
EXPERIENCE THE BUZZ 

EXCLUSIVE 

Hip -Hop's First Lady 
Of Innovation On Her 
New Album, Her Work 
With Timbaland, 
And Who's Got Next 

J.1 

HE diLL.F3UARD Q&A 

r 

THE NEW 
4A1F-Z? 
Shakir Stewart 
Has Big Shoes To 
Fill At Def Jam 
>P.23 

CANÒIE'S GIRL 

HAYDEN 
PANETTIERE'S 
NEW TUNE 
>P.5 

..BEHIÏVDtTHE S 

j.INSIDf T f RIAA'S , 

''.1:12P WAR 

1 . a 

4_ 

141 . 
.YT > ,,,' 

`, 1 1 " . +r 
.4: f '' 4 .4, ,. c 4 ' rely R ' t r 

.' ,f 
.4, : a ;, 

>P.10 

ARSO 
E 'JAYS 

\:-e 

PLUS: JESSIC 
SIMPSON ON 
NASHVI LLE 

EA 

Yy 

JUNE 14, 200 
www.billboard.co' 

www.billboar 
US $6.99 CAN S8 _. 

IBXNCTCC 
#BL24080434 MAR10 REG 

SCH 3-DIGIT 907 
A04 000/005 

IIIIIIIIIIIIIIIIIIIIIlI11IIlIi11IIlII111111IlII I l 

MONTY GREENLY 0024 
3740 ELM AVE 4 A 
LONG BEACH CA 90807 -3402 001167 

1.4 www.americanradiohistory.com

www.americanradiohistory.com


Hal David Chairman & CEO, Songwriters Hall of Fame 

Linda Moran President, Songwriters Hall of Fame 

Charlie Feldman, Karen Sherry show Chairs Robbin Ahrold tledia Chair 

Jules Goldberg dinner /Catering Cha Irwin Z. Robinson Journal Chair 

Marilyn Bergman, Del Bryant Honorary Dinner Chairs 

Martin Bandier, Paul Caine, Roger Faxon, Henry Juszkiewicz, John LoFrumento, 

Frances W. Preston, Marie & Asriel Rackow Co- Chairs 

invite you to 

The 39th Annual Dinner anc 

2008 Induction Ceremon y & Awards Presentation 

of the Songwriters Hall of Fame 

Thursday, June 19th, 2008 

New York Marriott Marquis Broadway at 45th Street, New York City 

2008 Inductees 

Desmond Child Albert Hammond Loretta Lynn Alan Menken John Sebastian 

, oecial Awards 

Paul An ka Johnny Mercer Award 

John Rzezn i k Hal David Starlight Award 

Anne Murray the Howie Richmond Hitmaker Award 

Milt O k u n Abe Ol man Publisher Award 

Take Me out to the Ball Game Towering Song Lyrics by lack Norworth, Music by Albert Von Tilzer Broadway Music Corporation (AS(API /Jerry Vogel Music Company Inc. (AS(AP) 

Produced by Phil Ramone 

Tickets begin at $1,000 and can be purchased 

by calling Buckley Hall Events, 914 -579 -1000. 

Publicity by JLM Public Relations 

'Event Management by Buckley Hall Events 

Invitation and Program Design by The Oliphant Press 

Visit the Songwriters Hall of Fame on -line auction 

at www.charitybuzz.com live from June 10 -June 26, 2007 

AV/ Ame 
ice Airlines 

119 Bala:Iw!n 

Songwriters Hall of Fame's ongoing mission is to celebrate 

and honor the contributions of our great popular music 

songwriters who have written the soundtrack for our 

nation's history, while developing new writing talent through 

workshops, showcases, scholarships and digital initiatives. 
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LIVE REVIEWS 
The summer concert 
season is in full swing, and 
billboard.com is on the 
scene with reports from 
shows by Tom Petty, 
Erykah Badu, the Ting 
Tings, Sparks, Rilo Kiley 
and more. 
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Candle's helps 
launch Hayden 
Panettiere single. 
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21 The Indies 
22 Digital 

Entertainment 
23 Q &A: Shakir 

Stewart 

COVER STORY 

24 BACK AROUND THE BLOCK 
The music industry may be rapidly changing, 
but Missy Elliott is keeping pace in her own 
unique ways. 

27 WHITE NOISE Girl Talk has built a thriving 
indie following for his sample- centric music in a 

copyright grey area. Will his next album push the 
legal envelope even further? 
STARS 

31 THE O'.JAYS Celebrating 50 years of soul, 
the trio brings forth "The Essential O'Jays" for 
longtime admirers and new fans alike. 
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41 BIG BUZZ With hits, 
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persona, the Ting 
Tings are starting 
something. 
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TOURING 
Billboard's Touring 
Conference & Awards 
unites promoters, agents, 
venue operators. merch 
companies and production 
pros for panels, parties and 
an awards reception. More 
at billboardevents.com. 
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ENTERTAIN IVIIENT LIVE! 
The official entertainment 
event of CTIA offers in- 
depth tracks on mobile 
music, video, advertising 
and social networking. 
Register at mobile - 
entertainmentlive.com. 

REGIONAL IVIEXICAN 
Billboard's Regional 
Mexican Music Summit 
the only event dedicated 
to this Latin music genre - 
features a Q &A, sessions 
on industry trends and 
artist showcases. More at 
billboardevents.com. 
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OPINION EDITORIALS COMMENTARY LETTERS 

ED CHRISTMAN 
Senior Correspondent 

Billboard 

T lsical Illness 
If the Majors on't Act, Large Accounts Will Soon Follow Handleman 

As soon as Handleman Co. announced 
that it was exiting the music business, 
some label sales and distribution repre- 
sentatives immediately asked aloud, 
"When's the next shoe going to drop ?" 

Of course, there aren't too many ac- 

counts as big as Handleman still around, 
but there are enough other large music 
accounts whose future appears uncertain 
for one reason or another that that dreaded 
question is certainly valid. 

Handleman 's fate became known June 
2. On June 3, a Reuters story seemed to 
suggest that the next shoe will be Virgin 
Entertainment Group. A senior executive 
at Vornado, which bought the chain as a 

joint venture with the Related Cos., said 
its Times Square Megastore will shut down 
in first -quarter 2009, the same time frame 
that the chain's 14th Street store is sched- 
uled to close down, according to the Web 
site of the Winick Realty Group, a real es- 

tate broker that is shopping the site's lease. 
Those two stores make up almost half 

the chain's $200 million in volume. Can 
the chain's other eight stores survive as a 

$100 million entity? Who knows? VEG ex- 

ecutives didn't return phone calls by press 
time. Even though for the last year the 
chain has been putting out press releases 
touting a turnaround, a quote in the 
Reuters story seemed to suggest the Mega - 

store's days are numbered. "We bought 
the Virgin business to wind it down to get 
ahold of the real estate," said Sandeep 
Mathrani, Vornado executive VP and head 
of its retail real estate division. 

Meanwhile, the futures of Borders 
Group and Circuit City are uncertain be- 
cause both chains are on the block. Ifthey 

are sold, who knows what will happen to 

them, let alone if they will remain large 
players in music. 

The irony of Handleman shutting 
down and Virgin Megastore potentially 
closing is that we have now moved from 
losing chains that are in trouble, like 
Musicland and Tower, to losing a music 
merchandiser that still has $200 million 
in shareholder equity on its balance 
sheet, according to its last financial re- 

sults for the period ending Jan. 31, and 
potentially losing one that paints itself 
as a successful turnaround. What next, 
profitable chains shutting down, figur- 
ing the only way they can cash in will be 
to liquidate? 

That's where we are headed if the major 
labels continue to defensively manage the 
physical side of their business. Major - 
label executives say they envision a future 
where physical still has a place. But the 
perception that digital is killing physical 
is so much stronger that it is actually help- 
ing to kill physical. If you look at Handle - 
man's balance sheet, you would be 
surprised to learn that it is paying inter- 
est rates of 12% on its bank loan and flab- 

bergasted that it couldn't find a 

replacement lender, an asset -based one 
that should have been happy to charge 
6 %. But none of that happened because 
the banks hear the major labels talking 
about digital delivery all the time. 

Now, the labels are beginning to help 
kill physical. Handleman dearly had a big 
question mark over its long -term future. 
But it wasn't in such bad shape that it had 
to be liquidated right now. The labels 
helped the Handleman board make that 

decision by defensively managing credit 
to the account, even as the bank squeezed 
it from the other side. 

Now, all the label credit managers are 
patting each other on the back, celebrat- 
ing that they will get paid in full, instead 
of facing a Handleman Chapter 11 two or 
three years from now. But how many sales 
would they have achieved if the company 
remained operational for two more years? 
Anderson is taking over Wal -Mart, but will 

one alone equal two? What about the other 
accounts that Handleman serviced: As 

Shopko or Sears /Kmart wonder about a 

replacement for Handleman, will they en- 

tertain whether they should keep music 
as part of their inventory at all? 

Once upon a time, the majors would 
have considered all that when deciding 
how to deal with an account like Handle- 
man, but those things no longer matter 
because sooner or later the promise of dig- 

ital must deliver, or so they believe. 
Sure, digital is the industry's future. 

But how much smoother would the tran- 
sition have been -and could still be -if 
the labels made a decent attempt to prop 
up physical for a while longer. What would 
have happened if the majors had agreed 
on a CD evolution or replacement tech- 
nology three years ago when retail asked 
them to? What would have happened if 
the major labels actually took their head 
out of the sand and heard the consumer 
tell them -over and over again, louder 
each time-that the CD is not worth more 
than $10 retail? So once again, I ask: Are 
the majors really willing to let physical 
sales dribble away to nothing, without a 

smart fight? 
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BILLBOARD.COM POLL 
Many groups have reunited 

,corn lately and are planning on re- 

leasing reunion albums. 
Which one are you most excited about? 
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LATEST 

NEW:'FROM 

» >MADONNA 
GETS MOBILE 
BOOST 
Madonna's new 
album "Hard Candy" 
will be preloaded or 
carried alongside 
Sony Ericsson 
handsets in 27 
countries, through a 

new agreement 
struck between 
Warner Music 
International and the 
cell phone 
manufacturer. High - 
profile marketing 
campaigns will 
support the music - 
enabled handsets in 
each market, WMI 
said in a statement. 

» >VAN 
HALEN TOUR 
GROSSES 
$93 MILLION 
Though not without 
setbacks, the Van 
Halen reunion tour 
ended up a massive 
success, wrapping 
June 2 in Grand 
Rapids, Mich., with a 

total gross of more 
than $93 million and 
close to 1 million in 
attendance from 74 
shows. The trek 
marked the first time 
that original singer 
David Lee Roth 
performed with the 
band in more than 23 
years. Van Halen's 
handlers say it was 
the top -grossing tour 
in the band's history. 

» >OPENING 
PARTIES SET 
FOR GRAMMY 
MUSEUM 
The Grammy Museum 
will open its doors in 
Los Angeles in 
December with a 

weeklong celebration 
of the history of 
music. The party 
kicks off Dec. 3 with a 

VIP reception and 
will culminate in 
festivities 
recognizing the 
Grammy Awards' 50- 
year legacy, 
according to 
organizers the 
Recording Academy 
and AEG Live. Other 
functions will include 
a gala fund -raising 
concert the following 
night, educational 
tours and a special 
launch ceremony 
Dec. 6, when the 
museum officially 
opens to the public. 
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BRANDING BY ANN DONAHUE 

JINGLE 
BELLE 
Candle's Helps Launch 
Hayden Panettiere Single 

Fashion brand Candie's didn't 
have to look far to find its new 
pop -music "it girl ": "Heroes" 
star and Candie's spokes- 
woman Hayden Panettiere. 

As part of the latest deal link- 
ing its teen clothing line to a 

young female music act, Can- 
die's will help promote the song 
"Wake Up Call" from Panet- 
tiere's forthcoming album from 
Hollywood Records. 

While financial terms were 
not released, Hollywood says 
Candie's will absorb the "ma- 
jority of the cost" of the single, 
which will include a multimil- 
lion- dollar ad buy on cable and 
network TV, a print campaign 
and a music video. 

The ad campaign will begin 
at the end of July, while the song 
will be released digitally Aug. 
5. "Wake Up Call" will appear 
on Panettiere's still- untitled 
debut album, which is slated 
for 2009. 

Candies announced an ad- 
vertising and marketing pact 
with Panettiere in February. 
The brand's incorporation of 
her music into the campaign 
follows in the footsteps of its 
deal last summer with Inter - 
scope and Fergie, whose songs 
"Big Girls Don't Cry" and 
"Glamorous" were promoted 
in Candie's TV commercials. 

The brand also used Hilary 
Duff's "Wake Up" and " Super - 
girl" as part of an ad campaign 
in 2005 -06. In the Fergie and 

Duff ads, the performer 
received a chyron at the 
start of the spot identify- 
ing her, the song and the 
title of the album featur- 
ing the track. 

Candie's has had a 

long history of using 
female music stars in 
its advertising. Ear- 

lier campaigns 
have featured 
Destiny's Child, 
Ashlee Simp- 
son, Ashanti, 
Ciara and the Dixie Chicks. 

"When we look for our tal- 
ent, we always look for the 'it 
girl' in pop culture," says Dari 
Marder, chief marketing offi- 
cer for Iconix Brand Group, 
parent company of Candie's. 
"We really feel our customer 
connects with music ... it's a 

great formula." 
While best -known to audi- 

ences as world- saving cheer- 
leader Claire Bennet on NBC's 
"Heroes," Panettiere's record 
deal with Hollywood precedes 
her prime -time success from 
the past two years, according to 
Hollywood Records senior VP 
of marketing Ken Bunt. 

"We had to work within her 
crazy schedule to determine 
what direction she wants to go 
with her music," Bunt says. 
"Wake Up Call" is a reggae - 
flavored pop song that was 
written by Andreas "Quiz" 
Romdhane and Josef Larossi, 

who have previously written 
tracks for Geri Halliwell, Diana 
Ross, Il Divo and Westlife. 

"They gave us a couple of 
songs, and when we heard this 
song we knew immediately," 
Marder says. "It's a girl power 
summer anthem ... you can 
understand all the words and 
jam with it on the radio. It's the 
kind of song that really gets in 
your head." 

The print campaign, music 
video and TV spot will all take 
place within the context of 
Iconix's overarching back -to- 
school campaign advertising 
Candie's shoes at Kohl's depart- 
ment stores. In the TV ad, Panet - 
tiere performs the song at a club 
in front of a crowd of fans -all 
wearing Candie's shoes. Panet- 
tiere eventually rallies the audi- 
ence out into the street. 

"What was exciting for us 
was really featuring Hayden as 
a musical artist," Marder says. 
"A lot of people know her as an 
actress, and in this she's really 
seen as a top 40 pop star." 

The ad will air on "anything 
that appeals to our Candie's 
demographic of 18- to 24 -year- 
olds," Marder says, including 
Fox, the CW and MTV. It is en- 
tirely possible, then, for Panet- 
tiere's video for "Wake Up 
Call" to appear on MTV imme- 
diately following the ad featur- 
ing the song. 

The video and commercial 
were shot by Chris Applebaum, 
who has previously directed 

HAYDEN 
PANETTIERE, 
star of NBC's 
'Heroes' and 

Candle's 
spokeswoman 
since February, 

hopes to make a 
mark on the pop 

charts with 
'Wake Up Call.' 

videos for Duff, Rihanna and 
Jessica Simpson -as well as 
Paris Hilton's bikini -clad ham- 
burger- slurping commercial for 
Carl's Jr. 

Candie's has long been 
known for its cheeky approach 
to advertising -a print cam- 
paign in1997 featured actress 
Jenny McCarthy sitting on a 

toilet in her Candies shoes. In 
the "Big Girls Don't Cry" 
video, Fergie stands by a back- 
yard clothesline and removes 
a pair of underpants with 
"Candie's" emblazoned on the 
rear in sequins. 

MOBILE: For 24/7 news and analysis on your cell phone .IJIL or mobile device, go to: mobile.billboard.biz. 

JUNE 14, 2008 1 www.billboard.biz 
I 

5 

www.americanradiohistory.com

www.americanradiohistory.com


LATEST 
NEWS 
FROM 

>>>WONDER 
REVEALS 
EUROPEAN TOUR 
Stevie Wonder is hitting 
the road late this summer 
for a rare European trek. 
The legendary artist 
confirmed plans to play 12 

dates, beginning Sept. 8 
at the National Indoor 
Arena in Birmingham, 
England. He will perform a 

handful of concerts in 

Britain, before moving 
onto the Netherlands, 
Sweden, Norway, 
Germany, Italy and 
France, where he will wrap 
his tour Sept. 28 at the 
Paris Bercy. Live Nation is 
producing the tour, 
Wonder's first in Europe in 
more than a decade. 

» >METALLICA- 
THEMED `GUITAR 
HERO' ON THE 
WAY 
With "Guitar Hero: 
Aerosmith" just weeks 
away from release, the 
much -rumored Metallica 
version of the game 
appears imminent. 
Activision, publisher of 
the "Guitar Hero" 
franchise, revealed in a 

recent Securities and 
Exchange Commission 
filing that it expects to 
release "Guitar Hero: 
Metallica" in fiscal 2009. 
There hasn't been an 
official announcement 
from Activision, and the 
exact timing of its release 
remains unknown. 
Speculation suggests 
that it will come out 
sometime after the 
release of "Guitar Hero: 
On Tour," otherwise 
known as "Guitar Hero 4," 
which is expected this 
holiday season. 

»>THA CROW 
WINS LOUD.COM 
COMPETITION 
Up- and -coming rapper 
Tha Crow is the winner of 
LOUD.com's online rap - 
battle music competition. 
The California native will 
receive $100,000 along 
with an SRC /Universal 
recording contract. 
LOUD.com is a Web site 
founded by SRC Records 
CEO Steve Rifkind and 
partner Joe Safina, where 
registered users have the 
ability to download 
professional beats from 
established producers for 
99 cents and use online 
recording tools to overlay 
tracks. A second 
competition is set to 
begin July 1. 

BY RAY WADDELL 

Loading The Vault 
Wolfgang's Vault Adds Live Recordings From Universal Music 

A new licensing pact between Wolf - 
gang's Vault and Universal Music 
Group is the latest in a series of 
moves by the online live -music 
mecca to expand its trove of vintage 
concert recordings and other music - 
related assets. 

Under the agreement with UMG, its 

first with a major, San Francisco - 
based Wolfgang's Vault will add live 
shows from such acts as Lynyrd 
Skynyrd, Bob Marley and Jimi Hen- 
drix. The deal includes previously 
unreleased live recordings from the 
mid -'60s through today, covering 
"hundreds of UMG performers and 
thousands of live performance con- 
certs," Wolfgang's Vault founder Bill 
Sagan says. 

The downloadable content deal with 
UMG is for 10 years, with a streaming 
deal stretching "into perpetuity," 
Sagan says. Eventually, the recordings 
will be offered as CDs and vinyl under 
Universal's direction, he adds. 

Universal Music Enterprises pres- 
ident /CEO Bruce Resnikoff says the 
deal is an important step toward mar- 

keting live material from historic 
UMG artists. "For the first time, we 
will be able to give longtime fans a 

chance to relive these musical expe- 
riences and new fans a chance to hear 

the original performances in a qual- 
ity, authorized format rather than 
bootlegs or poor digital versions," 

Resnikoff says. 

The UMG recordings, which will be 

added to Wolfgang's Vault during the 
next two months, will join the more 
than 1,400 concerts already available 
at the site. All can be streamed for 
free, with 488 available for download 
purchase. The site releases three new 

performances a week and has 3,000 
concerts "in the can ready to go," 
Sagan says, adding that he would like 

to have 10,000 concerts on the site 
by year's end. 

Sagan launched the Wolfgang's 
Vault Web site in 2003 after acquir- 

BY ED CHRISTMAN 

ing late promoter Bill Graham's 
cache of memorabilia and concert 
recordings for $5 million. Since Bill- 
board last spoke with Sagan more 
than two years ago, the company 
has acquired the King Biscuit live 
radio show archives, the Silver Eagle 
Cross Country archives of vintage 
country performances, the Record 
Plant archives and legendary sound 
engineer Dinky Dawson's "Dawson 
Sound" live archive. 

Wolfgang's Vault has also cut a deal 

to record, stream and sell 
audio and video of San 

Francisco's NoisePop Music Festival and 

has signed more than 20 acts. In addi- 
tion, it bought the rights to Crawdaddy 
magazine, producing 52 Web -only "is- 
sues" annually, as well as live perform- 
ance scheduling service Mojam. 

Finally, the company bought a con- 
trolling interest in Rock Island, Ill. - 
based Daytrotter, which records live 
performances and posts them online 
for downloading and streaming. 

Meanwhile, Wolfgang's Vault has 

also sold T- shirts, posters and other 
memorabilia since 2004. The site re- 

cently recorded its 44,187th order, 
which excludes concert downloads. 

Wolfgang's downloads include 
only full -length performances. "This 
is the live performance that hap- 
pened that night and I don't think 

you get the benefit 
of that if you go in 

and buy a track," 
Sagan says. "Hav- 

ing said that, there are 

those that disagree 
with me." 

Concerts longer than 
30 minutes cost $9.98 
for a 256kbps down- 
load. Those shorter 
than 30 minutes sell 

for $5.98, while some 
one- or two -song per- 
formances are priced at 
$3.98. The site sells 
vintage performances 
by acts including Fleet- 
wood Mac, the Kinks, 
Iggy Pop, Linda Ron - 
stadt, Lou Reed, Mott 
the Hoople, Steve Miller 
and Warren Zevon. 

EXIT RAMP 
Wholesalers Poised To Fill Void 
Left By Handleman's Departure 

The expected liquidation of 72- 

year -old Handleman Co., an- 
other landmark in the music 
industry's shift to digital dis- 
tribution, will open up oppor- 
tunities for some leading 
wholesalers while it forces ad- 

justments among other, 
smaller distributors. 

In the first step of a process 
that will ultimately put all of 
the company's operations on 
the block, Handleman has 
sold off its music inventory 
and other assets related to its 
Wal -Mart business in the 
U.S. to Anderson Merchan- 
disers. Handleman also 
agreed to sell its Canadian 
subsidiary to Anderson. 

The company says it will help 
continue to service other music 

accounts like Sears /Kmart, 
Shopko, Pamida and Best Buy 

until each can get a replace- 
ment supplier. 

After exiting the North 
American music business, "it's 
likely we will continue to mon- 
etize our assets, wind down 
our operations, pay off our 
lenders and vendors, and any 
funds left over will be distrib- 
uted to shareholders," Handle- 
man CEO Al Koch says. 

Sources say that Anderson 
has passed up on the other ac- 

counts serviced by Handleman. 
One wholesale executive says 

that the Handleman and An- 

derson decisions free up a lot 
of business for the marketplace 
and will cause much discussion 
among wholesalers as to which 
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accounts to chase. 
Among the wholesalers ex- 

pected to join the pursuit, Al- 

liance Entertainment stands to 
benefit the most as it is the only 
one capable of racking music 
on a large scale. It already racks 
400 Kmart stores and provides 
category management for 
Barnes & Noble and Circuit 
City. Others like Top Hits and 
Allegro, which rack smaller ac- 

counts-as well as Eurpac, 
which services military stores - 
might see this as an opportu- 
nity to take on larger accounts. 

The super one- stops, Baker 
& Taylor and Super D, might 
also see this as a chance to ex- 

tend their businesses. Handle - 
man's Best Buy account 
represents the most signifi- 
cant development for the indie 
community. Three years ago, 
the Minneapolis -based con- 
sumer electronics chain cut 
down on its music and video 
vendors, choosing to funnel 
all music through the five 

This JIMI 
HENDRIX T -shirt 

is available at 
Wolfgang's 

Vault. The site 
will soon sell 

downloads of 
Hendrix concerts 

as well. 

major -owned independent dis- 
tribution companies as well as 
Handleman, Koch Entertain- 
ment and Super D. 

Most independent distrib- 
utors chose to go through 
Handleman because it gave 
the added benefit of using Best 
Buy as a proving ground that 
sometimes resulted in prod- 
uct also being placed in Wal- 

Mart and the other discount 
department stores. 

Now, indie distributors like 
Redeye, Sumthing Distribution 
and Music Video Distributors 
must figure out their next 
move. One indie distributor 
says that Best Buy is directing 
wholesalers to choose between 
Super D and Koch Entertain- 
ment. That wholesaler says it 
plans to return to selling Best 
Buy directly, but that it could 
take months to set up. In the 
meantime, his company will 
turn to one of the two recom- 
mended companies. 

Meanwhile, the majors see 

the Handleman /Anderson 
deal as a good move for the in- 

dustry. With the business 
eroding, "now you will have 
one strong player whereas be- 
fore there was the potential of 
dealing with two weaker ac- 
counts," Universal Music 
Group Distribution president 
Jim Urie says. 

The ramifications of the 
wind -down of Handleman's 
racking operation will have a 

far greater impact in the indie 
community, where labels are 
worried about their Best Buy 

business and whether they will 

get slaughtered with returns. 
"The weaker accounts could 

drown if too much comes 
back, says one industry vet- 
eran not authorized to speak 
for his company. Another 
warns that Handleman still has 
a lot of stock in its warehouse. 

Koch responds that "we will 

work it out with Best Buy . .. in 
such a way that everyone will be 
safe including vendors." ' 
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» >RADIOHEAD 
CATALOG HITS 
(TUNES 
Radiohead's back 
catalog became available 
for sale via Apple's 
iTunes Music Store June 3 

in digital rights 
management -free files. 
The band previously had 
a handful of songs on 
iTunes that were included 
on various soundtracks 
or compilations, and 
earlier this year, 
Radiohead's new album 
"In Rainbows" was made 
available there. The 
Beatles, Garth Brooks 
and AC /DC are now the 
last superstar acts 
without a presence on 
iTunes. 

» >BUSTA JOINS 
PROJEKT LINEUP 
Rapper Busta Rhymes 
has been tapped to 
perform on the main 
stage of this summer's 
Projekt Revolution tour, 
which also features 
Linkin Park, Chris Cornell, 
the Bravery and Ashes 
Divide, among others. 
Rhymes recently drafted 
Linkin Park to guest on 
his new single, "We Made 
It," which was produced 
by Cool & Dre and Linkin 
Park's Mike Shinoda. The 
track will appear on 
Rhymes' eighth studio 
album, "Blessed," due 
later this summer. 

»>BEN 
HARPER, EMI 
EXTEND DEAL 
EMI Music Publishing has 
extended its long -term 
relationship with 
Grammy Award -winning 
songwriter /performer 
Ben Harper. He first 
signed with the publisher 
in 1993. Under the new 
worldwide deal, EMI will 
represent his existing 
catalog and future songs. 
Harper's most recent 
studio album with his 
support band the 
Innocent Criminals, 
"Lifeline," came out last 
year. It became his 
second successive top 10 
hit on the Billboard 200. 

Compiled by Chris M. 

Walsh. Reporting by Lars 
Brandle, Antony Bruno, 
Susan Butler, Jonathan 
Cohen, Mariel 
Concepcion, Mitchell 
Peters and Ray Waddell. 

For 24/7 news and 
analysis on your 
mobile device, go to: 
mobile.billboard.biz. 

ROCK BY ANN DONAHUE 

`MAD' MEN 
The Collective Expands 
Into Music With Mad 
Mac Acquisition 

Management /production company the 
Collective has acquired Rob McDer- 
mott's Mad Mac Entertainment as part 
of launching its music arm, Collective 
Music, which will represent Linkin Park, 

Selena Gomez, Taylor Momsen, Meri- 
weather and Resident Hero. 

The day -to -day running of the di- 
vision will be lead by McDermott and 
Jordan Berliant, the former GM at 10th 
Street Entertainment who has devel- 
oped marketing strategies for Mötley 
Crüe, the Bee Gees, Clint Black and 
the Cranberries. 

Berliant will retain a strategic rela- 
tionship with 10th Street, including de- 
veloping and producing a theatrical 
version of Mötley Crüe's autobiogra- 
phy "The Dirt." As a result of the new 
partnership, the Collective's indie film 
division is now tasked with seeking fi- 
nancing for the film. 

"The lines between the forms of en- 

tertainment are getting more and more 

blurred, and we wanted to be in a space 

where we could be of full service to the 
artists we represent," Berliant says. 

Berliant and McDermott join Collec- 
tive partners Jeff Golenberg, Sam May - 

dew and Michael Green. Green co- 
founded Hollywood management 
standard -bearer the Firm. 

"Taking advantage of the 
relationship between the 
artist and the consumer is 

something that we're very, 

very sanguine about," 
Green says. "We want to cre- 
ate opportunities by leveraging 
that relationship -and what better 
way to do it than in the music space ?" 

While specific strategies are still 
being worked out for its clients, "the 
notion of a 360 relationship is kind of in 

the offing with a company like ours, 
which can provide touring, licensing 
and clearly marketing," Green says. 

"Our agenda is most in line with the 
artist, opposed to any other business 
relationship ... I don't know exactly 

what [our digital plan] looks like - 
whether it's a digital record label, but 
the notion of giving artists the oppor- 
tunity to exploit the technology that's 
available makes sense." 

The Collective has a presence in TV, 

film and comedy. Films produced by 
the company include "Big Momma's 
House 2" and "Are We Done Yet ?," 
while the TV side is responsible for 
HBO's "The Pimp Chronicles" and 
MTV's "Wild 'n Out." 

The Collective's talent- manage- 
ment clientele includes actors 

Emile Hirsch and Dennis 
Hopper and comedians 
Martin Lawrence, Eddie 
Izzard, John Leguizamo 
and Katt Williams. 

So what does all this 
mean for music clients of the 

Collective? In a word, leverage. 

"If there's a huge movie that's 
looking for a song from Linkin Park, 
and we also happen to be putting an 

actor in the movie ... it serves the 
client very well," Green says. "There's 
a lot of cross -pollinization. The com- 
pany is all about pop culture -we're 
completely integrated." 

Some of the Collective's clients al- 
ready have a link to film and TV. Mom - 

sen stars in the CW's "Gossip Girl," and 

Gomez is on the Disney Channel's "Wiz- 
ards of Waverly Place." The company's 
work on other entertainment platforms 
can help Collective clients become 
"multimedia artists instead of just music 

artists," McDermott says. 

Recently, Collective Music added 
other up- and -comers, like Chester 
French -from Pharrell Williams' Star 
Trak Entertainment label -and Holly- 
wood Records' Valora as clients. 

At a time when the music indus- 
try is struggling with unprecedented 
challenges, why are Green and the 
Collective taking the plunge into 
that realm? 

"I think historically ... there have 
been pivotal moments where there 
have been technological innovations 
that create all kinds of new opportu- 
nities, but in doing so, there's been a 

lot of chaos," Green says. "Old mod- 
els get broken and new models born. 
I think we are living in that time, and 
rather than put your head in the sand 
and wallow, I prefer to open my eyes 
and my ears and my brain and look 
for opportunities." 

Financial terms of the acquisition 
of Mad Mac Entertainment were not 
disclosed. Collective Music will be 
based in Los Angeles, in the offices of 
the Collective. 

TOURING BY AYALA BEN -YEHUDA 

Humor Hits 
The Road 
Live Nation Steps Up Comedy 
Promotion With Mencia Tour 

Live Nation Comedy quietly sold its millionth ticket 
for 2008 last month, even as it prepares to launch what 
could be one of the year's top -grossing U.S. comedy 
tours with Carlos Mencia. 

Carlos Mencia: At Close Range, which kicks off July 

26 at the Red Rocks Amphitheatre in Morrison, Colo., 
is a graduation of sorts for the star of Comedy Cen- 
tral's "Mind of Mencia." Scheduled to hit more than 
80 North American cities by year's end -and with po- 

tential to grow to more than 100, according to Live Na- 
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tion comedy touring president Geof Wills -the out- 
ing may well outdo Mencia's 2006 Punisher tour, which 
grossed more than $10 million. 

The Mencia tour will also be the latest chapter in 
the expanding comedy promotion aspirations of Live 

Nation. Live Nation Comedy is also promoting most 
of Chris Rock's 2008 tour and all the dates for Katt 
Williams, who at press time had gone more than 100 

shows. Last year, Live Nation Comedy promoted 417 
shows and sold 866,000 tickets, Wills says; already this 
year, those numbers are up to 645 shows booked and 
more than a million tickets sold. 

Though Live Nation's music business dwarfs its corn- 

edy revenue, the entertainment giant is reaping the ben- 
efits of a national circuit it has built, "where we can take 
performers from small clubs to small theaters to mid- 
size theaters," Wills says, adding that "there's very few 
[comedians] that get beyond the 2,500 -seat range." 

Live Nation promoted some of the dates on Men- 
cia' s Punisher tour, which was sponsored by Comedy 
Central Live and handled mainly by independent pro- 

moter Icon Entertainment. Icon founder Joe Meloche, 
who booked the current tour with Creative Artists 
Agency's Matt Blake, joined Live Nation two months 
ago as comedy touring VP. This time, Live Nation is 

the exclusive promoter of all the dates, with Bud Light 
as presenting sponsor. 

With Comedy Central Livé s sponsorship of Men- 
cia's first national solo tour, "we got to expand to a lot 
of new markets and they helped support those markets 
in areas that we had no experience in," Meloche says. 

At Close Range puts Mencia among "a handful of 
people that are doing super- serious business," Wills 
says. While he declined to project per -night atten- 
dance, the tour is hitting arenas, theaters and am- 
phitheaters, including two nights at Los Angeles' 
6,600 -seat Gibson Amphitheatre. 

Mencia insisted on keeping ticket prices low, at an 
average of $44.50 regardless of section. Live Nation's 
tour promotion doesn't extend to merchandise, which 
Mencia sells himself. 

Tickets for At Close Range went on sale just as Men - 
cia, and Comedy Central, began promoting the fourth 
season of "Mind of Mencia," which started May 21. 
The channel will run promotions for the tour all sum- 
mer and has already promoted it online, Meloche says. 

Mencia's national TV exposure has allowed him to 

penetrate markets as diverse as Bismarck, N.D.; 
Billings, Mont.; and Green Bay, Wis., all of which are 
on the tour schedule. Green Bay sold out immediately, 
Meloche says, and a second date has been added. 

Mencia's relationship with Bud Light goes back sev- 

eral years, when the beer brand backed Mencia's Three 
Amigos tour with Pablo Francisco and Freddy Soto. 
In addition to sponsoring his current tour, the com- 
pany has featured Mencia in its commercials (as it did 
during this year's Super Bowl) and at private events. 

The beer brand will also be worked into some video 
elements in Mencia's show, in what the comedian 
calls "nonairable" commercials because they're "a 

little too edgy." 
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BO DIDDLEY 
192fá -2008 Rock legend Bo 

Diddley might 
be gone, but his 
signature beat will go on forever. 

Diddley died ofheart failure June 2 in Archer, 
Fla., at the age of 79. He suffered a stroke last 
spring and had a heart attack last August, from 
which he never fully recovered. He had been un- 
dergoing rehabilitation near his Florida home. 

Born Ellas Otha Bates McDaniel on Dec. 30, 

1928, in McComb, Miss., Diddley holds the 
distinction of being the only musician in his- 
tory to have a specific musical beat, or rhyth- 
mic pattern, named after him. The "Bo Diddley 
beat" blends equal parts rock'n'roll rhythm 
and gospel shout in its "bomp, ba -bomp, ba- 
bomp, ba-bomp-bomp" pattern, which has be- 
come an enduring staple of popular music. 
His songs, a tasteful blend of blues and R &B 

elements, were among the earliest true rock - 
'n'roll recordings. 

Diddley was an early advocate of fuzzy, dis- 
torted guitar sounds. They perfectly comple- 
mented his frenetic songs, which were played 
on a homemade square guitar as the artist was 
decked out in dark sunglasses and a black hat. 
Similarly, his rhythmic, boastful vocal style, 
best heard on 1959's "Say Man," predated rap 
by several decades. 

In his 1950s heyday, Diddley recorded such 
seminal rock songs as "I'm a Man," "Who Do 
You Love ?," "Mona" and "Road Runner," all of 
which have since become essential learning 
material for rock and blues bands and have 
been covered by countless leading artists. 

Buddy Holly borrowed Diddley's beat for his 
hit song "Not Fade Away," and the Rolling 
Stones' version of that song, with its unmis- 
takable nod to Diddley, became the band's first 
major British hit single. 

"He was a wonderful, original musician who 
was an enormous force in music and was a big 
influence on the Rolling Stones," Mick Jagger 
says. "He was very generous to us in our early 

years and we 
learned a lot 
from him. We 

will never see his like again." 
"Listening to Bo Diddley, you could convince 

yourself that the only thing you need to create 
great rock'n'roll is a tremolo guitar, a killer beat 
and one- and -a -half chords," Elvis Costello says. 
"Many tried and some have failed, but nobody 
did it like Diddley." 

The members of the Clash were enormous 
Diddley fans and chose him to open their 
maiden American tour in 1979. In 1983, he had 
a memorable cameo as a pawn shop clerk in 
the Dan Aykroyd /Eddie Murphy comedy "Trad- 
ing Places," and in 1989, he was introduced to 
a new generation of fans when he appeared 
with sports star Bo Jackson in a humorous TV 
ad campaign for Nike athletic shoes. 

Although Diddley toured regularly into his 
late 70s, his recorded output for the past 30- 

plus years has been sparse, save for a late '80s 
live album with Rolling Stones guitarist Ron- 
nie Wood. He was inducted into the Rock and 
Roll Hall of Fame in 1987 and awarded a 

Grammy Lifetime Achievement Award in 1998. 
"Bo Diddley was the man who constructed 

the sound we all grew to revolve around ... and 
a vision of simplicity delivered through effort- 
less expression and sense of humor," says long- 
time Diddley champion Billy F. Gibbons of ZZ 
Top. "Many times, Bo made a point to say, 'I'll 
always be around,' and we know he will." 

Diddley is survived by his brother, the Rev. 

Kenneth Haynes of Biloxi, Miss.; his children, 
Evelyn Kelly, Ellas A. McDaniel, Tammi D. Mc- 

Daniel and Terri Lynn Foster; 15 grandchildren, 
15 great -grandchildren and three great- great- 
grandchildren. A private wake was planned for 
June 6, with a public funeral service the follow- 
ing afternoon. A Diddley memorial, featuring 
members of his touring band, was scheduled 
for June 7 at the Martin Luther King Jr. Multi - 
Purpose Center in Gainesville, Fla. 
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MI BY SUSAN BUTLER 

CASTING THE NET 
The RIAA Provides An Inside Glimpse 
Into Its Battle Against Illegal File Sharing 

Deep inside the national 
headquarters of the RIAA is 

a purple room. Tinted win- 
dows shade the faces of young 
men and women working be- 
hind computer screens. They 
are part of the team investi- 
gating the illegal sharing of 
music files over peer -to -peer 
(P2P) networks, and they pro- 
tect their identities carefully. 

Such precautions are a re- 
flection of the charged envi- 
ronment in which the RIAA 
is operating. The trade group 
views anti -piracy enforce- 
ment as vital to the recording 
industry's future. 

But some university ad- 
ministrators complain that 
record companies unfairly 
target their campus networks 
to find infringers. Some 
judges have questioned 
whether proof of users mak- 
ing music files available in a 

P2P network's "shared folder" 
is sufficient evidence of copy- 
right infringement. Emotions 
have run so high that death 
threats targeting RIAA 
lawyers and executives 
haven't been unheard of. 

Despite the RIAA's efforts, 
data suggests that demand for 
pirated content remains 
strong. A recent NPD Group 
report estimates that 19% of 
U.S. Internet subscribers 13 

and older download free 
music from P2P services, 
barely less than the 20% re- 
ported when the RIAA began 
its user litigation campaign 
in 2003. 

While it is all but impos- 
sible to gauge how much 
additional illegal download- 
ing its enforcement actions 
may have deterred, the 
RIAA remains determined 
to clamp down on Internet 
piracy. Billboard visited the 
trade group's Washington, 
D.C., offices for a demon- 
stration of how it tracks 
down file sharers. 

In their world of "hash" 
files and virtual handshakes, 
the investigations don't seem 
dark and sinister. The search 
begins simply -with a song. 

THE STASH 
An RIAA investigator and 
technology specialist, who 
asked for anonymity, clicked 

the keyboard on his laptop. 
The LimeWire interface ap- 
peared on a large screen. 

New York -based LimeWire 
LLC touts on its Web site 
that its software is "the 
fastest file- sharing program 
on the planet." The site of- 
fers a free version of its soft- 
ware, but it also offers the 
revenue -generating up- 
graded version for around 
$20. LimeWire is one of 
many software programs 
that run over the Gnutella 
file- sharing network. 

To root out illegal file - 
sharing activity, the RIAA 
works with Maryland -based 
MediaSentry, which has de- 
veloped customized pro- 
grams that also operate over 
the Gnutella network. Media - 
Sentry has a list of recordings 
owned by RIAA- member 
companies and, like any P2P 
user, can search for a music 
file by song title. 

MediaSentry then collects 
alphanumeric "hash" codes it 
discovers online that are as- 
sociated with these record- 
ings. LimeWire and similar 
programs will identify how 
many users are sharing the 
same file as identified by the 
hash code. The combination 
of song titles and hash codes 
listed in the ever -growing 
database are the foundation 
and starting point of all RIAA 
investigations. 

When a consumer rips a 

song from a CD and gives the 
digital file a name, the com- 
puter hardware, ripping soft- 
ware and other digital data 
together create a digital file 
identified by a distinct hash 
code. If the user rips the same 
song with an older computer 
-even with the same soft- 
ware -the file will have a 

different hash code. The 
slightest change in the music 
source, computer hardware, 
ripping software, P2P proto- 
col, file name or length of 
recording will change the 
hash code identifying the re- 
sulting MP3 file. 

For example, while search- 
ing for a Madonna song at the 
RIAA offices, dozens of users 
were sharing the same 
Madonna title over LimeWire 
-but six users were sharing 
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the digital files with identical 
hash codes. Since it is highly 
improbable that more than 
one user would have the exact 
combination of equipment 
and timing to create identical 
hash codes, the investigator 
says, the six users are likely 
sharing copies of the same file 
that one person originally up- 
loaded to the Internet and that 
was later downloaded and 
shared by other users. 

When MediaSentry ob- 
serves that an MP3 file of a 

particular song is available for 
sharing over a P2P network 
but the hash code doesn't 
match one in its database, the 
company downloads the file. 
Then it runs the file through 
a digital fingerprint system 
operated by Audio Magic to 
verify that it is an RIAA- 
member recording, which has 
been fingerprinted by the 
record company when the 
recording was made. If the 
file is in fact a copy of the 
recording, MediaSentry saves 
the hash code in its database. 

What MediaSentry and 
RIAA investigators do next 
depends on whether they're 
preparing a take -down notice 
for a university or planning 
to pursue litigation against 
an individual. 

TAKE IT DOWN 
Copyright holders cannot 
possibly sue every copyright 
infringer. But they can no- 
tify an Internet service 
provider when a user is in- 
fringing a copyrighted work. 
The ISP is required under 
federal law to block that ma- 
terial from the Internet after 
receiving a take -down notice 
from the copyright holder, as 
long as the notice complies 
with requirements set out in 
federal regulations. Many 
universities have their own 
computer networks and, as 
such, act as ISPs. 

A take -down program be- 
gins with the RIAA's list of 
about 700 current, popular ti- 
tles of recordings owned by its 
member companies. The list 
is compiled -and continually 
updated -from Billboard and 
online music services' sales 
charts. The user -litigation pro- 
gram uses many more titles, 
but the RIAA won't disclose 
the number. 

Once the MediaSentry 

search for a title identifies a 

hash, the software then tries 
to match it with popular 
hashes shared among P2P 
users listed in the database. 

"We look for the most pop- 
ular hashes," the RIAA inves- 
tigator says. "It's then very 
unlikely that the person 
ripped it from his or her own 
CD collection and is making 
it available for the first time. 

It's more likely this person 
has downloaded it from 
somebody else. The hash 
can't be one we've seen many 
times before if somebody 
ripped it for the first time." 

Once the popular hash is 
identified, the MediaSentry 
program makes contact with 
the user through a "TCP 
handshake " -essentially a 

conversation between the 

Web server and the Web 
client, like LimeWire, via the 
Internet transmission con- 
trol protocol. 

"Are you online and do you 
have this hash code ?" the pro- 
gram asks. If the user's pro- 
gram says "yes," then the user 
is pegged. Just one digital file 
is enough for the RIAA to 
send a take -down notice. 

The user doesn't have to be 

Shifting 
Gears 
MediaDefender Faces 
Changing Anti -Piracy 
Strategies, Financial 
Pressures 

Anti -piracy firm MediaDefender added to 
its PR woes last month when it was found 
to have launched what amounted to a de- 
nial-of- service attack against Revision3, 
a legitimate Internet TV service using Bit - 
Torrent technology. 

But bad publicity is quickly becoming 
the least of the embattled company's prob- 
lems as the music industry re- evaluates its 
approach to battling online piracy. 

When MediaDefender started six years 
ago, its practice of flooding peer -to -peer 
networks with fake music files quickly 
gained the attention of major music labels 
hungry for solutions to the growing piracy 
problem. The company's label clients reg- 
ularly paid around $5,000 for each song 
they wanted protected, generally for the 
month after a new album was released. 

In return, MediaDefender would release 

thousands of fake versions of the pro- 
tected song on P2P networks, with the in- 
tent of making it more difficult for users 
to find the real file. Other tactics included 
serving false search results, blocking traf- 
fic to popular P2P servers by overwhelm- 
ing them with requests and corrupting Bit - 
Torrent traffic with bad source files. 

The hope was that if it was too difficult, 
fans would just give up and buy the song 
instead. MediaDefender generated enough 
business from music and movie compa- 
nies that ArtistDirect bought the company 
in 2005 for $43 million. 

But times have changed. According to 
sources at major labels, as well as several 
companies doing business with them, la- 
bels are dramatically scaling back the 
amount of money they spend on anti - 
piracy activities like MediaDefender, with 
at least one label severing ties with the 
company altogether. 

Part of it is due to the labels' distressed 
financial situation, which is forcing them 
to cut back on expenditures that were 
once considered commonplace. 

"Discretionary spending on stuff like this 
is getting really tight," one source says. 

Additionally, label sources say their anti - 
piracy strategies have evolved from a de- 
fensive posture to a more proactive one, 
investing in new technologies and serv- 
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sitting at the computer to be 
sharing a file. LimeWire and 
similar programs continue to 
share files over the P2P net- 
work as long as the computer 
is on, the program is open 
and the file- sharing compo- 
nent is on. 

MediaSentry records the IP 
address, the name of the com- 
pany or university that owns 
the ISP, the date and time of 
the handshake, the user name 
and the infringed title. The 
company sends it to the RIAA. 

RIAA personnel then re- 
view the information, man- 
ually prepare the take -down 
notices and send them to the 
university. 

"There is an idea that we 
target certain universities," 
the investigator says. "That is 
completely incorrect and, 
technically, not possible. We 
find what we find by song and 
through public means; we 
don't try to get into a univer- 
sity's internal system." 

MEET JOHN DOE 
The RIAA uses litigation to 
target some of "the most egre- 
gious users we find," the in- 
vestigator says. 

This process, too, begins 
with the song search, but en- 
tails the collection of far more 
data on an individual user 
than is required for a take- 
down notice. After Media - 
Sentry finds popular hash 
codes, the company's soft- 
ware -just like LimeWire- 
allows a search of all the files 
the user is sharing. 

The company collects the 
list of music files the user is 
sharing, identifies songs that 
belong to RIAA -member com- 
panies and downloads the 
files. MediaSentry also collects 
very detailed text logs as evi- 
dence of its activities through- 
out the entire process. 

The ISP associated with an 
IP address is easy to identify. 
The American Registry for In- 
ternet Numbers, a nonprofit 
organization, provides the in- 
formation via a search on its 
Web site. 

MediaSentry sends the in- 
formation to the RIAA, which 
has staff that listen to each 
downloaded file to verify the 
identify of the song. The 
RIAA notifies the ISP to pre- 
serve the evidence connected 
to the IP address. The record 

companies then file a lawsuit 
naming "John Doe" as the un- 
named defendant. 

Once they file the suit, the 
labels may then have the court 
issue a subpoena for the ISP 
to identify the registered user 
for the IP address. That per- 
son then replaces John Doe 
as the defendant. 

The RIAA has sent tens of 
thousands of cease -and- 
desist letters and take -down 
notices to commercial ISPs 
since 1996 and to universities 
since 2003. 

Since the user litigation 
program began in 2003, la- 
bels have filed more than 
28,000 lawsuits against indi- 
vidual file sharers. In addi- 
tion, more than 6,000 letters 
have been sent to university 
administrators, asking them 
to forward the offers of prc- 
litigation settlement to the 
file sharers who used the uni- 
versity networks. 

Only one suit has reached 
trial. Jammie Thomas, who 
was found liable by a Min- 
nesota jury for infringement, 
is waiting for the federal 
court's decision on her re- 
quest for a new trial. 

ices they hope will make legal content 
more attractive. And new initiatives on the 
horizon, like a proposed surcharge on In- 
ternet service providers to monetize P2P 

traffic, could threaten MediaDefender 
even further. 

Moreover, some say that MediaDefender's 
effectiveness has been inconsistent. 

"We weren't getting the results we re- 
ally wanted," one major -label source says. 
"It didn't always work." 

The company stands by its effective- 
ness, citing data from an NPD Group sur- 
vey from the first quarter of this year that 
found 8% of respondents saying they 
bought a full -length CD after failing to find 
the song they were looking for on free file - 
sharing sites. 

MediaDefender CEO Randy Saaf admits 
that the company's music -related activ- 
ity has "leveled off," but calls any sharp 
decline an "exaggeration." 

"Music decoying remains a fundamental 
way of hindering piracy on a P2P network," 
he says. "There's only four big music corn - 
panies, so there's only so many directions 
you can grow." 

In response, MediaDefender is trying 
to transform its technology into a mar- 
keting tool. Last year, it partnered with 
Atlantic Records to distribute music from 
newcomer Plies through P2P networks, 
sponsored by Sprint. The company has 
inserted various other viral videos 
through P2P networks since, such as one 
with Ford Motor. 

But Saaf says few labels have jumped 
on the marketing opportunity. In the 
meantime, MediaDefender's troubled par- 
ent ArtistDirect revealed in February that 
it retained Salem Partners to help it ex- 
plore "strategic alternatives" that include 
a possible restructuring, merger or even 
a sale of the company. -Antony Bruno 

Label sources say their anti -piracy 
strategies have evolved from a defensive 
posture to a more proactive one, 
investing in new services they hope 
will make legal content more attractive. 
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University of Phoenix Stadium, 40,098 
Glendale, Ariz., May 31 

Univ. of Phoenix Stadium, Global Spectrum, The 
Messina Group /AEG Live 

KENNY CHESNEY, KEITH URBAN, SAMMY HAGAR, LEANN RIMES 
Cleveland Browns Stadium, 
Cleveland, May 24 

40,44 
44.774 

0 Cleveland Browns Stadium, The Messina 
Group /AEG Live 

$2,584,217 
$250/5175/$140/ 
$95 

CHER 
The Colosseum at Caesars Palace, 17,022 
Las Vegas, May 20 -21, 24 -25 four sellouts Concerts West /AEG. Live 

$2,137,486 
(22,176394 pesos) 94,049 
$45 30/52410 Foro Sol, Mexico City, May 24 -25 

123 000 two shows CIE 

VIVE LATINO: MALDITA VECINDAD, BABASONICOS & OTHERS 

$1,789.984 JUANES, CARMONA 
Nokia Theatre L.A. Live, 
Los Angeles, May 7, 9 -11 

24,562 
27.464 four shows 

Goldenvoice /AEG Live 

$1,439,362 ERIC CLAPTON, ROBERT RANDOLPH & THE FAMILY BAND 
Bell Centre, Montreal, May 28 12,627 

sellout Gillett Entertainment Group, Live Nation 

$1,301,327 
soy 

COCA -COLA ZERO FEST: THE SMASHING PUMPKINS & OTHERS 
Autódromo Hermanos 28,735 
Rodriguez, Mexico City, April 12 40.000 CIE, Live Nation 

$1,220,404 
$69 9U, $27 

KENNY CHESNEY, LEANN RIMES 
Van Andel Arena, Grand Rapids, 22,264 
Mich., May 21 -22 two sellouts Misthell Productions, The Messina Group /AEG Live 

$1,188,875 
$200/535 

KISS 108 CONCERT: SEAN KINGSTON, MAROON 5 & OTHERS 
Tweeter Center for the Performing 19,937 
Arts, Mansfield, Mass., May 18 sellout Live Nation 

$1,100,063 
$75/5125/595/ 
$79 

DANE COOK 
The Colosseum at Caesars 
Palace, Las Vegas, May 23 -25 

10,583 
three sellouts Concerts West /AEG Live 

$1,017,134 
$100/$34 50 

KANYE WEST, RIHANNA, N.E.R.D., LUPE FIASCO 
Susquehanna Bank Center, 
Camden, N.J., May 17 

25,406 
sellout 

Live Nation 

$916,315 PEPE AGUILAR 
Gibson Amphitheatre, Universal 10,529 Live Nation City, Calif., May 16 -17 11,938 two shows 

20 

30 

RADIOHEAD, LIARS 
Superpages.com Center, Dallas, 20,480 
May 18 sellout 

Staples Center, Los Angeles, 
May 28 

13,300 
sellout 

Live Nation 

The Messina Group /AEG Live 

Live Nation, The Messina Group /AEG Live 

Live Nation, in -house 

$755.381 KENNY CHESNEY, UNCLE KRACKER 
Cricket Wireless Amphitheatre, 14,018 
Chula Vista, Calif., May 29 17,041 

$750,697 
$65/$39.50 

RADIOHEAD, LIARS 
Cynthia Woods Mitchell Pavilion, 16,449 
The Woodlands, Texas, May 17 sellout 

$735,454 
$t:,; 99 .. 

WMMR SHOW: STONE TEMPLE PILOTS & OTHERS 
Susquehanna Bank Center, 
Camden, N.J., May 18 

17,425 
25.567 

Live Nation 

$681,969 
$100/$55.50 

KATT WILLIAMS 
Philips Arena, Atlanta, May 17 11,058 

sellout Live Nation, in -house 

$602,219 
599.50/529.50 

$599,538 
$72/$60/$50 

KANYE WEST, RIHANNA, N.E.R.D., LUPE FIASCO 
New England Dodge Music 13,211 
Center, Hartford, Conn., May 16 24 084 Live Nation 

EDDIE IZZARD 
Chicago Theatre, Chicago, 
May 15 -17 

10,564 
10.659 three shows 

West Beth Entertainment 

$568,067 
$95.75/550.75 

RUSH 
BankAtlantic Center, Sunrise, 8,432 
Fla., April 13 sellout Live Nation Global Touring 

$560,638 
$29 

POINTFEST: KILLSWITCH ENGAGE, HURT, AUTOVEIN & OTHERS 
Verizon Wireless Amphitheater, 
Maryland Heights, Mo., May 18 21,235 

21,215 Live Nation 

$546,048 
$104/$2735 Superpages.com Center, Dallas, 8,496 Live Nation Glol April 25 11,500 

$536,467 ANDRE RIED 
($537.741 Canadian) 
$89.29/569.34 Bell Centre, Montreal, May 16 6,198 

7,291 
Gillett Entertainment Group 

$533,041 
$69,50/525 

IRON MAIDEN, LAUREN HARRIS 
Verizon Wireless Amphitheater, 
Selma, Texas, May 21 

13.98,667 92 Live Nation 

$531,237 BOB DYLAN 
($526,708 Chan) Halifax Metro Centre, Halifax, 
$70.10/549.93 Nova Scotia, May 21 

8,525 
sellout Gillett Entertainment Group, Live Nation 

$513,348 
$94/544 

RUSH 
Amway Arena, Orlando, Fla., 
April 15 

7,612 
8,517 

Live Nation Global Touring 

$511.219 MATCHBOX TWENTY 
`_aend) Vector Arena, Auckland, 
90 New Zealand, April 18 

6,871 
10.563 

Michael Coppel Presents 

$507,265 
$110/533 75 Cynthia Woods Mitchell Pavilion, 7,653 Live Nation Global Touring The Woodlands, Texas, April 19 11,033 

MICHAEL BUBLÉ, NATURALLY 7 
Save Mart Center, Fresno, Calif., 6,921 
May 6 sellout 

MICHAEL BUBLÉ, NATURALLY 7 
ARCO Arena, Sacramento, Calif., 7,156 
May 4 sellout 

$479,760 
$160/$100/$80/ 
$60 

ROBERTO CARLOS 
The WaMu Theater at Madison 5,464 
Square Garden, New York, May 23 sellout 

$477,831 
$84/548 50 

RUSH 
Ford Center, Oklahoma City, 
April 26 

7,953 
8.497 

Beaver Productions 

Beaver Productions 

Evenpro /Water Brother 

Live Nation Global Touring 

$476,921 
$125.73/$19.75 

DEF LEPPARD, STYX, REO SPEEDWAGON 
Cricket Wireless Amphitheatre, 9,992 
Chula Vista, Calif., April 26 19.506 

Live Nation 

$473,508 
$82.50/539.50 

SHERYL CROW 
Chastain Park Amphitheatre, 
Atlanta, May 3 

6,219 Live Nation 
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Sweet o s 
Madonna Tour Tickets Off To Brls Sales Start 

The much -anticipated North American on -sales 
for Madonna's upcoming Sticky & Sweet tour 
hit full force the first weekend in June, including 
high -profile stadium shows in four U.S. markets. 

Those projecting immediate sellouts were 
incorrect. Those expecting disaster were way 
more incorrect. When it's all said and done, 
Madonna will break her own record as the top - 
grossing tour by a female artist, 
likely generating well north of 
$200 million in ticket sales. That 
she can accomplish this in such 
a limited time frame is even 
more remarkable. 

With the most recent run of 
on- sales, shows in Oakland, 
Calif. (Nov. 1), Las Vegas (Nov. 8) 

and Denver (Nov. 11) all sold out, 
with second shows added for 
Nov. 2, 9 and 12 in those respective markets. 

Sales were also very strong, but not yet at sell- 

out level, for stadium shows in Houston (Nov. 

16), Los Angeles (Nov. 6) and Miami (Nov. 26). 

In Vancouver, Madonna's first North Amer- 
ican stadium on -sale for Oct. 30 at BC Place Sta- 

dium moved 50,000 tickets in 29 minutes. Rapid 
sellouts in Toronto at Air Canada Centre for 
O _:.1 snd Montreal at the Bell Centre on Oct. 
22, called for second shows in both markets to 
be added on Oct. 19 and 23, respectively. 

Previous sellouts include three shows at 
Madison Square Garden in New York on Oct. 
6 -7 and 11 and performances in Boston (Oct. 
15) and Chicago (Oct. 26). 

North America and Europe, followed by Mex- 

ico and South America, tour producer Arthur 
Fogel, chairman of global music for Live Na- 

tion, says he's "thrilled" with sales and points 
out that there is plenty of time remaining. 
"Some of these North American shows are five 

or six months away," Fogel says. 
Fogel declined to provide specific numbers, 

but his mood the Monday morn- 
ing after the latest round of on- 
sales indicates that numbers were 
more than solid. Live Nation an- 
nounces sellouts, not ticket counts, 
so even a show that hasn't been an- 

nounced as clean likely still has 
moved many thousands of tickets 
and is well in the black. 

"The fact is it was another strong 
weekend with all shows on track 

to go the distance," Fogel says. "We are in great 
shape, and I couldn't be happier." 

n They 
Road 
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IN YOUR FACE: Our Antony Bruno reports 
that Live Nation unveiled a Facebook application 
that lets users search for and buy concert tickets 
directly from their profile on the popular social 

networking site. 
The application is an extension of the grow- 

ing My Live Nation Web site, which lets users 
create customized concert searches based on 
their favorite artists by reading their digital 
music libraries. According to Bruno, the Face - 
book application is simply a widget of the same, 
but allows other Facebook users to see each 

other's concert calendars, acting as a 

viral marketing tool for the widget as 
well as the concerts listed in it (bill - 

board.biz, May 29). 

Music fans can register for My Live 

Nation at livenation.com and can then 
easily add My Live Nation to their Face - 

book profiles. 
The development, like Ticketmas- 

ter's association with iLike, makes con- 

cert promotion a much more efficient 
prospect. Rather than a blanket news- 
paper ad or even the more focused radio 
promo that have drawn fans to concerts 
for years, this application tells people 
that have said they are interested in a 

band that this band is coming, and then 
sells them a ticket. It's the ultimate in 
a targeted promotion, a "heads up" to 
someone who wants to know. This def- 
initely takes a lot of the guesswork out 
of marketing, and anything that makes 
it easier to buy a ticket is a good thing. 

There is a buzz -building compo- 
nent here that would help any show. But there 
is also a sort of "preaching to the choir" as- 
pect, too. If every band had enough hardcore 
fans to fill an arena, there wouldn't be much 
need for old- school promoters. However, the 
difference between a sellout and a half -house 
for most shows is pricing and promoter in- 
stincts that convince fence -straddlers to get 
up and go. That has not changed. 

i 

Meanwhile, Europe is still sizzling. Demand 
for tickets in Paris for Madonna's Sept. 20 per- 
formance led to a second show for Sept. 21. The 
Zurich show at the Military Airfield Dübendorf 
(Aug. 30) topped the 70,000 mark in sales. Tick- 

ets remain for the tour opener in Cardiff, Wales, 
on Aug. 23, as well as shows in Nice (Aug. 26), 

Berlin (Aug. 28), Amsterdam (Sept. 2), Dussel- 
dorf (Sept. 4), Rome (Sept. 6), Frankfurt (Sept. 

9) and London (Sept. 11), but sales are believed 
to be very good in all these markets. 

With only a few shows left to go on sale in 
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For 24/7 touring news 

.biz and analysis, see 
billboard.biz /touring. 
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BRANDING BY KAMAU HIGH 

Shoes And Tunes 
Katy Perry To Get A Lift From Steve Madden Campaign 

Steve Madden is stepping into music marketing again. 
The footwear and apparel retailer is launching an in -store and 

online marketing campaign dubbed Steve Madden Music that will 
spotlight a recording artist every month or two, Billboard has 

learned. First up is Katy Perry, whose Capitol Music Group single 
"I Kissed a Girl" exploded 21 -5 this week on the Billboard Hot 
100 after selling 173,000 digital downloads. Also in the pipeline 
is S -Curve artist Little Jackie. 

Although Perry and Little Jackie record for EMI Group labels, 

Steve Madden Music is seeking similar partnerships with other 
labels as well. "The music business is very parallel to the shoe 

business," founder /design chief Steve Madden says. "They're 
after the same girl that we're after. Even the mind -set of trying 
to make a hit shoe or a hit record is the same. People always 
want to know what's cool. I figured if [Sean "Diddy" Combs] 
and Russell [Simmons] could get into my business, then I could 
go into theirs." 

For Capitol, the Perry promotion follows its partnership last 

year with Victoria's Secret for the exclusive U.S. CD release of 
the Spice Girls' "Greatest Hits." 

Capitol chairman /CEO Jason Flom says the label is keen on 

considering more such promotions. "If you're a brand and you're 
reading this, we're open for business," he says. "We want to work 

in fun and creative ways with brand partners to get emotional 
connections with artists." 

