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Playing For Peace

Colombian singer/songwriter Juanes’ Peace Without Borders concert, slated for Sept. 20 in Havana’s Plaza de la Revolu-
cion, has unleashed a maelstrom of debate about the ethics of performing in the country. Juanes will perform with Puerto
Rican singer/songwriter Olga Tafidn, as well as several other acts from Cuba, Spain and other countries. The free concert
will coincide with the United Nations International Day of Peace.

The Peace Without Borders concert is the sequel to a 2008 show Juanes staged on the Columbia-Venezuela border to
discourage conflict between the two countries. Like its predecessor, this concert will be free of sponsors, with local pro-
duction costs covered by the Cuban Institute of Music and Juanes himself. Exclusively for Billboard, Juanes and Tafidn ex-
plain why they decided to play Cuba.

it’s Time
To Change
Hate For Love

BY JUANES

As a Colombian born in
1972, I've never experi-
enced life in a peaceful
country-—not for a single
day, hour or minute.

Today’s world is a disas-
ter. We have as many prob-
lems as there are people on
this earth. They say we have
little time left on this planet
and that the children of our
children’s children will
barely be able to breathe.

There’s so much war and
indifference, so much thirst
for power among a few, that
we've been reduced almost
to our barest expression.
Peace Without Borders was
born as a collective of artists
who want and believe in love
and peace.

There are still wars in Iraq
and Afghanistan. The pow-
erful continue to subdue us
and do with us what they will.

Colombia, Mexico, Vene-
zuela, Bolivia, Ecuador and
other countries in the region
continue to fight their own

battles against drugs, poverty,
inequality, organized crime
and unemployment.

But a concert in Cuba of-
fers the possibility of extend-
ing ties between countries
and fostering brotherhood
through art and music.

Going to Cuba is moti-
vated by the desire to live in
peace—just like going to the
border between Colombia
and Venezuela—and to ex-
perience, if only for an in-
stant, what that means.

For the past 50 years,
Cuba has been torn between
life and death, isolated and
enclosed.

A performance in Cuba'’s
Plaza de la Revoluciéon on
World Peace Day is pre-
cisely the opposite of what
some think. Being there to
send a message of change
and hope has nothing to do
with politics or with sup-
porting a political party. It's
exclusively about people,
with all of us as different
nations coming together as
brothers with the sole ob-
jective of planting a seed of
change; a seed that can
grow, but only if we all tend
to it. voe

FOR THE RECORD

this point.

B The drummer for Muse is
Dom Howard. A story in the
Sept. 5 issue was incorrect on
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Instruments
Of Change

BY OLGA TANON

It started with a desire for love
and generosity, with noagenda
other than using a God-given
gift to find a neutral point for
our political and religious po-
sitions and personal agendas.

Juanes and I, like other
artists, have shared the gift of
our voices and music every-
where we've been invited to.
Our commitment has always
been with those places and
people, not with the ideolo-
gies or the governments that
run them. We've pledged to
share our talent and never ex-
clude any country or people
that opens its arms to us.
Cuba cannot be an exception.

Asa professional, a wormnan
and a mother, [ can tolerate
accusations and points of
view different from my own.
But | can’t accept opinions
thatare full of hate and based
on lies simply because we
don’t share that same point
of view. I also cannot accept
them in regards to Juanes’
genuine intent to do some-
thing compassionate and lov-

ing through music.

There are fellow artists
and others who insist that
we break our neutral stance

and assume political posi-
tions. That would go against
the purpose of Peace With-
out Borders.

Both Juanesand I have had
media outlets threaten to stop
playing our music simply be-
cause we want to participate
in this day to promote peace,
love and understanding
among nations. Those same
outlets have stayed silent
while people burn our albums
and threaten our professional
and personal security.

I realize Cuba’s political
history is delicate and com-
plex, full of different points
of view. For this reason, I've
been very respectful of these
issues, and I've never been
involved with them.

On Sept. 20, God willing
and with much sacrifice
we’ll make this goal a real-
ity. Only time will judge our
contribution to this histor-
ical situation. I have faith in
music’s ability to weave the
souls of humankind and we,
the artists, are merely the
instruments. oo
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>>>PAISLEY
LEADS CMA
NODS

Brad Paisley leads
the nominees for the
43rd annual Country
Music Assn. Awards
with six nominations,
while Taylor Swift,
Keith Urban and
several other country
stars follow closely
with four nods each.
Paisley is set to co-
host the Nov. 11
ceremony with Carrie
Underwood. The
CMA Awards will be
broadcast live on
ABC from Nashville.
For a full list of
nominees visit
billboard.biz.

>>>RADIO-
HEAD’S
O’BRIEN TO
DELIVER
MIDEMNET
KEYNOTE
Radiohead guitarist
Ed O’Brien will give a
keynote address Jan.
23 at MidemNet in
Cannes. He will
describe the
initiatives Radiohead
has taken on the Web
and discuss
opportunities for the
artist-to-fan
relationship. Michael
Gudinski, found-
er/chairman of the
Australian Mushroom
Group of Cos., has
signed on for the
main MIDEM music
conference, and he’s
set to deliver a
keynote within the
International Indie
Summit Jan. 26.
MIDEM will be held
Jan. 24-27.

>>>STEWART
LAUNCHES
IMPRINT
Producer/songwriter
Christopher “Tricky”
Stewart signed a deal
with Def Jam/Univer-
sal Records for his
own RedZone
Records imprint. He
will oversee all
aspects of marketing
and development.
One of the first artists
signed to the imprint
will be Bryan J, whose
as-yet-untitled debut
album is in the works.
Stewart is behind
chart-toppers like
Rihanna’s “Umbrella”
and Beyoncé’s
“Single Ladies (Put a
Ring on It).”

R&B MENTOR

IS &Y ANTONY BRUNO

SOUND AFFECTS

iTunedUp?

Apple Took A Bite Out Of Album Sales. Can Its
New ‘LP’ Format Make Up For The Damage?

Apple usually chooses September to in-
troduce the devices it plans to market for
the holiday season. This year, however,
the computer maker pushed content.

Atils annual press eventin San Fran-
cisco Sept. 9, Apple unveiled new soft-
ware and technologies for its iTunes
store and iPhone and iPod Touch de-
vices designed to highlight music as
part of a broader content push. As ex-
pected, Apple introduced a new digital
album formal—iTunes LP—and a new
iTunes ringlone store for the iPhone.

The updates came the same week the
company approved on-demand stream-
ing music applications from Spotify
and Rhapsody, highlighting the range
of content available on its devices.
Taken together, Apple’s content initia-
tives overwhelmed its equipment-re-
lated announcements: the unveiling of
an iPod Nano with a video camera and
a price drop for several iPods.

“The iPod is a pretty mature product
line and we haven’t seen many major
shake-ups in last couple of years,” says
NPD Group analyst Ross Rubin. “Re-
ally this was a major shift in talking
more about the applications and facil-
itating access to content. There’s a clear
focus on getting consumers to discover
more music and hopefully—afier years
of dismissing the potential of the
album-—to embrace it.”

That would be welcome news to la-
bels, which have watched combined dig-
ital and physical album sales fall more
than 14% so far this year. Sales of sin-
gles, which make up the majority of the
digital market, have not offset the de-
cline in revenue. But it remains to be
seen whether Apple—which did so
much to convince music lovers to pur-
chase music by the track—can ge! con-
sumers to change their listening habits.

On paper, atleast, the iTunes LP for-
mat (previously code-named “Cock-

tail”) sounds like a boon for the music
imdustry. The digital album package
adds extras like photos, videos and
lyrics as part of an upgraded deluxe
album bundle. For now, only six such
albums are available: one each by Bob
Dylan, Norah Jones, the Grateful Dead,
the Doors, Dave Matthews Band and
Tyrese Gibson.

The iTunes [.Ps are only available on
computers, not portable devices, which
limits their use. While the average $17
pricetagisin
line with pre-
vious deluxe
iTunes al-
bums, new
releases will
have to be
added regu-
larly to make
the formata
mass-market
product.

Apple also hopes to spike music sales
by adding “pre-cut” ringtones, 30,000
of which are available now. At $1.29
each, the iTunes ringtones will be a bar-
gain compared with the $3 price seen
from most mobile operators. As with
albums, however, there may be only so
much Apple can do to goose a stagnat-
ing format: Combined ringtone and
ringback tone sales have fallen almost
23% through the end of August, from
the same period last year, according to
Nielsen RingScan, and ringtone sales
alone fell by about one-third last year.

Apple has allowed users to make their
own from certain tracks on iTunes since
September 2007. But they could use few
songs, usually due to label restrictions.
While Apple has not disclosed how
many ringtones it has sold to date,
sources close to the company say the
business received a lukewarm recep-
tion due to the work necessary to cre-
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ate themn and the fact that ringtones cost
more than tracks themselves.

Apple also reported that 30 million
iPhones have been sold since the prod-
uct was introduced two years ago. But
Apple still has only a tiny share of the
250 million mobile devices in the
United States alone.

Far more interesting was Apple’s de-
cision to approve for the iPhone and
iPod Touch two applications that could
potentially compete with iTunes, Spo-
1ify and Rhapsody. Both allow paying
subscribers to stream any song in their
catalog from a mobile device. Spotify
is still only available in Europe, but is
supposed to launch in the United
States by early next year at the latest.

While the approvals were greeted

WAYNE’S WORLD
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Apple of his eye: STEVE JOBS
announces iTunes features at a San
Francisco Apple event; (inset)
NORAH JONES (right) performed

at the gathering.

with surprise from some who expected
Apple to reject any app that offered a
competing music service to 1Tunes—
much like the Google Voice app was
rejected for stepping on partner
AT&T’s voice service—Rhapsody VP
of business management Neil Smith
says he never had a doubt.

“The App Store platform is proba-
bly a more important thing to Apple
long term than maintaining an unlevel
playing field on their devices for their
music story,” he says. “They have
enough confidence in the iTunes music
store that they’re not afraid to take on
providers of other music stores.” -

MOBILE: For 24/7 news and analy-

-biz sis on your cell phone or mobile
device, go to: mobile.billboard.biz.
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>>>KRAVITZ
REVEALS U.S.
DATES

Lenny Kravitz will kick off
a 15-date fall tour Oct. N
with a five-night stand at
New York’s Irving Plaza
and wrap with his
headlining gig at the
Voodoo Experience
festival in New Orleans.
The tour, dubbed “LLR 20
(09),” celebrates the
20th anniversary of his
“Let Love Rule” album
and follows an extensive
European tour, which
visited 54 cities and 17
countries.

>>>DeGENERES
TO JUDGE ON
‘iDOL’

Talk show host Ellen
DeGeneres will replace
Paula Abdul on “Ameri-
can ldol,” she and the
network announced.
DeGeneres revealed the
news on her syndicated
talk show; the video was
then posted on her Web
site. Fox made the
announcement via
Twitter. Audition rounds
for the ninth season of
“American idol” are
already under way, and
guest judges ranging
from Victoria Beckham to
Avril Lavigne have filled
in for Abdul in various
audition cities. “American
Idol” returns to TV in
January.

>>>SNOOP
NAMED
CREATIVE
CHAIRMAN OF
PRIORITY

Rapper Snoop Dogg has
been appointed creative
chairman of EM| Music’s
Priority Records label.
Snoop also will serve as
executive producer for a
new series of Priority
releases slated to begin
hitting the market next
year, which marks the
label’s 25th anniversary.
The first album to be
released through the
Priority venture will be
Snoop Dogg’s own
“Malice N Wonderiand,”
slated for a December
date.

Compiled by Chris M.
Walsh. Reporting by
Mariel Concepcion, Ann
Donahue, Monica
Herrera, Andre Paine and
Mitchell Peters.

For 24/7 news and
analysis on your
mobile device, go to:
mobile.billboard.biz.

biz

QUESTIONS

with MICHAELANGELO L’ACQUA

by MITCHELL PETERS

W Hotels Worldwide has just appointed Michaelangelo L’Acqua as the hotel
chain’s first global music director, assigning him the task of creating partnerships
with labels, curating the company’s compilation CDs and finding other ways to
integrate music into the W’s branding efforts.

L’Acqua has served as European music director for Gucci and Yves Saint
Laurent and founded the production company Onda, which has produced fash-
ion shows for Ralph Lauren, Tommy Hilfiger and others. He has also executive-
produced major-label concept albums, such as the Nat “King Cole” remix and
covers collection “Re: Generations” that EM| Music released earlier this year.

W Hotels has never had a global
music director before. What will
yourrole atthe company be?

I'll be a strategic advisor who will facil-
itate in making the W a credible and
authentic brand within the music in-
dustry. I'll grab artists to be associated
with the W via our D] series or featured
events. I'll be pulling in the latest tech-
nology, whether it be an iPhone appli-
cation or an e-commerce distribution
site. I'll be creating brand extensions
and partnerships with different record
labels. I'll be identifying key events and
festivals that we can be branded with.

What types of events are you
looking to hold at yourhotels?
We have a D] series that’s starting up
at the end of September at the W in
Union Square [in New York]. We have
[members of | TV on the Radio, Brazil-
ian Girls and LCD Soundsystem,
among others. We're just going to keep

pulling in really cool artist DJs. They're
going to be twice a month. We'll prob-
ably expand that series eventually.

W Hotels has locations all over

the world. What approach will you
take to music in North America
versuselsewhere?
Right now they have a partnership with
Sony, so music and playlists are drawn
directly from this relationship, then
it’s offered to all the W hotels. Moving
forward, we will explore regional
playlists. So if you're going to stay ata
W in Asia, we might be able to offer
you a full W playlist digitally. Or if
you're going to Latin America or Eu-
rope we’'d be able to do the same thing.
And then we’d offer a general CD that
might come out every year. | believe
we will explore a multitier approach so
that each region has its own identity,
but we can still offer a W voice musi-
cally on top of each region.

You'’ve previously worked as a

music director for Gucci and Yves
Saint Laurent. How did you
differentiate the two brands
sound-wise?
During that time from 1999 through
2001, Gucci was about sex. And [Gucci
and YSL creative director Tom Ford]
wasn’t shy about that. Our Gucci shows
were really sexy, and the music was driv-
ing and passionate. Yves Saint Laurent,
on the other hand, was about carrying
ona tradition of excellence that had his-
tory, but we were converting that his-
tory and modernizing it. We always had
reverence for the fashion past, so the
music was a little softer and deeper to
accentuate the tradition that Tom was
paying homage to.

Is aural branding anti-
cipating what will appeal to
customers of a particular
brand? Or is it trying to
shape the identity of the
brandthrough music?
Because the W is such a strong
re-established brand, it’s just
a brand extension. We're not
taking you on a rollercoaster,
saying, “This over here is re-
ally hot.” We're saying that this
type of music accentuates what
we're offering right now and
creates a perfect symmetry be-
tween your experience staying
here and your aural memory
when you leave-—you put the
CD on and you still feel like you
did while staying at the hotel.

If a brand is strongly associated

with a particular type of music, is
there a risk of turning off potential
customers who may not be fans of
thatmusic?
It could be. In [the upcoming CD], we
have an electronica undertone to it, but
I went back to the things that drew me
to music as a professional, and that
was melody and song craftsmanship.
So when you listen to this particular
series, these songs are well crafted with
beautiful vocals. These are the types
of tracks that resonate for a long pe-
riod of time, versus your typical “boom
boom boom” or ambient-sounding
CDs that come out. These are songs
that people will become obsessed with
and listen to over and over.

oSNV LA BY GAIL MITCHELL |

ALVIN ‘SKIP’MILLER

Colleagues and friends describe for-
mer Motown and RCA Records execu-
tive Alvin “Skip” Miller as a quiet and
talented executive who gave many
music professionals their first oppor-
tunities in the industry. The veteran
executive died Sept. 4 in Los Angeles
of cardiac arrest. He was 62.

“Skip gave me my first shot in this
business, which is something I will
never forget,” says SRC Records
founder Steven Rifkind. “Working with
him was both a pleasure and a learn-
ing experience in all aspects of my ca-
reer. | will miss him dearly.”

Singer Smokey Robinson adds, “He
was an integral part of the Motown
family.’

By the time Miller began his music
career at Motown Records in 1971, he
had already earned a degree in chem-
istry from Hofstra University, been
drafted by the Oakland Raiders and

6 BILLBOARD

served a tour of duty in Vietnam.
However, Miller—born Oct. 30, 1946,
in the Bronx—found his true calling
at Motown. He spent 17 years at the
label, advancing to president and
working with such R&B and pop icons

MILLER

as Robinson, Stevie Wonder, Lionel
Richie and Diana Ross. Miller was the
last Motown president to work under
founder Berry Grody before its sale
to MCA in 1988.

After Motown was sold, Miller
segued to RCA Records in the newly
created post of senior VP of black, jazz
and progressive music. In that role, he
not only worked with SWV and other
RCA acts, he also helped Jive princi-
pals Clive Calder and Barry Weiss
launch their production deal at RCA
into a full-fledged label, home at the
time to D.]. Jazzy Jeff & the
Fresh Prince (Will Smith),
Kool Moe Dee, Too Short
and KRS-1. During his RCA
tenure, Miller also brought
Rifkind’s Loud Records (the
Wu-Tang Clan, Mobb Deep)
to the label.

Miller was honored as
the Recording Industry
Assn. of America’s music
executive of the year in
1980 and was a former
member of the Recording
Academy’s board of gover-
nors. Recording Academy
VP Angelia Bibbs-Sanders,

who worked for Miller at Motown and
MCA throughout the course of 13
years, remembers the executive as a
“quiet giant who could spot talent and
gave many people, including myself,
their first opportunities in this indus-
try. Skip was a loyal supporter who
was confident, direct and didn’t
mince words. But he didn’t demand
the spotlight. It wasn’t about ego for
him. It was all about the music.”

Named president of Lion Tracks in
1998, Miller also managed Richie. Six
years later, Miller established the Los
Angeles-based talent management
company Panda Entertainment Group,
where he worked with a number of
songwriters including Richie, R. Kelly
and Nathan Stone.

Miller is survived by his wife, Karen
(aka KC}); sons Justin and Dominic;
and mother Sybil Levy Blum. Funeral
services will be held Sept. 14 at 11:30
a.m. at Holy Cross Cemetery & Mor-
tuary in Culver City, Calif. In lieu of
flowers, the family requests that dona-
tions be made to Project Angel Food
at AngelFood.org or the Department
of Neurosurgery and Neurosurgical
Institute at Cedars-Sinai Medical Cen-
ter at Cedars-Sinai.edu. o
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t was January 1985. When opening the gates to the City of Rock for 1 million
people, Rock in Rio opened the doors to Brazil for major international shows.

Some people even doubted that an event such as that could go on in an

0 Maior Festivat De Bock
De Tooos 0s Tempos
90 HorAS De MUSICAE Pa2
JAxEIR0 85,

absolutely peaceful atmosphere. Some people brought the whole family along. e -
INGRESSO UNITASIO
Some lived very special moments there. But no one in that immense audience L o -.l

had the slightest idea that he or she would take part in a grandstory. The story of a festival that,
after three editions in Brazil, flew over the Atlantic Ocean and conquered Europe.

Neither had they any idea that the brand name stamped for the first time

on the T—shirts they were wearing would turn into a worldwide known brand, a synonym of
competence and expertise in grand events.

But, in that Summer of 1985, that audience who watched everything, in ecstasy,

was witnessing the birth of the world’s greatest music festival.

\"‘
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Roek in Rio - Rio de Jan&iro 1985
’: = s
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In addition to the World Stage, the Electronic Tent, and the Sunset Stage, Rock in Rio has already
provided with a skateboarding bowl and a snow slope in the Extreme Zone, a Ferris wheel anda
Tyrolean traverse for “flying” over the audience. The Kids’ Space, provided with monitors, the Fashig
Space with fashion shows and the latest fashion trends, the VIP Area for 2,000 persons/day, 2 w1dq
and drink areas, shopping area with 28 stores, and, at each edition, new attractions come up.

Rock in Rio is a communication project that brings brands closer to their public, captures the attentio
of thousands of TV watchers, moves the tourism industry and the phonographic market. It is a larg ge
dissemination platform for both partner brands and performers — new or already established. A fe
which uses the force of music to build a better world, gathering resources for social and environmenta _ .
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G SEEN BY 1 BILLION TV WATCHERS IN 80 COUNTRIES.

The festival has received on its stages reknowned bands such as AC/DC, Amy Winehouse, George Michael,
Guns N’ Roses, Iron Maiden, Joe Cocker, Metallica, Oasis, Paul McCartney, Prince, Queen, Red Hot Chili Peppers,
Roger Waters, and Shakira, besides the world’s best DJs such as Carl Cox, Paul Van Dyk, Satoshi Tomiie, and Tiésto.

The world’s greatest music festival has many plans for the next 25 years. All of them big. The brand is top-of-mind
in Brazil, in Portugal, and in Spain. Its unique model, consolidated in the Iberian Peninsula, will be taken to other
continents, with the same level of expertise and the same emotion as in the Summer of 1985, when it all began.
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Short Of

BY ANTONY BRUNO

Funding Remains Scarce For Digital Music Ventures

The list of failed digital music
ventures is long enough to
scare off even the most griz-
zled venture capitalist.

So you can assume that
more than a few eyebrows
were raised when music-fo-
cused blogging service MOG
raised $5 million in new ven-
ture-backed funding at the
end of August. Then there’s
the $50 million reportedly
raised by Spotify. And Paid-
Content.org recently reported
that the Vevo music video
joint venture involving Uni-
versal Music Group, Sony
Music and YouTube is shop-
ping for investments ata $300
million valuation.

Are the times a-changin’?
Don’t bet on it. Investors are
still looking for sustainable
business models and none
have emerged so far.

“Whether ad-supported or
subscription, there’s still a big
question mark over whether
there’s enough money to go
around to make everybody
happy,” says Bob Abbott, gen-
eral partner for venture capi-
tal firm Norwest Venture
Partners. “I haven’t seen any
crack in the iceberg that says
things are different now and
that we should go after it.”

Abbott is an investor in mo-
bile marketing service Mozes,
which made its bones provid-
ing labels and artists with a
mobile platform to communi-
cate with fans through text
messaging. He says the smart
money today is on companies

category. The site is simply a
place where fans and artists
can discuss music and see
what kinds of music others
have on their hard drives. But
it doesn’t yet offer the very
product that the site’s users
obsess about—music, either
streaming or for sale.

“The marketis saturated and
has a lot of noise, and that ob-
fuscates the fact that there are a
lot of great companies building
stuff in this space,” MOG CEO
David Hyman says. “They’re not
trying tobuild a business solely
by doing deals with the labels.
There’s too nany other ways to
find value than just having li-
censing deals to do something
with the content.”

Sounds great. But from the
perspective of the recording
industry, what’s needed are
successful, sustainable online
music services to make money
from the sale or streaming of
their music. The conventional
wisdom is that the cost of li-
censing music is too expen-
sive for a startup company to
manage without scale. Efforts
to work around high licensing
costs have resulted in evolv-
ing deal terms, such as
imeem’s proposal to pay lower
per-stream fees for songs that
sell well. But streaming music
still requires volume to make
economic sense.

Can services like MOG add
a music element once they
generate the scale and revenue
needed to do so? We could
soon find out.
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BITS &BRIEFS

TICKETSNOW LETS
FANS VOTE FOR
DISCOUNTS
TicketsNow introduced a
new program called Fan-
Choice that gives fans input
on the price of select events.
Users can vote on a group of
spotlighted events available
for sale on the TicketsNow
site. The event with the most
votes will be sold at a dis-
count to those who voted for
it. The first 50 voters will get
a 20% discount, while oth-
ers will get a 5% discount.

D:NET UNVEILS
ARTIST BLOG
PLATFORM

Australian technology firm
D:Net Media introduced a
new multimedia blog plat-
form designed for artists
who want to connect di-
rectly with fans. Artists can
create a digital booklet that
fans can signup for and view
on an artist’s blog. The blog
is designed as a sort of dig-
ital scrapbook that artists
can customize for size and

Looking beyond labels: MOG
Web page and CEO DAVID
HYMAN (inset).

and Bebo. For a time, it also

aE
ES TITLE
£Z  ORIGINAL ARTIST

LAST
WEEK

HOT MASTER RINGTONES

layout. Video, photos and
text can be uploaded from
either a computer or a mo-
bile phone. It also allows
artists to distribute the dig-
ital booklet on USB drives
or through links printed in
CD inserts.

FEE-BASED SOCIAL
NETWORK
LAUNCHES

ImGiggin has launched a so-
cial networking service spe-
cialized for the entertain-
ment industry designed to
connect artists and profes-
sionals with each other and
provide other career re-
sources. Thesiteis targeting
composers, producers, en-
gineers, stylists and anyone
else involved in the produc-
tion of live music events.
Prospective members have
to submit an audition tape
and pay a $10 audition fee.
Once chosen for inclusion on
the site, there are four levels
of membership, each one
carrying a fee, but the site
doesn’t list what they are.

SEP

Sl Billbeard

compen sy Hclsen

MabileScan

BIG GREEN TRACTOR

through a short-lived deal with

streamed music from Rhap-
sody before building its own
digital music download store.

Yet MySpace’s recent pur-
chase of iLike for a reported $20

return on invesiment that ven-
ture capitalists are looking for,
leaving it up to MOG to set a

million isn’texactly the kind of

that provide the tools for fans,
artists and labels to engage in
different ways related to
music, rather than on the pro-
vision of music itself.

MOG fits squarely in this

“We have aspirations to be
more than justa music editorial
site,” Hyman says. “We wantto
be the best site for music listen-
ing.”

MOG first tried this

10

PLAY IN THE SUNSHINE

One of the most common complaints about Apple’s
iPhone is its relatively short battery life. Enter Novo-
think’s solar charger—the first solar-

powered batter charger officially li-
censed by Apple. Designed to snap
directly onto iPhones and iPods, the
charger features a slab of solar panels,
along with an LED indicator to inform
users how much charge is left.

A model compatible with the sec:
ond-generation iPod touch will be
available later this month, with versions
for the iPhone 3G and 3GS expected in
November. They run $70 each. —AB
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Rhapsody that let members
stream 25 songs free per

month. (Rhapsody sub-
scribers had access to unlim-
ited streams.) Since then, the
site has developed a stream-
ing service in-house that has
received positive reviews by
those briefed on its features,
but it has yet to go live. Hyman
remains mum on whether the
$5 million in new funding will
be used to finally launch the
streaming service, but he
hinted at a new initiative com-
ing to MOG in the weeks
ahead.

iLike tried a very similar
strategy. The company built a
base of 50 million users by in-
tegrating its social music rec-
ommendation and concert
alert service into such popular
social networks as Facebook

new precedent.

“Paramount to makinga suc-
cessful deal is getting conviction
that a business model that has-
't been tried works under the
current constraints,” says Nor-
west’s Abbott. “There may be a
renewed interest in looking at
[music startups]. But even with
those changes, can the business
models still work?” oo

L. QIC rmesents
cna
Mobilize your
music! Attend
Billboard’s Mobile
Entertainment Live
conference Oct. 6
in San Diego. Visit
mobileentertainment
livefall.com for the

agenda, speakers and
registration details.

WwWWWwW.americanradiohistorv.com

2 15 JASON ALDEAN
g 3 RUNTHIS TOWN
JAY-Z, RIHANNA & KANYE WEST
4 g BESTIEVERHAD
DRAKE
3 o OBSESSED
MARIAH CAREY
el DOWN
5 4 6 JAY SEAN FEATURING LIL WAYNE
| GOTTA FEELING
6 6 12 THE BLACK EYED PEAS
= 5 12 BREAKUP
g MARIC FEATURING GUCC MANE & SEAN GARRETT
g g & MMASTAR (EVERYWHERE WE ARE)
l JEREMIH
YOU'RE A JERK
9 16w

TOES
2AC BROWV:{ BAND

“Big Green Tractor” powers 2-1in its 15th
week on the chart, becoming the first
country song to ever hit No. 1 on this list.
Jason Aldean's track can also be found atop
the Hot Country Songs list for the third
consecutive week, his third No. 1 on that tally.

ICE CREAM PAINT JOB
DORROUGH

PARTY IN THE U.S.A.
MILEY CYRUS

WASTED

GUCCH MANE FEATURING PLIES

BOOM BOOM POW

THE BLACK EYED PEAS

WETTER (CALLING YOU DADDY)
TWISTA FEATURING ERIKA SHEVON

ALL SUMMER LONG
KiD ROCK

YOU BELONG WITH ME
TAYLOR SWIFT

HOTEL ROOM SERVICE
PITBULL

USE SOMEBODY
KINGS OF LEON

BIRTHDAY SEX
JEREMIK



www.americanradiohistory.com

John Mayer Coldplay Elton John Chickenfoot
Allman Brothers Billy Joel Styx New York
Live Earth Brad Paisley REO Speedwagon .Phulharmomc |
American ldols Usher Kenny Chesney Widespread Panic
LIVE! Emmylou Harris Diana Krall Boston Symphony
Michael McDonald Patty Griffin Creed Drehestra
Farm Aid , Barbra Streisand
Shawn Colvin Santana . .
So You Think You Buddy Miller Tori Amos ve fation
Can Dance Rolling St Counting C Pete Seeger
. olli ones ounting Crows
Lionel Richie 5 , 5 The Fray
Brooks & Dunn Jimmy Buffett A
James Taylor Rav LaMont Pearl Jam Sugarland
. a agne ar
Carole King yDan c okg Rachel Fuller
N e Co -
Robin Williams , ' Pete Townshend
The Police

Talk about a supergroup.

Tickets-for-Charity® would like to thank the artists, managers, promoters and venues who have made it possible
for us to generate more than $7 million in ticket sales and direct more than $3 million to charity.

Where Great Events and Great Causes Come Together®

wWWwWw.americanradiohistorv.com
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Stepping Out

Mana Guitarist Sergio Vallin Takes Solo Bow

For the past 15 years, Sergio Vallin
has been known as the guitarist for
Mana, the top-selling Latin rock band
in the world.

Now, the soft-spoken Vallin is ready
to step into the spotlight with his first
solo release, “Bendito Entre Las Mu-
jeres” (Blessed Among Women), on
which he combines his signature gui-
tar chops with the voices of an eclectic
group of women that includes Span-
lards Ana Torroja, Rosana and Na-
talia Jiménez (of La Quinta Estacién);
Paulina Rubio; Joy (of Jesse & Joy);
Ely Guerra; Mariajosé; and Brazilian
star Ivete Sangalo.

The album is due Sept. 22 on Warner

Music Latina, Mana’s label, and the
video of the first single, “Sélo Th” (fea-
turing Raquel Del Rosario of Span-
ish pop band El Suefio de Morfeo),
was shot in Spain in early September.

Vallin’s solo endeavor is a rare move
in a Latin music world where it's usu-
ally lead singers who embark on side
projects (although, coincidentally, Fe-
lipe Staiti, guitarist for Argentine rock
band Los Enanitos Verdes, also re-
leased an instrumental solo project in
August). And Warner’s decision to re-
lease “Bendito” regionwide is an ac-
knowledgement of Mani’s broad
appeal and Vallin’s musical talents.

A dazzling guitarist onstage who

Man smart,
woman smarter: |

“SERGIO VALLIN |

usually plays a secondary
role in the public arena
(ceding the limelight to
Mané’s lead singer Fher
Olveraand to drummer
Alex Gonzédlez), Vallin
has gained an increasingly high pro-
file as « composer, penning Mani
hits like “Bendita Tu
Luz,” which spent four
weeks at No. 1 on Bill-
board’s Hot
Songs chart in early
2007 and more than six
months in the top 10.
“Obviously, Sergio
benefits in this project

Latin

from being a member
of Mana,” says Idigo
Zabala, president of Warner Music
Latin America. “But thisis an impor-
tantalbum for us, with great sales po-
tential, great songs and greal singers.
You would think a guitarist from a
rock band would deliver an alterna-
tive albumn, but that was never Ser-
gio’s intent. He brought us a project
where he wanted lo present songs that
are great songs.”

“Bendito” is a collection of 13 orig-
inal tracks that stand out for their
musicianship, blended with cornmer-
cial hooks and lyrics that veer from col-
loquial to frankly sexual.

Obviously, having an album that
only features female voices is also a
marketing hook. But Vallin didn’t con-
ceive it that way.

“People would expect a guitar
album from me,” says Valiin, who is
classically trained. “But aside from
that musical part, I have stories and
thoughts to share. But I'm not a
singer. So I invited women because [

admire all women—my mother, my
wife, my sister, my daughter-—and
also, because prior to joining Mana,
my brothers and | had a band and the
singer was my sister. | wrote music
for her to sing.”

So close is the female link, in fact,
that Vallin penned two instrumental
tracks on the album—
“Historia De Una
Nena” (Story of a Little
Girl), No. 1and No. 2—
for his daughter. And
the track “Porqué Te
Vas,” the only song on
the album originally
recorded by Mang, is
redone here with his
sister Rocio Vallin on
vocals. Vallin wrote the song after his
mother died 11 months following the
death of his father.

“I'suppose she died of love,” he says.
“The title is about my mother singing
to my father’s photograph.”

Vallin took advantage of Mana’s year
off to record the album, turning to
singers he had met through the years.
His window of opportunity was lim-
ited because Mana will release a new
album next year and Vallin will once
again be part of Latin music’'s most
powerful quartet.

“This came from the heart,” he says.
“I’'m a member of Mand and when we
start our new album, I'l have to focus
onthat. But | feel like |'ve come home.
[The songs] are part of me. Things
about me most people didn’'t know ex-
isted have now found the time to come
to light.” .

4 For 24/7 Latin news

1Z and analysis, see
billboard.biz/latin.

More BarsIn More Places

AT&T Pairs Again With Alexis & Fido For 3G Campaign

After launching marketing campaigns earlier this year
with the likes of Paulina Rubio, Don Omar and Es-
pinoza Paz, wireless carrier AT&T is again aligning
with a Latin recording act to launch a new product.

The reggaeton duo Alexis & Fido are the voice
and face of AT&T’s campaign to promote its new

third-generation network. Although AT&T has
featured some 15 Latin acts in product campaigns
during the last four years, the Alexis & Fido cam-
paign stands out because it not only integrates
the duo’s new single into radio and TV spots,
but also features lyrics for those spots

that the pair wrote.

“We gave them the key points, but we
asked them to say it in their own words
andin their own style,” says Roberto Gar-
cia, executive director of Hispanic mar-
keting for AT&T, who came up with the
idea of using musical acts to produce

radio jingles in addition to TV spots.

Alexis & Fido are currently promot-
ing their album “Down to Earth,” re-
leased last March on Sony Latin. The

AT&T campaign, negotiated through
their manager José “Pompi”
Vallejo, was timed to coincide with
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the release of their second single, “Bartender.”
The act’s pop/urban sound, Vallejo says, lends it-
self to acampaign that went beyond the borders
of its native Puerto Rico.

Vallejo had already paired Alexis & Fido with
AT&T a year earlier for a U.S. TV campaign that
also featured actress Roselyn Sanchez. This time,

AT&T was looking for a musical act specifically
for its 3G campaign and ultimately decided to

Wireless routers: ALEXIS & FIDO

work again with the duo.

Initially, Alexis & Fido recorded a radio jingle,
which has been airing for more than a month. Con-
sumer feedback was so positive that AT&T also
decided to shoot a TV spot, which coincided with
the group’s filming of the “Bartender” video.
Taking advantage of that fact, AT&T used the
same director and set to shoot the 30-second TV
spot, which will begin airing Sept. 16 in key mar-
kets in Texas, California, lllinois, Nevada, Florida
and New York, among others.
In addition to the extensive promotion Alexis
& Fido are getting with the jingle spot, they
are receiving a sponsorship fee, of which Sony
gets a percentage.

“It’s their biggest campaign to date,” says
Vallejo, who doesn’t mind sharing the profit.
“It’s a new way of doing business.”

—LC

EN ESPANOL: All the great Latin music cov-
LOM erage you’'ve come to expect from Billboard—
in Spanish! Billboardenespanol.com.

PANELISTS CONFIRMED
FOR REGIONAL
MEXICAN SUMMIT
Top artist manager Martin Fa-
bian, Fonovisa/Disa president
Gustavo Lopez, Bandamax ex-
ecutive producer Victor Manu-
el Moreno Valdez, Mexico Mu-
sical president Javier Rivera
and singer/songwriter Espinoza
Paz have been confirmed as
panelists for Billboard’s Re-
gional Mexican Music Summit.
The conference takes place
Oct. 8-9 at the Hyatt Regency
Century Plazain Los Angeles.
Also confirmed are producer
Adolfo Valenzuela and manager/
producer Jose Juan Segura.
The panelists will address
the development of new tal-
ent in the genre, the state of
touring and how artists can
make the most of TV exposure
on both sides of the border. In-
dependent publishers Maximo
Aguirre and Alejandro Garza,
as well as Universal Music Pub-
lishing Group senior VP Eddie
Fernandez, will offer advice on
collecting publishing income.
For the latest lineup and to
register, go to regionalmexican
musicsummit.com.

T-MOBILE SPONSORS
CONCERTS

T-Mobile’s Sidekick is sponsor-
ing concerts by Kinky and Jesse
& Joy as part of its Grammy
Celebration tour. The two acts
will play Houston’s Warehouse
Live Ballroom Sept. 26 and
New York’s Webster Hall Sept.
30. Fans can get tickets
through in-store contests and
giveaways at T-Mobile stores
in Houston and New York. The
two groups are the first Latin
acts to be part of T-Mobile’s
Grammy concert series, which
has previously featured Katy
Perry, Lady GaGa and Kelly
Clarkson, among others.

PEREZ TAPES
HERBALIFE AD
Regional Mexican singer Yo-
landa Perez has taped a spot
promoting Herbalife’s Formula
1 nutritional shake mix. The
spot, which also features TV/
radio personality Patricia Lopez,
willrun on the jumbo screensin
the plaza at the entertainment
complex L.A. Live, which in-
cludes the Nokia Theatre and
Staples Center and features
shows by marquee Latin acts.
—Ayala Ben-Yehuda
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>>>BEGGARS
EXPANDS IN CHINA
U.K.-based independent
Beggars Group has
reached an agreement to
release key albums
physically in China during
the coming months
through local labels
Jingwen and Hi-Note,
The company'’s full
catalog (on the 4AD,
Matador Records, Rough
Trade Records and XL
Recordings imprints) is
also being made
available through the
digital service Wa3.cn for
online subscription and
mobile distribution. In
addition, a Web site for
Mandarin speakers,
BeggarsChina.com, will
be faunched.

>>>SYDNEY VENUE
TO BE REBRANDED
The new operators of the
Sydney Entertainment
Centre aim to revamp the
12,500-capacity venue as a
top concert destination.
Venue owner the Sydney
Harbour Foreshore
Authority evicted the
previous lease-holders,
Arena Management, Aug. 6
when the company entered
administration with
spiralling debts estimated
at $10 million Australia
($8.4 miltion). Darling
Harbour Convention and
Exhibition then assumed
management of the SEC.
The venue’s new GM Steve
Romer says, “We'd like to
see it become the Madison
Square Garden of Sydney.”

>>>JAPAN TACKLES
MOBILE PIRACY
Japanese rights holders
and the country’s Internai
Affairs & Communications
Ministry will design a
system aimed at stopping
mobile phone users from
illegally downloading
music. The ministry is
creating a group
involving rights holders
and mobile services to
thrash out the initiative.
Although specifics are
sketchy, it would involve a
dedicated server tracking
details on downloads and
analyzing whether they
are legal. When the
system detects an illegal
download, it will issue a
warning to the mobile
customer. If the customer
continues to download
illegally, the system will
disable the phone’s
ability to play music.

Reporting by Lars Brandle,
Andre Paine and Rob
Schwartz.

BY JONATHAN LANDRETH

SODASTARS

Pepsi Scores In China With
‘Battle Of The Bands’ TV Show

BEIJING—Youthful, spiky-haired rock-
ers are onstage playing electric guitars
in front of an energetic crowd. It could
be a rock gig anywhere in the world—
but this is a Saturday-night TV talent
show, Chinese style.

Zhejiang Satellite TV’s “Voice of the
New Generation: Battle of the Bands,”
sponsored by PepsiCo, has proved a
breakout hit this summer. The show’s
july 25 episode hit No. 2inits 9:30 p.m.-
11 p.m. time slot, attracting 10 million
viewers nationwide, according to the TV
ratings firm CSM.

And Pepsi is hoping TV success will
just be the start. The winning act from
the Sept. 12 finale will score a record deal
with Pepsi partner QMusic, a new music
company created for bands from the show
and managed by Qun Yin Culture and
Entertainment, which has operations in
Hong Kong, Shanghai and Beijing. The
act will also win ringtone distribution
through Pepsf’s digital platform partner
A8 and a headline tour of China.

Most Chinese music shows have fo-
cused on pop solo artists. When
androgynous pop upstart Li Yuchun won
the 2005 finale of Hunan Satellite TV’s
singing contest “Super Girl,” an audi-

ence of 400 million viewers luned
in, according to CSM.

Li has gone on to a successful
music career and is currently
making her first movie, while
“Super Girl” has spawned many
imitators. But PepsiCo Greater
China chief marketing officer
Harry Hui, former president of
Universal Music Southeast Asia
says the success of “New Gener-
ation” shows Chinese kids are
ready for something different. He says
Pepsi’s research found that there were
more than 20,000 active rock bands in
the country and that 1 million guitars
were sold in China during 2008.

“Rock musicin China is really evolv-
ing,” Hui says. “We're at an exciting
time. If you listen to some of the bands
we're working with and listen to their
lyrics, it’s really very encouraging.”

More than 6,000 groups entered the
competition, competing initially in re-
gional qualifying rounds, with some
arena shows drawing crowds of more
than 10,000, according to Pepsi. Forty
semifinalists were then whittled down
to 10 finalists by Huiand his handpicked
music industry judges, who will also

pick the winner.

Despite some complaints from the
Chinese indie scene about Pepsi’s in-
volvement, finalists the Wheels—a
punk-pop act from Tianjin—have a prag-
matic take on their participation.

“I hope [Pepsi] follows through,”
frontman Mei “Panda” Huanlin says.
“If they can’t, well, then we've had a
chance lo get heard by more people.”

Hui says the TV show was intended
primarily as a marketing push to sell
more beverages to China’s 1.3 billion
population, but he adds that recent rat-
ings suggest something more.

“If there was a way to turn this cost
center into a revenue model—if the
[winning] band became huge one day,

-

Pop rock: Contestants on the set
of ‘Voice of the New Generation:
Battle of the Bands’ (above);
PepsiCo’s HARRY HUI (far left)
with guest QUINCY JONES at the
Shanghai semi-final.

well, why not?” he says. “It'd be
amazing to share in a little bit of
the profits.”

Huisays Pepsidoesn’t haveany
equity in QMusicand declines to reveal
what its share of label revenue will be.
But the brand is keen to continue the
association after the show ends. “Bands
will become integral to future market-
ing,” PepsiCo China VP Chris Tung says.

Others, like Ed Peto, managing di-
rector of Beijing-based musicindustry
consultancy Outdustry, believe the
show’s success could help rock music
gain a toehold in the pop-dominated
Chinese scene.

“Pepsi has wildly overestimated the
number of functioning bands in China,
but this may become a self-fulfilling
prophecy,” Peto says. “Raise the cool cap-
ital of being in a band and you will en-
courage more bands to start up.” <.

BY VLADIMIR KOZLOV

Performance Fights

Russian Royalty Ruckus Erupts Over Government Contract

MOSCOW—Government at-
tempts to streamline the way
performing rights royalties
are collected in Russia have
sparked an argument among
rival collecting societies.

In early August, Rosokh-
rankultura, the government
agency in charge of culture, an-
nounced collecting society
VOIS as the winner of a ten-
der for accreditation as the
country’s sole music collect-
ing society.

But two unsuccessful ap-
plicants, collecting societies
RFA and ROUPI, are threat-
ening legal action against
Rosokhrankultura in an at-
tempt to get the decision
overturned.

“We believe the chances
that the decision could be re-
versed are high,” says RFA
general director Pyotr Poroy-
kov. “An important principle,
that a designated music licens-
ing company should be form-
ed and governed by rights
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holders, was violated.”

ROUPI first deputy general
director Anzhelika Korotayeva
confirms her company is also
considering legal action. RFA
and ROUPI say the tender con-
ditions stated that the accred-
ited company should be formed
and governed by rights holders,
who can’t join VOIS due to its
status as a public organization,
with members drawn from in-
dividuals and noncommercial
organizations. RFA and
ROUPI are classified
as noncommercial
partnerships,
with member-
ship open to all.

Rosokhrankul-
tura didn’t return
requests for comment
by press time, but VOIS in-
sists it won the contract fair
and square.

“I don’t see any grounds for
questioning the government’s
decision,” says deputy gen-
eral director Viktor Osipov,

SEPTEMBER 19, 2009

who says VOIS is negotiating
with rights holders over their
involvement in the society.
“We are ready to answer any
questions about our opera-
tions, collecting and payment
procedures.
A performance right for
recorded music, covering
broadcasters and any places
where music is played in pub-
lic, has existed in Russia since
1991 but has only been en-
forced in recent years.
Efforts to retrieve
royalties were pre-
viously ham-
pered by
numerous “col-
lective rights
management” so-
cieties that would
falsely claim to be collect-
ing on behalf of rights holders.
But since Jan. 1, 2008, soci-
eties have only been allowed to
operate under direct agree-
ments with rights holders,
until accredited by the govern-
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ment. Performance rights rev-
enue jumped to $4 million in
2008, up from $700,000 in
2007, according to the [FPI.
RFA projects performance
rights revenue will reach $50
million by 2012.

All four major labels have di-
rect agreements with RFA,
which also has reciprocal agree-
ments with 20 international
collecting societies. VOIS and
ROUPI collect for various
Russian labels and also have
some international reciprocal
agreements.

But VOIS, which started
making collections in its new
capacity Aug. 6, claims it's now
responsible for collecting all
performing royalties, super-
seding any existing agreement
between other societies and
rights holders.

The government hasn’t yet
commented on its position. But
RFA and ROUPI insist they
have the right to continue op-
erating in the market—a posi-
tion backed by the IFPI, which
raised concerns about VOIS be-
fore the contract was awarded
(billboard.biz, July 28).

“VOIS is interpreting the law
in a very narrow way, ignoring
other clauses under which col-
lecting societies could still op-
erate on the basis of direct
agreements,” says lgor Poz-
hitkov, head of the IFPI's re-
gional office for Russia and the
Commonwealth of Indepen-
dent States.

Despite the threat of legal ac-
tion, the situation is ultimately
likely to be resolved by the atti-
tude of the major labels. Uni-
versal Music Russia declined to
comment while Nikitin Rec-
ords, Warner Music’s licensee
in Russia, didn’t return re-
quests for comment. Sony
Music Russia general director
Leonid Agronov says the label
is “in negotiations with other
market players” to determine
its position.

But Alexander Blinov, gen-
eral director of Gala Records,
EMI Music’s licensee in Rus-
sia, says the company will
now have its royalties col-
lected by VOIS.

