOW ....159 MONTGOMERY 

111.11111101.1.11111 PATTILABELÖ MANNHEIM GENTRY ...,, ... ..194 

FAITH HILL .. ..... 123 TOBY KEITH 23, 161 MIRANDA LAMBERT ..180 STEAMROLLER ...10.92 SARAH MOORE/MICHELLE 

ALICIA KEYS 3 LARRYTHE CABLE GUY . 42 MAROON 5 67 AMATO /MICHELLE 

AVRIL LAVIGNE 74 MATCHBOX TWENTY .63 LINDAHL ..... ...170 

Data for week of DECEMBER 15, 2007 CHARTS LEGEND on Page 54 
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311 stations. comprised of top 40. Lilt contemporary, RAB /hip -hop, country. rock. gospel. smooth jazz Latin. and Christian 
re electronically monitored 24 hours a day. 7 days a week. This data is used to compile The Billtaard Hot 100. 

THE PRETENDER 
FOO FIGHTERS I ROSWELL/RCA/RMGJ' 

57? 
AUUL7 TOP 40.. 
a TITLE 

ó ARTIST (IMPRINT / PROMOTION LABEL) ® BUBBLY 
COLUIE CAILLAT (UNIVERSAL REPUBLIC) 

1 
© 

2 24 WHO KNEW 
PINK (LAFACE / ZOMBA) 

3 3 18 
OVER YOU 
DAUGHTRY (RCA /BMG) 

CO 4 20 

5 5 18 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA/ATLANTICI 

WAKE UP CALL 
MAROON 5 ARM OCTONE/INTERSCOPE) O 6 9 APOLOGIZE 
TIMBALANO FEAT. ONEIIEPLIBIIC (MOSLEY/BLACKGROUND'ATERSCI P_ © 

7 12 INTO THE NIGHT It SANTANA FEAT. CHAD KROEGER (ARISTA RING) 

O 8 19 

o-E 
9 19 

10 11 31 

11 10 26 

?2 12 18 

'í3 14 15 

114 13 20 

15 15 31 

17 B 

o16 11 

O 18 6 

o 19 19 

17 20 11 

o 22 4 

CD24 4 

O 23 5 

¿¿24 21 13 

'VI/ 27 

PARALYZER 
FINGER ELEVEN ,WIND 

PICTURES OF YOU 
THE LAST GOODNIGHT (VIRGIN) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

BIG GIRLS DON'T CRY 
FERGIE (WILL .I. AM /A &M /INTERSCOPE) 

HER EYES 
PAT MONAHAN (COLUMBIA) 

LOVE SONG 
SARA BAREILLES /EPIC) 

DREAMING WITH A BROKEN HEART 
JOHN MAYER (AWARE COLUMBIA) 

HEY THERE DELILAH 
PLAIN WHITE IS (FEARLESS /HOLLYW000h 

SORRY 
BUCKCHERRY (ELEVEN SEVEN'ATL ANTIC 'I 45Th 

LOST HIGHWAY 
BON JOVI (MERCURY /ISLAND 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BROS.) 

CALLING YOU 
BLUE OCTOBER (UNIVERSAL MOTOWNI 

BREATHE IN BREATHE OUT 
MAT KEARNEY (HOLLYWOOD 

WHATEVER IT TAKES 
LIFEHOUSE (GEFFEN) 

Úl 

TATTOO 
JORDIN SPARKS (19 /JIVE / ZOMBA) 

THE WAY I AM 
INGRID MICIUIELSON (CABIN 24 /ORIGINAL SIGNAL/F1. 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

1 
U1 

1tr 

3 TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLI.. 

ni, 
BD 

LAY 
[TORE) BY 

Isen 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

LEGEND FOR N071oo AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: -0p Selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data is used to compile both 
The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 73 adult top 40 stations. 107 adult contemporary stations and 71 modern rock stations are electronically monitored 24 hours a day,. 

7 day, a week. See Chart Legend for additional rules and explanations. _' 2007, Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

DEC 
C 

I-1U 'I UA AIRPLAY. 

r3 

0 
0 

3 3ó 

3 

2 12 

3 3 12 

4 4 12 

5 13 

6 12 

10 7 

13 10 

11 15 

18 7 

11 7 19 

17 18 

0 

13 9 12 

ta 8 25 

15 16 26 

17 12 14 

E 

26 7 

18 14 21 

19 15 20 

20 20 15 

21 19 15 

22 23 9 

23 21 21 

24 25 14 

0 27 7 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL) 

WK15 
NO ONE 
ALICIA KEYS (MBK /J /RMG) 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE /ZOMBA) 

APOLOGIZE 
TIMBALAND FEAT. ONEREPUBLIC IMOSLEY'BLACKGROUND /INTERSCOPE) 

GOOD LIFE 
KANYE WEST FEAT. T -PAIN (ROC -A- FELLA /DEF JAM/II/MG) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -TO (SRP /DEF JAM /IDJMG) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC, 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

CAN'T HELP BUT WAIT 
TREY BONGO (SONG BOOK /ATLANTIC) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA /HMG) 

CLUMSY 
FERGIE (WILL I AM /A &M /INTERSCOPE) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 

THE WAY I ARE 
TIMRALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE /ZOMBA) 

HYPNOTIZED 
PLIES FEAT. AKON (BIG GATES /SLIP -N -SLIDE ATLANTIC) 

SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELDEM (COLLIPARK/INTERSCOPEI 

STRONGER 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

OVER YOU 
DAUGHTRY (RCA/RMG) 

BABY DON'T GO 
FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM /DEF JAM/IDJMG) 

SHOULDA LET YOU GO 
KEYSHIA COLE INTRODUCING AMINA (IMANI /GEFFEN) 

WHO KNEW 
PINK (LAFACE /20MBA) 

DON'T BLINK 
KENNY CHESNEY (RNA) 

TATTOO 
JORDAN SPARKS 

28 

3<'. 

CD 

33 

3 3ó 
45 4 

30 10 

28 8 

39 9 

22 17 

43 7 

35 13 

32 15 

34 29 15 

35 24 29 

31 13 

36 12 

42 13 

44 9 

38 6 

47 6 

33 1& 

55 2 

54 4 

o 62 3 
SUFFOCATE 
J HOLIDAY (MUSIC LINE/CAPITOL) 

46 40 14 

MIi/ 51 6 WINNER AT A LOSING GAME 
RASCAL FLATTS (LYRIC STREET) 

o 49 4 

o 48 9 

50 34 11 

TITLE 
ARTIST ,IMPRINT / PROMOTION LABEL) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK /J /RMG) 

I'M SO HOOD 
DJ (HALED (TERROR SQUAD /KOCH) 

SOULJA GIRL 
SOULJA BOY TELCEM (COLLIPARK /INTERSCOPE) 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE) 

SO SMALL 
CARRIE UNDERWOOD (ARISTA / ARISTA NASHVILLE) 

JUST FINE 
MARY J. ELIGE (MATRIARCH /GEFFEN) 

HOW 'BOUT THEM COWGIRLS 
GEORGE STRAIT (MCA NASHVILLE) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA.ATLANTIC' 

MORE THAN A MEMORY 
GARTH BROOKS (PEARL /BIG MACHINE) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

WAKE UP CALL 
MAROON 5 (A &M /OCTONEINTERSCOPEI 

FIRECRACKER 
JOSH TURNER (MCA NASHVILLE) 

FALL 
CLAY WALKER (ASYLUM -CURB) 

WHAT DO YA THINK ABOUT THAT 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

ROC BOYS (AND THE WINNER IS)... 
JAY -Z (ROC- A- FELLA/DEF JAM /IDJMG) 

STAY 
SUGARLAND (MERCURY (NASHVILLE)) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

FLASHING LIGHTS 
KANYE WEST FEAT. DWELE (ROC -A- FELLA /DEF JAM /IDJMG( 

GIRLFRIEND 
BOW WOW A OMARION (T. (LG./COLUMBIA) 

LIVIN' OUR LOVE SONG 
JASON MICHAEL CARROLL (ARISTA NASHVILLE) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA 

EVERYBODY 
KEITH URBAN (CAPITOL NASHVILLE) 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIZZ HERTZ (FULL SURFACE /J /RMG) 

(Har DiGrrAL SONGS,. 

O 
-, TITLE 

á3 3ó ARTIST IMPRINT 1 PROMOTION LABEL) 

LOW 
FLO RIDA FEAT T -PAIN IOTA AYA ArLANTH 

NO ONE 
ALICIA KEYS ,r; BF '.1N1u 

2 1 

3 

4 4 

5 6 

12 

18 

7 

7 

6 5 21 

7 8 10 

8 9 21 

9 7 20 

24 18 

11 10 19 

13 

W 

14 7 

li. 13 

16 5 

17 15 

16 13 14 

17 12 19 

18 19 9 

19 15 12 

W 41 5 

21 21 26 

22 20 10 

23 22 9 

24 18 12 

O 42 2 

APOLOGIZE 
TIMBALANO (MOSLEM /BLACKGROUND /INTERSCUI - 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE / ZOMBA, 

CLUMSY 
FERGIE (WILL .I.AM /A &M /INTERSCOPE) 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELLER (COLLIPARK /INTERSCOPE! 

TATTOO 
JOROIN SPARKS (JIVE / ZOMBA) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

ALL I WANT FOR CHRISTMAS IS YOU 
MARIAN CAREY (COLUMBIA) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA /RMG) 

LOVE LIKE THIS 
NATASHA BEDINGREID FEAT SEAN KINGSTON ( PHONOGEN" .I) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA/ATLANTIC) 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AKGN. LIL WAYNE A NIIA (COLUMBIA) 

I DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM) 

GOOD CHARLOTTE (DAYLIGHT EPIC) 

STRONGER 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

INTO THE NIGHT 
SANTANA FEAT. CHAD KROEGER (ARISTA,RMG) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -TO (SRP /DEF JAM / IDJMG) 

PIECE OF ME 
BRITNEY SPEARS (JIVE/20MBA) 

THE WAY I ARE 
TIMBALAND FEAT TER NILSON (MOSLEY/BLACKGROLNO /INTERSCOPE) 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE) 

I'M SO HOOD 
DJ (HALED (TERROR SQUAD /KOCH) 

GOOD LIFE 
KANYE WEST FEAT. ,-PAIN (ROC- A- FELLA/DEE JAM ID.V. 

MISTLETOE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

r3 

o 
o 
28 

30 

CD 

CD 
33 

34 

35 

CD 
38 

39 

40 

42 

43 

47 

y < TITLE 
á3 3 ARTIST (IMPRINT / PROMOTION LABEL) 

35 3 
JUST FINE 
MARY J. BLIGE (MATRIARCH: GEFFEN) 

28 

72 2 

25 32 

32 < 

68 1) 

23 15 

33 . 

31 8 

43 J 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/Z0 MR: 

HYPNOTIZED 
PLIES FEAT. AKGN (BIG GATES /SLIP -N- SLIDE /ATLAN IIC, 

SAY 
JOHN MAYER (AWARE;COLUMBIA) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

GET BUCK IN HERE 
DJ FEUD FEL FEAT. MOT. AKON, LW*CNS A LA JON (ISLAND URBAVIO MGI 

CHRISTMAS EVE (SARAJEVO 12/24) 
TRANS -SIBERIAN ORCHESTRA (LAVA /ATLANTIC) 

OVER YOU 
DAUGHTRY (RCA /RMG) 

TAKING CHANCES 
CELINE DION (COLUMBIA) 

STAY 
SUGARLAND (MERCURY (NASHVILLE¡) 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BROS.i 

WITH YOU 
CHRIS BROWN (JIVE / ZOMBA) 

27 10 
GIMME MORE 
BRITNEY SPEARS (JIVE /ZOMBA) 

26 33 

38 10 

58 2 

37 .1 

36 7 

-i0 

48 :32 

29 4 

34 16 

1 

- 3 

BIG GIRLS DON'T CRY 
FERGIE WILL I. AM ARM INTERSCOPE) 

DUFFEL BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJL1G 

THIS CHRISTMAS 
CHRIS BROWN (JIVE / ZOMBA) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

AYO TECHNOLOGY 
50 CENT (SHADY AFTERMATH / INTERSCOPE) 

ROCKIN AROUND THE CHRISTMAS TREE 
BRENDA LEE ( DECCA, MCA /UME) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

WALL TO WALL 
CHRIS BROWN (JIVE / ZOMBA) 

WAKE UP CALL 
MAROON 5 (A&M /OCTONE INTERSCOPEI 

WORK THAT 
MARY J. BLIGE (MATRIARCH. GEFFEN) 

JINGLE BELL ROCK 
BOBBY HELMS (DECCA /MCA /UME) 

GO GIRL 
PITBULL FEAT. TRINA & YOUNG BOSS IFAMOLá ARTISTS FV II 

R7 
áW 

WZU TITLE 
ís-3 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

51 45 9 
SHAWTY IS DA SH *! (10) 
THE -DREAM (DEF JAM /IDJMG) 

CD49 3 

59 2 

CD_ 
;7 CHRISTMAS CANON 

TRANS- SIBERIAN ORCHESTRA (ATLANTIC'LAVAI 

55 30 4 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS ,MBK J HMG) 

THAT'S HOW YOU KNOW 
AMY ADAMS (WALT DISNEY) 

O 57 10 

o 63 2 

IC) 
DON'T SHOOT ME SANTA 

THE KILLERS (ISLAND, /IDJMG) 

Ci 
60 47 9 

MUSIC IS MY HOT HOT SEX 
CSS (SUB POP) 

READY, SET, DON'T GO 
BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNE: 

SAY (ALL I NEED) 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

61 46 35 

o 1 

63 55 7 

64 40 14 

65 39 17 

O 11 

CD 75 7 

jj68 

44 28 

4 

69 2 

71 54 20 

72 61 11 

9 

m2 

75 62 17 

LET IT SNOW, LET IT SNOW, LET IT SNOW 
MICHAEL BIBLE (143 REPRISE) 

SOULJA GIRL 
SOUDA BOY TELEEM FEAT. I -15 (COLLIPARK'INTERSCOFF 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWDODI 

ALMOST LOVER 
A FINE FRENZY (VIRGIN) 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIZZ BERTZ (FULL SURFACE J'F. 

SO SMALL 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

WHITE CHRISTMAS 
BING CROSBY (MCA /UME) 

FAKE IT 
SEETHER (WIND -UP) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP /DEF JAM /IDJMG, 

LOVE SONG 
SARA BAREILLES (EPIC) 

CRUSHCRUSHCRUSH 
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA) 

WHO KNEW 
PINK (LAFACE / ZOMBA) 

DO IT WELL 
JENNIFER LOPEZ (EPIC) 

FELIZ NAVIDAD 
JOSE FELICIANO (RCA/RMG) 

POP BOTTLES 
BIRDMAN FEAT. LIL WAYNE (CASH MONEYNNIVERSAL MUTOST. 

BLEED IT OUT 
LINKIN PARK (WARNER BROS 

El 

ADULT 
CONI'r11MPORARY_ 

4 1 23 

5 3 18 

6 2 30 

7 4 21 

8 5 22 

9 6 33 

TITLE ° 
si ARTIST (IMPRINT / PROMOTION LABEL) 

FROSTY THE SNOWMAN 
LOCKE CI.: 

DO YOU HEAR WHAT I HEAR 
CARRIE UNDERWOOD (BNA/ARISTA NA I, E) 

I'LL BE HOME FOR CHRISTMAS 
JOSH GROHAN (143 /REPRISE) 

BIG GIRLS DON'T CRY 
FERGIE (WILL. I.AM /A &M /INTERSCOPE, 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC 

HOME 
DAUGHTRY (RCA/RMG) 

HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD/ 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY /RED) 

THE SWEET ESCAPE 
GWEN STEFAN! FEAT. AKGN (INTERSCOPE) 

1l 

ter 

ttr 

10 8 33 
BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE'RUGI 

11 7 25 
(YOU WANT TO) MAKE A MEMORY 4[ BON JOVI (MERCURY ISLAND /IDJMG) 

COMING HOME FOR CHRISTMAS 
JIM BRICKMAN WITH RICHIE MCDONALD (SLIT) 

WHO KNEW 
PINK (LAFACE ZOMBA) 

o 17 2 

13 12 17 

19 2 

15 14 11 

16 11 15 

WINTER WONDERLAND 
WYNONNA CURB REPRISE) 

TAKING CHANCES 
CELINE DION (COLUMBIA) 

HOW LONG 
EAGLES (ERC) 

MISTLETOE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

o 21 5 
APOLOGIZE y 
THMLHD RAT. ONEBEPUBAC IMOSLEY.BLACKGRIUNS,ITTERSCOPE W 

19 16 16 
BAND OF GOLD It KIMBERLEY LOCKE (CURB REPRISE, 

20 18 15 
FIRE AND RAIN 
KENNY "BABYFACE" EDMONDS (MERCURY /IDJMG) 

21 20 7 
DREAMING WITH A BROKEN HEART 
JOHN MAYER (AWARE /COLUMBIA) 

® 1 WHITE CHRISTMAS 
DAVE KOZ FEAT. KELLY SWEET (CAPITOL) 

® 1 HAVE YOURSELF A MERRY LITTLE CHRISTMAS 
BARRY MANILOW (HALLMARK) 

24 22 10 
LOST mss. 
FAITH HILL (WARNER BROS. (NASHVILLEI.WARNER BROS I W 

SOMEBODY'S ME 
ENRIQUE IGLESIAS ( INTERSCOPE) 

25 ï3 12 

Ct MODERN ROCK,. 

1.45,a 3ó 

2 1'. 

3 12 

4 14 

9 9 

8 20 

7 5 25 

8 6 42 

9 

m 
m 
o 
o 
a 

7 28 

TITLE 
ARTIST IN FRINT PROMOTION LABEL) 

#1 
16WK5 

FAKE IT 
SEETHER (WIND ') 

EMPTY WALLS 
SERJ TANKIAN (SERJICAL STRIKE /REPRISI) 

BIG CASINO 
JIMMY EAT WORLD (TINY EVIL/INTERSCOPE) 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BROS 1 

I GET IT 
CHEVELLE ,EPIC) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVEIZOMBA) 

1l 

10 15 
YOU DONT KNOW WHAT LOVE IS (YOU JOST D0 AS YOU'RE TOLD) 

THE WHITE STRIPES (THIRD MAN /WARNED BROS Pi 

12 13 
EVERYTHING'S MAGIC 
ANGELS AND AIRWAVES (SURETONE GEFWNI 

11 19 

14 8 

15 9 

21 6 

16 13 22 

® 16 16 

17 9 

WELL THOUGHT OUT TWINKLES 
SILVERSUN PICKUPS IDANGERBIRD) 

HARD SUN 
EDDIE BUDDER (MONKEY WRENCH /J /RMG) 

ALMOST EASY 
AVENGED SEVENFOLD (HOPELESS /WARNER BROS.) 

LONG ROAD TO RUIN 
FOR FIGHTERS (ROSWELURCA /RMG) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC; LAVA) 

BECOMING THE BULL 
ATREYU (HOLLYWOOD) 

BELIEVE 
THE BRAVERY (ISLAND /IDJMG) 

19 18 26 
ALL AROUND ME itl FLYLEAF (A &M /OCTONE /INTERSCOPEI 

o 
o 
o 
® 

m 

20 10 

19 19 

THE RUNNING FREE 
COHEED ANO CAMBRIA (COLUMBIA) 

THRASH UNREAL 
AGAINST ME! (SIRE REPRISE) 

22 7 
SHADOWPLAY 
THE KILLERS (ISLAND /IDJMG) 

23 23 

27 3 

24 20 

THE GOOD LEFT UNDONE 
RISE AGAINST (GEFFEN) 

CRUSHCRUSHCRUSH 
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA) 

ISLAND (FLOAT AWAY) 
THE STARTING LINE (VIRGIN( 
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CHRISTMAS OH CHRISTMAS 
HEAHTBFAT90YS N' JrK ,IAHf; SIIL stir: 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY, 

REDNECK 12 DAYS OF CJNSIMAWHERF S YOUR SIGN CHRISTMAS 

JEFF FOXWORIHYRILL ENWVNL(WAR+' W&TI 

FOUNDATIONS 
KATE NASH (FICTION /GEFFEN) 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

GIMME MORE 
BRITNEY SPEARS (JIVE/ZOMBA) 

OICHE CHIUM (SILENT NIGHT) 
ENYA (REPRISE) 

LET ME SEE SOMETHING 
A . A WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

I'M WIT IT 
FASHO' (JMG) 

CUNTRY BONER 
PUSCIFER (PUSCIFER) 

KNOCK DOWN THE WALLS 
CHUBBY CHECKER (TEEC) 

ONLY THE WORLD 
MANDISA (SPARROW) 

I GET IT IN 
CHAOS THA COMMUNITY SERRA (FAM FIRST) 

BLACK TIDE 
BLACK TIDE ( INTERSCOPE) 

LET GO 
PAUL VAN DYK FEATURING REA GARVEY (MUTE) 

BEAUTIFUL LIAR 
BEYONCE á SHAKIRA (MUSIC WORLD /COLUMBIA) 

MORE THAN A LOVE SONG 
PRYSLEZZ FEAT. DWELE (KING APE) 

SHAWTYISA10 
THE -DREAM (DEF JAM /IDJMG) 

THE MARCH 
KY -MANI MARLEY (REALITY /AAO) 

KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

ROCKY TOP 
THE OSBORNE BROTHERS (DECCA/MCA NASHVILLE) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

SHE'S HOT 
ROGUE SODUAHZ (STICO A DA BANDIT) (IMAGINATION) 

WE WILL BECOME SILHOUETIESBE SRLL MY HEART 
THE POSTAL SERVICE (SUB POP) 

MY HOMETOWN/SANTA CLAUS IS COMIN TO TOWN 
BRUCE SPRINGSTEEN (COLUMBIA) 

See below for complete legend information. 

DEC 3 3 

ITL 
ARTIST (IMPRINT PROMOTION LABEL) 

APOLOGIZE 
1100000 FEAT. DRERSiaC 

2 

3 29 

i 11 

14 

2 

10 >2 29 

11 13 19 

12 11 21 

13 11 19 

(ID 13 9 

15 " ; 19 
'. 

16 1' 18 

17 15 17 

18 11 12 

W 2: 24 

20 1- 19 

2- 8 

22 2 19 

23 2 35 

24 ,; 45 

5` O 3: 

35 

2E 

34 

16 

28 2/ 19 

29 2E 33 

26 10 

31 2& 14 

32 31 25 

35 6 

34 30 7 

37 2 

71 0 

CD 43 3 

34 0 

44 4 

42 3 

41 40 -0 

42 38 0 

43 36 1.0 

® 56 

Ca 39 t 

6 41 

49 

Lt48 45 11 
... 

57 1 

83 : 

NO ONE 
ALICIA KEYS (MBK/J /RMG) 

59 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE/ZOMBA) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

BUBBLY 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

CLUMSY 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -Y0 (SRP /DEF JAM /IDJMG) 

TATTOO 
JORDIN SPARKS (19 /JIVE/ZOMBA) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

THE WAY I ARE 
TBiBAIAID FRAC KEN WON (MOSLEY/BIACKGROUNDAV1EIOCOPE) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE) 

STRONGER 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

LOVE LIKE THIS 
NATASHA BEDBpRELD FEAT. SEAN KINGSTON (PHONOGENIC/EPIC) 

OVER YOU 
DAUGHTRY (RCA/RMG) 

I DONT WANNA BE IN LOVE (DANCE BOOR ANTHEM) 
GOOD CHARLOTTE (DAYLIGHT /EPIC) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA/ATLANTIC) 

GOOD LIFE 
KANYE WEST FEAT. T -PAIN (ROC -A- FELLA /DEF JAM /IDJMG) 

MISERY BUSINESS 
PARAMORE (FUELED BY KAMEN /ATLANTIC /LAVA) 

AYO TECHNOLOGY 
50ONT RAT. AISIM1BABELAEáMALAWI I91.0Y /AA131M4MWIFRSDY0 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

WAKE UP CALL 
MAROON 5 (A&M /OCTONE /INTERSCOPE) 

WHO KNEW 
PINK (LAFACE /ZOMBA) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

PIECE OF ME 
BRITNEY SPEARS (JIVE/ZOMBA) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AKON, UL WAYNE 6 NIIA (COLUMBIA) 

BED 
J. HOLIDAY (MUSIC LINE/CAPITOL) 

BIG GIRLS DONT CRY 
FERGIE (WILL.I.AM/A &M /INTERSCOPE) 

INTO THE NIGHT 
SANTANA FEAT. CHAD KROEGER (ARISTA/RMG) 

GIMME MORE 
BRTNEY SPEARS ( JIVE/ZOMBA) 

LOVESTONED 
JUSTIN TIMBERLAK (JIVE / ZOMBA) 

SHADOW OF THE DAY 
EINKIN PARK (WARNER BROS.) 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

BABY DON'T GO 
FABOLOUS FEAT. JEnAIABE DIEM (DESERT STDRM'TEFJAPNIDAIG) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA) 

TAKING CHANCES 
CELINE OIOM (COLUMBIA) 

I'M LIKE A LAWYER...(ME & YOU) 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG)_ 

GET BUCK IN HERE 
W FED F8 FM GDORAKON MOOS á LLDI paw UHBNLEAAG) 

HYPNOTIZED 
PLIES FEAT. AXON (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

I'M SO HOOD 
DJ KHALED (TERROR SQUAD /KOCH) 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

MISTLETOE 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

WALL TO WALL 
CHRIS BROWN (JIVE/ZOMBA) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

JUST FINE 
MARY J. BLIGE (MATRIARCH /GEFFEN) 

SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

CALABRIA 2008 
ENUR FEAT NATASJA (ULTRA) 

SAY 
JOHN MAYER (AWARE /COLUMBIA) 

DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM /IDJMG 

SEE YOU AGAIN 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE / ZOMBA) 

51 g?$ SOULJA GIRL 
SOULIA BOY TELL'EM FEAT. 1 -15 (COLLIPARK/INTERSCOPE) 

52 10 
DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

47 9 

68 

60 

aa 50 

1111 48 

58 

- 0 62 

76 

69 

88 46 5 

2 

STAY 
SUGARLAND (MERCURY (NASHVILLE)) 

THIS CHRISTMAS 
CHRIS BROWN ( JIVE/ZOMBA) 

6 
HERO /HEROINE 
BOYS LIKE GIRLS (COLUMBIA) 

26 WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

26 
BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY / JIVE/ZOMBA) 

1 WORK THAT 
MARY J. BUGE (MATRIARCH /GEFFEN) 

10 
HE SAID SHE SAID 
ASHLEY TISDALE (WARNER BROS.) 

GO GIRL 
PITBULL FEAT. TRINA á YOUNG BOSS (FAMOUS ARTISTS/TVT) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 

GIRLFRIEND 
BOW WOW á OMARION (T.U.G. /COLUMBIA) 

THAT'S HOW YOU KNOW 
AMY ADAMS (WALT DISNEY) 

3 

5 

2 

MUSIC IS MY HOT HOT SEX 
CSS (SUB POP) 

67 12 
READY, SET, DON'T GO 
BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY/LYRIC STREET) 

78 2 
SAY (ALL I NEED) 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

61 8 

94 2 

1 

64 2 

10 93 2 

1 

11) 84 6 

8 55 14 

filk 89 2 

cy 82 3 
SHE SAID, I SAID (TIME WE LET GO) 
NLT (T.U.G. /GEFFEN) 

80 3 

NZ 86 8 

153 63 14 

4 65 24 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIZZ BEATI (FULL SURFACE /J /RMG) 

FLASHING LIGHTS 
KANYE WEST FEAT. DWELE (ROC- A- FELLA/DEF JAM /IDJMG) 

DONT SHOOT ME SANTA 
THE KILLERS (ISLAND /IDJMG) 

HOT 
AVRIL LAVIGNE (RCA/RMG) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /LAVA) 

ALMOST LOVER 
A FINE FRENZY (VIRGIN) 

LOVE SONG 
SAM BAREILLES (EPIC) 

SO SMALL 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

WON'T GO HOME WITHOUT YOU 
MAROON 5 (A&M /OCTONE /INTERSCOPE) 

kf 5 

Tre 

66 26 

70 15 

91 5 

36 75 18 

?9 74 28 

3J 81 17 

31 72 19 

88 8 

96 10 

1 

- 1 

CRUSHCRUSHCRUSH 
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA) 

FAKE IT 
SEETHER (WIND -UP) 

PICTURES OF YOU 
THE LAST GOODNIGHT (VIRGIN) 

LET IT GO 
KEYSHIA COLE FEAT. MISSY ELLIOTT & LIL KIM (IMANVGEFFEN) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

DO IT WELL 
JENNIFER LOPEZ (EPIC) 

POP BOTTLES 
BIRDMAN FEAT. UL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

THE PRETENDER 
FOB FIGHTERS (ROSWELL/RCA/RMG) 

ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

1234 
FEIST (CHERRYTREE/POLYDOR / INTERSCOPE) 

DONT BLINK 
KENNY CHESNEY (RNA) 

FREAKY GURL 
GUCCI MANE (BIG CAT /ASYLUM /ATLANTIC) 

THE WAY I AM 
INGRID MICHAELSON (CABIN 24 /ORIGINAL SIGNAL /RED) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE/ZOMBA) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE/CAPITOL) 

77 20 
SORRY, BLAME IT ON ME 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

TAKE ME THERE 
RASCAL FLATTS (LYRIC STREET) 

130 85 10 

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio auoie-me impressions measured by Nielsen Broadcast Data Systems, and 
sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations D 2007, Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All 
rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: Th¢ data is used to compile both the Billboard Hot 100 and Pop 100. 
See Chart Legend for rules and explanations. © 2007. Nielsen Business Media. Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and 
explanations. D 2007, Promosquad and HitPredictor are trademarks of Think Fast LL.C. 
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TITLE Q 
ARTIST 'APRINT PROMOTION LABEL, 

APOLOGIZE 
rirneu00 FEAT BeENPL 1C(NHFYB/OTAIRTN1ERVIES 

NO ONE 
ALICIA KEYS (MBK/J /RMG) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -YO (SRP /DEF JAM /IDJMG) 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE /ZOMBA) 

CLUMSY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

THE WAY I ARE 
TIMBMND RJII IEN ISOI Ih1D51EY/B ACKGRIXRETAENSL 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

TATTOO 
JORDIN SPARKS (19 /JIVE /ZOMBA) 

STRONGER 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

OVER YOU 
DAUGHTRY (RCA/RMG) 

AIRPLAY SALES DATA 
MONI -ORED BY COMPILES BY 

1110) -e11 

BDS 

I11CItiCl1 

27 

27 

25 24 

31 3 

26 31 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

PIECE OF ME 
BRITNEY SPEARS (JIVE / ZOMBA) 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A&M /NTERSCOPE) 

BABY DON'T GO 
8 RECKON FEM MIME DUP11 0:ESBOSIIXNM06JMHiMG) 

5 
SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AKON, UL WAYNE á NIM (COLUMBIA) 

2 28 14 GIMME MORE 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

GOOD LIFE 
KANYE WEST FEAT T -PAIN (ROC- A- FELLNOEF JAMiIDJMG) 

LOVE LIKE THIS 
NATACW BEDWGREID FFR SEIM 6G HJSMLEPIC) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

AYO TECHNOLOGY 
55 CDT ROAM ISINFUE a TMIMM ISIVfH/NIFNA1IWl tIGIFE) 

I DON'T WANNA BE IN LOVE (DANCE RDON minion 
VOBO CHARLOTTE (DAYLIGHT /EPIC) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA/ATLANTIC) 

WHO KNEW 
PINK (LAFACE /ZOMBA) 

WAKE UP CALL 
MAROON 5 (A &M/OCTONE /INTERSCOPE) 

CRANK THAT (SOULJA BOY) 
SOUUA BOY TELL'EM (COLLIPARK/INTERSCOPE) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

30 10 

32 9 

40 4 

39 5 

42 3 

35 2 

43 3 

11: 41 

41 36 2 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLC, 

WA mainstream top 40 stabon 
_ days a week. This data is used 

? hours a day. 

