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THE PEOPLE HAVE SPOKEN.
THE BEST NEW ARTISTS 5
ACROSS 12 GENRES

WILL BE PREMIERED NIGHTLY |..
@ 9PM EST BEGINNING !

MONDAY, DEC.10 Ce:
COME SEE THE sHow Fon -~

KENT SAVAGE Founder/ceé
@ FAMECAST- JOM PAUL KORZILIUS, Bon Jovi Mgmt.

| WITH LIVE CRITIQUE RANDY PHILLIPS, CEO, AEG Live

DUFF STEWART, President, Idea City

CHRIS PACITTI, Austin Ventures

FAM Er@',C_AST THE ONLINE ARTIST DISCOVERY AND ENTERTAINMENT COMMUNITY
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ON THE CHARTS

PAGE  ARTIST/TITLE

THE BILLBOARD 200 || 80 ! ADSH SROBAN

) e SLIDAWG AND THE REONECK RAMBLERS
] TOP BLUEGRASS | 88 I | Lyt coLLaR CHRiSTMAS

"~ MORMON TABERNACLE CHOIR /
ToP CLA_SS|CAE 93 s oF THe SERsON

TOP CLASSICAL CROSSOVER 93 105 GROBAN,

T GARTH BROOKS |
B THE UTIMATE HITS

TOP DIGITAL 194 [ L

NINE INCH NAILS /
8 Y:MR;ZRQRIMIXJD =
TOP HEATSEEKERS | 95 iﬁéﬁm -

TOP HOLIDAY =~ 94 JOSHGROBAN.

TOP INTERNET 94  J0SHGROBAN/

~ MICHAEL BUBLE /
TOP :jAZZ_ | 93‘ CALL M il SPDNSIBLE

DAVE KOZ /
TOP CONTEMPORARY JAZZ 9? MEMORIES OF A WINTER'S N|GMI

TOP COUNTRY | 88

TOP ELECTRONIC = 91

UPFRONT

5 BLEAK FRIDAY A lack of 13 The Publishers Place

Tor Lativ | 80 RO/ o hit product pulls down 14 Global
 pa—— ALICIA KEYS/ - Thanksgiving weekend 16 Latin
-, JTOPRABIHIP HOR | 85+ AT - CD sales, but other 17 On The Road
TOP REGGAE | 85 Lf&ﬁfg?ﬁ,{m software thrives. 18 Digital Entertainment

~ 11 Retail Track 19 Q&A: Richard Beckman
8 SINGLES e STATIE. 12 The Indies

ADULT CONTEMPORARY | 83 FERGIE]]
FEATURLES

BIG GIRLS DON'T CRY

_—— 20 IN SEARCH OF RELIABLE RATINGS
As Arbitron transitions to a device-driven methodology,
radio objections help postpone the plan.

ADULT TOP 40 || 83 § COLBIECALLAT

HOT COUNTRY {89 | CARRIE UNDERWO0D/

RIHANNA |
91 _ SHUT UP AND DRIVE

CHRIS LAKE FEATURING EMMA HEWITT /
CARRY ME AWAY

HOT DANCE CLUB PLAY

HOT DANCE AIRPLAY 91

HOT DIGITAL SONGS | 83 | [t &8/
s oo ﬁ8'2 ALICIA KEYS / 24 NO ‘PAINS, NO GAINS “The Breakthrough”
- — 3 Bl = brought Mary J. Blige back to the top of the charts. Can
HOT 100 AIRPLAY || 83 [| ALICIAKEYS/ : ] oy ' -
. ’ | NOOKE she sustain her creative momentum with “Growing Pains”?

HOT SINGLES SALES [| 84 f| MGH SCHOOL MUSICAL 2 CAST/

HOT LATIN SONGS | 90 | 18 29 REAL LOVE FOR MARY with her new album

FOO FIGHTERS / due, Blige’s admirers look back at her path to stardom.

MODERN ROCK f§f 83 [ 1 orervuer
4 TIMBALAND FEATURING ONEREPUBLIC
8 fo APOLOGIZE

1 =
POP 100 AIRPLAY § 84 I:’IOWL%EILZ;:ND FEATURING ONEREPUBLIC /

| ALICIA KEYS /
87§ roone

ALICIA KEYS /
1786 NOONE

POP 100

43 KOCH ENTERTAINMENT AT 20

An indie leader looks to the future.

MUSIC

HOT R&B/HIP-HOP

HOT R&B/HIP-HOP AIRPLAY

IN EVERY

R&B/HIP-HOP SINGLES SALES} g6 | A . 71 NEVER SAY ‘NEVER’ Ihb‘l I
= 8 Bes After label switch, R&B 4 Opinion
R&B/ADULT | 86 | ALICIAKEYS/
: *3 0 § roowe star Jaheim has quick hit 79 Over The Counter

RHYTHMIC | g | SIS SOV FERTANG T ahead of next alburn. 79 Market Watch
_ 72 Global Pulse 80 Charts
® VIDEOS pAGE_TLE e 73 Rhythm & Blues 99 Marketplace

TOP DVD SALES | 95 | SHREK THE THIRD 74 Classical Score, Higher 100 Mileposts

" GILMORE GIRLS: 101 Executive Turntable,
TOP TV DVD SALES 95 e COMPLETE SEVENTH SEASON Grou nd -

*7 il 75 Nashville Scene Backbeat, Inside Track
VIDEO RENTALS g5 SHREK THE THIRD 76 Revie
_ i~ = d i = B iews

GAME RENTALS 95  x360: CALL OF DUTY 4: MODERN WARFARE 78 Ha ppen i ng Now

ON THE COVER: Mary J. Blige
photographed by Markus Klinko

¥i= d Ind |
THIS WEEK ON .biz ARTIET ) TTLE and Indran
!" | | sTEVIE RaY vauGHAN & FRIENDS l l l l\ |
TOP BLUES *1 SOLOS. SESSIONS & ENCORES _ : ‘ kv} I ﬂ u t ‘ \l,-

MERCYME
N TOP CHRISTIAN | #1 B/ iaris wirn ve
VARIOUS ARTISTS /
B TOP GOSPEL J§ #1 § o cosee CHRISTMAS = 1ot - N
'GARTH BROOKS / DIGITAL JADED INSIDER
TOP INDEPENDENT § #1 THE ULTIMATE HITS

Entertainment, technology From video vixens making

ALICIA KEYS /

HOT RINGMASTERS § »1 § (;oe

and business converge at

like the Mary Jane Girls to

TASTEMAKERS f| 51 [| ALICIAKEYS/ Billboard’s Digital Music Snoop Dogg channeling
10p WORLD [ 41 fﬁt’w'ﬁo“d&'?v“”’ Live, a'one-day event. Rick Jame’s,:he new clip
_ L, featuring Don Was, Live for Snoop’s “Sensual
TOP MusiC VIDEO saLes § 1 | SO0 Nation’s Bryan Perez, Seduction” was ripe for J.I's
TOP VIDEO cLips [l o1 || ALICIAKEYS/ EA’s Steve Schnur and dissection. Snoop crooning?

NO ONE

at billboardevents.com.

Activision’s Tim Riley. More

'80s references galore?
More at jadedinsider.com.
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OH, CANADA?
As a Canadian, | love to see how Canadian musicians are behav-
ing on the Billboard charts. It is easy, as the mini Canadian flag
icon is displayed next to Canadian artists.

But it has been weighing on my mind that there is a Canadian flag

| __EDITORIALS | COMMENTARY | OPINION

GROUP EDITORIAL DIRECTOR

TAMARA CONNIFF

EXECUTIVE EDITOR
BILL WERDE

EDITORIAL
SENIOR EDITORS: Jonathan Cohen 64¢ 4-5
INTERNATIONAL BUREAU CHIEF: Mark Sutherland O
EXECUTIVE DIRECTOR OF CONTENT AND

4-20)

Chuck Eddy 64

Billsoard

PROGRAMMING FOR LATIN MUSIC AND ENTERTAINMENT: Leita Cobo ‘M

EXECUTIVE DIRECTOR OF CONTENT AND

PROGRAMMING FOR TOURING AND LIVE ENTERTAINMENT: Ray Waddell (N:

EXECUTIVE DIRECTOR OF CONTENT AND
ROGRAMMING FOR DIGITAL/MOBILE: Antony Bruno

SPECIAL FEATURES EDITOR: Thom Duffy 64¢ 4-4716

SENIOR CORRESPONDENTS: Susan Butler (|

Ed Christman l‘,- tal) 646-654 2. Paul Heine (

Gail Mitchell (¢ 2 9 Chuck Taylor

Tom Ferguson (Deputy Global Editor) Oli-«

CORRESPONDENTS Ayala Ben

Hillary Crosley R&E

Mitchell Peters 7) Ken Tucker 3

INTERNATIONAL: Christie Eliezer (/A ia). Steve McCIuve

Wolfgang Spahr (Gormany . Robert Thompson (

BILLBOARD.BIZ NEWS EDITOR Chris M. Walsh 4

GLOBAL NEWS EDITOR: Lars Brandle C 7-42 68

BILLBOARD.COM EDITOR: Jessica Letkemann 6

ONLINE EDITORS: rvéarlel Concepcion

646

2 Mik
ing (In

e Boyle

Katie Hasty (Bil 4-4650 Susan Vnsakownz Rad 646 4-4
displayed next to Eddie Vedder’s name. Now, if my memory serves DS GRORUCER:) Richikanlinks}
me correctly, Vedder is actually from a suburb of Chicago and is COPY EDITOR: Christa Titus

SENIOR COPY EDITOR, SPECIAL FEATURES: Wayne R 6546-65¢ 3

not Canadian. Why does he have this maple leaf attached to his
name on the Canadian Hot 100 chart?

Ed. Note: There are four criteria, estub-
lished by the Canadian Radio-television and
Teleconmmunications Commission, that de-
termine whether a song is identified as Cana-

Michael Champagne
Winnipeg, Manitoba

George Jones, the Statler Brothers, the
Ouk Ridge Boys, Loretta Lynn, Dolly Par-
ton and Johnny Cash were all putting out
Christian records before Daniels proba-

VEDDER og\Canadian?
Chart rules-say you

do vLhavega choose,

achieve the success I have today. Notonce
in my 28-year career did I stop to think
about anyone’s cultural differences. I
think that Billboard should do the same.

ASSOCIATE EDITOR, SPECIAL FEATURES: Evie Nagy &

654-47
CONTRIBUTORS: Sam Andrews, Jim Bessman, Fred Bronson, Ramiro Burr, Juliana Koranteng,

Kerri Mason, Dan Ouellette, Deborah Evans Price, Paul Sexton, Steve Traiman, Anastasia Tsioulcas

SPECIAL PROJECTS MANAGER: Kristina Tunzi

DESIGN & PHOTOGRAPH
CREATIVE DIRECTOR: JOSH KLENERT
ASSOCIATE ART DIRECTOR: Christine Bower
ASSOCIATE PHOTO EDITOR: Amelia Halverson

CHARTS & RESEARCH

Y

DIRECTOR OF CHARTS/SENIOR ANALYST: GEOFF MAYFIELD (L

ASSOCIATE DIRECTOR: SILVIO PIETROLUONGO
SENIOR CHART MANAGEBS: Raphael George R& p-+

CHART MANAGERS Bob Allen

). Wade Jessen

Keith Caulfield

OU Anthony Colombo (Roc

SENIOR DESIGNER: Greg Grabowy

dian content on The Billboard Canadian  Dbly knew how to hold a fiddle. Kathy Spanberger e R DEC'%C;JOH urray ¢ g IS NGeanfLiovtieldld
Hot 100: whether the artist, composer or That said, T will attest to the fact that President, peermusic ?_"u","’ ACIGIEILD (o il o o el lEom etk

lyricist are Canadian are three of those, and
the remaining criterion is whether the song
was recorded in Canada. Two of those four
must be met to receive the Canadian con-
tent flag. Using the CRTC’s standards,
Nielsen Entertainment’s Toronto office de-
termines for Billboard which titles on the

Daniels is a generous artist with a very
well-rounded musical background. I
worked ata concert hall in Austin in the
mid-"70s where he played on a fairly reg-
ular basis. I remember seeing him there
one night for a Quicksilver Messenger
Service show, and on another night, when

Ed. Note: The coimmittee in charge of se-
lecting the honorees Jor the Top Hispunic
Women in Entertainment issue made
being Latin or of Latin origin one of the
criteria for selection. That same criteria
applied to this column.

ANALYST. Keith Caulfield

CHART PRODUCTION MANAGER: Michael Cusson
ASSOCIATE CHART PRODUCTION MANAGER: Alex Vitoulis
BILLBOARD RESEARCH MANAGER: Gordon Murray 646-

INTEGRATED SALES & BRAND MARKETING

VICE PRESIDENT, INTEGRATED SALES/ASSOCIATE PUBLISHER: BRIAN C. KENNEDY >

NATIONAL SALES DIRECTOR/DIGITAL & CONSUMER: Derek Sentner ' 16-C" i-46]

DIRECTOR, BUSINESS DEVELOPMENT & EAST COAST SALES: Cindy Mata « it ©
Diane Johnson

WEST COAST ADVERTISING DIRECTORS: Ryan Bleich 646-6
Aki Kaneko ?

NASHVILLE: Lee Ann Photogio £15-38
ADVERTISING DIRECTOR DETROIT: Nancy Cole 3
ACCOUNT MANAGER: Charles Perez 64

1-4635

,Cynthla Mellow -
510-24

chart are entitled to that designation. Daniels’ band played much later than ex- ADVERTISING DIRECTOR EUROPE/U.K.: Frederic Fenucci 011-44 207-420 607
Eddie Vedder’s “Hard Sun”is a coverof ~ pected, he lefta $20 tip for thedishwasher, WIDGET WORLD P I e ‘izia“f,’,.'*’ma" ooe

a 1989 song by Indio, a Canadian whose  knowing he would be one of the last ones  Everyone at nimbit was quite excited to L i e

real name is Gordon Peterson. He wrote  to leave that night. see our company mentioned in your re- A e O

the music and lyrics, thus qualifying in two Steve McKewin  cent article, “Widget Wars” (Billboard, o e

of the four criteria. By contrast, Canadian- Atlanta  Nov. 17). As Antony Bruno writes, “Con- R e ]

born superstar Celine Dion is not flagged tent is truly king.” In the interest of keep- RSSO C A EIARKETING A NAGER-NAmYIGaveleK o

for her current hit, because the song was
recorded outside Canada and written by
non-Canadians, and thus only meets one
of the four standards.

SORRY, CHARLIE

Reading your article on Charlie Daniels
from the Nov. 10 issue, I noticed a cou-
ple of (what I consider) very odd state-
ments. You say he “was one of the first
artists to launch his own label, Blue Hat
Records.” But surely Led Zeppelin (Swan

A LATIN LACK?
[ am writing to express my dismay at your
column titled “A Lack of Ladies” in the
Oct. 20 issue. | found your column rather
shocking considering it comes on the
heels of my presentation at Billboard’s
Regional Mexican Conference.

I recognize that | am not a Latina,
nor do I speak Spanish, but I do
not believe that this makes my
contribution to the Latin music in-
dustry any less relevant. Addition-

ing your readers well-informed, we
wanted to point out some data we have
that would be more accurate in terms of
characterizing the market.

From our experience, widgets are
much more than “a rather niche applica-
tion.” With several thousand artists using
the nimbit technology, we are experienc-
ing great success with
our online merch table
widget for digital and
physical sales. This

LICENSING, EVENTS & REPRINTS

VICE PRESIDENT, LICENSING & EVENTS: HOWARD APPELBAUM

EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO

SPONSORSHIP SALES DIRECTOR: Karl Vontz 646-654-46
SPONSORSHIP SALES MANAGERS: Michelle Fine 546 4
SPECIAL EVENTS DIRECTOR: Margaret O’Shea

SPECIAL EVENTS MANAGER: Lisa DiAntonio

REGISTRATION SALES MANAGER: Erin Parker

EVENT CLIENT SERVICES COORDINATOR: Courtney Marks
EVENT MARKETING DIRECTOR: Lila Gerson

ART DIRECTOR, MARKETING & SALES: Melissa Subatch

SPONSORSHIP/BUSINESS DEVELOPMENT MANAGER: Cebele Marquez
DIRECTOR, BUSINESS DEVELOPMENT & LICENSING: Andrew Min
€ ,4'4
BUSINESS MANAGER, LICENSING & EVENTS: Barbara Grieninger 646-654-467¢
MANAGER, LICENSING, SALES & REPRINTS: Angelme Bbesheuvel A€

DIRECTOR, LICENSING & CUSTOM MEDIA: Diane Driscoll = |

FOSTER REPRINTS: Nancy M. Rothman

AUDIENCE MARKETING
AUDIENCE MARKETING DIRECTOR: Frances Davis

AUDIENCE MARKETING MANAGER (GROUP): Michele Larsen
INTERNATIONAL AUDIENCE MARKETING DIRECTOR: Stephame McNamara

- : B SUBSCRIPTIONS: -487-4 44 4. 3
Song, 1974),the Rolling Stones (Rolling  ally, to state in your column that may be due to the fact S
dear late friend Ellen Moraskie is that artists are able to PRODUCTION DIRECTOR: TERRENCE C. SANDERS

Stone Records, 1971), the Beatles (Apple,
1968) and Frank Sinatra (Reprise Records,
1958) predate Blue Hat. Come to think
of it, what did the “A” in A&M stand for?

The article also notes that “these days,
country acts from Alabama to Alan Jack-
son have recorded Christian albums, but
Daniels pioneered the move in 1994.” This
statement is a real puzzler. Country artists
have been recording Chrisrian albums
aboutas long as they have been recording
country albums. Tennessee Ernie Ford,

about My Bloody Valentine in

the only woman who has occupied
asenior postata publishing com-
pany is simply not true.

Thave been the president of peer-
music for more than seven years and have
been overseeing our Latin division for 15
years. The writers, artists and staff who
work with me have no less respect or trust
in my decisions simply because I am not
a Latina. To focus solely on the women in
our business whose heritage is different
from mine is a disservice to all of us.

ing those within the Latin genre, and all

sell their entire prod-
uct line and catalog, in-
cluding music (CD,
MP3), merchandise
and tickets. Quite a few of our artists have
sold in excess of $20,000 in the past year.

While Zazzle exists solely to sell merch,
the music business is evolving into much
more of a 360-degree endeavor for artists
and the next-generation labels. The nim-
bit platform focuses on this approach,
and there are hundreds of new acts and

artists formerly with major labels.

ADVERTISING PRODUCTION MANAGER: Chris Dexter

EDITORIAL PRODUCTION SUPERVISOR/QPS ADMINISTRATOR: Anthony T. Stallings

SYSTEMS/TECHNOLOGY SUPERVISOR: Barry Bishin
SENIOR COMPOSITION TECHNICIAN: Susan Chicola
COMPOSITION TECHNICIAN: Rodger Leonard

ADVERTISING GRAPHIC ARTISTS: Ray Carlson, Ken Diamond

PUBLISHING & OPERATIONS

PUBLISHER: JOHN KILCULLEN

EXECUTIVE ASSISTANT: Jackie Salgado

VICE PRESIDENT/GENERAL MANAGER: ANDY BILBAO
HUMAN RESOURCES DIRECTOR: BILL FINTON

DIGITAL BRAND MANAGER: ERIC WARD

ASSOCIATE MANAGER MKT. DEVELOPMENT: Justin Harris
LEGAL COUNSEL: MARK MILLER

DISTRIBUTION DIRECTOR: Lou Bradfieid

BILLING: Liza Perez: CREDIT: Shawn Norton

VICE PRESIDENT, MANUFACTURING AND DISTRIBUTION: Jennifer Grego

VICE PRESIDENT, AUDIENCE MARKETING: Joanne Wheatley
VICE PRESIDENT, MARKETING SERVICES: Drew DeSarle

BILLBOARD OFFICES

-4

FOR THE RECORD I am extraordinarily proud of my ac-  labels now adopting our platform each NEW 7'?,“",., Z0lBiaad LOS ANGELES: 5055 wilshre  LONDON: Endeavo
The headline of an Upfront story complishmentsin this business, includ-  week for that reason, including many O R, Phone. 323-525-230¢ VC2 ‘
Ad\ Fa) 646-654-4799 01-44-207-420-6014

along the way [ can point to many women Patrick Faucher A viite, T b0
the Dec. 1 issue (“MPV Goes & ¥ P ) ¥ ) 4 43 Pt 05 9
. ) ) whom | have worked with who helped me CEO, nimbit 04! Fax: 305-361-5299
MP3”) gave the impression that
” — 2 PRESIDENT: Greg Farrar; SENIOR VICE PRESIDENT, HUMAN
the band is planning a digital- nlelscn RESOURCES: Michael Alicea; SENIOR VICE PRESIDENT,

FINANCE: Derek Irwin; SENIOR VICE PRESIDENT, TRAVEL,

4.

PERFORMANCE, LIFE SCIENCES & MARKETING SERVICES:
William J. Cooke; SENIOR VICE PRESIDENT, MARKETING &
MEDIA: Sabrina Cvow SENIOR VICE PRESIDENT, FILM &
PERFORMING ARTS/MUS!C & LITERARY: John Kilcullen; SENIOR
VICE PRESIDENT, CORPORATE DEVELOPMENT & PLANNING: Thomas Kuczynski; SENIOR VICE
PRESIDENT, RETAIL: David Loechner; SENIOR VICE PRESIDENT, ONLINE MEDIA: Linda McCutcheon;
SENIOR VICE PRESIDENT, BUILDING DESIGN: Joe Randall; SENIOR VICE PRESIDENT, CENTRAL
SERVICES: Mary Kay Sustek; VICE PRESIDENT, LICENSING & EVENTS: Howard Appeibaum; VICE
PRESIDENT, MARKETING SERVICES: Drew DeSarle; VICE PRESIDENT, MANUFACTURING AND
DISTRIBUTION: Jennifer Grego; VICE PRESIDENT, AUDIENCE MARKETING: Joanne Wheatley

only release. In fact, though the

WRITE US. Share your feedback with Billboard readers

around the world. Send correspondence to letters@biliboard.com. &
Include name, title, address and phone number for verification.

Letters should be concise and may be edited. Al submissions published shall become the
sole property of Billboard. which shall own the copyright in whote or part, for publication

. Nielsen Business Media
album will be self-released, the

band is planning to put it outin
physical formats.

PAUL REDMOND/WIREIMAGE.COM
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JOHN BLOCK/BRAND X

THE

LATEST

NEWS oy m wrg
FROM

>>>HANDS
DEMANDS
TRADE BODY

CHANGE

Guy Hands,
chairman of EMI
Group and CEO
of Terra Firma,

is calling into
question the
necessity of trade
bodies the IFPI,
the RIAA and

the BPI. Hands is
understood to
have sent a
damning letter to
other labels in
which he implies
there’s no space
in the industry for
all three. Sources
say the letter
“essentially”
suggests a
massive overhaul
of the IFPI. IFPI
chairman/CEO
John Kennedy says
the association
has seen “no
such proposal.”

>>>TRANS
WORLD GETS
BUYOUT
OFFER
Sherwood
Investment
Overseas has
proposed paying
$7 per share,

or $217 million,
to buy out

Trans World
Entertainment,
the Zurich-based
financial firm says.
The company,
which says it holds
1.5 million Trans
World shares,

is seeking
certain nonpublic
information from
Trans World
representatives.

>>>WMG
PROFITS SLIP
Wwarner Music
Group posted

$5 miliion in

net income, or

3 cents per
diluted share,
on revenue of
$869 million in
its fiscal fourth
quarter ended
Sept. 30. That
figure is down
62% from the
$12 million in net
income, or 8 cents
per diluted share,
the company
posted in its
fiscal fourth
quarter last year.

'y

MP3 MOTIVATION

isappointing sales
performance during
Black Friday week-
end has merchants
feeling pessimistic
about music’s prospects for the
holiday selling season and wor-
ried about what will happen to
CD sales in the new year.

Merchants reported a com-
parable-store music sales de
cline ranging from 15% to
25% for the weekend, al-
though they said robust movie
and videogame sales helped
soften the blow.

Nielsen SoundScan data
backs up those merchants’ re-
ports. Album sales totaled 13.9
million during the week ended
Nov: 25, an 18% decline from
the 17 million sold last year dur-
ingthe Thanksgiving weekend.
Whilelast week’s sules are larger
than the 14.4% year-to-date de-
cline in album sales, the com-
parable-store decline in music
sales reported by retail is in line
with the year-to-date 18.6% drop
that the CD has suffered.

Merchantscited the lack of hit
product as the main reason for
the decline. “If the labels had put
out a new hit CD for the week,
sales might not be down so
much,” Newbury Comics head
of purchasing Carl Mello says.
“You have to put something out
to get people to buy music.

Mello wasn’t the only mer-
chant feeling frustrated by the
release schedule.

“I can’t remember a Thanks-
giving that didn’t have any su-
perstar releases on the Tuesday
before,” Value Music president
Rob Perkins says.

At the 25-unit, Brighton,
Mass.-based Newbury Comics,
CEO Mike Dreese reports that
“our biggest new release dur-
ing Thanksgiving was OneRe-
public[“Dreaming Out Loud”],
which sold 489 units.” But last
Thanksgiving week at Newbury,

WANNABE BACK

KEEPING THE FAITH

BY ED CHRISTMAN

ISLAND EXPANSION

Bleak Friday

A Lack Of Hit Product Pulls Down Thanksgiving
Weekend CD Sales, But Other Software Thrives

he says, seven new titles—by
Jay-Z, the Bealles, Killswitch
Engage, Tom Waits, Brand
New, U2 and Snoop Dogg-
exceeded that figure.

Even the Latin market suf-
fered fromalack of releases, says
Ritmo Latino president David
Massry, who called the holiday
weekend “very disappointing.”

Not everyone had a bad holi-
day, however. Label executives
say Best Buy, Circuit City, Target
and Wal-Mart had strong music
sales—at least on Black Friday,
if not for the overall weekend.
Wal-Mart’s combined sales for
top hit titles were up nearly 50%,
sources say, but that apparently
was largely due to its Eagles
exclusive and Garth Brooks' “Ul-
timate Hits.” Wal-Mart is tradi-
tionally the No. 1 seller of Brooks
titles, even when it’s not carry-
ing a Brooks exclusive.

Online merchants also en-
joyed a Thanksgiving bonanza,
according to Alan Tuchman,
CEO of Alliance Entertainment
Corp., the largest music fulfill-
ment wholesaler for enline
stores. “Our overall online busi-
ness was up significantly dur-
ing the weekend, beginning
Thanksgiving day,” he says.
“We were up about 15%.”

By store type, album sales
at chains (which includes
merchants like Trans World,
Best Buy and Barnes & Noble)
were down 40%, indies were
down 22.6%, and mass mer-
chants were down 6%. How-
ever, nontraditional outlets
were up 17.7%.

While the mainstream busi-
ness press annually touts a Cyber
Monday, Tuchman says Thanks-
giving Day was huge. “When
people didn’thave broadband at

wWWw.americanradiohistorv.com

home there might have been a
Cyber Monday,” he says. “But
nowadays peopleareathomeon
their PCs and laptops lookingat
the Black Friday advertising deals
and buying away.”

The biggest-selling title at
most traditional music stores
was Josh Groban’s “Noel,”
which scanned 405,000 units
last week, according to Nielsen
SoundScan (see Over the
Counter, page 79). The No. 2
title was Alicia Keys' “As 1 Am,”
which scanned 349,000.

This year, however, only 11
titles topped the 100,000 mark,
compared with 19 titles last year.
Overall the top 20 of The Bill-
board 200 produced nearly 2.9
million units, a 23.8% decline
from the 3.8 million units that

LIVE SURVIVAL

17

albums in the top 20 scanned
in the same week last year.

Regardless of new releases,
hit albums were scarce and
couldn’t stand up to other en-
tertainment software products.

“The holiday weekend may
sound like a sales disaster, but
that is only if you are worried
about Newbury
Comics’ Dreese says.

Other product lines helped
make up for some of the music
shortfall, as merchants reported
that overall comparable-store de-
clines ranged from 4% to 10%.

At the 10-unit Exclusive Co.
in Oshkosh, Wis., for example,
GM Stephanie Huff reports
that DVDs were up 216%
Thanksgiving week. TV shows
drove the DVD surge, she adds.

Such videogames as “Guitar
Hero” and game platforms also
pushed traffic into stores. [n
fact, Nintendo’s Wii system is
already out of stock at most
stores, and it looks as though
skimpy product allocations will
keep customers roaming from
store to store to find the item.

[n other good news, some
merchants say that the average
ticket (spend) per customer is
up this year, while most mer-
chants add that profit margins
didn’t dip as drastically as unit
sales, since most specialty mer-
chants decided not to compete
on price.

Value Musics Perkins says the
calendar could help retailers this
year as well. “There are 32 days
between Christinas and Thanks-
giving,” he says. “Thatextra day
is humongous and will give us
a positive impact at the end.

But another merchant says
the weak music performance
so far leaves him worried about
next year. “It ain’t looking
good,” he says.

music,”

b- MOBILE: For 24/7 news and analysis on ycur cell phone
DIZ or mobile device, go to: mobile.biliboard.biz.

DECEMBER 8, 2007

www.billboard.biz 5



www.americanradiohistory.com

THE
LATESTy =
NEWS fimp
FROM
1 41/ -]

>>>LIVE NATION,
COSTCO TEAM
FOR SHED
TICKET SALES

Live Nation has
teamed with Costco
Wholesale to sell
tickets for the 2008
amphitheater season.
The Amphitheatre
Concert Pack card,
which is available

in 263 Costco stores
across the United
States, includes two
general-admission
lawn tickets (subject
to availability) to
any 2008 concert

at Live Nation-owned
and -operated sheds.
The $39.99 card

can also be used

to redeem six MP3
downloads from
Live Nation’s

Web site.

>>>XM EXPECTS
Q4 SUBSCRIBER
GROWTH

XM Satellite Radio
expects retail
subscriber growth
to resume in fourth-
quarter 2007, but
declines may occur
againin first- or
second-quarter
2008, according to
chairman Gary
Parsons. XM, which
lost a net 17,000
retail customers in
the third quarter,
now relies almost
entirely on car buyers
for growth, and
Parsons says auto-
related sales will

be strong even

if the most
pessimistic car sales
projections for this
year come true.

>>>VERIZON
TO OPEN
NETWORK
Verizon Wireless
unveiled a plan to
open its network

to any device that
meets its basic
technical standards.
The company next
year witl publish
information that
would allow any
deveioper to make
devices that can
connect to its
nationwide wireless
network and run any
application they
like. Devices created
under the new
program would not
be expected until
the end of 2008.

IS sY ED CHRISTMAN

Pepsi/Amazon Promotion, Wal-Mart
Ultimatum Pushing Labels Toward

DRM-Free Format

The scope of a yearlong down-
load promotion planned be-
tween Pepsi and Amazon,
Billboard has learned, isamong
several developments forcing
further consideration by Warn-
er Music Group (WMG) and
Sony BMG Music Entertain-
ment to follow EMI and Uni-
versal Music Group's lead in
distributing music in the MP3
format.

News of the Pepsi promo-
tion, which is expected to be
announced Feb. 3 during the
Super Bowl, coincides with an
ultimatum from Wal-Mart
asking major labels to supply
walmart.com with their music
in MP3, sources say. Labels,
meanwhile, say they have
been watching the success of
an MP3 test UMG began in
August; the major continues
to allow the sale of 85% of its
current catalog as MP3s.
Sources say UMG is on the
verge of permanently embrac-
ing that digital formal. But a
source close to the testing in-
sists the decision is still up in
the air while the company
awaits conclusive results from
the trial, which are duein
mid-January.

Meanwhile, Hollywood Rec-
ords has joined the list of
major-distributed labels test-
ing MP3 at Amazon and wal-
mart.com. The company has
supplied 30-40 titles from its
mammoth catalog in the MP3
format. A check of those sites
shows the latest albums from
Atreyu and Grace Potter & the
Nocturnals on the Hollywood
label available in the MP3 for-
mat, though they are not avail-
able at iTunes.

EMI began selling its music
in MP3 in June. WMG and
Sony BMG Music Entertain-
ment both declined to com-
ment, but have continued to
publicly maintain their sepa-
rate stances in favor of using
digital rights management for
downloads.

Sources say Sony BMG is
now considering an MP3 lest.
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The company was initially
steadfast against MP3 and
wouldn't allow its independ-
entdistributor, RED Distribu-
tion, to engage in negotiations
on behalf of its labels with
Amazon when the merchant
was trying to set up its MP3
download store. But Sony
BMG management relented
and fet RED become involved
in those negotiations. The par-
ent company, however, refused
to supply Amazon with its cat-
alog in the MP3 format.

PEPSI FREE

Pepsi’s track record with
download giveaways may be
motivaling labels. According
to sources, Pepsi will feature
a download promotion on the
inside of 5 billion of its soda
bottlecaps. Sources say Pepsi
customers will need to collect
five caps in order to exchange
them for a download; this
yields the potential for 1 bil-
lion redeemable

tracks. A Pepsi
spokesperson de-

clined to com

ment.

Pepsi’s first stab at giving
away free music downloads,
which was conducted in part-
nership with iTunes in 2004,
was also promoted via a highly
visible Super Bowl campaign.
It resulted in 5 million people
downloading free songs in the
space of three months—5% of
the 100 million tracks that
were offered.

While the 5 million digital
tracks redeemed in the cam-
paign reportedly fell short of
the 25 million target redemp-
tion rate, thal was in the early
days of digital distribution,
when Apple was reporting sell-
ing digital tracks at a rute of
2.7 million per week.

Since then, with the
widespread success of the
iPod—which is likely to be
even more popular come
Christmas—digital track
sales have grown by 416%,
from the 142.6 million

DECEMBER 8, 2007

tracks scanned in 2004 to
the 735.4 million tracks
accumulated so far this
year, according to Nielsen
SoundScan. Based on
trends of the past few
years, Billboard estimates
that digital
download
sales could
increase by
another 5
million per week next year.

In the week after Christmas
in 2006, track sales totaled
30.1 million, a 51% increase
from the 19.9 million scanned
in the corresponding week of
the previous year—which
was, in turn, a 197% increase
over the 6.7 million scans gen-
erated during the correspon-
ding week of 2005. Digital
downloads generally increase
drastically after consumers re-
ceive iPods and iPod gift cards
for Christmas.

In the new Pepsi promo-
tion, sources say, Amazon will
serve as the supplier for the
downloads, and customers
will need to visit a specific re-
demption store on the Ama-
zon site to access music from
participating labels. While all
majors have been approached
about participating in the
offer, the price that Amazon
is willing to pay appears to

www americanradiohistorv com

still be a sticking point for
some labels.

Sources say that Amazon
will pay labels in the area of
40 cents per track. This com-
pares to the 65 cents-70 cents
labels currently receive from
Amazon for digital track sales
and the 70 cents they get from
Apple.

in the 2004 promotion,
Pepsi paid iTunes directly for
each track redeemed. iTunes
then paid record labels the
same per-track wholesale fee
they would receive if it had
been a regular paid down
load. It’s not known exactly
how Pepsi paid
iTunes—whether it was the
full 99-cent cost or just
enough to cover iTunes’ obli-
gation to the labels. or some-
where in between.

Regardless of which labels
ultimately sign on, the Super
Bowl commercials will none-
theless double as the coming-
out party for Amazon’s digital
download site, which soft-
launched Sept. 25. Since then,
without aggressively promot-
ing its download business,
Amazon has captured about
a 3% market share of the dig-
ital download channel, Bill-
board estimates. The store
has a 6% market share of all
CD sales.

much

WAL-MART’S WISHES
Another factor driving the la-
bels’ decisions. sources say. in-
volves mass merchant Wal-Mart
alerting WMG and Sony
BMG that it will pull their
music files in the Win-
dows Media Audio format
from walmart.com some
time between mid-De-
cember and mid-January, if the
labels haven't yet provided the
music in MP3 format.
Wal-Mart declined com-
ment. “It's a matter of policy
that we don’t publicly com-
ment on speculation,” wal-
mart.com spokeswoman Amy
Colella says. “We know digital
music is important to our cus-
tomers, and we're very pleased
with the recent performance
and customer response to our
digital music offering.”
Though Wal-Mart main-
tains a modest 2% market
share in the digital download
arena, its market share for
physical CDs is considerably
larger: about 22%, Billboard
estimates. A senior executive
atone of the other majors says
thatif Sony BMG or WMG re-
sist the merchant’s digital re-
quests, they may be concerned
about risking such conse-
quences as losing out on
prime in-store real estate or
smaller buy-ins on new re-
leases in the physical world.
Finally, given the steep de-
clinein U.S. CD sales—so far,
down 18.6% year to date com-
pared with last year—music
executives have been vocally
worried about what the new
year will bring for the physi-
cal format.By switching to a
digital format that is compat
ible with all portable devices—
including the all-important
iPod—the move could help
merchants like Wal-Mart and
Amazon capture some of
iTunes’ 70% market share, and
perhaps grow the overall size
of the digital marketplace. «--
Additional reporting by
Antony Bruno.

For 24/7 DRM news

biz and analysis, see
b billboard.biz/drm.

ILLUSTRATION BY HARRY CAMPBELL
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Can Reunited Pop
Phenomenon The

Spice Girls Hit The
Heights Again?

LONDON—First time around,
the Spice Girls’ “band as brand”
ethos saw manager Simon
Fuller happily sign them up to
araft of lucrative endorsements
aimed at boosting sales of prod-
ucts from Pepsi to Polaroid.

But 10 years on, as their re-
union tour kicks off Dec. 2 at
Vancouver’s 20,000-capacity
General Motors Place, it’s the
Spice Girls brand itself that
needs to be re-established.

After a seven-year break dur-
ing which individual members
maintained their fame but lost
their grip on musical success,
can the 1990s pop phenome-
non successfully re-engage
with its old audience and attract
new fans?

The reunion tour certainly
seems to have caught the pub-
lic’s imagination. Tickets for
the first London shows at the
02 Arena, priced at $113-$154,
sold out within 38 seconds of
going on sale in October, ac-
cording to tour producer AEG
Live. With the O2’s capacity
pegged at 18,000 for the shows,
the total ticket allocation is
306,000, and AEG says all but
two dates are sold out.

After drawing 3 million reg-
istrations for tickets, European
and North American dates spi-
raled from 11 to 39 shows, with
a second series of U.S. arena
dates Jan. 30-Feb. 13 added to
the initial December set.

“To quote Foreigner, ‘Feels
like the firsttime,” ” Los Ange-
les-based AEG Live CEO Randy
Phillips says. “Everyarena date
we have put up has sold out

BY HAZEL DAVIS |

REPOWERED

within an hour, with virtually
no advertising.”

“When the Spice Girls de-
cided to announce their reunion
at the O2 during its opening
week [June 28], it was a massive
worldwide press event,” AEG
Live Europe president/CEO
David Campbell adds. “The girls
all loved the arena, and from
that point on we knew we’d be
a big part of the tour.”

However, shows in Ar-
gentina, South Africa, China
and Australia, which were
planned to start Jan. 8 in Beijing,
have been postponed, sparking
press speculation about slug-
gish sales. The official line from
the Spice Girls' camp is that they
are being rescheduled because
of demand elsewhere.

While U K. ticket sales recall
the act’s glory days, its 2007 ap-

SPICE LIVE

World tour totals, 1989-1999

GROSS:
$23,593,739
ATTENDANCE: 718,048
SHOWS: 41
SOURCE: Billboard Boxscouwe
1,400,000

PEAKING
EARLY

U.S. sales for three

studio albums
SOURCE: Nielsen SoundScan

4,150,000
207,000
“Spice” “Spiceworld” “Forever”
1997 1998 2000

hesays. “It’s great for the
girls and they are recog-
nizing their new demo-
graphic, which is their
original audience but
older—but is it so good
for Tesco?”

In the United States,
the quintet has part-
nered with Victoria’s Se-
cret for the release of'its
“Greatest Hits” elbum,
available exclusively in
the Columbus, Ohio-
based lingerie giant’s
stores until Jan. 15.

As partofthe deal, Vic-
toria‘s Secret is market-
ing the album in-store,
onlineandonTV. There-

SIICE GIRLS

proach to endorsements is no-
tably different. At their peak,
the Spice Girls fronted U.K.
campaigns ranging from
Walker’s Crisps potato chips to
Cadbury’s chocolate to Impulse
perfume, in addition to their
own branded merchandise.

“It worked so well at the time
because they were marketed as
these girls who were ‘doing it
for themselves,”” says Jonathan
Gabay, founder of U.K. -based
consultant Brand Forensics,
whose clients include Sony
Corp. and Microsoft. “There
were loads of boy bands, but no-
body really doing what the
Spice Girls were doing.”

For their relaunch, however,
the Girls have aligned with just
two high-profile brands.

In the United Kingdom, the
actis fronting a pre-Christmas
prime time TV advertising cam-
paign for mass merchant giant
Tesco, which began airing Nov.
12. Tesco accounted for 12.8%
of U.K. unit album sales in
2006, according to the BPI.

While Tesco declines to re-
veal the fees involved, press re-
portscite a figure of £1 million
(52 million) per member. The
chain’s media director Jorathan
Church says the Gitls’ diverse
images mesh well with Tesco’s
own multistranded sales offer.
“It’s a great way of demonstrat-
ing there really is ‘something
for everyone’ at Tesco this
Christmas,” he says.

Church reports positive ini-
tial feedbackto the TV ads, with
more than 800,000 additional
views coming on YouTube.

Gabay, however, questions
whether the two brands are
sucha good fit. “People are say-
ing, ‘Yeah, right, like the Spice
Girls [really] shop at Tesco,””

united act’s Nov. 15 debut
at the Victoria's Secret
Fashion Show in Holly-
wood also drew world-
wide media attention.
While the company de-
clines to provide Nielsen Sound-
Scan with sales data, Victoria’'s
Secret Megabrand president/
CEO Sharen Jester Turney says
there has been “quite a buzz”
around the album, adding that
“our guests were delighted by
the performance.”

The Spice Girls “evoke the
feeling of strong, confident,
sexy, glamorous women,” Tur-
ney says, “feelings that our cus-
tomers desire and embrace. It
seemed a natural fit for us.”

Victoria’s Secret began sell-
ing the album Nov. 13, simulta-
neous with its U.S. release
through digital stores. However,
the deal keeps “Greatest Hits”
outof U.S. record stores during
the crucial holiday sales period.

While retailers generally con-
demn exclusives, most mer-
chants contacted by Billboard
say the Spice Girls’ deal Las not
been a major concern. “The
Spice Girls’ exclusive kind of
rankled me, but that group
doesn’t mean that much to our
stores,” says Scott “Perk”
Perkins, VP of 17-unit Music
Cityin Nashville. “If it was arap
record with the parents advi-
sory sticker, then it would re-
ally hurt us.”

Although neither EMI nor
Victoria’s Secret would divulge
details, Billboard understands
the chain bought 600,000 units
ona no-return basis. While one
source close to the deal says all
parties are happy with sales, an-
other source suggests they are
below expectations.

The Spice Girls scored seven
hits on The Biflboard Hot 100 in
1997-98. U.S. sales for their three
studio albums stand at 7.4 mil-
lion for “Spice” (1997), 4.2 mil-
lion for “Spiceworld” (1998) and
208,000 for “Forever” (2000), ac-
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cording to Nielsen SoundScan.
In the United Kingdom, the act
scored nine No. 1 singles, with
album sales totaling 4.74 mil-
lion, according to the Official
U.K. Charts Co. {OCC).

Following their 2000 split,
the members enjoyed varying
degrees of solo success. Geri
Halliwell scored four U.K. No.
1 singles and Melanie
Chisholm had two, while
Emma Bunton placed seven
singles in the top 10, Melanie
Brown had three top 10 hits and
Victoria Beckham had four.
Long-term album sales proved
harder to come by, however, and
none of the members has a
major-label deal.

Even as a reunited act, their
new single “Headlines (Friend-
ship Never Ends)” made little
impact at U.K. radio and en-
tered the OCC singles sales
chart at No. 20 on downloads,
before climbing to No. 11 on
the Dec. 1 chart after its physi-
cal release. In the United States,
it managed a solitary week on
the Hot 100 at No. 90.

George Ergatoudis, head of
music at the United Kingdom’s
most listened-to top 40 station,
youth-oriented BBC Radio 1,
says, “The single isn’t very
good. They obviously haven’t
had enough time to coordinate
a really good song.”

Ticket sales, Ergatoudis says,
are driven by “nostalgia—
women who really want to hear
the old hits.”

But the act’s music “stands
the test of time,” London-based
Virgin U.K. marketing man-
ager Jo Brooks says. Noting that
“Greatest Hits” sold more than
75,000 copies in its first week,
she adds, “You only have to look
at how quickly the live dates
sold outand those sales to know
that the timing is perfect.”

Media interest around the re-
union confirms the Spice Girls
“retain a certain iconic appeal,”
HMYV U.K. head of music Rudy
Osorio says, noting that, were
it not for platinum sales of pop
artist Leona Lewis’ debutalbum
“Spirit” in the same week,
“Greatest Hits” would have
been No. 1. “It’s not that the
Spice Girls are doing badly, but
Leona is doing so well.”

And Brooks has no doubts
that “Girl Power” remains a
force to be reckoned with.

“The ethos is still very valid
to today’s girls and the women
who grew up with the Spice
Girls the first time round,” she
says. “This is. quite simply,
great pop music.” “os

Additional reporting by Ed
Christman and Ray Waddell.
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>>>EMI

JAPAN PREPS
MANAGEMENT
UNIT

EMI Music Japan

is launching a
management
company to broaden
the services it
offers to artists.

EMI Entertainment
Japan will manage
all areas of artists’
careers, including
music publishing,
merchandising, live
shows, and TV among
others, according to
the company.

>>>AFFILIATE
PROGRAM
FROM
TICKETMASTER
Ticketmaster has
launched a new
program that allows
users in the United
States to earn
commissions from
tickets sold through
ticketmaster.com.
Users who register at
ticketmaster.com/
affiliates will be given
access to customized
Ticketmaster widgets,
which can be posted
on personal Web sites
and within e-mails.
Ticketmaster will give
commissions for ticket
sales that originate
from these links.

>>>REPORT:
DANCE DISTROS
TO CLOSE

Goya Music
Distribution and
Resist Music are

filing for fiquidation,
according to

online reports.
London-based React
speciaiizes in muitiple
genres of dance
music, including
house, techno, trance
and drum’n’bass. Also
based in London, Goya
focuses on broken
beat, future soul

and house music,
according to its Web
site. Earlier this
month, U.K.-based
Amato Distribution
also folded.

Compiled by Chris M.
Walsh. Reporting by
Lars Brandle, Antony
Bruno, Ed Christman,
Steve McClure, Mitchell
Peters and Reuters.

For 24/7 news and
analysis on your
mobile device, go to:
mobile.billboard.biz.
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A VERY

BILLY

CHRISTMAS

Newcomer Voices A Rare Pop Foray For Joel

illy Joel has broken his

self-imposed retire-

ment from pop for the

second time in a year,
§ ‘but he’d almost rather
you didn’t know that.

The second new Joel-penned sin-
gle since his last pop album, 1993’s
“River of Dreams,” is called “Christ-
mas in Fallujah” and hits iTunes
Dec. 4. There are two major differ-
ences between it and the classics that
have made him one of the best-sell-
ing artists of all time. First, there’s
no piano on it, and second, there’s
barely any Billy Joel on it, either.

Instead, for what Joel says is a first,
he’s written a song expressly for an-
other singer, a 21-year-old Long Is-
land native named Cass Dillon.

Joel is uncomfortable even with
the idea of attaching himself too
closely to the song. “I was hesitant
to even talk to anyone about writing
it, because I'm a little bit leery of
overshadowing what it is,” he says.

What it is is a sweeping, mid-
tempo rocker much harder and
louder than anything in Joel’s re-
cent history (if ever), told from the
point of view of a soldier in the
sands for whom the holiday has lit-
tle import. “We came with the cru-
saders to save the holy land/It’s
Christmas in Fallujah/and no one
gives a damn,” Dillon sings.

Joel says the inspiration for “Fal-
lujah” was partly born of letters he’s
received from service personnel
overseas, but also simply from years
of the realities of war.

“It was a combination of a lot of
things,” he says from a recent tour
stop in Salt Lake City. “Constant
exposure to the footage of what’s
going on over in Iraq, the mail
from servicemen and an awareness
of how long this [war] has been
going on for.” (Proceeds from the
song will go to Homes for Our
Troops, an organization that pro-
vides specially adapted homes for
wounded veterans.)

The song came to him quickly,
Joel says, as did the realization that
he wasn’t the guy to record it. “I
thought someone with a young voice
should be singing this, someone just
starting out in life,” he says. “Plus,
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you know, I'm 58 years old. My voice
isn’t the voice I was thinking of
when 1 was writing; I was thinking
of a soldier, someone of that age.”

Enter Dillon, a young singer/
songwriter who'd spent a few years
under the wing of Tommy Byrnes,
Joel's longtime musical director. Dil-
lon left college two years ago to pur-
sue a musical career, and has spent
the intervening years on the coffee-
shops-and-bars circuit. Byrnes had
played Joel several of Dillon’s songs,
and when it came time to find a
singer for “Fallujah,” Joel says
Dillon “popped right into
my head.’

For Dillon, the task

was not a small one.
“On the one hand,
['m trying to stay
level,” he says. “But
on the other hand, I'm
like, “This is my shot, my
opportunity.

The recording session came to-
gether quickly at Hyde Studios in
San Francisco during a break in the

o

Joel tour on—of all days—Vet-
erans Day; it features Joel’s band
(and the singer on backing vocals)
and was produced by Byrnes and
Jay Baumgartner (Evanescence,

BILLY JOEL wrote
‘Christmas in Fallujah”
expressly for 21-year-old
singer CASS DILLON

tual take,” Dillon says with a laugh.
“I was like, ‘Guys, you mind if I go
back in and do a few things?'’

Still, the time angle presented
some challenges. “From start to
finish, this took place in about a 72-
hour period,” says Stefano Di-
Benedetto, president of Long
Island-based OCD Music Group, a
management company that repre-
sents Dillon. “And there was no label
in the world that could do anything
with this song in time.” iTunes was
its only option.

Also on Dec. 4, the service will re-
lease Dillon’s debut EP, “A Good
Thing Never Dies.” He also has a
full-length album, produced by SR-
71’s Mitch Allan, in the can that he
hopes to release next year. There are
plans for Dillon to join Joel during
a few early-December stops, where
he’ll perform “Fallujah” and stick
around for “Goodnight Saigon.”

Those two songs are something
like close cousins, not just because
of their shared focus on war, but be-
cause of the focus on the cost to the

Papa Roach). Dillon knocked out
his first-take vocal while Joel was
out to lunch, and when the piano
man returned, he gave quick ap-
proval. “He thought it was the ac-

people fighting them.

(inset).

a human being.” .

“That’s how I've always tried to
write—to avoid making grand polit-
ical statements,” Joel says. “I’'m not
a big fan of rhetoric or dogma. My
interest is in the human condition,
rather than trying to get up on a
soapbox and give my political views.
It's always more effective to write as

r

JUST THE WAY HE IS

Billy Joel chats with Billboard about why he’s
not Tony Bennett, how he suddenly became
the Piano Man and why he’s trying to keep him-
self out of the headlines.

KEEPING A LOW PROFILE

“Billy Joel comes with a lot of baggage, a lot
of preconceptions about what Billy Joel is, and
for as many people who like the stuff that I've
done, there are plenty who don’t like it, and
that’s fair enough, that’s life. But 1 don’t want
that to get in the way of the song—which is
one of the reasons | stopped writing songs al-
together. | kind of got tired of Billy Joel’s voice,
and Billy Joel’s image, and all the stuff that
comes with it. | was just hoping that people
hear the song and come to their own conclu-
sion, and after the fact if they saw that | wrote
it, that’s fine.

IS HE STILL ‘RETIRED’ FROM
WRITING SONGS?

“After | finished writing ‘River of Dreams,’ |
made a conscious decision not to write songs.
I was tired of, | guess, the whole rock’n’roll rat

race. That’s why | went to instrumentals—it’s a
little more abstract approach to things. But |
never considered not writing a song if 1 got a
good enoughidea. This is just another way for
me to present the music.”

ON ‘ALL MY LIFE,’ HIS PREVIOUS
SINGLE

“l wrote a song for my wife about two years
ago that | thought Tony Bennett should record.
So I'm thinking of Tony Bennett singing it, but
| made a recording to give to her, and when
Columbia heard it they wanted to put it out. |
thought they were crazy. | was like, ‘l am not
Tony Bennett.” ”

ON WRITING SONGS FOR OTHERS

“My original intention starting out was to write
songs for other people. | was never a big be-
liever in my own singing voice, which is why |
tried to change it all the time. I never thought
of myself as arock star. | don’t look like a rock
star, and up until recently | never acted like
one [laughs]. But sometimes you can get
locked into a box by being a rock star, not al-

lowed to move or maneuver. When | started
writing songs, it was the era of the singer/
songwriter, so the advice I got was, ‘Make your
own album. So 1 thought, ‘OK, I'll make an
album. So | did, and then | had to go on the
road to promote the album. And then there |
was: the Piano Man. This is in a way going back
to that original intention.

ON HIS PLANS FOR 2008

“The tour started in Canada at the end of Oc-
tober, and we’ll finish up in Mexico. We’re in
the discussion stages for next year about if
we're going to tour, but nothing has been
solidified yet.”

ON WRITING FOR THE SOLDIERS

“I guess uitimately, because it’s the Christ-
mas season, I’m hoping that the people over
there are aware that we care about them. De-
pending on the ebb and flow of how things
are going with the war, sometimes the news
quiets down about what’s going on. | would
hate to have these people think that they’ve
been forgotten.” JV
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A Pact’s Impact

French Anti-Piracy Plan Could Set A Global Standard

PARIS—A groundbreaking
agreement struck in France
could provide a worldwide
biueprint for fighting oniline
piracy, IFPI chairman John
Kennedy says.

However, domestic oppo-
sition to the pact from con-
sumer groups and the “copy-
left” sector is already growing,
with one body describing the
move as “repressive.”

President Nicolas Sarkozy
unveiled the government-
brokered Memorandum of
Understanding Nov. 23 in
Paris (billboard.biz, Nov. 23).
Its 42 signatories included

French presidentils#AS
SARKOZY, right, unveils anti-
piracy initiative&Nov. 23 at the
Elysee'Palace in Paris, as Fnac
CEO DENIS OLIVENNES
looks on.

leading Internet service
providers (ISP) such as Neuf
Cegetel, lliad and Numerica-
ble, plus telecoms and music,
film and TV organizations.
The memorandum envis-
ages setting up a state body
overseen by a government-
appointed judge to tackle
persistent offenders, with
sanctions including the sus-
pension of Internet subscrip-
tions used for illegal file-
sharing. “This is a very
impressive initiative,” Ken-
nedy says. “It’s something
that can work globally.”
Kennedy says the agree-
ment’s foundations were laid
during IFPI discussions with
ISPs in March 2005. “At the
time,” he says, “their chief ex-
ecutives indicated they’d be
willing to cooperate.”
Subsequently, however,
Kennedy says it became ap-
parent that ISPs “were never
going to do this voluntarily,”
and it would take govern-

ment pressure to bring them
to the table.

The memorandum resulted
from an 11-week government-
commissioned review of
Internet piracy and online
content overseen by Denis
Olivennes, CEO of market-
leading French music mer-
chant Fnac.

Exact details of the new
system remain to be thrashed
out. But broadly, copyright
holders will track infringe-
ments online, then report
them to the new body, which
will have the power to require
ISPs to send out warnings or

disconnect the offenders.

If it works, Kennedy says,
“we’ll have created a much
better ecosystem, where
more music is legal.”

If the system is deemed
successful, the agreement
states, French labels will drop
digital rights management
protection from their online
domestic catalog. Kennedy is
relaxed about that prospect.
“That was the price of the
package,” he says. “President
Sarkozy’s own comment was,
‘It’s ridiculous if legal music
can be played on fewer play-
ers than illegal music.” ”

Paris-based intellectual
property lawyer Jean Caste-
lain of Granrut Avocats de-
scribes the memorandum as
“the most realistic agreement
possible, given the financial
and organizational context,”
and it has been almost unan-
imously welcomed by the
French music industry.

“We've come a long way,”
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says Hervé Rony, director gen-
eral of labels body SNEP, one
of the signatories. “Our only
concern is that the authority
gets the actual powers to be
able to act.”

Performers’ collecting so-
ciety Adami was not among
the memorandum’s signato-
ries. Although managing di-
rector Bruno Ory-Lavoliée
says it is considering signing
up, he admits to feeling that
the review did not study con-
sumers’ views closely enough.
“In the digital era, respect of
rights is linked to the con-
sumer’s willingness to follow
the rules,” he says.

Consumers’ group UFC
Que Choisir has been swift to
declare its opposition to the
agreement. UFC will “use all
possible recourses at a na-
tional and European level” to
have it scrapped oramended,
public affairs director Julien
Dourgnon says. “This agree-
ment focuses on one repres-
sive aspect,” Dourgnon says,
“without improving the legal
[online music] offer.”

The agreement “won’t
work, technically,” adds
Benoit Sibaud, president of
free software lobbying group
APRIL. “The technologies for
encrypted or anonymous file-
sharing are already there.”

The memorandum commits
ISPs to experimenting with fil-
tering technology on their net-
works. However, Dahlia Kow-
nator, director-general of ISPs
trade body AFA, is cautious
about that prospect: “Our ex-
perts are positive that [filter-
ing] is not possible, technically
or legally.”

And while certain aspects
of the memorandum may be
swiftly adopted voluntarily, its
full implementation requires
changesinFrench law. Indus-
try sources expect that legis-
lation in spring 2008.

Paris-based intellectual
property lawyer Anne-Marie
Pecoraro of Bignon Lebray &
Associées is sure the agree-
ment will be adopted. “It is a
good step,” she says, “al-
though it still won’t be possi-
ble to regulate the Internet as
you can a retail store.” ..

Additional reporting by Tom
Ferguson in London.
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THREE IN ONE

Top Music Companies Form Groundbreaking New Publishing Partnership

What began as an indie pub-
lisher seeking advice about the
Nashville market from a cou-
ple of manager friends has
turned into a first-of-its-kind
publishing partnership. Two
competing artist management
companies, Red Light Man-
agement and Vector Manage-
ment, have joined forces with
indie publisher Chrysalis
Music to form Crossfire3, a
three-way partnership based
in Nashville.

The stature of the executives
running these companies, the
built-in network of artists and
songwriters represented by the
partners and the access they
will have to each other’s com-
panies add up to an unprece-
dented publishing venture.

The players calling the shots
for Crossfire3 are Chrysalis
CEO Jeremy Lascellesand U.S.
president Kenny MacPherson;
Red Light partners Will Botwin,
Coran Capshaw and John
Grady; and Vector co-presi-
dents Ken Levitan and Jack
Rovner (see story, this page).

“We're trying to cross-
pollinate across the artist
rosters,” Grady says. “Be-
tween the companies’ ros-
ters, we have more artists
than a lot of medium-sized
record companies.”

While Crossfire3 will oper-
ate independently from
Chrysalis, Red Light and Vec-
tor, the publishing company
will draw upon all of the part-
ners’ experience, expertise and
relationships. This means a
strong synergy that could help
the fledgling publisher place
more songs with artists and
open the door to countless
symbiotic relationships for
touring, synch licensing,
branding and promotional
opportunities.

“Everybody is throwing out
ideas, and everybody has a dif-
ferent Rolodex, if you will,”
Rovner says.

By most experts’ estimates,
Chrysalis is one of the top two
independent publishers in
the world. After taking the
reins of the North American
operations at the end of 2002,
MacPherson took a “low-
profile, sleepy company and
turned it into a real creative
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hub,” Lascelles says. In
January, Billboard named
Chrysalis—with writers like
Johnta Austin, Brian “Danger
Mouse” Burton, Dan Wilson
and Ray LaMontagne—
among the top four indie pub-
lishers to watch in 2007. Its
net publishers’ share (i.e., the
revenue it retains after pay-
ing writers and other
rightholders) grew by 5.2% in
2006 to reach £11.3 million
($22 million).

film project.

“What'’s really exciting are
the resources we have as a
combined unit and the oppor-
tunities songwriters will have
to plug into a lot of the writers
and artists that will hopefully
lead to quicker cuts and
quicker turnarounds,” Levitan
says. “We’ll work with the ca-
reers of songwriters in the
same way we work with the ca-
reers of artists to help them
grow as writers.”

‘Between the companies’
rosters. we have more
artists than a lot of
medium-sized record

companies.’

—JOHN GRADY, RED LIGHT/CROSSFIRE3

Red Light’s management
roster ranges from Dave
Matthews Band to the Nitty
Gritty Dirt Band to Alanis
Morissette. Botwin also serves
as president/CEO for sister
label ATO Records. Vector’s
management roster includes
Bon Jovi, Lyle Lovett, Kid Rock
and Damien Rice. In addition
to their label, Vector Record-
ings, Levitan and Rovner have
aproduction company that re-
cently optioned a novel for a

MacPherson says the idea
for the company began when
he was exploring ways for
Chrysalis to re-enter the
Nashville market. The com-
pany made a failed attempt to
establish a Nashville presence
several years ago, before he
joined the London-based pub-
lisher. MacPherson says he
wants to be there because he
loves songwriters, he loves the
way they work there and he be-
lieves there is great talent in

the South.

“For a company
of our size to go
down and just open
an office in Nash-
ville and compete
with all the people
there already was

KENNY MacPHERSON, left, and
JEREMY LASCELLES of Chrysalis
Music Group; inset: KIM RICHEY, the

slightly daunting
and could be cost-
prohibitive,” MacPherson
says. Since he’s known the
principals of Red Light and
Vector for years—and since
Grady and Levitan live in
Nashville—he asked them
for advice.

“Then it just came to
me,” he says. “I love these
guys, I trust these guys.
Why don’t | see if there's a
way that we could all do
business together?”

The Red Light partners had
always planned to open a
publishing company at some
point, Botwin and Grady say.
Even though all the execu-
tives agree that the manage-
ment companies could have
made deals with many
publishers, they say that
Chrysalis has the personality,
character and tradition that
fits with their dynamic.

“It was just a natural fit to
work with [Chrysalis] rather
than some of the big, corpo-
rate teams,” Botwin says.
“We've been on those ocean
liners. It's a nice, smooth ride,

company's first signing.

but we like a few bumps and
turns in the road.”

Each company partner
funds Crossfire3 and shares
equally in the results,
MacPherson says. To run the
Nashville office, the partners
called on Steve Markland who
had run Windswept Holdings’
Nashville office.

The office is now set up in
Hillsboro Village near Music
Row and signings have
begun. Even though Cross-
fire3 is based in the country
music capital, the publisher
will be signing songwriters
and artists from all genres
of music.

The first signing demon-
strates the synergy of the
group. Grady was passionate
about signing songwriter/
artist Kim Richey. With her
album coming out in Europe,
the group placed her as an
opening act for the European
tour of John Hiatt, whom
Vector manages.

Chrysalis, Red Light and
Vector will continue their sep-

JEREMY
LASCELLES
Chrysalis Music Group
Worldwide CEO; 13
years with Virgin Rec-
ords in various man-
aging director and
A&Rroles; former art-

EXPERIENCE ADDS UP

The executives running the companies that formed Crossfire3 have wide-ranging experiences in all facets of the music business:

JOHN

GRADY

Red Light partner;
former Sony Music
Nashville president;
held top positions
with various labels
including Arista and

istand tour manager. WILL CORAN KEN Mercury Records.
BOTWIN CAPSHAW LEVITAN

KENNY Red Light and ATO Red Light founder; Vector Management JACK

MacPHERSON Records president/ ATO Records co- founder;,VectorRecor- ROVNER

Chrysalis Music Group  CEO; nearly 10 years  founder with Dave dingsco-presdentand Vector Management

U.S. president; 12 with Columbia Rec- Matthews; Music- co-founder; former and Vector Record-

years with Warner/
Chappell Music, in-
cluding running East
Coast office; former
artist manager.

ords Group including
roles as chairman and
president; former
management partner
with Ken Levitan.

today co-founder;
Dave Matthews Band
manager.

management partner
with Will Botwin.

ings co-president;
former RCA Records
president.
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arate operations.

“We've worked together
and we've competed with
each other with respect—and
still do with management
clients,” Botwin says of Vec-
tor. “In a way, it makes for a
more interesting dynamic
and energy level.”

The writers don’t have to be
signed to one of the manage-
ment companies to sign with
Crossfire3, and the managers
will still set up deals for their
artists with other publishers
when it’s in the best interests
of an individual artist.
Chrysalis will also continue
signing songwriters directly
to its publishing operation.

“There is no rule book for
this,” MacPherson says. “We all
have lawyers who put our agree-
ment together. They asked,
‘How do you decide what to
bring to the new company and
what not to bring?’ There’s no
way a lawyer can define that.
We will know instinctually the
right project for Crossfire3, the
right act to sign [somewhere
else], or someone will say, ‘I was
looking at this act a year ago,
and I'm not going to put this
act through Crossfire3.” We all
trust each other.”

Despite some media reports
that claim Chrysalis will be up
for sale this year, this venture
suggests that the publisher is
forging ahead.

“We can’t control what peo-
ple want to say about us, irri-
tating though they may be,”
Lascelles says. “People who
care to look a little more
closely at things that we doand
ventures we undertake should
draw a much better and more
accurate conclusion as to what
our plans are.” '.
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Chain Change

Translating Trans World’s Latest Maneuvers

Whatever happens at Trans World will capti-
vate the sales and distribution side of the U.S.
industry for the rest of the year. As previously
reported, Trans World founder/chairman/CEO
Bob Higgins, who holds a 40% stake in the
chain, is trying to take it private by offering $5
per share for the company stock he doesn’t own.

As part of that bid, the company said a spe-
cial committee of Trans World's board of direc-
tors had hired Goldman Sachs to seek alternative
methods to enhance shareholder strategies. As
| wrote in last issue’s column, that was proba-
bly code for putting the chain on the block. And
sure enough, on Nov. 20, a Trans World press
release admitted that the investment bank had
been trying to sell the chain since May.

While Trans World executives held a Nov. 21
conference call to discuss its financial resulis—
itlost $14.3 million, or 36 cents per diluted share,
on sales of $260.6 million in the three-month
period ended Nov. 3—they declined to speak
about the buyout offer.

But since Trans World won’t or can’t discuss
any of its current internal maneuvering, Retail
Track will use its almost two decades of expe-
rience in watching the chain to speculate on

how this all began and how it will play out.

First off, the idea to shop the chain came
from the board of directors’ special commit-
tee, not Higgins. I know this because back in
May, Trans World stock was trading in the $5
pricerange. |f Higgins ever wanted to cash in,
I reckon he would want to do it at the peak,
which wasn’t then or now.

So we can safely guess not only that it was the
board’s idea to sell, but that Higgins ain’t happy
about it, and likely wouldn’t stick around if a
buyer is found. But no problem: Jim Litwak—
the apparent successor to Higgins, sooner
or later—is back at Trans World. i

Litwak was Trans World executive
VP of merchandising and marketing
from 1996 to 2000, and then served
as senior VP at Columbia House from
2000 until 2005. But when that com-
pany was sold to Bertelsmunn Direct, Lit-
wak returned to Trans World as president.

His presence is key. If Litwak decides to stay, it
allows the board to shop the chain not only to
strategic players but also private equity firms,
which would need someone to run Trans World.
But lo and behold, in the current environment,

the board didn’t find a buyer. If it had, a different
kind of press release would be coming out of Trans
World than the ones we have seen during the last
week. While the most recent one repeatedly men-
tions “any third parties who may submit propos-
als,” the way [ read that phrasing is noone has yet.

On Nov. 19, Sherwood [nvestments Overseas
sent a letter to Higgins and the Trans World
board, saying that $5 per share is grossly inade-
quate and urged the board to immediately seek
competing bids, which would undoubtedly re-
sult in a sale of the chain in excess of $8 per share.

But without a third-party stalking-horse bid-
der setting the tone, the board is going to have

a hard time saying the chain is worth more than
$5 per share. In fact, that's kind of what the
Nov. 20 press release admitted when it revealed
that Goldman Sachs had been shopping the
chain since May.

So from where [ sit, it looks like the board’s
gambit to shop the chain has backfired. It gave
Higgins an opening to come in with the $5 per-
share bid, which the board may eventually have
to put before shareholders, whether it likes it
or not.

b- For 24/7 retail news and analysis,
IZ ce biliboard.biz/retail.

EXCLUSIVELY YOURS: Rolling Stone magazine has ventured into the exclusives de-
bate by partnering with Somerset Entertainment and allowing its brand name tc be
used in connection with a series of music compilations sold exclusively at Best Buy

beginning this month,

with the magazine’s editors.

is providing us with a great presence in its circular and in the store with an endcap.” —EC

Titles range from “The Pioneers of Rock & Roll” and “80s Metal Rock”
to “The Psychedelic Sounds of the 60s” and “90s R&B.” Each title comes
with an offer for 12 free issues and a vintage Rolling Stone cover collage
withinthe liner notes. Somerset, a specialty label involved in putting to-

gether premium music CDs, created the compilations after consulting

Rolling Stone will promote the titles with advertisementsin its own pages as well,
and the series is also constructed with the cpportunity to do cross promotions with Roliing
Stone’s advertisers. For example, the CDs could offer links to demos of videogames. Rolling
Stone magazine executive director of interactive marketing Thom Allcock says, “Best Buy

Be a part of the BIGGEST issue of the year!
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BY PATRICIA MESCHINO

ISLAND

HOPPING 4

New Putumayo
Offices Accent
The Caribbean

At atime when many record
labels are slashing budgets,
eliminating jobs and re-
structuring their busi- 4
ness models, Putu- g
mayo World Music
is countering the
prevailing trend by
opening two new
regional offices in
the Caribbean. The
aimis to increase sales by
raising the international pro-
file of the region’s varied mu-
sical styles.