The new Steve Madden campaign will include an un- 

usually immersive in -store component. On June 9, the 
retailer will tape a live performance by Perry at the 
Steven by Steve Madden store on New York's Lower 
East Side, then air the performance at its 70 stores 
around the country with video screens and provide 
an audio feed to its remaining 28 stores. 

During the duration of the Perry promotion, which 
will run for at least a month, video -equipped Mad- 

den stores will also show the video for "I Kissed 

a Girl," and all stores will play Perry's Capitol 
debut, "One of the Boys" (June 17). The 

stores will also display signs promoting the 
album and her status as a featured artist. 

The campaign will extend to a new Web 
site, stevemaddenmusic.com, which will 
include the in -store performance in stream- 
ing video, as well as links to buy "I Kissed a 

Girl" and "One of the Boys." A download of 
the single will be given free to customers who 
spend a yet- to -be- determined amount. The 

roughly 800,000 registered users of the retailer's steve- 
madden.com home page will receive e-mail alerts about the 
album's release date, with a link to purchase it online. 

Madden will cover the cost of producing the in -store events, 

while artists will agree to be outfitted with a selection of Madden 

footwear during the promotional period, according to David 
Passick, a former manager of Maxwell, Don Was and 

Herbie Hancock. Passick is advising the retailer on 

the campaign. 
Steve Madden is the latest apparel retailer 

seeking to lend its brand a boost by linking it- 
self to pop stars. Urban Outfitters features a 

monthly playlist on its Web site that streams 
songs by of- the -moment recording artists. 
American Eagle Outfitter recently announced 
it would underwrite its own New American 
Music Union festival later this summer (Bill- 
board, May 31). And Tommy Hilfiger is in its 

third year of staging "The Hilfiger Sessions," a 

series of live concerts pairing new and estab- 
lished artists. In April, Hilfiger launched 

tommytv.com, which streams the concerts for free. 

Steve Madden, too, has done its share of music 

programming, such as sponsoring concert tours 
and holding a music talent search contest. The 

company also has a strong link to the music busi- 
ness via nonexecutive chairman Walter Yetnikoff, 
former head of CBS Records. 

BarBrawl 
Two Majors Check Into Rehab 

The F -word and S -word are again causing a brawl. 

This time it's not a fight over radio broadcasts 
that the FCC finds objectionable. Now it's over 
old versions, new versions and edited versions 
of "Sittin at a Bar" by Atlanta -based quintet 
Rehab. And the fight is being fueled by the bane 
of most artists: an old production deal that has 
left the band with little recourse when it doesn't 
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like changes to its album and album artwork. 
Several years ago, Rehab assigned its rights 

in recordings to a production company called 
Destiny Music, Los Angeles -based attorney Kia 
Kamran says. That company entered a deal 
with Sony Music (now Sony BMG Music En- 

tertainment). Like most production deals with 
a major label, Destiny assigned the recording 

rights to Sony (Epic). 
This type of setup means that artists are not 

direct parties to the contract with the label. As a 

result, they typically have little or no legal rights 
in connection with how those recordings are 
changed or marketed. 

Most artists that later find some success abhor 
their production deals. The companies often 
take 40 % -60% of the artist royalties received 
from the label. If the production 
company goes defunct, some- 
times it's hard for the artists to get 

all or any part of the royalties. 
But Kamran says Rehab's fight 

is not over money; it's over artis- 
tic integrity. 

Rehab's "Sittin' at a Bar" was 
on the 2000 Epic release "South- 
ern Discomfort." The record 
wasn't a hit at the time. Epic 
dropped the band and entered a termination 
agreement in 2003 with Destiny. The major still 
owns the master rights. 

Rehab continued to tour. The song reportedly 
became a sort of anthem in bars around the Un- 
tied States. Just listening to part of the song cur- 
rently on iTunes explains why. 

"Now I'm sittin' here talkin' to you /drunk and 
on the run. [Chorus:] I'm sittin' at a bar on the 
inside /waitin' for my ride on the outside /she 
broke my heart in the trailer park /so I jacked the 
keys to her fuckin' car /and crashed that piece of 
shit and then stepped away." 

As the song found nearly 1 million listeners 
across the Internet, Kamran says he began try- 

ing to make a new deal with a major label, speak- 
ing with execs at Epic and Universal Republic. 
He says that Epic execs hadn't been aware of the 
growing popularity of the song. The band rere- 
corded the old song and signed with Universal 
Republic last month. 

Now, Epic has a clean version -without the f- 
and s- words -that it's servicing to radio and of- 

fering through iTunes. Kamran says that Epic 

also edited other tracks on the album without 
permission, retitled the album "Sittin' at a Bar" 

and changed the cover artwork to depicting peo- 
ple at a bar. 

Kamran is arguing with Epic, raising breach 
of contract claims. He asserts that Epic did not 
obtain permission to edit all the tracks from the 
album -even though the label did send a letter 

to Destiny to edit the single. Since 
Destiny never responded, Epic 
may have had the right to make 
the changes under the contract. 

Kamran says he represents Des- 

tiny and Rehab, but adds that "Des- 

tiny is gone." As a result, Danny 
Boone, current and co- founding 
member of Rehab, really has no 
recourse against Destiny, he says. 

Meanwhile, Universal Repub- 
lic is also servicing the song to radio and selling 
the album. Kamran says it's causing "confusion" 
in the marketplace. So the brawl is also spiling 
over to the two major labels, which each claim 
in letters that the other may be making misrep- 
resentations in its marketing materials. 

Kamran admits that Boone receives less 
money from the Epic version of the song, but 
says it's a "moral issue." He's making the 
"this is not cool" argument against Epic's 
edits and changes. 

Whatever the outcome, the Rehab saga again 
shines the spotlight on the importance of con- 
tract terms in those very first deals that artists 
sign. Perhaps there could have been a provision 
in the production deal and the label deal grant- 
ing the artists the right to "step into the shoes" 
of the production company if or when that corn - 
pany closed its doors. 

But then again, there are likely thousands of 
artists who would love to be having Rehab's prob- 
lems right now: two majors working the artist's 
song to radio. 
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GetUp, Stand U 
Few Latin Artists Mobilize For Immigration Reform 

"Podemos con Obama," an all - 

Spanish- language video in 
support of Democratic presi- 
dential candidate Sen. Barack 
Obama, features more than 20 

Latin music acts saying things 
like " Obama is 
different" and 
"Obama is the 
future." 

But buried 
among them is a 

more pointed 
comment from 
Alejandro Sanz 

(who is not a U.S. 

citizen). We 

came here as illegal aliens, but 
also because many of the peo- 
ple who support their music 
are here illegally and under 
siege. Indeed, fear of immi- 
gration crackdowns have had 

a direct impact 
on Latin con - 
cert attendance 
and album 
sales, accord- 
ing to promot- 
ers, managers 
and retailers. 

Why then 
haven't Latin 
artists mobi- 

lized behind these issues? 
"It is not as common for 

Latino artists to speak out 
on political issues as 
much as Anglo 
artists," says pro- 
ducer Andres 
Levin, who con- 
ceived and pro- 
duced the Obama 
video. It's not that acts 
don't support immi- 
gration reform, he says. 

"I think they haven't 
found the vehicle to do so." 

While many figures in 
the Latin music industry 
say they favor immigration 
reform and sympathize 

Latin 
Notas 
LEILA 
COBO 

need immigration reform." 
In the past year, Latin acts 

have increasingly expressed 
vocal support for a wide 
array of causes, from the 
eradication of child exploita- 
tion and poverty, peace 
efforts in Colombia and en- 
vironmental issues. 

Amid this newfound ac- 
tivism, one cause has been 
conspicuously absent: sup- 
port for immigration reform 
and illegal immigrants in the 
United States. 

The omission is glaring, 
not only because so many 
Latin acts that are now citi- 
zens of this country initially 

with the plight of illegal im- 
migrants, not many have or- 
ganized broader efforts to 
back these causes, although 
several have written songs 
that touch on the issue. 

"Speaking out on the issue 
means having the courage to 

take on a lot of social and po- 
litical responsibility and 
maybe it is something artists 
are not prepared for," says 
Julie Garza, PD for WYMY 

(La Ley) Raleigh, N.C. 
One of the few voices who 

has is popular Univision 
Radio personality Eddie "Pi- 
olin" Sotelo, who was cen- 
tral in organizing mass 
marches in 2006 in Los Ange- 
les, Miami and other U.S. 
cities, drawing the participa- 
tion of Los Tigres del Norte 
and other Latin acts. 

Another exception: popular 
Latin Christian singer Marcos 
Witt, who last year gathered 
hundreds of thousands of sig- 

natures, getting the word out 
via YouTube, radio, press and 
his own shows. 

Encouraged, Witt ap- 
proached between 10 

and 15 major Latin 
acts that were 
touring at the 
time, and asked 
if they too 
could ask fans 
to sign peti- 
tions asking 
for immigra- 
tion reform 
during their 

shows. All 
said yes. But 
when the time 

came to actually get 
the job done, not a 

single one came 
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through. 
"I don't think it was mali- 

cious," Witt says. "But I was 
disillusioned. I think it was 
really a lack of empathy with 
the plight and pain that ille- 
gal immigrants are feeling 
now." 

An example of that plight: 
On May 12, immigration 
agents arrested nearly 300 
workers at an Iowa meatpack- 
ing plant, the largest single - 
site immigration raid in U.S. 
history. For the first time ever, 

270 of those arrested were 
sent to prison to serve sen- 
tences prior to being de- 
ported, leaving children and 
families in the lurch. 

"As Latins, the effects of 
these raids is clear," Witt says. 

On his end, Obama video 
producer Levin says he plans 
to make shorter, concentrated 
pieces that tackle some of the 
issues mentioned in his video. 

Obama and Sens. Hillary 
Clinton and John McCain 
all voted in support of the im- 
migration reform measure 
that was defeated in Congress 
last year. Witt supports Mc- 
Cain, who was the sponsor of 
the original 2006 immigra- 
tion reform bill that was 
passed by the Senate but was 
blocked by a House -Senate 
conference committee. 

For 24/7 Latin news 
and analysis, see 
billboard.biz /latin. 

Far from resting on his con- 
siderable laurels, which in- 
clude Academy Awards for 
the scores to "Brokeback 
Mountain" and "Babel," pro- 
ducer /composer Gustavo 

Santaolalla keeps finding new outlets for his creative muse. 

His groundbreaking sensibility continues to nurture Latin 
rock acts from Café Tacvba to Juanes, even as he balances 
production work with film scoring. (An upcoming project 
of his is the film adaptation of Jack Kerouac's "On the Road. ") 

Santaolalla's own band, Bajofondo Tango Club, is releas- 
ing its first proper album in four years, "Mar Dulce," July 15 

on Decca /Surco. Santaolalla is also planning a dance show 
based on Bajofondo's music, which mixes tango with elec- 
tronica, rock and hip -hop. He will be named a BMI Icon June 
12 at the society's annual Latin Awards dinner. 

What are you doing today? 
I'm working on a song that 
we're going to do with Marisa 
Monte for a Brazilian film. 
It's a title song for a movie 
[titled "Era Urna Vez No 
Rio "]. I'm also working on a 

version of our next single for 
"Mar Dulce" for some terri- 
tories ... and just starting to 

try some stuff on the new 
[ "Babel" director] Alejandro 
González Iñárritu movie I've 
been working on. It's his 
next project; it doesn't have 
a title. I did a Brazilian movie 

with [ "The Motorcycle Di- 
aries" director] Walter Salles 
and Daniela Thomas that 
just played at Cannes and 
won an award. It's called 
"Línea de Paso." 

What is happening with 
Surco? 
We are in the process of fin- 
ishing our 10 -year relation- 
ship with Universal and 
about to embark on a new 
deal with Universal. We'll 
still have a joint venture and 
partnership. We have a cou- 
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ple of 'new signings that we 
feel very strongly about that 
I can't name, but it's a girl 
and it's a guy and both are 
based here in the United 
States and both are bilingual 
... we're trying to explore 
what we can do with Univer- 
sal, since we all know how 
the record industry is these 
days. If we can do more stuff, 
considering I'm in other 
types of ventures -I have a 

book publishing company 
and I do music for films. 

So with all this we were try- 
ing to imagine maybe a wider 
deal with Surco for our next 
round, not just records but 
maybe all these other avenues 
are now to be explored. 

Is the so- called "Latin 
alternative" movement as 

strong as it was in the '90s? 
All those things go through 
phases ... in terms of the 
Latin alternative scene, I like 
to view it as a wider thing, 
not just the music. I like to 
think that we are in a very 
special historical moment in 
our culture ... because of 
demographics, because of 

the penetration the U.S. has 
worldwide and because that 
penetration is carrying with 
it a component of its DNA, 
which is Latin. For all those 
reasons, we have a platform 
for a cultural presence 
worldwide that we never had 
before- Latins. After a first 
phase of a more stereotyped 
projection of our culture 
through the music, we came 
to a new phase in which we 

have more and more Latin 
talent that comes from an- 
other angle that is getting 
pushed to the limelight. I'm 
talking about precisely Ale- 
jandro González Iñárritu, 
Guillermo del Toro, Alfonso 
Cuarón, Gael García Bernal, 
someone like us or Alberto 
Iglesias the composer . . . 

It's an incredible time to be 
Latino, worldwide. 

-Ayala Ben -Yehuda 

EN ESPAÑOL: All the great Latin music coverage 
.COITI you've come to expect from Billboard -in Spanish! 

Billboardenespanol.com. 

HOME FIELD 
ADVANTAGE 
While record sales virtually 
around the world continue 
to decline, in Argentina 
they keep growing. Accord- 
ing to the country's Cham- 
ber of Record and Video 
Producers (CAPIF), Argen- 
tine CD sales grew by 3.8% 
for first -quarter 2008 in 

comparison with the same 
time period in 2007. During 
the first three months of 
2007, there were 3.8 million 
legal CDs sold, according to 
CAPIF, while the number for 
2008 grew to 3.9 million. 
Digital sales, including mo- 
bile, also grew by 44% for 
the first three months of 
2008 compared with 2007, 
although no specific num- 
bers were made available. 
CD sales in Argentina have 
been on the upswing since 
2003, following the col- 
lapse of the Argentine 
economy and its currency. 
According to CAPIF num- 
bers, 42.5% of the country's 
music sales correspond to 
Argentine acts. 

NOT WITT'S END 
U.S. -based Latin Christian 
singer Marcos Witt (see 
Latin Notas, left) is finding 
that his movement has ad- 
vocates around the world. 
Earlier this year, Witt per- 
formed a concert at the 
Simon Bolivar Park in Bo- 
gota, Colombia, that drew 
more than 35,000 fans. The 
taped show will be released 
as a CD /DVD, titled "Sobre - 
natural," Aug. 18 via Witt's 
label Canzion, distributed 
by Venemusic. 

THAT'S WHAT 
FRIENDS ARE FOR 
After hooking up in between 
panels at the Billboard Latin 
Music Conference, Wisin & 

Yandel and Enrique Iglesias 
have recorded a remix of Igle- 
sias' single "Lloro Por Ti" and 
filmed a video in Los Ange- 
les. The track, whose original 
version is on Iglesias' all -hits 
album "95/08" (Universal 
Music Latino), will be worked 
to radio as a single in the 
coming months. Wisin & Man- 

del also collaborated with 50 
Cent on a remix of "Rider Part 
Il," available exclusively on 
thisis50.com. -LC 
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BY MARK WORDEN 

PENSION TENSIONS 
Italian Indies Fear Jump In Social Security Costs 

MILAN- Italy's independents are mobilizing 
against government plans that they daim "could 
kill off an industry which is already dying." 

The dispute centers around government 
agency ENPALS' decision to extend its social 
security contributions scheme for artists. Since 
ENPALS launched in 1947 to administer enter- 
tainment workers' social security/pension pay- 

ments, it has collected contributions from 
Italian vocalists and bands, based on a percent- 
age of their concert fees in Italy. 

The contributions -up to 33% of live fees - 
apply to solo artists or bands but not to backing 
musicians /singers. However, ENPALS is now 
introducing an additional contributions system 
for artists, based on physical record sales. 

The labels' beef is that they, rather than artists, 
have to pay these contributions -which ENPAL 

wants back -dated to Jan. 1, 2004. 
ENPALS' Rome -based director of perform- 

ance and contributions Ferdinando Mon - 
taldi says the reform "is an attempt [to] 
improve the financial situation of retired 
recording artists." 

From the 1980s onward, ENPALS had made 
unsuccessful attempts to extend contributions 
to recording acts. However, in 1999 Sony 
Music Italy challenged that in court and won, 
on the basis that a studio performance was 
not technically "entertainment" as an audi- 
ence wasn't present. 

ENPALS successfully appealed that judg- 
ment in 2003 and the new "royalty" -based 
scheme was subsequently developed following 
consultation with what was then Italy's main 
labels body FIMI. 

The claim that the scheme could kill off in- 
dependents came in a statement from indie la- 

bels body Audiocoop, which is leading the 
protests along with artists' union Unione Artisti- 
Unimpresa. 

The latter claims the scheme could cripple 
many small independent companies operated 
by its members. "The parameters appear to be 
made -to- measure for the majors," UA -U head 
Roberto Pietrangeli says, also speaking on be- 
half of Audiocoop. 

The new ENPALS minimum contribution is 

87 ($135) per track /per featured artist on ship- 

ments of up to 30,000 copies as declared to au- 
thors rights body SIAE, which collects mechan- 
ical royalties in Italy. 

That contribution rises in bands to a maxi- 
mum of 717 ($1,113) per track for more than 
500,000 copies, as recorded by SIAE. 

Pietrangeli claims the new scheme penal- 
izes labels selling well less than 30,000 copies 
of their albums, particularly smaller indies 
lacking the financial resources of the majors. 

Although neither ENPALS nor Audio - 
coop/UA-U have estimated the total amount 
of money involved, both sides agree it is po- 
tentially huge, involving thousands of albums 
and artists. 

The current reform was set out in Decem- 
ber 2003 by then -Minister of Labor Roberto Ma- 

roni. However, action wasn't taken until Feb. 
19, when ENPALS wrote to all Italian labels an- 
nouncing that the new contributions would be 
retrospectively applied, with a May 16 deadline 
for payments to be received. 

After indie -label protests, ENPALS extended 
the deadline to July 16 and agreed to hold in- 
terim discussions with labels. 

"We agreed to the delay largely so compa- 
nies could update their software for the calcu- 
lations," Montaldi says. He adds that ENPALS 
recognizes the payment bands "were estab- 
lished at a time when record sales were higher," 
and a future review might be considered. 

Mario Limongelli, president of Italy's other 
main indie labels body PMI -whose mem- 
bers split from IFPI affiliate FIMI in July 
2005 -attributes the delay to subsequently 
aborted plans to absorb ENPALS into the na- 
tional pension system and "the slowness of 
Italian bureaucracy." 

While PMI agrees "in principle" to the 
scheme, Limongelli will meet with ENPALS 
and the Minister of Labor in the hope of hav- 
ing the rates revised, as will the country's third 
independent labels body, AF I. 

But while the indies seek talks with the gov- 

ernment to resolve their issues, the majors have 
distanced themselves from that stance. 

"As far as we're concerned," FIMI president 
Enzo Mazza says, "the issue was resolved with 
the Maroni decree in 2003." 

HMI president ENZO MAZZA (left) has distanced his body from any discussions between the 
likes of PMI's MARIO LIMONGELLI (center) and UA -U's ROBERTO PIETRANGELI with ENPALS. 
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Pumping On 
Your Stereo 
U.K. Music Mags Tune In To Power Of Radio 

LONDON -Hold the front page: Two of 
Britain's biggest music magazines are get- 
ting into the radio business. 

First was Bauer -owned monthly maga- 
zine Q, Britain's biggest -selling music mag- 
azine with a circulation of 131,330, according 
to the Audit Bureau of Circulations (ABC). 
On June 2, it relaunched its Q Radio serv- 
ice- previously a DJ -free automated play - 
out service -on DAB digital radio in London, 

digital TV platforms nationwide and online. 
On June 24, IPC Media -owned music 

weekly NME (circulation 64,033) will launch 
NME Radio on similar platforms, with addi- 
tional temporary FM availability via limited 
local licenses. 

Both stations will adhere loosely to the 
modern rock format and are being keenly 
anticipated by labels. 

"The potential for both is huge, because 

» >MOBILE MUSIC CLIMBS 
IN JAPAN 
Steady growth in sales of ringback tones and 
mobile -based full -track downloads helped 
power a 6% rise in digital music sales in Japan 
to 120.8 million units in first -quarter 2008, ac- 

cording to the Recording Industry Assn. of 
Japan. In value terms, digital sales -mobile 
and PC -based downloads -rose to 22.5 billion 
yen ($215.5 million) in January- March, up 28% 

from the same period in 2007. Although mo- 
bile -based master ringtone sales fell 16% to 
51.1 million units with trade value down 13% to 
5.9 billion yen ($56.5 million), ringback -tone 
sales rose 18 %to 22.6 million units, with value 
up 47% to 1.9 billion yen ($18.2 million). Sales 

of mobile -based full -track downloads, mean- 
while, rose 48% to 34.4 million units, with value 

up 58% to 11.4 billion yen ($109.2 million). PC- 

based music downloads rose 34% to 9.9 mil- 
lion units, with value up 50% to 2.1 billion yen 

($20.1 million). -Steve McClure 

» >VIRGIN GAINS INDIAN 
ACCENT 
British commercial media group SMG has 

agreed to sell national pop /rock station Vir- 
gin Radio to India's TIML Golden Square for 
£53.2 million ($105 million) in cash. TIML 
Golden Square is a unit of Bennett Coleman & 

Co., which publishes the Times of India news- 
paper and operates radio stations in the coun- 
try. The disposal is still subject to SMG share- 
holders' approval and a general meeting is to 
be convened. In a statement issued to the Lon- 
don Stock Exchange, Glasgow, Scotland -based 

SMG CEO Rob Woodward said the agreement 
represented a "sound price for Virgin Radio 
and a good deal for SMG shareholders." An 
additional £8 million ($15 million) will become 
payable if the radio business is licensed to use 

the Virgin Radio brand within two years of clos- 

ing the deal. SMG will now refocus on wider 
strategic plans to invest more in TV produc- 
tion and Internet activities. -Lars Brandie 

www.americanradiohistory.com
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Music mags Q and NME are 
looking to scrawl their initials 
across the U.K. radio landscape. 

both brands are known world- 
wide," says Parlophone U.K. head 

of radio Kevin McCabe, who plugs 
acts including Radiohead and 
Coldplay. "If you sit in a record 
company meeting anywhere in the 
world, ears prick up when you say 
you've got the cover of either." 

Nonetheless, the new sta- 
tions face a fight to win 
audiences in the keenly 
contested U.K. modern 
rock sector, currently 
dominated by FM /dig- 
ital network Xfm (which 
had 1.03 million listeners 
in the first quarter, accord- 
ing to RAJAR) and digital - 
only BBC 6 Music (520,000). 

Q Radio programming 
director Ric Blaxill, a for- 
mer BBC 6 Music head of 
programs, says his station 
will initially feature just 

one live show, a daily evening 
program hosted by former Xfm 
DJ Samanthi, but also feature pre- 
recorded "unique content" from the 
likes of Coldplay and R.E.M. at 
launch. Blaxill says his ambition is 

to increase Q's audience from 
the 282,000 listeners the au- 
tomated service had in 01, al- 
though he declined to name a 

target figure. 
NME Radio is produced under 

license by London -based DX Media, 
headed by managing director /program- 
ming director Sammy Jacob, the man who 
launched Xfm London in 1997. His station 
will feature live programming from 7 a.m. to 
7 p.m., live sessions and regular news up- 
dates from the NME editorial staff. A show 
by high -profile British comedian Ricky Ger- 

vais features in test transmissions that began 
June 2, but he won't be part of the regular 
air lineup. 

Jacob is targeting 300,000 -plus listen- 
ers in year one, saying, "This will be the sta- 
tion for true fans of indie- alternative music." 

"There are a lot of people making a play 
for the U.K. alternative music market," NME 

editor Conor McNicholas says. "But I don't 
think anybody's had a runaway success with 
it. Brand -wise, they don't really register, 

whereas we bring almost 60 years of 
brand heritage." 

McNicholas' counterpart at Q, 

Paul Rees, believes his station's 
"broader outlook" and Bauer's 
track record for launching 
such magazine brands as Ker- 

rang as radio stations will give 
it the edge. 
Both stations plan to work 

closely with magazine editorial 
teams and leverage the power of 

their print arms to secure con- 
tent, with Q Radio's Coldplay 
and R.E.M. interviews coming 
off the back of cover features. 
McCabe admits that this has 

the potential to "put people's 
noses out of joint, because [every 

station] wants exclusives," but adds, 
"The one -stop shop idea is an at- 

tractive proposition when 
you've got a band whose time 
is really precious." 

Meanwhile, Xfm head of music 

Mike Walsh remains sanguine 
about the threat to his stations. 
"We have the enormous advan- 

tage of being on FM and of being first 
mover," he says. "We've established rela- 

tionships [with pluggers] over a 10 -year pe- 
riod. If [NME and Q] feel the strength of their 
radio proposition isn't engaging enough for 
the labels that they have to leverage the mag- 
azine, good luck to them, but I don't foresee 
us losing out as a result." , 
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»,BEIJING POP PULLED 
China's biggest international rock music fes- 
tival, the Beijing Pop Festival, has been can- 
celed, organizers announced May 30. The 
festival has been held in Beijing's Chaoyang 
Park each September since 2005. "We're not 
going through with it this year," says festival 
director Jason Magnus, president of Beijing - 
based promoter Rock for China. "It's not be- 
cause we've been told not to, but because 
we don't want to take the risk." A lineup had 
not been announced and tickets weren't put 
on sale. The move follows the postponement 
of Beijing's Midi Modern Music Festival, 
scheduled for May 1 -4, after local police said 
they could not provide security. Sources close 
to Midi attributed that to Chinese govern- 
ment nervousness amid recent international 
pro -Tibet demonstrations. Last year's Bei- 
jing Pop headliners Nine Inch Nails and Pub- 
lic Enemy helped attract more than 30,000 
people over two days. -Berwin Song 

» >LAZARUS RISES AT 
GALLO 
Lazarus Serobe has been appointed man- 
aging director of South Africa's leading in- 
dependent music company Gallo Music 
Group. Serobe succeeds veteran Gallo 
managing director Ivor Haarburger, who 
retires from the company at the end of July. 
Serobe, most recently Gallo's business af- 
fairs head, was previously managing di- 
rector at Sony Music Entertainment South 
Africa and executive head of mobile en- 
tertainment at South Africa's biggest mo- 
bile phone company, Vodacom. The 
group -part of Johannesburg -based media 
and entertainment company Avusa -is also 
home to Warner Music Gallo Africa, a joint 
venture with Warner Music International 
created in May 2007. -Diane Coetzer 

For 24/7 global news and analysis, see Z billboard.biz /global. 
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BANDS ACROSS 
THE WATER 
Aussie Concert Biz Adds Asian Appeal 

LONDON -Australian promoters are look- 
ing to Asia to help attract more international 
artists Down Under. 

Sydney -based Chugg Entertainment man- 
aging director Michael Chugg says Elton 
John's recent Aussie tour provides a template 
for an expanded Australian -Asian tour circuit 
that will cut costs and boost ticket sales. 

"With more cities opening up, you'd see 
both the Australian and the Asian tour cir- 
cuits growing," Chugg says. "It'd be good for 
audiences and promoters -and artists will re- 
think the way they tour Australia and the 
places they include in their itineraries." 

John became the first Western superstar to 
play northern regional cities Townsville (North 
Queensland) and Darwin (Northern Territory) 
-both closer in flying time to Singapore than 
Sydney -following Live Nation -promoted 
shows in Singapore and Hong Kong. The 
shows attracted capacity crowds- 21,000 in 

Nation Hong Kong -based senior VP for Pan - 
Asia booking for music. 

Michael Jacobsen, executive chairman of 
Sydney -based promoter Jacobsen Entertain- 
ment, says offering 10 cities rather than five 

through the region will help "spread costs and 
put a lid on ticket prices." Corporate sponsor- 
ship is easier to get in Asia, he adds, absorb- 
ing up to 30% of promoters' costs. 

Insiders also cite the opening of new, high - 
tech Asian and Australian venues in the next 
12 months as a likely driver of demand for in- 
ternational touring acts. Venues include the 
18,700- capacity Beijing Olympic Basketball 
Arena, which will be operated by Australia - 
based AEC Ogden. "We are working on major 
concerts and sporting events there to make it 

a prime destination," AEC Ogden chairman 
Harvey Lister says. 

Other new venues will include the 55,000 - 
seat National Stadium in Singapore, the 

15,000- capacity Perth Arena and 
12 new indoor arenas in India, in 
addition to several new casino ven- 
ues in Macau, where Jacobsen says 
there is "insatiable demand for in- 
timate concerts and theatricals." 

Not everyone is so enthusiastic, 
however. Melbourne -based Paul 
Dainty, chairman of Dainty Con- 
solidated Entertainment, which 
brought Guns N' Roses (June 
2006), Il Divo (October 2006) and 
Iron Maiden (February) Down 
Under in recent years, cautions 
that getting an act that appeals to 
countries with disparate musical 
tastes remains a problem. 

"Asia can be a hard market," he 
says. "Generally, it's a lot of work 
for not a lot of return." 

And not all Asian promoters see 
a role for their Australian counter- 
parts in the region. Insiders say 
Asian promoters generally shy away 
from profit- sharing deals with out- 
side entrepreneurs who have lim- 
ited knowledge of the local market. 

"Unless they can bring, for example, a major 
sponsor to the table, they don't really add any 
value," Ironside says. 

Even Steve Sybesma, CEO /executive di- 
rector of Shanghai -based China West En- 
tertainment, which has taken Incubus 
(March) and James Blunt (May) to China off 
the back of Australian visits, has his doubts. 
He chose to deal directly with those artists' 
U.S. agents rather than collaborate with an 
Australian company. 

"There's a perception in the West that 
China is close to Australia," he says. 
"When, in fact, it's probably about as close 
as Los Angeles." 

Townsville's Dairy Farmers Stadium and 
14,500 in Darwin's TIO Stadium -and finan- 
cial support from state governments that saw 
them as opportunities to market the region 
to Asian tourists. 

Chugg is now discussing similar routing 
schedules with other international acts. "Some 
of them are considering it," he says. 

Australian promoters have maintained a 

presence on Asia's touring circuit since the 
1980s, but insiders say previous attempts to 
build an expanded circuit have been thwarted 
by the low volume of traffic. 

Now, international tours to Asia are on the 
up, and Aussie promoters want in. "In the last 
10 years, it's gone from two or three interna- 
tional acts a year coming through to two or 
three a month,' says Colleen Ironside, Live 

Additional reporting by Steve McClure in 
Tokyo and Berwin Song in Beijing. 
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TOURING FOCUS: 
Mid -Year Charts & IAAM Annual Conference 

As the International Association of Assembly Managers 
gather for the IAAM's annual convention and trade 
show July 24 -29 in Anaheim, California, Billboard will 
present it's special mid -year report on the touring 
industry's tcp venues, tours, Boxscores and promoters, 
featuring exclusive charts and analysis. This special 
report also will focus on the dynamic changes within 
the ticketing industry. 
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Road Warriors 
Newbury Comics, Eurpac Try Off -Site Stores 

Every once in a while, music merchants like to 
get out of the store. But sometimes they like to 
take the store with them, too. 

In June, from the 12th through the 15th, to 
be exact, Newbury Comics will run a store at 
the Bonnaroo festival in Manchester, Tenn., al- 

though the Brighton, Mass. -based chain will 
be there under the auspices of Lala.com. 

How did this marriage come to pass? 
Lala.com co- founder Bill Nguyen says he 

went to the festival three years ago, fell in love 
with the experience and wanted to become a 

part of it. "When I heard that Tower Records, 
which used to run the festival's music store, 
went out of business, it broke my heart," he 
says. "So I went to the Bonnaroo [people] and 
said, 'We want to do this, although we are def- 
initely not that kind of store. We 
will find a partner.' " 

So it reached out to Newbury 
Comics, which is now handling 
the store for the second year in a 

row, as well as running the auto- 
graph- signing tent that is right 
next door. The goal of both corn - 
panies, of course, is branding. 

This year, the chain's GM 
Duncan Browne is in charge of 
brainstorming the store for the site, which is 

housed in a tent rented by Lala.com that also 
includes a presentation of the site's services. 

While Newbury Comics has sold CDs at con- 
certs, it has never done anything on this scale 
before last year's festival, an event Browne now 
describes as a learning experience. Last year 
Newbury shipped racks to the site; this year, 
staffers will make the racks there. Also, "we 
bought a lot of stuff that didn't sell last year, like 
catalog product unrelated to who was perform- 
ing," Browne says. "This year, we are carrying 
CDs and DVDs only from artists who are per- 
forming. About 98% of the product is things we 
carry in our stores, but there are a few unsigned 
bands and regional bands that we don't carry, 
so we reached out to them to get product." 

And for groups like Pearl Jam, the store will 

have some copies of "Ten" or "Vs.," but the em- 
phasis will be on the band's more unique stuff 
like "East Street," because fans won't find that 
in every store in America, Browne adds. 

"We also bring assorted lifestyle and trend 
product that we typically sell but pared down 
so it's appropriate for a festival," Browne says. 
"This year, the store will carry about 500 -700 

SKUs including things like T- shirts, bandan- 
nas and sunglasses." 

Browne reports that Newbury has spent the 
last six weeks, on a part -time basis, preparing 
for the show, laying down the floor plan and 
interviewing staffto see who will work the event. 
"Last year we picked people, but it's good to 
give everyone a chance," he says. 

But as it is, the dozen or so staffers manning 
the store will likely only get to see an occasional 
set of their favorite bands. That's because the 
store is open for 14 hours per day and requires 
a lot of staffing to keep the shrinkage down and 
maintain order at the signing tent. In fact, some 
staffers even sleep in the store at night to make 
sure it's still there in the morning. 

Trouble with customers either stealing or 
getting unruly waiting in line to get their CDs 
signed is the last thing that Eurpac Home En- 

tertainment VP of purchasing 
and marketing Kerry Fly has to 
worry about when he does an 
in- store. That's because Eurpac 
sells music to stores run by the 
U.S. Navy. 

"We arrange for artist in- stores 
all the time on ships and at 
bases," Fly says. "The service peo- 

ple are great for in- stores. They 
are used to waiting in line, and 

security is not an issue for us." 
In fact, for Fleet Week (May 21 -28) in New 

York, Virginia Beach, Va. -based Eurpac 
arranged for an in -store on a naval ship and 
also rented a theater for a screening of the new 
Indiana Jones movie, thanks to the Paramount 
home video label. 

The in -store took place on the U.S.S. 
Kearsarge, a Marine helicopter carrier, docked 
on Manhattan's West Side piers. On the May 22 

street date of Usher's "Here 1 Stand" album, 
Zomba brought the artist aboard the ship for a 

signing and a meet -and -greet. 
"It was a nice twist on the in -store and it's a 

way to give something back to our armed serv- 
ice people," Jive senior VP of sales Bob An- 
derson says. 

Fly reports that several hundred copies of 
the album were sold at the ship's store, where 
the signing took place. In addition, Usher re- 
ceived a tour of the ship, so that even the crew 
that was working got a chance to meet him. 
Even better, the whole event was filmed by 
"Access Hollywood" and was broadcast by the 
Armed Forces Network. 

Retail 
Track 

20 I BILLBOARD JUNE 14, 2008 

For 24/7 retail news and analysis, .biz see billboard.biz /retail. 

www.americanradiohistory.com

www.americanradiohistory.com


Something For 
Nothin 
Free Shows Draw Sponsors Seeking Hip Demos 

Three years ago, Brooklyn music fans Sarah 
Hooper and Alexander Kane decided that their 
monthly party at a small club called Southpaw 
just wasn't grand enough for their liking. "We 

started throwing out ideas," Kane says, "and we 

both immediately hit upon the same concept - 
a series of free outdoor shows." Deciding against 
taking the nonprofit route or partnering with a 

city agency, the pair instead deter- 
mined to seek sponsorship dollars 
from corporations eager to reach 
a hip, young demographic. And 
thus, the Je11yNYC Pool Parties 
were born. 

For the last three years New 
Yorkers have headed to a giant, dry 
swimming pool in Brooklyn's 
Greenpoint neighborhood every 
-Sunday afternoon to check out j ei- 

IyNYC's stellar lineup of indie acts, all for free 
(although volunteers do ask for donations in 
front of the venue). The series has managed to 
attract some big names in the past: Blonde Red- 
head, Ted Leo and Band of Horses; this sum- 
mer, the Hold Steady, the Breeders and Black 
Lips are all scheduled to play. 

"Our goal has always been to make the con- 
certs about both the talent and the audience," 

Hooper says. "We wanted to create memo- 
ries, and we always took the fun factor into 
account. We were tired of huge, alienating, 
crowded shows." 

Hooper says a sense of fun and a desire to keep 
costs low always drove the project. "We kind of 
saw ourselves as being Robin Hood figures, tak- 

ing corporate dollars to do cool things for kids," 
Kane says. "We might pay the bands 
a little less then other promoters, 
but we are giving them an oppor- 
tunity to play in front of a great au- 
dience. We never want people to 

feel like we are ripping them off." 

"When we work with these 
brands, we lay it all on the table, 
because we know what the people 
who come to the shows are going 
to respond to," Kane says. Mobile 

company Helio "wanted to display giant phones, 
for example, and we gave them the feedback that 
those might not be the right fit for this audience. 
We have to strike a balance between making sure 
the sponsors are able to activate the audience 
and keeping our integrity." 

That sort of open exchange of ideas and knowl- 
edge of their target market is one of the reasons 
many sponsors, including Dewar's whiskey, are 

The 111 
Indies 
CORTNEY 
HARDING 

happy with their relationship with Je1IyNYC. 

Dewar's has been the exclusive spirit sponsor 
for Je1IyNYC's Pool Parties and the South by 

Southwest event Austin Garage. "In both, we've 

organically integrated ourselves and reached an 
aesthetic that resonates with JellyNYC's audi- 
ence," Dewar's brand manager Michael Cal- 
abrese says. 

Another sponsor, energy drink Red Bull, is 

also pleased with the benefits of the Pool Par- 
ties. "Our relationship has helped us retain and 
reinforce the relationship with a demographic 
we have targeted and will continue to," spokes- 
woman Libby Tierney says. "It is a great part- 
nership and we look forward to maintaining and 
developing it in the future." 

While Je11yNYC's Pool Parties have had suc- 
cess attracting national acts and sponsors, the 
model can also translate to smaller, more local 
markets. For the last four summers, PDX Pop 

Now has showcased Portland, Ore., bands at the 

free three -day all -ages festival. The event has 
drawn national press coverage and usually at- 

tracts nationally known local acts like the Ther- 
mals and Blitzen Trapper. 

"The whole thing is funded by local business 
sponsorships," PDX Pop Now board member 
Cary Clarke says. "We have historically limited 
ourselves to working with local businesses, and 
we've found that we have enough consistent sup- 
port from them to not have to look outside the 
community for money." 

Clarke says the fact that the festival attracts a 

younger crowd is a key part of the appeal for 
many sponsors. "A lot of our sponsors are record 
stores and coffee shops, and they don't usually 
attract teenage kids to their businesses, espe- 
cially the local record stores," he says. "It's a great 
opportunity for them to pull in kids who might 
not have spent much time in their stores. It helps 
them to cement their position as an integral part 
of our local music community." 

Exclusive Billboard Gear, Plus Over 30,000 
Artist Merchandise Items 

Available Now At www.Billboard.com /store 
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DIG 11AL BY ANTONY BRUNO 

THE PRICE 
IS RIGHT 
Labels Explore Variable Pricing To 
Boost Digital Sales 

Arguably the No. 1 item on 
record labels' to -do list for the 
year is, "Establish variable 
pricing for digital downloads." 

As luck would have it, the 
No. 1 item on the to -do list of 
digital music services not 
named iTunes is converting 
their library to digital rights 
management -free sales. So it 
comes as no surprise that the 
labels have made an openness 
to variable pricing a prerequi- 
site of any DRM -free licens- 
ing negotiations. 

That digital music sales are 
not yet compensating for 
falling CD revenue is no se- 
cret. Whether experimenting 
with the price of digital music 
will make any difference re- 
mains to be seen. 

According to a recent sur- 
vey by analysts at IDC, music 
is not exactly a high priority 
for U.S. households. A full 
25% of respondents say they 
spend nothing on average 
each month on music in any 
format. Another 23% report 
spending less than $10 per 
month on average, while 
27% say they spend between 
$10 and $25 per month. Far 
fewer households spend 
more than that. 

CDs remain the most pop- 
ular source of music, at 32 %, 
followed by FM radio (31 %) 

and dropping sharply to paid 
online music services (8 %). 
Peer -to -peer services follow 
closely behind at 5 %. For those 
who did pay for music, 33% 

downloaded between 10 and 
50 songs in the six months 
preceding the survey, while 
26% downloaded less than 10. 

"Digital music services in 
aggregate ... have yet to fully 
live up to their potential in be- 
coming the next medium of 
choice for music purchases," 
IDC analyst Susan Kevorkian 
says. "[Variable pricing] is one 
way to make that happen." 

The idea behind variable 
pricing is to make more 
money from those 33% who 
downloaded up to 50 songs in 
six months by slightly raising 
the price on certain tracks, 
while at the same time con- 
vincing those who only down- 
loaded 10 or fewer to buy more 
by slightly lowering the price 
of others. 

How that's done is where 
the real science kicks in, which 
is why even those labels push- 
ing for variable pricing most 
aggressively are still only in 
the test phase. The latest is 
Warner Music Group (WMG), 
which last month began a trial 
of a dynamic pricing system 
from Digonex. 

The company's system rec- 
ommends raising or lowering 
the price of a track and /or 
album based on a variety of 
factors. In some cases, new re- 
leases selling very well may 
get priced higher, but so might 
catalog items appealing only 

ROCK AROUND 
THE CLOCK 
To this day, the clock radio is still considered the only 
successful example of integrating two formerly sepa- 
rate products into one. But even that isn't sacred any- 
more. The new, straightforwardly named Aluratek In- 

ternet Radio Alarm Clock With MP3 Player lets users 
access 10,000 Internet radio stations worldwide for 
free. It also can stream music from a connected PC, 

play tracks from a connected MP3 player or USB drive 
and contains that FM radio thing, for those not into the 
whole digital revolution. 

The device includes an integrated amplifier, head- 
set plug, RCA jacks for external speakers and a remote 
control. It retails for $150 and is available from various 
online retailers. -AB 
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to the die -hard fan willing to 
pay more. In other cases, the 
system recommends lowering 
the price of even new releases 
to spur more sales. 

Digital service PassAlong, 
which operates its own 
branded digital music store as 
well as providing the back -end 
technology to several others, 
two months ago completed a 

test of the Digonex variable 
pricing system conducted with 
Canadian label Nettwerk. 

Once per week for 16 
weeks, the service altered the 
price on around 2,000 tracks 
participating in the trial based 
on the suggestions from 
Digonex. Singles were priced 
at 99 cents, 66 cents and 33 

cents, with albums priced 
more granularly. 

According to PassAlong 
CEO David Jaworski, the sys- 
tem on average priced full al- 

bums $1.18 less than what 
other services were selling 
them for -between $4 and $6. 
Singles pricing also fell on av- 

erage. However, revenue from 
the tracks included in the pro- 

gram increased an average 
of 122 %, with some indi- 
vidual singles' sales spik- 
ing up to 500 %. 
"We had albums that 

weren't selling at all before the 
pilot that started generating 
revenue every week," he says. 

What's more, as the price 
of a hot single rose, the price 
of the album dropped, which 
encouraged more album sales. 

"There'd be a point where 
people who would only buy 
two or three tracks bought the 
entire album," Jaworski says. 
"They really came shopping 
for those two or three tracks." 

However, the test did not in- 
clude single sales for more 
than 99 cents, so the jury is 

still out on whether variable 
pricing or "elasticity" can sup- 
port more expensive singles. 
Jaworski says PassAlong will 
conduct another test soon that 
includes more pricing tiers, 
as well as more music from 
major labels, but is not com- 
menting on whether Pass - 
Along is part of the WMG trial. 

While other digital music 
services either have variable 
pricing in place today -such 
as Amazonmp3 -or plan to 
begin testing it in the near fu- 
ture as part of new DRM -free 
deals -such as Napster -the 
real impact of the strategy 
won't be felt until the market - 

leading iTunes comes onboard 
or its rivals step out of its shad- 
ows in a meaningful way. 

Aside from a brief flirtation 
with a $1.29 price point when 
EMI Group launched DRM - 

free downloads on iTunes, 
Apple CEO Steve Jobs to date 
has resisted straying from the 
99- cents -per -song strategy for 
fear of confusing customers. 
Although the company has al- 

ready started pricing TV 
shows from HBO at different 
levels, it is unlikely that devel- 
opment represents a shift in 
its music strategy. 

In the meantime, the music 
industry hopes the one -two 
punch of DRM -free music and 
flexible pricing will help em- 
power its competitors. 

"In conjunction with DRM - 
free downloads, it gets to be a 

very compelling value propo- 
sition," Kevorkian says. "Tran- 
sitioning to a variable pricing 
doesn't need to be static. 
There's lots of room for exper- 
imentation. There's still plenty 
of room for change." 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz/digital. 
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BOOTED UP 
Legendary funk bassist 
Bootsy Collins has re- 
corded an exclusive song 
for the soundtrack to up- 
coming boxing videogame 
"Don King Presents: Prize- 
fighter" from 2K Sports. 
The soundtrack contains 
70 songs, which is a lot for 
a sports title, and includes 
rock, rap, metal and soul 
music. Collins' track is ti- 
tled, appropriately, "Prize- 
fighter." Other acts involved 
include Blue Oyster Cult, 
George Clinton, Iggy Pop, 
Run -D.M.C., Suicidal Ten- 
dencies and Survivor. 

PHONING IT IN 
Phone manufacturer Ky- 
ocera Wireless is teaming 
with Virgin Mobile USA to 
turn its mobile phones 
into VIP tickets to the Vir- 
gin Mobile Festival, taking 
place Aug. 9 -10 in Balti- 
more. But this is no mobile 
ticketing effort. Rather, 
15,000 Virgin Mobile cus- 
tomers who buy the new 
Special Edition Wild Card 
phone from Kyocera will 
gain access to the guest 
lounge at the two -day 

concert -the special- edition 
handset itself grants ad- 
mission. The special- edition 
phone costs $100 and 
will be sold through July 
31 at Best Buy Mobile 
stores. It also comes with 
50 free music downloads 
from eMusic and a one - 
year subscription to Spin 
magazine. 

WILD CARDS 
SanDisk introduced a new 
line of memory cards cre- 
ated especially for mobile 
phones. They are specially 
optimized to facilitate 
faster sideloading speeds 
when transferring music or 
other content from a com- 
puter to the mobile phone. 
Video transferred to the 
cards can also be quickly 
transferred to social media 
and other video -sharing 
Web sites, and an included 
MobileMate acts as a USB 

port adapter for transfer- 
ring files captured on a 

phone to a personal com- 
puter. They come in 2 GB, 4 

GB and 8 GB capacities, 
which vary from microSD 
cards to the larger Mem- 
ory Sticks. 
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MobileSca, 

#1 
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LOLLIPOP 
LIL WAYNE FEATURING STATIC MAJOR 

LOVE IN THIS CLUB 
1SHER FEATURING YOUNG JEEZY 

BUST IT BABY PART 2 
PLIES FEATURING NE -YO 

BLEEDING LOVE 
LEONA LEWIS 

SEXY CAN I 

RAY J & YUNG BERG 

TAKE A BOY! 
RIHANNA 

TOUCH MY BODY 
MARIAN CAREY 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 

LOW 
FLO RIDA FEATURING T -PAIN 

THE BOSS 
RICK E;I, T 

11 11 16 
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Katy Perry more than doubles her output 
from last week as "I Kissed a Girl" leaps 40 -14. 

The track sports an increase of more than 
130 %as it shifts 12,000 downloads. 

SHE GOT IT 
2 PISTOLS FEATURING T -PAIN & TAY DIM 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD 

GET SILLY 
V I C. 

I KISSED A GIRL 
KATY PERRY 

FOREVER 
CHRIS BROWN 

WHAT YOU GOT 
COLBY O'DONIS FEATURING AKON 

TE QUIERO 
FLEX 

CRAZY BITCH 
AUCKCHERRY 

HEAVEN SENT 
KEYSHIA COLE 

DAMAGED 
DANITY KANE 

d on master ringtones sales data repered by Nielsen 
Scan, a service of Nielsen Mob,IeScan Chart endorsed by 

- The Wireless Association and Mobile Entertainment Forum I MEF 
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DEF JAM 
ECORDINGS 
EXECUTIVE 

V,,- 

Shakir 
Stewa 
The new chief of the storied 
hip -hop label wants to preserve 
its legacy while keeping an eye 
on the future. A Def Jam rock 
act? Don't rule it out. 

As a successful A &R executive and former head of a boutique publishing com- 
pany, Shakir Stewart is well- versed in the creative and financial aspects of the 
music business. 

He'll rely on that experience as he assumes his biggest assignment yet: suc- 
ceeding Shawn "Jay -Z" Carter as head of Def Jam Recordings. 

In his new role as the label's executive VP, Stewart reports to Island Def Jam 
Music Group chairman Antonio "L.A." Reid and president /COO Steve Bartels. 
Based in Atlanta and New York, Stewart also retains his duties as senior VP of A &R 

at IDJ. Promoted to that post two years ago after a couple of years as VP of A &R, 

the Oakland, Calif., native has signed such artists as Rick Ross, Young Jeezy and 
newcomer Karina Pasian. 

Stewart cut his teeth as a music executive at Hitco Music Publishing, where he 

was creative director and later senior VP of creative /GM and signed singer /song- 
writer /producer Beyoncé. Even before he gained a rep for promoting rap concerts 
during his Morehouse College days, Stewart was "the guy who was the head of 
passing out fliers at seven clubs a night, seven days a week in 20- degree weather," 
he recalls. 

In his first interview as the head of Def Jam, Stewart talks about the challenge 
of following in Jay -Z's footsteps, the Nas controversy and maintaining the Def 
Jam legacy. 

How does it feel stepping into 
Jay -Z's shoes? 
He has very hard shoes to fill be- 
cause of his contributions musically 
and from an executive standpoint. 
But it's an honor. I think he did a 

phenomenal job while he was pres- 
ident. I learned a lot from him; we 
did a lot of business together. He 
and I signed Rick Ross. 

It was never necessarily my vi- 

sion to run Def Jam. When Jay -Z 

decided to leave, it was a shock to 
all of us. L.A. called me in and said, 
"Let's just get a plan together and 
keep the boat afloat." We were corn- 
ing into a new year, dealing with re- 

leases by Rick Ross, Janet Jackson 
and Mariah Carey. I just assumed 
the role to keep things going even 
before we talked about whether this 
was something I wanted to do. It 
wasn't a planned scenario. 

From your new vantage point, 
what are Def Jam's main 
strength and weakness? 
Its strength is an ability to under- 
stand the culture and the artists 

who represent the culture, then 
delivering those artists to the pub- 
lic in a very authentic manner. 
We're relentless on that front. Not 
many new artists in the past three 
to four years have developed a core 
fan base like Rick Ross and Young 
Jeezy. We're committed to the 
culture and what affects people's 
hearts. 

That was one of the things I 

learned from Jay -Z. He's a person 
who respects the art and the cul- 
ture. And he made sure he was sur- 
rounded by people who have that 
mutual respect. Something I'm 
anxious to change is the notion that 
we're only committed to signing 
rappers only from a certain region. 
That's totally not true. We look for 
artists who make great music, who 
have a presence. Whether there's 
an artist in Oklahoma or Norway, 
I want to do business. 

Where do you see Def Jam in 
five years? 
I definitely predict a couple of 
more major -label mergers happen- 

ing. But we'll still be the No. 1 hip - 
hop label ... no, excuse me, the 
No. 1 music label, in the world. 
We're not just specializing in hip - 
hop. In five years, you might see 
your first Def Jam rock act, more 
R &B and pop acts. 

Among the new artists we're de- 
veloping is 16- year -old R &B /pop 
singer Karina Pasian, a classically 
trained pianist who sings in seven 
languages. We also have a new 
R &B group called Brutha with a 

fourth -quarter reality show launch- 
ing through a venture with BET. 

They'll also be dropping an album 
this year. 

Then there's Unique, an R &B 

singer from Brooklyn, and Elektrik 
Red, a four -girl group that's a cross 
between Vanity Six meets the Spice 
Girls. I'm working on their album 
now. They're edgy, sexy, in your face, 

not- afraid -to- say -what -the- hell's -on- 

our -mind kind of women. 
We're looking to present new, 

innovative talent in a more creative 
fashion, not just in the traditional 
way of breaking artists. 

LL Cool J is coming with his 
last Def Jam album. Is a last 
Jay -Z album on the way? 
We're dealing with LL as if this 
is his first album. It's an excite- 
ment we're building, something 
I think he probably hasn't felt 
in a long time. LL is the face of 
this brand. It was important for 
me and L.A. to make sure we de- 
liver to the best of our ability 
what LL deserves. 

As for Jay -Z, I'm not at liberty 
to speak on that because we're 
still working it out. But let me say 
this: Jay -Z is still a Def Jam 
recording artist. 

What are your thoughts on 
Nas opting not to title his 
album with the N -word? 
Would we have had resistance at 
some retail stores [with the N -word 

title]? Yes, without a doubt. But Nas 
didn't change the name. He just 
chose not to give it a name. The 
album is untitled, which leads the 
consumer to think it still has the 
same title. 

Nas is a businessman 
but in the same breath 
he wants to make sure 
he doesn't water down 
the real message behind 
this album. He wasn't 
doing this just to be bel- 
ligerent or obnoxious or 
to offend people. When 
people really dive into 
this album- getting be- 
yond all the negative 
criticism the press has 
put out there -they'll 
understand it's great en- 
tertainment as well as 
extremely educational. 

What needs to hap- 
pen for the ranks of 
black music execu- 

tives to increase? 
The industry breeding ground for 
black executives in my era has 
been publishing companies. I 

came from one. You have Shawn 
"Tubby" Holiday at Interscope 
who used to be at Hitco, and 
Chris Hicks at Warner Bros., 
[who] came from an entrepre- 
neurial /publishing background. 
I think it starts with publishing 
companies and performance so- 

cieties like ASCAP, BMI and 
SESAC. Industry executives re- 
ally need to understand music 
and songs. 

We also have to find other ways 
to discover new, young executives 
... The hot executive who's 21, 
22 years old and has a serious pas- 
sion for music and the desire to 
work 27 hours a day. That's where 
I was at that time in my life. And 
that's who I'm looking to mentor. 
I don't see many people like that. 
Instead, I see a lot of kids who 
want to live the lifestyle but don't 
want to put in the work and do 
what it takes. 

We're committed to the culture and 
what affects people's hearts. That was one 

of the things I learned from Jay -Z. 
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The Music Industry May Be Rapidly 
Changing, But MISSY ELLIOTT Is 

Keeping Pace In Her Own Unique Ways 
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Missy "Misdemeanor" Elliott 
has made the most of her time in the spotlight. Since getting her start 

alongside fellow Virginia native Timbaland in 1991, she's won five 
Grammy Awards; written big hits for everyone from Aaliyah, Mariah 

Carey and Janet Jackson to Fantasia, Ciara, Keyshia Cole and Trina; 

and released a string of successful solo albums. 
1997's "Supa Dupa Fly" (1.2 million U.S. sales, according to Nielsen 

SoundScan),1999's "Da Real World" (1.1 million), 2001's "Miss E ... So 

Addictive" (1.8 million), 2002's "Under Construction" (2.1 million) all 

went platinum -plus. Her last two efforts, 2003's "This Is Not a Test!" 

(700,000) and 2005's `The Cookbook" (645,000), have posted solid 

numbers but not reached the heights of their predecessors. 

Last year was the 10th anniversary of "Supa Dupa Fly," and in Oc- 

tober, Elliott found herself the subject of a tribute alongside Who - 
dini, Snoop Dogg and A Tribe Called Quest at VH1's fourth Hip - 

Hop Honors. 
Even though some online pundits grumbled about Elliott, who turns 

37 on July 1, being held in that kind of company, VH1 thought she was 

a no- brainer for inclusion. 
"There's that stigma that if you didn't come out before the '90s, you 

aren't worthy of being honored yet," VH1 senior director of music pro- 
gramming Michelle "Breeze" Johnson says. "But the thing with Missy, 

more so than others, is that she's literally facilitated the careers of so 

many others. We felt she was worthy of being honored even though she 

hasn't been in the game 30 -some years." 
Beyond the music, Elliott has been a master of her brand. She has 

an apparel and shoe line with Adidas, Respect M.E., and was the face 

of an innovative Doritos ad campaign inspired by mash -up culture 
(Billboard, Aug. 24, 2007). 

"Missy is in a category of her own. She is a businesswoman at the end 

of the day but she's also done right in her world as a music maker," 

manager Mona Scott-Young says. 

"The great thing about Missy is that she's an innovator and she has 

a global following," adds Atlantic Records president Julie Greenwald. 

"She's an artist in the truest form and people turn to her for change be- 

cause she is known to take music to the next level. She's always paved 

the way for new sounds. She isn't afraid to take risks and it's a big pay- 

off for her. She's just never afraid." 
Elliott is hoping to prove them right once again with her seventh 

studio album, tentatively titled "Block Party" and due in August via the 

Gold Mind /Atlantic. The oft -delayed set, which was originally slated 

for May, features production from Souldiggaz, Danjahandz, Pharrell, 

T -Pain, Pointguard and Timbaland. 
Tracks on the album include the Jazmine Sullivan- assisted "Like 

When You Play the Music "; the drum -heavy "Hip -Hop Don't Die "; the 
sensual "Milk & Cookies," on which Elliot lightheartedly harmonizes 

about her capabilities in the bedroom; and "Best Best," the set's first 
single. A video for "Best Best" will be filmed next week and released 

online and to music TV networks. 
To help reintroduce Elliott to the marketplace, Atlantic included 

two new songs, "Ching -a- Ling" and "Shake Your Pom Pom," on the 
"Step Up 2 the Streets" soundtrack in March. The tracks, which will 
be reprised on "Block Party," have already sold a combined 296,000 
copies digitally. 

According to Greenwald, additional marketing plans include an on- 
line contest to find dancers who will appear in some of Elliott's upcom- 
ing videos and a worldwide tour starting in October. 

Elliott will also release a promotional album in mid -summer, "Fanom- 
enal," which was titled by fans in an online vote and will include exclu- 

sive tracks and videos. And, in keeping with the new album title's 
theme, Elliott will host a couple of block parties around the July 4 and 

Labor Day weekends. 
The artist, who was one of the first to dip into the now- ubiquitous 

reality show market with UPN series "The Road to Stardom" in 2005, 
will return to the small screen to judge MTV show "Dance Troop," set 

to air later this year. 

Meanwhile, Universal Music Publishing Group has just sealed a deal 
to administer Elliott's rights in past, current and future compositions 
that she's co-written. Among the hundreds of songs covered by the deal 

are those she's performed as well as hits she's co- written for Ciara ( "1, 

2 Step "), Monica ( "So Gone "), Timbaland ( "Cop That Sh#! ") and many 

others. UMPG plans to crank up the marketing of her catalog, espe- 

cially targeting music supervisors for movies, TV, advertising and 
videogames. 

On a break from finishing up "Block Party," Elliott chatted with 
Billboard about her new projects, her thoughts on the state of hip - 
hop, why she doesn't keep up with digital downloads and ring - 
tones and how she keeps herself a hot commodity. »> 
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You recently held a contest where your fans were able to 
submit titles for the upcoming album. Have you chosen 
one yet? 
I actually chose two. I'm releasing a preview to the album in the 
summer titled "Fanomenal." When I saw all the people that en- 
tered the contest, I was overwhelmed. So I'm dedicating that one 
to my fans because they've rolled with me since day one. I'm still 
up in the air about the name for the actual album, but for now it's 
"Block Party." The reason for that is because there are a lot of 
dance joints on there. It's one of those albums you can play out 
in the streets. 

Last we checked, you were eight songs in on the album. 
How far along are you with it now? 
It's pretty much done. I probably have one more song to do. I want 
to keep the album short and sweet. I don't want one of those al- 
bums where you have 20 tracks but only two joints rock. 

What should we expect from it? 
This album is probably more musical and melodic than my pre- 
vious ones. A lot of my albums are really hip- hop- driven, with 
tinges of other music genres. But this album is hip -hop, with a 

sort of U.K. hip -hop sound to it. 

Can you talk about the influence of go -go on the new songs? 
I love go -go. It has somewhat of an African twist to it with the 
drums. Something about it feels really good. I have friends that 
live in [Washington] D.C. and back in the day I didn't understand 
that music at all. It sounded like a bunch of trash cans. It wasn't 
until I went to see the D.C. -based group Red Essence at a club. 
I tell you, I've been to a trillion clubs, but none like a go -go club. 
People are in there dirty dancing. It was hot. It's a whole differ- 
ent ballgame. Ever since then, I've been wanting to do a go -go 
record. Go -go's been around for so long but it's never made it 
across the country or across the world even. The world hasn't 
had a chance to see D.C. people get off on their music. That's 
why I did the track "Shake Your Pom Porn," which is most defi- 
nitely go- go- esque. 

Aside from that, are there any other go -go -based songs? 
It's funny you ask, because I just asked the production team 
Souldiggaz if they can do another go -go beat for me. 

What are some of your favorite songs on the album so far? 
"Best, Best." I love that one. It's not your typical R &B record. 
It's more like club R &B with a U.K. hip -hop sound to it. It's a 
feel -good record, but at the same time super sexy. It reminds 
me of when I did "Hot Boyz." It's got that same feeling. "Hip - 
Hop Don't Die" is another one of my favorites. I love it because 
I just went in on that record. I don't think I've ever made a record 

MISSY ELLIOTT, 
performing in April in New 
York, will host a couple of 
album -themed block 
parties this summer. 

that deep. It was straight rapping, like old- school hip -hop. I'm 
usually more comical than that. Plus, it makes sense consider- 
ing the state of hip -hop. 

Timbaland continues to be a major collaborator of yours. 
Does it ever feel like you've outgrown the partnership and 
want to branch out? 
It's deeper than this music industry thing for Timbaland and I. 

There's a chemistry between us that will never leave. Like Janet 
[ Jackson] and Jimmy Jam and Terry Lewis. Like Michael Jackson 
and Quincy Jones -that kind of chemistry. Not to say it can't work 
if you get with someone else. But, just because a producer's hot, 
it doesn't mean it'll automatically work. People always ask if we're 
still working together, and the answer is we will always work to- 
gether. He's always going to be involved, even if it is just on one 
record. That's my brother. I respect and honor what he says. 

