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THE GRAMNMYS
Billboard.com locks back
at past Grammy fashions,
from the elegant to the
atrocious. Remember R.
Kelly's black mask? Pink’s
garter? That green Versace
dress Jennifer Lopez wore?
Go to billboard.com for all
the hits and misses.

JANUARY 30, 2010

side Track

MUSIC AND MONEY
Join members of the
music, legal and financial
communities March 4 at
the St. Regis in New York
to explore challenges and
key opportunities shaping
the future of the music
business. More: billboard
musicandmoney.com.

Find more magazines at www.magazinesdownload.cor

LLATIN MUSIC
The Billboard Latin Music
Conference & Awards will
take place April 26-29 in

Puerto Rico at the Conrad
San Juan, Condado Plaza.
Don’t miss this important

Latin music industry event.

More at billboardlatin-
conference.com.
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CONGRATULATIONS TO SESAC’S GRAMMY® NOMINEES AND CHEERS TO ALL SESAC
SONGWRITER AFFILIATES WHO CONTRIBUTED TO THIS YEAR’S GRAMMY®-NOMINATED PROJECTS.

Bryan-Michael Cox < Monty Powell « Sam & Annie Tate « Tim Johnson < Nate “Danja” Hills « lan Eskelin
Claudia Brant « Noel Schajris « Billy Mann = Mike Post « Burton Gollins « Thom Shepherd
Mauricio Gasca < RafaVergara < Marc Nelkin = Miguel Angel Romero - Jay Fenix

B0 YEARS | SERVICE | TRADITION | INNOVATION EST. 1830
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A Road Map For Indies

Immediate Access To Consumers Doesn’t Mean Immediate Revenue

BY RICH BENGLOFF

There's more music being made and re-
leased than ever before. The barriers to
entry are down, the floodgates are open,
and anyone who can make music that
moves people has a way to get it out to
the world.

But of the 105,000 albums released
in the United States in 2008, the most
recent year for which data is available,
fewer than 6,000 titles sold more than
1,000 copies each, according to Niel-
sen SoundScan.

Of course, there are other channels,
such as concert and individual digital-
track sales, that aren’t included in these
tallies. But those sales don't change the
fact that greater market access has come
atthe costof an avalanche of new music.
It's difficult for artists to stand apart from
an ever-increasing crowd.

As a SoundExchange board member 1
know that there are more than 40,000 acts
and 5,000-plus labels registered with the
performance right organization. Accord-
ing to MySpace, there are more than 5,000
artist pages on its network.

So in theory, enterprising new artists
embracing a DIY approach can launch
their own careers and break out on their
own. But in reality, these statistics sug-
gest most acts going it alone will strug-
gle toreach even a modest living without
resorting to the proverbial “day job.”

These statistics and the glut of new re-
leases highlight the importance to an
artist of aligning with a label. Labels have
the experience, infrastructure and indus-
try contacts to promote music and getacts
noticed by industry tastemakers and
music fans worldwide.

That said, in the independent label
community, we've recognized the need
to transform business models and to
create the label of the next decade by
adapting to technology-driven tactics
and the aforementioned new consumer
demand model.

Today, in addition to our legislative ad-
vocacy, commerce and member services
functions, education is a top priority at
the American Assn. of Independent
Music (AAIM), and our detailed plan for
the future is a centerpiece. We've met,
we've shared ideas, we've tapped the ex-
pertise of the full indie community, and
we've created a comprehensive road map
for the new decade.

We've outlined the importance of cre-
ating a robust e-mail database, the value
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Greater market
access has come
at the cost of an
ralanche of new
music. It’s
difficult for
artists to stand
apart from the
ever-increasing
crowd.

of a thoughtful direct-to-consumer pro-
gram and the power of technology to help
build deep and lasting fan relationships—
ones that realize a clear and measurable
return on investment in new models.

Embracing this change is no longer op-
tional. Indie labels need to expand their
sources of revenue and reduce their ex-
penses—a challenge in the best of times.
But by using such techniques as out-
sourcing noncreative functions to spe-
cialized firms like AAIM’s associate
members, labels can leverage outside ex-
pertise to lower costs while sticking to
their core mission of creating music that
changes lives.

As anew music business emerges, la-
bels will need to continue to evolve and

change to meet these challenges. Butwe
believe the glass is halffull, and the AATM
road map not only advocates embracing
the new, itexplains how to doit. It covers
avariety of topics from customized artist
contracts to flexible expert staffs, and an
aggressive and nontraditional approach
toreaching fans and maximizing numer-
ous revenue streams.

How can artists and labels accomplish
this? The basics still matter: Listen to
your consumer, work smart, analyze your
expenses and staff production. But also
tailor different products to address mar-
ket segmentation and utilize traditional
“down time” like the period between
touring and recording. And don’t forget
the importance of pursuing synch op-
portunities and performance royalties
instead of giving music away for “pro-
motional opportunities” if there's
well-thought-out end monetization goal
from the promotion.

In short, focus on new and nontradi-
tional revenue and profit models. Atheart,
music always comes first. So for all of us
who are passionate about music, moving
forward requires learning how to build
and maintain a strong bond between
artists and labels and their fans.

Aswe start this new decade, the AAIM
“Roadmap for Independent Music La-
bels,” created in conjunction with our col-
leagues from the World Independent
Network, is our prescription for future
health and success, created by a commu-
nity. And it's just one part of an ongoing
conversation between peers that educates
and enlightens.

We haven't figured outall the answers,
but I think we know the right questions
to ask. To thrive, all of us in the commu-
nity must listen and educate. It's more
essential than ever to continue this con-
versation so that we can learn from one
another and each add our own creative
ingredients during a time of upheaval and
change, as we enter the next decade and
meet the continuing changes it will bring
to our industry. wes

Rich Bengloff is president of the
American Assn, of Independent Music,
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>>>TERRA
FIRMA
PROFITS DROP
EMI owner Terra
Firma's profits
dropped 43% in its
financial year that
ended in March 2009.
Profits fell to £1.8
million ($3 million),
while revenue
increased slightly
from £47.2 million
(%$76.6 million) to
£47.8 million ($77.5
million). According to
the Financial Times,
the private equity firm
owned by Guy Hands
moved from London
to Guernsey in the
Channel Islands for
tax reasons, which
had affected profits.
The paper reported
that Hands objected
to recent increases in
capital gains tax and
income tax.

>>>KORN

ROB ZOMBIE
TO HEADLINE
MAYHEM

Hard rock acts Korn
and Rob Zombie will
headline the 2010
Rockstar Energy
Drink Mayhem
Festival, a 24-date
tour scheduled for
July and August in the
United States and
Canada. Lamb of God
and Five Finger Death
Punch also will
perform on the main
stage. Last year
Mayhem grossed $7.5
million from
attendance of
266,653 to 23 shows
reported to Billboard
Boxscore.

>>>0URSTAGE
RAISES $2.6M
IN NEW FUNDS
Music discovery Web
site OQurStage raised
$2.6 million in new
funding, according
to a company
representative. The
recent funds bring
the total to
approximately $5.2
million of a $6
million Series B
offering. A Jan.13
Securities and
Exchange
Commission filing
says 49 investors
have participated in
the recent round of
funding. The
company raised $17
million in Series A
funding in 2008.

TO-DO LIST

nyone who thought
Simon Cowell’'s U.S.
profile would drop
when he gquit
“American Idol”
is in for a shock: His new
deal with Sony is set to give
his company, Syco, a much
greater stateside presence.

No one at either Sony or Syco
would comment on the details
of the six-year global deal (Bill-
board.biz, Jan. 12), which ef-
fectively means Sony Music
Entertainment will swap own-
ership of Syco for a 50% stake

1 ..']I new c [I|npr_n)’. a Ji]]nl
venture between the music
major and an as-yet-unnamed
Cowell-owned company.

That means Sony's share of
income from Syco's hit TV for-
mats, “The X Factor” and the
“Got Talent” series, as well as
blockbuster recording artists
like Susan Boyle and Leona
Lewis, will be greatly reduced.
But sources within Sony insist
thatif the U.S. version of “The
X Factor,” due to launch on Fox
in fall 2011, is a hit, its overall
potwill be considerably bigger.

“U.S. success could see
‘The X Factor’ go from a 17-
country format to a 100-
country format,” one Sony
source says. “Securing Simon
is a major result for us. He's
been wooed by everyone over
the last five years.”

While no official approaches
from other parties have been
confirmed, it seems apparent
that other major labels and
rival U.S. TV networks would
have been interested in secur-
ing Cowell’s services. But Cow-
ell's long-term relationship
with Sony/BMG
back almost 20 years—seems

which dates

to have won the day.

“Syco is very important to us
globally,” Sony Music Enter-
tainment U.K. chairman/CEO
Ged Doherty told Billboard on
the eve of the new deal. “It's a

MOBILE SOLUTIONS

GLOBAL

PAID IN FULL

Sign here: Fox Broadcasting

chairman of entertainment PETER
RICE (left) presents the ‘X Factor’

contract to SIMON COWELL.

BY MARK SUTHERLAND and ANN DONAHUE

MERICANSYCO

Simon Cowell Re-Ups With Sony, Plots U.S. Launch

cornerstone of our company.
We have an amazing relation-
ship and [ hope it will continue
for many more years.”

Syco will finally have a U.S.
office, with Doherty expecting
a Los Angeles headquarters to
open by the summer. Syco—
which currently employs 28
staffers in the United King-
dom, split equally between
music and TV divisions—has
yet to establish staffing levels.

Syco/Sony will have first re-
fusal on any artists discovered
through the new U.S. “X Fac-

or,” giving Cowell direct ac-
cess to American talent. Al-
most all of the label’s recent
signings have been U.K.
artists unearthed through
either "The X Factor” or
“Britain’s Got Talent,” al-
though it has had previous
success with international
classical crossover act 11 Divo.

In December 2009, Syco
Music hired David Gray as
Los Angeles-based senior VP
of A&R with plans to “expand
|Syco's] capability in America”
(Billboard.biz, Dec. 14, 2009).

Find more magazines at www.magazinesdownload.com

Billboard understands he will
also be searching for perform-
ers outside of the talent show
formats, while the label may
eventually handle its own
tateside. (It currently
partners with U.S5.-based
Sony labels.)

Cowell will take a similar
judgeexecutive producer joint
role on the U.S. version as he
does on the ITV1 U.K. show,
but it remains to be seen if his

releases

OH 50 QUIET

force of personality can over-
come the inconsistent appeal
music competition shows have
for American TV audiences.
While the previous season
of “Idol” averaged 25.1 mil-
lion viewers, according to
Nielsen, long-running com-
petitors like NBC's “Nash-
ville Star” and MTV's “Making
the Band” didn't fare nearly
as well in their most recent
seasons. “Star” averaged 6.3
million in 2008 and wasn’t
brought back, while “Band”
averaged 1.5 million for the
season ending April 2009.
In its favor, the U.K. ver-
sion of “The X Factor” has
long since blown past the rat-
ings peak of its predecessor,
“Pop Idol,” and, if there are
any Qil‘rll‘: of the “Idol” talent
well running dry,
“X" format—which allows
groups and those older ti
25 to compete—could replen-

the wider

i
ish it.

Another potential pitfall for
Cowell is that both U.K. and
U.S. versions of the show are
due to air in fall 2011.

ITV has already insisted
the U.K. version will not
move to accommodate its
American cousin. But with
Fox likely to air the show in
midweel, while [TV hasitin
aweekend slot, Cowell's pres-
ence on both shows is atleast
technically possible.

“He goes backwards and
forwards to America all the
time as itis,” Doherty says. “He
was filming ‘Idel’ last week,
he's up in Glasgow [Scotland]

today filming ‘Britain’s Got
Talent.” He's a busy guy and he
juggles it, but we manage to fit
itallin.” e

Additional reporting by Andre
Paine in London.
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>>>JAY-Z, MUSE,
GORILLAZ TOP
COACHELLA 10
Jay-Z, Muse and Gorillaz
will headline the 11th
annual Coachella Valley
Music & Arts Festival, to
be held April 16-18 at
Empire Polo Field in
Indio, Calif. Also
confirmed are LCD
Soundsystem, Faith No
More, Thom Yorke,
Pavement and the
Specials. The 2009
edition was the top-
grossing festival in the
United States, taking in
more than $15 million,
according to Billboard
Boxscore, The three-day
event drew nearly
153,000 people.

>>>CONAN
O’BRIEN DEAL
FINALIZED

Lawyers for Conan
O'Brien and NBC
finalized a settlement
confirming O’Brien’s
exit from “The Tonight
Show.” The overall deal
is said to be worth $46
million-$47 million. NBC
also announced the
return of Jay Leno as
“Tonight Show" host.
He'll start March 1. Under
the deal, O'Brien will be
sidelined until Sept. 1,
when he can return to
TV as the host of a show
on another network.

>>>YOUTUBE
BOWS VIDEO
PLAYLIST
SERVICE

YouTube quietly
launched a playlist
creation tool called the
YouTube Music
Discovery Project,
otherwise dubbed
“Disco.” The search
results page streams a
music video by the
sought-after artist and
offers a list of all music
on YouTube available
from that artist as well
as a playlist of videos
from similar acts. Users
can edit the playlist by
adding or deleting
songs, skipping videos
and saving and naming
playlists, as well as
sharing them through e-
mail with others.

Compiled by Chris M.
Walsh. Reporting by
Nellie Andreeva, Antony
Bruno, James Hibberd,
Andre Paine, Glenn
Peoples, David J. Prince
and Ray Waddell.
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LEGAL MATTERS

REINSTATEMENT OF ANTITRUST SUIT ILLUSTRATES
PERILS OF COLLECTIVE ACTION BY LABELS

by BEN SHEFFNER

In 2003, the major labels got an early holiday gift
when the U.S. Department of Justice announced two
days before Christmas that it was closing its inves-
tigation into charges that the then-five majors had
been engaging in a price-fixing conspiracy through
Pressplay and MusicNet, two joint ventures they had
set up to provide legal Internet distribution chan-
nels in the wake of Napster.

The majors breathed an additional sigh of relief
in October 2008, when U.S. District Court Judge
Loretta Preska dismissed a class action suit brought
by private individuals seeking potentially huge dam-
ages over allegations that the labels conspired
through Pressplay (Sony Music Entertainment/Uni-
versal Music Group) and MusicNet (Warner Music,
EMI Music and BMG) to set artificially high prices
on digital downloads, and that they agreed to deploy
cumbersome digital rights management restrictions,
all in an effort to keep consumers buying more prof-
itable CDs.

But on Jan. 13, the Second Circuit Court of Ap-
peals in New York put the cork back in the cham-
pagne bottle, reversing Preska’s decision and reviving
the case, exposing them to years of intrusive discov-
ery and potentially tens of millions of dollars in po-
tential damages.

In some ways, this case is about ancient history.
Pressplay and MusicNet launched in 2002 as the la-
bels' answer to free and illegal downloads. But both
quickly foundered, victims of high prices, poor de-
sign and meager offerings that included music by
major acts such as U2 and Counting Crows, but not
necessarily the tracks you wanted. 5till, that didn't
stop the plaintiffs’ lawyers, who filed 28 separate law-
suits that were eventually consolidated into one.

The meat of the plaintiffs’ allegations is that the la-
bels all agreed to a wholesale price floor of 70 cents,

enforced through most-favored-nations clauses in
“secret side letters” that guaranteed each licensor
would obtain the same terms as the others, effectively
setting a uniform price for downloads that under-
mined competition. The plaintiffs also charge that
the labels collectively agreed not to do business with
potential licensees—like indie-focused eMu-
sic—that wouldn’t go along with their terms.
It is a violation of U.S. antitrust law for
competitors to agree on the price they will
charge their customers, or to collec-
tively refuse to deal with third par-
ties. But the Second Circuit's
decision to reinstate the case
against Pressplay and Music-
Net is still a long way from
finding that the labels did any-
thing wrong. The appeals court
didn’'t determine that the plaintiffs
had proved their case. Rather, it
merely said that the allegations
in their complaint were suf-
ficiently concrete and spe-
cific to allow the case to
move forward.
Allegations are not evi-
dence, and so now the case
goes back to square one,
with fights over whether
the case may proceed as a
class action and a lengthy
period—possibly years—
of discovery as the two

All that you can't leave
behind: BONO of U2, one
of the bands that was
featured on Pressplay.

sides depose executives and other witnesses and ex-
change of millions of pages of documents. Perhaps
some day the case may even go to trial.
Butregardless of the eventual outcome, the case
illustrates the dangers labels face when conducting
any sort of business activity in conjunction with one
another. While joint ventures, if done right, are per-
fectly legal, collective action by the dominant play-
ers in any industry will set off red flags for both
government antitrust enforcers and private plain-
tiffs seeking damages. (Joint litigation activity, like
the labels’ collective lawsuits against Napster,
Grokster, Aimster and individual peer-to-peer users,
is protected under the First Amendment
and a legal immunity known as the
Noerr-Pennington doctrine.)
This case should also give pause
to those observers, including most
prominently author Steve Knopper in
his new book “Appetite for Self-Destruc-
tion: The Spectacular Crash of the
Record Industry in the Digital Age,”
who claim that the labels could
have avoided the meltdown of the
past decade if they had only
struck a licensing deal with Nap-
ster in 2000 instead of shut it down
through a lawsuit.

A grand deal involving the labels
and Napster may sound like a perfect
Kumbaya solution, but, as the Press-
play and MusicNet experiences demon-

strate, any such collective agreement would
have been fraught with antitrust peril. -

Ben Sheffner is a copyright attorney who
has represented movie studios, TV networks
and record labels. Sheffner currently works
as an attorney in the NBC Universal
Television Group, which is 209 owned by
Vivendi, the parent of Universal Music
Group. He is the author of the
Copyrights g Campaigns blog
({copyrightsandcampaigns.
blogspot.com).

360 DEGREES OF EBILLEOARD

tributing editor to Rolling
Stone, and his writing has been
published in GQ, Details and

at Albany. He lives in Brooklyn
with his wife and son.

week and Backstage, as well
as Billboard.com.
Comer’s 14 years of expe-

CRAIG MARKS as the music editor for enter-
NAMED EDITOR OF tainment industry Web site In-
BILLEOARD side.com, as executive editor

Craig Marks has been named
editor of Billboard, where he
will oversee the editorial op-
erations of the print magazine,
the industry-focused Web site
Billboard.biz and the com-
pany's digital newsletters.,
Marks will be based in New
York and report to Billboard
editorial director Bill Werde.
Marks was the founding ed-
itor of Blender and served as
editor-in-chief of the magazine
until 2008. In 2009, he was
named editor-in-chief of music
for CNET.com. Craig has served
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of Spin magazine and as edi-
tor of CMJ. He has been a con-
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the New York Times. Marks also
co-managed the independent
label Homestead Records.
Marks graduated from the
State University of New York

M. TYE COMER
NAMED EDITOR OF
BILLBOARD.COM
M. Tye Comer has been named
editor of Billboard.com, where
he will oversee the content
programming and planning of
the brand’s consumer site.
Comer will be based in New
York and report to Billboard
editorial director Bill Werde.
Comer comes to Billboard.
com following a two-year
stint as Nielsen Business
Media’s editorial director,
where he helped manage the
day-to-day online initiatives
of several brands, including
the Hollywood Reporter, Ad-

rience as a music journalist
and editor began at the CMJ
New Music Report, where he
held the position of associate
editor until 2001. More re-
cently, Tye served as editorial
director of AOL Music, where
he led the creative, editorial
and promotional aspects of
the content team until 2007.
AOL Music’s traffic grew to
approximately 20 million uni-
que monthly users during his
tenure and eventually be-
came the No.1music destina-
tion on the Web.

Comer is a graduate of the
University of Delaware. He lives
in Brooklyn. .ee
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‘Love’ child: Angels & Airwaves’
TOM DeLONGE

BY MITCHELL PETERS

All You NeedIs‘Love’

Angels & Airwaves Plan Free Digital Album Release Feb. 14

Blink-182 guitarist/vocalist Tom DeLonge is
taking a temporary break from major-label life
with the release of the forthcoming album by
his other band, Angels & Airwaves. The group's
third studio album, “Love,” will arrive Feb. 14
as a free digital download.

