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wetThe Seller Beware

In A New-Media World, Traditional Publishing Experience Is Still Valuable

BY MARK FRIED

In recent months, industry publications
have been full of stories about veteran
songwriters and other independent cat-
alog owners selling most or all of their
publishing catalogs.

This isn’t a completely surprising de-
velopment. Plenly of buyers—from long-
standing majors and independents to a
wave of newer companies backed by pri-
vate investors—are competing for mar-
ketshare. A few years ago the government
changed the tax code in ways that favor
copyright creators looking to sell. And the
recent economic turmoil has motivated
some owners to monetize their assets
sooner than later.

Even when opportunity knocks, how-
ever, it’s still important that songwrit-
ers and their representatives think long
and hard about these decisions and what
they could mean for their retained song-
writer or co-publishing shares, as well
as their legacies.

Let’s start with the premise that real
music publishing—the aggressive track-
ing and collection of every penny of roy-
alties on a global basis—is still a priority.

While the administrator’s job has be-
come easier in the last decade thanks to
improved software and digital-age ad-
vances like statement uploads and direct
deposits, getting it done right still entails
the proactive analysis (and, where neces-
sary, expert questioning and auditing) of
statements in every royalty category by
experienced professionals. Focused ad-
ministration, both in the United States
and abroad, can yield significantly im-
proved returns—both the shorter-term
results of a global catalog cleanup and the
longer-term benefits of everything from
squeaky-wheel statement challenges to
the discovery of unlicensed compilations
and black-box income.

Copyright owners would do well to
bring some skepticism to buyers' prom-
ises about royalty collection. While some
publishers tout direct society member-
ships and innovative software allowing
clients to dial in on a real-time basis to
their royalty accounts, there still isn't a
substitute for experienced staff on the
ground in every income-producing terri-
tory. And while publisher dog-and-pony
shows tend to highlight their creative
staffs, prospective sellers might also in-
sist on getting quality time with the ad-
ministration staffers who track, collect
and pay their royalties.

As creators of songs that have become
part of the fabric of pop culture, veteran
writers have the right to a marketing
plan. Not just a number that reflects a
business affairs executive’s sense of how
many years of your own earnings they’re
willing to pay to buy your rights, but a
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detailed plan that offers credible con-
cepts for the promotion of best-known

hits and hidden geins. As ongoing ben-
eficiaries thanks to their retained song-
writer share or co-publisher share,
veteran writers have a vested interestin
everything their new publishing partner
does—or doesn’t—do.

With traditional royalty streams fad-
ingin the digital age, publishers need to
be more than simple song pluggers. We
need to be full branding partners who
can land appropriate synchs in films, TV
shows, ads and new media; work with
nontraditional retailers and consumer
product companies to sell custom com-
pilations; collaborate with master own-
ers to remaster original albums for sale
on download services; and tie all this to-
gether online. If executed effectively, a
coordinated, multiyear marketing cam-
paign can remind fans of their love for a
writer’s work while simultaneously in-
troducing a new generation of music buy-
ers to its timeless power in a way that
drives interest in albums, concerts, mer-
chandise and more.

Spirit Music is privileged to represent
Billy Squier, a writer/artist whose songs
were omnipresent on pop and rock radio
in the '80s but faded a decade later in the
absence of active promotion. In seven
years together, we've facilitated covers
and samples of Squier’s songs (includ-
ing Jay-Z’s brilliant “99 Problems” and a
mash-up of “Everybody Wants You” with
Fischerspooner’s “Emerge” on the “Queer
Eye for the Straight Guy” soundtrack) and
secured a series of strategic film and TV
synchs (highlights include the indelible
opening scene of the DreamWorks com-
edy “Blades of Glory,” the main title in
Sony Pictures’ remake of “The Taking of
Pelham 123” and seasonal promos for the
USA Network, the Hallmark Channel and

Fox TV’s Sunday lineup).

This year, riding a wave of interest, our
creative team worked with Universal Pic-
tures to land the Squier hit “Lonely Is the
Night” in the upcoming comedy “Cou-
ples Retreat” {(in which Vince Vaughn
plays the song on “Guitar Hero"), then
worked with Activision to secure that song
and several other classics (plus the exclu-
sive debut of a previously unreleased
track, “When She Comes to Me”) in the
upcoming “Guitar Hero V.” The team also
reached out to creative executives at Tap
Tap Revenge and Jamble (the iPhone’s
top music-driven apps) and locked inclu-
sion of Squier’s tracks in their upcoming
summer releases and is now arranging
release of Squier’s newest material on our
iTunes label and other digital stores—all
in conjunction with Squier’s first national
tour in more than a decade.

If we accept that modern relationships
between veteran writers and publishers
must be more proactive than ever, then
the most important commodities are time
and focus. Aggressive, chase-every-penny
royalty collection and actionable custom
branding campaigns require years to
launch and enough of the right kind of
people to pull them off.

The problem is that the owners of many
of the largest publishers, whether public
or private, are struggling with how to
focus the necessary number of experi-
enced professional staff and resources to
effectively serve their 1 million to 2 mil-
lion-plus song catalogs, making it hard
to find enough skilled execs to serve a par-
ticular writer’s cause. Sone of the newest
publishers on the scene—in some cases
the most aggressive buyers of catalogs—
are already on the block themselves; that
means the company a writer sells his
songs to today may be a completely dif-
ferent company tomorrow.

A New York menswear chain used to
use the slogan, “An educated consumer
is our best customer.” In the case of vet-
eran songwriters, heirs and other in-
dependent owners pondering their
options in the current marketplace, tak-
ing time to really get to know the poten-
tial caretaker of your songs and partner
in your legacy is the best advice I can
think of. oo

Mark Fried is president of Spirit Music
Group, an independent music publishing
company that represents niore than
20,000 copyrights.
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THE
LATEST
NEWS
FROM

>>>WMG Q3
REVENUE
DOWN

In its fiscal third
quarter, Warner
Music Group’s total
revenue dropped to
$769 million, down
9% from the prior-
year quarter.
Operating income
from continuing
operations before
depreciation and
amortization fell
22% to $90 million.
WMG reported a net
loss of $37 million,
or 25 cents per
share. Revenue from
the company’s
recorded-music
business declined
8.3% from the prior-
year quarter to $629
million. Music
publishing revenue
fell 12.5% from the
prior-year quarter
to $147 million.

>>>DOL’
LOCKS IN
GUEST
JUDGES

Fox entertainment
chairman Peter Rice
says he intends to
find a replacement
for Paula Abdul, who
decided not to return
to “American ldol,”
before live episodes
begin airing next
year. In the mean-
time, Fox will have
guest judges sit in for
Abdul while “Idol”
tours cities seeking
contestants during
the audition process.
Victoria Beckham
and Katy Perry are
booked, with other
guest judges to be
announced in the
coming weeks.

>>>EMI PAN-
EURO DEAL
FOR NAPSTER
The digital music
service Napster
Luxembourg SARL
signed a Pan-
European licensing
deal with CELAS,
which represents EMI
Music Publishing
repertoire for online
and mobile
exploitationin
Europe. The deal
allows Napster to
provide online users
across Europe with
full access to EMI
Music Publishing’s
Anglo-American
repertoire.

DIAL-A-SONG

Can fast cars, glamorous locations and
superstar acts establish a global live-
music TV franchise?

Universal Music Group Interna-
tional and Formula One Administra-
tion are banking on it as they prepare
tolaunch their F1 Rocks concert series
this fall.

All the Worlds, the live event joint-
venture company owned by Universal
and brand marketing veterans Paul
Morrison and Becky Morgan, is team-
ing with Formula One to kick off F1
Rocks at the 2009 Singapore Grand Prix
in September (billboard.biz, Aug. 4).
They evenlually will stage concerts at
every other Grand Prix event, with six
to eight shows planned around the
world in 2010. Formula One is nego-
tiating with its broadcast partners to
televise the shows.

“All the broadcasters said the same
things,” All the Worlds CEO Morrison
says. “They’d been wanting this for
years because all they get off F1 is the
race, and we're ‘everything but the race’
~—we can get backstage access . . . with
all the drivers and the pop stars.”

Morrison says All the Worlds will
produce two TV programs around the
Singapore event—a backstage lifestyle
show designed to air before the Grand
Prixand concert highlights that will air
after the race. Hamish Hamilton, di-
rector of the MTV Video Music Awards
and the Europe Music Awards, will
helm the TV coverage of F1 Rocks. All
the Worlds will executive-produce the
F1 Rocks concerts and telecasts, while
Formula One will handle sales of the
TV shows to broadcasters.

For Universal, the shows promise
global exposure for artists, as well as
a share of the revenue generated by
ticket sales and broadcast fees. For For-
mula One, the TV shows offer the sport
a chance to expand beyond its tradi-
tional male demographic and attract
new, female-friendly sponsors, Morri-
son says. (LG Electronics is F1 Rocks
Singapore’s title launch sponsor.)

F1 Rocks’ global booking agent and

NEW ORDER

PYRRHIC VICTORY?

~_4 bt

BY TOM FERGUSON

POLE
POSITION

Universal Music And Formula One Eye Global
Audience For Televised Concerts

promoter is the Solo Agency in Lon-
don, which promotes Madonna and
the Rolling Stones. Solo founder John
Giddings describes the event as “a fes-
tival on wheels,” saying his company
will either handle events directly, hand
promotion over to local firms or enter
joint promotional partnerships.

The potential audience for F1 Rocks
is impressive. Formula One is one of
the few truly global sports brands, with
17 annual Grand Prix races in territo-
ries from Brazil to Japan, although it
doesn’t currently featurea U.S. Grand
Prix. The racing series claims that 600
million TV viewers around the world
watched its events during the 2008 sea-
son. The territory with the biggest share
of that total was China with 119 mil-
lion, followed by Brazil with 110 mil-
lion. All the Worlds will produce 26

www americanradiohistorv com

versions of the inaugural F1 Rocks tele-
casts—either locally hosted, dubbed or
subtitled—for various territories.

The Singapore shows will be staged
Sept. 24-26 at the 10,000-capacity Fort
Canning Park ahead of the Sept. 27
Singapore Grand Prix and will fea-
ture Beyonce, the Black Eyed Peas,
2Z Top, N*E*R*D and Chinese pop
star Jacky Cheung. They will be the
only live shows for the 2009 season,
which runs from March through No-
vember. Tickets for the Singapore
shows, which range in price
from $150 to $210 Singapore
($105-$145), are only available
from the F1 Rocks Web site
(FtRocks.com).

All the Worlds and Formula
One plan to stage shows
ahead of a typical

BRAND AND DELIVER

PILGRIM’S PROGRESS

12

Grand Prix race weekend, which usu
ally includes practice sessions and a
qualifying race before the main event
on Sunday.

“The template will involve two main
nights, probably Thursday and Fri-
day,” Morrison says. “Most people
tend to show up on a Friday, so it’ll be
good to give them a reason to come in
a night early. That keeps all the host
countries happy.”

Morrison says Universal Music
Group International chairman/CEO
Lucian Grainge was adamant that the
project shouldn’t focus solely on pro-
moting Universal’s roster.

“Lucian’s taken the big picture on
this,” he says. “This is a music initia-
tive. He wants the best show we can
puton, and he’s able to say to Sony or
Warner, ‘Come on, guys, we've got a
platform, let’s all work with it.” ”

During an Aug. 4 press conference in

London, Formula One CEO Bernie Ec-
clestone said racing and pop music
make a natural combination.

“It's exciting, something [ have
been thinking about for a long
while,” he said. “Drivers are
rock stars . .. Musicians love
racing and drivers
love music.” .

Built

for speed:
BEYONCE and
guitarist BILLY
GIBBONS’ band
22 Top will
perform at the
inaugural F1 Rocks
event in
Singapore.

www.billboard.biz 5
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>>>ISOHUNT
LOSES APPEAL
The peer-to-peer site
isoHunt lost the second
round in its legal battle
to be declared legal in
Canada. The service, run
by British Columbia-
based Gary Fung, sought
to have a local court rule
that it wasn’t violating
copyrights. In March,
another court said that
isoHunt needed a full
hearing to attempt to
prove its case. Fung’s
appeal against that
ruling was turned down
July 30.

>>>02 SALE
DENIED

London’s O2 Arenaisn’t
for sale, says the venue’s
owner/operator AEG.
Press reports claimed
that Trinity College was
negotiating to buy the
site for £20 million ($34
million) from its lease-
holder Meridian Delta
Ltd. In a statement
issued to Billboard, the
venue operator said:
“AEG's interest in the O2
is absolutely not for
sale—it is the landlord’s
(MDL) underlying
interest in the land on
which it sits that is.” MDL
was granted a 999-year
lease on the O2 site and
surrounding area in 2002
and subsequently issued
a 55-year lease to AEG.

>>>JAY-Z,
RIHANNA, KANYE
WEST LINE UP
FOR LENO

Jay-Z, Rihanna and Kanye
West will perform on the
debut episode of “The
Jay Leno Show” Sept. 14
on NBC. The trio will
perform “Run This Town”
from Jay-Z’s “The Blue-
print 3,” which will be re-
leased Sept. 11. The show
marks Leno’s switch from
late night to prime time;
it will air at 10 p.m. EST
five nights per week.
“The Jay Leno Show” will
showcase many of the
comedy features that
Leno made successful
hosting “The Tonight
Show With Jay Leno.”

Compiled by Chris M.
Walsh. Reporting by Ann
Donahue, James Hibberd,
Glenn Peoples, Richard
Smirke, Wolfgang Spahr
and Robert Thompson.

For 24/7 news and
b- analysis on your
.DI1Z mobile device, go to:
mobile.billboard.biz.

BY AYALA BEN-YEHUDA

Hola Apple

iTunes’ Mexico Launch Could
Shake Up Regional Digital Market

An expected surge in smart-phone sales
could bode well for the iTunes music
store’s belated entry into Latin America.
And that, industry observers hope,
could help jump-start the region’s mo-
bile-centric digital music market.

Apple’s Aug. 4 launch of the iTunes
music store in Mexico, its first in Latin
America, comes about a year after the
dominant mobile carrier America Mévil
began offering the iPhone in Mexico. On
July 31, the carrier rolled out the new
iPhone 3GS in Mexico, Guatemala, El Sal-
vador, the Dominican Republic, Colom-
bia and Uruguay. The iPhone is also
available in Brazil, Chile and Argentina.

Pyramid Research projects that Latin
America’s smart-phone market will
surge to 30% of all regional handset sales
in 2014 from just 3% in 2008, spurred
by carriers looking to increase data rev-
enue from customers.

Apple’s share of overall smart-phone
sales in the region should reach 15% in
2009, fueled by iPhone sales that should
top 1 million this year, according to Pyra-
mid. Most of those sales will come not
from the iPhone 3GS but the older 3G
model, which America Mévil was sub-
sidizing for free in Mexico with a two-
year contract.

Apple doesn'’t release sales figures,
but Pyramid senior analyst Omar Sal-
vador says Mexico likely accounts for
the largest share of iPhone sales in the
region to date, because of its tendency
to adopt U.S. trends and the device’s
early availability there. Salvador calls
iTunes Mexico music store “another
step to reinforce the attractiveness of
the iPhone in Mexico.”

Given 1FPI estimates that mobile

sales accounted for more than 80%
of digital music revenue in Latin
America in 2008, over-the-air
downloads will be crucial for the
market’s growth.

The iTunes store in Mexico went
live with a home page featuring
Mexican acts like Vicente Fernan-
dez, Jesse & Joy and Paulina Rubio.
The store also has apps and pod-
casts from Mexican media outlets
El Universal and Reforma, as well
as music releases by interna-
tional acts like the Black Eyed
Peas and Modest Mouse.

Most tracks are priced al 12
pesos (91 cents), while most
albums are priced at 120
pesos ($9) and music videos
24 pesos ($1.83). In a market
with low rates of credit card use,
the sale of prepaid iTunes gift cards
will be crucial to the store’s success.
Major retailers like Office Depot, San-
borns, El Palacio de Hierro and Mixup
sell the cards in denominations of 200,
300 and 600 pesos.

Mixup, a music and DVD chain,
launched its own MP3 store in May.
While the brick-and-mortar retailer en-
joys strong brand recognition in Mexico,
iTunes Mexico boasts advantages of its
own, including an easier-to-navigate de-
sign and amuch larger catalog of music.

Ana Clara Ortiz, VP of digital for Uni-
versal Music Latin America, notes that
the continued popularity of the iPod in
Mexico should give Apple a further edge.
iTunes’ music store in Mexico, com-
bined with that of Mixup, will provide a
way “to see if the online market wakes
up,” Ortiz says.
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Store-front stars: PAULINA RUBIO, JESSE & JOY and
VICENTE FERNANDEZ (from left)

One of the biggest hurdles facing any
digital retailer in Mexico is rampant
piracy, which has stymied digital music
sales. Total recorded-music revenue in
Mexico plunged 22% in 2008, accord-
ing to [FPIL. Digital sales, which ac-
counted for 10.8% of the total, grew just
1.3% last year.

An Ipsos Media study in 2008 showed
58% of Mexican respondents reported
having downloaded music online within
the last three months, up from 42% in
2007. But the study also estimated that
the number of illegally downloaded songs
had doubled during the same period.

Apple VP of Internet services Eddy
Cue notes that iTunes has never

launched in a country with an existing,
successful download store.

“We want to compete with piracy,”
Cue says. “We think the majority of peo-
ple are honest, and what they haven’t
had was a great, legal alternative.”

Further south, Brazil would appear
to be a promising market for an iTunes
music store. Recorded-music revenue
grew 8% in 2008, and digital sales ac-
counted for 13.4% of overall sales, ac-
cording to the [FPI. But industry
sources say a more complicated sys-
tem of clearing publishing rights in
Brazil makes opening a new digital
music store there more difficultin the
short term. sne

BILLBOARD, FUSE
LAUNCH ‘THE DAILY
NOISFE’

Billboard and cable network
Fuse have partnered for a
daily music news segment
dubbed “The Daily Noise,”
which is airing on Fuse and
available online at Billboard
.com and Fuse.tv.

Hosted by Billboard edito-
rial director Bill Werde, the
news segments will offer a
quick glance at the day’s big-
gest music stories—from the

6 BILLBOARD |

latest headlines and informa-
tion about upcoming concerts
to Billboard chart news and
album releases. “The Daily
Noise” will air on Fuse Monday
through Friday and repeat
throughout the day.

“ ‘The Daily Noise’ lever-
ages the power of Fuse, Madi-
son Square Garden Entertain-
ment and Billboard to offer
fans aunique snapshot of the
music world that will keep
them in the know every day,”
Billboard publisher Howard

AUGUST 15, 2009

Appelbaum says. “This show
perfectly aligns with Bill-
board’s editorial strategy to
take consumers behind the
velvet rope to connect with
their favorite artists in a
meaningful way.”

Mike Bair, president of Fuse
parent MSG Media, says the
network’s partnership with Bill-
board will provide its viewers

www americanradiohistorvy com

with updates from “the most
credible source of music
news,” noting that “the com-
bination of Fuse’s national

reach, Madison Square Garden
Entertainment’s relationships
with artists and the industry
and Billboard’s powerful brand
recognition and reputation as
an authority on music will
make ‘The Daily Noise’ the go-
to destination for consumers
and tastemakers to get their
daily dose of what is going on
in the world of music.” .

JOHN PARRA/W\RE\MAGE.COM

RUBIO, JESSE & JOY:
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BY ANTONY BRUNO

ChangelnThe Air

Shift In Mobile Content Economy Has Profound Implications For Labels

Mobile users don't want to buy
entertainment content—they
just want to access it.

Consider the case of Veri-
zon Wireless. The nation’s
largest mobile operator and
arguably the most aggressive
marketer of mobile entertain-
ment services reported that its
network’s multimedia down-
loads totaled 40 million in sec-
ond-quarter 2009, up just
3.5% from 36.5 million ayear
earlier and down 18% from
48.6 million in the previous
quarter. That’s a surprising
showing, considering that
the number of Verizon sub-
scribers surged 27.8% to 85.2
million in the comparable sec-
ond quarter from last year.

By comparison, Apple’s
App Store, which launched in
July 2008, reported a stagger-
ing 1.5 billion downloads in
its first year—and by a far
smaller base of about 40 mil-
lion iPhone and iPod Touch
units worldwide.

When the recording indus-
try first entered the mobile
market, the success of the
ringtone set a confusing
precedent. To labels, a ring-
tone is a music sale. But to mo-
bile users, the ringtone is an
application they use to person-
alize their phone.

That's why mobile sales of
full-track downloads haven’t
had the impact that labels
originally hoped they would,
and that’s why Apple’s App
Store for the iPhone is such
a success. The mobile phone
isn’t a point of retail, but a
point of access. That distinc-
tion makes all the difference

COMPLETE
CONTROL

Sonos, the company behind the popular
multiroom digital streaming music sys-
tem, has unveiled a new state-of-the- -
art controller to replace the already slick \\
original controller. The Controller 200, or CR200,
features a touch-screeninterface that turns on simply
by picking it up, a zone management feature that lets
users control playback in different rooms and dedi-
cated buttons for such common functions as volume
and mute. It also includes an upgraded search feature
so users can find artists, songs, radio stations or specific
programs using predictive text technology

The CR 200 is available for $350, which includes a
battery-charging cradle. It’s also available as part of
the larger Sonos system bundle for $1,000.

and suggests that labels need
to embrace a new compen-
sation structure for their
music if they're to benefit
from the shift in mobile con-
tent consumption.

Mobile operators are al-
ready repositioning their con-
tent strategies in response to
the App Store model. At the
end of July, Verizon held its
inaugural developers confer-
ence, where it announced
plans to offer its own applica-
tion download service called
VCast Apps by year’s end.
Rather than an app store
geared toward a single device,
Verizon hopes to make its app
store compatible with multi-
ple handset makers, starting
with the BlackBerry from Re-
search in Motion.

AT&T, the exclusive pro-
vider of the iPhone, also has
a developer program called
Apps Beta that it launched in
April. Developers can create
and test new programs
with non-iPhone AT&T
customers before making it
available through its MEdia
Mall service.

By catering to multiple
handsets, these carrier-run de-
veloper programs could poten-
tially reach a larger base of
users than Apple’s App Store.
They can also offer things the
iPhone can’t, such as adding
app purchases to a customer’s
monthly mobile bill.

The bad news for the music
industry is that mobile oper-
ators don’t profit
fromappsales. For [/ .
example, AT&T
doesn’t make

AB
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They might be giants: Verizon Wireless president/CEO
LOWELL McADAM discusses downloadable apps at the
Verizon Developer Community Conference in San Jose, Calif.

any money from the services
sold in Apple’s App Store.
Rather, it profits from the
popularity of apps through
the sale of unlimited data
plans, which are required of
all iPhone users. And while,
as previously stated, Verizon’s
content downloads were
little changed in the
second quarter from

a year earlier de-

spite a sharp in-
crease in subscribers,
during that same pe-
riod its data revenue
soared 52.6%.

As mobile operators
focus more on the sale
of data access than on
multimedia downloads
and entertainment sub-
scriptions, the music in-
dustry can expect a further
decline in its revenue from

-

mobile content sales.

Other than an increase in
streaming royalties and a pos-
sible uptick in mobile track
sales through music-based
apps like Pandora and
Shazam, this shift toward an
app-based mobile content
economy won’t benefit labels,

music publishers or artists
unless they revamp how
they’re compensated.

Some labels have floated
the idea of changing the
terms of music licensing
deals so that they get a
percentage of a wireless op-
erator’s data subscription rev-
enue rather than a percentage
of content sold. They've also
tried bundling the cost of
music into device sales, such
as the Comes With Music
model from Nokia.

As mobile entertainment
moves toward a future based
more on access than owner-
ship, it will be essential for the
music business to seek a new
mobile business model. .«
These and other issues related
to the new state of mobile
music will be discussed at
Billboard’s Mobile
Entertainment Live
conference, taking place Oct. 6
in San Diego. For more
information, go to
billboardevents.com.

For 24/7 digital news

b'z and analysis, see
" billboard.biz/digital.
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BITS & BRIEFS

‘DJ HERO’ LANDS
JAY-Z, EMINEM
Ramping up the hype ma-
chine in advance of the re-
lease of “DJ Hero,” Activi-
sion unveiled plans for a
“Renegade Edition” of the
turntable-based rhythm
game that will feature Jay-
Z and Eminem. The deluxe
edition includes a premium
turntable controller with
metal controls and finish
and a turntable carrying
case that can be converted
into a DJ stand, as well as
exclusive and previously
unreleased Jay-Z and Em-
inem tracks.

REMIX JACKSON
TRACKS

Universal Music Enterprises
has teamed with the music
technology firm MXP4 to
post four interactive Michael
Jackson-related singles that
fans can remix: the Jackson
5’s “l Want You Back,” “ABC”
and “I'll Be There” and Jack-
son’s first solo No. 1, “Ben.”
Fans canreplace instrumen-
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40 THRILLER
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5 NEw DIVIDE
LINKIN PARK

ZAC BRDWN BAND

HOT MASTER RINGTONES . _

18 WHATEVER IT IS

tal tracks, sing their own
version of the lyrics and
otherwise reimagine the
music; remixing is available
at the Motown and MXP4
Web sites. Additional tracks
are expected to gradually
be added.

VOLOMEDIA WINS
PODCAST PATENT
VoloMedia was granted a
U.S. patent for podcasting
technology that could have
a major impact on the nas-
cent field. The company
claims the patent covers
such basic podcast mech-
anisms as allowing con-
sumers to subscribe to a
podcast feed, automati-
cally downloading media
to a computer, prioritizing
downloads, status indica-
tions and synchronizing
podcasts to portable de-
vices. The advertising and
tracking company hasn’t
specified how it plans to en-
force the patent given all
the podcasting services
already operating.

AUG
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Mariah Carey ties Rihanna as the
only female artists with at least
three top five hits as “Obsessed”
moves 6-5. It joins “All | Want for
Christmas Is You” and “Touch My
Body” as Carey’s other top tones.

13 KNOCK YOU DOWN
KERJ HILSON FEATURING KANYE WEST & NE-YO

9 YOU BELONG WITH ME

1§ | KNOW YOU WANT ME (CALLE OCHO)

10 PEOPLE ARE CRAZY

McADAM: VERIZON WIRELESS
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AFTER P2P VERDICTS, WILL COURTS
LIMIT STATUTORY DAMAGES?

D

N OH

It’s been a good summer for the major labels’
litigators in their battle against individuals
charged with copyright infringement.

In June, a Minnesota jury awarded the four
majors $1.9 million in damages, finding that
Jammie Thomas-Rasset had used the peer-
to-peer file-sharing network Kazaa to illegally
download and share 24 songs.

And at the end of July, a federal jury in Boston
ordered Joel Tenenbaum to pay the majors
$675,000 for sharing 30 songs, after hearing
evidence that he used at least six different P2P
networks for nearly a decade, continuing to in-
fringe even after receiving multiple warnings.

But with the defendants challenging the
damage awards and likely appealing the ver-
dicts, these cases are far from over. And the
courts will now have to confront a difficult
and unresolved question in copyright law:
Can awards in cases like this be so big that
they violate the U.S. Constitution’s guaran-
tee of due process?

First, some back-
ground. Copyright
owners have two op-
tions as to the type of
damages they may
seek at trial: actual or
statutory. Actual
damages compen
sate copyright own-
ers for their losses
stemming from, say,
an unearned license
fee or royalty, a di-
minishment in the

value of their work or Who's down with P2P: File sharer

profits earned by an

infringer. But actual

copyright damages are often difficult or im-
possible to prove. Exactly how much financial
harm did Tenenbaum cause the labels? As
they admit, no one knows; not even a $500-
an-hour economist testifying on behalfof the
majors was willing to swear to a specific num-
ber on the witness stand.

Thankfully for copyright owners like record
labels, the law provides another option: statu-
tory damages. Assuming a copyright owner
has registered its works, it can avoid the some-
times arduous task of proving actual dam-
ages and instead seek statutory damages.
Under the U.S. Copyright Act, statutory dam-
ages can range from $750 to $30,000 per work
in the case of “regular” infringement. The
upper limit soars to $150,000 in the case of
“willful” infringement—commitled “with
knowledge of or reckless disregard for the
plaintiff’s copyrights.

Jurors have wide discretion in determining
where within the statutory range an award
should fali. They may consider factors includ-
ing the nature of the infringement, the defen-
dant’s purpose and intent, and the value of
the copyright. Statutory damages do compen-
sate the copyright owner for its losses, but
they’re also intended to punish the infringe
and to deter future infringement by the de-

fendant and others. As the Thomas-Rasset
and Tenenbaum verdicts demonstrate, awards
of statutory damages involving multiple works
can reach astronomical heights.

Those huge numbers have sent industry
critics crying foul and arguing to the courts
that such large verdicts violate the Constitu-
tion’s guarantee of due process of the law, and
even the Eighth Amendment’s prohibition on
“excessive fines.” Just as the Constitution im-
poses limits on punitive damages—in a land-
mark 1999 case, the Supreme Court tossed a
$2 million award over a $4,000 botched car
paintjob—they say it should also limit awards
of copyright statutory damages, which may
include a punitive element.

No court has yet accepted the argument
that the Constitution limits awards of copy-
right statutory damages. But labels and pub-
lishers should be worried that the recent P2P
verdicts may result in just that, for at least
two reasons.

First, such aruling

could force statutory
‘ damages trials to deal
with the burdensome
new requirement that
copyright owners
prove actual dam-
ages, as reformers in-
sist that statutory
damages must be
limited to some “rea-
sonable” multiple of
actual damages. Such
arule would seriously
undermine one of the
main advantages of
statutory damages:
the relief from the difficult or sometimes im-
possible task of proving actual damages.

And second, limits on statutory damages
would reduce their effectiveness as a club to
hold over the heads of alleged infringers, to
force them into settlements and deter them
from future infringement. Rarely does a copy-
right owner’s cease-and-desist letter fail to re-
mind the recipient of the maximum possible
statutory damages of $150,000 per work.

It may take years before we know whether
statutory damages will survive constitutional
attack. Should the issue reach the Supreme
Court—a real possibility—copyright owners
could well find an ally in incoming justice
Sonia Sotomayor, who, as a lower-court
judge, once increased an award of statutory
damages, opining that they “must be suffi-
cient enough to deter future infringements
and should not be calibrated to favor a defen-
dant by merely awarding minimum esti-
maled losses to a plaintiff.’

Wise words, indeed.

i o

Ben Sheffner is a copyright uttorney who has
represented movie studios, TV networks and
record labels. He is the author of the
Copyrights & Campaigns blog (copyrights
andcampaigns.blogspoi.com).
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POWER PLAYERS

Celebrating the
Most Powerful and Talented
Women in the Music Business

Now in its sth year, this Power Players list will
recognize the top female music executives who
are leading the industry with their artistic

and business vision

Do you know a woman
who should be on this elite list?

Submit your
nominations today!

Deadline:
August 31, 2009
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SummerThunder

Live Metal Thrives With Mayhem, Metallica Tours

Judging from the upcoming touring schedule,
death metal is—sorry, can’t help myself—alive
and well. So are other subgenres of hard rock
that still inspire passion from fans.

Because traditional windows of exposure
like radio and TV are seldom open to them,
metal bands have to tour to
build followings.

Tim Borror, an agent at the
Agency Group specializing in

OnThe

GROSS/
TICKET PRICE(S)
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Have mercy on us:
LAMB OF GOD

it
o

tures 10 hardcore bands in clubs for $10.
“It’s basically a business plan that has every-
body involved losing money,” Borror says. “But
Istill think it’s a great artist development tool.”
Among the acts are Poison the Well, the
Mongoloids, Bane, Trapped Under Ice and
This Is Hell. “It’s basically all
super-small bands, so the inten-
tion was to play to 500-600 a mar-
ketand tryto start a buzz going,”

$2,965,600
$75/%40

$2,498,080
$89.50/$29.50

$2,421,387
$86.50/$26.50

$2,204,863
(€1657.792)
$113.05/382.46

Road

hard rock, knows this well. His
client Lamb of God will sup-
port Metallica for the third
time on that band’s upcoming
fall tour.

Borror says Lamb of God is
maximizing its time on the road
by adding dates surrounding the trek.

“There are a lot of days off on that tour, so
we weaved a second tour in between the off
days on the Metallica tour, with Lamb of God
headlining and Job for a Cowboy as sup-
port,” Borror says. “It’s interesting because
we're booking a tour around a tour that’s al-
ready booked.”

Metallica has already put up huge numbers
in the first part of the year, ranking ninth
among all touring acts in the Billboard Boxs-
core midyear charts with $45.5 million in gross
ticket sales and 740,917 in attendance.

The band could restrict Lamb of God’s side
gigs but doesn’t, Borror says.

“Metallica is one of those bands that’s pretty
righteous with the way they carry themselves
and do their business,” Borror says. “They’ve
been real cool about where we play on off days,
and we try to be respectful and stay away from
their shows anyway and play alternative cities.”

Borror, who previously launched the Sounds
of the Underground tour, is also the respon-
sible agent for Five Finger Death Punch,
which will release its new album, “War Is the
Answer,” Sept. 22 on the Prospect Park label
and tour in September and October with Shad-
ows Fall, Otep and Two Cents.

In addition to Lamb of God’s tour and
preparing for Five Finger Death Punch’s up-
coming trek, Borror is busy with this sum-
mer’s 10 for $10 tour, which he calls “probably
the hardest project I've ever put together.” The
tour started in July at Trocadero in Philadel-
phia and is about two-thirds of the way through
the 31-date route. As its name suggests, it fea-
10 |

BILLBOARD | AUGUST 15, 2009

$2,105,859
Ray  Borrorsays. “Butit’'s done bet- $97.50/$35
WADDELL ter than that on average, and we $2,104,035
found out some things about (€1.558145)

. . $108.03/$47.26
what we're doing this year that P —
will hopeful]y lend itself to us (€].’415.9(’)6)
being able to do it again.” B0

$1,901,745
Of course, the 10 for $10 tour ey -
can’t hope to match the draw of the Rockstar $84.62/$16.92
Mayhem Festival and Métley Criie’s Criie $1,722,842
Fest, which have filled the gap left by the ab- s
sence of Ozzfest. Mayhem is averaging about
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and Taste of Chaos tours with Warped founder g]]‘é%g,’sc’:;m)
Kevin Lyman. “We have definitely felt the $173.06/$42.94
economy, but approximately half the shows $1,359,250
are bigger this year than last year,” Reese says. $200/$20
But, as is the case With apy genre, the health $1,336,563
of metal depends on its ability to foster the de- $200/$49.50
velopment of new acts, which is Borror’s forte.
: $1,175,380
He says Ozzfest, the godfather of metal fests pLE LR
and a fixture of the summer touring schedule
for more than a decade, provided an impoi- $1,171,099
tant platform for up-and-coming bands. Lamaa”
Ozzfest, which is on hiatus in 2009 as $1,152,769
2 332373
founder Ozzy Osbourne readies a new album, ‘55;4‘36/3;%;?22"3")
was held as a one-off event near Dallas last year. T
It hasn’t been on the road since it went out as $9750/335
a sponsor-driven free event in 2007, when de-
tractors said charging nothing for the tour $1,050,558

) . ) $64.50/$29.75
would devalue live music. But Borror doesn't

i $1,037,531
see it that w'ay. ‘ s 0
“The lasting impact was it took the bands $89.41/$26.82
that were involved that year and helped thgm $1,020,168
grow,” he says. “Lamb of God was the main $97.50/$24 75
support to Ozzy that year, and they're blgger $1,015,616

than they've ever been right now. [ don’t think ($1178:345 Canadian)
. == $84.04/$32.32
it had any negative impact on the genre, be-
cause the Mayhem tour years one and two have $917,266
. . . 5 $97.50/$35
done incredible business. .
. For 24/7 touring news gg;}g%’é
b'z and analysis, see )
1 billboard.biz/touring.
$878,896
$71.75/331
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@XSCO@ Concert Grosses

ARTIST(S) Attendance
Venue, Date cx

U2, GLASVEGAS, KAISER CHIEFS, TH

CRIPT & OTHERS
Croke Park, Dublin, July 24-25,27 243198 Live Nation Global Touring, MCD

Amsterda]m Arena, Amsterdam, 12!_866

July 20-2 two sellouts Live Nation Gilobal Touring, Mojo

ELTON JOHN & BILLY JOEL

Wrigley Field, Chicago, July 16, 21 77.520 Live Nation

Promoter

two sellouts

MADONNA, PAUL OAKENFOLD

55,338

Stadio San Siro, Milan, July 14 ot

Live Nation Global Touring, Live Nation Italy

MADONNA, PAUL OAKENFOLD

Estadio Olimrlco, Barcelona,
Spain, July 2

MADONNA, PAUL OAKENFOLD

Estadio Vicente Calderon,
Madrid, July 23

BRUCE SPRINGSTEEN & THE E STREET BAND

Estadio San Mameés, Bllbao,
Spain, July 26

BRUCE SPRINGSTEEN & THE E STREET BAND ‘

Monte do Gozo, Santiago de
Compostela, Spain, Aug. 2

44,811

selibut Live Nation Global Touring, Live Nation Spain

31,941

Sl Live Nation Global Towring, Live Nation Spain

36,318

26535 Doctor Music

36,502
sellout

MADONNA, PAUL OAKENFOLD

Stadio Friuli, Udine, Italy, July 16 fgrgﬁz Live Nation Global Touring, Live Nation Italy

KENNY CHESNEY, SUGARLAND, MONTGOMERY GENTRY & OTHERS ‘

Qwest Field, Seattle, Aug. 1 Z‘gb%%z The Messina Group/AEG Live

Doctor Music

BRUCE SPRINGSTEEN & THE E STREET BAND |

Estadio José Zorrilla, vatladolid, 30
24,

Spain, Aug. 1

DAVE MATTHEWS BAND, UMPHREY’S MCGEE

Alpine valle
East Troy,

&

Doctor Muslc

/ Music Theatre, 62,873 69.753 two | :
is., July 18-19 shows one seliout  Live Nation

JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY, WONDER GIRLS

Allstate Arena, Rosemont, IIi,, 35,820 A
July 10-11 tw sellouts Live Nation |

JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY, WONDER GIRLS

|1zod Center, East Rutherford, 39,464
N.J., July 14-15 two sellouts

BRUCE SPRINGSTEEN & THE E STREET BAND ’

Estadio Olimpico, Sevilla, Spain, 24,030
July 28 36724 Doctor Music

Live Nation

COLDPLAY, AMADOU & MARIAM, KITTY DAISY & LEWIS |

Home Depot Center, Carson,
Calif., July 18

BRUCE SPRINGSTEEN & THE E STREET BAND ‘

28,356
sellout

26,341
2

7404 Live Nation

Stadio Friuli, Udine, Italy, July 23 Barley Arts Promotion

MADONNA, PAUL OAKENFOLD

Recinto Feria, Zaragoza, Spatn, 30,940
July 25 sellout

JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY, WONDER GIRLS ‘

General Mo ors Place, 2
Vancouver, June 29-30 Live Nation

Live Nation Global Touring, Music Community

32,155
37000 two shows

BRUCE SPRINGSTEEN & THE E STREET BAND ‘

Estadio Muni'ciaal de Foletes,
Benidorm, Spain, July 30

DAVE MATTHEWS BAND, OLD CROW MEDICINE SHOW |

Nion at Jones Beach Theater,
Wantagh, NY., July 21-22

19,629

347120 Doctor Music

28,084
two sellouts

FLEETWOOD MAC = ‘
Rexall Place, Edmonton, Alberta, n,607

June 24 12.962 Live Nation

BEYONCE, RICHGIRL
United Center, Chicago, July 17 }3'78732

Live Nation, Haymon Entertainment

AEROSMITH, ZZ TOP 7
%mthia oods Mitchell Pavilion, 16,641

e Woodlands, Texas, July 17~ celiout Live Nation, In-house

Live Nation

JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY, WONDER GIRLS

\El’.eéf.zgm)(/:?gter, Washington, ll'llziat Live Nation
ﬁ:@e{gages.com Center, Dallas, }3,7 Live Nation
(]

JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY, WONDER GIRLS \
R

exall Place, Edmonton, Alberta, 16,374 Live Nation
July 2 sellout |

COLDPLAY, AMADOU & MARIAM, KITTY DAISY & LEWIS ‘

i‘nj@eégages.com Center, Dallas, ‘?1383%:! Live Nation

NICKELBACK, HINDER, PAPA ROACH, SAVING ABEL
Hersheypark Stadium, Hershey, 19,460 )
Pa,, July 17

A Live Nation, in-house
sellout

DANE COOK

Rexall Place, Edmonton, Alberta, 17,229
June 7 sel

COLDPLAY, AMADOU & MARIAM, KITTY DAISY & LEWIS

Verizon Wireless Agmphitheater,

AEG Live

14,885
Irvine, Calif., July 1 sellout

JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY, WONDER GIRLS

MTS Centre, Winnipeg, 14,348 R
Manitoba, July 5 seilout Live Nation

COLDPLAY, AMADOU & MARIAM, KITTY DAIS LEWIS
<

nthia Woods Mitchell Pavilion, 16,430 q . A
The Woodlands, Texas, July 22 Live Nation, in-house

DEF LEPPARD, POISON, CHEAP TRICK

First Midwest Bank Amphitheatre, 21,620
Tinley Park, ill, July 17 554

Live Nation

sellout

28’5 Live Nation

RASCAL FLATTS, DARIUS RUCKER

16,35
18243

Aaron’s Amphitheatre at
Lakewood, Attanta, Juiy 31

Live Nation

shviile.
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QUESTIONS

with MARCUS PETERZELL

by LOUIS HAU

Many of the marketing executives trying to integrate music into their campaigns lack record-

ing industry experience.

