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ATTENTION INDIE MUSICIANS! THE DEADLINE IS APPROACHING!

IT'SYOUR TIME TO SHINE.

DISC MAK;S'\

Independent Music World Series

WAL

~

In 2008, the IMWS will award over $250,000 in cash GOSPEL, METAL,

and prizes to independent musicians. No matter | HIP HOP, PUNK,
where you live, you are eligible to enter now! JAZZ,COUNTRY,

) EMO, ROCK, RAP,
Whatever your act is... | pree AETON,

we've showcased your style of music. | AND MANY MORE!

Deadline for entries is May 14, 2008

2008 Showcases in LOS ANGELES, ATLANTA,
CHICAGO, and NEW YORK CITY.

VISITWWW.DISCMAKERS.COM/08BILLBOARD TO ENTER, READ THE RULES AND REGULATIONS,
FIND OUT ABOUT PAST SHOWCASES, SEE PHOTOS,AND LEARN ALL ABOUT THE GREAT IMWS
PRIZE PACKAGE.CAN'T GET ONLINE? CALL 1-888-800-5796 FOR MORE INTO0.
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ON THE CHARTS

ARTIST / TITLE
MARIAH CAREY

E=MC2

YONDER MOUNTAIN STRING BAND
MOUNTAIN TRACKS: VOLUME 5

HILARY HAHN /

SCHOENBERG: VIOLIN CONCERTOS
ANDREA BOCELLI/

VIVERE LIVE IN TUSCANY

GEORGE STRAIT

TROUBAOOUR

FLIGHT OF THE CONCHORDS /
FLIGHT OF THE CONCHORDS {SOUNDTRACK)
GNARLS BARKLEY

THE 00D COUPLE

TOKYO POLICE CLUB /

ELEFHANT SHELL

ATMOSPHERE

WHEN LIFE GIVES YOU LEMONS, YOU PAINT THAT.
EAST NORTH CENTRAL: DRIVE BY
NORTH EAST: TOKYO PDLICE CLUB
ATMOSPHERE /

WHEN LIFE GIVES YOU LEMONS, YOU PAINT THAT.
MICHAEL BUBLE /

CALL ME IRRESPONSIBLE

HERBIE HANCOCK /

RIVER THE JONI LETTERS

ENRIQUE IGLESIAS /

95/08

MICHAEL JACKSON

THRILLER 25

MARIAH CAREY

E=MC2

ELEPHANT MAN
LET'S GET PHYSICAL

ARTIST / TITLE

COLBIE CAILLAT

BUBBLY

SARA BAREILLES /

LOVE SONG

GEORGE STRAIT

| SAW GOO TODAY

MARIAH CAREY /

TOUCH MY BOOY

LEONA LEWIS /

BLEEDING LOVE

LEONA LEWIS

BLEEDIG LOVE

LEONA LEWIS

BLEEDING LOVE

USHER FEATURING YOUNG JEEZY
LOVE IN THIS CLUB

PRODIGY /

THE LIFE

FLEX /

TE QUIERO

SEETHER

RISE ABOVE THIS

LEONA LEWIS /

BLEEDING LOVE

LEONA LEWIS /

BLEEDING LOVE

LIL WAYNE FEATURING STATIC MAJOR /
LOLLPOP -

LIL WAYNE FEATURING STATIC MAJOR /
LOLLIPOP

LIL WAYNE FEATURING STATIC MAJOR /
LOLLIPOF

RAHEEM DEVAUGHN /
WOMAN

LIL WAYNE FEATURING STATIC MAJOR /
LOLLIPOP

ARTIST / TITLE

JEFF HEALEY /
MESS OF BLUES

P0O.D./
WHEN ANGELS & SERPENTS DANCE

MARVIN SAPP /

RS
FLIGHT OF THE CONCHDRDS /
FLIGHT OF THE CONCHORDS (SOUNDTRACK)

LIL WAYNE FEATURING STATIC MAJOR /
LOLLIPOP

CELTIC THUNDER /
CELTIC THUNDER: THE SHOW

MARIAH CAREY /
THE ADVENTURES OF MIMI

USHER FEATURING YOUNG JEEZY /
LOVE IN THIS CLUB

JUNO
SPONGEBOB SQUAREPANTS: PEST OF THE WEST
JUNO
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Record Store Say

Contemplations And Lessons Learned From Retail’s Big Day

BY ERIC LEVIN

The image that opened last week’s Bill-
board article on Record Store Day was of
the Black Keys’ Dan Auerbach D)’ing with
acouple of iPods placed conspichiously on
top of unused turntables, which Cortney
Harding turned into a “monumental”—
and somewhat damning—statement that
“even on Record Store Day, the record had
been supplanted.” That might be an ap-
propriate analogy to draw up for Viny!
Record Day (which isn’t until Aug. 12).
But to me and to many other retailers, the
image that truly represents Record Store
Day (which is the third Saturday in April
from here on out) is the scene that Hard-
ing describes in the second paragraph:
“The shop was crowded and the register
lines were long.” People in record stores.
That was the ticket.

Many of us indie retailers across the
country are still riding the high from the
inaugural Record Store Day. And why not?
According to Streetpulse, the response to
the event increased music sales more than
33% from the same Saturday last year,
and, compared with the Saturday prior to
Record Store Day, the increase was 47%.
In fact, April 19 was the largest day of
music sales for 2008 so far.

But Record Store Day is about more
than tracking segmented sales. The mod-
ern indie record store—the type of retailer
that would fully benefit from an organ-
ized promotion like Record Store Day—
isabout more than just musicsales. Aside
from the tangible product lines (used
product, vinyl, video, magazines, etc.) that
are not included in the SoundScan data,
there’s so much more that makes our
stores unique, and that “more” isn’t any-

thing that can be tracked.

Down here behind the counter, we're
looking at a different reality. We're talk-
ing to our customers. We don’t care how
our sales are measured or analyzed, our
landlords don’t care, and, most impor-
tant, our customers don't care.

The focus on sales, percentages and
increased or decreased this-and-that
cheapens the whole thing. Sure, the “extra
Christmas” in April was certainly a wel-
come boost for most of us but, reaily, that
was just a fringe benefit. The opportunity
to remind people (or to introduce them
to the idea) that indie record stores are
still relevant in this day and age was first
and foremost our goal. That's what it's
about, showing our community that an
indie record store is a viable, fun, enthu-
siasticand enduring business that’s worth
supporting. Crealing a great experience
in a record store and leaving customers
with positive memories of their visit, this
is the lasting effect.

We learned lessons from Record Store
Day that are worth recounting. For
starters, when we prepare for next year’s
big day, we’ll be asking supporting labels
for even more promotional items to give
away. In January we asked labels for a
minimum of 10,000 promo units of what-
ever they wanted to give, expecting thal
we’d have 150 participating stores. By the
time it got to 400 stores, we simply did-
n’t have enough to give away. Next time,
we may ask for 50,000 units, and an even
greater diversity of product: country,
urban, avant-garde, reggae and more.

Perhaps most important, it became
clear that there were stores in each com-
munity that really stepped up and did well
on Record Store Day because they really

put the effort out. But we can’t stop just
because Record Store Day is over. Some
folks say they are working twice as hard
for less money, but that's today’s market
and today’s economy. We all also have
more tools now to engage with customers.
How’s your MySpace page? How’s your
YouTube page? Are you selling off-site?
Are you taking every opportunity—a con-
test, a sale—to make your store better?

e B8 WSRO

At my store, we had free beer and food
—we did what we always do, which is to
go above and beyond. And so did Grimey’s
in Nashville. And Sonic Boom in Seattle.
And Shake It in Cincinnati. And on it
goes. That's the every day lesson of Record
Store Day. We captured interest, und we
did it by paying attention to the details.

My hope is that next year—and for the
next 11 months—even more retailers step
itup. .ee

Eric Levin is owner of Criminal Records
in Atlanta and president of the Alliance
of Independent Media Stores.

JaZZ Hands Finding Ways To Help Troubled Youth

BY RAMSEY LEWIS

As we move through the history of jazz
and look to the future, we must find ways
to reach into our local communities to ex-
pose youth to this music. [f not, jazz will
continue to be America’s classic music,
but not popular.

Across the world, in Europe, in Japan,
and even here in the United States, we
find jazz festivals that once ran three and
four days with all jazz musicians now
having to include pop and rock’n’roll mu-
sicians to pay the bills. Well, that music
was also born on our soil so we need not
be ashamed of that. But I think jazz can
stand on its own two feet with our help—

-

FOR THE RECORD ]
In the May 3 story “Wax On,
Wax Off,” Dresden Dolls mem-
ber Amanda Palmer’s name was
misstated,

6 BILLBOARD MAY 10, 2008

help from the music industry, help from
music educators, help from jazz lovers
across the nation.

About five years ago I realized that
Chicago's inner-city public school system
is not what it once was. Back in the day
when I was at Wales High School in the
middle of Chicago’s inner city, we had a
symphony orchestra, among other cre-
ative and musical classes.

The highlight of our lives was when
these classes came together once ayear to
put on community performances. Musi-
cians played. The fine arts classes designed
the scenery. The industrial arts classes built
the sets. The whole school got involved.

1 personally saw what having a purpose-

WR'TE US. Share your feedback with Billooard readers ‘ S

ful focus and a place to belong can do to
motivate kids. So my wife Jan and I decided
to do our part for youth today. We started
a foundation to contribute to Chicago or-
ganizations already established to give
music back to inner-city youth through
music lessons, instruments and voice.

I'm sure that if you put your mind to
it, every one of us can think of some way
to supportyoung people in music. By act-
ing locally with love and conviction, we
can honor and nurture this national treas-
ure called jazz. o
Composer, pianist and jazz legend Ramsey
Lewis was a key part of the Smithsonian
Jazz Appreciation Month in April.

around the world. Send correspondence to letters@billboard.com. g -
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>>>BURGER
KING BACKS
RINGTONES
Burger King is
subsidizing
ringtones of
Warner Music
Group artists on
Virgin Mobile
phones in an effort
to reach more
tech-savvy
consumers, the
company says.
Ringtones will be
priced at $1,
substantially less
than the $2.50
most Virgin Mobile
ringtones sell for.
Acts include
Buckcherry, Casa
de Leones, Danity
Kane, Estelle, War,
Group 1 Crew,
James Otto and
Plies.

>>>ACM
VOTING HITS
THE WEB
Voting for the
Academy of
Country Music
entertainer of the
year award started
May 1 at
voteacm.com.
Nominees Kenny
Chesney, Brad
Paisley, George
Strait, Keith Urban
and Rascal Flatts
will perform on the
43rd edition of the
ACM Awards,
which will be held
May 18 at the MGM
Grand Garden
Arenain Las
Vegas. Voting will
run through the
last hour of the
show.

>>>PHOENIX
SUNS ENTER
EPIC DEAL

The NBA’s Phoenix
Suns and Epic
Records have
entered a Web
partnership that
will see a
customized
jukebox player
added to the Suns’
Web site, official
social network and
virtual behind-the-
scenes tour. The
player will feature
music from such
artists as Jennifer
Lopez, Jessica
Simpson and
Natasha
Bedingfield,
among others.
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MSGE’s Christmas Spectacular Sets The Stage For More National Tours

Madison Square Garden Enter-
tainment’s plan to launch a
touring arena version of its
Radio City Christimas Spectac-
ular (billboard.biz, April 30) is
the latest move in an increas-
ingly aggressive posture that
will see the company launch
other tours in the next few years.

The Spectacular tour marks
the most ambitious national
project for MSGE, a division of
Cablevision, which owns and op-
erates New York’s Madison
Square Garden, the WaMu The-
atreat MSG, the Beacon Theatre
and Radio City Music Hall-—and
recently completed a transaction
toacquire the Chicago Theatre.

“We're big believers in the
big spectacle. We like this busi-
ness, we think there is a lot of
opportunity for us to work in
this space,” MSGE president
Jay Marciano says. “We are in
pretty advanced stages of pre-
development on at least two
productions now that are on
this [Spectacular] scale.”

If the Spectacular tour

reaches projections north of
$30 million, it is likely MSGE
will remain bullish in this mar-
ket. In fact, a touring version of
the MSGE/Cirque du Soleil
production “Wintuk,” which
debuted in 2007 at the WaMu
Theatre at MSG, will mount a
national tour in 2010.

“We believe what our friends
at Cirque du Soleil have done for
the circus genre can be applied
to other presentations,” Mar-
cianosays. “All venues are always
on thelookout for new content.”

With more than $25 million
in startup costs, not including
marketing and promotion, the
Spectacular tour certainly shows
MSGE is jumping in with both
feet. “We're in it for the long
haul,” Marciano says. “And it’s
not like we're working with a
show that’s untested. We're
working with one of the biggest
liveentertainment draws in the
world—we’re just re-creating it
for the arena space.

The Spectacular production
will play 18 cities across the Mid-

KNIGHT'S HORSE?

westand South, beginning Nov.
8-9 at the Brown County Arena
in Green Bay, Wis. Theplanisto
hitmore than 60 markets in the
next three years and then repeat
the cycle. Marciano projects that
between 650,000 and 700,000
tickets will be sold the first year.
The touring Spectacular will
boast all the elements of the
much-heralded 75th edition of
the Christmas Spectacular at
Radio City last year, when MSGE
simultaneously launched “Win-
tuk.” Ina 10-week span, the two
shows were attended by more
than 2.4 million people and
grossed more than $150 million.
While the Spectacular has
enjoyed theater residencies in
some 30 markets since 1994
(including up to nine in 2008),
the upcoming tour is unique in
that it is a multimillion-dollar
production conceived specifi-
cally to travel to venues in the
7,000-12,000 capacity range.
“If we're successful in the
U.S.. we'll start to think about
itin the context of international

www americanradiohistorv. com
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opportunities,” Marciano says.
The arena tour has been in
the works for two years, he says,
with the 75th production act-
ing as a springboard for the idea
to tour the Spectacular. “The
limitations of most theaters
didn’t allow for presenting the
Christmas Spectacular on a
scale that we do at Radio City,”
he says. “We turned to the are-
nas, which allowed us to pro-
vide a family show the size of
which has never been seen out-
side of Radio City Music Hall.”
The show is produced by
MSGE executive VP of produc-
tions Jonathan Hochwald and di-
rected and choreographed by
Linda Haberman, who conceived
and directed last year’s 75th an-
niversary show at Radio City.
The production is bigger
than many major rock tours,
moving on 30 trucks and 16
buses, with a cast of 56, includ-
ing the famous Rockettes.
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PODDED PLANTS

o

Madison Square Garden
Entertainment hopes
audiences nationwide will
get their kicks with the Radio
City Christmas Spectacular.
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Artist renderings and schemat-
ics show production elements
include a massive LED screen
‘flying” cast members and a
secondary stage.

The top ticket price will be
$65-$75, but the average is in
the low $50s, according to Mar-
ciano. That ticket price is higher
than most family shows, but
well below Broadway show tick-
ets, Marciano notes.

Still, the market is already
flush with a wealth of annual
holiday events—Ilike Trans-
Siberian Orchestra’s tour and
local productions—which may
present challenges. It'salucra-
tive window, but consumers will
be forced to make choices, par-
ticularly in an iffy economy. But
the springtime announcement
of the tour and route, along with
the Radio City show’s legacy,
should give the Spectacular
early front-runner status in the
minds of consumers.

‘We're always cognizant of
what’s out there, but that did-
n’t really play much ofarolein
how we were able to route this,”
Hochwald says.
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THE
LATEST
NEWS
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>>>JEWEL,
PAISLEY TO TOUR
TOGETHER

Jewel and Brad Paisley
are teaming up for a
concert tour this
summer, set to kick off
June 11in
Albugquerque, N.M,, as
the former continues
her transition into the
country music market.
Jewel, who's sold 30
million atlbums and
scored such pop hits
as “Who Will Save Your
Soul,” “You Were
Meant for Me” and
“Foolish Games,” is set
to release her first
country atlbum,
“Perfectly Clear,” June
3 via Valory. She’s
slated to join Paisley
for 36 dates, with the
tour concluding Oct. 18
in Setma, Texas.

>>>McGRAW
FRAGRANCETO
DEBUT THIS
SUMMER

Country superstar
Tim McGraw and Coty
Beauty are prepping
the launch of
McGraw’s first
fragrance, McGraw by
Tim McGraw, which
will debut in stores
this August. McGraw
worked closely with
Coty to develop the
scent and recently
shot the advertising
campaign in Los
Angeles with
photographer Michel
Comte. Celine Dion,
Kylie Minogue and
Shania Twain also
have Coty Beauty
fragrances.

>>>GABRIEL
INKS DEALS WITH
UNIVERSAL
Mexican superstar
Juan Gabriel. one of
the leading names in
Latin Mexican and pop
music, signed global
recording and
publishing
agreements with
Universal. New
recordings by Gabriel
will now be released
worldwide through
Universal Music Latin
America while his
publishing catalog,
among the most
prolific and recorded
in Latin music, will be
represented
exclusively by
Universal Music
Publishing Group
worldwide.

.{o]#{ @l BY LARS BRANDLE and RAY WADDELL

FreeF

Inside The Costs
Of Coldplay’s
Campaign Launch

Coldplay’s decision to give away the
lead track from its new album has paid
off, with huge demand for the free
download of “Violet Hill.”

According to the band'’s label EMI,
fans downloaded the track more than
600,000 times in the 24 hours after it
went live just after midday U.K. time
on April 29. By (imperfect) compari-
son, the first-week sales for “Speed of
Sound,” the lead track from the band’s
lastalbum, “X&Y,” yielded 44,000 dig-
ital units in the United States and 9,000
in the United Kingdom in 2005, ac-
cording to Nielsen SoundScan and the
Official U.K. Charts Co.

The process has had its glitches. Fol-
lowing several attenpts, Billboard man-
aged to download a copy, after handing
over e-mail and ZIP code particulars.
For some users, the site ground toa halt,
while others found that the automati-

or All?

the six-hour time limit had expired.

Computer users weren’t the only
ones to tap into “Violet Hill.” The track
premiered on U.K. top 40 network BBC
Radio 1 then was simultaneously serv-
iced to radio across Europe, earning
300 plays within 24 hours, according
to Nielsen Music Control data, for a
combined estimated listenership of
more than 33 million. In the United
States, the song netted 307 plays, ac-
cording to Nielsen BDS, across all its
monitored stations—auccounting for 3
million audience impressions. At mod-
ernrock, the song ranked as the ninth
most-played song at the format (162
spins) for the day.

Last.fm says “Violet Hill” clocked up
33,000 listens on its service in slightly
less than 24 hours from launch, a rale
of around one play every two seconds.

‘Violet Hill’ could be the most pop-
ular song ever tracked on Last.fm in
terms of amount of listens in a specific
period of time,” a spokesman says.

The giveaway doesn’t end there. Cold-

Vida or Death and All His Friends"—
due June 12 internationally and June
17 in the States—will be promoted by
free concerts June 16 at London’s 4,900-
capacity Brixton Academy and June 23
at the 15,000-plus Madison Square Gar-
den in New York. Frontman Chris Mar-
tin told Radio 1 that the band would also
play a free concert in Barcelona.
During his Radio 1 interview, Mar-
tin claimed the Garden gig would cost
the band $2 million, but well-placed
sources suggest it will actually cost
around $300,000 to produce, with the
band absorbing show costs as a market-
ing exercise. Manager Dave Holmes
confirms that there would not be any
sponsors, at least for the Garden show.
Merch sales would help cover that
outlay. Based on historical accounts, a
capacity crowd at the Garden would be

COLDPLAY

for a special event such as this, espe-
cially on a free ticket, generating
around $150.000. On a £10 ($20) av-
erage spend, the smaller Academy
could reasonably ring up £50,000
($100,000) at the merch tills.

With attendant publicity, plus the
marketing worth of the consumer data
gathered, insiders say the shows will
easily pay for themselves, particularly
with the potential $100 million-plus
gross the band’s full tour is likely to pull.
Coldplay’s “X&Y” tour grossed close to
$60 million in 2005-06.

Holmes says he “wasn’t sure” if a free
Garden show might dilute a future play
inthe market. “I don’t think so,” he says.
“IU’s not going to be a full set. It’s nota
full production. It's very scaled down,
almost a ‘buzz gig.’ It just happens to
be a buzz gigin an arena. Really, it's just
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D-LISTE

Playlist Is The
Latest Digital Music
Suit—Who’s Next?

The most effective business
card shared between today’s
innovative new online music
services and the music indus-
try seems to be a lawsuit.

The recently filed action
against Project Playlist—by the
RIAA representing nine major
labels—is just the latest in a
string of legal activity against
online music services building
their businesses outside of for-
mal licensing relationships
with record labels, dating all
the way back to YouTube.

8 BILLBOARD

Project Playlist, as its name
implies, allows users to build
and share playlists of their fa-
vorite music. The service is fast,
easy and very popular. It claims
more than 24 million users,
with around 600,000 unique
visitors per day.

It does not host any of this
music itself. Instead, Project
Playlist links to music posted
on thousands of third-party
sites and allows users to
stream from them all as a sort
of aggregator. It only pays roy-
alties to the performingrights
organizations. As such, labels
don’t make adime.

Other services playingasim-
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ilar game of chicken include
MP3Tunes, adigital locker serv-
ice; and SeeqgPod, a music
search engine. Both are also
being sued.

Whether Project Playlist,
SeeqPod or MP3Tunes are
breaking any laws has yet to
be determined. To date, none
of the music industry’s lawsuits
against enterprising digital
services have reached a ver-
dict, and as such thereis no
precedent. Instead, the indus-
try and the service either reach
a licensing agreement or the
service goes out of business.

Labels involved in these
lawsuits insist they have no
desire to shut such services
down. They only want to get
paid for the activity. And the

services, primarily startups,
have no desire or ability to sus-
tain a lengthy court battle.

Of the three currently being
sued, only MP3Tunes—led by
MP3.com founder Michael
Robertson, who has never shied
away from a court battle—will
likely proceed fully to trial and
answer this question once and
for all. Project Playlist at least
seems open to dealing with la-
bels. Sources say it is in early
talks with Sony BMG—whichis
not a party to the lawsuit. Rep-
resentatives from Sony BMG
declined to comment.

Until then, there are a num-
ber of other music services

www.americanradiohistorv.com

growing in popularity while
avoiding label licensing deals:

@ Muxtape hasasimpleinter-
face and is based on the time-
honored concept of the per-
sonal mixtape. Users upload
tracks from the personal li-
braries to build digital mixes,
which can then be listened to
by anyone who visits the site.
While Muxtape does offer a
“click here to buy” link for each
track that leads to an Amazon
page, and does not allow listen-
ers to download songs for free
directly, it also operates outside
the confines of any agreements
with labels or artists. The site in-
stead tells users that “by up-
loading a song you agree that
you have permission to let Mux-
tape use it.” A sample mix on
the site’s front page contains
tracks by Common, Radiohead
and Neil Young & Crazy Horse;
the curator, if he or sheis stick-
ing to the site’s legal mandate,
must be an extraordinarily pro-
lific rights holder. An e-mail sent
to Muxtape seeking comment
was not returned at press time.

W Qloud makes the “My Music”
application for Facebook, which
has 1.8 millioninstalled users as
of March, according to Devel-
oper Analytics. The plug-in lets
users stream the entire digital
music libraries of others by link-
ing to a given song’s video on

YouTube. This allows listeners
to hear a song without seeing
the ads that often accompany
alegal YouTube clip. The site has
cachet and cash, as AOL co-
founder Steve Case is a director
and investor, and rumors have
circulated that Buzznetisinter-
estedin purchasing the service.
What it doesn’t have is a legal
agreement with any labels,and
that has some labels concerned,
according to sources.

B Social.fm was once known
as Mercora, and allows users
to stream music from other
members’ hard drives to com-
puters and mobile phones. The
site pays statutory licenses to
SoundExchange for noninter-
active webcasting and fees for
performance rights to per-
formance rights organizations,
but it is unclear what, if any,
deals they have with labels.
There were reports in Febru-
ary 2007 of deals with anum-
ber of prominent indies like
Sugar Hill, Definitive Jux, Yep
Roc and Record Collection, as
well as a project with Web site
Popmatters. The Popmatters
link has not been updated
since 2007 and an e-mail in-
quiring about the status of the
deals was not returned at press
time. Major-label sources say
that they have complained in
the past and are still consider-
ing legal action. e
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>>>LATV
EXPANDS REACH
Bilingual
entertainment channel
LATV has struck a deal
with Tribune
Broadcasting to
distribute the Latin
youth-focused channel
in New York, Chicago
and Dallas. LATV says
the deal, which will
distribute the network
to New York’s WPIX,
Chicago’s WGN and
Dallas’ KDAF, will add
9 million households
to its viewer base.
LATV puts its total
household figure at 32
million, with 8.2
million of those
Hispanic.

>>>COUNTRY
STARS JOIN
CHARITY RIDE
Little Big Town, Craig
Morgan, James Otto
and Lady Antebellum
are among the 25
country acts that will
join hosts Eddie
Montgomery and Troy
Gentry for the Academy
of Country Music’s fifth
annual Charity
Motorcycle Ride May 17
in Las Vegas. The event
culminates in a live
concert that is free and
open to the public.

>>>EMUSIC
LAUNCHES IN
CANADA

Online retailer eMusic
has launched a
Canadian site that
features content from
33,000 indie labels
and audiobook
publishers. The site
offers tracks in digital
rights management-
free MP3 format and
includes such
Canadian acts as
Arcade Fire, Feist,
Destroyer, Sarah
MclLachlan and Tegan &
Sara. The basic service
for 30 downloads per
month costs $11.99
Canadian ($11.88); an
audiobook download
is priced at $11.99.

Compiled by Chris M.
Walsh. Reporting by
Ayala Ben-Yehuda,
Leila Cobo, Gary Graff,
Kamau High, Robert
Thompson, Ken Tucker
and Chris M. Walsh.

For 24/7 news and
b- analysis on your
.DIZ mobile device, go to:
mobile.billboard.biz.
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AUCTIONACTION

Entertainment One Vies For Death Row Assets

Entertainment One, parent of Koch En-
tertainment, has filed a motion to be-
come thestalking-horse bidder in Death
Row Records’ Chapler 11 auction of as-
sets fromn the label and estate of Marion
“Suge” Knight Jr. related to recorded
music and music publishing.

As the lead bidder, Koch, which has
distributed Death Row since 2001, bid
$23 million, setting the bottom price for
which the assets will be sold. The mo-
tion was filed April 24 with the U.S.
Bankruptcy Courtin Los Angeles by the
Chapter 11 trustee for the estate of Death
Row Records.

Earlier this year, Warner Music Group
was named as the stalking-horse bidder,
with a $25 million bid to buy the assets.
But it withdrew, thus, the new motion
naming Koch.

All other bids for the assets must be
in by June 10 and need to include such
documentation as a signed assel pur-
chasingagreement and a 5% depositon
the bid. The court and the Death Row
estate trustee will determine which bids
are qualified by June 17. Ifthere is more
than one qualified bid, the auction will
take place June 24, although bidders
must top the Koch bid by $1 million in

The auction includes recorded-music
assets, such as masters and video and
merchandising rights; the music pub-
lishing business; and all copyrights, in-
ventory and digital recording rights. It
also contains 10,000 tracks and a cata-
log of about 30 albums by such artists
as Dr. Dre, Snoop Dogg and 2Pac.

The buyer will assume certain lia-
bilities related to use of the assets after
the closing and all assigned contracts
incurred after as-
suming owner-
ship. But the
buyer won't as-
summe any royalty
payments or
other amounts

due to any obli-

Though4sséts aréldisputed, Suge
gHatight’s Death Rpwicatalog is
ed to include rights to

gee prior to the closing.

The assets don’t include debtor’s
cash; distribution agreements with
Koch, Eagle Rock and Ron Winter;
or equipment, supplies and furni-
ture. Certain assets are disputed,
and there will be additional hear-
ings on those assets as part of the
bankruptcy proceeding.

Twenty-six potential bidders
have signed nondisclosure agree-
ments to look at the assets, and a
due diligence room was set up in
May 2007 at the law offices of Kay Sc-
holer, counsel for the Death Row
Records trustee. The process to deter-
mine the stalking-horse bid began in
July 2007.

The trustees and creditor committee
determined that a sale of the assets would
achieve the best recovery for creditors,
given that there are significant gaps in
the debtor’s financial and business
records, especially for the time period
immediately preceding the petition date.

Moreover, beginning in 2000, a sig-
nificant portion of Death Row’s asset
base was moved to third-party entities
and “may have been part ofa schemeto
avoid creditor obligations, including ob-
ligations to taxing authorities,” accord-

order to pay off certain fees, including
a breakup fee of $500,000 to Koch.

BY SUSAN BUTLER

MillionsFromT

ASCAP Wins Gross-Revenue Rates

hile it only takes seconds for music to

stream from computer server to lis-

tener through a digital service, it’s

taken several years for a federal court to

settle a license fee dispute between

ASCAP and three digital services—AOL, RealNet-

works and Yahoo. But now, a federal judge has set

up an unprecedented formula for determining how

much the digital services must pay to perform (i.e.,

stream) the music of ASCAP members through 2009.

And it all starts from the top: the gross revenue the
services generate each year.

District Court Judge William Conner, who resolves
ASCAP license fee disputes under a 67-year-old De-
partment of Justice antitrust consent decree, adopted
ASCAP’s proposed top-down calculation of royal-
ties, even though he did not believe ASCAP’s pro-
posed fees were reasonable. This means that the cal-
culation begins with the U.S. gross revenue of those
business units of each service that performs music,
which is reduced to reflect the amount of music
streamed. This “music-use-adjusted revenue” is then
multiplied by the fee of 2.5%.

Although most of the revenue and percentage fig-
ures were redacted from the 153-page order made
public April 30, the judge did note that for 2006, AOL
owes about $5.95 million and Yahoo owes about
$6.76 million to ASCAP. No figures were listed for Re-
alNetworks, but the judge wrote that the service had
10 |
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DOGG (left), DR. DRE
and 2PAC (inset).

ing to court documents.

. KNIGHT

not provided music-usage data to ASCAP for the last
two years even though requested to do so.

The fees will cover AOL for 2005-09, RealNet-
works for 2004-09 and Yahoo for July 2002-09.
ASCAP CEO John LoFrumento figures that if each
service owes at least the 2006 amounts for each of
those years, ASCAP could be collecting more than
$70 million—and perhaps up to $100 million.

“This was a godsend because, in the United
States, the performance right payments by Inter-
net users was dismal,” LoFrumento says. “This at
least gives fair value to songwriters, composers
and publishers.”

The three services requested blanket licenses,
which ASCAP must grant per its consent decree. The
licenses permit the services to perform any song of
any ASCAP member as often as they wish and
through any type of service.

The services stream music in myriad ways. Users
can listen to Internet radio programs, click on songs
they want to hear on demand, listen to music as they
browse a site, watch music videos or TV programs
that include music, hear commercials with music, lis-
ten toringtones, etc.

The services generate revenue from subscriptions
and through many types of advertiser deals. Had the
services requested a per-segment license, they would
have to negotiate uses and rates for each type of
service they offer.

www.americanradiohistorv.com
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The music-use-adjusted revenue is determined
by first calculating the net revenue (gross rev-
enue less customary deductions for advertising
sales commissions and traffic acquisition costs).
Then, the net revenue is reduced by using a
“music-use-adjustment factor” (a fraction) to
represent the portion of revenue attributable to
the value of music on the site. The numerator of
the fraction is the total number of hours music is
streamed to users (as currently measured by each
service), and the denominator is the total num-
ber of hours that visitors are using the Web site (as
estimated by comScore).

Digital services objected to using comScore esti-
mates, but the judge noted that the services do not
maintain this information on a regutar basis and use
comScore data for their internal business purposes.
Under the order, the services may use their own total
visitor hours data if, in another proceeding before
the court, the services can establish this information
with their own data.

The services proposed 2.5% of revenue calculated
from the “bottom up,” i.e., revenue directly attribut-
able to certain types of music use. The judge wrote
that this approach is too complex, difficult to verify
and subject to potential manipulation.

Now, ASCAP and the services must cooperate to
compute the royalties so the judge can prepare his
final court order. oee
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NOVEMBER 13-14, 2008 . SOFITEL LOS ANGELES
Join over 500 of today’s top composers, directors, record label, advertising, gaming,
studio, network and publishing executives as well as the best music supervisors in
the business, to discuss the evolving role of music in film and television.

PAST MUSIC SUPERVISOR PARTICIPANTS INCLUDE:

Jason Alexander, Music Supervisor, Hit the Ground Running Matt Kierscht, Music Supervisor, Quiet on the Set, Inc. s
Simone Benyacar, Head of Music Department, The Ant Farm Evyan Klean, Music Supervisor, Neophonic

John Bissell, Music Supervisor, Mothlight Music Kier Lehman, Music Supervisor, Hit the Ground Running

PJ Bloom, Music Supervisor, Neophonic Jonathan McHugh, Music Supervisor, SongStew Entertainment
Gary Calamar, Music Supervisor, GO Music Services Julia Michels, Music Supervisor, Format

Rudy Chung, Music Supervisor, Hit the Ground Running Howard Paar, Music Supervisor, EMoto Music

Maureen Crowe, Music Supervisor, GTM Alexandra Patsavas, Owner, Music Supervisor, Chop Shop Music
Omar Herrera, Music Supervisor, Zoo Street Music Frankie Pine, Music Supervisor, Whirly Girl Music

Jon Ernst, Music Supervisor, MTV's "Laguna Beach" & "The Hills" Rebecca Rienks, Senior Creative Director, Creative Control

Arlene Fishbach, President, Arlene Fishbach Enterprises David Ries, Music Supervisor, Discovery

Thomas Golubic, Music Supervisor, Super Music Vision Alicen Schneider, VP, Music Supervision, NBC Universal TV Music
Richard Glasser, Executive In Charge of Music, Music Publishing / Tony Scudellari, VP, TV Music, Sony Pictures Entertainment
Supervision, Yari Film Group Drew Sherrod, Music Supervisor, Ignition Creative

Joel C. High, President, Creative Control Entertainment Bo Sibley, Music Supervisor, Urbaniti Productions

John Houlihan, President & Music Supervisor, Houlinan Film Music ~ Dawn Soler, Music Supervisor, Working Music

Lynnette Jenkins, Music Supervisor, Urbaniti Productions Matthew Tolhurst, Music Supervisor, BLT &Associates

Barbara Jordan, President, Heavy Hitters Music Tom Wolfe, Music Supervisor

Dan Korobkin, Owner, Downright Music, LLC Alison Wright Clark, Music Supervisor

Don’t miss in-depth panel sessions on hot industry topics, live artist performances, /.
roundtable discussions, networking cocktail receptions, and much more. T O

REGISTER BY AUGUST 14! EARLY BIRD RATE §349 WV BILLBOARDEVENTS CO!

Registration: 646.654.4643 | Sponsorships: 646.654.4718
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SLUGGINGITOUT

Apple, Wal-Mart Flip-Flop At The Peak Of Our Top 20 Retailers

List, While Finances Raise Questions For Others

As the industry heads into the
NARM convention, the U.S.
music account base appears
healthy enough that no one is
missing product payments
despite the precipitous two-
year decline in CD sales. But
questions remain.

Label and distribution exec-
utives see troubling changes on
the horizon for at least half of
the top 10 largest music ac-
counts (see rankings, below).

For one, the fate of Handle-
man—one of two rackjobbers
that supply Wal-Mart with music
—remains up in the air short
term until its loan issues are re-
solved. It is working against a
May 31 deadline to produce a
budget and cash-flow projec-
tions for the next year in order
to make its lender, Silver Point
Finance, feel comfortable
enough to put in place a tradi-
tional revolving credit facility for
at least the next year.

Butevenif Handleman lands
arevolving credit facility thatal-
lows the Troy, Mich.-based com-
pany some flexibility, most label
executives believe it eventually
will be sold or merged into an-
other wholesaler, something
that Handleman CEO Al Koch
admits is a possibility.

Also, two other top 10 ac-
counts offer uncertain futures
because they are up for sale. Last
month, Borders, which has been
trying to enacta turnaround for
two years, put itself up for sale.
Likewise, Circuit City is on the
block. The company declines to
comment on press reports that
it has hired Goldman Sachs to
shop it; meanwhile, Blockbuster
Video made an unsolicited mid-
April bid of $6-$8 per share, in
a deal that would value the con-
sumer electronics chain at $1
billion-$1.35 billion.

Finally, Trans World Enter-
tainment and Alliance Enter-
tainment Corp. have or will have
debt issues that could worry sup-
pliers. AEC is performing ad-
mirably: Sales are up 4.8% to
$1.02 billion in a down market,
and it even managed to gener-
ate $52 million in earnings be-
fore interest, taxes, depreciation
and amortization (EBITDA) for
the year ended Jan. 31. But its
parent company, Source Inter-
link, is laden with debt fromn buy-
ing the Primedia magazine
publishing company in August.
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Last year, Source Interlink
generated $128 million in
EBITDA, and this year with a
full 12 months of magazine
ownership under its belt, the
company estimates that it will
reach $180 million-$200 mil-
lion. But Billboard estimates it
will have about $110 million in
interest payments this year,
which means that even if AEC
hits its EBITDA goal, the parent
company will still be below the
2-to-1 EBITDA-to-interest pay-
ment ratio that make institu-
tional investors feel comfortable.
At the end of the day, AEC’s
credit with suppliers could be
hurt by its parent’s debt load.

As for Trans World, founder/
chairman Bob Higgins, with the
aid of institutional investor
Riley Investment Management,
is trying to do a leveraged buy-
out to take the company private.
The two, which own 57% of out-
standing shares, have otfered
to pay $5 per share for the re-
mainder, which comes out to
$75 million.

Sources with experience
doing such deals say this one will
likely be financed by raising debt,
collateralized by the chain’s in-

PULLING RANK

ventory. While Trans World’s bal-
ance sheet will be able to sustain
the debt load, music manufac-
turers would like to see the com-
pany’s turnaround efforts stop
the red ink and begin to produce
a profitable company. Last year,
Trans World lost $99.4 million
on sales of $1.27 billion for the
12-month period ended Feb. 2.

Amid these worries, retail
brick-and-mortar accounts—
whether stable or not—continue
to draw down music SKUs to
make room for other product
lines, although the decline in
music space is not occurring as
fast as most executives feared.
Many executives worried that
Best Buy and Target would re-
duce their music space, but ven-
dor sources have heard from
both chains, saying they have no
plans to do so at this time. Wal-
Mart is in the midst of cutting
music by as much as 20% in
stores where the productlineis
weak, with some degree of cuts
inall stores. Whenall is said and
done, music inventory overall
in Wal-Mart will be reduced by
8%, according to major-label dis-
tribution executives.

Circuit City has reduced its

music space since it switched
from buying direct to being sup-
plied by AEC, label executives
say. But the largest reduction in
music has happened at Borders.
Borders’ music SKUs have
steadily declined, from 50,000
titles in 2000 to 29,000 by 2003,
to 14,000 in 2006 to 11,500 in
February of this year, according
to its 10-K reports.

With shelf space being de-
pleted in the physical world—
either through store closures or
the downsizing of music depart-
ments—Universal Music
Group Distribution president/
CEQ Jim Urie says he is con-
cerned about some of the tradi-
tional retailers’ hesitance to get
into digital. “There are so many
easy ways to slide into digital,”

These account market shares are Billboard estimates based on interviews with key distribution
executives in the major and independent sectors, representing close to 90% of the total market. The
share for each retailer was then weighted by the supplier’s own market share. Because many
independent labels work directly with digital retailers, a sampling of indie-label executives
provided digital account market-share data. Market share for 2008 represents the first quarter,

while last year’s data is for the full 12-month period. —EC
2008 2008 2007 2007
RANK  ACCOUNT MARKET SHARE RANK MARKET SHARE MERCHANDISER TYPE
1 iTunes 17.83% 2 12.7% Digital download store
2 Wal-Mart* 15.14% 1 16.7% Discount department store
3 Best Buy 13.14% 3 12.01% Consumer electronics store
4 Target 10.22% 4 8.94% Discount department store
5 Alliance Entertainment Corp.  9.72% 5 8.07%  Aone-stop/Internet fulfillment/rackjobber of Kmart and Circuit City
6 Amazon 4.57% B 3.64% Online retailer of (Ds and, beginning last September, digital downloads
7 Borders 4.52% g 3.2% Multimedia store
B Trans World 3.20% 7 4.16% Musicspecialty store
k| Verizon 2.0% 10 1.7% Wireless cartier that sells ringtones and songs
10  Handieman 1.39% B 7.05%  Thisequalsthe 30% of its 4.64% market share not sold to Wal-Mart
1 Baker & Taylor 1.18% T 1.53% Aone-stop with an Internet fulfillment business
12  SuperD 0.95% 13 0.78% Aone-stop with an Internet fulfillment business
13 Sprint 0.93% 15 0.66% Wireless carrier that sells ringtones and songs
14 Hastings Entertainment 1.869% 12 1.05% Amultimedia store
15  Virgin 0.868% 14 0.72% Amultimedia store
16 Rhapsody 0.70% 18 2.564% Adigital subscription service
17 AT&T 0.66% 17 2.561% Wireless carrier that sells ringtones and songs
18  Costco 0.599% HNA* R F A retail membership club
19 Napster 0598% MNA 0.24% Adigital subscription service
20 T-Mobile 0.58% MA A Awireless carrier that sells ringtones
20 eMusic 0.58% MA MA Asubscription service

“Wal-Mart 15 racked by two rackjobbers Handleman and Anderson Merchandisers Handleman's total market share is 4 64%. Wal-Mart
represents 70% of Handleman's business. or 3 2 percentage points counted In the retail chain's 1514% first-quarter share Anderson's 119%
market share 1s sold entirely through Wal-Mart “*Not available
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Urie says. “Now, with most la-
bels supplying music in MP3,
itallows for interoperability, so
I wish more traditional retail-

ers would move into digital.”

Digital merchants aren’t shy
to stake out their turf in the
U.S. market. So far this year.
eight of the top 20 accounts are
digital and/or mobile, Billboard
estimates, led by iTunes, which
has nearly an 18% market
share, based on purchases
from labels.

But that's because most brick-
and-mortar market shares are
generally smaller at this time of
the year due to large first-quar-
ter returns to vendors of prod-
uct bought too optimistically
during the holiday selling sea-
son. Last year at this time,
iTunes was the No. 1 account
too, but by the end of the year,
Wal-Mart ranked No. 1 with a
16.7% share (of its two racks,
Anderson Merchandisers had
an 11.74% share, all from sales
to Wal-Mart; and Handleman,
which derives 70% of its 7.05%
U.S. market share—which
equals 4.94%—from sales to
Wal-Mart), followed by No. 2
iTunes at 12.7% and No. 3 Best
Buy with 12%. For first-quarter
2008, Billboard estimates Wal-
Mart to have a 15.1% share,
ranking second. Best Buy’s
13.1% ranksitas No. 3.

It's unclear if Wal-Mart will
beable to reclaim the No. 1 spot
from Apple by the end of this
year, due to a combination of fac-
tors: iTunes’ dominance is ex-
pected to grow as digital sales
further eat into physical sales;
the discount department stores’
reduction in store space for
music and Handleman’s mar-
ket share lagging last year due
to returns and credit issues.

Amazon’s marketshare is up
to 4.7% this year from the 3.6%
it had last year. So far, its digital
download store may be still
growing, but ithasyet to gener-

ate anything in the way of sig-
nificant sales: Its downloads rep-
resent less than 1% of the total
music market.

On the other hand, the
growth to 4.7% market share
this year based on label net pur-
chases doesn’taccurately reflect
Amazon's strength in the over-
all marketplace. Amazon also
buys product from wholesalers,
and those purchases don’t ap-
pear in its market share. And
the sales of the Amazon market-
place, which the merchant says
accounts for one-third of all its
physical sales, also aren’t re-
flected inits market share. Given
those two factors, Billboard
loosely estimates Amazon's
market share at 7% currently.

Behind iTunes, thereis a con-
siderable drop in the overall
market rankings before the next
digital merchant, Verizon. With
a 2% market share, Verizon has
the largest music market share
of all mobile carriers. Last year,
its market share was 1.7%, a
total that reflects all mobile
products, including ringtones
and ringbacks.

Other digital players now in
the top 20 include Sprint, with
20.93% market share thathasa
slightedge on the No. 14-ranked
Hastings Entertainment, with
0.87%:; Rhapsody/RealNet-
works, 0.7%; AT&T/Cingular,
0.66%; Napster, 0.6%; and T-Mo-
bile and eMusic, both at 0.58%.

The market shares in the
chart reveal another challenge
—and potential opportunity—
for the majors. Only 11 ac-
counts this year have more than
a 1% market share. “This is the
big issue of the day,” one sen-
ior distribution executive says.
“We don’t have enough [ac-
count] breadth in the market.
So we are just hoping to hold
the fort with the traditional ac-
counts and are searching every-
where to find and bolster
nontraditional accounts.” -«

ILLUSTRATION BY JOHN UELAND
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Yahoo Music is the second-
biggest online music des-
tination with 20.8 million
monthly visitors, trailing
only AOL Music, which has
21.9 million.

That’s a 6% drop in traf-
fic for the same month a
year ago (1% for AOL) but
since then there have
been some big changes at
Yahoo Music. First, the
company shuttered its
music subscription serv-
ice and outsourced it to

GILFORD

competitor Rhapsody. Soon after, Yahoo Music GM lan Rogers
left the company to lead a startup digital music service.
Michael Spiegelman is now at the music helm, but a recent
reorganization puts the service under the guidance of VP/GM
of entertainment Karin Gilford, who hinted at big changes in
Yahoo Music’s future. They include the free streaming of full-
length songs supported by ads, the possible outsourcing of
other music services and an emphasis on blogging and cross-

format social networking.

With Rhapsody now
managing the premium
music tier, what is the focus
for the rest of Yahoo Music
going forward?

We're going back to the siuff
we know we can do best and

fits into Yahoo's wheelhouse.
I don’t think taking money
from consumers for media
premium services is really
Yahoo's strong point, espe-
cially when there’s very low
margins to be had. My focus

QUESTIONS

with KARIN GILFORD

by ANTONY BRUNO

in the short term is to clean
thatup and look at other areas
where perhaps we can forge
partners with people who do
those things best. And then go
back to some of our program-
ming and packaging roots and
make sure we stay relevant
with the record labels in a
mass-market way.

Is ad-supported free
music the future of online
music?

There definitely needs to be an
ad-supported model the labels
need to invest in, as well as con-
linue to collect money directly
the consumer. Our
strength is our audience and
our brand, but we’ll let the
iTuneses and the Rhapsodys of
the world fulfill that premium

from

music service.

The margins are getting
tight on some other music
services as well, particularly

Internet radio. Any plans to
outsource other music
elements?

Just like any other business
in the Yahoo portfolio, we
constantly have to look at
how the products we have in
the marketplace fit into the
overall business objectives of
the company. We're going to
keep looking for partner-
ships and evaluating the
marketplace. You have to
constantly look out on the
horizon to see who is win-
ning the investments they’re
making, and do a gut check
by asking, “Can we really
compete in this, or am | bet-
ter off partnering?”

So what new areas of
service and functionality do
you see as growth oppor-
tunities?

The music blog space is really
interesting. They’re a great way
for people Lo discover music.

want to move those up to get
the attention of the more main-
stream consumer. [t’s always
exciting for us in the music in-
dustry to have a place to talk
about bands that ave playing
the Troubadour, but how do
you use blogs to get people
who live in the middle of the
country as a tool to get them
exposed to either what's going
on with their favorite artists or
help them discover others?

Many others are trying to
do that, such as MySpace,
Buzznet and now AOL with
the acquisition of Bebo. Are
youplanningto offerfull-song
free streamingliketheydo?
We already have the building
blocks in place to execute
against that strategy and you'll
see the first steps on that path
in a few weeks.

How will having all
entertainment properties

under one division going to
affect how Yahoo handles
entertainment?

It’s the first time in the his-
tory of the company the entire
entertainment portfolio has
been under one leader. Music
is a tremendous anchor and
the most mature media cate-
gory on the Internet. So there
are so many lessons to be
learned there for all the other
properties—like movies, TV
and up-and-comers like OMG
[Yahoo's gossip site].

It liberates you to be willing
to let go of some old-fashioned
notions, such as doing every-
thing in-house. We're taking
a lighter-touch approach to
programming and packaging
content. We're doing 4 much
better job of cross-promoting
across formats. When we start
flowing users between these
properties in a meaningful
way, we're going to really up
the game. oo

Award-winning
Artists

- ¥

\ Sought-after
} Producers

Engineers

Top Cutting-edge

Recording

Studios

o~

Diverse tower
Genres

Costs

the music capital of the South. Contact the Georgia Film, Music & Digital Entertainment Office today

Production

Great
Rehearsal
Studios

From the funky beats of Jermaine Dupri. To the uplifting sounds of Casting Crowns. To the driving rhythms of Bruce Springsteen.
Artists and producers are finding that Georgia has an environment that inspires. No other place offers such a unigque mix of talented
people, varied sounds, world-class infrastructure, and extraordinary history. So make it fresh. Make it original. Make it in Georgia,

Visit georgia.org/music or call 404.962.4052

Let’s play.

Georgia’
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PODDINGALON

Podcast Growth Creating Viable Marketing Route For Artists

In the early part of the decade, Boston-based
independent musician Munk spent several
years trying to promote tracks from his two al-
bums through traditional PR and college radio.
In 2004, he sold scarcely 100 single downloads,
according to a CD Baby digital sales report.
That number reached 2,500 in 2005, and by the
end of 2007, after not releasing an album since
2003, his paid downloads totaled more than
12,000. Munk has now also found success with
publishing deals, and he is unequivocal about
how he gained exposure: "I know that it was
all driven by podcast plays,” he says.

Indeed, while the media attention devoted
to podcasts in 2005 and 2006 may have waned,
Munk is one of many musicians and compa-
nies finding that the opportunities around them
are steadily growing.

When iTunes launched its platform for free
podcast distribution in June 2005, the direc-
tory included 3,000 audio programs, most in-
dependently produced. Today, there are
125,000 podcasts available on iTunes, 35,000
of them video, with increasing numbers com-
ing from major media companies. Consump-
tion is keeping pace—about six million
Americans listened to podcasts in 2005, and a

February eMarketer report estimates that the
total U.S. podcast audience reached 18.5 mil-
lion in1 2007. That same report predicts an in-
crease to 65 million by 2012.

And with so many potential customers, ad-
vertisers and sponsors are flocking to the for-
mat—revenue for ad-supported podcasts more
than doubled from an estimated $80 million
in 2006 to $165 million in 2007, and eMarketer
projects growth to $435 million by 2012.

A major player in the monetization of pod-
casts is online media network Mevio (formerly
Podshow), founded by Ron Bloom and former
MTV V] Adam Curry, sometimes known as the
“Podfather” for his role in developing and pro-
moting the format. Mevio markets and brokers
advertising for thousands of podcasts, and since
March 2007 has seen a 781% growth in unique
visitors, reaching more than 5 million in March
2008, according to ComScore MediaMetrix.
Curry says that because podcasts are episodic
and available to subscribers on demand, they
earna level of audience engagement and loyalty
thal makes the medium increasingly valuable
to advertisers looking for reliable properties.

“Brand advertisers want to move online, but
aren’t interested in showing up on a video of

someone shoot-
ing a firecracker
out of his butt,”
Curry says. “But we can say, 'OK, Dove, you
want to have 50 million views of women’s pro-
gramming? Here are the five shows and 15

.

episodes your commercial will be featured on.’
And we can guarantee the views because we’ll
spend money to market it.” Mevio’s biggest
growth is in video podcasts, reflecting advances
in production and portable player technology.

VoloMedia is another advertising and media
services company that has grown in the past
year because of its focus on episodic, down-
loadable media. Thanks to proprietary technol-
ogy that tracks user information and stitches
ads to podcasts, “we cun follow an adverltising
campaign all the way through the iPod and
bring back the measurement that makes a vi-
able business proposition for advertisers,” Volo-
Media CEQ Brian Steel says. “Last year we spent
a lot of time in evangelism mode, where peo-
ple were saying, ‘I’m hearing about this growth
but I don’t get it.” This year we're in the order-
taking mode.”

One such well-matched order was with
Timex, which launched a campaign for its iCon-

trol sports watch (which wirelessly controls an
iPod). Ads were integrated with Podrunner, a
weekly podcast of fixed-BPM dance music
mixes for workouts.

“We're just at the tip of the iceberg,” says
Steel, who predicts the biggest growth in mon-
etization will be among major media compa-
nies that are repurposing episodic content for
podcasts. “These companies are going to start
looking at their archives and realize, ‘Wow,
we're sitting on a gold mine here.” ”

SAFETY FIRST

For artists and labels, the promotional value of
reaching podcasting’s growing, dis-
covery-hungry audience has now
started to outweigh concerns about
giving away music for a download-
able format.

With approximately 130,000 tracks
from 25,000 artists and labels, Mevio's
Podsafe Music Network is the largest
source of pre-cleared music for pod-
casters, which counts Munk as an
early guinea pig. Because most pod-
casts are consumed after download,
the performing rights organizations
charge much higher royalties for
music played on podcasts than for tra-
ditional broadcasting; this is prohib-
itive for most podcasters, so PMN
gives copyright owners a way to license their
music for all registered podcasts at once.

Curry says that before he co-founded PMN
in 2005, early podcasters stayed away from play-
ing music on their shows, many of which were
technology focused. “We all agreed that the last
thing we needed while we were messing around
was for the RIAA or anyone to start calling us
pirates,” he says. But after years in broadcast-
ing, he knew that the promotional value to
artists could be huge.

“We view it as an artist development tool,”
says Jason Spiewak, president of Rock Ridge
Marketing, which uses PMN to promote tracks
from acts including Collective Soul and
Buckcherry. “It’'s directed file-sharing, it’s a cal-
culated risk. Research has proven that giving
away music doesn’t inhibit sales, if anything
it's the opposite.”

Spiewak adds that indie labels were initially
more open to releasing promo tracks, but ma-
jors are coming around. “We used to work with
major label people on the DL, but the work is
becoming less subversive,” he says. .ee

MAKE IT WORK Five Smart Approaches To Marketing With Podcasts

MAKE FRIENDS

After John Taglieri posted his first
songsto the Podsafe Music Network,
he spent several days e-mailing pod-
casters to get a few spins. “l did that
in the beginning, and now | get
addedtomore and more shows that
I’'ve never contacted,” he says. If you
find a good match, offer an exclu-
sive, as the Gin Blossoms did with
podcast Pacific Coast Hellway.

LEVERAGE YOUR HISTORY
For the 40th anniversary of the
Monterey International Pop Festi-
val in 2007, Razor & Tie and Star-
bucks Entertainment teased the
festival and a compilation album
by releasing licensed tracks from
the Who, Buffalo Springfield, Jef-
ferson Airplane and Otis Redding
to podcasters.

PIMP YOUR RIDE

inadditionto producing his own se-
ries of regular podcasts, '80s icon
Howard Jones released four tracks,
including a live interview, to the Pod-
safe Music Network to promote the
U.K. Hitmakers tour in 2006 and his
world tourin 2007. Podcasters were
free to play the tracks with the re-
quest that they direct listeners to
tour information online.

TAKE CONTROL

For They Might Be Giants’ “Here Come
the 123s,"” Disney Sound launched a
weekly family video podcast contain-
ing footage from the DVD and prior
album “Here Comethe ABCs,” hosted
by sock puppets of the two band
members. The idea was to create mar-
keting that is also quality content,
which parents could, for example,
hand to kids in the back seat of the car.