You've co- signed on recent J Records signee Jazmine Sul- 
livan, who is on the album. What do you think about the 
comparisons she's been getting to Lauryn Hill? 
It's not a bad thing that she's being compared to Lauryn. When 
you hear Lauryn, she gives you a different type of feeling. That's 
what Jazmine does. She's a beast. I've always told people when 
the beast is unleashed, the world is going to run. I've known her 
since she was about 13 years old. Someone brought her to Tim - 
baland and I to sing, and the funny thing is that even back then 
she had the same voice she has now -a young girl with a mature 
voice comparative to a lady that's 37 years old and recently been 
divorced. She sings with lots of conviction. But she was signed to 
Jive at that time and they had no direction for her. Still, I always 
felt like she's one of those people that come every 10 years and 

MODEL OF CONSISTENCY 
In the past decade, five of Missy Elliott's six albums have gone top 10, and she's 
scored three No. 1s on Hot R &B /Hip -Hop Songs, 
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change music. And she's not my artist, so I don't have to say that. 
I've just watched her grow, and she's the real deal. 

Who else are you working with? 
I don't like to just jump on records unless I like the artists, whether 
they are established or brand new. With that said, I like Estelle. 
I'm trying to figure out a way to get her on my album now. There's 
also this new girl that I did a record for whose name is Alju Jack- 
son. I also am planning on working with Keyshia Cole on her fol- 
low-up album, which she's working on now. 

What are your thoughts on the current state of hip -hop? 
Well, if anyone knows me, they'd know I try not to listen to the 
radio or watch TV. I've been doing that since my very first album. 
I think you can be easily influenced by other music, and before 
you know it you start doing records that sound like someone else 
just because you think it's music that's working. I hear a lot of 
great songs. And then I hear some that aren't so original and cre- 
ative. Back in the day artists had their own styles. You couldn't 
say Heavy D sounded like Rakim, or Salt -N -Pepa sounded like 
MC Lyte, or Big Daddy Kane sounded like Erick Sermon. These 
days, people try to follow a formula because they see it's worked 
for others. But that keeps them from being original and creative, 
[or] at least not as original and creative as it used to be before. 

How do you keep up with the times, considering people 
don't buy physical albums anymore. 
That's a whole other ballgame. I was listening to Chico DeBarge 
the other day and started to wonder what happened to people who 
wanted to get the track list and the credits and the lyrics to songs. 
We don't have those longevity artists anymore because they cater 
to the times, focus on ringtones and don't put efforts into mak- 
ing a great full album. I think people might want to buy albums 
again if artists stop catering to the times and start making music 
that makes people want to go out and buy them again. But, it 
might be a while before that happens since things are so accessi- 
ble with computers and downloading. 

How do you feel about deals like the one Jay -Z cut with 
Live Nation, or Radiohead pretty much giving its album 
away online? 
What you're telling me is news to me. I stay in an area that is so 
wooded; there's nothing but bears. I'm so disconnected from all 
of that. All I do and strive for is to make good music. I feel like if 
you do that, then the music industry will change on its own, and 
preferably in your favor. But I can't be the savior of music. All I 

can do is keep making music and be as original as I can possibly 
be. God gave me the talent to be able to recognize good music and 
good artists. I'm happy with that. 

Even when we aren't hearing your songs in the radio, you 
still stay relevant with producing, songwriting and deals 
like the Doritos campaign and your Respect M.E. clothing 
line with Adidas. So, even though you claim to be discon- 
nected, you still work the system pretty well. 
That's the great thing about it: that I'm not just an artist. I pro- 
duce, I write, I have Adidas ... so I can still be out there even if 
you don't hear a straight record from Missy. And I thank God I'm 
in a position like that. 

TITLE BILLBOARD HOT 100 PEAK HOT R &B /NIP -HOP SONGS PEAK YEAR LABEL 

"Sock lt 2 Me" 12 

(featuring Da Brat) 

4 1991 East West /EEG 

"Make lt Hot" 5 

(Nicole featuring Missy "Misdemeanor" Ellott & Mocha) 

2 (3 weeks) 1998 The Gold Mind /East West /EEG 

"Trippin' " 
(Total featuring Missy Elliott) 

3 1998 Bad Boy /RMG 

"Hot Boyz" 5 

(featuring Nas, Eve 8 0 -Tip) 

1 (6) 1999 The Gold Mind/ 
East West /EEG 

"Get Ur Freak On" 3 2001 The Gold Mind /Elektra /EEG 

"Work It" 2 (10 weeks) 1 (5) 2002 The Gold Mind /Elektra /EEG 

"Gossip Folks" 8 

(featuring ludacris) 

5 2002 The Gold Mind /Elektra /EEG 

"1, 2 Step" 2 (1) 
(Clara featuring Missy Elliott) 

4 2004 Sho'Nuff /Music Line/ 

LaFace /Zomba 

"Lose Control" 3 

(featuring Clara & Fat Man Scoop) 

6 2005 The Gold Mind /Atlantic 

"Let It Go" 1 1 (3) 2001 Imani /Geffen /Interscope 
(Keyshia Cole featuring Missy Elliott & Lil Kim) 

SOURCE: The Billboard Hot 100 and Hot R &B /Hip -Hop Songs through June 7, 2008. 
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10' T&P4 Has Built A Thriving 
Indie Following For His Sample-Centric 
Music In A Copyright Grey Area. 
Will His Next Album Push The Legal 
Envelope Even 

bY MIC' EL AYErc 
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It's just about midnight on a Friday night in Vassar 
College's student union, located in the sleepy Hudson 
River town of Poughkeepsie, N.Y. Throngs of late teens 
and early 20- somethings are packed in a 500 -person 
ballroom; a local DJ crew is on a small raised stage at 
one end, warming up the crowd. One floor below, in a 
nondescript meeting room, Gregg Gillis, aka Girl Talk, 
is leisurely drinking beer and chatting among a small 
group of friends, debating the merits of the movie 
"Drumline." No instruments are being tuned, nor is he 
going over any set lists. Any preshow jitters are 
nonexistent, but he does have a preshow ritual. 

The Pittsburgh native pulls out a box of plastic wrap and starts 
to encase the laptop he'll be using in a clear, tight plastic sheath. 
"It's to protect it from sweat and beer," he says, treating the one 
piece of equipment he uses like leftovers. 

Moments later, representatives from the sponsoring student 
organization enter the room, followed by the campus security 
guards. They're already scared of things getting out of control, 
citing that the campus wasn't prepared for something like this. 
They had to set up a remote room, with a live video feed to corn - 
pensate for the demand. Gillis patiently debriefs them about 
what's likely to go down. He's used to people hanging all over 
him, and he prefers his stage packed. "They expect this to hap- 
pen," he states matter -of- factly. "For me, it's in between a con- 
cert and a party, in a condensed version." 

About 20 minutes later, Gillis pushes and shoves his way to 
the small area where he'll plug in his laptop. The loud, repeti- 

Monster 
Mash 

The Girl Talk scholars on Wikipedia identified nearly 20 sam- 
ples in the first track from his 2006 album "Night Ripper," 
some of which appear for only a second or two. Ironically, a half - 
dozen of those sampled tracks contain samples of their own, 
adding an extra layer of complexity to the music. 
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"Follow You, Follow Me" 

"Acid Police" 
"I Got a Man" 

"O -o -h Child" 
"Ass Like That" 

tive chant of "beats" echoes, and as he gets deeper within the 
crowd, his boyish looks; long, stringy hair; and baggy jeans make 
him blend in effortlessly. Only when a student representative 
clears the stage does the audience realize what he truly looks 
like. And then he's surrounded again. For the next hour- and -a- 

half, guilty pleasures (Elton John, Kelly Clarkson), classic rock 
(Aerosmith, Wings) and hip -hop hits (Clipse, Notorious B.I.G.) 
mash up and flow together as if they were always intended to, 
igniting the crowd into a frenzy. Both guys and girls dance atop 
speaker monitors, shedding clothes as the night progresses. 

An obscure mixing program called Audio Mulch is the life- 
line of Gillis' music, as it allows for multiple WAV file snippets 
to be open at once. He can play with mixing options as well as 
time signatures, creating unique pop songs -with hugely rec- 
ognizable hooks -in real time. For that reason, Gillis has been 
labeled as a mash -up artist, who draws heavily on the recorded 

work (samples) of other artists for his source material. Danger 
Mouse rose to fame in 2004 by employing similar techniques, 
when he blended the Beatles' 'White Album" with Jay Z's "Black 
Album" to create what he called "The Grey Album "; he was also 
served a cease -and -desist order by the Beatles' label, EMI, prompt- 
ing retailers to pull the limited run of physical copies that were 
being sold. Danger Mouse then vaulted to mainstream success 
with Gnarls Barkley and numerous production gigs; Gillis has 
become a hotly demanded live act. 

For Gillis, anything is fair game in terms of sampling, and by 
poaching from all genres and decades, his work resonates with 
fans of all walks. His 2006 breakout album, "Night Ripper," did 
this to great effect, garnering critical success from mainstream 
and indie press. He discovered that a traditional label, man- 
agers, recording and studio expenses, and even major distribu- 
tion were unnecessary. Gillis was even sought out to handle 
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transformative and licensing stuff. Does he really have to li- 

cense 200 of these things? That's ridiculous. He could never 
do it. So, then you're put in the position where we just won't 
have his work [to listen to]." 

Billboard contacted representatives for a dozen of the artists 
Gillis sampled on "Night Ripper," but not a single one would 
comment on the record about his use of their work. 

COPYRIGHT WARRIORS? 
At the beginning of the decade, Gillis hooked up with Illegal 
Art, the brainchild of an anonymous grad student who calls 

himself " Philo T. Farnsworth." The 
label provides a relatively small dis- 
tribution outlet for those who cre- 
ate music solely via sampling 
methods. It originally started in 1998 

as a one -off to handle "Deconstruct- 
ing Beck," an album that culled to- 

gether samples of various Beck 
tunes to create 13 new songs. 

But after "Deconstructing Beck," 
lawyers came calling, and lawsuits 
were threatened. "It made me aware 
of the problems, the larger issues," 
Farnsworth says. "And we felt a 

sense of obligation to promote that 
type of music, which is our focus now -developing artists whose 
primary mode of expression is using samples." 

Illegal Art releases are typically produced in small batches, 
distributed by NAIL /Allegro in North America. The volume 
has usually been small enough so as to not deter a pressing 
plant from agreeing to make copies. But after "Night Rip- 

per" broke and demand soared, NAIL stopped working the 
project rather than face the wrath of copyright holders. (The 
company remains the exclusive U.S. distributor for other 
Illegal Art titles.) 

"They dropped the title due to nervousness and we then used 
several other distributors, who we work with on an ad hoc basis," 
Farnsworth says, declining to name them. "Distribution for 
our higher -profile titles becomes somewhat limited due to dis- 
tributors being overly cautious." 

"A pure mash -up CD is one where the artist manipulates and 
changes the original work so that it's really unrecognizable," 
NAIL /Allegro CFO Vince Micallef says. "That degree of change 
is what protects them under the fair use doctrine and the con- 
cept of interpretation. But the Girl Talk records don't go far 
enough. Whether or not they violate somebody's rights, we 

don't know. It's a grey area. It's a great record and we would 
have loved to have sold it, but it was sufficiently grey that it's 
effectively our capital on the line." 

What money Illegal Art has made in the last few years is rein- 
vested into the operation. "It's very similar to a typical book 
publisher," Farnsworth says. "They'll make money off one book 
but lose money on four others. We kind of operate the same 
way. We'll make money on Girl Talk, but we reinvest everything 
we make. We're interested in promoting what we do rather than 
pocketing money." 

Gillis is the first to admit he's not a savvy businessman. 
"I'm growing into being more serious about it," he says. "But 
I don't want to be. And maybe that's not a good thing. I don't 
keep records for my money that well. I don't sell T- shirts and 
such as much as I should. I just keep up with it as much as 
I can." 

Last year, he bought a few new laptops and a projection screen. 
But as far as investing in Girl Talk "the business," that was the 
only real overhead Gillis encountered. He pays a small percent- 
age of his live revenue to his booking agency, the Windish 
Agency, and shells out for publicity from Chicago -based Pitch 
Perfect PR. "Where it's at now was never an aspiration," he 
says. "I love it, and I am going to enjoy it. But it's ridiculous 
how many people come out to the shows." 

At a GIRL TALK show, you're 
just as likely to find GREGG 
GILLIS hunched over his 
laptop (inset, performing 
Feb. 15 at Vassar College) as 
you are to help pass his 
sweaty, shirtless body over 
the heads of the audience. 

remixes for such established acts as Of Montreal, Grizzly Bear, 

Simian Mobile Disco and Peter Bjorn and John. 
The only problem: None of the estimated 200 samples on 

"Night Ripper" were cleared. The album, released on the Bloom- 
ington, 111.-based Illegal Art label, went on to sell 20,000 copies 
in the United States, according to Nielsen SoundScan, and its 
growing acclaim led to bigger and more lucrative live bookings 
for Gillis, who can now command upwards of $20,000 for a 90- 

minute set. In 2007 alone, he played 104 gigs, including 26 col- 

leges, as well as a handful of private events. 
Now, a new Girl Talk album is about to materialize in the next 

couple of weeks, honing in on the cut -and -paste aesthetic intro- 
duced on "Night Ripper." But at what expense has the artist's 
ascent occurred? What about the copyright holders of the music 
he's sampling? Aren't they entitled to licensing revenue? 

COURTING CONTROVERSY 
Most music industry lawyers argue that anyone who samples a 

recording must have permission from the rights holders for the 
sound recording and the composition. If they OK the samples, 
the fees they charge usually depend on the success of the record- 
ings or songs sampled. Labels could want an upfront cash pay- 

ment plus a royalty on each unit sale. Publishers could seek a 

percentage of the full mechanical rate for every song sampled - 
9.1 cents per unit -but some insist on a full rate for each of their 
songs sampled even though there may be a dozen of them. 

For a Girl Talk -esque estimate, with 200 songs and a publisher - 
mandated full rate, the cost to the act or its label could be $18.20 
for every CD distributed, nearly twice what the label might re- 

ceive in wholesale revenue. Without clearances, though, penal- 
ties can be grim -up to $150,000 per song and per recording 
used without permission. And since a judgment can be enforced 
in most states for as many as 20 years, that's a stiff price to pay. 

Clearly, these laws make it difficult for acts like Gillis, who 
are at times working with multiple samples in the same song. 
But despite the success of "Night Ripper," no lawsuits were filed 
against Illegal Art or Gillis, who for his part says he "doesn't 
know" how many samples he utilized. Both artist and label con- 
tend they are protected under the fair use portion of U.S. copy- 
right law and by the " transformative clause," because Gillis is 

creating new work from pieces of other compositions. 
Fair use has multiple interpretations. "His issue is that if 

you're using it for a transformative purpose- creating a new 
work -then it should be fair use, especially if there is no harm 
to the market," a veteran copyright lawyer who spoke under 
condition of anonymity says. 

"[But] 200 is a phenomenal amount," the source continues. 
"If he had used one or two, it might be a little different [in terms 
of rights holders considering legal action]. The fact that he's 
used so many, I think you could say he's pushing the issue of 

LET'S PUSH THINGS FORWARD 
Titled "Feed the Animals," Girl Talk's new record is something 
he's basing upon his concerts. "In my mind, it's a highlight reel 
of my live show since last year," he says. "The core ideas are 

there, but what takes me a long time is just actually pushing 
them together. On record, it's like a different art form." He an- 

ticipates using more than 300 samples; there could be 20 dif- 

ferent samples in a 10- second sequence. This time, he's putting 
more of his own beats spliced within the sampled work. 

According to Gillis, despite what will be a considerable de- 

mand, gearing up for a traditional release date doesn't make 
sense; there's just no need for it. He'll release "Feed the Ani- 

mals" on the Internet in a pay -what -you -want format, with a 

CD for order a bit later. Without the need for a marketing plan, 
promotional tie -ins, advertising campaigns, press tours and 
album release shows, "Feed the Animals" continues the DIY 

ethos, but with limited expectations or even any need of results. 
While Radiohead and Nine Inch Nails may need to recoup costs 
after releasing music in this fashion, Gillis simply doesn't have 
much to recoup. 

At first, Illegal Art and Gillis were mulling a sliding -scale 
royalty system, where sampled artists would receive a small 
percentage of revenue. One idea was to enact a system that mir- 
rors the compulsory license fee for a cover version, where each 
track would earn 9.1 cents in royalties. Another was to open the 
whole thing up to fan voting to decide how much a given artist 
would receive. Should an act decide not to claim its royalty, Il- 

legal Art would donate it to charity. 
"One of the things we're wrestling with is that if we were to 

put forward a royalty system, are we implying that the work 
isn't or shouldn't be classified as fair use ?" Farnsworth asks. 
"If it is fair use, which has always been the ground we've stood 

on, then there is no need for a royalty system." 
But the whole concept was eventually scrapped, after Illegal 

Art's lawyers "advised us that it would weaken our fair use po- 

sition if someone took us to court," according to Farnsworth. 
He still sees fair use protection as "a big deterrent" against po- 

tential legal action, but admits, "We're a very small organiza- 
tion. If someone wanted to make our life miserable, they could." 

If the Girl Talk experience sounds disjointed, that's because 
to a large degree it is. For example, while the industry standard 
has been always to supplement a studio recording with tour- 
ing, for Gillis albums are never the focus. "The way I view it, 

it's a hobby," he says of making a record. "My job right now is 

my shows, you could say." 

Of late, after each weekend's set of gigs, Gillis spends most 
weekdays working on his live set for the next round of touring. 
"I only sample things I like musically first and foremost. The 
pool won't shrink; it will just come from new areas," he says. "I 

feel like there's more bands and musicians in 2008 then there 
ever has existed before. And probably more hit singles in 2007 

than ever existed. Maybe not in terms of sales, but as far as how 
people recognize music is the most widespread. That's sort of 
the give- and -take of the Internet." 

When it comes to those shows, Gillis isn't required to dole 
out any rights money. The clubs take care of that for him when 
they pay SESAC, ASCAP and BMI their yearly rights dues. "We 

do so many different types of events here with lots of recorded 
music in between for weddings, corporate events, snowboard 
and ski films, comedians, speakers and lots of concerts," says 

Cheryl Ligouri, who manages the Fox and Boulder theaters in 
Boulder, Colo. (Gillis has not played those venues.) "It's just eas- 

ier to know we are covered and the songwriters are getting their 
due. With Girl Talk, I would think if you pay all three compa- 
nies, you would be covered for everything." 

In the months ahead, Gillis will be playing major summer 
festivals like Lollapalooza and All Points West before launch- 
ing a full tour this fall. 

And that's his definition of success. "In the early days, it was 
like, ̀ If I can be accepted legitimately, if I can show up anywhere 
and be taken seriously, as a band with a laptop playing remixes, 
then I succeeded,' " he says. 

Now that it's a reality, Gillis just wants to keep the focus 
on the music. "When I first made music and knew that Ille- 

gal Art existed, I knew they were about pushing the bound- 
aries," he says. "I understood the ideas but didn't really 
understand the details until I released my first album. Over 
the years, Illegal's artists are motivated to push copyright 
laws; I'm interested in that, but I don't want that to be in the 
forefront. I want it to be the music. 
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Ern 

50-Years of Excellence 

Rosalind R. Ray, Esq. 
Co- Manager, The O'Jays 

Law Offices of Rosalind R. Ray, PLLC 

6856 Eastern Avenue, NW, Suite 208 
Washington, DC 20012 

202 -722 -7282 202 -722 -7933 Fax 

rozray160@cs.com 

Se Habla Español 

"It has hck'11 ;t hrivilcgr to work with such a class act, -111e O'Ja}'s " - F'oz 

Best wishes from Rosemary, Walter, Walt, Terrence, Chianti, Jennifer, Pandora, Araceli, Ashley, Kacey, Mary, 

Clarke & Associates and Consultants: James L. Bearden, Esq., Arnold Gaines, Esq., Steve Bullock, Esq. & Raymone Bain 

The O'lays music touches 

each of our hearts, 

they share their love with us 

and we are never far apart. 

Faithfully and forever 

their music reaches our souls, 

over the years it never grows old. 

The O'Jays give back... 

Helping their community. 

Each and every year... 

Sharing their success with us 

Majestically like Engineers. 

© Walter I. Ray, Jr. 

CONGRATULATIONS O'JAYS 
2004 Vocal Group Hall of Fame Inductees 

Thank You for 50 Great Years 
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ARS SPECIAL FEATURE! 

CELEBRATING 50 YEARS OF SOUL, THE TRIO BRINGS FORTH 'THE ESSENTIAL O'JAYS' 
FOR LONGTIME ADMIRERS AND NEW FANS ALIKE 

BY GAIL MITCHELL 

The O'Jays on 'Soul Train' during '70s heyday of 
Philly soul. From left are WALTER WILLIAMS, 

WILLIAM POWELL and EDDIE LEVERT. 
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"Give the People What They Want" is 
just one of the O'Jays' many signature hits. 

But its message also doubles as the secret 
behind the trio's remarkable 50 -year career. 

In that time, the O'Jays have sung their way to 
legendary status and helped put Gamble & 

Huff's Philadelphia International label on the 
global map thanks to such hits as "Back 
Stabbers," "Love Train," "For the Love of 

Money," "Livin' for the Weekend," "Let Me 
Make Love to You," "Stairway to Heaven" and 

"Used Ta Be My Girl." Anchored by Eddie 
Levert's raw, fervent vocals and Walter 

Williams' suave, oasis -cool tones, the O'Jays 
have kept folks sweating on the dancefloor 

and in the bedroom. And while the untimely 
death in 1977 of fellow original member 

William Powell left an irreplaceable void, the 
group has continued to uplift the soul with 

talented assistance from singers Sammy 
Strain, Nathaniel Best and current member 

Eric Nolan Grant. "The O'Jays are the 
epitome of R &B groups because they never 

did what has killed off many other R &B 
groups," comedian and Premiere Radio 

Networks syndicated personality Steve 
Harvey says. "They never split off. The O'Jays 

just kept on being the damn O'Jays." 

THE O'JAYS, seer here in an 
undated photo, were named 
after famed Cleveland DJ 
Eddie O'Jay. 

And they've always stayed current, syndicated radio host Tom Joyner 
says. "I give much of that credit to Eddie's boys, Gerald and Sean, who 
were musicians in their own right," he says. "They wouldn't let the 
group come out with anything lame. And the group really has some- 
thing for everyone: Walter's coolness, Eddie's classic sex appeal and 
Eric's youthful style." 

Levert and Williams credit their success and longevity to three main 
factors: the members' God -given voices, their fortuitous pairing with 
songwriter /producers Kenny Gamble and Leon Huff and being under 
the tutelage of choreographer extraordinaire Charles "Cholly" Atkins. 

In the beginning, five McKinley High friends decided to form a vocal 
group in 1958 in Canton, Ohio: Levert, Williams, Powell, Bobby Massey 
and Bill Isles. "In those days, the school hallways and the men's room 
walls were marble," recalls Williams, who first met Levert when he was 
6 and Levert was 7. "Those walls gave off a continued on »p34 

O'JAYS 
FAVES 

Reeling off a string of memorable O'Jays songs 

is simple. Narrowing the list down to one fa- 
vorite is another story. Here's what happened 
when Billboard asked industry colleagues and 
friends of the venerable group to pick their fa- 
vorite O'Jays song. 

Compiled by Gail Mitchell. 

"For me, it's `Back 
Stabbers.' The music 
is so inspired; the 
chords are 
magnificent. But 
there's also `For the 
Love of Money' and 
so many other great 
ones. It's just straight - 
up magic when they 
perform those songs. 
When you hear them, 
you relive emotions 
and experiences you 
haven't felt in years." 

-RON FAIR, GEFFEN 
CHAIRMAN 

Philadelphia International Records 
and Legacy congratulate 

the legendary O' Jays on their 
50th Anniversary in music. Walt and Eddie, 

Thanks for helping us 
bring to the world 

"the messages' in the music" 
through the great songs 

created here in Philadelphia 
and your exceptional Talent. 

We were a great leant. 

Happy 50th!!! 
Kenny (:amble and Leon Hiilr' 

r 

hilaelphia'' e 

International 
Records LEGACY 

Philadelphia International Records 
309 South Broad Street 
Philadelphia, PA 19107 
(215) 985 -0900 Ext. 200 

www.gamble-hqffinusie.com 
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How the O'JAYS changed my life 
by Ron Fair 

Chairman, Geffen Records 

In the winter of 1990, I was promoted to Senior Vice -President of A &R at EMI Records New York. One day out of the blue, Sal Licata (president of EMI) 

hauls me in to his office. "What do you know about the ('Jays ?" he asked. I didn't know much, so I burst out singing. "People of the world, join hands, 

get on the love train, love train." "They smile in your face, all the time they wanna take your place, the backstabbers, backstabbers..." Sal looked at me 

like I was nuts. All I really knew about the ('Jays were the hooks of their big hits. Then Sal said "Get a ticket to Cleveland - you are responsible for 

delivering the new ('Jays album." What happened next - would change the way I hear music, change my career, and change my life. 

Back in '91 I was basically a brazen young record mon, drunk with his first few hits, flying by the seat of his pants. Around this time, a music publisher 

working the Bob Dylan catalog (Tina Snow) gave me a great R &B demo of a Dylan song - "Emotionally Yours." I was fascinated by this song from the 

album "Empire Burlesque." It was soulful, had transcendent gospel chord changes and (goes without saying) incredible lyrics. I called Eddie Levert and 

introduced myself. "Hi, I'm Ron Fair; I'm the new Senior V.P. of A &R, blah blah blah. Please listen to this Bob Dylan song - and by the way, I'll be in 

Cleveland tomorrow." Armed with my Dylan demo, Stevie Wonder, Gershwin and Antonio Carlos Jobim on my walkman cassette, I arrived at Trevel 

Studios. Eddie Levert & Walter Williams, Jr. were omnipotent gods in their studio. Deep, soulful, imaginative and intricate harmonies flowed out of 

them as easy as laughter. Everything I thought I knew about recording and arranging vocals was immediately irrelevant. It was my date with destiny. 

Our insta- marriage was not all roses. It took time for the ('Jays to understand me, and I had a lot to learn. They played me two records that later 

became number one R &B hits - ( "Don't Let Me Down" and "Keep on Lavin' Me. ") But I was stuck on this Dylan song, "Emotionally Yours." I told Eddie 

& Walt - "its cultural fabric - Dylan & the ('Jays! What could be better ?" 

Finally, they agreed to try it with their producers Terry Stubbs & the late Dwayne Mitchell. It was a train wreck. They all missed the boat. They didn't really know 

the song. I forced my way to the piano and started teaching it to Eddie & Walt line -by -line. Eddie was on my right ear, Walt was on my left. My Carole- King -meets- 

Mc- Cartney -bar- mitzvah -gospel -piano -playing took the song into a whole new direction. Terry & Dwayne hated it and tried to shove me off the piano bench. So I 

raised my voice and said "can I please have ONE SQUARE INCH TO GROOVE ?" I was dead serious, they all fell over laughing. Eddie on my right ear: "Come Baby 

Rock me, came baby roll me" then Walt on the left: "Come baby find me, come baby remind me..." then together in harmony - "I will always be... Emotionally 

Yours." It was a direct injection of concentrated royal -blue -blood R &B, descending from Philly International and the genius of Gamble & Huff. The O'Jays drilled 

their voices directly into my skull. It was an electric shock treatment of musical power and soul I will never forget. 

We decided to record "Emotionally Yours" with a gospel arrangement. I was obsessed. I hired Omar Hakim on drums, Victor Bailey on bass, and the late Richard 

Tee on piano and organ. I arranged the strings, and a horn section. Eddie & Walt song it gloriously. We hung out every night, two R &B legends and skinny white 

A &R man. We were inseparable. Every session was hilarious fun, a master class in record production. The song needed a choir. So I thought - "why not make a 

giant event out of it - an all -star choir, film it, and get it on the news - The O'Jays, Bob Dylan and an all -star choir!!" Eddie said "you crazy, man!!" The word 

spread fast across New York- all star choir needed - ('lays- Power Station- news crews.... So in walked the late Phyllis Hyman, Tawatha Agee, Martha Wash, 

Gwen Guthrie, Evelyn Champagne King, Sarah Dash, Genobia Jeter, Cissy Houston, James Williams, Ray, Goodman & Brown, Keith Sweat, Eric Gable, Glenn .Zones, 

Will Downing, Sammy Strain, J.T. Taylor, Fonzi Thornton, Leotis Clybourn, Marc Gordon, Sean Levert and the late Gerald Levert (rip.) I had no clue how to get 

everyone to sing together, so Gerald leapt to the podium. In two hours, he had arranged and conducted a gut -wrenching choir part, the CNN film crew capturing 

every minute. I mixed the record over and over with Humberto Gotica. Hum got fed up with me saying "more emotional, more emotional." After I broke down 

weeping, I knew the mix was finished. 

Then I was struck by paralyzing fear. I said to Eddie & Walt "what if urban radio won't play a gospel record.. We need to RE- RECORD IT - R &B I!" "You crazy, 

mon...." Eddie & Walt laughed. But I could not stop. So off to San Francisco we went, to re- record "Emotionally Yours" from scratch with Narada Michael Walden. 

I somehow concocted the idea that we would release it as a "double -A side" with the gospel version AND the R &B version, and on top of it, make TWO videos. I 

appeared in the Gospel video as the piano player. Clearly, I was out of my mind. 

We titled the album "Emotionally Yours." The first single, "Don't Let Me Down" went to number one. The Dylan song came out second. I memorized Richard Tee's piano 

part note- for -note and performed with the Jays and a choir on the Arsenio Hall Show. I was having the time of my life. Little by little, "Emotionally Yours" climbed the 

R &B chart, reaching number five in the summer of 1991. Even after the chart and the airplay peaked, "Emotionally Yours" continued on. In August of '91, Rolling Stone 

published an article - "Single of the Moment - ('Jays Score With Dylan Tune." My notion of "cultural fabric" had succeeded. The amazing climax was the ('Jays per- 

formance of "Emotionally Yours" at the 30th Anniversary Bob Dylan tribute concert at Madison Square Garden. I was on stage, playing Richard Tee's piano part, with a 

young Sheryl Crow, Cissy Houston and Katrice Barnes among the choir; Steve Cropper, Duck Dunn, Jim Keltner in the rhythm section banging away. "Emotionally Yours" 

fell right behind Stevie Wonder's "Blowin' In The Wind" as the second biggest Dylan song ever on the R &B chart. "Emotionally Yours" went gold and was the ('Jays biggest 

album after the Gamble & Huff era. I went on to produce their classic album "Home for Christmas" and by then Eddie & Walt's recording technique had become my own. 

Had it not been for Eddie Levert & Walter Williams (and that magic summer of '91) - I would not have the 

confidence to walk into a studio at anytime, with any singer and press the record button. Un- beknownst to 

an unsuspecting vocal genius, the teen -aged Christina Aguilera was influenced by the ('Jays. Because what I 

learned from them, what was passed down lick -by -lick and hit -by -hit - was so much a part of me, it became 

a part of Christina. Today, when I say over the talk -back mike: "let's double that harmony" to Nicole 

Scherzinger, or Fergie, or Queen Latifah, its Eddie on my right ear and Walt on my left. When Keyshia Cole 

and I did our thing on 4 number -one R &B records, it was the experience gained with the O'Jays that gave 

me the authority. I would never have been able to produce records with Mary J. Blige without Eddie & 

Walt beneath my wings. When we finished the mix of Mary J. Bilge's "Be Without You" (Billboard's 

longest- running number one R &B record -1 S weeks) I could not wait to play it for my teachers: 

Eddie Levert & Walter Williams, Jr. 

The ('Jays spirit still finds me at every recording session. I con hear Eddie's voice: "you 

crazy...man!" Every time I tell a singer "Ready....Achieve!!" or "Let's build a branch off that 

ad -lib, double it and triple the harmony..." ...to this doy, seventeen years later, it's 

Eddie on my right ear, Walt on my left. 

Eddie & Walt: thank you from the bottom of my heart for all the laughter, all the lessons, 

and the beautiful music. I am eternally grateful. 

C Love, 
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Already a veteran act, THE O'JAYS were a foundation of 
Philadelphia International Records in the '70s. 

from »p32 kind of echo and our harmonies sounded real 
good. We used to flirt with the girls and sing instead of study. That's 
where it all started." 

Then known as the Triumphs, the quintet sung on local radio and 
also in the church choir where Williams' father was the choir director. 

"Walter's father taught us how to approach a song, how to really 
sing it," Levert recalls. "You start in the basement, go to the first, sec- 
ond and third floor and then go through the roof. We've been using 
that philosophy our whole career." 

The son of a local Greek grocer heard the guys harmonizing one 
day as they were passing by the store and later arranged for the group 
to go to Cincinnati where King Records' Sid Nathan gave the high 
school juniors contracts and renamed them the Mascots. Among the 
songs the group recorded at the time was "Miracles." 

The Mascots were invited to do a sock hop in Cleveland where they 

met DJ Eddie O'Jay. He later took the group to Detroit where it signed 
with Dayco Records. The Dayco single "How Does It Feel," distributed 
by Apollo Records, did well locally. It was during this period that the 
group, referred to now as "O'Jay's boys," was rechristened the O'Jays. 

A move to Los Angeles netted the O'Jays a deal first with Little Star, 
which released their 1963 single "Lonely Drifter," then with Imperial 
Records. For Imperial, working with producer H.B. Barnum, the group 
earned its first national R &B hit (No. 28) with "Lipstick Traces (On a 

Cigarette)" in 1965. Notching No. 12 on the R &B chart in 1966 with 
"Stand In for Love," the O'Jays segued to Bell and their first top 10 hit 
in 1967 with "I'll Be Sweeter Tomorrow (Than I Was Today)." By this 
time, Isles had left the group. 

Having left Los Angeles and moved back to Cleveland, the O'Jays 
got busy honing their craft on the chitlin' circuit, performing at such 
venues as the Royal in Baltimore, continued on »p36 

" `Love Train' signifies 
everything we [he and 
partner Leon Huff] 
wanted to do with the 
O'Jays and the other 
Philadelphia 
International artists - 
send a musical 
message of love to 
help bring people 
together." 

-KENNY GAMBLE, 
SONGWRITER /PRODUCER 

" `Livin' for the 
Weekend' and `For 
the Love of Money.' 
The O'Jays always let 
me come onstage 
and perform `Money' 
with them. I have the 
steps down so well 
that Eric [O'Jays 
member Nolan Grant] 
better watch out!" 

-TOM JOYNER, SYNDICATED 
RADIO HOST 

k * * * * * * * ** *BILLBOARD STARS 
CELEBRATE YOUR ARTIST 

Is your artist celebrating a milestone? 
Launching a major worldwide tour? 

4 Ready to drop a major new release? 

If you answered 'yes' to any of these questions, then your 
artist has what it takes to be a part of the elite group of 
Billboard STARS. 

Billboard STARS is the ultimate opportunity to feature your 
artist in an exclusive dedicated editorial section within the 
"bible of the music industry ". Experience the buzz when 
key decision -makers and peers read about your artist's 
achievements in the pages of Billboard! 

For more information, please contact: 
Aki Kaneko 
akaneko @billboard.com 
323.525.2299 
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MATHEW KNOWLES AND MUSIC WORLD ENTERTAI \MENT 
SALUTE THE O'JAYS ON THEIR MEMORY MAKING CAREER IN MUSIC! 
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THANK YOU FOR 

a SOLID 50 YEARS OF 

GREAT SOULFUL MUSIL. 

YOU'RE THE BEST!!! 

LOOKL%G FORWARD 

TO WORKL\G WITH 

YOU ON i'011ß NEW 

DVD/OD PROJECT. 

THE MUSIC COMM 
CENTURY PRODUCTIONS 

MICHAEL CHERNOW 

MICKEY YANNICH 

MICHAEL POMARICO 

www.centuryproductions.net 

WL 
Wenig - LaMonica Associates Ar_ENcr 

580 White Plains Road Suite 130, Tarrytown, NY 10591 

Ph: (914) 631 -6500 Fax: (914) 631 -0101 www.wlatalent,com 

lady Wcni hat £aMica 

THE O'JAYS with MATHEW KNOWLES 
(second from left) and gold records for 2003's 
`The Fighting Temptations' soundtrack. 

from »p34 
the Uptown in Philadelphia, the Regal in Chicago 
and the Apollo Theater in Harlem. Among the 
patrons who caught several of the O'Jays' per- 
formances was a young songwriter /producer 
named Kenny Gamble. 

"Eddie's voice and the harmony he had with 
Walter, it just attracted me," Gamble recalls. 
"When Huff and I started producing records, 
the O'Jays was one of the acts I thought we 
could write for. They had the delivery to exe- 
cute great songs." 

First signed to Gamble & Huff's Chess -dis- 
tributed Neptune label, the O'Jays scored in 1969 
with "One Night Affair" (No. 15). Several sin- 
gles later, the group became a trio when Massey 
opted to become a record producer in 1971. Then 
Neptune lost its deal with Chess -but fate in- 
tervened. Renaming their label Philadelphia In- 
ternational, Gamble & Huff secured distribution 
through Clive Davis at Columbia Records and 
brought the O'Jays, Billy Paul and the Three De- 

grees with them. 
That move proved momentous for the O'Jays. 

Collaborating with Gamble & Huff and a stable 
of writers that included McFadden & Whitehead, 
Thom Bell and Bunny Sigler, the O'Jays copped 
their first million -selling single, "Back Stabbers" 
(No. 1 R &B, No. 3 pop), in 1972 and a gold album 
by the same name. 

"That groundbreaking song opened the door 
for the O'Jays," says Levert, who now lives in 
Las Vegas. "I was amazed at the process- start- 
ing out hearing it only on the piano with Gam- 
ble & Huff, then going to a full orchestra. Gamble 
& Huff hit on what the O'Jays like to do, a soul- 
ful hootenanny mixing our gospel background 
with the Philly sound; a pop edge with gospel 
on the bottom." 

Cleveland -based Williams adds, "We bene- 
fited also by having two lead singers in the group. 
Eddie could take a verse or two and then me; we 
play off each other. William was the tenor, I was 
the baritone /bass who could sing anything else, 
and Eddie was the lead who could also sing any- 
thing else. Hearing that plus our gospel flair, 
Gamble & Huff wrote toward that, coming up 
with very creative and powerful songs." 

A seemingly endless string of hits -party 
funk, ballads, socially conscious missives -fol- 
lowed during the next 15 years, including "Love 
Train," "Put Your Hands Together," "For the Love 

of Money," "Message in Our Music," "Forever 
Mine" and "Lovin' You." But then tragedy struck. 
Powell, who retired from touring owing to ill- 

ness in 1975, died of cancer in 1977. Three 
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" `For the Love of 
Money' just has such a 
timeless groove and 

lyrics. I don't care 
whether you're 20 or 60 
... put it on right now 

and you'll get the same 
result. Everyone will get 

on that dancefloor." 
-MATHEW KNOWLES, 

MUSIC WORLD ENTERTAINMENT 
PRESIDENT 

singers have since stepped in: Sammy Strain 
from Little Anthony & the Imperials, Nathaniel 
Best and current member Eric Nolan Grant, who 
joined the group in 1995. 

Leaving Philadelphia International after the 
top five R &B hit "Let Me Touch You," the O'Jays 
signed with EMI. 

Several more R &B hits ensued, including 
"Have You Had Your Love Today," "Don't Let Me 
Down," "Keep On Lovin' Me" and a gospel - 
flavored cover of Bob Dylan's "Emotionally 
Yours." The trio also recorded a holiday album, 
1991's "Home for Christmas." 

Geffen chairman Ron Fair, then EMI senior 
VP of A &R, recalls, "Sitting at the piano show- 
ing Walter and Eddie how I wanted the song to 
go, I had the benefit of working with two of the 
most massive geniuses of singing. Working with 
them changed my life. They taught me about 
soul and how to record vocals. There isn't any- 
one I've worked with, from Fergie to Christina 
Aguilera to Mary J. Blige and Keyshia Cole, who 
hasn't benefited from what Eddie and Walter 
taught me." 

Mathew Knowles, who signed the O'Jays to 
his Music World Entertainment label and re- 
leased the "Imagination" album in 2004, cites 
the group's willingness to try new things as an- 
other key to its longevity. "I love that they were 
willing to do something different on that album, 
working with Jam & Lewis and other contempo- 
rary producers." 

Beyond the career -building songs of Gamble 
& Huff and their vocal prowess, another O'Jays 
mainstay has been their energetic concert per- 
formances. For this, they credit Tony Award - 

winning dancer and infamous Motown 
choreographer Cholly continued on »p38 
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ongratulations on your 
5oth Anniversary. 

It's been an honor and a 

pleasure knowing you and 

working with you for 30 of those 

fantastic years. You've always 

been the best onstage and great 

friends to me offstage. Wishing 

you all the best and many more 

years of success. 

ALAN HAYMON 
and all your friends at 

Haymon Events, LLC. 
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WE PROUDLY SALUTE 
*** 

EDDIE LEVERT SR. 
WALTER WILLIAMS SR. 

ERIC GRANT 
*** 

And the O'Jays on 
their 50 Years 

of continuous success in 
the entertainment business. 

* 
Amos Z. Mahsua Company, Inc. 

Certified Public Accountants and Business Consultants 
430 Leader Building Cleveland, Ohio 44114 

Tele: 216- 861 -1822 Email: azmahsua @azmco.com 

on 50 years 
in the Music Business 

All of us Love Music. 

Your fans are Emotionally Yours 
and some of them refer to you 

as Forever Mine. 

50 years young 
and still performing and captivating 

audiences around the world. 

Thank you for being So Full of Love 
and allowing us to ride your Love Train. 

The Cleveland Management Office 

AG & ASSOCIATES, LLC 
Andy, Chandi, Juliet, AB, Murf 

from »p36 
Atkins, who put the guys through rigorous re- 
hearsals starting in 1973. 

"He rehearsed us six days a week to the point 
where it became second nature," Grant says of 
Atkins, who died in 2003. "When you hear 
something in a song, your feet know they 
should be doing this or you know you should 
be singing that." 

"Once we got with him, there was no looking 
back," Levert adds. "His words still echo in our 
minds: 'You may get a hit record today, but a hit 
act lasts forever.' And the O'Jays are a true tes- 
tament of that." 

Still a live show draw, the group continues to 
give people what they want, averaging six months 
on the road or about 50 -52 70- minute shows per 
year, according to co- manager Roz Ryan. "Walt 
and Eddié s stamina at 60 -plus years is better 
than most young people's." 

Gamble adds: "The O'Jays will be able to sing 
as long as they want to sing. That's what at- 
tracted me and Leon Huff to the group. We 
wanted them to sound good in the studio but 
also be great performers onstage. That's what 
helps sell a record." 

Even after being with the group for 13 years, 

Grant is still amazed at Levert and Williams' 
showmanship. "I can't believe they're still doing 
this at this stage in their careers. They still com- 
pete. Ed and Walt don't lay down, they just don't." 

Songwriter /producer Teddy Riley and Mint 
Condition frontman Stokley Williams have 
played on bills with the O'Jays and Riley says, 
"They not only put on an incredible show but it's 
their lush harmony that always influenced me. 
That's where Guy [Riley's group] came in, steal- 
ing a little of their harmony progression because 
we wanted to be like them." 

"Bringing energy and old- school entertain- 
ment to the stage ... that's the stamp they've put 
on me as a musician, writer and singer," Mint 
Condition's Williams says. 

Inducted into the Rock and Roll Hall of Fame 
in 2005, the O'Jays have amassed a host of gold 
and platinum single and album awards. Their 
classic performance of "For the Love of Money" 
was introduced to a new generation of fans when 
the song became the theme for Donald Trump's 
reality show, "The Apprentice." Their music has 
also been featured on "The Sopranos" and "The 
Simpsons." Another iconic O'Jays hit, "Love 
Train," was inducted into the Recording Acad- 
emy's Hall of Fame in 2006. Artists from Angie 

Gathered in a New York studio in 
2005 are, from left, WALTER 
WILLIAMS, ERIC NOLAN 
GRANT, music director DENNIS 
WILLIAMS and EDDIE LEVERT. 
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In 2005 THE O'JAYS, seen here at 
the induction ceremony, entered 
the Rock and Roll Hall of Fame. 

Stone to Jay -Z, Mary J. Blige and 50 Cent 
have also sampled their work. 

The group has also moonlighted on sep- 
arate projects. Levert teamed with his son 
Gerald on one album and has recorded a 

solo album. Williams is currently mixing 
a solo album of pop and R &B classics while 
Grant, a former background singer with 
ex- Temptations member Dennis Edwards 
and a close friend of Gerald Levert, is work- 
ing on a film about his musical journey. It's 
slated to start shooting this summer. 

Giving each other space, says Williams 
(who turns 65 in August), has also been 
a factor in the O'Jays' rare longevity. "We 
have a long friendship but it's not like we 
like each other every day. Sometimes it's 
like World War III because we don't agree 
on everything and neither one of us is 
afraid to express that. It's not totally about 
me and Eddie knows it's not totally about 
him. That's probably the glue that's kept 
us together all these years: giving each 
other the right to be who you are." 

Separate ventures aside, the O'Jays al- 

ways come back together. In 2003, the 
group appeared in the 2003 movie "The 
Fighting Temptations" with Beyoncé. Up- 
coming group projects include another 
holiday album, a live concert DVD taped 
at the Apollo and the June 7 taping of a 

PBS Philadelphia International special. 
Coming to stores June 10 is the newly ex- 

panded compilation "The Essential O'- 
Jays" (Philadelphia International /Legacy). 

Just don't look for the group to retire 
anytime soon. In fact, the O'Jays went 
back on the road in early May doing a gig 
in Philadelphia, Miss., not very long after 
a still- mourning Levert buried his second 
son, Sean, 18 months after the death of 
son Gerald. 

"Even with all the things going on in 
my life right now, I realized in Mississippi 
that I still love to sing and work for the au- 
dience," Levert says. "Walter and I are still 
liking this adventure. In fact, I think the 
O'Jays have one more great project still left 
in them. Gamble & Huff. Ron Fair. Come 
on, guys, let's get it on." 

"There's `Stairway to 
Heaven,' an incredibly 
emotional song about 
life. But man, `For the 
Love of Money' is a 

cold jam too. These 
are two totally 
different songs; 
however, the songs' 
spirit -like all O'Jays 
music- speaks to the 
conditions we're in 
and life experiences." 

SYNDICATED RADIO HO 

"Most of the time, 
don't watch other 
groups perform. But 
wanted to watch the 
O'Jays' show on [radio 
host] Tom Joyner's 
cruise when they sang 
`Forever Mine.' They 
just tear the house 
down with that song." 

-TEDDY RILEY, PRODUCER 

" `Back Stabbers' was 
the first song I worked 
on with the group. 
Before I came on, they 
just used a rhythm 
section. Then they 
decided they wantea 
to fill it in and dress it 
up with horns and 
other instruments." 

-DENNIS WILLIAMS, O'JAYS 
MUSICAL DIRECTO 

" `Family Reunion' 
brings back fond 
memories of growing 
up, like learning to rid 
a bike or my aunt 
trying to make me eat 
liver and onions. While 
she tried every 
condiment known to 
man, O'Jays music 
would be playing in 
the background." 

c 

-STOKLEY WILLIAMS, MINT 
CONDITION SINGER 
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TALENT BOOKING AGENCY 
Ear.1s4e 

Proud to be part of the O'Jays success. 

The largest independent 
Urban Music Agency in the world. 

Visit our website at 
www.universalattractions.com 

Congratulations on 50 years in the business. 

It has been a pleasure to work with such 

a legendary group throughout the years. 

You are true pioneers in the industry. 

Sal Michaels 

Pyramid 

Alf- 
.,. Entertainment 

_-.. Group 

Ctledraliag 20 Years el prasidiag Ilalslaadiag faferlaiafaall 

Congratulations To 
Eddie Levert and Walter Williams 

On Your 50th Year 
n The Entertainment Business! 

LORENZO WILLIAMS 
PARTNER 

LAW OFFICES OF 

GARY, WILLIAMS, FINNEY, 
LEWIS, WATSON, & SPERANDO, P.L. 

Waterside Professional Building 
221 SE Osceola Street 
Stuart. Florida 34994 

772 -283 -8260 

800 -330 -2832 
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POP BY ANDRE PAINE 

Big Buzz 
With Hits, Synchs And An Arty 
Persona, The Ting Tings Are 
Starting Something 

LONDON -U.K. indie -rock duo the Ting Tings hit No. 1 on 
the Official U.K. Charts Co. listings in May with the supremely 
catchy single "That's Not My Name" and self -produced debut 
album "We Started Nothing" -but their U.S. campaign isn't 
about playing catch -up. 

"We sold out the Troubadour in L.A. really quickly," says 
drummer Jules de Martino, songwriting partner to singer/ 
guitarist Katie White. That response to the act's 10 -date June 
mini -U.S. tour is a sign that the stateside buzz is genuine, as 
is an iPod commercial featuring the song "Shut Up and Let 
Me Go" (Billboard, May 10). 

"We Started Nothing" was released June 3 in the United States 
via Columbia, which initially shipped 65,000 units. A May 20 
digital release -alongside a vinyl version through indie retail- 
ers -has shifted 9,000 copies, according to Nielsen SoundScan. 

"Obviously the Apple iPod commercial really helped," New 
York -based Columbia senior director of marketing Nina Webb 
says. "But we really started this the right way by making sure 
they were at South by Southwest. People saw their energy, pas- 
sion and the way Katie just completely throws her whole being 
into her songs." 

De Martino says the Ting Tings emerged "accidentally" from 
failed band Dear Eskimo, which was signed to Mercury U.K. 
in 2004 but dropped before releasing a planned album. 

That experience left them "distraught," he says, but the duo's 
response was to throw live music parties at the artists' commu- 
nity where it is based in Manchester. Ultimately, London -based 
band manager Stephen Taverner persuaded the duo to tour the 
United Kingdom with the songs that grew out of those sessions. 

"We're just very lucky we met each other and got through 
that really awful period in our last band," de Martino says. 

Sony Music Label Group chairman Rob Stringer went to see 
the act play in Salford, and last May the band signed a joint 
deal with Columbia in the States and the United Kingdom. 

"It's not a U.K. pickup, so we have to be strong partners be- 
cause they're off to a great start here," Webb says. 

The album has a global release, with the exception of Latin 
America. Following their first visit to Japan, the Ting Tings play 
U.S. live shows (booked through Little Big Man) starting June 5. 

"We've had bitter experiences thinking you can hold some- 
thing back for any part of the world," Sony BMG U.K. VP of 
international Dave Shack says. "Those days are long gone - 
everybody's got to discover them for themselves." 

After European festivals including Glastonbury, the Ting 
Tings return stateside for Lollapalooza in July and then an- 
other tour in the fall. 

The act performed June 6 on "Jimmy Kimmel Live!" and is 
set for an iTunes Live From SoHo session June 17 in New York. 

The video for "Shut Up and Let Me Go" will have its world pre- 
miere June 13 on MTV. The song was serviced to U.S. alter- 
native radio June 3 -as an album track, it began garnering 
radio play in May and climbed to No. 55 on the May 24 Bill- 

board Hot 100. 
"They're definitely a pop act," Webb says, "but right now 

they're more seen as alternative and indie." 
The U.K. No. 1 "That's Not My Name" will be the third sin- 

gle stateside, although campaigns in both markets began with 
"Great DJ" and Webb says the label is fine with stations that 
still want to play that "discovery track." 

"Great DJ" was released as a U.S. download March 4. It de- 
buted March 18 on MTV2 Subterranean and secured a First 
Look feature April 16 on MTV's "TRL "- "before the iPod com- 
mercial was even launched," Webb says. 

Synch deals have placed "Shut Up and Let Me Go" and 
"That's Not My Name" on hit Fox drama "Gossip Girl," while 

"Great DJ" is on the soundtrack to the "American Teen" movie 
and will feature in a Dodge car commercial in Italy. 

The U.S. buzz has also been helped by the Ting Tings' artis- 
tic side. In November, they played shows in Berlin, Manches- 
ter, London and New York where fans could paint blank sleeves 
that tiled the wall, which were then given away for the inde- 
pendent limited vinyl release of "Fruit Machine." 

They now plan to tile the stage with sleeves featuring the 
date and handwritten set lists of the June U.S. dates, making 
them available for $3 each as alternative vinyl album covers 
at the following show. 

De Martino says the act's whole approach has been a re- 
sponse to what fans want. For example, while "That's Not My 

Name" is an MTV Network priority in Europe, in France the 
label switched to "Shut Up and Let Me Go" because of audi- 
ence reaction. 

"There shouldn't be any rules," de Martino says. "We've 
been celebrating the fact that we've had a No. 1 album and No. 

1 single doing it that way." -- 
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»MORE U2 
A wealth of rare material 
will be found on reissues of 
the early U2 albums "Boy," 
"War" and "October," due 
July 22 via Universal. Each 
album will be available as a 

remastered single CD, a 

deluxe set with a second 
disc of extras and on vinyl. 
"Boy" features the 
previously unreleased 
tracks "Speed of Life," 
"Saturday Night" and 
"Cartoon World." The new 
edition of 1981's "October" 
boasts a series of tracks 
taped live in London and 
Boston, while 1983's "War" 
is bolstered with the 
previously unreleased 
track "Angels Too Tied to 
the Ground." 

»TORI GOES INDIE 
Tori Amos has ended her 
tenure with Epic Records 
and "has chosen the path 
of independence for her 
next work. Tori is devising 
new and exciting ways of 
getting her music to the 
masses without the 
boundaries and limitations 
of the major music 
companies," manager John 
Witherspoon says. Amos' 
next album, due in spring 
2009, will be "a project of 
new music and visuals 
which is being started in 
the summer," he says. 

»>REELIN' IN THE 
`YEARS' 
Morrissey is planning a 

September release for his 
ninth studio album, "Years 
of Refusal." The 12 -track 
set, produced by Jerry 
Finn, will be released by 
Polydor in the United 
Kingdom and an as -yet- 
undecided Universal label 
stateside. At some point 
before the album release, 
Sony BMG plans to reissue 
Morrissey's 1995 album 
"Southpaw Grammar" with 
remastered audio, three 
previously unreleased 
tracks and new artwork. 

»`DUST' IN THE 
WIND 
Veteran indie rock outfit 
Calexico will release its next 
album, "Carried to Dust," 
Sept. 9 via Touch & Go. The 
project sports guest turns 
by Iron & Wine's Sam Beam, 
with whom Calexico 
collaborated on a 2005 EP, 

Tortoise bassist Doug 
McCombs and Pieta Brown. 
The album is the follow -up 
to 2006's "Garden Ruin," 
which reached a career - 
best No. 3 on Billboard's 
Top Heatseekers chart. 

Reporting by Keith Caulfield 
and Jonathan Cohen. 

VENEGAS LATIN BY LEILA COBO 

Julieta's 
New 
Jam 

Venegas Expands 
Worldwide 

Base With `MTV 
Unplugged' Set 

Mexican chanteuse Julieta Venegas went 
from a quirky underground darling to a main- 
stream pop queen thanks to her 2003 break- 
through album, "Si." 

The Sony BMG set has sold 148,000 copies 
in the United States, according to Nielsen 
SoundScan, a far cry from the 21,000 copies 
lodged by her previous effort, 2000's "Buen- 
invento." Venegas followed that up with 
"Limon y Sal," which topped the 120,000 - 
unit mark and was also successful in coun- 
tries as far -flung as Italy and Germany. 

Now, the singer /songwriter /multi -instru- 
mentalist is seeking to solidify her interna- 
tional appeal with an "MTV Unplugged" set. 

"We want to expand her audience," Sony 
BMG Norte VP of marketing Paula Kaminsky 
says. "Doing the MTV [set] is a very logical step 
for her at this time. She began in one market, 
she's expanded, and now this set is all her hits 

exhibited with great credibility. That's the mar- 
keting approach we're taking with this album." 

Venegas' "MTV Unplugged" will be released 

June 17 in more than 15 countries, including 
the European markets in which she broke last 

time as well as new countries like Brazil. 
Her incursion in those markets is partly 

linked with the artists with whom she collab- 
orates on "Unplugged," including Brazilian 
star Marisa Monte, Spanish rapper La Mala 
Rodriguez and Academy Award -winning 
composer Gustavo Santaolalla, Venegas' for- 
mer producer. 

Venegas produced the album, a first for her, 

along with cellist /arranger Jacques Morelen- 
baum, who long worked with Tom Jobim and 

Caetano Veloso. 
"What I liked about 'Unplugged' was the 

possibility of changing format," Venegas says. 

"I felt a bit trapped by that alternative format 
of guitar, bass and drums." Instead, what Vene- 

gas did was conceive her set for a big ensem- 
ble-14 musicians -including a string quartet, 
a wind quartet and a series of unlikely instru- 
ments like banjo and marimba. While much of 
this may sound too "artsy" for a commercial 
pop album, Venegas and her music are that 
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unusual combination that has mass and niche 
appeal and can be promoted in multiple ways. 

For example, Kaminsky says, Venegas' cat- 
alog is routinely mined for commercial synchs, 

and her songs have been used for TV cam- 
paigns by the likes ofJCPenney (currently air- 
ing), Old Navy and Nissan. 

On June 5, "Unplugged" was projected 
on a screen in New York's Times Square in 

tandem with its premiere on MTV Tr3s and 
MTV Latin America. Rhapsody, via its deal 
with MTV, will make the album available to 
subscribers a week before its release and 
promote Venegas heavily through position- 
ing and banners. 

But the most impressive promotion is in 

Venegas' native Mexico, where Sony BMG and 

her management company have closed a mas- 

sive deal with Sony Ericsson. Simultaneous 
with the physical release of the album, several 
tracks from "Unplugged" will be preloaded 
onto an undisclosed number of Sony Ericsson 
phones. Although Sony BMG declined to con- 
firm the number, sources place it at close to 
half a million units. 

Sony Ericsson is also sponsoring the Mex- 
ico leg of Venegas' tour and supporting it 
and the album with a major advertising cam- 
paign that includes TV and radio ads. The 
tour kicks off July 6 in Durango and inter- 
sperses Mexico and international dates with 
a 13 -date theater tour in the United States 
that begins Aug. 7 at the Ogden Theatre in 

Denver. Venegas will also play dates in New 
York and Boston in July. 

Although the States, Mexico and Spain are 

priority regions for the album, Venegas is slated 
to promote the set in every single territory 
where it is released, Sony BMG Mexico man- 
aging director Miguel Trujillo says. 

Venegas says she doesn't view her evolu- 
tion "as a before -and -after. I see it precisely 
as an ongoing process. And including songs 
from all my albums on 'Unplugged' is a way of 
bringing everything together. My music has 

always made sense to me and the direction 
I've taken has been natural." 

R&B BY MARIEL CONCEPCION 

(quick 
Climber 
Debut Jennifer Hudson Single 
Proves Worth The Wait 
Jennifer Hudson may have 
taken longer than fans wished 
before officially announcing the 
release of her self -titled debut 
album, due Sept. 30 via Arista 
Records. But early chart move- 
ment indicates it might've been 
worth the wait. 

Hudson's lead single, the 
Ne -Yo- penned and Stargate- 
produced "Spotlight," has 
jumped 99 -63 -51 in its first 
three weeks on Billboard's Hot 
R &B /Hip -Hop Songs chart. 

Ne -Yo notes there were chal- 
lenges in choosing which song 
to introduce Hudson with but 
says he's "really, really proud" that 
his song was picked for the job. 

"They were really trying to fig- 

ure out where to take her," he 

says. "The main issue with Jen- 

nifer Hudson is her voice is so 

huge, so how do you take that 
and radio -ize it, make it radio - 
friendly? She can't do [ "And I 

Am Telling You I'm Not Going" 
from "Dreamgiris "] every song 
because you'll eventually be tired 
of it. So [ "Spotlight "] is kind of 
a classy midtempo, and I hope 
and pray it does well because 
Jennifer is an amazing talent." 

According to Arista senior 
VP of marketing and artist de- 
velopment Scott Seviour, the 
track is intended to not only tide 
fans over until the fall album 
release but capitalize on Hud- 
son's role in the "Sex and the 
City" film, which opened with 
$55.7 million in U.S. theaters, 

.hlJ l_SI= 
EDITED BY TOM FERGUSON 

»HARD SILENCE 
The members of U.K. rock 
band Feeder were determined 
to make their sixth studio 
album, "Silent Cry," sound 
harder than the fifth. 

The band's 2005 album 
"Pushing the Senses" (Echo), 
which reached No. 2 on the 
Official U.K. Charts Co. al- 
bum listing, drew compar- 
isons to Coldplay for its less 
in- your -face approach. But 

frontman Grant Nicholas 
says the band "missed doing 
big guitar songs." 

"This one was a very natu- 
ral record to make, and it's def- 
initely a rock album," he says. 

The band put new track 
"Miss You" on its Web site 
(feederweb.com) March 3 to 
give fans a taste of the new 
material. It was downloaded 
8,000 times the first day. 
Other tracks have since been 
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according to the Hollywood Re- 

porter. Its soundtrack, with the 
Hudson track "All Dressed in 

Love," debuts this week at No. 

2 on the Billboard 200. 

Aside from having been on 
a radio promotional tour since 
the beginning of May, the one- 
time "American Idol" contest- 
ant will star in and campaign 
for the movie "The Secret Lives 

of Bees," set to hit theaters in 

October. "She has some stuff 
to do for the movie in June, so 

that keeps her in the public 
eye," Seviour says. 

In addition, "Spotlight" will 

be made available digitally June 
10, and multiple remixes of the 
track will be serviced to the In- 

ternet and radio. July and August 
will be reserved for additional 
radio and TV appearances. 

"When songs of this nature 

catch on, they call out for a long 
time," Arista senior VP ofA &R 

Larry Jackson says. "We're hop- 
ing this will be the case here. 
We're putting out another sin- 
gle to further whet the appetite 
of fans with respect to what lays 

with the album." 
While a follow -up hasn't been 

chosen, some tracks in con- 
tention are the Timbaland -pro- 
duced "Pocketbook" featuring 
Ludacris and "Can't Stop the 
Rain," also written by Ne -Yo. 

Additional contributors to 
the album include Robin 
Thicke, the Underdogs, Diane 
Warren, Christopher "Tricky" 
Stewart and Jack Splash. R. 

Kelly and Akon are expected to 

contribute as well. 

" 'Spotlight' is playing in 
such big markets that jumps 
are expected," Seviour says. "I 

think we're on track and we're 
very pleased." 

Additional reporting by Gary 
Graj: 

leaked onto the Internet, but, 
Nicholas says with a shrug, 
"if people download them 
for nothing, I don't really 
mind -as long as they like 
what they hear or come and 
see us play. The response has 

been really positive." 
Lead single "We Are the 

People" will be released 
June 9 in the United King- 
dom, with the album follow- 
ing June 16 via PIAS U.K. -dis- 
tributed independent label 
Echo. There aren't any plans 
for a U.S. release. 

An eight -date U.K. tour (May 
21 -31) booked through Gold 
Artists precedes European and 
Japanese festival appearances 
in the summer. Feeder is pub- 
lished by Chrysalis Publishing. 

-Nichola Browne 

» >LESS VAGUE 
Vocalist Phoebe Killdeer is 

emerging from the shadow of 
her former band, cult favorite 
Nouvelle Vague (Billboard, 
July 22, 2006), with her debut 
album, "Weather's Coming," 
on Paris -based label the Per- 
fect Kiss. 