One of the prominent exceptions is Marcus Peterzell, who started in April at Fathom Com-
munications as managing director of engagement and entertainment marketing. In his new
position, he’s developing brand partnerships for film, music TV and gaming properties.

Peterzell was previously managing director at GMR Marketing and co-president of AWE,
which merged with GMR in 2007. A former U.S. manager of the Cure, he’s also held executive
positions at TVT Records, Fiction/Elektra and Ignition/Tommy Boy, which he co-founded.

Since moving into entertainment marketing, Peterzell has created campaigns for more
than two dozen top brands including Nokia, AXE and Jeep.

You’'ve secured a brand sponsorship
deal with Universal Music Nashville for
Sugarifand. What do you have in mind for
the group?

We think they’re hugely undervalued. They are at
thatcusp, kind of where Kenny Chesney was about
four or five years ago when | worked with him
where, in the country markets, everyone knows
who they are. But in New York, L.A., Detroit and
Chicago, the big brand markets, maybe they've
heard the name but have no idea they’ve sold 6
million albums. So it’s a great opportunity to ex-
pose them to the right brands who could really
benefit from the association. Fashion, cosmetics,
home products, packaged goods, as well as auto
insurance would really be prime genres to target.

In light of Nielsen’s report that U.S. ad
expenditures fell 12% in the first quarter
from a year earlier, how do you see branded
entertainment spending holding up?
Entertainment marketing will at least be flat or
continue to grow. Even some of the smaller
brands who thought it was too expensive or were
afraid to navigate the waters are now ready to
jump in. Traditionally, automotive [was a lead-
ing category] and of course that’s taken a dip, so
I think packaged goods will continue to be a
leader in this space as well as the beverage cate-
gory, spirits category and of course beers. Part-
nership marketing is going to continue to grow
as the model. Everyone’s going to look at their
assets, whether it's a brand asset or a media asset,

and figure out how they can leverage that to cre-
ate more exposure without writing a check.

Have you seen many changes in how

marketers are measuring their return on
branded entertainment?
Among the four or five companies that offer
measurement services, | have not seen a clear
winner yet. People are still discussing how to re-
ally look at the return on investment. They're
just trying to use the eyeball and CPM [cost-per-
thousand impressions| models. But what really
matters is engagement. We're trying to look at
consumers and how they actually interact with
a brand property.

How prominently do recording
artists figure on the radar screens of
brand marketers, compared with Holly-
wood stars and sports figures?

Everyone wants to tap into consumers’ pas-
sion for music, so that will continue to grow. |
think the problem with the music industry con-
tinues to be that it’s splintered in that if you're

a brand, you're getting a call from the manager,
you're getting a call from the agent, you're get-
ting a call from the record company, you're get-
ting a call from their agency. So it ends up
confusing the market, and it makes brands
somewhat wary of making an investment in
music as opposed to television and film prop-
erties, which are a little more stable.

How are they more stable?
The film and TV world is a little more struc-
tured in terms of how to do the deal. And they’re
a little more buttoned-up in terms of reporting
and what you're getting. It's more solid in re-
lation to timing, properties, ratings, release
dates. In music, release dates are a little more
fluid, artists can fall in and out of favor quicker.
It just doesn’t have the same level of stability.

What can labels do to overcome that
kind of caution about music properties?
Brand marketing has become important so
they're trying to treat it more like a business.
They are trying to put in more resources to make
sure they can provide research, make sure they
can provide digital extension. None of the labels
have a huge staff in this area. So they’re doing
their best, they know the game, but at the end
of the day, their job is to make music and get it
to consumers, and they’re not as structured as
a typical agency would be. But they’re making
it work. They're getting better every day. -«
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InThe Name Of The Father

Christian Acts Make Inroads Into Mainstream Latin Market

Christian music continues to
expand into the mainstream
Latin music market, most re-
cently witha wave of acts find-
ing success in Puerto Rico.
The trend is visible in the
concert lineup for San Juan’s
Coliseo de Puerto Rico José
Miguel Agrelot, the island’s
newest major venue.
Between August and Octo-
ber, four of the coliseum’s
scheduled concerts are by
Christian acts: Israel Hough-
ton and Jacobo Ramos (Aug.

been replaced by Christian
music,” Coliseo GM Wesley
Elizabeth Cullen says.

One of the reasons for the
conversion is the inroads Chris-
tian musicacts are making into
secular radio in Puerto Rico.

Pop station Fidelity (95.7
FM), for example, has a show
titled “Gospel,” which airs 6
p.m.-10 p.m. on Sundays,
that’s devoted expressly to
Christian music. The station
helped promote Wittand Her-
nandez’s upcoming show and

released albums that were
more purely Christian in con-
tent, according to his publi-
cist Josue Rivas. But the
singer/songwriter's newest
release, “Eso Es
(S.0.S.),” on his
own El Produc-

Latin

ciones imprint,

Notas

Pop Songs chart. Most re-
cently, the duo Tercer Cielo’s
“Mi Ultimo Dia” reached No.
21 on that chart last week, its
highest rank to date, but
slips to No. 26

this week.
Christian mu-
sic has long had

is “more mod- LEILA

ern, more pop/ coeo
rock in feel,”
Rivas says. “You
could hear this

on any secular

1}, Tercer Ciefo {Aug. 307,
Daniel Calveti (Oct. 3) and
Marcos Witt and Samuel
Hernandez (Oct. 31).

“We used to have a lot of reg-
gaeton concerts and they’ve

also promoted a Jumne 20 con-_
cert by Christian artists Ri-
cardo Rodriguez, Rene
Gonzalezand Danny Berrios
at the Bayamon Coliseum.
Until now, Rodriguez had

THE BILLBOARD

G

?

&

station.”

Indeed, secular stations
are beginning to play more
of this music, with acts like
Hernandez and Calveti scor-
ing hits on Billboard’s Latin

Crossing over for Christ:
RICARDO RODRIGUEZ

Al

a foothold in
Puerto Rico,
which is home
to more than 10
Christian FM
stations. But its
possibilities be-
yond the Christian fan base
were first realized more than
five years ago by singer Rabito,

Lo

whose music was played on
secular stations even before
hitting the Christian airwaves.
Later, Hernandez, an estab-
lished Christian singer, had his
hit “Levanto Mis Manos”
{(Sony) played on secular sta-
tions. (Hernandez is now dis-
tributed through Universal.)
Eric Valentin, president of
the radio promotion firm JD
Promotions, says artists
should first establish them-
selves in the Christian mar-
ketplace and media before
venturing elsewhere. But he
acknowledges that the move
from Christian to secular
radio usually involves lyrics
that are less explicitly devo-

tional and lend themselves to
several interprelations.

Christian singer Abraham
Velasquez, for example, was
played on mainstream radio
thanks to “Me Arrodillo Ante
Ti,” a collaboration with reg-
gaeton act Divino froma com-
pilation album titled “La
Iglesia de la Calle” (Luar Rec-
ords). Rodriguez's new single,
“Vuelve,” is a ballad that dis-
cusses a relationship with a
significant other. Although it
never mentions God or Christ,
Rodriguez performs the song
regularly in church.

In another sign that such
artists are enjoying wider ac-
ceptance, Christian singer
Sheila Romero was one of the
finalists on the Puerto Rican
reality show “Objetivo Fama,”
in which viewers vote on the
contestants’ performances.
Romero’s debut album, “En
Tus Manos,” was released this
year on indie Alpha & Harvest.

“I’ve seen a major change
in the last three years,” says
independent publicist Mari-
vel Ortiz, who is based in
Puerto Rico. “Secular stations
opened up to the Christian
market. And when they did,
all media followed.” .o

biz

For 24/7 Latin news
and analysis, see
billboard.biz/latin.

In his multiple roles as a manager, label owner, producer and songwriter, José Juan Se-
gura has been a key force behind the success of a new generation of corridos artists.
Segura has had a hand in fostering the careers of Los Cuates de Sinaloa, El Compa Chuy
and El Tigrillo Palma, as well as novelty act Los Pikadientes de Caborca. Segura’s Gypsy
Records label partners with Sony Music Latin on artist signings, but the nonexclusive
arrangement allows him to license albums to Fonovisa as well. Segura spoke to Billboard

about his approach to A&R.

How did you go from musi-
cian to businessman?

It happened when quebradita
and banda became bigand the
popularity of grupero music,
which was my format, de-
clined. 1 got into the nightclub
business and one time outside
my club, Los Cuates de Sin-
aloa showed up. I opened the
backstage doors and there

12 | BILLBOARD |

were two kids there with gui-
tars. They said, “We're look-
ing for work. Can we play you
some songs?” They got on-
stage and when I saw the au-
dience’s reaction I said,
“Maybe they’re getting allen-
tion because they're kids, or
maybe it’s because they sing
well.” But [the crowd] started
giving them pieces of paper

AUGUST 15, 2009

with song requests, and peo-
ple went up to the stage to get
a closer look at them, which
wasn’'t easy in that little place.
When [ saw that reaction, I
thought it would be a good op-
portunity to record them.

You had a label at that time?
I had recorded my own group
on my own label, Gypsy Rec-

ords. When I traveled around
to my competitors in Phoenix,
1 would hear people driving
their cars and going to night-
clubs, just to be seen, playing
Los Cuates at top volume.
That's when I'said, “I've got to
get them out of Phoenix.”
That’s when I started going to
the radio networks.

I was driving from Obregon
to Navojoa [in Sonora, Mexico],
and whenever [ arrive in a new
city I turn on the radio to see
what’s the most popular song.
I heard someone request Los
Altefios [de la Sierra] and the
annourncersaid, “Their singer
can’tsing, and their recording
is poorly done.” There was a
live recording of a private show
Los Altefios had played that
had been pirated and passed
around in the street, and every-
body had it in Navojoa. When
I heard them, they sounded
pretty bad, but | heard some-

thing unique in the vocals. [
recorded them and put them
out, and they were a hit.

How do you know if some-
thing will work?

If you don’t like the music,
youwon’t know if it's good or
not. Growing up, I listened to
Antonio Aguilar, Rafael Buen-
dia, artists of the people.
When [ hear something like
that, [ get excited.

So you don’t think, “l don’t
personally like it, but some-
one will buy it”?
No, I don’t. When T do a pro-
duction of one of my artists,
once [ get the mustered CD, |
putitin my car and drive
around. I can hear if there’s
something missing. But if it
makes me scream or makes
me feel like having a beer,
that's good. Tam the audience.
—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
.COM you’ve come to expect from Billboard—in Spanish!

Billboardenespanol.com.

www.americanradiohistorv.com

APODACA TEAMS WITH
MEXICO MUSICAL ON
BOOKINGS
Representaciones Artisticas
Apodaca and Mexico Musical
have agreed to work together
on artist bookings. Los An-
geles-based Mexico Musical
will handle U.S. bookings for
Apodaca clients La Original
Banda El Limén and Tigrillos,
with more bands expected to
be added later. Apodaca will
assist Mexico Musical acts
with bookings in Mexico.
Mexico Musical’s roster in-
cludes K-Paz de la Sierraand
Brazeros Musical.

MOVIC SIGNS
LICENSING PACT

WITH EMI

Mexican indie label Movic
Records has signed an inter-
national licensing deal with
EMI. Movic previously had a
distribution pact with Warner,
through which it achieved plat-
inum sales in Mexico for its
rock group Panda. Under the
deal with EMI, Movic acts
including Panda, Los Claxons,
Insite and Nina Pilots will get
distribution and marketing in
Mexico, the United States,
Latin America and Spain.
Movic also incorporates man-
agement, booking, production
and other services. The first
Movic/EMI release will be
Panda’s “Poetics,” due Sept.
22 in Mexico and Oct. 8 in the
United States.

TWO MORE
ARGENTINE P2P SITES
CLOSE
Onthe heels of the closure of
Argentine file-sharing site
Qsound, international labels
organization IFPl announced
the shutdown of two more
sites in Argentina as part of
aregional anti-piracy cam-
paign. Zona-mp3.com.ar,
which had nearly 11,000 users
and more than 2,000 post-
ings of mostly local rock
repertoire, was shut down
after local labels organization
CAPIF notified the site’s host-
ing service that it was infring-
ing on copyrights. Deathval-
ley.com.ar had about 30,000
members and was mostly
dedicated to pirated music
content by international art-
ists. Deathvalley.com.ar had
replaced emep3.com.ar, which
had been taken down two
weeks earlier.

—Ayala Ben-Yehuda
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ILLUSTRATION BY TAYLOR CALLERY

As othersectorsofthe music I

industry struggle, publishing
continuestothrive: Investorsare
inquiring about Sony/ATV (page
22),Bertelsmannisbetting big
onthebusiness (page17)and
evenindieslike Downtownare
gettingintothe game (page 20).
And hits remainvaluable,asour
covergirlLady GaGashows. As
thebusiness changes, great
songslive forever.
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Pants-off dance-off:
LADY GAGA performs
in Sydney in May.
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Lady GaGa Writes !-|its, Wears Muppets And

1

Sprawled on her bed in an Amsterdam hotel, Lady GaGa is channeling Lady
' Godiva—sans'the horse. While the 23-year-old has famously worn every-
thing from Kermit the Frog to a hat made to resemble the solar system,
today she’s rocking the one constant in her ever shifting wardrobe—un-
e derpants. And nothing more. eBut despite her dominance on the Billboard
Hot 100 and bleached blonde hair, GaGa is not the average pop tart. She’s
g an accomplished songwriter and performer who seems to have come out
> ofnowhere, bursting from the corner of Ludlow and Rivington fully formed
and fabulous. Iif’conversation, she’s chatty and articulate, but gives off the
distinct sense she’s 10 steps ahead of everyone else—while the internet is
still buzzing about the lampshade she wore over her faceina TV interview,
she’s plotting her next move. ¢ Of course, if she invests wisely, she may
never need to work again: Her debut album, “The Fame,” which was re-
leased on Interscope, has sold nearly 1.3 million copies, and her biggest
digital single, “Just Dance,” has sold 4.4 million copies, according to Nielsen
SoundScan. In addition to writing all the tracks on her album, GaGa has
previously written for Fergie, the Pussycat Dolls, Britney Spears and New
Kids on the Block. ® “Getting into writing for others happened naturally,
because at the time, | didn’t have a record deal,” GaGa says. “l had a deal
A with IDJ that came and went, but that was it. | don’t have an ego about
other people singing my songs.” e And—as surprising as it may seem amid
her outre outfits and the nudge-nadge-wink=swink lyrics—GaGa'’s path from
behind-the-scenes songwriter to cultural phenomenon was a smart, reg-
imented plan. Before she was Lady GaGa, she was Stefani Joanne Angelina
Germanotta, an Italian Catholic schoolgirl from Yonkers, N.Y. She played
piano and studied music as a child, but it wasn’t until she hit her early 20s
j that her songwriting and performance styte clicked. ¢ “She wrote almost
; all her hitsin a week,” says Vince Herbert, who signed GaGa to his Stream-
line Records label, a joint venture with Interscope. “She flew to L.A. and
sat in a studio with RedOne and just cranked it out.” e Martin Kierszenbaum
(see story, page 16), who co-wrote four tracks on “The Fame,” says she is
“very focused and very fast. She doesn’t like to sit around and waste time.
When we tracked ‘The Fame,’ she sang everything in one take and spent

about five hours on the.harmony.”
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GaGa writes mostly at the piano, and to her, if a song doesn’t
come easily, it isn’t meant to come at all. “A hit record writes
itself,” she says. “If you have to wait, maybe the song isn’t there.
Once you tap into the soul, the song begins to write itself. And
[ usually write the choruses first, because without a good cho-
rus, who really gives a fuck?”

But before she had hit records, she was an apprentice song-
writer, working with a number of producers and trying to build
a name for herself. Jody Gerson, who signed GaGa’s publish-
ing deal with Sony/ATV, points out that she was driven to un-
derstand the publishing business from a young age. “She
interned at Famous Music Publishing before any of this,” Ger-
son says. “And even back then, she was famous for showing
up for work in her undies.”

GaGa says she doesn’t want to be underestimated or writ-
ten of as merely a pop songwriter. “I think most music is pop
music,” she says. “The mark of a great song is how many gen-
res it can embody. It’s about honesty and connection—look at
a song like ‘I Will Always Love You.” Whitney killed it as a pop
song, but it works as a country song, a gospel song, everything.
If I can play a song acoustic, or just on the piano, and it still
works, [ know it’s good.”

Gerson says that she and GaGa are both particular about
who the artist will work with, especially with her current
touring schedule. “She’s swamped right now,” Gerson says.
“There is a lot of interest; we're talking to Adam Lambert
right now, for instance. But it has to be a good match for her
to spend the time.”

She also says that she had faith GaGa would break out and
become an in-demand writer and star. “She blew me away from
the moment I met her,” Gerson says. “She was already signed
to Interscope, and we are so lucky to all be on the same page
and have a great working relationship.”

A SENSE OF PLACE

Gerson says the label agreed to shopping tracks to filmand TV
supervisors before the album was released. “We had over 25
placements before we had a hit. The networks and supervisors
just loved her.”

Lady GaGa Co-Writer Martin
Kierszenbaum Balances
Songwriting, Label Duties

Martin Kierszenbaumiis all
over “The Fame,” from his
Cherrytree Records logo
on the back to his song-
writing credits to shout-
outs on the song “Eh, Eh
(Nothing Else | Can Say).”
An accomplished writer
whose credits include
songs for t.A.t.U. and
Colby O’Donis, he re-
cently signed a publish-
ing deal with Universal
Music Publishing Group.

Man of many hats: MARTIN

He’s now consolidated KIERSZENBAUM, head of
ail of his projects into the Cherrytree Records and
interscope exec

same corporate family—

Kierszenbaum is the head of Cherrytree Records, Interscope
Geffen A&M president of international operations and In-
terscope Records president of pop and rock A&R. He signed
Keane and t.A.t.U. to Interscope, then signed Feist, Robyn and
Tokio Hotel to Cherrytree.

Despite an already full calendar, Kierszenbaum says that
his boss encourages his songwriting. Interscope president
Jimmy lovine “really wanted me to keep doing music and in-
tegrate all of my lives together,” he says. “Backin the early
days of the industry, it wasn’t unusual for writers to start
labels. My overarching goal is always to contribute what-
ever skills | have where they are needed.” —CH
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—LADY GAGA

At this point, Gerson estimates songs from “The Fame” have
been placed more than 100 times. “I'd say ‘Just Dance’ is the
most requested, followed by ‘Poker Face’ and then ‘The Fame,” ”
she says. “We've also had success with promo spots; ‘Beauti-
ful, Dirty, Rich’ was the song in all the promos for the show
‘Dirty Sexy Money.””

GaGa's crowning TV moment came in April, when she per-
formed “Poker Face” on the “American Idol” results show. While
the show helped boost her album sales (according to Nielsen
SoundScan, “The Fame” sold 45,000 copies the week before
the show aired, 51,000 the week it aired and 56,000 the week
after), moreimportant, it showed middle America that she was
a bona fide pop star.

While placing GaGa’s songs in a movie or TV is generally
fairly simple, deciding whether to align her with big brands
has been trickier. “She has such strong visuals and a sense of
whoshe is,” Gerson says. “We have to make sure any brand fits
really, really well with her image.”

Steve Stoute, head of the branding agency Translation, thinks
GaGa herselfis a brand. To that end, he has signed a deal with
her and says he will treat her just like he does such clients as
McDonald’s or State Farm. “I don’t just want to do deals for a
check with her,” he says. “She’s at the point where she’s bigger
than life. She’s transcended music.”

Stoute says the deal is too new to reveal any specifics, but he
plans to develop products as part of the GaGa brand. “We're
going to bring new products to market and create magic. This
isn’ta matter of doing a fragrance deal or something. But what-
ever we do will be innovative and authentic, like her.”

IN THE HAUS
A few months ago, Lady GaGa decided to try a little experi-
ment. “I was talking to the members of the Haus [her creative
tearn] about the power of image and the camera, and I wanted
to say something on a real level about fame,” she says. “I drink
a lot of tea, and I decided to take a purple teacup out of my
china collection and take it to London and make it famous. I
put it in videos and had fans pose with it and putiton TV—at
one point, the teacup had a call time.” It became the most fa-
mous teacup since Meret Oppenheim covered one in fur.

Not surprisingly, GaGa has a background in art history, which
she studied for a while at New York University before leaving
to pursue music and performance full time. “There is certainly
a performance art element to all of this,” she says. “I get chal-
lenged in interviews all the time, people asking me whether
the clothes distract from the music. They're not separate; it's
not one or the other. I dress the way I do to demonstrate my
commitment to show business.”

Though she doesn’t speak to it directly, there is a sense that
GaGa also is canny about using her wardrobe to keep her in
the public eye. In the month of July alone, Perez Hilton’s Web
site mentioned her 13 times, almost always for her outrageous
outfits. That rate is usually reserved for starlets going through
rehab, involved in public breakups or falling drunkenly out of
limos—and GaGa does none of this. Though she’s admitted to
using cocaine in the past, she seems to have realized that she
can get just as much attention by slapping on a hat made of
hair, without all the nasty side effects.

Herbert says that GaGa’s image taps into something pop au-
diences were starving for. “She breathes, eats and sleeps being
Lady GaGa,” he says. “She gives the kids something new, and
it's fun and healthy and positive. She does these epic videos
and really great stage sets, and people appreciate that. You come
to the show and see all these girls dressed like her.”

Her manager, Troy Carter, says she’s a throwback to “the days
when artists were artists. She’s an iconic figure, and it’s not
like she ever takes a day off and put on khakis and a T-shirt.
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She’s in showbiz, and fans have been missing people like that.”

GaGa says the whole identity stems from her belief in
glamour. “I want to live the glam life, and my material is
heavily rooted in that,” she says. “There are all these places
where art and self-expression and clothing can intersect.
When I wore the Kermit outfit [called a “froschbluse” by Ger-
man TV], it was a commentary on wearing fur. [ also have a
theme of monsters running through the rerelease, and I
wanted to promote that.”

“The Fame” will be rereleased in the fourth quarter, a year
after it originally debuted. It originally arrived Sept. 9, 2008, to
a mostly positive critical reception, but didn’t appear on the
Billboard 200 until November. It bounced around the charts
for the early part of 2009, but then cracked the top 10 in March
upon the strength of her first U.S. hit, “Just Dance,” and only
built from there.

GaGa recently became the third artist in the history of the
Mainstream Top 40 Airplay chart to have three No. 1 singles
from a debut album. She has the Nos. 3, 4 and 26 top-selling
digital songs of the year, with “Poker Face”selling 3.6 million,
“Just Dance” moving 2.6 million and “LoveGame” selling 1.4
million. In total, she has sold more than 10.7 million tracks.

She also has the Nos. 2 and 8 best-selling digital songs of all
time: “Just Dance” (4.4 million) and “Poker Face” (3.8 million),
respectively. “The Fame” is also the fifth-best-selling album (1.1
million) for the year and the best-selling set from a debut artist
for 2009.

“We always just assumed we were going to sell records,”
GaGa says. “I have a sense of optimism and liberation, de-
spite the state of the industry and the economy. We function
like the industry is in full bloom, and that audacity works
for us.”

GaGa had to wait to hit those sales records in the United
States, though, breaking first in Canada and then in Aus-
tralia. “She had the theme song for ‘Australia’s Next Top
Model,” which helped her over there,” Gerson says. “But in
America, we had to let her percolate for a while. ‘Just Dance’
was the big hit here and in the U.K., and the momentum hasn’t
slowed since.”

She has also toured nonstop, starting off opening for label-
mates New Kids on the Block, then headlining her own Fame
Ball tour. And while the term is usually gleefully pejorative,
Herbert explains that in this case, it has nothing to do with pub-
licity-seeking media wannabes.

“We wanted it to look like a prom, with photo booths and a
theme,” he says. “We wanted people to think they were com-
ing to a ball and to have an experience rather than just passively
watching a concert. When she played Terminal 5 in New York,
Madonna came and brought her daughter, and they didn't take
their eyes off her the entire time.”

The emphasis on themes and over-the-top visual elements
is also present in GaGa’s videos, including the clip for “Pa-
parazzi,” which she herself describes as a “creative orgasm.”
She adds that her Haus of GaGa collective, which includes pro-
ducer Ron Faires and creative director Matthew Williams, “art-
direct me in my sleep.”

GaGanames as her inspirations people like Klaus Nomi and
Andy Warhol, who she says saw themselves asliving their roles.
“There is no sense of duality when it comes to who I am. It’s
not a play-acting thing for me. When I did the Rolling Stone
cover shoot, I said I wanted to be shot as the rock goddess I
know I'd eventually be.”

GaGa will have a chance to prove her star power when she
opens for Kanye West later this year. And she can guarantee
one thing—her closet will remain locked to the infamously
stylish and demanding star. “If Kanye tries to wear my clothes,
I'll kick his ass,” she says with a laugh. ore

PREVIOUS SPREAD: DON ARNOLD/WIREIMAGE.COM; KIERSZENBAUM: KEVIN ESTRADA
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Advanced placement:
PETER FOX (top left),
NENA (top right) and A-HA

after re-entering the music industry,
BMG is ramping up its music publishing operations.

The German media group Bertelsmann announced that it
would launch BMG Rights Management last October, just
weeks ufler selling its recorded-music business to Sony Music.

The company had sold BMG Music Publishing to Univer-
sal in 2006. But BMG Rights Management now plans to widen
its focus by building its publishing roster. “We want to be a
service provider to artists and authors,” says BMG’s Berlin-
based CEO Hartwig Masuch.

BMG now has plenty of money to play with, thanks to a deal,
announced last month (billboard.biz, July 8), that calls for the
investment firm Kohlberg Kravis Roberts to take a 51% stake
in the operation for a reported €250 million ($348.2 million).
“We believe in the potential of the music rights sector, as the
market offers significant growth opportunities worldwide,”
says London-based KKR director Philipp Freise. “Jointly, we
will build up a global music rights management business.”

BMG will use that capital to search out acquisitions while
also seeking songwrilers internationally “who are able to see
the big picture in economic terms and seeking to plan their
careers on a long-term basis,” Masuch says. “Top priority is
being given to new young artists.”

BMG Rights Management was set up to exploit and mar-
ket master rights on some 8,000 tracks from about 200 Eu-
ropean acts (Billboard, Nov. 8, 2008). More recently, it began
signing German talent for new recordings, with September
album releases planned for the rock band Karpatenhund and
the pop act Virgina Jetzt in partnership with, respectively,
local indie labels Wanderlust Musik and Motor Music.

The return to publishing is a logical extrension of BMG’s
existing rights management business, Masuch says, adding
that the company sees publishing as a growing market in a
multimedia world.

“We are focusing precisely on that area of the music indus-

try which promises growth,”
he says. “A music writer, or per-
former, can derive significantly
more income from the rights
to his work than before. This is
where we want to position
ourselves—with customized,
flexible services as well as trans-
parent accounting.

Since its launch, BMG has
signed deals with 100 song-
writers for either catalog or new
material, including Peter Fox,
Sasha, A-ha, Jim Beanz, Toby
Gad, La Rouxand Alison Moyet.

Key to BMG’s strategy is its
practice of offering writers siz-
able advances against future
royalties. The amount of
BMG’s advances depends on
the scope of the rights ceded-
mechanical, performance,
digital or synch.

BMG’s songwriters can
choose to pay for their own
demos or hire their own pro-
motion teams, rather than
having BMG handle them.

BMG handles all backroom
functions, including royalty
collections, and acts in a con-
sultancy role for writers.

Masuch describes BMG'’s
songwriters as “partners”
and suggests that such an
approach offers them “au-
tonomy and guidance in an
increasingly fragmented

market,” plus a chance of higher net payments.

“We want our partners to be more involved in a meaning-
ful use of the budgets, and hence in efficient, cost-conscious
processes,” he says. “We want to create significant added
value for authors, artists and other rights owners based on
deeply responsible partnerships.”

BMG is also on the acquisition trail. In late July the com-
pany paid an undisclosed sum to CarVal, a U.S. investment
firm, for Crosstown Songs America’s 8,000-title catalog
(biliboard.biz, July 23).

That deal—BMG s first full catalog acquisition—Dbrought
the company interests in hits including “Who Let the
Dogs Out” (Baha Men), “Livin’ La Vida Loca” (Ricky
Martin), “Heat of the Moment” (Asia), “A New
Day Has Come” (Celine Dion), “All [ Wanna
Do” (Sheryl Crow) and “Toxic” and “Radar”
(Britney Spears).

“We prefer catalogs that
helped to write music history,
accompany music fans
throughout their entire lives
butalso offer fresh material
with chart potential in the
next few years,” Masuch
says. BMG now wants to add
further repertoire through

acquisition and Masuch plans
to buy another U.S. catalog
within the next few months.
Sources close to Bertels-
mann say that will involve
a prominent catalog, while
the company is also tar-
getling for acquisition
smaller European publish-
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ers, many of which are family-owned. The same sources say
that BMG isn’t considering a deal for EMI Music Publish-
ing, as was reported in the German media.

The Crosstown deal followed a June agreement with the
Canadian independent publisher ole that allows the compa-
nies to represent each other’s copyrights in their respective
territories of North America and Europe. A similar deal was
struck that month with the Irish independent Religion Music.

BMG Rights Management has 30 employees in six Euro-
pean countries and plans to open a U.S. office this fall. And
the outside investment from KKR could help fuel rapid ex-
pansion. The investment was necessary, according to Ber-
telsmann CFO Thomas Rabe, because “we want to broaden
BMG’s international radius of action more quickly.

Despite BMG’s ambitious plans and the financial backing
of KKR, German independent publishers aren’t worried about
how they could change their businesses. Although BMG may
offer high advances, Jens-Markus Wegener, managing direc-
tor of Hamburg-based AMV Talpa Publishing, doubts its de-
cision to offer few traditional publisher’s services, “such as
song-plugging, artist development, the production of demos
and synch placement.” In the long term, Wegener says, “pub-
lishers offering good business management as well as suc-
cessful creative activities have nothing to fear from BMG'’s
hired-in ‘mercenaries.””

According to Walter Holzbaur, owner of Detmold-based
Wintrup Musikverlag, “I cannot see much that is new about
the BMG model, as there are already a number of investor-
financed companies around. Some of them are successful—
others are on the verge of drowning in chaos.

Masuch remains confident his model will work. “Each
month a top artist leaves the system established by the ma-
jors in search of alternative partnership models,” he says.
“We want to offer them our assistance—and also provide new-
comers with an appropriate model to suit their needs.” -

Catalog models:
JIM BEANZ (left)
and LA ROUX ‘

£y
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AirplayShareinQ2

snared the largest
share of U.S. radio airplay for the second consecutive quar-
ter, maintaining a commanding lead of more than three per-
centage points in the second quarter over runner-up Sony/ATV
Music Publishing.

During the three months that ended June 30, EMI chalked
up a 17.3% share of the quarter’s top 100 airplay songs, easily
topping the 14.2% share garnered by Sony/ATV. EMI had a
share in 39 of the top 100 songs of the second quarter, up from
34 in the first quarter, when it was the No. 1 pub-
lisher in the United States with a 17.7% share.

EMT’s top tracks in the second quarter included
the No. 1song, “Boom Boom Pow” by the Black
Eyed Peas, as well as “Blame It” by Jamie Foxx
featuring T-Pain (No. 3) and “Kiss Me Thru the
Phone” by Soulja Boy Tel’Em featuring Sam-
mie (No. 4).

Radio airplay is calculated based on the over-
all top 100 detecting songs from the 1,617 radio
stations monitored electronically by Nielsen BDS
for the three months that ended June 30. The Harry Fox Agency
researches the publishers’ split for each track to calculate their
share of those songs.

Sony/ATV placed 25 songs in the second quarter’s top 100,
one less than in the first quarter, when its market share was a
more robust 16.9%. The company’s second-quarter share was
more than four percentage points down from the same period
last year, when it had 18.6%. Its top-ranked songs in the sec-
ond quarter included the No. 2 track, “Poker Face” by Lady
GaGa, and Beyoncé’s “Halo” (No. 6).

TOP10 PUBLISHER

ED CHRISTMAN

Warner/Chappell Music
took third place with a 14.1%
share of the second quarter’s
top 100 songs, up from
12.6% in the first quarter
when it placed fourth and up
from 12.2% a year earlier. In
addition to having a share in
“Blame It” and “Kiss Me
Thru the Phone,” Warner/Chappell’s top songs included
Shinedown’s “Second Chance” (No. 7) and “Dead and Gone”
by T.1. featuring Justin Timberlake (No. 8). Overall, Warner/
Chappell had a share in 35 of the top 100 songs.

Dropping to fourth place in the second quarter was Uni-
versal Music Publishing, with 11.9%, down from the third-
place 14.8% share it had in the prior quarter and tumbling
sharply from the 18.8% market-leading share it had in sec-
ond-quarter 2008. Universal Music had a share in 24 songs
in the second quarter’s top 100, including
“Blame It” and the No. 5 song, “Day ‘N’ Nite”
by Kid Cudi.

Kobalt Music Group captured a 7.4% share in
the second quarter for its second consecutive fifth-
place showing behind the four majors and its
largest quarterly market share to date. Its second-
quarter share was nearly two percentage points
higher than the 5.5% it posted in the first quar-
ter and almost three percentage points higher
than the 4.6% it had in second-quarter 2008.
Kobalt had a share in 15 songs in the top 100 (up from 10 songs
in the prior quarter), among them “Halo” and the No. 10 track,
Flo Rida’s “Right Round.”

Bug Music/Windswept Holdings came in sixth place with a
4.2% share, up from 2.8% in the first quarter when italso came
in sixth, and up significantly from 1.4% in the same period a
year earlier. The company’s second-quarter share was its best
showing since third-quarter 2006, when Windswept Holdings
alone had a 4.2% share of the top 100 songs. (Bug acquired
Windswept in 2007.) In the second quarter of this year,

MARKET SHARE

2 SONY/ATV MUSIC PUBLISHING 14.2%
WARNER/CHAPPELL MUSIC 14.1% 2

4 UNIVERSAL MUSIC 11.9%
PUBLISHING GROUP -
KOBALT MUSIC GROUP 7.4%

6 BUG MUSIC/ 4.2%
WINDSWEPT HOLDINGS 6

7 STAGE THREE MUSIC 3.1%

8 CHERRY LANE MUSIC PUBLISHING 2.7%
BIG LOUD SHIRT 1.8%

10 CROOMSTACULAR MUSIC 1.7%

Percentage calculations based upon the overall top 100 detecting songs from 1,617 U S. radio stations electronically monitored by Nielsen BDS
24 hours a day, seven days a week during the period of April 1-June 30 Publisher information for musical works has been tdentified by the

10

Harry Fox Agency A ‘publisher’ 1s defined as an administrator, copyrnght owner and/or controlling party
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Bug/Windswept had a share in 12 of the top 100 songs includ-
ing “Right Round,” Pink’s “Sober” (No. 20) and Brad Pais-
ley’s “Then” (No. 21).

Stage Three Music made its debut in the top 10 airplay
chart with a 3.1% share. It had a share in seven songs in
the top 100, including Miley Cyrus’ “The Climb” (No. 12)
and Kenny Chesney’s “Out Last Night” (No. 24).

Cherry Lane Music Publishing ranked eighth in the sec
ond quarter with a 2.7% share, its first appearance in the
top 10 airplay chart since fourth-quarter 2008, when it
had a 1.3% share. Cherry Lane had a share in two of the
second quarter’s top 100 songs—“Boom Boom Pow” and ‘
the No. 85 song, “Magnificent” by Rick Ross featuring
John Legend.

Big Loud Shirt made its third appearance in the top 10
airplay chart with a 1.8% share in the second quarter, put-
ting it in ninth place. Big Loud Shirt had a share in four
songs in the top 100: “Then,” Rascal Flatts’ “Here Comes
Goodbye” (No. 44), Matthew West’s “The Motions” (No.
77) and Tim McGraw’s “Nothin’ to Die For” (No. 96).

Croomstacular Music rounded out the second quar-
ter’s top 10 airplay chart with a 1.7% share, giving the
publisher its first appearance on the chart. Croomstac-
ular had a share in “Kiss Me Thru the Phone,” Soulja
Boy’s “Turn My Swag On” (No. 41) and the No. 88 song,
“Halle Berry’s (She’s Fine)” by Hurricane Chris featur-
ing SuperStarr.

Nadir “RedOne” Khayat was the top-ranking song
writer of the quarter, based on airplay generated by four top
100 songs he had a share in: Lady GaGa’s “Poker Face,” “Just
Dance” and “LoveGame” and Sean Kingston’s “Fire Burn-
ing.” Coming in second was Taylor Swift with three songs in
the top 100: her hits “Love Story” and “You Belong to Me” and
Kellie Pickler’s “Best Days of Your Life,” which she co-wrote
with Pickler. Lady GaGa came in third place for the three
songs she co-wrote with Khayat.

if. ~Ts 4 TAYLOR SWIFT
P STEFANI GABRIELLA
‘LADY GAGA’ GERMANOTTA

KARL ‘MAX’
SANDBERG MARTIN

LUKASZ GOTTWALD
JASON MRAZ

SCOTT RAMON ‘KID CUDr
SEGURO MESCUDI

RYAN ‘ALIAS’ TEDDER

CLIFFORD JOSEPH
‘T.1” HARRIS JR.

O. OMISHORE

Ranking based on the number of aggregated plays each songwriter had among the overall top 100 detecting songs from 1617 U S. radio stations
electronically monitored by Nielsen BDS 24 hours a day, seven days a week during the period of April 1-une 30 Unlike the accompanying publisher
airplay charts. this ranking doesn't take inte account the publishing splits among songwriters for a given song. but rather divides credits equally

among each listed songwriter
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The four major publishers’ quarterly share of
U.S.radio airplay, reflecting the impact of
hits and acquisitions
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in 2006, Downtown
Publishing has stood in the shadow of its sis-
ter company, Downtown Records. “We don’t
advertise at all,” says Downtown Publishing
president Justin Kalifowitz. “Everything was
very much a word-of-mouth business for us.
But with the recent acquisition of the
Arthur Baker catalog—which marks the first
time Baker has worked with a publishing
company in the United States—as well as a
burgeoning track record of licensing and
songwriting partnerships, Downtown Pub-
lishing is ready to emerge as a power in its
own right. Though its catalog of more than
8,000 songs is smaller than other indie pub-
lishers like ole (which claims 40,000 copy-
rights), Downtown is growing steadily.
Under the terms of the new agreement,
Downtown will have a co-publishing interest
in Baker’s catalog and serve as the catalog’s
worldwide publishing administrator. It will
also cement Downtown'’s reputation as a des-
tination for European companies that don’t
have representation in the United States
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Picking up catalogs is only part of Down-
town’s strategy; it also has signed 70 writers,
who have written songs for Aretha Franklin,
the Black Eyed Peas and Miley Cyrus. Many of
the artists signed to Downtown Records also
write for other Downtown acts.