FIGHT THE POWER

On March 22, 2007, a group of
podcasters ‘held Bum Rush the
Charts, an effort to see how far
they could “move the needle” for
an uhsigned artist up the iTunes
charts by rallying their listeners to
purchase Black Lab’s “Mine Again”
on the same day. (It reached No.
11in the United States on iTunes’
rock chart.) —EN
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- Flash top-line breaking media-news alerts

- Streaming video reports on Mediaweek TV

- Podcasts and Webcasts on hottest media topics

- Expanded dedicated news channels for each major medium

Em ||

 Direct link to SRDS data and charts

- Exclusive Nielsen data

« In-depth demo/media profiles of top U.S. markets

=

All from one source.

TALK ABOUT A
SMASH HIT

The new mediaweek.com.
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Shooting For Sales

‘Grand Theft Auto IV’ Simplifies Song Purchasing For Gamers

The emerging effort to use
videogames as a channel for
selling music is entering its

It’s not all carjacking. ‘Grand
Theft Auto IV’ gives users the
ability to buy in-game music.

next phase with the recent re-
lease of “Grand Theft Auto IV.”

Phase [ has proved a
phenomenal success, with
“Rock Band” and “Guitar
Hero L1117 selling millions of
songs through their respec-
tive platforms. But it’s been
a limited victory.

Both are music-based
rhythm games that use mas-
ter recordings and cover songs
to let gamers “play” along to
the tunes using special con-
trollers shaped like musical
instruments. Purchased songs
can only be used as elements
of the game itself. They can’t
be transferred to an MP3
player or stored in users’ dig-
ital music libraries.

But “GTA IV” includes a
feature that lets players tag any
song in the soundtrack in
order to receive more infor-
mation about the title and
artist, as well as store tagged
tracks in a custom playlist on
the Amazon digital music
store for later purchase.

“GTA IV” is not a rhythm
game. |t's a story-driven inter-
active “film” with plenty of
side missions that add up to
100 hours of gameplay and
features a soundtrack of more
than 200 songs—the largest
in videogame history.

It's been well-established
how TV shows, ads and video-
games are growing areas of
music discovery and promo-
tion. But until “GTAIV,” there’s
been no counstruct that allows
for the immediate identifica-
tion and purchase of those
songs from videogames. “GTA
1V” has added that “buy” but-

BUILT TO LAST

For the butterfingers among us who have
broken countless mobile phones, iPods and
other expensive gadgets by carelessly let-

ton, and labels are psyched.

“It’s a very big deal for us,”
says Cynthia Sexton, senior
VP of marketing and licens-
ing for EMI Music North
America. “We're continually
looking for new ways to sell
our music. There are millions
of people buying ‘Grand Theft
Auto’ and we hope they will
enjoy the music and in turn
buy those tracks.”

With this in mind, the
music industry could have no
better ally than Rockstar. The
outfit is one of the few game
developers that actually cre-
ates and licenses ils own
soundtracks—a task often left
to the game publisher—and
the company approaches it
with an almost music geek-
like obsession.

Consider the back story on
how the 1979 cult classic
“Walk the Night” by the Skatr
Bros. came to appear on the
soundtrack. Skatt Bros.
member Sean Delaney—also
known as the
“fifth member
of Kiss” for his
writing and pro-

ting them careen into the hard concrete, there
is an almost shatterproof solution available.

The Construction Radio and iPod dock is built to
withstand “Cloverfield”-like destruction. Weighing
in at 10 pounds, this rugged bad boy also features
an AM/FM radio, SD card slot, USB jack that can
charge connected items, two power outlets and,
you know, a spotlight (in case you want to change

tracks in the dark).

It"ll set you back $130 and is available at SkyMall

and other outlets.
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duction work with the rock
icons—died in 2003, leaving
his publishing share to a
brother, a sister and a nephew
living somewhere in Utah.
They proved so hard to find
that Rockstar went through
the trouble of hiring a private
investigator who flew to
Orum, Utah, to locate them.

“It was just one of those
songs we just couldn’t let go
of,” Rockstar music supervisor
Ivan Pavlovich says. “It fit the
game perfectly, so we were ob-
viously determined to track
them down.’

Itis this resolve to create the
best entertainment experience
for its fans, regardless of the
circumstances—including post-
poning the game’s release by
almost six months due to
quality concerns, weathering
persistent criticism from politi-
cians over the game’s violent
content and fighting a hostile
takeover bid for parent com-
pany Take-Two Interactive from

Electronic Arts—that
has earned Rockstar
and the “GTA” fran-
chise a rabidly loyal
following within the
gaming community. As
a result, the company
may be the ultimate
tastemaker for the
hardcore gamer set.

“The ‘GTA’ developers have
gotten a really good reputation
for having really good taste be-
cause of the choices they've
made,” GameSpot editor Ri-
cardo Torres says. “They’re re-
ally focused on the quality of
the experience for the player
... [so] there’s a lot of antici-
pation to see what they've
deemed as cool enough to in-
clude in the new ‘GTA."”

The soundtrack is domi-
nated by the kind of obscure
tracks only the hippest DJs
know to spin, much of which
inay find new sales life as a re-
sult of Rockstar’s partnership
with Amazon. According to
Pavlovich, the Amazon music
service didn’t even have 40%
of the soundtrack in its inven-
tory when the deal was made.
Rockstar gathered them from
its many licensees so the store
could be fully stocked by
launch. This separates “GTA
IV” from other videogame
franchises like the “Madden”
football series or “Guitar
Hero” and “Rock Band.” These
are more casual games gener-
ally featuring mainstream hits
with the occasional emerging
act thrown in.

“That’s fine for the masses,”
Torres says. “But when you're
dealing with a finicky crowd
like gamers, it has to be really
cool and really different.”

How that translates to sales
will take time lo determine. It
will be months before any
meaningful data is collected
on the Rockstar/Amazon part-
nership, and it would be un-
fair to compare music sales
from “GTA 1V” with that of
“Rock Band” or “Guitar Hero”
because the latter two release
new music almost weekly,
making them a much more ef-
fective marketing platform.

But if successful technically
and financially, itwill beonly a
matter of time before other
games—perhaps even “Guitar
Hero” and “Rock Band”—in-
clude a similar digital music
service link. o

. For 24/7 digital news
blz and analysis, see
L billboard.biz/digital.
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HAVE IT YOUR WAY
Not all game developers
focus so closely on their
soundtrack as “Grand
Theft Auto” maker Rock-
star Games. For instance,
Criterion Games will allow
players of its upcoming
“Burnout Paradise” racing
game to build custom
soundtracks from their
own private music libraries
on the PlayStation 3. While
today’s new-generation
consoles let users import
their own music from the
console menu, few incor-
porate the feature into the
game’s internal setup
menu. “Burnout Paradise”
will do exactly this, adding
the custom soundtrack
controls directly into the
menu accessible from the
pause screen, meaning
users won’t have to exit
the game.

LOCK IT UP

Despite facing a copyright
infringement lawsuit from
EMI Music Group, MP3Tunes
is showing no signs of slow-
ing down efforts to incorpo-
rate its online digital music
locker with a wide variety of
music devices. The latest

to announce supportis the
Reciva-powered line of in-
ternet radios. These in-
clude the Tangent Quat-
tro, Revo Pico WiFi, OXX
Digital Classic 600 and
the Grace Wireless Inter-
net Radio. Support will ex-
pand to more than 40
other products across the
United Kingdom and Eu-
rope in the next two
months. The addition of
the locker access allows
users to stream their en-
tire digital music collec-
tion through the sup-
ported devices.

START THEM UP

HD digital music service
MusicGiants has teamed
with Qsonix to deliver a
large selection of new and
catalog music from the
Rolling Stones to Qsonix-
made digital music stor-
age systems. The deal in-
cludes 418 tracks dating
back to 1961, with music as
recent as the “Shine a
Light” soundtrack. Music-
Giants exclusively offers
CD-quality, high-bitrate
digital music files, while
Qsonix features high-fidelity
audio components.
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Top Songs

With You JIVE

It’s the first
offering from her
second album,
“Identified,” due
out later this year.

No One J

While “Touch My
Body” is still red
hot on the Web,
her latest single,
“Bye Bye,” is
floatinginthetop
40 of the
Billboard Hot 100
this week.

No Air JIVE

With You JIVE

& MADONNA
4 Minutes WARNER BROS.

RAY J
Sexy Can | KNOCKOUT
7 CHRIS BROWN

1 VANESSA HUDGENS
Sneakemnight HOLLYWOOD

2 CHRIS BROWN

380,300

205.563

3 TAYLOR SWIFT
Teardrops On My Guitar BIG MACHINE

4 BRITNEY SPEARS
Break the Ice JIVE

5 CLAY AIKEN
On My Way Here RCA 80,841

§ CHRIS BROWN
Kiss Kiss NIVE

7 ALICIA KEYS

93,282

82,870

73.933

71.500

8 MOTLEY CRUE
Saints of Los Angeles MOTLEY

" 9 SCARLETT JOHANSSON
Failing Down ATCO/RHINO

10 TAYLOR SWIFT
Picture to Burn BIG MACHINE

62,747
60.250

53738 ‘

Top Videos
« ! MARIAH CAREY
Touch My Body ISLAND

2 LIL WAYNE
Lollipop CASH MONEY/UNIVERSAL MOTOWN

3 JORDIN SPARKS

787.222
382,416 ‘

343,476

4 LEONA LEWIS
Bleeding Love SYCO/J

5 DANITY KANE
Damaged 8AD BOY

313,861
305.051 |
182,116
162,390

155,831

9 TAYLOR SWIFT

Picture to Burn BIG MACHINE

140,053

10 TAYLOR SWIFT

Qur Song BIG MACHINE

117.276

First Listen/First View " Network Live ' Breaker Artist
* AOL Sessions Source: AOL Music for the four weeks

ending Aprii 24


www.americanradiohistory.com

FERDOUZ VUILLIOMENET COCHRAN

A& CORTNEY HARDING cortney.harding@billboard.com

Publish OrPerish

Indies Ramp Up Forays Into Book Publishing

Indie labels win plenty of awards. PLUG
Awards, BRIT Awards and even Grammys have
become fairly commonplace among the inde-
pendent music community in recent years. But
as far as I know, only one indie label has ever
won an Oregon Book Award.

That label, Portland-based Marriage
Records, not only releases records by Drakkar
Sauna and Valet, but last year it issued “The
Sky Position,” a collection by noted poet Tom
Blood, and ended up with the Literary Arts
2007 Oregon Book Award for poetry. The book
is not Marriage’s first foray into the territory
of the printed word—the label’s publishing

 DRAKKAR SAUNA

arm, Marriage Publishing House, also puts

out Veneer magazine, an experimental liter-
ary quarterly.

It's no secret that indies are focused on ex-
panding beyond merely releasing records these
days, with labels launching touring, merchan-
dise and branding companies to supplement
their business. A growing number are also
choosing to enter the literary world, publish-
ing books as either companions to records or
stand-alone ventures that fall within the broader
artistic vision of the label. Conversely, some
publishing houses are also choosing to enter
the indie music world.

“There are lots of people who are just as
much writers or artists as they are musicians,”
says Yeti Publishing founder Mike McGoni-
gal, who releases a mix of zines, books and
records. “With someone like Tara Jane O’Neill,
for example, we did a book of her artwork with
a companion CD, because we felt she was
equally known for both.”

Originally founded as a zine that was ac-
companied by a CD, Yeti has recently expanded
to publish books like Luc Sante’s essay col-
lection “Kill All Your Darlings” and release

such albums as “Halleuwah LP,” a collection
of exclusive tracks from artists who played the
Halleuwah arts festival last year. “I'm work-
ing on projects with Mississippi Records for
some forthcoming albums and releasing a Jon
Langford book-plus-disc that features him
being backed by a Welsh choir,” McGonigal
says. He also has several books in the pipeline
and hopes to expand Yeti magazine to three
issues per year.

“I"d say the income right now for Yeti is about
30% from music and 70% from books and the
magazine,” says Steve Connell, who runs
Verse Chorus Press and is partnering with Mc-
Gonigal on Yeti. “We are able to sell ads
in Yeti, and thus it can supplement the
rest of the projects.”

In the case of Marriage Records and
Veneer magazine, Marriage founder Cur-
tis Knapp says that a subscriber base has
helped keep the publication alive. “We
hope to be at the point where each retail
copy is getting us closer to breaking even,”
he says. “In terms of the revenue from
music versus the revenue from publish-
ing, the music is what allows us to keep
the publishing going.”

Some publishers and labels have cho-
sen to invest in specific music or pub-
lishing projects, rather then founding
whole new divisions. Thrill Jockey
Records has released a series of discs
that are accompanied by books, also
created by the performers, that are
meant to be companion pieces. “A lot
of our recording artists are also visual
artists or very crafty people, and we
wanted to create an outlet for them,”
director of national press David Hal-
stead says. “We did a limited-edition
Daniel Higgs record, and the entire run sold
out.” On the flip side, Macmillan Publishing
is releasing the audiobook of Augusten Bur-
roughs’ new book, “A Wolf at the Table.”
with four exclusive music tracks, two of
which are performed by indie acts Ingrid
Michaelson and Sea Wolf.

In an age when so much music and media
is consumed digitally, those going against the
grain say they reap the rewards from fans who
value tactile products. “All the industry prob-
lems don't really bother me because what Yeti
is doing is such a niche thing,” McGonigal says.
“I'm one of the last people still doing a physi-
cal zine, and | get a great response. People still
appreciate the sensory experience.”

Halstead points out that Thrill Jockey’s
records-with-books are not that much more ex-
pensive to consumers than traditional CDs, but
“you get so much more. There are all the ele-
ments of looking and listening that create a re-
ally full experience you don’t get from just
downloading some files.” .

. For 24/7 indies news
- and analysis, see billboard.biz/indies.
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“It’s gonna be huge.”

That’s what Bruce Kapp always told me.
That’s what promoters say. And Bruce Kapp
was a promoter.

Word that Kapp had died suddenly April 21
of a suspected heart attack shocked the entire
touring industry. He was an Energizer Bunny
kind of guy, indefatigable in putting together
the next deal, tour, show. He had complete
and unbridled enthusiasm for whatever proj-
ecthe was immersed in. If Kapp was working
on it, then it was gonna be huge.

At the time of his death, he was senior VP
of touring at Live Nation, where he oversaw
tours by Aerosmith, Jimmy Buffett, Def
Leppard, Jonas Brothers and others. But
his résumé shows what a survivor this guy
was in a business where you don’t survive if
you don’t do what you say you're going to do;
if you aren’t a winner. Kapp's final tour was
the current Van Halen reunion, no doubt a
challenge, but one he was buili for. The tour
was rerouted and rescheduled more than once

}Cl’

RAY WADDELL rwaddell@billboard.com

InMemoriam

Bruce Kapp’s Death Stuns Touring Industry

where many players
moved on or dropped
out, kapp survived.

Kapp was one of
those guys who was so
good for so long, it was easy to take him for
granted. You just knew he was going to be
around forever, working a big tour, available
on the phone (often with dogs barking in the
background), touting creative marketing plans,
savvy routing, effective sponsorships, power-
ful performances. He was a reliable source of
information, on or off the record. He was can-
did, truthful, enthusiastic and sharp.

At Live Nation, Kapp was competing in an
ever-tougher game and winning ofien. “Bruce
was a tenacious worker who was thriving in
his career,” says agent Dennis Arfa of Artists
Group Inlernational, another guy who worked
with Kapp for decades. “He had finally earned
the respect of his peers.”

Kapp's temperament and skill set made him
avital dealmaker at Live Nation. “Bruce helped
make Live Nation a better company with his
creative buying and packaging,” says veteran
agent Howard Rose, whose acts include Buf-
fettand Eton John. “His word was his bond.”
Through his own tour of life, Kapp influ-

enced countless careers, Live Na-
tion Texas president Bob Roux
among them. “Bruce Kapp was
adear friend and mentor,” Roux
says. “I had the great privilege of
knowing Bruce for over 25 years.
If it was not for Bruce Kapp, |
may not have had the good for-
tune to participate in a business
I truly love.”

TING

Among those Kapp mentored

oF
-KAPP
i g

Hundreds attended BRUCE KAPP’S memorial
service, which was held April 24 at the Wiltern
Theatre in Los Angeles.

during the past year. Van Halen’s manager
Irving Azoff knew the tour was in good hands
because Azoff and Kapp had history. “I worked
with Bruce all the way back to my college days
in Illinois,” Azoff says. “We booked bands to-
gether when we were kids.”

Kapp began his music career booking bands
while still in high school in his hometown of
Chicago. He formed Celebration Concerts in
the early 1970s, joined PACE Concerts in 1984
and spent a decade there helping shape the
modern-day amphitheater circuit. He moved
around a bit, and as a journalist covering the
live business, | never knew where he would
show up next. I justknew he would show up.

One stop was Magic Works where, with cur-
rent Live Nation touring VP Brad Wavra,
Kapp booked such tours as New Kids on the
Block. (It was huge.) That was good experi-
ence for later tours with Wavra, including
Backstreet Boys, 'N Sync and Britney
Spears. SFX Entertainment acquired Magic
Works in 1998. In those tumultuous times,
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was his own daughter, Kelly, also
a Live Nation touring executive.
“Iam lucky that not only was my
dad my Daddy and someone I
could counton in good times and
bad, but he was also my mentor,
as he was to many other people,”
she says.
Azoff sat with Kapp at the latter’s final
show, Van Halen’s April 19 performance in
Las Vegas. “He was in his element and had
that sparkle in his eye of a guy who really loved
life,” Azoff says. “He was the happiest I had
ever seen him recently, both personally and
professionally. He was at the top of his game.”
Services were held April 24 at Mount Sinai
Hollywood Hills in Los Angeles, followed by a
memorial at the Wiltern Theatre. Hundreds
paid their respects. “The industry turnout to
Bruce’s memorial service and reception yester-
day reflected just how very much loved and ad-
mired Bruce was in our business,” Live Nation
CEO Michael Rapino says. “Promoters, agents
and managers from all over the country came
to Los Angeles to remember him and celebrate
his life, telling great stories about his adven-
tures in the concert business. | personally will
miss his enthusiasm, passion and humor
around the office. He was very good man.”
Nice life, Bruce. It was huge. o
For 24/7 touring news

and analysis, see
billboard.biz/touring.
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Just Think

Music

Primary Wave Teams
With Pulse Music

Far from the doom-and-gloom record com-
pany reports of revenue drops and corporate
restructuring is the excitement building
among music publishers. Now is likely the
most interesting lime to work in music pub-
lishing, as companies—big and small—are
becoming more creative with their business
models. The latest Iwist comes from indie
publisher Primary Wave, which formed a new
jointventure called Think Music with produc-
tion music house Pulse Music.

Think Music is bringing together the in-
house producer/songwriter staff of Pulse—
and its contacts with the advertising, TV and
film communities—with some of the high-

Think § 3 Music .

ThinkMusic could reap benefits for Primary Wave’s big-ticket

clients like Steven Tyler and Hall & Oates.

profile acts that work with Primary Wave and
their songs, like Aerosmith’s Steven Tyler,
Hall & Oates, Nirvana’s Kurt Cobain and
Earth, Wind & Fire’s Maurice White. Pulse
also brings to the venture access lo its seven
recording studios in its New York facility.

And Pulse has landed some high-profile
placements for its music, like the American
Express commercial featuring Kate Winslet
and Nike’s “Live Strong: Lance Armstrong.”

But Pulse isn’t just a production music
house. The Pulse team members write and
produce records for artists as well. Pulse
writer/producers include Joel Kipnis (Her-
bie Hancock, the Temptations), Adam An-
ders (Backstreet Boys, CeCe Winans), DJ
Kay Gee (Mary J. Blige, Luther Vandross),
DJ Reset (who produced the Beck, Jay-Z
and Pharrell Williams mash-up “Frontin’ on
Debra”) and Supaflyas (Backstreet Boys).

The venture will develop ways to provide
original recordings and rerecordings of songs
for the music production market.

As part of the plan, the venture has been
building a proprietary Web application rather
than a Web site. After launch—expected
within the next couple of months—a poten-

tial licensee will be able to load its audiovi-
sual material into the application and auto-
matically sync it to music offered by Think
Music o test the compatibility of the visual to
the music. The licensee could then e-mail that
file to others working on the project.

There are thousands of music production
houses in business today—many sel up as one-
person shops or companies using leflover
music that producers couldn’t get on a record.
The largest offerings of high-quality music
come from Universal Music Publishing Group
and Sony/ATV Music Publishing, which have
successful production music divisions.

But Kipnis sees Think Music as different
from the others.

“We are marrying our cultures as smaller
companies,” he says. “There aren’t 10 layers
to go through, no disconnect
between a corporate hierai-
chy and actually getting
things done.”

One example is that the
venture will be able to cus-
tomize musicin-houseata
price point that works for

the user and on short no-
tice, he says.

Think Music won't likely
offer top hits from Primary
Wave's biggest artists; the
publisher doesn’t control
all rights in the catalogs of

Nirvana, Aerosmith and
Hall & Oates. Its interests
vary with the artist, song-
writer and catalog.

For example, Primary Wave acquired an in-
terest in Tyler’s share of copyrights (about 160
songs) and made a deal with him 10 market
songs he’s written and co-written. EMI Music
Publishing is handling worldwide adminis-
tration of Primary Wave’s interest in the
Cobain catalog, while many of the Hall & Oates
songs are co-published by either Warner/
Chappell Music or Universal. And Primary
Wave holds rights in only the writer’s share
of songs White wrote for Earth, Wind & Fire
and his publishing rights in other songs.

As Primary Wave continues to offer its cat-
alog for more traditional licensing opportu-
nities and works with the artists and other
publishers to market their songs, this venture
simply adds another potential revenue stream
for the indie publisher.

“There has never been a music house and
fand indie] publisher who have joined forces
like this,” Kipnis says. “We’ve created a solu-
tion to gelting high-end music notas a library,
but as original music to support and service
world-class companies.” .o

For 24/7 publishing

Z news and analysis, see
| billboard.biz/publishing.
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| ongoing popularity as a live touring act as well as what's in
store for their future. Our June 21st STARS issue will also
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Don’t miss this opportunity to congratulate this
legendary band on their worldwide success!

ISSUE DATE: JUNE 21
AD CLOSE: MAY 28
CREATIVE DUE: JUNE 5

To advertise, please contact:

| Aki Kaneko
323.525.2299 ’
akaneko@billboard.com gll!mgg
o e = ] [E——— s w|

[ WWW.BILLBOARD.COM WWW.BILLBOARD.BIZ

adiohistorv.com



www.americanradiohistory.com

SOUTH-OF-THE-BORDERBUZZ

Disney Teen Sensation
Takes Flight in Mexico

Beginning with cable TV and cata-
pulted by radio, the Jonas Brothers’
massive mid-April promotional blitz
in Mexico is likely
to reverberate in
sales for the rest of
the year.
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The Jonas Brothers had already
gone gold in Mexico for sales of
more than 50,000 copies of their
self-titled album. by the time the
group came for concerts, TV tapings
and meet-and-greets. The band
played the 40 Principales radio fes-
tival, which was broadcast live on
Ritmoson to 30 countries; played its
own showcase and concert to air on

THE JONAS BROTHERS, here at an in-store at Mixup in
Cuicuilco, N.M,, are riding a new wave of success in Mexico.

oy
| - (=
ﬁ; LEILA COBO icobo@billboard.com

VivaReality?

VH1 Ventures Into Latin Content With

‘Viva Hollywood’

Disney Channel; taped a special for
MTV to air May 13; and greeted fans
at a Mixup in-store.

The phenomenon began late last
year on the Disney Channel, which
claims 20 million households jn Latin
America. Jonas Brothers videos for
Disney movie songs rotated lightly
on the channel until January, when
videos for the group’s own singles
began playing in earnest. Segments
featuring the group talking about
brotherhood, songwriting and other

-
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topics dubbed in Spanish
began to air as well.

Broadcasting giant Televisa, which
launched tween sensation RBD via
soap opera, claims a 70% audience
share in Mexico alone. But cable
viewership “goes to a high-income
range,” says Robbie Lear, VP of mar-
keting and A&R for Universal Music
Mexico, which distributes the Holly-
wood Records act locally.

And though the Jonas Brothers
will have their own Disney Channel
series, “it’s been their music first and
foremost” that launched them, says
Cary Prince, VP of international for
Walt Disney Music Group.

The album was released the first
week of February in Latin America.
MTYV Latin America picked up the sin-
gle “S.0.S.,” and Universal Mexico
bought a TV campaign and pushed
the song at mainstream radio in
March, Lear says.

The trio’s movie and soundtrack,
“Camp Rock,” will be released in late
summer in Mexico, followed quickly
by a new studio album in August.
The band is also exploring festival
opportunities in Latin America and
perhaps a tour at the end of the year,
Prince says. —Ayala Ben-Yehuda

. For 24/7 Latin news
b'z and analysis, see
E billboard.biz/latin.

VH1's entry into the Latin
entertainment market, ‘Viva
Hollywood,’ is a reality show

where contestants vie for a
role on a soap opera.

MTV/VH1 audience that has
grown up watching telenove-
lasat home and can feel them
and identify,” Balaguer says.

It’s trashy. It's racy. [t’s deli-
ciously over-the-top. with lots
of bare-chested hunks,
bikini-clad women and
plenty of catfights, fistfights
and dramatic deaths.
Welcome to “Viva Holly-
wood,” the first Latin-themed
show on musicchannel VHI.
A reality show where con-
testants vie forarole ina Tele-
mundo soap opera as well as
a cash prize, “Viva” is a loud
celebration of soap opera cul-
ture, featuring singer/actors
Maria Conchita Alonso
(dressed in brazenly provoca-
tive outfits) and Carlos Ponce
as hosts and Latin fortune-
telling icon Walter Mercado
(who is known to Latinos
everywhere for his flowing
cape and lipstick) as sidekick.
Although the soundtrack to
“Viva” is mostly reggaeton,
and its theme song has Span-

20 | BILLBOARD

ish lyrics, it is not a music-
themed show. But its absolute
Latin-ness is compelling and
noteworthy for a music and
culture channel that has tradi-
tionally been very closed lo
Latin content in general and
Spanish-language fare in par-
ticular. In the past decade,
VH1 has played only a hand-
ful of Spanish-language videos
in its rotation.

“We realize that every time
we tap into an audience that
hasn’t seem themselves in
mainstream television, we
win,” VH1 executive VP of
programming and develop-
ment Jeff Olde says. “And
there were 12 million viewers
that didn’t see themselves in
the network. We were looking
for something.”

“Viva” was developed by
Miami-based entertainment
company Latin World Enter-

MAY 10, 2008

tainment, which reps
stars like Sofia Ver-
gara, and [.os Angeles-
based production
company World of Wonder,
whose productions include
“The RuPaul Show.”

“We're obsessed with pop
culture and very much in love
with Latin culture and the in-
tersection of the two,” says
Randy Barbato, 4 partnerin
World of Wonder and execu-
tive producer of “Viva.” “And
we're very aware that while so
much of Latin television is
hugely popular in America, it
isn’t always translated into
mainstream channels.’

Barbato hooked up with
Latin World and originally de-
veloped “Viva” for the Oxygen
network as a reality show for
actors with crossover aspira-
tions. But its contenl changed
dramatically when producers

pitched it to VH1.

Now, “Viva” is the “only
show where you have Latin
stars that are known in the
mainstream—Ilike Perez
Hilton, Daisy Fuentes, Charo
and Cheech Marin, together
with eminently Latin celebri-
ties Jike Christian de la
Fuente, Angelica Vale and
Sofia Vergara,” Latin World
president Luis Balaguer says.

“Viva” also stands out be-
cause many of its contestants
speak heavily accented Eng-
lish. In fact, the “telenovela”
scenes are in Spanish. with
English subtitles.

“We wanted that crossover

But, perhaps because it
reflects an increasingly cultur-
ally diverse American main-
streaim, the show manages to
strike a balance, attracting
viewers who aren’t Latin and
who've never seen a soap. Ac-
cording to Olde, “Viva,” which
airs Sundays at 10 p.m. and
has entered its third week, has
already garnered a 21% jump
in viewership.

1f the audience for “Viva”
continues to build, Barbato
says, “the hope is to begin a
franchise that not only cele-
brates telenovelas and Latin
stars but most specifically
Latin music.

Already inthe works isa re-
ality show based on Jenni
Rivera’s life. “She's fabulous,”
Barbato says. ..

EN ESPANOL: All the-great Latin music coverage
COM you’ve come to expect from Billboard—in Spanish!

BillboardenEspanol.com.
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They don’t make ’em like
Homero Patrén anymore. A
master of contemporary mari-
achi production and arrange-
ments, Patrén has worked with
such giants as Juan Gabriel and
Rocio Durcal; his career goes
back to playing piano for Pres-
ident Kennedy during a state
dinner as a child. A classically
trained musician, Patron still
writes arrangements by hand
and derives his style from what
sounds good live. With his lat-
est Pedro Fernandez produc-
tion, “Dime Mi Amor,” hitting
shelves recently, Patron spoke
to Billboard during a break
from co-producing Marco An-
tonio Solis’ next album.

After working with Pedro Fer-
nandez for so many years,
how do you refresh his sound?
Basically it’s a question of
putting in more contemporary
things in the orchestration. In
the beginning, he told me, “It
will sound very complicated
with a bigorchestra.” [ told him,
‘l know how to accompany you.
U'll never put the orchestra over
you. I'll puta little carpet there
for you to walk over.”

What’s the story behind the
David Bisbal duet?

Pedro wants to look for the
Spanish market, and David is
an excellent singer. The same
way, David needs to get into
Mexico strongly. It’s an ex-
change of, “You help me, I'l]
help you,” with the audiences.

You’ve recently worked with
Luis Fonsi on aranchera ver-
sion of one of his songs. Do
pop acts wantto getintore-
gional Mexican because it’s
arelatively strong business?
They're looking to do a
ranchera version or a contem-
porary mariachi atbum with an
orchestra, because people re-
ally like it. It's like a painter. The
more colors he has to work
with, the inore accessible his
work will be.

You’re not a fan of ProTools.
Every musician is going to play
in agreement with how he
feels—that’s the human factor
in the orchestra. A computer
will never give you that. What
I need to do is protect the song
and the album and give the best
[so] it’s pleasant for people to
listen to. —ABY
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Branding Lessons Amid New Orleans’ Biggest Music Fest

Itwas the first Saturday of the
39th annual New Orleans Jazz
& Heritage Festival, and as |
stood in a torrential rain, sans
hat, poncho and umbrella,
watching Terence Blan-
chard sitin with Dr. John on
the Acura stage, L admita
thought occurred to me:
Should I stay?

My feet were submerged
several inches under mud,
which was several inches
under water. This was terribly
uncomfortable, but somehow
also symbolized New Orleans’
music in so many ways: deep
and ever-flowing like the Mis-
sissippi; true American roots,
embraced as much by Ameri-
cans as by the globe; a true sur-
vivor of the elements; and a
brand/a sound/an aura that’s
as engrained in the ground’s
core as anything. So, like so
many others (imagining ny-

self at Woodstock), [ hunkered
down and hung hard.

Thus is the attitude of the
“music purists” in attendance
year after year at Jazz Fest, as
it is for so many other great live
music festivals such as
Coachella in the deser! of
Southern California or at the
Bonnaroo Musicand Arts Fes-
tival in the Tennessee Valley.
Devotees and enthusiasts ga-
tore will undoubtedly be at this
year’s newcomer festivals like
Pemberton in British Colum-
bia; All Points West in Jersey
City, N.J.; and Outside Lands
in San Francisco. These atten-
dees are willing to confront
extreme weather and spend
considerable amounts of
money on flights, tickets, ho-
tels, food, merch and the like
to be a part of it all.

Even as the Internet levels
the playing field for those who

» JI0SH RABINOWITZ joshrabinowitz@grey.com

want 1o get their music heard,
giving them equal access to po-
tential fans, music critics still
wonder why there aren’t any
new movements in music, a
fresh musical zeitgeist that’s
captivating people as it did
with the birth of hip-hop, or
electronica, or grunge, or even
early rock’n’roll.

But the zeitgeist today is the
performance, not the song; it's
the show, not what’s necessar-
ily playing; it’s the experience,
not just the sound. And if
you're with the brand, take no-
tice—I certainly did.

As brand-backed music de-
velops from a novelty lo a sus-
tainable sector of the music
business, brands may want to
tap into musical purists’ psy-
che, evaluate the mistakes that
the record labels have made
and take a really sound look at
what's engaging so many fans

J8zz & Heritagii Fes
performs in the

of live music these days. IU's the
lifestyle. It’s the experience.

Music strategists often lose
sight of the essence of what is
purely musical, or at least have
to shelve that aesthetic and
ethos and vibe, oftentimes to
accomplish what needs to be
done in the complex world of
music marketing.

I’'m certainly guilty at times,
thus as personal equalizer and
reminder, each and every year
I make a pilgrimage to Jazz Fest.

As we all (should) know,
New Orleans is a distin-
guished birth center and fer-
tile crescent of American
music, and many of those in-
fluencers and “influencees”
have made their home there,
from jazz legends like Louis
Armstrong and Jelly Roll
Morton to rhythm and blues
greats Fats Domino and

Allen Toussaint; funk prac-
titioners like the Neville
Brothers, the Meters and Dr.
john; brass bands like the
Dirty Dozen and ReBirth;
and newcomers like Papa
Grows Funk and Bonerama,
to name a few. Local studios
have pumped out so many im-
portant records. And the
music is potent and varied, yet
distinctive, creating a deep mix
of R&B, soul, funky funk,
Cajun, zydeco, rock, jazz,
country, blues, gospel and
world beat flavor.

Ifyou’ve been to the Big Easy,
you may have experienced its
aura, which originates from
a combo of this musical
gumbo, the flavorful food, the
sweltering heat, the unique
geography, the fascinating
history, the diverse culture,
the racial tensions, the pain

from hurricanes past, South-
ern charm and the fact that
the bars and clubs at rimes
stay open 24 hours.

As brands go. New Orleans
is certainly sui generis—and |
entreat brand music practition-
ers, who play to consumers’
music perceptions, to look to the
live music, music festivals and
especially, the Crescent City’s
music aesthetic, for pure inspi-
ration, with their feet firmly
planted in 4 inches of mud
under 6 inches of water.

Grey Group senior VP/director
of music josh Rabinowitz
writes a biweekly colunin.

For 24/7 branding news

biz and analysis, see
b billboard.biz/branding.
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BY HAZEL DAVIS

UPDATING

THE CLASSICS

Classical BRITs Hope Star Power Translates To Ratings

LONDON—Labels body the BPI has instigated a star-studded
revamp for this year's Classical BRIT Awards, with Josh Groban,
Andrea Bocelli, Nigel Kennedy and Sarah Brightman all per-

forming at the May 8 event, hosted by high-profile EMI
Classics pianist/TV presenter Myleene Klass.

“We wanted to make this the biggest and best show ever,”
says Universal Classics & Jazz managing director Dickon
Stainer, who co-chairs the awards committee with the head of
EMI Classics U.K. Thomas Kaurich. “We've had more media
coverage than we have ever had for another show at this stage.”

The show will air May 15 on I'TV1, and Kaurich suggests the
big names will “get that entry-level audience tuning in. They

already know Bocelli and Brightman; that's a
window to get to the developing core artists.”
Tony Shaw, head of classical and specialities
at market-leading music merchant HMV, says
the store always see a sales boost after the broad-
cast. Winning or performing artists, he adds, “can
see a doubling in sales {across]| their catalog.”
Kaurich points to the exposure a Classical BRIT
win can give developing artists, citing EMI Classics’
trumpeter Alison Balsom. According to the BPI, Bal-
som’s 2006 victory in the young British classical per-
former category led to a 334% album sales jump in the
week following the show’s broadcast. The 2007 recipient
of the award, Quartz Music-signed violinist Ruth
Palmer, had her week-on-week sales lift 2,150%.
Average viewing figures for last year’s
show hit 1.1 million, up from the previ-
ousyear’s 1 million, butsome way behind
the 6.1 million average of the main BRIT
Awards in February.
ITV controller of music and events Guy Free-
man says that previous Classical BRITs “tended to ap-
peal to an older-than-average audience for [TV1, which
has made it harder for us to attract advertisers.”
He adds, “The casting of Myleene, some great
performances, plus a more contemporary set are

BY ROBERT THOMPSON and STEVE McCLURE

Asian Markets Beckon CanadianLabels

China Mission Aims To
Establish Working
Relationships

TORONTO—Canada’s independent
music sector is looking to establisha
bridgehead in Asia.

Following a November 2007 trade
mission to Tokyo organized by the
Canadian Independent Record Pro-
duction Assn,, indie companies and
acts are being lined up for a similar
trip to Beijing, set up by Tyl van
Toorn, developer/co-producer of
Vancouver-based music conference
Transmission.

The May 29-June 1 event, dubbed
Transmit China, will connect Cana-
dian execs and acts with Chinese la-
bels, concert promoters and teicos.
Like the CIRPA event, it benefits from
public funding, with British Colum-
bia’s provincial government and the
Canadian federal government com-
mitting upwards of $200,000 Cana-
dian ($197,000).

CIRPA claims Canadian partici-
pants who initiated deals from the
Japan visit can expect to share
around $1.4 million Canadian ($1.38
million) of new business—from music
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licensing to touring—in 2008.

One such company was Toronto-
based Paper Bag Records, which
sealed a distribution deal for alt-rock
act Uncut with Tokyo-based BM.3
Music. Paper Bag co-founder En-
rique Soissa says he found the
Japanese approach to doing busi-
ness “extremely fair.”

“I'm not saying [they were]
overly generous,” he adds, “but
they seem to begin at the compro-
mise point that we’d aim to reach
with anyone else.”

Tokyo-based Fujipacific Musicin-
ternational division GM Aki Mor-

YOU SAY

PARTY!
SAY
]

ishita says the publisher
signed a subpublishing
deal for Japan with
Toronto-based Arts &
Crafts Music, while
Toronto-based Marquis
Classics held discussions
with JvC-owned Victor

sical ceremony.”

Far left, classical ‘boy band’ BLAKE; inset: HAYLEY

all designed to broaden the show’s appeal

Performer Kennedy, however, remains skeptical.

“I'm probably one of the few artists there with-

out a backing track,” he says. “There is an as-
sumption that audiences can’t cope with ‘real’
classical music.”

But Stainer insists the awards “needed to be
closer to what ITV conceived it as,” noting that,
since their conception, “classical crossover has

gone huge.”

To illustrate his point, in 1999—the year before the
awards’ launch—the BPI top 20 list of best-selling
classical albums was dominated by full-blown clas-
sical repertoire. In contrast, soprano Katherine Jenk-
ins—who has spearheaded the classical crossover

surge alongside the likes of Hayley Westenra and
classical “boy band” Blake—had four albums on the
2007 list, while Fron Male Voice Choir’s pop-
orientated output claimed two spots in the top five.

According to the BPI, classical album sales actually
fell to 4.7 million in 2007, down 8.1% from 2006. How-
ever, that decline was less than the 10.8% that the over-

all U.K. market experienced and, as a result, classical
accounted for 3.5% of overall sales volumes—its high-
est share since 2003.

Additional reporting by Tom Ferguson.

WESTENRA,; left, MYLEENE KLASS

Kennedy, however, remains disgruntled that classical
music has no place in the main BRITs show. “It’s still in
this ghetto,” he says. “The main [show] incorporates folk,
jazz and world—there is no reason to have a separate clas-

“It’s not realistic to say the Classical BRITs will ever be as
big as the BRITs,” Kaurich says. “That is an enormous media
event driven by some of the biggest artists in the world. But we
can get better and bigger every year.” .

counted for 23% of all ship-
ments (volume and value)
during 2007.

But van Toorn cautions
that finding similar success
in China will take longer.

“If you are a company
that needs a return on in-

Entertainment about issu- McBRIDE vestment right now,” he
ing repertoire in JVC’s (above) and says, “then Chinais proba-
VAN TOORN

high-end audiophile for-
mat XRCD.

Victor Entertainment
deputy GM for international
repertoire Aya Ohi says
discussions also included
the possibility of making
Victor repertoire avail-
able in the format in
Canada through Marquis.

The top-selling international
album in Japan in 2007 was Avril
Lavigne’s “The Best Damn Thing”
(BMG Japan), with more than 1 mil-
lion units sold, according to the
Recording Industry Assn. of Japan,
while fellow Canadian Daniel
Powter’s self-titled Warner Music
Japan debut took that accolade in
2006 (719,000 copies). The RIAJ
says international repertoire ac-

www.americanradiohistorv.com

bly not for you.”

He expects to showcase
14 Canadian acts, including
Montreal rapper Buck 65
(signed to Warner Music
Canada but on indie
Strange Famous Records
in the United States) and
dance-punk band You Say
Party! We Say Die! (Paper Bag).

There has been industry specula-
tion that the May event could be post-
poned in the wake of Bjork’s pro-Tibet
comments in China (billboard.biz,
March 4) and the demonstrations that
have followed the Olympic flame
around the world. But van Toorn in-
sists Transmit China is going ahead, al-
though final approval for ali the acts
has yet to be received.

Nettwerk Music Group CEO

Terry McBride says he will attend,
having gained direct experience of
the Chinese market as Lavigne’s
manager; she played six shows
therein 2007.

“All record labels in China are
[owned/co-owned by] the govern-
ment,” he says. “So you’ve got to es-
tablish relationships with the key peo-
ple before you can move forward.”

“This will help bring additional
Canadian bands to China,” says Lu
Zhonggiang, CEO of Beijing-based
indie Thirteenth Month Records and
a keynote speaker at Transmit
China. “But 1 also hope to make con-
nections that will allow me to bring
acts overseas.”

And McBride insists the country
has huge potential in a number of
music industry outlets, citing China
Mobile’s 392 million subscribers.

“The bottom line is you can’t apply
Western laws surrounding intellec-
tual property to China because they
don’t exist,” he says. “But there are
plenty of opportunities for Western
music companies.” oo

Additional reporting by Berwin Song
in Beijing.

WESTENRE, KLASS: JOHN MARSHALL/JMENTERNATIONAL
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No Breaks OnlLevies

Taxing Times For Mobile Music In France

PARIS—Cell phone manufacturers and con-
sumer groups in France are up in arms after
the government instituted a levy on audio-/
video-enabled handsets.

The levy took effect May 1. It will cover all
handsets with a memory larger than 128 MB
and music-/video-dedicated functions. Those
specifications mean it covers such handsets
as Apple’s iPhone, Nokia’'s XpressMusic,
Sony Ericsson’s Walkman series, Motorola’s
Razr2 and Samsung's F300.

The levy, intended to compensate rights
holders for unauthorized private copying,
ranges from €1 ($1.57) to €50 ($78.34) de-
pending on the phone’s specification. Ac-
cording tg manufacturing
sources ||he levy on the 8 GB
iPhonlfis €7 ($10.97).

Coifjsumer groups are
g particlflarly aggrieved that

2
% j [[Ily manufhcturers and carri-
GUEZ ers havlf indicated the levy
" will be hssed on to cus-
tomers. “We are still lodf<ing into it,” Nokia
France communicationjjlirector Xavier des
Horts says, “but it is lffcely that we won't
take it on ourselves.”
For an iPhone retailin}{ for €399 ($625.15),
an additional €7 miglf seem
fairly painless, but in thif case
ol much cheaper hand}:ets,
insiders fear it could|p>rove
daunting.
Marc Guez, director-glf neral of
record labels’ collectit||; society
SCPP, claims the exten || on is jus-
tified, as “these phones|[re actually
music players with tH} ability to
make calls.”
Des Horts says, “We|p>roduce mo-
bile multimedia compulf:rs, which are
multi-usage. The cqfitent on the
phones is often generalld by the users
themselves.”
The recommendatior|| o impose the levy
was voted on Feb. 27 b[j the Private Copy-
ing Commission, heade| by Tristan d’Albis.
The government approfled the recommen-
dation April 3.
D’Albis oversaw negfftiations among 12
rights-holders represen|| tives, six manufac-
turers and six consumd| organization rep-
resentatives. However, ||| February—before
the final vote was held-|fthe manufacturers
refused to attend furthd| meetings, protest-
ing what they claimed '[las an unfair exten-
sion of the levy.
In recent years, Eulppean levies have
been increasingly belln applied to new

$256

The amount the private-copying levy
raised in France during 2007

media, including blank CDs/DVDs, digi-
tal music players and PCs. In France the
current Copie Privée levy on a 4 GB iPod
is €51 ($79.91).

In 1986, the French government created
two nonprofit companies, Sorecop and Copie
France, to respectively collect levies for the
audio and audiovisual sectors and distrib-
ute them via the appropriate collecting so-
cieties. For music, 50% of the levy is
distributed to authors and composers, 25%
to artists and 25% to labels.

According to Guez, income from the ex-
isting levies represents an average 16% of
French labels’ annual profit. Guez estimates

that the levy on phones could initially gen-

erate €5 million ($7.83 million) per year for
rights holders.

Copie France and Sorecop collected a total
of €164 million ($256 million) in 2007, al-
though the companies’ joint secretary-gen-
eral, Charles-Henri Lonjon, predicts that
as sales of blank CDs and DVDs decline,

private-copying income will shrink in
the long term. Most sources agree that
the levy is unlikely to affect the
growth of the legal download mar-
ket in France.
The latest levy has not yet
been appealed by manufactur-
ers or consumer groups; ap-
peals are already under way
against a previous extension
of the levy to external disks
and USB drives.

Rulings on those appeals,
lodged with France’s high-
estadministrative court the

Conseil d’Etat in November

2007 and January 2008, are expected
shortly but could not delay the May 1 intro-
duction of the cell phone levy.

The central plank of the appeals is that the
levy extension financially penalizes con-
sumers who acquire music legitimately. UFC
Que Choisir public affairs director Julien
Dourgnon claims the levy could be halved if
legally acquired music was taken into ac-
count. “On one hand,” he says, rights hold-
ers “want to control illegal distribution of
music. Bul on the other, they want to extend
alevy toit.” ol

—MARC GUEZ, SCPP

NEWSL!

>>>WARNER OPENS ODESSA FILE

Warner Music International has struck an exclusive licensing agreement with Odessa,
Ukraine-based distributor Odyssey that will have the latter import, manufacture and distrib-
ute the major’s CD and DVD product domestically. Through the agreement, effective imme-
diately, Odyssey will press Cyrillic versions of Warner’s physical product at IFPI-approved
local factories and will also import premium-priced international DVD and CD product from
WM/’s range. In a statement, WMl vice chairman/Warner Music Europe president John Reid
said the partnership would “become a key part of our efforts to offer consumers legal, qual-
ity product and to aggressively combat piracy in the region.” The structure of the deal is sim-
ilar to a licensing arrangement WMI announced in February with Russian independent

music firm Nikitin. —Lars Brandle

>>>BUZZ BUILDS FOR M1 JUKEBOX

M1 Jukebox, Singapore’s first mobile-based music-subscription service, has signed up more
than 8,000 subscribers since its March 19 launch by leading iocal mobile carrier M1and dig-
ital music services provider Soundbuzz. According to Soundbuzz CEO Sudhanshu Sar-
ronwala, “The response to date has been very encouraging, and we expect a 30% growth
rate month on month for the first six months.” M1 Jukebox offers users unlimited streams
from more than 10,000 tracks covering a variety of genres licensed from the major labels plus
independents; users pay a monthly $3.40 subscription fee. The service is expected to roll out
to other countries in the Asia-Pacific region within the next six months. —Christie Leo

>>>HMV MP3 SERVICE COMING TO U.K.

HMV will launch an MP3 digital download store in the United Kingdom later this year. Dur-
ing the summer, the market-teading music retailer’s revamped digital music store will be in-
tegrated into its hmv.com Web site (currently at hmv.co.uk) to enable physical and digital
purchases in one “basket.” The initiative was revealed at a presentation to its product sup-
pliers held April 25 in London. According to product director Gary Warren, “We see a real
gap in the market for linking physical and digital product.” The iPod-compatible download
service will be linked to HMV’s “social discovery” site getcloser.com, which is in beta test-
ing mode with a soft launch planned for this summer, ahead of a full consumer rollout by year’s
end. Warren also pledged areview of store layouts ahead of the Christmas period, allocat-
ing greater front-of-store space for campaigns and promos across its key areas of music,
film and games. —LB

>>>GERMAN ACTS SIGN
IP PETITION

German acts Herbert Gronemeyer, Peter Maf-
fay, Udo Jirgens, Rosenstolz and Tokio Hotel
are among the 200-plus signatories for a na-
tional campaign calling for greater govern-
ment support for intellectual property. Other
prominent German artists, authors and pro-
ducers have signed the open letter, published
April 25, in which they appeal to federal chan-
cellor Angela Merkel to give top priority to
protecting IP. The project was initiated by var-
ious creative industry associations, including
German labels body Bundesverband Musikin-
dustrie. The letter says that creators do not
receive fair remuneration for millions of music
tracks, films and audiobooks that are shared over the Internet and also calls upon Internet
service providers to join forces with the music and film industries, consumers and data pro-
tection experts to develop equitable systems balancing the interests of all parties.

—Wolfgang Spahr

GRONEMEYER

>>>UMPG ADDS BIG LIFE

Universal Music Publishing Group has acquired U.K.-based independent publisher Big Life
Music for an undisclosed sum. The deal, structured by Edge Group, gives UMPG worldwide
publishing rights to alternative rock act Snow Patrol’s past and future works. Manager Jazz
Summers and musician Tim Parry established the publisher in 1987, and it now boasts a
catalog containing more than 2,000 copyrights, including works by Badly Drawn Boy, the
Futureheads and Gabriela Montero. To date, Big Life has been self-administered in the
United Kingdom and subpublished by a number of third parties elsewhere. Summers and
Parry’s respective label and management divisions, Big Life Records and Big Life Manage-
ment, are unaffected by the new arrangement. —LB

_biz For 24/7 global news and analysis, see billboard.biz/global.
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Ask AEM/Octone president James Diener the specific strategies behind breaking acts
like Maroon 5, Gavin DeGraw and Flyleaf and you get the same answer again and again:

Artist development.

That might be easier said than done when considering the ongoing industry consolida-
tion and the corporate eye toward hitting quarterly numbers. But that’s why everyone from
Harvard University, which recently did an in-depth analysis of his Octone business, to execs
at Univerzal Music Group, which inked a deal to bring the label under the UMG umbrella last
year, have taken notice of Diener’s strategy. He’s proving that it makes sense financially.

Take rock quintet Flyleaf, for instance. Two-and-a-half years and counting into the mar-
keting of the band'’s self-titled debut and there are no signs of slowing down. In fact, things
are continuing to gain momentum. The band will get a major boost this summer via an un-
likely partnership that will put its face in front of 45 million people—on cartons of milk. The
initiative is through a deal with Milk Rocks, which will have Flyleaf cartons hitting 98,000 U.S.

James

The label exec has two things on
his mind: Bring on the hits and
bring on the branding. From
Maroon 5 to rocking out with
milk, outside-the-box ideas find

their place.

schools in late May through the end of the year.

Diener sat down with Billboard to discuss the Milk Rocks initiative, the A&M/Octone ap-
proach to artist development and Harvard’s in-depth look at his business.

How did the Harvard Business
Review case study come about?
The Harvard Business Review ap-
proached the label about doing a
case study on what was then Octone
Records, that was before our shift
and the launch of A&M/Octone.
They came in and they interviewed
the senior executive team at the
company and we discussed the
whole inception of Octone and the
business model and how it was built
and it all culminated with myself
and Dave Boxenbaum, who's the
GM of'the label, being asked to go
up to Harvard and teach the actual
case study in class.

What are some of the lessons
that can be taken out of the study
and applied to the industry?
The Harvard professors came down
and said, “If you were to draw out
the landscape of record labels,
where would you find A&M/Oc-
tone?,” and it was a very interesting
process because over the six months
that they interviewed us, it really
forced me to remind myself, in an
academic way, that we're segmented
inan area that's very, very unusual.
And pretty unique in the climate of
the music business. A&M Octone
is an artist development label, which
is not an indie—Dbecause we're a
joint venture with a huge major-
label family—but is specifically ear-
marked as an artist development
boutique. It is the thing that major
labels, in my opinion, used to be
more successful doing and may
have a more difficult time going for-
ward doing.

BILLBOARD MAY 10, 2008

How has the company changed
with the move to UMG?

[ think what Jimmy [lovine, chair-
man of Interscope Geffen A&M/
Octone] was seeing was some really
fantastic artist development being
done at Octone through Sony BMG
and said, “If you can do this, can
you do more of this?” So now what
you have is building out of the ros-
ter; not only did we take our exist-
ingartists in the Sony BMG phase,
but part of the arrangement is that
if there are Interscope acts that are
great artist development possibili-
ties, that we could lend a hand to,
he’s encouraged us to help. So the
first one of those actually was the
Hives and the next one is an artist
called the Hollywood Undead.

You’re talking a lot about artist
development and how your strat-
egy is different and more suc-
cessful than other labels.

They are doing well, I'm just doing
it a different way.

What is the key to success?
Specifically, is it the time that
you have to work an artist?

Maroon 5 took five years on the first
album cycle. Gavin DeGraw took
pretty much four to five, and Flyleaf
is two-and-a-half in, maybe three-
and-a-half in if you consider an EP
phase which was set up before the
first album. So, time is a factor, and
havinga permissive environment to
doitin, but that’s not it alone. It'san
attitude toward how the process
works. Some metaphors that [ like
to use, because 1 like to try and ex-

plain this to the
bandstoo: You're
going to win by
decision in the 15th round. If you're
looking for a knockout punch in the
first couple of rounds, it's not how
it'’s done. Our approach to market-
ing these artist starts with, firstof all,
great music. Because if you don’t
have a great record, it doesn’t matter
how much marketing is involved.
But in the A&R process, we are al-
ways looking for almost tween artists.
If people say that this is going to be
tough because it doesn’t fit a certain
format of radio or a certain type of
definition, we love that because
chances are the act is doing some-
thing thatis more interesting than a
more conventional act.

And the methodology we employ
for this type of artist development is
infused in everyone at the company.
I have an incredibly strong team
around me—David Boxenbaum our
GM, Ben Berkman the executive
VP/head of promotion, and Rome
Thomas, head of sales and artist de-
velopment. And from the head of the
company to the support team—it’s
a small team of about 15 people—
we dothis as good or better than any-
one in the business right now.

How did Flyleaf’s opportunity
with Milk Rocks evolve, and what
impact will it have?

We're always looking for marketing
inthree capacities: Oneistouring and
personal appearance, two is online
and making use of all of the fantastic
possibilities that the Internet now pro-
vides. The third component are these
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[fyou're
looking
fora
knockout
unchin
he first
couple of
rounds,
it’'snot
howit’s
done. Our
approach
to market-
ing starts
with great
music.

types of nontraditional marketing op-
portunities. The Milk Rocks initiative
is exactly what we thrive on. Here you
have acampaign where we're promot-
ing our artist, in this case Flyleaf, lit-
erally around the country for what I
think is a two-month window. Think
about how many milk cartons aressit-
ting there on breakfast tables or sit-
ting there being looked at for minutes
and minutes and minutes. This came
through Scoop Marketing.

Thisimage is goingin front of all
these people. How do you con-
vert them to act on something?
We're highly tuned into the dynamic
that music consumers do not want
to be hard-sold music. To be too
needy and to try and push people
immediately toasale. . .kids areso
sensitive today to being marketed to
by record companies. Milk Rocks
translates into sales when it's com-
bined into the tapestry of other
things going on with Flyleaf: airplay,
video play, touring, press, etc. On its
own, it probably wouldn’t yield too
much without the other drivers.