DeLonge and Angels & Airwaves manager
Rick DeVoe agree thatself-releasing the 10-song
set is a financial risk, especially since DeLonge
is spending up to $500,000 of his own money to
fund the process. But the artist hopes to recoup
through corporate sponsorships, touring, merch
sales, premium exclusive tracks and videos on
the band's Web site and by selling a deluxe ver-
sion of “Love” with 30 minutes of exclusive bonus
material. The deluxe edition of “Love” will be
available as either a CD or paid download.

“We're redefining the music business,” says
DeLonge, who finished a reunion tour last fall
with Blink-182. “And | honestly think we're
going to be 10 times bigger because of it.”

Angels & Airwaves’ past two albums—"“We
Don't Need to Whisper” (2006) and “I-Empire”
(2007), which have sold 571,000 copies and
268,000 copies in the United States, respec-
tively, according to Nielsen SoundScan—were
released on Geffen. DeLonge is still personally
under contract with Universal for two more al-
bums, according to DeVoe.

DeLonge initially approached the label with
the idea of releasing the album for free. But
“there are certain costs they couldn’t throw
under the rug,” he says. After failed negotia-
tions, Geffen agreed to allow Angels & Airwaves
to self-release “Love.”

“When you sign with a label early in your ca-
reer, it's because they have the advantage of in-
vesting in your brand,” DeLonge says, noting
that he owns the masters and publishing rights
for “Love.” “Now it's changed, because the ma-
jority of the kids now get their records for free
[and] the labels don't have money to invest.”

“Love” will be available as a free download
on Angels & Airwaves' Web site, and a deluxe
version of the album will be sold at stores and
digital retailers, including iTunes, for about $5-
$10. A final release date for the deluxe version
hasn't yet been set.

Additionally, a feature film titled “Love” will
hit select theaters later in 2010, according to

DeLonge. The music from “Love” will serve as
the soundtrack to the film, which is about an
astronaut who is stranded in a space station as
the Earth collapses.

To help market and promote the album, An-
gels & Airwaves partnered with Live Nation,
Fuel TV and Hurley, among others, to feature
the download link on their Web sites and send
e-mail blasts to their customer databases. The
combined lists will reach about 55 million peo-
ple, according to DeLonge.

DelLonge hopes to distribute at least 20 mil-
lion downloads of the free album. His inten-
tion is to expose Angels & Airwaves’ music to
as many people as possible, with the idea that
those new fans will return to the band’s Mod-
life-powered Web site and buy merch or sign
up for a premium membership, which costs
£6.95 per month and gives access to advance
ticketing and digital content.

“If only 5% of that 20 million came back and
interacted with the Modlife platform that pow-
ers our Web site, the revenue would far exceed
anything we'd make from a major label, in any
way, shape or form,” DeLonge says. “I believed
that music would be like a business card that you
pass out, and if people like it, they come back
and buy a number of things from your band.”

According to DeVoe, artists who use the Mod-
life platform for their Web sites earn the fol-
lowing revenue: 75% of all albums and movie
sales made through the site, 75% of all pay-per-
view events viewed online, 50% of all advertis-
ing on the site and up to 70% of all subscription
revenue based on a tiered payment scale that
tops out after reaching 15,000 members.

Atpress time, Fuel TV was the sole sponsor of
Angels & Airwaves' spring tour, which will visit
1,300- to 6,000-capacity venues in North Amer-
ica; DeLonge says the band is still negotiating
with other companies for sponsorship. And
DeVoe believes that the free album will lure fans
to the show. “We've decided to basically give up
the fact that we're going to sell albums and hope
we're going to get it on the ticket side,” he says.

Meanwhile, DeLonge says that Blink-182 is
planning to record its new album soon and is
currently talking with Interscope to release the
setin 2011. The group also intends to play Eu-
ropean festival dates this summer. .
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Performance Royalties, Digital Licensing
Top Publisher Priorities In 2010

Music publishers are eyeing an ambitious agenda for 2010, with their to-do list dominated by two
key initiatives. One is pushing for U.S. legislation that requires the payment of performance royal-
ties for compositions included in song and video downloads. The other priority? Making it easier for
digital service providers to license music, including pursuing the creation of a global song database.

Performance rights: During the
past few years, music publishers
and performing rights organiza-

Publishers

licensing of music rights easier
and more convenient for people
who want to use music in all the

Place

tions have had a tough time ad-
vancing their cause of extracting
performance rights fees from
downloadable media, with federal
courts denying their claims in
2007 for song downloads and in
October 2009 for ringtones. Still,
the issue will remain a top priority for the sec-
tor in the new year.

ASCAP CEO John LoFrumento pressed his
case last year in a Billboard op-ed (Billboard, July
25, 2009). “This performance right often occurs
in addition to a ‘mechanical right," which arises
when a musical work is copied,” LoFrumento
wrote. “There is nothing unfair or unusual about
multiple rights existing in one work.”

Besides those instances, publishers also argue
that the nonpayment of publishing performance
royalties in movie and TV downloads is a grow-
ing injustice. Publishers already receive perform-
ance royalties from the broadcast of TV shows
and movies that feature music. But with more
consumers viewing
their favorite shows
and movies as digital
downloads, publishers
are trying to keep pace
and secure what they
consider to be proper
compensation for use
of their copyrighted
works, especially since
acompulsory mechan-
ical license for the
reproduction of music
in audiovisual works

doesn'texist. Publish-
ers say they hope that
Congress will write
legislation that would
recognize a perform-
ance right in movie
and TV downloads.
Cherry Lane Music
Publishing senior VP of creative services and
marketing Richard Stumpf notes that the in-
dustry shouldn't forget about getting a perform-
ance royalty for music in movies that are screened
in theaters. “Everyone [in music publishing]
would like to see that one happen,” he says. “We
are the only country that doesn't have it.”
Meanwhile, labels and artists are continuing
their pursuit of performance rights royalties
from U.S. terrestrial radio broadcasters for use
of their master recordings. The music publish-
ersaresitting on the sidelines of that battle, qui-
etly blessing that move as long as it doesn’'t affect
songwriters' performance royalties from radio.

Digital licensing: EMI Music Publishing chair-

man/CEO Roger Faxon says a top priority for
music publishers is “to seek out ways to make

.magazinesdownload.com
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Setting priorities (clockwise from top left):
RICHARD STUMPF of Cherry Lane, DAVID
RENZER of Universal Music Publishing,
DAVID JOHNSON of Warner/Chappell and
ROGER FAXON of EMI Music Publishing

ways that are now possible given
the technology changes.”

Universal Music Publishing
Group chairman /CEQO David
Renzer agrees, maintaining that
“we have to be sympathetic to
large digital companies being
faced with licensing music from [all the] differ-
ent collection societies in Europe.”

Part of the answer may be to create a global
database, an initiative endorsed in October
by the European Commission’s Online Com-
merce Roundtable.

Renzer says the Pan-European licensing
joint-venture initiatives—all four majors have
one—are also a start. The joint ventures enable
digital service providers to license the Anglo-
American works from each major publisher’s
catalog throughout Europe.

But digital service providers still have to license
the non-English, local-language repertoire in
Europe from the respective rights organizations
that oversee each terri-
tory. Other U.S. publish-
ing executives suggest
that the latter process
may be simplified by
mergers of the various
European country rights
organizations.

If licensing gets
easier, it could encour-
age the emergence of
new digital service
providers, which may
find innovative ways to
sell music. “We are
now seeing a variety of
businesses of scale—
like YouTube, Facebook
and other social net-
works where music is
being used in an amaz-
ing number of new
areas—that may well be important monetizing
engines for the worldwide music business,”
Warner/Chappell Music chairman/CEO David
Johnson says. “We will grow our revenues as
those businesses grow, which is one of the chal-
lenges that will keep coming up.”

Johnson provides some historical perspec-
tive on this trend. “T would submit that has al-
ways been the case for music publishing,” he
says. “At some point [in the past], radio, televi-
sion and cable programming were all in their
infancy. And then they became mature com-
mercial enterprises that continued to use music
and compensate the artists, songwriters and
the industry for that use.” s

» For 24/7 publishing news and analysis,
. see billboard.biz/publishing.
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Tweets Don’t Fail Me Now

Why The Twitter Backlash Is A Good Thing—For Twitter And The Music Industry

Allis not well in the Twitter-
Verse.

Following a year marked
by skyrocketing growth, Twit-
ter began falling back to
Earth toward the end of 2009.

Twitter started out the year
on a roll, with U.5. unique
visitorsin January up 1,363%
from the same period in 2008
and up 33% from the prior
month, according to com-
Score. Year-on-year growth in
monthly unique visitors
surged even higher during
the summer, reaching a stag-
gering 3,291% in June.

But growth cooled sharply
in the fall, with the number
of unique visitors in October
slipping 7.9% from Septem-
ber, although year-on-year
growth remained a still-
strong 1,224%, according to
comScore. In addition,
Nielsen Online found in
April that 60% of new Twit-
ter users quit the service
after a month. It's also un-
clear how many of Twitter's
nearly 100 million accounts
are still active.

A number of artists and
celebrities publicly ditched
the service, including Lily
Allen, Chris Brown and Miley
Cyrus (through a YouTube
“breakup video”). Even John
Mayer announced he'd take a
Twitter break as part of a
broader “digital cleanse.”

At year's end, the word
“tweet”"—virtually nonexist-
ent in the cultural lexicon 12
months ago—made the Lake
Superior State University
35th-annual list of Words
Banished From the Queen's
English for Mis-use, Over-use

(Not) everyone’s at it

and General Uselessness. It
ranked No. 4 out of 15.

But none of this necessar-
ily means that the micro-
blogging site is destined to
become the next digital bust.
Twitter was the perfect
storm: massive reach, low
barrier to entry and measur-
able results. As the hype
cycle winds down, it could
mark the start of a more sen-
sible approach to the service
—which could help not only
Twitter, but the vast portion
of the music industry that
has embraced it.

Twitter presents artists an
unparalleled opportunity to
get their message out to
fans, provided 1) their fans
actually use Twitter and 2)

10 |
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LEADING WEDGE

Digital music may cost less than its physical counter-
part, but the same can’t be said for the equipment
that plays it. Olive, the company behind the line of
high-end music servers, has teamed with speaker
manufacturer THIEL for the premium-priced
Olive+THIEL networked HD music system. Olive con-
tributes the music service, which can store up to
6,000 CDs and do the converting for you, while

THIEL provides the speakers. The system can
support up to four pairs of wireless
speakers for a multiroom streaming
experience and supports the iPhone/
iPod Touch as a remote control.
The Olive+THIEL system is avail-
able for $7,900.

—AB
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(above) is among the artists who no
longer use Twitter; right: MILEY CYRUS
in her Twitter ‘breakup video.'

the artist is comfortable with
the level of engagement
that's required.

Too many artists use
proxies to tweet for them, a
practice that should stop im-
mediately. Leaning on a pub-
licist for blog posts and Web
updates is one thing, but
Twitter is far too intimate a
medium to pull off that kind
of subterfuge. Twitter ac-
counts that exist only to send
business-related updates
should clearly state that the
artist’s organization, not the
artist, is behind it.

And that leads to the
second point—how much to
share. The most closely fol-
lowed Twitter accounts are
those that give fans an actual
dialogue with the artist, not
just an update on a per-
former's next public appear-
ance. Artists who tweet about
their everyday thoughts and
activities do a better job
keeping fans engaged, which
increases the impact when
they issue business-related
tweets about new products
or activities.

Finding the right balance
between business and per-
sonal can be difficult. Trent
Reznor abandoned Twitter
when the fringe elements of
his fan base were getting too
close to his personal life for
comfort, although he subse-
quently resumed tweeting.

Find more magazines at www.magazinesdownload.com

Chris Brown closed his ac-
count after posting an embar-
rassing and ill-informed
tirade blaming retailers for
poor sales of his latest album,
“Graffiti” (Billboard.biz, Dec.
14, 2009).

Artists are justified in their
need to carve out a private
space in this age of always-
on, always-available social
media. And there’'s some-
thing to be said for those who
maintain an air of mystery.
Others simply prefer to make
music and not be everyone's
friend. They're not Luddites
for doing so.

So separating the digital
wheat from the chaffis a
necessary step to making
Twitter a more relevant com-
munication tool. What's
more, it's likely we'll see a lot
of changes to Twitter this year
as the company turns its
focus from building its user
base to generating revenue,
such as products that allow
artists, brands and others to
more easily track and partic-
ipate in the conversations
taking place about them on
the service.

Twitter is like a micro-
phone—a tool that's used for
being heard. How effective
a tool depends entirely on
the artist. wee

For 24/7 digital news

and analysis, see
billboard.biz/digital.

BITS &BRIEFS

GUITAR WORLD
PARTNERS WITH
CONCERT.TV

Guitar World magazine has
reached a deal to provide
video content for video-
on-demand service Con-
cert.TV, which features live
music performances and
related programming. Gui-
tar World will contribute
footage of live perform-
ances, interviews and
behind-the-scenes action
from such artists as Metal-
lica's Kirk Hammett and
Buddy Guy. The series will
begin Feb. 15 featuring
Slayer, Living Colour and
Five Finger Death Punch.

INDABA, PENTON
MEDIA TO SHARE
SERVICES

Online music collaboration
site Indaba Music has forged
a marketing partnership
with Penton Media’s Elec-
tronic Musician magazine.
The deal includes sharing
member and subscriber
lists and advertising and

marketing services, Ind-
aba is positioning Elec-
tronic Musician as an
editorial resource for its
membership, which it says
tops 400,000. Indaba will
also host a special section
of its site called “Elec-
tronic Musician Presents,”
consisting of product re-
views, tutorials and artist
interviews.

WATUNES LAUNCHES
IPHONE APP

Digital distribution firm
WaTunes introduced an
iPhone app service for its
VIP members that helps
them create apps to share
music, videos, pictures and
Twitter updates with fans
through the iPhone. The
capabilities are a result
of a strategic partnership
with Dijit, a widget devel-
oper that focuses on shar-
ing content across multi-
ple platforms. WaTunes is
a hybrid social networking
service and digital distri-
bution company.

HOT MASTER RINGTONES. 30 Bilbeard

2 comenen ey MECISEN
g 58 Tme
g; S5 cRiGNaL AsTIST Mobilescan
1 1 5 BEDROCK
YOUNG MONEY FEATURING LLOYD
B O T TI TOK
BAD ROMANCE
= 4 10 LADY GAGA
NEED YOU NOW
o 5 17 LADY AMTERELLUM
EMPIRE STATE OF MIND
3 3 18 JHF-Z + ALICIA KEYS
HOW LOW
e 9 5 LUDACRIS
7 8 14 gEPLM'
FIREFLIES
B & 16 OwL iy
SAY AAH
g " 7 TREY SONGE FEATURING FAROLOUS

ALIGIA KEYS

| AM
MARY J, BLIGE
I INVENTED SEX

AC BROVN BAND

TRY SLEEPING WITH A EROKEN HEART

Mary J. Blige's highest-charting ringtone,

“| Am," vaults 17-11in only its fourth week on
the chart. The Queen of Hip-Hop Soul
previously scored three other charted
ringtones, of which "Just Fine™ was the most
successful, peaking at No. 20 two years ago.

LIL WAYNE & EMINEM

A2 10T ey sonGz FEATURING DRAKE
] Rt

|| Ry
R i et v o
e [ :H?lg;rtl-?ﬁﬁ%sﬂls-me

17 1318 nﬁggﬁ‘:ﬁ?nu KANYE WEST,

18 LU Enilﬁ T‘rTlE i

19 15 34 ,EIS?« EUHEEMEN TRACTOR
20 22 25 TOES

ALLEN: GRAHAM GENHOLM/GETTY IMAGES


http://magazinesdownload.com/

T IMAGES

HOMDROS/GET

BY ANTONY BRUNO

Shortcode To Sales

TextAi'A relief
worker in Haiti

Mobile Texting Sent Millions In Charitable Donations For

Haiti—Can It Also Sell Music?

In the immediate aftermath of the Jan. 12
earthquake in Haiti, the power of mobile
communications quickly became apparent
when the Red Cross was able to generate §5
million in donations in 48 hours through
mabile-phone based donations.

By texting the word “Haiti” to the short-
code 90999, subscribers of any wireless op-
erator could donate $10 to the Red Cross’
Haiti relief fund, with the charge added to
their monthly bill. According to Denver-
based Mobile Accord, the company that pow-
ered the campaign, users were donating up
to $10,000 per minute at its peak and at press
time had donated more than $27 million.

The campaign provides a vivid illustra-
tion of how U.S. wireless customers have
come to accept mobile texting as not only a
trusted source of communication, but of
commerce as well. But there remain signif-
icant obstacles to using the same infrastruc-
ture to drive the sale of such digital
entertainment content as music.

The challenge lies in delivering a digital
purchase after it has been paid for, which
isn’'t an issue in charitable donations, where
the traffic is only one way. Part of the prob-
lem is technical, as not every wireless oper-
ator hasg its own music download store.
Sprint has its own branded service, but Ver-
izon Wireless exclusively relies on partner
Rhapsody, while neither AT&T nor T-Mo-
bile have dedicated music storefronts, opt-
ing instead to steer their customers to
partners like Napster or Amazon. There are
ways around this, such as partnering with
off-deck mobile content providers like
Thumbplay, but that's another partner to
add to the revenue split.

Holding back the resolution of these tech-
nical hurdles are basic service issues like
customer support. Even if an artist or label
wanted to sell an exclusive digital track
through a mobile transaction, it’s the wire-
less operator that would have to field sup-
port calls if customers never get the songs
they ordered or the file doesn’t play.

“There is a lot more activity that needs
to be undertaken in regards to content

JANUARY 30, 2010

management and content delivery than is
part of the overall mobile giving process,”
says Michael Becker, VP of mobile strate-
gies at mobile marketing firm iLoop Mo-
bile and vice chairman of the Mobile
Marketing Assn.

This causes carriers to ask for a huge cut
of any text-initiated sale, anywhere from
30% to 50%, which they waive for mobile
giving campaigns. That's a steep cut for the
content provider, which also has to absorb
all the marketing costs.

This combination of technical and busi-
ness issues led to the rapid demise of the
few companies that tried to sell music
through texting, such as TxtTunes and Tex-
tango. But there are solutions. Mobile fan
club provider Mozes is expected to launch
several text-messaging-based initiatives later
in the year to help participating artists sell
music through texted alerts and shortcode
prompts during concerts. Mozes CEQ Dor-
rian Porter says the company recently struck
deals with Amazon and iTunes to let fans
buy music through those respective serv-
ices, rather than add the purchase to their
phone bills.

Such a solution would require users to
have their credit cards on file with either
service and likely be limited to smart phones
like the iPhone, BlackBerry and Android de-
vices. But Porter says that's no longer as lim-
iting a requirement as it once was.

Content providers also are working more
directly with mobile operators on exclusive
promotions, bypassing the technical hur-
dles of cross-carrier campaigns and gaining
marketing support. One example is “Amer-
ican Idol” and AT&T’s “Live Idol Tones” ini-
tiative, through which fans can register to
get text alerts when ringtones and ringback
tones from a contestant’s performance are
available to buy, usually the day after the
show airs.

“Text-to-buy response works well when
you have the proper media and awareness
platform behind it,” says Mark Nagel, direc-
tor of music and personalization content for
AT&T Mobility. .o
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A $tarIs Born

Paradigm Works To Get New Chart-Topper

Ke%$ha In Front Of Audiences

Paradigm agent Matt Galle’s phone is proba-
bly ringing right about now.

Galle (My Chemical Romance, Taking
Back Sunday, Boys Like Girls) is the agent
responsible for exploding pop star Ke$ha,
and as such is fielding a ton of calls regard-
ing an artist who could be on the cusp of in-
ternational stardom.