Born in France to Australian 
parents, Killdeer joined Nou- 
velle Vague in 2005, replacing 
vocalist Camille when she left 
for a solo career that has estab- 
lished her as a platinum -selling 
artist in France. Killdeer toured 
with Nouvelle Vague until ear- 
lier this year and contributed 
to its second album, "Bande a 

Part" (Peacefrog, 2006). 
The English- language songs 

on "Weather's Coming," with 
echoes of Nick Cave or Tom 
Waits, largely were written by 
Killdeer and published through 
the Perfect Kiss /Hero Music. 

The album was released 
March 10 in France, distrib- 
uted by PIAS, which reports 
initial shipments of 7,000 
units. PIAS has international 
licensing rights, and a Pan - 

European release follows in 

the week ending June 8. Be- 

cause of Nouvelle Vague's 
overseas profile, "the album 
clearly has an international 
potential," says Pascal Mayer, 

co- founder of the Perfect 
Kiss with Nouvelle Vague's 
Marc Collin. 

Following January /Febru- 
ary tour support slots with 
Nouvelle Vague, Killdeer play- 
ed a handful of U.K. club shows 
with her band the Short Straws 

in May and has European 
shows through Aug. 30. Inter- 
national booker is Barcelona - 
based Getyouractstogether. 

- Aymeric Pichevin 

» >FUR TIME 
Fans of his old band Bush may 
be keenly awaiting Gavin Ross - 

dale's imminent solo debut, 
but he's not the only former 
member of that multiplatinum 
outfit with new product on 
the racks. 

Original Bush lead guitarist 
Nigel Pulsford, who exited in 

2002, is back as producer, 
arranger and occasional gui- 
tarist for U.K. alt -rock outfit 
Furlined. The band, which is- 

sued its debut album, "Love 
Comes in Canisters," April 28 

in the United Kingdom via 
Concave Music /Pinnacle, is 

playing U.K. club dates in June. 

Bristol, west England - 
based Furlined was formed 
by Pulsford's longtime friend, 
singer/ songwriter Neil Cross- 

ley, and classically trained cel- 
list Tegan Thomas in 2004, 
subsequently adding bassist 
Graham Dalzell and drummer 
Greg White. 

Despite having a producer 
whose band's U.S. sales are 
close to 11 million albums, 
Crossley found record com- 
pany interest hard to attract. 
"I did approach a couple," he 

says, "but the people I con- 
tacted were so negative." As a 

result he set up Concave to re- 
lease the album. 

Crossley, who has drawn 
comparisons with Richard 
Hawley and Damien Rice, is 

not signed for publishing. Cur- 
rently seeking U.S. licensing/ 
distribution, he is also han- 
dling the band's management 
and booking. 

"To give yourself a chance 
in this business, you need to 
be obsessive," Pulsford says. 

"When we started Bush, Gavin 
and I worked so hard -that's 
what Neil's had to do too." 

-Juliana Koranteng 

BY PAUL SEXTON 

Night Of 
The Hunter 
English Retro -Soul Artist Follows Up A Belated Success 

When an artist takes some 20 years to 
achieve an international audience and 
Grammy Award recognition, he's entitled 
to call his album "The Hard Way." 

That's the name of the Hear Music /Fan- 
tasy debut of English soul traditionalist 
James Hunter, due June 10 in North Amer- 
ica. Hunter spent the late '80s treading 
the boards as lead singer with British R &B 

live favorites Howlin' Wilf & the Vee -Jays 
before releasing his solo debut, "... Be- 
lieve What I Say" (Ace), in 1996. But his 
commercial breakthrough didn't come 
until a decade later. 

Hunter's 2006 word -of -mouth success, 
"People Gonna Talk," released on New 
York -based indie Go 
via a worldwide 
licensing deal with 
Rounder, has now 
sold 69,000 copies, 
according to Nielsen 
SoundScan. It topped 
Billboard's Top Blues 
Albums chart in June 
2006 and spent 56 
weeks on the survey; 
it was also nominated 
for a best traditional 
blues album Grammy. 

The singer /songwriter/ 
guitarist hails from 
Colchester in Essex, 
60 miles east of 
London. He admits 
cheerfully that if he 
had known the exact 
formula of newly 
written retro -soul 
that brought about 
his breakthrough, he 
would have put it into 
action earlier. 

"The basic compo- 
nents of what we do 
were always there," he 

says, citing such inspi- 
rations as R &B fron- 
tiersmen Jesse Belvin 
and Sam Cooke. 

Hunter is character- 
istically upbeat about 
"The Hard Way," which 
he sees as cut from a similar -if slightly more 
refined -cloth as "People Gonna Talk." Liam 
Watson produced both albums. 

The new album, which had a May 5 

street date in the United Kingdom, is "by 
turns posher and rougher, but we also 
made it a bit 'caveman,' " he says with a 

laugh. The album was recorded, largely in 

live band performances, at the analog Toe 

Rag studio in London and features a guest 
appearance by New Orleans figurehead 
Allen Toussaint. 

The great piano player is seen enthusing 
about Hunter on a six -minute electronic 

press kit that Hear Music /Fantasy has 

made available. Los Angeles -based Jef- 
frey Spector, product manager for Con- 
cord Records, of which Fantasy is a part, 
says early U.S. media reaction to the album 
has been "overwhelmingly positive." 

The album will be available simultane- 
ously in Starbucks locations and at tradi- 
tional music retailers in North America. 
The first U.S. radio single will be "Don't 
Do Me No Favors," and Hunter and his 
band will perform June 9 on "Late Night 
With Conan O'Brien." 

Extensive touring is planned on both 
sides of the Atlantic: After supporting 
Willie Nelson on his seven -date U.K. tour 

May 6 -14 and playing his own shows in 

London and Amsterdam at the end of 
that month, he swung into North America 
for dates in June and July. Hunter is 

booked for North America by Monterey 
International and in the United Kingdom 
by Movinmusic. 

Hunter, published by Stoketone Pub- 
lishing, says he was greatly encouraged 
by the shelf life of "People Gonna Talk" 
and the "broad spectrum" of admirers it 
attracted. "We go for old and young, and 
everything in between," he says. "If it was 
good enough for Sam Cooke ..." 
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with ALISON MOYET 

Alison Moyet and Vince Clarke have seen so little of each other since electro duo Yazoo went its sep- 
arate ways in 1983 that Moyet reckons they caught up recently for the first time in 16 years. Now, how- 
ever, the pair -who enjoyed a string of top five U.K. hits with "Only You," "Don't Go" and "Nobody's 
Diary" -will be seeing plenty of each other. Yazoo (or Yaz as it is known in the United States) began 
its Reconnected tour May 26 in Copenhagen, and dates extend across Europe and the United States 
through late July. "In Your Room" (Mute), a four -disc collection of remasters, remixes, B- sides, a DVD 

and the band's two albums "Upstairs at Eric's" and "You and Me Both," is out now in the United 
Kingdom and Europe. Moyet's latest solo disc "The Turn" drops stateside on Decca July 8. 

1 It's been a quarter - 
century since Yazoo last 
played together. Why re- 
unite now? 
I would have done it a million 
times over in the last 10 years. 
It was unfinished business. 
Performing is like the pleas- 
ure point of the three areas 
we work in- writing, record- 
ing and then doing it live. We 
only did about 24 gigs for the 
first album, but never did any 
for the second. And these 
songs are a big part of my cat- 
alog. It fell at a time when 
[Clarke's] Erasure were hav- 
ing a break, and it was just 
serendipity. 

2 How did the reunion 
come about? 
Before I put out my last album 
I was thinking, "I really want to 
sing these songs live." I e- 
mailed him, and he said as 
much as he liked the idea, he 
was in a committed musical re- 

lationship. You can't go back 
and shag the ex -wife for old 
time's sake. It's a bit like that, 
as much as we were never bib- 
lical, obviously. Then I got an 
e -mail from [Mute Records 
founder] Daniel Miller saying 
Vince had been in touch with 
him and had had a change of 
heart and did I still fancy doing 
a Yazoo gig? 

3 Will the performances 
be recorded for DVD /CD 
release? 
I'm sure the powers that be will 
be considering that. If there's 
one thing I can be sure about, 
this could be the only outing. 
There's no long -term career 
plan. It's not about milking it. 
It's just about what's happen- 
ing now. Next month it could 
be all over again. 

4 Are you still recording 
solo works with W14? 
No. I was with W14 just for the 
one album. The last four al- 
bums I've made, I've just 
licensed them to record compa- 

nies. I never wanted to get into 
that thing where they have you 
and you don't have them. After 
my experience with Sony, al- 

though I had many great years 
with them, [there] comes a stage 
where they have less faith in you 
and they don't release you. It's 
a hideous place to be. I don't get 
upset with people when they 
want to move on. I do get upset 
when they want to move on and 
won't let you move on. 

5 Does an artist need to be 
more business -savvy today? 
Yeah, you do. You just have to 
realize you're getting into a mar- 
riage with no possibility for di- 

vorce from your position. When 
I started out, I was 20 and 
signed all sorts ofthings -I did- 
n't know what they were and 
they caused me all sorts of prob- 
lems later in life. Now I do deals 
where I say, "You're going to pay 
to make this record but it's only 
a license." On the last couple of 

deals, I'd always put a clause in 
saying if Yazoo were ever to have 
a chance of going, I'd always 
have to be free for that. 

6 British women are on a 

hot streak in the United 
States. Are there any that 
you currently rate? 

Of them all, Amy Winehouse 
is the truest all -round talent. 
She's a flawed talent, but 
that's what makes her inter- 
esting. Singers are far more 
interesting when they get 
older. I preferred Madonna's 
"Ray of Light" [to] any of her 
earlier stuff. 

HIP -HOP BY MARIEL CONCEPCION 

Side Hustle 
The Cool Kids Score With Old -School Rap Sound 

The past few months have been very good to 
Chicago's Cool Kids. 

After emerging from MySpace onto the national 
scene last summer, the group recently scored its 
first chart ink with EP "The Bake Sale," which de- 
buted at No. 8 on Billboard's Heatseekers chart, No. 

15 on Top Independent Albums and Top Digital Al- 
bums, and No.152 on the Billboard 200. 

The EP was initially released on the duo's own 
C.A.K.E. imprint last October but is out now via indie 
label Chocolate Industries, to which Cool Kids signed 
late last year. 

The set includes tracks like the 808 -heavy "What 
Up Man" and "88," on which they quote Nas, 
rhyming, "Do the smurf, do the wop, baseball bat/ 
Rooftop like we bringing 88 back." 

"It definitely makes us feel good to know that 
people care about this group the way we do," 
Chocolate Industries creative director Seven Be- 
dard says. "Because we're a small label, we sign 
people because we like them and we're ready to 
take a risk. But we never know what the record's 
going to do. When fans show a genuine interest, 
it's super exciting." 

The Cool Kids joined forces in 2005, when Evan 

"Chuck Inglish" Ingersoll found Antoine "Mikey 
Rocks" Reed on MySpace. Since then, they've been 
releasing tracks via the social networking site and 
reaping the benefits of associations with Diplo (who 
offered to put out a mixtape of unreleased tracks, 
"Totally Flossed Out," which eventually arrived on 

C.A.K.E.) and DJ A -Trak (who issued the 2007 single 

"88 " / "I Rock" on his Fool's Gold label). 
Further mainstream inroads were made late last 

year when their song "Black Mags" appeared in a 

Rhapsody TV ad. The track has sold 45,000 digi- 
tal downloads in the United States, according to 
Nielsen SoundScan. 

"Our sound is basically us not wanting to grow up 
musically and still trying to make music that excited 
us when we were younger," Ingersoll says. "It's just 
us having fun with music. I think that's where we 
shine, because we don't have an intention of creat- 
ing a particular sound." 

Beyond online banners and radio spots, Choco- 
late Industries is making sure Cool Kids are on a 

hectic tour schedule that includes opening for 
M.I.A., spot dates on the Rock the Bells tour, a Eu- 
ropean run and an appearance at Lollapalooza in 

Chicago in August. 
Before year's end, the group is planning to release 

its full -length Chocolate Industries debut, "When 
Fish Ride Bicycles." To tide fans over, a new mixtape, 
"That's Stupid," is being planned for a summer re- 
lease on coolxkids.com. 

"To this day, I'm not sure what's happening. 1 just 
feel blessed that what I wanted to do is really start- 
ing to come to life," Reed says of the group's recent 
success. "It's been a long road of making smart de- 
cisions and doing what our conscience tells us in- 
stead of questioning ourselves. It feels good be- 
cause I know with everything that's come, we worked 
hard for it. We're working even harder now and we 

won't have it any other way." 

www.americanradiohistory.com

www.americanradiohistory.com


THE 131 I_LI3OARD I1 
MIJ3 U IVI S 
ALANIS 
MORISSETTE 
Flavors of Entanglement 
Producer: Guy Sigsworth 
Maverick Records 
Release Date: June 10 

1:3 
No one ever envisioned 
Alanis Morissette pen- 

ning the comfort guide to a 

harsh breakup, yet for elec- 
tro- influenced "Flavors of En- 
tanglement," her clear -eyed 
look back, inward and forward 
is with a poise borne of time's 
passing. She no longer prowls 
in search of vengeful hook- 
ups. After the finger -pointing 
"Straightjacket," the singer 
declares "a respite from the 
toils of liaison" on transcen- 
dent ambient trip "Morato- 
rium." Chill -out track "Gig- 
gling Again for No Reason" 
gurgles with delicate happi- 
ness, and there's room for 
throbbing masterstroke "Ver- 
sions of Violence," whose vibe 
compares to Delerium's "Si- 
lence." Every wall is torn down 
for vulnerable piano prayer 
"Not As We," but plenty of 
hope is left for the uplifting 
"Incomplete." Full of gratitude 
for being "ever unfolding, ever 
expanding, ever adventur- 
ous," Morissette's superb 
lyrics leave you cheering for 
her -and assured that she's 
going to be just fine. -CLT 

SUPERGRASS 
Diamond Hoo Ha 

Producer: Nick Launay 
Astralwerks 

Release Date: June 10 

laThirteen years since 
the release of its well - 

hailed debut, Supergrass has 

gone from energetic, young 
and roughshod to energetic, 
veteran and polished. If 
2005's somber "Road to 
Rouen" gave the impression 
the band was toning down 
its rock energy, then "Dia- 
mond Hoo Ha" squarely 
refutes the idea. Opener "Di- 
amond Hoo Ha Man" intro- 
duces the record with a 

propulsive guitar riff, punc- 
tuated with frontman Gaz 
Coombes' yelps ( "Bite me!" 
he exclaims, leading into the 
choruses). The established 
uptempo mood is not let 
down by blistering rocker 
"Bad Blood" and the Bowie - 
by- way -of -Franz Ferdinand 
romp "Rebel in You." Odd 
song textures are found on 
closer "Butterfly" (austere, 
pulsating arena -rock) and 
"Rough Knuckles" (strutting, 
cinematic funk), and "345" 
is the album's most addic- 
tive cut, its verses simmer- 
ing with taut rhythms and 
flirtatious basslines before 
exploding into exultant, re- 
verby choruses. -TC 

THE FRATELLIS 
Here We Stand 
Producer: The Fratellis 
lnterscope 
Release Date: June 10 

CIAlthough the Fratellis 
saw major chart suc- 

cess in the United Kingdom 

MONTGOMERY GENTRY 
Back When I Knew It All 
Producer: Blake Chancey 
Columbia Nashville 
Release Date: June 70 

Nine years after first_d_ebuting on_ 
the country charts, Eddie Montgomery and Troy 
Gentry are still practicing their own brand of coun- 
try rock and doing a first -rate job of it. But like their 
audience, the two are a little older and a lot wiser 
than they were a decade ago, and their new set 
reflects hard -earned maturity balanced with the 
desire (and ability) to get into a little trouble on 
occasion. That mix is perhaps best represented by 
"I Pick My Parties," which features summer tour 
mate Toby Keith. All three singers, it seems, are a 

little more selective than they were in their wilder 
days. While the nostalgic title cut is currently top 10 

on Billboard's Hot Country Songs chart, the album's 
best song may be the melodic and mature "Roll 
With Me," which features Gentry on lead vocal. -KT 
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MY MORNING JACKET 
Evil Urges 
Producers: Jim James, Joe 

Chiccarelli 
ATO 

Release Date: June 10 

Evil has a new name, and it's Jim James. The My 

Morning Jacket frontman cackles, croons, wails, wal- 
lops and stomps through the band's fifth and latest 
great album. On this occasionally oddball stroll 
through the band's twisted psycho- Southern back - 
country, "Highly Suspicious," an eyelinered, WTF 
'80s rocker that would greatly please Adam Ant, 
backs up against "I'm Amazed," a soul- drenched sin - 

galong that sounds like it was conceived, after a few 
degrees of separation, in Big Pink. The expansive ros- 

ter of tracks ranges from lush balladry ( "Thank You 

Too ") to James Taylor homages ( "Sec Walkin' ") to 
MMJ's trademark psychedelic tours de force (the 
two -part split epic "Touch Me I'm Going to Scream "). 
But the anchor, as usual, is James, whose simultane- 
ous obsessions with Crazy Horse, Prince and folk 
(how sweet is the tiny love story "Librarian ? ") create 
strong, oft -memorable foundations beneath each of 
the record's flights of fancy. -JV 

with 2006's "Costello Music," 
the Glasgow, Scotland, band 
is best -known in the United 
States for its song "Flat- 
head" being featured in an 
iTunes commercial. Back for 
round two, sophomore al- 
bum "Here We Stand" doesn't 
quite bring anything new to 
the table, but does carry on 
in the same fun, brash rock 
tradition of the debut. 
There's no denying the high - 
energy infection of songs 
like "My Friend John," 
"Shameless" and "Mistress 
Mabel" or the big, hooky 
choruses of "Lupe Brown" 
and jaunty piano rocker "A 
Heady Tale." There's a glam- 
rock swagger to "Acid Jazz 
Singer," and the twangy 
"Baby Doll" offers a nice 
change in pace. Form 
the Fratellis' music was al- 
ways good for a few drunken 
whoops and hollers, and 
with "Here We Stand," it re- 
mains little more. -JM 

world." She makes good on 
that boast through each of 
the 10 tightly crafted, 
toughly delivered tunes. 
Though she can Lean back 
and roar with gospel fervor 
( "Testify "), the guitar- driven 
record draws inspiration 
from the late '60s /early '70s 
possibilities created by Janis 
Joplin, Jimi Hendrix, Sly 
Stone and Delaney & Bonnie. 
"Righteous People," with its 
Eastern modulations (all 
that's missing is a sitar 
break) is a time machine 
back to the Fillmore East. 
Midtempo dedication to the 
road "Let It Ride" and an- 
them "Bang My Drum" 
sound like staples of what 
used to be called AOR radio. 
Don't miss the provocative 

i i 

fourth solo album. Working 
with longtime collaborators 
(including singer /songwrit- 
ers Rahsaan Patterson, San- 

dra St. Victor) and newcom- 
ers (Snoop Dogg producer 
Terrace Martin), Hathaway 
presents her most personal 
-and stunning -project to 
date. She colorfully evokes 
her childhood on "Little 
Girl," paying homage to her 
dad with a heart -tugging 
excerpt from one of his ear- 
lier interviews. Elsewhere, 
she brings her natural talent 
for phrasing and pouring a 

well of emotion into telling 
lyrics on such tracks as 

"Breathe," "On Your Own," 
"Let Go" and "That Was 
Then." Like top -shelf co- 
gnac, Hathaway's passion- 
ate vocals go down smooth 
and spread head -to -toe 
warmth -a fitting symbol for 
the next generation of Stax 
soul. -GM 

POP 

EMMYLOU HARRIS 
All I Intended to Be 

Producer: Brian Ahern 
Nonesuch 
Release Date: June 10 

©Emmylou Harris has 
been so busy in recent 

years -collaborating with 
Mark Knopfler, touring with 
Neil Young and Elvis 
Costello, assembling a 

boxed set -that it's surpris- 
ing to realize her last album 
of new material was five 

SOLOMON BURKE 
Like a Fire 
Producer: Steve Jordan 
Shout Factory 
Release Date: June 10 

ite great talent, few nriginal 
soul artists have been able to remain busy and vital 
through the decades, be it from lack of interest, bad 
management or declining self- esteem. Solomon 
Burke has proved one of the few exceptions, issuing 
albums packed with potent performances and sever- 
al discs with a twist, like the 2006 country and roots 
collection "Nashville." Here, he tackles songs by the 
likes of Eric Clapton, Ben Harper, Jesse Harris and 
Keb' Mo', several of whom guest on their respective 
tracks. Burke's voice remains mountainous, of course, 
and Harper's presence seems to nudge him to roar 
even louder -with hair -raising effect -on his "A 
Minute to Rest and a Second to Pray." But Burke does 
his legend just as much justice just on the talk -sung, 
Clapton- penned "Thank You" and Harris' summery, 
midtempo, Wurlitzer- soaked "You and Me. " -WO 

DANIELIA COTTON 
Rare Child 
Producers: Brad Jones, Joe 
Blaney, Danielia Cotton 
Co tton town /Adrenaline 
Release Date: May 20 

Danielia Cotton intro- 
duces herself and an- 

nounces her intentions on 
"Make U Move ": "I'm a little 
black girl, I'll rock your 

a volatile mix of eros, race 
and rock. -WR 

LALAH HATHAWAY 
Self Portrait 
Producers: various 
Stax Records /Concord Music 

Group 
Release Date: June 3 
GI Instead of standing 

behind dad Donny's 
formidable shadow, Lalah 
Hathaway has resolutely 
sculpted her own soulful 
identity. That's never been 
more apparent than on her 

years ago. Blending five 
originals with a selection of 
tracks by others, the pro- 
saically titled 13 -song set 
represents a fusing of 
Harris' past and present. 
Produced by longtime col- 
laborator Brian Ahern, "In- 
tended" blends the country 
and folk flavor of her early 
recordings with the ethereal 
ambience that's marked her 
work of the last dozen or so 

years. There's classic bal- 
ladry via Harris' own "How 
She Could Sing the Wild - 
wood Flower" and her rendi- 
tions of Merle Haggard's 
"Kern River" and Mark 
Germino's "Broken Man's 
Lament." Dolly Parton lends 
just the right touch to Harris' 
"Gold," while Vince Gill joins 
in for a duet on Billy Joe 
Shaver's "Old Five and 
Dimers Like Me." Harris' take 
on Tracy Chapman's "All 
That You Have Is Your Soul" 
is definitive, and "Beyond 
the Great Divide" provides 
a sublime closing to an 
album that was well worth 
the wait. -GG 

rrrrire 
SERGIO MENDES 
Encanto 
Producers: Sergio Mendes, 
Will.i.am 

Starbucks /Concord 
Release Date: June 10 

CI As on 2006's "Time- 
less," the Brazilian bossa 

nova master teams with 

11111' 
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Will.i.am on a collection of 
summery updates of the 
classics, as well as some new 
tracks. Updating such well - 
known songs as Antonio 
Carlos Jobim's "Waters of 
March" (talk -sung here by 
Ledisi) is a great proposition 
for exposing the music to 
new audiences. Though it's 
hard to imagine the updates 
will endure as long as the 
originals, guest artists in- 
cluding Natalie Cole gamely 
tackle the task. Standouts 
include Juanes' bright, infec- 
tious chorus on "Y Vamos 
Ya "; tight bossa jam "Odo- 
Ya" featuring Carlinhos 
Brown; and Brasil '66 alum 
Lani Hall's wistful vocal ac- 
companied by Herb Alpert's 
trumpet on "Dreamer." Emi- 
nently synchable, it's the 
kind of music you could 
imagine playing at a store or 
in a commercial. -ABY 

CASSANDRA 
WILSON 
Loverly 
Producer: Cassandra Wilson 
Blue Note 
Release Date: June 10 

laWhile Cassandra Wil- 
son emerged in the 

early '90s as the foremost 
"new standards" pioneer for 
reimagining contemporary 
pop music in the jazz vein, 
her musical pulse was in- 
formed by vocal predeces- 
sors who swung and scatted 
within the tradition. After 
widely divergent collections 
in recent years, she re- enters 
the standards zone with 
"Loverly." Unlike other vocal- 
ists who let the music's in- 
herent melodic strength 
carry the show, she trans- 
forms the old tunes into her 
own heartfelt vision, such as 

when she reinvigorates "Car- 

avan" with a gleefully synco- 
pated groove and gives 
"Black Orpheus" a luscious 
new shine. On the latter, gui- 
tarist Marvin Sewell con- 
tributes an eerily beautiful 
serpentine guitar glow. Other 
top -tier support comes from 
pianist Jason Moran (bril- 
liantly surprising breaks) and 
master percussionist Lekan 
Babalola (African rhythm 
specialties). The sole origi- 
nal and one of the album's 
highlights, "Arere," combusts 
with rollicking rhythms. -DO 

JANIVA MAGNESS 
What Love Will Do 

Producers: Dave Darling, 
Janiva Magness 
Alligator 
Release Date: June 10 

Janiva Magness has 
been feeling the love 

recently, thanks to back -to- 
back best contemporary fe- 
male artist wins from the 
Blues Music Awards and a 

deal with Alligator, yielding 
this debut. Magness pos- 
sesses a mighty voice, which 
she cuts loose with memo- 
rable effect on the slow 
blues "One Heartache Too 
Late." That voice works just 
as well in a funk or soul set- 
ting and, indeed, the record 
opens with the rugged funk 
tune "That's What Love Will 
Make You Do." She knocks 
down a bit of green -eyed 
soul on "Fool Me Again" and 
endows the lowdown blues 
"I Don't Want You on My 
Mind" with a particularly sul- 
try buzz. -PVV 
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Additional reviews 
.Goth online this week 

at billboard.com: 

Vetiver, "Thing of the Past" 
(Gnomonsong) 

Robert Pollard, "... Is Off to 
Business" (Guided by Voices Inc.) 

I geìI1Z1 tia ION - 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Ayala Ben - 
Yehuda, Tina Benitez, Troy 
Carpenter, Gary Graff, Michael 
Menachem, Jill Menze, Gail 
Mitchell, Wes Orshoski, Dan 
Ouellette, Shad Reed, Wayne 
Robins, Chuck Taylor, Christa L. 

Titus, Ken Tucker, Philip Van 
Vleck, Jeff Vrabel, Chris Williams 

PICK : A new release predicted 
to hit the top half of the chart in 

the corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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WE THE KINGS 
Check Yes Juliet (Run 
Baby Run) (3:38) 
Producers: S A *M, Sluggo 
Writer: not listed 
Publisher: not listed 
S -Curve 

MySpace heroes We the 
Kings, who banded ear- 

lier in the decade at Martha B. 

King Middle School -thus the 
name -reached No. 3 on Heat - 

seekers in October with a self - 
titled indie CD on S- Curve. Sim- 

ple Plan- sound -alike power 
pop -punk anthem "Check Yes 

Juliet" is now on target for a 

top 40 bull's -eye. In February, 

the song was given ultimate 
props as free single of the week 
on iTunes and subsequently 
featured on MTV's "The Hills." 

Momentum built with a spot on 

the Vans Warped tour and head- 

lining trek in April. Lyrically, the 
song is a major connector with 
its target, empathizing with 
young lovers looking to liaison, 

despite detractors. Quartet 
Kings is set up nicely to be a 

new crowned prince of radio. 
Systems go. -CT 

R &B /HIP HOP 

THE GAME 
FEATURING 
KEYSHIA COLE 
Pain (4:26) 
Producers: Knobody, 
Dahoud Darien 
Writer: J. Taylor 
Publisher: not listed 
Geffen /lnterscope 

On the first official single 

from upcoming third al- 

bum "L.A.X.," rapper the Game 

spends most of his time pay- 
ing homage to others, as op- 
posed to simply bragging 
about himself. Atop a beat tai- 
lor -made for the West Coast 
and guest vocals from R &B 
singer Keyshia Cole, he suc- 
ceeds in delivering a record 
that will appeal to mainstream 
radio and hip -hop heads alike. 

Considering that hip -hop is 

often excessively arrogant, this 
is a refreshingly humble song. 
Never one to hold back on 
dropping names, the Game ex- 

plains his rap influences and 
their impact on hip -hop culture. 

These specifics prevent the 
song from being written off as 

a gimmick, instead making it a 

clever ode to hip -hop's elder 
statesmen. -SR 

ROCK 

VI 
R.E.M. 
Hollow Man (2:39) 
Producers: Jacknife Lee, 

R.E.M. 

Writers: P. Buck, M. Mills, 

M. Stipe 
Publisher: not listed 
Warner Bros. 

CIPrevious "Supernatural 
Superserious" revived 

long -lived R.E.M. at modern 
and mainstream rock with the 
best single the trio has released 

this decade. Even better is 

follow -up "Hollow Man," which 
opens quietly before its roar- 
ing singalong chorus. As al- 
ways, the lyric is nonsensical, 
but Michael Stipe and company 
appear inspired here. Those who 
were there for the origination 
of '80s mod rock and lost faith 
through R.E.M.'s less melodic 
work in the millennium will rec- 

ognize redemption. -CT 

DANCE 

CYNDI LAUPER 
Same Ole Story (5:54) 
Producers: Cyndi Lauper, 

Richard Morel 
Writers: C. Lauper, R. Morel 
Publisher: not listed 
Epic 

DIIn 1983, Cyndi Lauper 
and Madonna entered 

the scene blazing, with many 
comparisons -and even a Time 

cover story debating the 
longevity of both. While such 

i 
N E -YO 
Closer (3:54) 
Producers: Stargate, Ne -Yo 

Writers: S. Smith, M.S. Eriksen, T.E. 

Hermansen, M. Beite, B.R. Stray 
Publishers: Zomba /Sony /ATV/ 
EMI /Stellar, ASCAP 
Def Jam 
Ne -Yo has stated recent boredom with R &B and decid- 
ed to switch things up on much -anticipated "Year of the 
Gentleman," pushed back to Aug. 5 from a June release 

so he can record additional material. The new direction 
kicks off with Stargate- produced "Closer," similar rhyth- 
mically to Rihanna's dance anthem "Don't Stop the 

Music." "Closer" whispers, bumps and pops in all the 
right spots and should thump through the summer 
nights. Also of note is the stylishly hip video, in which 

the singer pays homage to Sammy Davis Jr. and Frank 

Sinatra, implied in the album title. Ne -Yo's previous two 
albums debuted at No. 1 on the Billboard 200, so he 

could score a triple crown, driven by his highest- energy 
single yet. -MM 

fanfare died down as Madonna 

trailblazed into super- stardom, 

the May release of "Bring Ya to 
the Brink," Lauper's first full - 
length of all -new material in 12 

years, will no doubt again ig- 
nite comparisons to Madge's 
No.1 "Hard Candy." For the first 
time in her career, Lauper de- 
cided to craft an album with 
club -heads in mind, which 
makes sense with her steadfast 
fan base there. She teams with 
in- demand remixer /DJ Richard 

Morel to craft an homage to "I 

Will Survive" divas, with a raspy 

MILEY CYRUS 
7 Things (3:36) 
Producer: John Fields 
Writers: A. Armato, T. James, 
M. Cyrus 

Publishers: various 
Hollywood 
Like Hilary Duff and the Jonas Brothers before her, Miley 

Cyrus has catapulted from Disney staple to pop star. 

Previous "See You Again" reached No. 3 on Pop 100 

Airplay, while follow -up "7 Things" is shaping up as a 

worthy chart contender. Cyrus' husky voice is reminiscent 
of Ashlee Simpson, while "7" production is right up Avril 

alley. The song is an odd composite, sounding decidedly 
country between its youth- driven headbanger choruses. 

Lyrically, it first outlines "seven things I hate about 
you /You're vain, your games, you're insecure, you love 

me, you like her, you make me laugh, you make me cry /I 
don't know which side to buy," then "seven things I like 

about you," including "you make me laugh, you make me 

cry, but I guess that's both I'll have to buy." Clever, eh? 

Cyrus is a tween fave; it's in top 40's interest to indulge 
young listeners, who consistently turn to other media as 

FM habitually refuses to play what they want to hear. At 

last, programmers are getting a clue. --CT 

soul -school vocal, dissing her 

lover with ease and conviction: 
"It's the same of fucking story/ 
One for me, two for you." It's 
clear she has her eyes on the 
club scene and red shoes on 
the dancefloor. A more than 
welcome return. -CW 

TRIPLE A 

KIRSTEN PRICE 
Magic Tree (3:16) 
Producer: Fred Sargolini 
Writers: K. Price, F. Sargolini 
Publishers: Pearson /Price/ 
Sargolini /Hood Famous, BM/ 
KPI 

QNo, Kirsten Price isn't a 

porn queen, although 
she shares her name with an 

adult film star -and has no 

qualms about it. Sex oozes 
from Price's growling laugh 
midway through "Magic Tree" 

from self- assured debut al- 
bum "Guts & Garbage." From 
the moody beginning of the 
single, it's clear the London - 
born Brooklyn resident is 

tougher than most chanteuses 
-who could find appeal with 
fans of Joss Stone's soulful 
funk or the crunchy rock of KT 

Tunstall. Price sang in a cap- 
pella groups and admits she 

broke into mom's whiskey 
stash as a young lass; how's 
that for branding? Admitted 
influences like Leonard Bern- 
stein, Bach, Motown -and 
Prince for some dirty rock - 
are evident in "Tree," and 
should offer triple A radio a 

new star in waiting. -TB 
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BY KEN TUCKER 

Simpson's 
New Sound 
Pop Queen Turns 
Heads With Debut 
Country Single 

Suffice to say there was healthy skep- 
ticism at country radio and on 
Nashville's Music Row when word 
began circulating last year that Jes- 
sica Simpson was recording a coun- 
try album. While country hits by Bon 
Jovi (with Sugarland's Jennifer Net- 
tles) and Jewel, as well as credible ef- 

forts by the Eagles and Darius Rucker, 

have gone a long way to change opin- 
ion about so- called "carpetbaggers," 
any out -of -genre act that decides to 
record a country album is met with a 

critical eye (and ear). 
At least by early indications, Simp- 

son is on her way to swaying opinion 
in her favor. Her first single, "Come 
On Over," makes a historic debut at 
No. 41 on Billboard's Hot Country 
Songs chart this week (see story, page 
59). A flirtatious, uptempo song, it 
was co- written by Simpson with 

Rachel Proctor and Victoria Banks. 
"The fun thing about the song is that 
anxiety of wanting the guy to come 
over right then and there," Simpson 
says. "Everybody's felt that before." 

Columbia Nashville VP of promo- 
tion Jimmy Rector says radio is re- 
sponding positively to the single. "More 
than anything, people are pleasantly 
surprised. A lot of people didn't want 
to like it, but when they heard it, re- 
gardless ofpre- conceived notions, they 
realized this is a really good record." 

One unnamed programmer went 
as far as to tell Rector, " 'God help me, 
I really like this song.' That's the real- 
ity ofwhat we were facing," Rector says. 

Comments like that surprised 
Simpson, who remembers thinking, 
"Oh, my gosh, people want to hate 
me," when first told of radio's feed- 
back. "That's kind of hard to grasp, 
but at least they're supporting it. At 

least they know good music and they 
play good music. I can't believe the 
single's doing what it's doing." 

Country WQIK Jacksonville, Fla., 

garnered national attention when it 
posted Simpson's single on its Web 
site and asked listeners to vote. Perez 
Hilton, People and Entertainment 
Tonight were among the outlets that 
breathlessly awaited the outcome of 
listener polling. 

PD Gail Austin says she began 
streaming the song "minutes after 
we got it." When listeners voted, 60% 
liked it. 

While Simpson grew up in Dallas, 
country KSCS Dallas PD Crash Po- 

teet says that wasn't a factor in adding 
the record to his playlist. "The song 
itself stood on its own," he says. Lis- 

teners have agreed with Poteet's as- 

sessment. "From the first spin it's 
generated lots of positive phones 
mostly wanting to know who it is." 

Poteet isn't doubtful about Simp- 
son's career move. "If the single is 

any indication, I'm not at all skepti- 
cal," he says, adding, "I believe this 
project, along with Darius Rucker's, 
will break through this summer." 

Country KUSS San Diego PD Mike 

O'Brian says that while Simpson's 
celebrity status doesn't hurt, the song 
had to have merit. "We really didn't 
have any expectations going in, but 
after the first listen, we said, 'Wow, 
this is a really good record,' " O'Brian 
says, noting that Simpson is "ubiqui- 
tous right now -'Access Hollywood,' 
Glamour, 'Entertainment Tonight.' 
You can't turn on the TV, hit the In- 
ternet or flip through a magazine and 
not see her and hear about this proj- 
ect specifically. 

"Projects like this keep our format 
at the forefront," O'Brian adds. "It's 
publicity money can't buy." 

For her part, Simpson says the 
process of recording and releasing a 

country album is exciting. "I feel like 
a brand -new artist," she says. "It's a 

great feeling." 
And early skepticism aside, Simp- 

son feels like she's found a home. "I 

did a lot in the pop world and I had a 

great time doing it, but this just feels 
so much easier," she says. "There's a 

lot of soul in country and while I was 
making this album I discovered that. 
I can't imagine myself anywhere else, 
to be honest with you. 

"I look in the mirror and I know 
I'm doing the right thing with my ca- 

reer and my life," she adds. "It's a 

great place of comfort." 

`BUSINESS' ACUMEN 
On the back of "Sexy Can 

I," his top 10 Billboard Hot 
100 hit with Ray J, Chicago 
rapper Yung Berg has a 

burgeoning single of his 
own, "The Business," and 
a new release date for his 

oft -delayed album, "Look 
What You Made Me." 

"The Business," featur- 
ing newcomer Casha, is the 
first official single from 
Berg's August -slated al- 
bum, originally scheduled 
for last year via Epic. The 

track jumps 85 -66 on the 
Hot R &B /Hip -Hop Songs 
chart this week. 

Berg was the first ex- 
periment in Epic's EP first, 
album later campaign; the 
"Almost Famous" EP was 
released last July and has 

sold 70,000 copies in the 
United States, according 

to Nielsen SoundScan. Its 

single, "Sexy Lady," had 
already become a solid hit 
before the EP's release, 
peaking at No. 16 on Hot 
R &B /Hip -Hop Songs and 
selling 380,000 digital 
copies. But a full -length 
album was pushed back 
indefinitely. 

Then in January, Berg 
showed up on "Sexy Can 

I," which has sold 1.4 mil- 
lion digital downloads and 
reignited the rapper's pres- 

ence in the marketplace. 
Epic wanted the track to 

be the first single from 
Berg's full -length, but the 
rapper says he "didn't want 
to be pigeonholed as the 
'Sexy' guy.' " Instead, he 

shot a video for street sin- 
gle "Do That There," which 
Epic marketing director 

Courtney Adams says rein- 

troduced him to the public. 
"He's booked for radio 

[promo] through June and 
is performing at J &R 

World's Summerfest and 
iTunes' Black Music Month 
event," Adams says. "We've 
been getting as many re- 

quests as we've been ask- 
ing for at this point, and 
we're in talks with several 

summer tours." 
Meanwhile, a clip for 

"The Business" hit BET's 

"Rap City" this week and 
Berg is about to deliver 
the video to "106 & Park." 
The rapper produced his 

entire album, which fea- 
tures Eve, Twista, Collie 
Buddz and Amerie. 

"Through all of this, I've 
learned to stay consistent," 
he says. -Hillary Crosley 

TEXAS 
LEAGUER 
While it started out as a cost -saving 
measure, Texas mainstay Cory Mor- 
row is more than satisfied with how 
his new album, "Vagrants & Kings" 
(Sustain /UMG), which features his 

own band in the studio, turned out. 
The album, released May 20, de- 

buted at No. 1 on Billboard's South 
Central Regional Heatseeker chart 
in the June 7 issue and falls to No. 2 

this week. Since release it has sold 
3,000 U.S. copies, according to 
Nielsen SoundScan. 

Recorded at Morrow's Austin 
home, the new set is less about him 
and more about his band. "We re- 
ally went after this thing as a group," 
he says. The decision to use his band 
was initially a financial one. "It just 
seemed like it would be easier on 
the wallet if we did it in- house, but 
as we started doing it, it became ap- 
parent to me that we can be doing 
this for a long time because I liked 
the way it turned out. 

"They came up with some unique 
stuff," Morrow says of his band's 
contributions. "It's got real feeling 
and that's what I want. It was an ac- 
cidental discovery." 

Morrow wrote or co -wrote all the 
album's cuts and contributors in- 
cluded Radney Foster, Liz Rose, 
Walt Wilkins, Lee Brice and Doug 
Johnson. He co- produced the rec- 
ord with bassist Steve Cargill. 

While Morrow has built a loyal fan 
base in Texas and plays more than 
150 shows per year, he still hopes to 
find a national following. "The 
dream is to take the music to the 
people and not be limited to where 
you can find those people," he says. 

"I'm hoping that this record will 
open some eyes or ears and bring 
some attention to us." 

Collectively, Morrow's albums have 

sold 179,000 copies in the United 
States, according to SoundScan, with 
his best seller being 2003's "Full Ex- 

posure" at 37,000 units. 
If a major label came calling, Mor- 

row says he'd welcome the oppor- 
tunity. "I really don't want to change 
the integrity of what we're doing, 
but I will gladly twist some stuff up 
to make it more appealing if that's 
what they think we need to do. I'll 
try anything." -KT 
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DANCE BY KERRI MASON 

Sensible 
`Seduction' 

Kaskade Divides And 
Conquers With New Album 

A new strategy is partly responsible for dance artist 
Kaskade's best first -week sales frame. The Chicago - 
born, San Francisco -based DJ /producer has been 
slowly building to a boil the old- fashioned way, with 
more than 140 gigs annually and word -of -mouth 
buzz, and last week, "Strobelite Seduction" (Ultra) 
debuted at No. 7 on Billboard's Top Electronic Al- 

bums chart and sold 3,000 units, according to 
Nielsen SoundScan. 

For first single "Move for Me," a collaboration 
with underground producer sensation Deadmau5, 
the artist's team took a cue from pop acts and chose 
not to release the entire remix package prior to the 
album release, as is customary in the dance world. 
Instead, they posted a single radio edit on iTunes 
and a single DJ- length mix on dance specialty down- 
load site Beatport. 

Kaskade, whose real name is Ryan Raddon, says 
he and his manager, Stephanie LaFera of Little Em- 

pire Music, "noticed that a lot of people who we 

were remixing, like Justin Timberlake and Britney 
Spears, were doing this, and it makes so much 

sense looking back on it 
now. Putting just one song 
up, not lots of versions and 
remixes, made it very easy 
for people to make sense 
out of, and builds antici- 
pation. And we put the ex- 

tended DJ mix on 
Beatport, whereas before 
we just put it all out there 
at once. We didn't strate- 
gize and cater to different 
listeners. I think that 
sparked a lot of interest." 

Raddon says that he sold close to 7,000 down- 
loads ofjust the radio edit on iTunes in prerelease, 
and "I think those people went back and bought 
the album." 

The producer, whose lush style of vocal elec- 
tronic music wins him hosts of female fans, had 
another secret weapon too: "Sex and the City." "Stro- 

belite" track "I Like the Way" was selected for the 
soundtrack to the hit film, which he only discov- 

ered upon reading the press release. "It was com- 
pletely unexpected. I just purchased the CD," he 

says. "It's so cool to see my name in there, and I'm 
psyched to see the movie and how the song will be 
placed. [The soundtrack] is very mainstream stuff, 
so to be in the presence of the other artists is an 
honor. And I do think people are discovering me 
through it: I read the comments on iTunes." 

Will the placement, which follows up a spot on 
the "The Devil Wears Prada" soundtrack in 2006, 
further increase his female fan base? 

"Pretty soon I'm not going to allow dudes into 
my shows," he says. 
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DON'T HATE! 
Although he recorded "Hi Hater" 
more than a year ago, MC Maino 
finally cracked Billboard's Hot 
R &B /Hip -Hop Songs chart with it 
last month. 

The track is the first single from 
his Sept. 30- slated Atlantic debut, 
"If Tomorrow Comes," but was orig- 
inally recorded while the Brooklyn - 
born rapper was a Universal Rec- 

ords artist in 2007. 
"Hi Hater" peaked at No. 93 last 

week and has sold 6,000 digital 
downloads, according to Nielsen 
SoundScan. 

"I talked about 'Hi Hater' last 
year," Maino says. "But then I left 
Universal for Atlantic and had to 
cross my fingers that no one used 

the song's concept." 
A video for the song was released 

in March and has amassed 350,000 
streams on Maino's MySpace site. 

The rapper and his team began their 
promotional efforts with his New 
York fan base before spreading 
throughout the Northeast. 

"We're sending him out on a 

northeastern promotional tour in 

two weeks," Atlantic product man- 

ager Marsha St. Hubert says. "He'll 
hit Washington, D.C.; Philadelphia; 

and the Carolinas to meet with peo- 
ple and interact with radio." 

Maino will be a MySpace featured 
artist this month, and according to 
St. Hubert, several viral videos are in 

the works, including the "Hi Hater" 
tutorial dance and man- on -the- 
street clips where fans describe 
what the track means to them. 

Maino is also filming a "ZIP 
codes" webisode for Atlantic, which 
will be shot in his Brooklyn neigh- 
borhood. These videos will hit the 
Web in the next few weeks via 
Maino's MySpace page, YouTube 
channel and mainohustlehard.com. 

Maino joined Universal in 2005 
after garnering significant buzz with 
his independent single, "Rumors." 
But he departed two years later to 
sign with Atlantic in November 2007. 

"If Tomorrow Comes" touts rap- 

pers T.I. and BG as features thus 
far, while producers GQ Beats, Mr. 

Rogers and Cool & Dre have con- 
tributed tracks. "I stayed away 
from a bunch of features because 
this is my first album and I want 
people to hear me," Maino says. 

"They always tell you that your 
time will come. Maino season has 

just begun." -Hillary Crosley 

FOUR'S 
COMPANY 
When singer /banjo player Abigail 
Washburn first started making music 
with banjo virtuoso Béla Fleck, cellist 
Ben Sollee and fiddler Casey Driessen 

in 2005, she never expected they'd 
become an official group, much less 

tour the United States together. 
Three years later, Washburn and the 

Sparrow Quartet debuted at No.1 on 
Billboard's Top Bluegrass Albums chart 
with their self -titled Nettwerk album. 
(The set drops to No. 3 this week.) 

Washburn says she thought peo- 
ple who enjoyed the four musicians' 
solo work also would like the group, 
and Fleck was especially interested 
in how his fans would respond to the 
album, which has sold 1,000 copies 
in its first week of U.S. release, accord- 
ing to Nielsen SoundScan. A Wash- 
burn solo album, 2005's "Song of the 
Traveling Daughter," is at 16,000. 

"There was a sense that the audi- 
ences that liked us before would like 
this record too, although it's a little 
more complex musically," Washburn 
says. "So we weren't entirely sure it 

would retain everybody." 
Washburn's manager Ashley Capps 

says some key performances in the 
past few months played a large role 
in promoting the album before its May 

20 release, most notably the Assn. of 
Performing Arts Presenters confer- 
ence in January, South by Southwest 
in March and MerleFest in April. 

Washburn "is a very charismatic 
artist who connects with people in 

the live setting almost immediately," 
he says. "So our strategy from the 
very beginning has been to capital- 
ize on that and get her out in front of 
audiences who are interested in the 
type of music she creates." 

Indeed, Washburn has benefited 
from the pre- existing fan bases for 
the individual musicians. 

"At a lot of our shows, people are 

showing up that have never seen any 

of us play, or people are showing up 

for Béla but end up liking the group, 
or they show up because they had 
heard Casey or Ben before and ended 
up really liking the group," she says. 

"So it seems like there's an ability for 
this music to have a broad reach." 

Washburn and the Sparrow Quartet 
will make several festival appearances 
throughout the States and Canada 
this summer, including the Winnipeg 
Folk Festival, Vancouver Island Music 

Festival, Bonnaroo and Edmonton 
Folk Music Festival, along with some 
small -club dates. Capps says a pre- 
dominantly club and theater tour will 
follow in the fall. -Laura Leebove 
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JAZZ NOTES 
e 

e series - 
boasting reworkings of tunes 
by James Brown, Nina Simone 
and others -bows at No. 2 on 
Top Contemporary Jazz 
Albums. All of the franchis 
previous editions started 

No. 1 or No. 2 as wef 

A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

The "Sex and the City" 
movie soundtrack -which 
features the film's Jennife 
Hudson -sashays onto the 
Billboard 200 with 66,000 at 
No. 2. It's the highest debut for 
a multi -act theatrical film 
soundtrack since "Get Rich or 
Die Tryin' " also started at No. 
2 in November 2005. 

CAPITOL GAINS 

Katy Perry at No. 5 on the 
Billboard Hot 100, Capitol 
Records occupies two slots in 
the top five for the first time 
since Sept. 15, 1990, when 
Hammer's "Have You Seen 

Poison's 
esente 

Verve Remixed' 

CHAR1 
13EÁ1' 

»In 1972, Al Green said, "Let's 
Stay Together," and 36 years later, 
we still are. The sensual soul singer 
has his highest- charting album on 
the Billboard 200 since "I'm Still in 
Love With You" peaked at No. 4 in 
1972, thanks to the No. 9 debut of 
"Lay It Down" (Blue Note). On Top 
R &B /Hip -Hop Albums, "Lay It 
Down" bows at No. 3, tying it with a 
1975 greatest -hits collection as 
Green's highest- ranked titles since 
"Al Green Is Love" peaked at No.1, 
also in 1975. 

»Green isn't the only R &B veteran 
returning to the album tally this 
week. Bobby Womack garners his 
first ink on this chart in 14 years. 
Entering at No. 99 is "The Best of 
Bobby Womack: The Soul Years" 
(Capitol), his first album to appear 
on the R &B list since "Resurrection" 
rose to No. 91 in 1994. 

a e 

Read Fred Bronson 
every week at 
billboard.com /fred. 

Usher Takes `Stand' With Year's Second -Best Sum 
Usher roars out the gate with 443,000 
first -week sales for his new album 
"Here I Stand." As the only title this 
week to surpass 100,000, he easily 
stands atop the Billboard 200. 

This marks the second -largest sales 
week thus far of 2008, exceeded only 
by the 463,000 pulled when Mariah 

PND HERE 
$ 

STAND 

Carey's "E =MC2" reached stores to 
mark the largest opener in her career. 

The launch of Usher's new album 
is nothing to scoff at, but this does 
mark a decline from initial weeks of 
his 2004 blockbuster, "Confessions," 
which quickly became that year's best- 
selling album. 

Not only did "Confessions" surpass 
1 million units in its first week, it also 
beat the new album's starting sum in 

its second and third weeks in stores 
(486,000 and 463,000, respectively). 

It has sold 9.4 million copies to date, 
with nearly 8 million of those sold in 
that year alone. In fact, "Confessions" 
was a prime reason why 
2004 was the only year 
since 2000 when albuni 
sales showed year -over- 
year growth. 

Don't think for a 

minute that Usher rested 
on his laurels. He set up 
the album's arrival with 
"Love in This Club," 
which has sold 1.7 mil- 
lion downloads and led the Billboard 
Hot 100 for three weeks. His release - 
week schedule found him playing 
"Good Morning America" and visiting 
MTV's "TRL" and BET's "106 & Park," 
and he primed the pump earlier with 
a May 17 appearance on "Saturday 
Night Live" and a stop on the finale of 
"Dancing With the Stars." 

That TV blitz greatly resembles the 
rollout that brought Carey's new 
album to market, with one notable dif- 
ference. Shortly before "E =MC2" 
landed, she made two visits to ratings 
champ "American Idol." That show's 
heavy draw could very well explain her 
opener starting 20,000 copies larger 
than Usher's. 

SHIFT HAPPENS: The vigorous 
growth of the digital song market is 
among several factors affecting this 
decade's decline in album sales. 

A la carte digital tracks almost 
met parity with album 
volume in 2006, when 
Nielsen SoundScan 
tallied physical and 
digital albums corn - 
bined at 588.1 million, 
compared with 581.9 
million song down- 
loads. Last year, 844.1 
million digital song 
transactions out- 

weighed album sales by nearly 69 %, 
but even in that year of transition, 
the average sales week for a No. 1 

album still surpassed that of a best- 
selling digital song. No more. 

Through the end of May, the 2008 
average at No. 1 on the Billboard 200 
stood at 188,705, compared with 
204,076 on Hot Digital Songs. 

That's in contrast to the same 
point of last year, when the top -sell- 
ing album averaged 210,742, versus 
163,818 for the top digital song. By 

the end of 2007, the No. 1 album 
beat the No. 1 digital song by an 
even larger margin, 312,803 to 
173,578, with the full -length cate- 
gory fattened by strong opening 
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Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS` 

DIGI 

This Week 

Last Week 

Change 

This Week last Year 

Change 

7,237,000 

7,205,000 

0.4% 

8,310,000 

-12.9% 

1,176,000 20,498,000 

1,164,000 21,430,000 

1.0% -4.3% 

899,000 14,886,000 

30.8% 37.7% 
'Digital album sales are also counted within album sales. 

Weekly Album Sales (Million Units) 
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2007 2008 CHANGE 

OVERALL UNIT SALES 
Albums 193,772,000 

Digital Tracks 355,121,000 

Store Singles 871,000 

Total 549,764,000 

Albums OW 229,284,100 

171,816,000 

460,778,000 

688,000 

633,282,000 

217,893,800 

-11.3% 

29.8% 

-21.0% 

15.2% 

-5.0% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 

'07 

'08 460.8 million 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

Other 

173, 564,000 144,752,000 

19,634,000 26,327,000 

159,000 45,000 

415,000 692,000 

-16.6% 

34.1% 

-71.7% 

66.7% 

weeks for Kanye West's "Gradua- 
tion," Alicia Keys' "As I Am" and 
the Eagles' "Long Road out of 
Eden," plus December muscle ex- 
hibited by Josh Groban's "Noel." 

As previously reported here, one of 
the surprise stories of 2007 was that 
despite that year's 15% dip in album 
volume, the average week at No. 1 on 
the Billboard 200 actually stood above 
that of 2006, which finished at 273,400 
(Billboard, Feb. 16). 

While this year's top -selling album 
averages 16.3% less in a week than it 
did a year ago, larger concerns loom 
lower on the chart. 

The average at No. 10, for example, 
stands at 33,997, compared with 46,301 
a year ago, a slide of nearly 27 %. Just 
five years ago, the average at No. 10 
through the same number of weeks of 
2003 was 72,673. 

DISTURBING NEWS: Disturbed's 
"Indestructible" led Nielsen Sound- 
Scan's Building chart, released June 4, 

and is on course to bow at No. 1 next 
week on the Billboard 200. It will be 
the third chart -topper for the Reprise/ 
Warner Bros. act. The band will lead a 

busy top I 0, with new efforts from 
Weezer, Ashanti, Journey, Jewel 
and the "Now 28" compilation all look- 
ing to start high. 

For week ending June I. 2008. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

111111111111 
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SoundScan 

2001 2008 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

Deep Catalog 

115,700,000 

78,072,000 

55,039,000 

CURRENT ALBUM SALES 

'07 

'08 

95,634,000 

76,181,000 

54,213,000 

95.6 million 

CATALOG ALBUM SALES 

'07 :w 

'08 76.2 million 

-17.3% 

-2.4% 

-1.5% 

Nielsen SoundScan counts as current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200 however. remain as current. Titles older than 18 
months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 

Go to www.billboard.biz for complete chart data 49 

www.americanradiohistory.com

www.americanradiohistory.com


Carnival Ride 9 1 

Rock N Roll Jesus 1 

Alvin And The Chipmunks 

34 33 
NATASHA BEDINGFIELD 
PHONOGENIC /EPIC 117485555 MUSIC (17 98) 

30 47 
KENNY CHESNEY 
BNA 11457/SBN (18.98) 

25 67 113 SUGARLAND 
MERCURY NASHVILLE 007411/UMGN (13.98) 

© JESSE MCCARTNEY 
HOLLYWOOD 001942 (13.98) 

® MILEY CYRUS Hannah Montana /Miley Cyrus: The Best Of Both Worlds Concert 
HOLLYWOOD 001250 WALT DISNEY (18.98 CO /DVD) + 

GEORGE STRAIT Troubadour 1 
HVILLE 010826 UMGN (13.98) 

The Dutchess: Deluxe E.P 46 

The Ultimate Hits El 3 

5th Gear 3 

Just Me 10 

Survive, Kaleidoscope 81 

Pretty.Odd. 

1 

One - X 
5'F 

See Charts Legend for -ules and explanations. _; 2008, Nielsen Business Media, Inc. and Nielsen SoundScan_ Inc. All rights reserved. 

JUN 

SALES DATA 
COMPILED BY 

I11C)Sill 

SoundScan 

o 
Wi7 ARTIST 

: MPRINT 8 NUMBER DISTRIBUTING LABEL (PRICE) 

USHER 

4 

5 

6 

7 

SOUNDTRACK 
V LINE 39114 

: 1MBA 18.98 ... _..-,..LT.,..d.. 

r5! 

Title s 
c.+ áii 

Here I Stand 1 

Sex And The City 2 

3 DOORS DOWN 
L REPUBLIC 011065 UMRG (13.98) 

3 Doors Down 

BUN -B 
_ AP -A -LOT 4 LIFE 445884 ASYLUM (18.98) 

LEONA LEWIS 
1a, (18.98) 

FRANK SINATRA 
WARNER BROS (18.98) 

Nothing But The Best 

DUFFY Rockferry 

8 MARIAN CAREY 
LGJMG (13.98) 

AL GREEN 
118 98) 

10 5 
DEATH CAB FOR CUTIE 

-L ANTIC 452796 AG (18.98) 

11 9 8 

12 12 11 

13 11 3 

14 13 9 

15 10 

E=MC2 

Lay It Down 

Narrow Stairs 

MADONNA 
BROS 42.. -.. 118 98) 

Hard Candy 

TAYLOR SWIFT 
G MACHINE 07901. (18 98) Id 

JASON MRAZ 
'._ANTIC 448508 AG (18.98) 

We Sing. We Dance. We Steal Things. 

TOBY KEITH 
iiIW DOG NASHVILLE 010334/UME (19.981 

35 Biggest Hits 

NEIL DIAMOND 
JLUMBIA 15405' SONY MUSIC (15 98) 

16 3 
JULIANNE HOUGH 
MERCURY NASHVILLE 011052 UMGN (13 98) 

VARIOUS ARTISTS 17 18 
133, 

SONY BMG/EMI /UNIVERSAL ZOMBA 22781 SONY BMG STRATEGIC MARKETING GROUP (18.981 

18 15 
183111 FLOBOTS 

UNIVERSAL REPUBLIC 011258, UMRG (13.98) 

19 16 24 

II Trill 2 

Spirit S 1 

2 

1 

1 

Taylor Swift © 5 

3 

2 

Home Before Dark i 

Julianne Hough 3 

o 

23 

NOW 27 2 

Fight With Tools 15 

CARRIE UNDERWOOD 
:RISTA ARISTA NASHVILLE 11221 /RMG /SBN (1B. 981 

26 31 Q KID ROCK 
TOP DOG /ATLANTIC 290556'.AG (18.98) 

27 

33 

23 19 

24 29 22 

25 22 27 

1 
JACK JOHNSON 
BRUSHFIRE 010580' /UMRG (13.98) 

VARIOUS ARTISTS 
WALT DISNEY 001130 (18.98) 

riSOUNDTRACK 
-)0N0 410236': AG (13 98) 

Sleep Through The Static 

Disneymania 6: Music Stars Sing Disney... Their Way! 22 

Juno 

SOUNDTRACK 
< R 8 TIE (16.98) 

RICK ROSS 
LIDEOEF JAM 00° ° - =' IDJMG (13.98) 

26 32 21 
COLBIE CAILLAT 
UNIVERSAL REPII 

27 19 23 
JORDIN SPARKS 

8 98i 

104107 E9 

Q 37 17 

30 24 88 

® 185 189 29 

CD47 51 

33 

34 

35 

36 

37 

38 

39 

40 

20 30 

35 25 

PACE 
SETTER 

i 
5 

Trilla 1, 

Coco 5 

16 

/MG (10.98) 

FERGIE 
WILL. I. AM /A8M/INTERSCOPE 007490 IGA 13 .998) 

Jordin Sparks 

The Dutchess 

Lyle Change LYFE JENNINGS 
,, LUMBIA 07966 SONY MUSIC. 111 981 

ONEREPUBLIC 
',RISLEY INTERSCOPE 010266 IGA 113 98) 

GREATEST 
GAINER 

WISIN & YANDEL 
MACHETE 010293 (16.98) U 

Dreaming Out Loud 

Wisin Vs. Yandel: Los Extraterrestres T2' 

Jonas Brothel, 5 

Daughtry ci 1 

Sunset Man 3 

Pocketful Of Sunshine 3' 

Just Who I Am: Poets & Pirates 3 

JONAS BROTHERS 
r) )LLYWOOD 000282 (18.98) + 

DAUGHTRY 
' A r-S60/RMG (18 98) 

JAMES OTTO 
-W WARNER BROS (NASHVILLE) 49907'WRN (13 98) 

14 - 

44 32 

28 29 

Enjoy The Ride 

Departure 

For the first time 

in its two -and- 

a- half -year 

history, the 15- 

position Top 

Cast Albums 

chart sees three 

debuts in a week 

(including this 

set, at No. 1). 

The band's 

album posts its 

first gain since 

debuting thanks 

to sale pricing at 

Best Buy. The 

retailer also aids 

sets at Nos. 21, 

92, 99 and 131. 

After a reissue 

with extra 

tracks, album 

Zips with 131% 

gain. Those 

extra tracks 

were also 

offered as part 

of a digital -only 

EP at No. 46 

r`, U PE `/ EPIC 

CYNDI 
06592SONY 

LA 
MUSIC (18.98) 

o 58 54 

17 - 

50 35 

56 43 

47 36 57 

48 43 41 

49 40 14 

VICENTE FERNANDEZ 
SONY BMG NORTE 14602 (15.98) + 

© DONNA SUMMER 
BURGUNDY 22992/055E BMG (18.98) 

ALICIA KEYS 
513' RMG (18.981 + 

Bring Ya To The Brink 41: 

Para Siempre LC 38 

Crayons 1T 

AsIAm El 1 

ALAN JACKSON 
'.ASHVILLE 19943BBN (18 -98) 

Good Time 

FERGIE 
/r INTERSCOPE DIGITAL EC/IGA (3.98) 

GARTH BROOKS 

BRAD PAISLEY 
WILLE Ly 8 ,1898) 

DIERKS BENTLEY 
. NASHVILLE 090:0 1, 8 98) 

50 31 26 
SOUNDTRACK 
WALDEN MEDIA 000742 /WALT DISNEY (18 98) 

Greatest Hits // Every Mile A Memory 2003 -2008 

Album charges 

with a 265% 

increase after it 

was relaunched 

with six 

additional songs 

and a DVD 

last week. 

