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Hal David Chairman & CEO, Songwriters Hall of Fame 

Linda Moran President, Songwriters Hall of Fame 

Charlie Feldman, Karen Sherry Show Chairs Rabbin Ahrold Media Chair 

Jules Goldberg !limner/Catering Chair Irwin Z. Robinson Journal Choir 

Marilyn Bergman, Del Bryant Honorary Dinner Chairs 

Martin Bandier, Paul Caine, Roger Faxon, Henry Juszkiewicz, John LoFrumento, 

Frances W. Preston, Marie & Asriel Rackow 

invite yc-», 

The 39th Annual Dinner and 

2008 Induction Ceremony & Awards Presentation 

of the Songwriters Hall of Fame 

Thursday, June 19th, 2008 

New York Marriott Marquis Broadway at 45th Street, New York Cit 

2008 Inductees 

Desmond Child Albert Hammond Loretta Lynn Alan Menken John Sebastian 

Special Awards 

Paul An ka Johnny Mercer Award 

John Rzez n i k Hal David Starlight Award 

Anne Murray The Howie Richmond Hitmaker Award 

Milt O ku n Abe 0lman Publisher Award 

"Take Me out to the Ball Game Towering Song lyrics by lack Narwarlb, Music by Albert Vas lilzer Broadway Music Corporoli,n (ASCAP)/ferry Vogel fAusic Company Inc. (45W) 

Produced by Phil Ramone 

Tickets begin at $1,000 and can be purchased 

by calling Buckley Hall Events, 914-579-1000. 

Publicity by JIM Public Relations 

Event Management b. Buckley Hall Events 

Invitation and Program Design by The Oliphant Press 

Visit the Songwriters Hall of Fame on-line auction 

at www.chariybuzz.com live from June 10 - June 26, 2007 

Songwriters Hall of Fame's ongoing mission is to celebrate 

and honor the contributions of our great popular music 

songwriters who have written the soundtrack for our 

nation's history, while developing new writing talent through 

workshops, showcases, scholarships and digital initiatives. 
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Physical Illness 
If the Major't Act, Large Accounts Will Soon Follow Handleman 

As soon as Handleman Co. announced 
that it was exiting the music business, 
some label sales and distribution repre- 
sentatives immediately asked aloud, 
'When's the next shoe going to drop?" 

Of course, there aren't too many at - 
counts as big as Handleman still around, 
but there are enough other large music 
accounts whose future appears uncertain 
for one reason or another that that dreaded 
question is certainly valid. 

Handleman's fate became known June 
2. On June 3, a Reuters story seemed to 

suggest that the next shoe will be Virgin 

Entertainment Group. A senior executive 
at Vornado, which bought the chain as a 

joint venture with the Related Cos., said 
its Times Square Megastore will shutdown 
in first-quarter 2009, the same time frame 
that the chain's 14th Street store is sched- 
uled to dose down, according to the Web 
site of the Winick Realty Group, a real es- 

tate broker that is shopping the site's lease. 
Those two stores make up almost half 

the chain's $200 million in volume. Can 
the chain's other eight stores survive as a 

5100 million entity? Who knows? VEG ex- 

ecutives didn't return phone calls by press 
time. Even though for the last year the 
chain has been putting out press releases 
touting a turnaround, a quote in the 
Reuters story seemed to suggest the Mega - 
store's days are numbered. 'We bought 
the Virgin business to wind it down to get 
ahold of the real estate," said Sandeep 
Mathrani, Vornado executive VP and head 
of its retail real estate division. 

Meanwhile, the futures of Borders 
Group and Circuit City are uncertain be- 

cause both chains are on the block. If they 

are sold, who knows what will happen to 

them, let alone if they will remain large 
players in music. 

The irony of Handleman shutting 
down and Virgin Megastore potentially 
closing is that we have now moved from 
losing chains that are in trouble, like 
Musicland and Tower, to losing a music 
merchandiser that still has $200 million 
in shareholder equity on its balance 
sheet, according to its last financial re- 
sults for the period ending Jan. 31, and 
potentially losing one that paints itself 
as a successful turnaround. What next, 
profitable chains shutting down, figur- 
ing the only way they can cash in will be 
to liquidate? 

That's where we are headed ifthe major 
labels continue to defensively manage the 
physical side of their business. Major - 
label executives saytheyenvision a future 
where physical still has a place. But the 
perception that digital is killing physical 
is so much stronger that it is actually help- 
ing to kill physical. Ifyou look at Handle - 
man's balance sheet, you would be 
surprised to learn that it is paying inter- 
est rates of 12% on its bank loan and flab- 
bergasted that it couldn't find a 

replacement lender, an asset -based one 
that should have been happy to charge 
6%. But none of that happened because 
the banks hear the major labels talking 
about digital delivery all the time. 

Now, the labels are beginning to help 
kill physical. Handleman clearlyhada big 
question mark over its long-term future. 
But it wasn't in such bad shape that it had 
to be liquidated right now. The labels 
helped the Handleman board make that 

BILLBOARD.COM POLL 
Many groups have reunited 

.coin lately and are planning on re- 
leasing reunion albums. 

Which one are you most excited about? 

decision by defensively managing credit 
to the account, even as the bank squeezed 
it from the other side. 

Now, all the label credit managers are 
patting each other on the back, celebrat- 
ing that they will get paid in full, instead 
of facing a Handleman Chapter 11 two or 
three years from now. But how many sales 
would they have achieved if the company 
remained operational for two more years? 
Anderson is taking over Wal-Mart, but will 

one alone equal two? What about the other 
accounts that Handleman serviced: As 

Shopko or Sears/Kmart wonder about a 

replacement for Handleman, will they en- 
tertain whether they should keep music 
as part of their inventory at all? 

Once upon a time, the majors would 
have considered all that when deciding 
how to deal with an account like Randle- 
man, but those things no longer matter 
because sooner or later the promise of dig- 

ital must deliver, or so they believe. 
Sure, digital is the industry's future. 

But how much smoother would the tran- 
sition have been and could still be -if 
the labels made a decent attempt to prop 
up physical for a while longer. What would 
have happened if the majors had agreed 
on a CD evolution or replacement tech- 
nology three years ago when retail asked 
them to? What would have happened if 
the major labels actually took their head 
out of the sand and heard the consumer 
tell them -over and over again, louder 
each time -that the CD is not worth more 
than $10 retail? So once again, I ask: Are 
the majors really willing to let physical 
sales dribble away to nothing, without a 

smart fight? 
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MADONNA 
GETS MOBILE 
BOOST 
Madonna's new 
album "Hard Candy" 
will be preloaded or 
carried alongside 
Sony Ericsson 
handsets in 27 
countries, through a 

new agreement 
struck between 
Warner Music 
International and the 
cell phone 
manufacturer. High - 
profile marketing 
campaigns will 
support the music - 
enabled handsets in 

each market, WMI 
said in a statement. 

VA N 
HALEN TOUR 
GROSSES 
$93 MILLION 
Though not without 
setbacks, the Van 
Helen reunion tour 
ended up a massive 
success, wrapping 
June 2 in Grand 
Rapids, Mich., with a 

total gross of more 
than $93 million and 
close to 1 million in 
attendance from 74 

shows. The trek 
marked the first time 
that original singer 
David Lee Roth 
performed with the 
band in more than 23 
years. Van Halen's 
handlers say it was 
the top -grossing tour 
in the band's history. 

»OPENING 
PARTIES SET 
FOR GRAMMY 
MUSEUM 
The Grammy Museum 
will open its doors in 

Los Angeles in 

December with a 

weeklong celebration 
of the history of 
music. The party 
kicks off Dec. 3 with a 

VIP reception and 
will culminate in 

festivities 
recognizing the 
Grammy Awards' S0 - 
year legacy. 
according to 
organizers the 
Recording Academy 
and AEG Live. Other 
functions will include 
a gala fund-raising 
concert the following 
night, educational 
tours and a special 
launch ceremony 
Dec. 6, when the 
museum officially 
opens to the public. 

I 11 DOWNLOAD THIS INTO THE MUSIC A MAN AMONGST MEN 
Wolfgang's Vault adds The Collective acquires Remembering rock 

Universal Music acts Mad Mac legend Bo Diddley 

ECCEEEZ BY ANN DONAHUE 

JINGLE 
BELLE 
Candle's Helps Launch 
Hayden Panettiere Single 

Fashion brand Candies didn't 
have to look far to find its new 
pop -music "it girl": "Heroes" 
star and Candie's spokes. 
woman Hayden Panettiere. 

As part ofthe latest deal link- 
ing its teen clothing line to a 

young female music act, Can- 

dies will help promote the song 

"Wake Up Call" from Panel- 

tiere's forthcoming album from 
Hollywood Records. 

While financial terms were 
not released, Hollywood says 

Candies will absorb the "ma- 
jority of the cosr of the single, 
which will indude a multimil- 
lion -dollar ad buy on cable and 
network TV, a print campaign 

and a music video. 
The ad campaign will begin 

at the end of July, while the song 
will be released digitally Aug. 
5. "Wake Up Call" will appear 

on Panettiere's still -untitled 
debut album, which is slated 

for 2009. 

Candies announced an ad- 

vertising and marketing pact 
with Panettiere in February. 
The brand's incorporation of 
her music into the campaign 
follows in the footsteps of its 
deal last summer with Inter - 
scope and Fergie, whose songs 

"Big Girls Don't Cry" and 
"Glamorous" were promoted 
in Candies TV commercials. 

The brand also used Hilary 
Duff's "Wake Up" and "Super- 
girl' as part of an ad campaign 
in 2005.06. In the Fergie and 

Duff ads, the performer 
received a chyron at the 
start of the spot identify - 
higher, the song and the 

title ofthe album featur- 
ing the track. 

Candies has had a 

long history of using 
female music stars in 
its advertising. Ear- 

lier campaigns 
have featured 
Destiny's Child, 
Ashlee Simp- 
son, Ashanti, 
Ciara and the Dixie Chicks. 

"When we look for our tal- 

ent, we always look for the 'it 
girl' in pop culture," says Dari 
Marder, chief marketing offi- 
cer for Iconix Brand Group, 
parent company of Candies. 
"We really feel our customer 
connects with music ... it's a 

great formula." 
While best-known to audi- 

ences as world -saving cheer- 
leader Claire Bennet on NBC's 
"Heroes," Panettiere's record 
deal with Hollywood precedes 
her prime -time success from 
the past two years, according to 

Hollywood Records senior VP 
of marketing Ken Bunt. 

"We had to work within her 
crazy schedule to determine 
what direction she wants to go 

with her music," Bunt says. 

"Wake Up Call" is a reggae - 
flavored pop song that was 

written by Andreas "Quiz" 
Romdhane and Josef Larossi, 

who have previously written 
tracks for Geri Halliwell, Diana 
Ross, II Divo and Westlife. 

"They gave us a couple of 
songs, and when we heard this 
song we knew immediately," 
Marder says. 'Ifs a girl power 
summer anthem ... you can 

understand all the words and 
jam with it on the radio. It's the 

kind of song that really gets in 
your head." 

The print campaign, music 
video and TV spot will all take 

place within the context of 
Iconix's overarching back -to - 

school campaign advertising 
Candie's shoes at Kohl's depart- 

ment stores. In then, ad, Panet- 

tiere performs the song at a dub 
in front of a crowd of fans-all 
wearing Candie's shoes. Panet- 

tiere eventually rallies the audi- 
ence out into the street. 

NOT NICE TO SHARE 
How the RIAA fights 

Internet piracy 

WHAT'S IN STORE 
Retailer Steve Madden 
begins artist promos 

"What was exciting for us 

was really featuring Hayden as 

a musical artist," Marder says. 

"A lot of people know her as an 
actress, and in this she's really 
seen as a top 40 pop star." 

The ad will air on "anything 
that appeals to our Candle's 
demographic of 18- to 24 -year - 
olds," Marder says, including 
Fox, the CW and MTV. It is en- 

tirely possible, then, for Panet- 

tiere' s video for "Wake Up 
Call" to appear on MTV imme- 
diately following the ad featur- 
ing the song. 

The video and commercial 
were shot by Chris Applebaum, 
who has previously directed 

HAYDEN 
R.N.NETTIERE. 
star of NBC's 
'Heroes' and 

Candie's 
spokeswoman 

since February, 
hopes to make a 
mark on the pop 

charts with 
'Wake Up Call: 

videos for Duff, Rihanna and 
Jessica Simpson-as well as 

Paris Hilton's bikini -clad ham- 
burger -slurping commercial for 
Carl's Jr. 

Candie's has long been 
known for its cheeky approach 
to advertising-a print cam- 
paign in1997 featured actress 

Jenny McCarthy sitting on a 

toilet in her Candies shoes. In 
the "Big Girls Don't Cry" 
video, Fergie stands by a back- 

yard clothesline and removes 

a pair of underpants with 
"Candies" emblazoned on the 
rear in sequins. 

MOBILE: For 24/7 news and analysis on your cell phono 
or mobile device, go to: mobile.blllboard.blz. 
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WONDER 
REVEALS 
EUROPEAN TOUR 
Stevie Wonder is hitting 
the road late this summer 
for a rare European trek. 
The legendary artist 
confirmed plans to play 12 

dates, beginning Sept. 8 

at the National Indoor 
Arena in Birmingham, 
England. He will perform a 

handful of concerts in 

Britain, before moving 
onto the Netherlands, 
Sweden, Norway, 
Germany, Italy and 
France, where he will wrap 
his tour Sept. 28 at the 
Paris Bercy. Live Nation is 

producing the tour, 
Wonder's first in Europe in 

more than a decade. 

METALLICA - 
THEM ED 'GUITAR 
HERO' ON THE 
WAY 
With "Guitar Hero: 
Aerosmith" just weeks 
away from release, the 
much -rumored Metallica 
version of the game 
appears imminent. 
Activision, publisher of 
the "Guitar Hero" 
franchise, revealed in a 

recent Securities and 
Exchange Commission 
filing that it expects to 
release "Guitar Hero: 
Metallica" in fiscal 2009. 
There hasn't been an 
official announcement 
from Activision, and the 
exact timing of its release 
remains unknown. 
Speculation suggests 
that it will come out 
sometime after the 
release of "Guitar Hero: 
On Tour," otherwise 
known as "Guitar Hero 4," 
which is expected this 
holiday season. 

THA CROW 
WINS LOUD.COM 
COMPETITION 
Up-and-coming rapper 
Tha Crow is the winner of 
LOUD.com's online rap - 
battle music competition. 
The California native will 
receive $100,000 along 
with an SRC/Universal 
recording contract. 
LOUD.com is a Web site 
founded by SRC Records 
CEO Steve Rifkind and 
partner Joe Safina, where 
registered users have the 
ability to download 
professional beats from 
established producers for 
99 cents and use online 
recording tools to overlay 
tracks. A second 
competition is set to 
begin July 1. 

BY RAY WADDELL 

Loading The Vault 
Wolfgang's Vault Adds Live Recordings From Universal Music 

A new licensing pact between Wolf - 
gang's Vault and Universal Music 
Group is the latest in a series of 
moves by the online live -music 
mecca to expand its trove of vintage 
concert recordings and other music - 
related assets. 

Under the agreement with UMG, its 

first with a major, San Francisco - 
based Wolfgang's Vault will add live 
shows from such acts as Lynyrd 
Skynyrd, Bob Marley and Jimi Hen- 
drix. The deal includes previously 
unreleased live recordings from the 
mid -'60s through today, covering 
"hundreds of UMG performers and 
thousands of live performance con- 
certs," Wolfgang's Vault founder Bill 
Sagan says. 

The downloadable content deal with 
UMG is for 10 years, with a streaming 
deal stretching "into perpetuity," 
Sagan says. Eventually, the recordings 
will be offered as CDs and vinyl under 
Universal's direction, he adds. 

Universal Music Enterprises pres- 
ident/CEO Bruce Resnikoff says the 
deal is an important step toward mar- 
keting live material from historic 
UMG artists. "For the first time, we 
will be able to give longtime fans a 

chance to relive these musical expe- 
riences and new fans a chance to hear 

the original performances in a qual- 
ity, authorized format rather than 
bootlegs or poor digital versions," 

MN BY ED CHRISTMAN 

Resnikoff says. 
The UMG recordings, which will be 

added to Wolfgang's Vault during the 
next two months, will join the more 
than 1,400 concerts already available 
at the site. All can be streamed for 
free, with 488 available for download 
purchase. The site releases three new 

performances a week and has 3,000 
concerts "in the can ready to go," 
Sagan says, adding that he would Ilke 

to have 10,000 concerts on the site 
by year's end. 

Sagan launched the Wolfgang's 
Vault Web site in 2003 after acquir- 

EXIT RAMP 
Wholesalers Poised To Fill Void 
Left By Handleman's Departure 

The expected liquidation of 72 - 

year -old Handleman Co., an- 

other landmark in the music 
industry's shift to digital dis- 
tribution, will open up oppor- 
tunities for some leading 
wholesalers while it forces ad- 

justments among other, 
smaller distributors. 

In the first step ofa process 
that will ultimately put all of 
the company's operations on 
the block, Handleman has 
sold off its music inventory 
and other assets related to its 
Wal-Mart business in the 
U.S. to Anderson Merchan- 
disers. Handleman also 
agreed to sell its Canadian 
subsidiary to Anderson. 

The company says it will help 

continue to service other music 

accounts like Sears/Kmart, 
Shopko, Pamida and Best Buy 

until each can get a replace- 
ment supplier. 

After exiting the North 
American music business, "it's 
likely we will continue to mon- 
etize our assets, wind down 
our operations, pay off our 
lenders and vendors, and any 

funds left over will be distrib- 
uted to shareholders," Handle - 
man CEO Al Koch says. 

Sources say that Anderson 
has passed upon the other ac- 

counts serviced by Handleman. 
One wholesale executive says 

that the Handleman and An- 
derson decisions free up a lot 
of business for the marketplace 
and will cause much discussion 

among wholesalers as to which 

ing late promoter Bill Graham's 
cache of memorabilia and concert 
recordings for $5 million. Since Bill- 
board last spoke with Sagan more 
than two years ago, the company 
has acquired the King Biscuit live 
radio show archives, the Silver Eagle 
Cross Country archives of vintage 
country performances, the Record 
Plant archives and legendary sound 
engineer Dinky Dawson's "Dawson 
Sound" live archive. 

Wolfgang's Vault has also cut a deal 

to record, stream and sell 
audio and video of San 

accounts to chase. 

Among the wholesalers ex- 

pected to join the pursuit, Al- 

liance Entertainment stands to 

benefit the most as it is the only 

one capable of racking music 
on a large scale. It already racks 

400 Kmart stores and provides 
category management for 
Barnes & Noble and Circuit 
City. Others like Top Hits and 

Allegro, which rack smaller ac- 

counts-as well as Eurpac, 
which services military stores- 
might see this as an opportu- 
nity to take on larger accounts. 

The super one -stops, Baker 

& Taylor and Super D, might 
also see this as a chance to ex- 

tend their businesses. Handle - 
man's Best Buy account 
represents the most signifi- 
cant development for the indie 
community. Three years ago, 

the Minneapolis -based con- 
sumer electronics chain cut 
down on its music and video 
vendors, choosing to funnel 
all music through the five 

This JIMI 
HENDRIX T-shirt 

is available at 
Wolfgang's 

Vault. The site 
will soon sell 

downloads of 
Hendrix concerts 

as well. 

major -owned independent dis- 

tribution companies as well as 

Handleman, Koch Entertain- 
ment and Super D. 

Most independent distrib- 
utors chose to go through 
Handleman because it gave 
the added benefit of using Best 

Buy as a proving ground that 
sometimes resulted in prod- 
uct also being placed in Wal- 
Mart and the other discount 
department stores. 

Now, indie distributors like 
Redeye. Sumthing Distribution 
and Music Video Distributors 
must figure out their next 
move. One indie distributor 
says that Best Buy is directing 
wholesalers to choose between 
Super D and Koch Entertain- 
ment. That wholesaler says it 
plans to return to selling Best 

Buy directly, but that it could 
take months to set up. In the 
meantime, his company will 
turn to one of the two recom- 
mended companies. 

Meanwhile, the majors see 

Francisco's NoisePop Music Festival and 

has signed more than 20 acts. In addi- 
tion, it bought the rights to Crawdaddy 
magazine, producing 52 Web -only "is- 

sues" annually, as well as live perform- 
ance scheduling service Mojam. 

Finally, the company bought a con- 
trolling Interest in Rock Island, lll.- 
based Daytrotter, which records live 
performances and posts them online 
for downloading and streaming. 

Meanwhile, Wolfgang's Vault has 

also sold T-shirts, posters and other 
memorabilia since 2004. The site re- 

cently recorded its 44,187th order, 
which excludes concert downloads. 

Wolfgang's downloads include 
only full-length performances. "This 
is the live performance that hap- 
pened that night and I don't think 

you get the benefit 
of that if you go in 
and buy a track," 
Sagan says. "Hav- 

ing said that, there are 
those that disagree 
with me." 

Concerts longer than 
30 minutes cost $9.98 
for a 256kbps down- 
load. Those shorter 
than 30 minutes sell 

for $5.98, while some 
one- or two -song per- 
formances are priced at 

$3.98. The site sells 
vintage performances 
by acts including Fleet- 
wood Mac, the Kinks, 
Iggy Pop, Linda Ron- 
stadt, Lou Reed, Mott 
the Hoople, Steve Miller 
and Warren Zevon. 

the Handleman/Anderson 
deal as a good move for the in- 
dustry. With the business 
eroding, "now you will have 

one strong player whereas be- 

fore there was the potential of 
dealing with two weaker ac- 

counts," Universal Music 
Group Distribution president 
jim Urie says. 

The ramifications of the 
wind -down of Handleman's 
racking operation will have a 

far greater impact in the indie 
community, where labels are 
worried about their Best Buy 
business and whether they will 
get slaughtered with returns. 

"The weaker accounts could 
drown if too much comes 
back, says one industry vet- 
eran not authorized to speak 
for his company. Another 
warns that Handleman still has 

a lot of stock in its warehouse. 

Koch responds that "we will 
work it out with Best Buy ... in 
such a way that everyone will be 

safe including vendors." 
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RADIOHEAD 
CATALOG HITS 
ITUNES 
Radiohead's back 
catalog became available 
for sale via Apple's 
iTunes Music Store June 3 

in digital rights 
management -free files. 
The band previously had 
a handful of songs on 
iTunes that were included 
on various soundtracks 
or compilations, and 
earlier this year, 
Radiohead's new album 
"In Rainbows" was made 
available there. The 
Beatles, Garth Brooks 
and AC/DC are now the 
last superstar acts 
without a presence on 
iTunes. 

BUSTA JOINS 
PROJEKT LINEUP 
Rapper Busta Rhymes 
has been tapped to 
perform on the main 
stage of this summer's 
Projekt Revolution tour, 
which also features 
Linkin Park, Chris Cornell, 
the Bravery and Ashes 
Divide, among others. 
Rhymes recently drafted 
Linkin Park to guest on 
his new single, "We Made 
It," which was produced 
by Cool & Dre and Linkin 
Park's Mike Shinoda. The 
track will appear on 
Rhymes' eighth studio 
album. "Blessed," due 
later this summer. 

BEN 
HARPER, EMI 
EXTEND DEAL 
EMI Music Publishing has 

extended its long-term 
relationship with 
Grammy Award -winning 
songwriter/performer 
Ben Harper. He first 
signed with the publisher 
in 1993. Under the new 
worldwide deal, EMI will 
represent his existing 
catalog and future songs. 
Harper's most recent 
studio album with his 

support band the 
Innocent Criminals, 
"Lifeline," came out last 
year. It became his 

second successive top 10 
hit on the Billboard 200. 

Compiled by Chris M. 

Walsh. Reporting by Lars 
Brandie, Antony Bruno, 
Susan Butler, Jonathan 
Cohen, Marie! 
Concepcion, Mitchell 
Peters and Ray Waddell. 

For 24/7 news and 

.biz analysis on gour 
e, go to: 

mob il e. billboard.biz. 

BY ANN DONAHUE 

'MAD' MEN 
The Collective Expands 
Into Music With Mad 
Mac Acquisition 

Management/production company the 
Collective has acquired Rob McDer- 
mott's Mad Mac Entertainment as part 
of launching its music arm, Collective 
Music, which will represent Linkin Park, 

Selena Gomez, Taylor Momsen, Meri - 

weather and Resident Hero. 
The day-to-day running of the di- 

vision will be lead by McDermott and 

Jordan Berliant, the former GM at 10th 

Street Entertainment who has devel- 
oped marketing strategies for Mötley 
Crue, the Bee Gees, Clint Black and 
the Cranberries. 

Berliant will retain a strategic rela- 
tionship with 10th Street, including de- 
veloping and producing a theatrical 
version of Mötley Crüe's autobiogra- 
phy "The Dirt," As a result of the new 
partnership, the Collective's indie film 
division is now tasked with seeking fi- 
nancing for the film. 

"The lines between the forms of en - 

MENCIA 

BY AYALA BEN-YEHUDA 

tertainment are getting more and more 
blurred, and we wanted to be in a space 

where we could be of full service to the 
artists we represent," Berliant says. 

Berliant and McDermott join Collec- 
tive partners Jeff Golenberg, Sam May - 

dew and Michael Green. Green co- 
founded Hollywood management 
standard-bearer the Firm. 

"Taking advantage of the 
relationship between the 
artist and the consumer is 

something that we're very, 

very sanguine about," 
Green says. "We want to cre- 
ate opportunities by leveraging 1 
that relationship-and what better 
way to do it than in the music space?" 

While specific strategies are still 
being worked out for its clients, "the 
notion of a 360 relationship is kind of in 

the offing with a company like ours, 
which can provide touring, licensing 
and clearly marketing," Green says. 

"Our agenda is most in line with the 
artist, opposed to any other business 
relationship ... I don't know exactly 

Humor Hits 
The Road 
Live Nation Steps Up Comedy 
Promotion With Mencia Tour 

Live Nation Comedy quietly sold its millionth ticket 
for 2008 last month, even as it prepares to launch what 
could be one of the year's top -grossing U.S. comedy 
tours with Carlos Mencia. 

Carlos Mencia: At Close Range, wltich kicks off July 

26 at the Red Rocks Amphitheatre in Morrison, Colo., 

is a graduation of sorts for the star of Comedy Cen- 
tral's "Mind of Mencia." Scheduled to hit more than 
80 North American cities by year's end-and with po- 

tential to grow to more than 100. according to Live Na - 

what Cour digital plan] looks like- 
whether it's a digital record label, but 
the notion of giving artists the oppor- 
tunity to exploit the technology that's 
available makes sense." 

The Collective has a presence in TV, 

film and comedy. Films produced by 
the company include "Big Momma's 
House 2" and "Are We Done Vet?," 
while the TV side is responsible for 
HBO's "The Pimp Chronicles" and 
MTV's "Wild 'n Out." 

The Collective's talent -manage- 
ment clientele includes actors 

Emile Hirsch and Dennis 
Hopper and comedians 
Martin Lawrence, Eddie 
Izzard, John Leguizamo 
and Katt Williams. 

So what does all this 
mean for music clients of the 

Collective? Ina word, leverage. 

"If there's a huge movie that's 
looking for a song from Linkin Park, 
and we also happen to be putting an 

actor in the movie ... it serves the 
client very well," Green says. "There's 
a lot of cross-pollinization. The com- 
pany is all about pop culture-we're 
completely integrated," 

Some of the Collective's clients al- 
ready have a link to film and TV. Mom - 
sen stars in the CW's "Gossip Girl," and 

lion comedy touring president Geof Wills-the out- 
ing may well outdo Mencia's 2006 Punisher tour, which 
grossed more than $10 million. 

The Mencia tour will also be the latest chapter in 
the expanding comedy promotion aspirations of Live 

Nation. Live Nation Comedy is also promoting most 
of Chris Rock's 2008 tour and all the dates for Katt 
Williams, who at press time had gone more than 100 

shows. Last year. Live Nation Comedy promoted 417 

shows attd sold 866,000 tickets, Wills says; already this 
year, those numbers are up to 645 shows booked and 

more than a million tickets sold. 

Though Live Nation's music business dwarfs its com- 

edy revenue, the entertainment giant is reaping the ben- 

efits ofa national circuit it has built, "where we can take 

performers from small clubs to small theaters to mid- 
size theaters," Wills says. adding that "there's very few 

[comedians) that get beyond the 2,500 -seat range." 
Live Nation promoted some of the dates o,, Men- 

cia's Punisher tour, which was sponsored by Comedy 
Central Live and handled mainly by independent pro - 

Gomez is on the Disney Channel's "Wiz- 
ards of Waverly Place." The company's 
work on other entertainment platforms 
can help Collective clients become 
"multimedia artists instead of just music 
artists," McDermott says. 

Recently, Collective Music added 
other up -and -corners, like Chester 
French-from Pharrell Williams' Star 
Trak Entertainment label-and Holly- 
wood Records' Valora as clients. 

At a time when the music indus- 
try is struggling with unprecedented 
challenges, why are Green and the 
Collective taking the plunge Into 
that realm? 

"I think historically ... there have 
been pivotal moments where there 
have been technological innovations 
that create all kinds of new opportu- 
nities, but in doing so, there's been a 

lot of chaos," Green says. "Old mod- 
els get broken and new models born. 
I think we are living in that time, and 
rather than put your head in the sand 
and wallow, I prefer to open my eyes 
and my ears and my brain and look 
for opportunities." 

Financial terms of the acquisition 
of Mad Mac Entertainment were not 
disclosed. Collective Music will be 
based in Los Angeles, in the offices of 
the Collective. 

moer Icon Entertainment. Icon founder Joe Meloche, 

who booked the current tour with Creative Artists 
Agency's Matt Blake, joined Live Nation two months 
ago as comedy touring VP. This time, Live Nation is 

the exclusive promoter of all the dates, with Bud Light 
as presenting sponsor. 

With Comedy Central Livé s sponsorship of Men- 

cia's first national solo tour, "we got to expand to a lot 
of new markets and they helped support those markets 
in areas that we had no experience in," Meloche says. 

At Close Range puts Mencia among "a handful of 
people that are doing super -serious business," Wills 
says. While he declined to project per -night atten- 
dance, the tour is hitting arenas, theaters and am- 
phitheaters, including two nights at Los Angeles' 
6,600 -seat Gibson Amphitheatre. 

Mencia insisted on keeping ticket prices low, at an 

average of $44.50 regardless of section. Live Nation's 
tour promotion doesn't extend to merchandise, which 
Mencia sells himself. 

Tickets for At Close Range went on sale just as Men- 

cia, and Comedy Central, began promoting the fourth 
season of "Mind of Mencia," which started May 21. 

The channel will run promotions for the tour all sum- 

mer and has already promoted it online, Meloche says. 

Mencia's national TV exposure has allowed him to 

penetrate markets as diverse as Bismarck, N.D.; 
Billings, Mont.; and Green Bay, Wis., all of which are 

on the tour sChedule. Green Bay sold out immediately, 
Meloche says, and a second date has been added. 

Mencia's relationship with Bud Light goes back sev- 

eral years, when the beer brand backed Mencia's Three 
Amigos tour with Pablo Francisco and Freddy Soto. 

In addition to sponsoring his current tour, the com- 
pany Itas featured Mencia in its commercials (as it did 
during this year's Super Bowl) and at private events. 

The beer brand will also be worked into some video 
elements in Mencia's show, in what the comedian 
calls "ttottairable" commercials because they're "a 

little too edgy." 
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BO DIDDLEY 
Rock legend Bo 

Diddley might 
be gone, but his 
signature beat will go on forever. 

Diddley died ofheart failure June 2 in Archer, 
Fla., at the age of 79. He suffered a stroke last 

spring and had a heartattack last August, from 
which he never fully recovered. He had been un- 

dergoing rehabilitation near his Florida home. 

Born Elias Otha Bates McDaniel on Dec. 30, 

1928, in McComb, Miss., Diddley holds the 

distinction of being the only musician in his- 
tory to have a specific musical beat, or rhyth- 
mic pattern, named after him. The"Bo Diddley 
beat" blends equal parts rock'n'roll rhythm 
and gospel shout in its "bomp, ba-bomp, ba- 

bomp, ba-bomp-bomp" pattern, which has be- 

come an enduring staple of popular music. 
His songs, a tasteful blend of blues and R&D 

elements, were among the earliest true rock- 
'n'roll recordings. 

Diddley was an early advocate of fuzzy, dis- 

torted guitar sounds. They perfectly comple- 
mented his frenetic songs, which were played 
on a homemade square guitar as the artist was 

decked out in dark sunglasses and a black hat. 

Similarly, his rhythmic, boastful vocal style, 
best heard on 1959's "Say Man," predated rap 

by several decades. 

In his 1950s heyday, Diddley recorded such 
seminal rock songs as "I'm a Man," "Who Do 

You Love?," "Mona" and"Road Runner," all of 
which have since become essential learning 
material for rock and blues bands and have 
been covered by countless leading artists. 

Buddy Holly borrowed Diddley's beat for his 
hit song "Not Fade Away," and the Rolling 
Stones' version of that song, with its unmis- 
takable nod to Diddley, became the band's first 
major British hit single. 

"He was a wonderful, original musician who 
was an enormous force in music and was a big 
influence on the Rolling Stones," Mick Jagger 

says. "He was very generous to us in our early 

1928-2008 years and we 
learned a lot 
from him. We 

will never see his like again." 
"Listening to Bo Diddley, you could convince 

yourself that the only thing you need to create 

greatrock'n'roll is a tremolo guitar, a killer beat 

and one -and -a -half chords," Elvis Costello says. 

"Many tried and some have failed, but nobody 

did it like Diddley." 
The members of the Clash were enormous 

Diddley fans and chose him to open their 
maiden American tour in 1979. In 1983, he had 
a memorable cameo as a pawn shop clerk in 
the Dan Aykroyd/Eddie Murphy comedy °Trad- 

ing Places," and in 1989, he was introduced to 

a new generation of fans when he appeared 
with sports star Bo Jackson in a humorous TV 
ad campaign for Nike athletic shoes. 

Although Diddley toured regularly into his 
late 70s, his recorded output for the past 30 - 

plus years has been sparse, save fora late '80s 

live album with Rolling Stones guitarist Ron- 

nie Wood. He was inducted into the Rock and 
Roll Hall of Fame in 1987 and awarded a 

Grammy Lifetime Achievement Award in 1998. 

"Bo Diddley was the man who constructed 
the sound we all grew to revolve around... and 

a vision of simplicity delivered through effort- 
less expression and sense of humor," says long- 
time Diddley champion Billy F. Gibbons of ZZ 
Top. "Many times, Bo made a point to say,'I'll 
always be around; and we know he will." 

Diddley is survived by his brother, the Rev. 

Kenneth Haynes of Biloxi, Miss.; his children, 
Evelyn Kelly, Elias A. McDaniel, Tammi D. Mc- 
Daniel and Terri Lynn Fosten 15 grandchildren, 
15 great-grandchildren and three great -great- 
grandchildren. A private wake was planned for 
June 6, with a public funeral service the follow- 
ing afternoon. A Diddley memorial, featuring 
members of his touring band, was scheduled 
for June 7 at the Martin Luther King Jr. Multi - 
Purpose Center in Gainesville, Fla. 
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BY SUSAN BUTLER 

CASTING THE NET 
The RIAA Provides An Inside Glimpse 
Into Its Battle Against Illegal File Sharing 

Deep inside the national 
headquarters of the RIAA is 

a purple room. Tinted win- 
dows shade the faces of young 
men and women working be- 

hind computer screens. They 
are part of the team investi- 
gating the illegal sharing of 
music files over peer -to -peer 
(P2P) networks, and they pro- 
tect their identities carefully. 

Such precautions area re- 

flection of the charged envi- 
ronment in which the RIAA 
is operating. The trade group 
views anti -piracy enforce- 
ment as vital to the recording 
industry's future. 

But some university ad- 
ministrators complain that 
record companies unfairly 
target their campus networks 
to find infringers. Some 
judges have questioned 
whether proof of users mak- 
ing music files available in a 

P2P network's "shared folder" 
is sufficient evidence of copy- 
right infringement. Emotions 
have run so high that death 
threats targeting RIAA 
lawyers and executives 
haven't been unheard of. 

Despite the RIAA's efforts, 
data suggests that demand for 
pirated content remains 
strong. A recent NPD Group 
report estimates that 19% of 
U.S. Internet subscribers 13 

and older download free 
music from P2P services, 
barely less than the 20% re- 

ported when the RIAA began 
its user litigation campaign 
in 2003. 

While it is all but impos- 
sible to gauge how much 
additional illegal download- 
ing its enforcement actions 
may have deterred, the 
RIAA remains determined 
to clamp down on Internet 
piracy. Billboard visited the 
trade group's Washington, 
D.C., offices for a demon- 
stration of how it tracks 
down file sharers. 

In their world of "hash" 
files and virtual handshakes, 
the investigations don't seem 

dark and sinister. The search 
begins simply-with a song. 

THE STASH 
An RIAA investigator and 
technology specialist, who 
asked for anonymity, clicked 

the keyboard on his laptop. 
The LimeWire interface ap- 
peared on a large screen. 

New York -based LimeWire 
LLC touts on its Web site 
that its software is "the 
fastest file -sharing program 
on the planet." The site of- 
fers a free version of its soft- 
ware, but it also offers the 
revenue -generating up- 
graded version for around 
$20. LimeWire is one of 
many software programs 
that run over the Gnutella 
file -sharing network. 

To root out illegal file - 
sharing activity, the RIAA 
works with Maryland -based 
MediaSentry, which has de- 

veloped customized pro- 
grams that also operate over 
the Gnutella network. Media - 
Sentry has a list of recordings 
owned by RIAA-member 
companies and, like any P2P 

user, can search for a music 
file by song title. 

MediaSentry then collects 
alphanumeric "hash" codes it 

discovers online that are as- 

sociated with these record- 
ings. LimeWire and similar 
programs will identify how 
many users are sharing the 
same file as identified by the 
hash code. The combination 
of song titles and hash codes 

listed in the ever-growing 
database are the foundation 
and starting point of all RIAA 
investigations. 

When a consumer rips a 

song from a CD and gives the 
digital file a name, the com- 
puter hardware, ripping soft- 
ware and other digital data 
together create a digital file 
identified by a distinct hash 
code. lithe user rips the same 

song with an older computer 
-even with the same soft- 
ware-the file will have a 

different hash code. The 
slightest change in the music 
source, computer hardware, 
ripping software, P2P proto- 
col, file name or length of 
recording will change the 
hash code identifying the re- 

sulting MP3 file. 
For example, while search- 

ing for a Madonna song at the 

RIAA offices, dozens of users 
were sharing the same 
Madonna title over LimeWire 
-but six users were sharing 

the digital files with identical 
hash codes. Since it is highly 
improbable that more than 
one user would have the exact 

combination of equipment 
and timing to create identical 
hash codes, the investigator 
says, the six users are likely 
sharing copies of the same file 
that one person originally up- 
loaded to the Internet and that 

was later downloaded and 
shared by other users. 

When MediaSentry ob- 
serves that an MP3 file of a 

particular song is available for 
sharing over a P2P network 
but the Itaslt code doesn't 
match one in its database, the 
company downloads the file. 
Then it runs the file through 
a digital fingerprint system 
operated by Audio Magic to 

verify that it is an RIAA- 
member recording, which has 

been fingerprinted by the 
record company when the 
recording was made. If the 
file is in fact a copy of the 
recording, MediaSentry saves 

the hash code in its database. 
What MediaSentry and 

RIAA investigators do next 
depends on whether they're 
preparing a take -down notice 
for a university or planning 
to pursue litigation against 
an individual. 

TAKE IT DOWN 
Copyright holders cannot 
possibly sue every copyright 
infringer. But they can no- 
tify an Internet service 
provider when a user is in- 
fringing a copyrighted work. 
The ISP is required under 
federal law to block that ma- 
terial from the Internet after 
receiving a take -down notice 
from the copyright holder, as 

long as the notice complies 
with requirements set out in 
federal regulations. Many 
universities have their own 
computer networks and. as 

such, act as ISPs. 

A take -down program be- 

gins with the RIAA's list of 
about 700 current, popular ti- 
tles of recordings owned by its 

member companies. The list 
is compiled-and continually 
updated-from Billboard and 

online music services' sales 

charts. The user -litigation pro- 

gram uses many more titles, 
but the RIAA won't disclose 
the number. 

Once the MediaSentry 

search for a title identifies a 

hash, the software then tries 
to match it with popular 
hashes shared among P2P 

users listed in the database. 

"We look for the most pop- 
ular hashes," the RIAA inves- 
tigator says. "It's then very 
unlikely that the person 
ripped it from his or her own 
CD collection and is making 
it available for the first time. 

It's more likely this person 
has downloaded it from 
somebody else. The hash 
can't be one we've seen many 
times before if somebody 
ripped it for the first time." 

Once the popular hash is 
identified, the MediaSentry 
program makes contact with 
the user through a "TCP 
handshake"-essentially a 

conversation between the 

Web server and the Web 
client, like LimeWire, via the 
Internet transmission con- 
trol protocol. 

"Are you online and do you 
have this hash code?" the pro- 
gram asks. If the user's pro- 
gram says "yes," then the user 
is pegged. Just one digital file 
is enough for the RIAA to 
send a take -down notice. 

The user doesn't have to be 

Shifting 
Gears 
MediaDefender Faces 
Changing Anti -Piracy 
Strategies, Financial 
Pressures 

Anti -piracy firm MediaDefender added to 
its PR woes last month when it was found 
to have launched what amounted to a de- 
nial -of -service attack against Revision3, 
a legitimate Internet TV service using Bit - 
Torrent technology. 

But bad publicity is quickly becoming 
the least of the embattled company's prob- 
lems as the music industry re-evaluates its 
approach to battling online piracy. 

When MediaDefender started six years 
ago, its practice of flooding peer -to -peer 
networks with fake music files quickly 
gained the attention of major music labels 
hungry for solutions to the growing piracy 
problem. The company's label clients reg- 
ularly paid around $5,000 for each song 
they wanted protected, generally for the 
month after a new album was released. 

In return, MediaDefender would release 

thousands of fake versions of the pro- 
tected song on P2P networks, with the in- 
tent of making it more difficult for users 
to find the real file. Other tactics included 
serving false search results, blocking traf- 
fic to popular P2P servers by overwhelm- 
ing them with requests and corrupting Bit - 
Torrent traffic with bad source files. 

The hope was that if it was too difficult, 
fans would just give up and buy the song 
instead. MediaDefender generated enough 
business from music and movie compa- 
nies that ArtistDirect bought the company 
in 2005 for $43 million. 

But times have changed. According to 
sources at major labels, as well as several 
companies doing business with them, la- 
bels are dramatically scaling back the 
amount of money they spend on anti - 
piracy activities like MediaDefender, with 
at least one label severing ties with the 
company altogether. 

Part of it is due to the labels' distressed 
financial situation, which is forcing them 
to cut back on expenditures that were 
once considered commonplace. 

"Discretionary spending on stuff like this 
is getting really tight," one source says. 

Additionally, label sources say their anti - 
piracy strategies have evolved from a de- 
fensive posture to a more proactive one, 
investing in new technologies and serv- 
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sitting at the computer to be 
sharing a file. LimeWire and 
similar programs continue to 

share files over the P2P net- 
work as long as the computer 
is on, the program is open 
and the file -sharing compo- 
nent is on. 

MediaSentryrecords the IP 
address, the name of the com- 
pany or university that owns 
the ISP, the date and time of 
the handshake, the user name 
and the infringed title. The 
company sends it to the RIAA. 

RIAA personnel then re- 
view the information, man- 
ually prepare the take -down 
notices and send them to the 
university. 

"There is an idea that we 
target certain universities," 
the investigator says. "That is 

completely incorrect and, 
technically, not possible. We 
find what we find by song and 
through public means; we 
don't try to get into a univer- 
sity's internal system." 

MEET JOHN DOE 
The RIAA uses litigation to 
target some of "the most egre- 
gious users we find," the in- 
vestigator says. 

This process, too, begins 
with the song search, but en- 
tails the collection of far more 
data on an individual user 
than is required for a take- 
down notice. After Media - 
Sentry finds popular hash 
codes, the company's soft- 
ware-just like LimeWire- 
allows a search of all the files 
the user is sharing. 

The company collects the 
list of music files the user is 
sharing, identifies songs that 
belong to RIAA-member com- 
panies and downloads the 
files. MediaSentry also collects 
very detailed text logs as evi- 

dence of its activities through- 
out the entire process. 

The ISP associated with an 
IP address is easy to identify. 
The American Registry for In- 

ternet Numbers, a nonprofit 
organization, provides the in- 
formation via a search on its 
Web site. 

MediaSentry sends the in- 
formation to the RIAA, which 
has staff that listen to each 
downloaded file to verify the 
identify of the song. The 
RIAA notifies the ISP to pre- 
serve the evidence connected 
to the IP address. The record 

companies then file a lawsuit 
naming "John Doe" as the un- 

named defendant. 
Once they file the suit, the 

labels may then have the court 
issue a subpoena for the ISP 
to identify the registered user 
for the IP address. That per- 
son then replaces John Doe 
as the defendant. 

The RIAA has sent tens of 
thousands of cease -and 
desist letters and take -down 
notices to commercial IS Ps 

since 1996 and to universities 
since 2003. 

Since the user litigation 
program began in 2003, la- 
bels have filed more than 
28,000 lawsuits against indi- 
vidual file sharers. In addi- 
tion, more than 6,000 letters 
have been sent to university 
administrators, asking them 
to forward the offers of pre - 
litigation settlement to the 
file sharers who used the uni- 
versity networks. 

Only one suit has reached 
trial. Jammie Thomas, who 
was found liable by a Min- 
nesota jury for infringement, 
is waiting for the federal 
court's decision on her re- 
quest for a new trial. 

ices they hope will make legal content 
more attractive. And new initiatives on the 
horizon, like a proposed surcharge on In- 

ternet service providers to monetize P2P 
traffic, could threaten MediaDefender 
even further. 

Moreover, some say that MediaDefender's 
effectiveness has been inconsistent. 

"We weren't getting the results we re- 
ally wanted," one major -label source says. 
"It didn't always work." 

The company stands by its effective- 
ness, citing data from an NPD Group sur- 
vey from the first quarter of this year that 
found 8% of respondents saying they 
bought a full-length CD after failing to find 
the song they were looking for on free file - 
sharing sites. 

MediaDefender CEO Randy Saaf admits 
that the company's music -related activ- 
ity has "leveled off," but calls any sharp 
decline an "exaggeration." 

"Music decoying remains a fundamental 
way of hindering piracy on a P2P network," 
he says. "There's only four big music com- 
panies, so there's only so many directions 
you can grow." 

In response, MediaDefender is trying 
to transform its technology into a mar- 
keting tool. Last year, it partnered with 
Atlantic Records to distribute music from 
newcomer Plies through P2P networks, 
sponsored by Sprint. The company has 
inserted various other viral videos 
through P2P networks since, such as one 
with Ford Motor. 

But Saaf says few labels have jumped 
on the marketing opportunity. In the 
meantime, MediaDefender's troubled par- 
ent ArtistDirect revealed in February that 
it retained Salem Partners to help it ex- 
plore "strategic alternatives" that include 
a possible restructuring, merger or even 
a sale of the company. Antony Bruno 
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Sweet Spots 
Madonna Tour Tickets Off To Brles Start 

The much -anticipated North American on -sales 
for Madonna's upcoming Sticky & Sweet tour 
hit full force the first weekend in (une, including 
high -profile stadium shows in four U.S. markets. 

Those projecting immediate sellouts were 
incorrect. Those expecting disaster were way 
more incorrect. When it's all said and done, 
Madonna will break her own recordas the top - 
grossing tour by a female artist, 
likely generating well north of 
$200 million in ticket sales. That 
she can accomplish this in such 
a limited time frame is even 
more remarkable. 

With the most recent run of 
on -sales, shows in Oakland, 
Calif. (Nov. 1), Las Vegas (Nov.8) 
and Denver (Nov. 11) all sold out, 
with second shows added for 
Nov. 2, 9 and 12 in those respective markets. 

Sales were also very strong, but not yet at sell- 
out level, for stadium shows in Houston (Nov. 

16), Los Angeles (Nov. 6) and Miami (Nov. 26). 

In Vancouver, Madonna's first North Amer- 
ican stadium on -sale for Oct. 30 at BC Place Sta- 

dium moved 50,000 tickets in 29 minutes. Rapid 

sellouts in Toronto at Air Canada Centre for 
0::.11 end Montreal at the Bell Centre on Oct. 
22, called for second shows in both markets to 

be added on Oct.19 and 23, respectively. 
Previous sellouts include three shows at 

Madison Square Garden in New York on Oct. 

6.7 and 11 and performances in Boston (Oct. 

15) and Chicago (Oct. 26). 

North America and Europe, followed by Mex- 

ico and South America, tour producer Arthur 
Fogel, chairman of global music for Live Na- 

tion, says he's "thrilled" with sales and points 
out that there is plenty of time remaining. 
"Some of these North American shows are five 

or six months away," Fogel says. 
Fogel declined to provide specific numbers, 

but his mood the Monday morn- 
ing after the latest round of on - 
sales indicates that numbers were 
more than solid. Live Nation an- 

nouncessellouts, not ticketcounts, 
so even a show that hasn't been an- 
nounced as clean likely still has 
moved many thousands of tickets 

and is well in the black. 
"The fad is it was another strong 

weekend with all shows on track 
to go the distance," Fogel says. "We are in great 
shape, and I couldn't be happier.' 

I On The 
Road 

RAY 
WADDELL 

Meanwhile, Europe is still sizzling. Demand 
for tickets in Paris for Madonna's Sept. 20 per- 
formance led to a second show for Sept. 21. The 
Zurich show at the Military Airfield Dilbendorf 
(Aug. 30) topped the 70,000 mark in sales. Tick- 

ets remain for the tour opener in Cardiff, Wales, 
on Aug. 23, as well as shows in Nice (Aug. 26), 

Berlin (Aug. 28), Amsterdam (Sept. 2), Dussel- 
dorf (Sept. 4), Rome (Sept. 6), Frankfurt (Sept. 
9) and London (Sept.11), but sales are believed 
to be very good in all these markets. 

With only a few shows left to go on sale its 
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IN YOUR FACE: Our Antony Bruno reports 
that Live Nation unveiled a Facebook application 
that lets users search for and buy concert tickets 
directly from their profile on the popular social 
networking site. 

The application is an extension of the grow- 
ing My Live Nation Web site, which lets users 
create customized concert searches based on 
their favorite artists by reading their digital 
music libraries. According to Bruno, the Face - 

book application is simply a widget of the same, 
but allows other Facebook users to see each 

other's concert calendars, acting as a 

viral marketing tool for the widget as 
well as the concerts listed in it (bill- 

board.biz, May 29). 

Music fans can register for My Live 

Nation at livenation.com and can then 
easily add My Live Nation to their Face - 

book profiles. 
The development, like Ticketmas- 

ter'sassociation with iLike, makes con- 
cert promotion a much more efficient 
prospect. Rather than a blanket news- 
paper ad or even the more focused radio 

-$ promo that havedrawn fans toconcerts 
for years, this application tells people 
that have said they are interested in a 

band that this band is coming, and then 
sells them a ticket. Ifs the ultimate in 
a targeted promotion, a "heads up" to 

someone whowants to know. This def. 
initely takes a lot of the guesswork out 
of marketing, and anything that makes 
it easier to buy a ticket is a good thing. 

There is a buzz -building compo- 
nent here that would help any show. But there 
is also a sort of "preaching to the choir" as- 

pect, too. If every band had enough hardcore 
fans to fill an arena, there wouldn't be much 
need for old -school promoters. However, the 
difference between a sellout and a half -house 
for most shows is pricing and promoter in- 
stincts that convince fence -straddlers to get 
up and go. That has not changed. 

For 24/7 touring news 
.13IZ and analysis, see 

bill board.bi z/touring. 
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in fun and creative ways with brand partners to get emotional 
connections with artists." 

The new Steve Madden campaign will include an un- 
usually immersive in-store component On June 9, the 
retailer will tape a live performance by Perry at the 
Steven by Steve Madden store on New York's Lower 
East Side, then air the performance at its 70 stores 
around the country with video screens and provide 
an audio feed to its remaining 28 stores. 

During the duration of the Perry promotion, which 
will run for at least a month, video -equipped Mad- 
den stores will also show the video for"' Kissed 

a Girl;' and all stores will play Perry's Capitol 
debut, "One of the Boys" (June 17). The 
stores will also display signs promoting the 
album and her status as a featured artist. 

The campaign will extend to a new Web 
site, stevemaddenmusic.com, which will 
include the in-store performance in stream- 
ing video, as well as links to buy "I Kissed a 

Girl" and "One of the Boys." A download of 
the single will be given free to customers who 
spend a yet -to -be -determined amount. The 

BY KAMAU HIGH 

Shoes And Tunes 
Katy Perry To Get A Lift From Steve Madden Campaign 

Steve Madden is stepping into music marketing again. 
The footwear and apparel retailer is launching an in-store and 

online marketing campaign dubbed Steve Madden Music that will 
spotlight a recording artist every month or two, Billboard has 

learned. First up is Katy Perry, whose Capitol Music Group single 
"I Kissed a Girl" exploded 21-5 this week on the Billboard Hot 

100 after selling 173,000 digital downloads. Also in the pipeline 
is S -Curve artist Little Jackie. 

Although Perry and Little Jackie record for EMI Group labels, 
Steve Madden Music is seeking similar partnerships with other 
labels as well. "The music business is very parallel to the shoe 
business," founder/design chief Steve Madden says. "They're 
after the same girl that we're after. Even the mind -set of trying 
to make a hit shoe or a hit record is the same. People always 
want to know what's cool. I figured if [Sean "Diddy" Combs] 
and Russell [Simmons] could get into my business, then I could 
go into theirs." 

For Capitol, the Perry promotion follows its partnership last 

year with Victoria's Secret for the exclusive U.S. CD release of 
the Spice Girls' "Greatest Hits." 

Capitol chairman/CEO Jason Flom says the label is keen on 
considering more such promotions. "If you'rea brand and you're 
reading this, we're open for business," he says. "We want to work 

egsi ,í 4fY'_ .,a.^. 
0 

6 

Bar Brawl 
Two Majors Check Into Rehab 

The F -word and S -word are again causing a brawl. 