After bowing at No. 1 on the Billboard 200,
Ke$ha's debut album, “Animal,” slips two
notches to No. 3, boasting a two-week sales tally
0f219,000 copies, according to Nielsen Sound-
Scan. In the three months since the single “TiK
ToK” debuted on the Billboard
Hot 100, Ke$ha has sold a com-
bined 3.3 million digital songs.
“TiK ToK” accounts for 2.9 mil-
lion of those downloads, accord-
ing to SoundScan.

Beyond those sales, there's
huge demand to see Ke$ha
in person.

“A lot more calls started com-
ing in,” Galle says, adding that
it's notjust a U.S. phenomenon. “There are a
lot of territories reaching out, too, like Japan,
Australia, South America, Asia, Mexico,
Canada—they all want her.”

Tempting as some of these offers must be,
Team Ke$ha is being selective. The artist will
play a Toronto date during Canadian Music
Week in March and will play the Dinah Shore
Weekend in Palm Springs, Calif., in early April.
Ke$ha will do some dates on the resurrected
Lilith tour, which was co-founded by Paradigm’s
Marty Diamond, who also works with Ke$ha.

Ke$ha's touring strategy is still coming to-
gether, as Paradigm works around other de-
mands on her time. “I think there will be
album promo for a while. She's a priority in
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every territory,” Galle says. “Over the summer
she’ll be doing a full U.S. tour of some sort.
Ifit keeps blowing up, maybe it makes sense
for Kesha to do a headlining situation, and
there are a lot of big artists inquiring about
her supporting, too.”

Ke$ha came to the attention of Galle (who
also owns the Photo Finish label distributed
through Atlantic) last summer when Photo Fin-
ish act 30H!3 collaborated with Ke$ha on a
track produced by Dr. Luke.

“The news got back to me of how talented
she was, so | checked out her songs on My-
Space and got in touch,” Galle
says. “Ke$ha came into our of-
fice over the summer last year.
We had a great meeting, we had
the same vision, and we decided
to work together.”

Paradigm first booked Ke$ha
on a few select club dates in Los
Angeles with compatriots like
Har Mar Superstar, but her first
“real” show was the BMI Stage at
Lollapalooza in Chicago in August.

“To be honest, [ had never heard of Ke$ha
until Matt Galle called me,” says Huston Pow-
ell, talent buyer for Lolla producer C3 Presents.
“We were late in the booking process, but he
said she was a lot of fun, so we took a chance.
She had a great performance and ended the set
with confetti and a bunch of fans dancing with
her onstage. Itis fun to see new artists get their
start on smaller stages and really take advan-
tage of the opportunity.”

After Lolla, Ke$ha headed to the United King-
dom to do some promotion for RCA, and Par-
adigm booked her on a couple of shows with
Calvin Harris and Mr Hudson. (Ke$ha has
since signed with Pete Nash at Helter Skelter
for booking in the United Kingdom and
Europe.) Then came several dates with
Mickey Avalon on the West Coast and in
the Midwest “just to get some touring
under her belt.” Toward the end of that brief
run, “TiK ToK" hit the airwaves, and the
fuse was ignited.

Galle worked with My Chemical Ro-
mance and Taking Back Sunday from the
demo/club stage to arenas, so he's no
stranger to artist development. Still, he
says he hasn't worked anything that hap-
pened so quickly, and such a rapid rise
makes caution all the more important.
But Galle is quick to point out that be-
yond the catchy songs, Ke$hais a charis-
matic performer.

“The live show is great, she hits all the
notes, she's a front person that crowds are
attracted to,” he says. “A 30- to 40-date tour
hasn't happened yet, so we're trying to build
itup so she doesn't get burned out. Vector
[Management] and myselfare thinking this
doesn’t need to happen overnight. We don't
need to jump on all these things; they're
going to be there for a long time.”  «-«
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For 24/7 touring news
and analysis, see
billboard.biz/touring.
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Fair Play

Portland, Ore., Artists Campaign
For Equitable Compensation

Along with the usual posters advertising upcoming shows and
reminding patrons to smoke outside, clubgoers in Portland, Ore.,
could start seeing a new sticker appear on venue doors. If an ef-
fort by the American Federation of Musicians Local 99 is success-
ful, most venues in this music-friendly city will sport signage
proclaiming that they've agreed to ensure fair compensation for
musicians. At the core of the guidelines is a tiered pay scale, which
is based on such factors as the size and type of venue.

While most concertgoers might as-
sume the bulk of their cover charge
goes to the band, that's not always the
case, High-profile local acts and many
touring bands can negotiate guaran-
tees and percentages of the door, but
up-and-coming acts generally have to
take what they can get. In some cases,
the AFM found that, after deductions
for venue expenses like sound staff,
door staff, promotional fees and
musicians’ compensation routinely gets reduced
to just a fraction of what was brought in.

“There is no real standard from club to club,” Local 99 presi-
dent Bruce Fife says. “Some clubs can take out fees of up to $100
before the band even sees a nickel. And this is despite the fact
that the bands bring their friends out, and those friends are the
ones paying the cover and buying food and buying drinks.”

Many local musicians find themselves unable to make a living,
between venue deductions and most clubs’ reluctance to book
even those local acts that play out frequently. “This makes it re-

“house fees,”

Making ends meet: Blues guitarist NORMAN
SYLVESTER (above); bassist SEAN HUDSON

ally hard for bands to develop,” says bassist Sean
Hudson, who plays with a number of local acts.

One Portland club booker, Jimi Biron of the
McMenamins chain, says the agreements will
help venues as well as artists. “I like it from a
competitive stance,” he says. “It will help us be
able to recruitand book top local talent, because
they'll know we pay fairly.”

McMenamins owns a number of local venues,
from the 1,500-seat Crystal Ballroom and 5,000-
seat Edgefield to smaller bars like the White Eagle
and the Rock Creek Tavern. “This really won't
have an impact on the bigger venues, because if
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you're getting booked at the Crystal, you're already big,” he says.
“And for venues like the Rock Creek Tavern, where we book duos
and trios, we can almost always guarantee that the acts will hitor
exceed the proposed pay scale.”

The one flaw in the agreement, according to Biron, is that the
pay is calculated per musician rather than per band. “There are
some nights at the White Eagle where a band might make $600
or $700,” he says. “And there are off nights when they might make
less. But we always do the booking based on the band and its draw,
not the size of the band. This agreement could shift bookers to-
ward only booking duos and trios in order to make sure they com-
ply and leave bigger bands out in the cold.”

Biron has suggested that the agreement stipulate a per-hour
pay rate instead of a per-musician rate and is currently in talks
with Fife and the AFM. “If it was an hourly rate, I think it would
be easier to qualify,” he says. “Most people | know have a hard time
finding fault with fair pay, and we just want to make sure thisisa
win-win situation for everyone.”

Fife says that while no one has
signed the agreement yet, conver-
sations are ongoing with local ven-
ues, and a number of local acts have
stepped up to support the initia-
tive. For some Portland artists, the
mere fact that people are talking
about fair pay is a significant step
toward educating bands and fans
about the realities of trying to make
a living playing music.

“When a band performs for
exposure,” blues singer/guitarist
Norman Sylvester says, “they ex-
pose themselves to poverty.”

For 24/7 indies news

and analysis, see
billboard.biz/indies.
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>>>NO BRIT NOD
FOR BOYLE

Despite her trans-Atlantic
chart-topping exploits,
Susan Boyle was notably
absent from the 2010 BRIT
Award nominees list
announced Jan. 18, based
on votes by the 1,000-
member BRITs Academy of
music industry and media
representatives. Other UK.
female acts featured
heavily on the list, with
Florence & the Machine,
Lily Allen and Pixie Lott
garnering three
nominations apiece. Lady
Gaga and U.K. boy band
JLS also collected three
nominations each. The Feb.
16 awards show at
London's Earls Court Arena
will be broadcast live on
ITV1. A full list of nominees
is available on Billboard.biz.

>>>SPOTIFY GOING
DUTCH

Sweden-based music
streaming service Spotify
plans to expand into the
Netherlands in 2010, the
company’s global head of
licensing Niklas Ivarsson
said Jan. 15 during a panel
session at European music
conference and festival
Eurosonic in Groningen, the
Netherlands. Ivarsson said
discussions are under way
with rights-holders but
declined to specify a launch
date. Spotify currently
operates in Sweden, the
United Kingdom, France,
Finland, Norway and Spain;
it claims to have more than
6 million users.

>>>PINK TOPS IN
AUSSIE AIRPLAY
Pink has become the most
popular artist on
Australia’s airwaves for the
third successive year,
based on broadcast logs
for July 1, 2008-June 20,
2009, collated by the
Phonographic
Performance Co. of
Australia. The
organization collects
performance royalties
from recorded music on
behalf of performers and
labels. Pink heads an all-
U.S. top four of most-
played acts, followed by
Kings of Leon, Katy Perry
and Lady Gaga, with U.K.
act Coldplay coming in at
Mo. 5. Thirteen Australian
artists were included in the
top 50, down from an all-
time high of 19 in the
previous year.

Reporting by Lars
Brandle, Andre Paine
and Jen Wilson.
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Rocking the Great
White North: SARAH
McLACHLAN,; inset:
BEN KOWALEWICZ
of Billy Talent

I_ympic
Guessing Games

Labels, Retailers Struggle With 2010 Event’s

Emphasis On Secrecy

TORONTO—The Winter Olympic
Games are about to make Vancouver un-
seasonably hot for the local and inter-
national acts prepped to join the party
—despite mystery surrounding the final
lineup for the Feb. 12-28 event.

The games’ organizers seem deter-
mined to crank up the “wow” factor by
not revealing the definitive list of artists
who are involved until the last minute,
while insisting music industry execu-
tives sign nondisclosure agreements
about their acts’ participation.

That's frustrating for local executives
who, while appreciative of the games’
promotional epportunities, can’t get
much advance marketing done.

Such secrecy extends to the widely ru-
mored—but still unconfirmed—choice
of singer/songwriter Sarah McLachlan's
“Ome Dream” as the games’ theme song.
McLachlan's manager Terry McBride
says a “really significant” announcement
will appear later in January.

Many high-profile Canadian indus-
try figures are understood to be partic-
ipating in the games’ music component.
Bruce Allen, manager of Bryan Adams
and Michael Bublé, confirms he’s one
of them but is also bound by a confiden-
tiality agreement.

What has emerged, however, is that
the games will feature nightly perform-
ances atits central venue, the 60,000-ca-
pacity BC Place stadium, following each
day’s medals presentation.

Acts confirmed for the nightly “Victory
Ceremony” shows (Feb. 14-26} include
Nelly Furtado, Stereophonics and INXS.
The Vancouver Organizing Committee
says the shows will be broadcast live on
numerous networks—including CTV—
carrying games coverage, but declines to
reveal the full list of broadcasters.

Canadian rock act Billy Talentwill play
an hourlong Victory Cerernony show, con-
firms the band’s manager Pierre Trem-
blay, president of Hive Management.

While Tremblay says he can't discuss the
show, he adds that his experience with
Canada's Barenaked Ladies during the
2002 Salt Lake City Winter Olympics
demonstrates the games’ selling power.
Barenaked Ladies, who will also give
a Victory Ceremony performance, were
handled by Tremblay for Nettwerk Man-
agement in 2002 and played a show at
the Olympics Medals Plaza, broadcast
by NBC during its games coverage.

Tremblay says U.5. album sales and

live attendance clirnbed in the weeks

following the show. “It was a high-

profile gig,” he says. “Their appear-
ance aired in prime time and had a
huge impact on their U.S. career.”
International Olympic Committee
research shows that the 2006 Winter
Olympics in Turin, Italy, generated 10.6
billion viewing hours globally, down
19% from 2002. The IOC attributed the
drop to a decline among North Ameri-
can viewers—partly due to prime-time
competition from “America Idol,” but
also because events were taking place
in a European time zone.

The top viewing figures are generally
for the opening and closing ceremonies,
and Billboard has learned that McLach-
lan and Nickelback will participate in
those events at the BC Place. However,
there’s still no confirmation about which
act will play which ceremony.

Musical performances will also be a
partofatwo-month concert series start-
ing Jan. 22 under the Cultural Olympiad
banner, with acts including Martha Wain-
wright, Blue Rodeo, Phoenix and Gomez.

In terms of releases, EMI Music
Canada will issue an official compila-
tion CD, “The Sound of Vancouver,” al-
though the label was unable to confirm
the release date or contentat press time.

Ken Kirkwood, product director at
market-leading music retailer HMV
Canada, says that the secrecy surround-
ing the involvement of many acts limits
his stores’ ability to preorder relevant

physical stock. However, he expects a sig-
nificantincrease in digital sales as TV cov-
erage airs. “Given the exposure some of
those acts will receive,” he adds, the EMI
CD “should also do really well for us.”

Kirkwood says sales spikes for acts
involved in the Olympics can be sub-
stantial, noting that HMV's sales of al-
bums by Sarah Brightman rose more
than 100% in the week following her tel-
evised performance at the 2008 Beijing
Olympics’ opening ceremony.

Labels and publishers have also been
vying to strike Olympics-related synch
deals, with CTV—the games’ Canadian
broadcaster—particularly active in
sourcing music. After informing pub-
lishers and labels that it was seeking ma-
terial, CTV chose 20 English-language
and 10 French-language songs, mainly
for use in daily highlights montages dur-
ing its on-air and online coverage.

While international acts are well-
represented in the Olympiad’s live
program, CTV opted to only use home-
grown talent. “We started considering
other music, [but] decided there was so
much spectacular Canadian music that
we didn't need tolook elsewhere,” CTV
VP of business development for the
Olympics Dan Cimoroni says.

CTV’s choices include songs from
veteran rock band Sloan (“If It Feels
Good Do It"}, pop-punk act Simple Plan
(“Generation”) and country artist Johnny
Reid (“Hey-0").

While those are well-known dornes-
tic acts, CTV's other choices include
more obscure names, including Bramp-
ton, Ontario, band Moneen with “Be-
lieve,” from its 2009 album “The World
I Want to Leave Behind” (Dine Alone).

While not revealing the offered
terms—CTV confirms it is paying roy-
alties for music usage—Dine Alone
founder Joel Carriere hopes the song’s
use willintroduce Moneen to a wide au-
dience. “Asamanager,” he says, “I want
it out there.” e

SUZIE MCNEIL

{Universal Music Canada)

Knowing that Bell was a major
sponsor of the Vancouver
Games, she pitched him
her song “Believe” from
her 2007 album “Broken
and Beautiful” for use in
the company’s Olympic
marketing campaign.

Rather than use McNeil's
original recording of the
song, Phinney arranged
for her to rerecord it with
the Vancouver Symphony

Orchestra and then feature
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Song: “Believe (Olympic Inspired Version)”

Writers: Marti Frederiksen, Kara DioGuardi
Publisher: K'Stuff/Arthouse Entertainment
Deal: Domestic online promotions

At a Bell Canada celebrity gala a few years
ago, Suzie McNeil ran into VP of corporate
Olympic marketing Loring Phinney.

the new version in Bell's Olympics-related online
promotions. “We took the opportunity to link a
great piece of music with almost all our busi-
ness units,” Phinney says.

4SHILOH

Song: “Raise a Little Hell Now"
(Universal Music Canada)
Writers: Mike James, Troy Samson
Publishers: H Songs/Nettwerk Publishing
Deal;: Domestic TV synch
“Raise a Little Hell Now" is from singer
Shiloh's August 2009 album, “Picture
Imperfect,” which has sold 17,000 copies
in Canada, according to Nielsen Sound-
Scan. Its selection by Canadian broad-
caster CTV as one of 30 tracks for synch
use in its Vancouver Games coverage is
the second such victory for Mike James
and Troy Samson. Broadcaster CBC
picked up their song “Bounce With Me”
by Kreesha Turner for use during its cov-
erage of the 2008 Summer Olympics

OLYMPIAN HEIGHTS Three Canadian Acts Aiming For Gold During The Winter Games

in Beijing. Though conceding that the pair won't
reap huge dividends from CTV’s one-off perform-
ance rights payment, James reckons the arrange-
ment offers national exposure for the duo’s skills.

FED PENNIES

magazinesdownload.com

Song: “Buzzing in My Head” (Sound
of Pop Records)

Writer: Jake Smith

Publisher: Ole

Deal: Global videogame placement
When Toronto-based Sound of Pop Records pres-
ident Glenn McMullen heard Sega wanted songs for
its International Olympic Committee-endorsed
videogame “Vancouver 2010," he knew he had the
perfect track: “Buzzing in My Head” by Halifax,
Nova Scotia-based power trio Fed Pennies. Mc-
Mullen wryly acknowledges the near-term finan-
cial benefits “won’t buy a house in Whistler,” the ski
resort hosting part of the games. But with Fed Pen-
nies’ current album “Brain Disaster® just reissued,
he adds, “It's great timing. It gives us a hook to
capture interest.”
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‘Friends’In
High Places

Italian TV Talent Show ‘Amici’ Breaks New Acts, Drawing
Expanded Label Participation

MILAN—Imagine if “American Idol” contestants had to face a judging panel comprising top
major-label executives.

The Italian version of this scenario has been featured in the current season of “Amici di
Maria De Filippi,” a TV talent show hosted by veteran talk show host Maria De Filippi. “Amici,”
now in its ninth season, is broadcast on Mediaset’s Canale 5 and features senior executives
from five key labels as judges, all vying to sign their favorite acts.

Sony Music Italy president/CEO Rudy Zerbi, EMI Music [taly managing director Marco Al-
boni and Universal Music Italy managing director Alessandro Massara are joined on the panel
by Warner Music Italy artistic director Marcello Balestra and Stefano Senardi, senior publish-
ing consultant at leading Italian indie Sugarmusic. Their participation is a sign of the increas-
ingly important role that TV talent shows play in breaking new artists in Italy’s notoriously
conservative entertainment market.

“‘Amici’ is one of the few media opportunities for young Italian acts,” Alboni says. “Usu-
ally an Italian artist will only get on TV if he already has a large following.”

“Amici” originally featured performers from different entertainment fields but is now limited
to singers and dancers. Due to previous restrictions on when labels could sign contestants, the

show didn't have much of a re-
lationship with the music indus-
try, with Warner even failing to
exercise its option to sign 2006-
07 winner Federico Angelucci,
according to Balestra.

“Artists were under contract
to Mediaset for six months
after the show, by which time
any interest generated had
evaporated,” Balestra says.

But during its 2007-08 sea-
somn, “Amici” amended its rules
to allow artists to sing original
material and release records
immediately after the contest
ended. Marco Carta, the 2007-
08 winner, released a debut
album, “Ti Rincontrero”
(Warner), that went platinum
(70,000 units). Carta also went

on to win the 2009 Sanremo Fes-
tival competition.

Meanwhile, Giusy Ferreri,
runner-up of the 2008 season
of Italy’s “The X Factor,” also hit commercial pay dirt. Her debut album, “Gaetana,” was cer-
tified seven-times-platinum (490,000 units), a rare achievement for an Italian artist. And the
2008-09 season of “Amici” produced three commercially successful artists—winner Alessan-
dra Amoroso (Sony), runner-up Valerio Scanu (EMI) and third-placed Luca Napolitano (Warner).

“We'd been led to believe only the winner would get a record deal,” says Napolitano, who
adds it was “a very pleasant surprise” when he too got signed after Balestra, Zerbi and Alboni
appeared as guest judges on that season's finale, which reached a season-high 7.8 million
viewers, according to ratings monitor Auditel. Napolitano's “L'Infinito” album has since gone
gold (35,000 units).

The current season, which began in September, brought label executives onboard as judges
for the entire run. It entered its final phase Jan. 17, with eight singers and six dancers compet-
ing in a public vote, while the executives offer advice and jockey to sign the leading contenders.

Sugarmusic’s Senardi says he believes the labels’ involvement “gives the show a certain
prestige or credibility . . . the kids get media exposure and coaching, the labels get access to

g d M
Good advice: ‘Amici' host MARIA DE FILIPPI with contestant
MATEO MACCHIONI (top); judges RUDY ZEREI, MARCO ALBONI,
ALESSANRO MASSARA and STEFANO SENARDI with Warner
Music Italy president/CEO MASSIMO GIULIANO (from left) at the
beginning of the show’s current season.

areserve of talent.”