What’s coming down the pike
that you’re excited about?
Three things. Firstis K'naan, he’sa
hip-hop artist from Somalia who's
based in Canada. He's won several
awards and toured extensively with
people like Nelly Furtado, the Roots,
Mos Def. He’s got an independent
album coming out through Fontana
to set him up, produced by Track &
Field, Damian and Stephen Marley,
and Tony Kanal from No Doubt.
That will be out at the end of June,
early July.

Michael Tolcher we're very com-
mitted to. We worked his first record
for three years, we've sold 100,000.
We weren't able to connect the dots
with an airplay hit, but the next
record he's going into the studio with
Glen Ballard producing. We expect
that record as well for July or August.

And the Hollywood Undead is
one of the biggest MySpace stories
of the past year-and-a-half, two years.
They’re sort of a mixture of Eminem,
Limp Bizkit, early Guns N’ Roses
and also an element of the Beastie
Boys. And the record is coming at
the end of May, early June. .
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OUTSIDE THE WINDOWS ofa 36th-floor con
ference,room suite at New York’s Mandarin Oriental Hotel,
the morning is gray and befit for April showers. Always the
trendsetter, Usher has plucked from his wardrobe a navy blue
military-style button-up adorned with gold clasps to complete
his jeans-and-sneaker ensemble. He is in town to promote
his fifth album, “Here | Stand,” due May 27 via Jive. and to
premiere, later today, the video for his Polow Da Don
produced hit single, “Love in This Club.

The synthy club track rocketed from No. 51 to No. 1 in its
third week on the Billboard Hot 100 in March—the third
highest leap to No. 1 in Hot 100 history and his eighth chart-
topper. “This is the ‘Design of a Decade’ and then some,
Usher says of his new disc, referencing Janet Jackson’s com-
pilation of classics. “I’m more excited about this album than
I was about the last.

Usher is a tough act to follow, though, even for Usher him-
self. Afier all, his last album, 2004’s “Confessions,” has shifted
more than 9.5 million units in the United States. according to
Nielsen SoundScan. As with the latest albums from justin
Timberlake and Britney Spears, the marketing team at Jive rec-
ognizes the challenge of matching this prior dominanceamid
today’s depressed sales climate. “The market is our biggest
challenge right now,” Jive VP of marketing/product manager
Lisa Cambridge says. “When an artist of his stature and his
significance comes out, you try to raise the bar every time and
hopefully you get there. For us, the single juinping from 51 to
1 was a great way to set the tone.’

The success showed that Usher retains his core fan base
among the other triple-threat stars that have reigned in his ab-
sence. “That’s an outstanding performance considering he
hasn’t had anything new to release for four years,” radio ana
lyst Guy Zapoleon says of “Love in This Club.” “A lot of new
music fans have grown up with Chris Brown and Ne-Yo as their
examples of great pop R&B music.” Zapoleon further points
out that Usher remains a leader in the urban and rhythmic for-
mats. “Usher, because of his huge track record of No. 1s at top
40 rhythm, R&B/hip-hop radio, as well as hot AC and AC, is
known to a wider group of music fans.

in the span since “Confessions,” the 29-year-old entertainer
has stayed active, but without new music to promote. He starred
in a Broadway musical (as Billy Flynn in “Chicago”). He changed
publicists and talent agencies. (He is now at Creative Artists
Agency.) In May 2007, he fired his mom, Jonetta Patton, as his
manager and replaced her with Benny Medina (Mariah Carey,
Jennifer Lopez). He married stylist Tameka Foster and had his
first child, Usher Raymond V, events that have placed his per-
sonal life under the microscope more than ever.

Usher admits to having anxiety over all the back-end changes,
as well as his recording for the first time without former Arista
CEO Antonio “L.A.” Reid, who is now heading Island Def Jam.
“Working with Benny Medina [and] new attorneys would def-
initely be something that you would be nervous about,” Usher
says. “It's new people. It's a new team, so you're only hoping
for the best. But we're off to a great start, [with] a No. 1 single
that's widely been accepted and excited about the prospect of
another hit record.

“I's always a challenge with someone who was so established
with various types of representatives,” Medina adds. “The thing
that excited me most is the intense commitment to his art, his
incredible professionalism and the fact that I feel as though
he’s just hitting a stride.”

In that time, too, the music business has taken a big hit.
Though file-sharing is largely blamed for the downturn, Usher
also cites a lack of quality material. “This industry is not pro-
ducing an awful lot of substance-filled records,” he says. “You'l
geta Justin, a Kanye West, a Jay-Z that'll comne out with a bang-
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In good campany: USHER, third fram left, on the set—
for his"Lovein This Club' video with ROBIN THICKE—
—YOUNG JEEZY and KANYE WEST,

o

ing album, or a Chris Brown, but every so often you need to
have a big monster like Alicia Keys or somebody like that. So
[Jive] was like. ‘We got to get you back in.” And | wanted to.”

Amid all the business and non-music distractions of the past
two years, Usher kept creating new material in his home studio
in Atlanta. Early last year, he reconnected with longtime collabo-
rator Jermaine Dupri, who co-produced several “Confessions”
tracks. including “Burn” and “Confessions Part I1.” “The most im-
portant part to me is to make sure that I'm always creating some-
thing new. giving you a new sound,” Usher says. “That’s why |
work with Jermaine Dupri before 1 work with anybody else. And
I put emphasis on making sure that this album was more musi-
cal than anything. because I wanted it to step outside the norm.”

But the homecoming hasn’t entirely been smooth. The be-
hind-the-scenes shifts led to an unstructured launch for “Here
I Stand,” starting with the leak of the club track “Dat Girl
Right There” featuring Ludacris late last year. Jive had yet to
secure a lead single when the Young Jeezy-featured “Love in
This Club” leaked in February. But the enormous chart climb
quickly eased concerns. “The greater part about it,” Usher
says, “is the fact that people are antsy for a record, so they're
going to grab onto it.”

Realistic about the chances of topping “Confessions,” Jive is
setting up new partnerships that include a Sony Ericsson deal
comprising domestic and international print campaigns, TV
and promotional concerts. “What we're really looking to do is
find success across the board,” Cambridge says. “One of the
things we really try to do is pursue partnerships that are kind
of Usher-worthy that would offer us a direct line to consumers.”

Thelabel is also banking on Usher’s worldwide tour this fall
to further drive sales. (“I have a lot of great concepts and am
known for setting the trends always,” he says without elabora-
tion.) But more than retail figures as a measure of the album’s
success, Medina is seeking other opportunities and sources of
revenue in the mobile and global arenas. “The reality is that the
business has been sliced and diced in several different forms
now, so between the online initiatives and the actual classic
form of record sales. I still know that we can, with this music,
achieve greater, although the numbers will be slightly differ-
ent only because of the marketplace,” Medina says. “My goal
would be if you could make a sliding scale of what 15 million
records of yesteryear is to whatever that number is today to still
achieve that number.”

GROWING PAINS

When Usher Raymond started out, he was still a boy. L.A. Reid
signed him to Arista when he was just 13. Throughout his
decade-plus career, his sales and popularity have risen on a
steady gradient. Released in 1994, his self-titled LaFace debut
has sold nearly 300.000 copies, according to Nielsen Sound-
Scan. Its follow-up, “My Way,” went gold. Then in 2001, the six-
times-platinum “8701” all but solidified his superstar status
before “Confessions” hit three years later.

Usher insists that it’s his compelling tales that have kept reg-
isters ringing. “It's like an autobiographical experience every
time you hear an Usher album,” he says. “I don't just release
records. | don’t put things out and just allow them to fly. There’s
always a story.”

More often than not, those stories have become hits, from
the “U Remind Me”/“U Got It Bad”/“U Don’t Have to Call” se-
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ries of No. 1 singles off “8701" to the “Yeah!”/“Burn”/“Confes-
sions Part 11" narrative of “Confessions.” This time, again,
Usher’s game plan is simple: Tell a story. “The premise of my
storyis, “You truly aren’t a king until you really find your queen,’
and 1 felt like I found someone who's the foundation for my
life,” he says. “I married her and had a child with her, so that's
going to definitely raise a lot of eyebrows, but I don’t really lis-
ten to the negativity. | hear it. but at the same time this is my
story and you can’t tear it down if I don't let you.”

“Here | Stand” represents, to many involved in the project,
a portrait of the artist as a grown man. In conversations about
the albumn, the term “manhood” often arises. “The manhood
is symbolic of a type of independence, as well as a desire to com-
municate with his fans on a different emotional level,” Med-
inasays. “This isn’t just a record for him. This is a component
and an extension of a personal journey.”

Cambridge, who has worked with Usher since his days at
LaFace, adds, “One of the biggest assets Usher has, just as a
man, is he had a rocky beginning in the industry. So once he
found his footing and his comfort zone as an artist, he appre-

Nielsen SoundScan

ciates it and he gets it and he knows how much hard work it
took for him to get from point A to point B

This transition is reflected in songs like the soaring Tricky
Stewart-produced ballad “Moving Mountains” and the disco
esque dance cut “This Ain’t Sex.” Another Stewart track, “His
Mistake,” finds Usher being blamed for another man’s follies
(“Always guilty before the sin/I can’t win”), and on the Dre &
Vidal-crafted title track, the singer channels Stevie Wonder.

“My initial objective was to create a record that was just full
of hits from the beginning to the end, nonstop. I really wanted
it to have different levels,” Usher says. “I think that it does. 1
think that it speaks for the intimate settings. I think it speaks
for the good times that you have. It speaks at times for the temp-
tation that you may approach as a man who is in more of a sta
ble situation, the decisions that you make and ramifications
for making a bad decision. Then also ultimately, those major
steps in your lite, the ones that really matter.”

With the new album ramping up, Usher remains busy with
other pursuits. Last summer, he launched his eponymous fra-
grance line, and he still runs his label Us Records, whose ros-
ter includes One Chance and Rico Love. Next, he plans on
starting his own consulting company to help develop artists.
“I really want to go into these record companies and become
the builder of different projects,” Usher says. “It’s not neces-
sarily my hands, butit's my expertise where the right artist has
the right choreographer. The right artist has the right stylist,
the right marketing plan to help introduce what they’re doing.”

As major companies start compensating for dwindling record
sales by focusing more on the artist-as-brand, Usher wants in
on that, too. Medina stresses the importance of focusing on the
music first. “The best all have a certain creative ADD, and he
certainly has that. He is a musician, artist, businessman and
entrepreneur,” Medina says. “More than anything else, that’s
the greatest challenge—how to manage all the creative oppor-
tunities that comes with di-
versification and still manage
to deliver greatness.”

For a video discussion
LM with Usher, go to
billboard.com/usher.

4,611,000 8,520,000

US.Saless 299 000 4,257,000 219,000
Debut: 187 5 % 4 poses & =

On the Biliboard Hot 100, Usher has Debut Date: 9111994 10,4189 41011998 NS A w
scored eight No. 1Is in the past The Biltboard 200 By : i .
decade, four of them coming in o bk g & B ot 1 weeks)
2004 alone. His last album, “Con- The Billboard 200
fessions,” has sold a mind-boggling el o i »
9.52 mitlion copies, more than dou- Weeks on Chart: 12 L] q [1] 4
ble the performance of its 2001 “Usher” “My Way” “Live” g “Confessions”
predecessor, “8701." LaFace/Arista Laface/Arista LaFace/Arista Arista Laface/Zomba

1994 1997 1999 2000 2004
TILE _DEBUT DEBUT DATE PEAK PEAK DATE WEEKS ON_ CHART LABEL
“Nice & Slow” 9 1/24/1998 1(2 weeks) 2/14/1998 b1 LaFace/Arista
“My Way” 3 6/20/1998 2(3) 8/15/1998 24 LaFace/Arista
“Pop Ya Collar” 68 11/4/2000 60 11/18/2000 1 LaFace/Arista
“U Remind Me” 53 6/16/2001 1(4) 1/1/2000 24 Arista
“U Got It Bad” 93 9/22/2001 1(6) 12/15/2001 3 Arista
“UDon’t Have to Call” 65 2/9/2002 3 5/4/2002 26 Arista
“I Need a Girl (Part One)” 1 3/16/2002 1) 5/25/2002 B Bad Boy/Arista
(P. Diddy featuring Usher and Loon)
“Yeah!” 53 1/10/2004 1(1) 2/28/2004 45 LaFace/Zomba
(featuring Lil Jon and Ludacris)
“Burn” 65 3/13/2004 1(8) 5/22/2004 30 LaFace/Zomba
“Confessions Part II” 48 5/1/2004 1) 1/24/2004 B LaFace/Zomba
“My Boo” 9 9/11/2004 1(6) 10/30/2004 26 LaFace/Zomba
(Usher and Alicia Keys)
“Lovers & Friends” 3 1/21/2004 3 1/22/2005 i BME/TVT
(Lif Jon & the East Side Boyz featuring Usher and Ludacris)
“Caught Up” 16 12/11/2004 8 3/26/2005 bij LaFace/Zomba
“Same Girl” 19 5/26/2007 20 8/11/2007 20 Jive/Tomba
(R. Kelly duet with Usher)
“Love in This Club” 83 3/1/2008 1(3) 3/15/2008 1 LaFace/Zomba

(featuring Young Jeezy)
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HOMETOWN GIRL
ADELE IS A
SUPERSTAR

IN THE U.K., BUT

CAN SHE WIN

OVER AMERICA?

BY CORTNEY HARDING

-
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't alone a teenager
ord deal a few months
lele tells it, her rise to th
was a rather charmede
RIT School [a p®
magnet school that boasts alums like Amy
Winehouse, Leona Lewis and Kate Nash] because
I was bored at my regular school and wanted to
be productive,” she says. “I recorded some songs
and my friend set up a MySpace page for me in
early 2005. At that point, MySpace wasn't that

big of a deal in the U.K,, but about a year later,

all the record companies got on there to look

for the next Lily Allen.”
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1st on popular U.K.

One of those record comparies was XL, whose
overtures Adele—as she is known—initially ignored.
“XL e-mailed me and invited me for a meeting, but
lignored them to focus on finishing school and plan-
ning my 18th birthday party,” she says with a giggle.
“They just kept hassling me, and so | finally talked
to them, and they offered me a deal.”

Deal in place, Adele ran into a snag: writer’s block.
For eight months, she says, she had nothing to write
about. “I was overwhelmed by the deal, because it came
out of nowhere,” she says. “Then | met and broke up
with my ex, and the songs just poured out.”

“Adele was certainly a different kind of artist for XL,”
her London-based manager Jonathan Dickins says.
“She’s much more mainstream than some of their other
artists. But she is friends with Jack Penate, who is also
on XL, and he has really helped her and encouraged her.”

Once the record was finished, XL started the promo-
tion process by pushing her first single, “Hometown
Glory,” to U.K. radio. “We had a number of BBC pro-
grammers who really liked her, and their support helped
gether onto regional radio,” XL senior VP of A&R Kris
Chen says. “Having champions at regional stations is
key to making a No. 1 single happen.” National sta-
tions Radio 1 and Radio 2 also played a big role in mak-
ing her second single, “Chasing Pavements,” peak at
No. 2 on the U K. singles chart.

Another early adopter was TV host Jools Holland,
who brought her on his show before her record was
even released. The buzz around Adele continued grow-
ing throughout the fall of 2007, and on Dec. 10 she was
awarded the first BRIT Awards Critics’ Choice prize.

With all the acclaim came one name that Adele
couldn’t seem to shake: Amy Winehouse. The fa-
mously troubled singer seemed to follow Adele, as
many of the articles written abot.t her contained some
form of the phrase “the next Amy Winehouse.” A few
members of the press even took to lumping Adele in
with Duffy and Kate Nash, calling the young women
“the next Amys.”
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Adele and her entourage are taking the comparisons
in stride. “Winehouse is incredible, but Adele sounds
nothing like her or any of the others,” Dickins says.
“People like to pigeonhole, and it's an easy compari-
son to make. In this situation, it becomes important
for us to set her apart visually. We've got her on tour
with a very stripped-down sound, just an acoustic gui-
tar, and we want to set her up as an individual.”

To establish that persona, XL and Adele’s manage-
ment have steered clear of trying to sell the artist as a
personality or build a brand around her. “I only want
to be known as a singer,” Adele says. “I'm not inter-
ested in writing columns for the Guardian or being a
star with my own TV show.” Adele’s album has sold
approximately 300,000 copies in the United Kingdom
since it was released )an. 28, according to the Official
U.K. Charts Co.

“Adele is first and foremost a singer,” Chen says.
“That’s not to say that if the right opportunity came
along we would pass it up, but it would have to be the
right fit. People need to be aware of her as an artist be-
fore we start with anything else.”

Building awareness of Adele in the United States
has only been ongoing for a short period of time; she
played her first shows here in March, the same month
shesigned to her U.S. label, Columbia. Columbiaand
XL will release her album as a joint venture in the
States, while XL will retain the rights in the remain-
der of the world.

“Nick Huggett, who was in A&R at XL, is the head
of A&R at Columbia U.K. now,” Dickins says. “We met
with them, and we decided not to meet with anyone
else. Adele is a great fit on their roster; she loves Jeff
Buckley and Bruce Springsteen. We also liked that they
do things without overthinking, that they make deci-
sions on a gut level.”

While Dickins praises Columbia for avoiding over-
thinking, the label does have a long-term and thought-
out plan to break Adele in the States. The first part of
this plan will be to release her record digitally more

ADELE: LAUREN DUKCQFF
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than two months before il will be released physically
(see story, right). XL has the rights to the release state-
side until the album’s physical street date, when it will
become a joint venture between the two labels.

“The decision to delay the physical release was due
lo touring constraints,” Columbia VP of marketing
Doneen Lombardi says. “But XL wanted to make sure
the record was available 1o people who wanted it. [t
seemed right to make it available.

Part of the demand stemmed from mentions on
Perez Hilton’s gossip blog and in a blog post by Kanye
West. “There was all this demand because of those
posts, and I felt bad making people pay all that money
for shipping to buy it from the U.K.,” Adele says. “The
growth in the States so far has all been word-of-mouth.”

“She’s the type of artist where people love her after
one listen,” Lombardi says. “Our goal now is to set her
up as a brand, on the basis of everything that she’s done
so far. Her live performances are a cornerstone of that
strategy, and capturing them is a big part of the cam-
paign.” When the physical version of the record is re-
leased June 10, the initial run will contain a bonus disc
with recordings of live performances from her shows
at Joe’s Pub in New York, the Hotel Cafe in L.os Ange-
les and a session she recorded at noncommercial sta-
tion KCRW Santa Monica, Calif.

The KCRW taping was only the start of Adele’s radio
campaign. “XL sent outsome vinyl copies of ‘Hometown
Glory’ after the track was iTunes’ song of the week, but
we're going to make a very focused push at triple A and
noncomm to start,” Lombardi says. “We're planning on
following that with an impact date at hot AC in May.”

May also brings appearances on “Today,” “Late Show
With David Letterman” and “The CBS Early Show” and
marks the start of Adele’s tenure as a Starbucks Pick
of the Week, a stint as part of VH1’s You Oughta Know
campaign and her first real tour, which will kick off
May 21, according to promoter Kirk Sommer of the
William Morris Agency. “For this tour, she’ll be play-
ing intimate theaters, like the Queen Elizabeth in
Toronto. She’ll be with a three-piece band for most of
the dates, and our goal is to make these dates feel like
special engagements.”

Sommer says that when ticket presales began for
the May dates, “they sold out instantly,” and that plans
are already under way to bring Adele back stateside in
August and do bigger shows, like the Bumbershoot
and Austin City Limits festivals.

“Adele appeals to a very broad range of people, and
this campaign is going to try to reach multiple audiences,”
Lombardi says. “For instance, young gitls love her and
see herasa very positive role model; she’s very sweetand
confidentand comfortable in her own skin. But there is
an older crowd that really connects to her, too.”

Columbia is banking on those same crowds stick-
ing with her for several more albums. “I still believe
you can build careers for the long term,” Dickins says.
“Too many people these days think a career is a race.
Look at how much Amy Winehouse developed between
‘Frank’ and ‘Back to Black.” We all want to make sure
Adele has slow and steady growth in order to get the
best long-term gain.”

“I'm so excited to see what we’re going to be doing
for her subsequent albums,” Lombardi says. “We're
trying to grow her slowly in the States; for her first tour,
she’ll be doing stripped-down sets in smaller venues
with a three-piece, and then the next tours will be big-
ger and bigger. We want to make sure people get mul-
tiple impressions of her, and we think that people will
go to all the shows in their markets.”

“I don’t think you come into your own until your sec-
ond or third record,” Adele says. “I don’t want to get
too big too fast and then have to deal with the sopho-
more curse. It's more important for me to be able to
makea lotof good records than to just have one hitand
be forgotten.” voo

Sometimes Ehysical Just

Isn’t (Soon) Enough

Although indies have been staggering
digital and physical release dates for al-
most two years, the major labels are just
now picking up the strategy. While
Reprise tried It in 2004 with the Secret
Machines’ debut, it has not become com-
monplace among the big four. Columbla
seems to be at the forefront of the trend
on the major side, with three recent re-
leases all going or slated to go live digi-
tally before the physical product was
made widely available in stores.

MGMT was the first Columbla act to re-
lease its album in this manner, with its
debut, “Oracular Spectacular,” going on-
line Oct. 2, 2007, and the physical version
being made widely available Jan. 22,
2008. (A physical version of the album
was released to members of the Coali-
tion of Independent Music Stores concur-
rently with the digital release.) The album
sold 6,000 copies between the two re-
lease dates; it has gone on to sell 49,000
copies, with 41% of those sales being dig-
ital, according to Nielsen SoundScan.

According to MGMT’s co-manager Mark
Kates, “The band had a tour booked and
people were starting to talk about them,
but there wasn’t time to set up a full re-
lease before they went on the road. We
thought that the record should be avail-
able to people who wanted it, and I think
we sold some digital copies to people who
would not have paid for it otherwise.”

SUPER FURRY ANIMALS, top, are one of
a handful of indie bands to release their
atlbum digitally prior to a physical release.
MGMT was the first Columbia act to use
this approach.

In the cases of Adele and the Ting
Tings, another Columbia act that will be
staggering its release dates, the inability
to tour stateside drives the digital-first,
physical-later strategy. A source at Co-
lumbia says that the growing buzz around
the Ting Tings led the label to make the
record available online on the same day
as the U.K. release date in May. While Co-
lumbia says that it would continue the
practice if it feels it yields positive results,
it would not share specific measurement
metrics for success.

Indies that have employed the strat-
egy say they have been pteased with
the results. Wind-up Records released
the debut album by rock band Stars of
Track and Field digitally five months be-
fore the physical release, and senior VP
of sales Derek Graham says he’s pleased
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with results so far. “It's certainly not a
one-size-fits-all strategy,” he says. “But
we would be opento trying it again with
the right band.”

To date, the Stars of Track and Field
album has sold 18,000 units, according to
Nielsen SoundScan. Of those, 6,000 were
digital, more than 3,000 were the indie
store-only release and more than 7,000
copies have been sold since January 2007.

More recently, Super Furry Animals re-
leased their album online in August 2007
and in stores Jan. 22. The album sold
roughly 2,000 copies digitally before Jan-
uary, and has sold about 8,000 total.

“1 still think the original decision was
the right one,” Beggars Banquet CEO Les-
ley Bleakley says. “We would have been
flooded with imports from the U.K. if we
had left the release dates six months
apart, and having the digital up there for
the early adopters didn’t [make an] im-
pact on promo or ticket sales when the
band came over in February.” -CH
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STARS

IN HIGH DEMAND BY
LABELS AND SUPERSTARS,
VERSATILE PRODUCER
HEADS TO THETOP
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CREATES ‘SONIC LANDSCAPES’
FOR AN ARRAY OF HITMAKERS

HE MAY BE “DANGEROUS,”

but Nate “Danjahandz” Hills—or
just plain “Danja”—is “a huge
talent,” according to none other
than Madonna. = A self-
proclaimed “big fan of his work,”
Madonna tapped Hills’ production
skills most recently for her hit “4
Minutes,” featuring Justin
Timberlake. = But she’s just the
latest in a long line of big-name
production clients—also including
Timberlake, Nelly Furtado, Sean
“Diddy” Combs, Snoop Dogg,
Katherine McPhee, Duran Duran,
Britney Spears and Jennifer Lopez
—that have made this Timbaland
protégé the go-to guy on a wide

range of recording projects.

. _

HOT, RISING PRODUCER

BY JIM BESSMAN

“What sets Danja apart is his rare ability to not just make
records, but create records—building brilliant sonic land-
scapes that make his production style singularly unique,” At-
lantic Records chairman/CEO Craig Kallman says.

“Far more than a fantastic beat-maker, he takes a hands-
on role at every step of the recording process. At the same
time, he has the gift of being able to adapt his sound and ap-
proach to the individual artist, bringing out their personal
style rather than imposing one sound on everyone.

“He also spans many genres, and has done fantastic work
recently for a range of Atlantic artists from T.1. to Simple Plan
to Missy Elliott,” Kallman adds. “We're looking forward to a
long future of making hit records together.”

Zomba Music Group executive VP Peter Thea concurs:
“He’s an extraordinary producer who we can thank for many
recent hits from many artists on our roster. His beats are in-
credible and he always seems to outdo himself on each suc-
cessive record. He's that rare producer whose sonic flair and
amazing sense of rhythm are matched by his gift of melody,
and it all comes together in the song.”

BMG Label Group president/CEO Barry Weiss likewise
lauds Hills as “one of the premier producers/creative forces
in the world today,” citing “his production flair and innova-
tive but commercial sounds coupled with his calm demeanor
and great artist sensitivity [that] make him a rare entity in
today’s musical landscape.”

From left: JAHA JOHNSON, CHRIS HICKS, DON POOH,
NATE ‘DANJA’ HILLS and BRYAN-MICHAEL COX at Cox’s
pre-Grammy Awards brunch Feb. 10 in Los Angeles.

34 BILLBOARD MAY 10, 2008

www americanradiohistorv com

Chris Hicks, Atlantic Records senior VP of A&R and head
of urban music at Warner/Chappell Music, who signed Hills
to Warner/Chappell, observes that Hills is “very quick to step
outside the box and not live by any rules creatively.”

Pointing to Hills' effect on projects by Timberlake, Fur-
tado, T.1. and Usher, Hicks adds, “He just wants to reinvent
every time he goes in the studio and be groundbreaking.”

Indeed, Hills is inspired by the Foo Fighters as much as
T.1., as his attorney David Ehrlich notes.

“He’s open-minded and doesn’t like to be categorized, and
draws influences from a vast variety of creative sources. And
he plays piano, drums and guitar, and can explore a lot of dif-
ferent musical areas and opportunities. He’s always evolv-
ing, but currently his uptempo, danceable beats are unique
and fresh-sounding, and have proven inspirational toa lot of
different artists.

“And in the last two years,” Ehrlich adds, “you can’t have
turned on the radio without hearing a Danja record that he
did with Timbaland, from Justin Timberlake’s ‘SexyBack’
and ‘My Love’ to Nelly Furtado’s ‘Promiscuous’ or ‘Say It
Right’ to Britney Spears’ ‘Gimme More’ and now to
Madonna’s ‘4 Minutes.” ”

For his part, Hills agrees that the beat is much of what
makes his sound.

“I have a very bright and exciting sound, and it’s because
of the beat—the groove, the sound of the drums,” he says. “I
might not be doing a lot of drum rolling and double-timing,
but I pick one rhythm and make patterns as melodic as my
lead lines, so you can hear the rhythm one time and remem-
ber it—and it builds over and over again, just like melody.”

Not a lyricist, Hills notes that he is in fact known as “the
Melody Man.”

“That’s what they call me,” he continues. “I hear it all
the time.”

Hardly anything that might be construed as “dangerous.
So where did that nickname come from?

“Along time ago me and some friends were hanging around
making music—a lot of freestyling stuff on the keyboard, and
I was playing so fast with my hands,” Hills recalls. “That’s
where it came from—‘Danjahandz.” ‘Danja.’ | just spelled it
like how I see it.”

The 27-year-old native of Virginia Beach, Va., played drums
in church at age 12 before switching to keyboards.

“I was always playing instruments at home and church,”
he says, “but [ never practiced. I'd just seen how drummers
played and hopped right on to the set and picked it up. And
I’'m self-taught on keyboards, too. I played by ear, listening
to songs on the radio or learning in choir and teaching my-
self the chords.”

His influences included gospel music, of course, “R&B,
some hip-hop and anything else that caught my ear. I just
kept playing in church, but | was always interested in how
can | create music: | was always trying to figure it out but
never had the proper equipment until | eventually got a key-
board with a six-track sequencer when | was in high school
and could lay down beats and melodies on two tracks.”

Hills gained some studio experience around Virginia Beach,
“again basically teaching myself how to use a professional
keyboard, microphone and computer. But | was always only
a producer, making multiple tracks of all kinds for different
types of artists—rock, pop, hip-hop, R&B—all at the same
time and nothing sounding alike. I look back and see where
I was being prepared for what [ am now.”

Among producers, Hills continued on >>p36
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cites such role models as Dr. Dre, Rodney Jerkins, the Nep-
tunes, Jimmy Jam and Terry Lewis, “of course” Quincy Jones
Timbaland and Teddy Riley.

Working with Natural Blend, an R&B group from the Vir-
ginia Beach area, Hills met Leon Sylvers, who introduced him
to Riley.

True to his “studio rat” form, Danja began hanging out at
Riley’s studio in Virginia Beach and co-produced a track on
Riley’s group Blackstreet’s 2003 album “Level 1]

But the real career turning point came when a CD contain-
ing 30 of Hills’ beats was passed on to his idol Timbaland,
who was duly impressed. Hills later
had the opportunity to play more
tracks for Timbaland personally on
his tour bus.

“He didn't even listen to three
seconds of each track and just knew
where 1 was going,” Hills says
“That was enough for him—and
that was it

Still, six months passed. Hills re
calls “scraping by, breaking concrete
with a sledgehammer doing construc-
tion work” during the day while
“working and working and working”
in the studio at night.

Then Timbaland invited Hills to
work with him down in Miami.

I had played some music for
Scott Storch, Irv Gotti, Ja Rule, Fat
Joe, all these dudes, and nothing
came of it,” Hills says. “But Tim recognized my talent level
and potential from the start. It just goes to show that when
it’s your time it’s your time.

The Hills/Timbaland partnership then commenced in
earnest in early 2004.

‘“Tim was hard on me, not in the sense of being a tyrant but
musically very critical of what [ was doing and pushing me to
develop, develop, develop, pusly, push, push,” Hills says. “We

Timbaland
recognized my
talent level and
potential from
the start. It just
goes to show
that when it’s
your time, it’s

your time.’

worked on a lot of different projects together including the
Game, Black Eyed Peas, |ennifer Lopez, but nothing major hap-
pened. Then we did ‘I'm So Fly’ for Lloyd Banks, and it was re-
ally the first thing that people heard from me and Tim.’

Then the floodgates opened.

Nelly [Furtado] came along with some songs, but Tim had
adifferent vision and we just started making music together,
Hills says. “The first day we did ‘Maneater.

Furtado's 2006 hit from “Loose” flowed directly into Tim-
berlake’s “FutureSex/LoveSounds” project, the first session of
which yielded “What Goes Around . . . Comes Around.

“We were sitting on those two al-
bums and nothing had dropped yet,
but Tim felt really good about it, and
I didn’t have any choice but to feel
good and excited because he was,
Hills says. “Then in May of '06,

Maneater’ dropped overseas and
started killing. and then the States.
The rest is history.

That history now also includes the
likes of Madonna, Missy Elliott, Ciara
and Fat joe.

‘Respect,” along with “fearless” and
“brilliant,” are just some of the words
colleagues use in assessing Hills’ me
teoric rise.

‘Danja is brilliant,” Universal Mo-
town president/executive VP Sylvia
Rhone says. “He has a keen passion
for his craft, takes great pride in his
work and is the consuinmate perfectionist. | have watched him
emerge from the shadows of his peers to become a major player
in his own right—an accomplished producer, composer and
musician, a triple-threat in the studio and a genius hitmaker.”

Elliott adds, “Danja is not only just a hot producer: He is
fearless. That’s what makes him hot. His music speaks for it-
self: When you listen to his beats you hear confidence in the

track—hard-hitting, cutling- continued on >>p6
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Top: NATASHA BEDINGFIELD and NATE ‘DANJA’ HILLS
at an Entertainment Weekly pre-Grammy Awards
celebration for Timbaland Feb. 8, 2007, in Los Angeles;
bottom: Hills with SEAN ‘DIDDY’ COMBS in January in
New York.

CONGRATULATIONS DANJA
ON YOUR STELLAR ACHIEVMENT
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David M. Ehrlich & Associates, P.C.
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From left: Attorney DAVID EHRLICH, EMI Music Publishing president of West Coast creative BIG JON PLATT, NATE
‘DANJA’ HILLS and Zomba Label Group A&R rep JEFF FENSTER at a May 2007 dinner honoring Hills’ Grammy wins

at Gin Lane in New York.

from >>p36 edge confidence. He’s not scared to take
chances—no matter what sound may be hot on the radio,
he’s going to give you what moves him. And that’s what
makes Danja dangerous.

Furtado says, “Nate is an oddity because he possesses so
much natural talent, combined with real musical focus at
such a young age. He is invested in the original, constantly
chasing musical risk—and he is a stoic presence in the stu-
dio. Helives in his own beat-driven, keyboard-adoring world.”

Future endeavors for Hills, according to Ehrlich, involve
‘expanding his brand and getting into other areas of com-
merce utilizing the brand.” To this end, Ehrlich notes Hills’
music work on the film “Step Up 2: The Streets.”

Hills says he looks forward to “stepping off as a solo en-
tity” with a new company in the works and a new artist that
he’s “very excited about” to kick it off.

He notes that his goal is “to match or top what me and
Tim did together,” adding that “the good thing about it is

that I still feel like that guy breaking up the concrete: 1 never
forget what I'm out there doing, and I'm grateful for what |
am. But to get that No. 1 record and then do it over and over
again just to prove to myself that I can really do this, | want
to continue that.

But Hills' creative talents and accomplishments aside,
he’s also “a wonderful person,” Ehrlich says. “He always does
the right thing and strives to do the right thing. He's always
sensitive to the feelings of others and tries to act ethically in
business—wlere sometimes you're challenged to not do so.
One of the greatest joys is working with him.

Offering alast word, Epic Records president Charlie Walk
echoes Ehrlich.

“In this business you try to work with people who are great
creatively, and Danja represents that from the purest place,”
he says. “IHe comes in with an impassioned willingness to
be exceptional, but no drama, no ego. He's pure, which makes
it different tor him and for us.

DANJA’S

As he builds his own reputation as a hitmaking
producer, Nate “Danja” Hills was asked by
Billboard to drop the needle on five favorite
tracks by producers that he admires.

TIMBALAND’S “ONE IN A MILLION?”:

“It was the start of a new age in music
and is the very reason why | wanted to
do what I’'m doing.”

RICK JAMES’ “SUPER FREAK”:

“It’s hypnotizing. | love the funk in it,
and it’s very eclectic: The way all the
melodies of the instruments fali
together is genius.”

RODNEY JERKINS’ “ANGEL IN DISGUISE”:

“All he did with Brandy was classic
but this one | still listen to till this day.
It’s a constant inspiration.”

DR. DRE’S “BEEN THERE, DONE THAT”:
“That was a glimpse of the new Dr.
Dre that no one got until he came
with ‘The Chronic 2001’ | love that it
was before its time.”

DJ PREMIER’S “NAS IS LIKE”:
“Love this one because it made me
feellikelcanrap. .. All of Premier’s
tracks do.” —Jim Bessman

CONGRATULATIONS

DANJA

P ON MAKING HITS!

FROM YOUR FRIENDS AT BMG LABEL GROUP

ZOMBA LABEL GROUP

-
=_—

Vg

" ail—
-

38 BILLBOARD MAY 10, 2008

www.americanradiohistorv.com

ACA TS DRI

§i
(1/4_"_.51)



www.americanradiohistory.com

CO QRATULATE S, !



www.americanradiohistory.com

40

DON'T BE PART OF MUSIC HISTORY.

1.866.BERKLEE | berkleemusic.com

BILLBOARD

MAY 10, 2008

-

NATE ‘DANJA’ HILLS
ON THE ART OF THE
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WHEN ASPIRING YOUNG producer Nate “Danja” Hills began working
alongside studio wizard Timbaland in 2004, it was the breakthrough he
had been waiting for. Now emerging as a powerhouse hitmaker in his own
right, Hills has produced tracks for an impressive array of stars, including
Nelly Furtado, Justin Timberlake, Sean “Diddy” Combs, Snoop Dogg,
Katharine McPhee, Duran Duran, Britney Spears, Jennifer Lopez and

most recently Madonna.

And he’s just begun. Billboard recently spoke

with the 27-year-old native of Virginia Beach, Va.

Let’s start with your thoughts on the music
business today.

Ithas switched to songs, songs, songs—hit records,
and not albums and artists. | don’t think people
care about artists or artistry too much in this day.

Let’s take “Low” [ from Flo Rida and T-Pain], for
instance. People just want to download on iTunes
or the ringtone and that’s it. They don’t really care
about who the artist is. It's just a hooky song.

So a producer like me who came into the game
with Tim [Timbaland], we will suffer because no-
body listens to the album and we’re just trying to
draw attention back to the artist again. Butit’s so
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easy lo get one record.

Even though 1 use iTunes, it’s a horrible idea:
You can click on an album and listen to every
song and just buy the one you like instead of the
whole album.

So no one is telling their story anymore on an
album; they’re just trying to do that hot single. It’s
soimportant right now to look at the [Billboard] Hot
100 [that] the No. 1 album doesn’t even matter be-
cause record sales are so low.

How does this affect you?

My style of approach- continued on >>p42
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from >>p40 ing the busi-
Let me do the album.
I will give you a hot single, but
[ want to do the album.” You
can’t make any money without
album sales, so in order for me
to make money I need to do six
or seven songs, and hopefully
it will go platinum so there are
some kind of residuals.

nessis, “

Is there any way to change
the situation?

It's hard to pinpoint the prob-
lem. Maybe the artist and pro-
ducer just need to step up and
make hotter albums.

But the reason why Justin’s
album worked, Nelly’s album
worked, Tim’s, is that the same
core of people worked on
them—me, Tim, Nelly; me, Tim,
Justin; Timbaland and whatever
artist he wanted to feature on
his album and me.

Most successful albums have
one producer or one set of pro-
ducers. Take it back to [Dr.] Dre
and Snoop Dogg, DMX, even
from hip-hop to rock to pop: One producer
producing an album sounds like a body of
work, but [the music business is] not selling
a body of work [now]. We're selling songs.

What can the business do?

The thing we have no control over is technol-
ogy and the Internet. It makes it accessible for
a 6-year-old—if they want to—to download
every song they want and not pay. But that's
out of our control.

There needs to be some sort of law . . . to
control who has the music, when it leaves the
studio. I don’t even leave the studio with my
music {on a CD] anymore. If you want to hear
it, hear it in the studio.

You have to limit the amount of hands that
touch the music, and that needs to be enforced
by the record companies. There should be fines
to control the leaks. I hear some say it’s a good
thing [when] a record leaks, to show how many
people want it. But what sense does that make?
If they got their hands on it, they’re not going
to by it.

How would you characterize your experi-
ences in dealing with the artists, labels,
managers, attorneys and other music busi-
ness personnel?

Everything's been pretty smooth. I've been
totally blessed with the way my business
has been arranged, so | have no complaints
with anything.

What are your thoughts on contemporary
pop music and the related opportunities
and perils?

Any record can turn pop—Dbecome popular.
When it crosses over, all sorts of opportunities
can come from a hit record—movies, TV shows.
And that’s a good thing and necessary because
record sales aren’t that good. So there are many
other ways for your music to be exploited.

Wh
music business today?

4, about the

It allows me to sleep in late—and party when
I want to! But it's a great opportunity to reach
the world, once you get successful. It all goes
back to a No. 1 record: Once you have a hit all
these doors open to every state in the U.S., every
country in the globe. It puts you in a place where
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NATE ‘DANJA’ HILLS, left, and Epic Records president
CHARLIE WALK celebrate at a May 2007 dinner honoring
Hills' Grammy Award wins held at Gin Lane in New York.

the world becomes your market.

It takes a lot of push and preparation some-
times. But once you make it, it's kind of limit-
less. And like I said, in today’s time there are
so many different ways [to create revenue]. |
don’t have to be a mega-hit producer: I can still
do movie scores and TV shows and still make
as much as [ make from selling records. Being
able to create music and do what [ love doing
is always going to be fun, and | come across a
lot of people in the business and artists who
are good people.

So to me it’s like high school, your senior
year all over again. For 10 or 15 years—or how-
everlong | get—it's just a big high school. Just
fun. And it's real good if you want to be famous,
but I'm not that type.

s there anything you know now tha u
wish you had known when you started out?
That it’s so political. 1t’s very, very, very polit-
ical. You hear the saying, “Ninety percent busi-
ness, 10% music”? It's absolutely true. But that
10% music has to be smash—hot music. It
can’t be just something to get by or mediocre
because that 10% music makes the whole busi-
ness run. But there is a lot of business. I had
meetings in New York and completely forgot
I was a producer at one point. I thought I was
an executive.

What advice would you offer to young peo-
ple getting into the business?

I'd first ask, “What would be your reason for
getting in?” You can say because you love it,
but once the first check rolls in and you're mak-
ing money, [you then say], “This is what I'm
doing it for.” But you don’t want to cross the
line and doitjust for the check. It ends up just
fizzling away anyway, because then your music
is not good anymore. Becoming wealthy or
making out good in your lifestyle is definitely
a plus and is easy for me because | love what |
do. But whenever [ feel I'm doing too much
business I tell everybody, “Leave me alone. I'm
going to do what I'm going to do.”

Hire a team of people who have your bestin-
terests, from your business manager to your
lawyer to your manager. Please don't try to walk
through the business blind, because then you
end up on “Where Are They Now?”

—Jim Bessman
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On your phenomenal career, remarkable humility, and undeniable talent.
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As The Credit Mess
Takes A Toll On The
Realty Market, Demand
Stays High For Ultra
Luxury Homes

44 BILLBOARD MAY 10, 2008

During his speech to induct John Mellencamp into the Rock
and Roll Hall of Fame in March, Billy Joel made a self-effacing
crack about his recent ride in the tumultuous real estate mar-
ket. Discussing his involvement with Farm Aid, he joked, “I
figured this might work out for me. With all the real estate I've
been buying, 1 just might take up farming soon.

Joel may be laughing, but many homeowners are closer to
tears. Dreams of little pink houses and grand mansions alike
have come tumbling down in recent months as homeowners
default on their mortgages in lemming-like fashion. An As-
sociated Press/AOL poll in April revealed growing anxiety,
finding that one of seven mortgage holders fear they won’t be
able to make their monthly payments on time during the next
six months.

For the metropolitan areas where music industry artists and
executives flock—New York, Los Angeles, Nashville and
Miami—and the high-end properties many seek, the current
climate is actually only partly cloudy.

In fact, the housing market in the ultra upper echelons is
booming. Inmany cases homes are selling for figures that well

www americanradiohistorv.com

overshadow those from this -ime a year ago, which is no small
reat given the sums of money bandied about on real estate in
early 2007.

‘We are talking about an affluent group and the high-end
market has maintained itselftoa degree,” L.A. Mortgage sen-
ior loan officer Harvey Friedson says of the entertainment
crowd. “They are doing much better than the middle area of,
say, $650.000-$1 m llion, which has been hit much harder.
‘We've generally had very little trouble with the bigger loans.’

Indeed the distressed economy is clearly taking a toll on the
middle market and even the lower high-end. Industry players
who've grown used to calling the shots in real estate deals are
tinding it's a whole different ballgame today.

“Most of them don’t really understand the financial world
says Christine Lloyd Maddocks, a Los Angeles-based realtor
who specializes in homes that contain recording studios and
as such has a heavy music industry client base. “They are in
the entertainment industry, and their world lives big.

Lloyd Maddocks recalls working with a composer client re-
cently who wanted to sell his

continued on >>p48
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CLOSE ENOUGH 10 ENJOY A MEAL IN SAN JOSES
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Sothebys

INTERNATIONAL REALTY

SELECTED
PROPERTIES

LONDON W1, ENGLAND Nightingale House, Harley ~ GREENWICH, CT Masterfully Crafted Georgian-Style ~ GREENWICH, CT Nature Lover’s Dream: Spectacular ~ NEW ROCHELLE, NY Waterfront Estate: 7 bed-

Street: 6,000+ sq. ft. £12,000,000. WEB: BBO121559. Manor: 4.65 lush acres. Pool, tennis. WEB: BB0064215. Colonial-style. 5+ acres. $6,495,000. WEB: BB0371647. rooms, 5% baths, pool, sports court, gated community.
London Brokerage, Sophie Allen, +44.444.495.9584 Greenwich Brokerage, Fran Ehrlich, 203.869.4343 Old Greenwich Brokerage, Liz Johnson, 203.637.9333 WEB: BB0681205. Larchmont Brokerage, 914.833.8480

S 5 iy

RYE, NY Understated Elegance: 10,487 sq. ft., 2.49 HARRISON, NY 1928 Tudor-Style: 7,704 sq. ft. home BEDFORD, NY 8+ Acre Estate: Elegant | 1,000 sq. ft. BRONXVILLE, NY Exceptional: Designed by renowned

acres, golf course views, pool, pool house. $9,900,000. redefines tradition. Beautiful property. $5,995,000. Pond, 2 paddocks, access to riding lanes. $5,950,000. architects. Lush gardens, sensational pool. $3,950,000.
WEB: BB0652037. Rye Brokerage, 914.967.4600 WEB: BB0651 | 33. Rye Brokerage, 914.967.4600 WEB: BB0721207. Katonah Brokerage, 914.767.9669 WEB: BB0662319. Scarsdale Brokerage, 914.713.2148

I " . oy

SCARSDALE, NY Mid-Century Home: Quality buiit. YORKTOWN, NY Sophisticated Entertainer: 5,700 sq. NEW YORK, NY Sedona Penthouse: 2-bedroom condo.
Amazing space, bright light. Prime location. $2,895,000. Sun-filled 5-bedroom home. Circular flow. $2,395.000. ft. home. Resort-style pool, outdoor kitchen. $2,325,000.  $2.595,000.WEB: BB0O134229. Downtown Manhattan
WEB: BB0662273. Scarsdale Brokerage, 914.713.2148 WEB: BB0681906. Larchmont Brokerage, 914.833.8480 WEB: BBO711386. Chappaqua Brokerage, 914.861.9625 Brokerage, Keith Copley, Robson Zanetti, 212.431.2469

ST Pl o bl PES -~ - oG
NEW YORK, NY Village Glamour in Prewar Condo: JACKSON HOLE, WY Extraordinary Estate: |00-acre JACKSON HOLE, WY Teton and Snake River Views: JACKSON HOLE, WY Little Horsethief Canyon:
3 bedrooms, 3/ baths. $5,995.000. WEB: BB0134245. estate on Snake River. Teton views. WEB: BB0147396. Spacious log home. $6,500,000. WEB: BB0147254. Newly constructed. $2,450,000. WEB: BB0147285.

Downtown Manhattan Brokerage, T. Ccoper, 212.431.2474 Jackson Hole Brokerage, Ken Gangwer, 307.739.8142 Jackson Hole Brokerage, Dave Spackman, 307.739.8132 Jackson Hole Brokerage, The NeVille Group, 307.739.8046

STANLEY, ID Own Harrah’s Town of Stanley: 54 acres. ~ SUN VALLEY, ID Ranch on Silver Creek: 1,444 acres. SUN VALLEY, ID Sun Valley Atelier Condo: Large
$14,500,000. WEB: BB0412260. Sun Valley Brokerage, $19,995,000. WEB: BB0411577. Sun Valley Brokerage, plan. 2 combined units. $495,000. WEB: BB0412521. 13,000 sq. ft. villa. $6,500,000. WEB: BB0412254.
C. Oclassen, 208.720.1196, J. Holcomb, 208.720.4434 J. Holcomb, 208.720.4434, B. Bourgette, 208.720.8547 Sun Valley Brokerage, Bill Norris, 208.720.0724 Sun Valley Brokerage, Al Luray, 208.720.9969

SUN VALLEY, ID True Art Studio: 4 bedrooms, 4 baths. SANTA BARBARA, CA Upper Riviera: Mediterranean MONTECITO, CA Ocean-View Rental: Historic Tudor-  SANTA BARBARA, CA Islay Commons: 5 bungalows.
$1,285,000. WEB: BB04 2547. Sun Valley Brokerage, style. $6,500,000.WEB: BBO|12810. Montecito Coast style. $35,000/mo. VEB: BBO | 12850. Montecito Coast $675,000-$925,000. VWEB: BBO | 12835. Montecito Coast
A. Luray, 208.720.9969, G. Wilson-Norgren 208.721.0494 Village Road Brokerage, Harry Kolb, 805.565.8633 Village Road Brokerage, Harry Kolb, 805.565.8633 Village Road Brokerage, Nick Svensson, 805.895.2957

sothebyshomes.com
38 EAST 61ST STREET, NEW YORK, NY 10065 T 212.606.4100 800.848.2541 OPPORTUATTY

Sotheby's International Realty, Inc. is owned and operated by NRT LLC. Sotheby’s International Realty® is a registered trademark. Les Bords de I'Epte a Giverny. used with permission.
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Sotheby's

INTERNATIONAL REALTY

SELECTED
PROPERTIES

v

LOS ANGELES, CA Cecil B. Demille Estate: Landmark.
2 acres. 9,500+ sq. ft. $26,250,000. WEB: BB0305034.
Sunset Strip Brokerage, Brett Lawyer, 310.888.3808

 yErma

STUDIO CITY, CA ltalian Renaissance-Style: In enclave
of Fryman Estates. $9,995,000. WEB: BB0305022.
Sunset Strip Brokerage, Tracey D. Clarke, 310.888.3828

MANHATTAN BEACH, CA 27th Street: 5-bedroom
celebrity contemporary. $2,299,000. WEB: BB0353373.
Brentwood Brokerage, Darlene Hutton, 310.481.4351

SUNSET STRIP, CA Bonnie Hill Views: City lights. 4
bedrooms, 3 baths. $1,749,000. WEB: BB0353424.
Brentwood Brokerage, |. and C. Shogren, 310.481.4304

BEVERLY HILLS, CA Seasonal Furnished Lease: 1920s
classic Spanish-style. $23,500/mo. WEB: BB0305060.
Sunset Strip Brokerage, Lisa Arden, 310.913.9339

3

SEBASTOPOL, CA 10+ Acre Estate: 5,000+ sq. ft.
timber and glass home. $3,195,000. WEB: BB0242634.
Sonoma Brokerage, feromey Clifford, 707.975.4588

sothebyshomes.com

D

MALIBU, CA Villa Versailles: World-class ocean-view
compound. $23,750,000. WEB: BB0353408. Brentwood
Brokerage, Shamon and Sara Shamonki, 310.713.4492

TOLUCA LAKE, CA Tuscan-Style Masterpiece: Expertly
buitt. I+ acre. $8,500,000. WEB: BB0274310. Pasadena
Brokerage, Tamara Sheldon, 626.396.3944

WESTLAKE VILLAGE, CA Luxurious: 2007 istand

Brokerage, Renee Chandler, 818.865.1161

FILLMORE, CA
home. Horse pasture. $1,995,000.WEB: BB0421976.

Westlake Village Brokerage, P. McWaid, 805.377.7221 Brokerage, L Brooks, G. fjames, 310.560.7411

s
vk

5

WESTWOOD, CA Wilshire Corridor: New York-

inspired loft. $899,000. WEB: BB0353448. Brentwood
Brokerage, Lisa Kirshner, Kacy O'Brien, 310.481.6255

architecture. $795,000-$1,155,000. WEB: BB0272891.
Pasadena Brokerage, Mark Ogden, 626.396.3908

WEST HOLLYWOOD, CA Penthouse Views: Prewar
French Chateau-style. $10,000/mo. WEB: BB0312309.
Santa Monica Brokerage, E. Ricciardelli, 310.260.8275

LOWER LAKE, CA Perini Road: Serene 2401 acre
ranch. Lake, corrals. $5,650,000. WEB: BB02426 1 6.
Sonoma Brokerage, Robert Powell, 707.939.3627

POTTER VALLEY, CA Eel River Road:Vineyard with
income. |19% acres. $2,200,000. WEB: BB0242638.
Sonoma Brokerage, Robert Powell, 707.939.3627

MIDDLETOWN, CA Oat Hill Road: Architecturally
designed. 72 acres. $2,450,000. WEB: BB0242417.
Sonoma Brokerage, Linda Thompson, 707.935.2280

38 EAST 61ST STREET, NEW YORK, NY 10065 T 212.606.4100 800.848.254!

Sotheby's International Realty, Inc. is owned and operated by NRT LLC. Sotheby's International Realty* is a registered trademark. Street in Saintes-Maries. used with permission

OAKHURST, CA Chateau Du Sureau: European-flavor
inn, French-style villa, restaurant, spa. WEB: BB 104000 1.
Sotheby’s International Realty, Ron Lipstone, 310.724.7000

residence. $3,995,000. WEB: BB0422051. Westlake Village

PLAYA DEL REY, CA Vista Del Mar: Beachfront living.
$1,850,000-$1,925,000. WEB: BB0312324. Santa Monica

PASADENA, CA Granada Court:Wallace Neff-inspired

BRENTWOOD, CA Trophy Property: Rare and special
compound. $9,999,999. WEB: BB0353235. Brentwood
Brokerage, Lisa Kirshner, Kacy O’Brien, 310.481.6255

MOORPARK, CA Equestrian Estate: 20+ acres, custom
barn, arenas. 6,750+ sq. ft. $3,450,000. WEB: BB0422262.
Westlake Village Brokerage, T. Defranco, 310.425.5509

ording
room, extensive upgrades. $1.775,000.WEB: BB0422210.
Westlake Village Brokerage, T. Defranco, 310.425.5509

PASADENA, CA Great Location: Desirable S. Orange
Grove Blvd. Townhouse. $750,000. VWEB: BB0274404.
Pasadena Brokerage, Deborah Maxson, 626.688.7857

FORESTVILLE, CA 360° View: 20t acres. 7,000 sq. ft.
Smart Home. $5,000,000. WEB: BB0242610. Sonoma
Brokerage, Jeromey Clifford, 707.975.4588

LOWER LAKE, CA Cantwell Ranch Road: Home, pond,
and 38z acres. Stunning. $775,000. WEB: BB0242642.
Sonoma Brokerage, Linda Thompson, 707.935.2280

EQUAL HOUSING
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Woodland Hills home and relocate to Santa Monica, Calif.

‘Ie said he wanted to get 100% financing and take some
money over that amount, so basically refinance at 110%,” she
says. “I had to explain to him, ‘They just don’t do that any-
more. What was in vogue five, six years ago is not happen-
ing right now.

As a way to lay down the payment necessary to purchase a
home these days, some music artists are taking cash advances
on their royalties and using that money to pay down the 20%
or other requirement, Lloyd Maddocks says. “Of course it’s all
hinged on how much they are going to be paid over what pe-
riod of time, but it's an option 1’ve seen used lately.

Though much of the world looks to the New York skyline as
a beacon of the U.S. market, the truth is there aren’t any real
bargains to be found here in the luxury market.

The number of apartments that
closed for more than $10 million in

nitely a buyer’s market,” she says.

Sitting pretty amid the turmoil is Nashville. where prop-
erty values are holding their own and the term “high end
has escalated from describing $1 million-$2 million homes
to $4 million and beyond, Lura Bainbridge Realty owner Lura
Bainbridge says.