Keeping itall under one roof has beena pri-
ority for Downtown since day one. “Despite
the historical separation of master and pub-
lishing rights, we believe that when spending
resources to market and promote an artist in
this climate it isimportant to do so as efficiently
as possible,” Kalifowitz says. “Representing
both sides allows Downtown to provide our
artists with more value by making it easier for
our significant partners in the musicsupervi-
sion, strategic marketing and new-media com-
munities to work with us.”

But he adds that Downtown artists are only
one part of the publishing company. “The most
common misunderstanding about us is that
we only publish artists signed to Downtown
Records,” Kalifowitz says. “We publish most
of them, but at this point, they will probably

account for less than 20% of our revenue for
this past year. People are really shocked rolearn
that we also administer the Motley Criie cata-
log and that we have Trevor Horn’s catalog with
all the Frankie Goes to Hollywood stuff.”

The Baker catalog, though, represents one
of Downtown'’s biggest acquisitions and is a
personal victory for Kalifowitz. “I think the
news that we were buying the catalog came as
ashock to people, like, “Wait, you're buying cat-
alogs now?’ " he says. “And especially a cata-
log like this—this isn’t something from the
'90s— this is the catalog that spans 30 years of
music. ['ve tried to pick out what are some of
my favorite recordings of songs from Arthur’s
catalog; you have New Order’s ‘Confusion,’ you
have Rage Against the Machine doing an un-

believable cover of ‘Renegades of Funk’ by
Afrika Bambaataa, and you have amazing pop
songs like with ‘With Every Beat of My Heart’
by Taylor Dayne. I've sort of been chasing
Arthur since I've started at Downtown.”

Kalifowitz says Downtown'’s strategy is to
“find really great, talented writers; sign them
to deals; and try to find people who we feel like
we can add a tremendous amount of value to.
Signing someone just to collect the money,
that's not what we do here. That’s not a good
use of our resources.”

He adds that the company takes a particu-
lar interest in signing writers who have done
film work. “Andrew Wyatt is actually a really
good example of a Downtown songwriter who
had donealot of work in film, including work-
ing on the Hugh Grant film ‘Music and
Lyrics,” ” Kalifowitz says. “We started working
with Andrew and helping him write and pro-
duce with other people. He worked with some
Downtown artists, like Kevin Michael, and
more recently, started a group called Miike
Snow, who is on Downtown Records. He was
actually Downtown Publishing’s first signing.
That's sort of full circle there.

In addition to connecting songwriters to di-
verse projects, Downtown is adept at licensing
their work. “As far as I'm concerned, Down-
town is the only game in town,” says Jason
Alexander, CEO of the music supervision firm
Hit the Ground Running. “They have a huge
advantage because a number of their artists
are also signed to Downtown Records, and that
malkes the process much smoother. They also
have a fantastic sense of A&R and the ability
to sign the latest and greatest.”
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Downtown also partnered with the Film De-
partment, an independent movie financing,
production and international sales company,
to create TFD Music. “We set up shop and we
started developing some projects, and even be-
fore they developed their first picture, we ap-
proached them,” Kalifowitz says. “They were
contemplating what their music strategy would
be, and we approached them with a full-serv-
ice solution that offered them not only pub
lishing administration services [but] an entire
music entity.”

Aside from the usual licensing avenues in
film and TV, Downtown has coordinated other
projects for its catalog artists. In the case of
Motley Criie, it produced a book of sheet music
for many of the acts on the Criie Fest tour. “It’s
small, incremental amounts of revenue, but
Métley Criie hadn’t had a new book of sheet
music in over 10 years, so there was ademand,”
Kalifowitz says. “This was a band that had very
little synch licensing over the last three years,
and in the shorttime we've been working with
them, they've been in ‘Guitar Hero and ‘Cali-
fornication’ and had Carrie Underwood cover
their song on ‘American Idol.” ”

Kalifowitz balances the desire to get music
to as many people as possible and to make sure
writers are compensated. “There are times
when free makes sense, but ['ve found that
nine times out of 10, when you push for some
sort of compensation you get it,” he says.

Andrew Bergman, executive VP/general
counsel of Downtown Music, says Downtown
Publishing’s growth has been steady and man-
aged. “The ratio of staff to writers is one of the
highest around,” he says. “And those licens-
ing people have great relationships, and we
have a strong reputation.”

Kalifowitz says that the personal touch is what
sets Downtown apart. “It's hard to find a pub-
lishing company that I think is as diverse as the
one we've built, with about 8,000 copyrights
now, that can still say they’ve gota 10-to-one staff
ratio on the creative side,” he says. “There’s
plenty of opportunity in the music publishing
space for companies of all sizes. As new tech-
nologies continue increasing the ways in which
people consume music, great songs will be ex-
posed to an even more diverse set of revenue
streams. Given a variety of macro-economic fac-
tors and the drop in catalog valuations over re-
cent highs, it is also a unique time to acquire
great compositions at a great value.” ..
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Keri Hilson Develops Singing Career

Through Songwriting -By Gail Mitchell

planned to break into the music
industry as a singer. Straight
from the best-laid-plans file, how-
ever, she encountered several
false starts. But she didn’t aban-
don her dream.

Hilson did put it on layaway as
she sharpened another skill: song-
writing. Not only has she become
asought-after writer, Hilson finally
broke out this year as a chart-
topping singer with heraptly titled
debut album, “In a Perfect World.”
And her career evolution under-
scores the increasing role publish-
ing companies are playing in artist
development.

“Keri’s story is the perfectexam-
ple of a publisher’s entrepreneur-
ial role in today’s industry,” says
David Renzer, Universal Music
Publishing Group chairman/CEO.
“The focus was, ‘Hey, let’s continue
to develop you asa songwriter even
as you pursue your dream.” ”

The Hilson/UMPG story began
five years ago when Ethiopia
Habtemariam, the company’s New

York-based senior VP/head of
urban, signed the relatively un-
known songwriter toa publishing
deal. Atthat point, Hilson’s résumé
included credits as the teen lead
singer of one-time Elektra girl
group By D’Sign and early song-
writing efforts on projects by Kelly
Rowland and Ciara.

It was Atlanta-based songwriter/
producer Polow Da Don who first
brought Hilson to Habtemariam’s
attention. “Polow was convincing
her to be an artist again,”
Habtemariam recalls. “He played
me four songs and | loved what I
heard. Melody is one of Keri’s
strongest points and she’s very
clever lyrically.”

Right around the same time
Habtemartam signed Hilson,
Polow arranged an introduction
between Hilson and Timbaland.
The producer signed her to his
Interscope-distributed Mosley
Music imprint in 2006.

All the while, Hilson was devel-
oping her songwriting skills.
Stranded in Miamiduring Hurri-

—r

cane Katrina following a songwrit-
ing retreat, she became a found-
ing member of the songwriting/
production collective the Clutch.
The five-person team—which also
includes UMPG’s Candice Nel-
son and Balewa Muhammad, ]
Que and Ezekiel Lewis—has
churned out such R&B/hip-hop
and pop hits as Mary |. Blige’s
“Take Me As | Am,” Britney Spears’
“Gimme More” and Omarion’s
“Ice Box.”

“Kert’s always had this burn-
ing desire to be an artist,” ] Que
says. “From the time we met, she
told me, ‘I'll write now and this
will help me usher in the artist
side of things.” ”

Through her connection with
Timbaland and Polow, Hilson got
placements for songs recorded
by the Pussycat Dolls (“Wait a
Minute”) and Ludacris {“Runaway
Love”). She also wrote and was fea-
tured on Timbaland’s top five Bill-
board Hot 100 hit “The Way I Are.”
Shelogged credits writing for Toni
Braxton and working for the Un-
derdogs production camp. Then
two years ago she began to focus
fully on her dream.

The long gestation from song-
writer toartist paid off. Hilson's “In
a Perfect World” (Mosley Music
Group/Zone 4/Interscope) debuted
at No. 1and No. 4, respectively, on
the Top R&B/Hip-Hop Albums
chart and the Billboard 200. Selling
411,000 copies, according to
Nielsen SoundScan, the album has
spun off two hits: “Knock You
Down” featuring Kanye West and
Ne-Yoand “Turnin’ Me On” featur-
ing Lil Wayne. A newssingle, “Slow
Dance,” is building its chart ascent,
as is R. Kelly’s “Number One” fea-
turing Hilson.

Hilson recently returned to the
studio to begin writing for forth-
comingalbums by Timbaland and
Chris Brown, plus her own next
project. Looking back on her song-
writer-to-artist evolution, Hilson,
who still writes with the Clutch,
says taking the alternate route was
worth it.

“I thought I was ready back
then,” says the BMI writer who
publishes through Keriokey Mu-
sic. “But in all actuality, [ now
know a little more than the aver-
age new artist. I learned a lot about
the business from my behind-the-
scenes view. And my songwriting
has definitely made me a lot less
inhibited as a singer and opened
up the creative boundaries I
thought I had. It'sa double learn-
ing experience that’s given me a
strong foundation.”

Warner/Chappell Encourages Song-
writers To Mix It Up -By Mitchell Peters

songwriter
Claude Kelly—who has co-written songs
with Akon, Brandy and Chrisette
Michele—wouldn't have dreamed that
his publishing company, Warmer/Chap-
pell Music, would fly him to Nashville
to help write songs for country artist Car-
rie Underwood’s upcoming album.

But Warner/Chappell has set out to
match some of its genre-specific song-
writers with artists outside of their tra-
ditional musical scope. The idea is to
diversify songwriters’ talent and ulti-
mately find success on the charts, says
Greg Sowders, senior VP/head of A&R
U.S. at Warner/Chappell Music.

“Pop music today is a mishmash of
everything—it’s a hip-hop song next to
arock song, with maybe a Taylor Swift
country ballad thatsneaks in,” Sowders
says. “So tocompete with the way things
are now—and to keep up with the iTunes
market, where it's clearly a singles-driven
business—we had to take our writers
and decide how to move forward.”

Kelly, who signed to the company’s
urban department as an R&B writer,
branched out to pop and co-wrote two
hits—Kelly Clarkson’s “My Life Would
Suck Without You,” which spent two
weeks at No. 1 on the Billboard Hot 100
in February, and Britney Spears’ “Cir-
cus,” which went to No. 3 on the Hot
100 last December.

And now, along with Underwood,
Kelly recently wrote songs for Christina
Aguilera, Miley Cyrus and Whitney
Houston, among others. He says the
chance to write for popand country acts

is opening new doors for his career.

“It shows people I'm not a one-trick
pony,” Kelly says. “The nature of this
business is that you're only as good as
your last hit. Now, because they’ve seen
that I can gel with country writers as well
as R&B, people are more willing to throw
any kind of style at me and hope it will
work—and that's a songwriter’s dream.”

Songwriter/artist Kevin Rudolf,
who's also signed to Warner/Chappell,
began his career as a rock guitarist for
a number of songs produced by Tim-
baland. His breakthrough came with
the rap-rock track “Let It Rock” (fea-
turing Lil Wayne), which peaked at No.
5 on the Hot 100 last October. Most re-
cently, Rudolf co-wrote and produced
Cobra Starship’s “Good Girls Go Bad.”
The song, which features “Gossip Giil”
actress Leighton Meester, is No. 10 this
week on the Hot 100.

Recently, Rudolf wrote songs for
Leona Lewis and the Backstreet Boys.
“I always focus on music that is relat-
abletoeverybody, be it hip-hop, pop or
rock,” Rudolf'says. “It has to be some-
thing that obviously can succeed on
the radio and have mass appeal to it.”

Sowders says that not all songwrit-
ers are suited for working in a multi-
tude of genres but in the long term,
branching out can result in greater rev-
enue opportunities. “The more records
you're on, the more opportunity you
have to be on the radio,” he says. “Once
these writers have worked on these
cross-genres it becomes less of a stretch
to get them on the next one.”
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 Sony/ATV AnditsLeader, Martin Bandier,
Mine New Opportunities - By Ed Christman

a co-owner is a sad and difficult passage for
any company.

But when the co-owner in question is Michael Jackson and
the company is Sony/ATV Music Publishing, the proprietor of
the Beatles song catalog, the transition is bound to attract the
public spotlight.

And that suits Sony/ATV chairman/CEO Martin Bandier
just fine.

Bandier—the legendary music publisher who joined the
company in April 2007 after spending nearly two decades trans-
forming EMI Music Publishing from a minor firm into an in-
dustry powerhouse—is clearly comfortable with being in the
public eye, even if he's just as silent as other Sony Corp. exec-
utives on the topic of all things Jackson.

But the publishing veteran isn’t bashful when it comes to
talking about how he has turned around Sony/ATV from a
sleepy company to a contender for every major deal that has
come up since his arrival.

“In its history, Sony/ATV never won an ASCAP pop pub-
lisher of the year award and this year in May we won it,” Bandier
says. “That’s a pretty remarkable accomplishment. I knew we
would get there one day, but never thought we would do it within
two years.”

Sony/ATV shared the award with Bandier’s old company,
EMI Music Publishing, which suits the competitive executive
just fine. In any event, Bandier plans on duplicating his EMI
success at Sony/ATV, which is considered to be the smallest
of the four major-owned music publishers and is half-owned
by Sony.

“We have a great deal of autonomy and tremendous support
from Sony, who are big believers in music publishing and copy-
right,” Bandier says. “They have a real long-term view on grow-
ing this business and building it into the premier music
publisher that I think it has become, although clearly not in
terms of its size. But, shucks, it’s only two-and-a-half years.”

Bandier's impactat Sony/ATV is evident from studying Bill-
board’s Top 10 Publisher Airplay chart (see page 18). Since its
inception in second-quarter 2006, the chart has ranked pub-
lishers by their share of a given quarter’s top 100 airplay songs
as determined by Nielsen BDS. During the first four quarters
of the chart before Bandier’s arrival, Sony/ATV consistently
placed either third or fourth. But during the last six quarters
under his watch, Sony/ATV has ranked first once, second three
times and third twice.

Since Bandier came aboard, Sony/ATV’s key artist/song-
writer signings and acquisitions have included Lady GaGa, Flo
Rida, Sean Kingston, Akon, Shakira and, most recently, En-
rique Iglesias. His key producer/writer signings have included
RedOne (whose current projects include GaGa, Iglesias,
Kingston and Adam Lambert), John Shanks (Bon Jovi, Colbie
Caillat, Leona Lewis, Natasha Bedingfield) and Evan Bogart
(Jordin Sparks, Beyoncé), as well as new signings Jeff Bhasker
(Kanye West) and Boi-1da, writer/producer of Drake’s current
hit “Best I Ever Had.”

Bandier’s tenure at Sony/ATV began with the acquisitions
of the Leiber & Stoller and Famous Music catalogs. And many
industry executives wonder if Jackson’s death will result in an-
other acquisition—the remaining 50% of Sony/ATV owned by
the trust created by Jackson and now managed by his estate.
Sony executives declined to address the question directly.

“We are very happy with the tremendous growth and finan-
cial performance at Sony/ATV over the past few years,” says
Rob Wiesenthal, executive VP/CFO at Sony Corp. of America.
“We are not sellers. We love this business and are completely
focused on growing it.”

Jackson acquired ATV, including the Northern Songs catalog
of 250 Beatles compositions, in 1985 for $47.5 million, merg-
ing it with Sony Music Publishing in 1995. Under the latter
deal, Sony paid Jackson $110 million and gave him a 50% stake
in the merged company, which at the time was valued at about
$500 million, according to the 2007 book “Northern Songs: The
True Story of the Beatles’ Song Publishing Empire” by Brian
Southall with Rupert Perry. Sources estimate that Sony/ATV is
now valued at about $1.7 billion.

Despite media reports of investor interest in Jackson’s half
of Sony/ATV, Sony Corp. remains in the driver’s seat. When a
cash-strapped Jackson refinanced his debt with the Fortress In-
vestment Group in 2007, Sony Corp. helped facilitate the deal
and in return secured the right to purchase half of his share in
Sony/ATV at a predetermined price; it also became managing
partner of the publishing company, giving it operational con-
trol. Sony also obtained the right to match any future offers on
Jackson's remaining 25% stake. Separately, sources say that
Sony/ATV also gets a first look at purchasing Jackson’s own
Mijac catalog upon the expiration of its administration deal
with Warner/Chappell.

—MARTIN BANDIER, SONY/ATV
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Guaranteed to raise a smile: from left, JOHN LENNON and
PAUL McCARTNEY; MICHAEL JACKSON; and REDONE;
inset: KENNY CHESNEY

Since it made that deal, Sony Corp. has already laid out some
$900 million in cash to Bertelsmann as part of a deal to assume
complete ownership of Sony BMG, which it renamed Sony
Music Entertainment.

Sony executives declined to comment on the status of the
Jackson estate’s Sony/ATV stake or Mijac. Despite media spec-
ulation that the estate’s tax and debt obligations might force a
sale of its Sony/ATV stake, a spokesman for the Jackson estate
said that it has been the estate’s position that its stake in
Sony/ATV isn’t for sale. The spokesman didn’trespond to are-
quest for further comment.

Sources point out that most of Jackson’s widely publicized
cash-flow problems came from his expensive lifestyle, which
is no longer a factor. “The Jackson estate executors [music in-
dustry veteran John McClain and entertainment lawyer John
Branca] who are now in charge are focusing on strategies that
would promote cash-flow stability,” of which the Sony/ATV
asset is a key component, a source says. Moreover, with pub-
lishing assets commanding lower multiples than they did a
year or two ago, the timing isn’t good for a sale of the Jackson
estate’s Sony/ATV stake, other sources note.

And what of Sony/ATV’s crown jewel, the Beatles’ Northern
Songs catalog? Paul McCartney and the estate of John Lennon
have always controlled their respective songwriter shares of the
Beatles’ songs. Sony/ATV wields ownership of the publisher’s
share of about 250 of the Fab Four’s classic compositions through
at least 2018.

The U.S. Copyright Act of 1976 gave songwriters the abil-
ity to recapture the publishing share of the copyright on pre-
1978 works after two consecutive 28-year terms or 56 years.
That means Beatles compositions registered in 1962 will be
eligible for reversion in the United States in 2018, while songs
written in 1970 will be eligible in 2026. The reversion in-
cludes the publisher share of royalties for performance rights,
synch licensing rights and rights for new mechanical licenses
created after the reversion year.

Under a clause in the Copyright Act, heirs of songwriters
who die during the first 28-year term can recapture the pub-
lisher’s portion of copyrighted works at the end of that term.
In the case of John Lennon, who died in 1980, the publisher’s
portion of his share of the Lennon-McCartney catalog for
songs written in 1962 became eligible for reversion in 1990,


www.americanradiohistory.com

IMAGES; JACKSON: KEVIN MAZUR/WIREIMAGE.COM

COM

LENNON AND McCARTNEY: ULF KRUGER/OHG/REDFERNS/GETTY

CHESNEY: GEORGE NAPOLITANO/FILMMAGIC

while songs written in 1970 were eligible in 1998. Sources
say that Sony/ATV cuta deal with Lennon’s widow, Yoko Ono,
prior to the reversion dates to retain its publisher’s share for
the life of the copyright.

One of Bandier’s priorities at Sony/ATV has been to be
more aggressive in exploiting its publishing assets. The Bea-
tles’ deal with MTV Networks to develop the forthcoming “The
Beatles: Rock Band” videogame is one indication of that.

“The trick is to grow internally from the assets you have
and thatisthe area we have sparkled in,” Bandier says. “Let’s
face it, in this world today, the physical sales are diminish-
ing and digital clearly hasn’t made up for it, so you have to
have the ability to run for daylight. If you have an opportu-
nity to license something for ‘Guitar Hero’ or ‘Rock Band,’
you have to find out the right way to do that. The ‘Beatles:
Rock Band' license is something very significant to our com-
pany, and that is something that we worked on for along time
with the Apple [Corps] folks.

While exploitation of its catalog has helped drive growth at
Sony/ATV, the company’s improved share of top airplay
songs demonstrates its commitment to new artist signings
and hit songs. But Bandier and other executives emphasize
that no matter how successful the company isin finding hit
songwriters and gelting song placements on albums, the

W

key to everything remains hit singles.

“In a singles-driven market,” Sony/ATV co-president Jody
Gerson says, “the real focus is being proactive in making sure
our writers have the opportunity to deliver singles to projects.”
Then, Gerson says, the company can create opportunities in
film anc TV around the world.

Sony;ATV has also long been a country music powerhouse
and has recently had a share in four No. 1 songs on Billboard’s
Hot Country Songs chart: Kenny Chesney’s “Out Last Night,”
Dierks Bentley’s “Sideways,” Lady Antebellum’s “I Run to You”
and Billy Currington’s “People Are Crazy.

The company’s success in Latin music snared it ASCAP’s Latin
publisher of the year award in Apriland a share of SESAC’s Latin
publisher of the year honors. And during the last 52 weeks, the
company says it published or co-published songs that spent a
combined 30 weeks at No. 1 on Billboard’s Hot Latin Songs chart.

In order to strengthen its ability to attract new signings,
Sony/ATV has built up its synch-licensing staff and all execu-
tives there have some degree of song-pitching duties, even the
copyright clearance staff, according to Sony/ATV senior VP of
film and TV Ron Broitman. “Each year we do more [synch]| vol-
ume as we have signed more deals,” he says. “We have more to
offer to film and TV clients.’

While music publishing already enjoys multiple revenue
streams, Bandier says he wants to push the boundaries fur-
ther. For instance, Sony/ATV revived the Hickory Records
imprint in 2007 and scored a hit with Elliott Yamin’s self-ti-
tled debut album that year. He also wants Sony/ATV to be in
the management business handling songwriter/producers.
[t recently cut a deal 1o manage producer Mark Spiro, whose
current project is working with Ruby Summer, a new duo
signed lo Lyric Street Records.

‘We do the same work in pitching and creating opportuni-
ties for our producer/writers but we don’t get share in the ben-
efits of a successful record for things that our producer/writers
didn’t write but just produced,” Bandier says, adding that man-
aging these individuals will enable Sony/ATV to capture some
of this revenue.

Bandier also wants to explore further opportunities in the-
atrical and Hollywood productions for Sony/ATV copyrights.
He says that Little Richard and Leiber & Stoller would be per-
fect candidates for biopics.
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Sony/ATV continues to seek new licensing opportunities at a
time when digital media have sparked an explosion of sales and
licensing opportunities that have prompted music publishers
to develop more sophisticated royalty-processing systems. At
the direction of Bandier, Sony/ATV has just completed build-
ing a new, state-of-the-art Web-based royalty and licensing sys-
tem with Oracle hardware, according to Sony/ATV CFO Joe
Puzio. Sony/ATV began making payments on the system dur-
ing the second quarter and by year’s end, the company plans
to roll out an online portal for clients to access their royalty ac-
counting data.

“Most other publishers are using the AS400 [BM hardware,
but we went with a newer technology that gives us more flexi-
bility and scalability,” says Sony/ATV chief information officer
Bill Stark. “It was very hard for the old system to track new
streams of revenue. We can handle large amounts of data com-
ing in quickly.

For all of the new directions that Bandier has been lead-
ing Sony/ATV, the company and its leader retain some old-
school qualities.

“He has a presence,” says Cherry Lane senior VP of cre-
ative Richard Stumpf. “He is considered a legend, and he
smokes a mean cigar. And while he does operate the business
with financials in mind, I get the feeling he is a music guy
and has musicality.

That's what his executives say as well. When Bandier heard
the song “Can’t Keep On Loving You (From a Distance)” at a
meeting, “Marty said, ‘Oh, my God, this has to go onto the new
Elliott Yamin albuim,” ” Sony/ATV co-president Danny Strick
recalls. The song had been composed by Sony/ATV writers
Hakim Abdulsamad, Nasri Atweh, Thomas Salter and a fourth
writer with another publisher. Within 10 days, Yamin had
recorded the track for inclusion on the Hickory Records album
“Fight for Love,” which was released in May.

“The biggest thing that | brought to the company,” Bandier
says, “was to be proactive instead of reactive, not only in
terms of how we conduct business with artists but in collect-
ing our money and in licensing our music. Sony/ATV con-
verted itself from a sleepy, little profitable place to an
extremely profitable, wide-awake place, always circling and
looking for new opportunities. .
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Importance Of Publishing - By Gail Mitchell

the 2009 BET Awards in June, EM! Music Publishing executive Big Jon Platt found himself in

work mode. The president of West Coast creative/head of urban signed rap phenomenon Drake to a publishing agree-
ment in the artist’s dressing room at Los Angeles’ Shrine Auditorium.
By his own admission, Platt is a music junkie who “works all day and all night” with songwriters and songs. And he means
that literally. Between his daily, multigenre administrative duties and evenings devoted to what he calls “my creative time,” the
former DJ is usually on the go from 8 a.m. until 4 a.m. the next morning. Since joining EMI in 1995 as creative manager, Platt has
signed some of the biggest names in urban music, including Jay-Z, Kanye West, Usher, Beyoncé, Ludacris, Rich Harrison and

Harold Lilly.

Still relying on his DJ instincts, Platt and his assistant recently signed Universal Motown newcomer Mozella, a singer/song-
writer hailing from Detroit. The signing is in keeping with Platt’s “team spirit” approach at EM!. Here, the publishing executive
outlines that philosophy as well as the Drake effect and the state of R&B and hip-hop.

1 didn’t think they were mak-
ing stars like Drake anymore.
But the label and publishing
frenzy was crazy. And that’s
because Drake is the whole
package: music, lyrics, flow;
everything. His “So Far Gone”
mixtape is better to me than
a lot of artists’ albums be-
cause it’s all original, new
songs. After hearing the mu-
sic, I flew to Canada and spent
about five hours with him. I
knew right then the kid had
it, that special thing.

It's obviously great for EMI
that Drake came along. But
it's also great for the business.
We absolutely need new
artists—new superstars—to
keep [the industry] afloat.
When I'signed Jay-Z in 1996,
he had “Reasonable Doubt,”
which was a classic album.
But from that point until now,
I've always looked at Jay as a
great songwriter first and al-
ways will. I look at Kanye West
as a greatsongwriter first. And
that's how I look at Drake.

Jay-Z was writing songs for
tons of other artists and
Drake is starting to follow that
same route. I can’t really say
who else Drake is writing for,
but he has written a song for
Rihanna’s next project that’s
a smash.

Who knows what the future
will bring? But from where I
sit, this guy has the potential
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to be the biggest thing in
music. Look, how do you ex-
plain a guy who had norecord
deal and puts out a mixtape
that he chose to give away on
the Internet? At that point, his
story was supposed to end. But
the way he chose to market
himself through the Internet
worked like a charm. It kept
going further to the point
where a song from that mix-
tape stood up as a hit. Kids
began requesting it and radio
knew it was in its best inter-
ests to play that song. And
now, 12 weeks later, this kid
has a No. 1 record.

When it comes to R&B, I'm
always looking for great melo-
dies. Someone who can cre-
ate great melodies has a true
gift; it’s the one thing you can’t
teach. Then the story and
quality of the song come next.
The third quality is the eye of
the tiger: Are you going to
work as hard for yourself as
I’m going to work for you?
When it comes to hip-hop
songwriters, it's about how
compelling and believable
your story is.

Ithas a challenge, just like the
overall industry is challenged.
Hip-hop has to continue to
challenge itself to grow; we
need new stars to come behind
the stars we have now. But the
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silver lining is that R&B is back
in a big way. The genre has an
open lane for new and emerg-
ing artists, as well as a lane
where older artists can still be
successful. Look at Maxwell’s
album selling 300,000-plus in
its first week. That was a very
important moment for R&B.
It made the statement that
R&B will sell.

It’s either a good song ora bad
song, period. The subject mat-
ter is really irrelevant at the
end of the day. Some people
go so hard on trying to deliver
a message that they forget to
write a good song. Ifit's a great
socially conscious song, it’s
going to be a hit. If it's a great
song about selling drugs, it’s
going to be a hit.

The record industry needs to
continue to develop execu-
tives. You can probably count
on one hand the A&R execu-
tives who can truly hear an
R&B demo—the way L.A.
Reid and Clive Davis can—
without it being polished and
super-produced. That needs
to be fixed. Every demo you
get from a songwriter and/or
producer is not going to be
fully polished and ready to
come out.

There’s another shift that’s

also affecting songwriters.
Fewer records are being made
right now because alot of ma-
terial is coming in already
packaged and ready for record
companies to sign. That cuts
out songwriters that we and
other publishers have.

I have listened to a wide vari-
ety of music my entire life; 'm
amusicjunkie. And along the
way I've learned the beauty
about songwriting—itdoesn’t
have a shelf life. I work with
writers here like Steve Kipner
and Rick Nowels. These two
have been doing it for 30-plus
years and are still at the top of
their games. Steve wrote “Phys-
ical” for Olivia Newton-John
and “Genie in a Bottle” for
Christina Aguilera. [ put him
with Puffy’s group Dream and
he wrote “He Loves You Not.”
And Rick, who's worked with
Dido and Celine Dion, now has
a smash with Colbie Caillat’s
“Falling for You.” These writ-
ers aren’'t going anywhere.

It's not as hot as I'd like. For
urban music to be pop music,
you wouldn't know it from its
use on TV shows. There’s a
huge disparity. In all fairness,
some of that might have to do
with a song’s subject matter.

www.americanradiohistorv.com

There’s also the fact that an
R&B/hip-hop song can have
10 different writers, which
makes that song harder to
clear. This is a good business
point to be aware of because
writers will fight over splits
and so on. If someone wants
to use a song and those splits
aren’t settled, the person can’t
use it. Then he or she will
move on to another song.

I don'tknow, to be honest with
you. Ifthe songis good, I don’t
care. It’s not for me to dictate
how creativity happens. Our
job is to do something with
that creativity.

If you're asongwriter, you can
be asindependentas you want
to be. But then it’s all on you
to do everything at that point.
I take pride in knowing that
we're the only music publisher
that Jay-Z has ever had. And
that’s for a reason. He and 1
have a great working relation-

ship and we're even better
friends. But at the same time,
we do a good job for him and
our other songwriters. Other-
wise, they still wouldn't be
with EMI.

When I first started, it was con-
sidered a corny job: Who
wants to be a music publisher?
Now it has shifted into a busi-
ness that quite a few people
want to be involved in. The se-
cretis out as to how great this
career is. You'd be hard-
pressed to find an A&R per-
son who's been at one
company for 15 years. It just
doesn’t happen. In publishing
that can happen and you can
grow. Plus, music publishers
are looked to more than ever
now to aid the creativity, to
help craft hit records. That's
because publishing compa-
nies have the ability and re-
sources to develop people
whereas the record companies
don’t have that everyday abil-
ity as much.

Be the songwriter you want to
be and not the songwriter
somebody else is. .
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The good news for Japan: It sold a greater
value of physical music in 2008 than any
other world market. @ The bad news: As
in other markets, overall sales in Japan con-
tinue to slide, just more slowly when com-
pared with other countries.

For the first time, the value of the physical-music market in Japan
in 2008 surpassed that of the United States, ranking No. 1 in the
world, although this was influenced by a favorable exchange rate.

According to the IFPI, more copies are sold in the United States
but in 2008, the trade value of Japan’s phys-
ical sales was $3.2 billion, compared with
$3.1 billion stateside.

Despite that, the Japanese market shrunk
slightly in 2008.

To put the latest figures in perspective, con-
sider that the high-water mark for Japan was
1998 when recorded-music production peaked
at 607.9 billion yen ($5.8 billion, using the ex-
change rate at that time), according to the
Recording Industry Assn. of Japan (RIAJ),
whose member companies account for some
90% of recorded-music sales in the territory.

By 2007, annual production had fallen to
391.1 billion yen ($3.5 billion, calculated at
the exchange rate of that year), including
music DVDs and videos, and in 2008 that
production was down to 361.8 billion yen
($4 billion, with the added value due to a
stronger yen).

Yet the healthy growth of digital music sales
in Japan—with the vast majority being ringtones, master ringtones
and full-track downloads for mobile phones—has boosted the mar-
ket to keep pace, or nearly do so with previous values.

In 2007 this sector produced a value of 75.5 billion yen ($675 mil-
lion), up 41% from the previous year. In 2008 the value was 90.5
billion yen ($997 million), a 20% increase from the 2007 sales.

These figures mean that the total market was worth 466.6 bil-
lion yen ($4.2 billion) in 2007, which amounts to an overall growth

sales

A key challenge
that faces the
Japanese music
industry

only
movement of
> from
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maintaining
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Japan’s Global

Sales Rank Rises,
Despite Continuing | |
Slide At Home '
By Rob Schwartz

of about 1% from
2008, which equa
value from 2007.

“The overall dec
to other major mj
COO of marketin
ment Japan.

But Furusawa s
market shouldn’t
in whether or not
physical and digit:
for the physical lo

Indeed, a key ¢!

previous year and 452.3 billion yen in
.0 a drop of about 3% in overall market

is considered relatively modest compared
ts of the world,” says Kiyoshi Furusawa,
id distribution for Sony Music Entertain-

ests a one-to-one replacement of value in the
1e goal. “The future of record companies lies
are able to expand the combined market of
he says, “rather than [just] trying to make up
ith digital.”
nge that faces the Japanese music industry
not only the movement of sales from phys-
ical to digital but also the ability to maintain
physical sales for older music fans.
Universal Music Japan has been extremely
successful with its digital marketing. One case
in point is the band GReeeeN, a star in the
Universal stable.
The band’s song “Ai Uta,” released in May
2007, sold 8.2 million digital copies, accord
ing to Universal. A year later, the group re-
leased “Kiseki,” which sold 8.6 million digital
copies, according to the label. Of those, 2.4 mil-
lion were full-track mobile downloads, giving
the band a Guinness world record, previously
held by Universal J-pop star Thelma Aoyama.
Despite this success, Universal empha-
sizes the need to develop all sectors of the
market, targeting digital and physical to dif-
ferent age groups.
“While young people tend to prefer digital
music, people who are over 40 in Japan still pre-
fer physical CDs,” says Kei Ishizaka, CEO of Universal Music Japan.
“So we are now focusing on cultivating that age group and making
much effort to create music that appeals to them. This is what we call
our ‘segmented’ marketing strategy.”
Ishizaka points to the 3.5 million copies sold in recent years
of albums from veteran male singer Hideaki Tokunaga, who ap-
peals to older fans.
The physical market has held on in

IS not
the

Digital diva: J-pop star THELMA AOYAMA
scored hits through mobile downloads.

continued on >>p28
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Fuji Television NEXT, a communications satellites channel
of Fuji Television Network, Inc., broadcasts live from
‘Billboard Live TOKYOQO” in Hivision/5.1ch format twice a
month. Fuji Television Network, Inc. is a center firm of Fuji
Sankei Group, Japan's biggest media conglomerate, and
one of the major networks of the terrestrial broadcasting.

Concert Promote

T

Presenting live experience in clubs,
hotels and outdoor venues throughout Japan

Billboard Production

Produces display billboards
not only for Hanshin Group - companies,
but also other commercial facility.

Soul Bird MUSIC SCHOOL

Specializes in gospel music.

Welcoming teachers for classes from US,
lessons to take place in Osaka,

Tokyo and Fukuoka. http://soulbird.jp

Sales promotion & planning

Developes sales promotion and planning
with Hanshin Tigers' logo,
members and team mascots.

Info Hanshin Contents Link Corporation Headquarter

Hanshin Noda Center Building 10F, 1-1-31,
Ebie, Fukushimaku, Osaka 553-0001, Japan

HARSHIN

CONTERTS LINK URL: www.hcl-c.com
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MIQTOWN, Garden errace 4F, 9-7-4, Akasaka, Minato-ku, Tokyo, 107-0052 +81(3)3405-1133
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Billboard Japan's official website "Billboard
Japan.com" (http://www.billboard-japan.com/)
will be sequentially renewed in August 2009.
The site provides you with the latest charts,
daily news or other music-related information
in Japanese, so don't forget to check it out.

Broadcast, \
mobile website and others

Broadcasts home games of Hanshin Tigers,
operates team's official mobile site and publishes books.

Advertisement agency

s = o

Manages and sells advertisement displays
at Hanshin Koshien stadium,
as well as on Hanshin electric railways and buses.

Booking Contact Billboard Live Japan
5055 Wilshire Blvd, suite 700, Los Angeles, CA 90036

Tel:323-525-2212 fax:323-525-2273
Email: billboardlivejapan@gmail.com
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Wellington Jazz Festival
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Australla - Melbourne Jazz Festival
Dean Hampell (dean@melbournejazz.com)
Martin Jakson (mjac@netspace.net.au)

David Anderson (David.anderson@theartscentre.net.au)

www.melbournejazz.com

Australia - Sydney Opera Festival
Emmaline Waclik (info@72erskine.com)
Ralph Bott (rbott@sydneyoperahouse.com)
www.sydneyfestival.org.au

China - Shanghai Jazz Festival

Sutikno (Isutikno1@yahoo.com)
www.jzfestival.com

Hong Kong - Hong Kong Jazz Festival
Peter Lee (peter@potpourrijazz.com)

Taka Hirohama (thirohama1130@yahoo.co.jp)
www.potpourrijazz.com

Hong Kong - Hong Kong Big Band Jazz Federation
Taka Hirohama (thirohama1130@yahoo.co.jp)
www.saturdaynight-jazz.com

India - India Jazz Festival

Sachin Gopalan (sachin@indiajazzfestival.com)
Harish Anchan (harish@indiajazzfestival.com)
Neetu Mehta (neetu@indiajazzfestival.com)
Eric Samuel (eric@indiajazzfestival.com)
www.indiajazzfestival.com

1. Paxton K. Baker
2. Hisao Ebine (hisao@videoartsmusic.com)

Indonesia - Java Jazz Festival

Paul Dankmeyer (paul.dankmeyer@javajazzfestival.com)

Dewi Gontha (dewi.gontha@javajazzfestival.com)

Januar Chandra (januar.chandra@javajazzfestival.com)

www.javajazzfestival.com

Indonesia - Jak Jazz Festival

Ireng Maulana (info@)jakjazz.com)

Esther Maulana (esthermaulana@]akjazz.com)
www.jakjazz.com

Japan - Blue Note Jazz Festival

Sakae Kobayashi (sakae@bluenote.co.jp)
Rio Natsume (rio@bluenote.co.jp)
www.bluenote.co.jp

Japan- Billboard Live Festival

Masato Kitaguchi (mk@hcl-c.com)
Tomoko Yurugi (SEPTDIVA@aol.com)
Dee Sakamoto (dee@hcl-c.com)
www.billboard-live.com

Japan - VideoArts Music Inc.