37 24 

-45 

38 22 

BRITNEY SPEARS ( JIVE/ZOMBA) 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

I'M LIKE A LAWYER...(ME & YOU) 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

CALABRIA 2008 
SOUR FEAT. NATASJA (ULTRA) 

INTO THE NIGHT 
SANTANA FEAT. CHAD KROEGER (ARISTA/RMG) 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BROS.) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

HERO /HEROINE 
BOYS LIKE GIRLS (COLUMBIA) 

49 2A 

1 

W:48 44 94 

49 17 14 

SHE SAID, I SAID (TIME WE LET GO) 
NLT (T.U.G. /GEFFEN) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

DON'T STOP THE.MUSIC 
RIHANNA (SRP /DEF JAM / IDJMG) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

NEVER TOO LATE 
THREE DAYS GRACE ( JIVE/ZOMBA) 

BARTENDER 
I PAIN FEAT. AKON (KONVIC- /NAPPY BOY / JIVE/ZOMBA) 

SEE YOU AGAIN 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

WONT GO HOME WITHOUT YOU - 
MAROON 5 (A&M /OCTONE /INTERSCOPE) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE ONE/ZOMBA) 

LET IT GO 
IEYSIM COLE FEAT MISSY &LI MT 61.11. KIM ( 

FLASHING LIGHTS 
KANYE WEST FEAT. OWELE (ROC- A- FELLNDEF JMMDJMG) 

HOT _ 
SII"4 . I_I_S SALIES 

-W Yv TITLE 
I33á ARTIST OM IV F' PROMOT ION.: -BFI 

2 

to 

1 21 

2 45 

3 12 

7 39 

5 3 

0 5 48 

-0 38 

} 

5 

BM - 
1 

7 

co - 3 

12 (2 28 

1 24 

4 H 4 

15 3 2 

16 1 30 

17 3 3 

8 1 11 

20 01 67 

21 *.3 39 

1.3 87 

3J 9 

147 

See dart legend for rules and explanations. Yellow indicates 
recently tested title, indicates New Release. , 

ARTET/Tìde /LYBE4 (Score) 

POF 100 AIRPLAY 

_ove _Ice This EPIC (68.8) 

Misery Business ATLANTC (70.8) 

erthi n On My GUitar UNIVERSAL REPUBLIC (69.9) 

Take You There EPIC (65.0) 

91a lATe Night FLAG (66.1) 

Shadow Of The Day WARNER ARos. (70.2) 

Never Too Late ZOMBA (67.8) 

Sorry ATLANTIC/LAVA (69.9) 

He Said She Said WARNER BROS. (70.0) 

Hypnotized ATLANTIc (65.4) 

Hot VMS (68.3) 

Whatever It Takes GErFEN (72.1) 

,tiTTFV rrCn. 
P_ESFEAY. 

DDUE0 TOP 40 

F1t0 

On My GUitar UNIVERSAL REPUBLIC (79.2) 25 

25 

26 

36 

37 

44 

Shadow 01 The Day WARNER BROS. (72.8) 

Whatever It Takes GEFFEN (69.7) 

Tattoo ZOMBA (81.9; 

18 

21 

22 

I henna Be In Love (Dance Floor Anthem) EPIC (68.4) 26 

No One RMG (73.0) 29 

(last Dis (The Rest O( Our LIVes) UNIVERSAL REPUBLIC (68.6) 32 

DU_ CONTEMPORARY 

OIOd7C INTERSCOPE (75.3) 

NODERN ROCK 

18 

You Don't Know What Love Is 

rOd Jul Do As You're Told) WARNER BROS. (74.4) 10 

6Pl /18E1g's Magic GEFFEN (69.2) 

Long Road To Ruin RMG (78.9) 

Shadowplay IDJMG (66.4) 

The Urderdog MERGE (66.1) 

Falling On WIND- uF(65.01 

11 

15 

22 

34 

37 

44 I Go to www.billboard.biz for complete chart data Data for week of DECEMBER 15, 2007 I CHARTS LEGEND on Page 54 
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SALES DATA 
COMPILED EY 

w 
1 1 1 3. 

IMPRINT & NUMEH / DISTRIBUTING LABEL (PRICE) 

#1 NI 
ALICIA KEYS 
NBJJ t 1/513* /RMG (18 98) 

TiiIf, 1111 ARTIST 
c 1 

6;IWWdLtdHS7ataF17111 L.ÍF ICE) 

ROBIN THICKE 
STAR TRAK/INTERSCOPE 006146'/ GA (13.98) AsI/r. 

'< 2 
AY -Z 

FOC- A- F5.IA/DEI JAM 010229 /IDJMG (13.98) 

CHRIS BROWN 
FIVE 1204PZOMSA (18.98) C. 

4 5 
KEYSIAA COLE 

- CONFIDEN-IAULIANI /GEFFEN 309475* /IGA (13.98) 

VARIOUS ARTISTS 
4 

EMI /SO4'. BMG STRATEGIC MARKETING GROUP /UNIVERSAL /ZOMBA 1C765 /CAPITOL (18.98) 

29 27 64 
GREATSST JUSTIN TIMBERLAKE 
GAIN I JIVE 88062'/ZOMBA (18.98) OO 

3 3 

11 
SOL P.DTRACK 
JIVE 19C75GCMBA (18.98) 

J. HOLIDAY 
MUSI _INE '1805' /CAPITO_ (12.98) 

FREEWAY 
ROC- AHILL/DEF JAM 004353 * /IDJMG (13.98) 

BCYZ II MEN 
DEGS. 003 =44 (17.98) 

KANYE WEST 
R00- .- FEL -A/DEF JAM 009541/IOJMG (13.98) 

SOJLJA BOY TELL'EM 
COLIBPARHINTERSCOPE 009962' /IGA (13.98) 

PI1BU _L 
EAMDUS ARTISTS 2960 *,TVT (18.98) 

JILL SCOTT 

American Gangster 1 

Exclusive 1112 

Just Like You ri 
NOW 26 

FutureSex /LoveSounds B 1 

This Christmas 

Back Of My Lac' 

Free At Last 

Motown: A Journey Through Hitsville USA 

Graduation 

56 

57 

55 

GUCCI MANE 
BIG CAT 4050/TOMMY BOY (13.98 CD /DVD) C 

R. KELLY 
JIVE 08537 /ZOMBA (18.98) 

BLACKSMITH 277244NWAENER BROS. (13.98) souljaboytellem.com 

The Boatlift 19 

The Real Thing: Words And Sounds Vol. 3 

The Evolutioe Of Robin Thidke 

Trap -A -Thou 

Double Up 

UGK 
UGJJIVE 02633/ZOMBA (18.98) 

TANK 
BL.CKGROUND /UNIVERSAL MOTOWN 008982/11MRG (13.98) 

LL WAYNE 
CASH MONEY / UNWERSAL MOTOWN 065124' /UMRG (13.98) 

COMMON 
LEGACY 19:38 /RELATIVITY (13.98) 

IARIOUS ARTISTS 
EMI/SONY BMG STRATEGIC MARKETING GROUP /UNIHRSAL/ZOMBA 10767 /CAPITOL (18.98) 

TUNG JOC 
LOCK/BAD BO,' SOUTH 157180*/AG (18.98) 

FANTASIA 
J 78962 /PMG 118.98) 

Underground K ngz 

Sex Love & Pain 

Tha Carter Il 

Thisisme Then: The Best Of Common 

VARIOUS ARTISTS 
JNIVERSAL/EMI /SONY BMGROMBA 009055/UMRG (18.98) 

NOW Party Hits! 

Hustleromic5 

Fantasia 

NOW 25 

Eardrum 

JENNIFER LOPEZ 
EPIC 97754/SONY MUSIC (18.98) C 

MARY J. BLIGE 
MATRIARCH.'GEFFEN 005722 * /IG A (13.98/8.98) 

66 

FIESSEN EEACH UUm I- 0 .Ht3I' 

BEYONCE 
CCUVBA 90920'/SONY MUSIC (18.98) 

B'Day 

_- 

Il 
-4 IRISETTE MICHELE 

OFF JAM 008774/IDJM3 (10.98) 

I Am 

13 5D CENT 
SHADY.AFTERMATH / INTERSCOPE 008931 

* /155 (13.98) 
Curtis 

3 
ARETHA FRANKLIN 
. RISTI. 78668 /RMG (18.98) 

Jewels In The Crown: Duets With The Queen 

TREY SONGZ 
,ONG BOOK/ATLANTIC 135740/AG (18.98) 

VARIOUS ARTISTS 
/ERrY/WORD- CURE /EMI CMG 95761/EMI GOSPEL (20.98) 

PLIES 
,IG SATES /SLIP -N- SLIDE /ATLANTIC 185349/A6 (18.98) 

CASSIDY 
FULL SURFACE/J 18699` /RMG (15.98) 

TIMBALAND 
MOSLEY /BLACKGROUND /INTERSCOPE 008594* /IGA (13.98) 

R MANNA 
SRP /DEF JAM 008968` /IDJMG (13.98) 

ANGIE STONE 
{cn77 (18 -98) 

27 

29 

;1 

i 

PACE 
SETTER 

PATTI LABELLE 
CLASSICS 009871/19JMG (13 98, 

CHAKA KHAN 
SJHGUI,UV uti 5L2,bONY BMG (17 98) 

WILL DOWNING 
PEAK 30221 /CONCORD (18.98) 

SOUNDTRACK 
DEF JAM 010200 /I0JMG (13.98) 

MARVIN SAPP 
VERITY 09433 / ZOMBA (17.98) 

COMMON 
G.O.O.D. /GEFFEN 009382 * /IGA (13.98) 

ELLIOTT YAMIN Sounds Of The Season: The 
NBC 70011 EX/HICKORY (6.98) 

QUEEN LATIFAH 
FLAVOR UNITNERVE 009203/VG (13.98) 

JAGGED EDGE 
SO SO DEF /ISLAND URBAN 009493 /IDJMG (13.98) 

YOLANDA ADAMS 
COLUMBIA 09432/SONY MUSIC (18.98) 

PLAYAZ CIRCLE 
DTP /DEF JAM 010083 /I111MG (13.98) 

DJ KHALED 
TERROR MAD 4229/KOCH (17.98) 

MIKE JONES 
ICE AGE/SWISHAHOUSE/ASYLUM 368764 /WARNER BROS. (15.98 CD /DVD) 

VARIOUS ARTISTS 
SONY BMG CUSTOM MARKETING GROUP 19530/TIME LIFE (14.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428` /UMRG (10.98) 

VARIOUS ARTISTS 
CAPITOL 02273 (18.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 202172*/AG (18.96) 

NE -YO 
DEF JAM 008697* /IDJMG (13.98) 

Trey Day 

WOW Gospel Christmas 

The Real Testament 

BA-R-S. The Barry Adrian Reese Story 

Timbaland Presents Shock Value 

Good Girl Gone Bad 

The Art Of Love & War 

Miss Patti's Christmas 

38 

4 

23 

31 

18 

6 

3 

SEAN KINGSTON 
BELUGA HEIGHTS /KOCH /EPIC 12999/SONY MUSIC (18.98) 

HURRICANE CHRIS 
POLO GROUNDS /J 18697/RMG (15.98) 

BONE THUGS -N- HARMONY 
RUTHLESS 8808 (13.98) 

SOUNDTRACK 
ATLANTIC 307772/AG (18.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008926 /UMRG (13.98) 

GORILLA ZOE 
BLOCK/BAD BOY SOUTH/BAD BOY 293180/AG (18.98) 

PROJECT PAT 
HYPNOTIZE MINOS 5023 /KOCH (17.98) 

Funk This 

After Tonight 

American Gangster 

Thirsty IN 
Finding Forever II 1 

Elliott Yamin Holiday Collection (EP) 
.. 

32 

Trav'lin' Light 6 

Baby Makin' Project 3 

What A Wonderful Time 35 

Supply & Demand 3 

We The Bes: 2 

The American Dream (EP) 28 
O+ 

Love's Holiday: A Gospel Christmas 

Back To Black 

Slow Jams For Christmas 

T.I. Vs T-I.P- 

Because Of You 

Sean Kingston 

51/50 Ratchet 

T.H.U.G.S 

Tyler Perry's Why Did I Get Married? 

Frank 26 

Welcome To The Zoo 

Welkin' Bank Roll 

13 

THE ISLEY BROTHERS FEATURING RONALD ISLEY 
DEF SOUL CLASSICS 009913 /IDJMG (13.98) 

T PAIN 
KONVICT /NAPPY BOY /JIVE 08719/ZOMBA (18.98) 

BABY BASH 
ARISTA 05784/RMG (17.98) 

AKON 
KONVICT /UPFRONT /SRCi.UNIVERSAL MOTOWN 007968' /UMRG (13.98) O+ 

LEDISI 
VERVE 008909/VG (10.98) 

Ill Be Home For Christmas '. 

Epiphany 

Cyclone 
r 

Konvicteci El 

Lost & Found L 
Data for week of DECEMBER 15, 2007 For chart reprints call 646.654.4633 

6 

51 

11; 

2 

72 

73 

74 

75 ;11 49_ 

Brave 

The Brea,cthrough 

LUTHER VANDROSS 
LEGACY /EP C/J 97700/SONY MUSIC /RMG (18.98) 

NAS 
ILL W.L000LUMBIA 09550/SONY MUSIC (18.93) 

TRAE 
G -MAAB /PAP -A -LOT 4 LIFE 307388 /ASYLUM ( -7.98) 

The Ultimate Luther Vandross 

Greatest Hits 

Life Goes On 

VARIOUS ARTISTS 
MADACY SPECIAL PRODUCTS 52253 /MAOAC (13.98) 

Forever Soul R &B 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563* /UMRG (13.98) 

FABOLOUS 
nrsERT STORM /DEF JAM 003162'.!IOJMG ( -3.98) 

Like Father, Like Son 

From Nothin' T3 Somethir+ 

Pc r a core, te l'stlrg of the Hot R &B /Hip -Hcp Albums. check out www.b.looard.com 

At Top n 

131_111=S AI_13lJIVIS 

cum 

RE-ENTRY 

3 4 

ARTIST 
IMPRINT & NUMB' ' ING LABEL 

STEVIE RAY VAUGHAN & FRIENDS 
LEGACY /EPIC 87321 SONY BUG 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
EC/ICY/EPIC 81511 /SONY BMA 

JOE BONAMASSA 
8 R ADVENTURES 69283 

Solos, Sessions & Encores 

T)le Real Deal: Greatest HiM Vol. 1 

Sl3e Gin 

ANA POPOVIC 
LECTC GROOVE 501 /DELTA GROOVE 

Still Making ,,story 

6 10 

13 86 

/ 45 

SOUNDTRACK 
NEW WEST 6105 

Black Snalta Moan 

BETTYE LAVETTE 
NTI- 86873' /EPITAPH 

THE DEREK TRUCKS BAND 
;OLIIMBIA 92844/SONY MUSIC 

KENNY WAYNE SHEPHERD 
REPRISE 49294'/WARNER BROS. O 

OMAR KENT DYKES & JIMMIE VAUGHAN 
RUF 1122 

The Scene Of The Crime 

S.ngmnes 

10 Cays Out: Blues From The Sackroads 

On The Jimmy Reed Hignway 

DION 
THE ORCHARD/VERVE FJRECAST 0101'3NG 

ETTA JAMES 
HIP -0 /CHRONICLES 004010 /UME 

KEB' MO' 
ONE HAVEN /EPIC 77621/RED INK 

ROBBEN FORD 
CONCORD 230234 

FLOYD TAYLOR 
MALACO 7531 

TAB BENOIT WITH LOUISIANA'S LEROUX 
TELARC BLUES 836E4/TELARC 

Son Of Skip James 

The Definitiva Collection 

Suitcase 

Truth 

NUJ St111 Got It 

Power Of The rontchartrail 

BETWEEN THE BULLETS rgeorge @billboard.con 

R &B LIST VOID OF TOP 10 STARTS 
Pitbull set, "El Mariel." With four weeks left in 

the year, the chart has already matched the 

number of weeks in '06 without top 10 debuts. 

This one occurs during the 

holiday drive, while the last 

such frame last year came in 

September. But relief is on 

the way, as the coming weeks 

will see debuts from Wyclef 

Jean, Ghostface Killah, Wu- 

Tang Clan and Mary J. Blige. 

-Raphael George 

For the 12th time this year, the week's top de- 

but falls short of the top 10 on Hot R&B/ Hip- 

Hop Albums. Pitbull's "The Boatlift" lands at 

No. 13, also marking the first 

time he misses the top 10. 

"Money Is Still a Major Is- 

suer offered his highest grade 

at No. 4 in 2005. Sales of 
22,000 copies place "Boatlift" 

at No. 50 on The Billboard 200, 

down more than 50% from 
the opening sum of last year's 

Go to www.billboard.biz for complete chart data i 45 
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HOT RBB; HIP -HOP AIRPLAY 

AIRPLAY 
.MONITORED BY 

IIIC1SC'11 

2007 

SALES DATA 
COMPILED BY 

nicker 
SoundS:ar: 

ADUur R &13 
TLE 

ST (IMPRINT / PROMOTION LABEL 

NO ONE 
ALICIA KEYS (MBK/J /RMG) IR CAN'T HELP BUT WAIT 

TREY SONGS (SONG BOOK/ATLANTIC) 

i- 
SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

BED 

Ill 

J. HOLIDAY (MUSIC LINE /CAPITOL) 

MilSOUUA GIRL 

ICI 
M (COLLIPARK/INTERSCOPE) 

ROC BOYS (AND THE WINNER IS)... 
JAY-2 (ROC- A- FELLA/DEF JAM /IDJMG) 

SOULJA BOY TELCE 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIZZ BEAR (FULL SURFACE /J /RMG) 

FLASHING LIGHTS 

EMII (ANYE WEST FEAT. OWELE (ROC- A- FELLA/DEF JAM /IDJMG) 

POP BOTTLES 
BIRDMAN FEAT. LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

INDEPENDENT 
WEBBIE, UL' PRAT A LIL' 110001E (TRILUASYLUM) 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE /ZOMBA) 

GOOD LIFE 
KANYE WEST FEAT. T -PAIN (ROC- A- FELLA/DEF JAM /IDJMG) 
UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA) 

SHOULDA LET YOU GO 
KEYSHIA COLE INTRODUCING AMNIA (IMANI /GEFFEN) 

JUST FINE 
MARY J. BLIGE (MATRIARCH /GEFFEN) 

DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 
LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 

I'M SO HOOD 
DJ KHALED (TERROR SQUAD /KOCH) 

NEVER 
JAHEIM (DIVINE MILL/ATLANTIC) 

.WHEN I SEE U 
FANTASIA (J /RMG) 

BETTY 

. 
19 

HATE THAT I LOVE YOU 
RIHAJINA FEAT NE -YO (SRP /DEF JAM /IDJMG) 

LET IT GO 
XEYSHA COLE (IMANI /GEFFEN) 

TEACHME 
MUST) SOULCHILD (ATLANTIC) ® CRYING OUT FOR ME 
MARIO (3RD STREET /J /RMG) 

ill 

1 SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N -SLIDE /ATLANTIC) 

GIRLFRIEND 
BOW WOW A OMARION (T.U.G./COLUMBIA) 

HOT R&13 / i I P-I-i O P 
sze SINGLES SAI-1=S . 

y_. TITLE 

Í 

1ST !7' PRTMTT,TT 

INSIDE OUT 
TEMAN UNDERWOOD (KINGS M1. 

I'M WIT IT 
FASHO' (JMG) 

P r' 1 

SHAKE THAT BODY 
Pt FEAT. ELEPHANT MAN (TRACK PUSHA) 

SHE'S HOT 
ROGUE SOULJAHZ (STICO H DA BANDIT) (IMAGINATION) 

BIG GIRL (NOW) 
SILVA JAGUAR (RPM) . MORE THAN A LOVE SONG 
PRYSLEZZ FEAT. DWELE (KING APE) 

00H WEE 
AYANNA (ELESE) 

BOSS STATUS 
KIR (AVENUE ENTERTAINMENT) . THROW SOME D'S 
RICH BOY FEAT. POLOW DA DON (ZONE 4 /INTERSCOPE) 

I GET IT IN 
CHAOS NA COMMUNITY SERVA (FAM FIRST) 

BOUNCE IT, SHAKE IT 
MEEKO (FENIX/RPM) 

Mill IIIIIII LISTEN 
BEYONCE (MUSIC WORLD /COLUMBIA) 

CALL ON ME 
JANET & NELLY (VIRGIN) 

I REMEMBER... 
MELISA MORGAN (LO ANN /ORPHEUS) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

NO ONE 
ALICIA KEYS (MBK/J /RMG) 

BLUE MAGIC 
JAY-Z (ROC- A- FELLA/OEF JAM /IDJMG) 

. KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) . BEAUTIFUL LIAR 
BEYONCE S SHAKIRA (MUSIC WORLD /COLUMBIA) 

STRONG ARM 
J -MFR (T2/STREET REST 

ARM 

UMFALLEN LOVE 
DARLENE MCCOY (EMI GOSPEL) 

I'M GETTIN MONEY 
SOSA FEAT. JIM JONES (JUNGLE) 

DEY DON'T KNOW i PLATINUM SOULS (PLATINUM SOULS) 

.GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

I I Go to www.billboard.biz for complete chart data 

SENSUAL SEDUCTION 
SNOOP DOGG (DOGGYSTYLE /GEFFEN) 

I REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN) 

ANGEL 
CHAM KHAN (BURGUNDY /COLUMBIA) 

DO YOU 
NE -YO (DEF JAM /IDJMG) 

HATE ON ME 
JILL SCOTT (HIDDEN BEACH) 

HYPNOTIZED 
PLIES FEAT. AXON (BIG GATES /SLIP -N -SLIDE /ATLANTIC) 

BABY 
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORD) 

CRANK THAT ( SOULJA BOY) 
SOMA BOY TELL'EM (COLLIPARK/INTERSCOPE) 

LOW 
FLO RIDA FEAT. TPAIN (POE BOY /ATLANTIC) 

HOOD FIGGA 
GORILLA ZOE (BLOCK/BAD BOY SOUTH /ATLANTIC) 

FREAKY GURL 
GUCCI MANE (BIG CAT /ASYLUM /ATLANTIC) 

GIVIN' ME A RUSH 
TYRA B (WARNER BROS.) 

MY LOVE 
JOE (JIVE / ZOMBA) 

IF I HAVE MY WAY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

L. F =ca 

S4 

I 
111 

111 i 
INT'L PLAYERS ANTHEM (I CHOOSE YOU) 
UGK FEAT. THREE B MAFIA (UGK/JIVE/ZOMBA) 

I 

NO ONE i ,_.._. -. ALICIA KEY8 MBK/J /RMG 

aANGEL 
CRAM KHAN (BURGUNDWCOLUMBIA) 

.TEACHME 
MUSIC! SOULCAILD (ATLANTIC) 

BABY 
ANGIE STONE FEAT 

HEARTBREAKER 
TANK (GOOD GAME/BLACKGROUND /UNIVERSAL MOTOWN) 

CAN U BELIEVE 
ROBIN TRICKS (STAR TRAK/INTERSCOPE) 

DEY KNOW 
SHAWTY LO (04L/ASYLUM) 

PUT YOU UP ON GAME 
ARETHA FRANKLIN WITH FANTASIA (J /RMG) 

MAKE ME BETTER 
FABOLOUS FEAT. NE -Y0 (DESERT STORM /DEF JAM /IDJMG) 

WOMAN 
RAHEEM DEVAUGHN (JIVE /ZOMBA) 

.BABY DON'T GO 
FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM /DEF JAM /IDJMG) 
FLY LIKE ME 
CHINGY FEAT. AMERIE (DTP /DEF JAM /IDJMG) 

R11V- FilIVIIC' AIRPLAY.. 

1 1 12 KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE /ZOMBA) 

NO ONE 
ALICIA KEYS (MBIVJ /RMG) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

GOOD LIFE 
KANYE WEST FEAT. TPAIN (ROC -A- FELLA /DEF JAM /IDJMG 

HYPNOTIZED 
PLIES FEAT. ANON (BIG GATES /SLIP -N -SLIDE /ATLANTIC 

APOLOGIZE 
TIMBALAND FEAT. ONEREPUBLIC (MOSLEY /BLACKGROUND /INTERSCOPE) 

CYCLONE 
BABY BASH FEAT. TPAIN ARISTA/RM 

BABY DON'T GO 
FABOLGUS FEAT. JERMAINE DUPRI (DESERT STORM /DEF JAM /IDJMG) 
DUFFLE BAG BOY 
PLAYAS CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 

HATE THAT I LOVE YOU 
RINANNA FEAT. NE -YO (SRP /DEF JAM /IDJMG) 

CRANK THAT (SOULJA BOY) 
SOUDA BOY TELCEM (COLLIPARK /INTERSCOPE) 

i 

BED 
J. HOLIDAY (MUSIC LINE/CAPITOL) 

13 SOULJA GIRL 
SOUUA BOY TELCEM FEAT. 1.15 (COLLIPARK/INTERSCOPE) 

11/ 

w 

rjSHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

GIRLFRIEND 
30W WOW B OMARION (TU.G. /COLUMBIA) 

SET BUCK IN HERE 
DJ FELLI FEL FEAT. BIDDY, AXON, LUDACRIS S LIL JON (ISLAND URBAN /IDJMG) 

UNTIL THE END OF TIME 
JJSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA) 

CAN'T HELP BUT WAIT 
TREY SONGS (SONG BOOK/ATLANTIC) 

WHAT IS IT 
own BASH FEAT. SEAN KINGSTON kARISTA /RMG) NH S-RONGER 
:ARE WEST (ROC- A- FELLA/DEF JAM /IDJMG) r . SWEETEST GIRL (DOLLAR BILL) 
WYBLEF JEAN FEAT. AXON, LIL WAYNE A NIA (COLUMBIA) 

FFEAKY GURL 
WIC :I MANE (BIG CAT /ASYLUM /ATLANTIC) 

ROC BOYS (AND THE WINNER IS)... 
JAY -2 (ROC- A- FELLA/DEF JAM /IDJMG) 

MOD FIGGA 
GORILLA ZOE ( BLOCK/BAD BOY SOUTH /ATLANTIC) 

MA DRINK N' MY 2 STEP 
CABSIBY FEAT. SWIZZ BEATS (FULL SURFACE /J /RMG) 

®. WRIGHT (STAX/CONCORD) 

MY LOVE 
JOE iJIVEZOMBA) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE /ZOMBA) 
IF I HAVE MY WAY 
CHRISETTE MICHELE (BEE JAM /IDJMG) 

.CAN U BELIEVE 
ROBIN TRCKE (STAR TRAK/INTERSCOPE) al LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBI'J /RMG) 

EINIPUT YOU UP ON GAME 
ARETHA FRANKLIN WITH FANTASIA (J /RMG) 1.1111111 HATE ON ME 
JILL SCOTT (HIDDEN BEACH) 

12 I 

I 

JUST FINE 
MARY J. BUGE (MATRIARCH /GEFFEN) 

NEVER 
JAHEIM (DIVINE MILL /ATLANTIC) 

WHEN I SEE U 
FANTASIA (J /RMG) 

HEARTBREAKER 
TANK (GOOD GAME /BLACKGROUNU /UNIVERSAL MOTOWN) 

.ALRIGHT 
LEDISI (VERVE FORECASTNERVE) 

AFTER TONIGHT 
WILL DOWNING (PEAK/CONCORD) 

I APOLOGIZE 
ANN NESBY (IT'S TIME CHILD /SHANACHIE) 

DO YOU FEEL ME 
ANTHONY HAMILTON (DEE JAM /IDJMG( 

g 2 
BRUISED BUT NOT BROKEN 
JOSS STONE HARGIK/CAPrTOL) 

DECLARATION (THIS IS IT!) 
KIRK FRANKLIN 'GOSPO CENTRIC / ZOMBA) 

STOP BREAKING MY HEART 
RAHSAAN PATTERSON (ARTISTRY) 

MY LOVE 
JILL SCOTT (HIDDEN BEACH? 

®WOMAN 
RAHEEM DEVAUGHN (JIVE/20.0A) 

I REMEMBER 
KEYSNIA COLE (IMANI /GEFFEN) 

i 

See chart !geld for rules and eza, Inatnns. Yellov indicates recently tested title, 
ud c Ites New Release. 

ARTIST/Title/L.0a (Score) 

R&13/HIP-HOP AIRPLAY 
Ciar! Rank 

H EYSHIA'- 
' ARY J. 

_IC4A K 
HOLM 

BIP401s 

FIF A 
NIA 31' 
BO"/' 
KE45ki4A; 
T'YFYAi' 

fl Las 

DEA 

Can't Help But WE it ASLANTr (75.0) 

Shos da Let You GO GEFFEN (8z.0) 
Just Fine GEFFEN (76l)) 

We You'll Never Ste Me Amin RHO (A3.6) 
S tffacate CAPITOL (76.i) 

SD Ilia Girl IMIRSCOPE (65.8) 
Roc Boys IAA The Winner Is ... u1MG 65.5) 

Faahng L0hts DIM( (73.5) 
Pf p 1/)ttlec UNIVERSAL MOTOWN (67.5) 

Hate Thai I Lave 'OU IDJMG V5.8) 
Crying Os I for Me MC (86.3) 

Girlfrier d ct LUMMA (75.0) 
I Remember GEFrEF (80 9) 

GtViB' Me A RUSK WARNER BON. '614) 
Cops Up COLUMBIA 75.7, 

Rai CAPITOL (81.4) 

RHl''-11118IC AIRPLAY 

2`ï 
6 

9 

12 

14 -' 

15 

17 

18 

20 

23 

25 

29 

39 

70 

TIMBs.LAN 
BOW VOW 

No Lim RMG (74.0) 

Apologize INTERS COPE (81.9) 
Girlfriend c(u.IeIA 95.5) 

Get B'JC In Here ROCK IL_ (70.2) 

Can't drip But Wait ATLANTIC 75.0, 
My [du N' My 2 Step CMG (67.4) 

lake You There EPIC (T59.5) 

Flashinr Lights i IJMG (65.7 
Clumsy INTEREtO 'E (68.2) 

'64CSSIß1''F 
SEAN V 
KANY 

I'm So Hoed KOCH (71.4) 

Suffocate AIITOL (74.5) 

2 

6 

1i 

25 

2E 

27 

28 

29 

31 

ç.J IOWJa Let You Go GEFFEN (86.3) 32 

33 Like You II Never See Me Aglii ANNO p7.7) 

ADULT RSA AND RHYTHMIC AIRPLAY: 70 adult RUB ,tatians ass! 75 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc. and Nielsen SoundScan. Irc. HOT RSB /HIP -HOP SINGLES SALES: this data is used to compile Hot RSBJHio -Hop Songs. 2007 Niels. Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: 2007, Promosquad and NitPredictor are trademarks of Think Fast LLC. 

Data for week of DECEMBER 15, 2007 I CHARTS LEGEND on Page 54 
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A11?LAY 
MqIITOFED BY 

I1 eisen 
BD5 

SALE. DATA 
COMBLED BY 

11iCSCI1 

SOU/dSCan r- 

See beIov for complete legend r fcrrrrntion 

i 

9 

10 10 

6 6 

i 
4:1D 

t9 20 

20 22 

22 24 11 

40 23 23 

17 18 

30 29 29 

TITLE 
PRJOUCER :SONGWRITER) 

Artist 
IMPFINT 8 NUMBER / PROMOTION LABEL 

SO SMALL 
M.IRIGHT4C.UNDERWOO ),L.LAIRD,H.LINDSEY) 

Carrie Underwood 
0 ARISTA /ARISTA NASHVILLE 

MJRE THAN A MEMORY 
A.FEYNOLD3 (L,BRCEK.JACOBS,E,MONTANA) 

DON'T BLIN< 
B. LANNON,LCHES IEY (C.BEATHARD,C.WALLIN) 

FI1ECRACKER 
F RISERS ( .TURN 11,S CAMP.PMCLAUGHLIN) 

H 3W 'EOUT THEM COWGIRLS 
TFIOWN.G STRAIT EC. BEATHARD. M. HILL) 

Garth Brooks 
PEARL/BIG MACHINE 

Kenny Chesney 
0 BNA 

Josh Turner 
O MCA NASHVILLE 

George Strait 
O MCA NASHVILLE 

GREATEST 
GAINER 

OUR SONG 
N.CIIAPMAN (.T.SWFT) 

Taylor Swift 
e BIG MACHINE 

FALL 
K TEGALL (C.MILIS,S.LEMAIRE,SMINOR) 

VIHAT DO Ya THINK ABOUT THAT 
M VRIGHT,,.STEEL (B.JONES,A.SMITH) 

LNIN' OUR _OVE SONG 
D. .EHMAN l J. M .C.RROLL,G.MITC-IELL,T,GALLOWAY) 

STAY 
B.. ALLIMO YE,K.BLSH,J.NETTLES :J,O.NETTLES) 

WINNER AT A LOSING GAME 
U. IUFERASCAL FLATTS (G,LEVOX J.DEMARCUS,JD,ROONEY. 