This time it's not a fight over radio broadcasts 
that the FCC finds objectionable. Now it's over 

old versions, new versions and edited versions 
of"Sittin' at a Bar" by Atlanta -based quintet 
Rehab. And the fight is being fueled by the bane 

of most artists: an old production deal that has 

left the band with little recourse when it doesn't 

like changes to its album and album artwork. 
Several years ago, Rehab assigned its rights 

in recordings to a production company called 
Destiny Music, Los Angeles -based attorney Kia 
Kamran says. That company entered a deal 
with Sony Music (now Sony BMG Music En- 

tertainment). Like most production deals with 
a major label, Destiny assigned the recording 

roughly 800,000 registered users of the retailer's steve- 
madden.com home page will receive e-mail alerts about the 
album's release date, with a link to purchase It online. 

Madden will cover the cost of producing the in-store events, 
while artists will agree to be outfitted with a selection of Madden 
footwear during the promotional period, according to David 

Passick, a former manager of Maxwell, Don Was and 
Herbie Hancock. Passick is advising the retailer on 

the campaign. 
Steve Madden is the latest apparel retailer 

seeking to lend its brand a boost by linking it- 
self to pop stars. Urban Outfitters features a 

monthly playlist on its Web site that streams 
songs by of -the -moment recording artists. 
American Eagle Outfitter recently announced 
it would underwrite its own New American 
Music Union festival later this summer (Bill- 
board, May 31). And Tommy Hilfiger is in its 

third year of staging "The Hilfiger Sessions," a 

series of live concerts pairing new and estab- 
lished artists. In April, Hilfiger launched 

tommytvcom, which streams the concerts for free. 

Steve Madden, too, has done its share of music 
programming, such as sponsoring concert tours 
and holding a music talent search contest. The 
company also has a strong link to the music busi- 
ness via nonexecutive chairman Walter Yetnikoff, 

former head of CBS Records. 

rights to Sony (Epic). 

This type of setup means that artists are not 
direct parties to the contract with the label. As a 

result, they typically have little or no legal rights 
in connection with how those recordings are 

changed or marketed. 
Most artists that later find some success abhor 

their production deals. The companies often 
take 40%-60% of the artist royalties received 
from the label. If the production 
company goes defunct, some- 
times it's hard for the artists to get 

all or any part of the royalties. 
But Kamran says Rehab's fight 

is not over money; it's over artis- 
tic integrity. 

Rehab's "Sittin' at a Bar' was 

on the 2000 Epic release "South- 
ern Discomfort." The record 
wasn't a hit at the time. Epic 
dropped the band and entered a termination 
agreement in 2003 with Destiny. The major still 
owns the master rights. 

Rehab continued to tour. The song reportedly 
became a sort of anthem in bars around the Un- 

tied States. Just listening to part of the song cur- 
rently on iTunes explains why. 

"Now I'm sittin' here talkin' to you/drunk and 

on the run. [Chorus:] I'm sittin' at a baron the 

inside/waitin' for my ride on the outside/she 
broke my heart in the trailer park/so I jacked the 
keys to her fuckin' car/and crashed that piece of 
shit and then stepped away." 

As the song found nearly 1 million listeners 
across the Internet, Kamran says he began try- 
ing to make a new deal with a major label, speak- 

ing with execs at Epic and Universal Republic. 
He says that Epic execs hadn't been aware of the 
growing popularity of the song. The band rere- 

corded the old song and signed with Universal 
Republic last month. 

Now, Epic has a clean version-without the f- 

and s-words-that it's servicing to radio and of- 

fering through iTunes. Kamran says that Epic 

also edited other tracks on the album without 
permission, retitled the album "Sittin' at a Bar" 
and changed the cover artwork to depicting peo- 

ple at a bar. 

Kamran is arguing with Epic, raising breach 

of contract claims. He asserts that Epic did not 
obtain permission to edit all the tracks from the 
album-even though the label did send a letter 

to Destiny to edit the single. Since 

Destiny never responded, Epic 
may have had the right to make 
the changes under the contract. 

Kamran says he represents Des- 

tiny and Rehab, but adds that "Des- 

tiny is gone." As a result, Danny 
Boone, current and co-founding 
member of Rehab, really has no 
recourse against Destiny, he says. 

Meanwhile, Universal Repub- 
lic is also servicing the song to radio and selling 
the album. Kamran says it's causing "confusion" 
in the marketplace. So the brawl is also spiling 
over to the two major labels, which each claim 
in letters that the other may be making misrep- 
resentations in its marketing materials. 

Kamran admits that Boone receives less 

money from the Epic version of the song, but 
says it's a "moral issue." He's making the 
"this is not cool" argument against Epic's 
edits and changes. 

Whatever the outcome, the Rehab saga again 
shines the spotlight on the importance of con- 
tract terms in those very first deals that artists 
sign. Perhaps there could have been a provision 
in the production deal and the label deal grant- 
ing the artists the right to "step into the shoes" 

of the production company if or when that com- 
pany closed its doors. 

But then again, there are likely thousands of 
artists who would love to be having Rehab's prob- 
lems right now: two majors working the artist's 
song to radio. ..-. 

Legal 
Matters 

BUTLER 
SUSAN 
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GetUp, Stand U 
Few Latin Artists Mobilize For Immigration Reform 

"Podemos con Obama; an all - 

Spanish -language video in 
support of Democratic presi 
dential candidate Sen. Barack 
Obama, features more than 20 

Latin music acts saying things 
like "Obama is 

different" and 
"Obama is the 
future." 

But buried 
among themisa 
more pointed 
comment from 
Alejandro Satz 
(whois nota U.S. 

citizen): "We 
need immigration reform." 

In the past year, Latin acts 
have increasingly expressed 
vocal support for a wide 
array of causes, from the 
eradication of child exploita- 
tion and poverty, peace 
efforts in Colombia and en- 
vironmental issues. 

Amid this newfound ac- 
tivism, one cause has been 
conspicuously absent: sup- 
port for immigration reform 
and illegal immigrants in the 
United States. 

The omission is glaring, 
not only because so many 
Latin acts that are now citi- 
zens of this country initially 

came here as illegal aliens, but 
also because many of the peo 
pie who support their music 
are here illegally and under 
siege. Indeed, fear of immi- 
gration crackdowns have had 

a direct impact 
on Latin con- 
cert attendance 
and album 
sales,accord- 
ing to promot- 
ers, managers 
and retailers. 

Why then 
haven't Latin 
artists mobi- 

lized behind these issues? 
"It is not as common for 

Latino artists to speak out 
on political issues as 
much as Anglo 
artists," says pro- 
ducer Andres 
Levin, who con- 
ceived and pro- 
duced the Obama 
video. ft's not that acts 

don't support immi- 
gration reform, he says. 
"I think they haven't 
found the vehicle to do so." 

While many figures in 
the Latin music industry 
say they favor inunigration 
reform and sympathize 

Latin 
Notas 

ekne,;: 

LEILA 
CORO 

THE BILLBOARD Far from resting on his con- 
siderable laurels, which in- 

clude Academy Awards for 
the scores to "Brokeback 
Mountain" and "Babel," pro- 
ducer/composer Gustavo 

Santaolalla keeps finding new outlets for his creative muse. 
His groundbreaking sensibility continues to nurture Latin 
rock acts from Café Tacvba to Juanes, even as he balances 
production work with film scoring. (An upcoming project 
of his is the film adaptation of Jack Kerouac's "On the Road.") 

Santaolalla's own band, Bajofondo Tango Club, is releas- 
ing its first proper album in four years, "Mar Dulce," July 15 

on Decca/Surco. Santaolalla is also planning a dance show 
based on Bajofondo's music, which mixes tango with elec- 
tronica, rock and hip -hop. He will be named a BM) Icon June 
12 at the society's annual Latin Awards dinner. 

What are you doing today? 
I'm working on a song that 
we're going to do with Marisa 
Monte for a Brazilian film. 
It's a title song for a movie 
[titled "Era Urna Vez No 
Rio"). I'm also working on a 
version of our next single for 
"Mar Dulce" for some terri- 
tories ... and just starting to 
try some stuff on the new 
("Babel" director] Alejandro 
Gonzalez IOarritu movie I've 
been working on. It's his 
next project; it doesn't have 
a title. I did a Brazilian movie 

with ("The Motorcycle Di- 
aries" director] Walter Salles 
and Daniela Thomas that 
just played at Cannes and 
won an award. It's called 
"Linea de Paso." 

What is happening with 
Surco? 
We are in the process of fin- 
ishing our 10 -year relation- 
ship with Universal and 
about to embark on a new 
deal with Universal. We'll 
still have a joint venture and 
partnership. We have a cou - 

with the plight of illegal im- 
migrants, not many have or- 

ganized broader efforts to 
back these causes, although 
several have written songs 
that touch on the issue. 

"Speaking out on the issue 
means having the courage to 

pie of new signings that we 
feel very strongly about that 
I can't name, but it's a girl 
and it's a guy and both are 
based here in the United 
States and both are bilingual 
... we're trying to explore 
what we can do with Univer- 
sal, since we all know how 
the record industry is these 
days. If we can do more stuff, 
considering I'm in other 
types of ventures-I have a 

book publishing company 
and I do music for films. 

So with all this we were try- 
ing to imagine maybe a wider 
deal with Surco for our next 
round, not just records but 
maybe all these other avenues 
are now to be explored. 

Is the so-called "Latin 
alternative" movement as 
strong as It was in the '90s? 
All those things go through 
phases ... in terms of the 
Latin alternative scene, I like 
to view it as a wider thing, 
not just the music. I like to 
think that we are in a very 
special historical moment in 

our culture ... because of 
demographics, because of 

take on a lot of social and po- 

litical responsibility and 
maybe it is something artists 
are not prepared for," says 
Julie Garza, PD for WYMY 

(La Ley) Raleigh, N.C. 
One of the few voices who 

has is popular Univision 
Radio personality Eddie "PI- 
olin" Sotelo, who was cen- 
tral in organizing mass 
marches in 2006 in Los Ange- 
les, Miami and other U.S. 
cities, drawing the participa- 
tion of Los Tigres del Node 
and other Latin acts. 

Another exception: popular 
Latin Christian singer Marcos 
Witt, who last year gathered 
hundreds ofthousands of sig- 

natures, getting the word out 
via YouTube, radio, press and 
his own shows. 

Encouraged, Witt ap- 
proached between 10 

i and 1S major Latin 
4.r( acts that were 

touring at the 
time, and asked 

4 * if they too 
could ask fans 
to sign peti- 
tions asking 
for immigra- 
tion reform 
during their 

shows. All 
said yes. But 
when the time 

came to actually get 
the job done, not a 

single one came 

the penetration the U.S. has 
worldwide and because that 
penetration is carrying with 
it a component of its DNA, 
which is Latin. For all those 
reasons, we have a platform 
for a cultural presence 
worldwide that we never had 
before-Latins. After a first 
phase of a more stereotyped 
projection of our culture 
through the music, we came 
to a new phase in which we 

EN ESPANOL: Ali the great 
.OSfl'i you've come to expect fro 

BI liboardenespanol.com. 

through. 
"I don't think it was mali- 

cious," Witt says. "But I was 
disillusioned. I think it was 
really a lack of empathy with 
the plight and pain that ille- 
gal immigrants are feeling 
now." 

An example of that plight: 
On May 12, immigration 
agents arrested nearly 300 
workers at an Iowa meatpack- 
ing plant, the largest single - 
site immigration raid in U.S. 
history. For the first time ever, 

270 of those arrested were 
sent to prison to serve sen- 
tences prior to being de- 
ported, leaving children and 
families in the lurch. 

"As Latins, the effects of 
these raids is dear," Witt says. 

On his end, Obama video 
producer Levin says he plans 
to make shorter, concentrated 
pieces that tackde some of the 
issues mentioned in his video. 

Obama and Sens. Hillary 
Clinton and John McCain 
all voted in support of the im- 
migration reform measure 
that was defeated in Congress 
last year. Witt supports Mc- 

Cain, who was the sponsor of 
the original 2006 immigra- 
tion reform bill that was 
passed by the Senate but was 
blocked by a House -Senate 
conference committee. . 
(fie. For 24/7 Latin news 
tIG and analysis, see 

b l i l b oa rd. b i c/latin. 

have more and more Latin 
talent that comes from an- 
other angle that is getting 
pushed to the limelight. I'm 
talking about precisely Ale- 
jandro Gonzalez Iflarritu, 
Guillermo del Toro, Alfonso 
Cuarón, Gael Garcia Bernal, 
someone like us or Alberto 
Iglesias the composer .. . 

It's an incredible time to be 
Latino, worldwide. 

-Ayala Ben-Yehada 

Latin music coverage 
in Billboard-in Spanish! 

EN 
13 EVE 
HOME FIELD 
ADVANTAGE 
While record sales virtually 
around the world continue 
to decline, in Argentina 
they keep growing. Accord- 
ing to the country's Cham- 
ber of Record and Video 
Producers (CAPIF), Argen- 
tine CD sales grew by 3.8% 
for first-quarter 2008 in 

comparison with the same 
time period in 2007. During 
the first three months of 
2007, there were 3.8 million 
legal CDs sold, according to 
CAPIF, while the number for 
2008 grew to 3.9 million. 
Digital sales, including mo- 
bile, also grew by 44% for 
the first three months of 
2008 compared with 2007, 
although no specific num- 
bers were made available. 
CD sales in Argentina have 
been on the upswing since 
2003, following the col- 
lapse of the Argentine 
economy and its currency. 
According to CAPIF num- 
bers, 42.5% of the country's 
music sales correspond to 
Argentine acts. 

NOT WITT'S END 
U.S.-based Latin Christian 
singer Marcos Witt (see 
Latin Notas, left) is finding 
that his movement has ad- 
vocates around the world. 
Earlier this year, Witt per- 
formed a concert at the 
Simon Bolivar Park in Bo- 
gota, Colombia, that drew 
more than 35,000 fans. The 
taped show will be released 
as a CD/DVD, titled "Sobre - 
natural," Aug. 18 via Witt's 
label Canzion, distributed 
by Venemusic. 

THAT'S WHAT 
FRIENDS ARE FOR 
After hooking up in between 
panels at the Billboard Latin 
Music Conference, Wisin & 

Yandel and Enrique Iglesias 
have recorded a remix of Igle- 
sias' single "Lloro Por Ti" and 
filmed a video in Los Ange- 
les. The track, whose original 
version is on Iglesias' all -hits 
album "95/08" (Universal 
Music Latino), will be worked 
to radio as a single in the 
coming months. Wisin & Man- 

del also collaborated with 50 
Cent on a remix of"Rider Part 
II," available exclusively on 
thisissO.com. -LC 
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GLOBAL BY MARK WORDEN 

PENSION TENSIONS 
Italian Indies Fear Jump In Social Security Costs 

M I LAN-Italÿ s independents are mobilizing 
against government plans that they claim "could 

kill off an industry which is already dying." 
The dispute centers around government 

agency ENPALS' decision to extend its social 
security contributions scheme for artists. Since 

ENPALS launched in 1947 to administer enter- 
tainment workers' social security/pension pay- 

ments, it has collected contributions from 
Italian vocalists and bands, based on a percent- 
age of their concert fees in Italy. 

The contributions-up to 33% of live fees- 
apply to solo artists or bands but not to backing 
musicians/singers. However, ENPALS is now 
introducing an additional contributions system 

for artists, based on physical record sales. 

The labels' beef is that they, rather than artists, 

have to pay these contributions-which EN PAL 

wants back -dated to Jan. 1, 2004. 

ENPALS' Rome -based director of perform- 
ance and contributions Ferdinando Mon- 
taldi says the reform "is an attempt [to] 
improve the financial situation of retired 
recording artists." 

From the 1980s onward, ENPALS had made 

unsuccessful attempts to extend contributions 
to recording acts. However, in 1999 Sony 
Music Italy challenged that in court and won, 
on the basis that a studio performance was 

not technically "entertainment" as an audi- 
ence wasn't present. 

ENPALS successfully appealed that judg- 
ment in 2003 and the new "royalty" -based 
scheme was subsequently developed following 
consultation with what was then Italy's main 
labels body Fl MI. 

The claim that the scheme could kill off in- 
dependents came in a statement from indie la- 

bels body Audiocoop, which is leading the 
protests along with artists' union Unione Artisti- 
Unimpresa. 

The latter claims the scheme could cripple 
many small independent companies operated 
by its members. "The parameters appear to be 

made -to -measure for the majors," UA -U head 
Roberto Pietrangeli says, also speaking on be- 

half of Audiocoop. 
The new ENPALS minimum contribution is 

87 ($135) per track/per featured artist on ship- 

ments of up to 30,000 copies as declared to au- 

thors rights body S IAE, which collects mechan- 
ical royalties in Italy. 

That contribution rises in bands to a maxi- 
mum of717 ($1,113) per track for more than 
500,000 copies, as recorded by SIAE. 

Pietrangeli claims the new scheme penal- 
izes labels selling well less than 30,000 copies 

of their albums, particularly smaller indies 
lacking the financial resources of the majors. 

Although neither ENPALS nor Audio- 
coop/UA-U have estimated the total amount 
of money involved, both sides agree it is po- 

tentially huge, involving thousands of albums 
and artists. 

The current reform was set out in Decem- 

ber 2003 by thenMinister of Labor Roberto Ma- 

roni. However, action wasn't taken until Feb. 

19, when ENPALS wrote to all Italian labels an- 

nouncing that the new contributions would be 

retrospectively applied, with a May 16 deadline 
for payments to be received. 

After indie -label protests, ENPALS extended 

the deadline to July 16 and agreed to hold in- 
terim discussions with labels. 

"We agreed to the delay largely so compa- 
nies could update their software for the calcu- 
lations," Montaldi says. He adds that ENPALS 

recognizes the payment bands "were estab- 
lished at a time when record sales were higher," 
and a future review might be considered. 

Mario Limongelli, president of Italy's other 
main indie labels body PMI-whose mem- 
bers split from IFPI affiliate FIMI in July 
2005-attributes the delay to subsequently 
aborted plans to absorb ENPALS into the na- 

tional pension system and "the slowness of 
Italian bureaucracy." 

While PMI agrees "in principle" to the 
scheme, Limongelli will meet with ENPALS 
and the Minister of Labor in the hope of hav- 

ing the rates revised, as will the country's third 
independent labels body, AFI. 

But while the indies seek talks with the gov- 
ernment to resolve their issues, the majors have 

distanced themselves from that stance. 

"As far as we're concerned," Fl M I president 
Enzo Mazza says, "the issue was resolved with 
the Marotti decree in 2003." 

FIMI president ENZO MAZZA (left) has distanced his body from any discussions between the 
likes of PMI's MARIO LIMONGELLI (center)and UA -U's ROBERTO PIETRANGELI with ENPALS. 
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BY MARK SUTHERLAND 

"Playing 
r1 ggs naked is strange..: but fun" 

PAM i MYSTTSiGMY B005H METAL1Kp BLACK BROWN 
I VAMPIRE WEEKEND 

Pumping On 
Your Stereo 
U.K. Music Mags Tune In To Power Of Radio 

LONDON-Hold the front page: Two of 
Britain's biggest music magazines are get- 
ting into the radio business. 

First was Bauer -owned monthly maga- 
zine Q, Britain's biggest -selling music mag- 
azine with a circulation of 131,330, according 
to the Audit Bureau of Circulations (ABC). 
On June 2, it relaunched its Q Radio serv- 
ice-previously a DJ -free automated play - 
out service-on DAB digital radio in London, 

digital TV platforms nationwide and online. 
On June 24, IPC Media -owned music 

weekly NME (circulation 64,033) will launch 
NME Radio on similar platforms, with addi- 
tional temporary FM availability via limited 
local licenses. 

Both stations will adhere loosely to the 
modern rock format and are being keenly 
anticipated by labels. 

"The potential for both is huge, because 

\FWS ' 
»>MOBILE MUSIC CLIMBS 
IN JAPAN 
Steady growth in sales of ringback tones and 
mobile -based full -track downloads helped 
power a 6% rise in digital music sales in Japan 
to 120.8 million units in first-quarter 2008, ac- 

cording to the Recording Industry Assn. of 
Japan. In value terms, digital sales-mobile 
and PC -based downloads-rose to 22.5 billion 
yen ($215.5 million) in January -March, up 28% 

from the same period in 2007. Although mo- 
bile -based master ringtone sales fell 16% to 
51.1 million units with trade value down 13%to 
5.9 billion yen ($56.5 million), ringback-tone 
sales rose 18% to 22.6 million units, with value 
up 47% to 1.9 billion yen ($18.2 million). Sales 

of mobile -based full -track downloads, mean- 
while, rose 48% to 34.4 million units, with value 
up 58% to 11.4 billion yen ($109.2 million). PC - 

based music downloads rose 34% to 9.9 mil- 
lion units, with value up 50% to 2.1 billion yen 

($20.1 million). -Steve McClure 

»>VIRGIN GAINS INDIAN 
ACCENT 
British commercial media group SMG has 

agreed to sell national pop/rock station Vir- 
gin Radio to India's TIML Golden Square for 
£53.2 million ($105 million) in cash. TIML 
Golden Square is a unit of Bennett Coleman & 

Co., which publishes the Times of India news- 
paper and operates radio stations in the coun- 
try. The disposal is still subject to SMG share- 
holders' approval and a general meeting is to 
be convened. In a statement issued to the Lon- 
don Stock Exchange, Glasgow, Scotland -based 

SMG CEO Rob Woodward said the agreement 
represented a "sound price for Virgin Radio 
and a good deal for SMG shareholders." An 

additional £8 million ($15 million) will become 
payable if the radio business is licensed to use 

the Virgin Radio brand within two years of clos- 
ing the deal. SMG will now refocus on wider 
strategic plans to invest more in TV produc- 
tion and Internet activities. -Lars Brandie 
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Music mags Q and NME are 
looking to scrawl their Initials 
across the U.K. radio landscape. 

both brands are known world- 
wide," says Parlophone U.K. head 
of radio Kevin McCabe, who plugs 
acts including Radiohead and 
Coldplay. "If you sit in a record 
company meeting anywhere in the 
world, ears prick up when you say 

you've got the cover of either." 
Nonetheless, the new sta- 

tions face a fight to w in 

audiences in the keenly 
contested U.K. modern 
rock sector, currently 
dominated by FM/dig- 
ital network Xfm (which 
had 1.03 million listeners 
in the first quarter, accord- 
ing to RAJAR) and digital - 
only BBC 6 Music (520,000). 

Q Radio programming 
director Ric Blaxill, a for- 
mer BBC 6 Music head of 
programs, says his station 
will initially feature just 

one live show, a daily evening 
program hosted by former Xfm 

DJ Samanthi, but also feature pre- 
recorded "unique content" from the 
likes of Coldplay and R.E.M. at 

launch. Blaxill says his ambition is 

to increase as audience from 
the 282,000 listeners the au- 
tomated service had in 01, al- 
though he declined to name a 

target figure. 
NME Radio is produced under 

license by London -based DX Media. 
headed by managing director/program- 
ming director Sammy Jacob, the man who 
launched Xfm London in 1997. His station 
will feature live programming from 7 a.m. to 
7 p.m., live sessions and regular news up- 
dates from the NME editorial staff. A show 
by high -profile British comedian Ricky Ger - 

»BEIJING POP PULLED 
China's biggest international rock music fes- 
tival, the Beijing Pop Festival, has been can- 

celed, organizers announced May 30. The 

festival has been held in Beijing's Chaoyang 
Park each September since 2005. "We're not 
going through with it this year," says festival 
director Jason Magnus, president of Beijing - 
based promoter Rock for China. "It's not be- 
cause we've been told not to, but because 
we don't want to take the risk." A lineup had 
not been announced and tickets weren't put 
on sale. The move follows the postponement 
of Beijing's Midi Modern Music Festival, 
scheduled for May 1-4, after local police said 

they could not provide security. Sources close 

to Midi attributed that to Chinese govern- 
ment nervousness amid recent international 
pro -Tibet demonstrations. Last year's Bei- 
jing Pop headliners Nine Inch Nails and Pub- 

lic Enemy helped attract more than 30,000 
people over two days. -Berwin Song 

vais features in test transmissions that began 
June 2, but he won't be part of the regular 
air lineup. 

Jacob is targeting 300,000 -plus listen- 
ers in year one, saying, "This will be the sta- 
tion for true fans of indie -alternative music." 

"There are a lot of people making a play 
for the U.K. alternative music market," NME 

editor Conor McNicholas says. "But don't 
think anybody's had a runaway success with 
it. Brand -wise, they don't really register, 

whereas we bring almost 60 years of 
brand heritage." 

McNicholas' counterpart at Q, 

Paul Rees, believes his station's 
"broader outlook" and Bauer's 

track record for launching 
j 4,., such magazine brands as Ker- 

rang as radio stations will give 
it the edge. 
Both stations plan to work 

closely with magazine editorial 
teams and leverage the power of 

their print arms to secure con- 
tent, with Q Radio's Coldplay 
and R.E.M. interviews coming 
off the back of cover features. 
McCabe admits that this has 

the potential to "put people's 
noses out of joint, because [every 

station] wants exclusives," but adds, 
"The one -stop shop idea is an at- 

tractive proposition when 
you've got a band whose time 
is really precious." 

Meanwhile, Xfm head of music 

Mike Walsh remains sanguine 
about the threat to his stations. 
"We have the enormous advan- 

tage of being on FM and of being first 
mover," he says. "We've established rela- 

tionships [with pluggers] over a 10 -year pe- 

riod. If [NME and Q] feel the strength of their 
radio proposition isn't engaging enough for 
the labels that they have to leverage the mag- 
azine, good luck to them, but don't foresee 
us losing out as a result." 

»?LAZARUS RISES AT 
GALLO 
Lazarus Serobe has been appointed man- 
aging director of South Africa's leading in- 
dependent music company Gallo Music 
Group. Serobe succeeds veteran Gallo 
managing director Ivor Haarburger, who 
retires from the company at the end of July. 
Serobe, most recently Gallo's business af- 
fairs head, was previously managing di- 
rector at Sony Music Entertainment South 
Africa and executive head of mobile en- 
tertainment at South Africa's biggest mo- 
bile phone company, Vodacom. The 
group-part of Johannesburg -based media 
and entertainment company Avusa-is also 

home to Warner Music Gallo Africa, a joint 
venture with Warner Music International 
created in May 2007. -Diane Coetzer 
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BANDS ACROSS 
THE WATER 
Aussie Concert Biz Adds Asian Appeal 

LONDON-Australian promoters are look- 
ing to Asia to help attract more international 
artists Down Under. 

Sydney -based Chugg Entertainment man- 
aging director Michael Chugg says Elton 
John's recent Aussie tour provides a template 
for an expanded Australian -Asian tour circuit 
that will cut costs and boost ticket sales. 

"With more cities opening up, you'd see 

both the Australian and the Asian tour cir- 
cuits growing," Chugg says. "It'd be good for 
audiences and promoters-and artists will re- 

think the way they tour Australia and the 
places they include in their itineraries? 

John became the first Western superstar to 

play northem regional cities Townsville (North 
Queensland) and Darwin (Northern Territory) 
-both loser in flying time to Singapore than 
Sydney-following Live Nation -promoted 
shows in Singapore and Hong Kong. The 
shows attracted capacity crowds -21,000 in 

Townsvillé s Dairy Farmers Stadium and 
14,500 in Darwin's TIO Stadium-and finan- 
cial support from state governments that saw 

them as opportunities to market the region 
to Asian tourists. 

Chugg is now discussing similar routing 
schedules with other international acts. "Some 
of them are considering it," he says. 

Australian promoters have maintained a 

presence on Asia's touring circuit since the 
1980s, but insiders say previous attempts to 

build an expanded circuit have been thwarted 
by the low volume of traffic. 

Now, international tours to Asia are on the 

up, and Aussie promoters want in. "In the last 
10 years, it's gone from two or three interna- 
tional acts a year coming through to two or 
three a month," says Colleen Ironside, Live 

Nation Hong Kong -based senior VP for Pan - 

Asia booking for music. 
Michael Jacobsen, executive chairman of 

Sydney -based promoter Jacobsen Entertain- 
ment, says offering 10 cities rather than five 

through the region will help "spread costs and 
put a lid on ticket prices." Corporate sponsor- 
ship is easier to get in Asia, he adds, absorb- 
ing up to 30% of promoters' costs. 

Insiders also cite the opening of new, high- 
tech Asian and Australian venues in the next 
12 months as a likely driver of demand for in- 
ternational touring acts. Venues include the 
18,700 -capacity Beijing Olympic Basketball 
Arena, which will be operated by Australia - 
based AEC Ogden. "We are working on major 
concerts and sporting events thereto make it 
a prime destination," AEC Ogden chairman 
Harvey Lister says. 

Other new venues will include the 55,000 - 

seat National Stadium in Singapore, the 
15,000 -capacity Perth Arena and 
12 new indoor arenas in India, in 
addition to several new casino ven- 

ues in Macau, where Jacobsen says 

there is "insatiable demand for in- 
timate concerts and theatricals? 

Not everyone is so enthusiastic, 
however. Melbourne -based Paul 
Dainty, chairman of Dainty Con- 
solidated Entertainment, which 
brought Guns N' Roses (June 
2006), It Divo (October 2006) and 
Iron Maiden (February) Down 
Under in recent years, cautions 
that getting an act that appeals to 
countries with disparate musical 
tastes remains a problem. 

"Asia can be a hard market," he 
says. "Generally, it's a lot of work 
for not a lot of return." 

And not all Asian promoters see 

a role for their Australian counter- 
parts in the region. Insiders say 
Asian promoters generally shy away 

from profit-sharing deals with out- 
side entrepreneurs who have lim- 
ited knowledge of the local market. 

"Unless they can bring, for example, a major 
sponsor to the table, they don't really add any 
value," Ironside says. 

Even Steve Sybesma, CEO/executive di- 
rector of Shanghai -based China West En- 
tertainment, which has taken Incubus 
(March) and James Blunt (May) to China off 
the back of Australian visits, has his doubts. 
He chose to deal directly with those artists' 
U.S. agents rather than collaborate with an 
Australian company. 

"There's a perception in the West that 
China is close to Australia," he says. 
"When, in fact, it's probably about as close 
as Los Angeles." . 
Additional reporting by Steve McClure in 

Tokyo and Benvin Song in Beefing. 
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Road Warriors 
Newbury Comics, Eurpac Try Off -Site Stores 

Every once in a while, music merchants like to 

get out of the store. But sometimes they like to 

take the store with them, too. 
In June, from the 12th through the 15th, to 

be exact, Newbury Comics will run a store at 
the Bonnaroo festival in Manchester, Tenn., al- 

though the Brighton, Mass. -based chain will 

be there under the auspices of Lala.com. 
How did this marriage come to pass? 
Lala.com co-founder Bill Nguyen says he 

went to the festival three years ago, fell in love 
with the experience and wanted to become a 

part of it. "When I heard that Tower Records, 
which used to run the festival's music store, 
went out of business, it broke my heart," he 
says. "So I went to the Bonnaroo (people] and 
said, 'We want to do this, although we are def- 

initely not that kind of store. We 
will find a partner.' " 

So it reached out to Newbury 
Comics, which is now handling 
the store for the second year in a 

row, as well as runningtheauto- 
graph-signing tent that is right 
next door. The goal of both com- 
panies, of course, is branding. 

This year, the chain's GM 
Duncan Browne is in charge of 
brainstorming the store for the site, which is 
housed in a tent rented by Lala.com that also 
includes a presentation of the site's services. 

While Newbury Comics has sold CDs at con- 
certs, it has never done anything on this scale 
before last year's festival, anevent Browne now 
describes as a learning experience. Last year 
Newbury shipped racks to the site; this year, 
staffers will make the racks there. Also, "we 
bought a lot of stuff that didn't sell last year, like 
catalog product unrelated to who was perform- 
ing," Browne says. "This year, we are carrying 
CDs and DVDs only from artists who are per- 
forming. About 98%ofthe productis things we 

carryin our stores, but there area few unsigned 
bands and regional bands that we don't carry, 
so we reached out to them to get product." 

And for groups like Pearl Jam, the store will 

have some copies of "Ten" or "Vs.," but the em- 
phasis will be on the band's more unique stuff 
like "East Street," because fans won't find that 
in every store in America, Browne adds. 

"We also bring assorted lifestyle and trend 
product that we typically sell but pared down 
so it's appropriate fora festival," Browne says. 
"This year, the store will carry about 500.700 
SKUs induding things like T-shirts, bandan- 
nas and sunglasses." 

Browne reports that Newbury has spent the 
last six weeks, on a part-time basis, preparing 
for the show, laying down the floor plan and 
interviewing staffto see who will work the event. 
"Last year we picked people, but ifs good to 

give everyone a chance," he says. 
But as it is, the dozen or so staffers manning 

the store will likely only get to see an occasional 
set of their favorite bands. That's because the 
store is open for 14 hours per day and requires 
a lot of staffing to keep the shrinkage down and 
maintain orderat the signing tent. In fact, some 
staffers even sleep in the store at night to make 
sure ifs still there in the morning. 

Trouble with customers either stealing or 
getting unruly waiting in line to get their CDs 
signed is the last thing that Eurpac Home En- 

tertainment VP of purchasing 
and marketing Kerry Fly has to 

worry about when he does an 
in-store. That's because Eurpac 
sells music to stores run by the 
U.S. Navy. 

"We arrange for artist in -stores 
all the time on ships and at 
bases," Fly says. "The service peo- 

ple are great for in -stores. They 
are used to waiting in line, and 

security is not an issue for us." 
In fact, for Fleet Week (May 21-28) in New 

York, Virginia Beach, Va. -based Eurpac 
arranged for an in-store on a naval ship and 
also rented a theater fora screening of the new 
Indiana Jones movie, thanks to the Paramount 
home video label. 

The in-store took place on the U.S.S. 
Kearsarge, a Marine helicopter carrier, docked 
on Manhattan's West Side piers. On the May 22 
street date of Usher's "Here I Stand" album, 
Zomba brought the artist aboard the ship for a 

signing and a meet -and -greet. 
"It was a nice twist on the in-store and it's a 

way to give something back to our armed serv- 
ice people," Jive senior VP of sales Bob An- 
derson says. 

Fly reports that several hundred copies of 
the album were sold at the ship's store, where 
the signing took place. In addition, Usher re- 
ceived a tour of the ship, so that even the crew 
that was working got a chance to meet him. 
Even better, the whole event was filmed by 
"Access Hollywood" and was broadcast by the 
Armed Forces Network. 

Retail 
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For 24/7 retail news and analysis, 
see blllboard.biz/retail. 
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Something For 
Nothin 
Free Shows Draw Sponsors Seeking Hip Demos 

MT cc. years ago, Brooklyn music fans Sarah 
Hooper and Alexander Kane decided thattheir 
monthly party at a small dub called Southpaw 
just wasn't grand enough for their liking. "We 

started throwing out ideas; Kane says, "and we 

both immediately hit upon the same concept- 
a series office outdoor shows." Deciding against 
taking the nonprofit route or partnering with a 

city agency, the pair instead deter- 
mined to seek sponsorship dollars 
from corporations eager to reach 
a hip, young demographic. And 
thus, the JellyNYC Pool Parties 
were born. 

For the last three years New 
Yorkers have headed to a giant, dry 

swimming pool in Brooklyn's 
Greenpoint neighborhood every 

Sunday afternoon to check out Jel- 

lyNYC's stellar lineup of indie acts, all for free 
(although volunteers do ask for donations in 
front of the venue). The series has managed to 

attract some big names in the past: Blonde Red- 
head, Ted Leo and Band of Horses; this sum- 
mer, the Hold Steady, the Breeders and Black 
Lips are all scheduled to play. 

"Our goal has always been to make the con- 
certs about both the talent and the audience," 

Hooper says. "We wanted to create memo- 
ries, and we always took the fun factor into 
account. We were tired of huge, alienating, 
crowded shows? 

Hooper says a sense of fun and a desire to keep 
costs low always drove the project. "We kind of 
saw ourselves as being Robin Hood figures, tak- 
ing corporate dollars to do cool things for kids," 

Kane says. 'We might pay the bands 
a little less then other promoters, 
but we are giving them an oppor- 
tunity to play in front of great au- 
dience. We never want people to 
feel like we are ripping them off." 

"When we work with these 
brands, we lay it all on the table, 
because we know what the people 
who come to the shows are going 
to respond to," Kane says. Mobile 

company Helio "wanted to display giant phones, 
for example, and we gave them the feedback that 
those might notbe the right fit for this audience. 
We have to strike a balance between making sure 
the sponsors are able to activate the audience 
and keeping our integrity." 

That sort of open exchange of ideas and knowl- 

edge of their target market is one of the reasons 
many sponsors, including Dewar's whiskey, are 

The 
Indies 
CORTNEY 

ARDING 

happy with their relationship with JellyNYC. 
Dewar's has been the exclusive spirit sponsor 
for JellyNYC's Pool Parties and the South by 
Southwest event Austin Garage. "In both, we've 
organically integrated ourselves and reached an 
aesthetic that resonates with JellyNYC's audi- 
ence," Dewar's brand manager Michael Cal- 
abrese says. 

Another sponsor, energy drink Red Bull, is 
also pleased with the benefits of the Pool Par- 
ties. "Our relationship has helped us retain and 
reinforce the relationship with a demographic 
we have targeted and will continue to? spokes- 
woman Libby Tlerney says. "It is a great part- 
nership and we look forward to maintaining and 
developing it in the future." 

While JellyNYC's Pool Parties have had suc- 
cess attracting national acts and sponsors, the 
model can also translate to smaller, more local 
markets. For the last four summers, PDX Pop 
Now has showcased Portland, Ore., bands at the 

free three-day all -ages festival. The event has 
drawn national press coverage and usually at- 

tracts nationally known local acts like the Ther- 
mals and Blitzen Trapper. 

"The whole thing is funded by local business 
sponsorships," PDX Pop Now board member 
Cary Clarke says. "We have historically limited 
ourselves to working with local businesses, and 
we've found that we have enough consistent sup- 
port from them to not have to look outside the 
community for money." 

Clarke says the fact that the festival attracts a 
younger crowd is a key part of the appeal for 
many sponsors. "A lotofour sponsors are record 
stores and coffee shops, and they don't usually 
attract teenage kids to their businesses, espe- 
cially the local record stores," he says. "Ifs a great 
opportunity for them to pull in kids who might 
not have spent much time in their stores. It helps 
them to cement their position as an integral part 
of our local music community." 
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BY ANTONY BRUNO 

THE PRICE 
IS RIGHT 
Labels Explore Variable Pricing To 
Boost Digital Sales 

Arguably the No. 1 item on 
record labels' to-do list for the 
year is, "Establish variable 
pricing for digital downloads." 

As luck would have it, the 
No. 1 item on the to-do list of 
digital music services not 
named iTunes is converting 
their library to digital rights 
management -free sales. So it 

comes as no surprise that the 
labels have made an openness 
to variable pricing a prerequi- 
site of any DRM-free licens- 
ing negotiations. 

That digital music sales are 
not yet compensating for 
falling CD revenue is no se- 
cret. Whether experimenting 
with the price of digital music 
will make any difference re- 
mains to be seen. 

According to a recent sur- 
vey by analysts at IDC, music 
is not exactly a high priority 
for U.S. households. A full 
25% of respondents say they 
spend nothing on average 
each month on music in any 
format. Another 23% report 
spending less than $10 per 
month on average, while 
27% say they spend between 
$10 and $25 per month. Far 
fewer households spend 
more than that. 

CDs remain the most pop- 
ular source of music, at 32%, 
followed by FM radio (31%) 
and dropping sharply to paid 
online music services (5%). 
Peer -to -peer services follow 
closely behind at 5%. For those 
vho did pay for music, 33% 

downloaded between 10 and 
50 songs in the six months 
preceding the survey, while 
26% downloaded less than 10. 

"Digital music services in 
aggregate ... have yet to fully 
live up to their potential in be- 

coming the next medium of 
choice for music purchases," 
I DC analyst Susan Kevorkian 
says. "[Variable pricing] is one 
way to make that happen." 

The idea behind variable 
pricing is to make more 
money from those 33% who 
downloaded up to 50 songs in 
six months by slightly raising 
the price on certain tracks, 
while at the same time con- 
vincing those who only down- 
loaded 10 or fewer to buy more 
by slightly lowering the price 
of others. 

How that's done is where 
the real science kicks in, which 

is why even those labels push- 
ing for variable pricing most 
aggressively are still only in 
the test phase. The latest is 
Warner Music Group (W MG ), 

which last month began a trial 
of a dynamic pricing system 
from Digonex. 

The company's system rec- 
ommends raising or lowering 
the price of a track and/or 
album based on a variety of 
factors. In some cases, new re- 

leases selling very well may 
get priced higher, but so might 
catalog items appealing only 

ROCK AROUND 
THE CLOCK 
To this day, the clock radio is still considered the only 
successful example of integrating two formerly sepa- 
rate products into one. But even that isn't sacred any- 
more. The new, straightforwardly named Aluratek In- 

ternet Radio Alarm Clock With MP3 Player lets users 
access 10,000 Internet radio stations worldwide for 
free. It also can stream music from a connected PC, 

play tracks from a connected MP3 player or USB drive 
and contains that FM radio thing, for those not into the 
whole digital revolution. 

The device includes an integrated amplifier, head- 
set plug, RCA jacks for external speakers and a remote 
control. It retails for $150 and is available from various 
online retailers. -AB 

to the die-hard fan willing to 

pay more. In other cases, the 
system recommends lowering 
the price of even new releases 
to spur more sales. 

Digital service PassAlong, 
which operates its own 
branded digital music store as 
well as providing the back -end 

technology to several others, 
two months ago completed a 

test of the Digonex variable 
pricing system conducted with 
Canadian label Nettwerk. 

Once per week for 16 
weeks, the service altered the 
price on around 2,000 tracks 
participating in the trial based 
on the suggestions from 
Digonex. Singles were priced 
at 99 cents, 66 cents and 33 

cents, with albums priced 
more granularly. 

According to PassAlong 
CEO David Jaworski, the sys- 
tem on average priced full al- 

bums 51.18 less than what 
other services were selling 
them for-between $4 and $6. 

Singles pricing also fell on av- 

erage. However, revenue from 
the tracks included in the pro- 

gram increased an average 
of 122%, with some indi- 
vidual singles' sales spik- 
ing up to 500%. 

"We had albums that 
weren't selling at all before the 
pilot that started generating 
revenue every week," he says. 

What's more, as the price 
of a hot single rose, the price 
of the album dropped, which 
encouraged more album sales. 

"There'd be a point where 
people who would only buy 
two or three tracks bought the 
entire album," Jaworski says. 
"They really came shopping 
for those two or three tracks." 

However, the test did not in- 

clude single sales for more 
than 99 cents, so the jury is 

still out on whether variable 
pricing or "elasticity" can sup- 
port more expensive singles. 
Jaworski says PassAlotg will 
conduct another test soon that 
includes more pricing tiers, 
as well as more music from 
major labels, but is not com- 
menting on whether Pass - 
Along is part of the W M G trial. 

While other digital music 
services either have variable 
pricing in place today-such 
as Amazonmp3-or plan to 
begin testing it in the near fu- 

ture as part of new DRM-free 
deals-such as Napster-the 
real impact of the strategy 
won't be felt until the market - 
leading iTunes comes onboard 
or its rivals step out of its shad- 
ows i7 a meaningful way. 

Aside from a brief flirtation 
with a $1.29 price point when 
EMI Group launched DRM- 

free downloads on iTunes, 
Apple CEO Steve jobs to date 
has resisted straying from the 
99 -cents -per -song strategy for 
fear of confusing customers. 
Although the company has al- 

ready started pricing TV 

shows from HBO at different 
levels, it is unlikely that devel- 
opment represents a shift in 

its music strategy. 
In the meantime, the music 

industry hopes the one-two 
putsch of DRM-free music and 
flexible pricing will help em- 
power its competitors. 

"In conjunction with DRM- 
free downloads, it gets to be a 

very compelling value propo- 
sition," Kevorkian says. "Tran- 
sitioning to a variable pricing 
doesn't need to be static. 
There's lots of room for expel'. 
imentation. There's still plenty 
of room for change." - 

Far24/7 ital, news 
antl analydigsts seo 
blllboard.blz/digital. 

BITS &BRIEFS 
BOOTED UP 
Legendary funk bassist 
Bootsy Collins has re- 
corded an exclusive song 
for the soundtrack to up- 
coming boxing videogame 
"Don King Presents: Prize- 
fighter" from 2K Sports. 
The soundtrack contains 
70 songs, which is a lot for 
a sports title, and includes 
rock, rap, metal and soul 
music. Collins' track is ti- 
tled, appropriately, "Prize- 
fighter." Other acts involved 
include Blue Oyster Cult, 
George Clinton, Iggy Pop, 
Run-D.M.C., Suicidal Ten- 
dencies and Survivor. 

PHONING IT IN 

Phone manufacturer Ky- 

ocera Wireless is teaming 
with Virgin Mobile USA to 
turn its mobile phones 
into VIP tickets to the Vir- 
gin Mobile Festival, taking 
place Aug. 9-10 in Balti- 
more. But this is no mobile 
ticketing effort. Rather, 
15,000 Virgin Mobile cus- 
tomers who buy the new 
Special Edition Wild Card 
phone from Kyocera will 
gain access to the guest 
lounge at the two-day 

concert-the special -edition 
handset itself grants ad- 
mission. The special -edition 
phone costs $100 and 
will be sold through July 
31 at Best Buy Mobile 
stores. It also comes with 
50 free music downloads 
from eMusic and a one- 
year subscription to Spin 
magazine. 

WILD CARDS 
SanDisk introduced a new 
line of memory cards cre- 
ated especially for mobile 
phones. They are specially 
optimized to facilitate 
faster sideloading speeds 
when transferring music or 
other content from a com- 
puter to the mobile phone. 
Video transferred to the 
cards can also be quickly 
transferred to social media 
and other video -sharing 
Web sites, and an included 
MobileMate acts as a USB 

port adapter for transfer- 
ring files captured on a 

phone to a personal com- 
puter. They come in 2 GB, 4 
GB and 8 GB capacities, 
which vary from microSD 
cards to the larger Mem- 
ory Sticks. 
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Katy Perry more than doubles her output 
from last week as'1 Kissed a Girl'. leaps 40-14. 

The track sports an increase of more than 
130%aS it shifts 12,000 downloads. 
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BY GAIL MITCHELL 

DEF JAM 
ECORDINGS 
EXECUTIVE 

VP 
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Shakir 
S .wa 
T - - -w chief of the storied 
hip -hop label wants to preserve 
its legacy while keeping an eye 
on the future. A Def Jam rock 
act? Don't rule it out. 

As a successful A&R executive and former head of a boutique publishing com- 
pany, Shakir Stewart is well -versed in the creative and financial aspects of the 
music business. 

He'll rely on that experience as he assumes his biggest assignment yet: suc- 
ceeding Shawn "Jay -Z" Carter as head of Def Jam Recordings. 

In his new role as the label's executive VP, Stewart reports to Island Def Jam 
Music Group chairman Antonio "L.A." Reid and president/COO Steve Bartels. 
Based in Atlanta and New York, Stewart also retains his duties as senior VP of A&R 
at IDJ. Promoted to that post two years ago after a couple of years as VP of A&R, 
the Oakland, Calif., native has signed such artists as Rick Ross, Young Jeezy and 
newcomer Karina Pasian. 

Stewart cut his teeth as a music executive at Hitco Music Publishing, where he 

was creative director and later senior VP of creative/GM and signed singer/song- 
writer/producer Beyoncé. Even before he gained a rep for promoting rap concerts 
during his Morehouse College days, Stewart was "the guy who was the head of 
passing out fliers at seven clubs a night, seven days a week In 20 -degree weather," 
he recalls. 

In his first Interview as the head of Def Jam, Stewart talks about the challenge 
of following in Jay -Z's footsteps, the Nas controversy and maintaining the Def 
Jam legacy. 

How does It feel stepping into 
Jay -Z's shoes? 
He has very hard shoes to fill be- 
cause of his contributions musically 
and from an executive standpoint. 
But it's an honor. I think he did a 

phenomenal job while he was pres- 
ident. I learned a lot from him; we 
did a lot of business together. He 
and I signed Rick Ross. 

It was never necessarily my vi- 

sion to run Def Jam. When Jay -Z 

decided to leave, it was a shock to 

all of us. LA. called mein and said, 
"Let's just get a plan together and 
keep the boat afloat." We were com- 
ingintoa new year, dealing with re- 

leases by Rick Ross, Janet Jackson 
and Mariah Carey. I just assumed 
the role to keep things going even 
before we talked about whether this 
was something I wanted to do. It 
wasn't a planned scenario. 

From your new vantage point, 
what are Def Jam's main 
strength and weakness? 
Its strength is an ability to under- 
stand the culture and the artists 

who represent the culture, then 
delivering those artists to the pub- 
lic in a very authentic manner. 
We're relentless on that front. Not 
many new artists in the past three 
to four years have developed a core 
fan base like Rick Ross and Young 
Jeezy. We're committed to the 
culture and what affects people's 
hearts. 

That was one of the things I 

learned from Jay -Z. He's a person 
who respects the art and the cul- 
ture. And he made sure he was sur- 
rounded by people who have that 
mutual respect. Something I'm 
anxious to change is the notion that 
we're only committed to signing 
rappers only from a certain region. 
That's totally not true. We look for 
artists who make great music. who 
have a presence. Whether there's 
an artist in Oklahoma or Norway, 
I want to do business. 

Where do you see Def Jam in 
five years? 
I definitely predict a couple of 
more major -label mergers happen- 

ing. But we'll still be the No.1 hip - 
hop label ... no, excuse me, the 
No. 1 music label, in the world. 
We're not just specializing in hip - 
hop. In five years, you might see 
your first Def Jam rock act, more 
R&B and pop acts. 

Among the new artists we're de- 
veloping is 16 -year -old R&B/pop 
singer Karina Pasian, a classically 
trained pianist who sings in seven 
languages. We also have a new 
R&B group called Brutha with a 

fourth-quarter reality show launch- 
ing through a venture with BET. 

They'll also be dropping an album 
this year. 

Then there's Unique, an R&B 

singer from Brooklyn, and Elektrik 
Red, a four -girl group that's a cross 
between Vanity Six meets the Spice 
Girls. I'm working on their album 
now. They're edgy, sexy, in your face, 

not -afraid -to -say -what -the -hell's -on - 

our -mind kind of women. 
We're looking to present new, 

innovative talent in a more creative 
fashion, not just in the traditional 
way of breaking artists. 

LL Cool J Is coming with his 
last Def Jam album. Is a last 
Jay -Z album on the way? 
We're dealing with LL as if this 
is his first album. It's an excite- 
ment we're building, something 
I think he probably hasn't felt 
in a long time. LL is the face of 
this brand. It was important for 
me and L.A. to make sure we de- 
liver to the best of our ability 
what LL deserves. 

As for Jay -Z, I'm not at liberty 
to speak on that because we're 
still working it out. But let me say 

this: Jay -Z is still a Def Jam 
recording artist. 

What are your thoughts on 
Nas opting not to title his 
album with the N -word? 
Would we have had resistance at 
some retail stores [with the N -word 
tide]? Yes, without a doubt. But Nas 

didn't change the name. He just 
chose not to give it a name. The 
album is untitled, which leads the 
consumer to think it still has the 
same title. 

Nas is a businessman 
but in the same breath 
he wants to make sure 
he doesn't water down 
the real message behind 
this album. He wasn't 
doing this just to be bel- 
ligerent or obnoxious or 
to offend people. When 
people really dive into 
this album-getting be- 
yond all the negative 
criticism the press has 
put out there-they'll 
understand it's great en- 
tertainment as well as 
extremely educational. 

What needs to hap- 
pen for the ranks of 
black music execu- 

tives to increase? 
The industry breeding ground for 
black executives in my era has 
been publishing companies. I 

came from one. You have Shawn 
"Tubby" Holiday at Interscope 
who used to be at Hitco, and 
Chris Hicks at Warner Bros.. 
[who] came from an entrepre- 
neurial/publishing background. 
I think it starts with publishing 
companies and performance so- 

cieties like ASCAP, BMI and 
SESAC. Industry executives re- 
ally need to understand music 
and songs. 

We also have to find other ways 

to discover new, young executives 
... The hot executive who's 21, 
22 years old and has a serious pas- 
sion for music and the desire to 
work 27 hours a day. That's where 
I was at that time in my life. And 
that's who I'm looking to mentor. 
I don't see many people like that. 
Instead, I see a lot of kids who 
want to live the lifestyle but don't 
want to put in the work and do 
what it takes. 

We're committed to the culture and 
what affects people's hearts. That was one 

of the things I learned from Jay -Z. 
JUNE 14, 2008 23 
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Missy "Misdemeanor" Elliott 
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The Music Industry May Be Rapidly 
Changing, But MISSY ELLIOTT Is 

Keeping Pace In Her Own Unique Ways 
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has made the most of her time in the spotlight. Since getting her start 
alongside fellow Virginia native Timbaland in 1991, she's won five 
Grammy Awards; written big hits for everyone from Aaliyah, Mariah 
Carey and Janet Jackson to Fantasia, Ciara, Keyshia Cole and Trina; 
and released a string of successful solo albums. 

1997's "Supa Dupa Fly" (1.2 million U.S. sales, according to Nielsen 
SoundScan),1999's "Da Real World" (1.1 million), 2001's "Miss E... So 

Addictive" (1.8 million), 2002's "Under Construction" (2.1 million) all 

went platinum -plus. Her last two efforts, 2003's "This Is Not a Test!" 

(700,000) and 2005's "The Cookbook" (645,000), have posted solid 
numbers but not reached the heights of their predecessors. 

Last year was the 10th anniversary of "Supa Dupa Fly," and in Oc- 

tober, Elliott found herself the subject of a tribute alongside Who- 
dini, Snoop Dogg and A Tribe Called Ouest at VH1's fourth Hip - 

Hop Honors. 
Even though some online pundits grumbled about Elliott, who turns 

37 on July 1, being held in that kind of company, VH1 thought she was 

a no-brainer for inclusion. 
"There's that stigma that if you didn't come out before the '90s, you 

aren't worthy of being honored yet," VH1 senior director of music pro- 
gramming Michelle "Breeze" Johnson says. "But the thing with Missy, 

more so than others, is that she's literally facilitated the careers of so 

many others. We felt she was worthy of being honored even though she 

hasn't been in the game 30 -some years" 
Beyond the music, Elliott has been a master of her brand. She has 

an apparel and shoe line with Adidas, Respect M.E., and was the face 

of an innovative Doritos ad campaign inspired by mash -up culture 
(Billboard, Aug. 24, 2007). 