“Our Caribbean CD com-
pilations have been reason-
ably strong,” says Dan Stor-
per, who founded Putumayo

in 1993 and says the label
has since sold more than 20
million CDs worldwide. “If
we are based there we can
develop relationships with
retailers, strengthen our
promotions and ex-
| pand the market
for Caribbean
music.”
Both new
\ Caribbean
L destinations—
St. John’s, An-
tigua, and San
Juan, Puerto Rico—
were chosen because of
their strategic locations.
Puerto Rico, home to a
thriving music scene, is in
close proximity to sizable
Spanish-speaking markets
in the Dominican Republic,

Central America
and Miami. Antigua, better-
known for its 365 beaches
(according to the island’s
official Web site) than its
indigenous music, offers
easy access to the entire
Caribbean.

“There are direct daily
flights from Antigua to every
Caribbean island,” says Ales-
sandra Binazzi, who will
head Putumayo sales and
marketing for the English-,
French- and Dutch-speaking
Caribbean from the St.
John’s office. “Although
Jamaica and Trinidad are
larger, more music-centric
markets, they are located at
opposite ends of the Carib-
bean; therefore, travel to the
rest of the region is incon-

venient and expensive.”

Waleska Diaz, meanwhile,
is in charge of targeting the
Spanish-speaking Caribbean
from San Juan.

Putumayo has created its
niche by releasing compila-
tions that focus on specific
genres, regions and coun-
tries through an alternative
distribution network that in-
cludes bookstores, bou-
tiques, gift shops and cafes
as well as traditional record
stores. Each Putumayo re-
lease is packaged with col-
orful folk art; the accompa-
nying liner notes provide
detailed information on
songs, selected for the ap-
peal they’ve demonstrated
to world music newcomers
and aficionados.

In 2006, Putumayo earned
$24 million in sales, says Stor-
per, who is projecting a 5%
increase this year. Several of
Putumayo’s Caribbean com-
pilations are among the
label’s best sellers. In the
United States, according to
Nielsen SoundScan, the “Cuba”
compilation has shifted
92,000 units; “Caribbean
Party,” 64,000; and “Caribe!
Caribe!,” 30,000. World-
wide, Storper says, these ti-
tles have each sold more
than 100,000 copies.

In addition to estabtishing
a closer interaction with
Caribbean distributors and
retailers, Putumayo’s Carib-
bean operations intend to
increase the label’s sales by
focusing on the region’s

booming tourism
industry, estimated by the
Barbados-based Caribbean
Tourism Organization to have
attracted 11.5 million U.S.
visitors in 2006. Putumayo
also plans to expand its
Caribbean titles to include
“Latin Reggae” (roots reg-
gae sung in Spanish), due in
January 2008; a possible
Dutch Caribbean collection;
and a long-awaited steel
band compilation.

“The commitment we are
making to the region shows
people there that we really
want to develop the market
and identify the music that
will work well on our CDs,”
Storper says. “It may not be
a huge market, but it is a mar-
ket | believein.”

CORTNEY HARDING cortney.harding@billboard.com

Rising FromThe Ashes

An Indie Record Store Returns—W:ith A Radical New Pricing Structure

In the early morning hours of Aug. 30, Long Island indie retail
mainstay Looney Tunes went up in flames. A faulty electrical
cord caused the destruction of not only thousands of dollars in
merchandise at the West Babylon, N.Y., store, but also of a space
that had played host to a number of prominent acts like Staind
and Ozzy Osbourne and helped launch the careers of others,
like local band Brand New.

In the wake of the tragedy, owner Karl Groeger took all
the clichés about crisis and opportunity to heart, and almost
four months to the day after the fire, Looney Tunes is back
with a vengeance: The store’s grand reopening is scheduled
for noon Dec. 1.

Looney Tunes is also back with a brand-new pricing struc-
ture, one that is shocking indie retail observers. According to
Groeger, the store will now have two prices for the vast major-
ity of its stock. New releases and sale albums will be priced at
$9.99, and everything else will come in at $13.99. “Two prices,
and nothing else,” Groeger wrote in an e-mail announcing the
new policy.

“I realize this is radical,” Groeger says. “After the fire, I had to
ask myself if running the store was something | wanted to keep
doing, and I came to the conclusion that there is still life in indie
retail. If I was going to go ahead and rebuild, though, 1 was going
to do it on my own terms and make the store the best I could.”

Groeger is quick to point out that Looney Tunes’ low prices are
not a new notion. “For most of our history, we were cheaper than
everyone else,” he says. “It wasn’t until the big stores started sell-
12 |
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ing new CDs as a loss leader that we suffered. I've seen stores go
out of business because they lost the new
release market.

“In the end. I have to fulfill the needs of
the customer if I want to stay open,” he con
tinues. “They want to pay $9.99 for a new
CD, and that’'s what we’ll sell it for. If [ lose
money on new releases, so be it; | might
make money on other stuff.” Groeger is
banking on an increase in the volume of
sales to keep the store open, and bets that
his larger selection will entice customers to buy more deep cat-
alog items or try new bands.

“Karlis very much on the front lines and really knows that mar-
ket,” says Don Van Cleave, head of the Coalition of Independent
Music Stores. “This pricing strategy is aggressive, but in the end,
itall comes down to covering your overhead. If he can lose a buck
or two a record and still stay open, then it will work.”

John Kunz, owner of Austin indie record store Waterloo, ap-
plauds Groeger’s move. “Lower prices and higher sales go hand-
in-hand,” he says. “Competing with the big-box stores changed
the market for us, and we all have to find a balance and a way to
set ourselves apart.”

Alan Becker, executive VP of indie distributor RED, also
voices his support for Groeger but cautions that pricing may
not be a cure-all. “I do not believe lower prices will bring
enough people back to record stores to make a difference. Pric-

www americanradiohistorv com

ing is not the reason Tower is no longer
with us or the reason so many music re-
tailers are gone. The problem with music
retail is more or less the CD in general has
become obsolete.”

Groeger, for his part, says that he will expand the non-music
offerings at Looney Tunes by 50% when the new store opens.
“We’ll have a great selection of concert T-shirts, body jewelry
and books in the new place,” he says. He also plans to expand
the store’s vinyl section, and will continue to host in-store per-
formances and events. “We're also starting an artist develop-
ment program at the store, where local bands can sell their CDs,
be featured on the Web site and be highlighted in our listening
stations,” he says.

“People hear about the new pricing structure and say I'm crazy,
and I'say no, I'm loony,” Groeger says with a laugh. “But at the end
of the day, if I give customers great service and great product and
it puts me out of business, then I can deal with that.” ie

For 24/7 indies news and analysis,
. = see billboard.biz/indies.


www.americanradiohistory.com

'SUSAN BUTLER sbutlerabillboard.com

® . . .
25,000 titles including songs
‘ ‘;‘; 1 I l by the Byrds, John Denver,

The Block

First State Media Stakes Out Its Market

There is nothing like closing a couple of pricey
acquisitions to get the publishing community
buzzing about a startup—especially when the
deals land the new kid on Billboard’s Top 10
Publisher Airplay Chart. Firs! Siate Media
Group’s S1 Songs America hit the chart in the
third quarter afier acquiring Wind-up Enter-
tainment’s publishing subsidiaries, which fol-

lowed the company’s Dimensional Music
Publishing buy. Now, publishing execs are ask-
ing me ubout the company.

First State managing director Steve McMel-
lon is no kid, and he’s not exactly new to the
business, but this is his first stint helming a
publishing company. He's a former business
affairs guy—and a musician—who wants to
build a long-term, creative company.

“We don’t want to buy catalogs and sit on
them, hoping that the checks and the perform-
ance rights societies give us a good enough re-
turn,” McMellon says. “I want to help build a
proper music publishing entity that is totally
reliant on itself.”

The company is a joint venture between a
management team led by McMellon and Colo-
nial First State Global Asset Management, the
consolidated asset management business of
the Commonwealth Bank of Australia. First
State Media operates in the United States as S1
Songs America and in the rest of the world as
State One Music Publishing. McMellon serves
as CEO of the publishing units.

To begin expansion, First State initially ac-
quired the continental European subsidiaries of
Palan Music Publishing, thereby securinga pub-
lishing infrastructure in France, Germany, Hol-
land, the Netherlands, South Africa, Spain and
Sweden. McMellon says he expects to have an of-
fice in I[taly soon. The company also has offices
in Australia, Ireland and the United Kingdom.

[n May, First State moved toward building a
U.S. infrastructure by acquiring Dimensional
(formed by acquiring DreamWorks Music Pub-
lishing), with offices in New York. Los Angeles
and Nashville. Cherry Lane Music Publishing
controls administration rights on the Dream-
Works catalog, but those rights end Dec. 31. For
Southeast Asia, Fujipacific Music handles rights
for the Dimensional catalog.

This DreamWorks catalog has more than

Leon Russell, Rickie Lee
Jones and Lifehouse. Titles
include “Disco Inferno,”
“Somebody to Love,” “Tuke Me
Hotne, Country Rouds” and
“LeavingonaJet Plane.” First
State now also has Dimensional’s share of some
titles that are co-owned with Chervy Lane.

In October, First State added Wind-up, which
includes the Evanescence writers.

The publishier continues to explore potential
catalog acquisitions, with a keen eye toward
film and TV assets and European assets, McMel-
lon says. But it also plans to build up its roster
with local talent.

“One of our key
plans is to make sure
the [European] sub-
sidiaries aren’t reliant
on DreamWorks. Di-
mensional or Wind-up
[catalog] royalties,”
McMellon says. “We
want them self-suffi-
cient in their own ju-
risdiction. We've been
making funding avail-
able to them to make smaller, but very fast,
recoupment deals.”

Meanwhile, the creative tean is seeing
success.

Neil Gillis is S] Songs America president of
North America and First Stale global head of
creative. He became Dinensional president/
COO in November 2006. Gillis was formerly
Concord Music Group GM for the East Coast
and Warner/Chappell Music senior VP of cre-
ative music solutions.

Inarecentdeal—as partof a campaign thar the
tourist board launched to encourage people to
visit the city—the publisher licensed Billy Stray-
horn’s “Take the ‘A’ Train” to the city ol New York.

For the new Sylvester Stallone filin “John
Rambo” (Lions Gate), the publisher licensed
Drowning Pool’s “Bodies” for the trailer and
12 Stones’ “World So Cold” for the film.

And on Nov. 22, Lifehouse performed in the
Macy’s Thanksgiving Day Parade, which was
set up by the band’s management. The publisher
will see performance fees from that broadcast
as well as benefits from future music sales re-
sulting from the estimated 30 million viewers.

Other key executives with the company are
Peter Bennett, head of media copyright ad-
ministration based in Dublin and London, and
Pat Finch, senior VP/GM bused in Nashville.

First State, McMellon says, is not an asset
manager that’s going to flip the company in five
years. The company is putting logether a 15-
year business plan.

‘I love music, love songs,” McMellon says.
“Iwanted a bigger role than head of business
affairs. Now as CEO I'm closer to the music
rather than just the contracts, which has en-
abled me to bring a team together. That’s
been fantastic.” .

.b|Z. billboard.biz/publishing.
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South
African
Accents

International Collaborations
Boost Local Acts

JOHANNESBURG—In the year that Paul Simon’s genre-
busting “Graceland” album hits 21, South Africa is once again
attracting musicians in search of inspiring collaborators.

World AIDS Day (Dec. 1) sees the digital release of Annie
Lennox’s “Sing,” the “woman’s anthem” from her current album
“Songs of Mass Destruction” (Sony BMG). A fund-raiser for
South African AIDS/HIV charity Treatment Action Campaign,
the song features TAC’s choir, the Generics, quoting from its
own song “Jekilele.”

Lennox is a regular South Africa visitor, playing two of the
annual Nelson Mandela Foundation “46664” concerts and work-
ing on AIDS awareness projects. But other international acts,
including eclectic U.K. alternative duos Mattafix and 1 Giant
Leap, plus U.S. rapper Keith Murray, have followed suit.

Mattafix largely recorded sophomore album “Rhythm &
Hymns” (Buddhist Punk/EMI) in Johannesburg in late 2006.
“Working in South Africa gave the album a sound that could
only have come out of that country,” vocalist Marlon Roudette
says. “l walked the streets of Soweto and found an amazing con-
nection with my life.”

The album, rolled out internationally Nov. 17-23, features

such local talents as kwaito star Zola and vocalists Nokwazi
Dlamini, Lindan Gowensa, James Masonda and Vusi Mkhize.

1 Giant Leap’s Jamnie Catto and Duncan Bridgeman first
worked in South Africa for their self-titled Palm Pictures debut
CD/DVD (2002), which featured an array of musicians recorded
around the globe. Catto says that “part of his musical heart”
will always be in South Africa, recalling working with local tal-
entlike singer/songwriter Johnny Clegg and vocal trio the Ma-
hotella Queens, who he describes as “full of stories.”

He adds, “It’s not just unbelievably magical singing and play-
ing; the whole process is rooted in so many living stories.”

Most recently, Catto has been recording with 25-year-old
South African vocalist Aluta Lichaba, whose Palm debut is due
in early 2008. Catto co-manages the artist with Cape Town-based
Kerry Friedmann.

Lichaba performs with R.E.M.’s Michael Stipe on “I Have
Seen Trouble” on the sophomore 1 Giant Leap project, currently
in the final production stages. “Not many artists get this kind
of chance straight out the gate,” she says. “I'm hoping that ap-
pearing with Michael Stipe will get my name known—and that
[people] will be very surprised and pleased when they then hear
my album.”

U.S. rapper Murray, whose fifth album “Rap-Murt-Phobia
(The Fear of Real Hip-Hop)” on Def Squad/Koch hit No. 52 on
The Billboard 200 in August, has worked recently with producer
Bongani Fassie, son of late South African diva Brenda Fassie.
The results include current South Afyica single “I'm Your Week-
end Special” (Ghetto Ruff) and tracks for Murray’s next full-
length album, likely to appear domestically through

i

Johannesburg-based Ghetto Ruff.

Sony BMG South Africa label manager Lance McCormack
says such collaborations are “crucial” for leading local acts seek-
ing international exposure. While there aren’t any official fig-
ures for South African musical exports, McCormack cites vocal
group Ladysmith Black Mambazo’s contribution to “Graceland”
(Warner Bros.) in 1986 and U.S.-based South Africa rock act

| PICKING PARTNERS

Three acts likely to attract international collaborators in 2008

VUSI MAHLASELA
Based: Mamelodi, Tshwane
Current release: “Guiding
Star” (North America: ATO
Records; United Kingdom:
Wrasse Records; South Africa:
Sony BMG)

Management: Red Light
Management, Charlottesville,
Va. Collaborators on “Guid-
ing Star,” released in April, in-
clude Dave Matthews, New
York-based British singer/
songwriter Jem and Aus-
tralian roots artist Xavier
Rudd. Mahlasela has also
joined such international
artists as Natalie Merchant,

Taj Mahal and Los Lobos’
David Hidalgo onstage in the
past year. Widespread tour-
ing is planned for 2008,
booked through Gloucester,
Mass.-based International
Music Network.

HHP

Based: Johannesburg
Current release: “Accep
tance Speech” (CCP, South
Africa)
Management:
aged
Nominated for best African
act attherecent MTV Europe
Awards, rapper HHP—Hip

Self-man-

>>>DIGITAL SALES RISE AGAIN
IN JAPAN

Powered by the increasing popularity of ringback
tones and mobile-based full-song downloads, digi-
tal music sales in Japan rose 32% to 121.6 million units
in the third quarter, according to new data from the
Recording Industry Assn. of Japan. The wholesale
value of digital download sales reached 20.1 billion
yen ($184.2 million), up 47% from the July-Septem-
ber period of 2006, RIAJ says. While mobile-based
master ringtone sales in the quarter were marginally
down, ringback-tone sales rose 128% to 23 million
units, for a value of 1.6 billion yen ($14.7 million), a
164% rise. Sales of mobile-based full-track down-
loads, meanwhile, increased 112%. Overall, mobile-
based downloads rose 32% to 113.5 million units, for
a value of 18.2 billion yen ($166 million).

—Steve McClure

>>>NEW ZEALAND’S SOUNDS IN
BANKRUPTCY MOVE

The parent of New Zealand’s biggest specialist music
chain Sounds Music has gone into voluntary adminis-
tration, the near equivalent of Chapter 11 bankruptcy.
BDO Spicers, administrators of Sounds’ owner lcon
Digital Entertainment, declined to comment on the
state of Icon’s finances, but High Court papers show
that lcon owes $13 million New Zealand ($9.8 million)
to the bank Westpac under a general security agree-
14 |
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ment. A further 125 creditors are owed $5.92 million
New Zealand ($4.4 million) and according to the doc-
uments, “lcon is or may be insolvent.” lcon operates
50 Sounds stores and, under franchise, seven Block-
buster video stores in New Zealand. Icon founder
Steve Dods cites the soft retail market in general, plus
the impact of illegal downloads and piracy as reasons
for Sounds' financial difficulties. Icon launched in July
2006 and took over Sounds in September.

—John Ferguson

>>>GERMANY UNLOCKS IPHONES

Deutsche Telekom’s mobile unit T-Mobile is now offer-
ing Apple’s iPhone in Germany without a service plan,
after rival Vodafone raised questions ahout the exclu-
sive agreement that binds the two companies. The Re-
gional Court of Hamburg ruled that Deutsche Telekom
could not offer the iPhone solely with atwo-year serv-
ice plan and with a SIM lock, which prevents the device
from being used on other mobile networks. Vodafone
won an interim court injunction Nov. 19. The iPhone is
now available free of any contract and SIM lock for
€999 ($1,480) from Deutsche Telekom retail outlets.
In a statement, T-Mobile said it would comply with the
court order until the issue was resolved.

—Wolfgang Spahr

b- For 24/7 global news and analysis,
LIZ :cc billboard.biz/global.
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ollecting
For Copies

Societies, Hardware Firms In German Face-Off

HAMBURG—A major contlict be-
tween consumer electronics com-
panies and collecting societies is
brewing in Germany.

When Germany’s new Copy-
right Act takes effect Jan. 1, the
government will no longer be re-
sponsible for setting the rates of
levies due to rights holders from
sales of electronic equipment and
blank media that can duplicate
copyrighted material. Instead,
copyright holders and hardware
manufacturers must thrash outa
mutually acceptable rate.

But while collecting societies
are seeking increases to the cur-
rent flat-rate system, hardware
manufacturers are demanding
that the rate should be capped at
5% of retail price. Copyright hold-

ers claim that would effectively
mean a reduction in levy revenue.

“We are at a loss to understand
why the collecting societies think

P24

Amount that Germany's
Central Office for Private
Copying reported coliecting
from hardware manufacturers
in 2006

the [current] amount of levies is
insufficient,” says Manu Harms,
VP of Berlin-based hardware man-
ufacturers’ trade body Bitkom.
“We have gone as far as we can in
terms of the burden shouldered
by our companies.”
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U.K. acts like MATTAFIX (above, leftyand 1 Giant Leap’s
JAMIE CATTO (above, right, with ALUTA LICHABA)
and such local talent as VUSI MAHLASELA (opposite
page, left) and JOZI (opposite page, right) are among
those exchanging cultures in South Africa.

Seether’s teaming with Amy Lee of Evanescence on
its 2004 U.S. breakthrough “Broken” (Wind-up) as

prime examples.

MeCormack suggests that even if collaborations
don’t make it out of the studio, they can lay a founda-
tion for international careers. “Back in 1996, Dave

Hop Pantsula—is famed lo-
cally for teaming with domes-
tic acts. Brazil and Nether-
lands live dates are planned
for 2008, but his one interna-
tional collaboration to date is
with U.S. R&B star Amerie in
the video for his forthcoming
single “Music 'N Lights,”
made in Johannesburgin No-
vember by American direc-
tor Nick Quested. EMI has first
refusal on “Acceptance
Speech” internationally.

JOZI

Based: Johannesburg
Current release: “Muthaland
Crunk” (Ghetto Ruff, South

Management: Ghetto Ruff,
Johannesburg

Named after a slang term
for Johannesburg, this four-
piece band’s mixture of
jazz, funk, R&B and hip-hop
onits 2006 debut, “Mutha-
land Crunk,” earned it the
attention of such artists as
Keith Murray (see story,
page 14). Producer Bongani
Fassie is joined in the group
by rapper Les and vocalists
Ishmael and Crazy Lu
Ghetta Ruff hopes to use
Fassie’s Murray collabora-
tions to showcase Jozi in-
ternationally, although it
doesn’t yet have concrete

Matthews and [Sony BMG South Africa artist]
Vusi Mahlasela first sang together in Johan-
nesburgstudios,” he recalls, “but that never
saw the light of day.”

Five years later, however, South Africa-
born Matthews invited the Afro-folk
singer/songwriter to guest on his multiplat-
inum album “Everyday” (RCA). Mahlasela
then signed to Matthews’ own ATO Records
for North America, where he has released
two albums and tours regularly.

johannesburg-based EMI South Africa in-
ternational marketing and A&R manager
Kevin Grenfell is hoping that collabora-
tions—especially Mattafix’s album—will in-
troduce more than the headline talent to
global listeners.

“This country is ripe for really interesting,
unusual samplings,” he says. “We are hop-
ing that people will hear the deeply tradi-
tional backing vocals, the ululating and guitar
work—and realize we have a characteristic
South African sound that can be used in

Africa)

plans.

-DC

many different ways.” eee

HEKER: ANNE HOFFMAN

Munich-based Harald Heker,
chairman of authors’ body GEMA,
counters that the current flat rate
has been unchanged since its intro-
duction in 1985, making an in-
crease long overdue. Rights holders,
he says, “are entitled to the fruits of
their labors like any other citi-
zen—but have been denied
this for years.”

Rights holders decline
to confirm the size of the
increase they are seek-
ing, although publishing
sources privately put it at
2%-3%. “|We] still need the levies
on hardware and blank CDs—with-
out a cap—as compensation for
private copying,” says
Heinz Stroh, managing
director of Bonn-based
music publishers’ asso-
ciation DMV.

Bitkom’s refusal to
consider adjustments to the
flat rates, Heker warns, “will
merely force the holders of rights
to commence litigation to recover
the sums which they are owed.”

Preliminary talks are under way,
but if a stalemate results, the two
sides face having to seek arbitra-

-

tion through the courts. The Fed-
eral Ministry of Justice is monitor-
ing the talks and, a representative
says, “will intervene if the outcome
leads to legal uncertainty.”

The current rates will continue
10 be collected by the Munich-based

Central Office for Private Copy-
ing (ZPU) during a govern-
ment-set transitional

period of two years. Once
that expires, the differ-
ence between the old and
new rates will be retrospec-
tively collected or refunded.
ZPU, which Heker heads, dis-
tributes the levy revenue to GEMA,
performing artists’ society GVL
and literary body VG Wort.
In 2006, it reported collect-

', ing €168 million ($249
million) from the manu-
facturers, up €2 million

($2.97 million) from 2005.
In 2003, prior to the expan-

sion sparked by iTunes’ mid-2004
German launch, that figure was
€113 million ($168 million).

The levy ranges from €0.072 (11
cents) per hour on recordable CDs
to €7.50 ($11.12) for a CD burner
or €2.56 ($3.80) on an iPod with a

= e ———

4 GB memory. However, hardware
industry sources say thal increas-
ingly, German consumers are avoid-
ing it by buying on the Internet.

“ ‘Fly-by-night’ importers that
avoid paying the levies can offer
hardware at cheaper prices,” says
Hans-Joachim Kamp, Hamburg-
based CEO of Philips Germany.
“The collecting societies are not
trying very hard to track those
[companies] down.”

The new act updates and re-
places legislation that was last
amended in 2003 to bring it in line
with European Union directives
on harmonizing copyright law.

In an attempt to stop it from
becoming swiftly outdated, the
new legislation has been worded
to apply to as-yet-undeveloped
new technologies. It also makes
clear that a previous private-
copying exemption allowing the
public to make personal copies of
non-digital-rights-management-
protected music they have already
purchased does not apply to the
copying of files from illegal file-
sharing services. That action is
now clearly identified as a viola-
tion of copyright. urs
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TRIPLEPLAY

Three New Services Jump-

LONDON—The near-simultaneous U.K,
launch of three mobile music services
is being hailed as an opportunity to
kick-start the sector in Europe’s
biggest music market.

The highest-profile entrant, on Nov.
6, was Apple’s iPhone in an exclusive
partnership with wireless carrier O2.
The iPhone’s arrival “has kicked the
[celi phone] operators and made them
realize that music is worth having on
mobile,” EMI Music U.K. head of digital
sales Graeme Rogan says.

TheiPhone faces competition from
the mobile-/PC-oriented Nokia Music
Store a la carte service, which launched
Nov. 1—the same day
that mobile operator
Vodafone and content
provider Omnifone
launched “all you can
eat” subscription serv-
ice MusicStation.

Each service offers
dowrniloads from ma-
jors and independents,
“and all three are lift-
ing music to the fore-
front of mobile serv-
ices,”” Rogan says.

However, Paris-based
Jupiter Research mo-
bile analyst Thomas
Husson says, “the
challenge for all the
stakeholders—includ-
ing Apple—[remains]
convincing young consumers to pay
for music after being used to music for
free online inrecent years.”

“If the younger generation turns out
to be alost generation,” Husson adds,
mobila services “will start targeting
an older one.”

This summer, before news of the
new services’ launch broke, account-
ancy giant PricewaterhouseCoopers
forecast that U.K. mobile music sales
would top $156 million at retail in 2011,
representing 16.3% of a predicted $957
millior digital music market.

While up in current values, that
would be asignificant fall in mobile’s
digital market share. According to
IFPI figures, the trade value of the
U.K. digital market in 2006 was $123
mitlion, with 34% of that ($42 mil-
lion) being mobile-generated—down
from 42% (representing $30 million)
in 2005.

The new services should help
change that picture. In July, the Offi-
cial UK. Charts Co. (OCC) began
breaking out four carriers’ full-song
mobile downloads from its singles
sales chart data. Theiridentity is con-
fidential, and OCC charts director
Omar Maskatiya declines to give exact
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Start U.K. Mobile Market

figures, but he says mobile accounted
for only 10% of downloads during the
July-September period.

“With so many recent deals involv-
ing mobile, we expect that share to
grow,” Maskatiya says. “But it’s still too
early to say at what rate.”

All three new services refuse to issue
sales figures, although the U.K. press
has predicted sales of 400,000
iPhones by year’s end and reported
that 500,000 tracks were downloaded
from MusicStation during its first 10
days of operation.

While still negotiating for Warner
Music repertoire, the Nokia Music Store
has been using exclusive
prerelease deals for Kylie
Minogue and Jay-Z to
raise its profile. “We see
the shift to mobile de-
vices as pushing the
whole digital market for-
ward,” Nokia Music Store
U.K. & ireland regional
manager Richard Sand-
ford says.

As the market devel-
ops, operators are hiking
their spending on music
services, adds Adam
Sexton, chief marketing
officer at U.S.-based
Groove Mobile, which
powers Vodafone and
3’s music services. “After
the first wave of invest-
ments, they cut back a little, but are
now returning to previous levels,”
Sexton says.

The three newcomers join existing
mobile music services from T-Mobile,
Orange U.K. and 3; O2 s launching its
own download service early in 2008.

Meanwhile, such U.K. online music
stores as hmv.co.uk and 7digital con-
firm they will concentrate on growing
their existing digital businesses until
technological hurdles to entering the
mobile sector disappear.

7digital managing director Ben
Drury believes that growth in mobile
does not threaten his online business.
“We’ve always been interested in mo-
bile distribution,” he says. Currently,
Drury views digital rights management
as a barrier to entry into mobile music
but, he adds, “that will go away.”

“Until then, there are so many dif-
ferent technologies,” Drury says.
“If we wanted to transfer one de-
cent application to mobile, we'd
have to make it work on hundreds
of different handsets and across
numerous networks.” .o

. For 24/7 global news
_b|z and analysis, see

billboard.biz/global.
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Breakups And Makeups

A Year Of Splits And Reunions

By design and serendipity, 2007 has turned out to be
anunusually fertile year for the breakup and reunion
of Latin music groups.

In the breakup arena, the tendency crosses all gen-
res, but there has been a concentration in regional
Mexican (Kumbia Kings, K-Paz de la Sierra, Mon-
tez de Durango)and pop (La Oreja de Van Gogh,
Lu, Sin Bandera, Bacilos), with reasons ranging
from financial and personal disagreements to artis-
tic and creative motivations.

As far as reunions are concerned, the most lucra-
tive, by far, is that of Argentine rock group Soda
Stereo, which, afier more than a decadelong split, re-
united for a world tour that by year’s end will be seen
by nearly 1 million people. Label Sony BMG has cap-
italized on the get-together, so far releasing an album
of hits, “Me Veras Volver,” and a reissue of the group’s

old hits performed by the newly reunited group
(which does not include the aforementioned super-
stars), selling more than 150,000 copies in Mexico.

The move mimics the Menudo phenomenon
being mined in the United States. A nationwide re-
ality show on MTV and MTV Tr3s searched for the
new Menudo, while some of the group’s former mem-
bers created a new act, XM2. Both plan to release al-
bums next year.

And then there are those groups that, despite re-
ceiving significant support from their labels, split up.

With a group like La Oreja de Van Gogh, together
for 11 years and still selling strong, recouping the la-
bels’ investment is no longer the issue. Also, the rea-
sons ciled—singer Amaia Montero wants to go
solo—have artistic validity. But while there are ex-
ceptions to the rule, it is hard to re-establish success
when a winning formula has been altered.

With pop duo Lu, the split
is simply a shame. Given
strong support from
Warner, the group was sell-
ing well in Mexico and finally found airplay in the
United States with its sophomore album. Within
months of being deemed a regional priority—a situ-
ation most groups would kill for—the act parted ways.

Same goes for Sin Bandera and Bacilos (with the
former selling far more than the latter). Both split
precisely when they should have consolidated their
regional success. Such moments don’t return for pop
groups, particularly in the current marketplace.

In the regional Mexican realm, we’ve been pleas-
antly surprised by the resiliency of bifurcated groups.
Montez de Durango continues to sell under founder
José Luis Terrazas, while Creadorez del Pasito
Duranguense, created by Montez's former singer,
Alfredo Ramirez, is also selling strong.

The new version of K-Paz de la Sierra headed by
its lead singer debuts at No. 7 this week with “Capaz
de Todo por Ti” (Disa); AK7, the new group cre-
ated by its former members, debuted at No.

“MTV Unplugged” CD as well as, for the
first time, a DVD of the program.
Less obviously successful was
the reunion of '80s/°90s Mexican
teen pop group Timbiriche, as this
was more of a fad group, whose

big names—Paulina Rubio
and Thalia, amongothers
—have long headed in
other directions.

And yet, aided by
a reality show that
searched for the “new”
Timbiriche, album sales
soared with “T25” (EMI),a
setof new arrangements of

If the music industry was a
political campaign, Ameri-
can Show Latin (ASL) would
be the plucky upstart shak-
ing up the race.

The 2-year-old Monterrey,
Mexico, label grew out of a
political marketing operation
that Durango native Pepe
Serrano and his wife started
seven years ago.

Serrano managed a local
group, Los Primos de Durango,
bringing it to play at campaign
stops for Mexico’s current pres-
ident, Felipe Calderon. He also
started a production house to
make videos, commercials and
photos for artists.

“We did the same thing for
the groups that we did for can-
didates: imaging, good pho-
tos and video,” Serrano says.
But when it came to a record
deal for Los Primos, “no record
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label wanted to sign them, so
we said, ‘If nobody wants to,
we’lldoitourselves.” ”

ASL now has 36 actsoniits
roster and a U.S. distribution
deal with Machete Music.

LA OREJA DE VAN GBGHIs0ne of several Latin pop
groups to break up 200

The Campaighn Trall

Growing Monterey Label Makes Regional Mexican Inroads

ASL/Machete acts Aliados de
la Sierra (led by a former
Alacranes Musical vocalist),
Los Primos de Durango and
Ponzofa Musical landed spots
on Billboard’s Top Latin Al-

bums chart in the Dec. Tissue.
Also hitting that chart this
month were Los Paizaz de
Guanacevi. (Los Primos de
Durango’s songs charted ear-
lier this year via distribution
from another company, Mar
Internacional.)

The key is breaking young
groups with a “light duran-
guense” sound and a more
pop-friendly nortefio feel,
Serrano says.

“Their music will always
be traditional regional Mex-
ican-sounding, yet they ap-
peal to a younger audience,”
says Machete president Gus-
tavo Lopez, whose own re-
gional Mexican label, Ma-
chete Regional, made similar
strides this year.

ASL handles radio, Lopez
says, while Machete offers
street marketing, video serv-
icing and public relations
support stateside.

42 with “El Avién de las Tres” (Univision)
and has spent eight weeks on the chart.
Even in these situations, however, it
is a struggle for labels and artists
alike to reposition and reintroduce
their acts with a new name and a
new sound.

If nothing else, rising acts
should consolidate their popular-
ity before their members decide
they can be solo stars. At least then
they’ll have a reunion tour to look
forward to. “ee

biz

For 24/7 Latin news
and analysis, see
billboard.biz/latin.

In Mexico, ASL promoted
its groups mostly via dances,
with album distribution
coming recently through
Universal.

ASL has built up its U.S.
staff to include promotions
and booking for its artists,
and provides media training
for its acts.

“We want to change the
image of regional Mexican.
Before, the videos were
bad, the photos were bad,
the image was bad,” Ser-
rano says. But if regional
Mexican music “generates
the most money both in
management and record
sales, it doesn’t have to be
low-quality product.”

Other major ASL releases
to come are from veterans
Betoy Sus Canarios, new art-
ist Julio Chaidez and its first
female artist, Keyla Caballero.

—Ayala Ben-Yehuda

EN LA RED: For 24/7 coverage of the Latin music world,
L£oMm Billboard has partnered with MSN. For a complete roundup
in Spanish, go to Billboard.Latino.MSN.com.
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JOSE GIL ANSWERS
ESTEFANO COMPLAINT
José Luis Gil, who was sued by
songwriter/producer Estéfano,
has denied being an “admin-
istrator, employee or even
partner” in any of Estéfano’s
business ventures.

Gil responded via e-mailtoa
Billboard query regarding a
Nov.13 complaint that Estéfano
filed alleging fraud and unjust
enrichment, among other
charges. Estéfano is one of Latin
music’s top songwriters and
producers, having penned No.
1 hits for virtually every major
artist in the genre, from Marc
Anthony to Gloria Estefan.

According to the complaint
(billboard.biz, Nov. 15), Esté-
fano’s relationship with Gil
dates back 11 years, and the
two had an oral agreementin
place through which Gilman-
aged Estéfano’s business af-
fairs and collected 10% of his
earnings. After Estéfano
nearly died following being
shot inside his Miami home in
May, the complaint says, he
discovered that Gil had taken
full control of his business
ventures. These included Ad-
vanced Business Trading, a
company that receives Esté-
fano’s royalty payments. Es-
téfano’s complaint alleges that
a $3.3 million advance he re-
ceived from Sony ATV pub-
lishing shortly before being
shot was paid to Advanced
Business Trading and that Gil
has returned only $500,000
of that money to Estéfano.

In his e-mail to Billboard, Gil
writes, “I have limited myself
inrecent years to be a consult-
ant in specific contracts deal-
ing with international rights,
writer’s rights and publishing,
directly or through companies
specializing in those areas.”

He also wrote that his attor-
neys would reply to Estéfano’s
complaint.

RBD READY FOR

THE ROAD

Tickets to RBD’s Empezar
Desde Cero tour go on sale
Nov. 30. The 15-city trek kicks
off Feb. 15 at the Dodge Arena
in Hidalgo, Texas. RBD’s tour
coincides with the release of its
new album, “Empezar Desde
Cero” (EMI Televisa). Sponsors
for the tour, which is produced
by Roptus, are Verizon, MTV
Tr3s and Aeroméxico.

Reporting by Leila Cobo.

LA OREJA DE VAN GOGH: LALO YASKY/WIREIMAGE.COM:

LOS ALIADOS DE LA SIERRA: MACHETE MUSIC
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« On The Road

'RAY WADDELL rwaddel@billboard.com

TheirRoad

GoesOnForever

Five Reasons Old Legends Still Rule The Touring Roost

B ents eyes.

" hey show up every holiday scason, like the ghosis of arenas past: Graybeard rockers who
continually dominate the touring charts, 30 years or more into their careers. By and large, the
live music industry is still powered by a cadre of acts that saw their best chart and retail suc-
jl cess when the prime concert-going twentysomethings of today were yet a gleam in their par-

Rod Stewart, the Eagles, Billy Joel, Eric Clapton, Bob Seger, Def Leppard, Rush,
Bruce Springsteen, Aerosmith, Elton John, the Allman Brothers Band. Jimmy Buf-
fett, the Who and George Strait—to name a few—have propped up this business for many
years. What's their secret, and how do today’s developing artists stack up? Let's break it down.

B Theold warhorses kick ass
live. And they honed their craft
by playing show after show after
show for year after year—play-
ing, as Elton John put it at the
Billboard Touring Awards in
2006, “every shithole” from
coast to coast. There is no
sutbstitute for experience. Liv-
ingston Taylor, now a perform-
ance arts professor at Berklee
College of Music in Boston,
says playing live time and again
teaches an artist how to com-
mand the stage. “When you do
something that they like, do
that again,” Taylor says. “When
you do something that they
don’t like, don’t do that any-
more.” Great artists were born

* AEROSMITH

with natural charisma, butthe
art of entertaining, like any-
thing else worth doing, takes
practice. Nothing against
“American ldol"—asatouring
brand, its success is proven—
but those are artists whose first
national tour is at the arena
level. We'll know what this
means in a decade.

B Artists who've achieved
longevity on the road were built
by a model that worked and still
works. Premier Talent agent

Frank Barsalona helped build
a system in the "60s and "70s
that incentivized promoters to
investinan artist’s career from
the club level and as they rose
through the ranks tolargerand
larger venues, hopefully one
day graduating to arenas. Prior
to promoter consolidation, the
system worked very well in the
regional world, as a promoter
like Larry Magid with Electric
Factory in Philadelphia could
be in the Springsteen business
in his town. Loyalty was re-
warded by both ends. When the
artist delivers and the promoter
holds up his end of the bargain
by producing a quality show in
the right venue, fans come

back. And the model wasn'tjust
a money play—these young
protnoters had enough vision
to thinklong terin and acts were
built to last on a market-by-
market basis.

B Ticket prices were reason-
able when these artists were
built. I never paid $20 for a
ticket until [ was in my 20s.
Concerts were a social event. In
many cases, fans discovered
who their favori'e artists were
by seeing them live. That could

DECEMBER 8, 2007 |

still take place today, but fans
don’t experiment when the
ticket price is more than $50.
The business can’t ask people
to pony up big bucks for an un-
proven entity or one hit song.

B With the classic artists, it's
certainly not about one hit
song. Is Head East (“There’s
Never Been Any Reason”) sell-
ing out arenas today? The
radio and label system a gen-
eration ago was driven by al-
bums, not singles, though a
hit single could obviously pro-
vide serious juice. But the
album track could always be
the big crowd pleaser. Today,
when the legends tour, when
they break out that seldom
heard album track from 25
years ago, fans eat it up. When
being a music fan means fill-
ing an iPod with cherry-picked
singles, there’s really no such
thing as an album cut.

B Which leads us to the key
to why these acts have
longevity. Catalog plus per-
forinance chops pius a solid
foundation and a track record
of delivering the goods add up
to value for fans. Obviously,
boomer fans are conceivably
making enough money at this
point in their lives to afford a
pricier ticket, and that leads
to higher grosses. But anyone
who goes to a classic rock
show knows that the crowd in-
cludes plenty of younger fans
who were raised on these
greatartists. In fact, never be-
fore has the industry enjoyed
such multigenerational audi-
ences. A known entity is
worth the money. oo

3 For 24/7 touring news
'blz and analysis, see

billboard.biz/touring.
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DIGITAL DISTRIBUTION BY ANTONY BRUNO

Full Circle

When It Comes To 360-Degree Deals,
Digital May Be In The Driver’s Seat

The musicindustry has a new
buzzword—360.

The 360-degree record deal
is a concept where labels sign
artists to contracts that include
a cut of not only album sales,
but also their merch, touring
and other revenue that histor-
ically the labels did not get a
piece of.

But labels aren’t the only
proponents of the concept.
The touring industry is look-
ing for more complete deals
as well, as Live Nation's recent
groundbreaking partnership
with Madonna attests. Labels
want a piece of touring, and
promoters want a piece of
recordings. Once comfortably
parked at differentends of the
music street, the two are now
driving toward each other at
full speed like two semi trucks
playing chicken.

And those attending Bill-
board’s Touring Conference &
Awards event in mid-November
walked away with the sense
that, when it comes to 360-
degree deals, the touring in-
dustry has a real shot at
competing with labels.

Ultimately, it could all
come down to digital. While
digital music distribution has
largely disrupted the major la-
bels’ business model, it has
only enhanced that of the
touring industry.

Revenue from
digital music ] |

sometime next year.
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ROLLY OVER BEETHOVEN

There’s rock’n’roll, and then there’s the Rolly. Sony’s
MP3 player/dancing robot will make its debut in time
for Christmas in Japan Dec. 10. The little music player
contains 1 GB of memory to store MP3 files, external
speakers to play the music and a pair of wheels so it
can roll around to the rhythm of the music or with
preprogrammed “dance” moves. It also has rings
that glow in multiple colors of the user’s choice and
has disc-shaped retractable arms that move with
the music as well. The version launching in Japan
comes preloaded with Japanese versions of such
Christmas songs as “Santa Claus Is Coming to Town”
and “White Christmas.” The Rolly retails for about
about $380 in Japan, and a U.S. rollout is expected

sales—which includes full-
song downloads, ringtones
and music subscription serv-
ices—total roughly 20% of the
major labels’ bottom line. And
based on Nielsen SoundScan
data, Billboard estimates that
so farin 2007, digital albums,
CDs sold online and “track-
equivalent albums” (a formula
where 10 downloaded tracks
equal one album sale) com-
prise 31% of recorded-music
sales. Digital income, though,
has yet to offset the slide in
CD sales, which are now down
18.6% year-to-date compared
with 2006. The labels’ interest
in 360 deals is a reaction to
this—looking for more new
revenue streams to perk up an
ailing bottom line.

By contrast, Ticketinaster
executives say 80% of all its
U.S. ticket sales—not just
music events—are now con-
ducted online and that world-
wide ticket sales volume
increased 35% from 2002 to
2006. And selling tickets or
making concerts available on-
line brings in additional rev-
enue o promoters, venues
and artists, without cannibal-
izing the original product—
the concert itself.

The ace up the touring in-
dustry’s sleeve is the cold
hard truth that a concert can’t
be pirated. You can’t steal a

live show. You
can’t send it to

—AB

DECEMBER 8, 2007

millions of other users with
the press of the button. Sure,
maybe some can distribute a
bootlegged recording of a live
show or post cell phone videos
on YouTube. But ticket sales,
merch sales, concession sales.
sponsorship doliars—those
are pirate-free.

“Touring can't be free,” Vans
Warped tour promoter Kevin
Lyman said at the Billboard
conference. “Music will be, but
touring can’t.”

Far more people “steal”
music online than buy it. Peer-
to-peer traffic monitoring firm
BigChampagne estimates
some 1 billion songs per
month are downloaded from
P2P networks for free, while
only around 2 billion people
have paid to download music
from iTunes since 2003. The
average iPod owner purchases
approximately 20 songs per
year from iTunes.

But fans are far more will-
ing to buy concert tickets and
merch online—and therein
lies a huge opportunity for
tour promoters and ticket
merchants. The line between
buying an album or song and
buying a concert ticket has
blurred in the digital age. It’s
all just links and payments
now, so why not consolidate
that activity through one
provider? Why force fans to go
to one place to buy a concert
ticketand another place to buy
the album?

Ticketmaster is playing
with this concept through a
deal with iTunes. The two
have teamed up to sell con-
cert lickets side by side with
digital music downloads and
let fans pay for them in a sin-
gle transaction. If the initia-
tive proves successful, Live
Nation and other promoters

who are getting a slice of

artists’ recorded-music rev-
enue may take notice and
offer a similar capability on
their own Web sites and per-
haps on other such services
as iLike.

It’s by no means a slam-
dunk. Having an important
role in one aspect of the
music industry doesn't mean
a company can do equally
well in others.

Just look at MySpace. The
social networking giant be-
came a de facto hangout for
what scems like every band
currently in existence—and it
has done wonders to help
some of their careers. But its
digital music strategy with
Snocap’s MyStores—which
lets MySpace members buy
downloads directly from
artists’ profiles—is so far a
bust. Fewer than 200,000 of
MySpace’s 100 million-plus
members registered for the
service, and only 80,000 of the
more than 2 million bands
with MySpace profiles ever
bothered to create a storefront.

So what does all this
mean? Does Live Nation ul-
timately merge with Univer-
sal Music Group? Does Apple
buy AEG? Who knows, but
the way digital is leveling the
playing field, it is inevitable
that continued overlap
among entities like these will
ultimately change the indus-
try landscape.

“We're all looking at the
same picture,” Live Nation
chairman of music Arthur
Fogel said during a keynote
interview at the touring con-
ference. “It’s just a natural
evolution. For us, it’s not that
radical of a departure, but a
logical extension.’ e

For 24/7 digital news

biz and analysis, see
L billboard.biz/digital.
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BITS &BRIEFS

FANNING THE FAME

Digital fan clubs have yet to
make a real impact on the
bottom line for artists using
themto stay in contact with
fans. But according to Art-
ists Arena president Mark
Weiss, the incremental rev-
enue they do generate
helps keep a band on the
road, building a fan base
and selling more albums.
“The more the band doesn’t
have to think about the
money, the more money
comesin,” he said recently
at the Billboard Touring
Conference & Awards event.

SELF-CONTROL

Want a wireless guitar
controller for “Guitar
Hero” but don’t want to
buy the full “Guitar Hero
111: Legends of Rock”
package? Activision says
it will begin selling stand-
alone wireless guitar con-
trollers compatible with
the entire “Guitar Hero”

franchise for all platforms
—Xbox 360, PlayStation 3
and Wii—early next year.
Incidentally, the “Guitar
Hero” wireless controller
also works with the com-
peting music-based game
“Rock Band.” Activision
did not release a price or a
specific date.

BLIP TO BE SQUARE
Taking the integration of
music and videogames to
anew level of geekdom, the
Blip Festival is a four-day
event celebrating music
and art created solely by
vintage videogame equip-
ment—such as old Game
Boys, Ataris and Com-
modore 64 machines. More
than 40 artists and musi-
cians from all over the
world will be on hand to
show off their “chiptune”
music and “low-bit” art cre-
ations. The festival began
Nov. 29 and runs through
Dec. 2in New York.

YAHOO! MUSIC >

ToP 20 STREAMS

No One J

2007

1 ALICIA KEYS

2,958,914

2 SOULJA BOY TELL'EM
Crank That (Souljz Boy) COLLIPARK/INTERSCOPE 2,793,976

3 BRITNEY SPEARS

Gimme More JIVE 2,492,894
4 CHRIS BROWN
Kiss Kiss JIVE 2,017,570
5 KANYE WEST
Her new Stronger ROC-A-FELLA/DEF JAM 1,674,359
s 6 COLBIE CAILLAT
2(13?:L<;Tdssmgle Bubbly UNIVERSAL REPUBLIC 1,655,087
“pj ™M v 7 J. HOLIDAY
lece ot Me, Bed MUSIC LINE/CAPITOL 1,640,143
vaults from No. gean kinGSTON
80 to No.63 Beautu Gils BELUGA HEIGHTS/EPIC 1,597,962
on The 9 RIHANNA
Billboard Hot Umbrella SRP/OEF JAM 1.534,276
100 this week. 10 50 CENT
- o - Ayo T SHADY/NTERSCOPE 1,482,437
T 11 BABY BASH
The sisters’ Cyclone ARISTA 1,478,915
“Insomniatic” 12 AVRIL LAVIGNE
album re- When You're Gone RCA 1.430,197
enters The 13 AVRIL LAVIGNE
Billboard 200 Girlfriend RCA 1,378,563
at No. 197 14 TIMBALAND
g The Way | Are MOSLEY/BLACKGROUND 1,359,851
Rita S57 15 BeEYZN;E & SHAKIRA
Increase. Beautful Liar COLUMBIA 131,286
2 16 FERGIE
§ - Big Girls Don't Cry A&M/INTERSCOPE 1,306,543
TR 17 ELLIOTT YAMIN
9‘ Wait For You HICKORY 1,299.514
AN g BALY&AJ
3 Potential Breakup Song HOLLYWOOD 1,291,596
19 MAROON 5
Wake Up Call A&M/OCTONE 1.263.619

20 SPICE GIRLS
Headlines (Fnendship Never Ends) VIRGIN

1,234,751

The top 20 audio and video streams {combined) for
Oct. 23 through Nov. 19.
Source: Yahoo! Music
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A 3 university student in Manchester, England, Richard Beckman would book shows at
campis venues—a proposition that even then carried a little risk. “It’s a little scary when
you have to sell your watch and your car to take another ad in the [paper] to try and fill the

Richard

Beck

With his new “Movie Rocks,” the
mind behind “Fashion Rocks” is
once again reaching TV viewers,
digital users, magazine readers
and music fans—all at once.

place,” the Condé Nast Media Group president jokes.

The creator of “Fashion Rocks,” GQ’s “Men of the Year” and the VH1/Vogue Fashion
Awards has since developed a much more successful model: offer sponsors a bundied au-
dience of magazine subscribers, network TV viewers and mobile/digital consumers by cre-

ating music-heavy entertainment events across all platforms.

Those franchises are growing, with “Fashion Rocks” having just completed its fourth year
in September, and a new event, “Movies Rock,” set for broadcast Dec. 7 on CBS. The concert
will feature music’s biggest stars performing iconic movie songs (think Beyonce singing
“Somewhere Over the Rainbow” and Carrie Underwood doing “The Sound of Music”).

As with the other events, “Movies Rock” has a special companion magazine; focused on
the relationship between music and film, it will go out to subscribers of 14 Condé Nast titles.

The media group bought the airtime on CBS and brought in such sponsors as Chevrolet,
Citi, Verizon Wireless and Estée Lauder, which air commercials during the broadcast and
place ads inthe magazine. (CBS retains a portion of the commercial time to sell on its own.)

Beckman spoke to Billboard about creating well-rounded promotional opportunities for

brands and artists.

What gave you the idea to
combine music into print and
TV projects?
I'm a lover of music, and I think
music is one of those things that
defines cultures. It touches every
part of culture. And I have to say,
the ills of the music business
notwithstanding, with all the ac-
cessibility that music has to the
consumer today and on-demand,
whether it's iTunes or everything
else, I really feel that not enough
music is on television anymore.
One of the things we wanted to
do was to try and create a couple of
forums to explore music’s relation-
ships with different parts of culture
and try and create multimedia plat-
forms toreally present that. . . What
we first wanted to do with “Fashion
Rocks” was create a show that ex-
plored fashion and music’s relation-
ship, which is not a new idea.
Think about that era of the Bea-
tles coming off the plane and how
their look dictated the fashion of a
generation . . . Or you think about
the grunge movement or you think
about John Travolta in “Saturday
Night Fever” . . .Onetrend or fash-
ion movement after another em-
anates from these musical eras.
These are network television
shows designed to take the mes-
sage to a much broader audience.
[ want to make the distinction be-
tween network and cable. | think

cable continues to show music as
it does in narrow niches, but 1
think network has less and less
music [for] the consumer.

Is the broader network audience
more appealing to sponsors?
You can'’t isolate one particular as-
pect. We take a single idea like
“Fashion Rocks,” or “Movies Rock”
is the new one we're working on,
and we create a magazine. The read-
ership of the magazine we created
around “Fashion Rocks” this year
was read by 45 million people, just
this last issue. Then there is the net-
work television show, and then there
is the cable rebroadcast on E! and
the fact that the show itself got over
2 billion media impressions. What
you have is a single idea that res-
onates across the entire country.
You'd have had to have been living
inacavenot to have heard about it.

The fact that the network show
has the potential to reach a larger
audience is a very important fact.
You can't pay attention to just one
genre of music, you have to embrace
all different styles. So this year we
have everyone from Mary ]. Blige to
Carrie Underwood, Jennifer Lopez
to Jennifer Hudson.

Why is now the time for such
projects as “Movies Rock” and
“Fashion Rocks”?

What we do in the media group is

try and create original ideas that
work in all these different avenues
of print and television and the In-
ternet and wirelessly and build a
program to try to bundle all those
assets for our sponsors. Thatisan
idea that resonates with clients’
needs today, because right now the
consumer is a little disengaged
with media. They’re fed up [with)]
being bombarded and cluttered
with all the different channels. So
to create an idea thatis built to live
in all these different places is
something that works.

How does this translate digitally
and on mobile?

In the digital space, “Fashion Rocks”
had its own streaming to MySpace
and all the extensions, whether it
was red carpet or backstage stuff . . .
The shooting of the magazine was
incorporated into the MySpace
streaming. With Verizon, we have
some fabulous wireless extensions
with “Movies Rock.”

We cleared a number of incredi-
ble clips from the history of music
and film and we put it up on Veri-
zon's Web site and Verizon’s con-
sumers were invited to log on and
vote, and that will be a produced seg-
ment within the show. There will be
red carpet and pre- and post-events
that will be VCast to Verizon as well.
There will be songs downloadable
from the show. It's a very well-
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rounded extension, as it gives the
show some length and interactivity.

How do the sponsorships work
in terms of visibility on the show?
There’s some very tasteful inte-
grations. You don’t want to create
the pregnant product placement
moment. You want to do some-
thing seamless and creative and
intelligent and that doesn’t insult
the consumer.

What was an example of that?

In [“Movies Rock”] you'll see “Dia-
monds Are a Girl's Best Friend” [per-
formed by Nicole Scherzinger]as a
perfect integration for De Beers.
Then you have Disney, who is one
of the sponsors, and we have Elton
John singing “Can You Feel the Love
Tonight?,” which he won an Acad-
emy Award for from “The Lion
King,” and there’s a whole animated
segment. It doesn’t feel like product
placement because it’s so intrinsic
to the editorial direction of the show.

Can we expect more of these
music/TV/magazine specials
from Condé Nast Media Group?
We have two or three strong ideas
in the hopper right now. My staff’s
favorite phrase to me is that
“Richard bites off more than we can
chew,” and 1 plan to bite off a little
bit more. Too much conversation
goes into the mode of delivery of
content and not enough to actually
what goes into the mode of delivery
... We are focused on the content,
as opposed to the modes of deliv-
ery. The partnerships we're forging
with the labels and the talent man-
agement and the artists themselves
are things 1 think will be incredibly
valuable to us, and to the musicin-
dustry, in helping put the musicin-
dustry back on track. .

Billboard is in the process of finding
a new brand columnist. In the
meantime, branding and marketing
coverage will continue in the
magazine and online.

For 24/7 branding news

and analysis, see
billboard.biz/branding.
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As Arbitron Transitions
To A Device-Driven
Methodology, Radio

Objections Help
Postpone The Plan

BY KEN TUCKER, LEILA COBO and
DARNELLA DUNHAM

ILLUSTRATION BY BRIAN STAUFFER

When the New York results for Arbitron’s summer 2007 rat-
ings survey were released Oct. 15, adult R&B station WBLS
wasranked No. 1 in the market among 25- to 54-year-olds, the
demographic most advertisers desire. By Nov. 7, the station
had fallen to No. 12.

The difference? The summer numbers were based on the
decades-old diary ratings service, while the October numbers,
reported Nov. 7, were based on Arbitron’s relatively new Portable
People Meter (PPM) ratings service, which the company plans
to roll out to the top 50 markets during the next three years.

Spanish WPAT took the biggest drop in the rankings, falling
from No. 7 in the summer to No. 19 in October. Adult R&B
WRKS dropped from No. 3 to No. 9, and Spanish tropical
WSKQ fell 4-7.

And while the New York data is “pre-currency,” meaning it
can’t be used by stations or agencies to make advertising buying
decisions, urban and Hispanic broadcasters in particular fear a
negative financial impact when it eventually becomes “currency.”

Originally scheduled to occur in late December, PPM duta won't
become currency in New York until fall 2008. While the PPM is
up and running in Houston and Philadelphia, Arbitron decided
this week to push back scheduled rollouts in several markets.

Four of the lurgest broadcast groups—Clear Channel, Cu-
mulus and Cox, along with primarily urban broadcaster Radio
One-——had earlier sent a letter to Arbitron demanding that the
company take “immediate action” to fix low PPM samples in
the 18-34 and ethnic demographics. Because of the letter, and
other concerns about the validity of ratings expressed by broad-
casters and advertising agencies, Arbitron pushed back its roll-
out of the PPM in New York, Los Angeles, Chicago and Dallas
—in some cases, by as much as nine months.

“We remain confident in the audience estimates that the
Portable People Meter service is producing,” Arbitron presi-
dent/CEO Steve Morris said in a statement. “However, over
the past three weeks, feedbuck fram our customers, the Media
Rating Council [which oversees audience measurement for
radio and TV]and other constituencies has led us to conclude
that the radio industry would be better served if we were to
delay further commenrcializatior. of the PPM in order to ad-
dress their issues.”

THE RIGHT SAMPLE
Arbitron’s PPM system electronizally monitors a survey par-
ticipant’s listening habits via a small portable device. The pen-
cil-and-paper diary system, which has been used in the radio
industry since 1965, relies on participants to chronicle what
they listened to. In both cases, ratings are based on a statisti-
cal sample of a market’s populat’on. However, diarykeepers
chronicle only one week’s worth of listening, while PPM pai-
ticipants can be on the panel for up to two years. The PPM mnust
be carried at all times, and the device has a super-sensitive mo-
tion detector; if it remains stationary for even a short time, its
data will be discounted. The more hours survey participants
carry the device, the more they get paid by Arbitron.

The National Assn. of Black Owned Broadcasters hasargued

Relia

that Arbitron’s PPM methodology is adverselv affecting stations
targeting urban and Latin audiences. “Declines this substantial
raise serious issues about who and what isacually beir g meas-
ured and how the PPM methodology manipulates that data,”
NABOB execulive director/general counsel ,im Winston says.
“The New York PPM numbers showed a substantial loss of au-
dience for all stations, but the loss for the urban-and Hispanic-
formatted stations was far worse than for the marketasawhole.”

While the data is difficult to compare beczuse the diary sys-
tem only counts listening ainong those 12 years of age orolder
and the PPM tracks listening for 6-year-olds and up, it is evi-
dent by looking at ratings from Philadelphia that urban and
Hispanic stations took a hit in the rankings there as wall.

In the most recent diary ratings for Philadelphia, fall 2006,
adult R&B WDAS was the No. 2 station in the market among
the 12-plusaudience. When the first PPM currency ratings came
out in April (for the month of March), WDAS had fallen to No.
7 with listeners 6-plus. R&B/hip-hop WUSL, No. 5 with the diary,
fell to No. 10. Another adult R&B station, WRNB, placed 11th
with the 12-plus audience under the diary method, but dropped
to No. 18 in the first PPM currency book. Hispanic- formatted
stations are not as prevalent in Philadelphia as they are in New
York. Spanish tropical WUBA's ratings were essentially flat.

In Arbitron’s view, two primary issues in play are the elusive-
ness of attaining an accurate sample populazion and te ten-
dency of diarykeepers to merely “vote” for their favorite stations.
Arbitron has struggled with low sample size, particularly in the
18-34 demographic. While that shortfall has the potential to af-
fectanumber of younger-leaning formats, it cen be partizularly
tough on urban and Hispanic formats: The most difficult demos
to sample, Arbitron says, are young blacks and Hispanics, groups
that have historically proved less interested in participating.

“We already have a number of initiatives in the pipel:ne for
implementation in the first quarter of 2008 that we believe will
improve the performance of our PPM samplzs,” Morr's said
in his statement. “Our intention is to expand significantly this
list of improvement initiatives by working closely with cus-
tomers, induslry organizations and community groups

Berole AN e

Latin and urban stations took a ratings hit when Arbitron
issued its initial PPM results for New York ttis fall.

DIARY SURVEY PRE-CURRENCY PFPM

RANK _ STATION FORMAT  RANK_STATION FORMAT
1. WBLS Adult R&B 1. WHTZ Top 40
2. WHTZ Topd0 2. WLTW  AdultContemporary
3. WRKS Adult R&B 3. WAXQ  (lassicRock
4. WSKQ  Topial 4. WCBS-FM Classic Hits
5. WLTW  Adult Contemporary 5. WKTU Rhy-hmic AC
6. WAXQ (ClassicRock 6. WWFS  Adult Contemporary
7. WPAT Latin Pop 7. WSKQ ~ Tropical
8. WCBS-FM ClassicHits 8. WPLJ Adu't Top 40
9. WKTU Riythmic AC 9. WRKS Adult R&B

_10. WQCD SmoothJazz . 10. WWPR R&B/Hip-Hop
1. WWFS  AdultContemporary = 11. WFAN Sports
1. WINS News 12. WBLS Acult R&B
13. WWPR R&B/Hip-Hop 13. WQHT ~ Raythmic
13. WQHT Rhythmic 14. WCBS-AM News
13. WFAN Sports 14. WXRK Modern Rock
16. WPLJ Adult Top 40 16. WQCD Smosth Jazz
17. WXRK Modern Rock 17. WINS News
18. WCBS-AM News  18. WABC News/Talk
19. WCAA  Latin Rhythm 19. WPAT Latin Pop

20. WABC News/Talk ~ 20. WCAA Latin Fhythm

Summer 2007: Adults 25-54 October 2007, Adults 23-34
SOURCE: Arbitron. based on average quarter-hour shares
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“We also plan to use the additional time to work closely with
community leaders to review the workings of the Portable Peo-
ple Meter service and to gather their insights as to how we mighi
improve compliance among persons 18-34, including ethnic
young adults, across the diverse communities of New York, Los
Angeles, Chicago and subsequent markets,” he added.

WBLS GM Deon Levingston is among those who believe sain-
ples need to be improved. “Arbitron does a great job of sampling
over the age of 45,” he said before Arbitron announced it L.ad
pushed back the PPM launch. “But they’ve consistently done a
horrible job of sampling people 18-24 and 25-34. There are over
3 million African Americans in New York, and the [number of
people being elecironically monitored] is 600. I have no icea
where those 600 people are or what their listening patterns are
as far as where they work, what they do, how they cansume radin.”

An Arbitron spokesman says the number of African Amer-
icans in the PPM survey is a statistically correct reflection on
the New York popu_ation. And while Arbitron admits that, in
some markets, sample sizes of certain demographics have been
below target levals and it is working on increasing those sam-
ples, the compa~y bzlieves the ratings data is accurate.

“Arbitron’s role is to provide valid estimates of audience size
and composition for radio,” Morris said recently. “With random
sampling as the basic research platform for mezsuring, there
is never ‘perfect’ measurement, which is why the Media Rating
Council mandates that the data are always to be described by
suppliers like Arbitron as ‘estimates.” ”

(The fact that -he MRC has accredited only Arbitron’s Hous-
ton ratings is another bone of contention for broadcasters. The
company has completed an MRC audit for Philadelphiaand is
in the process of completing one for New York, but the MRC
has not yet announced accreditation for those markets. Sone
broadcasters believe the PPM should not become currency in
those markets witho.it MRC accreditation.)

Another concern that Arbitron seeks to rectify with the PPM—
one that broadcasters have known about for years—involves
“voting.” Faced with trying lo recall exactly which stations they
listened to and when. some diarykeepers are known to simply
credit their favorite stution. Voting is not necessatily unique to
any particular format, but urban listeners have proved partic-
ularly loyal to their favorites. With electronic measurement in
place, stations that received high ratings under the diary sys-
tem could potentiallv find out that they don't have the lurg=
numbers of listeners they thought they had.

DATA IN DETAIL

Some broadcasters facing the PPM switch believe the real an-
swer is educating advertisers about the changing metrics. “We
continue to tell ou” customers that the audiences dic not change;
only the measurement changed,” Emmis Radio president Rick
Cummings said before Arbitron opted to postpone PPM meas-
urements in New York, where Emmis owns WRKS and WQHT

PPM data, which is far more detailed than information pro-
vided by diaries, can be beneficial, Cummings believes. “We
can now categorically prove that the only effective way to reach
the tremendous buying power of the African-American con-
sumer is with African-American-targeted stations.”

At the Power of Urban Radio Symposium, held in Septem-
ber in New York, ROI Media Solutions partner Mark O’Neil
tried to dispel a myth that black listeners can be reached effec-
tively by general radio. “Urban radio is the only way to effec-
tively and efficient.y reach urban audiences,” O’Neil said. citing
his analysis of PPM ratings from Philadelphia shewing black
listeners’ extreme loyalty to urban radio.

Monthly PPM results, which are available to subscribers
more quickly than the quarterly diary system, contain hereto-
fore unavailable data including minute-by-minute listening

Ratings
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patterns. The ability to “drill down” into the PPM
data to a granular level allows broadcasters to see
more quickly what station contests or promotions may
spike listening and which fall flat. Ultimately, if they so
choose, programmers can determine which songs positively
or negatively affect listening by tracking which songs listeners
stayed tuned in for and which caused them to switch stations.

The quicker results can also more rapidly signal the suc-
cess of a flip from one radio format to another. When Clear
Channel changed tropical-leaning WUBA Philadelphia to al-
ternative rock WRFF in May, the PPM identified a rapid in-
crease in listeners.

Atthe time, Bob Michaels, former Arbitron VP of radio and
PPM programming services and now head of his own com-
pany, MediaSense, told Billboard’s sister publication Radio &
Records that the quicker read happens in two ways. “First, we
are moving from four quarterly surveys a year to 13, including
the holiday survey period from the middle of December to mid-
January,” he said. “So the detailed information we used to only
get quarterly will now be provided monthly, so you can dig in
and analyze any format change sooner.”

PPM data would ultimately affect certain Billboard charts as
well. As of now Nielsen BDS, which Billboard relies upon for
radio chart numbers, is analyzing the PPM data from the two
active markets, Houston and Philadelphia. BDS will soon apply
itto theaudience-based charts it generates for Billlboard’s use.

Some programmers see definite advantages with the PPM
system. “The one thing I do like about PPM is the cume num-
bers,” WPHI Philadelphia PD Colby Colb said at the 2007 R&R
Convention in September in Charlotte, N.C. “I knew that a lot
of people were listening to our urban stations, and the PPM
shows through cume how many people are really listening.”
Cume, or cumulative audience, is the number of different or
unduplicated persons listening during a specified period.

Other formats could benefit as well. Country stations such
as WXTU Philadelphia have long believed that the format, par-
ticularly in the Northeast, has suffered from what is known as
“phantom cume”—which is to say, from people who listen to
a particularly formatted station, butdon’t, for cultural or other
unknown reasons, acknowledge their listening habits in the
diary method. Once the PPM launched in Philadelphia, WXTU’s
stock rose, making it regularly one of the top five or so cuming
stations in the market.

WBLS PD Vinny Brown, who has reservations about the
PPM’s negative effect on urban and Latino stations, nonethe-
less sees some positives in the service as well. He believes the
PPM “makes radio sexier because it puts us on the same play-
ing field and platform as television.” As noted above, the gran-
ular and more immediate data it provides allows programmers
to quickly determine whether a particular station event had the
desired effect. “How exciting to find out, ‘Did that remote really
work or was that annoying to listeners?” " he says,

Advertising agencies, already familiar with Mielsen’s Par-
sonal Pecple Meter ratings service for TV, believe Arbitron's
Portable People Meater will bring new accountability to radio.
But, like broadcasters, they beliove fine-tuning is needed.

“We neesd to work with Arbitron to get better results be-
cause the meters are better than diaries, and we can't go
backwards," Initiative executive VP of broadcast strategy
Janice Finkel Greene says.

Haorizon Media senior VP/director of research Brad Adgate
says pushing back the PPM rollout was the right thing to do.,
“It's ynfortunate, but not surprising,” he says. "Everyone
agrees diaries are outmoded, Arbitron is trying to make this

-as bulletproof as they can, They're being cautious. There are
billions of dollars riding on this. | think it's a smart move

Bernle Shimkus, director of research at Philadelphia-based
media buying and planning compahy Harmelin Media, says
his clients’ decision-making process hasn't changed much
since the PPM became currency in that market. “Adjustrments
have to be made far the market's new data research meth-
ods, but it's difficult to have success in a marketplace with-
Z2
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- . Agencies Support The PPM, But Want It To Be Right

THE PROGRAMMING CHALLENGE
One long-range question on broadcasters’ minds is
how numbers derived from the PPM will ultimately
affect programming. Levingston says the PPM presents
urban and Hispanic broadcasters with a new challenge. “Do
they disregard what they have done and try to program to their
listeners, to their core?” he asks. “Or do they try to play a game
and now try to become as mass appeal as possible?” Levingston
is adamant his station will not make such a change. “We will
not disregard our community like that, we will not.”

Under the old methodology, diarykeepers were typically cred-
ited with listening to adult R&B stations an average of 11 hours
per week, Clear Channel VP of urban programming Doc Wyn-
ter said at the R&R Convention. “But in the PPM world, [it ap-
pears that those] listening levels were exaggerated, so if you're
in a market that has about six urban stations and several were
ranked in the top 10, now they might be ranked in the top 30,”
he said. “Eventually there’s not going to be a need for as many
urban radio stations, which means {loss of] jobs, and that's ob-
viously a big concern.”

Reggie Rouse, OM for CBS Radio in Atlanta—where the PPM
wor’t be currency for another year—provided a hypothetical
example. “PPM rolls into the market and suddenly we drop
from No. 1 in the 25-54 demographic to No. 7,” he said at the
R&R Convention. “Then advertising agencies will say, ‘Your
ratings have totally dropped, and we’re not going to pay those
rates.” Down the line it’s going to present a challenge.”

From a business point of view, this [change] is incredibly
harmful,” says Frank Flores, VP/market manager for Spanish
Broadcasting System’s New York cluster, who notes that five
Spanish-language radio stations service New York’s Hispanic
population of approximately 5 million. SBS, along with Univi-
sion, are the two biggest networks in Spanish radio.

“Ifthe business changes, maybe we don’t have five stations,”
he says. “Maybe because businessisn’t good, two go away. And
the community has to wake up because this is a big deal. It’s
not only a radio station: It’s their culture, it's their language.”

Flores says SBS is looking for solutions at a corporate level
and will exert political pressure if necessary. The network is
also working with urban stations to find answers. As far as SBS
goes, Flores says, “we’re not flipping anything. We're in the
Spanish-language radio business.”