“We made up our mind,” he
says. “And we’'ll see how efficient
and transparent [VOIS]is.” ...
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BY LARS BRANDLE

Falling
Down
Under

Ticket Prices Continue To
Tumble In Australia

BRISBANE, Australia—Australia’s live circuit
has hit a few speed bumps lately, but promot-
ers hope a gear change in ticket pricing and
investment in new technology will restore
some acceleration.

Leadinginternational acts’ ticket prices are
down 30% from last year, promoters say. That
comes after ticket sales for nonclassical music
events fell 27.5% to 4.3 million during 2008,
according to the trade organization Live Per-
formance Australia (LPA).

Sydney-based promoter Michael Chugg, ex-
ecutive chairman of Chugg Enterprises, says
promoters saw “some resistance” to high ticket
prices, especially for “the older market, super-
star/retro acts.”

Chugg says price reductions are ““one of
the first things we looked at” to help fill ven-
ues. The LPA says nonclassical ticket prices
averaged $101.4 Australian in 2008, up 12%
from 2007, but revenue fell $100 million Aus-
tralian ($84 million) to $389.2 million Aus-
tralian ($326 million).

The live market’s volatility was cited by vet-
eran impresario Kevin Jacobsen as a key fac-
tor behind the recent collapse of his company
Arena Management (billboard.biz, July 31),
which had managed the 12,500-capacity Syd-

dney Entertainment
entre in June.

ney Entertainment Centre.

However, a $130 Australian ($109) top price
helped Pink sell out a 58-arena tour of Aus-
tralia in May and June, promoter Michael Cop-
pel says. On Pink’s 2007 trip Down Under
opening for Justin Timberlake, standing tick-
ets averaged $180 Australian ($151).

For top-range acts, “$100-$150 Australian
[$84-%$126] is a good price,” Chugg says. He
says promoters are attempting to maintain ex-
isting production values and band fees, so
price-cutting will “hit our margin—but we’ve
got to roll with.it.”

Chugg Enterprises brought in Coldplay in
March and is promoting upcoming shows by
Pearl Jam and AC/DC. The latter band’s 11-
date stadium tour in February and March 2010
has so far sold more than 600,000 tickets, says
Melbourne-based Garry Van Egmond, Chugg’s
co-promoter on the tour.

The $99.90-$149.90 Australian ($83.70-
$125.50) price range has helped, Van Egmond
says. “The market has to correct itselfin ticket
pricing,” he says. “Punters aren’t prepared to
pay the heavy prices.”

Chugg says that selling tickets for Simon &
Garfunkel’s nine-date Australian tour in June
and July was “a bit of a struggle” thanks to the
high-end, $350 Australian ($293) pricing.
“We've found when you start getting into the
second and third shows, the demand for those
top-priced tickets decreases,” says Chugg,
who co-promoted the tour with Sony Music’s
Day 1Entertainment.

Frontier Touring tour coordinator Michael
Harrison—an experienced booking agent—
says the high prices mainly affected inter-
national acts, rather than local talent playing
theater or club shows. “The market tends to
be more price-sensitive for local acts,” he
says. “You see price structures
for local bands which will in-
corporate stuff for presale,
‘early birds,” digital bundles
with tickets, etc.”

At press time, Pearl Jam had
sold 160,000 of 200,000 tick-
ets for its upcoming five-date
stadium tour, which begins Nov.
14. Tickets are priced at $99.90-
$123.90 Australian ($83.70-
$104), with some $69.90 Aus-
tralian ($58.60) seats available
for the Nov. 25 closer in Brisbane.

The band is also offering
ticket buyers special digital bun-
dles withits forthcoming album
“Backspacer” through ticketing
company Ticketek’s Web site.
Promoters are turning to the
Web to boost business. Fron-
tier, for example, is about to re-
launch its own Web site with
added interactivity.

Chugg adds that traffic on
his firm’s site has been climbing
since the mid-August launch of
weekly online updates on Pearl
Jam’s tour featuring interviews
and live footage.

“We launched on a Sunday
and over the next two days,
our Web site hits went up
700%,” Chugg says. “The In-
ternet is reviving and support-
ing the live business.” .
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Stage Three Shifts Gears And Scores Hits

When the Aug. 15 issue of Billboard published
the Top 10 Publishers Airplay chart for the sec-
ond quarter, some were surprised to see Stage
Three Music ranked No. 7, with a 3.1% share.

That’s because until recently, Stage Three
operated primarily as a catalog publisher that
often signed recording artists who wrote songs
for their own albums, says Stage Three Music
North America president Lionel
Conway. Butin the last two years,
the company has shifted its sign-
ing efforts away from artist/song-
writers to songwriter/producers,
he explains.

“While we still represent great
talent like the Decemberists,
CsS and the Subways, we felt
that having pop writers gave us
much more output of cuts and a
better percentage of having hit singles through-
out the year rather than waiting for two years
between releases,” Conway says.

Songwriter signings like Brett James,
Bobby Pinson, Andrew Frampton, Bernard
Butler and Steve Robson have helped Stage
Three get chart action in the United Statesand
the United Kingdom. Those songwriters can
write for different genres and artists, which pro-
duces many different partners, all of which
makes the odds better for snaring hit songs,
Conway says.

For instance, James says that this year he has
had hits with Kenny Chesney (“Out Last
Night”), Rodney Atkins (“It's America”), Ras-

Focused on
writer/producers:
Stage Three's
STEVE LEWIS

cal Flatts (“Summer Nights”) and Tim Mc-
Graw (“It’s a Business Doing Pleasure With
You”), while Pinson has co-written hits for Sug-
arland (“It Happens”) as well as most of the
next Toby Keith album, Conway says.
“Another of our Nashville writers, Jon Mabe,
wrote ‘The Climb,” recorded by Miley Cyrus,
which has already won [an MTV Teen Choice
Award and an MTV Movie Award], and there’s
some talk about it being song ofthe year,” adds
Stage Three managing director Steve Lewis.
Stage Three’s strategy shift helped the pub-
lisher place seven hits among the top 100 air-
play songs for the quarter that ended June 30,
18 |
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according to the Harry Fox Agency, which tracks
publisher share, and Nielsen’s SoundScanand
BDS units, which track radio airplay. Those
songs are “The Climb,” “Out Last Night,” “It
Happens,” “It’s Amnerica,” Toby Keith’s “Lost
You Anyway,” Montgomery Gentry’s “Onein
Every Crowd” and Matt Nathanson’s “Come
On Get Higher.”

In the United Kingdom,
Frampton co-wrote all three hit
singles from the Script’s current
album, which he produced. He
also wrote the song “T Shirt,” a
hit for Shontelle. The U.K. of-
fice also signed Butler, the former
Suede guitarist and Duffy’s pro-
ducer/co-writer, as well as Rob-
son, who recently had hits with
Take Thatand James Morrison.

Stage Three began itslife as a catalog player.
In 2005, music veteran Lewis, backed by pri-
vate equity funds Apex Partners and Ingenious
Media Active Capital, acquired Conway's Mo-
saic Music Publishing, a catalog that includes
prime songs by Aerosmith and ZZ Top, as well
as a vast country catalog. At the time of the ac-
quisition, publishing sources estimated that
Lewis paid about $50 million for Mosaic (Bill-
board, June 21, 2008). Since then, Stage Three
has acquired the catalogs of David Essex, Gerry
Rafferty, Gregg Alexanderand other writers.
The company remains interested in making
more acquisitions under the right circum-
stances, Lewis says.

“It is also important to note that we have
added significant value to our catalogs through
vigorous copyright protection in the form of
audits, infringement monitoring and income
tracking,” Conway adds.

Nowadays, Stage Three has three offices and
handles its own administration, with systems
and royalty payments based in the London head-
quarters, where it employs seven staffers. In
the United States, Conway heads the company’s
office in Los Angeles, which has a staff of seven
and handles creative and U.S. licensing. GM
Tim Hunze runs the Nashville office, where
two other creative staffers work.

The company is excited about its recent sign-
ings of producer/songwriters Heather Bright
and Mike Shimshack, Lewissays. But he adds
that it isn't ignoring artist/songwriters. “It’s
not that we wouldn’t sign a band; we want to
be selective,” he says. “We are moving in an
economy where it makes sense.”

For instance, besides the Decemberists, the
company’s songwriter roster also includes
Nathanson, whose single “Come On Get
Higher” has sold 1.5 million downloads, ac-
cording to Nielsen SoundScan, while his album
“Some Mad Hope,” released in August 2007,
spent 34 weeks on the Billboard 200.

“We make very few additions to the roster and
right now we’re focused on writer/producers,’
Lewis says. “We maintain belief in the bands on
the roster and may sign more . . . but right now
we're focused on writer/producers.” s

b- For 24/7 publishing news and analysis,
DIz see billboard.biz/publishing.

ROO KENDALL
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When Sports & Entertainment Financial Group’s Shawn Gee signed on last fall as the pro-
ducer/business manager of Lil Wayne’s planned tour of North American arenas and am-
phitheaters, his mission was to “help redefine Wayne within the touring market,” Gee says.

The mave seems to have paid off well: Lil Wayne’s 2008-2009 tour grossed about $42 mil-
lion and drew noarly 804,000 fans to 78 concerts, according to Gee (billboard.biz, Sept. 8).
The numbers make it the most lucrative rap tour that Billboard has ever tracked, topping
Jay-Z’s 2008 jaunt with Mary J. Blige, which grossed $34.6 million and drew 310,694 con-

certgoers to 28 shows, according to Billboard Boxscore.

Lit Wayne will likely also earn a spot on Billboard’s year-end list of the top 25 grossing
tours, a rare feat for a hip-hop artist. The rapper’s 2008-2009 tour was split into three legs
(starting Dec. 14, 2008, and wrapping Sept. 6) and featured support on various dates by
Keyshia Cole, T-Pain, Gym Class Heroes, Keri Hilson, Young Jeezy, Drake, Soulja Boy Tell’Em,
Jeremih and Pleasure P. Haymon Events/Live Nation exclusively promoted all of the shows.

Gee is no stranger to ambitious rap tours, having also produced Kanye West’s 2008 Glow

The producer and business
manager of Lil Wayne’s
2008-2009 tour talks about
the challenges of mounting
a hip-hop arena outing.

in the Dark tour, which rang in $30.8 million from 49 concerts that attracted 507,853 fans, ac-

cording to Billboard Boxscore.

Two days before Lil Wayne’s tour wrapped Sept. 6 at the BankAtlantic Center near Miami,
Gee spoke with Billboard about the tour’s packaging, how he convinced venues and promot-
ers to book the shows and the rapper’s international touring plans.

What was your strategy going
into Lil Wayne’s North Ameri-
can tour?

No. 1, we wanted to go out and
prove that Wayne was a real head-
line arena artist. We wanted to
make sure we put together a pack-
age and over-delivered to the con-
sumer. That was the key word 1 kept
stressing to management: over-de-
liver. We were planning this last fall
... so we were actually planning a
tour at the time where all venues
and promoters were shying away
because of what was happening
with the economy. Once we laid out
the plan, we sought out the best
partner. Wayne’s lawyer was able to
strike a great deal with Al Haymon
of Haymon Events. Al is associated
with Live Nation, but we were deal-
ing 100% exclusively with Al. We
went over the strategy with him and
he bought into it 100%.

it’s unusual to see hip-hop artists
play arenas and amphitheaters.
What made you believe Lil
Wayne could pull off a tour of
this size?

The demand was there. Obviously
the album [“Tha Carter 111,” which

has sold 3.2 million copies in the
United States, according to Nielsen
SoundScan] was extremely success-
ful. He’s had a history of perform-
ing, so there’s a segment of his base
that knows him as a live performer.
But ultimately the demand was
there. We justhad to make sure that
the plan and the execution was such
that we properly satisfy the demand.

We strategically put the I Am
Music package together to make
sure that all segments of Wayne’s
fan base would be interested in one,
if not all of the opening acts. We
had T-Pain as an opening act, who's
had hits over all formats of radio;
we had Keyshia Cole, who is more
ofan urban-leaning female; and we
had Gym Class Heroes, which is
more alternative.

If I rolled out with a 100% hip-
hop package, then maybe the alter-
native kids or the females that love
Wayne would’ve been scared off.
And if I rolled out with a total alter-
native package, maybe some of
Wayne's hip-hop core may not have
been interested in the show.

There seems to be a negative
stigma associated with hip-hop

touring in the concert business.
Were venues and promoters hes-
itant to book these shows?
People were very hesitant. I think
very few of them had ever experi-
enced Lil Wayne in their venue or
on tour. But ultimately they were
very hesitant based on reputation.
So I surrounded Wayne with a team
of experienced people. I brought
in a very experienced production
manager. | brought out the same
venue security team that went out
with Beyoncé—they had played all
these venues multiple times, so
when we were advancing security,
it was a familiar voice on the phone.
When we were advancing produc-
tion, it was a familiar voice on the
phone. So we insulated the exist-
ing Wayne team, and literally all he
needed to do was put together his
creative, get offhis bus, walk to the
stage, perform, walk back off the
stage, get back on his bus and roll.
That was the protocol for each of
the 78 shows.

Does Lil Wayne have a booking
agent?

No, he doesn’t, which is another in-
teresting twist. He was in between

booking agents when we started
planning this tour. When we cut
the deal with Al Haymon we were
looking into a variety of booking
agents, but as we started moving
down the lane of execution we re-
alized that we really didn’t need one
at that point. It was done strictly
with management, myself and the
promoter directly.

Lil Wayne has a handful of con-
certs scheduled in the United
Kingdom for early October.
Aside from that, what’s the plan
for his international touring?

He’s been there, but very rarely. And
when he was there, it was earlierin
his career—and from a touring per-
spective, earlier in his process. What
Wayne has grown to be is an artist
that really puts on a true musical
presentation. He’s not up there with
justaturntable and a hype man. It’s
him, a five-piece band, a DJ and vi-
suals. So the international markets
were never exposed to that Lil
Wayne performance. Our goal was
to go out especially during the sum-
mer festival time frames and expose
Wayne to those European festivals
and expose fans to his new musical

presentation. Unfortunately, we
weren't able to do that and resched-
uled some of the headline dates
for October. But the goal for 2010
is to get him out and let the world
see him.

Any particular international mar-
kets you’re looking at besides
Europe?

Japan is a huge market from a
record sales perspective and inter-
est. And I think Australia and New
Zealand as well.

Do you think he can play arenas
and amphitheaters again the
next time around?

Yes, I'm very confident. What he’s
done over the past nine months is
establish the fact that he putsona
great performance. Whenyou come
to see him perform, you're experi-
encing a show. It’s not just listen-
ing to songs. He has the visual and
audio package. We established him
as a headline artist and I think it
grows from there.

Historically, why haven’t hip-hop
artists had abigger presencein
the touring business?

The “winner-take-all” mentality
that existed in hip-hop in the past
was not conducive to building a
touring career. Touring is a grind.
It does not provide instant finan-
cial gratification. For so many years
the hip-hop model was, “Make a
hot song or mixtape, sign a record
deal, get a large advance, sign a
publishing deal, get a large ad-
vance, oh, and then maybe go out
on the road.” This method of ca-
reer development is opposite of the
rock model, jazz model, gospel
model, etc. Most any other genre
of music starts with some sort of
live performance—whether it be
in a club, the church or in a dive
bar—and uses the live show as a
foundation to build a career. «-+-

The ‘winner-take-all’ mentality that existed in hip-hop in the
pastwas not conducive to building a touring career. Touring
isagrind. Itdoesnot provide instant financial gratification.

www.americanradiohistorv.com

SEPTEMBER 19, 2009 |

www.billboard.biz

19


www.americanradiohistory.com

R A N E W

DELE « PHOTOGRAPH BY

£



www.americanradiohistory.com

DANNY CLINCH?

2

SEPTEMBER 19, 2009



www.americanradiohistory.com

.- UTUMN HERALDS A

time of change for Tim McGraw. 4 His mul-
tifaceted career is at a crossroads as the coun-

try singer prepares for the Oct. 20 release of

| “Southern Voice” on Curb Records. McGraw

has spenthis entire career on Curb, but he now

has a new management team led by Coran Cap-

shaw at Red Light Management, a wealth of merchandising and mar-
keting projects and plans for a major arena tour early next year. He’ll
also co-star with Sandra Bullock in the new Warner Bros. film “The
Blind Side.” 4 This is busy, even by McGraw’s standards, and enthu-
siasm runs high. “Tim has the desire to work hard, he’s engaged, he’s
energetic, he made a great album,” Capshaw says. “Tim has a great
history, people have done a great job with him, and now we’re ready

to try to take it to another level.”

The new album is McGraw’s 10th with pro-
ducer Byron Gallimore in a collaboration that
has yielded tremendously successful results
at retail and radio (see chart, below). Mc-
Graw’s overall career has been one of the
brightest in any genre for more than a decade,
encompassing hit albums, lucrative touring
and notable revenue generated by music pub-
lishing, films, TV shows and books, as well
as branding and licensing.

Since McGraw’s career began in the early
1990s, he has sold almost 40 million albums,
according to Nielsen SoundScan, and domi-
nated the charts with 30 No. 1 singles. He has
won 14 Academy of Country Music Awards,
11 Country Music Assn. Awards, 10 Ameri-
can Music Awards, three Grammy Awards
and three People’s Choice Awards.

But there has been a dearth of new studio
material from McGraw in recent years. The
wheels of Nashville often turn slowly, but he

TIM McGRAW BY

feels he’s waited an inordinately long time
for the release of “Southern Voice.”

Recorded in the fall of 2006 at Dark Horse
studio in Franklin, Tenn., the album will see
the light of day nearly three years later. “I was
still in my 30s [when the album was
recorded],” he says. “It was a whole other
decade for me.”

He recorded once again with his road band,
the Dancehall Doctors. “I feel like it’s a great
collection of songs, and sonically I think the
band sounds really great,” McGraw says. “I
thinkithas a real grounded earthinesstoit.”

Even so, McGraw says it’s difficult to wait
so long to release a record, “because you're
so excited about music when you first do it
and it’s new,” he admits. “Now I'm getting
ready to go into the studio here in a month
and start the next album, so I’'m onto other
songs now. But the great thing is I'm excited
about people finally hearing this record.”

NUMBERS:
THE NO.1 SONGS

TITLE PEAK POSITION DE_BUT DATE LABEL
“Don’t Take the Girl” 1 (two weeks) April 2,1994 Curb
“Not a Moment Too Soon” 1 (two weeks) Oct. 29,1994 Curb
“ILike It, | Love It” 1 (five weeks) Aug. 12,1995 Curh
“She Never Lets It Go to Her Heart” 1(two weeks) June 22,1996 Curb
“It’s Your Love” (with Faith Hill) 1 (six weeks) May 10,1997 Curb
“Everywhere” 1 (two weeks) July 5, 1997 Curh
“Just to See You Smile” 1(six weeks) Aug. 9, 1997 Curb
“Where the Green Grass Grows” 1 (four weeks) July 11,1998 Curh
“Please Remember Me” 1 (five weeks) March 20,1999 Curh
“My Best Friend” 1 (two weeks) May 15, 1999 Curh
“Something Like That” 1 (five weeks) May 15, 1999 Curb
“My Next Thirty Years” 1 (five weeks) Aug. 12, 2000 Curb
““Grown Men Don’t Cry” 1 March 24, 2001 Curh
“Angry All the Time” 1 (two weeks) July 28, 2001 Curh
“Bring On the Rain” (Jo Dee Messina With Tim McGraw) 1 Sept. 15, 2001 Curb
“The Cowboy in Me” 1 Dec. 1,2001 Curh
“Unbroken” 1 May 25, 2002 Curb
“Real Good Man” 1 (two weeks) May 17, 2003 Curh
“Watch the Wind Blow By” 1 (two weeks) Nov. 1, 2003 Curb
“Live Like You Were Dying” 1 (seven weeks) June 5, 2004 Curh
“Back When” 1 Sept. 4, 2004 Curh
“Last Dollar (Fly Away)” 1 Jan. 13, 2007 Curbh

22 BILLBOARD SEPTEMBER 19, 2009

Asked about the delay, McGraw says, “You
know about Curb Records. They had three
greatest-hits records out or something like
that. I thought it was coming out a lot quicker
than it did, then the greatest-hits records kept
dropping. I've got one record left on this label,
and I can’t help but think that it was a stall
tactic to add another year to my contract. This
would be that [ final] album coming out now
had it come out when it was supposed to.”

Curb GM Dennis Hannon declined to dis-
cuss the period between new McGraw proj-
ects. But the label did bring plenty of McGraw
product to market after his 2007 album “Let
It Go.” “Greatest Hits: Limited Edition” came
in April 2008, at first exclusively through Wal-
Mart; “Collector’s Edition,” a reissue pack-
age of three albums, came a month later; and
“Greatest Hits 3” and “Limited Edition: Great-
est Hits Volumes 1, 2 and 3" were released
last October.

McGraw publicly stated his dissatisfaction
with the release of “Greatest Hits 3.” “It has
to be just as confusing to the fans as it is to
me,” he said at the time in a statement. “I had
no involvement in the creation or presenta-
tion of this record.”

But Hannon says he is “very happy” with
the choice to release a greatest-hits album.
“Certainly the economic downturn played a
role in the sales of ‘Greatest Hits 3,” " he says,
“but I think it was important while we were
waiting for the release of ‘Southern Voice’ for
us to continue to build Tim'’s brand at retail
and, quite frankly, I think we did a very good
jobofit.”

‘VOICE’ OF REASON
“Southern Voice” is a typically deep and di-
verse record from McGraw in what contin-
ues to be a productive relationship with
producer Gallimore. McGraw says the pro-
ducer brings discipline and focus to the
recording process.

“I bring the sensibilities that I bring to
making a record, and he keeps everything

wWWWwW americanradiohistorv com

under control,” McGraw says. “He doesn’t let
us get too far out there.”

The record is at times pretty heavy themat-
ically—striking a familiar McGraw balance
between songs with weighty subjects like in-
fidelity, mortality and parenthood, such as
“Good Girls,” “If I Died Today” and “You Had
to Be There”—and the party songs that have
provided some of McGraw’s biggest hits, like
the leadoff single, “It's a Business Doing Plea-
sure With You,” and the title cut’s upbeat trib-
ute to all things Southern.

“There’s a lot of weight to these songs,”
McGraw says. “But there’s some light stuff,
too. That’s kind of why we put out ‘Business
Doing Pleasure.” The singles that I've put out
lately have had a lot of messages, so we
thought it would be kind of cool to give them
something a little lighter, knowing that when
it got time to be heavy that we had plenty of
that on the record, as well.”

As one of Nashville’s most prolific hitmak-
ers, McGraw has no shortage of great songs
pitched to him. When deciding which ones
to record, he says he listens closely to the opin-
ions of Gallimore and his wife, Faith Hill.
“But ultimately, for better or for worse, it just
comes down to what I feel and what I think
I want to say, and how I think the songs are
interpreted when I listen to them,” he says.
“I think there’s a lot of danger, and you can
hear on the radio or in people’s careers, where
you start trying to please people instead of
trying to please yourself on a record.”

Hannon says Curb’s marketing plan is set
from release date through Valentine’s Day,
and he thinks “Southern Voice” is fertile
ground for radio. “I think we could go five
[singles] deep, personally, when I listen to
this,” Hannon says. “I don’t know how real-
istic that winds up being, but I certainly think
there are five singles in here pretty easily.”

Scott Lindy, operations manager for Clear
Channel in Atlanta, says the debut single has
had good “but not overwhelming” reaction
in Atlanta. “Tim’s got the ability to move you

IOND/GETTY IMAGES
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Country fresh: Above: TIM McGRAW

at the Country Stampede 2009 in
Manhattan, Kan. Inset: McGraw’s cologne
is a top-seller at Wal-Mart.

when he sings,” Lindy says. “The more
records like that he does, the more people
will demand that he keep doing it. Lord
knows we could use a kick-ass Tim McGraw
album.” Currently the track is No. 14 on Hot
Country Songs.

The next single will be the title cut, which
will be released digitally Sept. 11, immedi-
ately following the premiere performance of
the song on the National Football League’s
season kick-off live on NBC. The single will
go to country radio the following week.

RED LIGHT, GREEN LIGHT
When word came last April that McGraw
signed with Red Light Management, many on
Music Row were taken by surprise. Capshaw,
a Charlottesville, Va.-based entrepreneur with
a wide-ranging portfolio—including real es-
tate and a brewery—is perhaps best-known
as manager of Dave Matthews Band, founder
of direct-to-fan pioneer MusicToday (now part
of Live Nation) and co-founder of ATO
Records. Red Light’s roster is very deep and
diverse, but McGraw is the first established
mainstream country star to enter the fold.

“We’'re positioned well to work with an
artist like Tim, where it starts with a main-
stream country radio act and extends into a
much broader career,” Capshaw says. “Tim’s
a touring artist, an actor, he has a big chari-
table vision. There is a broad array of things
that we can help him execute.”

That would include McGraw’s corporate
and branding strategy, which will be handled
with the resources at Red Light and sister

company Greenlight (see story, below).
Among the priorities are relaunching TimMc-
Graw.com, and Red Light will continue to
build that site’s e-commerce and fan club plat-
forms. The new album is already being of-
fered for pre-order on McGraw’s new online
store at MusicToday, including bundling op-
tions and a contest to win a signed copy of
Southern Voice.”
The management company will
work with the label to re-establish
McGraw’s relationships at retail
and country radio and is ramping
up a promotional campaign around
the album release and next year’s
tour launch.
In addition to Red Light’s in-house
radio promotion staff, which now in-
cludes veteran country radio executive
Jay McCarthy, independent promotion
executive Michael Powers is onboard with
the McGraw project, and all will coordi-
nate with Curb’s promotion efforts.
While signing McGraw to Red Light
might seem to have come from left field, Cap-
shaw has long had a presence in Nashville,
including management associations with acts
like Luke Bryan, Big Kenny, Rodney Atkins,
Phil Vassar, the Lost Trailers and Heidi New-
field. Capshaw is a principle and a financial
backer of the Bonnaroo Music Festival in
Manchester, Tenn., 60 miles south of
Nashville, and his other business concerns,
Five Guys Burgers and Fries and Starr Hill

beers, are available in Tennessee.

McGraw says of the new management
team, “So far, so good. I love [previous man-
ager] Scott Siman; he’s one of the nicest guys
you'll ever meet. He’s been like a brother to
me and continues to be a confidante and a
great friend and someone I'll always take ad-
vice from.” Of their split, McGraw simply
says it was “time for a change.”

McGraw calls Capshaw “sort of a savant
genius kind of guy. He's an entrepreneur.”
The move to Red Light, McGraw says, falls in
line with what has always been a bit of an un-
orthodox career path.

“I don’t get hemmed in by what you're sup-
posed to do or not supposed to do,” McGraw
says. “I can’t tell you who’s running every
label in town, who's doing what on the charts
this week or what publishing company comes
out with this song or who’s the hottest song-
writer. I’'m just not in that whole loop of how
everything works in this town. And I think
Coran has approached his business sort of
from the same attitude: ‘Let’s go try and do
something that is not necessarily what every-
body else is doing." ”

Working with the new management team
has been “very refreshing,” for Curb, accord-
ing to Hannon. “They bring a mentality to
this project that’s much broader than maybe
what we normally see if we're dealing with
just a Nashville-based management company.
They are heavily involved in all phases of the
Internet, merchandising and touring.”

I THINK THERE’S A LOT OF DANGER WHEN YOU
START TRYING TO PLEASE PEOPLE INSTEAD OF
TRYING TO PLEASE YOURSELF ON A RECORD!

—TIM McGRAW

Despite McGraw’s sometimes publicly
rocky relationship with Curb, their partner-
ship has been successful. “We’'ve been pro-
moting Tim McGraw records to radio for
nearly 20 years, so I think we’ve figured out
how to do it,” Hannon says. “I think that’s
been a learning experience [for Red Light],
they’ve benefited from the years and num-
bers of singles we’ve taken over the years to
radio. But we've also learned from them in
terms of their approach from a brand stand-
point. That's very important to radio and re-
tail today.”

Booked by Rod Essig at Creative Artists
Agency, McGraw begins an arena tour for
“Southern Voice” in February. With such
hard touring acts as Phish and Dave
Matthews Band on Red Light’s roster, the
live space is very much an area of expertise.
“It’s going to be a big tour,” McGraw says,
“probably one of the biggest we've done in
a while.”

McGraw is clearly bullish on this next
phase of his career. “I feel like 'm only 30%
into what [ want to do, what 1 can do, the
records and touring and everything else,” he
says. “1 feel like I've got a lot more ahead of
me than behind me. I feel like I'm going to
get better, the songs are gonna get better, the
records are gonna get better, the tours are
gonna get better. We're young enough that
we can still go out and shake the rafters and
the roof, but we're old enough to really know
how to get there.” .

McGRAW GOES GREEN

Coran Capshaw’s Greenlight Media & Marketing Provides Branding Guidance

Tim McGraw’s move to manager Coran Cap-
shaw and Red Light Management means he is
hoping to tap into the branding capabilities
of Red Light’s sister company, Greenlight
Media & Marketing. Formed in January 2008
by partners Capshaw, Dominic Sandifer and
Bruce Flohr, Greenlight puts together music-
related branding, licensing and sponsorship
deals for artists and Fortune 500 companies.
Greenlight’s clients include Gillette, Whole
Foods, Converse, Target, Verizon, American
Express and Constellation Brands. Greenlight
also works closely with Capshaw’s other com-
panies on overall brand development, includ-
ing the Red Light artist management roster
that includes Dave Matthews Band, Good
Charlotte, Alanis Morissette, Ben Harper and
now McGraw, as well as ATO/TBD Records
and Starr Hill Presents’ music festival partner-
ships Bonnaroo and Outside Lands.
Greenlight president Sandifer describes
the company as “Switzerland”—“It's aninde-
pendent entity,” he says. “So while the Red
Light and ATO/TBD artist roster certainly gets
a first look where appropriate for our brand

clients, we’'re agnostic and we work with our
clients like Converse, Gillette and Whole Foods
toidentify what artists and what programs fit
ideally for their brands.”

One example is the partnership between
the notoriously sponsor-shy Matthews
and Whole Foodes, in a deal where
the latter catered Matthews’ sum-
mer tour and orchestrated a
chainwide in-store promotion
surrounding the release of Dave
Matthews Band’s new album
“Big Whiskey and the GrooGrux
King.” Whole Foods employees
were incentivized to participate in a
contest, with the winners flown to the
Outside Lands festival in San Francisco to
meet Matthews.

McGraw not only ranks among county
music’s top artists, but also has a burgeoning
film career and active branding/merchandis-
ing concern. “Tim McGraw we feel very
strongly has his own brand, to the point where
has his own trademark called ‘McGraw’
[specifically for products]—he has his own li-
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censed cologne line, and it was the top-selling
cologne at Wal-Mart last year,” Sandifer says.
Greenlight developed a “brand blueprint”
for McGraw and began with bringing in noted
photographers Danny Clinch and Nathaniel
Godiberg “to represent the two different
sides of Tim,” Sandifer says. “Tim is
really a hard-working, self-made
kind of person, and he owes alot
of his success to not only that,
but he’s also a maverick. And
he’s blue collar, and we really
wanted to bring that forward.”
While the Clinch photography
conveys McGraw’s rootsy side, the
Goldberg imaging is about McGraw’s
style, which Greenlight feels extends beyond
the country genre. “Tim has been represented
in the past as almost a country superstar, and
we see him more as arock star and a person-
ality in the vein of almost a George Clooney,
Johnny Cash or Steve McQueen,” Sandifer
says. “The guy’s a rock star. He just happens to
be in the country genre. He’s as big a starin the
music world as anyone.” —RW
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The Billboard Q&A:

\ Herbie
' Hancock

By Ann Donahue

After Herbie Hancock won the 2008 album of the year
Grammy Award for “River: The Joni Letters,” he did what
anyone would do after a tremendous professional
accomplishment: He sat down to watch TV. ® As Hancock
watched the PBS documentary “Journey of Man”—which
traces the human migration out of Africa through
genetic markers in the population today—he started
crying. He remembers tears running down his face as
he watched, awed at the biological interconnectedness
of mankind, and he immediately decided he had to
explore this theme in his next project. ® To create
“Herbie Hancock’s Imagine Project,” the jazz
legend is traveling the globe recording songs in the
home countries of more than a dozen musicians,
vincluding Anoushka and Ravi Shankar in Mum-
“bai, India; Jeff Beck in London; Dave Matthews
in San Francisco; and Oumou Sangaré in
Bamako, Mali. But this isn’t a run-of-the-mill
: musical ethnography: Hancock and each artist
B will collaborate on an original composition,
T mixing languages and musical styles from
their respective countries, and each will speak
_ to a broader theme of music transcending
| Dborders. ® While a label and theatrical distrib-
/ I utor is yet to be announced for the project, both
G the album and an accompanying documentary
Bfilm are expected in first-quarter 2010. Hancock
anticipates that he will remix the tracks on the album
and make those versions of the songs available
online. Plans are in the early stages to produce
additional online video content from the
ocumentary, and special concerts with project
participants are in the works. ® Larry Klein, the
eteran who produced Hancock’s “River,” will
serve as the album’s producing consultant, while
Academy Award-winning filmmaker Alex
~ Gibney (2008’s “Taxi to the Dark Side,” which
~ won the Oscar for best documentary feature)
- will produce the film.

l'!i § " W ’
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You’re traveling the globe for this, but
this isn’t a world music project per se.
I wanted to do something that connects with
people from America—that doesn't feel for-
eign to them, but is not just the same old,
same old that they’ve been hearing. This is
America—we’rerelated to everywhere. What
can I do to bring that idea to the forefront?
When [ go to Japan and I look at the charts,
I’ll see several records that are familiar to me
thatare from America, and the rest are artists
that I've never heard of singing in Japanese.
But all the records from Americaare all in Eng-
lish—and I don’t want this to be one of those
records. We can think outside of this place.
We can think of where we can all come from.
Globalization has been given a really rot-
ten name because people are afraid of the
worst that it could be. It's our responsibility
to make globalization be what we want it to
be. This is a record for the world.

What was it like going to India and work-
ing with Ravi Shankar and his daughter,
Anoushka?
Ravi was so cool. He did this master class at
his school there with some students from the
Thelonious Monk Institute of Jazz, plus other
performers like George Duke and Dee Dee
Bridgewater and Chaka Khan. He came up
and starting talking about different aspects
of Indian classical music. They have this lan-
guage that they use for expressing the sounds
of the tabla [drum]: “Ta” is a certain sound;
“geen” is another one. So he sings this rhythm
with these sounds, and the tabla player played
it. And then he sang a melody for the sitar
player, and the sitar player played it—then
Ravi sang another rhythm while the sitar
player repeated the melody. It was really cool.
When we recorded the song—the words
were written by a German poet, Rainer Maria
Rilke—[ wanted it to be done in Hindi or an-

other Indian language. The Indian singer we
had, her name was Chitra and she’s from
south India—she doesn’t speak Hindi, and
she doesn’t read Urdu. So we had to—and
this is really bizarre, but it’s so beautiful and
fits into the concept—we had to do a Roman-
ized phonetic translation so that she would
know how to pronounce the words.

You just got back from San Francisco
where you recorded with Dave Matthews.
Did you plan anything out ahead of time?
He just had a melodic idea with some
chords. And we were sitting in the green
room in the Fantasy Studios in San Fran-
cisco and he had this small guitar [a short-
scale Gryphon by Joe Veillette—and the
sound from it is] intimate, it's acoustic. He
played the first two chords and not only did
it not sound like a Dave Matthews song, it
didn’t sound like anything I had heard from
pop music. I said, “Wait a minute—I'm
hearing some kind of gamelan thing.” I've
been to Bali three times. | found a gamelan
sound on the synthesizer. I overdubbed it,
and it just worked.

While we were listening to playbacks and
doing some fixing of things, Dave was sitting
in the corner of the studio and he had a pad,
and he’s sitting there writing. He's telling me
the words, and it starts out with, “Falling off
the roof/Looking up at the stars/Trying to get
away from thisworld” . . . and I'm like, “Oh,
this is deep.” [Laughs.]

Then I asked Dave, because I had already
talked about the concept of the project,
“How do you feel about it being translated
into either Balinese or Indonesian?” He
said, “Go for it.”

How long did all this take to come together?
Over the course of one day. Marcus Miller
[who plays bass on the track] said, “You think

All That Jazz

about how some of the kids today will won-
der how we did this: ‘You actually played all
in the studio live together?!” ” [Laughs ]

Jeff Beck also appears on the album—
you recorded a song with himin London.
He and two of the members of his current
touring band—[drummer] Vinnie Colaiuta,
who has also been working with me, and Tal
Wilkenfeld, a bass player from Australia—
she’s great, she’s 22 or 23 and she can play.
Anyway, Jeff is really good. I knew he was
good, but when I got a chance to actually work
with him? He's really good. Just playing a
melody, every note has its own personality,
and it’s not as though everything is predeter-
mined—it’s all in the moment.

Since all of these sessions are being filmed
for the documentary, | assume it captures
some of the fun of live performance?

In the back of my mind, I want to capture the
sense of respect for each other, of collabora-
tion, inclusiveness—and the arts can tell that
story. Especially in music, because what we
do is not about competition.

What’s next on your itinerary?

We're planning on going to Mali. We met
[singer] Oumou Sangaré in Paris—she’s
amazing. She has an automobile business.
She’s made relationships with manufactur-
ers in Asia, and she’s importing cars. She’s
selling them, but trying to make it feasible in
the economy for the people there.

She only performs at her club {in Bamako,
Mali] once a week, and she starts at midnight
and goes until early in the morning. We're
hoping that she will sing in French and Bam-
bara, the Malian language.

But I've been thinking about it—to go
over there just to do one song is expensive
to go there and come back. Maybe we should

make it a bit more cost-effective and go to
some other countries while we're there.
We're going to look into going to Cameroon
and Senegal.

We’ve been thinking about doing some
Celtic music, and we found something with
some Sudanese music where they use accor-
dion. And I listened to it, and I said, “That
sounds like something that could be related
to Irish music.” [ found something ona pod-
cast from iTunes that when | played thatand
then played the African music, I found some-
thing that could be put together.

Music has long been infused with poli-
tics, and obviously titling something
“Imagine” is very evocative.

The name of the project was actually sug-
gested by my lawyer. It's the most unlikely
place for an idea that comes from the greater
self as opposed to the lesser self. [Laughs.]
But he’s that kind of guy—Ken Hertz, he's a
real humanist, and he’s not just my lawyer,
he’s my friend.

I used to define myself as a musician, and
at a certain point I began to realize that I'm
really short-changing myself. 'monly a mu-
sician when I'm playing music, or talking
about music, or thinking about music, and [
don’tdothat 24 hoursaday . . . there’sanin-
finite amount of ways 1 can look at things,
and every human being has that.

I started to think, “How many ways can |
look at cultures other than our own?” {f I'm
combining something with our relatively
new American culture with something from
another culture, it’s a way of us saying, “We
respect you.” This is a great country with a
great potential, and we need to think more
ofleading the way into openness than a my-
opic, closed kind of tunnel vision. This is
one of the things that this kind of project
can address. .

When Herbie Hancock transformed eight Joni
Mitchell folk songs into expressive arrangements
and tone poems on the 2007 album “River: The
Joni Letters,” he beat out contenders Kanye West,
the Foo Fighters, Amy Winehouse and Vince Gill

1550

to win the Grammy Award for album of the year.
The set was only the second jazz album in history
to receive the honor (Stan Getz and Jodo Gilberto
won the award in 1965 for “Getz/Gilberto”), and
the crossover success boosted Hancock’s album

sales: “River: The Joni Letters™ leaped from Mo, 159
to No. 5 on the Billboard 200,

The accomplishment, however, was far from Han-
cock’s first Grammy success—he's won 12 total,
listed below.

—=Sandra Gordon

1534 1987 1944 1995 1994 2004
1983 Best REB instrumental | Best instrumental composition: Best jazz instrumental Best Best jazz Best jazz Instrumental
Best R&B performance: “Call Sheet Blues™ performance, | instrumental | instrumental solo: “Speak Like a Child™
Instrumental | "Sound-System” individual or group: | composition: | performance,
performance; . L “ATributetoMiles” | “Manhattan | individual or 200
“Rackit” o e NE;! {lsland af Lights roup: Album of the year:
. o, & | - : ¢ ¥ ’ and Love)” “Gershwin’s “River: The Joni Letters”
. L1 World" Best janz Best contemporary
it ] Best instrumental instrumental solo; Jazz album:
amangement “My Ship" “River: The boni Letters”
Piano man: left, HERBIE atompanying Best jazz instrumental
HANCOCK in1983; voals: 5L Lovis album, individual or group:
right, after the 2002 Blues" “Directions in Music"

Grammy Awards,
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It's a warm, sunny Monday afternoon in August and Lynyrd Skynyrd

is at DR&A Television and Film Production Studios in downtown
Nashville filming a video for the single “Simple Life.” Standing on the
bare set, guitars blazing and hair blowing, Johnny Van Zant, Rickey
Medlocke and Gary Rossington look like three rock legends who haven’t
got a care in the world. But life in Lynyrd Skynyrd has never exactly been
simple. § “God & Guns,” the band’s first new studio set since its 2003
album “Vicious Cycle,” was recorded during another sad period in the
band’s history: Founding member/keyboardist Billy Powell and
longtime bassist Ean Evans died earlier this year. Losing two members
during the recording of an album might derail most bands
permanently, but Lynyrd Skynyrd has survived tragedy before. In 1977

a plane crash killed three members—founder/lead vocalist Ronnie Van
Zant, guitarist Steve Gaines and his sister, backup singer Cassie
Gaines—en route to a show in Louisiana. Guitarist Allen Collins was
later paralyzed in a car accident and died in 1990 of pneumonia. Bassist
Leon Wilkeson died in 2001, guitarist Hughie Thomasson in 2007.
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“We are a big family,” says Johnny Van Zant, who took over
lead vocal duties when Skynyrd resumed performingin 1987
with a historicappearance at Charlie Daniels Volunteer Jam
XII1. “T have been in this band for 22 years and if you take
any big family, in probably the last 22 years they have loss.
And you know what? Families do not stop living. We have got
to keep going on. This is what people do.”

Evans and Powell recorded parts of the album before they
passed on, but neither lived to finish the project. The band’s
lineup now consists of Van Zant, Medlocke, Rossington, key-
boardist Peter Keys, bassist Robert Kearns, longtime drummer
Michael Cartellone and guitarist Mark Matejka. The Honkettes—
as Skynyrd’s background vocalists were first dubbed in the
'70s—are Rossington’s wife, Dale Krantz Rossington, and Carol
Chase, both of whom have served for more than two decades.

Working with producer Bob Marlette, the band crafted an
album that is more a raucous celebration of life than a somber
epitaph. It's scheduled for release Sept. 29 on Loud & Proud/Road-
runner Records, a partnership that gives Lynyrd Skynyrd the on-
going experience of longtime business collaborator Tom Lipsky,
the president of Loud & Proud (which formed in 2007), and Road-
runner’s marketing and distribution backbone.

“They write great songs and they are absolutely great play-
ers,” Lipsky says. “They survive personally and professionally
every day, every year and every decade, and they continue on.
That is the American spirit in a nutshell, and that is what al-
ways pushes me to work with them.”
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3 The group’s memories of their bandmates drove them to
new heights, Van Zant says. “To be honest—besides some of
the circumstances that we were underneath—creatively this
was probably one of the greatest times | have had working with
a producer,” he says. “l actually sangall of the vocals inside the
control room. Bob [Marlette] would set up for it and | would
just sing. Anything he would want to suggest to me, | would
just take the headphones off instead of pushing the talk back
button. It really helped me out, 1 think, vocally.

THE NEXT CHAPTER

Van Zant says new members Keys and Kearns fit perfectly into
the band. “God works in mysterious ways,” he says. “With Robert
and Peter coming into this band, it was like they were sent to
us. It was not a hard job to find these two guys. They just kind
of came into our world and fit in perfectly.”

Keys is a North Carolina native who previously was with the
band Cry of Love, which scored a No. 1 hit on Billboard’s Main-
stream Rock chart with “Pzace Pipe.” “He’s a Southern boy.”
Van Zant says. “When he walked in, he just kind of reminded
us of Leon [Wilkeson]. Peter is actually a transplant from De-
troit all the way down here to Nashville. Actually, we found out
about hiin through Kid Reck. He got the audition—it was so
cool because he just came in and played—and said, ‘I thank
you for the opportunity,” and walked out. We were like, ‘Wow!"”’

The album will be preceded by two singles: “Still Unbroken,”
which is being worked to rock radio, and “Simple Life,” target-
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ing country radio. Both are accompanied by videos. The band
wrote every song on the album, except the title track, and the
set includes guest appearances from friend and guitarist John
5 and singer Rob Zombie on the track “Floyd.”

Though “Still Unbroken” is a personal anthem about over-
coming adversity, Rossington feels it will strike a uni-
versal chord. “Huey Thomasson wrote that song with
us—me, Johnny and Rickey—and he passed away
acoupleof years ago, so that shows you how long
we were writing for this albuin,” Rossington says.
“That is kind of our story, but you can find a lot
of people in life that are still unbroken. You go
through stuff and you keep going.”

The veteran rockers admit the title track will likely
strike people as politically incorrect, but self-censor-
ship has never been in Lynyrd Skynyrd’s vocabulary. “We
were just in Europe and [with] everybody that was the first ques-
tion: ‘What is the meaning of this “God & Guns?” " " Van Zant
says. “We believe in God and I think that Rickey says it best: ‘Any
religion that you believe in you should be able to pray to it.” For
me, personally, it is Jesus Christ and the Lord above.”

Van Zant says he doesn’t own any handguns, but sup-
ports the rights of others to do so. “It is a scary world out
there and believe me that if someone were to try to come
into my house, I want to be able to protec: myself,” he says.
“We are not saying that every idiot out there should own a
gun—and there should be better background checks on

www americanradiohistorv com

guns. Not everybody should have the right.”

On “Skynyrd Nation,” the band sings about a fan base that
is “three generations strong,” and Van Zant says the group is
pleased to see fans who weren’t born when “Free Bird,” “Sweet
Home Alabama,” “That Smell,” “Gimme Three Steps” and other
Skynyrd classics first ascended the charts in the "70s.

“I have said many times that the Lynyrd Skynyrd band is one
of the purest rock bands you will ever see,” says Charlie Daniels,
who sang at Ronnie Van Zant's funeral and wrote a tribute
carved in stone at Van Zant's grave. “If you like rock music,
you've got to like the band. They play together incredibly well
and stay true to the sound they started with.”

It’s this classic appeal that originally drew in Lipsky, who
launched North Carolina-based CMC International and built
itinto a successful home for veteran artists in the mid-"90s; Lip-
sky has worked with Skynyrd for 15 years, having signed it to
CMC and later Sanctuary after it acquired CMC. “The whole
idea behind Loud & Proud—the same as with CMC—is to do
things with artists that we feel cross generations and genres
that people have underestimated in the industry and give them
the chance to do what they do best,” he says.