"Missy is in a category of her own. She is a businesswoman at the end 
of the day but she's also done right in her world as a music maker," 
manager Mona Scott -Young says. 

"The great thing about Missy is that she's an innovator and she has 

a global following," adds Atlantic Records president Julie Greenwald. 
"She's an artist in the truest form and people turn to her for change be- 
cause she is known to take music to the next level. She's always paved 
the way for new sounds. She isn't afraid to take risks and it's a big pay- 
off 

.. 

for her. She's just never afraid," 
Elliott is hoping to prove them right once again with her seventh' 

studio album, tentatively titled "Block Party" and due in August via the 
Gold Mind/Atlantic. The oft -delayed set, which was originally slated 
for May, features production from Souldiggaz, Danjahandz, Pharrell, 
T -Pain, Pointguard and Timbaland. 

Tracks on the album include the Jazmine Sullivan -assisted "Like 
When You Play the Music"; the drum -heavy "Hip -Hop Don't Die"; the 
sensual "Milk & Cookies," on which Elliot lightheartedly harmonizes 
about her capabilities in the bedroom; and "Best Best," the set's first 
single. A video for "Best Best" will be filmed next week and released 
online and to music TV networks. 

To help reintroduce Elliott to the marketplace, Atlantic included 
two new songs, "Ching -a -Ling" and "Shake Your Porn Porn," on the 
"Step Up 2 the Streets" soundtrack in March. The tracks, which will 
be reprised on "Block Party," have already sold a combined 296,000 
copies digitally. 

According to Greenwald, additional marketing plans include an on- 
line contest to find dancers who will appear in some of Elliott's upcom- 
ing videos and a worldwide tour starting in October. 

Elliott will also release a promotional albumin mid -summer, "Fanom- 
enal," which was titled by fans in an online vote and will include exclu- 
sive tracks and videos. And, in keeping with the new album title's 
theme, Elliott will host a couple of block parties around the July 4 and 
Labor Day weekends. 

The artist, who was one of the first to dip into the now -ubiquitous 
reality show market with UPN series "The Road to Stardom" in 2005, 
will return to the small screen to judge MTV show "Dance Troop," set 
to air later this year. 

Meanwhile, Universal Music Publishing Group has Just sealed a deal 
to administer Elliott's rights in past, current and future compositions 
that she's co -written. Among the hundreds of songs covered by the deal 

are those she's performed as well as hits she's co -written for Ciara ("1, 
2 Step"), Monica ("So Gone"), Timbaland ("Cop That Shit!") and many 

others. UMPG plans to crank up the marketing of her catalog, espe- 
cially targeting music supervisors for movies, TV, advertising and 
videogames. 

On a break from finishing up "Block Party," Elliott chatted with 
Billboard about her new projects, her thoughts on the state of hip - 
hop, why she doesn't keep up with digital downloads and ring - 
tones and how she keeps herself a hot commodity. »> 
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You recently held a contest where your fans were able to 
submit titles for the upcoming album. Have you chosen 
one yet? 
I actually chose tsvo. I'm releasing a preview to the albumin the 

summer titled "Fanomenal." When I saw all the people that en- 

tered the contest, I was overwhelmed. So I'm dedicating that one 

to my fans because they've rolled with me since day one. I'm still 
up in the air about the name for the actual album, but for now it's 
"Block Party." The reason for that is because there are a lot of 
dance joints on there. It's one of those albums you can play out 
in the streets. 

Last we checked, you were eight songs in on the album. 
How far along are you with it now? 
It's pretty much done. I probably have one more song to do. I want 

to keep the album short and sweet. I don't want one of those al - 

burns where you have 20 tracks but only two joints rock. 

What should we expect from it? 
This album is probably more musical and melodic than my pre- 

vious ones. A lot of my albums are really hip -hop -driven, with 
tinges of other music genres. But this album is hip -hop, with a 

sort of U.K. hip -hop sound to it. 

Can you talk about the influence of go-go on the new songs? 

I love go-go. It has somewhat of an African twist to it with the 

drums. Something about it feels really good. I have friends that 
live in [Washington] D.C. and back in the day I didn't understand 
that music at all. It sounded like a bunch of trash cans. It wasn't 
until I went to see the D.C.-based group Red Essence at a club. 
I tell you, I've been to a trillion clubs, but none like a go-go club. 
People are in there dirty dancing. It was hot. It's a whole differ- 
ent ballgame. Ever since then, l've been wanting to do a go-go 

record. Go -gó s been around for so long but it's never made it 
across the country or across the world even. The world hasn't 
had a chance to see D.C. people get off on their music. That's 
why I did the track "Shake Your Porn Pom," which is most defi- 
nitely go-go-esque. 

Aside from that, are there any other go -go -based songs? 
It's funny you ask, because I just asked the production team 
Souldiggaz if they can do another go-go beat for me. 

What are some of your favorite songs on the album so far? 
"Best, Best." I love that one. It's not yottr typical R&B record. 
it's more like club R&B with a U.K. hip -hop sound to it. It's a 

feel -good record, but at the same time super sexy. It reminds 
me of when I did "Hot Boyz." It's got that same feeling. "Hip - 
Hop Don't Die" is another one of my favorites. I love it because 

1 just went in on that record. I don't think I've ever made a record 

MISSY ELLIOTT, 
performing in April in New 
York, will host a couple of 
album-themed block 

that deep. It was straight rapping, like old -school hip -hop. I'm 
usually more comical than that. Plus, it makes sense consider- 
ing the state of hip -hop. 

Timbaland continues to be a major collaborator of yours. 
Does it ever feel like you've outgrown the partnership and 
want to branch out? 
It's deeper than this music industry thing for Timbaland and I. 

There's a chemistry between us that will never leave. Like Janet 

[Jackson) and Jimmy Jam and Terry Lewis. Like Michael Jackson 

and Quincy Jones-that kind of chemistry. Not to say it can't work 
if you get with someone else. But, just because a producer's hot, 
it doesn't mean it'll automatically work. People always ask ifwe're 
still working together, and the answer is we will always work to- 

gether. He's always going to be involved, even if it is just on one 
record. That's my brother. I respect and honor what he says. 

You've co-signed on recent J Records signee Jazmine Sul- 
livan, who is on the album. What do you think about the 
comparisons she's been getting to Lauryn Hill? 
It's not a bad thing that she's being compared to Lauryn. When 
you hear Lauryn, she gives you a different type of feeling. That's 
what Jazmine does. She's a beast. l've always told people when 

the beast is unleashed, the world is going to run. l've known her 
since she was about 13 years old. Someone brought her to Tim- 
baland and I to sing, and the funny thing is that even back then 
she had the same voice she has now-a young girl with a mature 
voice comparative to a lady that's 37 years old and recently been 

divorced. She sings with lots of conviction. But she was signed to 

Jive at that time and they had no direction for her. Still, I always 

felt like she's one of those people that come every 10 years and 

MODEL OF CONSISTENCY 
In the past decade, five of Missy Elliott's six albums have gone top 10, and she's 
scored three No. 1s on Hot R&B/Hip-Hop Songs. 
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change music. And she's not my artist, so I don't have to say that. 

I've just watched her grow, and she's the real deal. 

Who else are you working with? 
I don't like to just jump on records unless 1 like the artists, whether 
they are established or brand new. With that said, I like Estelle. 

I'm trying to figure out a way to get heron my album now. There's 

also this new girl that I did a record for whose name is Alju Jack- 

son. I also am planning on working with Keyshia Cole on her fol- 

low-up album, which she's working on now. 

What are your thoughts on the current state of hip -hop? 
Well, if anyone knows me, they'd know 1 try not to listen to the 

radio or watch TV. I've been doing that since my very first album. 
I think you can be easily influenced by other music, and before 

you know it you start doing records that sound like someone else 

just because you think it's music that's working. I hear a lot of 
great songs. And then I hear some that aren't so original and cre- 

ative. Back in the day artists had their own styles. You couldn't 
say Heavy D sounded like Rakim, or Salt -N -Pepa sounded like 
MC Lyte, or Big Daddy Kane sounded like Erick Sermon. These 

days, people try to follow a formula because they see ifs worked 
for others. But that keeps them from being original and creative, 

[or] at least not as original and creative as it used to be before. 

How do you keep up with the times, considering people 
don't buy physical albums anymore. 
That's a whole other ballgame. I was listening to Chico DeBarge 

the other day and started to wonder what happened to people who 
wanted to get the track list and the credits and the lyrics to songs. 

We don't have those longevity artists anymore because they cater 
to the times, focus on ringtones and don't put efforts into mak- 
ing a great full album. I think people might want to buy albums 
again if artists stop catering to the times and start making music 
that makes people want to go out and buy them again. But, it 
might be a while before that happens since things are so accessi- 

ble with computers and downloading. 

How do you feel about deals like the one Jay -Z cut with 
Live Nation, or Radiohead pretty much giving its album 
away online? 
What you're telling me is news to me. I stay in an area that is so 

wooded; there's nothing but bears. I'm so disconnected from all 
of that. All I do and strive for is to make good music. I feel like if 
you do that, then the music industry will change on its own, and 
preferably in your favor. But I can't be the savior of music. All I 

can do is keep making music and be as original as I can possibly 
be. God gave me the talent to be able to recognize good music and 

good artists. I'm happy with that. 

Even when we aren't hearing your songs in the radio, you 
still stay relevant with producing, songwriting and deals 
like the Doritos campaign and your Respect M.E. clothing 
line with Adidas. So, even though you claim to be discon- 
nected, you still work the system pretty well. 
That's the great thing about it: that I'm not just an artist. I pro- 
duce, I write, 1 have Adidas ... so 1 can still be out there even if 
you don't hear a straight record from Missy. And I thank God I'm 
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in a position like that. 
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z 
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GIRL TM._ Has Built A Thriving 
Indie Following For His Sample -Centric 
Music In A Copyright Grey Area. 
Will His Next Album Push The Legal 
Envelope Even Further? 

BY MICHAEL D. AYERS - 
JUNE 14, 2008 www.billboard.biz U - ~ 



It's just about midnight on a Friday night in Vassar 
College's student union, located in the sleepy Hudson 
River town of Poughkeepsie, N.Y. Throngs of late teens 
and early 20 -somethings are packed in a 500 -person 
ballroom; a local DJ crew is on a small raised stage at 
one end, warming up the crowd. One floor below, in a 

nondescript meeting room, Gregg Gillis, aka Girl Talk, 
is leisurely drinking beer and chatting among a small 
group of friends, debating the merits of the movie 
"Drumline." No instruments are being tuned, nor is he 
going over any set lists. Any preshow jitters are 
nonexistent, but he does have a preshow ritual. 

The Pittsburgh native pulls out a box of plastic wrap and starts 
to encase the laptop he'll be using in a clear, tight plastic sheath. 
"It's to protect it from sweat and beer," he says, treating the one 
piece of equipment he uses like leftovers. 

Moments later, representatives from the sponsoring student 
organization enter the room, followed by the campus security 
guards. They're already scared of things getting out of control, 
citing that the campus wasn't prepared for something like this. 
They had to set up a remote room, with a live video feed to com- 

pensate for the demand. Gillis patiently debriefs them about 
what's likely to go down. He's used to people hanging all over 
him, and he prefers his stage packed. "They expectthis to hap- 

pen," he states matter-of-factly. "For me, it's in between a con- 
cert and a party, in a condensed version." 

About 20 minutes later, Gillis pushes and shoves his way to 

the small area where he'll plug in his laptop. The loud, repeti- 

Monster 
Mash 

The Girl Talk scholars on Wikipedia identified nearly 20 sam- 
ples in the first track from his 2006 album "Night Ripper," 
some of which appear for only a second or two. Ironically, a half - 

dozen of those sampled tracks contain samples of their own, 
adding an extra layer of complexity to the music. 

"ONCE AGAIN" - 2:40 
Q 0:00 CIARA "Goodies" 
Q 0:09 BOSTON "Foreplay/Long Time" 
Q 0:10 LUDACRIS "Pimpin' All Over the World" 

0 0:32 

Q 1:21 

Q 1:21 

Q 1:44 

Q 1:47 

Q 1:48 

m 1:57 

Q 1:57 

tFi 2:06 

® 2:08 

m 2:08 

® 2:19 

Q 2:19 

m 2:22 

Q 2:30 
0 2:38 

FABOLOUS "Breathe" 
PING YANG TWINS "Wait (The Whisper Song)" 
THE VERVE "Bittersweet Symphony" 
OUTKAST "Intro"from"Speakerboxxx/TheLoveBelow" 
M.I.A. "Pull Up the People" 
WEBBIE "Give Me That" 
OASIS "Wonderwall" 
SLIM THUG "I Ain't Heard of That" 
ARRESTED DEVELOPMENT "Tennessee" 
WEBBIE "Give Me That" 
YOUNGJEEZYFT.MANNIE FRESH "And Then What" 

GENESIS 
BOREDOMS 

POSITIVE K 

THE FIVESTAIRSTEPS 

EMINEM 

"Follow You, Follow Me" 

"Acid Police" 

"I Got a Man" 

"0 -o -h Child" 

"Ass Like That" 

tive chant of "beats" echoes, and as he gets deeper within the 
crowd, his boyish looks; long, stringy hair, and baggy jeans make 
him blend in effortlessly. Only when a student representative 
clears the stage does the audience realize what he truly looks 

like. And then he's surrounded again. For the next hour -and -a - 

half, guilty pleasures (Elton John, Kelly Clarkson), classic rock 

(Aerosmith, Wings) and hip -hop hits (Clipse, Notorious B.I.G.) 

mash up and flow together as if they were always intended to, 

igniting the crowd into a frenzy. Both guys and girls dance atop 
speaker monitors, shedding clothes as the night progresses. 

An obscure mixing program called Attdio Mulch is the life- 

line of Gillis' music, as it allows for multiple WAV file snippets 
to be open at once. He can play with mixing options as well as 

time signatures, creating unique pop songs-with hugely rec- 

ognizable hooks-in real tiene. For that reason, Gillis has been 
labeled as a mash -up artist, who draw's heavily out the recorded 

("RESCUE ME' 
BY TASTE OF 

HONEY) 

SAMPLED BY GAL TALK 

SAMPLED BY GIRL TALK SOURCE ARTIST 

work (samples) of other artists for his source material. Danger 
Mouse rose to fame in 2004 by employing similar techniques, 
when he blended the Beatles' "Wlsite Album" with JayZ's Black 

Album" to create what he called "The Grey Album"; he was also 
served a cease -and -desist order by the Beatles' label, EMI, prompt- 
ing retailers to pull the limited run of physical copies that were 
being sold. Danger Mouse then vaulted to mainstream success 
with Gnarls Barkley and numerous production gigs; Gillis has 
become a hotly demanded live act. 

For Gillis. anything is fair game in terms of sampling, and by 

poaching from all genres and decades, his work resonates with 
fans of all walks. His 2006 breakout album, "Night Ripper," did 

this to great effect, garnering critical success from mainstream 
and indie press. He discovered that a traditional label, man- 
agers, recording and studio expenses, and even major distribu- 
tion were unnecessary. Gillis was even sought out to handle 

(SUPERTRAMCS 
'CRIME OF THE 

CENTURY') 

( ALPHABET 
STRET" 

BY PFLNQ7 

(ANDREW 
OLDHAM 
ORCHESTRA'S 
VER4ON OF 

THE LAST ITME" 
BY THE ROLLING 
STONES) 

cBEAUnFUL- 
BY SNOOP 

DOGG) 
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At a GIRL TALK show, you're 
just as likely to find GREGG 
GILLIS hunched over his 
laptop (inset, performing 
Feb.15 at Vassar College) as 
you are to help pass his 
sweaty, shirtless body over 
the heads of the audience. 

remixes for such established acts as Of Montreal, Grizzly Bear, 

Simian Mobile Disco and Peter Bjorn and John. 

The only problem: None of the estimated 200 samples on 

"Night Ripper" were cleared. the album, released on the Bloom- 
ington, 111. -based Illegal Art label, went onto sell 20,000 copies 
in the United States, according to Nielsen SoundScan, and its 
growing acclaim led to bigger and more lucrative live bookings 
for Gillis, who can now command upwards of 520,000 for a 90 - 

minute set. In 2007 alone, he played 104 gigs, including 26 col- 

leges, as well as a handful of private events. 

Now, a new Girl Talk album is about to materialize in the next 
couple ofweeks, honing in on the cut -and -paste aesthetic intro- 
duced on "Night Ripper." But at what expense has the artist's 
ascent occurred? What about the copyright holders of the music 
he's sampling? Aren't they entitled to licensing revenue? 

COURTING CONTROVERSY 
Most music industry lawyers argue that anyone who samples a 

recording must have permission from the rights holders for the 

sound recording and the composition. If they OK the samples, 

the fees they charge usually depend on the success of the record- 
ings or songs sampled. Labels could want an upfront cash pay- 

ment plus a royalty on each unit sale. Publishers could seek a 

percentage of the full mechanical rate for every song sampled - 
9.1 cents per unit-but some insist on a full rate for each of their 
songs sampled even though there may be a dozen of them. 

Fora Girl Talk-esque estimate, with 200 songs and a publisher - 
mandated full rate, the cost to the actor its label could be $18.20 
for every CD distributed, nearly twice what the label might re- 

ceive in wholesale revenue. Without clearances, though, penal- 

ties can be grim-up to $ 150,000 per song and per recording 
used without permission. And since a judgment can be enforced 
in most states for as many as 20 years, that's a stiff price to pay. 

Clearly, these laws make it difficult for acts like Gillis, who 
are at times working with multiple samples in the same song. 
But despite the success of"Night Ripper," no lawsuits were filed 

against Illegal Art or Gillis, who for his part says he "doesn't 
know" how many samples he utilized. Both artist and label con- 

tend they are protected under the fair use portion of U.S. copy- 
right law and by the "transformative clause," because Gillis is 

creating new work from pieces of other compositions. 
Fair use has multiple interpretations. "His issue is that if 

you're using it for a transformative purpose-creating a new 
work-then it should be fair use, especially if there is no harm 
to the market," a veteran copyright lawyer who spoke under 
condition of anonymity says. 

"[But] 200 is a phenomenal amount; the source continues. 
"Ifhe had used one or two, it might be a little different [in terms 
of rights holders considering legal action]. The fact that he's 

used so many, I think you could say he's pushing the issue of 

transformative and licensing stuff. Does he really have to li- 
cense 200 of these things? That's ridiculous. He could never 
do it. So, then you're put in the position where we just won't 
have his work [to listen to]." 

Billboard contacted representatives fora dozen of the artists 
Gillis sampled on "Night Ripper," but not a single one would 
comment on the record about his use of their work. 

COPYRIGHT WARRIORS? 
At the beginning of the decade, Gillis hooked up with Illegal 
Art, the brainchild of an anonymous grad student who calls 

himself " Philo T. Farnsworth."The 
label provides a relatively small dis- 

tribution outlet for those who cre- 

ate music solely via sampling 
methods. It originally started in 1998 

as a one-off tohandle "Deconstruct- 
ing Beck." an album that culled to- 

gether samples of various Beck 
tunes to create 13 new songs. 

But after "Deconstructing Beck," 
lawyers came calling, and lawsuits 
were threatened. "It made me aware 

of the problems, the larger issues," 
Farnsworth says. "And we felt a 

sense of obligation to promote that 
type of music, which is our focus now-developing artists whose 

primary mode of expression is using samples." 
Illegal Art releases are typically produced in small batches, 

distributed by NAIL/Allegro in North America. The volume 
has usually been small enough so as to not deter a pressing 
plant from agreeing to make copies. But after "Night Rip- 
per" broke and demand soared, NAIL stopped working the 

project rather than face the wrath of copyright holders. (The 
company remains the exclusive U.S. distributor for other 
Illegal Art titles.) 

"They dropped the title due to nervousness and we then used 
several other distributors, who we work with on an ad hoc basis," 
Farnsworth says, declining to name them. "Distribution for 
our higher -profile titles becomes somewhat limited due to dis- 

tributors being overly cautious." 
"A pure mash -up CD is one where the artist manipulates and 

changes the original work so that it's really unrecognizable," 
NAIL/Allegro CFO Vince Micallef says. "That degree of change 
is what protects them under the fair use doctrine and the con- 

cept of interpretation. But the Girl Talk records don't go far 
enough. Whether or not they violate somebody's rights, we 
don't know. It's a grey area. Ifs a great record and we would 
have loved to have sold it, but it was sufficiently grey that it's 
effectively our capital on the line." 

What money Illegal Art has made in the last few years is rein- 
vested into the operation. "it's very similar to a typical book 
publisher," Farnsworth says. "They'll make money offone book 
but lose money on four others. We kind of operate the same 

way. We'll make money on Girl Talk, but we reinvest everything 
we make. We're interested in promoting what we do rather than 
pocketing money." 

Gillis is the first to admit he's not a savvy businessman. 
"I'm growing into being more serious about it," he says. "But 
I don't want to be. And maybe that's not a good thing. I don't 
keep records for my money that well. I don't sell T-shirts and 
such as much as I should. I just keep up with it as much as 

I can." 
Last year, he bought a few new laptops and a projection screen. 

But as far as investing in Girl Talk "the business," that was the 
only real overhead Gillis encountered. He pays a small percent- 
age of his live revenue to his booking agency, the Windish 
Agency, and shells out for publicity from Chicago -based Pitch 

Perfect PR. "Where it's at now was never an aspiration," he 

says. 1 love it, and I am going to enjoy it. But it's ridiculous 
how many people come out to the shows." 

LET'S PUSH THINGS FORWARD 
Titled "Feed the Animals," Girl Talk's new record is something 
he's basing upon his concerts. "In my mind, it's a highlight reel 

of my live show since last year," he says. "The core ideas are 

there, but what takes me a long time is just actually pushing 
them together. On record, it's like a different art forth." He an- 

ticipates using more than 300 samples; there could be 20 dif- 
ferent samples in a 10 -second sequence. This time, he's putting 
more of his own beats spliced within the sampled work. 

According to Gillis, despite what will be a considerable de- 

mand, gearing up for a traditional release date doesn't make 
sense; there's just no need for it. He'll release "Feed the Ani- 
mals" on the Internet in a pay -what -you -want format, with a 

CD for order bit later. Without the need fora marketing plan, 
promotional tie-ins, advertising campaigns, press tours and 
album release shows, "Feed the Animals" continues the DIY 
ethos, but with limited expectations or even any need of results. 
While Radiohead and Nine Inch Nails may need to recoupcosts 
after releasing music in this fashion, Gillis simply doesn't have 

much to recoup. 

At first, Illegal Art and Gillis were mulling a sliding -scale 

royalty system, where sampled artists would receive a small 
percentage of revenue. One idea was to enact a system that mir- 
rors the compulsory license fee fora cover version, where each 

track would earn 9.1 cents in royalties. Another was to open the 
whole thing up to fan voting to decide how much a given artist 
would receive. Should an act decide not to claim its royalty, Il- 
legal Art would donate it to charity. 

"One of the things we're wrestling with is that if we were to 

put forward a royalty system, are we implying that the work 
isn't or shouldn't be classified as fair use?" Farnsworth asks. 

"If it is fair use, which has always been the ground we've stood 

on, then there is no need for a royalty system." 
But the whole concept was eventually scrapped, after Illegal 

Art's lawyers "advised us that it would weaken our fair use po- 

sition if someone took us to court," according to Farnsworth. 
He still sees fair use protection as "a big deterrent" against po 
tential legal action, but admits, "We're a very small organiza- 
tion. If someone wanted to make our life miserable, they could." 

If the Girl Talk experience sounds disjointed, that's because 

to a large degree it is. For example, while the industry standard 
has been always to supplement a studio recording with tour- 
ing, for Gillis albums are never the focus. "The way I view it, 

its a hobby," he says of making a record. "My job right now is 

my shows, you could say." 

Of late, after each weekend's set of gigs, Gillis spends most 
weekdays working on his live set for the next round of touring. 
"I only sample things I like musically first and foremost. The 
pool won't shrink; it will just come from new areas," he says. "I 
feel like there's more bands and musicians in 2008 then there 

ever has existed before. And probably more hit singles in 2007 

than ever existed. Maybe not in terms of sales, but as far as how 
people recognize music is the most widespread. That's sort of 
the give-and-take of the Internet." 

When it comes to those shows, Gillis isn't required to dole 

out any rights money. The dubs take care of that for him when 
they pay SESAC, ASCAP and BM I their yearly rights dues. "We 
do so many different types of events here with lots of recorded 
music in between for weddings, corporate events, snowboard 
and ski films, comedians, speakers and lots of concerts," says 

Cheryl Ligouri, who manages the Fox and Boulder theaters in 
Boulder, Colo. (Gillis has not played those venues.) "It's justeas- 

ier to know we are covered and the songwriters are getting their 
due. With Girl Talk, I would think if you pay all three compa- 
nies, you would be covered for everything." 

In the months ahead, Gillis will be playing major summer 
festivals like Lollapalooza and All Points West before launch- 
ing a full tour this fall. 

And that's his definition of success. "In the early days, it was 

like, 'If I canbeaccepted legitimately, if I can showupanywhere 
and be taken seriously, as a band with a laptop playing remixes, 
then I succeeded,' " he says. 

Now that it's a reality, Gillis just wants to keep the focus 
on the music. "When I first made music and knew that Ille- 
gal Art existed, I knew they were about pushing the bound- 
aries," he says. "I understood the ideas but didn't really 
understand the details until I released my first album. Over 
the years, Illegal's artists are motivated to push copyright 
laws; I'm interested in that, but I don't want that to be in the 
forefront. I want it to be the music. 
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5 0 Years of Excellence 

Rosalind R. Ray, Esq. 
Co -Manager, The O'Jays 

Law Offices of Rosalind R. Ray, PLLC 

Se Habla Espanol 

6856 Eastern Avenue, NW, Suite 208 
Washington, DC 2001 2 

202-722-7282 202-722-7933 Fax 

rozray160@cs.com 

It has been a privilege to work with such a class act, The O'Jays.' - Roz 

Best wishes from Rosemary, Walter, Walt, Terrence, Chianti, Jennifer, Pandora, Araceli, Ashley, Kacey, Mary, 

Clarke & Associates and Consultants: James L. Bearden, Esq., Arnold Gaines, Esq., Steve Bullock, Esq. & Raymone Bain 

The O'Jays music touches 

each of our hearts, 

they share their love with us 

and we are never far apart. 

Faithfully and forever 

their music reaches our souls, 

over the years it never grows old. 

The O'lays give back... 

Helping their community. 

Each and every year... 

Sharing their success with us 

Majestically like Engineers. 

© Walter I. Ray, Jr. 

NOCKL % 

UN% at 

CONGRATULATIONS O'JAYS 
2004 Vocal Group Hall of Fame Inductees 

ThankeYou for 50 Great Years 

rtt,. 
HALL OF FAME 

FOUNDA'I'IO\' 
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STARS SPECIAL FEATURE 

CELEBRATING 50 YEARS OF SOUL, THE TRIO BRINGS FORTH 'THE ESSENTIAL O'JAYS' 
FOR LONGTIME ADMIRERS AND NEW FANS ALIKE 

BY GAIL MITCHELL 

The O'Jays on 'Soul Train' during 70s heyday of 
Philly soul. From left are WALTER WILLIAMS. 

WILLIAM POWELL and EDDIE LEVERT. 

JUNE 14, 2008 www.bIllbOard.blz 31 



"Give the People What They Want" is 
just one of the O'Jays' many signature hits. 

But its message also doubles as the secret 
behind the trio's remarkable 50 -year career. t. 

In that time, the O'Jays have sung their way to 
legendary status and helped put Gamble & 

Huff's Philadelphia International label on the 
global map thanks to such hits as "Back 

Stabbers," "Love Train," "For the Love of 
Money," "Livin' for the Weekend," "Let Me 

Make Love to You," "Stairway to Heaven" and 
"Used Ta Be My Girl." Anchored by Eddie 

Levert's raw, fervent vocals and Walter 
Williams' suave, oasis -cool tones, the O'Jays 

have kept folks sweating on the dancefloor 
and in the bedroom. And while the untimely 

death in 1977 of fellow original member 
William Powell left an irreplaceable void, the 

group has continued to uplift the soul with 
talented assistance from singers Sammy 

Strain, Nathaniel Best and current member 
Eric Nolan Grant. "The O'Jays are the 

epitome of R&B groups because they never 
did what has killed off many other R&B 
groups," comedian and Premiere Radio 

Networks syndicated personality Steve 
Harvey says. "They never split off. The O'Jays 

just kept on being the damn O'Jays." 

THE O'JAYS, seen here in an 
undated photo, were named 
after famed Cleveland DJ 
Eddie O'Jay. 

And they've always stayed current, syndicated radio host Tom Joyner 

says. "I give much of that credit to Eddie's boys, Gerald and Sean, who 
were musicians in their own right," he says. "They wouldn't let the 

group come out with anything lame. And the group really has some- 

thing for everyone: Walter's coolness, Eddie's classic sex appeal and 
Eric's youthful style." 

Levert and Williams credit their success and longevity to three main 
factors: the members' God-given voices, their fortuitous pairing with 
songwriter/producers Kenny Gamble and Leon Huff and being under 
the tutelage of choreographer extraordinaire Charles "Cholly" Atkins. 

In the beginning, five McKinley High friends decided to form a vocal 

group in 1958 in Canton, Ohio: Levert, Williams, Powell, Bobby Massey 

and Bill Isles. "In those days, the school hallways and the men's room 
walls were marble," recalls Williams, who first met Levert when he was 

G and Levert was 7. "Those walls gave off a continued on »pia 

O'JAYS 
FAVES 

Reeling off a string of memorable Ways songs 

is simple. Narrowing the list down to one fa- 
vorite is another story. Here's what happened 
when Billboard asked industry colleagues and 
friends of the venerable group to pick their fa- 

vorite Ways song. 

Compiled by Gail Mitchell. 

"For me, it's 'Back 
Stabbers.' The music 
is so inspired; the 
chords are 
magnificent. But 
there's also 'For the 
Love of Money' and 
so many other great 
ones. It's just straight - 
up magic when they 
perform those songs. 
When you hear them, 
you relive emotions 
and experiences you 
haven't felt in years." 

-RON FAIR, GEFFEN 
CHAIRMAN 

Walt and Eddie, 

Thanks for helping us 
bring to the world 

"the messages in the music" 
through the great songs 

created here in Philadelphia 
and your exceptional talent. 

He were a great team. 

Happy 50th!!; 
Kenny Gamble and Leon Huff 

G4+11:ctatJ 

i{,teieri 

Philadelphia International Records 
and Legacy congratulate 

the legendary O' Jays on their 
50th Anniversary in music. 

Philadelphia International Records 
309 South Broad Street 
Philadelphia, PA 19107 
(215) 985-0900 Ext. 200 

www.gamble-huffrnusic.com 
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harr ihr Q' fhflg illy IÌfe 
by Ron Fair 

Chairman, Geffen Records 

In the winter of 1990, was promoted to Senior Vice -President of A&R at EMI Records New York. One day out of the blue, Sol Licata (president of EMI) 

hauls me in to his office. "What do you know about the ()'Joys?' he caked. I didn't know much, so I burst out singing. 'People of the work!, join honds, 

get on the love train, love train." "They smile in your face, all the time they wanno take your place, the backstabbers, bcckstabbers..." Sal looked at me 

like I woo nuts. All I redly knew about the ()'Joys were the hooks of their big hits. Then Sal said 'Get a ticket to Cleveland - you are responsible for 

delivering the new ()'Jays album.' What happened next - would change the way I hear music, flange my career, and change my life. 

flock in '91 I wan basically a brazen young record man, drunk with his first few hits, flying by the seat of his pants. Around this time, a music publisher 

working the Bob Dylan catalog (lino Snow) gave me o great ROB demo of a Dylan sang - "Emotionally Yours." I was fascinated by this song from the 

album "Empire Burlesque." h was soulful, hod transcendent gospel chord changes end (goes without saying) incredible lyrics. I called Eddie Levert and 

introduced myself. "Hi, I'm Ron Fair, I'm the new Senior V.P. of A&R, blah blab blah. Please listen to this Bob Dylan song - and by the way, Ill be in 

Cleveland tomorrow." Armed with my Dylan demo, Stevie Wonder, Gershwin and Antonio Carlos Jobim on my walkman cassette, I arrived et Travel 

Studios. Eddie Levert & Woher Williams, Jr. were omnipotent gods in their studio. Deep, soulful, imaginative and intricate harmonies flowed out of 

them as easy as laughter. Everything 1 thought I knew about recording and arranging vocals was immediately irrelevant. It was my date with destiny. 

Our insta-marrioge wan not all roses. It took time far the ()'Jays to understand me, and I hod a lot to leam. They played me two records that later 

became number one ROB hits - ("Don't Let Me Down' and 'Keep on Lorin' Me.") But I was studs on this Dylan song, 'Emotionally Yours." I told Eddie 

& Walt - "its cultural fabric - Dylan & the ()'Jays! What could be better?' 

Finally, they agreed to try it with their producers Terry Stubbs & the late Dwayne Mitchell. it was a train wreck. They all missed the boot. They didn't really know 

the song. I forced my way to the piano and started teething it to Eddie & Wah line -by-line. Eddie was on my right ear, Wah was an my left. My Carole-King-meets- 

Mc-Cartney-bar-mitzvoh-gospel-piano-playing took the song into o whole new direction. Terry & Dwayne holed it and tried to shove me off the piano bench. So 

raised my voice and said "can I please have ONE SQUARE INCH TO GROOVE?" I was deed serious, they all fell over laughing. Eddie an my right ear: °Come Baby 

Rock me, come baby roll me" then Walton the left: 'Come baby find me, come baby remind me..." then together in harmony - "I will always be...EEmotianaly 

Yours." It was a direct injection of concentrated royal -blue -blood ROB, descending from Phily International and the genius of Gamble & Huff. The ()'Jays drilled 

their voices directly into my skull. It was on electric shock treetmertt of musical power and soul will never forget. 

We decided to record "Emotionally Yours" with a gospel arrangement. l was obsessed. I hired Omer Hakim on drums, Victor Bailey on boss, and the late Ridtard 

Tee on piano and organ. I arranged the strings, and a horn section. Eddie & Wah sang it gloriously. We hung out every night, two ROB legends and skinny white 

MR man. We were irtseporoble. Every session was hilarious fun, o master class in record production. The song needed a chair. So I thought - 'why not make o 

giant event out of it - an all-star chair, film it, and get it on the news -The ()'Jays, Bob Dylan and an all-star dtoir9" Eddie said "you crazy, mad!" The ward 

spread fast arras New York- all star choir needed - °'Jays- Power Station- news crews.... So in walked the late Phyllis Hyman, Tewatha Agee, Martha Wash, 

Gwen Guthrie, Eveyn Champagne King, Sarah Dash, Genobia Jeter, Crssy Houston, James Williams, Ray, Goodman & Brown, Keith Sweat, Erie Gable, Glenn Jones, 

Will Downing, Sammy Strain, J.T. Taylor, Fonzi Thornton, hectic Clybeum, More Gordon, Sean Levert and the late Gerald Levert (rip.) I hod no clue how to get 

everyone to sing together, so Gerald leapt to the podium. In two hours, he hod arranged and conducted a gut -wrenching choir part, the CNN film crew capturing 

every minute. I mixed the record over end over with Humberto Gotica. Hum got fed up with me saying "more emotional, more emotional." After I broke down 

weeping, I knew the mix was finished. 

Then I was struck by paralyzing fear. I said to Eddie & Wah 'what if urban radio want ploy a gospel record.. We need to RE-RECORD IT - ROB Il" "You crazy, 

man...." Eddie & Waft laughed. But I could not stop. So off to Son Francisco we went, to re-record "Emotionaly Yours' from scratch with Hemds Michael Walden. 

I somehow concocted the idea that we would release it as a 'double -A side" with the gospel version AND the ROB version, and on top of it, make TWO videos. I 

appeared in the Gospel video as the piano player. Cleary, I was out of my mind. 

We titled the album "Emotionally Yours." The first single, 'Don't Let Me Down" went to number one. The Dylan song come out second. I memorized Richard Tee's piano 

part note -far -note and performed with the Jays and a choir an the Arsenio Hall Show. I was having the time of my life. Little by little, "Emotionally Yours' climbed the 

ROB chart, reaching number five in the summer of 1991. Even after the chart and the airplay peaked, "Emotionally Yours" continued on. In August of '91, Rolling Stone 

published on article -"Single of the Mament - °'Joys Score With Dylan Tune.' My notion of "culture) fabric' had succeeded. The amazing climax was the ('Jays per- 

formance of "Emotionaly Yours° at the 30th Anniversary Bob Dylan tribute concert at Madison Square Garden. I was on stage, playing Richard Tee's piano part, with a 

young Sheryl Crow, Cissy Houston and Ketrite Barnes among the choir; Steve Cropper, Duck Dunn, Jim Kellner in the rhythm section banging away. "Emotionally Yours" 

fell right behind Stevie Wonder's "Blowin' In The Wind' as the second biggest Dylan song ever on the ROB chart. "Emotionally Yours" went gold and was the ()'Joys biggest 

album after the Gamble & Huff era. I went onto produce their classic album "Home for Christmas' and by then Eddie & Woh's recording technique had become my ova. 

Had it not been for Eddie Levert & Wolter Williams (and that magic summer of '91) - I would not hove the 

confidence to walk into o studio at anytime, with any singer and press the record button. Un-beknownst to 

on unsuspecting vocal genius, the teen -aged Christine Agúdero was influenced by the ()'Joys. Because what I 

learned from them, what was passed down lido -by -lick and hit -by -hit - was so much o part of me, it become 

a port of Christine. Today, when I say over the talk -bark mike: °let's double that honnony" to Nicole 

Scherzinge, or Fergie, or Queen Latifoh, its Eddie on my right ear and Woh an my left. When Keyshia Cole 

and did our thing on 4 number -one ROB records, it was the experience gained with the ()'Jays that gave 

me the authority. I would never have been able to produce records with Mary J. Blige without Eddie & 

Walt beneath my wings. When we finished the mix of Mary J. Bulge's 'Be Without You' (Billboard's 

longest -running number one R&8 record -15 weeks) I could not wait to ploy it for my teachers: 

Eddie Levert & Wafter Williams, Jr. 

The nays spirit still finds race at every recording session. I con hear Eddie's voice: "you 

crazy...man!" Every time I tell a singer "Reedy...Achieve!!" or "Let's build o brands off that 

ad-lib, double it and triple the harmony..." ...to this day, seventeen years later, it's 

Eddie on my right ear, Wah en my left 

Eddie & Walt: thank you from the bottom of my heart for all the laughter, all the lessons, 

and the beautiful music. I am eternally grateful. 

C Love, 
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Already a veteran act, THE O'JAYS were a foundation of 
Philadelphia International Records in the '70s. 

from »p32 kind of echo and our harmonies sounded real 
good. We used to flirt with the girls and sing instead of study. That's 
where it all started." 

Then known as the Triumphs, the quintet sung on local radio and 
also in the church choir where Williams' father was the choir director. 

"Walter's father taught us how to approach a song, how to really 

sing it," Levert recalls. "You start in the basement, go to the first, sec- 

ond and third floor and then go through the roof. We've been using 
that philosophy our whole career." 

The son of a local Greek grocer heard the guys harmonizing one 

day as they were passing by the store and later arranged for the group 
to go to Cincinnati where King Records' Sid Nathan gave the high 
school juniors contracts and renamed them the Mascots. Among the 

songs the group recorded at the time was "Miracles." 
The Mascots were invited to do a sock hop in Cleveland where they 

met DJ Eddie O'Jay. He later took the group to Detroit where it signed 
with Dayco Records. The Dayco single"How Does It Feel," distributed 
by Apollo Records, did well locally. It was during this period that the 

group, referred to now as "O' Jay's boys," was rechristened the O'Jays. 

A move to Los Angeles netted the O'Jays a deal first with Little Star, 

which released their 1963 single "Lonely Drifter," then with Imperial 
Records. For Imperial, working with producer H.B. Barnum, the group 
earned its first national R&B hit (No. 28) with "Lipstick Traces (On a 

Cigarette)" in 1965. Notching No. t2 on the R&B chart in 1966 with 
"Stand In for Love," the O'Jays segued to Bell and their first top 10 hit 
in 1967 with "I'll Be Sweeter Tomorrow (Than I Was Today)." By this 
time. Isles had left the group. 

Having left Los Angeles and moved back to Cleveland, the O'Jays 

got busy honing their craft on the chitlin' circuit, performing at such 

venues as the Royal in Baltimore, continued on »p36 

" `Love Train' signifies 
everything we [he and 
partner Leon Huff] 
wanted to do with the 
O'Jays and the other 
Philadelphia 
International artists- 
send a musical 
message of love to 
help bring people 
together." 

-KENNY GAMBLE, 
SONGWRITER/PRODUCER 

" `Livin' for the 
Weekend' and `For 
the Love of Money.' 
The O'Jays always let 
me come onstage 
and perform `Money' 
with them. I have the 
steps down so well 
that Eric [O'Jays 
member Nolan Grant] 
better watch out!" 

-TOM JOYNER, SYNDICATED 
RADIO HOST 

Is your artist celebrating a milestone? 
Launching a major worldwide tour? 
Ready to drop a major new release? 

If you answered 'yes' to any of these questions, then your 
artist has what it takes to be a part of the elite group of 
Billboard STARS. 

Billboard STARS is the ultimate opportunity to feature your 
artist in an exclusive dedicated editorial section within the 
"bible of the music industry". Experience the buzz when 
key decision -makers and peers read about your artist's 
achievements in the pages of Billboard! 

For more information, please contact: 
Aki Kaneko 
akaneko©bi Ilboard.com 
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MATHEW KNOW LES AND MUSIC WORLD ENTERTAINMENT 
SALUTE THE O'JAYS ON THEIR MEMORY MAKING CAREER IN MUSIC! 
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THANK YOU FOR 

A SOLID 50 YEARS OF 

GREAT SOULFUL MUSIC... 

YOU'RE THE BEST!!! 

LOOKING FORWARD 

TO WORKING WITH 

YOU ON YOUR NEW 

DVD/CD PROJECT. 

THE MUSIC COMPANY 

CENTURY PRODUCTIONS 

bIICNAEL CHEIiNOW 

61ICKEY YANNICH 

MICHAEL PO111RIC0 

www.centuryproductions.net 

Wenig-LaMonica Associates AGENCY 

580 White Plains Road Suite 130, Tarrytown, NY 10591 

Ph: (914) 631-6500 Fax: (914) 631-0101 www.wlatalent.com 

THE O'JAYS with MATHEW KNOWLES 
(second from left) and gold records for 2003's 
'The Fighting Temptations' soundtrack. 

from sep34 
the Uptown in Philadelphia, the Regal in Chicago 

and the Apollo Theater in Harlem. Among the 

patrons who caught several of the O'Jays' per- 
formances was a young songwriter/producer 
named Kenny Gamble. 

"Eddie's voice and the harmony he had with 
Walter, it just attracted me," Gamble recalls. 
"When Huff and I started producing records, 
the O'Jays was one of the acts I thought we 
could write for. They had the delivery to exe- 

cute great songs." 
First signed to Gamble & Huff's Chess -dis- 

tributed Neptune label, the O'Jays scored in 1969 

with "One Night Affair" (No. 15). Several sin- 
gles later, the group became a trio when Massey 

opted to become a record producer in 1971. Then 
Neptune lost its deal with Chess-but fate in- 
tervened. Renaming their label Philadelphia In- 
ternational, Gamble & Huff secured distribution 
through Clive Davis at Columbia Records and 
brought the O'Jays, Billy Paul and the Three De- 

grees with them. 
That move proved momentous for the O'Jays. 

Collaborating with Gamble & Huff and a stable 
ofwriters that included McFadden &Whitehead, 
Thom Bell and Bunny Sigler, the O'Jays copped 
their first million -selling single, "Back Stabbers" 

(No.1 R&B, No. 3 pop), in 1972 and a gold album 
by the same name. 

"That groundbreaking song opened the door 
for the O'Jays," says Levert, who now lives in 
Las Vegas. "I was amazed at the process-start- 
ing out hearing it only on the piano with Gam- 
ble& Huff, then going toa full orchestra. Gamble 
& Huff hit on what the O'Jays like to do, a soul- 
ful hootenanny mixing our gospel background 
with the Philly sound; a pop edge with gospel 
on the bottom." 

Cleveland -based Williams adds, "We bene- 
fited also by having two lead singers in the group. 
Eddie could take a verse or two and then me; we 
play offeach other. William was the tenor, I was 

the baritone/bass who could sing anything else, 

and Eddie was the lead who could also sing any- 

thing else. Hearing that plus our gospel flair, 
Gamble & Huff wrote toward that, coming up 
with very creative and powerful songs." 

A seemingly endless string of hits-party 
funk, ballads, socially conscious missives-fol- 
lowed during the next 15 years, including "Love 
itain," "Put Your Hands Together," "For the Love 

of Money," "Message in Our Music," "Forever 
Mine" and"Lovin' You." But then tragedy struck. 
Powell, who retired from touring owing to ill- 
ness in 1975, died of cancer in 1977. Three 

" For the Love of 
Money' just has such a 
timeless groove and 

lyrics. I don't care 
whether you're 20 or 60 

, .. put it on right now 
and you'll get the same 
result. Everyone will get 

on that dancefloor." 
-MATHEW KNOWLES, 

MUSIC WORLD ENTERTAINMENT 
PRESIDENT 

singers have since stepped in: Sammy Strain 
from Little Anthony & the Imperials, Nathaniel 
Best and current member Eric Nolan Grant, who 

joined the group in 1995. 

Leaving Philadelphia International after the 
top five R&B hit"Let Me Touch You," the O'Jays 

signed with EMI. 
Several more R&B hits ensued, including 

"Have You Had Your Love Today," "Don't Let Me 

Down," "Keep On Lovin' Me" and a gospel - 
flavored cover of Bob Dylan's "Emotionally 
Yours." The trio also recorded a holiday album, 
1991's "Home for Christmas." 

Geffen chairman Ron Fair, then EMI senior 
VP of A&R, recalls, "Sitting at the piano show- 
ing Walter and Eddie how I wanted the song to 

go, I had the benefit of working with two of the 
most massive geniuses of singing. Working with 
them changed my life. They taught me about 
soul and how to record vocals. There isn't any- 

one I've worked with, from Fergie to Christina 
Aguilera to Mary J. Blige and Keyshia Cole, who 
hasn't benefited from what Eddie and Walter 
taught me." 

Mathew Knowles, who signed the O'Jays to 
his Music World Entertainment label and re- 

leased the "Imagination" album in 2004, cites 

the group's willingness to try new things as an- 

other key to its longevity. "Hove that they were 
willing to do something different on that album, 
working with Jam & Lewis and other contempo- 
rary producers." 

Beyond the career -building songs of Gamble 

& Huff and their vocal prowess, another O'Jays 

mainstay has been their energetic concert per- 
formances. For this, they credit Tony Award - 
winning dancer and infamous Motown 
choreographer Cholly continued on mp38 
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ongratulations on your 
5oth Anniversary. 

It's been an honor and a 

pleasure knowing you and 

working with you for 3o of those 

fantastic years. You've always 

been the best onstage and great 

friends to me offstage. Wishing 

you all the best and many more 

years of success. 

ALAN HAYMON 
and all your friends at 

Haymon Events, LLC. 



WE PROUDLY SALUTE 

EDDIE LEVERT SR. 
WALTER WILLIAMS SR. 

ERIC GRANT 

And the O'Jays on 
their 50 Years 

of continuous success in 
the entertainment business. 

Amos Z. Mahsua Company, Inc. 
Certified Public Accountants and Business Consultants 

430 Leader Building Cleveland, Ohio 44114 
Tele: 216-861-1822 Email: azmahsua@azmco.com 

in the Music Business 

All of us Love Music. 

Your fans are Emotionally Yours 
and some of them refer to you 

as Forever Mine. 

50 years young 
and still performing and captivating 

audiences around the world. 

Thank you for being So Full of Love 
and allowing us to ride your Love Train. 

The Cleveland Management Office 

AG & ASSOCIATES, LLC 
Andy, Chandi, Juliet, AB, Murf 
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Atkins, who put the guys through rigorous re- 

hearsals starting in 1973. 
"He rehearsed us six days a week to the point 

where it became second nature," Grant says of 
Atkins, who died in 2003. "When you hear 
something in a song, your feet know they 
should be doing this or you know you should 
be singing that." 

"Once we got with him, there was no looking 
back," Levert adds. "His words still echo in our 
minds: 'You may get a hit record today, but a hit 
act lasts forever.' And the O'Jays are a true tes- 
tament of that." 

Still a live show draw, the group continues to 

give people what they want, averaging six months 
on the road or about 50 -5270 -minute shows per 
year, according to co -manager Roz Ryan. "Walt 
and Eddié s stamina at 60 -plus years is better 
than most young people's." 

Gamble adds: "The O'Jays will be able to sing 
as long as they want to sing. That's what at- 
tracted me and Leon Huff to the group. We 
wanted them to sound good in the studio but 
also be great performers onstage. That's what 
helps sell a record." 

Even after being with the group for 13 years, 

Grant is still amazed at Levert and Williams' 
showmanship. "1 can't believe they're still doing 
this at this stage in their careers. They still com- 

pete. Ed and Walt don't lay down, they just don't." 
Songwriter/producer Teddy Riley and Mint 

Condition frontman Stokley Williams have 
played on bills with the O'Jays and Riley says, 
"They not only put on an incredible show but it's 
their lush harmony that always influenced me. 
That's where Guy [Riley's group] came in, steal- 
ing a little of their harmony progression because 
we wanted to be like them." 

"Bringing energy and old -school entertain- 
ment to the stage ... that's the stamp they've put 
on me as a musician, writer and singer," Mint 
Condition's Williams says. 

Inducted into the Rock and Roll Hall of Fame 
in 2005, the O'Jays have amassed a host of gold 
and platinum single and album awards. Their 
classic performance of"For the Love of Money" 
was introduced to a new generation of fans when 
the song became the theme for Donald Trump's 
reality show, "The Apprentice." Their music has 
also been featured on "The Sopranos" and "The 
Simpsons." Another iconic O'Jays hit, "Love 
Train," was inducted into the Recording Acad. 
emy's Hall of Fame in 2006. Artists from Angie 

i 

Gathered in a New York studio in 
2005 are, from left, WALTER 
WILLIAMS, ERIC NOLAN 
GRANT, music director DENNIS 
WILLIAMS and EDDIE LEVERT. 
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In 2005 THE O'JAYS, seen here at 
the induction ceremony, entered 
the Rock and Roll Hall of Fame. 

Stone to Jay -2, Mary J. Blige and 50 Cent 

have also sampled their work. 

The group has also moonlighted on sep- 

arate projects. Levert teamed with his son 

Gerald on one album and has recorded a 

solo album. Williams is currently mixing 
a solo album of pop and R&B classics while 
Grant, a former background singer with 
ex -Temptations member Dennis Edwards 
and a close friend of Gerald Levert, is work- 
ing on a film about his musical journey. It's 
slated to start shooting this summer. 

Giving each other space, says Williams 
(who turns 65 in August), has also been 

a factor in the O'Jays' rare longevity. "We 

have a long friendship but it's not like we 

like each other every day. Sometimes it's 
like World War III because we don't agree 

on everything and neither one of us is 
afraid to express that. It's not totally about 
me and Eddie knows it's not totally about 
him. That's probably the glue that's kept 
us together all these years: giving each 
other the right to be who you are." 

Separate ventures aside, the O'Jays al- 

ways come back together. In 2003, the 
group appeared in the 2003 movie "The 
Fighting Temptations" with Beyoncé. Up- 
coming group projects include another 
holiday album, a live concert DVD taped 
at the Apollo and the June 7 taping of a 

PBS Philadelphia International special. 
Coming to stores June 10 is the newly ex- 

panded compilation "The Essential O'. 
Jays" (Philadelphia International/Legacy). 

Just don't look for the group to retire 
anytime soon. In fact, the O'Jays went 
back on the road in early May doing a gig 
in Philadelphia, Miss., not very long after 
a still -mourning Levert buried his second 

son, Sean, 18 months after the death of 
son Gerald. 

"Even with all the things going on in 
my life right now, I realized in Mississippi 
that I still love to sing and work for the au- 
dience," Levert says. "Walter and I are still 
liking this adventure. In fact, I think the 

O'Jays have one more great project still left 
in them. Gamble & Huff. Ron Fair. Come 

on, guys, let's get it on." 

"There's `Stairway to 
Heaven,' an incredibly 
emotional song about 
life. But man, `For the 
Love of Money' is a 

cold jam too. These 
are two totally 
different songs; 
however, the songs' 
spirit-like all O'Jays 
music-speaks to the 
conditions we're in 
and life experiences." 

-STEVE HARVEY, 
SYNDICATED RADIO HOST 

"Most of the time, I 

don't watch other 
groups perform. But I 

wanted to watch the 
O'Jays' show on [radio 
host] Tom Joyner's 
cruise when they sang 
`Forever Mine.' They 
just tear the house 
down with that song." 

-TEDDY RILEY, PRODUCER 

" `Back Stabbers' was 
the first song I worked 
on with the group. 
Before I came on, they 
just used a rhythm 
section. Then they 
decided they wanted 
to fill it in and dress it 
up with horns and 
other instruments." 

-DENNIS WILLIAMS, O'JAYS 
MUSICAL DIRECTOR 

" `Family Reunion' 
brings back fond 
memories of growing 
up, like learning to ride 
a bike or my aunt 
trying to make me eat 
liver and onions. While 
she tried every 
condiment known to 
man, O'Jays music 
would be playing in 
the background." 

-STOKLEY WILLIAMS, MINT 
CONDITION SINGER 

l 

Proud to be part of the O'Jays success. 

The largest independent 
Urban Music Agency in the world. 

Visit our website at 
www.universalattractions.com 

Congratulations on 50 years in the business. 

It has been a pleasure to work with such 

a legendary group throughout the years. 

You are true pioneers in the industry. 

Sal Michaels 

Pyramid 4g& 
Entertainment 

Group 

ttitilalitl 21 tars tl maul Ialstttfiy Itlfamit l! 

Congratulations To 
Eddie Levert and Walter Williams 

On Your 50th Year fl J1tf1The Entertainment Business! 

LORENZO WILLIAMS 
PARTNER 

LAW OFFICES OF 

GARY, WILLIAMS, FINNEY, 
LEWIS, WATSON, & SPERANDO, P.L. 