“We haven't seen any downturn in the market here. Nashville
has been insulated because it’s so diversified and so many en-
tertainers and movie stars are moving here,” she says. “It's like
all of a sudden in the past few years they've discovered Nashville
is a great place to live.

Helping raise Music City’s “it” factor are Nicole Kidman and
Keith Urban, who recently upgraded their digs, and “Ameri-
can Idol” creator Simon Fuller, who purchased a penthouse
condominium in downtown Nashville.

“We've expanded way beyond the
singer/songwriter and country gen-

the city rose by 318% in first-quarter P/,/'/ices are down res in terms of entertainers who are

2008 compared with the same period

here,” Bainbridge says. “There’s al-

in 2007, says Silvana Malpelli, sen- ’in p/y"ize (l/'/'eals ways a hot spot. and Nashville has just

ior VP/director of relocation and busi-
ness development at Brown Harris
Stevens. During that same period,
the average price for a Manhattan
apartment rose 47%. she adds.

“Our market has stayed pretty
strong because there are still more
people who can afford to have it all
than apartments that actually have itall,” Malpelli says.

“All cash doesn’t matter so much because most deals at the
high end are all cash,” she adds. “And with respect to co-ops,
many of the top ones now require two to three times the [pur-
chase price in ] liquid assets as well.”

Many big music and film names are eschewing staid co-ops
for the allure of downtown living. Jon Bon Jovi reportedly paid
$25 million for new Soho digs last year. Such gleaming new
high-rises as 40 Mercer and 15 Central Park West, where Sting
and Denzel Washington recently bought homes, are attracting
celebrities in droves.

‘These buildings are tailor-made for that crowd,” Corco-
ran Group president/CEO Pam Liebman says. “Entertain-
ment people love their architecture, their cool factor, the
amenities, the privacy. A lot of the typical co-ops have not
seen the same sales phenomenon this year. But the enter-
tainment crowd is not necessarily interested in co-ops. The
co-ops wouldn’tlet them in, and they don’t really want to live
there anyway. It’s not their lifestyle.”

Of course, not every entertainment denizen dwelis down-
town. A townhouse on the Upper East Side, home to former
Viacom president/CEO Tom Freston, is on the market for a
cool $38.5 million. The six-and-a-half-story home, which was
owned by Andy Warhol from 1974 to 1987, has been com-
pletely updated and includes a roof-top terrace and seven
wood-burning fireplaces.

Another new building of interest to the music industry is the
Hit Factory. The famed studio where luminaries from john
Lennon to the Rolling Stones to Madonna laid down platinum
tracks has been converted into 27 upscale loft-like residences
ranging in size from 1,542 to 3,400 square feet. At press time,
only four units were still on the market.

Yet while the “trophy listings” are booming, “when you get
into the more ‘normal’ stratosphere, that’s where we're seeing
more caution from the buyer,” Liebman says. “They better feel
there’s some value or else they walk away.

In Los Angeles, the conceptof value is a little more fluid. The
entertainment industry was hit big-tiime with the double as-
sault of a nose-diving economy and the writers’ strike. The un-
certainty has definitely given more buyers pause, Lloyd
Maddocks says.

“My clients are slower to move and a lot more careful,” she
says. “What’s affected them more than anything is the Holly-
wood [writers] strike. A lot of people went back to work when
the strike ended, but a lot also didn’t. And they've had to take
some time to see what the needs are for music for the series
and movies. We are still feeling the fallout.

Lloyd Maddocks estimates that in prize ZIP codes including
Beverly Hills and Bel Air, Calif., housing prices are down 10%
from last year this time. In Malibu, where fires recently swept
through, price tags have been cut even more. “It is most defi-
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like Bel Ay
Beverly Hills
and Malibu.

become a very savvy place to live.

Down in Miami, although the Kim-
mel Mansion in Palm Beach just
pulled in a record-setting $82 million,
that city and south Florida remain
strong buyer’s markets for residences
outside the ultra high end.

“If you want to try to get into this
market, especially on the waterfront, now’s the time to do it,’
John Paul Rosser and Associates principal john Paul Rosser
says. “There’s been some price movement already and if this
spring fails like last spring, then there will be even more.”

In a sign of a continued depressed market, two top agen-
cies—Sotheby’s Realty and Coldwell Banker—recently began
working with real estate auction homes to help unload luxury
properties.

“There just aren’t as many buyers right now,” Rosser says.
“Everyone’s waiting for the last shoe to drop and the govern-
ment keeps propping it up.”

In star-studded Key Biscayne, Fla., alone, there were 119 sin-
gle homeslisted at press time and another 350-plus condos on
the market, Rosser says. “The last time | saw those numbers,”
he adds, “was 20 years ago.” .o

www americanradiohistorv.com

KEITH URBAN and
NICOLE KIDMAN, seen
here at this year’s
Academy Awards, may
walk the red carpetin Los
Angeles. But this
residence in Nashville is
the place they call home.
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Cabo San Lucas, Mexico
www.TheJewelofCabo.com

Welcome to Casa Buenva Vista, a sprawling 12,300 sq. ft. mountaintop
custom-designed resort living estate nestled on top of the hills of Querencia,
one of Cabo's most luxurious golf communities. With 360° panoramic
views, your new 7 bedroom, 9.5 bathroom dream home awaits. Please
refer to the website above for a full viewing.

Price Available Upon Request

Calabasas, CA

www.GrandiosoEstate.com

Located in the Oaks Estates, this Spanish hacienda has it alll Private,
tranquil and captured by endless lush grounds & mountain views! Open
floor plan with a 2 story living room, full theater, master retreat, 7 Beds, 8
BA, 9,214 Sqft, pool, spa, 800 Sqft guesthouse, 6 car garage, walking
trail, over 50,000 Sqft lot!

$9,995,000

Encino Hills, CA
www.HayvenhurstEstate.com

Gated N/S fennis court estate on over an acre of manicured grounds. Thiks
designer perfect center hallway traditional home has a cusfoTm
gourmet kitchen, wine cellar, media room and a 2 bedroom ‘guesthous e
Beautifully appointed with no expense spared. 8 Beds, 9 BA, 14,000 Sqiumm

pool & spa.
$9,996,00

Sherman Oaks, CA
The Longridge Estates

o

Brand new construction located south of Ventura Boulevard. Site formallim
owned by Lou Costello. This private and gated estate offers beauhfuﬁ
appointed amenities with a grand room, custom gourmet kitchen, med —
room, gym, 6 Beds, 9 BA, 10,400 Sqft, guesthouse, pool, cabana and
5 car garage. 50,000 Sqff Lot!

$9,500, (L

5

".
»

‘ m Tamiko Mosley

MSM

LUXURY ESTATES

Moe Abourched &im

Y 8183253372

tamiko@msmle.com

MSMLuxuryEstates.com

a division of Remax OTB Estates

818.325.3333

moe@msmle.com -

www americanradiohistorv com
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EXPERIENCE THE BUZZ

Shawty Lo Alms High -css Reachin
Inside Harry Fox
NIN Goes Radiohead >+ The

. theY @S group

integrated publishing solutions

800.290.5460 | ecostructure@theYGSgroup.com

The YGS Group is the authorized provider of
custom reprint products from BiLLBOARD.

Develop greater
brand awareness

and showcase your
featured editorial
from this industry
respected publication.

Event Collateral
Media Kits

Direct Mail

Online Marketing
Recruiting Packages
Presentations

v
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Inaugural NARM attendees, top, from left:
JULES MALAMUD, BILL GALLAGHER
GENE WEISS, CY LESLIE, LEE
HARTSTONE and BOB AUSTIN. Far left,
presidential candidate JIMMY CARTER
stops by in1976. Near left, DIONNE
WARWICK and NARM’s first president,
JIM TIEDJENS. Appearing this year,
below, from left: JUPITER RISING, ELIJAH
KELLEY, DELTA GOODREM and
JACKSON BROWNE.

TH



www.americanradiohistory.com

RETAIL TRACK

Eb CHRISTMKN—echristman@bilIboard.com

Retail
Execs
Forecast
The Future
Of Record
Stores

As it was in the beginning, so shall it be in the end. SR Nk . | =
While some may think Retail Track is going biblical, the first i § (Gilllr . & MRS

sentence of this column is actually the answer to the question, What
will the record store landscape look like five years from now? @ As
retailers and label executives gather in San Francisco for NARM’s
50th-anniversary convention, I asked a bunch of industry executives
that very question. ® And while I was collecting answers, I was also
reading through the 1958 bound volumes of the Billboard, as this
magazine was known back then. Through that research I found that
50 years ago, there were two kinds of retailers—independent
retailers, which were called dealers, and the racked accounts—
typically stores like Sears, Woolworth’s and supermarkets.

bt S0 st | - 4‘ _

-y - :

Through my survey, I found that is also how industry participants A % & v ' Cr|m|na7;
believe the evolution of retail will play out in the next five ! _ =yl -. ‘-} Reco:‘c}ls\:oarr; S§‘§~

staged April18,

years, at least in the physical realm.  continued on >>ps4

"Our friends should be companions who inspire us and
who help us rise to our best" - Joseph B. Wirthlin

¥SUBCITYZ
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watch for the new video

Delirium
Oh Lord

“A modern soul classic.”

“Rahsaan Patterson remains the mest
gifted tenor in R&B...”

“...the X factor that sefts it apart from other
soul music.”

“a superior illustration of how soul music has
evolved in the 21st Century.”

Artistry Music congratulates NARM Anniver
]
rahsaan LY )
'rahspace ‘p} k.,
;-/
-

MACK AVENUE

Jartistog

e, griisteymusicnet

records

www.mackavenue.com vwwstydogrecords. rom

WWWwW.american
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“The [physical] retail landscape will be two
ends of the spectrum and nothing in the mid-
dle,” Universal Music Group Distribution pres-
ident Jim Urie says. “It will be the big boxes
and the great indies. I don’t think we will have
a lot of midsized chains like we had 10 years
ago. [ don’t see that ever coming back.”

Although big boxes are not interested in
music, in the future they will carry music, but
just as a traffic builder, Coalition of Indepen-
dent Music Stores president Michael Kurtz
says. On the other hand, it should come as no
surprise that he believes that the future of indie
retailers is assured.

Independent stores in urban areas will “su-
perserve” their customers’ cultural entertain-
ment needs, he says.

Likewise, Bull Moose VP of operations and
marketing Chris Brown says, “[ can’t predict
what we will look like in five years. What I do
know is that there will be things on our shelves
that people will want to buy.

Even with the drop in music sales, “a lot of
indies are growing and opening stores, so our
future is bright,” he adds. “But we still need to
find our path through the chaos.

Eric Levin, owner of Criminal Records
and leader of the Alliance of Independent
Media Stores coalition, says that if you are
betting whether there will be physical stores
selling music five years from now, then that’s

“safe money.”
On the other hand, he concedes that the

‘1 DON'T SEE
MIDSIZED
CHAINS
COMING
BACK.’

—JIM URIE, UMGD
54 | BILLBOARD | MAY 10, 2008
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way record stores sell music may shift due
to the digital channel, but not the way most
people expect.

“Five years from now, ‘online’ won’t even be
a term because music will be everywhere and
all you can eat at all times in all media will be
available,” he says. But, he adds, that will turn
out to be the radio of the future.

Kurtz argues that digital is already acting as
ready. “Digital is easily accessible, convenient,
with good selection but low quality,” he says.
“It’s almost like we have gone full circle and
are back to AM radio.”

Having said that, he thinks subscription
is a much better model than iTunes’ a la
carte downloads because you can try new
stuff before buying at places like RealNet.
works’ Rhapsody.

When the companies offering subscription
services finally get their act together and con-
sumers finally understand the subscription
music business, that “will alter the landscape,”
Kurtz says. “Rhapsody is a great service; [ left
Apple a year ago.

But Ben Morse, who oversees Interpunk, a
Web site that specializes in lifestyle musicand
merchandise for punk and indie rockers, fore-
sees more competition as online retail becomes
easier to get into. But for now, the barriers to
entry to sell downloads is too high, Bull Moose’s
Brown says.

“Someday, somebody will figure how to set
it up so that digital can be smoothly and
cheaply integrated into indie stores’ Web sites,
then you will have an explosion of retailers
selling all types of merchandise over the Web,”
Brown predicts.

Some merchants even see service improv-
ing online. One merchanf notes that already
there isa service that online stores can sign up
for that will call a customer who is at a site for
acertain period of time, but hasn’t made a pur-
chase, to see if he or she needs help.

But even then, Web stores can’t provide the
same service levels as a good indie merchant,
brick-and-mortar retailers say.

“iTunes can’t help the customers like my as-
sociate who loves bluegrass and can tell you
everything about it,” Value Music head of pur-
chasing Brian Poehner says. And after he
knows the customer, he can “fix them up with
recommendations.”

While stores like Amazon can make recom-
mendations to its regular customers, that fea-
ture becomes a problem for people who use
the site for product research. Amazon recom-
mended music to me that | despise, just be-
cause | check the site for my job. And when it’s
not doing that, it is recommending music or
books that T already have, thank you very much.

But that’s no wonder, according to Poehner.
After all, “iTunes is just a relationship with
a machine.

Meanwhile, the physical retailer will always
have “wonderful items” to sell to people, Crim-
inal’s Levin assures. “We will always sell cool
things for cool people, and that includes sell-
ing physical ownership of music to the collec-
tors,” he says. “There is always room for stores
that sell to niches and the avant-garde.

“Think about stores like Shake [t Records or
Grimey's or Waterloo, and the list goeson. Do
you think people will suddenly stop shopping
in stores like that?” e

=

\


www.americanradiohistory.com

\

A\

V‘;‘ \
W\

NARM is still
relevant amid the
challenges facing

retaiters, NARM
president JIM

DONIO says.

NARM

President

Jim Donio

On Embracing

..t Change In
\ . The Record

A\ v« Industry

Jim Donio has been NARM president since 2004, during a time
when album sales have plummeted 23.7% from 656 million
units in 2003 to 500 million units in 2007. Despite these
turbulent times, NARM conventions have been remarkably
upbeat and constructive in the past few years. @ “Last year, |
was shocked at the positive spirit at the NARM convention

amidst a negative marketplace,” Interscope head of sales
Candace Berry says. “I am giving a lot of credit to that upbeat

\%’

\ 0

I B

COURTESY OF NARM

teeling toJimBonio.” # Donio, whojoined NARM in 1988, |

says he expects this year’s convention (May 4-7 in San
Francisco), which will celebrate the trade association’s 50th
anniversary, to be every bit as relevant as the industry continues
to wrestle through a jarring transformation.

continued on >>p56

MAY 10, 2008 | www.billboard.biz | 55

www.americanrd

diohistorv.com

STATE OF NATURE.
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‘State Of Nature’, Stanley Jordan's first major release in over
a decade and his debut for Mack Avenue Records, shines
with Jordan's pioneering techniques - including simultaneous
playing of both guitar and piano. Backed by charismatic
bassist Charnett Moffett and anchored by the soulful thythm
of drummers David Haynes and Kenwood Dennard, Jordan’s
writing and playing express and embrace evolution, talent
and change - his own and that of the world around him.

"...his most rewarding disc ever.”
- Denver Post

”Jordan’s prodigious chops are infact and

the nearly 80-minute program provides ample
opportunity for him to show them off.”

- Bagatellen

"... this album moves Jordan into a state of grace.”
- Essence

Mack Avenue congratulates NARM on its 50th Anniversary!

' ol .f':; |
5

SPECIAL LIVE PERFORMANCE
NARM
MAY 6, @ 10PM

www.stanieyjordan.com
myspace.com/stanleyjordanmusic

MACK AVENUE

the road to Great

s
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www mokavenue.com www.artistrymusicnet  www.slydagrecords.com
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atra Records Salutes NARM
eir First 50 Years And Would
To Give Spemal Thanks To:

- SAN JUAN MUSIC GROUP From the label

« KOCH ENTERT AINMENT

MC5 THE ANTHOLOGY
1967-11
CTHE NRCHARD Street date: 4/29/08
-THE ORGHARD CLP 2362
- MVD
TANGERINE DREAM
e I Booster
- COBRASIDE Street date: 5/13/08
CLP 2412
and our new Iriends at
- RED MERCH HOLLYWOOD ROCKS!
. H The Movie
for our Merchandise Sireet date: 6/24/8

Deall CLP 1565

www.cleopatrarecords.com

who brought you:

AdAnnpEncenn

MERCMANDISERS

P

Constant in an ever-changing industry,
50 years of outstanding communication.
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How would you assess the health of NARM
and the industry?

NARM is very fortunate in thatit’s been a lean
and mean organization for all of its existence.
We have been able to weather the myriad
changes we have seen over the past five decades.
We have shown that we could change and ad-
just to meel the needs of the members—the
types of which also change—and the industry
during the pivotal times.

The industry will continue to undergo a
transformation, and during that period of time
some segments will be more vibrant than oth-
ers. The whole industry is experiencing some
element of pain.

I don’t want to be trite and say, “No pain, no
gain,” but we will have to continue working
through this period to come out on the other
side. When we do, it will be new and different,
and probably be unlike anything that we have
seen for the past 50 years.

But has NARM and the industry been
through a period like this before?

Look at what the industry was like in the late
1970s and 1980s. [t was definitely a Chicken
Little period with everyone claiming the sky is
falling. Yet, they worked their way through the
malaise and then the CD came about, and next
you had tremendous growth.

Today, looking back at five decades of ac-
tivity, no one knows what is coming, but we
have seen that we can always change and be
there to dig in to find new opportunities, new
resources and manage some pretty challeng-
ing issues.

What will be the main topics at this
year’s NARM?

The new formats will spur some good healthy
dialogue. The seeds were planted at last year’s
convention, and maybe the ringle hasn’t come
to fruition, but here we are now a year later.
That led us to realize that some research on the
formats was important, and so we worked with
[market research firm] NPD.

We decided to take a step back and see
what the consumer thinks, which is why we
had the summit in early March to discuss
the findings. We think the study will help
the industry to take another step forward at
the convention.

What about digital issues?

The other thing that | think will be a topic is
all this dialogue and speculation about sub-
scription models and “all you can eat,” and the
catchphrase that “it has to feel like it’s free even
if it’s not free.”

The myriad speculative models out there will
be talked about both publicly and privately at
NARM. | can’t imagine that this won't be the
primary topic at the convention.

That’s why a couple of new sessions will be
a part of the digital NARM phase of the con-
vention. We will bring the artists” and man-
agers’ perspective into it this year, something
we didn’t have last year.

There is a lot of discussion about licensing
and fees and royalties happening now, and
it’s important that our members understand
these issues because these talks will help form
the underpinning of the new models as they
come forward.

Is there any other issue that might come
56 |
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to the fore this year at NARM?

The evergreen topic about the release sched-
ule will be there. This year it looks like the sec-
ond quarter will have some strong releases
between R.E.M., Leona Lewis, Mariah Carey
and Madonna, und Usher may move up from
June to May. And that’s all good because it cre-
ales excitement.

How will you mark NARM’s 50th anniversary?
One of the things that I am very excited
about is that three of the main architects of
NARM, James |. Tiedejens [who owned Mil-
waukee rack Musical Isle Record], who was
the first NARM president, will be here, as
will Ed Snyder [who ran the Edge rack in
Washington, D.C.], who went on to to be-
come the owner of the Philadelphia Flyers
hockey team. Two other founders, George
Berry and [Tower founder] Russ Solomon,
will be here.

[Former Musicland chairman] Jack Eugster,
[former Spec’s president] Ann Lieff, [former
wholesaler One-Way head] David Schlangand
[former rack operation Sight & Sound head]
Bill Hall will all be coming. | better stop now
because if | keep on going, 1 will forget some-
body and get in trouble.

We will have a gallery of memories with 50
black-and-white photographs of past conven-
tions and we will have memorabilia from the
past 50 years.

Last year we asked members to share mem-
ories, and we will use the highlights as sound
bites in our video on NARM’s history. But we
will have the longer interviews looping and
playing continuously so that as members
move about the convention, they can stop and
watch them.

We will also have a compendium of all the
great performances that have occurred here at
NARM, from the superstar acts to the new-
comers who began here and returned later as
a superstar. —Ed Christman

A\l A DR

WHAT: The 50th-anniversary convention
of NARM

WHERE: San Francisco Marriott
WHEN: May 4-7
WEB: narm.com

WHO: Executives from music retailers,
wholesalers, record companies and
more. NARM’s retail members account
for 85% of the music sold in the U.S.
market while its supplier members
represent almost 90% of the music
produced for the U.S. market.

SHOWCASES: Algebra (Kedar
Entertainment), Anna's Brother (MFA),
Blind Melon (Adrenaline), Mikal Blue
(Immergent), the Crystal Method
(Adrenaline), Delta Goodrem (Decca),
Will Hoge (Ryko), Stanley Jordan (Mack
Avenue), Elijah Kelley (New Line), Lisa
Loeb (Furious Rose), Michael McDonald
(Universal Motown), Hilary McRae (Hear
Music/Stone Road), Janelle Monae
(Atlantic/Bad Boy), Morning Benders
(Highwire Music/+1), Naturally 7
(Festplatte/EMI Music Marketing),
Parlor Mob (Roadrunner), Randy Travis
(Warner Bros. Nashville) and the Vowels
(self-released)
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Neil Diamond Reteams With Rick Rubin On ‘Home Before Dark’

Neil Diamond doesn’t mess with success. That's why he “never
doubted” he’d work again with producer Rick Rubin, who steered
their 2005 collaboration, “12 Songs,” to a No. 4 debut on the Bill-
board 200, Diamond's best since “The Jazz Singer” in 1982. The
album has sold 571,000 copies in the United States, according
to Nielsen SoundScan.

Indeed, Diamond, 67, says e and Rubin began working on
‘Home Before Dark,” due May 6 via Columbia, “within weeks
after ‘12 Songs’ was finished. All of those questions you have
when you work with somebody new were yesterday's news. We
knew what we wanted to do.”

Soafter “14 o1 15 months” of writing, Diamond hit the studio
with Rubin and an improvisationally leaning band featuring gui-
tarists Mike Campbell, Matt Sweeney and Smokey Hormel and

keyboardisi Benmont Tench. Dixie Chicks vocalist Natalie Maines
chipped in on “Another Day (That Tirme Forgot),” Diamond’s
first major duet with a female voice since “You Don’t Bring Me
Flowers” with Barbra Streisand in 1978

As with “12 Songs,” the material on “Home Before Dark” is
drumless, with Diamond’s still-commanding voice front-and-
center and his rhythm guitar, which he went three decades with-
out playing in the studio, guiding the way for the other
instrumentalists. On “Whose Hands Are These” and the title
track, Diamond haminered out the final arrangements (with
Tench and Sweeney, respectively) after the regular session was
over for the day.

“Working with these guys, and having Rick’s ear, made it a
greal deal of fun,” Diamond says. “Of course, | had to have the
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enthusiasm of the band, and their consent, in a way. When |
played them a new song, | wanted them to love it and feel where
they belonged init. | waslucky enough to receive that on all of
these songs. They'd be playing along and looking for their
places even before I'd finish the first run-through. It was magic,
in a way.

Columbia has translated Diamond's enthusiasm to its mar-
keting partners, which include everyone from Amazon (which
premiered a live-in-the-studio video for first single “Pretty Amaz-
ing Grace” April 7) to “American Idol” (on which Diamond ap-
peared April 29-30) to indie blog havens like Stereogum and
Brooklyn Vegan.

‘(Manager] Katie McNeil came in last fall just to play the
music,” Columbia marketing executive Chris Poppe says. “We
had all these separate, small meetings with promo, publicity,
marketing and online, and | watched these people drift away.
We used that everywhere else we went—Just sitand listen to it.
You don’t need to saya lot more.”

Diamond scored a No. 27 Adult Contemporary chart hit
last time around with “Delirious Love,” featuring Brian Wil-
son, and Columbia is working “Pretty Amazing Grace” to
ACas well as triple A, public radio, XM and Sirius. Sirius is
also planninga dedicated Diamond channel to launch in the
coming weeks.

At retail. a deluxe edition of the album will be available, fea-
turing four live-in-the-studio videos, including a non-album
cover of Simon & Garfunkel's “The Boxer.”

And although Diamond now has a MySpace page (with nearly
50,000 friends), the bulk of the promo focus will be on his sum-
mer tour, which starts May 24 in Rotterdam, Netherlands, and
touches down in North America July 19 in St. Paul, Minn. In
cluded in the itinerary is an Aug. 23 date at Boston’s Fenway
Park, which Diamond announced with asurprise video appear-
ance on the scoreboard during an April 8 Red Sox game.

Diamond’s last tour in 2005 grossed nearly $80 million
from 86 shows that drew 1.2 million people, according to Bill-
board Boxscore

“I always like to include songs I haven’t done in the show in
awhile,” hesays, declining to veveal specifics but promising that
material from “12 Songs” and “Home Before Dark” will be in
cluded. “We just took out one of the songs we'd been using in
the show as part of the rehearsals and replaced it with some
thing that was better-suited and | had definitely wanted to do but
couldn’t find a place for.

To ensure concertgoers will be aware of “Home Before Dark,
Columbia is working on contests at indie retail featuring ticket
tie-ins and will have signage in venues about the new album, ac-
cording tosenior VP of digital sales and marketing Glenn Frese.

In the time since Diamond and Rubin worked on “12 Songs
the latter became co-head of Columbia, but Diamond insists the
conversation never turned toward business.

We talk about the music and the recordings, and that's what
our relationship is about,” he says. “His work with Columbia is
his own challenge, and I wish him well with it. But my relation-
ship with him is all about the art of making greal records.
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>>>RADIOHEAD
REWIND

It was a pivotal moment for
the music industry, one that
many feared sounded the
death knell for recorded
music sales. But Radiohead
won’t be repeatingits
decision to let fans choose
what to pay for their
downloads, frontman

Thom Yorke says. “I think it {7

was a one-off response to a
particular situation,” Yorke
says of the band’s decision
last October to let buyers
pay what they wanted for
digital downloads of the
album “In Rainbows.”

>>>VIRGIN FEST
EXPANDS

Bob Dylan, Iggy & the
Stooges, Paramore, Chuck
Berry (backed by the
Silver Beats), the Black
Keys and Wilco will join
previously announced
headliners Foo Fighters,
Jack Johnson, Kanye
West, Nine Inch Nails and
Stone Temple Pilots for
the third annual Virgin
Mobile Festival Aug. 9-10
at Pimlico Race Course in
Baltimore. In addition to
two main stages, there will
be adance tent dedicated

2PISTOLS
y,

s
GOTIT

Newcomer 2 Pistols
Builds From The Ground Up

In the words of Universal Republic senior VP of
urban music Elise Wright, Jeremy “2 Pistols” Saun-
dersis a “go-getter.”

To put stronger wings beneath his fledgling rap

career, the Tampa, Fla.-area native began promoting
club dates. In the course of bringing such hip-hop
artists as Plies, Rick Ross and Lil Boosie to town, 2
Pistols would put himself on the bill as the opening
act. That also gave him a chance to network and es-
tablish beneficial business relationships.

“I connect with a lot of people | meet,” an engag-
ing 2 Pistols says during a visit to Billboard’s Los An-
geles office. “They see me hustling like them and
conversation gets started.”

One such conversation in 2007 launched his first
top 10-poised crossover hit, “She Got It,” featuring
T-Pain and Tay Dizm. The bass-heavy, infectious
track——paired with 2 Pistols’ authoritative flow—is
No. 9 on Hot R&B/Hip-Hop Songs and No. 28 on
the Hot Billboard 100 this issue.

“I didn’t know T-Pain,” 2 Pistols recalls of his
Florida counterpart. “I met him ata radio eventand
began politicking with him about doing a show in
Tampa. Then | mentioned I had a record I wanted
him to hear. After I sentitto him, hejumpedon it.”

Another fortuitous conversation occurred at a
music conference last year when 2 Pistols recon-
nected with ].U.S.T.I.C.E. League member Colione.
The Tampa-based production trio (Mary J. Blige, Rick
Ross) signed 2 Pistols as its first artist and reworked
his original T-Pain-assisted effort.

Taking notice of the sweetened track’s growing
buzz in Tampa, Universal Republic came calling last
October. Now 2 Pistols’ major-label debut, “Death
Before Dishonor,” is set to arrive June 17.

The newcomer's drive is heavily influenced by
what Wright calls his “colorful past.” Without boast-
ing or dwelling on his circumstances, 2 Pistols ac-
knowledges his parents spent much of his Tarpon
Springs, Fla., childhood in jail for drug trafficking.

to electronic music,
including a Moby DJ set.

>>>‘FACE’ TIME
Rihanna and Maroon S
have joined forces on a
remix of “If | Never See
Your Face Again,” the lead
single from the latter’s
2007 effort, “It Won't Be
Soon Before Long.” The
track will appear in June
on rereleases of both acts’
most recent albums.
Rihanna’s “Good Girl
Gone Bad” will reach
stores June 17, while
Maroon 5’s set will be
released in late June.

>>>MONOLITH’S
BIG NAMES

Justice, Devotchka, Silver-
sun Pickups, Band of
Horses, TV on the Radio,
Sharon Jones & the Dap-
Kings and Vampire
Weekend are scheduled
to appear at the second
annual Monolith Festival
Sept. 13-14 at Red Rocks
Amphitheatre outside
Denver. Also on the bill
are the Avett Brothers,
Neko Case, Del Tha
Funky Homosapien, Cut
Copy, Mickey Avaion,
CSS, the Fratellis, the
Kiils, Tokyo Police Club
and the Ting Tings.

Reporting by Mariel
Concepcion, Mitchell
Peters, Mimi Turner and
Ray Waddell.

Despite a promising high school football career, the
former running back ended up following in their
footsteps at 17 to help care for his baby daughter.

It was while under house arrest after an eight-
month jail stint in 2005 that the 24-year-old picked
up the lyric writing he’d dabbled with in high school.

“After being in jail, music became a way for me
to connect with people,” says the rapper, who shares
Keyshia Cole’s manager, Manny Halley of Imani En-
tertainment Group.

The autobiographical “Death Before Dishonor”
opens with a re-enactment of his sentencing hear-
ing. From there, the set—produced by the
J.U.S.T.I.C.E. League—integrates radio-friendly fare
(“Let’s Ride,” “Blinded”) with harder-edged tracks
(“From the Bottom,” “We Run [t”). Besides 2 Pistols’
Blood Money Union crew, the album sports cameos
by Ray J and Trey Songz.

Wright 1s determined-—as 1s 2 Pistols—to prove
the rapper is not another link on the one-hit hip-
hop chain.

“Ie’s not a guy who came out of the clouds with
just one song,” she says. “And his name doesn’t
mean his music is violent; it doesn’t dictate where
he is now.”

Between coast-to-coast label promo stops, the rap-
per is sharing a bill with Ludacris, Lloyd, D] Khaled
and others on the 2008 DUB Car Show/MySpace
Concert tour.

Webisodes featuring the rapper will air shortly via
YouTube, MySpace and MTV, and 2 Pistols will teamn
promotionally with iTunes the week of release.

“The game is built on new talent,” T-Pain says.
“People who have talent, work hard and do good busi-
ness should eventually get their shot. This is his and
he’s on his grind. e

PULSE

track “Whiteboy” for an as-yet-
unnamed major car manufacturer as a
strong platform to reintroduce the band.
James is published by Chrysalis Music.
— —Richard Smirke

EDITED BY TOM FERGUSON

>>>HOUSE HUNTERS

>>>PRAISE BE

Australian singer/songwriter Robert
Forster’s latest album “The Evange-
list”—released April 29 on Yep Roc in
North America—wasn’t intended to be
a solo record. He'd just begun writing
songs for the 10th Go-Betweens stu-
dio album with Grant McLennan, his
long-time partner in the Brisbane-
based pop-rock act, when McLennan
died of a heart attack in May 2006 at
age 48.

Forster’s initial reaction was to quit
music. “I thought Robert might not
record again,” says Bernard MacMa-
hon, head of A&R at the band’s U.K.
label Lo-Max Records. “[But] before
Grant died [Forster] had started writ-
ing articles for a prestigious Australian
magazine called the Monthly. | think
doing that gave him the space to think
about making another record from a
clearer perspective. He just called me
one day and said, ‘’mready to record.” ”

Forster has said one reason for re-
turning to music was to record “Demon
Days,” a song McLennan was working
on when he died and one of the album’s
three posthumous co-writes. While
London-based Lo-Max has interna-
tional rights to the Go-Betweens cata-
log, the new album appeared April 21
on Forster’s own Vital-distributed Tag5
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imprint in the United Kingdom, with
Lo-Max handling promotion/market-
ing. Mainz, Germany-based Tuition
Records released “The Evangelist”
April 4 in mainland Europe; EMI issued
it April 2€ in Australia.

Live dates are being scheduled for
Europe, Australia (through X-Ray Tour-
ing) and North America (via Ground
Control). Forster’s publishing is with
Union Square Music. —Steve Adams

FORSTER

>>>HEY TONIGHT

Seven years after its last album, Eng-
lish alt-rock band James is back on the
U.K. charts.

James’ 11th studio set, “Hey Ma”
(Fontana/Mercury), entered the Offi-
cial U.K. Charts Co.’s albums survey at
No. 10 one week after its April 7 release.

Formed in1981in Manchester, James
had eight U.K. top 10 albums, but ceased
activity in December 2001. The band
reformed last year for U.K./
European live dates and will
play further U.K. shows Dec.
11-19, booked by London-
based X-Ray Touring.

“We knew there was a
hardcore constituency of
fans that would welcome
them back,” says man-
ager Peter Rudge of
London-/New York-based
Octagon Music.

A U.S. release for “Hey
Ma" is scheduled for late Au-
gust through Universal, with
September North American
dates planned through New
York-based Paradigm. “We
want to grow James inter-
nationally,” Rudge says, cit-
ing an upcoming U.S. TV ad
campaign featuring album

British DJ duo Copyright helped Lon-
don-based house music label Defected
Records introduce its brand to Indian
clubbers in April.

Mumbai-based club promoter Sub-
merge organized four shows April 9-
13 in Mumbai, New Delhi, Kolkatta and
Bangalore, sponsored by Smirnoff
vodka. They featured performances by
Copyright and Bangalore-born De-
fected signing DJ Nikhil Chinapa, along
with DJ Pearl, who, like Chinapa, is a
leading Indian house DJ and a co-
founder of Submerge.

Copyright will release its first album
of original material May 26 in the
United Kingdom, distributed through
Vital. Defected, established in 1998,
also plans to release an India-only two-
CD compilation, “Submerge in the
House,” via Sony BMG by the end of
May. The release date is not yet final-
ized, but Chinapa, a VJ with MTV India,
says the set will be similarly styled to
the label’s existing 25-album series
“Defected in the House.” One disc will
have a set by Copyright, while the
other will feature DJ Pearl’s mixes of
tracks from the Defected catalog.

“House music is catching on here,”
Chinapa says, “and this would be a
good way to gauge the market.”

—Nyay Bhushan

SAN MARTIN

{ION: 3 DOORS DOWN
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Rock Radio Titan Back
To No. 1In No ‘Time’

The difference between 3 Doors Down’s self-
titled new album, due May 20 on Universal Re-
public, and its last, the appropriately named
“Seventeen Days,” is day and night. Or more ap-
propriately, months and days.

After selling 1.4 million copies of “Seventeen
Days,” far less than the 9.2 million combined that
it tallied on its first two Universal Republic re-
leases, band and label decided to slow the
process down. “The record company just said,
‘Guys, go write, and when you've got it done,
we’'ll be here,’ " lead singer Brad Arnold says.

Unlike its last album, which as its title indi-
cated was recorded in 17 days, the new set was
amonths-long labor of love that was written and
recorded while the band hunkered down in
Franklin, Tenn., and Orlando, Fla. In both loca-
tions 3 Doors Down rented homes into studios
and moved in. Only when mixing the set did the
band enter an actual studio.

Reminded that he once told Billboard “I like
having pressure” when referring to the quick
turnaround on the band’s last album, Arnold

eopeni

laughs. “Maybe it just seemed like | liked having
pressure, because it sure was nice having all that
time this time around,” he says.

Longtime observers will notice a more pos-
itive tone on the new set, the first single from
which, “It’s Not My Time,” is already No. 1 on
Billboard’s Mainstream Rock chart. “Besides
the time issue, | think the biggest difference is
where we all are in our personal lives,” Arnold
says. “l always mean for it to be positive but
sometimes it comes out in a bit of a negative
way. This time it's staring into the light rather
than staring into the dark.”

Johnny K, who produced the band’s last set,
took the reins again. “He didn’t get a fair shot to
really make ‘17 Days,’ because of deadlines,”
guitarist Chris Henderson says. “We literally
marathoned it—four or five 24-hour days for
him and the band. It was a grueling process.
This time he got his shot.”

The new album campaign began during the
holiday season, when the track “Citizen Sol-
dier” appeared in a National Guard campaign
that was shown in movie theaters. The cut man-
aged to debut at No. 99 on the Billboard Hot
100 thanks to digital sales.

(WIS BY LEILA COBO

Career Builder

Willy Chirino Strikes Out On His Own For ‘Algarabia’

Chirinolive CD/DVD set—"En

ng Doors

3DOORS DOWN

Now, the quick success of “it's Not My Time”
has 3 Doors Down teed up for another platinum
release. The song is also No. 15 at adult top 40
and No. 29 at top 40.

“We have had great success with every sin-
gle they have released thus far,” alternative
WEND (the End) Charlotte, N.C., PD Jack Daniel
says. “We put‘It’s Not My Time’right into rota-
tion the moment we got our hands on it.”

Active rock KZRQ Springfield, Mo., PD Simon
Nytes calls 3 Doors Down “the Lynyrd Skynyrd
for the new millennium” and says the group ap-
peals equally to older and younger listeners.
“It’s mainstream [and] it’s highly familiar,” he
says. “Almost as soon as you hear it, you know
it’s 3 Doors Down.”

“We get a lot of airplay on this band, so it's
about connecting the dots,” Universal senior
VP of marketing and artist development Kim
Garner says, adding that advertising campaigns
are under way at print, radioand TV.

And thanks to 3 Doors Down’s strong mili-
tary support, Garner says the label will also
advertise in military newspapers and at base
music kiosks. “That’s definitely their audience,”
she says.

The band was featured ina TV spot for Coke
Zero during the NCAA Final Four weekend, and
will have asponsored car in NASCAR’s All-Star
Shootout May 17 in Charlotte, N.C. 3 Doors
Down is also video blogging from the road,
sharing content on 3doorsdown.com, MySpace
and YouTube.

“There are a lot of more opportunities for us
that weren’t available for us the last time this
band had a record out,” Garner says.

Extensive touring is key to the album cam-
paign. 3 Doors Down is currently playing head-
lining and radio station festival dates in the
South and Midwest. The band then visits the
United Kingdom for five shows (May 30-June
4) booked by the Agency Group, including one
night at the 2,200-capacity O2 Indigo in Lon-
don, and will play the Arrow Rock Festival in
the Netherlands June 15 with Kiss, Whitesnake,
DefLeppard and Journey. After returning from
Europe, the band will head out with Staind and
Hinder July 8, starting in St. Louis and wrap-
ping Sept. 9 in West Palm Beach, Fla., accord-
ing to the band’s agent Ken Fermaglich at the
Agency Group.

The new album will be issued May 19 in the
United Kingdom and rolls out that week in Con-
tinental Europe. As yet, 3 Doors Down has not
impacted the Official U.K. Charts Co. weekly
sales listing. Its biggest U.K. hit to date was
the single “Here Without You” in May 2004,
which peaked just outside the chart at No. 77.
According to the OCC, the band’s biggest-seli-
ing album in the United Kingdom is “Away
From the Sun’ with 32,000 copies sold. (The
band’s highest entry on the European albums
chart was the No. 20 peak of “Seventeen Days”
in 2005.)

“At the end of the first six years on the road, we
were worn out, so we took some time off,”
Arnold says. “It’s done us a lot of good to go
home and get hungry for music again.” oo

but it has to be danceable. And
from that point on, creativity
can be applied.” Several songs
are politically charged, and
many deal with Cuba.
“Algarabia” is predominantly
salsa, albeit with touches of reg-
gaeton and rock guitars, as well
as a couple of romantic boleros.

For many years, Willy Chirino
was an artist with a defined re-
gional base, signed to a major
multinational label.

Now, the Cuban-born,
Miami-based salsero hopes to
expand his national and inter-
national reach with a fledgling
independent oulfit.

Chirino’s new album, “Algar-
abia,” streets May 20 as a part-
nership between Chirino’s own
label, Latinum, and Eventus,
thenew label launched last year
by Eventus Marketing. The
album will be distributed by
Sony BMG, Chirino’s label for
15 years.

Chirino’s move sounds dar-
ing, but he is expanding a
model he took up seven years
ago when he left Sony and cre-
ated his own label, which was

distributed by indie Delanuca.

“I realized my records were
in the hands of people that really
didn't vibrate with the music,”
Chirino says. “So | decided to
take the reins of my career. Ifyou
have the capacity to do that, it's
the best possible move.”

Now, with Eventus, Chirino
has found a partnerhe can lean
on. The company produced and
marketed Chirino’s two 35th-
anniversary concerts last year
with such success that Chirino
approached the company for
management. Now Chirino,
along with Eventus owner/pre-
sident Nelson Albareda, is a
pariner in the company’s label
and managementarms. Omer
Pardillo, Celia Cruz’s former
manager, is also a partner.

The Eventus testdrive wasa

Vivo: 35 Aniversario”—taped
during the show and later sold
asa PBS special.

The sales have been a mea-
ger 2,000 copies viaindepend-
ent distribution, according to
Nielsen SoundScan, but with
“Algarabia” and its major sup-
port, sales should rise substan-
tially. Still, the success of the
model is not so much in the
label, Albareda says, but in
shows and sponsorships.

Chirino's anniversary set, for
example, will be sold during
PBS pledge drives in New York
and Florida cities Orlando,
Tampa and Miami in June,
when stations in those cities
will air his special. Those who
call and pledge can also pur-
chase “Algarabia.”

The more traditional Latin
audience will be reached via
radio and standard promotion.
Standout include
Chirino—a Cuban—Dbeing cho-
sen as the grand marshall of
thisyear’s Puerto Rican Day pa-
rade in June in New York.

Produced in Miami and
New York, “Algarabia” fea-
tures duets with a wide assort-
ment of names, including

events

WwWww . americanradiohistorv.com

CHIRINO

Brazilian singer Daniela Mer-
cury and Venezuelan sonero
Oscar D’Leon. The single,
“Pa’lante,” is a duet with
Chilean troubadour Alberto
Plaza that’s being promoted
to tropical stations. This week,
the track is No. 19 on Bill-
board’s Tropical Airplay chart.

“My musicis music to dance
to,” Chirino says. “Of course, |
also have social commentary—
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The album features 13 tracks,
and on top of that Chirino
recorded two iTunes exclusives.
Following promotion in May
and June, dates are being set
for Chirino to performn in the
United States. Mexico and Eu-
rope, finishing with a concert
atthe AmericanAirlines Arena
in Miami in the fall, his first
arena solo date in the city.
Butasimportantas the tour
is, Chirino says, his immediate
concern is his album.

I always, always have con-
sidered the album to be the sin-
gle most important projectina
career,” he says. “It's what re-
mains for other generations to
listen to. The true purpose of an
artist is to become immortal
through his work. o
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with T-BONE BURNETT

by GARY GRAFF

It’s not your imagination—T-Bone Burnett is everywhere you look these days.
He’s on the road with Robert Plant and Alison Krauss after producing their
Grammy Award-winning 2007 release “Raising Sand.” He also has produc-
tion credits on upcoming albums by John Mellencamp (“Life, Death, Love and
Freedom”) and B.B. King (title TBA), and he was just tapped by the Who to
produce an album of covers expected to be released in 2009.

Oh, yeah—he makes his own music, too. After breaking a 14-year record-
ing hiatus, Burnett released “The True False Identity” in 2006, along with
the compilation set “Twenty Twenty—The Essential T-Bone Burnett.” And
this month he emerges with “Tooth of Crime,” a companion album to Sam
Shepherd'’s revision of his 1972 play of the same name (now called “Tooth of
Crime [Second Dance]”) 10 years after the two began collaborating on it.

The album features the same dry, hollow sound that’s become associated

with the Texas-born Burnett in recent years, along with the same corps of
musicians—including guitarist Marc Ribot and drummer Jim Keltner—that Burnett considers his
team. One song, “Kill Zone,” hails from a late-’80s collaboration with Roy Orbison.

These are all welcome additions to a career that includes such landmark works as Los Lobos’
“How Will the Wolf Survive?,” Elvis Costello’s “King of America” and the Grammy-winning sound-

track to “O Brother, Where Art Thou?”

1 You’re on tour now with Robert Piant
and Alison Krauss. Did you feel a need to
personally shepherd “Raising Sand” onto
the road—and will there be a sequel?

Well, yeah. When Robert first talked about this
he said he wanted to do it as a band rather than
as a duet album. And it veally turned into a
band—and thisis an incredible band. Every mu-
sician is great, and the two singers are just ridicu-
lous, so it was an irresistible project. And once
again I’m the worst player in the band, keeping
with my standard operating procedure. {laughs]

[As fora sequel], T hope so. I really do, because

I feel like we're just starting to know what we
can do with this thing. The two of them are so

incredibly good that | would hate to not continue
to work with both of them.

2 You’re reactivating your label, DMZ.
It's morphing into a new company called Code,
which is spelied X-O-Delta-E. We'll be able to
function as a record company if we want to, but
first of all it’s an artist-driven initiative.

We're going to do something similar to THX
where there’s going to be a fairly large group of
artists who have already signed on and who are
goingto say, “This is the way we want our music
heard now.” We're going to put out high-resolu-
tion audio, and we can come in at any point of
the process; there’s production, manufacturing

and distribution—only
now it’s “delivery”—and
we can do all three of
those things. We don’t
need record companies
at all anymore—that’s
the reality. They’ve just
done themselves out of
business with their own
greed. They've taken
themselves out of the
game and they don't
know how to do it any-
more, so we're just
going 1o take control of
our own work and de-
liver it to people the way
we want it delivered.

3 what do youhave
planned for the Who
covers album?

Well, that is exciting. I've been a High Numbers
fan [a name the Who took during its mod phase]
for some time because I love that [song] “I'm
the Face”; I love the Slim Harpo song “Got Love

If You Want It” that it came from—but I loved
the way they did it. Roger [Daltrey] is a really
great singer, and we’ve started going through
material. We've picked out about five or six
[songs] that we've all said, “Yeah, let's do these”—
I’'m not going to say what they are because that
might take some of the fun out of it. And I'm
sure we'll find more as we go on. We'll proba-
bly do about 15 [songs].

4 what did you want to accomplish with
B.B. King on his album?

| saw B.B. at the Central Forest Ballroom in
Dallas in '65 or something like that. [ remem-
bered exactly how that felt and how that
sounded, so | wanted to go back and sort of re-
create that very live sound. We all cut it just sit-

BY DEBORAH EVANS PRICE

Praising ‘Love’

Tenth Avenue North’s Debut Single Gets Momentum From Radio, Church Tour

tingaroundin acircle. I tried to be very true to
who [King] was when | first heard him and that
energy—in other words, not try to update him
in any way.

5 How did you find working with John
Mellencamp?

[love John Mellencamp. He is a powerful mu-
sician and he rocks like crazy and he’s areally
great singer. He’s salty as all get-out, there’s
no doubt about that, but | enjoy that. I'mata
great time in my life now where everybody 1
work with is so good you just sort of turn on
the tape and they do it—and that’s how it was
with him, too.

He’s a great storyteller and a great artist. [
didn’t offer much direction, really, but he was
certainly open. He encouraged me to play gui-
tar a lot on the record, which I enjoyed. For
years and years | stayed away from playing on
the records | produced because | wanted to
stay outside of the songs; I just wanted to be
able to absorb them. But he wanted me to play,
so | did,and he’s gota great band. It was a ter-
rific experience.

6 You’re an artist, songwriter, producer,

musical director—do you like any one bet-
ter than the other?
The best job in show business is a free-stand-
ingartist. I shied away from it because I was,
I don’t know . . . embarrassed? Kind of, “I
know I’'m not good enough in the face of Ray
Charles.” you know? | wasn’t good enough
for myself. And for a long time [ haven’t
known what I wanted to say, at least on my
own records.

I didn't really feel like I had to be a record
artist. I had to learn to accept who I am and let
itbethat. .. [havethings | want to say now. ['ve
gota whole bunch of songs I've written, and I'm
going to just keep working as much as T can to
get this stuff down. oee

NASHVILLE—Sometimes, bands get
a*“That Thing You Do!’ moment—the
glee of a burgeoning band’s success
as captured in Tom Hanks’ 1996 film.

For Tenth Avenue North, it hap-
pened when it first heard its debut
single, “Love Is Here,” on the radio
when it was coming back from lunch.

“We were all running around the
van screaming,” lead vocalist/song-
writer Mike Donehey says.

But Tenth Avenue North should get
used to the attention. “Love Is Here”
has hit the top 10 of Billboard’s Chris-
tian AC chart as the band has made
the leap from regional favorite to na-
tional success.

The single is the first off the band’s
May 20 Reunion Records debut,
“Over and Underneath.” Tenth Av-
enue North has a refreshing, melodic
pop sound, but it’s the depth of
Donehey’s lyrics that is distinguish-
60 |

BILLBOARD MAY 10, 2008

ing it from other new bands. Songs
like “Times” and “Hold My Heart” are
musically inventive and lyrically
serve up poignant, thought-provoking
questions. “We want to present truth
and the struggle to believe it,” Done-
hey says. “All the songs were forged
out of that collision with what we
believe is the truth of God’s word
and our struggle to live up to it and
believe it.”

Tenth Avenue North is Donehey,
drummer Jason Jamison, bassist
Scott Sanders and guitarist Jeff
Owen. The foursome met at Palm
Beach Atlantic University in West
Palm Beach, Fla. “The band started
with Mike and | playing music in col-
lege,” Jamison says, recalling the
group’s early days leading worship
on campus and at its church.

Deciding to expand its reach, the
band booked itself in churches and

youth camps across the country. Early
indie recordings caught the attention
of executives at Provident Music
Group, Sony BMG’s Christian music
arm, which signed the band to a deal
on the Reunion label.

To set up the record, the band has
been on an extensive radio tour and
is targeting churches and youth
camps in Orlando, Fla.; West Palm
Beach, Fla.; Atlanta; and other mar-
kets. “It's going to be a very celebra-
tory tour,” Owen says. “We’re finally
here.Ithink the fans that have known
us for along time have been more ex-
cited about our song being on the
radio than we have.”

“What’s really cool is we’re still
doing worship for a student camp
right in the middle of street week,
and the label is OK with that,”
Sanders adds.