MEASURING THE METRICS
Some in Latin radio—Flores included—remain skeptical about
the accuracy of the new technology as well.

“We had anticipated some changes, just because there are
always changes when you move from a diary to an electronic
system,” Univision executive VP of corporate research Ceril
Shagrin says. She notes that through the multimedia com-

Arbitron’s new PPM systzm monitors survey participants’
listening habits via a small portable device.

out effectively running a routine schedule on certaim
stations,” he says. "The rankings have always ma
to an extent, but they're not the final word.”
Shimkus knows that broadcasters fear lower PPM rating
will cut Into their bottom line. “Certainly, there'll be pressure
onpricing,” he says, “But the numbers aren't the only thing that
detarmine advertisers trying to negotiate a lower price, People
onour side will always have to try to negotiate the lowest price

for our clients, Just because the numbers have gone down

doesn't mean a station’s audience numbers drop. One thing
we've stressed to clients: The PPM research system is better.

“We're about delivering sales results,” he adds. "PPM al-
lows us do that”

Inthe words of Kathy Crawford, president of local broad-
cast for ad agency Mindshare, "No ane trusts the diary.

“What we nead [s to have clients feel good about radic's
accountability,” she says. "So let's just fix [the PPM] and
move on."” —KT

Additional reporting by Kalty Bachman and Hillary Crosley.
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pany’s experiences with TV ratings, Univision has had ample
experience in dealing with change. (TV ratings giant Nielsen,
a sister company to Billboard, is transitioning to its own Per-
sonal People Meter ratings service and is actually several years
ahead of Arbitron in terms of rollout.)

However, Shagrin says, when those changes are significantly
out of line with expectations, questions arise. “Itall comes down
to samples,” she says. “The measurement tool itself changes
what's being measured.”

Shagrin and Flores agree that Hispanics are undercounted
by the PPM. This has to do, on one hand, with the measure-
ment tool, which picks up exposure to all radio. Naturally, they
believe, there’'s more English-language radio in public spaces
than Spanish. (Diarykeepers might not, for example, credit a
station that they heard while shopping, but the PPM registers
it. With the PPM, Arbitron has begun referring to the metric
previously known as “time spent listening” as “time exposed.”)

“We expected a little higher exposure to English media among
English-speaking Hispanics than the diary would have
recorded,” Shagrin says. Far more troubling, she says, is that
18- to 34-year-olds are the most difficult segment to sample.
Because Hispanic listeners are younger, they turn out to be par-
ticularly undercounted by the PPM, even though Arbitron says
it weighs the sample to account for that underrepresentation.

Univision Radio COO Gary Stone calls electronic measure-
ment “terrific. But the problem is Arbitron is not getting alarge
enough sample, and they’re not able to break it down for Span-
ish-language usage,” he says. “So if a Spanish-dominant per-
son drops out, you have no way of replacing them.”

Stone, Flores and Shagrin all say they’re concerned that Ar-
bitron’s sampling of Hispanics does not take into account, for
example, that those of Dominican origin may not have the same
musical tastes as those of Colombian extraction and thata
change in a panel may significantly alter the results.

“This is not just a Hispanic or urban problem,” Flores says.
“If our numbers are wrong, everyone’s numbers are wrong.
It's a marketwide consideration.”

The concern extends to advertising agencies, which natu-
rally support electronic measurement because it’s perceived to
be more accurate (see story, this page). “But it can’t be accurate
if the sample doesn’t represent your industry,” Shagrin says.
“Everyone wants to support the PPM], but Arbitron has to make
the changes that give us credible currency.”

Working toward advertising rate parity has always been a
struggle for Spanish-language media. But major inroads had
been made in recent years, particularly in light of Spanish radio
and TV’s rising ratings.

Shagrin, for one, says Univision is pleased that Arbitron has
delayed its PPM rollout to New York and other markets. “We en-
courage them to make the necessary changes to reduce bias and
improve the reliability of the data and are willing to work with
Arbitron and the other users of the data to help them suc-

ceed in this effort,” Shagrin says. “We encourage Ar-

bitron to make the same changes in Houston and
Philadelphia, which remain currency in those markets.”
WBLS GM Levingston welcomes the PPM postpone-
rent as well. “I'm glad that Arbitron decided to listen to
: clients and that they’re going to take extra time to ensure
that they have the most accurate system out there for measur-
ing radio,” he says. “That’s beneficial in the long run to all the
radio stations as well as to all of the advertisers.”

And once the PPM does finally go into in effect, some radio
people say they’re looking forward to establishing new param-
eters in tackling programming and connecting with listeners.
“We get to reinvent the wheel in a sense, and that’s exciting,”
Clear Channel WWPR New York PD Helen Little said at the
R&R Convention. “Everybody talks about creativity—well, here’s
your chance to really get creative.”

Adjusting to a new measurement, Univision’s Stone points
out, is not new. In fact, the industry has been adapting to such
changes for years. However, he says, “this is our chance to get
it right the first time rather than dragging it out 15-20 years.
This is their opportunity to step up.” oo

Additional reporting by Katy Bachman, Mike Boyle, Hillary
Crosley and Paul Heine.
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NO PAIN

‘THE BREAKTHROUGH’ BROUGHT MARY J. BLIGE BACK TO THE TOP OF THE CHARTS.
CAN SHE SUSTAIN HER CREATIVE MOMENTUM WITH ‘GROWING PAINS’?

Bringing out a new Mary J. Blige album is a big challenge. @ That’s because Blige, anointed
“the Queen of Hip-Hop Soul” in 1992, is on a 15-year multiplatinum run as one of the most
electric performers in the urban world, with a wide-ranging crossover base that straddles
the R&B, hip-hop, pop and even AC markets. Her last two studjo albums, 2003’s “Love &
Life” and 2005’s “The Breakthrough,” debuted at No. 1 on The Billboard 200. Even last year’s
“Reflections—A Retrospective” opened in the top 10. @ For “Growing Pains,” due Dec. 18
via Geffen, it started in late September with the online release of the single “Just Fine.” In
October and November, Blige completed a whirlwind international promo tour to get audi-
ences ready, and just before Thanksgiving, another new song began appearing in an Apple
ad for iTunes and iPod. & “Each time, we have to think, ‘What do you do to try to make it
special?’ ” Geffen GM Jeff Harleston says. “It’s a challenge every time. You've been to one
mountain top; now you have to go scale another and just keep moving.” B So one-upping
all that and keeping the buzz strong and alive is a unique task Blige and Geffen face as “Grow-
ing Pains” nears release. The Bronx-born singer/songwriter’s ninth album is already stir-
ring things up with the uptempo “Just Fine.” But as far as Blige is concerned, the music is

the key component in maintaining that success.

She says, “I started out with this concept of growing
pains because that's how [ was feeling during the [2007]
Grammys: ‘Am I good enough for this; do | really deserve
all this in my life?” But something in my head said, ‘Yes,
you are. Now you're forced to rapidly grow up in this area
in order to achieve and get the things you want.””

Featuring collaborations with Ne-Yo (who wrote the track
“Fade Away” from a poem by Blige), Timbaland, Akon, the
Dream and Tricky Stewart (the team behind Rihanna’s
“Umbrella”), Bryan-Michael Cox and the Clutch, among
others, “Growing Pains” finds Blige coming to terms with
her success, particularly in the wake of the last album’s
three Grammy Award wins.

It's been a hard-fought battle, through well-chronicled
personal travails in romance and substance addictions, and
coming out victorious has been an adjustment. As she sings
ir. “Just Fine”: “No time for moping around, are you kid-
ding?/No time for negative vibes, 'cause I'm winning.”

“This is just the work to get to that part—where noth-
irg bothers you and nothing is stressing you out,” says

Blige, who also gets help from rapper Ludacris on “Grown
Woman” and adopts herstrident Brook-Lynn alter ego on
the track “Nowhere Fast.” That's where I'm headed and
that's where I am, but there’s a whole other level of that
that [ have to get to. That might take a lifetime, but that’s
where |'m headed.”

Geffen’'s Harleston is confident
that theme will not only resonate
with Blige’s fans but also gave th‘F artist some important
direction for the new album’s songs.

“ “The Breakthrough’ was and is an incredible album.
Where do you go next?” he asks. “You keep moving, you
keep expanding and have fun with it. That’s what I take
away from this album more than anything—here’s Mary
J. Blige showing you the breadth of what she can do.”

Collaborating with Stewart, the Dream and Jazze Pha
on “Just Fine” helped set the tone.

“Itwasn’t presented to me as a complete song initially,”
Blige recalls.“They began to play this keyboard part and
then the drums. Then they explained to me, “We know what

BY GARY GRAFF

you're used to, but you’ll be a part of a whole other party if
you go with this record that we’re about to make.” [ went back
to my room and when | came back the next day, they had the
whole song.

“When I heard the beat, I was like, ‘OK, this is hot. This is
making my body move, and I'm having fun,” ” she continues.
“It sounded like something that needed to be more uplifting
than, ‘Woe is me’ [laughs]. So I tried to make the song about
how [ appreciate the good days | do have and where I'm at right
now, even though 1 still have challenges.”

Harleston says bringing out an album as anxiously awaited
as “Growing Pains” can be just fine for the label, too—Dbut this
year it faces some unexpected obstacles in marketing the re-
lease. Usually, Harleston says, the strategy for Blige revolves
around a combination of strong radio and personal appear-
ances performing on TV. But the writers’ strike has put the talk
and variety shows Blige would perform on in dry-dock, limit-
ing those TV opportunities for her, although Harleston says
Geffen still plans on an aggressive campaign once the strike
is settled.

“It’s challenging to not have the television opportunities
for an artist like Mary,” Harleston says. “But we do have
partnerships and we do have a very strong record, so we're
very optimistic.”

The label is exploring severul other avenues. Radio remains
amajor component, with “Just Fine” already
No. 36 on The Billboard Hot 100 after six
weeks. The song’s Chris Applebaum-directed
video had the rare distinction of debuting simultaneously on
BET, iTunes, MTV and VH1 Oct. 25. Blige performed Nov. 18
at the American Music Awards and Nov. 20 at the Nokia The-
atre in Los Angeles, which Harleston describes as “a celebra-
tion of the completion of her aibum.”

BET executive VP of programrning Stephen Hill says that
Blige “absolutely” remains a core artist for the channel,
which has “Just Fine” in heavy rotation. “Every time she
comes out, our audience anticipates it,” Hill says. After at-
tending Blige’s concert at New York’s Nokia Theatre, Hill
noted how “it was great to see the range of ages that were
there and loving her and digging her. She connects with the
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from >>p36 role, I was mourning for my husband. So I had to
goto dark places in my own life to do that. | remembered mourning
over my cousin when he got killed; I remembered an abusive rela-
tionship. I had to rewind my life to play that role. The songs that
made me go there were Roy Ayers’ “Everybody Loves the Sunshine”
and “Searching.” Those were the songs | was playing heavily when
those events were happening in my life. I really didn’t like to go there,
but I had to [ for the reading]. I kept crying over and over when I was
in the car afterward.

Getting back to music, what plans do you have for your Matri-
arch label?

Matriarch is up and running, and Dave Young will be the first
artist up to bat. You'll be hearing from him soon. He’s got a voice
that's been missing in R&B. It's incredibly soulful: He’s like our
Donny [Hathaway] that we don’t have, our Marvin Gaye, Sam
Cooke, Tyrone Davis . .. He’s an R&B baby from Los Angeles.
He also writes songs. He wrote with me on “The Breakthrough”
album: “No One Will Do,” “Baggage” and “MJB da MVP.”

Interscope Geffen A&M Records chairman
JIMMY IOVINE and MARY .. BLIGE Jan. 11, 2006,
at Blige's surprise birthday party.

Who is at the top of your wish list to still work with?

When and if I do a jazz album, I’d want to work with Anita Baker. [
love her. She’s got to know I’'m a huge fan. There’s also the possibil-
ity that I'd do a gospel album. Everyone always asks that question,
and I believe I would.

Growing up, were gospel and jazz major musical influences?
Not really. It was more whatever was playing in my house. When I
was a little girl, about 4 years old, | remember hearing “Everybody
Loves the Sunshine.” That's the reason why I know who Roy Ayers
is. My father was a musician, a bass player, and he had a band. Asa
kid, you're looking at all this, listening to his band play every song
you're hearing. From his end, it was all about everything from Par-
liament to the Grateful Dead. My mother was the soul chick. She had
everything from Candi Staton and Gladys Knight to Dorothy Moore,
Sam Cooke, Bobby Womack and Otis Redding. She’d be around the
house singing all these songs.

When I was 5 years old, I remember listening to the radio and it
seemed like the only radio stations around were the soft rock radio
stations like WABC and WNBC, where you'd hear Marilyn McCoo
[she breaks into “You Don’t Have to Be a Star”] and “Sara Smile” [by
Hall & Oates], all those kinds of songs.

So I got a mixture of stuff as a child. And as a teenager, hip-hop
hit. I was able then to hang outside, and that’s what was playing all
around like the Sugar Hill Gang [starts mimicking beats]. Then Run-
D.M.C. came, Rakim came, and then just everybody.
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If you could use only one phrase or one word to describe the
evolution of Mary J. Blige the artist, what would that be?
Then: Starting to wake up. Now: Aware [laughs].

Now that you’re aware, what would you do differently if you
were just starting out?

I would probably behave [laughs]. I can't change what I was because
[ didn't know any better. But if I'd have known then what I do now,
I wouldn't have done any of that stupid stuff.

Wouldn’t that have affected your music, given that it’s derived
from your life experiences?

That's true. But you know, showing up 10 hours late for an interview
or not showing up at all? That doesn’t have anything to do with any-
thing. That's just stupidity. I wish I'd done that differently instead of
[in a mimicking voice], “I'm not going. I'm hung over. I'm staying
home” [laughs]. Meanwhile, you've got interviewers and all these
people at photo shoots waiting for you who don’t care about any of
that. They're just there to do their jobs and you don’t show up. And

now you're difficult.

Early on, you were tagged “the Queen of Hip-Hop
Soul.” Do you ever tire of that moniker?

There’s nothing I can do about it because it’s something
I've earned.  would never disrespect it. Hip-hop is not
something that you ultimately hear. It's a culture we grew
up in, and it became us. This is the way we think, walk
and talk. There’s a lot of intelligence in hip-hop.

A person doesn’t have to slump all over, curse or act
stupid to do hip-hop. Look at Erykah Badu, D’Angelo or
Jill Scott. They live in that culture and you can hear it in
their music. It's what others labeled neo-soul, but which
is an extension of hip-hop/soul. Jill Scott carries herself
pretty nice. You can hear in her music those hip-hop in-
fluences. [t's where she comes from in her heart. A Tribe
Called Quest gave us jazz influences. And the Jungle
Brothers was another rap group I loved. If you knew who
they were, then you were really a hip-hopper. They made
you feel good about the culture.

What are your thoughts on the ongoing contro-
versy about rap lyrics?

Honestly, it’s not just a song’s fault or a lyric’s fault.
Parental guidance is very key with everything that's going
on. You can have your child listen to all that, but it's up
to you to say, “Look, that’s what they do, but this is what
you're going to do. You can’t knock or judge them for
what they do. But as your parent, this is what I would like
for you to do, and it’s the right thing to do.” It's society
as a whole that’s the problem. It’s not about a song doing
the killing or making women promiscuous.

So are children in your future?

I have two young stepchildren, who are 8and 9. They are
my children, and I have to nurture them. I don’t have
room or time right now for a baby. At the end of the day . . . I don'’t
know. If it happens, it happens. But right now it’s not something on
my radar.

Do you ever get tired of people asking you to tell your story?
1 never get tired, because for some reason, they're asking. Who knows
why they're asking me? It might not always be because it's their job.
Whatif, out of all those people asking that question, there is one per-
son who needs help? I don’t know which person it is who may be ask-
ing the question. So I have to have the patience to answer it. Apparently,
people still want to know how I did it, how hard was it for me and
how I'm sustaining.

When you first came to prominence, you were called the next
Chaka Khan and Aretha Franklin. How did that make you feel?
If you go back in time and read every Mary J. Blige interview, I would
not accept that. It’s not something I'd be proud to say I am. I've al-
ways given respect to the people who have paved the way for me. But
Chaka Khan is Chaka Khan and Aretha Franklin is Aretha Franklin.
[ can never, ever be them or do what they have done. There’s no “next”
after an Aretha or a Chaka. But I can definitely do what Mary J. Blige
does, and I've been doing what 1 do for years.

Do you want to be singing at age 50 or 60?

I don’t know. That’s up to the people. If they request it, I'll be there.
But I'm not going to force myself into their lives. .

wwWwW americanradiohistorv com

“I don’t want to

sound biased, but 1
would have to say
‘Be Without You!
because it’s near
and dear to me.

It got us both at

a point where we
were making a
breakthrough in
our lives—me
breaking through as
a producer and
getting to the next
level and making a
record like that and
finally being
recognized for my
whole body of work.
We were both going
through points in
our lives where we
needed a
breakthrough.”

—BRYAN-MICHAEL COX,
SONGWRITER/PRODUCER

“‘My Life. [1Us] the

title track from her
second album.
Why? It is one
of the most
melodically and
vocally expressive
recordings 1 have
ever heard. It
encapsulates Mary
J. Blige, her world,
her struggle and her
achievement.”

—~JEFF HARLESTON, GM,

GEFFEN RECORDS

“ ‘I Found My

Everything.’ I love
that song. She sang
it for me at my 60th
birthday party.”
—ELTON JOHN

ARNOLD TURNER/WIREIMAGE CCM
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THOUGH WE’VE BEEN TOGETHER
FOR ONLY THE LAST 20 WEEKS

OF YOUR FIRST 20 YEARS,

WE’RE LOOKING FORWARD TO YOUR NEXT

HAPPY ANNIVERSARY

FROM YOUR NEW FAMILY AT
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Koch Entertainment marks its 20th anniversary this year as a domi-
nant force in the independent music businesss. But for company
founder Michael Koch and his team, earlier milestones brought rea-
sons to celebrate. m In June 2005, Entertainment One—an entertain-
ment distributor operating in the United States, Canada and the United
Kingdom—acquired Koch in a $80 million deal. m Then this past March,
Marwyn Investment Management took a majority ownership in En-
tertainment One. And since then, Entertainment One has acquired
other mowie and video distributors and Koch has been able to acquire
the independent distribution arm of Navarre. & For Michael Koch, the
sale of his company to Entertainment One not only confirmed the value
of his 20-year investment in Koch Entertainment but also guaranteed
his ability to continue building the company. m “The beauty of the deal
was to realize a reward after 20 years of building the company but also
to sell the company in such a way that it doesn’t get messed up,” Koch
says. “Itis 100% intact; nothing has changed and nobody has lost their
job, which is kind of unheard-of when a company is bought. I did the

Koch's strength is evident on The Billboard
200, where somel6 albums this year are cred-
ited to Koch Records as the distributing label.

The mostsuccessful are D] Khaled's “We the
Best” on Terror Vision, which debuted at No.
8in June; Jim Jones’ “Hustler’s P.O.M.E. (Prod-
uct of My Environment)” on Diplomats; and
Unk’s “Beat’'n Down Yo Block” on Big Oomp.
Jones and Unk both debuted on The Billboard
200 and continued to chart this year.

Other acts on The Billboard 200 this year
whose releases were credited to Koch as their
distributing label are Prodigy, Dipset, B.G &
the Chopper City Boyz, Slim Thug, Keith Mur-
ray, Sinéad O'Connor,
ThaDogg Pound, Project
Pat, KRS-One & Marley
Marl, 40 Cal. and Otep.
(Numerous other artist
releases flow through
Koch Entertainment Dis-
tribution but are not cred-
ited to Koch Records as
the distributing label.)

Entertainment One
CEO Darren Throop con-
firms Michael Koch's
view of his company’s
progress. “Since we ac-
quired Koch, they have
gotten bigger and much
better,” he says.

But then, that has been Michael Koch's strat-
egy from the start.

Koch Entertainment, then called Koch Im-
port Services, began as a broker selling CD-
pressing services for the Austrian replication
plant owned by Michael's stepfather, Franz
Koch, who subsequently grew his company into
one of Europe’s leading indies.

Almost immediately, the son saw the op-
portunity in the United States to get into clas-
sical distribution. Once he had a foot in the
door with classical titles, Koch changed the
distribution business model and took prod-
uct on consignment.

“All that matters is getting the product into
the stores and the sell-through,” Koch says.
“We were more aggressive, professional and
dynamic than the competition and soon be-
came the largest classical distributor.

The next revolution “was realizing we could
only go so far as a distributor of classical and
needed pop labels to grow,” Koch says.

have
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‘Since we
acquired
Koch in

2005, they

wve gotten
bigger and

much better.’

-DARREN THROOP
ENTERTAINMENT ONE

deal so the company can live on and become stronger.”

So he went to Shanachie owner Richard
Nevins and said, “Richard, it is very nice to
press your CDs, but | want to distribute your
product too,” Koch recalls

“He laughed at me, but I convinced him by
pointing out that if he signed with me nation-
ally, I would give him more attention than his
regional distributors. | also bought one-third
of his label to cement the commitment, to make
sure that our interests were aligned.”

Nevins recalls: “One of the reasons for
Michael's success is he has these little epipha-
nies from time to time. One day years ago, some
guy comes knocking on the door trying to sell
CD-pressing services to
us, saying he would give
us a good price. Since it
was the early days, we
were paying $3.50a CD,
so [ said, ‘Make my day.
And he did.

Years later, Nevins re-
calls, after Michael
Koch had started his
distribution company,
he remembered how
many CDs Shanachie
pressed, and he “picks
up on the thread to con-
vince me” to sign a dis-
tribution deal.

“l am sure he is al-
ways storing little pieces of information like
that, which helps him to build a nice little em-
pire,” Nevins says. “Before Koch, everything
was regional.” Along the way, Koch “has plenty
of insight, which is why he has been success-
ful,” Nevins says.

Michael Koch recalls, “We bet the ranch on
the Shanachie deal, which turned out good for
them and us. Since then, as a distribution com-
pany, we have always stayed a step ahead in
terms of systems, infrastructure, logistics and
in our business-to-business Web site.”

So the next step was to leverage the distri-
bution company to become a major independ-
ent label, he says.

Koch Records had begun early on as a
classical label in 1990 and started working in
pop music in 1994 with the signing of Amy
Rigby, among others

Since then, the label has evolved to the point
where it typically issues 250 titles per year,

generates annual net continued on >>p46
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CONGRATULATIONS
TO EVERYONE AT

ENTERTAINMENT

FOR 20 YEARS OF
INDEPENDENT SUCCESS!

From your friends and colleagues at
KOCH Entertainment Canada

For more information about KOCH Entertainment Canada visit:

www.aboutkoch.ca www.kochcar.zom

KOCH

Welcome to Nashville.

Thank you
for everything you do.

HOME OF:
Mark Chesnutt. Drew; Davis Band,
Townsend 0'Donnell, Shawn King, Earmen Rasmusen,
Kristina Cornell, Cook & Glenn

www.loftoncreckrecords.com

revenue of $40 million-$50
million and encompasses many genres of mu-
sic. But it is best-known, ironically, for being
atop rap label and a top children’s music label.

“We have had the largest number of independ-
entcharting albums for six years in arow,” Koch
says. That encompasses the years from 2001,
(when Koch tied with TVT) through 2006.

That run began when Koch agreed tc buy the
VelVel assets from Walter Yetnikoffin 1999. That
brought in Bob Frank and gave Koch an interna-
tional structure for licensing the company’s music.

Frank says Koch Records distributes its titles
through JVC in Japan, has re-upped with Uni-
versal in Europe and is signed with Shock in Aus-
tralia. But he adds that “85% of our preduct is
America-centric,” which means the bulk of the
label’s revenue comes from the United States.

After bringing Frank onboard, Michael Koch
made one more talent acquisition that ce-
mented the company’s label stature: the team
that put Relativity on the hip-hop map, Alan
Grunblatt and Cliff Cultreri.

“I was keen on the rap business and had in-
terviewed people and was looking for the right
guy,” who turned out to be Grunblatt and Cul-
treri, Koch says. “It’s always about the people.
I am not a genius or Mr. A&R, but I have an eye
for people.”

That eye extends to starting a Canadian dis-
tribution company with Dominique Zargka in
1995 and hiring Michael Rosenberg in 1987,
who would go on to become president of Koch
Entertainment Distribution.

“We have a diversified group of companies
and divisions, and each contributes to the suc-
cess of the whole,” Koch says.

Indeed, “leadership dictates their success,

from >>p44

46 | BILLBOARD | DECEMBER 3, 2007

Koch Records executive VP/GM ALAN
GRUNBLATT, left, joins VP of crossover
promotiom DEE SONARAM at an album
launch party in New ¥ork.

and Koch is a great, quality independent com-
pany,” Navarre chairman Eric Paulson says. “I
have a lot of respect for Michael, whois a good
leader, and hts team. Michael is a staunch be-
liever in what works in the indie sector, and he
makes sure not to go ctazy in paying for any-
thing; he gives good service and charges for it.”

Likewise, Bar/None owner Glen Morrow says
Koch is “as hard a bargainer as he can be, yet he
has fostered a family environment. He watches
out for his employees and treats them right, and
he has a lot of employees who have been there
for a long time. Consequently, Koch has some
consistencies, year over year.”

The other factor Morrow points to for Koch’s
success is that he has a natural enthusiasm for
analyzing business.

“He would size things up and did it with rel-
ish and pleasure, seeing the pitfalls, but also
be willing to totally throw his hat into the ring
and go for it. He did that often, and it paid off
for him.”

With the support of Marwyn Investment Man-
agement, Entertainment One’s largest share-
holder, Koch is now poised to be a front-runner
in the music industry’s new business model.

That’s the assessment of competitor Tom Sil-
verman, founder of Tommy Boy Records, who
sees the potential if Entertainment One is able
to make additional strategic acquisitions.

“Koch is in a better position than any of the
majors to be in front of the new business,” Sil-
verman says.

“Koch has great distribution; it's unaffiliated
with majors, which could become an advantage
in the future; and the unique thing about Koch
is the way they manage to make imoney with new
music against all odds.” oe

JOHNNY NUNEZ/WIREIMAGE.COM
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AND DYNAMIC

MICHAEL KOCH REFLECTS ON THE CULTURE
AND GROWTH OF KOCH ENTERTAINMENT

Nowadays, most industry executives know Michael Koch as an unre-
lenting business executive who is a tenacious negotiator. As Alliance
Entertainment Corp. president Alan Tuchman once said of the man’s
deal-making abilities, “There is no free lunch there.” m Koch, a native
of Austria, graduated from the University of Innsbruck with a law de-
gree in 1984 and came to the United States in January 1987 to sell the
services of his father’s CD-pressing plant back home. m “I didn’t know
shit,” he recalls of the time when the CD phenomenon had yet to ignite.
® His stepfather, Franz Koch, opened a recording studio in 1975 and in-
advertently got into the record business when a local group of musi-
cians recorded music from his home region, which became a hit with
tourists, with Koch International manufacturing and selling the record.

At 24 and fresh out of law school, Koch set up shop
in New Jersey. “The first thing I did was set up a

From the beginning, Koch recalls, “we required
exclusivity for the U.S. and did a contract. The big

PROFESSIONAL

phone; the second thing 1 did was geta ‘Billboard
International Buyer’s Guide,” ” he says.

Five months later, after hiring Fred Hoefer and
Jim Welsh, who worked for German News and
imported music, among other things, Koch
launched his distribution company in the States.

caich was getting Teldec, which was a huge clas-
sical label at the time, onboard.

But around Christmas of 1987 Koch found out
he would have the label for only a year because
Warner was buying it. “It had been hush-hush,
and when [ saw it | said, continued on >>p50
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Koch Entertainment founder
MICHAEL KOCH outside the
company’s headquarters in
Port Washington, N.Y.

Congratulations

KOCH
ENTERTAINMENT

-ON

20 years of excellence
in the music industry

The Law Offices of
Daniel J. Aaron, P.C.
437 Madison Ave., 4" Floor
New York, NY 10022
212-684-4466
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HAPPY ANNIVERSARY KOCH

Congratulations to the KOCH Entertainment Family on their
twe-decades of stccess...here’s to the future and teyend!

Cleopatra Records
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{1041 SANTA MONICA BLVD.2703
LOS ANGELES, CALIFOANIA 90025
CLEOPATRA www.CleopatraRecords.som \

For a copy of our cataloy, please visit

ENTERTAINMENT
.cleonalrarecoms.cq

PeARL LEE and DeNnNIS M. HEDLUND
of

KuLTur INTERNATIONAL FiLMs
congratulate

KOCH ENTERTAINMENT

on their 20th Anniversary of industry quality and excellence.

With special thanks and appreciation
to all at

KOCH CANADA

for their exceptional efforts on our behalf.

from >>p48 ‘Shit, this was my Christ-
mas present.” ” But Koch soon landed a dis-
tribution deal for Chandos, the prominent
classical label from the United Kingdom.

In one year, 1987, Koch recalls, “We started
as a CD-pressing broker, then did imports and
became a distributor, and then talked labels
into the consignment model,” he recalls. And
Koch that year hired Michael Rosenberg, now
president of Koch Entertainment Distribution.

Soon, Koch was distinguishing itself among
classical distributors. “We moved units, were
professional and dynamic,” Koch says, “but
classical was too small, so the next revolution
for the company was to
get into pop labels.”

In 1990, Koch con-
vinced Shanachie, a CD-
pressing client, to signa
distribution deal. It took
effectJan. 1,1991. [t was
the first time thata non-
classical label signed an
exclusive national distri-
bution deal, and marked
the beginning of the end
of regional distribution.

Since then, Koch has
built a $175 million
company and Koch En-
tertainment Distribu-
tion is regarded as the
largest indie not affiliated with a major. In ad-
dition, Koch Records has a diverse roster and
is a leader in the rap and children’s genres.

In 2005, Koch sold his company—eventu-
ally realizing about $80 million—to Enter-
tainment One, which in turn was moved from
the Toronto Stock Exchange to the London
Stock Exchange’s Alternative Investment Mar-
ket by its largest shareholder, Marwyn Invest-
ment Management. Koch remains CEO of
Koch Entertainment.

‘M

been

sSuppo

What role did your stepfather play in build-
ing the company?

Without him, I would not even be in the music
business. I saw him build his company in Aus-
tria from scratch when 1 was growing up and
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stepfast,her
has always

most
important
mentor and

—MICHAEL KOCH

when [ decided to come to America to try and
do the same, his initial help was instrumen-
tal in getting the company off the ground. He
has always been my most important mentor
and supporter.

How do you see the independent distribu-
tion landscape right now?

If you exclude major-owned companies like
[Alternative Distribution Alliance] and RED
and look at it in terms of real indie distribu-
tion, we are the 800-pound gorilla, and then
there is a big gap [between Koch and others].

What about Fontana?
Universal Music Group
executives privately
claim that company is
doing $100 million in
annual sales.

Maybe they mean they
are doing $100 million in
wishful thinking. But if
you include them, ADA
and RED, the indie dis-
tribution sector is vi-
brant. In fact, it lends
itself more to the new en-
vironment of selling less
units per title than major-
label distribution does.
Indies are better-geared
toward taking a title from a smaller sales base
to a higher level.

1105 4

rter.’

But a lot of people are predicting consolida-
tion for the smallerindependent distributors,
which nowadays—with the exception of Se-
lect-O-Hits and Allegro—is all the rest of them.
There may be some consolidation, but there
will always be small indie distributors. They
play a role for small labels and operate with a
very low cost structure so they can survive.

How will the decline of physical product af-
fect Koch?

Again, the physical world is declining but as
an independent distributor you can still grow.

The decline of the continued on >>p52

JOAN BAEZ visited with Koch Records
president BOB FRANK during a tour to
promote her Koch album ‘Dark Chords
on a Big Guitar.’

COURTESY OF KOCH ENTERTAINMENT
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from >>p50 CD affects the majors more
than us. The majors are shrinking; Koch is
still growing. So while the pie is getting
smaller, our slice is getting bigger.

But you have more invested in the physical
world than the majors do.

That is true. We are the only real distribu-
tor left, from shipping to marketing and
even, unfortunately, processing returns—
we do it all, from soup to nuts. And I am
very happy about this. It gives us a much
higher degree of control and we can bring
something to market faster than anyone
else. Weare still investing in our warehouse,
buying more automation.

Do you see the future as digital only?

_/

~4
No, it will be growing and at sone point it will
be thelion’s share, but we believe physical will
always be a factor. What share il will be in five
or 10 years nobody knows, but it will still play
an important role. The majors have given up
on physical way too soon. In their head, they
are already leaving it behind and jumpinginto
the digital world. All of them have gotten rid
of their manufacturing and fulfillment facili-
ties, and it also seems they have all given up

on trying io get a physical format that is pro-
tected, which is disconcerting.

How can anyone pursue a protected phys-
ical disc after the DualDisc fiasco?

We are not the ones to do it; we don’t have the
resources. The big guys have millions of dol-
lars in copyrights to protect but they don’t seem
to be putiing much thoughtinto that. After the
Strategic Digital Marketing Initiative [to estab-
lish a copy-protected physical format] met every
month for seven years and we got nothing, and
then you add on another eight years of noth-
ing, it is puzzling.

What else can the industry do to deal with
declining CD sales?

We need to add more value to the CD and pro-
vide a bigger consumer experience than we are
now. We like what Warner did with Linkin Park
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and the music video interactive [ format]; that
is a step in the right direction.

So then what’s your view on digital rights
management?

It is two different worlds. In the physical world
we should have a format that is copy-protected.
But we don’t subscribe to digital rights manage-
ment. We gave our music to eMusic on day one.
In digital, you are dealing with track downloads,
which are small digital files and if you can’t move
them around easily, you will lose sales because
you can’t compete with peer-to-peer [file trad-
ing] and free. So why devalue the file by making
it more restrictive when the alternative is free
and easy?

What do you think of industry’s current infat-

rg

Koch Records urban promotion VP
SHADOW STOKES, left, hangs out
with DJ KHALED, center, and BUGGA
D. GOVANAH at a Miami label party.

uation withthe 360-degree business model?
It's desperation and it's wishful thinking. It's
notgoing to happen. It's just like the marriage
of hardware and software. What did that do for
Sony? Nothing. If anything it made them lose
outon their Walkman monopoly and then they
lost out on the MP3 world too, which is why
Apple had to do it.

Now, to put all these things together—a
management company, a record company
and a merchandising company—to hold
their position in the marketplace is ludi-
crous. It's too uncoordinated, too complex
and not parallel.

While there will be the occasional Robbie
Williams deal, that’s not the reality of how
these artists work. They won’t give up every-
thing to one company unless they get an in-
sane amount of money, which means the
company ends up holding the short end of
the stick.

If we are moving to an industry that is sell-
ing less music, if anything the artist will hold
on more tightly to other income streams.

We are all just going to have to live with an
industry where the economics are smaller than
what they were in the industry’s heyday.

And if you can’t work with that, then you
better get out of the business.

—Ed Christman

NTERTAINMENT
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audience. She has a relationship and a bond that’s really L n-
like any artist out there.

Hill adds that while changing an artist’s look and coutu-e,
as Blige does in the “Just Fine” video, can be risky, it se=ras
to be a plus with the singer’s fans. “What [ love abou- it is her
consistency in exposing a new style whenever sh= do=c a
video,” he says. “It may be a hairstyle or a style of dress, abig
hat, whatever. It's always interesting and fun.”

Some partnerships will also help Blige and Geffer lauach
“Growing Pains.” The singer is continuing her relationsh p
with Chevrolet that will include broadcast and Internet ads ard
at least one print campaign for the new version of the carmakar’s
Malibu—which incorporates a lyric from “Just Fine” (“I like
what [ see when I’m looking at me when I’'m walking sast the
mirror”). Blige also plans to maintain her relationship vith the
NFL, which will place her music, and possibly the singer ker-
self, into game broadcasts during December and January.

The Apple campaign, which features “Work That,” should
drive sales from the get-go. By comparison, digital cowr
loads of Feist’s “1, 2, 3, 4,” which appeared in an earl-fal
iPod ad, soared from 6,800 to 128,000 in its first three weeks
of exposure, according to Nielsen SoundScan.

Blige will also embark on a short promotional tour
starting the second week of December, visiting Los
Angeles, New York, Chicago, Atlanta, Philadelphia,
Washington, D.C., and possibly San Francisco. She’ll
visit radio stations and “try to have a special event,”
such as an appearance or performance, “in each of
the markets,” according to Harleston

Blige's Web site has been redesigned to sup-
port “Growing Pains,” and Geffen is lining up
some online promotions, including program .
ming with AOL and Yahoo that Harleston says ] { oD
will be “alittle sexier than a standard ‘Sessions’ ) (OAD) )
kind of performance . . . We’'ll make sure
she’s very present in the digital retail
space.” Geffen is also working on plans
for “exclusive content for various retail-
ers,” both terrestrial and Internet-based.

There's also a “huge international com-

&

)
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ponent” in the “Growing Pains” marketing strategy,
Harleston says. Blige went to Africa in mid-October
fora series of dates, having gone to South Africa last
year to help open the Oprah Winfrey Leadership
Academy for Girls there and being “really taken by
the experience.” She also went to Europe and briefly
returned to the United States before a two-week tour
of Japan in early November, “a territory where she
historically has had great support but never spent
much time.”

In Europe, “The Break-
through” went top 10 in
Switzerland, while the
single “Be Without You”
achieved the same dis-
tinction in Switzerland
and Holland.

“I'm probably in the
best shape that I've ever
been in in my life,” says
Blige, whose stamina will
surely be tested in the run-
up to the new album. “I'm
really healthy. I make sure
I'm not stressed out over
alot of things.”

Blige is also expected to hit Europe in December,
and Andrea Nelson Meigs, her talentagentat ICM,
says she’s looking to fit in feature film work in first-
quarter 2008. Blige has appeared on such TV shows
as “The Jamie Foxx Show,” “Ghost Whisperer,” “En-
tourage” and “America’s Next Top Model,” and she’s
long been linked to a Nina Simone biopic.

“There’s a lot that’s pending,” Meigs says, “and
alot of things that she’s been offered that she’s not
going to be able to do. The challenge is juggling two
careers with the window of potentially one movie a
year, which makes it a nice little dance to figure out

THE BILLBOARD 200

Mary J. Blige has been one of the most consistent sellers in R&B in the
past 15-plus years, but after dipping below platinum with 2003’s “Love &
Life,” she enjoyed a huge uptick with 2005’s “The Breakthrough,” which
is now just shy of 3 million copies.

[t has sold 90.000 copies.

Do 1 really
deserve all
this in my life?
Something
in my
said, “Yes.”’

—MARY J. BLIGE

SOURCE: The 8illboard 200 through the Dec. 8 chart_Sales through the week ending Nov, 18,
according to Nielsen SgundScan. Blige's 2002 remix EP, “Dance for Me,” is not included below.

what it will be in terms of capitalizing on her inter-
ests and audience.”

On top of all this, Blige is also operating her own
label, Matriarch Records. R&B singer Dave
Young—who co-wrote “No One Will Do,” “Bag-
gage” and “M]B Da MVP” on “The Break-
through”—is slated to be the imprint’s first release,
though a date has not yet been set. “He’s got a voice
that’s been missing in R&B,” Blige says. “It’s in-
credibly soulful: He’s like our Donny [Hathaway]
that we don’t have, our
Marvin Gaye, Sam Cooke,
Tyrone Davis.”

More than anything,
however, she’s anxious to
get her “Growing Pains”
out to the public and con-
tinue what Blige says has
been a career-long dia-
logue with her audience.

“My fans are like
shrinks for me,” Blige
says. “Any time a person
listens to you, they're
helping you, and there’s
5 million people out

there listening to me. I'm like, “Wow, thank y’all

head

for listening.’

“So I help them and they help me, and we all help
each other. I'm just happy they’re happy. All they
want to know is that somebody out here understands
their pain, their joy or whatever they're dealing with,
and I'm so glad they can do that with me.” .o
Additional reporting by Jim Bessman and
Gail Mitchell.

For more Mary J. including a full Q&A, see page 29.

ABOVE: MARY J. BLIGE on the mic in a new iTunes TV commercial,
which features her song ‘Work That.” BELOW: Blige and BELLIOTT YAMIN
belt it out during the 2006 season finale of Fox’s ‘American Idol.

2,18,000 4 1,865,000 ¥

USs.Sales: | 3,223,000 492,000 2,718,000 2,740,000 523,000
Debut: 59 194 1 2 2
Debut Date: 8/15/1992 12/25/1993 12/11/1994 51011997 8/15/1998 9/4/1999
The Biliboard 200
Peak: 6 1 ?
The Billboard 200 == 1 -
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“No More Drama (2002)”
MC

ABOVE MIDDLE: RAY MICKSHAW/WIREIMAGE.COM, MICHAEL CAUFILED/WIREIMAGE.COM
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Interscope Geffen A&M Congratulates Mary J B‘ige, the Woman, the Artist, the |n5piration, the lcon,
for her tremendous career and the release of her extraordinary new album GROWING PAINS
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We congratulate

Six-Time Grammy Award Winner and The Queen of RGB
on Her New Album  GTOWING Pains”
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WITHHER NEW ALBUM DUE, BLIGE’S ADMIRERS LOOK BACK AT HER PATH TO STARDOM

Expectations are high for Mary J. Blige’s Dec. 18 release “Grow-
ing Pains,” and if the reverence of her music industry peers is
any indication, she is indeed on top of her game.

“Right now, as far as contemporary music, | would say she’s
the greatest singer out there,” Interscope Geffen A&M Records
chairman Jimmy lovine says. “Her work ethic is extraordinary,
and she’s very clear on what her vision is yet open to a lot of
input, which is also extraordinary.”

Other illustrious Blige associates offer variations on
lovine’s theme.

“She’s the most evolved and most significant singer of pop-
uilar music today,” Geffen Records chairman Ron Fair says.
“Her appeal is universal, and the combination of this God-given
vdice and the realness of how she interprets a song puts her in
an unparalleled category.”

Christopher Hicks plays an important A&R role for Blige as
CEO of Noontime Music, as well as being senior VP/head of
urban music at Warner/Chappell Music and senior VP of urban
music at Atlantic Records. He echoes Fair’s opinion: “Without
sounding too over the top, she’s probably the hardest-working
artist I've ever been in contact with. She makes everything you
give her much better-—and she’s a living icon, yet still the most
humble person to work with, who makes the job not a job but

an event. | kid you not.” g

And then there’s Elton John.

“I've been a fan since her first album,
when she was a really rough hip-hop
artist and something struck a chord
with me,” John says. “Her voice, for
starters, was an amazing instruiment, but there was some-
thing about her. I followed the interviews and she really was
an angry girl—but something fascinated me about her. And
then | met her and she was so shy, and ! fell in love with her
the moment [ met her.”

Perhaps producer Terry Lewis points lo the essence of Blige:
“She does everything from her heart—with passion.

“She’s an incredible workaholic, Lewis continues. “She’s a
doer, not a talker, and always has an incredible conceptand un-
derstanding of who she is and who she’s been and who she’s
becoming—and that’s really important, too.”

Hence Blige’s new album, “Growing Pains,” the much-
anticipated follow-up to her blockbuster 2005 album
“The Breakthrough.”

The Bronx-born Blige has been progressing in all facets of
her extraordinary career since it began in 1989. That’s when
she signed to Andre Harrell’s Uptown Records after label ex-

www americanradiohictorv com

BY JIM BESSMAN

ecutives heard her cover of Anita Baker’s “Rap-
ture,” which she recorded on a karaoke ma-
chine at a local shopping mall.

At first she sang backup for such local label
artists as Father MC. But former intern and
budding A&R executive Sean “Pufty” Combs
took a liking to her and extensively shaped her 1992 debut album
“What's the 411?” from the production and songwriting sides.

“She burst on the scene,” Geffen GM Jeff Harleston says,
“and what made her so unique at the time, and what [ would
say contributes to her continued vitality, is creatively she was
the first R&B singer to sing over what were considered to be
hip-hop tracks, instead of [singing] smoothed-out R&B, which
she does as well.”

It was also a huge hit commercially, Harleston adds, “in-
stantly connecting with fans because of her realism: She always
says it exactly the way it is and has continued to do so musically
and when she speaks.”

“What’s the 411?” earned Blige Soul Train Awards for best
new artist and best R&B album, female. Its 1994 follow-up, “My
Life,” took the Soul Train Lady of Soul Award and album of the
year by a solo female artist, as well as Billboard’s R&B album of
the year honor. continued on >>p31
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Dear [Tlary,

It is a privilege
and an honor

to be a part

0f your wonderful
career and life.

Allen Grubman Kenny Meiselas Sonya Guardo [
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JOHNNY NUNEZ/WIREIMAGE.COM

From left; BRYAN-MICHAEL
COX, KENDU ISAACS, MARY J.
BLIGE and JOHNTA AUSTIN in
September 2006 at New York's
Right Track Studios.

Billboard asked Mary J. Blige’s collabcrators
and industry colleagues to tell us their fa-
vorite Blige song and what makes it special.

from >>pXX “In many re-
spects, it was her deepest, darkest
record, but it did equally well, some-
where between 2 [million] and 3 mil-
lion copies,” Harleston says of the
Combs-guided project. “Andre [Har-
rell] had crowned her ‘the queen of
hip-hop soul’ and it stuck and really
applied, but this really established her
as an R&B singer.”

So respected was Blige by now that
Babyface included her among the likes
of R&B divas Whitney Houston,
Chaka Khan and Aretha Franklin on
the 1995 “Waiting to Exhale” sound-
track, which yielded one of her biggest
pop hits in the Grammy Award-nom-
inated “Not Gon’ Cry.”

“She was crossing over from R&B to
pop, and all the while, her profile was
growing,” Harleston says. “People were
really reaching out to her.”

She shared a Grammy the following
year for best rap performance by a duo
or group for her duet with Method Man
on “I'll Be There for You/You're All I
Need to Get By.”

“She collaborated with rappers on
her early records and in ‘My Life,’ then
she graduated to ‘Share My World’ and
grew even more,” Harleston says, re-
ferring to Blige’s 1997 MCA release.

After her live album “The Tour” in
1998, “Mary” followed in 1999, garner-
ing a Soul Train Music Award for best
R&B/soul album, female and Soul Train
Lady of Soul Awards for R&B/soul
album of the year, solo and R&B/soul
or rap song of the year (for “All That I
Can Say,” which was produced by and
featured Lauryn Hill).

“She had always written some, but
with ‘Mary,” she really started writing

PRIDE AND
PREJISICE

Mary J. Blige Reveals Which Of
Her Songs Are Closest To Her Heart

Every artist has favorite songs that define his or her
career, and Mary J. Blige is no exception. Among
her faves in a string of chart hits dating back to 1992
are “Love No Limit” and “My Life.” However, four
other titles immediately came to mind when Blige
was asked which songs mean the most to her:

‘YOU REMIND ME’ (FROM 1992’S
‘WHAT’S THE 411?°)

“All |l ever wanted to do was sing. | know this
song doesn’t have a lot of heavy content. But this
was one of the first songs | wrote, so | call it my
first baby, my first child. It makes me feel weird
when | hearit. . . that song came out of me
getting arecord deal because of my singingin a
little singing booth at a galleria mall.”

‘BE HAPPY’ (1994°S ‘MY LIFE’)
“At that point, | wanted to really, really be happy
because | needed to make a choice between life
and death. And | didn’t even realize | was writing
that song as a choice between life and death
until later in my life. The lyrics underscore that
life can be what you make it. This is definitely an
important song for me.”

‘NO MORE DRAMA’ (20071°S
‘NO MORE DRAMA’)
“| didn’t physically write this song, but it feels
like | wrote it. It was what my entire life was. |
was just tired, tired, tired of hurting so bad.”

‘BE WITHOUT YOU’ (2005°’S
‘THE BREAKTHROUGH?)

“The song marks a place where | never thought
| would be: actually singing a beautiful love
song about being with—not without—
someone for the rest of my life.”

—Gail Mitchell

title track was a big record.”

The album earned five Grammy
nominations but no wins. MCA then
reissued the album in January 2002
with additional tracks that included
“He Think I Don’t Know,” which did
win a Grammy.

Blige continued touring and in 2003
appeared on Sting’s “Sacred Love”
album, winning another Grammy the
following year for its duet “Whenever
I Say Your Name.” Her own next album,
“Love & Life,” reunited her with pro-
ducer Combs and was accompanied by
a label change to Geffen.

“It was the dip in her career,”
Harleston says. “It sold just a million,
which is still significant, but was per-
ceived as not her greatest work . . . [but]
it was still Mary.”

Now with new management in hus-
band Kendu Isaacs—himself a musi-
cian/songwriter who was heavily
involved in the creative process—she
returned to the studio, emerging with
the aptly titled “The Breakthrough” in
2005. Her seventh studio album was
produced by a team of luminaries in-
cluding Bryan-Michael Cox, Rodney
Jerkins, will.i.am, Jam & Lewis, Dre &
Vidal, Johnta Austin and Raphael
Saadiq. It topped the charts and yielded
her second No. 1 pop hit in “Be With-
out You” and won three Grammys out
of eight nominations.

On the eve of the release of “Grow-
ing Pains,” Andrea Nelson Meigs,
Blige's talent agent at ICM, notes that
with her immense following and com-
ing off the success of her last album,
Blige is perfectly positioned for a break-
through of another sort.

“People see her as every girl’s girl,

Quotes compiled by Jim Bessman.

“‘No More Drama.’
It's her ‘Stairway
to Heaven,’ her
‘Born to Run.’ The
song of hers that
encompasses all the
emotions in her life
that her audience
relates to.

—JIMMY IOVINE, CHAIRMAN,
INTERSCOPE GEFFEN
A&M RECORDS

“I'm an in-depth
Mary J. Blige fan.
and she did ‘You
Gotta Believe' on
‘My Life." Musi¢
is a time stamp,
and I was at an
interesting point
in my life then
and it stuck with
me. Even though
it was never a
single. it’s definitely
my favorite.”

—CHRISTOPHER HICKS,
SENIOR VP OF A&R AND

HEAD OF URBAN MUSIC,
WARNER/CHAPPELL

* ‘What's the 4117
‘Cause as a
producer, she
captures the

more and was much more involved in the A&R assembly and pro-
duction,” Harleston says. “She collaborated with Elton John on
‘Deep Inside,” which sampled ‘Bennie and the Jets’ and took her
in another direction.”

Then in 2001 came “No More Drama,” which debuted at No. 1and
went triple-platinum.

“Everything else had been atleast double-platinum,” Harleston
says. “But this was really a peak for her in the sense that she was
even more involved in assembling and producing. Dr. Dre gave
her the ‘Family Affair,” track, and she and her brother wrote to it
and created her first No. 1 pop hit, and she rolled with it and the
album sold 5 million worldwide, cracking her overseas. And the

every woman’s woman,” Meigs says. “Everyone can relate to her: She
speaks openly of her upsand downs, and her career and personal life
crosses color and gender and, frankly, age, because she has a huge
younger audience as well as a more mature one.”

To top it off, Blige has partnered with MAC Cosmetics on the AIDS
awareness and fund-raising Viva Glam campaign, and she has been
honored for community activism with Rock the Vote’s Patrick Lip-
pert Award.

“She’s continued to evolve,” Harleston says. “She sets a creative
direction on everything she does, which allows her to sing from a
certain place that drives home the realism, which is the big factor in
why she’s still so relevant.” .

www.americanradiohistorv.com

true essence of
everyday life.”
—WYCLEF JEAN
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MARY J. BLIGE TALKS TO
BILLBOARD ABOUT GAINING
SELF-AWARENESS THROUGH
GROWING PAINS

BY GAIL MITCHELL

Everyone loves a good comeback story. And this time last year, Mary
J. Blige was the central character in her own inspiring fable.

The husky-voiced Queen of Hip-Hop Soul was just days away from
a career-crowning achievement: the artist with the most Grammy
Award nominations {eight) for her 2005 studio
album, “The Breakthrough.” The aptly titled re-
lease, featuring the mega-hit “Be Without You,”
musically symbolized Blige’s hard-won, years-
long fight against the personal demons—a trou-
bled childhood, drug addiction, an abusive
relationship—that fueled the raw, painful hon-
esty of her fan-winning artistry.

On the eve of flying to South Africa to begin
promoting her December follow-up album,
“Growing Pains,” an ever-frank Blige shared her
perspective on life after “The Breakthrough.”

When you were recording “The Break-
through,” did you get a sixth sense that it was
going to be the album?

Yes, | knew exactly what I had and that every-
thing was going to work out because I had done
the work. I had separated myself from depend-
ing on other people; my husband and I just de-
pended on each other and on God. We just rocked
out. It was us: back to back, laughing and fight-
ing [laughs], and that’s how we're doing this one.
As many people as want to get involved now,
we're like, “OK, that's cool. You can get involved.”
But at the end of the day, we're going to be the
ones to do the rest of the work on this album.

Was it more or less intimidating going back
into the studio after the success of “The
Breakthrough?”

We were coming out of a valley, so to speak, with
“The Breakthrough.” Everyone had run away and
turned their backs on us. And that was cool. We
love them still, and we forgive them. But it's been
easier doing “Growing Pains” because now you
don’t have anything to try to conquer. It’s like
you've accomplished everything you set out to do.
You’'ve done the hard work to be where you are.
Now, though, you've got to work harder to deliver based on that con-
fidence. Not that [ was lax on anything or taking anything for granted
because “The Breakthrough” did so well. I worked just as hard, maybe
even harder, on this album.

Talk about your recording process.
I have to come from a place of honesty within myself. Not from a
place that everyone is expecting to hear, like something already on
the radio. 1 can’t duplicate what everyone else is doing. That’s almost
like I’'m comparing myselfto other people, and [ don’tlike to do that.
So I sit and write down where I'm coming from at that time. I start
writing based on my reality, then I pick songs based on my ear and
the reality of what radio sounds like.

So | cross the two worlds with the youth of the situation where
people just want to have a good time and not really listen to any con-
tent. But how do you get them to listen to something with content?
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You give them great music.
They won’t even know they’re listening to content if they’re listen-
ing to great music or great beats. That’s how I go into it.

You went uptempo this time with first single “Just Fine.”
What was your reaction to the song when you first heard it
in the studio?

It wasn’t presented to me as a complete song initially. I had gone
down to Atlanta to work with Tricky [Stewart], Dream and Jazze Pha.
They began to play this keyboard part and then the drums. Then they
explained to me, “We know what you're used to, but you'll be a part
of a whole other party if you go with this record that we’re about lo
make.” I went back to my room and when | came back the next day,

MARY J. BLIGE performs
Oct. 21 at the Grand West
Arena at Grand West Casino
in Cape Town, South Africa.

they had the whole song.

When [ heard the beal, I was like, “OK, this is hot. This is making
my body move, and I'm having fun.” It sounded like something that
needed to be more uplifting than “woe is me” [laughs]. So I tried to
make the song about how I appreciate the good days I do have and
where I'm at right now, even though I still have challenges. But some
of my days are fine. That’s what | wanted to say lyrically. People do
enjoy the good days that they have and where they are in their lives.
If they're asked how they’re doing, most will say, “Just fine. I've got
a job. I've got my health.” So that’s how that song came about.

Among your collaborators on this new project is Ne-Yo.

Ne-Yo is an incredible kid. He nailed everything. I began writing for
this album in February around the time of the Grammys and the
[Academy Award] parties. [ started out with this concept of growing
pains because that’s how I was continued on >>p36
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“I was part of the
production [of “Be
Without You”] that
went on to become
the longest-
running No. 1
on Billboard’s
[R&B/hip-hop]
chart—and that’s.
of course, a major,
major thrill. And I
conducted and
arranged her
performance of it
at the Granumy
Awards: It was a
privilege for a music
guy like myself to
work with an artist
of her stature who
is also the most
disciplined
professional person
I’'ve ever worked
with. To see
somebody with
that level of
suceess worki
that hard and
putting in the hours
and doing the
rehearsals and still
be working like it’s
her first year is an
inspiration.”

—RON FAIR, CHAIRMAN,
GEFFEN RECORDS

“ ‘Real Love.’ This is
Just classie, vintage
Mary. I was in law
school at Duke in
January 1992 and
went to her concert
with a bunch of
friends in Durham.
N.C., and it was a
true highlight of my
law school

experience.”
~ANDREA NELSON MEIGS
BLIGE’S AGENT AT
INTERNATIONAL CREATIVE
MANAGEMENT
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THANK YOU FOR THE PRIVILEGE OF
COLLABORATING WITH YOU ON THIS MASTERPIECE.

MANAGEMENT: MARK E. STEWART & JUI ACOSTA-STEWART

[CONTENT]
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CONGRATULATIONS

on this special occasion
celebrating your extraordinary
career and accomplishments.
We have had the pleasure
of working with you since
the beginning and look forward
lo many more years in the future.
We wish you continued success
and the best of everything in life,

you certa z’n{y deserve it!

AraN Havymon
and your friends at

Haymon Events, LLC.
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Dear Mary,

[ am so happy for all of your success. No one
deserves it more. Your drive is inspiring, your
strength is unbreakable, and as far as your
class goes...well darling, your class deserves a
class of its own. I salute you as a queen.
But most of all I am proud to say that I lived in
the time of a giant. I am proud say that I lived
in the time of Mary J. Blige!

Love always,

JOHNTA
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from >>p32 feeling during
the Grammys: “Am I good
enough for this; do I really de-
serve all this in my life?” But
something in my head said,
“Yes, you are. Now you're forced
to rapidly grow up in this area
in order to achieve and get the
things you want.” All this was
inmy poem and everything else
I"d been writing.

I read everything to Ne-Yo. He
came back with not only some
of the words that were in my
poem but with songs that
matched up to where I'm going
and where I'm atin my life. He's
such a sweet man, a gentleman
who respects women. When |
got a chance to sit down with
him and talk. . . you know, men
don’t usually relate to or under-
stand women on that level. He
just totally understood.

You also worked with Timbaland and reunited with Bryan-
Michael Cox and the Clutch. What must a songwriter/producer
bring to the table when working with you?

Writers definitely have to come with something that relates to where
I'm at and where I'm going. It has to be like I'm [the one] writing
when I'm writing with them.

Was any thought given to working again with Dr. Dre?

I'm fiending to work with him again. But he’s recording his new
album, “Detox.” He hasn’t done his own album in a while, so he’s
busy with that. And I understand about doing your own thing. But
I’ll wait for him to do a remix, anything, no problem.

Does your alter ego Brook Lynn from “Enough Cryin” make
another appearance?

She does. She doesn’t have a really great voice. But she actually sings
on this song called “Nowhere Fast,” and she’s really pissed off. She’s
singing for all the women who are in these long relationships and
got all these kids by these men. And the men are walking out. She’s

DYNAMIC
DUETS

Blige’s Take On Her Hitmaking Partners

Usher, Akon, Ludacris and Busta Rhymes are among the guests
due to sing with Mary J. Blige on her new album, “Growing Pains.”

It turns out her favorite artists are just as big of fans of hers as
she is of theirs.

“People will put in calls to my management, saying they
want to work with me,” she says. “What’s strange is that a lot
of these calls are from people whose work | love and
they don’t even know it. So when they call, it’s like,
‘Wow, this is a blessing; a dream come true.' *

Among the duet partners on earlier recordings
who have helped Blige realize her dreams;

LUDACRIS, “Runaway Love”: “Ludacris and
| had a whole lot of chemistry on ‘Runaway
Love.’ The people | choose to work with
like him, George Michael {on Stevie

Wonder’s “As”] and others are not full

of themselves. They don’t have airs
and don’t get on my nerves with
that superstar stuff.”

METHOD MAN, “I'll Be There for
You/You're All | Need to Get By”: “He
is one of my all-time favorite duet
partners. Method Man really cares

about me. I'm like the little sister
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MARY J. BLIGE and SEAN ‘DIDDY' COMBS in October 2001 at a Los Angeles studio to remix
the single ‘No More Drama,” which peaked at No. 15 on The Billboard Hot 100.

telling them, “You ain’t going nowhere till you give me some child
support, love or something.” It’s such a stretch, though, musically.
But hot, lyrically. You have to hear it.

You’re on TV now with a car commercial and have done some
occasional acting in the past. Now that you’ve conquered the
music world, is acting the next frontier?

It's my goal to do more acting if it works for me. I’'m not trying to get
into the film business just because I'm Mary J. Blige. | don’t want to
make a fool of myself with everybody laughing and talking about me
like a dog. I want to get it right [laughs]. A lot of scripts have come
my way. [t’s just about choosing the right one.

I actually went to read for a film role and could have gotten the
part. It was for adirector who, being new himself, didn’'t want to take
achance on a new person. So he wanted to go with a more seasoned
actress. But the feedback 1 got behind the scenes was that | was great
at my reading. So the word is out that I can do this.

Was it a dramatic role?
Yes. [ would have played the part of woman named Linda, whose hus-
land was a crooked cop who gotkilled. Inthe  continued on >>p40

he watches over. This duet was done during a time when we
were having fun and just living any kind of way. But at the end of
the day, Method Man was and is very supportive of Mary J. Blige.”

ARETHA FRANKLIN, “Don’t Waste My Time”: “My mother is
also such a huge fan of hers that | had to bring her to the stu-
dio. She was like a little kid around Aretha [laughs]. But Aretha
is the mother of all of us, and we respect her like that. She is
keautiful, strong and not taking any prisoners. Arethais com-
ing for everything you’ve got.”

CHAKA KHAN, “Disrespectful”: “That’s my dog, let me tell
you. I've loved my Chaka Khan ever since | was a kid. | must
have bought the ‘Ask Rufus’ album at least 20 times because

| would wear it out. | love her because she’s real and speaks
her mind. She also reminds of my mother, because
my mother makes me laugh like that.”

WYCLEF JEAN, “911”: “l don’t think he
knows how funny he is. He’s got this great
sense of humor. He’s like family as well; he
always tells us what’s really going on. And
he’s built to give you some kind of hit.”

% COMMON, “Come Close to Me”: “Oh,

my God. This is another one of my
favorites. Common is really nice,
mannerable, a gentleman.”

U2, “One”: “They’re great people. If |
ever needed them for anything, |
know | could call them. Most people
will say a person can’t be that nice, but
Bono truly is.” —Gail Mitchell

aericanradiohictorv com

*“*No More Drama.’
That was the one
where she finally
summed it all up
and started to turn
her life around,
Kind of where
she started to
acknowledge where
she was and try to
make changes in

her life—to do better

and be better.

It was the sum

of everything

she was going
through, and 1
remember when we
played it and gave
her the concept, she
said, ‘You guys
Know me so well,’
and I think that's
why her delivery of
it is so powerful.”
—TERRY LEWIS, PRODUCER

* ‘Be Happy.” It's

the one that was
probably the most
impactful to me as
far as back when
I thought 1 was
running her fan
club from my
studio. It was the
first single from the
second album—just
a real simple song,
and the formula of
that record was to
take great sample
loops and have her
do her thing over
the top. I liked it
because it’s one of
the first attempts
in her life lyrically
where she could
be happy and feel
better about herself,
when the rest of the
album is sort of
downbeat.”

-JIMMY JAM, PRODUCER

TOP ARNOLD TURNER/WIREIMAGE COM: BOTTOM MICHAEL CAULFIELD ARCHIVE/WIREIMAGE COM
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20 MILLION ALBUMS SOLD . 6-TIME GRAMMY® WINNER

Mary,

; YOU INSPIRE US
y WITH YOUR
; TALENT, DEDICATION AND TRIUMPHANT SPIRIT.

CONGRATULATIONS ON YOUR
CONTINUED SUCCESS!

LOVE,
DOUG
&
THE ENTIRE UNIVERSAL MUSIC GROUP FAMILY

/N

UNIVERSAL
Rl
UNIVERSAL MUSIC GROUP

INTERSCOPE GEFFEN A&M RECORDS | UNIVERSAL MUSIC PUBLISHING GROUP | ISLAND DEF JAM MUSIC GROUP | GEFFEN RECORDS
RONDOR MUSIC INTERMATIONAL | UMG NASHVILLE | UNIVERSAL MOTOWN RECORDS GROUP | UNIVERSAL MUSIC CLASSICS GROUP
JNIVERSAL MUSIC ENTERPRISES | UNIVERSAL MUSIC LATINO | VERVE MUSIC GROUP
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CONTENT MUSIC GROUP

MJ,

| was trying to find the right word to
describe you.

Icon — (noun) \ i-kén \ — One who is the
object of great attention and devotion.

You are truly the very best.

Chris

/

FROM THE OFFICE OF CHRISTOPHER HICKS
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One, a publicly traded company on the London Stock Ex-
change’s Alternative Investment Market, it can now con-
sider catalog acquisitions.

“We know publishing; it's a valuable asset and one of
the few parts of the music industry still growing,” Frank
says. “But a deal has to make sense. We won’t pay a 20-
times multiple NPS,” or net publisher’s share, the amount
of publishing funds remaining after the songwriter has
been paid.

To help grow the Koch Music Publishing company, Frank
says he brought in publishing veteran Michelle Bayer, who
has set up administration deals around the world for Koch,
including Universal Music in Japan, Shock in Australia
and Talpa in Europe. Koch handles its own administra-
tion in the United States.

In doing publishing deals, Koch “wants to be in the busi
ness for the long haul,” Frank says. “We want to be an indie
publishing powerhouse.” —Ed Christman

PATRUCK MALICK, l=ft;-and
GOODIE MOB, right, have
confributed songs to the
Koch pubdlishing catalog.

]

O

ENTERTAINMENT

Cong ratulations to KOCH

8 : on 20 Fantastie Years |
R | ...and many more!!! l
; | From everyone at Adams Press |
2 ,
[ gaaties M
4 G 8 s

KOCH DISTRIBUTION,

HAPPY 20th
ANNIVERSARY

—from your premier source of
cutting edge Japanese cinema.

Animgigo

Congratulations
to everyone at Koch Entertainment.
We have truly enjoyed growing
with you and working with your
Information Technology Department.

CENTRAL PARK
DATA SYSTEMS. INC.

www.centralparkdata.com

[ Sl B —

| ongratulations to
" Koch Entertainment

CERTILMAN BALIN ADLER & HYMAN| LLP
go Merrick AVENUE /| EasT MEapow, NY 11554
] PHONE: 516-2006-7000 FAX: 516-206-7111
| www.certilmanbalin.com

DOUGLAS E. ROWE
ATTORNEY AT LAaw
516-296-7102  drowe @certilmanbalin.com
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ERNIE SCHULTZ
AND

|

J
FNITFRTAINMENT
Congratulate Koch Entertainment

on their 20th Anniversary

CONGRATULATIONS ‘J

Your packaging and distribution partners

GRS
B
Sealed Air

Félicitations
4 Ke&H from

ENTERTAINMENT

Québec!

The largest record retailer in Quebec

ARCHAMBAULT %

® QUEBECOR MEDIA

Ronnie Earfndme Broadeasters

Hope Radic S THE GIFT

XIAN TYSON

Various Artists The Gift: A Tribute to lan Tyson

. HAPPY BIRTHDAY KOCH
D

Ronnie Earl and the Broadcasters Hope Radio

From Your Friends at Stony Plain Records

stonyplainrecords.com

‘ [
| '} ‘
= 2" _-..j_.
s : : : .
KOCH VISION HAS B
DIVERSE OFFERINGS

Koch Entertainment found the
right opportunity to enter the
video business in the United
States in 1999 after the previ-
ous success in the video market
of Koch Entertainment Canada.
Today, Koch Entertainment Dis-
tribution president Michael
Rosenberg also is head of Koch
Vision. The label includes the
imprint Koch Lorber Films and
has a catalog of 400 titles, with
about 130 of them coming from
the latter entity. m Koch also dis-
tributes video labels including
AnimEigo, which has a catalog
of about 130 movies including
Japanese martial arts titles, mil-
itary movies and anime; Pass-
port, which reissues classic TV
comedies and has 300 titles;
DPTV, which has almost 100
titles, mainly special interest
and music DVDs; and about
one dozen new titles from
PBS Soundstage.

“We continue to sign what we
think are up-and-coming video la-
bels, like our deal with Coming
Home Studios,” Koch senior VP
of sales Rob Scarcello says.

Coming Home Studios, based
in Los Angeles, has recorded and
will release Steve Miller’s first con-
cert video. Scarcello labels the video
“phenomenal” because Coming
Home employed more than 100 peo-
ple to capture all ingredients of the
concert, using 21 cameras and record-

35 ASTOR pesfa

ing itin 5.1 stereo.

In addition, two-DVD set “Nickelback
Live at Sturgis” is coming out soon from
Coming Home.

With its growing DVD catalog, the com-
pany now has seven salespeople devoted to
video, which is overseen by VP of video sales
Dan Gurlitz. Rosenberg is in charge of Koch

‘We continue
to sign what
we think are
up-and-coming
video labels,
like Coming
Home
Studios.’

—ROB SCARCELLO

Vision content acquisitions.

While Koch is a growing power in video,
Rosenberg says the company started off slow
in 1999, issuing a licensed “Yoga Zone” video.
Since then, fitness titles have been the label’s
focus and generally branded with Self mag-
azine, although the company also issues
British TV shows on DVD.

Also, Koch Vision is co-producing with Bill
Schwarts a documentary on Philip Pullman’s
“Golden Compass” trilogy, which is being

BOB FRANK AND DANIEI CATULLO: JENNA LYNN/WIREIMAGE COM
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11,1
NOST
TALKED
ABOUT-
THE
MOST
SHOCKED
ABOUT
FILM
OF
OUR

Here’s a how d’you do!
As an English company, we’re the furst to recognise

the value of long term tradition.
But we know 1t results from hard work and attention
to detail. So as Roch notch twenty years, we say. ..

... Jolly well played.

Choose JSP for fine Blues, Rools and Jazz.
All our material is remastered to the highest
possible standards.

RECORDS Visit our websile at www.jsprecords.com

Happy 20th Aaniversary to KQCH !

‘Wish the best of 20 'YEARS ever after !

Blessing from High Note Intl Multi-Media Corp.
The Most Representative Taiwan Independent Record Companies.
Looking for Worldwide disfribution partners of High Note's in-house compilation series.
Genre: Lounge / Chill Out / Electronica / Hip Hop / Nu-Jazz & many more...