Waterside Professional Building 
221 SE Osceola Street 
Stuart, Florida 34994 

772-283-8260 
800-330-2832 
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DAZZLING DEBUT 
Hudson ascends 

R&B/hip-hop chart 

THE SOFTER SIDE 
Julieta Venegas goes 

'Unplugged' 

BY ANDRE PAINE 

With Hits, Synchs And An Arty 
Persona, The Ting Tings Are 
Starting Something 

LONDON-U.K. indie -rock duo the Ting Tings hit No. 1 on 

the Official U.K. Charts Co. listings in May with the supremely 
catchy single "That's Not My Name" and self -produced debut 
album "We Started Nothing'-but their U.S. campaign isn't 
about playing catch-up. 

"We sold out the Troubadour in L.A. really quickly,' says 

drummer Jules de Martino, songwriting partner to singer/ 
guitarist Katie White. That response to the act's 10 -date June 

mini-U.S. tour is a sign that the stateside buzz is genuine, as 

is an iPod commercial featuring the song "Shut Up and Let 
Me Go" (Billboard, May 10). 

"We Started Nothing" was released June 3 in the United States 

via Columbia, which initially shipped 65,000 units. A May 20 

digital release-alongside a vinyl version through indie retail- 
ers-has shifted 9,000 copies, according to Nielsen SoundScan. 

"Obviously the Apple iPod commercial really helped," New 

York -based Columbia senior director of marketing Nina Webb 
says. "But we really started this the right way by making sure 
they were at South by Southwest. People saw their energy, pas- 

sion and the way Katie just completely throws her whole being 
into her songs." 

De Martino says the Ting Tings emerged "accidentally' from 
failed band Dear Eskimo, which was signed to Mercury U.K. 
in 2004 but dropped before releasing a planned album. 

That experience left them "distraught," he says, but the duo's 
response was to throw live music parties at the artists' commu- 
nity where it is based in Manchester. Ultimately, London -based 

band manager Stephen Taverner persuaded the duo to tour the 
United Kingdom with the songs that grew out of those sessions. 

"We're just very lucky we met each other and got through 
that really awful period in our last band," de Martino says. 

Sony Music Label Group chairman Rob Stringer went to see 

the act play in Salford, and last May the band signed a joint 
deal with Columbia in the States and the United Kingdom. 

"It's not a U.K. pickup, so we have to be strong partners be- 

cause they're off to a great start here," Webb says. 

The album has a global release, with the exception of Latin 
America. Following their first visit to Japan, the Ting Tings play 

U.S.live shows (booked through Little Big Man) starting June 5. 

"We've had bitter experiences thinking you can hold some- 
thing back for any part of the world," Sony BMG U.K. VP of 
international Dave Shack says. 'Those days are long gone- 
everybody's got to discover them for themselves." 

After European festivals including Glastonbury, the Ting 
Tings return stateside for Lollapalooza in July and then an- 
other tour in the fall. 

YAZ & HERS 
Moyet revisits '80s pop 

glory days 

COOL RUNNINGS 
Chicago rap duo bends 

indie ears 

The act performed June 6 on "Jimmy Kimmel Live!" and is 
set for an i'lrnes Live From SoHo session June 17 in New York. 

The video for "Shut Up and Let Me Go" will have its world pre- 

miere June 13 on MTV. The song was serviced to U.S. alter- 
native radio June 3-as an album track, it began garnering 
radio play in May and climbed to No. 55 on the May 24 Bill- 
board Hot 100. 

"They're definitely a pop act," Webb says, "but right now 
they're more seen as alternative and indie.' 

The U.K. No. 1 "That's Not My Name" will be the third sin- 
gle stateside, although campaigns in both markets began with 
"Great DJ" and Webb says the label is fine with stations that 
still want to play that "discovery track." 

"Great DJ" was released as a U.S. download March 4. It de- 

buted March 18 on MTV2 Subterranean and secured a First 
Look feature April 16 on MTV's "TRL"-"before the iPod com- 
mercial was even launched," Webb says. 

Synch deals have placed "Shut Up and Let Me Go" and 
"That's Not My Name" on hit Fox drama "Gossip Girl," while 

COUNTRY COOKIN' 
Jessica Simpson takes 

Nashville by storm 

"Great DJ' is on the soundtrack to the "American Teen movie 
and will feature in a Dodge car commercial in Italy. 

The U.S. buzz has also been helped by the Ting Tings' artis- 
tic side. In November, they played shows in Berlin, Manches- 
ter, London and New York where fans could paint blank sleeves 

that tiled the wall, which were then given away for the inde- 
pendent limited vinyl release of"Fruit Machine." 

They now plan to tile the stage with sleeves featuring the 
date and handwritten set lists of the June U.S. dates, making 
them available for 53 each as alternative vinyl album covers 
at the following show. 

De Martino says the act's whole approach has been a re- 

sponse to what fans want. For example, while "That's Not My 
Name" is an MTV Network priority in Europe, in France the 
label switched to "Shut Up and Let Me Go" because of audi- 
ence reaction. 

"There shouldn't be any rules," de Martino says. "We've 
been celebrating the fact that we've had a No.1 album and No. 
1 single doing it that way." 
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MORE U2 
A wealth of rare material 
will be found on reissues of 
the early U2 albums "Boy," 
"War" and "October," due 
July 22 via Universal. Each 
album will be available as a 

remastered single CD, a 

deluxe set with a second 
disc of extras and on vinyl. 
"Boy" features the 
previously unreleased 
tracks "Speed of Life," 
"Saturday Night" and 
"Cartoon World." The new 
edition of 1981's "October" 
boasts a series of tracks 
taped live in London and 
Boston, while 1983's "War" 
is bolstered with the 
previously unreleased 
track "Angels Too Tied to 
the Ground." 

TORI GOES INDIE 
Tori Amos has ended her 
tenure with Epic Records 
and "has chosen the path 
of independence for her 
next work. Tori is devising 
new and exciting ways of 
getting her music to the 
masses without the 
boundaries and limitations 
of the major music 
companies," manager John 
Witherspoon says. Amos' 
next album, due in spring 
2009, will be "a project of 
new music and visuals 
which is being started in 

the summer," he says. 

REELIN' IN THE 
'YEARS' 
Morrissey is planning a 

September release for his 

ninth studio album, "Years 
of Refusal." The 12 -track 
set, produced by Jerry 
Finn, will be released by 
Polydor in the United 
Kingdom and an as -yet - 
undecided Universal label 
stateside. At some point 
before the album release, 
Sony BMG plans to reissue 
Morrissey's 1995 album 
"Southpaw Grammar" with 
remastered audio, three 
previously unreleased 
tracks and new artwork. 

'DUST' IN THE 
WIND 
Veteran indie rock outfit 
Calexico will release its next 
album, "Carried to Dust," 
Sept. 9 via Touch & Go. The 
project sports guest turns 
by Iron & Wine's Sam Beam. 
with whom Calexico 
collaborated on a 2005 EP, 

Tortoise bassist Doug 
McCombs and Pieta Brown. 
The album is the follow-up 
to 2006's "Garden Ruin," 
which reached a career - 
best No. 3 on Billboard's 
Top Heatseekers chart. 

Reporting by Keith Caulfield 
and Jonathan Cohen. 

Mexican chanteuse Julieta Venegas went 
from a quirky underground darling to a main- 
stream pop queen thanks to her 2003 break- 
through album, "Si." 

The Sony BMG set has sold 148,000 copies 
in the United States, according to Nielsen 
SoundScan, a far cry from the 21,000 copies 
lodged by her previous effort, 2000's "Buen- 
invento." Venegas followed that up with 
"Limon y Sal," which topped the 120,000 - 
unit mark and was also successful in coun- 
tries as far-flung as Italy and Germany. 

Now, the singer/songwriter/multi-instru- 
mentalist is seeking to solidify her interna- 
tional appeal with an "MTV Unplugged" set. 

"We want to expand her audience," Sony 

BMG Norte VP of marketing Paula Kaminsky 

says. "Doing the MTV [set] is a very logical step 
for her at this time. She began in one market, 

she's expanded, and now this set is all her hits 
exhibited with great credibility. That's the mar- 

keting approach we're taking with this album." 

Venegas' "MTV Unplugged" will be released 

June 17 in more than 15 countries, including 
the European markets in which she broke last 
time as well as new countries like Brazil. 

Her incursion in those markets is partly 
linked with the artists with whom she collab- 
orates on "Unplugged," including Brazilian 
star Marisa Monte, Spanish rapper La Mala 
Rodriguez and Academy Award -winning 
composer Gustavo Santaolalla, Venegas' for- 
mer producer. 

Venegas produced the album, a first for her, 

along with cellist/arranger Jacques Morelen- 
baum, who long worked with Tom Jobim and 
Caetano Veloso. 

"What I liked about 'Unplugged' was the 
possibility of changing format," Venegas says. 

"I felt a bit trapped by that alternative format 
of guitar, bass and drums." Instead, what Vene - 

gas did was conceive her set for a big ensem- 
ble -14 musicians-including a string quartet, 
a wind quartet and a series of unlikely instru- 
ments like banjo and marimba. While much of 
this may sound too "artsy" for a commercial 
pop album, Venegas and her music are that 
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Julieta's 
New 
Jam 

Venegas Expands 
Worldwide 

Base With 'MTV 
Unplugged' Set 

unusual combination that has mass and niche 

appeal and can be promoted in multiple ways. 

For example, Kaminsky says, Venegas' cat- 
alog is routinely mined for commercial synchs, 

and her songs have been used for TV cam- 
paigns by the likes of JC Penney (currently air- 
ing), Old Navy and Nissan. 

On June 5, "Unplugged" was projected 
on a screen in New York's Times Square in 

tandem with its premiere on MTV Tr3s and 
MTV Latin America. Rhapsody, via its deal 
with MTV, will make the album available to 
subscribers a week before its release and 
promote Venegas heavily through position- 
ing and banners. 

But the most impressive promotion is in 

Venegas' native Mexico, where Sony BMG and 
her management company have closed a mas- 

sive deal with Sony Ericsson. Simultaneous 
with the physical release of the album, several 
tracks from "Unplugged" will be preloaded 
onto an undisclosed number of Sony Ericsson 
phones. Although Sony BMG declined to con- 
firm the number, sources place it at close to 
half a million units. 

Sony Ericsson is also sponsoring the Mex- 
ico leg of Venegas' tour and supporting it 

and the album with a major advertising cam- 
paign that includes TV and radio ads. The 
tour kicks off July 6 in Durango and inter- 
sperses Mexico and international dates with 
a 13 -date theater tour in the United States 
that begins Aug. 7 at the Ogden Theatre In 

Denver. Venegas will also play dates in New 
York and Boston in July. 

Although the States, Mexico and Spain are 
priority regions for the album, Venegas is slated 

to promote the set in every single territory 
where it is released, Sony BMG Mexico man- 

aging director Miguel Trujillo says. 

Venegas says she doesn't view her evolu- 
tion "as a before -and -after. see it precisely 
as an ongoing process. And including songs 
from all my albums on 'Unplugged' is a way of 
bringing everything together. My music has 

always made sense to me and the direction 
I've taken has been natural." . -. 
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Quick 
Climber 
Debut Jennifer Hudson Single 
Proves Worth The Wait 

Jennifer Hudson may have 
taken longer than fans wished 
before ofßciallyannouncing the 

release of her self -titled debut 
album, due Sept. 30 via Arista 
Records. But early chart move- 
ment indicates it might've been 

worth the wait. 

Hudson's lead single, the 
Ne -Yo -penned and Stargate - 
produced "Spotlight," has 
jumped 99-63-51 in its first 
three weeks on Billboard's Hot 
R&B/Hip-Hop Songs chart. 

Ne -Yo notes there were chal- 

lenges in choosing which song 

to introduce Hudson with but 
says he's "really, really proud" that 
his song was picked for the job. 

"They were really trying to fig- 

ure out where to take her," he 

says. "The main issue with Jen- 

nifer Hudson is her voice is so 

huge, so how do you take that 
and radio-ize it, make it radio - 
friendly? She can't do ['And I 

Am Telling You I'm Not Going' 
from "Dreamgirls"J every song 

because you'll eventually be tired 

of it. So ("Spotlight"] is kind of 
a classy midtempo, and I hope 

and pray it does well because 

Jennifer is an amazing talent." 
According to Arista senior 

VP of marketing and artist de- 

velopment Scott Seviour, the 
track is intended to not only tide 

fans over until the fall album 
release but capitalize on Hud- 
son's role in the "Sex and the 
City" film, which opened with 
$55.7 million in U.S. theaters, 

r el, _.pu Ls 1= 
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»>HARD SILENCE 
The members of U.K. rock 
band Feeder were determined 
to make their sixth studio 
album, "Silent Cry," sound 
harder than the fifth. 

The band's 2005 album 
"Pushing the Senses" (Echo), 
which reached No. 2 on the 
Official U.K. Charts Co. al- 
bum listing, drew compar- 
isons to Coldplay for its less 
in -your -face approach. But 

frontman Grant Nicholas 
says the band "missed doing 
big guitar songs." 

"This one was a very natu- 
ral record to make, and it's def- 
initely a rock album," he says. 

The band put new track 
"Miss You" on its Web site 
(feederweb.com) March 3 to 

give fans a taste of the new 
material. It was downloaded 
8,000 times the first day. 
Other tracks have since been 



according to the Hollywood Re- 

porter. Its soundtrack, with the 
Hudson track "All Dressed in 
Love," debuts this week at No. 

2 on the Billboard 200. 

Aside from having been on 
a radio promotional tour since 
the beginning of May, the one- 
time "American Idol" contest- 
ant will star in and campaign 
for the movie "The Secret Lives 

of Bees," set to hit theaters in 

leaked onto the Internet, but, 

Nicholas says with a shrug, 
"if people download them 
for nothing, don't really 
mind-as long as they like 
what they hear or come and 
see us play. The response has 

been really positive." 
Lead single "We Are the 

People" will be released 
June 9 in the United King- 
dom, with the album follow- 
ing June 16 via PIAS U.K.-dis- 
tributed independent label 
Echo. There aren't any plans 
for a U.S. release. 

An eight -date U.K. tour (May 
21-31) booked through Gold 
Artists precedes European and 

Japanese festival appearances 
in the summer. Feeder is pub- 
lished by Chrysalis Publishing. 

-Nichola Browne 

>>> LESS VAGUE 
Vocalist Phoebe Killdeer is 

emerging from the shadow of 
her former band, cult favorite 
Nouvelle Vague (Billboard, 
July 22, 2006), with her debut 
album, "Weather's Coming," 
on Paris -based label the Per- 

fect Kiss. 

Born in France to Australian 
parents, Killdeer joined Nou- 
velle Vague in 2005, replacing 
vocalist Camille when she left 
fora solo career that has estab- 

lished her as a platinum -selling 

artist in France. Killdeer toured 
with Nouvelle Vague until ear- 

lier this year and contributed 
to its second album, "Bande a 

October. "She has some stuff 
to do for the movie in June, so 

that keeps her in the public 
eye," Seviour says. 

In addition, "Spotlight" will 

be made available digitally June 
10, and multiple remixes of the 
track will be serviced to the In- 

temetandradio. JulyandAugust 
will be reserved for additional 
radio and TV appearances. 

"When songs of this nature 

Part" (Peacefrog, 2006). 
The English -language songs 

on "Weather's Coming," with 
echoes of Nick Cave or Tom 

Waits, largely were written by 

Kil ldeer and published through 
the Perfect Kiss/Hero Music. 

The album was released 
March 10 in France, distrib- 
uted by PIAS, which reports 
initial shipments of 7,000 
units. PIAS has international 
licensing rights, and a Pan - 

European release follows in 

the week ending June 8. Be- 

cause of Nouvelle Vague's 
overseas profile, "the album 
clearly has an international 
potential," says Pascal Mayer, 

co-founder of the Perfect 
Kiss with Nouvelle Vague's 
Marc Collin. 

Following January/Febru- 
ary tour support slots with 
Nouvelle Vague, Killdeer play- 
ed a handful of U.K. club shows 

with her band the Short Straws 

in May and has European 
shows through Aug. 30. Inter- 
national booker is Barcelona - 
based Getyouractstogether. 

-Aymeric Pichevin 

»>FUR TIME 
Fans of his old band Bush may 

be keenly awaiting Gavin Ross - 

dale's imminent solo debut, 
but he's not the only former 
member of that multiplatinum 
outfit with new product on 

the racks. 

Original Bush lead guitarist 
Nigel Pulsford, who exited in 

catch on, they call out fora long 
time," Arista senior VP of A&R 

Larry Jackson says. "We're hop- 
ing this will be the case here. 
We're putting out another sin- 
gle to further whet the appetite 
of fans with respect to what lays 

with the album." 
While a follow-up hasn't been 

chosen, some tracks in con- 
tention are the Timbaland-pro- 
duced "Pocketbook" featuring 
Ludacris and "Can't Stop the 
Rain," also written by Ne -Yo. 

Additional contributors to 

the album include Robin 
Thicke, the Underdogs, Diane 
Warren, Christopher "Tricky" 
Stewart and Jack Splash. R. 

Kelly and Akon are expected to 

contribute as well. 

" 'Spotlight' is playing in 
such big markets that jumps 
are expected" Seviour says. "I 

think we're on track and we're 
very pleased." 

Additional reporting by Gary 
Graf. 

2002, is back as producer, 
arranger and occasional gui- 
tarist for U.K. alt -rock outfit 
Furlined. The band, which is- 

sued its debut album, "Love 
Comes in Canisters," April 28 

in the United Kingdom via 
Concave Music/Pinnacle, is 

playing U.K. club dates in June. 

Bristol, west England - 

based Furlined was formed 
by Pulsford's longtime friend, 
singer/ songwriter Neil Cross- 

ley, and classically trained cel- 

list Tegan Thomas in 2004, 
subsequently adding bassist 
Graham Dalzell and drummer 
Greg White. 

Despite having a producer 
whose band's U.S. sales are 
close to 11 million albums, 
Crossley found record com- 
pany interest hard to attract. 
"I did approach a couple," he 

says, "but the people I con- 
tacted were so negative." As a 

result he set up Concave to re- 

lease the album. 
Crossley, who has drawn 

comparisons with Richard 
Hawley and Damien Rice, is 

not signed for publishing. Cur- 
rently seeking U.S. licensing/ 
distribution, he is also han- 

dling the band's management 
and booking. 

"To give yourself a chance 
in this business, you need to 
be obsessive," Pulsford says. 

"When we started Bush, Gavin 

and I worked so hard-that's 
what Neil's had to do too" 

-Juliana Koranteng 

MUSIC 
BY PAUL SEXTON 

Night Of 
The Hunter 
English Retro -Soul Artist Follows Up A Belated Success 

When an artist takes some 20 years to 
achieve an international audience and 
Grammy Award recognition, he's entitled 
to call his album "The Hard Way." 

That's the name of the Hear Music/Fan- 
tasy debut of English soul traditionalist 
James Hunter, due June 10 in North Amer- 
ica. Hunter spent the late '80s treading 
the boards as lead singer with British R&B 

live favorites Howlin' Wilf & the Vee-Jays 
before releasing his solo debut, "... Be- 
lieve What I Say" (Ace), in 1996. But his 

commercial breakthrough didn't come 
until a decade later. 

Hunter's 2006 word-of-mouth success, 

"People Gonna Talk," released on New 
York -based indie Go 
via a worldwide 
licensing deal with 
Rounder, has now 
sold 69,000 copies, 
according to Nielsen 
SoundScan. lt topped 
Billboard's Top Blues 
Albums chart in June 
2006 and spent 56 
weeks on the survey; 
it was also nominated 
for a best traditional 
blues album Grammy. 

The si rger/songwriter/ 
guitarist hails from 
Colchester in Essex, 
60 miles east of 
London. He admits 
cheerfully that if he 
had known the exact 
formula of newly 
written retro -soul 
that brought about 
his breakthrough, he 
would have put it into 
action earlier. 

"The basic compo- 
nents of what we do 
were always there," he 

says, citing such inspi- 
rations as R&B fron- 
tiersmen Jesse Belvin 
and Sam Cooke. 

Hunter is character- 
istically upbeat about 
"The Hard Way," which 
he sees as cut from a similar-if slightly more 
refined-cloth as "People Gonna Talk." Liam 

Watson produced both albums. 
The new album, which had a May 5 

street date in the United Kingdom, is "by 
turns posher and rougher, but we also 
made it a bit 'caveman,' " he says with a 

laugh. The album was recorded, largely in 

live band performances, at the analog Toe 

Rag studio in London and features a guest 
appearance by New Orleans figurehead 
Allen Toussaint. 

The great piano player is seen enthusing 
about Hunter on a six -minute electronic 

press kit that Hear Music/Fantasy has 

made available. Los Angeles -based Jef- 
frey Spector, product manager for Con- 
cord Records, of which Fantasy is a part, 
says early U.S. media reaction to the album 
has been "overwhelmingly positive." 

The album will be available simultane- 
ously in Starbucks locations and at tradi 
tional music retailers in North America. 
The first U.S. radio single will be "Don't 
Do Me No Favors," and Hunter and his 
band will perform June 9 on "Late Night 
With Conan O'Brien." 

Extensive touring is planned on both 
sides of the Atlantic: After supporting 
Willie Nelson on his seven -date U.K. tour 

May 6-14 and playing his own shows in 
London and Amsterdam at the end of 
that month, he swung into North America 
for dates in June and July. Hunter is 

booked for North America by Monterey 
International and in the United Kingdom 
by Movinmusic. 

Hunter, published by Stoketone Pub- 
lishing, says he was greatly encouraged 
by the shelf life of "People Gonna Talk" 
and the "broad spectrum" of admirers it 
attracted. "We go for old and young, and 
everything in between," he says. "If it was 
good enough for Sam Cooke ..." 
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Alison Moyet and Vince Clarke have seen so little of each other since electro duo Yazoo went its sep- 

arate ways in 1983 that Moyet reckons they caught up recently for the first time in 16 years. Now, how- 
ever, the pair-who enjoyed a string of top five U.K. hits with "Only You,"Don't Go" and"Nobody's 
Diary"-will be seeing plenty of each other. Yazoo (or Yaz as it is known in the United States) began 
its Reconnected tour May 26 in Copenhagen, and dates extend across Europe and the United States 

through late July."In Your Room" (Mute), a four -disc collection of remasters, remixes, B-sides, a DVD 

and the band's two albums "Upstairs at Eric's" and "You and Me Both," is out now in the United 
Kingdom and Europe. Moyet's latest solo disc "The Turn" drops stateside on Decca July 8. 

'I It's been a quarter - 
century since Yazoo last 
played together. Why re- 
unite now? 
I would have done it a million 
times over in the last 10 years. 
It was unfinished business. 
Performing is like the pleas- 
ure point of the three areas 
we work in-writing, record- 
ing and then doing it live. We 

only did about 24 gigs for the 
first album, but never did any 
for the second. And these 
songs are a big part of my cat- 

alog. It fell at a time when 
[Clarke's] Erasure were hav- 
ing a break, and it was just 
serendipity. 

2 How did the reunion 
come about? 
Before I put out my last album 
I was thinking, "I really want to 

sing these songs live." I e - 

mailed him, and he said as 

much as he liked the idea, he 
was in a committed musical re- 

lationship. You can't go back 
and shag the ex-wife for old 
time's sake. It's a bit like that, 
as much as we were never bib- 
lical, obviously. Then I got an 

e-mail from [Mute Records 
founder] Daniel Miller saying 
Vince had been in touch with 
him and had had a change of 
heart and did I still fancy doing 
a Yazoo gig? 

3 Will the performances 
be recorded for DVD/CD 
release? 
I'm sure the powers that be will 
be considering that. If there's 
one thing I can be sure about, 

this could be the only outing. 
There's no long-term career 
plan. It's not about milking it. 
It's just about what's happen- 
ing now. Next month it could 
be all over again. 

4 Are you still recording 
solo works with W14? 
No.1 was with \V14 just for the 

one album. The last four al- 
bums l've made, l've just 
licensed them to record compa - 

nies.l never wanted to get into 
that thing where they have you 

and you don't have them. After 
my experience with Sony, al- 

though I had many great years 

with them, [there] comes a stage 

where they have less faith in you 

and they don't release you. It's 
a hideous place to be. I don't get 

upset with people when they 
want to move on. l do get upset 
when they want to move on and 

won't let you move on. 

13 Does an artist need to be 
more business -savvy today? 
Yeah, you do. You just have to 

realize you're getting into a mar- 
riage with no possibility for di- 
vorce from your position. When 
I started out, I was 20 and 
signed all sorts ofthings-Idid- 
n't know what they were and 
theycaused me all sorts ofprob. 
lems later in life. Now 1 do deals 

where I say, "You're goingtopay 
to make this record but it's only 

a license." On the last couple of 
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deals. l'd always put a clause in 
saying ifYazoo were ever to have 

a chance of going, I'd always 
have to be free for that. 

6 British women are on a 

hot streak in the United 
States. Are there any that 
you currently rate? 

Side Hustle 
The Cool Kids Score With Old -School Rap Sound 

The past few months have been very good to 
Chicago's Cool Kids. 

After emerging from MySpace onto the national 
scene last summer, the group recently scored its 
first chart ink with EP "The Bake Sale," which de- 
buted at No.8 on Billboard's Heatseekers chart, No. 

15 on Top Independent Albums and Top Digital Al- 
bums, and No.152 on the Billboard 200. 

The EP was initially released on the duo's own 
C.A.K.E. imprint last October but is out now via indie 
label Chocolate Industries, to which Cool Kids signed 
late last year. 

The set includes tracks like the 808 -heavy "What 
Up Man" and "88," on which they quote Nas, 
rhyming, "Do the smurf, do the wop, baseball bat/ 
Rooftop like we bringing 88 back." 

"It definitely makes us feel good to know that 
people care about this group the way we do," 
Chocolate Industries creative director Seven Be- 
dard says. "Because we're a small label, we sign 
people because we like them and we're ready to 
take a risk. But we never know what the record's 
going to do. When fans show a genuine interest, 
it's super exciting." 

The Cool Kids joined forces in 2005, when Evan 
"Chuck Inglish" Ingersoll found Antoine "Mikey 
Rocks" Reed on MySpace. Since then, they've been 
releasing tracks via the social networking site and 
reaping the benefits of associations with Diplo (who 
offered to put out a mixtape of unreleased tracks, 
"Totally Flossed Out," which eventually arrived on 
C.A.K.E.) and DJ A-Trak (who issued the 2007 single 

Of them all, Amy Winehouse 
is the truest all-round talent. 
She's a flawed talent, but 
that's what makes her inter- 
esting. Singers are far more 
interesting when they get 
older. I preferred Madonna's 
"Ray of Light" [to] any of her 
earlier stuff. 

"88"/"I Rock" on his Fool's Gold label). 
Further mainstream inroads were made late last 

year when their song "Black Mags" appeared in a 

Rhapsody TV ad. The track has sold 45,000 digi- 
tal downloads in the United States, according to 
Nielsen SoundScan. 

"Our sound is basically us not wanting to grow up 
musically and still trying to make music that excited 
us when we were younger," Ingersoll says. "It's just 
us having fun with music. I think that's where we 
shine, because we don't have an intention of creat- 
ing a particular sound," 

Beyond online banners and radio spots, Choco- 
late Industries is making sure Cool Kids are on a 

hectic tour schedule that includes opening for 
M.I.A., spot dates on the Rock the Bells tour, a Eu- 
ropean run and an appearance at Lollapalooza in 

Chicago in August. 
Before year's end, the group is planning to release 

its full-length Chocolate Industries debut, "When 
Fish Ride Bicycles." To tide fans over, a new mixtape, 
"That's Stupid," is being planned for a summer re- 

lease on coolxkids.com. 
"To this day, I'm not sure what's happening. I just 

feel blessed that what I wanted to do is really start- 
ing to come to life," Reed says of the group's recent 
success. "It's been a long road of making smart de- 
cisions and doing what our conscience tells us in- 
stead of questioning ourselves. It feels good be- 
cause know with everything that's come, we worked 
hard for it. We're working even harder now and we 
won't have it any other way." 
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ALANIS 
MORISSETTE 
Flavors of Entanglement 
Producer: Guy Sigsworth 
Maverick Records 
Release Date: June 10 

aNo one ever envisioned 
Alanis Morissette pen- 

ning the comfort guide to a 

harsh breakup, yet for elec- 
tro-influenced "Flavors of En- 

tanglement." her clear-eyed 
look back, inward and forward 
is with a poise borne of time's 
passing. She no longer prowls 
in search of vengeful hook- 
ups. After the finger -pointing 
"Straightjacket," the singer 
declares "a respite from the 
toils of liaison" on transcen- 
dent ambient trip "Morato- 
rium." Chill -out track "Gig- 
gling Again for No Reason" 
gurgles with delicate happi- 
ness. and there's room for 
throbbing masterstroke "Ver- 
sions of Violence," whose vibe 
compares to Delerium's "Si- 
lence." Every wall is torn down 
for vulnerable piano prayer 
"Not As We," but plenty of 
hope is left for the uplifting 
"Incomplete." Full of gratitude 
for being "ever unfolding, ever 

expanding, ever adventur- 
ous," Morissette's superb 
lyrics leave you cheering for 
her-and assured that she's 
going to be just fine.-CLT 

SUPERGRASS 
Diamond Hoo Ha 

Producer: Nick Launay 

Astralwerks 

Release Date: June 10 

Thirteen years since 
ra the release of its well - 
hailed debut, Supergrass has 

gone from energetic, young 
and roughshod to energetic, 
veteran and polished. If 

2005's somber "Road to 
Rouen" gave the impression 
the band was toning down 
its rock energy, then "Dia- 
mond Hoo Ha" squarely 
refutes the idea. Opener "Di- 
amond Hoo Ha Man" intro- 
duces the record with a 

propulsive guitar riff, punc- 
tuated with frontman Gaz 

Coombes' yelps ("Bite me!" 
he exclaims, leading into the 
choruses). The established 
uptempo mood is not let 
down by blistering rocker 
"Bad Blood" and the Bowie - 
by -way -of -Franz Ferdinand 
romp "Rebel in You." Odd 
song textures are found on 

closer "Butterfly" (austere, 

Pulsating arena -rock) and 
"Rough Knuckles" (strutting, 
cinematic funk), and "345" 
is the album's most addic- 
tive cut, its verses simmer- 
ing with taut rhythms and 
flirtatious basslines before 
exploding into exultant, re- 
verby choruses.-TC 

THE FRATELLIS 
Here We Stand 
Producer: The Fratellis 
lnterscope 
Release Date: June 7O 

Although the Fratellis 
OM saw major chart suc- 
cess in the United Kingdom 

MONTGOMERY GENTRY 
Back When I Knew It All 
Producer: Blake Chancey 

Columbia Nashville 

Release Date: June 10 

Nine years after first debuting on 
the country charts, Eddie Montgomery and Troy 

Gentry are still practicing their own brand of coun- 
try rock and doing a first-rate job of it. But like their 
audience, the two are a little older and a lot wiser 
than they were a decade ago, and their new set 
reflects hard-earned maturity balanced with the 
desire (and ability) to get into a little trouble on 
occasion. That mix is perhaps best represented by 
"I Pick My Parties," which features summer tour 
mate Toby Keith. All three singers, It seems, are a 

little more selective than they were in their wilder 
days. While the nostalgic title cut is currently top 10 

on Billboard's Hot Country Songs chart, the album's 
best song may be the melodic and mature "Roll 
With Me," which features Gentry on lead vocal.-KT 

MY MORNING JACKET 
Evil Urges 
Producers: Jim James, Joe 
Chiccarelli 
ATO 

Release Date: June 10 

Evil has a new name, and it's Jim James. The My 

Morning Jacket frontman cackles, croons, walls, wal- 
lops and stomps through the band's fifth and latest 
great album. On this occasionally oddball stroll 
through the band's twisted psycho -Southern back - 
country, "Highly Suspicious," an eyelinered, WTF 
'80s rocker that would greatly please Adam Ant, 
backs up against "I'm Amazed," a soul -drenched sin- 
galong that sounds like it was conceived, after a few 
degrees of separation, in Big Pink. The expansive ros- 
ter of tracks ranges from lush balladry ("Thank You 

Too") to James Taylor homages ("Sec Walkin' ") to 
MMJ's trademark psychedelic tours de force (the 
two-part split epic "Touch Me I'm Going to Scream"). 
But the anchor, as usual, is James, whose simultane- 
ous obsessions with Crazy Horse, Prince and folk 
(how sweet is the tiny love story "Librarian?") create 
strong, oft -memorable foundations beneath each of 
the record's flights of fancy.-JV 

with 2006's "Costello Music." 
the Glasgow. Scotland, band 
is best-known in the United 
States for its song "Flat- 
head" being featured in an 

iTunes commercial. Back for 
round two, sophomore al- 
bum "Here We Stand" doesn't 
quite bring anything new to 
the table, but does carry on 
in the same fun, brash rock 
tradition of the debut. 
There's no denying the high- 
energy infection of songs 
like "My Friend John," 
"Shameless" and "Mistress 
Mabel" or the big, hooky 
choruses of "Lupe Brown" 
and jaunty piano rocker "A 

Heady Tale." There's a glam- 
rock swagger to "Acid Jazz 
Singer." and the twangy 
"Baby Doll" offers a nice 
change in pace. Formerly, 
the Fratellis' music was al- 
ways good for a few drunken 
whoops and hollers, and 
with "Here We Stand." it re- 
mains little more.-JM 

DANIELIA COTTON 
Rare Child 
Producers: Brad Jones, Joe 
Blaney, Danielia Cotton 
Cottontown/Adrenaline 
Release Date: May 20 

Danielia Cotton intro- 
Rda duces herself and an- 
nounces her intentions on 
"Make U Move": "I'm a little 
black girl, I'll rock your 

world." She makes good on 
that boast through each of 
the 10 tightly crafted, 
toughly delivered tunes. 
Though she can lean back 
and roar with gospel fervor 
("Testify"), the guitar -driven 
record draws inspiration 
from the late '60s/early '70s 
possibilities created by Janis 
Joplin, Jimi Hendrix, Sly 
Stone and Delaney & Bonnie. 
"Righteous People." with its 

Eastern modulations (all 
that's missing is a sitar 
break) is a time machine 
back to the Fillmore East. 
Midtempo dedication to the 
road "Let It Ride" and an- 
them "Bang My Drum" 
sound like staples of what 
used to be called AOR radio. 
Don't miss the provocative 
and unsettling "Dark Desire." 

a volatile mix of eros, race 
and rock.-WR 

LALAH HATHAWAY 
Self Portrait 
Producers: various 
Stax Records/Concord Music 

Group 
Release Date: June 3 re Instead of standing 

behind dad Donny's 
formidable shadow, Lalah 
Hathaway has resolutely 
sculpted her own soulful 
identity. That's never been 
more apparent than on her 

fourth solo album. Working 
with longtime collaborators 
(including singer/songwrit- 
ers Rahsaan Patterson, San- 

dra St. Victor) and newcom- 
ers (Snoop Dogg producer 
Terrace Martin), Hathaway 
presents her most personal 
-and stunning-project to 
date. She colorfully evokes 
her childhood on "Little 
Girl," paying homage to her 
dad with a heart -tugging 
excerpt from one of his ear- 
lier interviews. Elsewhere, 
she brings her natural talent 
for phrasing and pouring a 

well of emotion into telling 
lyrics on such tracks as 

"Breathe," "On Your Own," 
"Let Go" and "That Was 
Then." Like top -shelf co- 
gnac, Hathaway's passion- 
ate vocals go down smooth 
and spread head -to -toe 
warmth-a fitting symbol for 
the next generation of Stax 

soul.-GM 

Fui:.cf 
EMMYLOU HARRIS 
All I Intended to Be 

Producer: Brian Ahern 
Nonesuch 
Release Date: June 10 

© Emmylou Harris has 
been so busy in recent 

years-collaborating with 
Mark Knopfler, touring with 
Neil Young and Elvis 
Costello, assembling a 

boxed set-that it's surpris- 
ing to realize her last album 
of new material was five 

SOLOMON BURKE 
Like a Fire 
Producer: Steve Jordan 
Shout Factory 
Release Date: June 1O 

Despite great talent, few original 
soul artists have been able to remain busy and vital 
through the decades, be it from lack of interest, bad 
management or declining self-esteem. Solomon 
Burke has proved one of the few exceptions, issuing 
albums packed with potent performances and sever- 
al discs with a twist, like the 2006 country and roots 
collection "Nashville." Here, he tackles songs by the 
likes of Eric Clapton, Ben Harper, Jesse Harris and 
Keb' Mo', several of whom guest on their respective 
tracks. Burke's voice remains mountainous, of course, 
and Harper's presence seems to nudge him to roar 
even louder-with hair-raising effect-on his "A 

Minute to Rest and a Second to Pray." But Burke does 
his legend just as much justice just on the talk -sung, 
Clapton-penned "Thank You" and Harris' summery, 
midtempo, Wurlitzer-soaked "You and Me."-WO 

years ago. Blending five 
originals with a selection of 
tracks by others, the pro- 
saically titled 13 -song set 
represents a fusing of 
Harris' past and present. 
Produced by longtime col- 
laborator Brian Ahern, "In- 
tended" blends the country 
and folk flavor of her early 
recordings with the ethereal 
ambience that's marked her 
work of the last dozen or so 

years. There's classic bal- 
ladry via Harris' own "How 
She Could Sing the Wild - 
wood Flower" and her rendi- 
tions of Merle Haggard's 
"Kern River" and Mark 
Germino's "Broken Man's 
Lament." Dolly Parton lends 
just the right touch to Harris' 
"Gold," while Vince Gill joins 
in for a duet on Billy Joe 
Shaver's "Old Five and 
Dimers Like Me." Harris' take 
on Tracy Chapman's "All 
That You Have Is Your Soul" 
is definitive. and "Beyond 
the Great Divide" provides 
a sublime closing to an 

album that was well worth 
the wait.-GG 

SERGIO MENDES 
Encanto 
Producers: Sergio Mendes, 

Witt. i. am 

Starbucks/Concord 
Release Date: June 10 re As on 2006's "Time - 
BM less," the Brazilian bossa 

nova master teams with 

ragman 
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Will.i.am on a collection of 
summery updates of the 
classics, as well as some new 

tracks. Updating such well- 
known songs as Antonio 
Carlos Jobim's "Waters of 
March" (talk -sung here by 
Ledisi) is a great proposition 
for exposing the music to 
new audiences. Though it's 
hard to imagine the updates 
will endure as long as the 
originals, guest artists in- 
cluding Natalie Cole gamely 
tackle the task. Standouts 
include Juanes' bright, infec- 
tious chorus on "Y Vamos 
Ya"; tight bossa jam "Odo- 
Ya" featuring Carlinhos 
Brown; and Brasil '66 alum 
Leni Hall's wistful vocal ac- 
companied by Herb Alpert's 
trumpet on "Dreamer." Emi- 
nently synchable, it's the 
kind of music you could 
imagine playing at a store or 
in a commercial.-ABY 

CASSANDRA 
WILSON 
Loverly 
Producer. Cassandra Wilson 
Blue Note 
Release Date: June 70 

re While Cassandra Wil- 
BM son emerged in the 
early '90s as the foremost 
"new standards" pioneer for 
reimagining contemporary 
pop music in the jazz vein, 
her musical pulse was in- 
formed by vocal predeces- 
sors who swung and scatted 
within the tradition. After 
widely divergent collections 
in recent years, she re-enters 
the standards zone with 
"Loverly." Unlike other vocal- 
ists who let the music's in- 
herent melodic strength 
carry the show, she trans- 
forms the old tunes into her 

own heartfelt vision, such as 

when she reinvigorates "Car - 

aven" with a gleefully synco- 
pated groove and gives 
"Black Orpheus" a luscious 
new shine. On the latter, gui- 
tarist Marvin Sewell con- 
tributes an eerily beautiful 
serpentine guitar glow. Other 
top -tier support comes from 
pianist Jason Moran (bril- 
liantly surprising breaks) and 
master percussionist Lekan 
Babalola (African rhythm 
specialties). The sole origi- 
nal and one of the album's 
highlights. "Arere," combusts 
with rollicking rhythms.-DO 

JANIVA MAGNESS 
What Love Will Do 

Producers: Dave Darling, 

Janiva Magness 
Alligator 
Release Date: June 10 

Janiva Magness has 

Ida been feeling the love 
recently, thanks to back-to- 
back best contemporary fe- 
male artist wins from the 
Blues Music Awards and a 

deal with Alligator, yielding 
this debut. Magness pos- 
sesses a mighty voice, which 
she cuts loose with memo- 
rable effect on the slow 
blues "One Heartache Too 
Late." That voice works just 
as well in a funk or soul set- 
ting and, indeed, the record 
opens with the rugged funk 
tune"That's What Love Will 
Make You Do." She knocks 
down a bit of green-eyed 
soul on "Fool Me Again" and 
endows the lowdown blues 
"I Don't Want You on My 
Mind" with a particularly sul- 
try buzz.-PVV 

Additional reviews 
.Cord online this week 

at billboard.com: 
Vetiver, "Thing of the Past" 
(GnomensOig) 

Robert Pollard, "... Is Off to 
Business" (Gmaea w vases (m.) 

rei "rim ti 1 ill 11441 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Ayala Ben- 
Yehuda. Tina Benitez. Troy 
Carpenter. Gary Graff, Michael 
Menachem. Jill Menze. Gail 
Mitchell, Wes Orshoski, Dan 
Ouellette, Shad Reed. Wayne 
Robins. Chuck Taylor. Christa L. 

Thus. Ken Tucker. Philip Van 
Vleck. Jeff Vrabel. Chris Williams 

PICK : A new release predicted 
to hit the top half of the chart in 

the corresponding format. 

CRITICS' CHOICE A: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor. New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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WE THE KINGS 
Check Yes Juliet (Run 
Baby Run) (3:38) 
Producers: S'A'M, Sluggo 
Writer: not listed 
Publisher: not listed 
S -Curve 
rim MySpace heroes We the 

BO Kings, who banded ear- 
lier in the decade at Martha B. 

King Middle School-thus the 

name-reached No.3 on Heat - 

seekers in October with a self - 

titled indie CD on S -Curve. Sim- 

ple Plan -sound -alike power 
pop -punk anthem "Check Yes 

Juliet" is now on target for a 

top 40 bull's-eye. In February. 
the song was given ultimate 
props as free single of the week 

on iTunes and subsequently 
featured on MTV's "The Hills." 

Momentum built with a spot on 

the Vans Warped tour and head- 

lining trek in April. Lyrically, the 
song is a major connector with 
its target, empathizing with 
young lovers looking to liaison, 

despite detractors. Quartet 
Kings is set up nicely to be a 

new crowned prince of radio. 
Systems go.-CT 

R&B/HIP HOP 

THE GAME 
FEATURING 
KEYSHiA COLE 
Pain (4:26) 
Producers: Knobody, 
Dahoud Darien 
Writer: J. Taylor 

Publisher: not listed 
Geffen/lnterscope ri On the first official single 
ado from upcoming third al- 

bum "LAX," rapper the Game 
spends most of his time pay- 
ing homage to others, as op- 
posed to simply bragging 
about himself. Atop a beat tai- 
lor-made for the West Coast 
and guest vocals from R&B 

singer Keyshia Cole, he suc- 
ceeds in delivering a record 
that will appeal to mainstream 
radio and hip -hop heads alike. 

Considering that hip -hop is 

often excessively arrogant, this 

is a refreshingly humble song. 

Never one to hold back on 

dropping names, the Game ex- 

plains his rap influences and 
their impact on hip -hop culture. 

These specifics prevent the 
song from being written off as 

a gimmick, instead making it a 

clever ode to hip -hop's elder 
statesmen.-SR 

- 
R.E.M. 
Hollow Man (2:39) 
Producers: Jacknife Lee, 

REM. 
Writers: P. Buck, M. Mills, 

M. Stipe 
Publisher: not listed 
Warner Bros. 

Previous"Supernatural 
MdB Superserious" revived 
long-lived R.E.M. at modern 
and mainstream rock with the 

best single the trio has released 

this decade. Even better is 

follow-up "Hollow Man," which 
opens quietly before its roar- 
ing singalong chorus. As al- 

ways, the lyric is nonsensical, 
but Michael Stipe and company 
appear inspired here. Those who 

were there for the origination 
of '80s mod rock and lost faith 
through R.E.M: s less melodic 
work in the millennium will rec- 

ognize redemption.-CT 

CYNDI LAUPER 
Same Ole Story (5:54) 
Producers: Cyndi Lauper, 

Richard Morel 
Writers: C. Lauper, R. Morel 
Publisher- not listed 
Epic 

EnIn 1983, Cyndi Lauper 
and Madonna entered 

the scene blazing, with many 

comparisons-and even a Time 

cover story debating the 
longevity of both. While such 

NE -Y0 
Closer (3:54) 
Producers: Stargate, Ne -Yo 

Writers: S. Smith, M.S. Eriksen, T.E. 

Hermansen. M. Beite, B.R. Stray 
Publishers: Zomba/Sony/ATV/ 
EMI/Stellar, ASCAP 

Def Jam 
Ne -Yo has stated recent boredom with R&B and decid- 
ed to switch things up on much -anticipated "Year of the 
Gentleman," pushed back to Aug. 5 from a June release 

so he can record additional material. The new direction 
kicks off with Stargate -produced "Closer," similar rhyth- 
mically to Rihanna's dance anthem "Don't Stop the 
Music:" "Closer" whispers, bumps and pops in all the 
right spots and should thump through the summer 
nights. Also of note is the stylishly hip video, in which 

the singer pays homage to Sammy Davis Jr. and Frank 
Sinatra, implied in the album title. Ne-Ye's previous two 
albums debuted at No. 1 on the Billboard 200, so he 

could score a triple crown, driven by his highest -energy 
single yet.-MM 

fanfare died down as Madonna 
trailblazed into super -stardom. 

the May release of "Bring Ya to 
the Brink," Lauper's first full- 
length of all -new material in 12 

years, will no doubt again ig- 

nite comparisons to Madge's 
No.1 "Hard Candy." For the first 

time in her career, Lauper de- 
cided to craft an album with 
club -heads in mind, which 
makes sense with her steadfast 
fan base there. She teams with 
in -demand remixer/DJ Richard 
Morel to craft an homage to "I 
Will Survive" divas, with a raspy 

MILEY CYRUS 
7 Things (3:36) 
Producer. John Fields 
Writers: A. Armato, T James, 

M. Cyrus 
Publishers: various 
Hollywood 
Like Hilary Duff and the Jonas Brothers before her, Miley 

Cyrus has catapulted from Disney staple to pop star. 

Previous "See You Again" reached No. 3 on Pop 100 

Airplay, while follow-up "7 Things" is shaping up as a 

worthy chart contender. Cyrus' husky voice is reminiscent 
of Ashlee Simpson, while "7" production is right up Avril 
alley. The song is an odd composite, sounding decidedly 
country between its youth -driven headbanger choruses. 
Lyrically, It first outlines "seven things I hate about 
you/You're vain, your games, you're Insecure, you love 
me, you like her, you make me laugh, you make me cry/I 
don't know which side to buy," then "seven things I like 
about you;' including "you make me laugh, you make me 

cry, but I guess that's both I'll have to buy." Clever, eh? 

Cyrus is a tween fave; it's in top 40's interest to indulge 
young listeners, who consistently turn to other media as 

FM habitually refuses to play what they want to hear. At 
last, programmers are getting a clue.-CT 

soul -school vocal, dissing her 
lover with ease and conviction: 
"It's the same of fucking story/ 
One for me, two for you." It's 

clear she has her eyes on the 

club scene and red shoes on 
the dancefloor. A more than 
welcome return.-CW 

KIRSTEN PRICE 
Magic Tree (3:16) 
Producer Fred Sargolini 
Writers: K. Price, F. Sargolini 
Publishers: Pearson/Price/ 
Sargolini/Hood Famous, BMl 

No, Kirsten Price isn't a 

porn queen, although 
she shares her name with an 

adult film star-and has no 
qualms about it. Sex oozes 
from Price's growling laugh 
midway through "Magic Tree" 

from self-assured debut al- 
bum "Guts & Garbage." From 
the moody beginning of the 
single, it's clear the London- 
born Brooklyn resident is 

tougher than most chanteuses 
-who could find appeal with 
fans of Joss Stone's soulful 
funk or the crunchy rock of KT 

Tunstall. Price sang in a cap- 
pella groups and admits she 

broke into mom's whiskey 
stash as a young lass: how's 
that for branding? Admitted 
influences like Leonard Bern- 
stein, Bach, Motown-and 
Prince for some dirty rock- 
are evident in "Tree," and 
should offer triple A radio a 

new star in waiting.-TB 
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Simpson's 
New Sound 
Pop Queen Turns 
Heads With Debut 
Country Single 

Suffice to say there was healthy skep- 
ticism at country radio and on 
Nashville's Music Row when word 
began circulating last year that Jes- 

sica Simpson was recording a coun- 
try album. While country hits by Bon 

Jovi (with Sugarland's Jennifer Net. 

tles) and Jewel, as well as credible ef- 

forts by the Eagles and Darius Rucker. 

have gone a long way to change opin- 
ion about so-called "carpetbaggers," 
any out -of -genre act that decides to 

record a country album is met with a 

critical eye (and ear). 
At least by early indications, Simp- 

son is on her way to swaying opinion 
in her favor. Her first single. "Come 
On Over." makes a historic debut at 

No. 41 on Billboard's Hot Country 
Songs chart this week (see story, page 
59). A flirtatious, uptempo song, it 

was co -written by Simpson with 

Rachel Proctor and Victoria Banks. 
"The fun thing about the song is that 
anxiety of wanting the guy to come 
over right then and there," Simpson 
says. "Everybody's felt that before." 

Columbia Nashville VP of promo- 
tion Jimmy Rector says radio is re- 

sponding positively to the single. "More 
than anything, people are pleasantly 
surprised. A lot of people didn't want 
to like it, but when they heard it, re- 

gardless of pre -conceived notions, they 

realized this is a really good record." 
One unnamed programmer went 

as far as to tell Rector, " 'God help me, 
I really like this song.' That's the real- 
ityof what we were facing," Rector says. 

Comments like that surprised 
Simpson, who remembers thinking, 
"Oh, my gosh, people want to hate 
me," when first told of radio's feed- 
back. "That's kind of hard to grasp. 
but at least they're supporting it. At 

least they know good music and they 
play good music. I can't believe the 
single's doing what it's doing." 

Country WQIK Jacksonville, Fla., 

garnered national attention when it 

posted Simpson's single on its Web 

site and asked listeners to vote. Perez 
Hilton, People and Entertainment 
Tonight were among the outlets that 
breathlessly awaited the outcome of 
listener polling. 

PD Gail Austin says she began 
streaming the song "minutes after 
we got it." When listeners voted, 60% 
liked it. 

While Simpson grew up in Dallas, 
country KSCS Dallas PD Crash Po- 

teet says that wasn't a factor in adding 
the record to his playlist. "The song 
itself stood on its own," he says. Lis- 

teners have agreed with Poteet's as- 

sessment. "From the first spin it's 
generated lots of positive phones 
mostly wanting to know who it is." 

Poteet isn't doubtful about Simp- 
son's career move. "If the single is 

any indication, I'm not at all skepti- 
cal," he says, adding, "I believe this 
project, along with Darius Rucker's, 
will break through this summer." 

Country KUSS San Diego PD Mike 
O'Brian says that while Simpson's 
celebrity status doesn't hurt. the song 
had to have merit. "We really didn't 
have any expectations going in, but 
after the first listen, we said, 'Wow, 
this is a really good record,' " O'Brian 
says, noting that Simpson is "ubiqui- 
tous right now-'Access Hollywood,' 
Glamour, 'Entertainment Tonight.' 
You can't turn on the TV, hit the In- 

ternet or flip through a magazine and 
not see her and hear about this proj- 

ect specifically. 
"Projects like this keep our format 

at the forefront," O'Brian adds. "It's 
publicity money can't buy." 

For her part, Simpson says the 
process of recording and releasing a 

country album is exciting. "I feel like 

a brand-new artist," she says. "It's a 

great feeling." 
And early skepticism aside, Simp- 

son feels like she's found a home. "I 

did a lot in the pop world and I had a 

great time doing it, but this just feels 
so much easier," she says. "There's a 

lot of soul in country and while I was 
making this album I discovered that. 
I can't imagine myself anywhere else, 
to be honest with you. 

"I look in the mirror and I know 
I'm doing the right thing with my ca- 

reer and my life," she adds. "It's a 

great place of comfort." 

`BUSINESS' ACUMEN 
On the back of "Sexy Can 
I," his top 10 Billboard Hot 

100 hit with Ray J, Chicago 
rapper Yung Berg has a 
burgeoning single of his 

own, "The Business," and 
a new release date for his 

oft -delayed album, "Look 

What You Made Me." 

"The Business," featur- 
ing newcomer Casha, isthe 
first official single from 
Berg's August -stated al- 
bum, originally scheduled 
for last year via Epic. The 

track jumps 85-66 on the 
Hot R&B/Hip-Hop Songs 
chart this week. 

Berg was the first ex- 
periment in Epic's EP first, 
album later campaign; the 
"Almost Famous" EP was 

to Nielsen SoundScan. Its 
single, "Sexy Lady," had 
already become a solid hit 
before the EP's release, 
peaking at No.16 on Hot 
R&B/Hip-Hop Songs and 
selling 380,000 digital 
copies. But a full-length 
album was pushed back 
indefinitely. 

Then in January, Berg 
showed up on "Sexy Can 
I;' which has sold 1.4 mil- 
lion digital downloads and 
reignited the rapper's pres- 
ence in the marketplace. 

Epic wanted the track to 
be the first single from 
Berg's full-length, but the 
rappersays he "didn't want 
to be pigeonholed as the 
'Sexy' guy.' " Instead, he 

Courtney Adams says rein- 

troduced him to the public. 

"He's booked for radio 
[promol through June and 
is performing at J&R 

World's Summerfest and 
iTunes' Black Music Month 
event," Adams says.' We've 
been getting as many re- 

quests as we've been ask- 
ing for at this point, and 
we're in talks with several 
summer tours." 

Meanwhile, a clip for 
"The Business" hit BET's 
"Rap City" this week and 
Berg is about to deliver 
the video to "106 & Park." 
The rapper produced his 
entire album, which fea- 
tures Eve, Twista, Collie 
Buddz and Amerie. 

TEXAS 
LEAGUER 
While it started out as a cost -saving 
measure, Texas mainstay Cory Mor- 
row is more than satisfied with how 
his new album, "Vagrants & Kings" 
(Sustain/UMG), which features his 
own band in the studio, turned out. 