Tenth Avenue North will also open

wWWwW americanradiohistorv.com

dates this summer for major acts like
MercyMe and Jeremy Camp. “They
are really anin-demand band,” Prov-
ident senior VP of marketing and
sales Ben Howard says. “Established
artists are seeking them out. So we
are working to put them on as many
high-profile events as possible.”
The label has placed a display at
all Family Christian Stores locations
featuring a tear-off card for a free
download of the single. “The band
has a signature sound, and it’s an in-
credible song,” Howard says. “We re-
ally believe when people hear it, they

will want to buy the record. We're on
a number of Web sites, offering free
downloads. You can prepurchase the
record online and are immediately
able to download the single. We're
looking for any avenue possible to
put that song in people’s hands.”
The labelis also seeking opportu-
nities for Donehey to speak. “He is 27,
but he has wisdom beyond his years,”
Howard says. “We believe as he gets
an opportunity to connect [with] peo-
ple, people will want to come back
for that music. They will want to hear
the band.” see

JESSE DYLAN; TENTH AVENU
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GAVIN DeGRAW
Gavin DeGraw

Producer: Howard Benson

J Records

Release Date: May 6

‘;{nt*' On__his _sophomorg
Rl album—the follow-up to
2003's slow-building platinum
smash “Chariot”—Gavin De-
Graw deftly weaves together
rock, pop and soul influences
without letting the seams show.
Courtesy of producer Howard
Benson (Daughtry, P.O.D., My
Chemical Romance), this 12-
song set leans more on its rock
muscle than anything else, with
biting guitar chords punctuat-
ing DeGraw’s taut and tuneful
melodies in the opening track
and first single, “In Love With a
Girl,” to such classic rock-aping
pieces as “Relative.” DeGraw’s
soulful vocal swoops stand out
on "l Have You to Thank,” while
his balladeer side emotes on
“Young Love” and “Let It Go.”
“We Belong Together” moves
from an anthemic start into a
delicate dynamic build that
provides a master class in De-
Graw's deft straddie between
craft and passion.—GG

CRAIG DAVID

Trust Me

Producer: Martin Terefe
Reprise

Release Date: May 6

This London-based crooner
emerged inthe early ’O0s asthe
face of Britain's 2-step scene, but
on his fourth full-length Craig

THE LAST SHADOW

PUPPETS

The Age of the Understatement

Producer: James Ford
Domino
Release Date: May 6

David doesn’t sound tethered to
any one sound in particular: In
opener “Hot Stuff” he channels
disco-era Michael Jackson over
a sizable sample of David
Bowie's “Let’s Dance”; “Friday”
has an old-schoo: fuink flawer,
“Don't Play With Our Love” rides
atasty Latin-jazz groove,inanod
to Havana, where the album was
recorded. Though Martin Terefe's
production features loads of ear-
tickling detail—check out the
furious horn chart in “6 of 1
Thing”—David’s strongest vocal
performance comes inthe CD’s
most stripped-down cut, “Just a
Reminder.” It’s perfect for Robin
Thicke fans worried that Thicke’s
upcoming disc won'tinclude an-
other “Lost Without U."—-MW

NEIL DIAMOND
Home Before Dark
Producer: Rick Rubin
Sony
Release Date: May 6
F9 Though Neil Diamond is
riding the good will cre-
ated by 2005’s Rick Rubin-
produced “12 Songs,” thereis a
song on “Home Before Dark”
called “Don’t Go There,” and the
danger of overemotive “Heart-
light”-ness always looms. While
not quite as revealing and re-
warding as its 2005 cousin, the
new album will certainly please
fans of Rubin and Diamond’s
stark-yet-comfy acoustic direc-
tion. The sprawling opener “If |
Don’t See You Again” has the
right sprinkling of epic; “An-
other Day (That Time Forgot)”

ROBYN

Robyn

Producers: various
Konichiwa/Cherrytree/Interscope
Release Date: April 29

She's g two-time recinient of the
Nobel Prize for Super-Foxiest Female Ever. Does stunt-
doubles for Jackie Chan on the weekends. Out super-
freaked Rick James. Is there anything Robyn can’t do?
While these accomplishments intoned by the booming
voice in the intro to “Robyn” might be a stretch, there’s
no contesting the Swedish singer’s pop music power.
“Robyn” finally sees its U.S. release: From the cheeky
hip-hop of “Konichiwa Bitches” and the warped bass
underpinning her cover of Teddybears’ “Cobra Style” to
the Kylie Minogue-esque “With Every Heartbeat” and
sweeping strings carrying “Be Mine,” the album holds 14
sassy and sweet dance pop gems. So when that thun-
derous voice instructs you to “Please, turn it the fuck

Given that he finds regular employment as frontman of
alt-rock phenomenon Arctic Monkeys, it’s unlikely that
Alex Turner has any immediate plans to give up the day
job. But should he ever decide he’s finished with
Monkey business, he could do a lot worse than concen-
trate on this extracurricular collaboration with Miles
Kane of rising U.K. band the Rascals. Already No. 1 in
Britain, “Understatement” is a far cry from the Monkeys’
stock-in-trade of grubby urban realism, instead resem-
bling a long-lost Scott Walker album or James Bond
soundtrack. Songs like “Calm Like You” and “Black
Plant” positively swing, and despite the presence of a
22-piece orchestra, the lyrical bite and brisk pacing
mean things never topple into cheesy pastiche
Moonlighting hasn’t been this much fun since Bruce
Willis had hair.—MS

up,” you best listen.—JM

isagorgeous duet with Natalie
Maines. It’s hard to shake the
feeling that “Home” sounds like
the younger brother of “12
Songs,” but it's a warm,
supremely confident next step
in Diamond’s unlikely renais-
sance. Best of all, there’s not a
seagull to be found.—JV

TOKIO HOTEL

Scream

Producers: Patrick Benzner,
Dave Roth, Peter Hoffmann,
David Jost

Cherry Tree/Interscope
Release Date: May 6
Europe’s answer to emo, Tokio
Hotel is a platinum-selling teen-
pop band from Germany with
a penchant for heavy guitars,
big choruses and spectacular
hair. Now the youthful four-
some, led by the wildly androg-
ynous 18-year-old Bill Kaulitz,
takes on America with
“Scream,” which features Eng-
lish versions of material from
two studio albums,
“Schrei” and “Zimmer 483."
Tokio Hotel's forte are Uber-
anthemic power ballads, deliv-
ered in a Teutonic accent with
heartbreaking sincerity (“Res-
cue Me,” “Sacred”). Kaulitz’s
gender-bending vocals make
"On the Edge” sound like Nena
covering Nirvana, and the soar-
ing slow dance “By Your Side,”
from the movie “Prom Night,”
couldn’t be more arena-ready.
Emo kids will flock to German
class when they hear the orig-
inal version of “Monsoon,” the
band’s biggest hit, which closes

their

this strangely fascinating Euro-
glam effort.—SP

NO AGE

Nouns

Producers: Pete Lyman,
Harvey Birrell

Sub Pop

Release Date: May 6

For their first Sub Pop release,
Los Angeles minimalists Dean
Spunt and Randy Randall dis-
tort and drone in their signature
style. But unlike the raft of sin-
glesthey have released sporad-
ically during the past few years,
“Nouns” is a cleaner and more
all-encompassing effort. Asthe
duo’s name suggests, No Age
resists being shuffled into a
genre or time; the punk-style

JOSH GROBAN
Awake Live

Producer: /an Stewart
Director: Hamish Hamilton
Reprise

Release Date: May 6

vocals are pushed to the back,
overshadowed by indie riffs and
lush but catatonic instrumen-
tal production. It's possible that
they could alienate listeners
looking for something harder
or more committed from them,
but just as likely that they will
pick up some fans with their
newfound symphonic sensibil-
ities. "Nouns” is @ more likable
and less abrasive version of No
Age, with a little something for
everyoneand a little nothing for
no one as well.—LJW

CLAY AIKEN
On My Way Here
Producers: Kipper, Jaymes
Foster
RCA
Release Date: May 6
B8 In the Broadway show
that is Clay Aiken's pub-
liclife, heis, of course, the lead-
ing man. His fourth full-length
progresses just like the Original
Cast Recording, with character
development songs early ("On
My Way Here"), beatific love
songs in the middle ("Some-
thing About Us”) and a dénoue-
ment of regret and lessons
learned (“Lover All Alone”).
Aiken, who debuted on the
Great White Way this year in
“Spamalot,” sings like a theater
veteran: almost too perfect,
with a self-aware showmanship.
But that doesn’t make pop-rock
nuggets like “Ashes” any less
catchy, or the ballads—on which
Aiken’s breathy tenor could

Josh Groban's third live DVD chronicles one stop during
his 2007 tour in support of 2006 set “Awake,” with a host
of creatively retouched arrangements, world music
instruments and towering vocals, testifying again that
the tenor-tainer is far from your average pop star. “Awake
Live” features 20 visual performances, with an accompa
nying audio CD sampling nine of them. The CD tracks
demonstrate Groban’s far-reaching versatility: “Machine”
verges on raucous with its driving jazzy template, anti-
apartheid anthem “Weeping” makes a dramatic call for
global peace, and an extended version of latest hit
“Awake” turns lyrical morning dew into a pounding thun-
derstorm of emotion. The album’s highlight, a five-
minute take on 2007’s “February Song,” somersaults
with one soaring build after another—as frenzied as a
ballad could ever be. A dazzling display.—C7
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break housewife hearts—ring
any less true. With big Ameri-
can melodies, stock AC produc-
tion and general inoffensive-
ness throughout, this should
satisfy his army of self-dubbed
Claymates.—KM

MINT CONDITION
E-Life
Producer: Mint Condition
CagedBird Records/Image
Entertainment
Release Date: May 6
'@ Best-known for such
W '90s-era hits as “Breakin’
My Heart (Pretty Brown Eyes)”
and "U Send Me Swingin’,” Min-
neapolis-bred Mint Condition
returns with a studio follow-up
toitslast outing—2006's tasty
performance set “Live From
the 9:30 Club.” It's a treatise on
lifein the digital age with a prin-
cipal lesson: Theissues predat-
ing our computerized world—
love, trust, family concerns—still
remain. Mint Condition couches
its perspectives in catchy R&B,
hip-hop, funk and jazz rhythms
and meaningful lyrics that res-
onate after the CD stops play-
ing. A casein point is “Baby Boy
Baby Girl,” an ode to father-
hood fashioned around an in-
fectious downbeat and An-
thony Hamilton's down-home
vocals. At a time when self-
contained bands are a rarity,
Mint Condition shows it still has
the goods.—GM

ESTELLE
Shine
Producers: various
HomeSchool/Atlantic
Release Date: April 29
B9 London-bred singer Es-
telle’s stateside debut,
“Shine," is heaving with catchy,
instantly likable hip-hop/R&B/
pop songs produced by the likes
of Will.i.am, Wyclef Jean and
Mark Ronson, to list a few, and
featuring Kanye West and Cee-
Lo, among others. “No Substi-
tute Love” samples George
Michael’s “Faith” and features
the 28-year-old songstress belt-
ing out about dumping a mis-
chievous boyfriend: she croons
about wanting to formalize are-
lationship with a part-time lover
on the piano-laden “"More Than
Friends.” “So many search to
find love that's as good as mine,”
a confident Estelle sings on the
reggae-tinged "Come Over.”

www.billboard.biz 61



www.americanradiohistory.com

And then there's “American
Boy,” the best-known track at
this point, acharming duet with
West in which she pays tribute
to the North American XY
chromosome.—MC

BOSTICH +
FUSSIBLE

Tijuana Sound Machine
Producers: Ramon
Amezcua, Pepe Mogt
Nacional Records

Release Date: May 6

* Nortec Collective, the
Rl group of Tijuana master
fusionists of electronica and
traditional Mexican instrumen-
tation, presents two of its mem-
ber DJs in a demented new ses-
sion. What starts out as a cute
do-si-do of accordion and bass
moves into pleasantly eerie
raver territory, with chopped-
up brass providing the beat . . .
andthen we go to a hayride on
speed. Bostich and Fussible
have a perhaps unparalleled
ability to show off what an ac-
cordion can do: provide a per-
cussive background, a furious
dance melody or a meditative
jam. Ditto for tubas and trum-
pets, which build joyously from
New Orleans marching band-
style to dancefloor anthem.
This is one party you don’t want
to miss.—ABY

GAITHER VOCAL
BAND

Lovin’ Life

Producer: Gaither Viocal Band
Spring House Music

Release Date: April 15
Through the years, the Gaither
Vocal Band has remained a
dominant force in the Southern
gospel community by consis-
tently giving the audience what
it has come to expect—great
songs and soul-stirring har-
monies. The act hits the mark

again on this fine collection. Pa-
triarch Bill Gaither takes lead on
the poignant ballad “Go Ask,”
which he penned with his wife,
Gloria. “Jesus and John Wayne”
provides fongtime GVB mem-
ber Guy Penrod a chanceto tap
into his country roots. Each
member gets aturnin the spot-
light, with Marshall Hall serving
up the beautiful ballad “When |
Cry,” which he co-wrote with
Benji Gaither. Wes Hampton
shines on “There’'s Always
Room at the Table” and "The
Diff'rence Is in Me.” A thor-
oughly satisfying effort from
one of Southern gospel’'s most
consistent quartets.—DEP

BARENAKED LADIES
Snacktime!

Producer: Michael Phillip
Wojewoda

Desperation Records
Release Date: May 6

A Barenaked Ladies children’s
albumis about as inevitable as
gas prices climbing above the
$4 mark. BNL is uniquely suited
with its proper balance of
whimsy, heart, silliness and
songcraft. It would be hard to
find anyone who can’trelate to
the insightful empathy of
Stephen Page’s “Bad Day” or
the plain-spoken desires (“I wish
| could speak with my dog . . .
‘cause right now it's a mono-
logue”) of Ed Robertson’s
breezy "Wishing.” Page and
Robertson echo their humor-
ous, “If | Had $1000000” dia-
logue styleon | Don't Like” and
“Crazy ABC’s,” while multi-
instrumentalist Kevin Hearn
steps up with a variety of such
genially oddball tracks as “Hu-
mongous Tree,” “What a Wild
Tune” and “Allergies.” With
BNL's vocal harmonies intact,
“Snacktime!” is a musical
munch worth having at just
about any time of the day.—GG

CEGEND & CREDIS S

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Sophia Baratta,
Ayala Ben-Yehuda, Mariel
Concepcion, Gary Graff, Kerri
Mason, Michael Menachem, Jill
Menze, Gail Mitchell, Seven Philipp,
Deborah Evans Price, Shad Reed,
Mark Sutherland, Chuck Taylor,
Christa L. Titus, Jeff Vrabel, Mikael
Wood, Lavinia Jones Wright

PICK »: A new release predicted
to hit the top half of the chart in
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the corresponding format

CRITICS’ CHOICE *: A new
release, regardiess of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003) or to the writers in the
appropriate bureaus.
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ACE YOUNG

Addicted (3:43)
Producers: Desmond Child,
Andreas Carlsson, Jon Vella,
Kalle Engstrém

Writers: A. Young, D. Child,
A. Carilsson, K. Engstrém
Publishers: various

Pazzo

§ “American Idol" season-
i five finalist Ace Young
was among the prettiest, but
also most capable vocalists,
with understated charm.
That makes enthralling first
single “Addicted” a bit of a
shock—there’s nothing laid-
back about this TNT-ignited,
full-on pop opus, so plump
with production elements
that Phil Spector would wink.
Boasting heavyweight super-
producer Desmond Child
and Swede hitmaker An-
dreas Carlsson, the song’s
mass of strings, horns, per-
cussion, a gritty guitar soio
and craftity layered vocals
pound home one hook after
another. Reminiscent of Sav-
age Garden or any other
cherished melodic fave,
Young delivers quite the ace.
"Addicted” has every ele-
ment to break this talent
wide open —CT

R&B

RYAN SHAW

Do the 45 (2:15)
Producers: Jimmy Bralower,
Johnny Gale

Writers: A. McKinney,

E. Silvers

Publisher: Jobete, ASCAP
Razor & Tie

Fresh off the smooth
jazz success of first
single "We Got Love” and a
Grammy Award nod for Ash-
ford & Simpson-penned “I Am
Your Man” from debut “This
Is Ryan Shaw,” the soul singer
cranks the funk on “Do the
45" Originally recorded by
Brit blues/rock guitar band
the Sharpee’s, what’s old is
new again. The song pays
homage to the golden era of
R&B, and Shaw'’s rich vocals,
mature delivery and 'tude are
primed to shake up adult R&B
playlists. The Decatur, Ga.-
born crooner will tour North
America through the summer,
satiating spirits with a dance
craze that touched a whole
generation.—MM
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JIMMY WAYNE
Do You Believe Me Now?
(3:25)
Producers: Joe West, Dave
Pahanish
Writers: J West, D. Pahanish,
T. Johnson
Publishers: various
Valory Music

During his tenure on

DreamWorks' now-
defunct country label, Jimmy
Wayne got off to an impres-
sive start with early hits “Stay
Gone"” and “l Love You This
Much.” Now on Big Machine
sister Valory, he puts his ex-
pressive voice to good use on
this well-crafted single about
a man whose suspicions that
arival is after his girl are real-
ized. He infuses the lyric with a
haunting sense of loss and re-
gret. This strong song previews
his forthcoming Valory debut
and should earn a lot of believ-
ers at country radio.—DEP

JARBOE & JUSTIN K.
BROADRICK
8mmsweetbitter (6:00)
Producer: Justin Broadrick
Writers: J. Broadrick, Jarboe
Publisher: Jarboe, ASCAP
The End Records

Track “8mmsweetbitter” is one
of the more accessible selec-
tions from “J2" (pronounced
“joul”), the union of former
Swans keyboardist/vocalist

MARIAH CAREY
Bye Bye (4:27)

Writers: M. Carey, J. Austin,
M. Eriksen, T. Hermansen
Publishers: various

Island

Producers: Stargate, Mariah Carey

One “Touch” was enough to convince the masses that
at 38, Mariah Carey is as much a chart tigress as any-
one half her age. Sure enough, “E=MC2” launch single
“Touch My Body” became her 18th No. 1 Billboard Hot
100 single. That playful romp is followed by a
reminder that Mimi is as capable of putting a weighty
message in front without sacrificing melodic juice.
“Bye Bye” offers comfort for anyone suffering loss:
“This is for my peoples who just lost somebody, your
best friend, your baby, your man or your lady/Lift your
head to the sky, cos we will never say bye.” A tinkly
piano-driven groove escorts the lyrical embrace, with
oozy synths, a flush of R&B via male shout-outs of
“Eh!” and a vocal that builds to a fitting tour-de-force
crescendo, though pushed down in the mix to main-
tain decorum. “Bye” seems poised to have Carey
greet the top of the pops for a 19th time.--C7

and experimental singer Jar-
boe and Godflesh/Jesu alum-
nus Justin K. Broadrick. The in-

strumental relies on piano,

scratchy drum programming,
bare synths and Jarboe's word-
less callings with a repetitive
eight-count measure to imprint
the listener’s brain. An electron-
icaloop istoo lively to be chill-
out and too soothing to be a
club banger. its appeal lies in
its ambiguity; “8mmsweetbit-
ter” could nudge the party into
fruition or wind it down, de-

NELLY FEATURING
FERGIE

Party People (4:05)
Producer: Polow Da Don

S. Garrett, S. Ferguson
Publishers: various
Dertty/Universal

Writers: C. Haynes, J. Jones,

With a consistent style and energy all his own, Nelly has
delivered 11 top 10 dance jams at R&B, including No. 1s
“Hot in Herre,” “Dilemma” with Kelly Rowland and “Call
On Me” with Janet Jackson. On “Party People,” the sec-
ond single from upcoming “Brass Knuckles,” he sticks
to the winning formula, with an upbeat track from
Polow Da Don, guest vocals from Fergie and verses
effectively chopped and screwed. But the standout
here, aside from his usual slang and charisma, is Nelly’s
clever double-time flow with a single rhyme scheme in
the third verse. Fergie’s accompanying rap hardly
measures up alongside Nelly’s, but radio’s indefatigable
devotion to her will help propel the track at pop. An
imminent remixed version featuring Lil Kim will better
convince the streets. Either way, Nelly’s mass-appeal
invitation will rally all sides to this “Party.” SR
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pending on the crowd’s whim.
Best absorbed with a cocktait in
hand and a night of possibili-
ties ahead.~CLT

SEAL
The Right Life (5:05)
Producer: Stuart Price
Writers: Seal, S. Price
Publishers: Perfect, BMi,
Warner/Chappell, PRS
Remixers: Tiésto, Eddie
Amador, Sebastian Arocha
Morton
Warner Bros.

The second release

from Seal’s dance-
focused opus “System” pa-
rades the singer/songwriter’s
sighature soft, sensual voice,
accompanied by an inspira-
tional message: "Just when
you thought you were lonely,
they put you under the right
spell/Wake up tomorrow,
you're gonna be living the
right life.” A multitude of re-
mixes repurpose every con-
ceivable beat. Tiésto blurs vo-
cals, ups tempo and adds
synths; Eddie Amador perme-
ates an old-school house beat
with retro beats; Josh Harris
drops scratchy electric guitar
loops; and Trent Cantrelle con-
tributes a heavier, darker vibe.
“Life” is along way from “Kiss
From a Rose,” but reminds
twirlers that the consummate
singer's origins in danceland
remain firmly rooted.—S8
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TING TINGS

Apple Taps The Ting
Tings For New iPod
Commercial

Feist. Yael Naim. The Ting Tings?
Get ready for the latest band to be
featured in an Apple commercial, the
U.K.-based, Sony BMG-sighed Ting
Tings. Their single, “Shut Upand Let
Me Go,” plays throughout the newest
iPod ad, which made its debut April
27 on the CW’s “Everybody Hates
Chris,” ABC's “Desperate House-
wives” and Fox’s “Family Guy.”
Artists typically see a large bump
in sales and profile after being fea-
tured in Apple ads; Naim’s single
“New Soul” (Tot ou Tard/Atlantic) sold
134,000 copies during the first two
weeks it was featured in 4 commer-
cial for the MacBook Air. Her self-ti-
tled album containing the song had
yet to be released in the United States.
After an iPod ad featuring her
“1234” (Cherrytree/Polydor) debuted,
Feist saw single sales jump 586%,
from 7,000 the week ending Sept. 16,
2007, to 41,000 the following week,
according to Nielsen SoundScan.
The Ting Tings’ manager, London-
based Stephen Taverner of Out There
Management, says the deal came out
of South by Southwest in March. “Sev-
eral people from Apple/iTunes at-
tended the band’s showcases at South
by Southwest,” he says. “They all
seemed to really enjoy the band live.
Alot of them were talking about ‘Shut
Up and Let Me Go’ but we had no idea
we were being considered foracom-
mercial at that stage.”
Apple declined to comment on
the use of the Ting Tings’ music in

their marketing, as did agency
TBWA\Media Arts Lab.

The Ting Tings album, “We Started
Nothing,” will be released May 19 in
the United Kingdom, the day before
it becomes available digitally in the
United States; both through Colum-
bia. A physical release in the States
follows June 3. Taverner predicts a top
five entry in the United Kingdom, with
a “slower build” stateside.

The Ting Tings began their U.K.
career as alternative darlings, with a
slot on the NME Awards tour earlier
this year. In the States, the duo will
kick off a 12-date mini-tour of North
America with an appearance June 6

THE TING TINGS

on “Jimmy Kiminel Live.” Later that
month, according to Columbia’s
Benny Tarantini, they will play New
York’s Apple store.

And the Apple deal is not the Ting
Tings' first time working with a big-
name brand. Earlier this year the
video for “Great DJ” was one of 24
shown in Mercedes-Benz's Mixtape
Music magazine, a monthly online
showcase that highlights artists.

In fact, the placement of “Shut
Up” in the iPod ad comes amid
“Great D]” being worked to various
outlets. Modern rock radio, includ-
ing KROQ Los Angeles, has been
spinning “Great DJ,” which also is
available as a free download as
iTunes’ single of the week. (“Shut
Up”isonsaleatiTunes.) “It's a nice
problem to have,” Taverner says.

INTOCABLE ON TOP

Intocable’s “Tu Adios No Mata” de-
buts at No.1on Billboard’s Regional
Mexican Airplay chart this week, a
feat that hasn’t been accomplished
since Los Tigres del Norte’s “Lagri-
mas” debuted in the top spot'in 1999.

Intocable’s two-year absence
from the recording studio may
mean there’s a pent-up demand
at radio for the group’s signature
mix of nortefo with rock and
country touches.

Lead singer Ricky Mufoz says In-
tocable’s“2C” album, due June 10
on EMI Televisa, does contain
“futuristic” elements—but unlike
the strong country feel of Intoca-
ble’s last album, this one “retakes a
little more of the style we started.”

“Tu Adios No Mata,” by com-

poser Oswaldo Villarreal, arrived
as ademo with nothing more than
piano behind it. Mufioz and band-
mate René Martinez co-produced
the album, creating arrangements
as they recorded in the studio. The
single starts with a pop-rockintro,
then kicks in with the accordion; at

INTOCABLE
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the end of the song, it comes back
to a spare, modern arrangement.
“You could say all the music we
listen to is in that song,” Mufioz
says, citing '80s rock from Van
Halen and Def Leppard as just as
much of an influence on the group
as nortefio legend Ramodn Ayala.

e ———

Meanwhile, in the United King-
dom, the band is about to break with
a third track, “Thal’s Not My Name.
Not available to download until May
11, with physical formats in stores the
following day, “That’s Not My Name”
is No. 10 on Nielsen Music Control’s
Top 10 Radio Growers list, with sup-
port from stations ranging from na-
tional top 40 network BBC Radio 1 to
modern rock regional network Xfm.

“Ever since we put that track on My-
Space last February, everyone across
the board reacted well,” Taverner says.
“It's one of those songs that translates
well across commercial pop stations
and alternative formats. But the album
is full of great songs—we’re looking
at [releasing] seven singles from it in
the U.K. We want to beat [Michael
Jackson’s] ‘Thriller.” ” e

Muioz aiso credits the team work-
ing the single for its powerhouse
debut. Martin Fabian, a leading re-
gional Mexican radio promoter, was
brought in for the project.

Musically, “the guys take care of
all the details,” Fabian says. “When
you listen to the song it doesn’t
sound like it was made in a hurry.”

Fabian is putting together a tour
for Intocable, starting in June, in
which the band will headline about
40 shows nationwide with du-
ranguense group Los Horoscopos
de Durango and soloist El Gringo.
(Fabian manages the latter two acts.)

Zapata, Texas-based Intocable
is currently touring Mexico. On the
Hot Latin Songs chart, its single de-
buts at No. 10.—Ayala Ben-Yehuda

ALGEBRA

ALGEBRA’S
EQUATION

R&B Singer’s Patience
Pays Off On Charts

From “patiently waiting for the right
guy” on her lead single, “Run and
Hide,” to anticipating the release of
her oft-delayed debut album, “Pur-
pose,” via Kedar Entertainment
Group, R&B singer Algebra knows a
thing or two about forbearance.

The Atfanta native signed to for-
mer Universal Motown head Kedar
Massenburg’s indie label more than
two years ago and has been bouncing
around since, working with the likes of
Monica, Bilal and India.Arie while
mastering her own project.

After an initial release on Feb. 26,
“Purpose” will be reissued May 20. The
revamped set features new tracks and
production from the likes of Bryan-
Michael Cox, Kwame and the Unit.

“Instead of going the traditional
route and putting another single out
and attempting to go to radio after the
first go-around, we decided to put the
album out there first and let Algebra’s
fans spread the word and see what the
feedback was from that,” senior direc-
tor of marketing Kierstan Tucker says.

The strategy has worked. Since Feb-
ruary, the album has steadily sold
about 1,000 copies per week (45% dig-
ital, 55% physical) for a total of 11,000,
according to Nielsen SoundScan. “Pur-
pose” is No. 62 on Billboard’s Top
R&B/Hip-Hop Albums chart.

In addition, the set was one of
iTunes’ “Next Big Things” albumrec-
ommendations for the month of April;
“Run and Hide” was the digital music
store’s single of the week the same
month, and Algebra was labeled the
“Independent Artist to Watch.”

Algebra also recently signed a dis-
tribution deal with Sony BMG Japan,
which released her album at the end
of March. That version features a duet
with singer Joe, although the stateside
version features no collaborations.

After two years of waiting, her
chart success is sweet, she says.

“I think | missed the emotion of it
on the day of the release. It had been
so long,” Algebra says. “But, I'm
happy it’s out. I've been waiting on
this for a long time and I’'m ready to
work now.” —Mariel Concepcion
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ENRE-BENDER

Darius Rucker Makes A Jump To Country

In the last year, country radio has played songs by the
Eagles, Bon Jovi and Jewel. And before year's end,
il likely play a new single from Jessica Simpson.

The latest artist to make the jump from pop to
country is Darius Rucker, singer for Hootie & the
Blowfish—and so far, so good.

His first single, “Don’t Think | Don’t Think
About 1t,” is No. 47 on Billboard’s Hot Country
Songs chart after two weeks on the list. The regret-

filled cut, which Rucker co-wrote with songwriter
Clay Mills (“Beautiful Mess"), is garnering airplay
support on stations in Minneapolis, San Diego,
San Antonio and Salt Lake City.

Country KEGA Salt Lake City PD Cody Alan em-
braces the idea of cross-genre pollination. “I’m not
much of an ‘in-the-box’ thinker, so | love the
crossover acts, particularly those with instant pop-
culture familiarity like Darius.”

CRY ME A WINNER

The Weepies have no reason to cry
this week as their album “Hideaway”
cracks the top 40 of the Billboard
200, their first ink on that tally. The
Nettwerk set moved 14,000 copies
in the United States, according to
Nielsen SoundScan, 82% of which
were from digital sales.

The album comes on the heels
of slow-burner “Say | Am You,”
which peaked at No. 41 on Bill-
board’s Top Heatseekers chart but
has sold 63,000 copies since its
March 2006 release.

Part of the singer/songwriter duo’s
success has to do with film and TV
synch licenses—and a lot of them.
According to Nettwerk Music Group
head of promotion Rae Cline, the
California-by-way-of-Boston band
has secured more than 40 deals. One
particularly helpful push came dur-
ing the 2007 holiday season, when
the track “All | Want” was placed in
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But Alan is adamant that the song has to be right.
“Aside from it being Darius Rucker, it's a great coun-
try song and lyric. [ could hear George Straitsingit.”

It’s an easy out for artists both country and oth-
erwise to try to gain credibility by name-dropping
Patsy Cline and Willie Nelson, for example, but
Rucker has a genuine affection for the music. “I
think my biggest country influence is Radney Fos-
ter,” Rucker says, citing Lyle Lovett, New Grass Re-
vival and Dwight Yoakam as other examples. “The
first time | heard Foster & Lloyd's ‘Crazy Over You’
on TV, [ went into the record store where [ worked
early so that | could open the album and hear it.”

Still, he understands if there’s skepticism about
hisintentions. “You see a lot of people doing a one-
off, saying, ‘This is my country record.’ But this is
a career I'm trying to build. The people that say
that they don’t get it, I'll let the music speak for it-
self. I plan to do a lot of country records.”

Currently on a radio tour, Rucker says, “It's fun
seeing people’s reactions to the songs. The music
is changing everyone’s mind.”

George King, PD for country KAJA San Antonio,
says that when Rucker stopped Dby the station the
staff was “blown away by how country it sounded.”

“We had no problem addinga familiar voice with
a great song that sounds like nothing else we're
playing,” he adds.

Mike O’Brian, PD at country KUSS San Diego,
says that when Rucker performed for an intimate
audience, listeners responded. “Leading up to the
show. the buzz was tremendous. People were call-
ing 'round the clock trying to win tickets.”

Country KEEY Minneapolis PD Gregg Swed-
berg says that he estimates halfhis audience knows
Rucker from Hootie & the Blowfish. “They’re lov-
ing the fact that Darius is back on the air, and since
many of them are now country Pls, | think the mar-
riage could work out well.”

Produced by Frank Rogers (Brad Paisley), Rucker’s
as-yel-unnamed album is tentatively scheduled for
fall release on Capitol Nashville. After Hootie & the
Blowfish finishes touring this August, Rucker hopes
to hit the road with his own band. o

says. “The fascinating thingto me is
that we gave the new single [“Hide-
away”] away for free everywhere—

a prominent commercial for JCPen-

on blogs, social networking, iLike,

ney and another, “Stars,” was linked

imeem—yet we still managed to

with an Old Navy ad.
The Weepies have appeared on

sell the track online anyway. | think
those digital downloads means

such TV shows as “One Tree Hill,”

that it’s not only young people

“Grey’s Anatomy,” “Scrubs,” “Ever- 4

who buy music online.” Indeed,

wood,” “How | Met Your

the title track has totaled 13,000

Mother,” “Laguna Beach”
and “Men in Trees.”
They’re also slated to
be included on the
soundtrack to the
forthcoming “Sex & the
City” movie.

“We do say ‘no’ to lots
of stuff—usually if it’s evil or just

digital sales.
Also part of the magic be-
hind the pair are their personal
histories. Talan and Steve Tannen
met in 2001 and began collabo-
rating—eventually, the partnership
turned into romance and the two
were married in the middle of
recording “Hideaway” last year.

plain old bad,” the duo’s Deb Talan THE
says. “But mostly all of that has been WEEPIES
avery positive experience.”

The Weepies also shared five co-
writes with Mandy Moore on her
2007 album “Wild Hope.”

“They resonate really well with the
30-plus female demographic,” Cline

wWWwW americanradiohistorv.com

They gave birth to a baby boy
in December.
The Weepies’ love story
“was a big focus inthe media
features. You can hear the
love in their songs. Each
record is a continuation of
it,” Cline says. —Katie Hasty

The
Grime
Is Right

LONDON—Rapper/producer Wiley
has long been the nearly man of U.K.
urban music. But after several years as
an underground artist and mentor to
such U.K. rappers as Dizzee Rascal,
London-born Wiley has taken grime—
the distinctive, faster, British version
of hip-hop~—into the charts.

“Wearing My Rolex” (Asylum/At-
lantic) entered
the Official U.K.
Charts Co.’s sin-
gles listing at
No. 4 on April 27
based ondown-
load sales alone.
Sales totaled
25,000 during
its first week,
when the track
became the third most-played track on
national top 40 station BBC Radio 1,
according to Nielsen Music Control.

Asylum U.K. managing director Ben
Cook says “Wearing My Rolex” has gen-
uine crossover appeal as “a cutting-
edge piece of music that defies genre.”

The track is also airing on a string
of dance or pop-formatted commer-
cial radio stations, including Kiss,
Choice FM, Galaxy and Capital FM and
attracted Asylum’s attention after
Wiley’s independently issued promos
reached specialist urban radio.

“It happened very quickly,” Cook
says. “There were a couple of taste-
maker plays, we heard about it, and
within days we had a deal done
[with Wiley].”

Asylum will release the single phys-
ically May 5—the first single on the
new incarnation of the label since it
was relaunched in February in the
United Kingdom.

“I’'m happy that ‘Wearing My Rolex’
has connected with people like it has,”
Wiley says. “The fact that [it] was the
first music from the Asylum label, and
that the result has been more than |
expected—it’s alljustalot. It’sa good
feeling for me and for grime.”

Wiley had originally followed Dizzee
Rascal to XL Recordings in 2004, al-
though his debut “Treddin’ on Thin Ice”
did not match his protégé’s sales. “Wot
Do U Call It” was his only previous hit,
reaching No. 31inthe United Kingdom
that year. Wiley has released two fur-
ther solo albums, in 2006 and 2007.
He is also a member of East London
collective Roll Deep.

Wiley will release new album
“Grimewave” May 26 in the United
Kingdom on his own independent Es-
kibeat Recordings label, although
“Wearing My Rolex” is not included.
While Cook declines to comment on
the extent of Wiley’s Asylum deal, he
insists that “we’d love to continue
working with him.”  —Andre Paine

THE WEEPIES: ROBERT SEBREE
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

‘LOVE’ AGAIN
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>>Chris Brown hits his second
triple, as he has three titles in the
top 10 of the Billboard Hot 100 for
the second time in amonth. His
“With You” and his duet with Jordin
Sparks on “No Air” are joined by
the No. 9 debut of “Forever.” Five
weeks ago, Brown was in the top 10
with those first two songs as well as
“Shawty Get Loose” by Lil Mama
Featuring Chris Brown & T-Pain.

>>Whitesnake is back with Its first;
album to chart on the Billboard
200 since 1994. “Good to Be Bad”
bows at No. 62, making it the band’s
highest-ranking set since “Slip of
the Tongue” hit No. 10 in 1989,

>>Where does Colbie Caillat’s 18-
week run atop the AC list with
“Bubbly” place her among all solo
female artists? Fred Bronson has
the answer at Chart Beat online.

Read Fred Bronson
every week at
billboard.com/fred.
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M2M: Mariah HoldsThe Fort, MadonnaOn Deck

You might have motion sickness il
you've been waiching the No. 1 slot on
the Billboard 200 for the last two
months, with new albums bowing atop
the ckart for each of the last eight
weeks. Leave it to Mariah Carey to

_ik "*«_u;r'

calm down the pace—until next week,
when another veteran chart queen will
rule the roost.

Despite a second-week slide of 61%,
the sum that keeps Carey’s “E=MC=”
at No. 1 is respectable at 182,000
copies. That exceeds the 179,000-unit
total that Jack Johnson’s “Sleep
Through he Static” scored in the sec-
ond of its three chart-topping weeks.

2008 releases to rule the big chart for
more than one frame.

The eight-week churn that Carey
ends marks the longest turnover streak
the big chart has seen since last sum-
mer, when albums by Linkin Park, Ma-
roon S, R. Kelly, T-Pain, Toby Keith,
Bon Jovi, Miley Cyrus and T.I. played
Hot Potato with the chart’s top rung.

In the seven weeks leading to the en-
trance of “E=MC2," sets by Janet Jack-
son, Alan Jackson, Rick Ross, Danity
Kane, DAY26, George Strait and
Leona Lewis each bowed at No. 1.

DIVA JUNCTION: Topping Nielsen
SoundScan’s April 30 Building chart
with 100,000 copies, Madonna is on
course to notch her seventh No. 1
album. And, “Hard Candy” will be her
fourth to start on the top shelf.

That total reflects unweighted first-
day sales from nine accounts—Trans
World Entertainment, Best Buy, Circuit
City, iTunes, Starbucks, Borders, Target,
Anderson Merchandisers and Handle-
man—that Billboard estimates to ac-
count for about 0% of U.S. album sales.

So, where will a start like that put
her at the end of the week?

Since September, when Nielsen

and Friday Building lists, four other
albums clocked first-day sales in that
neighborhood, with starts of 107,000
each for Chris Brown’s “Exclusive”
and Kenny Chesney’s “Just Who |
Am: Poets & Pirates.” On the lower end
of that range, Bruce Springsteen’s
“Magic” started with 89,000 while Dan-
ity Kane’s “Welconie to the Dollhouse”
tracked an opening day 0f 92,000.

Of those four titles, the older-
skewing Springsteen and Chesney
surpassed 300,000 copies by week’s
end, the former at 335,000, the latter
at 375,000. The younger-appealing
Brown and Danity each ended up with
sub-300,000 weeks: Brown at 294,000,
Danity at 236,000.

Before you assume that the 49-year-
old Madonna courts an older crowd,
bear in mind that she recruited youth
magnets Justin Timberlake and Tim-
baland to craft lead single “4 Minutes.”
Consequently, a source close to the
album says iTunes downloads drove
first-day sales for “Hard Candy,” which
suggests her opening week will settle
in the range of 225,000-250,000.

Thatwould mark a decline from the
start for two of her last three No. 1 al-
bums—350,000 copies for 2005’s

420,000 for 2000's “Music”’—and more
in line with the 241,000 that put “Amer-
ican Life” on top in 2003.

Considering that as diverse a list of
veteran acts as Radiohead, Alan Jack-
son and Janet Jackson each led the
big chart in 2008 with smaller opening
weeks than each had in earlier years, |
tend to think a start of 225,000 or more
would be fairly handsome. But, just two
weeks removed from Mariah Catey’s
career-best start of 463,000, expect con-
sumer media to play the comparison
as a diva smackdown.

‘IDOL’ WORSHIP: Pundits wondered
if composer Andrew Lloyd Webber
was an astute booking for “American
Idol.” But ratings didn’t buckle, and
some sales ensued.

Combined versions of Sarah
Brightman’s “Think of Me” sell 4,000
digital downloads (up 753%), Michael
Crawford’s “Music of the Night” tal-
lies 3,500 (up 855%), and Madonna’s
original take of “You Must Love Me”
moves 2,000 downloads (up 836%).

On Top Cast Albums at billboard.biz,
“The Phantom of the Opera: High-
lights” zips 10-5 (up 99%), while that
show’s Original London Cast Record-

His and Carey’s albums are the only ~ SoundScan introduced its Wednesday ~ “Confessions on a Dance Floor” and  ing gallops 14-7 (up 176%). e
- ’ \I
IVIal I(et \A at(l 1 A Weekly National Music Sales Report ) niclsen
Weekly Unit Sales Year-To-Date SoundScan
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS 2007 2008 CHANGE 2007 2008 CHANGE
This Week 6,869,000 1,129,000 19,032,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 7,504,000 1,208,000 19,329,000 Albums 151,609,000 134,263,000 -1.4% Current 90,576,000 74,621,000 -17.6%
(hange ~8.5% -6.5% -1.5% Digital Tracks 280,767,000 360,228,000 28.3% (alalog 61,033,000 59,643,000 -2.3%
Thi Week Lst Yoo 7,693,000 820000 15128000  SCresingles 705000 " 509000 -27.8% ey atalag 43222000 42478000  -17%
Total 433,081,000 495,000,000 14.3%
Change -10.7% 37.7% 25.8%
Albums w/TEA* 179,685,700 170,285,800 -5.2%

"Digital abum sales are also counted within album sales.

Weekly Album Sales (Million Units)
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*Includes track equivalent album sates (TEA) with 10 track downloads equivatent

to one album sale.
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CURRENT ALBUM SALES

_90.6 million’

R L T

’08 74.6 million

CATALOG ALBUM SALES

610 million|

ALBUM SALES 207
%7 ... 1516 million
’07 e A G
SALES BY ALBUM FORMAT
[0) 136,040,000 113,262,000 -16.7%
Digital 15,121,000 20,442,000  352%
Cassette 131,000 38000 -71.0%
s . months are
O N D Other 317,000 521,000 64.4% 36 months

Nielsen SoundScan counts as current only sales within the first 18 months of an
aibum’s release (12 months for classical and jazz albums). Titles that stay in the
top half of The Biliboard 200, however. remain as current. Titles older than 18

talog. Deep catalog is a subset of catalog for titles out more than

Go to www.billboard.biz for complete chart data 65


www.americanradiohistory.com

See Charts Legend for rules and explanations. & 2008, Nietsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

SALES DATA
COMPILED 8Y

nielsen

SoundScan

A : g £ o= g
Eg 5?»:%3%2 ﬁ?R‘rl;«'rssTnumaERrDISTRIBUTING LABEL (PRICE) e 1 5‘3 Z’g 23 E: Ilh\ﬂERL'Ts&TNUMBER / DISTRIBUTING LABEL (PRICE) Tie (BN
SERE 5 ER ¥ 2583 =
9 2 1 : L-VC(?anéstEnz’::i 98) Spirit ‘ﬁi o 2 18 |_' 3?:5(24454% 18.98) D20 1
e :B%IE;‘;’U?PZPTEESJCO.NCHORESm - kfllgin_(_)-f The Coic_ho’rds (Soundlraﬁk) = 3 :::,0?;—;:1::; @ 87 136 :_' ;/‘)IAEENTE E%ﬁgﬁ?g?z Para Siempre L] ‘: 3
_o o f&i?"fuf SIMpasggr\i Bittersweet World L) lhirdgalhum. Her S5 BELMCL T MOO?LER.E:BEPL:ICMM GA (13.98) Dreaming Out Loud 4,
e mg ATMOSPHERE When Life Gives You Lemons, You Paint That Shit Gold : frst two sets, 55 35 7 4 RAY J ] ] All | Eeel
RHYNEGAYERS ENTERTAINMENT 0096/ILG (14.98) + L fe|eased in B DEJA 34 KNULAQUT TFIC 5041/KOCH (17.98)
S : VARIO,US\ L‘ARIIQNSL‘I:fmaA 2781 SONY BMG STRATEGIC MARKETING GROUP (18.98 ROWe2r 1 2004 and 2005, @ [EIRAN 1 xAsx-pJFEKE\R\éV;EU’Eﬁ?g Vampire Weekend
oo PR |: rsu?ﬂff),Tme(xasa, Juno @ 4! :zn]]l:z?:" . 57 65 59 :j ﬁmﬁr\fn’;%oeesr DJMG (13.98) CogdlCi Conejead
= IvG\,E?M?rSuE\PSUIJ??IJ‘!I;GN (13.98) Tigubadour 'r. 23’388 and 58 63 75 ﬁ?SCAL FmLals\;r'livwoou (18.98) StilllFeetsiGood
0 13 ﬁ-’ ;\I}IS?\E ‘ssmlﬂi'gﬂ) x Taylor Swift a Iﬁ res;;e(ti\;elv. 59 67 68 ﬂ_%@ﬁ%ﬂﬁ%ﬂ SBN (18 98) 5th Gear
@ M| Smln-sxeziﬁf\"?eﬂw (11.98) Fayer of §*eemmoniiar] ® 60 68 50 :ﬁL?o%cArgrﬁwEwagm- AG (13 98) R'(i L
0z RusBC : FSOS()BL’{‘NP—JIZ%?&CT'E (16.98) Alvin And The Chipmunks @ m ;Q/E:iwlgﬁwﬁgggf $PV (17.98) Good To Be Bad 62
e 1218 u :;QXWE?Aﬁ;TBSUS (NASHVILLE) 49507/WRN (13.98) SunsetiMan ) m sTLTN’\-‘sAunE 72008 (18.98) StilllDa Baddest ﬂ
1413 15 EJ;QS'L(.REJSQB’:SU%NG (13.98 sleep Through TihesStatic 64 62 6 \I’iELRSAIE&M INTERSCOPE 007490/1GA (13.98) The Dutchess Bl 72
U6 SR ;RLIIPCKDLT'J?DSEFSAM 009536 1DJMG (13.95) i :::m";tion of 65 66 53 j Sq’c\gl.ﬂ;ng,m 98) Long Road Out Of Eden t
o 1 || DY ANTEREUDN oo 3| (Wl o s w | CATIEUNCERWOOD m——
Uz e n wnRNER BROS. 418620° (16 98) + Accelerate l';l;(t;r:'i,f;gnav @ a1 S E\AﬁRVI_N Svﬁsjw 98) i sty E
@ ml ﬁﬁgﬂ!ggﬁmf YEAR The Black Swan holiday, pushes 68 74 67 2 ::;‘F»?LREfM‘ 00887210446 (13.98) Love/Hate 30
@ 46 60 52 :‘f;fg&f@?ﬁ,ﬁ}h}iﬁws fdn Call Me Irresponsible :h?::tc:xain for @ . ﬂ RAHEEM DEVAUGHN T Love Behind The Melody "'_’
20 16 17 ;’SQ%%fPAR"‘;a) Jordin Sparks 70 70 52 | SOUNDTRACK oo Across The Universe: Deluxe Edition 200
@ 24 23 :ﬁtJASOSEB?OT:-;!Zg? JO’:S Brothers 7155 4 !;\ NTU?EESUICBHLQS;; }:IAERIESR BROS (15.98) Attack & Release Irg
@ » » [ SOBEALAT Rl (72w n [T THAEE oAve chace one - x M &
23 15 16 Iir [T Daughtry and its label, 73 80 73 ) e Lupe Fiasco's The Cool @ §
U7l ALICIA KEYS Rhymesayers, " PO.D. :
0 WM MBK J 11513°/RMG (18 98) & As [ Am each score their 74 449 BN WocoLUMBIA 09955 /S0RY MUSIC (16 98) When Angels & Serpents Dance =
25 14 10 I” B\?[\”LLG}E?A':ES a8) Welcome To The Dollhouse :ﬁ:::;sw“k 75 81 69 :;é\D:gH}EA(?s 98) in Rainbows @ i
26 33 26 ﬁuﬁﬁ”dﬁﬁfi&?sw (18 98) Good Time peak ever, 76 57 3 L IoTLisRs%kt!nsoos;rﬂowgsEcsm’f 010960/154 ;\{l:gr;ijn'Scorsese: Sine A Light (Soundirack)
o7 a1 2 [f PN — Mail On Sunday 77 49 14 @ D i LA e Ghosts I-1V
28 2 3 "_' EHQRTNI\E UNND!??WO%RAG SBN (18.98) Carnival Ride EEly 7 85 E fs‘?EEm)éco SDAD 15021/EM! TELEVISA (13.98) lel@uierq
29 19 2 F A Little Voice 70 8 8 ) [T o It Won't Be Soon Before Long
@ 39 35 g UAN"\CEYQSXYIN_‘EHOL‘{‘%%/UMRG (10 98) Back To Black @ . sglssan:o?aaYa/ng/(\g?)OT Worrisome Heart
@ m - :E"-F‘TEVE\RAI(EE’PIE(SQE) hlideaway ool e @ a?vlisr.\:'g;rgﬁgﬁsm SOUNOTRAX 10586* COLUMBIA (13.98) # Once @ '_
528 28 20 el TTH'I-I:DEMF:NA:S:G(())G?‘TWEA:JN?RSBRDS (18 98) Consolers Of The Lonely - ::I:::#:;:?em 82 93 89 :-«IFI E&IR/IYOLC!TE(;:::ESOOOS/ iz Flyleat I ,'577
ss 2w [ PANC AT HEDISCY rarvoss [ [T (e o w [ A oRmon T |
34 34 25 [ L mttﬁ%ﬁzgg am DISNEY (22.98) Hannah Montana 2 (Soundtrack)/Meet Miley Cyrus X . :‘Iltehl(::a;’tlr::: 84 58 62 .: éﬁ?ﬂ%%ms' DIMG 13.98) 4 Discipline ._:—~
o 57 0 l :Sn'r\‘lr?gvft ?ﬁggco;aoaas-m (13.98) Ego Trippin . ;;‘;:‘/ alogati:eo:et 8 78 55 i ;ﬁqﬁwa?-r?ﬁg:mowmam §7796/SONY MUSIC (16.98) August Rush ‘
4] Z‘;gg[?g’xm%) H.N.IC. Pt 2 of itsuto;al M s 72 66 ‘“ Eff‘\f'fﬁu“m,?[}{mo_ﬂms“395, New Amerykah: Part One (4th World War)
37 3% 3 i g v N;IxARY P EEFLIGE *1GA (13.98) @ Growing Pains . I;:tr:‘;egkli:a% 87 2 - E ?ﬁIL?MR:EDNFongRlEgSmJNAL (14.98) & Blooddrunk
. o 1o 3 [(,:G?(l;';:\:ETI;INwOG CFIO\/SVQ?3 Saturday Nights & Sunday Mornings . downloads. 88 92 9t 'i | Sﬁﬁyfgg (18.98) Finding Beauty In Negative Spaces
30 3 3 g§ CHRIS BROWN R Exclusive E 89 89 79 SODNE%:EVFXSCE?ESJ, e 9 Into The Wild (Sounditrack)
40 40 4@ ' éﬁ%?w?wlénﬁﬁt&m 003475/1GA (13 98) Just Like You W !_‘l ‘ S 59 | = a ZAD!:’Z(?E%TAZE:BF;/]-I\IIEC(?S.QB); Worlds Collide
41 23 - u :]E‘EELOEE%FCEOPUMBBEg;};sﬁjﬁvsmgl‘é,:?ga) I Don't Want To Go To School {Soundtrack) ﬂ Two former @ MI ;éNNTTmTJ'r)(r:{\TY 30844/ILG (15.98) The End Begins
@ 60 61 ELDD’JEE\)TLCAII\‘I(TIC 290556 AG (18 98) Rock N Roli Jesus @ l: :ragser‘i)(z:('{l\ﬁarner 92 88 56 Rid f&ﬁg&ﬁm& 1GA {13.98) @ Detours
@ 56 45 ENBIaHE\JSOE(iiIﬁng + 95/08 E return thls week 93 %0 74 ﬁ ;loﬁyRBlMOGylgS, UANva‘:!-[!S.T§MB"\ 22784/SONY BMG STRATEGIC MARKE”V\%Y}&(;}E?T&SQZYhaI aeal e
TN * I gﬁz?l?lﬁ?ﬂ%ﬁ&?) + The Ultimate Hits B Iﬁé gts(':fnvd:)ef?i(lt::vear @ piBfits gf\\CEITII::EGT wffgymlo?(w.ga) The Altar And The Door
45 48 49 n gﬁ&?is‘:ﬁﬁlii (18.98) American Man: Greatest Hits Volume |l . (NO-TIB, Z?,OOO) 95 79 - ﬂ 2/,;‘\;!\0.:.]8 f‘\ﬂ?;glglfwmaaunxs (13.98) Songs Of The Siren
O o [ KENNY CHESNEY Just Who | Am: Poets & Pirates Il l.'j ?2‘;08')]_‘”( 96 101117 1E L —— Continuum 3':
ar 20 7 uGo'w‘l'ﬁ?wLS.«rﬁfT&/EaZ AG (18.98) The Odd Couple ! 97 86 100 m mToﬁgSmgQ.CBE;?;/':UGNVF»IAESL‘P”7 98) Pocketful Of Sunshine .
48] 43 47 | : :A-;:guKNthleFﬁ:.; WARNER BROS (18 98) & Minutes To Midnight B3 '“ig 98 91 8 Il" !M%S)IJ?;’AE S’?IS\;I;L\SCLSARKET\NG GROUP/UNIVERSAL/ZOMBA 10765/CAPITOL {18.98) Now 26 I “
40 54 s [ ROSERT PLANT | ALISON KRAUSS mm——1 | oo z - [[J TRISTAN PRETTVIAN oo x B
60 47 58 ; r?gchurﬁ(F;’;s‘:\mg 007411/UMBN (13.98) Enjoy The Ride : 100 93 99 I:|: EEW?E[S)SLGEEFEEI\IFO(')\SS‘/DIS 13.98) Famous E_,
THE BILLBOARD 200 ARTIST INDEX 5355?5?%"" . éﬁ'\“ﬂ“nvn?ﬁ%s;“%bw & Rﬁﬁ"éﬁm DEVAUSHN . gg FERGIE 64 E%ggﬁaﬁb'[v}m..:lgg ?gs[):’éé%nlf i ALAN JACKSON . ... .26 E:gzﬂgggkms i t:;%?gts\gk .1.1&2!
" oy | WA ey SRR 8 R R e B W 8
GARY ALLAN 181 THEB52S .02 ANDREABOCELL! ....124 SHERYL CROW 92 TONYDIZE . 195 LUPE FIASCO "3 FOD FIGHTERS 135 HERBIE HANCOCK .. ..199  JAY-Z .. 185
ﬁzggé‘%’mciﬂ g R S BZYBONEE Iy COLBI CALLAT MILEY CYRUS ... 11,34 THE-DREAM 6 FGEREEVEN 132 KIRK ERANKLIN . .. 173 HILLSONG 161 LHOUDAY T NG S
REYY 115 e 103 BOYSLKEGIRLS ... .182  yagiae CAREY ... . PUNCH 187 JONAS BROTHERS ... 21 MIRANDALAMBERT . 113 MARDON 5 79
e @ ESSATE S, G R R R AL, 7 R e i 2 G
AJENGED SEVENFDLD 149 L’faﬂvﬁﬁ'é?s ;; &Tc“ﬂ?[‘%“a”u ?g csEEL%%smuNdéé }gg DAUGHTRY . ... . .23 T 'E\'/Aiu's' 134 CONCHCRDS 3 GNARLS BARKLEY .. ALICIA KEYS 24 igg:ALngmg . 191 REBA MCENTIRE ... . 145
66 Go to www.billboard.biz for complete chart data Data for week of MAY 10, 2008 | CHARTS LEGEND on Page 80

wWWwW americanradiohistorv.com


www.americanradiohistory.com

AIRPLAY
MONITORED BY

nielsen

1
O :
O
4 4
O :
6 3
& s
8 7
O o
10 9
11 12
(R 11
D
Q@ -
QDQ
Q@ =
(17 080
QD@ »
19 13
20 18
21 19
22 15

(3]

24 21

39

0

20
6

19

SALES DATA
COMPILED BY

nielsen

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

LOVE IN THIS CLUB
USHER FEAT. YOUNG JEEZY (LAFACE/ZOMBA

NO AIR

_JORDIN SPARKS DUET WITH CHRIS BROWN {19/ JIVE ZOMEA)
LOLLIPOP

 LIL WAYNE FEAT STATIC MAIDR (CASH MONEY/UNIVERSAL MO 1OWN)
SEXY CAN |

RAY J & YUNG BERG KNOCKOUT/DEJA 34/KOCH/EPIC)
BLEEDING LOVE
LEONA LEWIS 1 | 1170
TOUCH MY BODY
_MARIAH CAREY {ISUMNOROIMG)
LOVE SONG

S_AHA_ BAREILLES (EFIC)

WITH YOU

E_HHIS_BHOWN_I IVE ZOMBA)

THE BOSS
RICK 0SS FEAT. T-PAIN (5L IP-N
LOW

FLO RIDA FEAT. T-PAIN wt o
SEE YOU AGAIN
HILEVICYRUS gL LYWO0D)
APOLOGIZE
 TIMBALAN) FEAT ONEREPUBLIC (1M0SLEY, BLACKGROUK
4 MINUTES

MADONNA FEAT JUSTIN TIMBERLAKE (WARNER BROS )
STOP AND STARE

ONEREPUBLIC M1 EY NI
DAMAGED
E‘NITM ATLANTIC o
WHAT YOU GOT
COLBY 0 ONIS FEAT AKON (K
| SAW GOD TODAY
GEORGE SYRAIY_\’L AMASHVIMLE)
JUST GOT STARTED LOVIN' YOU
|_JAMES OTTO (RAYBAVWARNER BROS (NABHLLE) WhN
NO ONE

ALICIA KEYS (MBK/J/RMG)

SHE GOTIT

{PISTDLS (INIVERSAL REPUBLICY

YOU'RE GONNA MISS THIS
__TRACE ADKINS (/. “PITOL NASIVILLE

DON'T STOP THE MUSIC

BIHANNA 1oiP DEF JAM IDJMC -

THE WAY THAT | LOVE YOU

ASHANTI | FHE INC./UNIVERSAL MOTOWH)

SORRY
_BMHH‘.[N
BUST IT BABY (PART 2)
PLIES FEAT NE-YO 111G GATES SLIP-N-SLIDE/ATLANTIS)

IDE/DEF JAMADIMG)

INTERSC!

SCOPE)

IVE/GEFFEN/INTERSCOPE)

EVEN AILANTIC’RRP

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART, HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports coliected and provided by Nielsen SoundScan. This data s used to compile both
The Bilooard Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARY/MODERN ROCK: 82 adult top 40 statlons, 102 adult contemporary stations and 69 modern rock stations are electronically monitored 24 hours a day.

o2

22
o
ae]

39

o
22
+2]
e
<]
o
o)

a7
53
2%
3
43
a0
38
a
51
4
47
45
32
52
3
56
2

55

[

&io TITLE

ZZ ARTIST (IMPRINT / PROMOTION LABEL}

13 FEELS LIKE TONIGHT
OAUGHTRY (1} A RMG)

10 PICTURE TO BURN
TAYLOR SWHf T ACHING)

1'M STILL A GUY
8RAD PAISLEY ;:T.
BUBBLY

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

SHVILLE:

, LOVE IS A BEAUTIFUL THING

PHIL VASSAR (L NIVERSAL SOUTH)

INDEPENDENT
WEBBIE LIL PHAT & Lil BOOSIE {IRIL
EVERY DAY

RASCAL FLATTS (LYRIC STREET)
5 TAKE A BOW

RIHANNA (SRP DEF JAL ‘,.'MG_} )

o9 | REMEMBER
_ KEVSHIA COLE (IMANI/GEFFEN INT

22 SYLUM

PE)

ANTI

- PARALYZER

7FINGER ELEVEN (W‘i}'i
WHATEVER IT TAKES
LIFEHOUSE (GEFFEN INTERSCOPE

WHAT KINDA GONE
ﬂISCAGLE APTEL & HILLEY

10

LOVE IN THIS CLUB, PART Il
USHER FEAT GEYONCE & LIL WAYNE £ Z0MBA

35 TEARDROPS ON MY GUITAR

KILLA
CHERISH FEAT. YUNG JOC (SHO NUFF CAPITOL)

TAYLOR SWIFT (BIG MACHINE LNIVLF' AL REPUBLIC

BETTER AS A MEMORY
KENNT CHESNEY 1B

LAST NAME
CARRIE UNDERWOOO  <RISTA ARIS 1A NASHVILLE)

g LOVE DON'T LIVE HERE
ﬂv ANTEBELLUM _I(M"LD‘ NASHVILLE)
49 OUR SONG
lAY_LOR SWIFT (Bi
1 FALSETTO
nﬁgngr\m KILLA/DEF JAM/IDUMG)
IT'S NOT MY TIME

MACHINE UNIVERSAL REPUBLIC)

IADI

4 ‘3 DDORS DOWN (UNIVERSAL REPUBLIC)
14 SUPERSTAR
LUPE FIASCO (18T & 15TH ATLANTIC)
REALIZE

COLBIE CAILLAT (UNIVERSAL REPUBLIC)

4§ DEY KNOW
SHAWTY LD A

BACK WHEN | KNEW IT ALL
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE

4

1,292 stations, comprised of top 40, adult contemporary, R&B/hip-hoo, country. rock, Gospel. smooth jazz, Latin. and Christian formats,
are electronically monltored 24 hours a day. 7 days & week. This data Is used to campile The Biliboard Hot 100.

