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Roots in racing. Not posing.
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is thatin 46 years, it has never strayed from those roots. In fact, it's grown directly from them.
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Specialized Wealth Management for the Music Industry

After 20 years of serving the music industry, our financial advisors know exactly what it takes to get and stay on solid
ground. We can help you streamline your cash flow, manage your assets, and most importantly, create a plan designed to
provide financial stability on the road ahead. For more information, call Thomas Carroll, Senior Vice President, Sports and
Entertainment Specialty Group, SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.
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Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid.”

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured - Are not Bank Guaranteed - May Lose Value

Thomas Carroll is Senior Vice President, SunTrust Investment Services, inc., and Managing Director of SunTrust's Sports and Entertainment Specialty Group

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities, brokerage
services, insurance (including annuities and certain life insurance products) and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC-registered investiment adviser and broker/dealer
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Services, Inc., a licensed insurance agency

©2009 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, Inc. Live Solid. Bank Solid. is a service mark of SunTrust Banks, Inc
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StreamingVs. Downloading—
The Coming Cash-Flow Crisis

BY ROBBE McDANIELS

First it was, “Fans want to feel it.” Then
it was, “Fans want to own it.” Now it’s,
“Why own when I can save?”

One of the unforeseen impacts of the
global economic downturn on the music
industry is the accelerated rate of con-
sumers’ adoption of streaming music.
Want to save some monev while you sit
athome locking for a job? Stream. Want
to listen to music on your phone while
you take care of the kids? Stream. Do you
happen to have your iPhone in your car?
Stream. Why download when you can
stream almost anything you want at any
time, in any place?

As streaming becomes more portable,
interactive and affordable to the con-
sumer, fans are rapidly shifting their lis-
tening habits to embrace this medium
that provides instant gratification. And
this means trouble for the already
wounded music industry.

Labels, particularly independent labels,
have lived off of cash flow for many years
now, That's why advances have always
been the name of the game—money is
paid upfront and there is a reasonable ex-
pectation it will be made back later. But
the rise of streaming threatens to cut off
the flow and destroy that madel.

Here's the issue with streaming from
the perspective of a content owner: It takes
150-200 plays of a song before the con-

MEA MAXIMA CULPA
Through the years Billboard has
chronicled the countless times
that a performance on the
Grammy Awards telecast has
boosted an artist’s sales and
buzz. But due to an oversight, Bill-
board neglected to include the
Grammys telecast in our annual
Maximum Exposure survey and
the subsequent issue (Sept. 26).
The telecast provides consider-
able exposure that leads to sig-
nificant sales boosts. For exam-
ple, U.S. sales of 2009 best new
artist winner Adele’s album, “19,”
surged 218% to 57,000 copies,
according to Nielsen SoundScan,
while sales of M.ILA.’s album
“Kala"—=which included record of
the year nominee “Paper Planes”
—jumped 43% to 6,000. Bill-
board regrets the oversight
and hopes our invite to next
year's festivities will not be lost
in the mail.
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tent owner earns rovalties on par with one
download. Content owners typically get
paid 70 cents per download and half a
penny per stream. How long does it take
the average fan to stream a song 150
times—six months? Twelve months?

Longer? There's the cash-flow issue.
Money that we were expecting today, we
now won't see for sixto 12 months, maybe
longer in some cases. This means, as a
label oran artist, [ won't have money today
to finance my new record. Manvy labels
also won't recoup their advances as
quickly and therefore won't have the cash
to fund or market new projects. Their cost
of capital will rise and bonus pools {yes,
these still exist) will evaporate. S0 where
do we go from here?

Maybe the answer lies within the “prob-
lem,” as is often the case. Maybe the in-
dustry simply needs to unlock the value
of this new music experience by embrac-
ing the streaming app as its new shiny
disc. The value of music has never
changed, only the value of the experience.
CDs offered a more portable, interactive
and consumer-friendly way of delivering
music in much the same way that strearm-
ing apps do now. I can stream all the
music [ want from the jukebox in the sky
to my phone, computer or car. That's
value, and people will pay for portability,
interactivity and ease of use,

But you have to make it as easy for me
to enjoy this experience as vou made lis-
tening to a CD. Consumers might pay for
a streaming app service if they believed

itwould be around in avear and not driven
into bankruptey. They might pay ifall the
music they wanted was there without re-
strictions and without the risk of being
pulled over some inane licensing dispute.
[ don’t think most consumers believe that
a download is 150 times more valuable
than a stream, so mavbe we need to look
at reducing the pricing spread between
these two consumption mediums,

[t's too bad that the industry continues
to stumble over itself when setting up
these new models by making the entire
content licensing process overly time-
consuming and costly. Want to know why
the iTunes App Store is so popular and
has already reached 2 billion downloads?
It is available in 77 countries one vear
after launch. By comparison, the music
store is only in 22 countries more than
six years after launch, resulting in plenty
of money being left on the table. The re-
strictive nature of content licensing might
make sense in the old paradigm but not
the current dynamic, global, on-demand
media marketplace. Unfortunately, the
music industry is likely going to have to
go through alot more pain before enough
friction is removed—and by friction [
mean people and svstems—and common
sense proposals become reality.

Having been involved in the digital
musicindustry since 2001, | am realistic
about what may likely transpire. As such,
[ am having conversations with our clients
now about preparing for this cash-flow
issue. Artists and labels need to be pre-
pared to significantly reduce fixed oper-
ational and administrative costs. They
need to effectively manage marketing
budgets. They need to leverage the effi-
ciencies of the digital marketplace to gen-
erate new sources of income and expand
the opportunities for their music. The
global music industry will need to come
together like never before to work through
this latest transformation and emerge a
leaner and more vibrant industry. ...

Robh McDaniels is founder/president/
CEOQ of INgrooves, a digital media
infrastructure company that provides
distribution and marketing services
through its | Ngrooves and ONE Digital
divisions.
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>>>NIELSEN:
WOMEN USE
MUSIC SITES
MORE THAN
MEN

Women are more
likely to visit music
news or music-
listening Web sites
than men, according
to Nielsen NetView.
In August, women
made up 56.1% of
the Web traffic to
online music sites.
Owerall, music sites
pulled in 42.5 million
unigque female
visitors in August.
Females aged 35-49
make up the largest
group. More than
14.5 million women
within that
demographic visited
online music sites in
August.

>>>WMG
REDUCES
STAFF

Warner Music Group
has made staff
reductions at Warner
Bros. Records and its
distribution divisions
WEA and the
Alternative
Distribution Alliance,
according to online
reports. The cuts
follow a reduction at
Rhino Entertainment,
which trimmed
about 20% of its staff
because of declining
physical sales,
sources confirm. In
total, some 30-40
staffers were cut.
Among those let go
at Warner Bros. was
senior sales VP Dave
Stein, according to
sources.

>>>FURTHER
CUTS AT WW1
Westwood One,
already reeling from
financial difficulties,
instituted further
cost reductions to
lower operating
expenses, The plan
calls for a one-week
furlough (no work, no
pay for five days) and
salary cuts equal to
five days spread
throughout 10 weeks.
In total, employees
will be faced with 10
unpaid days. The cuts
are on top of recent
salary reductions
between 5% and 15%,
as well as a number
of reorganization
moves.,

'‘ONCE,” AGAIN?

BY ED CHRISTMAN
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\

NO MAGIC?

WITHER WARNER

Third-quarter

finalists: THE
BLACKEYED

PEAS (left)

%,
P

and MICHAEL

JACKSON

Beatles Bring

‘Help’—-And Hope—To Retall

Third-Quarter Sales Show 11%
Decline From 2008, Better
Than Year As A Whole

Renewed interest in the Beatles and Michael Jack-
son slowed the decline of U.S. album sales in the
third quarter, which was down 11.1% compared with
the same period in 2008, according to Nielsen Sound-
Scan. In the three months ending Sept. 27, 82.1 mil-
lion albums were sold, down from 93.2 million
during the third quarter of last vear.

Music retailers are hoping that the continued per-
formance of Jackson and Beatles albums and a strong
fourth-gquarter release schedule will continue to make
up lost ground. So far album sales are down 13.9%
this vear. After the second quarter, sales were down
14.7% compared with the first half of 2008.

During the quarter, Jackson's June 25 death fu-
eled about 5 million in album sales, and the Sept. 9
rerelease of the Beatles catalog has sold another 1.3
million units so far.

Digital track sales grew 11.1% to 884.2 million
downloads from 795.8 million downloads in the first
nine months of 2008. When those downloads are
converted to track-equivalent albums (also known
as TEA) the overall album category declined 8.6% to
345 million in the first nine months of this year, ver-
sus the 377.4 million recorded in the nine-month
period of the prior year. That's larger than the 5.3%
decline 2008 recorded from the 2007 period when
albums with TEA totaled 398.6 million units.

So far this year 11 albums have topped the 1 mil-

lion-unit mark, the same number as in 2008. In 2008,
the top seller was Lil Wayne's “Tha Carter [11,” at 2.5
million units; this year's top seller is Jackson's “Num-
ber Ones,” at 1.8 million units.

On the album side, 27 sets have sold more than
100,000 copies each as digital downloads, led by
Kings of Leon’s “Only by the Night,” which has
scanned about 350,000 units so far this vear, Last
year at this point, only 18 albums had topped the
100,000 mark, but the No. 1 digital album seller was
Coldplay’s “Viva La Vida or Death and All His
Friends,” with 548,000 downloads.

So far this year 53 digital songs have topped the 1
million-unit mark, and 14 have sold more than 2 mil-
lion copies, led by the Black Eved Peas” “Boom Boom
Pow,” which has been downloaded 4.2 million times.
That compares with 39 digital songs that topped the
million-unit mark last year, of which 11 scanned
more than 2 million units each.

Universal Music Group still leads the industry in
market share with a 30.6% slice of the pie for U.S.
album sales, including TEA. That outpaces the 27.2%
share carved out by Sony Music Entertainment. But
UMG g slice is down from the 31.9% it garnered in
the first nine months of last vear.

UMG also leads the industry in single-track down-
loads with a 33% market share this year, outpacing
the 24.4% share of Sony Music Entertainment, That
showing helps UMG keep its commanding industry
lead. But by the old industry barometer of pure U.5.
album sales, Sony Music Entertainment is closing
in on the leader, with a 27.8% slice of the pie, versus

UMG's 29.9% share. Last year, at the end of the third
quarter, there was nearly an eight percentage point
spread between the two competitors, with UMG lead-
ing with 32% market share to Sony's 24.1%.

The narrowing of the gap comes largely from the
burst in Jackson album sales, as well as a relatively
soft third quarter for UMG. During this period, UMG
sold 22.8 million units, compared with 31.4 million
units in the same part of 2008. That means UMG's
drop in album sales accounted for slightly more than
three-quarters of the industry’s 11.1 million-unit de-
cline for the third quarter.

In terms of genre sales, the small categories of
electronica and new age were the only ones to post
gains—rising 2.6% to 6.6 million units and 0.5% to
1.3 million units, respectively. Of the larger genres,
country showed the smallest decline, 2 1.7% drop to
30.3 million units from 30.8 million units in the cor-
responding period last vear. Likewise, Christian ex-
perienced a small decline of 6.4% to 17.6 million
units from 18.8 million units for the first nine
maonths of last vear.

Rock and R&B (which includes rap) also declined
slower than the industry as a whole. Rock sales
dropped 11.5% to 88.1 million units, down from 99.6
million units in the same time frame of 2008. R&B
fell 6.6% to 51.4 million units from 55 million units.
Latin is suffering the worst this vear, declining 35.1%
from 19.4 million units to 12.6 million. “es

3 MOBILE: For 24,/7 news and analysis
b vour cell phone or mobile device, go
- s : i
mobile.billboard.biz.

QOCTOBER 10, 2009 www.billboard.biz 9


http://magazinesdownload.com/

>>>YOUTUBE
WMG AGREE ON
NEW DEAL

YouTube and Warner
Music Group announced
a new content-licensing
deal that will bring the
label’'s content back to
the video streaming
service after a nine-
month absence. The main
difference of the new
deal is that WMG will now
sell advertising around its
videos rather than You-
Tube. This will allow the
label to set its own prices
as well as keep the
majority of the resultant
ad revenue.

>>>WOLFGANG’S
VAULT OPENS
CATALOG
Wolfgang's Vault, which
has amassed the largest
collection of licensed live
recordings for streaming
on the Internet, is about
to make a treasure trove
of those concerts
available for download.
Beginning Nov. 3, the site
will add more than 1,000
titles from 919 artists to
the approximately 500
that are currently
available for purchase
from the site's Concert
Vault section. The
additions will include
more than 160 Grateful
Dead concerts as well as
titles from acts like
Santana, Janis Joplin,
Aretha Franklin and
many others.

>>>DIDDY

SIGNS WITH
INTERSCOPE

Sean “Diddy” Combs has
signed with Interscope
Geffen A&M in a deal that
includes his future
albums and creates a new
joint venture with Combs’
Bad Boy label. The
venture’s first release will
be Combs’ own
upcoming album, “Last
Train to Paris.” Financial
terms and the time span
of the deal weren’t
disclosed. Previously,
Combs and Warner Music
Group's Atlantic label
had a deal that lasted
almost five years.

Compiled by Chris M.
Walsh. Reporting by Katy
Bachman, Antony Bruno,
Ed Christman, Gary Graff,
Kenneth Hein and
Reuters.

For 24/7 news and
biz analysis on your
- mobile device, go to:
mobile.billboard.biz.
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CD ALBUM SALES V5. DIGITAL ALBUM SALES

Michael Jackson and the Beatles have sold about 6 million CDs in the third
quarter between them, but the format’s weekly sales continue to drop from
an average of 5.2 million units per week in the first half of 2009 to a third-
quarter average of 4.9 million units per week.

107.3M

75.7M

21.0M

DRAWING THE QUARTER

A Look At The Last Nine Months’ Worth Of Music Business Sales Numbers

008 L]

9.19%
EMi

13.6%
||||];55rr 31.86%
UHG

21.04%
WHG

2717%
SONY

MARKET SHARE BY DISTRIBUTOR BASED ON ALEUM

AND TEA (TRACK-EQUIVALENT ALBUM) SALES

Among the major labels, Sony Music Entertainment was the only distributor
ta gain market share over the prior year. While the indie sector lost market
share, the above numbers don't reflect sales by major-owned indie distribu-
tors, which are counted within their respective parents,

120.3M

79.4M

CHAIN MASS MERCHANTS
ALBUM SALES BY STORE TYPE
For the first time, the nontraditional retail sector—which consists of digital stores
like iTunes, online CD stores like Amazon, concert sales, mail-order houses and
non-music stores like Starbucks—has surpassed the chain category in overall
album sales and is now the second-largest category behind mass merchants,

HONTRADITIONAL INDEPENDENT

NG SONY Wha INDIES EMI
ALBUMS PLUS TEA SOLD BY DISTRIBUTOR
Seny's market-share gain translated into an album sales gain—a rarity these
days. Universal's sales declined by nearly 15 million units, although EMI suf-
fered the largest decline on a percentage basis, at 13.7%.

CD ALBUM SALES BY GENRE

The electronica/dance genre was the only category to post an increase, up
2.2% in unit sales compared with the corresponding period last year. Latin
had the largest decline, with a 36.2% drop.

858.6M

30.9M

19.4M 18.8M

79.3M
™ 2008
49.4M - Zﬁﬂg
f 28.5M
m aM
-Wq T mﬂ””_ 24aMZ2H  gasMo.s1M 1.8 _2.5M
ROCK RAE/HIP-HOP COUNTRY CHRISTIAN/GOSPEL REB/HIP-HOP COUNTRY LATIN CHRISTIAR/GOSPEL

DIGITAL ALBUM SALES BY GENRE

Of the larger genres, country and Christian had the biggest percentage
gain in unit sales, with the former up 50% and the latter up 39%. Digi-
tal accounts for 18.8% of country album sales, 14.19% of Christian’s unit
sales, 13.7% of R&B, 25.8% of rock and 4% of Latin.

a884.2M

REE/HIP-HOP COUNTRY LATIN (HRISTIAN/GOSPEL

TOTAL ALBUM SALES BY GENRE

Latin albumn sales continue to plummet, displacing rap as the genre hardest
hit by declines. Latin is suffering shrinking space for CDs at traditional music
chains, as well as the 2008 demise of Handleman, a respected rack-jobber that
supplied albums to Best Buy and ane-third of Wal-Mart stores,

+30% O YEAR +11% OM YEAR

DIGITAL TRACK SALES

As expected, the percentage of increase in digital sales has slowed as unit sales
continue to grow. But this year the growth in unit sales was more modest than
itwas the previous vear: Digital sales only grew 88.4 million units compared with
the prior year-to-year growth of 183.6 million.
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BY MITCHELL PETERS

Colorful ‘Canvas’

Canvasback Music Strikes A New Deal With Atlantic

Former Columbia Records imprint Canvasback
Music—best-known for releasing in 2007 the
soundtrack to the Academy Award-winning film
“Once,” which featured music from the Swell
Season—has signed a multiyear, worldwide
label services and distribution deal with Atlantic
Records. Under the partnership, artists signed
to Canvasback/Atlantic will have access to label
resources under the Warner Music Group
(WMG) banner and receive distribution through
WEA and Warner Music International.

The first release on Canvasback [ Atlantic will
be the debut from the London-based rock band

Fanfarlo, whose new album, “Reser-
voir,” will be released Oct. 13 in the
United States.

Ag part of the joint venture, Atlantic will
house Canvasback founder /A&R veteran Steve
Ralbovsky’s management company Beckeeper
Artists, whose roster includes singer/songwriter
Rachael Yamagata and producer Scott Litt. The
partnership went into effect at the beginning
of September; financial terms weren't disclosed.
Canvasback and Beekeeper Artists are head-
quartered at Atlantic’s New York offices.

“Steve Ralbovsky is without question one of
the absolute best in the business,” Atlantic chair-
man/CEOQ Craig Kallman says. “The opportu-
nity to bring Steve into the Atlantic fold was a
dream come true. He's the consummate record
man in every way, shape and form. His track
record speaks for itself.”

With more than 25 years of experience work-
ing for labels like A&M, Elektra, Arista, [nter-
scope, Columbia and RCA, Ralbovsky is
responsible for signing acts including
Soundgarden, Kings of Leon, My Morning
Jacket and the Strokes. He began his career in
tour and artist management, then later landed
his first A&R role in 1983 at EMI Records. A
vear later Ralbovsky moved to Columbia, where
he signed T Bone Burnett, Matthew Sweetand
the Outfield. Other noteworthy signings dur-
ing his varioug label stints include Nanci Grif-
fith, Ween, Anthrax, the Breeders, David Gray
and Rav LaMontagne,

4

In 2006, Ralbovsky left an executive A&R
role at RCA to again join Columbia, where he
oversaw Canvasback while also providing A&R
direction for select artists and projects on the
label's roster. “Tt was a label imprint and a de-
veloping management partnership,” Ral-
bovsky says. “We created a model whereby
we'd use independent operations as well as
in-house label services.”

The most successful release on Canvasback
under its deal with Columbia was “Once,” which
has sold 719,000 copies in the United States,
according to Mielsen SoundScan. Other releases
on the imprint included albums by
Manchester Orchestra, Annuals and
Wild Sweet Orange.

Canvasback’s partnership with Co-
lumbia ended in May, according to
Ralbovsky, who adds that senior man-
agementat WMG expressed interest
in the label earlier this vear. “Itwasa
difficult and challenging decigion to
make, but for a variety of reasong [
felt this would be the best for my col-
leagues and myself,” he says, “It felt
like a good move to make.”

Ralbovsky expects that most label
services (publicity, marketing, pro-
maotion, new media, touring) for fu-
ture Canvasback album releases
will be handled by Atlantic.

“Initially the intention is

to keep it more in-house,
l]{"{,:a'llse rrUTl’l oun rpuint
of view, they've got this
place populated very
well with a lot of great
folks,” he says. “So we're
looking forward to tapping
into all the traditional record
company departments—maybe a lit-
tle more than we did in our last relationship
[with Columbia).”

Atlantic will also provide services to artists
signed to Beekeeper Artists, according to Kall-
man. “We'll give all our resources to help
support the management side of [Ralbovsky's]
business and Canvasback.”

Ralbovsky says he hopes to expand the man-
agement company’s roster in the coming
months. New signings will be chosen “selec-
tively and focused to our taste,” he says. “Less
is more, generally, and it has to fit to what we
intuitively feel excited about.”

The Canvasback/Beckeeper staff includes
Jack Hedges, whao is the marketing director for
the label and oversees touring and finance at
the management company; Dan Chertoff,
who'll be responsible for A&R and Web man-
agement; and Joanna Katz, who'll manage ad-
ministrative duties.

Meanwhile, Kallman says he doesn’t expect
Atlantic to enter any similar deals in the near
future. “This was a unique opportunity because
of who Steve was,” he says. “There are very few
executives of Steve's caliber, so [ don't see many
apportunities to repeat this. But obviously wher-
ever there is someone at his level, we'd love to
be doing a deal like this.” .

OCTOBER 10, 2009 | www.billboard.biz n

P Wait il you see whiat'we do for your artists!

« Award-winning HD Video Production
* Live wehcast and mobile streaming
» Viral 3.0 social marketing

1]
1}

4 -l -
5. 2009, Enjoy the music of

._q‘ o '-_- 1 - . | . Ll
w for the sixth annual Cayman jazz fest, O .
e world’s top jazz and R&B performers and feel the magic of the Cayman Islands.

. To book call Cayman Express at 1.800.247.9900.
& Py
www.caymanjazzfest.com

- CAYMAN®
tar rrom ixricreo. ISLANDS ¥

CAYMAN BRAC

AHMAKHA BAY

LITTLE CAYMAN GRAND CAYMAN



http://magazinesdownload.com/

BOXSCORE Concert Grosses

GROSS!/ ARTIST(S) Attendance
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‘Eyes’OnThePrize

Paramore Steps Up After Its No Doubt Supporting Slot

This is how artist development is done: digi-
tal marketing, label promotion and strategic
touring—lots of touring.

Paramore began a headlining tour Sept.
29 at the Fox Theatre in Pomona, Calif.—
following an appearance on “The Tonight
Show With Conan O'Brien"—the first stop
of a mini-tour of “under-plays” that is the
latest carefully planned touring move in a
career that has made the most of its live
opportunities.

The fall North American run consists of
about 18 shows in small to midsize venues,
Wi L] Nowv. 1 at Nashville’s sold-out Ryman
Auditorium, not far from the band’s home-
town of Franklin, Tenn. The fall tour is 80%-
90% sold out “and has been for weeks,”
according to Ken Fermaglich, the band's
agent at the Agency Group.

TAG represents Paramore worldwide, with
Fermaglich and agent David
Galea out of the New York of-
fice and TAG U.K. director
Geoff Meall in London. Mark
Mercado manages the band.

This tour follows a big sum-
mer opening for No Doubt’s
amphitheater tour. Paramore's
new album “Brand New Eyes”
came out Sept. 29, “Thisis a
shortlittle go-round in the States
just to get a look-see with the new record and
the band touring as headliner on this record,”
Fermaglich says.

The supporting slot with No Doubt exposed
the band to new fans, allowed it to showcase
its music to the right demographic and was
priced to allow existing fans to come out en
masse. The No Doubt reunion tour averaged
15,000-20,000 per night, fueled by a2 $10 lawn
promotion put together by promoter Live Na-
tion and No Doubt manager Jim Guerinot.

Fermaglich says the promotion gave
Paramore fans who may not have wanted to
spend $75-585 on a pavilion seat an opportu-
nity to support the band. “The Paramore con-
sumer is not used to spending $75 to see
Paramore—they're used to paying mid-5$20,”
Fermaglich says. “The marketing and promeo-
tion of the tour was amazing, the demo was
right, so the takeaway was a perfect setup for
the new album and the next tour.”

Basically, the No Doubt slot did what a sup-
porting slat is supposed to do: “[ don't know
that we want to do a lot more supporting—
nor do [ think we need to at this point—but
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in between albums, to get the remaining parts
of the machine going to set up this record, it
was the perfect concept,” Fermaglich says.

Paramore will take most of November off,
then begin a U.K./European run that starts at
the end of Novernber in Helsinki and runs until
Dec. 19. Fermaglich says the Euro shows are
strong, but the United Kingdom is “massive.”

“We sold out Wembley Arena in one day;
we'll sell about 14,000 tickets in Manchester,”
he says. “We started with a three-quarter
[arena] setup, now we're going to full capac-
ity in every one of the arenas we play.”

The demand in the United Kingdom posi-
tions Paramore as an international headliner.
Pararmore will play dates on Australia’s Sound-
wave festival beginning the third week in Feb-
ruary, along with some other headlining shows
booked around that tour. It's starting to con-
firm other Pacific Rim territories as well.

Far next spring the band is
discussing a headlining tour of
secondary and tertiary college
markets, mostly 4,000 to
6,000-capacity venues. Then
it's back to Europe in June for
festival dates. The rest of the
summer i being discussed.
“We'll work in the summer in
the U.S., butwe don't know in
what scenaric,” Fermaglich
says. “We have to see what happens with the
record to get a better sense of what we're
dealing with.”

Paramore’s touring is strategic and well-
scripted, with the flexibility to react quickly
to take advantage of opportunities. *It's con-
servative with the intention of trying to sell
outas much as possible, leave no meat on the
bone and trying to set up for the next tour,”
Fermaglich says. “During the No Doubt tour
on an off day in August, we did a walk-on at
the Warped tour. We really want to continue
to have that association with both [Vans
Warped producer| Kevin Lyman and that tour
because it was so instrumental in the devel-
opment of this band.”

In short, Paramore seems poised for vet an-
other major breakthrough. “You can feel that
we have itteed up,” Fermaglich says. “We have
an amazing band thatis really intelligent about
their decisions and how to do this and under-
stands what's necessary to do this.” “es

b' For 24/7 touring news
0l

z and analysis, see
billboard.biz/touring.
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ROCK HARD
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Upscale, contemporary,
passionate and a little
irreverent, with music
as its core
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QUESTIONS

with MARCELLA ARAICA
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MIGHTCLUBS

MARYIANE'S

Seven years ago, when she first got her start in the male-dominated world of music engineer- RESTALIEANT;

ing, Marcella Araica says it was common for musicians to come to her studio and not real-
ize she'd be the one behind the board. But now, her reputation precedes her. Araica—one of
two female engineers in R&B/hip-hop, along with Alicia Keys' engineer Ann Mincieli—has
worked on songs by Britney Spears (“Gimme More"), Usher (“Love in This Club™), Keri Hil-
son (“Knock You Down™), Nelly Furtado (“Promiscuous™) and Madonna (“4 Minutes™), among
many others.

Araica’s big break came two months after starting a job as a general assistant at Miami’s Hit
Factory studio. Although she had only recently graduated from a production and recording
program in her hometown of Orlando, Fla., she was asked to work a session with singer/
rapper/producer Missy Elliott. From there, Araica, also known as Ms. Lago, built a relationship
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with Timbaland and launched her career.

Women aren’t usually encouraged to enter
engineering. How did you get your start?
When I was 20 years old, | was introduced toa
school that offered classes in audio program-
ming, and | loved the program. Four months
in, | researched studios | was interested in work-
ing in and eventually put in a call to Miami's
Hit Factory. There were no positions then, but
aweek before graduation, 1 called and they told
me there was an opening.

Most people know broadly what an
engineer does, but can you explain the
specific roles each type of engineer
plays? And which do you enjoy the most?
The engineer is the person that captures the
sound or mixes it down to a balanced level, the
recording engineer records the artists or the
producer, and the mixer takes all of that and
makes sense of it. That's what I enjoy doing
the most—mixing. You get the vocals that are
not exactly recorded right and instrumentation
that isn't really good, and you have to beefup
and clarify the sound to make it all it could be.

How does it feel to be one of the only
females inthe field?

Two months after being in the program, the
studio manager asked me if I would work a
session with Missy, [ was really nervous, but
[ knew it was an opportunity [ couldn’t pass
up. To my luck, she ended up loving me and
asked for me to be in her sessions all the time
moving forward. Through her | met Timba-
land; his engineer Jimmy Douglas, who is
well-known in the field; and then a vear later
I met Danja.

How did you wind up going into
business with Hills?
We launched our own independent label last
vear called New Revolution of Stars. Our first
act is a singer/songwriter out of Florida
named Kevin Cossom. Our mission is to sign
artists with real, genuine talent—acts that
cover all grounds.

I met Danja about six years ago, and at first
we didn't mesh well. But later I found out we
basically shared the same goals and dreams. So
we began working together and chiseling our
crafts together, With the exception of ane album,
I've worked on every record he's done since.

You're also branching off into song-
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=>>MUSE TO PLAY
BIG DAY OUT

British alternative rock trio
Muse, pop artist Lily Allen
and Australian act
Powderfinger are booked
to play the 2010 Big Day
Out festival tour of
Australasia. Others
confirmed for the lineup
include British dance acts
Groove Armada and Calvin
Harris, Brit rock band
Kasabian, alt-rock group
the Horrors, rapper Dizzee
Rascal and rising acts
Ladyhawlke, Lisa Mitchell
and the Temper Trap. Now
entering its 18th run, Big
Day Out is the largest
outdoor music event of its
kind in Australasia.
Attendance for the six-
date 2009 edition reached
263,054, down slightly
from the all-time peak of
282,692 in 2008. The 2010
event kicks off Jan. 15 at Mt
Smart Stadium in
Auckland, New Zealand.

>>>RADIOHEAD’S
YORKE RECRUITS
FLEA FOR SHOWS
Radiohead’s Thom Yorke
has formed a live band and
recruited Red Hot Chili
Peppers bassist Flea to the
lineup, with two Los
Angeles concerts
confirmed for Oct. 4-5, The
shows at the 1,970-
capacity Orpheum Theatre
will feature material from
Yorke's 2006 solo set “The
Eraser” (XL) and new
songs, he announced on
the official Radiohead Web
site, The band will also
include Radiohead
producer Nigel Godrich;
drummer Joey Waronker,
who has toured and
recorded with R.E.M.,
among others; and Mauro
Refosco of New York band
Forro in the Dark.

=>>HP, UNIVERSAL
PARTNER ON FREE
DOWNLOADS
Consumers buying Hewlett-
Packard notebook PCsin
Asia (excluding Japan) will
receive ascratch card and a
PIN that will enable them to
register on a dedicated Web
site to gain access to
Universal Music Group’s
repertoire, The promotion
offers consumers upto
1,000 free downloads,
which will be valid for one
year, with 120 downloads
allowed to be retained after
that yearisup. The
promotional campaign
launches this month.

Reporting by Lars
Brandle, Christie Leo
and Andre Paine.

BY ROBERT THOMPSON

CANADA
UNITED

Indies Link For U.5. Releases

TORONTO—Several Cana-
dian indie labels have formed
anew label services company,
Rock Steady, which aims to
help global independent artists
crack the American market.
The brainchild of Toronto-
based Last Gang Records
founder Chris Taylor, Rock
Steady is headgquartered in Los
Angeles and offers marketing,
PR, sales and radio promotion
services under one roof, al-
though labels need their own
U.S. distribution. The other
partners in the company are
Hamilton, Ontario-based Sonic
Unyon Records and Toronto-
based labels Dine Alone
Records, Paper Bag Records
and Underground Operations,
“Label services is the fu-
ture,” says Last Gang VP
Trevor Guy, who helped setup

Rock Steady. “For any one of

the partners, the costs of set-
ting up on their own would be
prohibitive. But partnering al-
lows us to make that work.”
The Ontario Media Develop-

ment Corp. (OMDC)—a pro-
vincial government agency that
supports Ontario’s cultural and
artistic businesses—provided
initial funding of $301,000
Canadian ($275,000). The five
labels contributed a total of
$100,000 Canadian {$91,000),
with Last Gang
tal Castles and Metric—serv-

home to Crys-

ing as the primary partner,
although it's not in a control-
ling position,

Rock Steady employs four
staffers including GM Adam
Hobbs, who was previously
artist relations/product man-
ager for the slotMusic projectat
flash memory company San-
Disk. [tunderwent a soft launch
in August and is working cur-
rentreleases from the five part-
ners, including Silver Starling’s
self-titled debut (Last Gang) and
the Ghost 1s Dancing's “Battles
On” (Sonic Unyon).

Previpusly, Dine Alone—
home to bands including
Alexisonfire and Bedouin
Soundelash—would either

-
—
—
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sign bands for Canada only
or license its albums to U.S.
labels, according to founder
Joel Carriere. But now the
label can enter the U.S. mar-
ketin its own right.

“It gives us a
stronger presence in Amer-
ica and really boosts our
prospects,” he says.

Hobbs says that in addition
to traditional marketing and
promotion, the company is

much

working on a number of inno-
vative deals, including one
with a major U.8. hotel chain
that would feature Last Gang
acts inin-room I]T[]]r)i]li{)r!ﬁ_
Rock Steady also hopes to
sign up labels from outside
North America. The Euro-
pean indie PIAS Recordings
will work select releases
through Rock Steady, includ-
ing French electronica artist
Vitalic's “Flashmab” album.

Vitalicis "a greatexample of
anactwe've released in Europe
who has great buzz" but needs
help to make an impact in
America, says PIAS Entertain-
ment Group's U.S. representa-
tive Francois Moret. “The small,
flexible dynamic at Rock Steady
is really appealing to us.”

PIAS previously used label
services company World’'s
Fair, which shuttered in Au-
gust, for its U.S. releases—
and not everyone is sure Rock
Steady will succeed where
World's Fair failed. Grant Dex-
ter, chief executive of Canada's
“:l]lll!(:[}]’[! music group,
which operates MapleMusic
Recordings, says he consid-
ered partnering on the proj-
ect before backing away.

“Itis a great idea,” he says,
“but I also feel it is basically
unsustainable without more
government funding,” citing

the high cost of covering the
U.S. market.

Taylor says Rock Steady can
apply for more OMDC money
ifnecessary, but he's confident
it won't have to.

“We've had people ap-
proaching us before we had
compuiers and desks,” he
says. “l don't think generating
the business we wantis going
to be the issue.”

And Hobbs says lower-cost
services—rates start at $1,000
per month for a single serv-
will give Rock Steady

ice
wide appeal.

“We're super-sensitive to
the times and the fact labels
and artists aren’t spending
money like they used to,” he
says. “But we have a suite of
services that can be taken ad-
vantage of—some of which
they won't even know were
out there.” .

[c]He):T1H8 BY TOM FERGUSON

A KIND OF MAGIC

Merlin Targets New Digital Deals

LONDON—Merlin insists thatit can still castits spell
aver the digital music market, despite a glow start for
the independent digital rights licensing operation,

Unveiled at MIDEM in January 2007, the indie
label organization anticipated striking multiple deals
with digital music services as a virtual “fifth major.”
But as of the fourth quarter, the digital rights licens-
ing operation has inked only four agreements: with
Sweden-based streaming service Spotify, U.S. music
subscription service iMesh, Irish music video
Web site Muzu.tvand Catch Media, whose
Play Anywhere service allows users to
store their music collection online. Mer- |
lin now has 6,000 label members from
25 countries and claims a catalog of more
than 1.5 million tracks and videos.

Still, CEQ Charles Caldas ins
remains “on track,” promising a batch of new deals
before year's end.

“We're in negotiations with Virgin Media, we con-
tinue talking to MySpace Music,” he says. “There

sts Merlin

are five or six things we're working on.”

Merlin has been at loggerheads with MySpace Music
over the majors’ equity stakes in the service since its
September 2008 launch (Billboard, Oct. 4, 2008).

Caldas declines to reveal Merlin's revenue to
date, saying it “includes a lot of payments from
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deals we can’t discuss
publiclv.” He describes
much of Merlin's work
as “the ‘dark side,’ chas-
ing down infringing
services—we have ben-
efits [from settlements] flowing through to our

members on that level.”

Although Caldas declines to confirm it, Merlin
member Martin Goldschmidt, managing director of
the U.K. indie Cooking Vinyl, says the organization
recently settled a long-running dispute with the U.K,
Internet radio/streaming service Last.fm (Billboard
.biz, July 10, 2008).

Analyst Mark Mulligan of Forrester Re-
search believes Merlin's lack of
deals reflects the global eco-

nomic situation during the
past 12-18 months.
“With the credit markets
so fragile.” Mulligan says,
“it's much more difficult to raise
the capital that new services need to
get to market,”

Caldas dismisses talk of underachievement—“No-
body should underestimate the scale and complex-
ity of what we've built,” he says—but even some
Merlin members admit progress has been slow.

“Merlin has underperformed to date,” Gold-
schmidt says. “It was much, much harder to set up
than people thought it would be.”

Goldschmidt says Cooking Vinyl and its sister dis-
tributor Essential have vet to see money from Mer-

lin but insists it’s making a difference. "Without
Merlin,” he savs, “indies have a simple choice: Ei-
ther take a crap deal or don't participate.”

Merlin struck its first licensing deal in October
2008 with Spotify, where a spokesman says Merlin
members “account for over 10% of usage” across the
six European countries in which it operates.

Caldas says that number “is a tangible, quantifi-
able testament to the value of what we represent.”

London-based Steve Purdham, CEO of the UK.
streaming service We7, also says that Merlin is
effective.

“For people like Spotify,” he says, “it’s been
very easy to come along and go to a single point

of contact.”
We7 doesn’t have a deal with Merlin, hav-
ing begun operations in mid-2007. When
Merlin fully launched in April 2008, Pur-
dham says We7 “already had the vast ma-
jority of what was required. Had We7 been
starting now, would Merlin have been a
help to us? Absolutely, yes.”
Caldas is confident about future progress.
“Consumers are not stupid,” he savs, “and will grav-
itate to where the choice is best—a service without
the key repertoire we represent would not be a par-
ticularly attractive one.”

Going forward, Caldas says Merlin is focused on
identifving “next-generation music services and
hopefully the next Spotify.” However, he adds: “It’s
disappointing that there are still services who are
backward-looking or just misinformed as to how

they value independent repertoire.” ses
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Though WEA president/CEQ Mike Jbara is the newest head of a major-label distributor, he
has been running the company’s day-to-day operations since 2005. Jbara worked under
and is succeeding John Esposito, who now heads Warner Music Nashville, as WEA execu-
tive VP/COO for the past four years. As such, he is well-versed in the company’s capabilities
as well as the challenges that the ever-changing business environment present to distribu-

digital sales strategies.

tion companies charged with handling physical and digital product flow.

After joining WEA in 1996 as VP of production operations, Jbara added studio services
to his dutiesin 20071. Inthat capacity, Jbara was instrumental in the creation of WEA's online
music and in-house studio operations, which perform audio preparation, digital mastering

and content quality control for the digital supply chain.

In 2003, he began overseeing WEA's entire U.S. production and global digital opera-
tions, first as VP, and then senior VP of production and media operations, until becoming
executive VP/COO, Before joining WEA, Jbara, who holds a bachelor’s degree in engi-
neering from the University of Michigan, started the New York-based Media and Entertain-
ment Practice at Andersen Consulting and served as a senior manager from 1987 to 1995.
In that role, Jbara launched a number of client projects across consumer and industrial

product industries.

Will there be any changes
at WEA?

One of the benefits of having been
with [John Esposito] for a bit, and
frankly being one of the people he
attracted to this place, is to make
sure thatall of the good stuffhe laid
down remains, in terms of really
being a creative, positive, exciting
place for the employees of the
group. WEA has to continue to be
a company that evolves as the re-
quirements for our services change
from our labels. The profile of the
WEA employee continues to evolve
—a technology background is a
more common attribute of the em-
ployees walking around the halls—
and [ feel very comfortable of the
new mix of talent we have here.

What is WEA structured like
nowadays?

We continue to be responsible for
account management in physical
and in our digital business, and we
are responsible for the global sup-
ply chain, which is the asset man-
agement and fulfillment piece, for
the music group now as well. In the
last 18 months, we also have taken
on the responsibility for the opera-
tions and sales part of the apparel
and merch business led by Matt
Young; also what we call the inter-

active marketing group, which in-
cludes everything from some
ghared Web services like search op-
timization and analytics; all the way
to our commerce operations and re-
tail support operation: and our di-
rect-to-consumer business.

We are taking what has been the
traditional role of WEA being a
shared service for our labels and ap-
plied that thinking to the new busi-
nesses that we are in.

How is WEA meeting the chal-
lenges of digital distribution
while overseeing the decline
of physical?
We have always been very attentive
to our physical business. But since
Warner Music Group (WMG) is per-
ceived as so digital-centric, there was
a negative perception, perhaps, with
our physical. We believe that learn-
ing from our digital business makes
us more creative and perhaps even
more objective about where we want
our physical business to go. Those
two businesses inside of our build-
ing are so well-integrated that we
don’'t draw a distinction, and we feel
like our physical business is better
as a result of us taking an early po-
sition in digital,

WEA is one of the most active
and vocal members of the new for-

WEA’s chief on executing
the company’s physical and

mats committee
of NARM, which
WEA co-chairs with Amazon,
where the talk as a group is totally
media-agnostic. We are not just
bullish but aggressively in search
of great physical offerings as well
as digital offerings.

Did Michael Jackson’s sales in
the wake of his death change
the perception of physical within
the industry?

Inside of our building, not really,
butifit [gets] both analysts and con-
sumers o take another look at phys-
ical retail as a place to go for music,
we love that.

With music sales in decline, al-
bums have a shorter life span
than ever. How do vou try to
counter that?

Our thoughts about developing
artists starts earlier than it ever has
before and it certainly doesn't end
from our perspective. An album is
amilestone; itis not the beginning
ar the end of any particular effort
that is going on inside the music
group right now,

There is a lot more planning be-
cause there are a lot more channels.
We want to be thoughtful about our
artists’ time commitment and

about the best places to put their
assets—their music and video—
with the number of different
choices in front of us. We have a lot
of busy beavers inside of our labels;
product managers who are evolv-
ing rapidly and becoming more like
brand managers. When we find
ourselves stepping into areas that
are important to our artists but are
not necessarily core skills of the
legacy music peaple, we go and hire
experts and we partner them with
the creative talent at the labels to
make sure that we are as effective
as we can be,

How hard is it to break develop-
ing artists now as opposed to
three years ago?

We are planning fora long-term re-
lationship with that artist. It could
be four or five years before we see
any fruit from an artist investment.
And that's the long-term focus that
[WMG CEO Edgar Bronfman Jr.
and chairman/CEO of recorded
music Lyor Cohen] have broughtto
this organization. They certainly
have developed a culture that en-
courages emplovees to stay focused
on the goal of developing artists for
lasting careers.

That’s what you bring to the
table, but my question was re-
ferring to traditional sales driv-
ers that have lost their luster and
how WEA offsets that.

We are probably better than we have
been in some time in supporting
artists that are not on the radio. We
are very good at finding the market,
the consumer, the fan and the chan-
nel for those artists. So we have be-
come much better at being targeted
as adistributor; being incredibly mim-
ble with physicalinventory as well as
being able to respond on the physi-
cal side with marketing and messag-
ing and talking to that fan base in a
way that we have not in the past.

On the other side of the coin, as
digital track sales grow, catalog
album sales are growing to a larger
overall percentage of U.S. album
sales, versus current albums. So
far this year, catalog is 46.2% of
album sales, versus 41.7% for 2008
and 38.8% for 2007. Beside the
anomaly of Jackson’s sales, is the
trend picking up speed?

In the catalog area, there have been
some effective programs around
pricing and promotion this past
vear, WEA's data has historically
shown that pricing alone, without
positioning, does not move the nee-
dle. And, promotion/pogitioning
plus price has always been effective
for artist discovery whether it be
with a developing artist or a classic
album that might be yet unknown
to a new fan.