The offering is 

the diva's first 

album of newly 

written material 

in the United 

States since 

1997's "Sisters 

of Avalon," 

which debuted 

and peaked at 

No. 188. 

xÚ 

51 38 10 

42 15 52 

53 

54 

55 

ARTIST 
IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

Title 

KEITH SWEAT 
KEIA ATCO 106556'RHINO 118.98) 

111 
GAVIN DEGRAW 
J 06291/RMG (18.98) 

61 49 
KEYSHIA COLE 
CONFIDENTIAL IMAN) /OEFFEN 009475' IGA (13 98) 

54 73 

53 45 

56 55 52 

57 46 59 

58 45 39 

60 63 63 

61 49 94 

c 
63 60 62 

64 62 55 

65 52 53 

67 57 50 

87 91 

69 69 66 

70 64 84 

THE -DREAM 
RADIO KILLA DER JAM 009872' /I0JMG (13.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428' UMRG 110.981 

CHRIS BROWN 
IIVE 12049 /ZOMBA (18 981 + 

LADY ANTEBELLUM 
iL NASHVILLE 03206 (12.98) 

Gavin DeGraw 7 

Just Like You 2 

Love /Hate 30 

Back To Black © 2 

Exclusive 4 

Lady Antebellum 4 

TIM MCGRAW Greatest Hits: Limited Edition 10 

59 

Minutes To Midnight © 1 

Crazy Ex- Girlfriend 6 

THE NEW BROADWAY CAST RECORDING Rodgers & Hammerstein's South Pacific 
MASTERWORKS URUADWAY 30457 SONY BMG MASTERWORKS (18.98) 

LINKIN PARK 
MACHINE SHOP 44477" /WARNER BROS I18. 98) + 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 78932 SBN (18.98) 

75 72 41 
MARVIN SAPP 
VERITY 09433120MBA (17.98) 

90 74 

Thirsty 55 

36 

9 

23 

TRACE ADKINS 
CAPITOL NASHVILLE 76927 (18.98) 

SARA BAREILLES 
EPIC 94821/SONY MUSIC (11.98) 

RASCAL FLATTS 
LYRIC STREET 000304 /HOLLYWOOD (18 981 

R.E.M. 
WARNER BROS. 418620' (18 98) ±' 

RADIOHEAD 
TBD 21622'ATO (13.98) 

American Man: Greatest Hits Volume II 22 

Little Voice S 7 

Still Feels Good El 1 

Accelerate 2 

In Rainbows 1 

FLYLEAF 
A&M,OCTONE 650005 /IGA (12.98) Y' 

Flyleaf 57 

MILEY CYRUS Hannah Montana 2 (Soundtrack) /Meet Miley Cyrus El 
HOLLYWOOD 000465 /WALT DISNEY (22.98) 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98) 

1 

Some Hearts El 2 

71 71 75 
NICKELBACK 
ROADRUNNER 618300 (18.98) Y 

72 59 28 
a PORTISHEAD 

GO, DISCS /MERCURY 011141 IDJMG (13.98) 

73 65 36 
CI FLIGHT OF THE CONCHORDS 

HBO 715' /SUB POP (15.98) 

!D 85 89 
PARAMORE 

{ j7 FUELED BY RAMEN 159612'/ÁG (13.98) 

MAROON 5 75 82 69 54 It Won't Be Soon Before Long 

76 51 12 3 Division 

77 78 87 32 Finding Beauty In Negative Spaces 

All The Right Reasons El 1 

Third 7 

Flight Of The Conchords (Soundtrack) 3 

RIOT! 15 

A8M /OCTONE 008917 IGA (1)1.98) 

10 YEARS 
UNIVERSAL REPUBLIC 010979 /UMRG (11.98) 

SEETHER 
WINO -UP 13127 (18.98) 

78 72 46 
MICHAEL BUBLE 
143 /REPRISE 100313 WARNER BROS. (18.98) 

79 66 48 m MARY J. BLIGE 
MATRIARCH GEFFEN 010313`/1GÁ (13.98) 

80 79 68 
RIHANNA 
SRP /DEF JAM 008968'/IDJMG (13.98) 

82 81 96 EAGLES 
SRC 4500 Ex (14.98) 

1 

12 

9 

Call Me Irresponsible 1 

Growing Pains 1 

Good Girl Gone Bad 2 

UNDEROATH 
SOLID STATE 11710ROOTH 8 NAIL (19.98) 

83 41 16 

Long Road Out Of Eden El 1 

O ® 
JOSH GROBAN 
143 /REPRISE 412668 WARNER BROS- (27 98 CD /DVD) +A 

JOHN HAITT 
NEW WEST 6145 (16 98) 

85 67 38 
THE ROOTS 
DEF JAM 011138" IDJMG (13.98) 

86 74 44 

87 73 76 

Awake Live 8 

Same Old Man 84 

Rising Down 6 

10 

TYE TRIBBETT & G.A. 
COLUMBIA 1611.1,SONY MUSIC (15 98) 

Stand Out 16 

PANIC AT THE DISCO 
DECAYDANCE FUELED BY RAMEN 430524 AG (18.98) 

88 80 92 
THREE DAYS GRACE 
JIVE 83504 ZOMBA (18.98) 

99 120 
METRO STATION 
RED INK 10521/COLUMBIA (12.98) 

Metro Station 8 

90 83 79 
el FLO RIDA 

POE BOY /ATLANTIC 442748/AG (18.98) 

91 76 61 

100 99 

93 91 82 

Mail On Sunday 

MANA 
WARNER LATINA 481788 (17 98) +' 

JOHN MAYER 
AWARE /COLUMBIA 27976' SONY MUSIC (18.98) 

ROBERT PLANT / ALISON KRAUSS 
ROUNDER 619075' (18.98) 

94 70 42 3 
VARIOUS ARTISTS 
RHINO CUSTOM PRODUCTS 8185 /STARBUCKS (13,98) 

95 86 64 11 
DANITY KANE 
BAD BOY 444604/AG (18.98) 

96 89 86 
11 BUCKCHERRY 

ELEVEN SEVEN 00001 /ATLANTIC (13.98) 

97 68 37 ® CAREY SIMON 
HEAR 30662/CONCORD (18.98) 

98 39 - ® SOUNDTRACK 
CONCORD 30825 (18.98) 

0 102 93 ® SNOOP DOGG 
DOGGYSTYLE /GEFFEN 010835' 1GÁ (13.98) 

Alen IIIM 
119 104 

ni.LAOl c 12 ADWI GA/ 
IMI qi; 

Arde El Cielo 

Continuum El 2 

Raising Sand 

The Second Wave 4`2 

Welcome To The Dollhouse tTi 

15 

This Kind Of Love 

Indiana Jones And The Kingdom Of The Crystal Skull 

Ego Trippin 

The Chronicles Of Narnia: Prince Caspian 26 

THE BILLBOARD 200 ARTIST INDEX BVALENTINE MY 192 

10 YEARS 76 

3 DOORS DOWN 3 

36 CRAZYFISTS .... .135 

BRYAN ADAMS 

ADKINS 33 

CLAY AIKEN 1)6 
GARY ALLAN 132 

ATREYU 179 

RODNEY ATKINS .... .124 NATASHA BEDINGFIELD ..35 
BUN -B 4 

ATMOSPHERE 117 DIERKS BENTLEY 49 

AUGUSTANA 126 THE BLACK KEYS ....162 
AVENGED SEVENFOLD 138 MARY J. BLIGE 79 

ANDREA BOCELLI 189 

GARTH BROOKS 47 

ERYKAH BA 156 CHRIS BROWN 56 DI 
SARA BAREILLES 64 MICHAEL BUBLE 78 

BARENAKED LADIES ..153 BUCKCHERRY 96 

COLBIE CAILLAT 26 

MARIAN CAREY 8 

CASTING CROWNS ...135 
STEVEN CURTIS 

CHAPMAN 108 

CHARLOTTE 

SOMETIMES 145. 

50 I Go to www.billboard.biz for complete chart data 

CHERISH 140 

KENNY CHESNEY 36 

KEYSHIA COLE 53 

DANE COOK 198 

COUNTING CROWS 109 

SHERYL CROW 196 
MILEY CYRUS 39, 69 

DANITY 446E O95 
DAUGHTRY 33 

DEATH CAB FOR CUTIE 10 

DEFLEPPARD ....., 104 

GAVIN DEGRAW 52 

RAHEEM DEVAUGHN 113 

NEIL DIAMOND 15 

THE -DREAM 54 

DUFFY 7 

EAGLES ffi 
ESTELLE 119 

0 
FERGIE 28,46 
VICENTE FERNANDEZ .42 

LUPE FIASCO 123 

FINGER ELEVEN 171 

FIVE FINGER DEATH 

PUNCH 165 

FLEX 111 

FLIGHT OF THE 

CONCHORDS 73 

FLOBOTS 18 

DOWNTOWN /ATLANTIC 450236'/AG (18.981 

FLORIDA 90 
FLYLEAF 68 

FOO FIGHTERS 131 

KIRK FRANKLIN 195 

JUAN GABRIEL 8 
ANA GABRIEL 169 

GNARLS BARKLEY 100 

FOXBORO HOTTUBS 103 
AL GREEN 9 

JOSH GROBAN ...83, 174 

SARA GROVES 

JOHN HAITT 

JULIANNE HOUGH 

ENRIGUEENRIGUE IGLESIAS 
IRON MAIDEN 

ALAN JACKSON 

The Odd Couple 

144 JAHfIM 
JANET 
LYSE JENNINGS 

150 
194 

29 

0 
LADY ANTEBELLUM ...57 
MIRANDA LAMBERT ...61 

84 JACK JOHNSON 21 CYNDILAUPER 41 

16 JONAS BROTHERS .. ..32 LEDISI 173 

LED ZEPPELIN 114 

TRIP LEE 193 

TOBY KEITH LEONA LEWIS 5 

152 ALICIA KEYS 44 LIFEHOUSE 161 

KID ROCK 20 LIL MAMA 175 

THE KOOKS 181 LINKIN PARK 60 

Data for week of JUNE 14, 2008 

MADONNA 11 

MANA 91 

MAROON 5 75 
MATCHBOX TWENTY . 183 

JOHN MAYER 92 
JESSE MCCARTNEY . 38 
REBA MCENTIRE .... 142 
TIM MCGRAW ....58. 147 
METRO STATION . _ . .89 

MGMT 141 

CHARTS LEGEND on Page .54 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

niCiscn nielscn 
BDS SoundScan 

LEGEND FOR NOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data is used to compile both 
The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 82 adult top 40 stations, 102 adult contemporary stations and 69 modern rock stations are electronically monitored 24 hours a day. 

7 days a week. See Chart Legend for additional rules and explanations. © 2008, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

JUN 

o 
o 

Wa TITLE 
153 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

gni LOLLIPOP 
UL WAYNE FEAT. STATIC MANKI (CASH MONEWUNIVERSAL MO1GMN:. 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

1 11 

2 13 

3 4 16 

4 3 18 

5 5 18 

O 6 9 

O11 8 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE.ZOMBA) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 JIVE :ZOMBA) 

SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT'DEJA 34 KOCH'EPIC) 

BUST IT BABY PART 2 
PLIES FEAT. NE -TO (BIG GATES /SLIP -N -SLIDE ATLANTIC( 

TAKE A BOW 
RIHANNA SAP, DEF JAM /IDJMG) 

O 8 10 
DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC( 

9 9 21 

10 13 

11 7 16 

12 12 11 

17 6 

14 13 14 

20 5 

21 6 
LOVE IN THIS CLUB PART II 
USHER FEAT BEYONCE & LIT. WAYNE (LAFACE / ZOMBA) 

18 6 
BYE BYE 
MARIAH CAREY (ISLAND /IDJMG( 

23 6 
TAKE YOU DOWN 
CHRIS BROWN (JIVE /ZOMBA) 

LOVE SONG 
SARA BAREILLES (EPIC) 

WHAT YOU GOT 
COLBY O'BONIS FEAT. AKON (KONLIVE /GEFFEN /INTERSGOPE) 

TOUCH MY BODY 
MARIAH CAREY (ISLAND / IDJMG) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

I LUV YOUR GIRL 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM/IDJMG) 

HEAVEN SENT 
KEYSHIA COLE (IMANI /GEFFEWINTERSCOPE) 

19 16 15 

20 14 12 

21 15 33 

® 25 11 

28 12 

24 19 26 

32 7 W 

SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

I'M STILL A GUY 
BRAD PAISLEY ( ARISTA NASHVILLE) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY ATLANTIC) 

THE WAY THAT I LOVE YOU 
ASHANTI THE INC UNIVERSAL MOTOWN) 

EVERY DAY 
RASCAL FLATTS (LYRIC SETTEE TI 

WITH YOU 
CHRIS BROWN (JIVE ZOMBA) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENII. 

yW W w 3 á3 3ó 
26 22 15 

28 

o 
31 8 

27 39 

35 9 

30 26 18 

31 30 38 

® 39 5 

© 36 10 
REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

JUST GOT STARTED LOVIN' YOU 
JAMES OTTO IRAYBAW /WARNER BROS (NASHVILLE)'NR/I 

BETTER AS A MEMORY 
KENNY CHESNEY (BNA) 

NO ONE 
ALICIA KEYS /MBK /J /RMG) 

LAST NAME 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

FEELS LIKE TONIGHT 
DAUGHTRY IRCA RMG) 

APOLOGIZE 
RMBALANO FEAT ONEREPUBUC (MOSLEM /BLACKGROUNO'INTERSCOPEI 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

34 29 20 

O37 9 

36 24 16 

O53 5 

38 33 14 
LOVE DON'T LIVE HERE 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

STOP AND STARE 
ONEREPUBLIC (MOSLEYi INTERSCOPE) 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC( 

LOVE IS A BEAUTIFUL THING 
PHIL VASSAR IINIVERSAL SOUTH) 

TEENAGE LOVE AFFAIR 
ALICIA KEYS (MBK,J /RM6) 

0 38 7 

Q45 3 

42 9 

42 41 17 

43 34 16 

Q46 4 

0 52 8 

Q 44 8 
SAY 
JOHN MAYER (AWARE /COLUMBIA( 

47 40 25 
DON'T STOP THE MUSIC 
RIHANNA (SRPiDEF JAM /IDJMG) 

O 50 5 
GET SILLY 
V.I.C. (YOUNG MOGUL /WARNER BROS.) 

0 51 3 

50 43 21 

HOME 
BLAKE SHELTON (WARNER BROS. (NASHVILLE)IWRN1 

FOREVER 
CHRIS BROWN (JIVE ZOMBA) 

BACK WHEN I KNEW IT ALL 
MONTGOMERY GENTRY NCO) aJHF. (NASHVILLE)) 

YOU'RE GONNA MISS THIS 
TRACE ADKINS (CAP(I(IL ,. -SIr. Ll L 

I SAW GOD TODAY 
GEORGE STRAIT (MCA NASHVILLE) 

GOOD TIME 
ALAN JACKSON (ARISTA NASHVILLE) 

LAST TIME 
TREY SONGZ (SONG BOOK /ATLANTIC 

DANGEROUS 
KARDINAL OFFISHALL FEAT. AKON (KONLIVE /GEFFEN /INTERSCOPE , 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

1,288 stations, composed of top 40, adult contemporary. R &B /hip -hop, country, 
are electronically monitored 24 hours a day, 7 days a week. This data is used to 

rock, gospel, smooth Jazz. Latin, and Christian formats. 
compile The Billboard Hot 100. 

OR 

Fs-3 

Sx . TITLE 
á33E ARTIST (MPH/AT .' PROMOTION LABEL) 

1 

n 

2 2 21 

O 3 30 

4 4 41 

5 5 20 

9 20 

O 8 16 

B 6 25 

9 7 34 

10 11 

11 11 24 

12 13 45 

14 10 

14 12 24 

17 7 

15 14 

m16 11 

m19 6 

m18 12 

0 21 10 

e 22 10 

22 20 17 

#1B BLEEDING LOVE 
LEONA LEWIS ,YC J HMW 

FEELS LIKE TONIGHT 
DAUGHTRY (RCA RMG) 

WHATEVER IT TAKES 
LIFEHOUSE (GEFFEN /INTERSCOPE) 

LOVE SONG 
SARA BAREILLES (EPIC) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY'INTERSCOPE) 

REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

IN LOVE WITH A GIRL 
GAVIN DEGRAW 0/RMG) 

WON'T GO HOME WITHOUT YOU 
MAROON 5 (A&MiOCTONE /INTERSCOPE) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /RRP 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC'. 

SAY 
JOHN MAYER IANARE COLUMBIA) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

NO AIR 
JORDIN SPARKS SUET WITH CHRIS BROWN 119 JIVE JUEIBA 

THESE HARD TIMES 
MATCHBOX TWENTY (MELISMA'ATLANTIC, 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC EDIL, 

STAY BEAUTIFUL 
THE LAST GOODNIGHT (VIRGIN: CAPITOL) 

NEW SOUL 
YAEL NAIM (TOT OU TARD /ATLANTIC) 

LOVE REMAINS THE SAME 
GAVIN ROSSOALE (INTERSCOPE) 

MERCY 
DUFFY (MERCURYADJMG) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE ( WARNE R BROS 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

IF I HAD EYES 
JACK JOHNSON (BRUSHFIRE /UNIVERSAL REPUBLIC) 

m 23 12 
ALL OVER YOU 
THE SPILL CANVAS (ONE ELEVEN /SIRE /REPRISE) 

25 7 

25 24 16 

NINE IN THE AFTERNOON 
PANIC AT THE DISCO (DECAYDANCE /FUELED BY RAMENIRRP) 

SAY IT AGAIN 
MARIE DIGBY (HOLLYWOOD) 

TtI 

L*l 

L? 

L*r 

L*! 

L*f 

l*f 

(HOT I)I(aIIAL SC)\GSTN 

xm TITLE 
á3 E, ARTIST (IMPRINT / PROMOTION LABEL) 

4 4 
VIVA LA VIDA 
COLOPLAY (CAPITOL) 

LOLLIPOP 
NL wars: FEAT. STATIC MAJOR (CASH MONI. Y /UNIVERSAL MOIUWNI 

4 1 2 

5 3 4 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

THE TIME OF MY LIFE 
DAVID COOK (FREMANTLE /19'RCA. RMG) 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) O GOT MONEY 
LIL WAYNE FEAT, T -PAIN (CASH MONEY IINIVER/AI MCITTH'I I 

7 5 15 

8 6 15 

9 8 10 

10 12 14 

11 11 6 

BLEEDING LOVE 
LEONA LEWIS (SVCO /J /RMG) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC(! v 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE/ZOMBA) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

18 6 
FOREVER 
CHRIS BROWN (JIVE /ZOMBA) 

r3 
t;Y, 6. TITLE 

3ó ARTIST (IMPRINT PROMOTION LABEL) 

O 37 19 
REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

27 36 9 
IN LOVE WITH A GIRL 
GAVIN DEGRAW (J /RMG) 

28 27 22 
SAY 
JOHN MAYER (AWARE /COLUMBIA) 

a 42 4 
VIOLET HILL 
COLOPLAY (CAPITOL) 

O 49 4 
IF I NEVER SEE YOUR FACE AGAIN 
MAROON 5 FEAT. RIHANNA (A&M /OCTONE IN ERSCOPE) 

LOW 31 40 30 
FLO RISA FEAT. T -PAIN (POE BOY /ATLANTIC) 

El 

45 5 
AMERICAN BOY 
ESTELLE FEAT KANYE WEST (HOME SCHOOL /ATLANTIC) 

DANGEROUS 
KARDINAL OFFISHALL (KONLIVE /GEFFEN) 

® 50 2 

34 7 2 

35 43 3 

36 39 26 

37 38 10 

NO AIR 13 10 21 
JORDIN SPARKS DUET WITH CHRIS BROWN (JIVEZOMBA) 

14 15 16 
SEXY CAN I 

RAY J & YUNG BERG (KNOCKOUT DEJA 34 /KOCH /EPIC 

0 25 9 SHAKE IT 
{jK/ METRO STATION (RED INK RED,COLUMBIA) 

CD 22 12 
DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC) 

17 17 8 

18 19 4 

o30 12 

20 23 6 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

LAST NAME 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE 

WHAT YOU GOT 
COLBY O'ONIS FEAT. AXON (KONLIVE /GEFFENINTERSCOPI 

MERCY 
DUFFY (MERCURY /IDJMG) 

® 35 6 
A MILLI 
LIL WAYNE (CASH MONEY UNIVI RSAL MOTOWN) 

33 10 

23 31 23 

BUST IT BABY PART 2 
PLIES FEAT NE -Y0 (BIG G /.I I.;IIP;.- SLIDE /ATLANTIC) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

24 20 44 
APOLOGIZE El 
MALAWI FEAT. ONEREPUNIC /MOSLEY BLACKGROUND.'INIERSCOP) 

25 34 7 
HANDLEBARS 
ROBOTS (UNIVERSAL REPUBI ICI 

46 7 

DREAM BIG 
DAVID COOK (FREMANTLE /19) 

LOVE IN THIS CLUB, PART II 
USHER PEAT. BEYONCE & LIL WAYNE (LAFACE / ZOMBA 

DON'T STOP THE MUSIC 
RIHANNA (SRP DEF JAM ID.IMG) 

TOUCH MY BODY 
MARIAH CAREY (ISLAM" U 

BYE BYE 
MARIAH CAREY 

48 10 
ALL AROUND ME 
FLYLEAF (A&M /OC10NL ;'COPE) 

40 44 26 

® 
© 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

53 7 I'M YOURS 
JASON MRAZ (ATLANTIC) 

- 1 

56 3 

1' 

55 4 

57 6 

MOVING MOUNTAINS 
USHER (LAFACE ZOMBA) 

LOLLI LOLLI (POP THAT BODY) 
THREE 6 MAFIA (HYPNOTIZE MINCS COLUMBIA) 

WHEN I GROW UP 
THE PUSSYCAT DOLLS (INTERSCOPE) o GET SILLY 
V.I.C. (YOUNG MOGUL/WARNER BROS.) Q CLOSER 
NE-TO (DEF JAM /IDJMG) 

I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR 

DAVID COOK (FREMANTLE/ 19) O THERE'S NOTHIN 
SEAN KJNGSTON (TAT. ELAN A JUNZ SAMARA ¡Hum:, 

47 9 2 

59 3 

O64 10 

50 54 36 
OUR SONG 

TAYLOR SWIFT (BIG MACHINE) 

PARTY PEOPLE 
NELLY FEAT. FERGIE (DERRTY /UNIVERSAL MOTOWN) 

:T: TITLE 
FZ-3 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

LOVE SONG 
SARA BAREILLES (EPIC) 

51 52 30 

52 47 27 
WITH YOU 
CHRIS BROWN (JIVE ZOMBA) 

1 GET LIKE ME 
DAVID SAMNA FAT CARTS BROWN MIS S. F A.0 E 'SRC; UNIVERSA. MOTOWN, 

54 62 12 

55 63 3 

- 44 

57 58 4 

58 72 12 

59 61 11 

Q2 

61 73 12 

2 

63 75 25 

0 
65 74 18 

BREAK THE ICE 
BRITNEY SPEARS (JIVE /ZOMBA) 

SUMMERTIME 
NEW KIDS ON THE BLOCK (INTERSCOPE) 

DON'T STOP BELIEVIN' 
JOURNEY (LEGACY /COLUMBIA) 

MOVE SHAKE DROP REMIX 
DJ LAZ FEAT. FLO RIBA. CASELY & PITBULL (VII 

PICTURE TO BURN 
TAYLOR SWIFT (BIG MACHINE) 

YOU'RE GONNA MISS THIS 
TRACE ADKINS (CAPITOL NASHVILLE) 

PORK AND BEANS 
WEEZER (SGC/ /GEFFEN /INTERSCOPE) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE: DEF JAM /IDJMG) 

WE MADE IT 
BUSTA RHYMES FEAT. UNKIN PARK IAFTERMAIII' 

WON'T GO HOME WITHOUT YOU 
MAROON 5 (A&M /OCTONEINTERSCOPE) 

IF I DIDN'T HAVE YOU 
MITCHEL MUSSO & EMILY OSMENT (WALT DISNEY) 

WHATEVER IT TAKES 
LIFEHOUSE (GEFFEN /INTERSCOPE) 

O 1 GUNPOWDER & LEAD 
MIRANDA LAMBERT (COLUMBIA (NASHVILLE)) / 5 PAPER PLANES / M.I.A. (XL /INTERSCOPE) 0 - 17 

0 - 16 

70 65 2 

4 

® - 32 

® 24 

46 

Y 17 

ALL -AMERICAN GIRL 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLL) 

NINE IN THE AFTERNOON 
PANIC AT THE DISCO (DECAYDANCE /FUELED BY RAMEN /RRP) 

SHOULD'VE SAID NO 
TAYLOR SWIFT (BIG MACHINE) 

I'M STILL A GUY 
BRAD PAISLEY ( ARISTA NASHVILLE) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE / ZOMBA) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC:RRPI 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

NEW SOUL 
YAEL MAIM (TOT OU TARD /ATLANTIC) 

Data for week of JUNE 14, 2008 For chart reprints call 646.654.4633 

C AMU" 
COKUI=IVIPQRARYTM 

TITLE 
á3 3á ARTIST (IMPRINT / PROMOTION LABEL) 

2 2 44 

3 21 
LOST 
MICHAEL BUBLE (143'REPRISE) 

6 8 
BLEEDING LOVE 
LEONA LEWIS (5H' =MG) 

o 
O 
o 
O 

4 Wt1B 

SO- 

Á LOVE SONG 
SARA BAREILLES (EPIC),. 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLICU 

4 31 
APOLOGIZE itr 
11MBALAND FEAT MAEI'w.o: 

5 23 
TEARDROPS ON MY GUITAR itr TAYLOR SWIFT (BIG MACl/U. ,.IVERSAI G 

O JORDIN SPARKS 119 

7 
22 

TATTOO 

8 8 49 
BIG GIRLS DON'T CRY tr FERGIE (WILL. LAM -'.E. INTERSCOPE) 

9 9 WHO KNEW 
Itr PINK (LAFACE /ZOMUA1 

10 
NO ONE Itt ALICIA KEYS (N1BK. J RMG) o 

43 

23 

13 

18 

11 

13 

12 14 

SAY 
JOHN MAYER (AWARE COLUMBIA) 

IN MY ARMS 
PLUMB (CUTE 

FEELS LIKE TONIGHT 
DAUGHTRY 

14 17 
BUSY BEING FABULOUS 
EAGLES (CRC) 

15 15 21 (YOUR LOVE KEEPS LIFTING ME) HIGHER AND HIGHER 

MICHAEL MCDONALD (UNIVERSAL MOTOWN) 

FALLING IN LOVE AT A COFFEE SHOP 
LANDON PIGG (RCA/RMG) 

FALL 
KIMBERLEY LOCKE (CURB /REPRISE 

AWAKE 
JOSH GROBAN (143 /REPRISE! 

IN GOD'S HANDS 
NELLY FROTADO FEAT. KEITH URBAN 1 GEIFER INTERSCOPEi 

16 16 

17 

18 

20 8 

16 

13 

8 

20 19 15 
FORGIVE ME 
CNOTE (JKH ENT) 

0 30 2 
THE TIME OF MY LIFE 
DAVID COOK (FREMANTIS ' A RMG) 

0 22 8 WHATEVER IT TAKES 
LIFEHOUSE ._. ''I I 

m 21 6 
I THOUGHT I'D SEEN EVERYTHING 
BRYAN ADAMS (BADMAN) 

0 24 4 

26 4 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 JIVE ZOMBA) 

AFTER ALL THESE YEARS 
JOURNEY (NOMOTA) 

1*J 

IVIODERN RgCKrM 

rnW 

is-3 

1 7 

© 3 

O2 15 

4 9 

O 6 9 

O5 13 

O 7 6 

O9 11 

O10 5 

8 10 

12 10 

12 11 31 

13 15 

14 14 19 

(1) 15 11 

16 16 35 

@ 18 4 

18 20 44 

m21 11 

19 16 

21 17 18 

25 7 

23 13 

m27 5 

0 24 15 

Y.,. TITLE 
53 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
5WKS 

PORK AND BEANS 
WEEZER (OGC /GEFFEN INTERSCOPE, 

HAMMERHEAD 
THE OFFSPRING (COLUMN. 

L*f 

RISE ABOVE THIS 
SEETHE)) (WIND -UP) 

HANDLEBARS 
FLOBOTS (UNIVERSAL REPUBLIC 

LET IT DIE 
FRO FIGHTERS (ROSWELL'RCARMG 

GIVEN UP 
LINKIN PARK (WARNER BROS .) 

DISCIPLINE 
NINE INCH NAILS (THE NULL CORPORATION /REE' 

I WILL POSSESS YOUR HEART 
DEATH CAB FOR CUTIE (ATLANTIC) 

VIOLET HILL 
COLDPLAY (CAPITOL) 

SALUTE YOUR SOLUTION 
THE RACONTEURS (THIRD MAN /WARNER BROS 

INSIDE THE FIRE 
DISTURBED (REPRISE) 

PSYCHO 
PUDDLE OF MUDD )FLAWLESS GEFFEN /INTERSCOPE I 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC' 

FALLING DOWN 
ATREYU (HOLLYWOOD) 

ADDICTED 
SAVING ABEL (SKIDOO/VIRGIN/CAPITOL' 

BELIEVE 
THE BRAVERY (ISLAND /IDJMG) 

DEVOUR 
SHINEDOWN (ATLANTIC) 

THE PRETENDER 
F00 FIGHTERS (ROSWELL/RCA /RMG) 

LOVE ME DEAD 
LUDO (REDBIRD /ISLAND: IDJMG) 

BEAUTIFUL 
10 YEARS (UNIVERSAL REPUBLIC) 

SO HAPPY 
THEORY OF A DEADMAN (604 /ROADRUNNER /RRP/ 

SOMEONE LIKE YOU 
SAFETYSUIT (UNIVERSAL MOTOWN) 

THE WESTERN WORLD 
PENNYWISE (MYSPACE) 

I'M NOT OVER 
CAROLINA LIAR (ATLANTIC) 

TIME TO PRETEND 
MONT (COLUMBIA( 

1*I 

Go to www.billboard.biz for complete chart data 53 
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See below for complete legend information. 

JUN 

2008 
3 2 

AIRPLAY 
MONITORED BY 

I1ICISCII 

BDS 

SALES DATA 
COMPILED BY 

11iCISCII 

HOT VIDEOCLIPS E VIDEO SALES DATA 
MONITOR COMPILED BY COMPILED BY 

I1ICISL'll I11CISl'll 

SoundScan BIDS 

6PAP '100- 
DIGEST 

I.yr > YV w ylz 
3a 

1 1 16 

o 
o 
o 
5 

2 12 

3 11 

13 5 

4 15 

6 7 11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
1owKS 

BLEEDING LOVE 
LEONA LEWIS O.: HMGI 

LOLLIPOP 
LIL WAYNE FEAT SMTIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN) 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE / ZOMBA) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

O 12 4 
VIVA LA VIDA 
COLDPLAY i CAPITOL) 

8 8 18 

9 5 27 

9 
14 

10 19 

11 10 

13 6 2 

e 14 6 

181) 
18 12 

16 14 

20 23 

19 15 27 

20 21 31 

21 19 31 

o 23 14 
ITS NOT MY TIME 

3 DOORS DOWN (UNIVERSAL REPUBLIC) 

23 22 32 
LOVE SONG 
SARA BAREILLES (EPIC) 

30 7 
BYE BYE 
MARIAN CAREY (ISLAND /IDJMG) 

!tL 28 21 
ARO M 

FLYLEAF 

ALL 
(ABM /OCTONE /INUND 

E 
TERSCOPE) 

ISM/ 32 16 
IN LOVE WITH A GIRL 
GAVIN DEGRAW (J /RMG) 

27 27 29 
DON'T STOP THE MUSIC 
RIHANNA (SRP /DEF JAM /IDJMG) 

28 25 27 

29 26 16 

29 7 

31 34 19 

32 33 25 

SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT /DEJA 34 /KOCH /EPIC) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE / ZOMBA) 

DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

THE TIME OF MY LIFE 
DAVID COOK (FREMANTLE /19 /RCA/RMG) 

FOREVER 
CHRIS BROWN (JIVE /ZOMBA) 

SHAKE IT 
METRO STATION (RED INK/RED /COLUMBIA) 

WHAT YOU GOT 
COLEY ()DONIS FEAT. AKON (KONLIVE/GEFFEN / INTERSCOPE) 

GOT MONEY 
LIL WAYNE FEAT. T -PAIN (CASH MONEY /UNIVERSAL MOTOWN) 

REALIZE 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

© 40 8 

36 28 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

MERCY 
DUFFY (MERCURY /IDJMG) 

BREAK THE ICE 
BRITNET SPEARS (JIVE / ZOMBA) 

SAY 
JOHN MAYER (AWARE /COLUMBIA) 

THERE'S NOTHIN 
SEAN KINGSTON FE'S ELAN 8J ELZ SAUMAA (BELUGA HBCiH1O NC) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /RRP) 

42 10 
BUST IT BABY PART 2 
PLIES FEAT. NE -TO (BIG GATES /SLIP- N- SLIDPATLANTIC) 

CD 45 4 
SUMMERTIME 
NEW KIDS ON THE BLOCK ( INTERSCOPE) - 51 4 

38 37 5 

C1 50 7 

40 44 24 

CD 52 6 

42 47 21 

IF I NEVER SEE YOUR FACE AGAIN 
MAROON 5 FEAT. RIHANNA (ABM /OCTONE / INTERSCOPE) 

LAST NAME 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

AMERICAN BOY 
ESTELLE FEAT. KANTE WEST (HOME SCHOOL/ATLANTIC) 

WHATEVER IT TAKES 
LIFEHOUSE (GEFFEN /INTERSCOPE) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWNJ 

FEELS LIKE TONIGHT 
DAUGHTRY (RCA/RMG) 

CID 53 4 
DANGEROUS 
KAROINAL OFPISHALL FEAT AKON (KONLIVE/GEFFEWINTERSCOPEt 

49 8 
HANDLEBARS 
FLOBOTS (UNIVERSAL REPUBLIC) o _ 1 WHEN 1 GROW UP 
THE PUSSYCAT DOLLS ( INTERSCOPE) 

el 57 14 
SHE GOT IT 
2 PISTOLS FEAT. T -PAIN 8 TAY DIZM (UNIVERSAL REPUBLIC) 

'.' 56 4 
VIOLET HILL 
COLDPLAY (CAPITOL) o 60 7 CLOSER 
NE YO (DEF JAM /IDJMG) 

55 3 
LOVE IN THIS CLUB PART II 
USHER FEAT. BEYONCE A LIL WAYNE (LAFACE /ZOMBA) 

58 7 LOVE IS GONE 
DAVID GUETTA 8 CHRIS WILLIS (SUM'PERFECTO /ULTRA) 

*For a complete listing of the Pop 100, 
check out www.billboard. biz 

POP 100: The top Pop singles & tracks, according to mainstream top 40 
radio audience impressions measured by Nielsen Broadcast Data Systems, 
and sales compiled by Nielsen SoundScan. POP 100 AIRPLAY: Legend 
located below chart. HOT SINGLES SALES: The top- selling retail -available 
physical singles. as compiled by Nielsen SoundScan. This data is used to 
compile both the Hot 100 and Pop 100. TOP MUSIC VIDEOS: The top- 
selling retail -available music videos, as compiled by Nielsen SoundScan. 
HOT VIDEOCLIPS: Based on audience -weighted plays from MTV, VH1, BET 
and CMT, and non -weighted plays from eight other channels. as monitored 
by Nielsen Broadcast Data Systems. VIDEO MONITOR: Rotating playlists 
from 12 channels. All charts ,r. 2008, Nielsen Business Media Inc. and 
Nielsen SoundScan, Inc. All rights reserved. 

o 1 15 

2 2 15 

4 14 

O 7 11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BLEEDING LOVE 
LEONA LEWIS SVCO J/R MG 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE /ZOMBA) 

SEXY CAN I 

RAY J A YUNG BERG (KNOCKOUT/DEJA 34 /KOCH/EMC) 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

5 12 
DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC) 

6 3 25 

6 11 

O 8 8 

9 10 

10 15 

15 8 

16 14 

13 11 22 

14 12 28 

-:' 15 13 26 

® 
tl+ 
18 14 31 

20 

© 
23 22 28 

24 21 18 

25 23 16 

19 7 

18 10 

26 5 

17 24 

24 6 

20 15 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19/JME20MRA. 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS 

LOLLIPOP 
UL WAYNE FEAT. STATIC MAJOR (CASH MONEVNNNERSAL MOTOWN) 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

WHAT YOU GOT 
COLBY DOOMS FEAT. AKON (KONLIVE/GEFFEWIIITERSCOPE) 

REALIZE 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

LOVE SONG 
SARA BAREILLES (EPIC) 

SEE YOU AGAIN 
MILEY CYRUS HOLLYWOOD) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

FOREVER 
CHRIS BROWN JIVE /ZOMBA) 

SHAKE IT 
METRO STATION (RED INK /RED /COLUMBIA) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

BYE BYE 
MARIAN CAREY (ISLAND /IDJMG) 

ALL AROUND ME 
FLYLEAF (ABM /OCTONE /INTERSCOPE) 

DON'T STOP THE MUSIC 
RIHANNA (SRP /DEF JAM /IDJMG) 

BREAK THE ICE 
BRITNEY SPEARS (JIVE /ZOMBA) 

TOUCH MY BODY 
MARIAH CAREY IISLAND IDJMG) 

Lf 

127 mainstream top 40 stations are electronically monitored 
24 hours a day, 7 days a week. This data is used to compile the Pop 100 

SoundScan 

TITLE 
3g ;p LABEL DISTRIBUTING LABEL 8 NUMBER (PRICE) 

LIVE FROM CHICAGO 
ovo) 

10 

4 4 

5 9 

6 155 

7 28 

8 211 

11 9 29 

12 10 28 

13 14 60 

14 28 

15 11 9 

30 

16 13 27 

Principal Performers ;r 

The Steve Miller Band 

THE BEST OF IVAN PARKER 
Il MUSIC VIDEO /EMM MUSIC VIDEO 44765 (19.98 DVD) 

LIVE IN LAS VEGAS: A NEW DAY 
/OLUMBIA MUSIC VIDEO /SONY BMG VIDEO 713716 (21.98 DVD) 

THE ADVENTURES OF MIMI 
IMAGE ENTERTAINMENT 4981 (19.98 DVD) 

ARDE EL CIELO 
NEA LATINA VIDEO/WARNER MUSIC VISION 491388 (17.98 DVD) 

PARA SIEMPRE 
SONY BMG NORTE /SONY BMG VIDEO 728708 (14.98 DVD) 

* * * *: LIVE IN PHOENIX 
FUELED BY RAMEN /ISLAND /UNIVERSAL MUSIC E. VIDEO DIST. 010935 (14.98 DVD) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO/WARNER MUSIC VISION 70423 (29.98 DVD) 

THE BEYONCE EXPERIENCE: LIVE 
MUSIC WORLD /COLUMBIA /SONY BMG VIDEO 18087 (14.98 DVD) 

NUMBER ONES 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56999 (14.98 DVD) 

ORAL FIXATION TOUR 
EPIC MUSIC VIDEO /SONY BMG VIDEO 705825 (19.98 DVD) 

CROSSROADS GUITAR FESTIVAL 2007 
RHINO HOME VIDEO/WARNER MUSIC VISION 352124 (29.98 DVD) 

GET READY: THE DEFINITIVE PERFORMANCES 1965 -1972 
HIP-.0 VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 007422 (14.98 DVD) 

HELP! 
APPLE /CAPITOL/EMM MUSIC VIDEO 10347 (29.98 DVD) 

HOW TO BE A MEGASTAR LIVE! 
RHINO HOME VIDEO/WARNER MUSIC VISION 447292 (19.98 DVD) 

FUTURESEX /LOVESHOW: LIVE AT MADISON SQUARE GARDEN 
JIVE / ZOMBA VIDEO /SONY BMG VIDEO 19336 EX (19.98 DVD) 

17 16 7 
ROCK OF AGES Bill & Gloria Gaither With The Homecoming Friends 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44824 (19.98 DVD) 

ELTON 60: LIVE AT MADISON SQUARE GARDEN 
ISLAND VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 000998 (19 -98 DVD) 

LIVE AT MONTREUX 1986 
EAGLE VISION /EAGLE ROCK 39125 (14.98 DVD) 

CELTIC THUNDER: THE SHOW 
CELTIC THUNDER /DECCA/UNIVERSAL MUSIC 8 VIDEO DIST. 002 (19.98 DVD) 

INDESCRIBABLE 
SIXSTEPS VIDEO /EMM MUSIC VIDEO 17091 (14.98 DWI 

REMEMBER THAT NIGHT: LIVE AT THE ROYAL ALBERT HALL 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 707424 (24.98 SVO) 

PRIDE AND JOY 
EPIC MUSIC VIDEO /SONY BMG VIDEO 709260 (12.98 DVD) 

LIVE AFTER DEATH 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 22737 (19.98 DVD) 

Ivan Parker 

Celine Dion 

Mariah Carey 

Mana 

Vicente Fernandez 

Fall Out Boy 

Eagles 

Beyonce 

Michael Jackson 

Shakira 

Eric Clapton 

The Temptations 

The Beatles 

Blue Man Group 

Justin Timberlake 

18 20 34 

19 15 4 

20 29 11 

21 24 5 

22 18 36 

23 26 20 

24 30 17 

Elton John 

Eric Clapton 

Celtic Thunder 

Louie Giglio 

David Gilmour 

THE ULTIMATE VIDEO COLLECTION mom ROADRUNNER VIDEO 09269 (9.98 DVD) 

Stevie Ray Vaughan And Double Trouble 

Iron Maiden 

Nickelback 

5 

CI 

4 4 

TITLE 
ARTIST ¡IMPRINT / PROMOTION LABEL) 

WE ROCK 
CAMP ROCK (WALT DISNEY; 

LOLLIPOP /A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL 6'//TUViNi 

UR SO GAY 
KATY PERRY (CAPITOL) 

4 MINUTES 
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) 

O 16 - THAT GREEN GENTLEMAN 
PANIC AT THE DISCO (DECAYDANCE/FUELED BY RAMEWRRP) 

0 13 THE LIFE 
PRODIGY (AAONOX) 

O 10 

8 3 

9 7 2 

10 5 4 

11 8 10 

12 9 5 

13 11 

GO SPEED RACER GO 
ALI DEE AND THE DEEKOMPRESSORS (RAZOR 8 TIE) 

I'M LETTING GO 
FRANCESCA BATTISTELLI (FERVENT) 

I DON'T WANT TO GO TO SCHOOL 
THE NAKED BROTHERS BANE (NICKELODEON /COLUMBIA) 

WATER CURSES 
ANIMAL COLLECTIVE (DOMINO) 

SHINE 
ANNA NALICK (EPIC) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

26 
DOWN 4 WHATEVA 
LONESOME THUG LADY (OHIO SOUNDLAB) 

20 47 WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY) 

15 9 WE FLY 
AG (WRECKLESS ENTERTAINMENT) 

16 12 4 
RINGER 
FOUR TET (DOMINO) 

17 14 12 
PAPER PLANES 
MIA. (XUINTERSCOPE) 

21 2 
MUCH LIKE FALLING 
FLYLEAF (ABM /OCTONE /INTERSCOPE) 

}1 23 2 
LITTLE BIT 
LYKKE LI (LL RECORDINGS) 

- 1 KEEP MARCHING 
NATE JACOBS FEAT. BEAU DILLY (JANISAN) 

26 4 
5 

I GET ITIN 
CHAOS TRA COMMUNITY SERRA (FAM FIRST) 

25 64 
LET ME SEE SOMETHING 
A.G. 8 WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

23 8 2 WILL YOU DANCE WITH ME 
JULIANNE HOUGH (FRONTLINE) 

CD 24 9 HEY SHAWTY 
KING B FEAT. D.S.K. (GET IT HOW U LIVE /GUACAMOLE) 

25 19 17 
ITS RIGHT HERE 
TANIKA TURNER (KOUNTREE BOYZ) 

54 I Go to www.billboard.biz for complete chart data 

Et:, TITLE 
á3 3s ARTIST ;IMPRINT PROMOTION LABEL.I 

(TEENAGE LOVE AFFAIR 
ALICIA SETS 

2 MOVING MOUNTAINS 
USHER LAFACE /ZOMBA 

4 3 
BUST IT BABY PART 2 
PLIES FEAT. NE -YO BIG GATES /SLIP -N -SLIDE /ATLANTIC 

4 11 2 

8 

2 7 

9 2 

3 10 

BYE BYE 
MARIAN CAREY ISLAND /IDJMG 

LOVE IN THIS CLUB 
USHER FEATURING YOUNG JEEZY LAFACE /ZOMBA 

MERCY 
DUFFY MERCURY /IDJMG 

VIOLET HILL 
COLDPLAY CAPITOL 

LOLLIPOP 
LIL WAYNE FEAT STATIC MAJOR CASH MONEYAkIMERSAL MOTOWN 

g 
3 

DON'T TOUCH ME (THROW DA WATER ON 'EM) 
BUSTA RHYMES AFTERMATH / INTERSCOPE 

10 19 2 

11 5 8 

12 14 4 

13 10 13 

THERE'S NOTHIN 
SEAN KINGSTON FEAT. BAN 8 MU SANTANA BELUGA HEI(NTS PICMOCH 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS. 

CLOSER 
NE -YO DEE JAM /IDJMG 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 19 /JIVE /ZOMBA 

14 7 7 
REALIZE 
COLBIE CAILLAT UNIVERSAL REPUBLIC 

1 

16 

=POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD PHONOGENIC /EPIC 

ITS NOT MY TIME 
3 DOORS DOWN UNIVERSAL REPUBLIC 

17 TAKE A BOW 
RIHANNA SRP /DEF JAM /IDJMG 

18 s 
PICTURE TO BURN 
TAYLOR SWIFT BIG MACHINE 

19 p GAMES PAIN 
THE GAME FEATURING KEYSHIA COLE GEFFEN /INTERSCOPE 

20 LAST NAME 
CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE 

21 IN LOVE WITH A GIRL 
GAVIN DEGRAW J /RMG 

22 I'M STILL A GUY 
BRAD PAISLEY ARISTA NASHVILLE 

23 ,1 2 
IF I NEVER SEE YOUR FACE AGAIN 

24 

25 

MAROON 5 FEAT. RIHANNA A8M /OCTONE / INTERSCOPE 

YOU'RE GONNA MISS THIS 
TRACE ADKINS CAPITOL NASHVILLE 

AFTER TONIGHT 
JUSTIN NOZUKA GLASSNOTE /RED 

VIDEO IVIANITAR,a} 

ARTIST TITLE 

1 , DUFFY, MERCY 

FF2 j JUSTIN NOZUKA, AFTER TONIGHT 

3 L3 DOORS DOWN, IT'S NOT MY TIME 

4 MADONNA FEAT. JUSTIN TIMBERLAKE, a MINUTES 

sS ADELE, CHASING PAVEMENTS 

>6 NATASHA BEDINGFIELD, POCKETFUL OF SUNSHINE 

,.' 7 
tt 

GAVIN DEGRAW, IN LOVE WITH A GIRL 

8 JORDIN SPARKS DUET WITH CHRIS BROWN, NO AIR 

9 ' LEONA LEWIS, BLEEDING LOVE 

X10 COLDPLAY, VIOLET HILL 

USHER, MOVING MOUNTAINS 

PLIES FEAT. NE YO, BUST IT BABY (PART 2) 

ALICIA KEYS, TEENAGE LOVE AFFAIR 

SEAN KINGSTON FEAT. ELAN 8 JUEIZ SANTANA, THERE'S NOTION 

LIL WAYNE FEAT. STATIC MAJOR, LOLLIPOP 

NE YO, CLOSER 

MARIAH CAREY, BYE BYE 

BUSTA RHYMES, DON'T TOUCH ME (THROW OA WATER ON 'EM) 

ESTELLE FEAT. KANYE WEST, AMERICAN BOY 

10 THE GAME FEAT. KEYSHIA COLE, GAME S PAIN 

CMT 
TRACE ADKINS, YOU RE GONNA MISS THIS 

2 TAYLOR SWIFT PICTURE TO BURN 

CARRIE UNDERWOOD, LAST NAME 

RASCAL FLATTS, EVERY GAY 

BLAKE SHELTON, HOME 

6 's JULIANNE HOUGH, THAT SONG IN MY HEAD 

`'' 7 ' SUGARLAND, ALL I WANT TO DD 

8 !` BRAD PAISLEY, I'M STILL A OUR 

9 TOBY KEITH, SHE'S A HOTTIE 

ALAN JACKSON, GOOD TIME 

Data for week of JUNE 14, 2008 I CHARTS LEGEND on Page 64 
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2008 +e sen Gusme, peed 

1 

1 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

n SoundScan :c. A. s r-served, 

TOP 

IB/HIP-HOP ALBUMS.kn 
ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

GREATEST 
GAINER 

Title 
ú áó iid 

USHER 
LAFACE 23388/ZOMBA 118.98) 

- 
1 

J 

BUN 
PRINCE 

B 
/TRILL /RAP -A -LOT 4 LIFE 445884 /ASYLUM )18.98) 

Here I Stand 

r15 5 - 

12 

m®L E MI 
Itel21 20 

E*` 

18 24 

17 6 

Ct CI 28 

M. 25 

26 

13 10 

27 16 

26 

27 

28 

' 

34 19 

l & 31 21 

31 22 - 

32 32 30 

33 29 15 

34 24 25 
mcsaa MI 40 

36 

El 37 

y38 

19 5 

e55 43 24 

1111-3-0-2; 

35 31 

42 

11:M 46 

Ci51 

39 42 

44 32 

48 41 

51 

50 d3 35 

51 33 44 

52 50 47 

53 49 48 

s9R 

*ON 

II Trill 

Lay It Down 3 58 58 

59 56 

63 

62 

al II Ill -6° . 45 .; I `54 38 

48 
s I -- i69 

®59 ©. Dtl5 
t; CI 68 

5 111161 

1 ® 66 

17 72 

1111 2 ® 70 

3 74 84 

3 92 73 

2 

4 

10 

6 

2 

3 

6 

4 

1 

22 

4 

AL GREEN 
BLUE NOTE 48449 /BLG (18.98) 

MARIAH CAREY 
ISLAND 010272 * / I0JMG (13.98) 

LYFE JENNINGS 
COLUMBIA 07966 /SONY MUSIC (11.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 009536* /IDJMG (13.98) 

KEYSHIA COLE 
CONFIDENTIAL /IMANI /GEFFEN 009475 * /IGA (13.98) 

MARVIN SAPP 
VERITY 09433/ZOMBA (17.98) 

THE -DREAM 
RADIO KILLA /DEF JAM 009872* /IDJMG (13.98) 

KEITH SWEAT 
KEIA/ATCO 106556 /RHINO (18.98) 

MARY J. BLIGE 
MATRIARCH; GEFFEN 010313 * /IGA (13.98) O 
RAHEEM DEVAUGHN 
JIVE 19080 /ZOMBA (17.98) 

ALICIA KEYS 
MBK.J I1513'/RMG (18.98) ( 

FLOBOTS 
UNIVERSAL REPUBLIC 011258 /UMRG (13.98) 

DONNA SUMMER 
BURGUNDY 22992/SONY BMG (18.98) 

TRINA 
SLIP -N -SLIDE 72008 (18.98) 

CALVIN RICHARDSON 
SHANACHIE 5773 (18.98) 

CHRIS BROWN 
JIVE 12049 /ZOMBA (18.98) O+ 

JAHEIM 
DIVINE MILL/ATLANTIC 377532/AG (18.98) 

THE ROOTS 
DEF JAM 011138* /IDJMG (13.98) 

SNOOP DOGG 
UOGGYSTYLE /GEFFEN 010835* /IGA (13.98) 

SHAWTY LO 
DQL 331708 /ASYLUM (18.98) 

LEDISI 
:ERNE 008909 /VG (10.98) 

CHERISH 
SHO'NUEF 00806 /CAPITOL (18.98) 

ERYKAH BADU 
UNIVERSAL MOTOWN 010800* /UMRG (13.98) 

FLO RIDA 
TOE BOY /ATLANTIC 442748/AG (18.98) 

ESTELLE 
HOME SCHOOL/ATLANTIC 412860/AG (13.98) 

VARIOUS ARTISTS 
,ONY BMG /EMI /UNIVERSAL/ZOMBA 22781/SONY BMG STRATEGIC MARKETING GROUP (18.98) 

MINT CONDITION 
CAGED BIRD 3636 /IMAGE (18.98) 

DANITY KANE 
BAD BOY 444604/AG (18.98) 

FRAYSER BOY 
HYPNOTIZE MINDS 3619 (16.98) 

LUPE FIASCO 
1ST & 15TH /ATLANTIC 368316*/AG (18.98) 

REGINA BELLE 
PENDULUM 300208500 (14.98) 

ROCKO 
ROCKY ROAD /ISLAND URBAN 010773 * /IDJMG (11.98) 

MARIO 
EVO STREET /J 21569/RMG (18.98) 

AMY WINEHOUSE 
HNIVERSAL REPUBLIC 008428* /UMRG (10.98) 

RIHANNA 
SRP,DEF JAM 008968 * /IDJMG (13.98) 

JILL SCOTT 
HIDDEN BEACH 00050 (18.98) O 
FOXY BROWN 
BLACK ROSES 5030 /KOCH (17.98) 

E =MC2 

Lyfe Change 

Trilla 

Just Like You 

Thirsty 

Love /Hate 

Just Me 

Growing Pains 

Love Behind The Melody 

As I Am 

Fight With Tools 

Crayons 

Still Da Baddest 

When Love Comes 

Exclusive 

The Makings Of A Man 

Rising Down 

Ego Trippin 

Units In The City 

Lost & Found 

The Truth 

New Amerykah: Part One (4th World War) 

Mail On Sunday 

Shine 

NOW 27 

E -Life 

Welcome To The Dollhouse 

Da Key 

Lupe Fiasco's The Cool 

Love Forever Shines 

Self -Made 

Go 

Back To Black 

Good Girl Gone Bad 

PACE 
SETTER 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 16772 /ZOMBA (18 98) 

RAY J 
:1EJA 34 /KNOCKOUT /EPIC 5041 /KOCH (17.98) 

WEBBIE 
1 RILL /ASYLUM /ATLANTIC 427836/AG (18.98) 

PLIES 
BIG GATES /SLIP -N- SLIDE /ATLANTIC 185340/AG (18.98) 

JAY -Z 
ROC- A- FELLA/DEF JAM 010229* /IDJMG (13.98) 

CHRISETTE MICHELE 
DEF JAM 008774 /IDJMG (10.98) 

LIL MAMA 
FAMILIAR FACES /JIVE 12331 /ZOMBA (17.98) O 

JANET 
ISLAND 010735* /IDJMG (13.98) O 

iffirMet 
W3 ARTIST 
"I f4 IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

Title 

15 

6 

4 

El 4 

111 

1111 The Real Thing: Words And Sounds Vol. 3 

Brooklyn's Don Diva . 
The Fight Of My Life 

All I Feel 

Savage Life 2 

The Real Testament 

American Gangster 

I Am 

VYP: Voice Of The Young People 

DAY26 
BAD BOY 444540/AG (18.98) 

KANYE WEST 
ROC -A- FELLA /DEF JAM 009541 * /IDJMG (13.98) 

SCARFACE 
J PRINCE /RAP -A -LOT 4 LIFE 99351 /RAP -A -LOT (12.9E) 

BIZZY BONE 
` AFTER PLATINUM 7935 (15.98) 

VARIOUS ARTISTS 
MTS 29 /RBC (13.98) 

GNARLS BARKLEY 
-- DOWNTOWN /ATLANTIC 450236 * /AG (18.98) 

TREY SONGZ 
SONG BOOK /ATLANTIC 135740/AG (18.98) 

CECE WINANS 
PURESPRINGS GOSPEL 84966 /EMI GOSPEL (17.9B) 

Discipline 

DAY26 

Graduation.. 
The Best Of Scarface 

A Song For You 

We The Best 
111 

The Odd Couple.. 
Trey Day 

Data for week of JUNE 14, 2008 I For chart reprints call 646.654.4633 

Thy Kingdom Come 

TWISTA PRESENTS SPEEDKNOT MOBSTAZ Mobstability II: Nation Bizness 

PRODIGY 
AAO 40701 /VOX (17.98) O 

H.N.I.C. Pt. 

SOULJA BOY TELL'EM 
COLLIPARK/INTERSCOPE 009962./IGA (13.98) 

souljaboytellem.com 

BRIAN CULBERTSON 
GRP 010927NG (13.98) 

Bringing Back The Funk 

NE -YO 
DEF JAM 008697 /IDJMG (13.98) 

Because Of You 

FAT JOE 
TERROR SQUAD 14619 /IMPERIAL (18.98) 

The Elephant In The Room 

BIRDMAN 
CASH MONEY /UNIVERSAL MOTOWN 010351 /UMRG (13.98) 

5 *Stunna 

ATMOSPHERE 
RHYMESAYERS 0096 * /ILG (14.98) O 

When Life Gives You Lemons, You Paint That Shit Gold 

PASTOR TROY 
SICCNESS. NET 47 (17.98) ATL: A -Town Legend 

LIL SCRAPPY 
REAL TALK 49 (17.98) 

Prince Of The South 

JIM JONES 
KOCH 5073 (17.98) 

HARLEMs American Gangster 

MJG 
REAL TALK 48 (17.98) 

MJG : Pimp Tight 

J. HOLIDAY 
MUSIC LINE 11805./CAPITOL (12.98) 

Back Of My Lac' 

ANGIE STONE 
X 30146 /CONCORD (18.98) 

The Art Of Love & War 

SHEEK LOUCH 
D-BLOCK 5595/KOCH (17.98) Silverback Gorilla 

TIFFANY EVANS 
COLUMBIA 91004 /SONY MUSIC (12 98) 

SEAN KINGSTON 
BELUGA HEIGHTS /KOCH /EPIC 12999/SONY MUSIC (18.98) 

VARIOUS ARTISTS 
EMI /SONY BMG STRATEGIC MARKETING GROUP /UNIVERSAL /ZOMBA 10765 /CAPITOL (18.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 202172 * /AG (18.98) 

Tiffany Evans 

Sean Kingston 

NOW 26 

TI. VsTIP 

GUCCI MANE 
CZAR /SO ICEY,ASYLUM /ATLANTIC 313516/AG (18.98) 

Back To The Traphouse 

0:11. 

56 

For a complete listing of the Hot R &B /Hip -Hop Albums. check out www.billboard.com 

TOP 

BLUES ALBUMS 
TIN ARTIST 

F3 IMPRINT & NUMBER / DISTRIBUTING LABEL 

H SONNYLANDRETH 
LANDFALL 0001 

2 3 
5 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
3ACY /EPIC 51511 /SONY BMG 

JEFF HEALEY 
H/F 1126 

SOUNDTRACK 
NEW WEST 6105 

5 2 

7 

4 12 

10 66 

7 6 

6 

8 

30 

Title 

From The Reach 

The Real Deal: Greatest Hits Vol. 1 

Mess Of Blues 

Black Snake Moan 

TAB BENOIT WITH LOUISIANA'S LEROUX 
TELARC BLUES 83674 /TELARC 

MARCIA BALL 
ALLIGATOR 4922 

Night Train To Nashville 

Peace, Love & 860 

STEVIE RAY VAUGHAN & FRIENDS 
LEGACY /EPIC 87321/SONY BMG 

NORTH MISSISSIPPI ALLSTARS B 9 
1 SONGS OF THE SOUTH 006* 

9 S ,' BACK DOOR SLAM 
BLIX STREET 10087 

10 11 41 
JOE BONAMASSA 
J 8 R ADVENTURES 60283 

THE LEGENDARY RHYTHM & BLUES REVUE 
DELTA GROOVE 121 

71 KENNY WAYNE SHEPHERD 
REPRISE 49294 * /WARNER BROS. O 

8 MICHAEL BURKS 
ALLIGATOR 4923 

REENTRY 

15 

Solos, Sessions & Encores 

Hernando 

Roll Away 

Sloe Gin 

Command Performance 

10 Days Out: Blues From The Backroads 

Iron Man 

14 3 
ROBERT CRAY 
MERCURY 011058 /UME . LOR 
TEEARG 

OTIS 
BLUES 

TAY 
83667/TELARC 

Live At The BBC 

Recapturing The Banjo 

BETWEEN THE BULLETS rgeorge.a!billboard.com 

AL GREEN LAYS IT DOWN 
As expected, Usher's "Here I Stand" rockets 

to No. 1 with Greatest Gainer honors follow- 

ing his early bow last issue. But praise also 

falls upon R &B legend Al 

Green as he cracks the top 10 

of Top R &B /Hip -Hop Al- 

bums for the first time since 
2003 and has his best debut 
on the Billboard 200 with the 

arrival of "Lay It Down." 
Green's showing at No. 3 on 
R &B Albums marks his 

highest chart landing since "Al Green Is 

Love" hit No. 1 in 1975. Coming in at No. 9 

on the big board with 34,000, it is his best 
rank since "I'm Still in Love 

With You" reached No. 4 in 

1972. Since 2000, Green 
has placed two other studio 
sets in the top 20 of R &B 

Albums- 2003's "I Can't 
Stop" (No. 9) and 2005's 
"Everything's OK" (No. 19). 

-Raphael George 

Go to www.billboard.biz for complete chart data I 55 
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< 5 TITLE 
,..W á3 3ó ARTIST (IMPRINT! PROMOTION LABEL) LOLLIPOP 

LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY /UNIVERSAL MOTOWN) 

HOT R &13/HIP -HOP AIRPLAY: 
AIRPLAY 
MONITORED BY 

I11ChC'Il 

II TITLE 
ARTIST . MPRINT ; PROMOTION LABEL) 

1 1 12 
LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY /UNIVERSAL MOTOWN) Et 13 I BUST IT BABY PART 2 

PLIES FEAT. NE -TO (BIG GATES /SLIP -N -SLIDE /ATLANTIC) © HEAVEN SENT 
NEYSHM COLE (IMAN( /GEFFEN / INTERSCOPE) 

TAKE YOU DOWN 
CHRIS BROWN (JIVE / ZOMBA) 

1 I LUV YOUR GIRL 
THE -DREAM (RADIO KILLA/DEF JAM /IDJMG) 

THE WAY THAT I LOVE YOU 
ASHANTI (THE INC /UNIVERSAL MOTOWN) 

LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEW( (LAFACE/ZOMBA) 

TEENAGE LOVE AFFAIR 
ALICIA KEYS (MBK/J /RMG) 

LOVE IN THIS CLUB PART II 
USHER FEAT. BEYONCE 8 LIL WAYNE (LAFACE / ZOMBA) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE / ZOMBA) 

LAST TIME 
TREY SONGZ (SONG BOOK/ATLANTIC) 

16 
TOUCH MY BODY 

1B 

MARIAN CAREY (ISLAND /IDJMG) 

SHE GOT IT 
[a 2 PISTOLS (UNIVERSAL REPUBLIC) 

atgi 10 THE BOSS 
Iv 1 RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM /IDJMG) 

CUSTOMER 
RAHEEM DEVAUGHN (JIVE/ZOMBA) 

GET SILLY 
V.I.C. (YOURS MOGUL/WARNER URSS.) 