00:00000600: :0:-600000-000 - i

25

25
23
22
20
24
28
26

20

25
29

40
4
30
27
6

12

9

13

15

"

12

TITLE
ARTIST {IMPRINT / PROMOTION LABEL}

1) LovE sONG

WKB SARA BAREILLE§'EP4€

FEELS LIKE TONIGHT

DAUGMV H_"._’_‘»'_““ o o
WON'T GO HOME WITHOUT YOU
MARUONE&_M_' _TuN\ i 1SCOF —
WHATEVER IT TAKES &
LIFEHOUSE (€ IN

SORRY

BUCKCHERRY (ELEVEN SEVEN/ATLANTIC 1_.!»
SAY

JOHN MAYER (AWARE (1_ LIMB1A

THESE HARD TIMES

MATCHBOX TWENTY (MELISMA ATLAN)
STOP AND STARE

ONEREPUBLIC IMOSLEY INTERSCOPE
REALIZE

COLBIE CAILLAT UNIVERSAL REPUEL
IN LOVE WITH A GIRL
GAVIN DEGRA_\AL_]_"\"
PARALYZER
ﬂNGEH ELEVEN_ #IN U_r
BLEEDING LOVE
LEONA LEWIS (5100 | BMG _—
APOLOGIZE

IIMSM_&'-' FEAT [NEREFUBLIL K

SHADOW OF THE DAY

LINKIN PARK i

IT'S NOT MY TIME

3 DOORS DOWN FugLiv )
HOLLYWOOD’S NOT AMERICA
FERRAS i

IF | HAD EYES

JACK JOHNSON BRUSHTIRE UNIVERSAL REPUBLIC
STAY BEAUTIFUL

THE LAST T (vIRGIR f ]:
NO AIR

JORDIN SPARIESJ]UET WITH CHRIS BROWN (1
NEW SOUL

YAEL NAlM_lT_"H DU TARD ATLANTH
SEE YOU AGAIN
_MILEY CYRUS :H 01 LYWOOD)
LOVE IS FREE
_SHERYL CROW | & I TERSCOPE)
SAY IT AGAIN

MARIE DIGBY (HOLLYWOO
MERCY

OUFFY MERCURY/IDJMG)
BELIEVE
THE BRAVERY 15

HIT
PREDICT

o

= Q< G < i X §

BB B BB

0000600600

VEZ0MER)

AND/IDJH

WEEK

-
-

21

|9989

7 days a week. See Chart Legend for addlitional rules and explanations. ¢ 2008, Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved.

ADULT

CONTEMPORARY..

20
21
22
24
23

28

B9

WEEKS
ON CHY

[X3

]

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC

LOVE SONG

SARA BAREILLES

LOST

MICHAEL BUBLE (113 REPR

BIG GIRLS DON'T CRY

FERGIE 1 L LAM iM Tt
APOLOGIZE

TIMBALAND FEAT DNEREPUBLIC i
TEARDROPS ON MY GUITAR
TAYLIR SWIFYVV 1G MAGHI L UBLIC
HOME

OAUGHTRY (R

WHO KNEW

PINK _AF/ B

TATTOO
_JOR_DI! SPAEKS__
NO ONE
ALICIA KEYS RMG

{YOUR LOVE KEEPS LIFTING ME) HIGHER AND HIGHER

PREDICT

HIT

|

VERSAL R

dell

BB EBFPRDREBRBRBB

MBK

MICHAEL MCDONALD Ul SAL MOTOWN
IN MY ARMS

PLUMB | RS REFFiof ) | o
BUSY BEING FABULOUS ﬁf
EAGLES

FALLING IN LOVE AT A COFFEE SHOP
_LANUDN PIGG iR L -

BLEEDING LOVE
_LEDNA LEWIS (5Y( H_Nv
FORGIVE ME

_CROTE (JKH ENT)

FEELS LIKE TONIGHT
DAUGHTRY (RCA RMC

SAY

JOHN MAYER (AWARE CO )]
FALL
KIMBERLEY LOCKE
AWAKE

JOSH GROBAN (143 REPRISE

M7AR00N 5 ASM JCTONE m
IN GOD’'S HANDS
NELLY FURTADQ FEAT KEITH URBAN

FIND YOUR OWN WAY HOME
REQ SPEEDWAGON | 111 1

WHATEVER IT TAKES e
LIFEHOUSE = _Ff INTERSCOPE M
THE WAY | AM i
INGRID MICHAELSON (CAE

s wt wi as =t
w8 X &5 TITLE = vl 5k 35 TITLE = !'E 5E 5 TITLE = oE LI &S TITLE e
EZ <2 3 ARTIST MPRINT / PROMOTION LABEL) 3 ZZ 5 2T aATIST (MPRINT/ PROMOTION LABEL) 8 E= | SE =5 ARTIST (MPRINT / PROMOTION LABEL b= E2 SZTEZ ARTIST (MPRINT | PROMOTION LABEL) =
BLEEDING LOVE OUR SONG LITTLE MISS OBSESSIVE 0 RISE ABOVE THIS
o ERL] LEONA LEWIS (5YCO/J/BMG) G 26 2 3 TAYLOR SWIFT (B{G MACHINE a = Q “ _ASHLEE SIMPSON WITH TOM HIGGENSOM 110 SEETHER (WIND-UP}
4 MINUTES SUPERSTAR SHE GOT T PSYCHO
4 ! MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS) 27 20 19 LUPE FIASEO FEAT MATTHEW SANTOS {157 & 15TH/ATLANT 52 52 2 PISTOLS FEAT T-PAIN & TAY DIZM (UNVERSAL REPUBLIC 2 2 2% PUDDLE OF MUDO E H/INTE
LOLLIPOP INDEPENDENT ALL-AMERICAN GIRL o PORK AND BEANS
B2 B mersm o s e oo 28 2478 weme i pran s it sooste (1 38 401 Came uNDemwooD 1 AR A SHVLE) 8 2 weemen peoocronvenscory B
NO AIR @ IN LOVE WITH A GIRL NO ONE FALLING DOWN
i’ JORDIN SPARKS DUET WITH CHRIS BROWN 1/IVE Z0NBA) K 4 GAVIN DEGRAW (J/RIIG) 54 54 33 e WBK/L/AMG) a ~ . PR ey W 1r
5 5 SEXY CAN | 30 28 7 SHAWTY GET LOOSE _ 4 LIKE ME 7 4 HANDLEBARS
RAY J & YUNG B’EHG (KNO KOUL)EA IXA':\I‘V.(UCL'EP‘[ LIL MAMA FEAT CHRIS BROWN & T-PAIN ' GIRLICIOUS (AMARU ::ﬁrr_ [ \"r_tncr‘r\s_ ) il u FLOBOTS (U R )
e FOREVER @ 20 WHAT YOU GOT 56 46 53 TEARDROPS ON MY GUITAR ® ° 4 5 SALUTE YOUR SOLUTION 1
CNRI_S BROWN  1IvE A EOLHY 0 DONIS FEALAKDN (KONLIVE/GEFFEN/INTER: PE] mLoR SWIFT (B1G MACHINE ) TiE RACONE}E (THIRD MAN 08 )
LOVE IN THIS CLUB PICTURE TO BURN CLOSER IT'S NOT MY TIME
7 _USHER FEAT YOUNG JEEZY (LATACEZOVEA) Y g 30 TAYLOR SWIFT (§16 MACHINE g % = 0 NEYO (0£F IV ID4MG: i R 5 100 s QowH (U REPUBLIC) i
TOUCH MY BODY SORRY JUST GOT STARTED LOVIN’ YOU o GIVEN UP
i 6 MARIAH CAREY | [LLAND IDJMG 33 28 20 BUCKCHERRY (ELEVEN SEVERL ATLANTIC/R 58 536 4 JAMES OTTO (RAYBAW WARNER Brius 1L LE) WRN) 8 8 LINKIN PARK (W ARNFR BF ﬁ
o B LEAVIN’ @ 34 13 WHATEVER IT TAKES 59 50 42 PARALYZER n g g | WILL POSSESS YOUR HEART
_JESSE NMM_ EFW . FINGER ELEVEN (WI.0D-UP _— OEATH CAB FOR CUTIE 1AT T
BREAK THE ICE FEELS LIKE TONIGHT BELIEVE
10 8 17 JOHN MAYER (AWAR_[_O_L _MB\A] . @ 36 ‘HRITNE SPEARS © VL Z0M 60 37 12 DAUGHTRY ikl A BRMG 10 6 30 ‘THE BRAVERY 1/ L 1DaNG)
POCKETFUL OF SUNSHINE NINE IN THE AFTERNOON WON'T GO HOME WITHOUT YOU Q INSIDE THE FIRE
11 10 W_.?}iﬂwumwm i 'Jf‘ m e a7 w - r_ FUS| £ BY RAMEN/RRP) 61 57 20 MARDON 5 INE INTH 05 1 DI_STlﬂBED Lt S ! m
SEE YOU AGAIN @ IT'S NOT MY TIME SHADOW OF THE DAY THE PRETENDER
12 9 MILEY CYRUS (HOLLYWOOD 55 3 DOORS DOWN :UNIVERSAL REPUBLIC 62 53 2 mlN_PAR)_( w_w"f‘i‘-“ uR_7 - . L 33 FOO FIGHTERS Ly ﬁ
DAMAGED NEVER TOO LATE MERCY NINE IN THE AFTERNOON
@ 2 DANITY KANE (BAD BOY/AILANTIC) < [RE THREE DAYS GRACE (JIVE Z0NEA) g @ 1 ourey wieRcuRY 1DIMC) e 18 _PANIC AT THE DISCD AR L] i
LOW THE BOSS CRANK THAT (SOULJA BOY) @ BEAUTIFUL
14 1425 FLO RID_A F_EAT I-PAI}! (POE B 1" M C) il E £ 32 EICK F105§ FENEMNJ‘ I-SLIDE DEF JAM/IDJMG) 64 60 42 .SOUI‘JA E‘“ TELL'EM (COLLIPARK/INTERSCO B B 10 YEARi L RSAL
LOVE SONG = NEW SOUL YAHHH! @ LET IT DIE
15 15 25 SARA BARE_ILLE_S (_ErE) | E 40 313 YAEL NAIM 10T OU TARDANLAEH 65 49 13 SOULJA BOY TELLEM FEAT AHI\Bﬁ OLLIPARK INTERSCOPE; 2 4 FOO FIGHTERS (ROSWELL F RM(
SHAKE IT WHEN YOU LOOK ME IN THE EYES CHECK YES JULIET (RUN BABY RUN) I'M NOT JESUS
@ 2 MEIRU STATI_ONLR%CDLUMB)A N M ¥ 1 w‘m gn e 66 66 2 WE THE_K!_NGS_( CURvE 2 1 16 7o APOCALYPTICA FEAT COREY TAYLOR N
REALIZE HANDLEBARS SOMEWHERE OVER THE RAINBOW SO HAPPY
@ & Cw IUIMJ; iR_FPUBL . e 62 FLOBOTS (1/IVLELAL REPUBLIC = a7 SRAEL 1Z KAMAKAWIWO OLE (- o BLy MOUNTAIN AP 18 13 _THEORVEA DEAOMAN_‘_M i NA 1 ﬁ
STOP AND STARE ALL AROUND ME DON'T STOP BELIEVIN' SHADOW OF THE DAY
18 19 18 ONEREPUBLIC_ ’;“J‘.:(‘.’ INTER: IQP‘E) e 63 FLYLEAF 117, TONE/INTERSCOPE) @ 740 JOURNEY 11 B 18 1430 LINKIN PARK Al - ﬁ
ELEVATOR : I'M YOURS PORK AND BEANS THE STONE
U2 17 10 FLO BIDA FEAT. TIM?AI:ANO‘POK BOY EANH @ 64 _JW» 1 EZL RETTEM!IMTERS I 19 1B 14 _ASHES OIVIOE_ i 1DIM - il
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=1t POCKETFUL OF SUNSHINE
i NATASHA BEDINGFIELD (PHONOGENIC/EPIC)

SAY
JOHN MAYER (AWARE/COLUMBIA)
SORRY

BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/RRP)
4 BREAK THE ICE

~_BRITNEY SPEARS (JIVE/ZOMBA)
REALIZE
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fis, 2 . DUFFY (MERCURY/IDJMG)
EE YOUR LOVE IS A LIE
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GIRLICIOUS (AMARU/GEFFEN/INTERSCOPE)
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JASON MRAZ FEAT. JAMES MORRISON (ATLANTIC/RRP)
RUN THE SHOW
. KAT DELUNA FEAT. BUSTA RHYMES (EPIC)
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ROCKY ROAD/ISLAND URBAN 010773*/IDJMG {11 98}

Self-Made

~ AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428°/UMRG (10.98)
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Back To Black ﬁ

' CECE WINANS
,L% PURESPRINGS GOSPEL 84966/EMI GOSPEL (17.98)

Thy Kingdom Come
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 ALGEBRA

KEDAR 00001 (13.98)

MICHAEL MCDONALD
UNIVERSAL MOTOWN 010806 UMRG (13.98)
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Purpose %

Soul Speak 10

DRAMA

§ GRAND HUSTLE/ATLANTIC 185852/AG (18.98)

Gangsta Grillz: The Atbum i

. DJ DRAMA & LIL WAYNE
| STARZ 62206 (9 98)
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PPl ELEPHANT MAN

Dedication2 69

Title .

Let's Get Physical

LUPE FIASC , ) Ay ERIIEN VP/BAD BOY 182524/A6 N e

pdl 1578 WSTH/‘ATLAN?IC 368316°/AG (18.98) Lupe Fiasco's The Cool @ ﬁ‘,‘ “COLLIE BUDDZ o ‘ T
BIZZY BONE &l COLUMBIA 78322/SONY MUSIC Collie Buddz
AFTER PLATINUM 7935 (15.98) A Song For You 28 STEPHEN MARLEY ‘
ROCKO = GHETTO YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 008354/ UMRG Mind Controt =

MORGAN HERITAGE
Vo 1779*

Mission In Progress

REBEL SOULJAHZ
GO ALOHA 1009

Nothing To Hide

KY-MANI MARLEY
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Reggae Gold 2007: Treasure Of The Caribbean ﬁ

RIHANNA ! GHETTO YOUTHS/VOX/REALITY 40651/AA0
SRP.DEF JAM 008968 /IDJMG (13.98) Good Girl Gone Bad Il 2 . VARIOUS ARTISTS
- MARIO & il " v 1789 @
i 3RO STREET/J 21569 RMG (18.98) M SHAGGY .
) GNARLS/BARIKLEY The Odd Couple F1;~ DOWARDNTaSVE i
1 DOWNTOWN/ATLANTIC 150236/AG (18.96) & e i VARIOUS ARTISTS Strictly The Best 38
e I ) . = VP 1811° Y
1l ROC-A-FELLA/DEF JAM 010229*/IDJMG (13 98) American Gangster (RS REBELUTION c To G
TREY SONGZ Trey Day 2 HILL KID 00005/REBELUTION ourage To Grow
50 135740/AG (18.98
S:I(:E?I(QKLAI;:}(T:ICI-{ [1698) " me}gﬁDo Gangsta For Life / The Symphony Of David Brocks
D-BLOCK 5595/KOCH (17.98) Silverback Gorilla E BOB MARLEY e =
PLIES = Ps DIRECT SOURCE SPECIAL PRODUCTS 9383 ob WMarley §
S BIG GATES/SLIP-N-SLIDE/ATLANTIC 185340/AG (18.98) The Real Testament @ 2 JBOOG Hear Mo Roar I8
" J. HOLIDAY — o -.' SOUTHPAC 50428 ear Me Roar ?ﬁ*
B4 MUSIC LINE 11805*/CAPITOL (12.98) Back y Lac' SN TARRUS RILEY Parables
' CHRISETTE MICHELE o 5 VP 2334 " :
' DEF JAM 008774/104MG (10.98) | LUCIANO . o]
o IR KIRK PRANKLIN The Fight Of My Life 1 SRS Jah s My Navigator {8
az JILL SCOTT . :
HIDDEN BEACH 00050 (18.98) & The Real Thing: Words And Sounds Vol. 3 2
KANYE WEST

ROC-A-FELLA/DEF JAM 009541 °/IDJMG {13.98)

Graduation H i‘

JOHN LEGEND

| 6.0.0D./COLUMBIA 21265 EX/SONY MUSIC (14.98) @ Live From Philadelphia 4
SOULJA BOY TELL'EM . 4
COLLIPARK/INTERSCOPE 009962°/1GA (13 98) souljaboytellem.com "i
FAT JOE
TERROR SQUAD 14619/IMPERIAL (18.98) The Elephant In The Room 3
JIM JONES

KOCH 5073 (17.98)

HARLEMs American Gangster

VARIOUS ARTISTS
MTS 28/RBC (13.98)

We The Best

DARK LOTUS
_ PSYCHOPATHIC 4603 (12.98)

The Opaque Brotherhood

BIRDMAN

CASH MONEY; UNIVERSAL MDTOWN 01035t/UMRG (13.98)

S*Stunna

"7 SEAN KINGSTON

BELUGA HEIGHTS/KOCH/EPIC 12939/SONY MUSIC (18.98)

Sean Kingston @ g

8 BALL
| REAL TALK 47 (17.98)

Doin' It Big

AZ
NEW ERA/QUIET MDNEY 5027/KOCH (17.98)

IHERN. ONE 4454 (16.98)

THE JACKA OF THE MOBB B FIGAZ AND BERNER

Undeniable

After Tonight

Drought Season

A

k.
=

i

BETWZEN THE BULLETS

rgeorge@biliboard.com

RAP ACTS SCORE CAREER HIGHS

Prodigy of Mobb Deep has his best showing
on Top R&B/Hip-Hop Albums: His third solo
set. “F.N.I.C.
No. 3. He previously made the list last summer

with “Return

No. 9, and the precursor to his
cu-rent album, “H.N.1.C.,”
entered at No. 6 in 2000.
Atmosphere also enjoys
new highs on R&B Albums as
“When Life Gives You

Lemons, You

Data for week of MAY 10, 2008
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Pt. 2,” is the Hot Shot Debut at

of the Mack” at

Paint That Shit

Gold” opens at No. 13. Of the indie rap duo’s
four previous releases, “Lemons” is the first to
break the chart’s top 40. Two more bests: a
Nielsen SoundScan week of 36,000 and a No. 5

start on the Billboard 200.
Scarface’s second great-
est-hits package starts at
No. 16. Tiffany Evans enters
with her self-titled set at No.
20, and Will Downing rock-
ets 96-54 (up 136%).
—Raphael George
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cor*o ie the Hot R&B/Hm-Hop Songs chart.

(g? HOT

R&B/HIP-HOP AIRPL

E

(IMPRINT / PROMOTION LABEL)
LOLLIPOP

LIL WAYNE FEAT, STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN)
TOUCH MY BODY

MARIAH CAREY (ISLANO/IDJMG)

°r
LOVE IN THIS CLUB .
e

USHER FEAT. YOUNG JEEZY (L AFACE, ZOMBA)
THE WAY THAT | LOVE YOU
ASHANT! {THE INC /UNIVERSAL MOTOWN)
THE BOSS
RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDJMG)
SEXY CAN |
" RAY J & YUNG BERG (KNOCKOUT/OEJA 34/EPIC/KOCH)
NO AIR
: JORDIN SPARKS DUET WITH CHRIS BROWN (19/JIVE/ZOMBA
. | REMEMBER
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)
SHE GOT IT
| 2 PISTOLS (UNIVERSAL REPUBLIC)
. BUST IT BABY (PART 2)
 PLIES FEAT. NE-YO (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)
- CUSTOMER
RAHEEM DEVAUGHN (JIVE/ZOMBA)
LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK J/'RMG})
. LOVE IN THIS CLUB, PART Il
_l USHER FEAT. BEYONCE & LIL WAYNE (LAFACE/ZOMBA)
JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
2 2 LAST TIME
Fw '*, TREY SONGZ (SONG BOOK ATLANTIC)
CRYING OUT FOR ME
J MARIO {3RD STREET/J/RMG)
'[”' gy FALSETTO
! l =% THE-DAEAM (RADIO KILLA/DEF JAM/IDJMG)
DEY KNOW
SHAWTY LO (D4L/ASYLUM)
o NEVER
 JAHEIM (DIVINE MILL/ATLANTIC)

TAKE YOU DOWN
" _CHRIS BROWN (JIVE/ZDMBA)
| - WOMAN
2 .3., RAHEEM DEVAUGHN (JIVE/ZOMBA)
UMMA DO ME
ROCKO (ROCKY ROAD/ISLAND URBAN/IDJMG)
 NEVER NEVER LAND
= LYFE JENNINGS (COLUMBIA)
GET SILLY
V.I.C. (YOUNG MOGUL/WARNER BROS.)

BB

B B BB

B

- BB

(IMMT i PRO‘MOTIDN LAiEL)
LOLLIPOP i
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN}Y
THE BOSS
- RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/OEF JAM/IDJMG)
SHE GOT IT
2 PISTOLS (UNIVERSAL REPUBLIC)
I :7-1 BUST IT BABY (PART 2)
i PLIES FEAT. NE-YO (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
LOW
FLO RIDA FEAT. T-PAIN {POE BOY/ATLANTIC)

| DEY KNOW
" SHAWTY LO (D4L/ASYLUM)

=

INDEPENDENT
WEBBIE, LI PHAT & LIL' BODSIE (TRILL/ASYLUM/ATLANTIC)
SUPERSTAR
LUPE FIASCO FEAT. MATTHEW SANTOS (15T & 15TH/ATLANTIC)
I WON'T TELL
FAT JOE FEAT. J. HOLIDAY (TERROR SQUAO/IMPERIAL/CAPITOL)
- UMMA DO ME
ROCKO (ROCKY ROAD/ISLAND URBAN/IDJMG)
ELEVATOR
FLO RIDA FEAT. TIMBALAND (POE BOY/ATLANTIC)

~ FINER THINGS
F DJ FELL) FEL FEAT. NE-YO, FABOLOUS, KANYE WEST & JERMAINE DUPRI (SD SO DEF/IDJMG)

GET SILLY
V.I.C. (YOUNG MOGUL/WARNER BROS )
M LIFE OF DA PARTY

% I_E SNODP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)

15 I KNOW
JAY-Z FEAT. PHARRELL (ROC-A-FELLA/DEF JAM/IDJMG)

.= . GETLIKE ME

';5 DAVID BANNER FEAT. CHRIS BROWN (B | G F.A.C.E /SRC/UNIVERSAL MOTOWN)
PARTY PEOPLE
NELLY FEAT. FERGIE (DERRTY/UNIVERSAL MOTOWN)

| DROP & GIMME 50
\-‘-” 1 MIKE JONES FEAT. HURRICANE CHR{S (ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS )
BOYFRIEND/GIRLFRIEND
C-SI0E FEAT. KEYSHIA COLE (1720 UNIVERSAL REPUBLIC)
" DANGEROUS
KARDINAL OFFISHALL FEAT. AKON (KONLIVE/GEFFEN/INTERSCOPE)
FOOLISH
SHAWTY LO (D4L/ASYLUM)
MY DOUGIE
I LIL wiL (RUDEBWQY/UNAUTHORIZED/ASYLUM)
CHING-A-LING
MISSY ELLIOTT (THE GOLD MINO/ATLANTIC)
SAY YEAH
WIZ KHALIFA (ROSTRUM WARNER BROS )
| LIKE THE WAY SHE DO IT
G UNIT (G UNIT/INTERSCOPE)

24\1
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ARTIST (IMPRINT / PROMOTION LABEL)

I LUV YOUR GIRL
THE-DREAM (RADIO KILLA/DEF JAM/IDIMG)

~ HEAVEN SENT
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

TEENAGE LOVE AFFAIR
ALICIA KEYS (MBK/J/RMG)

- INDEPENDENT
| WEBBIE, LIL' PHAT & LI BOOSIE (TRILL/ASYLUM/ATLANTIC)

WORK THAT
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

- MY LOVE
_JILL SCOTT (HIOOEN BEACH)

CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)

I WON'T TELL
FAT JOE FEAT. J. HOLIDAY (TERROR SQUAD/IMPERIAL/CAPITOL)

WITH YOU
CHRIS BROWN (JIVE/ZOMBA)

B

g NEVER WOULD HAVE MADE IT
MARVIN SAPP (VERITY/Z0MBA)

GO ON GIRL
NE-YO (DEF JAM/IDJME)

L# 1
» 4
B

& SOMETIMES
ANGIE STONE (STAX/CMG)

HONEY
ERYKAH BAOU (UNIVERSAL MOTOWN)

. THE RIVER
NOEL GOURDIN iEPIC)

SENSUAL SEDUCTION
SNOOP DOGG |[)GL 1 5 TYLE/GEFFEN/INTERSCOPE)

34 7, STAY DOWN
_MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

Low
~_FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

- MUSIC FOR LOVE
| MARID (1RD STREET | RMG)

GOT ME GOING
DAY26 (BAD BOY, ATLANTIC)

- FLASHING LIGHTS
" KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDJMG)

GRIPPIN’
SEAN GARRETT FEAT. LUDACRIS (BET | PENNED |T/INTERSCOPE)

DROP & GIMME 50

MIKE JONES FEAT. HURRICANE CHRIS (iCE AGE/SWISHAHOUSE/ASYLUM/WARNER BRDS.)

LIFE OF DA PARTY
SNODP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)

- NO ONE
ALICIA KEYS (MBK/J/RMG)

SUGA SUGA SUGA
KEITH SWEAT FEAT. PAISLEY BETTIS (KEIA/ATCO/RHINO)

ITLE
T {IMPRINT / PROMOTION uaEL)

LOLLIPOP

LIL WAYNE FEAT, STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN)

2

' LOVEIN THIS CLUB
USHER FEAT. YOUNG JEEZY (LAFACE/ZOMBA)

SEXY CAN |
RAY J & YUNG BERG (KNOCKOUT/OEJA 34/KOCH/EPIC)

~ JORDIN SPARKS OUET WITH CHRIS BROWN (19/JIVE/ZOMBA}

TOUCH MY BODY
MARIAH CAREY (ISLAND/IDJMG)

12 WHAT YOU GOT
COLBY 0'DONIS FEAT AKON (KONLIVE/GEFFEN/INTERSCOPE)

BB B

THE BOSS
RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDJMG)

b ' SHE GOTIT
| 2 PISTOLS (IINIVERSAL REPUBLIC)

%
#

BLEEDING LOVE
LEONA LEWIS (SYCO/J/RMB)

- WITH YOU
- CHRIS BROWN (JIVE/ZOMBA)

DAMAGED
DANITY KANE (BAD BOY/ATLANTIC)

w LOW
_FLO RIDA FEAT. T-PAIN (PDE BOY/ATLANTIC)

"10
INDEPENDENT
WEBBIE, LIL' PHAT & LIL BODSIE (TRILL/ASYLUM/ATLANTIC)

b - BUST IT BABY (PART 2)

Faﬁf_{ PLIES FEAT. NE-YO (BIG GATES, SLIP-N-SLIOE/ATLANTIC)

KIiLLA
CHERISH FEAT. YUNG JOC (SHO'NUFF/CAPITOL)

Lw 0 ELEVATOR
FLO RIDA FEAT. TIMBALAND (POE BOY/ATLANTIC)

FINER THINGS
DJ FELLI FEL FEAT. NE-Y0. FABOLOUS, KANYE WEST & JERMAINE OUPRI (SO S0 DEF/IDJME)

SUFFOCATE
| J. HOLIDAY (MUSIC LINE/CAPITOL}

oy
=t

~© CRYING OUT FOR ME
VUREE ARIO (3RD STREET/J/AMG)

‘20 {g SUPERSTAR
il ~ LUPE FIASCO FEAT. MATTHEW SANTOS (15T & 15TH/ATLANTIC)

i’g
s
i
i
e
=

', CLOSER
NE-YO (DEF JAM/IDJMG}
—t

~ MARIAH CAREY (ISLAND/IDJMG)

DEY KNOW
SHAWTY LD (DAL ASYLUM)

~ BOYFRIEND/GIRLFRIEND
C-SIDE FEAT. KEYSHIA COLE (1720/UNIVERSAL REPUBLIC)

a. BYE BYE
B

TAKE A BOW
RIHANNA (SRP/OEF JAM/IDJMG)
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niclsen
8DS

T R&B..

6 RINT / PROMOTION LABEL)

31 WOMAN
RAHEEM DEVAUGHN (JIVE/ZOMBA)

BY

Lo

| REMEMBER
. KEYSHIA COLE (IMANYGEFFEN/INTERSCOPE)

NEVER
JAHEIM (DIVINE MILL/ATLANTIC)

- LIKE YOU’LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)

JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

 HONEY
" ERYKAH BADU (UNIVERSAL MOTOWN).

SOMETIMES
| ANGIE STDNE [STAX/CMG)

11 TOUCH MY BODY
" MARIAH CAREY (ISLAMND. (DJMG)

SUGA SUGA SUGA
KEITH SWEAT FEAT. PAISLEY BETTIS (KEIA/ATCO/RHINO)

21-" MY LOVE
| JILL SCOTT (HIDDEN BEACH)

SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)

’li NEVER WOULD HAVE MADE IT
| MARVIN SAPP (VERITY/ZOMBA)

SUPA SEXXY
CHARLIE WILSON FEAT. T-PAIN (JIVE/ZOMBA)

THE RIVER
- NOEL GOURDIN (EPIC)

IN THE MORNING
LEDIS! (VERVE FORECAST/VERVE)

14 ] 13 NEVER NEVER LAND
[ LYFE JENNINGS (COLUMBIA)

“E ONE FOR ALL TIME
CHAKA KHAN (BURGUNDY/COLUMBIA)

ﬂ m WORK THAT
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

I'VE CHANGED
JAHEIM FEAT. KEYSHIA COLE (DIVINE MILL/ATLANTIC)

- STAY WITH ME (BY THE SEA)
AL GREEN FEAT. JOHN LEGEND (BLUE NDTE/BLG)

LOVE IS YOU
CHRISETTE MICHELE (DEF JAM/IDIMG)

THE WAY THAT | LOVE YOU
| ASHANTI (THE INC /UNIVERSAL MOTOWN)

FREE
MARCUS MILLER FEAT, CORINNE BAILEY RAE (3 DEUCES/CMG)

q LUV
~ JANET (ISLAND/IDJMG)

' I'M CHEATIN’
DWELE (KOCH)

r HITPREDICTOR

promosquad.

LiL WAYNE FEAT. STATIC MAJOR
ASHANTI

2 PISTOLS FEAT. T-PAIN & TAY DIZM
RAHEEM DEVAUGHN

TREY SONGZ

CHRIS BROWN

THE-DREAM

NE-YO

SEAN GARRET FEAT. LUDACRIS
KARINA

NELLY FEAT. FERGIE

SEAN KINGSTON FEAT. THE DEY & JUELZ SANTANA

LIL WAYNE FEAT. STATIC MAJO#

JORDIN SPARKS.DUET WITH

COLBY O'DONIS FEAT. AKON

DANITY KANE

& RIHANNA

MADONNA FEAT. JUSTIN TIMBERLAKE

WIZ KHALIFA

SEAN KINGSTON FEAT. ELAN & JUELZ SANTANA

ASHANTI
THE-DREAM
CHRIS BROWN

ADULT R&B AND RHYTHMIC AIRPLAY: 72 adult R&B stations and 76 rhythmic stations are
electronically manitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week < 2008
Nielsen Business Media, Inc. and Nielsen SoundScan, Inc HOT RAP SONGS: 82 R&B/Hip-Hop and 76
rhythmic stations are electronically monitored by Nieisen Broadcast Data Systems 24 hours a day. 7
days a week. ¢ 2008 Nielsen Business Media, Inc. and Nielsen SoundScan, In

HITPREDICTOR: & 2008, Promosquad and HitPredictor are trademarks of Thmk Fast LLC.
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niclsen MAY
SoundScan » — i0
o, .0 1. B A : 2008
HOT

&B/HIP-HOP SO

TITLE .
PROOUCER {SONGWRITER) IMPRINT / PROMOTION LABEL

Artist Chart’s first rap 1 ) TITLE Artist
5 > i : AINT / PROM ABEL
single to reach (PRODUCER (SONGWERITER) IMPRINT / PROMOTION LABE

LOLLIPOP Lil Wayne Featuring Static Major . ) E HAIR BRAIDER R. Kelly
JIM JONSIN (D CARTER,S.GARRETT,J.SCHEFFER.D,HARRISON) @ CASH MONEY/UNIVERSAL MOTOWN. No. Tsince - R KELLY.THA BIZNESS (R.KELLY.J HENDERSON,C WHITACRE) JIVE/ZOMBA
TOUCH MY BODY Mariah Carey “Money Maker ‘ [ " IN THE MORNING Ledisi
| C STEWART.TNASH.M.CAREY (M.CAREY,C A STEWART,T.NASH,C.JOHNSON) @® ISLAND/IOIMG | by Ludacsis in B R.RIOEOUT {L.YOUNG.R.RIDEOUT) © VERVE FORECAST/VERVE |
LOVE IN THIS CLUB Usher Featuring Young Jeezy the Oct. 6, 2006 SUPA SEXXY Charlie Wilson Featuring T-Pain’ f
POLOW DA DON.(U.RAYMOND.J JONES L. TAYLOR,J JENKINS) __ ©O LAFACE/20MBA | ) J i T-PAIN (T-PAIN) JIVE/ZOMBA
68 THE WAY THAT | LOVE YOU ~ Ashanti ] GET LIKE ME David Banner Featuring Chris Brown
LT HUTTON.A DOUGLAS (A.DOUGLAS.LT HUTTON) © THE INC./UNIVERSAL MOTOWN | | ‘ L.CRUMP (L.CRUMP.C.BROWN) © B.1.6 FA.C.E/SRC/UNIVERSAL MOTOWN &
THE BOSS Rick Ross Featuring T-Pain - h I'VE CHANGED Jaheim Featuring Keyshia Cole
mm J.ROTEM (W.ROBERTS,J.ROTEM,T-PAIN) @O SLIP-N-SLIDE/DEF JAM/IDIMG KAYGEE,BK (K.GIST,8.COLEMAN.T.OABNEY.H.JOHNSON,J HOAGLAND.K.COLE) © DIVINE MILL/ATLANTIC
=5 NSFEXY CAN | Ray J & Yung Berg ' e AMERICAN BOY Estelle Featuring Kanye West
ISHER (RAY J.C.WARD.V.S CARRAWAY) © KNOCKOUT/DEJA 34/EPIC/KOCH WILL [.AM (W.AOAMS,E. SWARAY.K WEST,J.LOPEZ,C.SPEIR.K.HARRIS) @O HOME SCHOOL/ATLANTIC
NO AIR Jordin Sparks Duet With Chris Brown § PARTY PEOPLE Nelly Featuring Fergle
THE UNDERDOGS.E.GRIGGS (H.MASON. JR..D. THOMAS J FAUNTLERQY il E GRIGGS.S RUSSELL) @ 19/JIVE/ZOMBA : POLOW DA DON.S.GARRETT (C.HAYNES.J.JONES.S.GARRETL.S FERGUSON) © DERRTY/UNIVERSAL MOTOWN
| REMEMBER Keyshia Cole = BYE BYE Mariah Carey
_G.G.CURTIS, SR. (K.COLE.G.6.CURTIS) © IMANI/GEFFEN/INTERSCOPE m STARGATE,M.CAREY (M.CAREY.M.S ERIKSEN.T.E.HERMANSEN,J AUSTIN) © ISLAND/IDIMG
SHE GOTIT 2 Pistols Featuring T-Pain & Tay Dizm Single notches I GOTTA THANG FOR YOU Trina Featuring Keyshia Cole
J.US.TI.C.E. LEAGUE (E.ORTIZ.J SAUNOERS,K CROWE, T-PAIN.A.SMITH) © UNIVERSAL REPUBLIC Greatest KANE DA KAMELON (K.TAYLOR,J.HENANDEZ.6.0REE R.SAUNDERS K .COLE) @ SLIP-N-SLIDE [
BUST IT BABY (PART 2) Plies Featuring Ne-Yo N I MISS YOU Webbie Featuring LeToya Lucket! |
J.ROTEM (PLIES.J.ROTEM,S.SMITH.) JACKSON J.HARRIS III.T.LEWIS) © BIG GATES/SLIP-N-SLIDE/ATLANTIC Gainer/Sates BJ (W.GRADNEY,B.ROME M. ROACH, L RICHIE.L ANDERSON PLAWRENCE) © TRILUASYLUM/ATLANTIC 5
SUFFOCATE J. Holiday (60%) white GIRLS AROUND THE WORLD Lioyd Featuring Lil wayne
C.STEWART (C.A STEWART.TNASH) @O MUSIC LINE/CAPITOL rapper’s set NOT LISTED (NOT LISTED) THE INC /UNIVERSAL MOTOWN

A SONG FOR YOU  Bizzy Bone Featuring DMX & Chris Notez 61 }
FRE 3 € ROMERO B,MCCANE SIMMONS‘L.RUL O®@ AFTER PLATINUM

WHO THE F*** IS THAT? Dolla Featuring T-Pain & Tay Dizm
DJ MONTAY (R.BURTON M HUMPHREYH.SIMMONS. K ROBINSON, T-PAIN.A SMITH) OO THE GANG/KONVICTAIVE/ZOMBA

CUSTOMER Raheem DeVaughn | opens at No. 28
1 BARIAS.C.HAGGINS (R.S.DEVAUGHN C.HAGGINS K OLIVER,|.BARIAS J SMITH) © JIVE/ZOMBA i

'LIKE YOU'LL NEVER SEE ME AGAIN Alicia Keys || on R&B Albums
A.KEYS K BROTHERS (A KEYS K BROTHERS. JR.) _ [>) MBK/J/RMG and No. 24 on

BALIS BEATS (C.WALKER.R INGOUMA) ® D4L/ASYLUM score their first THE RUNNERS (T-PAIN,W.ROBERTS,A.MCCOLISTER.K.M.KHALED) WE THE BEST/DEF JAM/IDJMG

NEVER Jaheim top 10, while 5 HURT AGAIN Mary J. Blige
D FARRIS (D.FARRIS,D.FARRIS,E.CHISOLM) @ DIVINE MILL/ATLANTIC i T-Pain inl(s hIS 14 A HARRIS.V DAVIS (M.J BLIGE.A HARRIS.V.DAVIS 8.SLEDGE, H LILLY. JR.) @ MATRIARCH/GEFFEN/INTERSCOPE

DIAMOND GIRL Ryan Leslie

Love g[l;\lw‘lt')l;ﬂssn%;.UB, PART Il Usher Featurnig Beyonce & Lil vE\I/?Oyne 12| | Ton Independent (.?V\ll-]Ar‘;lTNS'M Eﬂmmm o @sgfumg%a g
NOT LiST u LAFACE/ZOMBA 1 T A. fc N
JUST FINE Mary J. Blige = s THAT'S GANGSTA Bun B Featuring Sean Kingston
C.STEWARTJAZZE PHA (M.J.BLIGE.C.A STEWART.PALEXANDER. T.NASH) @@ MATRIARCH/GEFFEN/INTERSCOPE [ J.ROTEM (B FREEMAN,K.ANDERSON J.ROTEM) ® RAP-A-LOT 4 LIFE/ASYLUM
LAST TIME Trey Songz | : el THERE'S NOTHIN Sean Kingston Featuring Elan & Juelz Santana ©
B.M.COX (TNEVERSON.B M.COX.K A J.DEAN.T.RUFFIN.0.AMEY) ©® SONG BOOK/ATLANTIC N WIlh an-9 hgeds J.ROTEM (K ANDERSDN,J.RDTEM. E K BOGART.L.JAMES) ® BELUGA HEIGHTS/EPIC/KOCH
CRYING OUT FOR ME Mario jump, chart ELEVATOR Flo Rida Featuring Timbaland
POLOW DA DON (J.JONES.J.CAMERON.EWILLIAMS) @ 3RD STREET/J/RMG rookies 2 Pistols TIMBALAND (T.DILLARO,T.V.MOSLEY.H.LANE} ® PDE BOY/ATLANTIC
FALSETTO The-Dream i U CANT One Chance
C.STEWART (T.NASH,C.A STEWART) @® RADIO KILLA/DEF JAM/IDIMG | %""g!’“” an: 73, 81 DRUMMA BOY (C GHOLSON.R LOVETT,K THOMAS) © J/RMG
DEY KNOW Shawty Lo Yo ledd /| CASH FLOW Ace Featuring T-Pain & Rick Ross “
i

TAKE YOU DOWN Chris Brown P -6 §
THE UNDERDOGS,L EDWARDS (C.BROWN.H MASON, JR..0. THOMAS S RUSSELLJ FAUNTLERQY ILLEOWARDS) @ JIVEZOMBA u_m' widening . R.LESLIE (RLESLIE) @ NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN
WOMAN Raheem DeVaughn his lead for the A MILL! Lil Wayne = I

C THOMPSON (R.S.DEVAUGHN.C.THOMPSON) ® JVEZZOMBA O most since 2005. | S.CRAWFORD (D.CARTER.S.CRAWFORD) ® CASH MONEY/UNIVERSAL MOTOWN
UMMA DO ME Rocko i TAKE A BOW Rihanna
DRUMMA BOY (R HILL. JR..C GHDLSON) ©G ROCKY ROAD/ISLAND URBAN/IDIMG STARGATE,NE-YO (S.SMITH.M.S.ERIKSEN,T.E.HERMANSEN) SRP/DEF JAM/IDIMG
NEVER NEVER LAND Lyfe Jennings | GRATEFUL Hezekiah Walker & LFC Featuring Dave Hollister
L JENNINGS (C.JENNINGS) © COLUMBIA L5 D.LAWRENCE (S.BROWN) @® VERITY/ZOMBA
STAY WITH ME (BY THE SEA) Al'Green Featuring John Legend
A GREEN J.PQYSER.?USTLOVE (A.GREEN,A. THOMPSON,C ALFORD.J POYSER,A BLACKSTONE.C.B.RAE) ® BLUE NOTE/BLG
NOT A STAIN ON ME Big Tuck
F.CONCHAS.J.CONCHAS {C.TUCK.G.MILLER) JiN £
ONE FOR ALL TIME Chaka Khan

GET SILLY V.I.C.
MR.COLLIPARK (J.WRIGHT,J. DUMAS.V.OWUSU.M.CROOMS.D WAY) @ YOUNG MOGUL/WARNER BROS.

1 LUV YOUR GIRL The-Dream
TNASH,C STEWART (TNASH.C A STEWART) @ RADIO KILLA/DEF JAM/IDJMG

HEAVEN SENT Keyshia Cole

Hmﬁ

J FARMER A.FRANCIS (K.COLE.J.FARMER,A.FRANCIS) @ IMANI/GEFFEN/INTERSCOPE JMMY JAM. TLEWIS, ) WRIGHT (C.KHAN.J.HARRIS fll, TLEWIS,B.R.AVILA.J.Q.WRIGHT.J.NAJERA) @® BURGUNDY/COLUMBIA
REATEST TEENAGE LOVE AFFAIR Alicia Keys 5o | lalched on before | FNERTHINGS DJ Fell Fel Featuring Ne-Yo, Fabolous, Kanye West & Jermaine Dupri |
I UNIYETLTAENE A KEYS.S.SPLASH (AKEYS.SPLASHHLUILLY JR. JSRIDGES,C.HAMPTON, TNION) ® MBKYRMG the label named DJ FELLI FEL {J.CORRINE.K WEST.J.DUPRI.J.JACKSON,S SMITH) © S0 S0 DEF/IDJMG

INDEPENDENT Webbie, Lil' Phat & Lil' Boosie this an offidial 9076 ROYAL FLUSH Big Boi Featuring Andre 3000 & Raekwon
MOUSE ON THA TRACK (W.GRADNEY,M.VERNELL IlL.THATCH) © TRILL/ASYLUM/ATLANTIC - = HOT LISTED (A PATTONR WALKER,LWARD A BENUALC WOODS.E HAGEN E.JISLEYMISLEYQISLEYRISLEY BISLEYG H.JASPER) LAFACEZOMBA

single, the 11- il
WORK THAT Mary J. Blige | gk’. i I LIKE THE WAY SHE DO IT GuUnit|
| TOFEEMSTER,S GARRETT (M.J.BLIGE, T.0.FEEMSTAR.S GARRETT) @O MATRIARCH/GEFFEN/INTERSCOPE wee dlmh 0 i STREET RADIO {C.J.JACKSON, JR..M.BERNARD,C.LLOYD.D.BROWN.J. MATHEWS K SMITH) ®6 UNIT/INTERSCOPE ' |" ]
MY LOVE Jill Scott the top 30 ks the i LET GO Lalah Hathaway | ‘
A BLACKSTONE,S.MCKIE (J.SCOTT.A.BLACKSTONE,S.MCKIE) ® HIDDEN BEACH bm ofM R.RIDEQUTL HATHAWAY (L. HATHAWAY.R.RIDEQUT,R.PATTERSON) STAX/CMG

LOUIE Blood Raw Featuring Young Jeezy

CAN'T HELP BUT WAIT Trey Songz _
o tareer a5 a lead MID-NIGHT BLACK (B.FALSON. JR..T.SEWELL.J.JENKINS) CTE/DEF JAM/IDIMG

STARGATE (J.AUSTIN.M S.ERIKSEN,T.E.HERMANSEN) @ SONG BOOK/ATLANTIC . n @
| WON'T TELL Fat Joe Featuring J. Holiday artist; t gains YOU BELONG TO ME Chaka Khan Fealuring Michael MoDonald
i LV.SEAN C. (J.A.CARTEGENA,L.COPPIN.D. MATTHEWS.M.WINANS,N.GRYMERS) @O TERROR SQUAD/IMPERIAL/CAPITOL more mn ‘ mll' JIMMY JAM, T.LEWIS.. WRIGHT.B R.AVILA |.AVILA (M.H MCDONALD.C.SIMON) @ BURGUNDY

WITH YOU Chris Brown
STARGATE (J.AUSTIN.M.S.ERIKSEN, T.E HERMANSEN. E.LIND.A.BJORKLUND) @ JIVE/ZOMBA |5
NEVER WOULD HAVE MADE IT Marvin Sapp
| AWLINDSEY (M L SAPPM.BROWNIE) © VERITY/ZDMBA
GO ON GIRL Ne-Yo |
STARGATE NE-YD (S.SMITH,T.E.HERMANSEN,M.S.ERIKSEN,E LIND.A.BJORKLUND) ® DEF JAM/IDIMG
SOMETIMES Angie Stone
J RICHMOND (A.STONE.S CRAWFORD, J. RICHMOND) @ STAXCMG

F".. 3 lion #n audience. P i I'M GETTIN' MONEY Fat Pimp & Jodean Featuring Ray Paul Massaun

3 C.MURDAUGH (C.MURDAUGH.J DEAN.R PAUL) YUNG GUERILLAS/SOUTHERN MODE/BALL HARD
LOVE IS YOU Chrisette Michele
J LEGEND {C.PAYNE.J.LEGEND) ® DEF JAM/IDIMG
HOW WE DO IT Lloyd Featuring Ludacris |
MHENRY.| HENRY (M HENRY.LHENRYE.CHISOLM.0.FARRIS. TGOUCHE C.BRIDGES.L.POLITE) ® THE INC/UNIVERSAL MOTOWN |
LOOKIN BOY Hotstylz Featuring Yung Joc
NOT LISTED (NOT LISTED) SWAGG TEAM/D0-DO/JIVE,ZOMBA

HONEY Erykah Badu STAY Ray Lavender |
_9TH WONDER (E.8ADU.ROOUTHIT.F BASKETT.C.MCDONALD.D SHIELDS) @O _UNIVERSAL MOTOWN NOT LISTEQ {NDT LISTED) KONLIVE/GEFFEN/INTERSCOPE

THE RIVER Noel Gourdin | U.K. sensation ES LUV Janet |
KGEE. TABNEYTRENDSETTAS (K GISTTDABNEY. LAFAYETTE . DAMELS M DAWSON 8 MUHAMMAD F CLIPHANTABROWNN.GOURDIN R GERALD.L LYNCH) ® 7 stakes hef f"st R.JERKINS,D.EMILE (R.JERKINS,D.EMILE.T.YASIN.L.DANIELS) ® ISLAND/IDJMG

SENSUAL SEDUCTION Snoop Dogg entry on Hot . : DID YOU WRONG Pleasure P. |
S.REDD {C.BROADUS.0 STEWART) 00 DOGGYSTYLE/GEFFEN/INTERSCOPE U . NDT LISTED (NOT LISTED) NOT LISTED
STAY DOWN v J. Blige R&B/Hip-Hop S0 CRANK DAT YANK Camp22
_B.M.COX (M.J.BLIGE,B.M.COX.J. AUSTIN) ® MATHIARCH/GEFFEN INTERSCDPE Songs. Adult - LIL A {B.SIMS.D.MCFASHION,D.WEST.T.JAMES) CINEMATIC/EPIC

Low Flo Rida Featuring T-Pain and mainstream 1 FEEDBACK Janet |
DJ MONTAY (T.DILLARD.M.HUMPHREY,T-PAIN) ©O POE BOY/ATLANTIC ; R.JERKINS,D.EMILE (R.JERKINS,D.EMILE, T.YASIN,L.DANIELS) OO ISLAND/IDIMG ¢
R&B/hip-hop

MUSIC FOR LOVE Mario || 5 1 BLEEDING LOVE Leona Lewis
R.B.STACY (J.STACY.T.THOMAS,T.THOMAS) ® 3R0 STREET/J/AMG stations offer R TEDDER (R TEDOER.J. MCCARTNEY) ® SYCO/J/RMG
a GOT ME GOING DAY26 more than it GOOD LOVE Sheek Louch

M.WINANS.0IDOY (M.WINANS.S.COMBS.A.CLARKE,B.M.COX,M C JONES,S.JONES) ® BAD BOY/ATLANTIC S 1 million L fiEsd RED iPYDA (5.JACDBS A. THELUSMA.W.CLARKE ,B.WRIGHT) ® D-BLOCK/KOCH <]
FLASHING LIGHTS Kanye West Featuring Dwele in audience. AMNESIA Cherish |

K.WEST,E HUDSON (K.WEST.E.HUDSDN) ® ROC-A-FELLA/DEF JAMADIMG 2 JNEW.FKING,FKING {J.NEWMAN.F.KING.F KING.FKING) SHO'NUFF/CAPITOL
GRIPPIN' Sean Garrett Featuring Ludacris
§ GARRETT (S.GARRETT,J.PIERRE.C.BRIDGES) © BET | PENNED IT/INTERSCOPE

DROP & GIMME 50 Mike Jones Featuring Hurricane Chris BETWEEN THE BULLETS rgeorge@billboard.com
MACOLLPARKTHE PACKAGE STRE /M JOMES C.DOOLEYC.DAVIS M.CRODMS M HORTON C DENNARD APIGGOTT. DUMAS) © CE AGESWSHAHOUSE NER BROS.

LIFE OF DA PARTY Snoop Dogg Featuring Too Short & Mistah FAB. = USHER AN D pALS FI N D FAST ‘LOVE’
S.DEVILLE (C.BROADUS,E.MOLINA, T A SHAW.S COX) ® DOGGYSTYLE/GEFFEN/INTERSCOPE ‘-

NO ONE Alicia Keys ’ ? “ » . ;
1 KEYS K BROTHERS,IATY HARRY (AXEYS.K.DROTHERS, JAG.M HARRY) ol Usher’s lead single from “Here I Stand” relin-  since 2000. In 2004 he was featured on the No. 16

SUGA SUGA SUGA Keith Sweat Featuring Paisley Bettis ’5 quished No. 1 to Lil Wayne, but both men team  start for Lil Jon & the East Side Boyz' “Lovers &
W MORRIS (W MORRIS, K. SWEAT,0 BETTIS}) @® KEIA/ATCO/RHING - . 1 i o L,
FOOLISH Shawty Lo rﬁ. up with Beyoncé for one of this decade’s best Hot  Friends,” then last summer Usher and R. Kelly
'f:”gw;;“'mm"'” HUMEHREY) ) D“L’};‘:‘;:U: L} R&B/Hip-Hop Songs debuts with se- ', launched “Same Girl” at No. 17.

n . ! . 5 5 . 5
C.STEWART,T.NASH (C.A STEWART.T.NASH) © DEF JAM/IDIMG | quel “Love in This Club, Part I1. Usher is no stranger to multiple ver-
I KNOW Jay-Z Featuring Pharrell = 1 : 3 q .
THE NEPTUNES (5.C CARTER.PLWILLIAMS) Y004 FELLATOES JAMADIMG With more than 21 million impres- - sions of a single, having recorded two
CLOSER ) Ne-Yo : i ’s ti
STARGATE NE-YO (S.SMITH.M.S.ERIKSEN.T.E. HERMANSEN,M.BEITE,B,R.STRAY) @® DEF JAM/IDIMG BN & NO' 14 bOW grants USher a takeS Of hlS laSt album 3 tltle traCk’
CHING-A-LING Missy Edliott | share of the chart’s three top 20 debuts “Confessions.” —Raphael George
THE ARKIETKS.LAMB (S.CAMPBELL.M.ELLIOTT.C LAMB.M LEATHERS) @® THE GOLD MIND/ATLANTIC

Data for week of MAY 10, 2008 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 73
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ARTIST

TAYLOR SWIFT

Title
| IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
GEORGE STRAIT
MCA NASHVILLE 010826/UMGH (13:98) Troubadour
Taylor Swift

BIG MACHINE 79012 (18.98)
PHIL VASSAR
__UNIVERSAL SOUTH 008907 {11.98)

~ JAMES OTTO
RAYBAW WARNER BROS 49307/WRN (13.98)

Prayer Of A Common Man

Sunset Man

LADY ANTEBELLUM
CAPITOL NASHVILLE 03206 (12.98)

Lady Antebellum

ALAN JACKSON
ARISTA NASHVILLE 19943 SBN (18.98)

Good Time

CARRIE UNDERWOOD

ARISTA ARISTA NASHVILLE 11221/RMG/SBN (18.98)
GARTH BROOKS

PEARL 213 (25.98 CD/DVD) &

Carnival Ride

The Ultimate Hits

TRACE ADKINS
CAPITOL NASHVILLE 76927 (18.98)

American Man: Greatest Hits Volume |l

KENNY CHESNEY
BNA 11457/SBN (18 98)

Just Who | Am: Poets & Pirates

ROBERT PLANT / ALISON KRAUSS
ROUNDER 619075 {18.98)

Raising Sand

SUGARLAND
MERCURY 007411/UMGN (13.98)

Enjoy The Ride

RASCAL FLATTS
LYRIC STREET 000384/HOLLYWOOD (18.98)

Still Feels Good

BRAD PAISLEY
ARISTA NASHVILLE 07171/SBN (18.98)

5th Gear

EAGLES
ERC 4500 EX (14 98)

Long Road Out Of Eden

CARRIE UNDERWOOD
ARISTA/ARISTA NASHVILLE 71197 RMG (18.98)
TIM MCGRAW

CURB 78974 (18 98)

Some Hearts

Let It Go

MIRANDA LAMBERT
COLUMBIA 78932/SBN (18.98)

Crazy Ex-Girlfriend

- KEITH URBAN

CAPITOL NASHVILLE 07685 (18.98) «

Greatest Hits

JOSH TURNER
MCA NASHVILLE 008904 UMGN {13.98)

Everything Is Fine

REBA MCENTIRE
MCA NASHVILLE 008903 UMGN (13.98)

Reba Duets

RODNEY ATKINS
GURB 78945 118 981

If You're Going Through Hell

O O N EDEN

- VARIOUS ARTISTS

JOSH GRACIN ,

LYRIL STHEET 165063/HOLLYWOOD (18 98) We Weren't Crazy
GARY ALLAN i

MCA NASHVILLE 008962/ UMGN (13.98) Living Hard
GEORGE STRAIT R
MCA NASHVILLE (110258 UMGN (13.98) 22 More Hits
LEANN RIMES Family

CURB 78994 {18 98)

SONY BMG CUSTOM MARKETING GROUP 08651 EX/STAREUCKS (13.9g) Yinage Country: The Golden Age Of Country Music

DOLLY PARTON

DOLLY 926 {13.98)

CRAIG MORGAN

BROKEN BOwW 7797 (18,98!