Lipsky just signed a deal to represent Kiss in Europe; Loud &
Proud recently released a Collective Soul album and has projects
coming from Ratt and Tommy Lee’s Methods of Mayhem. “This
time around, I am not trying to build a company, which is what I
have done before,” he says. “This time around, [ am trying to
enjoy the projects. 1 am trying to bring artists that I feel have some-
thing significant to say into a great structure at Roadrunner.

CONNECTING BAND TO FAN

Roadrunner senior VP of marketing and creative services Made-
lyn Scarpulla says the label plans to utilize AOL to help con-
nect Skynyrd with its diverse audience; specifically, AOL
premiered the “Still Unbroken” video and will feature an all-
Skynyrd, all-the-time streaming radio station that will mix clas-
sics with tracks from the new album.

Another digital marketing campaign will reward longtime
fans—those that have bought 10 previous Skynyrd CDs. When
the listener puts those CDs into their computer, a download-
able widget will then validate those purchases and direct the
fan to WalMart.com for exclusive content, including a 30-minute
video interview with the band discussing details about songs
on “God & Guns.”

At retail, the label has plans for both standard and nontra-
ditional outlets; it is releasing a special edition of “God & Guns”
with three B sides and three live tracks recorded during ashow
at Freedom Hall in Louisville, alongside expanded artwork.
Scarpulla says they are also working on a special edition of
“God & Guns” to be distributed at Cracker Barrel Old Country
Store locations.

Skynyrd will be the artist of the month in October at 250
Travel Centers of America/Petro truck stops across the coun-
try. “Gary Rossington, Johnny Van Zant and Rickey Medlocke
did audio 1D greetings to introduce the songs and that plays
along with the in-store play too,” she says.

And the label is utilizing street teams to get the word
out everywhere from state fairs to biker rallies, as well
as mounting an e-mail campaign. “Roadrunner has
a250,000-active e-mail database of names, and we
also have an additional 100,000-specific Lynyrd
Skynyrd database of names,” Scarpulla says. “We
have some good stuff coming up with ESPN and
Fox Sports too, licensing the tracks ‘Still Unbroken’
and ‘Simple Life.””
Atradio, the label is sponsoring contests where win-
ners will receive trips on the Lynyrd Skynyrd Stimple Man
Cruise 2010. “We're actually going to do contests and give away
cabins at radio and do some enter-to-wins online,” she says.
“That’s a great marketing tool for us.”

Now, with the creative part of the album wrapped and the
promotional engine gearing up, Skynyrd’s members are opti-
mistic about the future. “It has been 22 years and it feels like
22 seconds to me. It really does,” Van Zant says. “I am proud
that | have done this. Skynyrd is a big family. We have argued.
fussed and fought. We have drank and done other things that
we should not have done but we are in a good spot now. I think
that from here on out life is going to be a good thing. oo
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Auld Lang Syne: The 2008
Big D New Year’s Eve
celebration at the American
Airlines Center in Dallas.

No one would suggest that things are easy
out there, and it would be foolhardy to
posit that the live entertainment business
is “recession-proof.” But the concert busi-
ness is weathering the economic storm
fairly well. Live entertainment profession-
als have definitely hunkered down and
most remain concerned. Here, several
arena managers and other live entertain-
ment stakeholders discuss what the
biggest challenges are today and how they
might be addressed.

PREMIUM SEATING

When a company is forced to pare down its work force, leasing
a suite or purchasing box seats becomes far less of a priority.
John Page, COO for Philadelphia-based venue management
firm Global Comcast, finds the market for premiuni seazs one
of his company’s biggest challenges.

“With the struggles companies are facing, the entertairiment
option is something they are really considering,” Page says.
From an advertising and sponsorships perspective, h= says
companies know they have to continue to market.

“But as it relates to that entertainment option and that ‘nice
to have’ versus ‘need to have,” that’s one of the factors that's
becoming a much more strained sales commitment on their
behalf,” Page says. “We're constantly trying to evaluate their

wwWwW americanradiohistorv com

The Top Issues Facing
Arena Managers In
Today’s Touring Market

BY RAY WADDELL

concerns and trying to create some additional value to bal-
ance out their objectives to meet company goals and finan-
cial accountability and responsibility, versus continuing to
grow and support some of the things we have to offer.

Lee Zeidman, senior VP/GM for the Staples Center and
its sister venues in Los Angeles, says corporate cutbacks on
premium seating is the biggest issue he’s facing. “It’s tough
to find companies willing to spend six figures on this as well
as a sponsorship,” he says.

Page says season ticket sales for sports teams have been
“pretty stable.” “It’s that next level up, where if a company has
laid people off, they’re very concerned aboul their overall rep-
utation as it relates to the fiduciary responsibility of their par-
ticular business.” he says. “Do they continued on >>p30
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from >>p29 lay people off or do they cut
back on some of the extraneous components of
their business, which may include a suite or club
seat or a single suite night?”

In trying to keep the premium business
going, Global Comcast is offering more options.
“We're trying to understand their needs and al-
most customize a lot of the aspects, so they can
feel comfortable in knowing they're doing the
right thing,” Page says. “We're trying to keep
them engaged so that when things do improve,
which we hope will be sooner rather than later,
they're still there at some level and we can grow
them back to where they used to be.

Among the options are packaging in food
and beverage or other amenities, or helping
companies find a partner in a suite or seat com-
mitment to keep them engaged. “If we can do
that, we can reduce their responsibility but still
keep them in the mix,” Page says. “We just try
to muke it as amenable as possible to show
them we're still with them, and if they’re say-
ing, ‘We need to contract a little bit,” we say,
‘We hear you. Here’s some options for you to
contract but still participate.” Then we work
harder to beat the bushes to get the next per-
son in to try and pick up something that we
may have left behind

FINDING PROFITS WORK WITH
SMALLER CROWDS
To say that ticket sales have held up certainly
doesn’t mean that every show is a home run, with
even some of the most solid tours and events ex-
periencing softness in some rmarkets.

For Patti-Anne Tarlton, VP of live entertain-
ment for Maple Leaf Sports & Entertainment,
which operates the Air Canada Centre in
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Toronto, one challenge
is making events prof-
itable even if they're at
less than capacity,
while not sacrificing customer service.

‘We feel it is important not to cut corners
on fan amenities and service, despite these
tough economic times,” Tarlton says. “We have
set up these expectations with our fans and
believe it plays a part in their interest to re
turn to the venue.’

{fticket prices haven’t dropped in this mar
ket—and in many, if not most cases they haven't
—then the fan experience shouldn’t be low-
ered, either. After just celebrating its 10th an-
niversary, Air Canada Centre is now dark as it
finishes a “revitalization” largely focused on
improving the fan experience. “We can’t stand
still,” Tarlton says. “There are too many options
for our fans’ disposable incomne, [so] we have
to respect their investment in tickets and de-
liver the value they expect.

THE SECONDARY MARKET

Any serious conversation about live entertain
ment is bound to eventually veer off into the
secondary ticket market.

Paperless ticketing on tours by acts ranging
from AC/DC to Miley Cyrus has been one of
the hottest topics of the summer, and it seems
to be a thorn in the side of those who try to buy
tickets and resell them for more than face value.
By and large, arenas seem to be onboard with
the concept as a means to combat resellers.

‘[ am a proponent of paperless ticketing and
any other means of distributing tickets to keep
tickets out of the hands of the scalpers and off

secondary-ticket Web continued on >>p32
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Billy Joel and Elton John,
Artist Group International, Howard Rose Agency

__and Dennis Arfa for Two Sold Out Performances

at Citizens Bank Park.
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from >>p30 sites,” says Roger Newton,
GM of the BI-LO Center in Greenville, S.C.

I hope that paperless distribution and other
new ticketing technology combined with
state and/or federal legislation will eventu-
ally dry up the secondary market and the

buying public will be more protected.”

Ultimately, Newton believes, a hindered
secondary market will improve
overall attendance. “If we can keep
our patrons from having to pay sev-
eral times over face value for tick-
ets, they will attend more shows,”
he says. AR
ARTIST DEVELOPMENT
Artist development, or what some
feel is the lack thereof, has been an
area of concern for those in the con-
cert industry for at least a decade.
Some feel that the dearth of new
talent is becoming increasingly ev-
ident. “[There’s a| lack of artists
that can fill 20,000 venues,” AEG’s
Zeidman says.

Live Nation Southwest chairman Danny
Zelisko says, “More now than ever, we need to
develop new talent for the future of live book-
ings.” All the stakeholders need to be onboard
to make rhis happen, Zelisko adds, stressing
radio’s role.

“Radio [needs] to open up and play groups
that have been around for a while [and] have
never been played in addition to the staples they
continue to feature who do
not tour or are not together
anymore, much less all the
brand-new groups,” Zelisko
says. “Freeradio is still the
key. People have a hard
time finding music on
their own. They love hear-
ing good musicand getting
the buzz about music to-
gether. That's why they get
together tolisten to it live.”

Zelisko says there’s a
wealth of talent develop-
ing online, bands that
can build a significant
following-—to a point.
“They get so far, and then
have a hard time pulling
the trigger or having it pulled for them,” he
says. “I miss the record company system |
grew up with.”

« Musician’s Guide, 32nd Edition
Complete directory of music industry contacts. More
than 6,000 updated contacts: It's everything the

+ 2009 International Audarena Guide
Complete data on over 3,500 venues worldwide
comprising 6,000+ individual facilities, including

+ 2009 International Buyers Guide
Jam-Packed with over 11,000 listings of key
personnel and other information about every major

Online at www.orderbillboard.com or call
800-562-2706 (U.S.) or 818-487-4582
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The old-school artist development plan
worked, including “graduating” bands through
the venue system and key supporting slots, ac-
cording to Zelisko. “We used to look forward to
anew band opening the show,” he says. “Nowa-
days there is very little buzz for a new band when
they hit the stage, as incredible as they may be.”

PRICING RIGHT, AND SELLING
Another hot topic for the past decade has been
ticket pricing and its impact on attendance.
“Ticket prices will continue to dominate
news,” Zelisko says. “[Bands] who have been
making big bank for years that are running
on fumes with nothing noteworthy or new
will still draw, but they have to watch what
they charge. People will still come out as long
as it is affordable.”

Ken Kuhl, assistant VP of event develop-
ment at American Airlines Center in Dallas,
says the biggest challenge is finding that right
32
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scalpers’ business so that the primary ticket- @
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‘ITIS NOT A
GUARANTEE
THAT THE
TOP-DOLLAR
TICKETS WILL
BE SNAPPED
UP FIRST.

—JEFFREY BOWEN,
SEARS CENTRE ARENA

mix of ticket prices, or “trying to be as aggres-
sive as possible with prices but still ensure
that people will buy,” he says. “We are find-
ing that a lot of patrons are waiting much

! laterto decide to buy tickets, and we have to

be priced right or they will find something
else to use their discretionary money on.’
In atight economy, the specter of ticket pric-
ing looms larger. “The economy has made con-
sumers rethink how they spend
their money and what they get
i for the entertainment dollar,’
says Jeffrey Bowen, president of
the Sears Centre Arena in Hoff-
man Estates, Ill. “We have seen
more families attending the low-
end ticket events because they
can afford to go as a family. They
seem to be picking and choos-
ing more carefully, discussing
| ticket prices more openly and
deciding on what to do with

AS

NA

more careful consideration.”

" Acts that were previously a
sure thing have to work harder
now to sell tickets. And ayears-old trend of the
highest-priced tickets selling first is shifting
for some acts. “On high-ticket shows, it is not
a guarantee that the top-dollar tickets will be
snapped up firstanymore,” Bowen says, “which
makes it more difficult to move them late in
the selling process.’

As ever, the bulk of a ticket price is deter-
mined by how much the act is paid. “Attrac-
tions need to know we still believe in them,”
Zelisko says, “but we can-
not be forced to have our
belief proved by the ex-
tent of our offers.”

VENUE
SATURATION

While the building boom
that began about a
decade ago has slowed
substantially, a wealth of
new venues has opened
in markets large and
small, given touring acts
a range of options but
also forcing agents to
make choices.

“I believe that over the
past 20 years or so we
have succeeded in overbuilding the venue
market,” says Xen Riggs, director of the Schot-
tenstein Center in Columbus, Ohio. “The
venue options for fans and artists are incred-
ible compared to just 20 or 30 years ago. It
worked well under the economic prosperity
of the '80s and '90s; is it coming around to
bite us now?”

This building boom “is very evident in our
market, but I think there have also been con-
sequences in many other markets and in gen-
eral across the country relative to how it has
affected the business,” Riggs says.

And how has venue saturation affected busi-
ness? “It is certainly one of the primary rea-
sons we are collectively being squeezed more
and more on our event deals,” Riggs says. “I
hear the finger pointed at consolidation, but
the size, scope and number of hungry venues
built over the past 20 years have far outpaced
some of these other changes. It makes me won-
der where we would be if the state of the music
business hadn’t provided so much more incen-
tive for artists to tour more extensively.” - .
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START THINKING ABOUT A NEW PLACE TO STOP.
TOLEDO’S BRAND NEW LUCAS COUNTY ARENA.

Toledo’s new state-of-the-art Lucas County Arena is coming this October.
And there’s no doubt, it was built with shows like yours in mind. Easily
accessible from multiple expressways, this cutting-edge venue gives you
access to over | million people, smartly engineered loading docks for
easy-in and easy-out, plus seating for at least 8,000 of your biggest fans.
And since Toledo is its own media market, your fans are easily and efficiently
reached. Book one show here, and we're sure you'll be a fan for life.

For booking information, contact Steve Miller -
at 419.321.5010 or smiller@meettoledo.org.
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performs May 25 at the Gorge

Good as gold: SANTIGOLD
Amphitheatre in Quincy, Wash.

ARKAS
ARENA

THEATERS

Iflast summer’s shed lineup was labeled “the summer of dreams” by Jason Garner, CEO of global
music for Live Nation, this summer might well be called “the big Wednesday.” B The operator
of the vast majority of North American sheds tackled a dicey economy with a massive schedule
of regular Wednesday discounts, mostly focused on eliminating $10 service fees for a wide range
of price points. Garner says the menu of promotions moved 600,000 incremental tickets and
saved concertgoers $10 million in fees. ® Detractors outside the Live Nation family called the
program everything from a fire sale to a blue light special, but Garner says the program has suc-
cessfully addressed what he says is an industrywide issue of 40% of ticket inventory going un-
sold. ™ “Going into the year we sat down and said, ‘We need to book a good lineup,’” ” Garner
says. “Once we knew we had a good lineup, then we knew the challenge in this economy would
be how to sell a lot of tickets, how to motivate fans.”

When it became clear that the economy wouldn’t hold back
avid fans, Garner says the objective was to entice more casual
ones. “We said, “We can really do a great thing for our business
and for the industry if we start to figure out how to get the fan
that’s on the fence to come out to shows and really sell incre-
mental tickets,” ” he says.

Garner says internal research indicates that only three
things keep fans from going to shows: They don’t like the act,
it's too expensive, or they were unaware of the show. The “No
Service Fee Wednesday” promotion addressed the latter two
issues. “What that promotion ultimately did was generate
huge awareness,” Garner says. “At last count, our collective
team at Live Nation has done around 1,000 TV interviews in
34 |
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the last 11 weeks, which is really a massive amount of aware-
ness that we never really had.”

According to Garner, Live Nation has sold 600,000 incremen-
tal tickets through the promotions, enough to keep attendance
on par with 2008, which he categorizes as a “great” year.

Criticism of the heavy price promotion slate, little of it pub-
lic, has come mostly from the competing venue and promoter
ranks and focuses largely on the opinion that sales must be bad
indeed for Live Nation to sacrifice millions in revenue to get
fans through the turnstiles. Others worry that the bevy of price
cuts will train customers to wait for discounts, and still others
have correctly pointed out that even when service fees are elim-
inated, parking and venue fees are usually still attached.

www.americanradiohistorv.com

Live Nation Cuts Fees
To Move Summer
Amphitheater Tickets

BY RAY WADDELL

Asked if the price promotions were a reactionary move
to counter poor-selling shows, Garner says, “If you watch
the last three years of Live Nation under [CEO] Michael
Rapino’s leadership, you've seen us actively working the
price promotion angle, whether it’s the four-pack or $10
Tuesday or $20 lawn tickets. We just believe at the core our
job is to connect the artists and fans, and that means sell a
whole bunch of concert tickets.”

Garner isn’t concerned that this summer’s shed promotions
will train fans to wait for discounts or buy only on Wednesdays.
“I don’t think we as an industry have been very good at train-
ing the fan to do anything,” he says, adding that Wednesday
sales haven’t cannibalized those from the rest of the week.
“When you compare the sales level Thursday-Tuesday to
last year there has been little change,” Garner says. “If any-
thing, it’s up a little bit, which we think is the result of in-
creased awareness. The reality is there are just different
segments of the population who are looking for different
things. There’s the fan who will buy on the on-sale, has to
have that ticket. There are people who wait until the end be-
cause of their schedules. And there’s a price-conscious con-
sumer out there looking for bargains.”

If Live Nation cut $10 million in service charges, then it begs
the question if that move sacrifices revenue that the company
had counted on when it split with Ticketmaster and launched
its own ticketing company in January. “Yes, [ticketing] is a rev-
enue source, but we got into the ticket business so we could
have the flexibility to do these types of promotions,” Garner
says. “We're lucky enough to have revenue from multiple sources
in our amphitheaters, and it’s a balancing act. We gaveupa $10
service fee in hopes that we could generate new awareness of
the concert season and we’d sell enough incremental tickets
that we could offset what we were losing on the service fee and
make money. And [ think so far all indications are that it did
work, it was a great trade-off. Justlook at the $10 service fee we
waived as an investment in marketing.

Ultimately, Garner believes the success of the heavy pro-
motion schedule is an endorsement of concerts as an attrac-
tion. “Luckily we have a product that fans are choosingin a
very tough economy where everyone is watching every
penny,” he says. “There’s nothing you can do about the neg-
ative voices out there. I believe that for millions of people
sitting on the lawn at the amphitheaters in 2009 this is noth-
ing but a positive story. You wish everyone would unite be-
hind thinking of new ideas, ways to get people to go out to
shows, instead of sitting back and throwing darts at the peo-
ple who are trying to do that.”

As for the detractors, “I'm not really interested in what any-
one perceives about our promotion,” Garner says. “What mat-
ters is, did it work or not? Did we achieve our core objective of
selling more concert tickets by being good promoters? That’s
the measure of success, not why did we do it.”

Of course, the economy played into it, Garner adds. “But
if you go back, look at our [first-quarter and second-quarter
earnings] calls—our deferred revenue has been high all year
long, which is an indicator of tickets thal have been sold for
shows that haven’t played yet. We had a great summer lineup,
we were selling concer! tickets. What we really looked at is
that 40% unsold inventory that means everyone is not doing
their job across the industry.” .

TIM MOSENFELDER/GETTY IMAGES
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AND MEMORIES ARE MADE

For Booking Information, Contact:
Christy Castillo Butcher
213.742.7272
ccastillo@staplescenter.com
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ROCK

THE ARENA.

Infroducing American Airlines Center’s new theatre
configuration. Ideal for audiences of 5,000 to
8.000, this seating option offers a more intimate
environment for your next production. With access to
the arena’s renowned services and state-of-the-art
amenities, you are within reach of nearly 4 million
enthusiastic fans. So if you're ready to rock the arena
theatre, American Airlines Center is ready for you.

For booking information, call
Ken Kuhl at 214-665-4230.

o &
EnTE
www.americanairlinescenter.com

VN1

I~ r
SESTINATION.

MAJOR UPGRADES MEAN THERE’S MORE REASON THAN
EVER TO PLAY THE FORD CENTER IN OKLAHOMA CITY.

Ford Center is the premiere destination for the best
sports and entertainment in Oklahoma. Averaging
more than 1 million guests each year, Ford Center
continues to expand its role as the region’s must play
destination. And the $100 million improvement
project currently underway is designed to elevate
the experience for our audiences and increase the
revenue generating potential for our clients.

selp B
FORD CENTER
GG 4% 5MG MANAGED FACILITY

BOOKING: 405.602.8700 | WWW.OKFORDCENTER.COM | 100 WEST RENO | OKLAHOMA CITY 73102

www.americ

BY MITCHELL PETERS

ArenaNetwork Information
Gives Members An Edge

Gold standard: Olympic
gold medalists NASTIA
LIUKIN (ieft) and
SHAWN JOHNSON
(center) perform during
the November 2008 stop
in Kansas City, Mo., of the
Tour of Gymnastics
Superstars.

“

¥

ARENAS

A number of large venues that host live entertainment
have felt the impact of a difficult economy in 2009.
But ArenaNetwork, an alliance of more than 50 North
American arenas, has continued to fight for its mem-
bers during these turbulent times. ® In 2009, when
arenas are searching for additional bookings, Are-
naNetwork continues to provide members with invalu-
able information about upcoming tours and unique new touring projects.

ARENA
THEATERS

“Itdoesn’t take a lot to figure out that things
are slowing down,” says ArenaNetwork exec-
utive director Brad Parsons. “But we continue
to do what we always do—provide informa-
tion. Our job is to try and get our buildings to
be the host buildings in as inany cases as pos-
sible, period. [t’s not a hell of a lot more com-
plicated than that.”

ArenaNetwork boasts a membership that in-
cludes major-market venues like Philips Arena
in Atlanta; Verizon Center in Washington, D.C,;
and American Airlines Center in Dallas. The
group also contains smaller-market venues like
Resch Center in Green Bay, Wis.; Bryce Jordan
Center in State College, Pa.; and Pan Ameri-
can Center in Las Cruces, N.M.

Tacoma {Wash.) Dome deputy director Rob
Henson says ArenaNetwork has provided him
with important data that comes in handy when
deciding which concerts to book at his facility.

“If you're having daily contact with your
agent or whoever your rep is, [ArenaNetwork
gives] you another story to back up the one
you're hearing,” Henson says. “In other words,
36 |
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they can confirm news you've heard or what
you've been told. And they’re very good at that;
they stay on top of all the activity out there.

ArenaNetwork members also communicate
with their peer buildings to see how well certain
events are performing in those markets.

“It helps us be focused, rather than wonder-
ing what might work,” says Kevin Twohig, GM
of the Spokane (Wash.) Arena. “We can see what’s
working somewhere else and use that informa-
tion to decide what offers we want to make.”

Most recently, Twohig sought to lock down
a date with comedian Dane Cook. Twohig first
became interested in booking Cook because
“ArenaNetwork showed us where it was work-
ing, and it looked like it might work in our
market,” he says. “As we find the national pro-
moters less interested in doing anything other
than the big, guaranteed shows, we find our-
selves delving deeper into what’s working in
other markets.”

Pattie-Anne Tarlton, VP of live entertain-
ment at the Air Canada Centre in Toronto
agrees that communi- continued on >>p38

MA
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Human-cyborg reldtions:
A clip from ‘Star Wars' is
projected onscreen Guring
Star Wars: in Concert.

from >>p36 cation between members has been valu-
able. She says ArenaNetwork also regularly communicates
with some of the leading players in the live entertainment
business, which has helped her building stay informed.

“ArenaNetwork stages in-person group meetings with all
the major agents, managers and promoters as well as vari-
ous family events, sports and one-of-a-kind events, which
gives us an opportunity to dive in early and hear firsthand
the messages from the majors at various points in time and
the sales pitches from others,” Tarlton says.

ArenaNetwork also hosts a weekly 45-minute conference call
during which GMs can share information about upcoming
tours and other issues within the world of facility manugement.

“[The call is] really where you get what's going on out there,
and youmay hear about some holds that other buildings are get-
ting,” says David Touhey, VP of booking and entertainment at
the Verizon Center. “And if you don’t have a hold or haven't been
asked for [available dates] for a tour, [ArenaNetwork] can tell you
whoto call to send your stuffto. One person can only doso much
in trying to keep things on their radar. The biggest thing Are-
naNetwork does is expand the radar.”

Steve Kirsner, director of booking and events at the HP

Pavilion in San Jose, Calif., one of ArenaNetwork’s founding
members, says the consortium has helped him learn about
new projects and touring attractions before reading about it
in local media outlets.
“First and foremost the staff provides information to its mem-
bers about upcoming tours so we can make contact with pro-
moters and agents before we read about the show coming to
our areaina newspaper ad,” Kirsner says. “In addition, the staff
is charged with seeking out new opportunities that may be off
most people’s radar screen.’

One of those new opportunities came last year, when Are-
naNetwork presented its members with the 2008 Tour of
Gymnastics Superstars, which launched two weeks after the
2008 Olympic Games on Sept. 7 and wrapped in November.
The tour featured performances by gymnasts who partici-
pated in the Beijing Olympics. Ten Gymnastics Superstars
shows reported to Billboard Boxscore grossed $2.5 million
and drew 60,000 people.

“|Gymnastics Superstars] was directly through ArenaNet-
work,” Touhey says. “But more than just get the show, Are-

naNetwork assists you with what

shows are out there and helps get

your avails out. So you may be

getting a call from agents who al-

ready know your avails, which

makes life easier for you.” "

This year, ArenaNetwork is helping some of its members
secure bookings for Star Wars: In Concert, a new tour produced
by San Francisco-based promoter Another Planet Touring and
booked by William Morris Endeavor Entertainment.

Star Wars: In Concert was “something we did a lot of work
on, so I’d consider that a highlight so far,” Parsons says, not-
ing that ArenaNetwork helped several West Coast arenas se-
cure dates. “There are another dozen that are about to get
confirmed or announced.”

Parsons says ArenaNetwork is looking into other unique
projects but won't yet disclose details.

“There are a fair number of things in the bubbling process,
but not being talked about at this point,” he says. “They’re
tours, family events and some I can’t even describe—they're
‘outside of the box’ events.” .

ANAHEIM, CALIF.
Honda Center
up to0 19,400*

ATLANTA
Philips Arena
up to 20,000*

BIRMINGHAM, ALA.
BJCC Arena
up to 17,500+

BRIDGEPORT,
CONN.

Arena at Harbor Yard
up to 10,000*

CHAMPAIGN, ILL.
University of lllinois
Assembly Hall
3,646-17,439*

CHARLOTTE,N.C.
Bojangles Coliseum
up to 10,500

CLEVELAND

Quicken Loans Arena
up to 20,500*
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COLORADO
SPRINGS, COLO.
World Arena

up to 9,120*

COLUMBUS, OHIO
Schottenstein Center
up to 19,500*

DALLAS
American Airlines
Center

up to 18,713

DAYTONA BEACH,
FLA.

Ocean Center

up to 9,600

DETROIT

Joe Louis
Arena/Cobo Arena
up to 20,790

EAST LANSING,
MICH.

Breslin Events
Center

up to 15,000

SEPTEMBER 19, 2009

EAST RUTHERFORD,
N.J.

1zod Center

up to 21,000*

GREEN BAY, WIS.
Resch Center
up to 10,000*

GREENVILLE, S.C.
Bi-Lo Center
5,500-15,538*

HOUSTON
Toyota Center
up to 19,000*

LAS CRUCES, N.M.
Pan American Center
up to 13,076

LAS VEGAS
Thomas & Mack
Center
4,000-19,354*

LITTLE ROCK, ARK.
Alltel Arena
up to 18,000+

MEMPHIS
FedExForum
up to 18,500*

MILWAUKEE
Bradley Center
up to 20,000

MOLINE, ILL.
i Wireless Center
up to 12,000*

NASHVILLE
Sommet Center
up to 20,000*

NORFOLK, VA.
Scope Arena
up to 12,779

OMAHA,
NEB.

Qwest Center
Omaha

up to 19,000*

ORLANDO, FLA.
Amway Arena
up to 17,500

PHOENIX
U.S. Airways
Center
6,012-16,910*

RALEIGH, N.C.
RBC Center
up to19,352*

ROCKFORD,
ILL.
Rockford
MetroCentre
up to 9,952

SACRAMENTO,
CALIF.

ARCO Arena
6,500-17,236*

SALT LAKE CITY
Energy Solutions
Arena

up to 19,688*

SAN DIEGO
San Diego
Sports Arena
up to 15,000

SAN JOSE, CALIF.
HP Pavilion at San
Jose

up to 18,373*

SASKATOON,
SASKATCHEWAN
Credit Union Centre
up to 11,300

SPOKANE, WASH.
Spokane Arena
6,013-12,638*

ST. LOUIS
Scottrade Center
up to 21,000*

ST. PAUL, MINN.
Xcel Energy Center
up to 18,200~

STATE COLLEGE, PA.

Bryce Jordan Center
6,664-16,325*

TACOMA, WASH.
Tacoma Dome
up to 22,500*
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TALLAHASSEE, FLA.
Leon County Civic
Center

up to 12,508*

TORONTO
Air Canada Centre
5,200-21,000

WASHINGTON, D.C.
Verizon Center
up to 20,200*

WINNIPEG,
MANITOBA
MTS Center
up to 14,900

WINSTON-SALEM,
N.C.

Lawrence Joel
Veterans Memorial
Coliseum |
4,510-15,272*

*Full-curtain theater
setups and/or
lower-bowl setups
available

"IN CONCERT

STAR WAR!
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"~ Record setting concert grosses.

The most adaptable venue in the northwest with
seating configurations ranging from 1,000 - 23,000 seats.

New arena curtaining system that creates an intimate
experience with any configuration.

E’ Newly renovated artist dressing rooms.
4
E Newly renovated concession areas and VIP Club coming in‘09.

M’ Strategic location on I-5 in the center of 4 million event-goers.

Installation of the largest rigging grid in the Western
=1 Hemisphere that creates quick load-ins and outs.

Spacious backstage and loading areas.

g Promoter option for labor.

Plenty of parking with 2,500 spaces at the venue and
—another 7,500 spaces within a 5-minute walk.

. :
- We've got it all.

For booking information, contact Rob Henson at (253) 272-3663 or rhenson@tacomadome.org

TACOMA

TACOMADTGOME.ORSG ARENA
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The Venue Coalition
Is A Marketing Advocate
For Buildings In
Competitive Markets

BY MITCHELL PETERS

Booking quality content into an arena and avoid-
ing dark nights can be a challenge. And those
hurdles become even more difficult in a down
economy. @ But many facilities in smaller and
midsize markets have found some new oppor-
tunities in 2009, thanks to the Venue Coalition,
a consortium of 46 buildings in the United
States and Canada. m Since launching in 2006,
the organization’s primary goal has been keep-
ing venues on the radar of music agents and
concert promoters.

“Whether it’s a larger building or a larger market, they all
need incremental bookings and content,” says veteran pro-
moter Jeff Apregan, who serves as president of the coalition.
“The message we want to get out there is that all these build-
ings are open buildings.”

The coalition idea was conceived 1n 2005 by Apregan, tour
producer for Neil Diamond; his business partner Gilles
Paquin; and Kevin Donnelly, VP of the MTS Centre in Win-
nipeg, Manitoba.

“We went out and identified buildings that were in markets
where there was more than one building competing for busi-
ness,” Apregan says. “Then weinvited them to a summer [meet-
ing] and made a presentation, and almost overnight we grew
to about 30-odd buildings. We’ve been growing from there.”

There isn’t a strict capacity minimum for members, though
the organization typically focuses on venues with 5,000-plus
seats. Current members range from the Crystal Centre in
Grande Prairie, Alberta, with a capacity of 4,684, to the 23,500-
seat Rupp Arena in Lexington, Ky.

The coalition is funded by members’ annual membership
fee of $9,500, according to Apregan. “Basically, it’s an an-
nual membership plus an assist fee when we help deliver an
event, whether it's arental or an event they promote on their
own,” he says. “So the membership fee actually includes a
credit toward the first event that we book on their behalf.’

40 BILLBOARD SEPTEMBER 19, 2009

One of the organization’s key selling points is the infor-
mation it provides to its members.

“We've got a series of regular conference calls, meetings
throughout the year, group meetings and one-on-one meet-
ings at all the major industry functions,” Apregan says. “As
a marketing advocate, we're always reaching out to the en-

tertainment community through direct communication but
also through specific marketing efforts. We always stay in
front of the industry to make sure they know they can make
one phone call and reach all these buildings.’

Crystal Centre GM Jane Cada-Sharp, whose building was
one of the coalition’s original members, says the member-
ship fee is worth every penny.

“Our investment has been returned,
and people know where Grande Prairie
is,” she says. “I'm really pleased that
we were one of the founding members
of this group, and I've believed in it
solidly since day one.

This year alone, the coalition helped
the Crystal Centre land bookings by the
country act Montgomery Gentry and by
comedian Bill Cosby. Cada-Sharp says
the dates helped the venue avoid some
dark nights.

“We've been pleased with any traf-
fic that we can get, as I'm sure most
other venues would be telling you at
this point in time, because things are
a little slower,” she says.

The Montgomery Gentry concert was especially signifi-
cant to the venue because it helped build a relationship with
a major promoter. “It was the first event we had done with
AEG, so [the coalition] assisted in opening the door to the
AEG world for us, which is extremely important to us, be-
cause the more people you work with the happier we all are,”
Cada-Sharp says.

Randy Brown, executive VP/GM of the Allen County War
Memorial Coliseum in Fort Wayne, Ind., shares his enthusi-
asm. “The Venue Coalition is to a facility as what the agents are
toa performer,” he says. “They’re out there looking out for our
best interest and marketing us every way possible to agents,
promoters and other decision-makers for shows.

The coalition has also helped promoters and agents fill out
their routing. Last September, the Messina Group was looking
to book additional dates for country star Kenny Chesney’s Sun

WwWWWwW.americanradiohistorv.com

‘THE VENUE
COALITION IS
TO FACILITIES
WHAT AGENTS

ARE TO
PERFORMERS.’

—RANDY BROWN,
ALLEN COUNTY (IND.)
WAR MEMORIAL COLISEUM

Crystal castle: THE TRAGICALLY HIP
at the Crystal Centre in Grande
Prairie, Alberta, in January 2007.

City Carnival tour, so it turned to the coalition for some options.
“Within one hour of our initial conversation with [the
Messina Group], we were able to check avails and place holds
in four different routable venues,” says Venue Coalition VP
of operations Andrew Prince. “After providing detailed mar-
ketinformation for each of the available options, they were
able to evaluate each venue and confirm a show at the U.S.
Cellular Coliseum in Bloomington, 1., on Sept. 17.”

Traci Andracke, assistant GM of booking and marketing
at the U.S. Cellular Coliseum, says the booking was “huge”
for the 8,300-capacity facility. “We had a relationship with a
promoter but they helped push it along,” she says. “It was
definitely the biggest-named artist
we’ve had in the market.”

The coalition also assisted with book-
ing about 30 North American perform-
ances in 2009 for comedian Jeff
Dunham. Tate Entertainment president
Robin Tate, who promotes most of Dun-
ham’s dates, says the coalition played
a crucial role in helping him route
shows for the comedian by quickly pro-
viding him with venue avails.

“If you’re a small independent [pro-
moter]and you're competing against the
big companies, it's great to be able to call
[the coalition] and get the avails right
away and get your dates on hold before
the big guys can,” Tate says. “That’s the
only way the independents are going to survive in this big en-
tertainment industry, by getting the information quicker and
holding the dates before the big companies can.”

Providing available dates quickly can come in handy when
dealing with buildings that don't always respond in a timely
manner, according to Tate. “A lot of them get to you fairly
quickly, but then you have the ones that might take a day or
two,” he says. “With (Prince], I can call him and get the avails
rightaway and start routing the tour. To me, it's always about
turnaround in this business.”

Moving forward, the coalition hopes to develop its own
content to book into buildings, according to Apregan. “We've
got some ideas that are percolating,” he says, declining to
reveal specific details. “There are some things that have
achieved a level of success in other countries that have not
yet been introduced here, so there are definitely some inter-
esting ideas out there. oo
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CANADA
CALGARY STAMPEDE CORRAL Calgary, AB / CRANBROOK RECPLEX Cranbrook, BC / REXALL PLACE Edmonton, AB / CRYSTAL CENTRE Grande Prairie, AB / COPPS
COLISEUM Hamilton, O® / ENMAX CENTRE Lethbridge, AB / OTTAWA CIVIC CENTRE Ottawa, ON / CN CENTRE Prince George, BC / BRANDT CENTRE Regina, SK / SPORTS
& ENTERTAINMENT CENTRE Sarnia, ON / CREDIT UNION CENTRE Saskatoon, SK / THUNDERBIRD ARENA Vancouver, BC / MTS CENTRE Winnipeg, MB

UNITED STATES

BELL COUNTY EXPO CENTER Belton, TX / MISSISSIPPI COAST COLISUEM Biloxi. MS / US CELLULAR COLISEUM Bioomington, IL / BRICK BREEDEN FIELDHOUSE
Bozeman, MT / SHOW ME CENTER Cape Girardeau, MO / UNI-DOME Cedar Falls, 1A / CIVIC CENTER COLISEUM Charleston, WV /| BOJANGLES' COLISEUM Charlotte, NC
LITTLEJOHN COLISEUM Clemson, SC / ERVIN J. NUTTER CENTER Dayton, OH / NIU CONVOCATION CENTER DekKalb, IL / UTEP - DON HASKINS CENTER Ei Paso, TX
WAR MEMORIAL COLISEUM Fort Wayne, IN / STEPHEN O’‘CONNELL CENTER Gainesville, FL / RALPH ENGELSTAD ARENA Grand Forks, ND / HAMPTON COLISEUM
Hampton, VA / NEAL S. BLAISDELL CENTER Honolulu, Hi / ASU CONVOCATION CENTER Jonesboro, AR / WINGS STADIUM Kalamazoo, Mi / FIRSTIER EVENT CENTER
Kearney. NE / CAJUNDOME Lafayerce, LA / ORLEANS ARENA Las Vegas. NV / RUPP ARENA Lexington, KY / UNITED SPIRIT ARENA Lubbock, TX / CUMBERLAND COUNTY
CIVIC CENTER Portiand, ME / RUSHMORE PLAZA Rapid City, SO / RENO EVENTS CENTER Reno. NV / SALEM CIVIC CENTER Salem.VA / TYSON EVENTS CENTER Sioux City, [A
DESOTO COUNTY CIVIC CENTER Southaven, MS / MABEE CENTER Tulsa, OK / BANCORPSOUTH ARENA Tupelo, MS / YAKIMA VALLEY SUNDOME Yakima WA

s Coalition

Andrew Prince ¢ aprince@venuecoalition.com e 805-494-0020 i )
www.venuecoalition.com Your One-Stop Entertainment Solution.

www americanradiohistorv com
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BOXSCORE concert crosees
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GROSS/ ARTIST(S)
TICKET PRICE(S) Venue, Date Promoter

BRUCE SPRINGSTEEN & THE E STREET BAND

Attendance
Capac

Pt

$2,546,748
$102/942 Comcast Center, Mansfield, 31,842

Mass., Aug. 22-33 39800 two shows  Live Nation
$1,341,994 W-{3gFAIPTNI]

$250/$175/$140/
$95
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The Colosseum at Caesars

4
Palace, Las Vegas, Sept. 1-2, 4-6 19047 five shows ~ Concerts West/AEG Live

STEELY DAN, SAM YAHEL

$1,295,578

TS BRI S B ATEY L vaton

$89.50/$29.50 gslgc.kze; Loans Arena, Cleveland, }ggc;s‘o Live Nation, in-house
51200623
5950 New Yark g 287rem 12 L i e

$89.50/$2950  philips Arena, Atlanta, Aug. 22 1673:%‘“‘: Live Nation

$1,081,795 JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY
$89.50/52950  Time Warner Cable Arena, 254 Live Nation

$1,078,033 JO?‘ASBROTHERS, JORDIN SﬁARKS,;HONOR SOCIETY
$89.50/$29.50 ﬁtng»;rena, Lexington, Ky., ;%‘%572 Live Nation

E‘;yg;géfgaﬁg/ A COMBINACION PERFECTA DE POLITO VEGA

$5950 Now Yotk lues 2aee™ 12834 Latin Music

$1,047,945 BRUCE SPRINGSTEEN & THE E STREET BAND

sousal | goes Patormig s St 17502

$1,036,923 DEF LEPPARD, POISON, CHEAP TRICK

$123/343 BOK Center, Tulsa, Okla., Aug. 22 Kgfz Live Nation, in-house
$1,010,685 JONAS BROTHERS, JORDIN SPARKS, HONOR SOCIETY
$84.50/$2950  gommet Center, Nashville, Aug. 25 15,928 Live Natlon, in-house
$1,003,096 JONAS BROTHERS, JORDIN?SPARKS,ONOR SOCIETY
$89.50/$29.50 g?’(iioolv}mgd.ezgrena, Columbus, g,;GZ]Q Live Nation

$943,578 DEF LEPPARD, POISON, CHEP TRICK

$125/$29.50 in:‘;:rzﬁages.com Center, Dalla 2‘,24 Live Nation

$935,798

s Cotamisia, 1. Aug. 35 o™ 19,000

$895,896 AC/DC, THE ANSWER

e

SRS R foi gy P Swases = 1 NG e e e
ot i Maryand HelohEs, Moy Ave 33 29990 Live Nation

$O0/AZ0/ssz g gathe Bog Faphen. 15000

e | Dave, Burgecstown. Pas Aug. 28 2oime? Live Nation

$75/$40.50 Eg'gel'ae\’:’:gf’iﬁf’xsgfg' ke ;2{23‘0 Live Nation, in-house

LY TR BLINK-182, FALL OUT BOY, PANIC! AT THE DISCO, CHESTER FRENCH |
Sevsdd | pes Mowe batk Appiitheare, 28,630

$80/%25 agg;iaﬁfeerzrser, Mansfield, :g,sgg Live Nation

S A e s Live Nation

oosMOs0  Male CURINGL  BSP  acouw

$763,265 NICKELBACK, HINDER, PAPA ROACH, SAVING ABEL

$85/$25 S T ';iatr""egg;; Pt frIon Live Nation, Urited Concerts
$757,867 AMERICAN IDOLS LIVE

$69.50/$40.50 TD Garden, Boston, Aug. 18 ‘;_?;g]f AEG Live

§253>55/$105/$85/ nggi%f:ks. Ueap'(e' garden, 172'67829 Live Nation, Cardenas Marketing Network
$750,219 BLINK-182, WEEZER, TAKING BACK SUNDAY, CHESTER FRENCH
e Live Naton

$740,763 S, DARIUS RUC

_— Pay Auy 36 Srodium. Hershey, 12,795 LigeTNation

$739,743 AMERICAN IDOLS LIVE

3SRz ot gy emen 15276

$736,913 NICKELBACK, HINDER, PAPA ROACH, SAVING ABEL

L B O

$730,170 VANS WARPED TOUR

$36/$20.24 Comerica Park, Detroit, July 31 23,413 tive Nation, Olympia Entertainment
$727,567 WAYNE, YOUNG JEEZY, SOULJA BOY TELL’EM & OTHERS

8,612
22,507

$150.75/$22.25

n at ;lone Ridge, Live Nation, Haymon Entertainment

Nissan Pa:
Bristow, va., Aug.
$727.554 AMERICAN IDOLS LIVE

$69.50/$40.50 8radley Center, Milwaukee,
% Aug. 28

12,138

13001 AEG Live
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MAIN STAGE

Industry Readies For Billboard Touring

Conference & Awards

The buzz: Fun in the sun at
the Rock Star Energy Drink
Mayhem Festival.

We're in the home stretch leading into the sixth
annual Billboard Touring Conference & Awards,
and it seems there have never been more criti-

calissues to take on or a better time to recognize

the success of the live business.

Three years ago, in an attempt to address the
growing importance of brand partnerships and
the ever-growing sophistication of these deals,

we initiated the Concert Marketing & Promo-

tions Award. Like the Legend, Humanitarian
and Creative Content honors, the Concert Mar-
keting & Promotions Award isn’t determined by
Billboard Boxscore. Seven finalists will compete
for the 2009 honor, which will be given at the
Billboard Touring Awards Nov. 5 at the Roosevelt
Hotel in New York.

The Concert Marketing & Promotion Award
recognizes a sponsorship or promotion that ben-
efited the concert industry at large by stimulat-
ing attendance to live events, providing value to
fans and promoting the artist and brands in-
volved. The sponsorship or promotion must
achieve its marketing goal in a quantifiable way;
it can be a tour title sponsorship, a venue nam-
ing rights deal, a touring artist’s endorsement
deal, a single show sponsor, a festival sponsor-
ship, a multifaceted tour sponsorship integra-
tion or other deal, as long as it pertains to a live
performance that took place between January
and September.

The seven finalists are what we feel are some
of the most effective brand partnerships of the
year: the Virgin Mobile Presents the Circus star-
ring Britney Spears; Nickelback’s Dark Horse
tour with Nikon and Internet Explorer 8; Ras-
cal Flatts’ American Living Unstoppable tour
presented by JCPenney, with associate sponsor
Hershey’s; the Virgin Mobile Freefest; Keith
Urban’s Escape Together tour with KC Master-
piece and Kingsford Charcoal; Blink-182 pre-
sented by State Farm; and the Rock Star Energy
Drink Mayhem Festival tour. These tours and
event partnerships all helped move tickets and
engage fans on multiple levels.

42 |

BILLBOARD | SEPTEMBER 19, 2009

radiohistorv com

=] e
Jagetititau

$111

The winner will be determined by online vot-
ing at the newly relaunched Billboard.com (bill-
board.com/vote09), beginning Sept. 9. Last year,
the Concert Marketing & Promotion Award gen-
erated more than 50,000 votes, with Jonas
Brothers’ Burnin’ Up tour with Burger King
named the winner. We encourage voting from
fans, brands, bands and industry observers.

Touring is obviously a fan-driven business,
and with that in mind the Billboard Touring
Awards last year launched the Eventful Fans’
Choice Award, which empowers fans to vote
for their favorite tour of the year. The 15 acts
in the running are Spears, Nickelback, Jonas
Brothers, AC/DC, Beyoncé, Billy Joel &
Elton John, Bruce Springsteen & the E
Street Band, Coldplay, Dave Matthews
Band, Fleetwood Mac, Il Divo, Kenny Ches-
ney, Metallica, Rascal Flatts and U2. Re-
peat finalists include Springsteen and 2008
winner Chesney.

Fans are currently voting at Eventful.com
(Eventful.com/FansChoice). The act with the
most “demands” at Eventful will win the award
with the winner announced at the Billboard Tour-
ing Awards.

WE’VE GOT ISSUES: The panels and round-
tables at the Billboard Touring Conference ad-
dress what we feel are the most compelling issues
facing the live music industry and, as touring
pretty much drives the train these days, the music
business at large. We're particularly pleased with
the topics and panelists we've put together this
year, including artist development, ticketing,
sponsorships, festivals, new business models,
direct-to-fan initiatives, innovative concert pro-
motion, merchandising, production, marketing
and pretty much anything else associated with
live music. Onboard is a mixture of seasoned
veterans and rising stars of the live space.