22 21 

23 1 

I REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT /DEJA 34 /EPIC /KOCH) 

GIRLS AROUND THE WORLD 
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN) 

NEVER NEVER LAND 
LYFE JENNINGS (COLUMBIA) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

NEVER 
JAHEIM (DIVINE MILL/ATLANTIC) 

JUST FINE 
MARY J. BLIGE ( MATRIARCH /GEFFEN / INTERSCOPE) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 

ITLE 
BRIST (IMPRINT / PRG241 TtpEILA 

LOOKIN BOY 
HOT STYLI FEAT. YUNG JOC (SWAGG TEAM /BLOCK /JIVE /ZOMBA) 

PUT ON 
YOUNG JEEZY FEAT. KANYE WEST (CORPORATE THUGZ/DEF JAM /IDJMG) 

WOMAN 
RAHEEM DEVAUGHN (JIVE / ZOMBA) 

GAME'S PAIN 
THE GAME FEAT. KEYSHIA COLE (GEFFEN /INTERSCOPE) 

FOOLISH 
SHAWTY LO (D4L/ASYLUM) 

MUSIC FOR LOVE 
MARIO (3R0 STREET/J/RMG 

' 

33 . 

35 

THE RIVER I 
NOEL GOURDIN (EPIC) 

BYE BYE 
MARIAN CARET (ISLAND /IDJMG) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

STAY DOWN 
MARY J. BEIGE ( MATRIARCH /GEFFEN / INTERSCOPE) 

36 i CRYING OUT FOR ME 
MARIO (3RD STREET /J /RMG) 

37 NEED U BAD 
JASMINE SULLIVAN (J /RMG) h5x 

38 I 

..HONEY 

WORK THAT I 
MARY J. BLIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

ERYKAH RADA (UNIVERSAL MOTOWN) 

. 
40 I'VE CHANGED . 

JAHEIM FEAT. KEYSHIA COLE (DIVINE MILL/ATLANTIC) 

41 CLOSER 
NE -YO (DEF JAM/IC/MG) 

42 NO MATTER WHAT 
T.I. (GRAND HUSTLE /ATLANTIC) 

45 

111 46 

It, 47 

1J 48 

32 

8 

26 

33 

3 

YOU'RE THE ONLY ONE 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (BIG. F.A.C.E. /SRC /UNIVERSAL MOTOWN) 

DEY KNOW 
SHANTY LO (D4L /ASYLUM) 

SOMETIMES 
ANGIE STONE (STAIVCMG) 

FALSETTO 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

NEVER WOULD HAVE MADE IT 
MARVIN SAPP (VERITY / ZOMBA) 

ARTIST (IMPRINT PROMOTION LABEL) 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR CASH MONEY /UNIVERSAL MOTOW 

BUST IT BABY PART 2 
PLIES FEAT. NE -YO (BIG GATES /SLIP -N -SLIDE /ATLANTIC) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM /IDJMG) 

SHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

GET SILLY 
V.I.C. (YOUNG MOGUL/WARNER BROS.) 

A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

DANGEROUS 
KARDINAL OFFISHALL FEAT. AKON (KONLIVE /GEFFEN / INTERSCOPE) 

111 
GAME'S PAIN 
THE GAME FEAT. KEYSHIA COLE (GEFFEN / INTERSCOPE) 

GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (B.I.G. F .A. C. E. /SRC /UNIVERSAL MOTOWN) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

FINER THINGS 
l I FELLI FEL FEAT. KANYE WEST, JERMAINE DUPRI, FABOLOUS 8 NE -YO (SO SO DEF /IDJMG) 

PUT ON 
YOUNG JEEZY FEAT. KANTE WEST (CORPORATE THUGZ/DEF JAM /IDJMG) 

LOOKIN BOY 
HOT STYLI FEAT YUNG JOC (SWAGG TEAM /BLOCK/JIVE/ZOMBA) 

IAINDEPENDENT 
WEBBIE FEAT. LIL' PHAT 8 LIL' BOOSIE (TRILL/ASYLUM /ATLANTIC) 

IIFOOLISH 
SHAWTY LO (04UASYLUM) 

ini32 

LOLLI LOLLI (POP THAT BODY) 
THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D 8 SUPERPOWER (HYPNOTIZE MINDS /COLUMBIA) 

2 
GOT MONEY 
LIL WAYNE FEAT. T-PAIN (CASH MONEY /UNIVERSAL MOTOWN) 

19 
I KNOW 
JAY -Z FEAT. PHARRELL (ROC- A- FELLA/DEF JAM /IDJMG) 

HOMECOMING 
KANYE WEST FEAT. CHRIS MARTIN (ROC- A- FELLA/DEF JAM /IDJMG) 

NO MATTER WHAT 
T.I. (GRAND HUSTLE /ATLANTIC) 

LIFE OF DA PARTY 
SNOOP DOGS FEAT. TOO SHORT 8 MISTAN F.A.B. (DOGGYSTYLE /GEFFEN / INTERSCOPE) 

THAT'S GANGSTA 
BUN -B FEAT. SEAN KINGSTON (J PRINCE/TRILL/RAP-A-LOT 4 LIFE /ASYLUM) 

.I LIKE THE WAY SHE DO IT 
G UNIT (G UNIT / INTERSCOPE) 

THE BUSINESS 
YUNG BERG FEAT. CASHA (YUNG BOSS /EPIC /KOCH) 

GO GIRL 
PITBULL FEAT. TRINA Si YOUNG BOSS (FAMOUS ARTISTS/7MT) 

56 I Go to www.billboard.biz for complete chart data 

50 

INDEPENDENT 
WEBBIE FEAT. LIE PHAT 8 LIL' BOOSIE (TRILUASYLUM /ATLANTIC) 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

SENSUAL SEDUCTION 
SNOOP DOGS (DOGGYSTYLE /GEFFEN /INTERSCOPE) 

2 1 30 

TITLE 
ARTIST ,LIPRINTi PROMOTION LABEL) 

WOMAN 
RAHEEN DEVAUGHN ( JIVE/ZOMBA) 

I REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

NEVER 
JAHEIM (DIVINE MILL/ATLANTIC) 

NEVER WOULD HAVE MADE IT 
MARVIN SAPP (VERITY / ZOMBA) 

HONEY 
ERYKAH BADA (UNIVERSAL MOTOWN) 

JUST FINE 
MARY J. ELIGE ( MATRIARCH /GEFFEN /INTERSCOPE) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 

THE RIVER 
NOEL GOURDIN (EPIC) 

1! NEVER NEVER LAND 
LYFE JENNINGS (COLUMBIA) 

TOUCH MY BODY 
MARIAN CAREY (ISLAND /IDJMG) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

Jr1 
4 WIES 

li 

I14 

3 

r 20 

®'22 

'24 
21 

#1 
6 

BUST IT BABY PART 2 
PLIES FEAT. NE -TO (BIG GATES /SLIP- N- SLIDE/ATLANTIC) 

WHAT YOU GOT 

u. 
COLBY O'DONIS FEAT. AXON (KONLIVE /GEFFEN / INTERSCOPE) . LOVE IN THIS CLUB 
USHER FEAT. YOUNG JEEZY (LAFACE / ZOMBA) 

-Il SEXY CAN I 

RAY J 8 YUNG BERG (KNOCKOUT /DEJA 34 /EPIC /KOCH) 

THE BOSS 
RICK ROSS FEAT. T -PAIN (SLIP -N- SLIDE /DEF JAM /IDJMG) I I BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

NO AIR 
JORDAN SPARKS DUET WITH CHRIS BROWN (19 /JIVE / ZOMBA. UI BYE 
MARIAN 

BYE 
CAREY (ISLAND /IDJMG) 

®LOVE IN THIS CLUB PART II 
USHER FEAT. BEYONCE A LIL WAYNE (LAFACE/ZOMBA) 

muiDANGEROUS 
KARDINAL OFFISHALL FEAT. AEON (KONLIVE /GEFFEN / INTERSCOPE) ® 

13 . 
10 

GET LIKE ME 
DAVID BANNER FEAT. CHRIS BROWN (9.I.0. F.A.C.E. /SRC /UNIVERSAL MOTOWN) iTlàd3 

1 
TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

®DAMAGED 
SANITY KANE (BAD BOY /ATLANTIC) 

THREE MAFIA FEAT. PROJECT PAT, YOUNG 0 SUPERPOWER (HYPNOTIZE MINDS/COLUMBIA) 

LOLLI LOLLI (POP THAT BODY) . 
CLOSER 
NE -YO (DEF JAM /IDJMG) u. FINER THINGS 
al FEW FEL FEAT. KANYE WEST, JERMAINE DUPER, FAMOUS 8 NE -YO (SO SO DEF /IDJMG) 

111 

111 

111 

I LUV YOUR GIRL 
THE -DREAM (RADIO KILLA/DEF JAM /IDJMG) 

TOUCH MY BODY 
MARIAH CAREY )ISLAND /IDJMG) 

IllSHE GOT IT 
2 PISTOLS (UNIVERSAL REPUBLIC) 

IN 
DI 
11111 

AMERICAN BOY 
ESTELLE FEAT. KANTE WEST (HOME SCHOOUATLANTIC) 

FOREVER 
CHRIS BROWN ( JIVE/ZOMBA) 

THE WAY THAT I LOVE YOU 
ASHANTI (THE INC. /UNIVERSAL MOTOWN) 

GET SILLY 
V-I-C. (YOUNG MOGUL/WARNER BROS.) 

GIRLS AROUND THE WORLD 
LLOYD FEAT. LIL WAYNE (THE INC. /UNIVERSAL MOTOWN) 

SOMETIMES 
ANGIE STONE (STAX/CMG) 

TEENAGE LOVE AFFAIR 
ALICIA KEYS (MBK/J /RMG) 

MY LOVE 
JILL SCOTT (HIDDEN BEACH) 

SUGA SUGA SUGA 
KEITH SWEAT FEAT. PAISLEY BETTIS (KEIA/ATCO /RHINO) 

I'M CHEATIN' 
DWELE (RT/KOCH) 

I'VE CHANGED 
JAHEIM FEAT. KEYSHIA COLE (DIVINE MILL/ATLANTIC) 

YOU'RE THE ONLY ONE 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

LET GO 
LALAH HATHAWAY (STAO/CMG) 

IN THE MORNING 
LEDISI (VERVE FORECAST /VERVE) 

9" STAY WITH ME (BY THE SEA) 
AL GREEN FEAT. JOHN LEGEND (BLUE NOTE /CAPITOL) 

THE WAY THAT I LOVE YOU 
ASHANTI THE INC. /UNIVERSAL MOTOWN) 

FEELS GOOD 
RANSAAN PATTERSON (ARTISTRY) 

18" SUPA SEXXY 
CHARLIE WILSON FEAT. T -PAIN (JIVE /ZOMBA) 

WORDS 
ANTHONY DAVID FEAT. INDIA.ARIE (SOULBIRD /UNIVERSAL REPUBLIC) 

See chart legend for rules and explanations. Yellow indicates recently tested title, 
indicates New Release. 

ARTIST/Title/LABEL(Score) Chart Ran 

I R &B /HIP -HOP AIRPLAY 

THE -DR 
ALICIA 
USHER FEAT. 

TREY SON 
RAH 
V. I. 

LY 

4 

Heaven Sent INTERSCOPE (82.1) 

Take You Down ZOMBA (80.8) 

I Luv Your Girl IDJMG (80.7) 

Teenage Love Altair RMG (84.4) 

Love In This Club, Part II ZOMBA (87.2) 

Last Time ATLANTIC (86.7) 

Customer ZOMBA (81.0) 

Get Silly WARNER BROS. (66.4) 

Never Never Land COLUMBIA (71.2) 

A Milli UNIVERSAL MOTOWN (7B.0) 

Lookin Boy ZOMBA (66.9) 

Put On IDJMG (73.9) 

Music For Love HMG (81.7) 

Bye Bye IoJMG (73.8) 

Closer IoJMG (66.5) 

Take A Bow IDJMG (69.0) 

What YOU Got INTERSCOPE (65.0) 

Don't Touch Me (Throw Da Water On 'Em) INTERSCOPE (67.8) 

RHYTHMIC AIRPLAY 

3 

4 

5 

8 

9 

11 

15 

16 

20 

21 

26 

27 

31 

33 

41 

49 

KARDI 
RIN' 
NE 
C 

A 

V.I. 

CH 
ALICIA KEY 
KEYSHIA C 

HOT STY 

Bye Bye IDJMG (74.3) 

Take A Bow IoJMG (73.9) 

Closer IoJMG (73.1) 

Forever zoEeA (69.2) 

The Way That I LOVE YOU UNIVERSAL MOTOWN (81.9) 

Get Silly WARNER BROS (66.7) 

- Take You Down ZOMBA (77.3) 

,Teenage Love Affair RMG (82.2) 

Heaven Sent INTERSCOPE (02.6) 

Lookin Boy ZOMBA (66.8) 

9 

Love In This Club, Part II ZOMBA (87.3) 10 

Dangerous INTERSCOPE (67.3) 11 

13 

15 

22 

23 

24 

30 

32 

ADULT RSA AND RHYTHMIC AIRPLAY: 72 adult RAB stations and 77 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. -.c 2008 
Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. HOT RAP SONGS: 82 R8B /Hip -Hop and 76 
rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems. 24 hours a day, 7 
days a week. © 2008 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. 
HITPREDICTOR: V 2008. Promosquad and HitPredictor are trademarks of Think Fast LLC. 
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Single is new 

version of 2002 

"Golden Road" 

album cut. 

Unsolicited 

album play put 

original cut on 

chart one week 

in July 2004. 

HOT 

COUNTRY. SONGS 
9 

Y W J 

P-3 á3 3< 3ó 

ó 
© 

TITLE 
I1110ER (SONGWRITER) 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

15 
RI I'M STILL A GUY 

B. PAISLEY,L.T.MILLER) 

4 2 

O 7 

lO 6 

o 
Q 
o 
11 

2 

7 

8 

3 3 

8 11 

9 10 

12 13 

10 6 

11 12 

0 14 14 

16 18 

O 20 2? 6 

1 1 7 

19 20 

m 

21 

CD23 

27 

o24 27 

O 25 26 

o 26 25 

34 59 

m30 30 

O 28 29 

O 29 28 

18 

22 

21 

18 

19 18 

Brad Paisley 
O ARISTA NASHVILLE 

EVERY DAY 
'LFF,RASCAL FLATTS (J.STEELE,A.MORENO) 

LOVE DON'T LIVE HERE 
ORLEYV.SHAW (D.HAYW00D,C.KELLEY,H.SCOTT) 

LOVE IS A BEAUTIFUL THING 
:.1IIGHLPVASSAR (J.STEELE,C.WISEMAN) 

LAST NAME 
MIGHT (C.UNDERW00D,L.LAIRD,H.LINDSEY) 

BETTER AS A MEMORY 
{. CHESNEY (S.CARUSOE,L.GOODMAN) 

JUST GOT STARTED LOVIN' YOU 
>_H (J.OTTO,J.FEMINO,D.V.WILLIAMS) 

HOME 
IM BUBLE,A.CHANG,A.FOSTER GILLES) 

BACK WHEN I KNEW IT ALL 
i,IJCEY (G.HANNAN.PO'DONNELL.T. WILLMON) 

GOOD TIME 
'GALL (A.JACKSON) 

I SAW GOD TODAY 
,OWN,G.STRAIT (R.CLAWSON,M.CRISWELL,W.KIRBY) 

TRYING TO STOP YOUR LEAVING 
AVERS (J.BEAVERS,B.BEAVERS,D.BENTLEY) 

SHE'S A HOTTIE 
III (TKEITH.B.PINSON) 

GUNPOWDER & LEAD 
LffARERTH. LITTLE) 

AIR 
POWER 

PUT A GIRL IN IT 
.!Ln. BROOKS (R.AKINS.D.OA 

ANOTHER TRY 

Rascal Flatts 
O LYRIC STREET 

Lady Antebellum 
O CAPITOL NASHVILLE 

Phil Vassar 
O UNIVERSAL SOUTH 

Carrie Underwood 
O ARISTA/ARISTA NASHVILLE 

Kenny Chesney 
O BNA 

James Otto 
O RAYBAW /WARNER BROS./WRIJ 

Blake Shelton 
O WARNER BROS. /WRN 

Montgomery Gentry 
O COLUMBIA 

Alan Jackson 
e ARISTA NASHVILLE 

George Strait 
Q MCA NASHVILLE 

Dierks Bentley 
0 CAPITOL NASHVILLE 

Toby Keith 
er SHOW DOG NASHVILLE 

Miranda Lambert 
Q COLUMBIA 

Brooks & Dunn 
V DSON,B. HAYSLIP) O ARISTA NASHVILLE 

Josh Turner Featuring Trisha Yearwood 
O MCA NASHVILLE 

Keith Anderson ' 
O COLUMBIA 

Tim McGraw 
O CURB 

Josh Gracin 
O LYRIC STREET 

I STILL MISS YOU 
LE (K. ANDERSON,T.NICHOLS,J.SELLERS) 

KRISTOFFERSON 
:E.T.MCGRAW.D. SMITH (A.SMITH,R.NIELSEN) 

WE WEREN'T CRAZY 
IRACIN T LOPA ' PINSON) 

TITLE 
e, PRODUCER (SONGWRITER) 

JOHNNY & JUNE 
-TOWN (H.NEWFIELD,D.BRYANT,S.SMITH) 

COUNTRY MAN 
Ih IL .BRYAN.J.P.MATTHEWS.G.GRIFFIN) 

DON'T THINK I DON'T THINK ABOUT IT 
iEOGERS (D.RUCKER,C.MILLS) 

IF YOU DIDN'T LOVE ME 
:. KIRKPATRICK (G. LEVOX,W.MOBLEY,J.SELLERS) 

RELENTLESS 
'.' KNOX (J.P..WHITE,J.LEBLANC) 

36 41 ALL I EVER WANTED 
POWELL,D.HUFF (C.WICKS.M.POWELL,A.WILSON) 

GOOD FRIEND AND A GLASS OF WINE 
HUFF (L.RIMES,D.BROWN.B.DALY) 

YOU CAN LET GO 
HENDRICKS (C.BATTEN,K.BLAZY.R.L.FEEK) 

I'M DONE 
I I.OWERS,J.D.MESSINA (J.D.MESSINA.J.FLOWERS,M. POWELL) 

SOME THINGS NEVER CHANGE 
,HANKS (S. EVANS,M. EVANS,H. LINOSEY,J.M.SHANKS) 

COME ON OVER 
K' r;;prl% R .En7TOr, VBANKS) 

YOU LOOK GOOD IN MY SHIRT 
FEK. URBAN (T. MART IN. I. SHAPIRO.M. NESLER) 

N COLOR 
1 KENT HARDLEY PLAYBOYS (J.JOHNSON,L.T.MILLER,J. OTTO) 

LOVE REMEMBERS 
E, IINELL,C.MORGAN (C. MORGAN,PO'DONNELL) 

ROCKS IN YOUR SHOES 
lyd LH (E.WEST,D.BERG,A. TATE) 

INVISIBLY SHAKEN 
-I CWITT,R.ATKINS (R.ATKINS,B.KIRSCH) 

NO AIR 

2 

6 

1 

9 

l'1 

14 

15 

AIR 
POWER 

EVERY OTHER WEEKEND 
IN NG) 

Reba McEntire 
0 MCA NASHVILLE 

STRONGER WOMAN 
C HER,J.RICH (J.KILCHI .BEEN) 

LEARNING HOW TO BEND 
i11GHT,G.ALLAN (G.ALL /.. I. J.LEBLANC) 

ALL I WANT TO DO 
'_LIMORE,K.BUSH,J.NETTLES (J.O.NETTLES,K.BUSH,I.PINSON) 

HOLLER BACK 
AVERS (S.NIELSON,T.JAMES) 

I CAN SLEEP WHEN I'M DEAD 
IIMAN ( J. M. CARROLL,J.COLLINS,R.RUTHERFORD) 

THIS IS ME YOU'RE TALKING TO 
:i HIS (H ROCHELLE,T.L.JAMES) 

GREATEST 
GAINER 

3 
SHOULD'VE SAID NO 
N.CHAPMAN (T.SWIFT) 

DO YOU BELIEVE ME NOW 
J. WEST,D.PAHANISH (J.WEST,D.PAHANISH,T.JOHNSON) 

THAT SONG IN MY HEAD 
D.MALLOY (J.COLLINS,W.MOBLEY,T.MARTIN) 

LIFE IN A NORTHERN TOWN 
NOT LISTED (N.LAIRD- CLOWES,G.GABRIEL) 

Jewel 
O VALORY 

Gary Allan 
e MCA NASHVILLE 

Sugarland 
MERCURY 

The Lost Trailers 
O BNA 

Jason Michael Carroll 
O ARISTA NASHVILLE 

Trisha Yearwood 
00 BIG MACHINE 

Taylor Swift 
0 BIG MACHINE 

Jimmy Wayne 
O VALORY 

Julianne Hough 
Q MERCURY 

Sugarland Feat. Little Big Town & Jake Owen 
MERCURY 

28 

Singer's 

top 10 pads 

second -place 

rank among ads 

with most top 

105 in the 

Nielsen BDS era.; 

George Strait 

has had 53 since' 

January l" I, 

Up 3.1 million 

impressions, 

fifth single from 

"Taylor Swift" 

clinches Greatest 

Gainer nod 

in third 

chart week. 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL i° 

Heidi Newfield 
O ASYLUM -CURE 

Luke Bryan 
O CAPITOL NASHVILLE 

Darius Rucker 
O CAPITOL NASHVILLE 

Phil Stacey 
O LYRIC STREEI 

Jason Aldean 
O BROKEN BOB' . 

Chuck Wicks 
O RC 

LeAnn Rimes 
Q ASYLUM -CORE 

Crystal Shawanda 
Q RC, 

Jo Dee Messina 
O COVE 

Sara Evans 
O RC, 

Jessica Simpson 
EPIC /COLUMBIA 

Keith Urban 
O CAPITOL NASHVILL 

Jamey Johnson 
0 MERCUR 

Craig Morgan 
BN: 

Emily West 
Q CAPITOL NASHVILLE 

Rodney Atkins 
O CURE 

Rissi Palmer 
HAPMAN (J.E.FAUNTLEROY II,E.R.GRIGGS,H.J.MASON, JR.,S.L.RUSSELL,D.E.THOMAS) O 1720 

WHEN IT RAINS Eli Young Band 
LESTER,E HERBST (J.YOUNG) O REPUBLIC SOUTH /UNIVERSAL SOUTH 

'M ABOUT TO COME ALIVE David Nail 
ODELL,M.WRUCKE (P.MONAHAN,J. STAFFORD, S. UNDERWOOD ,C.COLIN,R.HOTCHKISS,C.BENNETT) O MCA NASHVILLE 

I'LL WALK 
r. MILLER,D.OLIVER (B.A.WILSON,L.LFOWLER) 

HIS KIND OF MONEY (MY KIND OF LOVE) 
'YCE (E.CHURCH,C.BEATHARD,S.MINOR) 

CRAZY DAYS 
ALLEN,K Fr. 5E [A. GREGORY ,L.BRICE,K.JACOBS,J.LEATHERS) 

MIDNIGHT SUN 
IEYNOLDE 'I. R. BROWN,G.BROOKS) 

LET ME LOVE YOU 
l'CESTAR,J.NIEBANK (C.WISEMAN,D.MATKOSKY) 

BEST MISTAKE I EVER MADE 
I. HANCEY (K.FOWLER,B.POUNDS) 

DON'T YOU KNOW YOU'RE BEAUTIFUL 
LINDSEY (C.LINDSEY,A.MAYO,K.ROCHELLE) 

TROUBADOUR 
'ROWN,G.STRAIT (M.HOLMES,L.SATCHER) 

SOUNDS SO GOOD 
L: ANNON (A.SHEPERD) 

OUT THE WINDOW 
FIORE )M.GREEN,A.MAYO.C.LINDSEY.H. LINDSEY) 

VOICES 
', TROUS )C.YOUNG.0 TOMPKINS,C.WISEMAN) 

Bucky Covington 
Q LYRIC STREET 

Eric Church 
O CAPITOL NASHVILLE 

Adam Gregory 
NSA/MIDAS /NEW REVOLUTION 

Garth Brooks 
PEARL/BIG MACHINE 

Lonestar 
Q LONESTAR /C05 

Kevin Fowler 
O EQUITY 

Kellie Pickier 
O BNA 

George Strait 
O MCA NASHVILLE 

Ashton Shepherd 
O MCA NASHVILLE 

Ashley Gearing 
O CURE 

Chris Young 
Q RCA 

36 

39 

26 

J1 

42 

42 

44 

60 

AIRPLAY 
MONITORED BY 

IIiCISCIT 

BDS 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

4". 

See below for complete legend information 

JUN 
14 

2008 

ARTISTfIale /LABEL (Score) 

COUNTRY 

Watt PROVIete BY 

O 
See chart legend for rules and explanations. Yellow indicates recently tested fine. 

Chart Rank 

I'm Still A Guy ARISTA NASHVILLE (91.8) 

Every Day LYRIC STREET (91.4) 

Last Name ARISTA NASHVILLE (93.9) 

Better As A Memory RNA (84.8) 

Home WARNER BROS. (81.5) 

Back When I Knew It All COLUMEIA (86.21 

Good Time ARISTA NASHVILLE (86.9) 

Trying To Stop Your Leaving CAPITOL NASHUGLE105.2) 

1 

2 

5 

6 

8 

9 

10 

12 

ARTIST/rtle /L ABE, {Scor re 1 

indicates New Release 

Chart Rank 

She's A Hettie SHOW DOG NASHVILLE (85.8) 

Gunpowder & Lead COLUMBIA (81.5) 

Put A Girl In It ARISTA NASHVILLE (80.6) 

Another Try MCA NASHVILLE (79.2) 

I Still Miss You COLUMBIA (75.0) 

Kristofferson COBB (89.0) 

We Weren't Crary LYRIC STREET (80.5) 

Every Other Weekend MCA NASHVILLE (85.3) 

Learning How To Bend MCA NASHVILLE (80.6) 

13 

14 

15 

16 

17 

18 

19 

20 

22 

A RT I ST/Title'L A e E L I ( S c o re ) Chart Rank 

This Is Me You're Talking To SIG MACHINE (85.8) 

Do You Believe Me Now VALORY (81.5) 

Don't Think I Don't Think About It CAPITOL NASHVILLE (88.1) 

All I Ever Wanted RCA (76.7) 

You Can Let Go RCA(83.2) 

I'm Done CURB (83.3) 

His Kind 01 Money (My Kind Of Love) CAPIIOL NASHVILLE (88.1) 

26 

28 

33 

36 

38 

39 

51 

Don't miss another important 

R &R COUNTRY D II_' 

LJ I3IDA I I= 
Visit www.radioandrecords.com to sign up for your free daily 
Country Radio Blast. 

RlcliolnclRe(;orcls.c()m 
HOT COUNTRY SONGS: 10B country stations are electronically monitored by Nielsen Broadcast Data 
Systems. 24 hours a day. 7 days a week. Airpower awarded to songs appearing in the top 20 on both 
the BDS Airplay and Audience charts for the first time with increases in both detections and 
audience 's 2008 Nielsen Business Media, Inc. All rights reserved. 

HITPREDICTOR: 2008, Promosquad and HitPredictor are trademarks of Think Fast LLC. 

ALL CHARTS: -.ce Chart Legend for rules and explanations. 

BETWEEN THE BULLETS WJessen a blllboard.com 

JESSICA SIMPSON SAYS HELLO 
Among solo artists with no prior history 
on Hot Country Songs, popster Jessica 

Simpson nails the highest debut in the 
Nielsen BDS era (since January 1990) as 

"Come On Over" makes a splash at No. 

41 with 2.1 million impressions at 67 

monitored stations. Prior to Simpson's 
bow, the highest Nielsen BDS -era starts by 

solo rookies happened when Brad 

Cotter's "I Meant To" (May 2004) and 
Miranda Lambert's "Me and Charlie 

Data for week of JUNE 14, 2008 For chart reprints call 646.654.4633 

TO COUNTRY 
Talking" (October 2004) posted No. 42 

debuts. Cotter and Lambert gained initial 
thrust as competitors on "Nashville Star," 

where Lambert was a finalist in the 2003 

season and Cotter won the contest in 
2004. Simpson's prior chart history in- 

cludes eight hits on the Billboard Hot 100 

tally between 1999 and 2006. The label 

hasn't announced a title or release date, 

but look for Simpson's country album 

sometime this fall. -Wade Jessen 

Go to www.billboard.biz for complete chart data I 59 
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5 

Belanov,r 6 

UNIVERSAL LOF 

Tommy Torres 4 

WARNER LAI-'. 

Jenni Rivera 
13 

FONOVF 

Tony Dize 
23 

WY /MACH 

El Chaval 25 
MAS /VENEMLE 

Gilberto Santa Ros,, 
44 

SONY BMG'.''° 

Lupillo Rivela 
32 

HOT LATIN SONGS: A panel of 109 stations (27 Latin pop, 17 tropical. 9 Latin rhythm, 56 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2008 Nielsen Business Media. Inc. 
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2008, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

JUN 
14 

2008 1 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

nielsen nielsen 
BDS SoundScan 

t HOT 

LATIN SONGS,. 
tiW 

2 2 

O 3 3 

10 . 

6 

O 5 5 

O 6 8 

O 10 11 

8 7 6 

9 4 7 

9 4 

11 10 

13 14 

18 23 

16 16 

19 25 

16 14 12 

26 34 

18 8 9 

22 19 

21 24 

21 12 13 

© 30 

24 26 

23 22 

O 27 41 

3 TITLE 
c 3ó PRODUCER (SONGWRITER) 

Artis 
IMPRINT / PROMOTION LAF 

TE QUIERO 
I^.11NGUEZ (F.DANILO GOMEZ) 

Flr 

SI NO TE HUBIERAS IDO 

DONDE ESTAN CORAZON 

GREATEST 
GAINER 

A PUNTO DE LLORAR 

Envigue Iglesias 
,4 

Los Rieleros Del Norte 

Dareyes De La Sierra HASTA EL DIA DE HOY 
1 L FLORES) 

CADA QUE... 
I ES) 

LA DERROTA 
_A31 IAN (J. SEBASTIAN) 

Vicente Fernande: 
SONY BMG NL- 

GOTAS DE AGUA DULCE 
:.IAOLALLA.JUANES (J. E.ARISTIZABAL) 

TE LLORE 

Juanen 
UNIVERSAL L,-T,'. 

Conjunto Primavera 
FOND. 

PEGADITO 
- e i s S.O.W'ARNER,L_LEVIN (TTORRES) 

AHORA ES 
'.I L. MORERA LUNA L NEGUILLA MALAVE E. F PADILLA V MARTINEZ) 

AMANTES ESCONDIDOS 

Wisin & Yandel 
5 

MACHL ' 

German Montero 12 
UNIVO 

INOLVIDABLE 
IR;II LISILU ESPINOZA PAZ) 

TOMAME 0 DEJAME 
A. LIZARRAGA.J , LARRAGA (J. C_CALDERON) 

SI TU TE ATREVES 
MIGJEL,M ALEJANDRO (M. ALEJANDRO) 

Banda El Recodo 
8 

F0N001r 

Luis Miguel 
15 

WARNER LATO., 

SOBRE MIS PIES 
can d CHAVEZ ESPINOZA PAZ) 

VIVE Y DEJAME VIVIR 
HOE L'SLE[L 

La Arrolladora Banda El Limon 
3 

DISA /EOIMONs 

Cuisillos 
17 

MUSART /BAI Fr 

ME ENAMORA 
ARISTI]APAL) 

Juanes 
UNIVERSA) I ATI'.). 

YO NO SE PERDONARTE Victor Manuelle 

TU ADIOS NO MATA Intocable 
EMITELEVL 

SIN TU AMOR 
H ARE O- 

POSE 
[JOT LISTED) 

'.)TIA (J. LUGARDO DEL TORO .O. SANCHEZ) 

Alacranes Musical 
UNIVI?...'H 

17 

10 

9 

Daddy Yankee 
22 

EL CALF 

PERMITAME 
.1.AILLA MALAVEM.E.MASIS) 

POR QUIEN ME DEJAS Los Creadorez Del Pasito Duranguense De Alfredo Ramirez 
9 

'RRAL (C SANCHEZ) DISA /EDIM( ",, , 

DONDE ESTAN ESOS AMIGOS 
HOT LISTED) 

Song (up 74%) 

soars with a 1 -1 

coronation on 

Regional Mexican 

list, the beloved 

band's fourth 

No. 1there. 

Though recording 

for almost 30 

years, the ad 
has enjoyed 

three of its 

No. is since 2006. 

Latin legend 

continues his 

streak of appear- 

ing on the list 

every year this 

decade. 

:g TITLE 
á3 Ná 3ó , o 1SONGWRITER) 

ENREDAME 
'A (J F.FONSECA) 

AMIGA POR FAVOR 

31 29 

® 28 28 

O 34 30 

Q 29 31 

44 - 

35 

O 33 36 

© 38 - 

O 42 

Q 36 43 

O 39 37 

37 32 39 

38 37 35 

O 40 27 

Q 43 38 

41 25 21 

Track rises 5-1 

in its third 

week on Latin 

Rhythm, that 

chart's fastest 

No. 1 since his 

own "Impacto" 

in May 2007. 

46 45 45 

Artist 
IMPRINT / PROMO' _ _. 

1E,"1_ 

Fonseca 
26 

EMI PELF'': 

Pedro Fernandez 25 
MAL 

SUFRIRAS 
. AURAL "JUNIOR" )J.R.MARTINEZ,S.SALINAS) 

ERES 
.uUEIRO (J.F.FONSECA) 

ESTA SOLEDAD 

LA IMAGEN DE MAL VERDE 

Palomo 

Alejandro Fernandez 
SONY BMG SI'I 

Kany Garcia 
SONY BMG LP0 I 

Grupo Montez De Durango 

COMO YO 
,UEHRA SEIJAS (J. L. GUERRA SEIJAS) 

HE VENIDO 
NOT LISTED (NOT LISTED) 

PARA SIEMPRE 
J. SEBASTIAN - -'- 

YA NO LLORES (LET ME LOVE YOU) 
E IA GAHC- 

RUMBO AL SUR 
DORES DEL r,- -_I(,d R.UHILL ,IhL;i -a 

PERDONO Y OLVIDO 
JALAR rL 

AHORA ENTENDI 
DERON (J' LOEkbN MUNUZURI.YGAXIOLA 

TE AMO 
OAS ( TF0RAb''S ;M. A. SOLIS, 

SIN PERDON 

Juan Luis Guerra Y 440 
EMI TEL) V : -- 

MJ 
MAL IR l' 

Vicente Fernandez 
SONY BMG r:' 

Baby Boy 
786 

Los Tigres Del Norte 
FO°, 

Pepe Aguilar 
EMI TELE 

SONY BMG N0L- 

Los Horoscopos De Durango 
UND. 

YO QUIERO 
n1MM TEMAS (M. DOMM,E.GRENCI) 

Hector Acosta 
VENENF 

Camila 
SONY BMG d 

Aliados De La Sierra TE AMO 
DCC,S DF I A SIERRA F ONTIVEROS FIRMAN 

28 

29 

30 

31 

32 

33 

34 

35 

13 

32 

16 

19 

26 

12 

38 

PIENSO EN TI Joan Sebastian 43 

50 41 32 

NO TE VAYAS 
_LIGO I(1 

DE QUE ME PRESUMES 
_LENDEZ IR MI ï 

QUIEN DIJO AMIGOS 
u ^ :SLJECI- F ''tSI,C BRANT) 

EL PRESENTE Julieta Venegas 
SONY BMG INi -I 

EL PROXIMO TONTO 
. ENZUE. , L DOMINGUEZ.G. ESTRADAI 

SIGUELO 
I LISTED LtS1E0) 

Banda Maches 
SONY BMG 

Wisin & Yandel 

LA VECINA 
LISTED (A. RIVERA .C.COLON.J.SANTANA.J.BARBOSA) 

Angel & Ohm; 

Ana Isabelle 
45 

A CALLE Ora IV'' 

47 

48 

49 

15 

TOP 

LATIN ALB 11IVISra 

NT w 3o Wá ARTIST 
3a IMPRINT & NUMBER 

o 
o 

31 
4WK1 5 

DISTRIBUTING LABEL (PRICE) 

GREATEST 
GAINER 

Title it 
v id 

WHIN ö TAME. talan Vs. Yandel' Los EAraterrestres 2 1 

MACHETE 010293 (16.981 + 

2 
VICENTE FERNANDEZ Para Siempre [] 

3 2 3 

4 I 3 1 

5 4 5 

6 5 4 

o la 

SONY BOIL L; RTL 10600 15 9& + 

MANA 
WARNER LATINA 481788 (1ìi 181 + 

Arde El Cielo 

LUIS MIGUEL 
WARNER LATINA 503996 (18 98) 

Complices 

FLEX 
ASTf) MA I13 981 

Te Quiero 

ENRIQUE IGLESIAS 95 08 

LOS RIELEROS DEL NORTE Pos Que No... Claro Que Si 

TIERRA CALI Mas Alla De La Distancia 
vENEMUSIC 653429,UNIVEHSAL LATINO (12.98) 

0 6 6 
MARCO ANTONIO SOLIS 
FONDN 

8 7 

11 9 10 

12 10 11 

13 11 9 
CAMILA Todo Cambio (-- 
SONY HL _I 1- "8272(1498)'5 

La Mejor... Coleccion 

JUAN GABRIEL & ANA GABRIEL Los Gabriel...Cantan A Mexico 

VICENTE FERNANDEZ Historia De Un Idolo 
JI5CUJ 600 91405. SONY Ar,1u NORTE )16.98) 

AVENTURA Kegs Of Bachaa: Sold Out At Madison Square Garden 
DISCOS 605 /PREMIUM LATIN 17634: SONY BMG NORTE (16.981 + 

11 

14 12 16 

0 15 

17 

411) 
19 29 10 

18 11 12 

21 19 

20 16 13 

21 18 17 

22 20 15 

23 23 23 

24 22 27 

® ® 

A.B. OUINTANILLA III PRESENTS KUMBIA ALL STARZ Planeta Kumbia 
EMI ' II'. - 
VARIOUS ARTISTS 
FONOVIF 

PEPE AGUILAR 
VENEMUSIC ., 

PACE 
SETTER 

Banda #1s 

DUELO 

La Historia... Mis Exitos 
erse FIE A8) 

Historias De Valientes 

JUANES La Vida... Es Un Ratico 

GRUPO MONTEZ DE DURANGO 
,: DISA 721101 Dr 

CUISILLOS 
MUSA,' sit 'LA (15.98) 

TONY DIZE 
WY D1c MACHETE 04.98) 

Vida Mafiosa 

Vive Y Dejame Vivir 

La Melodia De La Calle 

JUAN GABRIEL & ANA GABRIEL Los Gabriel... Simplemente Amigos 
DISCOS 605 17489. SONY BMG NORTE (14.98) 

VARIOUS ARTISTS Bachata # 1s 
LE 33[ 112 9E, 

ß 
27 

28 

Si 3o WE ARTIST 3 á 3ó IMPRINT 8 NUMBER DISTRIBUTING LABEL (PRICE) 

30 25 

24 22 

27 21 

1 0 32 74 

© ® 
1 

7 

8 

2 

31 29 35 

32 26 18 

33 28 

O 
3 35 33 26 

36 34 

3 

36 

37 

34 30 

37 37 

© ® 
4 39 40 40 

15 45 38 

16 CD 43 41 

17 42 35 28 

1 43 38 36 

19 

13 

8 

9 

44 31 24 

45 41 39 

® 
m® 

6 48 25 - 

O 48 42 

25 50 46 45 

AVENTURA K.O.B.: Live `p 2 

BMG NORTE (18.98 CD /OVDI + 

SOUNDTRACK 
EMI TELEVISA 08153 (13 96) 

Lola: Erase Una Vez 

Title 
as 

LOS TIGRES DEL NORTE Raices 

LOS CUATES DE SINALOA Puros Exitos Chacas 

K -PAZ DE LA SIERRA En Vivo Desde EI Auditorio Nac 
PISA 726617;UE- . + 

LA APUESTA 
SERCA Fe( - 

10 Exitos De Oro 

BANDA PEOUENOS MUSICAL Pal Rancho Con Amor 
iosoviO. - 13.98) 

PEDRO FERNANDEZ Dime Mi Amor 
MACHETE 011108 (11.98) 

AKWID 
UNIVISION 311070/UG (12.98) 

DIANA REYES 

La Novela 

Grandes Exitos 

K -PAZ DE LA SIERRA Capaz De Todo Por Ti 

LA ARROLLADORA BANDA EL LIMON Y Que Quede Claro 

EL TRONO DE MEXICO Cruzando Fronteras 

LOS TUCANES DE TIJUANA 20 Aniversario 
(13.98) 

VARIOUS ARTISTS 30 Bacharas Pegadìtas: Lo Nuevo Y Lo Mejor 2008 
. IV SONY BMG NORTE (16.98) o 

DE LA SIERRA Con Banda 

1 

14 52 47 48 

1 O 59 46 

29 54 44 33 

30 55 50 44 

17 56 52 71 

C. 10 57 72 

28 58 54 53 

Y 
yrt 
xi 

3 3 wc 3i 

_ ó 
ARTIST Title s - 
IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) co áá 

51 49 59 ALEXIS & FIDO Sobrenatural 
11 

,NY BMG NORTE 06187 (14.98) 

1 59 58 52 

El 60 56 

9 61 51 55 

12 62 55 43 

38 O 69 

39 64 61 - 

65 62 47 

12 66 53 50 

2 0® 
30 68 66 62 

ALACRANES MUSICAL Ahora Y Siempre 
co.si ,dar.. . o, 112.98) 

LOS BUKIS 30 Recuerdos Inolvidables 
FONO,D,A .',I l0 9A) 

DIANA REYES 
,. DBC 8700 (11 931 

Insatisfecha 

CAIFANES /JAGUARES 
SONY AMC NORTE 228 II -1.98) 

De Caifanes A Jaguares 

LUPILLO RIVERA Tiro De Gracia 
.' "CRETE (12.98) 

VARIOUS ARTISTS 30 Corridos: Muy Perrones 
0V' - 19961 

GRUPO BRYNDIS La Historia 

LOS CUATES DE SINALOA Puras Pa' Pistear 
; I L 22921 (9 98) 

WILLY CHIRINO 
IM 20101 /SONY BMG NORTE (13.98) 

Palante 

MARC ANTHONY EI Cantante (Soundtrack) 
SONY BMA NORTE 11824 (18.98) 

TIERRA CALI Grandes Exitos Originales 
'VENEMUSIC 653349 UNIVERSAL LATINO (12.98 

15 69 73 68 

24 70 72 66 

46 71 74 57 

47 72 70 54 

25 

45 

0 ® 
74 39 32 

75 67 69 

ESPINOZA PAZ El Canta Autor Del Pueblo 
F- MACHETE (10.98) 

EL CHAPO DE SINALOA 15 Autenticos Exitos 

LOS HOROSCOPOS DE DURANGO Ayer Hoy Y Siempre 

CARDENALES DE NUEVO LEON 25 Aniversario: Edition Limitada 
COSA 724120/ÚG 

LOS TUCANES DE TIJUANA La Mejor... Colecciono De Condos 
)(DIVISION 31111 38) 

JOSE ALFREDO JIMENEZ Tesoros On Cdeccion: 30 Grandes Canciones 
fErE SONY BMG NORTE P81 

EL TRONO DE MEXICO Fuego Nuevo 
VALONA 009532 /UNIVEÜ` -- _ TIRO 111.98) 

VARIOUS ARTISTS 18 Exitos: Sonidero Hits Vol. 3 
TITANIO 1032 (5.98) 

LOS CAMINANTES La Historia... Lo Mas Chub, Chulo, Chulo 
TINY BMG NORTE D 

- 

+ 

GRUPO MONTEZ DE DURANGO Agarrese! 

ALEJANDRO FERNANDEZ 15 Anos De Exitos 
6t,IG NORTE 116 98) 5. 

ANGEL & KHRIZ Showtime 

47 

21 

8 

22 

9 

52 

13 

47 

2 

7 

18 

LOS PRIMOS DE DURANGO Voy A Convencerte 4 

CONJUNTO PRIMAVERA 

LOS TEMERARIOS 
-`G SIGMA I - 

Que Ganas De Volver 

R',' cuerdos Del Alma 

EL CHAVAL Ya Me Canse 

K-PAZ DE LA SIERRA 
18.98) 

15 Autenticos Exitos 

VARIOUS ARTISTS 30 Rachatas Pegaditas: Lo Nuevo Y Lo Mejor 2007 
'OK 8 ROLL 60201 /SONY BMG NORTE 113.98) 

RICARDO ARJONA Quien Dijo Ayer: Special Edition 
:IV BMG NORTE 16225 )14.98) 

LA ARROLLADORA BANDA EL LIMON La Historia De La Arrdladore 
í INY AMA NORTE 21 574 (1 2 98)'± 

BELANOVA 
... LATINO 009868 (13.98) 

Fantasia Pop 

GRAZEROS MUSICAL DE DURANGO Linea De Oro: La Alija Miope... 
30, 729316/UG (5.98) 

JERRY RIVERA Amores Como El Nuestro...Los Éxitos 
'ISCOS 805 29496/SONY BMG NORTE rr4 981 + 

IVY QUEEN 
_'IIVIS10N 311140/ÚG (13.98) 

67 

12 

26 

55 

14 

18 

21 

32 

Sentimiento ,r) 

60 Go to www.billboard.biz for complete chart data Data for week of JUNE 14, 2008 CHARTS LEGEND on Page 64 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY 
MONROREDBY 

nielsen 
BDS 

SALES DATA 
COMPILED BY 

Nelsen 
SoundScan 

AIRPLAY CHARTS: Panels of 27 Latin pop. 17 tropical, 9 Latin rhythm, 55 regional Mexican stations, 
respectively, are electronically monitored 24 hours a day. 7 days a week. O 2008 Nielsen Business 

Media, Inc. All rights reserved.ALBUM CHARTS: See Charts Legend for rules and explanations. 
© 2008, Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved. 

' LATIN AIRPLAY 

POP. 
NY 
)-3 

1 

O 
O 
O 

5 

.a, 3 

2 

4 

5 

O7 

o5 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SI NO TE HUBIERAS IDO 
MANA ( WARNER LATINA) 

DONDE ESTAN CORAZON 
ENRIQUE IGLESIAS (UNIVERSAL LATINO) 

CADA QUE... 
BELANOVA (UNIVERSAL LATINO) 

TE QUIERO 
FLEX (EMI TELEVISA) 

GOTAS DE AGUA DULCE 
JUANES (UNIVERSAL LATINO) 

SI TU TE ATREVES 
LUIS MIGUEL (WARNER LATINA) 

PEGADITO 
TOMMY TORRES (WARNER LATINA) 

8 a, ME ENAMORA 
JUANES (UNIVERSAL LATINO) 

O 9; 

ERES 
ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

15 ESTA SOLEDAD 10 10 
KANT GARCIA (SONY BMG NORTE) 

1 

OO LATIN AI_I311 IVI S 

POP 

.s-W á3 
ARTIST 
TITLE ri) 

1 1 MANA 
ARDE EL CIELO ( WARNER LATINA) 

2 2 
LUIS MIGUEL 
COMPLICES (WARNER LATINA! 

3 3 
ENRIQUE IGLESIAS 

O 
5 5 

6 6 

95/08 (UNIVERSAL LATINO) 

MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA/UG) 

CAMILA 
TOBO CAMBIO (SONY BMG NORTE) 

A.B. QUINTANILLA III PRESENTS KUMBIA ALL STARZ 
PLANETA KUMBIA (EMI TELEVISA) 

7 JUANES 
LA VIDA... ES UN RATICO (UNIVERSAL LATINO) 

8 9 
JUAN GABRIEL & ANA GABRIEL 
LOS GABRIEL. SIMPLEMENTE AMIGOS (DISCOS 605/SONY BMA NORTE) 

3 ENREDAME 
FONSECA (EMI TELEVISA) 

12 10, 
ALGUIEN SOY YO 

5 ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAL LATINO) 

13 1 AHORA ENTENDI 
YURIDIA (SONY BMG NORTE) 

ta 2 PERDONO Y OLVIDO 
PEPE AGUILAR (EMI TELEVISA) 

)L, AMIGA POR FAVOR 
PEDRO FERNANDEZ (MACHETE) 

RHYTHM,. 
W TITLE 

W 3 ARTIST (IMPRINT / PROMOTION LABEL) 

O5 

2 1 

O4 

4 3 

5 2 

6 6 

03 

O11 

9 r 

® 21 

11 9 

12 

® 14 

14 10 

20 

POSE 
DADDY YANKEE (EL CARTEL) 

EL PERDEDOR 
AVENTURA (PREMIUM LATIN) 

PERMITAME 
TONY DIZE (WY /MACHETE) 

AHORA ES 
WISIN 8 YANDEL (MACHETE) 

TE QUIERO 
FLEX (EMI TELEVISA) 

SEXY MOVIMIENTO 
WISIN 8 YANDEL (MACHETE) 

LOLLIPOP 
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY /UNIVERSAL MOTOWN) 

YA NO LLORES (LET ME LOVE YOU) 
BABY BOY (786 /SIENTE) 

EL DIFICIL 
DE LA GHETTO (CMG /SRC /UNIVERSAL MOTOWN) 

SIGUELO 
WISIN 8 YANDEL (MACHETE) 

MOVE SHAKE DROP 
DJ LAZ FEATURING FLO RIDA, CASELY 8 PITBULL (VIP) 

WHAT YOU GOT 
COLBY O'DON'S FEATURING AKIN (KONLIVE/GEFFENANTERSCOPE) 

LOVE IN THIS CLUB 
USHER FEATURING YOUNG JEEZY (LAFACE / ZOMBA) 

PERDONAME 
LA FACTORIA (UNIVERSAL LATINO) 

DROP IT AND ROCK IT 
MR. CRIMINAL (HI POWER) 

REGIONAL MEXICAN_ 

T-3 s3 

O/ 
O 

O3 

O5 

V 9 

O 
7 2 

8 6 

O13 

11 

11 4 

12 10 

12 

TITLE 
ARTIST (IMPRINT / PROMOTION LARELII 

A PUNTO DE LLORAR 
LOS RIELEROS DEL NORTE iF06. 

HASTA EL DIA DE HOY 
DAREYES DE LA SIERRA ( 

DISA, 

LA DERROTA 
VICENTE FERNANDEZ (SONY BMG NORTE) 

AMANTES ESCONDIDOS 
GERMAN MONTERO )UNIVISION) 

INOLVIDABLE 
JENNI RIVERA (FONOVISA) 

TOMARME O DEJAME 
BANDA EL RECODO (FONOVISA) 

TE LLORE 
CONJUNTO PRIMAVERA (FONOVISA) 

SOBRE MIS PIES 
LA ARROLLADORA BANDA EL LIMON (DISA /EDIMONSA) 

VIVE Y DEJAME VIVIR 
CUISILLOS (MUSART /BALBOA) 

TU ADIOS NO MATA 
INTOCABLE (EMI TELEVISA) 

SIN TU AMOR 
ALACRANES MUSICAL ( UNIVISION) 

EL VASO DERRAMA 
EL POTRO DE SINALOA (MACHETE) 

POR QUIEN ME DEJAS 
LOS cncaooREZ DEL PASITO DURANGUENSE OE ALFREDO RAMIREZ 

14 14 
SI TE AGARRAN LAS GANAS (CIERRA LOS OJOS) 
EL CHAPO OE SINALOA (DISA) 

SUFRIRAS 
PALOMO (DISH) 

17 

11 11 

12 13 

13 12 

4) 14 

15 15 

See chat legend for Hot Dance Club Play and Hot Dance Singles Sales rules and explanations. < 2008, Nielsen Business Media. Inc. and Nielsen 
SoundScan, Inc. All rights reserved. HOT DANCE AIRPLAY: 8 dance stations are electronically monitored by Nielsen Broadcast Data Systems. 
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1 

HDAOT 

NCE CLUB PLAYA,. 

2 2 

4 

11 

9 

7 

10 4 

6 1 8 

9 

SOUNDTRACK 
LOLA: ERASE UNA VEZ (EMI TELEVISA) 

CAIFANES /JAGUARES 
DE CAIFANES A JAGUARES (SONY BMG NORTE) 

ALEJANDRO FERNANDEZ 
15 ANOS DE EXITOS (DISCOS 605 /SONY BMG NORTE) 

RICARDO ARJONA 
ODIEN DIJO AYER: SPECIAL EDITION (SONY BMG NORTE) 

BELANOVA 
FANTASIA POP (UNIVERSAL LATINO) 

ANDREA BOCELLI 
LO MEJOR DE ANDREA BOCEW: VNEIS (SUGAR/SEW/UNIVERSAL LATINO) 

SIN BANDERA 
HASTA AHORA (DISCOS 605 /SONY BMG NORTE) 

RHYTHM. 

4 

ARTIST 
TITLE (IMPRINT 'DISTRIBUTING LABEL) 

WISIN & YANDEL 
WISIN VS. YANDEL: LOS EXTRATERRESTRES (MACHETE) 

FLEX 
TE QUIERO (ASTERISCO /SDAD /EMI TELEVISA) 

TONY DIZE 
LA MELODIA DE LA CALLE (WY /MACHETE) 

AKWID 
LA NOVELA (UNIVISION /UG) 

ALEXIS & FIDO 
SOBRENATURAL (SONY BMG NORTE) 

O ANGEL & KHRIZ 
SHOWTINTE (VI /MACHETE) 

8 8 

9 11 

13 

11 5 

12 10 

13 12 

14 14 

O 16 

IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

DON OMAR 
KING OF KINGS (VI /MACHETE) 

DADDY YANKEE 
EL CARTEL: THE BIG BOSS (EL CARTEL /INTERSCOPE /IGA) 

MIGUELITO 
EL HEREDERO (LOS CANCRI /EL CARTEL /MACHETE) 

MJ 
MI SENTIMIENTO (MACHETE) 

DJ PAYBACK GARCIA 
HECHO EN AZTLAN 3 (UNIVISION /UG) 

AKWID 
GREATEST EXITOS (HEADLINERS /UNIVISION /UG) 

EL CHIVO 
CICATRICES (AZTEC SOULS /VIRUS) 

DON OMAR 
KING OF KINGS LIVE (VI /MACHETE) 

REGIONAL MEXICAN. 

o 
O 
O 

5 3 

O 

ARTIST 
TITLE rIIAPRINT I DISTRIBUYAS LABE:) 

VICENTE FERNANDEZ 
?ARA SIEMPRE (SONY BMG NORTE) 

LOS RIELEROS DEL NORTE 
POS QUE NO... CLARO QUE SI (FONOVISA /UG) 

TIERRA CALI 
IRAS ALLA DE LA DISTANCIA (VENEMUSIC /UNIVERSAL LATINO) 

JUAN GABRIEL & ANA GABRIEL 
LOS GABRIEL...CANTAN A MEXICO (SONY BMG NORTE) 

VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605 /SONY BMG NORTE) 

VARIOUS ARTISTS 
BANDA #15 (FONOVISA/UG) 

OO 
;1 PEPE AGUILAR 

LA HISTORIA... MIS EXITOS (VENEMUSIC /UNIVERSAL LATINO) 

O DUELO 
HISTORIAS DE VALIENTES (UNIVISION /UG) 

9 8 

10 

11 13 

12 

13 10 

14 IS 

GRUPO MONTEZ DE DURANGO 
VIDA MAFIOSA (DISA/UG) 

CUISILLOS 
VIVE Y DEJAME VIVIR (MUSART /BALBOA) 

LOS TIGRES DEL NORTE 
RAICES (FONOVISA/UG) 

8 11 

11 6 1C 

12 12 

15 14 2' 

19 

20 

21 

22 

23 

LOS CUATES DE SINALOA 
PUROS DUOS CHACAS (SONY BMG NORTE) 

K -PAZ DE LA SIERRA 
EN VIVO DESDE EL AUDITORIO NAC (OISA/UG) 

LA APUESTA 
10 EXITOS DE ORO (SERCA) 

BANDA PEQUENOS MUSICAL 
PAL RANCHO CON AMOR (FONOVISA/UG) 

Data for week of JUNE 14, 2008 I For chart reprints call 646.654.4633 

21 7 

23 5 

15 10 

20 6 

17 15 

13 9 

24 12 

28 4 

TITLE 
ARTIST IMPRINT 1 PROMOTION LABEL 

A1 LEAVIN' 
JESSE NTT ARTNEY HOLLYWOOD 

DANCE LIKE THERE'S NO TOMORROW 
PAULA ABDUL 8 RANDY JACKSON DREAM MERCHANT 21 /CMG 

DISCO LIES 
MOST MUTE 

WHAT'S DONE IS DONE 
TRACY YOUNG FEATURING CEEROX FEROSH 

SAME OLD FUCKING STORY 
CYNDI LAUPER EPIC 

BREAK THE ICE 
BRITNEY SPEARS JIVE /ZOMBA 

JUST DANCE 
LADY GAGA FEAT. COLBY 000185 STREAMLIKSOWNEANTERSCOFE 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS. 

TURN IT UP 
MARK PICCHIOTTI PRESENTS BASSTOY BLUEPLATE 

THIS IS NOT REAL LOVE 
GEORGE MICHAEL 8 MUM EPIC 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD PHONOGENIC /EPIC 

WANNA BE STARTIN' SOMETHIN' 2008 
MICHAEL JACKSON WITH AKON LEGACY /EPIC 

STAMP YOUR FEET 
GONNA SUMMER BURGUNDY 

ALL I SEE 
KYLIE FEATURING MIMS ASTRALWERKS /CAPITOL 

RELAX, TAKE IT EASY 
MIKA CASABLANCA/UNIVERSAL REPUBLIC 

FUNPLEX 
THE 13-52S ASTRALWERKS /CAPITOL 

SHAKE IT 
ANNIE FEAT TONY TOUCH 8 MR. VEGAS SILVER LABEI/TOMMY BOY 

STAND BY ME 
MR. TIMOTHY FEAT. MAYA DAY SILVER LABEL /TOMMY BOY 

THE RIGHT LIFE 
SEAL WARNER BROS. 

ROCK WITH U 
JANET ISLAND /IDJMG 

DAYLIGHT 
KELLY ROWLAND FEAT. TRAVIS MCCOY MUSIC WORLD/COLUMBIA 

BLEEDING LOVE 
LEONA LEWIS SYCO /J /RMG 

ME 
TAMIA SILVER LABEL/PLUS 1 /IMAGE/TOMMY BOY 

GREAT DJ 
THE TING TINGS COLUMBIA 

4 
HANDLE ME 
ROBYN KONICHIWA /CHERRYTREE /INTERSCOPE 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

37 22 15 

38 38 5 

40 

40 29 12 

SET U FREE 
PLANET SOUL STRICTLY RHYTHM 

CRAZY 
CHANTAL CHAMANDY NINEMUSE 

EVERYTHING IS BEAUTIFUL 
STATIC REVENGER FEATURING TAJ BELL D- DUB /SOLMATIC 

SPICE UP YOUR LIFE 2008 
SPICE GIRLS 

FALL 
KIMBERLEY LOCKE 

TOUCH MY BODY 
MARIAN CAREY ISLAND /IDJMG 

KILL 100 
X -PRESS 2 SILVER LABEL/TOMMY BOY 

WHERE THE MUSIC TAKES YOU 
API GOLD FEATURING SASHA ALLEN GOLD 18 /CENTAUR 

LOVE REVOLUTION 
LEE GENESIS BERGER PLATTERS /MUSIC PLANT 

LITTLE MISS OBSESSIVE 
ASHLEE SIMPSON WITH TOM HIGGENSON GEFFEWINTERSCOPE 

GIVE PEACE A CHANCE 
ONO MIND TRAIN /TWISTED 

THE LONGEST ROAD 
MORGAN PAGE FEATURING LISSIE NETTWERK 

I GOT AWAY 
RANDY FREISS HMSP 

MY LIFE 
CHRIS THE GREEK PANAGHI DJG /JRA 

WORK IT 
DJ KILO CARRILLO MUSIC 

TAKE A BOW 
RIHANNA SRP /DEE JAM/IDJMG 

CITIES IN DUST 
JUNKIE XL ARTWERK/NETTWERK 

WORK IT 
( GIDEON JAMES GMC 

REACH 
LIL MO YIN YANG STRICTLY RHYTHM 

RIDE 
CARY BROTHERS PROCRASTINATION /BLUHAMMOCK 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN 19 /JIVE /ZOMBA 

WE BREAK THE DAWN 
MICHELLE WILLIAMS FEAT. FL0 RIDA MUSIC WORLD /COLUMBIA 

I FEEL UPSIDE DOWN 
THE ONES A TOUCH OF CLASS /PEACE BISOUIT 

RUN THE SHOW 
KAT DELUNA FEATURING BUSTA RHYMES EPIC 

THE DANCE 
EVELYN CHAMPAGNE KING BIG DAY /JAGGO 

W 

9 

10 

11 

12 

13 

14 

15 

17 

18 

19 

20 

TOP ELECTRONIC 

ARTIST 
áW WS TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL co 

) 

ElMETRO STATION 
METRO STATION - .521 /COLUMBIA 

2 

3 

6 

5 

4 

8 

5 

18 

41 

8 

2 

GNARLS BARKLEY 
THE ODD COUPLE DOWNTOWN /ATLANTIC 450236 *MA -. 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034 /DOWNTOWN 

HANNAH MONTANA 
HANNAH MONTANA 2: NON -STOP DANCE PARTY WAIT DISNEY 0001 lit 

M.I.A. 
KALA XL /INTERSCOPE 009659' /IGA 

NINE INCH NAILS 
GHOSTS 1.1V THE NULL CORPORATION 26* 

RICHIE RICH & TREVOR SIMPSON 
ULTRAWEEKEND 4 ULTRA 1696 

VARIOUS ARTISTS 
VERVE//REMIXED 4 VERVE 010928NG 

10 
VARIOUS ARTISTS 
ULTRA.DANCE 09 ULTRA 1636 

9 
MOBY 
LAST NIGHT MUTE 9383 

21 
DJ SKRIBBLE 
TOTAL DANCE 2008 THRIVEDANCE 90780 /THRIVE 

24 
VARIOUS ARTISTS 

4 

HIGH SCHOOL MOM 2 NMHSIM DYKE PATINWALT [MY Moe, 

ARMIN VAN BUUREN 
IMAGINE ARMADA 1666 /ULTRA 

M83 
SATURDAYS =YOUTH MUTE 9384 

LADYTRON 
VELOCIFERO NETTWERK DIGITAL EX 

BENNY BENASSI 
ROCK'N'RAVE ENERGY 1695 /ULTRA 

8 CUT /// COPY 
IN GHOST COLOURS MODULAR 050 

KASKADE 
STROBELITE SEDUCTION ULTRA DIGITAL EX 

2 

17 8 
THNVEMa PRESENTS: DANCE ANIMAS 2THRNEDANCE 90782/THRIVE 

20 26 
DAFT PUNK 
ALIVE 2007 VIRGIN 09841 

JASON NEVINS 

47 
JUSTICE 
CROSS ED BANGER /BECAUSE 224892/VICE 

11 
CRYSTAL CASTLES 
CRYSTAL CASTLES LIES 200962 /LAST GANG 

13 
CASCADA 
PERFECT DAY ROBBINS 75079 

24 8 6 VARIOUS ARTISTS 
ULTRATRANCE 08 ULTRA 1669 

25 22 9 KYLIE MINOGUE 
X ASTRALWERKS/CAPITOL 14780 

2 1 

3 2 

5 

5 a 18 

8 

7 ;i 31 

8 17 

3 

10 y 30 

4 

12 10 12 

12 6 

7 

1., 16 

16 16 7 

23 5 

1111 RE -ENTRY AMERICAN BOY 
ESTELLE FEAT. KANYE WEST HOME SCHOOL/ATLANTIC 

LOVE SWEET SOUND 
GROOVE ARMADA FEAT. CANDI STATON STRICTLY RHYTHM 

LEAVIN' 
JESSE MCCARTNEY HOLLYWOOD 

TITLE 
ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

ElPOCKETFUL OF SUNSHINE 
NATASHA BEOINGFIELU 6 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE WARNER BROS. 