CHRIS CAGLE

CAPITOL NASHVILLE 88106 (18.98)
KELLIE PICKLER

BNA 01797/SBN (18.98)

GARY ALLAN

MCA NASHVILLE 008196/UMGN (13.98)
JASON ALDEAN

BROKEN BOW 7U47 (17.98)
VARIOUS ARTISTS

QOPRY RCA 20939, S8N (18.98)
' SARA EVANS

RCA 08770 SBN (18 98)

VARIOUS ARTISTS

TIME LIFE 15523 |17 68)

ASHTON SHEPHERD

MCA NASHVILLE 010039/UMGN (1388!

LT3 ANNE MURRAY
ULIUTS M MANHATTAN B6278/BLG (18.98)
ALAN JACKSON

LEGACY/ARISTA NASHVILLE 12228/SONY BMG (11.98)

ALISON KRAUSS
_ROU“DER 610555 |17 98)
DOLLY PARTON

LEGALY RCA 13481, SONY BMG {11.98)
BILLY RAY CYRUS

WALT DISKEY 000707 (18.98)

' LUKE BRYAN
CAPITOL NASHVILLE 63251 (12.98)
BLAKE SHELTON

_WARNER BROS. 439996 EX/WRN (6.98)
CHUCK WICKS

RCA 15468/SBN (17.98)
BROOKS & DUNN

ARISTA NASHVILLE 11163/SBN (18.98)
TRISHA YEARWOOD

BIG MACHINE 020302 (18 98)

LITTLE BIG TOWN

EQUITY 3018 {18.98)

BUCKY COVINGTON

LYRIC STREET 002930/HOLLYWOOD (18 98)
ALABAMA

RCA LEGACY 87634/SONY BMG (11.98)
REBA MCENTIRE
MCA NASHWILLE CHRONICLES 007740/UME (9.98)
WILLIE NELSON

LEGACY COLUMBIA 13915/SONY BMG (49.98)
BIG & RICH

WARNER BROS 43255/WRN (18 98)
CLAY WALKER

CURB 78963 {18 98)

TOBY KEITH

SHOW DOG NASHVILLE 005 (18.98)

Backwoods Barbie

Little Bit Of Life

My Life's Been A Country Song

Small Town Girl

Greatest Hits

Relentless

How Great Thou Art: Gospel Favorites From The Grand Ole Opry: Live

Greatest Hits

Songs 4 Worship: Country

Sounds So Good

Duets: Friends & Legends

16 Biggest Hits

A Hundred Miles Or More: A Collection

16 Biggest Hits

Home At Last

U'll Stay Me

Collector's Edition (EP)

Starting Now

Cowboy Town

Heaven, Heartache And The Power Of Love

A Place To Land

Bucky Covington

16 Biggest Hits

The Best Of Reba McErtire; 20th Century Masters The Millenium Coliection

One Helt Of A Ride

Between Raising Hell And Amazing Grace

Fall

Big Dog Daddy

Go to www.billboard.biz for complete chart data
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SALES DATA
COMPILED BY

nielsen

SoundScan

5 ARTIST Title & :,5_

S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 'afg
56 55 56 L‘A“I'EE_BE{‘;SLLJLEW w1855, - The Hits 3
@ 65 58 \IBVALRﬁg(iRgsl-i-tE-bﬁTﬂc\)Nr:N (18.98) Pure BS 2
D o oo A e (e ForTheLove 8
BRI 520 63 L TRAVI TR (1850 The Very Best Of Travis Tritt 21
@ 67 - L?GNPEDEJ'?OMP%’;‘TAIN STRING BAND Mountain Tracks: Volume 5 60
Bl 5 50 L SO s - Waitin' In The Country 1
62 57 53 %fEGTJJ'}'s’;N"(’:ggBB,R'DE Waking Up Laughing @ 2
63 68 65 U T - — Love, Pain & The Whole Crazy Thing B 1
84 66 68 E’Q';Eg;’gﬁ: a0 Startin' With Me 8
65 61 62 t’gslTLhéEW’:\{EulﬁgNm 98) Moment Of Forever 8
66 54 g DWIGHT voAKAM Dwight Sings Buck 11
@ 69 75 mr:;sg;s;vﬂgs;}.l.s Whiskey Falls 25

15 gl g:%{Eﬂ ﬁ;mzﬁt&ﬁeonmm TIGERS (16.98) Coal 64}
=l ° jﬁfng{%gﬁl-osossss (13.98) Real Things 2
Jo 71 T JE\'NSA?QLTEEQJEV!?&;E[H 98) Greatest Hits 2
i 72 |73 [ﬁ\ggrﬁ;ﬁﬁfg{;g%;gr King Of The Mountains 15
S °0 |32 EJLECFKFRI?EAHEEEHHST GARAGE (14.98) J=f'Bales B2
73 48 5% §£ﬂgr5yvmaél/31$ryv TIGERS (14.98) Angels & Outlaws 28
74 73 69 VARIOUS ARTISTS The Very Best Of Outlaw Country 65

LEGACY 14927/SONY BMG (17.98)

w JACK INGRAM ;
@ BIG MACHINE 13060 (14 98) This Is It 4

FROG PAD 0408 _
3 4 KATHY MATTEA
CAPTAIN POTATO 7653260/ THIRTY TIGERS

RICKY SKAGGS & KENTUCKY THUNDER
SKAGGS FAMILY 901008

3
oE §5 ARTIS

<Z|32 IMPRINT & NUMBER / DISTRIBUTING LABEL

4 3 YONDER MOUNTAIN STRING BAND

Title

Mountain Tracks: Volume 5

Coal

Honoring The Fathers Of Bluegrass: Tribute To 1946 And 1947

5 g PUNCHBROTHERS
NONESUCH 181732/WARNER BROS.

Punch

"DAILEY & VINCENT

SKAGGS FAMILY 2018

4 13 CounDeR 610804 Dailey & Vincent ;
10 41 ?AT{)EZ;/?E NI‘XDEIV Best Of Bluegrass Gospel: Collector's Edition
7 76 gtlafg(f& FSEELKK Reasons Why (The Very Best)
6 16 EO’JNODE\:EﬁmXQINCENT Good Thing Going
11 42 CHERRYHOLMES Cherryhoimes II: Black And White

THE STEELDRIVERS
ROUNOER 610598

Steeldrivers

VARIOUS ARTISTS
| DIRECT SOURCE SPECIAL PRODUCTS 8803

Original America Classics: Bluegrass Classics

“TIM O'BRIEN
HOWDY SKIES 007/PROPER AMERICAN

Chameleon

LARRY STEPHENSON
PINECASTLE 1161

Thankful

10 9 15
BLUE HIGHWAY
ROUNDER 610594

Through The Window Of A Train

14
B THE DEVIL MAKES THREE
@ MILAN 36321

The Devil Makes Three

CERT.

BETWEEN THE BULLETS wjessen@biliboard.com

VASSAR FINDS STUDIO SET PEAKS

Phil Vassar stakes new high-water marks for
a studio set on the Billboard 200 and Top
Country Albums, as “Prayer of a Common
Man” starts, respectively, at Nos. 10 and 3
(27,000 copies sold).
“Prayer” tops his prior
benchmarks, set in August
2002, when “American Child”
peaked at No. 4 on the country
list and No. 44 on the Bill-
board 200. Of Vassar’s al-
bums, only 2006 compilation
“Greatest Hits Vol. 1” charted

Data for week of MAY 10, 2008 |

WwWwWw . americanradiohistorv.com

higher (No. 2 on Top Country Albums, No. 10
on the Billboard 200).

His quick start with “Prayer” is fueled by
lead single “Love Is a Beautiful Thing,” which
‘43 bullets at No. 5 on Hot Coun-
try Songs, his highest perch
on the radio list since “Last
Day of My Life” reached No. 2
in 2006. He’s topped that
chart twice with “Just Anoth-
er Day in Paradise” (2000)
and “In a Real Love” (2004).

—Wade Jessen
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MONITORED BY

SALES DATA
COMPILED BY

niclsen
SoundScan

niclsen

® HoT
((U NTRY.SONGS

o - g -
spia g : £ ex .
GE %o 55 TITLE Artist & =5 =¥ go_gu TITLE Artist !5
=% ~SE3 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL 5 &8 i =238 2Z| PROOUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &
J 4 2 R | SAW GOD TODAY George Strait 1 a 29 32 THAT SONG IN MY HEAD Julianne Hough 29
T.BROWN,G.STRAIT (R.CLAWSOR.M.CRISWELL,W.KIRBY) @ MCA NASHVILLE D.MALLOY (J.COLLINS,W.MOBLEY,TMARTIN) @ MERCURY
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NEW TOP 10 MAKES CHESNEY LEADING MAN

At a time when Kenny Chesney suffered a se-
rious foot injury during a concert perform-
ance, quipping that his new single hops into
the top 10 on Hot Country Songs might be just
a tad too clever. However, this particular top 10
feat makes chart history, as “Better As a Mem-
ory” becomes his 24th top 10 song this decade,
and breaks a tie with Tim McGraw (23).

The new top 10 punctuates Chesney’s status
as the artist with the format’s longest active top
10 streak, which now stands at 21 (not counting

For chart reprints call 646.654.4633

WwWwWw . americanradiohistorv.com

holiday songs and unsolicited album cuts). The
last country artist that nailed this many consec-
utive top 10 singles was Alan Jackson, who had
a 27-song run between 1990 and 1998. Alabama
also played the top 10 mark 42 straight times be-
tween 1980 and 1993, a run that culminated in
32 No. 1 songs during that span.

The last time Chesney peaked outside the
top 10 happened when “Tin Man” stopped at
No. 19 in the Oct. 20, 2001, issue.

—Wade Jessen
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MONITORED 8Y

SALES DATA
COMPILED BY

niclsen
SoundScan

TITLE
ARTIST (IMPRINT / PROMOTION L ABEL)

SI NO TE HUBIERAS IDO
MANA (WARNER LATINA)

:ﬁg

DONDE ESTAN CORAZON

FLEX (EMI TELEVISA)
3 CONTEO REGRESIVO

o
@

e

ARTIST

/SZ TITLE (IMPRINT / DISTRIBUTING LABEL)

ENRIQUE IGLESIAS
95/08 {UNIVERSAL LATIND)

MARCO ANTONIO SOLIS

XINGS 0F BACKATA SOLD 0UT AT
VARIOUS ARTISTS

06005 G NORTE)

TITLE
ARTIST IMPRINT / PROMOTION LABEL
TOUCH MY BODY
MARIAH CAREY ISLAND/IOJME
3 11 RUN THE SHOwW
KAT DELUNA FEATURING BUSTA RHYMES EPIC

g WANNA BE STARTIN' SOMETHIN' 2008
MICHAEL JACKSON WITH AKON LEGACY/EPIC

RAAN
IVisA

TITLE
ARTIST IMPRINT / PROMOTION LABEL
THE RIGHT LIFE

SEAL WARNER BROS.

TURN IT UP
MARK PICCHIOTTI PRESENTS BASSTOY BLUEPLATE

g A&E
__GOLDFRAPP MUTE

2 (L ]3] WHAT'S DONE IS DONE
LIS TRACY YOUNG FEATURING CEEVOX FEROSH

ENRIQUE IGLESIAS {UNIVERSAL LATIND) 2 2 LA MEJOR... COLECCION { ONOVISA/UG) _| 10 THE LONGEST ROAD 8 DRUM NA-‘-I'—I(:)—N- o
1 GOTAS DE AGUA DULCE i CAMILA | .,I ! - MORGAN PAGE FEATURING LISSIE NETTWERK MIONIGHT SOCIETY FEAT. LULA SOUNOGROOVE
3 JUANES (UNIVERSAL LATINO} : .' 1 TODO CAMBIO {(SONY BMG NORTE) 19 3‘ 4 MINUTES WORK IT
TE QUIERO " JUANES %% T T MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS DJ KILO CARRILLO MUSIC
5 FLEX (EMi TELEVISA) 4 8 LA VIOA... ES UN RATICO (UNIVERSAL LATINO) l £ 5 10 DAYLIGHT 4 FUNPLEX
8 PEGADITO A ,‘.. A.B. QUINTANILLA 1ll PRESENTS KUMBIA ALL STARZ i o KELLY ROWLAND FEAT. TRAVIS MCCOY MUSIC WORLD/COLUMBIA THE B-525 ASTRALWERKS/CAPITOL
TOMMY TORRES (WARNER LATINA) f s 8 PLANETA KUMBIA (EMI TELEVISA) 7 s POCKETFUL OF SUNSHINE 14 GET THIS PARTY STARTED
4 ME ENAMORA e 6 JUAN GABRIEL & ANA GABRIEL NATASHA BEDINGFIELD PHONDGENIC/EPIC SHIRLEY BASSEY LOCK STOCK ANO BARREL/DECCA
JUANES (UNIVERSAL LATINO) LOS GABRIEL... SIMPLEMENTE AMIGOS (DISCOS 605/SONY BMG NORTE) 10 6 DANCE LIKE THERE'S NO TOMORROW 10 I GET OFF
g AHORA ENTENDI gx ] 7 GRUPO NUEVA VIDA PAULA ABDUL & RANDY JACKSON OREAM MERCHANT 21/CHG RODN PERKDV ARPEE
YURIDIA (SONY BMG NORTE) 3:' MEJORES CANTOS RELIGIOSOS (MULTIMUSIC) g LOVELIGHT o JUST DANCE
CADA QUE... o N CAIFANES/JAGUARES ) ROBBIE WILLIAMS EMI L " LADY GAGA FEAT COLBY 0'DONIS STREAMLINE KONLIVEINTERSCOPE
BELANDVA (UNIVERSAL LATINO) DE CAIFANES A JAGUARES (SONY BMG NORTE) L 1 1 BREAK YOU 7 | CAN HEAR THE MONEY
TODOQ CAMBIO | ‘ 8 TOMMY TORRES 1 RALPH FALCDN NERVOUS sl LENNA DAUMAN
CAMILA (SONY BMG NORTE) IS+ TAROE 0 TEMPRANO (WARNER LATINA) g g I'MAFIRE . 29 13 FEEDBACK
ALGUIEN SOY YO 1° 9 ALEJANDRO FERNANDEZ il DONNA SUMMER SURGUNDY e = JANET ISLAND/IDIMG
ENRIQUE 1GLESIAS (INTERGCOPE/UNIVERSAL LATINO) : 15 ANOS DE EXITOS (01SCOS 605/SONY BMG NORTE) 14 11 BREAKAWAY # 17 14 THE FLAME 2008
NO PUEDO OLVIDARLA 'fl | y1 ANDREA BOCELLI DJ BILL BENNETT & INAYA DAY BIG RHYTHM STUDIOS US| *_ERIN HAMILTON TRAX
MARCO ANTONIO SOLIS (FUNOVISA) L2 ] LO MEJOR DE ANDREA BOCELLI: VIVERE (SUGAR/SIENTE/UNNERSAL LATIN) o7+ BREAKTHE ICE ALL | SEE
LLEGASTE TU 1£ 19 BICARDO ARJONA = 3 BRITNEY SPEARS |/\ LUMBA KYLIE FEATURING MItS ASTRALWERKS/CAPITOL
CAMILA (SONY BMG NORTE) "—f 12 HASTA AHORA (0ISCOS 605/SONY BMG NORTE) ) 1 20 6 LEAVIN' WITH EVERY HEARTBEAT
S| TU TE ATREVES VARIOUS ARTISTS [ JESSE MCCARTNEY HOLLYWOO0O ROBYN KONICHINA CHERRYTREE/INTERSCOPE
LUIS MIGUEL (WARNER LATINA) B 14 13 TOP LATIND v3 (DISCOS 605/SONY BMG NORIE) g DROP THAT BEAT LOVE SWEET SOUND
ERES T _1‘5‘ " VARIOUS ARTISTS TWISTED OEE HAMMER - GROOVE ARMADA FEAT. CANDI STATON STRICTLY RHYTHM
ALEJANDRO FERNANDEZ (SONY BMG NORTE) | NOWLATING 3 (SONY BMG STRATEGIC MARKETING GAOUPEMYUNVERSALEM TELEVISA) ME SHAKE IT
T tamin siLver LABEL/PLUS 1/IMAGE/TOMMY BOY @ (362 N AT TONY TOUDH & 1R VEGAS SKVER LABEL/TOMMY BOY
EVERYBODY UP ""_l it BESITO PA TI
: = 10 _ALTAR FEAT. JEANIE TRACY SILVER LABEL/|OMMY BOY 1 Bk LA LUPE EMUSICA/FANIA
(@) F CLAP YOUR HANDS
I IR I I(lA I- oo 12 cocerme om RAMADA UP IN THE AIR
g THIS IS NOT REAL LOVE EVERYTHING IS BEAUTIFUL
TITLE ¥ ARTIST GEORGE MICHAEL & MUTYA EPIC STATIC REVENGER FEATURING TAJ BELL 0-DUR/SOLMATIC
ARTIST (IMPRINT / PROMOTION LABEL) =, TITLE (IMPRINT / DISTRIBUTING LABEL). %) 25 4 DISCOLIES ...l CRAZY
TE QUIERO AVENTURA MOBY MUIE CHANTAL CHAMANDY NINEMUSE |

ROCK WITH U
JANET ISLAND/IDJMG

\ ". GILBERTO SANTA ROSA (SONY BMG NORTE) 2 BACHATA # 1S (LA CALLE/UG) BLEEDING LOVE LOVE REVOLUTION
4
e 4 AMOR DESPERDICIADO [ i‘ b AVENTURA LEONA LEWIS SYCO J/RMG LEE GENESIS BERGER PLATTERS/MUSIC PLANT
k i FRANK REYES (M.P/JVN/J & N) i K.0.B.: LIVE (PREMIUM LATIN/SONY BMG NDRIE) 16 RELAX, TAKE IT EASY BEAUTIFUL
= , SIN PERDON JUAN LUIS GUERRA Y 440 MIKA CASABLANCA UNIVERSAL HEFUBLIC TAYLOR DAYNE INTENTION
a3 HECTOR ACOSTA (VENEMUSIC) LA LLAVE DE MI CORAZON (EMi TELEVISA} FOOL (IF YOU THINK IT'S OVER) AMNESTY

{ ; DONDE ESTAN ESOS AMIGOS
;- Al EL CHAVAL (MAS)

EL DIA DE TU SUERTE (HOY)
N'KLABE (NU LIFE/MACHETE)

LA VECINA

ANGEL & KHRIZ (Vi/MACHETE)

DONDE ESTAN CORAZON
ENRIQUE IGLESIAS {UNIVERSAL LATINO)

o

"XTREME
HACIENDO HISTORIA (LA CALLE/'JG)
GILBERTO SANTA ROSA
CONTRASTE (SONY BMG NDRTE)
DLG
RENACER (LA CALLE/UG)

“VARIOUS ARTISTS

30 BACHATAS FEGADITAS. LO HUEVO Y LO MEJOH 2007 (VOCK & ROLL/SONY BIMG NORTE)

NEMESIS RISING CURB/REPRISE

SK8 SILVER LABEL/TOMMY BOY

._.;‘i_»! g AHORAES MARC ANTHONY ARTIST TITLE
ud,e:‘f_ln WISIN & YANOEL (MACHETE) EL CANTANTE (SOUNDTRACK) (SDNY BMG NORTE) TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ARTIST IMPRINT & NUMBER / PROMOTION LABEL
10 7 ELLA MENEA 14 EL CHAVAL 6 GNARLS BARKLEY Q OB BLEEDING LOVE
s N2 (SONY BMG NORTE) YA ME CANSE (MAS) = THE 000 COUPLE DOWNTOWN ATLANTIC 4S(236/AC ] % LEONA LEWIS SYCO//RMG =,
ol 18 ME VAS A PERDER 11 VARIOUS ARTISTS g NINE INCH NAILS £ 3 43 | CANT HELP MYSELF
- ANDY ANDY (EMI TELEVISA} | BACHATAHITS 2008 (J & W/SONY BMG NORTE) GHOSTS ).V THE NULL CORPORATION 26 & £ BELLATRAX FEATURING SOPHIA MAY NERVOUS
42 10 S!NO TE HUBIERAS IDO 12 19 YARIOUS ARTISTS MOBY S MINUTES
s MANA tWARNER LATINA) BACHATA: SIMPLY THE BEST (MACHETE) LAST NIGHT MUTE 9383* MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS
WI 15 QUIERO DECIRTE QUE TE AMO GLORIA ESTEFAN 13 HANNAH MONTANA = 1 12 NOW YOU'RE GONE
Il_ Sl DLG (LA GALLE/UNIVISION) 90 MILLAS (BURGUNDY/SONY BMG NORTE) HANNAH MONTANA 2: NOK-STOP DANCE PARTY WALT DISNEY 001106 | 1 BASSHUNTER FEAT. DJ MENTAL THED'S BAZZHEADS ULTRA
14 1 LA TRAVESIA NG2 32 METRO STATION 5 1 HANDLE ME
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) CON TODAS LAS DE GANAR (SONY BMG NORTE) * METRO STATION RED iNK 10521 ROBYN KONICHIWA/CHERRYTREE/INTERSCOPE

. o3 GOTAS DE AGUA DULCE HECTOR ACOSTA Ma3 Y 7 7 TOUCH MY BODY
B JUANES (UNIVERSAL LATINO) MITAD/MITAD (VENEMUSIC/MACHETE) SATURDAYS = YOUTH MUTE 9284 - MARIAH CAREY ISLAND/IDJMG
35 M.LA. g 26 -ET ME THINK ABOUT IT
KALA XL/INTERSCOPE 009659~/1GA IDA CORR LIFTED/KICK/DISCO:WAX/WARNER BROS

REGIONAL MEXICA

5% TITLE
<= ARTIST {tMPRINT / PROMOTION LABEL)

TU ADIOS NO MATA
INTOCABLE (EMI TELEVISA)

TE LLORE

LOS CHEADUKEZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ (DISAEDIVONSA}
UN BUEN PERDEDOR

K-PAZ WITH FRANCO DE VITA (DISA/EDIMONSA)

' 15 TE AMO

LOS HOROSCOPOS DE DURANGO (UNJVISICN) =

RUMBO AL SUR
LOS TIGRES DEL NORTE (FONOVISA)

§§ ARTIST
z

TITLE (IMPRINT / DISTRIBUTING LABEL)

VICENTE FERNANDEZ
PARA SIEMPRE (SONY BMG NORTE)

JUAN GABRIEL & ANA GABRIEL

TIRQ DE GRACIA (ASL/MACHETE)

PEDRO FERNANDEZ

DIME MI AMOR {MACHETE}

K-PAZ DE LA SIERRA
_CAPAZ DE T0D0 POR TI (DISA/UG)

DUELO

HISTORIAS OE VALIENTES (UNIVISION/UG)

| § 3 CUT//copy
| E IN GHOST COLOURS MODULAR 050
7 3 JASON NEVINS

DNHVEMB(PREENTwNCE_Am%}WEMEW}M

i VARIOUS ARTISTS

(1010 14 ance 09 ULTRA 1636

L VARIOUS ARTISTS

ULTRA, TRANCE 08 ULTRA 1669

0P-UP SOURCE ETC. 15924/CAROLINE
13 YARIOUS ARTISTS
PULSE: PLATINUM EOITION RAZOR & TIE 89179
27 PAUL OAKENFOLD
GREATEST HITS & REMIXES PERFECTO 1603/ULTRAG
5 SOUNDTRACK
| 21 COLUMBIA 22777/SONY MUSIC

8

R
@, 3
m 1%

I_m' s

Sl

25 ANTHEM
FILO & PERI FEATURING ERIC LUMIERE ULTRA
g LOVE SWEET SOUND
_ GROOVE ARMADA FEAT. CANDI STATON STRICTLY RiYTHM
2 DAMAGED
DANITY KANE BAD BOY/ATLANTIC
g RUN THE SHOW
KAT DELUNA FEATURING BUSTA RHYMES EPIC

16 DJ SKRIBBLE ) % 3 BREAK THE ICE
CONJUNTO PRIMAVERA (FONOVISA) 2 LOS GABRIEL...CANTAN A MEXICO (SONY 8MG NORTE) et TOYAL DANCE 2008 THRIVEDANCE 90780/ THRIVE P BRITNEY SPEARS JIVE/ZOMBA
SOBRE MIS PIES 4 VICENTE FERNANDEZ _ 11 4 KYLIE MINOGUE B 12 3 POCKETFUL OF SUNSHINE
LA ARRDLLADORA BANDA EL LIMON (DiSA/EDIMONSA) . ] HISTORIA DE UN IDOLD (DISCOS 605/SDNY BMG NORTE 1 i X ASTRALWERKS/CAPITOL 14780 o HATASHA BEDINGFIELD PHONOGENIC/EPIC
LA DERROTA 5 LOS TIGRES DEL NORTE 14 19 VARIOUS ARTISTS . 10 12 JUST FINE
VICENTE FERNANDEZ (SONY BMG NORTE) 4 RAICES (1 ONOVICA/UG) - HIGH SCHOOL MUSICAL & NON-STOP DANGE PARTY WiALT DISNEY 001063 | MARY J, BLIGE7MATR|ARCH!_G_EFF_E_[MLHER_SC_‘IE
EL VASO DERRAMA A DIANA REYES 14 § CRYSTAL CASTLES n 23 g BABY WHEN THE LIGHT
EL POTRO DE SINALDA (MACHETE) ;?‘_-! il 4 INSATISFECHA (DBC) = 5 CRYSYAL CASTLES LIES 200962/LAST GANG - ‘.7 DAVID GUETTA WITH STEVE ANGELLO FEAT COZI PERFECTO/ULTRA
HASTA EL DIA DE HOY 6 - K-PAZ DE LA SIERRA CASCADA " DEEP AT NIGHT
LOS DAREYES DE LA SIERRA (DISA) €N VIVO DESDE EL AUDITORID NAC (DISA/UG) PERFECT DAY ROBBINS 75079 ERCOLA VS. HEIKKI L. NERVOUS
- AMANTES ESCONDIDOS e LOS CUATES DE SINALOA N HOT CHIP I 18 SEE YOU AGAIN
GEAMAN MONTERO (| IVISION) e 1 § 9 PURDS EXITOS CHACAS | 5ONY BMG NORTE) MADE [N THE DARK DFA 18094 /ASTRALWERKSG Z MILEY CYRUS HOLLYWOOD
SI TE AGARRAN LAS GANAS (CIERRA LOS 0J0S) 8  EL TRONO DE MEXICO 27 DAFT PUNK | e 20 DISCO LIES
EL CHAPO DE SINf\LOA (DISA)_ B CRUZANDO FRONTERAS (DBC) _ALIVE 2007 !R(ﬂN 09841 i= MOBY MUTE a
TOMAME O DEJAME B p GRUPO MONTEZ DE DURANGO 42 JUSTICE E 15 14 LOVE HAS GONE
BANDA EL RECODO (FONOVISA) | = VIDA MAFIOSA (DISAUG) CROSS ED BANGER/BECAUSE 224892/VICE 4 DAVE ARMSTRONG & REOROCHE ULTRA
POR QUIEN ME DEJAS LUPILLO RIVERA YELLE 9 SPEED UP

FUNKERMAN ULTRA

ROCK WITH U
i JANET |5LAND/IDJMG

2 v

5 DANCE LIKE THERE'S NO TOMORROW
PAULA ABDUL & RANDY JACKSON DREAM MERCHANT 21/0MG

FEEDBACK

JANET 15LAND, IDJMG

12

44 12 SINTUAMOR LOS HOROSCOPOS DE DURANGO 93 NINE INCH NAILS - | 2 2 TOCA'S MIRACLE 2008
i ALACRANES MUSICAL {UNIVISION) AYER HOY ¥ SIEMPRE (UNIVISION, UG) Y34RZ3RORIMIX3D INTERSCOPE 010331°/IGA® L3 JHAGMA STRICTLY RHYTHM

;@1 13. TE QUIERO MUCHO CONJUNTO PRIMAVERA 3 RAVIN | 2 INTO THE DARK

B PATRULLA 81 (0ISA) QUE BANAS DE VOLVER (FONOVISA/UG) | FERRY CORSTEN & HDWARD JONES ULTRA

Data for week of MAY 10, 2008 |

For chart reprints call 646.654.4633
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Hits of the world Is complied at Billboard/London RE=Re-Entry

gy (_)I:

x
EE

N -

NEW

NEW

NEW

NEW

NEW

NEW

NEW

JAPAN

{SOUNDSCAN JAPAN)

TRIANGULAR

MAAYA SAKAMOTO JvC

SHIUCHISIN (CD/DVD)
SHIUCHISIN PONY CANYON

BURN -FUMETSU NO FEISU-
B'Z VERMILLION

Al SHITERU (FIRST LTD VERSION CD/DVD)
RYU SIWON TOKUMA

AME ATO (CD/DVD)

W-INDS PONY CANYON

DEAR PRINCE-TENISU..{FIRST LTD VERSION)
IKEMEN SAMURAI INTERCHANNEL

BEAUTIFUL YOU/SEN NEN KOI-UTA (CD/DVD)
T AVEX TRAX

TOKI WO KOETE-FANTA_.(FIRST LTD VERSION)
WAT UNIVERSAL

TOGETHER/AKARI/FALL BACK

MONKEY MAJIK AVE>) TRAX

SAKURA AMANEKU SEKAI
VARIOUS ARTISTS LANTIS

APRIL 29, 2008

FRANCE i

SINGLES

T
= WEEK

© N o

©

H

GE
< (SNEP/IFOP/TITE-LIVE) APRIL 29, 2008
4 TIRED OF BEING SORRY
ENRIQUE IGLESIAS INTERSCOPE
5 4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS
5 CEST CHELOU
ZAHD CAPITOL
3 HE, BILOUTE! MONTE L'SON! HEIN!
CH'TI DJ NORD-WAY
4 MERCY
DUFFY A&M
g NO STRESS
LAURENT WOLF FT. ERIC CARTER COLUMBIA
g TANT BESOIN DE TOI
MARC ANTOINE HOSTILE
New FEMME D'AUJOURD'HUI
CLEDPATRE/SOFIA ESSAIDI MERCURY
7 JE VEUX TE VOIR
YELLE SOURCE .
new RUN THE SHOW

2

3
8

KAT DELUNA EPIC

ITALY

DIGITAL SONGS

(FIMI/NIELSEN)
ATE

JOVANOTTI UNIVERSAL
4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS
MERCY

DUFFY A&M

IL MONDO CHE VORREI

VASCO ROSSI CAPITOL

KILLER

NO MORE DOLLS IDEA PRODUKCIO

NEW SOUL

YAEL NAIM TOT OU TARD WARNER
CHASING PAVEMENTS

ADELE XL

IL SOLITO SESSO

MAX GAZZE EMI

TOUCH MY BODY
MARIAH CAREY ISLAND

APRIL 29, 2008

BLEEDING LOVE
LEONA LEWIS SYCO

SINGLES
{MEDIA CONTROL) APRIL 29, 2008
4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS
MERCY
_ DUFFY A&M

MR. ROCK & ROLL
AMY MACDONALD VERTIGO
THIS IS THE LIFE
AMY MACDONALD VERTIGO

BLEEDING LOVE
LEONA LEWIS SYCO

ALBUMS

1

2

78

1

2

3
NEW

AMY MACDONALD
THIS IS THE LIFE VERTIGO
DUFFY

ROCKFERRY A&

AMY WINEHOUSE
BACK TO BLACK ISLAND
SIR COLIN

10 MUSIKVERTRIEB
R.E.M.

ACCELERATE WARNER BROS

1

N o o

10

5

=D KINGDOM =<

SINGLES

(THE OFFICIAL UK CHARTS C0.)

4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS

APRIL 27, 2008

BLACK & GOLD
SAM SPARRQ ISLAND

AMERICAN BOY
ESTELLE FT. KAYNE WEST HOME SCHOOL/ATLANTIC

WEARING MY ROLEX
WILEY ASYLUM

CRY FOR YOU
SEPTEMBER HAROZBEAT

LOwW
FLO RIDA FEAT T-PAIN POE BOY/ATLANTIC

LOVE IN THIS CLUB
USHER FT. YOUNG JEZZY LAFACE/ZOMBA

HEARTBREAKER
WILL | AM FT. CHERYL COLE INTERSCOPE

MERCY
DUFFY A&M

HEARTBEAT
SCOUTING FOR GIRLS EPIC

AUSTRALIA =

(ARIA)

4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS

APRIL 27, 2008

SWEET ABOUT ME
GABRIELLA CILMI MUSHROOM

LOw
FLD RIDA FEAT. T-PAIN POE BOY ATLANTIC

FROM LITTLE THINGS BIG THINGS...(GET...)
THE GETUP MDB CAPITOL

BUBBLY
COLBIE CAILLAT UNIVERSAL REPUBLIC

WORK
KELLY RDWLAND COLUMBIA

WITH YOU
CHRIS BROWN JIVE ZOMBA

DREAM CATCH ME
NEWTON FAULKNER UGLY TRUTH

TATTOO
JOROIN SPARKS JIVE

THIS HEART ATTACK

FAKER CAPITOL

SPAIN

SINGLES

(PROMUSICAE/MEDIA)

EUROPA
MONICA NARANJO SONY BMG

APRIL 30, 2008

ESTA NO SERA OTRA CANCION
LA HABITACIEN ROJA MUSHROOM PILLOW

BE MINE
THE CAST OF HIGH SCHOOL EM!

THE AGE OF THE UNDERSTATEMENT
THE LAST SHADOW PUPPETS DOMINO

DEJA DE LLORAR
MANGO DE 02 DRO

TOCA'S MIRACLE
FRAGMA BLANGO Y NEGRO

BUCOVINA
IAN OLIVER FT. SHANTEL BLANCD Y NEGRO

THE RHYTHM OF THE NIGHT (PART ONE)
MIGUEL PICASSO BLANCO Y NEGRO

SUCK MY
Z BLANCO Y NEGRO

NEW

IBZA SUMMER 08 EP
VARIQUS ARTISTS BLANCO Y NEGRO

FINLAND

SINGLES

GE

Sz (vLE) APRIL 30, 2008

1 4 MINUTES
MAOONNA FT. JUSTIN TIMBERLAKE WARNER BROS.

2 UNSTOPABLE
MARIKO DYNASTY

5 MERCY
DUFFY A&M

6 MUN KOT! Et QO TAALLA
CHISU HMC

4 WORK

KELLY ROWLANO COLUMBIA

ALBUMS

1
2
3
4

5

MADONNA
NEW \aRD CaNDY WARNER 8R0S
STELLA
NEW [ Dv7ala SAR PITAR ELEVENTS
s DUFFY
ROCKFERRY A&M
4 CHILDREN OF BODOM
BLOODDRUNK SPINEFARM
INEW WHITESNAKE

GOOD TQ BE BAD STEAMHAMMER

Go to www.billboard.biz for complete chart data
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(MEDIA CONTROL) APRIL 28. 2008
4 MINUTES

MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS

MERCY

DUFFY A&M

SO SOLL ES BLEIBEN
ICH + ICH POLYDOR

VALERIE

MARK RONSON FT. AMY COLUMBIA

KUSCHEL SONG
SCHNUFFEL COLUMBIA

NEW SOUL
YAEL NAJM TOT U TARD/WARNER

BLEEDING LOVE
LEONA LEWIS 5YCO

STOP AND STARE
ONEREPUBLIC MOSLEY INTERSCOPE

I'M LONELY
SCOOTER EDEL

‘ {NIELSEN BDS/SDUNDSCAN)

MY MAN IS A MEAN MAN
STEFANIE HEINZMANN SSDSDSSWEM

CANADA

MAY 10, 2008

4 MINUTES
MADONNA FEAT. JUSTIN TIMBERLAKE WARNER BROS /WARNER

BLEEDING LOVE
LEONA LEWIS SYCO J SONY BMG

NO AIR
JORDIN SPARKS OUET WITH CHRIS BROWN 19/JIVE/SONY BMG

LIKE ME
GIRLICIOUS GIRL AMARU/GEFFEN/UNIVERSAL

- SEE YOU AGAIN

MILEY CYRUS HOLLy¥00D:UNIVERSAL

LOVE IN THIS CLUB
USHER FEATURING YOUNG JEEZY LAFACE/SONY BMG

LOVE SONG
SARA BAREILLES EPIC/SONY BMG

TOUCH MY BODY
MARIAH CAREY ISLAND/UNIVERSAL

(BIMSA)

FOREVER

CHRIS BROWN JIVE/SONY BMG

DANGEROUS

KARDINAL OFFISHALL FEAT. AKON KONLIVE/GEFFEN UNIVERSAL

MEXICO

ALBUMS

APRIL 29, 2008

VICENTE FERNANDEZ
PARA SIEMPRE SONY BMG

ENRIQUE IGLESIAS

? 9508 EXITOS DELUXE UNVERSAL

5 TIMBIRICHE
VIV EN VIVO EI TELEVISTA

3 MICHAEL JACKSON
THRILLER 25TH ANNIVERSARY EDITION LEGACY/EPIC

4 XIMENA SARINANA
MEDIOCRE WARNER

7 EMMANUEL
RETRO EN VIVO UNIVERSAL

6 JONAS BROTHERS
JONAS BROTHERS UNIVERSAL

40 ALEJANDRO FERNANDEZ
15 ANOS OF EXITO SONY BMG

42 MIGUEL BOSE
PAPITOUR CAROSELLO

41 PANDA

SINFNIA SOLEDAD WARNER

POLAND

—x
g§ (ZW1.ZEK PRODUCENTOW AUDIO VIDED) APRIL 25, 2008
4 FEEL
FEEL GORGO
, BAJIM
BALLADY 2 POMATON
4 STACHURSKI
WSPANIALE POLSKIE PRZEBOJE IZABELIN
op BLUE CAFE
FOUR SEASONS QL
3 CZESLAW SPIEWA
DEBUIT MYSTIC PRODUCTIONS
5 MUZYKA FILMOWA
NIE KLAM KOCHANIE JAZZBOY
g ANDRZEJ PIASECZNY
15 DNI SONY BMG
NEw VARIOUS ARTISTS POL
RMF FM NAJLEPSZA MUZYKA 2008 SONY BMG
13 DUFFY
ROCKFERRY UNIVERSAL
7 LAO CHE

GOSPEL ANTENA KRZYKU/ROCKERS

Data for week of MAY 10, 2008 |
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ﬁ {NIELSEN SOUNDSCAN INTERNATIONAL} MAY 10, 2008

4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS

MERCY
DUFFY A&M

AMERICAN BOY
ESTELLE FT KANYE WEST HOME SCHOOL/ATLANTIC

WEARING MY ROLEX
WILEY ASYLUM/WARNER

BLACK AND GOLD
SAM SPARROW [SLAND

Low
FLO RIDA FT. T-PAIN POE BOY/ATLANTIC

LOVE IN THIS CLUB
USHER FT. YDUNG JEEZY LAFACE/ZOMBA

CRY FOR YOU

SEPTEMBER CATCHY TUNES/FAMILY TREE

TOUCH MY BODY

. MARIAH CAREY |SLAND

VALERIE
MARK RDNSDN FT. AMY WINEHOUSE ALLIDD/COLUMBIA

 HEARTBREAKER

WILL.LAM WILL ! AM/INTERSCOPE

~ STOP AND STARE

ONEREPUBLIC MOSLEY/INTERSC OPE

FASCINATION
ALPHABEAT COPENHAGEN

HEARTBEAT
SCOUTING FOR GIRLS EPIC

WITH YOU
CHRIS BROWN JIVE, ZOMBA

NEW SOUL
YAEL NAIM TOT 0U TARD/WARNER

SO SOLL ES BLEIBEN

ICH + ICH POLYDOR

& 14

BREAK THE ICE
BRITNEY SPEARS JIVE/Z0MBA

17

~ BLEEDING LOVE

LEDNA LEWIS 5YCO0

' RE'

% 5

1

3
S

 RE

RE

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUNO/INTERSCOPE

(NIELSEN SOUNDSCAN INTERNATIONAL) MAY 10, 2008

4 MINUTES
MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS

I'M YOURS
JASON MRAZ ATLANTIC

MERCY
DUFFY AZM

AMARULA TREE
AMANOA JENSSEN EPIC

LONGING FOR LULLABIES
KLEERUP FEATURING TITIYO VIRGIN

CURLEY SUE
TAKIDA NINETONE/UNIVERSAL

HUR SVART KAN DET VA?
LINDA BENGTZING M&L/WARNER

~ NO AIR
. JORDIN SPARKS DUET WITH CHRIS BROWN 19/ JIVE/ZOMBA

HERO
CHARLOTTE PERELLI STOCK HOUSE

THE WORRYING KIND
MAIA HIRASAWA RAZZIA FAMILY TREE

WALLONIA

SINGLES

THIS
WEEK

-

4

5E
2% (ULTRATOP/GFK) APRIL 30, 2008
1 4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS
3 DANGERQUS
M.POKORA FT. SEBASTIAN/TIMBERLAND CAPITOL
2 LA ROBE ET L'ECHELLE
FRANCIS CABREL COLUMBIA
4 IL AVAIT LES MOQTS
SHERYFA LUNA ULM
9 NO STRESS

LAURENT WOLF FT. ERIC CARTER COLUMBIA

[ aBUMS |

FRANCIS CABREL

1 1 DES ROSES ET DES ORTIES COLUMBLA
MADONNA
2 NEW .m0 caNDY WARNER BRDS
DEUS
F 6 VANTAGE PDINT {SLAND
4 3 RAPHAEL
JE SAIS QUE LA TERRE EST PLATE DELABEL
5 4 LES ENFOIRES

LES SECRETS DES ENFOIRES 2008 RESTO DU COEUR

CHARTS LEGEND on Page 80
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Data for week of MAY 10, 2008 |

SALES

;& EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND
Sz ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. APRIL 30, 2008
1 4 MINUTES
MADONNA FT. JUSTIN TiMBERLAKE WARNER BRDS
o MERCY
DUFFY A&N
5 TIRED OF BEING SORRY
ENRIQUE IGLESIAS INTERSCOPE
;7 AMERICAN BOY
ESTELLE FT. KAYNE WEST HOME SCHOOL/ATLANTIC
4 BLEEDING LOVE
LEONA LEWIS SYCO
g BLACK & GOLD
SAM SPARRO ISLAND
;3 LOW
FLO RIDA FEAT T-PAIN POE BOY/ATLANTIC
g NEW SOUL
YAEL NAIM 10T OU TARD/WARNER
11 VALERIE
MARK RONSON FT. AMY WINEHOUSE ALLIDD/COLUMBIA
47 CEST CHELOU
ZAHO CAPITOL
g TOUCH MY BODY
MARIAH CAREY ISLAND
12 SO SOLL ES BLEIBEN
ICH + ICH POLYDOR
new WEARING MY ROLEX
WILEY ALYLUM WARNER
30 HE, BILOUTE! MONTE L'SON! HEIN!
CHTI DU HURD AT
13 STOP AND STARE

LAST
WEEK

8
g
14
10
NEW

15

=
Lw
<%
=

2

ONEREPUBLIC MOSLEY INTERSCOPE

DUFFY
ROCKFERRY A&

APRIL 30, 2008

AMY WINEHOUSE
BACK TO BLACK ISLAND

THE KOOKS
KONK VIHGIN

THE LAST SHADOW PUPPETS
THE AGE OF THE UNOERSTATEMENT DOMINO

R.E.M.

ACCELERATE WARNER BROS.
LEONA LEWIS
SPIRIT $YCO

WHITESNAKE
GOOD TG BE BAD S1EAMHAMMER

MARIAH CAREY
E=MC2 [5LAND

THE ROLLING STONES
SHINE A LIGHT POLYDOR

UDO LINDENBERG
STARK WIE ZWEI 11 AR 1IER

“AMY MACDONALD
TH1S IS THE LIFE VERTIGI

ICH + ICH
VOM SELBEN STERN POLYDDR

ADELE
19 XL

MADONNA
HARD CANDY WARNER BROS

ONEREPUBLIC
DREAMING OUT LOUO MOSLEY/INTERSCOPE

RADIO AIRPLAY

RADID AIRPLAY INFORMATION FROM 17 EURDPEAN COUNTRIES AS MDNITORED AND

TABULATED BY NIELSEN MUSIC CONTROL

4 MINUTES
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS

APRIL 30, 2008

MERCY
DUFFY 45

BLEEDING LOVE
LEONA LEWIS v 1)

12

STOP AND STARE
ONEREPUBLIC MOSLEY INTERSCOPE

WITH YOU
CHRIS BROWN JIVE/ZOMBA

TOUCH mY BODY
MARIAH CAREY [SLAND

AMERICAN BOY
ESTELLE FT. KAYNE WEST HOME SCHOOL/ATLANTIC

“TI'LL BE WAITING
LENNY KRAVITZ VIRGIN

LOVE IN THIS CLUB
USHER FT. YOUNG JEEZY L AFACE/ ZOMBA

21

LOVE SONG
SARA BAREILLES EPIC

"

IN MY ARMS
KYLIE MINOGUE I ARL OPIONE

APOLOGIZE
TIMBALAND FT DNEREPUBLIC MOSLEY/BLACKGROUNDINTERSCOPE

10

NEW SOUL
YAEL NAIM 1)1 AU TARD/WARNER

13

CHASING PAVEMENTS
ADELE XL

17

TAKE YOU THERE
SEAN KINGSTON BELUGA HEIGHTS/EPIC

See Chart Legend for rules and explanations. 2 2008, Nielsen Business Medha. Inc. and Nielsen SoundScan, Inc All nights resarved

SALES DATA
COMPILED BY

niclsen
SoundScan

=
S ARTIST

S' TITLE IMPRINT & NUMBER / DiSTRIBUTING LABEL
2

.

&

o

5 MICHAEL BUBLE [ ]
< CALL ME IRRESPONSIBLE 143/REPRISE 100313/ WARNER BROS.

MELODY GARDOT
HEART VERVE 010468/VG
VARIOUS ARTISTS
JAZZ SKGNATURES: GREAT PERFORMARCES BY JAZZ MASTERS UNIVERSAL SPECIAL PRODUCTS 008387 BYSTARBUCKS
CHRIS BOTTI
ITALIA CULUMBIA 117606 SONY MUSIC *
DIANNE REEVES
WHEN YOU KNOW BLUE NOTE 89658/BLG
49 DIANA KRALL
THE VERY BEST OF DIANA KRALL VERVE 009412/VG +
41 QUEEN LATIFAH
TRAVLIN LIGHT L1 au Ik LT VERVE 009203/VG
o 2 VARIOUS ARTISTS
MILES FROM INDIA A CELEBRATION OF THE MUSIC OF MILES DAVIS FOUR QUARTERS 1608
BRAD MEHLDAU TRIO
LIVE NONESUCH 376252/ WARNER BROS
PINK MARTINI
HEY EUGENE! HEINZ 3*
NICHOLAS PAYTON
INTO THE BLUE NONESUCH 439100/ WARNER BROS
STACEY KENT
BREAKFAST ON THE MORNING TRAM BLUE NOTE 01611/ 8L.G
TONY BENNETT
TONY BENHETT SIMGS THE ULTIMATE AMERICAN SONGBOOK VOL 1 RPMLEGACY COLUMBIA T5320/S0NY BMG
KARRIN ALLYSON
IMAGINA: SONGS OF BRASIL CONCORD JAZZ 30428/CONCORD
THE PUPPINI SISTERS
THE RISE AND FALL OF RUBY W00 VERVE 010416/VG
MARIAN MCPARTLAND
TWILIGHT WORLD CiiN ({510 JAZZ 30528/CONCORD
VARIOUS ARTISTS
WPRIGHT GRAND AND ALL RIGHT MASTERS OF JAZZ PIAND UNIVERSAL MIISIC SPECIAL MARKETS 0Ud144 EX/STARBUCKS
CHARLES LLOYD QUARTET
RABO DE NUBE £CM 010863 UNIVERSAL CLASSICS GROUP
LIONEL LOUEKE
KARIBU BLUE NOTE 02465/BLG

VARIOUS ARTISTS
DROPPIN' SCIENCE: GREATEST SAMPLES FROM THE BLUE NOTE LAB BLUE NOTE 92208"/BLG

~

w

Fs

o

—

—

11

-
©w
©

0:::3008000+--:00

-
()
&

=
©
>

o

21 17 14 WYNTON MARSALIS
STANOARDS & BALLADS LEGACY COLUMBIA 10428/SONY BMG
@ CHICK COREA & GARY BURTON
THE NEW CHYSTAL SILENCE CUNCLRD 230630
23 12 4 !RVIN MAYFIELD AND ELLIS MARSALIS
=2 LOVE SONGS BALLADS AND STANDARDS BASIN STREET 405
24 21 43 THE PUPPINI SISTERS

BETCHA BOTTOM OOLLAR VERVE 008409/VG

“me o &n HARRY CONNICK, JR.
” 22 50 OH. MY NOLA COLUMBIA 88851 SONY MUSIC

>

|

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 HILARY HAHN/SWEDBISH RADIO SYMPHONY ORCHESTRA (SALONEN)
SCHOENBERG: VIOLIN CONCERTOS 0G 010858/UNIVERSAL CLASSICS GROUP

ROLANDO VILLAZON
CIELD E MAR DG 010871/UNIVERSAL CLASSICS GRGUP
A ANDRE RIEU
ANDRE RIEU IN WONDERLAND DENON 17698 SLG
15 13 JUAN DIEGO FLOREZ/ACCADEMIA NAZIONALE DI SANTA CECILIA (ABBADO)
VOCE DTALIA ARIAS FOR RUBINI DECCA 010302 UNIVERSAL CLASSICS GROUP

5 LANG LANG
THE MAGIC OF LANG LANG DG 010774/UNIVERSAL CLASSICS GROUP,

WEEKS
ON CHT
'CERT

w

LAST
WEEK

“°+

.
3

PIERRE-LAURENT AIMARD

) ‘.o

5 BACH: THE ART OF FUGUE DG 010785 UNIVERSAL CLASSICS GROUP
r 3 JONAS KAUFMANN/PRAGUE PHILHARMONIC GRCHESTRA (ARVHLIATO)
L 3 ROMANTIC ARIAS DECCA D10837/UNIVERSAL CLASSICS GROLP
4 33 SOUNDTRACK
NO RESERVATIONS DECCA 009357/UNIVERSAL CLASSICS GROUP
ANDRE RIEU

RADIO CITY MUSIC HALL: LIVE IN NEW YORK DENON 17657 ﬂ.i‘
NATALIE DESSAY
ITALIAN DPERA ARIAS VIRGIN CLASSICS 14365 BLG
CHICAGO SYMPHONY ORCHESTRA (HAITINK)
MAHLER 6 50 R250UND 901804/HARMONIA MUNDI
5 ANDRAS SCHIFF
BEETHOVEEN THE PUARCLSONATAS VOLUME IV, SONATAS OPP. 26. 27 AND 28 ECM NEW
YO-YO MA
APPASSIONATO SONY CLASSICAL 02668/SONY BMG MASTERWDRKS
RAFAL BLECHACZ
CHOPIN_ THE COMPLETE PRELUDES DG 010870 UNIVERSAL CLASSICS GROUP
MAGDALENA KOZENA/VENICE BAROQUE ORCHESTRA (MARCON)
AH! MIO COR: HANDEL ARIAS ARCHIV DG 01038 1/UNIVERSAL CLASSICS GROUP
EMERSON STRING QUARTET
BACH: FUGUES DG 010B55/UNIVERSAL CLASSICS GROUP
SIR COLIN DAVIS/LONDON SYMPHONY CHORUS/LONDON SYMPHONY ORCHESTRA
MOZART: REQUIEM LSO LIVE 0127
MORMON TABERNACLE CHOIR/ORCHESTRA AT TEMPLE SQUARE (JESSOP)
MACK WILBERG REQUIEM MORMON TABERNACLE CHOIR 49964_55
SOUNDTRACK
THE PAINTEO VEIL 0%, 008254 UNIVERSAL CLASSICS GROUP
SARAH CHANG/ORPHEUS CHAMBER ORCHESTRA
VIVALOI: THE FOUR SEASONS ORPHEUS. EMI CLASSICS 94431,8LG
VARIOUS ARTISTS
40 MOST BEAUTIFUL ARIAS WARNER CLASSICS 447164
10 37 YOYOMATHE SILK HORD ENSEMBLE CHIGAGO SYMPHONY ORCHESTRA (HARTH-BEDOYA)
NEW IMPOSSIBILITIES SONY CLASSICAL 10319.SUNY BMG MASTEMOL
19 8 MURRAY PERAHIA

BACH PARTITAS 2. 3 & 4 SONY CLASSICAL 22697/SONY BMG MASTERWORKS
17 8 DAVID RUSSELL

AIR ON A G STRING. BAROUUE MASTERPIECES TELARC 80693

25 30 JOSHUA BELL
CORIGLIANO. THE RED VIOLIN CONCERTD SONY CLASSICAL B8060'SONY BMG MASTERWORKS

00060806+ -

21 68
2 .

-
]

1

-
~

8 6

14 15

B R a:aQ@Q;
: 22 :HHA

For chart reprints call 646.654.4633
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CERT.