While we have been outspoken
about our desire to be very analyti-
cal about the true price elasticity of
music, we always encourage our re-
tail partners to share their individ-
ual results if it can provide new
insightinto their customers’ behav-
ior. We want evervone fo win in this
space. We believe our partners and
WMG’s artists win if we continue to
connect convenience, content, value
and price with music fans. s

Learning from ourdigital business makes us
more creative and even more objective about
where we wantour physical business to go.
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FANS ARE STILL getting to
know Sasha Fierce, Beyoncé's
musical alter ego, formally
introduced on the singer's 2008
album, "| Am ... Sasha Fierce." ¢
Most probably don't know,
however, that the
singer/songwriter has been
friends with Fierce since
elementary school. $ Manager
and father Mathew Knowles will
never forget the moment he first
met Fierce. A 7-year-old Beyoncé
was entered in a talent search
open to Houston elementary and
middle school students. The song
she sang? John Lennon's
“Imagine.” "Beyoncé was the
youngest," Knowles says. "She
got up onstage and when she was
finished, she received a standing
ovation. Her mother [Tina
Knowles] and | looked at each
other and said, 'That can't be our
Beyoncé. She's shy and quiet.” ”
¢« Twenty-two years later, that
simmering brew of shy, quiet
talent peppered with fierce
determination and ambition is at
a boiling point. The farmer
frontwoman of Destiny's Lhild
has come into her own, enjoying

16 BILLEOARD OCTOBER 10, 2009

LREATIV

Beyoncé Honored
As Billhoard’s

BY GAIL MITCHELL

one of the best years of a still-
evolving solo career. ¥ On Oct. 2,
Beyonceé will add one more honor
to her array of accolades when
she accepts Billboard's Woman
of the Year Award. The
presentation will be made at
Billboard's Women in Music
brunch in New York, recognizing
the year's top 30 women in the
music business (see page 09). ¢
‘Beyonce is a multiplatinum
artist and a multitalented woman
who clearly embodies the
gualities of excellence and
achievement that the Billboard
Woman of the Year Award was
created to honor," Billboard
editorial director Bill Werde
says. 'ohe has not anly
influenced pop culture with her
hit songs and her signature
dance moves, but has inspired
women everywhere with her
unique style, business savvy and
dedication to charitable causes.”

PHOTOGRAPH BY PETER LINDBERG
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In the past 12 monthsalone, Beyoncé hasaccomplished sev-
eral career milestones. She notonly sang “American the Beau-
tiful” during the opening ceremony of the 2009 presidential
inauguration, she also sang the Etta James hit “At Last” as Pres-
ident Barack Obama and first lady Michelle Obama danced
their first dance at the Neighborhood Inaugural Ball.

In March Beyoncé launched her worldwide 1 Am . . . tour,
which has grossed some $53.5 million to date, according to
Billboard Boxscore. She's also the star and executive producer
of the 2009 film “Obsessed,” which opened at No. 1 and has
grossed more than $68.3 million in North America, according
to Mielsen EDL

“I Am . .. Sasha Fierce” debuted at No. 1 on the Billboard
200 when it was released by Columbia Records in November.
The album, the singer’s third solo set, has spun off a string of
Billboard Hot 100 hits: “If [ Were a Boy,” “Single Ladies (Puta
Ring on It),” “Halo,” “Ego” and “Sweet Dreams.”

After accepting MTV's video of the year award for her
iconic “Single Ladies” video a few weeks ago, Beyoncé gained
anew level of fan and industry respect at the Sept. 13 event
when she unselfishly brought Taylor Swift back onstage to
complete the acceptance speech cut off by Kanye West's sur-
prise interruption.

Beyoncé also continued her commitment this year to ongo-
ing philanthropic projects and entrepreneurial activities from
fashion to fragrances.

“She's incredibly creative,” says Rob Stringer, chairman of
Sony Music Label Group. “She also works phenomenally hard
to create the opportunities she has. People tend to think there's
18 |
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‘Other artists pretend
they have control
over what they do.

Beyoncé really does.
she’'s growing as
an artist more rapidly

than anyone thought.’

—ROB STRINGER,
SONY MUSIC LABEL GROUP

always an image-maker behind female pop stars. That's not the
case with Beyancé. There's no element of diva or difficulty about
her; she takes control of the process and makes it happen. She's
grown beautifully in that role.”

Bevoncé’s creative skills and hard work date back to that
pivotal talent show. Born Sept. 4, 1981, in Houston, the
young artist-in-training grew up listening to a variety of mu-
sical influences, including Tina Turner, Aretha Franklin,
Michael Jackson, Luther Vandross and Rachelle Ferrell. She
and friend LaTavia Roberson were only 9 vears old when the
group that led to Destiny’s Child was initially established
in 1990 with Mathew Knowles as manager. The duo expanded
into a trio after Kelendria “Kelly” Rowland joined in 1992,
A year after that, the group became a quartet with the addi-
tion of LeToya Luckett.
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Throughout the course of several name changes—Girls Time,
the Dalls and Cliché—the group rehearsed and played every-
thing from luncheons and fashion shows to church gigs and
Tina Knowles' hair salon. Those experiences not only honed
Beyoncé's talentand work ethic, they also planted the seeds for
the singer’s future business acumen.

“I think we certainly played a part,” Mathew Knowles says,
“Tina had her own salon and there were many nights when she
came home Tuesday through Saturday at7 or 8. And [ was work-
ing hard at Xerox. I think all of the girls saw that drive. They
saw our successes and also our failures.”

The fledgling Destiny's Child experienced its share of dis-
appointments before grabbing the gold ring. The act competed
on “Star Search” and lost. However, the exposure led to a
record /production deal through Elektra Records.

The relationship with Elektra ended after two years, without
arecord. But things began clicking after Knowles approached
an earlier suitor, Columbia Records. Destiny’s Child signed
with the label in 1997.

Destiny’s Child scored its first No. 1 when “No, No, No"—
the first single from the act’s 1998 self-titled debut album—
reached the pinnacle of Billboard's Hot R&B/Hip-Hop
Songs chart.

Two follow-up singles didn't fare as well. But the stage was
set for a platinum-certified future when Destiny’s Child teamed
with producer Kevin “She’kspere” Briggs. The result was the
group's first top five pop hit and second R&B chart-topper in
1999; “Bills, Bills, Bills."

The act’s second album, “The Writing’s on the Wall,” yielded
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ducer through her own company, Parkwood Films, named after the street
she grew up on in Houston.

Bevoncé previously displayed her buginess skills in 2004 when she
and her mother Tina established the production company Beyond Pro-
ductions. A vear later, the pair launched their first fashion collection,
named House of Dereon in honor of the singer’s maternal grandmaother,
Agnez Dereon. Since then, two other collections have been spun off:
the junior lifestyle line called Dereon and the voung girl's division
Dereon Girls.

Beyoncé's endorsement opportunities include alliances with Pepsi and
LOreal along with Tommy Hilfiger's True Star fragrance and Emporio Ar-
mani's Diamonds. Those fragrance forays set the stage for the development
of Beyoncé's own Coty fragrance, which will be unveiled in early 2010.

Beyond the music, acting and business ventures, philanthropy is one
of Beyoncé’s passions.

The Survivor Foundation—formed by Beyoncé and Kelly Rowland to-
gether with the Knowles family—has donated more than $2.5 million
for transitional housing for Hurricane Katrina victims and storm evac-
uees in the Houston area. Among the foundation’s additional initiatives
is the Knowles-Rowland Center for Youth in Houston.

On her current I Am . . . world tour, Beyoncé joined forces with the
General Mills brand Hamburger Helper and the charity Feeding Amer-
ica to help deliver more than 3.5 million meals to local food banks through
fan donations. The singer also devotes time to the Make a Wish Founda-
tion, meeting and talking with children during her tour stops. She under-
gcores her songs’ female empowerment themes through her work with
GEMS (Girls Educational and Mentoring Services).

Yet in all of her activities, Bevancé is always in control, former Des-
tiny's Child member Williams says.

“An important lesson [ learned from her is how to be firm and make
sure your yes means ves and your no means no,” Williams says. “If she

‘Beyoncé was always so
brave and prepared to be
the star she is today, even

at 16 and 18 years old.’

—LISA ELLIS, FORMER PRESIDENT OF
SONY URBAN MUSIC

doesn’t want to do it, you can’t manipulate the situation with her. It's about
making decisions that are right for you, that are right business-wise, that
won't take you where vou [don’t] want to go or hurt vou five or 10 vears
from now.”

Sony’s Stringer adds, “Other artists pretend they have control over what
they do. Beyoncé really does. She's growing as an artist more rapidly than
anyone thought.”

Already a veteran at the age of 28, Beyoncé tied the record for the most
Grammys won in a single year by a fernale artist when “Dangerously in
Love” earned her five statuettes in 2004, including best contemporary
RE&B album and best R&B song for “Crazy in Love” featuring Jay-Z. Her
“B’Day” also garnered a best contermporary R&B Grammy in 2007, That
same vear, Bevoncé became the first woman in the history of the Ameri-
can Music Awards to receive its International Artist Award.

Her 2007 concert DVD "The Beyoncé Experience Live,” featuring her
all-female band, has been certified three-times platinum by the RIAA,

This year, Forbes listed Beyoncé at No. 4 on its list of the 100 Mast Pow-
erful and Influential Celebrities, No. 3 on its tally of the top-grossing mu-
sicians and No. 1 on the countdown of top Best-Paid Celebrities Under
30, estimating her earnings in 2008-09 at $87 million.

Soon back an the road for the next leg of her worldwide tour, Beyoncé
shows no signs of glowing down. And that will keep fans anticipating what
the next creative moves will be for Beyoncé/Sasha Fierce.

And in the view of her father, what does the future hold for Beyoncé?

“I can't predict,” Knowles savs. “But | hope she will be enjoying the
fruits of her labor with a continuing mix of music, film, corporate proj-
ects; helping others as she does now; and moeving into other endeavors
like maybe painting. Most people don’t know this, but she's a really good
painter. Family is also important to her. I see her having a long-lasting ca-
reer but hopefully not working as hard as she is now.”

Whatever Beyoncé does next, the one constant will be her passion.

“That's why she's able to do all of this,” Knowles adds. “It's the talent,
drive, determination and passion. You can't successfully develop or fulfill
any strategies unless vou have that.” ses
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Beyoncé Discusses Her Focused Performances,
Frenzied Pace And ‘Fierce’ Alter Ego BY GAIL MITCHELL

Singer. Songwriter. Philanthropist. Entrepreneur. Actress. Producer. Beyoncé may be the
hardest-working woman in showbiz. € Take the four days leading up to MTV’s recent Video

Music Awards. ¥ Beyoncé wraps a run-through of her Radio City Music Hall performance
at midnight Thursday evening. Friday morning at 10 a.m., it's déja vu as she returns to
rehearsal mode. A dressing room break is anything but: chats with MTV personnel
about show logistics segue into an editing session for her next project—a DVD culled
from a summer stand at the Wynn Las Vegas. Later that evening, Beyoncé makes
asurprise appearance athusband Jay-Z’s Sept. 11 Madison Square Garden show.
Then right after the VMAs, Beyoncé and her alter ego Sasha Fierce catch a
flight to Australia to kick off the next leg of their I Am . . . world tour. ¥ As
she ticks off her jam-packed schedule, an unfrazzled Beyoncé dismisses her
multitasking with a laugh: “It’s just one of those grind weeks. It will be less
hectic when I'm in Australia.” A world tour is less hectic? As you exhale and
ponder that irony, it becomes clear that this is someone who thrives on hard
work and fierce determination. Before slipping back into her signature stilettos,
Billboard's 2009 Woman of the Year shares how she balances work and relaxation,
feeds her philanthropic passions and envisions her future.

The average person can’t keep up your pace. How
do you it?
I'm an all-or-nothing type of woman. Either I'm doing
abgolutely nothing and relaxing—reading a book, sitting
by the ocean and not answering any questions—or else
I'm hands-on and giving 100%, working really hard.
T'was juston vacation for three weeks after touring for
a couple of months. 1 have to schedule time to rest, re-
juvenate and get inspired to work again. Now ['m defi-
nitely rested and thank God [ had the rest—that's the
onlv way | would be able to get through a week like this,
After three weeks without giving any answers or ap-
provals and no performing, [ came back like, "Yes! I'm
ready to work!” [laughs]

How do you flip the switch from Beyoncé to Sasha
Fierce on tour?
It's a lot easier than it used to be since I've put so many
hours into performing; [ can make the transition fram
Beyoncé to Sasha Fierce really fast. I don’t have any crazy
rituals beforehand. | get in maybe two-and-a-halfto three
hours before each show. [ do my makeup on tour myself
and get my hair done. Then we all come together, say a
prayer and do a little stretch. I also do meet-and-greets
during which I meet alot of my fans. [ usually meet chil-
dren from the Make a Wish Foundation. I've basically
given them an open invitation whenever anyone wants
to come. That's always a highlight of the day for me.
On my days off from the tour, [ doalot of sightseeing.
[ love to vigit churches and musgeums all over the world.
The architecture in America is amazing but in Europe,
there's so much history. [ also started riding a bike on
my days oft with others like my assistant and stylist. It's
amazing how ['m able to ride around on a bike. Peaple
kind of see it’s me but since I'm on a bike, they think,
*Na, it's not her.” And by the time they realize it's me,
I'm already gone. It's great to do something normal every
day. It keeps me grounded.

What do you do to maintain your tour stamina? |
heard a rumor that you run on a treadmill in heels
and sing.

[Laughs heartily] No, [ don’t run on a treadmill in heels.
That's a bit extreme. But [ do practice my choreography
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in heels. And | have a rule that when [ have my heels on,
everyone has to have their heels on too. Sometimes the
dancers are like, "Oh, God, we hope Bevoncé comes in
late,” because I'll go all day. And in the end, I'll have blis-
ters and my toes will have bruises. It's really hard some-
times. I still do all the boring things that everyone else
does in regular workouts like squats and the treadmill.
But [ mainly get in shape from doing the choreography
during those long 12-hour rehearsals for two months be-
tore a tour.

Were you surprised by the immense popularity of
the “Single Ladies (Put a Ring on It)"” video?

Out of all my videos, it was the least expensive and took
the least amount of time. And it ended up being the most
iconic. I absolutely didn't expect that—I don't think any-
one did. But I knew exactly what I wanted to do: Keep it
simple. I've done so many things in videos with differ-
ent hair and wardrobe changes, different sets and lights,
[ just wanted to keep this one really minimal. And once
we got on the set, it was like, “Wait a minute. This is
something special.”

I'd seen this 1969 video | featuring Gwen Verdon)|, this
one take of amazing Bob Fosse choreography setagainst
a white background. And I thought, “Wow, despite all
the technology we have now, wouldn't it be great to just
strip it all down—without a bunch of different camera
shots and cuts, without any hair and wardrobe changes—
and make it all about the performance?” We had exactly
12 hours to film that video. We did it after shooting “If 1
Werea Boy,” so [ used the same director and same crew,
renting out a studio in New Jersey. From the black leo-
tards to incorporating some of Fosse's 1969 choreogra-
phy into our modern choreography, it was just a conscious
effort at keeping everything simple.

Outside of music, you're committed to several char-
itable causes. What attracted you to these partic-
ular organizations?

['m like everyone else. There are certain things I'm pas-
signate about that are close to my heart. I'm so inspired
by the children in Make a Wigh. It gives my life a way
bigger purpose when | know | can bring someone joy,
especially someone in a hospital whose childhood is ba-
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sically sacrificed. And their families are sacrificing too.
After being in hospitals, dealing with needles, medicines
and all the physical and mental pain these kids and fam-
ilies go through . . . for me to know that | can take them
away from that is very important.

Ever since | was 9 vears old, I've been working with
my pastor to help the hungry and homeless, 50 on every
tour, I've done something to help fight hunger. And this
time we were able to provide 3.5 million meals—that's
such a huge accomplishment. I'm grateful to work with
General Mills and Hamburger Helper and be a part of
something on such alarge scale as Feeding America. I'm
just so surprised at how many young people came to the
concerts with canned goods and were concerned about
this cause. They helped make this happen. [t wasn'tme.

Qur family charity, the Survivor Foundation, is still
growing. Then there's GEMS [Girls Educational and
Mentoring Services). | saw something about it on televi-
sion and wanted to help. It's real important for people
not tojudge. That's why I sit down and talk to these ladies
about what inspires me to be strong, and they inspire
me as well. To talk and cry with these ladies, to hug these
ladies and invite them to the shows to hear songs about
empowering women to set their own standards in rela-
tionships and build self-esteem. Those are things I can
share with these young women, These are all things that
have something to do with my purpose in life.

And you're just as busy on the entrepreneurial side,
dating back to your association with L'Oreal.

I have worked with L'Oreal since [ was 18 and it con-
tinues to be a great relationship. And with the cloth-
ing line that I started with my mother [Tina Knowles],
I'm still making sure the brand is true to what I like
and what I think my fans will like. Making it afford-
able for them was very important. At my concerts, we've
offered geats for $10 so that peaple who can’tafford it
can attend.

I don't realize all that | do until | do interviews like
this. And then I'm like, “Oh, myv God, how is this possi-
ble?” But | usually break things up and focus on one
thingatatime. Itis alotand thank God I love it, because
I don't know how else I would be able to do it. You just
make it happen.

Something else that's about to happen is your new
Coty fragrance. Can you give us a sneak preview?
I've been partners with and have endorged different fra-
grances. But this is my first time developing my own fra-
grance. I've spent over a vear having meetings, working
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Reigning supreme:
BEYONCE (center) in a still
* from the movie ‘Dreamgirls’

with the perfumeries. It's been really interesting. I'd
done a little of that in the past, approving a couple of
things here and there. But I've been a part of this from
ground zero. We've gone back and forth and back and
forth over and over again to get the perfect fragrance,
Evervthing | love, that's what this fragrance is. Fragrance
makes me feel sexy, so [ want my fragrance to be sexy
and seductive,

My favorite color is gold and that's also being incor-
porated into the project. I grew up playing with my
mother’s perfumes and love antique bottles, so [
wanted my fragrance to have this antique feeling. The
bottle looks like a piece efart. I can't reveal the name
vet, but it comes out early next year. I’ve already shot
the commercial.

Have you lined up your next acting gig yet?

| did two movies last vear, which was hard because I had
the album and a tour. I'm on tour right now until March
and I'll be going back and forth for some of the award
shows. So probably next year after the tour something
may happen. I've gotten a lot of scripts and out of those
there are 10 that are very good. So [ have to pick the one
I really love.

All of the work I've put into my films has paid off be-
cause the type of scripts I'm getting now has completely
changed. ['ve always wanted to do something darker and
meore dramatic because I'm much better at drama than
anvthing else, [ don't think anyone knew that until |
played Etta James; people could see my range. And then
[ did the other movie, “Obsessed.” [t was so much fun,
especially the fight scenes. I fell in love with deing those
stunts. That was my first time ever doing anything with
action in it. Eventually,  would love to do something with
a little more action in it.

I'm notin a rush becauge acting for me is fun—some-
thing I do because [ enjoyit. [ don't have to doit. So I'm
going to be patient and find the right film to work on next
year or whenever it works out.

Is music still as much fun for you as it was in the
beginning?

The truth is I really love what I do. I live for it. I've in-
vested so much of myselfin my career that I cherish it.
I've worked too hard to do something to damage what
I've basically dedicated my life to.

[ still definitely geta high every time I get onstage. But
it's not just the performing. It's also coming up with cre-
ative marketing ideas and doing cool collaborations, like
my fragrance. | love evervthing about this,
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Beyoncé's
Fans

In advance of Beyoncé’s appearance to receive
the Woman of the Year Award at Billboard’s
Women in Music event Oct. 2 in New York, we
invited friends, family and colleagues to offer
their tributes. Several also named their favorite
Beyoncé song.

“I'm definitely proud of her musical
gccomplishments but I'm probably more
Frnud that she's a truly good persan. My
avorite song is a bonus track called
‘Daddy’' that appears on her first solo
album. It basically says, ‘Thank you for all
you've ?iven me and when | marry a man, it
will be like my daddy."”

—MATHEW KNOWLES OF MUSIC WORLD
ENTERTAINMENT, BEYONCE’S FATHER
AND MANAGER

“I'm so proud of my big
sister. She's more than
woman of the year;

she's an inspiration.”
—SOLANGE KNOWLES, SINGER/SONGWRITER

“The good news for Beyoncé is that she's
not just as ?uud as her last hit song. My
admiration tor everything she does is
immense. Behind her inspiration is an
incredible amount of creative energy and
work ethic. My life would be so muc%‘u
easier if | had 10 of her”

—ROB STRINGER, CHAIRMAN, SONY MUSIC
LABEL GROUP

“Beyoncé knows how to balance what fans
want and how to push the envelope,
experimenting with sounds and directions.
That's what makes her the superstar that
she is. 'Irreplaceable’ was a sleeper on the
album but u?timate!y turned out to be the
fan favorite.

—MAX GOUSSE, SENIOR VP OR A&R, ISLAND
DEF JAM RECORDS

“Beyoncé is a true artist who brings it
every time. My favorite song will a?ways be
‘Hlaws and All. So much fEE?iHQ. SO
beautiful; her voice sounds amazing.”
—KELLY ROWLAND, SINGER/SONGWRITER
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What else is on your to-do list?

I'm interested in a lot of different things. I'd like to get
involved in videogames since [ really love Wii Fit, T think
itwould be a great idea to incorporate choreography be-
cause for me my workout is way more fun when it in-
volves dancing as opposed to running on a boring
treadmill. So I would love to do some kind of fitness game
but incorporate dance and performance into it. | think
a lot of women would enjoy that.

[ also want to continue to produce films—even if 'm
not in them—as well as a documentary on mvy life. Ac-
tually, I'd like to do a film loosely based on my father's
[Mathew Knowles] childhood and school years. He's had
an interesting life. But that will probably be in a couple
of years,

Is there a chance you'll start your own label?
Yes, eventually, when | have time. ['m doing so many
things, I have to slow down a bit so | can focus, [laughs]

Have you thought about taking a longer break after
this tour?

[ think after maybe a month or two months, ['d be really
bored. But I don't see myself working this hard for the
rest of my life. It's just too much to do forever. I thank
God I started touring and building a fan base when ['was
really young. So now if I took off a couple of years, I think
I"d still be able to come back, go on tour and do records,
I'm still a young woman.

What sparks your creative vision?

I've always tried to pick songs and singles that were a
part of pop culture, a part of things that people are pas-
sionate about and want to talk about and debate. “Sin-
gle Ladies (Puta Ring on It)” is an uptempo song that's
fun. But it's also something women go through every

day. “Irreplaceable” is also about something people ex-
perience every day. More than anything, [ always try to
challenge myselfand do avariety of different things. On
“Sasha Fierce,” the slow album showcased my vocal abil-
ity a lot more. And [ had the uptempo album to show-
case the dance.

I've tried to be an artist who pays attention to detail
and who is also a strong vocalist, performer and song-
writer. ['m verv happy to see other female artists chal-
lenging themselves to do everything. That's something
we started with Destiny’s Child. We were very young,
writing and producing our own songs. I'm very proud
of that.

What will Beyoncé/Sasha Fierce be doing in five
to 10 years?

Probably the same things. But maybe I'll be spacing it
out a little more. [laughs] Not every year; maybe every
three vears.

Maybe also a mom?
In five vears . . . ves, probably.

Any ideas yet about your next album?
[ haven't actually started writing anything. Maybe after
[ leave for Australia on the next leg of this tour.

You can't end this interview without one last ques-
tion: Any truth to the rumor about a Destiny’s Child
reunion tour and/or album?

I don't know if we would do another record anytime soon,
And we haven't talked about a tour. That's just been some-
thing tloating in the media. If people keep talking about
it, maybe we'll do it. If that's what people want . . . who
knows? But whenever the girls need me or I need the
girls, we're here for each other.

Modern romance:
BEYONCE with JAYzZ
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“My favorite Beyoncé
song would have to be
‘Dangerously in Love.'
sShe sang it with such
conviction and passion;
| believed every word.
And that's what is
great about Beyoncé:
She knows how to
personalize every song

= 1)
she sings.
—RICO LOVE, SONGWRITER/PRODUCER

"Beyoncé is the greatest performer alive.
How can ane person have all that talent,
grace and work ethic? Phenomenal.”

—JOHN LEGEND,
SINGER/SONGWRITER/PRODUCER

“It's a privilege to work with someone as
talented and driven as Beyoncé. Besides
being such an accomplished performer,
she's also a great producer with some of
the best hﬁﬁqinstinnts for what makes a
good song. She's not interested in knowing
who the song was written by before she
hears it. For Beyonce, it's alTaIJnut the
music, not the personalities behind it.”

—BIG JON PLATT, PRESIDENT OF WEST COAST
CREATIVE, EMI MUSIC PUBLISHING

“The greatest singers each have their
‘thing that they do better than anyone else.
Beyoncé's thing is taking a great song and
making it an event. She adds her own
personality and vocal prowess like @
master chef adds the missing ingredient to
his signature dish. Beyancé brings that
missing ingredient.”

—RYAN TEDDER, SONGWRITER/PRODUCER

AND MEMBER OF ONEREPUBLIC

"Beyoncé is a great talent, extremely
charismatic. People are drawn to her
like @ magnet. She's a down-to-earth
young woman who, with all she has
accomplished, is not full of herself.
She is class personified.”

—SMOKEY ROBINSON
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ACTING 'B' &

Years After Her MTV Dehut,
Beyoncé Is A Celehrated Actress
With A No. 1 Mavie To Her Name
BY MARIEL CONCEPCION

It was just eight years ago that fans first
caught sight of Beyoncé’s acting talent.

At the age of 20, the singer added the
new achievement to her résumé when she
starred in MTV's “Carmen: Hip-Hopera,”
a made-for-cable movie in which she
played an aspiring actress named Carmen
Brown, alongside Mekhi Phifer, Mog Def,
Wyclef Jean, Jermaine Dupri, Bow Wow
and others.

Today, Bevoncé has gone from the small
screen to the big screen, acting in six the-
atrical releases,

When she began her film career, Beyoncé
made sure she gained as much experience
as possible to be considered a solid actor, A
vear after filming “Carmen,” the singer
landed a co-starring role in the third install-
ment of Mike Myers” Austin Powers series,
“Austin Powers in Goldmember.” She ap-
peared in the role of Foxxy Cleapatra.

Then., in 2003, Beyoncé starred in the ro-
mantic comedy “The Fighting Temptationg”
with Cuba Gooding |r. Next, in 2006, she co-
starred with Steve Martin in a remake of “The
Pink Panther.”

The same year saw the release of “Dream-
girls,” in which Beyoncé starred alongside
Jennifer Hudson, Jamie Foxx and Eddie Mur-
phy, in the the story of the fictionalized "60s
R&B group the Dreamettes. Beyoneé co-
wrote “Listen,” the lead single for the film's
soundtrack, which was nominated for an
Academy Award.

One of her latest and most noteworthy
films is 2008's “Cadillac Records,” a
biopic about the Chicago-based record
company executive Leonard Chess and
the musicians who recorded tor his label,
Chess Records. Beyoncé portrayed singer
Etta James—one of her most celebrated
roles to date—and garnered producing
eredits for the film, yet another notch
under her belt.

“The film wag initially offered to her ag
just an acting vehicle, and it was something
she really responded to in terms of material,

role and character,” savs Andrea Nelson Screen star: BEYONCE in (from top) ‘The Fighting

Meigs, Beyonceé's film agent at International
Creative Management.

“But she was drawn especially to her role be-
cause of what Etta James represented in the music
world, and so she wanted to get involved in a maore
intricate way—both in development for casting
and music.”

So Beyoncé became ane of the boosters for the film,
helping to bring all the different elements of the
movie together, Meigs says. She aided actors with
their scripts, shared her thoughts on how scenes
should be shot and even got involved with lighting,
among other things,

And earlier this year Beyoncé co-starred in “Ob-
sessed,” which opened at No. 1; it's the second film
she co-produced after “Cadillac Records.” In “Ob-
sessed” she's married to a business executive being
stalked by a co-worker.

At one of the meetings during the filming of “Ob-
sessed,” Beyoncé impressed observers with her film-
producing vision.

“I sat there and watched her give her notes on the
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Temptations, "Austin Powers in Goldmember, ‘Obsessed’ and
‘Cadillac Records.’

script that she had outlined,” Meigs says, "They were
tvped up and articulated how scenes could be better
... I'was so impressed and blown away.

Meigs adds, “I don't think any of us expected or
anticipated that.

“Oftentimes when celebs are afforded producing
titles, peaple think those are for vanity. But what hap-
pened in that room alone made Beyoncé deserving
of her credits.”

Although the film received mixed reviews, it has
grossed $68.3 million at the North American box of-
fice, according to Nielsen EDI.

What's left for Bevoncé to conquer in the world of
film and acting?

Meigs says Bevoncé is looking over a couple of act-
ing and producing projects, although none can yet
be announced.

"Going to Broadway and winning a Tony is also
something we foresee in the near future,” Meigs
says., .ee
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"She's an incredible vocalist and one
of the hardest-waorking artists in show
business, not to mention a positive
inspiration for women. Young peaple these
days need strong role mnde?s. and she's
that person. For all the fame and fortune
she has been blessed with, Beyoncé acts
like she's just the girl next door. She's a
real and pure suuﬁ"

—JIM JONSIN, SONGWRITER/PRODUCER

"She is graceful and never shows any
weakness or frustration despite what may
be going on around her. She always has fun
witl%I whatever she is doing. A pru¥essinnal
but still a sweetheart.”

—SEAN GARRETT, SONGWRITER/PRODUCER

“"Woman of the year. ..
What took so long? She's
been woman of the year
for me for the last 10
years. My favaorite
Beyoncé song is
‘Survivor.' It's just one of
those songs that
embodies strength and
courage for females as

well as males.”

—DENNIS ASHLEY, VP OF CONCERTS,
INTERNATIONAL CREATIVE MANAGEMENT

"When we worked together on 'Dreamagirls.’
it was an oppaortunity to work with one of
the true great voices in our business. I'm
so proud to see her continuing in the
tradition of great voices like Whitne
[Houstan), Tani [Braxtan] and Mariaﬁ
[Carey] for the next decade’s listeners.”

—HARVEY MASON JR.,
SONGWRITER/PRODUCER

"It's not unexpected that she is being
recognized as the woman of the year.
You're talking about 8 woman who is super
talented, tireless—and isn't showing any
signs of slowing down.”

—C. “TRICKY"” STEWART,
SONGWRITER/PRODUCER


http://magazinesdownload.com/

CONGRATULATIONS

ON WINNING THE WOMAN OF THE YEAR AWARD
AND THE HUGE SUCCESS OF THE EUROPEAN LEG OF THE ‘1 AM... TOUR’

WE HAVE ALWAYS SEEN YOUR ‘HALO:
IT'S BEEN AN HONOUR WORKING WITH YOU FOR THE LAST 12 YEARS. N
ROB HALLETT AND ALL AT AEG LIVE aEC

Find more magazines at www.MagazinesDownload.com


http://magazinesdownload.com/

BEYONCE

THE BILLBOARD WOMAN OF THEYEAR

CONGRATULATIONS FROM ALAN HAYMON
AND YOUR FANS AT HAYMON EVENTS
AND LIVE NATION

LYve nAaTION"

www.LiveNation.com

Find more magazines at www.MagazinesDownload.com


http://magazinesdownload.com/

BG:B'. travel

Y —
=
-

BCD TRAVEL CONGRATULATES

—

BEYONCE,

It's been a true privilege to have
worked with you these past few years,
and | look forward to seeing you

continue to reach new heights of

achievement on your amazing
journey through life.

All the best,
Brian

' ONBEING NAMED

Congratulations 5 /
on receiving such a
well-deserved accolade.

You are a visionary artist and a
true inspiration to women around
the world.

Mike, Michele and all of your friends
at BCD Travel.
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Lending a hand: From left,
Houston Food Bank
president/CEO BRIAN
GREEMNME; Congresswoman
SHEILA JACKSON-LEE, D-
Texas; BEYONCE; and St.
John's Downtown Church
pastor RUDY RASMUS

HEART
[JFAN
ANGEL

How Beyaoncé Gives Back
BY MARIEL CONCEPCION

Earlier this summer during a concert stop at the Izod
Center in New Jersey, Bevoncé brought a little girl
named Jada to the stage. While kneeling on the floor
and holding in her arms a child who iz battling
leukemia, the 28-year-old singer dedicated to her the
show's closer, “Halo.”

According to the Make a Wish Foundation, which
works with celebrities to grant wishes to children
with life-threatening medical conditions, that dedi-
cation was Wish No. 40 that Beyoncé has fulfilled
during nine years of involvement with the group.

Although she's one of some 800 celebrities who
granted wishes last year alone, according to Make a
Wish media relations manager Brent Goodrich, Be-
yvonceé is one of the most popular recipients of re-
quests in recent years.

“She’s obviously an admired performer, but also,
she really makes the children feel like they're No. 1
when they meet,” he says.

Make a Wish isn't the only way in which Beyvoncé
gives back. A few years ago, she teamed with her
mother Tina, father Mathew and sister Solange
Knowles to start their own family foundation: Sur-
vivor. The nonprofit organization is based in her
hometown of Houston and assists those who have
been displaced, are homeless or have been stricken
by HIV/AIDS. The Survivor Foundation also started
the Knowles-Rowland Center for Youth, a multipur-
pose community outreach facility in Houston.

“Mostrecently the organization assisted with sur-
vivors of Hurricane Katrina and helped find housing
for those displaced by the disaster,” says Andrea Nel-
son Meigs, Beyoncé's film agent at International Cre-
ative Management.

Her willingness to help doesn’t stop there. Late
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lastyear, after watching the documentary “Very Young
Girls,” Beyoncé visited the Harlem headquarters of
Girls Educational and Mentoring Services, which pro-
duced the film and works to stop sexual exploitation
and domestic trafficking of children.

“Her mother, Tina Knowles, reached out to us and
said she'd never heard Beyoncé sound more passion-
ate about something,” GEMS founder/executive di-
rector Rachel Llovd says.

“Twa days later, Beyoncé came in and said she
wanted to learn more and wanted to understand what
the girls had been through. She was supposed to stay
15-45 minutes, but stayed five hours instead. At the
end, we said a group praver lead by her mother, It
was very intense and emotional .”

Since then, Bevoncé has become one of the faces
of GEM 8" national campaign “Girls Are Not for Sale,”
alongside Halle Berry and Demi Moore. And she
arranged for girls from GEMS to get tickets and back-
stage passes this past summer for her concert at the
[zod Center in East Rutherford, N.]., as part of her I
Am . .. Sasha Fierce tour.

On that tour, Beyoncé also teamed with the Gen-
eral Mills brand Hamburger Helper and Feeding
America, which touts itself as the nation’s largest do-
mestic hunger-relief charity, for the “Show Your Help-
ing Hand" campaign. The campaign sought to provide
3.5 million meals through local food banks by en-
couraging fan donations at her concerts.

“Her name came up because in various occasions
Bevoncé had mentioned how Hamburger Helper was
one of her all-time favorite comfort foods,” General
Mills VP Beth Brady says. “So, we thought there was
no one more authentic for it than Beyoncé—giving
back is true to her DNA."

This is the second time Beyoncé has joined forces
with Feeding America, according to the charity’s pres-
ident/CEO Vicki Efsarra.

“For her 2007 tour, we had a food drive at every one
one of her tour stops. For this past tour, she held a
press event at all her shows to help promote the drive,”
she says, pointing out that hunger becomes most crit-
icalin America during the summer and winter, which
is why she is in talks with Beyoncé to work together
again this upcoming holiday season.

“She's just so beautiful, talented—she’s so impres-
sive and grounded and manages her career very well,
but she's always striving to use her voice to try and
influence good in the world,” Efsarra adds. “Not all
human beings find a way to do that.”
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“She was completely egalitarian [warking
on the film “Oreamgir(s]. It wasn't about,
I'm the star and you're not' with the other
ladies. It was, 'We're all in this.' And she
was sweating bullets and working hard like
everyone else. In all my years of mixing
with people you would say are stars,
Beyoncé was the most refreshing of
anyane. The whole star trip isn't there.
She's so talented and coal. [ adore her”
—HENRY KRIEGER, COMPOSER

Irreplaceable’ is a well-
written, timeless record.
And Beyoncé's delivery
was incredible. | knaow I'll
still be listening to that
song 20-30 years from

naw.”

—RODNEY JERKINS,
SONGWRITER/PRODUCER

"I love songs that show off the emotion and
rawness in Beyoncé's voice like
Resentment’ and the songs she did as Etta
James in ‘Cadillac Records.' This honaor is
well-deserved: She's one of the special
angels that we're blessed to have. |
absolutely love her to ife.”

—MICHELLE WILLIAMS, SINGER/SONGWRITER

"I still remember the first time | ever heard
‘Crazy in Love' and watched the video. | was
blown away by the whole combination: a
great record together with an incredible
Ferfnrmanne. The energy was so in your

ace. Beyoncé is the total package.”

—MIKKEL S. ERIKSEN OF
SONGWRITING/PRODUCTION TEAM
STARGATE

| think it's very obvious what my favorite
Beyoncé song is. But my second favorite is
Single Ladies (Put a Ring on It)." It's very
sparse yet very creative and the lyrics are
intriguing. | don't think ['ve ever worked
with anyone better; | can't wait to work
with her again.”

—TOBY GAD, CO-WRITER OF
“IF | WERE A BOY"

WIREIMAGE.COM

BOBE LEVEY/


http://magazinesdownload.com/

fy()w W@WMW/ haove beern such arn
gkzc/‘cc%ﬁ/g/)aﬁé gfﬁ?y (ﬁé. Cz/ozm hard, work,
wm/{){w&bﬁ; (}Xi’/éé’/‘ﬂa%gé; and czmazx@/ (alernd
are z)&;ézkzk(zg/; (__7/0(4/ are /,?w@/ @ éecm(é//@/ %-6/‘&13()7’2/;
G O/LZQ’/‘CZZZ{MD/?J/;/

/z;ar-. 62*@/%@: a8 — C(Z/Om Rock’ IO Jaz&/ S %}f{z-
/J/JJ Debbrre S-S “An avoard well deserved.” Jhe /O()éﬁ‘j&(&/
/;)/f? /)5‘ Moteh SQYS S wu “youw

?mmwmfm&/

,fow' ﬁ/wm,; Nessan, and the entire crecw:

LS


http://magazinesdownload.com/

Total eclipse: BEYONCE
onstage in Chicago.
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At a time when touring achievements have

TAKING IT
NS TAGE

industry success, Beyoncé has grown into a
formidable force in concert. ¥ Beyoncé
launched her yearlong, worldwide | Am . . .
Beyoncé Emerges As A Formidahle EJLU.‘ 1;1;'1arch. El’é: ﬂrzt I];::;furmc%mklthe
Live Force BY GAIL MITCHELL - ™ited >tatesandanada belore embarking
on an international itinerary that included
stops in the Netherlands, France, Belgium, Germany, Portugal, the United Kingdom,
Ireland and, most recently, Australia and Singapore. The tour sponsors include L'Oreal
and General Mills/Feeding America in the United States; Nintendo in the States, Eu-
rope and the United Kingdom; and Crystal Geyser in Japan. 8 Of the 55 shows that Be-
yoncé has logged as of Sept. 16, she has grossed $53.5 million and drawn 667,509 fans
in primarily 15,000-seat arenas, according to Billboard Boxscore. § In 2007, the Bey-
oncé Experience tour—staged at similar-sized venues—grossed $24.9 million, and
272,521 fans attended the 29 shows reported to Boxscore between April 21 and Sept. 8.
9 “It's staggering the amount of progress Beyoncé has made at only 28 years old,” Sony
Music chairman Rob Stringer says. “She’s doing great in the digital world and still
selling physical CDs. The live touring was the last piece of the jigsaw puzzle. Now that
touring level is ::nnqu{’.rtrd.” ¥ Dennis Ashley, VP of concerts for Beyoncé's lmnking
agency International Creative Management, adds, “I've never seen an artist work as hard
as she does just in rehearsal for the perfection she brings onstage to fans.” ¥ Taking a
break from the big stage, Beyoncé customized her touring show this summer for an
exclusive and intimate engagement at Wynn Las Vegas’ Encore Theater. That four-night
stand ran July 30-31 and Aug. 1-2 and was taped for use in an upcoming DVD
compilation. ¥ In October Beyoncé will perform in Korea, Japan, China and Ethiopia.
Then in November, she'll travel to Russia, Turkey, Egypt, Greece and back to the United
Kingdom and Ireland. Still on tap: dates in Brazil, South Africa and South America be-
fore the tour wraps next March. oee
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With so many dreams coming true;
may your star continue to riseanad
shine with brilliance

Beginning with your 1irst ' solo tour;sweare

honored you've entrusied us 1o aeliveryou
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FRAGRANCE,
FASHION
AND MORE

Beyoncé Is The Pretty Face Behind
Several Endorsements
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A smile that sells:
Clockwise from

havasa 8

BY MARIEL CONCEPCION

Previously the face of the fragrances True Star from
Tommy Hilfiger and Diamond from Emporio Armani,
Beyoncé is readying the release of her own scent early
next year, with a name that's still under wraps.

According to Carol Goll, head of the global branded
entertainment division of International Creative Man-
agement, Beyoncé signed a deal with fragrance house
Coty, which is also behind perfumes for Jennifer Lopez,
Sarah Jessica Parker, Celine Dion, Halle Berry and
David and Victoria Beckham. The agreement author-
1zes Coty to create an “alluring and sophisticated” per-
fume that “personifies me as a woman [and reflects
my] inner power,” Beyoncé said in a statement an-
nouncing the fragrance.

The new fragrance, slated to hit stores in early 2010,
is the latest addition toa lengthy list of endorsement deals
for Beyoncé, with companies from Pepsi to I'Oreal.

This past spring, Nintendo DSi premiered a world-
wide commercial for its game “Rhythm Heaven,” in
which Beyoncé stars. Also this spring, Crystal Geyser
announced that Beyoncé is the new spokewoman for
the water brand in Japan and would be featured in its
ads there,

Also in Japan, Beyoncé and sister Solange Knowles
are the faces of Samantha Thavasa—a Japanese fash-
ion company that launched in 1994 and specializes in

has deals with
L'Oreal, Samantha
Thavasa (with
sister SOLANGE)
and Nintendo.

handbags for young women.

“It's tough, it's fun, and it's sexy,” Beyoneé saidin a
staternent about Samantha Thavasa's latest Digney hand-
bags line, which the siblings recently promoted in Japan.

Beyoncé's longest-standing endorsement deal is with
cosmetics brand I'Oreal, with which the singer signed
a five-year contract in 2004,

“The one thing that attracts someone to Beyoncé is
her authenticity,” Goll says. “She’s really about her
lifestyle, her strong feelings of empowerment, her beauty
and her passion.”

Gaoll adds that before signing any deal, Beyoncé's
team examines a brand’s perception in the marketplace,
its share of the market and how it stages campaigns.

"We definitely don't want to do one-offs. We'd rather
do long partnerships,” Goll says.

Maoving forward, Goll says there will be more part-
nerships, but she doegn't offer any details, Goll says of
Beyoncé: “Whenever she puts her name on something,
it's organic and people can easily see the affiliation.
Crystal Geyser is a product she drinks and delivers a
message about purity, health and fitness that she wants
to exude.” seae

top, BEYONCE gl - ) iy
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Phoenix House
Rising Above Addiction

Phoenix House congratulates Billboard’s Woman of the Year.

A brilliant entertainer and great-hearted spirit, Beyoncé gives generously of her talents, her compassion,
and her support. The men and women of Phoenix House are grateful for her gifts to us—the inspiration,
understanding, and practical contributions that help those in treatment find and sustain recovery.
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Our Congmtufations to Billboard’s
WOMAN OF THE YEAR

BEYONCE

Your Success As a Mamfing Star and Actress
and

Your Contributions to Those Less Fortunate
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Provide impiratt;f}far all of us to
REACH for the Stars and remember to give back

We congmtufate you and your management team
MUSIC WORLD ARTIST MANAGEMENT

Your Friends at
Provident Ifinancial Management

An RSM McGladrey, Inc. Business
Business Managers to
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BEYONCE ON THE CHARTS

Beyoncé has been a forceonthe ~ Rank Title Artist Label Year
Billboard charts since Nov. 29, 1997, 1 INDEPENDENT WOMEN PART | Destiny’s Child Columbia 2000
when she and her fellow Destiny’s Child 2 o2 2 2o RS Eavonce Lonnkia el
members debuted on the Billboard Hot 2 SaLEOY g:::'raeur geting ek e
100 with their first hit, “No, No, No.” - CRADY BN LOVE BeyoncA FRamINTg
Since then, between her solo sets and Jay-Z Columbia 2003
her albums with Destiny’s Child, 5 CHECK ON IT Beyoncé Featuring
Beyoncé has racked up 37 Hot 100 hits. Slim Thug Columbia 2005
They include five solo No. 1s and another 6 (s;';ﬁ'-: [I'EI‘:J[;?N i Beyonce &‘ﬂ;ﬁ:"d" 2008
four with the group. & Destiny’s Ehﬂd’s 7 JUMPIN’, JUMPIN’ Destiny’s Child Columbia 2000
“Independent Women Part [”leads SAY MY NAME Destiny's Child Columbia 1999
Billboard's exclusive recap of Beyoncé’s g LOSE MY BREATH Destiny’s Child Columbia 2004
biggest Hot 100 hits. The track spent11 10 SURVIVOR Destiny’s Child Columbsia 2001
weeks at No. 1 on the chartin late 2000 BILLS, BILLS, BILLS Destiny’s Child Columbia 1999
and early 2001, It reigns as the song with 12 NAUGHTY GIRL Beyoncé Columbia 2004
the most weeks at No. 1 hy a female 1E] NO, NO, NO Destiny’s Child Columbia 1997
group_ ﬂ- On the Bi]]board 200' seven 14 '0Z BONMNIE & CLYDE Jay-Z Featuring Roc-A-Fella/ 2002
Beyoncé Knowles Def Jam/IDJMG

studio albums have charted from

SOLDIER Destiny’'s Child Featuring

Beyoncé and Destiny’s Child combined. T1. & Lil Wayne commbla
The group’s 1998 self-titled set was the 16 ME, MYSELF AND | Beyoncé Columbia 2003
first to chart, peaking at No. 67 and [ HALO Beyoncé Music World/ 2009
selling 831,000 U.S. copies, according to Columbia
Nielsen SoundScan. Since then, every 18 IF | WERE A BOY Beyoncé Music World/ 2008
tudio set released from either act has Soumnia
° . 19 BOOTYLICIOUS Destiny’s Child Columbia 2001
peal.ceq mn thertop five a'nd soldmore BEAUTIFUL LIAR Beyoncé & Shakira Music World/ 2007
than 2 million copies stateside. soes Columbia

CONGRATULATIONS BEYONCE
YOU ARE SO WORTH IT!