Retailers caution that buzz from such shows deesn't always translate into a long-term sales
boost. Angelo Leone, music department head at the Milan branch of entertainment retailer
FNAC, notes that Ferreri's second album “didn’t live up to [sales] expectations.”

But there’s “definitely interest” in “Amici,” he adds. “Let’s hope the final phase generates
interest in at least one artist.”

The show's contestants aren’t the only ones to benefit from the TV exposure. The judging
panel’s executives are enjoying a celebrity status that already rivals that of some of their signings.

“We get plenty of teasing for that,” Sony’s Zerbi says. “But when you consider the amazing
media exposure ‘Amici’ provides for new artists, we'd be mad not to appear.” e

Find more magazines at

TeddyPendergrass:
SoulPersonified

Before there was a Gerald Levert, Jaheim or Ruben Studdard, there was Teddy Pendergrass.

Pendergrass, 59, died Jan. 13 at Bryn Mawr Hospital in suburban Philadelphia. As R&B's orig-
inal “velvet teddy bear,” he possessed a raw, smoldering baritone that breathed exuberance, pas-
sion and sensuality into such hits as “| Don't Love You Anymore,” “Close the Door,” “Turn Off the
Lights"” and “Love T.K.Q.,” placing him alongside such singularly powerful and influential R&B
icons as Marvin Gaye and Al Green.

Hospitalized since undergoing colon can-
cer surgery eight months ago, the singer had
spent the last 28 years in a wheelchair after
being paralyzed from the waist down in a
March 1982 car crash. At the time of the acci-
dent, Pendergrass was five years into a legacy-
establishing solo career heightened by a se-
ries of “Ladies Only” concerts during which
women threw teddy bears and underwear—
not to mention themselves—at the sex sym-
bol's feet.

In a joint statement, producers and recent
Rock and Roll Hall of Fame inductees Kenny
Gamble and Leon Huff said, “Teddy Pender-
grass was one of the greatest artists that the
music industry has ever known. We've lost our
voice and we've lost our best friend, but we're
thankful for what we had. It was beautiful. He
was one of the best.”

The singer’s life and music will be celebrated
Jan. 23 at Enon Tabernacle Baptist Churchin
Philadelphia. Stephanie Mills, Ashford & Simp-
son, Tyrese, Will Downing and Melba Moore
are among the artists who will perform at the
memorial service under the direction of Pendergrass’ musical director Bill Jolly.

The Philadelphia native, who was born March 26,1950, began singing at the age of 2. A self-
taught drummer, at 15 Pendergrass played in various local groups including the Cadillacs in the
late '60s. The group went on to back another act, Harold Melvin & the Blue Notes. Signed to Gam-
ble and Huff's Philadelphia International label, the Blue Notes notched several R&B hits in the
early '70s (“If You Don't Know Me by Now,” “The Love | Lost™) when drummer Pendergrass also
began taking lead vocals.

Pendergrass went solo with Philadelphia International, releasing a self-titled debut albumin
1977. Scoring his first R&B No. 1 single with his own take on sexual healing, “Close the Door”
(from the 1978 sophomore set “Life Is a Song Worth Singing”), he released eight albums on
Philadelphia International.

Although the car accident affected his vocal power, Pendergrass remained a charismatic
performer. He returned to the charts in 1984 with a debut album on Elektra/Asylum, “Love Lan-
guage.” Four years later, he reclaimed his earlier status with the No. 1 R&B hit “Joy,” followed by
another No.1in 1991, “It Should've Been You.”

Pendergrass is survived by his wife, Joan; his mother, Ida; and three children, among other fam-

ily members.

—Gail Mitchell

Seminal '50s honky-tonk stylist and Country
Music Hall of Fame member Carl Smith died
Jan. 16 at his home in Franklin, Tenn. He was 82.
Smith was widely regarded as one of the most
important country music hitmakers of the post-
war era, first appearing on Billboard’s Hot
Country Songs chartin 1951 with “Let’s
Live a Little.” His career spawned 31
top 10 hits during the '50s, includ-
ing five No. 1s, among them “Let
Old Mother Nature Have Her Way,”
“Loose Talk” and “Hey, Joe!” Smith
placed 99 songs on Billboard’s coun-
try charts between 1951 and 1978.
Born March 15, 1927, in Maynardville,
Tenn., Smith began his performing career in
1944 at WROL Knoxville. He served in the mil-
itary during World War Il and performed in
bands in Asheville, N.C., and Augusta, Ga.,
working alongside Molly O'Day and Archie
Campbell. Smith sang on demos thatended up

.magazinesdownload.com

on the desk of Peer-Southern executive Troy
Martin, who took them to WSM Nashville ex-
ecutive Jack Stapp and Columbia producer Don
Law. Smith was signed to the label and hired to
perform an early-morning show on WSM; he
firstappeared on the station’s Grand Ole Opry
as the guest of Hank Williams in 1950.
Smith was among the first generation
of young stars to bring country music
to TV. He appeared on Kate Smith's
“Main Street Music Hall,” on such
syndicated shows as “Stars of Coun-
try Music” and in a string of B movies
including “Buffalo Guns.”
After marrying June Carter in 1952,
Smith's daughter, country singer Carlene
Carter, was born in 1955; her parents divorced
the next year. In 1957 Smith married singer
Goldie Hill, who died of cancer in 2005.
In addition to Carlene Carter, Smith is sur-
vived by his three children with Hill, Lorri Lynn,
Carl Jr. and Larry Dean. —Wade [essen
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SonidosDe ‘Amor’

Javier Romero Has Built A Radio Career

Following His Instincts

Much like its English counter-
part, Spanish-language morn-
ing drive radio is better-known
for its crass jokes, parodies and
double-entendres than for
thoughtful interviews and
careful consideration
of issues.

And yet for years,
the reigning Span-
ish-language morn-
ing show in the
Miami market has
been “El Desayuno
Musical,” the

Record |
breaker:
JAVIER

ROMERO

music-driven, interview-heavy
program hosted by Javier
Romero on WAMR (Amor).
Although the station no longer
tops the ratings (like other
Univision-owned sta-
tions in Miami,
Amor isn't mon-
itored by Arbi-
tron's Portable
People Meter),
- Romerois still very
much the go-to guy
when artists
release

new albums.

On Jan. 12, Romero's 30th
anniversary on the air (he
started at age 15), the host re-
ceived calls from an array of
artists from around the world,
including Julio Iglesias and
Chayanne, and was visited in
the studio by many others. The
display of affection was rare
for someone who doesn’t pro-
gram anything outside of his
show. Romero, however, has
made a career out of opening
the airwaves to new and estab-
lished artists, often playing
multiple songs during a sin-
gle interview.

“Javier Romero is synony-
mous with credibility,” Uni-
versal Music Latino managing
director Luis Estrada says.
“He's gained the respect of

his listeners with a special

combination of serious-
ness and empathy. He's a real
opinion leader.”

Of course, not everything
Romero plays becomes part of
Amor's programming. Buthis
daily show—coupled with his
weekend program, “EI Hit Pa-

rade de America"—is often the
firstvaluable step toward mass
listenership.

“I'm the more serious guy,
[sidekick] Osvaldo Vega is
lighter, and we strike that
balance, which is what most
people’s lives
are: a little bit
of humor and
a little bit of

duced the album? Who wrote

the song? Where did you

record it?’ They already know

to bring me the CD with cer-
tain information.”

With his three decades on

the air, the baby-faced Romero

came up in an

age where DJs

could turn songs

into hits and la-

seriousness,”
Romero says in
explaining his
lasting appeal.

Theraciness
that permeates
much of morn-
ing radio “has never been our
line,” he says. “My take is, if
you keep it pretty clean, if you
keep it classy, you'll have a
longer shelf life.”

Although Amor is a top 40
pop station with a rather static
playlist that leans toward re-
currents, the morning show
features a palate of sounds
from jazz to tropical, although
getting invited to Romero's
show isn'ta given for any act.

Station staffers discuss the
guest list and weigh its mer-
its, even when an artist is well-
known. Romero finds MP3s
—the favored form of delivery
for many promoters—imper-
sonal. Instead, “l usuallydoa
little interview. “Who pro-
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As executive VP of Liberman Broadcasting, Lenard Liberman
not only manages the day-to-day operations of the radio and
TV broadcaster, but also is the driving force behind its Estrella
TV network, which now airs in 24 markets nationwide. Liber-
man spoke to Billboard about his vision for a new Spanish-

language TV network.

How would you describe
Estrella?

It's a mainstream network that
competes against the biggest
networks in the Hispanic mar-
ket. We're not a young, bilin-
gual alternative network.
We're very mainstream with
top actors and actresses in for-
mats you would find on Fox
and NBC. We try to take pro-
grams that are very popular in
the general market and change
them for a format that is pop-
ularwith Hispanic audiences.

Many people advocate for
bilingual programming
because there’s a younger

16 | BILLBOARD |

generation of bilingual, bi-
cultural Latins. Why are you
going all-Spanish?

Some people certainly believe
that every Hispanic will
speak English in a genera-
tion, and some peaple believe
we should focus on the bi-
lingual audience, but I dis-
agree. There's always an
audience for Spanish-based
programming in a market
that has traditionally em-
braced the language and cul-
ture. Certainly if the market
changes, we'll change with it.
Right now the market is bet-
ter and bigger for Spanish-
dominant Hispanics.

JANUARY 30, 2010

Who is your audience?
Our best demographic is 18-
to 54-year-olds, specifically 25-
to 54-year-olds.

You launched your first
radio station in 1988. Why
did you decide to expand
into TV in 19982

Back in the late 1990s radio
had been deregulated by the
FCC and the prices skyrock-
eted. Television hadn’t seen
an increase in prices and
our radio advertisers were
also big advertisers on tel-
evision. So we thought
there was a big opportunity
in television. We naively
thought there was a lot of
programming available.
And we found out very
quickly that it was difficult
to get television program-
ming. So we had to devise
our own programming to
be able to survive.

Latin music sales are down
sharply, in part because
promotional avenues are
shrinking, while you are
expanding. Do you think
it’s your duty to promote
new music?

I think we have a
duty to entertain our
audience, and the way
they enjoy program-
ming and music is a
very big part of Latin
culture and plays a
role, maybe even more
so than in general
culture. But it's not
about music alone. We
like to mix music with
comedy and sketches
and very famous actors
and actresses. That
combination is very
powerful.

EZE

bels would often
consult them on
choosing one

.

4 single over an-

other. In an era

of research and

electronic meas-
urement, much of that gut
instinct no longer exists in
programming. But Romero
says, “We like to give a win-
dow of opportunity to new
music and new acts. [ like to
give new talent a chance, and
I like to give the audience a
chance to judge.”

Atatime when labels and
radio stations are playing
it safe, Romero sees few
musical trends or move-
ments on the horizon,
though he does say, “I do like
that salsa is enjoying a come-
back with the success of Luis
Enrique.” s

For 24/7 Latin news

and analysis, see
billboard.biz/l1atin.

LIBERMAN

One of the trade-
marks of your Los Ange-
les radio station, KBUE
(La Que Buena), is that
it's very aggressive in
programming new acts.
Is that how you see the
TV stations?

Our formats are like that, We
try to be students of the tele-
vision business, Television is
an evolving art, and what's
popular today may not be
popular in two years. Now

you have [shows like] “Danc-
ing With the Stars.” We try to
do the same by embracing
new formats for television
and creating them for His-
panicaudiences in their lan-
guage. | think our radio folks
find new talent, talent no-
body else has seen before, be-
cause they see what will be
popular two years from now.
We hope to do the same on
television. —LC

EN ESPANOL: All the great Latin music coverage
you've come to expect from Billboard—in Spanish!

Billboardenespanol.com.
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SPAIN’S PIRACY
CRACKDOWN

The Spanish government has
finally approved controver-
sial anti-piracy measures
aimed at stopping illegal
downloading of copyrighted
material on the Internet.

The law, approved by the
Cabinet Jan. 8, outlines meas-
ures to shut down Web sites
that host illegal content.

The measures must first be
reviewed and approved by ase-
ries of governmental and judi-
cial consultative bodies before
being presented to parliament
for discussion. A final legislative
decision isn't expected before
the end of summer.

The law consists of two
phases, one administrative and
the other judicial.

Accusations of illegal down-
loading of copyrighted material
would be made by the relevant
copyright holders to a newly
constituted Intellectual Prop-
erty Commission, which is part
of the Ministry of Culture. The
commission would have three
to six months to investigate the
charges and determine if copy-
rights are being infringed.

The results of an investiga-
tion, plus a recommendation
either favoring or opposing
closure of the accused site,
would be presented to the
country’s High Court, which
would then have just four days
to decide whether to proceed
with criminal charges, removal
of the affected files and shut-
ting down the site,

The court’s only real man-
date during this process is to
determine the competence of
the commission to request its
recommendations and to en-
sure that fundamental rights
aren't being violated. Appeals
and issues of law would then
be processed through the
regular courts,

“We welcome the Spanish
government's intention to move
forward in tackling online in-
fringement, but any measures
adopted must follow a quick
and efficient procedure if they
are to make a real difference,”
the IFPI said in a statement. “We
also note that the proposed
new law would address only
one form of Internet piracy, in-
fringement through Web sites.
A solution is urgently needed
for other forms as well, particu-
larly P2P file-sharing, which rep-
resents the bulk of the problem
in Spaintoday.” —Terry Berne

ROMERC: UMIVISION


http://magazinesdownload.com/

100+ GRAMMY® nominations, 1 bank.

Congratulations to all of our clients nominated this year. We know how much passion and dedication it took you to earn this achievement,
and we can’t wait to see where your incredible talent will take you next. For more information, visit suntrust.com/talent.

SUNTRUST

Royalty and Catalog Lending  Financial Planning  Retirement Planning  Investment Management Live Solid. Bank Solid.

GRAMMY is a registered trademark of the Mational Academy of Recording Arts & Sciences, Inc.

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured * Are not Bank Guaranteed  May Lose Value

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities, insurance
(including annuities and certain life insurance products) and other investment products and services are offered by SunTrust Investment Services. Inc., an SEC-registered investment adviser and broker/dealer and a member of
FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Services, Inc., a licensed insurance agency.

&2010 SunTrust Banks, Inc. SunTrust and Live Solid. Bank Solid. are federally registered service marks of SunTrust Banks, Inc.

Find more magazines at www.magazinesdownload.com


http://magazinesdownload.com/

18

_Chris

The ex-Napster chief talks about
how labels hampered the launch
of subscription services—
and why the paid streaming
model.is back in vogue.

Chris Gorog has played a central role in efforts to monetize digital music downloads and
streams. He oversaw Roxio's conversion to a digital music subscription and download serv-
ice through the acquisitions of Pressplay and Napster. He later changed the company’s name
to Napster and managed its subsequent sale to consumer electronics powerhouse Best Buy.

During that time, Gorog has been on the front lines of digital music’s struggles with var-
ious business models, which have included charging for unlimited downloads encoded with
digital rights management restrictions, providing free access to music through advertising-
supported streaming and offering consumers the ability to stream music through their mo-
bile handsets. While Gorog has long been a key ally of record labels in the digital music mar-
ket, he’s also been avocal critic of the licensing terms and DRM restrictions that labels have
imposed on online music services.

On Jan. 6, he and Mapster president Brad Duea announced that they were stepping down
from their posts, leaving oversight of the company to Christopher Allen, whose title changed
from COO to GM. Although Best Buy eliminated the CEO, president and COO posts at Nap-
ster as part of a restructuring, Gorog says the split was not only amicable, but his idea (Bill-
board.biz, Jan.19). He's now searching for new opportunities in the digital entertainment space
through his advisory firm Gorog.net.

In an interview with Billboard, Gorog discusses the evolution of the subscription

music market.

With all the negative press the
paid subscription model has re-
ceived through the years, how
do you account for the resur-
gence of the model through
such newcomers as MOG, Spo-
tify and others?

Frankly, I feel vindicated. We said
for a decade it was about unlimited
access—owning nothing and hav-
ing everything. You very clearly see
that trend now. It's notable Apple
bought Lala after previously saying
nobody wants to rent music. Peo-
ple love this model once they un-
derstand it. The whole concept of
owning content on your hard drive
in the digital age will become irrel-
evant over the next decade.

What has changed to make sub-
scriptions more appealing?
The only thing that has changed
of any great significance is a
very critical thing, and that’s
pricing. Selling a product for
$13-$15 a month versus $5-87
amonth is an enormous differ-
ence to consumers,

But Yahoo Music Unlimited tried
that same $5 price point when
it first launched and it didn’t
make a difference.

But I think that goes to my second

part of my answer to your question.
These ad-supported free stream-
ing services—imeem, you nare
it—were really effective in teach-
ing people about the opportunity
of on-demand streaming. So while
they were not successful business
models, most all of them were very
successful from a consumer up-
take perspective, and I think that
had alot to do with educating con-
sumers about what it meant to have
on-demand streaming.

Have mobile phones helped
solve the portability problem
for subscription tracks by
streaming from “the cloud”
rather than transferring “teth-
ered” downloads?

We all underestimated how success-
ful on-demand mobile streaming
could be, and I don’t mean from a
consumer perceptive but from a
technology perspective. Even a
couple of years ago, many in the
industry felt the networks were not
up to a high-quality, on-demand
streaming experience. We found
that to be obviously untrue. It's
going to be a huge part of the story.
The explosion of Pandora's growth
because of their iPhone app is very
exciting for the industry, and it's fun
to watch.

Napster stated a few months ago
that it wouldn’'t offer an iPhone
app because the cost of stream-
ing to mobile is too high.
Napster actually has had a fully func-
tioning iPhone app for about six
months and hasn't released it yet
because there's ongoing negotia-
tions with the labels. The funda-
mental tension there is that the
labels view it as an opportunity to
charge users more for what they
view as an additional value, whereas
it's my point of view that [consumer]
access to their Napster account
should be ubiquitous.

The labels worry that streaming
to portable devices could can-
nibalize download sales.

But I think this is an opportunity
for labels and music publishers to
get ahead of the curve. This is where
consumers want to go. Go back
seven or eight years ago. Labels were
excited about a world where tens of
millions of consumers would paya
monthly fee for unlimited access to
their libraries. You now have con-
sumers who are really interested in
doing that. So we're ata pivot point
here where if the labels are really
wise aboul pricing structures, they
could finally move paid streaming
into mass adoption.

What's the difference between
accessing Napster through a
phone's Web browser and ac-
cessing it from an app?

Right now, the labels take the view
that digital music providers do not
have the right to offer on-demand
streaming on a mobile handset.
They take the view that those rights
are limited to the PC. Soit’s not a
technical issue. [t's a deal issue.
What the labels are saying is that
it's not allowed under the contract.

Looking over the last 10 years,
what would you have done
differently?

With respect to the labels, cer-
tainly the most critical mistake
was not licensing in the MP3 for-
mat many years earlier. Had they
done that, companies not only like
Rhapsody and Napster, but huge
companies like Yahoo and AOL
and Microsoft and MTV would
have been able to compete with
iTunes, because they could have
sold downloads that would play
on the iPod. By not doing so, it
ghettoized every other player in
the marketplace, which is why
iTunes was able to get an 85%
market share almost overnight.
That was very destructive to cre-
ating a healthy marketplace.

What mistakes did you make
during that same time frame?
I would say first as a disclaimer,
because we didn’t have down-
loads that people wanted, you are
forced to innovate around what
consumers wanted to do. One of
our solutions was the portable
subscription business. It was
heavily DRM’d with licenses ex-
piring every 30-40 days. Quite
frankly, 1 don't know what we
would have done if we had not
gone down that path. But that
path was fraught with peril. The
technology was not ready for
prime time.

I admire what eMusic did dur-
ing the same time frame, which
was to say, “Consumers want
MP3s. We can't get MP3s from the
major labels. So we'll simply sell
the MP3s we can get access to.”
That was a courageous and bold
approach, and one thatultimately
helped move the industry.

How would you assess Nap-
ster's efforts to market sub-
scription services?