Hisao Ebine (hisao@videoartsmusic.com)
www.videoartsmusic.com

Korea - Jarasum Jazz Festival

Jae Jin (JJ-In) (jazzni@hanmail.net)
Victor Kye(idaizm@naver.com)
www.jarasumjazz.com

Malaysia - Sunburst Festival

Razman Razali (razman@pineappleconcerts.com)
www.sunburstkl.com

www.americanradiohistorv.com

For more information, www.ajfo.com

CHAIRMAN : Peter F Gontha (peter.gontha@javajazzfestival.com)
SECRETARY GENERAL : Sachin Gopalan (sachin@indiajazzfestival.com)

Malaysia - Penang Island Jazz Festival
Paul Agustin (paul@penangjazz.com)

Chin Choo Yuen (chincy@penangjazz.com)
www.penangjazz.com

New Zealand - Wellington Jazz Festival
Lizza Twomey (lissat@festival.co.nz)
www.jazzfestival.co.nz

Philippines - Philippine Intl Jazz Festival
Sandra Lim Viray (sandraviray@yahoo.com)
www.pijazzfest.com

Monchet Olives (ABS-CBN) (Monchet_Olives@abs-cbn.com)

Russia - Usadba.Jazz Festlval

Elena Malashonok (malashonok@gmail.com)
Maria Semushkina (ms@art-mania.ru)
www.art-mania.ru

Singapore - Mosaic Music Festival

Amy Ho (hamy@esplanade.com)

Keith Tan (tkeith@esplanade.com)
www.mosaicmusicfestival.com

Taiwan - Taiwan Jazz Festival

Michael Chang (michael0819@gmail.com)
www.jazzfestival.com.tw

Thailand - Bangkok Jazz Festival

Vanida Vanasirikul (vvanida@yahoo.com)
www.bangkokjazzfestival.com

UAE - Dubal Jazz Festival

Anthony Younes (anthony@chilloutproductions.com)
www.dubaijazzfest.com
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MUSIC ENTERTAINMENT CO.,LTD.

2-1, Ogawa-machi, Kanda,
Chiyoda-ku, Tokyo, Japan

TEL : 03-3292-2865 FAX :03-3292-2860

http://www.shinko-music.co.jp
rights@shinko-music.co.jp

NAT KUSANO
CEO PRESIDENT

YUMI KUSANO
DIRECTOR
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from >>p25  Japan due in part to the major
labels’ concentration on developing sales
among older fans, but some claim there are
structural reasons.

Sebastian Mair, co-founder/president of
Music Solutions and a consultant at the music
publishing giant Fuji Pacific, says, “The prob-
lem with mobile music for anyone other
than the people looking for top 40 hits
is that you have to engage in deep
searches on the phone, and it’s
cumbersome to say the least.

It’s time-consuming and a gen-
eral bother.”

Traditional retailing customs
play a part as well, he says.

“CDs are holding on in Japan,
in part, due to the fact that packag-
ing has traditionally been important
here,” Mair says. “You go into a
store in Japan and you get your
purchase double-bagged, or
triple-bagged, with a bow. Peo-
ple here still like to have phys-
ical product.”

Given these factors, and a con-
certed effort by major labels to gener-
ate physical sales among older audiences,
it's not surprising that the CD market has fallen
offin Japan more slowly than in other markets.

Yet the figures show clearly that the growth
sector is digital.

“At present, 90% of Japan’s digital music
market is dominated by mobile,” says Naoki
Kitagawa, CEO of Sony Music Entertainment
Japan. “This is the fruit of partnership between
mobile phone carriers, content providers and
digital service providers in launching new serv-
ices based on mobile phone functions such as
ringtone and full-track mobile download at an

www.americal

early stage. This has also enabled Japan to gen-
erate a more secure environment compared to
other parts of the world.”

Reco Choku (formerly Label Mobile), which
accounts for 65% of total digital sales and al-
most 90% of the mobile market according to
the R1A], notes that the content providers will
have to keep offering new and better products
to spur the market.

With some 100 million handsets available
the market is vast, but Reco Choku president
Toshihiro Konno says, “We have to keep ex-
panding our product line. We've started offer-
ing full-track plus mobile download. These
have a 320 kbps bit rate, the fastest on any mo-

A sea of music: Tokyo’s Marine Stadium
hosts the Summer Sonic festival.
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bile or PC platform.

Until now, users in Japan could only buy full-
track mobile downloads, which have a 48 kbps
(though the new full-track-plus download isin
the AAC audio format and the older full-track
download is in HE-AAC, so a direct compari-
son isn’t exactly accurate).

Another source of concern for the music
industry is the steady decline of inter-
national repertoire.

According to the RIA], ship-
ments of foreign product (exclud-
ing music videos and DVDs)
represented 27% of the total mar-
ket in 2005, 26% in 2006, 23% in

2007 and 22% in 2008.
One player in Japan that has
made strides to address this situation
is Hostess Entertainment, which
struck two key deals earlier this
year to help market international
acts at physical retailers and
through digital channels.
Hostess, formed in 2000, is
a music management, market-
ing, sales and promotion com-
pany for international labels and
artists in Japan. Its international label
partners include Domino Recording, V2/Co-
operative Music and the PTAS Entertainment
Group in the United Kingdom.

In early spring, Hostess partnered with Sony
Music Entertainment Japan, with SME] han-
dling national physical distribution and pro-
motion for Hostess releases. Then in May,
Hostess confirmed a second partnership with
Avex Marketing, a division of the Avex Group,
to provide back-end support for distribution of
its international repertoire across mobile and
download services in Japan, bolstered by the
in-house digital marketing staff at Hostess.

Major “record companies focus more on do-
mestic [acts] as a safer bet,” Hostess founder
Andrew LazonDby says. The reduction in retail
marketing campaigns by the labels has finan-
cially affected retailers. “Without those pack-
ages, retail then also has to adapt in line with
the record companies, and thus ‘fringe’ music
gets pushed further into the corner.

Through its new partnerships, despite the
overall downturn in international repertoire
sales, Hostess hopes to boost sales of acts it
has licensed for Japan including the Cribs,
Arctic Monkeys, Sonic Youth, Moby, Mos Def
and Major Lazer. .
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Mighty
fests

Japan’s Outdoor Music
Season Stays Hot

Japan’s summer music festivals remain a strong
draw, particularly for fans of international artists,
despite the struggles of the recorded-music busi-
ness in the country. There are more than two
dozen festivals each summer in Japan. Here’sa
guide to five key events.

FUJI ROCK

Web site: FujiRockFestival.com

The just-concluded Fuji Rock Fest, held July 24-
26, began in 1997 and it ranks as the granddaddy
of all rock and pop fests in Japan. In its first year,
the event was held on Mt. Fuji and attracted 30,000
people, but a typhoon wiped out the second day
and the event was moved to the idyllic Naeba Ski
Resort in Niigata prefecture, some 120 miles from
the mountain. Now a three-day event, the festi-
val saw its peak attendance (131,000) in 2006 and
drew about 123,000, according to promoter
Smash, this year to catch bands on five stages fea-
turing different genres. This year’s headliners
were Qasis, Franz Ferdinand and Weezer.

SUMMER SONIC
Web site: SummerSonic.com
Ofall the international fests in Japan, Summer

Sonic has become the premier event
near a Japanese metropolis. This year
marks its 10th anniversary and the
event, set for Aug 7-9, is expected to
draw 300,000. By staging simultane

ous performances in Tokyo (Chiba Ma-
rine Stadium and Makuhari Messe)
and Osaka (Maishima Summer Sonic
Osaka Site), promoter Creative Man
is able to present a huge number of
acts—120 this year—in settings that
range from a stadium to a beach party.
My Chemical Romance, Linkin Park
and Beyoncé will headline.

ROCK IN JAPAN

Web site: Rijfes.co.jp

Despite the worldwide acclaim for the Fuji Rock
Festival and Summer Sonic, Rock in Japan re-

Bigin Japan: COLDPLAY
performed at the 2008 Summer
Sonic. Inset: Last year's Fuji Rock
Fest drew fervent fans.

mains the country’s biggest showcase for do-
mestic rock acts, with 150,000 attending its
2008 event. Organized by the leading Japanese
rock magazine Rockin’ On, the 2009 fest was
held July 31-Aug. 2 on six stages with 140 acts
on the bill, including headliners Ulfuls, Dragon

Ash and Unicorn. Rock in Japan is held in the
city of Hitachi, about 100 miles north of Tokyo,
at Hitachi Seaside Park.

RISING SUN

Web site: Rsr.wess.co.jp

This bash epitomizes how the outdoor festival
scene in Japan has grown from little activity in
the early "90s to a thriving culture that now sees
about 25 major fests during the course ofa sum-
mer. The Rising Sun Festival is a two-day, all-
night affair that will take place Aug. 14-15 in
Otaru on Japan’s northernmost main island,
Hokkaido, which is sparsely populated. The fest
has a devoted following and 60,000 people trek
north to catch the exclusively domestic lineup
that features everything from hard rock and al-
ternative to ska, dub and jazz. Nearly 100 bands
are slated to play this year with head-
liners including 9mm Parabellum Bul-
let, Flower Travellin’ Band and the
Pillows.

METAMORPHOSE

Web site: Metamo.info

The two notable things about the elec-
tronic/dance music fest Metamor-
phose are the quality of acts it
consistently books and the fact that
the event is essentially produced by
one person, D] Mayuri Akama.
Started in 2000 by Akama, the fest
has grown to a significant event, host-
ing 25,000 revelers annually and ex-
panding its horizons to prog and electronic
rock. Held at Cycle Sports Center in Shuzenji
on the scenic [zu peninsula, it’s a short 80-mile
hop from Tokyo. Headliners at the Sept. 5 event
include Tangerine Dream, Afrika Bambaataa,
Richie Hawtin and Rei Harakami. —RS
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(President Mamoru Kato)
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Skillet Hopes To Broaden Its
Mainstream Appeal With ‘Awake’

After more than a decade as one of Christian music’s hard-
est-rocking bands, Skillet broke through with the 2006 hit
“Comatose,” earning a Dove Award for rock song of the year,
Grammy nominations, BMI accolades and seven hit singles.
Now, it aims to continue the momentum with the Aug. 25
release of “Awake” on Atlantic/Ardent/INO Records.

‘Bands never become successful in their 11th year,” Skillet
frontman John Cooper says. “It’s really weird to have that many
records out and it take that long. Since we started, a lot of bands
that came out within a year or two and were selling way more
records than Skillet aren’t around anymore.”

Although it’s the eve of Skillet’s seventh release, “Co-
matose” is still sizzling. “When ‘Comatose’ finally started
winding down and was selling about 2,000 or 3,000 units a
week, I thought, ‘OK, it's done really well,” and then about
four months later it started selling 5,000 units a week again,”
Cooper recalls. “It just kicked in and went another year of
selling 4,000 or 5,000 records a week.” “Comatose” has sold
458,000 copies, according to Nielsen SoundScan.

‘Awake” will be promoted to the mainstream market
by Atlantic and to Skillet’s Christian fan base by INO
Records. Both will be accompanied by videos: “Monster”
is the first single Atlantic is promoting to mainstream
active rock stations, and INO took “Hero” to Christian
CHR and rock formats. It has already topped Billboard’s
Christian Rock chart.

“The last project was a really great artist development
story,” says Atlantic GM/executive VP of marketing and cre-
ative media Livia Tortella. “The band laid a foundation at ac-
tive rock, but Christian [radio] is where they really busted
open and built a sizable fan base. Launching the last record,
we decided very early on that it was really important that
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Out of the frying pan: SKILLET= w4

Skillet spend time in the Christian marketplace and develop
a base that was going to be there forever.”

Cooper says that he and keyboardist/vocalist Korey Cooper
(his wife), guitarist Ben Kasica and drummer Jen Ledger
were mindful of making a record that would appeal to Chris
tian music fans and mainstream rock audiences. “1 do find
that to be the hardest thing,” Cooper says, “because I've al-
ways wanted to have a message to my music. I've never
wanted to compromise that and [ don’t want to let my Chris-
tian music fans down . . . In the end [ thought, ‘OK, I'm just
going to have to write with my heart.” ”

Producer Howard Benson {Daughtry, My Chemical Ro-
mance, P.O.D., Third Day) challenged Cooper to write tunes
that revealed his sense of humor as well as his serious side.
So he penned “It's Not Me, It's You.”

“It's obviously got no spiritual value to it,” Cooper says
with a laugh. “It’s not a forgiveness song. It's a song about
a relationship that went bad. Suddenly you realize this per-
son is always making me feel down, always putting the blame
on me. [t's always been you. It’s always going to be you. [
just want you out of my life. I’s an angry song, but it’s also
a little tongue-in-cheek.”

Cooper credits Benson with helping cull the 42 songs he’d
written down to 12. “It’s a little bit more aggressive as an

—JOHN COOPER, SKILLET
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overall record. Some of that comes from the vocals,” he says.
“He’s just great with vocals and I think that’s a little bit why
this album feels very genuine. The vocals sound very imme

diate, energetic, passionate.

Accordingto INO senior VP of marketing and promotions
Dan Michaels, the label will do online consumer advertise
ment and promotions with faith-based Web sites like CCM,
HearltFirst, HM, NewMusicTuesday, GospelMusicChannel
.com and Tangle.com.

“Skillet does have a very active fan base, the Panheads,”
Michaels says. “We'll be working with them to create aware-
ness through contesting online and with various shared e-
mail databases.” One promotion, which will be timed around
the band’s Awake and Alive tour, is a contest that offers a
chance to win concert tickets and the opportunity to shoot
behind-the-scenes video backstage with the band and cap-
ture live show footage. Skillet will give the fans video direc.
tor credit and post their work on the band’s Web site,
Skillet.com.

Tortella plans to take mainstream radio programmers to
see Skillet headline its fall tour. “A lot of people haven’t seen
them on thelevel that they are at right now,” she says. “Their
show is spectacular. There’s pyro. It’s very theatrical. It’s
very moving.

Though some mainstream labels have been reluctant
to acknowl]edge a band’s roots in the Christian market,
Tortella considers it a plus. “It’s always better to come
from somewhere than to come from nowhere,” she says.
‘You start where the roots are. There have been so many
bands, with U2 being the most obvious spiritual band that
has gone on to be 20 years strong. There is zero stigma to
it anymore.
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Tropical

Paradise §

A Latin Genre Is Reborn—With A Twist

Nicaraguan singer/song-
writer Luis Enrique became a
star in the late 90s, during a
decade of growth in romantic
salsa that yielded dozens of
marquee acts. Then he lost
some heat as the new millen-
nium began. Until last May,
the last time one of his al-
bums cracked a Billboard
chart was in 2002.

But he came back with a
vengeance, with a new album,
“Ciclos,” that debuted at No.
2 on Billboard’s Top Latin
Albums chart, his best chart
position ever.

“We did a salsa album with
Luis Enrique when people said
salsa was dead,” says Sergio
George, who produced “Ciclos”
and released it on his new label,
the independently distributed
Top Spot Music.

While Enrique’s success
relates to the quality of his
music, it also points to a
renewed interest in salsaand
other forms of tropical music
that reggaetdn pushed off
the charts.

Today, a tropical act,
urban/bachata group Aven-
tura, holds the No. 1 spot on
the Top Latin Albums chart,
followed by Wisin & Yandel,
the reggaetén duo that blends

tropical and pop beats into an
urban sound. But a new crop
of acts is also capitalizing on
this fresh surge of interest.

“Without a doubt the genre
is getting new air,” says Topy
Mamery, senior VP of opera-
tions/GM of Spanish Broad-
casting System Puerto Rico.
“There’s a rebirth of the tropi-
cal music movement.”

Much of this new move-
ment is an offspring of ba-
chata, the traditional music of
the Dominican Republic that
originally made inroads in the
United States thanks to acts
like Monchy & Alexandra but
has consolidated itself with
Aventura, currently the top-
selling Latin act in the U.S.
marketplace.

Now, new acts like Carlos &
Alejandra, purveyors of an
“urban bachata” sound that
travels cross-country and is fa-
vored by tropical and pop audi-
ences alike, are capitalizingon
audiences’ developing tastes.

On the other side of the
spectrum is good, old-fash-
ioned salsa, which has found
anew voice with acts like N'K-
labe and most recently, Indio,
Aymee Nuviola (who blends
timba and salsa) and Marlon,
a finalist from the reality show

“Objetivo Fama.”

“I definitely see the genrein
an upswing. Although salesin
general are down, tropical
sales have gone up slightly
compared to other years,” says
Silvestro Perrina, who runs his
own radio promotion com-
pany, MS Music and Produc-
tions. “Even tropical artists
who hadn’t been playing in
years now have hits.”

Tropical music has enjoyed
various waves of popularity in
this country in recent years,
going from the romantic salsa
of the mid-"90s to the mer-
engue explosion that reached
its peak in the late "90s with
Elvis Crespo. But since the ad-
vent of reggaeton in the early
2000s, the top sellers in the
genre have remained estab-
lished acts like Marc Anthony,
Victor Manuelle and Gilberto
Santarosa, and, more recently,
Aventura and Hector “El
Torito,” both bachata acts.

Today, George says, what
seems to be working is “a fu-
sion of sounds that will ap-
peal to the mishmash of
Latinos [in the United States].
[t's not any one thing that's

predominant anymore.”

Cuban-born Marlon, for ex-
ample, who will release his
third album Aug. 18, is No. 3
on Billboard’s Tropical Songs
chart with “Hagdmoslo Aunque
Nos Duela.”

“You can mix salsa with
many things,” he says, “with
R&B, even samba. It’s some-
thing that hadn’t been done, a
kind of urban salsa young lis-
leners like.”

In addition, because the
number of salsa stations has
dwindled——today, for example,
there are only 19 stations on
Billboard’s tropical airplay
chart panel—a broader sound
has more of a chance with
other formats.

“That’s why it’s so hard to
sell [traditional] tropical music
on the West Coast, unless you
break something mainstream
like Wisin & Yandel and Aven-
lura,” says veteran executive
George Zamora, who recently
launched a new indie label.

What Zamora means by
“mainstream” is a sound that
can navigate among tropical,
urban and pop realms, which
Aventura has been able to do

with its R&B-tinged bachata.
So have groups like Xtreme,
and, most recently, Carlos &
Alejandra, who attempt to
bring a fresh sound, but also,
different lyrics.

“We see ourselves as the
male/female group of urban
bachata,” Carlos says. “And
we touch on subjects that are
a little riskier, a little more
current,” such as gay issues
and immigration rights. In
addition, onstage, Carlos &
Alejandra act out their songs,
emulating Argentine broth-
er/sister duo Pimpinela, an
iconic '80s pop act.

On his end, Zamora re-
cently signed Voz a Voz, and
is promoting it lo tropical
radio, but also putting the
video on youth channels like
mun2 and MTV Tr3s, which
are open to the blend of pop,
tropical and urban.

“I see the bachata fusions
as an avenue to get into both
tropical and pop radio [and
media outlets],” Zamora says.
“To me that's the future of
tropical music today. [ would
call it an urban/pop/trop
sound.”

Tropical music is enjoying
a resurgence. Names like
Luis Enrique, Rey Ruiz and
Carolina Lad are making
their first appearances on
the Billboard charts in
years, at the same time a
fresh crop of acts is break-
ing out with new music.

VOZ AVOZ

This vocal trio released its
debut album, “En Presencia
Del Futuro,” in 2005 on the
indie label Urban Box Office.
Now, it returns with a new
member and a more pop-
leaning sound with an R&B
flavor. The act’s new album
will be released in October
and distributed by Sony Latin.

TURNING UP THE HEAT

New Tropical Acts Poised To Make Waves

MARLON

Marlon (real name Marlon
Fernandez)is a Cuban-born
singer who won the 2006
edition of the reality show
“Objetivo Fama.” He sings
romantic-tinged salsa inthe

vein of Rey Ruiz and Jerry
Rivera. His third album,
“Hagamoslo Aunque Nos
Duela,” is set for release Aug.
18 on Machete Music. The
title track is No. 3 on Bill-
board’s Tropical Songs chart.

BACHATA HEIGHTZ

The quintet from Manhattan’s
Washington Heights neigh-
borhood sings urban bachata
like Aventura and Xtreme. The
group is signed to an indie,
Nu Life Entertainment, which
tested the waters with the sin-
gle “Me Puedo Matar,” fea-
turing Héctor “El Torito.” The
song entered the Tropical
Songs chart in January and
is now No. 14. The group’s
debut album, “The First,” is
set for release Aug. 25.

CARLOS &
ALEJANDRA

The pair were brought to-
gether by the Boston-based

indie label Romance Records,
which had received their in-
dividual demos. Today the
duo has a distinctive sound
that incorporates dramati-
zations in their perform-
ances of songs that deal
with everyday issues. “I
read the newspaper and
write about topics people
want to hear about,” says
Carlos, who pens most of
the songs. The duo’s self-
titled debut on Machete,
released in April, is No. 19
on the Tropical Albums chart,
while the single “Cuanto
Duele” peaked at No. 6 on
Tropical Songs in June.
—LC
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>>>DALTREY
ANNOUNCES TOUR
With the Who inactive,
Roger Daltrey will launch
a 29-show Use It or Lose
It solo tour starting Oct.
10 at the Commodore
Ballroom in Vancouver
and wrapping Nov. 30 at
the Ruth Eckerd Hall in
Clearwater, Fla. The
nearly eight-week outing,
Daltrey’s first North
American tour since 1985,
wilt include material from
his nine soio albums,
covers and a selection of
Who favorites. Who
guitarist Pete Town-
shend’s younger brother,
Simon Townshend, will
accompany Daltrey on
the tour. Daltrey says he’s
not ruling out the
possibility of another solo
album, though he hasn’t
released one since 1992’s
“Rocks in the Head.” “I
think I’'ve got one more
really good album in me,”
he says. “I’'m working on
ideas. There's whole new
dimensions to come out
of me, | think.”

>>>MRAZ

PREPS DVD

Jason Mrazis readying a
live DVD that documents
his current Gratitude Cafe
tour. While a release date
hasn’t yet been
confirmed, the
singer/songwriter will
soon announce the city
that he and his sound
crew have chosen for the
filming. The current leg of
Mraz’s tour wraps Oct. 10
at the Hollywood Bowl in
Los Angeles, and the
singer plans to start
focusing soon on his next
album, for which he has
started writing material.

>>>LOTUS LETS
FANS SET PRICES
Rock band Lotus will
allow fans to decide the
ticket prices for select
dates onits U.S. club tour
this fall. The pay-what-
you-want option will be
available for eight West
Coast shows, beginning
Oct. 6 atthe Roxy in Los
Angeles. Those who pay
$15 or more will receive
free digital downloads of
the band’s forthcoming
EPs “Feather on Wood”
and “Oil on Glass,” due for
release Oct. 6. Downloads
of the EPs will also be
bundled with advance
ticket purchases for
select fall tour dates,
including shows in New
York, Denver and Boston.

Reporting by Gary Graff
and Mitchell Peters.
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BRENDAN BENSON
My Old, Familiar Friend
Producer: Gi/ Norton

ATO Records

Release Date: Aug. 18

The Nashville-based singer/
songwriter Brendan Benson
steps up his game on “My Old,
Familiar Friend,” his fourth solo
release and first since a two-
album stint fronting the Racon-
teurs with Jack White. Benson
spent the early part of the
decade building a repertoire of
scruffy but sophisticated pop
songs, but he fulfills his poten-
tial on this sparkling new set.
With producer Gil Norton he
made gems including the yearn-
ing, Motown-esque “Garbage
Day,” where the artist sings, “If
she throws her heart away/I'll
be there on garbage day”;
the tense, haunting “Lesson
Learned”; and the exuberant
rocker “Borrow.” Benson is a
natural at writing insanely
catchy hooks and tempering
the bombastic pop treatment
with just enough sonic grit to
give it a delicious edginess. In
less capable hands, the track
"“Gonowhere” could be syrupy
or overwrought, but the lilting
harmonies and keyboard flour-
ishes are a delight.—7C

JOE HENRY
Blood From Stars
Producer: Joe Henry

LEDISI

Turn Me Loose

Producers: various

Verve Records

Release Date: Aug. 18

R&B artist Ledisi’s new album,

Anti-

Release Date: Aug. 18

Two years after the release of
his acclaimed album “Civil-
ians,” noted producer/song-
smith Joe Henry returns with
“Blood From Stars,” his 11th
and most ambitious album to
date. Henry shines as both
artist and producer, deftly blur-
ring the lines between aural
architect andimpassioned or-
ator. With sly support from
longtime bandmates (includ-
ing bassist David Piltch, drum-
mer Jay Bellerose and guest
cameos by Henry's son, Levon,
on clarinet and saxophones),
“Blood From Stars” spans
the stylistic divide. From the
church pew cadence on Jason
Moran’s plaintive piano work
during “Prelude: Light No
Lamp When the Sun Comes
Down” to the electrified grit
and lyrical grace on“Channel,”
the new album is a testament
to Henry’s singular sonic vision
and a masterful mix of history
and mystery by an industry
veteran who sounds like he's
just getting started.—JR

JESSIE JAMES

Jessie James

Producers: various

Mercury Records

Release Date: Aug. 77
Judging by some of the song
titles (“Guilty,” “My Cowboy,”

“Turn Me Loose,” on which she collaborates with new
producers and even sports a Mohawk (on the cover),
serves as her official coming-out party. On her second
Verve release, the Bay Area artist goes from wonder-
ing if her partner will still be there “In the Morning”
and convincing herself that everything will be “Alright”
—both were also singles from 2007’s “Lost and Found”
—to boasting more confidence and sass. On the bluesy
title track, Ledisi warns, “I’'m gonna get my things and
walk out the door.” while the horns on the drum-laden
song “Everything Changes” find the artist preaching
about letting go and living life to the fullest. On the
flirty midtempo track “Please Stay,” Ledisi promises
to give her love a special treat if he stays the night.
But she isn’t one to sugarcoat things. “Alone” touches
on a relationship that’s coming to an end, while “I
Need Love” questions if the narrator will ever find real
love again. Still, like a true woman, Ledisi keeps grow-
ing as she takes the good with the bad.--MC
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“"Wanted”) on her self-titled
debut, one could say that 20-
year-old Georgia newcomer
Jessie James lives up to her
name as the female version
of the American outlaw. The
standout track “Bullet” slams
with double-entendres, as the
diva teases, “Be careful what
you wish for/You get what you
see/Is that a gun in your pocket
or are you just happy to see
me?” The spotlight shines
brightest on the ballad “Burnin’
Bridges,” with verses sung with
a phrasing that brings to mind
Carrie Underwood’s “Jesus Take
the Wheel.” James carries a
sweet melody on the mid-
tempo song “Inevitable,” while
"Blue Jeans” offers a countri-
fied, rhythmic pulse. With a
voice that seems to work with
many genres, James’ setis rem-
iniscent of hits from late-'90s
pop acts, but with a more ma-
ture, sexually charged attitude
and influence from country and
hip-hop.—MM

TOMMY CASTRO

Hard Believer

Producer: John Porter
Alligator Records

Release Date: Aug. 77
Although the critical kudos and
myriad music awards that jour-
neyman blues-rocker Tommy
Castro has earned during his

w4 5

lengthy career haven't yet
elevated him to the level of
Buddy Guy or Stevie Ray
Vaughan, the Bay Area guitarist
remains areliable fixture on the
contemporary blues scene. He
splits his 13th album, “"Hard
Believer,” between covers and
originals, including an irre-
sistibly funky take on Allen
Toussaint’s “Victims of the
Darkness” and Wilson Pickett's
Eddie Floyd-penned hit,
“Ninety-Nine and One Half,”
which spotlights Castro's keen-
ing rasp and stinging, Eric Clap-
ton-informed fretwork. Less
compellingis a rote reading of
Bob Dylan’s “Gotta Serve
Somebody,” by now in need of
permanent mothballing. “Hard
Believer” won't alter Castro’s
midlevel status, but the John
Porter-produced album has
street-level grit and a soulful
sincerity that’s impossible to
ignore.—FM

JUSTIN MOORE

Justin Moore

Producer: Jeremy Stover
Valory Music

Release Date: Aug. 77

On his debut single, “Small
Town USA,” country singer
Justin Moore praised dirt
roads, beer, Saturday nights
and Sunday mornings. Fans
of that song will love his new

www americanradiohistorv com

DAVID GUETTA

One Love

Producer: David Guetta
Astralwerks

Release Date: Aug. 25

A manifesto for the synthesis of
dance and hip-hop, French DJ
David Guetta’s new album “One Love” turns out top
40-friendly songs while remaining true to dance club
culture. With its impressive list of collaborators—
including Willi.am, Estelle, Akon, Ne-Yo, Kid Cudi and
Kelly Rowland—“One Love” effortlessly integrates
catchy dance beats with expressive vocals. Guetta
infuses each artist’s personal style with complementa-
ry and enthusiastic club beats, whether it’s the soulful
sound of Rowland on “it’'s the Way You Love Me” or
the playful rumble of Will.i.am on “l Wanna Go Crazy.”
The new set finds Guetta appealing to a wider audi-
ence with “One Love,” which sets it apart from his
past, club-heavy European releases. A good example
of the album’s potential crossover appeal is the key-
board-driven first single, “When Love Takes Over,”
which also features Rowland. The track is Guetta’s
highest-charting Billboard Hot 100 entry and has
topped the Hot Dance Club Songs and Hot Dance
Airplay charts.—GC

LayMAKEa. (5

self-titled album, which is
loaded with references to
.44s, the preacher’s daughter
and working hard. Not much
new ground is broken here,
but that works in Moore's
favor. Like Luke Bryan’s 2007
debut, which championed
pickup trucks and salt-cured
ham, Moore’s music speaks to
the truck-driving, beer-drink-

| THIRDEYEBLIND

After

ing country core. “Hank It" is
a homage to Hank Williams
Jr., while “Back That Thing
Up” upholds the tradition of
“John Deere Green” or “She
Thinks My Tractor’s Sexy.” By
writing what he knows best,
Moore—who counts Williams
and Lynyrd Skynyrd among
his influences—may well tap
into an audience that appreci-

THIRD EYE BLIND

Ursa Major

Producer: Stephan Jenkins

Mega Collider Records

Release Date: Aug. 18

a few false starts and

pushed-back release dates, Third Eye Blind’s fourth
full-length release, “Ursa Major,” will finally see the
daylight. Six years have passed since the release of
the rock band’s last album, “Out of the Vein,” but the
new set finds the group is still writing upbeat and off-
kilter pop songs. The first single, “Don’t Believe a
Word,” is outwardly political yet vintage Third Eye
Biind, complete with singer/guitarist Stephan Jenkins’
trademark hip-hop-cadenced verses and a fist-pump-
ing singalong chorus. “Bonfire” and “Summer Town”
are breezy, bouncy anthems, while the slow burner

“Monotov’s

Private Opera”

combines delicate

acoustic guitar with pitter-patter percussion and
Jenkins’ hushed vocals. It’s ultimately encouraging to
hear the singer declare, “Let’s start a riot, me and
you/’Cause a riot’s overdue,” on the album opener
“Can You Take Me”—proof that the band hasn't lost its
swagger. “Ursa Major” isn’t Third Eye Blind’s crowning
jewel, but it’s a welcome return to form after such a

lengthy hiatus.—EL

ELLEN VON UNWERTH
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PATRICK DEMARCHELIER

ates some Southern rock with
their country.—KT

CASCADA

Evacuate the Dancefioor
Producers: various

Robbins

Release Date: Aug. 18

If Cascada singer Natalie
Horler started her career on
“American ldol,” the country
would have fallen in love with
her. But the fetching German-
born blonde—who sings like
Christina Aguilera, minus the
diva vocalizing—arrives by way
of the electronic dance world,
where stars are rarely born.
Cascada (which also inctudes
producers DJ Manian and
Yanou) already had a hit with
2006's "Everytime We Touch,”
which sold 1.9 million down-
loads in the United States, ac-
cording to Nielsen SoundScan.
The group’s third full-length
release, "Evacuate the Dance-
floor,” repeats that single’s
formula: Tracks like “Ready or
Not” and “What About Me”
combine Horler's teen-bop vo-
cals with a walloping, turbo-
charged kick drum that could
fit in a warehouse rave. But
from underneath the din, Cas-
cada’s strengths shine through:
Horler’s infectious vocals and
singalong melodies. When the
act opts for straight-up pop
(like “Everytime | Hear Your
Name” and “Fever”) it sounds
more radio-worthy than most
major-label product.—KM

OMAR GARCIA

Omar Garcia

Producers: various

Warner Music Latina
Release Date: Aug. 71

It's anyone’s guess as towhat a
major pop label is doing with
an underground poet/rapper
from Puerto Rico who doesn't

perform reggaeton. But Omar
Garcia's unusually versatile abil-
ity to spitasmart rhyme, singa
pop-dance melody or croon
over salsa is undeniable. The
songs on his new aibum range
from odd (“Lo Mejor de Mi,” a
trip-hop track with dramatic,
soulful vocals) to aggressive
(the satirical single “Quien Soy,”

adead ringer for Calle 13's “Que

Lloren”) to artsy (the spoken-
word “Matiz”). The combina-
tion is interesting, if a bit jar-
ring. Garcia could hit a sweet
spot if he can match depth with
humor and catchiness.—ABY

TERENCE
BLANCHARD GROUP
Choices

Producers: Terence
Blanchard, Robin Burgess,
Frank Wolf

Concord Jazz

Release Date: Aug. 78

In the wake of Terence Blan-
chard's 2008 Grammy Award-
winning album “A Tale of
God's Will (A Requiem for
Katrina),” the New Orleans-
based trumpeter/composer
embarks on a new, dramatic
song cycle that plumbs the
depths of personal and soci-
etal decision-making. In ad-
dition to his band, “Choices”
features special guests: Lionel
Loueke provides imaginative
guitar parts, Dr. Cornel West
delivers provocative spoken-
word interludes, and vocalist
Bilal sings on a pair of R&B
beauties. Blanchard has never
sounded better on trumpet—
his most passionate playing
appears on the samba-like
“Journey,” on which he sup-
ports Bilal, and the 12-minute
lyrical sojourn "Winding Roads.”
Other standouts include the
Bilal-sung "When Will You
Call” and the upbeat “Robin's
Choice.”~-DO

CEGEND & CREDITS E—

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Troy Carpenter, Ginger
Clements, Mariel Concepcion,
Melanie Fried, Ron Hart, Monica
Hererra, Evan Lucy, Kerri Mason,
Michael Menachem, Fred Mills, Dan
Ouellette, Deborah Evans Price, Jon
Regen, Jesse Serwer, Ken Tucker

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera at
Billboard, 770 Broadway, Seventh
Floor, New York, NY. 10003, or to
the writers in the appropriate
bureaus.

SINGLES

VIVIAN GIRLS

When I’'m Gone (3:30)
Producer: Mike McHugh
Writers: Vivian Girls
Publishers: Vivian Girls/in
the Red

In the Red

The lo-fi rock band Vivian Girls
stake their claim as the queens
of Brooklyn's indie music scene
with “When I'm Gone,” the lead
single from their second album,
“Everything Goes Wrong,” due
Sept. 8. Members Cassie Ra-
mone, Kickball Katy and Ali
Koehler show growth as song-
writers on the hazy tune, em-
bracing their love for Brill
Building girl-group harmonies
more than ever before as they
sing of an ex-lover’s regret.
"“When everything goes wrong,
will you sit around and miss me
when I'm gone?” they sing over
an unabated wash of amplifier
fuzz, adding just the right
amount of distortion to the
sweetness. Displaying a mood-
ier edge than on the band’s
self-titled debut, the Girls are
clearly holding their Wipers 7-
inch collection close to their
broken hearts.—RH
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TREY SONGZ
FEATURING GUCCI
MAN & SOULJA BOY
TELL'EM

LOL :-) (3:46)

Producers: Fisha & Price

Songs (BMD
Arista/RMG

Writers: various

Publishers: various

Song Book/Atlantic

The most ubiguitous abbrevia-
tion and emoticon of the mo-
bile generation are now a song
title. This moment has felt in-
evitable for some time, but the
day has officially arrived thanks
to R&B singer Trey Songz, who
teams with rappers Gucci Mane
and Soulja Boy Tell’lEm for the
most absurdly appealing, tech-
savvy song of the year to date.
“Shorty just text me, say she
wanna sex me/LOL, smiley
face, LOL, smiley face,” Songz
exclaims in a cadence resem-
bling a nursery rhyme. “Shorty
sent a Twitpic, saying ‘Come
and get this’ ¥ The appropri-
ately named duo Fisha & Price
produce a beat that sounds like
a preschooler’s toy, and the
cyber-flirtatious lyrics recall
Soulja Boy’s own recent hit,
“Kiss Me Thru the Phone.” Any-
one younger than 15 is already
texting their friends about their
new favorite song.—~MF

[ COUNTRY

SARA EVANS

Feels Just Like a Love
Song (3:42)

Producer: Nathan Chapman
Writers: various
Publishers: various

RCA

Many of Sara Evans’ biggest
hits are uptempo, life-affirming
tunes ("Bornto Fly,” “Sudsin

EVIEWS-

SEAN PAUL

So Fine (3:34)

Producer: Stephen “Di Genius”
McGregor

Writers: S.P. Henriques, N. Staff
Publishers: various

VP/Atlantic

“So Fine,” the first single from Sean Paul’s upcoming
“Imperial Blaze,” is a litmus test for both the artist
and dancehall music itself. Paul has been the
Jamaican genre’s ambassador for a decade. But with
four years separating the singer from his last album,
“Trinity,” does reggae’s Mr. Reliable still have the
power? Over a jittery yet danceable rhythm pro-
duced by dancehall boy wonder Stephen “Di Genius”
McGregor, “So Fine” offers the sort of digestible,
ambiguous lyrics that have always made Paul’s music
so easy to embrace. Yet it hardly brings heat the way
past No. 1s “Get Busy” or “Temperature” did. He hasn’t
lost his touch when it comes to crafting catchy club-
fillers, but Paul will have to show us what else is in his
“Imperial” bag before he can reciaim his throne as
dancehall’s ruler.—JS

WHITNEY HOUSTON

| Look to You (4:21)

Producers: Christopher “Tricky”
Stewart, Emanuel Kiriakou, Harvey
Mason Jr.

Writer: R. Kelly

Publishers: R. Kelly Publishing/Universal Music-Z

On the lead single from her first album in seven years,
Whitney Houston is both vulnerable and in control. The
singer re-enters the spotlight with a stoic ballad about
rising again after a fall from grace, with all the literal res-
onance that brings. “As | lay me down/Heaven hear me
now,” Houston sings, punctuating each syllable with
strong-willed aplomb. “After all that I've been through/
Who can | turn to?” The lyrics are penned by R. Kelly,
himself no stranger to career downturns and revivals.
And the minimalist production, which features a lone,
sullen piano and soft synths, exists purely to cushion
Houston’s moving vocal performance. “l Look to You”
stands firmly in the tradition of her most emotive hits
(“Greatest Love of All,” “l Will Always Love You”) and
signals the long-awaited return of a true diva.—MH

the Bucket,” "A Real Fine Place
to Start™), and the Missourian’s
new single fits perfectly into
the hit parade. Produced by
Nathan Chapman, who has be-
come a hot commodity in the
wake of his record-breaking
work with Taylor Swift, this is
the feel-good country-pop song
of theseason. The lyrics celebrate
the minutiae that come with

building a life with that special
someone. “it's always been in-
side my head/Sunlit hardwood
floors and feather beds/And
children laughing running up
and down the stairs,” she sings.
The melody is buoyant, and
Evans’ performance is playful,
sultry and vibrant. In her hands
(and throat), happiness sounds
like a big ol’ hit.—DEP
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In A Solo Groove

Michelle Branch Follows Wreckers’ Breakup With New Album

A funny thing happened to Michelle Branch on
her way to Nashville: She scored hit singles as a
member of the Wreckers, a country-pop duo that
broke up after one successful album.

The Wreckers—Branch and Jessica Harp, a
friend and a former backup singer—released
three singles during their short career. The first,
“Leave the Pieces,” spent two weeks at No. 1 on
Billboard’s Hot Country Songs chart in 2006.
The pair’s album, “Stand Still, Look Pretty” (Mav-
erick/Warner Bros.), has sold 856,000 copies, ac-
cording to Nielsen SoundScan.

Now Branch is once again ready to step out
on her own. The singer/songwriter’s first solo
album in six years, “Everything Comes and Goes”
(Reprise/Warner Bros. Nashville), is due in late
fall while the defiant first single, “Sooner or
Later,” has just arrived at country radio. Although
ithasn’t yet charted on Hot Country Songs, the
song is picking up early airplay in Chicago;
Cleveland; Nashville; Des Moines, lowa; and
Bakersfield, Calif. [t became available July 28
exclusively through iTunes’ Premiere of the
Week program.