LOVE
MCCANN ERICKSON NY

NY
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From the age of 16 years old till now you have given generously to fund projects for
people in need. The Knowles-Rowland Center for Youth, The Knowles Temonos Place
& your St. Johns family salutes you.

e.  Beyoncé Knowles
|

"Billboard Woman Of The Year Award!”

4 J &\ Find more magazines at www.MagazinesDownload.com
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I AM...

woman of the year

WE ARE...

proud to be your sound company
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Hamhurger Helper conqratulatee

Beyence
meeam s 2009

4
FEED|NG’

AMERICA
Beyoncé, Hamburger Helper
and Feeding America in

ELI the fight against hunger

at ShowYourHeipingHand.com

TOP BEYONCE BOXSCORES
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Capacity
Mo of Shiws, Selouts  Promoten(s)

GROSS SALES/ ARTIST(S)
B Venue, Location, Data(s)

68,927
59,520 four shaws

Dublin 50,606 Live
% 29-30, June 3-4, 2009 fu?’.!r sellouts LEe

Acer Arena,

Sept. 1819, ng i

two sellauts Michael Coppel Presents

. Madison S
Ledion s ‘!'““mm Live Mation, Haymeon Entertainment

27,580
ZE7H0 two shows

26,109

T Live Nation, Haymon Entertainment

New York, Aug. 4-5, 2007

Rod Laver Arena, Melbourne,

Austrafia; Sept. 1516, 2008 Michael Coppel Presents

a6 Clear Channel Entertainment,
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BEYONCE

Your incomparable talent and remarkable beauty is only exceeded
by your boundless compassion and unyielding devotion to your
family, fans, and friends.

You inspire us — every day — to be better
at everything we do.

Congratulations on this well deserved honor.

We love you.

Ken, Jeremy and all of your friends, fans and family at
Goldring Hertz and Lichtenstein, LLP
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Year Released Title Artist Billboard 200 Peak U.S. Sales*

1998 “Destiny’s Child” Destiny’s Child 67 831,000

1999 “The Writing’s on the Wall” Destiny's Child 5 6.3 million

2001 “Survivor™ Destiny’s Child 1 (two weeks) 4.3 million

2003 “Dangerously in Love” Beyoncé 1(two) 4.7 million

2004 “Destiny Fulfilled” Destiny's Child 2 3.1 million

2006 “B'Day” Beyoncé 1 3.2 million _
2008 “| Am . . . Sasha Fierce” Beyoncé 1 2.4 million B
SOURCE: Miglsen SoundScan, through Aug, 300 “Worldwide, according o Sony. Destings Child and Beyoncé curmulatively nawe sold 100 millien units, including alburms, physical and digetal singles, and music OWDs.
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We proudly
congratulate our client

Beyonce

Billboard
Woman of
the Year

s
and salute our colleague

Marsha Vlasic

Women in Music Honoree
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OF THE YEAR .

Lady Gaga is being honored as Billboard’s
Rising Star, but it seems more accurate to
call her a skyrocketing star—of music, videos
and fashion so avant garde that it sometimes
involves the wearing of Muppets. Her album

['he Fame” is the best-selling debut album
of this year in the United States with 1.3 mil-
lion copies sold, according to Nielsen Sound-
Scan. It has spawned four top 10 Billboard
Hot 100 hit singles, including two No. 1s:
“Tust Dance” and “Poker Face.” And it's the
fifth-biggest-selling album of the year over-
all, behind only Michael Jackson’s “Num-
ber Ones,” Taylor Swift’s “Fearless,” the
“Hannah Montana Movie” soundtrack and
Eminem’s “Relapse.”
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Billboard's Rising

y Star Breaks Records
And Shatters Boundaries
BY CORTNEY HARDING

Even though Stefani Germanaotta paid her dues perform-
Side and in NYU
artist anw.n as Lady Gaga seems to have sprung onto the

ing on the Lower East college bars, the
pop stage fully formed and fully fabulous. But Gaga isn’t
just a talented recording artist and compelling performer.

ALL THE SINGLES, LADY

GAGA BURNS UP THE BILLECARD HOT 100

Title Debut Debut Date Peak Peak Date Weeks On Chart Label

“Just Dance” 6 B/16/2008 | (three weeks) 1/17/2009 4 Streamline/KonLive/Cherrytree/Interscope
“Poker Face” 92 1/3/2009 1 4/11/2009 40 Streamline/KonLive/Cherrytree/Interscope
“LoveGame” 96 3/1/2009 5 b/27/2009 n Streamling/KonLive/Cherrytree/Interscope
“Paparazz” | 9f12/2009 7 10/3/2004 5 Streamiline/KonLive/Cherrytree/Interscope
SOURCE he Billboard 200 through the Oct. 10 chart. Sales through the week ending Sept. 27,
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Disco inferno:
LADY GAGA

She's
from “The Fame” to more than 100 placements and has
written for such names as Fergie, the Pussycat Dolls, Brit-
ney Spears and New Kids on the Block.

A few months ago, she struck a deal with Steve Stoute's

an accomplished songwriter who has licensed tracks

Translation branding agency. Rather than connect her with
brands, Stoute says he'll treat the performer herself like
one. “I don't just want to do deals for a check with her,
Stoute told Billboard. “She’s at the ]Jomrv here she’s big-
ger than life, She has transcended music.”

Gaga has become known for wearing larger-than-life out-
fits, but she's not just trying to get attention. She’s making
a statement about living the glamorous life and defining
her own identity in the public’'s ever-expanding field of vi-
“There are all these places where art and self-
she told Billboard.

sion.
expression and clothing can intersect,”
“When [ wore the Kermit outfit
plush dolls], it was a commentary on wearing fur.”

Gaga's visual aesthetic can also be seen in her videos,
which were nominated for nine awards at the 2009 MTV
Video Music Awards, including best new artist, video of the
vear, best female video and best pop video for “Poker Face.”
She went home with the trophy for best new artist and a
solidified reputation as a live artist after giving a perform-
ance that recalled both early Madonna and the movie of
Stephen King's “Carrie.”
over yet. On Nov. 24 she’ The

a double-disc repackaged version of her

Gaga's year isn't Il release
Fame Monster,”
debut that will include several new songs, including her
And after that,

next. wes

fifth single, “Bad Romance.” who knows

what she’ll do—or wear

[a blouse and hat made of
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BY
LEILA COBO

Regional Mexican music hasalways been a business of mav-
ericks, many of them as bold and entrepreneurial as the char-
acters depicted in the genre’s hits.

In the United States, a significant part of that business has
been forged by a family whose patriarch broke into the busi-
ness by selling cassettes in a cantina in Long Beach, Calif,

Pedro Rivera founded his own label, Cintas Acuario, in the
mid-"B0s, launching the careers of multiple acts, including
those of his children, Lupillo and Jenni Rivera—two of the
most visible and top-selling names in the regional Mexican
genre—as well as that of up-and-comer Juan.

In turn, in a genre steeped in tradition, Jenni and Lupillo
stand out as pioneers of a new generation of artists who—
like pop stars—have presented themselves as personalities
as well as artists,

Pedro, an immigrant who came to the United States in
1966, is also developing the careers of two other sons, Pedro
Jr—who sings Christian music—and Gustavo. Another
daughter, Rosi, plans to record in the future.

The distinct ares of each of the Riveras’ careers underscores
the versatility of the regional Mexican business and how it
has redefined itself to preserve its position as the biggest,
most lucrative Latin music genre in the United States.

“The Rivera family represents the essence of regional music
and the Mexican community in the U.8.," says Gustavo Lopez,
pregident of Fonovisa Records, which releases Jenni and Juan,
and Disa, which releases Lupillo. “Their vast musical talent
combined with their excellent approach to the business have
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and will continue to make them a powerhouse.”

The top-selling family member, Lupillo, has sald 1.1 million
albumsin the United States, according to Nielsen SoundScan.
Jenmi has sold more than 700,000, while Juan, wha's vounger
and only recently signed with a major label, stands at 67,000,

All the Riveras have espoused a patient approach to stardom,
recording for vears before hitting it big. All tour constantly, with
Jenni selling out two nights at the Nokia Theatre in Los Ange-
les in July, grossing nearly $1 million with an attendance of
more than 12,000, according to Billboard Boxscore. All learned
the music business from the bottom up and, following their fa-
ther's advice, all kept ownership of their master recordings.

“Lupillo and I both worked at my father’s record label,”
Jenni told Billboard in an interview last year. “We know how
to deal with distributors and stores. We accidentally turned
into artists ourselves, so we know how to hire a promoter,
who to deal with, and we've built it up little by little. More
than an artist, I'm a businesswoman.”

Pedro got started in show business as a photographer in
Long Beach nightclubs and cantinas. Eventually, he started
singing once a week, then began writing and performing his
own material.

He became an accidental impresario after meeting singer
Genaro Rodriguez, who had released an album with a small
indie label. Rodriguez’'s master reverted back to him when
the album flopped, and on an impulse, he gave it to Pedro.

Pedro took the master and produced thousands of cas-
settes, which he then sold along with the photographs he took

PEDRO, JENNI,

LUPILLO AND JUAN
RIVERA REVEAL THE
SECRETS TO THEIR
REGIONAL MEXICAN

MUSIC DYNASTY

of nightclub patrons. He began taking cassettes to local dis-
tributors and selling the rest at swap meets during the week-
ends. Eventually, other groups approached him to record and
distribute tapes, including El Chapo de Sinaloa in 1986 and
Los Razos and Graciela Beltran in 1987 —all names that went
on to become major stars in the genre years later.

Although Pedro didn't have any musical training or back-
ground—and he openly admits this—he did have an eye for
talent. And he realized early on that there was money to be
made from those home-grown recordings.

“All my artists are licenses,” says Pedro, who has refused
to sell his publishing catalog through the years. “For exam-
ple, say vou recorded with me 10-12 years ago and had no
success. And suddenly you have a hit. T take advantage of that
and do a 15-hit compilation and offer it to a label.”

Pedro also hit on another notion early on: Because he didn't
have the budget to take singles to radio, he exhorted his artists
to try their luck with corridos, the narrative subgenre of re-
gional Mexican that relates stories of heroes and anti-heroes,
which now is gaining unprecedented traction on radio (see
story, right). Pedro says, “I used to tell my artists, “We have
to study corrides, sing corridos, because they can help us sell
albums, regardless of who sings them.’

For Jenni, it was the corrido “Las Malandrinas” that pushed
her to general awareness after recording several other albums
that did little commercially.

Pedro licensed the album to Fonovisa, and Jenni pounded
the pavement promoting it at a time when the genre was
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Made in the ULS.A.:
Sibling singers
LUPILLO and JENNI
RIVERA performat the
ninth annual Latin
Grammys Awards Nov. -
13, 2008, in Houston.

catching on—but only ameong male singers.

“Itwas the late 1990s and the early 2000z and the female artists
were singing ballads and romantic fare,” Jenni says. “So 1 fig-
ured, ‘I'm naot typical at all in any way, so I'm going to do what
the guys do butin a differentvoice.” I wrote it myself, I'wentand
knocked on doors myself, spoke with programmers myself, and
they listened. And they said, “We'll give the song the opportu-
nity to air, and we'll see if there’s response.” And lo and behold,
the song aired on [Los Angeles radio station] La Que Buena
[KBUE]...and it put Jenni Rivera on the musical map. And
then, itwas up to me to stay on that map and continue to record
songs that were what people wanted to listen to.”

Corridos also were the initial path of success for Lupillo,
who burst onto the regional Mexican scene in the early "00s
armed with designer suits, cigars, wide-brimmed hats, a shaved
head and a Bentley. His father licensed the album “Despreci-
ado” to Sony Discos, and the singer went on to sell more than
halfa million U.S. copies, according to SoundScan.

Lupillo, who, like his sister, grew up in Long Beach and is
bilingual, appealed immediately to a younger, bicultural buyer
of Mexican music who identified with his home-grown na-
ture even though he sang traditional banda music.

Jenni and Lupillo have since taken their careers in differ-
ent directions. Jenni has remained with Fonovisa, which has
promoted her heavily through the vears although she and her
father control their master recordings through Pedro’s com-
pany, Ayana Musical.

Lupillo, on the other hand, signed with Univision Records
after leaving Sony, then went to Venemusic and now has an
artist deal with Disa.

Both siblings, however, have broken ground as artists who
have taken regional Mexican music from fairgrounds and
rodeos to theaters and arenas like the Gibson Amphitheatre
and the Nokia Theatre in L.A. In fact, Lupillo co-hosted the
Billboard Latin Music Awards in 2007.

Both have also developed distinct imaging and personas,
Jenni, who often speaks publicly about her private life—in-
cluding her much-publicized divorce from an abusive first
husband—is developing a reality TV show and will release a
biography later this year.

Juanis producing his own TV show, a blend of reality and per-
formance that he hapes to sell to a network. “My father always
taught us to work on our own and rely on no one,” says Juan,
who eight months ago was a contestant on a reality show in Mex-
ico on the Azteca network. That led him to host another Azteca
show, “El Festival Azteca Music,” in the United States. Acutely
aware of the potential of the Internet, he has hired someone to
handle digital media for him in Mexico. “Even though times are
rougher than ever, I'm working harder than ever,” he says.

These types of extracurricular activities never appealed to
Pedro, however, and he now finds sales sorely diminished
and the bulk of his income deriving from his valuable mas-
ter recordings.

“When I began to develop artists, [ didn’t have the vision
to sign recording deals together with touring contracts,” he
says. “And that's where the money is.”

However, Pedro continues to seek out new talent through
his own artist development collective, El Talento, and he has
his own Internet radio station, which he hopes will take off
in the near future. All Cintas Acuario and Ayana Musical re-
leases are also sold digitally on the Cintas Acuario Web site.
“We have to wait for the Internet to begin working [ for Latin
artists],” he says. “Everything has a process.” e

Jenni, Pedro, Lupillo and Juan Rivera will speak at Billboard's
Regional Mexican Music Summit Oct, 8 at the Hyatt Regency
Century City in Los Angeles,
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A NEW WAVE OF RISQUE NARCOCORRIDOS GAINS
POPULARITY —AND RADIO PLAY— IN THE U.S.

Corridos—songs that tell the stories of notorious charac-
ters—have gained new prevalence among mainstream fol-
lowers of regional Mexican music thanks to artists that are
daring to sing in the bluntest of terms and radio’s new will-
ingness to play the racy songs.

Corridos have traditionally tackled many subjects in many
ways. For the last three decades, a popular subgenre has
been narcocorridos, for example, which tell tales of drug
dealers and their exploits.

Until recently, however, songs that got too explicit were
rarely, if ever, played on radio. That is no longer the case, with
acts like Larry Hernandez, El Compa Chuy and El Potro de
Sinaloa rising on the charts with tracks like “El Katch,” “El
Piloto Canavis” (The Cannabis Pilot) and “El Sr. de la Hum-
mer” (The Guy With the Hummaer).

“What's very interesting is that radio is increasingly play-
ing more corridos,” says Gustavo Lopez, president of Disa
and Fonovisa. “And stations that do so are successful and
have younger listeners. So, it's not only about the movement
itself but about the acceptance at radio.”

For example, iconic nortefio group Los Tigres del Norte de-
buted at No. 1 on Billboard's Top Latin Albums chart with
their new album, “La Granja,” at the same time the single of
the same name hit No. 1 on the regional Mexican airplay chart.
This is the first time a corrido hit Mo. 1 onthat chart since Los
Tigres' “La Reina del Sur” did so in 2003.

Los Tigres pioneered the commercial corrido, singing about
drug trafficking long before it was acceptable to radio. But un-
like today’s crop of acts, which bluntly spell out drug usage and
violence, Los Tigres’ style is far more subtle.

“What happens around us is the same,” says Jorge Her-
nandez, lead singer of Los Tigres. The way things are told,
however, is different. “Our proposal, like [those of journal-
ists], lies in providing information that people have actu-
ally experienced. But our reality doesn't rise to this level
of fiction.”

Songs like the legendary “Camelia la Tejana,” for example,
tell—in beautiful prose—the story of drug-trafficking lovers
Camelia and Emilio, with Camelia shooting Emilio after their
successful heist when he confesses he loves someone else.
The current hit “La Granja,” in turn, is a parable that com-
pares corrupt government to animals in a farm (and yes, it has
been compared to George Orwell’s “Animal Farm™).

In contrast to Los Tigres del Norte, the new crop of acts
leaves nothing to the imagination. The players in their songs
traffic drugs, they get high, and they make money, as evi-
denced in the hit “El Katch," performed by both El Compa
Chuy and El Potro de Sinaloa (“Armani, Dolce v Gabbana,
Land Rowver to cruise/With dollars in my bag and

Buchanan's to drink.™)

Popular corridos include Larry Hernandez's “El Baleado,”
which reached No. 14 onthe regional Mexican airplay chart
inJuly, and El Compa Chuy's “El Katch,” which is essentially
a party song and went to No. 2 the same month.

Few ofthese hardcore narcocorridos have entered the top
10 of the regional Mexican airplay chart. However, José Santos,
president of Santos Latin Media, which consults many radio
stations nationwide, says this is a function of certain songs
being popular only in specific areas. Because corridos are es-
sentially stories, they often refer to specific regions in Mexico
and appeal to pockets of the population that identify with
those regions.

A factorinradio programming, Santos says, is that fans—
especially those from Mexico—request specific songs. In ad-
dition, popularity on the Internet, where many acts have
garnered hundreds of thousands of hits on YouTube and
MySpace, spurs radio interest.

Larry Hernandez, for example, has been putting out al-
bums since 1999 but only gained radio airplay after he
signed with Fonovisa. (Hernandez was shifted to Fono-
visa after his original label, Machete Music, was acquired
by Universal.)

"I don't think this would have been possible without a big
label,"” he says. “Getting onto radio is hard, but when pec-
ple request the song, nothing is hard. ‘El Baleado’ started
climbing. There were radio stations that didn't want to airit
but they finally programmed it. Anything is possible when
people want to listen to something.”

“El Baleada” is a track from Hernandez's new album, “16
Marco Corridos,” which is No. 7 on the Top Latin Albums chart.
The song is a day in the life of a hard-drinking, card-playing
drug dealer, and the video plays out as an ode to the lifestyle.

However, Hernandez says he in no way seeks to glorify that
way oflife. While some of the appeal may lie simply in its
shock value, composer/singer Hernandez says he sings
about what he knows. “l lived viclence as a child,” says
Hernandez, who's also an avid reader of books about
drug cartels and the drug trade. “l was born in Los Ange-
les but was raised in Mexico, and as a boy, | saw how this
person or the other was killed. They are my experiences.”

But while this may be the reality in Mexico, it isn't the
same in the United States. This fact, producer Adolfo Valen-
zuela says, makes the songs harmless—and appealing—in
the United States. “Here, it would be almost impossible for
[voung people] to go around toting guns,” says Valenzuela,
whose company, Twiins Enterprises, has signed several new
acts like El Kommander. “| think they merely seeit as some-
thing forbidden and cool. They see it as a new trend.” —LC

LUBILLD AND JEMMI RIVERA: MICHAEL CAULFIELDYWIREIMAGE COM
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MOBILE ENTERTAINMENT

BY ANTONY BRUNO

The mobile music landscape has changed dramatically in
the last two years, as the iPhone revolutionized the
capabilities of wireless devices. New apps are forging new
links between artists and fans, as the phone evolves
beyond a sales platform for
ringtones to a hotbed of new
ways to entertain and
communicate. And while there
isn’t any shortage of artists
pursuing projects in this
exciting new space, only a

handful are taking the lead, cutting new trails
for others to follow as the landscape changes
around them. Here, Billboard presents its
second Top 10 Wireless Artists list,
identifying the acts setting standards in how
to use mobile for promotion and profit.

MICHAEL LOCCISANG/GETTY IMAGES

Most artists are content to use today’s mobile applications in the m@st basic way
possible: adding their content to a template and watching what happens.

The members of Fall Out Boy take the tools available and make them their own
by integrating mobile services into a broader interactive experience. While plenty
of bands let fans download photos to set as wallpaper images for their phones, last
vear Fall Out Boy made a game out of a series of collectible Tarot cards. Rathernthan
justlisting the number for SayNow—a service that lets bands and fans trade voice-

mails—the group hid the number in the music video for “Headfirst Slide Into
Cooperstown on a Bad Bet.” The first message the band posted to the sdrvice
came from “Tiffany"—the robot lead character of a comic book series called

“Fall Out Toy Works"—reading a URL directing fans to the online comigs

In each case, Fall Out Boy keeps fans engaged by adding another layer of en-
tertainment. It was one of the first bands to set up a special Web site where
fans could upload maobile photos while at concerts. For this year's Believers

Never Die tour, it gave away tickets as part of a mobile messaging sWeep-

stakes, The groupis legendary on Twitter—one of the first acts to reach more
than 1 million followers—and uses its Mozes mobile fan club to poll mem-
bers weekly on topics like their favorite song title and desired tour stops.

And it will be one of the first bands to sell music through the new *Tap Tap
Revenge 3" mobile rhythm game from Tapulous.

“When they see something working, and see the automatic reaction by the fan,
they continue it and keep it going,” says Dan Kruchkow, head of digital media
strategy for Crush Management, which reps Fall Out Boy. “They definitely like to
make it very interesting for the fans.”
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Here's the kind of clout U2 has these days: When the band
announced that BlackBerry was sponsoring its 360° world
tour, the move drew headlines for the fact that Apple—which
sponsored its last tour—was no longer involved.

In support of the BlackBerry-exclusive mobile version of
its “No Line on the Horizon™ album, U2 appeared in a Black-
Berry TV spot reminiscent of its earlier iPod ads, The band’s
app lets users sample songs from the new album and link
toa U2 Mobile Shop to buy the album for $10 or sengs for
$1.50 each. Other elements include lyrics, a news feed and
a photo gallery.

Up nextis an innovative set of social tools that will allow
fansatll2 concerts to mark where they're sitting againsta
map of @agh venue, and the ability to chat and share pho-
tas with dther app users attending the same concert. A
“Who's Listening” tab will let users see the names and lo-
cations of@ther fans listening to the album on BlackBerry
devices il real time.

Mandger Paul McGuinness says the band’s goal is to rein-
vent thgalbum for the digital age, replacing CD booklets with
interactive digital experiences. “As music fans, the band has
alwfays enjoyed all the detail ofan album gatefold or CD book-
lghy” he said after the BlackBerry app launched. "They want
to make visual material available with their albums, and this
appistheideal way to doit.”

1t's easy for artists to jump on the bandwagon once a new mo-
bile application shows promise—it's much riskier to be the
first to test out a new platform. Yet when Matchbox Twenty
frontman Rob Thomas prepared for the release of his second
soloalbum, "Cradlesong,” he became the first artist to launch
a mobile version of Atlantic’s Fanbase platform.

As a computer
widget, Fambaseidets
fans aggregate ngws
and content like photos,
videos and musie from
official enlineSources,
like an artist’s Web site,
as well as fronT unofh-
cial sources, such ag
user-generated photog
or news outlets. The
maobileversion doegthe
same through thedse of
Adobe’s Flashlite tech-

nology but adds a few mobile-centric tweaks, such as letting
fans leave voice-mails, chat with other fans or find nearby con-
certs based on the phone's location.

The iPhone version includes two games—"Inner Beauty”
and “Reverse Barbershop™—and aversion for Nokia's Ovi music
and entertamment service is in the works. Thomas is also work-
ing with BlackBerry maker Research in Motion on a free app.

A selfprofessed “Twittering fool” with more than 100,000
tollowers, Thomas has sent more than 3,800 updates since
late March, personally responding to fan questions from his
ever-present BlackBerry. He revealed the first single from the
new album, “Her Diamonds,” on the service. *Everything
about the way I deliver music to my fans and my relationship
with fans has changed,” he told attendees at Billboard's Mo-
bile Entertainment Live conference this spring. “The only
thing that hasn't is the context that goes into it.”

Famous for his recording work as half of Eurythmics and
as a solo artist, Dave Stewart also now serves as Nokia's am-
bassador to the entertain-
ment industry.

After becoming friendly
with Nokia executive VP of
entertainment and commu-
nities Tero Ojanpera three
years ago, Stewart became
the inaugural (and to date
only) member of the mobile
phone company’s Artists Ad-
visory Council, charged with
brainstorming new mobile
music products and forging
relationships with the music
industry elite.

Nokia could hardlyfave
found anyone better-suited for the role. Stewart maybeone
of the best-connected songwriters in music—helg initro-
duced Nokia executives to Bono and is writing sgngs with
French first lady Carla Bruni—and he’s a regular at big-
think conferences like TED and the World Econgmic Ferum
in Davos, Switzerland.

Most recently, he used a Nokia-branded niobile game to
launch the career of an artist he manages—@anadian singer
Cindv Gomes, [t was Stewart who convinced Nokia'to build
the game around the singer by having her record original
music specifically for it, which players could then purghase
on Nokia's Ovi music service.

Ever since he left hig major-label contract, Nine Inch Nails
mastermind Trent Reznor has been experimenting with new
digital models of distribution and promotion. [n the mabile
envirgnment, he hit his peak in April by releasing the NIN:
Access app, which included all the usual elements of artist
apps—access to music,
photos, videos and mes-
sage boards—as well as a
GPS-based location feature
called Nearby. This lets
users scan an area for other
Access users as well as add
location information to
posted messages and pho-
tas. It even lets fans join
chat sessions with others
in a given area. The app
uses existingformatsto
power most of the func-
tionality: An éftension of
Google Earth lets users
view conversations taking place on the app’s chat function
from either the phone or from the desktop, and 2 mubileyer-
gion of Twitter—called Twinkle—powers the text messaging,

The Access app isn't his only experience on the iPhorigs
Reznor struck a deal to make the first artist-branded version
of the popular music thythm game “Tap Tap Revenge” late
last vear, and he later took on Apple’s sporadic app approyal
process when it rejected an update to the Access appdhat
listed his song's lyrics. The update was ultimatelapproved.

After launching his career on YouTube, Soulja Boy Tell'em
used mabile platforms to maintain his momentum, prima-
rily through fan communication platforms like SayNow.

Soulja Boy included his SayNow number as a line in the
chorus for his hit “Kiss Me Through the Phone”—releaged
just before Valentine’s Day—and registered mare than 4
million fans to his SayNow account. That makes Soulja
Boy the service’s No. 1 artist, according to SayNow. Since
his account went live in June 2007, he's received more
than 36 million incoming calls, his recorded messages
have been listened to more than 100 million times and
fans have left him more than 8.5 million messages. He's
also recorded 300 messages for all users to hear, which
includes snippets of “leaked” songs
and tour updates, and he's held 30
live conversations with select fans.
Whenever he leaves a new message
on SayNow, an update is sent to all
users on Twitter.

According to his label, Uni-
versal Music Group, “Kiss
Me Through the Phone” is
its best-selling mas-
ter ringtone of
the vear and has
sold the most
combined
copies across all
mobile formats,

Soulja Boy's other mobile
activities include using Veri-
zon's Mobile Recording Stu-
dio bus to remix songs
performed at various venues
on the America’s Most Wanted
tour, and then making those
tracks available on the operator's
V Cast music service.
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Although signed to a major label, Imogen Heap likes to do
things her own way. She's constructed a recording studio
in the former playroom of the house where she grew up,
and she wrote most of the tracks for her latest album, “El-
lipse,” while traveling through the Asia Pacific region using
a portable setup.

Fans got the inside
scoop on most of that
process by following her
on Twitter. She has av-
eraged three Twitter
posts per day since April
2008, and she doesn't
use a ghostwriter. In
March, she let fans cre-
ate her official bio by
crowd-sourcing it to the
Twitter community; she
received more than
1,500 responses. Those
whose contributions
made it into the final version received a hand-signed copyaf
the new album. She also posted links to the unfinished songs
fram the album, eliciting feedback and suggestions. Asare-
sult, Heap has more than 900,000 Twitter followers, rarﬂt‘ing
No. 18 among artists using the service. That's more thar;:‘{:"tlwr
artists who get far more radio airplay and sales, ingluding
Lady GaGa and Trent Reznor.

She uses an iPhone app called 12seconds—which 168 users
create a short video by capturing three photos and an audio-
clip from their iPhones—to upload quick updates ofther daily
activities. And Heap is one of the few artists using the .maobi
domain name to operate her mobile Web site.

Maobile phones weren't even on the radar in 1991, when
Pear| Jam put out “Ten,” but the band hag certainly embraced
the platform in recent vears. For the album’s March reis-

sue, Pearl Jam teamed with Verizon Wireless for promo-
tion: In the 10 weeks prior to the March 24 release, the
company gave away a different song off the album each week
as a mobile download to subscribers as part of the “Ten
Weeks of “Ten’ " initiative.

Prior to that exclusive deal, Pear! Jam teamed with Veri-
zon to make songs performed at each stop on its 2008 tour
available to attendees. Using the mobile operator@Mobile
Recording Studio bus, the band's engineer mixcd_,thrcc songs
from each show for download on the V Cast miigic service—
one for free and two at the standard download piice of $1.29,
Verizon later made ningtones and ringback tones out of the
same songs. As the tour went on, the catalog grew, alloing
fans to download any version performed througheut the teur.

Most recently, Pearl Jam and Verizon promoted the band's
new album "Backspacer,” released Sept. 20, byoffering cus-
tomers an exclusive ringtone and ringbackﬁj‘gone of each
song from the album every Thursday leading up to the re-
lease date, with the final three songs made zya_ilab_lc_;-.'rh'c
week before release. __d

After notreleasing a studio album for four years, the Dave
Matthews Band had plenty of time to get its mobile ducks
in a row in preparation for the rollout of “Big Whiskey &
the GrooGrux King” in June. Fans who entered their mo-
bile number on the band’s Web site received a free MP3
download of the first single, “Funny the Way It [s,” before
it was available through any other outlet, resulting in 1 mil-
lion signups. The band also partnered with AT&T o give
away the single to those using the Napster Mgbile app]lc:l
tion in hopes of driving them to purchase fihgtones afid
ringback tones of other sangs on the albun.

The band warked with the mobile fan club gperator Mozes
to offer special ticket alerts and track giveaways. In advarice
of the album release, the band created a spetial versiop of
the “Tap Tap Revenge” iPhone rhythm game {mmTapu
lous that featured older songs and tracks from the ngw
album, becoming only one of a handful of acts to releagea
branded version of the game. The band then followed up
with an iPhone app that lets users see the sgt list férup-
coming shows in real time. . <

By now it's become a comman practice to let fans send text
messages and photos to a screen during live shows, but
Keith Urban expanded on the idea during his Escape To-
gether world tour,

Inaddition to offering participating fans the chance to win
seat upgrades, Urban gave every fan who posted a text mes-
sage a free live track from a choice of four songs. Those who
provided their mobile phone numbers received details about
how to enter the Me, You and a BBQ campaign, backed by
tour sponsors KC Masterpiece and Kimgsford, withithe win-
ner getting a private concert and back}-ard cookont. T}iiz'_a“_l_:_rn—
test received almost 500,000 entries, which Kﬂ'Mastcrp"'Iétc
and Kingsford said was the most they'ye received for a pre-
mation. Additionally, more than 32% gffans who texted mes-
sages during Urban's shows ultimatelysignedp to his Mozes
mobile fan club, which now has 300,000 members.

Urban also created the Keith UrbanVIP Pass iPhone app
with the mobile service provider Zannel to létfans get news,
updates and content from the tour; he preceded his warld
tour with a set of Verizon VIP performances gkclusivelyfor
Verizon subscribers. Verizon also was a sporiger ofth;jf"-Es-
cape Together tour. - ...
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Fall Out Boy’s Bassist Talks Mobile
Strategy And Offers Advice OnHow To

Get Fans To Love You In140 Characters
BY CORTNEY HARDING

In this age of oversharing, it seems
strange to think that until 10 or 15 years
ago the most a fan could hope for in terms
of communication from a famous artist
was a signed picture from a fan clubor a
few minutes outside a tour bus after a
show. When Pete Wentz and his band, Fall
Out Boy, started making noise in 2003, the
band was noted not only for its emo-pop
music but also the way it used e-mail and
blog postings to forge closer relationships
with fans at a time when most acts were
still getting online. € Millions of albums
later, Wentz and his bandmates stay in
touch with Twitter and use the Web to
engage fans with such quirky online
games as “Fall Out Boy Trail,” a play on
the primitive computer game “Oregon
Trail,” and viral promotion campaigns like
Citizens for Our Betterment, which
promoted the band’s latest album, “Folie a
Deux,” under the guise of a political
organization. Wentz, who will be the
keynote interview at Billboard’s Mobile
Entertainment Live conference Oct. 6 in
San Diego, spoke about his label, the
future of Fall Out Boy and why he lets his
son Twitter for him.

OCTOBER 10, 2009

How do you develop your digital strategies?
Ninety-nine percent of the time we come up with the ideas,
like the takeoff on the “Oregon Trail” game or the Citizens
for Our Betterment campaign. Obviously we don't have any
programming skills, though, so we don't do any of the back
end. Butwe go through all the bugs of everything before they
come out and speak up if we don't like the way something is
presented. There are times when we are approached by dif-
terent people or companies. We are open to cool ideas from
other people, for sure.

Fall Out Boy was one of the first bands to embrace
MySpace and social networking, but now everyone
uses those platforms. How do you keep up with new
and disruptive technologies?

We were lucky in a weird way because we came in at the tail

Find more magazines at www.MagazinesDownload.com

end of the era when bands still had videos on MTV and were

still selling records and made money touring, and we had
peer-to-peer downloads on MP3.com and MySpace and all
of that. So, we had the best of all those things and were able
to establish ourselves as a band so that if one platform dis-
appeared, we still had other outlets.

In terms of new stuff, ['m pretty much a total insomniac,
and ['m up all night looking around. I follow the kids. My
brother was the one who told me to switch everything to
Facebook. He was way early on it and he is vounger than
me. | think that you get into trouble when you stand still.
You got to be like a shark.

Speaking of new things, when can we expect the next
Fall Out Boy album?
I think that there's nothing worse than when you like a band
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and you get their record and you can totally tell that their
musicisuninspired and they just felt like they had to putout
arecord. We have been grinding so much thatwe haven't had
the time to kind of figure out what we want to do creatively.

There have been reports that Fall Out Boy is basically
done. That’s not the case, right?

We put out a video [“What a Catch, Donnie”] that people
can interpret as the final thing or they can interpretitasa
celebration of what's going on or whatever it is.

We are going to stop doing Fall Out Boy when Fall Out
Boy stops being fun. I think that the world needs a break
from Fall Out Boy as much as Fall Out Boy needs a break
from the world. They need to embrace some other bands
out there and you can't always be shoving everything in
people’s faces all the time. To that extent, it is calculated.

Maybe we will start recording again in two weeks; maybe
it will be three years. [ don't really know. There is no plan
in mation at all and no one has said the “H” word [hiatus]
no matter how many times people try to get us to say it

But you won’t disappear from view, since you are so
active on Twitter.

Yeah, although sometimes [toddler son] Bronx tweets for me.
[ was on UberTwitter and [my wife] Ashlee [Simpson] came
in the room and asked if I could watch him and he just went
inon Baby Twitter. It was whatever numbers or letters he put
down went out as the tweet. [ was like, “That's pretty cool.”

As much fun as it is to have your son Twitter, you must
have a broader strategy for using it.

You use Twitter two completely, vastly different ways, It could
e the ultimate tool of narcissism. Yesterday I said, “l am
using Twitter in its most narcissist way possible. T am tweet-
ing in the mirror while I have another mirror setup so I can
read the Tweet forwards.” [t can be so narcissist and selfish,
but at the same time we used it to get $1 million for an or-
ganization called Invisible Children by asking followers to
each contribute §1.

One of the greatest things about Twitter is pointing at
stuff, For instance, Music Mondays is awesome because
you are able to let people hear music that they wouldn't be
able to hear otherwise.

And I'm sure you used Music Mondays to introduce
yvour followers to bands on your label.

In terms of the label, right now Cobra Starship is really blow-
ing up. We are working hard with them. We are working hard
on a new Panic! at the Disco record. We have two bands we
are looking to sign. We try to keep our label small. Ttwas sup-
posed to be a vanity label and then all of a sudden Panic sells
like a million records and then Gym Class Heroes have a No.
1 song. Butat the same time we wantto keepitlikeitis a gang.
We never really called it a label; we always called it a gang. It
is unfortunate because on the Billboard charts they refer to
us as arecord label but I'wish we could be referred to as a gang.

In addition to the label, you also have a number of
other ventures. How are those doing?

We have a bar in New York, a bar in Barcelona and a bar in
Chicago. T have a boutique for my clothing line and in the
back we have a hair salon that's by appointment only. [tis just
a fun little clubhouge to hang out in when [ am in Chicago.
These things have always been hobbies for me, | think peo-
ple think that a lot of what | do is more lucrative than it is,
but the truth is a lot of the things don’t make money and we
are lucky when we break even, Butitis not why we are doing
them—this is the time to push pop art. This is the time to
push pop music and bend it and make it weird. Because peo-
ple out there are doing it like Lady Gaga and Kanye West.
There are other people out there doing it and we want to be
a part of that movement.

DANCE OF DAY'S r.oecoimcetonerspatswentzsios wttare

THE ACADEMYIS. ..
Latest album:

“Fast Times at Barrington
High” (2008)

Sales: 85,000 copies

{all figures according to
Nielsen SoundScan)

The Academy Is. . . formed
in 2003 in the Chicago sub-
urbs, got signed by Pete
Wentz on the strength of its
debut EP in 2004 and head-
lined the Vans Warped tour
in 2006—a rather quick up-
ward trajectory, lts emo-
punk debut, “Almost Here,”
sold 265,000 copies, while
follow-up “Santi” sold
132,000, Its latest album
peaked at No. 17 on the Bill-
board 200, and the single
“About a Girl” went to No.
&8 on the Billboard Hot 100.
The Academy s . . . released
an EP, “Lost in Pacific
Time,” Sept. 22 and is tour-
ing in the fall,

THE CAB

Latest album:

“Whisper War” (2008)
Sales: 67,000

The Las Vegas band the
Cab got its big break at a
Cobra Starship show in
2007, where its members
met Panic! at the Disco

drummer Spencer Smith,
who brought the band to
Decavdance. The Cab’s
first album, “Whisper
War,” was released in April
2008 and entered the Bill-
board 200 at No. 108, The
band just finished its first
national headlining tour,
titled What Happens in
Vegas, and is currently
writing its next album,

COBRA STARSHIP
Latest album:

“Hot Mess™ (2009)

Sales: 80,000

The Cobras struck this
summer with their hit
“Good Girls Go Bad,” which
peaked at No. 7 on the Hot
100 and featured guest
vocalg from “Gossip Girl”
star Leighton Meester.
Formed in 2006 after the
breakup of frontman Gibe
Sparta’s previous band Mid-
town, Cobra Starship re-
leased “While the City
Sleeps, We Rule the Streets”
in 2006, followed by the
Patrick Stump-produced
“Viva La Cobra!” a vear later.
The glam-pap act is pro-
moting its latest release and
recently played the MTV
Video Music Awards.

FOUR YEARSTRONG
Latest album:

“Explains It All" (2009)
Sales: 10,000

One of the harder bands on
the Decaydance roster, Four
Year Strong owes more ta
bands like Lifetime and Go-
rilla Biscuits than some of its
guylinered labelmates, After
releasing an album in 2007 on
[ Surrender Records, the
groupwas courted and signed
by Wentz in February 2008,

GYM CLASS HEROES
Latest album: “The Quilt”
(2008)

Sales: 108,000

The rap-rock act came out of
the gate strong;: Its first album,
“As Cruel as School Children,”
sold 540,000 copies, and the
album’s single, “Cupid’s
Chokehold,” peaked at No. 4
on the Hot 100. However, its
latestalbum, “The Quilt,” was
metwith a more lukewarm re-
ception. The band is now writ-
ing a follow-up.

HEY MONDAY

Latest album: “Hold On
Tight” (2008)

Sales: 64,000

The only female-fronted band
on Decaydance, Hey Monday

is poised to be the next
Paramore. The upbeat pop-
rock act has toured exten-
sively and written plenty of
hooky, heart-wrenching
songs about breakups and fu-
tile crushes. The band is on
the Glamour Kills tour with
All Time Low, We the Kings
and the Friday Night Boys.

PANIC! AT THE DISCO
Latest album: “Pretty. Odd.”
(2008)
Sales: 400,000
Panic! at the Disco sent fans
into a panic recently when it
announced that guitarist Ryan
Ross and bassist Jon Walker
were leaving the band. The de-
partures raise new questions
about Panic's musical direc-
tion—while it shot to fame
with its glammy, theatrical
debut (“1 Write Sins Not
Tragedies,” which sold 1.8
million copies), a more retro,
rootsy second album failed to
grab fans in the same way.
Ross and Walker have an-
nounced the formation of a
new band, the Young Veins,
while the remaining mem-
bers of Panic are working on
a follow-up album.

—Crystal Bell and

Cortney Harding

B I N A R I S I A R S Decaydance Pushes Digital Promotion Strategies

When Cobra Starship titled asong onits
recent album “Pete Wentz Is the Only
Reason We're Famous,” it was only half-
kidding. During the past five years, Wentz
and his imprint, Decaydance, have broken
and signed a number of prominent rock
acts, including Panic! at the Disco, Gym
Class Heroes and, most recently, Cobra
Starship, whose “Hot Mess" debuted at
MNo. 4 on the Billboard 200.

Wentz describes Decaydance as a
“gang,"” and Crush Management co-
founder Jonathan Daniel says the label
is *a family thing.”

*The bands on the label all bring in
other bands and help them grow,”
Daniel says. “The office is almost like a
commune. We have studios in the back
and people just hang out here.”

Decaydance has taken a page from
the hip-hop playbook when it comes
to signing and promoting developing
artists. Established bands routinely
bring new acts to the label, take them

on tour and discuss them in interviews.
Fall Qut Boy even put out a mixtapein
advance of its last album featuring sev-
eral Decaydance artists.

“The Decaydance logo on an album
really means something,” Daniel says. “It's
astrong, identifiable brand at this point.”

The family aspect of the label is also
reflected inits structure. Decaydance is
run under the umbrella of Crush Manage-
ment, which also manages allthe actson
the label. Decaydance originally had a
distribution deal with Fueled by Ramen
and went with it when Atlantic purchased
the label. Decaydance's three-year deal
with Fueled by Ramen/Atlantic recently
ended, and even though Atlantic still dis-
tributes most of the acts, it has tried out
some new partners, signing a deal with
Columbia for the act Hey Monday.