The album, released May 20, de- 
buted at No.1 on Billboard's South 
Central Regional Heatseeker chart 
in the June 7 issue and falls to No. 2 

this week. Since release it has sold 
3,000 U.S. copies, according to 
Nielsen SoundScan. 

Recorded at Morrow's Austin 
home, the new set is less about him 
and more about his band. "We re- 
ally went after this thing as a group," 
he says. The decision to use his band 
was Initially a financial one. "It just 
seemed like it would be easier on 
the wallet if we did it in-house, but 
as we started doing it, it became ap- 
parent to me that we can be doing 
this for a long time because I liked 
the way it turned out. 

"They came up with some unique 
stuff," Morrow says of his band's 
contributions. "It's got real feeling 
and that's what I want. It was an ac- 
cidental discovery." 

Morrow wrote or co -wrote all the 
album's cuts and contributors in- 

cluded Radney Foster, Liz Rose, 
Walt Wilkins, Lee Brice and Doug 
Johnson. He co -produced the rec- 
ord with bassist Steve Cargill. 

While Morrow has built a loyal fan 
base in Texas and plays more than 
150 shows per year, he still hopes to 
find a national following. "The 
dream is to take the music to the 
people and not be limited to where 
you can find those people," he says. 
"I'm hoping that this record will 
open some eyes or ears and bring 
some attention to us." 

Collectively, Morrow's albums have 
sold 179,000 copies in the United 
States, according to SoundScan, with 
his best seller being 2003's "Full Ex- 

posure" at 37,000 units. 
If a major label came calling, Mor- 

row says he'd welcome the oppor- 
tunity. "I really don't want to change 
the Integrity of what we're doing, 
but I will gladly twist some stuff up 
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Sensible 
`Seduction' 

Kaskade Divides And 
Conquers With New Album 

A new strategy is partly responsible for dance artist 
Kaskadé s best first -week sales frame. The Chicago. 

born, San Francisco -based DJ/producer has been 

slowly building to a boil the old-fashioned way, with 
more than 140 gigs annually and word-of-mouth 
buzz, and last week, "Strobelite Seduction" (Ultra) 
debuted at No. 7 on Billboard's Top Electronic Al- 

bums chart and sold 3,000 units. according to 

Nielsen Sound Scan. 

For first single "Move for Me," a collaboration 
with underground producer sensation Deadmau5, 

the artist's team took a cue from pop acts and chose 

not to release the entire remix package prior to the 

album release, as is customary in the dance world. 
Instead, they posted a single radio edit on iTunes 
and a single DJ -length mix on dance specialty down- 

load site Beatport. 
Kaskade, whose real name is Ryan Raddon, says 

he and his manager, Stephanie 1aFera of Little Em- 

pire Music, "noticed that a lot of people who we 

were remixing. like Justin Timberlake and Brihtey 
Spears, were doing this, and it makes so much 

sense looking back on it 
now. Putting just one song 

up, not lots of versions and 

remixes, made it very easy 

for people to make sense 

out of, and builds antici 
pation. And we put the ex- 

tended DJ mix on 
Bcatport, whereas before 
we just put it all out there 
at once. We didn't strate- 

gize and cater to different 
listeners. I think that 
sparked a lot of interest." 

Raddon says that he sold close to 7,000 down- 
loads of just the radio edit on iTunes in prerelease. 
and "I think those people went back and bought 
the album." 

The producer, whose lush style of vocal elec- 

tronic music wins him hosts of female fans. had 

another secret weapon too: "Sex and the City." "Stro- 
belite" track "I Like the Way" was selected for the 

soundtrack to the hit filet, which he only discov- 
ered upon reading the press release. "It was com- 

pletely unexpected. I just purchased the CD," he 

td 

says. "It's so cool to see my name in there, and I'm 
psyched to see the movie attd how the song will be 

placed. IThe soundtrack] is very mainstream stuff, 
so to be in the presence of the other artists is an 

honor. And I do think people are discovering me 
through it: I read the comments on iTunes." 

Will the placement, which follows up a spot on 

the "The Devil Wears Prada" soundtrack in 2006, 

further increase his female fart base? 

"Pretty soon I'm not going to allots dudes into 
my shows," he says. 

DON'T HATE! 
Although he recorded "Hi Hater" 
more than a year ago, MC Maino 
finally cracked Billboard's Hot 
R&B/Hip-Hop Songs chart with it 
last month. 

The track is the first single from 
his Sept. 30 -slated Atlantic debut, 
"If Tomorrow Comes," but was orig- 
inally recorded while the Brooklyn - 
born rapper was a Universal Rec- 
ords artist in 2007. 

"Hi Hater" peaked at No.93 last 
week and has sold 6,000 digital 
downloads, according to Nielsen 
SoundScan. 

"I talked about 'Hi Hater' last 
year," Maino says. "But then left 
Universal for Atlantic and had to 
cross my fingers that no one used 
the song's concept." 

A video for the song was released 
in March and has amassed 350,000 
streams on Maino's MySpace site. 
The rapper and his team began their 
promotional efforts with his New 
York fan base before spreading 
throughout the Northeast. 

"We're sending him out on a 

northeastern promotional tour in 

and the Carolinas to meet with peo- 
ple and interact with radio." 

Maino will be a MySpace featured 
artist this month, and according to 
St. Hubert, several viral videos are in 

the works, including the "Hi Hater" 
tutorial dance and man -on -the - 
street clips where fans describe 
what the track means to them. 

Maino is also filming a "ZIP 
codes" webisode for Atlantic, which 
will be shot in his Brooklyn neigh- 
borhood. These videos will hit the 
Web in the next few weeks via 
Maino's MySpace page, YouTube 
channel and mainohustlehard.com. 

Maino joined Universal in 2005 
after garnering significant buzz with 
his independent single, "Rumors." 
But he departed two years later to 
sign with Atlantic in November 2007. 

"If Tomorrow Comes" touts rap- 
pers T.I. and BG as features thus 
far, while producers GO Beats, Mr. 

Rogers and Cool & Dre have con- 
tributed tracks. "I stayed away 
from a bunch of features because 
this is my first album and I want 
people to hear me," Maino says. 

1? 

FOUR'S 
COMPANY 
When singer/banjo player Abigail 
Washburn first started making music 
with banjo virtuoso Béla Fleck, cellist 
Ben Sollee and fiddler Casey Driessen 

in 2005, she never expected they'd 
become an official group, much less 

tour the United States together. 
Three years later, Washburn and the 

Sparrow Quartet debuted at No. 1 on 
Billboard's Top Bluegrass Albums chart 
with their self -titled Nettwerk album. 
(The set drops to No. 3 this week.) 

Washburn says she thought peo- 
ple who enjoyed the four musicians' 
solo work also would like the group, 
and Fleck was especially interested 
in how his fans would respond to the 
album, which has sold 1,000 copies 
in its first week of U.S. release, accord- 
ing to Nielsen SoundScan. A Wash- 
burn solo album, 2005's "Song of the 

Traveling Daughter," is at 16,000. 
"There was a sense that the audi- 

ences that liked us before would like 
this record too, although it's a little 
more complex musically," Washburn 
says. "So we weren't entirely sure it 

would retain everybody." 
Washbum's manager Ashley Capps 

says some key performances in the 
past few months played a large role 
in promoting the album before its May 

20 release, most notably the Assn. of 
Performing Arts Presenters confer- 
ence in January, South by Southwest 
in March and MerleFest in April. 

Washburn "is a very charismatic 
artist who connects with people in 

the live setting almost immediately," 
he says. "So our strategy from the 

very beginning has been to capital- 
ize on that and get her out in front of 
audiences who are interested in the 

type of music she creates." 
Indeed, Washburn has benefited 

from the pre-existing fan bases for 
the individual musicians. 

"At a lot of our shows, people are 

showing up that have never seen any 

of us play, or people are showing up 
for Béla but end up liking the group, 
or they show up because they had 
heard Casey or Ben before and ended 
up really liking the group," she says. 

"So it seems like there's an ability for 
this music to have a broad reach." 

Washburn and the Sparrow Quartet 
will make several festival appearances 
throughout the States and Canada 
this summer, including the Winnipeg 
Folk Festival, Vancouver Island Music 

Festival, Bonnaroo and Edmonton 
Folk Music Festival, along with some 
small -club dates. Capps says a pre- 
dominantly club and theater tour will 
follow in the fall. -Laura Leebove 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

The "Sex and the City" 
movie soundtrack -which 
features the film's Jennifer 
Hudson -sashays onto the 
Billboard 200 with 66,0001! 
No. 2. it's the highest debutl 
e multi -act theatrical film 
soundtrack since "Get Rich 
Die Tryin' " also started at N 
21n November 2005. 

With Coidplay at No. 3 and 
Katy Perry at No. 5 on the 
Billboard Hot 100, Capitol 
Records occupies two slots in 
the top five for the first time 
since Sept. 15, 1990, when 
Hammer's "Have You Seen 
Her" and Poison's "Unskinny 
Bop" represented the label. 

The fourth entry In the 
"Verve//Remixed" series - 
boasting reworkings of tune 
by James Brown, Nina Simo 
and others -bows at No. 2 0 
Top Contemporary Jazz 
Albums. All of the franchise' 
previous editions started at 
either No. 1 or No. 2 as well. 

CHART 
BEAT 

>0101972, Al Green said. "Let's 
Stay Together," and 36 years later, 
we still are. The sensual soul simier 
has his highest -charting album on 
the Billboard 200 since "I'm Still In 

Leve With You" peaked at No. 41n 
1972, thanks to the No. 9 debut of 
"Lay It Down" (Blue Note). On Top 
Rag/Hip-Hop Albums, "Lay It 
Down" bows et No. 3, tying It with e 

1975 greatest -hits collection as 

Green's highest -ranked titles since 
"AI Green Is Love" peaked et No.1, 
also 1'11975. 

»Green isn'tthe only R8B veteran 
returning to the album tally this 
week. Bobby Womack garners his 

first ink on this chart in t4 years. 
Entering at No. 99 is "The Bert of 
Bobby Womack: The Soul Years" 
(Capitol), his first album to appear 
on the R8B list since"Resurrection" 
rose to No. 91 in 1994. 

Read Fred Bronson 
every weck a[ 
billboard.com/fred. 

Usher Takes `Stand' With Year's Second -Best Sum 
Usher roars out the gate with 443,000 
first -week sales for his new album 
"Here I Stand." As the only title this 
week to surpass 100,000, he easily 
stands atop the Billboard 200. 

This marks the second-largest sales 
week thus far of 2008, exceeded only 
by the 463,000 pulled when Marlah 

Carey's "E=MC2" reached stores to 

mark the largest opener in her career. 
The launch of Usher's new album 

is nothing to scoff at, but this does 
mark a decline from initial weeks of 
his 2004 blockbuster, "Confessions," 
which quickly became that year's best- 
selling album. 

Not only did "Confessions" surpass 
1 million units in its first week, it also 
beat the new album's starting sum in 

its second and third weeks in stores 
(486,000 and 463,000, respectively). 

It has sold 9.4 million copies to date, 
with nearly 8 million of those sold in 
that year alone. In fact, "Confessions" 
was a prime reason why 
2004 was the only year 
since 2000 when album 
sales showed year -over - 
year growth. 

Don't think for a 

minute that Usher rested 
on his laurels. He setup 
the album's arrival with 
"Love in This Club,' 
which has sold 1.7 mil - 

SHIFT HAPPENS: The vigorous 
growth of the digital song market is 
among several factors affecting this 
decade's decline in album sales. 

A la carte digital tracks almost 
met parity with album 
volume in 2006, when 
Nielsen SoundScan 
tallied physical and 
digital albums com- 
bined at 588.1 million, 
compared with 581.9 
million song down- 
loads. Last year, 844.1 
million digital song 
transactions out- 

OverThe 
Counter 

MAYFIELD 
GEOFF 

J 

lion downloads and led the Billboard 
Hot 100 for three weeks. His release - 
week schedule found him playing 
"Good Morning America" and visiting 
MTV's "TRL" and BET's "106 & Park," 
and he primed the pump earlier with 
a May 17 appearance on "Saturday 
Night Live" and a stop on the finale of 
"Dancing With the Stars." 

That TV blitz greatly resembles the 
rollout that brought Carey's new 
album to market, with one notable dif- 
ference. Shortly before "E=MC2" 
landed, she made two visits to ratings 
champ "American Idol." That show's 
heavy draw could very well explain her 
opener starting 20,000 copies larger 
than Usher's. 

weighed album sales by nearly 69%, 
but even in that year of transition, 
the average sales week for a No. 1 

album still surpassed that of a best- 
selling digital song. No more. 

Through the end of May, the 2008 
average at No. 1 on the Billboard 200 
stood at 188,705, compared with 
204,076 on Hot Digital Songs. 

That's in contrast to the same 
point of last year, when the top -sell- 
ing album averaged 210,742, versus 
163,818 for the top digital song. By 

the end of 2007, the No. 1 album 
beat the No, 1 digital song by an 
even larger margin, 312,803 to 
173,578, with the full-length cate- 
gory fattened by strong opening 

IVIa i4ke ̀  Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To-Date 
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Change 

7,237,000 1,176,000 20,498,000 

7.205.000 1,164,000 21,430,000 
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Albums 
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193,772,000 171,816,000 -11.3% 
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Digital 
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173,564.000 144,752,000 -16.6% 

19,634,000 26,327,000 34.1% 

159,000 45,000 -71.7% 

415,000 692,000 66.7% 

weeks for Kanye West's "Gradua- 
tion," Alicia Keys' "As 1 Am" and 
the Eagles' "Long Road out of 
Eden," plus December muscle ex- 
hibited by Josh Groben's "Noel." 

As previously reported here, one of 
the surprise stories of 2007 was that 
despite that year's 15% dip in album 
volume, the average week at No. 1 on 
the Billboard 200 actually stood above 
that of 2006, which finished at 273,400 
(Billboard, Feb. 16). 

While this year's top -selling album 
averages 16.3% less in a week than it 
did a year ago, larger concerns loom 
lower on the chart. 

The average at No.10, for example, 
stands at 33,997, compared with 46,301 
a year ago, a slide of nearly 27%. Just 
five years ago, the average at No. 10 

through the same number of weeks of 
2003 was 72,673. 

DISTURBING NEWS: Disturbed's 
"Indestructible" led Nielsen Sound - 
Scan's Building chart. released June 4, 

and is on course to bow at No. 1 next 
week on the Billboard 200. It will be 
the third chart -topper for the Reprise/ 
Warner Bros. act. The band will lead a 

busy top 10, with new efforts from 
Weezer, Ashanti, Journey, Jewel 
and the "Now 28" compilation all look- 

ing to start high. 
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YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Current 115,700,000 95,634.000 -17.3% 

Catalog 78.072,000 76.181,000 -2.4% 

Deep Catalog 55,039.000 54.213.000 -1.5% 
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SOUNDTRACK 

Title A 
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PORTISHEAD 72 59 25 
Y Ot174+IIDIMG I1 Third 

73 FLIGHT OF THE CONCHORDS Flight Of The Conchords (Soundtrack) 
.c JP 15.981 

85 69 
?A'112169612./AG 

RE 
MMEx t5%12'/A6(í3.%1 

Crazy Ex -Girlfriend 

Thirsty 55 

American Man: Greatest Hits Volume 11 22 

Utile Voice 7 

Still Feels Good B I 

Accelerate 2 

In Rainbows 1 

Flyleaf 57 

B 1 

75 

76 

78 

79 

Some Hearts B 2 

All The Right Reasons B 1 

RIOT! 15 

82 69 MAROON 5 ; A61MocwlEo%a+nlpnnese) 

SI 12 
10 YEARS 

"r,4t REPUBLIC 0109T9'UMRG Ill.%I 

78 87 
SEETHER 
:. ':rLP 13127118.931 

T2 J6 MICHAEL BUGLE 
rJ31tFPR15E 108313WARNFfl GROS. 19.98) 

1.=.41,11.22%13.7,44113.98). 

80 79 ë9 
RIHAN 
SRWOLf JANAM %6961fID1MG 113.98) 

CD ® V 

UNDEROATN 
j SO110 STALE 117104001.6 N4R (19.98) 

82 81 S 
EAGLES 
ERG4500E%lu.%I 

83 41 t6 JOSH GROBAN 
A 140'REeRISE It2668M'ARNES 8508.127.98 MUM O ® 

88 

JOHN HAITI 
NEW WEST 6145 116.%) P. 

61 98 ó 
HE ROOTS 
fi UM Ot11>8A04MG (1].90) 

ee 74 44 

67 73 781 

98 80 92 

99 120i 

90 83 79'.i 

91 76 61 

0 100 99.` 

93 91 fy 
94 70 421 

95 86 641 

96 89 864 

97 58 31 

98 39 

CD 102 

II Won't Be Soon Before Long 1 

Division 12 

Finding Beauty In Negative Spaces 9 

Call Me Irresponsible 1 

Growing Pains 1 

Good Girl Gone Bad 2 

Survive, Kaleidoscope 51 

Long Road Out Of Eden B 

Awake Live 

Same Old Man 

Rising Down 

TYE TRIBBETT 8 G.A. 
COLUMBIA 18114S011Y MUSIC 85.911) 

Stand Out 

PANIC AT THE DISCO 
OECAYDANCERUELED BY RAVEN 430524MG 88.98) 

Prelty-0410. 

THREE DAYS GRACE 
JIVE 8350440118A (18.98) 

METRO STATION 
RED INK 10521/COLUMBIA 112.98) 

FLO RIDA 
POE BOWATLASMC 442748I84 (18.98) 

MANA 
WARMER LAnss minn 07 981 CD 

JOHN MAYER 
AWARE/COLUMBIA 27978190W MUSIC 118.%) 

ROBERT PLANT / ALISON KRAUSS 
ROUNDER 619078 (1898) 

8 

84 

16 

2 

One X 5 

Metro Station 

Mall On Sunday 

Arde EI Cielo 

Continuum 

Raising Sand 

VARIOUS ARTISTS 
RHINO CUSTOM meows alessusescss 113.%) 

DANITY KANE 
BAD BOY 44460440í16.%1 

BUCKCHERRY 
ELEVEN SEVEN 00ooMAaarvac 

CARLY SIMON 
HEAR 30662CONCORD 88.96) 

es 

30 

B 2 

2 

The Second Wave 42 

Welcome To The Dollhouse 1 

15 39 

Thie Kind Of Love 15 

39 
SOUNDTRACK 
CONCORD 30875 88.981 

Indiana Jones And The Kingdom Of The Crystal Skull 

SNOOP DOGG 
DOGGYSTYL.GEFFEN 6108351/1U 83.981 I í1y í04w G 
OCNARLS 

SARK LEY 
N NA kTOATlANT1C 450236lRG 88.%1 

Ego Trippin 

26 The Odd Couple 12 

OIiüETFORAN CHERISN 140 OEfLF='t-D 704 O ne W SARA MOWS 144 UJéN 150 0 0 
THE BILLBOARD 200 ARTIST INDEX vRLEIdNE .. ...,9z xexxroEs)Ev _36 cRLaNL RRaW S2 iERGIE 2B.46 FLYLEAF 88 J/MET 94 üDIM1IEBa1UM 57 1:='_,r:- 

10 YEARS .. ifi ROD!MYA7KINS 124 IMTR,SN,IPEO71GiiR0 35 
6{118 4 KEY5IMCIXF 53 RMREMDEYAUGIN..113 VICENTEFERNMIDE7 ..42 FOOFIGHRRS 131 © LYFEJENNNGS 29 MIRANDA LAMBERT 61 1N',:, 

ME COCK 198 NEILDIAMOND 15 LOPE FIASCO 123 KLRKfMA%LIN 195 JOHN MITT 84 JACkJOHNSON 21 CYNDIIAUPER J1 M%.^';f":5 .> 
3DODßsDOWtI 3 AmMOSPHERE 117 DIER<$BEIIREY -9 0 COUmNGCRDIYS 109 THE -DREAM Si FItLGERELEYEN ...171 JULVIMEHOIpH 16 JON/SBflOTHERS ,..,32 1E0151. 17;+ LIAIC+90KINE:.1Y 163 
36CRAMSIS. ..155 AUGUSTA. 726 THE BLACK KEYS .,..162 CpLBETAILtAT.....26 SHERYLCaOVJ t96 Du .. 7 RSIRNGEROEAM O LEOZEPPELN ..114 JCMtiMAYER 52 0 ME116EDSEV1HOla.,138 MAMJ.BLKiE ,.. .19 MAWAHCAREY. ....B LiIEYCYRUS.. 39,69 PUNCH 165 JlW16ABw8ld TRIPLEE t93 k55EUCCARn1EV 38 
MOM ADAM 166 ANDREABOCFLLI.. 169 CaSynGCROYIN$...135 0 ftF% 11 AMA MOREL 169 EN E ...12t TfOl© LFONALFn15 5 REBAIACEN1NiE ,,..u2 
TRACE 0.0KIN5 W O GARTH MOM A STEYEN CUHIS O EAClES ß2 NGlii Of THE GNARLS BARLEY ...lDIl IRON maim 152 Au4"A km ., .... iE LIFEH"A:SE 161 TIM MCGRAW ...8, N7 PAM. 106 ERYKAH BAOU 756 GroVS BOOM 56 OHARMAN .. 108 DANITY KAIIE ... 95 ESiEIIE 1/9 COtICHORDS 13 FOXBORO MUMS ..107 KID ROCK 20 ul MASIA 115 MEMO 5TA1%%1 89 
GARY MUM 182 SAMBAREILLES 64 AeCRSELBLGLE 18 01ARU3TTE DAUGHTRy 33 ROB015 t8 MGREEN 9 
A7REYU 179 DARF/MI(EDLADIES 153 BUCKCHERRY. .. % 

SOMERMES ....145 DEAMCaBFQ4OL'TIE 10 JOSH MOM ...83.179 kA1L40 TNEKODIIS, IB+ LIIIKI:P:.SK rg MGMi t:t 
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SALESfJATA 
COMPILfO BT 

SoundScan 

8 ;o ARTIST 
o.i é ISIrM1%%d IIUMBERlOISfR18NIHG IABEl1PIUDE) 

101 77 3, LUIS MIGUEL 
WARNE/TEAR. 503998 (18.98) 

Title 

Complices W 1 
102 95 7 

103 21 

104 84 ::" 

108 101 90 

106 48 IS 

107 103 

176 - 

108 105 95 

110 111 102 

111 97 118 

THE RACONTEURS 
THIRD NAN 4560607W.4ß)Eß BROS (18.981 

FOXBORO HOTTUBS 
JI.LE TOWN RUNSE 471100WAANER BRCS. (11.981 

DEF LEPPARD 
Bt000E0N RINOlM5LAN0 Ol ieetvut 113.961 

Consolers Of The Lonely 

Stop Drop And Rol!!!! 

Songs From The Sparkle Lounge 

g®; 
e120 110 

117 
1,, 

115 103 8: 

116 

117 

118 

119 113 1!1 

BLAKE SHELTON 
WARNER BROS. (NANINGLE14418.101(18,981 

CLAY AIKEN 
Sf1 )RCA 28089'ß1G 08.981 

VAMPIRE WEEKEND 
)0. 318-..E6..4ß5 GROUP 01981 

STEVEN CURTIS CHAPMAN 
SPARROW 86393 117.98) 

COUNTING CROWS 
DGNGENEN 010212YnA 1/3 GS/ 

SOUNDTRACK 
INIERSWH 010271/.4119.98) 

FLEX 
ASIEPo.010A01522UEMI TELEWSA 113 981 

TOBYMAC 
109Eí6ONT 18684 (18.98 COouD)8 

RAHEEM DEVAUGHN 
.: 9980RONBA (17.98) 

LED ZEPPELIN 
131/&ATLANTIC (19,98) 

Pure BS 

On My Way Here 

Vampire Weekend 

This Moment 

7J 

ej 

171 

It's the first 

studio set for 

the ad since 

2003 and the 

first to reach the 

big chart since 

2001's "let It 

Come Down" 

(Ho 133) 

ARTIST 
PROR ß HUMBER / DISTIGBUNNG LABEL 11..1 

KEITH URBAN 
401. NASHVILLE 01885 08 901 .: 

IRON MAIDEN Somewhere 
3047d50NT BMG 117.98) 

BARENAKED LADIES 
". 53369930M8E80805 113981 

KATE VOEGELE 
.. ..Ce12I4,.111981 

!ATS cm 36 CRAZYFISTS 
1G+ .i1B9B Us9e1 

0® 
186 137 1;9 

ERYKAH BADO 
95.41. MOTOWN 019800NMRG 03 Mi 

SPIRITUALIZE° 
INIERTA11.1.(1228) 

47' A!S ® TIERRA CALI 
:'.Sal 1a11/;3 112 98I 

Saturday Nights S Sunday Mornings 3 
Across The Universe: Deluxe Edition 

Te Ouiero 
?J 

Alive And Transported 172 

Love Behind The Melody 61 

Mothership E3 7 

SOUNDTRACK 
,I;G 36214).4. (18,9) P.S. I Love You 1 

93 70 
MUDCRUTCH 

.>, SE AS5888WARREH BROS. 118.98) 
Muderuteh 8 

96 6> el 
ATMOSPHERE When Ute Gives You Lemons, You Paint That Shit Gold ß RNYetsextsS 0096r is 11.1.98) $ 

116 'D' TOKIO HOTEL Scream 39 
CNE0R1reeEJIalenseoPE 011107/6019,981 

38/ 

120 92 71 

121 106 98 

122 112 174 

123 1115 103 

124 88 153 

132 13, 

Yi% 
144 ,.;t 

1.g 131 12) 

128 121 120 

129 98 - 

130 114 9' 

3 157 167 

132 124 1,,; 

c' K, 142 15.: 

134 11579_'. 

ESTELLE 
AG 113.98) 

Shine 

STEVE WINWOOD Wvr:tl'Na. ,, 'AÚ5011598) 

ENRIOUE IGLESIAS 

PUDDLE OF MUDD 

Nine Uses 121 

95/08 112 181 

Famous 271 

LUPE FIASCO 
6 08981 

Lupe Fiasco's The Cool 14 

RODNEY ATKINS 
CAN 7,,:; 18.98) 

If You're Going Through Hell 3 

SAVING ABEL 
SKIM. 06053NIRGNI (12 98) 

Saving Abel Id 
27 

AUGUSTANA 
EPIC 03086.15011Y NUNC 115.981 

VARIOUS ARTISTS 
,. STRATE60 RAMER. 6ROUTGUNNERSANTOMBA 1076NCAPITOL (18,981 

Can't Love Cant Hurt 

KANNE WEST 
CC r JAM 00951 ,102K (13 98) 

NOW 26 III 

Graduation El 

GEORGE MICHAEL 
02192/SON/ MUSIC 09.981 

TRINA 

Twentylive 

'2008118.9) Still Da Reddest 

FOO FIGHTERS 
1516.7ßM6 (18.9) 

SOUNDTRACK 
". r.50NY MVSIG SOINOMA% 10586.7COWMBIA (13.981 A 

VARIOUS ARTISTS 
WALT NM 0010. (18,98 MOND) A 
ASHLEE SIMPSON 
GEFFEN 010231/1. 113.981e 

138 12d 12, CASTING CROWNS 
BEACH STREET 191ITAIEUNKK111T.98) 

Y1ß/ 

LOS RIELEROS DEL NORTE 
TONOYISA 3535750/0 (12.98) 

137 127 Ir r 5 
SANTOGOLD 
LOARO BIND 70034200WN10WN (14.981 

AVENGED SEVENFOLD 
5E:E55303804,WARNER BROS. 118.9) 

CD 143123 SOUNDTRACK 
JM1Y NüSIC 30N101AA%'C WV1MA 87796'SONY MUSIC (16.981 

CHERISH 
$NDNi;il 90307 7,410E ne/61 

MGMT 
COti. ' euSo hies/ 
REBA MCENTIRE 

140 109 4, 

141 139 6 

142 123 127 

159 147 

144 125 105 

tir 
CI 

151 i;_' 

g154 132 

148 149 13" 

149 148 160 

0.1011(13 9131 

Echoes, Silence, Patience & Grace 

Once 

Radio Disney Jams 10 

Bittersweet World 

The Altar And The Door 

Pos. Oue No... Cloro Oue Si 

Santogold 

Avenged Sevenfold 

August Rush 

The Truth 

Oracular Spectacular 

Reba Duets III 

JOSH TURNER 
,A KANG.LL 9,51/aUMGN 113 98) 

SARA GROVES 
SPONGENIOKOLUSIBIA 84302SWY NUNC 113.98) 

CHARLOTTE SOMETIMES 
GEFFEN 011134/1GA (9.9) 

SOUNDTRACK 
WALT DISNEY 900651 118sß) 

TIM MCGRAW 
CURB 78974 (18.981 

EDDIE VEDDER 
1A,1/e, Y: PEVOr ; 15944.7ß)G (18.98) 

SOULJA BOY TELL'EM 
009962/. 113.98) 

1561=3 JAHEIM 
On:NL WLLA1LANIOC 377532AG (18.981 

Everything Is Fine 

6f 

7' 

1j 

4' 

138 

74 

33 

40 

129 

1 

5 

Tell Me What You Know 72 

Waves & The Both Of Us 145 

High School Musical 2 © 

Let It Go 1 

Into The Wild (Soundtrack) 11 

souljeboylellem.com 

The Makings Of A Man I1 

GECr18E1,'.Cw+E5 129 0 0 0 0 
WI83.888E4 1E1 OL0975... .185 BRADPAISLEY s8 REM 66 S4NI090uD 137 
8451/DRR15911 180 OREREPUBLIC 30 PANiC A1 THE DISCO 87 THE RACONTEURS ..102 IAAR,m SAPP ..62 
1a509MR49 13 JAMESOIID 31 PARA)AORE .74 RAUIOEAD 67 BANNGABEL ....125 
tt,HUir,H 116 DAN PARKER .. .188 RASCALMTTS 65 SEETIE9.. 77 

Ilir-""''',TT-ii ROBERTPLAII)i MYJ .. ... 172 SHANTY LO ..161 © RODGEfl56 ALISONKRASS ...93 LOSRIELERONOEL BLAI(ESNELiOII ..,.106 
HAIpAERS1El%5 PLIES 187 NORTE.- 136 .RLYSn1CN .97 r:EO 

'11E453. IB: SOUINW.CN[ _...59 POD 167 mum 80 ASHLEENIfl50N. 136 

,.. ..'.!:aï. 71 POR7ILEFAD 72 111E ROOTS .85 FRANKS7NAIR4 ....6 
P.LE OfMU00 122 MCNR055 25 5.3. ar/ 176 

Al No. 158, 

Tierra Cali starts 

with 4,000 -its 
best sales week. 

II also begins at 

No .8 on Top 

Latin Albums, its 

first top 10. 

At No. 199, the 

dunes-e2dusive 

set also starts at 

No. 15 on Top 

Digital Albums 

with slightly 

more than 3,000 

downloads. 

Set is up 1i'ó 

white band 

celebrates sixth 

consecutive top 

live single on 

Modern Rock, 

as Let It Die" 

moves 6.5. 

VH1 just added 

the act's new 

video while 

iTunes offered 

the album for 

only 55.99.1t 

garners a 

whopping 

2,619% increase 

in digital sales. 

159 130 129 
THEORY OF A DEADMAN 

160 146 135 

161 153 144 

162 136 124 

VD 169 173 r/i 

V 173 155 

166 

166 

167 

168 

Ni 
181 134 130 

152 122 53 

163 138 112 

154 110 78 

Title 
5 

Greatest Hits 11 

Back In Time: The Best Of: 1980.1989 58 

Snacktime! 61 

Don't Look Away 27 

The Tide And Its Takers 155, 

New Amerykah: Part One (4th World War) 2 

Songs In ASE 157 

Mas Alla De La Distancia 158 

Scars & Souvenirs 

BRITNEY SPEARS 
9073/1018.4 118,98) 

LIFEHOUSE 
`[N 009153.0.4 113.98) 

THE BLACK KEYS 
;':[SUCH 232476T/WARNER BROS, 115.98) 

Blackout 

Who We Are 

Attack & Release 

MARCO ANTONIO SOLIS 
IONOVISA 353133). (10.98) 

SHAWTY LO 
DAL 33170WASYWN OD ) 

129 1fí1 
FIVE FINGER DEATH PUNCH 
1641 7olt611z.981 

13/ 80 
BRYAN ADAMS 
XaBMAX 200911 Ex (11951 

La Mejor... Coletoion 

Units In The City 

The Way Of The Fist 

11 

"' PO. 
160 5. 

...::nD.wNew 

o975s.¢Onr uvNc 11..99) 
When Angels & Serpents Dance 

170 145 j VARIOUS ARTISTS WOW Gospel 2008 
WORDCURa'EMI CHRIST)) MVSIC GROUP/WRIT( f w9WZOM. 119.98) 

S 192 17/ 3 JUAN GABRIEL & ANA GABRIEL Los Gabdel...Cantan A Mexico 
s+iA I 9011E BNG NORTE 25194 111.98) 

168 ,>4 VARIOUS ARTISTS WOW Hits I 
SOIfY OMG NUSIG9ROVIOENTrWOROCURßÆMI CMG 19874'h10VID[NTINi[6r1I1Y 117.891 

155 153 _: 
FINGER ELEVEN 
wlNmuv 131Iz 118.98) 

170 

171 

172 

173 

174 

176 

178 

177 

178 

179 

180 163 130 

181 178 170 

0 I= 

28i 

2I 

1s1 

10; 

921 

13, 

120 

80 

91 

34 

118 

99 

Them Vs- You Vs. Me 31 

165 135 
RAY 

j.,::50ur7E8¢so41/6ocx117.98) 

i7a 1R,3 ji LE11 
EFVC VIVEVI 00.981 

135 121 1 JOSH GROBAN 
Ie7ßEPRISE N195VWMNEP BROS. (I898) O 

162 142 
LIL MAMA 
' -iAR rACE51J1VE 12531004.177.981 CPi 

181 l'r'E <' IXX:A.M. 
ELEYEN SEVEN 171 115981 

All I Feel 7 

Lost & Found 78 

Awake © 2 

WP: Voice Of The Young People 25 

The Heroin 011,195 Soundtrack 62 

166 , 40 PHIL NASSAR Prayer 01A Common Man 
UNIVERSAL SONN 0 0 8 8 01 111.981 

182 11. VARIOUS ARTISTS NOW Thais Whet Can The 805 
SOn BMOEMWNIVERSAUZONBA 2Z)8l'SOYY BMG STRATEGIC WtRKEf111G ORWP 18.9BI 

18217/ ATREYU 
:.01000 000386116.9) 

VAN MORRISON 
EXILE: MOOR 010858,0ST HIGHWAY 113981 

10 

11 

Lead Sails Paper Anchor 5 

Keep It Simple 10 

THE KOOKS 
ASTRALWERK519375 (12 98) 

GARY ALLAN 
MCA NASHVILLE 008982.109 (13.9) 

Konk 41J 

Using Hard 3 

183 193 175 i. 

184 196 169 

188 158 85 

188 195 194 

e ® 
189 161 157 

190 188 181 

191 198 190 

CD ® 
e 
194 179 152 ® 

MATCHBOX TWENTY 
11E141WARAMIO 29/310/.40 (19 981. 
THE NAKED BROTHERS BAND 
NICKELWEON'COLUYBa asawsOYY NU50 (1E98) 

OLD 97'S 
NEW WEST 6141(16..1. 
SOUNDTRACK 
A'ati 71[71;111 000025 118.981 

PLIES 
P.SUDUAMNIIC f853grA6 08.981 

VAN PARKER The Best OE Nan Parker: From The Homecoming Series .:. n; R NUNC GROUP 42721 (17.98) 

ANDREA BOCELLI Vwere: Uve In Tuscany IIGEC. 01066SNNNERSAL CLASSICS GROUP (25 98 CO'D90) R- 

VARIOUS ARTISTS WOW Hits 2008 :1251 10iTHITEGRITY/EMI CMG 966rrr5PARROW 09.981 

N SOUDTRACK Sweeney Todd: The Demon Barber Of Fleet Street -,F11 BROS (25.981 

BULLET FOR MY VALENTINE 
931 

TRIP LEE 
981 

Exile On Mainstream 3 

I Don't Want To Go To School (Soundtrack) 23 

Blame It On Gravity 85 

Enchanted 39 

The Real Testament 2 

188 

22 

56 

16 

Scream Alm Fire 4 

20/20 193 

JANET 

KIRK FRANKLIN 
FO TO SOW:60SM CfIJ « 1677eR0M8.4119.981 

SHERYL CROW 
AaWINTENSCOPE 01059900.4 (13.98 A 
VARIOUS ARTISTS 
SITS 2.8C (13 98) 

Discipline 1 

The Fight Of My Life 33 

Detours 

WO The Best 163 

198 191 - DANE COOK Rough Around The Edges: Uve From Madison Square Garden 
11 

CONEOY CENTRAL 0051 116.98 CO'0V01 

KT TUNSTALL 
RELENTLESS NOIIAL ET/VIR.V (6, Se 

(Tunes Uve From Soho (EP) 10H 

RE.r91R1 3 SOUNDTRACK 
LIONS GAIE 20016115.961 

Stia'? DWG 99 MUSICAL 146 

MARCO AXTON° ACROSS THE INVERSE INDIANA JONES AMO THE 7 Y 0. 

SOUS 163 DELUXE EOM> ....110 KAGDOMOF THE DEADMAN 159 

SOUJ40061ELLUA-149 ALM.)THE CRYSTAL SKULL 98 71NEE DAYS GRACE 98 
»ROM SPARKS 27 CHIPAA PO S .24 IRON LAN 200 TERI6YCAU 150 

810.2 SPEARS ,,..160 AUGUST RUSH ..139 JUNG ..... ..... 23 108MAC 112 

SPIRIIWLUEO 157 THE CHRONICLES OF ONCE ..132 TO(01.31EL 118 

GEORGE STRAIT 40 NARRA: PRINCE PSI LONE YOU 115 1YE 1ß60E718 GA ..66 
$A.4ßLA60 .37 CASPIAN 50 SEX PRO INE CITY 2 TRINA 130 

DONI. SLN[R 43 ENCHANTED 186 SYEE NEY TODD: THE Al TONSTALL 1. 
KERNS... 51 INCH SCHOOL DEMONBARBER OF 40.11.1. R 143 
TAYLOR WET 12 REST STREET ....191 

Iron Man 168 

NATE VOUTTLE 154 INE SECOLO WA':E 94 

UI I Nt. BEST .197 
GNRIE l'Y`J:n. ei . . 1 MN G05ß12038. 168 

UMEFT O00 ...,19, 70 DBNEYMANA 6: WJSC NW/ MS 1 170 

KEITH URBAN ...1St SEARS see OBEY YAM HITS 2008 190 

USHER 1 111ßR WAYI 22 

VAMPIRE 10 
PHIL VASSAR 177 

EDDéVEDDER 116 

NOW26 1I 
11ïr127 17 xpmtntezm 1 

N7'WTHAISGNAT ANYN7NENOISE 55 
IC.LL THE SOS '78 SIEVE1Wn1V00 130 

RAW d5M9Y WSW dYAAilE1 31 

J8819 10 '33 
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BDS SoundScan 

7. 
W 3o Wu TITLE Artist 

1 E'd' S3 «s 3ó 'N"IINlt H SONGWRITER) 

0 12 gi LOLLIPOP UE Wayne Featuring SteOc Major 
JW JONSIN.DEERE {D.CARTER.S GARRETT,J.SLHEIiEP.D.NARRiSON)OO CASH MONEYANNERSAL NOTOWN 

2 2 2 
BLEEDING LOVE 

:ODER ,FI TEODER,J MCCARTNEYI 

VIVA LA VIDA 
. E'10.V °RAYS R SIMPSON IG BERRYMAN.1 BUCK) AND Yi CHAMPION.t MARTINI 

© 10 41 

O 3 

© 21 40 

6 6 4 

7 5 5 

8 7 6 

9 3 - 

10 8 7 

m9 8 

11 lo 

lO 

14 
2008 0. 

,THE BILLBOARD HOT 10O," 
$ 

GREATEST 

GAINER (AIRPLAY 
GREATEST 
GAINER /DIGITAL 

TAKE A BOW 
STARGATE.NE-YO LS SMMHIJ 5 E2KSEN,T E,HERMANSENI 

I KISSED A GIRL 
DR. IONE (K. PERRY) C0112A00. MWRTIN.0 OENMS) 

Leona Lewis 
1 0 SYCOIJIRAIG 

Coldplay 
0 002100 

Rihanna 
0 SRP/DEF JANA/IDJMG 

"117Y Per 
CAPnOI 

LOVE IN THIS CLUB Usher Featuring Young Jeezy a 
t '. OM (U RAYMOND,J.JONES.L TAYLOR.) JENKINS) COO IATACV20r4 B: 

NO AIR Jordin Sparks Duet With Chris Brown n 3 

Ie, uNOERDOMP GRGGS OEJWSCFI,A.,DE.INOMASJEFAIAIIIERMITAtlBGGSS tRLSSEW 01B'A1.11n, 
SEXY CAN I Ray J & Yung Berg 

3 
N °$HER TRAY J t wARD,YS.CARRAWAY) O KNOCKOUTIDEJA OeKOCH'EPr 

THE TIME OF MY LIFE David Cook 
5 LIPSON (R.HAMA» O reEwarilaS RCA 1v. 

4 MINUTES Madonna Featuring Justin Timberlake 
0061AND,J.IIMBERLAPE,OANJA (MADONNA,1 V M050E11 N HILLS,JTIMBERIAAEI 00 WARNER EROS 

POCKETFUL OF SUNSHINE Natasha 8edingBeid 
sArois !N 6EDINGFIELO D.BRISEBOIS.J.M.SHANKSI O PHONOGENICIEP, 

DAMAGED Danity Kane 
JPICASUI/C:NNYR.Y.Aü<65)neRH,iAV Us: '.AAIH: vol. S rotes s,,,,,,, 0A.90,AILASA 

® 1 
GOT MONEY UI Wayne Featuring T -Pain 
1., troLN.SMLL1 DICARIER,T-PAIN,J.SALINAS. JR.,O,SALINAS) O CASH MONEWUNIVERSAL MOTO. 

BUST IT BABY PART 2 Plies Featuring NeYA 
: ROIEM (PVESA.ROIEU,S.SWIN,J.JACKSON,J.HARRIS II17.LEN15) 00 BIG GAIES15UP.N.SLIOLATLANl i 

LEAVIN' Jesse McCartney 
C STEWARIJR.C.00LE716S11IC.COLE.J.BUNTON.C.A,SIEWART.INASNI O 1101.116011 

FOREVER Chris Brown 
EC>OW DA DON it MOWILJ.401530.KENNEOYA ALLEN,,, W RRIRI O JN4120AIE s 

WHAT YOU GOT Colby O'Donts Featuring Afton 
R 1HIAM,G WINFOR1 (A,7HIAN,6.IUNNOm1 O KONENF/GEEFEN:INTERSCMF 

TOUCH MY BODY Meriah Carey 
U SIEWARLTNASNM.CAREY IKCARWCA.SFEWARO NASH.0 JOHNSON) COO ISLAM:110p í. 

IT'S NOT MY TIME 3 Doors Down It 
JOHNNY 011100OLOM.ROBERTS.T HARRELLC.IIENDERSONI 0 UNIYER5AL REPO. 

LOVE SONG Sara Barellles © 4 
E POSSE IS.BAROUES) O EP': 

LAST NAME Carrle Underwood t9 
0 BRIGHT IC.UNDIRW000.LLAIRO.14.LIN0SEY0 O ARISTAIARISTA NASHVILLI 

BYE BYE Marlah Carey r9 
1AAGAIE.e.CaeEY 15.CA0EY,M.S. ERIKSEN.IEHERMANSEN.J AUSlIN1 O ISLAND100111 

SHAKE IT Metro Station 23 
sAALELLK50(ECYRIO,Y.MUSSO.I.NFALV,A.EMPRS601 O REO INK'REOILOLIMB:: 

LOW Flo Rida Featuring T Pain n t 

0.1 MONMAY IT.DILLARO,M.HUMPHNEY.T-PAINT 00 20E B0Y/AILA11n, 

NOT SNOT 
DEBUT 

14 13 

15 12 12 

O 23 20 

m16 14 

18 13 9 

19 17 26 

20 2U 11 

21 19 37 

26 19 

35 29 

24 24 16 

40 31 18 

26 25 22 

27 18 32 

28 30 24 

29 29 17 

30 34 23 

31 27 15 

LOVE IN THIS CLUB PART H Usher Featuring Beyonce & LI Wayne 18 

...eatIUPAWONOIA S.L 4,101JP. 2145.0CMRRA.001.K 00...0a alt A WALLet0UKI. 0IMACIADv.. 

STOP AND STARE OneRepublic 
12 

C:'NELLSili lE00ER A.BNOWNI FELKM5.714YERS.E. mien, 0 MOSLEYIINTERSC011 

APOLOGIZE Tlmbaland Featuring OneRepublic © 2 

Ii MUSA lEDDER.IIMBNANO (t VYOStEYH TEDDER) O 1.109EYNKACKGROWIWITERSCO4i 

REALIZE Colbie Cellist 
20 

t.1 BLUE (C.CYLLAIJ.REEVES.MOLUEI 0 tows. ohmic 
WITH YOU Chris Brown 
snscAIE(J.RUSTIN.M,SENKSEN,IEHERMANSENELIND,A.BJORKLUNDI 0 NEON,L 

THE BOSS 
ROTEN CwROBERTS,J.ROTEMI-PAIN) 

Rick Ross Featuring T -Pain 
00 Sl1P-114I0E/OEF JAM100011. 

SAY John Mayer 
mAYER.M MCDONMD (J,MAYENI e AWARE/COWE N:. 

43 II LUV YOUR GIRL 
NA$HC.SrEWAPT IT N45H.0 A STFWAR1) 

© 38 20 
IN LOVE WITH A GIRL 
N BENSON IO.DEGRAW) 

Q 41 as A MILLI 
$.CRAWFORD (D.CARIEP,S.CRAWFORD) 

as 32 25 
DONT STOP THE MUSIC 
1716108E IT.E.HEReANSEN.Y,S.100SEN,T.DABNEVM,JACK90Nl 

MERCY 
S BOOKER IOUFFY.S.BOOKENI 

37 37 21 
SEE YOU AGAIN 
A. Aß MATO .JAYFS IM.O H,CYAUS,A.ARMATO.T,JAMESI 

l'M STILL A GUY 

36 33 27 

38 39 33 

39 40 30 

Q 51 76 

CD 53 54 

O 57 55 

Q 56 53 

44 44 31 

Q 55 47 

48 45 36 

0 52 43 

48 48 39 

49 46 38 

cp61 49 

O 54 58 

62 49 35 

Q 66 61 

56 

IMPRIN1: PROMOTION LABEL -.. 

The -Dream 
O RADIO MENDE; JAM/IDJA, 

Gavin DeGraw 
e ALP, 

UI Wayne 
go CASH MONEYNNIVERSAL 1401SOI 

Rihanna 
0 SRP/DER JAM/IDJM';: 

Duffy 
O MERCURY,DM'i 

Miley Cyr000us 

0 HOLLYW 

Brad Paisley 
F ROGER5 IK.LOVELACE.B.PAISLEYE.ENILLERI 0 ARISTA NASnlaI 

SHE GOT IT 2 Pistols Featuring TPaln & Tay Dlzm 
: U S,T.I,C,E. LEAGUE )E.OMIT,J,SMINOERS.K,CROWE,T.PAIN.A.SMIM1 O UNIVERSAL REPUBLIC 

DANGEROUS Kardinal 00ishall Featuring Akon 
vANGUARDS LID NARROW.ATINARCSMIAMONOLOSALES) O KONLIVDGEMENAMEPSCON 

GET SILLY V.I.C. 
MR COLUMBIA (J.WRIGNTJ DUMAS,VOWUSUJA CROOMS,0wAY, O YOUNG r ..MARNER BROS 

HEAVEN SENT Keyshia Cole 
C2 

.FARMER, FRANCIS IN. COLE J FARMER,, FRANCIS) O IMANLGEEEFNONTERSCOPE 

TAKE YOU DOWN Chris Brown 
43 

'.x LAOERDDGSLEOMRDS,C BROAN.HJNASON AL.D,EINONM.SLRUSSEILJ.EIAUNREA0YIIL E0WARDSI 01062112, 
NO ONE Alicia Keys © 1 

A KEYS,K.BROINERS.DIRTY HARRY NocEYS.sE6010E06. JR..6.0 KAMYI e0 MBN/AOMG 

CLOSER Ne -Yo 45 
S FAR6AfEer0 (5.SW1N.M.S.ERINSOt.1 NERMANSENM.BEIIEB R.STPAY) 00 DEF JAM'IDJIJc 

FEELS LIKE TONIGHT Daughtry 
24 

e 61N60N 51.SANNIER6,L30TTWAl0.5.501014010 0 8620110 

ALL AROUND ME Flyleaf 
43 

H BENSON(L.MOSLEMACULPEPPER,S.BHATIACHARYA,J.HARTMANN,RSEAISI O ABM:OCTDNUNIERSCOPE 
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32 

24 

31 

27 

10 

OUR SONG 
CHAPMAN /1. SWIFT) 

YOU'RE GONNA MISS THIS 
ADDERS 

11 TACILER,A.GOMM 

33 

24 

40 

41 

Taylor Swift 1E 
O BIG MACNINENNIVERSAL REPUBLIC 

Trace Adkins 
O CAPITOL EOsneiIE 

THE WAY THAT I LOVE YOU Ashanti 
,051 A. 000GLAS.1100110N) OO THE INCANNERSAI MOTOYI!1 

BETTER AS A MEMORY 
.Er IS.CARUSOEL.G000MAN) 

JUST GOT STARTED LOVIN' YOU 
:".NOCALwILIIAMS) 

Kenny Chesney 
e 810 

James Oho 
e RAYBAwnvaitER 6103 (NASNYRlE1: 81, 

VIOLET HILL Coldplay 
E%O,M,DRAVS.R,SIMPSON (G.BERRYMAN.J.WCKLANOW.CHAINNOD CMARTINI O CANIOI 

65 63 AMERICAN BOY Estelle Featuring Konya West 
WILl1.AM TW,DANS.ESWAPAY,K.WEST.J.IOPEZ,C.SPEIR.N.NARP151 OO NOME SCIIOOVA7LANnC 

50 
46 

EVERY DAY Rascal Flalts 
O.IRIFFRASiZ Mi TS IJSTEELEA.MOREN01 OLYRIC SIRES 

12 

37 

51 

27 

40 

s4 

45 

1 

1 

Singer's debut 1 
effort earns 

Greatest Gainer/ 

:Digital honors, 

pore than 

doubling its 

download lake 

to 113.000, good 

Ntough foi a 

i5 boo y» Hot 

Djgilal Songs. 

Debut gives 

rapper lour 

listings in the 

top 40, with 

three as a lead 

artist. The latter 

sum is the most 

for lead act since 

SO Cent fronted 

three top 40 

reds in the Kay 

7, 2005, issue. 

Only three songs 

remain from 

singer's record - 

breaking 11 

debuts, these 

two and the 

track at No. 9, 

which posts the 

highest debut 

(No. 51 in the 

Adult Top 40 

char's history 

fora career - 

opening Single 

by a solo male. 

cers upon its 

10 debut in 

new, the 

song 11as since 

ken a foothold 

al radio, spend- 

ing the last de 

ks in the to) 

of the Adult 

Op 40 chart. 

Song topped 

Dance Airplay in 

September and 

has finally made 

its way to top 40 

radio, spurring 

increased down- 

load activity in 

the process. 
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Artist 
WNW I PROM0110N EASE: 

David Banner Featuring Chas Brown 
00 1113 FA C EISRC.NNIVERSAL MOIOW'. 

HANDLEBARS Robots 
FLCBOTS TILAURIE S.BRACKETT,M ROBERTS,A.GUERRERO.J.WALKERK.ORTI4 0 UNIVERSAL REPUBnC 

WHATEVER IT TAKES Lilehouse 
COLSENEHDNSE ().WADE) COLE) O GEFFENANTERSCOPE 

HOME Blake Shelton 
B ROWAN IM,BUIREA.CNAKGA.FOSTER GILLES) O WARNER BROS (NASHVILLE)M 0 

THERE'S NOTHIN Sean Kingston Featuring Elan & Juste Santana 
ROTEM(K.ANDERSONLJ.ROTEM,E.K.BOGART,IJAMESi 0 BELUGA HEMITSAPIGKOCH 

LOVE DON'T LIVE HERE Lady Antebellum 
WORLMVSHAW )D NAYWOOD,C.KELLEYH.SCOTTI O CAPITOL N.M.1) t E 

LOLLI LOLLI (POP THAT BODY) Tteee e Male Feat. Project Pat, Young D & Superpower 
Ezs:R U: 21.0,J11CYJ elIM ILMARO,J.HOUSTONINW51gN0.CIMABERS,D BM.) ONYPKOTUE MMDUCLUMeL= 

BREAK THE ICE Britney Spears 
r1.HNLS,J.WASMNGTONKIMOSONA AUG., eO»MOMB: 

IF I NEVER SEE YOUR FACE AGAIN Maroon 5 Featuring Rihanna 
t.1 ENDEPEN ELMONDON.$1.10.STEWARIMAROONS(A,LEWNEJ.VALENDNEI O ABM'ICIONVINIERSCOPE 

LOVE IS A BEAUTIFUL THING 
WRiNitreASSAN 65IEELE,C.MSEMAM 

TEENAGE LOVE AFFAIR 
KEYS,ASPLASN 6.KEYS,J.SPU91.11 LILLY. JRJ.8810GES,C,NAMMON,1HMON1 

PICTURE TO BURN 
Cwa« (ESMFT,LROSEI 

Phil Vassar 
0 UNIVERSAL SOUTH 

Alicia Keys 
00 0516.J1R1.1. 