Napster really was challenged to
come up with that perfect way to
teach consumers about what that
product was. I think all of our
competitors were in the same
spot and were unfortunately
equally unsuccessful.

| have to ask about that 2005
Super Bowl ad.

The much-maligned Super Bowl
ad [which featured Napster's
trademark cat holding up a sign
comparing the cost of iTunes
downloads with Napster's sub-
scription fee] propelled the hell
out of Napster's business. If you
look back at our public reports,
the Super Bowl launch worked
very well; hundreds of thousands
of subs were added over the next
5ix to nine months. e

For a longer version of this interview,
go to billboard. biz /digital.

Weall underestimated how successful on-demand mobile
streaming could be... Even a couple of years ago, many in
the industry felt the networks were notup to a high-quality,
on-demand streaming experience.
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The deal and the release of his latest album, “No Hay Im-
posibles” (It's Not Impossible) Feb. 23, mark a new beginning
and the potential for an artist-label relationship that in some
ways evokes the tight-knit partnerships of the past.

The album, mostly comprising signature Chayanne ballads
and three uptempo tracks, was produced with continuous A&R
feedback from the label, in contrast to his most recent albums,
which he recorded on his own and then delivered to the label.
His first single, “Me Enamore de Ti,” is also the theme of a Tele-
visa and Univision soap opera, a type of song he hadn't created
in more than a decade.

And, even though Sony will act as Chayanne’s concert pro-
moter for part of his South American tour, the singer's record-
ing deal is a traditional one, where the tour agreement wasn't
a condition for signing,.

“To me, the current state of affairs is based on something
very old-fashioned—trust,” says Afo Verde, Sony Music Latin's
new president. “There isn’t a paper that says Chayanne has to
tour with Day 1 [Sony's management and concert promotion
arm]. We have mutual trust that's the result of our history to-
gether. It's also important that the artist understand that we
didn't invent piracy and that if our work isn't paid for, we can't
provide a service. So, we look at the formulas that can allow us
to continue doing our job.”

The erosion of trust between star artists and their longtime
labels is an ongoing topic of discussion in the music world;
in the Latin arena many established stars have switched la-
bels in recent years as their contracts have expired. Although
labels and artists are reticent about discussing the reasons be-
hind breakups or nonrenewals, most deals today include some
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form of profit sharing that was absent from previous record-
ing contracts.

In Chayanne’s case, his contract came up for renewal in
2008, after he starred in the soap opera “Gabriel,” which was
produced by Mega Films and aired on the Mega TV network
in the United States. At that point, Chayanne had finished a
successful world tour of 120-plus arena dates (see story, page
23), but his most recent studio album, 2007's “Mi Tiempo,”
had sold less than 100,000 copies stateside, according to Nielsen
SoundScan, a number below par for him. Regardless, he began
working on a new album, not knowing if he would remain
with Sony.

“I'was working on this album without a label,” says the singer,
who began the process early last year. “I did it believing in my
career. | could have gone independent, because there were many
alternatives for this album and we looked at all of them. | had
conversations with people who had the energy to give me the
continuity | wanted for my career—which is to record my al-
bums and tour—while following my musical concept, and with-
out veering from what 1 am.”

Chayanne (real name Elmer Figueroa Arce) is the quintessen-
tial Latin pop star. A dancer/singer/actor who launched his ca-
reer in his teens as a member of Puerto Rican boy band Los
Chicos, Chayanne is equally adept at singing soaring ballads
or uptempo fare that lends itself to spectacular dance numbers
on the arena stage.

Throughout his career, Chayanne's musical output has re-
mained remarkably consistent, his sound immediately recog-
nizable and his knack for selecting catchy, hummable material
intact. Chayanne doesn’t write his own songs, but he knows
what he wants and he's clear about his musical identity, down
to the last dance step in his elaborate shows.

While he's willing to expand arrangements, add instrumen-
tation or incorporate different world beats, he isn't the type
of artist who pursues reinvention, a fact that has allowed him
to establish a loyal fan base that crisscrosses the continent
and beyond. In 1998, Chayanne starred in the Hollywood film
“Dance With Me" alongside Vanessa Williams, and although
he's never released an English-language album, his music
was heavily promoted in Spain and Italy, among other Euro-
pean countries.

“Artists like Chayanne are born every 100 years,” Verde says.
“They're guys that are unique; they're not replaceable, they're not
forgettable. He is part of the company’s patrimony, of the many
years many people spent developing his career.”

Verde, who was formerly head of Sony Music Sur (encom-
passing Argentina, Chile, Uruguay and Paraguay), was one of
those people—particularly in Argentina, where the singer is
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one of the top-selling artists (helped by a starring role in soap
opera “Provocame” in 2001) and where, in 2007, he sold out
Buenos Aires’ 60,000-seat River Plate Stadium.

Verde's appointment to Sony Music Latin’s presidency
some six months ago was key to Chayanne's decision to stay
with the company. Verde, who was a producer before he was
a record executive, immediately became involved in
Chayanne’s recording process, even before finalizing the
record deal with him.

“With his background, he brought good ideas to the table,”
Chayanne says. “And we began to work together, for the first
time in years, to benefit the album and the company.”

“Inthe end, companies are run by people,” Chayanne's long-
time manager Patty Vega says. “And if you feel that affection
and that connection, it has to work.”

Chayanne is an artist who believes strongly in connections, and
it's evidentin whom he does business with, and has done busi-
ness with, for years.

“Chaf Enterprises is the little nest that's allowed me to con-
tinue with my career,” Chayanne says, gesturing around his of-
fice, located on the 21st floor of an older high-rise facing Miami's
Biscayne Bay. Chaf, the company he created in 1988, has Vega
as its director plus a staff of three, including Chayanne’s brother.
Chayanne greets visitors in the conference room with its view
of the bay, adjacent to his personal office that's meticulously
neat, a reflection, Vega says, of Chayanne’s persona. Today, for
example, he's dressed in sweats and sneakers; after this meet-
ing, he'll head to rehearsal for a series of shows and is literally
“dancing seven hours a day.”

Chaf, through Vega, is the entity that handles all of Chayanne’s
tours—which often cover more than 100 dates per outing. It
also coordinates every aspect of his musical career, including
album and tour producers, as well as his sponsorships and his
side projects, like acting.

It was Chaf that negotiated Chayanne’s current association
with Televisa, which is using his song “Me Enamore de Ti" for
the soap opera “Corazon Salvaje.” The program currently airs
in Mexico and will begin airing in February in the United States
on Univision.

Vega says Televisa called her late last summer requesting a
soap opera theme for October; it was Chayanne's first for the
network in more than a decade.

“I told them we weren't even close to finishing an album,
but they told me this was their big production of the year and
I didn’t want to be [left] out,” Vega says. Together, they went
over several demos and settled on “Me Enamore di Ti,” which
was released to stateside radio in pop and tropical versions.
The track is No. 21 on the Tropical airplay chartand No. 22 on
Hot Latin Songs.

“Having his song on the soap is excellent for us,” says Tele-
visa VP of production Jorge Murguia, who considers Chayanne
among the top 10 artists in Mexico. Providing Chayanne with
promotional exposure across Televisa's many platforms—in-
cluding print, Internet and radio—was part of the incentive to
get his song on the soap opera, Murguia says.

Onscreen, the track is used for the opening and end credits
and as incidental music throughout the daily show. Even though
Chayanne doesn't act on the soap, Chafused some of its footage
for the music video, in an effort to link the album with the pro-
gram’s theme. “Soap operas have a very big target—from grand-
mothers to little kids—and those music themes penetrate
people’s consciousness,” Vega says.

Although a soap opera’s theme has been known to change
from country to country (a different network in a different re-
gion may use different music) Vega says this deal calls for
Chayanne's song to be used wherever the soap airs, a huge asset
for an artist who needs to be worked throughout the continent.
In Mexico, in an effort to take advantage of holiday sales, Sony's
regional office had a Christmas promotion where fans could
pay for the album in advance for pickup in February and, as a
bonus, get the single plus a bachata version of the song that
won't be available on the album.

In the digital realm, Sony is aggressively marketing “No Hay
Imposibles,” including an iTunes Countdown campaign where
three tracks will be released (one every two weeks) prior to the
album’s street date. A campaign on Chayanne’s YouTube chan-
nel will include short video messages that fans can upload in
which they describe what isn’t impossible to them.

Perhaps Sony's most significant collaboration with Chaf
is Chayanne's tour, traditionally one of the most extensive
and lucrative in the Latin music world. Chayanne says that
in the recent past, when Sony forayed into the concert pro-
motion business, he wasn’t averse to giving the company a
piece of the action. “Of course I'm willing, if I feel they have
the expertise,” he says.

In addition to working jointly on his tour, Sony and Chafare
partnering on any new business or territories that the label
opens up for Chayanne. Target markets include Spain, Italy
and, in particular, Brazil, where Chayanne has done some pro-
motion, but where Sony now plans to push harder, including
Brazilian tour dates.

“Because of my background, it's hard for me to envision
my career without a label,” Chayanne says. “Itisn't the same.
The road is harder without the infrastructure of support. Plus,
I believe in record labels. And I believe in the people that
work in record labels.” .ee

Round Trip

Chayanne’s Upcoming World
Tour Includes Two U.S. And
Three Mexican Legs

As a seasoned performer who's been
onstage since the age of 10, Chayanne
is as well-known for his live shows as he
is for hit songs.

According to Billboard Boxscore, the
singer’s last U.S. tour, in 2007, vielded a
gross of $12,669,655 and an attendance
of 229,461. The route featured 36 shows
in 25 cities.

But the United States is only one small
portion of Chayanne's touring circuit,
which usually comprises 120-135 shows
and stadium stops throughout Latin
America. For example, Chayanne ended
his '07 tour with a sold-out show at
Buenos Aires' River Plate Stadium, play-
ing for 60,000 people.

This time around, manager Patty
Vega says, Chayanne's world tour kicks
off in May in the States and will include
30 stateside shows, divided into two
legs. Chayanne will perform roughly
15 shows between May and June, then

go on hiatus during the World Cup. In
July, he will begin the first of three Mex-
ican legs, followed by Europe and Latin
America, with the second U.S. leg
slated for the fall, for a total of some
125 shows.

Different promoters that Chayanne
has long worked with in each country
(his U.S. partner is still being negotiated)
will present the tour.

The biggest break from tradition is
Chayanne’s partnership with his label,
Sony Music Latin, which for the first time
will present his tour in Latin America's
Southern cone countries: Argentina,
Chile, Uruguay and Paraguay, for roughly
30 shows.

Giving up tour rights in a major mar-
ket was a leap of faith that Chayanne and
Vega made as a gesture of good will to-
ward a record company with which they
were on the same artistic and financial
page. At no point, Vega says, did Sony
ask Chayanne to relinquish some of his
rights as a condition of his label deal.

“It's not in me to do that,” Sony Music
Latin president Afo Verde says. “It was

clear, from our relationship, that we
would find a way to do business together,
beyond the content alone.”

Vega says Sony will locally use the
same tour producers and promoters
Chayanne has worked with for years,
but Sony will be the presenting entity
and coordinate the marketing and pro-
motion strategy. As for promotion, the
partnership gives Sony further incen-
tive to market Chayanne’s album to-
gether with his tour.

With regard to integrated marketing,
the most noteworthy piece of the cam-
paign is the concert ticket, dubbed a
“Music Ticket,” which will include con-
tent tailored for each country. “The ticket
will have added value,” Verde says, ex-
plaining that ticket buyers will gain ac-
cess to a Web site featuring content such
as videos, music and photos.

That applies to other areas as well. Be-
cause the site will also allow fans to
download a certain number of songs and
rate them, Chayanne and his team can
see firsthand what music his fans prefer
in specific markets. —LC

Frequent flier:
CHAYANNE is
preparing for 125
shows in 2010.
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How ADAMYOUNG >>>
WentFrom A Minnesota
BasementToTheTop

Of The Hot 100

By Cortney Harding
Photograph by Pamela Littky

New York top 40 station WHTZ’s annual Jingle Ball is always a study in
excess. Screaming tweens and their ear-plugged parents pack Madison
Square Garden; onstage, genetically blessed young women in a metric
ton of make-up and men who either fall into the “roguish thug with a
heart of gold” or “sweet young boy you can take home to mom (assuming
she was not crushed at the riot at the mall)” archetypes sing about love
and/or partying. Backstage, one imagines record executives rolling, Scrooge

McDuck-style, in piles of cash.

In the midst of all this, a quiet, floppy-haired, sad-eyed 20-
something named Adam Young took the stage. Less than a
year ago, Young had never played for anyone other than his
parents, who might have overheard him making music in
the basement. Now he was in front of a sold-out arena crowd,
performing his hit song, “Fireflies.”

“Fireflies” first cracked the Billboard Hot 100 the week of
Sept. 5, entering at No. 97. Two months later, an artist who sang
about the simple joys of hugs and lightning bugs was at the top
of the chart, much to the amazement of everyone, including
Young himself. Owl City's debut album, “Ocean Eyes,” has sold
700,000 copies, according to Nielsen SoundScan, while “Fire-
flies” has sold 3 million digital downloads.

“It's a little scary,” Young says a few days after Jingle Ball. “1
went from having nothing to having, well, a lot.”

A couple of years ago Young was living with his parents in a
small town in Minnesota, unloading trucks at a warehouse and
hating his life. “I had nothing to do, so I started making music
with some friends,” he says. “But | had my own ideas, so [ went
off and started doing my own stuff with this ghetto little setup I
had. I posted it on MySpace, and people started sending it around.
Itwas funny, because only a few of my friends knew about it, and
my hometown was actually the last place to catch on.”

As the MySpace plays started to rack up, Young took the time
to respond to all the kids who reached out and sent him mes-
sages. And as his following grew, major labels took notice.

“A former employee that | stayed in touch with tipped me
off to him,” Universal Republic president/CEQ Avery Lipman
says. “When we did get in touch with him, it took us about six
weeks to convince him to come to New York and meet with us.
He didn’t have a lawyer or a manager, and I'm pretty sure he'd
never even been to New York before.”

Young eventually relented and flew to New York with a fam-
ily friend; after some discussions, he hired a manager and a
lawyer and inked a deal with Universal Republic.

For Lipman, the next step was figuring out what would make
it onto an album and who would produce it. The label finally
decided to repackage some of his existing material and that
24 |
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Young would continue to produce all his own songs. “We did
bring in a mixer, though,” Lipman says. “He resisted at first,
because he was so used to doing his own stuff.”

“My stance was that Adam should stay in his natural environ-
ment to get the best result,” manager Steve Bursky says. “But
at the same time, we had to get him out of the basement a bit. |
remember booking his first two shows in Chicago and Min-
neapolis in February, and they both sold out. He was really ter-
rified; he didn’t want to tour and wanted to just be a studio rat.
His fans did a lot of the work, though, and he made it through.”

Once Young delivered the album in May, the campaign
began in earnest. He was already on tour, mixing headlin-
ing dates, support shows for Reliant K and festivals, but
now that the album was done, everything could move to the
next stage.

“We had a couple core tenets for the setup,” Bursky says. “No.
1, we didn't want the story to be "MySpace kid goes major.” We
were very quiet about Universal Republic’s role, and alotof the
services we used were out-of-house.”

Bursky says his ultimate goal was for the press and tastermak-
ers to discover Young in the same way his fans did. “We never
said, ‘Hey, this is Universal's big new priority,’ or anything
like that,” he says. “We presented it to insiders in a very or-
ganic way.”

Right after the album was delivered, Owl City announced a
single-a-month campaign, with each track released in cooper-
ation with a media partner. Both Spinner and Spin.com posted
tracks, but then iTunes came in with a request: The retailer
wanted to make “Fireflies” its free Single of the Weelk.

Initially, Bursky says he struggled with the decision.  ‘Fire-
flies’ was never supposed to be the single,” he says. “Butit was
an opportunity we couldn’t pass up.”

Universal Motown Republic Group executive VP Cameo Carl-
son says Owl City already had a solid sales following in the elec-
tronic category at iTunes, and she knew the act had editorial
support, too. “iTunes looked at a few tracks, but they really loved
‘Fireflies,” " she says. “And once it took off there, we moved up
the album release, and it acted as a catalyst at radio.”
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Ironically, radio was never part of the original plan to break
Owl City. Butwith the success of the iTunes promotion (Bursky
says “Fireflies” is the second-most successful Single of the
Week, measured by how many people downloaded the single
and then purchased the album), the song went wide to alterna-
tive radio at the end of July.

“Itwas incredibly polarizing,” Bursky says. “I went to KROQ
[in Los Angeles]and they showed me some of the feedback—
most of the girls loved it, most of the dudes hated it. But we
had great traction at alternative, and we decided to take it to
top 40."

Despite the fact that the song sounded little like typical top
40 fare, it was warmly embraced at the format. “The song has
exactly whatis needed to be a hit—infectious melody and lyrics,”
KUDD Salt Lake City operations manager Brian Michel says.
“That alone, regardless of how ‘different’ a song may feel tex-
turally, can drive a song all the way to the top. In this case, you
had the two necessary elements, but the textural difference ac-
tually worked in its favor to stand out from everything else.”

The song also started climbing the Hot 100, steadily leapfrog-
ging its way up the chart, until, two months after it first entered,
it was No. 1.

As Owl City skyrocketed, people started offering theories for
why the song rose so quickly. Bloggers began pointing out that
“Fireflies” sounded rather similar to indie act the Postal Ser-
vice, an allegation that Young brushes off.

“IfI'm getting compared to good bands, I'm happy,” he says.
“It really beats being compared to terrible ones.”

Bursky says some of Owl City's success is due to Young's
positivity. “In a format that is so full of sex and drugs, it's nice
to have something that's so hopeful,” he says.

Young walks the walk: He doesn’t drink or smoke, and he
even gets upset when reporters curse in front of him. The only
time during his interview with Billboard thathe gets a tiny bit
risqué is when he's asked about his huge preteen fan base,
laughingly admitting that he wouldn’t mind if more of his fe-
male fans were of legal age.

And Owl City may be at the leading edge of a new trend as
one of several uncommon acts to break at pop radio in 2009.
Lady Gaga, arguably the biggest pop star of last year, sang more
conventional-sounding songs but often looked like an alien and
downplayed her sexuality in favor of channeling avant-garde
performance artists.

KKHH Houston PD Mark Adams says the rise of Owl City
and Lady Gaga can be attributed to one thing: catchy music.
“Top 401is largely a song-driven format,” he says. “If the record
is hot, if there's audience/listener demand for it, programmers
are going to find a way to get it on the radio. ‘Fireflies’ is justa
really great song.”

But one great song does not a career make. Still, Bursky re-
mains confident that Young is around for the long haul.

“The idea that Owl City will be one and done hasn’t
crossed my mind,” Bursky says. “The album is really deep,
and we're building a brand. We're selling merch, we're sell-
ing tickets, we're doing press and TV—I feel good about
where we are.”

Bursky aims to keep Young busy for the foreseeable future.
Owl City will play a sold-out tour of the United States in late
January and early February, then head to the United Kingdom,
Europe and Australia for a run of shows before returning state-
side for another three-month tour.

A second single, “Vanilla Twilight,” will be serviced to
radio Jan. 26.

After his tour wraps, Bursky plans to send Young back to the
studio to start recording a follow-up. “I'm going to put him in
the studio in May and make a record for next summer so we
can go searnlessly into the new album,” he says. “We don't want
to have a lag time where he disappears.”

But even if things don’t play out and “Fireflies” winds up
being one of those songs that provokes a ‘Hey, whatever hap-
pened to that guy?’ response, Young says he's grateful for how
things have turned out.