Daniel Kruchkow, Crush’s head of
digital strategy, says this close-knit ap-
proach allows the bands to put their
fans first. “Our acts have real conver-
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sations with their fans, because they
realize they're nothing without them,”
he says. “Gabe [Saporta of Cobra Star-
ship] is online all day long replying to his
fans. They use services like SayNow and
Livemode to leave voice-mails for fans
and set up live calls with them.”
When it comes to more ambitious dig-
ital initiatives, like Fall Out Boy's version
of the “Oregon Trail” videogame,
Kruchkow says he lets artists take the
lead. “Pete blogged about it, the fans
love it, and we thought we might as well
doit," he says. “The return was huge; hun-
dreds of thousands of kids played it."
Kruchkow and the bands also try to
pinpoint which digital platforms are
about to hit a tipping point. “l spend
lots of time reading tech blogs, and the
bands are very cluedin to the different
services,” he says. “It's important fora
band to actually like to use these plat-
forms; it feels forced and wrong if
they're not into it.” —=CH
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Macy’'s salutes the 2009
Billooard Women in Music Honorees!
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"Multi-platinum, multi-talented

The Woman of the Year, Beyoncé

"Pop sensatfion, break-out success!”
The Rising Star, Lady Gaga

"Artistic vision, executive brilliancel”

The women who shape the industry

* MMOCYS
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SPECIAL FEATURE

For the¥ifth consecutive year, Billboard’s Women in Music
re in our Power Players series recognizes female
utives who drive our business forward with vision,
dedication and hard work.

But this year’s list differs substantially from those we've
sented in previous years, since we set up a nomination
process that was more open and inclusive than ever.

This summer, we invited our readers worldwide to
submit nominations to Billboard.biz. We promoted the
nomination process in print, online and through e-mail.
Female executives in every industry sector were eligible.
More than 150 responded.

A team of Billboard editors then reviewed every
nomination, numerically ranking the nominees on their
achievements in the past 12 months, the measure of those
achievements and their leadership in the broader industry.

The nominees who didn’t make this list are certainly
accomplished executives. But the selection of the 30
honorees featured here represents the collective ranking
and judgment of Billboard’s editors.

As inthe past, this list reads like a roster of the top 30 people
in the music business who happen to be women. But the
range of their expertise reflects the achievements of a much
greater number of women who are advancing our business.
We congratulate them all as we present this year’'s Women
in Music report. —Thom Duffy
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Judy McGrath

Chairman/CEQ, MTV Networks

How do you make it to the top of Billboard’s
Women in Music list? Bring the Beatles into the
digital age. The Sept. 9 launch of “The Beatles:
Rock Band” was a singular success story for MTV
Networks in 2009, and while figures haven’t yet
been released, MTV expects the premium $250
bundle to be sold out by November. Most
significantly, the game developed on chairman/
CEQO Judy McGrath’s watch may well mark an
Wpertant watershed in widening the demo-
graphic appeal for videogames that are driven by music.
Meanwhile, the Sept. 13 MTV Video Music Awards—with a little
help from Kanye West—did more than enter the “I'm gonna let
you finish” construct into the lexicon.
It helped the show garner 26.9
million viewers across MTYV,
MTV2 and VHI1, up 17% from
2008, according to Nielsen
Media Research. On the day
of the awards, audience traf-
fic to MTV.com jumped 20%—
over the previous year and
increased the site’s average
daily traffic by 220%. And
during 2009 as a whole,
VH1 enjoyed a 12% traf-
fic bump from the
year prior, according
to Nielsen Media
Research, thanks to
the introduction of
nine new series.
“Music owns a big
piece of the cul-
tural conversa-
tion,” McGrath
says, comment-
ing on the past
year. “The steady
drumbeat of the
MTV Awards, ‘The
Beatles: Rock Band,
followed by ‘VHI
Divas’ and ‘Hip-
Hop Honors' gives
us a lot to love
about music today
and every day.”
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Julie Greenwald
Chairman/C00O, Atlantic Records

: Promoted to chairman /COO of Atlantic Re
in February, Julie Greenwald has conti
winning streak at the label. Atlanti
with the top total album share
bels and was the first label to
of its revenue came from digital sales, includ-
ing downloads and ringtones. (Flo Rida, who
set the record for the highest-selling digital single in 2008 with
“Low,” broke his own mark in February with chart-topping dig-
ital sales of “Right Round.”) Year to date for 2009, Atlantic's over-
all album market share, including current and cataleg titles, is
7.5%, holding steady with where the label ended '08, according
to Nielsen SoundScan. The label this year has racked up 10 top
10 album debuts, including albums from Fla Rida, Rob Thomas,
Staind, Jay-Z, Trey Songz and Pleasure P. Atlantic has also been
a pioneer in the 360 business model, signing more than 50 acts
to multiple-rights deals. “I am maost proud of our artist roster,”
Greenwald says in reflecting on the past year. “We've continued
to develop new acts and reposition our bigger artists while en-
gaging in multiple-rights deals with almost 50% of our roster.”

Jody Gerson

Co-presyident, Sony/ATV Music Publishing

As co-president of Sony [ATV, Jody Gerson sue-
cessfully mixes creative and business acumen
to propel the company to new peaks. Sony/ATV
won the coveted ASCAP pop publisher of the
vear award in April for the first time in the com-
panv’s history, in large part due to Gerson's
leadership and signings, according to the com-
pany’s director of operations Jimmy Asci. Moreover, Gerson's
leadership has helped Sony/ATV boost its market share in the
top 100 songs, as compiled by Nielsen BDS. During her first year
at Sony ATV, Gerson hitwith her first signing—Lady Gaga. She
has since signed Johnta Austin, Enrique Iglesias, Mike Posner,
Stereo Skyline, Nikki Jean and 2AM Club, among others. She
also works closely with Sony/ATV artists like Akon, Shakira,
Wyclef Jean, Maxwell and Linda Perrv, Gerson has also revamped
the West Coast creative department and the urban department
and oversees the film and TV department, led by senior VP Ron
Broitman. Gerson is on the board of Alicia Keys' Keep a Child
Alive organization, was recently honored by Teen Impact as a
person who has made a significant difference in the lives of
young people who have cancer or blood diseases and participates
in the Bandier Program for the Music and Entertainment In-
dustries at Syracuse University.

-

Kathy Willard
Executive VP/CFO, Live Nation

In her role as Live Nation execu
Kathy Willard has worked to 3@
$40 million in expected savings from the
posed merger of Live Nation and Ticket
ter. (The combined entity would be wa
billion in total assets.) Since the merger an-
nouncement, Willard has spent countless
hours analyzing its impact, while working alongside lawyers,
U.S. government officials and executives at both companies,
aiming to close the deal by year’s end. “This is obviously not
our typical acquisition,” Willard savs, citing Live Nation's $350
million purchase of House of Blues in 2006 as the company’s
largest previous acquisition to date. “This 1s really pulling to-
gether a merger of equals.” Another focus of Willard's work
this year was collaborating with Live Nation execs on their ag-
gressive approach to summer concert pricing and promotions,
a strategy conceived to counterbalance a tough economy. “I
waorked alongside the division heads to understand their busi-
ness and what the implications are so they could look for ways
to cut costs when ticket sales aren’t coming in like we wanted
to or look for other promotion opportunities,” Willard says.
More than 800,000 tickets have been sold through Live Nation's
No Service Fee Wednesday summer program, she notes.

ILLUSTRATIONS BY JOSHUA GORCHOV


http://magazinesdownload.com/

MARTIN BANDIER & SONY/ATV MUSIC PUBLISHIN(

CONGRATULATE

lady gaga on heing named

debut album, The Fame, certified Platinum in US
first artist in a decade to have first two singles off debut album reach #1
(“Just Dance” and “Poker Face”)

“LoveGame” and “Paparazzi” both Top 10 hits
AND

j Ody ge I'S On for being included in

Co-President of Sony/ATV Music Publishing

& Sony/A\V

MUSIC PUBLISHING

www.sonyatv.com


http://magazinesdownload.com/

Sylvia Rhone

President, Universal Motown Records
Universal Motown Records presi-
dent Sylvia Rhone could have
earned her place on this list solely
for signing both of hip-hop’s most
touted MCs of 2009: Kid Cudi and
Drake. Kid Cudi released his debut,
“Man on the Moon: The End of Day,”
last month, and it sold 104,00
copies in its first week, according
to Nielsen SoundScan. “We didn’t
have a traditional hit single at
radio, but that wasn’t central
to the success of our cam-
paign,” Rhone says. As for
Drake, who was the sub-
ject of one of the biggest
bidding wars in recent
times, he will release his
debut, “Thank Me Later,”
inearly 2010. The album
will feature collabora-
tions with Kanye

Debra Lee

Chalrman/{: EO, BET Networks
In the past year Debra Lee, chairman/CEO of
BET Networks, led her company to a number of
notable accomplishments, including spearhead-
¥ inganew programming strategy thatled to the
I launch of "Keyshia Cole: The Way It Is,” “Sun-
Py day Best,” “Brothers to Brutha” and “Tiny &
J Toya." According to BET, “Tiny & Toya" just fin-
ished its first season as the No. 1 original series in the channel's
history. In the second quarter, BET had its strongest three months
in the network’s 29-year history, with viewership up 34% over the
same period of 2008, according to Nielsen Media Research, BET
also made a significant commitment to encourage viewers to vote
in the 2008 presidential election, airing programs that sought to
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West, Jay-Z and Lil Wayne, with
whom Drake is currefitly t@liking.
And speaking of LilWayne, the Uhi-
versal Motown artist, who marked
the highest first-ueek salesilast
year when his “ThaCarter |lI” aloum
sold 1 million copies, has the high-
est-grossing hipshop telr of
the year—and the most lucrative
rap jaunt ever, according to Bill-
board Boxscore. Seventy-
eight Lil Wayne headlining
concerts in North America
from Dec. 14, 2008, to Sept.
6, 2009, grossed approxi-
mately $42 million and
drew nearly 804,000 fans.
Meanwhile, Rhone’s deals
iIn the past year have
expanded Motown’s
scope in A&R and
the digital arena.

inform and educate its audience. The coverage
News specials to the company’s first Inaugural
President Barack Obama’s arrival in Washingt
has overseen BET's new international distributie
in the United Kingdom early last year and in Afric
as well as the launch of the company’s new network, Cé 5
28. “This has been a huge year for BET," Lee says. “We've seen
the highest ratings in the history of the network, but clearly the
highlight was the BET Awards. It meant so much to all of us to
be there for our audience at that emational time [following the
death of Michael Jackson]. The number of viewers who tuned in
to see the show was a testament to Michael Jackson’s far-reaching
and long-lasting influence and legacy.”

Alexandra Patsavas

Owner, Chop Shop Music Supervision
Alexandra Patsavag, owner of Chop Shop Music
Supervision, continued the year in herrole as
the music supervisor for “Grey’s Anatomy,”
“Private Practice,” “Chuck,” “Gossip Girl,”
“Without a Trace,” “Rescue Me,” “Numb3rs,”
“Supernatural” and “Mad Men,” as well as for
the upcoming film “The Twilight Saga: New
Moon.” The soundtrack to the first film in the series, “Twilight"—
on her Chop Shop imprint at Atlantic Records—has sold 2.2 mil-
lion copies, according to Nielsen SoundScan, making it one of
the top-selling soundtracks of the past year, while boosting the
profile of bands like Paramore, Muse, MuteMath and Iron &
Wine, Patsavas’ “Music from ‘The OC" " soundtrack series—
which consists of six collections—have sold more than 869,000
copies, according to SoundScan. Patsavas is a leader in making
the eritical connection for viewers who want to buy the music
they hear on TV; most of her shows feature online music guides
and video blogs that detail what songs and artists were featured,
as well as giving behind-the-scenes insight as to why they were
chosen for that particular episode.

Amanda Marks
Executive VP/GM,
Universal Music Group Distributio
Named executive VP/GM of
Group Distribution earlier t
Marks is at the forefront of effo?
the digital/physical divide. He: !
UMGD artists and labels to move more seam-
lessly between opportunities in the two distri-
bution channels. “My primary focus has been
in reorganizing the company so that on both the marketing and
sales sides we are one format-agnostic organization,” Marks
says. She also has helped create sales and marketing opportu-
nities through deals with companies like Echospin (an integrated
multiproduct e-commerce solution), [D Interactive (customiz-
able ringtones), Kyte (an online and mabile video platform for
live and on-demand content) and Dell (laptops now have the op-
tion of coming with either 50 or 100 song music bundles) that
boost the personalized marketing and sales services that UMGD
offersits artists and labels. She also has been leading the charge
for more direct-to-fan sales initiatives. And UMGD is extending
its reach into nontraditional retailers where fans are already
shopping. UMGD outpaced the industry during the last year in
digital album sales and digital track sales, with the latter up 19.7%
at the midyear point, versus 9.9% for the industry excluding
UMGD, while digital albums are up 21.3%, against 18.3% for
the industry excluding UMGD,

Claudia Palmer

Executive VP/COO, Europe,

EMI Muslc Publishing

w Claudia Palmer, executive VP/COO of EMI
. Music Publishing, helped design a new orga-
nizational structure for the company across
Europe, which accounts for about 40% of its
business. The result, she says, is “better serv-
ice and returns for our writers.” Palmer also
helped lead the launch of new capyright and
royalty processing systems and also CORE (EM | Music Publish-
ing's creative content division) in Europe. EMI's move to a cen-
tralized administration function in Europe has saved millions
of dollars in costs, according to the company, She helped in-
crease profits in the region through new revenue streams and
achieved “double-digit growth” in EMI’s production library busi-
ness, for which she also has assumed responsibility. “We've un-
dertaken a huge change-management program, impacting all
of our systems and processes, to drive efficiency on behalfof our
songwriters across the world,” she says. Palmer played a key role
in establishing CELAS, the European digital licensing organi-
zation that represents EMI Music Publishing repertoire, and
she works closely with collection societies throughout Europe,
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Julie Swidler

Executive VP of business
counsel, Sony Music Ente
As Sony Music Ente
business affairs/ge
15 the top-ranking le
second-larg: :
" arolein some of Sony Music Entertainment’s
> biggest deals during the last year, including ne-
gotiations with Universal Music Group to form
the Vevojointventure and the agreement between Columbia/Epic
Label Group and Roc Nation/Jay-Z. She also assisted in Sony
Music’s transition from a joint venture with BMG to full Sony
ownership last year. Swidler is a member of the general coun-
sel committee of the RIAA and part of the team of senior recorded-
music executives involved in ongoing negotiations with music
publishers in talks concerning a broad array of rights and busi-
ness issues, Her philanthropic activities include involvement
with the T] Martell Foundation and a position on the board of
the Music for Youth Foundation. *With the evolution of our busi-
ness, | have enjoyved being invelved in some intriguing initia-
tives and deals over the past year,” Swidler says. “I am most
proud, however, of being a member of the Sony Music senior
executive team as we navigate through this extremely challeng-
ing time in the music business and continue to vigorously pur-
sue opportunities to strengthen our company, Most importantly,
we maintain our passion for our iconic artists as well the emerg-
ing and brand-new artists we are signing.”

Marian Leighton Le
Chairman, RoundergRecords w
Rounder Records chairman Marian Leighton
Levy oversaw the release of the successful
Robert Plant/Allison Krauss collaboration
“Raising Sand,” which won Grammy Awards
for album and song of the year{Imall, Rounder
this pastyear was nominated for 13 Grammys
in 12 categories.) Leighton Levy has also boosted
the company's global reach, signing Rounder’s first interna-
tional distribution deal. She's now gearing up to celebrate the
label's 40th anniversary, which will be the subjectof a PBS TV
special to be taped in October. Additionally, Leighton Levy tes-
tified before the Senate Judiciary Committee in early August, on
behalfof the record industry’s support of the Performance Rights
Act, an issue that she has supported for the past two years. All
of this has led to sales increases: In 2008, Rounder’s market
share was up 33% over 2007 while international business dou-
bled in 2008, compared with 2007, the company reports. “This
past year has been an exciting one for me and for Rounder,” she
says. “Itis exciting to feel that momentum continue as we enter
our 40th year in the record business.”

Marsha Vlasic
Senior VP of contempora
International Creative Ma
Marsha Vlasic has
of the top touring
clients: Neil Young
Folds, Elvis
Muse, Ozzy Osbourne and Regina Spektor.
Vlasic's stature was secure as founder of her
own agency, the Marsha Vlasic Organiza-
tion. She has been a pioneer in music festival packaging, in-
cluding Ozzfest and H.O.R.D.E. Last September,
International Creative Management acquired Vlasic's com-
pany and named her senior VP of contemporary rock. She
recently expanded the division with the hire of Robin Tay-
lor, who added to the ICM roster such indie acts as the Shins,
Maodest Mouse, Band of Horses, the Hold Steady and Wolf
Parade. Vlasic describes the growth and development of
Spektor, Muse, Cage the Elephant and Devendra Banhart as
highlights of 2009, along with the newly forged partnership
with Taylor. She's also bullish on Moby's current tour and
Osbourne’s upcoming recognition as a Legend of Live at the
Billboard Touring Conference in November.
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Tammy Genovese

CEO, Country Music Assn.

As CEO of the Country Music Assn., Tamimy
Genovese shepherds one of the industry's
most successful award ghows agwell as CMA
Music Fest, an annual Nashyille event that
drew an average-daily attendance.of 56,000
people in June,a 7.2% increase in attendance
over 2008, “I have the awesome privilege of
waorking with a great team of staff and board members. We
work extremely hard to create an event that our artists enjoy
and love to play and that our fans can't live without,” she says
of the event, which has donated more than $2.2 million to the
Metropolitan Nashville Public Schoaols system. “It also helps
that our festival has earned a reputation for being affordable
and family-friendly, which bodes well for usin a sluggish econ-
omy. .. Butatthe end of the day, it is about our amazing artists
and their relationship with their fans.” This vear “CMA Music
Festival: Country’s Night to Rock” expanded from a two- to a
three-hour ABC TV special. The 43rd annual CMA Awards
airs live Nov. 11 on ABC. Genovese in the past vear also com-
missioned an extensive research study on the habits of music
consumers. “This information has helped our stakeholders
understand the multifaceted marketing approach necessary
to reach the various types of fans so we can not only sustain
but grow our business.”

EMI Music, Worldwide
As the music ind
album sales as am
thia Sexton has ste
erate new
executive VP of music services for EMI Music,
Worldwide. She was one of the leaders in the
negotiations to bring “The Beatles: Rock Band”
to market, as well as drive the use of music in other videogames
like “Grand Theft Auto” and “D] Hero.” Other partnerships in-
clude deals with iPhone app developer Tapulous on games like
“Tap Tap Dance” and “Tap Tap Coldplay.” EMI helped pioneer
the multiple-rights 360 deal strategy with Robbie Williams and
Korn, and now more than 90% of EMI's new artist deals in the
pastyear involve aspects beyond recordings. Brand partnerships
include companies like Fairmont Hotels, Guinness, Origins and
JCPenney and a deal with lottery marketer Pollard to include
artists on instant-win tickets. Nonphysical sales, including dig-
ital, licensing and rights, represented more than 35% of EMI's
income in the fiscal year, compared with 20% of its income in
the previous year, the company reports. For Sexton, however, all
you need is love: “The biggest highlight of the vear,” she sayg,
“has been working with Apple Corps and MTV/Harmonix on
the launch of “The Beatles: Rock Band.” ™

Brenda Romano

President of promotion,

Interscope Geffen A&M Records

It's no accident that songs from the Black Eyed
Peas and Lady Gaga have been ubiquitous on the
radio in 2009. The mastermind behind their air-
play push has-beeri Brenda Romanae, president
of promation for Interscope Geffen A&M. Her
strategy is to secure airplay at multiple formats—
including top 40, rock, alternative, hot AC and
triple A—resulting in Interscope Geffen A&M acts scaling the Bill-
board Hot 100, CHR/Top 40, Modern Rock and Rhythmic charts,
Thanks to the back-to-back achievermnents of Lady Gaga's “Poker
Face,” then the Peas’ “Boom Boom Pow” and “I Gotta Feeling™ at
the top of the Hot 100, Interscope set a new label record for re-
maining at No. 1 for 26 straight weeks as of the Oct. 3 chart. “It has
been avery rewarding year, highlighted by Interscope Geffen A&M
holding the No. 1 spot for the longest run in Billboard Hot 100 his-
tory with three consecutive No. 1s from the Black Eyed Peas and
Lady Gaga,” Romano says. “I'm so grateful to have the chance to
work with so many talented artists and colleagues.”

Amanda Ghos

Presu:lent Epic Records

After a successful
Amanda Ghost bec
Records in Februar
of her acts ascend
chartg, inc
Shakira, Matisyahu, Sean Kingston and Howie
Day. Shakira's latest single, “Loba,” has hit No.
1 on Billboard's Hot Latin Songs chart, and Ghost has co-writ-
ten and produced an upcoming track on Shakira's new album
“She Wolf” called “Gypsv.” Earlier this year, Ghost was nomi-
nated for a Golden Globe Award for “Once in a Lifetime,” a song
co-written for Beyoncé in the film “Cadillac Records.” She alse
co-wrate and co-produced three songs on Beyoncé's third album,
“TAm, .. Sasha Fierce.” Among the artists for whom she's writ-
ten and/or produced songs this vear are James Blunt, Daniel
Merriweather and Beverly Knight, for her new album “Beauti-

ful Night.” Ghost is even heard singing backup vocals on the
track “Colours™ on the Prodigy's current platinum album “In-

vaders Must Die,” “The last year has been extremely rewarding,
as [ have been given the opportunity to contribute to all the artists
on Epic, encouraging their creativity, in order to get the very best
results out of the album-making process,” Ghostsays. “l am very
proud of all the records we have produced this year and of the
extraordinary talent it took to make them so great.”

- -
Andria Vidler
President, EMI Music U.K. & Ireland
Andria Vidler—the first woman to lead EMI
Music U.K. & Ireland—took up hernew role
atthe start of September. But she’s already hit
the ground running, with the Sept. 9 Beatles
Day seeing the-Fab Foursell 354,000 albums
in the United Kingdom in 11 days, according
to EML. But Vidler brings a wealth of market-
ing experience from previous roles. She was chief marketing
officer at Bauer Media, home to such multiplatform U.K. music
brands as Q magazine (recently chosen as one of Billboard's
tap 10 Maximum Exposure platformsin the United Kingdom),
Kerrang and Kiss, That experience should stand her in good
stead as she preps the Nov. 9 launch of Robbie Williams' come-
back album, “Video Killed the Reality Star” (Virgin), the last stu-
dio album in Williams® current EMI contract. Vidler describes
her new position as “the perfect mix of my former worlds. De-
veloping creative marketing and product plans that connect
with consumers and engage them in the power of music—it's
almaosta combination of media owner and marketing agency,”
she says. “There's one striking difference, however: Ultimately,
music companies only get paid on results—a very healthy way
of doing business.”

Lia Vollack-Fried

President of worldwide
Columbia Tristar Motion
Among the highl
Friedman was o

White and Alicia Keys. She also *;lgncd "Amcr
ican Idol” runner-up Adam Lambert to do the
end-title song, “Time for Miracles,” far direc-
tor Roland Emmerich’s upcoming disaster film, “2012.” She
says, “Rob Cavallo produced this epic, sweeping track for Roland
Emmerich’s film and we are thrilled with Adam’s performance.”
In addition, she signed Miranda Cosgrove, star of the hit Dis-
ney Channel series “iCarly,” to do a song for the animated film
“Cloudy With a Chance of Meatballs.” Upcoming projects in-
clude working with Christina Aguilera on music for “Burlesque,”
starring Cher. “When you are in a job like this, each projectyou
work on is exciting and has its own DNA,” she says. "Asking to
choose highlights is a bit difficult because I love working on all
of our movies. However, one of the most rewarding projects that
I've done is Michael Jackson’s “This [s [t." Itis an amazing piece
of music history and | feel so excited to be a part of it.”
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Kara DioGuardi

Co-owner, Arthouse Entertainment;

VP of A&R, Warner Bros. Records

Everyone knows that Kara DioGuardi had
an amazing 2009, Not only did she debut as
ajudge on the top-rated show on TV, “Amer-
ican Idol-appear on“The View and co-
host “Live With Regis and Kelly,” but she
wrote a few songs thatimpacted the charts:
Pink’s “Sober,” Kelly Clarkson's “I Do Not
Hook Up,” Theory of a Deadman’s “Not Meant to Be” and
Jesse James’ “Wanted.” But what gets her ranked on this list
is her evolution as a businesswoman. Beyond songwriting,
she serves as VP of A&R at Warner Bros. Records, where her
signings include Jason Derulo, I-Yaz and David Hodges.
Moreover, DioGuardi also is the co-owner of Arthouse En-
tertainment, which has a roster that includes Eman Kiri-
akou, the writer/co-producer of “Crush” for David Archuleta,
and Gasia Livingston, who wrote “Unusual You" for Britney
Spears. The success of Arthouse led to its partial sale in 2008
to Bug Music, which has also purchased DioGuardi's pub-
lishing company, K'Stuff Music. With Arthouse and Bug
Management, DioGuardiis branching out to create new busi-
ness opportunities. In development are ventures in apparel
and videogames, which use her personality and music as
branding tools.

Linda Ne

Executive VP of ac
projects, Universal Music
Linda Newmar,

integration of numerous pubhshmg catalogs,
including BMG Music Publishing, Rondor

: Music International and Def Jam Music. She's
also hclpcd UMPG acquire catalogs containing the songs of
Jimmy Webb, Grace Jones and Judy Collins. She has signed
agreements relating to the works of Heart, the Bangles, George
Thorogood, Stephen Bishop, the Pixies and film composer
Mason Daring. Asked to cite highlights of the past year, she sin-
gles out the deal that allows Universal Music to represent the
Jimi Hendrix catalog for the world outside the United States
and an extension of UMPG’s worldwide representation of Miles
Davis’ copyrights. “Itis an honor and a privilege,” she says, “to
represent the works of true icons who have influenced the music
we listen to for generations.”

Melissa L

Senior producer, ©

around.
Bovle, the Black Eved Peas, Jonas Brothers,
Miley Cvrus, Rascal Flatts, Tavlor Swift, Katy
Perry, Bon Jovi, Alicia Keys and No Doubt, among others, for
the show’s Summer Concert Series. She was also one of the
first to book Adele, Chris Brown, Coldplay, Dave Matthews
Band and Kings of Leon for the morning slot. Just ask Kings
of Leon about how powerful that can be: Their already hit
album shot up 21% in sales the following week. Lonner is
known for her innovative marketing ideas. She was the firgt
to offer “Today” concerts on iTunes and provide customized
promaos on various NBC platforms, from taxi TVs to Today
Show.com. Lonner has also brokered deals for artist interviews
to appear on “Today” and in prime time, such as Meredith
Vieira's interview with Susan Boyle that appeared on “Today”
and “America’s Got Talent.” Lonner says, “The most reward-
ing part of the job is being able to introduce or highlight so
many talented, deserving musicians, whether it be from the
start of their career or at the height of their career. And we are
so appreciative of those artists who lavally return to the show
and become a member of the “Today’ family.”

Kathy Spanberger

President of the Anglo American region,
peermusic

the Anglo American region, and she oversees
ateam of 67 insixcountries (the United States,
the United Kingdam, Mexico, Australia, Canada
and South Africa). The division “contributed
double-digit revenue growth in 2008,” peermu-
sic chairman/CEQO Ralph Peer says. Span-
berger’s tearn celebrated the achievements of Tricky Stewart, who
was named writer of the vear at the ASCAP Urban Awards; Jason
Ingram, who won Christian writer of the year honors from SESAC;
and Juanes, who took home Latin Grammy Awards for record,
song, album and video of the vear. Key placements and hits re-
sulted from the work of such peermusic clients as writer [pro-
ducer Dan James in the United States, who placed songs on the
“Hannah Montana” soundtrack and Ashley Tisdale’s second
album; Adam Argyle in Australia, who had two hits performed
by Australian “[dol” winner Wes Car; and writer/producer Steve
Mac in the United Kingdom, who composed the No. 1 hit “Beat
Again” for JLS. Spanberger also cites as a highlight "our new deal
with Sixth House Music, which gives us the prestige of having
Anahi[from RBD] on our roster.” Peer praises Spanberger’s “on-
going effort to champion and nurture new composers, even in
this difficult environment. The work she does with new com-
posers is what our industry depends on for its future,”

Rebeca Leon

VP of Latin talent, AEG Live/Goldenvoice
It's been a busy year for Rebeca Leon, VP of
Latin talent for AEG Live/Goldenvoice, who
has promotedithe U.S. tours for Ricardo Ar-

Latin tours selely promoted by AEG Live.
Leon says the average ticket price for Wisin
& Yandel's tour is $45, underscoring her goal
to keep ticket prices affordable. Yet in a sign of the strength
of the Latin touring market, 80% of Wisin & Yandel's VIP
packages have sold out as their tour begins, she reports. Mean-
while, AEG’s new entertainment complex L.A. Live, which
includes the Staples Center, Nokia Theatre and Club Nokia,
has quickly become a sought-after venue for Latin acts to per-
form. At the Nokia Theatre, 85% of AEG Live's Latin shows
have sold out in the past year. “We are proving that downtown
L.A. is the new hot spot and place to go,” Leon says. “It's re-
ally exciting to be a part of something that is changing the
face of Los Angeles.”

S
Cara Lewis

Agent/VP, William Morris Endeavor Entertainment

jonaand Wisin & Yandel—so far the biggest

Jennifer

Executive VP of s
Sony Music Entertainme

“wasan 1n1t1auvc that had been going on for
two to four vears prior to my arrival,” she says.
“So getting all the [Sony] labels to sign off on
itwas a big accomplishment, and it gives us a great start in re-
sponding to changes at brick-and-mortar retail.” While rolling
out Accel, Schaidler’s sales team also kept ahead of the de-
mand at retail for Michael Jackson product, despite initial out-
ages in the wake of the singer’s death in late June. Overall,
Sony Music's market share for the year to date has grown to
27.2%, according to Nielsen SoundScan, an increase of 12%
over the same period last vear. As a former board member of
NARM, Schaidler stays involved in the retailing organization
and its task force on the future of physical formats.

Kathy Spanbergeris peermusic’s president of

When it comes to booking the hottest R&B and hip-Hop acts, agent/VP Cara Lewis at
William Morris Endeavor Entertainmentis at the top@fher game. “Signihg Manyd. Blige
as a client this year was the No. 1 high point,” she says, noting'her plans to expand
Blige’s presence throughout the entertainment business. *But watching Kid Cudi,
Asher Roth, Rihanna, Ne-Yo and others fill out club ag@theater tours or play mul+
) tiple arenas or the Essence Festival, those are all highlights.” Am@ng Lewis’ ather
clients are Eminem, who on the recording side @f his career had the strongest/first-
A week sales of 2009, selling 608,000 copies ofi*RéI&PSE;" according to Nielsen
SoundScan; Kanye West, who kicks off the FameKillstourin'Novemiberwith Lady
Gaga; Akon; and Lupe Fiasco. Lewis booked one of the highest-grossing hip-
hop tours of the past year when West’s Glow in the Dark trek, which paired the
rapper with Fiasco and Rihanna, brought in more than $40 million, according
v to Billboard Boxscore. “There’s still the ability to continue to build and grow ca-
reers and fan bases—especially at a time when business is really tough out there,”
Lewis says. “It’s just about maximizing an artist’s potential.”

*
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Alison Smith

Senior VP of performing rights, BMI

As BMI senior VP of performing rights, Ali-
son Smith oversegg BMT's royalty distribution
system, both foreign and domestic, through
which in the organizationmanaged nearly $790
million in flowethrough in the pastfiscalvear.
Smith supervises rovalty payment calculations
' and also oversees BMI's TV and cable payment
systemn. She has led the development of new distribution method-
ologies and digital tools for BMI and manages the organization’s
writer/publisher administration and research departments.
She’s charged with creating efficient systems for the repertoire
and customer service for BMI's affiliates. In talking about high-
lights from the pastyear, Smith cites “getting to know, and sign-
ing to BMI, the wonderfully talented and unique artist/composer
A.R. Rahman, watching hirmn win [at] the Golden Globes and the
[Academy Awards]|, then [seeing] the world outside of India em-
brace him.” Smith also is an active member of CISAC, the in-
ternational association of rights societies, and she says the CISAC
conference in Washington, D.C,, reaffirmed for her that the so-
cieties will continue to “fight for the protection of the creators
whose contributions are such a part of the fabric of our society.”

Liana Farnham

VP of marketmg concerts/network integration, MSG Entertainment

g Barely 12 months into her job at MSG Enter-
| tainment, Liana Farnham recently expanded
her role with respansibility for MSG Media
properties MSG Network and Fuse. As a for-
mer label executive, Farnham’s relationships
reach far and have helped her marketing teams
in New York, Chicago and Boston promote and
book MSG venues in those markets. On the network side, Farn-
ham helped foster the new Fuse Presents franchise, allowing
acts from Dave Matthews Band to Jav-Z to partner with the
Fuse/MSGE multiplatform approach. When MSG reopened
the renovated Beacon Theatre in New York this year with Paul
Simon (and guest star Art Garfunkel), Farnham helped pro-
duce a documentary on the concert. She was also involved in

— =
Marilyn Santiago

the Lnnccpt and dcvclopmcnt of Ste

request nights in each mar
of vates and directed fan j
been our mission to align and leverage all of MSG’s internal
assets, including Fuse, MSG Network and MSG Interactive, to
provide the artists that play our venues a broader, multiplat-
form marketing strategy on a scale that no other collection of
venues can offer,” Farnham says. “By embracing these medi-
ums, my teamn has been able to create and apply digitally savvy
social-media strategies that push forward both the live events
and linear television, bringing fans unique ways to experience
their favaorite artists.”

Programming/operations manager for Miami, Spanish Broadcasting System

A radio veteran who most recently ran her @wn media and talent
consultancy, Marilyn Santiago was recruited By Spanish Broadgast-
Ing System earlier this year to enhaneesthe guality of the netwaork's
Miami stations. Her new role makes her one'@f the most powerful fe-
male Latin programmers in the country. Highly respected thanks to
a longstanding syndicated show, Santiago has a reputation for pro-
gramming what she likes, as opposed to just |abel prigrities. Althogugh
It’s still early days to see a ratings impactSantiago'has sought to
add more new artists to playlists whileswening the identity®efthe two
stations she directly programs, WRMA (Romance 106.7 FM) Miami
and WCMQ (La Raza 106.3 FM) Miami. As the
“right hand” assistant to SBS executive VP
of programming Polito Vega, Santiago also
iInfluences what goes on the air on SBS sta-
tions from New York to Puerto Rico. “l am
very marketing-oriented,” Santiago says.
“| see beyond the programming itself and
| tackle the radio stations as competitive,
marketable product in themselves.” Be-
yond programming, Santiago oversees
production, marketing and promotion for
both stations and works closely with
sales to “provide elements they can go
out and monetize.” Santiago was a key
player in the two anniversary shows
honoring Vega at Madison Square
Garden last August. The shows fea-
tured an all-star cast, including En-
rique lglesias, Juanes, Alejandro
Sanz and Paulina Rubio, and
grossed more than $1 million in
ticket sales, according to Bill-
board Boxscore.

Livia Tort
GM/Executive VP
media, Atlantic Records
In the past vear,i

counts for more than half of total sales, count-
ing digital downloads, ringtones and more.
She played a key role in the development of
the label's Fanbase application, the creation of a digital media
lab at Atlantic and the opening of the label's in-house Studio
1290 for webcast performances. Tortella executive-produced
the 2008 “Twilight” soundtrack, which has sold 2.2 million
copies, according to Nielsen SoundScan, and she helped Kid
Rock achieve sales in excess of 3 million for “Rock N Roll
Jesus” (despite the decision to forgo iTunes sales). This vear,
Tortella has worked on developing the careers of Shinedown,
Death Cab for Cutie and Paramore, among others, Along with
chairman/COO Julie Greenwald, she has helped Atlantic
achieve a year-to-date overall album market share, including
current and catalog titles, of 7.5%, according to SoundScan.
“I'm so proud of our team here at Atlantic Records,” Tortella
says. “Together, we are focused on breaking new artists and
new ground. As the industry continues to change, artist de-
velopment is still king.”

-

Marilyn Bergman
Former president/chairman, ASCAP

oq Although she stepped down as president/chair-
man of ASCAP in April after 15 vears in that
role, Marilyn'Bergman’s achievements dur-
ing the past 12 menths qualified her for this
list. She remains active on ASCAP'g board of
directors and also as a songwriter herself. (She
co-wrote “Trust Me” for the new Steven Soder-
bergh film of the same name.) During her tenure, ASCAP re-
ported a record level of collections for its members in 2008,
Bergman spearheaded an advocacy agenda for the rights of
songwriters and composers in Washington, D.C., meeting with
members of Congress to promote an understanding of the im-
portance of intellectual property rights and copyright protec-
tions, As president of the ASCAP Foundation, Bergman oversaw
the placement of the ASCAP collection at the Library of Con-
gress. Bergman says, “I am most proud of our Bill of Rights for
Songwriters and Composers—a grass-roots effort we initiated
to clarify the copyright law. As president of the ASCAP Foun-
dation, [ am most proud of the Children Will Listen program,
which so far has provided close to 1,000 inner-city schoolchild-
ren with their very first experience at attending a first-class pro-
duction of a Broadway musical.”

Profiles written by Ayala Ben-Yehuda, Antony Bruno,
Ed Christman, Leila Cobo, Mariel Concepcion, Ann Donahue,
Thom Duffy, Cortney Harding, Gail Mitchell, Andre Paine, Mitchell
Peters, Deborah Evans Price, Mark Sutherland and Ray Waddell,
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Diverse Programming At
Billboard’s Regional Mexican
Music Summit Looks To The Future
Of Latin’s Top-Selling Genre

By Leila Cobo

Through good times and bad, regional Mexi-
can music has long been the foundation
of Latin music sales in the United States.

If anything, this has been particularly true
in recent years, when regional Mexican fans
have remained Latin music’s driving force,
continuing to buy physical product at a time
when Latin music in general has yet to make
significant strides in the digital arena.

But the status quo is now poised for change
as regional Mexican music finally enters an
age of digital sales and promotion even in the
midst of dropping overall sales.

What happens now with the genre could
be a defining point for Latin music. Even
though regional Mexican is still a blip in the
overall digital arena it dominates, the Latin
musical landscape, and its future in new tech-
nology, formats and business models, will
greatly affect the current industry.

This vear's Billboard Regional Mexican
Music Summit, titled “The New Era,” looks at
new ways of developing talent, making and
promoting music, utilizing new technologies
and thinking outside the box.

“How do we maximize sales efforts? How
do we win in a competitive environment?
How do we achieve our ratings and sales
goals? How do we operate with a multimedia
platform? What is the most economical way
to operate during the recession?” asks José
Santos, president of the radio consultancy
Santos Latin Media.

“What this conference will do is help us
understand where we are and where we are
headed. You will be able to talk to those that
are facing the current challenges
and winning, You will be able
to get those questions an- f
swered and more.” |

There's no question \ |
that the Latin music in- \g
dustry in general and the re-
gional Mexican industry in
particular are testing new
ways of doing business.

“We must continue to be cre-
ative and fight for our space
in the digital as well as the
physical world,” says
Fonovisa/Disa presi-

dent Gustavo Lopez, a
speaker at the confer-
ence, noting that digital
now represents 25% of
his labels” income, up
from 1% in 2007. But
the fight for space
goes beyond revenue
or sales,

Learning how to play
the regional Mexican field is
crucial for Latin music over-

New adventurefALEJANDRO
FERNANDEZ performs Feb.
28 at Beraka Adventure Park in
Cuernavaca, Mexico; below:
ESPINOZA PAZ

all. In the pastyear, sales of Latin music have

tumbled, according to Nielsen SoundScan,

with Latin album sales down by 35% com-

pared with the overall market. Butin the first

quarter, shipments of regional Mexican prod-
uct stood at an astonishing 75% of all Latin
music, higher than it has ever been, accord-
ing to still-unpublished numbers obtained
by Billboard.

In contrast, at press time, there weren't
any regional Mexican songs on iTunes’
Latino Top Songs chart, and only 11 such al-
bums on the store’s Top 100 Albums
chart. It's clear, then, that find-
ing paths to properly pro-
mote, market and sell
regional Mexican music
in anew business arena
is crucial to the health
of the industry,

This vear's confer-
ence is geared toward
finding new busi-
ness models and
new avenues of
revenue. Each panel
hasbeen programmed
to include different
levels and types of
plavers; there are

agazines at www.Magazing
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major concert promoters and club promoters,
radio netwark programmers and small-station
programmers, major and indie labels. In re-
gional Mexican music, each sector is vital to
the growth and stability of the genre.

In addition, those in the industry have noted
that their primary concern is finding and de-
veloping new talent. For this reason, the Re-
gional Mexican Music Summit opens with a
“Talent Development” panel that features high-
power executives like Lopez along with suc-
cess stories like singer/songwriter Espinoza
Paz, who topped Billboard's charts this year.

The intricacies of licensing—aone of the
few areas of growth in the industry—are ex-
plained in “The Song, the Song, the Song,” a
panel that traces the process from beginning
to end and features publishing companies,
digital experts and songwriters.

Image and promotion are also major focus
points, and media from TV to the Internet will
be featured on the “It's All About Media” panel.
Radio is a major player here with programmers
represented from across the country.

Artists-wise, the conference will feature a
hostof stars, from Alejandro Fernandez to the
Rivera dynasty

Jenni, Lupillo, Pedro, Juan,
Pedro Jr. and Gustavo—in addition to a roster
of marquee acts that are defining and redefin-
ing regional Mexican music, s
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Who’s Who

At The
Summit

o

Conference Panels Among
The Best In The Business

By Ayala Ben-Yehuda

Billboard’s Regional Mexican Music Summit, which takes place Oct. 8-9
in Los Angeles, will unite the bestin the business under one roof to dis-
cuss the genre’s most pressing issues. From successful artists and song-
writers revealing what makes them tick creatively to touring, TV, radio
and digital experts breaking down the business by dollars and cents,
conference panels offer something for everyone. <} Here are capsule
profiles of selected panelists confirmed at press time.

Mauricio Alatorre Gonzalez is the produc-
tion and programming director for TeleRitmo/Mul-
timedios Televizién. He also coordinates the branding
and graphic image of Milenio Television. He is a vet-
eran of branding and promotions of TV programs
as well as postproduction.

Felix Castillois the president of Frontera Visual,
an agency that provides public relations, marketing
and media production services for artists and labels.
Frontera Visual's clients have included Disa Records,
Sony Music, Twiins Enterprises, Universal Music
Latino and Tequila Cardona.

El Compa Chuy hit No. 4 on Billboard's Hot
Latin Songs chart with the corrido “El Kateh,” from
his Gyvpsy Records/Sony album “El Nifio Del Oro.”
He will join fellow corridos artists on the “Brave
New Groups” panel.

Abel De Luna rose from farm worker to a career
in politics and government before founding Luna
Music, Luna Publishing and Luna Management. He
then founded the radio chain Luna Communica-
tions, which includes La Maquina Musical, La Va-
quera and Radio Tekila, where he is CEO/chairman.

Gloria Espaiia is the author of Cristian Castro’s
hit song “El Culpable Soy Yo,” which hit No. 9 on
the Hot Latin Songs chart, The Qaxaca-born
singer/songwriter is the president of ECB Music
Group, a production house, publisher and label.

Eddie Fernandez is the senior VP for Latin
America at Universal Music Publishing Group.
UMPG’s roster includes Wisin & Yandel, Kike San-
tander, Café Tacvba, A.B. Quintanilla III, the cata-
logs of Gloria and Emilio Estefan Jr., Gustavo
Santaoclalla and Hector “El Father”.

Gabriel Flores wasarecording artist as the leader
of La Busqueda, a group on EMI, before his song-
writing career took off in 2003, His many hits in-
clude *Queédate Callada” sung by Jorge Luis Cabrera
and “Hasta El Dia De Hov” by Los Dareves De La
Sierra. He is preparing to release a solo album, “La
Voz Del Amor,” on his Vial Music label.

John Frias is the CEO of Frias Entertainment &
Marketing Group, which produces more than 200 con-
certs per year in partnership with brands like Corona,
Budweiser, Tovota, Verizon Wireless, Diageo and Pepsi.

Televisa executive producer Ruben Galindo's re-
cent productions include “Bailando Por Un Suefio”
and “Buscando A La Nueva Banda Timbiriche.”
Galindo has years of experience producing novelas,
talk shows, film and news,

Texas native Julie Garza is the PD at WYMY
Raleigh, N.C. Sheis also an on-air personality at the
Curtis Media Group station, where she has worked
since 2005, Garza is a graduate of the University of
Texas at Austin with a degree in radio, TV and film.

Hugo Gonzalez gwns Hip Latin Music, which
administers Marco Antonio Solis’ publishing cata-
log in Mexico. Gonzalez is also founder/general di-
rector of the label Signos Music. His former positions
include associate director at SESAC Latina and cre-
ative manager of Univision Music Publishing.