Taylor Swift 
0 BIG 060111,i 

I SAW GOD TODAY George Strait 
- 6001111.G Must (R.CLAWSONM.CIMWELLW KIRIM O MCA MASN A>, 

I'M YOURS 
1ERETE 41.1ARA21 

Jason Mraz 
O MLANTIGARP 

GUNPOWDER & LEAD Miranda Lambon 
IDDELIM.WgUCKF IM LAMBERIN LlnLE> O COIUMIA (NASIPALE 

GOOD TIME Alan Jackson 
: S7E . UJACNSOM O ARISTA NASAwL E 

MOVING MOUNTAINS Usher 
STEWARTTNASN IU.RAYMOND,C.A,STEWARTTNASH.THARRELLI O LATACOMIABA 

SHE'S A HOTTIE Toby Keith 
:EIIH ITKEITNePINSON) O SHOW DOG NASNYILLí 

SUMMERTIME New Kids On The Block 
:BDUISAMA6 R R r!-), " Ae^.'JlSANA(II aINTFRSCOF: 

BACK WHEN KNEW IT ALL Montgomery Gentry 
'HANG .. a COMPAIIA(NASHViioi 

WHEN I GROYJ UP The Pussycat Dolls 
...AS 11 NOMA$J.MCCARIYPSleoluoSMITaI 0 01ERSC011 

PARTY PEOPLE Nally Featuring Fergie 
1,'4001 IFS .S.GARRIT.EFERGUSON, 00 OERRIY/UMYERSAt MOT., 

GIRLS AROUND THE WORLD Lloyd Featuring UI Wayne 
ASPEabc, RL,. .,.. SU:.. I,,,Ii.'1,IA.SINCUIRACAMENl O THE WCANDAERSAL 1,101.020 

LAST TIME Trey Songz 
N TJ CMS DEAN (I.NEVERSON.B.M. COCA .AI.OEAN.1601INeAWYi O SONG BOOIVATLANIIC 

PORK AND BEANS Weeeer 
LEE >RCUM> 0 DGCSEFFENA111ERSCOP: 

DREAM BIG David Cook 
,..CNELMS, o FREMANTLE+' 

TRYING TO STOP YOUR LEAVING Dierks Bentley 
a CAPITOL NASHVIIIE 

HOMECOMING Kanye West Featuring Chris Mani. 
.. AESIWCAMPSEL., ... N. W. CAMPBELLAMILLWAS) O ROC.A.TELWDFF MOM, 
SHOULD'VE SAID NO Taylor Swift 
, CHAPMAN R.SWIET) e BIG WLHINE 

I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR David Cook 
DINGOEK WARWICKJ.BREEN TUF) O FREMANTLE:IA 

MOVE SNAKE DROP DJ Laz Featuring Flo Rida, Casely & PHbull 
111E DMZ BROTHERS TA PERFZ,T OLUARD.RA 001,l.A,0IAZ,J,GCASELYI MENOE21 O N'IP 

NINE IN THE AFTERNOON Panic At The Disco 
LIATNES )PANIC AT THE DISCO) OO DECAYOANCLYUEUD BY RAMEN ., 

TE OUIERO Flex 
700101050 (IDWILO CAMEZ) O EM IELEVIsA 

THAT SONG IN MY HEAD 
f /ALLOY (J.COLLINS.WMOBLEY.T MARTINI 

Julianne Hough 
O MERCURY NAM'. 

I WILL POSSESS YOUR HEART Death Cab For Critic 
.: ARIA 3969110.0 WALLAJ AIC0ERR.NHARMFO) 00 ARAM:_ 

GAME'S PAIN The Game Featuring Payable Cole 
.'IOBDOY.D.OARIEN )J.7AYLOR.K COLE .J.FOSTER.D,OARIEN,6.HARPERI O GEloENAMERS600E 

CUSTOMER Raheem DeVaughn 
0RIAS,C.HAG5IN5 (R,S,DEVAUBHN.CHAGGMS.K,OLIVER.I.BAeIASJ.SYIIHI O JIVE/Z01.I8' 

NEW SOUL 
':AILI,O OONAl1EN WNW, 

Yael Naim 
O 101 OU TAADAILANI".. 

RISE ABOVE THIS Seethe, 
11X5(11110. MDROAN.SEEINER) 0 WINDü, 

INSIDE THE FIRE Disturbed 
OONEGAN.D.ORMNAIEMAYENGREN IDISTURBEO) O REPRISE 

WHAT KINDA GONE 
ENORICKS,FCAGLE IC,CAMERON.DSERG,GOAVIS) 

PUT A GIRL IN IT 
- E RONN.11.00 NK.BR00K5 M AKINS.O.OAWDSON.eirAYSLIP) 

LOVE IS GONE 
GUEITA.J.GARNAUD it.WRL5.4 CARNAL« GLI .fitEMERER) 

Chris Cagle 
O CAPITOL NASHVILLE 

Brooks & Dunn 
O ARSTA NASHVILLE 

David Guerra & Chris Willis 
0 GUMPERFEcleuvoR- 

PSYCHO Puddle OE Mudd 
O NS01)IW SCAN71.II1.T.BATTAGLlA1 a FLAWLESS:GEFFEWINTERS002 

ANOTHER TRY Josh Turner Featuring Trisha Yeesnood 
.-. STAPLETONJ.SPILLMAN) OMCA NASNWLLE 
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BETWEEN THE BULLETS silvion billboards°" 

HOT 100 SAYS `VIVA' COLDPLAY 
Coldplay cops the biggest 1 -lot 100 hit of its career loads. 

as "Viva La Vida," featured in iTunes' latest TV No- 9 

campaign, jumps 10-3. The song, 

which just went to radio as the 

second single from the soon -to- 

be -released album of the same 

name, moves to the top of Hot 
Digital Songs with 219,000 down - 

First single "Violet I-litl," at a new peak of 
on Modern Rock, rebounds 66-53 on the 

Hot 100 with 10% gains in air- 
play and sales. 

The band's best showing on the 

Hot 100 prior to this week was 

with "Speed of Sound" (No. 8) in 

May 2005. -Silvio Pietrolarongo 

52 Go to www.billboard.biz for complete chart data Data for week of JUNE 14, 2008 CHARTS LEGEND on Page 64 
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HOT 100 AIRPLAY. 

_x W TITLE 
33 3ó ARTIST (IMPRINT; PROMOTION LABEL) 

O 11ra LOLLIPOP 
uXNIWMT.BWNNuNEKAsNNAEvum 164 Nor 

© 2 13 
BLEEDING LOVE 
L[ONA LEWIS ISYCO'J R\IGI 

3 4 16 
LOVE IN THIS CLUB 
USXEII FGT. YOUNG JEElT IL4EACEQOMBAI 

4 3 18 
NO AIR 
JORDIN SPAgK3 DUET WRN CHRIS BRONN (19.'JNEROMBAI 

5 5 18 
SEXY CAN I 

RAY J 8 TONG BERG 1NNOGOVTlDEJ0. SH%OCNIEPICI 

O 6 9 BUST IT BABY PART 2 
PINS fGL NEYO (BIG GAIFS,SLIPNSLIOE/AiIANTIC) 

O 11 8 TAKE 
RINARNA ISRP/TIEF J0.M'IOJMGI 

O 8 10 gene., KAW (GAO BOV/ATtNTICI 

8 9 21 
LOVE SONG 
SAM WOWS IFPCI 

Q 10 13 2.181%70021/22Z1 
HAT YOU GOT 

COUY 0'0M1ä iGf. MOM 1KONUVFJGfffERINTfRSCOPE> 

II 7 16 
TOUCH MY BODY 
MARMH GREY IISLAN0:I61MG1 

82 12 11 
4 MINUTES 
MADONNA TEAL AMIN TIMBERLAKE (WARIER BROS .1 

Q t7 6 
I LUV YOUR GIRL 
TNEMIEAY (RA010 KILLA4MF JAWMJM6) 

14 13 14 
THE SS 
MG ROBSS fOGT TPAN (SUPNSLl0E0EF JAN.40J316) 
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SENT 

NL'GEPEtuINTERSCOPEI 
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186BEGE 
lOMBAI 
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23 
TAKE YOU DOWN 
CHRIS WOWN IJIVUlOYBA) 

19 I6 IS 
SHE GOT IT 
P PISTOLS IVNIVERSAI RE58LIC1 

20 14 12 
l'AN STILI A GUY 
ERAD PNSLEY IAPo$IA NASHVRLFI 

21 15 33 
LOW 
il0 ARDA FGE RPAIN (POE 80Y/ATLANTIC) 

Q 2: 11 
THE WAY THAT I LOVE YOU 
ASHMTI IJHE INCVIIIVEflSAI MroWx) 

Q 23 12 
EVERY DAV 
RASCAL HITS (LYRIC STREET( 

24 19 26 WITH YOU 
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TITLE 
ARTIST (IMPRINT; PROMOTION LABEL) 

JUST GOT STARTED LOVIN' YOU 
JAMES OTTO i RAYRAW/WARNER BROS. (NASHVILLEIRYRN. 

BETTER AS A MEMORY 
KENNT CHESNEY (BSA) 

NO ONE 
ALICIA KEYS INBKIJ.RNG/ 

LAST NAME 
CARRIE UNDER/1000 IARISTAMAISTA NASHVILLE) 

FEELS LIKE TONIGHT 
OAUGNMY (RCA. RNLI 

APOLOGIZE 
mum MAl OBenalucIM02EveACK6ROUNOTNERScCfEl 

LEAVIN' 
JESSE MCCARTNEY (NOLL,9000) 

REALIZE 
COME CAILLAI (UNIVERSAL REPUBLIC) 

STOP AND STARE 
00111558/ 81869169,ON30909E) 

ITS NOT MY TIME 
3 DOORS DOWN (UNNERSAL REPUBLIC. 

LOVE IS A BEAUTIFUL THING 
PHIL VASSAR (UNIVERSAL SOUTH) 

TEENAGE LOVE AFFAIR 
ALICIA NETS (IA8612AN61 

LOVE DON'T LIVE HERE 
LADY AM R» (CAPITOL NASHVILLE) 

HOME 
BLAKE SNBTON M.. BROS. (NASNVILLERWRIN 

FOREVER 
CHRIS BROWN (NVE,ZOMBA) 

BACK WHEN I KNEW IT ALL 
MOAT... P.M (COLUMBIA (IIASN':Il'.' 

YOU'RE GONNA MISS THIS 
TRACE AMONS (CAPITOL NASHVILLE, 

I SAW GOD TODAY 
GEORGE STRAIT (MCA NASHVILLE) 

GOOD TIME 
ALAN JACKSON IARISIA NASHVILLE) 

LAST TIME 
TREY SONG! (SONG 00014ATUNIIC) 

SAY 
JOHN MAYER (AWARE'COLUMBIA) 

DON'T STOP THE MUSIC 
ILIUM (SRP;OEF JAAAIOJMG) 

GET SILLY 
VIC. (YOUNG MOGULMARNER GROS.) 

DANGEROUS 
KA MM OR151114RM MONIKONLA UEENVIVASCOPEI 

SEE YOU AGAIN 
MILEY CmU3 I40LLYW0001 

axEnaep o110:: :' 
IÓ ComplM 1M1P Billpoartl HOi 1Ó0 , 

ADULT TOP 40,. 
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X 7g ga ARTIST (IMPRINT I PROMOTION LABEL( 

O I 9 LEONA LEWIS 

BLEEDING LOVE 
(S Yonne 

2 2 21 
FEELS LIKE TONIGHT 
OMGNTHT IRCWRNW 

© 3 30 WHATEVER IT TAKES 
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GIENPC)1INTERSCOHI 4 4 41 
SON 

SAM GREILL 

5 5 20 
STOP AND STARE Ut ONEMPULIC IAIOStEYiINIERSCOPEI 

0 9 20 
CMBIE WLLAT 
REALIZE 

U47 8.88901844 It LICI 

'e 8 16 
IN LOVE WITH A GIRL 

et, GAYIN DEQMW IJAM61 

8 6 25 WONT GO HOME WITHOUT YOU 
MAMOX 5 (A&NYICTONEANT[RSCOPE) 

OKCN[RRY 9 7 34 BUCRRI' (ELEVEN SEVENlATIANTICJRRPI 

iD 11 
IT'S NOT MY TIME 
J DOORS DOWX (UNNERSAL REPUBLIC( 

11 ti 24 
SAY 
JOHN MAYG IAWARE'COLUNBMI 

12 13 45 
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fINGfP f4YEN (WIND WI 

® 14 10 

14 12 24 

17 7 

15 14 

NO AIR 
JORONSRU SWETINTHCM SMMWII(19/JAE Z.:':.: 

THESE HARD TIMES 
MATCNBO%7WENtt IMELI$M0.'Al1ANT111 

POCKETFUL OF SUNSHINE 
RAIARNA SEDINDfM(O IPNONO6ENIGÆPIC) 

STAY BEAUTIFUL 
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PARA SIEMPRE 
SONY BMG NORTESONT BLAG TIDED 728708 114.98 ND, 

7 5 9 
""i LIVE IN PHOENIX 

FVELEO BY RAYENASU110.NNIVERSAL LI'J E':: A : .': DIST. 010835 (14.88 DNI 

8 6 155 
FAREWELL I TOUR: LIVE FROM MELBOURNE 
1:14Nú rNNE VIDEOMIA0NF0. MUSIC yc DVDI 

e 7 28 
THE BEYONCE EXPERIENCE: LIVE 

10 

11 

12 

13 

14 

15 

18 

17 

18 

19 

20 

21 

22 

23 

Principal Performers 

The Steve Miller Band. 

Ivan Parker 

Define Dion gi 
Nana, Carey T]', 

Mana 

VlISSI F51141282 

Fail Dal Boy III 
Eagles gl 

LAUSE N'001D.COLUMeN'I: 3x DVO) 
Beyonce 

8 211 
NUMBER ONES Michael Jackson 
EPIC MUSIL VIDEOSONY 81'... ,,3114550':DI 

Shakira 

Eric Clayton 

The Temptations . 
The Beatles 

RHINO NOME VIDfQWARTlEO MUSTC VISION J729t (19.98 DVDI 
Blue Man Group 

13 2T 
FUTURESEX/LOVESHOW: LIVE AT MADISON SQUARE GARDEN Justin Tim1eriak° m 

^ BNI 8 Gloria Gauher With The Homecoming Friends IIII 
r 

Eton John MH 

Eric Clapton 

Celtic Thunder RI 

Loure GAlO 

LBERT HALL David Gilmour 3 
Stevie Ray Vaughan And Double Trouble 

e. 
Iron Maiden aNY 

Nickelback 

9 
29 

ORAL FIXATION TOUR 
EPIC MUSIC mown B6":: : J5825119,98 ON» 

10 28 
CROSSROADS GUITAR FESTIVAL 2007 
FNINO NOME v1oEOWARMER v. . ':ISIOM 352821129:98 DVDI 

14 60 
GET READY: THE DEFINITIVE PERFORMANCES 1965.1972 

NIPO VIDEO/UxIVERSA MUSIC4 VIDEO OAST 007422181,98 DVDI 

28 30 HELP, 
apPtECAPIIOL'EMN music VIDEO 10341129.98 OVO) 

11 9 
HOW TO BE A MEGASTAR LIVEN 

6 
7 

ROCK OF AGES 
SPRING MOUSE VIDEOtEMM MUSK WOEO 4I824 (19 95 DVDI 

20 34 
ELTON 80: LIVE AT MADISON SQUARE GARDEN 
ISLAND YIOEOIU vIRL NUSIC S VIDEO OISE 000998 119.98 0V01 

LIVE AT MONTREUX 1986 
15 4 

EAGLE VIMOKEAGLE ROCK 39125 114.98 ND) 

29 11 
CELTIC THUNDER: THE SHOW 
:::IG ixLY0ER; 0ECGA: Ut11YER5AL NUSIC 8 YIDEO DiST 002 (1998 0901 

24 5 
INDESCRIBABLE 

,STEPS VIDEOIELIM MDSIC VIDEO 17091 11498 DV01 

1S 36 
REMEMBER THAT NIGHT: UVE AT THE ROYAL A 
COLUMBIA NUSIC VIDEOBONY 8NG VIDEO 707124 (2198 DVDI 

PRIDE AND JOY 
k l'IC ATUSIC NOEOSOMY BMC NONO 709280112.%DVDI 

24 30 I7 
LIVE AFTER DEATH 
COLUMBIA MUSIC VIDEO/SONY BMG VIDEO 22737 119.98 DVN 

THE ULTIMATE VIDEO COLLECTION 
ROADRUNNFR VIDEO OA269 W.980V01 

`\11,/ 8.:/ HOT 

VIDEOCLIPS .. 

fi 

2 ICI MOVING MOUNTAINS 
USHER LAFACE/I01ABA 

3 J 3 
BPIUSS 

FTUe EBNABPARSTt 
2N 

SUDEMTIARTC 

4 1 t 2 
BYE BYE 
MMIAR CAREY'St AND"RING 

úOVE IN THIS CLUB 5 1 

9 4MARruNPoNOYNIMDI[E2YLAfACE,Tp1BA 

8 2 7 
MERCV 
OIRR MEflCURYFIDIMG 

7 

10 

1 

12 

13 

14 

18 

18 

17 

18 

19 

9 2 
VIOLET HILL 
coLwur CAPITOL 

B 3 t0 LOLLILLPOP 
WAYNE RAE SMM MAHR CASH MOM& 41Aa918A MOTOYM 

9 8 3 
DON'T TOUCH ME (THROW DA WATER ON 'EMI 
BUST( RHYMES MTERMATHANTERSCOPE 

19 2 
THERE'S NOTHIN 
MNINWNMRM.BMIEIDJM A1NMURRMANrsNEWM 

5 8 

14 4 

10 13 

4 MINUTES 
MAOON A RANKING JUSTIN NIBEAURE WARNER BIOS. 

CLOSER 
NUN DEE JAM, IOJMG 

NO AIR 
JORDNI SPARKS WD WITH CHRIS BROWN 19'JNE 20118A 

7 7 REALIZE 
LOUIE C ULLAT UNIVERSAL REPUBLIC 

=POCKETFUL OF SUNSHINE 
NATASM WINGFIELD PHONOGENIC/EPIC 

17 3 
ITS NOT ri TIME 
1 DOOflf DOWN UNIVE05Al RFPUBIIC 

15 4 TAKE A BOW 
RAARM SRPFOEi JAMlID1NG 

22 8 
PICTURE 

eTO1GMACHINE 

BURN 
TAnm awn 
GAME'S PAIN 
THE UN fMINIM RETSINA DOLE GEFFENJNTERSCOPE 

20 23 4 
LAST NAUNOERME 

GRRM W000 ARISIAARISIA NASHVILLE 

21 16 5 
IN LOVE WITH A GIRL 
GAVIN ENGRAVE JAEN 

22 
CII'M STILLA GUY 
BIND PAISLEY ARISTA NASHVILLE 

23 21 2 
IFI NEVER SEE YOUR FACE AGAIN 
MAROONS FEET RNA. A8Mi0CTONEANTERSCOPE 

24 
=YOU'RE GONNA MISS THIS 

TRACE AIMS CAPITOL NASHVILLE 

®AFTER TONIGHT 
JUSTIN MONNA 6t4SSNOMED 

VIDEO MONITOR 

DUFFY, MERCY 

JUSTIN NOZUKA, Amman 
3 DOORS DOWN, Ir5 MOT Name 
MADONNA FEAT. JUSTIN TNMERIAKE 4YIROIes 

ADELE, GRAB.° FAYEMEIFFN 

NATASHA BEDINGFIELD, POCKETFUL OF SUNSHINE 

GAVIN DEGRAW, IN LOVE NM A GIRL 

JORDIIE SPARKS DUET WITH CHRIS BROWN, meant 

LEONA LEWIS, BLEEDING LOVE 

COLOPLAY, VIOLET HILL 

USHER. MOWN MOUNTAINS 

PLIES FEAT. NE -YO, Bus; H 80x111001 21 

AUCIA KEYS, TEENAGE LOVE AFFAIR 

SEAN KINGSTON FEU BJW&JUBZ SANTANA. r7ee000eeo 

UL WAYNE FEAT. STATIC MAJOR, townie 
NE -YO. 115011 

cc.7 
MARIAN CAREY. ME BYE 

BUSTA RHYMES, DON'T TOUCH ME amt. DA WATER GN EMI 

ESTELLE FEAT. KANYE WEST. ANTRUM BOY 

10 THE GAME FEAT. KEYSHIA COLE, CAME'S PAIN 

TRACE ADKINS. sown, GONNA MISS THIS 

TAYLOR SWIFT, 850740( T5 RUFF. 

CARRIE UNDERWOOD, LAST NAME 

RASCAL FLATTS, EVERY DAY 

BLAKE SHELTON, NOME 

JUUANNE HOUGH. THAT SONG IN MY HEAD 

SUGARLAND, all WANT 10 DD 

BRAD PAISLEY. .1 5161 A GUY 

TOBY KEITH. 000'0 A Mine 
ALAN JACKSON, coon TIME 

BIM 
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Oh TOP 

R&ß/IiIP-IiOP ALBUMS.. 

®lia ARTIST 
WPM) b NUMBER: DISTR18UIMN LABEL (PRICE) 

0 67 - 2 A GREATEST USHER 
GAINER Lent 2338&201484 (18.98) 

_ BUN -B 
NINCE'I13IIIrRAP.4.101 4INE 445884/.1,04 (18.93) 

AL GREEN 
BLUE BOB 48449/81.0 (18.983 

2.1 
MARCH CAREY 
13L0N0010222,10J. 03 981 

5 

13 

7 
11i 

'36 

6 .i'f28 
25 

3 

24 

20 

13 : .' 129 

2 

LYFE JENNINGS 
COLUMBIA 0798340NY Me 111 98i 

RICK ROSS 
SLIP-N-SLUBDEF JAM 009336J104MG 113 981 

KEYSHIA COLE 
CONFIDENTIAUNANVGEFFEN 009475!164113.951 

MARVIN SAPP 
VERITY 09433401484 07.%1 

Title 

Here I Stand 

11 Trill 

Lay It Dowe 

E=MC2 

Lyfe Change 1 

Trilla 1 

Just Like You 1 

Thirsty 4 

THE -DREAM 
RA010 KILUVOU JAM 009872.1.N (13 981 

Love/Hate 

28 

0 
31 

32 

33 

34 

41 

16 17 

21 20 

13 10 

20 23 

23 18 

18 24 

17 6 

27 16 

28 26 

25 27 

26 28 

34 19 

31 11 
DANITY KANE 

22 --P!p Z:=2,79' 
. PNOTIZE HINDS 7619116981 

32 30 LUPE FIASCO 
IST 8157H/AILANTIL 368316'/!0 18.981 

29 15 .,s REGINA BELLE 
PENWLUM 300208500116.981 

24 25 
ROCKO 
ROLKY ROAQISLAIID URBAN 010713'lIDJM6111 98! 

20 46 MARIO 
' JRO STREET/J 2156At3NG (18.981 

KEITH SWEAT 
KEWATCO 1068367RHM0 08 931 

MARY J. BLIGE 
MATRIARCTINEFFM1010013.0GA 113981'<' 

RAHEEM DEVAUGHN 
JIVE 19080/20,48A 117.96) 

ALICIA KEYS 
6111K0 11813I13186 (1898) 

FLOBOTS 
UNIVERSAL REPUBLIC 0112SIEUMRG (13.981 

DONNA SUMMER 
BURGUNDY 22992:SONY BOG 118.98) 

TRINA 
SLIP -N -SLIDE 72008(18.88) 

CALVIN RICHARDSON 
SMANACHIE 5773 08381 

CHRIS BROWN 
JIVE 1t01925813A ROAM* 
JAHEIM 
DIVINE MIWARANTIC 377532/46118081 

THE ROOTS 
IMF JAY 011138!104136 113.98) 

Just Me II 
Growing Pains 

Love Behind The Melody 1 
As Am©I 

Fight With Tools 8 

Crayons 5 

Still De Saddest 1 

When Love Comes 17 

Exclusive 2 

The Makings Of A Man 3 

Rising Down 3 

SNOOP DOGS 
OCGGY'STYLEGEFFEN 01083.1GA 113.981 

SHAWTY LO 
....' - O. ASYLUM 08.981 

LEDISI 
VER.: !'.49 NO 110981 

Ego Trippin 

Units In The City 

Lost & Found 

CHERISH 
SHO'N PF 0080MCAPINt 08.981 

ERYKAH BADU 
UNIVERSAL ebTOWN 010800'13416I1J.981 

FLO RIDA 
POE 80Y/A1LANTIC 112748!40 (18,931 

ESTELLE 
NOME SCHOOL/ATLANTIC 41288Q40 113 981 

VARIOUS ARTISTS 
SONY BMG/EMPUNNERSAL40M9/. 22781750NY BUG STRATEGIC MARKETING GROUP 118.98) 

MINT CONDITION 
CAGED BIRD 3633114AGE TM 981 

36 33 

37 34 

36 40 

19 5 

The Truth 

New Amerykeh: Part One 14th World War) 

n j 
Mail On Sunday 

Shine >ti 
NOW 27 

E -Life 8 

Welcome To The Dollhouse 1 

Da Key 

Lupe Masco's The Cool 

Love Forever Shines j 
Self -Made .3 

Go 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428111016 (10.981 

RIHANNA 
SRP/DEF JAM 008968. 104610 113.981 

JILL SCOTT 
11100EN BEACH 00050 08 981 N3 

FOXY BROWN 

55 :3 24 

30 29 

42 35 31 

ú2 49 

gre. 46 52 

Fe 51 45 

48 39 42 

AcK ROSES 5030M001 07 98/ 

KIRK FRANKLIN 
FO YO SOWGOSPO CENTRIC 1877220MBA 118.981 

48 

80 

61 

52 

44 32 

41 36 

47 51 

43 35 

33 44 

50 47 

53 .19 48 ( 
52 41 

.'53 50 

RAY J 
DEJA 349110LKOUKEPIC 5041;KOCN 111 981 

WEBBIE 
TRRUASYLUMIATLAMIC 42783&46118.931 

PLIES 
BIG WTES/SLIMMSLIDE'ATLANTN: 1853411,0118.981 

JAY Z 
ROC-AKELLADEF JAM 01022.104MO 113 981 

CHRISETTE MICHELE 
OEF JAM.377440JMG 00.981 

LIL MAMA 
FAMILIAR FACES/JIVE 123317203184 0 7981 

JANET 
ISLAND 01073.104MG (13.981N 

DAY26 
8AD BOY 444548/AG 118.931 

KANYE WEST 
ROC-A-FELIJMEF JAM 009541 FNIJMG (1398) 

SCARFACE 
J PNINCE/RM-ALOT 4 LIFE 98351/RAP-ALOT 11248) 

BIM BONE 
AFTER FLAMM 7935 115 9M 

VARIOUS ARTISTS 
Y1S MSC 113.981 

GNARLS BARKLEY 
DONNTOWNGTLANTIC 4502365/AG 01931 

TREY SONGZ 
SONG MOTIMILANIN 136740/AG 118.981 

CECE WINANS 
PURESPNNG5, 'E', 84968/1.4/4 GOSPEL 117 93. 

Back To Black © 4. 

Good Girl Gone Bad U 

The Real Thing: Words And Sounds Vol. 3 2 

Brooklyn's Don Diva S 

The Fight 01 My Life 7 

All I Feel,d 
Savage Life 2 i 

The Real Testament 35 
American Gangster'a® 

Am U® 
VYP: Voice Of The Young People 

7 
1j® 

Discipline ® 
DAY26 iC 

Graduation 311111 

The Best Of Scarlace? +;I® 
A Song For You ® 

We The Best® 
The Odd Couple.® 

Trey Day Y; 

Thy Kingdom Come 

66 58 58 

56 56 54 

0 63 

(D 62 

82 60 

83 45 

64 54 

66 48 

ARTIST 
NAPRINT d 10.11. / 015m18UIING LABEL (PRICE) 

TWISTA PRESENTS SPEEDKNOT MOBSTA2 

PRODIGY 

Title 
Mobstabilily II: Nation Birnees ill 

H.N.I.C. PI. 2 

boylellem.comill SOULJA BOY TELL'EM 
COLUPAAK - (09962.06403,981 

BRIAN CULBERTSON 
6RP 010927ry6 

NE -YO 
Off JAY 008897.00046 113.98) 

FAT JOE 
KAROR SQUAD 1481STTMPERIAL 08.98) 

39 

38 

22 

gz; 

69 69 

J 

62 

55 

13 66 61 

74 

59 

92 

BIRDMAN 
CASH MONEYNNNERSAL MOTOWN 01035vUMRG 113.981 

RIMMESA 
ATMOSPHERERS 

9filILC í1J.981 
When Life Gives You Lemons, You Paint That Shit Gold 0 r' 

AIL: A -Town Legend íìl® 
Prince Of The South 

HARLEMs Amerlean Gangster®® 
MJG MJG : Pimp Tight BE 

Back Of My Loll. 
The Art Of Love & War®® 

Silverbeck Gorilla.® 

PASTOR TROY 
SICCNFSSNET 47 (IT 981 

LIL SCRAPPY 

JIM JONES 
es) 

17981 

soulja 

Bringing Back The Funk 
I 

Because Of You Ill" 
The Elephant In The Room 

5"Stunne ®® 

J. HOLIDAY 
..;05'FCAnieL 112.931 

ANGIE STONE 
:':CORD (18.98) 

SHEEK LOUGH 
,cce (Dim 

TIFFANY EVANS 
910041SONY MUSIC 02.90) 

SEAN KINGSTON 
BELUGA HEIO nSeteCWENC 12999'SONY MUSIC 110.98) 

VARIOUS ARTISTS 
[WSW BAG STRATEGIC MARKETING GROUPNNIVERSAL70MM TOMS:CAPITOL 118,931 

84 
_3 T.I. 

E GRANO NUSTLG'A7lAlITIC 202172'iAG 118 981 

GUCCI MANE 
_A C24.0 ICU/ASYLUMKU ANTIC 31351ú.'R608931 

73 

Tiffany Evans j^1 

Seen Kingston 

NOW 26 II 
T.I. Vs Tie. 

Back To The Traphouse 
33 Fora comptcta 3r1ing or :he Hot R&R,'U.V-HOD Albums. check out wwwbillb00rd.EOm 

O TOP 

BLUES ALI3UIVIS 

®Ni ARHIiS 
bT k LW" E R7015tnis UI_ NG LABEL 

- 

1 1 2 

o so STEVIE RAY VAUGH AN AND DOUBLE TROUBLE 

Er' 4 12 
JEF11F26 HEALEY 

lF 

SONNY LANDRETH 

Title 

From Tho Reach 

The Real Deal: Greatest Hits Vol. 1 

iO 66 SOUNDTRACK 
'.CW WEST úI05 

TAB BENOIT WITH LOUISIANA'S LEROUX ' 2 6 'CLARL BLUE583B7UTELARL 

7 a 
MARCIA BALL 

GAIOR 4922 

6 
30 

STEVIE RAY VAUGHAN & FRIENDS 

Mess 01 Blues 

Black Snake Moan 

Night Train To Nashville 

Peace. Love & BBO 

Solos, Sessions & Encores 

9 
19 NORTH MISSISSIPPI ALLSTARS 

5 'iGS CF í31F SO'Jtn 005 

B8 18 
BAC51R1.1.í 

10087 

DOOR SLAM 

11 41 
JOE SONAMASSA 
. 3 R ADYEk7URE5 úO283 

1 1 BE-ENTItY 

®®® 
MICHAEL BURKS 

BIM 
®® 

ROBERT CRAY 
MERCURY 011058/OW 

Hernando 

Roll Away 

THE LEGENDARY RHYTHM & BLUES REVUE 
DELTA GROOVE 121 

KENNY WAYNE SHEPHERD 
REPRISE 49294:WARITER BROS. 

Sloe Gin 

Command Performance 

10 Deys Out: Blues From The Backroada 

Iron Man 

OTIS TAYLOR 
TELARC BLUES 836610ELARC 

Live Al The BBC 

Recapturing The Banjo 

BETWEEN THE F-.'. rgeorge biliboar- 

AL GREEN LAYS I 

As expected, Ushers "1-Icro I Stand" rockets 

to No. 1 with Greatest Gainer honors follow- 

ing his early bow last issue. But praise also 

falls upon R&B legend Al 

Green as he cracks the top 10 

of Top R&B/Hip-Hop Al- 
bums for the first time since 

2003 and has his best debut 

on the Billboard 200 with the 

arrival of "Lay It Down." 
Green's showing at No. 3 on 

R&B Albums marks his 

T DOWN 
highest chart landing since "Al Green Is 

Love" hit No. 1 in 1975. Coming in at No. 9 

on the big board with 34,000, it is his best 

rank since "I'm Still in Love 

With You" reached No. 4 in 

1972. Since 2000, Green 
has placed two other studio 

sets in the top 20 of R&B 

Albums -2003's "I Can't 
Stop" (No. 9) and 2005's 

"Everything's OK" (No. 19). 

-Raphael George 
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MoxrtoREDer 

nicl+cn 
805 

F 
11Y 7 

6 

ID 5 

2008 T 
R&B/HIP-HOP AIRPLAY. 

TITLE 
ARTIST IMPRINT I PROMOTION LABEL, 

1 1 12 ai LOLLIPOP 
6 

K s lit WAYNE HAI STATIC MALAIR (CASH 1.1 

LOLLIPOP 
MOTOWN, 

ID 15 

I> 10 

ki0 8 

gläi 13 

® 9 

®:,Y2 
11 

17 

11:1 18 t 16 
Fr. 14 

IC> 22 

ro23 

D; 25 

20 

11119 

24 

ICY 26 

13 
BUST IT BABY PART 2 
PLIES FEAT. NE -W3 (BIG GAIES/SW.N-SLIOLATLANUCI 

HEAVEN SENT 
111081* COLE (IMAHI/6EFFEILMTERSCOPE) 

10 
TAKE YOU DOWN 
CH8 SROWN (!N EDIU A, 

I LUV YOUR GIRL 
ID 

THFDR AM (RADIO KILLA/DEF JANADJMGI 

IS 
THE WAY THAT I LOVE YOU 
ASHANTI (THE INC.NNIVEILSAL MOTOWN) 

17 
LOVE IN THIS CLUB 
USHER EEC YOUNG JEFZY RAFACE/20148AT 

14 
TEENAGE 

B/A71MG 
LOVE 

IAFFAIR ALIGN KEYS 

6 
LUSOMV E B 

HNIS CUWBY PEA 

UT ZOMM 

13 
NOMASARKS 

DUET WRN CNNIS MORN n9JIVU20YBA) 

29 4 

® 1111 21 39 

MI 31 I 
ir, 

30 8 

34 y MUSIC FOR LOVE 
MMIO 13RD S7REEi/4AENGI 

CI 32 15 
THE RIVER 

%C) NOEL ROUROM IE 

D 36 6 
BVE BYE 
MARIAX TARET IISlIO;IDJNG) 

TITLE 
ARTIST (WARJMT PROMOTION LABEL) 

LOOKIN BOY 
NOT snot FEAT TONG JOC (SWAGG IEAW'BLDCKARTEJZOMMI 

PUT ON 
TOUTER JEW( FEAT. KANTE WEST (CORPORATE ZHUGLDEF JAW OJMG) 

WOMAN 
R4NEEM ORAU6XN (JNElZOMM) 

GAMES PAIN 
THE GAME fin KEYS. COLE (GEMEM'INTERSCOPE' 

ADULT R&B 

1 2 36 

NO 11E30 30 

83 I . 
LAST TIME 

18' 
TRET SOND1150N6 13 ATLANTIC) 

16 
TOUCH MY BODY 
YARWI FREY IMLMDRDIYG) 

18' SHE GOT IT 
1 PISTOLS (UNIVEßSAL REPUBLIC) 

18 
THE BOSS 
R. R. PEAL MIN (SUPW'SUDFJOD UINOJMG) 

20' CUSTOMER 
RAIEOI OEYAIMN IJIYEROIIBA) 

9 
?L7 

ET SILLY 
TLC. ,YOU%G MOGULlWARNER BROSJ 

31 

20 

FOOLISH 
SHAWtY LO 1041JASYLUNI 

I 27 36 
SUFFOCATE 
1 MFUTATIAIUSIC LIIIE:CAPITOLI 

51 12 
STAY DOWN 
MARY J. SLIDE QUIRIARCR GEFFENTINTERSCOPD 

36 40 CRYING OUT FOR ME 
MARIO (3RD STREETIARMGI 

50 4 
NEED U BAD 
JASMINE SULLIVAN (JlRMG) 

® 
7 26 

WORK THAT 
MARY J. WAGE(MANVARCTVGEFFENINTERSCOPE) .39 26[MANHONEY [AN SADU (UNIVERSAL M010. 

® Cf 42 8 
I'VE CHANGED 
JAMS FEAT. MS. COLE (DIVINE MILUARANTIW 

® D ' 8 
CLOSER 
x[ -YO jDEF JAN4DJMG) 'MeREMEMBER111 NO MATTER WHAT 

AEYSMIA CDIEiIAIANlGE1FEN'1111EN5COPE1 
44 5 

i.I. ,GRAND xU51LElAMNi1C) 

SEXY CAN I . D 411 5 
YOU'RE THE ONLY ONE 

MTJ8 /KkpCKOUIiW Ba/f%ClNOCNI ERIC GUID IFRIOAWRfPPoSC OVER BROSJ 

7 GIRLS AROUND THE WORLD 
llOYD FEl lR NAYNE I1ME INC.: UNIVERSAL NDIOWNI 

1720%:'972.,e° 2(I 

A MILLI 
IN WATNE ICA$N 4t0%fYí UNNfR$Al MOTOWN/ 

NEVER 
JMFIM IDMNE MIIUAiIMTKI 

3 8. 
JUST FINE 
MARY J. MOF OJAIRIARCH/GEFFENENTERSCOPF) 

32 
LIKE YOU'LL NEVER SEE ME AGAIN 
AWIA KEYS MBKU: RAIGI 

14, 
NEVER WOULD HAVE MADE IT 
MMYM SNP VEfl17Y/IOMBA) s 

46 9 

37 32 

Q 33 18 

yPj ei 35 26 

Re,_ 40 33 

54 3 

GET 
U 
LNEfMC 

NB GROWN ILI.IG. FA.C,f:SRGUNIVfRMI MOIOWNI 

DEY KNOW 
SNAWR l0 (DAUA$YIUNI 

SOMETIMES 
ANGLE STONE (STAYJCM61 

FALSETTRAOqO 
ixE.MfAM ( KILLNDEF lANlIOJNG) 

INDEPENDENT 
wEUIE FUT. Ut PRAT B IN: SNE. (IRIIUASTUIWARITICI 

113.1 

A BOW 
PoNIMA (SRP/DEf JANAOJMG) 

SENSUAL SEDUCTION 
SNOOP DODO (DOGGYSTTLMSFEWINTERSCOPE) 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

q1 
WOMAN 

5 BARBEN D AU» GIE1.01I8A, 

REMEMBER 
REYSIM LOIE LiALMEGEFFEIVINTERSCOPEI 

NEVER 
)MEN (DVINE MILLAR ANTIC, 

'4 24 
NEVER WOULD HAVE MADE IT 
IMMIN UM (VERIIWZONBA) 

1 HONEY 
ERAN BAN (UNIVERSAL MOTOWN) 

JUST FINE 
MART J. 11110E (MATRIMCHSEFFEN'INIERSCOPEI 

30 
LIKE YOU'LL NEVER SEE ME AGAIN 
AUCIA KETS l'Ie UTWIG> 

I 3 11 14 

12 18 

:7 t6 

''24 

A 20 

E8 

F32 . 
tt''; 

19 

® R 7 I '10- 
18 

9 

Ku23 5 

®k 8 

20 17 

MO: 9 

®A 9 

®h 7 

® 21 18 

®iiii)l 

TITLE 
ARTIST (IMPRINT J PROMOTION LIRA 

1 I ItLOPOP 
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BUST BABY PART 2 
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I KNOW IF,- 
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1 KAM WER FW. WAR DIWAN IROCAFELWDEF JAM iDJMGI e 21 5 NO MATTER WHAT 
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LIFE OF DA PARTY 
SNOOP 0066 fUT. TRO SXORf A INSTIX FAT. IDOG6YSTYLUGRFENRNIERSLOPE) 
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1 11 671 LOLLIPOP 
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TOUCH MY BODY 
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FOREVER 
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ESTELLE MT. KITE WEST (HOME SCHOOL/ATLANTIC) 

7 
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TOUCH MY BODY 
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MY LOVE 
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SUGA SUGA SUGA 
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I'M CHEATIN' 
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16 1 ®I REMEMBER Keyshia Cole -II 
G.6.CUM18 SR (K.COLL...CURTIS, e IMANUGEFifKUITER,. 

-, 14 16 EXY CAN I Ray J & Yung Berg 4 

7.i7;,; R (RAY J,C.WARO,V.â.CARRAWAYI 0 KNOCKWu0EJA 34EPIC r " 

TEENAGE LOVE AFFAIR Alicia Keys 
R' AlOW.IS ASIMIDSZSMJSOa13YRJewSi ,CSAWKRU0M) 00 Lew. in 

TO TO 
LOVE IN THIS CLUB PART II Usher Featuring Beyonce &LII Wayne 
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LAST TIME Trey Songz 
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TOUCH MY BODY Madah Carey 
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THE BOSS Rick Ross Featuring TPaln 
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CUSTOMER Raheam DeVaughn 
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2 
BUST IT GARY PART 2 Plies Featuring Ne -Yo 

-- 
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Ink 7 12 I LUV YOUR GIRL The -Dream 
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THE WAY THAT LOVE YOU Ashanti 

NÚ11 
IOOVEY 
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LOVE IN THIS CLUB Usher Featuring Young Jeezy 
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GET SILLY 
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LIKE YOU'LL NEVER SEE ME AGAIN Alicia Keys i 
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SENSUAL SEDUCTION noop Dogg 
5 00 00FiBY'StYLEIEllrSDE/MTER500PE 

SPOTLIGHT Jennifer Hudson 
54 
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S RE00 IC BROn 
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HOMECOMING Kanye West Featuring Chris Martin L, 53 
K WESTW W. ,CAMPBELI (KWESTC,MARIIN,CAMPBELLA M AUD 0 ROCAFELLWOU JAM'IOJMG 
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At No 11, singer 

fell out of the 

top 10 two 

weeks ago but 

seems poised for 

a return; single 

Is energized 

by 5 million 

in audience, 

Ill Wayne's "I'm 

Me" reaches 

nee peak with 

return at No, 71 

(up 77%) while 

Jill Scott's single 

nearly doubles 

in audience (up 

98%) with her 

re-entry at 

N0, 67. 

Not only does 

Usher lake the 

top slot on the 

Billboard 700 

and EBB Albums 

his preyiol0 set 

(on mans 
(lies to No ,1 on 

Top Catalog, He 

also earns Hot 

Shot Debut on 

this chart at 

No, SS. 

Song's 14 -week 

climb to the top 

10 of Adult NEB 

(11-8) h the 

fastest by a 

male artists 
debut single 

On that chart 

In five rears. ri 
At No.91, 

Patterson's 

latest single 

debuts and his 

album, -Vine 

8 Spirits," 

re-enters R8B 

Albums al No. 86 

after a two-week 

absence; up 1915 

from tast week, 
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k fl.NIXl0.0ATYUNG BERG IC eooE,R nuIoOt0 YONG 80$&EPIOn0CN 
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64 57 1 AMERICAN BOY Estelle Featudng Kanye West 
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IIE' 62 71 
LET GO Lalah Hathaway 
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STAY 
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LEFT TO SAY 
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,,,a6,RR ow> O VERVE FORKASAYERYE 
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DONK Soulla Boy Tell'em 
SOULJA BOY TELL'EM TIMM( 0 COLLIPAREIeI10SCOPE 
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16 WAR Karina 
C. STEWARTT NASH(C.A STEWARTT HASH) O DEE JAM/IDJMG 

SUGA SUGA SUGA Keith Sweat Featuring Paisley Bettie 
w.MORRIS (W.MORRISKSWEAT,D.BETTIS, 0 ADAJATCO+RHINO 
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0 KONLNEGEMENANTERSCOPE 

Mint Condition 
0 CAGED BIROILI+` 
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BLEEDING LOVE 
R.TEDDER (11,TEDDER,J,MCCAR1NEn 

S MAGIC 
ì 

TRICK,. J (R.TMICKE,J GASS.MAN) 

RACK DADDY Fat Pimp & Jodean Featuring Big Roddy 
C.MUROAUGH (C.YUROAUGH,B.WABHINGTORJ WASHINGTON,L.WILLIAVS) BALL MAROMAANER BROB 

"1 ROYAL FLUSH Big Bol Featuring Andre 3000 & Raekwon I. 

a I -w JwauoERJWNUIwauwnlAZAPM 510500G L. 

DANGEROUS Kardinal OtEshall Featuring Akan 
VANGUARDS IJ.D.HAMOW,A.fNUN,C.BANAMONOEP.$ALE51 0 KONMEIGEFFEIIflNIERSCOPE 

f3 

PARTY PEOPLE Nelly Featuring ng Fergie 
.i POOH DA COLSGAMETT(ChAYNES, A J.JONES,SGARRETSJERGUSON/ 00 OERAwmmSLL'Wm 

DONT TOUCH ME (THROW DA WATER ON 'EM) 
SEAN C.,IY 01SLOTN,D.W7TMEWS,LCOPPW.N.ROONEYI 

Pleasure P 

Leona Levels 11, 
SYCO 

Robin Thicke 
STAR TRAWINTERSCOPE 

Busta Rhymes 
e arnaAUTHNNnesooPE 

DUNN, DUNN Shavety Lo 
g 11 C WAY,T,SMIIH (O.AJORDAN,C.WAY) 0 DIVASYLUM 

JUICE BOX Gorilla Zoe Featuring Yung Joe 
I 

DRUMMA BOY (A,MATNü,J ROBINSON,GGHOLSONT 0 BLOC.» BOY SOUMMTLANDC 

STAY WITH ME (BY THE SEA) At Green Featuring John Legend f 
AYM$JJPOYEDIPlüTLOWTAGRGDüTK ILESONCALNAD,IMYSERAaJCSSTOBE,CBRe 0BLUEHME m0. L 

JUST MY IMAGINATION (RUNNING AWAY WITH ME) Boy. II Men 
R.0JACKSON (N.WIrr,ELD,B.5180NG1 0 DE000 

HAIR BRAIDER 
R.KELLYTHA BIZNESS (RKELLYJ HENDE..0 VIHITACREI 

R. 

U JNo/ZKOMBAelly 

SINCE YOU'VE BEEN GONE DAY26 
B.M.CO%,AOONTS,K.OEM (BM.COKKAJ.DEAN,A SHROPSNWEI O SAD BOWATLANTK 

OUT HERE GRINDING DJ Khaled 
NOT LASTED (NOT LIMED TERROR SOUAO'WE THE BEST/KOCN t 
FEELS GOOD tteeson 
JJAi.ePATTERSON IR.PAITERSON,J JA7,N.RODERICKI 

Rahsaen P 

0a MIISIlY 
STILETTOS Lee Carr F 

LOS, DA MAESTRO K CMBC.NCMNNEY,BPEEPS,J.WASHINGION) 310 LANE/JWEaOMBA IT_ 

SUPA SEXXY Charlie Wilson Featuring T Pain 
T.PMN (1.PAIN) JNEJEOMBA 

I RUN THIS Birdman Featuring LII Wayne 
iMl%(B,WTIIIAMS.O.CARTER,TJONES) O CASH MONEYNNIVERSAL me,: '. 

I MISS YOU Wobble Featuring LeToya Lucke:: 
DJ (W.GRAOKEY.8ROUEN. ROACRL RIC«, ATOM $QY PLAWHENCE) 00 TRRUASYLUM/All, 

WHO HOTTER THAN ME Plies 
MIOMIGHT BLACK IPLIES.TSfWELU 00 BIG GATENSIALN-SLIOUAILANTIC t 

98 97 "1 WHAT YOU GOT Colby O'Donls Featuring Akon 
A. INIAM,GALIINFOR7 (A,TKIAM.G.iNNiORIL 0 %ONLIVG'GEFFEWIN1ERSCOPE 

GRATEFUL Hozektah Walker & LFC Featuring Dave Hollister ;® D.LAWAENCE (5.8flOWN) 0 VERRY20MBA Ì,( 

J 94 92 .. TOMORROW Rt3dko 
`: DRUMM BOY IR.WIL, al .C.GHOLSON) 0 ROCKY ROAOASLAND URBAk4DJMG 

® 83 00 
HURT AGAIN Mary J. Bltge 
A NMRIS,VDAWS (11J SLIGE A.HARRIS vDAVIS B SLEDGE N LILLY JR 0 MATRIARCH:GEFFENATERSCOPE L 
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POST -HOLIDAY CHART POTPOURRI 
An abundance of airplay gains on Hot R&B/Hip- 

Hop Songs follows the Memorial Day 

holiday. "Teenage Love Affair," Alicia 

Keys' third straight top 10 (15.8), is 

buoyed by an increase of 10 million. 

Keyshia Cole holds at No. 3 for the 

third consecutive frame but has the 

chart's second-best audience im 

provement (6 million). Jazmine Sullivan darts 50- 

37 (up 3 million) and Jennifer Hud- 

son moves 63-51 (almost 2 million). 

Plies is Greatest Gainer for the fourth 

time in five weeks on Hot Rap Songs 

(No. 2), and Lyfe Jennings has iris first 

top 10 on Adult R&B (12-9) since his 

2005 debut, -Raphael George 
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1 2 2 84 ei TAYLOR SWIFT 
i9Y OS 0:G MACHINE 019012 tt89a4lH 

TOBY KEITH 
ADA DOG NASHVILLE 01033NUME 09.91)1 

Title gE 

Taylor Swift ©i'1 

35 Biggest Hits 

JULIANNE HOUGH 
:'ERCURY NASHVILLE 011052101.11096/ 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE i 12219m&SBP111B.98) 

JAMES OTTO 
RATBAINMMANER BROS. 49907/WRN 113,981 

KENNY CHESNEY 
nNA 1maliSBN 08981 

SUGARLAND 

8 6 6 
GEORGE STRAIT 

O 16 9 13 
ALAN JACKSON GREATEST 

GAINER 

10 9 12 

11 11 8 

12 10 3 

13 13 13 

14 12 7 
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16 17 14 
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27 27 24 
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GARTH BROOKS 
-EARL 213 " 

Julianne Hough 1 

Carnival Ride © 1 

Just Who I Am: Poets & Pirates 1 

Enjoy The Ride 2 

Troubadour 1 

rC6=e :' Ne WE, ARTIST 
r3 ti â 3ó P6:416 NUMBER (061RIBUTING LABEL (PRICE( 

86 55 II 
BIG & RICH 

'.NER GROS. 43255 WBN 111168) 

CHUCK WICKS 
A 15468158607,981 

57 53 51 

58 58 63 

0 ® 
Sunset Man 2 CD 66 65 

CD 65 60 

62 60 59 

63 45 - 

Good Time 1 64 59 62 

65 62 56 

66 64 64 

The Ultimate Hits 13 1 

BRAD PAISLEY 
ARISTA RASuv._f :- ,:5!18.981 5th Gear 1 

DIERKS BENTLEY 
CAPITOL NASHVILLE i:- '3981 Greatest Hits // Every Mile A Memory 2003-2008 

LADY ANTEBELLUM 
CAhTOI NASHVILLE '2981 

TIM MCGRAW 
CURB 79088 E%(14.98) 

MIRANDA LAMBERT 
COLUMMA 78932ISBN 118.981 

TRACE ADKINS 
CAPITOL NASHVILLE T6927 C. Ph 

RASCAL FLATTS 
Lratc SIREE100036NI10LLYw00D 08.981 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197MMO 08.981 

EAGLES 
(RC 4500 Ex 0AM 
ROBERT PLANT / ALISON KRAUSS 
ROUNDER 619075. 06.981 

BLAKE SHELTON 
EWER BROS. 4u88/IYRN 08981 

RODNEY ATKINS 
CURB 78945118 981 

REBA MCENTIRE 
.I CA mow. 008903UMGN (13 981 

JOSH TURNER 
VCA NASHVILLE 00890W12. 113.98) 

TIM MCGRAW 
CURB 78974 116 981 

KEITH URBAN 
CAPITOL NASHVILLE 07885 11690 FM 

PHIL VASSAR 
rovERSAL SOUIN 00ä0m 111.98) 

GARY ALLAN 
VGA NASHVILLE 008952/ULM 113.98) 

2 

Lady Antebellum 1 

Greatest Hits: Limited Edition 1 

Crazy Ex -Girlfriend 1 

American Man: Greatest Hits Volume II 3 

Still Feels Good © 1 

Some Hearts 1 

Long Road Out Of Eden 1 

Raising Sand 2 

Pure BS 2 

11 You're Going Through Hell t 

GEORGE STRAIT 
!CA NABHVN.LE 01025B'UMON 113.98) 

GARY ALLAN 
NCA NASMIKLE 008196'UM6N 113.98) 

LEANN RIMES 
CURB 78994 0 6981 

Reba Duets 1 

Everything Is Fine 3 

Let It Go 1 

Greatest Hits 4 

Prayer 01 A Common Man 3 

Living Hard 1 

22 More Hits 4 

Greatest Hits 1 

Family 2 

ALAN JACKSON 
FGACWARISTA NASHVILLE 1222ESSON7 BMG 111,98) 

JASON ALDEAN 
- rt0.80W 7047 07.98) 

ALISON KRAUSS 
HOUNDER 610555 07.981 

PHIL STACEY 
,VRIC STREET 00t88a'HOLUW000 118 98) 

SARA EVANS 
RCA 0877CVSBN 08.98) 

JOSH GRACIN 
LYRIC STREET 165063/HOLLYWOOD 118.98) 

CHRIS CAGLE 
cunt NASHVILLE 88106 08,98) 

LUKE BRYAN Ill Stay Me 

16 Biggest Hits 22 

Relentless 1 

A Hundred Miles Or More: A Collection 3 

Phil Stacey 

Greatest Hits 

We Weren't Crazy 4 

My Life's Been A Country Song 

DAPI7CL r1A$Hl'IIIE 83251 (12981 

VARIOUS ARTISTS Hoy Greed Thou Art: Gospel Favorites From The Grand Ole Opry: Live _.. ,-.,08,96) 
DOLLY PARTON 
..:"Cr RCA 1348u$ONY BUG (11.981 

BROOKS & DUNN 
NASHVILLE 11163581106881 

16 Biggest Hits 

Cowboy Town 

DOLLY PARTON 
OLLY 925 03,98) 

MARTINA MCBRIDE 
.,, 28338. 8,1124.98 CNINDl e 
FAITH HILL 
,us11E8 OROS, 4423am'RN 118.981 J 
TRISHA YEARWOOD 

C MACHINE 020302 (MI Mt 
VARIOUS ARTISTS 

LIFE 19523 07.981 

ANNE MURRAY 
,316HAITAN 862784. P8.981 

ALABAMA 
.. - .. :30r1r P.'F, 

PACE 
SETTER 

69 
JASON MICHAEL CARROLL 
ARISIA NASennLIE 01468.5. Jí2.96) 
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NASH'IILLE 018339Wa. 08 981 

94 55 
VARIOUS ARTISTS Wdg9C82OrTMUoklebOge OlCaxeytAaic 
, A BMG CUSTOM ISTSING GROUP 08651 EWS7ARBUCKS (13.981 

46 a0 CHRIS LEDOUX Classic: Chris LeDous :1m01 NASIMLLE 12872 (2098 0655216 

Q 61 58 
TRAVIS TRITT 
eARNER 74817rIWIN0118.901 

The Very Best Of Travis Tritt 

AZ 56 52 ', BILLY RAY CYRUS Home At Last 
WAIT DISNEY 0007W 118 98) 
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Between Raising Hell And Amazing Grace 1 

Starling Now 7 

HANK WILLIAMS JR. Hank Jr,: Collectors Edition 58 

VARIOUS ARTISTS .... ....rt. FACTORY 05.981 

LITTLE BIG TOWN 
EOUNY 3018118.98) 

BULKY COVINGTON 
LYRIC $IREE1002930'6oLLYW000 (18.98) 

VARIOUS ARTISTS 
//ORO.CURB 887571:WARNER BROS 08 981 

CORY MORROW 
0r1001143:SuP4111049h 

TRACY LAWRENCE 
-... <Y COMFORT 90012 (12.98) 

CLAY WALKER 
78963118981 

REBA MCENTIRE 
NASILWLLE:CHRONICLES 20774.11.1E í996'r 

1 ONE FLEW SOUTH 
OSW 0106025ECCA 112.98) 

JOHNNY CASH 
COI a ,CIA LEGACY 21454+60RY 8x0112.981 

JAKE OWEN 
311),SBN 111 981 

RONNIE MILSAP 
.: CACriRCA 05166/SONY BMG 111.987 

DWIGHT YOAKAM 
.A 61294iNEW WES1116.9BF 

TIM MCGRAW 
uqe 79833 (19.981 

WILLIE NELSON 
.II GACWCOLUMBIA 13915150117 BUG 149.981 

Ultimate Grammy Collection: Contemporary Country 59 

A Place To Land 10 

Bucky Covington 1 

God Bless The USA 59 

Vagrants & Kings 45 

For The Love 6 

Fall 5 

TheEles10lReba Menke: 2601 Conn Masers The VileíunCdecam 45 

Last Of The Good Guys 67 

Playlist: The Very Best Of Johnny Cash 65 

Startin' With Mo 8 

fib MARTINA MCBRIDE 
RCA 03674!$86116.98) 

67 + 
JOHN DENVER 
RCAIIFGACY 27290/$ONY 8116112.981 

16 Biggest Hits 69 

Dwight Sings Buck 11 

Tim McGraw: Collectors Edition 72 

One Hell Of A Ride 46 

Waking Up Laughing 2 

Playlist: The Very Best Of John Denver 66 
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g 
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84E ARTIST 

A1PROT 6 NUMBER / DISIRIBDIIIIG LABEL 

O 7 46Eli STEV5277E IVEY 
WIBNMOACY 

RHONDAU VINCENT 
HOER b10592 

2 2 21 Good Thing Going 

3 I 2 
ABIGAIL 

307W9ASHBURN 
& THE SPARROW QUARTET Abigail Washburn & The Sparrow Quartet 111 IIE'ItSEgK 

4 6 9 KATHY MATTEA 
CZ!! POTATO 7653760rtXlRtt IIGERS 

O o 10 RICKY SKAtAS&KENTUCKYTFNNDER 
SKACGS FAMILY 901008 

8 3 4 
SIERRA HULL 
ROUNDER 610601 

O 9 7 
iROG PAD 0408 
YONDER MOUNTAIN STRING BAND 

6 4 20 
BOUND 

THE SERT6EE10598LDRIVERS 

O 12 45 CHERRYHOLMES 
$KA6GS fAIARY 2018 

to to DAILEY & VINCENT 
ROUNDER 610604 

m 13 14 PUNCH BROTHERS 
NOIIESUCN 18173LWANNER ® = OLD CROW MEDICINE SHOW 
6L000 DON00. 0802 E% 

15 tt TIIfLM1HE 

38D321EVIL 

MAKES THREE 

Backwoods Barbic 2 

Martina McBride: Live In Concert 19 

The Hits 

Heaven. Heartache And The Power Of Love 10 

Songs 4 Worship: Country 11 

Duets: Friends & Legends 8 

16 Biggest Hits 45 

Waitin' In The Country 

Sounds So Good 16 

26 

21 

3 

Title 

Best 01 Bluegrass Gospel: Collectors Edition 

Coal 

Honoring The Fathers Of Bkiegrma: Tribute To 1946Achd 1947 

Secrets 

Mountain Tracks: Volume 5 J 
Steeldrivers 

Cherryholmes II: Black And White 

Dailey & Vincent 

Punch 

Eutaw 

The Devil Makes Three M RICKY SKAGGS & THE WHITES 
S<AGGS FAMILY 905002 

9.521:1 CADILLAC SKY 
SKAGGS FAMILY/L.1C STREET 902017/HOLLYwo00 

Salt Of The Ear: n 

Blind Man Walking 

TV STIRS GAINS, 
A rerun of `Alan Jackson: I1161ta11 III Only. 
on CMT daring the tracking week pushes 
the Georgian's "Good Time" set up ap- 
proximately 1,000 copies, good for the 
Greatest Gainer nod on 
Top Country Albums. 