E /ERYBOD- 
D IUFF,K.0 YBAN ( :.MARX,K,URBFN) 

A3 IF 
J.: HANKS e.EVAIô,H LINDSEVJ. SHANKS) 

NDTHIII' BETTER TO DO 
D. RUFF (L,IIMESC.SHEREMET.D. IROWN) 

LETTER TO ME 
F FOGERS 6.PAISIEV) 

READY, SET DON'T GO 
F.nOLLIN,AARMA "O,TJAMES (B. F. CYRUS,C,BEATHARD) 

WATCI-ING AIRPLANES 
M WRIGHT,A.ALLAd (J.BEAVERS- SINGLETON) 

STEALING CINDERELLA 
id =SWELL D. HUFF (C,WICKS,R.RITHERFORD,G.G.TEREN III) 

T -lE MORE I DRINK 
B. 70WAN C DUBCIS.D.TURNBULLD,L.MURPHY) 

Clay Walker 
O ASYLUM -CURB 

Montgomery Gentry 
0 COLUMBIA 

Jason Michael Carroll 
QO ARISTA NASHVILLE 

Sugarland 
O MERCURY 

Rascal Flatts 
O LYRIC STREET 

Keith Urban 
O CAPITOL NASHVILLE 

Sara Evans 
O RCA 

LeAnn Rimes 
O ASYLUM -CURB 

Brad Paisley 
O ARISTA NASHVILLE 

Billy Ray Cyrus With Miley Cyrus 
O WALT DISNEY /LYRIC STREET 

Gary Allan 
0 MCA NASHVILLE 

Chuck Wicks 
OO RCA 

Blake Shelton 
O WARNER BROS /WEB) 

AR 
LOWER 

CLEANING TI-IS GUN (COME ON IN B 
T.HEWTT,R.ATKINS (GBEATHARD,M.CANNON- GC SUMAN 

OY: Rodney Atkins 
O CURB 

INTERNATIONAL HARVESTER 
C..I ORGAN P.O'DCNNELL,K.STEGFLL (S. MINOR,D.MYRICK,J. 3TEELE; 

GET M-! DRINK ON 
T..EITH (T ÇEITH,E EMERICK,D.OILLON) 

THAT <INI A GONE 
S-1ENDRICKS,C. C.GLE (C.CAMEFON,D.BERG.C.DAVIS) 

HOW LONG 
E. GLES MI/SOU-HER) 

I- EAVBJ, HEARTACHE AND THE POWER OF 
G =UNOIS C,MILL3,T. SELLERS) 

SMALL TOWN SOUTHERN MAN 
K STEGALL (A.JACKSON) 

COD NUST BE BUSY 
T. IROWN,F .DUNNK,BROOKS (C. CANIELS,M.PHEENEY) 

LAUGI-ED ONTIL WE CRIED 
M KNOX (K_LOVEL CE,A.GORLEY) 

I-'S GOOD TO BE US 
M A. MILLS LD.OLJER (D.BERG,TJAMES) 

FED UMBRELLA 
B 3ALLIMC RE,F.H _L ) A.MAYO,C,LINDSEY,B.WARREN,B.WAR YEN) 

Craig Morgan 
0 BROKEN BOW 

Toby Keith 
O SHOW DOG NASHVILLE 

Chris Cagle 
O CAPITOL NASHVILLE 

Eagles 
QO ERC /LOST HIGHWAY /MERCURY 

LOVE Trisha Yearwood 
00 BIG MACHINE 

Alan Jackson 
ARISTA NASHVILLE 

Brooks & Dunn 
O ARISTA NASHVILLE 

Jason Aldean 
O BROKEN BOW 

Bucky Covington 
O LYRIC STREET 

Faith Hill 
O WARNER BROS /WRN 

1 

1 

4 

4 

5 

6 

10 

11 

11 

12 

14 

15 

16 

16 

18 

19 

20 

21 

22 

23 

24 

19 

26 

27 

26 

29 

28 

W 
impressions, 

third single from 

self -tilted set 

claims Greatest 

Gainer. With 21.1 

million in audi- 

ence, it re- enters . 

The Bilboard 

Hot 100. 

Singer claims 

Airpower honor 

with fourth 

single from "If 
You're Going 

Through Hell" 

album. Draws 

11.2 million 

impressions at 

108 monitored 

stations. 

W W W TITLE ; 5; n< a PRODUCER (BONìWRITER) 

32 52 

34 33 

33 35 

35 37 

36 36 

37 38 

51 

38 39 

39 41 

40 40 

42 45 

44 47 

49 

53 

Oklahoman 

revisits Brenda 

Lee's 1951 

Christmas 

standard, with 

1.1 million 

impressions at 

39 monitorec 

signals. 

Artist s 
IMPRINT 8 NUMEER F PROMOTION LABEL ¿ 

YOU STLL OWN ME Emerson Drive 
K. FO.LES'_.B ALLEN (J.REID,N GORDON,P.DOLGLAS) OO MONTAGE /MIDAS /NEW REVOLUTION 

THINGS THAT NEVER CROSS A MAN'S MIND Kellie Pickier 
B CHANCEY i .JOHNSON,D.PO "THRESS.W.VARBLE) 0 BNA 

ROLLIN' WITH THE FLOW Mark Chesnutt 
J RITCHE" )HANES) ,L Co LOFTON CREEK 

LOVE IS A BEAUTIFUL THING Phil Vassar 
M. WRIGHT,P-ASSAR (J STEEL ,C.WISEMAN) O UNIVERSAL SOUTH 

I'M WITH THE BAND Little Big Town 
W. KHKPATRCK.LITTLE BIG TOWN ( K. FAIRCHILD, W, KIRKPATRICK ,K.ROADS,PSWEET,J,WES BROOK) BOB EQUITY 

LOVE DON'T LIVE HERE Lady Antebellum 
PWURLEW.:HAW (D,HAYWOCO,C.KELLEY.H.SCOTT) O CAPITOL NASHVILLE 

SUSPIC ONS Tim McGraw 
B. GALLIMOR/ (D MALLOYR ,M.CORMICK.E.RABBITT,E.STEVENS) BOB CURB 

THE STRONG ONE Clint Black 
J STYOUC.CBLACK (B.- UTHERA.POYTHRESS,C.JONES) O EQUITY 

SOMETHIN' ABOUT A WOMAN Jake Owen 
J RITCHE'Y (, OWEN,B.FEGANJ.RITCHEY) O RCA 

FOR THESE TIMES Martina McBride 
M.MCBRUE 1.SITCHE1) O RCA 

TAKIN' OFF THIS RAIN Ashton Shepherd 
B. CANNON (',SHEPERE) O MCA NASHVILLE 

LAST CHRISTMAS Taylor Swift 
N. CHAPMAN /5. MICHAEL) BIG MACHINE 

JUST GOT STARTED LOVIN' YOU James Otto 
J. RICH (J.OTTO,..FEMIEO,D.V.WILLIAMS) OO WARNER BROS, /WRN 

WE WEREN'T CRAZY Josh Gracin 
B. JAMES M. 3RA3IN,T.LOPACIISKI,B.PINSON) LYRIC STREET 

MAYBE SHE'LL GET LONELY Jack Ingram 
J. STOVER,DLANCIO,J.INGRAM (J. STOVER,J.PAULIN.J. KENNEDY) 00 BIG MACHINE 

SHIFTVMORK Kenny Chesney 
B. CANNON,R CHESNEY (T.JOFES) ID BNP 

SANTA 3ABY Kellie Pickier 
B.CHANCEY 1J.JAVITS.PSPRINGER,T.SPRINGER) oO ANA 

IN MY NEXT LIFE Terri Clark 
G. FUNOIE (T CLARK,J. COLLING,T.SHAPIRO) 0 ANT 

DO YOL HEAR WHAT I HEAR Carrie Underwooc 
M BRIGHT (I. SHAYNE,N. REGFEY) KE BNA/ARISTA NASHVILLE 

HAPPY ENDINGS Lee Brice 
0 JOHNSON L. BRICE.J. MCELYOY) O ASYLUM -CURE 

57 - 

54 47 49 

155 52 50 

O® 
5E 56 

O ® 
5 53 

31 

32 

33 

34 

32 

36 

37 

38 

38 

40 

40 

42 

42 

43 

44 

42 

47 

48 

49 

45 

ROCKIN' AROUND THE CHRISTMAS TREE Toby Keitr 
51 

T.KEITH,R.SCRUGGS (..MARKS) O SHOW DOG NASHVILLE 

WE RODE IN TRUCKS 
J. SIEVERS _.BRVAN,F. MURFAH,J.M000RM GK) 

FALLING INTO YOU 
C.DOWNSB.E RAFDTWHLSKEV FALLS,WE3KINGS 1 S. WILLIAMS ,W.BRANDT,B.BRANDT,C.DOWNS) 

MAKE 'sOU MINE 
M.KNOX (R.:LAWSON.J,STOAE) 

DEVIL AND THE CROSS 
B.G ALLIMDF ET. MCGRAW (J,DOWELL) 

CHRISTMASES WHEN YOU WERE MINE 
N.CIAPN1Ah (T.SWIFT,L.ROSE,N.CHAPMAN) 

LOUD 
B. KENNYJ,F CH (K. MANNA,D R.PERLOZZLD,MYRICK) 

ALL -AMERICAN GIRL 
M.BRIGHT (_.UADERWU00,K LOVELACE,A.GJRLEY) 

TILL WE AIN'T STRANGERS ANYMORE 
D. HUFF {J.wN ,OVLR.SAMBGRA,B.JAMES) 

GIRL NEXT DOOR 
M. VIRIGHTGRUTHERFORO (C.DEGGS,M.GEIOER,T.MATTHEWS) 

Luke Bryar 
O CAPITOL NASHVILLE 

Whiskey Falls 
O MIDAS/NEW REVOLUTION 

Crossin Dixor 
O BROKEN BAT 

alfway To Hazarc 
O STYLESONIC'MERCUR' 

Taylor Swif 
BIG MACHINI 

Big & Rich 
00 WARNER BROS.iWHT 

Carrie Underwooc 
Co PRISTA /ARISTA NASHVILL 

Bon Jovi Featuring LeAnn Rime: 
C ISLAND /CURB /MERCUR- 

Cole Degge & The Lonesome 
O COLUMBI- 

46 

53 

47 

50 

56 

56 

58 

47 

58 

DATA PROVIDED 8Y /.°. 

See chart legend for rules and explanations. 'allow indicates 

Chat Rank ARTIST/Tide /LABEV(Score) 

COUNTRY 

TAYLOR SWI 
CLAY WALKn 
MONTGOME 
SUGAR LAN DL- 

RASCAL FLA, 
KEITH UREA, 
LEANN RIM 
BRAD PAISL 

Firecracker MCA NASHVILLE (88,6) 

Hew 'Brut Them Covgiris MCA NASHVILLE 88.4) 

Our -;Ong BG MACHINE (85.1) 

Fall PSYLUM CURB (90.3) 

What Do Ya Think About That CRUABIA (E 37) 

ay MEICuRYy87.4) 

Warner it A Losing Game LYRIC STREET (83.2) 

EVeryoody CAPITOL NASHVLLE (82.2) 

Nothi Y Better To Do ASYLUM -CURB (78.1) 

Lett( r To he ARISTA NASHVILLE (82.8) 

4 

5 

6 

7 

8 

10 

11 

12 

14 

15 

ARV AL 
HUCK 

'LAKE SHE 
ODNEY 
N BY K 

HRIS CA 
ALAN JA 

ROOKS & D 

SON ALDE 
MERSON D 

Ready, Set, Pon': Go LY YIC siRET (87.2) 16 

Watching Airplanes MCA NASHVILLE :80.5) 

Stealing Cinderella RCA (76.3) 

The More I kink WARNER BROS. (81. :) 
Cleaning TMs Gun (Come On In Boy) CE Ra (7111 

Get My Drink On : HOW USA NASHVILLE (75.4 

What Kinda GOTe CAPIrAL NASHVILLE (88 3: 

Small Town Southern Mar ARIST. eASHVILLE (35.1: 

God Must le Busy ARISTA NASHVILLE (VS) 
Laughed Unti We Cried BROKEN Bow 84.5) 

You Still Own Me MIDAS (86.6) 

1 

27 

2E 

31 

ARTIST fee::_'`_ ScorE 

KL 
MARK CHESN 
PHIL VAS- * TIM 
CLINT BL -,,_ 

1St MARTINA MCB' 
it? JAMES OTT,z 
JOSH GRACI 

Things That Never Cross A Man's Mind MIA (85.3) 

Rollin' With The Flow LOFTON CREEK (86.3) 

-Love IS A Beautiful Thing UNIVERSAL SourH (7L8) 

Sispicions Coe (83.6) 

ong One EQUITY (82.5) 

For These Times RCA (82.9) 

st Got Started Lovin' You WARNER BROS (76.1) 

e Weren't Crazy LYRIC STREET (80.5) 

Maybe She'll Gel Lonely BIG MACHINE (83.2: 

Till We Ain't Strangers Anymore MERCURY (83.3) 

Chart F TK 

32 

33 

34 

37 

38 

40 

43 

44 

45 

59 

Don't miss another important 

COI. NTRY I)AI I Y 
P I)AT E 

Visit www.radioandrecores.com to sign up for your free daily 
Country Radio Elast. 

RaclioendRecorcls.com 
HOT COUNTRY SONGS: It 9 county stet one are electronically monitored by Nielsen Br ,adcost Data 
Syste ns 24 hours a day, : days a veek. ..irpower awarded to songs appearing is the too 20 on both 
he EDS Airplay and Aud nnce ch.rts for the first time with increases in both, dttectior anc 

.cdie Tee. ix 2007 Nielsen 3usines' Medie Inc. All rights reserved. 

HrTPP.EDICTOR: ' 2007, F romoscpad and HitPredictor are trademarks of Th nk Fast LL=. 
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BETWEEN THE BULLETS 'wjessenCtbi Iboard.com 

SUGARLAND STIRS DUO'S SEVENTH TOP lo SONG 
After taking home thY Country Music Assn. duo of the yeas 

trophy last month, Stgarland claims its seventh top 10 with 

"Stay," the fourth single from sophomc tie al- 

bum "Enjoy the Ride:' 
The new track ag?regates 22.4 minion 

audience impression, with spins deW_ -ed 

at each of the 109 s :ations Nielsen EDS 

monitors for this chart (12 -10). 

Along with Emerson Drive and 3:g & 
Rich, Sugarland is one of three acts to 

achieve its first chart-topping singles she 

2007 chart year, which began in the Dec. 2, 2006, issue. Sug- 

arland led for two weeks with "Want To" last December, -hex 

spent one week at No. I with "Settlin' " ix 

the May 19 issue. 

Carrie Underwood's fourth No. 1 leads 

for a third week, as "So -Small" logs 29 mil- 

lion impressions. 1v_eanwhile, "All - 

American Girl " -a seccnd track from he 
sophomore album, ° :arnival Ride" - 
bows at No. 58 with 628,000 impressions 
at 14 tracked stations. -Wade JCssea 

Data for week of DECEMBCR 15, 2007 For char- reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 49 
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1 12 
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4 3 
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13 15 
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41D 15 21 
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16 10 18 
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19 14 6 

TITLE 
s_',UUEJ- OONGWAITER) 

Artist 
IMPRINT 1 PROMOTION LARI 

#1 
t2wlts 

ME ENAMORA 

SEXY MOVIMIENTO 
'IESTYEL NASI (J. L. MORERA LUNA.L.VEGUILLA MALAVE.E. F PADILLA. V. MARTINEZ) 

LA TRAVESIA 
L L.GUERRA "ARA) 

ESTOS CELOS 

GREATEST 
GAINER 

Wisin & Mandel 
MACHE:- 

Juan Luis Guerra Y 440 
EMI TELL'' 

SIN OUE LO SEPAS TU 
,PoOS (M.A.VAZOUEZ) 

ALGUIEN SOY YO 
I,_ESIAS.J.SHANKS.K DIOGUARDI) 

SOBRE MIS PIES 
CHAVEZ ESPINOZA) 

NO TE VEO 
7J AGM HORSES BONILLA. H. L. PADILLA,R.ORTIZ,J MUNOZ,M. DE JESUS BAEZ) 

Vicente Fernandez 
SONY MG IB,AI 

Los Temerarios 
FONGVI' 

Enrique Iglesias 
INTERSCOPE /UNIVERSAL LAP'. 

La Arrolladora Banda El Limon 
DISA .EDIMOTI - -: 

Casa De Leones 
WARNER LATI'.. 

MI CORAZONCITO 
A.SAMU, ANTOS (A. SANTOS, 

INALCANZABLE 

Aventura 
PREMIUM LLI' 

RBD 
EMI TELEVI 

NO PUEDO OLVIDARLA Marco Antonio Solis 
FONCVI 

PAZ EN ESTE AMOR Fidel Rueda 
MAGHI. 

LAGRIMAS DEL CORAZON Grupo Montez De Durango 
.I L. TERRAZAS (P.SOSA) D 

VOLE MUY ALTO Los Huracanes Del Norte 
LOS HURACANES DEL NORTE (G.GARCIA) UNISI: H S 

AYER LA VI 
F LIND (W.O.LANORON,M.RIVERA,E.LIND) 

QUITARTE TO 
T15 .LOKA,DJ GIANN,DEXTER,GREENZ (T.CALDERON.R.ORTIZ,G.STAR) 

BAILA MI CORAZON 
.ü PEZ,BELANOVA (D.GUERRERO,R.ARREOLA.E. HUERTA) 

CHUY Y MAURICIO 
_"TIVEROS MEZA (J.ONTIVEROS MEZA) 

Don Omar 
VI 'MAC')) 

Tego Calderon 
WARNFT. 

Belanov. 
UNIVERSAL LAT 

El Potro De Sinalo. 
MACH, 

A TI SI PUEDO DECIRTE El Chapo De Sinalo.: 
- PLK__ 1J _ LV ROMAN) D 

n!*k 24 31 
TE QUIERO 

5iß DOMINGUEZ (EDANILO GOMEZ) 

23 22 
NO ESTAMOS SOLOS 
C. GUIDETTI,S.KRYS.T. TORRES ( C.GUIDETTLE.RAMAllOTTI.KABALLA) 

e 20 25 

el) 27 29 

25 26 

25 24 24 

PERDONAME 
PREDICADOR (E.MOSOUERA,A.VARGAS) 

QUE BONITO 
BANDA EL RECODO (P.PUENTE GONZALEZ) 

CONTEO REGRESIVO 
J. M.LUGO (J.J.HERNANDEZ) 

TE PIDO QUE TE QUEDES 
A RAMIREZ CORRAL (A. RAMIREZ CORRAL) 

Flex 
EMI TELE'. 

Eros Ramazzotti & Ricky Marfil 
SONY MG ELI. 

La Factor', 
UNIVERSAL LAID 

Banda El Recod, 
FONOS 

Gilberto Santa Rosa 
SONY BMG NIT 

Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 
DIOS /EDIMCr. 

2 

3 

3 

5 

7 

4 

2 

10 

9 

12 

4 

4 

8 

10 

17 

4 

20 

21 

20 

13 

24 

16 

Duo scores 15th 

Hot Latin top 10 

on a 104% 

audience gain as 

track explodes 

in New York, Los 

Angeles, Dallas 

and Chicago. 

Moves to No. 1 

on Regional 

Mexican. 

Reggaetón star 

grabs chart's 

highest new 

entry on a 30% 

gain with 

second single 

from "It's My 

Time," currently 

No. I on latin 

Rhythm Albums. 

s3 3 a 
26 22 30 

e 35 48 

28 26 27 

o 
o 

39 34 

32 33 

41 

36 41 

CD 

CD33 28 23 

34 30 36 

35 31 28 

® 
50 

NOT SHOT 
DEBUT 

38 37 38 

39 38 40 

R &B songstress 

scores her first 

Hot Latin Songs 

entry as current 

Not 100 chart- 

topper enters 

on a 27% 

audience gain. 

44 50 

46 

42 42 35 

© ® 
44 43 43 

Q 47 42 

46 40 49 

CD® 
48 -15 - = m® 

TITLE 
3á PRODUCER (SONGWRITER) 

NO SE ME HACE FACIL 

QUIERO 
.ITRES.L.LEVIN,O.WARNER (R.ARJONA,T.TORRES) 

BASTO 
',LI'TOZ,R.MARTINEZ (M.MENDOZA) 

POR AMARTE 
TA.J. EMURGIA) 

AHORA QUE ESTUVISTE LEJOS 

AGUANILE 

Artist 115, 
IMPRINT / PROMOTION LALL is 
Alejandro Fernandez 

22 
SONY BMG r,11' 

Ricardo Arjon'T 
27 

SONY BMG NO- 

Intocable 
EMI TELE 

Pepe Aguilar 
EMI TELE. 

Jenni Rivera 
FONOVISA 

Marc Anthony 
SONY BMG 

UN BUEN PERDEDOR K -Paz With Franco De Vita 
INIEZ (ROE AIDA) DIAS /EOIMO!. 

5 LETRAS Alexis & Fido 
RE ANALES (J.MARTINEZ.R.ORITZ) SONY BMG NI' 

INTOCABLE Aleks Syntek 
,`TILA (A.SYNTEK) EMI TELE. 

AYER Black: Guayaba 
MAC- 

Los Rieleros Del Norte 
FOT. 

Tito "El Bambino 
EMI "?__. 

Andrea Bocelli Featuring Laura P41,54,1 
SUGAS. ,n 

Invasion Featuring Angel & Khrla 
VI /MAL I- 

Don Omar 
VI /MAC" 

Olga Tanon 
41 

UNI'v 

Enur Featuring Natas¡., 
35 

D 

VEN Y DIME 
_ 1,1, NORTE (R GONZALEZ MORA) 

EL TRA 
'NO (T. EL BAMBINO) 

VIVE YA 
I REDIS (C VALLI L BALLESTEROS) 

CARITA DE ANGEL 
.5.'1 IANA (A. RIVERA.C.COLDS) 

CANCION DE AMOR 
PERDOMO (W.O.LANORONI 

HOY QUIERO CONFESARME 
r.AN LI L PER` _I 

CALABRIA 2008 
N SAA)) 

29 

30 

31 

32 

2' 

21 

28 

36 

37 

37 

24 

40 

NO ONE Alicia Key, 
4 ROTHERS.DIRTY HARRY (A.KEYS,K. BROTHERS. JR.,G. M. HARRY) MBWJ I,'. 

PA L NORTE Calle 13 Featuring Orishas p' 

' IR. PEREZ,E.CABRA.PANASUYO,ORISHAS) SONY BMG NORTE 

LAS DE LA INTUICION Shakir 
'THORAX R (S. MERARAIS R L.F.00HOA) EPIC /SONY BMG NO 

MUEVELO Cruz Martinez Presenta Los Super R' 
11 

..I ARTINEZ,J.GOMEZ,M.SIFUE NT ES. T. BUTLER) WARNER 

CON LOS OJOS CERRADOS 
LA SIERRA (G. DE LOS TREVINO RUIZ) 

COMO OLVIDARTE 
Z MORA (R. GONZALEZ MORA) 

SOLO PARA TI 
1JMNI TEMAS,P..HURTADO 

Aliados De La a 
47 

Linderos Del Norte 
45 

CamliT 
18 

SONY MG NT. 

El Potro De Sinaloa 
50 

MALI' 
EL VASO DERRAMA 
EL POTRO DE SINALOA ('E.P 

TOP 

LATIN ALBUMS,. 

x W ARTIST Title 
.'.'r.TA NUMBER; DISTRIBUTING LABEL (PRICE) 

5 El WISIN G YANDEL Wisin Vs. Yandel: Los Extraterrestres 

RBD Empezar Desde Cero 
EMI TELEVISA 11690 (15 98T + 

AVBRIAN Kings Of Bachata Sold Out At Madison Square Garden 
DISCOS 605 /PREMIUM LATIN 17634/SONY BMG NORTE (I6 981 + 

JUANES La Vida... Es Un Ratico 
UNIVERSAL LATINO 010159 (17.98) 4 
MARCO ANTONIO SOLIS La Mejor... Coleccion 
FONOVISA 353133NG (10.98) 

CAMILA 
SONY BMG NORTE 78272 (14.98) 

ANDREA BOCELLI Lo Mejor De Andrea Bocelli: Vivere 
SUGAR /SIENTE 653534 /UNIVERSAL LATINO (18.98) 

VICENTE FERNANDEZ Para Siempre 
SONY BMG NORTE 14602 (15.98) 

VICTOR MANUELLE Navidad A Mi Estilo 
':.0 HETE (14.98) 

15 14 
JUAN GABRIEL 5 ANA GABRIEL Los Gabriel.. Simplemente Amigos 

RMG NORTE 04 913) 

K -PAZ DE LA SIERRA Capaz De Todo Por Ti 

4 3 2 

5 5 6 

6 6 4 

13 9 

B 8 5 

9 

W Ño W: ARTIST 
á3 á 3ó EIFRIST 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

28 26 11 

27 

3 28 

1 29 

2 

Todo Cambio C' 

13 10 

11 13 

17 52 

16 12 8 

e 30 26 22 

a25 18 

19 16 10 

20 20 16 

21 18 17 

22 23 20 

23 

24 22 15 

25 , 24 12 

GILBERTO SANTA ROSA Contraste 
N 33 (16 -98) 

OLGA TANON 
LA CALLE HT, 

Exitos En 2 Tiempos 

VICENTE FERNANDEZ 
DISCOS 805 A7 

IVY QUEEN 

VARIOUS ARTISTS 

GREATEST 
GAINER 

Historia De Un Idolo 
16.98) 

2 

31 

7 34 

9 35 

7 36 

12 37 

10 CD 
1 39 

Sentimiento 4 

NOW Latino 3 
MI TEL_MSA 116951 

GRUPO MONTEZ DE DURANGO Agarrese1 

GLORIA ESTEFAN 
HVRGUt10- _1:Y BMG NORTE (17.981 

VARIOUS ARTISTS 
LA CALLE 330050/50 (12 98) 

90 Millas 

Bachata # 1s 

MARC ANTHONY EI Cantante (Soundtrack) 
SONY BMG NORTE 11824 (16.98) 

LOS TEMERARIOS Recuerdos Del Alma 
AFG SIGMA/FONOVISA 352162/UG (12.98) 

AVENTURA K.O.B.: Live 
,REMIUM LATIN 20560 /SONY BMG NORTE (18.98 CD /DVD) + 

MANA Amar Es Combatir 
,VARNER LATINA 63661 (18 98) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
_. - LEVISA 88392 (14.98) 

ALIADOS DE LA SIERRA Con Los Ojos Cerrados 
AAL T30028/MACHETE (10.98) 

L2 

0 

40 

2 41 

42 

1 43 

6 44 

1 CD 
1 46 54 47 

2 47 43 40 

21 28 

29 27 

27 23 

50 

31 25 

39 - 

47 54 

34 29 

28 24 

41 

38 34 

63 

45 32 

37 19 

33 57 

36 30 

42 

40 

68 61 

ALEXIS & FIDO 
INS BMG NORTE 06187 141981 

Title 

Sobrenatural 

VARIOUS ARTISTS Top Latino V3 
.. ISCOS 605 14450/SONY MG NORTE (14.98) 

LA ARROLLADORA BANDA EL UMON Y Que Quede Claro 
'LISA 721127,1G (12.98) 

LOS PRIMOS DE DURANGO Voy A Convencerte 
AAL 730020 /MACHETE (10 98) 

EL POTRO DE SINALOA El Primer Tiempo 
MACHETE 010337 (9.98) 

ROCIO DURCAL Canta A Mexico 
D15005 605 16118 /SONY BMG NORTE (14.98) G+ 

XTREME Haciendo Historia 
340011/UG (13.98) 

ALEJANDRO FERNANDEZ Viento A Favor 
10111 (16.98) 

JUAN LUIS GUERRA Archivo Digital 4.4 
I 'l1E KAREN 653524 /UNIVERSAL LATINO (14.98) 

GRUPO EXTERMINADOR 
" 030185 353348/UG (9.98) 

VOLTIO 
,NY BMG NORTE 0^ I 

o8 n 

Nuestras Romanticas 

En Lo Claro 

GRUPO MONTEZ DE DURANGO En Directo De Mexico A Guatemala 
''V 721111/UG ,12 

VALENTIN ELIZALDE Vencedor 
'IIVERSAL LATINO on, r,I 981 + 

EROS RAMAZZOTTI E2 
-0NY BMG NORIE .1 98I 

RICKY MARTIN Ricky Martin Live Black And White 
4NY BMG NORTE 17490 (22.98) 

JENNI RIVERA 
298) 

La Diva En Vivo!! 

DADDY YANKEE El Cartel: The Big Boss 
. H 008937/IGA (13.98) 

33 
RICARDO ARJONA Quien Dijo Ayer 

1 48 44 37 

1 49 61 45 

5 50 51 41 

BMG NORTE 11335 (15 98) 

JOSE FELICIANO Senor Bachata 
T; NTE 653532 /UNIVERSAL LATINO (13.98) 

VALENTIN ELIZALDE Homenaje A Una Vida Vol. 1 

NIVERSAL LATINO 010096 (13.98 CD /DVD) +W 

LOS BUKIS 30 Recuerdos Inolvidables 

BRAZEROS MUSICAL DE DURANGO Linea De Oro: La Abeja Miope... 

LA ARIIOI.LAISRA BANDA EL LIMON Unce De Oro: En Los Puros Huesos... 
.5961 

VARIOUS ARTISTS 30 Bachatas Pegadilas: Lo Nuevo Y Lo Meior 2007 
','JGK s TN ' 1T1NY BMG NORTE (13.98) 

ALACRANES MUSICAL Ahora Y Siempre 0 
:NIVISION 31:054. VG (12.98) 

z fl 
11 

9 52 

56 22 

53 38 

35 31 

4 0 = ® 
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13 57 62 50 

30 

10 

2 58 55 43 
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24 
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61 49 - 
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63 

32 64 

12 65 

33 
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2 

40 

41 

12 

ARTIST Title 
.1 _. 'LUMBER / DISTRIBUTING LABEL (PRICE) 

DON OMAR King Of Kings Live 
-TL (18.98) 

TIERRA CALI Enamorado De Ti: Edicion Especial 
_ 10 UNIVERSAL LATINO (13.98 CD /DVD) + 

JOAN SEBASTIAN No Es De Madera 
GART 3961 /BALBOA (16.98) 

KANY GARCIA Cualquier Dia 
'TATE 89255 (14.98) 

LOS TUCANES DE TIJUANA La Mejor... Coleccion: De Canciones 
IG (10.98) 

JENNIFER LOPEZ Como Ama Una Mujer 
,MG NORTE (18.98) 

LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 
CCI (6 -98) 

LOS TE11ERARIOS La Mujer De Los Dos: altos De Película 

ANDRES JIMENEZ: EL JIBARO Mi Parranda 

LOS TIGRES DEL SORTS Herencia Musical: 20 Corridos Prohibidos 
SA J53266 VG (12 98) 

LUPILLO RIVERA Fiesta Privada 
-'.I. IEIC 533442/UNIVERSAL LATINO (13.98) 

0 69 
EL TRONO DE MEXICO Fuego Nuevo 

'HT? TINIVrRSAL LATINO (11.98) 

60 44 
INTOCABLE Crossroads: Cruce De Caminos 

IH) 

66 72 
LOS GREY'S Linea De Oro: Dos Gotas De Agua... 