Contact: info@hinote.com.tw www.hinote.com.tw

Wit HINOTER

A reissue of ‘La Dolce Viza,’ above, 5 a key success for Kodh Lorber Films while a Les
Paul documentary fromPBS, below, is selling well at mus cal instrumert stores. Kozh
Records president BOB FRANK. insetdeft, celebrates theselease 0° a Szeve Miller
concert DVD with Coming Home Studios gresident DANIEL CATULLO.

made intoa $150 million motion picture. The
first film in the series will open this month.
“We recently produced a series of military doc-
umentary programs called ‘The New Technol-
ogy of War,” branded with Popular Mechanics,
and we have done other deals with Hearst mag-
azines,” Rosenberg says. “Beyond that we have
licensed a bunch of other special-inter=st and

Musician - Inventm"_
Achitect of Rock N Rail

DECEMBER 8, 2007 |

TV programs . . . ‘McLoud’s Daughters’ from
Australia is a hbig success for us,” Rosenberg says.

And musicis a focus for the company. “We
just put out a Les Paul PBS documentary,
which se far has scanned more than 5,000
copies.” Gurlitz says. “This title is an exam-
ple of us patting product wherever we can.
[t's in guitar stores nationally.

Rosenbe1g says that alternate outlets are
impostant due to the deterioration of the ac-
count base. which is a problem for everyone,
not just Koch. “We miss Tower and Musi
cland.” he says. “They were among the best
video accounts.”

That's why such aceounts as Newbury
Comics are “very important to us in music
and now in video.

Meanwhile, Koch Lorber—a joint venture
with Richard Lorber. whois in charge of find-
ing content—mostly focuses on issuing ar
thouse, foreign and classic movies in DVD.
The company also does some theatrical dis-
tribution. One of its titles, the documentary
“The Monetary,” recently opened at the Film
Forum in New York.

Rosenberg reports that Koch Lorber’s
biggest success has been a beautifully, ex-
pensively restored “La Dolce Vita.

While Koch releases videos only on DVD,
Rosenberg says, “Some of our labels have
done Blu-ray and HDTYV formats. As the pric-
ing comes down, we will start to issue titles
on Blu-ray in 2008." Ed Charistman

www.billboard.biz 69
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Congratulations to Koch
from the

three greatest record labels
in the

history of recorded sound.
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TRUE OFIGINAL DU3 THEORY HOOSIER DADLY? TIME TO SHINE SETTING THE SCENE

72 74 75

BY GAIL MITCHEL_

NE Ve’r,Say

cress and Pendergrass. In fact, the new album :ncludes
aso1g, ‘Really Love,” dedicated to Vandross, who was
After Label Switc , HC ar Has - o Jaheimy's ma or musical influence. (It was done with the
Quick H. head Of Next Album % _ g late sing=r s focrer producer, Nat Adderley Jr.) Another track
g ; Iy - features original music from the vaults of legendary Fhiladel-
phia songwriter, producers Gamble & Huff.
“It’s zoing to be real hard to get away from that,” he
says cf th= comparisons. “He’s got that niche: old-school
flavor cver a hip-hop beat. Plus with Luther and now
Gerald Levert gone, he’s the perfect person to fit
into that situation. He can pull off shows
with 50 Cent and Patti LaBelle. And
that's how we’re looking to sell this
record: from 6 to 60.”

Pookie and Atlantic executive VP of urban pro-
motion Morace Landy agree that there are at
least three hit singles on the album. With that
in mind, Pookie says they are planning addi-

tional single releases around two days that have
seen key selling dates for Jaheim in the past:
Jalentine’s Day (2006’s “Ghetto Classics” de-
buted atop The Billboard 200 that day, the
singer’s first No. 1 album) and Mother’s Day.
Noting the long chart run that Atlantic
has had with another label convert, former
Def Jam artist Misiq Soulchild, Landy says,
“We're hoping to have the same success be-
cause this alburn definitely has legs. While
*l‘ﬁ his sweet spot is definitely urban AC, [a-
o heim can hit multiple formats from R&B
to mainstrearn with the way people zre
embracing ‘Never.” ”

Prior to the release of “Never,” a-

heim appeared on the Atlantic
soundtrack to the recent Tyler Perry
film “Why Did I Get Married?,” star-
ring Janet Jackson and Jil: Scott,
among others. Plans are alsc afcot
for Jaheim to move into film. Though
> =% negotiations have stalled owing to tae
writers strike, Jaheim is due to starin a
music business-oriented film through
Paramount based on a true story.
In the meantime, with four alburs
under his belt, Jaheim is intent on ful-
filling his own musical prophecy:
“Anything can happen but, God will-
ing, I see myself doing this for the
next 30 years.” ece

omma se to
daddy’s hous=. And like 3 éadd in t}e waiting room pacing B
and forth, I can’t wait for my Kaby to come out.” § Bhails how
former Warner Bros. art:st Jaheim desc-ibes his segu= to sistes. "
Atlantic Recoxds and the impending release of hlS first pro]ect /
for the label, “Th= Makings of 2 Man” (Dec. 18). “Never,” the i
fast-moving lead single and wedding-aathem-ir.-the-

making, is No. 32 on Bﬂ%boar:l s Hot R&B/Hip-Hop Songs

chart after just seven weexs.

Produced by Daniel Farris o= Earfull Music) Woodworks,
“Never” is one of ceveral first-tirre collaborations for the mul-
tiplatinum singer who alsc procuczd four cuts en the album.
joining longtime Jaheim collabotator KayGee (Nauglkty by Na-
ture) are R. Kelly. Badyface, Kevshia Cole, Ivan Barias and
Carvin Haggins of Kama Productsons {Musiq Soulchild, Jill
Scott) and Jasper Cameron (Nel.y, Christina Aguilerak

“This is what's 50 different abou- ‘Makings’ and my pre-
vious albums,” Jcheim says. “I'm not saying we didn’t
have hit records before. We wer= daing our owr thing
and blessed to do that.” However, A-lant-c chairman/

CEO Craig Kallmen, p-esid=nt Julie Gre2nwald end
others at the label “put their hands or this album,
taking it to another level.”
Manager James “Pookie” Gist addls: “In the past,
Jaheim has always hadice dallads cn his albums. Bu
we never got the oppertunity tc actually get to one o- <
those records, make itz single anz pata visual bekind"'t"What
we'retrying to do this time s ste~ h m ot of the ghettc vibe.”

Signed to Warner Bros. d.visicnt Div.ne Mill in the late '90s,
Jaheim (his™ast name is Hoaglz1ds immediately dr=w com-
parisons to soulft| crooners Teddy Pendergrass and _uther
Vandross with his hot >uttered-runr vecals. That, paired with
his rapper image/dress, spawned tae genre nickname “thug
R&B” and three alburr s chronic ing inner-city life.

The first was 2001’s “Ghetto Love,” featuring the singles
“Could It Be” and “Just in Case.” “hat was followed in 2202 by
“Still Ghetto” (with the hits “Fabuloas” and “Put That Woman
First”) and 2006’s “Ghetto Claszic3” iincluding the singles
“Everytime | Think A>out Her’ ard “Chosen One”). Com-
bined, they have so d mare than 3.Z nrillion copies ‘n the United
States, according to Nieiser SouadScan

Pookie is quick to point sut t=at the album bolds ro left-
field surprises, like a Z02-beats-per-mir ute reccrd, and that
he and Jaheim dor’t mind the continual comparisons t2 Van- JAHEIM

!
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>>>ROSS IN NO
RUSH

Rick Ross has announced
Feb. 19 as the new release
date for his sophomore
album, “Trilla.” The set was
initially slated for Dec. 18
and is the follow-up to his
2006 debut, “Port of
Miami,” via Slip-N-Slide/
Def Jam. The new album’s
first single, “Speedin’ ”
featuring R. Kelly, is No.
79 on Billboard’s Hot
R&B/Hip-Hop Songs
chart this week.

>>>THIS MEANS
WAR

The Black Crowes have
wrapped “Warpaint,” their
first studio album since
2001, and will release it
March 4 via their own
Silver Arrow imprint, with
distribution by
Megaforce/RED. The 11-
track set features the
recording debut of new
guitarist Luther Dickinson
of the North Mississippi
Allstars and keyboardist
Adam MacDougall. All
tracks are Robinson
brothers originals, except
“God’s Got It,” which was
penned by the Rev.
Charlie Jackson.

>>>ROCKIN’ WITH
RAY

New West/Ammal has
secured Ray Davies’
second solo album,
“Working Man’s Cafe,” for
U.S.release. The album,
which has been out since
October internationally,
will arrive stateside Feb.
19. For the New West/
Ammal release, “Cafe” will
be available in standard
form as well as a deluxe
CD/DVD with live
performances and a video
interview. A vinyl editionis
also in the works.

>>>ROAD TO
‘RECOVERY’

Loudon Wainwright Il
and Joe Henry’s
collaboration for the
“Knocked Up” film and
“Strange Weirdos” album
has given birth to another
joint project. Wainwright
told billboard.com that he
and Henry have
completed a second
album together called
“Recovery,” which recasts
songs from Wainwright's
first three albums in full-
band arrangements using
the players who worked
on “Strange Weirdos” and
Henry’s latest release,
“Civilian.”

Reporting by Jonathan
Cohen, Hillary Crosley
and Gary Graff.

BY AYALA BEN-YEHUDA

In Her Own Words

Mexican Reality Show Star Eschews Covers On New CD 5

What's a 21-year-old reality show grad-
uate to do when she’s sold morethan1
million copies of covers albums? If
you'’re Mexican pop star Yuridia, you
pick up a pen and write songs for the
first time in your life. And if you’re Sony
BMG, you make sure they’re hits.

Yuridia Francisca Gaxiola Flores was
the runner-up on the 2005 season of TV
Azteca’s “La Academia” singing com-
petition. Though she came in second,
her two albums of covers sold a com-
bined 1 million copies in Mexico, accord-
ing to record industry trade group Am-
profon—an almost unheard-of feat these
days in a market rife with piracy. in the
United States, those albums shifted
186,000 copies, according to Nielsen
SoundScan, despite almost no stateside
promotion from the artist herself, though
the contest was televised in the States on
the Azteca America network.

Yuridia’s handful of stateside radio
hits includes a feature spot on Victor
Manuelle’s 2006 “Nuestro Amor Se Ha
Vuelto Ayer” and “Como Yo Nadie Te
Ha Amado,” aBon Jovi cover that went
to No. 16 on Billboard’s Hot Latin Songs
chart in February.

Now the pop star, who had a baby last
year, is ready for the next phase in her
career. She co-wrote three songs on
“Entre Mariposas,” her first album of orig-
inal material, due Dec. 4 on Sony BMG.

“Life has given me the opportunity
to go on and do something of my own,
not just covers of songs that have been
made by other artists and have already
been out there,” says Yuridia, who has
done Spanish versions of Robbie Wil-
liams’ “Angel,” Roxette’s “Listen to Your
Heart” and even Billy Joel’s “Piano Man.”
“It's time that | risk it.”

Full of radio-friendly power ballads
and a couple of catchy uptempo num-
bers, “Entre Mariposas” isn’t too big of
a gamble. The album counts on songs
written especially for Yuridia by Sony
BMG’s most successful singer/songwrit-
ers, including Julio Ramirez from the
group Reik, Reyli Barba, llan Chester
and Noel Schajris from Sin Bandera. The
album was produced by Javier
Calderon, who also worked on Yuridia’s
previous two albums.

Single “Ahora Entendi” was co-written
by Mario Domm of the group Camila,
whose latest album has topped the U.S.

)\, TOM FERGUSON tferguson@eu.billboard.com

Latin and Mexican
sales charts. The
single is climbing
the Latin pop air-
play chart, where it
stands at No. 30 this
week.

Sony BMG Mexico/Central America
GM Miguel Trujillo says the writing col-
laborations have been worked into the
album’s marketing, from radio to the
CD sticker to spots on TV Azteca.

Trujillo says the success of “Ameri-
can ldol” contestants with albums of
original material shows what can be
done with the right songs. “They haven’t
done covers or things they did in the
show,” Trujillo says of artists like Kelly
Clarkson and Carrie Underwood. “We
felt that people wanted to see that as
well” The key is to use “that platform
and keep trying to do great music.”

Yuridia, a single mom, admits a cou-
ple of the songs were inspired by her
life, but “more than just my life, I try to
see what other people are feeling so
that when they listen to the CD, they can
like it and see themselvesinthat song.”

That relatability is a big part of

Yuridia’s appeal, Sony BMG Norte VP
of marketing/A&R Nir Seroussi says.
“Yuridia kind of grew up with the peo-
ple. She’s an idol of the masses.”

The U.S. marketing plan includes the
basics lacking on previous albums-—
Yuridia’s presence on the talk show cir-
cuit, a music video and a concert tour
early next year, though dates have yet
to be announced.

Though she did a limited U.S. tour
with other “La Academia” contestants
in 2005, Yuridia, who spent her teenage
years in Mesa, Ariz., says she relishes
the prospect of gaining new U.S. fans—
and of some day recording in English.
(Her last album did include an English
cover of “The Rose.”)

But for now, the big step is present-
ing original material in Spanish. “Now
that | get to do my own stuff, | don’t
think I’'m going back,” she says.  « -

The Veronicas’ Double Vision

Twins On Top Down Under

Aussie identical twins the Veronicas created double
charthistory in their home markel when single “Hook
Me Up” (Sire/Warner Music) topped the Australian
Recording Industry Assn. chart Nov. 4. Not only was
it their first No. 1, it was the first by an Australian fe-
male duo.

A week later, the act’s sophomore album, also ti-
tled “Hook Me Up,” debuted at No. 2, selling 70,000
units, according to the label. “They’re hotter than
they’ve ever been,” says Warner Music Australia pres-
ident Ed St. John, who expects double-platinum sales
(140,000 units) by Christmas. “They’re the most as-
pirational outfit for teenage girls,” St. John adds.
“With a pop sensibility, but just the right amount of
‘bad girl” attitude.

Jessica and Lisa Origliasso struck a chord with
teen audiences when they arrived on the Aussie chart
scene two years ago. Debut album “The Secret Life
of the Veronicas” (2005) eventually went quadruple-
platinum, shipping 285,000 units.

Having signed to Sire/Warner in 2004 for a re-
ported $2 million advance, the duo based itself in
Los Angeles for 18 months in an attempt to break
the U.S. market. However, “The Secret Life” stalled
at No. 133 on The Billboard 200 following its Febru-
ary 2000 release.

With “Hook Me Up,” St. John says Warner will focus
on European and Asian territories. At present, the
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album is available internationally as an import; over-
seas releases are not yet finalized. A domestic tour
booked through Frontier culminates Dec. 12; overseas
bookings are handled by California-based United
Talent Agency. —Christie Eliezer

LET’S DUET: Eros Ramazzotti has taken his na-
tive llaly and much of Europe by storm with his
double-CD compilation, “E2” (Sony BMG), which
places the best tracks from the pop singer/song-
writer’s 25-year career alongside new recordings
that see him rework several of his hits with celebrity
guests, including Wyclef Jean, Carlos Santana
and Steve Vai. The album rolled out internation-
ally between Oct. 26 and Nov. 19.

The album has shipped “400,000 units in Italy
and a further 700,000 in continental Europe so far,”
Sony BMG Italy international exploitation senior
director Marco Cestoni says. “It made No. 2 on Bill-
board’s European Top 100 chart. When you consider
that it wasn’t released in the United Kingdom [Eu-
rope’s biggest music market], that’s a pretty remark-
able achievement.”

Cestoni adds that the various guest artists’ own
commitments “meant that this was quite a compli-
cated project to develop—it took almost a year.
Among those guests is Ricky Martin, whose duet

with Ramazzotti, “Non Siamo Soli,
topped the FIMI singles chart one
week after its Sept. 21 release. Ra-
5% mazzotti is published by EMI Pub-
lishing; live shows are booked by
Clear Channel in Milan.
—Mark Worden

AS. WARNER BROS

OLGA LARIS: THE VERO!

YURIDIA
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Holiday
GTrooves

Love, Isleys, LaBelle Salute The Season

Course” (Shout Factory). It’s the only ’60s-era
song on the album. Working under co-producer
and Shout Factory VP/A&R Shawn Amos’ “leave
the 'S0s and '60s behind” rule, Love recorded
songs from the *70s and '80s originally done by
a lineup of artists ranging from the Pretenders
to James Brown.

Tracks include “Christmas Wish’” (NRBQ),
“2000 Miles” (Pretenders) and “Thanks for
Christmas” (XTC). Love, who currently appears
as Motormouth Maybelle in “Hairspray,” will
stage her annual Christmas concert Dec. 17 at
New York’s Lincoln Center.

If you want a jazz/R&B mix added to your
holiday celebration, there’s “Christmas Pre-
sent” from Boney James (Concord Records).
Joining the sax man on some yuletide carols
are Angie Stone (“Merry Christmas, Baby”),
Chanté Moore (“Santa Baby”) and Anthony
Hamilton (*Silent Night”).

Speaking of jazz, a mellow version of the
aforementioned “Merry Christmas, Baby” can
be found on the Ramsey Lewis Trio’s “Sound of
Christmas” (Verve). Originally released in 1961,
this album of holiday standards ("“Winter Won-
derland”) and two smokin’ Lewis originals
(“Christmas Blues” and “The Sound of Christ-
mas”) still sounds amazingly mellow and fresh
after 40-plus years.

Def Soul Classics/Def Jam ushers in the
holiday season with two new albums: The
Isley Brothers featuring Ronald Isley with “P’ll
Be Home for Christmas” and Patti LaBelle
with “Miss Patti’s Christmas.” Both projects

are executive-produced by Jimmy Jam &

Terry Lewis.

On their first holiday outing, the Isleys
bring their trademark sound to such classics as
“Have Yourself a Merry Little Christmas,”
“White Christmas” and “The Christmas Song”
featuring Doc Powell.

LaBelle’s Christmas album follows last
year’s “The Gospel According to Patti La-
Belle” (Bungalo Records). The inimitable La-
Belle brings a spirited turn to “Do You Hear

What | Hear?,” “Jesus, Oh What a Wonderful
Child” featuring the Soul Seekers and the
Richard Marks/Luther Vandross-penned “Every
Year, Every Christmas.”

Still getting busy in the kitchen, LaBelle is also
promoting her new Patti LaBelle—Good Life
brand. The rollout includes a third cookbook and
her first instructional cooking DVD. Food prod-
ucts are also part of the brand, starting with a
lineup of five custom-blended hot sauces and
relishes available at major food outlets: Diced
Fine Jalapenos, Sweet Hot Jalapeio Relish, Rich
Red Blended Cayenne & Habanero Pepper
Sauce, Hot Flash Blended Habanero & Jalapeio
Sauce and Pepper Clear Mild Pepper Sauce.

Talk about a hot and spicy Christmas! ..

The first press release | received about a holi-
day album crossed my desk in September.
Needless to say, | wasn’t exactly in the holiday
spirit at that time.

Now I’'m warming up to the idea. Helping me
get there are a few holiday projects I’ve un-
earthed among the piles of CDs surrounding
my desk.

Being a traditionalist, it’s not really Christ-
mas to me until | hear David Letterman an-
nounce that one of tonight’s guests will be Dar-
lene Love. That’s because the former Phil
Spector protégé has sung her Spector-
produced, Charles Brown classic, “(Christmas)
Baby Please Come Home.” for 17 straight years
on Letterman’s “Late Show.”

That song is one of 12 selections on Love’s

- first Christmas album, “It’s Christmas, Of
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Reggae Legend, Party Rocker Fcrm Unlikely Partnership

ub-reggae pioneer Lee “Scratch”

Perry says his new album, titled

“Repentance” and tentatively

slated for release in May by lLos

Angeles-based Narnack Records,

is “like a flying machine come here to save

some people who repent. And it will prove that

Jesus Christ is black because the shadows of

people are black. [ wouldn’t say that if shad-
ows weren't black.”

That description is typical of the 71-year-old
Perry, who's been using colorful language tc
describe his music for nearly 40 vears. What's
more unusual about the new album is Perry’s
choice of producer: party-metal eccentric An-
drew W.K.

The two artists met in Austin earlier this year
when W.K. interviewed Perry for a DirecTV
special about South by Southwest. “I also talked
to Rickie Lee Jones and Iggy Pop, and I was
struck by everyone,”
says W.K., whose
third studio album,
“Close Calls With
Brick Walls,” recently
received a vinyl-only
American release
through Rhode Is-
land’s Load Records.
“But Lee left me with
more to think about
than anyone else. |
could tell I wanted to
talk to him more.”

They met again a
few months later in
New York at a taping
for W.K.’s in-develop-
ment TV
“Smokeshow.” “I
ended up meeting
people from Narnack
that night and I ex-
pressed my admira-
tion for Lee,” W.K.
says. “I asked what he
was doing for his next
album and said I'd

series

like to be involved. Some time went by and then
they asked me to produce.”

Culled from tracks recorded during sessions
in L.A. and New York, the album contains “hip-
hop reggae and party songs,” according to Perry.
W.K. says he'd like to see a final mixing ses-
sion happen in Jamaica.

Narnack president Shahin Ewalt says the
set—which is slated to feature a guest spot from
Ari Up of the Slits—*has a lot of dance beats
toi” and offers “a mixture of pretty much every-
thing thatencompasses Lee’s music and mes-
sage compiled together on one CD.”

W.K. was “more professional” in the studio
than many of his past collaborators, Perry says.
W.K. says his strategy was to allow Perry’s cre-
ativity to flow freely. “Before the first day in the
studio, I had engineers and musicians calling
me asking, ‘What are we doing?’ I just told
them to embrace those feelings, that it was
going to be unpre-
dictable,” herecalls.

Ewalt’s goal is to
convince consumers
that Perry is still
making new music
asvital as the vintage
highlights from his
extensive catalog. To
that end, he’s lining
up club remixes and
radio edits of tracks
from the album, and
hopes to get Perry on
the road next year.
“He’s getting better
and better at what he
does,” Ewalt says.

W.K.’s hopes for
the album are typi-
cally straightfor-
ward. “I want this to
be the record that
gets my mom famil-
iar with Lee,” he
says. “And not just
because | worked
with him. oo
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Classical Singers Shine Bright In 2007

bevy of bright vocal stars have been
lighting up the classical landscape as
2007 nears its end. Leading the way:
perennial superstar mezzo-so-
prano Cecilia Bartoli and her
album “Maria,” a fascinating and painstak-
ingly researched project that celebrates singer
Maria Malibran, the 19th-century Spanish
singer who served as a muse to a generation
of bel canto composers. The album includes
eight world premiere recordings from such
composers as Giovanni Pacini and Mali-
bran's father, Manuel Garcia, along with
such evergreen picks as “Casta Diva” from
Bellini’s “Norma.”

Of course, Bartoli is a longtime favorite
among opera fans. What is particularly inter-
esting about this release from a sales stand-
point, however, is that “Maria” went to the top
of Billboard’s Classical chart without Bartoli
doing any U.S. touring in support of the re-
lease. While it is typical in most other genres
for artists to tour their albums, the practice is
still, surprisingly enough, a rarity among clas-
sical and operatic artists.

Bartoli has always been an exception. In
the past, she assiduously toured this coun-
try, doing recitals that reprise the material
on her conceptual albums such as 2005’s
“Opera Proibita.”

Following in Bartoli's chart wake (and, as
of late, still behind Anna Netrebko and
Rolando Villazon’s successful “Duets” album
on DG) has been a clutch of promising young
artists who are quickly making their presence
felt. Among them: 36-year-old German so-
prano Diana Damrau, whose “Aries di
Bravura” (released Nov. 6 on Virgin Classics)
encompasses works by Mozart, Salieri and
Vincenzo Righini. Not to be left out is the
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delightful 27-year-old, Australian-born so-
prano Danielle de Niese and her Decca debut
disc of Handel arias. For quite a long time,
tenors ruled the sales and media roost; could
sopranos be the hot tip in 2008?

Speaking of young and on fire, the hottest
conductor in classical music, 26-year-old Gus-
tavo Dudamel, is back on the Classical chart
with not one, but two, releases: Mahler’s Fifth
Symphony and Beethoven’s Symphonies
Nos. 5 and 7. Dudamel and his Simon Boli-
var Youth Orchestra—the topmos! rung of
Venezuela’s incredible countrywide music ed-
ucation program, or El Sistema, as it is fondly
and familiarly known-—just returned from a
stunning U.S. tour that absolutely wowed au-
diences and critics alike.

Dudamel’s freshness, passion and electric
energy have captured the ardor of listeners
well outside of traditional classical music cir-
cles; this writer can’t recall the last time that
so many colleagues who specialize in other
genres like pop, jazz and world eagerly asked
after a classical artist’s projects.

That affection is certainly reciprocated; for
his part, Dudamel’s own musical loves en-
compass the salsa and merengue he grew up
with, along with such classical composers as
Shostakovich and Strauss he played as a vi-
olinist in El Sistema himself.

The orchestra is comprised entirely of
players younger than 26, with most of them
raised in deep poverty and with the specters
of critne and drugs all around them. They
play every note (from Bartok to Bernstein)
like they mean it in a way that no othev or-
chestra today can match. Many of the great
“professional” ensembles across the world
today would do well to take lessons from
these young Venezuelans. oue

BY STEVE ADAMS

INDY ROCK

After U.K. Breakout, The Hoosiers Set Sights On The States

They’re not from indiana, but
they might be visiting in 2008.
Sony BMG is prepping
Anglo-Swedish alt-rock trio
the Hoosiers for a 2008 inter-
national rollout, with U.S.
shows high on the agenda.

The U.K. chart-toppers
relish the seemingly contra-
dictory associations their
name carries. One—proba-
bly apocryphal—source for
the nickname for Indiana na-
tives suggests it came from
a 19th century contractor
named Samuel Hoosier,
working on the Louisville
and Portland Canal, who
was impressed with the lo-
cals’ hardworking ethic. But
elsewhere, it has been syn-
onymous with “layabouts”
and “rabble-rousers.”

“We like that combination,”
the band’s singer/guitarist
Irwin Sparkes says with a
laugh. “We’re really motivated

and committed to the band,
so definitely [hard workers]—
but we’re layabouts as well.”

Sparkes and drummer Al-
fonso Sharlando (the band is
completed by Swedish bass
player Martin Skarendahl) dis-
covered the term while spend-
ing 2001 at Indiana University
on soccer scholarships. But
after failing to live up to their
billing as budding MLS stars,
they were sent on their way.

“We knew it was time—
we’d had a year of failing,”
Sparkes says. “When we got
home we had all these ideas
and songs to get out. Coming
to terms with failure definitely
informed the music.”

Failure might have helped
shape their songs, but the
Hoosiers’ upbeat guitar pop
has found nothing but success
since. After signing to RCA
U.K., the band’s debut single,
“Worried About Ray,” reached

No. 5 on the Official U.K.
Charts Co. listing in July, while
October follow-up “Goodbye
Mr. A” went one higher.

The label cites sales of
136,000 for debut album “The
Trick to Life,” a UK. No.1in
November. “it’s been a fantas-
tic few months,” says London-
based Rak Sanghvi, manag-
ing director of Sony/ATV
Music Publishing U.K., which
has an exclusive worldwide
publishing deal with the
Hoosiers. “They’re bright, sen-
sitive dudes with a great sense
of humor. I’'d compare them
tothe likes of the Cure, Flam-
ing Lips and XTC.”

In the United States, the
album will appear in March
through Epic, London-based
Sony BMG international
marketing manager Melissa
Thomas says.

Although U.S. plans are at
an early stage, Thomas says

% Higher Ground

j DEBORAH EVANS PRICE dprice@billboard.com

New Chapter
(And Verse)

Famous Friends Aid Veteran Sideman On Solo Debut

[t’s a thrill to see a gifted artist who is known
in one particular area branch out and explore
the full depth of his or her talent, and Gor-
don Mote does just that on his new RSI/
Spring Hill Musicalbum, “Don’t Let Me Miss
the Glory.”

Mote, who has been blind since birth, has
played piano on albums by Brad Paisley, Ras-
cal Flatts, Martina McBride, Alison Krauss
and many others. He recently performed with
Krauss on the Country Music Assn. (CMA)
Awards show on ABC.

A Gadsden, Ala., native, Mote began play-
ing piano at age 3. He graduated from
Nashville’s Belmont University and immedi-
ately hit the road, playing pianoin Lee Green-
wood’s band. When Greenwood opened his
East Tennessee Theater, Mote opted to remain
in Nashville, where his musical skills, strong
work ethic and affable personality helped
make him an in-demand studio musician. He
could have remained in that comfort zone,
but felt God calling him to do more.

Even so, he admits he was initially hesitant
when he was approached about making a
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record, because he didn’t want to tour and be
away from his wife and three children. “l was
happy as I could be,” Mote says, recalling his
initial reaction to a record deal. “I was a wor-
ship leader at my church, home on the week-
ends and loving life.”

Nevertheless, Mote says God kept tugging
at his heart, prodding him into full-time music
ministry. Today, he divides his time among
such high-profile gigs as the CMA Awards,
session work and a busy road schedule that
includes his slot as a featured performer at
Bill Gaither’s popular concerts.

Now, “Don’t Let Me Miss the Glory” is gen-
erating strong buzz, and is spawning singles
in multiple formats. “Mercy Walked In” is
doing extremely well at Southern gospel radio,
and Spring Hill plans to work the beautiful
ballad “Wake Up Dancin’ ” to mainstream
country stations.

“With this only being my second solo vocal
project—other than my Christmas record—
I couldn’t believe how many great songs we
got pitched,” Mote says. He says working with
producer Phil Johnson helped attract great

~
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they will include May tour
dates, booked by Creative
Artists Agency (CAA). Vari-
ous entry points are being
considered for the marketing
campaign, particularly with
onfine initiatives and the col-
lege market.

“The digital plot in the U.K.
has been amazing and we're
geing to be using those tcols,”
Thomas says. “We're planning
adigital EP inthe U.S. ard an
EP for college stations.”

Sanghviacknowledges the
role online linkups—with the
likes of MSN, Yahoo, Google,
Faceparty and iTunes—played
in the United Kingdom.

“The iTunes plot alone was

tunes. “They knew if Phil was involved it had
to be something that was viable.”

Several of Mote’s friends join him on his
new disc. Krauss sings on “Maplewood
Methodist Church,” a sweet song about the
caretaker of a church who spends most af his
nights praying for the congregation and hold-
g “his own revival seven nights a week.” The
Gaither Vocal Band guests on the rollick-

HUUSIERS: RLA RELUKDS
MOTE: RUSS HARRINGTON

pretty special,” he says. The
band’s next U.K. single,
“Worst Case Scenario,” due
in January, was initially
released as an online-only
warm-up in April. “It was
iTunes’ single of the week,”
Sanghvi says, “and got
32,000 cownloads. There
was also alive EP [exclusively
throughiTunes] and aniTunes
version of the album with
extra tracks.”

Nine “week in the life of
the Hoosiers” podcasts were
also made available through
iTunes. “The marketing
picked up on the band’s
character and humor”
Thomas says. “We’ll be look-

ing toreplicate [that] in mar-
kets worldwide.”

Germany and France lead
the international rollout in
late January. “We’re cherry-
picking markets which we
believe have the greatest ini-
tial potential,” Thomas says.
“The first single has been
added to mainstream radio
in both countries.”

The Hoosiers recently com-
pleted a 38-date U.K. tour
before devoting December
and January to European
promotion. Another 23 U.K.
shows through CAA will pre-
cede European arena dates
opening for James Blunt in
March/April. ..

ing “Get Up in Jesus’ Name.” The Isaacs and
Charlotte Penhollow Ritchie also contribute
their talents to the collection.

INDIE UPRISING: One key factor in the con-
tinuing growth of Christian music is the di-
versity of music being offered to consumers.
Some of the most interesting product comes
from the indie sector.

From Africa to Los Angeles and all points
in between, iI’s been a great year for Christ-
ian music and there have been some interest-
ing projects to cross my radar. The Tooth &
Nail label routinely serves up intriguing music
and one of the most mesmerizing offerings
came from the Send, the new vehicle for for-
mer Falling Up guitarist Joseph Kissel-
burgh. On the opposite end of the musical
spectrum, actress/singer Mary Donnelly
Haskell delivered “The Power of the Cross,”
a powerful collection recorded with the
Prague Symphony Orchestra. She has an
amazing voice and Eric Wyse’s production
really captures that instrument.

Tom and Bonnie Deuschle, pastors of the
12,000-member Celebration Church in Zim-
babwe, brought their popular Hear the Music
“Celebration” series to the United States this
year with the release of “Change the World,”
one of the year’s best praise and worship al-
bums. Space limitations prohibit mention-
ing every memorable indie release in 2007,
but as the music industry as a whole contin-
ues to struggle, indie acts are doing their best
to light the way toward a brighter future. Let’s
keep soaking up all the great musicout there.
After all, it’s one of God's greatest gifts. «--
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Variations

On A Theme

Music Came First For New Film ‘August Rush’

f you were among the thousands who saw

“August Rush” during the Thanksgiving hol-

iday—the Warner Bros. film finished No. 7 at

the box office for the week ending Nov. 25,

according to the Hollywood Reporter—you
heard the fruits of Anastasia Brown’s labor.
The movie, which stars Keri Russell, Jonathan
Rhys Meyers and Robin Williams, among oth-
ers, is the tale of an orphaned musical prodigy
who believes he will find his musician parents
if they only hear his music.

To explain the importance of Brown’s work
as one of two music supervisors for the film, it's
important to know that all but 60 seconds of
the movie contain music. And unlike many
movies, in which music is placed after filming
is complete, the score for “August Rush” had
to be completed before filming could begin.
“Every movie is different, but traditionally you
do most of your work during postproduction
and you select songs at that time with the pro-
ducer and director,” Brown says. “But with this
film, we started working on music before the
film was even cast.”

The process took Brown and fellow super-
visor Julia Michaels nearly three years.

Brown worked to cast all the on-screen mu-
sicians, produced all performances that are
seen in the film, cast the songwriters who
wrote the original music, took Rhys Meyers
into the studio and hired Phil Ra-
mone to produce the music. She also
arranged for vocal and/or instrument
lessons for the cast. “Everyone on-
screen who performs is actually play-
ing an instrument,” she says. “We
brought in guitar and organ teach-
ers for our lead actors. Keri [Russell]
took cello lessons.”

Brown also executive-produced
the soundtrack, which features John
Legend, Five for Fighting’s John On-
drasik, Paula Cole and Chris Botti,
among others. Rhys Myers covers
Van Morrison’s “Moondance” in the
movie, while Botti and Cole dueton
the Billie Holiday classic “God Bless
the Child.”

Not all the music written for the
film made it into the movie. “Some of
the most amazing songs we couldn’t
use because it’s a two-hour movie,”
Brown says, citing songs from
Damien Rice, Rodney Crowell and
Holly Williams as examples. “Rod-
ney has two people fighting over the
song he wrote for that film, so it still
worked out great.”

The wife of Music Row producer
Tony Brown (George Strait, Reba
McEntire), Brown has made her own
path in the music community. She

started her career as Miles Copeland’s part-
ner and director of operations for Firstars
Nashville. There she worked with Keith Urban,
Sting, Peter Frampton and Junior Brown,
among others.

As VP of A&R for Copeland’s Ark 21
Nashville, she served as executive producer
for the late Waylon Jennings’ “ClesingIncn
the Fire,” an album that included appear-
ances by Sting, Sheryl Crow and Mark
Knopfler. She was also involved with Lecn
Russell’s “Legend in My Time,” which fea-
tured guests Willie Nelson, Marty Stuart and
the Oak Ridge Boys.

While attending the Nashville Screenwriters
Conference in 2002, Brown got bitten by the
music supervision bug and convinced Les
Bohem, one of its organizers and a Hollywood
screenwriter/producer, to give her a shot. He
hired her for “Taken,” a 40-hour miniseries he
was working on with Steven Spielberg.

Once hired, Brown also secured a sound-
track deal for the series, which featuredmusic
from such artist as Emmylou Harris, Bob Dylan,
Jackson Browne and Brenda Lee.

She parlayed that experience into supervi-
sion roles on the movies “Charlie’s War” and
“Dear Mr. Cash,” and is now the president of
of 821 Entertainment Group, a media, enter-
tainment and technology company. -
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GIRLS ALOUD
Tangled Up
Producers: Brian Higgins,
Xenomania
Fascination/Polydor
Release Date: Nov. 19

With a lineup assem-

bled on a U.K. talent
show and a willingness to
'fess up to merely “fronting”
songs for their powerhouse
producers, Girls Aloud is the
most artificially manufac-
tured pop group since the
Monkees. And yet the Girls
are actually every bit asrep-
resentative of U.K. pop cul-
ture as those rather cooler
simians, the Arctic Monkeys.
Now on their fourth album,
they've long since ceased to
be mere Svengali playthings.
Only in Girls Aloud’s per-
fectly manicured hands
would the moody “Call the
Shots,” the sassy “Can’'t
Speak French” and the
stomping “Fling” become
such kitschy, yet irresistible
slices of knowing girl-group
pop perfection. Time, surely,
for the rest of the world to
acknowledge the United
Kingdom's premier pop
phenomenon.—MS

VARIOUS ARTISTS
Live Earth: The Concerts
for a Climate in Crisis
Producers: various
Warner Bros.

Release Date: Dec. 4

NINE INCH NAILS
Y34RZ3rOr3mix3d
Producer: Trent Reznor
Nothing/Interscope
Release Date: Nov. 20

Trent Reznor has become some-

This CD/DVD me-

mento from Al Gore’s
day of global-warming
awareness kicks off shakily
with Madonna’s “Hey You,”
an acoustic ballad about
saving the world that does-
n’t sound serious enough to
advocate saving the last
piece of pizza for tomor-
row’s breakfast. Other
bummers follow: James
Blunt’s “Wiseman” (call it
“Motel California”), Damien
Rice and David Gray’s “Que
Sera Sera” (wimpier than
usual) and a routine run
through Lenny Kravitz's
“Are You Gonna Go My
Way?” But a few songs
would be strong enough to
recommend even if pro-
ceeds weren’t going some-
where worthwhile. Linkin
Park manage some sparks
on “Bleed It Out,” the re-
united Police put a kick
into “Driven to Tears,” Bon
Jovi gets Jersey fists in the
air with “Wanted Dead or
Alive” and Corinne Bailey
Rae and John Legend do
fairly right by Marvin
Gaye's sympathetic soul on
“Mercy Mercy Me (The
Ecology).”"—MwW

VARIOUS ARTISTS
Worried Noodles
Producers: various
Tomlab

Release Date: Oct. 23

i
i
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thing of a nouveau-marketing poster boy lately, and
from the liner notes of this remix disc, you might
think it was just another interactive, nontraditional,
brand-positioning tactic. “Inciuded on this DVD is
everything you need to get started remixing every
track from ‘Year Zero,” ” it reads, going on to break
down the process for NIN-devoted bedroom pro-
ducers. But you’ve got to hand it to Reznor: The
reinterpretations here are so good that the fan
engagement tactic is just icing (or perhaps scab-
bing). The Faint exploits the jauntiness of “Meet
Your Master” and pushes it further into electro-bop
territory. ltalian trio Pirate Robot Midget makes “My
Violent Heart” less hearty and more violent.
Ladytron even sneaks the keys from NIN classic
“Closer” onto the back of its “The Beginning of the
End” redo. OK, Trent, you win.—KM

BILLBOARD | DECEMBER 8, 2007

'ﬁ Visual artist/writer
g David Shrigley is a
strange talent. Two years
ago, he released an LP-sized
book, “Worried Noodles,”
filled with idiosyncratic song
lyrics but no actual songs,
along with his silly and de-
mented drawings. Now, 29
of indie rock’s most notable
acts have tried their hand at
musically interpreting his
works on this double-disc
album. Deerhoof, Psapp,
Franz Ferdinand, Hot Chip
and Liars exclusively con-
tributed equally silly and de-
mented efforts to this odd
but fun record. Standouts, of
which there are plenty, in-
clude aloveable "One” from
Christopher Francis, the hic-
cupping “Joy” by Islands and
the beat-happy “The Film”
by Trans Am, complete with
canned crowd noise and me-
andering keyboard lines.
Throughout, the mood
swings from carnival-esque
(David Byrne) to eerily de-
pressing (Casiotone for the
Painfully Alone).—KH

CASSIDY
B.A.R.S.: The Barry Adrian
Reese Story
Producers: various
Full Surface/J
Release Date: Nov. 6

With lines like, “Christ

died on the cross, now
that’s gangsta,” it's clear that
life has changed for Cassidy.
After serving time for invol-
untary manslaughter and
suffering a near-fatal car
crash, it seems like this kid
can't catch a break. Still,
“B.A.R.S.: The Barry Adrian
Reese Story” does a solid job
of portraying the crossroads
at which Cassidy finds him-
self, wandering between
finding God and street
rhymes. On “"Celebrate,” fea-
turing John Legend, Cassidy
says his “old style died and
went to punch line heaven.”
But why ditch the formula
that drew your fans in the
first place? Elsewhere, ap-
pearances by Bone Thugs-
n-Harmony, Mashonda and
Angie Stone don’t prepare
the listener for Cassidy’s col-
laboration on “Innocent”
with Mark Morrison of “Re-
turn of the Mack” fame.

WYCLEF JEAN

The Carnival ll: Memoirs of an
Immigrant

Producer: Jerry Duplessis
Columbia

Release Date: Dec. 4

Wyclef Jean has spent the 10 years since the orig-
inal “Carnival” in projects of scattered ambition
and success, some that hit (“Hips Don’t Lie”) and
some that didn’t (anyone remember his reworking
of “The Gambler” with Kenny Rogers?). But hip-
hop loves its Roman numerals, and it was probably
only a matter of time before he revisited the con-
cept. “The Carnival Il; Memoirs of an immigrant”
isn’t nearly as fresh as its older cousin, mostly
because it only seems partly interested in its time-
ly concept, but it’s a stronger-than-usual collec-
tion that succeeds more when Cief sits back
(“Heaven’s in New York” and the Norah Jones-
assisted “Any Other Day”) than when he works
hard at showing off his sprawling pedigree (the
needlessly overdone “Hollywood Meets
Bollywood” and the too fong “Touch Your Button
Carnival Jam”). Things feel much weightier when
Paul Simon shows up for a moving cameo on “Fast

Car,” proving that on the whole,

“Carnival II"

sounds louder when it’s quieter.—JV

Here's hoping for a little
more excitement next
time.—HC

STYLES P
Extraordinary Gentleman
(Super Gangster)
Producers: various
Koch
Release Date: Dec. 4
m First, his Lox brethren
Jadakiss announced his
signing to Def Jam earlier this
month. Now, Styles P unveils
his third solo project, which
boasts guest appearances by
everyone from Akon to
Ghostface Killah, meticulous
production from some of
today’s top music makers and
raw, uncouth lyrics touching
on nightlife and the streets.
On the piano-heavy “Blow
Your Mind,” the rapper
rhymes about his favorite
herb, and he’s popping bot-
tles and jet skiing on the Ray
J-assisted “Let’s Go.” But “Ex-
traordinary Gentleman” isn’t
just about R&R. The reflective
“Alone in the Streets” finds
Styles rapping about his
deceased younger brother.
Meanwhile, “Cause I'm Black”
touches onracial issues, mak-
ing this well-balanced album
the best possible setup for
the return of the D-Block
sguad.—MC
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LURIE BELL
Let’s Talk About Love
Producer: Matthew Skoller
Aria B.G.
Release Date: Nov. 13

I This is only the third
Ml album Chicago blues
artist Lurie Bell has released
in the last eight years, and
“Let’s Talk About Love” is his
most convincing effort dur-
ing that span of time. The

BLAKE LEWIS
ADD: Audio Day Dream
Producers: various

19 Recordings/Arista
Release Date: Dec. 4

One can’t help but proceed with

™
 —

record is a solid testimony
to Bell’'s Chicago pedigree.
He’s working these tunes
with a sturdy group of ses-
sion players, including Fel-
ton Crews, Kenny Smith,
Johnny Iguana, Anthony
Palmer and guest Billy
Branch on harmonica. Fa-
vorite tracks begin with a
soulful cover of Pop Staples’
“Why (Am | Treated So
Bad)” and down-home
acoustic number "Feeling
Good,” which Bell sings with
guest vocalist Jimmy John-
son. Bell also lays down the
beautiful blues shuffle
“Missing You,” accented by
his incisive lead guitar. The
CD closes on a rowdy note
with “Wine Head Woman,”
featuring producer Matthew
Skoller on harmonica.—-PVV

GERALDINE
LAURENT

Time Out Trio
Producers: A/do Romano,
Christian Pégand

Dreyfus

Release Date: Nov. 20
|[T“_ French alto
¥ phonist Géraldine
Laurent laid a buzz on New
York's Winter Jazzfest in
January, and now Dreyfus
has delivered a Laurent trio
disc that should make the
buzz available west of the
Hudson River. Working with
ultra-solid rhythm cats Yoni

sSaxo-

caution when an album is named after Attention
Deficit Disorder, especially when the artist caught
his break by beatboxing on a reality TV show
where he used to sing the praises of 311. But skep-
tics can relax: “American Idol” season six runner-
up Biake Lewis’ debut, “ADD: Audio Day Dream,”
is indeed a little all over the map, but, surprising-
ly, it works. Unlike other run-of-the-mill debuts
from former “ldol” contests, “ADD” is packed with
electro-funk jams, hip-hop beats and soaring bal-
lads that explode with Lewis’ personality and
uniqueness. Taking cues from Justin Timberlake
(“Break Anotha”), Erasure (“End of the World”),
Prince (“She’s Makin’ Me Lose It”) and the Police
(*1,000 Miles”), Lewis gives fans plenty to get
excited about here, even those with short atten-
tion spans.—J/M
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Zelnik (bass) and Laurent
Bataille (drums), Laurent
offers 10 tunes that provide
an excellent estimation of
her considerable sax vibe.
For those who prize tech-
nique, consider her daz-
zling cover of Ornette Cole-
man’s “Rejoicing.” If your
thing is feel and subtlety,
cue up the original number
“A Quiet.” Make sure to take
a spin through Laurent’s
audacious cover of Charles
Mingus’ “Fables of Faubus”
and note the wonderful va-
riety of her alto sound. She
also takes on Mingus’ “Ti-
juana Gift Shop,” opening
with the nearly comic the-
matic riff then launching
into an elliptical hard-bop
sortie that’'s one cunning
sax solo.—PVV

SARA GROVES
Tell Me What You Know
Producer: none jisted
INO Records
Release Date: Nov. 6

In recent years, Sara

Groves has emerged as
one of the most compelling
singer/songwriters in the
Christian genre. She has a
warm, evocative voice that
quickly engages listeners,
drawing them into her pen-
sive, powerful lyrics. Groves
has a unique way of grap-
pling with life's most com-
plex issues and emotions and
distilling them into polished
pop songs that are intellec-
tually stimulating, yet enter-
taining. “l Saw What | Saw”
was inspired by her trip to
Rwanda, and the accompa-
nying video recently topped
the Gospel Music Channel’s
video rankings. New single
“"When the Saints” is gaining
steam at Christian radio,
while “Love Is Still a Worthy

L LEGEND & CREDIS §

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Mariel
Concepcion, Hillary Crosley,
Katie Hasty, Kerri Mason, Jill
Menze, Deborah Evans Price
Mark Sutherland, Chuck Taylor,
Christa L. Titus, Philip Van Vleck,
Jeff Vrabel, Mikael Wood

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

Cause” is an upbeat reminder
about the power of love.
Groves has the ability to in-
spire, educate and entertain
in equal measure, and that
gift produces some truly
memorable music.—DEP

CHRIS GOLDEN
CenterStage

Producers: various

24K Records

Release Date: Nov. 27

As a singer/songwriter
and multi-instrumen-
talist, Chris Golden previ-
ously earned props for his
work in the band Golden
Speer and with the Goldens,
a Capitoi duo with his
brother Rusty. But "Center-
Stage” showcases a gifted
artist perfectly comfortable
alone in the spotlight. He
reprises "Keep the Faith,” a
favorite from the Goldens’
catalog, and delivers engag-
ing covers of Karla Bonoff's
‘Isn't It Always Love"” and the
Tennessee Ernie Ford classic
"Sixteen Tons.” “Love Won't
Let Me” is a tender tune
about a man holding on tight
to arelationship, while "Walk
These Hills” is a beautiful,
wistful ballad about the
memory of a love that won't
fade. Culling great songs
from such top Music Row
songwriters as Bobby
Tomberlin, Jeffrey Steele, Al
Anderson, Paul Overstreet
and Mac McAnnally, Golden
delivers a thoroughly satis-
fying record.—DEP

Additional reviews
.COM online this week
atbillboard.com:

« Six Organs of Admittance,
“Shelter From the Ash”
(Drag City)

* Sir Richard Bishop,
“Polytheistic Fragments”
(Drag City)

CRITICS’ CHOICE %: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially
available in the United States are
eligibie. Send album review
coptes to Jonathan Cohen and
singles review copies to Chuck
Taylor (both at Billboard, 770
Broadway, Seventh Floor, New
York, N.Y. 10003) or to the writers
in the appropriate bureaus.
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BACKSTREET BOYS
Helpless When She Smiles
(4:06)

Producer: John Shanks
Writers: B. James, A. Mayo,
T. Verges, C. Lindsey
Publishers: various

Jive

. Backstreet Boys’ No. 7
s’ debuton The Billboard
200 with sixth CD “Unbreak-
able” makes clear how atten-
tive the group’s fan base re-
mains 15 years after being pop
radio’s premium boy band
brand. First release “Incon-
solable” got a modicum of at-
tention at adult top 40 and
AC radio, but failed to cross
totop 40. (Overseas love was
more equitable; it reached the
top 20 in the United Kingdom,
Japan, Germany and Switzer-
land.) "Helpless When She
Smiles” has been pegged by
pop programmers as the next
to go with, which hits the
mark as a consummate BSB
ballad, amped with enough
electric guitars to fuel the
edge it needs to compete
alongside Good Charlotte,
Fall Qut Boy and—ironically—
boy band du jour Jonas
Brothers. A worldwide tour
launching next year is sure to
prove that the chart game is
less a measure of Backstreet's
enduring relevance than the
mania sure to ensue.~CT

GUMMIBAR

I Am A Gummy Bear (3:11)
Producers: Tonekind,
Papabar, Rene Rennefeld
Writers: C P Schneider,

C.A. Schneider

Publishers: Rennefeld/Ed.
Gummibar

Gummybear International
Music without novelty songsis
like a cookout sans burgers.
The latest confection to totter
to U.S. shoresis ‘I Am a Gummy
Bear” from Hungary, starring
Gummibar, a “yummy, tummy,
funny, lucky” green cartoon
image of the rubbery candy. At
home, a ringtone was No. 1for
eight months, while the accom-
panying album made the top
20. The song has since crept vi-
rally across the globe as a 30-
second animated videoclip has
reportedly garnered more than
30 million plays on social net-
working sites (myspace.com/
funnygummy), leading to ver-
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sions of “Gummy” ir seven lan-
guages. “he song follows the
same template as equally silly
“Pretty Donkey Girl” from Fin-
land's Holly Dolly earlier this
year, with sped-up vocals and
swirly synth production. The
U.S. album, out Nov. "3, features
similar goofy originals and
goofier covers, including an
ode to the king of novelties,
“Blue (Da Ba Dee)” frrom Eiffel
65, the last to actually score in
the United States, reaching No.
6in1999 —CT

| ROCK |

OTEP

Breed (3:26)

Producers: Dave Fortman,
Otep Shamaya, Jonathan
Cohen

Writer: K Cobain
Publishers: The End of
Music/Primary Wave Tunes,
BM/

Koch Records

Metal poet Otep was working
the promotional circuit for her
third studio album, “The As-
cension,” this spring, but the
unexpected reorganization of
Capitol Record Group tied the
project up in corporate limbo.
Koch Records rescued it by
signing the band to a rev-
enue-sharing partnership, so
the album finally debuted
Oct. 30. leralding its arrival
is a hyper-charged cover of
Nirvana’s “Breed.” The track’s
impatient guitars flirt with
punk’s DIY inspiration, and
drummer Brian Wolfe drops
in a muititude of beats that
trample Dave Grohl's original
patterns. Otep’s vocals aren’t
as raspy as Kurt Cobain’s, yet

California (3:51)

David Cole

Writer: M. Etheridge
Publisher: not /isted
Istand

MELISSA ETHERIDGE

Producers: Melissa Etheridge,

The second single from Melissa Etheridge’s 10th
album, “The Awakening”—following top 25 AC hit
“Message to Myself’—is another autobiographical
acoustic strummer, offering a picturesque storytelling
lyric about her journey from hometown Leavenworth,
Kan., to the West Coast: “Raised on Midwestern
dreams/| took my family’s burden and strapped it to
my chest, with 100 bucks and a kiss for luck/l am
almost free.,”™ Vocally, Etheridge holds onto the title
word with joyous conviction, as if celebrating all the
meaning it holds for her. As she marks 20 years in an |
industry tha: seldom embraces artists as long, how |
satisfying to hear that Etheridge has as much to say

as ever. At 45, maturity has only served to make her a
finer singer. Always a pleasure.—CT

his angst could never hope to
top her fiercz bellows, which
she inserts fo- posterity.
“Breed” is good, but an orig-
inal track (“Crooked Spoons”
or propulsive “Gt ostflowers™)
to signal Otep’s return would
have been better.—CLT

CASS DILLON
Christmas in Fallujah
(4:22)

Producers: Tommy Byrnes,
Jay Baumgardner

Writer: B. Joe/

Publisher: impulsive
Mulberry Street

Billy Joel has amuse in emerg-
ing artist (and fellow Long
Islander) Cass Dillon, to whom
the legendary singer/song-
writer passed along the

BIG & RICH
Loud (2:73)
Producers: Big & Rich

D. Myrick

Warner Bros.

Writers: K. Manna, D.R. Perlozzi,

Publishers: Kirsti Mannasongs/
Perlozzi, ASCAP; Soulride, BM!

The title of Big & Rich’s latest single says it all. There’s
no chance of anyone mistaking it for a seascnal bal-
lad, for sure, as this loud, raucous party anthem will
bring fans to rabid mania, while shaking country radio
out of the winter doldrums. With aggressive cuitars
and personality-packed vocals, this is Big & Rich at
their wild and wooly best, as they proclaim: *We like
it loud/We like it honkin’/The party won’t be revvin’
till we crank it to 11.” It’s a slice of sonic fun that will
turn the dullest day into a Saturday night.—DEFP

www americanradiohictorv com

DECEMBER 8, 2007

powerful, politically charged
“Christmas in Fallujah.” Jcel
wrote the song in response to
letters he has received from
American soldiers in Iraqg in-
spired by his music—and in-
sisted that it be recorded by
someone of like age. The Z1-
year-old Dillon sings, “We came
to bring these people freedom,
thereis no justice in the desert,
because thereis no God in hell,”
with a sandpaper vocal that
conjures the more rugged ve-
neer of Joel's voice. Producticn
isequally ardent, with dcgged
guitars and a dark swirl of
strings that rises like a dust
storm. Proceeds from ‘Fallu-
jah,” available on iTunes, w |
benefit Home for Our Troops.
For information, contact
stefano@ocdmusicgroLp.com
and see myspace.com/cass-
dillonmusic.—CT

DAVID MARTIN
Fall La La in Love (2:59)
Astonish Entertainment

JONAS BROTHERS
Joyful Kings (3:13)
Hollywood

PATTI LaBELLE

What Do the Lonely Do at
Christmas (4:06)

Def Soul

TRANS-SIBERIAN
ORCHESTRA

Wizards in Winter (3:05)
Lava/Atlantic
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SEX SELLS: CSS STRIKES
GOLD WITH IPOD AD
PLACEMENT

The iPod ad continues to bestow commercial gain
on up-and-coming artists. The latest: Brazilian
electro-rock band Cansei de Ser Sexy (CSS),
whose “Music Is My Hot, Hot Sex” entered The
Billboard Hot 100 four weeks ago and stands at
No. 78 this week.

The cutis featured in an iPod ad that began air-
ing Oct. 28. CSS’ self-titled first album was released
in July 2006 and has sold 26,000 copies, accord-
ing to Nielsen SoundScan.

The greatest jump has been in digital sales;

“Music Is My Hot, Hot Sex” sold 62,000 copies in
the last two weeks, out of atotal of 109,000 sales
since the song was released.

Sub Pop is planning an online marketing cam-
paign in cooperation with Apple, and is shipping
the track to radio. “We found out about the com-
mercial at the last minute, and we’re just now bring-
ing in the radio pros,” Sub Pop A&R honcho Tony
Kiewel says. “It’s tough for us, because the band
hasn’t even started recording their new album, and
they won’t be able to come to the States until Jan-
uary. So, we're hoping that radio will pick it up and
help build it.” —Cortney Harding

BY MIKAEL WOOD

Elevent
Heaven

Months After lts Release,
Rock Band’s Single Hits
its Peak

Wind-up Records president Ed Vetri says he
knew Finger Eleven’s “Paralyzer” would be a
“monster hit” the first time he heard the demo.
“But I told the guys it was going to take a while,”
he says. “This isn’t like [ fellow Wind-up act]
Evanescence, where there’s a female lead or
something different going on. This is five guys
inaband. There’s alot of those out right now.”

True to Vetri's word, “Paralyzer” took its
time getting where it has gone: Released in
March as the lead single from Finger Eleven’s
fourth album, “Them vs. You vs. Me,” the song
debuted on The Billboard Hot 100 at No. 97
in the June 23 issue. This week, it stands at
No. 11 on the Hot 100 and No. 9 on Hot Dig-
ital Songs; according to Nielsen SoundScan,
it has sold 833,000 digital copies.

Vetri says the label’s strategy for breaking
“Paralyzer” was simple: Start working the sin-
gle at rock radio, then move to active rock, al-
ternative rock and, finally, “at the right
moment, cross over to pop.”

Scott Anderson, the Burlington, Ontario-
based group’s lead singer, admits it has taken

a while for him and his bandmates to learn
the sort of patience Vetri recommends. “No
one ever moves at the speed of your band,” he
says. Even if a record seems like it’s been out
forever, “it’s still brand-new in a lot of people’s
eyes. We're used to working our records for
two years at a time.”

Wind-up plans to continue working singles
from “Them vs. You vs. Me” throughout 2008
and possibly into first-quarter 2009, accord-
ing to Vetri. Next up is “I'll Keep Your Mem-
ory Vague,” a ballad Vetri predicts will be “as
big or bigger than ‘One Thing,” ” the midtempo
hit from Finger Eleven’s self-titled 2003 set

that reached No. 16 on the Hot 100.
Increasing the band’s profile this month is
the availability of a full HD concert download
through the Xbox Live Marketplace, the gam-
ing platforrt’s first such offering. “Finger
Eleven’s trajectory is good for us,” Xbox sen-
ior global marketing manager Peter Orullian
says. “It helps play to our community story.
Though he says he’s never worked harder—
“This is day one of my vacation and I'm doing
interviews,” he says with a laugh—Anderson
is enjoying the fruits of Finger Eleven’s labor.
“I'd recommend writing hit singles to anyone,”
he says. “It's definitely the way togo.” -

ROCK

BY KATIE HASTY and BRIAN MORRISEY

PENNYWISE,FREE WISER

Punk Vets Team With
MySpace For No-Charge
Download

After more than 15 years on Epitaph, punk
troupe Pennywise has left the label for dif-
ferent, digital pastures. The veteran four-
some has inked with MySpace Records for
its as-yet-untitled ninth full-length effort,
and teamed with the social networking site
to offer the album to fans for free.

A high-quality audio version of the album
will be made available for free digitally
March 25, sans digital rights management,
to MySpace users who befriend mobile dis-
tributor Textango through the popular Web
site. It not only marks the first time the
label has married one of its signees to an
ad-supported distribution model, but the
first time MySpace as a platform has col-
laborated with a mobile distributor on a
music promotion.

“This happens in a time when the record
industry has such a black eye,” MySpace
VP of marketing Josh Brooks says. “It’s a
nice opportunity and a way to get your
music out there.”

The free download will be obtainable for
two weeks following its release, with full art-
work. Physical copies of the record will also
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be made available the same day to traditional
retail outlets online and in stores via My-
Space Records.

The collaboration among artist, label, mo-
bile distributor and social network can be a
step toward each reaching new audiences in

the future. Textango CEO Shawn Dornan is
hopeful that the band’s loyal fan base might
help expose the company to new adopters,
including other new acts.

“What [the band] stands for and what
they’ve done resonates well with other bands
and artists,” he says. Pennywise’s high-
water mark on The Billboard 200 oc-
curred in 2003 with the release of
“From the Ashes,” which bowed at No.
54. The group’s last set, “The Fuse,
peaked at No. 78 and has moved 58,000
copies in the United States, according
to Nielsen SoundScan.

Los Angeles-based Textango deliv-
ers music to users’ mobile phones, pur-
chased via text, with the order invoiced
directly on the customer’s phone bill.
“The overarching spiritis it's breaking
new barriers, doing new models and
going against the status quo, which are
all things we stand for,” Dornan says.

Pennywise lead vocalist Jim Lindberg
says, “We can also potentially expose
our music and message to people
around the world who may have never
had the opportunity to hear it because
they either couldn’t afford to buy a CD
or they didn’t have access to music out-
lets or good distribution.” e
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RBD DEBUTS ATOP LATIN
CHART, BUT CAN’T TOUCH
LAST YEAR’S NUMBERS

RBD’s “Empezar Desde Cero” debuts at No.1on
Billboard’s Top Latin Albums chart this week with
22,000 copies sold, according to Nielsen Sound-
Scan. That pales in comparison to first-week sales
of RBD’s last Spanish-language studio album, “Ce-
lestial,” which scanned 117,000 in the three days
after its Black Friday debut in 2006. The album
has sold 486,000 copies in the United States.

But unlike the Mexican pop group’s latest EMI(
Televisa release, “Celestial” benefited from a mas-
sive marketing campaign with Wal-Mart. The
retailer packaged “Celestial” last year with a DVD
of the first season of “Rebelde,” the teen soap that
spawned the group; sponsored a Univision TV spe-
cial with RBD just prior to release; and screened
RBD’s “Soundcheck” performance in stores on
Wal-Mart TV.

Wal-Mart is offering the new album with an exclu-
sive DVD containing videos and other bonus con-
tent. But without a campaign on the “Celestial”
scale, and with the rest of its 2007 tour postponed
until next year, RBD still shifted more first-week
copies this time around than it did with “Nuestro
Amor,” its Spanish studio album before “Celestial.”
That 2005 album debuted at No. 3 with 13,000 first-
week copies sold, —Ayala Ben-Yehuda

s e L e £ VIO hklr\iIE\Al MarNALIGHTAN- m:NIvamr ruADw]qu RAFHI FR RPD' RODRIGO VARELA/WIREIMAGE.COM



www.americanradiohistory.com

HOT

A WEEKLY ROUNDUE
OF NOTABLE CHART
ACHIEVEMENTS

Y

’

LOVELY B’DAY

>>

AWARDS BOUNCE
>>

MERRY MARIAH

>>

CHART
o

= L =]

BEAI

=m
>>Rjhanna’s seventh single to
charton Hot Dance Club PRy,
“Shut Up and Drive,” Is also her
seventh No. 1. That tles her with
Madonqa and Janet Jacksan for
the second-longest string of
No. 1hRs in the history of this

chart Kristine W remains in
first place with nine.

>>The Nalt Disney imprint owns
the tog five slots on the Top
Soundtracks chart. it is the first
time ary label has monopo ized
this tal y’s top five.

>>Frec Bronson has more good
news fer the Disney folks: The
“High School Musical 2” simgle
“What Time is It” is No. 1 for the
18th week on Hot Singies Sales,
making it the longest-running
No. 1ir this chart’s existenze.

Read Fred Bronson
every week at
blllboard.com/fred.
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Groban’sChristmas AlbumTops Billboard 200

Sore of Josh Groban’s fans think he
has the wice of an angel soitseemsap-
prcpriate that his first attempt at a
Chiistmzs ilbum carves out a rare niche
in hart bistory.

®i-h Thanksgiving week’s store traf-
fic and an appearance on “The Oprah
Winfrey Show” accelerating an album
tha-alrezd~ had momentum, his “Noel”
captures an 81% sales increase and No.
1¢aThe Billboard 200. That makes his
set the nirst Chrisimas album to lead
the big  hart in 13 years, and only the
second D top the list since 1962.
Noel” garners 405,000 copies (2-1),
the stromgz=st week of Groban’s career
and the largest by any Christmas set

since Celine Dion’s “These Are Spe-
cial Times” topped 460,000 in two dif-
ferent weeks of 1998. Groban’s uptick
of 182,000 copies easily seals The Bill-
board 200’s Greatest Gainer award.

The last seasonal set to crown the big
chart was Kenny G’s 1994 release “Mir-
acles—The Holiday Album,” which, like
Groban’s, rose to the top rung during
the Thanksgiving sales week. It held at
No. 1 the following week and jumped
back to the summit during the Christ-
mas frame.

When the smooth jazzer’s “Miracles”
moved to the top of the page, it marked
the first time in decades that a Christ-
mas album had reached No. 1. The last
to do so was Mitch Miller’s “Holiday
Sing Along With Mitch,” a byproduct of
the leader’s popular NBC series, “Sing
Along With Mitch.” Released in 1961,
the same year that Miller’s series hit the
air, the album ascended to the chart’s
throne in January 1962. It was Miller’s
third No. 1 album and his second sea-
sonal offering to lead the list.

It will take years to find out whether
Groban can match Miller with a second
chart-topping Christmas.album. In the
near term, “Noel” has a real shot at
notching multiple weeks at No. 1, as
G’s “Miracles” did.

The week after Thanksgiving, Groban
was booked to revisit “Oprah,” along
with appearances on NBC’s “Christmas
at Rockefeller Center” spec:al and the
Nov. 30 and Dec. 1 airings of “Good
Morning America.”

Between now and Christmas, Groban
is also lined up for “Live With Regis and
Kelly,” “Rachael Ray,” “Larry Kinz Live”
and a Christmas Eve return to “Good
Morning America,” along with a rerun
of Oprah Winfrey’s Nov. 20 “Mv Fa-
vorite Things” episode, which fueled
this issue’s rise to the top.

With all that TV exposure aad the
album already showing more sales
oomph than any Christmas collection
of the last nine years, combined with a
soft release schedule for the remainder
of the gift-buying season, it would not
be a large surprise to see Groban rally
m.ore weeks at No. 1. Asitis, “Noel” has
already sold 1 million copies in saven
weeks, according to Nielsen SoundScan.

This marks Groban’s second caart-
tepper. He scored his first when second
studio album “Closer” shot 11-1 luring
a soft week in January 2004, a rise keyed
by flier-pricing from Target. His 2006
album, “Awake,” peaked at No. 2, while
his self-titled 2001 debut grew -ts way
to No. 8 the year after it was released.

IVIa I-I(et \A’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales
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DRY TURKEY: It’s almost as if the
music industry forgot Thanksgiving
was happening (see story, page 5)

The holiday week’s release sct.ed-
ule was void of the Pied Piper kinds
of releases we've seen in Thanksgiv-
ings gone by, like Jay-Z’s “King-
dom Come” last year, U2’s “How to
Dismantle an Atomic Bomb” in 2004
or Creed’s “Weathered” in 2¢:01
which each started well above the
half-million mark. “Kingdcm”
launched last year with 680.000; the
U2 and Creed titles each opened
with more than 800,000.

Even compared with Thanksgiring
slates that didn’t yield No. 1 albums,
this year’s crop is fallow, the lone top
10 bow belonging to reigning “Araer-
ican Idol” champ Jordin Sparks

With 119,000 sold, she scores The Bill-
board 200’s Hot Shot Debut at No 10,
but does so with the lightest opening
week by an “Idol” winner’s first album.
The previous low start for an “I 1ol”
champ had been 240,000 for Fantasia
in 2004.

Last year’s Thanksgiving frame saw
five new entries in the top 10 among 19
albums that surpassed 100,000 for the
week. Only 11 beat that threshold on
this issue’s list. .

c | Nov. 25, 2007 e nielsen
A r IONa M store and rack B -
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Who would have guessed in 1991 that the No. 1 independ-
ent classical distributor in the United States would be the
No. 1 independent rap distributor in 2007 ®m But/that’s the
kind of evolution that Koch Entertainment Distribution has
undergone to become today’s latgest independent distrib-
utor not affiliated with a major, behind only Warner-owned
Alternative Distribution Alliance and Sony-owned RED. m
Today, Koch Entertainment Distribution employs 194 peo-
ple—with around 50 in sales and marketing—and com-
mands annual net revenue of about $175 million, Billboard
estimates. ®mWith a 100,000-square-foot distribution center
in Port Washington, N.Y., and regional
sales offices in New York, Boston,
Nashville and Minneapolis) the com-

DISTRIBUTION KEEPS ITS pany distributes approximately 100 ac-
tive labels, with about 180 imprints. Its

GROWTH STRONG catalog encompasses 25,000 titles.

\ ” Along with its owned and affiliated labels, Koch dis
' tributes an impressive lineup of leading indie labels.

- Among them are Acoustic Disc, AnimEgo, Babygrande,

Bar/None, Brunswick, Chandos, Cleopatra, Cooking

] Vinyl, DPTV Media, Equity, Kinkysweet, Lifeside En-

\ ’ ’ tertainment, Midas, Pinnacle, Passport Video, Putu-
- - mayo, Real Talk, Red House, Righteous Babe, Shanachie

and Sheridan Square Entertainment.

A snapshot of its 10 best-selling titles, as of Nov. 4, includes Project Pat’s “Walkin’
Bank Roll,” Otep’s “The Ascension,” D] Khaled’s “We the Best,” Little Big Town’s
“The Road to Here,” BeBe Winans’ “Cherch,” Diplomats Present Hell Rell’s “For the
Hell of It,” Rissi Palmer’s self-titled album, the branded compilation album “The
Weather Channel Presents the Best of Smooth Jazz,” Sophie Milman’s “Make Some-
one Happy” and 2Pac’s “All Eyez on Me.

Earlier this year, Koch acquired its closest competitor in terms of size, Navarre’s
independent distribution operation. continued on >>p56
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and Make It Right Releasing Inc.
know how important it is to
Make It Right™

Congratulations to
KOCH ENTERTAINMENT
for selling it right for 20 years!