We'll have more information on the execu-
tives contributing their expertise and perspec-
tive to these panels in the weeks ahead.  « -

TIM MOSENFELDER/GETTY IMAGES
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On Sept 16, when the doors fly open on NaY : > : B

the Americana Music Assn. Conference and Festi- l} ie E E =8 ¢

val in Nashville, the group will be celebrating its '

10th year. It’s a landmark moment for an organi-

zation that supports a genre that the majority of 5 k y i

music fans couldn’t even define a decade ago. Ac- |

cording to AMA executive director Jed Hilly, “There . A H \ t

was a group of people in the "90s who recognized

that the music industry had become a very com- BY KI 1\1 R l TE [I IJ

mercial establishment. There was a great number

of artists who were not getting the industry sup-

port other genres of music were receiving. . . artists like Steve ~ Americana artist, would agree. For years she couldn’t score a

Earle, Dwight Yoakam and k.d. lang all of a sudden were  record deal because labels didn’t know how to define her music.

pushed aside for artists like Garth Brooks, Shania Twain and “There was no Americana market. It didn't exist,” she says.

Brooks & Dunn. The movement grew up out of that.” “But that’s exactly what | was doing through the '70s and '80s.
Lucinda Williams, now considered by many to be a definitive  Nobody wanted to sign me because the American labels [were

f & i

NEKO CASE
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asking|, ‘“What is this?’ [ did a demo tape in L.A. and
they said I was too country for the rock market.
Nashville said T was too rock for the country mar-
ket. So, I literally fell in the cracks between rock and
country, which is exactly what Americana is now.”

While many in the Americana community may
trace the style’s origins much farther back, accord-
ing to the AMA, the term “Americana” was coined
by Nashville record promoter Jon Grimson in 1994.
Broadcaster Rob Bleetstein was looking to create a
new Gavin chart recognizing this emergent trend

in music, and the style needed a name.

Rob Miller, whose Bloodshot Records label opened in
1994 and has been a fcrerunner among Americana labels—
its roster includes influential mainstays like Ryan Adams,
the Bottle Rockets, Wayne Hancock and quasi-newcomer

LOS LONEY BOYS

ROCKY SCHENCK. CASE: JASON CREPS

DANNY CLINCH: HARRIS

S

EARLE: TED BARRON: WILLIAM!
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EMMYLOU HARRIS

Justin Townes—asserts that Americana stems directly from
traditional country music. “It's more stripped-down and
populist [than mainstream country], more aware of its his-
tory, creatively.”

Hilly’s definition is similarly simple. Americana, he says,
is “contemporary music that honors and/or is derived from
American roots music. It's Steve Earle, Lucinda Williams,
Bob Dylan, Justin Townes Earle, Jason Isbell & the 400 Unit
.. .you can hear the rock and country influences, but it’s
evolved into its own thing.”

The AMA now boasts a multiday conference and festival
in Nashville, but it began humbly as an informal meeting
among music industry peers at South by Southwest in Austin.
Grant Alden, a founding editor of the alt-country magazine
No Depression, attended the meeting and served on the AMA’s
board from 1999 to 2005, alternately as secretary, VP and, for
a single term, president.

“The AMA started because a group of us—notably [No De-
pression publisher] Kyla Fairchild and Brad Paul at Rounder
Records—felt we were all poking at the same problems as
fairly small companies, and that the solution was to build an
organization bigger than any of us could manage on our own,
with more resources,” Alden recalls.

In those first few years, Alden says he “fought against the
impulse to describe Americana. It is a music without bor-
ders, and as much as the various marketing departments and
radio programmers want to define it, creating a definition,
to me, simply allows us to exclude some shade of music that
might fit, might yet fit, might grow into something which
fits, or might simply be worth listening [to].”

Americana artists—from those like Williams who helped
steer the movement from the get-go to bands like the Avett
Brothers, who are helping lead the current groundswell—
would agree with Alden. With influences running the gamut
of American music styles, their reticence to define their genre

ALI d L%]ERICA_[VA AMA Honors Lifetime Achievement

The Americana Music Assn's 10th annual conference and
festival includes an awards ceremony sponsored by the
Gibson Foundation and scheduled for Sept. 17 at the Ryman
Auditorium In Mashville. The ceremony will be hosted by
singer/songwriter Jim Lauderdale and feature Buddy Milier
heading an all-star house band. AMA lifetime achievernent
awards will be handed out to the followling artists:

SAM BUSH: INSTRUMENTALIST

From his tenure with the hugely influential band
MNew Grass Revival to his solo work and numer-
ous guest spots on mandelin, fiddle and guitar,
Sam Bush has become one of the Ameri-

cana community's greatest path-forg-

Ing instrumentalists. His seventh solo

album, *Circles Around Me," will be re-

leased Oct. 20 on Sugar Hill,

ASLEEP AT THE WHEEL:
PERFORMANCE
Most recently in the spotlight for its

Though he notes that his band falls neatly into the Amer-
icana category for radio and marketing purposes, Seth Avett
says, “It's not up to us to shape a song and manhandle it into
acertain style . . . [When we're writing], we don't feel any al-
legiance to any genre whatsoever. If we feel a song fits squarely
in the realm of jazz or punk, who are we to argue?”

While Americana artists continue to hash out what the style
means in the context of their work, one thing aiding the move-
ment’s progress is the Recording Academy’s decision this past
spring to separate the best Americana album Grammy Award
from contemporary folk. While both are filed under the new
American roots field (now comprising Americana, traditional
and contemporary folk, traditional and contemporary blues,
and bluegrass), that Americana gets its own award is a notable
achievement for the AMA and the artists it seeks to support.

Recording Academy VP of awards Bill Freimuth says that
in 2007, “we decided to add the word ‘Americana’ to the con-
temporary folk category. It was contemporary folk/Ameri-
cana . .. because we felt [folk and Americana were] more
synonymous than separate. Members of that community felt
it was a word more and more musicians were using to de-
scribe themselves. What we've found since thenis. .. an
awful lot of people who, 20 years ago, may have self-identi-
fied as folk artists [now] call themselves Americana.”

No doubt this trend in self-identifying Americana artists

three-decades-coming concept album with Willie Nei-
son, Asleep at the Wheel's western swing has been rock-
ing since 1970, It has earned the band nine Grammy Awards
and six Austin Music Awards, among other accolades,

JIM ROOMEY: ENGINEER/PRODUCER
Jim Rooney has worked with some of the most influen-
tial plavers in Americana music, including the late Townes
Van Zandt, Bonnie Raitt, Manci Griffith, John Pring, Iris
DeMent, Tom Paxton and Peter Rowan.

In addition, the AMA will welcome singer/song-
writer Rosanne Cash for a special keynote inter-
view as part of this year's conference, Cash is work-
ing on an an album of classic country songs from
a long list of essentials once given to her by her
father. That album, appropriately titled “The

List,” Is due Oct. 6 on Manhattan Records.
In past years, the AMA conference
. ﬁ~ keynote interviews have been with such
YO artists as Emmylou Harrls, Lyle Lovett,
T Bone Burmnett and Rodney Crowell.—KR

Krauss' collaborative album “Raising Sand.” The set was re-
leased in 2007 by Rounder Records, a label that has helped
keep American roots music relevant for nearly four decades.
Rounder A&R chief Scott Billington refers to “Raising Sand”
as the “poster-child record for Americana music,” adding,
“The world of Americana has coalesced over the past 10 years,
because of [the AMA] . . . this was orphan music. It didn’t have
a place in the Recording Academy before, and now it does.”

While the AMA has made great strides in the past decade,
there’s still work to do. According to its most recent study,
40% of music fans know what “Americana” means (up from
10% in the 2004 poll). Kevin Welk, who heads Welk Music
Group—which comprises Americana-heavy labels Vanguard
and Sugar Hill—thinks the AMA’s first decade has made a
notable difference in the marketplace. “The big difference is
awareness,” he says. “We'll continue to do Americana records,
but the challenge now is, how do we translate Americana as
a record company into sales?”

Williams, for one, is glad the industry has some kind of
language to market the music she and other Americana artists
have been making for decades.

“Had there been that market [before], | would have been signed
sooner and recognized earlier on,” she says, before noting the
Americana movement’s most notable strides. “Now there’s a le-
gitimate market for [Americana] artists. Hopefullyit'll. . . help

is perhaps their greatest commonality. was aided in part by the popularity of Robert Plant & Alison  their careers and shine a light on their music.” .
Fourth-Quarter Americana Releases To Watch Out For

BAND OF HEATHENS EXENE CERVENKA JAMES McMURTRY CHUCK PROPHET

Title: “One Foot in the Ether” Title: “Somewhere Gone” (Bloodshot) Title: “Live in Europe” CD/DVD Title: “Let Freedom Ring” (Yep Roc)
(BOH/Seif) Release date: Oct. 6 (Lightning Rod) Release date: Oct. 27

Release date: Sept. 15
This will be the Austin-based band’s
fourth release, but only its second

full-length studio album. solo album.

AVETT BROTHERS BRANDI CARLILE
Title: “l and Love and You”
(Columbia) Release date: Oct. 6

Release date: Sept. 29

The follow-up to “The Second Gleam,”
it’s the band’s first album since signing
to Columbia.

The former co-lead singer of punk band

Release date: Oct. 13

This concept album about living the American

X (and its somewhat offshoot Americana
band the Knitters) will release her second

Title: “Give Up the Ghost” (Columbia)

This album is her third full-length,

produced by Rick Rubin and enlisting such
guests as Elton John and Amy Ray and string
arrangements from Paul Buckmaster.

Following the success of his 2008 album

“Just Us Kids,” this second live set from the
Austin singer/songwriter includes appearances
from lan McLagan and Jon Dee Graham.

GRANT LEE PHILLIPS

Title: “Little Moon” (Yep Roc)

Release date: Oct. 13

The versatile Phillips, formerly of Grant
Lee Buffalo, recorded his sixth full-length
album in five days.

dream was written in San Francisco and recorded
in Mexico City with producer Greg Leisz.

ROBYN HITCHCOCK

Title: “l Often Dream of Trains Revisited”
(Yep Roc¢)

Release date: Oct. 10

This seminal album (originally released in 1984)
has been reissued three times on CD with bonus
tracks (in 1986, 1995 and 2007). Hitchcock
has been revisiting the album on tour. —KR
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Dynamic duo: ALISON KRALUSS and
ROBERT PLANT won the album of the
yvear honor at the 2008 Americana
Music Assn. Conference and Awards.

The chart below represents the 25 best-selling Americana albums based on sales data provided
by Nielsen SoundScan for the period covering the first six months of 2009, through the chart
week ending June 22. Eligibility for this recap was based on artists and titles appearing on the
Americana Music Assn.’s proprietary radio-based chart tabulation during the same period.

TOP 25 AMERICAN

Rank

Title
“Raising Sand”
“Together Through Life”

“Life Death Love and Freedom®

“Tell Tale Signs: The
Bootleg Series Vol. 8”
“Middle Cyclone®

“Little Honey”

“Two Men With the Blues”
“Cardinology”

“Al | Intended to Be"
“Forgiven”

“Damn Right Rebel Proud”

“Break Up the Concrete”
“Already Free"

“Secret Profane & Sugarcane”
“Back to the River”
“Tennessee Pusher”
“Mudcrutch"

“Willie and the Wheel”

Townes"”

“Join the Band”
"Real Animal”
“Bulletproof”
“Same Old Man™
“Carried to Dust”
“Trouble in Mind"”

Artist

Robert Plant & Alison Krauss
Bob Dylan

John Mellencamp

Bob Dylan

Neko Case

Lucinda Williams

Willie Melson & Wynton Marsalis
Ryan Adams & the Cardinals
Emmylou Harris

Los Lonely Boys

Hank Williams 111

The Pretenders

Derek Trucks Band

Elvis Costello

Susan Tedeschi

Old Crow Medicine Show
Mudecrutch

Willie Nelson &

Asleep at the Wheel
Steve Earle

Little Feat & Friends
Alejandro Escovedo
Reckless Kelly

John Hiatt

Calexico

Hayeos Carll

A i T TRA
i AR Jd }- (Y1
Label

Rounder

Columbia/Sony Music
Hear

Columbia/Sony Music
Anti-/Epitaph

Lost Highway

Blue Nate/BLG

Lost Highway
Monesuch/Warner Bros.
Epic/Sony Music
Curb

Shangri-La
Victor/Sony Music
Hear

Verve Forecast/VG
Nettwerk
Reprise/Warner Bros.

Bismeaux

MNew West

429/SLG

Back Porch/Manhattan/BLG
Yep Roc

Mew Waest

Quarterstick

Lost Highway

RAY KENNEDY
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Dark and
stormy: AFl

hen the members of AFI began work on their
2006 album “Decemberunderground,” they
‘tried really hard not to think about it as the fol-
low-up toa big successful record,” guitarist Jade
Puget says.

Of course, thal’s precisely what it was: “Decemberunder-
ground” came three years after “Sing the Sorrow,” the band’s
major-label debut and the album that introduced AFI to a main-
stream audience 12 years after it formed in Ukiah, Calif. Dri-
ven by the rock-radio hit “Girl’s Not Grey,” “Sorrow” becaime
the band’s first platinum set; it's sold 1.2 million copies, accord-
ing to Nielsen SoundScan.

Despite {or perhaps because of) the band’s low-pressure mind-
set, “Decemberunderground” went on to sell 993,000 copies, and
it produced AFI’s biggest single, “Miss Murder,” which peaked
at No. 24 on the Billboard Hot 100. So when Puget and his band-
mates sel out to make a follow-up to their second “big success
ful record,” they figured it made sense to take the same approach.

The result, “Crash Love” (due Sept. 29 from DGC/Interscope),
is a more straightforward rock album than the synth-heavy “De-
cemberunderground.” “Strategizing to write hits is such adown-
fall for bands,” Puget says. “Try too hard and often it doesn’t
happen. We didn’t want to follow the template and write ‘Miss
Murder 2’ in order to maintain our popularity and sales. We just
wanted to make a good document of where we are.”

Singer Davey Havok attributes the shift in sound on this album

COFFEE, TEA OR ME

GONNA LIVE FOREVER

51

LY@l BY MIKAEL WOOD

‘CRASH’
COURSE

For its Third Major-Label Album,
AFI Revs Up Its Rock Sound

to the release in 2007 of “CexCells” by his and Puget’s electronic
duo Blagk Audio. “When Jade and [ started writing ‘Crash Love’
we'd just come off the tour for ‘CexCells,” so sitting down and
starting to create music with guitars was unexpectedly refresh
ing. It was exciting to play rock music again.

“I got the feeling, especially with Blagk Audio, that people
were expecting us to head more in that electronic direction,
Puget says. “They thought we might be Depeche Mode on this
record. But that's not where we wanted to go.”

Joe McGrath, who shares production credit on “Crash Love”
with Jacknife Lee, says the new album channels the guys-in-a-
room vibe of older AFI records like “Black Sails in the Sunset”
and “The Art of Drowning,” “back when they were coming out
of their two-minute, hardcore, Mom-hates-my-haircut phase.

But it’s not a retrenchment, McGrath says. “The writing

WwWWwWWwW.americanradiohistorv.com

TIGER BEAT

SPELLBOUND

54 53

has evolved. Now they’re writing rock songs with memorable,
accessible melodies that have a poppy edge to them. Depend-
ing on which side of the chat board you’re on, that's either a
good thing or a bad thing. But they’re not going to be con-
fused with Daughtry.

Interscope marketing VP Steve Sherr acknowledges that fans
of Daughtry and Nickelback may be out of reach for AFL. But he
says the label is determined to broaden the band’s appeal to the
Middle American rock audience, citing the Foo Fighters as an ex-
ample of an act that moved from the margins to the mainstream.
“AF[ could have that same appeal,” Sherr says. “I'm sure there
are Foo Fighters fans who didn’taccept the first Nirvana record.”

Sherr points to videogames as one way to reach those listen-
ers. The lead single, “Medicate,” is available now for “Guitar Hero
5,” and Sherr says another three-pack of AFI songs (including
an additional track from “Crash Love”) arrives Sept. 17; the band
will release five songs for “Rock Band” in October as well.

Core fans haven’t been left out of “Crash Love,” Puget says.
Earlier this year AFI invited its audience to submit videos of
themselves “talking about whatever.” The band selected six en
trants and flew them to Los Angeles, where they contributed
backing vocals to the new album.

“Your relationship with your fans only changes over the years
as much asyou want it to,” Puget says. “Some bands need to play
the part of the big rock star. When we hang out with our fans,
it’s the same as it was 10 years ago. oo
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Road Warriors The Avett Brothers Do It Old School

Some call them Southern gentlemen; others call
them crazy. Folk rockers the Avett Brothers and
their manager Dolphus Ramseur have always
sealed business agreements with just a hand-
shake—even now, as the band makes its new
home on Columbia’s American Recordings.

“All the records we put out, we went on a
handshake and good faith,” Ramseur says. “I
know a lot of people
think I'm crazy not to
have a contract with
the Brothers. But as
my mother says, you're
only as good as the per-
son signing the piece
of paper.”

The Avetts’ relation-
ships with Ramseur,
the band’s manager
and head of its former
record label, Ramseur
Records, is not the only
close bond the quartet
has made an effort to
maintain in the last nine years. The former Dave
Matthews Band tourmates have made a com-
mitment to their fans through tireless touring
in smaller markets. “We haven't tried to make
this thing happen too quickly through the In-
ternet, the blogs, the press or radio, but just by
winning over folks through live shows, one fan
at a time,” Ramseur says. “Word-of-mouth is

Vel “}HUS RAiuiC':ln.?

the most underrated form of promotion.”

But the Concord, N.C., band—Scott Avett
(banjo/vocals), Seth Avett (guitar/vocals), Bob
Crawford (upright bass) and touring member
Joe Kwon (cello)—won over more than just
eager fans with word-of-mouth praise. Pro-
ducer Rick Rubin took notice, eventually sign-
ing the Avett Brothers to his Columbia imprint
American Recordings
in 2008 and producing
the band’s new album
“I'and Love and You,’
out Sept. 29.

The album, the
band’s 13th release, is
one that Avett says has
seen its fair share of re-
lease delays—the only
hint of growing pains
for an act formerly ac-
customed to the light-
ning-fast pace of a
two-person label. The
Avett Brothers and Ram-
seur committed to a record deal that Ed Alexan-
der, their project manager at Columbia, calls a
“unique scenario.” It has allowed them to keep
their Jong-established business arrangements
intact with few changes, while Columbia, as
Avett puts it, “adds fuel to the fire.”

Even though the Avett Brothers remain
rooted in tradition, their music has evolved on

Hoedown showdown:
THE AVETT BROTHERS

the latest album. The band, which has been
touted as “grunge grass” and “country punk,”
delves into piano-driven pop melodies on “I
and Love and You”-—territory that Avett isn’l
afraid to explore, proudly proclaiming his love
of ’80s pop music. “I lived on a dirt road in a
60-acre farm in North Carolina where Michael
Jackson probably never stepped foot. But that
didn’'t matter to me—1I loved him and 1 imi-
tated him,” Avett says.

The Brothers’ signature banjo licks and coun-
try charm dominate the best songs on “I and
Love and You,” but the album is nearly devoid

of the youthful, punk-tinged attitude behind
early Avett albuins—and Avett is OK with that.
“Every artist—I'm sure Dylan had to do it, the
Beastie Boys had to do it, I'm sure a lot of peo-
ple had to—digs themselves out of the hole
they dug when they were younger because we
all evolve musically,” he says.

“The Brothers couldn’t care less about being
cool or even what cool is,” Ramseur says. “To
me, it’s a real fresh thing that they're not caught
up in some hip world or some get-rich-quick
scheme. They’re serious about songwriting and
they aren’t afraid of hard work.” .

] PULSE
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>>>HIS WAY

Some 20 years after the Stone Roses’ seminal
debut album was released, former singer lan
Brown’s singular approach is reflected in his
sixth solo title, “My Way.” It’s also an attitude
applied to Fiction Records’ marketing of the
album and its lead single, “Stellify.”

The album will be released Sept. 28 in Eu-
rope, Japan and Australia on Fiction/Univer-
sal. In the United Kingdom, the four-track “Stel-
lify” EP was released as a download Aug. 11,
aided by a promo campaign that saw four radio
stations (BBC Radio 1, BBC 6 Music, XFM and
Absolute) debuting one track apiece.

“It worked really well,” label manager Steve
Warby says. “Fans could skip from station to
station to hear the songs.”

Warby says the digital release was aimed at
re-engaging with Brown’s fan base; buyers re-
ceived a 48-hour presale window to purchase
tickets for aU.K. tour, booked by 13 Artists, that
kicks off Nov. 29. The EP’s songs are on the
album, and buyers can purchase the remaining
eight tracks as part of iTunes’ Complete My
Album promotion.

Brown’s previous set, “The World Is Yours”
(2007), “was more of a political statement,”
48 |
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alightening up:

IAN BROWN

Warby says. “This is much lighter in tone—re-
action from clubs and radio has been really pos-
itive.” All of Brown’s studio albums have made
the U.K. top 10. He is published by Sony/ATV
and is seeking a U.S. label deal.—Steve Adams

>>>HOT TEMPER

The Temper Trap is ready for the long haul. The
Melbourne, Australia, buzz band now calls Lon-
don home, using the U.K. capital as a strategic
base for extensive European touring running
through year’s end. In Britain, the band was the
first signed to the recently relaunched iabel In-
fectious Records; its debut album, “Condi-
tions,” opened at No. 32 on the Official Chart
Co.’s Aug. 22 U.K. tally.

“It’s early days, but the power of synch is quite
significant with this campaign,” says Mushroom
Group chairman Michael Gudinski, whose Mel-
bourne-based label Liberation Music signed
the group for Australasia. The lead track, “Sweet
Disposition,” cracked the U.K.top 40 in August
following its use in a trailer for the movie “(500)
Days of Summer” and in a campaign for the dig-
ital TV channel E4.1n Australia, the songis fea-
tured in Channel 10 TV trailers for Australian
Rules Football coverage.

The Temper Trap is published by Mushroom
Music (Australia), Sony/ATV (Japan) and Im-
agem/Mushroom (rest of the world); “Condi-
tions” gets a U.S. release Oct. 13 on Glassnote.
The band is booked for North America by High
Road Touring, for Europe/Asia by Creative
Artists Agency and for Australia by Harbour
Agency. “Much of 2010 will be spentin America
and the U.K.,” the act’s co-manager Danny
Rogers says. —Lars Brandle
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>>>EASINGIN

Hamburg-based Nigerian urban singer Nneka is
looking to build on critical acclaim and German
success with her second album, “No Longer at
Ease” (Sony/Four Music/Yo Mama).

The album was issued in April in Germany,
Austria, Switzerland and France and has been
rolling out in international markets since, in-
cluding the United Kingdom Aug. 24.

The label says German sales stand at
80,000 copies, while the album has been a
top 50 hit in Germany, Austria, Switzerland
and France.

Nneka’s 2006 debut, “Victim of Truth,” re-
ceived enthusiastic international coverage—
the United Kingdom’s Sunday Times called it
“the year’s most criminally overlooked album.”

The singer “owes her success firstly to her
incredible authenticity and her outstanding
qualities as a musician and songwriter,” says
Berlin-based Mark Léscher, head of Four
Music Productions/Columbia. “There are very
few other artists who are able to transport
these qualities live onstage as well as Nneka
does, and this applies to just about around
the entire world.”

Nneka’s publishing is Copyright Control; live
bookings are through FKP Scorpio. The singer
has toured extensively in Europe, including
French shows supporting Lenny Kravitz earlier
this year. —Wolfgang Spahr

AVETT BROTHERS: CRACKERFARM
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‘Coffee’ Break

After Successful Song Placement In Two National
Ad Campaigns, Landon Pigg Readies His Album

‘The Boy Who Never’

Singer/songwriter Landon
Pigg emphasizes that he isn’t
the type of guy to pick some-
one up in a bar. But that does-
n’t mean he hasn’t thought
about it.

Here’s what the 26-year-old
Pigg calls the best pickup sce-
nario he can come up with:
Gotoabar with a TV. Wait for
a commercial break. Nudge
the person sitting beside him

as the ad plays and say, “Hey,
that's me.” Conversation and
true love ensue.

But, alas, Pigg hasn’t put his
plan into action. “I don’t see
myself on television all that
often,” he says with a sigh.

Which is a surprise, given
the ubiquity of Pigg’s sweetly
quiet song “Falling in Love
ata Coffee Shop.” In 2007, it
was featured in the “A Dia-
mond [s Forever” commer-
cial during the holiday
season and is currently run-

ning in an AT&T ad. Thanks
to this exposure, the track
has sold 402,000 digital
downloads, according to
Nielsen SoundScan.
Building upon this expo-
sure, RCA will release the
song as the first official sin-
gle from Pigg’s album, “The
Boy Who Never,” which hits
stores Sept. 29. “Boy” was pro-
duced by Jacquire King—who

previously worked with Kings
of Leon and Modest Mouse—
and the album includes a new
arrangement of “Coffee
Shop” to lure in those who
may have purchased the song
in its previous incarnations.
(“Coffee Shop” was originally
featured on an EP in Febru-
ary 2008—in response to the
song reacting at AC and triple
A radio after the ad place-
ments—alongside some re-
worked tracks from Pigg’s
first album, “LP.”)

SEPTEMBER 19, 2009

A video for “Coffee Shop”
was recorded this summer in
Brooklyn’s Williamsburg sec-
tion and was promoted to all
the major music channelsin
August, says Nick Pirovano,
VP of marketing at RCA
Music Group. “It’s very Lan-
don,” he says. “It’s irreverent
and quirky. Landon is visit-
ing a coffee shop he fre-
quents and every time he sees
this girl he feels like time
stands still.”

After touring with Gavin
DeGraw earlier this year, in
September Pigg will hit the
road with Erin McCarley for
a six-week series of dates.
“One of the things I really like
about ‘Coffee Shop’ is play-
ing it live,” Pigg says. “It’s
kind of comfortable to play.
You can play it in almost every
environment.”

Just after his album is re-
leased, Pigg will make his
big-screen debut Oct. 9 in the
Drew Barrymore-directed
film “Whip It!,” which co-
stars Ellen Page as a burgeon-
ing roller derby queen. With
one opportunity for promo-
tion leading into another, “we
have a great game plan in
terms of tent poles,”
Pirovano says.

Barrymore cast Pigg in the
role—he plays a musician—
after finding his MySpace
page. “She was really inter-
ested in not having an actor
play a musician because
that’s something that bugs
her personally,” Pigg says.
“So she was on a mission to
find a musician who could
pull off a couple of lines.”

And while his acting expe-
rience is limited to home-
town stage versions of “The
Music Man” and “Peter Pan,”
“there are differences be-
tween making movies and
high school musicals—but
surprisingly, there’s not as
many as you might think,”
Pigg says. “What I'm used to
is feeling like you're making
an embarrassment of your-
self, so that’s just something
you have to embrace.” » -«
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Eirst-time feature film director Kevin Tancharoen grew up watching the movie “Fame.” Now, the
25-year-old dancer, choreographer, mixer and video director—who has worked with Britney
Spears and Christina Aguilera and who directed the MTV series “Twentyfourseven” and
“Dancelife” —presents his contemporary take on the classic tale of the pursuit of dreams. The
film premieres Sept. 25 with a new cast, a new storyline and even new music. Tancharoen also
executive-produced the film’s soundtrack, released Aug. 25.

1 wasitdaunting to remake such anem-

blematic movie, particularly as your first
feature film?
Definitely. You have to walk in very humbly
and say you're going to do it differently. The
only way it’s a remake is because we're copy-
ing the four-year structure and it 1akes place
at the New York High School for the Perform-
ing Arts. Other than that, it's completely dif-
ferent. [Music-wise] we used the theme song
and we had one of the leads sing “Out Here
on My Own.

2 Is the first film’s gutsy, exhilarating
spirit present in the movie?

One hundred percent. The movie is very
grounded and very gritly and very authentic,
because | come from that world of performing
arts, and | wanted to bring that authenticity to
that movie. All those things | romanticize [ ac-
tually think are very, very cool. You can see the
work people do in the school: The instruments
are a little old, the mirrors are chipped, it’s not
a well-funded school by any means, but it’s a
place of passion and | wanted to transmit that.

3 How did you land this film?
They thought my background was unique and
they thought it would bring a useful authen-
ticity to the movie. What's popular today are
[films like] “High School Musical,” and al-
though those movies are so entertaining, |
never thought any of the characters jumped
off the screen as engaging. | thought the sit-
uations were formulated just to get a perform-
ance oul of them. The movies | love are like
“All That Jazz” and “Cabaret,” because they’re
bittersweet and romantic. You love the pain
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an artist goes through, but you also see the
spectacle of the musical numbers.

4 Althoughironically, youcome from the
music video side.

Bul I thought “Fame” would be better served
as alittle bit more old-school. At a school like
this you don’t learn hip-hop. It's about dis-
cipline and structure, and you learn ballet,
jazz and in musicyou learn the classics. Since
this was a performing arts high school 1
thought, “How can you can preseni them so
they actually mean something to the charac-
ter and you get all these little nuances and
imperfections that at the end of the day give
you the emotions?”

5 Has the popularity of reality shows
like “American Idol” made this remake
possible?
Ithink this is the cultural zeitgeist. Everybody is
asinterested in seeing where Joe Schmoe comes
from as they are in seeing him onstage. The idea
of fameatan arm’s length is very attainable now
with reality shows and the Internet.

6 Why aren’t there huge names in the
cast?
That was a very, very, very conscious decision.
I think in this climate it would be very easy for
alot of people to suggest lo me, “Hey, you should
hire Miley Cyrus.” But it wasn't the kind of raw-
ness that I wanted. And L also felt, if you're mak-
ing a movie about real kids who want to be
famous and you want to feel that passion and
you want to feel that drive, you simply cannot
hire superstars. This is the perfect movie to
break stars as opposed to simply get stars. « «
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PEARL JAM
Backspacer

Producer: Brendan O'Brien
Monkeywrench

Release Date: Sept. 20
Pearl Jam frontman Eddie
Vedder still uses a typewriter
to craft lyrics, and the band’s
new album, "Backspacer,” is
named for a key on his favorite
old technology. A reluctance
to dismiss the past has always
marked Pearl Jam's career,
and this newest effort specif-
ically. To help recaptureits rol-
licking, mid-1990s energy,
Pearl Jam recruited its long-
time producer Brendan
O’'Brien. "Backspacer” opens
with a charging biock of fast-
paced, radio-ready alt rock,
while "Gonna See My Friend”
and the Police-ish “Got Some”
ride on sizzling guitar riffs that
play off Vedder’s signature im-
passioned vocals. The lead sin-
gle, "The Fixer,” is a buoyant
pop gem. The whole album
has a pleasurable mix of lean,
mean rock’n’roll and pensive
ballads that reflect both the
state of the world and the
band’s place in it. The album
closes with “The End,” a string-
tinged love song with a care-
ful beauty that proves that
Pearl Jam has not only re-
turned to form, but has revi-
talized itself.—LJW

YO LA TENGO
Popular Songs

Producers: Roger
Moutenot, Yo La Tengo
Matador Records

Release Date: Sept. 8
Following the scattershot
pop of 2006’s "I Am Not
Afraid of You and | Will Beat
Your Ass,” Hoboken, N.J.-
based indie rock act Yo La
Tengo returns with a more
focused collection full of lush
instrumentation and bitter-
sweet lyrics. “Popular Songs”
offers nine darkly catchy
tracks that recall the band’s
late-'90s output before shift-
ing gears; the remaining
three songs get more exper-
imental. Luckily, the first
half’'s shorter songs (like the
guitar rave-up “Nothing to
Hide") and the last quarter’s
winding compositions (the
nearly wordless 11-minute
beauty “The Fireside™) are
both pulled off expertly. “If
It’s True,” the album’s stand-
out track featuring a throw-
back string section and duet
between group members
Georgia Hubley and Ira Ka-
plan, showcases the band'’s
understanding of a great pop
structure. Yo La Tengo has
little to prove at this pointin
its 20-year career, but its
dedication to expanding its
sound without obscuring its
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HARRY CONNICK JR.

Your Songs

Producers: various

Columbia Records

Release Date: Sept. 22
Best-known as a classic crooner
in the song-stylist tradition, Harry Connick Jr.
returns to the deep well of standards for “Your
Songs,” harking back to 2004's commercially
acclaimed “Only You.” On the set, Connick teams up
with renowned producer/record executive Clive
Davis to create fresh renderings of old tunes from
the Great American Songbook (an uptempo take on
Nat “King” Cole’s “Mona Lisa”) and the contempo-
rary pop library (a breezy ride through Billy Joel’s
“Just the Way You Are” and a swinging rendition of
Elton John’s “Your Song”). The album’s goal was to
develop accessible arrangements, according to
Davis. And Connick accommodates with his lush and
graceful big band and strings charts, staying close
to the melodic intent. Even the inconsequential
guest appearances by saxophonist Branford Marsalis
and trumpeter Wynton Marsalis on Elvis Presley’s “|
Can’t Help Falling in Love With You” keeps close to
script. “Your Songs” doesn’t have any surprises, but
it sure sounds pleasant.—DQO
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songwriting formula remains
impressive.—JL

KID CUDI

Man on the Moon: The

End of Day

Producers: various
G.0.0.D./Universal Motown
Release Date: Sept. 15

Kid Cudi’s debut album, “Man
on the Moon: The End of
Day,” is anything but a tradi-
tional hip-hop recording. It's
more along the lines of pop
fare, with narration by label-
mate Common. Cudi de-
scribes inner struggles on the
song “Mr. Solo Dolo,” and he
follows up with dark lyrical
content on “Day ‘N’ Nite.”
The Kanye West-produced
“Sky Might Fall” finds Kid
Cudirapping in a whispered
voice, harmonizing over his
own rhymes, while the Hlifon-
ics' Matt Friedman provides
an infectious dance track
with “Enter Galactic.” Elec-
tronic gems continue with
two Ratatat collaborations,
the guitar-piercing “Alive”
and uplifting “Pursuit of Hap-
piness.” (The latter also fea-
tures MGMT.) The rapper’s
delivery is confidentina po-
etic and artful way, chan-
neled through a theatrical set
of songs, including a timely
sample of Lady GaGa's

"Poker Face” on the cut
“Make Her Say.”—MM

A.R. RAHMAN

Vande Mataram
Producers: Bharat Bala,
Kanika Myer

Varese Sarabande

Release Date: Sept. 22
"Vande Mataram"” started as
a video and music project
conceived by filmmakers
Bharat Bala and Kanika
Myers in 1997 to celebrate
the 50th anniversary of In-
dian independence. The mu-
sical portion of the forthcom-
ing reissue of “Vande
Mataram” was written by
A.R. Rahman, who subse-
quently made a name for
himself stateside after com-
posing music for the 2009
Academy Award-winning
film “Slumdog Millionaire.”
“Vande Mataram” is the na-
tional song of India, and Rah-
man offers his version of it
on the album. The set was
Rahman’s first non-cinema
album project, and his Bolly-
wood musical background is
quite evident. “Ma Tujhe
Salaam,” “Only You” and
"Missing (Vande Mataram)”
are very dramatic, sonically
vast compositions. “Tauba
Tauba,” on the other hand, is
a club-ready, beat-heavy
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JAY-Z

Blueprint 3

Producers: various

Roc Nation

Release Date: Sept. 8

Out of Jay-Z’s 11 releases, his lat-
est album, “Blueprint 3,” has taken
him the longest to record and deliver. But as expect-
ed, the new set is worth the wait. On the synthesizer-
heavy track “What We Talking About” (featuring
Luke Steele), Jay-Z calls out the Game and former
friends Dame Dash and Jaz-O, while instructing news
media personalities Bill O’Reilly and Rush Limbaugh
to “fall back” and “get off my balls,” respectively, on
the fast-paced cut “Off That” (featuring Drake). With
the help of R&B star Alicia Keys, Jay-Z gives a nod to
his hometown over a simple piano pattern on “Em-
pire State of Mind.” On the J. Cole-assisted, hand-
clap-laden song “A Star Is Born,” Jay-Z boasts about
his success while giving shout-outs to others who've
reached the top of their game. With witty rhymes,
pertinent collaborations and stellar production from
the likes of Timbaland and No I.D., among others, the
long-awaited “Blueprint 3" doesn’t disappoint. in
fact, the album may just be the blueprint for hip-hop
music to come.—~MC

number in the Asian under-
ground mode. Also note the
tune “Gurus of Peace” (a
compelling piece Rahman
wrote with famed Qawwali
singer Nusrat Fateh Ali
Khan), which features a cho-
rus of children and a hint of
Qawwali ecstasy.—PVV

KSM

Read Between the Lines
Producers: Matthew
Gerard, Robbie Nevil

Walt Disney Records
Release Date: Sept. 22
KSM sounds like what would
result if the Go-Go's men-

FIVE FINGER DEATH
PUNCH

War Is the Answer

Producers: Five Finger Death
Punch, Kevin Churko

Prospect Park Records

Release Date: Sept. 22

Five Finger Death Punch’s anxiously anticipated sec-
ond album accomplishes the rare feat of being all, or
at least most, things to its constituency—in this case
hard rock fans, a notoriously diverse and divisive
community that’s hard to win over en masse. But “War
Is the Answer” reaches wide and connects with a
number of head-banging styles, from the nu-metal
growls of “Dying Breed” and “Burn It Down” to the
Black Sabbath-like lumber of “Falling in Hate,” the
industrial-tinged brutality of “Bulletproof” and the
accessible melodies found in “Crossing Over” and
“Walk Away.” With its acoustic guitar opening and
soaring choruses, “Far From Home” is a bona fide
power ballad with cajones, while lead guitarist Jason
Hook flexes his chops on the instrumental “Canto 34”
(which leads into a cover of “Bad Company,” on which
vocalist lvan “Ghost” Moody’s menacing heldentenor
turns into a threat of Tarantino-esque proportions).
“War Is the Answer” is angry and at times political,
but that only helps Five Finger Death Punch deliver a
sophomore knockout.—~GG
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tored a young band—and
amazingly, that’s exactly
what happened. Brought to-
gether by the original mem-
bers of the 1980s rock act,
KSM has been trained in the
ways of distinctive individ-
ual looks, spunky stage
presence and monster riffs.
But there's one critical dif-
ference between the two
groups: Through the lens of
Disney, KSM’s antics are
strictly G-rated. The first sin-
gle, “Distracted,” has as
much melody, but more
punk energy, than the
band’s closest cousin, Avril
Lavigne. The act’s rock rings
harder and truer than Miley
Cyrus’, particularly on blast-
off tracks like “Don’t Rain on
My Parade.” At the center of
it all is 15-year-old lead
singer Shelby Cobra, who
can wail with the best of
them and pounds around
the stage like a post- riot
grrrl princess.—KM

MIKA

The Boy Who Knew Too
Much

Producers: Mika, Greg
Wells

Universal Republic

Release Date: Sept. 22
Anyone convinced that Mika
burned through his bag of
outré art-pop tricks with
2007's action-packed "Life
in Cartoon Motion” should
prepare to be (pleasantly)
surprised. On "The Boy Who
Knew Too Much,” this Bei-
rut-born singer comes back
strong with another set of
over-the-top anthems that
proves no one’'s more enti-
tled to inherit Freddie Mer-
cury’'s glam-god crown. The
sound is the same, if per-
haps a bit more finely hon-
ed. Final Fantasy’s Owen
Pallett and Madonna collab-

orator Stuart Price punch up
the song “Rain” with loads
of disco-folk detail, while
Imogen Heap lends her
trademark vocal acrobatics
to "By the Time.” Yet as he
did on “Life in Cartoon Mo-
tion,” Mika never allows the
hyperactive arrangements
to overpower his message
of jubilant defiance. “"We
are not what you think we
are!" he and a ragtag choir
holler in the opening track,
“We Are Golden.” Duly
noted. —MW

PACHA MASSIVE

If You want it

Producer: Ramon Nova
Nacional Records

Release Date: Sept. 22
New York-based Pacha Mas-
sive's second album, “If You
Want It,” satisfies from be-
ginning to end. Aninventive
bitingual fusing of Latin
rhythms with dancehall and
electronica allow Domini-
can-born producer/guitar-
ist/keyboardist Ramon Nova
to play with many colorful
moods. He captures these
by featuring several female
vocalists, like Zigmat's Mon-
ica Rodriguez on the funky
first single, “If You Want It,”
and “Tonight,” which dis-
plays addicting production
and sensual vocals. Love
Grenades member Elizabeth
Wight's hypnotic vocal in
English on “Take the Wheel"
drives the drum-heavy track
with Nova's rapped-out
Spanish, “For a While”
stands out with horns and
guitar at the core of the
bouncy song, and pop
friendly “To the Top"” has hip-
hop influences and wood-
wind melodies that comple-
ment Nova and Yasi Baby's
vocals.-—~MM

SINGI

BON JOVI

We Weren’t Born to
Follow (4:09)

Producer: John Shanks
Writers: J. Bon Jovi, R.
Sambora

Publishers: various

Island

Bon Jovi previews its new al-
bum, “The Circle” (Nov. 10),
with an anthemic rocker
reminiscent of the band's
'80s chart successes. The
New Jersey-bred musicians
move away from the coun-
try sound of their last alobum
and return to the fist-pump-
ing, arena-shaking songs
that made them superstars.
While some may scoff at the
nostalgia, Bon Jovi has sus-
tained a 25-year career by
giving fans what they want:
Jon Bon Jovi's gruffiead vo-
cals, Richie Sambora’s nim-
ble guitar work and—this
time—a singalong chant
(“Let me hear you say yeah,
yeah, yeah, ohyeah .. . ") It
isn't quite “Born to Be My
Baby,” but “We Weren’t Born
to Follow” will appeal to Bon
Jovi's hardcore fans.—CW

SAY ANYTHING

Hate Everyone (3:14)
Producer: Neil Avron
Writer: M. Bemis
Publishers: My Per
Diem/EM! April Music
(ASCAP)

RCA

The lyrics of "Hate Every-
one,” the lead single on Say
Anything's self-titled Oct. 13

el o
-
-I-‘

release, read like a laundry
list of those who rubbed
frontman Max Bemis the
wrong way. Among the of-
fenders: Promiscuous Mo-
ther Nature, “actors who
seem genuine,” Lexus-driv-
ing rappers and “the pills |
ate for breakfast.” Though
the track sometimes feels
like an adolescent rant, it
builds on the strengths of
the L.A. band's previous
angst anthem ("Admit It”),
and its hook is even catch-
ier. Bemis also demonstrates
his knack for wordplay and
turns the song on its head by
putting himself on his own
blacklist; “I'm mired in hypo-
crisy/Yeah, I'm still down
with Jay-Z/l guess that
‘everyone’ includes me.”
Though the song'’s aftertaste
may be sweet, liking 1t prob-
ably won't put anyone in
Bemis’ good graces.—ECJ

| POP

GARY GO

Wonderful (3:42)
Producers: Gary Go,
Andreas E. Larsen

Writer: G. Baker
Publishers: TCR Music, Ko-
balt Music Group

Decca

British singer/songwriter
Gary Go makes a strong en-
trance with “Wonderful,” his
debut single about finding
the strength to recognize
one's self-worth despite
their flaws. From its lumi-
nous opener to the under-
lying guitar theme, the track

EVIEWS-

SEAN KINGSTON
Face Drop (3:05)
Producer: Lucas Secon
Writers: L. Secon, A. Martin
Publishers: Lucas Secon

Copyright Control (BMI/KODA);
Sony/ATV, God's Crying Publishing (ASCAP)

Epic/Beluga Heights

As Sean Kingston’s “Fire Burning” still blazes on the
charts, the 19-year-old readies his second single from
“Tomorrow.” The feel-good party track shows off the
Jamaican singer’s voice more clearly than the previ-
ous hit, with a stronger melody and a sprinkling of his
island tone. The lyrics convey a message of strength,
as Kingston realizes the true colors of his shallow,
former love. He sings: “ ’Cause you always tried to fill
me with doubt/Saying that I'd look better if | was

thinner/But you know you should have loved me for
my inner.” Lucas, who produced and wrote the single
and also wrote the Pussycat Dolls’ *| Hate This Part,”

songs yet. Though it doesn’t stray too far from his
previous hits, the formula works for the reigning

prince of reggae-pop.—MM

has provided Kingston with one of his most mature ‘
)]

offers a production quality
and dynamism that recalls
the past work of Sting, Phil
Collins and U2’s Bono. Go's
comforting vocals draw the
listener in, and his ap-
proachable tenor is a favor-
able match to the song’s
message, which is uplifting
even as it appeals to a
darker sensibility: "We are
all miracles wrapped up in

CARRIE UNDERWO
Cowboy Casanova (3:40)
Producer: Mark Bright
Writers: C. Underwood, B.
Publishers: various

oD

James, M. Elizondo

19 Recordings/Arista Nashville
Country PDs have been anxious to get their hands on

chemicals/We are incredi-
ble’” The singer recently
toured Europe with Lady
GaGa and the veteran pop
outfit Take That, and his
just-released, self-titled de-
but album features other
notable songs like "En-
gines” and “Open Arms.”
Go’s universal sound and
positive energy signal a
bright future.—MM

new Carrie Underwood music, and the singer doesn’t
disappoint on this feisty admonition to avoid Mr.
Wrong. This highly anticipated lead single from Under-
wood’s Nov. 3 release, “Play On,” had to be rushed to
country radio when an unfinished version leaked.
“Cowboy Casanova” gives her the chance to display

EGEND & CREDITS S

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Mariel

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format

MATTHEW ROLSTON

Concepcion, Gary Graff, Evan C.
Jones, Jason Lipshutz, Kerri
Mason, Michael Menachem. Dan
Ouellette, Deborah Evans Price,
Philip Van Vleck, Chris Williams,
Mikael Wood, Lavinia Jones Wright

CRITICS’ CHOICE *: A new
release, regardiess of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eiigible.
Send atbum review copies to
Mitchell Peters at Billboard, 5055
Wiishire Blvd,, Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003, or to the writers in the
appropriate bureaus.

and packs a punch in all

the sassy side of her musical persona that made previ-
ous hit “Before He Cheats” such an impact record.
Biessed with a versatile set of pipes that make the
best of any tune, Underwood shines on this steamy
upbeat number, which she penned with Brett James
and Mike Elizondo. Mark Bright’s production is taut

the right places.—DEP

WWW americanra

diohistorv com

SEPTEMBER 19, 2009

| www.billboard.biz 53


www.americanradiohistory.com

BY LEILA COBO

Emia in
The

Digita
Argna

Regional Mexican Superstars
Los Tigres Del Norte Seek
Wider Exposure

Last month regional Mexican icons Los Tigres
del Norte placed their new single, “La Granja,”
in the top 10 of Billboard's Regional Mexican
Airplay chart. It was their 41st single to reach
that upper echelon—arecord in the chart’s 15-
year history and a testament to Los Tigres’ en-
during radio appeal.

The recent release of the group’s latest
album-—also titled “La Granja”—underscores
how tradition and innovation can come to-
gether to sustain a veteran act. Released Sept.
8 on Fonovisa Records, “La Granja” is enjoy-
ing “the most aggressive digital and mobile
marketing campaign we've ever launched for
aregional Mexican act,” says Alberto Del
Castillo, Fonovisa VP of marketing and pro-
motion. Like its lead single, the album is ex-
pected to debut in the top 10 on the Top Latin
Albums chart.