981 

59 65 

21 72 58 

27 73 75 59 

26 74 52 36 

1 75 57 

EL CHAPO DE SINALOA 15 Autenticos Exitos 
'9313 110 18 TRI 

LOS TUCANES TE TIJUANA La Mejor... Coleccion: De Corridos 

CHRISTIAN CASTRO El Indomable 
F SOUL LATINO 009199 (10.98) 44 

HECTOR LAVOE El Cantante: The Originals 
. A`EMUSICA 130269 /UNIVERSAL LATINO (14.98) 

VALENTIN ELIZALDE Homenaje A Una Vida Vol. 2 
,ERSAL LATINO 010097 (13.98 CD /DVD) 41 

HECTOR LAVOE A Man And His Music 
'lIA EMUSICA 130144 /UNIVERSAL LATINO (19.98) 

VARIOUS ARTISTS Bachatahits 2008 
'. IRTE (12.98) 

JENNI RIVERA Mi Vida Loca 

MAZIZO MUSICAL Linea De Oro: Loco Por Ti... 
15.98) 

LOS RIELEROS DEL NORTE 25 Aniversario 
r,á947 up (12,98) 

LOS CAMINANTES La Historia.. Lo Mas Chulo, Chulo, Chulo 
SONY bElA NORTE 05302 (12 -98) + 
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LATIN AIRPLAY 

hC)hM 

B! W TITLE 
:3 ARTIST (IMPRINT' PROMOTIOr LABEL) 

1 ) 
ME ENAMORA 
JUANES (UNIVERSAL LATINO) 

2 2 

3 : 3 

O 4 

10 

6 5 

7 7 

8 6 

9 8 

10 9 

11 11 

12 17 

13 12 

14 13 

15 15 

ALGUIEN SOY YO 
ENRIQUE IGLESIAS (INTERSCOPJUNIVERSAL LATINO) 

LA TRAVESIA 
JUAN LUIS GUERRA Y 440 (EMI "ELEVISA) 

INALCANZABLE 
RBD (EMI TELEVISA) 

NO ESTAMOS SOLOS 
EROS RAMAllOTTI B RICKY MAETIR (SONY BMG NORTE) 

OJALA PUDIERA BORRARTE 
MANA (WARNER LATINA) 

TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMG NORTE) 

DIMELO 
ENRIQUE IGLESIAS (INTERSCOFJUNIVERSAL LATINO) 

NO SE ME HACE FACIL 
ALEJANDRO FERNANDEZ (SONY6MG NORTE) 

BAILA MI CORAZO 
BELANOVA (UNIVERSAL LATINO 

POR AMARTE 
PEPE AGUILAR (EMI TELEVISA) 

ME DUELE AMARTE 
REIN (SONY BMG NORTE) 

INTOCABLE 
ALEKS SYNTEK (EMI TELEVISA: 

QUIERO 
RICARDO ARJONA (SONY BMG JORTE) 

R Hl'l H IVI iM 

pi S3 
r 

'. 

O 1 

2 4 

3 2 

7 

5 5 

6 3 

Q, 13 

8 9 

9 6 

O 10 

O 14 

m11 

O 12 

14 8 

e16 

TITLE 
ARTIST (IMPRINT/ PROMOTICN LABEL) 

SEXY MOVIMIENTC 
WISIN & YANDEL (MACHETE) 

AYER LA VI 
DON OMAR (VI MACHETE) 

QUITARTE TO 
TEGO CALDERON (WARNER LAINA) 

PERDONAME 
LA FACTORIA (UNIVERSAL LATNO) 

ME ENAMORA 
JUANES (UNIVERSAL LATINO) 

NO TE VEO 
CASA DE LEONES (WA' NIh L rTINA) 

TE QUIERO 
FLEX (EMI TELEVISA( 

YO TE QUIERO 
WISIN 8 YANOEL (WY/MACHEE) 

5 LETRAS 
ALEXIS 8 FIDO (SONY BMG NO RTE) 

ELLA ME LEVANTO 
DADDY YANKEE (EL CARTEL / INTERSCOPE) 

EL TRA 
TITO "EL BAMBINO" (EMI TELMISA) 

CARITA DE ANGEL 
INVASION FEATURING ANGEL B KINDS (VI /MACHETE) 

CANCION DE AMOR 
DON OMAR (VI /MACHETE) 

ZUN DADA 
ZION (BABY /CMG/SRC /UNIVERSAL MOTOWN) 

GO GIRL 
PITBULL FEAT. YOUNG BOSS 8 TRINA (FAMOUS ARTISTS/TVT) 

REGIONAL M ECICAn 

14 

2 1 

O 3 

7 PAZ EN ESTE AMOR 
FIDEL RUEDA (MACHETE) 

TITLE 
ARTIST (IMPRINT / PROMOTOR LABEL) 

SIN QUE LO SEPAS TU 
LOS TEMERARIOS IFONOVISA 

ESTOS CELOS 
VICENTE FERNANDEZ (SONY BMG NORTE) 

SOBRE MIS PIES 
LA ARROLLADORA BANDA EL ,(MON (DISA/ECMONSA) 

6 2 

4 

5 e 

10 8 

11 

12 

13 10 

9 

13 

O 16 

VOLE MUY ALTO 
LOS HURACANES DEI. NORTE UNIVISION) 

LAGRIMAS DEL CDRAZON 
GRUPO MONTEZ DE OURANGC (SISA) 

CHUY Y MAURICIO 
EL POTRO DE SINALOA ( MACIETE) 

A TI SI PUEDO DECIRTE 
EL CHAPO DE SINALOA (SISA 

QUE BONITO 
BANDA EL RECODO (FONOVIDA) 

POR AMARTE ASI 
ALACRANES MUSICAL i'J NIVISION) 

TE PIDO QUE TE ]VEDES 
LOS CREADOPEZ DEL PANTO BURNAM OE KHOO RWEFZ0ISPEO IONSÿ 

DE TI EXCLUSIVO 
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA) 

BASTO 
INTOCABLE (EMI TELEVISA) 

AHORA QUE ESTUVISTE LEJOS 
JENNI RIVERA (FONOVISA) 

UN BUEN PERDEDOR 
K -PAZ WITH FRANCO OE VITI(DISA/EOIMONSA) 

LATIN Ai_suIVis 

POP 

13 
TITLE 
AR -FIST (IMPRINT i PROMOTION LABEL) 

READ 
EMPEZAR OESTE CERO (EMI TELEVISA) 

2 2 
JUANES 
LA VISA ES UN RATICO (UNIVERSAL LATINO) 

3 

4 

6 

MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA/UG) 

CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

ANDREA BOCELLI 
LO MEJOR DE ANDREA BOCELLI: VNERE (SUGAWSIENTE/SAJNERSAL LATINO) 

JUAN GABRIEL & ANA GABRIEL 
LOS GABRIEL... SIMPLEMENTE AMIGOS (DISCOS 605/SONY BMG NORTE) 

5 VARIOUS ARTISTS 
NOW LATNO 31SUW BMA SIRATNYC M PJIERI GGROuPBAV*WWW3ATEIEY15R 

8 8 

9 9 

10 10 

12 13 

13 11 

14 12 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

VARIOUS ARTISTS 
TOP LATINO V3 (DISCOS 605 /SONY BMG NORTE) 

ROCIO DURCAL 
CARTA A MEXICO (DISCOS 605 /SONY BMG NORTE) 

ALEJANDRO FERNANDEZ 
VIENTO A FAVOR (SONY BMG NORTE) 

EROS RAMAZZOTTI 
E2 (SONY BMG NORTE) 

RICKY MARTIN 
RICKY MARTIN LIVE BLACK AND WHITE (SONY BMG NORTE) 

RICARDO ARJONA 
QUIEN DIJO AYER (SONY BMG NORTE) 

KANY GARCIA 
CUALQUIER DIA (SONY BMG NORTE) 

RHYTHM,. 

2 2 

4 

5 

8 

8 

10 

13 

14 

TITLE 
ARTIST (IMPRINT i PROMOTION LABEL) 

WISIN & YANDEL 
WISIN VS. YANDEL: LOS EXTRATERRESTRES (MACHETE( 

IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

ALEXIS & FIDO 
SOBRENATURAL (SONY BMG NORTE) 

VOLTIO 
EN LO CLARO (SONY BMG NORTE) 

DADDY YANKEE 
EL CARTEL THE BIG BOSS (EL CARTEUINTERSCOPE /IGA) 

DON OMAR 
KING OF KINGS LIVE (VI /MACHETE) 

7 TITO "EL BAMBINO" 
ITS MY TIME (EMI TELEVISA) 

15 15 

ÿ6 Ww TITLE 
:53 3ó ARTIST IMPRINT / PROMOTION LABEL 

3 9MGIMME MORE 
BRITNEY SPEARS JIVE / ZOMBA 

2 7 
KEEP YOUR BODY WORKING 
TONY MORAN FEAT MARTHA WASH DANCE MUSIC PRODUCTIONS 

5 10 
NO, NO, NO 
ONO MIND TRAIN 

5 n ̀10 7 

' 11 8 

1 9 

8 4 8 

8 10 

19 5 

17 6 

20 5 

7 12 

18 8 

24 5 

8 6 12 

CALLE 13 
RESIDENTE 0 VISITANTE (SONY BMG NORTE) 

DON OMAR 
KING OF KINGS (VI /MACHETE) 

JAE-P 
ATREVETE (UNIVISION/UG) 

HECTOR "EL FATHER" 
THE BAD BOY (VI /MACHETE) 

ZION 
THE PERFECT MELODY (BABY /CMO/SRCNNNERSAL MOTOWWUMRG) 

WISIN & YANDEL 
TOMANDO CONTROL: LIVE (MACHETE) 

VARIOUS ARTISTS 
LOS VAQUEROS: WILD WILD MIXED (WY /MACHETE) 

TEGO CALDERON 
EL ABAYARDE CONTRAATACA ( WARNER LATINA) 

RE a IC) \AL MEXICAN.. 
-W 
7.53 

2 

2 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

VICENTE FERNANDEZ 
PARA SIEMPRE (SONY BMG NORTE) 

K -PAZ DE LA SIERRA 
CAPAZ DE TODO POR 71 (DISA/UG) 

VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605 /SONY BMG NORTE) A g GRUPO MONTEZ DE DURANGO V AGARRESEI (DISA/UG) 

5 4 

6 5 

8 6 

O 18 

10 7 

11 13 

LOS TEMERARIOS 
RECUERDOS DEL ALMA (APG SIGMA/FONOVISA/UG) 

ALIADOS DE LA SIERRA 
CON LOS OJOS CERRADOS (ASL/MACHETE) 

LA ARROLLADORA BANDA EL LIMON 
Y DUE QUEDE CLARO (DISA/UG) 

LOS PRIMOS DE DURANGO 
VOY A CONVENCERTE (ASL/MACHETE) 

EL POTRO DE SINALOA 
EL PRIMER TIEMPO (MACHETE) 

GRUPO EXTERMINADOR 
NUESTRAS ROMÁNTICAS (FONOVISA/UG) 

GRUPO MONTEZ DE DURANGO 
EN DIRECTO DE MEXICO A GUATEMALA (DISA/UG) 

VALENTIN ELIZALDE 
VENCEDOR (UNIVERSAL LATINO) 

13 11 
JENNI RIVERA 
LA DIVA EN VIVO!! (FONOVISA/UG) 

e VALENTIN ELIZALDE 
HOMENAJE A UNA VIDA VOL 1 (UNIVERSAL LATINO) 

O LOS BUKIS 
30 RECUERDOS INOLVIDABLES (FONOVISA/UG) 

Data for week of DECEMBER 15, 2007 . For chart reprints call 646.654.4633 

22 6 

8 12 13 

34 3 

r20 16 10 

21 13 13 

22 14 13 

30 6 

32 4 

29 7 

KINGDOM 
DAVE GANAN MUTE/VIRGIN 

BAND OF GOLD 
KIMBERLEY LOCKE CURB /REPRISE 

SOMEBODY'S ME 
ENRIQUE IGLESIAS UNIVERSAL LATINO / INTERSCCPE 

SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM/IDJMG 

DO IT WELL 
JENNIFER LOPEZ EPIC 

AMAZING 
SEAL WARNER BROS. 

STARS 
ERIKA JAYNE RM RECORDS 

LIFT YOUR VOICES 
GEORGIE PORGIE MUSIC PLANT 

BABY 
ANGIE STONE FEATURING BETTY WRIGHT STAX/CONCORD 

SOMEWHERE BEYOND 
MICHAEL GRAY FEAT. SIEVE EDWARDS THRTJEDANCE/THRIVE 

HUSTLER 
SIMIAN MOBILE DISCO INTERSCOPE 

BABY LOVE 
NICOLE SCHERZINGER FEATURING WILLIAM INTERSCOPE 

TWO TIMES BLUE 
DEBBIE HARRY VS. SOULSEEKERZ FIVE SEVEN/ELEAEN SEVEN 

LIKE SOMETHING 4 PORNO! 
FELIX DA HOUSECAT NETTWERK 

D.A.N.C.E. 
JUSTICE VICE /DOWNTOWN /ATLANTIC /LANA 

TAKING CHANCES 
CELINE DION COLUMBIA 

CROCODILE 
UNDERWORLD SIDE ONE 

YOUR LOVE IS MINE 
CORINNE BAILEY RAE SAVOY JAll WORLD WIDE/SAFVOYJAll 

BE WITH YOU 
TAXI DOLL WWW.TAXIDOLL.COM 

BUSY CHILD 
THE CRYSTAL METHOD GEFFEN 

NOTHIN' BETTER TO DO 
LEANN RIMES CURB 

SOUND OF YOUR VOICE 
ALTAR FEATURING AMANNDA MAMA HOUSE 

1 

[7 

W 
Pi ARTIST 

t3 3á TITLE IMPRINT & NUMBER I DISTRIBUTING LAEEL 

2wKS 
2 

NINE INCH NAILS 
Y3WiZ3F91R3M1)30':071KJGANTERSCOPE010331'AGA+) 

15 
M.I.A. 
KOLA . INTERSCOPE 009659 /IGA 

2 2 
GORILLAZ 
D -SIDES .qì GIN 10558 

ARMIN VAN BUUREN 
UNIVERSAL RELIGION 0008 ULTRA 1621 

"`-PAUL OAKENFOLD 
GREATEST HITS 8 REMIXES PERFECTO 1E433/ULTRA()) 

TREVOR SIMPSON & CATO K 
ULTRA.2008 ULTRA 1596 

THE COUNTDOWN SINGERS 
FOREVER DISCO MADACYSPECIAL PROWICTS 52A79TM]ACY 

TIESTO 
IN SEARCH OF SUNRISE 5 IBIZA BLACK FOE 30:59TAT"WBV( 

METRO STATION 
METRO STATION RED INK 10521 

DEPECHE MODE 
PIE REST OF DEPECHE MODE VOL LME 1 RUMAIIE1EAff AIZióWMRAR IRM 

GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70003' /ATLANTIC°+ 

JUSTICE 
CROSS ED BANGER /BECAUSE 224892NCE 

DAFT PUNK 
MUSIQUE VOL. I: 19932005 VIRGIN 58406 

DAVE GAHAN 
HOURGLASS MUTE 0E721' /VIRGINO+ 

LCD SOUNDSYSTEM 
45:33 'I A 02163' /CAPITOL 

BLACK AUDIO 
CEXCELLS TINY EVIU NTERSCOPE 0095'2 /IGA 

UNDERWORLD 
OBLIVION WITH BELLS SIDE ONE 21581'tß+ 

LOUIE DEVITO 
LOUIE DEVITO PRESENTS PACHA NEW YORK ULTRA 51609 

LCD SOUNDSYSTEM 
SOUND OF SILVER EWA 85114' /CAPITOL 

6 
CSS 
CANSEI DE SER SEXY SUB POP 717 

PAUL VAN DYK 21 8 
IN BETWEEN .:'I IE 9364' 

THE STARLITE SINGERS 
BEST OF DISCO MADAC SPECIAL PRODUCTS 52228MADACY 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

THE HAPPY BOYS 
DANCE PARTY 2008 FOBBING 76077 

THE CHEMICAL BROTHERS 
WE MEEK NIGHT FREESTYLE DUST 94158'ASIRN.YI $ 

4' 

6 4 

5 56 

10 10 55 

F11 13 83 

13;12 15 

113 

114 

115 14 

4:16 12 

17 16 

18 20 

8 

9 

21 

37 

6 

3 

16 

7 

2 

TITLE ; 3j ARTIST IMPRINT / PROMOTION LABEL 

33 4 

31 
- ONE LAST KISS 

STEVIE JEWEL BELLA 

Fr 
27 2 Ill _35 

ao 

31 28 E 

32 26 I9 

SING 
ANNIE LENNOX ARISTA/RMG 

I NEED A MIRACLE 2007 
KLM MUSIC FEATURING COCO STAR THRIVECANCE/THRIVE 

GOODNIGHT TONIGHT 
DJ SCOTTY K FEATURING KNOCKHOPPER 

POWER 
PICK 

BREAKING DISHES 
RIHANNA 

YOU JUST DON'T GET IT 
CHRIS THE GREEK PANAGHI DJG 

HIGHER 
TIFFANY DAUMAN 

LOVE TODAY 
MIKA CASABLANCA/UNIVERSAL REPUBLIC 

IT DOESN'T TAKE MUCH 
SARAH ATERETH BEGUILE 

DO IT 
NELLY FURTADO MOSLEY /GEFFEN 

PUSH THE BUTTON 
HENRI DAUMAN 

HE SAID SHE SAID 
ASHLEY TISDALE WARNER BROS. 

GIVE IT ALL YOU GOT 
ULTRA NATE SILVER LABEL/TOMMY BOY 

IN MY ARMS 
PLUMB CURB 

MORE 
JUNKIE XL NETTWERK 

STRONGER 
INEZ SILVER LABEL/TOMMY BOY 

BRAND NEW DISEASE 
JESSICA VALE EXPLICIT 

THE GIRL YOU LOST 
SIA I /ö: /KEY PUZZLE RECORDS 

LET GO 
PAUL VAN DYK FEATURING REA GARVEY MUTE 

UNDISCO ME 
BILLIE RAY MARTIN SILVER LABEL/TOMMY BOY 

LET IT GO 
DIRTY SOUTH FEATURING RUDY VICIOUS 

DISRESPECTFUL 
CUAKA KHAN FEAT. MARY J. BLIGE BURGUNDY /COLUMBIA 

WANNABE 
SPICE GIRLS VIRGIN 

CANTA CONMIGO 
BLUE MAN GROUP BLUE MAN GROUP 

WHAT I WANT 
BOB SBICIAR PRESENTS HBlALL YH10'AVSl18i UBRADMINY BOY 

TITLE 3 ;¿ ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

1) 
IN IN MY ARMS 

4 

2 

11151k11 

15 

3 9 

12 

13 

14 

21 

17 

18 

22 

23 REENTRY 

24 RE ENTRY 

25 RE ENTRY 

13 

15 

16 

5 

21 

11 

17 

5 

3 

`<5 

17 

5 

-3 

4 

8 

18 

8 

9 

PLUMB Nu R- 

CARRY ME AWAY 
CHRIS LAKE FEATURING EMMA HEWITT '. s . 

CALABRIA 2008 
ENUR FEATURING NATASJA ULTRA 

I WANT YOUR SOUL 
ARMAND VAN HELDEN SOUTHERN FRIED/ULTRA 

RELAX, TAKE IT EASY 
MIKA CASABLANCA/UNIVERSAL REPUBLIC 

AMAZING 
SEAL WARNER BROS. 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM /IDJMG 

GIMME MORE 
BRITNEY SPEARS JIVE/ZOMBA 

THE WAY I ARE 
OMBALAND FEAT KEA FILSON MOSLEY41LACKGRUUND1VTERSCOPE 

LET ME THINK ABOUT IT 
IDA CORR LIFTED /KICK /DISCO: WAX 

APOLOGIZE 
TIMBALAND FEAT. ONEAEPLIBLIC MOSIP'AACXCROUND/WERSCAPE 

FEELS LIKE HOME 
MECK FEATURING DINO YOSHITOSHI /DEEP DISH 

AGAIN 
KIM LEONI ROBBINS 

WITH EVERY HEARTBEAT 
KLEERUP WITH ROBYN KONICHIWA 

GET DOWN 
TODD TERRY STRICTLY RHYTHM 

WHO KNEW 
PINK LAFACE /ZOMBA 

ANTHEM 
FILO & PERI FEATURING ERIC LUMIERE VANDIT 

I WANT TO LIVE 
DEEPFACE RED STICK/STRICTLY RHYTHM 

LOVESTONED 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

I WISH YOU WOULD 
MARTIJN TEN VELOEN ROBBINS 

HANDS UP 
OUT OF OFFICE NERVOUS 

RISE UP 
YVES LAROCK MAP DANCE 

LET GO 
PAUL VAN DYK FEATURING REA GARVEY MUTE 

YOU ARE THE ONE 
SHINY TOY GUNS UNIVERSAL MOTOWN 

EVERYBODY DANCE (CLAP YOUR HANDS) 
DEBORAH COX DECO 

Go to www.billboard Diz for complete chart data I 51 
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DEC 
15 

2007 

JAPAN 0 
SINGLES 

F(3 (SOUNOSCAN JAPAN) DECEMBER 2, 2007 

2 

NEW 

NEW 

NEW 

SEI NARU YORUNI /FUYU MONOGATARI 
KETSUMEISHI TOY'S FACTORYJ -STORM 

RED RIBBON SPIRITUAL SONG UMARE KUKU... 
AIDS CHARITY PROJECT WARNER 

Al -SHITE NAI (COMPLETE LTD VERSION) 
ACID BLACK CHERRY AVEX TRAX 

SEISYUN (FIRST LTD VERSION A) 
TOKIO UNIVERSAL 

DESTINATION NOWHERE (FIRST LTD VERSION) 
ERIKA SONY 

5 KISS SHITE 
KOH+ UNIVERSAL 

1 KEEP THE FAITH (FIRST LTD VERSION CD /DVD) 
KAT -TUN J -STORM 

NEW 
SILENT LOVE OPEN MY HEART /BE WITH U 
MAI KURAKI NORTHERN 

NEW 
I SHOULD BE SO LUCKY /AI- KOTOBA (FIRST LTD VERSION) 
MIHIMARU GT UNIVERSAL 

t0 NEW 
SEISYUN (FIRST LTD VERSION B) 
TOKIO UNIVERSAL 

3 á 3 ISNEP /IFOP/TITE -LIVE) 

t QUELQUE PART 
SHERYES LUNA ULM 

DECEMBER 4, 2007 

2 NEW 
PARLE A MA MAIN 
FATAL BAZOOKA FT PELLE ET CHRI UP 

3 DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

TOURNER MA PAGE 
JENIFER MERCURY 

GARCON 
KOXIE AZ 

ALIVE 
MONDOTEK MERCURY 

ALWAYS 
UHNNY HALLYDAY WARNER 

8 - JACQUES A DIT 
CHRISTOPHE WILLEM VOGUE 

9 NEW WHINE UP 
KAT DELUNA EPIC 

10 PETIT PAPA NOEL 
14 TINO ROSSI M6 INT /SCORPIO 

lJNfl1_I) ICINGDOIVI; 

8 

9 

10 

6 

(THE OFFICIAL UK CHARTS CO.) 

BLEEDING LOVE 
LEONA LEWIS SYCO 

DECEMBER 2, 2007 

HEARTBROKEN 
72 FT JODIE AYASHA AATW /MNB 

CALL THE SHOTS 
GIRLS ALOUD POLYDOR 

RULE THE WORLD 
TAKE THAT POLYDOR 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY /BLACKGROUND /INTERSCOPE 

VALERIE 
MARK RONSON FT. AMY WINEHOUSE COLUMBIA 

NO ONE 
ALICIA KEYS J 

BREATHLESS 
SHAYNE WARD SYCO 

8 
2 HEARTS 
KYLIE MINOGUE PARLOPHONE 

12 
HOME 
WESTLIFE S 

3 á3 (MEDIA CONTROL) DECEMBER 0, 2007 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY /BLACKGROUND /INTERSCOPE 

2 5 STARK 

3 

ICH + ICH POLYDOR 

3 
DU HAST DEN SCHOENSTEN ARSCH... 
ALEX C. FT. PASS POLYDOR 

4 4 
DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

NO ONE 
ALICIA KEYS J 

6 2 
AN DEINER SEITE (ICH BIN DA) 

7 8 

8 7 

TOKIO HOTEL ISLAND 

ABOUT YOU NOW 
SUGABABES ISLAND 

HEY THERE DELILAH 
PLAIN WHITE TS FEARLESS HOLLYWOOD 

9 NEW 
AND NO MATCHES 
SCOOTER EDEL 

10 NEW EY DJ 
CULCHA CANDELA URBAN 

r3 

2 

24 (ARIA) 

1, APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY /BLACKGROUND /INTERSCOPE 

NEW 
HERE I AM 

DECEMBER 2, 2007 

NATALIE GAUCI SONY BMG 

3 3 
CLUMSY 
FERGIE A &M 

4 2 THE WAY I ARE 
TIMBERLAND FT. KERI WILSON INTERSCOPE 

5 4 
INTO THE NIGHT 
SANTANA FT. CHAD KROEGER ARIOLA 

6 5 
NO ONE 

7 

8 7 

9 8 

10 9 

ALICIA KEYS J 

HEY THERE DELILAH 
PLAIN WHERE TO HOLLYWOOD 

HOOK ME UP 
THE VERONICAS WARNER 

2 HEARTS 
KYLIE MINOGUE MUSHROOM 

HOW FAR HAVE WE COME 
MATCHBOX TWENTY ATLANTIC 

á 3 (FIMI/NIELSEN) DECEMBER 3, 2007 

2 

3 5 

4 

5 2 

6 

7 4 

10 

NON SIAMO SOLI 
EROS IAMAZOTTURICKY MARTIN ARIOLA 

NO ONE 
ALICIA KEYS J 

GIMME MORE 
BRITNEY SPEARS JIVE / ZOMBA 

STO CON TE 
LUCA ANCESCHI CRISLER 

2 HEARTS 
KYLIE MINOGUE PARLOPHONE 

VASCO EXTENDED PLAY 
VASCO ROSSI CAPITOL 

LIVING DARFUR 
MATTAFIX VIRGIN 

THE SINGLES COLLECTION TOUR EDITION 
VASCO ROSSI CAPITOL 

FALLING DOWN 
DURAN DURAN EPIC 

LOVE TODAY 
MIKA CASABLANCA/ISLAND 

SwI I /_LRLAND 
SINGLES 

8.1 

á3 
1 2 

2 1 

3 3 

4 6 

5 4 

(MEDIA CONTROL) 

APOLOGIZE 
TIMBALAND FT ONEREPUBLIC MOSLEY- BLACKGROUND, /INTERSCOPE 

DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

DECEMBER 4, 2007 

NO ONE 
ALICIA KEYS SONY BMG 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI/NIK P POLYDOR 

AMAZING 
SEAL WARNER 

ALBUMS 

2 5 

3 1 

4 NEW 

CELINE DION 
TAKING CHANCES COLUMBIA 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

ALICIA KEYS 
AS I 

ZUCCHERO 
ALL THE BEST POLYDON 

LED ZEPPELIN 
MOTHERSHIP RHINO 

SINGLES 

113 (PROMUSICAE/MEDIA) DECEMBER 5, 2007 

2 HEARTS 
KYLIE MINOGUE PARLOPHONE 

HEADLINES (FRIENDSHIP NEVER ENDS) 
SPICE GIRLS VIRGIN 

HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

Y AHORA VOY A SALIR (RANXEIRA) 
MANGO DE 02 DRO 

ONLY YOU 
ATROCITE FT. MOUE HOUSE WORKS 

IMAGINATION 
KILLINGZ00 MATINEE /DIVUCSA 

LOS RAPEROS NUNCA NUEREN 
SHOTTA BOA 

8 NEW 
KINGDOM 
DAVE GAHAN VIRGIN 

9 6 GUARDAME UN SECRETO 
COOPER ELEPHANT 

10 NEW 
RISE UP 
DJ DISCIPLE BLANCO Y NEGRO 

FINLAND 

2 

3 4 

4 8 

5 6 

IVLE1 

INDIAN 
STURM UND DRANG HELSINKI RECORDS 

DEAD INSIDE 
WIDESCREEN MOOS DARK SENTIMENTS 

DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

LASTEN LIIKENNELAULU 
ER ESITTAJIA VL 

PAUHAAVA SYDAN 
LAURI TAHKA A ELONKERJUU UNIVERSAL 

N MOKOMA 
LUIHIN JA YTIMIIN SAKARA 

DECEMBER 5 2007 

2 SAMULI EDELMANN 
VIRSIA EPIC 

PMMP 
PUUHEVONEN RCA 

VESA-MATTI LOIRI 
INARI WARNER 

LAURI TAHKA & ELONKERJUU 
TUHANNEN NIEMUS UNIVERSAL 

52 I Go to www.billboard.biz for complete chart data 

BILLBOARD CANADIAN HOT 100 

á3 (NIELSEN SOS SOUNOSCAN) DECEMBER 15, 2007 

1 APOLOGIZE 
TIMBALAND FT ONE115PUB0C MUSLEYBLACKGRWNDINTERSCOPEUNNERSAL 

2 , 

3 

4 

5 4 

6 

7 6 

8 

9 15 

10 10 

NO ONE 
ALICIA KEYS MBK /J /SONY BMG 

BUBBLY 
COLME CAILLAT UNIVERSAL REPUBLIC /UNIVERSAL 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM /UNIVERSAL 

INTO THE NIGHT 
SANTANA FT. CHAD KROEGER ARISTA /SONY BMG 

STRONGER 
KANYE WEST ROC -A- FELLA /DEF JAM /UNIVERSAL 

CLUMSY 
FERGIE WILL .I.AM /ABM /INTERSCOPE /UNIVERSAL 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELL EM COLLIPARK /INTERSCOPE /UNIVERSAL 

KISS KISS 
CHRIS BROWN FT. T -PAIN JIVE /SONY BMG 

HOT 
AVRIL LAVIGNE ARISTA/SONY BMG 

1 

EURO SoundScan 
InteTnáfíonal 

DIGITAL TRACKS- 

,93 (NIELSEN SOUNDSCAN INTERNATIONAL) DECEMBER 15. 2007 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND; INTERSCOPE 

2 7 
BLEEDING LOVE 
LEONA SYCO 

3 3 CALL THE SHOTS 
GIRLS ALOUD POLYDOR 

4 5 
NO ONE (RADIO EDIT) 
ALICIA KEYS MBK /J 

5 6 
HEARTBROKEN 

6 8 

7 4 

8 7 

9 14 

10 11 

11 9 

12 13 

13 RE 

14 10 

T2 FT. JODIE AYSHA AATW /MNB 

DONT STOP THE MUSIC 
RIHANNA SRP'DEF JAM 

RULE THE WORLD 
TAKE THAT POLYDOR 

VALERIE 
MARK RONSON FT. AMY WINEHOUSE ALLIDO /COLUMBIA 

NO ONE 
ALICIA KEYS MBK /J 

ABOUT YOU NOW 
SUGABABES ISLAND 

BREATHLESS 
SHAYNE WARE SYCO 

HATE THAT I LOVE YOU 
RIHANNA FT. NE -YO SRP /DEF JAM 

ALL I WANT FOR CHRISTMAS IS YOU 
MARIAN CAREY COLUMBIA 

ME ENAMORA 
JUANES UNIVERSAL 

15 12 
HOT STUFF (LET'S DANCE) (ORIGINAL VERSION) 
CRAIG DAVID SIRE /WARNER 

16 19 

17 18 

18 NEW 

19 16 

1973 (ALBUM VERSION) 
JAMES BLUNT CUSTARD /ATLANTIC 

ROCKSTAR 
NICKELBACK EMI 

CRANK THAT (SOULJA BOY) 
SOUDA BOY TELL'EM COLLIPARK/INTERSCOPE 

GIMME MORE 
BRITNEY SPEARS JIVE /ZOMBA 

20 17; 
FLUX 

BLOC PARTY WICHITA 

WALLONIA 1-1 

3 á3 
1 

2 2 

3 5 

4 4 

5 8 

6 9 

(BIMSA) DECEMBER 5 2007 

SOUNDTRACK 
HIGH SCHOOL MUSICAL 2 WALT DISNEY 

MARIA RITA 
SAMBA MEU WARNER 

CESAR MENOTTI & FABIANO 
.COM VOCE UNIVERSAL 

VANESSA DA MATTA 
SIM SONY BMG 

VARIOUS ARTISTS 
AS MÚSICAS DO PROGRAMA AMAURY JR. ANIMAR 

IVETE SANGALO 
IVETE NO MARACANA MULTISHOW AO VIVO... UNIVERSAL 

7 NEW 
VARIOUS ARTISTS 
TROPA DE ELITE EMI 

8 6 
BRITNEY SPEARS 
BLACKOUT JIVE / ZOMBA 

9 39- VARIOUS ARTISTS 
SAMBAS DE ENREDO 2008 - RIO DE JENEIRO UNIVERSAL 

10 11 
PAULINHO DA VIOLA 
ACUSTICO MTV SONY BMG 

17,6 
(ZWI.ZEK PRODUCENTOW AUDIO VIDEO) DECEMBER 5 2007 

JUST GIRL 
JUST GIRL FAROL 

I NEW 

2 1 

3 2 

4 4 

5 3 

6 8 

7 5 

8 7 

9 6 

10 11 

JORGE PALMA 
ROO NOCTURNO EMI 

MAFALDA VEIGA /JOAO PEDRO PAIS 
LADO A LADO SOM LIVRE 

VANESSA DA MATTA 
SIM SONY BMG 

MARIZA 
CONCERTO EM LISBOA CAPITOL 

AVO CANTIGAS 
FANTASMINHA BRINCALHAO COLUMBIA 

SHAKIRA 
ORAL FIXATION TOUR EPIC 

ALICIA KEYS 
AS I AM J 

TERESA SALGUEIRO /LUSITANIA 
LA SERENA FAROL 

ANDREA BOCELLI 
VIVERE UNIVERSAL 

á3 (ULTRATOP /GFK) 