2007

Jonathan Farrell and
the Firm congratulate
Koch Entertainment on
their 20th Anniversary —
leaders in the music

industry.

Meltzer
Lippe

Long Istand’s Business Law Firm

MELTZER, LIPPE, GOLDSTEIN & BREITSTONE, LLP
190 Willis Avenue ¢ Mineola, NY 11501
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www.meltzerlippe.com
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What's more, Koch Enter-
tainment has one of the industry’s more so-
phisticated warehouses, incorporating a high

from >>pS54

degree of automation.

“Michael [Koch] has built such a great dis-
tribution company that it gave us the ability
and tools to grow quicker than we would have
been able to otherwise,” Koch Records pres-
ident Bob Frank says.

Indeed, because Koch Records is one of the
few independents that regularly lands success-
ful albums, its warehouse has to be much more
responsive than other indies that are mainly
in the catalog business.

“We can get product
out quickly whether we
are picking hit or cata-
log titles,” Koch Enter
tainment Distribution
president Michael
Rosenberg says. “It's
justas important to ful-
fill catalog quickly,
which is why our ware-
house is designed for
both types of product.”

The distribution
center’s high-speed
Amadeus
fulfills fast-turning in-
ventory daily. The com-
pany “still spends
significant dollars” every year to update the
warehouse automation, Koch Entertainment
Distribution senior VP of sales Rob Scarcello
says. This year, the company is retooling its
returns automation system to appease retail-
ers’ requests to speed up the process.

Likewise, the company’s business-to-busi-
ness Web site is about as sophisticated as it gets
in the independent world. In fact, Koch’s in-
formation systems approach the capabilities
of the major distribution companies, execu-
tives who have worked for labels in both camps
say. It's not complicated to use, and it “can slice
and dice information any way users want it,”

machine
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Koch has one
_ of the
industry’s

more
sophisticated
warehouses,

emplovin
aphiglll 8
degree of
automation.

Koch Emtertainment DistribLtion
president MICHAEL ROSENBERG,
right, greets RINGO STARR at a 2005
Soundstage concert.

Rosenberg says.

Koch “has good relationships with retailers,
and they have surprisingly evolved their infor-
mation systems up to the level of the majors,
says Dan Storpa, owner of Putumayo Records,
which Koch has distributed since 1999. “Their
systems are unparalleled in the indie sector and
are really helpful in managing our business.

One of the big focuses at Koch Entertain-
ment Distribution is on digital distribution be-
cause “we are doing millions of doliars a year
in that,” Resenberg says. “New labels that want
to be distributed physically by Koch must sign
up for digital as well.

Digital sales and mar-
keting go hand in hand
with physical sales, “so it
only makes sense to have
them under one roof,”
Rosenberg says.

Digital distributionisa
long way from where
Koch came from, back
when founder Michael
Koch launched the com-
pany in 1937,

Koch originally came to
America tc build business
for the CD pressing plant
owned by his stepfather,
Franz Koch, at a time
when plant capacity was
still an issue in the evolution of the format.
But withiu three months, he had started a dis-
tribution company, joining forces with the clas-
sical buyers for German News, the company
that distributed his stepfather’s growing label,
among others.

Soon, he hired Michael Rosenberg, who was
working for a small classical label called North-
eastern Records. But when Rosenberg went
to California, he began selling for Koch and
its main rival at the time, Portland, Ore.-based
Allegro, before switching full-time to Koch
and eventually becoming the company’s pres-

ident in 2001. continued on >>p58


www.americanradiohistory.com

Two things we love about Canada:

1. Hockey
&

5 [NOGF]

ENTERTAINMENT

but...

this is only a 1/2 page ad,
so we had to comhine:

__ KOCHOCKEY ROCKS!!
J/W)/ AW

from your Savay ~eeps!

e SN

Happy Birthday, :
KOCH Entertainment

20 Years of
Vision Innovation Music Power

We are proud to help you deliver exciting,
“outside the box” music to fans around the world.
Your friends at Shorewood Packaging.

INTE RNATIONAL@ PAPER

wwWw americanradiohistorv com


www.americanradiohistory.com

i

PRESTONE PRINTING CO., INC.

Congratulates

Koch Entertainment

On 20 years
of bringing

music to peoples hearts!

WWW americanrad

from >>p56 What initially helped
Koch’s distribution business grow in the
United States was landing Teldec for a one-
year contract. But six months into that distri-
bution deal, Koch learned that Warner would
acquire Teldec. When the Teldec contract was
up, Koch would lose the label, “which was dis-
concerting,” as it supplied 50% of Koch’s busi-
ness, Michael Koch remembers.

But Koch soon signed a distribution deal
with the well-regarded U.K. classical label
Chandos, which more than made up for
Teldec’s loss, Koch says.

By the end of 1990, Koch was one of the two
leading distributors in the classical genre, but
Michael Koch knew he would have to move
into pop distribution to grow his business.

Along the way, Koch had invented national
distribution. The independent community at
the time was dominated by regional distribu-
tion companies, but Koch wanted to extend
the national distribution concept beyond clas-

album to reach The Billboard 200. And we had
Cledus T. Judd’s first release through Razor &
Tie,” Rosenberg says.

Today, Koch does indeed distribute a broad
range of music, which, Rosenberg points out,
allows the company to also service a broad
account base.

With the Koch label as its anchor, Rosen-
berg anticipates further growth in rap and
hip-hop, and consequently has formed a label
services division headed by Chris Isidori.

Beyond urban, the company predicts growth
in the metal, country and Christian markets.
Koch Entertainment Distribution already dis-
tributes gospel and Christian labels like Light
and Syntax; country labels like Midas, Equity
and Lofton Creek; and expects to do more.

Also, since forming Koch Vision in 1991
the company is still seeking video labels to
distribute. It recently signed Coming Home
Studios, which has issued live DVDs from
Nickelback and Steve Miller.

Koch Entertainment Distribution executives greeted Little Big Town last month at the
Mokia Theater in New York. From left are the band’s JIMI WESTBEROOK and KAREN
FAIRCHILD, Koch Entertainment Distribution president MICHAEL ROSENBERG, senior
VP of sales and marketing ROB SCARCELLO, VP of business development ERIC
LEMASTERS, senior video label manager JOSH MEIMAND, VP of sales and marketing
GERALD MOSS5, new media manager ERICA MUNDAY and the band’s KIMBERLY
ROADS SCHLAPMAN and PHILIP SWEET.

sical. Shanachie Records, which Michael Koch
counted as a client when he was selling his
stepfather’s CD pressing service, wanted to
move away from regional distribution.

“I was able to convince Richard Nevins and
[his partner] Dan Collins that I could do it,”
Michael Koch says, and his business became the
first single company to implement the national
distribution concept for the mainstream genres
on Jan. 1, 1991.

“Before Koch, everything was regional dis-
tribution,” Nevins recalls. “Rounder was one
of our biggest regional distributors, and I re-
member one of their staff telling me, ‘You are
out of your minds for going with them. These
Koch guys are just classical music people.” A
year later, that Rounder employee was work-
ing for Koch.”

“It worked out well,” in that Koch increased
Shanachie’s sales, says Rosenberg, who was
named Koch International national director of
sales and marketing at the end of 1991.

That experiment helped Koch land other
labels like Silva Screen, Red House Records
and, subsquently, Bar/None, Razor & Tie and
Righteous Babe. Along the way Koch also ac-
quired one-third of Shanachie and half of DRG.

“Once we expanded beyond classical, the
philosophy was to have a broad range of music
genres. Back then, Edwyn Collins’ ‘Gorgeous
George' album was the first Koch-distributed
58 |
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While Koch Entertainment Distribution will
continue to sign new record and video labels,
“what also differentiates us is we will try new
product lines,” Scarcello says. “Right now, we
are selling a ‘Shrek’ browser for kids.”

Of course, the other thing that distinguishes
Koch from other distributors is that “we are
one of the few companies expanding our staff
and service offerings to labels,” he adds.

For example, Koch “added an export divi-
sion for other territories, a service that we
never supplied to labels before,” Rosenberg
says. “We can do the back end of fulfillment
for Web sales.”

VP of digital Eric Lemasters adds, “We are
also working [with labels] to give them the abil-
ity to sell ringtones and downloads off of their
artist pages. We are working with the ringtone
companies to get short codes so the label can
more easily sell ringtones.”

“And we can archive their music,” Scar-
cello adds.

Beyond the company’s capabilities, “the
thing I love about working with Koch is that
their sales reps are about the music,” says Susan
Tanner, head of sales for Righteous Babe
Records, which Koch has distributed since
1995. “They know our company and our artists;
we are not just product to them. They get ex-
cited about our music and like it.”

—Ed Christman
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DIGITAL SALES HELP DRIVE KOCH RECORDS’ RISE

While the Koch Records label is almost 18 years old, its evolution into
the indie-label powerhouse it is today really began when the current ex-
ecutive regime came aboard in 1999. m True, Koch Records’ year-to-date
market share of 0.65%, as counted by Nielsen SoundScan, may be up
only slightly from 0.62% in the corresponding period last year. But with
non-digital sales up 10%, “we are having our biggest and most profitable
year in history,” says label president Bob Frank, who joined Koch in 1999
when Koch acquired VelVel Records. m What's more, Koch Records re-
mains the largest label in the Koch Entertainment Distribution portfo-
lio, giving its parent company a stability found only at the major labels.
m Most important, Koch Records is well-suited to the advancing digital
era. m “Digital growth has been exponential at Koch,” Frank says. “In
the label's first quarter, digital [sales] comprised 33% of our net revenue.
That was a bellwether moment, when we realized the pace of the growth
was accelerating.” mA big part of those sales were driven by Jim Jones’
“We Fly High” and Unk’s “Walk It Out” and “2Step,” which among them
have rung up about $7 million in sales so far this year. =~ continuedon >>p62

Koch Records president BOB
FRANK negotiates a deal
with ElImo of ‘Sesame Street.
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Congratulations to
Koch Distribution
on your

20th anniversary!

Your steadfast commitment
to the Independent is felt
and appreciated.
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Celebrating Our 20th Anniversary
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CONGRATULATIONS
TO MICHAEL KOCH
AND KOCH ENTERTAINMENT
FOR 20 YEARS OF BEING
THE LEADING INDEPENDENT
ENTERTAINMENT DISTRIBUTION
COMPANY IN THE USS.
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Joe Serling
&
Serling, Rooks & Ferrara

Congratulate Koch Entertainment and its Artists on 20 Amazing Years:

Michael Koch, Bob Frank, Michael Rosenberg, John Franck,
Shadow Stokes, Dee Sonaram, Alan Grunblatt, Scott Givens,
Michacl Healey, Eric LeMasters, Rick Mecuser, Esq., Deborah Rigaud, Esq.,
Ani DiFranco and Righteous Babe Records, Straight Line Stitch,

A New Revolution, mr. RAY, Sundazed Music, and the Entire Gang!

Serling Rooks & Ferrara LLP

Attorneys At Law
119 Fifth Avenue, Third Floor / New York, NY 10003

Tel: (212) 245-7300
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Happy 20th Anniversary

to Michael Koch and KOCH Entertainment

We wish you continued success
for many years to come.

Carriage Trade Insurance Agency, Inc.
& Granite Insurance Brokerage Ej

One Holland Avenue | Floral Park, NY 11001
www.carriagetradeinsurance.com  PHONE:516.358.5600
Group Insurance and Benefit Consulting Services

Best Wishes

to Michael Koch and KOCH Entertainient
on your 20th Anniversary!
Continued Success!
Baridoge Trais
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Michael R. Jakoly and Robert Giaccone, CFP

One Holland Avenue / Floral Park, NY 11001
516.358.5600 / Fax 516.358.5656

Investments, 401k Plans, Financial Planning
www. LFA-Sagemark.com

Michael R. Jakob and Robert Giaccone are Registered Representatives of Lincoln Financial
Adtisors Corp. Securities and advisory services offered tlhrough Lincoln Financial Advisors Corp
a broker-dealer (Member SIPC) and registercd investment advisor. Insurance offered through
Lincoln affiliates and other fine companies. CRN200711-2009851
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Yummy Yummy’ from THE WIGGLES
has been on Billboard’s Top Kid Audio
chart for more than 200 weeks.

from >>ps0 Beyond ringtones and hit
track downloads, Frank says digital sules are be-
ginning to spread to classic catalog titles from
such acts as the Kinks, although he concedes
those sales still represent small numbers.

While Koch participates in iTunes, the label
has been an advocate of non-digital rights man-
agement downloads since the beginning. “We
laugh when we see the majors just now think-
ing about going that way,” Frank says. “It was
foolish to think everyone is going to have their
own form of copy protection.”

Now one of the largest non-major-affiliated
indies, Koch Entertainment initially got into
the label business as a small classical imprint
and then buying an equity stake in Shanachie
Records and DRG. It expanded into a main-
stream label in 1995 with the release of the
Beau Hunks’ “Little Rascals” album.

With Barry Feldman at the helm in 1995, the
label signed Amy Rigby and put together a deal
for World Wrestling Entertainment albums.

But prior to the arrival of Frank and GM/ex-
ecutive VP Alan Grunblatt, the label’s most suc-
cessful volume was hitting about $25 million
in 1999. Today, Koch Records typically racks up
$40 million-$50 million in net sales and has
38 employees.

Things started out great for the new team in
1999, with the release of World Wrestling Fed-
eration’s theme-song album “WWF Vol. 4,
which scanned 1.1 million units, and the “Poké-
mon 2BA Master” album, which has scanned
455,000 units.

Also that year, Koch executives signed for-
eign licensing deals and digital was on the rise.

The next two years proved rough due to a
couple of rap and soundtrack albums that didn’t
deliver as expected. But since 2001, “we have
been growing every year,” Frank says. He notes
that Billboard’s year-end Top Independent La-
bels recap has credited Koch with the largest
number of charting albums from 2001 (when
il tied with TVT) through 2006. “Most of that
success has come thanks to two genres: rap
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and children’s music,” Frank says.

Koch, the industry leader in children’s
music, has achieved sales success with the cur-
rent Wiggles album, “Yummy Yununy,” which
has shipped 1.5 million units and scanned
363,000; “J Love to Sing With Barney,” which
has shipped almost 400,000 units and scanned
200,000; a Strawberry Shortcake album, “Berry
Merry Christmas,” which has shipped some
300,000 units and scanned 148,000; and “Bar-
bie Sings: The Princess Movie” has shipped
125,000 units and
scanned 65,000.

In addition to its big-
selling brands, the label’s
“Hamptor the Hamster:
The Hamster Dance” has
sold 250,000 digital down-
loads. And the label ex-
pects more big hits from
the deal it just signed in
October with Sesame
Workshorp.

But rap is even bigger
for Koch. Grunblatt, a for-
mer RCA executive, is the
main reason why Koch is
now the No. 5 label in rap.
As of Oct. 28, ithad a year-
to-date market share of
5% in the genre.

Grunblatt and ClLiff
Cultreri had successfully
built Relativity into an
indie rap powerhouse,
and they proceeded to do
it all over again for
Michael Koch.

The first rap hit for
Koch was from Mo
Thugs, a spinoff group of
Bone Thugs-N-Harmony,
the duo that had success
at Relativity before mov-
ing to Epic.
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Soon, other rap artists who still had fan
bases but weren’t achieving the kind of sales
the majors used to expect from them were
signing with Koch.

“Initially, Koch was known as the rap grave-
yard because we came out of newhere and start
selling alot of rap records, which upset the ap-
plecart,” Grunblatt says. “But then we broke
the Ying Yang Twins, and have since broken
Jim Jones, Unk and DJ Khalad.”

But befare Koch started breaking new rap-

pers, “the thing that made us was the Death
Row distribution deal, which gave Koch cred-
ibility and financial stability,” Grunblatt adds.

Today, Grunblatt works with Koch senior
VPs of promotion Shadow Stokes and Dee
Sanoram and urban label manager Marlini
Dominguez to achieve success for the label’s
rap roster.

Lastyear, Bone Thugs-N-Harmony’s “Thug
Stories,” which has scanned 101,000 units, de-
buted at No. 1 on the Top Independent Albums
chart. No. 4 on Top Rap Albums and No. 25 on
The Eillboard 200.

Also, Koch hopes to grow rap sales through
its new division, Koch Urban South, which is
headed up by Big Oomp.

Koch also has formed a marketing alliance
with Sony Music, through which Koch is work-
ing two artists for Epic, Young Berg and Sean
Kingston. “We do the urban marketing and
hire the street teams,” Grunblatt says.

While that urban success is great, about 50%
of the label’s sales comes from rap, which is
why Koch is trying to diversify, Frank says.

“That’s why we just launched three divisions,
bringing in Chuck Mitchell, a former president
of Verve, to oversee jazz; Barry Landis, a former
president of Word, to oversee Christian; and Scott
Givens, who has been at Roadrunner and Ozzy
Osbourne’s label, to oversee metal,” Frank says.

Koch also has comedy and dance records,
and with those genres and a release schedule
that has been known to reach 250 albums per
year, the label is beginning to look like a major.

But Frank disagrees. “We don’t want to com
pete with the majors, but we picked areas where
we can be dominant players,” he says. “For ex-
ample. the Otep record deal signed by Scott
Givens will be a big record for us and lets the
metal community know that our entree into
the genre is for real.”

BONE THUGS-N-HARMONY’S 2006
albuam ‘Thug Stories’ debuted at No. 1
on 3illboard’s Top Independent
Albums chart.
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On 20 years of outstanding work

From ycur friends at
Granada International

GRANADA

www.granadamecia.com/internationa International

From one home
of Independents to another

Congratulations
to Michael, Bob and all at
KOCH International
on 20 successful years.

From your friends at
Pinnacle Records

www.pinnacle-entertainment.co.uk
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Shock Records Australia

congratulates Bob
and the teamat

records
on 20 fantastic years.
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HOW KOCH
CANADA HELPED

ITS PARENT
COMPANY GROW

In 1995, Dominique Zgarka made one of the best decisions of his
life when Michael Koch approached him with an either/cr proposi-
tion. m “Michael told me [ would either come work for him or he
would start a competing company,” Zgarka recalls. m At that time,
Zgarka was running Electric Distribution and also World Music
Sales, which distributed Shanachie Records in Canada. So, Zgarka
and partner Cyril Kaye cut the deal through which their companies
evolved into Koch Entertainment Canada. m “Koch brought in financ-
ing, computerization, and helped grow our management structure
and ultimately our business,” Zgarka says.

But it also turned out to be one of the best Back then, one of the first lapels signed for

decisions for Koch, because many of the labels
that would help his company grow in the
United States were first signed for Canada.
The company’s thrust into video also began
up north.

Today, Koch Entertainment Canada employs
42 staffers and has $34 million Canadian
($34.1 million) in annual revenue in its most
recent fiscal year. It has been named distrib-
utor of the year 10 times at the Canadian Music
Week Awards.
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Canada under the new company was Beggars
Banquet. The label soon issued the Prodigy’s
“Fat of the Land” album, which sold 340,000
copies, triple-platinum in that country.
While Koch never distributed Beggars
Banquet in the States, other labels signed
first in Canada—such as Moonshine, an elec-
tronic dance label—eventually were distrib-
uted by Koch in the United States.
Similarly, Putumayo was signed by Koch
Canada and remains with the company in
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THE PRODIGY had a hit with ts The
Fat of the Land’ album througt Koch
Canada under company pres dert
DOMINIQUE ZGARKA, below.

Canada and the States. In fact, Putumayo is
Koch Canada’s second-biggest record label, be-
hind its own label, Koch Records.

A turning point for Koch Canada was when
it launched Koch Vision eight years ago.

“We started out big distributing videos for
the then-named WWF, the Discovery Channel,
Goodtimes label and Gaiam,” which produced
programs on yoga, fitness and wellness prod-
ucts, Zgarka says.

The latter label helped Koch Canada in sell-
ing such health-minded items as balance balls,
mats and other related products.

Those product lines opened the door to the
mass merchants in Canada for Koch, which
previously relied on Handleman for those types
of accounts.

Also, while many studios can distribute their
own product in the States, for the smaller Cana-
dian market they choose to go through Koch.
And many do so via a license deal rather than
a distribution agreement.

Zgarka says that “40% of our business here
is licensed rather than third-party distribution.”

While Entertainment One, which acquired
Koch in 2005, likes the possibilities offered by
Koch Entertainment’s U.S, operation, Koch
Canadu’s business profile more closely aligns
with its new parent company.

Entertainment One is the largest video and
music distributor in Canada, in that it repre-
sents all the major music and video labels.

In fact, Koch Canada is now a part of Enter-
tainment One rather than Koch Entertainment,
and Zgarka reports to Entertainment One CEO
Darren Throop.

Entertainment One has a division called
Paradox that distributes A&E, Image and Koch.
Meanwhile, following Entertainment One’s
move to the London Stock Exchange’s Alter-
native Investment Market, with the support of
its largest shareholder, Marwyn Investment
Management, the company has engaged in a
series of synergistic acquisitions.

It has bought Seville Pictures and Contender
Films, two deals that are expected not only to
grow Entertainment One’s DVD deals, but they
also put the company into theatrical produc-
tion and distribution. That business is headed
by Patrice Theroux.

Zgarka says he expects more sales growth,
thanks to those acquisitions. But he notes that
since Koch Canada began, “we have never seen
a drop in our business.”

For the last 12 months, Koch Canada’s sales
are up 5%, which is not huge, he admits, but
at least it’s still growing.

Inamoveto fuel growth, Koch Entertainment
Canada recently cut adeal with Synergix to offer
sales and marketing services to Koch-distributed
labels for Mexico, South America and the
Caribbean. So far, seven labels have signed on.
—Ed Christman
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We at Hopeless/Suhb City Records congratulate Koch Entertainment
on 20 terrific years of selling and promoting great music

‘ More importantly. we thank Koch for embracing our shared mission of making

| people's lives better in the process of doing all that we do. It is with

i the support of companies like Koch that we are able to grow and together try
to make the world a better place one voice and one action at a time

‘ Cheers to Koch!

ZSUB CITYES

CONGRATULATIONS

ENTERTAINMENT

ON YOUR 20TH ANNIVERSARY!

WE ARE HAPPY
T0 BE PART OF YOUR FAMILY.

im“mﬂgent

WWW.IMMERGENT.COM

Congratulations to Koch Distribution on
your 20" Anniversary as the very best
entertainment distributor in North America.
Here's to 20 more!

Jeanette and Herb
Passport International Entertainment, LLC

CONGRATULATIONS TO

FOR 20 GREAT YEARS!

from

CELEBRATING IN SOUTH AFRICA
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GROWING]

ae KOCH
; A9 PUBLISHING ON
1 - SN TARGET AFTER

FIVE YEARS

Koch Entertainment may have started its publishing company late, but it’s a nicely grow-
ing business, according to Koch Records president Bob Frank. m In five years, Koch Music
Publishing has built a 2,500-song catalog, including 200 added this year, Frank says. “Our
target is to add another 1,000 songs over the next 24 months.” m But that growth will prob-
ably be organic, as Koch doesn’t sign publishing deals with artists or songwriters unless
the label is going toput out an album by them. m“We are not saying we won’t do that, but
we have more than we can handle from our deal flow” to put out albums, Frank says. Also,
initially Koch didn’t try to sign publishing deals with artists, only record deals.

ing mostly Koch acts to publishing deals, “and also cutting
admin deals with artists such as Goodie Mob, which was very

Nowadays, Koch tries to'sign artists for publishing also,
and not just for the songs it will release on record.

Koch initially gotjnto publishing when it bought a couple
of masters and publishing for songs that featured Norah Jones
as a vocalist. Those albums, by the Peter Malick Group, in-
clude “New York City” and “The Chill Album.” The company
wound up selling 1 million copies of those albums globally.

But after thar deal, Koch focused on the urban side, sign-

il

beneficial due to all of their outside collaborations, including
OutKast,” Frank says.

He adds that the company is flexible in how it will struc-
ture publishing deals, i.e., outright ownership or percent-
age stakes.

On the other hand, now that Koch is part of Entertainment

Congratulations toour §riends
at Xoch Entertainment
in the U.$ and. Canada

on 20 great years!

Y PULUMAYO .
World Music

www.putumayo.com

WOULD LIKE TO WISH KOCH CANADA
A HAPPY 20TH ANNIVERSARY.

HERE’'S TO 20 MORE

{ .
COMING IN FEBRUARY 2008 KINGDOM OF SORROW {FEATURING JAMEY JASTA AND KIRK WINDSTEIN) .

F— /g

ﬁ | | I-lappy 20th Bnrthday Koch!
((
8 am 3{ g

IS
" TO KOCH ENTERTAINMENT \\\\n\ 0
ON 20 AMAZING YEARS \\z,

DECEMBER 8, 2007
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Many Thanks
& Many Happy No Returns! -

From all of us at
Acoustic Disc

//

,—‘-‘-V'ﬂ‘— -

T, p{“ ﬂl{‘; lﬂgﬂ

lm HM\D HADE N“S‘.‘;
"’-—M e

N
T~

WWW americanraciohistorv com


www.americanradiohistory.com

UESEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: “cp selling paid download songs compiled from Internet sales reports collected «nd provided by Nielsen SoundScan | This data is used to compile poth
The Bilboard Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARY;MODERN ROCK: 73 adult top 40 statiors. 107 adult contemporary stations a3 71 modern rock stations are electronicaily monitorec 24 hcurs a oay,
SALES. GATA 7 days a week. See Chart Legend for additional rules and explanations. & 2007, Nielsan Business Media, Inc and Nielsen SpundScan, Inc. Alt nights reserved.

AIRPLAY
MCNITORED BY COMPILED BY

2

= 3 = ok @k @ @k (o]
ﬁ 5E &S TITLE e 5SS TITLE of 5E 55 TITLE s 2f 5E 55 TITLE Ea
! =X =F ARTIST (IMPRINT / PROMOTION LABEL) EZ S 2T ARTIST (IMPRINT / PROMOTION LABEL) E=  S= =3 ARTIST (IMPRINT / PROMOTION LABEL) S E= 5= 23 ARIST (IMPRINT / PROMOTION LABEL) =&
0 112 NO ONE @ 33 g HYPNOTIZED 12 BUBBLY & 1 1 ® BIG GIRLS DON'T CRY o

KAUAA) ALICIA KEYS (MBKLJ/RMG) PLIES FEAT;AKﬂl@\G GATES, SLIP-N-SLIDE/ATLANTIC) COLBIE CAILLAT (UNVERSAL REPUBLIC A J FERGIE (WILL.IAM/AGM/INTERSCOPE)
KISS KISS TATTOO WHO KNEW HOME
o 2 1 _CHRIS BROWN FEAT. T-PAIN (JIVE/ZQM @ 2 6 JORDIN SPARKS (19/JIVE/ZOMBA) 2 2 2 m(LAFACL Z0MBA m & 228 OAUGHTRY (RCA'RMG) o m
e 3 14 APOLOGIZE @ 34 7 SOULJA GIRL e 3 17 OVER YOU & 3 3 47 BUBBLY
_Tll‘fBALArﬂl FEAT. GHEREPUBLIC (MOSLEY/BLACKGR Jrﬂ INTERSCOPE SOULJA BOY T_ELL‘m“’DLL!?ARK INTERSCOPE) DAUGHTRY (RCA _HMG_) ME CAILLAT (UNIVERSAL REPUBLIC
GOOD LIFE MORE THAN A MEMORY HOW FAR WE'VE COME HEY THERE DELILAH

4 4| KANYE WEST FEAT. T-PAIN (ROC-A FLLLA/DEF JAM/IDJME) 295 26 14 GARTH BROOKS (PEARLBIG MACHINE) = 419 MATCHBOX TWENTY (MELISMA ATLAKTIC ﬁr < 4 _PLAIN WHITE T'S (FEARLESS/HOLLYWOOO) ﬁ!

; HATE THAT | LOVE YOU I'M SO HOOD : WAKE UP CALL WAIT FOR YOU
e 6 12 RIHANNA FEAT. N_E-VU (SRP DEF JAM,IDJMG) @ 49 E KHALED (TERR{IR “1JUAD/KOCH) — s 5 17 MAROON 5 (A&M OUTONE/INTERSCOPE) _ 3 5 2 LLLIUTT YAMIN_ :HI‘,P_("-BYE’.EE_ B | ‘h

BUBBLY WAKE UP CALL APOLOGIZE THE SWEET ESCAPE

€ 5 1 COLBIE CAILLAT (UNIVERSAL REPUBLIC) 2 3 12 MARDON 5 (A&M LUTONE INTERSCOPE) e 6 8 TIMBALAND FEAT ONEREPUBLIC (10 SLEY, ¢l N Pt m S 6 32 _Gvg« STEFM&A[ AKON 1 TEF Snf I

- 7 BED @ 3 4 HOW FAR WE'VE COME ° 7 41 INTO THE NIGHT & 7 7 4 (YOUWANT TO) MAKE A MEMORY o
J__HOLIUAV (MUSIC LINE EAPITOL) MATCHBOX TWENTY -MEUSMA_’YLF«LTI(, o SANTANA FEAT. CHAD KROEGER (ARISTA/RMG BON JOVI ‘N[ REURY ISLAR A ﬂ, )
THE WAY | ARE AYO TECHNOLOGY PARALYZER BEFORE HE CHEATS

5. 9 TIMBALAND (M"SLE BLACKGROUND/INTERSC DPE) 33 3 17 50 CENT (SHADY »‘«FT_FRMATL INTERSCOPE o 10 18 FINGER ELEVEN (WIND-UP) = 8 3 CARRIE UNDERWOOD HSTA ARISTA NASH_VILLE/RMG 'ﬁ!
° 15 1y DUFFLE BAG BOY @ 37 19 MY DRINK N' MY 2 STEP e 11 g PICTURES OF YOU @ g 35 EVERYTHING o
i PLAVLCIRCLE FEAT LIL WAYNE OTP DEI JWID!M( ) R CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE/J/RMG THE LAST GOODNIGHT (VIRGIN) MICHAEL BUBLE (143/REPRISE)

@ 9 g LOW @ 35 19 HOW BOUT THEM COWGIRLS 10 8 25 BIG GIRLS DON'T CRY o @ 99 3 FROSTY THE SNOWMAN
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC) GEORGE STRAIT (MCA NASHVILLE) FERGIE (WILL | AM A&M/INTERSCOPE) KIMBERLEY LOCKE (!/RE REFRISE
3 il FERGIET
CYCLONE ’ FIRECRACKER FIRST TIME HOW LONG
m ] 1B 4 BABY BASH FEAT T-PAIN (ARIS [A/RMG) @ 3 JOSH TURNEﬁ(M( L!M;HVILLE- " 9 30 _LI_FELUUSE (GEFFEN) — ﬂ " 10 14 EAGLES (ERC) m
SHAWTY IS A 10 LET IT GO HER EYES WHO KNEW

U< [ THE-DREAM (DEF 1AM IDJMG) - 3738 2 oot IMANI'GEFFEN) U R __PAT MONAHAN (COLUMEBIA) iy 112, 16 PINK (LAFACE ZOMBA o
‘ 16 g CAN'T HELP BUT WAIT @ 4 5 ROC BOYS (AND THE WINNER IS)... 33 12 19 DREAMING WITH A BROKEN HEART & 99 o DO YOU HEAR WHAT | HEAR
o THEY SONGZ (50NG BO(H\lLAIﬂI ) — L= %V-Z_ROLAIH*ELLA OEF JAM 10JMG, JOHN MAVE AWARE/COLUMBIA) _CARRIE UNDERWDOD P‘LA/A.‘J'E" NASHVYILLE

CRANK THAT (SOULJA BOY) @ OUR SONG LOVE SONG TAKING CHANCES

-l 1020 _SOULJA BOY TELUEM (COLLIPARK/INTERSCOPE 8 TAYLOR SWIFT (BIG MACHINE - 15 14 SARA BAREILLES (EPIC) 1110 ~EgLINEﬂDN Lj,-JMBIA) S m
45 g 19 STRONGER 40 3 13 LIVIN' OUR LOVE SONG 14 30 HEY THERE DELILAH e _ 4 I'LL BE HOME FOR CHRISTMAS

‘ KANYE wﬂ ROC-A-FELLA DEF JAM, IDJMG}) - JASON MICHAEL CARROLL (ARISTA NASHVILLE) — PLAIN WHITE T'S (FEARLES HGLLYW’EOU JOSH GROM Yi_Iﬂ u_l Bl

= UNTIL THE END OF TIME FREE AND EASY (DOWN THE ROAD | GO) LOST HIGHWAY BAND OF GOLD
15 2.2 JUSTIN TIMBERLAKE DUET WITH BEYONCE JIVE/ZOMBA) &) 27 18 _EYERKS BENTLEY LiFJTOA_ MM’ 18 10 BON JOVI {MERCURY, ISLAND/IDJNG) 1315 K_IM_B_ERLEV LOCKE . RB l.EPRf.;E N a '[f!
PARALYZER FALL SORRY COMING HOME FOR CHRISTMAS
18 17 a2 40 12 19 7 = |
FINGER ELEVEN (WIND-UP) = _CLAY WALKER (/XE.YL.UWW-CURB) BUCKCHERRY (i EVEN SEVEN ATLA ﬂ(, :AVA__ JIM BRICKMAN WITH RICHIE MCDONALD (516G
CLUMSY JUST FINE SHADOW OF THE DAY FIRE AND RAIN
20§ 6 % 6 20085 r
FERGIE rWILL‘I.w A&M/INTERSCOPE) , MARY JiLIEE_ MATRIARGH/GEFFLN LINKIN PARK (WARNIR BROS.) KENNY “BABYFACE" EDMONDS |MERCUR' UJMﬁ)i
m 20 14 _ y WINTER WONDERLAND
9 FABOLOUS FEAT,JERMAINE OEPRI (DESERT STORM/OEF IAM (DJIM! MONTGOMERY GENTRY (COLUNM NASHVILLE)) BLUE OCTOBER (UNIVERSAL BOTOWN) WYNONNA (CURB REPRISE}

FX8ROIO:0:0:0

19

13

')

@

- [12]

BABY DON'T GO @ 48 g WHAT DO YA THINK ABOUT THAT @ 17 18 CALLING YOU

y 20

21

22

(23

(24

D

20 19 14 OVER YOU @ 50 3 LIKE YOU'LL NEVER SEE ME AGAIN 18 10 BREATHE IN BREATHE QUT 18 6 DREAMING WITH A BROKEN HEART ﬁf
DAUGHTRY (RCA AMG) " ALIEIA KEYS (MBK'J'RMG) MAT KEARNEY (HOLLYWOOD/AWARE/CGLUMBIA) JOHN MAYER AW ARE COLUMBIA _
WHO KNEW a ROCKSTAR THE GREAT ESCAPE APOLOGIZE
21 LA PINK (LAFACE ZOMBA) e 4B NICKELBACK (ATLANTIC/ROADRUNNER/LAVA) a 12 BOYS LIKE GIRLS (COLUMBIA) ﬁ 2y 3 _TIMBALAND FEAT. ONEREPUBLIC CKGA( ﬁ
- SO SMALL STAY WHATEVER IT TAKES LOST
22 23 16 CARRIE UNDERWODDD (ARISTA/ARISTA NASHVILL E} @ 5 5 SUGARLAND (MERCURY (NASHVILLE}) 22 3 LIFEHOUSE (GEFFEN) ﬁ 59 FAITH HILL (WARNER BROS. (NASHVILLE) WARNER BROS.) w
@ 3 g SHOULDA LET YOU GO @ 4 g EVERYBODY 23 4 THE WAY I AM 47 {1 SOMEBODY'S ME o
KEYSHIA COLE INTRODUCING AMINA (IMANI/GEFFEN) = : KE(TH URBAN_ APUTOL NASHVILLE JGHID MICHAELSON (CABIN 24/0RIGINAL SIGNAL/RED) ENRIQUE IGLESIAS (INTERSCOPE)
BIG GIRLS DON'T CRY @ MISERY BUSINESS TATTOO NOTHIN' BETTER TO DO
2",‘ " s FERGIE V1Ll N &M |NTERSCOPEL 57 3 _PRH“MORE (FUELED RAMEN ATU\NY\E LAVA) % 3 JDRU&SPAHKS {19JIVE‘ZOMBA) ﬁ 19 10 LEANN RIMES © JRB REPRISE) | ﬁ
DON'T BLINK 2 LOVE LIKE THIS F DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) LOST IN THIS MOMENT
| 25 4 B KENNY CHESNEY /BNA) @ 4 52 4 NATASHA BEQINGFIELD (PHONOGENIC/EPIC) a 4 GOOD CHARLOTTE (OAYLIGHT EPIC) w 16 17 8IG & RICH /% ARNER BROS (NASHVILLE)/¥/ARNER BROS) ﬁ
1~C3 stations, comprised of top 40, adul - country. reck. gospel. smooth jazz. Latin, and Christi
ae= 2kectronically monitored 24 hours o day, 7 days a used to cam: he Bilbcard Hot 10

: ¥
® MODERN ROCK.

R : = s B, ot o g
=& SE 55 TITLE g 28 pE S TTLE 5 =5 5EE5 TITLE = of GE &5 TITLE o
EE <5 £Z ARTIST (MPRINT/ PROMOTION L ABEL) 5 == 5= 33 ARTIST (IMPRINT / PROMOTION LABEL) £ 'E; == =3Z ARTIST (IMPRINT / PROMOTION LABELY _ﬁ sES <3 I ARTIST (IMPRINT / PROMOTION LABEL) =X

NO ONE BIG GIRLS DON'T CRY @ FIRST TIME THE PRETENDER

1 i1 ALICIA KEYS (MBK/J/RMG) @ 3 3 FERGIE (WILL | AM AGM/INTERSCOPE) 58 25 | renouse GEFFEN) ) : v i FOO FIGHTERS (ROSWELL/RCA/RMG) b4
v Low GIMME MORE I'M LIKE A LAWYER...(ME & YOU) FAKE IT
7 2 23 G ra FeAT eI (POE BOV/ATLANIIC) 27 16 9 poimey seas vt Z0MBA) 52 46 4 OUT BOY (FUELED BY RAMEN ISLAND/IOJMG) 2 2B G wiour 4

% 3 47 APOLOGIZE @ 34 g HYPNOTIZED 53 49 BED 3 4 11 EMPTY WALLS
TIMBALAND {MOSLEY/BLACKGROUND/IN [ERSCOPE) | < PLIES FEAT. AKDN (51G GATES/SLIP-N-SLIDE/ATLANTIC) J. HOLIDAY (USIC LINE/CAPITOL) SERJ TANKIAN (SERJICAL STRIKE/REPRISE)
KISS KISS WALL TO WALL WHO KNEW BIG CASINO
a 4y le CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA 23 153 CHRIS BROWN | JIVI. ZOMBA;] 54 41 18 ﬂ«x (LAFACE ZOMBA = » 3 n JIMMY EATLORLD {TINY EVIL/INTERSCOPE) ﬁ!
CRANK THAT (SOULJA BOY) : MUSIC IS MY HOT HOT SEX . MY DRINK N° MY 2 STEP BLEED IT OUT |
‘g 5 2 SOULJA BOY TELUEM (COLLIPARK INTERSCOPE) 30 % 3 €SS {SU8 POP) 55 47 CASSIDY FEAT SWIZZ BEATZ (FULL | ,.;ﬁFA E/J/AMG} L 5 2 LINKIN PARK (¥, ARNER BROS.) ﬁ
: CLUMSY STAY HOME PARALYZER
§° 6 6 FERGIE (WILL |.AM/A&M/INTERSCOPE) gl 29, 7 SUGARLANO (MERCURY (NASHVILLE)) @ = B LaUGHTRY (RCA RMG) B L € B A1 cen eLeven iDL, 14
- BUBBLY GET BUCK IN HERE READY, SET, DON'T GO NEVER TOO LATE
< T COLBIE CAILLAT (UNIVERSAL REPUBLIC) 32 183 0 FELLI FEL FEAT DIDDY AKON LUDACRIS & LIL JON (ISLAND URBANIDME % 7 BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY) & 6 27 THREE DAYS GRACE |IIVE ZOMBA) ﬁ
TATTOO | TAKING CHANCES @ THIS CHRISTMAS | GETIT
G 129 JORDIN SPARKS (JIVE/ZOMBA) 33 % 2 CELINE DION (COLUMBIA) [ CHRIS BROWN (JIVE/ZOMBA) 2 718 CHEVELLE (EPIC w
PARALYZER WAKE UP CALL THAT'S HOW YOU KNOW SHADOW OF THE DAY
€ 8 D perrecven (WIND-UP) = 315 MAROON 5 (A&M/OCTONE INTERSCOPE) @ - AMY ADAMS (WALT OISNEY iy 1018 LINKIN PARK (WAANER BROS.) b4
. CYCLONE JUST FINE —~ BEAUTIFUL GIRLS YOU DONT KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RE TOLD}
I‘—) 9 18 BABY BASH FEAT. T-PAIN (ARISTA/RMG) @ 45 2 MARY J BLIGE (MATRIARCH GEFFEN) 50 51 18 SEAN KINGSTON (BELUGA HEIGHTS/EPIC/KOCH) . o 9 1 THE WHITE STRIPES (THIRD MAN/WARNER BROS ) w
5 HOW FAR WE'VE COME AYO TECHNOLOGY 2 DO IT WELL WELL THOUGHT OUT TWINKLES
") 0 12 MATCHBOX TWENTY (MELISMA/ATLANTIC) 38 35 16 50 CENT (SHADY, AFTERMATH INTERSCOPE) ..51 56 JENNIFER LOPEZ (EPIC n 118 SILVERSUN PICKUPS (| AN . REI4D)
e STRONGER MISERY BUSINESS BLEED IT OUT EVERYTHING'S MAGIC
'1.2 T i1 KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) @ 38 20 PARAMORE (FUELED BY RAMEN ATLANTIC LAVA) 52 53 16 LINKIN PARK (WARNER BROS.) ,12 132 ANGELS AND AIRWAVES UHETONE GEFFEN ﬁ
@ 14 13 !DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM) @ 50 g DUFFEL BAG BOY @ N SAY (ALL | NEED) 13 12 21 MISERY BUSINESS 1
: GOGD CHARLOTTE (DAYLIGHT/ERIC) : PLAYAZ CIRCLE FEAT. LiL WAYNE (DTP/DEF JAM/IDJMG) ONEREPUBLIC tMD > EY INTERSCOPE) PARAMORE {FUZLED fY RAMEN/ATLANTIC/LAVA
LOVE LIKE THIS @ S.0.8. WHAT I'VE DONE HARD SUN
@ B 6 NATASHA BEDINGFIELD FEAT SEAN KINGSTON {PHONOGENIC/EPIC 62 16 JONAS BROTHERS (HOLLYWOOD) 83 64 3 LINKIN PARK (MALHNE SHOF/WARNER BROS.) i k) v E0ODIE VEODER (MONKEY WRENCH/J/RMG)
y HATE THAT i LOVE YOU SO SMALL "DON'T BLINK ALMOST EASY
@ 20 n RIHANNA FEAT. NE-YO {SRP/DEF JAM/IDJIMG) o 3% 13 CARRIE UNDEHWOOO (ARISTA/ARISTA NASHVILLE) 55 52 11 KE_NNV CHESNEY (BNA 15 8 8 AVENGEO SEVENFOLO (HOPELESS/WARNER BRO
TAKE YOU THERE PIECE OF ME = THE GREAT ESCAPE BECOMING THE BULL
@ 3 4 SEAN KINGSTON (BELUGA HEIGHTS/EPIC) e 40 4 BRITNEY SPEARS (JIVE/ZOMBA) ‘Bo 5T 27 _BOVS LIKE GIRLS (COLUMBIA 1% 16 15 ATREYU (ﬁOi YwOooD,
@ 27 14 SWEETEST GIRL (DOLLAR BILL) @ _ 4 MISTLETOE 87 4 14 1234 @ 19 g BELIEVE
- WYCLEF JEAN FEAT. AKON, LIL WAYNE & NNIA (COLUMBIA) 5 FOLBIE CAILLAT (UNIVERSAL REPUBLIC) g ESI {CHERRYTREE POLYDOR INTERSCOPE) THE BRA\IER! (JSLﬂI‘ 0JIMG)
19 11 GOOD LIFE @ 80 2 SHADOW OF THE DAY i ea I CHRISTMAS EVE (SARAJEVO 12/24) 1® 15 25 ALL AROUND ME 1&
3 _KANEWEST FEJT I»PAIN (R_OE—AVFEL.A DEF JAM/IDJMG; LINKIN PARK (WARNER BROS ) i TRANS»EBERIAN ORCHESTRA 'LAVA ATLANTIC) FLYLEAF {A&M OCTONE !N-Edbu"F"*
INTO THE NIGHT - UMBRELLA ; CRUSHCRUSHCRUSH 3 THRASH UNREAL
13 78 SANTANA FEAT. CHAD KROEGER (ARISTA/RMG) @ 54 27 RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDIMG) E i ﬂRAM@E [FLELT “MEF ATL ANT_\ ﬂA.g 12 17 18 AGAINST ME! (SIRE REPRI £) -
OUR SONG SHAWTY IS DA SH*! (10) THE PRETENDER THE RUNNING FREE

20 2 9 TAYLOR SWIFT (BIG MACHINE @ a8 THE-DREAM (DEF 1471 IDIMG) 70 65 15 FOO FIGHTERS (R \ CA/RMG) 20 20 9 COHEED ANO CAMBRIA l_')l' MBIA o
S THE WAY | ARE ; HEY THERE DELILAH IRREPLACEABLE LONG ROAD TO RUIN
21 425 TIMBALAND FEAT KERI HILSON (MOSLEY/BL ACKGRO NIERSCOF 486 44 34 PLAIN WHITE T'S (FEARLESS/HOLLYWOO0O) @ - B BEYONCE {COLUMBIA} X E @ 285 FOO FIGHTERS R(\_w.r.n (RCA RMG ﬁ
2 I’'M SO HOOD SOULJA GIRL e SAY SHADOWPLAY
= 21 8 DJ KHALED (TERROR SQUAO/KOCH) Q % 8 SOULJA BOY TELUEM FEAT. 115 (COLLIPARK/NTERSCOPE) = JOHN MAYER (AWARE/COLUMBIA) 2 2 6 THE KILLERS (ISLAND IDJIM 11?

OVER YOU TEARDROPS ON MY GUITAR b HOT @ THE GOOD LEFT UNDONE
@ 32 14 DAUGHTRY (RC A RMG) @ 61 31 TAYLOR SWIFT (BIG MACHINE) . @ ~ AVRIL LAVIGNE (RCA/RMG) 2 22 R_ISE AGAINST (GEFFEN o w
@ -7 ALL | WANT FOR CHRISTMAS 1S YOU ® a 37 2 LIKE YOU'LL NEVER SEE ME AGAIN @ TAKE ME THERE 24 21 19 ISLAND (FLOAT AWAY)
d M!IA_H CAREV +CDLUMBIA) i ALICIA KEYS (MBK/J/RMG) - _ R_I_\SCAL FLﬂTS {LYRIC STREET} THE STARTING LINE (VIRGIN) =13

. ROCKSTAR > STAIRWAY TO HEAVEN FAKE IT 3'S&7'S

E 28 81 NICKELBACK (ROADRUNNER/ATLANTIC/LAVAY 50 30 2 LEO ZEPPELIN {SWAN SONG/ATLANTIC) !i 68 6 SEETHER (WING-UP) 25 2 10 QUEENS OF THE STONE AGE (REK KORDS; ﬁ

-
Data for week of DECEMBER 8, 2007 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 83

www americanradiohistorv com


www.americanradiohistory.com

b
TITLE
ARTIST (IMPRINT / PROMOTION LABEL.

APOLOGIZE '
v 22 m_wm__mwmw.j
| =53

| - NO ONE
ALICIA KEYS (MBK/J/RMG)
BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
KISS KISS
CHRIS BROWN FEAT, T-PAIN (JIVE/ZOMBA)
- CLUMSY
| FERGIE (WILL.1.AM/ASM/INTERSCOPE)
LoOwW
J FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)
., HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJME)
TATTOO

JORDIN SPARKS (19/JIVE/ZOMBA)
|9 ,c PARALYZER
r:‘1 FINGER ELEVEN (WIND-UP)

8 20 CRANK THAT (SOULJA BOY)
+ 1% i SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)

B .. STRONGER

I KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

1 : g THE WAY | ARE
—_'C TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGROUNIVINTERSCOPE)
12 18 CYCLONE
. i *" _BABY BASH FEAT. T-PAIN (ARISTA/RMG)
44 18 OVERYOU
DAUGHTRY (RCA/RMG)

m§.i’i HOW FAR WE'VE COME
© " MATCHBOX TWENTY (MELISMA/ATLANTIC)
@1 15 5 LOVE LIKE THIS

= ‘7 NATASHA BEDINGFIELD FEAT. SEAN KINGSTON (PHONOGENIC/EFIC,
E@ 1 DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
10 ' G000 CHARLOTTE (DAYLIGHT/EPIC)

i '15-7 AYO TECHNOLOGY
‘.?n 3 50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND (SHADY/AFTERMATHINTERSCOPE)

mig GOOD LIFE
== KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)

25 44 ROCKSTAR
'_ NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
. WAKE UP CALL
__MAROGN 5 {A&M/OCTONE/INTERSCOPE)
. WHO KNEW
PINK {LAFACE/ZOMBA)

m‘ﬁ» MISERY BUSINESS
o CEE e PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA)

ﬁ', 7 7" TAKE YOU THERE
X o SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

Hﬁ BIG GIRLS DON'T CRY
< J FERGIE (WILL |.AM/A&M/INTERSCOPE)
28 24 13 GIMME MORE

|I| ' " BRITNEY SPEARS (JIVE/ZDMBA)

- ). HOLIDAY (MUSIC LINE/CAPITOL)
™ , 15 SWEETEST GIRL (DOLLAR BILL)
X /| | WYCLEF JEAN FEAT, AKON, LIL WAYNE & NIIA (COLUMBIA

EE | INTO THE NIGHT
= = SANTANA FEAT. CHAD KROEGER (ARISTA/RMG)

A - 5.0.8.
m. 33 16 JoNas BROTHERS (HOLLYWOOD)

Eﬁé‘! . LOVESTONED
(55 T JUSTIN TIMBERLAKE (JIVE/ZOMBA
F..1 3 33 JTEARDROPS ON MY GUITAR
- TAYLOR SWIFT (8IG MACHINE/UNIVERSAL REPUBLIC)

@5::’ PIECE OF ME

) - " BRITNEY SPEARS (JIVE/ZOMBA)

= 2 I'M LIKE A LAWYER...(ME & YOU)
. FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG}

E@"" SHADOW OF THE DAY
= . LINKIN PARK (WARNER BROS.)
Ty FIRST TIME
.E"a- 38 28 LIFEHOUSE (GEFFEN)
. .. BABY DON'T GO
- FABOLOUS FEAT, JERMAINE OUPRI (DESERT STORM/DEF JAMIDJMG)
OUR SONG
.'gi‘ 2 9 TAYLOR SWIFT (BIG MACHINE)
EIE | WALL TO WALL
il »—_i CHRIS BROWN (JIVE/ZDMBA)

la0 39 g !'MSOHOOD

DJ KHALED FEAY. T-PAIN, TRICK DADDY, RICK ROSS & PLES (TERROR

g‘ ' BEAUTIFUL GIRLS

‘I =" SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
, 45 g HYPNOTIZED _
g PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

£ ¥

mi’ ~ TAKING CHANCES
—— ._i.;- CELINE OION (COLUMBIA)

TEREE.
=

GET BUCK IN HERE
{ %‘ 34 3 L . FEAT. 000Y,AKON, LUDAGIS & UL 10N (SLAND URBANIEMG)

m"‘. ~ SHAWTY IS A 10
) =) .‘._THE-DREAM (DEF JAM/IDJMG)

T 3 4 MUSIC IS MY HOT HOT SEX
22 1

CSS (SUB POP).
S STAY
SNIETEN  SUGARLAND (MERCURY (NASHVILLE))

= ~ BARTENDER
‘# 4 257 T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZOMBA)

ﬂ,', JUST FINE
Y =0 ._% MARY J. BLIGE LMATRIARCH/GEFFEN'

; WHEN YOU'RE GONE
9825 p LaviGNE (RCARMG

TITLE
ARTIST (#MPRINT | PROMOTION LABEL)
e s SOULJA GIRL

~ SOULJA BOY TELL'EM FEAT. 1-15 (COLLIPARK/INTERSCOPE)

TITLE
ARTIST (IMPRINT / PRDMOTION LABEL,

APOLOGIZE

IMBALAND FEAT. GNEREPUBLIC

g DUFFLE BAG BOY
_ PLAYAZ CIRCLE FEAT. LIL WAYNE {OTP/DEF JAM/IDJMG)

-

NEVER TOO LATE
THREE DAYS GRACE (JIVE/ZOMBA)

4 SEE YOU AGAIN
©_MILEY CYRUS (WALT DISNEY/HOLLYWOOD)

g SO SMALL
- CARRIE ARISTA/ARISTA NASHVILLE)

MISTLETOE
~_COLBIE CAILLAT (UNIVERSAL REPUBLIC)

o - — %]
- CALABRIA 2008
&-“‘ ENUR FEAT. NATASJA (ULTRA)

@ 59 g HE SAID SHE SAID
i) = ASHLEY TISDALE (WARNER BROS )

m ~. ., DON'T STOP THE MUSIC
U5 S0 RIHANNA (SRP/DEF JAM/IDJMG)
@ 63 5 HERO/HEROINE

. 3 BOYS LIKE GIRLS (COLUMBIA)

- MY DRINK N' MY 2 STEP
~_CASSIDY FEAT. SW12Z BEATZ (FULL SURFACE/J/RMG)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)

., .+ PICTURES OF YOU
© " THELAST (VIRGIN)

HOT
AVRIL LAVIGNE (RCA/RMG)

61 22 LETITGO

" _KEYSHiA COLE FEAT. MISSY ELLIOTT & LiL KIM (IMANVGEFFEN)

67 26 SHUT UP AND DRIVE
RIHANNA (SRP/DEF JAM. IDJMG)

m en 11 READY, SET, DON'T GO
s g ﬁ BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY/LYRIC STREET)
_, THIS CHRISTMAS
- CHRIS BROWN (JIE/ZOMBA:

- THAT'S HOW YOU KNOW
. AMY ADAMS (WALT DISNEY)

DO IT WELL
JENNIFER LOPEZ (EPIC)

UNTIL THE END OF TIME
" _JUSTIN TIMBERLAKE OUET WITH BEYONCE (JIVE/ZOWMBA)

.~ ME LOVE
__SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

1234
FEIST (CHERRYTREE/POLYDOR/INTERSCOPE)}

.~ PARTY LIKE A ROCKSTAR

+ ., BLEEDITOUT
3 . LINKIN PARK \WARNEH BROS.)

@‘, 75 4 GIRLFRIEND
-~ BOW WOW & OMARION (T.U.G/COLUMBIA)

|§J_50121$3Y, BLAME IT ON ME

| AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
. SAY (ALL | NEED)

- ONEREPUBLIC (MDSLEY/INTERSCOPE)

DON'T BLINK
KENNY CHESNEY (BNA)

CRUSHCRUSHCRUSH

|_PARAMORE (UELED BY RAMEN/ATLANTIG/LAVA)

THE PRETENDER

FOO FIGHTERS (ROSWELL/RCA/RMG)

- SHE SAID, | SAID (TIME WE LET GO)
| NLF (T.U.G./GEFFEN)

SAY

JOHN MAYER (AWARE/COLUMBIA)

LOVE SONG
- _SARA BAREILLES (EPIC)
TAKE ME THERE
RASCAL FLATTS (LYRIC STREET)
FAKE IT
| _SEETHER (WIND-UP)
LEAN LIKE A CHOLO
] DOWN A.KA. KILO (SILENT GIANT/MACHETE)
FREAKY GURL
! GUCC) MANE (B CAT/ASYLUM/ATLANTIC)
- WON'T GO HOME WITHOUT YOU
. MAROON 5 (A&M/DCTONE/INTERSCOPE)
LIKE THIS
MIMS (CAPITOL)
POP BOTTLES
= BIROMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
HOOD FIGGA
GORILLA 20E (BLOCK/BAD BOY SOUTH/ATLANTIC)
' SORRY
4 BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/LAVA)
" FLASHING LIGHTS
- KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDIMG)
~ FU.N.K.
: ‘_' VPRINCE (NPG/COLUMBIA)
. THE WAY | AM
5 x INGRIC MICHAELSON (CABIN 24/0RIGINAL SIGNAL/RED)
‘,p POTENTIAL BREAKUP SONG
| ALY & AJ (HOLLYWOOD)
~ WHINE UP
" KAT DELUNA FEAT. ELEPHANT MAN (EPIC)
- EVERYTHING
_ MICHAEL BUBLE (143/REPRISE)
- FROM WHERE YOU ARE
LIFEHOUSE (GEFFEN)

POP 100: The zop Pop singles & tracks, according to mainstream top 40 radio audience impressiors measured by Nielsen Broadcast Data Systems. and
.ales campiled by Nielsen SoundScan See Chart Legend for rules and explanaticms. @ 2007, Mieisen Business Media, Inc. and Nielsen SoundsScan, Inc. All
iights reserved. POP 100 AIRPLAY: Legend iocated below chart. SINGLES SALES: This data is usec to compite both the Billboard Hot 100 and Pop 100.
See Chart Legend for rules and explanations. © 2007, Nielsen Business Media, Inc All nghts re-erved. HITPREDICTOR: See Chart Legend for rules and
wxplanazions. £ 20D7, Promosquad and HitPredictor are trademarks of Think Fast LLC.
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- BUBBLY
" COLBIE CAILLAT (UNIVERSAL REPUBLIC) f
NO ONE |
" ALICIA KEYS (MBI/J/RMG) i

~ HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YQ (SRP/DEF JAM/IDIMG)

KISS KISS 'ﬁ
. CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA) Jilloo ks
- THE WAY | ARE
* TIMBALAND FEAT. KER) HILSON (MOSLEY/BLAC 3t
CLUMSY =
“1 FERGIE (WILL.| AM/A&M/INTERSCOPE)
.+ STRONGER
©_KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)
.+ PARALYZER = ?
FINGER ELEVEN (WIND-UP) g
TATTOO *r
~ JORDIN SPARKS (19/JIVE/ZOMBA) -
OVER YOU e
| DAUGHTRY (RCA/RMG)
13 CYCLONE
' BABY BASH FEAT. T-PAIN (ARISTA/RMG)
- AYO TECHNOLOGY
L SOCSHT FEAT. JUSTIN TIMBERLAKE & TIMBALAND (SHADY/AF
o GOOD LIFE
_ KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAMADIMG)
. WHO KNEW
4 PINK (LAFAGE/ZOMBA) .
LOVE LIKE THIS s
~ ' NATASHA BEDINGFIELD FEAT SEAN KINGSTON (PHONOGENIC/EPIC)
| DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
600D CHARLOTTE (DAYLIGHT/EPIC) =
HOW FAR WE'VE COME ’ﬁf
MATCHBOX TWENTY (MELISMA’ATLANTIC) i
E
 MISERY BUSINESS ,élf
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA] R
CRANK THAT (SOULJA BOY) e
SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)
WAKE UP CALL
8| MAROON 5 (A&M/OCTONE/INTERSCOPE) e

' ROCKSTAR P
NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)

.

Low _’F
FLO RIOA FEAT. T-PAIN (POE BOY/ATLANTIC) o

- BED
). HOLIDAY (MUSIC LINE/CAPITOL)

»» LOVESTONED
E (JIVE/ZOMBA)
!

TITLE
_ ARTIST (IMPRINT / PROMOTION LABEL)

WHAT TIME 1S IT
HIGH SCHODL MUSICAL 2 CAST (WALT DISNEY)
" REDNEL 12 DAYS OF CHRISTMAS HERE'S YOUR SIGN CHRISTHAS
- JEFFF L ENGVALL (WARNER BROS. (NASHVILLE)WRN)
KATE NASH (FICTlON/GEFFEN)
OOH WEE
: ‘ﬁ . GIMME MORE
g I‘guﬁ BRITNEY SPEARS (JIVE/ZOMBA)

FOUNDATIONS
Q 5 20 aun (ELESE)

- g 3 BLACKTIDE
. BLACK T!DE (INTERSCOPE)

l@ .. INSIDE OUT
[ & | TEMAR UNDERWOOD (KINGS MOUNTAIN)

LET GO
PAUL VAN DYK (MUTE)

.« MET A MAN ON TOP OF THE HILL
@: THE MIDWAY STATE (REMEDY/INTERSCOPE)

| o a7 LET ME SEE SOMETHING
A.G. & WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT)

Evﬁ . BEAUTIFUL LIAR

('€= BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA)
I . 5, ONLY THE WORLD

A;;;.u" 11: 27—‘ MANDISA (SPARRDW)

: ﬁ‘ MORE THAN A LOVE SONG
D = PRYSLEZZ FEAT. DWELE (KING APE)
15 10 SHAWTYIS A 10
THE-DREAM (DEF JAM/IDJMG}

i !ﬁ} . OICHE CHIUM (SILENT NIGHT)
S0 ENYA (REPRISE)
6

ROCKY TOP

BROTHERS (DECCA/MCA NASHVILLE)
" 4 tMwITT
:‘ﬁ.,f-_.: FASHO' ({MG)
ﬁ 4 36 EVERY DAY IS EXACTLY THE SAME
1t NINE INCH NAILS (NOTHING/INTERSCOPE)

- = THE

m @ TONTO

3 = BATTLES (WARP)

w-' _ , CHRISTMAS OH CHRISTMAS

¥ = . - HEARTBEAT BOYS (MAURICE STARR ENTERPRISES/FACE2FACE)

[‘}:% 1 GET ITIN
7 157 CHAOS THA COMMUNITY SERVA (FAM FIRST)

KOOL AID
LIL' BASS FEAT. JT MONEY (PIPELINE)
MY HOMETOWN/SANTA CLAUS IS COMIN' TO TOWN
1 BRUCE SPRINGSTEEN (COLUMBIA)

GET ME BODIED
_EVO_NCE {MUSIC WORLD/COLUMBIA)
~ WHITE LIES
PAUL VAN DYK FEAT. JESSICA SUTTA (MUTE)

Data for week of DECEMBER 8, 2007 |

www americanradiohictorvy com

SALES DATA
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AIRPLAY
MONITORED BY

nielsen nielsen

TITLE '

ARTIST (IMPRINT / PROMOTIDN LABEL)

BIG GIRLS DON'T CRY

FERGIE (WILL .\ AM/AZM/INTERSCOPE)

TAKE YOU THERE

7 _SEAN KINGSTON (BELUGA HEIGHTS/EPIC) el

hl GIMME MORE =
* | _BRITNEY SPEARS (JIVE/ZOMBA) =i

TEARDROPS ON MY GUITAR *

_ TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

S.0.S.

{ ~ JONAS BROTHERS (HOLLYWDOD) b
., PIECE OF ME

BRITNEY SPEARS (JIVE/ZOMBA)

" I'M LIKE A LAWYER...(ME & YOU) s
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IBJMG) (#85
BABY DON'T GO

FABOLOUS FEAT. JERMAINE DUPRI {DESERT STORM/DEF JAMADJMG)

" WYCLEF JEAN FEAT. AKON, LIt WAYNE & NIIA (COLUMBIA) =
=2y , FIRST TIME |
35 | 3 2 _LIFEHOUSE (GEFFEN)

| ,3 BEAUTIFUL GIRLS
| 'El; SEAN KINGSTON (EELUGA HEIGHTS/EPIC)

‘a+  aa 52 WHEN YOU'RE GONE
_'w 38“'23 AVRIL LAVIGNE (RCA/RMG)

EL” BARTENDER =

: 3 =" T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZEMBA}
I, INTO THE NIGHT 4

@! 401 4 SANTANA FEAT. CHAD KROEGER (ARISTA/RMG !h'

CALABRIA 2008 #

ENUR FEAT NATASJA (ULTRA) i}

SHE SAID, I SAID (TIME WE LET GO)

L NLT {T.U.G GEFFEN)

o » SHADOW OF THE DAY ﬁ

4 LINKIN PARK (WARNER BROS.)

HERO/HEROINE

BOYS LIXE GIRLS (COLUMBIA)

UNTIL THE END OF TIME

JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVEZOMBA) |

44 3 NEVERTOO LATE
i THREE DAYS GRAGE (JIVE/ZDMBA)

ﬁg * LIKE THIS

& MIMS (CAPITOL)

a @ 43 LETIT GO
¢ = KEYSHIA COLE FEAT. IISSY ELLIOTT & LEL KIM (IMANIGEFFEN) -

e ﬁ" | DON'T STOP THE MUSIC
| _RIHANNA (SRP/DEF JAM/IDJMG)
| _ | SEE YOU AGAIN
| : S} MILEY CYRUS (WALT OISNEY/HOLLYWDOD)
;e LEAN LIKE A CHOLO
DOWN A K.A. KILO (SILENT GIANT/MACHETE) =

;i«s_'z

£

2

=g

1r HITPREDICTOR

promosqguacd

FERGIE
JORDIN SPARKS
NATASHA BEDINGFIELD FEAT. SEAN KINGSTON

MATCH3OX TWENTY

PARAMORE
SEAN KINGSTON
TAYLOR SWIFT

SANTANA FEAT. £HAD KROEGER
LINKIN PARK

THREE DAYS GRACE

ASHLEY TISDALE

¥ BUCKCHERRY
AVRIL LAVIGNE
ELLIOTT YAMIN

SANTAHA PEAT CHAD KROEGER
LINKIN PARK

LIFEMOUSE

¥ JORDIN SPARKS

GOOD CHARLOTTE

TAYLOR SWIFT

TIMBALAND FEAT. KERi HILSON

¥ ALICIA KEYS
GRAHAM COLTOH

TIMBALAND FEAT. OMEREPUBLIC

FOO FIGHTERS
FINGER ELEVEN
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SALES DATA
COMPILED BY

niclsen
SoundScan

TOP

R&B/HIP-HOP AI-I3U MS.

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
ALICIA KEYS

MBK/J 11513°/RMG (18.98)

JAY-Z )
ROC-A-FELLA/DEF JAM 010229/IDJMG {13.98)

See Charts Legend for rules and explanatiogs. ¢ 2007, Nielsen Business Media, Inc and Nielsen SoundScan. Inc. Ak rights reserved.

ARTIST

GUCCI MANE

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

BIG CAT 4000/TOMMY BOY {13.98 CD/DVD) &

Trap-A- Thon * ;

American Gangster

' VARIOUS ARTISTS
"4 95 150 50NY BMG CUSTOM MARKETING GROUP 19530/TIME LIFE (14.98)

Love's Holiday: A Gospel Christmas 1

CHRIS BROWN
JIVE 12049, ZOMBA (18.98) @

[r. LEDISI

Exclusive | VERVE 0089096 (10 38)

i ﬁ KEYSHIA COLE
CONFIDENTIAL IMANI/GEFFEN 009475*/IGA (13.98)

FR EEWAY
LLA/DEF JAM 004853"/IDJMG (13.98)

—]
Just Like You -

VARIOUS ARTISTS
A5 EMI/SONY BMG STRATEGIC MARKETING GROL P/UNIVERSAL/ZOMBA 10767/CAPITOL (18.98)

Lost & Found l‘_uL .
-

NOW Party Hits!

Free At Last

LUTHER VANDROSS
LEGACY/EPIC/J 97700/SONY MUSIC/RMG (18.98)

The Ultimate Luther Vandross -

US ARTISTS

BMG STRATEGIC MARKETING GROUP/UNIVERSAL/ZOMBA 10765/CAPITOL (18.98)

NOW 26

- UGK
UGK/JIVE 02633/Z0MBA (18.98) ®

L]
Graduation B PATTI LABELLE

DEF SOUL CLASSICS 009871/IDJMG (13.98)

R. KELLY

Mary J. Blige & Friends ﬁ | JIVE 08537/Z0MBA (18.98)

Bpay B 1 ]

Motown: A Journey Through Hitsville USA

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY EMG/ZOMBA 009055/UTARG (13.98)

"
E

This Christmas

BRIAN MCKNIGHT
MOTOWN 74615 EX UME (12.98)

CHAMILLIONAIRE
CHAMILLITARY/UNIVERE AL MOTOWN 008812/UMRG (13.98)

The Best of Brizn McKnight: 20th Century Masters: The Millenium Coliection i

Ultimate Victory 3.

NAS

Good Girl Gone Bad I %

ILL WILL/COLUMBIA 095 50/SONY MUSIC (18.98)

Greatest Hits | gl

Back Of My Lac'

"% BIRDMAN & LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98)

Like Father, Like Son i;'

TALIB KWELI

souljaboytellem.com

BLACKSMITH 277244*/WARNER BROS (13.98¢

Eardrum

i
The Real Thing: Words And Sounds Vol. 3
| -

VARIOUS ARTISTS
MADACY SPECIAL PRODUCTS 52253/MACACY (13.98)

Forever Soul R&B

FABOLOUS

TLvsTIP IR

DESERT STORM. DEF JAM 008162°/10JMG {13.38)

From Nothin' To Somethin’ |

Curtis | STEVIE WONDER

UNIVERSAL MOTOWN 009479/UME (13.98)

Number 1's

[ YUNG JOC

B.A.R.S. The Barry Adrian Reese Story

H BLOCK/BAD BOY SOUTH 157180*/AG {18.98)

Hustlenom c$

g@u

TRAE
G-MAAB/RAP-A-LOT 4 LIFE 307388/ASYLUM (17.98)

Life Goes On |

.E:

~

2'Ilc PID

=5
~

Timbaland Presents Shock Value

Trey Day

TOP

The Real Testamentll 5

The Art Of Love & War

Because Of You ARTIST

oK BOB MARLEY

Ll | ASYLUM/ATLANTIC 242334/AG (18.98)

r a comp'ete listing of the Hot R&B/Hip-Hop Albums, check out www.billboard.com

MADACY SPECIAL PRODUCTS 52245/MADACY

Time For A Change

REGGAE ALBUMS..