“I got to go to China,” he says. “I got to see the world and
meet amazing people and play music for them. If [ weren't
doing this, I'd be working in a warehouse. So I'm pretty happy
with everything that's happened so far.” e
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. HILL OUT, HYSTERICAL

tweens—you know, both of you who just
bought your first-ever copy of Billboard
based onthe Nick Jonas cover line and the
hope of new pictures, squeeeeal!—the Jonas
Brothers aren’t breaking up. ¥ But Nick Jonas, the
youngest member of the trio that’s sold 4.3 million al-
bums, according to Nielsen SoundScan, is debuting his
side project—as Nick Jonas & the Administration—with
the release of “Who | Am” (Hollywood Records) Feb.
2.(No, really, they’re not breaking up. When Jonas an-
nounced the project, the Brothers went on the offense
and posted the fact they’re not breaking up in all caps
on their MySpace page. What more evidence do you
need?) ¥ “Who | Am” isn’t a teenybopper project, but
rather one that combines Jonas’ youthful appeal with
some rock-solid industry veterans. The Administration
comprises John Fields—the Jonas

and former New Power Generation members Sonny
Thompson, Michael Bland and Tommy Barbarella. ¢
The album was recorded in two weeks at Nashville’s
Blackbird Studios, although the 17-year-old Jonas says
he was stowing away solo song ideas—ones with a
rougher edge than those he writes with his brothers—
for the better part of two years. The first single, “Who
| Am,” debuted on the Dec. 2 telecast of CBS’ Grammy
Awards nominations concert. It holds at No. 8 with a
bullet on Billboard’s Heatseekers Songs chart and has
sold 120,000 downloads, according to Nielsen Sound-
Scan. ¢ The band is currently on a 14-stop club tour
to promote the album, including dates in New York
at the Beacon Theater and in Los Angeles at the
Wiltern. During a practice session for the Grammy
nominations show in Burbank, Calif., Jonas sat down
with Billboard and talked about the new album, what’s
next for the Jonas Brothers and why his first stop after

he’s elected president of the United

Brothers’ longtime producer—on bass, BY ANN DONAHUE States will be Roswell, N.M. >>>

PHOTOGRAPH BY OLAF HEINE
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Why did you decide to record a side project?
This all came about around two years ago when |
started writing some songs that stylistically weren't
right for the Jonas Brothers. | was finding inspi-
ration from Elvis Costello, Prince, Stevie Won-
der—all these guys that I've really admired. After
writing about eight or nine songs, I thought, “It
would be great to go record this some day.” The
timing worked out—we had two weeks off from
some touring and recording that my brothers and
I'were doing—and so I went to Nashville with the
Administration and I made this record.

Two weeks is a tight deadline to record anen-
tire album.

Nashville was intense and going into it | was ex-
cited, but a little nervous. But once I got there and
sat down with the musicians for 10 minutes | knew
it would be possible. It was really less than two
weelks—it was about eight days—and then the mix-
ing went on for another four. I left with a CD and
was really proud and happy about it.

Ijust think thatit's all about learning from each
other. When we got there it was me sharing an
idea for a song and if it wasn't completely finished,
then we'd work together to make sure it was done. It was
recorded like a record from the '60s or the '70s, in the sense
that we're all in individual isolation booths and we're
recording simultaneously as opposed to what you do in a
lot of pop music these days, which is record one thing and
go to the next, [with] a lot of overdubs. We decided to make
it kind of raw and real, and there are very minimal over-
dubs. It felt like a real recording of a band and it made for
a good vibe in the studio, too.

Was it difficult adjusting to this new style of recording?
Going into the whole recording process, [ really didn't know
what to expect. I'd met some of the musicians before—
Michael Bland and John Fields—but Tommy Barbarella and
David Ryan Harris [who played guitar on the album; Sonny
Thompson is the guitarist for the tour] were new. I sat down
with them and talked about how | saw it going down. It was
a learning process in a lot of ways. It was the best class |
could ever be a part of.

Prince plays a big part in this whole project because a lot
of the guys are from the New Power Generation, so a lot of
the time I was like, “I really think we could do it like this
Prince song!"— kind of forgetting for a minute that these
were the guys who played it and they were all right there
with me.

Talk about “Who | Am,” the single and the album.
Of all of the songs [on the album] it's probably the most
personal in the sense thatit tells a story about me. This one
is just about wanting to find someone who loves you for
who you are. It's kind of a hopeful song. It's actually the
second song we recorded for the record and so it was early
in the process, but still one of my favorites.

Some of the other tracks that are standouts for me are
things like “Rose Garden"—that was the first song I wrote
for the record. It's a story about a young girl who finds her
safe place in the rose garden—wherever it is in life where
you feel most comfortable, where you can be yourself, where
you can find love or just be alone if you need to.

Some of the other fun ones are “Last Time Around”"—
the Stevie Wonder influence is definitely on that one—and
then there’s “Olive & an Arrow.” That ties in the conceptof
the presidency and it has one of my favorite lines in the
record: “We've never been into honesty/But promise
me/You'll let me know/When you're lying.”

With the song titles and the band name, it's obvi-
ous you’re quite taken with the office of the presi-
dent. Why?
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Jump start: NICK
JONAS & THE
ADMINISTRATION
perform in New
York in January.

‘I’'m copied on every
e-mail that comes in.
It really is a passion
project for me,
and being involved
in every step is
important.’

—NICK JONAS

I've always been fascinated with it, and partially because |
hope to be the president one day—I hope to run. Another
[reasonis] I think thatit really reflects a lot of things about
who we are in this country and the culture. It's amazing
how you can tie stuff in with it—conspiracy theories, state
of emergency, olive and an arrow, rose garden—all of these
things you think just relate to one thing can really expand.
You can find a whole song about it.

You really want to run for president?

I've said itin the pastas kind of a joke, because alot of peo-

ple have said, “You're a leader, you seem like you could run

for president one day,” and 1 said, “That’s cool.”
Butanother reason is | really want to know if there are aliens.

That's the real reason. If there's a way to figure that out with-

out having to run for president, maybe that would be good.

You have to get to Area 51 somehow.
Exactly.

In the short term, though, you're just going on tour
with the Administration.
This record is meant to be played live. The recording is ba-
sically live and so when we got together and started rehears-
ing, it feltlike there were going to be so many opportunities
to expand them for the live versions—make up new things
if we want to, change them—just so many possibilities.

| know it's going to be an emotional experience singing
these songs, trying to pour as much of my heart into them
as | can and knowing that the tour itself is going to be that
kind of intimate vibe, I want people to really hear the music,
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so | want seated venues like theaters where you can
really hear the music.

How involved are you in the marketing efforts
for the Administration?

I'had a meeting with the management side and [ told
them I'd love to be a part of every detail of this. I'm
copied on every e-mail that comes in. I'm heavily in-
volved. It really is a passion project for me, and being
involved in every step is important to me. At times
it's overwhelming, because there’s a lot that comes
in, but we have a good time and it comes all together.

You just joined Twitter, Why now?

1 really like the Twitter. I've been so, kind of, cold
feet about it for so long. We have one as the Broth-
ers, and it'’s been good for us to talk to our fans—we
have over 1 million followers—but we don't use it
as much as some other people do. But with this, I
was like, “You know what, this could be a way to have
that connection with the fans of this project.” 1
started using it three days ago, and I think I have
over 100,000 followers now. It's so instant—you can
pretty much say anything or start any kind of hoorah
about anything. It really is good for the setup of this
project to be able to say, “1 have an exciting announcement
for all of you,” and instantly there's messages like, “Oh,
what is it?” You feel like you're having a conversation with
people directly.

I got a really weird message last night, though. | was
tweeting, and I checked my inbox on the Twitter, and some-
one said, “l can see you tweeting.” | was in my house and
so I'was like, “This is where it gets strange.” I started look-
ing around and yeah, it was a bit uncomfortable.

What have you learned from your Jonas Brothers ex-
perience that applies to going solo?

Obviously, I'm so thankful for them giving me the time to
do this project. But I think the biggest change is when peo-
ple say, “What's it like having your brothers onstage with
you?” and the answer is usually, “Oh, it's great because you
feel secure because you have them with you and they're
your brothers and there's this bond.” Not having them is
going to be a little different, but | think that they're always
going to be there because that's where [ learned how to be
who I am onstage and with music.

What’s next for the Jonas Brothers?

We're going to shoot the second season of our TV show,
“JONAS,” and “Camp Rock 2" is coming out, and there's
another world tour. There’s a lot of things coming up that
will keep us very busy.

Also, the reality show with the Disney Channel, “Living
the Dream,” got picked up. They were with us all this past
month, The first one we did with them was an introduction
to our world—but this one will show the real side of what
it's like to be on the road and far away from home.

Are you interested in pursuing acting?

I'm not really sure. Joe's really passionate about that. Kevin
has some dreams of going behind the camera, but for me
personally, I don't know—I think music comes first, al-
ways. Butif the right role came up and it was something |
was really passionate about, I might go and try to do that.
But I really enjoy where we've been able to tie the musicin
with the acting.

How will you balance your work with the Administra-
tion and with the Jonas Brothers?

It's going to be a year of learning for me, for our team and
for my brothers—just learning how to balance everything
out. We have an idea of how it will all work, and a hope and
a dream of how it will all work, but it's going to be a year
of learning. e

ROB HOFFMANABE/GETTY IMAGES
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BY LARS BRANDLE

‘WAR’ AND
PEACE

to me and say, ‘1 used to hate it but it grew on me.’ | don’t think
anyone is too pissed about it now.”

Merriweather also guested on U.K. grime star Wiley's top 20
hit “Cash in My Pocket” (Asylum), but his emotive vocals on
standout tracks like “For Your Money” and “Change” have helped
find his own audience for the Ronson-produced “Love & War,”
which has sold 255,000 copies in the United Kingdom, accord-
ing to the OCC. The album has also gone top 40 in Austria,

Denrnark, Germany, lreland, Switzerland and Australia,
Reformed Hellraiser Daniel where he won the 2009 ARTA Award for best male artist.
Merriweather Takes The Long Now, RCA/]ive Label Group chairman/CEO Barry
Road To Success Always a Weiss says, “We think Daniel's on the verge of a world-

brg::ﬂ;?_'d: wide success story.”
Daniel Merriweather has no desire to be remembered as MERRIWEATHER “He has the hits, no question,” RCA Music Group
4 runner-up. senior VP of marketing Aaron Borns says. “Daniel’s

Currently preparing for the U.S. release of his debut
album, the soulful Australian has already enjoyed a
British breakthrough—but so far, the No. 1 spot has

success in Europe gives him a launch pad here,
certainly for the media.”
Merriweather delivered an intimate perform-
ance Jan. 16 for noncommercial KCRW Los An-
geles on the rooftop of the Paley Center for Media
ahead of a handful of theater dates, which started
Jan. 20 at the Troubadour in L.A. before mov-
ing on to the Florida Room in Miami (Jan. 22)
and New York's Gramercy Theater (Jan. 26).
The lead track for the United States is the
smoldering ballad “Red"—a U.K. No. 5 hitin

o o
‘It’s frustrating to
miss the top spot, but
someone once told me
the best songs go to No. 2.
[ can live with that.
—DANIEL MERRIWEATHER

proved elusive.

Merriweather first climbed the Official Charts
Co. (OCC) U.K. listings in April 2007, singing
on Mark Ronson’s “Stop Me" (his take on the
Smiths' classic “Stop Me If You Think You've
Heard This One Before"). That peaked at No.
2—as did Merriweather’'s debut album, “Love
& War,” in June 2009,

“Sure, it's frustrating to miss the top spot,” he
says from his apartmnent in New York's Harlem
neighborhood. “But someone once told me the best
songs go to No. 2. I can live with that.”

The Melbourne-born singer now dreams of going one better
with the album’s Feb. 23 U.S. release, on | Records/Allido, which
includes a U.S.-only bonus track, “The Children.”

Merriweather’s life may be on track now, but his path could

easily have taken him somewhere radically different. Raised
in a tough part of Melbourne, he dropped out of school in his
teen years and fell into bad company.

“I was young and stupid, had no money and ended up in and
out of court every few months,” he recalls. May 2009—which is targeting hot AC and triple A stations. It
However, his situation changed—initially when he was picked will go to radio in mid-February, while VH1 will feature Merri-
up by Marlon Goonawardana's local label Marlin Records, then
again in 2002 when the then-relatively unknown Ronson heard
his demo and invited Merriweather to record in New York.

He signed to Ronson’s Allido Records outside Australia and
sang on “She's Got Me” from Ronson's 2003 album, “Here Comes
the Fuzz" (Elektra). That track won him the 2005 Australian
Recording Industry Assn. (ARIA) Award for best urban release.
Then came “Stop Me"—and some death threats from disgrun-
tled Smiths fans.

“Initially they directed their hate toward Mark through his
MySpace page. Butwhen they found out it was me singing, there
was a hate transfer,” he says with a laugh. *“When the song be-
came so ubiquitous on radio, T had a lot of Smiths fans come up

weather as a You Oughta Know artist beginning Feb. 1. He is
booked to appear on “Late Show With David Letterman” Feb. 23
and “Jimmy Kimmel Live!” Feb. 26.

Further U.S. TV spots and synchs are taking shape, while a
performance of “Red,” taped at Merriweather's Nov. 9, 2009,
showcase date at Joe's Pubin New York, will premiere on Ama-
zon ahead of the album release. The two-time MTV Europe
Music Award-nominated singer is also tipped to appear during
Fashion Week (Feb. 11-18) in his adopted home of New York.

“My dream is to be able to keep living here and making records
until I'm 85," Merriweather says. “I live by the idea that ‘if you
build it, they will come.’ If they don't come, then you didn't build
it big enough.” wee
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>>>FLORENCE
TOPS THE CHART
Florence & the Machine’s
debut album, “Lungs”
(Universal Island), finally
claims the No. 1spot that
it was denied by “The
Essential Michael
Jackson” (Epic/Sony
Music Entertainment).
“Lungs” opened with a
five-week run at No. 2 last
summer on the U.K.
albums chart. It reached
No. 1in its 28th chart
week Jan. 17, with total
U.K. sales of 611,000,
according to the Official
Charts Co.

>>>MORE HELP
FOR HAITI

Quincy Jones and Lionel
Richie are planning a
25th-anniversary
rerecording of “We Are
the World" to benefit
Haitian relief
organizations. The duo
will summon talents from
Grammy Awards week-
end (Jan. 30-31) to come
to Los Angeles’ Nokia
Theatre Feb. 1. There, they
will celebrate a quarter-
century since Richie, Ken
Kragen and Michael
Jackson organized the
original “We Are the
World" session with
Jones. Artists this time
include Usher, Natalie
Cole and John Legend.
Grammy producer Ken
Ehrlich will produce the
event, which will also be
turned into a video.

>>>BEATLES FILM
CAST

It's “all together now"
for the cast of director
Robert Zemeckis’
upcoming Beatles
movie. British actors
Cary Elwes, Dean
Lennox Kelly, Peter
Serafinowicz and Adam
Campbell are in
negotiations to portray
the Fab Four in the
Disney remake of
“Yellow Submarine.” The
original 1968 animated
movie was based on the
band's music and
featured a storyline
wherein a soldier named
Old Fred meets up with
the Beatles and travels
in a yellow submersible
to Pepperland. As with
his recently released “A
Christmas Carol,”
Zemeckis is making the
movie using 3-D
performance-capture
technology. He also
wrote the screenplay.

Reporting by Roger
Friedman, James Hibberd
and Paul Sexton.

G sy EViE NAGY

Space
Jam

The Disco Biscuits Throw
A Dance Party On
‘Planet Anthem’

Philadelphia electro-jam band the Disco Bis-
cuits have always built their business on an
event-based touring model, organized around
such multiday stints as their annual Camp
Bisco festival in upstate New York. Since most
of their income comes from touring, the
Biscuits decided to experiment with their fifth
studio album—"“Planet Anthem,” due March
16 on Diamond Riggs Records—Dby rolling out
multiple EPs before the full release.

“On Time” and “Widgets,” both released in
November, previewed several songs from the
album (plus remixes and live versions) and are
part of a multipronged approach to pushing
the music to as many platforms as possible.

“We were just trying to figure out ways to
give the record a much longer life span,” says
Alex Brahl, who co-manages the band along
with Kevin Morris at Red Light Management.
“We've got a vear of stuff planned out for the
record, as opposed to just one huge month lead-
ing up toit.” The album will be distributed via
the band’s new deal with Warner Music's In-
dependent Label Group.

Biscuits bassist Marc Brownstein says he
feels the rollout has a certain fan-friendly ap-
peal for a group whose style has evolved sig-
nificantly duringits 15-year career, from a more
classically jam-band sound to one fused with
electronic and dance influences.

“We're alive band, and every time we go into
the studio, we make stuff that sounds differ-

>
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Anthemic: THE

DISCO BISCUITS

ent,” he says. “Before the album’s dropped,
we've been able to wet people’s whistle a little
bit, point people in the direction of the album,
and then it's nothing shocking.”

Another element of the strategy is to gain
traction in clubs by working with A-list D]s on
dance remixes of “Planet Anthem” tracks. The
band just completed a compilation to service
to clubs with remixes of the song “On Time”
by DJs and producers including Twisted Dee,
Ski Beatz and Dave Aude.

“Itwas pretty cool to send the band’s music
to those people who deal with the Lady Gagas
and the Madonnas and have them excited to
do a Disco Biscuits remix,” Brahl says. “It's a
very different avenue for a band like us, but we
feel really good about it.” “On Time” was also
added to noncommercial WXPN Philadelphia's
rotation, making it the Biscuits’ first song with
regular airplay.

Videos will also be a priority. The clip for “You
and I,” filmed last summer at a rock festival in
Japan, won mtvU’s Freshmen contest in De-
cember and was added to the networlk’s rota-
tion. Videos for “On Time," “Fish out of Water”
and “Widgets” will form a trilogy, a “mini-15-
minute movie with those songs as the sound-
track,” Brownstein says. “And hopefully, the
next time we come around, we won't need to
win a contest to get the video on television.”

Touring again dominates the Biscuits’
schedule this year, starting with a four-night
run Jan. 28-31 at the Fox Theatre in Boulder,
Colo., and leading to regular major events in-
cluding Bisco Inferno at Morrison, Colo.’s
Red Rocks Amphitheatre in May and Camp
Bisco later in the summer.

“There are so many moving parts to this
record, and part of the fun is that we're try-
ing a lot of stuff and hoping itall converges,”
Brahl says. Brownstein agrees that the new
avenues have opened exciting, if unknown,
possibilities. “Exposure is exposure. Let's get
them in the door, and we can melt their faces
from there.” aes

Ll
There are so many moving parts
to this record, and part of the fun
is that we're trying a lot of stuff
and hoping it all converges.’
—ALEX BRAHL, CO-MANAGER
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READY FORTHE
FLOOR, AGAIN

Hot Chip Lives On With ‘One Life Stand’

Polite and nattily dressed,
Alexis Clarke and Owen Taylor
are the rare musicians who
show up early for an interview.
But then again, most of what
the members of U.K. act Hot
Chip do defies expectations.
They've been called everything
from synth pop to indie pop to
alternative dance, but the truth
lies somewhere in the intersec-
tion of all three.

“We don'ttend to settle down
in one style,” Clarke says. “Our
only goal when we record is to
move forward; we don't want to
change the sound too much,
but we want to develop.”

The development is clear on
the band’s new release, “One
Life Stand,” which comes out
Feb. 1 in the United Kingdom
on Parlophone/EMI and
Feb. 2 in the United States
on Astralwerks, While the new
album is less dancey and more
contemplative than Hot Chip's
previous releases, representa-

tives behind the release on both
sides on the Atlantic are confi-
dent the band’s fan base will
stick around.

“We're covering the key core
with a limited-edition package
that has video and exclusive
tracks,” Astralwerks GMexec-
utive VP of marketing Glenn
Mendlinger says. “We're going
to offer exclusives for different
retailers, superserve the indie
coalitions and do an Insound
poster pre-order, so there's
something for everyone.”

Mendlinger adds that the
band'’s greatest strength is its
large touring base, which is
rare for many U.K. acts in the
States. “A lot of bands come
from overseas and do what |
calla “U.K. tour in the U.S.'—
they play eight markets and
then disappear,” he says. “Hot
Chip were willing to spend the
time over here and it really
helped them.” The band has
lined up a U.S. tour that in-

PULSE
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>>>HUNGER
BITES

After logging 120 concerts
during the past year, Sophie
Hunger may be the hardest-
working Swiss singer in show-
biz—and should be even busier
in2010.