BLEEDING LOVE 
LEONA LEWIS SYCO /J /RMG 

DAMAGED 
DANITY KANE BAD BOY /ATLANTIC 

I CAN'T HELP MYSELF 
BELLATRAX FEATURING SOPHIA MAY NERVOUS 

BREAK THE ICE 
BRITNEY SPEARS JIVE /ZOMBA 

LET ME THINK ABOUT IT 
IDA CORR VS FEDDE LE GRANO MOSHK 

NOW YOU'RE GONE 
BASSHUNTER FEAT. DJ MENTAL THEO'S BAllNEADS ULTRA 

TAKE A BOW 
RIHANNA SRP /DEF JAM /IDJMG 

ANTHEM 
FILO 8 PERI FEATURING ERIC LUMIERE ULTRA 

JUST DANCE 
LADY GAGA FEAR COLBY ADONIS STREAM 
DEEP AT NIGHT 
ERCOLA VS. HEIKKI L. NERVOUS 

ROCK WITH U 
JANET ISLAND /IDJMG 

DISCO LIES 
MORT MUTE 

HANDLE ME 
ROBYN KONICHIWA/CHERRYTREE / INTERSCOPE 

TOCA'S MIRACLE 2008 
FRAGMA ULTRA 

CLOSER 
NE -Y0 DEF JAM /IDJMG 

FIX ME 
VELVET ROBBINS 

20 ' 15 14 

19 3 

20 12 
TOUCH MY BODY 
MARIAN CAREY ISLAND /IDJMG 

BACK TO ZERO 
'6: ROBBIE RIVERA JUICY 

CLUB LA LA 
SIRENS NERVOUS 

SPEED UP 
FUNKERMAN ULTRA 
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EURO 
DIGITAL SONGS 

2 

3 

4 

5 

6 

7 

nickel) 
Sound Scan 
International 

(NIELSEN SOUNOSCAN INTERNATIONAL) JUNE 14, 2008 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

TAKE A BOW 
RIHANNA SRP /DEF JAM 

THAT'S NOT MY NAME 
THE TING TINOS COLUMBIA 

MERCY 
DUFFY A&M 

AMERICAN BOY 
ESTELLE FT. KANYE WEST HOME SCHOOL /ATLANTIC 

VIOLET HILL 
COLOPLAY PARLOPHONE 

WARWICK AVENUE 
DUFFY ABM 

e NL'l ̂1 
SINGIN' IN THE RAIN 
MINT ROYALE FAITH 8 HOPE /DIRECTION /ABSOLUTE 

9 8 
LOVE IN THIS CLUB 
USHER FT. YOUNG JEEZY LAFACE /ZOMBA 

11 12 

12 9 

13 17 

14 ti 

15 13 

HEARTBREAKER 
WILLIAM WILL.I.AM /INTERSCOPE 

CLOSER 
NE -YO OEF JAM 

BLACK AND GOLD 
SAM SPARRO ISLAND 

LOVE SONG 
SARA BAREILLES EPIC 

CRY FOR YOU 
SEPTEMBER CATCHY TUNES /FAMILY TREE 

BETTER IN TIME 
LEONA LEWIS SYCO 

16 NEM 
SWEET ABOUT ME (RADIO EDIT) 

/2: GABRIELLA CILMI ISLAND 

17 

18 16 

19 1P 

20 13 

FOREVER 
CHRIS BROWN JIVE / ZOMBA 

LOVE IS YOU 
THOMAS GODOJ SONY BMG 

LOW 
FLO RIDA FT. T -PAIN POE BOY /ATLANTIC 

WEARING MY ROLEX 
WILEY ASYLUM /WARNER 

EURO DIGITAL SPOTLIGHT 
GREECE 

"3 (NIELSEN SOUNDSCAN INTERNATIONAL) 

1 BAILA EL CHIKICHIKI 
RODOLFO CHIKILICUATRE SENOR CHIKILICUATRE Y ESPOSA 

JUNE 14, 2008 

2 

3 

4 

o SHADY LADY 
ANI LORAK ARS 

SECRET COMBINATION 
KALOMOIRA HEAVEN 

5 
I AGGELI (E SINGLE VERSION) 
KOSTAS KARAFOTIS HEAVEN 

5 2 
MESA SOU 
METH 8 NEK LATTAS /KOUINELIS /COLUMBIA 

6 MERCY 
DUFFY 00M 

7 6 
4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

8 10 
MAVRA MESANYCHTA 
MARIA IAKOVOU 8 THIRIO UNIVERSAL 

9 NEW 
BELIEVE 
DNA BILAN MINOS /EMI 

10 4 
ALWAYS AND FOREVER 
KOSTAS MARTAKIS SONY BMG 

FLANDERS 0 

Hits of the World is complied at Billboard /London. RE =Re -Entry 

JUN 

2008 
" ' .. 

- 

JAPAN a 
ALBUMS 

tqw 

1 NEW 

ISOUNDSCAN JAPAN) JUNE 3, 2008 

2 1 

3 NEW 

4 NEW 

5 4 

DOUBLE 
THE BEST COLLABORATIONS FOR LIFE 

SUPERFLY 
SUPERFLY WARNER 

MIHIMARU GT 
MIHIMARISE (FIRST LTD VERSION CD +BVD) UNIVERSAL 

USHER 
HERE I STAND LAFACE /ZOMBA 

HIKARU UTADA 
HEART STATION EMI 

6 NEW 
MIHIMARU GT 
MIHIMARHYTHM UNIVERSAL 

7 NEW 

8 7 

RADIOHEAD 
THE BEST OF (2C0 EDITION) EMI 

ELLIOT YAMIN 
WAIT FOR YOU AVEX TRAX 

9 NEW 
SHION 
CANDY GIRL VAA URBAN 

70 8 
VARIOUS ARTISTS 
HIRE TORA BEST AVER TRAX 

FRANCE 
ALBUMS 

(SNEP /IFOP /TITE -LIVE) 

NEW 
PSY 4 DE LA RIME 
LES CITES D'OR BARCLAY 

JUNE 3, 2008 

2 1 
FRANCIS CABREL 
DES ROSES ET DES ORTIES COLUMBIA 

4 
DUFFY 
ROCKFERRY ARM 

4 2 
MAXIME LE FORESTIER 
RESTONS AMANTS POLYDOR 

5 MADONNA 
HARD CANDY WARNER BROS. 

6 8 
SEFYU 
SUIS -JE LE GARDIEN OE MON FRERE? BECAUSE 

7 NEW 
USHER 

HERE 1 STAND LAFACE /ZOMBA 

8 10 
AMY WINEHOUSE 
BACK TO BLACK ISLAND 

9 
RENAN LUCE 
REPENTI BARCLAY 

10 6 
GRAND CORPS MALADE 
ENFANT DE LA VILLE AZ 

ITALY 
ALBUMS 

Lc3 (FIMI /NIELSEN) 

NEW 
DE GREGORI FRANCESCO 
PER BREVITA CHIAMATO ARTISTA CARAVAN 

3 
MADONNA 
HARD CANDY WARNER BROS. 

JOVANOTTI 
SAFARI MERCURY 

VASCO ROSSI 
IL MONDO CHE VORREI CAPITOL 

8 NEW 
MAX PEZZALI 
MAX LIVE 2008 ATLANTIC 

6 

7 2 

8 5 

9 18 

10 8 

JUNE 2. 2008 

NEW 
ANTONACCI BIAGIO 
BEST OF 1989 -2000 MERCURY 

PINO DANIELE 
RICOMINCIO DA 30 RCA 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

NEGRAMARO 
LA FINESTRA SUGAR /UCJ 

GIANNA NANNINI 
GIANNA BEST POLYDOR 

SWEI)EN -H 
SINGLES 

.111 á; (OLF) 

17 
FOTBOLLSFEST 
FRANS FT. ELIAS CARDIAC 

MAY 31, 2008 

2 NEW 
STRIMMOR 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

3 
I'M YOURS 3 
JASON MRAZ ELEKTRA 

4 28 
ROCK AWAY 
LAZEE SONY BMG 

MERCY 
DUFFY A&M 

ALBUMS 
DUFFY 
ROCKFERRY A8M 

IRON MAIDEN 
SOMEWHERE BACK IN TIME BEST OF 1980 -1989 EMI 

CELINE DION 
LETS TALK ABOUT LOVE SONY 

AMANDA JENSSEN 
KILLING MY DARLINGS EPIC 

E.M.D. 
A STATE OF MIND ARIOLA 

UNITED KINGDOM ;,^ 
ALBUMS 

1 

2 

3 

4 

5 

6 

7 

8 

9 

5; (THE OFFICIAL UK CHARTS CO.) 

NEW 
HERE 

USHER 
I STAND LAFACE / ZOMBA 

3 

2 

1 

NEW 

4 

9 

5 

8 

JUNE 1, 2008 

DUFFY 
ROCKFERRY ABM 

NEIL DIAMOND 
HOME BEFORE DARK COLUMBIA 

THE TING TINGS 
WE STARTED NOTHING COLUMBIA 

PIGEON DECTECTIVES 
EMERGENCY DANCE TO THE RADIO 

SCOOTER 
JUMPING ALL OVER THE WORLD SHEFFIELD TUNES 

CISTERCIAN MONKS OF ROSCREA/STIFT HEILGENKREUZ 
CHANT: MUSIC FOR PARADISE UNIVERSAL 

PENDULUM 
IN SILICO WARNER BROS. 

NEIL DIAMOND 
THE BEST OF UMTV 

10 6 
BETH ROWLEY 
LITTLE DREAMER BLUE THUMB 

AUSTRALIA : : 

rs-3 > (AHIA) 

1 U4 

2 ,_ 

3 1 

4 `.. 

5 -/ 

6 3 

7 

8 

9 

NEW 

8 

7 

10 5 

USHER 
HERE I STAND LAFACE / ZOMBA 

JULIE 1 2008 

GABRIELLA CILMI 
LESSONS TO BE LEARNED ISLAND 

PETE MURRAY 
SUMMER AT EUREKA COLUMBIA 

VANESSA AMOROSI 
SOMEWHERE IN THE REAL WORLD UNIVERSAL 

THE PRESETS 
APOCALYPSO MODULAR 

ANDRE RIEU /MIRUSIA 
WALTZING MATILDA UNIVERSAL 

THE HERD 
sUMMERLAND ELEFANT TRAKS 

LEONA LEWIS 
SPIRIT SYCO 

MADONNA 
HARD CANDY WARNER BROS. 

DAMIEN LEITH 
CATCH THE WIND,. SONGS OF A GENERATION SONY BMG 

SPAIN 
ALBUMS 

; (PROMUSICAE /MEDIA) 

1 NEW 
GATO 

AMARRE 
NEGRO DRAGON ROJO EM I 

MANOLO GARCIA 
SALDREMOS A LA LLUVIA SONY MG 

LUIS MIGUEL 
COMPLICES WARNER BROS. 

ROSARIO 
PARTE DE MI VALE 

CAMELA 
LABERINTO DE AMOR EMI 

NACH 
UN DIA EN SUBURBIA UNIVERSAL 

2 

3 

4 

5 

1 

2 

4 

3 

6 NEW 

7 5 

8 7 

JUNE 4. 2008 

EL CANTO DEL LOCO 
PERSONAS SONY BMG 

EL ARREBATO 
MUNDOLOGIA EMI 

MANA 
ARDE EL CIELO WARNER BROS. 

10 NEW 
ROCIO JURADO 
FLAMENCO SONY BMG 

IRELAND 

33 (IRMA/CHART TRACK) 

TAKE A BOW 
RIHANNA SRP /DEF JAM 

2 

3 

THAT'S NOT MY NAME 
THE TING TINOS COLUMBIA 

11M 

MAY 31 2008 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE /ZOMBA 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

LOW 
FLO RIBA FEAT. T -PAIN ATLANTIC 

ALBUMS 

2 NEW 

3 4 

4 3 

5 2 

SHARON SHANNON 
THE GALWAY GIRL - THE BEST OF DAISY DISCS 

USHER 
HERE I STAND LAFACE / ZOMBA 

SCOOTER 
JUMPING ALL OVER THE WORLD SHEFFIELD TUNES 

THE TING TINGS 
WE STARTED NOTHING COLUMBIA 

CHRISTIE HENNESSY 
THE TWO OF US UNIVERSAL 

62 Go to www.billboard.biz for complete chart data 

GERMANY 
ALBUMS 

r3 
1 NEW 

2 2 

3 

4 10 

5 5 

6 4 

7 7 

8 1 

9 8 

10 NEW 

(MEDIA CONTROL) 

GENESIS 
LIVE OVER EUROPE/WHEN IN ROME (OVO) EMI 

JUNE 3, 2008 

ICH + ICH 
VOM SELBEN STERN POLYOOR 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

DIE AERZTE 
JAll IST ANDERS HOT ACTION 

UDO LINDENBERG 
STARK WIE ZWEI WARNER 

MADONNA 
HARO CANDY WARNER BROS 

DUFFY 
ROCKFERRY RUM 

BAP 
RADIO PANDORA CAPITOL 

IN EXTREMO 
SAENGERKRIEG UNIVERSAL 

USHER 
HERE I STAND LAFACE / ZOMBA 

CANAI)A C 

15; (NIELSEN BDS/SOUNOSCAN) JUNE 1I 2008 

1 
r 

USHER 
HERE I STAND LAFACE /SONY BMG 

2 2 
MADONNA 
HARD CANDY WARNER BROS. /WARNER 

3 SOUNDTRACK 
SEX AND THE CITY DECCA /UNIVERSAL 

4 'NEW RENEE MARTEL 
L' HERITAGE MUSICOR OUEBEC /SELECT 

5 DUFFY 
ROCKFERRY MERCURY /UNIVERSAL 

6 THE LOST FINGERS 
LOST IN THE 80'S TANDEM /SELECT 

7 1 

SAM ROBERTS 
LOVE AT THE END OF THE WORLD UNIVERSAL 

LEONA LEWIS 
SPIRIT SYCO /J /SONY BMG 

3 DOORS DOWN 
3 DOORS DOWN UNIVERSAL REPUBLIC /UNIVERSAL 

DEATH CAB FOR CUTIE 
NARROW STAIRS BARSUK/ATLANTIC /WARNER 

1 

ALBUMS 

.a.,3 (SUCESSO MAGAZINE) JUNE 3, 2008 

1 

2 2 

3 3 

4 4 

6 8 

7 10 

8 9 

9 6 

10 11 

VARIOUS ARTISTS 
DUOS CARAS - NACIONAL SOM LIVRE 

IVETE SANGALO 
IVETE NO MARACANA MULTISHOW AO VIVO(PAC) UNIVERSAL 

IVETE SANGALO 
PERFIL 50M LIVRE /UNIVERSAL 

MADONNA 
HARD CANDY WARNER BROS. 

ANA CAROLINA 
MULTISHOW AO VIVO ANA CAROLINA - DOIS... SONY BMG 

GONZAGUINHA 
SERIE BIS ( DUPLO) EMI 

VANESSA DA MATTA 
SIM SONY BMG 

RENATO RUSSO 
NOVA SERIE BIS EMI 

DJAVAN 
NOVA SERIE BIS EMI 

THE FEVERS 
SERIE BIS EMI 

3 (RECORD PUBLICATIONS LTD.) JUNE 4. 2008 

1 1 

2 2 

3 4 

4 3 

5 5 

FOREVER 
CHRIS BROWN SONY BMG 

TAKE A BOW 
RIHANNA UNIVERSAL 

ALWAYS ON MY MIND 
TIKI TARNE DIRTVDUB /RHYTHM /DRM 

LOLLIPOP 
LIL WAYNE CASH MONEY 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE /ZOMBA 

ALBUMS 

Bt! 

NEIL DIAMOND 
HOME BEFORE DARK COLUMBIA 

DUFFY 
ROCKFERRY 00M 

ELEMENO P 
ELEMENO P UNIVERSAL 

4 , FLIGHT OF THE CONCHORDS 
FLIGHT OF THE CONCHORDS SUB POP 

5 NEW 
USHER 
HERE I STAND LAFACE /ZOMBA 

SINGLES 

'3 )ULTRATOP /GFK) JUNE 4, 2008 

AMERICAN BOY 
ESTELLE FT. KAYNE WEST HOME SCHOOL /ATLANTIC 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

NO STRESS 
LAURENT WOLF FT. ERIC CARTER COLUMBIA 

MERCY 
DUFFY ABM 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE /ZOMBA 

ALBUMS 
LAURA LYNN /FRANS BAUER 
DUETTEN ARS 

DEUS 
VANTAGE POINT ISLAND 

t3, USR 
HEREHEISTONO LAFACE 

RADIOHEAD 
THE BEST OF PARLOPHONE 

NEIL DIAMOND 
NOME BEFORE DARK COLUMBIA 
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SINGLE SALES 

W EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND 

75, 3 ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. JUNE 4, 2008 

1 1 
4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS. 

2 

3 

4 

5 

6 

2 
MERCY 
DUFFY A &M 

3 
TAKE A BOW 
BIHANNA SRP /DEF JAM 

NEW 
LOVE IS YOU 
THOMAS GODOJ SONY BMG 

TIRED OF BEING SORRY 
ENRIQUE IGLESIAS INTERSCOPE 

4 
AMERICAN BOY 
ESTELLE FT. KAYNE WEST HOME SCHOOL /ATLANTIC 

7 8 
THAT'S NOT MY NAME 
THE TINS TINGS COLUMBIA 

8 6 
LOVE IN THIS CLUB 
USHER FT. YOUNG JEZZY LAFACE / ZOMBA 

9 7 NO STRESS 
LAURENT WOLF FT. ERIC CARTER COLUMBIA 

lo 9 
SUMMER LOVE 
MARK MEDLOCK SONY BMG 

11 23 WARWICK AVENUE 
DUFFY ABM 

12 IdEW 
ASSIS PAR TERRE 
LOUISY JOSEPH WARNER 

13 10 
VIOLET HILL 
COLDPLAY PARLOPHONE 

14 26 
RUN THE SHOW 
NAT DELUNA FT. BUSTA RHYMES EPIC 

15 LOVE SONG 
SARA BAREILLES 

á3 

2 DUFFY 

ALBUMS 

JUNE 4, 2008 

ROCKFERRY A&M 

2 1 
MADONNA 
HARD CANDY WARNER BROS 

3 NEW 
USHER 
HERE I STAND LAFACE ZON18A 

4 3 AMY WINEHOUSE 
BACK TO BLACK ISLAND 

5 

6 

7 

8 

4 
NEIL DIAMOND 
HOME BEFORE DARK COLUMBIA 

NEW 
GENESIS 
LIVE OVER EUROPE/WHEN IN ROME (ND) EMI 

8 
AMY MACDONALD 
THIS IS THE LIFE VERTIGO 

9 
ICH + ICH 
VOM SELBEN STERN POLMOOR 

9 11 
LEONA LEWIS 
SPIRIT SYCO 

10 6 
PORTISHEAD 
THIRD GO! DISC /ISLAND 

11 5 
THE TING TINGS 
WE STARTED NOTHING COLUMBIA 

12 10 
SCOOTER 
JUMPING ALL OVER THE WORLD SHEFFIELD TUNES 

13 NEW 
PSY 4 DE LA RIME 
LES CITES D'OR BARCLAY 

14 41 
DIE ARZTE 
JAZZ IST ANDERS HOT ACTION 

15 12 
FRANCIS CABREL 
DES ROSES ET DES ORTIES COLUMBIA 

RADIO AIRPLAY nicl.cn 
MUSK Control 

á3 

2 2 

3 4 

4 3 

5 5 

6 8 

7 

8 9 

9 6 

10 10 

11 1 

12 19 

13 13 

14 12 

15 15 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. JUNE 4, 2008 

4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARNER BROS 

MERCY 
DUFFY Á8M 

LOVE SONG 
SARA BAREILLES EPIC 

AMERICAN BOY 
ESTELLE FT. KILTER WEST HOME SCHOOL /ATLANTIC 

WITH YOU 
CHRIS BROWN JIVE /ZOMBA 

VIOLET HILL 
COLDPLAY PARLOPHONE 

STOP AND STARE 
ONEREPUBLIC MOSLEM /INTERSCOPE 

RUN THE SHOW 
RAT DELUNA FT. BUSTA RHYMES EPIC 

LOVE IN THIS CLUB 
USHER FT. YOUNG JEEZY LAFACE /ZOMBA 

BETTER IN TIME 
LEONA LEWIS SYCO 

I'LL BE WAITING 
LENNY KRAVITZ VIRGIN 

TAKE A BOW 
RIHANNA SAP /DEF JAM 

BLEEDING LOVE 
LEONA LEWIS SYCO 

TOUCH MY BODY 
MARIAN CAREY ISLAND 

BUBBLY 
OLDIE CAILLAT UNIVERSAL REPUBLIC 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

See Chart L Bend for rules and 2xplanat,ons. ' 2008. Nielsen Business Media, Inc. and Nielsen SoundScan, Inc All nghts reserved 

= ARTIST 
SEL TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

HOT SHOT 
DEBUT 

7 32 

3 40 

6 2 20 

4 

5 

10 

11 

8 

FLYLEAF 
FLYLEAF AAM'OCTONE 650005 /15A +: 

UNDEROATH 
SURVIVE. KALEIDOSCOPE SOLID STATE'T00TH & NAIL 1'10 FIJI CM6 

GREATEST 
GAINER 

STEVEN CURTIS CHAPMAN 
THIS MOMENT SPARROW 6393 EMI CML. 

TOBYMAC 
ALIVE AND TRANSPORTED FOREFRONT 5684 /EMI CMG -L 

CASTING CROWNS 
THE ALTAR AND THE DOOR BEACH STREET/REUNION 10117/PROVIDENT- INTEGRIr 

SARA GROVES 
TELL ME WHAT YOU KNOW SPONGE /INO 84302 /PROVIDENT -INTEGRITY 

P.O.D. 
WHEN ANGELS 8 SERPENTS DANCE INO /COLUMBIA 4240' /PROVIDENT- INTEBRITY 

8 VARIOUS ARTISTS 
WOW HITS 1 SONY BMG MUSIC/PROVIDENT/WORD-CURB/EMI CMG 10879/PRONDENT-INTEGRRY 

®IVAN PARKER 
THE BEST OF MAN PARKER: FROM 111E HOMECOMING SERIES GAMIER MUSE GROUP 2721,EM CMG 

8 35 

10 2 

12 9 24 

13 12 9 

14 11 9 

15 $7 

2 

16 

; 18 13 9 

28 

20 18 96 

21 20 9 

26 7 

23 25 

6 

VARIOUS ARTISTS 
WOW HITS 2008 WORD- CURB /PROVIDENT -INTEGRITY 6677 /EMI CMG 

TRIP LEE 
20/20 REACH 8065 

KIRK FRANKLIN 
THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 16772/PROVIDENT- INTEGRrY 

CECE WINANS 
THY KINGDOM COME PURESPRINGS GOSPEL /EMI GOSPEL 4966 /EMI CMG 

HILLSONG 
THE I HEART REVOLUTION: WITH HEARTS AS ONE INTEGRITY 4370 /PROVIDENT- INTEGRIT1 

SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT- INTEGRITY 

TENTH AVENUE NORTH 
OVER AND UNDERNEATH REUNION 10126 /PROVIDENT- INTEGRITY 

NATALIE GRANT 
RELENTLESS CURB 79025 /WORD -CURB 

MARTHA MUNIZZI 
CHANGE THE WORLD MARTHA MUNIZZI 38610 O+ 

MERCYME 
ALL THAT IS WITHIN ME INO /COLUMBIA 12573 /PROVIDENT- INTEGRITY + 

RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT -INTEGRITY /0 

HAWK NELSON 
HAWK NELSON...IS MY FRIEND! BEC /TOOTH 8 NAIL 5346/EMI CMG 

GAITHER VOCAL BAND 
LOVIN LIFE GAITHER MUSIC GROUP 2746/EMI CMG 

7.4 VARIOUS ARTISTS 
HOW GREAT THOU ART Mill FAVORITES FROM THE GRAND D E GENT. LM OPY/WA IIASMLaf 20919PROVIO O*1EGR 

24 24 4 
CHRIS SLIGH 
RUNNING BACK TO YOU BRASH 0042 /WORD -CURB 

®ARTICLE ONE 
COLORS AND SOUNDS INPOP 1430/EMI CMG 

3 M. ARTIST 3 3ó TITLE IM /RINT E NUMBER DISTRIBUTING LABEL 

DAVID CROWDER BAND 
REMEDY - IiI -:, ,../.... i, /LUI /i 26 2, 36 

27 29 67 

28 28 14 

29 32 35 

30 23 35 

31 35 40 

32 33 2 

TOBYMAC 
(PORTABLE SOUNDS) FOREFRONT 0379/EMI CMG 

PILLAR 
FOR THE LOVE Of THE GAME ESSENTIAL 10869 /PROVIDENT -INTEGRITY 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: COUNTRY TIME LIFE 19523 /PROVIDENT -INTEGRITY 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 

POINT OF GRACE 
HOW YOU LIVE WORD -CURB 887090 

VARIOUS ARTISTS 
TOP 25 PRAISE SONGS 2009 EDITION MARANATHA /CORINTHIAN 71956 WORD CURB 

33 34 15 
NEEDTOBREATHE 
THE HEAT ATLANTIC 236924/WORD -CURB 

34 36 5 
PURENRG 
HERE WE GO AGAIN FERVENT 887321/WORD -CURB 

35 31 

36 30 

37 22 

38 38 

39 21 

46 

43 41 

42 

43 

44 

45 

39 

41 

11 
MORMON 7A13EHNACLE CHOIR AND ORCHESTRA AT TEMPLE SQUARE (JESSOP/WILBERG) 

CALLED TO SERVE MORMON TABERNACLE CHOIR 5004111 

3 
JOE COCKER 
HYMN FOR MY SOUL FANTASY 30398'CONCORD 

26 
GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND 
TOGETHER GAITHER MUSIC GROUP 2729 EMI CMG 

14 
LEELAND 
OPPOSITE WAY ESSENTIAL 10854 /PROVIDENT- INTEGRITY 

2 
WARREN BARFIELD 
WORTH FIGHTING FOR ESSENTIAL 10864 /PROVIDENT- INTEGRITY 

17 
CANTON JONES 
KINGDOM BUSINESS ARROW /UMCG 4234091/EMI CMG 

33 AMY GRANT 
GREATEST HITS SPARROW 2797/EMI CMG 

13 
FIREFLIGHT 
UNBREAKABLE FLICKER 10866 /PROVIDENT- INTEGRITY 

41 
VARIOUS ARTISTS 
SONGS 4 WONSHP. SNOUT 10THE LORD: SPECIAL ENZION INTEGRITY/ WE WE 194UHRBYSDENTENIEGPoIY /0/ 

32 44 

40 43 

46 49 9 

47 48 6 

VARIOUS ARTISTS 
GLORY REVEALED: THE WORD OF GOD IN WORSHIP REUNION 10823/PROVIDENT-INTEGRITY 

THIRD DAY 
CHRONOLOGY, VOLUME TWO: 2001 -2006 ESSENTIAL 10839/PROVIDENT- INTEGRITY 

JARS OF CLAY 
GREATEST HITS ESSENTIAL 10880 /PROVIDENT- INTEGRITY 

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
ROCK OF AGES GAITHER MUSIC GROUP 2771/EMI CMG 

48 45 17 
PASSION WORSHIP BAND 
PASSION: GOO OF THIS CITY SIXSTEPS /SPARROW 5422/EMI CMG 

RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0150 /EMI CMG 

NEWSBOYS 
THE GREATEST HITS SPARROW 6071/EMI CMG 

W 
Aa 

®' 

,1-Av1 ,. 

M. ARTIST 
S3 3ó TITLE Il/PRIN 

2 48 

2 1 4 

4 16 

6 2 

5 25 

3 3 

10 

11 

12 

13 

16 

17 

18 

19 

20 

21 

7 9 

9 36 

8 9 

11 13 

13 

14 

12 

16 

17 

15 

19 

8 NUMBER / DISTRIBUTING LABEL 

MARVIN SAPP 
THIRSTY VERITY 09433/ZOMBA 

TYE TRIBBETT & G.A. 
STAND OUT COLUMBIA 16114, SONY MUSIC 

VARIOUS ARTISTS 
WOW GOSPEL 2008 WORD -CURB/EMI CHRISTIAN MUSIC GROUPNERITY 19290 ZOMBA 

TRIP LEE 
20:'20 REACH 8065 

KIRK FRANKLIN 
THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 16772/ZOMBA 

REGINA BELLE 
LOVE FOREVER SHINES PENDULUM 300208500 

CECE WINANS 
THY KINGDOM COME PURESPRINGS GOSPEL 84966 /EMI GOSPEL 

SHEKINAH GLORY MINISTRY 
JESUS KINGDOM 3003 /800KWORLD 

MARTHA MUNIZZI 
CHANGE THE WORLD MARTHA MUNIZZI 38610 O 
VARIOUS ARTISTS 
VOILES: THE ULTIMATE GOSPEL COLLECTION BET/SONY BMG CUSTOM MARKETING GROUP 2212,%/MÁ 1.. 

RUE 

39 

59 

17 

19 

60 

19 

DORINDA CLARK -COLE 
TAKE IT BACK GOSPO CENTRIC 10027/ZOMBA 

ISRAEL & NEW BREED 
A DEEPER LEVEL: LIVE INTEGRITY /COLUMBIA 11986 /SONY MUSIC et 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144/WARNER BROS 

CANTON JONES 
KINGDOM BUSINESS ARROW 4234091 

THE BROOKLYN TABERNACLE CHOIR 
I'LL SAY YES INTEGRITY /COLUMBIA 21732/SONY MUSIC 

THE CLARK SISTERS 
LIVE ..ONE LAST TIME EMI GOSPEL 81094 

BISHOP PAUL S. MORTON PRESENTS FGBCF PRAISE AND WORSHIP 
EMBRACING THE NEXT GENERATION TEHILLAH 6951 /LIGHT 

23 30 

18 35 

24 56 

21 

22 28 

23 27 

24 32 

SHIRLEY CAESAR 
AFTER 40 YEARS... STILL CELEBRATING THROUGH THE CITY SHU -BEL 6920 /LIGHT 

RICKY DILLARD & NEW G 
THE 7TH EPISODE: LIVE IN TORONTO NUSPRING 02676EMI GOSPEL 

VARIOUS ARTISTS 
WOW GOSPEL #1S: 30 OF THE GREATEST GOSPEL HIES HER! EMI CMGNFRRY:WORD -CURB 04754/ZI,'' 

70 
VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY /WORD- CURB /EMI CMG 02499 /ZOMBA 

2 
DOUG & MELVIN WILLIAMS 
DUETS II BLACKBERRY 1667, MALACO 

34 
VARIOUS ARTISTS 
GOTTA HAVE GOSPEL! 5 INTEGRITY/GOSPO CENTRIC 12755/ZOMBA 

37 
TRIN -I -TEE 5:7 
T57 SPIRIT RISING 0402 /MUSIC WORLD 

25 30 39 
LEE WILLIAMS AND THE SPIRITUAL DC'S 
SO MUCH TO BE THANKFUL FOR MCC 7056 

26 25 36 

27 29 61 

28 3' 3 

29 20 95 

30 33 68 

31 39 12 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

DONNIE MCCLURKIN 
THE ESSENTIAL DONNIE MCCLURKIN VERITY /LEGACY 15388/SONY BMG 

J MOSS 
V2... PAJAM /G0SP0 CENTRIC 07214/ZOMBA 

ALVIN SLAUGHTER 
OVERCOMER INTEGRITY: COLUMBIA 28131/SONY MUSIC 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021 /CROSS MOVEMENT 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATERVERITY 85333ZOMBA 

NORMAN HUTCHINS 
SPONTANEOUS PRAISE VOLUME ONE IR 020 

THE BLIND BOYS OF ALABAMA 
DOWN IN NEW ORLEANS TIME LIFE 19548 

JASON CHAMPION 
REFLECTIONS BROOKS 15223/EMI GOSPEL 

34 38 21 YOUTHFUL PRAISE FEATURING JJ HAIRSTON 
EXALTED...LIVE IN BALTIMORE EVIDENCE GOSPEL 6922 /LIGHT 

35 22 2 CHRISTOPHER LEWIS 
CRISIS: CHANGE IS REQUIRED TYSCOT 984166/TASEIS 

36 33 13 
FLAME 
OUR WORLD: REDEEMED THE SEQUEL CROSS MOVEMENT 30030 

37 35 17 JONATHAN NELSON FEATURING PURPOSE 
RIGHT NOW PRAISE INTEGRITY /COLUMBIA 20860 /SONY MUSIC 

38 BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506 

DEITRICK HADDON PRESENTS VOICES OF UNITY 
TOGETHER IN WORSHIP TYSCOT 984160 /TASEIS 

40 SHIRLEY CAESAR 
THE DEFINITIVE GOSPEL COLLECTION WORD -CURB 887406 /WARNER BROS. 

THE CLARK SISTERS 
THE DEFINITIVE GOSPEL COLLECTION WORD -CURB 887407 /WARNER BROS. 

TRIN -I -TEE 5:7 
ROLLA: THE BEST OF TRIN -I -TEE 5:7 LEGACY /GOSPO CENTRIC 11291/SONY BRAG 

THE BARNES FAMILY 
THE BARNES FAMILY REUNION II ATLANTA INT'L 10295 /MALACO 

JEFF MAJORS 
SACRED MAJOR 7TH MUSIC ONE 753171 

MARVIN WINANS 
ALONE BUT NOT ALONE PURESPRINGS GOSPEL 86278/EMI GOSPEL 

MYRON WILLIAMS 
MADE TO WORSHIP FLOW 8040 

BEVERLY CRAWFORD 
LIVE FROM LOS ANGELES JDI 1271 

o DONNIE MCCLURKIN 
THE VALLEY OF GOO CAMDEN 8081 EX O+ 

49 42 37 
BYRON CAGE 
LIVE AT THE APOLLO: THE PROCLAMATION GOSPO CENTRIC 11114/PROMDENT- INTEGRITY 

50 40 16 
CLINT BROWN 
FALL LIKE RAIN TRIBE 2008 
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I loll MD.] ti t41 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 

SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. /7 after price indicates album only available on DualDisc. 

CD /DVD after price indicates CD /DVD combo only available. aD DualDisc available. 

CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. EX after catalog number indicates title is 

exclusive to one account or has limited distribution. 

M MCI II 44101 CMti- 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross- referencing exact times of airplay with Arbitron listener data. The exceptions 

are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 

Adult R &B charts, which are ranked by total detections. 
Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 

Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 

removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 

been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No.10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 

below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 

SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. OO Digital Download available. O DVD single available. 
© Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

With1t1MIO ati AVal, 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro). CI Certification of 200,000 units (Platino). 
'.2 Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform or 
longform videos. Numeral within platinum symbol indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. r._ IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

See below for complete legend information 

2 

3 3 

4 5 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
7 WK5 

GARTH BROOKS 
THE ULTIMATE HITS PEARL 213 (25.98 CO /DVD)'h) 

23 
RADIOHEAD 
IN RAINBOWS TBD 21622" /ATO (13.98) 

6 
FLIGHT OF THE CONCHORDS 
FLIGHT OF THE (ORCHARDS (SOUNDTRACK) HBO 715 " /SUB POP (15.98) 

30 
EAGLES 
LONG ROAD OUT OF EDEN ERC 4500 EX (14.98) 

JOHN HAITT 
nrcE ULL 1, AU ._145 (16.98) 5 

3 

18 

8 6 6 

9 9 53 

10 10 
SANTOGOLD LIZARD KING 70034 /DOWNTOWN (14.98) ,ato 

VARIOUS ARTISTS 
THE SECOND WAVE RHINO CUSTOM PRODUCTS 8185 / STARBUCKS (13.98 

VAMPIRE WEEKEND 
VAMPIRE WEEKEND XL 318" /BEGGARS GROUP (11.98) 

ATMOSPHERE 
WHEN LIFE GIVES YOU LEMONS. YOU PAINT THAT SHIT GOLD RHYMESAYERS 0096"ALG (1498) 

SOUNDTRACK 
ONCE CANVASBACK /SONY MUSIC SOUNDTRAX 10586' /COLUMBIA (13.98) Ak 

SANTOGOLD 

13 "8 

14 18 8 

15 22 41 

16 16 3 

e33 18 

32 2 

19 28 9 

20 26 28 

21 29 4 

22 21 5 

23 23 7 

36 CRAZYFISTS 
THE TIDE AND ITS TAKERS FERRET 098 (13.98) 

SPIRITUALIZED 
SONGS IN ME SPACEMAN 542 /FONTANA INTERTATIONAL (12.98) 

BRYAN ADAMS 
11 BADMAN 200811 EX (12.98) 

RAY J 
ALL I FEEL DEJA 34 /KNOCKOUT /EPIC 5041 /KOCH (17.98) 

SIXX: A.M. 
THE HEROIN DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98) 

OLD 97'S 
BLAME IT ON GRAVITY NEW WEST 6147 (16.98)18 

BULLET FOR MY VALENTINE 
SCREAM AIM FIRE 20 -20 ENT /JIVE 21393' /ZOMBA (16.98) 

TRIP LEE 
20/20 REACH 8065 (14.98) 

VARIOUS ARTISTS 
WE THE BEST 905 29 /RBC (13.98) 

DANE COOK 
ROUGH AROUND THE EWE& LIVE FROM MOWN SWDJE GNDBI COMEDY CENTRAL 005/ 00 

0 

SOUNDTRACK 
IRON MAN LIONS GATE 20016 (15.98) 

MINDLESS SELF INDULGENCE 
IF UCR 099/THE END (15.98) +O 

33 20 2 

APOCALYPTICA 
WORLDS COLLIDE 2020 ENT. 21580 /JIVE (13.98) O+ 

REGINA BELLE 
LOVE FOREVER SHINES PENDULUM 300208500 114 981 

CALVIN RICHARDSON 
WHEN LOVE COMES SHANACHIE 5773 (18.9r, 

NINE INCH NAILS 
GHOSTS I -IV THE NULL CORPORATION 26" (16.981 

STORY OF THE YEAR 
THE BLACK SWAN EPITAPH 86': 

GREATEST 
GAINER 

SHEKINAH GLORY MINISTRY 

FLOGGING MOLLY 
FLOAT SIDEONEDUMMY 1348' (16.981 

BONNIE "PRINCE" BILLY 
LIE DOWN IN THE LIGHT DRAG CITY 367' (15.9A 

MINT CONDITION 
E -LIFE CAGED BIRD 3636 /IMAGE (18.98) 

RICHIE RICH & TREVOR SIMPSON 
ULTRAWEEKEND 4 ULTRA 1696 (19 98) 

A SKYLIT DRIVE 
WIRES AND THE CONCEPT OF BREATHING TRAGIC HERO 036 /EAST WE) 11 I `It 

FILTER 34 19 3 
ANTHEMS FOR THE DAMNED PULSE 90108 (16.98) 

SHAT HULUD 
MISANTHROPY PURE METAL BLADE 14658 (13.98) 

36 1' 
MATES OF STATE 
RE- ARRANGE US BARSUK 74 (13.98) 

37 13 2 

38 41 8 

39 44 36 

*- ENTRY 

41 RE -ENTRY 

43 39 9 

44 37 7 

45 17 3 

46 43 3 

THE TING TINGS 
WE STARTED NOTHING COLUMBIA 28925' (16 AA VINvL LPI 

VARIOUS ARTISTS 
PUNK GOES CRUNK FEARLESS 30108 (14.981 

INGRID MICHAELSON 
GIRLS AND BOYS CABIN 24 03 /ORIGINAL SIGNAL (11.98) 

SHE & HIM 
VOLUME ONE MERGE 324 (15.98) 

JASON ALDEAN 
RELENTLESS BROKEN BOW 7047 (17 98) 

DETHKLOK 
THE DETHALBUM (SOUNDTRACK) WILLIAMS STREET 0002 /ADULT SWIM (13.98) 

MARTHA MUNIZZI 
CHANGE THE WORLD MARTHA MUNIZZI 38610 (17.98 CD /DVD) O+ 

CHILDREN OF BODOM 
BLOODDRUNK SPINEFARM 310/FONTANA INTERTATIONAL (14.98) O+ 

FOXY BROWN 
BROOKLYN'S DON DIVA BLACK ROSES 5030 /KOCH (17 98) 

KIDZ IN THE HALL 
THE IN CROWD MAJOR LEAGUE 2075 /DUCK DOWN (16.98) 

47 48 3 
EMMURE 
THE RESPECT ISSUE VICTORY 449 (13.98) 

48 50 38 RED 
END OF SILENCE ESSENTIAL 10807 (12 98) 

SOUNDTRACK 
HAIRSPRAY NEW LINE 39089 (16.98) 

.77] TWISTA PRESENTS SPEEDKNOT MOBSTAZ 
\lam% MOBSTABILITY II: NATION BIZNESS KOCH 5586 (17.98) 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold no independent 
distribution. including those that are fulfilled via major branch distributors. TOP DIGITAL Release 
sold as a complete bundle through digital download services. WORLD: See charts legend for rules 
and explanations. BILLBOARD.BIZ CHART: A weekly spotlight on one of the charts that are updated 
weekly on billboard biz. including ones that are exclusive to Bi//boarU's websites. S 2008. Nielsen 
P,isiness Media. Inc. and Nielsen SoundScan. Inc. All rights reserved 
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SALES DATA 
COMPILED BY 

niel.tien 
SoundScan 

ARTIST 
IMPRINT / DISTRIBUTING LABEL 

Title 

2 

5 2 3 

6 3 

7 I , 

8 

9 

10 

11 

12 

13 1 5 

USHER 
LAFACE /ZOMBA 

SOUNDTRACK 
NEW LINE 

FERGIE 
WILL.LAM /ABM /INTERSCOPE 'ICA 

3 DOORS DOWN 
i. iIIVERSAL REPUBLIC /UMRG 

DEATH CAB FOR CUTIE 
PRSUK /ATLANTIC /AG 

JASON MRAZ 
L' AG 

DUFFY 
':ERCUR`r 1, 

AL GREEN 
BLUE NC11 

14 

?5. 

m 

Here I Stand 

Sex And The City 2 

The Dutchess: Deluxe E.P. 46 

3 Doors Down 3 

Narrow Stairs 
10 

We Sing. We Dance. We Steal Things 
13 

Rockferry 7 

Lay It Down 
9 

CYNDI LAUPER Bring Ya To The Brink 
41 

SOUNDTRACK Juno 
23 

IX; RHINO /AG 

SOUNDTRACK The Chronicles Of Narn 
WALT DISNEY 

CHARLOTTE SOMETIMES 

a: Prince Caspian 
50 

Waves & The Both Of Us 
145 

MADONNA 
PASS. 

FLOBOTS 
AL REPUBLIC /UMRG 

KT TUNSTALL 
nELE:, I LESS NIRGIN 

Hard Candy 
11 

Fight With Tools 
18 

iTunes Live From Soho (EP) 199 

2 1 70 

to 5 2 

O 4 36 
SOUNDTRACK 
THE DARJEELING LIMITED FOX 9240 /ABKCO 

ARTIST 
TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

CELTIC THUNDER 
CELTIC THUNDER THE SHOW CELTIC THUNDER 001 /DECCA 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 75110 /BLG 

THE BROTHERS CAZIMERO 
DESTINY MOUNTAIN APPLE 2119 

5 3 2 

6 7 

ORCHESTRA BAOBAB 
MADE IN DAKAR WORLD CIRCUIT /NONESUCH 433788 /WARNER BROS 

ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG BOY 5911 /MOUNTAIN APPLE 

EliVARIOUS ARTISTS 
NIGERIA 70 LAGOS JUMP: ORIGINAL HEAVYWEIGHT AFROBEAT HIGHLIFE 8 AFRO PUNK STRUT 3305 

8 6 l:" THE HIGH KINGS 
14 

THE HIGH KINGS MANHATTAN 21344/BLG 

MICHELLE AMATO /ROSALIND MCALLISTER /SARAH MOORE 

s CELTIC LADIES: COLLECTOR'S EDITION MADACY 53173 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: CAFE CUBANO PUTUMAYO 278 

11 

12 8 2 

13 12 33 

14 10 4 

VARIOUS ARTISTS 
IN THE NAME OF LOVE: AFRICA CELEBRATES U2 SHOUT, FACTORY 10608 /SONY BMG 

CHRIS KIMBELL 
PLAY: WORLD: AFRICAN JOURNEY: TRIBAL BEATS GMG 520017 

MANU CHAO 
LA RADIOLINA BECAUSE 68496'LNACIONAL 

RUPA & THE APRIL FISHES 
EXTRAORDINARY RENDITION CUMBANCHA 7 /PUTUMAYO 

CHAMBAO 
CON OTRO AIRE SONY BMG NORTE 720220 

CtLIKE PROFILES: 

MUST ADC 
TITLE 

S ARTIST 

®I 

KISSED A GIRL 
KAV I PERRY (CAPITOL) 

2 2 :0 

3 1 

4 9 7 

5 10 7 

6 1 

7 1 6 

8 5 11 

9 3 11 

10 

11 7 9 

12 12 6 

13 11 8 

14 13 11 

15 15 6 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMBERLAKE (WARNER BROS I 

HANDLEBARS 
FLOBOTS (UNIVERSAL REPUBLIC) 

FIX YOU 
COLDPLAY (CAPITOL) 

WHAT GOES AROUND...COMES AROUND 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

VIOLET HILL 
COLDPLAY (CAPITOL) 

LEA V I N' 
JESSE MCCARTNEY (HOLLYWOOD) 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

SHUT UP AND LET ME GO 
THE TING TINGS (COLUMBIA) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVEiZOMBA) 

YELLOW 
COLDPLAY (CAPITOL) 

BRING ME TO LIFE 
EVANESCENCE FEATURING PAUL MCCOY (WIND -UP) 

GIRLFRIEND 
AVRIL LAVIGNE IRCA /RMG) 

CLOCKS 
COLDPLAY (CAPITOL) 

Data for week of JUNE 14, 2008 
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REENTRY 

HOT 995 
DEOUT 

TOP 

TSEEKERS "i 

ARTIST 
LABEL 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

3 12 
SAVING ABEL 
SKIDDCO 06053VIRGIN (12.98 

1 MGMT 
COLUMBIA 19512'/SONY MUSIC (11 98) 

CHARLOTTE SOMETIMES 
GEFFEN 011134/IGA (9.98) 

36 CRAZYFISTS. 
FERRET 098 (13.98) O 

9 

SPIRITUALIZED 
SPACEMAN 542 /FONTANA INTERTATIONAL (12.98) 

2 441 FIVE FINGER DEATH PUNCH 
FIRM 70116 (12.981 

H2O 
BRIDGE NINE 092 (12.98) 

17 27 WE THE KINGS 

2 

2 

S-CURVE 52001 (8 98) 

SCARLETT JOHANSSON 
PERIINI4IRLE ATCO 454524/RHINO (18.98) 

GREATEST 
GAINER 

BONNIE "PRINCE" BILLY 
DRAG CITY 367'115.98) 

11 9 2 A SKYLIT DRIVE 
TRAGIC HERO 036 /EAST WEST (14.98) 

®SHAI HULUD 
METAL BLADE 14658 (13.98) 

13 6 2 
MATES OF STATE 
BARSUK 74 (13 98) 

7 2 
THE TING TINGS 
COLUMBIA 28925" (16.98 VINYL LP) 

®KATAKLYSM 
NUCLEAR BLAST 2115 (16.98) 

DRAGONFORCE 
SANCTUARY 618034 /ROADRUNNER (17 98) +, 

KIDZ IN THE HALL 
MAJOR LEAGUE 2075 /DUCK DOWN (16 98) 

MASON JENNINGS 
BRUSHFIRE 011240' /UMRG (13.98) 

EMMURE 
VICTORY 449 (13.98) 

JUSTIN NOZUKA 
GLASSNOTE 0102 (11.98) 

FRAYSER BOY 
HYPNOTIZE MINDS 3619 (16.98) 

BON IVER 
JAGJAGUWAR 115' (14.98) 

WILLIAM JOSEPH 
143 /REPRISE 455228 /WARNER BROS. (15.98) 

MC CHRIS 
WHOA OH 001 (17.98) 

9TH WONDER & BUCKSHOT 
DUCK DOWN 2070' (16.98) 

1E, t8 75 

14 3 

18 4 2 

16 3 

31 4 

21 13 2 

22 21 15 

25 23 5 

Title 

Saving Abel j 
Oracular Spectacular 

Waves & The Both Of Us 

The Tide And Its Takers 

Songs In A &E 

The Way Of The Fist 

Nothing To Prove 

We The Kings 

Anywhere I Lay My Head 

Lie Down In The Light 

WIRES And The Concept Of Breathing 

Misanthropy Pure 

Re- Arrange Us 

We Started Nothing 

Prevail 

Inhuman Rampage 

The In Crowd 

In The Ever 

The Respect Issue 

Holly 

Da Key 

For Emma, Forever Ago 

Beyond 

me chris Is Dead 

The Formula 

At No. 49, 

Grammy Aw 

winning Di/ 

producer 

Benassi's first 

charting album'_ 

starts with mat 
than 1,000.11 

also bows at 

16onTop 

Elect 

Albums. 

The band's 

sophomore 

album is its first 

to reach a 

Billboard chart. 

It also enters Top 

Christian Albums 

at No. 25. 

_SA r_Y Y r.2, ARTIST w 
sF3 3 ó LABEL & NUMBER DISTRIBUTING LABEL (PRIDê) . 

Till 

26 25 2 ESPERANZA SPALDING 

27 

29 

24 2 

15 2 

28 4 

8 2 

(3) 43 32 

The pianist's 

album earns a 

221% gain after 

appearance on 

"Dr. Phil" (May 

Z8). On Top 

Classical 

Crossover, it 

flies 10 -1. 

39 2 

i47 42 3 

49 16 

49 

50 

NEW 

RE-ENTR 

THE BLACK ANGELS 
LIGHT IN THE ATTIC 033' (12.98) 

SONNY LANDRETH 
LANDFALL 0001 (16.98) 

Esperanza III 
Directions To See A Ghost 

From The Reach III 
CUISILLOS 
MUSART 5050/BALBOA (15.98) 

THE COOL KIDS 
C.A,R.E. DIGITAL EX/CHOCOLATE INDUSTRIES (9.98) 

NICK SWARDSON 
COMEDY CENTRAL 0056 (15.98 CO /DVD) I+ 

Vive Y Dejame Vivir 

The Bake Sale 

Party 

BOONDOX 
PSYCHOPATHIC 4400 (12 98) 

Krimson Creek 

TOKYO POLICE CLUB 
SADDLE CREEK 116* (13.98) 

Elephant Shell 

CHRIS SLIGH 
BRASH 0042 (13.98) 

ARTICLE ONE 
INPDP 71430 (10.98) 

ADELE 
XL /COLUMBIA EX/SONY MUSIC (9.98) 

THE BROTHERS CAZIMERO 
MOUNTAIN APPLE 2119 (15 98) 

Running Back To You 

Colors And Sounds 

19 

THE LAST SHADOW PUPPETS 
DOMINO 181' (13.98) 

Destiny 

The Age Of The Understatement 

CAROLINA LIAR 
ATLANTIC 474364/AG (13.98) 

ISLANDS 
ANTI- 86966 /EPITAPH (15 98) 

Coming To Terms 

Arm's Way 

LUDO 
REDBIRD /ISLAND 009497 /IDJMG (9.98) 

You're Awful, I Love You 

ARMIN VAN BUUREN 
ARMADA 1666 /ULTRA (17.98) 

M83 
MUTE 9384 (15.98) 

TIFFANY EVANS 
COLUMBIA 91004 /SONY MUSIC (12.98) 

Imagine 5 
Saturdays=-Youth 

Tiffany Evans IN 
THE SPILL CANVAS 
ONE ELEVEN /SIRE 162428 /WARNER BROS. (13.98) 

LADYTRON 
NETTWERK DIGITAL EX (9.98) 

DEICIDE 
EARACHE 358 (16.98) 

No Really, I'm Fine 

Velocifero 

Till Death Do Us Part 

LOS CUATES DE SINALOA 
SONY BMG NORTE 22541 (12.98) 11 

BENNY BENASSI 
ENERGY 1695 /ULTRA (18.98) 

JAMIE LIDELL 
WARP 160 (15.98) 

Puros Exitos Chacas 

Rock'N'Rave 

Jim 

I7''''/'''\+ ^ 

1 3 

3 5 

2 2 

9 

10 

11 

12 

0,13 

14 

6 

ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

USHER 
HERE I STAND LAFACE 23388'ZOMBA 

DEATH CAB FOR CUTIE 
NARROW STAIRS BARSUK/ATLANTIC 452796/AG 

PORTISHEAD 
THIRD GO! DISCS /MERCURY 011141' /IDJMG 

BUN -B 
II TRILL J PRINCE /TRILL /RAP -A -LOT 4 LIFE 445884 /ASYLUM 

AL GREEN 
LAY IT DOWN BLUE NOTE 48449/BLG 

JOHN HAITT 
SAME OLD MAN NEW WEST 6145 

DUFFY 
ROCKFERRY MERCURY 010822'1DJMG 

5 2 

4 2 

13 6 

14 2 

11 9 

9 5 

SPIRITUALIZED 
SONGS IN AKE SPACEMAN 542 /FONTANA INTERTATIONAL 

FLOBOTS 
FIGHT WITH TOOLS UNIVERSAL REPUBLIC 00125B/UMRG 

3 DOORS DOWN 
3 DOORS DOWN UNIVERSAL REPUBLIC 011065/UMRG 

FLIGHT OF THE CONCHORDS 
FLIGHT OF THE CONCHORDS (SOUNDTRACK) HBO 715' /SUB POP 

BONNIE "PRINCE" BILLY 
LIE DOWN IN THE LIGHT DRAG CITY 367' 

THE BLACK KEYS 
ATTACK 8 RELEASE NONESUCH 292476' /WARNER BROS. 

THE ROOTS 
RISING DOWN DEF JAM 011138' /IDJMG 

OLD 97'S 
BLAME IT ON GRAVITY NEW WEST 6147 C+> 

BREAKING & ENTERING 

Austin psych -rock outfit Black Angels fly at No. 26 on Top 
Heatseekers with second album "Directions to See a Ghost" 
It's the first charting effort for the act, 
which released its first set, "Passover," 
in 2006. Find out about the Angels this 
week at billboard.com /breaking. 

Go to billboard.com /breaking to 
.COITI discover developing artists making 

their inaugural chart runs each week. 

REGIONAL hIhA1'SEEKI_R #"IS 

The Way Of The Fist 
Five Finger Death Punch 

Saving Abel 
Saving Abel 

WEST NO CENTRAL 

Saving Abel 
Saving Abel 

EAST NORTH CENTRAL 

Destiny 
The Brothers Cazimero 

PACIFIC 

PROGRESS REPORT 

Saving Abel 
Saving Abel 

SOUTH CENTRAL 

Michelle Williams, "We Break the Dawn" 
After having released two gospel albums, the Destiny's Child 
member shifts to pop music as the first single from her 
forthcoming set bows on Hot Dance Club Play at No. 47. Her 
third album, "Unexpected," is due later this summer. 

Data for week of JUNE 14, 2008 For chart reprints call 646.654.4633 

Nothing To Prove 
H2O 

MID ATLANTIC 

HEATSEEKERS: The best- selbrg albums 
by new and developing acts, defined as 
those who have never appeared in the top 
100 of The Billboard 200 or the top 10 of 
Top Country Albums. Top R &B /Hip -Hop 
Albums. Top Christian Albums. Top Gospel 
Albums or Top Latin Albums If a 
Heatseekers title reaches that level, it and 
the act's subsequent albums are 
immediately ineligible to appear on the 
Heatseekers chart. TASTEMAKERS: 
Tastemakers ranks the best selling albums 
in an influential subset panel of more than 
350 stores from independent retailer 
coalitions and smaller regional chains. see 
Chart Legend for rules and explanations 
_.i 2008. Nelsen Business Media. Inc. and 
Nielsen SoundScan. Inc. All nghts reserved. 

NORTH EAST 
9th Wonder & Buckshot 
The Formula 

Spiritualized 
Songs In A &E 

3 

4 

H2O 
Nothing To Prove 

36 Crazyfists 
The Tide And Its Takers 

5 
MGMT 
Oracular Spectacular 

8 Charlotte Sometimes 
Waves & The Both Of Us 

7 Dead Season 
When Everything Is Lost 

8 Shai Hulud 
Misanthropy Pure 

9 
Bonnie "Prince" Billy 
Lie Down In The Light 

No More Kings 
70 No More Kings 

Saving Abel 
Saving Abel 

Charlotte Sometimes 
Waves & The Both Of Us 

Willy Chirino 
Palante 

4 Frayser Boy 
Da Key 

I36 Crazyfists 
The Tide And Its Takers 

Milly Ouezada 
...Solo Faltas Tu 

MGMT 
Oracular Spectacular 

9th Wonder & Buckshot 
The Formula 

Five Finger Death Punch 
The Way Of The Fist 

Spiritualized 
Songs In A &E 

Go to www.billboard.biz for complete chart data I 65 
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SINGI_i=b &'l'IACICS 
a SONG INDEX.. Chart Codes: CS (Hot Country Songs): H100 (HO( 100 Songs): LT (Hot Latin Songs): POP (Pop 100 Song and RBH (Hot R &B /Hip -Hop Songs). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position, 

16 WAR :ono 01 Peer ASCAP/March 91h Pubosh 
'082 Music Publishing - ASCAP/WB ML 
'A. RBH 61 

4 MINUTES Nebo Girl Publishingg. ASCAPPNB Musn. 
.d Beach, ASCAP/Uaniahandz Muzrk. 

.' A Music. SESAC/Tennman Tunes 
eat Music - Z Tunes. ASCAP). HLNJBM 

6 
7 THINGS n na Sono ASCAPiDOwntown 

Bpi ,Aller; 

A 
AHORAENTENDI :. L 

AHORA ES SCAP) LT 11 

ALL-AMERICAN GIRL -- Okie Music, BMI/Laird 
.' . .,I Music - MGB Songs. 

5(,áI boni r ,,,e lu ne Music. ASCAPEMIApul. 
ASCAP'Songs Of Combustion Music. ASCAP/Music DI 
Windswept ASCAP). HLWBM. POP 85 

ALL AROUND ME (Universal Music - Z Songs. BMVKei- 
ton Chase Publishing BMVC L Culpepper 
MusicBMVYOssaran Music BMVCoked t it W n n L 

uric BMVJuhure Rock. BMI) HL H' 
ALL I EVER WANTED (Universal Mu 

- SCAP.rDirry Water Dog Music ASCA' 
Corporation ASCAP/Lanark Village Tunes. A_cl' (' 
inn Music Corppooration. ASCAP /Jazz Your Au Tunes. 
ASCAP). HLWBM CS 36 

AU. I WANT TO DO IJenniter Nettles ASCAPEMI Black - 

wood. BMUDirkpd. BMVMusic Of Stage Three. 
BMIBobhy s Seng And Salvage. BMV Cage Three 

ALL OVER YOU' .'OP 98 
AMANTES ESCONDIDOS N. ASCAP) LT 12 
AMERICAN BOY r Music. BM /Cherry River. 

sMvPlease Gimme My Publish- 
,oil. BMVIry Leron Music 

Copyright Control). CLMML, 
68 

AMIGA POR FAVOR Namer/Clappell Mexico SA ) LT 

AMNESIA ninon Syndrome SESAC /Tashira PuOlish- 
s5a Publishing. ASCAP) RBH 72 

TE AMO r+a, ASCAP) LT 39 
ANOTHER TRY (EMI Aprit ASCAP/Sea Gayle Music. 

. rsal Music Cnr oration ASCAP /Songs Of 
ASCAP), hit_ CS 16, H1ó0 100 

THE ANTHEM (EMI Blackwood, BMVEMI Denmark. 
s Musicales MVO/EMI Columbia 

Co Musical. ASCAP/EMI Aprd. ASCAP/Rt- 
, Publblishing, BMVUniversal Music - Careers. 

APOLOGIZE ...igloo Reach ASCAPRiclnight fJloraci' 

B 
BACK WHEN I KNEW IT ALL IChobe. BMVLittie Biscuit 

.. BMVDaphil Music 
EMI April ASCAL ew Sea Gayle ASCAP.'Lazy 

ni s Music. ASCAPI. HL. CS 9Y H100 75 
BEAT R (Mi ac Music. BMI WEM POP 90 
BEST MISTAKE I EVER MADE (Kevin Fowler Music, 

L . .ic ASCAP CS 55 
BETTER AS A MEMORY 1Gravismn. SESAC /Carnival 

6 u '.n [SACMidwesl Midnight. BMVCarnival 
Mu BMI CS6 H100 51 

BLEEDING LOVE (Write 2 Live, ASCAP/Goball Music 
PubIcLmg. ASCAP /Seven Peaks Music. ASCAP /Jambi- 
lion Music. ASCAPI H100 2. POP 1. RBH 77 

THE BOSS (4 Blunts Lit At Once. BMVFirsl N Gold, 
Rotem Music. BMVSouthside Independent 

Music. BMVNappyyppub Music. BMVUniversal Music - Z 

Songs BMVSnnn /AN Songs. BMI), HLWBM. H100 30, 
P00 RBH 14 

BOYFRIEND /GIRLFRIEND Power fen Publishing. 
.. r .CAP/Marvelous J. ASCAP) 

ASCAP Yasl ie Music ASCAPb IM h. 

(,AP HUWBM. H10063 POP 31 

THE BUSINESS (Draw First Publishing. ASCAPI Want 
Mine Publishi ASCAPI RBH 66 

BUST IT BABY 2 (First N' Gold. BMV'Joralhan 
-stem Music, BMVSony/ATV Songs. BMLSuper Sayin 
Publishing. BM 

vWyII 

nivverrseal Music - Z Songs. BMVEMI 

HL il. 
ASIA 

/POP 35. RBH 

ASCAP/Black Ice. BMI). 

BUZÌIN (Suretone Primary Wave Music. BMVShwayze, 
BMVShwayco Music. BMVWixen. BMI) POP 53 

BYE BYE (Rye Songs. BMVSongs 01 Universal. BMWni- 
versal Music - Z Tunes. ASCAP/Sony/AN Tunes. 