2 GARCON 
NOME AZ 

2 3 

3 1 

4 35 

DECEMBER 5, 2007 

DONT STOP THE MUSIC 
RIHANNA SRP DEF JAM 

JACQUES A DIT 
CHRISTOPHE WILLEM VOGUE 

TOURNER MA PAGE 
JENIFER MERCURY 

5 5 
1973 
JAMES BLUNT ATLANTIC 

ALBUMS 

2 2 

3 6 

3 

5 4 

4 

JOHNNY HALLYDAY 
LE COEUR D'UN HOMME WARNER 

JENIFER 
LUNATIQUE MERCURY 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

CELINE DION 
TAKING CHANCES COLUMBIA 

PASCAL OBISPO 
LES FLEURS OE FOREST EPIC 

HUNGARY 
SINGLES 

Ó3 3 
1 1 

2 5 

3 NEW 

4 !JEW 

5 4 

(MAHASZ) DECEMBER 5 2007 

MINDEN MOST KERDODIK EL 
AKOS FEHER SOLYOM 

SZEPLOS VALL 
MAGASHEGYI UNDERGROUND CLUBSOLUTIONS 

TAKE OFF 
JACK ROKKA VS. BETTY BOO IMPORT 

OLYAN, MINT TE 
SZEKERES ADMEN MAGNEOTON 

LET IT GO 
DIRTY SOUTH IMPORT 

ALBUMS 

y 2 

1 

4 

3 

5 9 

ANDREA BOCELLI 
VIVERE UNIVERSAL 

DOLHAI ATTILA 
OLASZ SZERELEM SONY BMG 

HALASZ JUDIT 
SZERESD A TESTVEFED EMI 

SZEKERES ADRIEN 
OLYAN, MINT TE MAGNEOTON 

ADAGIO 
ERINTES SONY BMG 

Data for week of DECEMBER 15, 2007 CHARTS LEGEND on Page 54 
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2 

3 

4 

5 

6 

7 

8 

9 V 

10 

11 

12 

13 

EUROCHARTS S 

SINGLE SALES 

EUROCHARTS ARE CCMPILED 
ALBUM SALES CHAR'S 

APOLOGIZE 
TIMBALAND FT. ONEROPUBLIC 

BY BILLBOARD ROM THE NATIONAL SINGLES AND 

OF 20 EUROPEAN COUNTRIES. DECEMBER 5. 20]7 

MOSLEY /BLACKGFOUND /INTERSCOPE 

DONT STOP 
RIHANNA SRP /DEF JA 

SHE MUSIC 

NO ONE 
ALICIA KEYS J 

BLEEDING LC 
LEONA LEWIS S'CO 

VE 

2 HEARTS 
KYLIE MINOGUE PARL PHONE 

QUELQUE PART 
SHERYFA LUNA ULM 

HEARTBROKEN 
T2 FT JODIE AYJISHA i ATW /MNB 

RULE THE WORLD 
TAKE THAT POLIDOR 

PARLE A MA 
FATAL BAZOOKA FT YALE 

MAIN 
ET CHRI UP 

CALL THE SL 
GIRLS ALOUD POLYDC 

OTS 
R 

GIMME MORE 
BRITNEY SPEARS JIVI /ZOMBA 

ABOUT YOU 
SUGABABES ISLAND 

NOW 

DU HAST DEN SCHOENSTEN ARSCH... 
ALEX C. FT. 'ASS PO YDOR 

1 a i 
STARK 
ICH + ICH POIIDOR 

15 .0 TOURNER MA PAGE 
JENIFER MERCORY 

ALBUMS 

2 

2 

3 

4 

5 

6 

7 

8 

9 

DECEMBER 5, 2907 

EAGLES 
LONG ROAD OM OF EDEN POLYUOR 

CELINE DION 
TAKING CHANCES COLUMBIA 

LED ZEPPELIN 
MOTHEHSHIP FHINO 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

KYLIE MINOGUE 
XPARLOPHON_ 

ALICIA KEYS 
AS I AM J 

DIE ARZTE 
JAZZ IST ANOBlIS HOT ACTION 

LEONA LEWIS 
SPIRIT SYCO 

ANDREA BOCELLI 
VIVERE SUGAF 

t0 RIHANNA 
GOOD GIRL GONE BAD SRP /DEF JAM 

11 
EROS RAMAZZOTTI 
E2 ARIOLA 

12 NEW 
SHAYNE WARD 
BREATHLESS EYCO 

13 10 WESTLIFE 
BACK HOME S 

14 

15 

SOUNDTRACK 
HIGH SCHOOL MUSICAL 2 DISNEY 

JAMES BLUNT 
ALL THE LOST SOULS CUSTARD /ATLANTIC 

a3 

2 

3 

4 

5 

6 

7 13 

8 

9 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. DECEMBER 5, 2007 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEYBLACKGROUND/INTERSCOPí 

HEY THERE DELILAH 
PLAIN WHITE PS FEARLESS /HOLLYWOOD 

NO ONE 
ALICIA KEYS . 

DON'T STOP THE MUSIC 
RIHANNA SRF /DEF JAM 

2 HEARTS 
KYLIE MINOGUE PARLOPHONE 

1973 
JAMES BLUNT CUSTARD /ATLANTIC 

ABOUT YOU NOW 
SUGAR BABES ISLAND 

BIG GIRLS DON'T CRY 
FERGIE WILL I.AM /F; 

HATE THAT I LOVE YOU 
RIHANNA FT. NE -YO L 

10 BLEEDING LOVE 
LEONA LEWIS SYCO 

11 SHADOW OF THE DAY 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

12 

13 

14 

15 O3 

BUBBLY 
COME CAILLAI UNIVERSAL 

SAME MISTAKE 
JAME BLUNT CUSTARD /ATLANTIC 

ME ENAMORA 
JUANES UNIVERSAL 

THE WAY I ARE 
TIMBALAND FT. KERI WILSON MOSLEY /BLACFGROUND /INTERSCOPE 

Ian. --91111 

I 

SALES DATE 
COMFIIEO IY 

SouacScen 

See Chart Legend for ides and esplanat,on 2007 Nielsen Business Media. Inc. and Nielsen SaundScan, Inc All rights reserved 

DEC 
15 

2007 

3 

3 2 1- 

4 3 

5 

7 8 

ARTIST 
TITLE I.::;'N I . NUMBER ' DISTRIBUTING U.,:I 

MERCYME 
ALL THAT IS WITHIN ME INO /COLUMBIA 12573 /PROVIDENT- INTEGRITY t7 

MICHAEL W. SMITH 
ITS A WONDERFUL CHRISTMAS REUNION 10123/PROV DENT -INTEGRITY 

CASTING CROWNS 
THE ALTAR AND THE DOOR BEACH STREET /REUNION 10117 /PROVIDENT -INTEGRITY 

VARIOUS ARTISTS 
WOW HITS 2808 WORD- CURB /PROVIDENT -INTEGRITY 3677 /EMI CMG 

RELIENT K 
I ET IT SNOW BABY..LET IT REINDEER GOTEECAPITOL 7240/EMI CMG 

GREATEST 
GAINER 

JIM BRICKMAN 
HOMECOMING SLG 17706/WORD -CURE O+ 

MARIE OSMOND 
MARIE OSMOND'S MAGIC OF CHRISTMAS HIFI 1001 EX 

7 1(1 
FLYLEAF 
FLYLEAF A &M /OCTONE 650005 /IGA EFL 

- JARS OF CLAY 
CHRISTMAS SONGS GRAY MATTERS /NETTWERK 30725 /PROVIDENT- INTEGRITY 

RANDY TRAVIS 
` SONGS OF THE SEASON WORD -CURB 887146 

15 

y" 

10 10 

-11 6 14 
POINT OF GRACE 
HOW YOU LIVE WORD -CURB 887090 

12 18 : 

13 16 

VARIOUS ARTISTS 
MARY DID YOU KNOW? WORD -CURB 887317 /WARNEF BROS. 

97 CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828/EMI CPA O+ 

30 , GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND 
TOGETHER GAITHER MUSIC GROUP 2729/EMI CMG 

26 

16 23 3 

,117 13 -3 

18 27 3 

9 21 <1 

20 22 

21 17 

3 

MORMON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SQUARE WITH SISSEL 

SPIRIT OF THE SEASON MORMON TABERNACLE CHOIFI 0711 

ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRITY 

STEVEN CURTIS CHAPMAN 
THIS MOMENT SPARROW 6393/EMI CMG 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: COUNTRY TIME LIFE 19523 /PROVIDENT- INTEGRITY 

TOBYMAC 
(PORTABLE SOUNDS) FOREFRONT 0379/EMI CMG C+/ 

VARIOUS ARTISTS 
JOEL OSTEEN PRESENTS: FREE TO WORSHIP JOEL OSTEEN MINISTRIES 40081 EX Q 

DAVID CROWDER BAND 
REMEDY SIXSTEPS /SPARROW 2684/EMI CMG 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: CHRISTMAS JOY INTEGRITY /COLUMB A 84294/PROVIDENT- INTEGRITY 

25 
3 

DAVID PHELPS 

46 3 

19 

A DAVID PHELPS CHRISTMAS: ONE WINTERY NIGHT WIRD -CURB 887232 

s 

AMY GRANT 
GREATEST HITS SPARROW 2797/EMI CMG ti- 

BARLOWGIRL 
HOW CAN WE BE SILENT FERVENT 887197 /WORD -CURB O+ 

3-3 
x `E ARTIST 

3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

26 31 18 
MANDISA 
TRUE BEAUTY SPARROW 5720 /EMI CMG 

2710 61 
VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT -INTEGRITY 7196/EMI CMG 

28 33 4 
DIAMOND RIO 

29 32 4 

30 35 17 

A DIAMOND RIO CHRISTMAS: THE STAR STILL SHINES WORD -CURB 887339 

DEMON HUNTER 
STORM THE GATES OF HELL SOLID STATE 5605 /EMI CMG 

THIRD DAY 
CHRONOLOGY, VOLUME TWO: 2001 -2006 ESSENTIAL 10839 /PROVIDENT- INTEGRITY O+ 

31 29 39 RELIENT K 
FIVE SCORE AND SEVEN YEARS AGO GOTEE /CAPITOL 0592 /EMI CMG O+ 

32 34 70 
RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT -INTEGRITY (f) 

THOUSAND FOOT KRUTCH 33 37 11 
THE FLAME IN ALL OF US TOOTH & NAIL 8247 /EMI CMG C7 

34 36 61 

36 42 9 

37 50 4 

38 44 85 

40 

41 

42 

SKILLET 
COMATOSE, 

NEWSBOYS 
THE GREATEST HITS SPARROW 6071/581 CMG 

VARIOUS ARTISTS 
INTEGRITY'S (WORSHIP 24:7 INTEGRITY 4263 /PROVIEENT- INTEGRITY 

BEBO NORMAN 
CHRISTMAS: FROM THE REALMS OF GLORY BEC 1270'EMI CMG 

MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE /COLUMBIA/INPOP ' 380 /EMI CMG 

43 12 

24 44 

11 

VARIOUS ARTISTS 
BRAVE SONSSOFFNMFBIMTIMY510P 00Ú11B1'4LHRRWIAAIHISMÜTA NAUMUt 10822e3MTEM4M4311Y 

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
AMAZING GRACE GAITHER MUSIC GROUP 2725/EMI ;MG 

LEELAND 
SOUND OF MELODIES ESSENTIAL 10812 /PROVIDENT INTEGRITY 

g MARK SCHULTZ Ill A BEAUTIFUL WORD -CURB 886570 

43 12 43 
MICHAEL W. SMITH 
STAND REUNION 10109 /PROVIDENT- INTEGRITY II 
SARA GROVES 
TELL ME WHAT YOU KNOW SPONGE /INO 84302 /PROVIDENT- INTEGRITY 

. 
BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS i, 
HOW GREAT THOU ART GAITHER MUSIC GROUP 2726 /EMI CMG 

" HILLSONG I 
48 1 

SAVIOUR KING HILLSONG /INTEGRITY 4257 / PROVIEENT- INTEGRITY 

GORDON MOTE 
DONT LET ME MISS THE GLORY R.SI. /SPRING HILL 131/EMI CMG ill 
THE ALMOST. 
SOUTHERN WEATHER TOOTH 8 NAIL 2481/EMI 013 III 
MERCYME 
COMING UP TO BREATHE IRO 3872 /PROVIDENT -INTE3RITY 

RE-ENTRY 

48 RE-ENTRY 

49 RE-ENTRY 

JEREMY CAMP 
BEYOND MEASURE BEC 3723/EMI CMG O+ 

Ste. °L ARTIST 
3ó TITLE IMPRINT & NUMBER ! DISTRIBUTING LABEL 

5 

6 

8 

9 

10 

GREATEST 
GAINER 

VARIOUS ARTISTS 
WOW GOSPEL CHRISTMAS .`.'RITYMORD- CURGEMI CMG 95761WMI 

YOLANDA ADAMS 
Fl HAT A WONDERFUL TIME COLUMBIA 09432/SONY MUSIC 

MARVIN SAPP 
IHI RSTY VERITY 09433/ZOMBA 

VARIOUS ARTISTS 
LOVES HOLIDAY A GOSPEL CHRISTMAS SONY OMS CUSTOM MAUKEONG GROUP 19530/TME LFE 

1;I 
SHEKINAH GLORY MINISTRY 
JESUS KINGDOM 3003 /BOOKWORLD 

ISRAEL & NEW BREED 
A DEEPER LEVEL: LIVE INTEGRITY /COLUMBIA 11986:SONY MUSIC O+ 

VICKIE WINANS 
D APPY HOLIDAYS FROM VICKIE WINANS DESTINY JOY 8047 

SHIRLEY CAESAR 
AFTER 40 YEARS ... STILL CELEBRATING THROUGH TEE CITY LIGHT 6930 

VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY /WORD- CURB /EMI CMG 02499 / ZOMBA 

VARIOUS ARTISTS 
I,OTTA HAVE GOSPEL( 5 INTEGRITY /GOSPO CENTRIC 12755 / ZOMBA 

THE CLARK SISTERS 
IUE...ONE LAST TIME EMI GOSPEL 81094 O+ 

TRIN -I -TEE 5:7 
T57 SPIRIT RISING 0402 /MUSIC WORLD 

LEE WILLIAMS AND THE SPIRITUAL QC'S 
SO MUCH TO BE THANKFUL FOR MCG 7056 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BROS 

MARVIN WINANS 
ALONE BUT NOT ALONE PURESPRINGS GOSPEL 86278/EMI GOSPEL 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109 /BUNGALO 

DONNIE MCCLURKIN 
THE ESSENTIAL DONNIE MCCLURKIN VERITY /LEGACY 15388/SONY BMG 

VARIOUS ARTISTS 
WOW GOSPEL 1415: 300E THE GRB BEST GOSPEL HIS EVERT EM IIMGVEPoTYYNU U-CIPH 087E4 

11 

12 12 11 

13 

82 

0 

24 51 

17 16 `0 

16 17 30 

)17 13 

20 89 35 

4-.0 11 

22 23 39 

23 3 35 

24 8 39 

BEVERLY CRAWFORD 
LIVE FROM LOS ANGELES JDI 1271 

J MOSS 
V2... PAJAM /GOSPO CENTRIC 87214/ZOMBA 

BYRON CAGE 
LIVE AT THE APOLLO: THE PROCLAMATION G05PO CENTRIC 11114/PROVIDENT -INTI I 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021 /CROSS MOVEMENT 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 /WARNER BROS. 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

TYE TRIBBETT & G.A. 
VICTORY LIVE1 INTEGRITY /COLUMBIA 77526/SONY MUSIC 

26 

ARTIST 
o TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

91) 56 
BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT IA 

27 22 5 

26 25 4 

29 30 13 

30 31 6 

BEBE WINANS 
CHERCH KOCH 5035 O+ 

BISHOP CHNJ S E. BLAKE PRESENTS THE WEST ANGELES COGIC MASS CHOIR 
NO LIMIT WEST A 02345/EMI GOSPEL 

THE NEW UFE COMMUNITY CHOIR FEATURING JOHN P. KEE 
NOTHING BUT WORSHIP TYSCOT /NEW LIFEVERITS 10028 /ZOMBA 

YOUTHFUL PRAISE FEATURING JJ HAIRSTON 
EXALTED...LIVE IN BALTIMORE EVIDENCE GOSPEL 6922 /LIGHT 

31 26 5 
DEITRICK HADDON PRESENTS VOICES OF UNITY 
TOGETHER IN WORSHIP TYSCOT 984160 

32 36 30 
YOLANDA ADAMS 
THE BEST OF ME ELEKTRA /ATLANTIC 156604 /AG 

34 10 FRED HAMMOND 
THE ESSENTIAL FRED HAMMOND VERITY /LEGACY 1 5385 /SONY BMG 

35 33 42 

36 38 14 

37 32 9 

38 35 62 

39 39 56 

40 21 

1 :, NE-ENTRY 

BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS: VOLUME 1 POD UM 2506 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATERVERITY 853332OMBA 

THE CANTON SPIRITUALS 
DRIVEN VERITY 10029 /ZOMBA 

RICKY DILLARD & NEW G 
THE 7TH EPISODE: LIVE IN TORONTO NUSPRING 02576 /EMI GOSPEL 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHA' 

KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOUL/GOSPO CENTRIC 88401 /ZOMBA 

BOBBY JONES 
THE AMBASSADOR GOSPO CENTRIC 10041 / ZOMBA 

MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY COLUMBIA 77093/S )NY MUSIC 

VARIOUS ARTISTS 
THE BEFIT BEST OF PRAISE A WORSHIP VOLUME 2 LEGACYTIERMIYiDOSP0 CENTRIC 1019920M8A 

116 CLIQUE 
AMPED (EP) REACH 8037 

44 210 251, 
VARIOUS ARTISTS 
GOT/ HAVE GOSPEL! WORSHIP IMOG8ITY,000PO CEFRRP 71M3ACOLUU.BN WA2:66/SONY MUSIC 

45 5 JOE PACE 
JOE PACE PRESENTS: WORSHIP FOR 111E KINGDOM 2PROC.AIMIT'NUSPRING 66752EMI GOSPEL 

BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR 
WELCOME TO THE CITY TYSCOT 984159 /TASEIS 

47 0 
HEZEKIAH WALKER 
THE ESSENTIAL HEZEKIAH WALKER VERITY / LEGACI 15389 /SONY BMG 

DA' T.R.U.T.H. 
21 

OPEN BOOK CROSS MOVEMENT 30029 

49 i 
1, 

6 
VARIOUS ARTISTS 
HIP HOPE HITS 2008 GOTEE 90118 

HOT SHOT 
DEBUT 

MISSISSIPPI MASS CHOIR 
WE HAVE SEEN HIS STAR MALACO 6037 

Data for week of DECEMBER 15, 2007 I For chart reprints call 646.654.463 Go to www.billboard.biz for complete chart data 53 
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WI; W ARTIST 
f=,1' 3ó TITLE IMPRINT8NUMRER /DISTRIBUTING LABEL 

nSARAH MOORE /MICHELLE AMATO /MICHELLE LINDAHL 
CELTIC LADIES CHRISTMAS (TIN) I _ srl i ICT '. 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 75110/BLG 

44 

3 61 

4 57 

7 23 

5 10 

6 6 

9 2 

1) 3 

3 3 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 C+ 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG BOY 5911 /MOUNTAIN APPLE 

SOUNDTRACK 
THE DARJEELING LIMITED FOX 9240 /ABKCO 

MICHELLE AMATO /ROSALIND MCALLISTER /SARAH MOORE 
CELTIC LADIES MADACY SPECIAL PRODUCTS 53173 /MADACY 

VARIOUS ARTISTS 
CELTIC CHRISTMAS LASERLIGHT 213494 

VARIOUS ARTISTS 
THE ULTIMATE CHRISTMAS COLLECTION: CELTIC CHRISTMAS ST. CLAIR 0027 

CELTIC WOMEN 
BEAUTIFUL CAROLS WITH CELTIC WOMEN ST. CLAIR 0051 

8 40 
THE STARLITE SINGERS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

CELTIC WOMEN 
CHRITSMAS TIME WITH CELTIC WOMEN ST. CLAIR 0053 

CHARTS 

N II:u _ 

1 11:111 kyl :/_1A M 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 

SETTER 

® Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEAT SEEK ER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. © after price indicates album only available on DualDisc. 
CD /DVD after price indicates CD /DVD combo only available. © DualDisc available. 

CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. EX after catalog number indicates title is 

exclusive to one account or has limited distribution. 

MEeI LIA IM 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modem Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. O Digital Download available. © DVD single available. 
© Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR it Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

wall a OZOill 114711:1 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). 4D RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. O Certification for 
net shipments of 100,000 units (Oro). Certification of 200,000 units (Platino). 
'2, Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
muliplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

O RIAA gold certification for net shipment of 50,000 units for shortform or 
longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 
million in sales at suggested retail price. O IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

Seel-400w for complete legend information. 

a 

1-OP 

INDEPENDENT,. 
ARTIST 

3 3ó 

2 1 4 

3 8 

4 L 3 

5 ; 

6 21 

TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

GREATEST 
GAINER 

EAGLES 
LONG ROAD OUT OF EDEN ERC 4500 EX (14.98) 

GARTH BROOKS 
THE ULTIMATE HITS PEARL 213 (25.98 CD /DVD) C+ 

MANNHEIM STEAMROLLER 
CHRISTMAS SONG AMERICAN GRAMAPHONE 1227 (18.98) 

DANE COOK 
ROUGH AROUND THE EDGES: LIVE FROM MADISON SOIMM GARDEN COAffiYCRaRAL 0051 (1698 CDOVD) O 
VARIOUS ARTISTS 
STOCKINGS BY THE FIRE EMI SPECIAL MARKETS 103 EX/STARBUCKS (13.98) 

SOUNDTRACK 
HAIRSPRAY NEW LINE 39089 (16.98) 

PITBULL 
THE BOATUFT FAMOUS ARTISTS 2960` /TVT (18.98) 

o 

a15 2 

8 6 

9 4 

11 11 4 

12 10 4 

13 7 2 

19 4 

15 17 6 

16 12 10 

26 4 

18 14 3 

19 16 45 

20 18 27 

0 38 3 

22 20 2 

23 24 25 

24 27 37 

25 13 3 

26 33 15 

27 35 3 

- 41 2 

29 28 4 

30 31 10 

31 44 10 

32 43 8 

33 39 5 

ELLIOTT YAMIN 
SOUNDS OF THE SEASON: THE ELLIOTT YAMIN HOLIDAY CMIECIDN (131193C 70011 EX/HICKORY (698) 

ELVIS PRESLEY 
HOME FOR THE HOLIDAYS SONY BMG SPECIAL PRODUCTS 52871 /MADACY (21.98) 

MANNHEIM STEAMROLLER 
CHRISTMAS: TRADITIONS AMERICAN GRAMAPHONE 4525 EX (24.98) 

MARIE OSMOND 
MARIE OSMOND'S MAGIC OF CHRISTMAS HIFI 1001 EX (10.98) 

LITTLE BIG TOWN 
A PLACE TO LAND EQUITY 3018 (18.98) 

SOUNDTRACK 
HAIRSPRAY: COLLECTOR'S EDITION NEW LINE 39098 (24.98) 

JIMMY BUFFETT 
JIMMY BUFFETT LIVE IN ANGUILLA MAILBOAT 2111 (25.98 CD /DVD) 0+ 

DWIGHT YOAKAM 
DWIGHT SINGS BUCK VIA 6129' /NEW WEST (16.98) 

DETHKLOK 
THE OETHALBUM (SOUNDTRACK) WILLIAMS STREET 0002 /ADULT SWIM (13.98) 

SARAH MOORE /MICHELLE AMATO/MICHELLE LINDAHL 
CELTIC LADIES CHRISTMAS (TIN) MADACY SPECIAL PROP 53227/MADACY (13.98) 

DAVID GRAY 
GREATEST HITS ATO 21591 (15.98) 

CRAIG MORGAN 
LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98) 

JASON ALDEAN 
RELENTLESS BROKEN BOW 7047 (17.98) 

MORMON TABERNACLE CHOIR AND ORCHESTRA AT TEMPE SQUARE WITH SISSa 
SPIRIT OF THE SEASON MORMON TABERNACLE CHOIR 0711 (18.98) 

SOUNDTRACK 
HALO 3 SUMTHING ELSE 2037 (15.98) 

DJ KHALED 
WE THE BEST TERROR SQUAD 4229/KOCH (17.98) 

ELLIOTT YAMIN 
ELLIOTT YAMIN HICKORY 90019 (18.98) 

BONE THUGS -N- HARMONY 
T.H.U.G.S. RUTHLESS 8808 (13.98) 

SIXX: A.M. 
THE HEROIN DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98) 

SLIDAWG AND THE REDNECK RAMBLERS 
A BLUE COLLAR CHRISTMAS IMI/MADACY SPECIAL PRODUCTS 53117/MADACY (6.98) 

SLIDAWG AND THE REDNECK RAMBLERS 
A REDNECK CHRISTMAS IMI /MADACY SPECIAL PRODUCTS 53116 /MADACY (6.98) 

VARIOUS ARTISTS 
JOEL OSTEEN PRESENTS: FREE TO WORSHIP JOEL OSTEN MINISTRIES 40081 IX (9.98)(j 

IRON AND WINE 
THE SHEPHERD'S DOG SUB POP 710' (15.98) 

INGRID MICHAELSON 
GIRLS AND BOYS GABIN 24 03 /ORIGINAL SIGNAL (11.98) 

NICK SWARDSON 
PARTY COMEDY CENTRAL 0056 (15.98 CD /DVD) O 
LEVON HELM 
DIRT FARMER DIRT FARMER 79844NANGUARD (16.98) 

35 30 4 

COMMON 
THISISME THEN: THE BEST OF COMMON LEGACY 19338 /RELATIVITY (13.98) 

SIGUR ROS 
NVARF / HEIM XL 307 /BEGGARS GROUP (15.98) 

43 

PUSCIFER 
V IS FOR VAGINA PUSCIFER 88800 (16.98) 

SHARON JONES & THE DAP -KINGS 
100 DAYS, 100 NIGHTS DAPTONE 012 (15.98) 

VARIOUS ARTISTS 
PSYCHOPATHICS FROM OUTER SPACE: PART 3 PSYCHOPATHIC 4602 (11.98) 

SHEKINAH GLORY MINISTRY 
JESUS KINGDOM 3003 /800KWORLD (17.98) 

SOUNDTRACK 
ONCE CANVASBACK/SONY MUSIC SOUNDTRAX 10586 /COLUMBIA (13.98) 

DROPKICK MURPHYS 
THE MEANEST OF TIMES BORN 8 BRED 001' /115 (15.98) 

BAND OF HORSES 
CEASE TO BEGIN SUB POP 745' (15.98) 

44 21 31 

SPOON 
GA GA GA GA GA MERGE 295' (15.98) 

VARIOUS ARTISTS 
#1 HITS OF THE SOS AND 60$ MADACY SPECIAL PRODUCTS 52251/MADACY (13.98) 

42 5 - 
PROJECT PAT 
WALKIN' BANK ROLL HYPNOTIZE MINDS 5023 /KOCH (17.98) 

49 RE-ENTRY 

50 NEW 

VARIOUS ARTISTS 
CAUSES 1 WAXPLOITATION 01 EX (10.98) 

DARYL HALL JOHN OATES 
HOME FOR CHRISTMAS U- WATCHACON 400110/DK -E (18.98) 

VARIOUS ARTISTS 
FOREVER SOUL R &B MADACY SPECIAL PRODUCTS 52253 /MADACY (13.98) 

THE DILLINGER ESCAPE PLAN 
IRE WORKS RELAPSE 6699 (15.98) 

TIE LODON RBJ W OAUi ORC161M4IDDON SYMPHONY DPfJFSR WaOrAL IMI W IYOKC OKJ6IM 
THORNS K6KfADE: HMOaS MESSIAH MADACY SPECWL PRODUCTS 53090TMDAIX (1398) 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold via independent 
distribution, including those that are fulfilled via major branch distributors. TASTEMAKERS: Top 
selling albums from a core panel of trend- setting independent and small -chain stares. WORLD: See 
charts legend for rules and explanations. BILLBOARD.BIZ CHART: A weekly spotlight on one of the 
charts that are updated weekly on billboard.biz, including ones that are exclusive to Billboard's 
websites. © 2007, Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

54 Go to www.billboard.biz for complete chart data 

SALES DATA 
COMPILED BY 

I11CiSCi1 

SoundSon 

TASTEMAKERS .;., 

E ARTIST 
3ó TITLE IMPRINTBNUMBER'DISTRIBUTING LABEL 

ALICIA KEYS 
AS I AM MBK /J I1513`/RMG 

8 2 
JOSH GROBAN 
NOEL 143 /REPRISE 231548/WARNER BROS. 

2 
4 

JAY -Z 
AMERICAN GANGSTER ROC- A- FELLA/DEF JAM 010229 /IDJMG 

3 6 
ROBERT PLANT / ALISON KRAUSS 
RAISING SAND ROUNDER 619075' 

4 3 
LED ZEPPELIN 
MOTHERSHIP SWAN SONG 313148 /ATLANTIC O+ 

6 3 
THE KILLERS 
SAWDUST ISLAND 010226' /IDJMG 

12 
SOUNDTRACK 

' I'M NOT THERE SONY MUSIC SOUNDTRAX/COLUMBIA 12038'/SONY MUSIC 

MUDVAYNE 
BY THE PEOPLE FOR THE PEOPLE EPIC 19023 /SONY MUSIC 

SIGUR ROS 
WARE / HEIM XL 307 /BEGGARS GROUP 

CHRIS BROWN 
EXCLUSIVE JIVE 12049/ZOMBA O+ 

KEYSHIA COLE 
JUST LIKE YOU CONFIDENTIAL/ MANI /GEFFEN 009475'/IGA 

BAND OF HORSES 
CEASE TO BEGIN SUB POP 745 * 

IRON AND WINE 
THE SHEPHERD'S 006 SUB POP 710' 

BRUCE SPRINGSTEEN 
MAGIC COLUMBIA 17060' /SONY MUSIC 

PAUL MCCARTNEY 
AMOEBA'S SECRET MPL 23060' EX/HEAR 

LOREENA MCKENNITT 
NIGHTS FROM THE ALHAMBRA OUINLAN ROADNERVE 009459NG O+ 

SARAH MOORE /MICHELLE AMATO /MICHELLE LINDAHL 
CELTIC LADIES CHRISTMAS MADACY SPECIAL PRODUCTS 53186 /MADACY 

VARIOUS ARTISTS 
IRISH TENORS MADACY SPECIAL PRODUCTS 52839 /MADACY 

? 2 14°''. 