Eduardo Leon is Liberman Broadcasting VP of
programming, overseeing all Liberman radio sta-
tions in the United States. He has programmed sta-
tions in the Los Angeles, Fresno, Bakersfield, Dallas,
Houston and Chicago markets. He is also the founder
of the consultancy Radio Ideas.

Loren Medina was a label manager at Sony
Music Latin before launching the online market-
ing and publicity company Digital Girl earlier this
year. Along with her partner in the company, Rocio
Gutierrez, Medina has marketed acts like Da'Zoo
and Calle 13.

Luis Carlos Monroy has written songs for Mi-
jares, Emilio Navaira, Pesado, Alejandro Fernandez
(“Que Voy A Hacer Con Mi Amor”) and Pedro Fer-
nandez (“Dime Mi Amor”), among others. The BMI-
affiliated writer will perform his work at the “How
I Wrote That Song” panel.

Bandamax executive producer Victor Manuel
Moreno Valadez has worked at Televisa Net-
works for 23 vears, He assumed leadership of Ban-
damax’s production team in early 2009 and has
overseen imaging campaigns and content for the
regional Mexican entertainment channel.

La Nueva Rebelidn was founded in 2007 by
nortefio veteran Esteban Sagaste, formerly of Los
Llaneros De Guamuchil. La Nueva Rebelion’s latest
corridos album, “La Lightning,” was released on
Disa earlier this vear.

Since joining BMI in 1997, BMI assistant VP of
Latin music Delia Orjuelahas signed and worked
withacts including Juanes, Los Tucanes De Tijuana,
Gustavo Santaolalla, Molotov, Café Tacvba, Jenni
Rivera and Los Tigres Del Norte.

The Mazatlan, Mexico-based BMI songwriter Ho-
racio Palencia’s songs have been recorded by La
Arrolladora Banda El Limon (“De Ti Exclusivo,” “Y
Que Quede Claro,” “Ya Es Muy Tarde”), Los Hura-
canes Del Norte, Banda el Recodo, Cuisillos and
many others.

Espinoza Paz is one of the most scught-after
regional Mexican songwriters. El Coyote, Jenni
Rivera and Cuisillos have recorded his songs, but
so has a new generation of such male soloists as
El Potro De Sinaloa. Paz himself has achieved a
No. 1 on Top Latin Albums with “Yo No Canto,
Pero Lo Intentamos.”™

Javier Rivera is the president of Mexico Mu-
sical, amanagement and booking agency. He has
more than 50 years of experience as a business-
man and has promoted shows in Mexico and the
United States. He has worked with K-Paz De La
Sierra, La Numero 1 Banda Jerez, Brazeros Mu-
sical, and others.

Cesar Rodriguez wasa booking agentand radio
promaoter for Viva Music before founding Discos
CBR, the booking company Hispano America En-
tertainment and the publisher EBER Music Publish-
ing. His label roster includes Banda La Unica De
Jerez and Lucho De Santiago. He also books Alerta
3, Banda La Unica De Jerez and K'rolina.

Composer/producer Toby Sandoval is behind
countless hits, including Sergio Vega's “Quien Es
Usted” (with Erika Vidrio) and Los Primos De Du-
rango's “Fuego En Tu Piel” (with Adrian Pier-
agostino). Sandoval, a former bandleader for
Paulina Rubio, is signed to Universal Music Pub-
lishing and BMI.

Jose A. Santos is founder/president of Santos
Latin Media, a media consultancy based in South-
ern California. His experience includes stints as OM,
GM and PD of Latin stations nationwide. Santos
consults on programming, sales, marketing and pro-
metions in formats from regional Mexican to Span-
ish adult hits.

Roberto Tapia's most recent Fonovisa release
is “El Nifio De La Tuna,” in which he duets with
Larry Hernandez, his co-panelist at Billboard's
Regional Mexican Music Summit, The singer/
songwriter of corridos and romantic songs is also
a musical arranger who traverses banda and
nortefio and whose songs have been in demand
by other artists.

Adolfo Valenzuela and his brother Omar form
the production team Twiins Enterprises have pro-
duced for many acts, including Jenni Rivera, El
Chapo De Sinaloa, Banda Machos and Akwid, and
are the go-to producers for regional Mexican remixes
of pop and urban songs.

Joseph Vargas is the PD at KS]T-FM San An-
gelo, Texas, and the founder of PuroParty.net, a Web
site dedicated to the regional Mexican scene, He's
also the creator of the internationally syndicated
radio show “La Hora Chida.”

Erika Vidrio is heard on the radio as an on-air per-
sonality for Entravision's La Tricolor network, and
her words are heard in songs by El Chapo De Sinaloa
(“Maldito Licor"), Conjunto Primavera (“Senti”) and
Sergio Vega (“Quien Es Usted,” with Toby Sandaoval).
She’s preparing her first album.

QCTOBER 10, 2009

From top: MAURICIO
ALATORRE GONZALEZ, EL
COMPA CHUY, GLORIA
ESPANA, JULIE GARZA,
HUGO GONZALEZ, DELIA
ORJUELA, ROBERTO
TAPIA and ERIKA VIDRIO

www.billboard.biz | 73


http://magazinesdownload.com/

Front
And
enter

ok

Showcases Highlight Top Acts
At Regional Mexican Music Summit

By Ayala Ben-Yehuda

A Billboard showcase is a powerful platform for an up-and-coming

artist to show what he or she can do in front of industry decision-mak-
ers. Here’s an introduction to some of those performing at showcases
and parties at this year’s Billboard Regional Mexican Music Summit.

LILLIAN Y CANABRAVA isa nine-piece
group, founded in 2007, that blends Colom-
bian and Mexican sounds. Led by New York-
born singer/songwriter Lillian Ham, the group
incorporates trumpet, saxophone and trom-
bone. A former singer with mariachiand trop-
ical groups, Ham has shared the stage with
Banda Machos and Leo Dan.

IVAN distinguished himself as the first run-
ner-up in the Telefutura/Univision Puerto
Rico TV contest “Objetivo Fama.” For his
forthcoming pop-grupero album on Fonovisa,
“Fantasia,” Ivin worked with legendary
arranger/producer Homero Patrén and pro-
duction team the Twiins.

JAZMIN LOPEZ released her self-titled
debut of duranguense covers in June. She grew
up in Texas, singing atnightclubs on both sides
of the border and sharing the stage with Los Ti-
gres del Norte and Alacranes Musical. She's man-
aged by Pedro Avila and is a new Fonovisa
Records artist, as well as host of MTV Tr3s' re-
gional Mexican program “ReMexa.”

ELPOTRO DE SINALOA’S latest cor-
ridos album, “El Cargamento Del Diablo,” was
released on Fonovisa in August. Popular as a
corridos and romantic artist, his hits include
“El Vaso Derrama” and "Chuy Y Mauricio.” He
will perform at Fonovisa's 25th anniversary

celebration Oct. 8. continued on >>p76

RICARDO CASTILLON y LA DIFERENZIA
“Siempre En Mi Mente”

Pueblo Entertainment
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Clockwise from left: JAZMIN LOPEZ, EL POTRO
DE SINALOA and LOS HALCONES DE SAN LUIS
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CONJUNTO AZABACHE has released
at least a dozen albums, the latest being
“Una Nueva Pasion.” The nortefio group’s
members are from Chihuahua, Mexico, but
are based in the Los Angeles area, from
which they tour frequently on both sides of
the border.

LOS HALCONES DE SAN LUIS are
a nortefio band from San Luis Potosi founded
by the Nifio family in 1985. The Frontera
Music act has released at least 14 albums
since 1989, The band will p&er{hrm during the
Oct. 8 happy hour.

Sony Music Latin artist/TV personality
OLIVER OCHOA released his debut
album, "Una Vez Mas,” in May. Ochoa has
written songs recorded by La Banda El Recodo,
Valentin Elizalde, La Arrolladora Banda El
Limén and El Coyote v Su Banda Tierra Santa,
among others.

Los Angeles-based singer/songwriter CESAR
BRIZUELA’S debut banda album on Morena
Music is “Corazon ¥ Alma,” produced by Fer-
nando Cavazos. Brizuela has played L.A.’s Fiesta
Broadway and Descarga at CityWalk, and he came
in second in the 2006 Los Compositores song-
writing competition.

HERMANOS HERRERA is made up of
five brothers and a sister who play nortefio, son
huasteco, son jarocho and other regional Mexi-
can styles. The Sonbros Records act has shared
the stage with Banda El Recodo, Los Tigres del
Morte, Julieta Venegas and other major acts.
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HERMANOS HERRERA

LORYANA EL DIAMANTE
g 5> DELNORTE

SANTOS DIABLITO, aka Bruno Danzza,
co-wrote Edith Marquez's single “Me Voy”
with Armando Avila. His songs have been
recorded by Jenni Rivera, Banda El Recodo
and Valentin Elizalde and have been placed
in telenovelas including "Verano De Amor”
and “Atrevete A Sofar.”

Eclectic LA, group LA SANTA CECILIA
has played festivals and museums and has had
its music featured in the Showtime series
“Weeds." The group traverses cumbia, bossa
nova, bolero and tango, with Afro-Cuban per-
cussion and jazz trumpet.

MARIO QUINTERO is lead vocalist/song-
writer for Los Tucanes de Tijuana, whose hits
include “Secuestro De Amor,” “El Tucanazo,”
“Es Verdad,” “Desde Que Te Amo,” “El Amor
Sonado,” “Jugo A La Vida,” “El Sinverguenza”
and “El Virus Del Amor.” He will make a spe-
cial appearance at BMI's “Noche Mexicana”
showcase Oct. 7.

Ohio-born singer LORYANA EL DIA-
MANTE DEL NORTE has sung for the
Queen of England in English, but she began her
Spanish-language career after meeting song-
writer Maria Luisa Medina. Loryana will perform
at the happy hour Oct. 8.

LOS CADETES DE LINARES arcicons
of the nortefio genre, with more than three
decades on Discos Ramex, Los Cadetes, who have
two top 10s on Billboard’s Top Regional Mexi-
can Albums chart, released theiralbum “Dos Vi-
cios” last vear.
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Fonovisa President
Gustavo Lopez Discusses
The Changing Regional
Mexican Business And His
Label’s Central Role

By Leila Cobo

For more than two decades, Fonovisa
Records has defined the regional
Mexican marketplace in the United
States and Mexico. Today, as part of
Universal Music Latin Entertain-
ment, Fonovisa and its sister label
Disa Records have a dominant pres-
ence on Billboard’s charts. This week,
10 titles in the top 20 of the Top Latin
Albums chart are Fonovisa/Disa
releases, as are 15 out of 20 titles on
the Regional Mexican Albums list.
Both labels are headed by Gustavo
Lopez, who previously launched
Machete, Universal’s urban Latin
label, and also headed up Universal’s
Latin distribution business. Lopez,
born in Puerto Rico but raised in Cal-
ifornia, grew up surrounded by
regional Mexican music when he
worked for his brother’s record store
in North Hills, Calif.

You were most recently head of Machete,
an urban Latin label. What’s the biggest
difference between that and running a re-
gional Mexican label?

The main difference is that when [ ran Machete
most of the product breaking out internation-
ally seemed to be Puerto Rican. On the regional
Mexican side you have pockets of areas; you
have movements coming out of Chicago like
pasito duranguense. Or movements starting
outin Guadalajara, Mazatlin and even Mexico
City. There are different areas where the buzz
is starting and you need to definitely expand
your horizons in that arena and spot the dif-
ferent trends: You have to have a much wider
view of the market.

How do you do that?

You have to make sure your A&R staffis very ac-
tive. Butat the end of the day [ don’t see a differ-
ence [from other genres]. In order to know what's
happening you have to be in the clubs, in the
streets, in the events, you have to know what's
happening online. And people have a miscon-
ception that regional Mexican only appeals to
older consumers. But when vou go to the shows,
the youth is very active.

You were appointed to this job when Uni-
versal purchased Fonovisa and Disa. What
was your first order of action?

The company was in a very weak digital posi-
tion. The digital concepthad not been exploited.
The artists were not aware of what epportuni-
ties were available to them from an online stand-
point and how to generate revenue. And then,
the company was for sale for a long time, and
during that time a lot of the artists did not ex-
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Fearless leader:
GUSTAVO LOPEZ
prepares his label
for the future.

tend their deals with the company, or they'd
done album-by-album deals, so we've been ne-
gotiating a lot of contracts, We recently redid
[those for] Los Tigres [del Norte], Arrolladora
Banda El Limén, El Chapo. Fifteen months later,
we are still in renegotiating mode.

How do you face the challenge of having so
many groups and their sales not where they
used to be?

With the shrinking of the market and the econ-
omy, we've let go of some companies where the
product was flowing through us. So, we've meas-
ured realistically how many albums we can re-
lease in a vear, and we've cut back our releases
by 50%. We've reduced the roster somewhat, but
our core roster of artists is pretty much intact.

How many acts are on your roster?

We have more or less 90 acts on our roster.
Sounds like alot, but we cover such a large range
of subgenres within regional Mexican, and it so
happens that we are leaders in all of them
whether in Mexico or the U.5.

What kind of artist are you signing?

We're focused on finding acts that are driving
the youth movement. We also are looking for es-
tablished artists that are open to change and
where the relationship has a two-way benefit.

Most labels are asking artists for a percent-
age of ancillary income, including touring.
Are you doing that?

Just about every single new contract has
some sort of non-recording activity language
where we seek revenues from other areas. We're
not a management company but we do play a
very important part in the development of our
artists and we want to participate. We talk to
the artists and management about the bene-
fits of a closer relationship that goes beyond
music sales. You'd be surprised at how open
artists are to work with us in that area.

How is your digital business doing, and where
do you want to see jt?

Digital and new media is probably making up
25% of our income, versus 1% in 2007, Tradi-
tional phyvsical sales still account for 65% of our
income and another 10% is from other incomes
like sponsorships, tie-ins, opportunities we bring
to [artists] where we take a piece like any agency
would. We're also trying to grow our licensing
business. But the digital market has vet to ex-
plode. One of our biggest challenges is the fact
that there are a large number of Latinos on pre-
paid phones and users have limitations on doing
their purchases.

JC QLIVERA,
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Attention
Overload

Will Wale Take Go-Go Mainstream?

Washington, D.C., MC Wale seems poised to make the leap to
mainstream success. He's already built up a wealth of hipster
cred, making mixtapes inspired by “Seinfeld” with Fader-approved
D] Nick Catchdubs and playing parties at wine bars packed with
the young and the cool. But Wale could have a more complicated
journey to mainstream success.

[t's not for lack of effort. Last month Wale (born Wale Folarin)
performed as part of the house band for the MTV Videa Music
Awards in New York, and he recently confirmed he will be join-
ing Jay-Z, N*E*R*D and ]. Cole for a stateside college tour this
fall. In the last few months, he also appeared in an ad for the ap-
parel line LRG and a commercial for Nike, inspired by his own
“Nike Boots” song.

Now, Wale will be releasing his debut album, “Attention
Deficit,” Nov. 3 on Allido/Interscope Records. The album boasts
appearances from Lady Gaga, Jazmine Sullivan, Gueci Mane
and Bun B and production from Cool and Dre, Green Lantern,
Scyence, longtime collaboratar D.C.'s Best Kept Secret and men-
tor/Allido label head Mark Ronson.

So far, however, the major embrace hasn't translated into
sales. Wale was best-known and acclaimed for incorporating
go-go music, a local style that's little used outside D.C. Butnone
of the singles released have been go-go tracks, and the new
album’s first single, “Chillin’,” featuring Gaga, entered the Bill-
board Hot 100 at No. 99, where it remained for only a week be-
fore falling off. The second single, “World Tour,” has vet to crack
the charts.

Wale's manager Rich Kleiman says the records didn't geta re-
action not because they didn't have the go-go sound Wale's known
for, but because of a lack of radio support.

“Go-go i something Wale ig heavily influenced by, but not
something he is going to force on people. Still, the same way
he introduced them to go-go, he wants to introduce to his fans
all of the other sounds he’s been influenced by,” he savs, adding
that core fans shouldn’t feel neglected. “Although I wish radio
would have embraced the track in a bigger way—and we were
disappointed it didn’t get to the place on the charts we thought
itwould—we justwanted to put out the track that felt right now.”

Wale agrees, stating the music he makes—whether go-go or
not—is all part of his element. “I just make music I feel com-
fortable making, whether it's party music or offensive at times

whatever reflects what I'm feeling,” he says.
Wale got his start passing out mixtapes in D.C. He was dis-
covered by Ronson in 2007, and a few months after that, he signed
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Bye-bye to go-go: WALE
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‘Wale’s the Kind of artist
that does what he wants
when he wants to. That’s

why the album is titled

that way—it’s like a
focused confusion oran
organized mess.’

—RICH KLEIMAN, WALE’S MANAGER

with Ronson's Allido Records. He went on a UK. tour with his
label chiefand “shortly after in 2008, T got signed to Interscope,”
he says.

Despite the lack of chart heat, Interscope is going ahead with
the release of his album and launching a number of marketing
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IT’S HIS THING
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initiatives. To roll out "Deficit,” Wale will introduce in the fall an
online video series that “follows his life on a day-to-day basis,”
marketing director Andrew Flad says. Wale also appears in 2K
Sports’ “NBA 2K 10" videogame, available Oct. 6, as a playable
character. Flad adds that Wale and his team are working out a
deal for the new “D] Hero" game that also launches this fall.

In addition to the Jay-Z tour, Wale, who recently took the stage
for the VH1 Hip-Hop Honors in New York, will perform as-yet-
unannounced one-off dates throughout the country starting in the
coming weeks and will release a follow-up single, “Let It Loose”
featuring Pharrell, which Kleiman says will give him the momen-
tum he needs until the album’s release.

“Wale's the kind of artist that does what he wants when he
wants to. That's why the album is titled that way—it's like a fo-
Kleiman says. "Peo-

cused confusion or an organized mess,
ple usually think, “What's good for the brand? But he isn’t that
type of artist. He realized he was ready to work with mainstream
producers and artists but will never lose the backbone of who
heis. And although he wants to be a star, he won't sacrifice his
fans for it.” ses

QCTOBER 10, 2009 www.billboard.biz | 81
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>>>MADONNA
BREAKS U.K.
CHART RECORDS
Madonna matched Elvis
Presley’s U.K. record for a
solo artist when her
“Celebration” best-of
(Warner Bros.) debuted at
No. 1. Madonna and Elvis,
with 11 UK. No. 1s each, are
now tied for second be-
hind the Beatles, who
have 15. According to U.K.
Chart Co. data, Madonna
has also spent more
weeks at No. 1in the
market (29) than any
other female solo artist.

>>>GENESIS
RELEASES LIVE SET
As the Rock and Roll Hall
of Fame vote draws near,
first-time nominee
Genesis has released a10-
disc boxed set titled
“Genesis Live 1973-2007."
Collecting a trophy at the
Hall of Fame induction
woulld create the potential
for a reunion of the Peter
Gabriel 1970-75 lineup,
with Phil Collins on drums,
that's been rumaored for
the past five years. Collins
is reported to have a back
condition that would
prevent him from playing,
however, making any
reunion “a long shot,”
keyboardist Tony Banks
says. Genesisis also
planning a 2010 boxed set
compiling the group’s
concert videos with some
previously unreleased
material as well as “home
video” footage shot by
Collins during the making
of 1983’s “Genesis” album.

>>>SPRINGSTEEN
TO PLAY CLASSIC
ALBUMS

Bruce Springsteen &the E
Street Band will perform
an entire album from their
catalog each night of their
five-show run this month
at Giants Stadium in East
Rutherford, N.J. Two
nights will feature “Born to
Run,” another two will
have “Bornin the US.A."
and the last of the five will
be “Darkness on the Edge
of Town.” The group is in
the midst of a fall tour that
wraps Nov. 22 in Buffalo,
NY. In addition to the
Giants Stadium shows, a
“Born to Run” gig is set for
Nov. 18 in Nashville. The
band will also appear Oct.
29 at New York’s Madison
Square Garden as part of
the Rock and Roll Hall of
Fame’s 25th-anniversary
concert.

Reporting by Gary Graff,
David J. Prince and Paul
Sexton.

IEIXTE3 &Y KERRI MASON

Kaleidoscopic

Visions
Dutch producer/D] Tiésto is already ahead of
many of his contemporaries: He has corporate
sponsors, a Grammy Award nomination, a tour-
ing market that spans five continents and sales
of more than 538,000 albums domestically, ac-
cording to Nielsen SoundScan. Buteven though
he’s achieved success that usually eludes elec-
tronic artists, Tiésto hag an even loftier goal in
mind—cracking the North American main-
stream, While his U.S, sales are nothing to scoft
at, they’re small potatoes next to his global sales—
2.5 million-plus, according to his management.
“Tiésto as an electronic artist may be seen as
established: however, we all know how hard it
has been for electronic artists to getthe respect
they deserve in the mainstrearn music world,
particularly in North America,” says Michael
Cohen, Tiésto’s co-manager at AM Only, his
worldwide booking agency. “Considering he
has plaved stadium shows in Europe, includ-
ing a recent headlining show in London’s Vic-
toria Park for 25,000 people, there is still a long
way to go for all of us in terms of replicating
those achievements in North America.”
Tiésto is hoping to achieve that success with
“Kaleidoscope” {Ultra), his fourth studio album.
It will be released Oct. 6 in the United States
on Ultraand Oct. 5 elsewhere by Musical Free-
dom, a collaboration between Tiésto's manage-
ment company, Complete Control, and PIAS.
While it features collaborations with big names
in art rock {Jonsi Birgisson from Sigur Ras),
indie rock (Kele Okereke from Bloc Party) and

Big beats:
DJTIESTO
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DJ Tiésto Tries To Break
Through Stateside

even pop (Nellv Furtado, praising late-night
partying on “Who Wants to Be Alone”), the col-
lection never loses its essential Tiésto-ness:
massive synth riffs, uplifting melodies and
high drama.

For Ultra, the diversity of the collaborators
means targeting a number of audiences., “We're
connecting the music and message of ‘Kalei-
doscope’ with the indie audience from Pitch-
fork to modern rock radio,” Ultra president
Patrick Moxey says. The label is also leverag-
ing its large fan database with sales and Google
Analytics data to focus the digital marketing
campaign in key areas. “We're well aware that
Tiésto needs special attention in Miami, for ex-
ample, and we have a stepped micro-market-
ing campaign in that city to activate his fan base
for street date,” Moxey says. [n-stores are sched-
uled for HMV in Toronto and Amoeba in Los
Angeles, and Ultra has successfully sold the
album in all of its U.5. retail accounts, includ-
ing major chains for all 35 U.S. tour stops.

Tiésto, who turned 40 this vear, will play
a few large venues for the first time on the
tour, which kicked off Sept. 24 in New York:
Tsongas Arena in Boston (capacity: 7,800);
Arrow Hall in Toronto (9,000); UCF Arena
in Orlando, Fla_ (10,000); Cohen Stadium in
El Paso, Texas (11,000); and two shows at the
Big Four Building in Calgary, Alberta (4,000).

“His touring profile has grown steadily and
consistently, moving from sold-out club shows
to sold-out theater shows to sold-out arenas
now in some major markets,” Cohen says. “As
the size of venue has grown the ability to bring
in Tiésto's signature production has grown
with it, and I think that's the key to his contin-
ued success: investing in the live show.” The
Tiésto experience includes lasers, pyrotech-
nics, floor-to-ceiling video screens and an eye-
popping customized D] booth.

Heineken is anboard to sponsor some of the
major-market shows. Tiésto is also working
with Nokia in the Netherlands on a “perform-
ance and content partnership” and with
Smirnoff and Manchester United Football Club
on an Asia Pacific camnpaign. His long

relationship with Armani Ex-
change will continue as well.
“In North America, we have
done aboutall that an artistand
brand could hope to achieve to-
gether, including a tour spon-
gorship, exclusive record
release, clothing line and prod-
uct endorsement,” says Josh

Neuman of Complete Control,

Tiésto's worldwide management
company. “We have started doing
additional campaigns together in

the U.K., China, Dubai and are ex-
ploring other territories to work on for
2010 —_—

Additional reporting by Richard Smirke
in Manchester, England.
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BURSTING
THE‘BUBBLFE’

Wind-Up Bets On Cartel’s Comeback

In the spring of 2007, Cony-
ers, Ga., act Cartel seemed like
it was on the right track: Its
debut had been upstreamed
from indie the Militia Group
to Epicand was selling briskly,
and when it was presented
with the opportunity to star in
an MTV show, “Band in the

>>>TTIME AGAIN
Two-and-a-half years after
releasing his Mercury Prize-
nominated debut, “Panic
Prevention,” London-based
singer/songwriter Jamie T—
real name Jamie Treays—is
back, hitting No. 2 on the
United Kingdom's Official
Charts Co (OCC) list with his
second studio set, “Kings &
Queeans” (Virgin).

The N-track album was re-
leased Sept. 7 in Europe and
entered the U.K. chart a week
later; it also reached the top
20 on the Australian Record-
ing Industry Assn. albums
chart. It makes its U.5. bow
Oct. 6 on Astralwerks. “Panic
Prevention” peaked at No. 4
on the U.K. chart and has
racked up global sales of

Bubble,” the group figured it
would be a great next step.
Alas, that wasn't the case.
The MTV program didn't
achieve its intended result; the
album recorded in the bubble,
“Cartel,” stiffed, selling less
than 100,000 copies, accord-
ing to Niclsen SoundScan.

Musical
royalty:
JAMIET
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250,000, according to the art-
ist’s London-based manager
Jonathan Dickins.

Dickins calls the new set a
progression from “Panic Pre-
vention,” being eclectic in the
music it refers to “but believ-
able in everywhere it goes.”

The new set mixes love-
lorn acoustic ballads, feisty
punk rock and dancehall
rhythims with the artist’s dis-
tinctly British, fast-paced MC
vocal style.

Its U.K. arrival was preceded
by the four-track EPs “Sticks
‘N’ Stones” and “Chaka De-
mus,"” which both cracked the
OCC top 30. Each EP’s title
track appears on the album,
while a third EP is set to be re-
leased in November following
a 14-date U.K. tour beginning

JAMIE T: ALEX STURRCCOR; BENNINGTON: TRAVIS SHINMN
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Popping fresh: CARTEL

{(The band’s first album,
“Chroma,” sold 250,000.) Car-
tel was released from its con-
tract with Epic and found itself
on the market.

But the band got a second
chance, courtesy of Wind-up
Records president Ed Vetri,
The label will release its new
album, “Cycles,” Oct. 20, as
part of a “270" deal with the
band. Under the terms of the
agreement, Wind-up has the
rights to collect revenue from
album sales, merchandise and
touring. For Vetri, who says
he's been keeping track of the
band since 2004, this was the
perfect opportunity.

Oct. 1, booked by ITB. U.5.
dates through Highroad Tour-
ing are scheduled for Decem-
ber. Jamie T is published by Im-
agem Music.—Richard Smirke

>>>BLUE LAKES

With Scottish pop-rock act
Deacon Blue on indefinite
hiatus, singer/chief songwriter
Ricky Ross and vocalist Lorraine
Macintosh decided the time
was right for a new venture.

The pair, married for 19
years, are founding members
of Deacon Blue, which en-
joyed five U.K. top five albums
between 1989 and 1994 in-
cluding the chart-toppers
“When the World Knows Your
Name” (CBS, 1989) and “Our
Town—The Greatest Hits” (Co-
lumbia, 1994).

They opted to record their
first work as Macintosh Ross
in Los Angeles with Daniel
Lanois’ regular production
partner Mark Howard, and the
resulting album, “The Great
Lakes" (Cooking Vinyl), adds
an element of Americana to
their Celtic roots.

“We wanted to detach [this
record] from some of the his-

“Our lawyer had discussed
it with one of the A&R guys at
Wind-up.” Cartel manager
Chris Black says. “They were
the first people ta know directly
that we were free agents and
they were on it after that. They
wanted it right there and then.”

Vetri says his first goal was
to give Cartel the time and
space to make the record he
thinks it could have made all
along. Both of its earlier al-
bums were recorded in less
than a month, and Vetri says
he believed Cartel could cre-
ate an album that would
make fans forget its reality
TV foray if the band was al-
lowed to go slow.

“I think [lead singer] Will
[Pugh] needed time to find
himself again and support to
write great songs, which he ul-
timately did,” Vetri says. "It
was a long process;: they were
in the studio for abouta year.”

Pugh says, “They put us in
their studio, gave us the time
and allowed us to produce our
own record. Listening to the
record now, it’s the most fo-
cused, well-organized and best
representation of our band that
we've had so far.”

Like the group's last two re-
leases, “Cycles” has plenty of
hooks but they're tighter and
maore sophisticated, a by-

product of the band’s ability to

tory of the band, whichis one
of the reasons it was recorded
in America,” says Cooking
Vinyl's London-based director
of business development Joe
Cokell. “There are some great
Mashville [session] players on
the record, which will broaden
its appeal.”

The act is signed worldwide
to Cooking Vinyl, which re-
leased the album Sept. 28 in
Europe. Cokell expects a U.S.
release “once we've been built
a platform in the UK. and Eu-
rope.” Macintosh Ross will
play U.K. shows in November,
booked by Asgard. Ross is
published by Warner/Chap-
pell; Macintosh is copyright
control. —Steve Adams

>>>CLEAN LIVING

After just four studio albums
since forming in 1978, New
Zealand alt-rock act the Clean
recently released a new set.
“Pitchfork described them as
the ‘Halley's Comet of indie
rock,’ which is a pretty good
description,” says Ben Howe,
label manager at the act’s cur-
rent home, Auckland-based
Arch Hill Recordings.

take time and refine its work.
The bass-heavy track “Deep
South” pays tribute to the
group’s Southern pride. (“Go
and get my bones/Bring them
to the Deep South/Some-
where they can thaw out.”) The
closing song “Retrograde” con-
tains sweeping vocals and big
pop-punk instrumentation,
while slower, ballad-type songs
(“Only You,” “It Still Re-
mains”) show the band’s emo-
tional depth.

Cartel reconnected with fans
while in the studio by posting
on Twitter, MyS pace and Face-
book. The band also did a quick
tour with All Time Low and We
the Kings as the recording
process was winding down. It's
planning to hit the road this fall
to tour in support of “Cycles”
with This Providence, the Sum-
mer Set, Bigger Lights and the
Dares. Other marketing plans
include giveaways and we-
bisodes through the group’s so-
cial networking sites and an
appearance on Fearless TV Oct.
26. The first single, “Let's Go,”
is being serviced to rock radio.

Vetri has high expectations
for the group. “Will has an ab-
solutely amazing voice,” he
says. “Once we can get the
songs out there and his live per-
formance grows, that's when
we'll ultimately bring them to
a platinum-plus record.” «-»

The latest sighting comes
with “Mister Pop,” released
Sept. 7 in New Zealand and
Sept. 8in the United States on
Merge; Morr Music issued the
album Sept. 14 in Europe. Pub-
lishing is with Mushroom Music.

The Clean was the most
influential act to emerge
from the New Zealand indie
label Flying Nun. It scored a
few domestic hits and was
name-checked by bands like
Yo La Tengo, Guided by Voices
and Pavement. The band
splitin 1983 but reformed in
1988 and has reconvened
every four to five years since,
while the members continue
solo careers.

The new album, Howe says,
has “still got plenty of their
old instrumental freakouts,”
but as befits its title, it's
slightly poppier than previ-
ous outings.

The Clean last toured in
2007-08, but new dates haven't
beenbooked yet.“There'salot
of demand for them to tour and
they probably will at some
stage,” Howe says. “But they
tend to do things in their own
time.” —John Ferguson

with CHESTER BENNINGTON

, W by EVAN C. JONES

As the lead singer of the multimillion-selling band Linkin Park, Chester Bennington helped
define the rap-metal sound of the early '90s. But as his career was ascending, his life was
falling apart: Bennington was heavily involved in drugs and spent some nights wondering
whether he would make it to the next day. Luckily, he survived and used the turmoil to in-
spire his new project, Dead by Sunrise. Bennington and his bandmates—0Orgy members
Amir Derakh and Ryan Shuck—will release “Out of Ashes™ Oct. 13 on Warner Bros.

1 cCan you explain the meaning behind
the band’s name?
“Dead by Sunrise” really sums up the kind of
lifestyle I was leading when we began working
on the record. I was partying a lot; I was drink-
ing heavily: I was using a lot of illegal sub-
stances, and it wasn't fun. It got to the point
where it was really out of control, so the name
of the band comes from that feeling of literally
not knowing if vou're going to make it to the
next day,

2 How is Dead by Sunrise different from
Linkin Park?
The main difference between them is that
Linkin Park was known for taking a more metal
approach and incorporating lots of hip-hop
beats behind that. Dead by Sunrise has a lot
of grungy, punky, straightforward rock ele-
ments mixed with an alternative rock, melodic
sensibility, as well as some electro-alternative
pop stuff.

3 Youalso did some production work on
the new album. What lessons did you learn
being on the other side of the board?
Being involved with all aspects of the process
apened up a lot of creativity within me, and I
started writing songs like a madman. [ was
writing eight to 10 songs a vear before. [ had a
lot of ideas but really not that many great songs,
and they came in spurts. Whereas now, | could
write probably 100 songs a year. It's really kick-

OCTOEBER 10, 2009 |

started a lot of energy in me that was lving dor-
mant for a little while.

4 What kind of tour plans do you have?
The idea now is to go out and really start play-
ing small shows. That could mean playing in
front of a couple hundred peaple. My goal is
ta really build a fan base the grass-roots way:
Go out and hit the road and play small shows
and get fans who just want to hear us play.

5 What promotion are you doing for the

new album? Are you targeting Linkin Park
fans or a different crowd?
I don't know if Linkin Park fans will like Dead
by Sunrise. Some people may actually like Dead
by Sunrise and not like Orgy or Linkin Park.
do have an advantage in the fact that Linkin
Park is huge, and there are lots of people who
are fans of mine, and fans of Linkin Park, and
they're going to come see it because it's tied to
Linkin Park, and that's all they care about. But
I’'m not relving on that alone,

6 You've worked with a wide range of
artists. Is there anyone else you'd like to
collaborate with in the future?

If there was somebody I had to choose right
now, it would be Chris Cornell. And Slash
and [ have been kicking around the idea of
working on a song together for quite some
time; we just can never seem to connect at
the right time, sen
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ALBUMS

BEBEL GILBERTO

All in One

Producers: various

Verve

Release Date: Sept 29
Despite Bebel Gilberto's
Brazilian musical bloodlines
(her father is Jodo Gilberto
and her mother is Miucha),
she didn't achieve wide-
spread notoriety until she left
the South American country.
Her 2000 international debut
release, “Tanto Tempo,” pro-
duced in London, put Gil-
berto on the world music
map. Her latest album and
Verve debut, "All in One,” is
something of a return to
Brazil, conceptually speak-
ing. Collaborating with artists
like Daniel Jobim, Didi Gut-
man and Carlinhos Brown,
Gilberto offers a Euro/Brazil
mix of tunes. The set features
several strongly tropical num-
bers, like the gentle "Cancao
de Amor"” and a fine cover of
her father's original bossa
nova classic "Bim Bom.” Her
rendition of Stevie Wonder's
“The Real Thing,” on the other
hand, is insubstantial com-
pared with simpler efforts, in-
cluding the dark colors of
“Secret,” the lovely ballad
“Port Antonio” and her spir-
ited cover of the Carmen Mi-

] putle

bubls Erazy |,
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randa nugget “Chica Chica
Boom Chic."—PVV

PATTY LOVELESS
Mountain Soul 11

Producer: Emory Gordy Jr.
Saguaro Road

Release Date: Sept. 29
Patty Loveless has an innate
soulfulness that can't be
taught, bought or won on a
reality show. That's one of the
reasons—along with sterling
musicianship and inspired
song selection—why her new
album, "“Mountain Soul ll,” is a
must-have for fans of Love-
less and roots music alike.
When she sings, "There's no
place so lonely as being half
over you” on the track "Half
Owver You,” listeners feel the
same belief in her lyrics as
they did when listening to
Vince Gill sing “Never knew
lonely till | met you™ 20 years
ago on the song “Never Knew
Lonely.” The stark tune “Dia-
mond in My Crown,” which
finds Loveless accompanied
by Emmylou Harris and a
pump organ, is as pure and
aurally fulfilling. Meanwhile,
the gospel trio of "Working
on a Building” (with Del and
Ronnie McCoury), “Friends in
Gloryland” (featuring Gill and
Rebecca Lynn Howard) and

MICHAEL BUBLE

Crazy Love

Producers: various

/ 143/Reprise

Release Date: Oct 9

8  There's always been a bit of crazy

in the way Canadian crooner Michael Bublé has struc-
tured his repertoire, love songs and otherwise; he has
the standards down, but he's certainly not trapped in
the Great American Songbook. The curveballs on
Bublé’s fourth studio release, “Crazy Love,” give the
album some additional cheek, whether it's the finger-
snapping take on the Eagles’ “Heartache Tonight,” the
samba-flavored groove of Ron Sexsmith's “Whatever
It Takes" or Dinah Washington and Brook Benton's
“Baby (You've Got What It Takes),” a slinky R&B romp
with Sharon Jones & the Dap-Kings. He also holds his
own on a treatment of the Ella Fitzgerald staple “Cry
Me a River" (which sounds like a potential James
Bond movie theme) and the Van Morrison-written title
track. Meanwhile, the single “Haven't Met You Yet"—
one of two Bublé writing credits on the album—is a
Merseybeat pastiche that seems about to break into
“All You Need Is Love” at any minute. “Crazy Love" is
another step in Bublé’'s creation of his own kind of
songbook, and there's nothing necessarily crazy

about that.—GG
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“We Are All) Children of
Abraham” provides the al-
bum's spiritual center.—KT

AVETT BROTHERS

I and Love and You
Producer: Rick Rubin
American Recordings
Release Date: Sept. 29

On past albums, the Avett
Brothers’ greatest attribute
has been their ability to lure
comfortable yet elegant fire-
place melodies from just a
handful of guitars and one
DMA strand. But higher stakes
are called for on their major-
label debut, “l and Love and
You"—and the brothers have
responded with nothing less
than a game-changer. The
Morth Carolina-based band
has smartly obliterated and
redrawn its  folk-punk/
grunge-roots history, first de-
claring its relocation to Brook-
lyn on the glowing title track,
and then swinging for the
fences with a finger-painted
rave-up ("Kick Drum Heart™),
Meanwhile, the song “Heart
Full of Doubt, Road Full of
Promise” is a swelling epic
with a title to match, and "The
Perfect Space” is an Elton
John-like piano ballad. Pack-
ed front to back with lyrical
treats and lovely sonic
touches (thanks to producer
Rick Rubin), “l and Love and

You" may be one of the major
labels’ best pieces of news
this fall. —Jv

ALICE IN CHAINS
Black Gives Way to Blue
Producers: Nick
Raskulinecz, Alice in Chains
Virgin Records

Release Date: Sept. 29
Alice in Chains singer Layne
Staley is gone but hardly for-
gotten—at least notas anin-
tegral component of the
band’s murky, melodic brand
of hard rock. The quartet re-
turns 14 years after its last
new studio album (and seven
years after Staley's death),
with an 11-track set that
sounds like it could well have
been recorded in the same
session as the 1995 “Alice in
Chains.” New singer William
DuVeall's voice boasts the
same kind of cadence and
weight as Staley's, and more
impaortantly his vocal blend
with guitarist Jerry Cantrell
ensures that that integral
harmonic trademark remains
intact. So does Alice in
Chains’ dark countenance,
from the twisting opening of
the song "All Secrets Known”
to the sinewy groove of the
first single, "Check My Brain.”
The droning "Private Hell”
takes the listener into a
trance-like state, while the
album-closing title track is a

TOKIO HOTEL

Humanoid

Producers: various
Cherrytree/interscope

Release Date: Oct 6

It's probably unwise to assume
that “Darkside of the Sun,” the
second track from the German band Tokio Hotel's sec-
ond international set, “Humanoid,” references the
famous Pink Floyd album with which it almost shares
a title. After all, little about Tokio Hotel suggests the
group's young members feel any connection to the
classic rock canon. Led by elaborate-haired frontman
Bill Kaulitz, the band looks to Depeche Mode the way
guitar groups regard Led Zeppelin. With its whirring
synth riffs (“Noise™), pumping arena-emo grooves
(“Pain of Love™ and liberal use of Auto-Tune (“Hey
You™), “Humanoid” is no less appealingly shiny than
its 2007 stateside debut, “Scream.” But with the ex-
ception of the song “Automatic,” an instantly catchy
chunk of bubble-grunge perfection, it does have few-
er killer melodies, which allows more of your brain to
focus on Kaulitz's lyrics. That's a dubious advantage:
The song “Dogs Unleashed” sounds an awful lot like
he’s singing, “We are dogs in heat.”—MW

salute to Staley that features
Elton John on piano.—GG

7 WORLDS COLLIDE
The Sun Came Out
Producers: various

Sony Music

Release Date: Sept. 29

7 Waorlds Collide's new dou-
ble-disc album, “The Sun
Came Out,” is the answer to
a question few had probably

DePofi

thought to ask: What would
happen if members of
Crowded House, the Smiths,
Radiohead, Wilco, assorted
family members and other
guests spent three weeks in
a recording studio? The re-
sult should have been a mis-
begotten mess. Instead, with
Neil Finn serving as host and
co-producer, “The Sun Came
Out” turns out to be an in-

ROSANNE CASH
The List
Producers: John Leventhal, Rick

Manhattan Records
Release Date: Oct. 6

Grieving the loss of a loved one may yield a harvest
of creativity. In Rosanne Cash's case, the 2003 death
of her father, Johnny Cash, inspired the heartfelt
originals on her 2006 release “Black Cadillac.” The
late country legend's memory also largely informs
Cash's new album, “The List"—sublime renderings
of tunes her dad considered essential American
gems. Cash not only infuses love into her delivery
on the collection but also proves herself a supreme
song stylist. Guest vocalists contribute gracefully to

these country classics,

highlighted by Bruce

Springsteen singing into the marrow of the midtem-
po track “Sea of Heartbreak” and Elvis Costello
spicing up “Heartaches by the Number.” But the
spotlight is rightfully on Cash, who sails gently
through “Miss the Mississippi and You™ while deli-
ciously strolling through Hank Snow’s “I'm Movin'
On.” She ends the acoustic affair with a heartrend-
ing interpretation of the Carter Family’s “Bury Me
Under the Weeping Willow."—00
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spired exercise in artistic col-
laboration and pop songcraft.
Johnny Marr sounds rejuve-
nated as he takes the mic on
“Too Blue,” the beautiful
album opener he co-wrote
with Jeff Tweedy. Radio-
head's Phil Selway and Finn's
son Elroy make surprisingly
strong solo bows. KT Tunstall
shines on two standout
tracks, "Black Silk Ribbon”
(with Bic Runga) and “Hazel
Black.” And Finn serves up
the breezy pop charmer “Lit-
tle by Little” with his wife,
Sharon. Here's hoping the en-
tire collective reconvenes for
another go-around.—LH

BASEMENT JAXX
Scars

Producers: Felix Buxton,
Simon Ratcliffe

Uitra/ XL

Release Date: Sept. 22

If Baserment Jaxx has a flaw,
it's the group’s tendency to
overdo: too many of the cra-
ziest sounds you've ever heard
happening at once, at too high
avolume, surrounding one de-
fenseless vocal line. But the
UK. production duo has found
a happy medium between
total sonic freedom and pop-
wise efficiency on its fifth
album, “Scars.” The release is
a study of balanced brilliance,
a junkyard carnival of found
sounds and international in-
fluences. The irresistible start-
stop title track features a Kelis
vocal over a gothic choir,
chopped into syncopated bits.
The song “Twerk” recalls Base-
ment Jaxx's jJump-up mix of
N*E*R*D's “She Wants to
Move,” while the track “Saga”
takes Santigold into ska terri-
tory—with a cartoon-like
ghoulishness, a la Scooby-
Doo. Crooner Sam Sparro
leads the album standout

“Feelings Gone" with a faith-
fully soulful vocal over a
kinetic dance rhythm that
would make Annie Lennox
proud. But by closing the
song with unadorned strings,
Basement Jaxx seems to be
finding feeling in its new
efficiency.—KM

VARIOUS ARTISTS
Music Inspired by More
Than a Game

Producers: various

Harvey Mason Music/Zone
4/5treamline Media/Geffen
Release Date: Sept. 29

The soundtrack to the sports
documentary "More Than a
Game,” & coming-of-age
story about friendship and
loyalty among five young
basketball playersinthe face
of adversity, is much like the
film: inspiring, with a star-
studded lineup. Most of the
songs exude a sense of mo-
tivation, including Mary J.
Blige's heartfelt "Stronger"”
and Jay-Z’s nostalgic "His-
tory." Other tracks, like Rich
Boy's braggadocios on "Top
of the World" and the encour-
aging "If You Dream,” help lift
the story of the fab five (led
by future NBA superstar Le-
Bron James), whose high
school team went on to win
its natiocnal championship.
The album’'s standout track
—and the one that captures
most of the film's emo-
tion—is the ambitious "For-
ever,” featuring Drake, Lil
Wayne, Kanye West and
Eminem. Over the double-
speed drums and horn-
laden production, Drake
harmonizes, “It may not
mean hothing to y'all/But
understand nothing was
done for me/So | don't plan
an stopping at all/l want
this shit forever"—MC

SINGI

JULIAN
CASABLANCAS

11th Dimension (4:02)
Producer: Jason Lader
Writer: J Casablancas
Publisher: Julian
Casablancas Publishing
(ASCAP)

RCA/Cult

Unabashedly retro, Casio-
style keyboards kKick off the
first single from Strokes
frontman Julian Casablan-
cas' anticipated solo debut
album, “"Phrazes for the
Young.” Although those first
notes sound like they should
be playing during the open-
ing credits of a cheesy B-
movie from the '80s, Strokes
fans can set aside their worst
fears, because Casablancas
proves that he isn’t ane to
dive headfirst into synth-pop
without a sense of irony. On
“Nth Dimension,” the singer
redirects kitschy pop into
the arena of "Achtung Ba-
by"-era U2, implementing a
Teutonic boogie under his
smooth, monotone croon.
He sings, “I just nod, I've
never been so good at shak-
ing hands,” but with this
ultra-catchy, pop-rock gem,
Casablancas shows that he
can get hipsters shaking on
the dancefloor.—RH

| POP |

KE$HA

TiK ToK (3:22)

Producers: Lukasz “Dr. Luke”
Gottwald, Benny Blanco

-
I-
= M\
Writers: K. Sebert,
L. Gottwald, B. Levin
Publishers: various
RCA
After lending her vocals to
Flo Rida's "Right Round,”
Ke%ha offers her own fun and
frivolous ode to a wild night
out. "TiK Tok" finds the 22-
year-old singing teasingly
about excess pleasures, from
drinking (“Ain't got a care in
the world but | got plenty of
beer") to men (“We kick 'em
to the curb unless they look
like Mick Jagger”). In case
that weren't enough, Ke$ha
also alludes to brushing her
teeth with a bottle of Jack
Daniel's and name-drops
Diddy, who provides a quick
cameo for good measure,
The song is a love letter to
DJs everywhere, with hand
claps that build to a cres-
cendo of pure, infectious
dance-pop. KeSha's debut
album is due in late 2009, and
with this first solo effort, the
singer reveals a knack for get-
ting the party started.—kKP

JASON CASTRO

Let's Just Fall in Love
Again (3:28)

Producer: Eric Ivan Rosse
Writer: 5. McConnelf
Publisher: W8 M. Music
(SESAC)

Atlantic

With this year's top "Ameri-
can Idol” finalists nearing the
release of their solo debuts,
it might be easy to forget
that season seven’s Jason

EVIEWS-

ALEJANDRO SANZ

FEATURING ALICIA KEYS
Looking for Paradise (4:34)
Producers: Alicia Keys, Tommy

Torres

Writers: A Sanz, A. Keys, K. Dean,

T. Torres

Publisher: Gazul Productions

Warnet/Chappell Music Spain

The raspy urgency of Alejandro Sanz's voice has
acted as a lovely complement to female belters in the
past. The Spanish singer lent heft to Shakira's 2005
hit, “La Tortura,” and this time around, his duet part-
ner is Alicia Keys, whose voice also suits his nicely.
Kudos to Sanz and Keys for stepping out of their com-
fort zones and going back and forth in each other's
languages. It's refreshing to hear them stretch like
that, when they could've simply stuck with Spanish or
English. Mot that there’s much more risk-taking to be
found in “Looking for Paradise.” The hook consists
largely of Keys reprising her “uh-oh, uh-oh" chants
from “No One.” Like a cool drink of water on a sum-
mer day, the song's breezy acoustic guitar riffs and
earnest lyrics about looking for human connection are
pleasant, but their taste is easily forgotten.—ABY

Castrois also putting out his
own on Mowv. 17. Luckily, his
first single is strong enough
to redirect some attention
toward him. It's a sprightly
folk-pop number that remi-
nisces about the puppy-love
stage of a relationship, as
Castro asks his girlfriend to
revisit that idyllic phase and
even pokes fun at its inher-
ent silliness. “We'll fall dis-

Who S

Columbia

JOHN MAYER

ays (2:55)

Producers: John Mayer, Steve Jordan
Writer: .. Mayer

Publishers: Sony/ATV Tunes, Specific
Harm Music (ASCAR)

John Mayer’s debut single off his forthcoming “Battle

gustingly fast, and we’ll stop
hanging out with friends/
And they’ll be so offended,”
he sings. Those familiar with
his goofy, somewhat hap-
hazard nature on “ldol” will
be happy to know that Cas-
tro has stepped up his vocal
game considerably on his
solo material, without losing
the carefree spirit that made
him such a fan favarite.—MH

Studies” album finds the singer/songwriter asking a
rather daring question: “Who says | can't get stoned?”
This is clearly a departure for the artist, from both his
radio-friendly singles and heartthrob image. “Who Says"
balances Maver's signature velvety tone with a more
stripped-down, folk-inspired arrangement. The lyrics are
about yearning for the freedom to define and redefine
himself by, among other things, traveling solo, turning off
his telephone and pursuing old flames. Mayer may not be
speaking in grandiose terms about changing the world or
marveling over a woman’s beauty, but maybe that's the

CLEGEND & CREDIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Crystal Bell,
Ayala Ben-Yehuda, Mariel
Concepcion, Gary Graff, Ronald
Hart, Louis Hau, Monica Herrera,
Kerri Masaon, Dan Ouelletts, Kelsey
Paing, Ken Tucker, Philip Van
Vieck, Jeff Vrabel, Mikael Wocod

PICK ¥: A new release predicted
to hit the top half of the chart in
the corresponding format.