Hunger’s new album, “1983,"
is due in Switzerland in April
through Swiss label/publisher/
management firm Two Gentle-
men. It follows her 2008
sophomore set, “Monday’s
Ghost,"” released through local
distributors in a string of
European countries. Accord-
ing to Hunger's manager
Christian Figheri, that added
30,000 sales—mainly in
Germany and France—to an
impressive 25,000 racked up
in Switzerland.

Figheri has international as-
pirations for Hunger’s inti-
mate, jazz-inflected songs
and is already looking to
break into North America and
Asia with her fourth album in
20N or 2012,

Hunger describes “1983" as
“the album | always dreamed
of writing and recording. Be-

fore, | was always disappointed
at not being able to capture
the same feeling as a live show.
But | made this record in the
studio and worked with the
studio. | felt very much aware
of how it had to be.”

“With “1983," we will try to
get heavier rotation on French
and German radio,” Figheri
says, but adds that “Sophie
isn't really a hit-single writer.
It's onstage where she's best,
so she'll be touring as much as
possible across Europe.”

Following a Jan, 24 MIDEM
showcase, Hunger has Euro-
pean live shows scheduled
from March through the sum-

No starving
artist:
HUNGER
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cludes slots at key festivals dur-  been received—everyone has  gle, but we gave it to some key

ing the spring and summer. been genuinely pleased they  tastemakers, and nowit's No.5

But time spent stateside  are backand by therecord they  at [Los Angeles public radio
doesn’t mean Hot Chip will  have delivered.” station] KCRW,” Mendlinger
neglect its countrymen. The McCabe is hopeful that fu-  says. “Thisisalso the first time

actwill tour there in February, ture singles “Hand Me Down  we're taking the band wider at
concluding with two nightsat ~ Your Love” and “I Feel Better”  radio, not just to college and
the 5,000-capacity London 02 could even get Hot Chiponthe  specialty stations, but to com-
Academy Brixton Feb. 26-27.  playlist of BBC AC network  mercial alternative.”
Itwill also reach its European  Radio 2 for the first time. It's the Whether the expansion ex-
audience with 10datesin Hol-  country’s most popular radio  periment works or not, the
land, Belgium, France, Ger-  station with an audience reach  members of Hot Chip are quite
many and I[taly in March. of 13.6 million in the United  contenteither way. “We're am-
At radio, the title track lead  Kingdom, according to official  bitious in a creative sense, but
single was playlisted atthe BBC's  radio research group RAJAR.  we're happy where we are,” Tay-
national top 40 station Radio 1~ “One Life Stand” has received  lor says. “In a way, it’s nice to

six weeks ahead of its release. some playson Radio 2from DJs  play smaller venues and con-
“It'sareally good sign,” Par-  who are fans of the group. nect with the audience.” .-
lophone VP of promotions and Radio in the States also has

press Kevin McCabe says. been receptive. “We haven't  Additional reporting by Andre
“That's how the record has  evenofficially serviced the sin-  Paine in London.

Stand and deliver:
HOT CHIP

mer, booked territory by terri-  trition—eventually we will  own Rumraket label.

tory, with agents includingUni-  break through.” “Magic Chairs” is markedly
T (France), Prime Tours (Ger- In Europe, “Big Science” more accessible than previous
many/Austria) and Elastic Arts  was released in July 2009  Efterklang releases, but front-
(United Kingdom). through Bonnier Musicandhas  man Casper Clausen insists

—Gary Smith  sold approximately 30,000 that it retains “the core ele-
copies, according to Bob Cun-  ment of our sound,” with its

>>>SCIENTIFIC ninghams, joint CEO of Lon-  unique mix of experimental
SWEDES don-based General Overseas  and orchestral rock. “We're in-
Swedish dance/pop trioBWO  Music, which handles BWO's  spired by pop music,” he adds,
has notched four domestichit  international licensing. “but take a detour via our own
albums and a string of top 40 Prior to the 2009 Bonnier  sources of inspiration.”

singles across Scandinavia deal, BWO was signed to EMI Clausen notes that the re-

since forming in 2003. Nowit's  and scored minor UK. hit sin-  cordings were developed with
eyeing the United Kingdomas  glesin 2005and 2008through  the seven other members of the
the next step intakingthatsuc-  alicensing deal with London-  act's live band during brief
cess worldwide. based indie label Shell Records.  breaks from touring, rather than
“Big Science,” the band'’s The band is published by  on lengthy studio-bound lay-
fourth studio set, receiveda Electrismo Songs/Bonnier  offs as previously done.
“soft” U.K. release Oct. 5, Music Publishing AB/Apple- Efterklang, which handles
2009, through London-based  bay Songs. Live bookings are  its own publishing, released its
Nova/Universal-distributed  through Swedish agency Ex-  debut album, “Tripper,” on UK,

label/management firm Cone-  tensive Music. indie the Leaf Label in 2004;
head, but company founder —Richard Smirke thesame labelissuedthe act's
Graham Stokes says the album much-praised second album,
campaign begins in earnest == >MAGIC “Parades,” in 2005,

Feb.15 withtherelease oflead MOMENTS The band will play U.S. shows

single “Right Here, Right Now.”  Critically acclaimed Danish  in March, followed by UK. and
Conehead, he adds, isactively  quartet Efterklang makes its  European dates in April and
targeting the United King- bow on U.K. indie 4AD when  May. Booking is through terri-
dom's biggest national music  the labelissuesitsthird album, tory-specific agents, including
station, BBC Radio 2, withthe  “Magic Chairs,” internationally the Agency Group (United
electro-pop track. Feb. 22 and in the United States), QU Junktions (United
BWO makes “perfect pop  Statesaday later. 4AD handles  Kingdom, Ireland) and Head-
records,” according to Stokes,  Efterklang internationally out-  quarter Entertainment (Ger-
who describes breaking the  side Scandinavia, whereitsre-  many, Austria, Spain).
band in Britain asa “war of at-  leases appear on the band's —Charles Ferro

ERAMTLEY GUTIERREZ; HOT CHIP: BEVIS MARTIN AND CHARLIE YOULE,

KIDMD: MABIL ELCERKIM
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with ANGELIQUE KIDJO

by EVIE NAGY

Singer/songwriter Angélique Kidjo is one of Africa’s most globally successful performers,
blending the music of her native Benin with Western jazz, soul and rock during a nearly three-
decade career. Her new album “Oyo,” due in late March on Razor & Tie, is a tribute to the
music that influenced her growing up and includes Kidjo’s interpretations of African works
as well as songs like Curtis Mayfield's “Move On Up,” which features John Legend, and
Aretha Franklin’s “Baby | Love You,” a duet with Dianne Reeves. The album also supports
her work as an activist and UNICEF Goodwill Ambassador.

1 Why did you decide to make thisalbum  in the song?
a return to the music that inspired youas  “Agbalagba” means “elderly” or “ancestor.” El-
a child? derly people or ancestors—what is the legacy
People were always trying to figure out what  that they leave to us? They have cherished us
kind of music I grew up listening to, based  and protected us. They are the reason we are
on what kinds of music I do now, and threw  here today. So how are we going to continue
out the idea of what an African artist should  thatlegacy? Every child in the world should be
be doing versus whata European artistshould  free to go to school, not to be sold, not to be
be doing. It was also about time for me to  turned into prostitutes, not to face our differ-
thank artists. When you're writing music, you  ences of opinions. Religion shouldn’t be a mat-
have to be careful, because people listen to it ter in their lives.
at every age. It can derail somebody’s life or
it can empower somebody, and that's what B You’re a UNICEF Ambassador and
music did to me. The music that [ listened to  started the Batonga Foundation to pro-
kept me away from trouble. vide secondary education to African girls.
How will downloads of album track
“You Can Count on Me” benefit
this work?
Every song that is downloaded gives
a vaccine to a child or pregnant
woman, because we need millions of
vaccines. It is amazing that we're in
the 21st century and every four minutes
there’s a new child with tetanus. I can’t
send those girls to school
if they aren't born, or
if they die before they
reach secondary school.

2 How did you choose the songs?
That was the hardest thing. They came
and they came and I'm like, “You know
what? Whatever comes, that's it.”
One of those was really difficult, a
song that I had been looking for
forsolong [*Dil Main Chuppa
Ke Pyar Ka” from Bollywood
film “Aan”]. .. the musicis
amerory of my father [who)
passed away last year. I
would be dragging him to
the movie all the time, and
he understood that it was not
only the movie that I wanted
to see, but the songs also.

6 You've been a performer for
a long time, across several con-
tinents and genres. What
changes in the musicin-
dustry have most af-
fected your career?
iTunes and YouTube
have allowed me to
exist more in peo-
ple's houses
than before, It
gives the people
the choice of
choosing what
they want to listen
to, versus all the
politics of the single
... The only down-
side of it is that the
sales of the actual CDs
have decreased drasti-
cally ... butif they
want to buy the whole
CD, you know they are
hardcore fans. 1t's more in the hands of
the consumer to choose. oo

3 Why do you think
the message of Curtis
Mayfield’s song “Move
On Up” still resonates,
and what did you
want to bring to your
interpretation?

I wanted to dedicate that song to
the youth of Africa, for them to
continue dreaming even if the times

arehard. . . And to all youth, because
Curtis Mayfield wrote that song, not
only for the poor kids, it's for every
kid today that's struggling to find
their identity, their place in a soci-
ety that is changing so fast.

4 The song “Agbalagba”
was offered as a free down-
load with Uwem Akpan’'s
book “Say You’re One of
Them.” What is the story
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ROBIN THICKE

Sex Therapy: The Session
Producers: various

Star Trak/Interscope
Release Date: Dec. 15
Robin Thicke might be the
only R&B crooner currently
working whose love-song lex-
icon includes the waord
“brasserie.” The "Lost Without
U" star drops the term in his
new album’s song “Meiplé"”
while informing a lady friend
of their plans for a weekend in
Paris; before dinner, they're
shopping at Chanel and hav-
ing afternoon tea at the Ritz.
“A lady don't lift things, open
doors, stand alone,” he sings
over a sample from Brigitte
Bardot’s “Moi Je Joue." "Not
when she with me, babe.”
Throughout this quick follow-
up to last year's “Something
Else,” Thicke reveals a side of
his personality that's flashier
and funnier than the Oprah-
appropriate image that was
cultivated with previous hits.
Musically, too, he flexes an
eclectic streak last heard on
his underappreciated 2003
debut, moving from the
steamy soul sonics of the title
track to the club-friendly
bounce of “Shakin' It 4 Daddy"
to the dark electro-rock of “El-
evatas." There's plenty to
chew on here. Dig in.—MW

ALEJANDRO
FERNANDEZ

Dos Mundos—Evolucion +
Tradicion

Producers: Aurec Bagueiro,
Joan Sebastian

Universal Music
Latino/Fonovisa

Release Date: Dec. 8
Alejandro Fernandez’s super-
stardom lies in his ability to
convincingly deliver in both
pop and mariachi, with alter-
nating releases in each genre.
With new two-disc set "Dos
Mundos,” Fernandez tackles
both simultanecusly—and the
results are well-crafted, so-
phisticated takes on each
style. The pop songs range
from anthemic ballads to
tunes with prominent acoustic
string, piano and even accor-
dion touches (“Dibujando Un
Corazon”). But legendary re-
gional Mexican artist Joan Se-
bastian's masterful production

32 BILLBOARD

on the mariachi set stretches
the genre's boundaries, lend-
ing it a confident breeziness.
Highlights are a spirited bolero
("Pecadora™) and an almost
American country-style “La
Historia Que No” that one can
imagine as a vintage "MTV Un-
plugged” production. Those
who buy the pop and mariachi
albums separately won't be
disappointed, but the versa-
tility of Fernandez and his pro-
ducers can best be appreci-
ated in combination.—ABY

TIMBALAND

Shock Value Il

Producers: Timbaland, Barry
Hankerson
Interscope/Blackground
Release Date: Dec. &

After producing mega-hits
by Justin Timberlake and
MNelly Furtado in 2006, Tim-
baland's first “Shock Value”
album felt like a well-de-
served victory lap upon its
release the following year.
“Shock Value II” offers an-
other dose of Timbaland’s
futuristic pop-R&B aes-
thetic, but the producer
pushes even harder to es-
tablish himself as a fea-
tured artist instead of just
a maestro behind the
boards. The percussion siz-
zles, with the track “Morn-
ing After Dark” and Timber-
lake collaboration “Carry
Qut" immediately compet-
ing to burn up dancefloors.

The biggest surprise is Tim-
baland's reliance on Auto-
Tune, which turns his rapid-
fire musings into slick,
slightly awkward crooning.
Even if Timbaland hadn't al-
tered his vocals, his voice
would still be lost on
“Shock Value |I" because of
an overdependence on
guest stars—collaborations
with everyone from Miley

KE$HA
Animal
Producers: various
Kemosabe Entertainment/RCA
Release Date: Jan. 5

- " Pop singer Ke$ha scored a No. 1
hit with her frothy first single, “TiK ToK,” but the 22-
year-old protégé of Lukasz “Dr. Luke” Gottwald still
has plenty to prove on her debut album, “Animal.”
Luckily for her, the set teems with choruses that stick
with the listener for days, from the blissful “Your Love
Is My Drug” to the catty “Backstabber.” Equally preva-
lent, however, are the heavily processed vocals, which
make it difficult to tell whether Ke$ha can actually
sing. The song “Take It Off,” which lifts heavily from
Robert Miles' 1995 trance-lite hit “Children,” demon-
strates how easily individuality can get lost in a sea of
Auto-Tune. Another misstep is the ageist, Vanity 6-
biting “Dinosaur,” which could only appeal to the
most heartless of teens. (Ke$ha blares on the chorus,
“You need a CAT scan!”) But she does have a point:
This music is definitely not for the faint of heart.—MH
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Cyrus to the Fray stifle the
album’s flow. “Shock Value
11" packs plenty of heat
from the layered beats, but
never lets Timbaland shine
as the artist he wants to
become.—JL

JIMMY BUFFETT
Buffet Hotel

Producers: Michael Utley,
Mac McAnally

Mailboat Records

Release Date: Dec. 8

With the exception of acts
like “Weird Al" Yankovic and
AC/DC, there aren't too many
talents that need to worry
about recalibrating their
sound less than Jimmy Buffett.
True to form, his new album,
“"Buffet Hotel" (the title of
which will ensure that the “one
t/two t's” debate among copy
editors will persevere until the
end of time), is a breezy stroll
through Buffett’s usual
stomping grounds. Thesein-
clude well-poured sunshine-
filled escapism ("Summerz-
cool™), light ballads with
Hawaiian hints (“Beautiful
Swimmers"), a gently insistent
carpe diem (Bruce Cockburn’s
“Life Short Call Now™), a nearly
unbearably cheesy love note

Find more magazines at www.magazinesdownload.com

ROB ZOMBIE

Hellbilly Deluxe 2

Producer: Rob Zombie

Loud & Proud/Roadrunner
Release Date: Feb. 2

Sequels are tricky in any art form,
but Rob Zombie—who has revived

the “Halloween” horror film franchise and has “The
Blob™ on his radar—certainly seems like the right guy
for the job. While “Hellbilly Deluxe 2" certainly cap-
tures the Saturday afterncon matinee spirit of his 1998
solo debut, it's also a different kind of creature. With
a facile band and a particularly fertile collaborator in
guitarist John 5, “Hellbilly Deluxe 2" is a more diverse
and wide-ranging affair, from the industrial grind of
“Sick Bubblegum” and “Mars Needs Women" to the
garage-y fury of “Death and Destiny Inside the Dream
Factory” and the bluesy, slide-fueled classic rock
stomp of such tracks as “Virgin Witch” and “Burn.”
Acoustic guitars (talk about horror) even pop up a
couple of times. Movie dialogue loops and titles like
“Jesus Frankenstein,” “Werewolf, Baby!” and
“Werewolf Women of the S5” keep Zombie on well-
established B-movie terrain. And if some of the song
arrangements overreach, the nearly 10-minute “The
Man Who Laughs,” complete with orchestrations and
Tommy Clufetos’ four-minute drum solo (take that,
Iron Butterfly!), ends the album on an appropriately
epic note.—GG

to his fans ("Big Top"), a tale of
international adventure (the
Mali-inspired title cut, featur-
ing Toumani Diabate) and a
snarky, vaguely political
monologue on current events

("A Lot to Drink About").
"Buffet Hotel” might be less
about the songs and more
about generating a vibe. If you
subscribe to it going in, you'll
check out happy.—JV

MARY J. BLIGE
Stronger withEach Tear
Producers: various
Matriarch/Geffen/IGA

Release Date: Dec. 27

Like fine wine and Brett Favre,
some things just get better with time. Another example:
Mary J. Blige. On her ninth studio album, “Stronger
withEach Tear,” the soulful chanteuse struts confi-
dently through a tight set of 12 songs about love,
devotion and inner strength that leans more midtem-
po than ballad; more uplifting than angst-ridden. Hip-
hop/pop lead single “I Am” perfectly captures the
album’s overall mood: Blige has never been in better
voice—or more adventurous. The metaphor-rich
“Kitchen” (“Never let a girl cook in your kitchen”)
finds the singer/songwriter wittily admonishing
would-be man-stealers. Despite pleasing hookups
(T.I. on “Good Love,” Trey Songz on “Hood Love™),
unadulterated Blige remains the drawing card. That’s
especially evident on another midtempo charmer, “1
Feel Good" (“Like the moon is shining just for me/|
feel just too damn good”). A Blige album wouldn't be
complete, however, without a heart-wrenching, emo-
tional tug, which is supplied here with the poignant “I
Can See in Color” from the “Precious” soundtrack.
Throughout “Stronger withEach Tear,” Blige solidly
reinforces why she endures as a fan favorite.—GM
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WE THE KINGS

Smile Kid

Producers: 5°4*M & Sluggo
S5-Curve Records

Release Date: Dec. 8
Onsophomore album “Smile
Kid,” Florida rock act We the
Kings continues to turn out
catchy pop-punk anthems,
but this time with a larger em-
phasis on clean, laid-back riffs
and hooky melodies. The sin-
gle "Heaven Can Wait” strad-
dles the line between synth
rock and peppy pop, com-
plete with a collection of
head-bopping, toe-tapping
piano chords, while “We'll Be
a Dream” is an arena-sized
ballad, featuring the soaring
vocals of Disney teen idol
Demi Lovato. Despite its
rather descriptive title, "In-N-
Out (Animal Style)” is actu-
ally a feel-good ode to Los
Angeles with short, choppy
riffs and an arm-stretching
bridge that will have listeners
singing along before they
even know it.—CB

CLIPSE

Til the Casket Drops
Producers: various

Re Up/Columbia

Release Date: Dec. 8
Hip-hop duo Clipse was bound
to face high expectations for
its new album, “Til the Casket
Drops.”" After all, Virginia broth-
ers Pusha T and Malice will be
measured up to the heavy ac-
claim (if not sales) of 2006
“Hell Hath Mo Fury,” which
featured snarling cocaine-rap
rhymes and glistening beats
by constant collaborators the
Neptunes. Unfortunately, the
duo and its favored producers
seem to lose their laser-like
focus on “Tilthe Casket Drops,”
which wavers between appeals
for commercial recognition
(the schlocky "I'm Good” and

the Keri Hilson-assisted "All
Eyes on Me") and surgical
street bangers ("Never Will It
Stop,” “Popular Demand™).
“Mow what you see is Malice in
contradiction/He who has ears,
hope you're listenin',” Malice
raps on "Footsteps,” which like
many of the alburm’s best tracks
isn't produced by the Nep-
tunes. (Here, it's DJ Khalil.y
Clipse fans are no doubt still
listening, but they'll need a
more cohesive vision next
time around.—MH

VARIOUS ARTISTS
Glee: The Music—Season
One, Volume 2

Producers: Adam Anders,
Ryan Murphy

Columbia Records

Release Date: Dec. 8

Any TV program that can re-
turn the song “Don't Rain on
My Parade” to the mainstream
deserves recognition. For the
second soundtrack install-
ment of Fox's hit musical
comedy “Glee,” the talented
cast covers more classics,
with its own unique vocal
arrangements. Actor Mathew
Morrison’s mash-up of the Po-
lice’s “Don't Stand So Close
to Me" with Gary Puckett &
the Union Gap's “Young Girl"
proves just that. But while
“Glee” is most notably anen-
semble cast, one actor to
watch is Amber Riley, who
plays the divalicious charac-
ter Mercedes Jones. Riley
delivers the album’s most
breathtakingly soulful per-
formance with "And | Am
Telling You I'm Not Going.” In
addition to covering the clas-
sics, the cast members revisit
modern hits like Kelly Clark-
son's “My Life Would Suck
Without You"—and they do
so with the same magical
touch.—CB

CLEGEND & CREDIIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Crystal Bell,
Ayala Ben-Yehuda, Melanie
Bertoldi, Gary Graff, Ron Hart,
Monica Herrera, Jason Lipshutz,
Connar McKnight, Michael
Menachem, Gail Mitchell, Jeff
Wrabel, Mikael Wood

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
far musical merit.