3 . 23 

3 4 15 

5 5 12 

6 6 23 

11 

t I1 ri 

! 7 19 

13 10 24 

13 14 

'2 9 13 

13 16 9 

13 8 21 

GOD WITH US 
MERCYME IINIU, 

AMAZING GRACE (MY CHAINS ARE GONE) 
CHRIS TOMLIN (SIXSTEPS 

EAST TO WEST 
CASTING CROWNS (BEACH STREET /REUNION /PLR) 

IN BETTER HANDS 
NATALIE GRANT (CURB) 

IN WONDER 
NEWSBOYS (INPOP) 

EVERYTHING GLORIOUS 
DAVID CROWDER BAND (SIXSTEPS /SPARROW /EMI CMG) 

HOW YOU LIVE (TURN UP THE MUSIC) 
POINT OF GRACE (WORD -CURB) 

YOU ARE EVERYTHING 
MATTHEW WEST (SPARROW /EMI CMG) 

MIRACLE OF THE MOMENT 
STEVEN CURTIS CHAPMAN (SPARROW /EMI CMG) 

LOVE THE LORD 
LINCOLN BREWSTER (INTEGRITY) 

WHEN OUR HEARTS SING 
RUSH OF FOOLS (MIDAS) 

THE TWENTY -FIRST TIME 
MONK 8 NEAGLE (REUNION /PLR) 

DON'T GET COMFORTABLE 
BRANDON HEATH (MONOMODE/REUNION /PLG) 

SUNDAY 
TREE63 ( INPOP) 

BE STILL 
STORYSIDE:B (SILENT MAJORITY / GOTEE) 

Data for week of DECEMBER 15, 2007 

www.americanradiohistory.com

www.americanradiohistory.com


HOT VIDEOCLIPS & VIDEO SALES DATA 
MONITOR COMPILED BY COMPILED BY 

Ilieke11 IlicIscll 
BDS VideoScan 

Based on audience-weighted pia-s from MTV, VH1. BET and CMT, and non -weighted plays from 
eight other cha spiels_ as monitored by Nielsen Broadcast Data Systems. See Chart 

Legerd for rez$ artd explanations ::r 2007. Nielsen Business Media. Inc. and 
Nielsen SoundScan. Inc. All rights reserved 

411 

\SP/ TOP 

MUSIC VIDEOS.. 
a.....,. ®. i 

csa TITLE 
3 á LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 

2 

3 

3 

#1 
4WKS 

THE ULTIMATE HITS 
PEARL 213 25.98 CD /DVA 

ONE MAN BAND 
STARCON /HEAR /UNIVERSAL MUSIC & VIDEO DIST. 30516 (23.98 CDISLO) 

THE BEYONCE EXPERIENCE: LIVE 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 718087 (14.98 ND) 

FUTURESEX /LOVESOUNDS: DELUXE EDITION 
ZOMBA VIDEO /SONY BMG VIDEO 17391 (2398 CD /DVD) 

5 9' CROSSROADS GUITAR FESTIVAL 2007 
011190 HOME VIDEO /WARNER MUSIC VIS ON 352124 (29.98 DVD) 

MOTHERSHIP 
SWAN SONG /ATLANTIC /WARNER MUSIC 015109 313148 (19.98 CS /]VO) 

HELP! 
APPLE /CAPITOL/EMM MUSIC VIDEO 10347 (29.98 DVD) 

UNPLUGGED IN NEW YORK 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 102630 (1E.9E DV4` 

y 
10LOOK ALIVE 

EPIC MUSIC VIDEO /SONY BMG VIDEO 715556 (14,98 OVO) 

10 4 

F' 

FUTURESEX / LOVESOUNDS: LIVE AT MADISON SQUARE GARDEN 
CL' 

y 

JIVE /ZOMBA VIDEO /SONY BMG VIDEO 711336 (19.98 DVD) 

A CHRISTMAS CELEBRATION: LIVE FROM DUB_IN 
MANHATTAN /EMM MUSIC VIDEO 02809 (19.98 DVD) 

PLUG ME IN 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 710417 (29.98 DVD) 

THE ULTIMATE VIDEO COLLECTION 
ROADRUNNER VIDEO 09269 (9.98 DUD) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO /WARNER MUSIC VISION 70423 (29.98 SVC) 

ORAL FIXATION TOUR 
EPIC MUSIC VIDEO /SONY BMG VIDEO 705825 (19.98 DVD) 

TOGETHER 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44781 (19.98 DOD) 

LOST HIGHWAY: THE CONCERT 
SAE HOME VIDEO 101350 (24.98 DVD) 

THE MCCARTNEY YEARS 
RHINO HOME VIDEO /WARNER MUSIC VISION 285628 (34.98 DVD) 

THE JOSHUA TREE 
ISLAND VIDEO /UNIVERSAL MUSIC & VICES DIST. 001030400 (59.98 CD/D)13) 

7 

8 

8 

6 

4 

it 
' 

17 5 

2 9 7 

13 7 2 

14 14 129 

3 

16 22 6 

3 

3 

2 

20 

Principal Performers 

Garth Brooks 

James Taylor 

Beyonce 

Justin Timberlake 

Eric Clapton 

Led Zeppelin 

The Beatles 

Nirvana 

Incubus 

Justin Timberlake 

Celtic Woman 

AC /DC 

Nickelback 

Eagles 

Shakira 

SALES OgTA 
COMPILLO BY 

IIiC(sCll 

Soundkan 
see below for complete legend information. 

Al liMel-111 pAr. 

3 5 

ARTIST 
-ABEL & NUMBER / DISTRIBUTING LABEL WPRICE 

SLIDAWG AND THE REDNECK RAMBLERS 
IMLMAOACY SPECIAL PRODUCTS 53117 /MADACY 6.9E 

5 SLIDAWG AND THE REDNECK RAMBLERS 
IMI /MADACY SPECIAL PRODUCTS 53116 /1JADAC2 (6.98) 

7 10 
INGRID MICHAELSON 
CABIN 24 03 /ORIGINAL SIGNAL (11.98) 

6 
NICK SWARDSON 
COMEDY CENTRAL 0056 (15.98 CD /DVD) 1 

5 
LEVON HELM 
DIRT FARMER 79844NANGUARD (16.98) 

2 
SEBASTIAN BACH 

10013 /CONTRABAND (15.98) 

GREATEST 
GAINER 

9 
SHARON JONES & THE 
OAPTONE O':' 1.° 46 

49 
DRAGONFORCE 
SANCTUARY 618034 /ROADRUNNER F17.9,3) 

9 3 
THE DILLINGER ESCAPE PLAN 
RELAPSE 6699 (15 98) 

ARMIN VAN BUUREN 
ULTRA 1621 (16.98) 

GE the Vocal Band And Ernie Haase & Signature Sound 

Bon Jovi 

Paul McCartney 

U2 

DPSYCHOPATHIC: THE VIDEOS 
PSYCHOPATHIC VIDEO 4601 (14.98 DVD) 

2 
TIMELESS: THE CONCERT OF FAITH AND INSFIRATION 
TIMELESS PARTNERS 147398 (19 98 DVD) 

18 

22 21 5 
ELVIS: #1 HIT PERFORMANCES 
RCA /SONY BMG VIDEO 714372 (14.98 END) 

REMEMBER THAT NIGHT: LIVE AT THE ROYAL ALBERT HALL 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 707424 (24.98 DV)) 

THE OTHER SIDE OF THE MIRROR: LIVE AT THE NEWPOIT FOLK FESTIVAL 1963 -1965 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 714466 (19.98 DV)) 

A NEW JOURNEY: LIVE AT SLANE CASTLE, IRELAND 
MANHATTAN /EMM MUSIC VIDEO 75106 (19.98 DVD) 

Various Artists 

Various Artists 

Elvis Presley 

David Gilmour 

Bob Dylan 

Celtic Woman 

TITLE 
á 3 3,5 ARTIST (IMPRINT / PROMOTION LABEL) 

1 3 4 

3 

4 6 9 

5 4 5 

6 5 4 

7 13 3 

8 7 3 

9 12 4 

10 

11 

8 6 

8 

#1 
1WK 

ROC BOYS (AND THE WINNER IS)... 
JAY -2 ROC- A- FELLA/DEF JAM /DJMG 

NO ONE 
ALICIA KEYS MBK/J /RMG 

SHOULDA LET YOU GO 
KEYSHIA COLE INTRODUCING ARIBA IMENI /GEFFEN 

HATE THAT I LOVE YOU 
RIHANNA FEATURING NE -YO SRP /DEF JAM /IDJMG 

JUST FINE 
MARY J. BLIGE MATRIARCH /GEFFEN 

SOULJA GIRL 
SOULJA BOY TELL'EM FEAT. I -15 COLLIPNRK/INTERSCOPE 

CLUMSY 
FERGIE WILL I AM /A &M /INTERSCOPE 

GIRLFRIEND 
BOW WOW & OMARION T.U.G. /COLUMR A 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AKON, LIL WAYNE A NIIA COLUMBIA 

APOLOGIZE 
TIMBALAND FEAT. GNBIERIBLIC MOSLEYHLACKGRWNDANTERSCOPE 

OVER YOU 
DAUGHTRY RCA /RMG 

23 RE-ENTRY 

POP BOTTLES 
BIRDMAN FUG IL WAYNE CASH MONEY/ UNIVERSAL MOTOWN 

SHADOW OF THE DAY 
LINKIN PARK WARNER BROS. 

I WANT YOU 
COMMON 0.0.0.11/GEFFEN 

SUFFOCATE 
J. HOLIDAY MUSIC LINE /CAPITOL 

SUPERSTAR 
UWE RASCO FEAT. MATTHEW SANTOS 1ST U 15TWATLANIIC 

LOW 
FLO RIDA FEATURING T -PAIN POE BOY /ATLANTIC 

DUFFLE BAG BOY 
PLAYAZ CIRCLE FEATURING LIL WAYNE DTP /REF JAM /IDJMG 

CRYING OUT FOR ME 
MARIO 3R0 STREET /J /RMG 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS MBK/J /RMG 

SENSUAL SEDUCTION 
SNOOP DON DOGGYSTYLE /GEFFEN 

GOOD LIFE 
KANYE WEST FEAT. T -PAIN ROC -A- FELLA /REF JAM /IDJMG 

I'M SO HOOD 
DI EKES FEAT. MAR ONCK DADDY. RICK ROSS I RES TEAMS SOUADKOCH 

241 YEW 
CRUSHCRUSHCRUSH 
PARAMORE FUELED BY RAMEN /ATLAATIC /LAVA ® HYPNOTIZED 
PLIES FEAT. AEON BIG GATES /SLIP -N -SLIDE /ATLANTIC 

1O 
214 

45 
5d 
61 
7 

8- 
9 

101 

3 

4 

5 

6 

7 

91 
10 

1 

3ï 
4 

ARTIST TITLE 

12 14 

11 6 

25 

1 

20 

30 

34 

48 

22 

® 13 

1111 23 

In 16 

.,24 

DAP -KINGS 

MINDY SMITH 
VANGUARD 79838 (16.98) 

FIVE FINGER DEATH PUNCH 
FIRM 70116 (12.98) 

SICK PUPPIES 
RMR 89752 /VIRGIN (12.98) 

LEELAND 
ESSENTIAL 10812 (13.98) 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) O 

PURENRG 
FERVENT /WOOD -CURB 887017 /WARNER BROS. (7.98) 

KENNA 
STAR TRAK/INTERSCOPE 008809 /IGA (9.38) 

FLIGHT OF THE CONCHORDS 
SUB POP 746 (4.98) 

STREETLIGHT MANIFESTO 
VICTORY 329 (13.98) 

SARA GROVES 
SPONGE /INO /COLUMBIA 84302 /SONY MLSIC (13.98) 

9 
BEIRUT 
BA DA BING 055' (13.98) 

2 
EL POTRO DE SINALOA 
MACHETE 010337 (9.98) 

6 EMMY ROSSUM 
GEFFEN 010157/IGA (9.98) 

10 
JOSE GONZALEZ 
IMPERIAL 9367' /MUTE (15.98) 

27 
XTREME 

A CALLE 340011,OG (13.98) 

3 
GRUPO EXTERMINADOR 

A B ue Collar Christmas 

4 Redneck Christmas 

Girls And Boys 

Party 

Dirt Farmer 

Angel Down 

100 Days, 100 Nights 

Inhuman Rampage 

Ire Works 

Universal Religion 2008 

My Holiday 

The Way Of The Fist 

Dressed Up As Life 

Sound Of Melodies 

The Poison 

pureNRG 

Make Sue They See My Face II 
The Distant Future (EP) 

Somewhere In The Between 

Tell Me What You Know 

Flying Club Cup 

El Primer Tiempo 

Inside Out 

In Our Nature 

Haciendo Historia O 

Nuestras Romanticas 

Dan In Real Life (Soundtrack) 

Joyful 

En Lo Claro 

Marshmallow World & Other Holiday Favorites 

FONOVISA 353348/UG (9.98) 

6 
SONDRE LERCHE 
VIRGIN 08679 (18.98) 

2 
AYO 
INTERSCOPE 641692/IGA (9.98) 

VOLTIO 
SONY BMG NORTE 02198 (14.98) 

RAUL MALO 
NEW DOOR 009528/UME (11.98) 

EROS RAMAZZOTTI 
SONY BMG NORTE 17818 (14.98) 

= ERGIE, CLUMSY 

WYCLEF JEAN, SWEETEST GIRL (DOLLAR BILL) 

PARAMORE, CRUSHCRUSHCRUSH 

JAY -Z, ROC BOYS (AND THE WINNER IS)... 

KEYSHIA COLE INTRODUCING AMINA, SHOULDA LET YOU G 

FOO FIGHTERS, LONG ROAD TO RUIN 

LINKIN PARK, SHADOW OF THE DAY 

TIMBALAND FEAT. ONEREPUBLIC, APOLOGIZE 

DAUGHTRY, OVER You 

RILO KILEY, SILVER LINING 

101 

COHEED AND CAMBRIA, THE RUNNING FREE 

AVENGED SEVENFOLD, ALMOST EASY 

NIRVANA, SMELLS LIKE TEEN SPIRIT! 

PARAMORE, CRUSHCRUSHCRUSH 

BOYS LIKE GIRLS, HERO /HEROINE 

RIHANNA FEAT. NE YO, HATE THAT I LOVE YOU 

LINKIN PARK, SHADOW OF THE DAY 

WYCLEF JEAN, SWEETEST GIRL (DOLLAR BILL) 

OK GO, HERE IT GOES AGAIN 

SERJ TANKIAN. EMPTY watts 

JAY -Z, ROC BOYS (AND THE WINNER IS)... 

KANYE WEST FEAT. T -PAIN, G000 LIFE 

MARY J. BLIGE, JUST FINE 

KEYSHIA COLE INTRODUCING AMINA, SHOULDA LET YOU GO 

CHRISETTE MICHELE, BEST OF ME 

ESTELLE, WAIT A MINUTE (JUST A TOUCH) 

LUPE FIASCO FEAT. MATTHEW SANTOS, SUPERSTAR 

JILL SCOTT, MY LOVE 

WYCLEF JEAN, SWEETEST GIRL (DOLLAR BILL) 

ANTHONY HAMILTON, Do YOU FEEL ME 

Data fo week of DECEMBER 15, 2007 I For chart rep -ints call 646.654.4633 

E2 

ANDRE RIEU 
SENOR 17657/SLG (18.98) +O 

SISSEL 
DENON 17661/SLG (18.98) 

KEKE PALMER 
ATLANTIC 289788/AG (18.98) 

Radio City Music Hall: Live In New York 

Northern Lights 

So Uncool 

HURT 
CAPITOL 94656 (12.98) 

CHANTICLEER 
WARNER CLASSICS & JAll 284988/RH NO (17,98) 

LA ARROLLADORA BANDA EL LIMON 
DISH 729327/UG (5.98) 

Vol. II 

Let It Snow 

Linea De Oro: En Los Puros Huesos... 

TIERRA CALI 
VENEMUSIC 653210 /UNIVERSAL LATINO (13.98 CD /DVD) O+ 

KANY GARCIA 
SONY BMG NORTE 89255 (14.98) 

MAYDAY PARADE 
FEARLESS 30099 (11.98) 

PETER BJORN AND JOHN 
ALMOSTGOLO 002- (12.98) 

SKINDRED 
BIELER BROS. 70020 (15.98) 

BAND OF HORSES 
SUB POP 690` (13.98) 

OVER ASHES 
TAG 00100 (9.98) 

LOS HUMILDES VS. LA MIGRA 
BC! LATINO 41593/BCI (6.98) 

GRACE POTTER AND THE NOCTURNALS 
RAGGED COMPANY 000385 /HOLLYWOCD (11.98) 

ANDRES JIMENEZ: EL JIBARO 
CUARTO MENGUANTE 140 (13.98) 

m RE ENnY NELLIE MCKAY 
HUNGRY MOUSE /VANGUARD 79843/WELK (16.98) 

STEVE IVEY 
!MI 52776 /MADACY (13.98) 

Enamorado De Ti: Edicion Especial 

Cualquier Dia 

A Lesson In Romantics 

Writer's Block 

Roots Rock Riot 

Everything All The Time 

Begin Again 

Los Humildes Vs. La Migra 

This Is Somewhere 

Mi Parranda 

Obligatory Villagers 

Best Of Bluegrass Gospel: Collector's Edition 

EL TRONO DE MEXICO 
SKALONA 009532 /UNIVERSAL LATINO )11.98) 

BRE 

Fuego Nuevo 

Born to a Nigerian father and a Roman an mother, Ayo brings her unique musical blend to debut 
album "Joyful," which stands at No, 28 in its second week on Top Heatseekers. Discover developinç 

artists making their inaugural chart runs each week in Breaking 8 E ntering on billboard.com 

The best -selling albums by new and developing acts, defined as those who save never appeared in the top 100 of Tne Billboard 200. If a Heatseekers ti le 
reaches that lent, it and the act's subsequent albums a-e immediately inelicible to appear on the Heatseekers chart See Chart Legend for rules and 
exr lanatioas it, 2007. Nielsen Business Media, Inc. and Nielsen Sound Scan, inc. All rights reserved. 
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SUPERSTAR u.., Lu Chill Music BMVHeavy As Heaven 
r Of Universal, BMVISt & 15th Pub - 

1 ez Music. ASCAP/Universal 
,._.°,.BH86 

SUSPICIONS ' "MI), HL. CS 37 
SWEETEST GIRL (DOLLAR BILL) (Huss Zwingli, 

AS. P e -Bass Music. 
BMVEM - 1 BMI Golder Boy Publishing, 
ASCAP"r ubishin . BMVAnthoop K Music, 
ASCAP /Cln '.1 um, OMVTJniversaI Music - Careers, 
OMUImng BMI Byefal I Music. ASCAP/Famous. 
ASCAP/Money Mack. BMI), HARM. H100 32: POP 27 

TAKE ME 
shgSwAASSCCA/WanerTa rlanePubli ingBMBoarght 

by, MWMoreh USCA/P/Sweet 
Summer, ASCAP ), 

B B 1 

TAKE YOU THERE (Eyes Above Water, 
ASCAPBheig9htsmusic. ASCAP /Jonathan Rotem Music, 
BMVSouthside Independent Music. BMVHeres Logan' Al 
You Kidd Musk, BMVeeluga Heights Music BMVAeach 
Global Songs BMVTNT Music Publishing. ASCAP) 

,rio + 
TAKING CHANCES ,Universal Music - Careers, 

: ."e 'House, BMI. WBM, H10 68: POP 

TAKIN OFF THIS PAIN Road, BMO CS 41 

TATTOO CAPÆMI April, 
kä Music Group Limited, 

BM41411 ur (- `au. -4p HUWBM. H10011 POP 8 
TEACHME (Universal Music Corporation. ASCAP/latil 

Music Publishing, ASCAP/Songs Of Universal, 
BM/Tetragrammaton Music ASCAPMIeIodic Piano Pro- 
ductions. ASCAP/1-IC 1030 publishing, ASCAP/Smooth- 
ie Music, ASCAP /ABlack Productions, ASCAP), HL. RBH 
22 

TEARDROPS ON MY GUITAR Sony/ AN Timber, 
SESAC /Hillsboro Valley. SESAC/Son /AN Tree 

'e31/1 lorSwiftMusic ,BMI.HL.H11044.POP26 
TE PIDO QUE TE QUEDES (Edimonsa. ASCAP) LT 25 
TE QUIERO (Editorial San Angel SA DE C V LT 20 
THAT'S HOW YOU KNOW (Wonderland Music Compa- 

ny, BMV1Watl Disney, ASCAP POP 67 
THINGS THAT NEVER CROSS A MAWS MIND 

(Dimensional Songs Of Rye. SESAC/The Bigger They 
Are, SESAC/Cherry Blossom. SESAC/Don Po/glress. 
ASCAP1Un versal Music - MGB Songs. ASCAP/Warner- 
Tamerlane Publishing, BMVPreciousFlour Music. 
BMVUniversal Music Corporation, ASCAP), HI/WBM, 
CS 32 

THIS CHRISTMAS (BMG Songs SESAC/fVB Music, 
ASCAP/KUUmba, ASCAP/Microhits, ASCAP /Crystal Rain, 
ASCAP H100 80, POP 58. RBH 61 

TILL WEAINT STRANGERS ANYMORE (Universal - 
PolyGram Intematibnal. ASCAP/Bon Jovi Publishing, 
ASCAP/Sony/ATV Crass Keys. ASCAP /Aggressive. 
ASCAP/Stage Three Music, BMTBreT James Cornelius, 
ASCAP), HL CS 59 

A TI SI PUEDO DECIRTE (Edimonsa, ASCAP / Siempre, 
ASCAP LT 19 

EL TRA Sony /AN Discos. ASCAP/Universal -Musica 
Unica, BBOMVEMI Blackwood, BMI) LT 37 

UMMA DO ME (Rock BOB. BMVYoung Dmmma. ASCAP) 
RBH 64 

UN BUEN PERDEDOR (WB Music. ASCAP LT 32 
UNTIL THE END OF TIME (Tennman Tunes. ASCAPNni- 
versal Music - Z Tunes, AS APN pria Beach. 
ASCAPMB Music. ASCAPNvarner-namerlane Publish - 
ingg BMUDanjaf andz Muzik. SESAC/WBM Music 
SE$AC/Wamer. SESAC), WBM. H1 0017: POP 3B; RBH 

EL VASO DERRAMA 
VEN Y DIME c,iit 

i -T su 
VIVE YA ^ : ,1 38 
VOLE MUY ALTO . umrr [NMI T 14 

!si 

WADSYANAME 

DEC 
15 

2007 

SINGLES & TRACKS 
SONG INDEX. Chart Codes: CS (Hut Country Songs). H100 (Hot 100 Songs). LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R &B /Hip -Hop Songs). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart, Positron, 

1234 (Runaway Music. SOCANBMG Canada. SOCAN) 
POP 93 

5000 ONES Bubba Gee Music, BMVNoontime Tunes, 

W BM amer -Tamerlane Publishing BMVCrown Club Pub - 
lishing, BMI /Staying High Music. ASCAP /Justin Combs 
Publishing ASCAP /EMI April. ASCAP/The Prince And 
H ` Id "hog. ASCAP /Granny Man Publishing, 

-rosi. ASCAPBMG S), HS/WBM, RBH 80 
5 LETRAS Y Edo ASCAP) LT 33 

A 
AFTER TONIGHT 

AGUANILE - Musica, ASCAP) LT31 
AHORA OUE ESTUVISTE LEJOS (Sei -Ca BMVBalsa 

ALL-AMERICAN GIRL. (Carie -O8e Music, BMI/Laird 
Universal Music - MGB Songs. 

ASCA "rant rave To Be Music. ASCAP/EMI April, 
ASCAP,Songs TI .Co rb 

Ciu 9Music. 
ASCAP/Music Of 

ALL THE ABOVE ' ' Of Windswept ASCAPNitco 
AI -Din, ASCAP/Trac -N -Field 

Notting Dale Songs. ASCAP/YRP 
Music BIv11 /V oirai- Tamerlane Publishing, BMWnivers. 
Music Z, Songs. BMVA.Kellyy.BMVBridgepo, 

I Ol Universal. BM /Reach Global Songs, 
BM/Terror Dome Music Publishing,BM.. 
9 

ALMOST ASCAP ) RBH 90 
ALMOST LOVER - '.)usic, ASCAP/Ampstar Music. 

ALRIGHT Music Publishing Designee, 
ASCARUncie BuUuie's Music. ASCAP) RBH 63 

ANGEL (Chaka Khan, ASCAP /JI Brenda Music Works, 
r "^tea lis Guys Music. ASCAP/EMI April, 

APOLOGIZE ugima Beach. ASCAP,Midnighl Miracle 
Í ', Sony /AN Tunes, ASCAP). HL, H10 3: 

POP I 

AS IF (Universal Music . Careers BMVGinge Songs. 
Pz('-aylene Music, ASCAPMrB Music. ASCAP/Songs 

versal, BMVSony /AN Tunes. ASCAP), HL/WBM, 
Is 910069 

AYER (Guava Negra Music. ASCAP/Universal Musica. 
ASCAP) LT 35 

AYER LA VI Crown P. BMVSebasfian. BMI) LT 15 

AYO TECHNOLOGY (50 Cent Music. ASCAP/Universal 
Music Corporation, ASCAPNirginia Beach ASCAPAWB 
Music ASCAPDanjahandz Muzik, SESAC/WBM Music, 
SESACiTennman Tunes. ASCAP/Universal Music - Z 

Tunes, ASCAP. HLANBM, lit 0O35, POP 20; RBH 89 

BABY (Soul Insurance, BMVUniversal Music - Careers. 
BMVCamp Co -T Publishing ASCAP/Mayfield. BMI/Todd 
Mayfied Publishing. BMI, WBM, RBH 34 

BABY DONT GO LT Brasco ASCAP/MI AApril. 

ASCAP/Shaniah Cymone Music. ASCAPR4appypub 
Music, BMVUniversal Music - Z Songs. BMVUniversal 
Music Corporation. ASCAP), HLWBM. 9100 42, POP 
35: RBH 50 

BAILA MI CORAZON (Warner- Tamerlane Publishing, 
BMVUniversal -Musica Unica, BMI) LT 17 

BARTENDER (Universal Music - Z Songs. BMVNappypr:r. 
Music. BMI/Famous. ASCAPByefall Music. ASCAP). 
HL/WBM. POP 61 

BASTO (Ser -Ca, BMI) LT 28 
BEAUTIFUL GIRLS (Jonathan Rotem Music. BMVSouth- 

side Independent Music, BMUEyes Above Water, 
ASCAP/Beluga Heights Music BMVFeedmybabeez, 
ASCAP /Almo Music, ASCAPSony/AN Songs. BM). 
HLWBM. POP 46 

BED (2082 Music Publishing. ASCAP/UL Music, 
ASCAP/Famous. ASCAPNVB Music. ASCAP). HLWBM, 
910015 POP 28. RBA 13 

BE OK (EMI Foray. SESAC /Chnsetle Michele Music, 
SESAC /Four Kings Production Inc.. SESAC /Cherry River, 
BMVwill am Music, BMVBroke Spoke And Gone Pub - 
lishing, ASCAP /North Hudson Music, ASCAP /EMI April. 
ASCAP/Fifry Sb( Hope Road. ASCAP /Odnil, ASCAP), 

CLM-IL, RBH 67 
BIG GIRL (NOW) (Real Pretty Music Publishing, BMI) 

RBH 100 

BIG GIRLS DORT CRY (Headphone Junkie Publishing, 
ASCAP /Gad Songs. ASCAP) H100 2B: POP 29 

BLEED R OUT (Universal Music - Z Songs, BMVChester- 
chaz. BMVBig Bad Mr. Hahn, BMVNond(sclosure Agree- 
ment, BMIBoh Bourdon, BMb7(enji Kobayashi, BMVPan- 
cakey Cakes, BMI1, WBM, H100 83, POP 88 

BUM YA MIND (Paniro's Publishing, ASCAP /Justin 
Combs Publishing. ASCAP/EMI April. ASCAP/Swizz 
Beatz. SESACNmversal Tunes. SESAC/Songs Of Univer- 

saL SESAC 1. HL. RBH 54 
BWE MAGIE (Caner Boys Publishing, ASCAP/The 
Waters Of Nazareth, BMVEMI Blackwood. BMVTwo Tuff - 
Enutt. BMWSIA Music Publishing, ASCAP), HL. RBH 91 

BODY (Slavery, BMVSongs Of Universal, BMVAI Irv. 

BMVAurelius Music Publishing. ASCAP). HL, RBH 92 
BOULE POPPIN' (Granny Man Publishing, BMIMtalik- 
Mekhi Music BMVBasemenl Funk South. ASCAP /Alon- 
zo Mathis Publishing Designee, BMI/Marcus Cole Pub- 
lishing BMI/WarnerTamerlane Publishing, BMVEMI 
Anal ASCAPÆarbrain Publishing, ASCAP). HLWBM. 

r7 

BRUISED BUT NOT BROKEN (Healsongs. ASCAP) RBH 

BUBBLY (Cocomane Music. BMllDancinp Squirrel, 
/INAFI Music. ASCAP). WBM - 9100 5, POP 5 

C 
CALABRIA 2008 

G Fuii 49 
CANC ION DE AMOR ". (own P BMI) LT40 
CAN T HELP BUT WAIT (Chrysalis Music. 

ASCAP/EMI April. ASCAP), HL. 

CAN U BELIEVE - Ertl Thicke. ASCAP/EMI Virgin. 
AS. I i rus(c BMI), HL RBH 44 

CAN WE CHILL ;Suer Sa in Publishing. BMVUniversal 
BMVE. Hudson Music. BMVWarner- 

Tamena Publishing, 8MI), WBM, RBH 83 
CARITA DE ANGEL (Ven Ballalo ASCAP /HustleVille. 

ASCAP lT 97 
CHRISTMASES WHEN YOU WERE MINE /,/ 'AR/ 

r la 

CHUM Y MAURICIO (Aryyya, BMI LT 18 
CLEANING THIS GUN (COME ON IN BOY) (Sony /AN 

BMVLavender Zoo Music, BMI/Universal 
Music Corporation. ASCAP/Big Orange Dog. ASCAP). 
HL. CS 20: H100 94 

CLUMSY (william Music, BM /Cherry River, BMVHead- 
phone Junkie Publishing, ASCAP/EMI April. ASCAP/EMI 

bins ASCAP). CLMVHUWBM. H100 6. POP 6 
COMO OLVIDAR Seq Son, BMI) LT 48 
CON LOS OJOS CERRADOS (Universal Music - MGB 

ASCAP LT 47 
CONTEO REGRESIGO (Clave Beat Music, ASCAP) LT 24 
COPS UP (Not Listed) RBH 70 

CRANK THAT (SOUDA BOY) Element 9 Recordings. 
ASCAP /Croomstacular Music, SMI) 810 8. POP 12, 

RBH 35 

CRUSHCRUSHCRUSH (WB Music. ASCAP/But Father, I 

Just Wanl To Sing Music. ASCAP /Josh's Music, ASCAP) 

POP 81 

CRYING OUT FOR ME )My Diet Starts Tomorrow. 
BMVSonggs Of Universal, BMVPrettryyy Girls And Big Love 
Songs. BMLEMI Blackwood. BMIÆIvis Lee Music. BMq, 
HL. H10 97, RBH 23 

CYCLONE (Latino Velvet. BMI /Songs Of Universal, BMI/Li 
Jinel Music Publishing, BMI /Cookies And Milk. 
1$C AP'Na9nxt(Ji Music. RM!lmy u. Musk - Z 

Songs, BMI/CAn Music, BMVSwizole Musk( 
BMVLMI Blad I PMI), HLNBM, H100 12. PUí' I 

RBH 76 

D 
DECLARATION (THIS IS ITO r: Money. ASCAP/Tau- 

run :_ :. h5 
DEVIL AND THE CROSS Avilie Mae. BMI) CS 55 
DEY KNOW ' Music ASCAP /Gangsta Groopy. 

SES SESAC) RBH 45 
DO R WELL ,Vile 2 Live. ASCAP/MI Aprit, 
ASCHI ,ere, Worldwide Publishing ASCAP/Stone 
Diamond Music, BMUKobalt Music Publishing 
ASCAPNniversal Music Corporation. ASCAP. HL. POP 

DONT BUNK (Sony /AN Tree, BMWVB Music. 
Mama's Dream. ASCAP). HLWWBM. CS 3, H100 

DON'T SHOOT ME SANTA (Universal- PolyGram Interna- 
- the Killers. ASCAP) POP 73 

DON T STOP THE MUSIC (EMI April, ASCAP/Sony /ATV 
:dorm, BMMVSon0 /AN Songs, 
Tamerlane Publishing. BM9. 