All alburns commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Anageles, CA 20036 and singles
review copies to Monica Herrera

| ASKEW

GAR

CRITICS® CHOICE +%: A new
release, regardless of chart
potential, highly recommended
for musical merit,

at Billbocard, 770 Broadway,
Sevanth Floor, New York, MN.Y.
10003, or to the writers in the
appropriate bureaus

free, from all of the things

point. As the singer himself puts it, “Who says | can’t be

that | used to be?"—CB
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BY JASON LIPSHUTZ

RISING STAR

Jason Derulo’s “Whatcha Say’ Ignites Beluga Heights/Warner Bros. Venture

On the strength of powerful storytelling and the
clever use of sampling, “Whatcha Say,” the debut
single from singer/songwriter Jason Derulo, is
burning up mainstream radio. The song has
cracked the upper tier of the Billboard Hot 100,
currently sitting at No. 5; it's also No. 2 on Hot
Digital Songs with 775,000 copies sold, accord-
ing to Nielsen SoundScan. While the track’s cho-
rus puts an electro-pop spin on a sample of
[mogen Heap's 2005 song “Hide and Seek,”
Derulo displays vocal skills that have pegged him
as an exciting new artist to watch.,

“The sample was just magical, and the song
itselfis so real,” the 20-vear-old Derulo says, “I've
been singing and dancing since [ was 5 years
old. So to see everyone's reactions and hear them
singing along is incredible.”

Before Derulo established himself as a solo
artist, the Miami native spent his youth study-
ing opera, theater and ballet, as well as differ-
ent musical genres. He wrote his first song
when he was 8 vears old. After attending per-
forming arts schools and honing his talents as
a singer and dancer, Derulo won the grand prize
on the 2006 season finale of the TV show
“Showtime at the Apollo.”

Although Derulo’s abilities as a performer
were still developing, his understanding of song
structure helped him become a polished writer
and land adeal at Rondor Music Publishing. “As
soon as [ heard his music, [ wasa fan,” says Ron-

dor senior VP Kevin Hall, who signed Derulo.
“We're always looking for songwriters who can
cut through everything around them, and I felt
like his material had that lasting quality.”

Despite the opportunity to write tracks for
artizts like Lil Wayne, Pitbull and Cassie, Derulo
was intent on becoming a solo performer. “It
was killing me.” he says. “I had a huge attach-
ment to the songs | was writing, but [ had to
give them up to make a quick buck. Being in
music, [ was just hoping something would hap-
pen, that somebody would notice me.”

Among those who noticed the would-be artist
were producer/label executive |.R. Rotern and
“American [dol” judge/Wamer Bros. senior VP
of A&R Kara DioGuardi. Rotem, the multiplat-
inum producer responsible for hits like Sean
Kingston's “Beautiful Girls” and Rihanna's
“8§.0.58.," realized
Derulo’s poten-
tial after the two
recorded
songs together on
the night of their
first meeting. Rotem
signed Derulo to his Bel-
uga Heights imprint through
Warner Bros. Records and also signed
on to produce the artist’s debut album.

The use of the “Hide and Seek” sample for
the chorus of “Whatcha Say” may have been

81X

a collective decision between Derulo and
Rotem. But the singer’s brother, who called
Derulo right after his girlfriend left him, in-
spired the song's heartbroken lyrics. *He told
me, ‘[fshe gave me another chance, I'd be the
man she needed me to be,” " Derulo says. “Peo-
ple experience something like this every sin-
gle day. The song goes through feelings that
are common in alot of relationships,
and I think that's why people are
connecting toit.”

Now Derulo’s brother is en-
gaged to the same woman, and
“Whatcha Say” has clocked more
than 12 million listens on My-
Space. Derulo will likely release
another single by year's end as well
as appear as himself in MTV Films'
“Turn the Beat Around” early next
year. He will also spend the fall
performing club dates across ey
the United States.

Hot debut: JASON DERULO

While the release of his debut album isn't ex-
pected until first-quarter 2010, Derulo has writ-
ten and recorded hundreds of songs for it, He
says the release will be well worth the wait.

“I really don't feel any pressure to follow up
“Whatcha Say" because that song is just an ap-
petizer for the album,” he says. "After working
so hard and spending every night in the studio
until 6 in the morning, it's exciting to see it
all come to fruition. I can't wait for the
world to hear more.”

KINGS OF MULTIPLE FORMATS

The Kings of Leon continue their multiformat march. The RCA quar-
tet's “Use Somebody” rises 3-1 on Billboard’s Mainstream Top 40 chart.
In addition to hitting No. 1 on Alternative, Triple A and Adult Top 40,
the song becomes the first track to top all four tallies since 2004-05 when
Green Day’s “Boulevard of Broken Dreams” ruled those lists. Only two

other groups before Green Day and Kings of Leon have achieved this feat
since 1996, when all four airplay charts first co-existed (Alternative
launched in 1988, Mainstream Top 40 in 1992 and Triple A and Adult
Top 40 in 1996): the Goo Goo Dolls’ “Slide” (1998-99) and Sugar Ray’s
“Every Morning” (1999).

—Gary Trust

10/11/08 2{11/09 4/9/09
Debuts on Re-enters Hot 100 Reaches No. 1
Billhoard Hot 100 (Mo. 100) on Alternative
(No. 86)

Crowning glory:
KINGS OF LEON
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Still Doin
His Thing

Luke Bryan To Headline Own Tour

As Second Capitol Album Bows

Rising star Luke Bryan isn'tafraidof  er/songwriter says. "As long as you've
asophomore slump. “When you stop  got 100 songs written, the pressure's
writing songs, that's when you back  off. I just focus on making sure I've
yourselfinto a corner,” the sing-  got the songs and go from there.”

A SOUTHERN
HOMECOMING

“Reunited,” the new album by the Gaither Vocal
Band released Sept. 8 through Gaither Music
Group/EMI Christian Music Distribution, signals
both a homecoming for band members Mark
Lowry, David Phelps and Michael English and a
new chapter in the life of the veteran Southern
gospel group.

“It’s like hearing these songs for the first time,”
band founder Bill Gaither says. “[My wife] Glo-
ria and | were smiling as we listened. You always
envision great singers singing your material, and
these are great singers.”

Lowry, Phelps and English rejoined Gaither and
Wes Hampton to record a collection of beloved
hits written by the Gaithers. The album features
such classics as “Because He Lives" and “He
Touched Me." The result: “Reunited” this week en-
ters Billboard's Top Christian Albums chart at No.
3 and the Billboard 200 at No. 67.

Besides veterans Lowry, Phelps and English,
previous band members include Christian music
luminaries Larnelle Harris, Russ Taff, Steve Green
and Guy Penrod. After Penrod and Marshall Hall
left last year, Gaither decided to revamp the group.

“We could have found young guys coming up
as we've done in the past,” says Gaither, whose
Gaither Music Group empire includes the success-
ful “Homecoming” series of CD/DVDs, concert
tours, record labels and publishing. “But | talked
to [Lowry, Phelps and English] and they told me,

LUKE BRYAN

Bryan's 2007 album “I'll Stay Me”
spawned two top 10 airplay singles,
including the top five “All My Friends
Say,” and has sold 262,000 copies, ac-
cording to Nielsen SoundScan. His
second album, “Doin’ My Thing”
(Capitol Nashville), is due Oct. 6.

The first single “Do [,” which
speaks to the challenges of maintain-
ing a marital relationship, is No. 17
on Billboard’'s Hot Country Songs
chart after 17 weeks on the chart.
Bryan co-wrote the song with Lady
Antebellum’s Charles Kelley and
Dave Haywood.

Joel Burke, PD at country KYGO
Denver, says the song has “powerful,
compelling and relatable lyrics, There
was immediate reaction when we
started playing it, and it has since
proven to be ane of our biggest songs
over the past six weeks.”

The album also includes a cover of
OneRepublic’s “Apologize.” Brvan re-
calls doing the song “on a whim one
night in Athens, Ga. The crowd just
flipped out, so we kept doing it.”

How a song plays in front of con-
cert erowds helped Bryan shape his
new album. “I'm more sure about
who I am and know what songs I'm

going to like to perform on the road
day in and day out,” he says. “There
are songs on my first album that ['ve
never performed live. Any song that's
on this new album is a song that I
could do live and be proud doing it.”

Bryan, who has toured as an open-
ing act for Kenny Chesney and Brooks
& Dunn, will headline his own
monthlong tour beginning Oct. 30in
Jacksonville, Fla. The new duo Fast
Rvde will open the shows, His pro-
ducer Jeff Stevens’ son, Jody, is part
of the duo. “To see the look on their
faces when I asked them to come out
was worth it all,” Bryan says. "They
are fired up.”

The singer will also kick off his
Farm Tour Oct. 5 ata plantation out-
side of Statesboro, Ga. It's an oppar-
tunity for Bryan—who grew up on
arural Georgia peanut farm—to give
back to charity organizations in local
farming commumities. He envisions
eventually performing a series of
shows across the country annually,

“We hope to build it to the point
where we can dedicate a portion of
each year to the Farm Tour and do 20
shows,” he says. “Itwould be our own
little festival.” aee

Together again:
GAITHBR VOCAL

‘It was fun; we were just tired and wanted a break.”
When they came back, it was magic.”

The revamped lineup spurred a broader mar-
keting approach for the new album. “With the
additions of Mark, Michael and David, the band
had larger, mass-market appeal,” says Paul
Sizelove, VP of sales and marketing for Gaither
Music Group. To tap into that appeal, the com-
pany launched retail campaigns with Wal-Mart,
Amazon and iTunes. The CBA—the trade associ-
ation for Christian retail—also worked the project
through key positioning at many national and in-
dependent accounts.

TV also helped spur sales with advertising on
networks like GAC, RFD, INSP, Daystar and Gospel

Music Channel. A strong presale campaign on
Gaither.com was supplemented by a feature in
the Gaither Catalog Collection that was sent to
the Gaither mailing list.

Lowry, Phelps and English will continue to
record and perform solo. However, the Gaither
Vocal Band will be their priority. “My 13 years
with the Gaithers the first time was wonderful,
and I'm thrilled to be back,” says Lowry, who ex-
ited in 2001. “I'm singing with David and Michael
again, probably my two favorite singers. Then
Wes Hampton is blowing me out of the water
every night. He's amazing. But standing there
again with a legend [like Gaither], how much fun
could that be?” —Deborah Evans Price

Happy feelings: STEVIE WONDER,
FRANKIE BEVERLY and ANTHONY
BEVERLY (from left)

SALUTING
A LEGEND

What do Mary J. Blige, Joe, Musiq
Soulchild and the Clark Sisters have
in common? They're among the
stars saluting the legendary group
Maze on “Silky Soul Music . . . An
All-Star Tribute to Maze Featuring
Frankie Beverly.”

Rounding out the impressive lineup
reinterpreting such Maze classics as
“Before | Let Go" and “Backin Stride”
are Mint Condition, Kem, Ledisi, Ra-
heem DeVaughn, Kevon Edmaonds,
Avant, J. Moss and Kierra Sheard. Pro-
duced through Brantera Music Group,
the 10-song CD was released Sept.
29, Since its digital release Aug. 25,
the project has sold 6,000 copies, ac-
cording to Nielsen SoundScan.

Grammy Award nominee Rex
Rideout produced nine of the tracks,
while Grammy-winning modern
gospel guru Donald Lawrence
helmed the Clark Sisters’ contribu-
tion, “l Wanna Thank You." Leading
the project’s charge is the first sin-
gle, “Can’t Get Over You,” covered
by Joe. The song is No. 27 on Bill-
board’s Adult R&B chart.

“Frankie Beverly is a beloved R&B
original,” Rideout says, “and straying
too far from that would have been
sacrilege. So we kept close to the
original sound and let the artists’ in-
terpretations bring fresh, new per-
spectives to his work.”

“This tribute has really touched my
father,” adds Anthony Beverly, who
heads Brantera Music Group and
served as an executive producer on
the album. “This project gives him
and Maze their just due.”

Maze got its break in the early '70s
as the backing band for Marvin Gaye.
Signed to Capitol and later Warner
Bros., the group racked up 30 hit sin-
gles and 12 albums. The tribute CD,
in fact, borrows part of its title from
Maze's 1989 Warner Bros. album.

To drive awareness about the
album, Frankie and Anthony have
appeared on syndicated radio shows
hosted by Steve Harvey, Tom Joyner
and Michael Baisden. A video of the
Joe single is being serviced to out-
lets as Brantera gears up to promote
the Clark Sisters’ track at gospel
radio. Also in the wings: Bonus
footage of the participating acts dis-
cussing the album and Maze's en-
during influence will be part of aspe-
cial CD/DVD edition. —Gail Mitchell

www.billboard.biz a7
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Nothing But Beauty Records is
now looking for sponsors &
distribution deal for its artist
AW.Irving's debut album
"SEXSOLISIQUS" & featuring
old school pioneer Kurtis Blow
& any other new artist male &
female or groups who are
looking for record deal.
Please contact:
thev@victorthegreat.com
Nothing But Beauty also
donates to the animal
society & the homeless. You
can go to amazon.com or cdba-
by.net or itunes click in
"Sexsolisious" for request
www.myspace.com/starbuilders
no calls please
(only the serious apply)
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>>A staple of AC and Latin radio
since his arrival in 1992, Jon
Secada makes his first ap-
pearance on Billboard's jazz
charts. “Expressions” enters Top
Traditional Jazz Albums at Mo. 16
and Top Jazz Albums at No. 39.

The set includes standards and
new versions of some of his hits.

>>What does Madonna's

elebration™ have in common
with “You'll See” and “American
Lite"? They are the only three
tracks she has placed on the Hot
Latin Songs chart. “Celebration”
bows at No. 45.

=>The late Dan Fogelberg
appears on the Billboard 200 for
the first time since 1993. “Love in
Time,"” recorded before his death
in 2007, debuts at No. 117,

every week at
billboard.com/chartbeat
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PearlJam’s BackOnTop; Holidays Are Coming

Has it really been 13 years since
Pearl Jam was last at No. 1 on the
Billboard 2002

The veteran band bows atop the
chart with its not-quite retailer-
exclusive “Backspacer,” selling 189,000

copies, according to Nielsen Sound-
Scan. [t's the group’s fourth chart-
topper and first since 1996, That's
when “No Code” landed in the pent-
house with 367,000 sold. Between
“Code” and “Backspacer,” the band
placed four other sets within the top
10. Pearl Jam’s last studio album, its
2006 self-titled | Records set, debuted
and peaked at No. 2 with 279,000.
The new album—its first not re-

IUI al'ket \Mﬂ t(:l1 A Weekly National Music Sales Report

leased on a major label—is sold exclu-
sively in the United States through Tar-
get, iTunes, Pearl Jam’'s Web site and
independent retailers, It arrived off-
cvecle on Sunday, Sept. 20.

While SoundScan’s
tracking week runs
Monday through Sun-
day, not all the mer-
chants that report to
SoundScan supply data
reflecting the same time
frame. Target's report-
ing week is Sunday to
Saturday. SoundScan
also synched up Pearl Jam's first-day
sales from iTunes, the band’s Web site
and the indie stores with Target's re-
porting week.

“Backspacer” is Pearl Jam’'s 30th
charting album on the Billboard 200.
That sum includes nine studio sets, a
greatest-hits package, a B-sides com-
pilation and 19 live releases.

'TIS THE SEASON: It may only be Oc-
tober, but this week Billboard’s Top
Holiday Albums chart returns to the
magazine (page 92) and Billboard.biz.

The tally lists the week’s best-
selling seasonal releases, including
traditional Christmas albums as well
as Hanukkah and Kwanzaa sets. The

holiday chart will be compiled by
Nielsen SoundScan until January 2010,

The annual parade of holiday al-
bums begins Oct. 6 with “Now That's
What I Call a Country
Christmas.” It's fol-
lowed Oct. 13 by Sugar-
land’s “Gold and Green,”
David Archuleta’s
“Christmas From the
Heart” and Bob Dylan’s
“Christras in the Heart,”

Further down the road,
Andrea Bocelli's "My
Christmas,” out Nov. 3,
seems to be the biggest of the holiday
crowd, though I'll reserve guesses on
whether it'll do Josh Groban “Noel™-
like numbers.

The haoliday chartalse houses quasi-
holiday sets like Enya’s 2008 release
“And Winter Came . . ." (which leads
this week's chart) and Sting’s “If on
a Winter's Night” (due Oct. 27). The
latter features folk songs, lullabies
and carols.

WITH ‘FRIENDS’ LIKE THESE:
Joshua Bell's "At Home With Friends,”
released Sept. 29, might be the most
covert holiday album of the season.
The collection, which gives listen-
ersan impression of what it might be

Weekly Unit Sales Year-To-Date
DIGITAL DIGITAL
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like to hang out with the violinistand
hig friends at hig house, features guest
stars like Sting, Josh Groban, Chris
Botti and Kristin Chenoweth. As
for the material, it has a little bit of
everything—from “My Funny Valen-
tine” to “Eleanor Righy,” but no holi-
day songs.

While the set’s track list proves the
release isn't a holiday album, who
wouldn't want the sweet sounds of Bell
and Sting drifting through their living
room thig holiday season?

The album’s cover art even punches
up the “at home” vibe. It sports a re-
laxed-looking Bell, dapper in a sport
coat. Behind him are glowing candles
in an appropriately blurry background
along with a pair of women, one of
whaom is holding a beverage. Think
wine bar chic.

Perhaps not so coincidentally, two
retailer-exclusive versions of "At
Home With Friends” exist, and each
comes with a Christmas bonus track.
Barnes & Noble's CD features “White
Christmas” with Botti, while iTunes’
version boasts “O Holy Night” with
Chenoweth.

Unlike Sting's “Winter's Night'—
which essentially is a holiday/Christ-
mas alburm—Bell's setis ineligible for
the Top Holiday Albums chart.  «--
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MLUERIC BRAGAIBONY MUSIC (14.98)
THE BEATLES Abbey Road
APPLE B24E8*/CAPITOL (18 84] ¢
% . THE BEATLES Sqt. Pepper’s Lonely Hearts Club Band
APPLE 82419%CAPITOL (18 !E,J ‘
4 THE BEATLES The Baatlas &
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=1 18 APPLE 30325/CAPTTOL [18.98/12 58) ¢
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24 7 THE BEATLES Yellow Submaring (Soundirack)

APPLE B24E7*/CAPITOL {18 98]

[ MICHAEL JACKSON 011 The Wall
ﬂ 24 EPIC/LEGACY BA0T0*/SONY MILSIC (11.98) n
28 27 . KINGS OF LEON Because Of The Times

REA 03775*RMG (B 85
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q “ . CAPITOL 46001* {18 9810 88} '9
50 a7 THE BEATLES Love |

HPPLE TREOB*/CARPITOL {18 98| &

Five Finger Death Punch’s second album, “War Is the Answer,”
starts at No. 9 on Top Digital Albums and at No. 7 on the Billboard
200. On the latter tally, with 44,000 sold, the album gives the
band its best week ever. The act’s debut set, “The Way of the Fist,™ |8
peaked at No. 107 on the Billboard 200 more than a year ago.
However, on the Heatseekers chart—where new and developing
artists rank—the album peaked at No. 1 and spent a whopping 32 weeks on the tally.
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PRETTY WINGS Maxwell Ml » SUMMER NIGHTS Rascal Flatts 2
44 8 3 H.DAVID MUSZE (H. DAVID MUSZE} @@ COLUMBIA 3 H.mn::rmd B2 &2 D.HUFERASCAL FLATTS (G LEVDX B.JAMES BUSBEE) ® LYAIC STREET ar g
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2MUCH (D D DORROUEH A & FROCTOR) @ HEENILSIES other songs for second-most No. 1 weeks in the chart's history. The Peas
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JASOM DERULD (BELLGA HEIGHTS/WARNER BROS.) / ERAD PAISLEY (ARISTA NASHVILLE) LOVE AND THEFT (CAROLWDOD BaEe Gl L e
PARTY IN THE U.S.A. @ WASTED ALRIGHT .
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" ongs, nstian 3ongs, Ho N S0ngs arn atin rRlay cl 5
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DRAKE FEAT. TREY SOMGT [YOUMNE WKIMEY,CASH NMONEYURIVERSAL WUOTIAM [ W [ e i UFE| o 1 JET | Broadcast Data Syshems Charts are ranked bv number of gross
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LD RADA FEAT. NE-YI (POE BOY/ATLANTIC) CARRIE UNDERW 00D {19/ ARISTA MASHVILLE} LUKE BRYAM (CAPITOL NASHVILLE) and Smooth Jazz Songs are ranked by total detections.

@ 9 4 PAPARAZZI @ “ 6 LOVE DRUNK 15 ONE TIME @ Songs shnwir!g an increase in audience (or detections)
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Bl i MO SURPRISE @ 4 5 LOL:} I 70 s 17 EGO . Songs are remaved from the Billaoard Hot 100 and Hot 100
UGHTRY {4 8/RCATME] TREY SOMGE FEAT. GUCCI MAME & SOULIA BUY (50N S0 RTLARTI BEYOMCE (MUSIC WORLD/COLUMEIA) Alrplay charts simultanecusly after 20 weeks on the Billboard

@ 20 10 AMERICAN RIDE a6 2 15 LIVING FOR THE NIGHT g I & BONFIRE Hot 100 and if ranking below Mo, 50. Songs are removed from
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CHHIS YOUNG {RCA NASHVILLE) / ERIC CHURCH (CAFITOL HASHVILLE) LETOVA FEAT. LUBKCRIS [CAPITOL) t edi_’ en ; ‘I"““ ‘”";:" p":: “t;l l % T_?"‘"—“—l':;“"; week o
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) RIAA cerification for net shipment of 500,000 singles (Gold).
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MUSIC VIDEC SALES CHARTS

@ RlAaA gold certification for net shipment of 25,000 units for
video singles. U RIAA gold certification for net shipment of
50,000 units for shertfarm or longform videas, B R1AA platinum
certification for net shipment of 50,000 units for video singles.
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indicates song's multiplatinum level.
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3 SHAKIRA (SONY MUSIC LATINEFIC) COLBIE CAILLAT (UNIVERSAL AEPUBLIC) LMFAQ (PARTY ADCK/NTERSCOPE)
a FIREFLIES IM GOING IN JUST DANCE
= @ a8 DWL CITY (URIVERSAL REFUBLIC) 2 2 SAAEE FENT.LIL'WYME & TOUME JEEDY (YO0 HTEN CRoH MREY UMNEFSRL MITN a LAY (GG FEAT. COLEY O'DOMS (5 1HEANLING NOMLVE HIERECOPE] glgfnl"is_ c H':Inni‘;rrSEDO.OEIO paid o Joads (Gokd)
g 14 12 12 OBSESSED a7 a1 | KNOW YOU WANT ME (CALLE OCHO) THE CLIMB 2] B RIAA certification for 1 million paid downloads (Platinum).
#
i
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g
=

DVD SALES/VHS SALES/VIDEC RENTALS

@ RIAA gold certification far net shipment of 50,000 units ar $1 mill-
lion in sales at suggested retail price. l R1AA platinum certification
far sales of 100,000 units or $2 million in sales at suggested retail
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E_g 43 28 fgg,‘ﬁﬁm“é,c .!,EEA?;'I,,R.EING ON "] a JEREMIN (MICK SCHULTZ/IEF JAM/IDIME] e rrf‘ullﬁ (MUSIC WORLD/COLUMBIA) L mﬂ;:b‘:: gald oi::ﬁcﬁ:-im?,;;ﬂirﬂ:“ sale ;L 12:.12'00 units
= I — oot MR O LR L L L S Al L iR e millian at ratail for theatrically rdeased pro-
51 IENALEE e s oo s nomss, 1019 st et e v, 512 v e o o s i R i caior o i
iz o5 13 LOVE DRUNK ® _ 1 SOMEBODY TO LOVE | e ) sale of 250,000 units or 3 dollar valuma of $18 million at retail for
EE _M‘rs LIIE [ilil.x ltUL'JMI:‘.IA ) __E_L_E.E CAST -:I'UI-_E_'_\_I__EM_I.{I#,- _!!JJ{_E_EH_TH_-EAPITCIL HASHVILLE} theatrically released progrms. and of at least 50,000 units and 82
23 35 o SEXY BITCH : o _ 1 MEET ME HALFWAY _ 1 WHAT WE TALKIN' ABOUT million at suggested retail for non-theatrical tithes.

o DVAVID GLRETTA FEAT. AKDN |G LUM/ASTRALWERKE/CAPITOL) THE BLACK EYED PEAS [INTERECDPE) JAF-Z + LUKE STEELE (ROC NATION)
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ARTIST (IMPRINT / PROMOTION LABEL)
1 1

11 [Ei N USE SOMEBODY
1 (NG [ B/RMIG)

THE CLIMB
CYRUS (WALT BISNEY/HOLLYWOOD

ARTIST (MERINT / PROMOTION LABEL}
1 1o sl

DOWN

i SEAM FEAT, LIL WAYME ([ASH MONEY/UINVERSAL REFLIBLIC)
YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHINE/LUNIVEREAL REPUBLIC|

| GOTTA FEELING

THE BLAGK EYED PEAS (INTERSCOPE]

PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWOOD)

) 4
&l -
E 1 a7

Ly 11 7

.2 BATTLEFIELD
; | JORDIN SPARKS |15/JIVE/ILG)
OBSESSED

MARIAH CAREY (ISLANDIDIME]
GOOD GIRLS GO BAD

12
-I COBR,STARSH PN, LECHTON NBESTIR CEC M FUELED Y PAMERVTLMTIC RSP

19 {2 LOVE DRUNK

EOYS LIKE GIRLE {COLUMBLA
{280

PAPARAZZI
=

DAUGHTRY (19/RCAAMEG)
SWEET DREAMS
SAY HEY (I LOVE YOU)

|| MICHAEL FRANTI & SPEAFHEAD (B0 5001 WA/ANTI UNERR, REPUSLIT,

'21 g BE ON YOU
= _FLO RIDA FEAT. NE-Y0 (POE BOY/ATLANTIC)

~ COLBIE CAILLAT {UNIWERSAL REPLBLIC)

NOT MEANT TO BE

LADY BAGA (STAEAMLINE ¥DMLNE THERRYTREEANTEREC OPE)
Kl
BEYOMCE (MUSIC 'WORLD/COLUMEIA)
WAKING UF IN VEGAS
ALREADY GONE
KELLY CLARKSDM [15/RCARME}
18 14
THEDRY OF A DEADMAN (£04,R0ADRLNK IZFI.'RHP}
STARSTRUKK

KNOCK YOU DOWN

. KEFH HILS0N FEAT. KAMYE WEST B WEYD (MAOSLEY TONE 41KTERSGORE)
NEVER SAY NEVER

@

15 23 KATY PERRY [CAFITOL}

E RUN THIS TOWN
JAY-Z, RIHANNA & KAMYE WEST (ROC NATION|
BEST | EVER HAD
DRAKE (YOLUNG MONEY/CASH MONEY/UNIWERSAL MOTOWN]
OMNE TIME
(13 FEAT. KATY PERRY (PHOTO FINISHATLANTIC/RRE)
SHE WOLF

SHAKIRA [EPIC)

THE FRAY [EFIC)
s NO SURPRISE
19
11 1'1 HOTEL ROOM SERVICE
. PITBULL JMA_ 305/POLD GROUNDES RMEG)
QD
JUSTIN BIEBER [15LAND/IDUMG)
6 5 FALLIN' FOR YOU
%6 2,' MEET ME HALFWAY
~THE BLACK EYED PEAS (INTERSCOPE|

FIREFLIES

QWL CITY (UNIVEREAL REPLELIC|
| WANNA

THE ALL-AMERICAN REJECTS (DDGHOUSE'DEC/INTERSCOPE)
EVACUATE THE DANCEFLOOR
CASCADA (ROBBING)

FACE DROP

SEAN KINGSTOM (RELUGA HEIGHTS/EPIC)

21 GUNS

GREEN DAY (REPRISE)

FUNHOUSE

BINK, {LAFACE/ILE)

THROW IT IN THE BAG
EABOLOLS FEAT. THE-DREAM (DESERT STORMVDER JAMDMG)
REPLAY

IYAZ {TIME [5 MONE®/BELLGA HEIGHTS/REPRISE}
DROP IT LOW

ESTER DEAN FEAT, CHRE ERITWIN HAA VEY MAENS TTINE 4/ STREAMUME WTERSCOPE;
HER DIAMONDS

FIOB THOMAS (EMBLEM /ATLANTIC)

NEW DIVIDE

LINKIN PARK (MACHINE SHOR/WARNER BROS.)

SEXY CHICK

DAVID GUETTA FEAT. AKON (GUM/ASTRALWERKS/CAPITAL

© u
= ow e

? 2

D w0

@50

Mariah Carey extends her record for most Mainstream Top 40 top 10s,
# “Obsessed” advances 12-8. The song is her 17th top 10 dating to the
chart's 1992 launch.

Insecond place is Madonna with 14 top 10 titles at the format.
Melly, Pink and Justin Timberlake follow with 12 top 10s each.

0On Adult Contemporary, Michael Bubilé registers the fastest climb
to the top 10 for a non-holiday sona this year, as “Haven't Met You

Yet” flies 14-10n its fourth
chart week. Among nof-
seasonal titles, the song logs
the quickest ascent to the top
10 since Michael McDonald's
“(Your Love Keeps Lifting
Me) Higher and Higher” also
entered the top tier in four
weeks in February 2008.

Bublé logs the swiftest
top 10 ascent for an original,
non-holiday sona since his
own “Everything” charged
12-10 i iits fourth week in
May 2007.
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. 3 YOU FOUND ME

; THE FRAY (EFIL)

HER DIAMONDS
ww

FDE THOMAS (EMELEM/ATLANTIC)

COME ON GET HIGHER
)

MKTT MATHANSOH (VANGUARD/CAPITOL)

YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHIME/UNIVERSAL AEPUELIC)

LOVE STORY

TAYLOR SWIET (BIG MACHINE/UNIVERSAL REPUBLIC)

BETTER IN TIME

LEONA LEWIS (SYC0,J/RIMG}

- FALLIN® FOR YOU

COLBIE CAILLAT (UNIVERSAL REPUBLIC

HOT N COLD

WATY PERRY (CAPITOL|

GREATEST

GAINER ETRTEE

PLEASE DON

| PINK (LAFACE/JLE}

1,2,3,4

FLAIN WHITE T'S [HOLLYWDOD}

NO SURPRISE

DAUGHTRY (19ACARME)

IF TODAY WAS YOUR LAST DAY

HIGKELBACK (FOADRLNKER/RRE)

KISS A GIRL

i KEITH URBAN {CAPITOL NASHVILLE/CAPITOL)
COME BACK TO ME

E 16 18 o coox (13 mchaw)

CLOSER TO LOVE
KT KEARNEY (AWARE/T OLLMIBIA}
ﬂ B CHANCES
' FIVE FOR FIGHTING [4WARE/COLUMBIA}

.' | WANT TO KNOW WHAT LOVE IS

U YET

MAARIAR CAREY (|SLAND/IDIMG)
. SHE IS LOVE
| PARAGHUTE (MERCURY/IDJME}
SECOND CHANCE
SHINEDOWN (ATLANTIC|
- BEAUTIFUL WORLD (WE'RE ALL HERE)

Sl BRICKNGAN & ADAN CROESLEY (50MERSET, BRICKM DUSE DIRECT)

D=
EE! USE SOMEBODY
G5 OF LEDH ACA/

| LOOK TO YOU

WHITHEY HOUSTOM (ARISTA/RME]
BATTLEFIELD
JORDIN SPARKS (15/JVE/JLE}

ARTIST (IMPRINT / PROMOTION LABEL)

NO SURPRISE
DRUGHTRY (13 ARMG)

YOU BELONG WITH ME

TAYLOR SWIFT [BIG MACHINEUHIVERSAL REPUBLIT)
= ‘4 '13 THE BLACK EYED PEAS (INTERSCOPE]
- || B
4 COLBIE CAILLAT (UNIVERSAL REFLEBLIC)
+ .y PLEASE DON'T LEAVE ME
5
NEVER SAY NEVER
THE FRAY {EFIC}
E & 23 HER DIAMONDS
-- WAKING UP IN VEGAS
KATY PERRY (CAPTTOL]
11 12 SAY HEY (I LOVE YOU)
21 GUNS
GREEM DY (REFRISE)
COME BACK TO ME
I 2
UNCLE KRACKER (TOP DOG/ATLANTIC)
16 @ ALREADY GONE
WE WEREN'T BORN TO FOLLOW
BON JOVT (MERCURY/IDIMEG)
BATTLEFIELD
CHANCES
FIVE FOR FIGHTING (2WARE/GOLUMBLA}
" HEY, SOUL SISTER
THAIN

. 1 GOTTA FEELING
PINK {LAFACE/ILE)
Q-
RAOBE THOMAS (EMELEM/ATLANTIC)
MICHAEL FRANT) & SPEARMEAD (B0 500 WANANTI-UNVEREAL REFUSLC)
0T25) avio ook mcimus)
KELLY CLARKSDN {15/ACA'RMG};
D
n JORDIN SPARKS (15/JNE/JLG}
COLUMEIA}

GAINER ERTRiTTTE
PARTY IN THE U.S.A.
~_MILEY CYRUS (HOLLY'AODD};
STARING DOWN
COLLECTIVE SOUL (EL/LOUD & PADUD/ROADAUNNER/RRF}
NEW DIVIDE
LINKIN PARK (MACHINE SHOPAWARNER BADS.)
MAYBE
INORID MICHAELSON [CABIN 24 ORKIMAL SIEHAL URVERSE. MOTOWH)
I WANNA
THE ALL-AMERICAN REJECTS (D DSHOUSE'DGC/INTERSCOPE)

GOOD GIRLS GO BAD
EEA SSHE PUET, EEHTON MEESTIR (554295 FLELED Y BABER WLATIE AR

B an
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jj CHECK MY

.II ARTIST (IMPRINT / PROMOTION LABEL).
1 BN :

JARS
CHEVELLE (EPIC)
| WILL NOT BOW
BREAKIMG BEMJAMIN (HDLLYWDOD|
THE FIXER
PEARL JAM [MONKEYWRENGH)
UPRISING
MUSE (HELIUM-3,/WARHER BROS |
NEW DIVIDE
LINKIN PARK (MACHINE SHOP/WARNER 8ADE )
BREAK
THREE DAYS GRACE [JIVE/JLG)
USE SOMEBODY
KINGE OF LEON [RLCAAMG)
YOU'RE GOING DOWN
- SICK PUPPIES [AMR/VIRGIN/CA PITI]L_]
PANIC SWITCH
SILVERSUN PICKUPS (DANGERBIRD)
TEAEN WHEELS
GAINER
- SOUND OF MADNESS
| SHINEDOWM (ATLANTIC}
OVERCOME
CREED (WIND-LF|
{IF YOU'RE WONDERING IF | WANT YOU TO) | WANT YOU TO
WEEZER [DGCANTERSCOPE)
WHISKEY HANGOVER
| GODSMACK (UNIVERSAL REPLBLIC)
. SAVIOR
- RESE AGAINST (DSC/NTERSCOPE|
BURN IT TO THE GROUND
MICKELBACK (ROADRLUNNER/ERP)
NOTION
KINGS OF LEON (RCAAMG)
AIN'T NO REST FOR THE WICKED
CADE THE ELEPHAMNT (DSF/JIVE/LLG)
= 21 GUNS
E{Iﬁ' GREEN DAY (REPRISE)
ﬂ! MEDICATE
AF1 (DGCNTERECOFE)
25 g CRAWL BACK IN
e | _DEAD BY SUMRISE (NARNER BROS
CHAMPAGNE
) GAVD (REPRISE}
IGNORANCE
. PARAMORE (FUELED BY RAMEN/STLANTIC/RRF| fiake
FEEL GOOD DRAG
ANBERLIN [UNIVERSAL AEPLELIC)
SHE'S A GENIUS
. _JET (REAL HORADREHOW/FIYE SEVER/CAPITOL)
| GET OFF
HALESTORM jATLANTIC)
17 NO YOU GIRLS
~_FRANZ FERTMNAMD (DOMIND/EFIC)
IF YOU ONLY KNEW
SHINEDOWN (ATLANTIC)
28 ' TLLGO CRAZY IF | DON'T GO CRAZY TONIGHT
W2 {ISLAND/INTERSCOPE|
E MEET ME ON THE EQUINDX
| DEATH CAB FOR CUTIE {CHOF SHOF/ATLANTIC)
s g HARD TO SEE
| [FIVE FINGER DEATH PUNCH (FROSPECT PARK)

Ol
PHOENKX (LOYAUTE/GLASENOTE)

M 5 FUGITIVE
0T DAVID GRAY [MERCER STREET/MOWHTOWN]

E SEASONS
) THE VEER UNKIM {UNTVERSAL MOTOWHM)

5 5 BACK AGAINST THE WALL
CAGE THE ELEPHANT (DSP/LNVELLG)
AGAIN
FLYLEAF (A&M/DCTONE!INTERSCOPE}
E BREAKING

" _ANBERLIN [UNIVERSAL REPUBLIC)
WHY | AM

-E DAVE MATTHEWS BAND (BAMA RAGEMACAAME)

| TALK TO ME
M ", BUCKCHERRY (ELEVEM SEVEN)

EAST JESUS NOWHERE
GREEH DAY [REFRISE]
a0 B BY THE WAY
" " THEDHY OF A DEADBMAN (504 ROADRUNNER/RRP)
MONSTER

E SKILLET (ARDENT/INO/ATLANTIC]

41 o ONE DAY

| MUATIS YAHU {JOUB/OR/EPIC|
-E INVINCIBLE
o

K
8 UPRISING
MUFSE (HELILM-3"WARNER BADS |

(IF YOU'RE WONDERING IF | WANT YOU O] | WANT YOU TO
WEETER {DGL/INTERSEOPE)

2 M

3 10

T

Q
8 6w

NOTION
Ll
- PARAMORE [FUELED BY RAMEN/ATLANTIC/RAF)

KINGS OF LEDN [AGA/RIEG)
, PANIC SWITCH

EREAKING BEMJAMIN (HOLLYWOOD)
11

THE FIXER

THREE DWYS GRACE [JIVE/ILE]

YOU'RE GOING DOWN
15 52 FEEL GOOD DRAG

JARS
B 28 o) ersun PICKUPS (DANGEREIAD]
5 MEDICATE
-. PEARL JAM {MOHKEYWREHCH)
AIN'T NO REST FOR THE WICKED
13 19 PUPPIES {RMIRVIRGIN/CARITOI
- ANBERLIN [UNIVERSAL REFLEBLIC)