Once past the Wreckers’ breakup—which she
compares to a divorce—Branch threw her en-
ergy into a new solo album. Her two previous
solo pop albums, 2001’s “The Spirit Room” and
2003’s “Hotel Paper,” have sold a total of 3.2 mil-
lion copies, according to SoundScan.

But after “Everything” was written and re-
corded, Warner execs in Burbank, Calif.,, and

Nashville began wondering aloud whether
Branch’s new album would fare better in the
country or pop market. “I pretty much came up
with the album and finished it within the first
six months [after the breakup],” Branch says.
“Then everybody started overthinking every lit-
tle piece of the record.

“It was my nightmare position to be in,”
Branch adds. “I'm very impulsive, especially with
music. Ifit feels right, you should walk away and
say, ‘We're done.’ But [ actually stopped and lis-
tened to everybody giving their two cents about
what the record should be.

The back and forth delayed the release of the
album, which Branch had hoped to put out in
2008. “This record has been a process for sure,”
she says. “I'm used to a quick turnaround, but
this album has been two years of my life.”

[11the end, the label agreed that what Branch
had originally recorded would stick. “It’s the next
progression,” she says of the new album. “I
started out as a pop artist, then came to Nashville
and it changed me. I don’t know how or why I
could turn my back on that. I hope it’s a happy
marriage of both [genres].”

John Leventhal and John Shanks, or “my two
Johns,” as Branch laughingly refers to them, pro-
duced the new set. Branch wrote the albuni’s
title track soon after the Wreckers disbanded. “1
was in Canadaon a bus and couldn’t sleep,” she
recalls. “Instead of going down a dark road, |
began purging myself by writing. [t was the first

On herown:
MICHELLE
BRANCH

song that I had written by myselfinalong time.
I realized that everything changes; | started out
making records by myselfand I can do it again.”

As difficult as the dissolution of the Wreck-
ers was for the Arizona native, Branch realizes
the duo’s success paved the way for her work
as a solo country artist. “I don’t think I would
have ever been able to go into Nashville on my
own and accomplish what I did,” Branch says.

‘DOWN’ IS UP

Jay Sean charts his first Billboard Hot 100 top 10 single as “Down” (Cash Money/Universal Republic),
featuring Lil Wayne, climbs 63-32-6. The 26-spot jump is the biggest leap into the top 10 by an artist’s
debut single since Estelle’s “American Boy” went 53-9 in the Sept. 27, 2008, issue. § On the heels of its
July 23 YouTube video premiere, “Down” earns Greatest Gainer/Digital honors as it dashes 17-2 on Hot
Digital Songs with an increase of 136% to 137,000 downloads. The track makes a more moderate 65-47
jump on Hot 100 Airplay, but its 50% audience impressions increase (to 29.2 million) is that chart’s high-

est percentage gain.

JUMP Q==

BLU CANTRELL
“Hit ’Em Up Style (Oops!)”
nafol
KELLY CLARKSON
“h Moment Like This”
‘ ” 10/5/02
60 I HOT MOVES

Here’s a recap of Jay Sean-style jumps
into the top 10 by acts with Billboard Hot

100 debut singles.
80
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—Silvio Pietroluongo

SHOP BOYZ
Party Like A Rockstar”
6/9/07

ESTELLE
FEAT. KANYE WEST
“American Boy”
9/21/08

“I have Jessica to thank for that. And because
of the Wreckers, people know this is where 1
want to be.”

Branch will headline select dates this fall and
hopes to join a country tour in the winter. “I'm
dying to play this music live,” she says. “I've
never been off the road for this length of time. |
didn’t realize how much | missed it and loved it
until 1 didn’t do it for a few years.” oo
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Fervent
Energy

Tween Act PureNRG
Builds On its Faith-
Based Momentum

Few acts score a No. 1 album before
they receive their driver license. Join-
ing that short list is Fervent Records
tween act pureNRG. The trio’s new
project, “The Real Thing,” debuted at
No. 1 on Billboard’s Top Christian Al-
bums chart and bowed at No. 20 on
the Billboard 200.

PureNRG members Car-
oline Williams (14), Car-
olyne Meyers (14) and
Jordan Yates (16) have
been riding the fast track
since debuting in 2007
with a self-titled set. “The
Real Thing” is their third studio
album, and the group has also re-
leased a Christmas CD, a remix col-
lection and three DVDs.

“We had alot more input on this
album [and were] able to make up
different parts of the songs,” Yates
says. “We were definitely more
comfortable with our producers and
the singing.”

Meyers agrees. “As we move for-
ward, we're learning more about
our voices, who we are and what to
sing,” she says. “We chose songs
we felt would spread the message
of God to people and songs we
could really energize.”

The youngact is known for itsen-
ergetic stage shows, incorporating
complex choreography and acrobat-
ics. PureNRG has toured extensively,
opening for Casting Crowns
on last winter’'s Christmas

trek, performing on the
multi-artist Winter Jam
tour earlier this year in the
United States and playing
spring dates in Norway.
Word Label Group senior

VP of marketing Tim Marshall says
pureNRG’s appeal to parents looking
for a faith-based alternative to main-
stream pop music has spurred sales.
The album has sold 24,000 copies, ac-
cording to Nielsen SoundScan.

“Consumers have caught the vi-
sion that this is the group who is
going to carry the mantle for faith-
based tween music,” Marshall says.

Tween power: P

He notes that label executives are in
discussions with Word’s parent com-
pany, Warner Bros., about main-
stream opportunities for pureNRG.

Both major chains and independ-
ent retailers have been supportive of
the group. Word's merchandise de-
partment developed a special color-
ing/activity book that was sold
exclusively through the Lifeway chain.
Meanwhile, Family Christian Stores
partnered with the label on a presale
campaign that started in April and
ran until the July 14 street date.

“It was exciting to work with
Family Christian,” Marshall says,
“because we were able to work with
its nonprofit organization, the
James Fund.” Aiding widows and
orphans around the world, the fund

has discovered that one of its
biggest needs for kids, specifically
in Mexico, is shoes.

With that in mind, a portion of the
monies raised during the pureNRG
presale campaign was donated Lo the
James Fund. (Family Christian de-
clined to specify the percentage the
charity received.) PureNRG—accom-
panied by Marshall and manager
Stacey Jennette—will travel to Mex-
ico in October to personally deliver
shoes to needy children. “We're going
to be able to hand out thousands of
shoes that were purchased because
of the presale campaign,” Marshall
says. “People wanted the record and
they knew buying it would impact
someone’s life. Kids helping kids,
what an amazing picture.” oo

-~

RAPPING BARBIE

Nicki Minaj often describes herself as a Barbie
doll. But don't let the cute moniker fool you. Minaj’s
aggressive flow and fearless wordplay have
pegged her as a rising star within Lil Wayne’s
Young Money crew.

The 23-year-old rapper is currently display-
ing her buzzed-about MC skills on Young Money
Presents: America’s Most Wanted Music Festi-
val. Adding 10 new dates this week for a total
of 32 shows through Sept. 6, the tour is head-
lined by Wayne and features Young Jeezy, Soulja
Boy Tell’lEm, Pleasure P, Jeremjh and the Young
Money camp.

“The lack of female rappers has in some ways
made it easier to come up because now there’s
an open lane for me,” Minaj says. “l salute the
female rappers who came before me, but it’s
my time now.”

Minaj’s third Young Money Entertainment mix-
tape, “Beam Me Up Scotty,” features guest spots
by Drake (who was on the Wanted tour before in-
juring his knee), Busta Rhymes and Gucci Mane.
Despite the set’s impressive list of collaborators,
Minaj remains in the foreground and displays a
uniqgue female persona in an increasingly male-
dominated genre.

For the past two years, Minaj has foregone a
major-label deal and a formal debut album in order
to establish her fan base. Appearances on a hand-
ful of high-profile remixes, from Wyclef Jean’s

“Sweetest Girl” to Drake’s chart-topping
“Best | Ever Had,” have caught the atten-
tion of hip-hop enthusiasts. Minaj’s activity
on social networking sites has also allowed
her to gain mainstream awareness.

“We’re establishing her online first,” says
Portia Kirkland, VP of marketing at Minaj’s
production company Mizay Entertainment.
“Nicki always stays in touch with her fans
through Twitter, MySpace and blog-
ging. We didn’t position her as
music but as a lifestyle.”

That lifestyle began to take
shape while the Queens-born
rapper attended LaGuardia High
School, the performing arts school on
which the film “Fame” was based. An ap-
pearance on Dirty Money’s “The
Come Up” street DVD series
caught the attention of Lil
Wayne, who contacted Minaj ¢
asked her to work with Young Money. Since
then, the two have developed a chemistry, with
Minaj appearing on his acclaimed 2007 mixtape
“Da Drought 3” and Wayne guesting on all three
of her Young Money-issued mixtapes.

“He’s no-holds-barred when he raps, and I've
always been like that,” Minaj says. “| bring sar-
casm and comedy, which [Wayne] connects with.
| guess we both dare to be different.”

Lil Wayne
protége:
B NICKIMINAJ

Though not yet attached to a label deal,
Minaj is recording a debut album that she
hopes to release early next year. Her main
focus now is on the Wanted tour and impress-
ing arena-sized crowds. “It’s intimidating 30
seconds before | go onstage,” Minaj says. “But
once I’m out there, it’s all gone. I’'m the fearless
Barbie doll.” —Jason Lipshutz

www.americanradiohistorv.com

Young
romance:
MISHON

R&B singer/actor Mishon has co-
starred on ABC Family’s “Lincoln
Heights” for four seasons. But the 16-
year-old was still thrown for a loop
when the video for his first single,
“Just a Kiss,” premiered on BET’s
“106 & Park.”

“It was amazing to see myself on
the TV screen with my new joint,”
Mishon says. “I’ve been doing this
music thing since | was 9; it’s my
first passion.”

“Just a Kiss” has climbed to No.
53 on Billboard’s Hot R&B/Hip-Hop
Songs chart since debuting nine
weeks ago, while its video is No. 5
on the “106 & Park” top 10 count-
down. The song connects with teens
because its lyrics about young ro-
mance are age-appropriate without
being patronizing.

“I’m impressed by Mishon,” says
Harvey Mason Jr. (Whitney Houston,
Jordin Sparks), who co-produced
“Kiss” with Da Internz. “He is a very
talented young guy.”

Born Mishon Ratliff, the southern
California native signed with the in-
dependent label Dynasty Records at
age 10 and released his first two al-
bums at 11 and 13, respectively. His
third album, “The Yearbook,” will be a
joint October release among Dynasty,
Streamline Records and Interscope.

Dennis Dennehy, executive VP of
marketing and publicity at Interscope,
says the label has a long-term vision
for Mishon in which “he builds his fan
base and his fan base grows and ma-
tures with him. He can be as bigashe
wants tobe.” Interscope has booked
Mishon to perform at high schools
and teen-centric events like Disney
World Grad Night and Boys & Girls
Club summer camps.

Additionally, SingersRoom.com
launched a contest in which fans can
submit their “first kiss” stories for the
chance to win a date with Mishon. Sim-
ilar promotions are in the works with
TeenDiariesOnline.com and MyYear-
book. Though Dennehy couldn’t re-
veal specifics, he says Interscope is
also discussing ways to leverage Mis-
hon’s role on “Lincoln Heights” to
broaden his exposure.

Meanwhile, Mishon, who plays a
singer on the show and has per-
formed his own songs as his charac-
ter, Tay, is still getting used to being fa-
mous for all of his talents. “It’s funny,”
he says, “because | started off singing,
but now people are like, ‘Oh, it’s that
kid from “Lincoln Heights”!" ”

—Monica Herrera

www.billboard.biz | 35



www.americanradiohistory.com

Billbeard coNNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in‘print and online call Jeff Serrette 800-223-7524/serrette@billboard.com

HELP WANTED

Business Development
Manager - Music
Acquisition
Location: London The Entertain-
ment & Devices Division (“E&D")
is seeking an experienced busi-
ness development professional to
drive European content licensing
in digital music. The position will
support E&D divisions including
Zune, Xbox and Windows Mobile.
This individual will work within this
organization and have the follow-

ing specific responsibilities:

* Drive local music content ac-
quisition efforts in EMEA

* Own the relationships with

EMEA-based Microsoft subsid-
iaries and product teams

* Own and manage music content
licensing relationships with key
local licensors and music distribu-
tors Candidate must have demon-
strated experience leading ne-
gotiating teams for music content
licensing agreements. Inbound
major label music licensing and
digital experience is preferred. In
addition the candidate must have
excellent analytical, oral/written
communication, problem resolu-
tion, and decision-making skills.
The ability to effectively manage
ambiguity and interact with multi-
disciplinary teams across the
company in order to negotiate
successfully with counterparts at
content companies is critical to
success. Candidates must be
based in London. Candidates
must have a minimum of an MBA
or JD and extensive related con-
tent licensing experience in the
music industry. Please email your
resume today to; Joanna Kurczab
-v-jokurc@microsoft.com
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BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD’s. LP’s, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

MASTERING

tangerineMASTERING.com

Grammy winning CD mastering
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201-865-1000

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

BE CREATIVE  KNOW YOUR OPTIONS
ADVERTISE WISELY

BI"bO‘fd JEFF SERRETTE SENIOR ACCOUNT MANAGER

PHONE: 646-654-4697/800-223-7524/FAX: 646-654-8066 EMAIL: JSERRETTE@BILLBOARD.COM I

Ry

T-SHIRTS

EMPLOYMENTSE‘RVI)EF
PROFESSIGNAL s

S-ERVTCES
DJ SERVICES

FINANCIAL SERVICES q

LEGAL SERVICES
ROYALTY AUDITIN_G

www.americanradiohistorv.com

FREE

(Advice)

HOW DO YOU MAKE
YOUR CLASSIFIED
AD PAY?

By running it consistently —
consecutive weeks—for impact!!
Rarely does a prospective

customer reply to an ad the very

first time it appears. When that

customer is ready to buy.
Remember, the very week he or
she is ready your advertisement
should be in POSITION.
Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!
TOLL FREE

800-233-7524 or 646-654-4697
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

BRAUN'S BOW

>>

JACKSON’S FIVE

>>

‘DIRTY’ DEBUT

>>

CHART
BEAT

>>The transition from actor to
singer isn’t as complicated as one
might think, as two TV thespians
occupy slots on the Billboard Hot
100. “Gossip Girl” Leighton
Meester notches her first Hot 100
top 10 as a featured vocalist on
Cobra Starship’s “Good Girls Go
Bad.” And Drake, from “Degrassi:
The Next Generation,” is No. 2
with “Best | Ever Had.”

>>Mary J. Blige owns the Hot
100’s Hot Shot Debut for a
second week. Her guest
appearance on T.l.’s “Remember
Me,” which debuts at No. 29, ties
her highest bow—when “Every-
thing” entered at No. 29in 1997.
“Remember” js the Queen of
Hip-Hop Soul’s 20th top 40 Hot
100 hit—the fourth-most among
women since 1990.

Read Chart Beat
| every week at
billboard.com/chartbeat.

CHRIS CUFFARO

THE DESTROYERS

AN

GEQ!

Billbeard
mgmgny

Could ‘Number Ones’ Be No. 1 ForThe Year?

‘Though rapper Fabolous notches his

first No. 1 on the Billboard 200 (see
“Between the Bullets,” page 46}, the
bigger news this week is that Michael
Jackson’s “Number Ones” hits col-
lection is now the year’s second-best-
selling album.

As the 2003 set moves another

MICHAEL
JACKSON
NUMBER

ONES

114,000 copies, according to Nielsen
SoundScan—and retains the No. 1 spot
on Top Comprehensive Albums—its
total for the year rises to 1.4 million.
That moves it past the “Hannah Mon-
tana: The Movie” soundtrack (1.32 mil-
lion) and Eminem’s “Relapse” (1.31
million). Now, only Taylor Swift’s
“Fearless” (with 1.5 million sold)
stands in Jackson’s way.

The King of Pop has now ruled with

IVIarI(et \A’at(:lll A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS

This Week 5,964,000 1,285,000
Last Week 6,253,000 1,350,000
(hange -4.6% ~4.1%
This Week Last Year 7,359,000 1,191,000
Change -19.0% 8.7%

“Digital album sales are also counted within album sates.

Weekly Album Sales Million Units)

DIGITAL
ALBUMS*

the top-selling album in the United
States for five of the past six weeks.
“Number Ones” only stepped aside when
Daughtry’s “Leave This Town” bowed
two weeks ago with 269,000 copies sold.

SLEEPY WEEK: Fabolous opensatop
the Billboard 200 with a less-than-fabu-
lous debut 0f 99,000 copies. [t marks just
the second July week when not one cur-
rent album sold at least
100,000 since Nielsen
SoundScan began track-
ing data in 1991. (This

OverThe
Counter

That set was pretty much the week’s
only big release. Of course, that de-
pends on what one considers to be big.
Other Aug. 4 releases include the “Kidz
Bop 16” set, K’Jon’s “I Get Around”
and Gloriana’s self-titled debut.

What does this mean for next
week’s chart? Sugarland will likely
notch its second No. 1 album (thanks
partially to a lack of competition), pos-
sibly selling 100,000
copies. It will also likely
be the only set to move
close to that number on

issue’s chart reflects the
sales week that ended
Aug. 2, but five of its seven
days were in July.)

This last happened in
2006, when Johnny
Cash’s “American V: A
Hundred Highways” was released July
4 and sold 88,000 copies, debuting at
No. 1 on the Billboard 200.

The dreary sales story may continue
next week. On Aug. 4, the biggest new
album release was Sugarland’s Wal-
Mart-exclusive CD/DVD combo pack
“Live on the Inside.” The 10-track CD
is paired with a 16-song concert DVD.
The album boasts the duo’s covers of
Kings of Leon’s “Sex on Fire,” Bey-
oncé’s “Irreplaceable” and the B-52s’
“Love Shack.”

KEITH
CAULFIELD

the Billboard 200.

But if Sugarland sells
less than that figure, it
will be the first time dur-
ing an August week that
none of the current al-
bums sold at least
100,000 copies since Nielsen Sound-
Scan began tracking data in 1991.

NOT-SO-HOT AUGUST NIGHTS: The
Aug. 4 release schedule was devoid of
superstar pop releases. But thisisn’ta
new trend.

On Aug. 5, 2008, the biggest new re-
leases were Lioyd’s “Lessons in Love”
and Heidi Newfield’s “What Am |
Waiting For.” While both debuted the
following week in the top 10 on the Bill-
board 200, Lloyd barely sold more than

Year-To-Date
DIGITAL
TRACKS 2008 2009 (HANGE
21,222,000 OVERALL UNIT SALES
21,359,000 Albums 242,216,000 207,717,000 -14.2%
o.6%  DigitalTracks 641,858,000 722,397,000  12.5%
19,995,000 Store Singles 991,000 1,030,000 3.9%
6.1% Total 885,065,000 931,144,000 5.2%
e Albums w/TEA® 306,401,800 279,956,700 -8.6%

“Includes track equivalent album sales (TEA) with 10 track downioads eguivalent

to one album sale.

Total Albums

For week ending August 2. 2009. Figures are rounded.
Compiled from a national sample of retail store and rack
sales reports collected and provided by

@ UMG @ Sony BMG @ WMG @ Indies

51,000 and Newfield sold 34,000.

But the “Mamma Mia!” soundtrack
was still selling strongly, rising to No.
1 for its first chart-topping week
(131,000; down a relatively small 5%),
while Miley Cyrus’ “Breakout”
dropped one slot to No. 2 (102,000; a
decline of 37%).

Since 2004, the first full week of Au-
gust has been absent of new block-
buster albums. The highest-charting
titles released in this period have ei-
ther been hip-hop or rock sets from
UGK, Plies, Rick Ross, Breaking
Benjamin, Slayer, Staind, Shyne and
Mobb Deep. That’s not to say those
albums didn’t sell well. Many of them
did; they just didn’t produce jaw-drop-
ping numbers.

Two years ago, UGK’s “Under-
ground Kingz” bowed at No. 1 with
160,000 copies sold. And in 2006, Ross’
“Port of Miami” set sail atop the tally
with 187,000.

FOR CHART AND COUNTRY

Sugarland’s “Live on the Inside” is
the first of three new albums from
major country acts in August, and all
of them have a shot at No. 1. George
Strait’s “Twang” comes out Aug. 11,
and Reba McEntire’s first album for
Valory Records, “Keep On Loving You,”
is due Aug. 18. “ie

niclsen

SoundScan

Distributors’ Market Share:

06/29/09-08/02/09

EMI

8.0% — &

i‘IO.Z%
20.2%

30 !
.
DIGITAL TRACKS SALES
25
08 — ... 6419 million |
8.1%
15
10 SALES BY ALBUM FORMAT Current Albums
(01} 203,466,000 161,707,000 -20.5%
5 6.0M Digital 37,681,000 44,513,000 18.1%
(assette 58,000 23,000 -60.3%
T F M A M J J A S ONTOD J Ofe 1,011,000 1,474,000  45.8%
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AKON .. ...

JASON ALDEAN

THE ALL-AMERICAN
REJECT

38

12 13m

2

20 21 |

29 30

34 %

ARTIST
FABOLOUS

"‘" DAUGHTRY
AL {RMG (18 98) ¥

IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

DESERT STORM/DEF JAM 013098-/iDJMG (13,98) &

Title

Loso’s Way (Soundtrack)

Leave This Town

MAXWELL
COLUMBIA 89142/30NY MUSIC (15.98) &

BLACKsummers’'night

" VARIOUS ARTISTS

| EMI UNIVERSAL ZOMBA 28617 SONY MUSIC (18.98)

NOW 31

THE BLACK EYED PEAS
INTERSCOPE 012887 IGA (13.98)

3 10 45 (LTI KINGS OF LEON
LLULTE W Roa 32712/RMG (17.98)

1

SOUNDTRACK
WALT USNEY 002970 (18 98)

The E.N.D.

Only By The N|ghl

Hannah Montana 3

~ DEMI LOVATO
!‘; HOLLYWOUD 003443 (18 98)

Here We Go Again

]
1
E
L&

S The band’s slow
i and steady climb
'j‘g back up the chart

continues as the set
benefits from the
group’s July 31 per-
formance on NBC’s
“Today” (up N1%).

TAYLOR SWIFT
BIG MACHINE 0200 (18 98 *

Fearless

., LADY GAGA

% STREAMLINE KONLIVE/CHERRYTREE/INTERSCOPE 011805/IGA (12 98)

The Fame

. ZAC BROWN BAND

The Foundation

ROAR BIG PICTURE HOME GROWN/ATLANTIC 516931/AG (13.98)

- ASHLEY TISDALE
{8 WARNER BROS 518235 (18 98) @

Guilty Pleasure

EMINEM
WEB/SHADY/AFTERMATH INTERSCOPE 012663

1GA {13.98]

Relapse

| SOUNDTRACK
#) WALT DISNEY 003101 (18.98)

Hannah Montana: The Movie

The singer/actress’
second album
begins with 25,000

JASON ALDEAN
BROKEN BOW 7637 118.98)

Wide Open

copies sold. Her

~ NICKELBACK

first, 2007°s “Head-

ROALEINNER #18025 (18.98) parktiorse strong,” debuted

DARIUS RUCKER Learn To Live and peaked at No. 4
it CAPITOL NA ILLE 43506 (18.98) th 64 000

BRAD PAISLEY s

£ ARISTA NASHYILL 352 SMN (18.98)

American Saturday Night

JONAS BROTHERS . ) . .
HOLLYWOOD 00241 (19 98) Lines, Vines And Trying Times
* DAVE MATTHEWS BAND . ) .
B i acsineh dH MG 16 95 3 Big Whiskey And The GrooGrux King

JORDIN SPARKS
19 JIVE 44668 JLG 118 98) &

Battiefield

| GREEN DAY
BN REPRISE 517153*/WARNER BROS. (18.98)

21st Century Breakdown

KRISTINIA DEBARGE
SODAPOP/ISLAND 013094/IDJMG (12 98)

Exposed

l SHINEDOWN
i ATLANTIC 511244 AG (18.98)

The Sound Of Madness

The band’s gain of
53% in download

JEREMIH
MICK SGHULTZ DEF JAM 013095/1DIMG (12.98)

Jeremih

sales (10% overall)
may be owed to

! LADY ANTEBELLUM
i CAPITUL NASHVILLE 03206 (12 98)

Lady Antebellum

the athum’s

RASCAL FLATTS
B LrRIC NTREET 002604 (18,98)

Unstoppable

inclusion in the
Amazon MP3 store’s

| KENNY CHESNEY
B BNA 49530, SMN (18 98)

Greatest Hits Il

new, monthly 50/%5
program, in which

EMBLEM/ATLANTIC 517814 AG (18.98) -

Cradiesong

50 albums are sold

B ROB THOMAS

TWISTA
GMG 96412 (18.98)

Category F5

for §5 each.

. BILLY CURRINGTON
H_MERCURY NASHVILLE 009550/UMGN (13.98)

| SOUNDTRACK

Rl SUMMIT/CHOP SHOP/ATLANTIC 515923°/AG (18 98) &

Little Bit Of Everything

Twilight

WILCO
NONESUCH 516608/ WARNER BROS. (18.98)

Wilco (The Album)

BEYONCE

S WOAL0 LULUMBIA 18492/SONY MUSIC (15.98

I Am...Sasha Fierce

SUGARLAND
MERCURY NASHVILLE 011273"

UMGN (13.98)

Love On The Inside

Her July 31appear-

TAYLOR SWIFT
BIG MACHINE 079012 (18.98) d

Taylor Swift

ance on ABC's

PINK
LAFACE 36759 JLG (18 98)

Funhouse

“Nightline” (during
which she discussed

% CHICKENFOOT
‘-'* REOLINE 20091* (13 98)

Chickenfoot

JOE
563 000DS/KEDAR (17.98)

Signature

her musical influ-
ences) helps push
“Wanted” to a

. THEORY OF A DEADMAN
I 604 £18008/ROADRUNNER (13.98)

Scars & Souvenirs

30% jump.

THE DEAD WEATHER
| THIRD MAN 519785 WARNER BROS. (18.98)

Horehound

-  SOUNDTRACK
| REPRISE 513264 WARNER BROS (18, 98)

Transformers: Revenge Of The Fallen: The Album

CHRISETTE MICHELE

DEF IAM 012797 10JMG (13 96) + Epiphany
JASON MRAZ . .

L ATLANTIC 448506 AG (18.98) % We Sing. We Dance. We Steal Things.
KEITH URBAN

CAPITOL NASHVILLE 35751 (18.98)

Defying Gravity

. ALL TIME LOW
B0 HOPELESS 710 (15 98)

Nothing Personal

THE FRAY
EPIC 10202° 'SONY MUSIC (18.98)

3 SOUNDTRACK

HIX/SIRE 518909, WARNER BROS. (13.98)

KATY PERRY
CAPITOL 04249 (12.98)

The Fray -

(500) Days Of Summer

One Of The Boys

' KERI HILSON
_i MOSLEY/ZONE 4/INTERSCOPE 012000/1GA (13.98)

182 ALL THAT REMAINS ..187 THE BLACK EYED PEAS . .5
54 ALL TIME LOW 46 BLUE OCTOBER
AUGUST BURNS RED .85  ZAC BROWN BAND
AVENTURA ...... ... 61 MICHAEL BUBLE
BUSTA RHYMES

143 — —

15 AGE THE ELEPHANT .68
CAROLINALIAR . ... ..

172 CELTIC THUNDER ... 120

Go to www.billboard.biz for complete

In A Perfect World...

KENNY CHESNEY PASITO DURANGUENSE DE

CH!CKENFOOT 38 ALFREDQ RAMIREZ .88
URCH .. ... BILLY CURRINGTON . . . .31
ERIC CLAPTON AND STEVE
WINHOOD . 191 T —
KELLY CLARKSON DAUGHTRY 2,18
CLUTCH A DAY TO REMEMBER . 171
COLOPLAY ... ... ... 73 THE DEAD WEATHER .. 41
KEYSHIA COLE 126 KRISTINIA OEBARGE . .23
DANE COOK .. ..B7 OEVILORIVER 122
DAVIDCOOK . ..... .. THE DEVIL WEARS PRADA
L0S CREADOREZ OEL 185

chart data
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2
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76
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£ 8828300022280 :°

SALES DATA

CDMPILED BY

£ ot
£ £5 55 ARTIST Title
£ 22 23 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
HOLLYWOOD UNDEAD
1 56 ASM/OCTONE 011331/1GA {12.98) Swan Songs
" OWL CITY

54 27 [ UNVERSAL REPUBLIC 013141/UMRG (10 98] B Ocean Eyes
% - DISKRIBBLE Total Ciub Hits 3

THRIVE 90814 118.98)

55 g0 ) 3OH!3

PHOTO FINISH 511181 (13.98) Want

_—

PHOENIX

LOYAUTE 0105° GLASSNOTE (11.98) Wolfgang Amadeus Phoenix

64 71E

KILLSWITCH ENGAGE

Y| I B ROADRUNNER 617889 (18.98) & Killswitch Engage
SOUNDTRACK :

2 [ DECCA 011439 (18 98) & Mamma Mia!

52 52 || VARIOUS ARTISTS —_——

UNIVERSAL EMI SONY MUSIC ZOMBA 012654/UME (18.98)

75 [T} KELLY CLARKSON

86 /19 RCA 32715 SONY MUSIC (18.98) @ Alll Ever Wanted
"7 REGINA SPEKTOR
61 !I._ SIRE 519395 WARNER BROS. (15.98) @ B2t
AVENTURA
€t § £ u PREMIUM LATIN 20800/SONY MUSIC LATIN {14.98) The Last
60 JAMEY JOHNSON That Lonesome Song

@8 MERCURY NASHVILLE 011237 -UMGN (13.98)
VARIOUS ARTISTS

45 63 n SIDEONEDUMMY 1387 (8 98) Vans Warped Tour: 2009 Tour Compilation

66 59 | | GINUWINE

R0 NOTIFVASYLUM 519147/WARNER BROS (18.98) A Man’s Thoughts

53 49 E SOUNDTRACK American Idol: Season 8

19/RCA 55516 EX/RMG {13.98)
56 64 ['I Monuments And Melodies

SICK PUPPIES

59 FMK WA GIN 28631 CAPITOL (12.98

Tri-Polar

INCUBUS
-0

(MMORTAL/EPIC 45317 SONY MUSIC (18.931
" CAGE THE ELEPHANT

67 83 16 P Cage The Elephant
72 8 n T v Kellie Pickler
62 78 ': Ic-AIslﬂ mNAE\v”:N[\EVERSAL MOTOWN 011977*/UMRG (13.98) Ihaearerill
|4 | | gﬁwu INTERSCOPE 012630°/1GA (13.98) & podlingt OnwTElkiogizon
s 12 [ CARTIE oERvo0D

76 74 COLDPLAY

CAPITOL 16886- {16 98) Viva La Vida or Death And Al His Friends

ALAN JACKSON

74 69 i,’;l ARISTA NASHVILLE 19943/SMN (18.,98) Good Time
5 72 :ﬂ?} JEAOTS\NKUC 290556°/AG (18 98) @ Rock N Roll Jesus .
69 90 | ﬂﬁhT!\EcssTs?;?g (13.98) fialestomm
e e m M/;L'?)I( %GSEY\A 28087° SONY MUSIC (15.98) @ The Sound
84 65 | vJ, E)cfx\tjgyr;m\(lmgs) s Daughtry
70 100 SILVERSUN PICKUPS SWEo

DANGERBIRD (135* (15,98}

68 62 i SOUNDTRACK Spongebob Squarepants: Spongebob’s Greatest Hits
§ NICKELODEON 53358 SONY MUSIC (13.98)
JAMIE FOXX e
83 70 J 41294/RMG (18.98) 3 o Intuition
+
113 ss [ LEVON HELM Electric Dirt

DIRT FARMER VANGUARO 79881/ WELK {18.98)

WISIN & YANDEL

LA WY/MACHETE 012967/UMLE (11.98) *

La Revolucion

" ADELE

IS XL COLUMBIA 31859*/SONY MUSIC (15.98) =

94 98

'AUGUST BURNS RED

SOLID STATE 64385° (13.98) Constellations

o 2 [

MGMT
: 4l COLUMBIA 19512° SONY MUSIC {11.98) Orzcllay Spectacular
DANE COOK A
iz m COMEDS LENTHAL 0045 (15 98 CD/DVD) @ ISt e] et

10S CREADOREZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ
OISA 721282 UMLE (1! BE)

| VARIOUS ARTISTS

NALT DIENEY 1518 98)

% GEORGE STRAIT

S8 MCA NASHVILLE 010476 UMGN (13.98)

Disney Channel Playlist

Troubadour

Avanzando En La Vida

el ﬂ ANTHONY HAMILTON

MISTER'S MUSIC/SO SO DEF 23387,JL6 (18.98) The Point Of It All

SOUNDTRACK

CERT.

E"-'

163 29 NEW LINE 39152 (15 98) Harry Potter And The Half-Blood Prince IZJJ
(48 | DAVID COOK ’
A deluxe iTunes 90 86 H 19,RCA 33467 RMIG (18.98) David Cook W .
version of the set, 109 115 ‘3 adlezs E‘!OP”FI(%S%) Kidz Bop Greatest Hits 84
el L TENTH VENUE NORTH =
tracks (including 118 122 E AR VR o | O Over And Underneath g
songs from the @ . MATT HIRES Tag
film’s stars, Joseph | F-STOP DIITAL EX/AG (7.98) Take Us To The Starl 96
Gordon-levittand @7 95 9 E VSVINEUE;E‘BfS = Finding Beauty In Negative Spaces @ ‘
Zooey Deschanel), o o o7 BEYONCE Above And Beyonce: Video Collection & Dance Mixes (EP)  gg
: was released July MUSIC WORLD COLUMBIA 53949 EX/SONY MUSIC {13.98 CD/DVD) & |
i 28. Its sales rise DIANA KRALL . ‘
&1 by 50 O 107 W RLR i 015250 (3 95) Quiet Nights |
’ " RASCAL FLATTS ) :
4 100 111107 K04 |02 o sicer ooares (13 96) Greatest Hits Volume 1 &
DISTURBED ISRAEL HOUGHTON . . 184  JOE .. KINGS OF LEON 6
DIVINE HERESY . .. US . .1 HALESTDAM .. .76 RANDY HOUSER ... ..116 JACK JOHNSON. . DIANA KRALL 99 MAINO . 151
DJ SKRIBBLE . v»csw FERNANDEZ . 107  TREVORHALL . .. 199 JAMEY JOHNSON MARILYN MANSON . ..168
WILL DOWNING ... 197  FLO RIDA .156  ANTHONY MAMILTON . 91 JONAS BROTHERS I THE MARS VOLTA ... 200
DREAM THEATER ... 144 COLT FORD 140  GEORGE HARRISON . 150 INCUBUS .. 66 LADY ANTEBELLUM 26 MARY MaRY
THE.DREAM .. . 108 JAMIE FOXX 81 LEVONMELM. . . .82 LAURAIZIBOR ... 22 I LADY GAGA 10 MATT&
BOBOYLAN ... .. 158 THEFRAY 47 HILLSONG - 159 MAT KEARNEY . ... 104 LIL WAYNE 70 mngAn}(Ewssm[) e
KERVHILSON . ... ... . 50 ALANJACKSON. .. .74 TOBYKEMH. ... .. 131 LMFAD 132 MAXWELL 3
MINEN 2l INUWIN 64 HINDER . .. ..134  MICHAEL JACKSON .. 111  KID ROCK ....75 THELONELY ISLAND . .114 MARTINAMCBRIDE...I21
ESPINOZA PAZ 180  GREEN DAY .. . 22 MATT HIRES .96 JADAKISS .. .176  KIOZBOPKIDS .. .94, 103 DEMI LOVATO 8,142 MERCYME 137
GRIZZLYBEAR . 128 HOLLYWODD UNDEAD . 51 JEREMIH 25 THE KILLERS . METALLICA 154
ACE HDOD . 163 JOB FORACDWBOY ,147 KILLSWITCH ENGAGE 56 METHOD MAN & REDMAN
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SALES DATA
COMPILED 8Y

niclsen

SoundScan

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

RISE AGAINST
DGC/INTERSCOPE 011904*/1GA (13.98)

Title

Appeal To Reason

\ CHARLIE WILSON
@ 12712 m P MUSIC/JIVE 23389/JLG (18.98)

Uncle Chariie

CERT.

P KIDZ BOP KIDS
ReR 122 122 n RAZOR & TIE 83195 (18 98)

Kidz Bop 15

Like the title at

'] MAT KEARNEY

104 114125 B8 AWARE COLUMBIA 19597/SONY MUSIC {15.98)

City Of Black & White

3 ERIC CHURCH
108 123 124 CAPITOL NASHVILLE 20810* (12.98)

Carolina

RICK ROSS
3081 110 92 :1 MAYBAGH/SLIP-N-SLIDE/DEF JAM 012772°/IDJMG (13.98) ®

Deeper Than Rap

VICENTE FERNANDEZ

107 97 68 SONY MUSIC LATIN 53282 (16.98)

Necesito De Ti

' THE-DREAM

1081 128 11 BB o010 kiLLA/DEF Jan 012570 /I0IMG (13.98)

Love V/S Money

- PLEASURE P
109 116 112 ATLANTIC 516393/AG (18.98) ®

The Introduction Ot Marcus Cooper

as the (D was
released last week
~—two weeks after
it bowed as a
digital set.

¢ No. 11, this Dolly

:  Parton-penned cast
album returns to
the tally (up 461%)

@ - EARNEST PUGH
EPM/BLAGKSMOKE 307/WORLDWIDE (13.96)

LIVE: Rain On Us

@ MICHAEL JACKSON
MOTOWN 013303/UME (13.98)

The Stripped Mixes

PAPA ROACH
2 RS E DGC. INTERSCOPE 012651/1GA (13.98)

ol ' THE AIRBORNE TOXIC EVENT
1_13_ i e MAJDRDOM0 1 40UT! FACTORY/ISLAND 012827° 104MG (12.98)

Metamorphosis

The Airborne Toxic Event

[ THE LONELY ISLAND
114 131121 m UNIVERSAL REPUBLIC 012576*/UMRG (13.98 CD/DVD) ®

Incredibad

A PBS special about
the Playing for
(hange Foundation

TL
ROuR 124114 u GRANO HUSTLE/ATLANTIC 512267"/AG (18.93)

Paper Trail .