Tite

IMPRINT & NUMBER / DISTRIB JTING LABEL

Forever Bob Marley

Finding Forever '

2 SHAGGY

B G YARD 1793*/VP

Intoxicatic ¥

American Dream (EP) ~ KY-MANI MARLEY

Radi>

" GHETTO YDUTHS,VOX/REALITY 40651/AAQ

FutureSex/LoveSounds I

VARIOUS ARTISTS

VP 1811

Strictly The Best Vol. 33

g it . COLLIE BUDDZ

COLUMBIA 78322/SONY MUSIC

Collie Budc=

Thirsty 8 STEPHEN MARLEY

Mind Contrd

GHETTO YOUTHS/TUFF GONG/UVIVERSAL REPUBLIC 008354/ JMRG

American Gangster [. VARIOUS ARTISTS

VP 1789* &

Reggae Gold 2007: Treasure Of The Caribbeas

Atfter Tonight !.

VARIOUS ARTISTS

G35 BEYONCE
o
RIHANNA
HIDDEN BEACH 00050 (18.98) @
CHRISETTE MICHELE
SONG BOOK/ATLANTIC 135740/AG (18.98)
DEF JAM 008697 */IDJMG (13 95)
ICE AGE/SWISHAHOUSE 368764/WARNER BROS {15.98 CD/DVD) ®
VERITY 09433/Z0MBA (17.98)
UNIVERSAL REPUBLIC 008428*/UMRG (10.98)

VP 1810*

Strictly The Best Vol. 37 ¢

Back To Black ll| ARTISYARU

v
,'-I EMI/SONY
ﬁ_ KANYE WEST
ROC-A-FELLA/DEF JAM 009541/IDJMG (13.98)
(LI coLumsia 90920+/SONY MUSIC (18.98)
- BOYZ Il MEN
DECCA 009444 {17.98)
i=
SRP/DEF JAM 008968*/IDJMG (13.98)
E J. HOLIDAY
. MUSIC LINE 11805*/CAPITOL (12.98)
SOULJA BOY TELL'EM
T
GRAND HUSTLE/ATLANTIC 202172*/AG (18 98)
= 50 CENT
SHADY/AFTERMATH/INTERSCOPE 008931*/iGA (13.98)
DEF JAM 008774/IDJMG {10 98)
ARETHA FRANKLIN
ARISTA 78668/RMG (18.98)
PLIES
BIG GATES/SLIP-N-SLIDE/ATLANTIC 185340/AG (18.98)
ANGIE STONE
AMY WINEHOUSE
UNIVERSAL REPUBLIC 008926/UMRG (13.98)
COMMON
JUSTIN TIMBERLAKE
JIVE 88062*/Z0MBA (18.98)
M 2% | CHAKA KHAN
SOUNDTRACK
DEF JAM 010200/10JMG (13.98)
WILL DOWNING
BONE THUGS-N-HARMONY
s o RUTHLESS 8808 (13.98)
CHRIS BROWN

MATRIARCH 71315 EX/GEFFEN (6.98)
e 59 63 65

JIVE 19075/20MBA {18.98)

JILL SCOTT

FULL SURFACE/J 18699*/RMG (15 98)

TREY SONGZ

NE-YO

MIKE JONES

MARVIN SAPP

AMY WINEHOUSE

JIVE 82876/Z0MBA (18.98) ®

bl QR EPIC 97695 /SONY MUSIC

Yout~

THUG.S. i

| WAYNE
VF 1798*

Book Of Lifz :

Chris Brown H 1 |

QUEEN LATIFAH
FLAVOR UNIT/VERVE 009203/VG (13.98)

nm MARY J. BLIGE
SOUNDTRACK
COLLIPARK/INTERSCOPE 009962*/1GA (13.98)
CASSIDY

T?&gu TIMBALAND

MOSLEY/BLACKGROUND/INTERSCOPE 008594*/IGA (13.98)
STAX 30146/CONCDRO (18.98)
G.0.0.D./GEFFEN 009382*/1GA {13.98)
BURGUNDY 09022/SONY BMG (17.98}
PEAK 30221/CONCORO (18 98)

D © o owm %—

Bl

-p ' a VARIOUS ARTISTS . . : ~ N
-gﬂ TROJAN SANCTUARY 089 EX/STARBUCKS Trojan Reggae: Ska, Rocksteady And Reggae Classics, 1967-197=

BOB MARLEY

PLAYAZ CIRCLE
DTP/DEF JAM 010083/IDJMG (13.98)

DIRECT SOURCE SPECIAL PRODJCTS 5147

Original Jamaican Classics

Supply & Demand MAVADO

#

JAGGED EDGE
SO S0 DEF/ISLAND URBAN 009493/IDJMG (13.98)

. VP 1781*

Gangsta For Life / The Symphony Of David Erooks

Trav'lin' ngh
Baby Makin' Project | - 14 46 MATISYAHU

s
VARIOUS ARTISTS

59 VERITY/WORD-CURB/EMI CMG 95761/EMI GOSPEL (20.98)

No Place To Be °

._ONE HAVEN/DR/EPIC 03374/SONY MUSIC &

WOW Gospel Christmas

?2 HURRICANE CHRIS
=) POLO GROUNDS/J 18697/RMG (15.98)

@
] QUANGD 701
51/50 Ratchet % =

29 19 PROJECT PAT

Walkin' Bank Roll

The Hits _:-',

A HYPNOTIZE MiNDS 5023/KOCH (17 98)
[ oo
e

E BETWEEN THE BULLETS
We The Best

JAGGED EDGE

Welcome To The Zoo ﬂ

581/COLUMBIA 02371/SONY MUSIC {18,98)
41 84

@ COLUMBIA 09432/50NY MUSIC (18.98)

What A Wonderful Time

T-PAIN
KONVICT NAPPY BOY/JIVE 08719/Z0MBA (18.98)

DJ KHALED
I <

- ROBIN THICKE

TERROR SQUAD 4229/KOCH (17.98)
4 4 STAR TRAK/INTERSCOPE 006146 /1GA (13.98)

The Evolution Of Robin Thicke w“ debuts at No. 5. It also bows at

BABY BASH
ARISTA 05784/RMG (17.98)

GORILLA ZOE

No. 42 on The Billboard 200

Cyclone ﬁl.

SOUNDTRACK

BLOCK/BAD BOY SQUTH/BAD BOY 293180/AG (18.98)
‘-.32 27 ATLANTIC 307772/AG {18.98)

Tyler Perry's Why Did | Get Married? ';" with 36,000 sold overall.

SEAN KINGSTON
BELUGA HEIGHTS/KOCH/EPIC 12999/SONY MUSIC (18.98)

YOLANDA ADAMS

His debut set, “Philadelphia

Sean Kingston . .

VARIOUS ARTISTS
CAPITOL 02273 (18.98)

Freeway,” peaked at No. 3 on

Sluliems Rl Chubimas S} the R&B list and at No. 5 on

AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG (13.98) ®

The Billbozrd 200, selling

LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 005124"/UMRG (13.98)

Tha Carter Ii . ‘m 132,000 in its debut week.

JR WRITER
BABYGRAND 333 (17.98)

Data for week of DECEMBER 8, 2007 |

Writer's Block 5 _gE Mary |. Bl:ge's Circuit City-

For chart reprints call 646.654.4633

www americanradiohistorv com

BOB MARLEY AND THE WAILERS

Roots, Rock, Remixea E

rgeorge@billboard.com

FREEWAY DRIVES BACK TO CHART

Rapper Freeway returns to Top R&B/Hip-Hop
Albums after more than four years away from
the chart as his second album, “Free at Las:,”

exclusive charity album, “Mary }. Blige &
Friends,” starts strong at No. 8 while the Chris
Brown-led soundtrack to his film “This Christ-
mas” rings the bell at No. 11.
The latter title also takes Heot
Shot Debut honors on Tep
Holiday Albums this week at
No. 14. Meanwhile, Beyoa-
cé’s “B’Day” earns Greatest
Gainer honors at No. 9 (see
Hot Box, page 79).

—Keith Caulfiedd
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@ HOT
R&B/ HIP-HQP AIRPLAY. _

KALEN ALICIA KEYS (MBK/J/AMG
KISS KISS
CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)

GOOD LIFE

KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)
CAN'T HELP BUT WAIT

TREY SONGZ (SONG BOOK/ATLANTIC)

UNTIL THE END OF TIME

JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)
DUFFLE BAG BOY

PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)
SHOULDA LET YOU GO

KEYSHiA COLE INTRODUCING AMINA (IMANI/GEFFEN)
SHAWTY IS A 10

THE-DREAM (DEF JAM/IDJMG)

I'M SO HOOD

0J KHALED (TERROR SQUAD/KOCH)

JUST FINE

MARY J. BLIGE (MATRIARCH/GEFFEN)

BED

J. HDLIDAY (MUSIC LINE/CAPITOL)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)

: MY DRINK N’ MY 2 STEP
CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE/J/RMG)
SOULJA GIRL
SOULJA BOY TELUEM (COLLIPARK/INTERSCOPE)

ROC BOYS (AND THE WINNER 1S)...
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)

LET IT GO
KEYSHIA COLE (IMANI/GEFFEN)

SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)
WHEN | SEE U
FANTASIA (J/AMG)
SHAWTY
| PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
POP BOTTLES
BIROMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
TEACHME
MUSIQ SOULCHILD (ATLANTIC)
DO YOU
NE-YO (DEF JAM/IDJMG)
BABY
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CDNCORD)
FLASHING LIGHTS
KANYE WEST FEAT. OWELE (ROC-A-FELLA/DEF JAM/IDJMG)

CRANK THAT (SOULJA BOY)
SQULJA BOY TELLEM (COLLIPARK/INTERSCOPE)

1or R&B/HIP-HOP
SINGLES SALES .

" | OOH WEE J
IR AYANNA (ELESE)

MORE THAN A LOVE SONG
PRYSLEZZ FEAT. DWELE (KING APE)

M WITIT

FASHO" (JMG)

SHE'S HOT

ROGUE SOULJSAHZ (STICD & DA BANDIT) (IMAGINATION)
INSIDE OUT

TEMAR UNDERWOOD (KINGS MOUNTAIN)
DEY DON'T KNOW

PLATINUM SOULS (PLATINUM SOULS})

| REMEMBER...

MELI'SA MORGAN (LU ANN/ORPHEUS)
KOOL AID

LIL' BASS FEAT. JT MONEY (PIPELINE)

BIG GIRL (NOW)

SILVA JAGUAR (RPM)

IGETITIN

CHAOS THA Y SERVA (FAM FIRST}
LIKE GLUE

SEAN PAUL (VP/ATLANTIC)
BEAUTIFUL LIAR

BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA)
NO ONE

ALICIA KEYS (MBK/J/RMG)

BED

J. HOLIDAY (MUSIC LINE/CAPITOL)
BOOM DI BOOM DI

SKULL (YG)

GET ME BODIED

BEYONCE (MUSIC WORLD/COLUMBIA)

SHAKE THAT BODY
PIFEAT. ELEPHANT MAN (TRACK PUSHA)
LISTEN
| BEYONCE (MUSIC WORLD/COLUMBIA)

MISS YOU
AALIYAH (BLACKGROUND/UNIVERSAL MOTOWN)
b CASH DROP
i CHAIN GANG PAROLEES FEAT. DEM FRANCHISE BOYZ & BOSS HOSS (SODA FREE/STREET PRIDE)

. UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)

| E I'M ON IT
I LENARD FEAT. PAPA REU (CLEARVISION)

I'™M GETTIN MONEY

505A FEAT. JIM JONES (JUNGLE)

GET UP ONIT

EL GRECO FEAT. TERRAH (LEVEL 3)
LISTEN

8 TRIN-LTEE 5:7 (SPIRIT RISING/MUSIC WORLD)
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CHAKA KHAN (BURGUNDY/COLUMBIA)

INDEPENDENT
WEBBIE, LIL' PHAT & LIL' BOOSIE (TRILL/ASYLUM)

HOOD FIGGA
GORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)

CRYING OUT FOR ME

" MARIO (3RD STREET/J/RMG)

GIRLFRIEND

| Bowwow & OMARION (T U.G./COLUMBIA)

, FREAKY GURL
= GUCC) MANE (BIG CAT/ASYLUM/ATLANTIC)

NEVER
JAHEIM (DIVINE MILL/ATLANTIC)

HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)

IF | HAVE MY WAY
CHRISETTE MICHELE (DEF JAM/IDJMG)

HATE ON ME
JILL SCOTY (HIDDEN BEACH)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

INT'L PLAYERS ANTHEM (I CHOOSE YOU)
UGK FEAT. THREE 6 MAFIA (UGK/JIVE/ZOMBA)

MY LOVE
JOE (JIVE/ZOMBA)

| WANT YOU
COMMON (G.0.0.D /GEFFEN)

Low
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

SENSUAL SEDUCTION
SNOOP DOGG (OOGGYSTYLE/GEFFEN)

GET ME BODIED
BEYONCE (MUSIC WORLD/COLUMBIA)

HEARTBREAKER
TANK (600D GAME/BLACKGROUND/UNIVERSAL MOTOWN)

CAN U BELIEVE
ROBIX THICKE (STAR TRAK/INTERSCOPE)

BABY DON'T GO
FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM/DEF JAM/IDJME)

| REMEMBER
KEYSHIA COLE (IMANI/GEFFEN)

MAKE ME BETTER
FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAM/IDJMG)

WOMAN
RAHEEM DEVAUGRN (JIVE/ZOMBA)

PUT YOU UP ON GAME
ARETHA FRANKLIN WITH FANTASIA (J/RMG)

GIVIN' ME A RUSH
TYRA 8 (WARNER BROS )

1 BERELGE]
CHRIS BROWN FEAT. T-PAIN (JIVE/ZDMBA!

~ NO ONE

ALICIA KEYS (MBK/J/RMG)

LOow
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIOE/ATLANTIC)

APOLOGIZE
TIMBALAND FEAT. ONEREPUBLIC (MOSLEY/BLACKGROUND/INTERSCOPE)

BABY DON'T GO
FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM/DEF JAM/IDJMG)

CRANK THAT (SOULJA BOY)
SOULJA BOY TELLEM (COLLIPARK/INTERSCDPE)

CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RME)

BED
J. HOLIDAY (MUSIC LINE/CAPITOL}

HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)

SHAWTY IS A 10
THE-DREAM (DEF JAM/IDJMG)

SOULJA GIRL
SOULJA BOY TELL'EM FEAT. 1-15 (COLLIPARK/INTERSCOPE)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)

GIRLFRIEND
BOW WOW & OMARION (T.U.G/COLUMBIA)

UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)

STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

GET BUCK IN HERE

BJ FELL) FEL FEAT. DIDDY, AKON, LUDACRIS & LIL JON (ISLAND URBAN/IDJMG)

SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA)

THE WAY | ARE
TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGROUND/INTERSCOPE)

HOOD FIGGA
GORILLA ZOE (BLOCK/BAD BOY SOUTH/ATLANTIC)

WHAT IS IT
BABY BASH FEAT. SEAN KINGSTON (ARISTA/RMG)

ROC BOYS (AND THE WINNER IS)...
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)

FREAKY GURL
GUCCI MANE (BIG CAT/ASYLUM/ATLANTIC)

MY DRINK N’ MY 2 STEP
CASSIDY FEAT. $Wi2Z BEATZ (FULL SURFACE/J/RMG)
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AIRPLAY SALES DATA
MONITORED 8Y COMPILED BY

nicls niclsen
SoundScan

P

% ADULT R&B.

CHAKA KHAN (BURGUNDY/COLUMBIA]
BABY

ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORD)
TEACHME

1MUSHQ SOULCHILD (ATLANTIC)

MY LOVE

| JOE (JIVE/ZOMBA)

UNTIL THE END OF TIME

JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)
IF | HAVE MY WAY

CHRISETTE MICHELE (DEF JAM/IDJMG)

CAN U BELIEVE

ROBIN THICKE (STAR TRAK/NTERSCOPE)
HEARTBREAKER

TANK (G000 GAME/BLACKGROUND/UNIVERSAL MDTOWN)
WHEN | SEE U

FANTASIA (J/RMG)

HATE ON ME

© JILL SCOTY (HIDDEN BEACH)

PUT YOU UP ON GAME

ARETHA FRANKLIN WITH FANTASIA (J/RMG)
ALRIGHT

LEDISI (VERVE FORECAST/VERVE)

NEVER

JAHEIM (DIVINE MILL/ATLANTIC)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RME)

JUST FINE

MARY J. BLIGE (MATRIARCH/GEFFEN)

STOP BREAKING MY HEART

RAHSAAN PATTERSON (ARTISTRY)

AFTER TONIGHT

WILL DOWNING (PEAK/CONCORD)

BRUISED BUT NOT BROKEN

J0SS STONE (VIRGIN/CAPITOL)

| APOLOGIZE

ANN NESBY (IT'S TIME CHILD/SHANACHIE)

DO YOU FEEL ME

ANTHONY HAMILTON (DEF JAM/IDIME)
DECLARATION (THIS IS ITY)

KIRK FRANKLIN (GOSPO CENTRIC/ZOMBA)

MY LOVE

JILL SCOTT (HIODEN BEACH)

BED

J. HOLIDAY (MUSIC LINE/CAPITDL)

GOT 2 BE DOWN
ROBIN THICKE FEAT. FAITH EVANS (STAR TRAK/INTERSCOPE)

tr HITPREDICTOR

promosqguad

C-iRiIS BEROWN FEAT. T-PAIN
KANYE WEST FEAT. T-PAIN

TIEY SONGZ

KZYSHiaA COLE INTRODUCING AMINA
MARY J BLIGE

A_IC'A ZEYS

SOULJ2 BOY TELL EM FEAT. I-15
JA-2

J- HOLIAY

BIRDMEN FEAT. LiL WAYNE
KANYE NEST FEAT. DWELE
MARIO

BOwW WOW & OMARION
FIHANMA FEAT. NE-YO

T KEY3H!A COLE

TYRA B

SEAN KINGSTON

CEAR MYNE

FLICIA KEYS

TMBALAND FEAT. ONERZPUBLIC

E0ULJ# BOY TELL'EM FEAT. 115

EOW WOW & OMARION

['J-FEL_| FEL FEAT. DIDCY, AKON, LUDACRIS & LIL JON

CA4SSIBY FEAT. SWIZZ BEATZ

TREY SONGZ

SEAN KINGSTON

P TBUL.. FEAT. LLOYD

BJ KHALED FEAT. T-PAIN, TRICK DADDY. RICK ROSS & PLIES

FERGIE

EEYSHIA COLE INTRODUCING AMINA
2 KANYE WEST FEAT. DWELE

4 JOLDAY

ALICIA KEYS

ADULT R&B AND RHYTHMIC AIRPLAY: 63 aduit R&B stations and 65 rhythmic statiens are
electron’cally monitored by Nielsen Broadcast Data Systemns. 24 hours a day, 7 days a week © 2007
Nielsen Businiess Media. Inc and Nielsen SoundScan, Inc. HOT R&B/HIP-HOP SINGLES SALES: this
data 15 used o compile Hot R&B/Hip-Hop Songs. © 2007 Nielsen Business Media, tr. and Nielsen
Sor.ndScan, Inc HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of

Thin< Fast L.C.
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nielsen
SoundScan

nizsen
ECS

HOT

(,OU NRY.SONGS

TITLE Artist
PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL -
1 13 1° SO SMALL Carrie Underwood N ) 0 38
T S 1.BRIGHT (C UNDERWODOD,L.LAIRD H.LINDSEY) © ARISTA/ARISTA NASHVILLE B
= 3 4 MORE THAN A MEMORY Garth Brooks e 2 3
= A.REYNOLDS (L BRICE.K JACOBS,B.MONTAA) PEARL/BIG MACHINE
o o DON'T BLINK Kenny Chesney =
== B CANNON.K CHESNEY (C.BEATHARD,C.WFLLIN) ® BNA Charl vetesan's -
HOW 'BOUT THEM COWGIRLS George Strait i 5
_o 5 6 TBROWN,G.STRAIT (C.BEATHARD.E.M.HILLY ® MCAQNASHV\LLE g i m:: sqlo tOp ‘0 Q B %
o o i3 FIRECRACKER Josh Turner SR IV @ 1l
! FROGERS (4 TURNER.S.CAMPEMCLAUGHL N) © MCA NASHVILLE than three A
3 6 8 LIVIN’ OUR LOVE SONG Jason Michael Carroll years improves e 3% 3
0.GEHMAN (J.M.CARROLL,G.MITCHELL, 1. GALLOWAY, ® ABM\ NASHVILLE 300 aoo b 6
i OUR SONG Taylor Swift { .
o i I N.CHAPMAN (T.SWIFT) @ 36 MacHE impresslos. Q =,
= 1 FREE AND EASY (DOWN THE ROAD | GO) Dierks Bentley e 39 3
B.BEAVERS {R.HARRINGTON,.R.JANZEN,B.B .AVERS .D.BENTLEY) @ CAPITOL NASHVILLE
a FALL Clay Walker !
" 8 7 K.STEGALL {(C MILLS.S.LEMAIRE,S MINOR) @® ASYLUM-CURB e a3
G 1€ 10 WHAT DO YA THINK ABOU™ THAT Montgomery Gentry e 40 41
2 M.WRIGHT.J STEELE (B.JONES.A SMITH) @ COLUMSBtA
m G EVERYBODY Keith Urban m| 4 4z
i { _D.HUFEK URBAN (R.MARX,K.URBAN) © CAPITOL NASHVILLE - b2
: 3 STAY Sugarland @
@ 1213 B.GALLIMORE K.BUSH,J.NETTLES {J O.NET"LES) ® MERCURY 1 T 45 4e
@ 14 14 WINNER AT A LOSING GANE Rascal Flatts 13 F 43 46 ~
< o ' D.HUFF.RASCAL FLATTS (G.LEVOX.J.DEMAFZUS.J.0.ROGNEY) @ LYRIC STREET
AS IF Sara Evans o ] c
m 2 J SHANKS (S.EVANS.H.LINDSEY,d.SHANKS}) ® RCA 12 .Am,e"(an ldd | 47 SC
B 51 NOTHIN’ BETTER TO DO LeAnn Rimes  4¢ finalist dusts off I
D.HUFF (L RIMES.0 SHEREMET.0.BROWN) © ASYLUM-CURB : Eartha Kitt's k.
@ 17 17 WATCHING AIRPLANES Gary Allan SOl 1953 holiday | 51 53
M WRIGHT,G.ALLAN (J.BEAVERS.J SINGLETIN) @ MCA NASHVILLE 5 Ay
: : classic, bringing
|a'- 18 2 LETTER TO ME Brad Paisley EVON 1 oft- d
| FROGERS (B.PAISLEY) © ARISTA NASHVILLE ¥ € olt-Covere
m % 18 READY, SET, DON'T GO Billy Rzy Cyrus With Miley Cyrus A son to the
FMOLLIN,A ARMATO,T JAMES (B.R.CYRUS.C.BEATHARD) © WALT DISNEY/LYRIC STREET [: country list
\ STEALING CINDERELLA Chuck Wicks its hi f
| m 20 20 M PO!VELL.D.HUFF {C WICKS.R RUTHERFOF.G.G. TEREN I} @ RCA 19 '0' ItS mﬂ n"e'
@ 2 2 THE MORE | DRINK Blake Shelton 20 e 60 -
; B.ROWAN (C.DUBQIS,D.TURNBULL.D L.MURPHY) ® WARNER BROS /WRN i)
el o1 g HEAVEN, HEARTACHE AND THE POWER OF LOVE Trisha Yearwood e
= - G.FUNDIS (C.MILLS T.SILLERS) @0 BIG MACHINE ey i
ﬁ_ 24 25 CLEANING THIS GUN (COME ON IN BOY) Rodney Atkins zz 50 59
3 THEWITT.R ATKINS {C BEATHARD.M CANNQ J-GODDMAN) ® CURB i 2
| 03023 INTERNATIONAL HARVESTER Craig Morgan 93 J Q
; t C.MORGAN.PO'DONNELL.K.STEGALL (S.MINDR,D.MYRICK,J STEELE) ® BROKEN BOW v &; s '@"
WHAT KINDA GONE Chris Cagle -
% % 27 S.HENDRICKS.( CAGLE (C.CAMERDN,D BERS,C.DAVIS) ® CAPITOL NASHVILLE 2 R::tk;g;::: '-_ 8 45
oy HOW LONG Eagles P f
?g & EAGLES (J D SQUTHER) @ ERC/LOST HIGHWAY. MERCURY | 24 charted title S! 52 54
\ GET MY DRINK ON Toby Keith ] X
_e an _TKEITH (TKEITH,S EMERICK,D.DILLON) ® SHOW DOG NASHVILLE '2_6 ::bn:n!:fbhﬂ!d @ i
@ 28 26 LAUGHED UNTIL WE CRIED Jason Aldean g album. -8
3 M KNOX (K LOVELACE.A GORLEY) ® BROKEN BOW OB New track i~
3 35 GOD MUST BE BUSY Brooks & Dunn PO Posts 151,000 56 -
?%" T.BROWN,R.DUNN.K.BROOKS (C.QANIELS.M.2HEENEY) ® ARLSTAJASHV}LLE I impmm a
oo RED UMBRELLA Faith Hill ; =
_@ 29 28 B.GALLIMORE.FHILL (A MAYQ.C.LINOSEY,B, WARREN B.WARREN) ® WARNER BROS /WRN ﬁ ;0 moﬂﬂol’ed

GREﬂTEST SMALL TOWN SOLTHERN MAN
LTI K STEGALL (A.JACKSON)

2 3

(8]

34

r HITPREDICTOR

GEORGE STRAIT

JOSH TURMER

TAYLOR SWIFT
MONTGOMERY GENTRY
KEITH URBAN
SUGARLAND

RASCAL FLATTS

SARA EVANS

GARY ALLAN

Dcn’t miss another important

R&R COUNTRY DAILY

UPDATE

Visiz www.radieandrecordsicom to sngn ups for your free daily
Country Radio 3last.

RadioandRecords.com

HO™ cOUNTRY SONGSS: 10 country stations are electronically moni ored by Nielsen Broadcast Data
Sys€an., =4 hours a day. 7 days a week. Airpower awarded {0 songs appearing in the top 20 on both
the ELS alrpiay and Aumience charts for the first tme with inCreas. s in both detections and
audeace. © 2007 Nielser Business Media, inc. All rights reserved

HIT>FEDICTOR: © 2077,Promosauad and HitPredictor are trademarks of Think Fast LLC.

ALL CHARTS: See Chart _egend for rules and explanations.

Daca for week o- DECEMBER 8, 2007 |

Alan Jackson I signals,

ARISTA NASHVILLE

BRAD PAISLEY
BILLY RAY CYRUS WITH MILEY CYRUS
CHUCK WICKS

BLAKE SHELTON

RODNEY ATKINS

CHRIS CAGLE

Y TOBY KEITH

JASON ALDEAN

BROOKS & DUNN

BUCKY COVINGTON

BETWEEN THE BULLETS wjessen@billboerd.com

" DEVIL AND THE CROSS

See below for complete tegend inxmation

TITLE Artist
| PRODUGER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL 8
IT°"S GOOD TO BE US Bucky Covington
_M.AMILLER.).OLIVER (0.BERG, TJAMES) © LYRIC STREET
YOU STILL OWN ME Emerson Drive
K.FOLLESE.B ALLEN {J.REID.N.GORION PLOUGLAS) © MONTAGE/MIDAS/NEW REVOLUTION
ROLLIN’ WITH THE FLOW Mark Chesnutt
J.RITCHEY (J.HAYES) © LOFTON CBEEK
THINGS THAT NEVER CROSS A MAN'S MIND Kellie Pickier
B CHANCEY (TJOHNSON.D POYTHRESS.W. JARBLE) @® BNA
LOVE IS A BEAUTIFUL THING Phil Vassar
M.WRIGHT PYASSAR (J.STEELE.C WISEMAY) © UNWERSAL SCUTH
I’'M WITH THE BAND Little Big Tcwn
W.KIRKPATRIZK,LITTLE BIG TOWN (K.FAIRCHILD.W.KIRKPATRICK.K.ROADS.PSWEET,J.WESTBROOK) @ EQUITY
LOVE DON'T LIVE HERE Lady Antebellum
PWORLEY.V.SHAW (0 HAYW00O.C.kELLEY,4 SCOTT) @ CAPITOL NASHWLLE
THE STRONG ONE Clint Black
J.STROUD.C.BLACK (B.LUTHER.D.POYTHRESS.C.JONES) @ EQUHTY
- SOMETHIN’ ABOUT A WON AN Jake Owen
JRITCHEY (J OWEN.B.REGAN.J.RITCHEY) @ RCA
TAKIN' OFF THIS PAIN Ashton Shepherd
B.CANNON {A SHEPERD) © MCA NASHV'LLE
FOR THESE TIMES Martina McBr.de
M.MCBRIDE (-.SATCHER) @® AcA
JUST GOT STARTED LOVIN' YOU James Ctto
J.RICH (J OTTO.J.FEMING.D.V.WILLIAMS} @ WARNER BRDS./WRN
WE WEREN'T CRAZY Josh Grazin
B.JAMES (J.GRACIN.T.LOPAGINSKIB.PINSOY) LYRIC STREET
MAYBE SHE'LL GET LONELY Jack Ingram
J.STOVER.D.LANCIO.J INGRAM (J. STOVER...PAULIN.J KENNEDY) @O BIG MACHINE
HAPPY ENDINGS Lee Brce
_D.JOHNSON (. BRICE.J.MCELROY) @ ASYLUM-CJRB
WE RODE IN TRUCKS Luke Bryan
J STEVENS (L BRYAN.R MURRAH.J.NCCORMICK) @ CAPITOL NASHVILLE
MAKE YOU MINE Crossin Dixon
M.KNOX {R.CLAWSON.J.STONE @ BROKEN EOW
LAST CHRISTMAS Taylor Swift
N.CHAPMAN (G.MICHAEL) . L e BIG MACHINE

. SANTA BABY Kellie Picider
B.CHANCEY {..JAVITS.PSPRINGER, T.SPRINGER) _ @ BNA
IN MY NEXT LIFE Terri Clark

* G.FUNDIS (T.CLARK,J.COLLINS. T.SHAPIRO) ® ENA
SUSPICIONS Tim McGraw

| B.GALLIMORE (D.MALLOY,R.MCCORNNCK,E 3ABBITTE STEVENS) ® CURB

Halfway To Hazard

B.GALUUMORE T.MCGRAW (J DOWELL) ©® STYLESONIC/MERCURY

. DO YOU HEAR WHAT | HEAR
M.BRIGHT (G.SHAYNE N.REGNEY)

Carrie Underwoad

© BNA/ARISTA NASHVILE

GOES DOWN EASY Van Zant
M.WRIGHT,J.NIEBANK (T.HAMBRIDGE,D.L MURPHY.G.NICHOLSON) @ COLUMBIA
WHAT IF IT'S ME Andy Griggs
F.MYERS (F.J.MYERS,J.STONE) ©® MONTAGE
SHIFTWORK Kenny Chesney Duet With George Strait
B8.CANNON.K CHESNEY {T.JONES) @ ENA
FALLING INTO YOU Whiskey Falls
C.DOWNS,8.BF ANDT.WHISKEY FALLS. ¥E 3 K NGS (C.O0WNS,S.WILLIAMS.W.BRANDT) @ MIDAS/NEW REVOLUT ON
LOUD Big & Rich

B KENNY.J.RICH (K.MANNA.0.R.PERLIZZI,0. WYRICK) ® WARNER BROS /WRN

TILL WE AIN'T STRANGERS ANYMORE
D.HUFF (J BON JOVI.R.SAMBORA.B.JAMES)

Bon Jovi Featuring LeAnn Rim=2s
® 1SLANQ/CURB/MERCLRY

Gretchen Wilson
© COLUM3IA

YOU DON'T HAVE TO GO HOME
G.WILSON.J RICH.M WRIGHT (G.WILEON.V.M CGEHE J.RICH)

EMERSON DRIVE
MARK CHESNUTT
KELLIE PICKLER

Y PHIL VASSAR

LITTLE BIG TOWN
CLINT BLACK

% JOSH GRACIN
% JACK INGRAM

TAYLOR SWIFT GETS SEASONAL

The season’s first holiday titles bow on ot
Country Songs, led by Taylor Swift's —ot
Shot Debut at No. 48 with “Last Christmas.”
Swift's track opens with 992,000 audi=rce
impressions at 45 monitored stations, wile
her current single, “Our Song,” competzs n-
side the top 10 (9-7). Concurrently, Ca—ie
Underwood spends a second week atop the
chart with “So Small,” while her take on “ Do
You Hear What I Hear” pops on at No. 53
{852,000 impressions).

For chart reprints call 546.654.4633

www americanradiohistorv com

the lead single from his next studi>

is planned.

Go to www.bilboard.biz for complete chart data

Also noteworthy is Alan Jackson’s
Greatest Gainer nod for “Small Towr.
Southern Man,” which improves 2.4 mil-
lion impressions and sprints 34-30.
Drawing 6.1 million impressions during
the tracking week, Jackson’s new song is

al-

bum, titled “Good Time.” No street date
has been announced for the new set but
label sources say an early-'08 release date
—Wade Jessen
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HOT LATIN SONGS: A panel of 104 stations (27 Latin pop, 1S tropical, 10, Latin rhythm, 53 regionat Mexican) are electronically monitored 24 hours a day, 7 days.a week. ® 2007 Nielsen Business Media, inc.
All righs reserved. TOP LATIN ALBUMS: See Charts Legend for rules and exptanations. ® 2007, Nieisen Business Media, Inc. and Nielsen SoundScan, inc. All rights reserved.
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AIRPLAY
MONITORED 8Y

SALES DATA
COMPILED BY

g = “ z
TITLE Artist %= w ﬂ s g EE TITLE Artist %5
PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL (/2 ‘ | =% 2 =3 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL B
PO ME ENAMORA Juanes 4 ‘ @ 27 18 BASTO Intocable g
RRR ] G.SANTAOLALLA JUANES (JUANES UNIVERSAL LATINO R MUNOZ.R MARTINEZ (M. MENDOZA) EMI TELEVISA
SEXY MOVIMIENTO Wisin & Yandel , ‘ @ 20 2 QUE BONITO Banda El Recodo ¢4
NESTY,EL NAG_I (J.L.MORERA LUNA L VEGUILLA MALAVE E F.PADILLA.V.MARTINEZ MACHETE BANDA EL RECIL:[1) (PPUENTE GONZALEZ) Fu."."iﬁA
PN LA TRAVESIA Juan Luis Guerra Y 440 Tmrdsmgle 5 LETRAS Alexis & Fido
LU 1 GUERRA (J L GUERRA) Bi TELEVISA O from singer’s ooy 23 %6 DOLBE A HALES (J.MARTINEZ,R.ORIT2) 0Ny BvG NORTE 23
ESTOS CELOS  Vicente Fernandez - @ TE QUIERO Flex
J.SEBASTIAN.J R CARDENAS (J.SEBASTIAN) 3 SONY B1/G NORTE award-winning 8t 42 | DomiNGUEZ iFDANILO GOMEZ) B TELEVISA | 20
ALGUIEN SOY YO Enrique Iglesias & album posts the @ = | INTOCABLE Aleks Syntek o
J SHANKS (E IGLESIAS.J SHANKS K.DIOGUARD INTERSCDPE /UNIVERGAL LATING weel’s highest A AVILA (A SYNTEK  EMITELEVISA
NO TE VEO Casa De Leones i i AYER Biack: Guayaba
Do BLESS (J BORGES BONILLA H.L PADILLA.R ORTIZ,J.MUNOZ,M.DE JESUS BAEZ} WARNER LATINA 4 audlen:e say i 28 35 BLACK GUAYABA (J MORALES) MACHETE 2
“MI CORAZONCITO - Aventura (up 42%) and @ i I AHORA QUE ESTUVISTE LEJOS Jenni Rivera
ASANTOS L SANTOS (A SANTOS) B _ PREMIUMLATIN € becomes his L PRIVERA (D VITE __ __ _FONOVISA
LAGRIMAS DEL CORAZON Grupo Montez De Durango 4 14th top five it @ 19 40 ZUN DADA Zion 12
J.L TERRAZAS (PST*A) DisA on this chart DJ MEYIO (G.A.C PADILLA R DIAZF.G.ORTIZ TDRRES) BABY CMG/SRC /UNIVERSAL MOTOWN
M La A I'Li : SIN QUE LO TU Los T i
F’S(SXSAF;EO {l 'I;EAVF:EIZEESSPINOZN a Arrolladora BanglgAEEDII:drg?\loSr; 8 34 32 37 LDS TEMERAR\SS IMSAE\/F;?QSEZ) ol emFeﬁrl‘?Cr\l/losi 2
QUITARTE TO Tego Calderon 44 Artist’s 12th @ %l QUIERO Ricardo Arjona
NOTALOKA.DJ GIANN,OEXTER, GREENZ {T.CALDERON.R. DRT ’,C.\,‘.'.‘.,' WAR!\E&LMINA appearame a“d T.TORRES,L.LEVIN,0.WARNER {R ARJONA T.TORRES) 50NY BM_G_ NORTE
cirowooesyses . [TONRN (@)« @ | Uavel peocoon e St I
NO PUEDO OLVIDARLA Marco Antonio Solis 5  [iaceiad @ 5 . VIVEYA Andrea Bocelll Featuring Laura Pausini
M.A.SOLIS (t1.A SOLIS) FONOVISA top 10 as song NOT LISTED INOT LISTEQ o SUGAR SIENTE
INALCANZABLE - TEL'zBSD 13 surgeseight @ 40 30 Cﬁ\leTL‘\\ EE ANS)LEOIR Invasion Featuring Angs\z[l 8;1 }é:é'lé 2
C.LARA ARA) | VISA . ANA VER | /MAI
A TI\SwI LF,::;EDO DECIRTE Ef Chapo De Sinaloa spootsm!han oo P‘OR A‘IVIARTNEb : " Pepe Aguilar
E.PEREZ 1J SAN ROMAN DISA 18% audience ! _PAGUILAR (L ARRIAGA.J EMURGIA) EMI TELEVISA
VOLE MUY ALTO Los Huracanes Del Norte @ 49 44 MUEVELO Cruz Martinez Presenta Los Super Reyes 44
LOS HURACANES 0EL NORTE (G GARCM UNIV|SIDN C "CK* MARTINEZ (C."CK* MARTINEZ J GPMEZ M. SIFUENTES. T.BUTLER WARNER LATINA
PAZ EN ESTE AMOR Fidel Rueda AGUANILE Marc Anthon
R AR) -  WACHETE i @ m 1 5 GEORGE (W .COLON,H LAVOE) soy ouG noRTe 4!
AYER LA VI Don Omar CALABRIA 2008 Enur Featuring Natasja
E LIND (W.0.LANDRON.M RIVERA,E_ LIND} . Vi /MACHETE 8 42 35 46 R.R.KOLSCH (R R KOLSCH,N.SAAD) ULTRA B
BAILA M| CORAZON Belanova 7 a3 43 27 PA’L NORTE Calle 13 Featuring QOrishas 7
C LOPEZ BELANDVA 1D GUERRERD.R ARREOLA E HUERTA) NIVERSAL LATIN £ CABRA.PANASUYO (R.PEREZ.E.CABRA.PANASUYO.ORISHAS) SONY BMG NORTE
DIMELOC Enrique Iglesias . F 3 = CANCION DE AMOR Don Omar
S.GARRETTB KIDD,E.IGLESIAS.C.PAUCAR (S.GARRETT KIDD.E IGLESIAS L. GOMEZ ESCOLAR) _ INTERSCOPE /UNIVERSAL LATING ch Week’s highest a5 J.PERDOMD (W.0 LANDRON) - B Vi achETE |48
PERDONAME La Factoria debut, enterin | COMO OLVIDARTE Linderos Del Norte
PRE“-C_ADQR {E "ﬁﬂsgyﬂ\.'x VARGAS) UNIVERSAL LATIND 20 on an,lﬂ% gill'lg A | NOT LISTED (NOT LISTED) , A N_(; &5
ELLA ME LEVANTO Daddy Yankee R A 1 HOY QUIERO CONFESARME Olga Tanon
MR G (R AYALA) EL CARTEL Nieascope | 2 is his second hit @ N C CABAN ()L PERALES P nision 48
NO SE ME HACE FACIL Alejandro Fernandez 5,  JRULUME = LAS DE LA INTUICION Shakira 4,
_A bAUUEIRT 16 MARCO - M (antame'” wng LHAK R (5 WEB £ i . FOCHOA) EPIC aDNV BMG NORH: h
NO ESTAMOS SOLOS Eros Ramazzotti & Ricky Martin ] SOLO DIME QUE SI Tito "El Bambino"
C GUb Tl UR~ES (G GUIDETT E.RAMAZZOTTI,KABALLA SONY BMG NORTE 21 mo':es;lp atshlot 48 45 32 . 110 BAMBIHO EMI TELEVISA _9
TE PIDO QUE TE QUEDES  Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 1 to No. 2on the @ sov SOLO UN SECRETO Alejandra Guzman g
A.RAMIREZ CORRAL (A RAMIREZ CORRAL) DISA /EDIMONSA Tropical list. | CERONI (A GUZMAN,J L PAGAN) EMI TELEVISA
CONTEO REGRESIVO Gilberto Santa Rosa 5 @l VEN Y DIME Los Rieleros Del Norte 0
= J M LUGO (J - HERNANDEZ) SONY BMG NORTE 3 » L0S RIELEROS DEL NORTE (R.GONZALEZ MORA) FONDVISA

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Title

CERT.

RBD Empezar Desde Cero
| Mt TELEVISA 1 11690 (15.98) -

WISIN & YANDEL  Wisin Vs, Yandet: Los Extraterrestres 1

- MACHETE 010293 (16.98)

-

“JUANES La Vida... Es Un Ratico 1

ENIVbeAL LATING 010159 {17.98) &

AVENTURA Kings Of Bachata: Sold Out At Madison Square Garden 3
DISCOS 605/PREMIUM LATIN 17634 SONY BMG NORTE (16.98) &

MARCO ANTONIO SOLIS  La Mejor... Coleccion 2
FONQVISA 353133/UG (10.98)

CAMILA Todo Cambio

O 1

SONY BMG NORTE 78272 (14.98)

K-PAZ DE LA SIERRA Capaz De Todo Por Ti

DISA 721130/U6 (13.98) 7
VICENTE FERNANDEZ Para Siempre 2
°0NY BMG NORTE 14602 (15. 98) I[N
VICTOR MANUELLE Navidad A Mi Estilo 7
KIVAVI 576696 MACHETE (14.98) i
OLGA TANON Exitos En 2 Tiempos 10
LA CALLE 330049 UG (15 98) il
VICENTE FERNANDEZ Historia De Un Idolo 1
01SCOS 605 07405 SOhY BMG NORTE (16 98)

VARIOUS ARTISTS NOW Latino 3 2

3 UG £ ATEG 16 GROUP/E 50237 EVISA (16.98)
“ANDREA BOCELLI Lo Mejor De Andrea Bocelli: Vivere g
SUGAR SIENTE 653534/UNIVERSAL LATINO (18.98)

GILBERTO SANTA ROSA Contraste 14
SONY BMG NORTE 12033 (16.98)

"JUAN GABRIEL & ANA GABRIEL Los Gabriel . Simplemente Amigos g
DISCOS 605 17-183 SONY BMG NORTE (14.98)

VARIOUS ARTISTS Bachata # 1s 6
LA CALLE 330050 UG 112 98}

TN IVY QUEEN Sentimiento 4
[LICT 0 univiSION 311140/U6 (13.98) =
LOS TEMERARIOS Recuerdos Del Aima 1

£G SIGMA FONOVISA 352162/U6G (12.9 i
MANA Amar Es Combatir 2
WARNER LATINA 63661 (18.98) &

MARC ANTHONY El Cantante (Soundtrack) 1
SONY BMG HORTE 11824 (16.98) -

VARIOUS ARTISTS Top Latino V3 9
QISCGE F05 13450/S0NY BMG NORTE (14.98)

JUAN LUIS GUERRA Y 440  La Uave De Mi Corazon 1
EMI TELEVISA 8&’%99 {14.98)

AVENTURA K.O.B.: Live 2 2

_ PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CD/DVD) &

"ALIADOS DE LA SIERRA Con Los Ojos Cerrados 5
ASe T3C MACHETE 110 98 ) -
GLORIA ESTEFAN 90 Millas

N SONY BMG NORTE (17

Go to www.billboard.biz for complete chart data
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S W 50 ARTIST &3 ARTIST Title £ =&
2g 32 =3 IMPRINT & NUMBER | DISTRIBUTING LABEL (PRICE) =3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 ER
ol Jx ALEXIS & FIDO Sobrenatural ALACRANES MUSICAL Ahora Y Siempre () 4
SONY B4 NORTE 08187 (14 98) UNIVISION 311053 UG 122 48) 3
LOS PRIMOS DE DURANGO Voy A Convencerte LOS RIELEROS DEL NORTE 25 Aniversario
27 23 18 ASL 730020 MACHETE o 4 =2 I FONOViA 176 ¢ 5 i
GRUPO EXTERMINADOR  Nuestras Romanticas TIERRA CALI  Enamorado De Ti: Edicion Especial
28 2 FONOVIEA 153348/UG 13 ) 2 53 B/ 2 VENEUSI( 7537 10 UNIVERSAL LATING (13 98 CO/DVD) ¢ =
LA ARROLLADORA BANDA EL LIMON Y Que Quede Claro LOS BUKIS 30 Recuerdos InondabIes
29 2 23 DISA 721127 UG (12 98 a g @ ) FONOVISA 173283/UG (10.98 2
GRUPO MONTEZ DE DURANGO  Agarrese! [} L0S TEMERARIOS  La Mujer De Los Dos: Exitos De Peficula
g 26 DISA 724115 UG (12 98) e S5 143 30 _DISA 726637 UG (12 98 CO/OVD) & 1
ROCIO DURCAL Canta A Mexico DON OMAR King Of Kings Live
31 B2 _DISCOS 605 16118/SONY BMG NORIE (14.98) @ i 56 22 26 VI 010164/MACHETE (18.98) U8
@ m GRUPO MONTEZ DE DURANGO  Agarrese a2 Q LOS CAMINANTES  La Historia... Lo Mas Chulo, Chulo, Chulo 2
f. DISA 66270 (13.98) _SONY BMG NORTE 05302 (12.98) ® ~ —
@ 57 55 3 JENNI RIVERA La Diva En Vivo!! 33 @ JENNI RIVERA Mi Vida Loca ()
= [L3id FONOVISA 353214/UB (12.98) - FONOVISA 353001/UG (12.98) 1
3 JUAN LUIS GUERRA Archivo Digital 4.4 ! 3 EL CHAPO DE SINALOA 15 Autenticos Exitos
34, 20 H SIENE 653524 LIMIVERSAL LATINO (14.98) = % 65 60 _DISA UG (8 98) B il
JOAN SEBASTIAN No Es De Madera INTOCABLE Crossroads: Cruce De Caminos
Bol 31| = MUSART 396" BALUDA (1698) 4l COR1 1497 133 _EMI TELEVISA 58875 (15.98) !
DADDY YANKEE Ei Cartel: The Big Boss VARIOUS ARTISTS 30 Bachatas Pegaditas: Lo Nuevo Y Lo Mejor 2007
36 30 24 EL CARTEL/INTERSCOPE 008937/IGA (13.98) . L ."61 43447 MOCK & ROLL 60201 S04Y BMG NORTE (13.98) %
RICKY MARTIN Ricky Martin Live Black And White 12 @ 50 39 LOS HUMILDES VS. LA MIGRA  Los Humildes Vs. La Migra 20
SONY BMG NORIE 17490 (22.98) BC) LATINO 41593/8C/ (6.98
GRUPQ MONTEZ OE OURANGD  En Directo De Mexico A Guatemala g @ ' VALENTIN ELIZALDE Vencedor O 1
DISA 721111/UG (12.98) - UNIVERSAL LATING 006611 (9.96) & = i
XTREME Haciendo Historia 13 @ 55 51 TITO "EL BAMBINO" It's My Time 8
LA CALLE 340011/UG (13 98) EM! TELEVISA 02365 (139 -
JOSE FELICIANO Senor Bachata 40 .@ 51 35 CHRISTIAN CASTRO El Indomable O ¥
SIENTE 653532 UNIVERSAL LATINO (13.98 UNIVERSAL LATING 009199 (10.98) | il
VOLTIO En Lo Claro M @ 72 75 LOS GREY'S Linea De Oro: Dos Gotas De Agua... 2
] SONY BMG NORTE 02198 (14 98) FONOYISA 552848,UG (5.98)
RICARDO ARJONA Quien Dijo Ayer @ 105 CREADCREZ DEL PASITO DURAGU[NSEDE ALFREDD HAM\REZ Las Favortas De Comdos. Raf\cferasYM
'142 ¥z SONY BNMG NORTE 11335 159 li- 2 56 42 DISA 7112 UG (12 g
A BRAZEROS MUSICAL DE DURANGO  Linea De Oro; La Abeja Miope... ‘ VALENTIN ELIZALDE Homenaje A Una vida Vol. 1
@ 40 38 DISA 729316 UG (5 94 2 &) 61 52 UNIVERSAL LATINO 010096 (13.98 CD DVD) @ 4
= LA ARROLLADORA BANDA EL LIMON  Linea De Oro: En Los Puros Huesos... . LALO MORA Linea De Oro: El Hombre Que Mas Te Amo...
% Bl {4 DISA 729327 Uu i & 62 69 __DISA 729338/UG (5 98) - s
: EROS RAMAZZOTTI E2 @ EL TRONO DE MEXICO Fuego Nuevo
a5 32 SONY BMG NORTE 17818 (14.98) 32 / 69 58 SKALONA 009532/UNIVERSAL LATING (11.98 d &
2 28 GLORIA TREVI Una Rosa Biu ) 0 BEYONCE Irremplazable EP) 3
2 UNIVISION 311057 UG (13.98) MUSIC WORLD/COLUMBIA 12804/SONY MUSIC (8.98)
ALEJANDRO FERNANDEZ Viento A Favor CALLE 13 Residente O Vlsnante
Q ) aa SONY BMG NiRTE 10111 (16.98) 4 72 3 3% 0NY BMG HORTE 03170 (16.98) .
L[JS TIGRES DEL NORTE  Herencia Musical: 20 Corridos Prohibidos. ON AYALA Y SUS BRAVOS DEL NORTE Cruzando Fronteras
49 45 S5TB6UG 11298 U @ o s WY W i
LUPILLO RIVERA Fiesta Privada @ AK—7 El Avion De Las Tres
@ m VENEMUSIC 33442 113.98) — - B - 281 38 SIgn 31 G ( —l 3
@ EL POTRO DE SINALOA El Primer Tiempo 50 @ 50 54 MAZIZO MUSICAL Linea De Oro: Loco Por Ti... 1
MACHETE 03370 (9 98) |/ UNIVISION 31118 (5
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AIRPLAY
MONITORED 3Y

niclsen niclsen

SoundScan

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

ME ENAMORA
JUANES (UNIVERSAL LATINO)

4 ALGUIEN SOY YO
ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATINO)

“ - LA TRAVESIA
fi [ _ JUAN LUIS GUERRA Y 440 (EMI TELEVISA)
F I INALCANZABLE
. | RBD (EMI TELEVISA)
; 6 OJALA PUDIERA BORRARTE
) MANA (WARNEFR: LATINA)
. 12 S| NOS QUEDARA POCO TIEMPO

CHAYANNE (SONY BMG NORTE)
TODO CAMBIO
~_CAMILA (SONY BMG NORTE)
DIMELO
ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATING)
NO SE ME HACE FACIL
ALEJANDRO FERNANDEZ (SONY BMG NORTE)
NO ESTAMOS SOLOS
_EROS RAMAZZOTT) & RICKY MARTIN (SONY BMG NORTE)
@ BAILA MI CORAZON
©_BELANOVA (UNIVERSAL LATINO)

iB ME DUELE AMARTE
‘f 4 e REIK (SONY BMG NORTE)

@ 16 INTOCABLE
b L ALEKS SYNTEK (EMI TELEVISA)
14 g AYER
BLACK: GUAYABA (MACHETE)
QUIERO

% RICARDO ARJONA (SONY BMG NORTE)

TROPICAL ..

i TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

', CONTEO REGRESIVO
1 GILBERTO SANTA ROSA (SONY BMG NORTE)

1(9 . AGUANILE
= MARC ANTHDNY (SONY BMG NDRTE)
| LA TRAVESIA
JUAN LUIS GUERRA Y 440 (EMI TELEVISA}
i NO TE VEO

~ 6 Casaoe Leones (WARNER LATINA)

2 CUESTA ABAJO

“ JERRY RIVERA (EM) TELEVISA)
MI CORAZONCITO
AVENTURA (PREMIUM LATIN)
DIME QUE FALTO

% ZACARIAS FERREIRA (M P/JVVI & N)
‘Bf § S!YANO ESTAS
: N'KLABE (NU LIFE/MACHETE)
~ WISIN & YANDEL (MACHETE)
ME ENAMORA
(S’ T JUANES (UNIVERSAL LATIND)
',m " AVENTURA (PREMIUM LATIN)
2 1p CALABRIA 2008
ENUR FEATURING NATASJA (ULIRA)
_ VICTOR MANUELLE (SONY BMG NORTE)
11 ALGUIEN SOY YO
ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATIND)

A SEXY MOVIMIENTO
EL PERDEDOR
SI NOS DUELE
el AvERLAVE

>AN .

TITLE

= ARTIST (IMPRINT / PROMOTION LABEL)

ESTOS CELOS

VICENTE FERNANDEZ (SONY BMG NORTE)

LAGRIMAS DEL CORAZON

GRUPO MONTEZ DE DURANGO (DISA)

. SOBRE MIS PIES

| LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA)

CHUY Y MAURICIO

| EL PDTRO DE SINALOA (MACHETE)

A Tl S| PUEDO DECIRTE

EL CHAPD OE SINALOA (DISA)

VOLE MUY ALTO

L0S HURACANES DEL NORTE (UNIVISION)

PAZ EN ESTE AMOR

FIDEL RUEDA (MACHETE)

POR AMARTE AS|

ALACRANES MUSICAL (UNIVISION)

TE PIDO QUE TE QUEDES

LOS CREADOREZ DEL PASITO DE ALFREDO RAMIREZ

BASTO

 INTOCABLE (EMI TELEVISA)

- QUE BONITO
BANOA EL RECODO (FONOVISA)
DE TI EXCLUSIVO
LA ARROLLAODRA BANDA EL LIMON (DISA/EDIMONSA)
AHORA QUE ESTUVISTE LEJOS
JENNI RIVERA (FONOVISA)
SIN QUE LO SEPAS TU

IS8 LOS TEMERARIOS (FONOVISA)

7 BASTAYA
CONJUNTO PRIMAVERA (FONDVISA)

Data for week of DECEMBER 8, 2007 |

Dechiver re
Mediz Inc All nghks
2007, tiel

ectra

POP.

~ TROPICAL,

a8

= TITLE
B

Latin pap, 15 trop:cal. 10 Latm rhythm, 53 regicnal Mexican stations,
y monitored 24 hours a dé:
H, 9

Jdays a weeh.
M CHAR'

TITLE :
ARTIST (IMPRINT / PROMOTION-L ABEL)

RBD
EMPEZAR DESDE CERQ (EMI TELEVISA)

= 2007 Nielsen Business
tor rules and e «planations.
can, Ine, All nghts resarved

JUANES
LA VIDA... ES UN RATICO (UNIVERSAL LATINO)

3 MARCO ANTONIO SOLIS
LA MEJOR... COLECCION (FONOVISA/UG)

CAMILA
TODO CAMBID (SONY BMG NORTE)

4 VARIOUS ARTISTS

HOW LATING 3 {SONY BMG STRATEGIC MARKETING GROUP/EMVUNVERSAL/EMI TELEVISA)

ANDREA BOCELLI

LD MEJOR DE ANDREA BOCELLI: VIVERE (SUGAR/SIENTE/UNIVERSAL LATIND)

8 JUAN GABRIEL & ANA GABRIEL

LOS GABRIEL... SIMPLEMENTE AMIGOS (DISCOS 605/50NY BMG NORTE)

8 ' MANA
AMAR ES COMBATIR (WARNER LATINA]

VARIOUS ARTISTS
TOP LATINO V3 (DISCOS 605/SONY BMG NORTE)

ROCIO DURCAL
CANTA A MEXICO (DISCOS 805/SONY BMG NORTE)

 RICKY MARTIN
~_RICKY MARTIN LIVE BLACK AND WHITE (SONY BMG NORTE)

RICARDO ARJONA
QUIEN DIJO AYER (SONY BMG NORTE)

]
~

EROS RAMAZZOTTI
E2 (SONY BMG NORTE)

£S5

GLORIA TREVI
UNA ROSA BLU (UNIVISION/UG)

=)
w

. ALEJANDRO FERNANDEZ
VIENTO A FAVOR (SONY BMG NORTE)

ARTIST (IMPRINT / PROMOTION LABEL)

AVENTURA
KRGS OF BCHATA SO UT AT

MG HORTE}

VICTOR MANUELLE
NAVIDAD A MI ESTILO (KIYAV/MACHETE)

" OLGA TANON
~ EXITOS EN 2 TIEMPOS (LA CALLE/UG)

GILBERTO SANTA ROSA
CONTRASTE (SONY BMG NORTE)

3 VARIOUS ARTISTS
BACHATA # 15 (LA CALLE/UG)

5 MARC ANTHONY
EL CANTANTE (SDUNDTRACK) (SONY BMG NORTE)

4 JUAN LUIS GUERRA Y 440
LA LLAVE DE MI CORAZON (EMi TELEVISA)

7 AVENTURA
K.0.B.: LIVE (PREMIUM LATIN/SONY BMG NORTE)

6 GLORIA ESTEFAN
390 MILLAS (BURGUNDY/SONY BMG NORTE)

g JUAN LUIS GUERRA
ARCHIVO DIGITAL 4.4 (SIENTE/UNIVERSAL LATINO)

XTREME
© HACIENDO HISTORIA (LA CALLE/UG)

JOSE FELICIANO
SENOR RACHATA (SIENTE/UNIVERSAL LATING)

9 - VARIOUS ARTISTS

30 BAGHATAS PEGADITAS: LO NUEVO Y .3 MEJOR 2067 (MOCK & ROLL/SONY BMG NORTE}

12 HECTOR LAVOE
A MAN AND HIS MUSIC (FANIA/EMUSICA/UNIVERSAL LATINO)

HECTOR LAVOE

_ EL CANYANTE: THE ORIGINALS (FANIA/EMUSICA/UNIVERSAL LATING)

TITLE
ARTIST (IMPRINT / PROMOTION L ABEL)

K-PAZ DE LA SIERRA
. _CAPAZ DE TODO POR TI (DISA/UG)

VICENTE FERNANDEZ
PARA SIEMPRE (SONY BMG NORTE)

VICENTE FERNANDEZ

4 LOS TEMERARIOS
RECUERDDS DEL ALMA (AFG SIGMA/FONOVISA/UG)

HISTORIA DE UN IDOLO (DISCOS 605/SDNY BMG NORTE)

2 ALIADOS DE LA SIERRA
CON LOS 0J0S CERRABOS (ASL MACHETE)

5 LOS PRIMOS DE DURANGO
VOY A CONVENCERTE (ASL MAUHETE)

g GRUPO EXTERMINADOR
~_NUESTRAS ROMANTICAS (FONOVISA/UG)

8 LA ARROLLADORA BANDA EL LIMON
Y QUE QUEDE CLARO (0ISA/UG)

7 GRUPO MONTEZ DE DURANGO
AGARRESE! (DISA/UG)

GRUPO MONTEZ DE DURANGO
AGARRESE (DISA)

JENNI RIVERA
LA DIVA EN VIVO!! (FONOVISA/UG)

JOAN SEBASTIAN
MO ES DE MADERA (MUSART/BALBDA)

4y GRUPO MONTEZ DE DURANGO
©_EN DIRECTO DE MEXICO A GUATEMALA (DISA/UG)

15 BRAZEROS MUSICAL DE DURANGO
LINEA OF ORO: LA ABEJA MIOPE... (DISA/UG)

' LA ARROLLADORA BANDA EL LIMON
~©  LINEA DE ORD: EN LOS PUROS HUESOS... (DISA/UG)

For chart reprints call 646.654.4633

WWW america

Pry movi +
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reseuve HOT DANCE AIRPEA

SHUT UP AND DRIVE
RIHANNA SRP/DEF JAW/IDIMG

KEEP YOUR BODY WORKING

TONY MORAN FEAT. MARTHA WASH DANCE MUSIC PRODUCTICNS

GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA

DO IT WELL
JENNIFER LOPEZ EPIC

NO, NO, NO
ONO MIND TRAIN

L

TWO TIMES BLUE
DEBBIE HARRY VS. SOULSEEKER? FIVE SEVEN/EL EVEN SEVEN

SOMEWHERE BEYOND
MICHAEL GRAY FEAT. STEVE EDWARDS THRIVEDANCE/THRIME

AMAZING
SEAL WARNER BROS

KINGDOM
DAVE GAHAN MUTE/VIRGIN

BAND OF GOLD
KIMBERLEY LOCKE CURB/REPRISE

SOMEBODY'S ME

. ENRIQUE IGLESIAS UNIVERSAL ATINO/INTERSCOPE

D.A.N.C.E.
JUSTICE VICE/DOWNTOWN/ATLANTIC/LAVA

YOUR LOVE IS MINE
CORINNE BAILEY RAE SAVOY JAZZ WORLD WIDE/SAVOY JaZn

BE WITH YOU
TAXI DOLL WWW TAXIDOLL CON

LOVE TODAY
MIKA CASABLANCA/UNIVERSAL REPUBLIC

CROCODILE
UNDERWORLD SIDE ONE

LIFT YOUR VOICES
GEORGIE PORGIE MUSIC PLANT

HUSTLER
SIMIAN MOBILE DISCO INTERSCIPE

" STARS
ERIKA JAYNE RM RECORDS

BABY
ANGIE STONE FEATURING BETTY WRIGHT STAX/CONCOSD

IN MY ARMS
. PLUMB CURB

LIKE SOMETHING 4 PORNO!
FELIX DA HOUSECAT NETTWERK

STRONGER
. _INEZ SILVER LABEL/TOMMY BOY

BABY LOVE
NICOLE SCHERZINGER FEATURING WILL.|AM INTERSCCRE

- DOIT
NELLY FURTADO MOSLEY/GEFFEN

ARTIST
y WITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
NINE INCH NAILS
 YURZIRORIMIKID NOTHNGINTERSCOPE 010331 AGKD
GORILLAZ
BEX 0-SIDES VIRGIN 10558
’ 1';;' M.LA.
KALA XL/INTERSCDPE 009659 /IGA
PAUL OAKENFOLD
GREATEST HITS & REMIXES PERFECTO 1603/ULTRA®
THE COUNTDOWN SINGERS &=
FOREVER DISCO MADACY SPECIAL PRADUCTS 5237%MADACY
TREVOR SIMPSON & CATO K
ULTRA.2008 ULTRA 1596
TIESTO
- IN SEARCH OF SUNRISE 6: IBIZA BLACK HOLE 30759/NETTWERK —
DAFT PUNK
; MUSIQUE VOL. I: 1993-2005 VIRGIN 58405 =
DAVE GAHAN <
. HOURGLASS MUTE 08721 /VIRGING

3 54 DEPECHE MODE
THE BEST OF DEPECHE MODE VOLUME f SREMUIEREPRSE 41256 WARNER BROS )

3 5 CSS
= CANSEI DE SER SEXY SUB POP 717

-
15 BLAGK AUDIO

< 4_ r CEXCELLS TINY EVIL/ANTERSCOPE 009512/1GA
u 5 g2 GNARLS BARKLEY

s

o

) LCD SOUNDSYSTEM
| 45:33 OFA 02163/CAPITOL
5 59 JUSTICE
| CROSS ED BANGER/BECAUSE 224892/VICE
06 UNDERWORLD
= OBLIVION WITH BELLS SIDE ONE 21581*@®
3 15 PAUL VAN DYK
IN BETWEEN MUTE 9364~ fo=
. -1 10 METRO STATION
L METRO STATION RED INK 10521
NEWSBOYS
GO: REMIXED INPOP 71394
S LOUIE DEVITO

S

{ -
} ~
-

~ THE CHEMICAL BROTHERS E
WE ARE THE NIGHT FREESTYLE DUST 94158 /ASTRALWERKS =
o 7 DJaSTRINGS

ULTRA.TRANCE 07 ULTRA 51570

TIESTO
~  ELEMENTS OF LIFE MAGIC MUZIK 1515/ULTRA
CASCADA

EVERYTIME WE TOUCH ROBBINS 75064

=  THE HAPPY BOYS ?
_DANCE PARTY 2008 ROBBINS 76077 S

bdiohistorvy com

| ST ELSEWHERE DQWNTOWN 70013 */ATLANTIC® :g

| LOUIE DEVITO PRESENTS PACHA NEW YORK ULTRA 51609 ©

Bt 8
007 tomlnar) Biusinasis Mo

TITLE
ARTIST IMPRINT / PROMOTION LABEL

g HIGHER
TIFFANY DAUMAN

ey
i NEED A MIRACLE 2007

| ﬂ 20 1 KLM MUSIC FEATURING COCO 3TAR THRIVEDANCE THRIVE
2% 7 ' YOU JUST DON'T GET IT
CHRIS THE GREEK PANAGHI D3
32 SOUND OF YOUR VOICE
ALTAR FEATURING AMANNDA MAMA HOUSE

 BUSY CHILD
ﬂ 34 8 1 CRrsTAL METHOD GEFFEN
5 5 ONE LAST KISS
STEVIE JEWEL BELLA
NOTHIN' BETTER TO DO
. LEANN RIMES CURB

2 3 SING
ANNIE LENNOX ARISTA/RMG

' GOODNIGHT TONIGHT
DJ SCOTTY K FEATURING KNOCKHOPPER DAUMAN

o]
31 1z PIECE OF MY LOVE
; " OEBBY HOLIDAY NEBULA 9
[ 35 7 BRAND NEW DISEASE
JESSICA VALE EXPLICIT
i 97 11 DISRESPECTFUL
CHAKA KHAN FEAT. MARY J. BLIGE BURGUNY/COL IMBIA

MORE
ﬁ 38 6 JUNKIE XL NETTWERK
@ 1.~ BREAKING DISHES |
: b RIHANNA ISLAND/ADIMG
a2 12 WAIT FOR YOU
m 49 p PUSH THE BUTTON
~ HENRI DAUMAN
IT DOESN'T TAKE MUCH
SARAH ATERETH BEGUILE
41 12 WHAT I WANT
HE SAID SHE SAID
L ASHLEY TISDALE WARNER BRCS.
47 3 CANTA CONMIGO
_— BLUE MAN GROUP BLUE MAN CROUP
5 LET IT GO
: DIRTY SOUTH FEATURING RUOY ViCIOUS
_40 1t KELLY SWEET RAZOR & TIE
33 12 IT'S GOT TO BE LOVE
RACHEL PANAY ACT 2/MUSIC PLANT
THE GIRL YOU LOST
SIA MONKEY PUZZLE RECDRDS

37 5

ELLIOTT YAMIN HICKORY/RED
~ BOR SINCLAR PRESENTS FIREBALL YELLOW/SH VER LAEEL/TOMPMY BOY
WE ARE ONE

TITLE
| ARTIST IMPRINT & NUMBER / FROMDTION LABEL

CARRY ME AWAY

CHRIS LAKE FEATURING EMMA HE N TT NERVOUS
GIMME MORE

BRITNEY SPEARS JIVE ZOMBA

| WANT YOUR SOUL

ARMAND VAN HELDEN 51 THERN FRIED/ULTRA

DON'T STOP THE MUSIC

ERE RIHANNA SRP/DEF JAM/IDJMG
4 4 AMAZING
! SEAL WARNER BROS.
IN MY ARMS
5 10 PLUMB CURB

e RELAX, TAKE IT EASY
| MIXA CASABLANCA/UNIVERSAL REPUBLIC
CALABRIA 2008
ENUR FEATURING NATASSA ULTFA
s AGAIN
U KIM LEONI ROBBINS
FEELS LIKE HOME
MECK FEATURING DINO YOSHITOSHI/DEEP JISH
1§ THE WAY | ARE
~ %7 TIMBALAND FEAT. KERI HILSON MOSLEY/BLACKGROUND/INTERSCOPE
WITH EVERY HEARTBEAT
KLEERUP WITH ROBYN KONICHIWA
GET DOWN
TOOD TERRY STRICTLY RHYTHN
WHO KNEW
PINK LAFACE/ZOMBA
.,,& 4 LET ME THINK ABOUT IT
"~ DA CORR LIFTED/KICK/DISCO:WAX
APOLOGIZE
TIMBALANO FEAT. DNEREPUBLIC MOS_EY/BLACKGF OUNDVINTERSCOPE
7 | WANT TO LIVE
" DEEPFACE RED STICK/STRICTLY RHYTHM

3

~
&

-3
-
]

@
~

N
N

LOVESTONED

w7 JUSTIN TIMBERLAKE JIVE ZOMBA
12 7 !WISHYOU WOULD

e MARTIIN TEN VELOEN ROBBINS

16 20 LOVE IS GONE

- DAVID GUETTA FEATURING CHRIS WILLIS PERFECTOAJLTRA

2 _a . ANTHEM

TwAloE FILO & PER! FEATURING ERIC LUMIERE VANDIT

5 g HANDS UP

L OUT OF OFFICE NERVOUS

RISE UP

YVES LAROCK MAP DANCE
STARS

ERIKA JAYNE RM RECORDS
ROUND & ROUND
MISCHA OANIELS NERVOUS

25| e

ﬁ

F
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APAN

LBUMS

{SOUNDSCAN JAPAN)

L'ARC EN CIEL
KISS KIOON

NOVEMBER 27, 2007

ax
Sw
- QW
S=

1

ALBUMS
{THE OFFICIAL UK CHARTS CO0.)