51 

DO YOU ;Super Sdytrl Publishing, BMWniversalMusic - 
BMVJoJo Beats ASCAP/The Allen Boy Pub- -rAr X14' " 'H 31 

DO YOU FEEL ME 'SCOP) RBH 75 
DO YOU HEAR WHAT I HEAR jewel. ASCAP) CS 49 
DUFFLE BAG BOY Publishing, ASCAP/Ty 

,g Money Publishing, 
bushing BMLStar Statio 
IP PGH 8 

E 
ESTOS CELOS Juhanüa Musical, BMI) LI 4 

EVERYBODY (Chi -Boy. ASCAP/Babble On Songs. 
BMVThird Ter Music, BM), WBM, CS 12; H10067 

FAKE IT (Seethe( Publishing, BMVFrye Music, BMI), 
WBM, H100 62, POP 82 

FALL (MXC, ASCAPStill Working For The Woman, 
ASCAP/ICG Alliance ASCAPDrmensional Songs Of The 

Knoll, BMVE Ticket Muisc. BMVAPI Country Music, 
BMVChenry River. BMVEMI Blackwood. BMI/Shane 
Minor Music, BMI). CLM/HL CS 7; H100 55 

FALUNG INTO YOU One Mad King Publishing, 
ASCAP /4MYGIRLS, ASCAP CS 53 

FIRECRACKER (International Dog Music. BMVTravelin' 
Arkansawyer. BMMVCom Country. BMVJosh Turners Pub - 
lishing Desi nee, ASCAP CS 4, H10 51 

FIRST TIME BM l /Jeseth Music, BMI) POP 43 
FLASHING LIGHTS (Please Gimme My Publishingg. 

BMVEMI Blackwood, OMIT Hudson Music, BMVWarn- 
er- Tamerlane Publishing. BMI). HLWBM. H100 57, POP 

72; RBH 17 
FLY LIKE ME rEMI April, ASCAP/Ludacris Worldwide 

Publishing, ASCAP/Dol 2 Dot Music. ASCAPSony /ATV 
Tunes, ASCAPAWhosLookingcom Music Publishing. 
BMVEMI Blackwood BMVLT Moe Publishing, . HL. 

RBH 51 
0, 

) 

FOR THESE TIMES (Sony /AN Tree, BMVleslie Satcher. 
r HL CS 40 

FREAKY CURL (Street Certified Publishing, BM1Motling 
ggs, ASCAP /Cyberwerks Music. ASCAPJobele 

ASCAPSIOne Diamond Music. I'. '' '?071, 
RBH 38 

FREE AND EASY (DOWN THE ROAD I GOI 

G 
GET BUCK IN HERE r 

r 'JElvii blu/deL a B ' yetuii ;vlus'c. 
ASCAP/Famous ASCAP/Ludacns Worldwide Publishing. 
ASCAP /Songs Of 1VI. BMI). HLWBM. 9100 48: POP 

39 
GET IT BIG (High 4 Life Publishing. ASCAP) ROH 57 
GET ME BODIED (B-Day Publishing. ASACP/Universal 

Tunes. SESAC/Songs Ot Universal. SESAC/Team S Dot 
Publishing. BMVHitco Music BMVYoga Flames Music. 
BMVJanice Combs Publishing, BMVEMI Blackwood. 
BMVAnggela Beyyince, ASCAP/EMI AApprril. ASCAP/Solange 
MW, ASCAPMusic World. ASCAP Mona Rona. 
SESAC). HL, RBH 49 

GET MY DRINK ON (Franklin Road. BMVFIorida Room, 
BMVBPJ, BMVSony AN Tree. BM Wmwaund. BMI). HL, 

CS 22 
GIMME MORE (WBM Music, SESACNanjahandz Muzik. 

SESAC/Millennium Kid Music Publishing, ASCAP/Uni- 
versal Music Corporation. ASCAP/Keriokey Music, 
ASCAP/Marcella Araica Publishing Designee. ASCAP. 
HLAA'BM, 9100 52: POP 31 

GIRLFRIEND (Notting Hill Songs. SESACShago. 
SESAC/Mr. Grandberry Os Music, SESAC -Foray Music 
SESAC Rags II Richard Music. BNB/Warner-Tamerlane 
Publishing, BMVUncle Willmese Music. ASCAP/Don 
Vito Publishing House. ASCAP /2082 Music Publishing, 
ASCAP/WB Music, ASCAP), WBM. H100 46, POP 66, 
RBH 25 

GIRL NEXT DOOR (Key Brothers Music. BMVFrio Music, 
BMVSúteen Stars. BMIBelle Glade, BMI) CS 60 

GIRL YOU KNOW (B B Skye The Chump, ASCAP /Team- 

stas. B VM AoiBk. MVWarner- Tamerlane Pub 
BMI) WM RBH 

GRIN' ME A BUSH (EMI April, ASCAP/LeoSun. 
ASCAP /John Bettis ASCAP/WB Music, 
ASCAP/Sony/ATV Tunes, ASCAP/NYLA Publishing. 
ASCAP I, HL'WBM RBH 39 

GOD MUST BE BUSY (Sony /AN Acuff Rose. BMI). HL 
CS 27 

GO GIRL Pit bull' s Legacy uyPub li Publishing. B M M Music. 

inguPuWnggH9g 64 PublhgDesignASCAP RL1 0 2. POP 64 
GOOD UFE (Please Gimme My Publishing. BMI/EMI 

Blackwood, BMVToompstone Publishing. BMVNappyput 
Music BMVUniversal Music - Z Songs. BMVJohn Leg- 
end Publishing. BM/Cherry River, BMVYellowbrick Road. 
ASCAP /Cherry Lane. ASCAP/Eiseman BMI/Warner- 
Tamerlane Publishing. BMI), CLMVHUWBM, H100 7. 
POP 18 ^,PH 4 

GOT 2 BE DOWN d Like Em Thicke, ASCAP/Da Gass Co., 
Fans Publishing ASCAP) RBH 73 

THE HARO CLAP u 

UMUGs Live IF,udish rg , C.i u MH lu L. AJCAF.2 
Girls & A Boy. ASCAP /An What Music BMVCroomstac- 
ular Music BM!) RBH 59 

HAPPY ENDINGS (Mike Curb Music, BMVSweet Hysteria 
Music, BMVSongs 01Mighly Isis Music. BMVKobalt 
Music Publishing, ASCAPNrsta Larga Music, BMI), 
WBM CS 50 

HATE ON ME (ABlack Productions ASCAP/McKie Beats, 
ASCAP/My Soufmale Songs. ASCAP/Universal Music 
Corporation. ASCAP /Jatcat, ASCAP /Blue's Baby, 
ASCAP), HL. RBH 32 

HATE THAT I LOVE YOU (Super Sa 

Mn 
Publishing, 

BMVUniversal Music - Z Songg. BVSony /AN T nes, 

ASCAP/EMI April. ASCAP). HLWBM, H100 9, POP 7, 

RBH 20 
HEARTBREAKER (Tank 1176 Music ASCAP/T And Me. 

ASCAP/Demis Hol Songs. ASCAP/E D Duz It. BMVAnto- 
nio Dixon's Muzik. ASCAP/Black Fountain P blishing9, 

ASCAP/Universal Music - MGB Songs "' ''' Under- 
dogs West Sons ASCAPAlg. rvin BMI 4 '..ince 

HEAVEN HEARTACHE AND THE POWER OF LOVE 

56 Go to www.billboard.biz for complete chart data 

HERO HEROINE '.' - Johnson Music. ASCAP/EMI 

HE SAID SHE SAID {man Rotem Music, BMIMure's 
:. BMVBeluga Heights Music, 

BMLWnte 2 Live. 
,nlishing ASCAP) POP 63 

HONEY IUivnie Pimp Publishing, ASCAP /Tribes 01 Kedar. 
ASCAP /Universal Music - MGB Songs. ASCAP/Its A 

Wonderful World Music. BMVVIP Fourth World Music. 
BMI), HL, RBH 56 

HOOD FIGGA (Alamo Mathis Publishing Designee/Ear- 
brain Publishing. ASCAP/EMI April. ASCAP). HL. H100 
66 RBH 37 

HOT (Avril Lavigne SOCAWAImo Music. ASCAP/Big Evil 

Music ' "'l EMI ASCAP), ASCAP) HL POP 74 

HOT WUK .gas Music. ASCAP /150 Latayetl Music. 
ASC rieh Muser Publishing. ASCAP/Copy- 

HOW 'BOUT THEM COWGIRLS Sony /AN Tree. 

reversal Music - 
L J _ BMVSongs 01Univer- 
sal L' :: H1Ó049 

HOW FAR WE'VE COME Il Rule Music, ASACP/EMI 
April x :,i Panic Music, BMVGrand Line 
Muse; - : aloe Stud. BMI) H100 16. POP 17 

HOW LONG April ASCAPWB Music. ASCAP), 

HL/W'c 
HOY QUIERO CONFESARME 4419 Arcola. SGAE/Tom 

Music. 'J(GB Songs. ASCAP) LT 

41 

HYPNOTIZED r,I N Gold. bMLWarner-TamerlanePub- 
lishu 1, - .'tall Music. ASCAP/Famous, ASCAP). 
HALM -'11I21 . POP d, 0. RBH 33 

I APOLOGIZE (Sweet all Voice, BMUMr. Pens. ASCAP) 
RBH 81 

I DON'T WANNA BE IN LOVE (DANCE FLOOR 
ANTHEM) (EMI Blackwood, BMVRIe Madden Brothers 

nq. BMIMigh Speed Chase. ASCAP), HL, H100 

IF I HAVE MY WAY - 'áa Music. SESAC /Chrisetle 
"nr Kin 

.Pr 
oduct Production In 

'P',rderdogs West S órgs 
k Lion ASCAP/Unde r- 

.., 

- 

RBH 41 

IF YOU'RE READING THIS . Tree. BMVL'ile. 
AS(..;.: - r.,. H100 89 

IM LIKE ALAWYER (ME &YOU) AN Sons, 
i, 96; POP 38 

I M SO HOOD Ahaled, BMl Norppyyppub Music, 
':hi ac - Z Songs. BMVFirst N' Gold. 

h nierlare Publishin BMV4 Blunts Lit Al 
Once BMLA Lanier Publishing Designee. ASCAP/0ac- 
Il F eld Entertainment, BMUNotting Dale Songs. 

r I. ASCAP/ udacris Universal Publishing. 
aezy Music Inc BMVEMI Blackwood. 

'.' H 100 25. POP 41. RBH 10 
I'M WITH THE BAND Warner - Tamerlane Publishing, 

One. BMIWB Music, 
AP/BLA. ASCAP). WBM, CS 35 

I'M WIT IT ..Meshing, ASCAP/Howard Terrell 
(,,(rime Some Hol Sauce. ASCAP) RBH 

INALCANZABLE 
- 

Pied) LT 10 
INDEPENDENT : iclions. ASCAP/WB Music, 

IN MY BEDROOM nil Publishing, ASCAP /Cherry 
- ..o. ASCAP, CLM, RBH 60 

IN MY NEXT LIFE N ASCAP /Tier Three Music, 
"'odor Music BMI/Cal 

BMVfeano Wire 

INTERNATIONAL HARVESTER 'AI Blackwood 
- s 01 Windsweppt 
-rey Steele, BMIIBPJ. 

INT'L PLAYERS ANTHEM II CHOOSE YOU) (Universal 
- lung 

PMlusi 
ASCÄP UyyMan 

ASCAP) HLWM. 

c 

RBH 43 
INTOCABLE le Normal. ASCAP/Warner-Tamerlane 

' IT 34 
INTO THE NIGHT Anaesthetic. BMVVVarner Chappell, 

100 37. POP 30 
I REMEMBER e Wrote It. ASCAP/Universal Music - 

bP'Carraygee Music Publishing 
SESAC /Cardraygee. SESAC), 

IT'S GOOD TO BE US IV Songs. ASCAP BergBrain. 
-1111/Music 01 Windswept. 

GS 29 
I WANT YOU (Songs Of Universal. BMVSenseless. 

M usic, BMVCherry River, BMVSkyforest, 
"AI), HL RBH52 

I WONT TELL a'ai Blackwood BMINOUnoMalcolm 

J 
JUST FINE 

i (d LAi nunIId Gee NR arc, tit. 
ASCAP /2082 Music Publishing, ASCAP) HLWBM. 

1'r :.r)n r 
TIN 7 

JUST GOT STARTED LOVIN' YOU (Eldero0o, BMI/Fez- 
inlerlane Publishing, BMI /Mon 

: . nI Bunch, BMI). WBM, CS 43 

KISS KISS (Songs Of Universal. BMVCulture Beyond Us 

Experience Publishing BMINniversal Music - Z Songs, 

LAGRIMAS DEL CORAZON 

LAS DE LA INTUICION moony /A.1 Sui i di Ne1i 

Blackwood, BMVApollinaire Music, BMI). HL LT 45 
LAST CHRISTMAS (WB Music. ASCAP), WBM, CS 42 
LATRAVESIA (El Conuco, BMVRedomi, BMI) LT 3 
LAUGHED UNTIL WE CRIED (EMI April, ASCAP /Didn't 

Have To Be Music. ASCAP/Songs 01 Combustion Music. 
ASCAP /Music Of Windswept ASCAP). HL. CS 28 

LET IT GO She Wrote IL ASCAPNniversal Music - MGB 
Songs ASCAP /Mass Contusion. ASCAP/EMI April. 
ASCAP /Camon's Land Music Publishing. ASCA /Nolori- 
ous K I.M . BMV2 Daughters Music. SESAC, /Christian 
Combs Publishing. SESAC/Foray Music. SESAC1,41ume. 
BM), HLWWBM. POP 84, 0131-121 

LETS VIBE (Give Me Me Publishing ASCAP/Blue Star 
Publishing. BMVSony /AN Tunes, ASCAP/LL Cool J. 

ASCAP/Universal Music Corporation, ASCAP), HL, RBH 

78 

LETTER TO ME EMI April, ASCAP/New Sea Gayle, 
ASCAP), CS 15, H100 70 

LIKE YOU'LL NEVER SEE ME AGAIN (Lellow Produc- 
tions, ASCAP/EMI April, ASCAP/Book Of Daniel, 
ASCAP), HL, H100 29: POP 65. RBH 9 

MIN' OUR LOVE SONG (Universal Music - Careers. 

BMVMore Than Rhymes Music, BMVLd' Ninja Time- 
Mae, ASCAPAmenbnt, ASCAP /Songs Of Universal. 
BMI,HUWBM CS 9:H1058 

LOST IN LOVE (La Kara Sole, ASCAP/EMI A p ril 

ASCAP /Allen Bundy, BMIStix I'm Stoned. ASCAPNni- 
versal Music Corporation, ASCAP /Next Generation. 
ASCAP/Firsl N' Gold. HMI/Warner-Tamerlane Publishing, 
AMI RBH 58 

LOUD (Kirsh Mannasongs, ASCAP/Big Loud Bucks. 
ASCAP/Perlomi. ASCAPSoulride. BMVBPJ, BMI) CS 57 

LOVE DON'T LIVE HERE ',Varner- Tamerlane Publishing, 
;DIOBULLETSPublishing. 

Shaw Enutt. SESAC/Multi- 
r- SESAC(. HLAWBM CS 

LOVE IS A BEAUTIFUL THING 'ungs 01 Windswept 
'.Ml Universal Music - MGB 

nm Music. ASCAP), HLWBM, CS 34 
LOVE LIKE THIS S M.Y ASCAP/Sony/ATV Tunes, 

me, ASCAP/EMI April ASCAPNR -IV 
Music ASCAPMInte 2 Live, ASCAPBreaklhrou h Cre- 
ations. ASCAP/Kobalt Music Publishing, ASCAP/Wayne 
Wilkins Music, BMVEyyes Above Water. ASCAP/Beluga 
Heights Music. BMVEMI Blackwood. BMITOmy Music. 
SESAC/Xavier Miles Publishing, SESAC/Usher JV. 

SESAC), HL. H100 20. POP 14 

LOVE SONG (Tiny Bear Music, ASCAP) Ht 00 93, POP 77 
LOVESTONED (Tennman Tunes. ASCAP/Universal Music 

- Z Tunes. ASCAPNirginia Beach, ASCAP/WB Music, 
ASCAP/Warner-Tamerlane Publishing, BMVDanlahandz 
Muzik, SESAC/WBM Music. SESAC/Warner, SESAC). 
WBM. POP 32 

LOW (E- Class, BMVTop Quality BMItusic, BMVUniver- 
sal Music - Z Songs, BM), WBM, H 100 4: POP 4, RBH 
36 

MAKE ME BETTER (J Brasco. ASCAPNirginia Beach. 
ASCAP /Super Sayin Publishing, 

usic - Z Songs, BMVEMI April, 
. (on Entertainment. ASCAP), HLWBM, 

MAKE YOU MINE New Extreme Songs, BMVCuts Of 
Cedar, oMUSink Like A Shrp. BMVCedar Music. 
BMIBreaking News Ground Pi, (hlishing BMVSony /AN 

MAYBE SHELL GET LONELY ' -And Smashes Music. 
ASCAP/ThaTs How I 

r ' :,i'iWamer- Tamerlane 
Publis lieu Wild Bunch, BMIvBiggesf Picture. 
BMI WL' 15 

ME 
BMI). 

(Sangs Ot Camaleon, BMVPeermusic III, 

BMI H10081.LT1 
ME LbVE (WB Music, ASCAP), WBM. POP 91 

MI CORAZONCITO (Premium Latin, ASCAP) LT 9 
MISERY BUSINESS (WB Music. ASCAP/But Father, I 

Just Want To Sing Music. ASCAP /Josh's Music. 
ASCAPI, WBM. H100 40 POP 19 

MISTLETOE (Cocomarie Music BMVLittle Bleu Clemen- 
tine, ASCAP /Opium For The People Music, ASCAP) 

H100 75, POP 44 

THE MORE I DRINK 'J' April, ASCAP/New Sea Gayle 
ASCAP /Old DP l 

., CAPM2D. ASCAP), HL. CS 
( 

MORE THAN A MEMORY (Mike Curb Music, 
iMIBweel Hysteria Music 

P Fortune Favors The Bold. 
L H1056 

MUEVELO Musk- RMI'C K. Joiner BMVWhoop- 

1 
- ' Music. BMI) LT 46 

MUSIC IS MY HOT HOT SEX "age Three Music. BMI) 

MY DOGGIE - ,'! 
MY DRINK N' MY 2 STEP Larsin , ASCAP/Monza 

Tunes. SESAC /Sangs OI Uni- 
110 oing Music. BMq, HL. H100 45, 

HUH ló 
MY LOVE (WBM Music. SESAC Songs In Th I 

LSAC/Noontime South. SESAC /Naked Undeii My 
Clothes, ASCAP /Chrysalis Music, ASCAP/The Dean's 
List SESAC/December First Publishing Group. 
SESAC /Cardray ee, SESAC/Universal Tunes. 
SESAC/Songs Of Universal, SESAC). HL/WBM, RBH 40 

NEVER (Daniel Farris Publishing Designee. BMVEanull 
Music Publishing. BMVWamer- Tamerlane Publishing. 
BMVLyVrrical Genius Publishing, BMVWB Music, 

Prodigal Publishing, ASCAP. WBM. RBH 

NEVER TOO LATE rEMI April Canada. SOCAN/3 Days 
(. i r.11 April. ASCAP/Noodles For Everyone. 

-- H trig 79. POP 53 
NO AIR -'(M Me. ASCAP/Universal Music - MGB 

'ECAPDemis Hot Songs, ASCAPÆMI April, 
Music. ASCAPNnderdogs West 

?Ima Music. ASCAP/Erik Griggs, 
Music, ASCAP) POP 97 

NO ESTAMOS SOLOS ':`amdea Edizioni Musicali. 
LT21 

NO ONE is. ASCAP/EMI 
Harry Productions, 

rporation, ASCAP), HL. H100 

NO PUEDO OLVIDARLA .(risma. ASCAP) LT 11 

NO SE ME HACE FACIL I IPP SGAE) LT 26 
NO TE VEO RMVEMI Blackwood, BMI/Las 

Leoncias' 111ng, ASCAP / Sandunguero Music 
Publishmg, BMI LT 8 

NOTHIN' BETTE TO DO (Curb Songs. ASCAP/Lucky In 

Love ASCAP/TOnely Poet Society Publishing. 
ASCAP / Kobalt Music Publishing, ASCAP /Grey Ink 
Music. ASCAP/FranAm Music Administration, ASCAP), 
WBM, CS 14; H100 77 

H!' 

ONLINE (EMI April. ASCAP New Sea Gayle, ASCAP /Didn't 
Have To Be Music. ASCAP). HL, H100 84 

ONLY ONE U WBM Music. SESAC/Songs In The Key Ot 
B Flat. SESACMonlime 

Music, 
SESAC/Tabulo(is Music. 

ASCAP/Hilco South. ASCAP/Ezeke International Music, 
BMUHitco Music. BMWoolleggers Stop. ASCAPNni- 
versal Music Corporation. ASCAP /Jahgae Joints, 
SESACUniversal- Polytram International Tunes, SESAC). 

rRu 
P..2 

OUR SONG ...All/ Tree, BMVTaylor Swift Music, 
10024 POP 42 

OVER YOU IN O'.an 116 Yr.. Mr 9MOUr, we 

PAL NORTE '.V1 
-: r,'il "darner- Tamerlane Pub - 

a ling, 9911) LI 

PARALYZER (Finger Eleven, SOCANBenfield. ASCAP). 
WBM, H10010,POP 9 

PARTY LIKE A ROCKSTAR (Preciale Thal Music. 
BMVCereal And Milk Publishing. ASCAPPeaches Chil- 
dren Publishing, ASCAP/EMI Blackwood. BMI), HL. POP 

PAZ EN ESTE AMOR (Universal Music - MGB Songs. 
112 

PER0000ME (Universal Music Corporation. ASCAP) LT 

PICTURES OF YOU (Blue Ladder. BMVSrey Beautiful 
Dugs BMVUniversal Music - Z Songs. BMVEnconn 

urlerla(nmenl BMVThe Last Goodnight. BMI). WBM. 
H10082. POP 83 

PIECE OF ME Crosstown Songs UK, PRS/Music Of 

Windswept, ASCAP/Universal Music Publishing Scandi- 
navia AB), HL. H10 47 POP 25 

POP DOMES (Young Moneyy Publishing, BMVWarner- 
Tamerlane Publishing BMVSoram Sound, BMI/Maddie 
James Songs, ASCAP), WBM, H100 64: POP 87; RBH 
18 

POR AMARTE (San Angel, ASCAP) LT 29 
THE PRETENDER (M. J. Twelve. OMM Love The Punk 

Rock Music, BMI /Songs Of Universal. BMVLiving Under 
A Rock, ASCAP /Flying Eartorm. BMO, HL, H100 59: POP 

90 
PUT YOU UP ON GAME (First Avenue Music, PRS/Uni- 

versal Music - MGB Songs, ASCAP /Demis Hot Songs, 
ASCAP/EMI April, ASCAP /Strange Motel Music, 

ASCAP/Underdogs West Songs. ASCAP/Almo Music, 
ASCAP /Antonia Dixon's Muzik, ASCAP /Anthony Nance 
Muzik. ASCAP/Lashae Music, BMVGiao Music, 
ASCAP/EBJ Publishing, BMVT And Me, ASCAP) RBH 46 

QUE BONITO (EMI April, ASCAP/Emi Musical S.A. de 
C V. LT 23 

QUIERO (Agora Musical. ASCAP /Sony /AN Discos. 
ASCAP) LT27 

QUITAR TO (Malik), ASCAP/Leon Blanco, BMVEMI 
Blackwood, BMI/Leon Negro Music. ASCAP/EMI April, 
ASCAP/T.as Leoncitas Music Publishing. ASCAP), HL, LT 

16 

R 
READY SET DONT GO :: aieronimo, BMVSony /AN 

. :under Zoo Music, BM). HL, CS 16, 

RED UMBRELLA itile Blue Typewriter Music. 
.vile. BMI/L'ile, ASCAP/Moonscar 

Administration. ASCAP /Stylesonic, 
l' 10 

RIDIN .r Dean Publishing Designee. BMVPeertunes. 
(e Yeah SFSAC,:Ievon Simn Publishing 

R7 

ROC BOYS (AND THE WINNER IS) : ",r Boys Pub - 
CAP/EMI 

',i'1Steady On 
lg;Ot Kobalt 

ROCKIN' AROUND THE CHRISTMAS TREE (St, 

Nichow 
ROCKSTAR .BMI /Arm Your 

0 ^ ' -- kDiesel. 
' . ULAN) WBM H1043. 

ROLLIN' WITH THE FLOW '`:1I A', 6f 

.s 
SANTA BABY 
SAY l,. 

HL. H106 85, PÚF 50 

SAY (ALL I NEED) II POP 70 
SCREWED UP . suing Composure, BM45till -N -The 

Ll ' (Mack. BMVNoddfactor Publishing, 
. ere Publishing, BMI). WBM. ROH 71 

SEE YOU AGAIN iandolea Lane Music Publishing, 
?s. BMVAntonina Songs, 

iks Music, ASCAP/In Bocca AI Lupo. 

SENSUAL SEDUCTION (My Own Chit Music, 
ty Reed Songs. ASCAP/EMI April. ASCAP), 

H 76; RBH 28 
SEXY MOVIMIENTO (Universal -Musica Unica, BMI/WY 

Publishing, BMVLa Mente Maestra Music Publishing, 
BMVVMEN Publishing, ASCAP /Universal Musica . Inc.. 
ASCAP H10098,LT2 

SHADOW OF THE DAY (Universal Music - Z Songs, 
BMVChesterchaz, BMVBigg Bad Mr Hahn, BMVNondis- 
closure Agreement, OMVRob Bourdon, BMVKen1i 
Kobayashi, BMVPancakey Cakes, BMI), WBM. H100 50; 
POP 33 

SHAKE THAT BODY (Track Pustla Music Publishing, 
ASCAP RBH 98 

SHAWM (First N' Gold. BMUWarner- Tamerlane Publish - 
ing BMVWarner Chappell BMVYoung Drumma, 
ASCAP/Waynee Baynee Music. BMI/Nap pub Music, 
BMVUniversal Music - Z Songs, OMVEMl pril. 
ASCAP/Craig Music. ASCAP). WBM, RBH 24 

SHAWTY IS A 10 (UL Music. ASCAP/Famous. 
ASCAP /2082 Music Publishing, ASCAP/WB Music, 
ASCAP/EMI April. ASCAP/No Question Entertainment, 
ATTAIN Brasco. ASCAP). HLWBM. H100 23. POP 48: i' 

SHE SAID I SAID TIME WE LET GO) ' 

SESAC:'Universal Music Z Tune, ASCAP.- Haukrluu 
ASCAP/Mr Grandberry as Music, SESAC/EMI Combine 
Music. SESAC/PUblishinu Designee, BM /Lyric Publel 
ing. SESA). HLWBM. POP 80 

SHE'S HOT (LeVelle Wilson Publishing, BMLBemanl 
Avant Publishing, ASCAP) RBH 99 

SHIFTWORK (Crozier Music Enterprise, BMVtllawhirl 
Music, BMVCarn(val Music Group, BMI) CS 46 

SHOULDA LET YOU GO She Wrote It ASCAP/Universal 
Music - MOB Songs ASCAP/Rodney Jerkins Produc- 
tions, BM/EMI Blackwood. BMI), HLWBM, H10041, 
RBH 6 

SHUT UP AND DRIVE (Songs 01 Universal, BMVeayjun 
Beat, BMIBe Music, ASCAP/Warner- Tamerlane Publish - 
inn 11AI HL/WBM, POP 85 

SIN OUE LO SEPAS TU (Universal Musica . Inc.. 
'minis Musical. SACRA) LT 5 

SMALL TOWN SOUTHERN MAN (EMI Aonil. 

Angels Music, ASCAP), HL. CS 26 
SOBRE MIS MES (Area, BMI) LT 7 

SOLO PARA TI (Manta Publishing. ASCAP) LT 49 

SOMEBODY'S ME Enrique Iglesias Music, ASCAP/EMI 
hanks Music ASCAP/WB Music. 

k -.(n HLWBM, LT O 

SOMETHING ABOUT A WOMAN mrversal Music - 

Careers, BMVShih ' Ridge Music, 
BMVSongs OfUrn . VBM.CS39 

SORRY ((sh and Lerry ASCAP/Lick The Star 
Music. ASCAP/Oaggo Music, ASCAP / Chiva Music, 
ASCAP/Numbsie Music, ASCAP /Sienna Sienna Songs. 
SOCAN) POP 75 

SORRY, BLAME IT ON ME (Gel Familiar Music, 
BMVeyelall Music. ASCAP/Famous, ASCAP/Stone 

S.O.S. n(Jons 
Muzik, 

ro hers Publishing, BMVSony /AN Songs. 
BMI), HL, H10 78, POP 34 

SO SMALL (Carie -Okie Music. BMMTaird Road Music, 
ASCAP/Rayylene Music. ASCAP/Univercal Music Corpo- 
ration, ASCAP/MGB Songs, ASCAP/Universal Music - 

MGB Songs. ASCAP. HLANBM, CS 1 H100 36: POP 

78 

SOUDA GIRL (Soulja Boy Music. BMVCroomstacular 
Music. BMWegaz Muzac, BMVCoIhPark Music. 
BMVEMI Blackwood. BMVEMI April. ASCAPMot Sauce 
Music ASCAP). HL, H70 34, POP 54. RBH 14 

SPEEDIN' 14 Blunts Lit Al Once, BMVFirsi N' Gold, 
BMVTrac -N -Field Entertainment, BMVNotting Dale 
Songs. ASCAP/YRP Music. BMVWamer- Tamerlane Pub - 
lishing, BMI/Universal Music - Z Songs. BMVR.Kelly, 
BMI . HLWBM, RBH 79 

STAY (Jennifer Nettles. ASCAP) CS 10:. 9100 38, POP 57 
STEALING CINDERELLA (Universal Music - MOB 

Songs, ASCAP /CEW Publishing. ASCAP/Universal 
Music Corporation, ASCAP/Macirhyyco Music, 
ASCAP/House Ot Full Circle, BMMuil Circle, BMI), 
HL/WBM, CS 18, H1090 

STILL WILL 150 Cent Music. ASCAP/Universal Music 
Corporation, ASCAP/Mandi And Jaleesa's Music, 
ASCAP/Byelall Music. ASCAP /Famous. ASCAP. III 
H100 n HRH O 

STOP ANO STARE - -I 

STOP BREAKING MY HEART rn Naashar Publish - 
1 n. - 'P). HL. RBH 84 

STRONGER 'led, 1Yy r uplishing, BMVEMI 
E BMVDatt Life ASCAP/Universal Music - Z 

AP -Edwin Birdsong. ASCAP). HL/WBM. 
I I RBH 85 

THE STRONG ONE Universal Music - Careers, 
E -' krniversal Music . MGB Songs, 
051,1 r i sr A Hit, BMVUniversal Music Corpo- 
ration, ASCAP/Songs Of Universal, BMO, HLWBM, CS 
38 

SUFFOCATE ((Songs Of Peer, ASCAP/March 91h Publish - 
ASCAP /Mormngsidetrail. ASCAP,,2082 Music Pub - 

SC dnq AAP)H`on SI TOPO iRli'2 

Data for week of DECEMBER 15, 2007 

W 
Ch lane. ASCAP /Cord Kayia, 
CAP /Jackie Frost ASCAPNmversal 

`iii , i,- ASCAP). CLMIMl7WBM, RBH 94 
WAKE UP CALL II versal Music - Careers, OMVFebru- 

nh ,MWalotine Valentine, 
ASCAP/1.1 '.'.(sic - MGB Songs, ASCAP), WBM, 

WALL TO WALL -' Royalty Network, BMVTeam S Dol 
Publish rRq : "INC BM VSongs 01 Windswept 

WATCHING AIRPLANES - 
''.10 POP 

Tree BMVJoseybix 
Tunes BM ulc - GAP). HL, CS 17, Hi GO 74 

WATCH MY SHOES (Inn Productions. ASCAPAWB 
Music ASCAP), WBM, RBH 62 

WAY I AM in 24, ASCAP), WBM Ht 1 THE (Cab SG ), 00 0. 
POP 96 

THE WAY I ARE (Virginia Beach, ASCAP/WB Music. 
ASCAP /Danjahandz Muzik. SESAC/WBM Music. 
SESACMeriokeyy Music, ASCAPNniversal Music Corpo- 
ration ASCAP/Jerry Lee Publishing, ASCAP). WBM. 
14177 14 l' "P 1 í1 171-un 

WE, ROTE IN TRUCKS : -'I Peanut. BMVAlternalor, 

WE WEREN'T CRAZY HI '' Monkyy, BMOBig 
- PMf/kobbys Song 

Ar 

WHAT GO YA THINK ABOUT THAT ;Janesbones Music. 
ASCAP ernar ui Ice Wheel ASCAP) CS 
8:H100t 

WHAT KINDA GONE Sixteen Stars, OMVRPM Music. 
BMVHOnPro E(aendInment Group, ASCAP /Cat M Songs, 

ASCAPÆoezyboy Music. BMI) CS 23 
WHEN I SEE U (Breakthrough Creations, ASCAP/EMI 

April, ASCAP /S.M Y, ASCAP/Sony /AN Tunes 
ASCAP/Break North, SOCAN/Sony/ATV Music Publish - 
inI Canada SOCANMIaynne Writers. ASCAP /J. Sewell 

'Golden The Super Kid Music. 