" RANDY HOUSER
116 134 144 L UNIVERSAL SOUTH 011699 (10.98)

Anything Goes

the July 31 week-
end, helping spark
the set’s 3%
increase.

w 142 116 u SOULJA BOY TELL’EM
COLLIPARK INTERSCOPE 012388" 1GA (13.98)

iSouljaBoyTellem

" VARIDUS ARTISTS
Rl 52 192 [ EMI CMG PROVIDENT-INTEGRITY 887742/W030-CURB (17.98)

WOW Hits 2009: 30 Of The Year's Top Christian Artists And Hits

118 © 79 n PAUL SIMON

WARNER BRUS /RHINO CUSTOM PROOUCTS 8321 EX/STARBUCKS (12.98)

This Better Be Good

" CELTIC THUNDER
120 121 55 K‘» CELTIC THUNDER 013087/DECCA (18.98)

Take Me Home

MARTINA MCBRIDE
@ n RCA NASHVILLE 34190/SMN (17.98)

Shine

DEVILDRIVER
el o ® Em ROADRUNNER 617875 (16 98) ®

Pray For Villains

MOS DEF
T,‘B 135 84 “ DOWNTOWN 70055 (16.98)

The Ecstatic

CHRIS TOMLIN
A 183 153 WAl SIXSTEPS 12359/SPARROW (17.98)

Hello Love

The original 1978
series soundtrack
debuted on the Oct.
21,1978, Billboard

WEATHERMAKER 009 (14.98)

125 85 38 u CLUTCH

Strange Cousins From The West

200 and peaked at

; " KEYSHIA COLE
126 136 108 .*I' (MANI/GEFFEN 012395/1GA (13.98)

A Different Me

VARIOUS ARTISTS
@ o g n EMI UNIVERSAL ZDMBA 45347/SONY MUSIC (18.98)

NOW That's What | Call The 80s Vol. 2

GRIZZLY BEAR
128 102 119 WARP 01£2° (15 98)

Veckatimest

c KANYE WEST
128 143 140 m ROC-A-FELLA DEF JAM 012198°/IDJIG (13.98)

808s & Heartbreak

@ Mﬁ[ ORIGINAL BROADWAY CAST RECORDING
9 DOLLY 1 (17 98)

9 To 5: The Musical

TOBY KEITH
@ A ﬂ SHOW DOG NASHVILLE 010334/UME (19.98)

35 Biggest Hits

' LMFAO
s 10 191 PARTY ROCK WILL | AM/CHERRYTREE/INTERSCOPE 012932164 (10.98)

Party Rock

THE TING TINGS
U NEURRES n COLUMBIA 28925" (12.98)

We Started Nothing

"' HINDER
@ 192 196 B.(_dj UNIVERSAL REPUBLIC 012201/UMRG (13.98) @

Take It To The Limit

DISTURBED
135 147 136 m REPRISE 411132 WARNER BROS. (18.98)

MICHAEL BUBLE

136 120 101

Indestructible |

Michael Buble Meets Madison Square Garden

143 REFRISE 517750 WARNER BROS. (24.98 CD/DVD) &
MERCYME

@ 189 ~ INO COLUMBIA 46505/SDNY MUSIC (16.98 C0/DVD) & 10
FRANK SINATRA Nothing But The Best

¢\ REPRISE 438052 WARNER BROS. (18.98)

= No. 144. This new
L4 set starts with
2,000-plus copies.

The singer/song-
writer’s debut
album arrives with

. more than 2,000
B soid and also bows

at No.7onTop
Heatseekers. The
set features a guest
appearance from

138 125 158
VARIOUS ARTISTS

Matisyahu,

139, 198 - B iean 31130 (18.98 0 DVD) & Playing For Change: Songs Around The World
COLT FORD .

140 154 175 | AVERAGE JOE'S 1001 (16.95) Ride Through The Country

7 RAPHAEL SAADIQ

s 0 - COLUMBIA 0B585°/SONY MUSIC (15.98) The Way | See It

142 105 105 T DEMIICOVATO Don't Forget

HOLLYWQO00 002132 (18.98) &

163 156 [ AKON
KONVICT UPFRONT/SRC/UN{VERSAL MOTOWN 012334/UMRG (13.98)

Freedom

" DREAM THEATER
144 137 102 ﬁ ROADAUNKER 617883" (18.98)

Black Clouds & Silver Linings

The Mars Volta’s

PARACHUTE
@ 187 181 MERCURY 012917/1DJMG (10.98)

Losing Sleep

sales total (slightly

| DIERKS BENTLEY
i CAPITOL NASHVILLE 02158 (18.98)

Feel That Fire

more than 2,000
copies) becomes

JOB FOR A COWBOY
L n METAL BLADE 14744 (13.98)

Ruination

the smaliest sum

DIVINE HERESY
ENTUHY MEDIA 8626 (16.98)

SAVING ABEL
SKIDDCO, VIRGIN 15019, CAPITOL (12.98)

Brlnger Of Plagues

Saving Abel

GEORGE HARRISON

150 150 117 B OARK HORSE/APPLE 65019 CAPITOL {18.92)
1% N I— PHOENIX . ... 55
MGMT . . .. 86 OURUADYPEACE ....162 KELLIE PICKLER 69 RAPHAEL SA
CHRISETTEMICHELE A OWLONY o 52 PN 37 SAVING ABEL
MOS D 123 PLEASUREP .~ ..109 SEAL
Shson iz 44 S TEMUSICAL . 130 EARNESTPUGH .....110 SEETHER.
MITCHEL MUSSO ... .193 SET YOUR GOALS .
m SHINEDOWN .
AD PAISLEY ... ... 16 RASCAL FLATTS ..27,100  SICK PUPPIES . 6
ATT NATHAN 174 PAPAROACH. ... .12 RISEAGAINST ......101 SLVERSUN PICKUPS ...
NEYO . 189 PARACHUTE . ......145 RICKROSS .........106 PAUL SIMDN . i
NICKELBACK 16 PASSIONPIT . ... .157 DARIUSRUCKER ... .17 FRANK SINATRA

KATYPERRY ........ 49 SLIPKNOT

Data for week of AUGUST 15, 2009

Let It Roll: Songs By George Harrison

MICHAEL W. SMITH . ..153
SOULJA BOY TELLEM . 117

JORDIN SPARKS .. ....21
BRITNEY SPEARS ....167
REGINA SPEKTOR .. .. .60

GEORGE STRAT ... . 90
STRYPER . N\
SUGARLAND . . .35

SUICIDE SILENCE ... 170
TAYLOR SWIFT ... .. 19,36

For chart reprints call 646.654.4633

sold by the No. 200
album since the
chart began using
Nielsen SoundScan
data in May 1991.

°I
L

began airing during

189 197 179

181 195 164

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

MAINO

HUSTLE HARD/ATLANTIC 512968/AG (13.98)
LAURA IZIBOR

ATLANTIG 512240/AG (13.98)
MICHAEL W. SMITH

REUNION 10133 (13.98)

| METALLICA
184 159 162 Bl wARNER BROS 508732° (18.98)

‘ THIRD DAY
e 165,192 ﬂ ESSENTIAL 10853 {17.98)

157 189 ' FLO RIDA

If Tomorrow Comes...

Let The Truth Be Told

. 155 160 1/ A New Hallelujah

Revelation

156 1.- POE BOVIATLANTIC 517613/AG (18.98) @ R.0.0.T.S. (Route Of Overcoming The Struggle)
¥ PASSION PIT
@' j FRENCHKISS 43886 COLUMBIA (12.98) LETOIEE
! BOB DYLAN .
158 {171 148 COLUMBIA 43893°/SONY MUSIC (18.98) @ Together Through Life
@ 184167 HILLSONG United: a_CROSS//the_EARTH: Tear Down The Walls
HILLSONG/INTEGRITY, COLUMBIA /SONY MUSIC (13.98)
160 | 158 130 (1} METHOD MAN & REDMAN Blackout! 2

WU-TANG DEF SQUAD DEF 431 012400*. IDJMG (13.98)
@ 176 176 u FRANCESCA BATTISTELLI

FERVENT 887378/WARNER BROS {11.98}
OUR LADY PEACE

My Paper Heart

g2y COALITION 519895/1LG (15.98) ® Burn Burn

& ACE HOOD

163 149103 a WE THE BEST/OEF JAM 013066°/10JMG (10.98) Ruthless
N

164 162 194 4l YEAH YEAH YEAHS it's Blitz!

g8 DRESS UP/DGC/INTERSCOPE 012735/IGA (13.98)

i THE KILLERS
@ LR ISLANO 012197 */I04MG (13.98)
SOUNDTRACK
166 146 - Rl TERSCoPL 012502 164 (13.98) Slumdog Millionaire
BRITNEY SPEARS
P 157 158 JIVE 40387/JLG (18.98) +
368 17 168 [} VARILYN MANSON The High End Of Low

M (NTERSCOPE 012796/GA (13.98)
GEORGE THOROGOOD AND THE DESTROYERS

m CAPITOL 84082 {13.98)

[ SUICIDE SILENCE
ik IE CENTURY MEOIA 8603* (16 98) 3

A DAY TO REMEMBER
VICTORY 448" (13 98)
156 145 || THE ALL-AMERICAN REJECTS
i DOGHOUSE/DGC/INTERSCOPE 012297/IGA {13.98)
LEE WILLIAMS AND THE SPIRITUAL QC'S

@ m MCG 7085 (15.98)

. MATT NATHANSON
e 185173 m ACROBAT/VANGUARD 79827/WELK (16.98)

SEAL
i 1951091 143 515868/ WARNER BROS. (18.98)
JADAKISS
e 20 150 ﬁ RUFF RYDERS/D-BLOCK/ROC-A-FELLA/DEF JAM 012391*/IDJMG (13.98)

STRYPER

U R BIG3 36868 (13.98)
SLIPKNOT

178 177 182 m ROADRUNNER 617938 (18.98) @

; SOUNDTRACK
17R ] 159 157 REUNION 10143/SONY MUSIC {13.98)

ESPINOZA PAZ
@ [t‘ ASL/DISA 730251/UMLE {11.98)

u SET YOUR GOALS

The Dirty Dozen

No Time To Bleed

RE-ENTRY Homesick

When The World Comes Down

Fail On Me

Some Mad Hope

Soul

The Last Kiss

Murder By Pride

All Hope Is Gone

Fireproof

Yo No Canto, Pero Lo Intentamos

EPITAPH 87028 (13.98) This Will Be The Death Of Us

7% 3 DOORS DOWN
182 181 172 | 1 UNIVERSAL REPUBLIC 011065/UMRG (13.98)

183 19 - n CAROLINA LIAR

—

3 Doors Down

Coming To Terms

The Power Of One

With Roots Above And Branches Below

i ATLANTIC 474364 AG (13 98)

@ ‘i—j ISRAEL HOUGHTON
S8 INTEGRITY/COLUMBIA 42584/SONY MUSIC (13.98)
= : THE DEVIL WEARS PRADA

i8] 168 168 FERRET 123 (14 98) @
@ 1 e NI VARIOUS ARTISTS  Kerry Douglas Presents: Gospel Truth Magazine: Gospel Mix Volume Il

| GOSPEL TRUTH BLACKSMOKE 3058/WORLDWIDE (14.98 CD/DVD) &

ALL THAT REMAINS

%2 = u PROSTHETIC 82999° RAZOR & TIE (16.98) ONCicome
188 164 134 |11 JACK JOHNSON

Ml BRUSHFIRE 010580* UMRG (13.98)
NE-YO
i DEF JAM 011410°/10JMG (13.98)
TITO “EL BAMBINO”
S R g}mm 653883 UMLE (13.98)
ERIC CLAPTON AND STEVE WINWOOD
WINCRAFT QUCK REPRISE 517584/WARNER BROS (24 98)
@ . SOUNDTRACK
B HBOELEKTNA 519381 AG (18 987)
MITCHEL MUSSO

Live From Madison Square Garden

True Blood: Music From The HBO Original Series

193 191 165 WALT 05K 003103 (13 98) Mitchel Musso
BLUE OCTOBER i

_@ BRANDO UNIVERSAL MOTOWN 012721 °/UMRG (13.98) ARRgachinaliicnna)
SOUNDTRACK

LA-LA LAND 1100 (22.98) Battlestar Galactica: Season 4

. MATT & KIM
@ | ¥ & FADER LABEL 0908° (11.98) Grand
197 179 152 L8] WILL DOWNING Classique

PEAK 31278/CONCORD (18.98)

BUSTA RHYMES
UNIVERSAL MOTOWN 012387 /UMRG (13.98) (&

198 160 143 Back On My B.S.

TREVOR HALL

@ m VANGUARD 79941/ WELK (12.98) Trevor Hall
THE MARS VOLTA

’:‘ - il RODRIGUEZ LOPEZ PRODUCTIONS 519384/ WARNER BROS. (13.98) Octahedron

Death Magnetic . &

Sleep Through The Static B
Year Of The Gentieman [l

El Patron OC

TESOSVOL2 127 S R
PLAYING FOR CHANGE:  KANYE WEST ...... 2

SOUNDTRACK MAMM, 57 TWILIGHT 32 TTO“ELBAMBING® ..190 [N
{5005 DAYS OF SUMMER . .48 SLUMDOG MILUONA!RE CHRISTOMLIN ......124
AMERICAN IDOL: SEASDN .166 TWISTA ... . EiEN VARIOUS ARTISTS SONGS ARDUND THE WIBCDY % . s 4
fEs 65 SPONGEBOB SOUAREPA 1S T AVENUE NORTH . .95 DISN! HANNEL WORLD ........... 139 LEE WILLIAMS AND THE
BATTLESTAR GALACT]CA SPONGEBOB'S GREATEST THEORY Of A DEADMAN . .40 PLAYLIST . ....89 VANS WARPED TOUR: SPIRITUAL QC'S . . 173
SEASON 195  HITS ..80 THIRBDAY .. .. A U e A T DOUGLAS 2009 TOUR COMPILATION CHARLIE WILSON .. ..102
F|REPROOF ,,,,,,,, 179 TRANSFORMERS: ROB THOMAS .. ... .29 CARRIE UNDERWOOO ..72  PRESENTS; GOSPEL " B3 WISIN & YANDEL . ... .. 83
HANNAH MONTANA 3 . REVENGE OF THE GEORGE THOROGOOD AND  KEITH URBAN 45  TRUTHMAGAZINE- GOSPEL  WOW HITS 2009: 30 DF
HANNAH MONTANA: THE FALLEN. THE ALBUM . .42  THE DESTROYERS .. .169 MDCVOLUME - . . ... 186  THE YEAR'S TOP
MOVIE . 14 TRUE BLOOD: MUSIC TL. . . ey "NOW 30 .. . 58 CHRISTIAN ARTISTS AND H YEAH YEAHS .. 154
HARRY POTTER AND THE FROM THE HBO ORIGINAL THE T NG TINGS NOwW Al A HITS Lo 118
HALF-BLOOD PRINCE . 92  SERIES .. ASHLEY TISOALE “OW THAT'S WHAT | CALL
Go to www.billboard.biz for complete chart data 39
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Elvis Prestey’s classic album “From Elvis in Memphis” returns to the
charts, debuting at Ne. 29 on Top Catalog Albums with 3,000 copies
sold. The 1969 set was reissued July 28 in a 40th-anniversary
Legacy edition and has all 32 master tracks that were recorded
during Presley’s two-week session at American Studios in Memphis
in January 1969. Some of those tunes include “Suspicious Minds,”
“In the Ghetto” and “Don’t (ry Daddy.”

40

t

whr
cE 55 ARTIST Title
=2 £3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
11 MICHAEL JACKSON Number Ones
| 1JU/EPIC 88998/SONY MUSIC (18.98/12.98)

5 19 MICHAEL JACKSON The Essential Michael Jackson
EPIC LEGACY 94237‘_{0ﬂY MUSIC (25.98)

3 267 MICHAEL JACKSON

Thriller

EPIC LEGACY 17986"/SONY MUSIC (19 98)
4 17 MICHAEL JACKSON Bad
EPIC/LEGACY 66052°/SONY MUSIC (12.98)
5 m‘ MICHAEL JACKSON Off The Wall
8 EPIC LEGACY 66070" SONY MUSIC (12 98)
6 124 MICHAEL JACKSON Dangerous
EPIC LEGACY 66071* SUNY MusIC (12.98 |
7 g JACKSON 5 The Ultimate. Coilection
B MOTOWN 530558 UME (13.98
8 JACKSON 5 The Best Of Jackson 5: 20th Century Masters The Millennium Callection
MOTDWN 0077 18/UME 9.98)
9 m CASTING CROWNS Casting Crowns
B BEACH STREET 10733/REUNION (18.98)
12 (34 MICHAEL JACKSON Invincible
EPIC 63400 /SONY MUSIC (12 98
1 ‘an. MICHAEL JACKSON Greatest Hits: HIStory — Volume 1
# 3 EPIC 85250/SONY MUSIC (13 98)
13 497 ABBA Gold - Greatest Hits
! POLAR POLYOOR 517007/UME (18.98/12.38)
14 @ BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers
S0 TUFF GONG/ISLAND 548904"/UME (13 98 8.98) ®
10 MICHAEL JACKSON  Blood On The Dance Floor: HiStory In The Mix
_M4J EPIC SONY CUSTOM MARKETING GROUP 23308° SONY MUSIC (6 98
15 go1 JOURNEY Journey’s Greatest Hits
BN COLUMBIA LEGACY B5889/SONY MUSIC (18.98/12.98) +
95 25 LU KINGS OF LEON Because Of The Times
‘ _ WYL ren 03776%/8MG (1398) T
16 846 CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits
§ FANTASY 2* CONCDRD (17 98 12 98)
GUNS N’ ROSES Greatest Hits
20 (280 cereen 001714164 (16.98)
onn NICKELBACK All The Right Reasons
18 zmi- ROAORUNNER 618300 (18.98)
23 116 LINKIN PARK Minutes To Midnight
MACHINE SHOP 44477 /WARNER BROS. (18 96) & - )
22 424 ORIGINAL BROADWAY CAST RECORDING  Jersey Boys
32. i RHINO 73271 (18.98
3 1B~ KINGS OF LEON Aha Shake Heartbreak
RCA 64544/RMG (11.98)
26 |89 LED ZEPPELIN Mothership
B SWAN SONG 313148 /ATLANTIC (19.98) @
10 TOM PETTY AND THE HEARTBREAKERS  Greatest Hits
| GEFFEN 010327 'UME (13 98)
27 222 ORIGINAL BROADWAY CAST RECORDING Wicked
§ DECCA BRCAJIWAY 001682 DECCA (18.98) L
35 194 CARRIE UNDERWOOD Some Hearts
19 ARISTA NASHVILLE 71137, SMN (18 98)
42 ljag SUGARLAND Enjoy The Ride
L_‘_ MERCURY NASHVILLE 007411/UMGN (13.98)
21 112 PARAMORE RIOT!

FUELED BY RAMEN 159612°/AG (13.98)

LI ELVIS PRESLEY From Elvis In Memphis: Legacy Edition

il RCA/LEGACY 51497/SONY MUSIC (21.98) R
% 80 AC/DC Back In Black
b EPIC LEGACY 80207 /SONY MUSIC (17 98)

28 432 THE BEATLES 1

_APPLE 29325/CAPITOL (18.96/12.98)
PINK FLOYD
28 '666; CAPITOL 46001" (18 98 10 98)
MICHAEL JACKSON
MJLEPIC 92600 SONY MUSIC (59.98 CD,0VD) +
36 194 JACK JOHNSON In Between Dreams
ACK HNSON BRUSHFIRE'UNIVERSAL REPUBLIC 004149°/UMRG (13.98)
17 21 THE JACKSONS Live
EPIC SONY 4USIC CUSTOM MARKETING GROUP 23941, SONY MUSIC (6.98)
41 'gg GARTH BROOKS The Ultimate Hils
_PEARL 213 (25.98 CO/DVD) & )
37 764 BOB SEGER & THE SILVER BULLET BAND  Greatest Hits
B CAPITOL 30334 (16 98)
28 141 GEORGE STRAIT
S0 MCA NASHVILLE 000459/UMGN (25 98

Wl CROSBY, STILLS & NASH
ATLANTIC 73290 118 98)
43 4 AEROSMITH  Devil's Got A New Disguise: The Very Best Of Aerosmith
GEFFEN COLUMBIA 00867 SONY MUSIC (18 98)
24 42 MICHAEL JACKSON HiStory: Past, Present And Future Book 1
A EPIC 59000 /SONY MUSIC (32.98)
FLEETWOOD MAC
46 ‘477 WARNER BROS 25801 (18.98
ey JIMI HENDRIX Experience Hendrix: The Best Of Jimi Hendrix
| EXPERIENCE HENDRIX 111671°/UME (18 98/12.98
.z ELVIS PRESLEY
40 235 RCA 68079" SONY MUSIC (19 98/12.98)

CREED
WIND-UP 13103 {18.98 CD/DVD) '+

ss LINKIN PARK
45 B8 i smos a7rss go sez 0

TOBYMAC

Dark Side Of The Moon

The Ultimate Collection

50 Number Ones

Crosby,Stills & Nash

Greatest Hits

Elvis: 30 #1 Hits

"~ Greatest Hits.

[Hybrid Theory]

(portable sounds)

33 4‘1 FOREFRONT 70379 17 98) #

METALLICA Wetallica
34 698 ELEKTRA £1114" AG {18 98)
44 233 MICHAEL BUBLE Its Time

§_ 143 REPRISE 4894F WARNER BRDS. (18 98) ®

39 71 KORN
IMMORTAL EPIC 92700, SONY MUSIC {18.98 CD/DVD) &

Greatest Hits Val. |
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Michael Jackson continues to dominate the Top Comprehensive
Albums chart with six of his sole albums in the top 50. Collectively,
his solo albums have sold 4.1 million copies this year. That’s more
than what they sold between 2004 and 2008 (3.9 million).

TOP COMPREHENSIVE
ALBUMS"

-
5E 8 ARTIST Title
S= =3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
1 104 MICHAEL JACKSON Number Ones
MJJ/EPIC_88998/SONY MUSIC (18.98/12.98)
LLUEL Y FABOLOUS Loso's Way (Soundtrack)
il DESERT STORM/DEF JAM 013098 /1DJMG (13.98) ®
4 g MICHAEL JACKSON The Essential Michael Jackson
|_EPIC/LEGACY 94287 SONY MUSIC (25.98
3 3 DAUGHTRY Leave This Town
19/RCA 53744/RMG (18 98) +
5 '@' MICHAEL JACKSON Thriller
SN EPIC/LEGACY 17986°/SONY MUSIC (19.98
5 12 MAXWELL BLACKsummers‘night
" COLUMBIA 89142/SONY MUSIC (15 98
7 ﬁ.| VARIOUS ARTISTS NOW 31
| EMLUNIVERSAL/ZOMBA 28617/SONY MUSIC (18.98)
* THE BLACK EYED PEAS The EN.D

9 . INTERLCUFE 012887 /1GA (13.98
1 4 LT3 KINGS OF LEON
- [LILT I Rea 32712/3MG (17.98)

& 4 SOUNDTRACK
| WALT DISHEY 002970 (18.9

5 DEMI LOVATO
2 U.%. HOLLYWO0D (03493 (18 98

Only By The Night

Hannah Montana 3

Here We Go Aga|ﬁ

12 3 TAYLOR SWIFT Fearless
. BIG MACHINE 0200 {18.98) 3
'n LADY GAGA The Fame

WSS STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE 011805°/1GA (12 98)

ZAC BROWN BAND I
o ROAR/BIG PICTURE/HOME GROWN/ATLANTIC 516831/AG (13.98

The Foundation

MICHAEL JACKSON

—
i Bad
B8 v ciecnoy 66072° SONY MUSIC (12.98

ASHLEY TISDALE
WARNER BROS 518235 (18 98) +

Guilty Pleasure

14 . MICHAEL JACKSON Off The wall
§_EPIC LEGACY 66070" SONY MUSIC (12.98)
19 11 EMINEM Relapse
| WEB SHADY/AFTERMATH,INTERSCOPE 012863 "IGA (13 98]
20 | . SOUNDTRACK Hannah Montana: The Mavie
8 WALT DISNEY 003101 (18 98)
15 MICHAEL JACKSON Dangerous
EPIC LEGACY 66071/ SONY MUSIC (12.98)
43 JASON ALDEAN Wide Open

[Eh BRUKEN BOW 7637 (18.9,

JACKSON 5
S MOTOWN 530658 UME (13.98
23 laz NICKELBACK

B8 ROADRUNNER 618028 (18,98

The Ultimate Collection

Dark Horse

' DARIUS RUCKER

29 Learn To Live
| CAPITOL NASHVILLE 85506 (18.98

21 _5'; BRAD PAISLEY American Saturday Night
% ARISTA NASHVILLE 47352 SMN (18.98)

2 7 - JONAS BROTHERS Lines, Vines And Trying Times

HOLLYWUDU 000820 119 98)
28 ’»‘ DAVE MATTHEWS BAND  Big Whiskey And The GrooGrux King
S50 BAMA RAGS [1LA 44712* RMG (18.98) #
10 2 JORDIN SPARKS Battlefield

19 JIVE 44668 JLG (18.98) ®

GREEN DAY
REPRISE &'7153* WARNER BROS. (18.98,

21st Century Breakdown

27!'

KRISTINIA DEBARGE
SODAPDP ISLAND 013094/IDJMG (12.98

Exposed

31 58 SHINEDOWN The Sound Of Madness .
S0 ATLANTIC 511244/AG (18.98)
JEREMIH Jeremih

3815 MICK SCHULTZ/OEF JAM 013095°/IDJMG (12 98)

33 '59" LADY ANTEBELLUM Lady Antebellum
| CAPITOL NASHVILLE 03206 {12.98)
35 17 RASCAL FLATTS Unstoppable

LYRIC STREET 002604 (18.98

B '1"_KENNY CHESNEY Greatest Hits Il

a7 1 s

B BN 9550 smy
-5? ROB THOMAS Cradlesong

5 % EMBLEM AILANTIC 517814/AG (18.98) @
2 8 JACKSON 5  The Best Of Jackson 5: 20th Century Masters The Millennium Collection
S8 MOTOWN 007718/UME (9 98)
% 3 TWISTA Category F5
GMG 96412 (18,98
4 ﬁ’i BILLY CURRINGTON Little Bit Of Everything
S8 MERCURY NASHVILLE 009550/UMGN {13 98)
a1 ‘39; SOUNDTRACK Twilight
©_SUMMIT CHOP SHOP ATLANTIC 515923°/AG (18.98) ®
% 1; WILCO Wilco (The Album)
W) NONESUCH 516608°/WARNER BROS. (18.98)
40 37 BEYONCE | Am ..Sasha Fierce
#_MUSIC WORLD COLUMBIA 19492, SONY MUSIC (15.98
56 54 SUGARLAND Love On The Inside
S MERCURY NASHVILLE 011273°/UMGN (13.98
43 8o CASTING CROWNS Casting Crowns
| BEACH STREET 10723 REUNION (18 98)
a7 5‘ TAYLOR SWIFT Taylor Swift
S BIG MACHINE 079012 (1898) &
46 40 PINK Funhouse
| LAFAGE 36759/JLG (18 98)
- CHICKENFOOT Chickenfoot

50 188 reoune 20001 (13.98)

JOE Signature

& 563 00005/KEDAR (17 98

48 70 THEORY OF A DEADMAN Scars & Souvenirs
=% 604 618009 ROADRLYAER 113 98) —

30 THE DEAD WEATHER Horehound

THIRD MAN 519785 WARNER BROS (18.98)
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TITLE

ARTIST (IMPRINT/LABEL)
THRILLER
MICHAEL JACKSON (EPIC/LEGACY)

POKER FACE

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
BILLIE JEAN

MICHAEL JACKSON (EPIC/LEGACY)

RIGHT ROUND

FLO RIDA (POE BOV ATLANTIC)

BEAT IT

_MICHAEL JACKSON (EPIC LEGACY)

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD. COLUMBIA)

I'M YOURS

JASON MRAZ (ATLANTIC RRP)

IF | WERE A BOY

BEYONGE (MUSIC WORLD COLUMBIA)

HOT N COLD

KATY PERRY (CAPITOL

LOVE STORY

TAYLOR SWIFT (BIG MACHINE)

KISS ME THRU THE PHONE

SOULJA BOY TELL ‘EM FEATURING SAMMIE (COLLIPARK/INTERSCOPE)

BLAME IT

JAMIE FOXX FEATURING T-PAIN (J/RMG)
HALO

BEYONCE (MUSIC WORLD/COLUMBIA)
IN THE END

LINKIN PARK (WARNER BROS.)

16 ¢ NEWDIVIDE

10
15

t

" WEEK

4
4
3

35
20
29

40
23
54

15
12
4
8

LINKIN PARK (MACHINE SHOP/WARNER BROS

The week's most purchased songs via Lala - the
digital music website with an extensive catalog
ARTIST (IMPRINT/LABEL) of songs avaitabie to play, buy, and share oniine

| GOTTA FEELING
JERLE THE BLACK EYED PEAS (INTERSCOPE)
BEST | EVER HAD
DRAKE (YOUNG MONEY CASH MONEY/UNIVERSAL MOTOWN)

TITLE

YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHINE)

HE COULD BE THE ONE

HANNAH MONTANA (WALT DISNEY)

KNOCK YOU DOWN

KERI HILSON FEATURING KANYE WEST & NE-YO (MOSLEY/ZONE 4/INTERSCOPE)

BOOM BOOM POW
THE BLACK EYED PEAS (WiLL | AM/INTER

COPE;

YOU'RE A JERK
NEW BOYZ (ASYLUM WARNER BROS )

USE SOMEBODY
KINGS OF LEON (RCA/RNG)

LOVEGAME

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSC OPE)
OBSESSED

MARIAH CAREY (ISLAND DJMG)

FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

BREAK UP

MARIO FEATURING GUCC! MANE & SEAN GARRETT (3RD STREET J/AMG)
DON'T TRUST ME

30H!3 (PHOTO FINISH ATLANTIC/RRP

BIRTHDAY SEX

JEREMIH {MICK SCHULTZ/DEF JAM/IDJMG)

HERE WE GO AGAIN
DEMI LOVATO (HOLLYWOOD)

TITLE
ARTIST (IMPRINT / DISTRIBUTING LABEL)

) ll THE DIRTY DOZEN

JALM GEORGE THOROGOOD AND THE DESTROYERS (CAPITOL)
CADILLAC RECORDS
SOUNDTRACK {MUSIC WORLD. COLUMBIA/SONY MUSIC)
TELL 'EM WHAT YOUR NAME IS!
BLACK JOE LEWIS & THE HONEYBEARS {LOST HIGHWAY}
ALREADY FREE
THE DEREK TRUCKS BAND (VICTOR JON_VE"‘C_)

THE WOODSTOCK EXPERIENCE

JOHNNY WINTER (COLUMBIA LEGACt 50Nt MUSIC
COMING UP FOR AIR

DAVY KNOWLES & BACK DDOR SLAM (BLIX STREET)

BACK TO THE RIVER

SUSAN TEDESCHI (VERVE FORECAST VG)

THE BALLAD OF JOHN HENRY

JOE BONAMASSA (J & R ADVENTURES)

SKIN DEEP

BUDODY GUY (SILVERTONE/JLG)

MISS UNDERSTOOD

CAROLYN WONDERLANG (BISMEAUX)

MAKE A MOVE

HILL COUNTRY REVUE (RAZOR & TIE) o

NEVER GOING BACK

SHEMEKIA COPELAND (TELARC BLUES/TELARC

THE TRUTH ACCORDING TO RUTHIE FOSTER
RUTHIE FOSTER (BLUE C()Hbi)

PENTATONIC WARS AND LOVE SONGS
_OTIS TAYLOR (TELARC BLUES/TELARC)

HAVIN' THE LAST WORD

SAFFIRE-THE UPPITY BLUES WOMEN (ALLIGATOR)

Data for week of AUGUST 15, 2009
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AIRPLAY
MONITORED BY

niclsen

comprised of top 40, adult conte:
ally monitored 24 hours a

SALES DATA
COMPILED BY

nielsen

porary, R&B/hi
v, 7 days a week. This

country, rock, g

Billbeard.

jospel, smooth ja
The B Hi

and Christian formats,

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nieisen SoundScan from a nationai

P P we P .
i%'”:‘ .GE;EE TITLE QE "ZE Eg TITLE ( > ;‘E §5 TITLE subset of conte stores that specialize _ln thc?se genres.
%EE SEZIEE ARTIST (IMPRINT / PROMOTION LABEL) TE <% £Z ARTIST IMPRINT / PROMOTION LABEL) §§ <SS ARTIST (IMPRINT / PROMOTION LABEL) @ Albums with the greatest sales gains this week.
. BEST | EVER HAD YOU FOUND ME @ SO FINE Where included, this award indicates the title
g - 1 1:1_ | 2 DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWI § ?6 1935 g raar (EPIC) 54 6 Sean paut (VP/ATLANTIC) W kil \vith the chart’s largest unit increase.
« KNOCK YOU DOWN @ BATTLEFIELD SIDEWAYS . - . .
2 2 U7 (eny L SON FEAT KANYE WEST & NEYO (VOSLEY/ZONE 4INTERSCOPE) X 3 8 onom spaRKS (19 JIVE ULG) 52 47 20 eoes BENTLEY (CAPITOL NASHVILLE) :’::ec':a'r‘;‘fs";?::é:rg:r‘::::ag‘:';raésvst:]he tHeTiEt
3 8 | GOTTA FEELING 28 21 13 SECOND CHANCE 53 149 5 THAT’S NOT MY NAME ) ) .
4 THE BLACK EYEQ PEAS (INTERSCOPE) _SHINEOOWN (ATLANTIC) | THE TING TINGS (COLUMBIA Indicates album entered top 100 of The Biliboard 200
=‘ ° 4 14 YOU BELONG WITH ME 38 GOOD GIRLS GO BAD sa 53 14 BEST DAVS OF YOUR LIFE CIITITIiM and has been removed from Heatseekers chart.
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) COBRA STARSHIP FEAT, LEIGHTON MEESTER (DECAYDANCEFUELED BY RAMENATLANTICRRP) KELLIE PICKLER (19/BNA)
q s 12 WAKING UP IN VEGAS @ 49 3 SHE WOLF 5o § SMALL TOWN USA PRICING/CONFIGURATION/AVAILABILITY
KATY PERRY (CAPITOL) SHAKIRA (SONY MUSIC LATIN EPIC) ‘ JUSTIN MOORE (VALORY) CD/Cassette prices are suggested list or equivalent prices, which
6 5 1 LOVEGAME @ 33 1 HER DIAMONDS @ 58 9 I'LL JUST HOLD ON are projc?cted from who.lesale prices. ® afte«i pri.ce i.ndlcates album
LADY GAGA (STREAMUNE/KONLVE/CHERRYTREE/NTERSCOPE) ROB THOMAS (EMBLEM ATLANTIC) BLAKE SHELTON (WARNER BROS_ (NASHVILLE)/WRN) only s"a"alb'e °r_‘l Dblfa'%sg C?D/_DVD a‘_‘lmt;lp"ieégglfgs CD/:VD
r " only available. '£ ualDisc available. combo
1| KNOW YOU WANT ME (CALLE OCHO! @ NO SURPRISE : BE ON YOU o ) se s 23 5 .
1 702 o i) ' s s 2 o pos sovsre R T e G DA
EVERY GIRL YOU'RE A JERK : THEN e ; ' h limited distributi
‘ 8 B M4 e MONEY IUNG MONEY CASH MONEYUNVERSAL MOTOWNY) a3 28 NEW BOYZ (ASYLUM WARNER BROS.) 58 55 18 o0 pAISLEY (ARISTA NASHVILLE) catesititielislexclusiveitojenelaccountionhiasl IMReCIdiSTDUON:
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3 ROB THOMAS (EMBLEM, ATLANTIC)

@ 30 4 NEW DIVIDE

4 LINKIN PARK (MACHINE SHOP/WARNER BROS:)
I'M IN MIAMI TRICK

LMFAO {PARTY ROCK/INTERSCOPE)

', HOTEL ROOM SERVICE
PITBULL (MR. 305/POLO GROUNDS/J/RMG)

47 p DOWN
3 JAY SEAN FEAT, LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
’@ 25 g HUSH HusH
THE PUSSYCAT DOLLS FEAT. NICOLE SCHERZINGER (INTERSCOPE)

SO FINE
~ " SEAN PAUL (VP/ATLANTIC)
RADAR
BRITNEY SPEARS (JIVE/JLG)
WHO’S GOT YOUR MONEY?
TINA PAROL (UNIVERSAL MOTOWN)
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More than 10 years after Initially cracking the Country Songs chart,
Brad Paisley makes his first foray onto the Adult Contemporary list
(viewable in full at billboard.biz/charts) as his former No. 1“Then”
enters at No. 30. Paisley’s 33 Country appearances before gracing
the AC chart are the most since Trisha Yearwood broke through with
“Trying to Love You” on the March 25, 2006, AC iist, at which point
she had already amassed 40 Country chart hits since arriving on
the scene in 1991, But that sum pales when compared with the
record-setting amount held by Eddy Arnold, who charted 88 songs
starting in 1945 before first reaching the AC chart with “What’s He
Dolng in My World” in the
May 29, 1965, issue.

On Mainstream Top 40,
Mariah Carey makes her 29th
appearance with the debut of
“Obsessed” at No. 39,
extending her lead for most
overall chart entries in the
tally’s nearly 17-year history.
She is now thrae titles ahead
of second-place holder
Madonna (26).
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DISTURBED (REPRISE)
I'VE GOT FRIENDS
MANCHESTER ORCHESTRA (CANVASBACK/COLUMBIA)
DROWNING (FACE DOWN})
SAVING ABEL (SKIDDCO,VIRGIN CAPTOL)
A LOOKING IN VIEW
ALICE IN CHAINS (VIRGIN/CAPITOL)
ALL NIGHTMARE LONG
METALLICA (WARNER BROS )
SHE’S A GENIUS
. JET (FIVE SEVEN: CAPITOL)
LIFELINE
PAPA ROACH (DGC/INTERSCOPE)
| ALMOST TOLD YOU THAT | LOVED YOU
PAPA ROACH (DGC/INTERSCOPE)
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|
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g“ 5 phoenix (LOYAUTE/GLASSNOTE)
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SCARLET LETTERS
s 2 9 MUDVAYNE (EPIC)
37 g SOMETIME AROUND MIDNIGHT
g THE AIRBORNE TOXIC EVENT (1AJORDOMO, SHOUT! FACTORYASLAND/IDIMG)
FUNNY THE WAY IT IS
gb 39 9 ) DAVE MATTHEWS BAND (RCA/RMG)
ﬂ 42 3 [I'LL GO CRAZY IF | DON'T GO CRAZY TONIGHT
& " | U2 (ISLAND/INTERSCOPE)
@ 45 o HELPI'M ALIVE
s METRIC (METRIC/LAST GANG)
j 7 IT'S ALRIGHT
m ‘{ i | 311 (VOLCANG/JLG)
@ 50 2 SAY HEY (I LOVE YOU)
MICHAEL FRANTI & SPEARHEAD (B0 BOO WAX/ANTI-/UNIVERSAL REPUBLIC)
E 4 o THISISIT
| STAINO (FLIP/ATLANTIC)
z LIFE IN TECHNICOLOR i1
d az 46 ] 9 COLDPLAY (CAPITOL)
@ LELIE ONE DAY
Ll MATISYAMU (JDUB/OR/EPIC)
48 4 SAYIT
e BLUE OCTOBERLBRANDO/UN!VERSAL MOTOWN)
ﬂ 40 g HALF-TRUISM
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. 4 HEARTLESS

THE FRAY (EPIC)

OU NEVER KNOW

f_WILED (NONESUCH/WARNER BROS )
SINK INTO ME

TAKING BACK SUNDAY (WARNER BROS,)

WISHING WELL

THE AIRBORNE TOXIC EVENT (M4,

OH YEAH
CHICKENFOOT (REDLINE)

AND/ICMG)

Twelve years after its chart debut, Wilco
climbs to the Triple A summit for the first
time as “You Never Know” bounds 3-1, set- §i

ting a chart record for the longest wait
befween an act’s first entry and first No. 1.
The band’s debut effort, “Outtasite (Outta
Mind),” peaked at No. 16 in 1997,
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g 15 DON'T WANNA CRY

PETE YORN (COLUMBIA]

THE FIXER
__PEARL JAM (MONKEYWRENCH)
{43 43 NOTHING EVER HURT LIKE YOU

S JAMES (POLYDOR/INTERSCOPE)
14 1 37 CRACK THE SHUTTERS
_ _SNOW PATROL (POLYDOR/FICTION/GEFFEN/INTERSCOPE)

B

(=1
@

oolo8

15 3

164 §2

W

"'"I 15 THE GREAT DEFECTOR
| "4_BELL X1 (YEP ROC)
17 4 MAYBE
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THE MAN WHO CAN'T BE MOVED
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© = TOTAL CLUB HITS 3 THRIVE 30814
SOLANGE
SOL-ANGEL & THE HADLEY ST. DREAMS MUSIC WORLIVGEFFEN 0117851GA
1.
@'_ﬂq PAPER TRAIL GRAND HUSTLE/ATLANTIC 512267*/AG ®
YOUNG JEEZY
THE RECESSION CTE/DEF JAM 011536*/iDJMG
: ~““‘| MICHAEL JACKSON
' GOLD MOTOWN 011431/UME
SOULJA BOY TELL'EM
ISOULJABOYTELLEM COLLIPARK/INTERSCOPE 012388*/1GA

L

| CAM'RON
"~ CRIME PAYS DIPLDMATIC MAN 518073/ASYLUM
INDIA.ARIE
TESTIMONY: VL. 2 LOVE & POUTCS REPUBLIC DIZ5T2AMRG (@)

H MUSIQ SOULCHILD
LT ONMYRADIO ATLANTIC 512335/AG

. JAZMINE SULLIVAN

= FEARLESS J 32713/RMG

E NE-YO Q
t ~ . YEAR OF THE GENTLEMAN DEF JAM 011410*/IDJMG o

KANYE WEST

.. 808 & HEARTBREAK ROC-A-FELLADEF JAM 012198'/|DJMG!