ASCAPEMI April, ASCAP/Naked Under My Clothes 
ASCAP /Chrysalis Music Puboshing. ASCAP) HLWBM, 
H:1102? TOP24 RRH3:4 

CADA OUE... Not Lisleol Li 6 
CASH FLOW (A. McColister Publishing Designee, 

'CAP/DJ Klaled BMVTrac -N -Field Enterlaainment. 
BMVNoBin Dale Songs. ASCAP/First N' Gold. 
BMVSony /AN Songs. BMVTappypub Music, BMVUni- 
versal Music - Z Songs. BMVYRP Music BMVWarner- 
Tamerlane Publishing BMI) HLAVBM. RBH 58 

CHECK YES JUUET (RUN BABY RUN) (Travis Clark 
Music. ASCAPS -Curve Music ASCAPMa day Malone 
Music ASCAP/Dimensional Music Of 1091. ASCAP,iChenryy Lane ASCAP/EMI Blackw.. BMI/Rep- 
Lillian. BMI). HL. POP Bt 

CLOSER (Universal Music - Z Tunes ASCAPSony /AN 
^mes ASCAP/EMI April. ASCAP/Stellar Songs. ASCAP), 
HUWBM, H 1 W 45. POP 48. RBH 41 

COME ON OVER (Sweet Kisses ASCAP/EMI April, 
ASCAP /Circle C Songs. ASCAP/Full Circle. ASPCAP), HL, 

CS 41 

COMO YO (El Conuco. BMVRedomo, BMI) LT 32 
COUNTRY MAN Planet Peanut. BMVMunah Music Cor- 

poration. BMVEMI April. ASCAP/Songfighter Music. 
ASCAP), HL. CS 32 

CRAZY NAYS (Mike Curb Music BMVSweel Hysteria 
Music BMVCurb Songs ASCAP /Jacobson9, 
ASCAP/Fortune Favors The Bold, ASCAP /Adam Gregory, 
SOCAN). WBM, CS 52 

CRUELLA DE VIL (Walt Disney. ASCAPI POP 100 
CRYING OUT FOR ME Myy Diet Slags Tomorrow. 

HMUSongs Ot Universal, BMVPrettttvy Girls And Big Love 
Songs. BMVEMI Blackwood. BM/Elvis Lee Music. BMI). 
HL RBH 36 

CUSTOMER (Universal Music - Z Songs. BMVAhmads 
World ASCAP/Universal Music Corrpyoation. 
ASCAP/Nivrac Tyke ASCAP/Fresh Paonl Music. 
ASCAP/HC 1030 Publishing. ASCAP/Tetragrammaton 
Music ASCAP/Melodic Plano Productions. ASCAP, 
HLWBM. H 1 W 92 RBH 15 

D 
DAMAGED r oil , t, 0 c 

ASCAPA Grand Jam Music 
Music BMVZXS Publishing bl '.i 
ASCAP./EMI Blackwood. BMI a cc 1. r o. .. ,r 

BMVJustin Combs Publishing, ASCAPMarksy Music. 
BMVNotting Dale Songs. ASCAP/Notting Hill Songs, 
SESAC), HL H100 12, POP 10 

DANGEN00S One Man Music, ASCAPByelall Music. 
ASCAP/Sony/ATV Harmony. ASCAP /C. Bahamonde. 
SOCAND Sales. ASCAPI, HL. H100 40. POP 41 RBH 
HI 

DE OUE ME PRESUMES (Pmmosongs. BMVGueria 
M.; .I3 ".r1) LT 45 

DEY KNOW (D4L XL Music, ASCAP/Gangsla Groopy 
- 2,40c. SESAC/EMI peril, ASCAP) HL. RBH 45 

DID YOU WRONG (Not Listed) RBH 76 
BONDE ESTAN CORAZON IEaigue Iglesias Music, 

SCAPÆMI April ASCAP/Doble Acuarela Songs, 
' i- APANarner Chappell 5GAE) HLWBM, LT '3 

DONDE ESTAN ESOS AMIGOS (Not Listed) LT 25 

HONK 'Oomslacuar f.1uci 
ii in Care Of Business. 

DON'T STOP THE r4ESIC A pill ASCAP TV 

,MVSony /AN Songs. 
' nnurlanc Publishing. 

T THINK I DON T THINK ABOUT IT DON (Calais Poo- 

Wnrkmgg Fa 
S 33 

DON'T TOUCH 61E (THROW OA WATER ON 'EM) (T'Zi- 
. ion 

lue 

DENT YOU KNOW YOU RE BEAUTIFUL iscar 
i' iie Type- 

. ELI, rl 1. ighly Dog 

DO YOU BELIEVE ME NOW uny /AN Tree BMVSong 
Ior o;;,; ,, ülu.i Wrighteous Music. 
BMIThe Bigger They Are SEEACS 1 Songs. SESACI. 
HL CS 28 

DREAM BIG 81 POP 51 

DUNN. DUNN ßM11 RBH 84 

E 
ENREDAME 
ERES Loray Mus ,LS - " , I ¿A 
ESTA SOLEDAD (WarnerTamerane Publishing, BMI( LT 

EVERY DAY i,M! BPJ. BMLMy Own 
' 'rovident Financial Man- 
'10 5 

EVERY OTHER WEEKEND Music. ASCAPPlalinum 

F 
FALL FOR YOU . . 

01 Feu. ASCAP Mann 911, Publishing, 
A RBH 47 

FEELS GOOD ,Cisum Naashar Publishing. 
r OPOPP Music. ASCAP /Chrysalis Music Publish- 

.1 ASCAP /Gabrielle's Song. BMI , HL, RBH 91 
FELS LIKE TONIGHT ( Maratone BA, STIWKObalt Music 

Publishing. SCAP/1(asz Money Publishing, ASCAPN2 
Music Publishing Limited. PRS/Sony'ANSongs, BMI). 
HL, H100 4E. POP 42 

FOOLISH (Ouandarious A. Jordan Publishing Designee. 
BMVTo Oualiry. BMI) RBH 30 

FORFAR (Songs Of Universal. BMVCulture Beyond Ur 
Experience Publishing. BMVUnoversal Music Corpora- 
tion. ASCAP/Robert Allen Designee ASCAPDdre 78 
Piblishing SESACI HLWBM 1-1100 16 POP 14 

GAMES PAIN 

vin Isii:.Less SA(,L TN;. Royal:, helm:), 
ASCAPMoudah BMVNmting Hill Music, BMVJamribri. 
BMVThe Royalty Network. BMI). HUWBM. H10091, 
REH 29 

GET UKE ME (Crump Tigght Publishing. ASCAP /Culture 
Beyond Or Experience Publishin . BMVUniversal Music - 

Careers, BMI), HUWBM, H100 56 POP 54. RBH 44 

GET SILLY (Bionic Bev Publishing Designee. BMVCroom- 
slacular Music. BMVJ Dumas Publishing Designee 
BMI/Young Mogul Publishing. BMllBackyard Publishing. 
BMVEMI Blackwood. BMVColliPark Music BMI(, HL. 
H100 41. POP 57 RBH 16 

GIRLS AROUND THE WORLD (Goldie's Playyhouse Pub - 
lishing, BMVWarner- Tamerlane Publishing. BMVPretry 
Girls And Big Love Songs BMVBig Love Music, 
BMVSongs 01 Universal BMVGerman Dog Music. 
ASCAP/Young Money Publishing, BMI), HLWBM, H100 
78. RBH 19 

GOOD DAY Not Listed) RBH 63 
GOOD FRIEND AND A GLASS OF WINE (Curb Songs, 

LAPTuckkyy In Love. ASCAP/Grey Ink Music. 
L;CAP.Farvlm Music Admìnistralion. ASCAP/Music 01 

Combustion BMVBIess The Biloni Music. BMVSongs Of 

Windswept Pacific. BMI). WBM CS 37 
GOOD TIME (EMI April. ASCAP /Tri -Angels Music. 

ASCAP. FIL CSio,H100 71 

GOTAS DE AGUA DULCE (Peermusic III. BMI/Songs Of 

Camalebn. BMI) LT 8 

GOT MONEY (Young Money Publishing gMBMVWarner- 
Tamerlane Publishing. BMVNappypub usic, BMWni- 
versal Music - Z Songs. BMVPIay N Skillt Music 
ASCAP/Skillz For Skit And Play Musik. ASCAP/EMI 
April ASCAPI HUWBM H100 13. POP 11. RBH 56 
RAT GÈFUL (B-Healed ,ASCAP) RBH 98 

GUNPOWDER d LEAD (Sony/AN Tree BMVNasirville 
Star, BMVGllawhhl Music BMVCarnivaÍ Music Group, 
BMVBluewater Music, BMI). HL. CS 14. H100 70. POP 

84 

H 
HAIR BRAIDER (Universal MUSIC L Sonos. MI R Kelly. 

BMVHenderworks Music Publishing. BMVWest Coast 
Liven Punish g ASCAP. WBM. RBH 88 

HANDLEBARS Í ..c, S Music. SESAC) -1100 57, POP 

HASTA EL DIA DE HOY (Maximo Aguirre, BMVPacitic 
Ldui r 

HEAVEN SENT [She Mole II. ASCAPDnoversal Music - 

MG6.,' ; ASCAP/J. Vibe Publishing, ASCAP/Sex Pro- 
ject Rlli,;rung. ASCAP). HUWBM H100 42. RBH 3 

HERE I AM (4 Blunts Lit Al Once. BMVFirst N' Gold, 
BMI Young Drumma. ASCAP /Jackie Frost. ASCAP/Hon- 
ed arAc. ASCAP RBH60 

HE VENIDO 'NMI Listed LT 33 
HIS KIND OF MONEY MY KIND OF LOVE) (Eric 

r ucr i iulishong Designee. BMVSony /A V Acuff Boy' 
BMI Ievender Zoo Music, BMVEMI Blackwood, 
BMVShane Minor Music. BMI(. HL. CS 51 

HOLLER BACK (EMI Blackwood. BMVGeoflrey Stokes 
Nielson Publishing. BMVWarner- Tamerlane Publishing. 
BMUT- Bird's Music BMI ) HUWBM. CS 24 

HOLLYWOOD'S NOT AMERICA (Crown And Scepter 
Music, ASCAP/Universal Music - Careers. BMVTauren 
Christy Songs. BMVGary Clark-Publishing Designee. 
BMWniversal Music - MGB Songs. ASI.M iGraham 
Edwards Songs ASCAP/Scott Spock Songs. BMI). 
HUWBM, POP 71 

HOME l'm The last Man Sanding, SOCAPWarner Chap - 
pell. SOCAWIhan Zahn Music. BMVSonyiAN Songs. 
BMVAImosl October Songgs,, BMVSongs 01 Universal, 
BMI), HUWBM. CS 8. HOW 59 

HOMECOMING (Please Gimme My Publishing, BMVEMI 
Blackwood. BMWniversal Music - MOB Songs. 
ASCAP/Wet Ink Red Music. ASCAP/EMI April. ASCAP). 
HLWBM, H100 83: POP 60. RBH 53 

HONEY (Divine Pump Publishing. ASCAP/Tribes Of Kedar, 
ASCAP,/Umversal Music - MGB Songs. ASCAPlis A 
Wonderful World Music. BMIMP Fourth World Music. 
BM). HL RBH 39 

HURT AGAIN (Mary J Bilge. ASCAP/Universal Music 
Corporation. ASCAPiUorry Dre Music, ASCAPLiI Vidal 
Music. ASCAP./Bryan Sledge Publishing. ASCAP/EMI 
Blackwood. BMVUncle Bobby Music BUI). HLWBM. 
RBH 100 

I CAN SLEEP WHEN PM DEAD (Universal Music - 

Careers, BMVMore Than Rhymes Music. BMVHope -N- 
Cal, BMVSexxyy Tracta Music, BMVCal IV Enterainment. 
BMWniversal Music Corporation, ASCAP/Memphers- 
tield ASCAP . HUWBM. CS 25 

IF I DIDN'T HAVE YOU (Walt Disney. ASCAP/Hrar Talk - 

ing Rotures. ASCAP POP 80 
IF !NEVER SEE YOUR FACE AGAIN (Universal Music - 

Careers. BMVFebruary Twenty Second BMWalentine 
Valentine. AASSCCAPNniversal Music - MGB Songs, 
ASCAP). HLWBM H I W 64. POP 37 

IF YOU DIDN'T WVE ME (Sony/AN Cross Keys, 
ASCAP/Dimensional Music 011091. ASCAPCherry 

66 i Go to www.billboard.biz for complete chart data 

rlerlane Publishing. BMI. I s,.,16 
i m o, BM VTroy D Songs. 

I KISSED A GIRL -'"m Rich You'll Be M Bitch, 
AP/Kasz Money Publishing. 
SIM Hobatt Music Publishing. 

SESAC/EMI. ASCAP. 

I LIKE THE WAY SHE DO IT ,l 3., Cenl Music, 
cduon ASCAP/Yayo 

Musc. ASCAíiLloyU banks Music ASCAP/Mouth Full 
0 Gold. ASCAP /J Math Music. BMVFamily Bizness 
Muzik ASCAP) HT. RBH 54 

ru WALK (Southcastle Songs. ASCAPBwilsonggs. 
ASCAP /A Dog Named Kitty Publishing. ASCAP/Carol 
Vincent And Associates. BMI) CS 50 

I LUV YOUR GIRL (2082 Music Publishing, ASCAP/WWB 
Music. ASCAP/Songs Of Nei. ASCAP/March 9th Pub- 
lishing ASCAP). WBM H100 32. POP 91: RBH 5 

PM ABOUT TO COME ALIVE (EMI April. ASCAP /Blue 
Lamp . '.' HL. CS 49 

PM CHEATIN' Uwele Music ASCAP/916. BMI /Missing 
Link M ; + ".II BBMP Productions. BMI) REH 70 

rM DONE 
., :mbound Writers Group. BM/Universal 

13 ',ilion. ASCAP/Lanark Village unes, 
BM. CS 39 

I MISS YOU 'CI Productions. ASCAP,^WB Music. 
-a Mchie Publishing. ASCAPBrenda Oichie. 

AsLAI Brockman. A SCA wrinc Anderson Publishing hig 
Designee. ASCAP/Philip Lawrence. ASCAPMusic 
Famamanem. ASCAP) RBH 95 

PM ME (Young Money Publishing, BM/Warner-Tamerlane 
Publishing. 8MI/Mollinqs Music. ASCAPIrocnasry 
Music BMI I. WBM. RBH 71 

PM STILL A GUY (EMI April. ASCAPDidn'I Have To Be 

Music ASCAP/New Sea Gayle. ASCAPEMI Blackwood. 
BMVNew Songs Of Sea Gale BMVNoah's Little Boat. 
BMI , HL. CST. H100 30. POP 09 

IN COLOR EMI Blackwood, BMIBiBgOGasse 
POP 55 

Billies. 
BMVNew 

(EMI 
01 Sea Gayle. BMVNOah's Little Boat, 

BMVEldoroho Music Publishing. BMVLucky Thumb. 
BMI CS 43 

IN (Trill Productions, ASCAPNJB Music. INDEPENDENT 
POP 69. RBH 

DeGraw 
WBM, 

HiTA 3.POP2er- 
TOLVIDAe LE (Arpa.g. MMI)LTWBM, 11100 33. POP 26 

INSIDETHEFRE( ) L 13 

INSIDE THE FIRE (Mother Culture. ASCAP WB Music. 
ASCAP), WBM, H10095 

IN THE MORNING (Blue Toes Music Publishing 
Designee. ASCARlincle Buddies Music, ASCAP) RBH 

INVISIBLY SHAKEN (Mike Curb Music. BMbSilver Chol- 
la Music BMI). WBM. CS 46 

I REMEMBER She Wrote II. ASCAP/Universal Music - 
MGB Songs. ASCAP/Carraygee Music Publishing, 
ASCAP/Universal Tunes. SESAC;'Cardraygee. SESAC), 
WBM RBH 17 

I RUN THIS (Money- Mack. BMWounyy Money Publishing. 
BML/Warner- Tamerlane Publishing. BM /BIing Elio 
Music ASCAP/Money Mack Music. ASCAP). WBN1. 

RBH 94 
I SAW GOD TODAY (Big Red Toe. BMbExlremel Loud, 

BMUBig Loud Bucks BM6SIeel Wheels. BMI/Blind 
Mule. WI CS 11 H10068 

I STILL HAVENT FOUND WHAT PM LOOKING FOR 
(Unwersal-PolyGram International. ASCAP), HUWBM, 
H100 85, POP 61 

I STILL MISS YOU (EMI Aprit ASCAP/Romeo Cowboy 
Music. ASCAP/Warner-Tamerlane Publishing BMVCon- 
lentment Music, BMLMade For This Music., BMI/This Is 

Hit, ASCAP/Troyy D Songs. ASCAP/Magic Mustang. 
BMI. HUWBM, CS17 

ITS NOT MY TIME (Songs 01 Universal, BMliEscaawpa 
Songs. BMI). HUWBM. 010019. POP 22 

IVE MANGE() (Divine Mill Music. ASCAP/WB Music. 
ASCAP/Dynamite Soul Music, Songs, 
BMVAlmo Music. ASCAPiJasane Drama Music. 
ASCAP/She Wrote II. ASCAP/Unoversal Music - MOB 

ASCAP/Dabney Music Publishing. BMI). 
HLWM, RBH 40 

I WILL POSSESS YOUR HEART (EMI Blackwood. 
BMVWhere iim Calling From Music, ASCAP' Please Pass 

The Song. ASCAP/Shove II Up Your Sorer. P4'- ,gant 
Beal Songs. ASCAP). HL. H100 90 POT' " 

J 
JOHNNY 8 JUNE , la 

ham "LAr./ a,,e C ii ' I i era e gl 

ASCAP/Copyright Solutions, ASCA(, Soudel Music. 
BMI CS31 

JUICE BOX (Alonzo Mathis Publishing Designee. 
BMVMaIik -Mekhi Music. BMVGranny ManPublishing, 
BMVBasemeet Funk South. BMVDrumma Boy. 
ASCAP/Drum Squad. ASCAP/Young Drumma. ASCAP) 
RBH 85 

JUST FINE (Mary J. Beige. ASCAP/Universal Music Cor- 
poration. ASCAP /Songs Ti Peer BMVMarch 9Th Publish - 
mg ASCAPBubba Gee Music. BMVWB Music 
ASCAP /2082 Music Publishing. ASCAP). HLANBM. 
REH 23 

JUST GOT STARTED LOVIN' YOU (Elderotto. BMVFez- 
songs. ASCAP/Warner- Tamerlane Publishing. BMI,MIoon 
Maker. BMIMeilh's Wild Bunch. BMI), WBM, CS 7.11100 
52 

JUST 
MY I AINAI 

IMAGINATION G AWAY WITH ME) 
Gic 

KILLA (Ransil Richard Music. BMVDon Vito Publishing 
House. ASCAP/Tashra Publishing, ASCAPBon a Pub- 
lishing ASCAPAip Gloss Publishing. ASCAP /1229 Pub- 

hm; A'nAP /Granny Man Publishing. BMVMaIik- "' BMVBasement Funk South BMI) POP 65 
KRISTOFFERSON )Irving BMI'inventor 01 The Wheel. 

r - HMI Oxon Of VJnidya pl P!. Tic. 

L 
LA DERROTA 
LA IMAGER DE MAL VERDE L'.' I I ,' 
LAST NAME ILauie Olen Music BM( Laird Rein Mus,:.. 

ASCAPNnoversal Music - MGB Songs. ASCAP/Wylene 
Music. ASCAPBPJ Administration, ASCAP), HUWBM. 
CS5H100 21. POP 30 

LAST TIME (April's Boy Mu zik. BMbWarner- Tamerlane 
Publishing. BMINJB Music. ASCAP/Songs In The Key Ot 
B Flat SESACMoonome South. SESAC/W.B M. Music. 
SESAC/The Dean's Lisl, SESAC/December First Publish- 
ing Group. SESAC/North Avenue. ASCAP/EMI Black - 
wood. BMVQuestoon And Answer Publishing, ASCAP, 
HUWBM. H100 79 RBH 11 

LA VECINA (Ven Ballalo, ASCAPMuslleVille. 
ASCAP liar Publishing ASCAP LT 50 

LEARNING HOW TO BEND (Crystal Beach BMI/Third 
Tier Music. BMLAtouse Of Fame ASCAP) CS 22 

LEAVIN' (Holy Conon Music. ASCAP/Universal Music - 

MGB Songs, ASCAP/Movie JB Songs BMVSong 01 

Peer. ASCAP/March 9th Publishing. ASCAP,'2082 Music 
Publishing, ASCAP/WB Music. ASCAP. HUWBM, 
H100 15. POP 12 

LET GO (Cisum Naashar Publishing ASCAP /Queen of 
The Planet. ASCAP/Uncle Buddies Music. ASCAP) RBH 
69 

LET ME LOVE YOU (Mrs Lumpkins Poodle, ASCAP /Big 
Loud Bucks, BMWniversal Music - MGB Songs, 
ASCAP/Karles Music, ASCAPMobalt Music Publishing, 
ASCAP). HLWBM. CS 54 

UFE INA NORTHERN TOWN (Warner -Tamerlane Pub - 

lishing, BM). WBM, CS 30 
LIFE OF DA PARTY (My Own Chit Music, BMVEMI 

Blackwood BMVEIiIah Molina Publishing. SESAC/T. 
Shaw óBMVNotting Hill. ASCAP/Faeva Ala. ASCAP), HL. 

LIKE YOU'LL NEVER SEE ME AGAIN (bellow Produc- 
tions ASCAP/EMI April. ASCAP/Book Of Daniel, 
ASCAP, HL.(RBH 24 

P 
BMMVVBu BIM//VotA kAPubliishinngTSESAC) H1o0 62: 

POP 52 
LOWPOP Young Money Publishing, BMVWarner-Tamer- 

lane Publishing. BMVHerhalicious Music ASCAPBlack 
Fountain Publishing ASCAPEMI April. ASCAP /Jimipub. 
BMVEMI Blackwood. BMVThree Nails And A Crown, 
ASCAPRoynel Music. ASCAP. HIZWBM, HIW 1, POP 

2. 1 

WOKIN BOY ( Granny Man Publishing. BMVMalik -Mekhi 
Music. BMVBasement Funk South. BM onolize Pro- 
ductions. ASCAP /Anonymous Publishing, 
Johnson Publishing Designee. BMVRaymond Jones, 
ASCAP RBH 26 

LOUIE (Anna Man Music. BMVCathead Biscuit Music, 
BMVYJ Music BMVEMI Blackwood. BMI/Young Jeezy 
Music Inc BMI HL. RBH 75 

WOE DONT LIVE HERE (Warner- Tamerlane Publishing. 
BMVDWHaywood. BMVRADIOBULLETSPublishing, 
BMIMiIIaryry Dawn, SESAC/Shaw EnuK SESAC/Multi- 
songs, ESACNniversal Tunes. SESAC). HUWBM. CS 
3. 61 

LOVE IN THIS CLUB (UR -IV Music, ASCAPEMI April, 
ASCAP/Songs 01 Universal. BMVMy D Starts Tomor- 
row. BMVYoungJeery Music Inc . BMVEMI otl 
BMVSony /AVSongs, BMVBaby Keyz Music. 
BMVSony /AN Tunes, ASCAP / 1110 Entertainment 
ASCAP). HLWBM. H1006, POP 5 RBH 7 

LOVE IN THIS CLUB PART II (OR -IV Music. ASCAP/EM 
April. ASCAP Songs 01 Universal. BMVSony /AN Songs. 
BMVBaby Keyz Music. BMVYOun9 Jeeay Music Inc. 
BMVMoney Mack. BMVR Love Music. ASCAPI(eet Thu, 

Beet ASCAP /Sony /AN Tunes. ASCAP /1110 Entertain- 
ment, SCAP/Warner-Tamerlane Publishing, EMI), 
HUWBM. H 1 W 25 POP 49 RBH 9 

LOVE IS A BEAUTIFUL THING (Songs Of Windswept 
Pacific. BMI/M Life's Work, BM/Onwersal Music -MGR 
Songs. 

ASCAP)Almo 
Music. ASCAP). HLJWBM. CS 4. 

LOVE IS GONE (Square Rivoli Publishing, 
ASCAP/Whistling Angel Music. ASCAP/Riester Prod.. 
ASCAP H10090 POP 50 

LOVE REMEMBERS (Magic Mustang. BMVTnpple 
Shoes, BML1mmokalee Nlusic. BML'Daphil Music. BMI) 
CS 44 

LOVE SONG (Tiny Bear Music ASCAPSony /AN Tunes. 

ASCAP). HL, H100 20. POP 23 
LOW (E -Class. BM/Top Duality. BMVMusic. BM/Univer- 
sal Music - Z Sons. BMVSon /AN Tunes. 
ASCAP /Sorry /ATVVSongs, BMI). HUWBM. H100 24, 
POP 20 

LUCKY (Goo Eyed, ASCAP /Cocomarie Music 
BMVWrunch Time Music. BMI) POP 99 

MAGIC (I Like Em Thìcke, ASCAP/DA Gass Co., 
ASCAP /Haddin tton Music. ASCAP) RBH 78 

ME ENAMORA (Songs 01 Camaleon. BMVPeermus(c Ill. 

BMI( LT 18 

MERCY EMI PBS/Universal- Island. PRSÆMI Blackwood. 
BMI), H BM. H100 36. POP 30 

MIDNIGHT SUN /EMI Blackwood. BMVNew Songs 01 

Sea Gayle, BMVFirst Wind Music BMVMajor Bob. 
ASCAP/No Fences. ASCAP). HUWBM. CS 53 

A MILU (Young Money Publishing, BMVWarner- Tamer- 
lane Publishing, BM/Levegas Music Publishing. 
ASCAP/EMI April. ASCAP), HUWBM. H100 34. POP 41: 
RBH 21 

MOVE SHAKE DROP (Pibuliis Legacy Publishing, 
EM/Songs 01 Universal, BMVS -Gass Publishing. 
ASCAP/Diaz Brothers Music BMVSony /AN Latin, 
BMVIimp -a -lot Publishing. 

Music, 
Songs. BMq. 

HL, H100 86, POP 67 
MOVING MOUNTAINS (OR -IV Music. ASCAP/EMI April. 
ASCAPBongs Of Fuer. ASCAP/March 9th Publishing. 
ASCAP/WB Music ASCAP /2082 Music Publishing. 
ASCAP /Sony /AN Tunes, ASCAPBonWAN Music UK, 
PRSSuga Wuga. BMI). HUWBM. H100 72. POP 56. 
RBH 55 

MUSIC FOR LOVE (Sura Music Company, ASCAP/TnT 

Explosive Publishing. ASCAPNniversal Music Corpora- 
tion. ASCAPM Beach Music Publishing. ASCAP). 
HUWBM. RBH 31 

NEED U BAD (Nappy Puddy ASCAP/Universal Music - Z 

Tunes, ASCAPEMI April. ASCAP /Camons Land Music 
Publishing ASCAPBorne Again Publishing. ASCAP4ta- 
tion Records. ASCAP /Westbury Music. ASCAP) RBH 37 

NEVER (Daniel Fanes Publishing Designee. BMVEarfull 
Music W b li his BM M am r-amedane Publishing, ishin g. 
BMVLyrical Genius Publishing Music, 

Publishin g. P. 
WE 

M. RBH 
2^ 

NEVER NEVER LAND (Lyle In Publishing 
A ' . AN Tunes, ASCAP). HL. RBH 20 

NEVER WOULD HAVE MADE II Marvin L. Sapp Music 
BMI/Minstrel Productions. BMI) RBH 25 

NEW SOUL (Lili Louise Musique SACEMNJB Music, 
ASCAP), WBM H100 93. POP 88 

NINE IN EAFTERNOON Sweet Chin Music. 
ASCAPÆMI April. ASCAPI HL. H 1 W 87, POP 74 

NO AIR (T And Me. ASCAP/Universal Music - MGB 
Songs ASCAP/Demos Hot Songs ASCAP/EMI April. 
ASCAP /Almo Music, ASCAPNnderdpgs West Songs. 
ASCAP /Faunlleroyy Music. ASSCAP/Irving. BMVUnderrlog 
East Sons BMl4nk Gro s. BMVStrange Motel Music. 
ASCAP).'HLJWBM CS 47' 

NO AIR (I And Me. ASCAPNnoversat Music - MGB 
Songqs ASCAP/Demis Hot Songs. SCAP/EM) April, 
ASCAP,iAimo Music. ASCAP/Underdogs West Songs. 
ASCAP/Fauntleroyy Music, ASCAPpmng, BMVUnderdog 
East Songs. BMVErik Griggs. BMVStrange Motel Music. 

NO MAT WHAt Crown 
7. 

Club Publishing. BMVWarn- 
,Tamerlane Publishing BMVDan ahandz Muzik. 
I 'C W B M. Music. SESAC . WBM, RBH 42 

NO ONE (LeBow Productions. ASCAP/EMI April. 
f +051, Of Daniel. ASCAP/D. Harry Productions, 

-'.a Music Corporation. ASCAP. HL. H100 

NO TE VAYAS 1Pl i S d'Ara IT 41 

NOTHING LEFT TO SAY .' 74 

o 
ONE STEP AT A TIME 

CAI' I ail no-.) ilII VJarnél i.uuer- 
iolishing BMII WBM. POP62 

OUR SONG ISony /AN Tree. BMI/Taylor Swift Music. 
BMI), HL H100 48 

OUT HERE GRINDING (Not Listed) RBH 90 
OUT THE WINDOW (Warner- Tamerlane Publishing, 

BMWniversal Music - MGB Songs. ASCAP/Magic 
Farming Music. ASCAPNnrversal Music - Careers. u' 

BMVSilverkiss. BMVRayIene Music. ASCAPBPJ Admin- STILETTOS 

istration. ASCAP). HUWBM. CS 59 BPI' 

PORK AND BEANS .E 0 Smith, BMI) H10080 POP 76 

POR QUIEN ME DEJAS (Peer International, BMI) LT 24 
POSE iNol Listed) LT 22 
EL PRESENTE ILolein Music. BMVEMI Blackwood, BMII 

4' 
EL PROXIMO TONTO (Sony/AN Harmony. 

AP':Sano cr -T ioerlane Publishing EMI) LT 48 
PSYCHO ,1Jordan Rocks Music. ASCAP/WB Music. 

ASCAP/Big Ant Music. ASCAP/Universal Music Como- 
' r 

}, CAPI WENT 1110099 
A PUNTO DE LLORAF Maximo Aguirre. BMI LT 4 

PUT A GIRL IN IT , EMI Blackwood. BMVRhettneck 
;II Big Homme Music. BMVWB Music. 

Melissa's Money Music. ASCAP/Get A Load Of 
ASCAP), HLWBM. CS 15. H10097 

PUT ON l leery Music Inc BM/Young Drumma. 
'c ASCAPPlease Gimme M Pihl.;l 
c wood. BMI1. HLWBM. RBH 27 

Q 
QUIEN DIJO AMIGOS 

R 
RACK DADDY '. ng BMVEMI Black - 

I BMI RBH 79 
REALIZE '.' Dancing Squirrel 
ASCAP a,' in For The Fèopple 

,lusic HL. 1110028. 
POP 18 

RELENTLESS ' T hid Black Cloud, 
ASCA' « a, i. HL. CS 35 

RISE ABOVE THIS a ell ei hbshing. BMVSate One 
Music America. BMVKickDalKat Music, BMI). WBM. 
6100 4 

THE RV9ER (Divine Mill Music, ASCAP/WB Music 
ASCAP/Lady And A Tramp. ASCAP/Noel Gourdin 

Music. 

ASCAP /Mahle's Girl Music ASCAP,Universal- 
PolyGram International Tunes, SESAC), HUWBM. RBH 

32 
ROCKS IN YOUR SHOES IMGB Songs. ASCAP/Ses 

Nemours Music ASCAPUniversal Music - MGB Songs. 
ASCAP /Cal IV Songs ASCAPGraviton Music. 
SESAC/VV addayadet. SESAC /Carnival Music Group. 
SESAC), HLANBM CS 45 

ROYAL FLUSH (Chrysalis Songs. BM /Polar Bear Toenails 

Music, BMVRick Wallkk Musick ASCAP./J. Ward Pub- 
lishing Designee, ASCAP/We Doni Play Even When We 

Be Playin ASCAP/Universal Music - Careers. BMVWu- 
Tangg, BMVShapiro. Bernstein 8 Co , ASCAP/EMI April. 
ASCAPBovora Music. ASCAP). HUWBM, RBH 80 

RUMBO AL SUR (EMI Blackwood. BMVEmi Musical S A. 

deCV1LT36 
RUN NESHOW AIO Entertainment. BMVDeLunalunes 

Publishing BMVSony /AN Songs BMVJ Sewell Pub - 

lishing, ASCAP1FZIah's Music, BMVBedOne Produc- 
lions. BMI). HL. POP 73 

SAY (Sony /AN Tunes. ASCAP /Specific Harm, ASCAP). 
HL, H100 31. POP 32 

SEE YOU AGAIN ITOndolea Lane Music Publishing, 
BMVSeven Summits. BMVAntonina Songs. 
ASCAP /Seven Peaks Music. ASCAP/In Bocca Al Lupo, 

ASCAP H100 37. POP 21 

SENSU SEDUCTION (My Own Chit Music, 
Reed Songs. ASCAPEMI April. ASCAP, 

HL. RBH 50 
SEXY CAN I (Stop Trying To Copy My Music, BMWmw 

First Publishing ASCAPNictor S Carraway Publishing. 
ASCAP 11100 B. POP 8, RBH 18 

SHAKE IT (Metro Station Music, ASCAP/EMI April, 
ASCAP HL. H100 23 POP 15 

SHE GOT IT (Gila Clique Music. BMVColione And Rock 
Publishing ASCAP NB Music ASCAP/Sep yvpub 

Music. BMWnoversal Music - Z Songs. BM/F.MB. Pub - 
lishing, BMI). HLWBM. H100 39 POP 46: RBH 13 

SNES A HOTTIE (Franklin Road. BMVMusic 01 Stage 
Three. BMVBohbys Song And Salvage. BMI) CS 13, 

H100 73. POP 92 
SHOULD'VE SAID NO (Son /AN Tree. BMVTaylor Swill 

Music. BMI) HL. CS 27, H100 84. POP 87 
SIGUELO Not Listed LT 49 
SINCE YOU'VE BEEN GONE (W.B M Music. 

SESAC/Songs In The Key 01 B Flat SESAC/Noonlime 
South. SESAC/rhe Deans List. SESAC/December First 
Publishing Group. SESAC /Jaylen Adonis Music Publish- 
ing. SESAC/Chnstian Combs Publishing SESAC/Foray 
Music SESACEMI Foray Music. SESAC). HI/WBM. 
SOP 89 

SI NO TE HUBIERAS !DO (Marco, ASCAP) LT 2 

SIN PERRON 'ny /AN Discos ASCAP) LT 40 
SIN TU AMOR Rant SESACI LT 21 

SITTIN AT A BAR (BARTENDER SONG) (Delusional 
'., . BMI/Betty Suga Pump. 

SITU TE ATREVES (Universal Music - MGB Songs 

SOBRE MIS PIES Nov. IBMI LT 16 

SOME THINGS NEVER CHANGE (Universal Music - 

Careers. BMVGinyerdog Songs, BMLEMI Blackwood 
BM/Uncle Matt Sono, BMI/Raylene Music. ASCAP/BPJ 

Administration, ASCAP,/NB Music ASCAP /Jahn Shanks 
Music. ASCAP/Sony/AN Tunes, OSCAR). HLWBM. CS 
40 

SOMETIMES (Soul Insurance BMWniversal Music - 
Careers. BMVWillies Pudgie Music. BMVBro Wayne, 
BMIShamora Music. OSCAR). HUWBM. RBH 46 

SORRY Kash and Carry Music. ASCAP/Lick The Star 
A CAP/Dago Red Music ASCAP'Chiva Music. 

'' rlumbsie Music. ASCAP /Sienna Sienna Songs, 
''u WBM POP34 

SOUNDS SO GOOD (Gun Road. BMI) CS 58 

SPOTLIGHT (Super Sayin Publishing, BMWniversal 
Miaic - Z Songs. BMVSon /AN Tunes. ASCAP/EMI 
April, ASCAP). HUWBM. RBH 51 

STAY (Tank 1176 Music. ASCAP/Black Fountain Publish- 
,. 1°TAPMoKingb Dale Songs, P.M ASCAnnalistic Hitz. 

,Mr1AS ASCAP/Universal Music - 

CAPÆMrupril. ASCAPHLWBM. REH 

STAY DOWN '.'. yJ. FI. I Universal Music 
P W SESAC /Sangs In 

' Chrysalis 
Music -r 35 

STAY WITH ME (BY THE SEA) o. BMWniversal 
h' : AI /Ñicodemus 

Universal Music Cor - 
ASCAP/Songs Of 
46 

PAPER PLANES (Universal Music - Z Tunes. 

1P Hollertronox Music, ASCAP/Nneden, 
Universal- PolyGram International, OSCAR). 

ìI' 83 
PARA SIEMPRE (Juliana Musical. BMI LT 34 
PARTY PEOPLE (Jackie Frost ASCAP/Universal Music - 

MGB Songs. ASCAP /Songs Of Universal. BMVMBy Diet 
Starts Tomorrow. BMLTeam S Dot Publishing BMVHitco 
Music, BMVSongs Of Windswept Pacific. BMVHead- 
phoneJunk(e Publishing. ASCAP/EMI April, ASCAP). 
HLWBM H 1 W 77 POP 58. RBH 82 

PEGAOTO (Mostly Sad Songs. ASCAP/WB Music. 
ASCAP) LT 10 

PERDONO Y OLVIDO Gato Frio Music. BMI) LT 37 
PERMITAME (Universal- Musica Unica BMI) LT 23 
PICTURE TO BURN (Son /AN Tree. BMI/Taylor Swift 

Music BMI/Sony/ ATV TYmber SESAC/Hillsboro Valley, 
SESAC) HL H100 67. POP 72 

PIENSO EN TI Jul(antla Musical. ASCAP) LT 43 

POCKETFUL OF SUNSHINE EMI Blackwood. BMVGator 
Babyy, BMVEMI April, ASCAP,ny /AN Tunes, ASCAPI. 
HUWBM, H100 11, POP 11 

L 
STOP AND STARE Son il) Tunes, ASCAI.Jinote 

Miracle Music ASCAP /Buttedoot Music ASCAPNeil 
Over 

gDownfalllls. yASACCAP/BBlack 

Scarf. ASCAP/LIF Pub - 

ISTRONGER WOMAN (EMI April.ASCAuW 
POP 

gglyTooth 
Music. ASCAP/Warner-Tamerlane Publishing 
BMVSycamore Canyon Music. BMI HUWBM, CS 21 

SUFFOCATE (Songs OINK ASCAP/March 91h Publish - 
inq ASCAP/vlommgsidetrail. ASCAP /2082 Music Pub- 
lishing. ASCAP) RBH 34 

SUFRIRAS Sor -Ca BMI) LT 28 
SUGA SUGA SVGA (Universal Lingo. ASCAPSweal 

Shopp Publishi ASCAP/BPA, BN111 RBH 62 
SUMMERTIME Sony /AN Harmony. ASCAP/Three Pece 

Publishing AS AP/Donnie D Publishing. ASCAP. HL. 

HITO 74 POP 36 
SUPA SEXXY (Universal Music - Z Songs. BMLNappy- 

pub Music BMI). HUWBM RBH 93 
SUPERSTAR (Hey W Chill Music BMVReae As Heaven 

Music. BMVSongs 0l Universal, 
Music, 

8 15th Pub - 
lishing ASCAP/IUr Lopez Music. ASCAPNniversal 
P1 C .Trahi,. ASC. +x) 

I 

n Sal: i 'Sail 

Data for week of JUNE 14, 2008 

T 
Grenu Publishing, uSCAl'Gn erus Musk. Z Tunes 
ASCAP/Sony /AN Harmony, ASCAP/EMI April. ASCAPI, 
HLANBM. H100 4. POP 3, HBH 49 

TAKE YOU DOWN (Songs Of Universal. BMVCulture 
Beyond Or Experience Publishing BMVFirsl Avenue 
Music PRSUnoversal Music - MOB Songs. 
ASCAP/Demis Hol Songs, ASCAPEMI April 
ASCAPAlmo Music. ASCAP/Strange Motel Music. 
A °CP'hlnderdogs West Songs. ASCAP). HLWBM. 

RBH 4 
TE AMO ,'eander. ASCAP LT 42 
TEENAGE LOVE AFFAId ILellow Productions. 

CAP EMI April. SCAP/Touchyleel99 Music. 
ASCAPRlantife Experience Music. ASCAP/Uncle Bobby 
Music, BMLEMI Blackwood. BMVStnpe Music. BMUIrv- 
inq, BMI). HL H100 66. RBH 8 

TE LLORE (Universal Musica Inc . ASCAP.iPrimavera 
Worldwide Music. ASCAP LT 9 

TE ()MHO (Editorial San Angel S.A. DE C VI H1008&. 
LT 1 

THAI'S GANGSTA 2 Trill Enterprises. ASCAPS es 
Above Water. ASCÁPBheightsmusic. ASCAP/Sony/ATV 
Tunes, ASCAP /Jonatfan Rotem Music, BM Sony/AN 

W Songs. BM niversal Music - Z Tunes. ASCAP,iñmp My 
Pen International ASCAP). HLNIBM, RBH 52 

THAT SONG IN MY HEAT Hope -N -Cal. BMVSexy Trac- 
tor Music BMI /Cat IV Entertainment. BMLWVamer-Tamer- 
lane Publish iq. HMI Rnalwnghl Baby, BM/Sol-WAD/ 
Tree, BMI n' l'' :', : "all. WBM. CS 29. H I UU 89, 
POP 93 

THAT'S WHAT YOU GET IWB Music. ASCAP/But Father, 
!Just Want To Sing Music. ASCAP /Josh's Music, 
ASCAPMunterboro Music. ASCAP), WBM. POP 59 

THERE'S MACHIN (Eyes Above Water. 
ASCAP,Bheightsmusic. ASCAP /Jonalhan Rotem Music. 
BMVSouthside Independent Music. BMVHere's Lookin Al 

POP 
Songs BMVSo y /AN Tunes ASCAPI H1006Ó, 

THIS IS ME YOU'RE TALKING TO Sonyy/AN Tree 

BMVAII Minn? Dog Music. BMVBallad Bo BMVStiII 

Worlds Fa The Man Music. BMI(. HL. CS 26 
THE TIME OF MY UFE 119 Music Ltd.. ASCAPI H100 9. 

POP 13 
TOMAME 0 DEJAME (SGAE. ASCAP/Universal Musica, 

ASCAP LT 14 

TOMORROW (Rock BOB. BMI/Young Dramma. ASCAPI 
RBH 99 

TOUCH MY BODY (Rye Songs. BMVSongs Of Universal. 
BMl5ongs 01 Peer, ASCAPMIarch 9th Publishing. 
ASCAP 2082 Music Publishing. ASCAPWB Music, 
ASCAPEMI April ASCAP /Slide That Music 
ASCAP,'Csryle Ink Music Publishing, ASCAP). HLWBM. 
H100 18 POP 29. RBH 12 

TROUBADOUR (Ash Street, ASCAP/Big Loud Shirt Indus- 
tries. ASCAP/Big Moulage Music. ASCAPSonyyIAN 
Cross Keys ASCAP/Lesfe Satcher. BMVSony /AN Tree, 

EMI), HL. CS 57 
TRYING TO STOP YOUR LEAVING (Cake Taker. 

BM/Sony /AN Tree. BMVHome With The Armadillo 
BMVBi Whde Tracks. ASCAP HL. CS 12. H100 82 

TU ADIOS NO MATA (Ser -Ca. EMI) LT 20 

VIOLET HILL (Universal Music - MGB Songs, ASCAP), 
"', H10053, POP 47 

VIVA LA 
WBM 

VIDA (Universal al Music - MOB Songs, ASCAP, 

VIVE Y D¡ÉJAME VIVIR d¡Publishing Voi Listed) LT 17 

VOICES 
Loud BShi ndu ies ASCAP) CS 

60A¡rü, 

THE WAY THAT I LOVE YOU (Pookielools. 

B " 

ASCAP/Uni- 
oration. 
100 50; 

ASGAP,Motling 
RBH 6 

Hill Music. 
: N 

WE MADE IT J Zoah s Music, BMVSony /AN Melody, 
HMVDade Co Prs e Music, BM W niversal Music - Z 

o 

nn 

BggMsslMenp Kota asho, BMVEddie Montilla Music, 

WEAWEORRI'TMC nAZ BeauIilu Moo nkeyy_ BMVB9g 
Mouth. BMVMusic Of Sage Three, BMVBObbys Song 
And Salyáge BMI) CS 19 

WHATEVER It TAKES (Jason Wade Music. BMVJeseth 
Mime BMII WBM. H100 58. POP 40 

WHAT HURTS THE MOST (Songs 01 Windswept Pacific, 
-, Music ASCAP/Rondor London. PRSiGotta- 

Music BMI) HL. POP 82 
WHAT KINDA GONE (Sixteen Stars. BMVRPM Music. 

6MVHOruPro Entertainment Group, ASCAP /Cal N Songs, 
i1SCAPBergBrain. ASCAPFozzyboy Music. BM) H 1 W 

WHAT YOU GOT (Byeall Music. ASCAP /Sony /AN Har- 
r , ASCAP/Sony/ATV Songs. BMI), HL, H100 17, 

I RBH97 
WHENEVER YOU'RE AROUND (Blue's Baby. ASCAPTa 

Vasa Sole. ASCAP/EMI Apprril, ASCAP/Nei Generation, 
CAP Universal Music Corporation. ASCAP /Jatcal. 

HLNOBM RBH 67 
WHEN I GROW UP (EMI Blackwood. BMl'ROdney 

i 'roductions. BMWniversal Music Corporation, 
ASCAPTnT Explosive Publishing, ASCAP/EMI, 
PRS/Glenwood Music Corporalion, PRS(. HUWBM, 
H10076 POP 45 

WHEN IT RAINS 'NTAC BMI CS 48 
WHEN YOU LOOK ME IN 1HE EYES (Jonas Brothers 

.,ii Sony /AN Songgs,, BMVSimpple Days 
n is 1h51. P,I Bianco Music. 8MV785 Publishingg. 
!MÚ78 Wod 5 Songs BMa Del Soul Music. SESAC/Rom 
Administration SESAC) HL. POP 78 

WHO HOTTER THAN ME (First N. Gold. BMVWarner- 
Tamerlane Publishing. BMVCathead Biscuit Music. BM), 
WBM. RBH 96 

WITH YOU (Naked Under My Clothes. ASCAP /Chrysalis 
Music Publishing. ASCAP/Sony/ATV Tunes, 
ASCAPBonY /AN Music UK PRSÆMI April, 
ASCAP /Stelar Songs ASCAP/EMI Blackwood, BMI), 
HL. H100 29: POP 28 

WOMAN (Universal Music -Z Tunes. ASCAP /Ahmad's 
'Tndrl ASCAP/Sony/ATV Tunes, ASCAP/Life Print. 

PI HUWBM. REH 28 
WONT GO HOME WITHOUT YOU (Universal Music . 

r+ Tebnary Twenty Second. BM/Valentine 
,ii, 

Universal Music - MGB Songs. 

WORK THAT Blur ASCAP Universal Music 

711 Mitco Music 

THE WORLD I KNOW 

Y 
YA NO LLORES (LET ME LOVE YOU) 

i 

YO NO SE kERDONARTE uns;. sSCAP Sorry /ArN Luis 

. 'o .slisniript SESACSonyi AN 
'. u..'; aluca SESAC) LT 19 

YO OUOERO AN Latin. BM)TMf Blackwood, BMI) 

YOU CAN LET GO (I Wanl To Hold Your Songs. 
BMVWords To Music BMVDimensional Music 011091. 
ASCAP /A Sling And A Prayer. ASCAP/Cherry Lane. 
ASCAPI, CLM. CS 38 

YOU LOOK GOOD IN MY SHIRT ¡Sony/ATV Tree. 

BMVGOId Watch, BMVWenonga. BMI/NEZ. BMI(. HL. CS 
42 

YOU'RE GONNA MISS THIS EMI Blackwood. BMVNew 
AP h' Little at BMVSongs Of Sea Gayle. ,MOa sL uBoa. VSo 

CSCAP), iHI Music 
POP 

01 Windswept. 
ASCAP), Ht W 49. POP 75 

YOU'RE THE ONLY ONE (India B. Music. BMVSongs Of 

Universal PolyyGram International. BMVDemonte'S Music 
Fhiblishi BMI/Paradise Forever Music, MI) RBH 43 

YOUR LOVE IS A LIE 1WB Music PM ASCAogh-Maonte- 
nance. SOCAWWet Wheelie. SOCAN4anni Tunes. 

- Dr,rrli WBM. POP 64 

CHARTS LEGEND on Page 64 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MAR KE PLAC 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 /jserrette à billboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646 -654 -5416 /Ben.Alcoff@nielsen.com 

PROFESSIONAL SERVICES 

READY TO RECORD? HOW 

ABOUT SOME " "; HELP? 

Contact us today 
and we'll send 

you your FREE 

¡Vaster iápe 

Guide that's full 

of great recording 

tips and tricks. 

(866) 677-7911 

www.discmakers.com/bb 
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IN -HOUSE CD DVD VINYL MANUFACTURING 

300 PER. $775.00 
1000 PaCeIIDe: $1199.00 

Includes: I -color booklet & 
I -color CD label from print -ready 
film, jewelbox, shrinkwrop 

Includes: 9 -color booklet & 
2 -color CD label from supplied 
artwork, jewelbox, shrinkwrop 

D.J. 7 2" VINYL PROMO 
1 00 12" VINYL $799.00 Additional LPs: 51.30 each 
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1 000 12" VINYL $1,889.00 REORDER- $1319.00 
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RAINBO RECORDS MANUrACTURING CORPORATION 
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^,!'939 Fan: 1818) 280- 1101 www.rainborecords.com into @rainborecords.com CID 
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MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. CD's. LP's, Books, Cassettes 

as low as 50 cents. Your choice from the most 

extensive listings available. 

For free catalog call (609) 890 -6000. 

Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691 -0020 

email: scorpiomus @aol.com 
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Billboard Research Can Answer Your Questions, Plus More: 

Complete Array of Research Packages for singles and/or albums 

from Hot 100, Billboard 200, R &B, Rap, Country, Gospel, Christian, 

Dance, Latin, Rock, Adult Contemporary, Jazz, and Classical 

Chart & Article Copies 

Chart History reports by Artist I Title I Label I Writer 1 Producer 

Customized Recaps and Research available 

TO ORDER CHART PACKAGES, GO TO WWW.BILLBOARD.COM /RESEARCH 
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EXECLJTI VE 
TU R NTAI3 I_E 

Send submissions to: execcivbillboard.com 

RECORD COMPANIES: EMI Music ups Cynthia Sexton to ex- 
ecutive VP of global brand partnership, licensing and syn- 
chronization. She was senior VP of strategic marketing and 
licensing at EMI Music North America. 

Provident Music Group appoints Zach Prichard produc- 
tion coordinator and Jennifer Pape royalties administrator. 
Prichard was vault coordinator, and Pape was copyright and 
licensing coordinator at Sony BMG Music in Canada. 

Columbia Nashville names Alex Valentine director of 
Southwest regional promotion. He was manager of Southwest 
regional promotion at Arista Nashville. 

Arista Nashville taps Cheri Lynn Martin as manager of 
Southwest regional promotion. She was most recently self - 
employed in independent promotion. 

PUBLISHING: Warner /Chappell Music names Sean Patrick 
Flahaven VP of theater and standards repertoire. He was GM /di- 
rector of music and marketing at Theatrical Rights Worldwide. 

London -based Cutting Edge, a leading provider of music 
to the U.K. film industry, taps David Hockman as nonexecu- 
tive chairman. He was the former chairman /CEO of Sony /ATV 
Music Publishing and PolyGram Music Publishing. 

DISTRIBUTION: Alternative Distribution Alliance promotes 
Bill Taylor to senior director of production. He was director. 

TOURING: British promoter /festival organizer Stuart Gal- 

braith, founder of Kilimanjaro Live, has joined the board of the 
United Kingdom's Bloodstock Open Air metal festival. 

MEDIA: CMT in Nashville elevates Margaret Comeaux to sen- 

ior director of music and events production. She was director. 
MTV Networks Benelux and Nordic executive VP /managing 

director Dan Ligtvoet is adding duties as managing director of 
MTV Networks Germany. He now oversees the day -to -day op- 
erations and strategic direction for MTVN's brands in Denmark, 
Sweden, Finland, Norway, Belgium and the Netherlands. 

-Edited by Mitchell Peters 

(X)Lr WC) RKS 
CABLEVISION CEO'S BAND BENEFITS 
NATIONAL KIDNEY FOUNDATION 
By day, Jim Dolan keeps busy as president /CEO of Cablevision 
and chairman of Madison Square Garden. By night he lets loose 
as guitarist /vocalist for blues -rock band JD & the Straight Shot. 
On June 24, in conjunction with the release of its sophomore 
album, "Right On Time," the band will perform at the Roxy The- 
atre in Los Angeles to benefit the National Kidney Foundation 
of Southern California. "It's a good cause and it's right in line 
with the kinds of things that I've been doing with the band," 
Dolan says, noting that his group plays an annual benefit con- 
cert in New York for the Lustgarten Foundation for Pancreatic 
Cancer Research. Joining JD & the Straight Shot at the June 24 

concert will be Eagles member Joe Walsh, who guests on the 
band's forthcoming album. "Joe and I are good buddies," Dolan 
says. "He's agreed to come and play with us and lend his name 
to the event." Dolan has already pledged $25,000 to the cause. 
The band will accept other donations for the National Kidney 
Foundation's Harold Owens Fund. Owens, who serves as di- 

rector of the MusiCares Foundation, is on dialysis and on a wait- 

ing list for a transplant. Concert tickets cost $50 -$150 and can 
be purchased by calling the foundation at 818 -783 -8153. 

From left, MTV 
Networks Music Group 

entertainment president and 
Logo president Brian Graden, 

"Dirty Sexy Money" actress Candis 
Cayne, Cyndi Lauper and Logo 

executive VP /GM Lisa Sherman enjoy 
Logo's NewNowNext Awards. The event 

airs June 7. PHOTO: COURTESY OF LOGO 

Rapper Ludacris, left, and Motley Criie drummer Tommy 
Lee perform onstage during the Planet Green premiere 
event /concert for TV series "Battleground Earth: Ludacris 
vs. Tommy Lee" held May 28 at the Greek Theatre in Los 
Angeles. The concert was held to help restore Griffith 
Park, which was decimated by wildfires one year ago. 
PHCTO'. COURTESY OF JORDAN STRAUSS/WIREIMAGE COM 

Kid Rock attends game five of the 2008 
NHL Stanley Cup Finals between the 

Detroit Red Wings and the 
Pittsburgh Penguins June 2 at Joe 

Louis Arena in Detroit. PHOTO: 

COURTESY OF DAVE SANDFORD/ J 
GETTYIMAGES i e 

Michelle Williams, whose single "We Break tDawn" 
hit Billboard's Hot Dance Club Play chart this issue, 
attends the Step Up Women's Network Inspiration 
Awards held May 29 in New York. Crystal Light 
sponsored the event. PHOTO: COURTESY OF HARRY IMMERMAN 

John Mayer performed at RIM's 
annual Wireless Enterprise Symposium in Orlando, 

Fla. The WES brings together industry leaders and consumers 
to display and formulate the future of wireless technology. From left 

are Arc Worldwide /Leo Burnett VP account director Ben Gladstone, MAC 
Presents sponsorship coordinator Jessica Beutler, Mayer, MAC Presents president 

Marcie Allen Cardwell, RIM snow manager Amy Jones, MAC Presents event coordinator 
Erin Parker and RIM senior director of marketing Paul Kalbfleisch. 

INSIDE TRACK 

MASTOS OF THEIR DOMAIN 
Max Weinberg: rock -solid drummer 
for Bruce Springsteen's E Street Band, 

comic foil and bandleader on "Late 
Night With Conan O'Brien," snappy 
dresser and ... an expert intermedi- 
ary between bands and producers. 
Turns out that Weinberg's son is a big 
fan of metal act Mastodon, which was 

mulling a producer for its next Warner 
Bros. album. When the E Street Band 
hit Atlanta in April, Weinberg put 
Mastodon in touch with Brendan 
O'Brien, who produced the new E 

Street album, "Magic." "A couple days 
later, it was like, 'All right, you're going 
to meet him on Monday and see if 
everyone jives,' " Mastodon drummer 
Brann Dailor tells Track. "We had that 

conversation, and it was obvious that 
it was all good. The fact that he lives 
and works right around the corner 
from my house is even better." The 
as- yet -untitled album, which should 
be out before the end of the year, is 

likely to feature a 15- minute track 
dubbed "The Last Baron." 

CARAMEL -COATED 
Veteran singer /actress Irene Cara is 

relaunching her pop career in tandem 
with a new all -girl band, Hot Caramel, 
Track has learned. The group's debut 
single, "How Can I Make U Luv Me,'' 

was co- written and produced by Cara 

and will hit U.S. radio in the coming 
days. A full- length album, "Irene Cara 

Featuring Hot Caramel," is expected 
in late summer. 
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BACI(B EA 
OING STARS 

The stars were out for 
the 33rd annual American Women 

in Radio & Television Gracie Allen Awards 
held May 28 in New York. The awards recognize 

exemplary programming created for, by and about 
women in all facets of electronic media including adio, TV, 

cable and Web -based media. From left are actress Ali Latter; 
TV personality Suze Orman; actress Kelly Rutherford; TV personality 

Guiliana DePandi Rancic, who hosted the awards; and actress Jill 
Hennessy. PHOTO COURTESY OF JEMAL COUNTESS /WIREIMAGE.COM 

Academy 
Award -winning 
composer Hans 
Zimmer, right, 
and Gnarls 
Barkley's Cee- 
Lo Green at the 
"Kung Fu 
Panda" 
premiere June 1 

at Grauman's 
Chinese Theatre 
in Los Angeles. 
Zimmer and 
John Powell 
composed the 
score, and 
Green performs 
a funk/ 
electronica 
cover of "Kung 
Fu Fighting." 
PHOTO COURTESY 

OF ALBERTC E. 

RODRIGUEZ /GETTY 
IMAGES 

From left, Wynonna 
Chaka Khan and Patti 

LaBelle attend the third annual 
I Believe gala May 17. The three women 

sang Khan's "I'm Every Woman" at the end of 
the event, which was held at the Century Plaza 

Towers in Los Angeles. The gala benefited the Chaka 
Khan Foundation, which helps autism initiatives and 

at -risk women and children. PHOTO: COURTESY OF ALEX BERLINER 

BERLINER STUDIOS /BEIMAGES 

ASCAP CONCERT MUSIC AWARDS 
The ninth annual ASCAP Concert Music Awards were held May 22 at the 
Times Center in New York. ASCAP memoer and radio host /performer 
Peter Schickele hosted the event, which recognized the achievements 
of ASCAP's 2008 concert music honorees. Those honored this year 
were Academy -, Pulitzer- and Grawemeyer Award- winning composer 
John Corigliano; Chanticleer music director Joseph Jennings; Buffalo 
Philharmonic and Virginia Symphony music director JoAnn Falletta; and 
2CO8 Pulitzer Prize -winning composer Cavid Lang. PHOTOS: COURTESY OF RJ 

CAPAK 

RIGHT, ABOVE: JoAnn Falletta, left, and New York State Council on the 
Arts executive director Heather Hitchens. 
RIGHT, BELOW: 1999 Pulitzer Prize winner Melinda Wagner presents 
composer David Lang his ASCAP Award. 
ABOVE: From left: Chanticeer music director Joseph Jennings, ASCAP 
VP /director of concert music Frances Richard, composer /radio host Bill 
McGlaughlin and composer John Corigliano. 
BELOW: From left, Young Composer honorees Timothy Andres. Angel 
Lam and Sean Friar. 

The Brent 
Shapiro 
Foundation for 
Drug and Alcohol 
Awareness hosted 
Sober Day USA 2008 
at a private residence 
in Beverly Hills, Calif. 
In attendance were 
Paris Hilton, Benji 
Madden, the Kardashian 
sisters, Tom Arnold, 
Larry King and Paula 
Abdul, shown here. 
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SEPTEMBER 9, 2008 . MOSCONE CENTER . SAN FRANCISCO 

THE OFFICIAL MOBILE am ENTERTAINMENT EVENT OF 

n 
The Wireless Association® 

rt in m 
AdweekMedia 

Exploring New Technologies, 
New Products and New Business Models! 
Mobile Entertainment Live! Fall will offer attendees a new event format that is designed to 
deconstruct the typical conference experience and give a greater voice to everyone involved in the 
mobile entertainment marketplace! 

The conference will feature main stage keynote interviews with industry experts as well as a 

full afternoon program dedicated to in -depth tracks on each of the major content areas: 

MUSIC: Deep -dive sessions on the future of music content on mobile phones. 

VIDEO: Focused sessions on all mobile video -related content. 

ADVERTISING: An examination of the various ways that mobile entertainment is drawing 
advertisers to mobile content. 

COMMUNITY: A look into the highly anticipated world of mobile social networking and 
user -generated content. 

Each track will include: A series of product demonstrations, presentations, 
interviews, feedback sessions and structured networking opportunities! 

RIO CARAEFF GREG CLAYMAN 
EVP eLabs, Universal Music EVP, Digital Distribution & Business 

Group / GM. Universal Music Development, MTV Networks 
Mobile, Universal Music Group 

TED COHEN 
Partner 

TAG Strategic 

RICHARD CONLON 
VP, Marketing & Business 
Dew, Media Licensing, EMI 

MARK DESAUTELS 
VP, Wireless Internet 
Development, CTIA 

JOHN HARROBIN 
VP Digital Media 
Verizon Wireless 

ANDY NULMAN MITCH OLIVER PALL PALMIERI LARRY SHAPIRO DAVID ULMER TOM WHEELER 
President and CMO VP Marketing & Product CEO Executive VP Business Sr Director of Marketing. Digital Managing Partner 
Airborne Mobile Management. Qualcomm MillenniaMedia Development & Operations Media Services, Motorola Core Capital Partners 

Internet Services 

$44?ate 
I Earlyb ¡rd Registration: 646.654.4643 1///A, Register Today! Reg UGER Sponsorships: 646.654.4718 WNW V V V Mobi IeEntertai n ment Live corn 

a 

CORPORATE SPONSORS 

wireless MOZeS 

*** .Al.*1. 
Digitallínks mBlox In" 

MEDIA PARTNERS 

RCiiWil`elessNews PAIZKTS FierceMEN;`M ... im ámarkenn9 MobileWirelasaJobn 
cows- ertsa, ®1312 

Official Show Partner 
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contract magazine + shaw contract group 
PRESLNI 

-A -V 
VISIONARIES. O N E O N ONE. 

John Passacantando + Ken Wilson 

In the burgeoning global movement advocating sustainable living, John 
Passacantando is helping lead the charge as executive director of 
Greenpeace USA. One person deeply influenced: Ken Wilson, Contract 
magazine's 2005 Designer of the Year. Years later, the architect and former 
client -now friends -reunite to discuss the benefits, challenges and global 
necessity of going green. 

Part 03: Online June 15th, only at www.contract -visavis.com. 
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