The spurt pushes the al- 

bum back into the top 10 

(16.9), where it's spent all 

but one of its 13 chart weeks 

since its No. 1 start in the 
March 22 issue. Concurrent- 
ly, special GAC military- JACKSON 

FLEW FLIES IN 
Mt -mud Memorial Day profranlnling. in 

which Jason Michael Carroll appeared, lifts 

his "Waitin' in the Country" 17e.ó, good for 

Pacesetter honors (57.50). Hot Shot Debut y applause is noted at No. 67, 

[' where new vocal trio One 
Flew South's "Last of the 
Good Guys" arrives with 
1,000 copies. Lead single 
"My Kind of Beautiful" hit 
radio programmers' inboxes 
during the tracking week. 

-Wade _lessen 

58 Go to www.billboard.biz for complete chart data Data for week of JUNE 14, 2008 CHARTS LEGEND on Page 64 
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4 4 
EVERY DAY 
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Brad Paisley 
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12 13 222i TI K.SIEGAL IAJACKSON) 

11 10 6 
I SAW GOD TODAY 
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Cr) 14 14 
I KEITH rT KEITii r 

Q 16 18 
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i IIDDE',. !i lltilEl 

SHE'S A HOTTIE 

Lady Antebellum 
CAPI10l HA$NYILIE 
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0 1111'ERSAL SOLI' 

Carrie Underwood 
OQ ARISTA'ARISTA XASKI..,i 

Kenny Chesney 
O Br1A 

James Ono 
O MGM WARNER 81105:V: 

Blake Shelton 
O WARNER BROS V.11. 

Montgomery Gentry 

Alan Jackson 
O ARISTA MASHVI, 

George Strait 
O MCA NASKIL. 

Dierks Bentley 
O' CAPITOL NASA, 

Toby Keith 
o SHOW DOG NASK'll, 

Miranda Lambert 
0 COLUMBIA 

Q 20 22 6 
AIR PUT A GIRL IN IT Brooks & Dunn 
POWER 1.8ROWM,R.DUNN,K.BROOKS IR AKINSACTAW Wpm.OSON,B,NAYSLIP) O ARISWpm. 

Q 17 17 

m19 20 

Q 16 16 
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I-',y'Bi 21 19 

21 15 15 
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© 27 - 

Q24 27 

Q 25 26 

Q 26 25 

ANOTHER TRY Josh Turner Featuring Trisha Yearwood 
I ROGERS (C. STAPLETON J SPILLMAN) O MCA NASNVI, 

I STILL MISS YOU 
STEELE (K. ANDERSON.I.IIICHOLS.J.SELLERS) 

KRISTOFFERSON 
B GALIIMORE.TMCGRAWASMIM TA SNIDER IGELSEN) 

WE WEREN'T CRAZY 
B JAMES IJ GRACM TIOPACINSK!B PINSONI 

18 
EVERY OTHER WEEKEND 
R.MCENIRK.I GROWN rC MARRINGION,G011/1O) 

© 34 59 3 
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AIR 
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STRONGER WOMAN 
J KNCHER.J.RICH IJ,KILCHER,N.GREEN) 
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ll WRIGHTG ALLAN ,G ALLAN 111YARREY J IEBLANCI 

ALL I WANT TO DO 
WLUMORE,K BUSK! METTLES 0.O.IIETTLFS.K.BUSH.B PINSON 

HOLLER BACK 
!'AiEAS.<. Nnitf.+, T IAI,If 

Keith Anderson 
0 COLUM, 

Tim McGraw 
O CURB 

Josh Gratin 
Co LYRIC $TREE 

Reba McEntire 
0 MCA NAS5Yt1I'. 

Jewel 
O Vu. 

Gary Allan 
O MCA IIASNA'lll: 

Sugadand 
NERCUR, 

The Lost Trailers 

I CAN SLEEP WHEN I'M DEAD Jason Michael Carroll 
R RUIHEREORDI 

THIS IS ME YOU'RE TALKING TO Trisha Yearwood 
00 816 MACHINE 

SHOULD'VE SAID NO Taylor Swift 
O BIG Men 

G ARISIANASHI'illL 

DO YOU BELIEVE ME NOW Jimmy Wayne 
J VIES. MILAN. IJ! St r,H4N1 I;,'N.; pVALOR. 

THAT SONG IN MY HEAD Julianne Hough 
D utter (JAOwaS.w Too LEXTMAenul 0 NOV,. 
LIFE IN A NORTHERN TOWN Sugarland Feat. Little Big Town 8 Jake Owen 
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Single Is new 

version of 1002 

"Golden Road" 

album rut. 

Unsolicited 

album play put 

original rut on 

chart one week 

ln July 2004. 

Up 3.1 million 

impressions, 

filth single from 

Taylor Swift" 

clinches Greatest 

Gainer nod 

in third 

chart week. 
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TITLE 
'.. « 35 00204400 (solAeoIERI 

31 32 
JOHNNY & JUNE 
T BROWN(H.NE'WFIL :: ORYAIIIS SMITH) 

O 33 34 ?2=211,----, 
© 38 39 

34 32 33 

39 37 

Q 36 41 

® 37 35 

Q 41 36 

Artist ge 
INPRIYT A IIUI.IBfR: PR040110N tABfl iS 

Heidi Newfield 
O ASYLUM.CURS 

Luke Bryan 
0 CAPITOL NASHVILLE 

DON'T THINK I DON'T THINK ABOUT IT 
F ROGERS 10.RUCKER,C.MALS) 

IF YOU DIDN'T LOVE ME 
W.KIRKPAIRICK (61.00K1,1108LEXJ.SELLERS) 

RELENTLESS 
LI.KNOK IJ. PAKTE,J.LEBLANC) 

ALL I EVER WANTED 
M,POVIBL ONUfF IC.WICKS,M.POWELLA.WILSOM 

GOOD FRIEND AND A GLASS OF WINE 
[(HUFF (LW4ES.D,BROWNG.DALY) 

YOU CAN LET GO 
S HENDRICKS IC. BATIOIK.((LAM LFEU/ 

Q 40 40 
I'M DONE 
nowt. J D MESSINA (JO MESSINA.) ELOWERSAI POWELLI 

4e 35 31 
SOME THINGS NEVER CHANGE 

...... .. .fNS.N LIIIOSEV,JNSNANKSI 

Q123 1 COME ON OVER 
SHANKS G.JAMES IaSIMP$ON,R.PROCIOKVB1wKS) 

Q = YOU LOOK GOOD IN MY SHIRT 
MURK. URBAN IT,MARTIN,T. SHA%RO.M.IIESLERI 

Darius Rucker 
O CAPITOL NASHN_lE 

Phil Stacey 
0 LYRIC STREET 

Jason Aldean 
O BROKEN BOA 

Chuck Wicks 
p OCA 

LeAnn Rimes 
O AsnuM.cuis 

Crystal Shawanda 
O RCA 

Jo Dee Messina 
O cuss 

Sara Evans 
p RCA 

Jessica Simpson 
EPIczetu4BN 

Keith Urban 
CO CAPITOL NASHVILLE 

45 42 42 
Emily West 

A PAIE) O' CAPI10L NASHVILLE 

Rodney Atkins 
O CURB 

53 52 
NO AIR Rissi Palmer 
%f,NAPMAN (J,E.rAUNRFgOY ILFR.GRIGGS.N J.MASON. Jfl..S.I.RUSSEIl.O.E THOMAS) O' 1110 
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BETWEEN THE BULLETS wjessen a billboard.co.I 

JESSICA SIMPSON SAYS HELLO TO COUNTRY 
Among solo artists with no prior history 

on Hot Country Songs. popster Jessica 

Simpson nails the highest debut in the 

Nielsen BDS era (since Janotary 1990) as 

"Come On Over" makes a splash at No, 

41 with 2.1 million impressions at 67 

monitored stations. Prior to Simpson's 

bow, the highest Nielsen BDS-era starts by 

solo rookies happened when Brad 

Cotter's "i Meant To" (May 2004) and 

Miranda Lambert's "Me and Charlie 
SON 

Talking" (October 2004) posted No. 42 

debuts. Cotter and Lambert gained initial 
thrust as competitors on "Nashville Star," 

where Lambert was a finalist in the 2003 

season and Cotter won the contest in 

2004. Simpson's prior chart history in- 

cludes eight slits on the Billboard Hot 100 

tally between 1999 and 2006. The label 

hasn't announced a title or release date, 

but look for Simpson's country album 
sometime this fall. -Wade Josses 

Data for week of JUNE 14. 2008 For chart reprints call 646.654.4633 Go to www,billboard.biz for complete chart data 59 
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Ilielsen niclsen 
BD5 50.4548n 

t LATIN AIRPLAY 

POP: 
Net TITLE 

g 0.Rni (NAPfliE1T. 880E07108 LABEL/ 

1 SI NO TE HUBIERAS IDO 
EWA (WARNER 1AMA/ 

2 DONDE ESTAN CORAZON V [MMpR MMJFSYS (UNIVFRSAI UTIN01 A CADA 3 OUE... jLy E9AIgYA IuxnfaSAL LATINO, o TE OUIERO 
FLEE (EMI TELEVISA) 

GOTHS DE AGUA DULCE 6 5 
JIAINEB NNIYERSAL LATWOI 

eO SI TU TE ATREVES 
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[0 6 PEGADITO 
TOMMY TOMES (WARNER LATINA, 

1 8 6 ME ENAMORA 
JUNES :'JNIYERSAL LAM. 
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EUES 
AWARE ° FERNANDEZ (SONY BMG NORTE) 

5 
ESTA SOLEDAD 
KANT GARCIA ', r BMG NORTE) 

4YjilA 

ENREDAME 
13 FONSECA 

12 10 
ALGUIEN SOY YO 
ExNWE KUf1AS :'' 

f 13 l4 AHORA ENTENDI 
YURIDN 'ì0t1Y BY61IL ': 

\'..E.RSAI.LA;IIIOi 

14 12 
PERDONO Y OLVIDO 
PEPE AGUILAR IENI TELEYISAI 

O 16 AMICA POR FAVOR 
PEDIW FERNANDEt IAIACNEIf) 

i0 4 

4 3 

8 2 

8 6 

10 6 

O 11 

9 7 

O 21 

11 9 

O 12 

® 14 

EL PERDEDOR 
AVEIIIUM (PREMMY IATIMI 

PERMITAME 
TONY LAZE (WYMACHET E, 

AHORA ES 
wow i MDR :MAC `Li L 

TE QUIERO 
REX rLl.11 IEIF'11: Ar 

SEXY MOVIMIENTO 
WI31H b MANDEL P.TACK IE) 

LOLLIPOP 
UL WALE FEAT. STAIR WAR 'CASH WIEYNMnave MOTOR. 

YA NO LLORES (LET ME LOVE YOU) 
WT BOY 086.00E) 
EL DIFICIL 
OE U GHETTO ICMG:SRC JNIVERSAL MOTOWNI 

SIGUELO 
WISIII & MOIL (IMACNEIf) 

MOVE SHAKE DROP 
W LM NATUIIN RO N04. CASELT & NnAm. (VIP) 

WHAT YOU GOT 
CRAY 011018 FEMUR.. AXON POLICE LICE cumainasco FI 

LOVE IN THIS CLUB 
USHER FEATURING YOUNG JEEP (LMACE,ZOMBAI 

14 10 
PERDUNAME 

FACTORU INIIVERSAL 1.40401 

20 
DROP IT AND ROCK IT 
NR. CRIMINAL LNI POWER/ 

EGIONAL MEXICAN,. 
Y GB TITLE 

(IMPNNI / PROMOTION LABEL, 

O 7 

O 1 

O 3 

O 5 

A PUNTO DE LLORAR 
LOS RMUROS OEl NORTE 44040884I 

HASTA EL DIA DE HOY 
DANYES OE LA SIERRA 1015AI 

LA DERROTA 
VICENTE FFARABFZ /SONY B. NORTE 

AMANTES ESCONDIDOS 
GERMAN MONTERA WIRY'S*. O 9 INOLVIDABLE 
JFNNI RIYGA JCNOVISA) 0 

6 
TOMAME O DEJAME 
BANDA tl RL0000 ,060NSA1 

7 2 

8 6 

O 13 

11 

11 4 

TE LLORE 
CORIUM PRIMAVERA (WON.. 
SOBRE MIS PIES 
LA ARROW..IAN%EL ENIOM 106NEDUORS41 

VIVE Y DEJAME VIVIR 
CUISILLOS IMUSARU6ALB&1 

TU ADIOS NO MATA 
INTO.. (EMI ELMS. 
SIN TU AMOR 
ALAGRANES WSKAL IUMSION) 

12 10 
EL VASO TIERRAMA 
fl ETTI. DA SINALDA INACNETEI 

12 POR OUIEN ME DEJAS 
LAI (fuma a PNT9 QP.Aevotsc M AIAm9 MIMA Le W . 
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MALAA 
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2 2 LUIS M0590IGUE01L 
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6 8 

0 
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ENRIQUE IGLESIAS 

MARCO ANTONIO SOLIS 
LA MEJOR... %LEGGO. DONEMSANGI 

95 le ,UNWERSAL LATINO/ 
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0000 C NDO SSONY B. NORTE) 

A.B. DUINTANILLA III PRESENTS KUMBIA ALL STARZ 
PUNTA KUMAR LEIM TELEYISAI 
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4 SOUNDTRACK 
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10 IJ 

11 11 

12 :3 

13 12 

Mai 

CAIFANES/JAGUARES 
OE WANES AJAOUwES (SONY BEG NORIE) 

g TITLE 
ro WET %PRINT/ PROMOTION LABEL 
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bi 5 8 

D11 9 

IN8 11 
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` IVISIx K. rwoFL l8 [XIRA791RMiNE (MACNEIEI 
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pg G SOIRENAIML rSUNv BAIG NUgiEi 

9 ANGEL & KHRIZEIE) 

SNOWIBF ryI;MACH 

IVY QUEEN 
sanElETrto EuxlvlsloxFW1 

I'U 

SAIACNEIfI 

11 
DADDY 
LL CARf8:1C.TEUINtERSCOPE9GA1 

13 
MIG 

O 

UELITO 
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' 'A'1 6 MJ 
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6 10 

Q 12 13 

ID25 3 

ID16 8 

IS14 21 

19 

ID21 7 

st) 23 5 

r 15 10 

20 6 

gt 17 15 

13 9 

24 12 
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OJ PAYBACK GARCIA 10 xEao EN Aznw B (ufavlsrowum 

12 AKWID 
BR&TBT EXIf06 ME.UNERS/UN1'ISIOWUGI 
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REGIONAL MEXICAN. 
ARTIST 
TITLE (IMPRINT ! DISIRIBUIR. LABELI 

VICENTE FERNANDEZ 
PARA SIEW%(SONY BMG NORTE) 

LOS RIELEROS DEL NORTE 
POS' WE NO-. MHO OW SI EONOVISAUGI 

TIERRA CALI 
MAS ALLA OE U DISTANCIA EVENENUSICAMIVERW LADROI 

JUAN GABRIEL & ANA GABRIEL 
LOS GASNEL..CANTAN AMOCO ISOM BRIG NORTEI 

VICENTE FERNANDEZ 
RISTDAIA OE U IWlO (DISCOS fi0550NY BRIG EIORIEF 

91 4 

DANCE LIKE THERE'S NO TOMORROW 
PAWL MEWL S AMOY JACKSON DREAM MEIWIAT 21:CMG 

DISCO LIES 
MOB MUTE 

WHAT'S DONE IS DONE 
TRACY YOUNG FEATURING MVO% EEROSH 

SAME OLD FUCKING STORY 
CYN01 EWER EPIC 

BREAK THE ICE 
PUTNEY SPEARS JIYUZOMBA 

JUST DANCE 
LADE A& FER. GUY OOORISRNHUEROWEVIERSWPE 

4 MINUTES 
MADONNA FEATURING JUSTIN TIMMULICE N'ARMER BROS 

TURN IT UP 
MARK PIC0000I PRESENTS &SSTOY BLUE.% 
THIS IS NOT REAL LOVE 
GEORGE MICHAEL i MORPH EPIC 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGREUI PHONOGENIClEINC 

WANNA BE STARTIN' SOMETHIN' 2008 
MICHAEL JACKSON WIEN AXON LE6ACYJEPIC 

STAMP YOUR FEET 
DONÆ SUMMER BURGUNDY 

ALL I SEE 
KYLIE FEATURING MIPS ASIRALWERKSCAMOL 

RELAX, TAKE IT EASY 
SUVA CASABUNCA'UNIVERSAL REPUBLIC 

FUNPLEX 
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SHAKE IT 
A WEEEAT.TOMY TOW & MR YWMSWeiUJEGTOaAYBIN 

STAND BY ME 
MR TIMOTHY FEAT MAYA DAY SILVER LABEUTOEMY BOY 

THE RIGHT LIFE 
SEAL WARNER GROS. 

ROCK WITH U 
JANET ISLA/IOWA. 

DAYLIGHT 
KELLY ROWIwD.: MANS IKWY &LW ROBWCQLMeN 

BLEEDING LOVE 
LOURA lF1YIS SYOOLLAMG 

ME 
TAW SILVER LABEL/PLUS LWAGEJTOWY BOY 

GREAT DJ 
THE TIN TUGS COLUMBIA 

HANDLE ME 
ROBYN KONICHEMWERRYTREEANTERSCOPE 
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JUN 
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26 6 
CRAZY 
LMANGI CNAMwOY MÆMUSE 

tin 7 

32 5 

0 36 3 

31 18 

EVERYTHING IS BEAUTIFUL 
sum %UNGER FEATURING TAMIL 04.00LMATIC 

SPICE UP YOUR LIFE 2008 
SPICE GIRLS': 

POWER 
PICK 

FALL 
MMBERLEY IOCÆ CUWREPR6E 

11 

34 4 

Vf! ,1 WHERE THE MUSIC TAKES YOU 
TRW wI WW RAMUNG AMA ALLEN GOLD IGLENTAUR 

34 35 6 
LOVE REVOLUTION 
LEE«MUM BERGER PLOTERWUSIC PLANT 

a39 3 

43 2 

TOUCH MY BODY 
MARWI CAREY ISLANO90JMG 

1:5 

22 15 

38 5 

40 3 

29 12 

KILL 100 
X.rAesi E SILVER LABEUTOMMI' BOY 

LITTLE MISS OBSESSIVE 
AMBLE 9NPSOM IMI TOY YQBMKOM 6f Re4 W ERSC' F i 

GIVE PEACE A CHANCE 
ONO MAID TRAIN/TASTED 

THE LONGEST ROAD 
MOR6w MBE FEATURING UWE NETTWFRK 

I GOT AWAY 
%NOT FRB%HMSP 

MY LIFE 
CHRIS THE GREEK PARADII ['JURA 
WORK IT 
DJ KILO CARRILLO MUSIC 

TAKE A BOW 
&HAM M SR.& JAM.. 

060 2 

47 2 
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4 2 

NO AIR 
.40111 SPARKS OUST WE CHRIS wow lerJWfaoN84 

} WE BREAK THE DAWN 
%CHEW MARI MS RMROMA WS. M'GBACOLUM&4 

46 g I FEEL UPSIDE DOWN 
THE ONES A EDUCE OF CLASS.. BISCUIT 

11111, 
33 16 

RUN THE SHO 
RAi OflIN1A fFAlUBB 

W 
BBN RXTAEB ERC 

®THE DANCE 
EVELYN G PAIFIGE CND BIG DAY611460 

CITIES IN DUST 
MAW 6 ARTWERKMETTWERK 

WORK IT 
Gm JAYH GNC 

REACH 
LIE MO YIN TANG STRICTLY RHYTHM 

50 

RE 
CARYID MDIIIFAS PIIOCRASTNA710WBWHANMOCK 

ALBUMS.. 
ARTIST 

ó TITLf IMPPUi b NUAIBE0.: OISI0.18UtII1G.A.,! , 

O i 37 nl TR MEO STATION 
= METRO SWION RED UK 1052GCOLUIABIA 

2 11 
GNARLS BARKLEY 
INC ODD COUPLE DOWNTOWN/ATLANTIC 450236/. 
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3 5 

SANTOGOLD 
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ID 6fi 1 
fi 
8 

HANNAH MONTANA 
IYWAWO MB NDFSIV OYRFMRM Wt7CBET001M6 

5 41 
,LA M. 
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4 8 NINE INCH NAILS 

GHOSTS WY THE NULL CORPO E.11, I., 

a RICHIE RICH & TREVOR SIMPSON 
,,1 x,^. ULTM.WEEKEND A ULTRA 16% 

VARIOUS ARTISTS 
YERVU611EM1X10 b VERVE 010922.14 

8 I8 VARIOUS ARTISTS 
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VARIOUS ARTISTS 
BANDA I1S IFONOVISAUG) 
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_ 
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B. 
GRUPO MONTEZ DE DURANGO 
VOA MAFIOSA IOISA'UGI 

CUISILLOS 
L.: VWETOFJAYEYIYMIWSAqT/BALBOAI ® LO TIOTSGD)EL NORTE 

Mr 
9 

LOS CURATES DE SINALOA 
PUREE EXITOS CRAGS (SONY BMG NORTE) 

KPAZ DE LA SIERRA 
EN VIVO DESTE G AUDITORIO NAC IDISA,U61 

15 LA APUESTA 
10 DUOS DE ORD ISERCA) 

BANDA PEOUENOS MUSICAL 
.4 M7. RAMNO COLI AMOR IMOYER GJ 

18 

Fie 
19 

20 

tO 9 9 
MOBY 
LAST NIGHT MUTE 9957 

11 14 21 
DJ SKRIBBLE 
TOTAL DANCE Mt THRIVEOwCE 907401HNI'YE 

12 16 24 
VARIOUS ARTISTS 
NEN swam= IOMWBYCnAruma mew:r.. 

13 11 4 
ARMIN VAN BUUREN 
IMAGINE ARMADA 16014TRA 

14 12 7 
1083 
SATUDAYS.YOITN MUTE 9504 114 

13 2 
LADYTRON 
VELOGFERO NETTWERK DIGITAL EX 

BENNY BENASSI 
ROCKNRAVE ENERGY 16951/LIRA 

15 6 
CUT N/ COPY 
IN GHOST COLOURS MODULAR OSO 

KASKADE 
meant SEDUCTION ULTRA DIGITAL EX 

JASON NEVINS 
111 

7 2 

17 8 

20 26 

23 47 

24 11 

23 19 13 

24 18 6 

25 22 9 

DAFT PUNK 
ALIVE 200T VIRGIN 09841 

JUSTICE 
CROSS ED BANGERBECAUSE %MUM% 
CRYSTAL CASTLES 
CRYSTAL CASTLES LIES 200982/LAST GANG 

CASCADA 
PERFECT DAY ROBBINS 75079 

VARIOUS ARTISTS 
ULTRA.TRANCE N ULTRA IC% 

KYLIE MINOGUE 
X 4STRALWERKSCAP8OL 14780 

_ 

re HOT 

-DANCE AIRPLAY 
,-ti W3 TITLE 

.3 e 3 3 iâ ARTIST I)/PRINT & NUMBER I PROMOTION LABEL 

3 6 

flPOCKETFUL OF SUNSHINE 
NATASHA HDMGFIELD PHOMOGENKJEPIC 

4 MINUTES 

d1r 

1 

2 

5 

4 

6 

11 

11 

18 

8 

8 31 

17 7 

17 3 

9 30 

{1 11 4 

12 10 12 

12 6 

13 

14 16 

kJ& 16 
2 

m'23 5 

18 

NAWNNA FEAT.%JUSTIN TIMBERLAKE 66A6ER 7/ OF 

BLEEDING LOVE 
LENA LEVAS SYCOU RMG 

DAMAGED 
OUST( KALE BAD BOY,ATUNTE 

CANT HELP MYSELF 
BE LLATRAX FEATURING SOW MAY NERVOUS 

BREAK THE ICE 
BRITNEY SPEARS .111.201/8A 

LET ME THINK ABOUT IT 
IBA CORK YS MOE LE GRAND MOSHK 

NOW YOU'RE GONE 
BASSNUNIER FEAT. W MEWL 7NEOf BAEIEADS ULTRA 

TAKE A BOW 
RtHANNA SRP/CIF !MAJ. 
ANTHEM 
f.LO 6 PEN FEATURING ERIC WMIERE ULTRA. 

JUST DANCE 
WO GAGA TEAT COUTT OOGIISSFW VAMIOL A.TITIA.0ï 

DEEP AT NIGHT 
ERCOLA VS. HOWL NERVOUS 

ROCK WITH U 
JANET ì.A,113 JIIG 

DISCO LIES 
NOSY WEE 

HANDLE ME 
ROBYN KOIEICHIL.CHERRYTREE'INTERSCOPE 

TOCA'S MIRACLE 2608 
FRAGMA ULTRA 

CLOSER 
NE -TO DEE JAWIDJMG 

y FIX ME 
VEWET ROBBINS 

AMERICAN BOY 
ESIELLEfGT.XwN WEST NOME $Cx000AiLRNTIC 

15 14 
LOVE SWEET SOUND 
GROOVE ARMA FEAT. CAMP STAIO. STNCRY RHYTHM 

19 3 
LEAVIN' 
JESSE MCCARTNEY HOLLYWOOD 

20 12 2.2"72222:. GRE 

®'.,,22 
2 

BACK TO ZERO 
g08BlF RIVtRA lUFLY 

CLUB LA LA 
SIRENS NERVOUS 

SPEED UP 
FENS/EMIT ULTRA 
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JAPAN 0 
1111Gj1 (SOUNDSCANJAPAN) 

DUBLE 
TIE 

OBEST 

COLLABOMIIONS FOR ENE fit{ 1 SUPERFLY Pf $UHflfIY IYARIIER 

JUNE 3. 2000 

NEW 

MIHIMARU ßT 
MINIMAPJM (NRST LIO YEOSIN COE.DY01 UNIVERSAL 

4 NEW 
USHER 
NEREI6GMD lAFACEROM80. 

ggg HIKARU UEMITADA 
HEAW STA10M 

KNEW 
MIHIMARU GT 
MIHIMMHI'iXM UNIYEflSAL 

RADIOHERD 
NET11 114 BEST N IKO EMfMN) ENI 

.H. 
7 

ELLIOT YAMIN 
WAIT FOR YOU AVE% TR« 

KNEW 
SHIO 
GAMY 81RN L VM URBAN In 

8 
VARIOUSARTISTS 
NINE /OM MST AVE%IRA% 

FRANCE 
ALBUMS 

F gâ (SNEP11F0PRITELIYE1 

1 NEW PSY 4 DE LA RIME 
LFS CITE$ D'OR 223,1y ME 

1 
FRANCIS CARREL 
DES ROSES ET N8 ORMES COL W M 

JUNE 3. 2001 

3 DUFFY 
009090090M 

4 2 
MAXIME LE FORESTIER 
PESTONS AMAMR POLYDOfl 

8 MADONNA 
NARD CANDY WARNER BROS. 

8 g SEFYU 
SUI9JE lE BARGIEN OE MON FWgE7 RECAUSE 

7 NEW 
USHER 
XENEI STANK LAFACE2ONBA 

B 10 
AMY WINEHOUSE 
SACK TO MACK ISLAND 

9 9 
RENAN LUCE 
REPORT BARCLAY 

tO 6 
GRAND CORPS MALADE 
ENFANT DE MILLE A2 

ffi rW 3 53 IFIYIINI[LSENE 

1 NEW DE GREGOR( FRANCESCO 
PFR BNEVITA' CxIAMAtO ARISTA CARAVAII 

2 3 

3 1 

4 

7 

9 

JUNE 2. 2608 

MADONNA 
HARD CANT WARNER NOS, 

JOVANOTTI 
SAFARI MERCURY 

VASCO ROSSI 
LL 1401100 ENE TORRID CAPITOL 

NEW 

NEW 

2 

18 

10 8 

MAX PEZZALI 
MAX WE HOE ATLANTIC 

ANTONACCI BIAGIO 
MST OF 19892000 MERCURY 

PINO DANIELE 
RICOMINCIO M 30 RCA 

AMY WINEHOUSE 
SACK TO BLACK ISLAND 

NEGRAMARO 
LA flNESTRA SUGAR'UCJ 

GIANNA NANNINI 
GIANNA BEM POLYDOR 

kSs W 

33 (GLfI 

SWEDEN 
SINGLES 

MAY 31. 2080 

1 17 
fFMI b RDELLLIASBCAEINBAc 

2 88W STRIMMOR 
MODONN FT JUSTIN fASFRLAKE WARMER EROS. 

g l'M YOURS 
JASON MRA2 EIFKTM 

4 P8 CK RO AWAY 

6 

RomerBORG 

MER 
L. 

5 
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CV 
AdM 

1 3 
DUFFY 
NCKFERRY AdN 

2 2 
IRON MAIDEN 
SOMEWHERE BARK IN TIME BEST OF 19I0I9O11 EAII 

3 b7 
CELE DION 
LEl'8 TINALK AMUI LINE SONY 

4 AMANDA JENSSEN 
RULING MY DAMRADS FF:C 

UNTIED KINGDOM 
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§; (001000(0(06 U% CHARTS C0.) JUNE 1. 2101 

1 NEW 
USHER 
HERE 1 STANO LAFALE/SOYBA 

2 3 
DUFFY 
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3 2 
NEIL DIAMOND 
NOME BUORE DARR COLUMBIA 

THE TING TINGS 
WE STARTED NENINO COLUMBIA 

8 NEIV 
PIGEON DECTECTIVES 
EMERGENCY DANCE TO THE RADIO 

8 4 
SCOOTER 
JUMPING ALL OPEN TXE WORLD SNELFIFLO LUNES 

7 9 
CISTERCIAN MONKS OF ROSCRENSTIFT NBLOENgIBR 
CHAIR MUSIC FOP PARADISE UNIVERSAL 

8 5 
PENDULUM 
W SILSO WARlIEfl BgOS. 

9 g NEIL DIAMOND 
THE NEST OF UMW 

10 6 
BETH ROWLEY 
LITTLE DREAMER BLUE 'THUMB 

AUSTRALIA 
ALBUMS 

7 MAIM 

1 NEW !ill/EMT. LPFACú20148A 

JUNE 1, 20OS 

2 2 
GABRIELLA CILMI 
LESSONS TO M LfAAME01SlAN0 

I 
PETE MURRAY 
SWAMI AT EUREM COLUMBIA 

4 6645 
VANESSA AMOROSI 
SOMFWXFAE IN THE RÉAI WORtD UNNEflSAt 

8 4 
THE PRESETS 
APOCKTPN MODULAR 

3 
ANDRE RIEU/MIRUSIA 
WALRING ARM UNIVERSAL 

7 NEW 
THE HERD 
SUMAC/ILAN° ELEFANT TREKS 

8 8 
$PIRA 
LEGN$YOA LEWIS 

9 7 
MADONNA 
TEMO CANNY WARNER BROS. 

70 5 
DAMIEN LEITH 
CATCH THE WINO:: SONGS M A GENERATION SONY BRAG 

SPAIN EBL 

312322122111111 

143 gl IPROMUSICAE/MEMAI JUNE 4. 200B 

1 NEW 
AMARAL 

2 1 

MTO NEGRO ORMN RO10 EMI 

MANOLO GARCIA 
SALOREMOS A LA LLUVIA SONY BMG 

3 2 
LUIS MIGUEL 

WARNER BROS. 

4 ROSARIO 

6 CLAEUlM1 3:N 
EMi 

6 NEW 
NACH 
N ON EN SUEORMA UNIVERSAL 

7 CANTO DEL LOCO 

8 7 
EL ARREDATO 
MUMOWINA fMl 

9 6 
MANA 
ARGE EL CNO WARNEq GROS 

10 NET/ "2:22,CO 
RADO 

BMG 

IRELAND 3 

3 1 8RMAfCNART TRACK) 

1 I 
TAKE A BOW 
MANNA SRP/DEF JAM 

MAY 31. 2008 

2 THAIS NOT MY NAME 
THE TRAB TINOS COLUMBIA 

3 LOVE IN THIS CLUB 
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4 3 
4 MINUTES 
MADONNA FE nMBERLAKE WARNER BROS 

5 
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2 (2W USHER 
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3 SCOOTER 
JUYPINO ALL OVEN ME WOWO SHEFFIELD TUNES 

4 3 THE TIN TINGS 
WF STERfLO 

G 
NTINN COLUMOIA 
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ALBUMS 

u2i guw{ 

a% 3% 51E0IA CONTROL/ 

1 NEW 
GENESIS 
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JUNE 3. 2088 

2 2 
ICYSEIDEN 

SH 

+ ICH 
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3 3 
AMY WINEHOUSE 
BACK TO BLACK ISLAM 

4 10 
DIE AERZTE 
JAII IST ANOFRi HOT ACTION 

8 5 
UDO LINDENBERG 
STRAK WE ZWEI WARNER 

9 4 MAD 
NAND CANDYONNA WARNER GROS. 

7 7 
DUFF; 
gWMRRRY AdM 

8 I 

BAP 
gADlo PANOINLL CAPITOL 

9 
SAENIN 

EOfAMINXTREMO 

UNIYEflSAL 

10 NEW 
USHER 
MERE SPANO IAFACFROMM 

CANADA n 
e W 

r3 g3 INIELSEN BOS:SOUNOSCANI 

1 NE'W 
USHER 
XE W STAND LAFACEISOHY BRIG 

2 2 MADONNA 
NAND CANT WARNER BROS WARNER 

JUNE 14, 2808 

3 NEW SOUNDTRACK 
SEE AND THE MTV DECCANNIVERSAL 

4 SE'W 
RENEE MARTEL 
l' HERITAGE MUSICOR OUEBECMELECT 

5 4 
DUFfERRFY 

ROCIIY AIfRCURY/NWER501 

8 7 
THE LOST FINGERS 
LOST IN THE NM TANOEWSELECT 

7 1 

SAM ROBERTS 
LOVE AT WE DIM THE WORLD UNIVERSAL 

8 6 
LEONA LEWIS 
SPIRIT SYCOAUSOIW BAG 

9 3 DOORS DOWN 
9 DOMS GOWN UMNEgSPl REPUBUClUNIVERSAL 

10 5 
DEATH CAB FOR CUTIE 
NARROW STAIN BARSUMATLAMNC'WABNER 

BRAZIL 

r3 g315UCESS01947.71NEE 

1 
VWANCAMS-MAGIONI 

SOIAARIOUS 

ARTISTS 
LMiE 

2 2 
IVETE SANGALO 
WETS BO MARAC0N0 MIiSNOW M YIVO(MCI URWERSAI 

3 3 
IVETE SANGALO 
PEWIT SON WRElUMNERSAL 

4 y MADONNA 
RAM CANOE WARNER BROS_ 

e 7 
ANA CAROLINA 
MIMnenew AO TWO AM GAMMA NIB... SORT OM 

6 g GONeiree NHA 
SEME I1E IOUP10) fAN 

7 1U 
VANESSA DA MATTA 
SIM SONY BRAG 

9 D 
RENATO RUSSO 
NOVA SERIE BIS EMI 

9 6 
DJAVAN 
ROTA SERIE NS EMI 

10 I1 THE FEVERS 
SERIF BS ENA 

JUNE S. 20E8 

NEW ZEALAND-, 

nF g3 MCCORD PUILICA110NS L10.1 1 FOREVER 
CHRIS BROWN SONY BIRG 

JUNE J. 2008 

2 2 
TAKE A BOW 
EDWIN UNIVERSAL 

3 4 ALWAYS ON MY MIND =vet, DARTYDUB: RHYIHMfDRM 

4 3 
LOLLIPOP 
l6 WAl'Nf CASH MONEY 

6 5 
LOVE IN THIS CLUB 
USHlR R. 1'WMJF22Y LANICFllOMBA 

IMOIRMIESEM 
1 1 

NEIL DIAMOND 
NOME BEFORE GARR COLUMBIA 

2 3 
DUFFY 
ROCKfERRY ABM 

3 NEW 2-2171,24. 

4 2 
FLIGHT OF THE CONCHORDS 
ELICHE Of ME COMOROS SUB POP 

1 7 

2 9 

3 1 

4 5 

2 

8 3 

7 6 

EURO 
DIGITAL SONGS 

Lw3 

1 

2 

3 

21 (NIETSEX SOUNOSCAN INTERNATIONAL/ JUNE14. 2000 

4 MINUTES 
MADONNA Ft JUSTIN TIMERLAKE WARNER Bees 

g TAKE A BOW 
RAMMTE SRP/DEF JAM 

2 
THAIS NOT MY NAME 
mum TIM cam. 

4 4 

MERCY 
DUFFY ABM 

5 5 
AMERICAN BOY 
ESTELLE FT. RANTS WEST HOME SCHOOL/ATLANTIC 

6 7 
VIOLET HILL 
COLDPLAT PAALOPNONE 

7 It WARWICK AVENUE 
DUFFY ASIA 

e NEW 
SINGIN' IN THE RAIN 
MM ROTALE FAIIH B XCPEDARECIAOILABSOIVIE 

9 g LOVE IN THIS CLUB 
USHER R TWN6 JETZT LALACFROMBA 

10 

11 

12 

13 

14 

15 

6 HEARTBREAKER 
WILL.IAY W1lL.lA/INTERSCOPE 

12 
CLOSER 
NEH OEE JAM 

BLACK AND GOLD 
SAM SPAINM ISLAND 

10 
LOVE SONG 
sARA BARENIEs Ev(c 

14 
CRY FOR YOU 
SEPTEMBER CATCHY TUNENFAMILY TREE 

18 
BETTER IN TIME 
LEON wins SYCO 

16 ti418 
SWEET ABOUT ME (RADIO EDIT) 
amnia tattmalt0 

17 1;EW FOREVER 
CHRIS BROWN JIWROMBA 

18 

19 

16 LOVE IS YOU 
TNOW18 NOOS SONY BMG 

i5 LOW 
FLO RMA FT. T4wN1 PoE BOY. ANUC 

20 13 near 
ERaOLEX 

i N'J 

al [i JY ̀ 41,`_ S;kF3i 
Eg 73 (NIELSEN 50UNOSMM INTERNATIONALE JUNE 11. ZOOS 

BAELA EL CHIKICHIKI 
ROOMER M MIUGUAINE SENOR CHIKILICUATRE Y ESPOSA 

SHADY LADY 
ANI SOW ANS 

SECRET COMBINATION 
KAHMMM HEAVEN 

I AGGELI (E SINGLE VERSION) 
KOSTAS KMW011S HEAVEN 

MESA SOU 
MEIN A MERA LATTASIKOUINFLI&GOLNMNM 

MERCY 
WM' 
4 MINUTES 
MADONNA R. JUSTIN TIMEWANE WARMER BROS 

8 10 
NAVRA MESANYCHTA 
MARIA IAKOVOU d TAMA UNIVERSAL 

9 NEw 
BELIEVE 
RAMA RAUN MINCIA All 

10 4 ALWAYS AND FOREVER 
KOSTAS I MTAMS SONY BMG 

FLANDERS 0 
SINGLES 

g31ULTRATOPiGFN1 JUNE I.2MS 

1 2 
ARICAN BOY 
ESTELLMEE FL MYNF WEST NONE SLX00'vATLANiIC 

2 I 
4 MINUTES 
MADWIA R. JUSTIN TIMBENLAKE WARNER BROS. 

3 4 
NO STRESS 
LAURENT WOLF FL MAC CRATER COLUMIA 

4 3 
MERCY 
WRY ABM 

5 7 
LOVE IN THIS CLUB 
USN/Mil TOWN JEW LAFACFROMM 

1 1 

LAURA LYNN/FRANS BAUER 
WETTEN MS 

2 2 
DEUS 
VAN7AOS POINT ISLAND 

3 13 
USHER 
MME (STAND LAFACf 

4 3911 
RADIOHERD 
714E MST OF PARLOPMONE 

3 1 
E.M.D. 
A EGTF OF MIND ARROLA 

6 2 
CHRISTIE HENNESSY 
THE TWO OF US LANERSAI 

62 Go to www.billboard.biz for complete chart data 

6 NEW 
USHER 
Hf RE 1 STANO l%FACE:lOAIBA 

6 NEIL DIAMOND 
NOME WORE DAM COLUMBIA 
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111 ® 
EUROCHARTS 

SINGLE SALES 

_` `. EUROLHARTS ARE ANPILEO BY MLLBOARO FROM EXE NANOXAL SINGLES AXU 

AIBUN SAEES CMARTS OF 20 EUROPEAN COUNIflIES JUXF i. 7008 

1 t 
4 MINUTES 
MADONNA FT. JUSTIN TIMBERLAKE WARMER BROS. 

2 , MERCY 
OIEFT AßM 

3 3 
TAKE A BOW 
ftIXANMA SRP.'DEf JAM 

a yam, LOVE IS YOU 
1oMAs soDw narr BARD 

$ 5 TIRED OF BEING SORRY 
ENRWUE HILESMS IMEaSCOPE 

8 4 
AMERICAN BOY 
EMILE FE UME WEST HCME SCHOEN/ATLANTIC 

7 8 
THAT'S NOT MY NAME 
METING TINGE COLUMBIA 

8 6 
LOVE IN THIS CLUB 
USHER roVNO JFIEY L?'ACE: ZOIABA 

9 7 NO STRESS 
UUREM WOLF FL EWC CHIER COLUMBIA 

10 9 
SUMMER LOVE 
MARA MWIOCR SONY BNG 

11 23 WARWICK AVENUE 
DIIfiT A6M 

12 NEW 
ASSIS PAR TERRE 
WARS IS AN WAMEA 

13 10 
VIOLET MILL 
COLWUT PARLOPMONE 

14 26 RUN THE SHOW 
RAT OFIMMA R BASTA NIYIMf EPIC 

18 15 
LOVE SONG 
SARA BMFllES ENC 

ALBUMS 

.1 3 
1 2 

DUFFY 
RANRARI' ABM 

JUNE I, OMB 

2 1 

MADONNA 
NARD CANDI WARNER BROS. 

3 NEW 
USHER 
NENf fiAMO IAFACFROMBA 

3 
AMYTO WINEHOBLACKU16ÚN0SE 

BACK 

5 NEIL DIAMOND 
NOME WORE DARK COLUMBIA 

8 56W GENESIS 
WE OVER EUROPE/WNEN IN ROME IOYO) EMI 

7 6 
AMY MACDONALD 
iNif IS 71E MFE VERTIGO 

y ICH + ICH 
VON SELBEN STERN POLYDON 

9 11 fleh 
LEONASYCO LEWIS 

L20 
24 

1CD 
18 

18 

19 

20 

21 

I_ 

7 

B 

SoundScan 

O ioP 
CIiRIS'rIAN;:,< -; 

r5 33 3ó 
ARTIST 
I11LE nAPNIYT b AVMBfR /DISTRIBUTING LAGE! 

O 1 127 el FLYLEA 
itrLEAF A6FM:OG1OkE 6500]5]G4 © 

SUflVIY'E 

UNDERNALEIASOATH 

COPE SG110 5141E IOOIH 6 NAIL 1110.'FYI CMG 

Co 
7 32 

GREATEST STEVEN CURTIS CHAPMAN 
GAINER THIS 1100109 SPARROW 8315,901 CMS O 

1:11 
TAIWE 

AOBYMx0 TRAIlAC SPoflTfO 'DRUM/HT 5684:E1,11 CMG S: 

6 3 49 CASTING CROWNS 
INE ALTAR MO LIE DAa BfAa STREET KU. 10117,9gOVX1E1RßREG91Y 

8 2 20 
SARA ROVES 
IEII MEWGHAT OI 2W SPONGE/II/08430PR0VHIEBI.INTEGRITY 

4 8 
P.O.D. 
WHEN ANGELS S SERPENTS MACE INO: COLUMBIA 4740,PROWDENidNTEGRITY 

5 B 
VARIOUS ARTISTS w. OQ IVAN PARKER V nNBaiaxw MllWf FRBM aLxp6owGSERa 6rmfglA£EaaPmLwac 

10 

11 

12 

13 

35 
VARIOUS ARTISTS 
WOW NIT$ 20N WbRO.CURBPROWOEkT.IN7EGRI7V 6677:EMI CMG 

10 2 TRIP LEE 
020 REACH 8005 

n 24 
KIRK FRANKLIN 
ENE FIGHT O<YY MR f0Y0 SOWCOSPOCENfRC 16772PROWO9Rt1IEGfsfY 

12 9 CECE WINANS 
THY LS0 COME PURfSPHIMG$GOSPFL1N1605PE149ommi CMG 

14 11 g HILLSONG 
TM I NEARI WRIT HEARTS AS ONE WIEGBM 4370141CMCEIRATICal, 

15 87 
SKILLET 
COMATOSE 25J6PRONOEN41ME6RIlY 

6 2 TENTH AVENUE NORTH 
OYFfl ANO YNOpWMiH REUNION 10126PROVIDENT.INIEGRITY 

14 16 
NATALIE GRANT 

RELENrtE58 CURO M02S'WOAPCUgB 

13 9 
MARTHA MUNIZZI 
GRANGE INT WOOLO GAR7NA MUIIIIlI 3&810 9 

17 28 
MERCYME 
ALL ;RAT IS WITWN ME INO:COLUNBIR 12573,'PROWDEM.MTEGRIfY 

8 96 
RED 
ENO OF SILENCE ESSENTIAL 10807,PROVIOENT.INIEGRITY ;4 

20 9.1 HAWK NELSON 
-. RAWR NfISOM.JE AW FMFII01 1110300 TN 8 MAIL 5748.E61I CMG 

CD 26 7 
VOCAL BAND 

TOWN' LIfE GAIfHEA MUSIC GROUP 77461MI 

CA' 
25 17 

VARIOUS ARTISTS 
r:n'OW RW NNWPINIpIWNp118 WN01NAl MOYn'RA 

24 4 
CHRIS SLIGH 
RUNNING BACH TO YOU URASE W L2WVflO.CUflB 

101NN,rAN1YWff, 

19_ ® ARTICLE ONE / COWRS ANOSWNOS INPOP 1430,101 CMG 

TOP 

GOSPEL ,, 

10 6 
PORTISHEAD 
aM0 col OISC:ISLAkD 

11 5 
THE TING TINGS 
'!If SrAR1f0 MOIMIN6 LDLUMR,4 

12 70 
SCOOTER 
JUMMN6 ML OYFII INE WORLU $NEFRELD TUNE$ 

13 ,,f1Y PSY 4 DDOTIE LA RIME 
LLS CITES BARCLAY 

14DIE ARZTE 
JAi21fT MOfRb N07 ACTION 

15 .2 FRANCIS CARREL 
Of5 ROfff D Of5 OR11FS COLUMBIA 

RADIO AIRPLAY 

011 1,5 RA010 AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND g. n; TABULATED BY NIELSEN MUSIC CONTROL. JUNE 4.2008 

1 1 
4 MINUTES 
«ANNA R JUSTIN TWERIAIE WARNER BROS 

2 2 
MERCY 
DUFFY ASIA 

3 4 
LOVE SONG 
SARA 'MERLES EMC 

4 3 
AMERICAN BOY 
ESTELLE FE KATIE WEST HOME SCHOOVAILANIIC 

5 5 WITH YOU 
CHRIS BROWN JIYElOMBA 

6 
R 

VIOLET HILL 
COLONAT PAgLOPNONE 

7 
STOP AND STARE 
ONEREPUBLIC MOSLEY'IINERSCOPf 

, RUN THE SHOW 
W DELMA R BUM RHYMES EPIC 

9 6 
LOVE IN THIS CLUB 
VSXEfl R YDUNO JlìZl' UFACERONRA 

10 10 
BETTER INTIME 
LroRA LEWIS SYA 

11 t l 
I'LL BE WAITING 
LINNY RRAYR2 WRGIN 

12 19 
TAKE A BOW 
RAMMMA SRP;OE{ JAM 

13 13 
BLEEDING LOVE 
LEONA LEWIS SYCO 

epARTIST 
TIME IMPRINT B NUMBER / DISTR,R'Jt:YG ; AR,, 

O 2 49 741 GREATEST MARVIN SAPP 
s GAINER THIRSTY VERITY 0943310MM 

2 1 4 
TYE TRIBBETT & G.A. 
S1AN0 OM COLUMBIA 16114;SC%Y MUSIC 

3 t6 VARIOUS ARTISTS 
'IOW GOSPEL 201BYNKIDCJR3,ILV CMISINNNUSe GPAIP.VERITY 192932aWt 

4 6 2 
TIP LEE 
20R70 BEACH 8065 

5 5 25'. KIRK FRANKLIN 
iNF ;HINT OF MT UFE í0Y0 SOUL GOSPO CENTRIC 1617220MBA 

6 3 3 
REGINA BELLE 
LUTE fOaEVEa SHINES PENDULUIJ 300206500 

7 1 9 NAN WIS 
l 19117123OOM COPE PIINESPFING5 GOSPEL 84966414I GOSPEL 

O 9 56 
SHEKINAH GLORY MINISTRY 
JESUS NINGDOAI J003'BWKWpßID 

9 8 9 MARTHA MUNIZZI 
LMANGE iNE YIORLO NARIHA MUVIIlI 38610 T 

10 11 13 
VARIOUS ARTISTS 
tVrAF TIEü1111111 WILLOülmNNOELJUW IANCUPOHNWRY4MD.v22127Enf uY 

11 13 7 
DORINDA CLARK -COLE 
fANE tt BACR GAPO CEIIIflIC t002720U8A 

12 14 39 
ISRAEL & NEW BREED 
A OEEPEA IEYEI: LINE 1NIEGRIIv,.COlUM81A 11086'SOYY MUSIC ,< 

13 12 55 
NICOLE C. MULLEN 
SXARECROPPFgS SFEO: VOLUME i'VIORO.CURB 881140:N4RNEq GROS 

16 17 
CANTON JONES 
KINGWM BUSINESS ARROrI 1231091 

15 17 19 
THE BROOKLYN TABERNACLE CHOIR 
INL SAY TEB IN1fGNIIYICOLUMBU 21732150NY MUSIC 

1G II W 
LTIH 

EO CEAKSH 
8109<'* 

17 19 19 BMBROC111036NÉK916I13Iwnóx101134S1i,9BCFGPRAISEANOWORSHIP 

18 23 30 SHIRLEY CAESAR 
AFTER 40 YEARS _ STILL OLWRATING THROUGH THE CITY $ND6FL 69704.IGHi 

19 IB 35 
RICKY DILLARD ANEW G 
IN[ TTN EPISWF: WE IN roa0M0 NUSPRING 026741W GOSPEL 

20 24 56 VARIOUS ARTISTS 
CYIGPIPD lsmm700 mFMp160W4NNLYW WQGSWfifWAf0A80YtiLZA1 

21 21 70 
VARIOUS ARTISTS 
WOW WSPEL 2007 \'EBIIYJIORO.CURB,EMI CLIG 02i94Q01J6A 

22 26 2 
DOUG & MELVIN WILLIAMS 
OVEfS II BLACKBfARY 1667ILIALACO 

23 27 34 
VARIOUS ARTISTS 
GOiIA HAYE GOSPW S INfEGR17Y,G05P0 LENTRiC 11755ROIIBA 

11 
28 

27 

28 

29 

30 

31 

32 

33 

34 

35 

38 

37 

39 

39 

CD 
a1 

42 

43 

44 

45 

48 

47 

48 

14 
2008 

:F, ARTIST 
5t, TIII( IIAPRIIII b MASER 'DISTRIBUTING LABEI 

27 35 
DAVID CROWDER BAND 
REMEDY SI%SIEPSSPAP0.UV1 265iEL11 CNG 

29 67 
TOBYMAC 
IPORfABLE EINKOS) FOREFRONT WI&FLU LNG:B 

28 14 
PILLAR 
TOR txE LONE OF THE GAME ESSENTIAL 10869'PPOVIDEHTINTEGRIIY 

32 35 
VARIOUS ARTISTS 
SONGS A WASHY': CWNTRI' LINE LIFE 1952kPROWDENI.IXTEGflIIY 

23 35 
NICOLE C. MULLEN 
SHARECROPPERS SEED: VOLUME 1 W'ORRCURB 887144 

35 40 
POINT OF GRACE 
HOW YOU LIVE MARCUM) 887090 

33 
2 VARIOUS ARTISTS 

LOP 25 PRAISE SONOR TOM EDITION MARMMA',CORI THIMI 71M6WCA CURB 

34 15 
NEEDTOBREATHE 
iXE XGT AILANIIC 236924'WORD.GUAB 

36 5 
PURENRG 
HERE WE 60 AGAIN FERVENT 887721 MIORD.CUPtl 

31 11 
00Ú1I 

TO 

eAIe ORCIIESIIIAMSRAP034111 UESSWAYI®BI 
CALLED i0 SERVE IAOa1J0Y I4BERNAL:C CN01R 50341 f 

30 
3 JOE COCKER 

HYMN FOR NY SOUL FANTASY 30198 CONCORD 

22 26 
GAITHER VOCAL BRNO AND ENNIE HAASE & SIGNATURE SOUND 
IOGEfHER GAUNER LIUSIC GROUP 2720f1 CLIG 

36 14 LEEUIND 
OPPoSttE WAY ESSEIlIIAI 10854:PROYIDEIIT.IIIIfGRIIY 

21 2 WARREN GARFIELD 
WORTH FlGNIWC fOR ESSENHAI 10864,PflOWDENI4N1EGgIIY 

46 17 
CANTON JONES 

NNW. BUSINESS ARROWNrACG 02100911LN CMG 

43 33 
AMY GRANT 
GREATEST WT'S SPARROW 2797iFMl CMG;% 

39 t3 FIREFLIGHT 
UNBREAKABLE KICKER 10066,1410,110011.1018677110 

47 
41 

VARIOUS ARTISTS 
sW34B01MPSINU EMLCWiMGLWBNINROn:TIE VE NENNOMBAanEQr. 