WHEN YOU'RE GONE (Avril Lavigne, SOCAWAlmo 
otrock Music. BMVEMI Blackwood, 

WHO KNEW :kwnod, BMM -Ink Inside Publish - 
ir ,,d'. ` ' P,Ibobalt Music Publishing, 
ASCAPF. 'sou ASCAP) HL. H10030. 
POP 23 

WINNER AT A LOSING GAME ' "env /AN Cross Keys 
ASCAPLr -i' ASCAP/Sony/ATV 
Tree BMI L : gifal Warrior, 

WRH YOU Ndkeu Under M Clomes ASCAP Chrysalis 

Music U PRS/EMI AA r l ASCAP/Stellar Songs, 
ASCAP), HL, H10 72 POP 56, RBH 55 

q 

WOMAN (Universal Music /Tunes,ASCAP /Ahmad's 
^h I ' " /71 , t' I'. '.'CAP/Lfe Print. 

WONT GO HOME WITHOUT YOU I'niversalMusic - 

uurd OMM- aienllne 
LP'nvr MUSC: - n A r., .>a MGB Songs 

' 79 

WORK THAT (Mary J Blige, ASCAP/Universal Music 
Gorpomuun, ASCAP/Universal Music - Z Tunes, 
ASCAP/Team S Dot Publishing, BMMHitco Music, BMI), 
HL H100 91: POP 62 

YOU BELONG TO ME (Snug. ASCAP/Wixen Music, 
ASCAP /C'est, ASCAP) RBH 88 

YOU STILL OWN ME (Scotty And Soda, ASCAP /New 
Zoo Baby. ASCAPNVB Music, ASCAP /Curb Songs, 

Monk, ASCAP /Gremlin Corner. ASCAP), 
WRM CS1t 

CHARTS LEGEND on Page 54 
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B 

D igital Music Live! 

I 

January 9, 2008 
The Venetian 

Las Vegas 

REGISTRATION INCLUDES 
4CCESS TO THE 

CES 
KEYNOTES 

SUPER SESSIONS 
EXHIBIT =LOOR 

1 

2008 

WHERE ENTERTAINMENT, TECHNOLOGY 
AND BUSINESS CONVERGE 

miss this one -day event featuring 

INTIMATE KEYNOTE 
I NT 

INTERACTIVE PANEL ERV EWS, 
RUCTURED NETWO SCUSSIONS ,y5 

ST KING OPPORTUN 
.cb %2` with the best in he digital mus 

INTIMATE 

WITH: 

PRESIDENT 
LIVE NATION DIGITAL 

HEAD OF MUSIC, 
ELECTRONIC ARTS 

WORLDWIDE EXECUTIVE 
FOR MUSIC, 
ACTIVISION t 

PRODUCER /MUSICIAN 

INTERACTIVE PANEL 
DISCUSSIONS ON: 
Devices: Capabilities vs. Copyrights 

Music 2.0 - The potential of social networks, 
podcasts and P2P networks 

State of the Industry 

The Digital Dilemma: Convenience vs. Quality 

BILLBOARD'S DIGITAL MUSIC LIVE! is fringing the music industry to CES. 

This unique one -day eaent wi I oro'ide an easy -to -find oasis from the cavernous cacophony of 
the CES show floor where the eading minds it the music and technology industries will gather to 
discuss how techno og is affecting all aspects of the music industry -not just distribution. 

Join today's top music managers, touring agents, record label executives, publishers and artists who 
will reveal their digtal outlook as well as : echnology innovators who will explore the contentious 
and symbiotic relationship between these :wo industries. Be a part of this truly immersive digital 
music experience! 

Register Today! 
Pr 
$499 

Re 
g¡,tratio i REGISTER 

JAN 
BY 

SCOTT BAHNEMAN, Founder /CEO, Music Giants 

TOM CONRAD, Chief Technical Officer, Pandora 

VICTOR FREDELL, Global Content Acquisition Manager. 

Music, Sony Ericsson 

JAY GILBERT, VP New Media - Online Marketing, 
Uiiversal Music Enterprises 

MATTHEW DEFILIPPIS, VP, New Media & Technology, ASCAP 

JOHN HARROBIN, SVP Digital Media, VErizon Wireless 

JENNIFER JOHNSTON SCHAIDLER, VP, Music, Best Buy 

NATHANIEL KUNKEL, Emmy- winning Producer /Engineer, 
Studio Without Walls 

MIEKO KUSANO, Senior Director of Procuct 
Management, Sonos 

GEORGE MASSENBURG, Grammy- Winning Producer/Engineer, 
GML Labs 

TERRY MCBRIDE, CEO, Nettwerk Music Group 

BILL NGUYEN, Founder, Lala 

IAN ROGERS, General Manager, Yahoo Music 

UVIA TORTELLA, SVP Marketing, Atlantic Records 

BARNEY WRAGG, Head of Digital, EMI Music Group 

PLUS... 

B 
digital music 

General Info: 646.654.4660 ¡ Registration: 646.654.4643 WWW, B i I I boa rd Eve ntsco I I I Sponsorships: 646.654.4613 
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MUSIC SIlO WCÁSE For ad placement in print and online write to jserrette4billboard.com or call 800- 223 -7524 

CD STORAGE BINS MANUFACTURERS /SUPPLIERS 

SERIOUS STORAGE! 
TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'x2' SPACE 

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily 
constructed from four layers of thick, virgin vinyl. Its solid, 
reinforced seams are welded on all sides for superior strength 
and durability. It's the only sleeve on the market that stores 
every part of the original CD without risk of damage, so you 
don't have to cut, fold, or discard the artwork to store your 
CD's. Advanced scratchless, anti- static, non -stick cushions 
protect both sides of the disk. Custom index labels provide 
generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 
make one strong, 
slim, CD archive. 

The Jewelsleeve is 

simply the best 
all -in -one sleeve 
available anywhere! 

Please visit us at: 
www.jewelsleeve.com 

or call Joe at 1- 800 -863 -3312 
and ask for free sample! 

B 
Music 
Showcase 
With over 1 20,000 readers, Billboard puts your 

message in the hands of the most influential decision 
makers in the business. 

Now you can feature your company's 
products & services in our new 
advertising spotlight, Music Showcase. 

CHARTER 
ADVERTISER 

PROGRAM 

Call for details on 
this outstanding 

offer! 

SINGE 1898+se 
your fans 

your ticket 
Recy icket Stock affable 

Weldon. Williams & Lick 800.242.4995 
www.wwltickets.com 

To advertise in Billboard magazine's 

Music Showcase section, 
contact Jeffrey Serrette 

t: 646.654.4697 
f: 646.654.8066 

email: jserrette @billboard.com 

EA5vl)NéY 

3 tI. HAVE TAKEN ACTION 

IN RESPONSE TO AN AD OR 

ARTICLE IN BILLBOARD 

CATEGORIES INCLUDE 

Pressing Plants & Services 

Professional Services & Suppliers 

Merchandise Suppliers 

Apparel & Specialty Items 
Manufacturers 

Recording Studios /Education 

Packaging & Mailing Supplies 

Digital Music Companies & Services 

PEARL. JAM 
STRIKES BACK 

»BILLBOARD 
READERS ARE 

AFFLUENT 
DECISION- 
MAKERS WHO 

HOLD HIGH - 

RANKING 
POSITIONS 
THROUGHOUT 
VARYING 

SECTORS OF 

THE MUSIC & 

ENTERTAINMENT 
INDUSTRY. 

B 
Music Showcase 

Full page 9 875" x 11.75" 

1/2 Horizontal 9 875" x 5.75" 

1/2 Vertical 4 875" x 11.75" 

1/4 Square 4 875" x 5.75" 

1/8 Horizontal 4 875" x 2.625" 

1/8 Vertical 2 375" x 5.75" 

Full Pape 1/2 Horizontal 
1/2 Vertical 

1/4 Square 1/6 Horizontal 
1/6 Vertical 

Issue Sales & Issue Sales It 
Date Materials Date 

Close 
Materials 
close 

28-Jul 11-Jul 13-Oct 26-Sept 
4-Aug 18-Jul 20-Oct 3-Oct 
11-Aug 25-Jul 27-Oct 10-Oct 
18-Aug 1-Aug 3-Nov 17-Oct 
25-Aug 8-Aug 10-Nov 24-Oct 
1-Sept 15-Aug 17-Nov 31-0Ct 
8-Sept 22-Aug 24-Nov 7-Nov 
15-Sept 29-Aug 1-Dec 14-Nov 
22-Sept 5-Sept 8-Dec 21-Nov 
29-Sept 12-Sept 15-Dec 28-Nov 
6-Oct 19-Sept 22-Dec 5-Dec 

www.americanradiohistory.com

www.americanradiohistory.com


Billlearsl 

CO WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS LZNNECT 

MAR ICE PLACE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 or email: jserrette(äbillboard.com 

FOR SALE 

AftaiQalt.Qn nf 

www.HorrelesrforTheHolidaze.com 

PROFESSIONAL 
SERVICES 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakees.con/ht 

i 
SAQUAttlr 

Entertanmert Vnc. 

For all your CD Manufactu+ing, Publishing, 
Distribution, Merchandise and'veb /Graphic 

design visit www.saquam.com 
Or contact info sa quan c om 

WANTED TO BUY 

CDs DVDs VINYL 
Posters, Memorabilia, Awards, 

Concert Swag, Sheet Music & mere! 

We specialize in rare collectibles. 

TOP PRICES PAID!! 
We travel worldwide for valuabli_ 

collections. 

ROCKAWAY RECORDS 

323 -664 -3525 wj @rockaway.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50( Your choice from the 
most extensbe listings available. 

For free catalog call (609) 890-6000. 
Fax (609) 890.0247 or write 

Scorpio Music, Inc. 
P.0.9os A Trenton, N.J. 08691-0020 

email: scorylomus(tttea.com 

FREE 
(Advice) 

HOW DO YOU MAKE YOUR CLASSIFIED AD PAY? 

By running it consistendy- 
conse utive weeks -for impact!! 

Rarely does a prospective customer -eply to an ad the 

very first time it a:pears. `t her that custo ner is -eady -o 

buy. Rerr ember. :he very week he or she is reads your 

advertisement should be in POSITION. 

Stay ALIVE and SATISFIED wi`h an 

ACTIVE CLASSIFIED!! 

TOLL FREE 

800 -223 -7524 or 646- 65.c -46 i7 

BUSINESS 
OPPORTUNITIES 

First there was Music, now there is 

g usi 
else would you sell 

an Album? 
www.digimusicard.com 

www.digimusu ,:i; r t,r r,_,nrd 

LEGAL SERVICES 

FATIiIFR ~S 
RIlIilS!! 

Call attorney 
Jeffery Leving 

312 -356 -DADS or visit 

www.dadsrights.com 

PROMOTIONING & 
MARKETING 
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"THE YEAR IN MUSIC & TOURING 2007" 

IS A DON'T MISS ISSUE! 

NOT ONLY WILL L THIS HOT EDITION GRACE THE NEWSSTANDS 
FOR A FULL TWO WEEKS. THIS EDITION WILL BECOME A 
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OF THE MUSIC INDUSTRY. IN MORE THAN 110 COUNTRIES! 
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DIRECTORY 
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$215 

ORDER ONLINE 
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COMPILED BY KRISTINA TUNZI ktunzi(&biliboard.com 

Pimp C, 33 
Pimp C, 33, one -half of pioneering 
Port Arthur, Texas -based hip -hop 
group UGK, died Dec. 4 in Hollywood 
of unknown causes. 

The rapper was born Chad Butler; 
his father was a musician who played 
the trumpet professionally with 
Solomon Burke. During high school, 
Butler met his UGK partner Bernard 
"Bun B" Freeman. In 1992, the duo 

signed to Jive and went on release eight 
albums for the label. From its debut, 
"Too Hard to Swallow," UGK paved 
the way for Southern hip -hop acts like 
OutKast, T.I. and Young Jeezy. UGK 
finally achieved mainstream success 
in 2000 when it teamed with Jay -Z for 
the hit single "Big Pimpin'." 

"My heart goes out to Pimp C's fam- 
ily," T.I. says. "He was a pioneer in the 
rap game. I have a lot of respect for 
him and his accomplishments." 

After a forced hiatus earlier in the 
decade while Pimp C served a prison 
sentence for assault, UGK earned its 
biggest chart success with the album 
"Underground Kingz," which spent 
two weeks at No. 1 on The Billboard 
200 this summer. On his own, Pimp 
C reached No. 3 on that chart in 2006 
with the album "Pimpalation." 

"I was so very proud of Chad and 
the growth he'd shown since his re- 
lease from prison, as an artist and busi- 
nessman and as a person," manager 
Rick Martin says. "Chad had every- 
thing to live for, making his unex- 
pected passing a travesty." 

Pimp C is survived by his wife and 
three children. -Hillary Crosley 

DEATHS 

Sergio Gómez, 34, lead singer of 
duranguense band K -Paz de la Sierra, 
was kidnapped and later executed 
Dec. 2 in Mexico's Michoacán state. 
The artist, whose full name was 
Paulo Sergio Gomez Sanchez, was 
born there. 

Accompanied by Victor Hugo 
Sánchez and Javier Rivera, respec- 
tively K -Paz's Mexico- and U.S. -based 
promoters, the three reportedly left 
a performance at the Estadio More- 
los in the state capital of Morelia and 
were intercepted by at least 10 vans. 
The two promoters were freed two 
hours later, but Gómez was held in 
captivity. He was discovered Dec. 3 

on a highway near Morelia, bearing 
signs of torture and strangulation. 

Gomez's body was transferred from 
Morelia to Ciudad Hidalgo and then 
Mexico City, where he was to be cre- 
mated after a mass at the Metropolitan 
Cathedral. Gomez's wife, who lives in 
Indianapolis, was to receive his remains 
in Chicago, where K -Paz got its start. 

Authorities are reportedly investi- 
gating organized crime's possible role 
in the murder, the latest one to shake 
the regional Mexican music world. 
Other recent high -profile targets in- 
clude banda star Valentin Elizalde, 
gunned down after a concert in late 
2006, and grupero singer Zayda Peña, 

who was shot to death in a hospital the 
same weekend Gómez was kidnapped. 

K -Paz is known for its repertoire 
of danceable romantic numbers, not 
for narcocorridos, or songs about the 
drug trade. 

The group scored several hits in its 
four -year career, notching two top 10 

songs on Billboard's Hot Latin Songs 
chart in 2005, "Volveré" and "Mi Credo." 
K -Paz's other hits include 2006's "Te 

Vas a Arrepentir" and "Y Aqui Estoy," 

featuring Ana Gabriel, this year. 

K -Paz's top -selling U.S. album was 
2005's "Mas Capaces Que Nunca," 

with 182,000 copies sold, according to 
Nielsen SoundScan. Its new release 
on Disa, "Capaz de Todo Por Ti," de- 
buted on Billboard's Top Latin Albums 
chart at No. 7 in the Dec. 8 issue. 

The group split up in 2007, with 
Gómez retaining the rights to the K- 

Paz name. The rest of the band formed 
another group, AK -7. K -Paz's "Con - 
quistando Corazones" is nominated 
for a Grammy Award in the banda 
album category. 
-Teresa Aguilera and Ayala Ben -Yehuda 

Zayda Peña, 28, lead singer of gru- 
pero band Zayda y Los Culpables, was 
shot to death in a hospital emergency 
room Dec. 1 in Matamoros, Mexico. 
The singer was in the hospital after 
being shot the day before in a motel 
room in the same city near the Texas - 

Mexico border, according to published 
reports. No arrests had been made at 
press time. 

Peñá s many albums on Musart/ Bal- 

boa include " Estoy Enamorada" and 
"Como Mariposa." The latter produced 
the single "De Contrabando," a cover 
ofwhich became a hit by Jenni Rivera. 

Balboa Records VP of operations/ 
promotions director Frank White says 
Peña's career had been "on hold" in 
recent years, but noted that she had 
been working on new material. 

-Ayala Ben -Yehuda 
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Send submissions to: exec a billboard.com 

RECORD COMPANIES: Roadrunner Records appoints Mike 

Easterlin senior VP of promotion, effective Jan. 2. He cur- 
rently serves in the same role at Lava /Atlantic. 

Legacy Recordings names Adam Block senior VP /GM. He 

was senior VP of marketing /GM. 
EMI Music North America in New York names Mark Piibe 

senior VP of business affairs for its digital unit. He was senior 
VP /head of content at MusicGremlin.com. 

PUBLISHING: BMI appoints John Coletta assistant VP of in- 

ternational legal and business affairs. He was assistant VP of 
legal affairs. 

SESAC promotes Greg Riggle to associate VP of broadcast 
licensing. He was director. 

n 
BLOCK 

TOURING: AEG Live taps Sam Kinken and Jon Hampton as 

senior talent buyers for its New York office. Previously at Live 
Nation New York, Kinken was president of clubs and Hamp- 
ton was a senior talent buyer. 

Bethel Woods Center for the Arts in Bethel, N.Y., names 
Rudi Schlegel senior director of programming. He was VP 

of presentations at Chastain Park Amphitheater in Atlanta. 

DIGITAL: Social networking site Uber.com taps Michael Steele 

to head up its music offering. He was KDLD (Indie 103.1) Los 

Angeles PD /creator /designer. 
Social networking site iMeem.com names Matt Graves VP 

of marketing communications. He was director of music PR 

at Rhapsody /RealNetworks. 

RELATED FIELDS: Sony BMG Music Entertainment's Bat- 
tery Studios, which provides such services as audio editing, 
recording, mixing and mastering, appoints Donna Kloepfer 
GM. She was studio director. 

Former Country Music Assn. VP of strategic marketing Rick 

Murray is launching Greylock Entertainment, a full- service in- 
tegrated entertainment marketing and promotional company 
dedicated to the expansion of brand equity. 

-Edited by Mitchell Peters 

(XX)I) Wo R I(S 
TAYLOR, KING REUNION GIGS RAISE 125K 
James Taylor and Carole King performed six concerts during 
three nights in late November at Los Angeles' 450 -capacity Trou- 

badour, raising more than $125,000 for the Natural Resources 
Defense Council, MusiCares, Alliance for the Wild Rockies and 
the Los Angeles Regional Foodbank. Backing music trio the 
Section joined Taylor and King onstage, helping perform such 
favorites as "You've Got a Friend," "(You Make Me Feel Like) A 

Natural Woman" and "Up on the Roof." The rare gigs also cel- 

ebrated the venerable West Hollywood venue's 50th anniver- 
sary, where Taylor and King first performed together in 1969. 

HOPELESS /SUB CITY TAKES ACTION! 
Hopeless /Sub City Records has tapped nonprofit organiza- 
tion Do Something as the official charity partner for the sev- 

enth annual Take Action! tour, set for February. The nationwide 
trek will feature headliner rock acts From First to Last and 
Every Time I Die. The Take Action! imprint will give Do Some- 
thing 10% of ticket sales and 5% of the suggested retail price 
for each "Take Action! Volume 7" compilation CD /DVD sold. 
Do Something provides youth with information, resources 
and grant money to make changes in their communities. 

iik, 

BMG Label Group chairman /CEO Clive Davis and 19 EaraMment 
founder Simon Fuller corgratulate Annie Lennox tackstage at the 
Unitec -Dalace in New Yor . Lennox recently completec a sod -out U.S. 
tour it support of her albJm ' Songs of Mass Destruction.' From left 
are RCA Music Group exE<utive VP of promotion Fichard Palmese, 
Davis, Lennox, Fuller and BMG Label Group president/70D Charles 
Goldstuck. PHOTO COURTES- CF LARRY BUSACC,, WIREIMAGE CDS 

Finnisn rock band HIM cdabrated the end of this year : c 

Amer, 
- 

ica tour with Warrer Bros. executives backstage at the Vokia 
!Theat-e n New York. F-o-e le-t are HIM's Linde and BLrton, Sire 

tecords president Michas) Goldstone, HIM's Ville' /alc and Warner 
giros. Re :ords senior Vo of TV marketing Lori Felcmai. PIC/0: COURTESY 

ALIN JEMANCHEEV 

R &BÍHIP -HOP CONFERENCE & AWARDS 
Billboard welcomed close to 500 attendees to its sçhth annual 
R &B /Hip -HDp Conference & Awards Nov. 28 -30 at downtown Atlanta's 
Renaissano Hotel. When the halls weren't hummi ig with the sound of 
music 'rom new -artist showcases, they were buzzing with post -panel 
dialogue about the state of R &B /hip -hop music, gospel's mainstream 
crusade and hip -hop's future post -Don Imus, plus rcustry perspectL,ee 
from SRC Records chairman Steve Rifkind and EMI Music Publishing 
president cf the West Coast Big Jon Platt. Rounding out the agenda 
salutes to te top prcgramming directors in R &8 /-1P-hop radio and the 
musical lecacies of Stephanie Mills and Salt-N -Per a. PHOTOS' COURTESY OF 

MOSES ROBIN -ON /WIREIMAGE.COM EXCEPT WHERE NOTED 

ODriving 
home his point during the "State of the Union" panel is ive 

Recorct VP of A &R Mickey "MeMpHiTz" WriOt Billboard senior 
urban chars manager Raphael George helmed the session, during which 
panelists p-ojected what's in store for R &B /hip -hcp in 2008. Joining 
Wright in cissecting the story behind the number; mere Nielsen BDS 
urban format manager Kyle Brown, Universal Motown VP of urban pro - 
motion Troy Dudley, Billboard director of charts /sanbr analyst Geof 
Mayfield, aJthor Dr. Syleecia Thompson and Atlarta s Ear Wax Recc-ds 
store manager Chuck Woo. 

© The Ncv. 29 post -luncheon panel lineup got under way with "We Got 
Game,' which explored how artists, songwrite-s and producers car. 

successfully steer their way into additional lucrati -E -evenue stream.. 
Panel oartéipants included, from left, songwriterh-oducer LRoc, m Jsir 
composer Wendell Hanes, Digiwaxx CEO /Mims o- manager Corey 'CL" 
Llewellyn, Billboard R &B /hip -hop correspondent ilary Crosley, Money 
Management CEO Michael "Sha Money" Clervoi> and Konsole King co- 
partner Marcus Matthews. 

©Industry 
veteran Steve Rifkind, who founded Dcneering rap label 

Loud Fecords and is now SRC Records chairman, shared his outlook 
on the state of the industry and his future projecta curing the Nov. 29 
Q &A keynote session. Taking five after the Q &A are, from left, SRC art st 
Shire, Rifknd, moderator and Billboard senior R&3 correspondent Cal 
Mitchell, Wu -Tang Clan member RZA and Billboa-c.:om associate Ebi-or 
Marie) Cor cepcion. 

OGospe music and its inspirational offshoots cd-ainated the coersa- n- 
tion during the "'Nord Up!" panel, which was rcderated by WFZE 

Atlanta programming director Derek Harper. St-a gizing on ways to 
help gospel cross over into the mainstream and maize its full poterticl 
are, from Left, Arrow Records artist Canton Jones. gospel Music Chaniel 
senior director of music industry development Alm r Williams, Habc kl uk 
Music / Universal Christian founder /CEO April Washiigton Essex and 
Gospel Today magazine GM Marsha Burke. 

OPost 
-reception, the crowd shimmied its way upstairs to the pert - 

house level, thanks to Island Def Jam. Food, cocktails and music horn 
the laoel'sartist roster (Jay -Z, Chingy, the Dream Rck Ross, Beanie 
Sigel, Ghcetface and Freeway) kept the party gory . Joining in the us, 
from left, are Billboard director of business development /Eastern sales 
Cindy Mata, WERQ Baltimore PD Victor Starr, BilbJard R &B /hip -hop 
correspordent Hillary Crosley, Island Def Jam VP 3f promotions Thomas 
Lytle, Billtoard senior R &B correspondent Gall hitdiell and Island Def 
Jam regional promotion manager Atlanta Ron Hem. 

contlnuec on page 62 

INSIDE TRACK 

WINEHOUSE AND ROSES 
Arr y Winehouse became a worldwide superstar wittrotier 

multiple Grammy Award -nominated album "Batt to 
Black," the sound for which was con :e ved by prodt. cer 

Ma-I< Ronson. So it's only natural the oe it will team aga n 

forthe follow -up, which 
Ronson tells Track will 
prc bably get under way 
"rr>Dre sooner than later. 

Sha's been talking 
ab put getting a studio 
in London. The thing is, 

the songs are going to 
dictate what the next 
record sounds like. For 
'Back to Black,' she 

ca ne with an acoustic 
gútar and played me 
the songs, and I'd spend 
the. night arranging 
them. That's how the next one will be tc m; from the songs." 

In he short term, look for Ronson's handiwork on upcom- 
ing albums from songstress Adele, U K. rock outfit the 
RLmble Strips and singer /songwriter Richard Swift. 

i! 

WINEHOUSE 
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R &B /HIP -HOP CONFERENCE & AWARDS 
continued from page 61 

0 SRC artist Topic kicKed off Billboard's second annual 
R &B /Hip -Hop Radic Awards reception, sponsored by 

SRC Records. 

©The We Hear the FJture" luncheon showcase featured 
five emerging acts, trom left rapper Mic Boogie, singer 

Cognac, singer Princess Adana, rap trio Dr@ftpick$ and 
rapper Kavy. Princess Adana wcn the competition, claiming 
the grand prize of a futLre article in Billboard. 

©A conference highliglt was the final session on Nov. 30, 
"ASCAP Presents ... The Ear Behind the Music." EMI 

Music Publishing president of the West Coast Big Jon Platt 
captivated a standing -roam -only crowd with anecdotes 
about his music career and predictions on what lies ahead for 
the industry. Doubling as interviewer was ASCAP songwriter 
of the year Johnta Austin. Posing for the camera prior to the 
session are, from left, ASCAP sen or director of creative 
affairs for rhythm and soil /West Coast Alonzo Robinson, 
Platt, Austin and ASCAP director of creative affairs for 
rhythm and soul /Atlanta Tremayne "Tre" Anchrum. 

oik Sponsor Face2Face opened the first day of the con - 
ference with its "N. =.N.A. (New Faces New Artists) 

Bootcamp," a teaching session geared toward new 
artists and independen: label entrepreneurs. At the 
podium is moderator and WVEE (V -103) Atlanta person- 
ality Greg Street, who two -tiered dais featured, in the 
front row, from left, Up=ront Entertainment CEO Devyne 
Stephens, producer /NZone CEO DJ Toomp, TJsDJs' TJ 
Chapman, Ozone magazine publisher Julia Beverly, 
Legion of Doom DJs president Ray Hamilton, Hittmenn 
DJs president Kaspa and veteran artist manager Maurice 
Starr of Maurice Starr Entertainment. In the back row, 
from left, are Verses Entertainment CEO Roveila 
Williams, Aticlubs.com CEO Marilyn "Honee" Hatcher, 
panelist speaker Lisa C.Inningham and Big OOMP 
Records /TV's Voodoo. Standing to the right of Street is 
Face2Face CEO Tara Garrett. PHOTO: COURTESY OF BEN 

ROSE /WIREIMAGE.COM 

OCapping 
the Nov. 29 slate of activities was Billboard's 

second annual R &B /Hip -Hop Radio Awards reception, 
sponsored by SRC Records. Comprising the 2007 winner's 
circle are, from left, KPWR Los Angeles' Emmanuel "E- 
Man" Coquia, WJLB Detroit's KJ Holiday, WVEE Atlanta's 
Reggie Rouse, WERO Baltimore's Victor Starr and WORT 
New York's Ebro Darden. Providing entertainment for the 
evening were SRC newcomers Topic and Shire. 

OThe R &B /Hip -Hop Conference cu!mirated with the Nov. 
30 awards party at Atlanta nightspot Dreamz. The 

ladies of the hour were Stephanie Mills and Salt- N -Pepa, 
who were saluted as the 2007 Founder's Award honorees 
for R &B and hip-hop, respectively. Pictured with her award 
is Mills, best -known for such enduring hits as "Home" and "I 
Feel Good All Over." Salt- N -Pepa, out of town on behalf of 
their VH1 reality show, sent a videotaped acceptance. 
Spinning choice beats before and after the award presenta- 
tions was DJ Hol day. 

0 Stretching into 90 minutes from its originally allot - 
ted hour, "Hip -Hop Post Imus: A Wrap ... Or a 

Rebirth ?" tackled the ongoing controversy over the N- 
word and other imaging issues in hip -hop. Debating the 
pros and cons were, from left, ASCAP senior director of 
creative affairs for rhythm and soul /West Coast Alonzo 
Robinson, Grand Hustle partner /T.I. manager Jason 
Geter, Music Choice director of urban and Latin pro- 
gramming Lamonda Williams, moderator and B# 
Records president Bruce Williams, BET executive VP of 
music programming Stephen Hill and WORT (Hot 97) 
New York PD Ebro Darden. 

OSESAC sponsored the "Breaking and Entering" panel, 
during which female executives in the radio and record 

industries discussed how they shattered the glass ceiling. 
SESAC director of writer /publisher relations James Leach 
introduced the session, whose panelists included, from left, 
SESAC coordinator of writer /publisher relations Peniece Le 
Gall, entertainment attorney Denise Brown, moderator and 
Billboard senior R &B correspondent Gall Mitchell, entertain- 
ment attorney Ornare Harris, J Records senior national 
director of urban promotion Nicole Sellers and Perry 
Broadcasting partner /senior VP Sheila Eldridge. 

INSIDE TRACK 

ROCKETS' RED GLARE 
Track hears Love & Rockets will re -form to play a song 
at a Joe Strummer /Clash tribute Dec. 22 at Los Ange- 
les' Key Club. The event is being organized by 
Bauhaus.'_ &R drummer Kevin Haskins, and will mark 
the first t me the latter band has played live since 1999. 

Among the acts slated to appear are Bauhaus /L &R 

member David J, Hellride (which features Mike Watt, 
Peter DiStefano and Stephen Perkins), La Piebe, the 
Three Ba J Jacks and Zander Schloss & the Wilderness 

Years (who will likely 
be joined by Flea and 
Martyn LeNoble). Artist 
Shepard Fairey will DJ. 

Proceeds will benefit 
Strummerville , which 
offers resources and 
support for aspiring 
musicians. And as ex- 
clusively reported last 
week on billboard.com, 
Bauhaus will release a 

final album, "Going 
Away White," March 4 

via its own Bauhaus 
Music imprint. 

LOVE & ROCKETS 
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egîna spektor 
* e9in fo hope 

RIAA Certified Gold 

750,000 albums 
sold worldwide 

-or 

Thank you, everyone! 

VH1, you knew! 

iTunes exclusive holiday artist 

Single available 12/27 

Produced by David Kahne 

Co- Produced by regina spektor 

A&R: Michael Goldstone 

ron shapiro 
management 

SIRE - 
2 -99112 

reginaspektor.com 
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