- .= SAVIOR
5 15 RISE ABAINET {0GCANTERSCDPE)
CHEVELLE [EFIC)
IGNORANCE
n | WILL NOT BOW
AFl (DGCINTERSCOPE;
47 4 BREAK
GAGE THE ELEPHANT (DSP/JIVESILE)
-ﬂ USE SOMEBODY
EINGS OF LEDN [ACA/RMEG)
i
NEW DIVIDE
MACHINE SHOP/WARNER BROS )

BREATES
GAINER 20 5
. SHE'S A GENIUS
*|_JET (REAL HORRORSHOWFIVE SEVEN/CAPITOL)
BACK AGAINST THE WALL
CAGE THE ELEFHANT (DSP/JIVE/ILE}

21 GUNS

GREEM DAY (REFRISE)

2 MEET ME ON THE EQUINOX
DEATH CABE FOR CUTIE (CHOP SHO®ATLANTIC)
CRAWL BACK IN

DEAD BY SUNRISE (WARNER BAOS )

11 BREAKING
ANBERLIN [UHIVEASAL REPLBLIC)
ONE DAY

4 WHY I AM
H DAVE MATTHEWS BAMD (EAMA RAGS/RCAMRME]
I'LL GO CRAZY IF | DON'T GO CRAZY TONIGHT
U2 JISLANDVINTERSCOPE)
4 12 MAYBE
= INGRID MICHARLSOM (08 BN 29 DRIGHAL SGMALLMNERSAL MOTIMY|

E THE FIXER

{6 e

PEARL JAM [MOMEEYWRENCH|
FALLIN' FOR YOU
GOLEIE CAILLAT [UNIVERSAL REPLBLIC)
21 GUNS
GREEN DAY (REPRISE}
HEY, SOUL SISTER
- TRAM (COLLMEIA)
USE SOMEBODY
KINGS OF LEON (RCARMGE
3 g BACKWARDS DOWN THE NUMBER LINE
SIS PHISH (JEMP)

LITTLE BRIBES
: MEATH CAE FOR CUTIE (BARELE/ATLANTIC)
ja YOU NEVER KNOW

. _WILCD ;I’ICINIISUCH.'WARNER BRDS.|
DREAMS
BRANDI CARLILE (COLLMEIA
~ LIFE IN TECHNICOLOR I
: GOLDPLAY (CAPITOL)
STARING DOWN
GOLLEGTIVE S04 (EL/LOLD & PROUD/ROADRUNMER/RRP)
HER DIAMONDS
0B THOMAS [EMBLEMATLANTIC)
SOMETHING BEAUTIFUL
HEEDTOBREATHE [ATLANTIC|
. BE THERE

= 1T HOWIE DAY (EPIC)
!. {IF YOLRE WOMDERING IF | WANT 'YOU TO) | WANT YOU TO

'WEEZER (DGC/INTERSCOPE)
s NEVER SAY NEVER
THE FRAY (EFIC)

PRECIOUS LOVE
JAMES MORRIEON (FOLYDORINTERSEOPE)

AMDELITAS WRY (VIRGIW/CAPITOL}

FIREFLIES

WL CITY (UNIVERSAL REPUBLIC

BLOOD ON MY HANDS

THE USED [REPRISE]

MAYBE

INGRID MICHAELSON (CAST 24 DRI GINAL S GREL UNVERSAL MOTIWH|
FOREVER IN YOUR HANDS

ALL THAT REMAINS (FROSTHETIC/RAZOR & TIE}

MODERN DAY DELILAH
KISS [KISS)

7 SAY PLEASE
Having first appeared on the Nov. 28, 1992, ﬁ 7 MONSTERS OF FOLK [SHANGRI-LA}
Alternative chart, Alice in Chains notches it -' GO ON
Tlmm} I! as ucrlul HT m'nu liStS Z‘L JACK JOHNSOM (BALEHFIRE/UMIVERSAL REFLELIC)

BUSTER VOODOO

FODAIGO ¥ GABRIELA (ATO/FED)

| AND LOVE AND YOU

THE AVETT BROTHERS {AMERITAK/C DLUMAL

The biand had collected two jrior top 10s:
“No Excuses™ (No. 3, 1994) and “Heaven
Beside You" (Mo. 6, 1996).
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Artist £
IMPRINT & NUMBER / PROMOTION LABEL

Darius Rucker
@ CAPITOL HASHVILLE

Jake Owan

TITLE Artist £ = TITLE
PRODUCER (SONGWRITER) IMPRINT & HUMBER | PROMOTION LABEL a PRODUCER (SONGWRITER)
1 AMERICAN RIDE Toby Kaith 1 HISTORY IN THE MAKING
TREMH [J WEST,D PAHANISH) @ 5H FROGEAS (D.ALCKER FROSEAS CMILLE}
SMALL TOWN USA Justin Moare EIGHT SECOND RIDE

J STOVER (B D.MEHER ) § STOVER J MOORE) @ VALORY L RITCHEY {J OEN £ DURRANGE] & Rid
| GETTIN' YOU HOME (THE BLACK DRESS SONG) Chris Young " SOUTHERN VOICE Tim McGraw 5
| L STAOUD (5. YOUNG,C BATTEN K BLATY) @ RCA The fourth-season B GALLIMORE T MCGRAW,D SMITH (T DOUGLAS B DIPIERD) @ CURE =5
ONLY YOU CAN LOVE ME THIS WAY Keith Urban “Nashville Star” @ o0 34 HURRY HOME Jason Michael Carroll 29
| D.HUFF K URBAN [S MCEWAN, J.REID} B CAPITOL NASHVILLE = m h_ F D GEHMAN (T WILLIAMS) 4 ARISTA NASHVILLE
BIG GREEN TRACTOR Jasan Aldean | T R m 24 3g || OUTSIDE MY WINDOW Sarah Buxton || gp
@ MKNOX (J.COLLING D L MURPHY) @ BADKEN EDW highest chart perch = 5 BUKTON (5 BLXTON NV SHAW,M.J HUDSON 5 BURR) LYRIC STREET =
WELCOME TO THE FUTURE Brad Paisley 6 to date with the WHITE LIAR Miranda Lambert a1
FROGERS (B PRISLEY.C DLIBDIS) i ARESTA NASHWILLE biﬂqﬂliﬂdieﬂ(! FLIDDELL M '"WAUCKE (M _LAMBERT N HEMBY ) C-OLLMEL &
TOES Zac Brown Band 7 in in the top 10 . TODAY Gary Allan '“_,
¥ STEGALL 7 RO (7 BROWH WIOUFRETTE J HIPKING 5 MULLNS| B HOME GROWN/ATLANTIC/BIGGRER PICTURE & qﬂﬂ n = p o MUWRIGHT,G ALLAM B LONG T L JAMES) B MCA MASHVILLE 2
LIVING FOR THE NIGHT George Strait 2 (up 2.1 million THAT'S HOW COUNTRY BOYS ROLL Billy Curringten 1
THROWH,G STRAIT (6 STRAITE.STRAT,D.DILLON) @ WCA NASHVILLE imjpressions). His ;s £ CHAMBERLAIN B CURRINGTOM (B CURRINGTON D DAVIDSOM B JONES) @ MERCURY
g | I'LLJUST HOLD ON Blake Shelton 9| second setis o, m 30 45 | WHY DON'T WE JUST DANCE Josh Turner [
L0 5 HENDRICKS (B HAYSLIET.OLEEN B SIMPSON] @ WARNER BROS WRN | o Ton oty FROGERS () BEAVERS J SINGLETON D BROWN, @ MCA NASHVILLE i
12 LOVE YOUR LOVE THE MOST Eric Church 10 - € u u  hapiowaves Ell Young Band  ae
JLIDYCE (E.CHURGH M. PHEENEY) @ CAPITOL NASHVILLE Rlbums (10,000 M.WAUCKE (B SANDERS M.ELI) © AEPUBLIC/UNIVERSAL SOUTH |
1@ COWBOY CASANOVA Carrie Underwood {9 Copies sold). 25 | | STILL LIKE BOLOGNA Alan Jacksan e
W MBRIGHT (C.UNDERWOQOD M.ELIZONDO B JAMES| D 15/ARISTA NASHVILLE ! e K.ETEGALL (A JACKSON} A ARISTA MASHVILLE =
13 SOUNDS LIKE LIFE TO ME Darryl Worley 42 BEER ON THE TABLE Josh Thompson a7
| J BROWM K GRANTT [0 WORLEY W VARELE P O'DOMNELL) @ STROUDAVARIDUS MLENDY {J.THOMPSOH K.  OHNSON A.ZACK) & COLUMBIA
14 | I'M ALIVE Kenny Chesney With Dave Matthews 45 . A LITTLE MORE COUNTRY THAN THAT Easton Corbin
(o B.CANNON K CHESNEY {K CHESNEY,D.OILLON M. TAMBELURING | ® BNA o C.CHAMBERLAIN (D PO¥THRESS AL FEEK W VARELE) @ MERCURY ol
19 15 RUNAWAY Love And Theft 4 COUNTRY FOLKS (LIVIN' LOUD) The Lost Trailers 30
! J COPLAN R E ORRALL [5 B LILES C.SMITH R BLACKLEDSE} @ CAROLWOOD 5 NIELSON R.LEE {5 WIELSONA LEE) e
@ 15 22 7 |GAUS NEED YOU NOW Lady Antebellum gy | DIDNT YOU KNOW HOW MUCH | LOVED YOU Kellie Pickler — g0
(LI FwORLEY LADY ANTEBELLUM [0 HAYWOOD,C KELLEYH SCOTTJ KEAR ® CAPITOL NASHVILLE ¢ [ LINDSEY {C LINDSEY.A MAYD,TVERSES) @ 19/ENA il

FIFTEEN Taylor Swift 16 Theleadsingle MOO LA MOO Steve Azar #
| N.CHAPMAN TSWIFT (TSWIFT, ® 815 MACHINE from the trio’s S ATARJ NIEBANK (5 247 A | MASTERS | FEMIND] @ RIDE
DO Luke Bryan P i ~ THE TRUTH Jason Aldean S
S| J.STEVENS (LERYANC KELLEY.D HAYWDOD| B CAPITOL NASHVILLE IT Ilrlztﬂmllﬂ!!h,i:tmﬂ | WLEMOX (B.JAMES A MONROE} B BROKEN BOW ‘!
BONFIRE ] e Craig Margan 18 alhum is the @ Al LONG AFTER I'M GONE e _ Big Kenny 1
PO'DOMNELL C MORGAN (T BOTKIN K. DENNEY C MDRGAN M ROGERS) ® ENA Gmat“[ ﬁilﬂ!F (IJII B_KENNY,C STOME (W.K.ALFHIN M BEESON R SUPA) @ LOVE EVERYBODW/ GLOTOWN/BISGER FICTURE
' RED LIGHT David Mail 19 3 million impres- Hu[B'_JTU'T 1 WHY Rascal Flatts I
| FLIDDELL M WHUCKE (J SINELETON M FEIMCE D MATKOSKY] @ MCA NASHVILLE sions) inits seventh D.HUFF RACAL FLATTS (A SHAME KTHES] @ L¥RIC STAEET
HONKY TONK STOMP Brooks & Dunn Featuring Billy Gibbans LOVE LIKE CRAZY Lee Brice
R.OUNN.T MCBRINE (R DUNK T MCARIDE B PINSON) @ ARISTA NASHVILLE 20 chart week. The D.JOHNSON (D JOHNSON TJAMES) LURE 45
| WANMA MAKE YOU CLOSE YOUR EYES Dierks Bentley 2 group wraps a ' SARA SMILE Jimmy Wayne Featuring Daryl Hall & John Qates '_-“y
Uk B BEAVERS D.BENTLEY (B BEAVERS,D.BENTLEY] @ CAFITOL NABHVILLE Canadian tour with D_HUFF {0 HALL J. DATES} VALORY o
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BDS era (since January 1990), which pushes him out of a tie
for fifth place with Garth Brooks (18 No. 1s). During that pe-
riod, George Strait leads with 26, followed by Alan Jackson
(25), Tim McGraw (22) and Brooks & Dunn (20). Keith's new
“American Ride” album is due Oct. 6. —Wade Jessen
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MAXWELL’S DOUBLE DUTY

For the first time in the 16-year history of the Adult R&B
airplay chart, one artist holds the top two slots, Maxwell
not only takes the honor with “Bad Habits” moving 3-1
and “Pretty Wings” falling 1-2, he also becomes the second
artist to replace himself at No. 1. Alicia Keys was the first
to do so at the top when “No One” replaced “Like You'll
Never See Me Again” on the Nov. 10, 2007, chart. On Hot
R&B/Hip-Hop Songs, “Wings” remains perched at No. 1
for the ninth week, and “Habits" rises 16-9 for Maxwell's
fifth top 10.

Elsewhere, Jason Derulo’s “Whatcha Say” is the eighth
debut track of 2009 to reach the Rhythmic Airplay top 10. This year has surpassed the total of
2008, when five such tracks hit the chart's upper region,

—Raphael George
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EHEAK UF Mario Featuring Gueel Mane & Sean Garrett
§ GARRETTS CRAWFORD (5 GARRETT & CRAWFORD R.DAVIE) @ 3RD STREET/L/RME
SUCCESSFUL Drake Featuring Trey Songz & Lil Wayne
W.SHERIE (4 GRAHAM N.SHEBIB TNEVEREON D.CARTER) @ YOUMS MOMEY!CASH MOMEY/UNIVERSAL MOTOWN
RUN THIS TOWN Jay-Z, Rihanna & Kan)re West
K WESTNO |0 {S.C CARTER K. WESTE WILSON R FENTY.A ALATAS) DG A0L NATION
GOD IN ME Mary Mary Featuring Kierra “KiKi* Sheard
W .CAMPBELL /W CAMPEELL E ATKINS-CAMPBELL, TATHINS-CAMPBELL) @ MY BLOCK/COLLMBLA
WASTED Gueei Mane Featuring Plies Or OJ Da Juiceman
FATEDI (L DDUGLAS A DAVIS, A WASHINGTON) @ MIZAYIS0 IGEY/WARNER BROS
UNDER Pleasura P
TAMK (TANK, & DIXON L BEREAL R NEW,J FRANKLIN T JONES K STEPHENSOM, M COOPER) ® ATLANTIC
TRUST Keyshia Cole Duet With Monica
D ALFORD R FAIR (K.M COLE FTA¥LOR O L ALFORD} @ IMANI'GEFFEN/INTERSCOPE
BAD HABITS Maswell
H.OAVID MUSIE (H.DAYID MUSZE) & COLUMELA
NUMBER ONE R. Kelly Featuring Keri Hilson
R KELLY R.HAMILTON, A HAMILTON (A KELLY R HAMILTON R HAMILTON K.LHILEON) ® JIVELILE
THROW IT IN THE BAG Fabolous Featuring The-Dream
C.STEWARTT.NASH (J.0.JACKSON,C A STEWART. THASH} (D4 DESERT STORM/DEF LAMVIDUMG
L :-) Trey Songz Featuring Gucci Mane & Soulja Boy Tell' ern
FISHA & PRICE (T NEVERSON T.TRYLOA T BCALES D WAY R DAVIS) @ 50N BDDK.'ATLANTID
REGRET LeToya Featuring Ludacris
TANK. | FRANKLIN (TAKK K STEPHENSON J VALENTINE L LUGKETTR NEWTSR. J FRANKLIN C BRIDGES), ID GAPTOL
EGO
EWILLIAWIS H LILLY B KNOWLES (E WILLIAMS H LILLY JR. B KNOWLES) @ WUSIG wuan:anam '.
OBSESSED Mariah Carey
M.CAREYT NASH.C STEWART (M.CAREY.T NASH,C A STEWART) BB ISLANNIDIME
FOREVER Drake Featuring Kanye West, Lil Wayne & Eminem
BOK-104 (M.S6MUELS, & GRAHAM K WEST.L.CARTER,M MATHERS) @ HARVEY MASONZONE &/STREAMLINEINTERSCOPE
LAST CHANCE Ginuwine
B M_COX {B.M.COM A SHROPSHIRE, W WELLS} @ NOTIFASYLUM/WARNER BROS
BEST | EVER HAD Drake ..
B0 0 (A GRAHAM, W SAMUELS TVHAMILTON M COLENAN I CRRTER) 1D LN MONEYICASH MINE'URVERIZAL MOTTNN
GREATEST DOESN"I‘ IIEAN AH'I"THING Alicia Keys
GAINER/AIRPLAY IC&:E: ik JA | o
| INVENTED SEX Trey Songz Featuring Drake
LOS DAMYSTRO (G MCKINNEY TSCALES THEVERSON A GRAHAM| @ 50NG B{!DKMTI.ANTIG
5 STAR CHICK Gotti
HOT ROD (M.MIMME R TATE, JR.} ® FIL CHDUNUEIJ-'RHE
CAN'T LIVE WITHOUT YOU Charlie Wilson
THE UMDERDIGS (H.J MASON, JR.DE.THOMAS J FAUNTLEROY IS L RUSSELL) D P MUSIC/IVESILE
ICE CREAM PAINT JOB Dorrough
ZMUCH (D.0.DORROUGH,A A PROCTOR) @ WGENILS/E1
OM THE OCEAN K'Jon
¥'JON FROTEUS (% JOHMSON; @ UFELP/DEH TYME/UNIVERSAL REPLBLIC
| LOOK TO YOU Whitney Houston
[.STEWKATE KIRMKOU H MASON, JR. (RKELLY) @ ARISTAIRME
I NEED A GIRL Trey Songz
STARGATE {J AUSTIN M 5 ERIKSEN.TE HERMANSEN E LIND & BIORKLUND} g SONG BOOK/ATLANTIC
EMPIRE STATE OF MIND Jay-Z + Alicia Keys
SHU, | BEWELL-LLEPT A HONTE (5.0 GARTER A SHUCKELRGH L SEWELL-ULEFIE A HUNTE 4 KEYE B KEYES 5 ROBINS DN} @ RO NATON
I'M GOOD Clipse Featuring Pharrell Willlams
THE NEFTUNES [PLWILLIAMS, 6. THORNTON. T.THORNTON} i RE UP/COLUMELA
THE POINT OF IT ALL Anthony Hamilton
LAVILA B.AAVILA,J WRIGHT (A HAMILTON, JAVILA B.AAVILA, | 0. WRIGHT) @ MISTER'S MUSIC/JIVE/ILG
SOBEAUTIFUL Musig Soulchild
MUSIE SOULCHILD.L HUTSON, JA. (TJOHNSON,LHUTSON JR.) @ ATLANTIC
BLAME IT ON ME Chrisette Michele
LHAAMIDNY (T PAYNE,C HARMON CKELLY) @ DEF JAMIDJME
EVERY GIRL Young Maney
THA BENERS [D.CARTERA ERAHAM.| MILLE,| FAEYRLC.LILLY] HENDERSONG WHITALAE) [o] muw&mmu&mm
IMMA STAR (EVERYWHERE WE ARE) Jeremih
M SCHULTE {J.FELTON K. JAMES M SCHULTZ) ® MICK SCHULTZOER JAMWIDIME
KNOCK YOU DOWN Keri Hilson Featuring Kanye West & Ne-Ya
DANJA [FHHILLS KL HILEON K COSS0M S SMITH M ARAICA K WEST, 0] ML‘ISLEWECINE A/INTERSCOPE

SWEAT IT OUT he-Dream
THASH CATEWART (T HASH, C.ASTEWART) B RADID kILLP.JﬂEF JAMADIME
BECKY Plies
J ROTEM {4 L WASHINGTON, J ROTEM| @ BIG GATES/SLIP-N-SLIDE/ATLANTIC
THE ONE Mary J. Blige Featuring Drake
B MATRIARGH/GEFFEN/INTERSGOPE
Ester Dean Featuring Chris Brown ..
& HARVEY MASON/ZONE &/ STREAMLINE/INTERSCOPE

F.JEAKING (M) BLIGE,A JERKIMG E DEAN, A GRAHAM)

DROP IT LOW
FOLOW DA DOM {J JONES E DEAN G BADWH)

BLAME IT Jamie Foxx Featuring T-Pain ..
CHEMCERSOH () FO0CC HENDERSOMM LWALKER, J TERONWM B R MELANCHON J CONTE, A TPANE PRESCITTITMASH) @i JAME
| WANT TO KNOW WHAT LOVE IS Mariah Carey ..
M.CAREY.LWRIGHT (M. JONES) @ ISLANDIDIME
WETTER (CALLING YOU DADDY) Twista Featuring Erika Shevon
B GET MOMEY GANGTAFITOL

THE LEGENDARY TRAXSTER {C.MITCHELL 5 LINDLEY E LOCKHART 0.5AFFOLD|
EPIPHANY (I'M LEAVING) Chrisetta Michele .
C.HAAMONY (5 SMITH,C.HARKON) @ DEF JAM/IDIME
I'M GDING IN Drake Featuring Lil Wayne & Young Jeezy
@ YOUMS MOMEY/CASH MONEY/URIVERSAL MOTOWH
IN LOVE WITH ANOTHER MAN Jazmine Sullivan
M BELL,J SULLIVAN {J SULLIVAN, & BELL)
JUST A KISS Mishon ..
& OYNASTY/ZDME 2 STREAMUINEMTERSCOPE
THERE GOES MY BABY Charlie Wilson ..
G PAGANI {5 PAGAN BABSFACE C RICHARDSAN D SIMMONS G ALLEN, K. COPELAND M SMITH) ® P MUSICUNEILS
BETTER BELIEVE IT Lil Boosle Featuring Young Jeezy & Webble ..
| LOOK GOOD Chalie Boy ..
J BRAYE (C.WILLIAMS b @ DIATY IAD/JIVE/BATTERY
EVERYTHING, EVERYDAY, EVERYWHERE Fabolous Featuring Keri Hilson ..
& DESERT STORMDEF JAKYID,MS
TRICK'N Mullage
AW SMOQV (M HUTCHIMGDN B MCMULLEN T-PAIN. D BALFOUR) ® FAOM THE GROUND UPTJIVESJLE
BABY BY ME
SHADY/AFTERMATH/INTERSCOPE
TRY IT OUT Black Featuring Kandi ..
HOT LISTED {NOT LISTED) @ DUCT TARE
MILLION DOLLAR BILL Whitney Houston .
BeBe & CeCe Winans ..
® BEC/MALACD
Brian McKnight
@ HARD WORK/E1
Faor chart reprints call 646.654.4633

MEEDLZ K.CAIN (& SRAHAM.0 CARTER, J W JENKINS)
B JRME

D INTERKZ H MASON, JA. [M.PALACIDS E CLARK PLAWRENCE B MARS
MOUSE O THA TRACK (THATCH,W.GRADNEY, ) W JENKINS, W WILLIAMS| B TRILL/ASYLUM WARNER EROS
RLESLIE {J JACKSON.R LESLIE k.L HILEDN)

50 Cent Featuring Ne-Yo
POLDW D& DOM (G.J JAGKSON. JR..J JONES 5 SMITH)
SWIZT HEATZ A KEYS (A KEYS K DEANN HARRIS A W.FELDER R TYE0N) 0 ARISTARME

CLOSE TO YOu

K THOMAS (B WINANS)

WHAT I'VE BEEN WAITING FOR
B MCKNIGHT (8 MCKNIGHT)

Data for week of OCTOBER 10, 2009 |

Up 3.5 million
impressions, Trey
Songz makes his
fourth consecutive
trip to the top 20.
Two of his three
previous tracks are
at Hos. 3 and 12.

The song's hoost of
1 million audience
impressions gives
the rap du its first
appearance in the
top 30 since 2003.

The singer eamns
consecutive top 10s

at Adult R&B for the

first time as this
single hikes TI-10.
Her prior hit,
“Epiphany (I'm
Leaving),” peaked
at Ho. 9in May.

After peaking at Ho.

2 with “Rock That
Thang,” the first
single from his cur-
rent album, subse-
fuent releases fea-
turing Mariah Carey
and Kanye West
failed to rise higher
than No. 36, a rank
already surpassed
by this track.

The offidial single
from Brown's next
album earns a
modest debut, but
it's based on only
one day of airplay
in the survey week.
Anticipate a sizable
chart move next
week,

KELLY MOVES PAST A ‘KING’

#

THINKIN' ABOUT YOU Maria
THE RUNMERS RICD LOVE {RICO LOVE A HARR J JACKSDH & DAVIDSOM,5 DAVIDSON K RAMSEY) @ R0 STREETILEMG
MONEY TO BLOW Birdman Featuring Lil Wayne & Drake
DRUMMA BOY (B WILLIAMS & GRAHAM D.CARTER, G SHOLGON} © CASH MONEY/URIVERSAL MOTOWN

BUY YOU A ROUND (UP AND DOWN) Verse Simmands
0.A THOMAS (DA THOMAS E H BEMJAMIN VB ADAMS,
Pretty Ricky
- SLOW DANCE ..
@ MOSLEVITME 4MTERSCOPE
L.YDUNG R AIDEDUT {L YOUNG, R RIDEQUT)
0 JACKSDN (D JACKSOM,TWHITE R VINCENT E LUMPKIN B FREEMAN) @ NOTIFVASYLUMWARNER BROS
.~ MY CHILD MI-4-One

0 THOMAS (M EIMBIONDS) @ DARKCHILD/INTERSCGORE
YOU'HE A JERK New Boyz
B SHOTTHASYLUMAWARNER BROS.
TIPSY IN DIS CLUB
0.6 SMITH (0.6 SMITH 5 B SMITH G MATHIS. E DEANDA,J SMITH) D ALUESTAR/BIG CAT/TOMMY BOY
Keri Hilson
K5 LOZAN,J [V SPIVERTY (K L HILSOM,] TIMBERLAKE,/ BEARE. J HARMON K S LDGAN ) D SPRERY)
GOIN' THRU CHANGES Ledisi
@ VERVE FORECAST/VERVE
TROUBLE Ginuwine Featuring Bun B
DIGITAL GIRL Jamie Foxx Featuring Drake, Kanya West + Tha-Dream
SN CETEWART.THASH (C.A STEWART.TNASH, K WEST T-PAIN.O EALFOUR| @ JRME
THE HEAVYWEIGHTS (0.KENMEDY.| JONES J PENNOCK, | KUGELL T.M. MCCARTHY K MARTIN) @ PE.ﬁN-’L‘.MG
\FIDEO PHONE

0 & GARRETT A BEVINCE 0Rl u oL

Kewn Edmunds B
.G.CUATIS A K. EDMONDS J NETTLESBEY) @ MAKE

KJon Featuring Lee England Jr. & Augustine Alvarez
@ LPAUR/UNIVERSAL REPUBLIC

Lil Wayne Featuring Guecci Mane
WOT LISTED

Drake

YOUMG MONEY/CASH MONEY/UNIVERSAL MOTOWN
Melanie Fiona

@ SRO/UNIVERSAL MOTOWN
Toni Braxton

ATLANTIC

Micki Minaj Featuring Lil Wayne ..
YOUNG MOMEY

Margues Houston

@ MUSICWIRKSTU G

6 Tra G

© MOOMSTONE/JIVE/BATTERY

Chrisette Michele Featuring Ne-Yo ..
® [EF JAMIDIME

ES (H.KND

OH
6.6.CURTIS, SR. (6
THIS TIME
KON PROTEUS [K JOHNSOH]

WE BE STEADY MOBBIN'
MOT LISTED {NOT LISTED)
NOVEMBER 18TH

MOT LISTED {NOT LISTED)

IT KILLS ME

J FENIX, A MARTIN (A MARTIN.R.LITTLEJOHN, Jf L CARRE SHULMAN)
YESTERDAY

MOT LISTED {NOT LISTED)

| GET CRAZY

AON BROWZ |0.MARALD.CARTER|

BODY

NOT LISTED {NOT LISTED)

FRESH

GTREG KEN P (B HUGHES K 0.FATTON,D DAVIS R WALTERS)
WHAT YOU DO

G HARKIONY NE-YD (C HARMOM 5 SMITH)

SWEET DREAMS

JIM JOHSIN, W WILKING RGO LOVE (B KNOWLES,J 6 SCHEFFER W WILKINS RICO LOVE}
BETTER WITH TIME
MOT LISTED {NOT LISTED)
YOU'RE NOT MY GIRL
A LESLIE {7 LESLIE)

MR. HIT DAT HOE

0 REE (M L LEE.A T HARRIS)
HEARD 'EM ALL
E.HUDSON,S GARRETT (A M.M ADGERS,E HUDSOM,S GARRETT) ® 0EF .u.wm.mc
GOTTA GETIT

Juvenila ..
PRECISE {JUVEMILE L ED'WARDS) & UTP/ET/ETLANTIC

B~ =

Beyance
@ MLUEIC WORLIY COLUMBILS

Pnnce
NPG

Ryan Leslie
@ NEXTSELECTIONCASABLANCAUNIVERSAL MOTOWH

Treal Lee & Prince Rick Featuring ‘Mdeframe
@ OFF THA Musch

Amerie Featuring Lil Wayne

REAL AS IT GETS Jay-Z + Young Jeezy
THE INKAEDIBLES (5.C.CARTER,J W.JENKINS M.CARPENTER L ELLIOTT. . MOLLIMGS LMOLLINGS} @ aac hariah

| GET IT IN ..
S'ﬁHWGHLDrMuSrEWDHKSf‘u &,

NOT LISTED {NOT LISTED}
S0 SHARP Mack 10 Featuring Jim Jones & Lil Wayne
HOO-BANGIN'

NOT LISTED (NOT LISTED)
DON'T STAY Laura lzibaor
@ ATLANTIC

5.LUNT L IZIBOA [LIZIBOR)
Louisiana Cagh
@ I8G/IVEBATTERY

WALK WIT A DIP

KLASSH JONES (5 MORGAN I JONES]

GO Triple C's Featuring Rick Ross & Birdman ..
GHEF SCHFE (R MORALES X BELNAVIS | LEWIS () 2AAZ W POBERTS Il B AALLIANES. | WILLIAMS, © MAYBACHDEF JAMDUNG

S0 GOOD DAYZ2E

MOT LISTED {NOT LISTED) B HAD BOYATLANTIC

TIE ME DOWN New Boyz Featuring Ray J

JEY-NARI (E.H BENJAMIN VDA THOMAS) 0 SHATTYASYLUMAWARNER BROS.

R, HANKY MA COLLIPARK (¥ 0WUSL,J MILLER C DENARD) B YOUNG MOGLL/IVEBATTERY

| CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & Swizz Beatz

MOT LISTED (NOT LISTED) JIVEILG

AKTUAL [E GOMYERS TEPPS J BLAKE B WILSON, | DATES) @ DTP/OEF JAMIDIME ..
CAN'T GET OVER YOU Joe

R RIDEQUT A BEVEALY {F BEVERLY) (o] HMNTFH

H METOYER (R SPEARS) @ *\m ..
FLEX

MOT LISTED {NOT LISTED)

SAY BOW V.I.C. Featuring J. Futuristic .
CAN'T REMEMBER Playaz Circle Featuring Bobby V.
THEY JUST DON'T KNOW
DJ Mr. Rogers Featuring The Party Boyz ..
DsF

HEADBOARD Hurricane Chris Featuring Mario + Plies
‘THE MK AECSSLES (£ DOCLEYMLCA RPENTER, LIELLIOTT MOLLUNGS, LMOLLIMGE K COSSOMA L WHSHRGTIN) 18 FOLD SROUNDS LRMG
SAY AAH Trey Songz
NOMND CORELL TTAYLOR (R M FEREBEE. JA. THEVERSON T SCALES MWMALKAD.CORELL] @ SOWG BOGKATLANTIC

OH NO

C DERARGE J THOMAS {C.DEBARGE J THOMAS & BEST)
THE LEAK

MOT LISTED {NOT LISTED]

Chico DeBarge
® REALITYKEDAR

Lil' Twist Featuring Lil Wayne
TAKEDVER SOLDIERSYOUNG MONEY

R. Kelly scores his 35th top 10 on Hot R&B{Hip-Hop Songs and passes Nat
“King" Cale on the all-time list, as “Number One,” featuring Keri Hilson, rises
14-10. Formerly tied with Cole, Kelly's climb places him sixth amang male
artists and ties him with Dinah Washington for eighth overall since the R&B
chart was established in 1942. James Brown leads all acts with 58 top 10s.

On Mainstream R&B/Hip-Hop, which launched in 1993, “One” rockets 12-
8 and becomes Kelly's record-extending 27th top 10. For Hilson, the track is her
third top 10 on both charts. —Raphael George

Go to www.billboard.biz for complete chart data | 99
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TITLE
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PS, G 0
MORE BEAUTIFUL YOU
JONNY DIAZ IND
| CITY ON OUR KNEES
o0 TORYMAC FOREFRONT/EMI CMG
g LEAD ME TO THE CROSS
- _CHRIS AND CONRAD VSR
~ THE MOTIONS
" | MATTHEW WEST SFARROW/EM| CMG
13 BORN AGAIN
THERD DAY FEAT. LACEY MOSLEY ESSENTIALPLE
| WILL RISE
- _CHRIS TOMLIN SIXETEPS/SPARROW/EMI CME
47 LAY 'EM DOWN
~ NEEDTDBRREATHE KTLANTIC/WORDO-CURE
:553 BY YOUR SIDE
" TEMTH AVEMUE NORTH RELIMIDN FLG
5 UNTIL THE WHOLE WORLD HEARS
| : CASTIMG GROWNS BEACH STREET/RELNIONPLS
'qm';.] HOLD MY HEART
| " TENMTH AVEMUE NORTH RELINIDNIFLG
1N 20 THE WORDS | WOULD SAY
GAIMER & FERVENT, WORD-CLRE
THE LOST GET FOUND
=" BRITT MICOLE SPARROW/EMI LMG
gz THERE WILL BE A DAY
JEREMY CAMP GEC/TOOTH & MAIL
WAIT AND SEE
e & ERANDON HEATH MOMDMODE'REUNIONPLE
4y TS YOUR LIFE
FRANGESCA BATTISTELLI FERVENT/WORD-CURR
g 11 HEIS
. MARK BCHULTE 'WORD-CURE
PERFECT PEOPLE
MATALIE GRANT CLURE
| SPEAKING LOUDER THAN BEFORE
& . JEREMY CAMP EEC/TOOTH & NAIL
42 ALIVE AGAIN
MATT MAHER ESSENTIAL/PLG
_ YOU'RE NOT SHAKEN
" PHIL STACEY RELIMIDN/FLG
SING, SING, SING
CHRIS TOMLUIN 5IxSTEPS/SFARROW/EMI CME
TS:J HOW HE LOVES
DAVID CROWDER BAND SI25TERS/SPARROW/EMI CME
TO GOD ALONE
) AARDOM SHUST BRASH
- FOLLOW YOU
| _LEELAMD WITH ERAMDOM HEATH ESSENTIALPLS
I'D NEED A SAVIOR
AMOMNG THE THIRSTY REV
~ WHAT FAITH CAN DO
. KUTLESS BECTODTH & NAIL
LET 'IHE WATERS RISE |
R CURR

i GLDRIOUS
NEWSEDYS IMPOP
SALVATION IS HERE
I.Illl‘il'll!l BREWSTER INTEGRITY
H % 17 | WHAT DO | KNOW OF HOLY
" ADDISOM ROAD INOD
HERO
| SKILLET ARDENT/INO
, HE IS WITH YOU
. MANDISA SPARADW/EMI CMG
TAKE ME AS | AM
FM STATIC TOOTH & MAIL
BEAUTIFUL ENDING
. BARLOWGIRL FERVENT WORD-CURE
FROM THE INSIDE OUT
SEVENTH DAY SLUMBER BEL,TO0TH & NAIL
HEAVEN IS THE FACE
STEVEN CURTIS CHAPMAN SPARROW/EMI CWE
GOD OF THIS CITY
| CHRIE TOMLUIN SIXETEPS'EPARADW/EM CME
. GOD-SHAPED HOLE (2010)
~ PLUME CURE
JESUS CALLING
JEMILES INO
»  NO NOT ONE
. GHRISTY MOCKELS SIXSTERS/SPARROW/EM CMG
HOSANNA
SELAH CURE
| ¢ GLORY TO GOD FOREVER
S| FEE INO
; FORGIVEN
SANCTUS REAL SPARRDW/EMI CMG
;a SING
] JDSH WILSDH SPARROW/TMI CMG
5 MY SWEET ESCAPE
AUN KID RN TOOTH & KAIL
4g MY LAST AMEN
- DOWNHERE CENTRICITY
SAFE
PHIL WICKHAM FEAT, BART MILLARD INO
- THE REASON
~ JULMAN DRIVE INPORP
JOY UNSFEAKABLE

TODD AGNEW INO

w0

The new worship quartet Sidewalk
Prophets gets the Greatest Gainer
nod (up 143 plays) with its first top 88
10 on Hot Chiristian AC while also i
taking the biggest gain on Christian ‘
Songs (up 1.5 million impressions),
where it rises 17-12 with spins at 51 monitored stations.

100 |

Le) S
DM AN

HAWK NELSON
| LIVE LIFE LOUAY REC/TOOTH & MAIL T306/EM| CME

PILLAR
COMFESSIDNES ESSENTIAL 10804/PAOVIDENT-INTEGRITY

THOUSAND FOOT KRUTCH B
TOOTH & WAL 47BREMI MG

MATT MAHER

ALIVE AGAIN ESSENTIAL 10806 PROVIDENT-INTEGRITY
NEEDTOBREATHE

THE DUTSIDERS ATLANTIC 519702/ WORD-CLUAR
VARIOUS ARTISTS &
VNS I B IO B P ORI I DT £ O SN AR B R

40 MARY MARY
S0 THE BOUND WY ELICERTERRITYTILING | 133 PRIVDET-ITEEATY )

m 45 {5 MAT KEARNEY
CITY OF BLADK & WHITE SWERE TOLUMEIA TRPOF 1466 WG

- 4 3 GAITHER VOCAL BAND
" " REUNITED GAITHER MUSIC GROLF Gl44
, BARLOWGIRL

LOVE & WAR FERVENT 827851 "WORD-CURE

LINCOLN BREWSTER
TODAY 15 THE B BTECRITY 4458 FF DVIDENT-INTECRITY &
SELAH
YOU DELIVER ME CLURE 79138 WORD-CLRE
FRANCESCA BATTISTELLI
MY PAPER HEART FERWVENT SA7A7T8/WORAD-CLRE
PHILLIPS, CRAIG & DEAN
FEARLESS INO 45046/ PROVIDENT-INTEGRITY
THIRD DAY
= REVELATION ESSENTIAL 10853/ PROVIDENT-INTEGRITY £
m 13 2 BRITT NICOLE
3 THE LOST GET FOUND SPARROW 2358 EMI CMG
- 14 55 CHRIS TOMLIN
£ | HELLO LOVE SIXSTERS/SFARROW 2358/EM| CMG
m BUILDING 429
BLALDIMG 428 INO 4507/ FROYIDENT-INTEGRITY
- MARK SCHULTZ
COME ALIVE WORD-CURE A7 344
- b
FIVE TW{ TELEVISION BEC 3326/EMI CMG
- 1 71 TENTH AVENUE NORTH '
i Ell'EIIlIJ UMDERMEATH AEUNIDN 101 26 PROVIDEN TANTEGRITY
m I'M OK YOU'RE OK
PRESENTS.. DREAM DONEMI CMG
HILLSONG
O _MAEN + MOPE + LOVE: UM L0 S G ITEGATY 4880 RN MT-INTEGEMTY
i 21 45 MICHAEL W. SMITH
: AREW HALLELUJAH FELION 10133 PROVEENTANTEZRITY
- 7 | ISRAEL HOUGHTON
* THE POWER OF OKE IKTEGRITY 4551/ ROWD EATINTEGRITY
2y 13 HILLSONG
| AT TEAM DO THE ALLY FL LS0NS IS BT 65 PRV ETFTY
~ KARI JOBE
. _KARI JOBE INTEGRITY 4550/PROVIDENT-INTEGRITY
MANDISA
m o FREEDOM SPERRDW G77HEMI CME
LYNDA RANDLE
I'M FREE GAITHER MUSIC GROUF 2T87/EMICMG 0000
DIAMOND RIO
THE REASDON 'WORAD-CURE BAT355
. 5 LEELAND
LOWE IS O THE MOUE ESZENTIAL 10806 PA0YIDERT-NTEGRITY
55 BRANDON HEATH
WHAT IF 'WE MUROMOOE RELURION 10127 SR0VIOENT-IRTEGRTY
E ® -ﬁ WOMEN OF FAITH WORSHIP TEAM
3 0 A GRAND MEW DAY MYRRH AATA24 EXWORD-CURE
a5 44 JEREMY CAMP
SPEAKING LOUDER THAN BEFORE BEC 67R0VEMI CMG
 MERCYME
10 NG 4626/ FROVIDENT-INTEGRITY &
5 MATT REDMAN
= WE SHALL NOT BE SHAKEN 5(xSTEPS SPASRCW 22200 EMI CME
MATTHEW WEST
SOMETHING TO SAY SPARAOW 4520VEMI CME
TRAVIS COTTRELL
JESUIS EAWES - LNE ST ELELE CSEATIVE BROLP (MO04] ECWAORD-CHI RB@
THE ISAACS
| THEAKCH RATORALLY: SRALLAOST A DAPPELLA TN ETTION (AR M, B0 P B0 2
AUGUST BURNS RED
COMSTELLATIONS S0LID STATE 43485°/EMI CMG
. NEWSBOYS
~_IM THE HANDE OF GOD INPOP 1454/EMI CME
THE DEVIL WEARS FRADA

WITH AOTS AVE A0 BMEES BELOW F£ 55T 1 55 WIRD-CURR (81
RED

0 NOCEMCE B INSTICT £GEEN TLAL 10EEY PRIV DENT INTEGATY #
JOSH WILSON
LIFE 15 NOT A SNAPSHDT {EP) SPARAOW BSA4/EMI CMG
B.REITH
NOW I5 MOT FOREVER GOTEE 520554 WORD-CURE
SOUNDTRACK
FIREPRODF REUNION 10143/PROVIDENT-INTEGRITY

. ANBERLIN
*_MEW SURRERDER UNNERSAL REPUBLIC 011710*/EMI MG

BETHANY DILLON
STOF & LISTEN SPARAOW G3&5/EMI CMG

David Crowder Band achieves its third No. 1
bow and second-largest Nielsen SoundScan
week on Top Christian Albums, as “Church
Music” debuts with 36,000 copies. The
aroup's biggest sales week was in October
2005 when “A Collision (3+4=1)" opened
with 37,000 sold.