LEONA LEWIS
SPIRIT SYCO

NOVEMBER 25, 2007

N

GERMANY

SINGLES

(MEGIA CONTROL)

DIE AERZTE
JA22 IST ANDERS HOT ACTION

NOVEMBER 27, 2007

AQUA TIMEZ WESTLIFE HERBERT GRONEMEYER
2 NEW pupexa No CHUDE pic 2 3 puokromes NEW 45 capiroL -
1 MINMI KATHERINE JENKINS TARJA TURUNEN 28
3 NEW 1| OVE SONG COLLECTION 2006-2007 VICTOR 3 NEW oeoice e 3 INEW  WINTER STORM VERTIGO E2L (leLsznosouunscm INTERNATIONAL) NOVEMBER 28, 2007
VARIOUS ARTISTS GIRLS ALOUD MAR!O BARTH 1 1 APOLOGIZE
4 5 oy KADRIS INWIX I UNIVERSAL 4 NEW ro\GLED UP FASCINATION/POLYDOR 4 3 MAENNER SIND PRINITIV, ABER GLUCKLICH! SPASSG - TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE
5 4 KUsuo B LED ZEPPELIN s 4 EAGLES m BLEEDING LOVE
KDIMO ORE DESU BA) NEW STYLE VISION MOTHERSHIP RHINO LONG ROAD OUT OF EDEN POLYDOR 1 LEONA SYCO 5
BACKSTREET BOYS EAGLES MARK MEDLOCK/DIETER BOHLEN 3 CALL THE SHOTS
€ 3 NBREAKABLE BNIC JAPAN & LONG ROAD OUT OF EDEN POLYOOR € 2 REamCATCHER COLUMBIA ' : GIRLS ALOUD POLYDDR
7 1 KINKIKIDS 7 SPICE GIRLS ¥ 5 CELINE DION 4 3 RULE THE WORLD
! 10 (FIRST LTD VERSION/DVO) JOHNNY'S ENTERTAINMENT GREATEST HITS VIRGIN | ~ TAKING CHANCES COLUMBIA _TAKE THAT POLYDOR
ALICIA KEYS ANDREA BOCELL! ICH + ICH NO ONE (RADIO EDIT)
8 NEW \oiamy 2 VIVERE UNIVERSAL 8 12y seLnen STERN UNIvERSAL ALICIA KEYS MBK/J
STRAIGHTENER TAKE THAT RIHANNA . HEARTBROKEN
9 NEW | LoRmaL e b BEAUTIFUL WORLD POLYDOR 9 17 Gooo GIRL GONE BAD SRP/DEF Ja T2 FT. JODIE AYSHA AATW/MNB
10 o VARIOUS ARTISTS 10 5 CELINE DION j0 7 LEDZEPPELIN VALERIE
DJ KADRI'S JMIX UNIVERSAL TAKING CHANCES COLUMBIA MOTHERSHIP RHING MARK RONSON FT. AMY ALLIDO/COLUMBIA

FRANCE

AUSTRALIA “*-

ALBUMS

CANADA [

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

BREATHLESS
SHAYNE WARD 5YCO

ME ENAMORA
JUANES UNIVERSAL

ABOUT YOU NOW

T ‘ g e 4 E - 5E SUGABABES SLAND
E__;_ <% (SNEP/IFOP/TITE-LIVE) NOVEMBER 27, 2007 iﬁ <= (ARIA) 'NOVEMBER 25, 2007 §_ =X (NIELSEN BDS/SOUNDSCAN) NOVEMBER 28, 2007 HOT STUFF (LET'S DANCE) (ORIGINAL VERSION)
1 9 JOHNNY HALLYDAY 1 2 EAGLES . 1 CELINE DION CRAIG DAVID SIRE/WARNER
LE COEUR D'UN HOMME WARNER ] LONG ROAD OUT OF EDEN UNIVERSAL o ! TAKING CHANCES COLUMBIA/SONY BMG : HATE THAT | LOVE YOU
2 NEW DAFT PUNK 2 NEW HUMAN NATURE 2 5 JOSH GROBAN : RIHANNA FT. NE-YO SRP/DEF JAM
ALIVE 2007 VIRGIN GET READY COLUMBIA NOEL 143/REPRISE WARNER ol NO ONE
3 4 CHRISTOPHE MAE 3 SPICE GIRLS a 2 ALICIA KEYS " ALICIA KEYS MBK/J
MON PARADIS WARNER GREATEST HITS VIRGIN __AS 1 AM MBK/J/SONY BMG "2 HEARTS
4 NEW FLORENT PAGNY a TIMBALAND 4 NEW VARIOUS ARTISTS KYLIE MINOGUE PARLOPHONE
PAGNY CHANTE BREL MERCURY TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE MUCHDANCE 2008 SONY BMG MUSIC GIMME MORE
5 NEW SHERYFA LUNA 5 DELTA GOODREM 5 4 ANNE MURRAY BRITNEY SPEARS JIVE/ZOMBA
LUNA UNIVERSAL _ DELTA COLUMBIA DUETS, FRIENDS AND LEGENDS EMI FLUX
6 o CELINE DION & GUY SEBASTIAN & 3 FRANCOIS PERUESSE = BLOC PARTY WICHITA
TAKING CHANCES COLUMBIA THE MEMPHIS ALBUM COLUMBIA LALBUM DU PEUPLE TOME 7 ZRO ROCKSTAR
7 3 JENIFER 7 NEW KEITH URBAN T 7 LED ZEPPELIN NICKELBACK ENMI
' LUNATIQUE MERCURY GREATEST HITS:18 KIOS CAPITOL ! MOTHERSHIP SWAN SONG/ATLANTIC/WARNER 49 17 1973 (ALBUM VERSION)
8 6 AMY WINEHOUSE 8 7 THE VERONICAS 8 6 PAUL POTTS JAMES BLUNT CUSTARD/ATLANTIC
BACK TO BLACK |SLAND HOOK ME UP WARNER ONE CHANCE SYCO COLUMBIA/SONY MUSIC HOME —
e new PIERRE PERRET = JUSTIN TIMBERLAKE s 5 GARTH BROOKS 8 esture s
=3 LE PLAISIR DES DIEUX NAIVE FUTURESEX/LL JIVE/ZOMBA _ THE ULTIMATE HITS PEARL 5
10 5 ALICIA KEYS 10 LED ZEPPELIN 10 NEW KEITH URBAN

AS 1AM J

ITALY

MOTHERSHIP WARNER BROS.

SPAIN

GREATEST HITS CAPITOL NASHVILLE

JUNIOR EUROSONG 2007 CAPITOL

ALBUMS ALBUMS e =
: - au
3 L. 2% 32 == (ULTRATOP/GFK) NOVEMBER 28, 2007
\ aw £ b @ ]
."_,g - 2 FIMUNELSEN) NOVEMBER 26, 2007 ﬁj 2% (PROMUSICAE/MEDIA) NOVEMBER 28, 2007 F:-_g 2% (SUCESSO MAGAZINE) NOVEMBER 28, 2007 1 1 E(Aﬁ‘ﬂv?,ﬁ‘::f"s“ﬁ; 2’;'5‘1
1 New LIGABUE Bl 1| CUSTAMANTE 1 1 SOUNDTRACK DON'T STOP THE MUSIC
] PRIMO TEMPO WARNER BROS AL FILO DE LA IRREALIDAD VALE HIGH SCHOOL MUSICAL 2 DISNEY 2 2 LHANNA SRP/DEF JAM
2 nEw SIANNA NANNING 2  CHAMBAOQ 2 , MARIARITA s 3 JUBENTZO
RO AIRE SONY BMG SAMBA MEU WARNER SERGEN VAN DER BODM RED BULLET
ANTONELLO VENDITTI - JUANES . RBD LAM
3 New DALLA PELLE AL CUORE HEINZ 3 3 _ LAVIDA ES UN RATICO UNIVERSAL 3 NEW EMPEZAR DESDE CERO EM! " 4 NGATALU\ M?z?soehjvsosuz ARIOLA
s 1 EROSRAMAZZOTTI a4 Ngw RBD 4  VYANESSA DA MATTA s ¢ GIMME MORE
£2 ARIOLA EMPEZAR DESDE CERO EMI SIM SONY BME : . BRITNEY SPEARS JIVE/ZOMBA
GIORGIA EL BARRIO '~ CESAR MENOTTI & FABIANO
8 2 SroNaTA DISCHI DI CIOGCOLATA B 4 A V0Z DE ME SILENCID SENADOR 5 4 ComVOCEUNvERSAL ALBUMS
6 4 FIORELLA MANNOIA 6 5 EROSRAMAZZOTTI 6 3 BRITNEY SPEARS 1+ 1 CLOUSEAU
CANZONI NEL TEMPO DURLINDANA E2 ARIOLA BLACKOUT JIVE/ZOMBA CLOUSEAU 20 CAPITOL
7 3 ALICIA KEYS ¥ 9 SOUNDTRACK 7 14 VARIQUS ARTISTS 2 2 REGI
AS 1AM J - HiGH SCHODL MUSICAL 2 DISNEY CIDADE 00 SAMBA ZECA PAGODISCOS REGISTRATEQ MOSTIXO
s 5 CELINEDION a new EL CANTO DEL LOCO a 5 VARIOUS ARTISTS 3 3 VARIOUS ARTISTS FLA
TAKING CHANCES COLUMBIA ARRIBA EL TELON SONY BMG __AS MUSICAS DD PROGRAMA AMAURY JR. UNIMAR i URBANUS VOBISCUM UNIVERSAL
@ 13 LED ZEPPELIN ® new MOJINGS ESCOZIOS o 13 'VETE SANGALO 4 9 MEGA MINDY
MOTHERSHIP RHING | PA PITO EL MIO DRO IVETE NO MARACANA MULTISHOW AD VIVO... UNIVERSAL MEGA MINDY UNIVERSAL
ARTIST
10 new DURAN DURAN 10 New bUZ CASAL 10 12 BANDA CALYPSO s 4 VARIOUS s

RED CARPET MASSACRE EFIC

SWEDEN

-—

VIDA TOXICA EMI

IRELAND
N S

VOL. 11 - AD VIVG EM GOIANIA MD

ARGENTINA =2

LE SINGLES
sf :D T 28 o3
3 =2 (6LF) NOVEMBER 23, 2007 § <= (IRMA/CHART TRACK) NOVEMBER 23, 2007 <3 (RECORD PUBLICATIONS LTD.) NOVEMBER 28, 2007
4 o SOS 4y | BLEEDING LOVE i1 1 APOLOGIZE off SE
OLA ARISTOTRACKS LEONA LEWIS SYCO TIMBALANG FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE E5 =% (caep) NOVEMBER 20, 2007
2 1 APOLOGIZE 2 3 APOLOGIZE 2 o NOONE 1 NEW CARLOS LA MONA JIMENEZ
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND INTERSCOPE ALICIA KEYS J TRILOGIA 3ER ACTO EDEN
3 12 2 HEARTS 3 2 HOME 3 3 CRANK THAT (SOULJA BOY) 2 1 SODA STEREOQ
F KYLIE MINOGUE PARLOPHONE WESTLIFE RCA SOULJA BOY UNIVERSAL ME VERAS VOLVER SONY BMG
a4 NeW DRAGON CITY SKATERS a 4 RULE THE WORLD a 7 HYPNOTIZED 3 NEW VARIOUS ARTISTS
KRISTET UTSEENDE SPINEFARM TAKE THAT POLYOOR AKON WARNER PATITO FEO EN EL TEATRO EMI
WHAT HURTS THE MOST BREATHLESS ! CLUMSY RICARDO ARJONA
5 NEW ;oscana sONNIER 5 NEW guavNe wano SvCO 8 6 rmme unveRsaL 4 2 QUIEN DIO AYER SONY BMG
ANDRES CALAMARO
ALBUMS [ aBums | ALBUMS S % LaLencua PoPULAR DRO
1 NEW CAROLA 1 1 LEONA LEWIS 1 1 LED ZEPPELIN VARIOUS ARTISTS
1 DENNA NATT BLIR VARLDEN NY UNIVERSAL SPIRIT SYCO MOTHERSHIP RHINO 6 NEW o SCHOOL MUSICAL Il LAT UNIVERSAL
2 2 KENT 2 2 GARTH BROOKS 2 2 EAGLES 7 5 CATUPECU MACHU
TILLBAKA TILL SAMTIDEN RCA THE ULTIMATE HITS SONY BMG LONG ROAD OUT OF EDEN POLYDOR LABERINTOS ENTRE ARISTAS AND DIALECTOS EMI
3 New EVA DAHLGREN 5 5 LEDZEPPELIN 3 3 VARIOUS ARTISTS USA ; CHAQUENO PALAVECINO
PETROLEUM DCH TANG CAPITOL MOTHERSHIP RHING OUTRAGEOUS FDRTUNE:WESTSIDE RULES WEA 8 CHACO ESCONDIDO... YO SOY DE ALLA DEN
PAUL POTTS WESTLIFE ATLAS BRITNEY SPEARS
T oNE cHaNGE SYCO 4 3 gackHome s 4 NEW o\ SONS FOR VOYAGING ELEVENTS 8 NEW g uokout verzomsh
P 4 MARTIN STENMARCK 5 4 MARIO ROSENSTOCK 5 6 TIMBALAND JUANES
| DET AR DET POJKAR GOR NAR KARLEKEN DOR UNIVERSAL GIFT GRUB 8- THE G FACTOR EMI TIMBALAND PRESENTS SHOCK VALUE MOSLEY/BLACKGROUNG/INTERSCOPE AC NEW % i0a ES UN RATICO UNIVERSAL
92 | Go to www.billboard.biz for complete chart data Data for week of DECEMBER 8, 2007 | CHARTS LEGEND on Page 94
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EUROCHARTS

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIDNAL SINGLES AND
ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. NOVEMBER 28, 2007
| APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE
, DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM
4 NO ONE
ALICIA KEYS J
; BLEEDING LOVE
LEONA LEWIS SYCO
5 2 HEARTS
KYLIE MINOGUE PARLOPHONE
s QUELQUE PART
SHERYFA LUNA ULM
5 RULE THE WORLD
TAKE THAT POLYOUF
s GIMME MORE
_BRITNEY SPEARS 11ut 7OMBA
41 HEARTBROKEN
T2 FT JODIE AYASHA AATW MNB
TOURNER MA PAGE
| JENIFER MERCURY
new AN DEINER SEITE (ICH BIN DA)
TOKIO HOTEL ISLAND
ABOUT YOU NOW
SUGABABES |SLAND
10 DU HAST DEN SCHOENSTEN ARSCH...
ALEX C. POLYDOR

GARCON
23 KOXIE AZ

1 HEY THERE DELILAH
PLAIN WHITE T' FEARLESS/HOLLYWOOD

0

N @

10
w1
12
13
14

b

5%
sz NOVEMBER 28, 2007
1 CELINE DION
TAKING CHANCES COLUMBIA
5 EAGLES

LONG ROAD OUT OF EQEN POLYOOR
3 ALICIA KEYS

AS 1AM J
LED ZEPPELIN
MOTHERSHIP RHINO
g DIE ARZTE

JAZZ IST ANDERS HOT ACTION
g LEONA LEWIS

SPIRIT SYCO
AMY WINEHOUSE
BACK TO BLACK ISLAND
5 EROS RAMAZZOTTI

E2 ARIDLA
11 ANDREA BOCELLI
VIVERE  [GAR
10 WESTLIFE
BACK HOME
new TARJA TURUNEN
MY WINTER STORM _EVY-YHTIO
1g RIHANNA
GOOD GIRL GONE BAD SRP/DEF JaM
14 KATIE MELUA
PICTURES DRAMATICO
new HERBERT GRONEMEYER
12 GAPITOL -
KATHERINE JENKINS
NEW g oice uc.

niclsen
Music Contrel

RADIO AIRPLAY

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MDNITDRED AND
TABULATED BY NIELSEN MUSIC CONTROL NOVEMBER 28, 2007

. HEY THERE DELILAH
PLAIN WHITE T'S FEARLESS HOLLYWOOO
, DONIT STOP THE MUSIC
RIHANNA SRP DLF JAM
NO ONE
ALICIA KEYS J
APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE
2 HEARTS
KYLIE MINOGUE PARLOPHONE
. 1973
JAMES BLUNT CUSTARD ATLANTIC
. BIG GIRLS DONIT CRY
FERGIE WILL | AM ALMINTFRSCOPE
ABOUT YOU NOW
SUGAR BABES (5LA™ )
BEAUTIFUL GIRLS
SEAN KINGSTON BELUGA HEIGHTS/EPIC
.5 SHADOW OF THE DAY
LINKIN PARK MACHINE SHOP/WARNER BROS
50 BLEEDING LOVE
LEONA LEWIS “11.0
1 GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA
10 SORRY, BLAME IT ON ME
L AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN
51 ME ENAMORA
JUANES UNIVERSAL
47 BUBBLY
COLBIE CAILLAT UNIVERSAL

3
Hw
w
<
3=

Data for week of DECEMBER 8, 2007 |

See Chart Legend for ruies <t exoanations.

SALES IM
CCMPIRED BY

=
=Z ARTIST
. 5 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
=4~ 330 MICHAEL BUBLE
k . CALL ME iRRESPONSIBLE 143/REPRISE 100313/WARNER EROS.
B CHRIS BOTTI

ITALIA COLUMBIA 07606 SONY MUSIC

g QUEEN LATIFAH
TRAV'LIN' LIGHT FLAVOR UNIT/VERVE 009203/VG

DIANA KRALL

4 110 THE VERY BEST OF DIANA KRALL VERVE 009412/VG &

TONY BENNETT
TONY BENMETT SIGS THE ULTIMATE AMERICAN SONGBOOK VaL. 1 RPL/LEGACY/COLUMBIA 15320 SCNY BMG

' SOUNDTRACK
THE WAR LEGACY 10203 SONY BMG

THE BBC BIG BAND ORCHESTRA
BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/MADACY

o
-3

FRANK SINATRA
VOICE IN TIME (1939-1952) LEGACY/COLUMBIA 96692/SONY BMG

PINK MARTINI
 HEY EUGENE! HEINZ 3

0
-3

JOHN SCOFIELD
THIS MEETS THAT EMARCY/SOC BIZ 009774/DECCA

gg LOUIS ARMSTRONG
THE DEFINITIVE COLLECTION HIP-D/VERVE/CHRONICLES 004893/ UVE

NAT KING COLE
FOREVER: NAT KING CDLE £#4' SPECIAL MARKETS 53258/MADACY

" KEITH JARRETT, GARY PEACOCK, JACK DEJOHNETTE
MY FOOLISH HEART: LIVE AT MONTREUX ECHi 009887/UNIVERSAL CLASSICS GROUP

0‘ VARIOUS ARTISTS
ULTIMATE SWINGING CHRISTMAS DIRECT SOURCE SPECIAL PRODUCIS 268269

5 13' PAUL ANKA
Y CLASSIC SONGS: MY WAY DECCA 008707/UNIVERSAL CLASSICS GROUP

-9 78 NAT KING COLE
i THE VERY BEST OF NAT KING COLE CAPITOL 59324

MADELEINE PEYROUX
HALF THE PERFECT WORLD ROUNDER 613252

g2 DIANA KRALL
FROM THIS MOMENT ON VERVE 007323/V6

18 2
i “ THELON{OUS MONK
| : MEASURE OF MONK CONCORD 074 EX/STARBUCKS

20 :3 35 HARRY CONNICK, JR.

_OH, MY NOLA COLUMBIA 88851, 5DNY MUSIC
AVANT GERSHWIN RENDEZYOUS 5123
LOVE LETTERS FROM ELLA CONCORD JAZZ/STARBUCKS 30213/CONCORD

PATTI AUSTIN
™ ELLA FITZGERALD

6 10 LUCIANA SOUZA
MILES DAVIS
BILLIE HOLIDAY

= THE NEW BOSSA NOVA VERVE 009456/vG
@ ﬁ ORIGINAL AMERICAN CLASSICS DIRECT SOURCE SPECIAL PRODUCTS 65154
@ RE-ESTR
LADY DAY: THE MASTER TAKES AND SINGLES COLUMBIA 710955/504Y MUSIC

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
8 MORMON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SQUARE WM SISSEL
| SPIRIT OF THE SEASON MORMON TABFRNACLE CHOIR 0711

g CECILIA BARTOLI
MARIA DECCA 009989/UNIVERSAL GLASSICS GROUP @

12 ANDRE RIEU
RADIO CITY MUSIC HALL: LIVE IN NEW YORK DENON 17657 SLG +

2—: ERICH KUNZEL/CINCINNATI POPS ORCHESTRA

TCHAIKOVSKY: NUTCRACKER FAVORITE SELECTIONS TELARC (1074
47 ROLANDO VILLAZON & ANNA NETREBKO
DUETS DG 004845 UMIVERSAL CLASSICY GROUP +

SIMONE DINNERSTEIN
% BACH: GOLOBERG VARIATIONS TELARC 80692

“JENNY OAKS BAKER

5 0 HOLY NIGHT SHADOW MOUNTAIN 4988155

YO-YO MA
APPASSIONATO SONY CLASSICAL 02668/SONY BMG MASTERWORKS

194 JON NAKAMATSUROCHESTER PHILHARMONIC ORCHESTRA (TYZIK)
" GERSHWIN: PIANO CONCERTO IN F RHAPSODY IN BLUE CUBAN OVERTURE | ARONIA MUNDIB07441

47 YOYOMATHE SILK ROAD ENSEMBLE CHICAGO SYMPHONY ORCHESTRA (HARTH-BEDOYA}

e i  NEW IMPOSSIBILITIES SONY CLASSICAL 10319 SONY BMG MASTERWOFKS
s E's 4 - THE 5 BROWNS
e BROWNS IN BLUE RCA RED SEAL 11322/SONY BMG MASTERWORKS

12 5 13 ANDRE RIEY

MASTERPIECES PHILIPS 009134/UNIVERSAL CLASSICS GROUP

! ." 17 DANIELLE DE NIESE'LES ARTS FLORISSANTS (CHRISTIE)
ALl d HANDEL ARIAS DECCA 010035/UNIVERSAL CLASSICS GROUP

STING
SONGS FROM THE LABYRINTH DG 007220/UNIVERSAL CLASSICS GROUP
-._”.--' g 15 SOUNDTRACK

- NO RESERVATIONS DECCA 009397/UNIVERSAL CLASSICS GROUP

SARAH CHANG/ORPHEUS CHAMBER ORCHESTRA
VIVALDI: THE FDUR SEASONS ORPHEUS/EMI CLASSICS 94431/BLG

4 JOSHUA BELL
VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTER NORKS
ANDREW T. MILLER
THE BIRTH OF CHRIST SONY CLASSICAL 16683/SONY BMG MASTEF WORKS

-4

|'& 2
©

18 3 1 JOSHUA BELL
4| CORIGLIANO: THE REO VIOLIN CONCERTO SONY CLASSICAL 83050 SONY BMG MASTERWORKS
20 -4 3 GABRIELA MONTERO

BARUQUE ©M! CLASSICS 00234/BLG

LIBERA
ANGEL VOICES: LIBERA IN CONCERT EMI CLASSICS 03172 BLG

CHICAGO SYMPHONY ORCHESTRA (HAITINK)
BRUCKNER. SYMPHONY NO. 7 IN E MAJOR © [ i 1/ /UND 4017104

GUSTAVO DUDAMEL SIMON BOLVIAR YOUTH ORCHESTRA OF VENEZUELA
MAHLER: 5 DG 009837 UNIVERSAL CLASSICS GROUP

GLENN GOULD

THE YOUNG MAVERICK CBC 02030

DIANA DAMRAU/LE CERCLE DE LHARMONIE (RHORER)
MOZART - SALIERI - RIGHINI ARIE DI BRAVURA VIRGIN CLASSICS 95250 BLG

2007. Nielsen Business Media, Inc and Nieisen SoundScan, Inc Al nghts reserved

16
417
18

83

22

<
<

wE

;,-,E EE- ARTIST =

SSEZ  7ITLEIMPRINT & NUMBER / DISTRIBUTING LABEL =
6 3 DAVE KOz

B MEMORIES OF A WINTER'S NIGHT CAPITOL 05951 T

| g HERBIE HANCOCK
RIVER: THE JONI LETTERS VERVE 009791/VG
z BONEY JAMES
CHRISTMAS PRESENT CONCORD 30329
VARIOUS ARTISTS
THE WEATHER CHANNEL PRESENTS: THE BEST OF SMDOTH JAZZ MIDAS 90230
4 s¢ KENNYG
! 1M [N THE M.OOD FOR LOVE . THE MDST ROMANTIC MELOOIES OF ALL TIME ARISTA 82690 RMS
5 § STANLEY CLARKE
THE TOYS OF MEN HE (10 0F 1128

RICK BRAUN & RICHARD ELLIOT

~n

8 1: R N R ARTIZEN

9 e NAJEE
* RISING SUN HEADS UP 3129
- DAVE KOZ

AT THE MDVIES CAPITOL 11405
JONATHAN BUTLER
LIVE IN SOUTH AFRICA RENDEZVOUS 51352
g3 BONEY JAMES
SHINE CONCORD 30049

PETER WHITE WITH RICK BRAUN AND MINDI ABAIF
PETER WHITE CHRISTMAS ARTIZEN 10017

10 2z SPYRO GYRA
| G000 T0 60-60 HEADS UP 3127
23 gg KENNY G

THE ESSENTIAL KENNY G LEGACY ARISTA 75487/50NY BMG
18 s GEORGE BENSON & AL JARREAU
= GIVINGIT UP MONETLE -1'_-‘ ONCORD
17 1c- CANDY DULFER
CANDY STORE HE/ {5 P 3131
15 9z EUGE GROOVE
"= BORAN 2 GRODVE MNARADA JAZZ 78763/BLG
20 33 NORMAN BROWN
STAY WITH ME PEAK 30218/CONCORD
14 1z KIRK WHALUM
= ROUNDTRIP RENDEZVOUS 51322
13 5 EVERETTE HARP
MY INSPIRATIDN SHANACHIE 5155
® RICARDO SCALES
I'M HERE BAY SOUND 1022
19 27 ANDRE WARD
CRYSTAL CITY HUSH 959, 0RPHEUS
B PHIL PERRY
A MIGHTY LOVE SHANACHIE 5153
. SIMPLY RED
STAY SIMPLYREL COM 89935

% ERIC MARIENTHAL
| JUST AROUND THE CORNER PEAK 30220/CONCDRD

ARTIST 3
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL =4

8 JOSH GROBAN
] NOEL 143/REPRISE 231548/WARNER BROS.

ANDREA BOCELLI
THE BEST OF ANDREA BOCELLI: VIVERE SUGARDECCA 009988/ UNIVERSAL CLASSICS CROLP @

3 q¢ PAUL POTTS
ONE GHANCE SYCO COLUMBIA 15517/SONY MUSIC

4 5= JOSH GROBAN =
= AWAKE 143/REPRISE 41435/WARNER BROS. ®
5 3 ANDREA BOCELLI
10 MEJOR DE ANDREA BUCELLI_ VE_EHE SUGAR SIENTE 653534 ‘UNIVERSAL LATIND
- IL DIVO
7o ANCORA SYCQ/COLUMBIA 76914/SONY MUSIC '
&+ ¢ ANDREA BOCELLI o
= AMORE SUGAR/DECCA 005069 UNIVERSAL CLASSICS GROUP B
g g THE BRIAN SETZER ORCHESTRA
WOLFGANG'S BIG NIGHT OUT SURFDOG 211388/WARNER BROS
40 5= ANDREA BOCELLI
* UNDER THE DESERT SKY SUGAR/DECCA 00783 1/UNIVERSAL CLASSICS GROUP &
. ILDIVO
9 58 SIEMPRE SYCO COLUMBIA 02673/SONY MUSIC .
11 ¢z ANDREA BOCELLI 0
| . _AMOH SUGAR VENEMUSIC 006144/UNIVERSAL LATING & T
12 § CHANTICLEER
_LET IT SNDW WARNER CLASSICS & JAZZ 284988/RHIND
14 27 SOUNDTRACK
LA VIE EN RDSE ODEON EMI CLASSICS 67822/BLG
13 s JUANITA BYNUM & JONATHAN BUTLER

GOSPEL GOES CLASSICAL FLOW 1834/ MARANATHA!
6C SARAH BRIGHTMAN
DIVA: THE SINGLES COLLECTION NEMO STUDIO/ANGEL 73671/8LG
SISSEL
NORTHERN LIGHTS DENON 17661/SLG
VARIOUS ARTISTS
CHRISTMAS BREAK: A RELAXING CLASSICAL MIX TELARC 80€67
19 4z MORMON TABERNACLE CHOR ORCHESTRA AT TEMPLE SQUARE WESSOP)
SHOWTIME! MUSIC OF BROAOWAY AND HOLLYWOOO NORMON TABERWACLE CHOR 497381 %

RUSSELL WATSON
THE ULTIMATE COLLECTION DECCA 007849/UNIVERSAL CLASSICS GROUF

% 5 TRIO MEDIAEVAL

FOLK SONGS [ M NEW SERIES/ECM 009888/UNIVERSAL CLASSICS GROJP
. JOHN WILLIAMS
STAR WARS: THE CORELLIAN EQITION SONY CLASSICAL 14047/SONY BMG MASTERWORKS
CHLOE
WALKING IN THE AIR MANHATTAN 4206 1/BLG
22 g¢ MORMON TABERNACLE CHOIR

THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036

HAYLEY WESTENRA
CELTIC TREASURE DECCA 008560/UNIVERSAL CLASSICS GROUP

LOS ANGELES GUITAR QUARTET
LAGQ: BRAZIL TELARC 80686

20 37

For chart reprints call 646.654.4€33
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CHARTS

LEGEND

ALBUN CHAR[S|

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize In those genres.
@ Albums with the greatest sales gains this week.

o
cawen i

Where included. this award indicates the titte with
the chart’s biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

Indicates album entered top 100 of The Billboard 200
m and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. @ after price indi album only ilable on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® DualDisc available.
# CD/DVD combo available. * indicates vinyl LP Is available. Pricing and vinyl LP
availability are not included on all charts. EX after catalog number indicates title is
e xclusive to one account or has limited distribution.

SINGLES CHARIS 1

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. SO. Songs are
removed from the Pop 100 and Pop 100 Alrplay charts simuitaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than S2 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

@ singles with the greatest sales gains.

CONFIGURATIONS

@® CD single available. ® Digital Download available. @ DVD single available.
@ Vinyl Maxi-Single available. @ Vinyl single available. € CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on welghted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available muslc. For a complete and updated llst of
current songs with Hit Potential, commentary, polls and more, please vlsit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
. Titles with the greatest club play increase over the previous week.

AWARD CER L LIV L S —

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment of 1 milllon units
(Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral within Platinum or Diamond symbol indicates album’s multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. O Certification for
net shipments of 100,000 units (Oro). [ Certification of 200,000 units (Platino).

[z Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Goid). Bl RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's
muiltiplatinum level. C RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of 50,000 units for shortform or
tongform videos. M RIAA platinum certification for net shipment of 50,000 units for
video singles. [} RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

® RIAA gold certification for net shipment of 50,000 units or $1 million In sales at
suggested retall price. ll RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. O IRMA gold certification for 3 minimum
sale of 125,000 units or a dollar volume of $9 miflion at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles. [1IRMA platinum certification for a minimum sale of 250,000
units or a doliar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retail for non-theatrical titles.

SALES DATA
COMPILED BY

nielsen
SoundScan

ARTIST
TITLE (MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
P L3 JOSH GROBAN
bAG:R LV NOEL 143/REPRISE 231548/ WARNER BROS. (18.98)
2 MANNHEIM STEAMROLLER

CHRISTMAS SONG AVERICAN GRAMAPHONE 1227 (18 98)

VARIOUS ARTISTS
| NOW THAT'S WHAT | CALL CHRISTMAS! 3 EMVUNIVERSALZOMBA/SONY BMG STRATEGIC MARKETING GROUP 69482/SONY MUSIC (19.98)
TRANS-SIBERIAN ORCHESTRA
THE LOST CHRISTMAS EVE LAVA 93146/AG (16.98)
TOBY KEITH
A CLASSIC CHRISTMAS SHOW DOG NASHVILLE 015 (18.98)
VARIOUS ARTISTS
DISNEY CHANNEL HOLIDAY WALT DISNEY 000845 (18.98)
MICHAEL BUBLE
LET IT SNOW! (EP) 143 REPRISE 279036/WARNER BROS. (7.98)
VARIOUS ARTISTS
STOCKINGS BY THE FIRE EMi SPECIAL MARKETS 103 EX/STARBUCKS (13 98)
LARRY THE CABLE GUY
_ CHRISTMASTIME IN LARRYLAND JACK/WARNER BROS. (NASHVILLE) 276156/WRN (18 98)
POINT OF GRACE
WINTER WONDERLAND WORD-CURB 886413/WARNER BROS. (16.98)
VINCE GUARALDI TRIO
A CHARLIE BROWN CHRISTMAS (SOUNDTRACK) FANTASY 30066 CONCORD (15,98)
TRANS-SIBERIAN ORCHESTRA
CHRISTMAS EVE AND OTHER STORIES LAVA 92736/AG (15.98)
CELTIC WOMAN
A CHRISTMAS CELEBRATION MANHATTAN 70124/BLG (18.98)

- EaEd SOUNDTRACK
el THIS CHRISTIZAS JIVE 19075/Z0MBA (18.98)

]
.
S
B
']
| |

4]

48 15 CELINE DION
o ! ﬂESE ARE SPECIAL TIMES 550 MUSIC/EPIC 69523/SONY MUSIC (13.98)
W 15 'LDIVO n

THE CHNSTMAS_CDLLECTION SYCO/COLUMBIA 97715/SONY MUSIC (18.98)
: 'I oy LARRY THE CABLE GUY
N H A VERY LARRY CHRISTMAS JACK/WARNER BROS. (NASHVILLE) 48931/WRN (18.98)
48 13 MICHAEL W. SMITH
| I_T'S A WONDERFUL CHRISTMAS REUNION 10123 (13 98)

m 53 FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR g
20

CHRISTMAS WITH THE RAT PACK_C_APITDL 42210 (18.98)
13 MARTINA MCBRIDE "
WHITE CHRISTMAS RCA NASHVILLE 15469/SBN (18.98)
KIDZ BOP KIDS
THE COOLEST KIDZ BOP CHRISTMAS EVERI RAZOR & TIE 83155 (18.98)
TAYLOR SWIFT
] SOUNOS DF THE SEASON: THE TAYLOR SWIFT HOLIDAY COLLECTION BIG MACHINE 70001 EX (6.98)
| 5 THE CHIPMUNKS
CHRISTMAS WITH THE CHIPM_UN!(S CAPITOL 65136 (13.98)
ELVIS PRESLEY
ELVIS CHRISTMAS R(A 88908 SONY BMG STRATEGIC MARKETING GROUP (18.98)
' ,; TRANS-SIBERIAN ORCHESTRA
THE CHRISTMLS_ATT&I:_AVA 83145, A6 (15.98)
25 JAMES TAYLOR
5 JAMES TAYLOR AT CHRISTMEECOLUMBIA 00323/SONY MUSIC (18.98)
" 45 MARIAH CAREY
| MERRY CHRISTMAS COLUMBIA 64222/SONY MUSIC (13.98) ®
3 VARIOUS ARTISTS
NOW THAT'S WHAT | CALL CHRISTMAS! 2 THE SIGNATURE C(}ufmﬂ UNNEf JSONY
|35 RELIENT K
Sl LETIT SNUW_BABY...LET IT REINDEER GOTEE 97240/CAPITOL {18.98)
o ELVIS PRESLEY A
IT'S CHRISTMAS TIME HCA SPECIAL PRODUCTS 44931/SONY BMB STRATEGIC MARKETING GROUP (8.98)
25 ELVIS PRESLEY
HOME FOR THE HOLIOAYS SONY BMG SPECIAL PRODUCTS 52871/MADACY (21.98)
4y KENNYG
C THE GREATEST HDLIOAY CLASSICS ARISIA 72234/RMG (18 98)
| 4; DIANA KRALL FEATURING THE CLAYTON/HAMILTON JAZZ ORCHESTRA gy
1 CHRISTMAS SONGS VERVE 0047177/VG (18.98)
437 DEAN MARTIN
— | l_)ﬂf{‘ISTMI_lS WI_TH OING CAPITOL 88922 (18.98)
55 MANNHEIM STEAMROLLER
= _CHRISTMAS:EADMS AMERICAN GRAMAPHONE 4525 EX (24.98)
43 VARIOUS ARTISTS
NOW THAT'S WHAT | CALL CHRISTMAS! EMI/ZOMBA/SONY MUSlC/UNNER_SAL 585620/UMRG (19.98)

54 BURLIVES ,“
| RUCOLPH THE RED-NOSEO REINDEER MCA SPECIAL P_RODUCTS 322177/UME (8.98)

33 TRANS-SIBERIAN ORCHESTRA
i TRANS-SIBERIAN ORCHESTRA (EP) LAVA/ATLANTIC 989963 EX/AG (6.98)
| 4o SARAH MCLACHLAN o
1 WINTERSONG ARISTA 81504/RMG (18.98)
,; MARIE OSMOND
MARIE O0SMOND'S MAGIC OF CHRISTMA_S HIFt 52849 EX (10.98)
|,4 RANDY TRAVIS
. SONGS OF THE SEASON WORD-CURB 887146/WARNER BROS. (16.98)

VARIOUS ARTISTS
HEAR SOMETHING COUNTRY: CHRISTMAS BNA 13016/SBN (18.98)

j 7

L

4

83098/CAPTOL {19.96)

_ NAT KING COLE ™
THE CHRISTMAS SONG CAPITOL 31227 (18.98) %
a5 KENNY G
HOUIOAY COLLECTION ARISTA/SONY BMG CUSTOM MARKETING GROUP 86734/SONY BMG (8.98)
| 4, THE CARPENTERS (]

CHRISTMAS PORTRAIT A&M 215173/UME (14.98)

46 VARIOUS ARTISTS
i WOW GOSPEL CHRISTMAS VERITY/WORD-CURB/EMI CMG 95761/EMI GOSPEL (20.98)

45 VARIOUS ARTISTS

wow e {GREEN) WORD-C

VARIOUS ARTISTS
OISNEY'S HOLIDAY CELEBRATION 2007 WALT DISNEY 000855 EX (6.98)
BING CROSBY o
WHITE CHRISTMAS MCA SPECIAL PRODUCTS 731143/UME (7.98/2.98)

ELLIOTT YAMIN
SDUNDS OF THE SEASON: THE ELLIOTT YAMIN HOLIDAY COLLECTIDN HICKORY 90019 EX (6.98)

'ROVIDENT-INTEGRITY 86414/WARNER BROS. (23.98)

7

TOP HOLIDAY ALBUMS: All Christmas, Hanukkah, and Kwanzaa collections, including new ones and

those released in earlier years, are eligible to appear on the Top Holiday Albums.. TOP INTERNET:
Reflects physical alburmns ordered through Internet merchants, based on data collected by Nieisen
$aundScan. Catalog titles are included. TOP DIGITAL: Release sold as a complete album bundle
through digital download services. BILLBOARD.BIZ CHART: See Chart Legend for rules and
explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved

94 Go to www.billboard.biz for complete chart data
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See below for compiete legend informst iz

ARTIST Tmegi -

z

-

'S IMPRINT / DISTRIBUTING LABEL 23 E
ALICIA KEYS As | Am 2
MBI RMG
ONEREPUBLIC
MOSLEY/INTERSCOPE 010266/1GA
JOSH GROBAN
143/REPRISE /WARNER BROS
SOUNDTRACK

WALT DISNEY 000925

2 '2 LED ZEPPELIN
| SWAN SONG /ATLANTIC &

-
2

£

Dreéﬁin-a Out Loud | ;—&

Noel g ‘

Enchanted 48

3 (14 4
L

Mothership i

1 4 2 DANE COOK  Rough Around The Edges: Live From Madison Square Garden 72
1S | COMEDY CENTRAL ® ~
B THE KILLERS Sawdust e
; ISLAND IDJMG
SOUNDTRACK August Rush ¢ae

COLUMBIA 67796/SONY MUSIC o
MICHAEL BUBLE Let It Snow! (EP) o
| 143/REPRISE WARNER BRDS. :
! COLBIE CAILLAT Caco
3519 JvensaL neruBLic /umRe L _-
5 CELINE DION Taking Chances 3
COLUMBIA /SONY MUSIC &
AMY WINEHOUSE
UNIVERSAL REPUBLIC 008926/UMRG

Frank 1

i JORDIN SPARKS Jordin Sparks
i 18/JIVE 18752/20MBA L i
o DAFT PUNK Alive 2007 |_
| VIRGIN 11658
48 g 5 CARRIE UNDERWOOD Carnival Ride |
i ARISTA ARISTA NASHVILLE RMG’SBN

1 I\
W E . |og
=& £5 ARTIST Title 82
ZZ 25 IMPRINT  DISTRIBUTING LABEL 82 3
PRl JOSH GROBAN Noel
-3 21" 143REPRISE 23154B/WARNER BROS. " B i

= ALICIA KEYS As | Am
2 32 MBK/J 11513 AME 2

- CELINE DION Taking Chances
1"}[ i  COLUMBIA 08114/SONY MUSIC ® | '
' ¢ 5 ROBERT PLANT / ALISON KRAUSS  Raising Sand 0 @

! _ROUNDER 619075
‘- '! 2 5 CARRIE UNDERWOOD
i _ARISTA/ARISTA NASHVILLE 11221/RMG/SBN

N = SOUNDTRACK
-e' 14 1€ WALT DISNEY 000651

KEITH URBAN
: CAPITDL NASHVILLE 07685 &
B8 8 9 PAUL POTTS
=gl SYCO/COLUMBIA 15517/SONY MUSIC_ I
&, I MILEY CYRUS Hannah Morana 2 (Soundtrack)/Meet Miley Cyrus
"’_ § 19 €S a7 oisnEvHOLLYWE0O 000465 28

JAMES TAYLOR
_STARCON 30516/HEAR @

Carnival Ride 5

High School Musical 2 T 2 |

Greatest Hits 44

One Chance g

10 8 One Man Band 28

Let it Snow! (EP)

e " MICHAEL BUBLE

15' = 75 _MS/REPRISE 279036/WARNER BROS.

4= PHISH Vegas 96
12 JEMP 49005

o 5 LEDZEPPELIN
SWAN SONG 313148/ATLANTIC @
s 4 EAGLES
> _ERC 4500 EX .
e = ' BRUCE SPRINGSTEEN
1! | 12 8 CUUMHIA 17060*/SONY MUSIC

Mothership 18

Long Road Out Of Eden 5

Magic 55 BB

% TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
35 ROCKIN’ AROUND THE CHRISTMAS TREE |
| BRENOA LEE (MCA/UME) -
ALL T WANT FOR CHRISTMAS IS YOU
MARIAH CAREY (COLUMBIA)
" A HOLLY JOLLY CHRISTMAS
=1 BURL IVES (MCA SPECIAL PRODUCTS/UME)
THE CHRISTMAS SONG (MERRY CHRISTMAS TO YDU
NAT KING COLE (CAPITOL) B
PLEASE COME HOME FOR CHRISTMAS
| EAGLES (ASYLUM/ELEKTRA)
HAPPY X-MAS (WAR IS OVER)
JOHN LENNON & YOKO O8O (CAPITOL)
WHITE CHRISTMAS
BING CROSBY (MCA/UME)
1 3 JINGLE BELL ROCK
__BOBBY HELMS (DECCA/MCA/UME)
4 = IT'S THE MOST WONDERFUL TIME OF THE YEAR
L ANDY WILLIAMS (COLUMBIA/LEGACY)
I FELIZ NAVIDAD

10 =

7T X

8 X

. 183 jose reicmno (RCA/SONY BMEG)
oy 1 3‘t IT'S BEGINNING TO LOOK A LOT LIKE CHRISTMAS
©° L JOHNNY MATHIS (COLUMBIA/LEGACY)

DO THEY KNOW IT'S CHRISTMAS?
BAND-AID (COLUMBIA)
MERRY CHRISTMAS DARLING
_ THE CARPENTERS (A&M/UME)
WONDERFUL CHRISTMAS TIME
" _PAUL MCCARTNEY (MPL/CAPITOL)

- JINGLE BELL ROCK
DARYL HALL JOHN OATES (RCA/SDNY BMG)

Data for week of DECEMBER 8, 2007
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See Chart Legend for rules and explan _tioes,
S 2007, Nielsen Business Med a, Inc and Nielsen SoundScan, Inc. All rights ressrse3.

SEBES DATA
CTAPILED BY

TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)
SHREK THE THIRD
DREAMWORKS HOME ENTERTAINMENT/PARAMOUNT HOME ENTERTAINMENT 117924 (20.98)
RATATOUILLE

WALT DISNEY/PIXAR/BUENA VISTA HOME ENTERTAINMENT 53714 (29.98)
OCEAN'S THIRTEEN

WARNER HOME VIDEO 100023934 (28.98)

SPIDER-MAN 3

SONY PICTURES HOME ENTERTAINMENT 15928 (28.98)

Principal Performers

1 WK

Animated ]

George Clooney/Brad Pitt u:o-"s‘

Tobey Maguire/Kirsten Dunst P63

TOUCHSTONE TELEVISION,BUENA VISTA HOME ENTERTAINMENT 54055 (59.98)

TITLE
LABEL/DISTRIBUTING LABEL & NUMBER (PRICE)

GILMORE GIRLS: THE COMPLETE SEVENTH SEASON |
 IREIL3 WARNER BROS. TELEVISIONWARNER 114279 (59.98) |
8 THE ORIGINAL TELEVISION CHRISTMAS CLASSICS (5 DVD SET}

CLASSIC MEDIA/GENIUS PRODUCTS 80315 (39.98)
SEINFELD: SEASON NINE
SONY PICTURES 22509 (49.98)
GREY'S ANATOMY: SEASON THREE ‘ 2
TOUCHSTONE TELEVISION/BUENA VISTA 54055 (59.98)

. TITLE
* LABEL/ DISTRIBUTING LABEL
SHREK THE THIRD
EREAMORS HOME BTERTANEPRANT HVE DITERDINEY |
; | NOW PRONOUNCE YOU CHUCK & LARRY pe-11
€ UNIVERSAL STUDIDS HOME VIDED

OCEAN'S THIRTEEN

WARNER HOME VIDED

RATATOUILLE

WALT DISNEY/PIXAR/BLIENA VISTA HOME ENTERTAINRENT

£6-13

Mike Myers/Eddie Murphy s j

R
COMPILED BY

SaundScan

ARTIST i

LABEL & NUMBER / DISTRIBUTING LABEL (PRIGE)
P2 ll SEBASTIAN BACH

BAOIL /2. 10013/CONTRABAND (15.98)
(TN A | EELAND

(LT3 ESSENTIAL 10812 (13.98)

"_IMI/MADACY SPECIAL PRODUCTS 53117/MADACY (6 98)

SLIDAWG AND THE REDNECK RAMBLERS

below for complete legend

Titte

Angel Down

Sound Of Me:odies

LEVON HELM
DIRT FARMER 79844/VANGUARD (16.98)

Dirt Farmer

SUB POP 746 (4 98)

2+ 34 SICKPUPPIES
= RMR 89752/VIRGIN (12.98)

Dressed Up As Life

' LA ARROLLADORA BANDA EL LIMON
DISA 729327/UG (5 981

Linea De Oro: En Los Puros Huesos...

2 EROS RAMAZZOTTI
__SONY BMG NORTE 17818 (14.38)

E2

FAMILY FORCE 5
MAVERICK/MONO VS STEREQ/GOTEE 49462/WARNEF BROS (13.98)

Business Up Front/Party In The Back

EL POTRO DE SINALOA
MACHETE 03370 (9.98)

El Primer T:.empo

TIERRA CALI
S VENEMUSIC 653210/UNIVERSAL LATINOD (13.98 CO/CVD) &

Enamorado De Ti: Edicion Especial |

% LINCOLN BREWSTER
INTEGRITY COLUMBIA 00396/SONY MUSIC {16.98)

The Best Of: Let The Prais2s Ring

MESSY MARV
SMC 00255 (15 98)

Draped Up & Chipped Out. Vol 2

EMMY ROSSUM
GEFFEN 010157 IGA (9 98)

Inside Out

KN

200

A Blue Collar Christmas %

I NOW PRONOUNCE YOU CHUCK & LARRY A ¥ . SLIDAWG AND THE REDNECK RAMBLERS " =
UNIVERSAL STUDIOS HOME VIDEO 61032268 (20.98) i S ey e n | IM/MADACY SPECIAL PROBUCTS 53116/MADACY (6 96) A Redneck Christmas (g
TRANSFORMERS i i NICK SWARDSON
DREAMWORKS HOME ENTERTAINMENT/PARAMOUNT HOME ENTERTAINMENT 345531 (20.98) Sl LaBoeufﬁyrise Gibson ESSE - 5 Cowcov CENTRAL 0056 (15 93 CD/DVD) @ Party
MEET THE ROBINSONS A ] INGRID MICHAELSON . =
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 52702 :29.98) Animated ot - : CABIN 24 03/ORIGINAL SIGNAL {11.98) Girls And Boys g
onrTVrlfAcszNImgr FGOFZAZASAEQJ (29.98) inaniGii0tiHomolaGamt . - g\ﬁéﬁ%ﬁﬂ%ﬂsﬁmuwm (17.98) {nhtman Rempags
GILMORE GIRLS: THE COMPLETE SEVENTH SEASON i - THE DILLINGER ESCAPE PLAN .'1.'-:
WARNER BROS. TELEVISION/WARNER HOME VIOEQ 114279 (59.98) Lauren Branam/Alexis Blede! S - RELAPSE 6699 (15.98) Ire Works 8
THE JUNGLE BOOK A . BRANDON HEATH .
WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 52615 (29.98) Animated S 18 3 \ONOMODE 10105/REUNION (11.98 Don't Get Comtortable
DECK THE HALLS . ol N KENNA e BE
20TH CENTURY FOX 2247482 (29.98) Danny DeVito/Matthew Broderick s STAR TRAK/INTERSCOPE 00BB0S/IGA (9.98) Make Sure They See My Face S
THE SHREK TRILOGY h i = PURENRG
DREAMWORKS HOME ENTERTAINMENT/PARAMOUNT HOME ENTERTAINMENT 131404 (38.98) KiketkABTs E oIV Ry P 2 13 FERVENT/WORD-CURB B57017/WARNER BROS, (7.96) puiEnge
SURF'S UP i - ‘"i . 5 GRUPO EXTERMINADOR :
SONY PICTURES HOME ENTERTAINMENT 17746 (28.98) Animated E "2 FoNDVISA 353348/U5 (9.98) Nusstras Romanticas 88
32& £ HOME VIDED 73652 (2858) Gerard Butler/Lena Headey R z 2 %EIREYEZTQL(EQ)T MANIFESTO Somewhere In The Between
OCEAN'S 11, 12, 13 i iy ',» FIVE FINGER DEATH PUNCH N =
WARNER HOME VIDED 1000026870 (51 98) (D A it Pm_ iEd <‘~'1\’E_ FIRM 70116 (12.98) The Way Of The Fist g
PIXAR SHORT FILMS COLLECTION: VOLUME 1 Animated AYO P
WALT DISNEY/PIXAR/BUENA VISTA HOME ENTERTAINMENT 53331 (29.98) INTERSCOPE 641692/1GA (9 98)

| SHREK 2 i t 3 BULLET FOR MY VALENTINE . =
OREAMWORKS HOME ENTERTAINMENT/PARAMOUNT HOME ENTERTAINMENT 80871 (19.98) Mike Myers/Eddie Murphy i B s (13.98) @ The Paison S
SHREK (SPECIAL EDITION}) i i SARA GROVES
DREAMWORKS HOME ENTERTAINMENT/PARAMOUNT HOME ENTERTAINMEENT 89012 (22.98) Mike Myers/E@elmurgrz ¥ " 9 SPONGE/ND/GOLUMBIA 8430£/SONY MUSIC (13 98] LT LI e Pt
SICKO i Lo s 4 JOHN WALLER ing B
THE WEINSTEIN COMPANY; GENIUS PRODUCTS 80750 (29.98) Michael Moore S ) e ACh STREET 10116/REUNCH (11.98) . helBlessing
KNOCKED UP i BEIRUT i
UNIVERSAL STUDIOS HOME VIDED 61101740 (29.98) Seth Rogen/Katherine Heigl ] e Flying Club Cud
THE PRINCESS BRIDE /Robi i SHARON JONES & THE DAP-KINGS :
MGM HOME ENTERTAINMENT/20TH CENTURY FOX 109219 (19.98) Cary Elwes/Rabin Wright Penn a2 DAPTONE 012 (15.98) 100]Days’ JooINighte
va:\SNE;‘ }%ﬁeﬁgegvzlsgs[ge (28 98) Rabin Williams/Mandy Moore S EEN ﬁTcF:ﬂnanom UG (13.98 Haziendo Historia O

. /UG (13.98)
THE ORIGINAL TELEVISION CHRISTMAS CLASSICS (5 DVD SET) A .= r SONDRE LERCHE f :
CLASSIC MEDIA'GENIUS PRODUCTS 80315 (39.98) SIS L 'g 9 VIRGIN 08678 (16.95) Dan In Real Life (Sourdtrack)
SEINFELD: SEASON NINE i : VOLTIO
SONY PICTURES HOME ENTERTAINMENT 22509 (49.98) SERCEiEN " SONY BMG NORTE 02198 (14.38) EnlEosClar
GREY'S ANATOMY: SEASON THREE Ellen Pompeo/Patrick Dempsey RRURE 5 1 FLIGHT OF THE CONCHORDS The Distant Futur (EP)
[ ! ‘- -

NIP/TUCK: THE COMPLETE THIRD SEASON
WARNER BROS. TELEVISIDN/WARNER 76277 (59.98)
& ic 7 HOW THE GRINCH STOLE CHRISTMAS
WARNER 79173 (19.98)
SPONGEBOB SQUAREPANTS: ATLANTIS SQUAREPANTIS
_NICKELUDEUN VIDED PARAMOUNT 852554 (16 98)
3p PLANET EARTH: THE COMPLETE SERIES
BEC EDEOIWARNER 2938 (79 98)
GILMORE GIRLS: THE COMPLETE FOURTH SEASON
WARNER BROS. TELEVISION WARNER 59436 (59.98)
SMALLVILLE: THE COMPLETE FIFTH SEASON
WARNER BROS. T_EE/\S!DL_WARNER_Z_GZU&(SQ.QB)
NIP/TUCK: THE COMPLETE FIRST SEASON
WARNER BROS. TELEVISION/WARNER 32260 (59.98)
RUDOLPH THE RED-NOSED REINDEER
CLASSIC MED{A/GENIUS PRODUCTS 80239 (16 98)
NIPTUCK: THE COMPLETE SECOND SEASON
WARNELR 8ROS. TELEVISION WARNER 70696 (59.98)
GILMORE GIRLS: THE COMPLETE FIRST SEASON
WARNER BROS TELEVISION/WARNER 32261 (59 98)
GILMORE GIRLS: THE COMPLETE SECOND SEASON
WARNER BROS. TELEVISION/WARNER 59053 (59 98)
GILMORE GIRLS: THE COMPLETE THIRD SEASON
WARNER BRODS. TELEVISION/WARNER 70054 {59.98)
& 7g HIGH SCHOOL MUSICAL: ENCORE EDITION
WALT DISNEY/BUENA VISTA 49549 (26.98)
m MICKEY MOUSE CLUBHOUSE: MICKEY'S TREAT
FRIENDS: THE COMPLETE TENTH SEASON
WARNER BROS. TELEVISION/WARNER 4555 (29.98)

WALT DISNEY/BUENA VISTA 55359 (19.98)
y g FAMILY GUY: VOLUME 5

1-

ﬁ ) PC TREASURES 89632 (1.98)
ﬂ THE LONE RANGER
- PC TREASURES 89637 {1.98)

24

THE ANDY GRIFFITH SHOW
PC TREASURES 89623 {1.98)

WWE: JOHN CENA: MY LIFE
g ¢ 20TH CENTURY FOX 2246146 (39.98)

WWE /GENIUS PRODUCTS 94655 (34.98)
a8 7 2 FLIGHT OF THE CONCHORDS: THE COMPLETE FIRST SEASON
8 HBO/WARNER 14215 (29 98)

THE LUCY SHOW
Cata for we2k of DECEMBER 8, 2007 |

. SPIDER-MAN 3

SONY PIGTURES HOME ENTERTAINMENT
LICENSE TO WED

WARNER HOME VIDEQ

G

Pg-11

' LOS HUMILDES VS. LA MIGRA ; ) .

9 BCILATIND 41593/BC1 (6.98) Los Humildes Vs. La Migra [
MAYDAY PARADE
FEARLESS 30099 (11.98)

A Lesson In Romantics

. DECK THE HALLS r -

€ 20TH CENTURY FOX 33MILES 33Miles
r s . MR_BROOKS INO/CDLUMBLA 05834/SONY I USIC (11.98) 3
L MGM HOME ENTERTAINMENT/20TH CENTURY FCX MINDY SMITH My Holiday
MAMAZING GRACE %5 R VANGUARD 79838 (16.98 ’

20TH CENTURY FOX I LOS GREY'S . .

BEE ; s TRANSFORMERS e FONOVISA 352848/U6 (5 98) Linea De Oro: Dos Gotas De Agua-.
10 <

OREAMWORKS HOME ENTERTAINMENT/PARAMOUNT HOME ENTERTAINSENT

TITLE
MANUFACTURER

PS2: WWE SMACKDOWN! VS. RAW 2D0€
THQ
'X360: ASSASSIN'S CREED
UBI SOFT
X360: KANE & LYNCH: DEAD MEP
EIDOS
2 "8 X360: HALO 3

MICROSOFT
WIl: SUPER MARIO GALAXY
NINTENDQ

X360: WWE SMACKDOWN! VS. RAW 23(8
e iITHQ
PP PS2: NEED FOR SPEED: PRO STREET
ELECTRONIC ARTS
PS2: MADDEN NFL 08
EA SPORTS L
X360: NEED FOR SPEED: PRO STRZE]
ELECTRONIC ARTS

For chart reprints call 646.654.4633

WWW america

KEKE PALMER
| ATLANTIC 289788 AG (18.98)
LALO MORA
DISA 72934k 1G (5 98)
EL TRONO DE MEXICO
SKALONA 009532/UNIVERSAL LATING (11.98)
~ AK-7
4 _UNIVISION 311225/U6 (12.97)
MAZIZO MUSICAL
UNIVISION 311180/UG (5.98

So Uncool ¢

Linea De Oro: El Hombre Que Mas Te Amo...

Fuego Nuevo

El Avion De Las Tres

B

Linea De Oro: Loco Por Ti..

LOS TERRIBLES DEL NORTE e L L 3
FREDDIE 1969 (9.98) 30 Corridos: Hisiorias Nortenas .g
SKINDRED f

] BIELER BROS. 70020 (15.98) Roots Rock Riot ,
LOS INVASORES DE NUEVO LEON - =
BCI 41181 (6.98) 20 Exitcs ‘§

-
JOSE GONZALEZ

= IMPERIAL 9367 */MUTE (15.98) In Our Nature

3 ' JOE BONAMASSA — @

J & R ADVENTURES 60283 (17.98) Sloe Gin
SERGIO VEGA 5 | !

; SONY BMG NORTE 10261 (16.98 CD/DVD) @& Dueno De Ti... Lo Mejor De Ef Shaka

T mjt = BREAKING & ENTERING

ivan “La Voz,” a graduate of reality tinging competition “Objetivo Fama,” debuts at No. 37 an
Billboard's Latin Pop Airplay chart this week with “Si Me Dejas Ahora.” Discover developing artis's
making their inaugural chart runs each week in Breaking & Entering on billboard.com.

The bact-se ting albums by new and developing icts, defined as those who Jave never appeared in the top 100 of The Billboard 200. If a Featseekars Ite
“eaches thar (2vel. it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules ard
axplanations. © 2007. Nielsen Business Media. Inz. and Nielsen SoundScan, 11c. All nights reserved.

Go to www.billboard.biz for complete chart data | E£5
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1234 ‘“ gMIISIC SOCAN/BMG Canada, SOCAN)

5I]I]I] ONES Not Listed) RBH 73
5 LETRAS +Alexis Y Fido. ASCAP) LT 28

AFTER TONIGHT (Uncle Buddie's Music, ASCAP/Will
Down ASCAP: RBH 67

AGUANILE (11 versal Musica ASCAP) LT 41
AHORA OUE ESTUVISTE LEJOS (5e-Ca, BMI/Baisa

Soun 732

ALL THE ABOVE {Music Df Windswept, ASCAP/Hitco
South ASCAP Stiakur Al-Din, ASCAP/Trac-N-Fieid
Entertainment, BMINotting Dale Songs ASCAP/YRP
Music, BMUWarmer-Tamerlane Publishing, BM/Universal
Music - ZSon% 5. BMY/R Kelly, BMUBridgepord
BMVSongs Of Universal, BMI/Reach Glob). HLAVBM.

RBH 86

ALRIGHT (Ble Toes Music Publishing Designee
ASCAP/Uncle Buddie's Music, ASCAP) RBH 53
ANGEL (Chaka Khan, ASCAP/JI Branda Music Works,
A.)CAF/aneaé)ohs Guys Music, ASCAP/EM Aprif

ASCAP), H
APOLO! IZE rginia Beach. ASCAF ‘/MIDDI%{DI Miracie
Mu ASu P/Sony/ATV Tunes, ASCAP), HL, H100 2:

ASIF .ane(saI Music - Careers, BMVGmgsruo Songs,
BMU/Raylene Music, ASCAPAWB Music, ASCAP/Songs
8'5 u&we;sa‘ %I;II/Sony/ATV Tunes, ASCAP) Hwen
AYER (‘uam Negra Music. ASCAP/Universal Musica,
ASGAP)IT 31

AYER LA VI (Crown P BMV/Sedastian. BMI) LT 17

AYO TECHNOLOGY (50 Cenl Music, ASCAP/Universal
Musie Corgoramn CAP/Virginia Beach, ASCAP/WB
Music. ASCAP/Danjahandz Muzk, SESAG/WBM Mus:
SESAC/Tennman Tunes. ASCAP/Universal Music - 2
Tunes. ASCAP). HLWBM H100 27, POP 18 RBH 83

BABY (Soul Insurance, BMUniversal Music - Careers
BIlC: ;CDT blish, .n%VASCAPM jeld. BMITodd
Ma Iﬂn sblishing, BM)

BABY DONT GO (. Bmsco ASCAP/EMI Aprit

ASCAP/Shaniah Cymone Nusic, AS(‘AH/NaDuyp
Music BMiUniversal Musi¢ - Z Songs
gAus'%cB Cor| yratian, ASCAP), HL/WBM, H100 35 POP

BAILA MI CORAZON {(Wamer- Tarnerhne Publishing.
BMUUniversal-Musica Unica. BM LT B

BARTENDER (Universal Music - 7 ’\ﬂ agg\/pub
Music, BMIFamous. ASCAP/Byefail Music. ASC
HL/WBM POP 48 .

BASTO (Ger-Ca BMI) LT 26

BEAUTIFUL GIRLS {Jonathan Rotem Music, BMVSoth-
side Ind: penuunl Music, BMI/Eges Above Wale.
ASCAP Beluga Heights Music,
ASCAP/Amo Mﬁm ASCAP/$ony/ATV Songs BIV)

HL/WBM, POP
BED (2087 Music Publishing, ASCAP/UL Music.
ASCAP/Famous, ASCAPWE Music. ASCAP). HL/WBM
H190 16 POP 27 RBH 11
BE OK (Noti sted) RBH 66
BIG GIRLS OONT CRY ! Headphune Junkie mml.)flnlg
ASCAP Lad Songs ASCAP) H100 20. POP 25
BLEED IT OUT {Universal Music - Z Songs. BM/Chester
BM/Big Bad Mr Hahn, BMINondisciosure Agree-

merI BM)/Rob Bourdon. BMUKenjt Kobayashi. BMI/P:
el Caes BV WGV 100 & PO 75

OW YA MIND (“aniio's Publishing, ASCAP Jusiin
Combs Pubtishing, ASCAP/EMS April. ASCAP/Swizz
Beatz SESAC/UnlversaI Tunes. SESAC/Songs Df Unwver

SFSAC,
BLUE MAGI! (Caner Bc Publishing, ASCAP/The
Walers Of Nazareth. BMIEMI Blackwood, BMI/Two Tutt
if. VI SIA Music Pubiishing. ASCAP). HL. RBH 87
BODY Stavery, BM/Songs Ot Universal, B 18] Irv
JMVAurehus Music Publishing, ASCAP). HL, RBH 88
BOTTLE POPPIN (Grarny Man H;I)Ilsmv , BMIMalik
Mekhi Music BMUBasement Funk South "ASCAP/Alon-
20 Mathis Pubieshing Designee, BMI/Marcus Cole Pub-
lishing BMI/Warner-Tamertane HAbIIshm( BMVEMI
“nl \SCAP/Earbrain Publishing, ASCAF), HLAWBM

RBH 63
BR‘I‘JISED BUT NOT BROKEN (Fealsongs, ASCAP) RBH

BUBBLY (Cocomarie Music, BMIDancing Squirre|
ASCAP/INAF Music, ASCAP), WBM, HT00 6; POP 3

CALABRtA 2008 (FMI Denmark, BMVEMI Blackwood,
3M8 H10090,1T 42, POP'5
CANCION DE AMOR (Crow BMI) LT 44
CANT HELP BUT WAIT (ChrE
"_\‘S&) ,f;wn ,A}V Tunes, AS AP/EMI l\pnl ASCAP), HL.
1 RBH
CAN | U BELIEVE (| Like Em Thlcke ASCAP/EM! Virgin,
AP/Bla Kidd MusmbBMI)

CRILL {Super Sayin wahshlng BMI/Universal
Music - Z Son s B I/E udsnn Music. BMiWasner-
lamerfang Publl * i 9?

CARITA DE ANGEL . IBanan ASCAP/HusIIe\IIIe
ASCAP/Senastian PUblishing, ASCAP)L

CHUY Y MAURICIO ‘%1 C

CLEANING THIS GUN COME ON IN 80Y) (Sony/ATV
Acuff Rose. BMILavender 7oo Music. BMUUniversal
MIUS(I:C Czorpora(l)lgn1 ASCAP/Big Drange Dog. ASCAP)

CLUMSY (will1 am Musuc DMVChem' River. BM|/Head-
phone Junk e Publishin ASCAP/E Agnl ASCAP/EMI

ASCAP) Gl LI\I&'I

Aobbing,
COMO OLVIDARTE (No | sle LT 45
CONTEQ REGRESHVO (Clave Ceal Music, ASCAP) LT 25
CRANK THAT (SOULLA BOY) (Clement 9 Recomln%s
ASCAP Croomstacular Music. BMI) H100 5, PDP 1

RBH
CRUSHCRUSHCRUSH {WB Music, ASCAP/Bis Father, |
wawu o Sing Music, ASCAP/Josh's Music. ASCAP}

CRYING OUT FOR ME 1y Diel Slars Tomorow
BML SO”RII )5 Of Universal, BMU/Pretty Girls And Big Love
SJD%S BMVEMI Biackwood, BMIENvis Lee Music, BMI)

CVCLDNE\LaImoVeI\eI BMU/Son »Dl Universal, BMIZLIl
Jizel Mustc Publishing, BMI/Cookies And Milk
ASCAP Nﬁp};cypub Music. BMI’Unlversal Muf.wc z
Son ‘Amore Music, BMI/Swizole Music,
EBMH 7IgIBIackwclod BMI), HL/WBM, H100 10; POP 13

D

OECLARATIDNEI'HIS 1S 1T1) (Milk Money, ASCAP/Tau
v Tines, ASCA

DEVIL AND THE CROSS il 1'“le Mae, BMI) CS

Dg DSBT 1I(nI[I)DW (For Loed Only, A"CAP/I'rﬂany Scoft
DO IT WELL (Wrile 2 Live. ASCAP/EMI Ap
ASCAP;Ludacris WmIijxde Publishing. ASCAP/Stone
Diamond Music BMI/Kobalt Music Put IIShID(
ASCA(R/Un{;versal Music Corporation, ASCAP]. HL. H100

OON'T BLINK (Sony/ATV Tree. BMI/WB Music.
axgow ‘Mama's Dream ASCAP), HUWBM. CS 3; H100

DONT STDP THE MUSIC (EMI Apnil, ASCAP/Sony/ATV
Tunes ASC, HP/FTBT" rm, BMY/Sony/ATV Sor
BiiMijac. BM|/Wa merlane Pubfishing, B
HL/WBM H100 94. PDP 59

DO YOU (Super SaymHJbllsnm%PBMl/Unwe al Music
Z Songs, BMIAJoJ r edts ASC /The Atlen Boy Pub
Jnm A“ AI;}‘ RBH 22
00 Yl E Realsoius, ASCAP) RBH
DO VOU HEAR WHAT | HEAR ‘Jewel A “‘ €S53

96 |

DO YOU KNOW? (THE PING PONG SONG] /DIMELO
{Team S Dol Pubishing, BMI/Hitco Music. BMI/Dol-
lanaire Publishing, BMUSongs Of Universal, BMVEnnque
l?Ieswas Music, ASCAP/EMI Aprl, ASCAP) LT
DUFFLE BAG BGY (Dolla Boy ublishi IF ASCAP/Ty
E s MUsiC, AS CAI/Young oneyH;b shing.
BMWamer Tamerlane Publishing, BMYStar Ldnz
Music, BMI), WBM. H100 17, POP 52; RBH 6

E 5
ELLA ME LEVANTO (Los Cangris. ASCAP) 721
ESTOS CELOS (Juliania Musical, BMI) LT4
EVERYBOOY (Cri-Boy, ASCAP/BabDIeOn Snn
BMI/Third Tier Musm BMI) WBM. CS 11 H100 71
EVERYTHING ('m The Last Man Standing, SQCANAam-
&1 Chiappell, SOCAN/ian Zahn Music, BlMI/Sony/ATV
Songs, le/SOn%N Umversal BMUAImost DcIober
Songs. BMI), HLWBM

FAKE IT }SSeeIher mbh%rgng BMi/Frye Music. BMI)

FALL MXC ASCAP/Stilf Working For The Worm
ASCAP 1CG Alliance, ASCAP/DImensmnal SongsOI The
KnoII BMUVE Ticke! Muisc, BMI/API C oum"rX USI.
I/Chenwaer BMEM) Blackwood. Bl |/s
Mmor Music BMI), CLM/HL. €S 9: H100
FALLING INTO YOU (One Mad Km7q RJbIlshlng

ASCA” 4 My Gils, ASCAP
FIRECRACKER {Iniernational Dog Music, BMUTraveli
Ar iy BMI/Com Couniry. BMIJosh Turners Pub-

S 5, H100 51
FIRST TIMEqG Chills, BI I\ Jeseth Music, By POP 36
FLASHING LIGHTS (Please Gimre My PUDN 1N
BMUEMI Biackwood. BMVE. Hudson Music, Bl Warn-
er-Tanierlne Publishing, BMI), HLWBM. H10075: POP

94, RBH 24
FLY LIKE ME gEMI Apiil. ASCAP/Ludacris Worldwide
Publishing, ASCAP/Dat 2 Dot Music. ASCAP/Sony/ATV
Tunes, ASCAP/MWhosLooking.com Music Publishing,
BMV%MI Blackwood BMI/LT Moe Publishing, BMI), HL.