37 44 VARIOUS ARTISTS 
GLORY REVEALED THE WORDOF MORI« AP RPJM3110423P93V 08RITIGWIr 

40 43 THIRD DAY 
aRa0106%YOIUMf TWO: 21.1.2001 ESSEIlNL 108194Ni0MOfMINEGfKl1' 

a9 9 JARS OF CLAY 
GREATEST NTIS ESSfNiIAI 10880'PROVIOEN1.IN1f6RIIY 

48 6 
BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
ROCK a AGES OmRNER MUSIC GROUP 277 ism CNG 

45 17 
PASSION WORSHIP BAND 
PASSEIN: WD OF THIS CITY SOISTEPS,SPARROW 54221EMI CMG 

RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0150E641 CMG 

NEWSBOYS 
ENE GREATEST MIS SPARROW 6071/EMI CMG 

W3 

RS 25 36 

27 29 61 

28 31 3 

29 20 95 

30 

ARTIST 
TITLE IMPRINT 6 NUMBER / DISTRIBUTING LABEL 

DONNIE MCCLURKIN 
THE ESSENTIAL DOME MCCLURKIN VERI TV MACY 15388 SONY ONG 

J MOSS 
V2... PAJAMGO$Po CENTRIC 87214,101MM 

ALVIN SLAUGHTER 
OVERCOMER INTf6RITY1COIUMBIA 28131: SONT MUSIC 

LECRAE 
AFTER ME MUSIC 610PS REACH 30021/CROSS MOVEMENT 

33 68 
DEWAYNE WOODS & WHEN SINGERS MEET 
UNROOUCttü DEMME WOODS b WHEN SUMS MEET OLET VAA7ERVOKTY.67CLI. 

31 39 12 
NORMAN HUTCHINS 
SPOMMEOUS PRAISE VOLUME ONE IR 020 

49 18 
THE BLIND BOYS OF ALABAMA 
GOWN M M[W ORL[AXS tIM[ IIfE 19548 

® E JASON CHAMPION 
REFLECTIONS BROOKS 15223'EME GOSPEL 

34 38 21 
YOUTHFUL PRAISE FEATURING JJ HAIRSTON 
[%ALI[O.LIYE IN RAMNIORE EVIDENCE GOSPEL 6922,LIGHT 

35 22 2 
CHRISTOPHER LEWIS 
CRISIS: CHANGE IS REOUMED TYSCOT 9641661ASE IS 

38 34 
03 

FLAME 
OUA WORLD: REDEEMED THE SEQUEL CflOSS MOYELIENI 3WA 

35 li JONATHAN NELSON FEATURING PURPOSE 
RIM NOW PRAISE INIEGRITWCOLUMBIA 20.05011Y MUSIC 

37 

38 26 56 
BISHOP G.E. PATTERSON 
HAVING CHURCH WEIN TM SAINTS: VOLUME 1 PODIUM 2506 

DEITRICK RADDON PRESENTS VOICES OF UNITY 
iOGfTN[A W WORSHIP TYSCO7 981100:7ASEIS CD® SHIRLEY CAESAR 

WW ME OEFINITIYE GOSPEL COLLECTION WORD.CURB 887408WARNER BROS, 

THE CLARK SISTERS 
THE DEFINITIVE GOSPEL COLLECTION WORO4;URB 887407,WARNER BROS. 

42 45 19 TRIE -I -TEE 5:7 
NOUA TM BEST f ERIN44'EE 5:7 LEGACY/GOSPO CENTRIC t 1291/SONY BWG 0 THE BARNES FAMILY 
THE INTO 

44 37 18 
JEFF MAJORS 
SAAR 7THMUSIC011E 753171 

36 36 
MARVIN WINANS 
ALONE BM MOf AWNf PURESPRINGS GOSPEL 86770E111 GOSPEL 

43 13 
MYRBi WILLIAMS 
Y40E TO WORSHIP ROW 8040 

47 il 39 
BEVERLY CRAWFORD 
LIVE faOY WS ARGELLS 701 1271 

45 

48 

.0 ®DONNIE MCCLURKIN 
THE VALLEY a WD CANDEII 8081 E% 

14 t2 
TOUCH MY BODY 
MAßux CARET IsuxO 

15 35 
BUBBLY 
COLLIE fJUl1AT UNIVERSAL REPUBLIC 

24 32 37 TRIN-I-TEE 5:7 
Isr 6P,Rn a1s1xG o4o2JMuse woalo Ya¢ 

25 30 39 
LEE WILLIAMS AND THE SPIRITUAL GCS 
SO Mua ro BE 7NANKFü RANI YCO lose 

49 42 37 
BYRO CAGE 
IIYE Ar TXEN APOLLO TIE PROCIAYAIta ASP00011RIC 111141410,1OfNr.INIEGR ry 

80. 40 16 
CLINT BROWN 
LULL LINE TIMI TRIBE NCI 
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CHARTS 

I_ 1= Câ 1= \ I) 
e.1q lTi /11:1 114 

Saes data complied from a comprehes(ve pool of U,S, music merchants by Nielson 
SoundScan. Sales data for R8B/hip-hop retail charts is compiled by NielSen 

Sound,. from a national subset of tae stores [hat specialize in those gerces. 

Albums with the grXtest sales gains this week 

Eaii m Where included. this award IndlWles the title 
with the chart's largest unit increase. 

PACE 
Sm[R 

EATSfEI 

AaDXu 

Where included, this award indicates lho title with 

the churl's biggest percentage grovnh. 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING/CONFIGURATION/AV,LABIL; TY 

CD/Cement prices are suggested Ilst or egulvalent prices, which are projected 
from w)Mlesale priCes.(D) after pace Indicates album only available on DualDisc. 

CD/DVD after price Indicates CD/DVD combo only available. !p'' DualXisc available. 
CD/DVD combo avalWble. ' Indicates vinyl LP is available. Pricing and vinyl LP 

BVeElabiliry are not included on all charts. EX after catalog number indicates title is 

exclusive to one account or has limited distribution. 

11X4.1iA *Di C 1.`ì 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 

Systems, Charts are ranked by number of gross audience impressions, computed by 

cross-referencing exact times of airplay with Arbitron listener data. Tho exceptions 
ro the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 

Adult R8B charts, which are ranked by total detections, 
Songs showing an Increase In audience (a detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously H Ihoy have been on The Billboard Hot 100 for more .n 20 weeks 

and rank below No, 50. Songs are removed from the Hot RSB/Hip-Hop Songs and 
Hot RUB/Hip-Hop Airplay charts slmullaXXXusly If they have been on the Hot 
RSB/Hip-Hop Songs for more than 20 weeks and rant below No. 50. Songs are 
removed horn the Pop 100 and Pop 100 Airplay charts simultaneously If they have 

been on the Pop 100 for more than 30 weeks and rank below No, 30. TNles are 

removed from Hot Country Songs if they have been on the chart for more man 20 
weeks and rank below No. 10 in detections or audience. provided that they are not 
still gaming enough audience points to bullet Songs are removed from Hot Latin 

Songs If They have been on the chart for mere than 20 weeks and rank below 
No. 20, Songs on Latin Airplay charts are removed after 20 weeks N Choy rank bolav 
No. 20 In both audience and detections. Descending songs are removed from Adult 

Contemporary if they have been on the chart for more than 20 weeks and rank 
below No.15, if they have been on the chat for more than 26 weeks and rank below 
No, 10, or if they lave been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult RBB, and Hot Dance Airplay 
charts if they have been on the chart for more man 20 weeks and rank below No.15 
(No. 20 for Rhythmic Airplay and Modem Rock) or If They have been on the chart 
for more than 52 weeks and rank below Na 10, 

SINGLES SALES CHARTS 
The top selling singles comp(. from a maton( sample of retail store, mass 

merchant. and interne( sales reports colKKletl, compiled, and provided by Nielsen 

SoundScan. For ß8B/Hip-HOP SIngIM Sales, sales data is compiled horn a national 
subset Panel of core RUB/Hip-RUE Stores by Nielsen SountlScan 

Singles with the greatest sacs gains. 

CONFIGURATIONS 
0 CD 5819X0 available. 0 Digital Download available.0 DVD Single avalWble. 

0 Vinyl Maxl-Skgle available. O Vinyl single available. 0 CD MaxUSingle 

available. Configurations are not included on MI singes charts. 

HITPREDICTOR 
Indicates title earned HNPredlctor status in that particular format based on 

research data provided by Promos... Songs are tested online by Promosguad 

using multiple listens and a nationwide sample of carefully profiled music 

constr... Songs are rated on a 1-5 scale; final results aro based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are ludOcd 
to have Hit Potential; although that benchmark number can IluCtuale per format 
based on the strength of avalWble music. Fora complete and updated IISt of 

current songs with Hit Potential, commentary, polls and mono, please visit 
www.hltpredlc Concern. 

DANCE CLUB PL,, 
Compiled from a national sample of reports from club 0.1s. 

Thies with the greatest club pay increase over the Prevous week. 

l'AMI t1MZ0]a M01I:1V ai4`1- 
ALBUM CHARTS 

Recording Industry Assn, Of America (RIRA) certification for net shipment of 
500,000 albums (Gold). RIRA certification for net sNpment of 1 million units 

(Platinum). 0 RIRA ccrtifimt(on for net shipment of 10 million units (Diamond). 
Numeral within PW tinum or Diamond symbol.1.tes album's multbplatinum level. 

For boxed sels, and double albums calma running time of 100 minutes or more, the 

RIRA multiplies shipments by the number of discs and/or tapes. Certification fa 
net shipments of 100,000 units (Oro), Certification of .0.000 units (Pla6ne). 

Certification o/ 400000 units (Multi -Platine). 

SINGLES CHARTS 
RIAA certNkatlon for 500000 paid downloads (Gold). RIAA certificellon for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 

mfLlplelinum level O RIAA certification for net shipment of 500.000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold CertlntatIOrn for net shipment of 25,000 units fa video singles 
RIAA god certification for net shipment of 50000 units for shoMonn or 

ongform videos. RIAA platinum XERSXaten for net shipment of 50.000 units for 
video singles RIAA platinum certification for sales of 100,000 units fa Mortform 
longterm videos Numeral whhin platinum symbol: newt. songs multlpletlnum /eve'. 

DVD SALES/VHS SALES/VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or S1 million In sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or 12 

million in sales at suggest. retail price, n IRMA gold certification fora minimum 
sale of 125.000 units a a dotter volume of 59 malign at retail for theatrically released 

programs; or of at least 25,000 units and SI millon at suggested retail la 
ron-theatr(cal titles. IRMA ptetinunn certification fora minimum sate of 250,000 
units Of a dollar volume of 518 .lion at retail for ih.trIcally released programs, and 
of at least 50,000 units area S2 million at suggested retail for non -theatrical titles. 
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I\DEPENDENT:. 
ITARTIST 

TITLE WORM' 11 NUMBER: 0151RIBUTING LABEL 0411.1 

1 1 30 
GARTH BROOKSBROOKS 

TN UUeNn IKff DEAR( 219 

2 2 23 
RADIOHERD 
x RMNBOWS IBD 21622/AID (13.88) 

3 3 6 
FLIGHT OF THE CONCHORDS 
N.M. OF THE C019. D9190UNOTRACXI 1180 715.3U8 POP 115 A) 

4 80 
EAGLES 

is ROAD OUT OF EOM (AC 4500 E% 111981 

O JOHN HAITI 
SAME OLD MAM NEW WEST 8145 (16,98) 

6 a g VARIOUS ARTISTS 
INE NCMIO WAYS flHlt10 CUSTOM PRODUCTS 81855IARBUCKS 113.981 

O i 18 
VAMPIRE WEEKEND 
YAIAPIRE Annul) '1 315176EGGARS GR WP (11.981 

8 6 6 
ATMOSPHERE 
YMBIIACGMMIXILEMOKSTW PAMTTASMOEURDI.EMBA0gCAGP4Mi 

53 
SOUNDTRACK 
ONCE CAIIVASBACIM? MUSIC SOUNDER« 10586ICOLULIeIA (13 98) 

SANTOGOLD 
SANIOGOLD LIZARD NINO 70034;00W'N1015N 114 981 

36 CRAZYFISTS 
THE TIM ADO RS TAXERS fERRE I OA 113.981 

25.98 COrDVD 

9 

10 10 5 

13 

14 

78 

16 

19 

20 

21 

8 

18 8 

22 41 

16 3 

33 18 

32 2 

28 9 

SPIRITUALIZED 
SAGS IMAM SPACEMAN 5424LWTAXA IIIIEflfA710NA1(12.981 

BRYAN ADAMS 
11 BADMAII 200811 EX 112,98) 

RAY J 
ALL /EEL DEJA 34SHOMOUVEPIC MAIM. 117 98) 

SIXX: A.M. 
THE HEROM MAWS SWNO7MCX ELEVEN UNIX 111 115.98) 

OLD 97'S 
BUMF R oft swan NFW WEST 6147 /16.961 e 
BULLET FOR MY VALENTINE 
SCHEME AIM ENTE 2020 EN WIVE 21393.720480. (16.981 

TRIP LEE 
7820 REACH 8065114,98) 

VARIOUS ARTISTS 
wE THE NU MSS 29)R8C 03.98) 

26 28 
DANE COOK 
muffled O9QYERd4NSWteonvic ctemertex. p6( MMWAee 

SOUNDTRACK 
29 4 

RON MW 110115 GATE 20018115.98) 

22 21 5 
MINDLESS SELF INDULGENCE 
If ':CR 099ANE FOLD /15.981 

23 23 7 
APOCALYPTICA 
WORlOS COLLIDE 2020 EMT. 21580.:JIV[ 113.98) Â. 

24 

© ® 22.-12172,24222C73,150,1 

14 3 
REGINA BELLE 
LOVE FOREVER SHINES PENDULUM 300208508 114 981 

28 25 8 
NINE INCH NAILS 
GHOSTS 1x11 iNE NULL CORPoflAiION 26' 116 96 

27 24 6 
STORY OF THE YEAR 
THE BUtR SW W EHTAPH 86928 IIG 98) 

42 311N.I 
N:114il SHEKINAH GLORY MINISTRY ®® JE8W gN800g 3003IBOONWORLD 117 95) 

29 30 13 
FLOGGING MOLLY 
f 10A1510EDIIfDULI M'I tí48 (16.981 

©BONNIE'PRINCE' BILLY 
l lE GOWN IN TNF LICML DRAG CITY 387 s., 

31 34 4 
MINT CONDITION 
TUN CAGED BIRD 3636+IMAGE 118.98) 

32 40 2 
RICHIE RICH & TREVOR SIMPSON 
UItRAWFFXEN04 Ul7RA 1896119.98) 

33 20 2 
A SKYLBT DRIVE 
WIRES AND in CONCEPT Of (11104811e 1R44IC HERO 036;EAST WFSI or 96 

34 19 3 
FILTER 
ANIX[YS /0ß1N DAMN PULSE 90108 (16.981 

® D SISANmHATROPHUYLUD 

M PURE METAL BLADE 1{658/13981 

38 11 2 
MATES OF STATE 
REARRANGE US BARSUK 74 113981 

37 13 2 
THE TING TIS 
WE SIARWO NOINMNGG COLUMBI0. 28925. 11898 VINYL LP) 

38 JI 8 VARIOUS ARTISTS 
PUtIR 60fó dRUNK IEPRLE59 3.8 1u,961 

39 44 36 
INGRID MICHAELSON 
GIRR AN0 BOYS GABIN 24 0:ORIGINAL SIGIIAt It 1.981 

Q = SHEOLUME 

OME /VE 

d OLIM VRGE 324 (15.981 

® 

J 

CD = 2916/31C2,78.,, 
ASON ALDEAN 

RfIENTlE83 BROKEN BOY( 1041 (17.881 m DETHKIOK 
fNE DDNAUIIY ISWNO7RACq'NILLIAMS STREET 00021AWLl SW14113.981 

43 

44 

39 9 
MARTHA MUNIZZI 
CHANGE TILE WORLD MART. 1,9UNUL 38610117 98 MOVED ä' 

37 7 
CHILDREN OF BODOM 
131.000DRUNK SPINEFARM 310'FDNIANA INIERTATIONAL Ili 98)'s 

46 11 3 
FOXY BROWN 
BROOKLYNS OOM MYA BLACK ROSES 503(MOGH (17 981 

48 

47 

43 3 
KIDZ IN THE HALL 
THE IN CROWD MAJOR LEAGUE 2075IDUCN DOW/1116981 

EMMURE 
THE RESPECT ISSUE VICTORY 449 113 98) 

48 50 36 
RED 
ENO R SILENCE ESSENIUI 10807 112 98). 

CD =I SOUNDTRACK 
HAIRSPRAY tlE'N TINE 39089 (16.981 

01® TWISTA PRESENTS SPEEDKNOT MOBSTAZ 
EOBSTABILITv II' MAIION «MESS KOCH 5506 117.981 

,eons: vbeoeroeM 
mou Nat arc IVU0Ud 
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ÌÌIJDarQdL IeIW' 
CHART: A 
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e TOP 

DIGITAL 
.®® ARTIST 

DISTRIBUTING LABEL 

USHER 
(MACE MAIM 

SOUNDTRACK 2 

TitleNI 
Here 1 Stand 

Sex And The City di 
9 YEW 

FERGIE The Dutchess: Deluxe E.P. ®. 
x:iERSCODE,gA 

4 2 
3 DOORS DOWN 

r.SLAJUMRG 

3 DEATH CAB FOR CUTIE 
65852I1,5TLANTIC 1R0 

JASON MRAZ 
ATLANTIC fAG 

7 4 3 
PrErn 
MERCURY aOJMG 

e AL GREENBLUE 

NOTE IBLG 

9CYNDI LAUPER Bring Ya To The Brink 
EPIC ISM MUSIC 

10 13 23 
SOUNDTRACK Junn 
FO%/ßMNO luiG 

11 6 3 
SOUNDTRACK The Chronicles 01 Namla. Prince Casp:: 
W'P1NM MEOU !WALT DISNfr 

12 
DHARLOTTE SOMETIMES Wares & The Both Of us 

fEN 1GA 

tÍ3 tl 5 
MADONNA 

ER eß05. 

P8 2 

8 3 

14 12 7 
FLOBOTS 

UIIIYERSAI 0.EFVBLIt : WOG 

16 
®KT TUNSTALL 

RELENTLESS /VIRGIN 

3 Doors Down ®I 
Narrow Stairs III 

We Sing. We Dance. We Steal Things. 

ROCklerry 

Lay R Dot. 

Nara Candy al 
Fight With T0015 Xp7. 

(unes Live from S010 (EP) 

70P 
VORLD 1.. 

33 ARTIST 
3 Q33ó TITLE IMPTUMMIUMNR'DISTRBUIMG LABEL O1<i CELTIC THUNDER 

s CELiq RWNDB1: 111E SHOW CELTIC THUNDER OOIIDECW 

2 I 70 CELTIC WOMAN 
A MEW JOURNEY MANHAi IAN 7511w8LG 

O 5 2 
THE BROTHERS CAZIMERO 
DESTINY gOUHTAIN APPIf 2119 

O 4 36 
SOUNDTRACK 

eb 3 2 
ORCHESTR7: AOBAB 
MADE W OANAfl W CIRCUITlNDKFSUCII {33788'WARIIER 9ß0S. 

8 ì 49 
ISRAEI'IZ°MAKArzSiU0 LE 
WOND[RfUI WORLD Bq BOY 59f IIMOUNTAIN APDtE O ICIVARIOUS ARTISTS 
NMRMTOLAGOSAAV,ORiIMIFAVMMIRMONATINNEREI ERORN(STMSi(6 

8 fi 14 
THE HIGH KINGS 
IH[ NIGX KINGS NA1111A1TAli 21344 BLG 

9 14 32 
MICHELLE AMATO/ROSALIND MCALLISTER/SARAH MOORE 

M CELTIC LAMS COLLECTORS EOFUON u,c eo, 53113 

VARIOUS ARTISTS 
VAR( PUTUFAMO PRESENTS: CAFE CUNANO W IVMAYO 270 

11 9 9 VARIOUS ARTISTS 
IN 710 NAME OF LOVE: A/RICA CfMATES U2 SHOUP FACTORY ICE085.05A 

12 d 2 CHRIS KIMBELL 
PUIY: WORLD: AFRICAN JWRNEY: 1ßM0.1 BUTS GLAG 520017 

13 12 33 
MANU CHAD 
U RAOgIINA BECFUSE 66496MACIONAL 

14 10 a RUPA ti THE APRIL FISHES 
E%iMORMNARY PENOmON CUNBFNCMA :PoiUNAYO 

CNAMBAO 
CON OTRO RIPE SOYv BMC AOPfE 720220 

ILIKE PROFILES: 

MOST ADDED 

r- 

} 

8 

8 

9 

10 

11 

12 

13 

14 

15 

23 

2 10 

TITLE 
ARTIST omPR(NI r FROMMATI OBELI 

1 

KISSED A GIRL 
EA T PERRY (CAPITOL, 

4 MINUTES 
MAMMA EMMA Aim TINBERUKE MARNER BROS 

HANDLEBARS 
MOOTS(UNIVERSAL REPUBLIC( 

FIX YOU 
COLOPUY (CAMIOLI 

7 WHAT GOES AROUND...COMES AROUND 
JUSTIN TAINAIAXE IJNE201.1gn1 

11 

6 

VIOLET HILL 
COLOPEAY,CAPITOL) 

LEAVIN. 
JESSE MCCARTNEY IHOLLYW000) 

BLEEDING LOVE 
LEONA UWIS ISYCOVIALIG 

WITH YOU 
CNES BROWN 021.701Ae51 

SHUT UP AND LET ME GO 
ME MO TIM IC01UM5151 

SEXYBACK 
JUSTLY 11991LAW U12E1051851 

YELLOW 
COMMA ,CAPITGLI 

BRING ME TO LIFE 
EVANESCENCE FEATURING PAUL MCCOY 

GIRLFRIEND 
AVRIL UYIGNE IRCRASIGI 

CLOCKS 
COLNUT (CAPITOL) 

64 Go to www.billboard.biz for complete chart data Data for week of JUNE 14, 2008 



niclscn 
Soundscan 

3 RE-EK(RT 

15 NE-ENfRY 

SAVING ABEL 

MGMT 
COMMA 19512/50113 MUSIC 111.%) 

CHARLOTTE SOMETIMES 
GEFFEN e 113426 (9 981 

36 CRAZYF1STS 
FERRET 098 (17 sal 

SPIRITUALIZE° 
- 4crunn 542:FONTANA INTERTATIONAL 112.981 

6 2 44 FIVE FINGER DEATH PUNCH 
70116112.98) 

H2O o 13'2,e,'.'.4'.092112.%) 

o 17 2.5 WE THE KINGS 
"I 5CURVE snot (898) 

9 f 

ASCARLETT JOHANSSON 
PERnWNKLE/ATC0 45452WRNINO 118.981 

22 2 
GREATEST BONNIE 'PRINCE' BILLY 
GAINER DRAG CITY 36, 155.9111 

11 9 2 ; A SNYLIT DRIVE 
TRAGIC HERO 03aEAST WEST 114.98) 

® ® SHAT HULUD 
METAL BLADE 14658 113.981 

13 6 I MATES OF STATE 
BARSWf 74 (17.98) 

14 1 2 THE TING TINGS 
COLUMBIA 28925' 116.98 NNW LP) 

O K -17,02SM 
NUCLEAR BUSE 2115116 %) 

16 18 
101 

DRAGONFORCE 
SANCTUARY 61803UROAOflUNNER 11198) eì 

17 14 1 KIDZ IN THE HALL 
YAIOR LEAGUE 2015NUCK OOwN lia%I 

18 4 2 
MASON JENNINGS 

BRUSMRRE 011210lUMRO 113.98 

19 T6 
EMMURE 
YICTOflY 419113.%) 

O 31 4 
fi 

JUSTIN NOZUKA 
CüSSNOIE 0102 111.98) 

21 13 
FRAYSER BOY 
HYPNOTIZE AMOS 3619116.%1 

22 21 IS BON IVER 
1491) Q JOSEPH WILLIAM 

HILLE LSE 1fARNER GROS 115931 

MC CHRIS 
WHOA off 001 (17.%1 

-,9TH WONDER & BUCKSHOT 
DUCK DOWN 2070. 110%) 

Saving Abel 

Spectacular 

Both Of Us 

Oracular 

Waves & The 

The Tide And Its Takers .. 1 

Songs In A&E. 
The Way Ot The Fist . 

Nothing To Prove 

We The Kings 

Anywhere I Lay My Head. 
Lie Down In The Ught 

WIRES And The Concept 01 Breathing 

Misanthropy Pure 

ReArrange Us 

We Stalled Nothing 

Prevail 

Inhuman Rampage 

The In Crowd 

In The Ever 

The Respect Issue 

Holly 

Da Key 

For Emma, Forever Ago 

Beyond 

me chrfs Is Dead 

The Formula 

At No. 49, 

Grammy Award 

winning DJ/ 

producer Benny 

Benassi's hest 

charting album 

starts with more 

than 1,000.11 

also bows at No. 

15 on Top 

Electronic 

Albums. 

The band's 

sophomore 

album is its linst 

to reach a 

Billboard chart. 

It also enters Top 

Christian Albums 

at No. 25. 

the pianist's 

album earns a 

221 gain alter 

appearance on 

"Dr. Phil" (May 

28).0e Top 

Classical 

Clossoyer, M 

INes 10-7. 

IE" ESPERANZA SPALDING 25 xEADsue3wo(119e1 

124 

2_I 
THE BLACK ANGELS 
LOW BONE ATTIC 033 (12.98) 

-15 ZIN 
SONNY LANDRETH 

a LAxoruL aoD1 p69e7 

1 CUIS 
28 1 ;J 

YUSART 5050.'BALBOA 111981 

211 

THE COOL KIDS 
C.A.KE. DIGITAL EIOCNOCOUJE 19.981 

43 321 
NICK SWAROSON 
Cesar Cum». 0058 115 98 MVO) e 

Esperanze 

Directions To See A Ghost 

From The Reach 

Vive Y Defame Vivir 

The Bake Sale 

Patty 

Krlmson Creek 

Elephant Shell 

Running Back To You. 
Colors And Sounds. 

11 BOONDOX 
PSYC110PATNIC N00 (12.987 

32 6 
TOKYO POLICE CLUB 
SADDLE CREEK It6. 113.%) 

4 CHRIS SLIGH 
BRASH 0042113.%) 

ARTICLE ONE 
swop 71430 (10.981 

ADELE 
Xl/COLUM81A ENSONY MUSIC (9.%) 

THE BROTHERS CAZIMERO 
V OUNTAIN APPLE 2119 (15N1 

4 THE LAST SHADOW PUPPETS 
2,M01018P (13 9(1 

59 
2 

CAROLINA LIAR 
ATLANTIC Q4%QrAG (13.987 

10 ¢y) ISLANDS 
a ANN 8698MEPITAPN 115.%I 

45 14;; LUDO 
REOBIRSISLAMO 009497ADJMG 

42 33 
Al ARMIN VAN BLAUREN 

Ag1AADA 1666'ULTflA 

43 
36 

7 M83 
:.,.0 9781115%1 

LOA 
@Ì 

39 ;9 LADYTRON `i NEITWENK0161TALE%19.881 

47 42 31 

48 49 1 

DEICIDE 
EARACHE 358 (I6 98) 

TIFFANY EVANS 
mum 9106,50NY MUSK (12.98) 

THE SPILL CANVAS 
ONE ELEVEN:SIRE 1624281WARNER BROS. 113.96) 

LOS CUATES DE SINALOA 
SONY BYO NORTE 22541 (12.98) (ti 

BENNY BENASSI 
ENERGY 1695:ULTRA (1098) 

JAMIE UDELL 
WANN 160115 981 

19 

Destiny 

The Age Of The Understatement 

Coming To Terms 

Arm's Way 

You're Awful. I Love You. 
Imagine 

Saturdays=Youth 

Tiffany Evans 

No Really. I'm Fine 

Velocifero 

Till Death Do Us Part 

Paros ENitos Chacas 

Rock'N'Rave 

Jim 

paa ARTIST 
digiti1TlEIMPRINr6M)Y9Ea'DISIRIBUTINSLABEL 

O USHEXERE 
I STR NIO (RUC( 2Ià98: L:iliflA 

2 1 3 
DEATH CAB FOR CUTIE 
NARROW STAIRS E.,,, UN: ATLANTIC 4527.6 AG 

3 5 
PORTISHEAD 
DIM GO' UISCS.'MERCURY 011141NOJMG 

4 2 2 
BUN -B 
II 

EE O, AL G 

4 CITE 445804.'ASYLUTA 

LAY IT DOWN BLUE NOTE 40449,IBLG 

o JOHN HAITT 
SAME OLO MAN NEW WEST 6145 e 

3 
DUFFY 
flOLlcffRRY t'í R,'JNY 010822'1IDIYG 

.0 SPIRITUALIZED 
SONGS IN AbL ç>:C.CI.IA115121FONTArLA MUTATIONAL 

MI' FLOBTS 
5 

O r1 /127. 0ls UNIVERSAL nePueLIc 001258NY66 

4 2 
3 DOORS DOWN 
J o00RS OOwN UNIVEMAL REPUBLIC an%5lUMflG 

13 6 
FLIGHT OF THE CONCHORDS 
FLIGHT of THE CONgoORDs ISOUNDIMe ll HBO rT5.7SUB POP 

14 2 
BONNIE'PRINCE'BILLV 
LIf OOWM IX iNE UGNi DRAC CITY 36r 

11 9 THE BLACK KEYS 
AFIACK 8 MLEASf xonFSUCN 202416lWARNER Bfl05 

THE ROOTS 
RISING 00» Off JAL 01113roCeYG 

OLD 97'S 
BLAME IT ON CHANTY NEW WEST 5147 Z, 

Austin psych -rock outfit Black Angels fly at No. 26 on Top 
Heatseekers with second album "Directions to See a Ghost.' 
It's the first charting effort for the act, 
which released its first set, "Passover," 
in 2006. Find out about the Angels this 
week at biliboard.com/breaking. 

Go to blliboard.com/breaking to 
,CQpfn discover developing artists making 

their inaugural chart runs each week. 

ry 

BLACK ANGELS 

REGIONAL H1=Al'S1=1:K1=R #'is 

The Way Of The Fist 
Five Finger Death Punch 

Destiny 
The Brothers Cazimero 

Saving Abel 
Saving Abel 

Saving Abel 
Saving Abel 

PROGRESS REPORT 

Michelle Williams, "We Break the Dawn" 
After having released two gospel albums, the Destiny's Child 
member shifts to pop music as the first single from her 
forthcoming set bows on Hot Dance Club Play at No. 47. Her 
third album, "Unexpected," is due later this summer. 

Saving Abel 
Saving Abel 

Nothing To Prove 
H2O 
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NORTH EAST 
9th Wonder & Buckshot 
The Female 

Spiritualized 
Songs In "SE 

H2O 
Nothing 7o Prove 

36 Crazytlsts 
The TMe And Its Takers 

1 MGMT 
Oracular Spectacular 

Charlotte Sometimes 
wevesarneeornaus 

Dead Season 
Wren Every'Nng 18 LOS' 

Shal Hulud 
Misanthropy Pure 

_-' Bonnie 'Prince Billy 
tre ooen In me Mohr 

1 

No More Kings 
TO No Alle Kings 

Saving Abel 
SaringANol 

Charlotte Sometimes 
Waves &The Both Of Us 

Willy Chlrino 
Pa'fame 

Frayser Boy 
Da key 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com 

Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com 

PROFESSIONAL SERVICES 

READY TO RECORD? HOW 

ABOUT SOME HELP? 

Contact us today 
and well send 

you your FREE 

Tape 

.....;e that's full 

of great recording 

tips and tricks. 

18661677-7911 

w ww.d i s c m a k e rs.c o m/ b b 

DISC MAKERS 

DUPLICATION/ 
REPLICATION 

NEED CDs? THE CHOICE IS 

CRYSTALtISCLEID 

AR 
r;Fu:,: 'l'J1 'l'J:r 5'J:r22.,11 

1000 CDs $999 iiconetcfnaBBBBIll 

1000 PROMO CD PACK 5599ARIBI 
1000 DVDs 51499 t(OBtlttEmlìliffl 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

> 

oar 

Issue #23 June 7, 2008 

To Order Back Issues 
Online, Go To: 

biltboard.com/baskissues 

IN-HOUSE CD DVD VINYL MANUFACTURING 

$77500 Imlvdn, lralmbaaRlels 
E-rolor CO label lrom Prinl.roady 

Package: lilm, jowc/box, shrinkwrnp 

1000 $1199 00 
Indodear 4 ralor 

ten' 7roler (0 Eobel lrom sopPlied 
Paeka9e: artwork, iewelbox, shnnkwroR 

D.A. 12 VINYL PROMO 
100 12" VINYL $799.00 add,nonol LP,: 51.30 cock 

500 12" VINYL $1,279.00 REORDER 5710.00 

1000 12" VINYL $1,889.00 REORDER 51319.00 
PACKAGES INCLUDE: WHITE JANET w/ HOLE MASTERING FULL PROCESSING 

TESL PRESSINGS 2.(01.09 LABELS (slack bodpround, FIRINI0PUP OM TURN AROUND 

RAIIVBO RECORDS n x ry sawrcroncoa arr roos lI '5 8960 [Eon Avc., Canoga Park, CA 91304 18181 280 -1100 
1p' Fex: 18.81 280-1101 www.reinberecorda.com Enlo@nOnboreconk.com 

CONTESTS 

www.thequeen 
of 

soulcontest.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising thew prices. we 

are slashing ours. CD's. LP's. Books. Cassettes 

as low as 50 cents. Your choice Irom the most 

extensive listings available. 

For tree catalog call (609) 090-6000. 

Fax (609) 890-0247 or write 

Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691.0020 

emell: scorpiomusbv/aol.com 

PROFESSIONAL 
SERVICES 

FREE 
Music Business 

Classifieds 

BUY - SELL 
TRADE 
Equipment 

FIND 
Musicians 

Bands 

www 
musicbizclassifieds 

c0n 
InterriL't SL'r\'Ii_L's xnus Lc mnusa.net 

I 
FRE 

(Advice)E 
HOW DO YOU MAKE 
YOUR CLASSIFIED 

AD PAY? 
By running it consistently- 

consecutive weeks-for impact!! 
Rarely does a prospective 

customer reply to an ad the very 
first time it appears. When that 

customer is ready to buy. 

Remember, the very week he or 

she is ready your advertisement 

should be in POSITION. 

Stay ALIVE and SATISFIED 
with an ACTIVE CLASSIFIED!! 

TOLL FREE 

800-233-7524 or 646-654-4697 

CALL US TODAY AND ASK 
ABOUT THE 

BILLBOARD CLASSIFIEDS 
INTRODUCTORY OFFER FOR 

NEW ADVERTISERS! 
1-800-223-7524 or 

jserrettelâbillboard.com 

Billboard Classifieds 
overs Eve hing - 

DUPLICATI ON 

REPLICATION 

VINYL PRESSING 

CD ROM SERVICES 

DVD SERVICES 
FOR SALE 

PROMOTION & MARKET- 
ING SERVICES 

MUSIC DISTRIBUTORS 

AUCTIONS 

RECORDING STUDIOS 

REAL ESTATE 

INVESTORS WANTED 

STORES FOR SALE 

EQUIPMENT 
FOR SALE 

STORE SUPPLIES 

FIXTURES 

CD STORAGE 
CABINETS 

DISPLAY UNITS 

PUBLICITY PHOTOS 

INTERNET/WEBSITE 
SERVICES 

BUSINESS SERVICES 

MUSIC INSTRUCTION 

BUSINESS 
OPPORTUNITIES 

COMPUTER/ 
SOFTWARE 

MUSIC MERCHANDISE 

T-SHIRTS 

EMPLOYMENT 
SERVICES 

PROFESSIONAL 
SERVICES 

DJ SERVICES 

FINANCIAL SERVICES 

LEGAL SERVICES 

ROYALTY AUDITING 

TAX PREPARATION 

BANKRUPTCY SALE 

COLLECTABLE 

PUBLICATIONS 

TALENT 

SONGWRITERS 

SONGS FOR SALE 

DEALERS WANTED 

RETAILERS WANTED 

WANTED TO BUY 

CONCERT INFO 

VENUES 

NOTICES/ 
ANNOUNCEMENTS 

VIDEO 

MUSIC VIDEO 

POSITION WANTED 

LISTENING STATIONS 
FOR LEASE 

DISTRIBUTION 
NEEDED 

EDUCATION 4110* 
OPPORTUNITY 

HELP 

MASTERING 

AUDIO SUPPLIES 

ROYALTY PAYMENT 

PRINTING 

MUSIC PRODUCTION k 

METAMUSIC 

STAGE HYPNOTIST 

CD FAIRS & 
FESTIVALS 

MUSIC WEBSITES 

NEW PRODUCTS 

DOMAIN NAMES 

. For print and Jeff Se .com 
or Help Wanted postings in print and online contact Benjamin Alcoff: 646-654-5416 or Ben.Alcolft8nielsen.com 
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Billboard Research Can Answer Your Questions, Plus More: 

Complete Array of Research Packages for singles andlor albums 

from Hot 100, Billboard 200, R&D, Rap, Country, Gospel, Christian, 

Dance, Latin, Rock, Adult Contemporary, Jazz, and Classical 

Chart & Article Copies 

Chart History reports by Artist I Title I Label / Writer I Producer 

Customized Recaps and Research available 

TO ORDER CHART PACKAGES, GO TO WWW.BILLBOARD.COMIRESEARCH 

FOR CUSTOMIZED RESEARCH, CONTACT RESEARCH@BILLBOARD.COM OR 646-654-4633. 
i _eAC e 
RESEARCH 
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E EC;lJTIVI Pal 

TURNTABI_E 
Send submissions to: exec a billboard.com 

RECORD COMPANIES: EMI Music ups Cynthia Sexton to ex- 
ecutive VP of global brand partnership, licensing and syn- 
chronization. She was senior VP of strategic marketing and 
licensing at EMI Music North America. 

Provident Music Group appoints Zach Prichard produc- 
tion coordinator and Jennifer Pape royalties administrator. 
Prichard was vault coordinator, and Pape was copyright and 
licensing coordinator at Sony BMG Music in Canada. 

Columbia Nashville names Alex Valentine director of 
Southwest regional promotion. He was manager of Southwest 
regional promotion at Arista Nashville. 

Arista Nashville taps Cheri Lynn Martin as manager of 
Southwest regional promotion. She was most recently self- 
employed in independent promotion. 

PUBLISHING: PUBLISHING: Warner/Chappell Music names Sean Patrick 't 

Flahaven VP of theaterand standards repertoire. He was GM/di- 
rector of music and marketing at Theatrical Rights Worldwide. 

London -based Cutting Edge, a leading provider of music 
to the U.K. film industry, taps David Hockman as nonexecu- 
tive chairman. He was the former chairman/CEO of Sony/ATV 
Music Publishing and PolyGram Music Publishing. 

r 
DISTRIBUTION: Alternative Distribution Alliance promotes 
Bill Taylor to senior director of production. He was director. 

TOURING: British promoter/festival organizer Stuart Gal- 
braith, founder of Kilimanjaro Live, has joined the board of the 
United Kingdom's Woodstock Open Air metal festival. 

MEDIA: CMT in Nashville elevates Margaret Comeaux to sen- 

ior director of music and events production. She was director. 
MTV Networks Benelux and Nordic executive V P/managing 

director Dan Ligtvoet is adding duties as managing director of 
MTV Networks Germany. He now oversees the day-to-day op- 

erations and strategic direction for MTV N's brands in Denmark, 

Sweden, Finland, Norway, Belgium and the Netherlands. 
-Edited by Mitchell Peters f 

WORKS 
CABLEVISION CEO'S BAND BENEFITS 
NATIONAL KIDNEY FOUNDATION 
By day, Jim Dolan keeps busy as president/CEO ofCablevision 
and chairman of Madison Square Garden. By night he lets loose 

as guitarist/vocalist for blues -rock band JD & the Straight Shot. 

On June 24, in conjunction with the release of its sophomore 
album, "Right On Time," the band will perform atthe RoxyThe- 
atre in Los Angeles to benefit the National Kidney Foundation 
of Southern California. "Ifs a good cause and it's right in line 
with the kinds of things that I've been doing with the band," 
Dolan says, noting that his group plays an annual benefit con- 

cert in New York for the Lustgarten Foundation for Pancreatic 

Cancer Research. Joining JD &the Straight Shot at the June 24 

concert will be Eagles member Joe Walsh, who guests on the 

band's forthcoming album. "Joe and l are good buddies," Dolan 

says. "He's agreed to come and play with us and lend his name 
to the event." Dolan has already pledged $25,000 to the cause. 

The band will accept other donations for the National Kidney 

Foundation's Harold Owens Fund Owens, who serves as di- 
rector of the MusiCares Foundation, is on dialysis and on a wait- 
ing list fora transplant. Concert tickets cost $50-$150 and can 

be purchased by calling the foundation at 818-783-8153. 

ß(1(I3 EAT 

Rapper Lodaeris, left, and Motley Crue drummer Tommy 
Lee perform onstage during the Planet Green premiere 
event/concert for TV series "Battleground Earth: Ludacris 
vs. Tommy Lee" held May 28 at the Greek Theatre in Los 
Angeles. The concert was held to help restore Griffith 
Park, which was decimated by wildfires one year ago. 
.010. C01.w(CSv Or JJHO ': s HAVSSNAREiMAGECOM 

Michelle Williams. whose single "We Break the Dawn' 
hit Billboard's Hot Dance Club Play chart this issue. 
attends the Step Up Women's Network Inspiration 
Awards held May 29 in New York. Crystal Light 
sponsored the event. PHOTO: COURTESY OF HARRY iMMERMAN 

From left. MTV 
Networks Music Group 

entertainment president and 
Logo president Brian Grades, 

'Dirty Sexy Money- actress Candis 
Cayne. Cyndi Lauper and Logo 

executive VP/GM Lisa Sherman enjoy 
Logo's NewNowNext Awards. The event 

airs June 7. .010 COURTESY 0. L000 

NHL Stanley Cup Finals between the 
Detroit Red Wings and the 

Pittsburgh Penguins June 2 at Joe 
Louis Arena in Detroit. RHoro. 

COMESV QF V,E SAN.' 

John Mayer performed at RIMS 
annual Wireless Enterprise Symposium in Orlando, 

Fla. The WES brings together industry leaders and consumers 
to display and formulate the future of wireless technology. From left 

are Arc Worldwide/Leo Burnett VP account director Ben Gladstone. MAC 
Presents sponsorship coordinator Jessica Bautier, Mayer. MAC Presents president 

Marcie Allen Cardwell, RIM show manager Amy Jones, MAC Presents event coordinator 
Erin Parker and RIM senior director of marketing Paul Kalbfleisch. 

INSIDE TR 

MASTOS OF THEIR DOMAIN 
Max Weinberg: rock -solid drummer 
for Bruce Springsteen's E Street Band, 

comic foil and bandleader on "Late 
Night With Conan O'Brien," snappy 
dresser and ... an expert intermedi- 
ary between bands and producers. 
Turns out that Weinberg's son is a big 

fan of metal act Mastodon, which was 

mulling a producer for its next Warner 
Bros. album. When the E Street Band 
hit Atlanta in April, Weinberg put 
Mastodon in touch with Brendan 
O'Brien, who produced the new E 

Street album, "Magic. "'A couple days 
later, it was like, 'All right, you're going 
to meet him on Monday and see if 
everyone jives,' " Mastodon drummer 
Brann Dailor tells Track. "We had that 

conversa was obvious that 
it was all good. The fact that he lives 

and works right around the corner 
from my house is even better." The 
as -yet -untitled album, which should 
be out before the end of the year, is 

likely to feature a IS -minute track 
dubbed "The Last Baron," 

CARAMEL -COATED 
Veteran singer/actress Irene Cara is 

relaunching her pop career in tandem 
with a new all -girl band, Hot Caramel, 
Track has learned. The group's debut 
single, "How Can Make U Luv Me," 
was co -written and produced by Cara 
and will hit U.S. radio in the coming 
days. A full-length album, "Irene Cara 

MASTODON 

Featuring Hot Caramel," is expected 
in late summer. 
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The stars were out for 
the 33rd annual American Women 

In Radio & Television Gracie Allen Awards 
held May 28 in New York. The awards recognize 

exemplary programming created for, by and about 
women in all facets of electronic media including radio, TV, 

cable and Web -based media. From left are actress All Latter; 
TV personality Suze Orman; actress Kelly Rutherford; TV personality 

Guiliana DePandi Rancic. who hosted the awards: and actress Jill 
Hennessy. PHOTO COURTESY OF JEMAL CWNTESSPAIREIMAGE CO. 

Academy 
Award -winning 
composer Hans 
Zimmer. right, 
and Gnarls 
Barkley's Cee- 
Lo Green at the 
"Pang Fu 
Panda' 
premiere June 1 

at Grauman's 
Chinese Theatre 
in Los Angeles. 
Zimmer and 
John Powell 
composed the 
score, and 
Green performs 
a funk/ 
electronics 
cover of"Kung 
Fu Fighting:' 
pN010'. COURTESY 

Or ALGER -TO E 

ROORIGUEUGETTY 
IMAGES 

The Brent 
Shapiro 
Foundation for 
Drug and Alcohol 
Awareness hosted 
Sober Day USA 2008 
at a private residence 
in Beverly Hills, Calif. 
In attendance were 
Paris Hilton. Benii 
Madden, the Kardashian 
sisters, Tom Arnold, 
Larry King and Paula 
Abdul, shown here. 

EDITED BY KRITINA TUNZ1 
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From left. Wynon 

41. 
_ udd, Chaim Khan and - 

-Bello attend the third a 1 .1I 
Believe gala May 17. The three women 

sang Khans "I'm Every Woman, at the end of 
the event, which was held at the Century Plaza 

Towers in Los Angeles. The gala benefited the Chaka 
Khan Foundation, which helps autism Initiatives and u 

at -risk women and children. PNoro couprtsv of ALEX ben:, 
. BERLINER STUDIO-VgEIMAGES er;',1 

ASCAP CONCERT MUSIC AWARDS 
The ninth annual ASCAP Concert Music Awards were held May 22 at the 
Times Center in New York. ASCAP member and radio host/performer 
Peter Schickele hosted the event. which recognized the achievements 
of ASCAP's 2008 concert music honorees. Those honored this year 
were Academy-, Pulitzer- and Grawemeyer Award -winning composer 
John Corigliano: Chanticleer music director Joseph Jennings; Buffalo 
Philharmonic and Virginia Symphony music director JoAnn Falletta; and 
2008 Pulitzer Prize-winning composer David Lang. aims: coumese of RJ 

CAPA. 

RIGHT, ABOVE: JoAnn Falletta. left. and New York State Council on the 
Arts executive director Heather Hitchens. 

RIGHT, BELOW: 1999 Pulitzer Prize winner Melinda Wagner presents 
composer David Lang his ASCAP Award. 

ABOVE: From left: Chanticleer music director Joseph Jennings. ASCAP 
VP/director of concert music Frances Richard. composer/radio host Bill 
McGlaughlin and composer John Corigliano. 
BELOW: From left, Young Composer honorees Timothy Andres, Angel 
Lem and Seen Frier. 
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SEPTEMBER 9, 200B . MOSCONE CENTER . SAN FRANCISCO 

THE OFFICIAL 
ENTERTAINMENT EVENT OF 

The Wireless Association` 

enter 
POWERED r3Y 

Billboard The Hell wood Re I rter. 

Exploring New Technologies, ° New Products and New Business Models! 
Mobile Entertainment Live! Fall will offer attendees a new event format that is designed to 
deconstruct the typical conference experience and give a greater voice to everyone involved in the 
mobile entertainment marketplace! 

The conference will feature main stage keynote interviews with industry experts as well as a 

full afternoon program dedicated to in-depth tracks on each of the major content areas: 

MUSIC: Deep -dive sessions on the future of music content on mobile phones. 

VIDEO: Focused sessions on all mobile video -related content. 

ADVERTISING: An examination of the various ways that mobile entertainment is drawing 
advertisers to mobile content. 

COMMUNITY: A look into the highly anticipated world of mobile social networking and 
user -generated content. 

Each track will include: A series of product demonstrations, presentations, 
interviews, feedback sessions and structured networking opportunities! 

ADVISORY BOARD MEMBERS INCLUDE: 

RIO CARAEFF GREG CLAYMAN 
E. eltn. Unrvpsal Musk Eve. Dotal Ostrurnkn & (Aetna; 

Group / GM. Universal Deelopment. M Networks 
MC *. UnNrersal Mlle Group ro 

N 
up 

ANDY NULMAN 
Prevdent 1 GAO 

AlrepM MOWN 

TED COHEN 
P,tne, 

TAG trategk 

RICHARD CONLON 
VP. Marketing & & Ism^. 
Dev. Media Licensing. BMI 

MARK DESAUTELS 
VP. Weeless Internet 
Development CTIA 

JOHN HARROBIN 
V Digital MM l 
Verbal Wireless 

PAUL PALMIERI 
CEO 

LARRY SHAPIRO 

E 

DAVID ULMER 
e M 

TOM WHEELER 
Managing 

DesNMMnt & Opereone .50 Sen.>,aeda WNPartMMieenbMed ...piled PaM1rs 

RegisterToday. 

EadYbird 
Rat 

Registration: 646.654.4643 
Sponsorships: 646.654.4718 Y/YYYY .MobileEntertainmentLive.com 
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Ay 

CORPORATE SPONSORS 
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MEDIA PARTNERS 

PARKS 
Nevs A FierceM . Official Show Partner 
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contract magazine shaw contract group 

V 
VISIONARIES. ONE ON ONE. 

John Passacantando + Ken Wilson 

In the burgeoning global movement advocating sustainable living, John 
Passacantando is helping lead the charge as executive director of 
Greenpeace USA. One person deeply influenced: Ken Wilson, Contract 
magazine's 2005 Designer of the Year. Years later, the architect and former 
client-now friends-reunite to discuss the benefits, challenges and global 
necessity of going green. 

Part 03: Online June 15th, only at www.contract-visavis.com. 
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