=
E S ARTIST
=3 ES TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
1

1 3 HERBIE HANCOCK
o 8 Bl RIVER: THE JONI LETTERS VERVE 009791/VG
2 2 12 KENNY G
RHYTHM & ROMANCE STARBUCKS 30670/CONCDRD
=y 3 8 MARCUS MILLER
MARCUS 3 DEUCES CONCORD JAZZ 30264/CONCORD
4 o LIZZWRIGHT
THE DRCHARD VERL E FORECAST 010292V
' g 12 PAUL HARDCASTLE
HARDCASTLE 5 TRIPPIN & RHYTHM 24

5 VICTOR WOOTEN
PALMYSTERY VIXLIX 3135 HEAOS UP

! CHRIS STANDRING
| LOVE ANO PARAGRAPHS | TIMATE VIBE 001
10 6 THE SAX PACK
THE SAX PACK SHANACHIE 5159
g8 76 KENNYG
™M IN THE MOOD FOR LOVE..THE MOST ROMANTIC MELODIES OF ALL TIME ARISTA B2690RMG

PAT METHENY WITH CHRISTIAN MCBRIDE & ANTONIO SANCHEZ

08:000- - -

713 DR TRIP NONESUCH 37682/ WARNER BROS
14 g JESSYJ
TEQUILA MOON PEAK 30499 CONCORD
17 29 VARIOUS ARTISTS
THE WEATHER CHANNEL PRESENTS: THE BEST OF SMODTH JAZZ MIDAS 90230
183 9 BOB BALDWIN

NEWURBANJAZZ COM NUGROOVE 2001
12 13 AL JARREAU
LOVE SONGS FILPRISE WARNER BROS. 401532/RHINO
EUGE GROOVE
BORN 2 GROOVE NARADA JAZZ 78763/BLG
RICK BRAUN & RICHARD ELLIOT
RNRARTIZEN
- ACOUSTIC ALCHEMY
THIS WAY NARADA JAZ 5124 BLG
NORMAN BROWN
STAY WITH ME PEAR 30 12 CONCORD

STANTON MOORE TRIO
| EMPHASIS! (ON PARENTHESIS) TELARC 83681

PAUL TAYLOR
LADIES' CHOICE PEAK 30223/CONCORD

NAJEE
RISING SUN KEADS UP 3129
19 16 MEDESKI MARTIN & WOOD
LET'S GO EVERYWHERE LITTLE MUNSTER 01
15 11 MACEO PARKER
ROOTS & GROOVES HEADS UP 3134
DAVE KOZ
AT THE MOVIES CAPITOL 11405

24 26 STANLEY CLARKE
THE TOYS OF MEN HEADS UP 3128

]
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ot

100 :
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-
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55 35 ARTIST E
ZZ EZ TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
ANDREA BOCELLI

1 1 13

% VIVERE: LIVE IN TUSCANY SUGAR DECCA O10865/UNVERSAL CLASSICS GROUP @
2 o5 ANDREA BOCELLI

) 2 THE BEST OF ANDREA BOCELLI: VIVERE SUGAR/DECCA 009988 UNVERSAL CLASSICS GROUP (&
& 3 SARAH BRIGHTMAN
. SYMPHONY MANHATTAN 46078/BLG
o 4 | MORNON TABERNACLE CHOIR AND ORCHESTRA AT TEMPLE SQUARE (JESSOP WILBERG)
¢ CALLED T SERVE MORMON TABERNACLE CHOIR 5004111
- JOSH GROBAN
o' 5 77 AWAKE 143 REPRISE 44435/WARNER BROS. @ n
PAUL POTTS
e 6 32 ONE CHANCE =¥{:{} COLUMBIA 15517/SONY MUSIC
7 7 25 ANDREA BOCELL! T
g LO MEJOR DE ANDREA BOCELLY: VIVERE SUGAR/SIENTE 653534/UNIVERSAL LATINO =
8 8 49 SOUNDTRACK
LA VIE EN ROSE ODEON/EM) CLASSICS 67822/BLG
i P IL DIVO
;gﬂ a 75 SIEMPRE SYCO COLUMBIA 02673/SONY MUSIC .
10 10 77 ANDREA BOCELLI
. UNDER THE DESERT SKY SuGAR/DECCA 007831 UNIVERSAL CLASSICS GROUP &
T THREE GRACES
“ 1118 THREE GRACES /C0CA 009914
e 15 2 RYANDAN
RYANDAN DECCA 010849 UNIVERSAL CLASSICS GROUP
'_"": 14 7 ROYAL PHILHARMONIC ORCHESTRA
I ORIGINAL AMERICAN CLASSICS THE MIGST BEAUTIFUL LOVE SONGS DWRECT SOURCE SPECIAL PRODUCTS 9104
14 13 5 MIKE OLDFIELD
MUSIC OF THE SPHERES DECCA 010925/UNIVERSAL CLASSICS GROUP
48 12 4 AHNTRIO
oo LULLABY FOR MY FAVORITE INSOMNIAC RCA RED SEAL 27208/SCNY BMG MASTERWORKS
16 16 1 THE ROYAL SCOTS DRAGOON GUARDS
: SPIRIT OF THE GLEN UCJ 597/FONTANA INTERTATIONAL
= JOSH GROBAN i
3 | 17130 10k 143/REPRISE 231548/WARNER BROS. 3 a
@ 18 31 THE BRIAN SETZER ORCHESTRA
WOLFGANG'S BIG NIGHT DUT SURFDOG 211388 WARNER BROS !
w 19 VARIOUS ARTISTS
[ e ANOREW LLOYO WEBBER' A CLASSICAL TRIBUTE DECCA 010909 UNVERSAL CLASSICS GROUP
20 20 G4 VORMON TABERNACLE CHOIR/ORCHESTRA AT TEMPLE SQUARE (JESSOP)
SHOWTIME! MUSIC OF BROAOWAY AND HOLLYWOOD MORMON TABERNACLE CHOIR 4973811
SISSEL
@ 2225 \0RTHERN LIGHTS DENON 17661/5L6

HAYLEY WESTENRA
CELTIC TREASURE DECCA 008560/ UNIVERSAL CLASSICS GROUP

22 21 58

@ CHLOE

- CHLOE CALLEY ENTERTAINMENT 15216 EX
24

24 24 JOHN WILLIAMS
STAR WARS THE CORELLIAN EDITIDN SONY CLASSICAL 14047/SONY BMG MASTERWORKS

1 VARIOUS ARTISTS
- IMMORTALIZED: THE STRING QUARTEY TRIBUTE TO EVANESCENCE VITAMIN 9432

Go to www.billboard.biz for complete chart data | 79
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CHARTS

EGEND

AL U H AR | S

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&8/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
. Albums with the greatest sales gains this week.

GREATEST| E
GAINER

Where included, this award indicates the title with
the chart’s biggest percentage growth.

it

PRICING/CONFIGURATION/AVAILABILITY

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. @ after price indicates album only available on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® pualDisc available.
® CD/DVD combo avallable. * indicates vinyl LP Is available. Pricing and vinyi LP
availability are not included on all charts. EX after catalog number indicates title is
exclusive to one account or has limited distribution,

SINGLES CHARTS Eem—

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Aduit Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an increase ¥ audience (or detections)

over the previous week, regardless of chart movement.

Where included, this award indicates the title
with the chart’s largest unit increase.

Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Alrplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to builet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks If they rank below
No. 20 in both audience and detectlons. Descending songs are removed from Aduit
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than 52 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a nationai
subset panel of core R&B/HIp-Hop stores by Nielsen Soundscan.

@ singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. @ Digltal Download available. @ DVD single available.
@ Vinyl Maxi-Single available. @ Vinyl single available. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. 5ongs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final resuits are based on weighted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS |

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment of 1 million units
(Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral within Platinum or Diamond symbol indicates album’s multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. O Certification for
net shipments of 100,000 units (Oro). [ Certification of 200,000 units (Platino).

(@} Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). Bl RIAA certification for

1 million paid downloads (Platinum). Numeral within piatinum symbol Indicates song's
multiplatinum level. ) RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

® RIAA gold certification for net shipment of 25,000 units for video singles.

() RIAA gold certification for net shipment of 50,000 units for shortform or

longform videos. ll RIAA platinum certification for net shipment of 50,000 units for
video singles. "] RIAA platinum certification for sales of 100,000 units for shortform or
longform videos. Numeral within platinum symbol indicates song's multiptatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. M RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. _) IRMA gotd certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retaii for
non-theatrical titles. || IRMA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retail for non-theatrical titles.

See below for complete tegend informatior,

ﬁi oE £5 ARTIST =
© SZ 23 1ITLEIMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =

1 2 244 MICHAEL JACKSON P
JELUNCRS THRILLER 25 LEGACY/EPIC 17986*/SONY BMG (19.98) 5

2 3 941 BOB MARLEY AND THE WAILERS

LEGEND. THE BEST OF 808 MARLEY ANO THE WAILERS TUFF GONGISLAND 548904/UME (13 98/8.98) +
0 9 168 [LITE34] MICHAEL BUBLE
_CLILTS;I m's TIME 143/REPRISE 46946/WARNER BROS. (18.98) ®
a 1 20 VARIOUS ARTISTS

| CAN ONLY IMAGINE: PLATINUM EDITION INO 20228/TIME LIFE (19 98)
57 MICHAEL JACKSON

NUMBER ONES M.! EPIC 83998/SONY MUSIC {18.98/12.98)
GUNS N' ROSES
GREATEST HITS GEFFEN 001714/1GA (16.98)

755 JOURNEY
JDURNEY'S GREATEST HITS LEGACY/COLUMBIA 85885/SONY BMG (18.98/12.98)
CHRIS TOMLIN
ARRIVING SIXZTEPS 94243/SPARROW (17.98)

4g3 MICHAEL BUBLE
MICHAEL BUBLE 143/REPRISE 48376/WARNER BROS. (18.98)

070 BON JOVI
CROSS ROAD MERCURY 5260 13/UME (18.98/11 98)

10 10

41 11 254 J!MI HENDRIX
EXPERIENCE HENDRIX; THE BEST OF JiMI HENORIX XPERIENCE HENDREX 111671 */UME (16.98/12.98)
12 12 g5 ORIGINAL BROADWAY CAST RECORDING

JERSEY BOYS RHIND 73271 (18.98)

P ELVIS PRESLEY
A 14088 pyis: 30 41 HiTS Rea 68079 /ANG (19.98/12.98)

THE BEATLES
A8 16 388 | \or\ 99305 capioL (18.98/12.98)
m 19 584 CREEDENCE CLEARWATER REVIVAL
CHRONICLE THE 20 GREATEST HITS FANTASY 7*, CONCORD (17.98/12.98)
16 18 636 TOM PETTY AND THE HEARTBREAKERS
GREATEST HITS MCA 110813 UME (18.98/12 98)

248 CELINE DION
. ALL THE WAY..A DECADE OF SONG 550 MUSIC/EPIC 63760/SONY MUSIC (12.98 £0/18.98)
g1 LIL WAYNE
THA CARTER H CASH MONEY/UNIVERSAL MOTDWN 005124*/UMRG (13.98)

163 LYNYRD SKYNYRD
| ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98)

@ 34 155 JACK JOHNSON
"IN BETWEEN DREAMS JACK JOHNSONBRUSHRREAINIVERSAL REPUBLIC 004149*/UNRG (1398)
728 QUEEN

GREATEST HITS HOLLYWOOD 161265 (18.98/11.98)

DEF LEPPARD

22 22 A76 iy . GREATEST HITS 1980-1995 MERCURY 5287 18/UNE (18.98/11.98)
PINK FLOYD

@_ 38 1604 01 Siok oF THE MoON CAPITOL 45001 (18.98/10 98)
BOB SEGER & THE SILVER BULLET BAND

24 23 700 (oratest HITS CAPITOL 30334 (16.98)

25 26 157 ORIGINAL BROADWAY CAST RECORDING

WICKED DECCA BROADWAY 001682/DECCA (18.98)

LUELIE SOUNDTRACK
g HANNAH MONTANA WALT DISNEY 861698 (18.98) @

34

35 5

8

8

2

37 139

8 2302 a8

39 40 POISON
THE BEST OF POISON: 20 YEARS OF ROCK CAP(TOL 49510 (18.98) &
- RASCAL FLATTS
28 25 108 ME AND MY GANG LYRIC STREET 165075/HOLLYWOOD (18.98)
- AC/DC
2? 33 824 BACK IN BLACK LEGACY/EPIC 80207*/SONY BMG (18.98) ®
@ 35 g5 JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE 88062*/Z0MBA (18 98) @
@ LINKIN PARK
[HYBRID THEORY) WARNER BROS. 47755 (18.98/12 98)
. MARIAH CAREY
<2 13 64 # 1'S COLUMBIA 69670*/SONY MUSIC (13.98)
KENNY CHESNEY
a3 31 258 GREATEST HITS BNA /7976/SBN (18.98/12.98)
29 175 SHERYL CROW
THE VERY BEST OF SHERYL CROW A&M 001521/UME (16 98)
14 MARIAH CAREY
GREATEST HITS COLUMBIA 85960/SONY MUSIC (22.98/17.98)
36 32 1§ LUTHER VANDROSS
THE ULTIMATE LUTHER LEGACY/EPIC/ 97700:SONY MUSIC/SONY MUSIC/RMG (128)_
@ CAROLE KING
i TAPESTRY (/0 F EFIC 65850/SONY MUSIC (19.98/7.98)
38 28 117 LIONEL RICHIE
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTY 068 140/UME (18.98)
METALLICA
39 838 METALLICA ELEKTRA 61113°/AG (18.98/11.98}
35 99 BROOKS & DUNN
THE GREATEST HITS COLLECTION ARISTA NASHVILLE 18852/S8N (L% 12.98) -
CREED
a1 1a GREATEST HITS WIND-UP 13103 118.98 CD/DVD) @
BRUCE SPRINGSTEEN
GREATEST HITS COLUMBIA 67060 SONY MUSIC (10.98 EQ 17.98)
27 1125 ERIC CLAPTON
. THE CREAM OF ERIC CLAPTON POLYDOR/A&M 527116/UME {18.98,12.98)
NIRVANA
40 37 NIRVANA [ GEFFEN 433507/UME (18.98)
45 109 7'M MCGRAW
GREATEST HITS VOL 2: REFLECTED CURB 8891_ 18.9
KORN
| GREATEST HITS VOL. | IMMORTAL/EPIC 92700/SONY MUSIC (18,98 CO/OVD) &
ar EVANESCENCE
44 225 FALLEN WIND-UP 13063 (18.98
42 13 SIMON & GARFUNKEL
*_THE BEST OF SIMON & GARFUNKEL LEGACY/COLUMBIA B6022/SONY MUSIC (1BBEQCD)
15 76 MARIAH CAREY
THE EMANCIPATION OF MIMI ISLAND 005784*/(DIMG |3_9ﬂ b2
KISS
THE VERY BEST OF KISS MERCURY/UTV 563122/UME (18.98

(4]
(=}

43 1

TOP POP CATALOG: C
Bill d or

2t bo 200 and
albu d through Internet merchar
les are ir ded TOP DIGITAL: Rel
BILLBOARD.BIZ CHART: e
Nielsen E n Me n n.

80 | Go to www.billboard.biz for complete chart data

WWW americanradiohistorv.com

||
I WM DO ONNENDNSO @B DeRDO NGO ONODE®OS

0 ée Ao

ET ODBo B¢ O @

o
5

L

SALES DATA
COMPILED BY

nielsen

SoundScan

-

w N

14

5

11
12
13
14

15

2

PHIL VASSAR
UNIVERSAL SOUTH 008907

6

B =%

&5 ARTIST Title 8= =

= S| IMPRINT / DISTRIBUTING LABEL 2% 8

FLIGHT OF THE CONCHORDS Fight Of The Conchiorts (Soundrack) 5
LI RILTESERE S == i

3 EONA LEWIS Spirit 2
SYCO J /RMG

2 MARIAH CAREY E=MC2 1
ISLAND /IDJMG —
THE WEEPIES Hideaway 39
NETTWERK
ASHLEE SIMPSON Bittersweet World = 4
GEFFEN 164 4 L
SOUNDTRACK Juno

L .
ATMOSPHERE ~ When Life Gives You Lemons, You Paint That Shit Gold 5
RHYMESAYERS ENTERTAINMENT /ILG @ y
MELODY GARDOT Worrisome Heart 80
VERVE VG

2 TRISTAN PRETTYMAN Hello.. X g,
VIRGIN >
STORY OF THE YEAR The Black Swan 14
EPITAPH

2 LADY ANTEBELLUM Lady Antebellum 16
CAPITOL NASHVILLE

2 JASON MRAZ We Dance. (EP) 158
ATLANTIC /AG
JACK JOHNSON Sleep Through The Static e |
BRUSHFIRE UMRG

5 THE RACONTEURS Consoters Of The Lonely 32

3

33
15
29
21
54
8
46
23
52
22
K1l

34

THIRD MAN WARNER BROS

VAMPIRE WEEKEND

Vampire Weekend 56
XL /BEGGARS GROUP

-1
ARTIST Title S &
IMPRINT & NUMBER/ DISTRIBUTING LABEL 2= 8

ATMOSPHERE  When Life Gives You Lemons, You Pant That St Goid ¢
3 RHYMESAYERS ENTERTAINMENT 0096/ILG &

B MARIAH CAREY

E=MC2
ISLAND 010272*DJMG

FLIGHT OF THE CONCHORDS  Fiight Of The Conchords (Soundirack) 4
HBO 715/SUB POP

R.E.M.

Accelerate 5
WARNER BROS 418620° @

Prayer Of A Common Man 10

LEONA LEWIS

Spirit )
SYCO'J 02554 AMG

WHITESNAKE

Good To Be Bad 62
STEAMHAMMER 9813°/SPV

MICHAEL BUBLE Call Me Irresponsible 19 Il
143/REPRISE 100313 WARNER BROS

VAN MORRISON Keep It Simple 83

EXILE POLYDOR 010658*/LOST HIGHWAY

THE RACONTEURS Consolers Of The Lonely k)
THIRD MAN 456060/ WARNER BROS.

GNARLS BARKLEY The Odd Couple
DOWNTOWN ATLANTIC 450236*/AG

SOUNDTRACK Juno 7 -
FOX/RHIND 410236°:AG

MILEY CYRUS Hannah Montana/Miey Cyrus: The Best Of Both Worids Concert 11
HOLLYWOOD 001250/WALT DISNEY +

VARIOUS ARTISTS ! Can Only Imagine: Platinum Edition
INO 200228 TIME LIFE

ROBERT PLANT / ALISON KRAUSS  Raising Sand
ROUNDER 619075* |

TITLE

ARTIST (iMPRINT / PROMOTION LABEL})
NEVER WOULD HAVE MADE IT
EARLIS] MARVIN SAPP (VERITY/ZOMBA)

LIVIN'

THE CLARK SISTERS (EM| GOSPEL,

THE LIGHT

RICKY DILLARD & “NEW G" (NEW GENERATION CHORALE) NUSPRING
HE'S DONE ENOUGH

'BEVERLY CRAWFORD (J0I

TAKE IT BACK

OORINOA CLARK-COLE (GOSPO CENTRIC/ZOMBA
DECLARATION (THIS IS IT!)

KIRK FRANKLIN (GOSPO CENTRIC/ZOMBA

WORK IT OUT
_TROY SNEED PRESENTS BONAFIOE PRAISERS (EMTRO GOSPEL
ONE GOD

MAURETTE BROWN CLARK (AIR GOSPEL/MALACO)

GOD IS GOOD

REGINA BELLE (PENDULUM

NOT ABOUT US

BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR (ALPHA DOG/TYSCOTY
JESUS

SHEKINAH GLORY MINISTRY (KINGDOM)

PRAISE ON THE INSIDE
4 MOSS (PAJAM/GOSPO CENTRIC/Z0MBA)

EYES ON THE PRIZE

ANGELA SPIVEY & THE YOICES OF VICTORY (JEG

LOVE HIM LIKE | DO

RUBEN STUOOARD. DEITRICK HADDON & MARY MARY (VERITY/Z0MBA

RIGHT NOW PRAISE

THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P KEE (TYSCOT/NEW LIFE/VERITY/Z0MBA)

Data for week of MAY 10, 2008
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SALES DATA
COMPILED BY

niclsen

ATSEEKERS.

ARTIST

LABEL & NUMBER / DISTRIBUTING LABEL (PRICE).
TOKYO POLICE CLUB

SADDLE CREEK 116* (13.98)

ELBOW

FICTION/GEFFEN 011063/1GA (9.98)

: ‘?’5,‘5 DRIVE BY
¥ \ “‘ RIOT S7UAD 20013 (9 98)
N |

Elephant Shell

Seldom Seen Kid

LIES 200962 LAST GANG (13ﬁ8)

CRYSTAL CASTLES

Title I s 5 ARTIST
> 3 : i& LABEL & NUMBER / DISTRIBUTING LABEL {PRICE).

|

Delicate Situation

Crystal Castles

MGMT
COLUMBIA 19512*/SONY MUSIC (11.98)

FERRAS
CAPITOL 68706 (12.98)

British band

Oracular Spectacular

Aliens & Rainbows

° m Igzigyfzoﬁyg:‘vsmusw (12.98) Tiffany Evans -;;l.-f;'gtsﬂ?;ll | }JIS\N]Joom‘ijo(fg?)E PR Los Mejores 99 Chistes Vol. 1
ﬁ J KTAES?EL7BWF;E(§TT Fashionable ﬂ: | 90 i g)lvw%(v ?Ems{f?ﬁ?gﬁ 98 C0/DVD) @ Party
___o B 7 ?&‘éé?g%oé\aﬁﬁén (12.98) Saving Abel [ e ol W RADISJHBU?NL!!F?QEJGG (13.98) Runnin’ W“i
i‘-; I B2 chﬁamfogf'gfa? - We The Kings rR?NASéRSESSIVE 775*/SUB POP (13.96) Antidotes
Q R O AN Metro Station e e, Rabbit Habits
Hl 10 39 E&xfoﬁlﬂggg DEARAIRUNEH e Way Of The Fist IIR-EL[JNE\)F? ISLAND 009497/iDJMG (9.98) MRGEIANIYY  Eare™ et
; .“_-; i m?ggw (15 98) Saturdays="Youth AtNo. 21, ﬁf{,‘é& Qﬂ,ﬁ(‘g?bf_(;; - Colin Meloy Sings Live!
— ¥ .
mm ﬁij&gyu (16.98) ~ Everywhere At Once :::t(;';l;:sed ;‘TvEAmNG:a:(IEE ‘?um The High Kings
ﬂ’ I o nsa. nepUsL 1517508 (13 85 Fight With Tools pte:orrpe:i's i 10094 ASTRALKERKS (1590) & = ™™
:L;' 3 SO%UTLKQ/O;%EZB) In Ghost Colours Istormllgt(:'v]m: ;\nnﬁlﬁgslﬁw«“g;klﬁ?sozszz CONCORD (18.98) arcus
ng;H 16 70 gﬁceﬁnovr:ﬁagzﬁgoﬁunm (17.98) Inhuman Rampage seller in the ELRERF:EL?;:L 98) Unbreakable
- I‘iﬁ : 8 THE SWORD o Gods Of The Earth fligva. 4 ‘?gm%’eﬁg kﬂg’CHE Dan In Real Life (Soundtrack)

KEMADO 071* (12.98)

JAMES MCMURTRY

P BIG GEMINII
L 23 BIG GUN 1038 LIPSTAIRS (13.98)

LIGHTNING HOL 4507 (16 98) Just Us Kids
LOS CUATES DE SINALOA :
SONY BMG HORTL 22531 (12 98) & Puros Exitos Chacas

DEVOTCHKA
ANTI- 86940* EPITAPH (16 98)

43 | 38 6

History In The Making

A Mad & Faithful Telling

HILARY MCRAE
STONE ROAD 30517, HEAR {11.98)

Chicago

Through These Walls
pop/rock hand’s

' THE WHITE TIE AFFAIR
EPIC 08833 SONY MUSIC (12 98)

Walk This Way

GRUPO NUEVA VIDA
MULTIMUSIC 11533 (6.98)

an 47 20 LEVON HELM

Mejores Cantos Religiosos DIRT FARMER 79844/VANGUARD

album with a

(16.98)

Dirt Farmer

” 16
NELO
3 PEDERNALEF 33012/JUSTICE (12.98)

strong Web

s HAYES CARLL
Nelo @ @ 3 LOST HIGHWAY 010452" (9.98)

following had

Trouble In Mind

ﬂ- 975 LA FACTORIA
1 _UNIVERSAL LATIND 008062 (12.98)

67% of its first-

Nueva Metas SONY BMG NORTE 21574 (12 98)

LA ARROLLADORA BANDA EL LIMON

+

La Historia De La Arrolladora

g THEKILLS
DOMIND 164 (13.98)

week sales come
from digital 5 K

" 44 || | THE DODOS

Midnight Boom FRENCHKISS 033* (12.98)

Visiter

15 3 TAPES'N TAPES
XL 338" BEGGARS GROUP (14.98)

downloads. 3 ! LIVING LEGENDS
Walk It Off 493 tGenDaRY MUSIC 50023 (9.95)

The Gathering

18 4 SUN KIL MOON
CALDO VERDE 006 (15.98)

ARTIST
TITLE IMPRINT&NUMBER/DISTRIBUTING LABEL

ATMOSPHERE

WHEN LIFE GIVES YOU LEMONS, YOU PAINT THAT SHIT GOLD AHYMESAYERS ENTERTAINMENT 00066 @

-
Aol j NEEDTOBREATHE
pri 4 ATLANTIC 236924/AG (13 98)

Fight With Tools
Flobots

Saving Abel
Saving Abel

FLIGHT OF THE CONCHORDS

FLIGHT OF THE CONCHORDS (SOUNOTRACK) HEC 7157/SUB POP

 NORTH CENTRAL

MARIAH CAREY
E=MC2 ISLAND 010272*/IDJMG

THE BLACK KEYS
ATTACK & RELEASE NONESUCH 292476*/WARNEF, BROS

THE RACONTEURS

CONSOLERS OF THE LONELY THIRD MAN 456060, WARNER BROS

STORY OF THE YEAR
§ THE BLACK SWAN EPITAPH 86928

R.E.M.
ACCELERATE WARNER BROS. 418620* @

LEONA LEWIS
SPIRIT SYCO/J 02554/RMG

GNARLS BARKLEY
THE 0DD COUPLE DOWNTOWN/ATLANTIC 4502367/AG

NICK CAVE & THE BAD SEEDS
DIG, LAZARUS, DIG!! MUTE/ANTI- 86943* EPITAPH

RICK ROSS
TRILLA SLIP-N-SLIDE/OEF JAM 009536 /IDIMG

ELBOW
SELDOM SEEN KID FICTION/GEFFEN 01 1063/1GA

NINE INCH NAILS
BHOSTS I-Iv THE NULL CORPORATION 26+

THE REPLACEMENT

LET IT BE TWIN TONE 438844/RHING
LYRICS BORN

EVERYWHERE AT ONCE ANTI- 86804 °/EPITAPH

REAKING & ENTERING |

Oracular Spectacular Nelo

MGMT

| PACIFIC

Nelo

Miami rapper Ace Hood, the first artist signed to DJ Khaled’s

new We the Best label, takes his maiden voyage on Hot R&B/ B

Hip-Hop Songs with “Cash Flow.” Head
to billboard.com/breaking to find out
more about Hood and his debut album
“Gutta,” due in August.

Go to billboard.com/breaking to
L£OM discover developing artists making
their inaugural chart runs each week.

Data for week of MAY 10, 2008 |

For chart reprints call 646.654.4633

[l NEW ON THE CHARTS

Lettuce, “Rage!”

The seven-man Boston R&B funk outfit, which formed in 1992,
finally takes its Billboard chart bow as its new album “Rage!”
enters at No. 10 on the East North Central Heatseekers chart.

| S ———

www americanradiohistorv com

| SOUTH ATLANTIC |

Elephant Shell
Tokyo Police Club

Fashionable
Teddy Brent

HEATSEEKERS: The best-seling album
by new and developing acts, defined as
those who have never appeared in the top
100 of The Billboard 200 or the top 10 of
Top Country Albumns, Top R&B/Hip-Hop
Albums. Top Christian Albums, Top €
Albums or Top Latin Albums If a
Heatseekers title reaches that level. it and
the act’s subsequent albums are
mmediately ineligible to appear on the
Heatseekers chart TAS KERS:
Tastemakers ranks the best seiling albums
in an influential subset panel of more than
350 stores from independent retailer
coalitions and smaller regional chains. See

The Heat

Drive By
. Delicate Situation
. Teddy Brent
i Fashionable

Tokyo Police Club
Elephant Shell

4 Elbow
Seldom Seen Kid

\ Saving Abel

| Saving Abel
WE the Kings
We The Kings
Tiffany Evans
Tiffany Evans

8 Metro Station

Metro Station

M83
Saturdays=Youth

Five Finger Death Punch
19 110 way Of The Fist

Tokyo Police Club
Elephant Shell

2 Elbow
Seidom Seen Kid

Metro Station
Metro Station

MGMT
4 Oracular Spectacular

WE the Kings
5 We The Kings

M83
= Saturdays=Youth

Lyrics Born
Everywhere At Once
a Flobots
| Fight With Tools

Cut/// Copy
In Ghost Colours

| Dlgltal retailers account for 54% of the set’s sales Chart Legend for rules and explanations. . Lettuce
2008, Nielsen Business Medha, and 1_‘0 RAGE!
| e i ——— i !
Go to www.billboard.biz for complete chart data 81
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Songs Of Peer. ASCAP/March 9th Publish
2082 Music Publishing, ASCAP/WB Music
WEM, RBH 5:

{Weto Girl Publishing, ASCAP/WB Music
P/Virginia Beach, ASCAP/Uanjahandz Muzk
M. Music, SESAC/Tennman Tunes,

AC/W
ASCAPﬂng%ﬂI Music - Z Tunes. ASCAP). HLAWBM

A

AHORA ENTENDI (MamIla PublIShIng ASCAP/WesI—

C V/Sony/ATV Discos. ASC

ORA ES Umversa Musica, ASCAP) LT 7
ALL-AMERICAN GIRL (Carrie-kie Music, BMULaid
B Musi. ASCAPUnversal Musc - M MEB Song
ASCAP,Didn't Have To Be Music, ASCAP/EMI
AaCAP/Son%s Ot Combushon Music, ASCAPMusic Ot
Wmdswe SCAP). HL'WBM H100 54. POP 69
ALL AROUNO ME Umversal Music - Z Songs, BMiKel
IonCImc Pubushmg BMUC L. Cuipey cp«e
MusmBMVYossanan Music. BMY/Coked Up Werewol!
Music. BMiAMulture Rack. BM(), HL H10051 POP 22
ALL | EVER WANTED (Universal lusic - MGB Song
ASCAP Dirty Water Dog Music ASCAP/Universal Mu:u
Corporation ASCAP/Lanark Vil eTunes ASCAP/Crite:
I%x& M I’(Ei Eor %ahor ASCAP/Jazz Your Az Tunes.

4
AMANTES ESCONDIDOS (| & N ASCAP) L7
AMERICAN BOY (WII am Music. BMU/Chierry River.

s 5 |ease Gi mme My PLb' sh-

CRwoo
el g Cor mml
Vusic M | o{xyng 0 CLM/I-I

wocu Pubishing S A

AMNESIA I<Honman .yndrbme SESAC/Tashlra Publish-
 ASCAT Salja Publishin ScAP H 100
AM )R OE SPE ICIADOI ot List LJS
4\240 éwonm (MuNc And Wh:sky ASCAP) 17 41
i

Cr 1T23
ANOTHER TRY (CMI Apnl ASCAP/Sea
ASC, »ML.IC og:orahon AS(,yAP/Sorgso
ASC L CS18

The
THE ANT EM {EM! Idckwood BMYEM: Denmart
BMEdiciones Musicales MYO/EMI Coll mbi,
ASCAP/Fondo Musical, ASCAP/EMI A ASC
Legac Hy UIISUII&%MVUT\WGI Musm Careevs

BMI) H
ina Beach, ASCAPMidnignt Miracle

OLOGIZE (Vi
Musxc ASCAP ny/ATV Thnes, ASCAP), HL. H100 21
B

BACK WHEN | KNEW IT ALL \uqu)E BMIfume Biscuit
c. BMAmmgkales Music, MI/Dap I| usxc
e e A APy

\ SCAP) CS 51
ETTER AS A ORY 'GIdI on, SESAC/Carnival
Mes Griang SESAI‘ Midwest Midnight, B/ Garmival
Musi Grovo BMIY CS 10, H100 64
BETTER IN TIME \Jonthan RoIem MusIc

M| Sony/ATV So V Od
N‘A A dony v T %
BLEEOING L VE’WnIeZLJe A CAP/KobaII Music
Publishing. ASCA!

AP/Seven Music, ASCAP/Jambi
fion Music ASCAPY H1G0 17 POP 1 RBH 98
THE BOSS 14 Blunis L Al Once, BMI/FII<I N Gold,
BMI/Jonathan Rotem Music. BMISothsuue Independent
Music BMiNappypub Music, BMI/Universal Music
SmpgagFMé S%ny TV Songs. BMI), H/WBM. H100 18

POP53 RBH
BOYFRIEND GIRLFRIEND (Fower Fen HJDIISITIOE
’\566\[ FOPDJI]n Music, ASCAPMarvelous J, ASCAP)
BREAK THE ICE # B M Music, SESAC Danjahandz
Muzik, SESAC, Millennium Kid Music Puplishing
ASCAP, Unsversa) Music Corporanon ASCAP/Keriokey
Music, ASCAPYasiina MusiC, ASCAP/David M Efrlich,
ASCAP) HLAWBM. HIOO4€ PO 2
BUBBLY (Cocomarie Music. BMi/Dancing Squirre,
’\SCA‘.;MNA_l | OIgusm ASCAP/Sony/ATV Tunes. ASCAP).

Hi/W

BUST IT BABY (PART 2) (First N Gold. BMUJonathan
Rolem Music. SMi Suny ATV Songs BMI/Su T Sayi
Publishing. BIv  Universal Music - 2 Songs, BMVEM
A ril, ASCA Tyme Tum ASCAP; Iack ice, BMI

H100 23 r‘)I 10

nuzzm {Nof Listed) POP97

BYE BYE (fye Songs BMI/Songs of UnlversaI BMU/Uni
versal Music - Z Tunes, ASC ony,
ASCAP/EMI Agril, ASCAP/Naked Unde( My Clothes,
ASCAI:’{ChrBsaIIS Music Publishing. ). HL/WBM
H10032, POP 36 RBH 63

(o

CADA QUE... (Nol Lsied) LT 12
CALABR ous EMI Denmark, BMYEMI Blackwood,
BAVI) HL, LT 31, POP 60
CANT HELP auI WAIT v&sam Music Publishin
PSOIIY.A—V Tunes. AS| AP/EMI April ASCA HL

CASH FLOW (Nof lm% il Music. BMI/SOng ATV Tunes,
ASCAP.4 B.umerI { Once BMIFirst N Gold: BMIBY
Khaled E RBH 74

CHECK VES JULIET IFIUN BABY RUN} (Travis Clark
Music. ASCAP S Curve Music ASCAP/Mayday Malone
Music. ASCAP/DImenSImal Music Ot 1097,

APEIM e ASCAP/EM BIackwund BMi/Rep
liian

74
CHING ING Mass Conlusion, ASCAP/EN| @'
\SCAP/CamonS Land Music Publishing. ASCAS/Mar
A SJ(I:IJ lBaII’IersBHJlgIgsnmg ASCAP/Booszshi Publishing.
CLOSER I'JI\I”ETSBI MUSIC 2 Tunes, ASCAP/Sony/ATV
Harmany ASCAPEMI Apni ASCAP Steliar Songs
ASCAP L/ BM H1f F\Q 0P b4 RBH 54
como EN LOS BUENOS TIEMPOS | Werer-lamerlane
Publistuii, BM Sanzs Of Universal BMI) LT 36
CONTED REGRESIVO Clave Beal Mus o ASCAP) 19
COUNTRY MAN (Piarrt Peanut, BMUMurrah Music C
Rgrgh\?n BMIC'E | Apil, ASCAP/Sonnghter Music,
CRANK DAT YANK IAIemder The Great Mus
AP) RBH 95

B/
CRYING OUT FOR ME 1Mg ig! Starts Tomorrow,
ML/ Pretty Girls Andt BIg
BMIVEMI Blackwood BMIZEvis Lee Music BMI)

H

CUSTOMER (Universal Music - Z Songs, BMVAmad's
World ASCAP/UnwersaI Music Corporation
A AP Nivrac Tyke, ASCAP/Fresh Paint Music,
ASCAPHC 1030 Pubhshmg ASCAP/Tetragrammaton
Music. ASCAP/Melodic Piano Productions. ASCAP)
HL/WBM H100 76 RBH 12

D

OAMAGED Products Of The SIreetS ASCAP/Sumphu.
’-\SCAPA rand Jam Music SESAC/Please Envoy The
usiC MVD(SHJbIIShIOEABMlINIn . BMVEMI Apnit
ASCAP/EMIBIackwood Bl I/JarIce ombs Publishing.

BMI/Justn Combs Pubtishing, Marksy Music.

pAS‘.)‘«I’/NOIIIr»g Hill Songs,

BM|/Zachary S Merrick BMI) POP 91
DE QUE W T RESUMES T Pokoegs. BMIGue

Mus|

DESPUES DE T Nam MaIuca SESAI /Alvani Music
SESAL Mark Porimann BMI} LT

DETAILS IN THE FABRIC (GOf‘ Eyed. ASCAP/Sugar Lake

Music, A n APy POP 93
DEY KNO DAL AL Musn, ASCAP/G: Jang Gmop¥
SESAC/EnquIIr SESAC/EM) April ASCAP). HL, H100

68, RB)
EL DIA DE TU SUERTE {HOY) (Exce Foers Mus

82 |

SONG IN

AS{‘{\D ‘l '!

DIAMONO GIRL NexiSelecton PUI)IISIIITI% ASCAP/MoI
ofa Music ASCAP'ASPEN Sorﬁ%

01D YOU WHONG Not Listed)

DONOE ESTAN AZON (Enngue [glesias Mus
ASCAP/EMI Apnl ASCAP/DonIe Acuarela Sor
ASCAPMarner Cheg £1 HUWBM n

DONDE ESTAN ES AMIGOS Not Listed) LT
DON'TSTOP THE MUSIC LVl April A CAI wy/ATV
Tunes ASCAP/Frankie Storm: BMI/Sony ATV Songs,
3MI/M| At Mu- - BMIMainer Tamer rlane Publishing.
MBM 1100 1/ LT 44 POP 16
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ASCAP, M,avg( Mustang, BMIFunky Juni Music

ASCAPB

HIS KIND OF MONEY (MY KIND OF LOVE Eri
Churcht Publishing Des IgITbE )MVSuny, ¢ Acuff Rose,
BMI Lavender Zoo Music, BMI/EMI jo0d.
BMU/Shane Minor Music, BMI). HL CS 9

HOLLER BACK (EMi Biackwood, BMVGeoftrey Stoke:
Nielson Publshing BMYWarner-Tamerlane Publishing
BMV/T-Birds Music_BMI), HLWBNM, CS 30

HOLLYWODO'S NOT A ERICA (Crown And Scepler

Music. ASCAPAUn 1ol Wi ¢ Careers, BMl/Lauren
Christy Songs. BM Clark- mbhshm Oesugnee
BMUUniversal Music - MGB Songs, ASCAP/Graham
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For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PLLACI:

T-SHIRTS REAL ESTATE SONGWRITERS

Zoomg @M@@@ ?@W

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Www. backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

TALENT FOR SALE

NEW LABEL LOOKING FOR NEW -
CD/DVD Store For Sale
ARTISTS AND SONGWRITERS Stable 15-Yr History. Strong Systems.

Long-Term Emplopees.
FOR PRODUCTION, R&B, ROCK, Great Retail Location in Pacific NW (W 4),
and POP. Send publicity package

Cash Flow: S117k. Price: $365k.
Eric Williams 503-535-8817

E@codiligent.com
Brian Barr, 1129 Sunset Drive,

H Codiligent..
Pittston, PA. 18640.

PROFESSIONAL PROMO &
SERVICES MARKETING
3 WHITE EAGLE MUSIC
PROMOTION: PROMOTING
RECORDING ARTISTS,
FILMS WORLDWIDE!
Now accepting for Representation,
Distribution, Record, Licensing, and
Publishing Deals. Music & film
Conference Promotion, including
NARM, May/2008. Also
Radio/Advertising Promotion
Campaigns. 800-839-1066.
www.whiteeaglerecords.ca

with photos and demo CD to:

READY TO RECORD? HOW
ABOUT SOME FREE HELP?

Contact us today
and we'll send
you your FREE
Master Tape
Guide that's full
of great recording
tips and tricks.

oisc mantad

XING A
GREAT MASTER

(866) 677-7911
www.discmakers.com/bb

O DISC MAKERS'

CALL US TODAY AND ASK
ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR
NEW ADVERTISERS!
1-800-223-7524 or

NOTICES
ANNOUNCEMENTS

www.thequeenofsoulcontest.com

jserrette(dbillboard.com

Wide Open Spaces in Tennessee

25 Beautiful
Acres Now
Available...
Just South
of Nashville
in TNs #1
Small Town
Historic
Franklin

Ideal for private estate with ample room for
main residence, guest house, and stables

Features include: creek, native cedars, pasture,
convenient access to shopping and dining

Find out more about this exclusive new listing...
Contact Marty Story . Exit Realty . 615.496.1926 S s

+ Over 8 acres located on S. LV
Blvd. zoned H-1 Hotel/Casino
High-rise LV Blvd. Frontage

* MUD-1 Max. Usage. Entitlements
for 572 units. 4 Miles S. of
Mandalay Bay. 1/2 Mile N of
South Point Casino.

Price Reduced
$16,800,000 for all 8 acres

Contact:

Preston Walrath
714-322-1898 or 702-499-2596
Or
Vida Sheybani
949-230-4495
www.RxForProperty.com

BANKeR a

(Advice)
HOW DO YOU MAKE
YOUR CLASSIFIED AD PAY?
By running it consistently—consecutive weeks—for impact!!

Rarely does a prospective customer reply to an ad the very first

time it appears. When that customer is ready to buy. Remember,

the very week he or she is ready your
advertisement should be in POSITION.
Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!
TOLL FREE 800-233-7524 or 646-654-4697
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MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorpio Muslc, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

MANAGEMENT
WANTED

ESTABLISHED ARTIST with unique

music and ties to the environment
seeks management for sponsorship
and overall career development.

Contact: junkman@junkmusic.org

Landing On Your F.
When Layoff eel

To Order Back Issues
Online, Go To:
billboard.com/backissues
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__ARENA MARKETIG
W

E TO ADVERTISE, CONTACT:

thia Mellow
615.352.0265
Emellowldcomcast.net

Billboard’s Touring Series “continues with a fogus- on
Famil)./. Shows- arfd°_Arena .Marketing, 'highlighting the
success of the Walking with Dinosaurs tour /and, the
strongest packages for the-f'amilil ticket do_llér curr_éntiy
on the togring circuit.- :

Billboard.

_ EXPERIENCE THE BUZZ
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Limited Edition Posters
30 Historic Covers To Choose From

LARGE POSTERS: $295 plﬁs shlpping, Image size s approx.22" x.30" (Paper size: 24" x 327)
MEDIUM POSTERS: $195 pIUS shippmg. Image size is approx 15" x 20" (Pager size: 17" x 227)
.

Posters are printed on Legion Somerset Velvet—an archival
watercolor paper—with Epson Ultrachrome Pigment Inks.
The longevity of the pigment inks and the paper exceeds
The Museum of Modern Art Standards of 90 years plus.

Order Today: WWW. Blllboard .Com/ pOSter
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TURNTABLE

Send submissions to: execabillboard.com

RECORD COMPANIES: BNA Records names Bryan Frasher
VP of national promotion. He was director of national promo-
tion at Arista Nashville.

PUBLISHING: EMI Music Publishing elevates Kristin Durie
to VP of music services and licensing and Jovanka Ciares to
senior director of music services and licensing. Durie was
senior director, and Ciares was director.

BMI in Nashville promotes Glenda Hart to assistant VP of
special projects. She was executive director.

Smokin’ Grapes Music Publishing names Rod Parkin VP
of creative services. He was creative director at peermusic.

TOURING: International Creative Management in New York
taps Mitch Blackman as an agent in the firm’s concerts depart-
ment. He was an agent at Red Entertainment.

Ticketing company Fanprice names Eric Natal director
of marketing. He was a project leader at marketing com-
pany USMP,

PARKIN DANIELS

BLACKMAN YEUNG

DIGITAL: Last.fm names Orlena Yeung VP of marketing. She
was global brand manager at Microsoft Xbox.

SpiralFrog appoints Russ Rieger VP of strategic initiatives.
He previously oversaw e-commerce, promotion, event mar-
keting, licensing, merchandising and artist relations at mar-
keting firm Pipeline.

Digital retailer eMusic appoints Madeleine Milne manag-
ing director in Europe and names James Wheatley director
of business development in Europe. Milne was GM, and
Wheatley was director of business development for Europe
at Muze Europe.

LEGAL.: Philip Daniels joins the Century City, Calif., office of
Sheppard Mullin Richter & Hampton as a member of the
firm’s entertainment and media transactional practice
group. He was an attorney at Beverly Hills-based Goldring,
Hertz & Lichtenstein.

RELATED FIELDS: Roger “Duane” Clark becomesa VP and
owner/shareholder of financial and business management
firm Flood, Bumstead, McCready & McCarthy. He was busi-
ness manager.

PR company Mitch Schneider Organization elevates Libby
Henry and Alexandra Greenberg to VPs. They were senior
account executives.

—Edited by Mitchell Peters

Good Charlotte’s Joel
Madden spinning at
the Hpnotia/BPM

| magazine house at

' the Coachella Valiey
Music & Arts Festival
in Indio; Calif.

Whitesnake treated a crowd at the Cutting Room in New York to an acoustic performance
of tracks from new album "Good to Be Bad.” From left are SPV Marketing president
Gunter Ford, Whitesnake's Doug Aldrich and David Coverdale, and WEA president/
CEO John -Esposlto. pHOTO: COURTESY OF ALIM URMANCHEEV

From left, British Consul
General Bob Peirce; his
wife, Sharon Harroun
Pelrce; actress Judi
Dench; Los Angeles
Mayor Antonio
Villaraigosa; and
producer Nigel Lythgoe
attend the launch of
BritWeek 2008 at the
British Consul General's
residence in Los Angeles
April 24. The festivities
included a Duran Duran
concert, the BAFTA/LA
British Comedy Festival,
celebrity soccer matches
and a tribute to
filmmaker David Lean
among others. proTO:
COURTESY OF MICHAEL BEZJIAN

2008 ASCAP CHRISTIAN MUSIC AWARDS

ASCAP's roster of Christian music artists, songwriters and publishers
was on display April 22 as Christian music industry leaders
celebrated the 30th annual ASCAP Christian Music Awards at
Richland Country Club in Nashville. Two-time winner Jeremy Camp
again earned the songwriter of the year award; “Undo,” recorded
by Rush of Fools, was named Christian song of the year, and EMI
Christian Music Group Publishing earned the Christian music
publisher award for the fifth year running. A highlight of the
evening was the presentation of the ASCAP Partner in Song
Award to Brown Bannister.

From left are Brown Bannister, ASCAP senior VP for Nashville
Connie Bradley and ASCAP VP of membership for Nashville Dan
Keen. PHOTO: COURTESY OF SCOTT HUNTER PHOTOGRAPHY

2008 BMI CHRISTIAN MUSIC AWARDS

BMI saluted the writers and publishers of the past year's most-
performed songs on Christian radio and TV during the annual
Christian Music Awards held April 19 at the ccmpany’s Music Row
offices in Nashville. BMI named Ed Cash the 2008 Christian
songwriter of the year, while his composition "Made to Worship"
garnered song of the year honors. Prior to the presentation of
awards, perennial Christian music titan Jars o® Clay, rising star

Aaron Shust and fiery gospel artist Isaiah Thomas set the evening’s
warm tone with soulful renditions of their award-winning songs.

From left are BMI senior VP of writer/publisher relations Phil
Graham, Brentwood-Benson Music Publishing president Dale
Matthews, Ed Cash and BMI VP of writer/pub isher relations for
Nashville Jody WIilliams. pHOTO: COURTESY OF JORM RUSSELL

rlrm

MANA: WARNER MUSIC LATINA

— - MANA PLANS NEXT ALBUM

WORKS

KEITH READIES FIFTH ANNUAL CHARITY
GOLF EVENT

Country artist Toby Keith is gearing up for the fifth annual
Toby Keith & Friends Golf Classic, which benefits Ally’s
House, a nonprofit organization that supports children in

Oklahoma who'’ve been diagnosed with cancer. As part of

the event, which begins June 6 at Riverwind Casino in Nor-
man, Okla., a number of auction items will be available for
purchase. The list ranges from vacation packages and con-
certs to music memorabilia autographed by musicians, ath-
letes and TV celebrities. The golf iournament starts the
following day at Belmar Golf Club. Since its inception, the
event has raised more than $1.8 million for Ally’s House,
which was named after 2-year-old Allison Webb, who died
from cancer in 2003.

As it wraps up its biggest tour ever, Mex-
ican rock band Mana is going to take a
couple of months off—and then begin
writing for a new album. Drummer Alex
Gonzalez was overheard at a promo
stop saying that the group plans tore-
turn to the studio by the middle of next
year, with the goal of putting out a new
studio album at the end of 2009, Mana
was in Los Angeles promoting its live
CD/DVD, “Arde EI Cielo,” which came
out recently on Warner Music Latina.

‘STOOPID’ SUMMER TOUR

As tipped to Track during last week’s
scorching Coachella Valley Music & Arts
Festivalin Indio, Calif., reggae-rock act
Slightly Stoopid will embark on a 20-

plus-date summer amphitheater tour
with support act Pepper, beginning
Aug. 1 at the Joint in Las Vegas and
wrapping Sept. 6 at San Diego’s Open
Air Theatre. “It’s going to be nuts,”
Slightly Stoopid’s Miles Doughty says.
Along with Pepper, reggae duo Sly &
Robbie will join the tour as support. “It’s
going to be a goodaittle tailgate party,”
Doughty predicts. The summer trek will
be Slightly Stoopid’s first time headlin-
ing sheds. The San Diego-based act will
be touring behind full-length “Slightly
Not Stoned Enough to Eat Breakfast
Yet Stoopid,” a rerelease of the band’s
2005 EP. The set, which drops July 22,
features new songs, outtakes and other
rarities, according to Doughty.
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New York Senator and Democratic presidential
candidate Hillary Clinton appeared on CMT's “Top 20
Countdown."” Host Lance Smith caught up with Clinton
at an election rally at the Time Warner Arena in
Charlotte, N.C., where she talked about her campaign,

her time in the White House as first lady and, of course,

country music—including a song Merle Haggard wrote
about her. PHOTO: COURTESY OF KRISTI BOYD/CMT

At the final rehearsal for Kenny Chesney’s 2008 Poets & Pirates
tour, Billboard executive director of content and programming for
touring and live entertainment Ray Waddell, left, presented
Chesney with Billboard awards for 2007 top country album and top
special issue, along with the Billboard Touring Award for top
package for his 2007 tour.

il 1NSIDE TRACK |
BOI ON BALLET

Not only is OutKast’s Big Boi prepping his first solo i
album, “Sir Luscious Left Foot . . . Son of Chico Dusty,”
he’s also in negotiations to take his recent ballet ex
periment, “Big,” on an international tour. On April 10,
Big Boi debuted “Big,” a collaboration with Atlanta
Ballet choreographer Lauri Stallings. The show was a
fusion of classically trained dancers pirouetting to con- |
temporary OutKast tracks like "Bombs Over Baghdad’
and “Morris Brown.” As the tutus twirled, Big Boi per-
formed along with Janelle Monae, Sleepy Brown, Joi

| Gilliam, Scar, Big Rube, Rock D and members of the

| group Konkrete. “Live Nation and AEG are trying to
figure out how to take this ballet on an international
tour,” Big Boi tells Track. “'m not sure how that will fit
with my tour this summer for ‘Sir Luscious,’ but they’re

figuring it out
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THE DOVE AWARDS

ABOVE LEFT: ForeFront artist TobyMac was named artist of the year April
23 at the 39th annual Gospel Music Assn. Dove Awards at Nashville’s Grand
Ole Opry House. TobyMac—otherwise known as Toby McKeehan—previously
netted the artist of the year Dove in 1996 as a member of groundbreaking
Christian trio dcTalk. At this year's Dove Awards, TobyMac also won rock/
contemporary album of the year for “Portable Sounds,” and his "Boomin" "
earned the Dove for shortform video of the year. PHOTO: COURTESY OF ANDY
AGYRAKIS

ABOVE RIGHT: Between lead vocalist Mark Hall and the rest of the band,
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Casting Crowns claimed a total of seven Dove Awards, including the band's

fourth win for group of the year and the Dove for pop/contemporary
album for "The Altar and the Door.” Casting Crowns’ "East to West” was
named song of the year and pop/contemporary song of the year. Hall
penned the tune with Bernie Herms. Hall earned two more Doves for his
participation in the "Glory Revealed” project, which earned special event
album of the year, as well as its radio single, "By His Wounds,” which
received the award for inspirational recorded song. From left: Casting
Crowns’ Chris Huffman, Melodee DeVevo, Hall, Megan Garrett, Hector
Cervantes, Juan DeVevo and Andy Willlams. pHOTO: COURTESY OF TONY
PHIPPS/WIREIMAGE COM

“"American tdol”
season-three
finalist Jon
Peter Lewis
catchas up on
his essential
induszry
reading.

Tiger Woods, right, and Eddie
Van Halen joined forces at
Tiger Jam X|, a fund-raising
event that generated more
than $1.5 million for the
golfer’s charitable foundation.
Tiger Jam, presented by AT&T,
was held April 19 at Mandalay
Bay Resort and Casino in Las
Vegas. PHOTO: COURTESY OF GARY
NEWKIRK/TIGER WOODS FOUNDATION

GMA MUSIC WEEK

LEFT: Christian music artists and execs mingled at the Gospel
Music Assn.'s annual GMA Music Week held April 19-23 at the

Nashville Convention Center and Renaissance Hotel. From left are
New Haven Records presiden: Ken Harding, Dove Award nominee

Howard Bellamy of the Bellamy Brothers, Billboard Christian/
gospel correspondent Deborah Evans Price, Belamy Brothers’
David Bellamy and Harper Agency president Ed Harper.

BELOW: The “Artist Symposiurm: Christian Music Making a Difference
Around the Globe™ gathering was held during GMA Music Week in
Nashville. The event featured a diverse lineup of artists discussing
their efforts to make an impact on culture at home and abroad.
Sponsored by Adventures in Missions and moderated by Fox News
Channel's Kelly Wright, the event attracted executives, artists and
fans. From left are GMA president/CEO John W, Styli; artist panelists
Alvin Slaughter, Phil Stacey, Staven Curtis Chapman, Rebecca St.
James and Dan Meyers; Wright: and AIM development coordinator

Ericka Bennett and director of narketing and mobilization Jeff Goins.
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We're dedicated to superior levels
of performance, too.

When it comes to quality service in the music industry, one bank has consistently performed at a higher
level. SunTrust. Our dedicated financial team knows the ins and outs of the music industry. For years we've
offered customized financial solutions for everyone from artists and producers to studio executives and
promoters. So whether you'd like to acquire a catalog, launch a new label, or even create an album, we'll
help you optimize performance.

For financial expertise that's in tune with your needs, visit suntrust.com/music, or call: Thomas Carroll, Senior
Vice President, Sports and Entertainment Specialty Group, SunTrust Investment Services, Inc. at 404.724.3477.

SUNTRUST

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Seeing beyond money

Securities and Insurance Products and Services: * Are not FDIC or any other Government Agency Insured * Are not Bank Guaranteed « May Lose Value
SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank.
Securities, insurance and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC registered investment adviser and broker/dealer affiliate of SunTrust Banks, Inc., and
a member of FINRA and SIPC. Insurance products and services are offered by SunTrust Insurance Services, Inc., a licensed insurance agency.

2008 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc. Mkt 72408
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