4
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Mobile force:
LOS TIGRES
DEL NORTE

The carpaign’s centerpiece is an exclusive
deal with Verizon Wireless. Announced last
April at the Billboard Latin Music Conference,
it includes the release of an exclusive, four-
track EP for Verizon customers. n addition,
Fonovisa has launched an Interactive Voice Re-
sponse campaign that allows fans to call and
listen to messages recorded by members of the
band. Fans can also leave messages with the
possibility of eventually receiving a personal
cal from Los Tigres.

The five members, regarded as the senior
statesmen of regional Mexican music, have will-
ingly embraced a digital arena they think will
open the door to more fans. “Mexican music
hasi’t had that window of exposure in all [dig-
ital) media,” lead singer Jorge Herr dndez says.
“The decline of physical sales has changed the
entire system, and we have to get up to date.
New generations have different needs.

But while the needs may be diffe-ent, Los Ti-
gres has maintained and expanded its fan base
by continuing to sing about relevant issues.

Well known for its corridos—the sung narra-
tives that often delve into such subjects as drug
dealing, violence and other social issues—Los
Tigres has managed to relay incisive commen-
tary without resorting to the over-the-top, often
gratuitous adulation of drug trafficking and vi-
olence that has permeated the music of many
emerging regional Mexican acts.

“We approach our musical proposal like
this,” explains Hernindez. “We write a page or
a paragraph and give information on what’s
happening to our people. We don’t exaggerate
reality. Our proposals are very clear.

Through the years, Los Tigres’ stories have
ranged from the adventures of female drug
dealers to penetrating social criticism. In that
vein, “La Granja” (The Farm)—written by long-
time collaborator Teodoro Bello—is a social
parable in which different animals represent
different segments of society.

“It’s a fable that really reflects our people’s
thoughts,” Hernandez says. “We just use dif-
ferent words so as not to offend anyone.” He

also nctes it’s sheer coincidence that “La
Granja” is reminiscent of George Orwell’s lit-
erary classic “Animal Farm.” The 1945 book,
which Hernédndez says he hasn’t read, also uses
afarm asa parable for the events leading up to
Russia’s Stalin era.

In addition toits socially conscious themes,
“La Granja” mixes in light-hearted fare and
dance tracks. “We try to have a fun album and,
at the same time, say the truth in our songs,
says Hernandez.

Asid= from its mobile promotion, “La
Granja” is also benefiting from a Wal-Mart
Soundcaeck campaign: Los Tigres recorded a
live unplugged session that is being shown on
TV screens in Wal-Marts nationwide. The
album is positioned in online portals like Ama-
zon and Batanga in the hope of bringing Los
Tigres’ fans to the digital arena as well as ex-
posing the group’s music to a wider audience.

“These digital retailers needed a regional
icon to open up this market,” Fonovisa’'s del
Castillo says.

HERE’S A LOOK AT THE TOP 10 BIGGEST
Miley Cyrus bounds into the top 10 on Main- HOT 100 ‘PARTIES’ THROWN TO DATE:
stream Top 40 as “Party in the U.S.A.” jumps

14-10. The song wins the chart’s Greatest

) i PEAK  YEAR T ARTIST
Gainer award for a second straight week. 1 1963 “It's My Party” Lesley Gore
The track is Cyrus’ third top 10 on the pop 2 1985 “Party All the Time” Eddie Murphy
airplay chart. And, at just five chart weeks, 2 2007 “Party Like a Rockstar” Shop Boyz
the star easily notches her swiftest ascent 2 2009  “Partyinthe USA~ .
to the top 10. See You Again” took 13 3 2001 : Where the Party At 2 Jagged Edge With Neflly

. P 4 2002 Get the Party Started Pink
weeks to reach the top tier; “The l/,/ 5 1962 “Party Lights” Claudine Clark
Climb” requh'ed 14. 7 With its Peak 7 6 1972 “Garden Pérty"_ Rick Nelson and the Stone Canyon Band
to date at No. 2 on the Billboard n 1997 “Cold Rock a Party” MC Lyte
Hot 100, “Party in the U.S.A.”is 12 1962 “Dancin"Party" Chubby Checker

tied with the Shop Boyz's “Party
Like a Rockstar” (2007) and
Eddie Murphy’s “Party All the

NAUMOFF; EDMONDS: MAKE ENTERTAINMENT

4
Time” (1985) as the second- 4
biggest “party” song in the
chart’s 51-year history. Only ; : :
one such tune has partied l \ ' 2
harder on the Hot 100: Lesley i :
Gore’s 1963 No. 1, “It’s My A z
Party.” And here’s another inter- ' :
esting side note: Both Gore and . 5
Cyrus were sweet 16 while record- . [ 5
ing their respective hits. —Gary Trust - E)
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A Hypnotizing

Return

Islands Give Fans
The ‘Vapours’ On
New Album

“Vapours,” the title of Islands’ third
full-length album, materialized after
a particularly boisterous show last year
in Swilzerland. Following his open-
ing set, Los Angeles rapper Subtitle
watched the Montreal indie-poppers
put on a dazzling performance.

“After the show e said we were so
good that there were vapors coming
off the crowd,” Islands frontman Nick
Diamonds recalls. “It boiled down to
a new way of interpreting entertain-
ment; it was like we had cast a spell
over the audience.”

Islands will get the chance to hyp-
notize larger crowds this fall, when
the group opens for veteran alt-rock-
ers the Psychedelic Furs on a brief
North American trek (starting Sept.
28 in Tampa) before kicking off a head-
lining U.S. tour. Stuffed with pop
hooks built around flashy synths and
drum machines, the Anti- album—
due Sept. 22—seems tailor-made for
larger venues. “Vapours” abandons
the heavy themes of last year’s “Arm’s
Way” and offers more light thrills along

MAY THE BEST CAR WIN.
b
g myspace.

RO

the lines of 2006’s “ Return to the Sea”
and Diamonds’ previous work with
lauded pop group the Unicorns.

The singer/songwriter credits the
return to form to the recording
process, which began in January in
New York and was broken into differ-
ent parts for tracking instruments,
recording vocals and mixing. “For
‘Arm’s Way,” we were rehearsing every
day, so everything was accounted for
in the studio and kind of claustropho-
bic,” says Diamond. “This record was
built more vertically, so some songs
took on a completely different direc-
tion than their demos.

The album’s immediacy can also
be attributed to the return of drum-
mer Jamie Thompson, who left Is-
lands following the release of “Sea”
to pursue other projects. Although
Diamonds admits “there was a bit of
bad blood” when Thompson left, he
thought that working with his long-
time friend “felt right for this record”
and recruited him. Thompson’s per-
cussion is a highlight throughout,
from the moody stutter-pop of “Shin-
ing” to the retro-funk of “No You
Don’t,” which hitthe Internet July 21.

Anti-, which signed the band in
early 2008, plans to promote the
album by reaching out to key music

blogs and releasing free content like
remixes and videoclips of acoustic per-
formances. While the label doesn’t ex-
pect the album to make a noticeable
mainstream splash, director of mar-
keting Josh Legere is focused on get-
ting the most out of online promotion.

“Alotof ouronline campaignsare
a call toarms for iTunes to feature the
album because that’s 30%-40% of our
sales right there,” he says. “It’s all
about trying to utilize blogs and get
the word out. Licensing is out of our

Callto arms:
ISLANDS

hands. But if a song takes off, we’ll
definitely chase it.”

While Anti- is releasing the album
in North America, the band is look-
ing for international distribution.
However, Diamonds seems entirely
focused on the upcoming tour: The
band will forgo its usual six-member
lineup and play as a four-piece. “The
shows will be much more skeletal and
sparse,” Diamonds says, “butin a
good way, with more space for each
of us to work.” aee

THE WEW SINGLE
“DROP IT LOW"

fram

E I'HIEA

‘Low’ and behold: A sneak peak at newcomer ESTER DEAN
features clips from her ‘Low’ video shoot plus shout-outs
from (bottom, left to right) NELLY and KERI HILSON.
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DEAN’SLIST

Three songs from the soundtrack to the up-
coming LeBron James documentary, “More
Than a Game,” bowed this month on the Hot
R&B/Hip-Hop Songs chart. And two of the
three are by singer/songwriter newcomer
Ester Dean.

Born in Muskogee, Okla., Dean co-wrote
Mary J. Blige’s empowering “Stronger,” which
is currently No. 91on the chart, as well as her
own energetic “Drop It Low,” which sits at
No. 64 four weeks after entering the tally at
No. 88. Both tracks were written in collabo-
ration with other writers, including sing-
er/songwriter Chris Brown, who is also fea-
tured on “Low.” (The third “More” chart entry,
by the way, is Drake’s “Forever” featuring
Kanye West, Lil Wayne & Eminem. It’s No. 40
on Hot R&B/Hip-Hop Songs this week.)

“l hooked up with Chris in a Los Angeles
recording studio,” says Dean. “I’d never writ-
ten with him, but all of a sudden he was like,
‘This is what we’re going to do; we're going
to write it like this.’ After a while, we had a
bunch of songs. So when [Interscope Gef-
fen A&M chairman] Jimmy lovine said he
wanted a song for the soundtrack about how
strong someone can be, the ‘Stronger’ track
made perfect sense.”

Songwriting is second nature for Dean. She
has penned music for the likes of Keri Hilson,
Ciara and the Pussycat Dolls, to name a few,

and is signed to a publishing deal with pro-
ducer Christopher “Tricky” Stewart’s Red-
Zone Publishing. But whenit came tobeingin
the spotlight herself, Dean—who signed with
producer Polow Da Don’s Zone 4/Interscope
label earlier this year—had reservations.

“I didn’t want to be an artist because | was
scared,” confesses Dean. “l had attempted
that before, but | was told | had to lose 20
pounds when | only weighed 130 pounds. It
tainted me. However, Polow wanted to em-
brace everything about me and welcomed
me to his family just the way | am.”

Dean is six songs into her as-yet-untitled
debut album, which thus far has been pro-
duced in its entirety by Polow. Tracks slated
to make the final cut include the suspicion-
themed “That Girl,” the reassuring pop tune
“Call Me” and “That’s How I’'m Feeling,” an-
other uptempo dance number. Dean also con-
tinues to put pen to paper for other artists,
having recently worked with Usher.

Looking forward, Dean says she won’t
allow the disapproval of a shallow indus-
try to slow her down. “I’'m wiser now and
know how to handle things differently,” she
says. “To see a song with my name on the
charts makes me thank God that | went
ahead with this. The reward is so much
greater than any denigrating comment. It
tells me that | did good.” .e
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Comfort
zone:
KEVON
EDMONDS

BACK
FOR MORE

It’s been a minute—actually almost
10 years—since Kevon Edmonds ap-
peared on a Billboard chart. He’s
back now with a new single, “Oh,”
which is No. 19 on Adult R&B and
No. 63 on Hot R&B/Hip-Hop Songs.

“This is a great sign,” says Kevon
with a laugh from his home in
Nashville. “Hopefully, it’s an indi-
cator of what's to come.”

What’s coming is Kevon’s soph-
omore set, “Who Knew.” The Oct.
13 release is the first from princi-
pal Al Manerson’s Make Entertain-
ment through EMI Distribution.
Producers include Damon Thomas
(formerly of production duo the
Underdogs), nephews Dave and
Jason Edmonds and Greg Curtis
(Keyshia Cole). Curtis produced
and co-wrote “Oh” with Kevon and
Jon Nettlesbey.

“We were just trying to figure
out how to write a song that speaks
to people’s hearts,” Kevon says of
the lead single’s origins. That help-
ed lay the foundation for rest of the
project.

“Unless | get struck by lightning,
Il always sing about love,” he adds.
“Matters of the heart seem to be
my comfort zone, and that’s what
this album is about.”

It’s also about family, as Kevon
enlisted nephews Dave and
Jason as producers. “it’s ironic
that | wound up using my brother
Melvin’s sons. It was a surprise: |
didn’t know they were creating
at such an impressive level. But
it’s nice to bring family back into
the picture.”

R&B and pop fans will recall that
Kevon, together with brother Melv-
in Edmonds and Keith Mitchell,
comprised After 7. Between 1989
and 1995, the trio scored seven top
10 R&B hits, including the chart-
toppers “Ready or Not” (No. 7
pop) and “Can’t Stop” (No. 6 pop).
Kevon notched his first R&B cross-
over hit as a solo artist with “24/7.”
It was the title track from his 1999
debut album, co-produced by
brother Babyface.

Noting it’s tougher these days
for veteran artists, Kevon says he’s
up for the challenge. “It’s a different
game and time,” he says. “But it’s
still about grinding, hustling and
doing everything you haveto do to
make it work.” —Gail Mitchell
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Nothing But Beauty Records
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& distribution deal for its
artist A.W. Irving's debut
album “SEXSOLISIOUS” &
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Nothing But Beauty also
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

>>

HOLIDAY RETURNS

>>

IT WON'T ‘STOP’

CHART
BEAT

>>A month after Creedence
Clearwater Revival notched Its
highest-charting album on the
Billboard 200 since 1973, Its
frontman bests the peak of his
solo debut from the same year
with a sequel set. John Fogerty’s
“The Blue Ridge Rangers”
reached No. 47 In 1973. This week,
the set’s conceptual bookend,
“The Blue Ridge Rangers Rides
Agaln,” arrives at No. 24. The new
release is Fogerty’s eighth
straight top 40 album dating back
to the No. 1“Centerfield” in 198S.

>>Shannon’s classic “Let the
Music Play” finds new life on Hot
Dance Club Songs, as Jordin
Sparks’ “5.0.S. (Let the Music
Play),” which borrows the
original version’s chorus, enters
at No. 48. Shannon’s take spent
six weeks atop the tally in 1983.

Read Chart Beat
every week at
billboard.com/chartbeat.

Diva Does It: Whitney Houston Debuts At No. 1

Go ahead, call it a comeback: Diva
Whitney Houston debutsat No. 1 on
the Billboard 200 with “I Look to You,”
her fourth topper. The set crashes in
with 305,000 copies, according to
Nielsen SoundScan.

This is by far the singer’s best open-
ing sales week since SoundScan began
tracking data in 1991. Her previous
biggest debul sales frame, since 1991,
came when the 2002 album “Just Whit-
ney” bowed at No. 9 in the thick of the

Bodyguard” soundtrack wrapped up a
20-week run at No. 11n 1993. “Look”
and “Bodyguard” are
joined by her two previ-
ous No. 1s: her self-titled
debut set in 1986 and

OverThe
Counter

chart before 1991.

The other five No. 1-openers were
Elton John’s “Captain
Fantastic and the Brown
Dirt Cowboy” (1975);
John’s next album, “Rock

then “Whitney” in 1987.

“Look” is only Hous-
ton’s second No. 1
debut—and rather shock-
ingly, her first No. 1-de-
buting album since her

Christmas hofiday shopping season
with 205,000.

“Look” arrives with the eighth-best
sales week of the year—the bestamong
all female acts.

Only six other albums have
notched bigger weeks in 2009. And
five of those did so in their first week:
Eminem’s “Relapse” (608,000), U2’s
“No Line on the Horizon” (484,000),
Dave Matthews Band’s “Big
Whiskey and the GrooGrux King”
(424,000), Rascal Flatts’ “Unstop-
pable” (351,000), and Maxwell’s
“BLACKSummers’'night” (316,000).

Michael Jackson’s “Number Ones”
also racked up two weeks larger than
Houston’s entrance, when the King of
Pop’s hits package sold 339,000 and
349,000 copies, respectively, in the weeks
ending July 5 and July 12, respectively.

DEBUT DATES: “I Look to You” is also
Whitney Houston’s first chart-top-
per since the Houston-fueled “The

1987 sophomore set,
“Whilney.” The lalter title was also the
first album from a woman to debut at
No. 1, and it did so on the Billboard 200
dated June 27, 1987.

Before the inclusion of SoundScan’s

sales tracking data in the compiling of

the Billboard 200 in 1991, it was very
rare foran album to debut at No. 1. All
told, only six albums opened atop the

KEITH
CAULFIELD

of the Westies,” thatsame
year; Stevie Wonder’s
“Songs in the Key of Life”
(1976); Bruce Spring-
steen’s “Live/1975-85"
(1986); and Michael
Jackson’s “Bad” (1987).

-
o

TALKIN’ IT UP: Whitney Houston
launched her album last week with a
much buzzed-about concert Sept. 1 on
ABC’s "Good Morning America.”
However, a lot of the buzz was critical,
harping on how Houston’s voice
sounded weathered. The singer ex-
plained to the audience that her voice
wasn’'t all there because she had
taped her “Oprah Winfrey
Show” appearance a day earlier
and says it took a toll on her
pipes. Yet, it doesn’t seem like
the “GMA” gig did much to hurt
her sales.

As for “Oprah,” the sit-down
with Houston airs in two parts
Sept. 14 and Sept. 15, which
should boost sales of “I Look
to You” on the chart in two
weeks’ time.

Next week on the Billboard
200, Houston will have to con-

IVIarI(et \A’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales

Year-To-Date

o7 Wi Hing

tend with the arrival of Jay-2’s “The
Blueprint 3” and the new Beatles
mono and stereo boxed sets. Industry
prognosticators suggest “Blueprint 3”
could shift between 350,000 to 500,000.
(This column went to press too early
to project the first-week sales of the
Beatles’ boxed sets.)

Jay-Z’s Roc Nation set saw its phys-
ical release get shifted from an off-cycle
Friday, Sept. 11, date to Tuesday, Sept.
8, though most of the album’s market-
ing focus has been aimed at the Sept.
11 date.

The digital version of the album was
exclusive to Rhapsody through Sept.
11, when all providers then began sell-
ing the set. The album reportedly
leaked to the Web Aug. 31, so one can
probably safely assume the shift in the
album’s street date was in response to
the leak.

“Blueprint 3” was originally sched-
uled for Sept. 11 to mark the eighth an-
niversary of the release of the first
“Blueprint.’

Chart watchers note: The two new
boxed sets from the Beatles will chart
on the Billboard 200, as the tally houses
current and new releases—generally
those 18 months old or less. On the
Top Comprehensive Albuins chart,
both old and new albums mingle.
Thus, the individual album reissues
of the Beatles’ catalog will charton the
Top Comprehensive Albums and Top
Pop Catalog Albums charts.
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THE XX exclusively released KEYSHIA COLE A Different Me
@' | XL 450,BEGGARS GROUP (14 98) iz to iTunes, it bowed 175 192 158 g:«;;lsgs;gwﬁ ﬁA (13.98)
. CASEY DONAHEW BAND - Ej Hello L
@ ALMOST COUNTRY 8205386, 1HIRTY TIGEKS (12.98) Moving On ::Sttwee:o" Tt?[[:] 176 174 152 WATEPS 12559/ SPARROW {17.98) - cllogtove;
: SOUNDTRACK eatseekers wi 3 n INCUBUS M ts And Melodi
127 90 L AKI SHORE 340952 (18 98) Fame 2,000 downloads. 148 115 IRIAL TFIC 54734*/SONY MUSIC (9.98) onuments And Melodies
128 127 92 H Al CRAL‘E‘Mﬁ‘SEEm i This week, after fur- g 161 108 I ?g?o‘:.’!??ﬂ?g’;c" American idol Season 8: The 5 Song EP
[ERat A, .
RANDY HOUSER e e VAT [P S BEYONCE Above And Beyonce: Video Collection & Dance Mixes (EP)
154 78 UNIVERSAL SOUTH 011699 (10.98) nything Goes sefling the set, it MUSIC WORLD/COLUMBIA 53949 EX/SONY MUSIC (13.98 CD/DVD) &
VARIOUS ARTISTS  WOW Hits 2009: 30 Of The Year’s Top Christian Artists And Hits jumps to nearly ' MAT KEARNEY ity Of -
130 143 136 E EMI CMG PROVIOENT-INTEGRITY 887742/WDRD -CURB 1]95) - 4’000 (up 84%) 180 141141 AWARE COLUMBIA 19597/SONY MUSIC {11.98) o ?Ity Of Black & White
GEORGE STRAIT 5 PATTON OSWALT
e 1127 MCA NASHVILLE 010826/UMGN (13.98) Trolbadons Saal % 67 DEGENERATE 518428/ WARNER BROS. (16.98 CD/DVD) & — ) {2 e R
i REGINA SPEKTOR FRANCESCA BATTISTELLI
gy 11393 % SIAL 519306° WARNCR BRUS (15.98) @ Far 182 195 151 i;: FERVENT 887378/WARNER BROS. (11.98) My Paper Heart
MGMT 3 DiSTURBED .
133 13107 COLUMBIA 19512* /SONY MUSIC (9.98) Oracular Spectacufar 183 183 149 E REPRISE 411132¢/WARNER BROS, (18 98) # Indestructible
ANTHONY HAMILTON . _ . LIL WYTE Infl
@ 158 128 JELR WSTER'S HUSIC/SO SO DEF 23987/0L5 (13.99) The Point Of It Al Rl 1% lﬁ HYPNOTIZE MINDS 520806 ASYLUM (18.98) VHEIERE] i
SILVERSUN PICKUPS - VARIOUS ARTISTS ,
135 125 116 DANGERBIRD 035* (15 98) Swoon_ 185 197 - m CAPITOL NASHVILLE SGNY MUSIC/UNIVERSAL 611724/0MGn (18.98) VOW That's What | Call Country
MUTEMATH . ; ; B{ PARACHUTE Losing SI
ey 89 18 ﬂ | TELEPRONPT 519783 WARNER BROS. (13.98) aamistice :rm::Tt::alsmi‘t(”sh::s 186 163 137 MERCLAY 017917 10JMG (10.98) osing sleep
. MARK SCHULTZ } 0 g ; DIANA KRALL o
N7 62 WOHD-CURB 887394 WARNER BROS. (13.98) el Al surprise that it iy 19128 VERVE 012431 V6 113 98) Quiet Nights
@ 163 124 (L8 ﬂbENﬁcsva’s?gE:: 16.98) @ The Introduction Of Marcus Cooper Emwnsl It.lhe Sout: ITS-SNED :)(wlzl;_c!-,EgJ?m (13.98) Day & Age
x 2 = entral Heatseekers N TN A e R
y ERIC CHURCH " T CONJUNTO ATARDECER o :
138 134 12 m CAPITGL WASHVILLE 20810° {12.98) Carolina Albun;s]c?;rt o[ty 189 165 103 OISR 721307 LE (1198) Contigo Para Siempre
DANE COOK 5 page bl. [he sef > ] "THE ALL-AMERICAN REJECTS
127 U8 .ﬁ COMEDY LENTRAL 1085 (15 98 CD/DVD) % [Solated INCideNt also comesinatNo. Lriot 170 188 Bl oocrouse DGC/nTERSCOPE 012297 164 (13.98) WHETN Rl STId[C OTes]oown
YOUTHFUL PRAISE FEATURING J.J. HAIRSTON : } . @ m MILEY CYRUS
@ m EVIDENCE GOSPEL 7213 LIGHT (16.98) Besting\OnJulis,Rlomise ;::é::&‘;g’;:lan — HOLLYWOOD 00212 (18.98) @ Breakou
JAMIE FOXX - & PAPA ROACH "
@ 157125 B8 T4 20aimms (12.98) Ty with 4,000 copies. Bl 157,139 Ei‘f DGC/INTERSCOPE 012651/1GA (13 98) Metamorphosis
BRITT NICOLE = THE LONELY ISLAND N
) |5 100 SPARROW 12358 (8 98) B The Lost Get Found gaal 178 157 u UNIVERSAL REPUBLIC 012576°/UMRG (13.98 CD/DVD) & P Cediced
MICHAEL JACKSON f N ' ASHLEY TISDALE .
@ | MOTOVN 013308 UVE (13 98) - The Stripped Mixes m 194 162 99 Wl (ARNER BROS 516235 (18.98) % Guilty Pleasure
JACK INGRAM P A L % THIRD DAY !
jEiag 6 = = BIG MACHINE 410300 (11 98) - SigDreamsEliiofJkiopes 151;5 1[19‘22:fd||f‘t,, g3 167 189 £55UNT1AL 10853 (17.98) Revelation
7] KILLSWITCH ENGAGE . ny’s “Playlis @ m SEAL
146 129 101 [fa’! ROADRUNNER 617889 (18.98) o Killswitch Engage compilation series > 143 515868 WARNER BROS. (18.98) Soul
A 8 ;_sErEtL\A:’:‘ogos SONY MUSIC (13.98) Love Is On The Move tocharl, following ~ *397 185 175 i@?slclglvﬁzsﬁ?s%b CAPITOL {12 98) Saving Abel
I GEORGE BENSON ; ftes from Elvis [ BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
= " In M
1481 96 - B 1onsTER 30364 CONCORD (18.98) @ Songs And Stories Presleyin2008and 828 131 = B curicn wusic Group 42727 (17 98) o Joyiniyliear
RISE AGAINST (lay Aiken earfier : . EARNEST PUGH LIVE: Rain On U
148 144120 n DGG/INTERSCOPE 011904*/I64 (13.98 B Appeal To Reason gl Pt Ry 128 EPM/BLACKSMOKE 3070/WORLDWIDE (13.98) et
' BRITNEY SPEARS ] (2N ‘ KRISTINIA DEBARGE
150 140 148 | % JIVE 40387741 (13.98) @ Circus M A =00 RREY SODAPOP/ISLANO 013034/I0JMG (12.98) Exposed
MGIT 133 NICKELBACK . ....28 KATY PERRY 91 Mt OSSN SLAUGHTERHOUSE 172  8:THESSONGEP .. .175 NS TWISTA B1ONOW30. O W]
WGRD MCHAELSON 79 BRITTNICOLE ...... 143 PHILLIPS, CRAIG & DEAN . OUEENLATIFAH ... ...120  SAVING ABEL 1S MCHAELWSWT. 184 FAVE ..o 127 TENTHAVENUE ORI 157 Now ?;Ar'swnmé}ai& evslfcsg WEBB B CHRSYOWNG
CHRISETTE MICHELE . .60 128 MARK SCHULTZ. ... 137 JORDIN SPARKS ... .. .84 HA ; Y OF ADEADMAN . .59 (N I . L
MODEST MOUSE .. 90 PHOENIX 10! G SEAL ©'19  BRITNEY SPEARS ....150 HANNAH MONTAMA: e TR 195 U2... 97 COUNTRY ......... 185 CHARLIEWILSON .12  FEATURING J.J.
JUSTINMOORE . 45 OTEP . ............. 158 KELLIEPICKLER .....115 RASCAL FLATTS .54, 157 SEANPAUL ... . . .68 REGINASPEKTOR ....132 MOVIE 14 THIRD EVE BUND .....73  KEIH URBAN M NOWTHATSWHATICALL  ICKIE WINANS 67 HARSTON
JMDSS 96 OWLOTY ... .. 69 PNK ... ... 51 REBA. A7 SELAM . 78 GEORGESTRAT {6131 WAMMAMA . 105 ROBTHOMAS ... ... 80 THE USED 10 COUNTRYVOL.2.... .21 WISIN & YANDEL ... 170
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PAPA ROACH . L 192 DARIUS RUCKER . . ... . . 27 FRANK SINATRA . .162. 166 TWILIGHT . 58 TRAILERCHOR...... \I{E various aRTiSTS |
NEEDTOBREATHE ....70 PARACHUTE ... .. 166 N SKILLET (500} DAYS OF SUMMER .72 WIZARDS OF WAVERLY  TREY SONGZ .. MONSTER BALLADS: THE
WILLENELSON . . 61 PATTONOSWALT .....181 OUEEN + PAUL RODGERS AMERICAN 00L SEASON  PLACE .. 40 ULTIMATE SET . 155

Data for week of SEPTEMBER 19,

2009 | For chart reprints call 646.654.4633

www.americanradiohistorv.com

Go to www.billboard.biz for complete chart data |

- k)

141

59


www.americanradiohistory.com

SALES DATA
COMPILED BY

niclsen
SoundScan

ARTIST Title E Eg
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 4 g

INSANE CLOWN POSSE Bang! Pow! Boom!
| PSYCHOPATHIC 4102 (12.98)
THE BLACK CROWES
SILVER ARROW 02 (15 98)

Before The Frost...Until The Freeze

1 g ARCTIC MONKEYS Humbug
COMING 237~ {13.98)
LU VICKIE WINANS
(LU oesTiny soy 8120 (11.98)
3 THIRD EYE BLIND

| 1EGA CULLIDER 01* (14 98
BEANIE SIGEL
SICONESS NET 47 (17 98)
DRIVE-BY TRUCKERS  The Fine Prnt (A Collection Of Oddties And Rarties) 2003-2008
NEW WEST 617%° (17 98)
CHICKENFOOT
REDLINE 20091° (13 98)

4
How | Got Over

Ursa Major

Broad Street Bully

o

Chickenfoot

CAGE THE ELEPHANT Cage The Efephant

O -

o 11 2‘_ DSP/JIVE 49658 JLG (13.98) P

11 g |17 PHOENIX Waligang Amadeus Phoenix
LOYAUTE 0105°/GLASSNOIE (11.98) 11

, SMOKEY ROBINSON Time Flies When You're Having Fun.

120 4 B8 ropso 400200 (16 98) 12
ALL TIME LOW Nothing Personal

=y 2 HOPELESS 710 115 96) 13

@ DAVID BAZAN Curse Your Branches J
| BARSUK 083" 111 of -

@ o9 5. GRIZZLY BEAR Veckatimest @

S BN WARP 0182° (159

16 17 4 JOE Signature 16

563 00005/KEDAR (17 98)
BILLIE HOLIDAY
X5 DIGITAL EX (7 98,

THE XX XX

The Complete Billie Holiday

© E3 ®

@ 40 r XL 450/BEGGARS GROLP (14 98) 18
e CASEY DONAHEW BAND Moving On
ALMOST COUNTRY 9205386 THIRTY TIGERS (12.98)
", SOUNDTRACK Fame
20 8 7.2 LAKESHORE 340952 {18 98, @
21 20 91 SILVERSUN PICKUPS Swoon
8 DANGERBIRD 035* {15.98)
DANE COOK ISolated INcident
- 22 18 COMEDY CENTRAL 0085 (15 98 CD/DVD) 22
@ YOUTHFUL PRAISE FEAT. J.J. HAIRSTON  Resting On His Promise 5
VIRERLE GOSPEL 7213/LIGHT “L%’ <)

16 '5_ DORROUGH Dorrough Music

= NGERIS 5114 E1 (17.98) 24
'y OTEP Smash The Control Machine
25 13 E ICTORY 529 (13 98) + i
26 24 4 SLZ{\UG’HT‘ERHOUSE Slaughterhouse
lia| COLT FORD Ride Through The Country
Z e 1’& AVERAGE JOE'S 1001 (16 98)
28 2% 5 SOUNDTRACK American Idol Season 8: The 5 Song EP
19 70453 EX (€ 98
' EARNEST PUGH LIVE: Rain On Us
28 30 i‘ EPM BLACKSMOKE 3070/WORLDWIDE {13.98) o
JOAN SEBASTIAN Pegadito Al Corazon &
30 27 j28 1 BALBOA (14 98) Ve
31 14 tﬂ CREEDENCE CLEARWATER REVIVAL  Opus Collection o
",_LJ CONCORD 1912 EX aTARBUCKS (12 98
32 B DJ SKRIBBLE Total Club Hits 3 °
| THRIVEDANCE THRIVEMIX 90814 THRIVE (18.98)
3z 2 MEW  No More Staries Are Toid Today I'm Sorry They Washed Away. e
EVIL OFFICE 19942" COLUMBIA (12 98) o
34 7 2 CHEAPTRICK Sgt. Pepper Live °
CHEAP TRM(_UNUMHEU 37000/81G3 (14.98)
35 36 3 PASSION PIT Manners o
FRENCHKISS 43886 COLUMBIA (12 98) ;
BREATHE CAROLINA Hello Fascination o
36 23 BN ciniess 30127 (14.98
72 EMMURE Felony °
e 19 ﬁl VICTORY 526 (13 98)
3. 3 MATT & KIM Grand O
FADER LABEL D908~ (11.98)
.. A DAY TO REMEMBER Homesick -}
Bon 2 ii VICTURY 2427 (13 98)
BEHEMOTH Evangelion 10
40 31 B e susDe 14745 (15.98)
'» NAJEE Mind Over Matter 11
8151 46 8 HEADS UP 3156 (15.98)
. MOS DEF The Ecstatic 12
42 44 W8N 0N rown 70055° {16.98)
@ VARIOUS ARTISTS  Sitky Soul Music... An Al-Star Tribute To Maze Feat. Frankie Beverly 13
| BRANTERA DIGITAL EX (9 98) -
@ THE REVERENO HORTON HEAT  Laughin' And Cryin® With The Reverend Horton Heat 14
YEP ROC 2172 (18 98)
T, SISTER HAZEL Release ' 15
45 5 B8 CROAKIN' POETS 61238/30CK RIDGE (9 98) S
@ JULIETTE LEWIS Terra Incognita 16
THE END 142° (3 98)
@ JOURNEY Revelation g 17
NOMUTA 5506 £X 114 98 CD/DVO) @
a8 5 |2 VARIOUS ARTISTS  The 99 Most Essential Pieces of the Romantic Era 18
| x5 DIBITAL €% (238)
a9 48 L.: THE TING TINGS We Started Nothing @
B COLUMBIE 28925 (12 98}
50 5 VARIOUS ARTISTS Town And Country Blues 20
I COMCORD 1511 EX/STARBUCKS (12.98)
21
For the first time in the little-more-than 10-year history of Top z
23

Internet Albums the entire top eight titles are new entries. The
party K& led by Insane Clown Posse’s “Bang! Pow! Boom!” with
17,000 sold through Web retailers. Also in the mix is “Sci-Fi Crimes”
from Chevelle (pictured), which Bows at No. 5 with nearly 3,000,

s}

60 Go to www.billboard.biz for complete chart data

i
g
o 5 13 JASON ALDEAN Wide Open @
o, BROKEN BOW 7637 (18 98) '
4
6
]

] CHRIS YOUNG
RCA NAGHVILLE /SMN

=2
ARTIST Title]|RE
IMPRINT / DISTRIBUTING LABEL =Z B
WHITNEY HOUSTON I'Look To You
| ARISTA /1RMG
TREY SONGZ Ready 4 &:

SONG BOOK ATLANTIC /AG
CHEVELLE
EPIC SONY MUSIC

KINGS OF LEON
RCA RMG

Sci-Fi Crimes §

Only By The Night 5 i

Breakihrough & .

Before The Frost...Until The Freeze 12

4 474
. |4 COLBIE CAILLAT

UNIVERSAL REPUBLIC /UMRG
THE BLACK CROWES
SILVER ARROW

IMOGEN HEAP
MEGAPHUMC RCA 'AMG

2 )

THE USED

REPRISE WARNER BROS. ®
3 @ SKILLET

#AEDENT ING ATLANTIC /AG

PITBULL
MR 305 POLO GROUNDS J RMG

" @ THE BLACK EYED PEAS
B INTERSCOPE /IGA

128 DAUGHTRY

19 RCA RMG &
:

DAVE MATTHEWS BAND  Big Whiskey And The GrooGrux King 2
BAMA RAGS/RCA /RMG #

o

18 43

Ellipse 29

4
Artwork 10

Awake 5o .

Rebelution B

The EN.O. ’E

=]
Leave This Town 20 l___j

JOHN FOGERTY The Blue Ridge Rangers Rides Again
FORTUNATE SON VERVE FORECAST VG #

ZAC BROWN BAND

ROAR BIGGER PICTURE HOME GROWN/ATLANTIC /AG

TAYLOR SWIFT
Blc MACHINE +

24 |

The Foundation 13

Fearless 9

The Man | Want To Be 19

20 Eg OWL CITY
50N UNIVERSAL REPUBLIC /UMRG

m BILLIE HOLIDAY
X5

THE XX

XL 'BEGGARS GROUP
<

LAFAGE ,JLG

17 it SOUNDTRACK
1" FOX/SIRE WARNER BROS

22#

5

Ocean Eyes 69

The Complete Billie Holiday 15 :.

""125I

Funhouse 51 l

(500) Days Of Summer 72

LADY GAGA
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE /IGA
INGRID MICHAELSON

CABIN 24/0RIGINAL SIGNAL/UNIVERSAL MOTOWN /UMRG

The Fame 25

Everybody 7o 8

2
~ DAVID GUETTA ane Love 1a ]
= ﬁ GUM /ASTRALWERKS e 'I

m; . L, .
55 w8 ARTIST TitleSE =
<2 2Z IMPRINT / DISTRIBUTING LABEL 2% &

INSANE CLOWN POSSE Bang! Pow! Boom! Y
| IKKCS PSYCHOPATHIC 4102
WHITNEY HOUSTON | Look To You 1

ARISTA 10033 RMG

THE BLACK CROWES  Before The Frost..Until The Freeze 12
SILVER ARROW 02°

.

THE USED Artwork 44
REPRISE 519904 */WARNER BROS. # I
CHEVELLE Sci-Fi Crimes 6
EPIC 41325/SONY MUSIC

TREY SONGZ Ready 4
SONG RIIK SILANTIC 518794/AG |
JOHN FOGERTY The Biue Ridge Rangers Rides Again 24
FORTUNATL SOHUVERVE FOMECAST 013286/V6 &

CROSS CANADIAN RAGWEED  Happiness And All The Other Things
UNIVERSAL S0UTH 013231"

2 WILLIE NELSON
BN SHANGRI-LA BLUE NOTE 67197/BLG

VARIOUS ARTISTS  Playing For Change: Songs Around The World
5 B icor a1 + =

- i Ellipse g h
4 . Breakihrough g

<M |
- - 5
American Classic 61 .

IMOGEN HEAP
MEGAFHONL ALA L0505, RMG

COLBIE CAILLAT
UNIVERSAL REPUBLIC 013194/UMRG

9 GEORGE STRAIT Twang 4 i
MCA NASHVILLE 013173 /UMGN -

10 '3 REBA Keep On Loving You 45 (]
STARSTRUCK MO 100/VALORY

18 WILCO Wilco (The Album) 86
NONESLCH 516608° WARNER BROS

KINGS OF LEON
RCA 3:712 RMG
17 @ MICHAEL JACKSON
B EPIC LEGACY 17986 SONY MUSIC
DAUGHTRY Leave This Town
i _? 19'RCA 53734 RMG 2 |

DAVID BAZAN Curse Your Branches 116
| BARSUK 083~

, SKILLET Awake oo [
2 2 ARDENT/INO/ATLANTIC 519927/AG 22

2 jﬁ- MICHAEL JACKSON

16 :ﬁ}_ Only By The Night 4 .'I

Thriller __

Off The Wall _
EPIC, LEGACY 66070*/SONY MUSIC
CHRIS YOUNG

RCA NASHVILLE 22818/SMN
COLLECTIVE SOUL

EL LOUD & PROUD 617876/ROADRUNNER

s
11 '3 ARCTIC MONKEYS
§5 powino 237

M RIVE-BY TRUCKERS  The Fine Prn (& Colection Of Octibes And Rertes) 20052008 8
NEW WEST 6169

¥
The Man | Want To Be 19

Collective Soul g f!

Humbug 50
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A

The week's most-streamed videos on AOL.

TITLE
ARTIST (IMPRINT/LABEL)
13 TELL ME SOMETHING | DON'T KNOW
. SELENA GOMEZ (RAZOR & TIE)
SHAKE YOUR GROOVE THING
ALVIN AND THE CHIPMUNKS FEATURING DREW SEELEY (FOX/RAZOR & 1IE
13 WHITE HORSE
TAYLOR SWIFT (81 MACHINE/UNIVERSAL REPUBLIC
NEW CLASSIC
DREW SEELEY & SELENA GOMEZ (RAZOR & TIE)
LOVE STORY
TAYLOR SWIFT (BIG MACHINE)
OUR SONG
TAYLOR SWIFT 181G MAGHINE UNIVERSAL REPUBLI
PICTURE TO BURN
TAYLOR SWIFT &1 MAUHINE
POKER FACE
LADY GABA [STREAMLINE/KONLIVE, CHERRYTREE/IN TERSCOPE)
TEARDROPS ON MY GUITAR
TAYLOR SWIFT (1L MALHINE
LEAVE IT ALL TO ME
 MIRANDA COSGROVE FEATURING DRAKE BELL (NICKELODEON)
HOT N COLD
KATY PERRY (CAPITOL
ABOUT YOU NOW
MIRANOA COSGROVE (NICKELODEON/COLUMBIA)
CRUSH
DAVID ARCHULETA {19/ JIVE/JLG)
CRANK THAT (SOULJA BOY)
SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE)

=
(3

w

w

4

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WORLD/COLUMBIA)

The week's most-streamed songs on Yahoo! Music,
RTIST (IMPRINT/LABEL)
0 mvou BELONG WITH ME
N G WKS TAVLDP} SWIFT 'll_ilG MACHINE/UJWERSAL REPUBLIC)
1 WAKING UP IN VEGAS
KATY PERRY ((PITOL)
BATTLEFIELD
JOROIN SPARKS <14 INE/JLG
USE SOMEBODY
KINGS OF LEON 00 MGy
GOOD GIRLS GO BAD
COBRA STARSHIP FEAT. LEIGHTON MEESTER (DECAYDANCE/FUELED BY RAMEN, A_TUlTI( ﬂt
SHE WOLF
SHAKIRA (EPIC)
OBSESSED
_MARIAH CAREY (ISLAND. \D._IMG)
2 I GOTTA FEELING
‘_'IHE BLACK EYED PEAS (INTERSCOPE)
7 HER DIAMONDS
ROB THOMAS ENEL_c*! ATLANTIC)
NO SURPRISE
DAUGHTRY (' - RMG)
LOVEGAME
LADY GAGA /& TREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
FIRE BURNING
SEAN KINGSTON {BELUGA HEIGHT
PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWOOD)
DOWN
MW(JASH MONEY/UNIVER M\v

SWEET DREAMS -
BEYOHCE (MUSIC WORLO/COLUMBIA)

>

EPIC,

fol® 21y RO b'
=10 - .0l "

B

£5 TITLE

F&' ARTIST (IMPRINT / DISTRIBUTING LABEL)

. LR SC\-Fi CRIMES
MRS CHEVELLE (EPIC/SONY MUSIC
ARTWORK
THE USED (REPRISE WARNER BROS)
47 DARK HORSE
NICKELBACK_‘ROQFM) o
53 THE SOUND OF MADNESS
SHINEDOWN (ATLANTIC AG) -
74 SCARS & SOUVENIRS
THEGRY OF A DEADMAN (504 ROADRUNNER)
SWAN SONGS
HOLLYWQOD UNDEAD (A&M OCTONE/IGA)
CHICKENFOOT
CHICKENFOOT (REDLINE)
50 CAGE THE ELEPHANT
CAGE THE ELEPHANT (DSP JIVE JLG)
HALESTORM
HALESTORM (ATLANTIC/AG)
ROCK N ROLL JESUS
KID ROCK (T0P DDG/ATLANTIC/AG)
109 GREATEST HITS
GUNS N' ROSES (GEFFEN/IGA)
11 TRANSFORMERS: REVENGE OF THE FALLEN: THE ALBUM
__SOUNDTRACK (REPRISE/WARNER BROS )
DAUGHTRY
DAUGHTRY (ROARMG)
113 ALL THE RIGHT REASONS
NICKELBACK (ROADRUMNER}

112 MINUTES TO MIDNIGHT
LINKIN PARK {MACHINE SHOP WARNER BRQOS )

1"

100

108
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' TITLE

ARTIST (IMPRINT / PROMOTION LABEL)

| GOTTA FEELING {

THE BLACK EYED PEAS (INTERSCOPE)
YOU BELONG WITH ME
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
KNOCK YOU DOWN
KERI HILSON FEAT KANYE WEST & NE-YO (MOSLEY/ZONE 4INTERSCOPE)
USE SOMEBODY
KINGS OF LEON (RCA/RMG)

BEST | EVER HAD
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)

DOWN
JAY SEAN FEAT. LIL WAYNE (CASH MONEY/UNVERSAL REPUBLIC)

OBSESSED
MARIAH CAREY (ISLAND/IDJMG)

RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATION)

HOTEL ROOM SERVICE

PITBULL (MR 305/POLG GROUNDS/J/RMG)

BREAK UP

MARIO FEAT. GUCCI MANE & SEAN GARRETT (3RD STREET/IRMG)
THROW IT IN THE BAG

FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAMIDIMG)
WAKING UP IN VEGAS

KATY PERRY (CAPITDL)

PRETTY WINGS
MAXWELL (COLUMBIA)
BATTLEFIELD

JORDIN SPARKS (19 JIVE JLG)

SUCCESSFUL

DRAKE FEAT. TREY SONGE (YOULG MONEY CASH NONEYUNNERSAL MOTOWN)
GOOD GIRLS GO BAD

COBRA STARSH FEAT.LEHTON MEESTER DECAYDACEFUELED BY RANENATLANTORRP)
SHE WOLF

SHAKIRA (- ONY MUSIC LATIN/EPIC)

NO SURPRISE

DAUGHTRY (%% RCA/RMG)

BIG GREEN TRACTOR

JASON ALDEAN (BROKEN BOW)

BE ON YOU

FLO RIDA FEAT. NE-YD (POE BOY/ATLANTIC)

I'M YOURS

JASON MRAZ (ATLANTIC/RRP)

| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULIRA)

PLEASE DON'T LEAVE ME
PINK (LAFACE JLG)

LIVING FOR THE NIGHT
GEORGE STRAIT (MCA NASHVILLE)

HER DIAMONDS
ROB THOMAS (EMBLEM/ATLANTIC)

prised of tob 40, adult contemporary. R&B/hib-ho

TITLE
ARTIST (IMPRINT / PAOMOTION LABEL)

CERT.