RBH 60
FOR THESE TINIES (Sony/ATV Tiee. BMI/Lesiie Satcher,

BMI) HL. CS 4
FREAKY GURL (Street Certified Publishing, BMI/Notting
Date Songs, ASCAP/Cyberwerks Music, ASCAP/Johele
Music ASCAP/Stone Diamond Music, BMI) H100 62,
88 RBH 31

POP
FREE AND EASY (OOWN THE ROAO ! Gﬂ) {(Home
With Thy: Armadiilo B/Big While Tracks, ASCAP) CS

Hi
FROM WHERE YOU ARE (G-Chills, BMI) POP 100

N.K.
FUTURE BABY MAMA Controversy. ASCAP/UnIversaI
Music Corporation, ASCAP). HL. RBH 8

G

GET BUCK IN HERE (Fels Frash Music, ASCAD/Anlya
Nicole Publishing. BM|/Janice Combs Publishing,
BMI/EMI Blackwaogd, BMU/Byefall Music
ASCAPFamous. ASCAP/Ludacns Worldide Publishing
ASCAP/Songs Of TVT, BMI), HL/WBM. H100 48 POP

44

GETITBIG ‘II h 4L Ie Publishing, ASCAP) RBH 58

GET ME BODIED (B Day Publishing, ASACP/L 'ruversa
Tunes, SESAC Son (0t Universal, SESAG/Team S Dot
Pubhshing BMI/ann Music, BMIYe auames Musm
BMUJanice Combs Publishing, BM
BMUAngela Beyince ASCAP/EM! A nI ASCAP/SoIange
MW, ASCAP/Music Warld, ASCAP,

GET MY DRINK ON /Franklin foad, B V‘Iorlda Hoorn
BMU/BPS BMI/Sony/ATV Tree, BMiUnwound, BMI), HL.

GIMME MORE (WBM Music, SESAC/Danjahandz Muzik

SESAG/Millennium Kid Music Publishing. ASCAP/Uni-
versal Music Corporation ASCAP/Kenokey Music,

AS(,AP/Marc%IBa ‘{Izrama PUZ%I shing Designee. ASCAP.

GIRLERIEND (1{0ting Hil Song< SESAC/Shago.
SESAC/Mr Grandberry O's Music, SESAC/Foray Music.
SESAC/Rags I Richard Music, BMAWamerJameriane
Publishing. BMI/Uncle Willmese Music, ASCAP/Con
Vito Publishiry Mq House, ASCAP/2082 Music Publ; .vnmg

SCAP/WB usic, ASCAP), WBM, H100 56; POP 76,

RBH
GIVIN' ME ARUSH (EMI T|| ASCAF‘/LEOSLIn
ASCAP John Bettis, ASCAP/WI
ASCAP’Sonv/ATVTunes A CAP/NYLA Pubishing,

BN,
GgD ML}ST BE BUSY ISony/ATV Acuff Rose. BMI), HL.

S 28
GOES DOWN EASY (EM Apri|. ASCAP/Sarachel,
ASCAP/QId Despevddos ASCAPNZD, ASCAP/CamI
Vincent And Associates. VSuny/ATV 10ss Keys
ASCAP/Gary Nicholsan, ASCAP), HL, CS 54
G000 LIFE {Please Gimme M)I’u blishing, BMI/EMI
Blackwood, BM/Toompstone Publishing. ,MVNanpypub
Musuc BMI/Umversal usic - 2 Songs. BMJohn (eg-
Ruver BMI/Yellowbrick Road
ASCAP/Cherry Lane, ASCAP/Eisernan, BMYWamer-
TarnerIaneHJ Ilshlng BMI), CLM/HL/WBM, H100 8,

GOT 2 BE DOWN {I Like Em Thicke ASCAP/Da Gass Co
ASCAP/Faith Evans Publishing. ASCAP) RBH 78

H

THE HAND CLAP (Buildinig 2 Music BMI/Phunk
BMVJOI'VE Publishing ASGAP, PMHI Music, A CAP’Z
Girls & ng ASCAP, nWhat Music. BMICroomstac-
yfar Musr Mi) H100 92, RBH 55

HAPPY ENDINGS (Wike Cum Music, BMI/Sweet Hysteria
Music BMISongs Of Might A}ylsusMusuc BMixobli
Music HJDLISI\IDQ ASCAPMIsta Larga Music, BMI)

WBM CS
HATE ON ME (ABiack Productions, ASCAP/McKie Beats,
ASCAPMy Soulmate Songs. ASCAP/Universal Music
AFr’a)nnn ASCAP,Jatca ASCAP/Blug's Baby.
HATE THAT | LOVE YDU (Super Sayin H.ID'ISI’III"%
BM. Universal Music - Z Songs. BMU/Sany/ATV Tunes,
AgﬁAF £MI April, ASCAP) M, H100 9. POP 7

HEARTBREAKER (1ank 1178 Musu: ASCAP/T And Me,
ASCAP. Demis Hot Son g D Duz It BMU/Ano.
nio Dixon's Muzik, ASC P/Black Foumam Publishing,
ASCAP/UnlversaI Music - MGB Songs, ASCAP/Under-
dogs Wes! Songs, ASCAP/irving, BMVAnthony Nence
Wiuzik, ASCAP/EN Aptil, AQf‘Ag HL/WBN, H8H 43

HEAVEN, HEARTACHE AND THE POWER OF LOVE
{MXC Music. ASCAP/Stili Working For The Woman,
ASUAPICG, BMVEII)IQH Music, BMUFine Like Wine

HERO/HER(}INS M%rgn Johnson Music, ASCAP/EMI

HE SAID SHE SAID (Jonaihan Folem Music, BMIHeres

Lookin A1 You Kidd Music. BMI/Beluga Heights Music.
ach Global Songs, BMUWrite 2 Live:

Kobaht Music Publishing, ASCAP) POP 58
HEY BABY (AFTER THE CLUI!;J Pookieloots.
ASCAP Universal Music Coiporation ASCAP,Channel 7
Publishing Designee, ASCAP/Marsky Music BMI/Janice
Combs Publ IShII’I% BMI/EMI Blackwood, BMI/2 Daugh-
Iers Music SESAC/Christian Combs Publishing,
SESAC/Fora IﬁgﬂCBSESAC/Oueen Hits Publishing,

9
HEY THERE DELILAH (So Happy Publishing.
ASCAP/WB Music, ASCAP/Fearmore Music, ASCAP).
WBM. H100 47
HONEY (Nol Listed} RBH 62
HODD FIGGA (Alanzo Mainis Publishint cheSIgne”/Eav
DfalllI'IJD|ISDI§"AS\4AP/EM|ADII ASCAP), HL, H100

HDT {Avrif Lavigne, SOCAN/AImO Music. ASCAP/Big Evil

Go to www.billboard.biz for complete chart data

Music, ASCAP/EMI April. ASCAP), HL, H100 95, POP

HOT WUK (M. Vegas Music, ASCAP/150 LaIay)en Music,
ASCAP/n De Streetz Music Pubitishing, ASCAP/Copy-
gt Conlroly RBH 90
HO ‘BDUT THEM COWGIRLS (Sony/ATY Tree.
BMI/Lavender Zoo Music BMUniversal Music
Caregrs BMI/Sagrabeaux Sonx s BMI/Songs Of Univer-
sal BMI) HLAWBM CS 4 H1
HOW FAR WE'VE COME (1 Rule Musnr ASACP/EMI
qu ASCAP/Lucinda Panic Music, BM/Grand Ling
Jusic ASCAP/Pookie Stulf BMI) H100 15 POP 15
HOW LONG gEMI April. ASCAP/WB Music. ASCAP)
HLWBM, CS 25

HOY QUIERO CONFESARME (BIMG Ariola. SGAE/Tom
M'  SGAE/Universal Music - MGB Songs. ASCAP) LT

HYPNOTIZED (First N' Gold. BMI/WamerTamerlane Pub-
”‘"I‘N% BMv‘B efail Music, ASCAP/Famous, ASCAP)
M. H100 24 POP 42, RBH 36

IAEOLOGIZE (Sweet Still Voice, BMUMr. Perry's, ASCAP.

1 0ONT WANNA BE IN LOVE {DANCE FLOOR
ANTHEM) (EMI Blackwood, BMI/The Madden Brothers
;ébI Omr BMUHigh Speed Chase. ASCAP). HL, H100

IF | HAVE MY WAY (Foray Music, SESAC/Chiisetie
Micriele Music. SESAC/Four Kmqs Production Ing.
SESAC/Stankin Music, ASCAP/Underdogs West Songs
ASCAP,AImo Music ASCAP/BIack Lion, ASCAP/Un er-

jog East Songs BMIving BMI). HL, RBH 34
IF Y U'RE READING THIS (Sony ATV Tree, BMULile,
SCAE Bucke Arird Clyde BMI) HLAWBM, H100 84

| GET MONEY go Cent Music ASCAP;Universal Music
Coiporation ASCAP/Songs Of Universal, BMUFirs! Prior-
ity, BMI/Hot Butter Mitk, ASCAPACG Alfliance,
ASCAP’%pésx Next Music, ASCAP/EMI April, ASCAP)

HL R0

I'M LIKE A LAWYER.. (ME& YOU{(Son /ATV Son
BiAl Chicado X Softcore BY 1100 74: POP 3

I'™M SO HOOD (D) Khaled B VNd Dpypub Music.
BMIUniversal Music - ZSon?s SMUFirst N' Gold,
BMiWarnerTamerlane Put/lishing, BMV4 Blunts Lit At
Once, BMVA Lanier Publishing Designee, ASCAP/Trac-
N-Field Entertainment, BMI/Notting Cale Songs
ASCAP, /EMI \oril. ASCAP/Ludacris), HL/AWBM, H100
22. POP 40 RBH 9

I'M WITH THE BAND Varner-Tamerlane Publishing,
BM 'Seil The Cow, BII/Tower One, BMWB Music
ASCAP/Tower Two ASCAP/BLA, ASCAP) WBM. CS 36

IMWITIT Ja 's MG Publishin .ASCAP Howard Terrel!
Accher, ASCAP/Gimme Some Hot Sauce, ASCAP) RBH

%

INALCANZABLE ol Listed) [T 13

INDEPENDENT ¢ r.II Productions, ASCAP/WB Music

ASCAP+ Hi00 94; RBH 2
IN MY BEOROOM N 22nd Publishing ASCAH\,heny
Lane, ASCAP M chkemusic, ASCAP), CLM, RBH 59

IN MY NEXT LIFE (Hatlitude, ASCAP/Tier Three MUSIC
ASCAP/Hope-N-Cal, BM/Sexy Tractor Music, BM|/Cal
IV En\erIalnmenI BMVEMI Biackwood, BM|/Pano Wire

Music BMi HL, CS50
INTEHNATI NAL HARVESTER (EM! Bnaclmood
MI/Shane Minor Music BMl/aonﬁre Windswep!
gacﬂm BM‘I@zﬂénQ Circus. BMI/Jeffrey Steele, BMI/BP.
INTL PLAVERS ANTHEM (1 CHOOSE YOU) Unlv“rsa.
Music - Z Tunes, ASCAP/Tefnoise Publishing. BMMusic
Resources BV We Dien't Play Even When eBePIaym
ASCAP Mosg .t Puss. ASCAP/Chrysalis Music,
ASCAF Jobel Music. ASCAP), HLANBM. RBH 37
INPL?)FABLE éG e N%rde ASCAPAWamerTamerlane
|y
INTO THE NIGHT (Anaesmenr BMI/Wamer Chappe!
SDCAN) M. H100 39,
| REM MBER (She Wrote It ASCAP/UnIversaI Music
MGB Songs ASCAP/Carraygee Music R.Ihllsmng
ASCAPAL® versal Tunes, SESAG/Cardraygee. SESAC),

WBM REr 46
1T'S GOOD TO BE US (Cal [V Songs, ASCAP/BergBrain.
ASEAP 3C Rwég( Circus, BMIMusic Of Windswept

TWANT YOU (Songs Of Universal. BMI/Senseless
BMIAww] 1.am Music BMI/Cherqg River, BM/Skylorest
BMI/S; it One, BMI). HL

VWONT TELL (Nol Listed) REH 72

J

JUST FINE (Mary J Blige, ASCAP/Universal Music Cor
porauon \SCAP/Sangs Of Peer BMI/March 9th Pubhsn
“ASCAP/Bunba Gee Music. BMIWE Music,
CAP 2082 Muﬁlﬁéﬁﬁ_{h}u&hmg ASCAP\ HLAVBM

JUST GOT STARTED LOVIN YOU (Eldezollo, Bil/Fez
songs ASCAP/Warner-Tameriane H;bhsmr’:)? BMVMoon
Maker BMIKeith's Wald Bunch. BMD), W

K

KISS KISS | Son?s Of Universal BMVCUIIure Beyond U
Experience Publishing, BMI Universal Mus: g
BMVNappypub Music, BMY) HLAWBM. H1003 POP 4:

L

LAGRIMAS DEL CORAZON (Edimonsa, ASCAP/Siem-

e, A LA
LRS OELA INTUICION (Son ATVSOﬁS BMI/EMI
Bl #4000 BMIU;POﬂlndII’E Music. BMI), HL LT 47
(Chappell & Co., ASCAP CS48
LA TRAVESIA (El Conuico. BivI Redomi, BMI) LT3
LAUGHED UNTIL WE CREED (EM! Apiil, AS AP/Didn'l
Have To Be Music, ASCAP. Snn%s af Combusuon Music
ASCA Music Of Windswept. ASCAP), Hi
LEAN LIKE A CHOLO (Mistica Music, BMVFIussy
ASCAI FOP 87

LET IT GO {She Wrote It. ASCAPAUniversal Musu: MGB
Songs, ASCAP/Mass Contusion, ASCAP/EMI A
ASCAP Cainon's Land Music Publishing, ASCA”/Notc -
ousKIM,BMI2 Dalghte(s Music, SESAC/Chrisfian
Combs Iuhhsn.n
BMI HLAVBA® H100 4 P 65; RBH

LET'S VIBE 1 Il | 1-te) RBH

LETTER TO ME IEMI April, ASCAP/New Sea Gayle

ASCAPI HL C¢ 0085
LIKE THIS . Shawn Mims, BMI/Ihe BIackouI Legacy.
ASCAP. Schofigld s, ASCAP)

LIKE YOU'LL NEVER SEE ME AGAIN Lellow Produc-
tions ASCAP/EMI April ASCAP Book Of Daniel
ASCAP). HL, H100 46, POP 62 RBH 12

LISTEN {Lamry Haynes Publishing, BMULilly Mack,
BMI/Haio Tu Music, BMI/Conjunction Muswc Pubiishing,
ASCAP/EMI Apnil, ASCAP/Lamar Van-Sciver. ASC AP
Song In Progress, ASCAP/SMWeéIa Muzik, ASCAPAURI
versal MUSIC Cuﬁ%ranon ASCAP/Booileggers Stop.

ASCAI

LIVIN' D iR LDVE SONG (Universal Music - Careers
BM|Maore Than Rhymes Music. BMILII' Ninja Time
Mae, ASCAP/Ameribrit. ASCAP/Songs Df Universal,
BMI). HLWBM. CS 6. H100 52

LOST IN LOVE (12 Kasa Sole, ASCAP/EMI A
ASCAI" Allen Bundy, BMVSIIxImSIoned ASCAP/UnI
versal Lusic Corporation, ASCAP/Next Generation,
ASCAP. First N Gold, BMI/Wamer-Tamerlane Publishing
BMI) HBH 57

LOUD st Mannason s, ASCAP/Big Loud Bucks.
ASCAP Perlozzi, ASCAP/Soulride, BM/BPJ, BM1) CS 58

LOVE DONT LIVE HERE (Warmer Tarer ane Publishing,
BMI, DWHaywood BMI/RADIOBULLEISHthshmg
BMIHiliary Dawn SESAC/Shaw Enuft, SESAC/Multi-
songs. SESAC/Universal Tunes. SESAC), HL/WBM. CS

Chart Codes: €S (Hot Coun
TITLE (Publisher - Licensing

AC/Fnrag Music. SESAC/M ume,

SONG INDI-

LOVE IS A BEAUTIFUL THING (Songs Of Windswept
Paciic, BMiMy Lile's Work, BM/Universal Music - IGB
Songs, ASCAP/Almo Music, ASCAP), HLWBM, €S 3

LOV LIKE THIS (S MY ASCAP/Sony ATV Tunes

ASCAP/Rico Love. ASCAP/EMI April, ASCAP/UR-IV
Music, ASCAPWite 2 Live, ASCAP/Breaihou an Cre-
ations. ASCAP, Kohalt Mu5|c Publishing. ASCAP/Wayne
WlIklns Music BMI/Eyes Above Water, ASCAP/Beluga
Mu M‘“II Blackwood. BMI/For). HL,
HII 21, 1'0P 16
LOVE SONG /Tiny Bear Music. ASCAP) H100 91, PDP 84
LO\IESTONEO ennman Tunes, ASCAF /UnlversaI Muswc
7 Tunes, ASC APV-r?Ima Beach, ASCAP
ASCAP/Wamer Tam( ane Publishing BMI/Dan dhandz
Mu2| SESA /W ¢. SESAC/Warner, SESAC).

LOW E CIass BMVTo Quality. BMMusic. BMIAIniver-
sic - 2 Songs. BMI), WBM. H100 4 POP 6; RBH

M

MAKE ME BETTER (. Brasco. ASCAPNVirina Beach
ASCAP/WB Music. ASCAP/Super Sayin mbnsmng
B Uiniversal Music - Z Songs, BMI/EMI
ASCAP7/N0 Question Entertainment, ASCAP HL/WBM

RBH

MAKE YOU MINE INew Extreme ongs, BMI/Cuts Of
Qedar, BMI/Sink Like ndp BMV/Cedar Music,
%MI/BreakurﬁNews GIou Publishing, BMI/Sony/AI'V

ree. BMI), HL, CS 47
MAYBE SHELLL GET LONELY (Hits And Srshes Music
ASCAPUniversal Music - Z Tunes. ASCAP/Tha s How
Roll, ASCAP/AImo Music, ASCAP/Warne! Tari rlane
H;bus%" BMSI/Iﬁnhs Wild Bunch, BMI/Big-1 Picture,
MEE NﬁNAMORA gSongsO Camaleon, BMI/Peermusic
I
ME LOVE (WE Muc , ASCAP), WBM, H100 93; POP 72
Mi CORAZONCITO (Prernlum Latin, ASCAP) LT 7
MISERY BUSINESS (WB [usic. ASCAP/But Faiher, |
iuss(l: Waan Sint 1Musuc ASCAP/Joshis Music.

3, P
MISTLETOE (Cocomarie Music, BMU/Ltie Bleu Clemen-
nneﬂ ASCAP/Opium For The People Music, ASCAP)

H100 86. POP
THE MORE | DRINK (EMI April, ASCAP/New Sea Gayle,
AaCAP 'Did Desperados, ASCAP/NZD, ASCAP), HL, €S

MORE EHQN A LOVE SONG (Alexander King Publishing,

)

MORE THAN A MEMORY (iike Curh Vusic
BMIHouse Of Moraine, BMI/QweeI Hysteria Music
B\AVJacobson ASCAP/Fortune Favors The Boid

AP}, WBM, CS 2. H10053

MUEVELO (Ensugg{ 1 Music. BMUC K. Joinz. BMVWhonp—
; Crome BMIKjke Saniander Riusic, BMI) LT

MUSIC IS MY HOT HOT SEX (Stage Thee Mu‘ c BMI}
H100 "8 POF 46

MY DRINK N' MY 2 STEP {. Larsm% ASCAPMonza
Ronza SESAC, Unwersal Tunes, SESAC/Songs Ot Uni-
V%rsal SESAC/Eantenammg Music. BMI). HL.H100 41,

MY LOVE (WBM Music, SESAC/Song 5 In The Key Of B
Flat, SESAC/Noontime South, SESAC/Naked Under My
Cloihes ASCAP/CNTVS&NSMUSIC ASCAP/The Dean's
List, SESAC/Decemer First Publishing Group,
SESAC/Cardraygee. SESAC/Universal Tunes,
SESAC/Songs Of Universal, SESAC). HLWEM. RBH 38

N

NEVER (Danel Fams Publishing Designee, BMI/Earfult
Music Publishing, BMIWarner-Tamerlang Publishing
BMVLEgncal Genius Publishing, BM{'WB Music,
ASCAP/The Prodigal Publishing ASCAP) WBM. RBH

NEVER TOO LATE SEMI Apnil Canada. SOCAN/3 Days
Grace. SOCANEM I]ml ASCAP/Noomes For Everyone
SOCAN) HL H100 7

NO ESTAMOS SOLOS (Vamdea Edizioni Musicali
ASCAP.EMI Al ASCAP) LT

NO ONE (Lellow Productions, ASCAP/EMI April,
ASCAP/Book Of Danel, ASCAP/D. Hairy Producions

ASC(A"/U%erS?I Music Corporation ASCAP), HL, H100

NO PUEDO OLVIOARLA \ulsma ASCAP) [T 12

N0 SE ME HACE FACIL (FIPPSCAR [T 22

NO TE VEO (Leon Bianco, BMI/EMI Slackwood. BMI/Las.
Leoruitas Music Publishing, ASCAP/Sandunguero Music
p..mgh.n BV LT 6

NOTHIN' BETTE! TU 00 (Curb Songs, ASCAP/LUCky In
Love, ASCAP/Lonely Poet Society Pu I| ing.
ASCAP/Kobalt Music Publishin ASCAP/Grey Ink
Music, ASCAP/FranAm Music Administration, ASCAP.
WBM. CS 15,H100 79

ONLINE (EMI Apm ASCAP/New Sea Ga;Ie ASCAP/Didnt
Huv To Be Music, ASCAP), HI

ONLY ONE U (WBNM nusic, SE AC/Sonw In The Key Of

B Flat SESAC/Noontime South, SESAC/ Tabulous Music.

ASCAP ritco South, ASCAP/Ezeke Infemational Music
BMi/Hitco Music. BMI/Bootle ASCAP/UNI-
versal Music Corporation, A / °/Jahaae Joints,
SESAC/Universal-PolyGram Inf), HLAVBM RBH 76

ou’\r}‘sqrfec@nymw ;ree Wi/ Taylor Switt Music,

+HLCS7

OVER YOU (Sudace Pren( Deep Ugly Music. BMVUniver-
sal Music - Careers, BM{/High Buck Publishing, BMVEMI
Blackwood BMI}, HL/WBM, H100 18, POP 14

P

PA' lﬁ NOFDTIME (WB Music. ASCAP/Warner-Tameriane Pub
1SN

PG/%A\A‘LY’ZER (Flnggr Eleven, SOCANRenfeld. ASCAP).

PARTY LIKE A ROCKSTAR (Preciate That Music.
BMI/Cereal And Milk F‘JunShlu? ASCAP/Peaches Chil-
dr19n Publishing, ASCAP/EMI Blackwood, BMI). HL POP

PAZ EN ESTE AMOR (Uversal Music - MGE Songs
ASCAI;I) 17 16
PERDONAME (Universal Music Corporafion. ASCAP) LT

PICTURES OF YOU (Blue Ladder BMI/SIa BeauI ful
Songs. BMUniversal Music - Z Songs, BMIEnconn
Entertainment. BMU/The Last Goodmg i, BMI), WBM
H1008! PDP 63

PIECE DF ME ,rosslown SOWN s UK, PRS/Music Of

AP/UmversaI usic Publishing Scandi

PDP BOTTLES (Young Mone PuhIlsrnng BMy/Warner-
Tamerlae Publishiny EPBMI Soram Sound, BMMaddie
u2%lmes Songs. ASCAP), WBM, H100 73, POP 91, RBH

POR AMARTE (San Angel ASCAP) (139
POTENTIAL BREAKUP SONG (Half Heart Music,
BMI/Sev» :n Summits, BMI/Antonina Soags, ASCAP/In
Moth OITheWOII BMI) POP 97
THE PRETENDER (M.) Twelve BMV/I Love The Punk
Rock Music, BMI/Songs Df Universal BMI/Living Under
éRock ASCAP/Fiying Earform, BM), HL, H100'60, POP

i
PUT A LITTLE UMPH INIT (or’aman Cymone Music
ASCAP/EMI April. ASCAP/Seal ¢. BMI/Universa
Music - Careers. BMI/Them Damn Twms ASCAPMNaked
Under My Clothes ASCAP’Chrgsal Music. ASCAP/AIr
Control Music, ASCAP) HL. RBH 84
PUT YOU UP ON GAME (Fns Avenue Music, PRS/Uni-
versal IVIUS1L MGB Songs, ASCAP/Demis Hot Songs.
ASCAP/EMI April. ASCAF trange Motel Music.
ASCAPAUnderciogs West Songs. ASCAP/Aimo Music.
ASCAP/Antonio Oixan's Muzik, ASCAP/Anthony Nance
Muzik CAP/Iashae Music, BMY/Gizo Music.
ASCAP/E) RBH

QuE BON2ITD {EMI Apnl, ASCAP/EMI Musical SA. de
OkJIE g(Ar jona Musical, ASCAP/Sony/ATV Discos

|73
QUITARTE TO (Malilo, ASCAF/L2on Blanco BMI/EM
Blackwood, BMI/Leon Negro Music. ASCAR/EMI April,
Ag(' CAP/Las Leoncitas Music Publishing. ASCAP), HL. LT

R

READY, SET. 0ONT GO (Sunnageronimo. BM/Sony/ATY
Acuff Roy, BIS Lavender Zoo Music, BMI), HL. CS 18,
H100 58. POV ¢

RED UMBRELL.‘I ﬁdttlu Blue Typewtiter Music
BMVBucky And Clyde, BMIL3le, ASCAPMoonscar
Musie, BMVBPJ Adrn istralion. ASCAP/Stylesonic.

RIDIII éEsmer Dean Pubhshmg Designee. BMi/Peertunes.
ea SES A C/Jevan Sims Publishing

Demmee é Songs, BMI) RBH 94

ROC BOYS }AND TH WINNER 1S)... (Carter Boys Pub-
shing. ASCAR 1 L Combs PUbiishing, ASCAP/EMI

A#m {SCAP/Fur My Son Publishing. CAP’SIeadKa
The Grind ASCAP/Defend Son s BMI Songs Of Kobail

Muc-r Pudiishing, BM)). HL. HT00 64, RBH 15

ROCKSTAR (WarnerTarnerlane Publuhlng BMVArm Your

Dillo. SOCANZero-G, SOCAN/Black Diest

SOgAN/BIack Adder Music. SOCAN), WBM H100 34

POP 20
REI:L;? WITH THE FLOW (EMI Algee. BMI HUWEM
S

S

SANTA BABY (Trinity, ASCAP/Tamir, ASCAP) CS 49
SAY () POP 83

SAYéALL | NEED) ()POP 78
SCREWEQ UP +Losing Composure, BMVSIill-N-The
Watet M Laney Mack, BMYNoddtactor Publishin
BM ‘Warer Tamerlane Publishing, BMI), WBM, RBH 85
SEE YOU AGAIN (Tundolea Lane Music Publishing,
Bl Seven Summits, BMI/Anonina Songs.
ASCAP, /Seven Peaks Music. ASCAP/IR Bocca Al Lupo,

P 54
SENSUA)L SEDUCTION (tly Own Chit Music
EMI/SBIm v Reed Songs. ASCAP/EMI April, ASCAPY,
SEX PLANET I!%/ BMVUniversal Music - Z Songs.
SN ABM, HBH O
SEXY MOVIMIENTO {Universai-Musica Unica, BMWY

Publishing, BM/La Mente Maesira Music Publishing
EM(I:NM i ZHJhIlsnmg ASCAPAUniversal Musica , Ine.

SHADOIN OF THE DAY (UnwersaI Music - 2 Songs
BMI/Cheste(chaz BMI/Big Bad Mr Hahn, BMI/Nondis-
stre Agreement, BMYRab Bourdon, BMIKenji
Pgashl BMI/Pancakey Cakes. BMI). WBM. H100 54

SHAWTY (First N Gold. BMVWamer Iamerlane Publish-
g BMIANarner Chappe!l, BMIYoun

CAP/Waynee Baynee Music RMI/?\Ian pub Music
BMlUniversal Music - Z Songs. BMI EM nI
ASCAP/Crai; Music ASCAP}. WBM, RBH 9
SHAWTY IS A 10 (UL Music ASCAP/Famas,
ASGAP/2082 Music Publishing, ASCAP/WB Music.
ASCAP/EMI Apiil ASCAPNo (uestion Enleﬂammenl
ASCAP/J Brasco, ASCAP) HLAWBM. H100 19, POP 45

SHE SAID | SAID (TIME WE LET GO) (WB Music
ASCAPMrginia Beach ASCAP) uurt Music.
ASCAP/Natting Hill Songs, SESAC/Put it Down Muswc
SESAC/Universai Music - 2 Tunes. ASCAP/Hookma
ASCAP/Mr Grandberry O's Music, SESAC/EMI Cornb ne

Music SES, IAC/HJD'I“ ing Designee BMILync Publish
g SESA), HLAWBM, POP 82

SHE'S HOT ([ 2elle Wvlson Pubhshmg BM Bernard
Avi® Plsning, ASCAP) RBH 97

SHIFTWORK :Cio7ier 1isic Emerpn e BMI ilawhs
Mu_ BMI Carnival Music Group.

SHOULDA LET YOU GO (She WroIeI SCAP/UIuversaI

pusic - MGB Songs. ASCAP/Rodney Jerkins Produc-
E%ns;iMVEMI Biackwood. BMI), HLAWBM, H100 45,

SHUT UP AND DRIVE “ongs Of Universal, BMI/BaYJun

Beat BMi/Be Music, ASCAP/Wamer-Tamerlane Puolish-
BMI) HL/WBM POP 66

SI QUE LO SEPAS TU UnlversalM sica, In
ASCAF Gaoril s Mug, & 1734

SMALL TOWN SOUTHERN MA (EMI Agl
ASCAP/Tn-Angels My ic ASCAP), HI

SOBRE MIS PIES Arpa, BMY) LT

$OLO DIME QUE S :Sony/ATV Discos, ASCAP) LT 48

SOMEBODY'S ME [nnau ”I\%eflmMusm ASCAP/EMI
,\ It Shanks Music ASCAP/WE Music,

AP G SV AriHouse, BMID, H/WBM, LTS

SOMETHING ABOUT A WOMAN (Universal Wius ¢
Carpers. BMY/Shutake Maki, BMVFox Ridge Music,
BMI/Son%s Ot Universal, BMI), HLAWBM. CS 39

SORRVg 0P 93

SORRY, BLAME IT ON ME | Get Farmiliar Music.
BMIByetall Music ASCAP,F»mous ASC AP/Stone
Patrone Muzik, ASCAP) HL H100 87: POP 77

$.0.8. (Jonas BmmersI 1blishing BAAYSony/ATV Songs.
BM| HL, H100 57, POP
SO SMALL lCarne Okue Music, BMILaird Road Music.
ASCAP/Raylene Music, ASCAP/Universal Music Corpo-
ration, ASCAP/MGR Songs, ASCAP/Universal Music -
MGB Sonys, ASCAP), HLAVBM, CS 1, H100 28. POP

55
SOULJA GIRL (Soulja Boy Munc BMVf‘roomsIacuIar
Music BM!Vegaz Muzac. BMColliPark Musi
BML EMI Blackwood. BMI/EM AprII ASCAP/' 'IoI Sau:
Music ASCAP: HL H100 32, POP 51,
SOY SOLO UN SECRETO (Mot Listed) LT 49
SPEEOIN' 14 Blunts Lit At Once. BMUFirst N' Gold,
BM’/THC N-Figid Emenalnmem BMI/Notting Dale
Songs, ASCAP/YRP Music. BMI/Wamer-Tamerlane Pub-
|shmg BMAniversal Music - Z Songs, BMI/R Kelly,
W HLWBM FsH
ST Y( vivuder iiies, ASCAP) CS 12 H100 40, POP 47
STEALING CINDERELLA (Liniversal Music - MGB
s ASCAP/CEW HJbIlshlng ASCAP/UmversaI
Musxc Corporation, ASCAP/M: g 0 Music,
ASCAP/MHouse Of Full Circle, BMI/ ull Circle, BM
HU/WBM, CS 19, H100 98

19 H1
STILL WILL (50 Cent Music, ASCAP/Universat Music
| orporation, ASCAP/Mahdi And Jaleesa's Music,
AP/ByeIaII Music, ASCAP/Famous, ASCAP), HL

STOP BREAKING MY HEART (Cisum Naashar Publish
iny_ASCAP Sony/ATV Tunes, ASCAP), HL RBH 61

STRONGER (Please Gwmme My Publishing. BMEMI
Blackwood, BMUDaff Life, AS AP/UnIversaI Music -2
Tunes ASCAP. Edwin BI(dSOﬂg ASCAP), HL/WBM,
H100 13, POP 11, RBH 77

THE STRONG ONE (Uriiversal Music - Careers.
BMI/EvansvrlIe BM/Universal Music - MGB Songs,

ASCAP/Jonesin For A Hit, BMUniversal Music Corpo-

ration, ASCAP/Songs Of Universal, BMI). HLAWBM, CS

SUFFOCATE (Songs Of Peer, ASCAP/March 9ih Publish-
0 ASCAF/MJmIﬂgSIdEIIBH ASCAP/2082 Music Pub-
ASCAP} H100 72: RBH 17

SUPE STARI.IeyUIChIII Music, BMVH As Heaven
Music BMI/Son: s()IIvaersaI BMI/ist & 15th Pub-
ishing ASCAP'Mr Lopez usu: ASCAP/UmvemI
Music Cory c’a\mn CAP) HL. RBH 82

SUSPICID reen Gems EM‘ BMI) HL, CS 51

SWEETEST GIRL (DOLLAR BILL) (Huss ZwmgII
ASCAP Sony ATV Tunes. ASCAP/Te-Bass Music.
BMIEM| BIackwood BN Ge <ier Boy Publishing
ASCAP/Yawehimi RJblshmu BMUArithony K Music
ASCAP/Clifty Music, BM/Universat Music - Careers.

Data for week of DECEMBER 8, 2007
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y Songs): H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip-Hop Songs).
rg.) Sheet Music Dist., Chart, Position.

BMirving, BMI/Byelall Music, ASCAP/Famous,
ASCAP/Money Mack, BMI), HLAVBM. H100 37; POP 28

T

TAKE ME THERE { Sony/ATY Tunes, ASCAP/IsIand’ouI
ASCAPMarrer-Tamerlane Publishing, BMVBoatwi 8
:r% BMIMajor Bob, t Summer, ASCAP).
HL/WBH, 1100 66, POP 85
TAKE YOU THERE {Eyes Above Water.
ASCAF Bheighismusic ASCAP/. 'onalhan Rotem Music
BMVSouthside Independent Music, BMIHere's Lookin' At
You Kidd Music, BMUBeluga Heghts Music, BMUReach
Global Songs, BMYTNT Music Publishing, ASCAP)
0031, POP 24
TAKING CHANCES {Universal Music - Careers,
MlKSIuII BMV/ArtHouse, BMI). WBM. H100 68; POP

TAKIN OFF THIS PAIN (Gin Road, BMI) €S540
TATTOO {Sony/ATV Tunes. ASCAP; /M April,
ASCAP. Amanda Ghost Bucks Music Group Limited,
BMI/Ian Dench Music, BMI), HL/WBM, H100 12: POP 8
TEACHME (Universal Music Corporation ASCAP/Latif
Music: Publishing. ASCAP/Songs Of Universal,
BMY *ragrammaton Music, ASCAP, *elodic Piano Pro-
ductions, ASCAPFHC 1030 Publishing, ASCAP/SmooII-
1e Music, ASCAP/ABlack Productions. ASCAP). HL. R

21

TEARDROPS ON MY GUITAR Ioony / ATV Timber,
SESACHii=horo Valley SES \I ATV Tree,
BMI Tay!s Switt MusiC, BMI& 0P 32

TE PIDO QUE TE QUEDES Gimonsa, ASCAP) L]

TE QUIERD Edii 1] S Angel SA DECV) LT 29

THAT'S HOW YOU KNOwW () PP 69

THEY KNOW ﬁDAL XL 2 ssic ASCAP/Gangsta Groopy.
SESAC Eleqlic SESAC| RBH 51

THINGS THAT NEVER CROSS A MAN'S MIND
(Dimensional Songs Of Rye, SESAC/The Bigger They

SESAC/Cherry Blossom, SESAC/Dan Poythress

ASCAPAniversal Music - MGB Songs, ASCAP/Wamer-
Tamerlane Publishing, BMV/Precious Flour Music
IEMI/UnIversal Music Corporation. ASCAP), HL/WBM

THIS CHRISTMAS BMG Songs. SESAC/WB M
ASC, umba ‘JAPMIcromls ASCAP/CWSIaI Rain:
ASCAP)HTDO 89 POP 68 RBH 65

TILL WE AINT STRANGERS ANYMORE (Lnivers:
Pol mm Inlemanoml ASCAP/Bon Jovi Publishing,
ASCAr-Sony, ATV Grooo Keys, ASCAP/Aggressive,
ASC'\P Stage Three Music, BI/Brett James Comelius,
ASCAF) L.CS59

ATISI UEDO DECIRTE (Edimonsa. ASCAP/Siempre.

ASCAP
U
UMBRELLA (Songs Of Pear ASCAP/March 9th Publish

ing. ASCAP/2082 Mus., Publishing, ASCAP/Sug
ga BMUCarter Boys Publishing, ASCAP), HL/WB

UMM DO ME (Not Listed) RBH 71

UN BUEN PERDEDOR (W MUSIC ASCAP) LT 36
UNTIL THE END OF TIME (Tennman Tunes ASCAP/Un
versal Music 7 Tire APAirginia Beach,
ASCAPWB Music ASCAP Wamer-Tamerlane Puhllsh—
ing, BMUDanjanandz Muzik. SESAC/WBM Mus

g SACANarmer, SESAC) WBM, H100 33; POP 71 RBH

v

VEN Y DIME (Seg Sun BMI) 50
VIVE YA Not Listed) L
VOLE MUY ALTO ( mex BMI) LT 15

WADSYANAME e Bee Dooinil Music, ASLAP/Z Big
Productions. ASCAP/Cherry Larie. ASCAP/Cord Kayla,
ASCAP/L | April ASCAP/Jackle Frost ASCAP/I"veraaI

Music - MGB Sangs, ASCAP), CLWHL/WBNM, RBH 99

WAKE upP CALL (Unwersal Music Careers. BMU/Febru-

Twenty Sec cond. BM\Valentine Valenting
A AP/Universal Music - MGB Songs, ASCAP}, WBM
H100 29 POP 21

WALL TO WALL (The Royalty Network. BMU/Team S Dot

Pub hm RMVHII\.D Musr BMi/Songs Of Windswept
er Scoft, BMI) POP 3

WATCHING AIRPLANES Song/ATVTIee BMI/ J(; /bix
Tum 7 Dann, ASCAP), HL, CS 16: H100 80

WATCH MY SHOES (Tiill Productions. ASCAP/W
Music, ASCAP) WBM, RBH 56

THE WAY 1AM (Cabin 24, ASCAP), WBM. POP 96

THE WAY | ARE (Virginia Beach. ASCAP/WB Music.
ASCAP/Danjehandz Muzik, SESAC/WBM Music.
SESAG/Keriokey o Music ASCAPUniversal Music Corpo
ration, ASCAP/Jerry Lee fublisning, ASCAP). WBM.

H100 14 POP 12, RBH 80
WEMRODE IN TRUCKS {Planet Peanut. BMV/Alternator.

Bl
WE WEREN T CRAZY (Beautiful Monkey, BMVB%
Mﬂnmj IPM' Music 815 Stage Three. BMI/Bobby's Song
WHAT DO YA THINK ABOUT THAT (Joresbones Music
Ag(‘} A O“D'Lm BMUnventor Of The Whee!, ASCAP) CS

WHAT IF IT'S ME (Sixicen Stars, BMI/Frank My
Music BMIHariPro Entertainment Group, ASCAP/Break-
I—Tlg N, w Ground Publishing. BMYSony/ATV Tree, BMI}

WHAT KINDA GONE (Sixteen Stars, BMVRPM Music
BMI*niPro Entertainment Group, ASCAP/Cal M %
ASTAI BergBrain, ASCAP/Fozzybay Music. BMI) CS 24

WHEN I SEE U ( Brealahrougg Creahons ASCAP/EMI
Apnl ASCAP, /Sony/ATV Tunes,

aCAP/Break Nonr' oOCAN/Suny/ ATV Music Publish
ne Writers, ASCAP/J. Sewell

Py Ilshln?1 ASCﬁP’Gul en The Super Kid Music.

L,

8
WHEN L'RE GONE {Avril Lavigne, SOCAN/Aimo
Music ASCAP/Sorotrack Music, BMVEM Biackwood.,
BMI). HL, POP 50
WHINE UP (¢ opyrignt ControvAID Pubiishing, ASCAPY..
SeweII"’u lishing, ASCAP/Greensleeves, Pl S/EMI April,
ASCA “PDP 98
WHO KNEW (EM| Blackwood, BMUPInk Inside Publish-
ing. BMi/Maratone AB, STI/Kobalt Music HJbIlshing,
é CAP/Kasz Money Publishing, ASCAP) HL. H100 30;

P 22
WINNER AT A LOSING GAME (Sony/ATV Cross Ke )(
ASCAP/Dimensional Music Of 1091, ASCAP/Sony/ATV
Tree BMI/EIIeemsonglmusw BMi/Digital Warrior.
ASCAP) HL, C!
WOMAN (Universal Music - Z Tunes, ASCAP/Ahmad's
Wo&!g ASCAP/Sony/ATV Tune: ASCAP/Life Print.

ASCAP'. HL/WBM, REH 48
WONT GO HOME WITHOUT YOU () POP 89
Y

vgu I}\E’LDNG 10 ME \bmﬁ; ASCAPWixen Music

YOU DONT HAVE T0 60 HOWE Sony/ATV Cross Keys
ASCAPHoosiermama Music ASCAP/EM! Blackwood
BMi /Oklahoma Glrl Musxc BM! Rich Texan Music,

N ME {Scotty And Soda, ASCAP/New
200 Ba 'E WE Music, ASCAP/Curb Sor ngs
ASCAP/ hggle Monk. ASCAP/Gresmiin Comes, ASCAP)

Z 1

ZUN DADA (CMG Publishing, ASCAPWise W mbm..ng
ASCAP;DJ Nelson Music JIishmg BMVEMI Black-
wood, BMyWhite Kraft Music. ASCAP/EMI Apnit
ASCAP)LT 33

CHARTS LEGEND on Page 94
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LOEB & LOEB

proudly congratulates our dear friend

Diana Ross

for a lifetime of achievements that include 70 hit singles, a
Tony, a Golden Globe, seven American Music Awards, a dozen
Grammy nominations, an Academy Award nomination, and
two stars on the Hollywood Walk of Fame. Considered the
most successful female musical artist of the 20th century, she
has been honored around the world and is recognized for her
generous philanthropic and musical work with young people.

It has been a pleasure and honor working with you over the
years, Diana. Congratulations on receiving the Kennedy Center
Honors.

LOEB &
LOEBur

10100 Santa Monica Blvd., Suite 2200 # Los Angeles, CA 90067 & 310.282.2000

Los Angeles  New York  Chicago Nashville www.loeb.com

www americanradiohictorv com
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MUSIC SHOWCASE
-
. ‘ \’ [ 4 \’ " 4 ‘ \, m For ad placement in print and online write to jserrette@billboard.com or call 800-223-7524
CD STORAGE BINS MANUFACTURERS/SUPPLIERS
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Unlike cheap plastic sleeves, The Jewelsleeve is sturdily -y T R ) ' ' mp—
constructed from four layers of thick, virgin vinyl. Its solid, SINCE 1898 T\ u‘:\

reinforced seams are welded on all sides for superior strength b % .. your fans — T
and durability. It’s the only sleeve on the market that stores ‘ N\‘ 2 .
every part of the original CD without risk of damage, so you . ' _ t‘ "_ 7 .9
don’t have to cut, fold, or discard the artwork to store your your ticket \ 2 ‘fmcket Stock Avai
CD’s. Advanced scratchless, anti-static, non-stick cushions “;}dmmmms - 800.242‘499”; o 2R °
protect both sides of the disk. Custom index labels provide e www.wwdlickets.com
generous room for information. When assembled,

the disk, label, booklet, and the tray
card! combine to
make one strong,
slim, CD archive.

To advertise in Billboard magazine’s
Music Showcase section,
contact Jeffrey Serrette

The Jewelsleeve is
simply the best
all-in-one sleeve
available anywhere!

Please visit us at:
www.jewelsleeve.com
or call Joe at 1-800-863-3312
and ask for free sample!

t: 646.654.4697
f: 646.654.8066

email: jserrette@billboard.com

BI"bO.rd Music Showe
Fullpage ......... 9.875" x 11.75"
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makers in the business.
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Billoeard

PROFESSIONAL SERVICES

JiN-House CD ¢ DVD * VINYL MARUFACTURING

D 300.SB. $775.00
1000 .SB..$1199.00

B.3.

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

Include= 1-cobrbooklet &
I-color =D lobai Zrom printweady
film, jewelbox, serinkwrap

Include= 4-cobrbooklet &
2-color =D labai @om suppbed
artwork jewePos, shrinkw-ap

T2 VINYL PROMO
100 12”7 vinvp 3799.00 Additional 12's: §1.30 each
500 127 vinve $1,279.00 ReorDER 5710.00

TO00 127 vinvet $1,889.20 ReoRDER - $1319.00

PACKAGES | JCLUDE: WHITE JACKET w/ HOLE « MASTERING  “ULL PROCESING
TEST PRESSINGS « 2-COLOR LABELS (stock background) ® SHRINKWRAP « QUICK TURN AROUND

RAINBO RECCORDS wanuiaciunmc Corroranon
8960 Eton Ave.. Canoga Park, CA 91304 - (8188 28(C - 1100
se 19 Fax: (818) 280- 110 - www.raanborecords.com ¢ info@rainborecc ds.com

MARIETPLACI

For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jserrette@billboard.com

REAL ESTATE REAL ESTATE

-
-

Rainbow Lake Lodge
Value increasirg rapicly - Availeble now for
$75000C OEO
Jiew anling atwwaw.ProperryGuys.com ID: 69031
ContactEgen Wanae—P.0. Box 106
Prince Rupert, Brifisk Columbia V8 J-3P4
Canada ove-mail Suza3ox@Hetmail.com

310-452-7645
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=

1,000CDs

in fulkcolor jackets for just

Call tocay for
your free catalog!

1-800-468-9353

www. discmakers.com/bh

T0S - TR05 - SHRPED DISCS  SPECWRLTY PROKBIIEL

NEED CDs ? e charee s
CRYSTALCLEAR

DESC BND TAPE

CHZLH YUL DY SURRZNT 323014158
1060 ¢Ds * 999 i
1000 PROMO CD PACK = §&
1000 BVDs +_ §TA9% A
TRUSTED EXPERIENCE
FOR OVER 35 YEARS!

WANTED TO BUY

CDs DVDs VINYL
Posters, Memorabilia, Awards,
Cancert Swag, Sheet Music & more!

We specialize in rare collectibles.

TOP PRICES PAID!!

We travel worldwide for valuable
collections.
ROCKAWAY RECORDS
323-664-3525 wj@rockaway.com

Entertainment Inc

For all your CD
| Distribution, Merchandise

design visit www.saguan.com
Or contact info@saguan.com

LEGAL SERVICES

FATHER’S
RIGHTS!!?

Call atto-ney
Jeffery Leving

312-356-DAC

www.dadsrights.com |

SAQUAN l
|

and Web/Graphic

4 Yoefie Celebruton

S or visit

Auailalle at:

by An Ensamble of Lonesome Feica

~ www.HomelessForTheHolidaze.com

Private 28+ Acres! Fenced Pastures
Barn (6,000sf) For Horses/Car Collection
Guest House + Recording Studio Area
5,200-Bottle Wine CellarTasting Room

Offered at $2,550,800
GailMasson-Romano@remaxnet (968} 3627200,

PROMOTIONING &
MARKETING

WHITE EAGLE MUSIC PROMOTIOMS:

PROMOTING RECORDING ARTISTS &
SONGWRITERS WORLDWIDE!
Now accepting Cds for Artist Representa-
tion, Distribution, Record, Licensing &
Publishing Deals at MIDEM, Cannes

France, January 2008. Worlds Largest

Music Conference! Over 100 countries!
Also Radio & Advertising Promotion

Campaigns. Phone: 800-839-1066.

www.whiteeagie: rds.ca

MUSIC

MERCHANDISE

While other people are raisi

and LP’s as low as 50¢. Yol

BUY DIRECT AND SAVE!

are slashing ours. Major lape CD's, cassettes

mest extensive listings avaiable.
For free catalog call (60€) 890-60C0.
Fax (609) 8%0-0247 or write
Scorple Music,
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@sol.com

ng their prices, we

ur choice from the

NOTICES/ANNOUNCEMENTS
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jserrette@billboard.ecom
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BILLBOARD’S DECEMBER 22ND EDITION
“THE YEAR IN MUSIC & TOURING 2007
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AND THE YEAR-END CHARTS.
ISSUE DATE: DECEMBER 22ND

““HIS HOT EDITION GRACE THE
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SUE AND WIELL REACH OUT TO EVERY CGRN
INDUSTRY. IN MORE THAN 110 CO

AL YEAR IN MRISIC ’I‘OURING'ISS
RESOURCE EFERE YEAR-RO

www.americanradiohistorv.com

PUBLICATIONS

Your Definitive Source for
Industry Information

RECORD RETAILING
DIRECTORY:

The essential tool for those who service or

sell products to the retail music commu-

nity. With over 5,000 listings, this directary 8
is the most comprehensive compilazion of [
record retailers, featuring independent and
chain store operations, chain headquarters,
audio-book retailers and online retailers.
Listings include: store names and

addresses, owners, operators, phone and

fax numbers, e-mail addresses, chain store
planners and buyers, and store genre or

music specialization. And its handy 6X9

inch format makes it easy to carry and easy

to use.

N\ $215

ORDER ONLINE

www.orderbillboard.com or call 1-800-562-2706 « 813-487-4582
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COMPILED BY KRISTINA TUNZI

Kevin DuBrow, 52, singer of Quiet
Riot, died Nov. 25 at his home in Las
Vegas. The cause of death has not yet
been confirmed

Growing up in Hollywood, Du-
Brow was an early fan of British
rock. In the mid-’70s, he formed
Quiet Riot with guitarist Randy
Rhoads, who left to tour with Ozzy
Osbourne before his death in an air-
plane accident while touring.

The band’s Slade cover, “Cum On
Feel the Noize.” reached No. 5 on The
Billboard Hot 100. Its 1983 album
“Metal Health” reached No. 1—one of
the firstalbums by a metal band to do

Drow, 2

DuBROW

' EY
10T 2!

so—selling more than 6 million
copies. Follow-up album “Condition
Critical” featured a second Slade cover,
“Mama Weer All Crazee Now,” which
reached No. 51 on the Hot 100.

After slowing success and member
changesled Quiet Riot to disband, the
group reunited for a live album in 1999
and a studio compilation in 2001. The
band’s final studio album, “Rehab,”
was released in October 2006. DuBrow
released a solo album in 2004, “In for
the Kill,” that featured a number of
cover songs.

DuBrow is survived by his wife, An-
drea Barber. Derek Shore

| DEATHS

Witold “Vitek” Kieltyka, 23, drum-
mer for Polish metal band Decapi-
tated, died Nov. 2 in a Russian hospital
from injuries sustained in a road col-
lision while touring.

Known as one of the youngest and
most skilled drummers in the genre,
Kieltyka was only 12 when Decapitated
formed in 1996. After several releases
and a date on the Polish stint of Ozz-
fest, the band began a North Ameri-
can tour. Kieltyka also contributed to
side projects Dies Irae and Panzer X.

Kieltyka is survived by his wife
and daughter.

Paul “Wasso” Wasserman, 73, en-
tertainment publicist to the stars, died
Nov. 18 ata Los Angeles hospital from
respiratory failure.

Wasserman, whose clients in-
cluded the Rolling Stones, Bob Dylan,
U2 and the Who, was regarded as one
of the most important rock publicists
in L.A,, building a client base that
spanned from rock’n’roll greats to
such actors as Lee Marvin, Jack
Nicholson and Dennis Hopper.

Wasserman was born in the Bronx.
He attended the University of South-
ern California in Los Angeles and later
dropped out of law school at Stanford
University. Working as a journalist,
he was hired by Bob Hope's publicist

for his impressive writing and soon
partnered with Hollywood PR exec Jim
Mahoney, making partner and renam-
ing the firm Mahoney/Wasserman
Public Relations. The firm worked
with Frank Sinatra, the Beach Boys
and the Beatles’ Apple Records.

After two decades in the business,
Wasserman helmed a new entertain-
ment publicity wing for ad agency
D’Arcy, Masius, Benton & Bowles,
before creating his own company, the
Wasserman Group, in the early "90s.
His career came to an abruptend in
2000, when he was charged with
grand theft for selling false shares
and investment options using names
of his clients.

Other clients of Wasserman'’s in-
cluded Neil Diamond, Tom Petty, Paul
Simon, the Mamas & the Papas, Linda
Ronstadt, James Taylor, Jack Lemmon
and George C. Scott, as well as such
films as “Cat Ballou,” “Easy Rider,”
“Annie Hall” and “Star Wars.”

Casey Calvert, 26, guitarist for rock
band Hawthorne Heights, died Nov.
24. He was found unconscious on the
band’s tour bus outside Washington,
D.C.’s 9:30 Club. The band had
played a show the previous night in
Detroit, marking the start of its Win-
tour "07. The cause of death has not
yet been determined.

Joining the band, then called A Day
in the Life, in 2003, Calvert appeared
on both of the band’s albums, “The Si-
lence in Black and White” and “If Only
You Were Lonely.” The latter reached
No. 3 on The Billboard 200.

The band toured in support of “If
Only You Were Lonely” for the last two
years on Fall Out Boy’s Black Clouds
tour as well as the Nintendo Fusion
tour. Hawthorne Heights has report-
edly recorded 21 songs for the release
of a new album.

Calvert is survived by his wife,
mother, father, two stepsisters and
his stepmother.

Elaine Lorillard, 95, co-founder and
inspiration behind the Newport Jazz
Festival, died Nov. 25 in a Newport,
R.I., nursing home, not far from the
festival’s birthplace and residence for
more than 50 years.

The festival’'s July 1954 debut her-
alded performances by Oscar Peter-
son, Dizzy Gillespie and Billie
Holiday, attracting an attendance of
11,000. Lorillard’s acclaim for her con-
tribution to the genre included an in-
vitation to a White House jazz concert
held by Bill Clinton for the festival's
40th anniversary.

Lorillard is survived by her
daughter, Didi; her son, Pierre; and
two grandchildren.
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Warner Bros. Records names Ken
Wilson senior VP of urban promotion. He succeeds Cynthia
Johnson, who exited the post earlier this year. Wilson most
recently served in a similar position at J Records.

Razor & Tie Entertainment in New York names Audra
Hughes senior director of marketing and product manage-
ment. She was founder/principal of Audra Hughes Consulting.

DISTRIBUTION: Universal Music Group Distribution in Uni-
versal City, Calif., appoints Kevin Lipson VP of field sales and
marketing. He was executive producer of Universal Music
Enterprise’s “Lethal Squad Mixtapes,” where he was respon-
sible for all aspects of the project.

LIPSON ESCUDERO

RETAIL: Handleman Co. names Albert Koch president/CEO.
He was vice chairman/managing director of international
financial advisory firm AlixPartners.

MEDIA: MTV Networks Latin America appoints Axel Escud-
ero to the newly created position of corporate communica-
tions director, where he will oversee the company’s media
relations in Argentina and its pan-regional communications
for MTV, VH1 and Nickelodeon. He was media relations di-
rector at Cerveceria y Malteria Quilmes.

RELATED FIELDS: EMI U.K. chairman/CEO Tony Wadsworth
has been appointed visiting professor at Newcastle Univer-
sity. He will attend the university several times per year to
work with students from the International Centre for Music
Studies and Newcastle University Business School.

Britain’s Performing Right Society board has reappointed
Ellis Rich as its chairman for a second three-year term. His
reign will cover the 2008-10 period. Additionally, Mick Lee-
son has been appointed deputy chairman (writer) for a two-
year term, effective Jan. 1.

Entertainment Media Works, which bridges consumers,
brands and media properties, names Steven Rosenberg
CEO. He was president of HBO International and executive
VP of HBO.

—Edited by Mitchell Peters

GUTTER TWINS. SAM HOLDEN

GOODWORKS

THANKING THE TROOPS

Billy Joel, Josh Groban, the Fray, Montgomery Gentry, Jewel,
Melissa Etheridge, Five for Fighting, Sarah McLachlan and
Brooks & Dunn, among others, have contributed to “CD for
the Troops,” a free album for those with a valid military ID.
The compilation is available for download through April via
the Army and Air Force Exchange Service Web site
(aafes.com). Tangible versions of the CD were distributed in
November to approximately 200,000 troops, according to Five
for Fighting’s John Ondrasik, who spearheaded the project.

BROOKS TO HIT L.A. STAGE FOR FIRE VICTIMS
Garth Brooks will play a benefit concert Jan. 26 at the Staples
Center in Los Angeles to raise money for victims of the South-
ern California wildfires. Tickets will be available Dec. 1 for
$38.60 (plus service fees) via Ticketmaster. The show came
together after California officials asked Brooks to help raise
funds for those affected by the October blazes, according to
a representative for the country singer. Proceeds will go to
the Southern California 2008 Fire Relief Campaign, a cam-
paign of the McCormick Tribune Foundation.
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“he Reccrding Academy's _os Angales Chapter an3 Eorders Books &
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anniversery ambassado~ Qeincy Jo1es. F-om left a € Wild, Jones ard
“America~ dol” producer Ricksy Piancr, who got in Inz to get his ncox
cigned by "ixd and Jon2s. 30t COUR™ESY OF MARK SUL_I™AN/WIREIMAGE COM
#d THE RECORDNG ACADEMY

THE NV PA GOLD & PILATINUM COMPOSITION
AWARDS PRDGRAM

-ast month the Natiaral Music Publishers’ Assn. launched its GeH &
Slazinum Compositior Awards Program in Nashville wit1a recepfion at
~he Cabana Restauwrart Crzated in partnership with the FIAA, the
prccram ceebrate: the contributions of songwriters and compcsers of
=inges that have bzenm zer:ified by the RIAA for gold (50D.000) or
plazinum (1 millbn) sHpments in the United States.

ABZVE Chris DuBdis zerter, pictured here with NMPA predd2n/CEQ
David Israeite, left and RIAA chairman/CEQ Mitch Bainwol recsived a
gold award for *Mud on the Tires.” PHOTO: COURTESY OF STEPHEN EOHL

BELOW: From I2ft: NMPA president/CEQ David lsraelite; NMPA
<charmen ofithe boarc Irwin Robinson; artist Daniel Powser, wo
r=2ceved a glatinurr a~ard for “Bad Day”; and Sony/AT\' dresicet/
CEO Marty 3andies. P43T0O: COURTESY OF BRIAN KRAMER

The Pearl 3 the Palms
n Las Yegas Fcsted a concert
by Maror 5,as the band concludad
the last leg cf =s Mart1 American toar
From left are cencert promoter Ancrew Bewitt,
daroon 3's Janes Valentine Pzlms owvn= George
Malcof and Marocn 5s Adam Levine. 2Ho™> czurTesy
OF DENISE "R SCE_LO/VIRZIMAGE ZOM

Alcia Keys ~a: honored nNow 14 by EMS Labet Group <~airman/CED Cive Davls with a champagna2 toast to celebrate the release of har thid
s'idio albur, “As | 4m,” which cebtt=d at No. 1 on 712 Sillboard 200 wth the lascest firss-week sakes total for a female artist since 2005. = left
a“e J Records presicent of AZR Peter Edge, Keys' mzrager Jeff Robirsan, Kexs, Zavi, BMG Lab2i #&io0up president/COO Charles Gokdstusk. R”A
FLsic Groue executive VR/GH Tsm Zorsor and RCA Music Group exezutive V2 of promczion Richard Paimese.

L si0E Track B |
WHIGGIN’ OUT |

Afghan ¥Whigs aficicnados we-e thrilled
when te band reunited after a six-/ear
break torecord twc new so0rgs ‘orthis
summer’s Rhivo retrospect ve, ‘"Un-

bEdarmun
aagr

oup

quickly went its separete wavs without
any furthe- activity. “We actually caad it
as afavar to a friend of m 1e &t Rhino

Dulli telle Track of the r2union. “Wegot
closure when we broke up. We zll Fave
remained very good friends 30 it vas

=xrtainly fun, but that was that We went
imtc it knowingitvwould g> ro fartrer
thar that. Peogle tried to talk «s into
Hay ng again,aad thats j st not Joing

11 sno»™ gearng 4p or

th2 March 4 Suk Foo re ease of “Satur-
rexia” his first albumr wisy Mark Lamegan
asthe Gutter Twirs.Healsc appears on

 seral tunes pegg 2d for 5 neer/zsong-
writzr Joseph Athar’'snex:abun, “All
Y Need Is Noth ng.

o
-~ ..

GUTTER TWINS
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Backstage
et Reunion Arena during the
LG Action Sports Championshios in
Dallas, Kznye West posed with executivas
from the esvent’s production company, AsA
En-ertainmert. West headlined the three-day 2vent in
suaporz of his mcs- recent release, "Graduatio 1" From left are
Leeder =nterprise= VP Marc Altieri, ASA Entertainment director
of markafing Dennis Argenzia, West, ASA Enterginment president
Rick Bratman and Leader Enterprises account exacufive Erin Lopez.

oy

T

Sy

10RLD

Judas Priest vocalist Rob HaKord sana3
autogrephs and mef fans Nov. 16 at New
York% _&R Music and Ccmptter Wa-ld.

Halfc-d celebrated the release of "Halficrd
Metd Geod Essentials Vo urre ), festuring

PHOTO COURTESY OF ALM URMANCHEEV

In Washington, D.C., muscian/actor “Little” Steven Van Zandt announced R |
Little Steven's Rock and 0ll High School, a program ttrough his Rock
and Roll Fo-ever Founcasion that aims to bring rocz history and music
appreciation 2o middle a1d high school classrooms With the support of
MENC: Te hational Asar. for Music Education and 3chelastic, the program
plans to launzh in 200€. van Zandt also helped unweil the results of a
Harris Poll that showec dhildren who take music ccurses in school are
more likely te seek highar education and earn high=r salaries. From left
are MENIC exacutive diseztor Dr. John Mahimann, van Zandt and
American Assn. of Schac! Administrators executive director Paul Huston.

INSIDE TRACK

‘STRANGER’ THINGS
HAVE HAPPENED

Fans of '90s Midwestern hardcore will be well-acquainted
with Split Lip, which later morphed into Chamberlain
and pursued a more rootsy sound before splitting in
2000. Now, former members David Moore ¢vocals) and

In a sicr that the digital marketplecs s

Group chairman/CEC Doug Morris.

Adam Rubenstein (guitar) have reunited to record an

Copyright 2007by Nielsen Business Media, tnc. All rights reserved. No part of this publication may be reproduced, stored n any retrieval system or transmitted, In any form or by any means, I [
York, NY, 10003-9595. Subncription rate: ammual rate, Corinental U.S, $299.00. Continental Europe 229 pounds.

(ISSN 00O0E-2510; LUSPS 056-10Q) i published weekly except for the first weekin January, by Nielsen Business Media, Inc., 770 Broadway, New

England |E16 9EF. Registered as a rewspaper at the Britlsh Post Office. Japan 169,000 yen, Periodicals postage paid at New York, N.Y,, and at additional maiting offices. Postmaster: Please s2nd chi

Fram left, Megadeth’s

Dave Ellefson, the Who's Roger

Daltrey, Velvet Revolver’s Skash and

producer/songwriter Mark Hudson
celebrate the 10th anniversary of Rock’m’'Roll

Fantasy Camp Mov. 9 at Las Vegas' MGM Grand

Garden Arena. PHOTO: COURTESY OF 0BERT KNIGHT
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two re=v Halford tracks anc a boris BVD.

shi‘ting in the Lati realm, Colambian star
Juanes -eceived a plajue from U-wversd for sales cf more than 6 milien digital tracks
from rew album "La Vida Es . . . U1 Ratics ” The taly inclides mobil2 nd digital sal=s
as wail as full-album down-cads. =~om left are Univarsal pres dent for the
Medtaranean and Scu-h aAmerica regicr Pascal Negre, Liniversal Msic Latin
America/Iberian Peninsita chairman/ECG Jesus Lapez, Juares and Uriversa Music

Gaodizge Mg, Lover

oy
Dot

7
BMI Landon senior executive of writer publisher
relations Nick Robinson, ieft, presented singa/
sorgwrite: James Blunt with the 2007 BMI
Internet Award for hiz song "You're Beautiful,” co-
writien with Amanda Ghost and Sacha Skarbek.
The song received tha most plays on BMi-licensed
Welb sites in the past year and was the first song
to receive the honcr at B4I's London Awards, held
earlier ¢his year at the Dorchester Hotel.

- !

-
Worzhester, Mass., ha-d rock band Killswitch Ergage along with the Scrorg Managerent =
Roadrunne- Racords, celebrated the s.izcess of its alzum ' The End of HeaTache,” wh ch has baen
certiied gcld by the RIAA. Released n 2004, the zlbun- is Kilsw tch Exgage’s first gald recore. In
the bazk, faom left, are Strong Management s Kanry Gabar Kil switc1 =ngage’s Adam Dutldewicz
Roadrunner Rzcords senior disector o AR Mike Gitter, KIswitch Engege’'s Howard Jones,
Roadrunner R=cords aresident Jonas Macasin, <illzwicr Ercages Justin Foley and Strong
Mangemert’'s Vaughn Lawis. In the frant, rocm Eft ar2 Strong Managemer -'s Armando Bordaz a1
Kills=vizch Engage’s Mike D’Anzonio a-d Jed Stroctzel. sHow: COLRTESY OF G4RY GERSHORF

Rock tand Savilian
joined Papa Roach for the
Nov. 14 launch of Rock Spot Live,
the first rock’'n’wll bar in New York's
T'mes Square. From left are Savilians
Jeft Ychai and Gat Pedeh, Anthraxs Mlke
Diamond, Papa Roach’s Jacoby Shaddix
and Savilians vinny Degrezia.

Former
‘N Sync star JT Chasez
he pad write enc croduce tracks
“or the new Backsreet Boys aloum,
‘Urbrealab-e.” Piztumed at Chalice
Reco-ding Studio= i Hally~vood frar lef, a-e
Sackst 22t Bcys' Howie Dosausgh, A.J. McLean end
Nick Carter, Crasez and Bzckt-eet Boy Briam Littrell.
2HOTC CCURTES™ CF ANCRE RELA

, without the prior written permissian of the publisher. BILLBOARD MAGAZINE
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mide A
The world's musiz market — 42nd edition \.L...

- Think loud:;? this year

SPEAKING AT
MIDEM 08

Marc Mathieu

Senior VP,

Global Brand Marketing & Creative
Excellence

THE COCA-COLA COMPANY

Laurence Bell
Founder
DOMINO RECORD

» Peter Gabriel Paul McGuinness
| Musician Manager of U2 & Founder
! REAL WORLD PRINCIPLE MANAGEMENT
Jean-Bernard Lévy \ ‘ B
ZEO r ; - Tony Visconti
YIVENDI _ 474 Musc Producer & Author

Attracting over 10,000 industry professicnals ezcn year And attend various showcases and concerts every day of the
M:DEM — the world’s leading music market — trings market:

togather all the people you need to make sure your susiness The Opening Nigft Party honouring China,

grews — allowing you *o keep up with the fast-changinz The MIDEM Talent Onlv concerts with 30 classical

music landscape. jazz and pop/rock -ising new artists,

Gain invaluable insights into the hottest topics in the industry: The 5th edition of the European Border Breakers Awards,

MidamNet Forum - Music business in th=2 digitel age, e i SRS 5 Wil ™ RN i e

Mus ¢, images & brands,

Live % green issues, v/iww.midem.com

Artist ciscovery and jevelopment, Alternatively, contact , Bommel or Jane Rodriguez

Internazional ™anagzr and indie Summits. Tel: (1) 212 284 5142

Erail: midemusa@reedriidem.com

consorcom

Reed

*valid for all participants without as:and. A member of Feea Exhibitions

MIDEM: 27 - 31 January 2008 » MidemNet Forum: 26 - 27 January 2008
Palais des Festivals, Cannes, France « www.midem.com


www.americanradiohistory.com

L«

———
. Ty ~

- S0=0N3 Y

e
®

) A318443Y

u-?qo.:B YSOTRR O Spudls)

ferg aaq] uwp wayoof Kq ussap punos pue Guiunmeadoad ‘Buirasurduy
RO 0lAGUINE A poxiw pue pepioddy

131504 [)!Aﬂ(l A’q [)Qﬁul?.l.ll‘! pue ')Qi)ll[JO.ld'

Uuo1329]109 MO U1l

% | a11.10aDf INOA

VD1 d4d NV

it



www.americanradiohistory.com