;‘_}_l.d GUCCI MANE i

MURDER WAS THE CASE BIG CAT 4029/TOMMY BOY ©

SEAL
SouL 143 515868/WARNER BRODS.
PRINCE/BRIA VALENTE
LOTUS FLOW3R/MPLSOUND/ELIX3R NPG 09549 EX
Michael Jackson’s “The Stripped Mixes”
enters Top R&B/Hip-Hop Albums at No. 29
to become his seventh hits package to chart
this decade and the third since his death.
The album’s arrival marks Jackson’s high-
est entry since “Number Ones” debuted
and peaked af No. 6 in 2003.
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BEST | EVER HAD

DRAKE (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
KNOCK YOU DOWN

KERI HILSON FEAT. KANYE WEST & NE-YO (MOSLEY/ZONE 4ANTERSCOPE)
EVERY GIRL
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| GOTTA FEELING
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YOU'RE A JERK
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SO FINE
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BE ON YOU
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THROW IT IN THE BAG
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EGO
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Em | NEED A GIRL

TREY SONGZ (SONG BOOK/ATLANTIC)

BEST | EVER HAD
DRAKE (YOUNG MONEY/CASH MONEVALMVE%SAL MOTOWN)
BREAK UP
MARID FEAT. GUCCI MANE & SEAN GARRETT (3RD STREET/VRMG)
EGO
] BEYONCE (MUSIC WORLD/COLUMBIA)
EVERY GIRL

YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
WETTER (CALLING YOU DADDY)
TWISTA (GET MONEY GANG/CAPITOL)
| NEED A GIRL
* TREY SONGZ (SONG BOOK/ATLANTIC)

TRUST
KEYSHIA COLE DUET WITH MDNICA (IMANI/GEFFEN/INTERSCOPE)
PRETTY WINGS
MAXWELL (CDLUMBIA)
ICE CREAM PAINT JOB
= (NGENIUS/Et)

LAST CHANCE
GINUWINE {(NOTIFI/ASYLUM/WARNER BRO0S.)
SUCCESSFUL
DRAKE FEAT. TREY SONGZ (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
 THROW IT IN THE BAG
FABOLOUS FEAT. THE-OREAM (DESERT STORM/DEF JAM/IDJMG)
YOU'RE A JERK
NEW BOYZ (ASYLUM/WARNER BRDS.)

OBSESSED
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| MARIAH CAREY (ISLAND/IDJMG)

s KNOCK YOU DOWN
KER! HILS ON FEAT. KANYE WEST & NE-YD (MOSLEY/ZONE 4INTERSCOPE)

' BIRTHDAY SEX
JEREMIH (MICK SCHULTZ/OEF JAM/IDJMG)
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UNDER

PLEASURE P (ATLANTIC)

GOD IN ME ]
MARY MARY FEAT. KIERRA "KIKI" SHEARD (1Y BLOCK/COLUMBIA)
ALWAYS STRAPPED
_BIRDMAN FEAT. LIL WAYNE (CASH MONEYAUINIVERSAL MOTOWN)
5 STAR CHICK

Y0 GOTT! (POLO GROUNDS/J/RMG)

21 IMMA STAR (EVERYWHERE WE ARE)
JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG)
IMMA PUT IT ON HER
DAY26 FEAT. P. DIDDY & YUNG JOC (BAD BOY/ATLANTIC)
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Kis

[T RUN THIS TOWN l W [TTAE RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATION) ULV JAv-Z, RIHANNA & KANYE WEST (ROC NATION)
WHO'S REAL BREAK UP
" | 1ADAKISS FEAT, SWIZZ BEATZ & 04 DA JUCEMAN RUFF FYDERSD-BL0CKIDEF AWIDUMG) MARID FEAT. GUCC) MANE & SEAN GARRETT (3RO STREETAVRMG)
SWAG SURFIN' SUCCESSFUL
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Ty . WALE FEAT. LADY GAGA (ALLIDO/INTERSCOPE)
MAKE HER SAY IMMA STAR (EVERYWHERE WE ARE)
KID CUDI FEAT. KANYE WEST & COMMON (G.0.0.D/UNIVERSAL MOTOWN) JEREMIH (MICK SCHULTZ/DEF JAM/IDIMG)
JUST A KISS \n DON'T TRUST ME
.! } 30HI3 (PHOTO FINISH/ATLANTIC/RRP)

OUTTA CONTROL
BABY BASH FEAT. PITBULL (ARISTA/RMG)
. ALL THE ABOVE
MAINO FEAT. T-PAIN (HUSTLE HARD/ATLANTIC)
WALKIN' ON THE MOON
THE-DREAM FEAT. KANYE WEST (RADIO KILLA/DEF JAM/IDSMG)
SHE WOLF
SHAKIRA (EPIC}
ALWAYS STRAPPED
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
BOYFRIEND #2
PLEASURE P {ATLANTIC)
TURN MY SWAG ON
SOULJA BOY TELL'EM {COLLIPARK/INTERSCOPE)
i

SUGAR
" FLD RIDA FEAT. WYNTER (PDE BOY/ATLANTIC)

WAKING UP IN VEGAS
KATY PERRY (CAPITOL)

i ', NOW I'M THAT BITCH

1 LIVVI FRANC FEAT. PITBULL (JIVE/JLG)
»» | SWAG SURFIN'

FL.Y. {FAST LIFE YUNGSTAZ) (MUSIC LINE/IDJMG)

*B THAT'S NOT MY NAME
THE TING TINGS (COLUMBIA)

TRICK'N
MULLAGE (FROM THE GROUND UP/JIVE/ILG)

NOT ANYMORE

LETOYA {CAPITOL)

NUMBER ONE

R. KELLY FEAT. KERI HILSON (JIVE/JLG)

PLENTY MONEY

PLIES {BIG GATES/SLIP-N-SLIOE/ATLANTIC)
DOWNLOAD

N -!.J.-. LI KIM FEAT. T-PAIN & CHARLIE WILSON (BRODKLAND/UNIVERSAL REPUBLIC)
|, WASTED

| GUCCI MANE FEAT. PLIES {MiZAY/SO ICEY/WARNER BROS.)
THE ONE

; MARY J. BLIGE FEAT. DRAKE (MATRIAHCH/GEFFEN/INTERSCOPE)
' D.O.A. (DEATH OF AUTO-TUNE)

s JAY-Z (ROC NATION)

- WHYRU

. _AMERIE (DEF JAM/IDJMG)

LOL :-}

TREY SONGZ FEAT. GUCCI MANE & SDULUA BOY TELLEM (SONG BOOK/ATLANTIC)
TIPSY IN DIS CLUB

. PRETTY RICKY {BLUESTAR)

BECKY

PLIES (BIG GATESISLIP-N-SLIDE/ATLANTIC)

ROM MY HEART TO YOURS
URA IZIBOR (ATLANTIC)

Sl

WEEN THE BULLETS

FABOLOUS FINDS ‘WAY’ TO NO. 1

New York rapper Fabolous lives up to his name by starting at
No. 1 on both Hot R&B/Hip-Hop Albums and the Billboard 200
with “Loso’s Way.” The set is his second chart-topper on the for-
mer list. His Island Def Jam debut, “From Nothin’ to Some-
thin,” ” ruled for two weeks in 2007.

On the Billboard 200, Fabolous charts with 99,000 copies
sold. It's his first studio album to open with fewer than 100,000
copies, but it’s also the chart’s only debut to start with more
than 26,000 this week.

The album is also the soundtrack to a short movie of the
same name. It’s avaﬂable on DVD as part of a deluxe CD/DVD package and as a video down-
load with the digital album. It debuts at No. 1 on the Top Soundtracks chart.

—Raphael George

Go to www.billboard.biz for complete chart data

www.americanradiohistorv.com
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PRETTY WINGS
MAXWELL (COLUMBIA)

(NOTIF/ASYLUM/WARNER BROS.)
ON THE OCEAN

KJON (UPRUP/DEH TYME/UNIVERSAL REPUBLIC)

THE POINT OF IT ALL

ANTHONY HAMILTON (MISTER'S MUSIC/JIVE/JLE)
CAN'T LIVE WITHOUT YOU
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NEVER GIVE YOU UP
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THERE GOES MY BABY

CHARLIE WILSON (P MUSIC/JIVEALG)

BAD HABITS

MAXWELL (COLUMBIA)

SOBEAUTIFUL

MUSIQ SOULCHILD (ATLANTIC)

EPIPHANY (I'M LEAVING)

CHRISETTE MICHELE (DEF JAM/IDJME)

FROM MY HEART TO YOURS
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IN LOVE WITH ANOTHER MAN
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e IF THIS ISN'T LOVE
JENNIFER HUDSON (ARISTA/RMG)
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BLAME IT ON ME
CHRISETTE MICHELE (DEF JAM/IDJME)

GIVE IT TO ME RIGHT
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m ' TOGETHER
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GIVING MYSELF
JENNIFER HUDSON (ARISTA/RMG)

CLOSE TO YOU

BEBE & CECE WINANS (B&C/MALACO)

GOD IN ME
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GOIN' THRU CHANGES
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SOMETHING SPECIAL
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t DRAKE FEAT, TREY SONGZ (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
YOU'RE A JERK
NEW BOYZ {ASYLUM/WARNER BROS.)
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i FABOLDUS FEAT. THE-DREAM (DESERT STORM/DEF JAM/IDJMG)
ICE CREAM PAINT JOB
(NGENIUS/E1)
HOTEL ROOM SERVICE
PITBULL (MR. 305/POLO GROUNDS/J/RMG)
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LTS, J JAY-Z, RIHANNA & KANYE WEST (ROC NATION)
s ALWAYS STRAPPED

| _BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTDWN)
| BOOM BOOM POW
THE BLACK EYED PEAS (WILL |.AM/INTERSCOPE)
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MAKE HER SAY
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SO FINE
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WAKING UP IN VEGAS
KATY PERRY CAPITOL

HUSH HUSH I
2 10 mlﬂ[ PUSSYCAT DDLLS FEATURING MICOLE SCHERZINGER INTERSCU’El

- PATRON TEQUILA
~_PARADISO GIRLS FEATURING LIL JON & EVE WILL| AMINTERSCOPE

CRAZY POSSESSIVE
KACI BATTAGLIA CURB
' FIRE BURNING
SEAN KINGSTON BELUGA HEIGHTS/EPIC
MONEY'S TOO TIGHT TO MENTION 2009
SIMPLY RED SIMPLYRED.COM/RAZOR & TIE
BE ALRIGHT
. KBISTINEW FLY AGAIN
GIVE YOU EVERYTHING
ERIKA JAYNE E1
7 4 - SWEET DREAMS
] [z i} BEVBNCE«MWORLD/COLUMBIA
GOODBYE
. KRISTINIA DEBARGE SODAPOP/ISLAND/IDJMG
10 11 LOVEGAME
§° | LADY GAGA STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE
~ DROP A HOUSE
DJ DEMARKO FEATURING HEATHER LEIGH WEST SILVER LABEL/TOMMY BOY
LOVE ETC.
. PET SHOP BOYS ASTRALWERKS/CAPITOL
16 § ANOTHER DAY
SOPHIA MAY NERVOUS

- i g e

, . SING

4 _W!_ WYNONNA CURB
MAGNIFICENT

uz YSLAND/|NTERSCOP£

: F ATTENTION WHORE
5
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} GOTTA FEELING
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- SUGARFREE

KAT DANSON FLOWER

PARANOID
~_JONAS BROTHERS HOLLYWOOD

TOTALLY NUMB
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NOISETTES MERCURY/IDIMG

DONT UPSET THE RHYTHM (GO BABY GO}

A BODY ROCK
OCEANA SILVER LABEL/TOMMY BOY
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]
MORE IS MORE
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23 '7‘"' RISE
r ~*_DEEP INFLUENCE FEATURING ZELMA DAVIS BLUEPLATE
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3@ 'IB WHEN LOVE TAKES OVER
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ERICK MORILLO FEATURING DEBORAH COOPER SUBLIMINAL

SOLANGE MUSIC WORLD/GEFFEN/INTERSCOPE
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FOUNTAINS OF YOUTH
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DIANA KRALL
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LANG LANG VIENNA PHILHARMONIC ORCHESTRA (MEHTA)
CHOPI: THE PUAO CONCERTOS DG 01 BS4/UNIERSAL CLASSICS GROUP
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.a PAUL HARDCASTLE
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ROCK STEADY MACK AVENUE 7018/ARTISTRY
WAYMAN TISDALE
¥ REBOUND RENDEZVOUS 5139

15 65 JOSH GROBAN
(19 199 AWAKE LIVE 143/REPRISE 412668/WARNER BROS ©
I 45 YO-YO MA
U TRET i s 05 001 4 PACE T LISSCA DUG0M HSTERWERS @ |

1432 HORMON TABERNACLE CHOIRORCHESTRA AT TEMPLE SQUARE (WILBERG)
| PRAISE TO THE MAN MORMON TABERNACLE CHOIR 5012323 |
:hwﬂ SOUNDTRACK .i

“ ANGELS & DEMONS SONY CLASSICAL 52096/SONY MASTERWORKS
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CELTIC THUNDER
TAKE ME HOME GELTIC THUNDER 013087/DECCA

VARIOUS ARTISTS
PLAYING FOR CHANGE: SOMGS AROUND THE WORLD HEAR 311 300DNCORD @)

- VARIOUS ARTISTS )

WORLD IS AFRICA UNVERSAL SPECIAL MARKETS 012438 EXSTARBUCKS

MOVITS
_APPELKNYCKAR.IAZZ COMEDY CENTRAL DIGITAL EX
tnﬁ] CELTIC THUNDER
{ = ACT TWO CELTIC THUNDER D11606/DECCA
| 6 40' CELTIC WOMAN

‘THE GREATEST JOURNEY: ESSENTIAL COLLECTION MANHATTAN 34 124BLG

DCEAN EYES UNIVERSAL REPUBLIC 013141*/ UMRG
s DJ SKRIBBLE f
~ TOTAL CLUB HITS 3 THRIVE 90814 |

56 30H!3 &
| %% WANT PHOTO FINISH 511181 :

'« 5 BEYONCE ]
|| ABOVE AND BEYONCE (EP} MUSIC WORLD/COLUMBIA 53349 EX/SONY HUSKLE®
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HOT DANCE AIRPLAY: 7 dance stations are electronically monitored 24 hours a day. 7 days a week.

MPORARY JAZZ ALBUMS, TOP TRADITIONAL CLASSICAL ALBUMS,
d 24 hours a day, 7 days a week. See Charts Legend for rules and explanations. All charts © 2009, Nielsen Business Me

LMFAO 6 [N ARMAGEDDON
PARTY ROEK FARTY ROCK/WILL| AWCHERRYTREEANTERSCOPE 012932/GA 4 JESSICA JARRELL MERCURY/IDSMG
_ﬁ SOUNDTRACK i 7 1-.?.!',, ANOTHER DAY
% SLUMDOG MILLIONAIRE INTERSCOPE 012502/IGA | | ° ' SOPHIA MAY NERVOUS
MOBY . -~ THE SOUND OF MISSING YOU

WAIT FOR ME LITTLE IDIOT 9416*/MUTE 9 AMEERAH ROBBIKS
- DEPECHE MODE ’ "' {; s BEAUTIFULUR
SOUNDS OF THE UNIVERSE MUTENVIRGIN 96769'/CAPI'TOL@L- 1 - DEBORAH COX DEt 0/IMAGE
YACHT 3 15 3 EVACUATE THE DANCEFLOOR

SEE MYSTERY LIGHTS OFA 2218 CASCADA ROBBINS

= g DISCOVERY e 10 .m. CRAZY POSSESSIVE
L LP XL 446*,BEGGARS GROUP I " KACI BATYAGLIA CURB
2 4 OAKENFOLD
PENFECTO: VEGAS PERFECTO 90819/THRIVE
- JASON NEVINS
ULTRAWEEKEND § ULTRA 2080 :
DAVID WAXMAN
ULTRAHITS [1L771A 2043

= . SANTOGOLD
" SANTOGOLD LIZARD KING 70034*/DOWNTOWN

mw--ﬁq_ DJ SKRIBBLE g

ARTIST IMPRINT / PROMOTION LABEL
STEADY AS SHE GOES !
WALTER BEASLEY HEADS UP
,; MOVE ON UP
RICHARD ELLIOT ARTISTRY
15 GO FORIT
= BERNIE WILLIAMS REFORM/ROCK RIDGE

215 | REMEMBER

| DEADMAUS MAUSTRAP/AND PRESS/ULTRA
.. SHE WOLF
e © SHAKIRA EPIC

99 M WAITING FOR YOU
JACKIEM JOYNER ARTISTRY

. '-' TALK OF THE TOWN

- OARREN RAKN NUGROOVE

GREATEST

FEEL YOUR LOVE
1285 sozm vt

SWEET DREAMS
¥ BEYONCE MUSIC WORLO/COLUMBIA
2 5‘ WAKING UP IN VEGAS
J KATY PERRY CAPITOL

MODERN TIMES

ECTRONIC ALBUMS rules and explanation:

TROPICAL RAIN J
JESSY J PEAK/CMG
i“' SEND ONE YOUR LOVE

"~ BONEY JAMES CONCORD/CMG

YOTAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE

TONY OKUNGBOWA !
TOTAL DANCE 2009 THRIVEDANCE 90807/THRIVE

TOP CONTE

1 © " | VAGAROSA URBAN JUNGLE 1160/SIX DEGREES el

.

MIIKE SNOW

_EAIIKE SNOW DOWNTOWN 70085

VARIOUS ARTISTS "n
JUSTOANCE ULTRA/ISLAND 013025/IDIMG

OwWL CITY :

| OF JUNE (EP} SKY HARBOR/UNVERSAL REPUBLIC 012882/UMRG |

s e

11“4 |ji STEVE FOREST VS CHRIS ORTEGA FEAT. MARCUS PEARSON RED STICK/STRICTLY RHYTHM
HOTEL ROOM SERVICE
PITBULL MR 305/POLO GROUNDS/J MG

a . . PLEASE DON'T LEAVE ME
- ﬁl f‘ PINK LAFACE/ILG

g 7 FIRE BURNING
g SEAN KINGSTON BELUGA HEIGHTS/EPIC

NOVASPACE RED STICK/STRICTLY RHYTHM

9 THE CIRCLE

PAUL HARDCASTLE TRIPPIN 'N' RHYTHM

WHO WILL COMFORT ME

' %L MELODY GARDOT VERVE

4‘ LIVING IN HIGH DEFINITION

DAVE KOZ FEAT. JEFF GOLUB CAPITOL

., CELTIC THUNDER
CELTIC THUNDER C(L7IC THUNDER 001/DECCA g
‘g g5 THEBABYEINSTEIN MUSIC BOX ORCHESTRA |
v BABY EINSTEIN: WORLD MUSIC WALT DISNEY 003161 [

VARIOUS ARTISTS

MAYBE {14 DREAMING S€Y HARBORAUNNERSAL REPUBLIC 012858UMRG | GEOHGE BENSON CONCORD/CMG PUTUMAYO PRESENTS: BRAZILIAN CAFE PUTUMAYD 292

., JASON NEVINS 1 - GONE  CHILL OR BE CHILLED GAELIC STORM i@
JASON NEVINS PRESENTS: ULTRA DANCE 10 ULTRA 1895 | LASGD ROBBINS ©|_OLI SILK TRIPPIN 'N' RHYTHM WHAT'S THE RUMPUS? ROAR 20081/L0ST AGAIN
OwWL CITY DANCING INTO DANGER g 28 BADA BING 2 BELA FLECK

“_ 2 THROW OOWN YOUR HEART ROUNDER 610634

end for HOT DANCE CLUB SONGS and TOP DANCE/EL

MAJOR LAZER THE REELING o a2 ""GEI ' JUST FRIENDS MULATU ASTATKE / THE HELICENTRICS =
GUNS DONT KILL PEOPLE .. LAZERS DO DOWNTOWN 70088* | S PASSION PIT FRENCHKISS/COLUMBIA . f..‘ B» ~_ VANESSA WILLIAMS CONCORD/CMG - INSPIRATION INFORMATION 3 !K7 40/STRUT | =
BAD BOY BILL SHAME ON ME 10 g TIJUANA DANCE - g 1 ANUHEA

THE ALBUM NETTWERK 30780 - ALEX SAYZ FEATURING LAWRENCE ALEXANDER PAKER/NEXT PLATEAU RICK BRAUN MACK AVENUE/ARTISTRY ) ANUHEA ONEHAWAIIAN 2001

AMADOU & MARIAM

OBSESSED 4= = SONGBIRD
55 CRAIG CHAGUICO SHANACHIE E R WELCOME TO MALI BECAUSE NOKESITH 517673* WARNER BROS. &1

MARIAH CAREY ISLAND/IDJIMG

FAMILY FORCE 5 i
OANCE OR DIE WITH A VENGEANCE TMG 97936/T00TH & NAIL

See Charts Legend for TOP TRADITIONAL JAZZ ALBUMS,
SMOOTH JAZZ SONGS: 15 stations are electronicaily monitores

See Charts Leg
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TATI (786/ROYAL) 4 KOCHE EN MADRID. MARCO ANTONIO SOLIS EN VIVO FL%0VISA 353500 UMLE @) | . . i oo
lease. This week, “Jenni: Edicion CD/DVD Super Deluxe” debuts at No. ==
Los Creadorez Del Pasito Duranguense Nelly Furtado is conquering Spanish radio as 35 on Top Latin Albums, selling slightly less than 1,000 copies. The 5
debuts atop Regional Mexican Albums with “Manos Al Aire” shoots up nearly all of the detuxe edition’s track list is sufficiently different from the original to Q4
their latest set, “Avanzando En La Vida,” Latin airplay charts. Excluding Regional Mexican ] - 58
. A h : ; ’ chart as anew release. The new song “Ovarios” jumps 29-13 on Region- °
selling 4,000 copies. It’s their second Airplay, the song has a 60%-plus increase in . . o . 8 ) ] P €8 cz>§
album to open at No. T following 2007's autience across the board. On Latin Pop Ailay, al Mexican Airplay (6.1 million in audience, up 131%) and debuts at 2;
“Recio, Recio Mis (readorez.” “Avanzando” “Manos” jumps 14-5 (6.6 million in audience) No. 22 on Hot Latin Songs (6.2 million, up 133%). —Rauly Ramirez 53
also enters at No. 3 on Top Latin Albums. to become her first top 10 as a lead artist. 58
I
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DOWNLOAD (Not Listed) RBH 52

EGO (EIvns Lee Music. BMYEMI Blackwood Music, e
BMWUncle Bobby Music. BMVEMI Apnl Music Inc .
ASCAP/B-Day Publlshm ASACP), HL, H100 39, RBH 4

EIGHT SECOND RIDE (tnversal Music - Careers.
BMi/Shirtake Maks Publishing, BMI/Drive 1t Home Music
Publ«snrn inc IMBO/FSM I IMRO/SIaIe One Music

EPIPHANY (I IIII LEAVINGL(UnIversaI Music - Z Songs.
BMVPen I The Ground Publishing. ASCAP/Chuck Har-
X s House Pubhshrng ASCAP/Strauss Co , LLC ,

CAP/EMI April Music Tnc., ASCAP), HUAWBM. RBH

EILITESZ(C K Jointz. BMVEnsign Music Corporation, BMI)

EVERY GIAL (Young Money Publishing Inc , BMY/Warner-
Tamertane Publishing Corp . BMI/Live Write LLC.
BMUEMI Blackwood Music. Inc . BMiWest Caast Livin
Publishing, ASCAP/Henderworks Music Publishing,
BMI/Songs Of Unwersal Inc , BMI/Universal Music Pub-
fishing, Inc., ASCAP), HLAWEM. H100 16, RBH 6

EXCUSgE ME (Sony/ATV Tunes LLC, ASCAP) LT 47

FALLING FOR YOU (Cocomarie Music BMIEMI A nI
Music Inc , ASCAP/R-Rated Music. ASCAP). HL,

43

FEELS JUST LIKE A LOVE SONG (Unwversal Music -
Careers. BMI/Gingerdog Songs, BMSony/ATV Tree
Publishing Company, BMI/Pain In The Art Publlsmng
BMI/MOOHSW Music, BMU/Litile Blue Typewriter Music,

FIGH'I' LIKE A GIRL (Getling Grown Music, BMI/KupKake
Music. BMIOsmunson Publishing, BMU/Green Hills
Music. ASCAP/Green Hills Music Group, LLC, BMUBig
Loud ucIG BMVRegan Music Publishing. ASCAP),

WBM
FIRE BURNING ony/ATV Songs LLC, BM/RedOne Pro-
duclrons LLC B I/ ean Kingston Publishing Designee.

FRANKY (DeIon Tha Don PubIIshlng BMUSKO N GO
Mu1|c Group, ASCAP) R
FROM MY HEART TO YOURS (Imagem Musig Limited

IMROI RBH 4
FUg SU AMOR (956 Music. BMI/Aguila Raid, SESAC) LT

FUTURISTIC LOVE (ELROY) (Leland Austin Publlshmg
Designee, BMVRicco Barino Munc ASCAP/Trenchwerk
Music. ASCAP/Grand HusIIe PubIrsnIng ASCAP/WB
Mu5|c Corp. ASCAP) WBM. RBH 88

G

GETTIN' YOU HOME (THE BLACK [)RESS SONG)
(Runnin’ Behind Publishing. ASCAP/EMI Apnil Mustc
InC., ASCAPA Want To Hold Your Songs, BMI), HL. CS

22
GIVING MYSELF ! Like Em Thicke Music, ASCAP) RBH

GOIJ AN ME (EMI April Music Inc . ASCAP/Wet ink Red
Music, ASCAP/That's PIum Song. ASCAPAL'S Tea Tyme,
ASCAP1 H100 92, RBH

GOIN’ THRU CHANGES (Blue Toes Music Pubhishin
g;&signee, ASCAP/Uncle Buddie's Music. ASCAP) RBH

GOODBYE (Antonio Dixor's Muzik, ASCAF/EMI April
Music Inc., ASCAP/iviing Music. ing BMIE D Duz-it
Music, BMVUnderd%]CEasI Songs, BMDamien Duke
Music Publishing, ASCAP/Jaylen Adonis Music Publish-
nQ. SESAC/Christian Combs Publishing, SESAC/Foray
Music, IncHSggég/UmchappelI Music, Inc ., BMI),

HL/WBM
GOOD GIRLS 60 BAD EBIasI Beast Music, ASCAP/EMI
A nl Music Inc . ASCAP/Lion Awre Publishing.
BMIamerTameriane Publishing Com.. BMYSunshine
Terrace Music, BMVBU( (gMusm [ncorporated, BMI/
Kasher Publlsmng ASCAP), HL/WBM. H100 10

HALO (B-Day Publrshm ASACP/EMI Apnil Music Inc
ASCAP/WnIe 2 Live, ASCAP/Kobalt Music Pubhshmg
Amenca, InC.. ASCAP/Here's Lookn’ At You Kidd Music.
EM‘I/BeIuga Herghgt‘s Mustc. BMI/Sony/ATV Songs LLC,

HATERS ég'Ie In Publishing, ASCAP/Chns “CHRIZZ0"

Fabich, GEMA/Thomas *T CHUURCH" Church,
GEMA/Sky Hight Entertanment, GbR/Mixspinz Music.
BM? RBH 74

HE AIN'T WIT ME NOW (THO) (Dam Rich Music.
BMI/EM! Blackwood Music, Inc . BMJ HL, RBH 97

HE COULD BE THE ONE (Wonderlan Music Company.
|7nc BMU/Walt Disney Music Company, ASCAP) H100

HENRY CARTWRIGHT S PRODUCE STAND (Hope-N-
Cal Music, BMI/Trent Tomlinson Songs, BMU/Sangs Of
Springhsh, BMUSongs Of Dazahit, BMVGimme Them
Gimme Them Snr(r:gs BMI/EIeven Katz Music, BMVCal iv
Entertainment, LLC, BMI) C

HIER [)IAMONOS U Ru(l)esrgusm ASACP/EMI April Music
nc

HERE WE G(I AGAIN (IRH Publishing, ASCAPHey Kiddo

Music, ASCAP/Kabalt Music Publishing America, Inc..

ASCAP/%n Time Buddha Productions, ASCAP) H100

HONKY TONK STOMP (Sony/ATV Tree Publlshmg Com-
Ea I BiVShowbilly Music, BMYTum Me On Music.
M{Orbison Music, LLC. BMVEVeIg(een Copynghits,
BMI/MuSlc 0f Stage Three, BM{/Bobby's Song And Sal-

& BMIi CS 6
HOTEL ROOM SERVICE (ithull's Legacy Publishing,

Go to www.billboard.biz for complete chart data

BMU/Universal Music - MGB Son%s ASCAP/Jimpub.
BMIEMI Biackwood Music, Inc., BMI/Sony/ATV Songs
LLC, BMiAarmer-Tamerlane Pubiishing CorE
BMI/Bernard's Other Music. BMI/Music Of tver Hip-Ho dp
BMVEMI Virgin Musm LId ASCAP/Chrysafis Music Lt
PRS), HL/WBM, H

Ml COMPLEMENTU6 OI Listed) LT 44

HURRY HOME Year IThe Dog Music. ASCAP/Words &

Music ASCAP

HUSH HUSH { NoIch Mnsuc AB/Songs 0 Universal.
Inc. BMVJoseI vediund Musik. AB/Songs Of
Windswep! Pacific, BMIP & P Songs Ltd, BMI/She
Rights Music. BMIAUniversal-PolyGram International.
A CAP/Perren -Vibes Music. Inc , ASCAP), HLWEBM,

ICE CREAM PAINT JOB (Dorrough Music Publishing
Company. ASCAP/MmderMusnc Pubhshrn
ASCAP; /UllraTunes ASCAP) H100 42, RBH 12

1DON UP (W henImchh You'll Be My Bitch,
ASCAPAIVB Musuc Corp.. ASCAP/Bug Music, Incorporat-
ed BMSon Of Reverend Bill Music. MVEMI Black-
wood Music, Inc BMI). HUWBM H100 70

IF THIS ISN'T LOVE (3-Lineek Songs, ASCAP/Unwersal
Music Pubhsnlng Inc . ASCAP/GiveMeAlIMy Publishing.
ASCAP/EMI April Music Inc , ASCAP/TnT Bxplosive Pub-
lishing, ASCAP) RBH 34

IF TODAY WAS YOUR LAST DAY SWarner -Tamerlane
Publishing Corp . BMIZArm Your Dilio Publishing. Inc .
SOCAN/Zero-G MusiC Inc , SOCAN/Black Diesel.
SOCANBlack Adder Music, SOCAN), WBM, H100 30

| GOTTA FEELING (will 1am Music, inc BMI/Je(‘p
Mustc, Inc.. BMYTab Magnetic Publishing, BMVCherry
River Music Co BMI/Headphone Junkie Publishing,
ASCAP/EMI April Music Inc - ASCAP/Square Rivoli Pub-
lishing, ASCAP/Square Rivoll Music, ASCAP/Shapiro,
Bernstein & Co.. Inc.. ASCAP/Rister Editions, SA EM)
CLM/HL, H100 1,17 33

1JUST CALL YOU MINE Hl%m Bank Music. Inc..

ASCAP/Lily Makes Music, ASCAP/Haber Cor Ap

ASCAP/EMI A nIMusn;Inc ASCAP/Ty Me A River

Music. ASCAP/Karles Music. ASCAP balt Music Pub-
S 36, H100 97

lishin &Amenca Inc., ASCAP), HL. C

1 KNOW YOU WANT ME (CALLE OCHO) (Don Williams
Mustc Group, BMVBI Elk Music, BMI/Balloonhead
Music mbhshrn SCAP/ltra Tunes, ASCAP/Do It
Yourself Musuc rou Sr1., SIAEAJnwersal Music -
Careers, BMIPi tbuII S Le%cy Publishing, BMI/Martm-
bero Musuc Publishing, ASCAPAUnwersal Music A MGB

IJ AP& BM H100 12, 1T 10

I'LL JUST HOLD ON (WB Music Corp , ASCAPMelis-
sd's Money Music ASCAP/Get A Load Of This Music,
ASCAP/Encore Entertainment LLC, BMI/Mr Noise
Music. BMUHitibilly Poelry, BMIRio Nuevo Entertain-
ment, BMY), WBM, CS 10, H100 90

1LOOK GOOD (Istanbull Music, BII) RBH 78

1 LOOK TO YOU (R Kelly Pubhshmg Inc BMVUnwersaI
Music - ZSon?< BMi, HI

1 LOVE IT (PAPT AYE AYE AYE{ (Songs 4 MIYI Seeds
Music, ASCAPWiilarie Music inc., ASCAP/North Port
Musm ASCAP/EMI April Music Inc . ASCAP). HL, RBH

I M ALIVE éSony/ATV Milene Music, ASCAP/slandsoul
Music LLC, ASCAP/S Q%ATV Cross Keys Music Pub-
lishing, ASCAP/Sony/ATV Acuff Rose Music.,
BMyUnwound Music, BMUFace Brutte Music.
ASCAP/BI% Loud Bucks, BMI}, HL, CS 41
I'™M GOING IN (Not Lisied) RBH 93

I'M GOOD (More Water from Nazareth Publishing,
ASCAP/EMI April Music Ing . ASCAP/EMI Blackwood
Music. Inc.. BMITharnton Trusl Publlsnmg BMI/Neigh-
borhood Pusha Publishing, I’I.I

I' IgABIN MIAMI TRICK (Nu 80's bllshmg ASCAP) H100

IMMA PUT IT ON HER (The Crawford Legr;‘aacy Music
Publishing, ASCAP/Janice Combs Puglishing, BMIEMI
April Music Inc., ASCAP/Granny Man Publishing,
BMUMalik-Mekh Music. BM/Warnei-Tamerlane Pub-
nsmng Gor Sp BMY/Basement Funk South, BM/Norvak

South, SESAC/Delisa Curry Publishing, SESAC/Qwanell
Publishing, SESAC/Ohmydamn PubIlshmngESAC/But-
%&Id Pl'l-ibllshmg %ES G/2 Dada Music Publishing

P).