PARTY IN THE U.S.A.
| MILEY CYRUS (HOLLYWOOD) o

| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)

DOWN
JAY SEAN FEAT LiL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)

RUN THIS TOWN

JAY-Z. RIHANNA & KANYE WEST (ROC NATION)
WHATCHA SAY

JASON DERULD (BELUGA HEIGHTS/WARNER BROS )
USE SOMEBODY

KINGS OF LEON (RCA/RMG)

HOTEL ROOM SERVICE

PITBULL (MK 305 POLO GROLINDS/J/RMG)

GOOD GIRLS GO BAD Y
COBRA STARSHIP FEAT LEGHTON MEESTER 1 £CA U1 URLED BY RAWENATLANTICRR?)
SHE WOLF

SHAKIRA (1UNY MUSIC LATIN/EPIC)

OBSESSED

MARIAH CAREY 11SLAND/IDJMG)

FALLING FOR YOU
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

YOU BELONG WITH ME
TAYLOR SWIFT (816 MACHINE)

ONE TIME
JUSTIN BIEBER (ISLAND/IDJMG)

SAY HEY (I LOVE YOU)
MICHAEL FRANTI & SPEARHEAD (BOO BOD WAXANTH UNVERSAL AEPUBLI)

BOOM BOOM POW
THE BLACK EYED PEAS (WILL | AM/INTERSCOPE)

BEST | EVER HAD

DRAKE (YOUNG MONEY CASH MONEY/UNVERSAL MOTOWN)
LOVE DRUNK

BOYS LIKE GIRLS (COLUMBIA)

| WILL NOT BOW

BREAKING BENJAMIN (HOLLYWOOD)

21 GUNS

GREEN DAY (REPRISE)

BIG GREEN TRACTOR
JASON ALDEAN (BROKEN BOW)

24

FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS EPIC)
KNOCK YOU DOWN

KER) HILSON FEAT, KANYE WEST & NE-YO (MOSLEY ZONE 4NTERSCOPE)
BATTLEFIELD

JORDIN SPARKS (19/JIVE/JLG)

TOES

ZAC BROWN BAND (HOME GROWN/ATLANTIG/BIGGER PCTURE)

SEND IT ON
DISNEY'S FRIENDS FOR CHANGE (WALT DISNEY/HOLLYWOOD)

Lo
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TITLE

ARTIST (APRINT / PROMOTION LABEL)

SMALL TOWN USA

JUSTIN MODRE (VALORY)

AMERICAN RIDE

TOBY KEITH (SHOW DOG NASHVILLE)

LOVEGAME

LADY GAGA (STREAMLINE/KONLIVE/GHERRYTREE/INTERSCOPE)
BOOTS ON

RANDY HOUSER (UNIVERSAL SOUTH)

SUMMER NIGHTS
RASCAL FLATTS (LYRIC STREET)

BOOM BOOM POW
THE BLACK EYED PEAS (WILL | AM/INTERSCOPE)

NEVER SAY NEVER

THE FRAY (1FIC)

EVERY GIRL

YOUNG MONEY (YOUNG MONEV/CASH MONEY/UNVERSAL MOTOWN)
ICE CREAM PAINT JOB

DORRDUGH (NGENIUS/E1)

PARTY IN THE U.S.A.

MILEY CYRUS (HOLLYWDOO)

FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
WHATCHA SAY

JASON DERULO (BELUGA HEIGHTS/WARNER BROS )
ONLY YOU CAN LOVE ME THIS WAY
KEITH URBAN (LAFITOL NASHVILLE)

SECOND CHANCE

SHINEQDWN (ATLANTIC)

GOD IN ME

MARY MARY FEAT. KIERRA SHEARO (MY BLOCK/COLUMBIA)
I'LL JUST HOLD ON

BLAKE SHELTON ‘WARNER BROS (NASHVILLE)/WRN)
GETTIN' YOU HOME (THE BLACK DRESS SONG)
CHRIS YOUNG (RCA NASHVILLE)

WASTED

GUCCI MANE FEAT. PIES {MIZAY/SD ICEY WARNER BRDS_‘
PEOPLE ARE CRAZY

BILLY CURRINGTON (MERCURY NASHVILLE)
BAREFOOT AND CRAZY

JACK INGRAM (BIG MACHINE)

ALRIGHT

DARIUS RUCKER (CAPITOL NASHVILLE)

WELCOME TO THE FUTURE

BRAD PAISLEY {AR}SY_A_NASNVILLE)

LAST CHANCE

GINUWINE (NOTIFI/ASYLUM/WARNER BROS.)

EGO

BEYDNCE (MUSIC WORLD/COLUMBIA)

SAY HEY (I LOVE YOU)

MICHAEL FRANT! & SPEARHEAD {BOO BOO WAXANTISUNIVERSAL REPUBLIC)
ind Christian format:

h jaz.

TITLE E
ARTIST (iMPRINT / PROMOTION LABEL)
EVACUATE THE DANCE FLOOR
CASCADA (ROBBINS}

ICE CREAM PAINT JOB
DORROUGH (NGENIUS/ET)

NEW DIVIDE |
LINKIN PARK (MACHINE SHOP/WARNER BROS.)

BE ON YOU

FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)
ALREADY GONE

KELLY CLARKSON (1 9/RCA/RMG)

BREAK UP

MARIC FEAT GUCCI MANE & SEAN GARRETT (330 STREET/IRIMG)
SWEET DREAMS

BEYONCE (MUSIC WORLD/COLUMBIA)

HAVENT MET YOU YET

MICHAEL BUBLE (143/REPRISE)

| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)

PAPARAZZI

LADY GAGA {5TREAMLINEKONLIVE/CHERRYTREE/NTERSCOPE)

THROW IT IN THE BAG
FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAMACUMG)

YOU'RE A JERK
NEW BOYZ (ASYLUM/WARNER BROS )

SMILE
UNCLE KRACKER (TOP DOG/ATLANTIC)

I'M IN MIAMI TRICK
LMFAD (PARTY ROCK/INTERSCOPE)

NO SURPRISE

DAUGHTRY (19/RCA RMG)

IMMA STAR (EVERYWHERE WE ARE)
JEREMIH (MICK SCHULTZ DEF JAM/I0JME)

THE CLIMB

MILEY CYRUS (WALT DISNEY/HOLLYWDOD)

2]

LoL :-)

TREY SONGZ FEAT GUCCI MANE & SOULIA BOY TELLEM (50116 BOOK/ATLANTI)
WAKING UP IN VEGAS

KATY PERRY (CAPITOL)

REPLAY

IVAZ (TIME IS MONEY/BELUGA HEIGHTS/REPRISE)
BODY LANGUAGE

JESSE MCCARTNEY FEAT. T-PAIN (HOLLYWOOD)
MAKE HER SAY

KID CUDI FEAT KANYE WEST & COMMON (GO.0 D.UNVERSAL MOTOWN)
POKER FACE

LADY GAGA (STREAMLINEKONLIVE/CHERRYTREE/NTERSCOPE)
SEXY BITCH

DAVID GUETTA FEAT. AKON (GUW/ASTRALWERKS/CAPITOL)
FIREFLIES

. OWL CITY (UNIVERSAL REPUBLIC)
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

TOES
ZAC BROWN BAND (HOME GROWIATLANTIC/BIGGER PICTURE)

THE CLIMB

MILEY CYRUS (WALT DISNEY/HOLLYWOOD)

POKER FACE

LADY GAGA (STREAMLINE/KONLIVE CHERRYTREE/INTERSCOPE)
LOVE YOUR LOVE THE MOST

ERIC CHURCH (CAPITUL NASHVILLE)

FALLIN' FOR YOU
COLBIE CAILLAT (MRSAL REPUBLIC)

LOVE DRUNK
BOYS LIKE GIRLS (COLUMBIA)

UNDER

PLEASURE P (ATLANTIC)

ITS A BUSINESS DOING PLEASURE WITH YOU
TIM MCGRAW (CURB)

TRUST
KEYSHIA COLE DUET WITH MONICA (IMANVGEFFENINTERSCOPE)

LOL :-)
TREY SONGZ FEAT, GUCCI MANE & SOULJA BOY (SONG BOOK/ATLANTIC)

SOUNDS LIKE LIFE TO ME
DARRYL WORLEY (STROUDAVARIOUS)

21 GUNS
GREEN DAY (REFRISE

I'M ALIVE
KENNY CHESNEY WITH OAVE MATTHEWS (BNA)

NEW DIVIDE
LINKIN PARK (MACHINE SHOP/WARNER BROS )

WETTER (CALLING YOU DADDY)
TWISTA FEAT. ERIKA SHEVDN (GET MONEY GANG/CAPITOL)

MANOS AL AIRE
NELLY FURTADO (NELSTAR/UNIVERSAL MUSIC LATIND)

RUNAWAY

LOVE AND THEFT (CAROLWO0D)

PAPARAZZI

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)

=
L=
o
w
=
zo

o

n

34

15

23

32
20
30
4

Go to www.billboard.biz for complete chart data |

COME BACK TO ME
DAVID CODK (18/RCA/RMEG)

I NEED A GIRL
TREY SONGZ (SONG BOOK/ATLANTIC)

SWEET DREAMS

BEYONCE (MUSIC WORLD. COLUMBIA)

IMMA STAR (EVERYWHERE WE ARE)
JEREMIH (MICK SCHULTZ/DEF JAM (DJMG)

"EVACUATE THE DANCEFLOOR

CASCADA (110BBINS)

NUMBER ONE
R. KELLY FEAT. KERI HILSON (JIVE/JLG)

JOEY
SUGARLAND (MERCURY NASHVILLE)

TITLE
ARTIST {IMPRINT / PROMOTION LABEL) =1
LOVEGAME

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOP!

I'M YOURS o

JASON MRAZ (ATLANTIC/RRP)

NEVER SAY NEVER
THE FRAY (EPIC)

NEED YOU NOW

LADY ANTEBELLUM (CAPITOL NASHVILLE
FALLING DOWN

SELENA GOMEZ & THE SCENE (HOLLYWDOD
ALRIGHT

DARIUS RUCKER (CAPITOL NASHVILLE)

SHAKE MY

THREE 6 MAFIA FEAT KALENNA (HYPNOTVE MINDS/COLUMBIA)
SHE IS LOVE

PARACHUTE (MERCURY/IDJMG) _

LET'S JUST FALL IN LOVE AGAIN
JASON CASTRO (ATLANTIC)

MAGIC
SELENA GOMEZ (WALT DISNEY

ONLY YOU CAN LOVE ME THIS WAY
KEITH URBAN (CAPITOL NASHVILLE)
AMERICAN RIDE

TOBY KEITH (SHOW DOG NASHVILLE)

THE ONE
MARY J. BLIGE FEAT DRAKE (MATRIARCH/GEFFENINTERSCOPE)

SECOND CHANCE |
N (ATLANTIC)

HEAVEN CAN WAIT

WE THE KINGS (S-CURVE)

PEOPLE ARE CRAZY

BILLY CURRINGTON (MERCURY NASHVILLE)

IF TODAY WAS YOUR LAST DAY
NICKELBACK (HOADRUNNER/RRP)

SHUT IT DOWN
PITBULL FEAT. AKON (MR 305/PDLO GROUNDS/J/RMG)

HALO H
BEYONCE (MUSIC WORLD/COLUMBIA]
PLEASE DON'T LEAVE ME
PINK (LAFACE/JLG)

CHICKEN FRIED

ZAC BROWN BAND (HOME GROWN/ATLANTI/BIGGER PICTURE)
DON'T TRUST ME

30H!3 (PHOTD FINISH/ATLANTIC/RRP)
STARSTRUKK

30H!3 (PHOTO FINISH/ATLANTIC/RRP)
SEX ON FIRE

KINGS OF LEON (RCA RMG

DON'T STOP BELIEVIN'
JOURNEY (COLUMBIA/LEGACY
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

s |

Where included, this award indicates the title with
the chart’s biggest percentage growth.

MITEE ] |ndicates album entered top 100 of The Billboard 200
(LLTITU3 and has been removed from Heatseekers chart.

Where included, this award indicates the title
with the chart’s largest unit increase.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projected from wholesale prices. ® after price indicates album
only available on DualDisc. CD/DVD after price indicates CD/DVD
combo only available. @ DualDisc available. ® CD/DVD combo
available. * indicates vinyl LP is available. Pricing and vinyl LP avail-
ability are not included on ail charts. EX after catalog number indi-
cates title is exclusive to one account or has limited distribution.

SONG CHARTS

See legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS
Hot 100 Airplay, Rock Songs, Hot Country Songs, Hot Rap
Songs, Christian Songs, Hot Latin Songs ang Latin Airplay charts
are-compiled from a national sample of data supplied by Nielsen
Broadcast Data Systems. Charts are ranked by number of gross
impressions, computed by cross-referencing exact times of air-
play with Arbitron listener data. Mainstream Top 40, Adult
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,
and Smooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

Where included, this award indicates the title

GRI
GAINER with the chart’s largest airplay increase.

RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Biliboard
Hot 100 and if ranking below No. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
50. Songs are removed from Hot Country Songs after 20 weeks
if ranking below No. 10 in detections or audience, provided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardless of total chart weeks. Songs are
removed from Mainstream Top 40, Rock Songs, Mainstream
R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks if ranking below No. 20. Descending
songs are removed from Adult Contemporary and Aduit Top 40
after 20 weeks if ranking below No. 15, after 26 weeks if ranking
below No. 10, or after 52 weeks if ranking below No. 5.
Descending songs are removed from the Adult R&B, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15.

CONFIGURATIONS

@ CD single available. © Digital Download available. @ DVD

single available. @ Vinyl Maxi-Single available. @ Vinyl single
available. © CD Maxi-Single available. Configurations are not
included on all singles charts.

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

[ITE] This award indicates the title, currentty below the top 20 and on
{98 the chart the week before, with the largest increase in points.

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). @ RIAA certification for
net shipment of 1 million units (Platinum). { RIAA certification
for net shipment of 10 million units (Diamond). Numerai within
Platinum or Diamond symbol indicates album’s multi-platinum
level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes.  Certification for net shipments of
100,000 units (Oro). | Certification of 200,000 units (Platino).
1zl Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

® RIAA certification for 500,000 paid downloads (Gold).

M RIAA certification for 1 million paid downloads (Platinum).

Numeral within platinum symbol indicates song's multiplatinum level.
RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

® RIAA gold certification for net shipment of 25,000 units for
video singles. (' RIAA gold certification for net shipment of
50,000 units for shortform or longform videos. Bl RIAA platinum
certification for net shipment of 50,000 units for video singles.
] RIAA platinum certification for sales of 100,000 units for
shortform or longform videos. Numeral within platinum symbol
indicates song’s multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 mil-
fion in sales at suggested retail price. Bl RIAA platinum certification
for sales of 100,000 units or $2 million in sales at suggested retall
price. O IRMA gold certification for a minimum sale of 125,000 units
or a dollar volume of $9 million at retail for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail
for non-theatrical titles. 1 IRMA platinum certification for a minimum
sale of 250,000 units or a doliar volume of $18 million at retail for
theatrically released programs, and of at least 50,000 units and $2
million at suggested retail for non-theatricat titles.
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‘h E ARTIST (IMPRINT / PROMOTION LABEL)
1 1 14 EaN) GOTTA FEELING
_JENCER THE BLACK EYED PEAS (INTERSCOPE)

2 2 13 YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
B i
-
R

USE SOMEBODY
3 15 KNOCK YOU DOWN

KINGS OF LEON {RCA RMG)

vul | KERIHILSON FEAT KANYE WEST & NE-YD (MOSLEY/ZONE 4/INTERSCOPE)
12 GOOD GIRLS GO BAD
B o s o (DECAYDANCE FUELED BY RAMENATLANTIGIRRP)

g 7 DOWN
JAY SEAN FEAT, LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
& BATTLEFIELD
/1750 _JORDIN SPARKS (19/JIVE/JLG)
- 99! WAKING UP IN VEGAS
8 &2 KATY PERRY (CAPITOL)

‘@™ . . NO SURPRISE

'ﬂf ' i"' DAUGHTRY {19/RCA/RMG)

@ 14 5 VUL PARTY IN THE U.S.A.
LLTCT, 0 wiLEY CYRUS (HOLLYWOOD)

i 12 g SHE WOLF
" il SHAKIRA (EPIC)
- 0 n BEST | EVER HAD

i DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
13 g HOTEL ROOM SERVICE
e _PITBULL (MR. 305/POLO GROUNDS/J/RMG}
@ 17 15 NEVER SAY NEVER
THE FRAY (EPIC)
g LOVE DRUNK
" : BDYS LIKE GIRLS (COLUMBIA)
LOVEGAME
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/ANTERSCOPE)
: 15 19 FIRE BURNING
B 1 SEAN KINGSTON {BELUGA HEIGHTS/EPIC)
OBSESSED
MARIAH CAE_EV (ISLAND/IDIMG)
‘15 NOT MEANT TO BE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
I KNOW YOU WANT ME (CALLE OCHO)
MJLL (ULTRA}
~ WHATCHA SAY
, JASON DERULD (BELUGA HEIGHTS/WARNER BROS.}
SWEET DREAMS
BEYONCE (MUSIC WORLD/COLUMBIA)
~ SAY HEY (I LOVE YOU)
MICHAEL FRANTI & SPEARHEAD FEAT. CHERINE ANDERSON (B00 500 WAWANTL, UNIVERSAL REFLB

ONE TIME
@ %8 6 hsmin miesen (SLAND/IDIMG)

= | BE ON YOU
ﬁ 30 -,'7' FLO RIDA FEAT. NE-Y0 (POE BOY/ATLANTIC)
HER DIAMONDS

18 119

&
~
=
-3

20 18 23

26 24 15 g homas {EMBLEM/ATLANTIC)
[ﬁ ﬁ- I_‘- NEW DIVIDE
& 11 LINKIN PARK (MACHINE SHOP/WARNER BROS )
i | PAPARAZZI

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
' 35 4 ALREADY GONE

A 32 3 \elly cLamkson (19/RCA/RMG)
@_ g1 4 | WANNA

[ THE ALL-AMERICAN REJECTS (00GHOUSE/DGC/INTERSCOPE)
% ' FALLIN' FOR YOU
137 _ZW COLBIE CAILLAT (UNIVERSAL REPUBLIC)

137 2 STARSTRUKK

5 30HI3 FEAT, KATY PERRY (PHOTO FINISH/ATLANTIC/RRP)

- 21 GUNS

. GREEN DAY (REPRISE)
RUN THIS TOWN

. _JAY-Z, RIHANNA & KANYE WEST (ROC NATION)

' SO FINE

SEAN PAUL (VP/ATLANTIC)
EVACUATE THE DANCEFLOOR
CASCADA (ROBBINS)

" RADAR

. BRITNEY SPEARS (JIVE/JLG)

NOW I'M THAT BITCH

LIVVE FRANC FEAT. PITBULL (JIVE/JLG)

MAKE HER SAY

KiD CUDI FEAT. KANYE WEST & COMMON (G.0.0.0 /UNIVERSAL MOTOWN)

BIRTHDAY SEX
JEREMIH (MICK SCHULTZ/OEF JAM/IDJMG)

Kings of Leon continue to don more chart crowns. This week, the
Followill family quartet rises to the top of Alternative (viewable at bill-
board.biz/charts) and Adult Top 40 with “Notion” and “Use
Somebody,” respectively.

On the former chart, “Notion” (3-1) becomes the band’s third No.
1; ail those tracks are from the band’s fourth album, “Only by the
Night.” “Sex on Fire” reigned for eight weeks, and “Use Somebody™
ruled for three. The act is the first to earn three toppers from an album
since Foo Fighters, whose “Echoes, Silence, Patience & Grace” yielded
“The Pretender,” “Long Road to Ruin” and “Let It Die” in 2007-08.

On Adult Top 40, “Use Somebody,” Kings of Leon’s first chart entry
at the format, climbs 2-1. The group’s crossover to adult radio is forti-
fied by the track’s debut at No. 27 on Adult Contemporary.

. - F
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 TITLE
- ARTIST (IMPRINT / PROMOTION LABEL)

P2 B THE cLIvB
10WKS M_Il.ﬁi__v_clﬁl_ls {WALT DISNEY/HOLLYWOOD)
YOU FOUND ME

2 23 THE FRAY (EPIC)
COME ON GET HIGHER

_MATT NATHANSON (VANGUARD/CAPITOL)
I’'M YOURS

3 JASON MRAZ (ATLANTIC/RHP}

ﬂl 5 47 HER DIAMONDS

. ROB THOMAS (EMBLEM/ATLANTIC)

LOVE STORY

TAYLOR SWIFT (BiG MACHINE/UNIVERSAL REPUBLIC)

6 & 4%
| i" ;|47 BETTERIN TIME
4 LEONA LEWIS (SYCO/J/RMG)
8 o 51 WHAT ABOUT NOW
i DAUGHTRY (RCA/RMG)
@™ 1 3 YOUBELONG WITH ME
- TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
10 8 45 LOVE REMAINS THE SAME
! GAVIN ROSSDALE (INTERSCOPE)
e HOT N COLD
iﬁ “' 9 kary per (CAPITOL)
! 1,2,3,4
ﬁ 12 20 PLAIN’WHI’TE T'S (HOLLYWOOD}
?ﬁ\l . ., PLEASE DON'T LEAVE ME
o A 1 |r| _PINK (LAFACE/JLG)
16 1g 'F TODAY WAS YOUR LAST DAY
/ NICKELBACK (ROADRUNNER/RRP)
18 5 FALLIN’ FOR YOU
~~_COLBIE CAILLAT (UNIVERSAL REPUBLIC)
COME BACK TO ME
18 1516 DAVID COOK (19/RCA/RMG)
. 13 NO SURPRISE
-| 13 DAUGHTRY (19/RCA/RMG)
CLOSER TO LOVE
MAT KEARNEY (AWARE/COLUMBIA}
SHE IS LOVE
PARACHUTE {MERCURY/IDJMG)
SECOND CHANCE
SHINEDDWN (ATLANTIC)
ELECTRICITY
ELTON JOHN (MERCURY/DECCA BROADWAY/DECCA)
HIZHA HAVEN'T MET YOU YET
MICHAEL BUBLE (143/REPRISE)
KISS A GIRL
KEITH URBAN (CAPITOL NASHVILLE/CAPITOL)
| LOOK TO YOU
WHITNEY HOUSTDN (ARISTA/RMG)
- BEAUTIFUL WORLD (WE'RE ALL HERE)
. JIM BRICKMAN & ADAM CROSSLEY (SOMERSET/BRICKHOUSE DIRECT)

| TITLE
S= ARTIST {IMPRINT/ PROMOTION LABEL)
2 19

=
o USE SOMEBODY
KINGS OF LEON (RCA/RME)
NO SURPRISE
e 1 "? _DAUGHTRY (19/RCA RMG

-'l,- 50 HER DIAMONDS

5 H. ROB THOMAS EMBLEM/ATLANTIC,_

4 PLEASE DON'T LEAVE ME
L Pl Fack

INK (LAFACE JLG)

1 _
| WAKING UP IN VEGAS
ﬂ. S A pery (CAPITOL)
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BB 0 - COVEPAN D TIERT World Wide Open 10 @ 51 |47 | . BODNEY ATKINS Its America 9 R
838 CAROLWOOD 002135/YRIC STREET (1196) CURB 79132 (18.98) arrive inside the top five. —Wade Jessen
Data for week of SEPTEMBER 19, 2009 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 65
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1 WHITNEY HOUSTON
§ LOOK T0 YOU ARISTA 10033/RMG

TREY SONGZ

READY SONG BOOK/ATLANTIC 518794/AG
MAXWELL
BLACKSUMMERS NIGHT COLUMBIA B9142/S0NY M2

LETOYA
LADY LOVE CAPITOL 97259

PITBULL

FABOLOUS

REBELUTION MR. 305/P0LO GROUNDS/J 51991/RMG
LOSO'S WAY (SOUNDTRACK) DESERT STORMDEF JAM 013098 1DUMG @

LEDISI
TURN ME LOOSE VERVE FORECAST 012677/VG &

THE BLACK EYED PEAS
THE EN.D. INTERSCOPE 0128877/16A

K'JON
| GET ARQUND UPUP/UNVERSAL REPUBLIC 013162/UMRG

CHRISETTE MICHELE
EPIPHANY DEF JAM 012797/1DJMG @

JEREMIH
JEREMIH MICK SCHULTZ/DEF JAM 013095*/IDJMG

EMINEM

RELAPSE WER/SHADY/AFTERMATHANTERSCOPE 01 28631;.

BEANIE SIGEL
BROAO STREET BULLY SICCNESS NET 67

TWISTA
CATEGORY F5 GMG 96412

VARIOUS ARTISTS
NOW 31 EMI/UNIVERSAL/ZOMBA 28617/SONY MUSIC

E SEAN PAUL

CHARLIE WILSON

IMPERIAL BLAZE VP/ATLANTIC 520047/A6 @
17
UNCLE CHARLIE P MUSIC/JIVE 23389/JL6

; BEYONCE
5 1 AM...SASHA FIERCE MUSIC WORLD/COLUMBIA 13492/S0NY MUSIC
B GINUWINE
A MAN'S THOUGHTS NOTIFVASYLUM 519147/ WARNER BROS.
KERI HILSON

En N A PERFECT WOALD... MOSLEY/ZONE 4/NTERSCOPE 0120001GA

MICHAEL JACKSON
THE DEFINITIVE COLLECTION MOTOWN 013297/UME

JOE
SIGNATURE 563 00005/KEDAR

QUEEN LATIFAH
PERSONA FLAVOR UNIT 012972/V6

ANTHONY HAMILTON
THE POINT OF IT ALL MISTER'S MUSIC/S0 SO DEF 233874LG

%
K
|
A

J MOSS

JUST JAMES PAJAM/GOSPQ CENTRIC/VERITY 47910/J|.:.

THE-DREAM
LOVE /S MONEY RADIO KILLA/DEF JAM 012579*/DJMG

. LAURA IZIBOR
LET THE TRUTH BE TOLO ATLANTIC 512240/AG

| MARY MARY
*_THE SOUND MY BLOCK/COLUMBIA 28087*/SONY MUSIC @

PLEASURE P
THE INTRODUCTION OF MARCUS COOPER ATLANTIC 516333/AG @

SMOKEY ROBINSON
TIME FLIES WHEN YDU'RE HAVING FUN ROBSO 400200

RICK ROSS
DEEPER THAN RAP MAYBACH/SLIP- SUDEIDEF JaM 012772I0MG @

JAMIE FOXX
INTUITION J 41294/RMG

- DORROUGH
MUSIC NGENIUS 5114/E 1

=

KILLER MIKE
UNDERGROUND ATLANTA GRIND TIME OFFICIAL 347*/SMC

LIL WYTE
THE BAO INFLUENCE HYPNOTIZE MINDS 520806/ASYLUM

5 GEORGE BENSON
SONGS AND STORIES MONSTER 30364/CONCORD @

| SLAUGHTERHOUSE
SLAUGH E12052

. KEYSHIA COLE
A DIFFERENT ME IMANI/GEFFEN 012395/1GA

! WILL DOWNING
| CLASSIQUE PEAK 31278/CONCORD

RAPHAEL SAADIQ
THE WAY | SEE IT COLUMEIA 08585*/SONY MUSIC

LIL WAYNE
‘THA CARTER i CASH MONEY/UNNERSAL MOTOWN 011977°/AUMRG

™

TEENA MARIE
CONGO SOUARE STAX 31320/CONCORD

YOUNG JEEZY
THE RECESSION CTE/DEF JAM 011536*/10JMG

" JADAKISS
B THE LAST KISS RUFF RYDERS/D-BLOCKROC-A-FELLADEF JAM 01239106

METHOD MAN & REDMAN
BLACKOUT! 2 WU-TANG/DEF SQUAD/DEF JAM 012400*/1DJIMG

- MAINO
- F COMES.. HUSTLE HARD/ATLANTIC 512968/AG

IMPROMP2
IT IS WHAT IT IS JCS 91209/0RPHEUS

ot CALVIN RICHARDSON
|_FACTS OF LIFE: THE SOUL OF BOBBY WOMACK SHANACHE 5779

8 " GUCCI MANE
i MURDER WAS THE CASE BIG CAT 4029/TOMMY BOY

2 =n JAZMINE SULLIVAN
t = FEARLESS J 32713/RMG

With 15 weels in the penthouse of HotRap g
Songs, Drake’s “Best | Ever Had” becoimes the
fongest-running chart-topper this decade.
The track suspasses the mark of 14 weeks heid
by hoth Ja Rude Featiring Ashanti’s “Aiways
on Time” (2001) and “Lollipop” by L8 Wayne
Featuring Stati Major (2008).
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® MAINSTREAM
R&B/HIP-HOP

" PRETTY WINGS

MAXWELL (COLUMBIA)

SUCCESSFUL
DRAXE FEAT. TREY SONGZ & LIL WAYNE (YOUNG MCHEY/CASH MONEY/UNVERSAL MOTOWN)
THROW IT IN THE BAG

FABOLOUS FEAT. THE-OREAM (DESERT STORM/OEF JAM/IDJMG)
BEST | EVER HAD

DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
UNDER

PLEASURE P (ATLANTIC)

ICE CREAM PAINT JOB

DORROUGH (NGENIUS/ET)

OBSESSED

MARIAH EAREY (ISLAND/IDJMG)

RUN THIS TOWN

JAY-Z, RIHANNA & KANYE WEST (ROC NATION)
WASTED

GUCC) MANE FEAT. PLIES (MIZAY/SO ICEY/WARNER BROS.)
EGO

BEYONCE (MUSIC WDRLD/COLUMBIA}

TRUST

KEYSHIA COLE DUET WITH MONICA (IMANVGEFFENINTERSCOPE)
5 STAR CHICK

Y0 GOTTI (POLD GRDU_NDS/J/RMG)

NUMBER ONE

R. KELLY FEAT. KERI RILSON (JIVE/JLG)

IMMA STAR (EVERYWHERE WE ARE)

JEREMIH (MICK SCHULTZ/DEF JAM/I0JMG)

LOL )

- TREY SONGZ FEAT. GUCCI MANE & SOULIA BOY TELLEM (SONG BOOK/ATLANTIC)

EVERY GIRL
YOUNG MONEY QUUNG MDNEY/CASH MONEY/UNVERSAL MOTOWIN

WETTER (CALLING YOU DADDY)

TWISTA FEAT. ERIKA SHEVON (GET MONEY GANG/CAPITOL)

YOU'RE A JERK

NEW BOYZ (ASYLUM/WARNER BROS )

LAST CHANCE

GINUWINE (NOTIFI/ASYLUM/WARNER BROS.)

GOD IN ME

MARY MARY FEAT. KIERRA “KIKI" SHEARD (MY BLOCK/COLUMBIA)

JUST A KISS

MISHON (DYNASTY/ZONE 4/STREAMLINE/INTERSCOPE)
BECKY

PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

TRICK'N

MULLAGE (FROM THE GROUND UP/JIVE/JLG)

THE ONE

o MARY J. BLIGE FEAT. DRAKE (MATRIARCH/GEFFEN/INTERSCOPE)
REGRET

LETOYA FEAT. LUDACRIS (CAPITOL)

DIGITAL GIRL

JAMIE FOXX FEAT. DRAKE, KANYE WEST + THE-OREAM (J/RMG)
I'M GOOD

CLIPSE FEAT. PHARRELL WILLIAMS (RE UP/COLUMBIA)
MAKE HER SAY

KIO CUGH FEAT KANYE WEST & COMMON (G.0.0 D/UNVERSAL MOTOWN)
SWEAT IT OUT

THE-DREAM (RADIO KILLA/DEF JAM/IDJMG)

TIPSY IN DIS CLUB

PRETTY RICKY (BLUESTAR/BIG CAT/TOMMY BOY)
BETTER BELIEVE IT

LIL BOOSIE FEAT. YOUNG JEEZY & WEBBIE (TRILL/ASYLUMMWARNER BROS )
SLOW DANCE

KERI HILSON (MOSLEY/ZONE 4/INTERSCOPE)

' BUY YOU A ROUND (UP AND DOWN)

VERSE (INTERSCOPE)

WHAT YOU DO

CHRISETTE MICHELE FEAT. NE-YD (DEF JAM/IDJMG)

ESTER DEAN FEAT. CHRIS BROWN (HARVEY MASONZONE 4/STREAMLINEMTERSCOPE)

| INVENTED SEX
TREY SONGZ FEAT. DRAKE (SONG BOOK/ATLANTIC)
TROUBLE
GINUWINE FEAT. BUN B (NOTIFI/ASYLUM/WARNER BROS.)
YOU'RE NOT MY GIRL
RYAN LESLIE (NEXTSELECTIONCASABLANCALMLERSAL MOJOU)
P*) FOREVER

ERAKE FEIC LAYE IWEST LL IO & DN HWRVEY MASDNZDNE 45T

1 BEST | EVER HAD
MONEY/CASH MONEY/ANIVERSAL MOTOWN
OBSESSED
MARIAH CAREY (ISLAND/IDJMG)

DOWN
JAY SEAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
HOTEL ROOM SERVICE
PITBULL (MR. 305/POL0 GROUNOS/J/RMG)
| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)
KNOCK YOU DOWN
KERI HILSON FEAT, KANYE WEST & NEYO (MOSLEY/ZONE 4NTERSCOPE)
BE ON YOU
FLO RIDA FEAT, NE-YD (POE BOY/ATLANTIC)
THROW IT IN THE BAG
FABOLOUS FEAL THE DREAM STORMDEF JAWDIMG)
RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATION)
EVERY GIRL
YOUNG MONEY (YDUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
BREAK UP
MARIO FEAT, GUCCI MANE & SEAN GARRETT (3R0 STREET/JRMG)
SUCCESSFUL
DRAKEFEAT TREY SONGZ & L WAYNE (YOURG MOREYCASH MONEYAVERSAL MITDHAY
BIRTHDAY SEX
JEREMIN (MICK SCHULTZ/DEF JAM/IDJMG)
CE CREAM PAINT JOB
| DORROUGH (NGENIUS/E)
WETTER (CALLING YOU DADDY)
TWISTA FEAT. ERIKA SHEVON (GET MONEY GANG/CAPITOL)
LOVEGAME
| LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
OUTTA CONTROL
BABY BASH FEAT. PITRULL (ARISTA/RMG)
WHATCHA SAY
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.)
BOOM BOOM POW
. THE BLACK EYED PEAS (WILL).AW/INTERSCOPE)
MAKE HER SAY
KI0 CUDI FEAT KANYE WEST & COMMON (G.0.0D/UNVERSAL MOTOWN)
FIRE BURNING
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
IMMA STAR (EVERYWHERE WE ARE)
JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG)
WRITTEN ON HER
BIRDMAN FEAT. JAY SEAN (CASH MONEY/UNIVERSAL MOTDWN)
SHAKE MY
THREE 6 MAFIA FEAT. KALENNA (HYPNOTIZE MINDS/COLUMBIA)
SHE WOLF
SHAKIRA (EPIC)
DROP IT LOW
CHUS BROWN (ARVEY MASONVZONE 4STREAMLNENTERSCOPE)

BECKY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

YOU'RE A JERK
S90S NEW BOYZ (ASYLUM/WARNER BROS.)
LA LA LA
LMFAD (PARTY ROCK/WILL | AM/CHERRYTREE/INTERSCOPE)
LOL :-
TREY SONGZ FEAT, GUCC! MANE & SOULUA BOY TELLEM (SONG BOOK/ATLANTIG)

NOW I'M THAT BITCH
LIVVI FRANC FEAT. PITBULL (JIVE/JLG)

i NEED A GIRL
TREY SONGZ (SONG BOOK/ATLANTIC)

FACE DROP

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

4 GOOD GIRLS GO BAD

" COBRA STARSHEP FEAT LEGHTON WEESTER (DECAYDANGERUFLED BY RAVEN/ATLANTICRRF)
TRICK'N

MULLAGE (FROM THE GROUND UP/JIVE/JLG)

NUMBER ONE

R. KELLY FEAT. KERI HILSON (JIVE/JLG)

SO FINE

SEAN PAUL (VP/ATLANTIC)

LET'S GET CRAZY

CASSIE FEAT. AKON (BAD BOY/ATLANTIC)

EGO

BEYONCE (MUSIC WORLD/COLUMBIA)

ONE TIME
JUSTIN BIEBER (ISLAND/IDJMG)

deluxe version.

TREY’S ‘READY’ WITH NO. 2 DEBUT

As Whitney Houston earns applause at No. 1, Trey Songz’s
third album, “Ready,” lands at No. 2 on Top R&B/Hip-Hop
Albums. It’s his second straight debut as the runner-up, fol-
lowing “Trey Day,” which bowed in 2007. His debut, “I Got-
ta Make It” (2005), entered at No. 6. With 131,000 sold and a
No. 3 spot on the Billboard 200, “Ready” is Songz’s first top
10 and best Nielsen SoundScan frame.

Three singles from the new album have already hit Hot
R&B/Hip-Hop Songs: “I Need a Girl” peaked at No. 3 in Au-
gust, while both “LOL :-)” (16-15) and “I Invented Sex” (48-
41} continue to climb. Songz also benefits from his guest spot on Drake’s “Successful” at No. 3
this week. Not yet released to retail by Drake’s label, the song can only be purchased on Songz’s

—Raphael George

Go to www.billboard.biz for complete chart data

Data for week of SEPTEMBER 19, 2009 |

www americanradiohistorvy com
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nielsen
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@ ADULT R&B’

PRETTY WINGS
5 MAXWELL (COLUMBIA)

KJON (UP&UP/DEH TYME/UNIVERSAL REPUBLIC)
LAST CHANCE
(NOTIFI/ASYLUM/WARNER BROS.)
| LOOK TO YOU
WHITNEY HOUSTON (ARISTA/RMG)
BAD HABITS
MAXWELl (COLUMBIA)
THE POINT OF IT ALL
ANTHONY HAMILTON (MISTER'S MUSIC/JIVE/JLG)
CANT LIVE WITHOUT YOU
| CHARLIE WILSON (P MUSIC/JIVE/JLG)
SOBEAUTIFUL
MUSIQ SOULCHILD (ATLANTIC)
IN LOVE WITH ANOTHER MAN
| JAZMINE SULLIVAN (J/RMG)
THERE GOES MY BABY
CHARLIE WILSON (P MUSIC/JIVEAILG)
EPIPHANY (I'M LEAVING)
| CHRISETTE MICHELE (DEF JAW/IDJMG)
. FROM MY HEART TO YOURS
_ LAURA IZIBOR (ATLANTIC)
BLAME IT ON ME
CHRISETTE MICHELE (DEF JAM/IDJMG)

NEVER GIVE YOU UP
 RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ (COLUMBIA)

GOD IN ME
MARY MARY FEAT. KIERRA KIKI" SHEARD (MY BLOCK/COLUMBIA)

CLOSE TO YOU

BEBE & CECE WINANS (B&C/MALACO)

GIVE IT TO ME RIGHT

MELANIE FIONA (SRC/UNIVERSAL MOTOWN)

GOIN' THRU CHANGES

LEDISI {VERVE FORECAST/VERVE})

OH

KEVON EDMONDS (MAKE)

DON'T STAY

LAURA IZIBOR (ATLANTIC)

CAN'T GET OVER YOU

JOE (BRANTERA)

» THIS TIME

KON FEAT. LEE ENGLAND JR. & AUGUSTINE ALVAREZ (UPEUP/UNIVERSAL REPUBLIC)
WHAT I'VE BEEN WAITING FOR

BRIAN MCKNIGHT (HARD WORK/ET)

GIVING MYSELF

JENNIFER HUDSON (ARISTA/RMG)

SAME SONG
LAKISHA JONES (ELITE)

HOT RAP SONGS""

THROW IT IN THE BAG
FABOLOUS FEAT. THE-DREAM (DESERT STORM/DEF JAM/IDJMG)
SUCCESSFUL
DRAKE FEAT. TREY SONGZ & LIL WAYNE (Y0UNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
RUN THiS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATION)
ICE CREAM PAINT JOB
(NGENIUS/E1)
EVERY GIRL
YOUNG MONEY (YOUNG MONEY/CASH MONEY/UNVERSAL MOTOWN)
HOTEL ROOM SERVICE
PITBULL (MR. 305/P0OLO GROUNDS/J/RMG)
. WASTED
© GUCCI MANE FEAT. PLIES {MIZAY/SO ICEY/WARNER BROS.)
BE ON YOU
FLO RIDA FEAT. NE-YD (POE BOY/ATLANTIC)
WETTER (CALLING YOU DADDY)
TWISTA FEAT. ERIKA SHEVON (GET MONEY GANG/CAPITOL)
YOU'RE A JERK
NEW BOYZ (ASYLUM/WARNER BR(OS.)
5 STAR CHICK
Y0 GOTTI (POLO GROUNDS/J/RMG)
MAKE HER SAY
KiD CUDI FEAT, KANYE WEST & COMMON (G.0.0.0/UNVERSAL MOTOWN)
BECKY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
66 FOREVER
BATE FEAT. KAITE WEST, L WAYKE & SMNEM HARY

BOOM BOOM POW
THE BLACK EYED PEAS (WILL.|.AM/INTERSCOPE)
TRICK'N
_ MULLAGE (FROM THE GROUNOD UP/JIVE/JLG)
OUTTA CONTROL
BABY BASH FEAT. PITBULL (ARISTA/RMG)
| KNOW YOU WANT ME (CALLE OCHO)
PITBULL (ULTRA)}
LA LA LA
B LMFAO (PARTY ROCK/WILL |.AM/CHERRYTREE/INTERSCOPE)

(T WRITTEN ON HER
BIRDMAN FEAT. JAY SEAN (CASH MONEY/UNIVERSAL MOTOWN)
I'M GOOD
CLIPSE FEAT. PHARRELL WILLIAMS (RE UP/COLUMBIA)
SHAKE MY
THREE 6 MAFIA FEAT. KALENNA (HYPNOTIZE MINDS/COLUMBIA}

| LOOK GOOD
CHALIE BOY (DIRTY 3RD)

IM GOING IN
WAYNE (YOLNG MONEY/CASH MONEY/UNVERSAL MOTOWN)

CHARTS LEGEND on Page 63

TOP R&B/HIP-HOP ALBUMS: See Charts Legend for rules and explanations. 79 MAINSTREAM R&B/HIP-HOP, 75 RHYTHMIC, 63 ADULT R&B stations are
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AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY

niclsen
SoundScan

niclsen

Billbeard.

@Hor DANCE CLUB SONGS"

TITLE

TITLE
=S ARTIST IMPRINT / PROMDTION LABEL ARTIST IMPRINT / PROMDTION LABE!

BULLETPROOF 2 ‘-4," GIVE ME TONIGHT
LA ROUX POLYDOR/CHERRYTREE/INFERSCOPE . TR FEATURING FRENCHIE DAVIS DAUMAN

CELEBRATION 33 3 FINE PRINT
MADONNA “ARNER BROS =t NADIA ALI SMILE IN BED

. OBSESSED " SHE AIN'T GOT

K
8

JI MARIAH CAREY ISLAND/IDJMG LETOYA CAPITOL
g 5 SHEWOLF LIVING FOR THE WEEKEND
° 7 _SHAKIRA SONY MUSIC LATIN/EPIC/SONY MUSIC JILL JONES PEACE BISQUIT

DONT UPSET THE RHYTHM {GO BABY GO}
NOISETTES MERCURY/IDIJMG

EVERYBODY SHAKE IT

RALPHI ROSARIQ FEATURING SHAWN CHRISTOPHER BLUEPLATE

THIS TIME BABY

EDDIE X PRESENTS NIKI HARIS 3MP
I'M A FUCKING CELEBRITY

0J TIMBO LUNA TRIP

SWEET DREAMS ‘s
HEYONCE MUSIC WORLD/COLUMBIA n'“ 2

WOULD'VE BEEN THE ONE W02 1
SOLANGE MUSIC WORLD/GEFFEN/INTERSCOPE

I DIDN'T KNOW MY OWN STRENGTH
WHITHEY HOUSTON ARISTA/RMG

WE ALL WANNA BE PRINCE

FELIX DA HOUSECAT NETTWERK

FAME 2009
WATURI NAUGHTON LAKESHORE

GOODBYE u%: 2f:

__KRISTINIA DEBARGE SDDAPOP/ISLAND/IDJMG .
PARANOID I@ 57 +3 ANOTHER DAY
7 _SOPHIA MAY NERVDUS

JOHAS BROTHERS HOLLYWOOD o
- 45 |19 WHILE YOU SEE A CHANCE

KEEP IT GOIN' LOUDER
MAJOR LAZER FEATURING NINA SKY & RICKY BLAZE A DECENTDOWNTOUN MATT ZARLEY FEATURING BILLY PORTER ZARLEY SONGS

| 37 | RX

SEXY BITCH , DEJAVU

0AVID GUETTA FEATURING AKON GUI\_/VASTRALWEHK?ICAPITOL ' ey LNLERICA OLIVO DAUMAN
BE ALRIGHT ‘ 4”'2 | LOVE SONGS
KRISTINE W FLY AGAIY 05 ANJULIE HEAN O
ROSE OF JERICHO | ARMAGEDDON

BT NETTWERK
SHOES
TIGA LAST GANG/TURBO
CRAZY POSSESSIVE
KACI BATTAGLIA CURB -
.~ WHY YOU WANNA HURT ME SO BAD?
NICKI RICHARDS NICKIRICHARDS COM
RELEASE ME
AGNES KING ISLAND ROCKY STAR/NFM

= JESSICA JARRELL MERCURY/IDJMG

LOSING MY MIND

ALLKING JELLYBEAN

TOTALLY NUMB

TOD MINER MUSIC PLANT

INSECURITIES

| JUNIOR VASQUEZ FEATURING MAXI ) SILVER LABEL/TOMMY BOY
DID YOU SEE ME COMING?