Go to www.billboard.biz for complete chart data
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VICKIE WINANS |
1 GOT OVER DESTINY JO' &720

MORE HEN.ITIFUL YOU
JOHHY DIAT IND

MARY MARY
THE SOUMD WY BLOGK/COLUMEL: 25057 50K MUSIC 8

THIRD DAY FEAT. LAGEY MOSLEY ESSENTIALFLE

4 |13 LAY 'EM DOWN
- NEEDTOBREATHE ATLANTIC/WORD-CURE

CITY ON OUR KNEES

TOBYMAC FOREFRONT/EMI CMG

6
ﬁ HOLD MY HEART
= TENTH AVENUE HORTH ACLNIDMNPLG

¢ UNTIL THE WHOLE WORLD HEARS
CASTING CROWNS REACH STREET/REUMION/PLG
_ﬁ THE MOTIONS
" MATTHEW WEST SPARROW/EMI CME
THE WORDS | WOULD SAY
SIDEWALK PROPHETS FERVENT D-CLRE
SPEAKING LOUDER THAN BEFORE
. JEREMY CAMP BEEC, TOOTH & MAIL
THE LOST GET FOUND
ERITT MICOLE SPARRDW/EMI CHIG
- YOU'RE NOT SHAKEN
- FHILL mE'{_FLEHIIDM-’PLE
5y PERFECT PEOPLE
| e NATALIE GRANT CURE
WAIT AND SEE
" ERANDON HEATH MONOMODEREUMION,PLG
0 HEIS
. MARK SCHULTT WORD-CURE
N ﬁi': IT'S YOUR LIFE
| FRAMCESCA BATTISTELLI FERVENT/'WORD-CLURE

7 SING, SING, SING
CHUS TOMLIN SIS TEPS | SPARROW/EMI CMG

"> GLORIOUS
 NEWSEOYS INPDP

'3 ALIVE AGAIN

4 MATT MAHER ESSENTIALFPLG
~ FOLLOW YOU
LEELAND 'WITH ERANDON HEATH ESSENTIAL/PLG
WHAT DO | KNOW OF HOLY
ADIMEON ROAD INO
~ JESUS CALLING
'S aMILES IND
GL-:}FW TO GOD FOREVER
FEE 1N

i HOW HE LOVES

. DAVID CROWDER BAMD SIS TEPS/SPARROW/ERI CMG

TITLE
HRTIST IMPRINT / PROMOTION LABEL
117 [

4 g LEAD ME TO THE CROSS EUIENEY EARNEST PUGH
S| CHRAG AND COMRAD VSR GAINER WU T s s
5 g BORN AGAIN J MOSS

JUST JAMES PALAM/GDSPD CENTRIC/NVERITY £7940/JLE
 ISRAEL HOUGHTON
THE POWER OF ONE 1M TEGRITY GOLUMELE 42584 50MY MUSI ==
- 5 35 VARIOUS ARTISTS
OB P L O MOS0 DA 2R [
- i 4 YOUTHFUL PRAISE FEAT. J.J. HAIRSTON
~ " RESTING OM HIS PROMISE EVIDENCE GOSPEL THALIGHT ©
- g 47 HEZEKIAH WALKER & LFC
SOULED DUT VERITY 2388 7/ILE
VARIOUS ARTISTS
| BOSPELS BEST MEW'WOMEN THOMRE EMI COSFEL 26807 EX |
25 SMOKIE NORFUL
LIVE TREMYLES 12832/EMI GOSPEL
‘E VARIOUS ARTISTS
| | GOTTA 7 INTEGRITY GOS PD CENTRG VERITY R32710LE B
MARVIN SAPP
" THIRETY VERITY 194330L5G .
 BRIAN COURTNEY WILSON
JUST LOVE SPIRIT RISING DE&MUSIC WORLD i}
5; DONNIE MCCLURKIN
_WE ALL KRE ONE {LINE IN DETROIT} VERITY 35104 JLE

i 0 'LEE WILLIAMS AND THE SPIRITUAL OC'S
| FALL OM ME MGG Fig65
s; LECRAE
| REBEL REACH 9BOTHINFERITY
YOLANDA ADAMS
PLENLIST: THE VIERY SEST DF YOLAMER. AIRME w2 1Y ERACY 274 BLEOMY MLEC
34 DONALD LAWRENCE & CO.
THE LAW OF CORFESSHIN, PART | U T WETER VEAITY m':uls
67 JAMES FORTUNE & FIVA |
*_THE TRAMSFIRMATION BLACKSMOKE 3045/ WIALD'WIDE |
45 o DONNIE MCCLURKIN
FLAYLIT. THE VERY BEET OF DONNE MOSLURIGH \ERITYLEGAC ST LE0NT MG
o BISHOP PAUL §. MORTON PRESENTS THE FGECFMC
* LAY YOUR LAST TEAR TEHILLAH 7208/LIGHT
13 VARIOUS ARTISTS
5 IS R TP MUY NN T9E 08 MR D TS TR ()
VARIOUS ARTISTS
S WL TIRE FIVORTE SOMGE BOFD CLREAERTY 206 180 DN
SHEKINAH GLORY MINISTRY
THE BEST OF SHENIMAH GLORY MIKISTRY KINGDOM 3023 B—

} DOC MCKENZIE & THE HI-LITES |
~ REMEWED OPHIR 1047 !

T

§ ARTIST IMPRINT / PROMOTION LABEL

e E!cm@e TO YOU |
BEBE & CECE WINANS BaC/MALALD

§

RE-ENTRY |

i

i
=y

CITY ON CIUR KNEES
TOBYMAG FOREFRONT/EMI CMG
15 ' HOLD MY HEART

% TENTH AVENUE NORTH RELNIONPLG
LAY 'EM DOWN
= " NEEDTOBREATHE ATLANTIC/WORD-CURE
7 27 TAKE ME AS | AM
= _FM STATIC TOOTH & MAIL

4 31 THE LOST GET FOUND
BRITT NICOLE SPARRDW/EMI CME

gi;‘ BEAUTIFUL ENDING
 BARLDWGIRL FERVENT/ WORD-CURAR

17 SPEAKING LOUDER THAN BEFORE
JEREMY CAMP BECTOOTH & BAIL
MEANING OF LIFE
- HAWK MELSOM TOOTH & NAaIL
15 FROM THE INSIDE OUT
~~  SEVENTH DAY SLUMBER EEC/TOOTH & NAIL
15 MY SWEET ESCAPE
0 KUK KID RUN TOOTH & NAIL
1 MORE BEAUTIFUL YOU
JOMMY DIAZ N
'1"; FORWARD MOTION
* "% THOUSAND FOOT KRUTCH TOOTH & NAIL

11 IT'S YOUR LIFE
FRAMCESCA BATTISTELL) FERVENT/WORD-CURE

BORN AGMN
THIAD DAY FEATURING LACEY MOSLEY EZSENTIAL/FLG
.. HOW HE LOVES
~ DAVID CROWDER BAMD £ STEPE/ SPAARDW/EMI CMG
WHAT FAITH CAN DO
i KUTLESS BELC,TDOTH & HAIL
~ FORGIVEN
. SANCTUS REAL SFARADW/EMI CMG
LEAD ME TO THE CROSS
CHRIS AND CONRAD Y50
.5 I'LL GO
2 VOTA IND
42 IT JUST TAKES ONE
ADDISON ROAD MO
 UNTIL THE WHOLE WORLD HEARS
- CASTING CROWRS BEACH STREET/RELMION!FLG

47 YOU'RE NOT SHAKEN
PHIL STACEY RELHIJNPLEG

ON AND ON
CHASEN IND

(]

Data for week of OCTOBER 10, 2009 |

5 35 GODINME
MARY MARY FEAT KIERA *KIKI" SHERRED MY BLOCK/COLLMBL:
3 -IB’ ' PRAISE HIM IN ADVANCE
4 MARVIN SAPF VERITY/ILG
4 9 JUSTIFIED
SMOKIE HORFUL TREWTYLES/EMI S0SPEL
7 ~15s THEY THAT WAIT
_FRED HAMMOND FEAT, JOHN P KEE VERITYIJLG

| WOULDN'T KNOW YOU
JANES MM 5 V) P, KM MDA JOSRSIN & DTN PR S 00 54T 50ROV S0
s WAIT ON THE LORD

- DONMIE MCGLURKIN FEAT KAREN CLARK-SHEARD VERITY, LG
BACK Il EDEN
DOMALD LAWRENCE & CO. OUIET WATERWERITY LS
. SOULED OUT
:_ HETEKIAH WALKER & LFC VERITY/JLG
RESTORED
J MIDES PAJAM/GOSPD CENTRIG/JLG
IT AIN'T OVER (UNTIL GOD SAYS IT'S DVER)
MAURETTE BROWM-CLARK &IF GOSPEL/MALACD
ALL | NEED
ERIAH COURTHEY WILSOM SPIRIT RISING/MLSIC WIRLD
»z LEAD ME JESUS

"~ _OREG 0°OUIN & FFRAIZE FENDULLM
GOD FAVORED ME

HETENIAM WALKER & LFC FEAT. MARVIN SAPP & DJ RDGERS VERTYULE
. EVERYBODY DANCE

- JAMEE ROBEREQON DI
| LOOK TO YOU
WHITHEY HOUSTOM ARISTA/RMG
RAIN ON US
EARNEST PUGH EPM/ELACKSMOKEWDRLDWIDE
AWESOME GOD
b THE BROWN SISTERS KINGDOM
~ BROKEN VESSEL

. JEFF MAJORS FEAT. LASHELL GRIFFIM MUSIC ONE

HOW | GOT OVER

| WICKIE WIMANE FEAT. TIM EOWMAN, JR. DESTINY JOY
.y RIGHTEOUS FORSAKEN
= BISHOP EDDIE LOMG FEAT. GW LILTIMATE'ET
ALREADY HERE
: § BRIAH COPRTMEY WILSOH SFIRIT RISINGMUSIC WIRLD
44 5 FAITHFUL TO BELIEVE

- _EYROM CAGE S0S5FD CENTRIG/VERITY/JLE
LET THE WORD DO THE WORK

| DIHALD LAWRENCE & CO. FEAT BRO HAKR JUIET WRTERVERITYILE
' HELP ME BELIEVE
KIRK FRAMKLIN FO Y0 SOUL/GOSPO CENTRIC!LE

CHARTS LEGEND on Page 85

E:
a
g
a
=]
<
u
]
2
A
=]
3
A
]
E
[
¥

0 2009, Mislsen Business Media. Inc. and

>
E
o
g
o
k1
]
L
o
n
&
K|
-
o
=
P
]
4
(]
@
-
[
a
@
o
@
&
£
El
1
=5
=
i
E
=
a
)
o
=
=
&
o
5
g
=
k1
=
5
it
&
=
b
z
<
=
@
T
x
u
i
H
x
)
a
B
5
=
o
"
5
2
&
ol
¥
3
5
=
=
o
8
]
£
o
=
o
il
]
3
u
a

See Charts Legend for TOP CHRISTIAN ALBUMS and TOP GOSPEL ALBUMS rules and explanatons. CHRISTIAM SOMGS: 92 all-format Christan stations, mcheding 57 CHRISTIAN AC

monitored 24 hours & day, 7 days & week. See Charts Legend for rules and explanations.
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See Charts Legend for TOP TRADITIONAL JAZZ ALBUMS, TOP CONTEMPORARY JAZZ ALBUMS, TOP TRADITIGNAL CLASSICAL ALBUMS, TOP CLASSICAL CROSSOVER ALBUMS and TOP WORLD ALBUMS rules and explarations.

See Charts Legand for HOT DANCE CLUB SONGS and TOP DANCE/ELECTRONIC ALBUMS rules and explarations. HOT DANCE AIRPLAY: 6 dance stations are clactraoncaly monitored 24 hours e day. 7 days a week.

SMODTH JAZZ SONGS:! 15 stations ase electrondcalty monitored 24 howrs a day, 7 days a waek, Sae Chacts Legend for reles and explanations. Al charts

GALES DATA

MRPLAY
MONITORED BY COMPILED BY

SoundScan

e E\."EHYBOD\' HAKE IT
- RALPHI ROGARI) FEATURING SHAWN CHRISTOPHER BLUEPLATE
SEXY BITCH
DAVID GUETTH FEATURING AKOM GUMASTRAIWERKSICAPITOL
WOULD'VE BEEN THE ONE
| SOLANGE MUSIC WORLDGEFFEN/INTERSCOPE
KEEP IT GOIN' LOUDER
AR LATER: FERTURHE RINA SKY & RICKY BLATE MAD CECENTTOWNTING
RELEASE ME
AGNES KING ISLAND ROCKY STAR/NFM
OBSESSED
BAARIAH CAREY ISLANDIDIME
- CELEBRATION
- MADOMNA 'WARNER BROS.
THE REAL THING
VAMESSA WILLIAME CONCORD/CMG
RIGHT HERE
CARMEN REECE REAL MF
BULLETPROOF
LA ROUY POLYDOR/CHERRYTREE/INTERSCOPE
- FINE PRINT
NADIA ALI SMILE IN [ED
DONT UPSET THE RHYTHM (GO BABY GO)
MMSETTES MERCURY/IDIMG
THIS TIME BABY
- _EDDIE ¥ PRESENTS NIKI HARIS 3MF
MILLION DOLLAR BILL
| 'WHITHEY HOUSTOM ARISTR/RME
DID YOU SEE ME COMING?
PET SHOP BOYS ASTRAUWERKS/CARITOL
| DIDNT KNOW MY OWN STRENGTH
WHITHEY HOUSTON ARISTA/RMS
FAME 2009
MATURI MAUGHTON LAKESHORE

o |
AHJULIE HEAR/CMG
-  SHE AIN'T GOT
20 B’ LETOVA CAFITOL
-ﬁﬁ WHY YOU WANNA HURT ME S0 BAD?
MICK| RICHARDS NICKIRICHARDE COM
12 12 PARANOID
19 12 JONAS BROTHERS HOLLYW OO
LOSING MY MIND
ALl KING JELLYBE&N
§.0.5. (LET THE MUSIC PLAY)
JORDIN SPARKS 1%/ JIVESILE
E
PICK

TOP DANCE/ .
ELECTRONIC ALBUMS

II AHTIs‘r I
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
#

1 1 48

VARIOUS ARTISTS
MHOMA THATS AT I GALL LU HITS EMNVERGAL 5055508 MUEK ©
OWL CITY

OCEAN EYES UNIVERSAL REPUBLIG 012141 UMRG

§ 12 LMFAO
PARTY ROCH FAETY RACRAWILL LANCHERSYTREENTESGL0PE (1R 154

30H!3
WANT PHOTO FINISH 511181

5 IMOGEMN HEAP
ELLIPSE MEGAPHONIC/RCA S0605/RMG

JEFFREE STAR
Z s BEAUTY KILLER POPSICLE S004/ILG

NEW LA ROUX

LA ROUX FOLYDOR/GHERAYTREEINTERSCOPE 07 2285054 |

INFECTED MUSHROOM

THE LEGEND OF THE BLAGK SHAWARMA PERFECTO 101740

BASEMENT JAXX

SCARS XL 2175/ LLTRA

LUIS MIGUEL g

M0 CULPES A LA NOCHE: CLUB REMDES WARER LATRL 521318

715 BEYONCE
 FBE i) AT N CNCECTON i A OES (59 N, . L 20 0 W

DAVID GUETTA

OME LOVE GLM BEA4T*ASTRALWERKS

DEADMAUS

FIOR LA OF A BEVTER KAME MALSTRARIAND PRESS 2174 UATRA

OWL CITY .

(OF JUNE (EP| 557 HARBIRALMNERSAL FEFUBUC 012631 UMRE

g ip DJ SKRIBBLE

~ TOTAL CLUB HITS 3 THRIVED® KCE THRIVEMEX B1514THRIVE

VIC LATIND
17 | b ULTHAMIX 2 LLTRA 2061
‘& BREATHE CAROLINA
HELLD FASCINATIOM FEARLESS 30127
SOUNDTRACK i
. SLUMDOG MILLIDNAIRE INTERSCODPE 012502064
13 MOBY
~ WAIT FOR ME LITTLE IDMOT S A*/MUTE

CASCADA
EVACUATE THE DAWCEFLOOR ROBBING 75044

. CRAZY FROG

. EVEHYBORY GAMGE WOW MEIT PLAERSANERSAL REFUALE 01334 EXUVRS |
TONY OKUNGBOWA

TOTAL DANCE 2008 THRIVEDANCE 90807/ THAIVE
4 24 DEPECHE MODE

| SOUNDS OF THE UINN ERSE MUTEMRGIN SETRI CARTOLE

SANTOGOLD
SANTDGOLD LIZARD KING 70034* D0WHRTOWN

Billbeard. [y A

= B

DO WHAT U LIKE
BAD BOY BILL NETTWERK

| WE ALL WANNA BE PRINCE
~_FELIX DA HOUSEGAT NETTWERK
SWEET DREAMS

BEYONGE MUSIC WORLD/COLUMBIA
WANTED
~_JESSIE JAMES MERCLAY/IDJME
STRAIGHT THROUGH MY HEART
BACKSTREET BOYS JIVE/LG
SAD SONG
BLAKE LEWIS TOMBY BOY
GIVE ME TONIGHT
TR FEATURING FREMCHIE DAVES DALMAN
q SUPERSTAR
" DAVID MAY FEATURING MOSES MODEETRO ABKCO
BRAND NEW DAY
GEORGIE PORGIE MLISIC PLANT
. ROSE OF JERICHO

BT NETTWERK
INSECURITIES

JUNIOR VASQUEZ PEATURING MAX] J SLUER LABELTOMMY B0
GOODBYE
. KRISTINIA DEBARGE SOD0APOP/ISLANDTIMG

SHOES
~_TIGA LAST GANG/TURED
FREEWAY OF LOVE
PEFFER MASHAY CAPP
BODY LANGUAGE
JESSE MCCARTHEY FEATURING T-FAIM HOLLYWDOD
TURN IT OUT
ALTAR FEATURING JEANIE TRACY WAMAHOUSE

WE ARE GDI.DEN

- _JUS JACK WITH PHI GARANT FEATURING MATINA PARIS! MODA
I'M A FUCKING CELEBRITY

D TIMBO LLNA TRIF

. WAKE UP

LMY FEREZCIONS WARNER 8705,

SEXY PEOFPLE

LOLENE CAPITOL

FUCK YOU

LILY ALLEN GAPITOL

FIGHT FOR YOU
MORGAN PAGE NETTWERK

| GOTTA FEELING

THE BLACK EYED PEAS INTERSCOPE
DEJA VU

AMERICA OLIVO DAUMAN

HOT DANCE
AIRPLAY"

TITLE
ARTIST IMPRINT / PROMOTION LABEL

ELAKE LEWNS TOMKTY BOY

MARIAH EY I5LA
1 13 EVACUATE THE DANCEFLOOR
~_CASCADA ROBBING
| REMEMBER
DEADMAUS + KASKADE MAl STRAP/AND PRESS/LLTRA
“ . 5 SEXYCHICK
- i I DAVID GUETTA FEATLIRING AKON 5UMASTRADWERKS CAFTIL
CELEBRATION
AMEERAH AOBBING
PAPARAZZI
- TIESTO & SHEAKY SOUND SYSTEM LILTRA
INFINITY 2008
JAY SEAN FEATURING LIL WIAME DASH MIREXUNNERSAL REFUBLIG
SHAME ON ME
- AGMES KING ISLAND ROCKY STARNFM
BULLETPROOF
- 7w THE BLACK EYED PEAS INTERSCORE
USE SOMEBODY
;g ANOTHER DAY
BOFHIA MAY NERVOLS

RIGHT HERE
4B

LET THE FEELINGS GO

MADONHA WARHER BROS.

LADY GAGA STREAMUNE KONLIVE CHERRY TREEANTER SCOPE

GURL JOSH PROJECT ULTAA

ALEX, SAYZ FEATURMS LAWPENCE ALEXANDER PAYERHET FLATEA)

LA ROUN POLYDOR/CHERAYTREEINTERSL OPE
m KINGS OF LEON RCAIRME

FACE DROP

EEAM KINGETOM EELLGA HEIGHTS/EPIC

KISS ME BACK

CARMEM REECE REAL MF
-E ANMAGRACE ROBBING
6 '5p THE SOUND OF MISSING YOU
| WILL BE HERE
8 5\ DOWN
RELEASE ME
| GOTTA FEELING
SAD SONG
- | BELIEVE
CYBERSUTRA FEATURING JULIE THOMPSON RED STCL ETRICTLY A4+THN
KIM 5023 ULTRA

SWEET DREAMS
BEYONCE MUSIC WDRLDICOLUNEIA

e E
MIA J ROBBING

B MODERN TIMES
ETEVE FOREST V5 CHEE (RITEGH FEATURSNG MRRLIE PEARSINA E)

Data for week of OCTOBER 10, 2009 | For chart reprints call 646.654.4633

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

27 DIANA KHJ\LL
(QUEET NBSHTS VERVE [12433Vi3 &

2 BN
-@ MICHAEL BUBLE

3 an FRANK SINATRA

VATHAEL BRLE FEETS WAL SAFDEN | RERREE TS0 RER B

LIVE B THE MEMNTWILAREE THE PRl SRR COLLECTOM 31331 A E0RD

MELODY GARDOT

: FRANK SINATRA
- 0| OF LOVE T+E T SARTA

FRANK SINATRA
11 THE RS, L

MA DELEI NE PE‘\'HOUK
_BARE BONES ROUNDER 613272

MY OME AND ONLY THRILL VERVE 012583° /G

[ SIBERREE

JﬁN GAHBAHEK GHDUF

K.ﬂHRI.N ALL‘I’SON
DI T

FID'\' HAHGRO\I’E BIG BullllD
EMERGEMGE GRODVIN' HIGHEMARCY (M3 288/ DECLA

ROBERT GLASPER

5 poveLE mooken BLUE NOTE 94244/BL6
g MIKE STERN
Bl NEIGHBORHOOD HEADS UP 3157

~ ALLEN TOUSSAINT

- ARTIST

2 97 CHRIS BDTTI

PETER WHITE
G000 DAY FEAK 31006/CONCORD

- E Ea THE ERIGHT MESSISSIFF MOKE 51CH 480830 WERKER, BATS
E BLANCHARD GROUP
CHDICES COMCORD JAZZ 37736/ CONCORD

TITLE IMPRINT & HUMBER ! DISTRIBUTING LABEL

GHRIS BOTTE IN BOSTON COLLMELY 3873550NY MUSC &

BONEY JAMES

SEND DME ¥OUMR LOVE CONCORD 30815 &

KENNY G

SUPER HITS: SONY MUSIC CLISTOM MARKETING GROLP 45252

SPENCER DAY

WMAS WEDLYCOMCORD JATT 3121 ZIGINCOR0

ESPERANZA SPALDING
ESPERANZA HEADS LP 3140

HERE ALPERT & LANI HALL
. _ANYTHING GOES: LIVE CONGORD JAZZ 3144 LCONCORD

BERNIE WILLIAMS

VARIQUS ARTISTS
SMOOTH JAZZ HITS CONCORD 31465

MOVING FORWARD REFORM £121T/ROCK RIDGE 3

IMPROMP2
IT £5 WHAT IT 15 JCS 81208/0APHELS

JESSY J
TRUE LOVE PEAK 21 252/CONCORD

RICK BRAUN

ALL IT TAKES MACGK SVENLIE TO20/ARTISTRY

VANESSA WILLIAMS
THE REAL THING CONCORD 30816

TITLE
ARTIST IMPRINT / PROMOTION LABEL

TALK OF THE TOWN

DARREM RAHN NUGROOVE

LI'\"I NG IN H
GEOAGE BENSON CONCORLDCME

. BRIGHT
FETER WHITE PEAR/CME

GO FORIT
h BERMIE WILLIAMS REFOAM/ROCK RIDGE

- BURNIN
8 12 py ThLom peakieie

TIJUANA DANCE
RICK BRAUIN MACK SVENUE/ARTISTRY

- WHO WILL COMFORT ME
MELODY GARDOT VERVE

STEADY AS SHE GOES
WALTER BEASLEY HEADS UP

MOVE ON UP
RICHARD ELLKIT ARTISTRY

TOUCH
BOWEY JAMES CONCORD/CMG

JUST FRIENDS
- WAMESSA WILLIAMS CONCORDVEMG

THE CIRCLE
PAUL HARDCASTLE TRIPPIN ‘W' AHYTHM

BECAUSE OF YOU
ERIC DARIUS BLLE NOTE/CARTTOL

SONGBIRD
CRAN CHAQUICD SHAMACHIE

JAZZ/

CLASSICAL/ &=

=)
AA®)Y L 2009

TOP TRADITIONAL

ARTIST
TITLE (MFRINT & HUMBER | DISTRIBUTING LABEL

5 MIMMEMMWWMW

"THE MELIOY DF RYTHUE TRIPLE GOKCERTD & MUK FOR TRID E1 2124
JOSHUA BELL
TEGEST F AEHIABEL THE DA TERS EOLA 72 BT LGSERELF |

3 45 THE PRIESTS

| THE PRIESTS RCA VICTQR 33964/S0NY MUEIC

OUNELE (% WESE RCH 0F THE AGECF ENUGTENIENT (WCAERRLY

" THE MOZART ALBUM DECTA 2377 LNWERSAL (LAGEIS GAR

4 MURRAY PERAHIA

| BACH: PARTEAS 1, 5 & B S0NY CLAGRCAL SLK1GINY MASTERRTDRRS

SERGEI RACHMANINOFF ‘i

ACHMRMIFF FLAYS RACHAINORF FIARZ S5, 41871 G0N MASTIRAORS 0
i P ZUILL BAILEY/SIMONE DINNERSTEIN |

F EEETHOVEN: COMPLETE WORKS IR PLAM0 AND CHELL TELARD FIT42 |

EILIGENKREUZ
CHAWT: WUBIC FiJR THE SOUL DECCA 0] 15 UNNERSAL CLARRLS BRILF
4e LUCIANO PAVAROTTI
" THE DUETS DECCA 01 2285 UNNVERSAL CLASSICS GROLP
JOSHUA BELLIACADENY OF ST MARTIN IN THE FELDS
'WMALDE: THE FOUIR SEASOMS 50M CLASSICAL 110 330N MASTERNCAES !
79 PLACIDO DOMINGO
AMORE INFINITD NG 125324 NIVERSAL CLASSICS GROLP |
‘SAN FRANCISCO SYMPHONYMICHAEL TILSON THOMAS
LR STVPRORY DL 4 580 5100 SFEETI FRIGF E00 SRR PR PR
- 4 g hRASHKASHANE OLNERDTT MANSURANE. STENBERS

MEHAROT EM WEW SERES'ECM (IEIZSTARNERGAL (LABSCS GA0UP |
CAROLINE GOULDING
CARDLINE GOULDING TELARC 80744

0 TOP CLASSICAL

CROSSOVER ALBUHS

& ARTIST
. TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

117 DAVID GAH HETT
E AVID GARRETT DECCA O 28720 IMVERSAL CLASHICS GADLP

ANDREA BOCELLI

BGANTO SUGAR 012161 /DECCA @&
5 9o PAUL POTTS

. PASEIOME SYCOUCOLUIMBLA 47439/ 50Ny MLEIC

E SARAH BRIGHTMAN

SYMPHOMY: LIVE N VIENMA MANHETTAN 21651BLE (®)
- 7 14 NEALE.BOYD
Wl BN MY AMERICAN DREAM DECCA 012897
I == g
il ESCALA SYCOD/COLUMBIA £7T223/50NY MUSIC =

3 27 NORBHIH TABERKACLE CHORDACH AT TENPLE SCANSE (WILBERG) |

COVE, THOU FIRINT OF EVERY BLESSING WI=UIT TREERRILE [HDR B

NORBON THBERPACLE CHORYORCH. AT TEMPLE SOUARE [WLEERG|
FiNG CHFESTMAS BELLS WCRICH THEERNACLE CHOR 528
g 71 JOSH GROBAN
AWAKE LIVE 1 4:/REPRISE 41 255HWARNER BROS &
g GREGORIAN
MASTERS OF CHANT CURE 73015 EX

ﬂ 4 27 SHARON ISBIN
JOURMEY B0 THE NEWWDALD 505+ CLASECAL 45855 300 WETERAIIG
LAURENT KORCIA
. CINEMA AFM RER42
- 13 20 SOUNDTRACK
AHGELS & DEMONG 500 [LASS LAL AR EDNY MASTERMICRKS

E NORMOM THBERHACLE CHOR/OCH, 4T TEMPLE SOUARE (WLEERG) !I
PRAISE TO THE WM MOPMOM TAREANACLE CHOR 5012323

TOP
e WORLD ALBUMS"

TITLE IMPRINT & NUMBER ! DISTRIBUTING LABEL
1 1

RODRIGO Y GABRIELA |
11:11 ALBYWOAKS O060*/ATO &

3 | n CELTIC THUNDER

. TAKE ME HOME CELTIC THUNDER 0t3087/DECCA
- _ACT TWO CELTIC THUNDER 011606/0ECCA
| BLK JKS m
AFTER ROBOTS SECRETLY CANADIAN 197+ !
5 4z CELTIC WOMAN
THE BREATEET JOURUEY: ESSENTIAL QOLLECTION MANHATTAR 340 .'MB\.'\: s
n 1 ' VARIOUS ARTISTS
'WORLD 15 AFRICA |FIVERGAL EPETIAL MARRETS Di24%8 DOSTARBLTKS |
E THE BABY EINSTEIN MUSIC BOX ORCHESTRA n
BABY EINSTEIN: WORLD MUSIC WALT DISHEY on3ta? .
E KAILASH KHER & KAILASA
YATRA
MAZEL TON, MIS AMMIOS REBOAT STEREQPHOMIC 17
- 41 CARLA BRUNI
(COMME 1 DE RIEK NETAIT TEQREMMANT MOO5TIRATIN |

VARIOUS ARTISTS

PLAING FOR (HANGE: SOMES ARDURD THE WORLD HEAR 3110 TONIRD 1 )
(al4w

AMY HANAIALY'|
ng RODRIGO Y GABRIELA

- LIVE M JAPAN AT0 21638 &
C SOULS CUMBANCHA t&
KOLOHE KAl

CELTIC THUNDER
FRIENDS & FAMILY A 8534
- ANUHEA
? | 2II_ ANUHEA DHEHAWAILAN 2001
JUAN CALLE AND HIS LATIN LANWEN
THIS IS THE LIFE G0 ALOHA 1011 m

Go to www.billboard.biz for complete chart data | 101


http://magazinesdownload.com/

ﬁﬁ TITLE
| ARTIST {IMPRINT / FROMOTION LAREL)

2

MELLY FURTADD (NELSTAR/UNIVERSAL MUSIC LATING)
11 TE IRA MEJOR SIN MI
JOAH SEBASTIAN (MUSART/EALEOA)
- LO INTENTAMOS
ESPINOZA PAZ (DISA/ASL)
g SU VENENO
ANENTURA (PREMIUM LATIN}

EL AMOR
TITO “EL BAMBING* (SIENTE)

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

'l LOS TIGRES DEL NORTE

z 3 LA GRAMIA FOMOVIEA 354192/ LMLE &

ARTIST

&' TITLE (IMPAINT { ISTRIBUTING LABEL) s
E! LOS TIGRES DEL NORTE
LA GRAMJA FONDVISS 354193/LIMLE

2 12 NELLY FURTADO
M1 PLAN RELSTRALMIVER SAL MUISIC LATIO 01331 A1UMLE
5 sp AVENTURA =
| 3 jq' THE LAST FREMIUM LATIN 20800/50 WY MUSIC L-'-'W'E|

° LUIS MIGUEL
i) CULPES. AILA NOCHE: CLUB REMIES WERKER LATING 52 1Hd
5 |4 l3g WISIN & YANDEL |

LA REVOLUCION WY/MACHETE 012967/UMLE #
ClA
o) :

| MI CAMA HUELE A TI
TITO “EL BAMEING" FEATURING TION & LEMNOX [SIENTE,
LA GRANJA
LOS THIRES DEL NORMTE { FONDVISA)
SUFRE
. LOS DAREYES DE LA SIERRA (D56
YA ES MUY TARDE
Lk ARROLLADDRA BANDA EL LIMON [DISAEDIMONSA)
» RECUERDAME
©| LA QAMNTA ESTACION (SONY MUSIC LATING
| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)
. ADIOS
| _JESSE & JOV (WARNER LATINA}
ESCLAVO DE SUS BESOS
DAVID BISBAL (VALE/UNIVERSAL MUSIC LATIND)
~ GRACIAS A TI
WISIN & YANDEL [MACHETE}
COMO UN TATUAJE
K-PAZ DE LA SIERRA (MEAEDIMONSA}
TE VES FATAL
| EL TROND DE MEXICO [FONDYISA)

EL BORRACHO MONTEZ DE DURANGO
GRUPD MONTEZ DE DURANGO (DISA)

: .+ NO ME DEJES DE AMAR
| ey ’
15 2 COMPRENDEME

GERMAM MONTERQ (FONOVISA/MUSIVISA)
LOOKING FOR PARADISE
ALEJANDAD SANZ FEATURING ALICIA KEYS (WARNER LAT

. DEJAME ENTRAR
il __ _21 B MAKAND (PAHAMAMACHETE)
I;®= NI ROSAS NI JUGUETES
iR JF: FAULIHA RUBK (UNIVERSAL MUSIC LATIND)
TOCANDO FONDO
24 2 12 RICARDD ARJONA (WARNER LATINA)

@ .53 7 ~ MI COMPLEMENTO
e | L& HURACANES DEL MORTE (D154
@ 98 3 FELIZ

KARY GARGIA [SOHY MUSIC LATING
o> 505 TU DEFECTO
& “ _3?' Lo ERBADCAIE 18, PASIT) DURANGUENSE BE ALPREDO RAVIAEZ (A FINAINEH
o g CELOS

FANNY LU [UNIVERSAL MLUSIC LATING)

m{ CAMINARE
" INTOCABLE jEMI TELEWISA)

6:10:00:0000

5 &8 8 @ e
L]

¥ AHORA QUE?
LOS AEELERDS DEL NORTE (FONOVISA}
| MARIPOSA MIA
VIVARKTIVA VIV IMPEING M1 SIK]
SENTIMIENTOS DE CARTON
DUELD (FONOVISA)
. AL DIABLO CON TU AMISTAD
*_EL CHAPD DE SIHALOA, {0154
ERES TODO TODO
JULIOH ALVAREZ (AEL)
COMO VOLVER A SER FELIZ
*| LS EMRIOUE (TOP £T0F)
15 ME GUSTA ME GUSTA
= L0 BUITRES DE CULINCAN SINALOA | ADELOMUECA RNVEREAL NUEK LATRE
4 | OVARIOS
i JEMMI RIVERA (FOMDVIZA|
4y SE NOS MURIO EL AMOR
S| EL GUERD Y 5U BANDA GENTENARID (2 7.C |
| CUMBAYA
| PEEWEE (EMI TELEVISA]
ALMA EN PENA
LOS IMDUIETOS DEL WDRTE [EASLE MUSIC)
| ENCONTRE
| _CONJUNTO ALMA NORTEMA [DISASRSL|
LLUEVE POR DENTRO
LINS FONSE (UNIVERSAL MUSIC LATINO}

BARTENDER

an 1

wla e

SENTIMIENTO

VIEO G FEATURING RRCANGEL (EMI TELEVISA)
CELEBRATION

MADDHMA (WARHER BROS |

EL PILOTO CANAVIS

LARRY HERNANDEZ [FONOYISAMUSIVISA)

EL RITMO NO PERDONA (PRENDE)
DADDY YAWKEE [EL CARTEL;

TU PRIMERA VEZ

HECTOR ACOSTA (01 A W1VEMEMUEIC),

LOS PRIMOS

DERECHO DE ANTIGUEDAD
LA ORIGINAL EANDA EL LIMON [FOROYISA)

After debuting a week early due to streel-
date violations, Kany Garcia's second
album, “Boleto de Entrada,” leaps 58-6 on
Top Latin Albums (2,000 copies), her first
top 10 on that list. Her debut album,
“Cualguier Dia,” peaked at No. 48 in 2007,
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In its Tith week on Latin Rirythm Airplay, “Mi
(ama Huele A Ti" by Tito “El Bambino" steps
21 (3.6 million audience impressions), only
his second Mo. 1on the chart. In terms of top
105, however, he's tied with Don Omar for
third most in the chart's history (nine) behind
Wisin & Yandel (15) and Daddy Yankee (T1).
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Nat only does Luis Miguel earn his 16th top 10 on Top Latin Albums
with “No Culpes a La Noche” (No. 4, 3,000 copies), the dance remix al-
bum also bows at No. 11 on Top Electronic Albums. He's only the fourth
artist to chart on both the Latin and the Electronic lists following Kinky,
Kumbia Kings and Thalia, On Top Latin Pop Albums, where “La Noche”
enters at No. 2, Miguel is now tied with Marco Antonio Solis for most
top five debuts by a solo artist (11).

—Rauly Ramirez
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PUBLISHIMNG: BMI promotes Kay Clary to senicr director of “
media relations. She was director. N

EMI Music Publishing appoints Johnny Tennander VP of £, |

L E - ” z

A&R for Europe/head of A&R for Scandinavia. He was A&R Bl aopard s SiTEE seniy B ngkion Hindec s

5 - E Mew York hotspat Tenjune Sept. 23 to
director for Scandinavia. celebrate the release of his second album,
“Tomorrow," which features the hit sinale
"Fire Burning." Lil Jon, Rick Ross and Russell
Simmons were among the partygoers who
got to see Kingston perform three songs,
including his breakout single, "Beautiful Girls,"
off his self-titled debut. pHoTo: courTESY OF
WIRERMAGE COM

RECORD COMPANIES: Warner Music Group names Chris
Ancliff general counsel of international. He served in the
same role at EMI Group.

b

Celtics star Paul Pierce
(left) met with former Prezident Bill
Clinton and R&E ctar Usher at the Heads of
State Reception at the Museum of Modern Art
in Mew Yark. Pierce was invited by Clinton ta
launch his FitClub34 fitness initiative at the
Clinton Global Initiative. pHoTo. coURTESY OF PAUL MORSE

ASCAP names Sam Taylor director of membership for
rhythm and soul. He was manager of A&R urban at Warner/
Chappell Music Publishing.

While in Chicago an a
promotional tour, Academy
Award-winning act the
Swell Season stopped by
the music preduction
house Comma, where it
perfarmed for advertising
agency creatives, The
duc’s Glen Hansard and
Marketa Irglova performed
songs from their new
album, "Strict Joy," due
Oct 27 from Anti-, as well
as the 2007 film "Cnce" in
which they alsa starred,
From left: Comma creative
director/composer Larry
Pecorella, executive
producer/artist liaison
Bonny Dolan and composer
executive producer Bryan
Rheude; Irglova; Comma
executive producer-Mew
York Michael Paocletta;

TAYLOR

TOURING: The facility management firm Global Spectrum
names Troy Flynn GM of the 10,500-seat Mullins Center in
Ambherst, Mass. He was assistant GM at the Sovereign Bank
Arena in Trenton, N.J.

DIGITAL: MySpace names Alex Maghen chief technology
officer. He served in the same role at the MySpace Music

joint venture.

RELATED FIELDS: The licensing consulting company Rights-

Flow promotes Scott Sellwood to senior VP of business af-
fairs and human resources. He was VP.
—Edited by Mitchell Peters

WORKS

IDELSOHN SOCIETY AIMS TO PRESERVE
VINTAGE JEWISH MUSIC
One evening in late August, MySpace Music president Court-
ney Holtand his 5-year-old daughter watched Latin jazz band-
leader Arturo O’Farrill and his Afro-Cuban band re-create the
1961 album “Mazel Tov, Mis Amigos,” a collection of tradi-
tional Yiddish and Hebrew songs performed with a Latin twist,
at New York’s Lincoln Center. The concert was organized by
the Idelsohn Society, avolunteer-based nonprofit group whose
goal is to “recover lost classics from the Jewish archive and
reissue thern,” says Roger Bennett, who co-founded the group
with Holt, Birdman Records founder David Katznelson and
University of Southern California professor Josh Kun. (Music
biz veteran Seymour Stein is an adviser.)
During the Aug. 23 show—which aimed to promote the so-
ciety’s Aug. 11 reissue of “Mazel Tov, Mis Amigos™—Haolt re-
calls thinking, “Ifwe hadn't pulled this record outof the vaults,
then at some point it would've just turned to dust.” In recent
years the society has also self-released reissues from Jewish
artists like Fred Katz, Irving Field and Gershon Kingsley.

The society’s next musical project is a 30-track album of

African-American artists singing Jewish music, slated for re-
lease in March 2010, The as-vet-untitled double-disc set will
feature performances by Eartha Kitt, Johnny Mathis, Lena
Horne, Billie Holiday and others, The society’s releases are
available for purchase through its Web site, Idelsohn
Society.com, and other digital and physical retailers.

In addition to reissuing forgotten music, the society was
recently granted funding by Steven Spielberg’s Righteous
Persong Foundation to begin a film project that will docu-
ment the stories of living Jewish musicians from as early as
the '40s. “In 2010, we'll fan out all over America and record
their stories,” Bennett says, noting that the footage will be
archived for preservation and research purposes.

— Mitchell Peters

DDE senior producer of
music and integration

Gabe McDonough; and

Hansard. PHoTo: cOURTESY oF

BECCA SCAMPEN|

Frorm left: Third Day's David Carr, Mark Lee, Mac Powell and Tai
Anderson backstage at the 31st annual Georgia Music Hall of Fame
Awards Sept. 19 in Atlanta. FHoOTO. COURTESY OF RICK DIAMGND/GETTY IMAGES

Soul powerhouse Mike
Farris (center) with manager Doug

Rountree (left) and Billboard executive
director of content and programming for

touring and live entertainment Ray Waddell cutside
Mashville's Station Inn following the recent resumption
of Farris’ Sunday Might Shout performances.

IF THE SHOE FITS

Dizzee Rascal's latest album, “Tongue
N’ Cheek,” may have already spawned
two top 10 singles in the United
Kingdom and debuted at No. 3 on
the Official Charts Co. tally, but it’s
his new line of shoes that’s making
noise among sneaker pimps around
the world.

Rascal teamed with Nike and his
longtime collaborator, designer Ben
Dury, to create a custom shoe that
would match the aesthetic of his new
release. The result is the Nike Air Max
90 Tongue N’ Cheek, a tan shoe with
a distinctive pink tongue and the al-
bum’s logo stitched above the laces.

Rascal's silhouette appears on the
heel and the logo of his indie label,
Dirty Stank Records, is embossed on
the sole.

The shoe launched in London at the
Nike 1984 store a few days before the
album’s release and quickly sold out.
Rascal, not surprisingly, is a big fan of
sneakers. “I've always loved these
shoes, and | got maybe 65 pairs at
home,” he says. “When the call came
up, | was all for it because it's a good
shoe. The Air Max is the street shoe, so
it just made sense.”

A U.5. release date for Rascal's al-
bum hasn’t vet been set.

RASCAL
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VH1 president Tom Calderone
(left), Paula Abdul and MTV Metworks
Music & Logo Group president Van Toffler attend
the 2009 "VH1 Divas" party toc benefit the VH1 Save the
Music Foundation Sept. 17 at One Hansan Place in Braoklyn.
The series, hosted this year by Abdul, is in its 10th year and
included perfarmances by artists Adele, Kelly Clarkson, Leona Lewis
and Miley Cyrus. PHOTS: COURTESY OF KEVIN MAZURWIREIMAGE COM

WHTs "Hip Hop Honors 2008" celebrated
the 25th anniversary of Def Jam in a ceremony held at . L .
the Brooklyn Academy of Music, Pictured receiving thelr “Hip Hop The Common Ground Foundation held its second annual Common & Friends concert
Honaors™ medallions are (from left) Def Jam producer Bill Stephney, Warner Sept 26 at the Hollywood Palladium. The foundation—committed to the empowerment
Music Group executive VP/former Def Jam president/CEQ Kewin Liles, Atlantic Records and development of urkban youth in the United States—was created by Grammy Award-
senior VP of urban music Michael Kyser, Atlantic Records chairman/CO0 Julie Greenwald, winning hip-hop artist/actor Common. The concert featured live performances from
‘Warner Music Group vice chairman and chairman/CEC of recorded music for the Americas and the Common, the Roots, Mas, De La Soul, Ludacris, Queen Latifah, Kanye West, Mos Def, Talib
United Kingdom Lyer Cohen, Columbia Records co-head/Def Jam co-founder Rick Rubin and Russell Kwell and Heavy D. From left: Ludacris, Commaon and Kweall. PHoTo coUuRTESY OF JOHNNY
Simmons Music Group founder/Def Jam co-founder Russell Simmons. pHOTD: COURTESY OF PIOTR SIKORAAH] MUNEZAWIREIMAGE. COM

Ir
/

)

Croonerfactor
Harry Connick Jr. (right}
surprised guests at a rooftop
ADL client dinner at 620 Loft &
Garden in Mew Yorl as part of Advertising
Week. Connick performed songs from his
new album, "Your Songs," released Sept. 22
an Calumbia. Pictured with Connick is AQL
chairman/CEC Tim Armstrong.

Miley Cyrus with
Honda Center VP of
operaticns Kevin Starkey
before her sold-out perfarmance
Sept. 23 at the Anaheim, Calif,
Venue. PHoTo: COURTESY OF HONDA CENTER

One Haven Music recently
signed hip-hop artist Greg Nice, best-known

as ane-half of the East Coast duo Mice & Smooth.
Promotion of Mice's upcoming release will be overseen by Lee
Resnick’s South East Music and the Crehard, which will support the
artist in branding and interactive marketing initiatives. From left: Cne Haven
Music president Jomathan Chang, Crchard CEC Greg Scholl, Mice, Resnick, the
Orchard executive VP Brad Navin and Cne Haven Music CEOQ Michael Caplan

Miranda Lambert celebrated her sold-out cshow Sept 24 at Mazhville’s Ryman
Auditorium, where she performed every song fram her new album "Revolution"
(released Sept. 29) as well as classic country hits and faverites from previous releases.
Following the show, a reception was held at Nashville venue the Stage. From left:
Country Music Assn. awards show executive producer Robert Deaton, Sony Nashville
chairman Joe Galante, Lambert, Academy of Country Music awards show executive
producer RAC Clark and Sony Mashville executive VP Butch Waugh.
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