LAWBM, RBH 40
IMMA STAR (EVERYWHERE WE ARE) (Jeremy Felton
Publishing Designee. ASCAP/Keith James Pubhshing
Designee. BMI/Mick Scnulrz PubIrshmg BMI/Songs Of
Unwversal, Inc., BMI), H 00100, RBH 3
IMMA ZOE (NFA Music, lnc BMI/Dada’s Music. In¢ ,
ASCAP}_‘ H 98
I'M YOURS (Goo Eyed, ASCAP}) H100 35
INDIAN SUMMER (Sony/ATV Tree Publishing Company,
BMVBuffalo Prairie Songs. BMU/Shawbilly Music,
BMiove Monkey Music, BMI), HL, CS 18
INEEO A GIRL (Naked Under My Clothes.
ASCAP/Chrysalis Mysic Publisiing, ASCAP/Sony/ATV
Tunes LLC, ASCAP/Stellar Songs [td , BMIEMI Apri
Music Inc . ASCAP), HL, H100 60, RBH 8
IN LOVE WITH ANOTHER MAN (Nap, é)y Puddy Music,
ASCAP/Unwversal Music - Z Tunes LL ASCAP/de Ck-
ants music Suohshmg BMI), HLAWBM
1 RUN TO YOU (Warner-Tamerlane mbnsnm Corp
BMI/DWHaywood Music, BMYRADIOBULLETSPublish-
ng, BMi/Shaw Enuif Songs, Inc., SESAC/Multi-Songs,
Inc SESAC/Sony/ATV Tree PubIlshl%Cornpanﬁ
B/Tomdouglasmusic, BMI), HLAWBM. CS 8, F100 40
1 STILL LIKE BOLOGNA (EMI April Music Inc.
ASCAP/Tn-Angels Musw ASC) P& HL. €S 50
| THINK | LOV HEH (Not Listed) BH 82
IT°S A BUSINI ING PLEASURE WITH YOU
(Stage Tryee Songs ASCAP/Brett James Cornelius
Music. ASCAP/Stage Three Music inc . BMI/Mor Music
Pmduchons SOCANWarner-Tamerlane Pubhishing
grp %PJA%naeslnenc Pubiishing. SGCAN), WBM. CS

IT'S A GIRL THING (Warner-Tamerlane PUbIISIIIII%CDID
BMU/Jesse Lee Music. BMVCircle C Songs. ASCAP/Full
Clrcle Music HJDIISIIIIIE LLC, ASCAP) BM, CS 52

WANNA M, OUR EYES Home With
The Armatillo Music, BMI/Sony/A Cross Keys Music
Putshsmn}g_< ASCAP/CreaIure Sounds Pubkishing,

1 WANT IVIY LIFE BACK {Sixteen Stars Music, BMU/Frank
Agers Music. BMUHoriPro Entertainment Group Inc.,
CAP/Grand & Gee Music Group 13 ASCAP) cS37

JOEY (e [ T ASCAP/EMI Black-
wood Music, Ing., BMyDirk é)n lusic, BMY/Sony/ATV
gee Publishing Company, BMIM. Bubba Music. BMIy

JUMP (E-Class Publising. ASCAP/Mail On Sunday
Music, ASCAP/Song ATV Tunes LLC, ASCAP/Serious
Scnptures, ASCAP/Beal Poet Music, ASCAP/EMI April
Music inc., ASCAP/Ollie G Music, ASCAP/Check Your
Pulse Publishing, BMVNeIIsIar PubIlsnmg SOCAN/Dat
Damn Dean, B! I) HLH

JUST A KISS (Viva Panama ASCAP/JoeGIo Music,
ASCAP/Sony ATV Tunes LLC, ASCAP/Two Works,

ASCAP/Bu IvII Music, ASCAP/Music Of Windswept.
ASCAP/EMI April Music Inc , ASCAP/Rac Cor IgJDIIShII'Ig
& Music Famamanem LLC. ASCAP/Mars Force Music.
ASCAP/Northside Indepedent Music Pubhshing,
ASCAP/Bughouse AS AP}, HLAWBM, RBH 51

EL é(éITCH gvuns House OI Music, ASCAP/Peermusic.
KNOCK YOU DOWN (Danjahandz Muzik, SESAC/W B.M.
Music, SESAC/Kenokef! Music, ASCAP/Universal Music
Publishing. Inc , ASCAP/YRP Music Pubh |n
BMI/Warner Tamerlane Publishing Cory &J
rn Publishing, BMJ/Yashina Music bhshrng Inc
AP/David M. Enrlich, Esq, PC. ASCAP/Please
G.mme My Pubhshrng‘lnc BMYEMI Blackwood Music,
Inc.. BMI), HLAWBM, H100 4; RBH 11

.r g L
GRAN.IA éNoI LISIEd) 1739
LAST CHANCE (W8 Music Corp . ASCAP/Songs In The

Key Of B Flat, inc, SESAC/Noontime South, SESAC/EMI
Combing Music, SESAC/ForaguMUSIc Inc.,
SESAG/Jaylen Adoms Music Publishing, SESAC/Chiisl-
Ia[r/%)n&)s Publlshmg SESAC/Aztac Tracks, ASCAP),

EL LATIDO OE MI CORAZON (Not Listed) LT 50
LIVING FOR THE NIGHT (Gearge Straight PubIIsnIngV
Designee/Bubba Strait Publishing Designee/Sony/A
Acu RosﬁeSMusm BMi/Unwound Music, BM1), HL. CS

7

100
LOBA (The Caramel House Music. BMVEnsign Music
Corporation. BMRodeoman Music ASCAP/EMI Apnil
Music Inc ASCAP/Ediciones Musicales Clippers,
S L.AWermer Chaplr/aell Music Sualn S A SGAE/Amalh
Coast Music, BMI/Chrysals Songs BMI). HLAWBM LT 2
LOCD POR T4 (Universal Musica , Inc | A CAP) LT 28
Lo INTENTAMOS (Not Listed) LT 1
LOL :-} ¢Apnl's Boy Muzik BM/Warner-Tameriane Pub-
nsm Corp BMI/No Quincydence Mustc Publishing.
I/Chet Huxtable Publishing BMV/Soulja Boy Tell'em
Musm BMI/Element 9 Hip Hop BMI/Takin’ Care Of Busi-
ness, BMIRadric Davis Music Groug ASCAP/EMI Black-
wood Music, Inc BMI) HL/WI BH 3
LONG LINE OF LOSERS (Kevin Fowler Mus
BMI/Musrc 0f RPM, ASCAP/Category 5 Musm ASCAP)

LONG PAST GONE gMegan Mulims Music, BMICal v
Sunqs ASCAP/Cal I Entertainment LLC, BMI) CS 57
DRUNK (Martin Johnson Music, ASCAP/EMI April
Musuc Inc , ASCAP/May gddy Maione Music, ASCAP/State
One Songs Amenca, ASCAP/S1 Songs, ASCAP/EMI
BIackwood Musm Inc BMI/Reptillian Music. BMI),

LOVEGAME S dm Germanotia |ﬁ/k/a Iadr
BMV/Sony/ATV Songs LLC. BMIHouse Of Gaga Publish-
ing Inc, BMV/Glodoe Music Inc . BMI/RedOne Produc-
fions LLC. BM%) HL. 11009

LOVE STORY (Taylor Swm Music, BMI/Sony/AW Tree
Publishing Company BMI) HL, H

LOVE YOUR LOVE 'IIHE MOST ( Sonﬁ//ATV Tree Puplish-
rng Company BMVSgny/ATV Acutf Rose Music, BM),

HE, CS
MA.IIC (563 Music Publrsn ASCAP/UmversaI Music -
Z Tunes LLC., ASCAP), H
MAKE HER SAY (Fisie’s Baby Boy Pubhsnmg
ASCAPNery Good Beals, BMIHip Hop Since 1978,
BMV/Senseless Music Inc , BMI/Songs Of Uiniversal, inc .
BMI/Sony/ATV Son LLC, BMI/ReciCne Productions
Le, BMIHouse 0Ot Gaga Publishing, Inc . BMVNap Y-
Pub Music, BMUniversal Music 1 Z, BMIEMI Apri
Music Inc.. ASCAP/Gifted Source Music, ASCAP/Sly As
A Fox Music. Inc , BMUFoxx King Entertainment,
BMUNS Publisting. ASCAP/2 Tha Moon Publishing.
BMI/WB Music Corp , ASCAP/2082 hMusic Publishing,
ASCAP/James T Brown, BMYBrandon R. Melanchon.
ASCAP/EM| Biackwood Music, Inc . BMI/Please Gimme
% PubllshquRInc BMI), HLAWBN, H100 50, RBH 39
MANOS AL E(NDILI ed) LT 13
M(AR ADENTROL%oslly Sad Songs, ASCAPAWB Music
0]
MARIPOSA MI A (Not Listed) LT 41
ME GUSTA ME GUSTA (Not LISIed{)LT 32
MILLION BUCKS (Five 2 Fiffeen Publishing. BM/Swizz
Beatz, ESAC/UmversaIgL’IAnes SESAC/Songs Of Univer-

sal, Inc., SESAC

MOG LA MOO (Cotton City Mu3|c PubIlshmg
BM/Riverzar Music Publishing, BMY/Weebie Writin
Music Publishing, BMI/Nice Shot Music Publishing,

BMI/LaLnna Tunes, BMJim Femino Songs. SESAC) CS

MR HIT DAT HOE (Blckey Trernayne Harris. BMUMonlre-
al Lakeith Lee, BMID R & 65
MY PARTNA DEM {Not Lrsted) BH 95

NADA QUE ME RECIEANE ATl (Crisma. Inc ASCAP)

NECESITO DE 1 Sony ATV s, ASCAP/SACHY
Lalin, ASCAP) LT 27

NEVER GIVE YOU UP (Ugmoe Music ASCAP/Universal

Music Publishing, fac., ASCAP/Universal Tunes.
SESAC /Songs In The Key Of Chariie 0, SESAC),
HL/WBM, RBH 29

NEVER SAY NEVER ere Brke Mu5|c ASCAP/Lincoln &
Ollie Music, ASCAP/EMI Music Inc
AS(C:ﬁPIMOkOS Music, BM Aaron Edwards Publishing,

NEW DIVIDE (Umversal Music - Z Songs. BMI/Chesterc-
haz PUDIISI‘IIH([] BMI/Brg Bad Mr Hahn Music,
BMi/Nondisclosure Mg/reement Music. BMVKenE3
Kobayashi Music, BMl/Pancakey Cakes Music, BM!
HL/WBM, H100 19

NO ME OEJES DE AMAR (Jam Entertainment Inc . BMI)

LT 17

NO SURPRISE (Surface Prefty Deep Ugly Music,
BM|/Universal Music - Careers. BMVAnaesthetic Pub-
lishing, SOCANWarner-Tamerfane Publishing Corp.,
BM} arner Chappell. SOCAN/Sony/ATV Son%OLLC

BMI/Bud And Jo's Music. BMI) H

NOT ANYMORE (Universal Music - 7 Songs BMI/Pen In
Lmround Pubhshmg ASCAP/Ber Magjor Music, BMI),

NOT MEANT T0 BE “Varner -Tamerlane Publishing Corp ,
BMYTobor Songs, BMI/Tearn Toque Publishing,
SOCAN/Blini bl(shlng SOCAN/An April Fool Pub-
listing, SOCAN/Sunshine Terrace Music, BMVArHouse
Entertainment LLC ASCAP/Bug Music, Incorporaled

BMI), WBM, H
NUMBER 0NE HKelIvNPubhshl , Inc , BM/Unwversal
Musnc 7 Songs, BMi/Nazdag Music. BMUH District 1.

BMU/Songs Of Universal, Inc , BMVUniversal Music Pub-
gthlngslnc ASCAP/KenokEy Music, ASCAP), HL/WBM,
H

0BSESSED (R re Sengs. BMI/Songs Of Universal, Inc
BMVSongs Of Peer |t ., ASCAP/Universai Music Pu
iishing, Inc., ASCAP/March Ot Publishing, ASCAP/ZOBZ
Musrc PUI)IIShInQ ASCAPAWB Music Corp , ASCAP),

BM, H100 14, RBH 15

OH NO éJoseph s Dream, SESAC/563 Music Publishing,
ASCAP/SHill DIg%n Music, ASCAP/Universal Music -
MGB Songs, A L/WBM. RBH 80

THE ONE (Mary J. BII e ASCAP/UnIversal MCA.
ASCAP/ nIversaISrudIos Inc., ASCAP/EMI Biackwood
Music. nc., BMI/Rodney Jerkins Productions. BMI/Dat
Rgmn‘ Eean. BMI/Live Write LLC, BMI), HL. H100 84.

ONE TIME (Songs Of Peer Ltd , ASCAP/March Sth Pub-
Iishing, ASCAP/MoveJB Songs BMUOSS Creations,
ASCAP/Holy Corron Music, ASCAPAUnversal Music
Publishing, inc.. ASCAP/Tabulous Music. ASCAP/Hiteo
South, ASCAP) H100 78

ONLY YOU CAN LOVE ME THIS WAY I\ASD”V/AW Songs
LLC. BMI/Son I/A/AW Music UK, PR/EMI Blackwood

%usrc Inc,, B I/Birds With Ears Music. BMI). HL, CS

ON THE OCEAN (John Riff Music, BMI) RBH 18

OUT LAST NIGHT (Sony/ATV Milene Music.
ASCAPAsiandsoul Music LLC, ASCAP/Slage Three

acin%s OASCA /Breft James Comefius Music, ASCAP),

OUTSIDE MY WINDOW EWe te Going To Maui Music,

BMIMulb-Songs, Inc., SESAC/AvaRU Music, Inc ,
SESAG/EMI Aprl Music tnc , ASCAP/SaIerno Songs
ASCAPMMr. Coco Music, ASCAP) HL, C

OVARIOS (Not Listed) LT 22

P
PART OF THE LIST (Universai Music - Z Songs. BM{/Pen
In The Ground Publishing, ASCAP/ChUCk Han'nony S

House Publishing, ASCAP/Strauss Co.
ASCAP/EMI April MUSIC Inc., ASCAP). HUWBM RBH

9%
PEOPLE ARE CRAZY (Sony/ATV Tree Publlsmng Compa-
ny, BM/Tiltawhiri Music, 8 B HL.CS2;
PI. SE DON'T LEAVE ME 1 Ink Inside PubIIShIn
BMVEM! Blackwood Music. Inc , BMMaratone AR,

STIM/Kobait Music Publishing Amenica, Inc - ASCAP)
HL H100 18

PLENTY MONEY (First N' Gold PUDIISI’IIIIB BMI/Warner-
Tamerlane Publishing Corp BMINoung\A ummd.,

APWE Music Corp., ASC RBH48

THE POINTOF ITALL (e Apnl Music Inc
ASCAP/Songs Of UnIversaI Inc BMI/Tappy Whyte's
Music, BMI, HL/WBM, Rl

POKER FACE (SIeIdnl Germanona YK/ Latg %u
BMI/Sony/ATV Songs LLC, BM iouse Of Gaga Publish-
ng. In¢ BMI/GloJoe Music Inc - BMi/RedOne Produc.
tions LLC. BMI. HL, H100 27

PRETTY WINGS (BenAm Music, ASCAP/EM! Apnil
Music Inc . ASCAP/Sony/ATV Tunes LLC.
ASCAPMuszewell, AS| AP). HL H100 45,RBH 1

QUE TENGO QUE HACER (Nol Listed) L1 25
QUIEN ES USTED? (Pacific Latin Copyrght Inc
ASCAP/UnIversaI lusica Unica Publishing, BMI) LT &

RADIO WAVES (Tllawhlrl Music, BMI/Camlval Music
Group, BMNTAC Music, BMI) CS 43

RAMPING SHOP (No! I.ISTEd? BH 83

RECUERDAME (Emi Musical S A de CV) LT 24
RED LIGHT (Crosstown Uptown Music, ASCAP/Kobalt
Music Publishing America Inc , ASCAP/Crosstown
Downtown Songs, BMI/Songs 0f Kobalt Music Pubhsh-
ing Amenca, Inc.. BMIKaries Music, ASCAP) CS 27

REMEMBER ME %Crown Ciub Publishing. BMIWarner-
Iamerlane Publisting Corp . BMI/My Diet Starts Tomor-
row BMV/Songs Of Universal. Inc BMIAJason's Lyrics,
SESAC/Reach Glooal Tunes SESAC/Dat Damn Dean.
BMI), HUWBM. H100 29

EL REY (BMG Music Publisting Mexico SA De
G V/Universal Music - Careers, BMI) CS 58

ROCKIN’ THAT THANG (Songs Of Peer Ltd ,
ASCAPMarch 9th Publshing, ASCAP/2082 Music Pub-
lishing, ASCAP/WB Music Corp., ASCAP/Universal
Music Pubiishing, Inc . ASCAP720.1 6, ASCAP/OSS
Creations, ASCAP), HL/WBM, RBH 47

ROCKIN' THE BEER GUT (Butterboy Music, BMI) CS 33

RUNAWAY (Hate And Purchase Music. ASCAP/Rock/aigo
Music. ASCAP/Hause IS esonrc Music, ASCAP/Kid
In The Korner, ASCA

RUN THIS TOWN (E I/‘\fnl Mu31c Inc ASCAP/EMI

Blackwood Music. Inc MUAnnarh Music

BMV/Please Gimme My Publishin: gInc BMI/CarIer Boys

Pubiishing, ASCAP), HL, H100 8

SAY HEY (I LOVE YOU) (FranlIcsoquImns ASCAP/Uni-
versal Music Pubhshln , Inc . ASCAP/C-Ya Later Sounds.
BM), HL/WBM, H100 58

SECOND CHANCEéDnven By Music. BMI/EM| Black-
wood Music, Inc . BMI/Two Of Everything Music,
ASCAPWB Music Corp., ASCAP), HLAWBM, H100 25

SENOS MURIO EL AMOR (Seg-Son Music, Inc BMI)

LT3

SEXY BITCH SII&FIID Bemsten & Co . Inc . ASCAP/EdI-
tions Square Rwvoll Publishing, . ASCAP/Son Cy/ ATV Har-
mony ASCAP/Byefall Pmducnons [nc. ASCAP/Sony/ATV
Songs LLC, BMI/Piano Sonsgs BMI/TaIpa B\//UItra
Empire Music. BMDipur, Sr), HL, H100

SEXY ROBOTICA (No! Lisled) LT 2

SHE GOT HER OWN (Universal Music - 7 Son
Bivi/Pen In The Ground Publishing, ASCAP/Bu er Beats,
ASCAP/Debrandon Ink. ASCAP/J Brasco Music
ASCAP/EMI Aprii Music Inc . ASCAP/Sweet Summer
Night, ASCAP), HL/WBM RBH 50

SHE IS LOVE (How ! Should Be Music, BMI} H100 98

SHE WOLF (The Caramel House MusiC, BMEnsign
Music Corporation, BM|/Rodeoman Music, ASCAP/EMI
Apnl Music Inc , ASCAP/Ediciones Musicales Clippers.

S Mamer Chappell Music Spain S.A , SGAE/Amal

ﬁo&as&%usnc BMU/Chrysalis Songs. B, HLAWBM,

SHOW ME WHAT I'M LOOKING FOR (Maraione AB.
STIM/Kobalt Music Pubishin Amenca Inc.
ASCAPMonza Music, ASCAP) H100 7.

SIDEWAYS Sony{ATV Tree Publishint R/Company

ime Tunes, BMI/Sony/ATV Cross Keys Music
PIJI]IIShInE' ASCAP/CreaIure Scunds Publishing.

SINCE YOU BROUGHT IT UP (Wasmer-Tamerlane Pub-
lishing Cor, II) BMVEIdorotto Music Publishing, BMI/Cal
IV Songs, ASCAP/Stupid BUX Music, ASCAP/Universal

MUéIAC hIIShID%\AIﬂC ASCAPMacirhyco Music.

P), H

SKINNY OIPPIN' (SpnngIlsh Music, ASCAP/DaIahII
Music, ASCAP/Bug Music, ASCAP; g:

SLow DANCE(Kerroke Music. AS( AP/UnIversaI Music
Pubtishing. Inc.. ASCAP/Tennman Tunes, ASCAPUniver-
sal Music - Tunes LLC., ASCAP/Millennium Kid Music
Publishin /\/‘9 ASCAP/Royal Court Music Publishung,
ASCAP B Musm Cor N? ASCAP/Nomng Dale Songs

SMALL TOWN USA (West Morarne Music. ASCAP/Wetk
Music, ASCAP/Lichelle Music Company, ASCAP/WB
Music Corp . ASCAP/Universal Music - ZSongs
BMIWest ySl Music, BMY/2820 Music LL
BMi/Watwedorz Music, BMI) HLWBM, CS 11, H100 64

SMILE (Warner-Tamerlane Publishin C% BMI/Gaje
Music, BM/Music Of Combustion. ug Music,
incorporated. BM/Songs Of Windswept Pacific,

BMI/ less The Bikini Music, BMATX Music, BMIMead-
green Music Compary ASCAPA/andielay Publishing.
AP/EMI Chistian Music Group, ASCAP), HL/WB!

SOBEAUTIFUL (Souichild. ASCAP/Universal Music Pub-
nishing, Inc , ASC AP/Ia Kasa Sote, ASCAP/EM! April
Music Inc.. ASCAP) H 22

SO FINE (Dutty Rock Music, PRS/EMI April Music Inc ,
ASCAP/Di Genus Music, ASCAP/CMM Publishing,
ASCAP/N fﬂel Staff HJDIISI'IIIIQ ASCAPAUlira Tunes,
ASCAP),

SOMETHING SPECIAL Will Downing Music Co,
ASCAP/Uncle Buddie's Music. ASC /Nomn%DaIe
Songs Inc . ASCAP/MornIn% Crew, BMi) RBH92

SOONER OR LATER (I'm Stll With The ind Music,
BM/Warner-Tamerlane Publishing Corp., BMI/Sony/ATV
Tunes LLC, ASCAP/Tone Ranger Music, ASCAP/Ra: Iene
MIusm ASCAP/BPJ Admimistzation. ASCAP), H

SOUND OF MADNESS (Drwver By Music. BMIEMI
Blackwood Music, Inc , BMUTwo Of Eve hmg Mustc,
ASCAP/Music OIWmdsweé)I ASCAP), HL, HT00 89

SOUNDS LIKE LIFE TO ME (EM) April Music inc
ASCAP/Pittsburg Landin Songs ASCAP/Warner-Tamer-
lane Pubiishing Corp., B I/Immokalee Musuc

VDame Music, B, HL/WBM
E (Wamer-Tameriane PubIrsrnn
BMVBoaIwn%lBaby BM{/This Is Hit. Inc ASCAP/Imy
D Songs, ASCAP/Sweet Summer Must
ASCAP/Crosstown Uptown Music, ASCAP/Ma|or Bob
Music, Inc., ASCAP), WBM, CS 2

SUCCESSFUL {Warner Tamerlane Pubhshm Corp..
BMiZLive Wiite LLC. BMI/EM! Biackwood Music. Inc ,
BMVApil's Boy Muzik, BMI/Youna Money Publishing
Inc., BMI), HL/WBM, H100 7!

SUFRE {liniversal Music - Careers BMVWamerIamer-
lane Pyt IShlﬂaTsOI BMX

SUMMER NIG| I)Son /ATV Cross Keys Music Pub-
lishing, ASCAP/SIage Three Songs. ASCAP/Breft James
Cornefius Music, ASCAP/Stage Three Music Inc ,
BMU/Crosstown Uptown Music, ASCAP/Kaball Music
Publishing America, Inc., ASCAP). HL, CS 4, H100 38

SUNSHINE (Universal Music - Z Tunes LLC .
ASCAP/Cecile Barker Publishing, ASCAP/Avant Garde
Music Puhlxshmg ASCAP/Universal Music Publishing,
Inc  ASCAP/EMT Apni Music Inc.. ASCAP/Carter Boys
Publishing. ASCAP/Flyte Tyme Tunes, ASCAP/LII Lu Lu
Publlshrnﬂ/| BMVEssential Vioe, BMVJanice Combs Pub-
lishing. Bl VBobbyRobrnson BMI/EMI Biackwood
Music, Inc , BMI), HLAWBM

SUPAMAN HIGH {R.Kell Pubnshm Inc . BMIUniversal
Music - Z Songs, BMiMilionaire anlamy ASCAP/EME
Aonl Music Inc., ASCAP), HL/WBM, RBH 58

SUVENEND iPremrum Latin HJDIISI'IIIIQ ASCAP) LT 48

SWAG SURFIN' (Publishing Designiee, ASCAP) RBH 31

Data for week of AUGUST 15, 2009
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|

SWEET DREAMS (B-Day Publishing. ASACP/EMI April
Music Inc . ASCAP/Jimipub. BMVEMI Blackwood Mustc.
inc , BMU/Blow The Speakers, ASCAP/Sony/ATV Music
UK, PRS/Rico Love s Stll A Rapt ger SESAC/Foray
Music. Inc , SESAC). HL, H100 91

T

TE AMO TANTO (M| Blackwood Music Inc BMI) LT 35

TE IRA MEJOR SIN MI (Julianila Musical, ASCAP) LT 16

TE PRESUMO (Maximo Aguime BMIALGA Music Pub-
Iishing BMI) LT 12

TE VES FATAL (ot Listed) LT 36

THAT'S NOT MY NAME (WB Music Corp ASCAP/Play-
writer Music. PRS/Sony/ATV Tunes LL
ASCAP/Sorv G//ATV Music UK, PHS? HL/WBM H100 41

THAT THANG (OMG Songs Nashvilte BMIZJody Stevens
Music BMISongs Of One Musrc Gruup SESAC/Marihox
Dance Publishin geaSESACI

THEN (House Of IIIe Musrc ASCAP/Big Loud
Bucks. BM/Ta é)eroom usic, ASCAP/Music O
Windswepl, ASCAP/Songs 0f Combustion Music
ASCAP), WBM. H100 61

THERE GOES MY BABY (Tom's id Music
BMV/Sony/ATV Songs LLC, BMFAZE 2 Music,
BMVSouthern Couniry Bo¥) ASCAP/Baabre & DJ Songs
BMiWarner-Tamerlane Pu Ilshmg Cor BMI/CIarence
Allen, ASCAP/May Twelfth. BMI). H M. RBH 32

THIS TIME (Jon RIII Music BMI) RBH 86

THROW IT IN THE BAG (EMI ApnI Musxc Inc , ASCAPA
Brasco Music. ASCAP/Songs 0Of Peer Li
ASCAPMarch 9th Publishing, ASCAP/?OBZ Music Pub-
hishing, ASCAP/WB Music Corp . ASCAP) HL/WBM,
H100 47, RBH 13

TIPSY IN DIS CLUB (Diamond Blue Smith Publishing.
BMIMusic Royale Publishing BMI/The Nickel Publish-
ing. BMI/Bleu Carrot Diamond Publishing, BMi/BiueStar
Pubhshmg BMI} RBH 60

TOCANDO FONOO (Sony/ATY Discos, ASCAP) LT 26

TODAY (Foray Music. Inc.. SESAC/Send Me The Checks
Music. SESAC/Songs For Mo, BMVOrhlson Music LLC.
BMI/Evergreen C?III” his, BMI) CS 44

TOES (Weimerhound Music, BMIZLI" Dub Music,
BMU/Angetika Mustc, BMI/Brighter Shade, BMYBu
Music, incorporated. BMIRoadie Odie, BMY CS 28,

1

H10079

TOGETHER (Sony/ATV Tunes LLC, ASCAP/EMI Apni
Music Inc.. ASCAP/Water Music Publishing.
ASCAP/Stellar Songs LIU BMI/ASIII & 3id Music Pub-
Jishing inc . 8MI), HI

TRICK'N (By Way Ot 21 18 F‘uhIIshlng LLC. ASCAP} RBH

46

TRUST (She Wrote It. ASCAPUniversal Music - MGB
Songs ASCAP/China Whne Productrons Inc, BMVDaIa—
mustolife, ASCAP), HL/WBM, H100 72, RBH

TRY IT OUT Nol Lisled) RBH 87

TU CAMISA PUESTA :Noi Listed) (T 34

TU NO VALES LA PENA (Plata Music Publishing,
BMI/Warner-Tamerlane Pubiishing Corp , BMVEMI Musi-
cal SA de CV/Ama Music. LLC, BMI) LT 40

UH OH (Demelria Harris, BMUHItz Commitiee LLC,
BMUTll Productions. ASCAP/WB Music Corp . ASCAP),
WBM, RBH 100

UNDER (Tank 1176 Music, ASCAP/Black Fountain Pub-
lishing, ASCAP/Antonio Dixon's Muzik, ASCAP/EMI Apnl
Music Inc , ASCAP/Notting Dale Songs Inc ,
ASCAP/Lonnalistic Hitz, ASCAP/Songsdroanie,
ASCAP/Doverland 301 Music, ASCAP/Thailand Music.
ASCAP/K. Stephens Music ASCAP/Wamer-Tamerlane
PublIshlyWCorp BMI/SIIverolaImumy2k Publishing.
BMI, H

UP TO HIM (chn \/aIIe Music, BMYState One Copy-

Ehts America, SESAC/The Bigger They Are,
SESAC/Cherry Lane Music, SESAC), CLM/WBM. €S 53

USE SOMEBODY (Marlha Street Music. ASCAP/Songs
0f Combustion Music. ASCAPMusic Of Windswept.
ASCAP/Followl! Music, ASCAP/McFearless Music,
BMi/Bug Music, Inct ted. BMV/Coffee. Tea or Me
Publishing, BMi} H1

WAKING UP IN VEGAS (When I'm Rich You'll Be My
Bitch. ASCAP/WB Music Comp  ASCAP/Desmundo
Music, ASCAP/Andreas Carlsson Publishing AB- STIM}.

WBM. H100 11

WALKIN’ ON THE MOON (2082 Music Publishing.
ASCAP/WB Music Corp . ASCAP/DaMystro Music,
BMYSony/ATV Songs LLC, BMI/Please Gimme My Pub-
hishing In¢ , BMI/E | Blackwood Music. Inc . BMI),
HLWBM. RBH

WALK WIT A DIP (Sleve Morgan Music Publishing,
BMI/I KO Body Shet Music. BMI/Bartenderz. BMIY RBH

WANTE[) {In Lala Land Music, BMVEMI Blackwood
Music, Inc , BMY/12 06 Publishing, BMUMatzoh-Ball
Music. ASCAP/Ar For Art's Sake Music, ASCAP/Bug-
house. ASCAP/ArtHouse EmenalnmenI LLC. ASCAP/Bug
Music, Incorporated, BMI). HL H100 76

WASTEO (Simane's Daddy Music. ASCAP/EMI April
Music inc . ASCAP/Radric Davis Music Group.
ASCAP/First N Gold Pubiishing, BMI), HL, RBH 36

WATER (House Of Sea Gayle Music, ASCAP/Blg Loud
Bucks, BMVEMI Apni Music inc., ASCAP/Didn't Have To
Be Music, ASCAP), HUWBM. CS 56

WELCOME TO THE FUTURE (House Of Sea Gayle
Music, ASCAP/Big Loud Bucks, BMI), WBM, CS 16

WETTER (CALLING YOU DADDY) (Siaying High Music.
ASCAP, eLeg Traxster MuSIC ASCAP/isthe-
bridge, ASCAP} H1

WHAT I'M FOR rossIrreS Musxc ASCAPMounded Sky
Music. ASCAP/Buill On Hock Musnc ASCAPACG
Alliance Music. ASCAP) CS

WHAT YU DO (EMI April Mu5|c Inc , ASCAP/Strauss
Co. \LC , ASCAPNorma Harms Music Pubiishing
ASCAP/Chuck Harmony's House Publishing,
ASCAPUnversal Music - Z Songs, BMVPen In The
Ground Pubiishing, ASCAP). H BM RBH 62

WHEN LOVE TAKES OVER (Square Rivoh Putlishing,
ASCAP/Square Rivoli Music, ASCAP/Shapiro, Bemstein
& Co., Inc.. ASCAP/KGal Hjbhsnmg ASCAP/Rister Edi-
tégns SACEM/Razor Boy Music Publishing. STIM) H100

WHO'S REAL (Jaewon's Publishing, ASCAP/ustin
Combs Publishing, ASCAP/EMI Apnl Music Inc
ASCAPNaki Levy, BMI/Swiz Beatz, SESAC/Universai
Tunes, SESAC/SonzP;s Of Universal, inc , SESAC/Soul
EII/SISN'B\AUSW ASCAP/Young Juice Publishing, ASCAP),

WHYRU (M) Suk Publishing, ASCAP/Universal Music
Puhhshrn Inc . ASCAP/Sicker Than Your Average,

ASCAP/Ullramagnetic MC's, ASCAP/Andi-Girl Music.
BMUPublishing Corp. 0! America, BMI/WarmrTamerlane
Publishing Corp . BMI), HLAWBM, RBH 55

WILD AT HEART (Melusic Inc . ASCAP/anary Wave
Emblem. ASCAP/Year 0! The Dog Music, ASCAP/Carth
Bu%%hggASCAP/FmFIU Music, BI\AI) WBM.CS 15

YA ES MUY TARDE (BCP PuDIrShmg ASCAP)LT 3

Y AHORA QUE? (Noi Listed) LT 30

YO NO SE MANANA (Umversal Musma Inc,
ASCAPWarner-Tamerlane Publishi m&] BMI) 6

YOU BELONG WITH ME (Sony/ATV Tree Publishing
Company. BMI/Taylor Swit Music, BMI/Potting Shed
Music SESAC/Barbara Ortison World Publishing,
SESACACG, BMI, HL, CS 3; H1003

YOU FOUNO ME (Littie Bike Music, ASCAP/Lincoln &
Oihe Music, ASCAP/EMI Agrrl Music lnc ASCAP/Aaron

YOURE AJER (1 21 ikt

(New Boyz Publishin LLC BMUPr

Wave Emblem, ASCAP) H100 24 EI'I ]

YOU'RE NOT MY GIRL (NexISeIecnon FIJbIIsmng
ASCAP} RBH 99

CHARTS LEGEND on Page 43

el

(Hot Country Songs). H100 (The Billboard Hot 100}, LT (Hot Latin Songs) and
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TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Music Enterprises names
Herb Agner VP of content development and acquisitions.
He was an independent consultant for Brian Wilson, the es-
tate of Nat “King” Cole, George Thorogood & the Destroy-
ers, 331/3 Records and Capitol Records/EMI.

Frank Sinatra Enterprises and Rhino Entertainment
name Sara Nemerov senior VP of consumer products and
brand licensing. She was VP of global licensing at the
Trump Organization.

EMI Music promotes Dan Duncombe to VP of digital mar-
keting for EMI Music U.K. & Ireland, appoints Achim Fettig
senior VP of digital marketing for continental Europe and
names Geoff Smith digital director for the company’s cata-
log unit. Duncombe was digital director at Parlophone, Fet-
tig was executive VP at EMI Music Germany, Switzerland &
Austria, and Smith was a consultant at Blueprint Digital.

Y

NEMEROV

BECKER

PUBLISHING: Peermusic names Julio Bagué manager for
Peer International Corp. of Puerto Rico. He will continue in
his role as creative director of peermusic’s Miami office.
BMI promotes Russ Blose to assistant VP of strategic op-
erations. He was senior director of strategic solutions.
Sony/ATV Nashville appoints Kim Wiggins creative man-
ager. She was creative director at Blacktop Music Group.

DIGITAL: The social networking site Bebo names Stephane
Panier head of global operations. He was VP/COO.

LEGAL: The international law firm Luther in Munich taps
Jilrgen Becker as an attorney, where he’ll reinforce the law
firm’s intellectual property and media activities. He was CEO
of the German collection society GEMA.

—Edited by Mitchell Peters

GOODWORKS

CHAO RECORDING BENEFITS BUENOS AIRES
PSYCHIATRIC HOSPITAL

When the Latin alternative artist Manu Chao goes to Buenos
Aires, he visits his friends at the psychiatric facility Borda Mu-
nicipal Hospital. In recent years, he has also appeared on a
patient-run radio station that broadcasts from the facility.

“It came onto Manu’s radar during one of his many trips to
Buenos Aires,” says the artist's manager, Tomas Cookman,
who’s also president of Nacional Records. “He listened and
was fascinated.”

The patients who run the 15-year-old station “talk more than
they actually play music,” Cookman says, but Chao has devel-
oped a fondness for it. So during one of his visits, Chao brought
some studio equipment and recorded 20 songs that feature
storytelling from some of the patients. “The final result was
almost 40 minutes of listenable joy,” Cookman says. “It’s ba-
sically Manu playing, with the help of some of the patients;
all of the lyrics and speeches are from the patients.”

The recording was recently made available for download
on VivaLaColifata.org. Chao is encouraging his fans to pay
what they want for the album, and 100% of the proceeds go to
the hospital. “It’s basically to raise money, because as with
most insane asylums around the world, they’re definitely not
on the top of most people’s budget lists,” Cookman says. “There
are people paying $1 and there are people paying $100.”

Cookman notes that it's too early to tell how much the proj-
ect will raise, “but in the short amount of time that this has

come out, people have been responding.” —Mitchell Peters

The Sixers Dancers,
the dance team for the Philadelphia 76ers,
hung out with DJ/Korn frontman Jonathan Davis at
Harrah's Resort in Atlantic City, N.J. The troupe had just
finished a daylong photo shoot for the 76ers’ new Dance Team
calendar at Harrah's pool when they met with Davis, who performed at

the Pool After Dark party. Joining Davis, from left, are Sixers Dancers Kerri,

Kate, Chenelle, Erica, Ashiey and Danielle. pHOTO: COURTESY OF SIXERS.COM

Martina McBride is touring
the United Kingdom for
the first time in 15 years. b
Her current album, "Shine,”
was the album of the week
on Radio 2 (the United
Kingdom's most-listened-

to station) and B8C
Northern ireland. Pictured

at the O2 Arena in London
at her July 31 show are,

from left, Richard Wootton
of Richard Wootton
Publicity, Sony Music
Nashville executive VP

Butch Waugh, McBride's
manager Bruce Allen, Sony
Music U.K. international
product manager Kieran
Thurgood, McBride, Sony
Music U.K. director of
catalog marketing Phll
Savill, Sony Music Nashville
chairman Joe Galante and
Sony Music Nashville
senior VP of sales and
operations Paul Barnabee.
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LATIN ALTERNATIVE
MUSIC CONFERENCIE

During the second week of July
the 10th annual the Latin
Alternative Music Conference
visited New York. The five-day
event featured established and
upcoming acts, as well as panels
on topics like social networking
in the music business and the
role of terrestrial radio stations in
the digital age. The conference
averages 25,000 attendees and
provides extensive networking
opportunities with the genre’s
leading personalities. The
gathering, which has previously
been held in Canada, Mexico and
Argentina, will cross borders
again this fall. PHOTOS: COURTESY OF
NATACHA NESCA

TOP LEFT: The "Quiero Ser Tu
‘Friend": Social Networking,
Online Advertising & Making a
Living in the Music Business”
panel included, from left,
Nacional Records/Cookman
International VP of business
affairs and media relations Josh
Norek, Blake Zidell & Associates
founder Blake Zidell.
Billboard.com associate editor
Monica Herrera, Terra VP of
programming Angel Sepulveda,
Fader Media associate publisher
Melanie Samarasinghe,
Downtown Records head of
digital Doug Smiley, Alternative
Distribution Alliance head of
social networking and digital
operations Michael Oliverio and
Hoodiny Entertainment Group
executive VP Ariel Bellumio.

BOTTOM LEFT: Participants on
the “You Can Go Your Own Way:
Indie Artist Touring Success
Stories & Tribulations” panel,
from left: Frank Madrid Arts &
Consulting founder Frank
Madrid, Los Amigos Invisibles
member Jose Luis Pardo,
Paradigm Talent Agency booking
agent Duffy McSwiggin, Sounds
of Brazil owner Larry Gold,
Windish Agency founder Tom
windish, City Parks Foundation/
Central Park SummerStage
director of music programming
Erika Elliott and Zizek/ZZK
Records founder Grant Dull.

www.billboard.biz | 53
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Up-and-coming pop/punk
band Care Bears on Fire appeared with
the Jonas Brothers July 23 at the Theatre of Living
Arts in Philadelphia. The Bears (who also opened for Honor

Society at the official Jonas Brothers after-party) are signed to

; S-Curve Records, founded by music exec Steve Greenberg, who
I &L ¢ discovered the Jonas B-others and Hanson. From left: Care Bears on Fire's
i DX Izzy, Kevin Jonas, CBOF’s Sophie, Joe and Nick Jonas, and CBOF's Jena.

ABEL BODIED

Mississippi rock act Saving Abel has been touring nearly
nonstop—mostly with Nickelback—since the March
2008 release of its self-titled debut album. Bu stead
of doing laundry during some recent downtime, the
group returned to the studio—producer Skidd Mills’
Soul Kitchen studios in Franklin, Tenn.—to start work on
album No. 2

Keith Urban shows Global
Spectrum employees how to live a
“Better Li“e” prior to his Aug. 1 performance at
the Wachovie Center in Philadelphia. From left: Global
Spectrum staff accountant Marc Pelepko and box-office
manager Jonelle Martin, Urban, Global Spectrum assistant
marketing manag=r Erin Bilton and box-office manager Nancy
Morelli. PHOTO: COURTESY OF GLOBAL SPECTRUM

We’ve got at least eight or nine songs we think are
going to make the cut,” says frontman Jared Weeks,
who adds that fans shouldn’t worry about the new ma-

Legendary faux metal band Spinal Tap performed its new single “Back From
the Dead” July 27 on NBC's “Late Night With Jimmy Fallon.” From left:
Billboard contributor/"Late Night” music booker Jonathan Cohen, Roots
bassist Owen Biddle, Harry Shearer (aka Spinal Tap bassist Derek Smalls),
Roots drummer ?uestlove, Michael McKean (as Spinal Tap frontman David St.
Hubbins), Roots guitarist Kirk Douglas and Christopher Guest (aka Spinal Tap

Dave Brubeck (left) recently celebrated te 50th anniver-
sary of his classic “Time Out” recording with a free perform-
ance and Q&A at the Apple Store in Soho. Pictured with
Brubeck is Sony Music senior VP/GM of Legacy Recordings
Adam Block, who presented him with a fine art print from

terial sounding too different from the gold-certified
mix of hard rock—such the platinum single “Addicted”—
and power ballads on “Saving Abel
You can’t come out with something that’s mediocre,”

Weeks says. “We want to top [“Saving Abel”] and
keep going. There’s a littie bit of pressure, but it just
keeps us on the edge of our seats, where we should
be anywat

Weeks says the band has been getting “a great re-
sponse” to one of the new songs, “Hell of a Ride,” at live
shows. He adds that Mills has been visiting the group
on the road to continue recording, as the schedule of
Saving Abel’s current tour with Nickelback, Hinder and
Papa Roach allows.

guitarist Nigel Tufnel). PHOTO: COURTESY OF KEITH McPHEE ICON Collectables. pHOTO: COURTESY OF DAN RODT

Rock/funk

band Living Colour stopped

. by the Billboard offices to tape a
segment for Billboard.com. The band’s fifth studia

album, "The Chair in the Doorway,” will be released Sept.
15 on Megaforce Records. From left: Billboard news editor

David Prince, Billboard.com editor Jessica Letkemann, Living

Colour’s Corey Glover, Billooard editorial director Bill Werde and

Living Colour’s Vernon Reid.

Nederlander executives enjoy a moment backstage with

| Michael McDonald at the Greek Theatre in Los Angeles
before a recent performance, where he co-headlined with
Boz Scaggs. From left: Nederlander Concerts COO Alex
Hodges, McDonald and Nederlander Concerts executive
VP of talent Ken Scher. PHOTO: COURTESY OF MICHAEL ZITO
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Grammy Award-winnina rock band L2 AlBumg
s 1t ] _King_s of Leon celebrated their first U.S. platinum
L 1o certification July 31 in NewAYAork. They were presented with
plaques commemorating 1 million albums sold of their critically
acclaimed fourth album, “Only by the Night,” following their performance as
part of the “Today” show’s Summer Concert Series in Rockefeller Plaza. This week, the
band grabs its first top five spot on the Billboard Hot 100 with its current singte “Use
Somebody,” which is also No. 2 on the Hot Digital Songs chart. From left: RCA/Jive Label Group
chairman/CEO Barry Weiss; Kings of Leon's Jared, Caleb, Matthew and Nathan Followill; and RCA
Music Group executive VP/GM Tom COrson. pHOTO: COURTESY OF STEPHEN LOVEKIN/GETTY IMAGES
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sold oul

Dilly elton

0RL, JOHN

facefjrace

attendance gross

lal [:h "] [Ebankarena g 065 51914,237.0

BOTH FIGURES BEST IN VENUE HISTORY!

— attendance 0ross
mau Q ene 20,085 52,562,258,

HIGHEST GROSSING CONCERT i VENLJE HISTORY!

july 1l S o o
congratulations

us bank arena/cincinnati @ quicken loans arena/cleveland @ nationwide arena/columbus
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