PET SHOP BOYS ASTRALWERKS/CAPITOL

' FIRE BURNING

SEAN KINGSTON BELUGA HEIGHTS/EPIC

MONEY'S TOO TIGHT TO MENTION 2009
SIMPLY RED SIMPLYREQ.COM/RAZOR & TIE

" THE REAL THING

. VANESSA WILLIAMS CONCORD/CMG

| GET LIFTED

|_ERICK MORILLO FEATURING DEBORAK COOPER SUBLIMINAL
WAKING UP IN VEGAS

KATY PERRY UAPITOL

DO WHAT U LIKE

BAD BOY BILL NETTWERK

RIGHT HERE BOYSHORTS
CARMEN REECE REAL MF LLAUREN HILDEBRANDT RED WALLET
". - WANTED S.0.S. (LET THE MUSIC PLAY)

JESSIE JAMES MERCURY/IDIMG
| GOTTA FEELING
THE BLACK EYED PEAS Iiv |- RSCOPE

ATTENTION WHORE
DEADMAUS & MELLEEFRESH PLAY

JORDIN SPARKS 19/JIVE/JLG

FOUNTAINS OF YOUTH
~ LOVERUSH UK FEATURING MODLLY BANCROFT SEA TO SUN
SUPERSTAR
DAVID MAY FEATURI

MOSES MODESTRO ABKCO

TOP DANCE/
ELECTRONIC ALBUMS
ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL l

LADY GAGA l
! 205 THE FAYE ummmmm-,u. 1 e gild

> IMOGEN HEAP A
ELLIPSE MEGAPHONIC/RCA 50605/RMG :

TITLE
ARTIST IMPRINT / PROMDTION LABEL
LET THE FEELINGS GO
ANNAGRACE ROBBINS

EVACUATE THE DANCEFLOOR
CASCADA ROBBINS

g owLcITY fo  WHEN LOVE TAKES OVER
* OCEAN EYES UNIVERSAL REPUBLIC 013141*/UMRG . ~ DAVID GUETTA FEATURING KELLY ROWLAND GUWASTRALWERKS/CAPTDL
g1 30H3 ~INFINITY 2008
WANT PHOTO FINISH 511181 | i _GUHU JOSH PROJECT ULTRA
, DAVID GUETTA i "'ﬁ‘ | GOTTA FEELING
~ ONELOVE GUM 86847/ASTRALWERKS THE BLACK EYED PEAS INTERSCOPE
LMFAO £ CELEBRATION

PARTY ROCK PARTY ROCK/WILL| AW/CHERRYTREEWNTERSCOPE 0129321GA | MAOONNA WARNER BROS

- —T i
., BEYONCE -, THE SOUND OF MISSING YOU
f?;_._E]mwmmmmww g ' AMEERAH 10B1IMS

|
7 DJ SKRIBBLE 9 16 ANOTHER DAY

TOTAL CLUB HITS 3 THRIVEDANCE/THRIVEMIX G0814/THRIVE SOPHIA MAY NERVOUS

- 'BREATHE CAROLINA | REMEMBER
B HELLO FASCINATION FEARLESS 30127 ~_DEADMAUS + KASKAOE MAUSTRAP/AND PRESS/ULTRA
j0 3 CASCADA SHE WOLF
i EVACUATE THE DANCEFLOOR ROBBINS 75084 SHAKIRA £PIL
SOUNDTRACK - BULLETPROOF
" SLUMDOG MILLIBNAIRE INTERSCOPE 012502/1GA LA ROUX POLYDOR/CHERRYTREE/INTERSCOPE
,4 DEPECHE MODE i OBSESSED

~ SOUNDS OF THE UNIVERSE MUTEMRGIN 96769 “/CAPITOL@

niﬂmm OKUNGBOWA

MARIAH CAREY ISLANO/IDJMG

HOTEL ROOM SERVICE
©_PITBULL MR. 305/POLO GROUNDS/J/RMG

TOTAL DANCE 2869 THRIVEDANCE 90807/THRIVE

44 1p MOBY ARMAGEDDON
© 77 WAIT FOR ME LITTLE IDIDT 9416"/MUTE [ - JESSICA JARRELL MERCURY/IDJMG
" SANTOGOLD .~ 5, SEXY BITCH

iﬂ; . ' SANTOGOLO | IZARD KING 70034*/DOWNTOWN P
g 35 DJ SKRIBBLE i
TOTAL £LUB HITS 2 THRIVEDANCE 90799/THRIVE £
'. OWL CITY i
"~ MAYBE I'M DREAVING SKY HARBORAUNIVERSAL REPUBLIC 012658UMAG
PET SHOP BOYS I
YES ASTRALWERKS 96470 B
]OWL CITY
_[)F JUNE (EP) SKY HARBOR/UNIVERSAL REPUBLIC 012882 UMRG t
g YACHT i
SEE MYSTERY LIGHTS OFA 2218
- JASON NEVINS
1 ULTRA.WEEKEND 5 ULTRA 2080
g OAKENFOLD
3 #ERFECTO0: VEGAS PERFECTO 90819/THRIVE
18 g DISCOVERY
. LP XL 446°/BEGGARS GROUP 3
THE CRYSTAL METHOD r. 5

© DAVID GUETTR FEATURING AKON GUNVASTRALWERKS/CAPITOL
10 WAKING UP IN VEGAS
KATY PERRY CAPITOL

%‘-j NOW I'M THAT BITCH

~ LIVVI FRANC FEATURING PITBULL JIVE/JLG
3 BEAUTIFUL PEOPLE
i, NINA SKY POLO GROUNDS/J/RMG
{r: SHAME ON ME
o I ALEX SAYZ FEATURING L AWRENCE ALEXANOER PAKER/NEXT PLATEAU
18 PLEASE DON'T LEAVE ME
PINK LAFACE/JLG
yu 15 LOVEGAME
S5 Y LADY GAGA STREAMLINE/KONLIVE/CHERRYTREENTERSCOPE
5 DOWN
JAY SEAN FEATURING LIL WAYNE CASH MONEY/UNIVERSAL REPUBLIC
BROKEN STRINGS
CAREFREE L1 | Kic UP
BEAUTIFUL UR
DEBORAH COX DECO,IMAGE
LOVE STRUCK
V FACTORY REPRISE

19

DIVIOED BY NIGHT "I © 009*/INGROOVES € F

15 VARIOUS ARTISTS ol
| JUSTDANCE ULTRAISLAND 013025//DJ1G .
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ARTIST

;S TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
Pl BiLLIE HOLIDAY
L3 THE COMPLETE BILLIE HOLIDAY X5 DIGITAL EX.
FRANK SINATRA
- LIVE AT THE MEADOWLANDS THE FRANK SINATRA COLLECTION 31331,CONCORD.
" DIANA KRALL i
QUIET NIGHTS VERVE 012433/VG
MICHAEL BUBLE
HICHAEL BUBLE MEETS MADKSON SQUARE. GARDEN 14YREPRISE 51 TTSV/ARNER BRDS (&)
MELODY GARDOT
1Y OHE AND ONLY THRILL VERVE 012563*/VG

- ROBERT GLASPER
. OOUBLE BOOKED SLUE NDTE 94244 8LG

THE TERENCE BLANCHARD GROUP
CHOICES CONGORD JAZZ 31736/CONCORD
FRANK SINATRA
SEDUCTIN: SATRS SHGS 0 LOVE THE FAMK SHATRA COLLECTIN S1BBREFRSE
ROY HARGROVE BIG BAND
EMERGENCE EMARCY 013289/DECCA
FRANK SINATRA

. CLASSI SINATRA I G304 HGH™E RANK SINATRA COLLECTION 9644/CAPTTOL
5 on ALLEN TOUSSAINT
i THE BRIGHT MISSISSIPPY HIOMESUCH
MADELEINE PEYROUX
BARE BONES H UNLILE 611272
VARIOUS ARTISTS
. BEST OF BIG BAND MADALY S PRODUCTS 54101/MADACY
o ROBERTA GAMBARINI
SO IN LOVE LIV HIGHEMARCY 013160/DECCA

- MIKE STERN

16 NEIGHBORHOOD HEADS UP 3157

@ IR RS

R 8ROS.

ARTIST

= TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
GEORGE BENSON |

2 SONGS AD STORIES 0V TER 0G4 C0NG00 & |

NAJEE

- MIND OVER MATTER HEADS UP 3156

CHRIS BOTTI

 CHRIS BOTT: IN BOSTON COLUMBIA 38735/S0NY MUSIC @

IMPROMP2

T 1S WHAT IT 15 JGS 91209/0RPHEUS

- VANESSA WILLIAMS

THE REAL THING CONCORD 30616

BONEY JAMES

SEND ONE YOUR LOVE CONCORO 30815 &

PAUL TAYLOR

~ BURNIN' PEAK 31257/CONCORD

RICK BRAUN

ALL IT TAKES MACK AVENUE 702_0/ART|STRY

- HERB ALPERT & LANI HALL

1 _ﬂVTHING GOES: LIVE CONCORD JAZZ 31441/CONCDRO

RICHARD ELLIOT

ROCK STEADY MACK AVENUE 7018/ARTISTRY

- PAUL HARDCASTLE

© THE COLLECTION TRIPFIN N' RHYTHM 36

BERNIE WILLIAMS

MOVING FORWARD REFDRM 61217/ROCK RIOGE

~ KENNY G ,

~ PLAYLIST. THE VERY BEST OF KENNY § ARISTA/LEGACY 27460/SORY MUSIC gﬁ.i’

THE RIPPINGTONS FEATURING RUSS FREEMAN

MOGERN ART PEAK 306 ([ DRD

BRIAN BROMBERG

T IS WHAT IT IS MACK AVENUE 7019/ARTISTRY

TITLE
ARTIST IMPRINT / PROMOTION LABEL

o STEADY AS SHE GOES |
WALTER BEASLEY HEADS UP 3

| 1 21 GOFORIT
BERNIE WLL_LIAMS REFORM/ROCK RIDGE

IE} TALK OF THE TOWN
DARREN RAHN NUGROOVE
5 g TROPICAL RAIN
% T JESSY J PEAKIMG

@ MOVE ON UP
- . »4 1] RICHARD ELLIOT ARTISTRY
ol &

1 2

BRIGHT
PETER WHITE PEAK/CMG
~ LIVING IN HIGH DEFINITION
GEORGE BENSON L MO ORD/CMG
 I'M WAITING FOR YOU
- JACKIEM JOYNER ARTISTRY
' WHO WILL COMFORT ME
MELODY GARDOT VERVE
SEND ONE YOUR LOVE
BONEY JAMES CONCORD/CMG
~ BURNIN
. PAUL TAYLOR PEAK/CMG
TIJUANA DANCE
RICK BRAUN MACK AVENUE/ARTISTRY
THE CIRCLE
- PAUL HARDCASTLE TRIPPIN 'N' RHYTHM
SONGBIRD
CRAIG CHAQUICO SHANACHIE

.- JUST FRIENDS
" VANESSA WILLIAMS CONCORD/CMG
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ARTIST
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL .
PP B L4 REOX AR HLSSANTEDGHR MEVES & DETROT St (001
8 ‘THE MELODY OF RHYTHM: TRIPLE CONCERTD § MUSI FORTRIOE| 2024
ZUILL BAILEY/SIMONE DINNERSTEIN
BEETHOVEN: COMPLETE WORKS FOR PIAND AND CHELLD TELARC 207
KM KASHASHANBETTY OLVERD TIGRAN MANSURUNEITEN STENBERG |
NEHARQT ECM NEW SERIES/ECM 013257/UNNERSAL CLASSICS GROUP
THE PRIESTS
THE PRIESTS RCA VICTOR 33969/SONY MUSIC
MURRAY PERAHIA
BACH: PARTITAS 1, 5 & 6 S0y (1 ASSICAL 44361/SONY MASTERWORKS |}
PLACIDO DOMINGO
AMORE INFINITO U 012532 UNWERSAL CLASSICS GROUP
LUCIANO PAVAROTTI
~ THE DUETS DECCA 012245/UNIVERSAL CLASSICS GROUP
4 20 SOUNDTRACK
| THE SOLOIST DG 012296/UNIVERSAL CLASSICS GROUP
ri' l SAN FRANCISCO SYMPHONY MICHAEL TSON THOMAS |
e R ) S et
7 '3 JOSHUABELLACDENY OF ST.MARTIN IN THE FELOS
. " VIVALDi: THE FOUR SEASONS '+ 0% [LALSIA. 1101 3S0RY MASTERWORKS
% S VLADIMIR HOROWITZ &
. - W AT CARNERE RALL #00 RED SEAL S4604/S0NY MASTERWORKS |
G g JHNADASSANTLOUS SYNPHONY ORCHESTRA ROBERTSON)
DOCTOR ATOMIC SYMPHOY NONESLICH 468220WARNER BROS
g5 THE CISTERCIAN MONKS OF STIFT HEILIGENKREUZ
= CHANT: MUSIC FOR THE SOUL DECCA 011483 UNVERSAL CLASSICS GROUP '
STILE ANTICO
SONG OF SONGS HARMONIA MUNDI 807489
DANELLE D NESE ORCHESTRA OF THE GE OF SLGHTENHENT (MACKERRAS)
X THE MOZART ALBUM BECCA DIGITAL EX/UNIVERSAL CLASSICS GROUP

RE-ENTRY

L18

E

DAVID GARRETT :
DAVID GARRETT DECCA OYWMS GROUP
7 49 PAUL POTTS
', 15 ESCALA
| = ESCALA SYCQ/COLUMBIA 47423/SONY MUSIC
SARAH BRIGHTMAN
SYMPHONY: LIVE IN VIENNA |/ 00HATTAN 21681/BLG @
HORION TASERNACLE CHORORCHESTR AT TENPLE SOLERE HLBERS
COME, THOU FOUNT OF EVERY BLESSING MORMON TABERNACLE CHOIR 5014332
JOSH GROBAN
AWAKE LIVE 143,REPRISE 412668/ WARNER BROS. @
. NORMON TRBERNACLE CHORORCHESTRA AT TENPLE SCLEGE HLBERG)
PRAISE TO THE MAN MORMON TABERNACLE CHOIR 5012323
SOUNDTRACK
ANGELS & DEMONS JNY CLASSICAL 52096/S0NY MASTERWORKS

. ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
K PASSIONE SYCO/COLUMBIA 47439/SONY MUSIC
,i,] 43 ILDIVO
3 —-— THE PROMISE SYCO/COLUMBIA 39968/SONY MUSIC @
. ANDREA BOCELL!
" INCANTO SUGAR 01215h1 DECCA ®
5 19 NEAL E. BOYD - —
MY AMERICAN DREAM DECCA 612897 i |
OB CHIR AN TR R BTG T Vi |
_RING CHRISTMAS BELLS MORMON TABERNAGLE CHOIR 5023338
LAURENT KORCIA
CINEMA APM 65642
. GREGORIAN ,
WASTERS OF CHANT CURB 79015 £X !
WORHEH IEERNCECHORMD OROESTAAT 0 SO BSSOP MBS
" CALLED YO SERVE MORSSON TABEFMACLE CHOIR 0814 10

ARTIST
_ TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
VARIOUS ARTISTS
PLAYING FOR CHASE SOVGS AROUKD THE WORLD HEAR 31 LEOCONCIRD @
CELTIC THUNDER
TAKE ME HOME CELTIC THUNDER 013087/DECCA
AMY HANAIALI'I
_ FRIENDS & FAMILY UA 5634
CELTIC THUNDER
| ACT TWD CELTIC THUMDER 011606/DECCA
m VARIOUS ARTISTS
l | WORLD 1S AFRICA LPAVERSAL SPECIAL MARKETS 012438 EXSTARBUCKS
45 CELTIC WOMAN
THE GREATEST JOURKEY. ESSENTIAL COLLECTION MARHATIAN 3412416
| THE BABY EINSTEIN MUSIC BOX ORCHESTRA
: %Y BABY EINSTEIN: WORLD MUSIC WALT DISNEY 003161 |
) '40 - RODRIGO Y GABRIELA
R LIVE IN JAPAN ATO 21638 &
VARIOUS ARTISTS i
PUTUMAYQ PRESENTS: BRAZILIAN CAFE PUTUMAYD 292
| PAX NICHOLAS AND THE NETTEY FAMILY
. NA TEEF KNOW OF ROAD OF YEEF DAPTONE 17° |

4 CEU
| VAGAROSA URBAN JUNGLE 1160/81X DEGREES £

\ PSS CARLA BRUNI
e COMME S| BE RIEN NETAIT TEOREMANANVE 70045/D0WNTOWN

'El_ij ANUHEA

| ANUHEA ONEHAWAIIAN 2001
o
- LII 1 4

BELA FLECK

THROW DOWN YOUR HEART ROUNDER 610634

JUAN CALLE AND HIS LATIN LANTZMEN
MAZEL TOV, MIS AMIGOS REBOOT STEREOPHONIC 17 |

69
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

MANOS AL AIRE
NELLY FURTADO (NELSTAR/UNIVERSAL MUSIC LATINO)

WEEKS
ON CHT

—
@

, 1p LOBA
S_HAKIRA (EPIC/SDNY MUSIC LATIN)_

20 LO INTENTAMOS
ESPINDZA PAZ (DISA/ASL)

8 LU TE IRA MEJOR SIN Mi
STICTEIJ JoAN SEBASTIAN (MUSART/BALBOA]
4 EL AMOR
4180 10 et samino siente)
¢ g RECUERDAME
LA QUINTA ESTACION (SONY MUSIC LATIN

CAUSA Y EFECTO

PAULINA RUBIO (UNIVERSAL MUSIC LATING)

YA ES MUY TARDE

LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA)

SU VENENO
| AVENTURA (PREMIUM LATIN)

SUFRE
_LOS DAREYES OE LA SIERRA (DISA)

COMO UN TATUAJE

K-PAZ DE LA SIERRA (DISA/EDIMONS A)
2 Ml CAMA HUELE A TI

TITO “EL BAMBIND” FEATURING ZION & LENNOX (SIENTE)
i g LA GRANJA
LOS TIGRES OEL NDRTE (FONOVISA)

| GOTTA FEELING

(2

-
0o

—
r

:020660--0-0-00i

15 THE BLACK EYED PEAS (INTERSCOPE) -
14 18 ABUSADORA
WISIN & YANDEL (WY/MACHETE)
COMPRENDEME
16 10 18 o iaN MONTERD (FONOVISA/M SIVISA)
NO ME DEJES DE AMAR
e LA APUESTA (SERCA)
TE PRESUMO
18 17 4 _BANOA EL RECODO (FONOVISA)
YO NO SE MANANA
Sy ii2 i | LUIS ENRIQUE (TOP STOP) .
20 18 3 AQUI ESTOY YO

LUIS FONS! (UNIVERSAL MUSIC LATINO)
~ CUMBAYA
&) PEEWEE (EMI TELEV!SA)
TOCANDO FONDO
RICAROO ARJONA ‘WAREIEH LATINA
b ADIOS
JESSE & JOY (WARNER LATINA}
CAMINARE
INTOCABLE (EMI TELEY'" A)
TE VES FATAL
EL TRONO DE MEXICO (FONOVISA)
, SE NOS MURIO EL AMOR
EL GUERD Y SU BANOA CENTENARIO (A.R.C.)
5 DEJAME ENTRAR

MAKANO (PANAMA/MACHETE}
2 Y AHORA QUE?
LOS RIELEROS QEL NORTE (FONOVISA,
7 QUIEN ES USTED?

SERGI) VEGA "'.,A,‘ B
%00 I8} CELOS
FANNY LU {UNIVERSAL MUSIC LATINO)
35§ MARIPOSA MIA
VIVANATIVA 'VIV’PIMI:’K)NG MUSIK)
EL BORRACHO MONTEZ DE DURANGO

=
P

25

—
=

29

26

-
oo

3 GRUPO MONTEZ DE DURANGO (DISA}
1A% g TU DEFECTO
LOS CREADOREZ DEL PASITD OF ALFREDO RAMIREZ (DISA/EDIMON

ME GUSTA ME GUSTA
105 BUITRES DE CULIACAN SNALOA (LADISCOMUSS

OVARIOS
% 6 JENNI RIVERA (FONOVISA)

37 5 FIRE BURNING
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
EL CULPABLE SOY YO
_CRISTIAN_E_ASTRO ,'wahaAL_MUSIC LATINO)
MI COMPLEMENTO
_LQS HEJRACANES DEL NORTE (DISA)
4 1 NECESITO DETI
VICENTE FERNANDEZ [SONY MUSIC LATIN}
50 2 GRACIASATI

WISIN & YANDEL (MACHETE
[MF190 SENTIMIENTOS DE CARTON
DUELO EONDVISA'
INFINITY 2008
GURU JOSH PROJE_CT (ULTRA}
41 30 MAR ADENTRO
TOMMY TORRES (WARNER LATINA)

93 pp ALL UP2YOU
AVENTURA FEAT. AKON & WISIN & YANDEL (PREMIUM LATIN)

HAGAMOSLO AUNQUE DUELA
MARLON (MACHETE)
HOTEL ROOM SERVICE
PITBULL (MR 305/POLO GROUNDS/J/RMG)
| HUMANO
| LUz RIDS (LCR)
43 4 TUPRIMERA VEZ
_HECTOR ACOSTA (D A M. VENEMUSIC
LOCO POR TI
49 42 116 | o< remeranios (FONOVISA)

FELIZ o
il KANY GARCIA {SONY MUSIC LATIN)

N

NIVERSAL MUSIC LATIND)

:000: :t000:0::50t 100830038 >

Christian duo Tercer Cielo attalns its first No. 1
record as its debut effort, “Gente Comun,
Suenos Extraordinarios,” hops 4-10on Top Latin
Pop Albums (up 32% in sales). Coinciding with
their tour of Central and South America, virtu-
ally all of the album’s sales come from Puerto
Rico and the Virgin Islands.
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CpE ex EE ARTIST E
UES SEEE TLE (MPRINT / PROMOTION LABEL) 8

1 1 13 AVENTURA 2
® _ THE LAST PREMIUM LATIN 20800/SONY MUSIC LATIN -

15 WISIN & YANDEL

]

N LA REVOLUCION WY/MACHETE 012967/UMLE ®
B CONJUNTO ATARDECER
] CONTIGO PARA SIEMPRE DISA 721307/UMLE
4 2 2 JOAN SEBASTIAN
PEGAOITO AL CORAZON MUSART 4208/BALBOA
; - TITO “EL BAMBINO” =
85 162 o\ putnon siewte s5383UNLE =
& 5 VICENTE FERNANDEZ
NECESITO DE Ti SONY MUSIC LATIN 53282
7 8 15 ESPINOZA PAZ
YO NO CANTO, PERO LO INTENTAMOS ASL/DISA 730251/UMLE
EL TRONO DE MEXICO 3
e I _“3 ALMAS GEMELAS FONOVISA 353804/UMLE ©
- LARRY HERNANDEZ
%9 B 5 uarco conmnos MENOIETAFONOVISA 570037/UMLE °
10 LOS CREADOREZ DEL PASITO DURANGUENSE DE ALFREDD RAMIREZ
| AVANZANDD EN LA VIDA UNIDOS/DISA 721282/UMLE
o LUKl VARIOUS ARTISTS
o | B DURANGUENSE #1'S 2009 DISA 721301/UMLE
@ VARIOUS ARTISTS
BANDA #1'S 2009 DISA 721302/UMLE
@ 30 16 LUIS ENRIQUE
\ 2 w'e CICLOS TOP STOP 8910 ®
y TERCER CIELO
Q 23 5 GENTE COMAM, NEk SaL
15 11 12 EL TRONO DE MEXICO
A DESDE LA PATRIA: EN VIVO FONOVISA 354088/UMLE &
LUIS FONSI T
m 18 54 PALABRAS DEL SILENCIG UNIVERSAL MUSIC LATING 011B10/UMLE u
ESPINOZA PAZ
A7 12 B0 g Canra auToR et puEsLo AsLDISA 730073/ UL
TIERRA CALi
= 138 §) TU TE VAS VENEMUSIC/UNIVERSAL MUSIC LATING 653700/UMLE =
RICARDO ARJONA 0
1918182 510 piso waRNER LATINA 515669 0
MARISELA
20 M7 B8 0 exivos inmoRTaLES 1 6514
21 21 53 DADDY YANKEE Z

3 TALENTC DE BARRIQ ISOUNDTRACK) EL CARTEL/MACHETE 280020/UMLE 7%

@ VARIOUS ARTISTS
CORRIDO #1'S 2009 D(SA 721303/UMLE

" PATRULLA 81

23 24 3 | COLECCION PRIVADA: LAS 20 EXCLUSIVAS DISA 729495/UMLE
24 15 3 LOS PIKADIENTES DE CABORCA
[ . LATENIA MAS GRANOE SONY MUSIC LATIN 48300 @
@ VARIOUS ARTISTS
NORTENO #1'S 2009 DISA 721304/UMLE
26 20 CONJUNTO PRIMAVERA

20 SUPER TEMAS: LA HISTORIA DE LOS EXITOS FONOVISA 354118/UMLE

S VARIOUS ARTISTS
it Z URBAMIZAC10N PERFECT LO MEJOR DE LD MEJOR MG _'Z""JMUS_IL_ ﬂ

19 2 GRUPO EXTERMINADOR
PA CORRIDOS FONOVISA 354132 UMLE

DON OMAR
1DON MACHETE 012867, UMLE

MAZIZO MUSICAL
POR EL RESTO DE TU VIDA FONOVISA 354166/UMLE

LOS INQUIETOS DEL NORTE "

LA BORRACHERA EAGLE MUSIC/SIENTE/UNVERSAL MUSIC LATING BS3656/UMLE &

34 25 LA QUINTA ESTACION

27 18

2 3

3k 37

SIN FRENOS SONY MUSIC LATIN 44947

EL COMPA CHUY

1 95/08 UNIVERSAL MUSIC LATINO 010974/UMLE @
GRUPO INNOVACION
| SOTA DE OROS GARMEY 2754 +
LA ARROLLADORA BANDA EL LIMON
MAS ADELANTE DISA 724160, UMLE
53 15 HECTOR ACOSTA

SMPLEMENTE...£L TORTTO D.A M.VENEMUSKCUNIVERSAL MUSIC LATIND 633681/ UMLE

49 38 2

50

After eight previous appearances on Top
Regional Mexican Albums, Conjunto
Atardecer finally nabs its first No. 1 on the
chart &s “(ontigo Para Siempre” steps 2-1
(3,000 copies). The set posts strong sales
in the Dallas-Fort Worth, Houston and
Denver markets.

R AT ¢
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29
30
31
32
23 . EL NINO OE ORO GYPSY 37208/SONY MUSIC LATIN _
| ' PAULINA RUBIO
34 _;!2 1_1 GRAN CITY POP UNIVERSAL MUSIC LATINO 013075/UMLE ®
m 55 30 FLEX
= LA EVOLUCION ROMANTIC STYLE EM) TELEVISA 67917 =
MAKANO A
@ 4“4 42 TE AMO PANAMA/MACHETE 460031/UMLE )i
| VARIOUS ARTISTS
¥ -25 'I SUPER 1'S MEGA HITS MACHETE 013149/UMLE
aa ALACRANES MUSICAL
38 36 3 20 SUPER TEMAS: LA HISTORIA DE LOS EXITOS Fi lvﬂSN\ ﬂSC,‘[JIE
. PANCHO BARRAZA
‘39 35 A 49 LAS ROIANTICAS DE PANCHO BARRAZA VOL Il MUSART 735,BALBOA
e JENNI RIVERA
JENNI EDICION CO-DVD SUPER DELUXE AYANAFONOVISA 354092/UMLE ® 4
'MARCO ANTONIO SOLIS X
o 45 48 NO MOLESTAR FONOVISA 353748/UMLE ® ‘@
MANA :
a2 3 n ARDE EL CIELO WARNER LATINA 481788 w @
BETO QUINTANILLA
43 3 2 LA EIECUCION DE JUAN FRONTERA 7425
m 59 5 OMEGA
EL DUENG DEL FLOW PLANET 90118/SONY MUS(_C!.A]I_N
@ @ 5 ROCIO DURCAL
. DUETO DISCOS 605 56808/SONY MUSIC LATIN
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£8 TITLE
22 ARTIST /IMPRINT / PROMOTION LABEL)
2 LO INTENTAMOS
 EXE eseinoza paz Disa/ast N
8 [T TE IRA MEJOR SIN MI
 CGLICT S J0aN SEBASTIAN MUSART/BALBOA
29 YA ES MUY TARDE
LA ARROLLADORA BANDA EL LIMON DI;‘JAIED)M_ON. A
23 COMO UN TATUAJE
K-PAZ DE LA SIERRA OISA/EDIMONSA
17 SUFRE
LOS DAREYES DE LA SIERRA DISA
5 LA GRANJA
LOS TIGRES DEL NORTE FONOVISA
24 NO ME DEJES DE AMAR
LA APUESTA SERCA
22 COMPRENDEME
GERMAN MONTERQ FONOVISA/MUSIVISA
4% TE PRESUMO
EANDA EL RECODO FONOVISA
2 FUE SU AMOR
ALACRANES MUSICAL AGUILA/FONOVISA
20 CAMINARE
INTOCABLE E*I TELEVISA
13 TE VES FATAL
EL TROND OE MEXICO FONOVISA
18 QUIEREME MAS
© PATRULLA 81 0ISA B
2 SE NOS MURIO EL AMOR
EL GUERD Y SU BANDA CENTENARIO A.R.C
8 Y AHORA QUE?
108 RIELEROS OEL NORTE FONOVISA
21 QUIEN ES USTED?
SERGIO VEGA DiSA
27 EL KATCH
EL COMPA CHUY SONY MUSIC LATIN
4 EL BORRACHO MONTEZ DE DURANGO
GRUPO MONTEZ DE DURANGOD DISf\
7 TU DEFECTO
L0S CREADOREZ DEL PASITO DE ALFREDO RAMIREZ DISA/ES E L_A
59 ESPERO
GRUPO MONTEZ OE OURANGO DISA
» - .

13

16

AVENTURA: BUILT TO ‘LAST’

With “The Last” claiming its 13th week at the summit of Top Latin Al-
burns, Aventura’s set is the sixth in the last 10 years to string together so

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
MANOS AL AIRE
| NELLY FURTADO NELSTAR/UNIVERSAL MUSIC LATING,
LOBA
SHAKIRA EPIC/SONY MUSIC LATIN
HAGAMOSLO AUNQUE DUELA
MARLON MACHETE
ABUSADORA
WISIN & YANOEL WY/MACHETE
YO NO SE MANANA
LUIS ENRIQUE 0P STOP
EL ULTIMO BESO
CAROLINA LAD SYNERGY
TU PRIMERA VEZ
HECTOR ACOSTA D.A.M./VENEMUSIC
MIL KILOMETROS
OMAR HENRIQUEZ OH
SALSA CON TIMBA
AYMEE NUVIOLA JSF
SU VENENO
AVENTURA PREMIUM LATIN
S| TE VAS/QUE TENGO QUE HACER
DMEGA PLANET
AGUA PASADA
ANDY ANOY PLANET/SONY MUSIC LATIN

LTS M1 CAMA HUELE A Tt
DLILTIIN 7170 "EL BAMBING™ FEAT. ZION & LENNOX SIENTE
ADICTO A'TU PIEL/HOLDING ON TO LOVE

FRANKIE NEGRON AIRGO

AS| ES LA VIDA

MAMBO NUEVAYORK DS

DECIDI

DANIEL MONCION M P/JVN/J & N
DEJAME ENTRAR

MAKANO PANAMA/MACHE TE

ASi ES LA VIDA

EL KLAN DE PORFI KORTA/VENEMUSIC
CHINITA

MARIC ORTIZ ALL STAR BAND FEAT. GILBERTC SANTA ROSA ZMG/SONY MUSIC LATIN

AQUI ESTOY YO
LUIS FONSI UNIVERSAL MUSIC LATINO
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wE S TITLE

= S, ARTIST (IMPRINT / PROMOTION LABEL)

0 1 10 LOBA i
) SHAKIRA EPIC/SDNY MUSIC LATIN

MANOS AL AIRE

9 2 8 NELLY FURTADO_NELSTAE INIVERSAL MUSIC LATINO
o 4 17 RECUERDAME
LA QUINTA ESTACION SONY MUSIC LATIN

3 2 CAUSA Y EFECTO
PAULINA RUBID UNIVERSAL MUSIC LATIND
EL AMOR
5 28 17q et pameing” SiEnTe
| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE _
o = ADIOS
JESSE & JOY WARNER LATINA
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SU VENENOQ
AVENTURA PREMIUN LATIN
POR UN SEGUNDO
AVENTURA PREMIUM LATIN
MARIPOSA MIA
VIVANATIVA VIV PIMPAING MUSIK
| KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA
YO NO SE MANANA
LUIS ENRIQUE TOP STOP
4 g CELOS
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DADDY YANKEE EL CARTEL
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AVENTURA PREMIUM LATIN
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HOTEL ROOM SERVICE
PITBULL MR _305,POLO GROUNDS/J/RMG
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19 % rtveo SONY MUSIC LATIN

3 5 DOWN
JAY SEAN FEAT LIL WAYNE CASH MONEY/UNIVERSAL REPUBLIC
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many consecutive weeks at No. 1. Christina Aguilera holds the decade
record, with “Mi Reflejo” spending 19 straight weeks atop the chart in
2000and 2001. It's likely “The Last” will continue its No. 1 streak as it ben-
efits from exposure gleaned from its rising third single, “Su Veneno,” and
Aventura’s upcoming 15-city U.S. tour.

-Rauly Ramirez
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sary of the outbreak of the war.

i
u
<% SEPTEMBER 9, 2008
4 SEXY CHICK
DAVID GUETTA FT. AKDN GUM/VIRGIN
4 | GOTTA FEELING
| THE BLACK EYED PEAS INTERSCOPE
3 WHEN LOVE TAKES OVER
DAVID GUETTA FT. KELLY ROLAND GUM/VIRGIN
5 I KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA
NEw RUN THIS TOWN
JAY-2 FT. RIHANNA & KAYNE WEST ROC NATION
¢ IF ASONG COULD GET ME YOU
© MARIT LARSEN VIRGIN
SEXTONIK
NEW v ENE FARMER POLYOOR
4§ HEAVY CROSS
THE GOSSIP KILL ROCK STARS/COLUMBIA
GET SEXY
NEW  \GaBABES (SLAND
g LASSE-TOI ALLER BEBE
COLLECTIF METISSE UNIVERSAL
10 SWEET DREAMS
BEYONCE MUSIC WORLO/COLUMBIA
g RELEASE ME
AGNES COPENHAGEN/3 BEAT BLUE/AATW
; BOOM BOOM POW
THE BLACK EYEQ PEAS WILL | AM/INTERSCOPE
5 " HOLIDAY
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2 CA MENERVE
HELMUT FRITZ DUST IN
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WALDO'S PEOPLE MUSIC MONSTER/RCA

SEPTEMBER 19, 2009

© ARGENTINA

- B

2
3
4

{CAPIF) SEPTEMBER 8, 2009

MERCEDES SOSA
CANTORA 2 SONY MUSIC
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WHEN LOVE TAKES OVER
OAVID GUETTA FT. KELLY ROWLAND GUM/VIRGIN

SWEET DREAMS

BEYONCE MUSIC WORLD/COLUMBIA
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THE E.N.D INTERSCOPE

MICHAEL JACKSON
KING OF POP EPIC

LADY GAGA
THE FAME STREAMUINE KONLIVE/CHERRYTREEANTERSCOPE

NEW

20

7

9

SEMINO ROSSI
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MADONNA WARNER BROS
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AMERICAN RIDE lSony/ TVTree Publishing Company

I/Songs For My Good Girl Music BMi/Totally Wright
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Music ASCAP/Sony/ATV Tunes LLC, ASCAPAJnversal
Music - 7 Songs. BMUPen In The Ground Publishin
ASCAP/EMI April Music Inc - ASCAP) HL, H100 2
BEST | EVER HAD {Live Wnie LLC, BMVEMI Biackwood
Music, Inc , BMVIrving Music. Inc , BMUSpittire Music
BM./Song\AOIUmversaI In¢ BMVRapHuslIazMusmPub
lishing, BMI/The Music Source, BMI/Wamer—IameIIane
Publlsmr\g Com . BMVYoung LP\IDIIShIn Inc,
BMUSony/ATV Tune LLC. ASCAP) HL/WBM H100 10

RBH 5
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Schuiz Publlsnmg BMI/Songs Gf Universal Inc . BMI)
HLWBM

BLAME IT (Sly As A Foxx Music, Inc - BMYBug Music
Incorporated. BM/Gifted Source Music, ASCAP/EMI
Apnl Music Ing , ASCAP/I's N8 Punnshmg
ASCAP/James T Brown, BMVBrandon R

Melanchon ASCAP/John Conte Jr, ASCAP/NappyPub
Music. BMUniversal Music - ZSon S BMVChameIeon
Publishing, BMY2082 Music PubIIsh , ASCAP/WB
Music Co ASCAP/RU e( Mu5|c CAP/Tenyor
Music, BM), H/WBM

BLAME [T ON ME éFo«ay Musm Inc SESAC/Four Kings
Productioninc  SESAC/Chrisette Michele Music
SESAC/EMI Apstl Music Inc , ASCAP/Strauss Co , LLC
ASCAP/Norma Harmis Music Publisting, ASCAP/Chuck
Harmony s House Pubtishing, ASCAP; Sudio Beast
MLU/?NIC MVWamerTamerIane Publishing Corp , BMI}
H

BODY ol LlsIed) RBH 84

BOOY LANGUAGE (MoveJB Sangs, BMIRemarkable
Music. ASCAP/Songs Of Universal, Inc BMHoly Cor-
fon Mustc, ASCAP/Unwversal Music - MGB Songs,
ASCAP/Jambmon Music. ASCAP/Seven Peaks Music.
ASCAP/Ngy I\/pr b Music, BMUUniversal Music - 2
Son ), HLAWBM, H100 84

BOM! (Who Is Mike Jories? Music, BM2 Playas Publish-
Ing, BMWames-Tamerlane Publishing Corp BMU/It's
Oni &/ About Mus&BﬁS;CP/Raﬂnc Dawis Music Group.

BONFIRE (Key Brothers Music. BM/Botkin Music,
BMi/Nastisiaviiie Songs. BMVKRD Music, BMUMagic
Muslan?ﬂMusuc BMI/TanIe Shoes Music, BMVMurgan
Racmq usic, ASCAP) CS

BOOM BOOM POW (will 1 am Music, Inc , BMNawasha

Networks, BMVJeepn Music, Inc., BMI/Headpnone
Junke Publishing, ASCAP/Cherry River Music Co ,
BMVEMI Apul UsiC Inc ASCy CLM/HL H100 19

BOOTS N (Songs Of Windswep! Pacific, BMHow Baut

s Skghne Musm BMVKinney Empire Music. BMVICG
)

EL BORRACHO MONTEZ DE DURANGO (Not Listed) 1T

BREAK UP (Team S Dot Publishing, BMULevegas Pub-
Iishing Company, Inc, ASCAP/ERMI Apnl Music inc ,
ASC /SIreet Certified Publisting, BMI), HL, H100 14.

BUY YOU A ROUND}SUP AND DOWN) (Verse & Sham
Publishing, BMi) RBH 58

CAMINARE (SERCA, BMI) LT 24
CABI T GET OVER YOU (Armazement Music, BMI) RBH

CAN'T LIVE WITHOUT YOU (T And Me Music Publish-
. ASCAPUniversal Music - MGB Songs,
A CAP/Demss Hol Songs. ASCAP/EMI Apnl Music Ing
ASCAP/FaunlIefor Music. ASCAP/Underdo: /%Wesl
Songs. ASCAP/AImo Music Corp , ASCAP/Strange
Motel Music, ASCAP) HLWBM RBH 25
CAN'T REMEMBER (Dolla Boy Pubiishing, ASCAP/T;
Epps Music, ASCAP/Phita Kids Music BMI/Music Czar

Pubhishing, Inc - BMUTightwerk Music, BMYUnichappel
gAsusm inc BMIHot-Cha Music Co . BMY) WBM RBH

CAUSA Y EFECTO (Sony/ATV TICTneS LLC ASCAP/West-

wood PUDIISIIII’I% SADeCV

CELOS (EMI April Music Inc ASCAP/Ediciones Mus
cales Hispovox. SGAE) LT 30

THE CLIMB (Vistavilie Music. ASCAP/Hopeless Rose
Music ADCAP/MLISIC Gi CIazge Three, BMiMabe It Big
Mustc, BMI), WBM

CLDSER TO LOVE MI Blackwood Music Inc,
BMi/Facade Aside Music BMIAJI CB Music Publishing
BMU/59 Cadillac Music. BMI/Meawx Mercy BMIEMI
CMG Publishing BMI). HL H100 99

CLOSE TO YOU (EverGreen Copynghis BMI) RBH 50

COME BACK TO ME (Zac Maloy Music
ASCAF«SUI W/ATV Tunes LLC, ASCAP/Steliar Son er
BMI/EMI Biackwood Music inc . BMI). HL H10!

CcoMo UN TATUAJE {Apa Musical LLC BM| LI II

COMPRENDEME :Universal Musica Inc ASCAP} LT 16

CONSIDER ME GONE (Teri And Steve's Music
ASCAP/EverGreen Copyn hls BMVWarner Tamerlane
Pubhshlng Corﬁ BMI)

U% yie s MusiC. BMI/Songs Of Universat

lnc BMI/Musty Attic. BMVEMI Blackwood Music Inc ,
BMI/Ramon Mon,t\%ome ASCAP/Crump Tight Publish-
ing, ASCAP) HL/ r&

COUNTRY FOLKS (LIVIN' LOUD (EM! Blackwoo
Music, inc  BM/Geoffrey Stokes Nielson Pumshmg
BMU/One Eye Publlshmg LLC, BMI), HL CS 43

COWBOY CASANOVA {Carrie-Okse Music BMIZEM
Apnl Music In , ASCAP/Rincon Ave Music Publishing.
ASCAP/Stage Three Son sz ASCAP/Bretl James Cor

nellus Music, ASCAP!

EL CULPABLE SOY YO (Blue Deep Pubiishing, BMI) LT

CUMBAYA (EMI Blackwood Music. inc BMYBlue Krafl
Music Pubtishing BMI/Noriega Music Publishing
BMIMWamer-Tamerlane Publishing Corp BMU/The Kids
Publishing, BMI LT 21

BEJAME ENTRAR (Universal Music - MGB Songs
ASCAP) (T 27

DIDN'T YOU KNOW HOW MUCH I LOVED YOU (ni-
versal Music - MGB Songs ASCAP/Magic Farming
Music. ASCAP/Universal Mustc - Careers, BMI/Siverkiss
Music Publishing, BM/Songs Of Universal Inc,
BgIVSongs From The Engine Room. BMI). HUWBM €S

5.

DIGITAL GIRL (March 9th Publishing. ASCAP/Songs Of
Peer Ltd . ASCAP/2082 Music RJDlIShIngRJAS AP/WB
Music Corp ASCAP/Please Gimme My Publishing inc
BMVEMI Blackwood Music, Inc . BMI/Universal Music
Z Songs. BMVNap%yPub Music, BMI/UnrversaI Music
Co oration ASCAP), HL/WBM, RBH
0.0.A. (OEATH OF AUTO- TUNEI gEMI 1l Music Inc
ASCAP/Carter Boys Publishing, ASCAP/No [ D Music.
BMUChrysatis Soné]s BMi/Unichappell Music. Inc
BMI) HL/WBM.

00 | (Planet Peanut, BMI/Murrah Music Corporation.
BMVBug Music Incorporated, BMYWarner-Tamerlane
PuhIIshuEaCmp BMI/RADIOBULLETSPubhshIng
BMVDWHaywood Music BME), WBM, CS 22 H100 86

OON'T STAY (Imagem Music L|mr[ed IMRO) RBH 72

OOWN (Bucks Music Group | td, ASCAP/David Plaiz
Music, BMI/OrangFg Factory Music, ASCAP/Cotter Pin
Publishirtg ASCA AP/oung Money Publishing Inc
BMVWarneITamerIane Publishing Corp BN}, WBM

DROP IT LOW (My Dief Starts Tomomow BMV/Songs Of
Unwversal. Inc BMi/Dat Damn Dean BMI/Culture
gz:yond Ur Experrence Publishing. BMI). HL/WBM, RBH

EGO (Elvis Lee Music BMVEMI Blackwood Music, In¢
BMI/ncie Bobby Music BMIEMI Apnil Music inc
SCAP/B -Day Publishing, ASACP) HL. H100 66. RBH

EIGHT SECOND RIDE (Universal Music - Careers
BMY/Shitake Maki Publishing. BMIDive it Home Music
Publlshm% Inc . IMRO/FSM i, IMRO/State One Music
/\III M 35

EMPIRE STA! TE OF MINO (Mol LISIedR RBH 71
EPIPHANY (I'M LEAVING) (Universal Music - 7 Songs
BMI/Pen in The Ground Publisting. ASCAP/Chuck Ha.
mony's House Pubhshm? ASCAP/Strauss Co LLC .
ASCAP/EMI April Music Inc - ASCAP) HLAWBM RBH

33
EVACUATE THE DANCEFLOOR (Rocks. ASCAP/Songk-
IIChEII Music Publishing, BUMA/Stermra, BUMA) H100

EVERY GIRL (Young Money Publishing Inc , BMYWamer-
Tamerlane Publishing Corp , BMILive Wiite {LC.
BMVEMI Blackwood Music. inc , BMiAVest Coast Livin
Publishing ASCAP/Henderworks Music Publishing,
BMUSongs Of Unwersal Inc , BMiAJniversal Music Cor-
poration, ASCAP, Hi/WBM H100 50, RBH 16

EVERYTHING, EVERYDAY, EVERYWHERE (EMi Apnl
Music Inc , ASCAP/J Brasco Music. ASCAP/NexiSelec-
n%n ’%‘F“S“'"Q' ASCAP/Kenokey Music, ASCAP). HL
RBH

E

FACE OROP {Lucas Secon BMYSony/ATV Tunes LLC,
ASCAP/GodsCryIn Publishing, ASCAP) HL. H100 38

FALLIN' FOR YOU (Cocomarie Music, BMVEM: Apiil
M5u5|c Inc ASCAP/R-Rated Music. ASCAP) HL, H100

FALLING DOWN (Silty Fish Music ASCAP/AIMO Music
Corp ASCAP/Exiremety Comosive Music BMVSchﬂck It
To Me, ASCAP/Pensive Music, ASCAP)

FELIZ {WB Music Corp , ASCAP} LT 50

FIFTEEN (Son /ATV reePubusmng Company. BMiTaylor
Swift Musrc

FIRE BURNING ( on /ATV Sangs LLC, BMI/RedOne Pro-
ductions LLC. BM n Klngston Publishing Designee,
BMI,, HL, H100 23,

FIREFLIES (Ocean ClIé Park ASCAP) H100 82

THE FIXER {innacent Bystander, ASCAP/Theory Of Color,
ASCAP/WnIe Treatay (%3 Music. ASCAP/Jumpin’ Cat
Music, ASCAP) H1

FOREVER (102 BOI Producnons ASCAP/Sony/ATV Tunes
LLC, ASCAP/Live Write LLC BMIVEMI Blackwood Music,
Inc . BMVPlease Gimme My Publishing [nc . BM)/Youny
Money Publishing Inc , BMWarner Tameriane Publish-
g Corp , BMI/Shroom Sha%Musuc BMYSongs Of
Universal Inc . BM#), HL/WE 40

FRESH {inmate 177447 Muak Publishing, ASCAP/Ken £P
gbllshm%ABMVEnlenammg Music BMYShck Rick Music
o]

FWé (EMI Apnl Music Inc., ASCAP/D'Myeso Milchell

Music, ASCAP/EMI Virgin Songs, BMIBig Kidd Music,

BMYDaxie Music ASCAP/MimI's Music Man Produc-

tions. BMIARP Music, BMI). HL, RBH 80

GETTIN' YOU HOME (THE BLACK DRESS SONG)

{Runnin’ Behind Pubhishing, ASCAP/EMI April Music
Inc ASCAP/ Want To Hold Your Songs, BMI), HL CS 9.

H100 61
G!)VBING MYSELF (I Like Em Thicke Music, ASCAP) RBH

GO (Copynight Control/Karbeen Music Publisting.
BMUFirst N' Gold Publishin 8 BMi/Sony/ATV Son LLC
gMVMonPy Mack. BMI/GBO Puthishing, ASCAP)

GOD IN ME (EM| Aprit Music InC. . ASCAP/Wet Ink Red
Music, ASCAP/That's Plum Sang. ASCAPAY's Tea Tyme,
ASCAP) H100 76, RBH 10

GOIN' THRU CHANGES (Blue Toes Music Publishing

. DBSIQTIBE. ASCAPAUncie Buddie's Music. ASCAP} RBH

57

A GOOD 0AY (Sony/ATV Tree Pubhishing Company,
BMVUnversal Music Corporation ASCAP/Danny Orton
Songs, ASCAP). HL/WBM. CS 59

72 Go to www.billboard.biz for complete chart data

600D GIRLS GO BAD (Biast Beast Music ASCAP/EMI
Apnl Music Inc - ASCAP/Lion Are Publistin
BMI/Wamer-Tamerlane Puhising Corp . BM/Sunshine
Terrace Music. BMI/Bug Music. Incorporated BMIAS
Kasher Publishing, ASCAP), HLAWBM H100 13
GRACIAS A TI (No! Listed) LT 40

HAGAMOSLO AUNQUE DUELA (Hookdaddy Music,
BMIHollywood Easef Frterlanment BMI/Savannah
Music BMI) LT 45

HAVEN'T MET YOU YET (I'm The Last Man Standing
SOCANARan Zahn Music, BMIMs Doe Music
BMI/‘ONggnepTamerIane Pubhshing Corp BMI) WBM.
H10!

HEARD EM ALL (Noi Listed) RBH 83

HER DIAMONDS (U Rule Music. ASACP/EMI Apri Music
Inc , ASCAP), HL, H100 36

HISTORY IN THE MAKING (Cadaja Publishing
ASCAP/New Sea Gayle Musuc ASCAP/EMI Apnil Music
Inc ASCAPMXC Music. ASCAP/Stll Working For Tne
Woman_ ASCAP/ICG Alliance Music, ASCAP) CS 5

HONKY TONK STOMP (Sony/ATV Tree Publishing Com

uanf/ BMI/Showbilly Music, BM/Turn Me On Music,

BMI/Orbison Music LLC BMI/EverGreen Copyrights

BMI/Musw ((:)ISS21309 Three. BMBobby's Song And Sai

vage, BMI)

HDTEL RDOM SERVICE (Pitbull s Legacy Publishin
BiI/Universal Music - MGB Songs. ASCAPZlimipub,
BMI/EMI Blackwood Music. Inc MVSony/ATV ongs
LLC, BMIAVamer-Tameriane Publishing Corg
Biii/Bernard's Other Mustc. BMUMusic Of Ever Hip Hop,
BMVEMIVirgin Music Lid , ASCAP/Chirysalis Music Lid
PRS). HL/WBM, H100 8, LT 46 RBH 89

HUMANO (Mot Listed) LT 47

HURRY HOME (Year Of The Dog Music, ASCAPMWords &
Music ASCAP) WBM CS 37

ICE CREAM PAINT JOB ]gDorrough Music Publishing
Company, ASCAP/Ultia Tunes ASCAP/Minder Music
{USAI, ASCAP) H100 27, RBH 13

IF THIS ISN'T LOVE (B-Uneek Songs, ASCAPAUnversal
Music Corporation, ASCAP/GweMeAIIM){ Publishing,
ASCAP/EMI April Music Inc . ASCAP/TNT Explosive Pub
IIShlﬂg ASCAP) RBH 44

RAZY Mara] Music. SESAC/Young Money Pub-
lishing Inc , BMI/Wamef Tamerlane Publishing Corp
B} WBM, RBH 74

| GET IT IN {Not Listed) RBH 79

1 GOTTA FEELING (will 1am MusiC, Inc BM/Jeepney
Music Inc, BMU/Tab Magnetic Publishing. BMICherry
River Music Co , BMIHeadphone Junkie Publishing,
ASCAP/EMI Agnl Music Inc . ASCAP/Square Rivoi Pub-
lishing, ASCAP/Square Rivoli Music, ASCAP/Shapiro.
Bernstein & Co ., Inc. ASCAP/Rister Editions. SACEM).
CLMHL, H1001. 17 14

| INVENTEO SEX [L’DaMystro Music, BMSony/ATV
Songs LLC, BMVChef Huxtabte Publishing Inc
BMI "Apnit's Boy Muzik. BMI/WarnerTamerlane Publish-
i Corp BMULwe Write LLC BMI), HUWBM RBH 41

IJUST CALL YOU MINE (Right Bank Music. Inc
ASCAP/Lily Makes Mustc, ASCAP/Haber Corp .
ASCAP/EMI Apni Music inc , ASCAP/Ty Me A River
Music ASCAP/Karles Music, ASCAP/Kobalt Music Put-
lishing Amenca, Inc , ASCAP) HL, CS 28

| KNOW YOU WANT ME (CALLE OCHO) (Don Williams
Music Group, BMI/Big Elk Music BMi/Balloonhead
Music Publishing, ASCAP/Ultra Tunes., ASCAP/Do It
Yourself Music Group Sti- SIAEAUnversal Music -
Careers, BM/Pitbull s Legacy Pubhishing BMI/Marimi-
bero Music Publishing ASCAP/Universat Music i MGB
Songs, ASCAP), HLAWBM, H100 25

P'LL JUST HOLD ON (WB Music Corp ASCAP/Melis-
sa's Money Music, ASCAP/Get A Load Of This Music,
ASCAP/Encore Enterfainmentt LLC BMUM: Noise
Music BMI/Hillbilly Poetry, BMURio Nusve Enertain
menl, BMi}, WBM.CS 8 H100 78

I LDOK GOOD (Istanbull Music, BMI) RBH 52

1LOOK TO YOU (R Keily Publishing, Inc  BMI/Universal
Music - Z Songs, BM), HLWBM 'H100 70, RBH 24

I'M ALIVE (Sony/ATV Milene Music, ASCAP/islandsoul
Mustc LLC, ASCAP/Son K;ATV Cross Keys Music Pub-
Iishing. ASCAP/Sony/ATV Acuf Rose Music,
BMIUnwound Music. BMIFace Brutte Music
ASCAP/Big Loud Bucks, BMI), HL, CS 16, H100 73

I'04 GOING IN (Not Listed) RBH 53

I'M GOOD (More Waler from Nazareth Publishing
ASCAP/EMI April Music In . ASCAP/EM) Blackwood
Music, Inc . BMI/Tharnton Trust Publishing, BMI/Neigh-
borhood Pusha Publishing, BMI), HL RBH 35

I IN MIAMITRICK (Nu 80's Pubiisfing, ASCAPY H100

IMMA STAR (EVERYWHERE WE ARE) (Jcremy Felton
Publisting Designee, ASCAP/Keith James Publishing
Designee BMIMick Schultz PubhsmngGBMI/Songs Ot
Universal Inc. BMI) HLAWBM. H100 56, RBH 23

IMMA ZOE (NFA Musm inc , BM/Dada’s Muse Inc.,
ASCAP) RBH 90

'™ YOURS (Goo Eyed. ASCAP) H100 30

I NEED A GIRL (Naked Under My Ciothes
ASCAP/Chiysalis Music Publishing, ASCAP/Sony/ATY
Tunes LLC, ASCAP/Steflar Songs [1d BMIEMI April
Music Inc , ASCAP). HL H100'96, RBH 19

INFINITY 2008 (EM| Virgin PRS) HL, LT 42

IN LOVE WITH ANOTHER MAN (Nappy Puddy Music,
ASCAPMUniversal Music - Z Tunes LU (,P ASCAP/ablack-
ants music pubkishing, BMI} HL/WBM RBH 46

| STILL LIKE BOLOGNA (EMI April Music Inc .
ASCAP/Tn-Angefs Music ASCAP), HL. CS 36

1T DID (Warner-Tamer tane Publishang Corp .
BMV/Sycamore Canyon Music, BMI/Hope-N-Cal Music.
BMV/Sexy Tractor Music. BMI), WBM. CS 58

ITKILLS ME (God's Cryin Publishing ASCAP/Sony/ATV
Tunes LLC. ASCAP/Ufeel Pub“shmg SESAC/Music
Sales Corporation, ASCAP), H H 73

fT'S A BUSINESS O0ING PLEASURE WITH YOU
(Stage Three Songs, ASCAP/Brett James Cornelius
Music, ASCAP/Stage Three Music Inc . BMI/Moi Music
Productions, SOCAN/Wamer-Tameriane Pubhshing
Corp 188Agéndeslhehc Puthishing, SOCAN}, WBM, CS

1 WANNA MAKE YOU CLOSE YOUR EYES (Home With
The Armadillo Music, BMUSeny/ATV Cross Keys Music
Publishing, ASCAP/Creature Sounds Publishing
ASCAP). HL. CS 29

| WANT MY LIFE BACK (Sixieen Stars Music, BMI/Frank
Myers Music, BMi/HorPro Entertainment Group, Inc
ASCAP/Grand & Gee Music Group LPASCAP) CS 34

I WILL NOT BOW (Seven Peaks I\fusm ASCAP/Breakmg
Bemamin Music, ASCAP) H100 40

JOEY {Jenniter Netlies Publishing, ASCAP/EMI Black-
wood Music, Inc , BMUDirkpit Music, BMI/Sony/ATV
Tree Pubushmg Company BMiMr. Bubba Music, BMI)
(S 18, H100 89

JUST AKISS (Viva Panama, ASCAP/JoeGlo Music,
ASCAP/Sony/ATY Tunes LLC, ASCAP/Two Works.
ASCAP/Bug Music, ASCAP/Music Of Windswept,
ASCAP/EMI April Music Inc., ASCAP/Roc Cor Publishing
& Music Famamanem LLC. ASCAP/Mars Force Music,
ASCAP/Northside lndegedem Music PtJbllshmg
ASCAP/Bughouse, AS AP) HL/WBM, RBH 4.

KNOCK YOU DOWN (Danjahandz Muzik. SESAC/W B M
Music Cosp . SESA IOI}G\/ Music, ASCAP/Universal
Music Corporation, ASCAP/YRP Music Publishing.
BMI/Wamer-Tamerlane Publishing Corp . BMV/Universal
Music - Z Tunes LLC , ASCAP/Pen in The Ground Pub
hishing, ASCAPaslina Music ASCAP/Bughouse.
ASCAP} HL/WBM. H100 11, RBH 27

LA GRANJA (TN Ediciones Musicales, BMg LT 13

LAST CHANCE (WB Music Corp , ASCAP/Songs In The
Key Of B Fiat Inc SESAC/Noonime South SESAC/EMI
Combine Music, SESAC/Foray Music. Inc
SESAC/Jaylen Adonis Music Publishing SESAC/Chnst
1an Combs Publishing, SESAC/Aziac Tracks, ASCAP)
HL/WBM H100 83 RBH 6

A LITTLE MORE COUNTRY THAN THAT (Lnvers
Music - MGB Songs ASCAP/Don Polytiress Songs
ASCAP/FSMG! IMRO/A Siing And A Prayer Music
ASCAP/State One Music Amenca BMIWamer-Tamer.
lane Pubiishing Corp  BMU/Precious Flour Music BM),
HL/WBM, CS 47

LIVING FOR THE NIGHT (George Straight Publishin
Designee/Bubba Strait Publishing Designee/Sony/A
2\cu ORgsée]Muswc BMI/Unwound Music. BMI) HL CS

LOBA (The Caramel Houise Music. BMIEnsign Music
Corporation BMYRodeoman Music ASCAP/EMI Apnl
Music Inc ASCAP/Ediciones Musicales Clr ers
S L /Warmer Chappell Music SpanS A, S
Caast Music, BMIZChrysalis Songs. BMI% HL/WBM LTZ

LOCO POR T (Universal Musica , Inc . ASCAP) LT 49

LO INTENTAMOS (Not Listed) '3

LOL :-) (April s Bo MvMuzwk BMI/Waner-Tametlane Pub
ishiny gCom BMI/No Quincydence Music Publishiny

BMU/Chef Hudanle Pubiishing Inc . BMY/Soulia Boy Tl
I'em Music. BMI/Element 9 Hip Hop BM!/Takin' Care Of
Business, BMiRadnc Davis Music Grcup ASCAP/EMI
Blackwood Inc BMI, HUWBM, H100 51 RBH 15

LONG AFTER I'M GONE (Big Love Music. BMVDo Wrte
Music, LLC, ASCAP/Wounded Sky Music
ASCAP/CrossfrreB Musw ASCAP/Zampampoogee
Music, ASCAP} CS 49

LONG LINE OF LOSERS (Kevin fowler Music
EMVMusm Of RPM, ASCAP/Category 5 Music. ASCAP)

CS 3

LOVE DRUNK (Martin Johnson Music, ASCAP/EMI April
Music Inc . ASCAP/Magday Malone Music, ASCAP/State
One Songs Amenca. ASCAP/ST Songs ASCAP/EMI
Blackwood Muswc Inc BMVReptillian Music. BMI).

HLWBM
LOVEGAME Sletam Germanotia aLadr
BMIZSony/ATV Songs LLC. BMIHouse Of Gaga Publish-
ing. inc , BMI/GieJoe Music inc , BMRedOne Produc-
iorss LLC, BMI), HL, H100 32
LOVE LIKE CRAZY {Mike Curb Music. BM/Sweet Rad:
cal Music BMIAWarner-Tamerlane PubIIShmg Corp
BMUT-Bird's Music BMI), WBM, C:
LOVE LIVES ON (Sony/ATV Cross Kgys Music Publish
mgCASCAP/M 000 Girl Music ASCAP/Ocna Songs
ASCAP/MHannah Bea Songs, BMI/Matthew West
Publishing Designee, ASCAP) HL. CS 50
LOVE YOUR LOVE THE MOST (Sony/ATV Tree Publish
Ing Cumpany BMI/Sony/ATV Acuﬂ Fgose Music BMI).
HL CS 12 H10064

MAKE HER SAY (Elsre s Baby Boy Publishing,
ASCAPNVery Goad Beats. BMIHip Hop Since 1978
BMV/Senseless Music inc . BMI/Songs Of Universal. Inc ,
BMVSory/ATV Songs LLC. BMIRedOne Procuctions
LLC. BM{/House Of Gaga Publishing ing . BMINg NPIf
Pub Music. BMI/Universal Music 12 Z Songs Bl EyMI
Apnl Mus;c inc , ASCAP/Gifted Source Music,

ASCA lé A5 A Fox Music In¢ , BMUFOwx King Enter-
Lamment MI/N8 Publishing ASCAP/2 Tha Moon Pub-
fishing BMUYWB Mustc Corp - ASCAP/2082 Music Pub-
lishing, ASCAP/James T Brown, BMU/Brandon R
Melanchon. ASCAP/EMI Blackwood MusiC inc ,
BMI/Please Gtmme My Publishing Inc.. BMI), HLAWBM,
H100 59, RBH 49

MANOS AL AIRE (Not Listed) LT 1

MAR ADENTRO (rMosIIy Sad Songs, ASCAPWB Music
Corp  ASCAP; LI

MARIPOSA MIA (Vivanativa La Musica, BMWB Music

. ASCAP/Submeanino Music Pubhsmng BMI) LT 31

ME USTA ME GUSTA (Not Listed) 1T 34

Mi CAMA HUELE A T (Not Listed) LT 12

MI COMPLEMENTO (Unrversal Music - MGB Songs
ASCAP/Garmex, BMI) LT 38

MILLION BUCKS’;FIVE 2 Fifteen Publishing, BMi/Reach
Global Songs, BM/Swizz Beatz, SESAC/Universal Tunes,
IS{IEBSA%SOHQS Of Universal Inc, SESAC), HUWBM,

H 6

MILLION DOLLAR BILL (Leilow Productions
ASCAP/EM! April Music Inc . ASCAP/Swizz Bealz,
SESAC/Universal Tunes, SESAC/Songs Of Universal.
Inc , SESAC/State One Music Amenca, BMIFSMGI.
:Lv%g/ﬁﬂcky ThreeBMusm Publishing BM). HLAVBM

MO0 LA MOO (Cotion City Music Pubhshing.
BMI/Riverzar Music Publishing. BMIMWeebie Watin
Music Publishing, BMINice Shot Music Publlsmn%
BMINLaluna Tunes, BMIJim Fermino Sangs, SESAC) CS

42

MR. HIT DAT HOE (Rickey Tremayne Harris BMI/Montre-
al LaKeith Lee BMI/D Ree BMI) RBH 88

MY PARTNA DEM &No{ Listed) RBH 87

MY WAY TO YOU (EMI Biackwood Music_Inc BMI/Big
ggssed Hites, BMI/Bay Parkway Music, BMI), HL, CS

NECESITO DE T (Sony/AT\/ Mexico, ASCAF’/SACM
Latin, ASCAP) LT 39

NEED YOU NOW (WamerTamerlane Publishing Corp .
BMIDWHaywood Music, BM/RADIOBULLETSPublish-
1nig, BMI/Hillary Dawn Songs. SESAC/Foray Music, Inc
SESAC/Year Of The Dog Mustc, ASCAP/Big Yellow Dog.
H %OB%VDM Buddha Music. ASCAP}, WBM CS 25

1

NEVER SAY NEVER (L tife Bike Music. ASCAP/Lincoln &
Oihie Music, ASCAP/EMI Apri Music Ing
ASCAP/Mokos Muswc BMI/Aaron Edwards Publishing

ASCAP) Hi

NEW DIVIDE (UmversaI Music - Z Songs, BMI/Chesterc-
haz Publishing, BMIBIg Bad Mr. Hahn Music,
BMNordisclosure A?/rgment Music. BM/Kenji
Kobayashi Musm BM ncakey Cakes Music, BM,
HL/WBM, H100 37

NSME DEJES DE AMAR (Jam Entertainment, Inc BMI)

17

NO SURPRISE (Surface Pretty Deep Ugly Music,
BMUniversal Music - Careers, BMU/Anaesthetic Pub-
IIShI SOCAN/Warner-Tamerlane Pubiishing Corp ,

arner Chappel! SOCAN/Sony/ATV Songs 1L,
dAndJosMumc BMI), HLAWBM. H100 22

NOVEMBER 18TH (Not Listed) RBH 53

NUMBER ONE (R Kelly Publishing, inc.. BMI/Unversal
Music - Z Songs, BMI/Nazdag Music BMI/Hit District I,
BMI/Songs Of Universal, Inc , BM/Unversal Music Cor-
Loranon ASCAP/Kenokey Musm ASCAP). HL/WBM.

100 88. R
OBSESSED (Rye Songs. BMI/Son sO Universal, Inc ,
BMI/2082 Music Publishing. ASCAPWB Music Com .
ASCAP/RZE Music Publishing ASCAP/Umversal Music
ggmbon ASCAP)., HL/WBM, H100 7
rdraygee Music Puhhshmg SESAC/Songs OI Uni-
versal Inc., SESAC/Novek Music, BMiMusica Demi
Alma BMI), HLAWBM. RBH 63
OH NO {Joseph's Dream. SESAC/563 Music Pubiishing
ASCAP/Still Dag%m Music, ASCAP/Universal Mustc -
MGB Son?ﬁ(J AP), HL/WBM. RBH 65
THE ONE (Mary J Bige Music. ASCAP/Universal-MCA,
ASCAP/UnrversaI Music Corporation, ASCAP/EMI Black-
wood Music, Inc., BMRodney Jerkins Productions,
BM/Dal Darmn Dean, BMI/Lwe Write LLC, BMI)

HL/WBM, H100 74,

ONE TIME (Songs 0 Peer le ASCAP/March 9th Pub-
lishing, ASCAP/MoveJB Songs, BMI/OSS Creations.
ASCAI /Hon Corron Music. ASCAP/Universal Music

Corporation, ASCAP/Tabutous Music ASCAP/Hitco

South. ASCAP) H100 29

ONLY YOU CAN LOVE ME THIS WAY (Sony/ATV Songs
LLC, BMUSony/ATV Music UK, PRS/EMI Blackwood
Musm Inc BK/IVBlrds With Ears Music. BMI), HL CS 7.

ON THE OCEAN {John Riff Music BMI) RBH 18

OUTSIDE MY WINDOW (We're Going To Maur Music
BMiMulti Songs inc . SESAC/AvaRu Music Inc
SESAC/EMI April Music Inc ASCAP/SaIemO Songs,
ASCAPMr Coco Music ASCAP) HL.

OVARIOS (Divme Music BM!) LT 35

P

PAPARAZZI (Stefani Germanotta prk/a Lad)( Gaga
nMI/Sony/AIV Songs LLC BMIHouse Of Gaga Publish:
g Inc BMI/GIoJoe Music Inc BMIAJunebugalley.
CAP) HL H100
PARTY IN THE U.S., A Kasz Morey Pubhshing
ASCAP/Sudto Beast Music, BMUWarner-Tamerlane Puty
lishing Corp , um.,.}esswa Cormish Publishing Designee
BMI), WBM, H1
PEDPLE ARE CRAZY (Sony/ATV Tree Publrshmg Compa-
e BMI/Tiltawhirl Music BMg HL H100 55
PLEASE DON'T LEAVE ME ﬁ Ink fnstde Publish
BMI/EM! Blackwood Music, Inc - BMiMaratone Al
SIII\/I/KUI)aSII3 Music Publishing America Inc - ASCAP)

HL. H100

THE PDINT OF IT ALL (EMI April Music Inc |
ASCAP/Songs Of Unwersa! Inc BI/I/Tappy Whyle s
Music, BMI), HLAVBM, RBH 28

POKER FACE {Stefani Gem‘nanoﬂa p/Ka Lady G:
BMI/Sony/ATV Songs LLC. BMIHouse Of Gaga Publish
ing Inc_BMI/GlaJoe Music Inc BMI/RedOne Produe:
tions LLC BMI), HL, H100 49

PRETTY WING (BunAml Music AS( AP/EMI Apal
Music Inc.. ASCAP/Sony/ATV Tunes LLC.
ASCAPMuszewell ASCAP), HL H10034 RBH 1

QUIEN ES USTED? (Pacmc Latin Copynght Inc
ASCAPAniversal Musica Unica Publlsnmg BMI) LT 29

RADIO WAVES (Tiitawhirl Music BMI/Camival Music
Group. BMINTAC Music BMI) CS 38

RECUEROAME (Em Musical SA de CV)LT6

RED LIGHT (Crosstown Uptown Music. ASCAP/Kobait
Music Publishing America Inc. ASCAP/Crosstown
Downtown Songs BMI/Songs Of Kobalt Music Publish
1ng America, Inc_ BMY/Karles Music, ASCAP) CS 19

REGRET (Tank 1176 Music ASCAP/Black Founlain Pub-
lishing, ASCAP/EMI April Music Inc - ASCAP/K
Stephens Music ASCAPAJonnie Law Music Inc
BMU/Sony/ATV Songs LLC BMIAeToya Music Publish
Ing ASCAP/Songsdtonnie ASCAP/Doverfand 301
Music ASCAP/Ludacns Worldwide Publishing, Ine
ASCAP), HL. RBH 2%

REPLAY NﬁJonthdn Rotem Music, BMI/Sony/ATV Songs
LLC BMVYagga Puilshing ASCAP/Art For Art's Sake
Music, ASCAP/Eyes Above Water Music
ASCAP/BHewghtsmusic ASCAP/Sony/ATV Tunes LLC.
ASCAP/Jason Desrouleaux, ASCAP/Irving Music, Inc
EMVTNT Music Publishing ASCAP/Universal Mustc

ory.

ROCKIN' THE BEER GUT {Butterboy Music. BMI} CS 33
RUNAWAY (Hate And Purchase Music, ASCAP/Rockapop
Music, ASCAP/House Of Stylesonic Musm ASCAP/Kd

In The Korner, ASCAP), WBM, CS 17, H100 68

RUN THIS TOWN (£ |ADfI|MUSIC Inc ASCAP/Carter
Boys Publishing ASCAP/Please Gimme M Pubnshmg
Inc . BMVEMI Biackwood Music Inc , BMiNo | D
Music, BMUChrysahs Music Pubhshmg ASCAP/Annarhi
Music LLC. BMVEkonaxos & Alhanasios Alalas BMI)
HL. H100 4, RBH 8

SAY AAH (Ronald M Ferebee. Jr Publishing Designee,
BMI/April's Boy Muzik, BMIWarner-Tamerlane Publish-
ing Carp . BMYChef Huxtable Publisting Inc BMING
Music hllshmg ASCAPersatile Music. ASCAP/Don
COIE]lPu'JIIShIII(é Designee ASCAP? WBM RBH 100

SAY HEY (I LOVI (Franticsoulutions ASCAP/Uni-
versal Music Corﬁoranon ASCAP/C-Ya Later Sounds.
BMI). H/WBM. H100 2

SECOND CHANCE (Drven B Musm BMVEMI Black-
wood Music, Inc - BMI/Two Of Everything Music,
ASCAP/WB Music Corp ASCAP) HLAWBM H100 48

SEND IgaoN {Walt Disney Music Company ASCAP)

H100
SETNZ%S MURIO EL AMOR (Seg-Son Music, inc BMI)

SENTIMIENTOS DE CARTON (Not Lisied) [T 41
SEXY BITCH gha 10, Bernstein & Co . Inc ASCAP/Ed-
fions Square Rivoli Publishing, ASCAP/Sony/ATV Har
mony, ASCAP/Byetali Productions Inc, ASCAP/Sony/ATV
Songs LLC BMI/Pano Songs, BMYTalpa Bv/Ula
Emiire Music, BMUDIps St1) HL H100 71
SHAKE MY (Tefnoise Publishing, BMI/Bug Music, Incar-
rated BMy/Songs For Julie, BMIEMI Slackwood
usic, Inc BMI/Fitbull s c Pubiishing, BMiUni-
versal Music - Careers BM e Music BMVGizo
Music, ASCAP). H
SHEIS LOVE (How II Should Be Music, BMI) WBM.

H100 79

SHE WOLF (The Caramel House Music. BMVEnsign
Music Corporation, BMURodeoman Music, ASCAP/EMI
Apnl Music Inc . ASCAP/Ediciones Musicales Clippers.
SL/Mamer Chappell Music Spain S A , SGAE/Amali
CuaO%I Ilwzmc BAV/Chrysalis Songs. BMI) HLAVBM

H1
SKINNY DIPPIN' (Springfish Music, ASCAP/Dazahit
Music, ASCAP/Bug Music. ASCAP) CS 52
SLOW DANCE gKenokey Music, AS APMUniversal Music
Corporation. ASCAP/Tennman Tunes, ASCAP/Iniversal
Music - Z Tunes LLC . ASCAPMillennium Kid Music
Publishing. ASCAP/Royat Court Music Publishing
ASCAP/WB Music Corp, ASCAP/Nnmng Dale Songs
Inc ASCAP:, HLAWBM, RBH
SMALL TOWN USA (West Morame Music, ASCAP/Welk
Music, ASCAP/Lichelle Music Company. ASCAPWB
Music Corga ASCAP/Universal Music - 2 Songs.
BMUWest Bay St Music, BMI/2820 Music LG,
BI/Watwedouz Music, BMI), HLAWBM, CS 3, H100 46
SMILE (Wamer-Tamerlane Publishing Corp BMi/Gaje
Music, BMIMusic Ot Combustion, BM%ug Music
Incor rated, BMI/Son I\/?s Of Windswep! Pacific,
less The Bikini Music BMYJTX Music, BMUMead-
gveen Music Company ASCAPNandelaFY Pubiishing,
AS P/EMI Chrisbian Music Group. ASCAP), HL/WBM,

SOBEAUTIFUL $) Souichiid, ASCAP/Universal Music Cor
Foranon ASCA /laKasa Sole. ASCAP/EMI Aprl Music
nc . ASCAP) RBH

SOMETHING SPECIAL il Downing Music Co .
ASCAP/Uncie Buddie's Mustc. ASCAP/NomnggDaIe
Songs Inc , ASCAP/Morning Crew BM() RBH 99

SOONER OR LATER (I'm St With The nd Music
BMIWarne-Tamerlane Publishing Corp., BMUSony/ATV
Tunes LLC. ASCAP/Tone Ranger Music, ASCAP/Ra Iene
ggslc ASCAP/BPJ Admimistration, ASCAP). H

SOUNDS LIKE LIFE TO ME (EMI April Music Inc
ASCAP/Pitisburg Landin %ASongs ASCAP/WarnerTamer
lane Publishing or BMIImmokalee Music,

BMY/Da hllMUSIC F) HLAWBM, CS 15 H100 92
STARSTRUKK (Master Falcon Music, BM)) H100 94
STRONGER (\/Iy Diet Starts Tomorrow BM/Songs Of

Unvversal, Inc , BMI2412 Songs LLC, BM/Dat Dama

Dean, BMI/Culture Beyond Ur Experrence Pubhishing

BMU/1110 Entertainment, ASCAP/Sony/ATV Tunes LLC

ASCAP/Hit-Boy Music, BMVU Can't Teach Bien The

Shhh, BMUMary J Blbge ASCAP/Unwversal Music

Cory., ASCAP), HLAWBM, RBH 91
STUCK (Sixteen Stars MusIC, BMIFrank Myers Music

BMIMike Curb Mesic, BMHouse Of Moraine Music.

BMI;, WBM, CS 60
SUCCESSFUL (Warner-Tamerlane Publishing Corp

Data for week of SEPTEMBER 19, 2009
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BMi/Live Write LLC, BMYEMI Blackwood Music. Inc
BMVAR/[I” s Boy Muzik, BMVVoung Money Publishing
Inc., BMI), HLAWBM H100 5:

SUFRE (Universal Music - Ca!ee,s BMY/Warner-Tame-
fane Publishing Comp BMI) LT

UMMER NIGHTS (Sony/ATV Cross Keys Music Puby
lishing ASCAP/Stage Three Songs. ASCAP/Brett James
Comelus Music AgCAP/SIage bree Music inc
BMI/CrU fown Uplolwn Mlgl(g A)SCAP/KobaII Music_

\menca. Inc

SUPAMA HIGH(R Kelly Pub R?a c

gs. BMUMilionaire Mantality, AS
Apnl MUSIG n ASCAP) HLAWBM. RBH 78

SUVENENO Prermium Latin Publishing L\SCAP) 79

SWEAT IT OUT (2082 Music Publ SCAPAWB
Music Corp , ASCAP/Songs 0! Peer BMIMarch Sth
Publishing IQPAP\ WB|

SWEET DI{EAMSé “'h'-QhVE%\A I\f
Music Inc., ASCAP/imipub BMVEMI Blackwood Music
Inc BMV/Blow The Speakers. ASCAP/Sony/ATV Music
UK, PRS/Rico Lova is Still A Rapy ger SESAC/Foray
Music inc. SESAC) HL H100 39

T

TE IRA IAE.JOR SIN MI fJu antla Musical, ASCAP) LT 4

TE I;RLIJIIIO m;( mo Aguirre BMIALGA Music Pub
lishin

TE VES FATAL (Not Listed) LT 25

THAT THANG (OMG Songs Nashville BMI/Jody Stevens
Music BMI/aon s 0f One Music Group SESAC/MaIIbox
Dance Publlshm °ESAC% WBM CS 41

THERE GOES MY BABY (Torm s Kid Music
BMI/Sory/ATV Songs LLC. BMIFAZE 2 Music
BiVSouthem Country Bo{7 ASCAP/Boobie & DJ Songs
BMiWarner-Tamerlane Publishing Corp BMI/Clarence
Alien ASCAPMa 4 Twelfth, BMI), HWBM, RBH 36

THEY JUST DON'T KNOW (1FYG, ASCAP) RBH 97

THIS TIME (Jon Rift Music, BMI) RBH 82

THROW IT NTHE BAG EMI Apnl Music Inc ASCAP/J
Brasco Music. MoCAP/SOH s Of Peer Lid
ASCAP/March th Pubhsmn ASCAP/ZOBZ Music Pub-
nqnxng ASCAP/WR Music Corp . ASCAP) HL/WBM

H10017

TIPSY IN Dls CLUB {Oiamond Blue Smith Publishing,
BMIMusic Royale Publishing BM#/The Nickel Pubiish-
Ing. BMI/Bleu Carrot Diamond Publishing BMYBueStar
Publishing, BMI: RBH 55

TOCANDO'| FONDU (Sony/ATV Discos Music Publishing
LLC ASCAP}IT 22

TOOAY (Foray Music, Inc , SESAC/Send Me The Checks
Music SESAC/Songs For Mot BMVOrb»son Music LLC
BMU/EverGreen Co%yv ghts BMI) CS

TOES (Weimerhound Music, BM(/LI" Dub Music
BMVAngehka Music BMi/Brighter Shade, BMVBug
Music Incorpo:ated BMURoadie Odie BMI) CS 1

TRICK' N (By Way Of 2118 Pubhishing, LLC ASCAP/Mar-

quez Hutchinson ASCAP/Braelon McMuilen.
NFI}WPU Music BMVUnwersal Music - Z

Son s BMIZAhmad TazMusw ASCAP/UmversaI Music
\,orp(uahon ASCAP). HL/WBM, RBH 33

TROUBLE (Danie Jackson, ASCAP/DOIZDOI Music.
ASCAP/Sony/ATV Tunes LLC_ASCAP/Ramir Vicent,
ASCAP/Gagain Publishing, ASCAP/2 Tl Enterpnses
LLC, ASCAP/Bug Music ASCAP). HL, RBH 67

TRUST (She Wiole It, ASCAP/UnIversaI Music - MGB
Songs ASCAP/China White Productions Inc BMVDa;a
musfolife, ASCAP), HL/AWBM H100 90, RBH 12

TRY IT OUT {Not Listed) RBH 81

TU DEFECTO Mol Listed) LT 33

TU PRII’IERA VEZ (L5 Magnihkos Music Pubiishing
ASCAP) LT 48

UNDER (Tank 1176 Music, ASCAP/Black Fourtain Pub
lishing, ASCAP/Amomo Thxan s Muzik. ASCAP/EMI Apnt
Music Inc . ASCAP, ng Dale Songs inc
ASCAPAonnalistic Hrlz ASCAP/Sengsdronnie
ASCAP/Doverland 301 Music ASCAP/Thailand Music,
ASCAP/K Stephens Music, ASCAP/Warner-Tamerlane
Publishing Corp  BMY/Sil verglahnumy?k Pubhshing
BMI), HL/WBM H100 87, RBH G

UP TO HIM (Finch VaIle/erusw BMU/State Gre Copy-
nghts Amenca SESAC/The By Eg jer The Are

E SAC/Cherry Lane Music. St BM, CS 54

USE SOMEBODY (Martha Street Musm ASCAP/Songs
0f Combustion Music ASCAP/Music Of Windswepl
ASCAP/Foliowlll Music ASCAP/McFearless Music
BMI/Bug Music Incorporated BMI/Cofiee, Tea or Me
Pubishing, BMI) H1

WAKING UP IN VEGAS (#/hen | Fich You'l Be My

Bitch, ASCAP/WB Music Corp  ASCAP/Desmundo
Music. ASCAP/Andreas Carlsson Pubiishing AB- STIM)

WBM. H100 20
WALK WIT A OIP (Sieve Mor%‘n Music Publishing,
BMI/TKO Body Shot Music. BMBartenderz BMI) RBH

75

WASTED (Simone s Daddy Music ASCAP/EMI April
Music Inc . ASCAP/Radric Dawis Music Groug,
AgﬁA]P/FnSI N' Gold Publishing BM1) HL. H100 95
R

WATER (House 0f Sea Gayle Music, ASCAP/Big Loud
Bucks, BUVENA i Musi n . ASCAP Dt Hav To
Be Music, ASCAP), HLWBH, CS 56

WE BE STEAOY MOBBIN' (Nol Listed) RBH 96

WELCOME TO THE FUTURE (House
MuglcsI;SCAP/Bxg Loud Bucks. BMI) WBM Cgﬂ

WETTER {CALLING YOU DADOY) ({Staying Higt
ASCAP/The Legendary Traxster Music ASCAP tslhv
oridge, ASCAP) WBM H100 81 RBH 26

WHA CHA SAY (BHen /?hIsmusm ASCAP/Eyes Above
Water Music, ASCAP/imagem Songs Ltd . ASCAP/Jason
Desrouleaus ASCAP;

WHAT I'VE BEEN WAITING FOR {Brian McKnight Mus
LLC, ASCAP) RBH 68

WHAT YOU DO (EM! Aprl Music Inc . ASCAP/Strauss
Co, LLC , ASCAP/Norma Harms Music Publishing
ASCAP/Chuck Harmony s House Publishing.
ASCAP/Umvefsal Music - Z Songs, BMYPen in The

Ground Publr shlng ASCAP), HL/WBM RBH 62

WHITE LIAR (Sony/ATV Tree Publisting Company.

BMI/Pink Dog Publishing BMUTittawhist Musm
BMI/CamI &l Music Group. BMyBluewater Music BMS),

WHO s REAL on's Publishing, ASCAPZJushn
Combs Pubhs ing, ASCAP/EMI April Music Inc
Levy, BMYSwizz Bealz. SESAC/Universal
Tunes SESAC/Songs Of Universal, Inc - SESAC/Sou!
Bliss gusuc ASCAPNoung Juice Publishing, ASCAP)
H

M. RBH

WHY DON'T WE JUST OANCE (Sony/ATV Tres Publis
ng Company, BMIBeavertime Tunes. BMI/Crosstown
Uptown Music. ASCAP/Kobalt Music Pubhshing Amen-
¢a, Inc , ASCAP/Grey Ink Music, ASCAP), HL

WILD AT HEART (Melusic, Inc  ASCAP/Primary Wave
Emblem, ASCAP/¥ear Of The Dog Music, ASCAP/Darth
Eu%%hg3MuSIc ASCAP/FrFru Music, BMI), WEM

1

YA ES MUY TARDE (RCP Publishing, ASCAP) LT 8

Y AHORA QUE? (Noi Listed) LT 28

YEAH, DAT'S I NEYJNol Listed) RBH 93

YO NO SE MANANA (Unwersal Musica Inc.,
ASCAPWarnerTamerlane Publishing Corp . BMI) LT 19

YOU BELONG WITH ME (Sony/ATV Tree bIlShmg
Company, BMU/Taylor Swift Music. BMIPotting She
Music, SESAC/Barbara Omlson World Pubushlng
SESAC/ICG BMN). HL H1006

YOU'RE A JERK | I\.ew Bo Publlshmg LLC, BMVPrimary
xVave %mblem ASCAP/Tenyor Music, BMI) H100 54

YOU'RE NOT MY GIRL {NextSelection Pubiishing
ASCAP}RBH

CHARTS LEGEND on Page 63

y Songs), H100 (The Billboard Hot 100), LT (Hot Latin Songs) and

RBH (Hot R&B/Hip-Hop Songs). TITLE (Pubhsher - Licensing Org ) Sheet Music Dist, Chart, Position

Chart Codes: CS (Hot Countr
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Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Motown Records pro-
motes Tatia Adams Fox to VP of marketing. She was sen-
ior marketing director.

WEA Corp. promotes Mike Jbara to president/CEO. He
was executive VP/COO.

Universal Republic Records names Jay Wilson senior
VP of media relations. He was VP of publicity at Universal
Motown.

Golden Music Nashville appoints Lou Ramirez South-
east director of promotion and marketing. He was asso-
ciate PD/music director at country San Antonio KAJA-FM.

PUBLISHING: Warner/Chappell Music promotes Wendy
Christiansen to senior VP of film/TV music creative. She
was VP of filmand TV.

Spirit Music Group names Paul Greco senior creative
director. He was VP/executive music producer and super-
visor at Young & Rubicam in New York.

The nonprofit BMI Foundation elects David Bills, Richard
Garza and Camellia Petty to its board of directors. Ali three
are BM|l employees: Bills is senior director of online com-
munications and marketing, Garza is director of legal and
business affairs for performing rights, and Petty is assistant
VP of information technology.

TOURING: Philadelphia-based facility management firm
Global Spectrum, a division of Comcast-Spectacor, names
Derek Goldfarb assistant GM and director of sales of Au-
toZone Park in Memphis. He was an account executive at
the Wachovia Center in Philadelphia.

—Edited by Mitchell Peters

JWORKS

MUSIC ICONS ROCK HMV CHARITY CALENDAR
U.K. entertainment retailer HMV has issued a limited-edi-
tion charity calendar featuring the stars of its “My Inspira-
tion” advertising campaign. HMV hopes to raise £20,000
($33,100) for CLIC Sargent, the children’s and young per-
son’s cancer charity.

The three-year press campaign is a familiar one to U.K.
consumers. [conic artists and newcomers approached for
the series are invited to share the lyric or lines that have in-
spired them. The calendar features the selections of such
icons as Davie Bowie, Bob Dylan, Paul McCartney, Bruce
Springsteen, the Killers, Bono, Deborah Harry, Tom Waits
and Keith Richards.

The calendar is available for £7.99 ($13.24) in more than
270 HMV stores in the United Kingdom and can be ordered
online at HMV.com. Up to £4 ($6.62) from each calendar
sold will go to the charity.

HMV’s campaign began in September 2006, when Bowie
selected Syd Barrett’s “Gigolo Aunt.” Dylan chose Scottish poet
Robert Burns as his inspiration, and Bono and McCartney in
turn named Dylan. The former Beatle went for “She Belongs
to Me,” and the U2 frontman chose “Visions of Johanna.”

Island Records founder Chris Blackwell chose Bob Mar-
ley’s “One Love” for August 2010, while the HMV staff se-
lected Elvis Presley’s “Suspicious Minds” for March 2010.

The calendar, produced at cost by manufacturer Danilo,
has 18 months’ worth of selections, ending in January 2011
with Metallica’s choice of “Overkill” by Motérhead. The artist
shots are by celebrated rock photographers that include
Anton Corbijn and Lawrence Watson. —Andre Paine

— |

B INSIDE TRACK

U.K. crooner Matt Goss,

who launched "Matt Goss Live
From Las Vegas" at Paims Resort &
Casino, toasts to the show's success with
producer/choreographer and Pussycat Dolls
founder Robin Antin. PHOTO: COURTESY OF DENISE TRUSCELLO

=
PR

Producer/songwriter Jeremy “JHawk” Hawkins sicgned a deal with

P, |

Arthouse Entertainment, which will represent his current catalog and
future recordings. The 17-year-old is known for his presence in the jerk
music community and has produced for New Boyz, Pink Dollaz and the
Bangz, among others. From left: Hawkins, Bug Music CEO John Rudolph
and Arthouse Entertainment president Stephen Finfer.

David Guetta
(right) dropped
by the Virgin
Records floor at
EMI Music's
Wrights Lane
headquarters in
London Sept. 1to
celebrate the
international
success of his new
album with EMI
Music CEO Elio
Leoni-Sceti (left),
Virgin president
Shabs Jobanputra
and the London
staff. pHoTO: COURTESY
OF ROB JONES

Hard Rock International senior directcr

of brand philanthropy Annie Balliro and president/
ZEO Hamish Dodds greet the band O.A.R. Aug. 27 while
backstage at Hard Rock Live Orlando. O.A.R. performed during Hard Rock
International’s 2009 Ambassadors of Rock tour, benefiting the charity Global Angels.
From left: Balliro; O.A.R. band members Marc Roberge, Richard On, Benj Gershman
and Jerry DePizzo; Dodds; and O.A.R.’s Chris Culos. PHOTO: COURTESY OF DAN HIGGINS/HARD ROCK

MUSIC MAN

Even as he promotes his award-win-
ning 2008 live album “A New Hallelu-
jah,” Michael W. Smith has been “a
writing fool” and is eyeballing not one
but two new albums.

The Christian music superstar says
he currently has “30 or 40 melodies
and ideas,” with more coming every
day. “I never know what’s gonna spill
out of me,” he says. “The spigot is just
open, and | can’t hit ‘record’ fast
enough. It’s very exciting.

The new songs, he adds, are also “a
cool kind of departure, just something
different and hopefully fresh. Last
week | was writing this rock thing like
Bruce Springsteen; I've never written
anything like that. Then | was writing

something that sounded like it's right
out of amovie, then I'm writing some
pop songs.”

Smith plans to focus for now on a
song-oriented album, his first since
2006’s “Stand,” which he plans to
start recording in December with a
goal to finish by mid-April for a fall
2010 release. “I've never met a dead-
line in my entire life,” he says with a
laugh, “but I'm going to make every
attempt to do so this time.”

Smith has also been writing mate-
rial for an instrumental album, though
that's currently taking a back seat to
the other project. “Once you go intc
the studio with the instrumental thing
it’s not a long process,” he explains

“The pop album is a lot more experi
mental and time-consuming

SEPTEMBER 19, 2009
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Author/
producer Jan Bozarth celebrated ;
the muitimedia release of her Random House Jay Sean visited o
book series “The Fairy Godmother Academy" and the wY 3 WHTZ (Z1C0) New York as his h_|t
launch of her Austin-bas2d company FGA Media Aug. 27 at the ¥ record “Dow Y’ approaches the top five on
Hotel Saint Cecilia in Austin. “Birdie's Book” arrived Aug. 25, accompanied Billboard’s Mainstream Top 40 chart. Sean logged
by the Fairy Godmother Academy interactive pre-teen social media Web site the quickest rise to the top 10 of the list for a new male
and the companion five-song CD “Hello Dreamer.” Fram left: Disney Music Publishing artist in two years. From left: Z100 music director Jagger,
VP of creative Barbara Vander Lind=z, music supervisor Roanna Gillespie, Bozarth and Sean, Z100 PD Sharon Dastur and Universal Republic
Fred Goldring of Goldring, Hertz and Lichtenstein, LLP. PHOTO: COURTESY OF CAMERON JORDAN senior director of top 40 promotion Mike Nazzaro.

Minnesota Wild goaltender Josh Harding (left) and center James Sheppard (right)
present Lil Wayne with a jersey during the Young Money Presents America’s Most
Wanted Festival tour stop Sept. 2 at the Xcel Energy Center in Minneapolis. pHoto:
COURTESY OF KATHY O'CONNOR

Legendary trumpeter and bandleader
Herb Alpert and his wife, singer Lani Hall, recently celebrated the
release of their new—and first—album together, "Anything Goes” (Concord Jazz),
at the Grammy Museum in downtown Los Angeles. The evening included a special performance
by the duo with their band as well as a Q&A moderated by Grammy Museum executive director Bob

Santelli. From left: Concord Music Group senior VP of sales Mike Gillespie, Alpert, Hall, Santelli, pvocucer Ken
: \ Ehrlich of Ken Ehrlich Productions, producer David Foster, NARAS president Neil Portnow and produzer Phil Ramone.
Copyright 2009 by Nielsen Business Media, Inc. All rights reserved. No part of this publication may be reproduced, stored in any retrieval system or transmitted, in any torm or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permission of the publisher. BILLBOARD MAGAZINE
(ISSN 0006-2510; USPS 056-100) 1s pubiished weekiy except for the first week in January, by Nielsen Business Media, Inc., 770 Broadway, New York, N.Y. 10003-9595. Subscription rate: annual rate, Continental U.5. $299.00. Continental Europe 229 pounds, Billboard, Tower House, Sovereign Park, Market Harborough, Leicestershire,
England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals postage paid at New York, NY,, and at additional mailing offices. Postmaster: Please send changes of address to Sitiboard, PO, Box 3595, Northbrook, IL 60065-3595. Current and back coples of Billboard are available on microfilm
from Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfitms, P. O. Box 1346, Ann Arbor, MI 48106. For reprints contact: Doug Kline, BB.a theYGSgroup.com, 1-800-290-5460, ext. 133. Under Canadian Publication Mai Agreement No. 40031729 return undeliverable Canadian addresses to DHL Global Matl, 7496
Bath Rd #2, Mississauga, ON LAT 1L.2. Vol. 121 issue 37. Printed in the U.5.A. For group subscription information, call 646-654-5863. For subscription information, call 800-658-8372 (outside U.S.: 847-559-7631) or e-mail biliboard cespcomp.com. “or any other information, calt 646-654-4400.
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Specialized Wealth Management for the Music Industry

At SuniTrust, we’ve spent more than 20 years helping music industry professionals make the most of their success. Our dedicated
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group,
SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.

SUNTRUST

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid.
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