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All aloums commercially available
in the United States are eligible.
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Mitchell Peters at Billboard, 5055
‘Wilshire Blvd., Seventh Floor, Los
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at Billboard, 770 Broadway,
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10003, or to the writers in the
appropriate bureaus,
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SNOOP DOGG

| Wanna Rock (3:56)
Producer: Scoop DeVille
Writers: C. C. Broadus Jr.,

E. Molina, R. Ginyard Jr.
Publishers: various
Doggystyle/Priority/Capitol
The third single from Snoop
Dogg's “Malice ‘N Wonder-
land” serves as a reintroduc-
tion to the veteran West
Coaster’s hazy hip-hop style.
“| Wanna Rock"” gets its title
and bass-heavy groove from
Rob Base & DJ EZ Rock's "It
Takes Two,” and like the ex-
tended “Snoop Dogg” chants
inits chorus, the song features
all of the familiar Snoop ele-
ments. The rapper reiterates
his Lothario persona with a
metaphor that plays, some-
what tastelessly, off of his
moniker: “Call me Michael
Vick 'cause I'm a dog, ho," he
raps. Snoop knows full well
that he's an elder statesman
in hip-hop (“I'm almost 20
in™), but before anyone thinks
he's out of touch with the
culture, the rapper name-
checks a certain young MC
later inthe song: “She callme
Superman, I'm on my Soulja
shit (Yooouuu!)."—MB

| POP

JASON DERULO
In My Head (3:20)
Producer: J.R. Rotem
Writers: J Desrouleaux,
J. Rotem, C. Kelly

ol @)
I-
] ) S
Publishers: various
Beluga Heights/Warner
Bros. Records
Following his Mo. 1 debut sin-
gle, “Whatcha Say,” which fea-
tured a catchy sampled vocal
from Imogen Heap's "Hide and
Seek,” Jason Derulo goes it
alone on his next offering, “In
My Head." The song features
a rocking drumbeat, dance-
able hook, aggressive synth
tap and intense, breathy vo-
cals from the artist, who sings
in a register similar to Akon’s.
The 20-year-old Miami singer/
songwriter seems to be em-
barking on a similar path to the
one laid out by Ne-Yo, as he's
already written songs for Lil
Wayne, Sean Kingston and Pit-
bullin addition to his solo work.
On the strength of his first two
singles and an upcoming al-
bum that boasts more infec-
tious hooks, look for Derulo to
keep making his mark as an all-
around entertainer.—MM

BROKEN BELLS

The High Road (3:52)
Producer: Danger Mouse
Writers: J. Mercer, B. Burton
Publishers: Lettuce Flavored
Music (BM1), Cheese Breath
administered by Chrysalis
Music (ASCAP)

Aural Apothecary

When the formation of Bro-
ken Bells—a collaboration
between super-producer
Danger Mouse and Shins

MELISSA ETHERIDGE
Fearless Love (4:12)
Producers: John Shanks, Melissa
Etheridge

Writer: M. Etheridge

Publisher: Songs of Ridge Road
(ASCAFP)

Island

Melissa Etheridge’s career spans more than 20 years,
and her latest emotionally charged release shows that
the 48-year-old songwriter, mother and breast cancer
survivor still has something to say. “Fearless Love,” the
lead single/title track from Etheridge's forthcoming
album, is an undeniable modern rock song with a fully
loaded introduction, punctuated by crashing triplet
drumming and a large-scale sound reminiscent of Kings
of Leon and Coldplay. Etheridge asserts herself as the
strong-willed, confident woman she is in the song’s tri-
umphant lyrics. “I am what | am afraid of,” she belts,
while calling for the same “fearlessness” in the one she
loves. The song’s updated, high-gloss rock sound may
take a little getting used to for longtime fans, but the
strong delivery is classic Etheridge.—CM

REVIEWS-

Capitol Nashville

LADY ANTEBELLUM
American Honey (3:44)
Producers: Paul Worley, Lady
Antebellum

Writers: 5. Stevens, C. R. Barlowe,
H. Lindsey

Publishers: various

Lady Antebellum found its groove working with Paul
Worley, who produced the trio’s Country Music Assn. sin-
gle of the year, “I Run to You,” and its most successful hit
to date, “Need You Now. The group’s follow-up single,
“American Honey,” again proves that this partnership is a
winner. A ballad with cross-generational appeal, “Honey”
takes the listener back to a time when youth was sweet
and optimism abundant. Hillary Scott leads with a rich
vocal that builds upon Charles Kelley and Dave Hay-
wood's harmonies, while a vulnerable violin melody
weaves in and out to complement the nostalgic theme.
Scott captures the song’s message best when she sings,
“Get caught in the race of this crazy life/Tryin' to be
everything can make you lose your mind/| just wanna go
back in time, to American honey."—MM

frontman Jason Mercer—was
announced, there was rampant
speculation over the hybrid
sound these two disparate
maodern pop figures would cre-
ate. As it turns out, the duo's
first single bears no traces of
indie rock fans’ beloved Shins
release “Chutes Too Marrow.”
On “The High Road,” Danger
Mouse rolls out an electro-
acoustic groove that could've

been nicked from the next Go-
rillaz album, while Mercer gets
all Christopher Cross on the
cut. He implements classic AM
pop overtones to wax philo-
sophic about society’s com-
placency with lyrics like, "It's
too late to change your mind/
You let laws be your guide.”
The result is pure, mellow bliss
that leaves the listener hungry
for more.—RH
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Making The Grade

After Four Singles, Sarah Buxton Breaks Into Country’s Top 30

In her self-penned bio, Sarah
Buxton says she “had a whole
plan mapped out” when she
signed with Lyric Street Records
in 2005. Then reality revised her
best-laid plans, as her bio fur-
ther notes, “What’s the old
adage? ‘If you wanna hear God
laugh, tell him your plans?" Well
... I'told him. And he laughed!”

The singer/songwriter is
thankful her career didn’t take
off quite as quickly as she
hoped. Her latest single, “Out-
side My Window,” has become
the highest-charting of four
that Lyric Street has released
since 2006. As Buxton's first
single to break into the top 30
on Billboard’s Hot Country
Songs chart, “Outside My
Window" peaked at No. 25 on
last week’'s chart. With 29
weeks on the tally, “Outside”
is now No. 27. Buxton’s self-
titled album—on which she
shares production credits with
Dann Huff, Craig Wiseman
and Blair Daly—is due Feb. 23.

“I would have liked to hit one
home run and then another
home run,” Buxton says. “But

I almost feel lucky that things
didn’t happen back then, be-
cause the things that ['ve
learned about life and about
myself have been really valu-
able for who I'm going to be as
a woman.”

A native Kansan, Buxton
moved to Nashville after high
school. “I grew up just enjoy-
ing music. [ didn't grow up
thinking I was going to do this
with my life,” she says, citing
Stevie Nicks and Patty Loveless
among her influences.

It was Nicks” music that in-
spired Buxton to write songs.
“I remember listening to her
album and realizing, ‘She's
writing letters about her life and
putting melodies behind it.
cando that.” " Now Buxton calls
songwriting “an obsession. The
more [ write, the more I want
to write,” she says. “When I
started, | wrote maybe 10 songs
a year; now | write hundreds.”
She co-wrote “Outside My Win-
dow” with Mark Hudson, Vic-
toria Shaw and Gary Burr.

Buxton's forthcoming album
also includes her version of

“Stupid Boy,” the Keith Urban
hit she co-wrote with Dave Berg
and Deanna Bryant. “l actually
prefer listening to Keith's ver-
sion because it's cool when
someone else sings your song,”
Buxton says. “He totally took it
to another planet. But | also
want people to hear what that
same lyric sounds like from the
female perspective.”

Country KSOP-FM Salt Lake
City PD Debby Turpin is a fan
of Buxton, whose voice has “a
raspy, earthy sound to it,” she
says. While the station has
played other Buxton singles,
Turpin says the message behind
“Outside My Window"—to not
lose sight of what's important—
carries the most impact. “Even
the guys at the station love this
song, which is amazing because
they aren’t super-passionate
about much,” she says.

Buxton's effervescentvideo,
shot with songwriter Hudson
for $80, is airing on GAC and
CMT. “My record label didn't
even know we were doing it,”
she recalls with alaugh. “It was
like a home video. In fact,

Earthy sound:
SARAH BUXTON

[singer] John Rich texted me
and said, ‘Thanks a lot, Sarah.
Now the budget for my next
video is only going to be $100." "

Buxton will head out on the
Country Throwdown tour in
May. Created by Vans Warped
tour founder Kevin Lyman, the

jaunt features Montgomery
Gentry, Little Big Town and
Jack Ingram as headliners.
Joining Buxton as part of the
tour's lineup are singers Emily
Westand Jamey Johnson. “It's
going to be so much fun,” Bux-
ton says.

MEASURE OF

SUCCESS: 20 YEARS
OF NIELSEN BDS

Twenty years ago this month, Billboard revolutionized

the way U.S. radio airplay measurement was presented.
§ In the Jan. 20, 1990, issue, the Hot Country Songs chart
converted its rankings from reports submitted by station

programmers to more accurate, electronically monitored
data provided by Broadcast Data Systems, now a division of Nielsen. The country format was cho-
sen first, in part because country singles sales were so minuscule that the industry relied almost
exclusively on airplay information to gauge success. § Many in the radio and record industries were
skeptical of the conversion to charts based upon monitored data. However, acceptance of—and even-
tually, reliance upon—BDS data went hand in hand with point-of-sale-based SoundScan data, the
equally groundbreaking, technology-based model for more precise retail measurement, which began
powering Billboard’s sales charts in 1991. Together, these systems ushered in a radical upgrade of
the industry’s sales and airplay figures and, thus, the collective industry’s marketing capabilities.
9 After Hot Country Songs adopted BDS data, other charts soon followed: the Billboard Hot 100 in
November 1991, R&B/Hip-Hop Songs in December 1992, Alternative and Adult Contemporaryin
1993 and Hot Latin Songs in 1994.

TOP HOT COUNTRY SONGS OF THE NIELSEN BDS ERA

(Ranking based on an inverse point system, with weeks at No. 1 earning the greatest value
and weeks at the lower end of the chart earning the least.)

RANK (ARTIST WEEKS YEAR
1 “Amazed,” LONESTAR 8 1999
2 “Somebody Like You,” KEITH URBAN 6 2002
3 “19 Somethin’,” MARK WILLS 6 2003
4 “It's Five O'Clock Somewhere,” ALAN JACKSON & JIMMY BUFFETT 8 2003
5 “How Do You Like Me Now?!,” TOBY KEITH 5 2000
6 “The Good Stuff,” KENNY CHESNEY 7 2002
7 “Something Like That,” TIM McGRAW 5 1999
8 “Ain't Nothing 'Bout You,”" BROOKS & DUNN 6 2001
9 “Live Like You Were Dying,” TIM McGRAW 7 2004
10 “That's What | Love About Sunday,” CRAIG MORGAN 4 2005
34 BILLBOARD JANUARY 30, 2010

—Wade Jessen

For now, Buxton is celebrat-
ing the success of her single.

“It's so rewarding,” she says.
“It's like getting a report card
back. I feel like I've had B and
C-plus-type of songs. Now I feel
like I've finally gotten a B-plus
or A-minus.” e

ARTISTS WITH THE MOST NO. 1s ON HOT COUNTRY SONGS
DURING THE NIELSEN BDS ERA

George Strait edges past Alan Jackson to claim the most No. 1s.

RANK__ARTIST NUMBER OF SONGS
1 GEORGE STRAIT 26
2 ALAN JACKSON 25
3 TIM McGRAW 23
4 BROOKS & DUNN 20
5 TOBY KEITH 19
6 GARTHBROOKS 18
7 KENNY CHESNEY 17
8 BRAD PAISLEY 14
9 (TIE) CLINT BLACK n
9 (TIE)KEITH URBAN n
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In synch:
THE XX

The XX Factor

Constant Touring, TV Synchs Help British Act Build Stateside Base

British electro-rock act the xx was virtually unknown
to U.S. audiences following the August 2009 release
of its self-titled debut on Young Turks, an imprint
of XL Recordings. But thanks in part to a string of
sold-out New York club shows that helped build ini-
tial buzz, group members Romy Madley Croft (gui-
tar, vocals), Oliver Sim (bass, vocals) and Jamie
Smith (producer, keyboards) have steadily built a
stateside fan base through constant touring, TV
synchs, in-store play and favorable press coverage.

Inlast week's issue, the xx broke into the top 100

on the Billboard 200, with a new peak at No. 98.
The album debuted at No. 12 on the Heatseekers
chart following its Aug. 18, 2009, release, spend-
ing the first three weeks of 2010 at No. 1 on that
tally. It has sold 71,000 copies, according to Nielsen
SoundScan. In the United Kingdom, the album
peaked at No. 36 on the Official Charts Co. listand
has sold 48,000 copies.

XL senior VP of A&R Kris Chen says the xx began
generating interest in the United States following
six back-to-back concerts last summer at such New

York venues as Mercury Lounge and Pianos. “That
really translated in getting word-of-mouth started,”
Chen says.

In addition to heavy blog coverage, the group
received an 8.7-rated album review from influen-
tial site Pitchfork, which prompted a surge of in-
terest. To capitalize, the xx supported labelmates
the Friendly Fires on a U.S. tour of large clubs
last fall.

“By the time the tour rolled around, it seemed
like 50% of the people were coming to see the xx
and the other half coming to see the Friendly Fires,”
says xx booking agent Tom Windish, who's also
president of the Windish Agency.

Thanks to XL's licensing department, the xx has
scored song placements on Fox's “Lie to Me,” NBC's
“Mercy” and CBS’ “CSL.” Synchs for other TV shows
and advertisements are in the works, but Chen de-
clined to reveal details.

In addition to synchs, the band has received in-
store play in several North American retail chains,
including Starbucks, Urban Outfitters and Puma.
“Every bit of healthy exposure makes the differ-
ence,” Chen says. “These are all the things you want
and need when you don't have a record that's driven
by pop radio.”

Following its current tour of Australia and Eu-
rope, the xx will headline a brief U.S. club tour in
March, followed by a handful of support dates in
April for UK. electro outfit Hot Chip. Windish
says that many of the xx solo dates are already sold
out, including shows at Chicago's 550-capacity
Lincoln Hall and Washington, D.C.’s 750-capac-
ity Sixth & I Historic Synagogue, The xx will also
play several major U.S. festivals this summer. Ad-
ditional festival and tour dates are lined up in Eu-
rope through May. e

Additional reporting by Mark Sutherland in London.

ADDING FUEL TO THE FIRE

Slow and steady can still win the race. Just ask
Eric Roberson,

After nine years as an independent artist, the
singer/songwriter is enjoying the fruits of that hard-
fought labor: his first Grammy Award nomination.
He's up for best urban/alternative performance for
the song “A Tale of Two" featuring Ben O'Neill &
Michelle Thompson. The song is from Roberson's
seventh album, “Music Fan First" (Blue Erro Soul).

Recognized as a role model for the independ-
ent soul movement, Roberson saysit's too soon to
quantify the nomination’s full affect. He does, how-
ever, call the nod an honor and an affirmation of his
and other artists’ independent pursuits. “It's atap
on the shoulders to let you know you're doing the
right thing and maintains the hunger to keep
going,” Roberson says.

Released last August, “Music Fan First” marked
Roberson’s return to the Billboard charts aftera16-
year gap when the album bowed at No. 84 on Top
R&B/Hip-Hop Albums. Another album track, “Bor-
row You,” debuted at No. 91 on Hot R&B/Hip-Hop
Songs and peaked at No. 77 in the Jan. 16 issue. He'd
last appeared on that chart in 1994 as a Warner
Bros. artist with the single “The Moon.” It debuted
at No. 72 and peaked at No. 53.

Inthe meantime, the video for another album
selection, “Dealing” featuring Lalah Hathaway,
has been voted into the top 20 on BET’s
Centric network. And the album itself is
now available at Best Buy, following in
the recent footsteps of retailer fy.e.

“Four years ago,” Roberson says, “we couldn't
getinthose stores.”

A tireless performer, Roberson will play
several dates before the Jan. 31 Grammy
Awards ceremony. Those include the
Toronto Urban Music Festival (Jan. 25) and
the Kiss 'N Grind—Grammy Edition (Jan.
29) in Los Angeles. The latter event
will feature fellow urban/alternative
Grammy nominees Foreign Exchange -
and Robert Glasper & Bilal. Then
it's on to San Francisco (Feb. 6),
Dallas (Feb.11), Akron, Ohio (Feb.
13) and Atlanta (Feb. 14).

‘Whether or not he wins, Roberson
says no one can take away the term
“Grammy-nominated.” “I'll use
it at the car wash,” he adds with
a laugh. “Whatever helps to
spread awareness of this
music and the indie music
scene.” —Gail Mitchell

Soul provider:
ERIC
ROBERSON

Trading riffs:
ORIANTHI

GUITAR
HEROINE

Armed with a story about moving
beyond an ungrateful boyfriend,
Awustralian singer/guitarist Orianthiis
connecting with U.S. audiences. Her
empowering single, “According to
You,” has hit No. 21 on the Billboard
Hot 100, and her second album, “Be-
lieve,” reached No.1last week on Heat-
seekers Albums, where it's now No. 2.

The 24-year-old never imagined
having such animmediate impact as
a solo artist. However, Orianthi says
she couldn’t have asked for a better
song to help accomplish that feat.

“So many people have gone
through the experience of not feeling
good enough,” she says of the song,
written by Andrew Frampton and
Steve Diamond. “Hopefully, this can
inspire people to get out of that sit-
uation and say, ‘I'm better than that.’

Although “According to You" show-
cases a commanding vocal range, Ori-
anthi describes herself as a guitarist
before anything else. Growing up in
Adelaide, Australia, she would watch
tapes of Carlos Santana and learn his
guitar solos. The practice paid off
when Santana played a date in Ade-
laide and invited an 18-year-old Ori-
anthi onstage to jam with him.

Orianthi self-released her first
album, “Violet Journey,” in 2005, then
signed with Geffen in late 2006. After
appearing at the 2007 Crossroads
Guitar Festival in Bridgeview, lll,, Ori-
anthi attracted attention with a mem-
orable guitar solo during Carrie Un-
derwood's 2009 Grammy Awards
performance. The spot led to an offer
from Michael Jackson to be the gui-
tarist for his This Is It concerts in Lon-
don last year, “Michael taught me to
play with attitude. Working with him
made me become more of a perfec-
tionist and believe in myself;” she says.

Produced by Howard Benson
(Daughtry, My Chemical Romance)
and released last October, “Believe”
exudes that confidence. Tracks like
“Suffocated” offer amped-up pop,
while “Untogether” puts Orianthi's
flashy riffs front and center.

“We're delighted that young girls
can look at her and think, “Wow, | can
play guitar’; that it's not just a boy's
arena,” Geffen Records chairman Ron
Fair says.

Orianthi has released a video for
“Highly Strung,” her instrumental
duet with Steve Vai. After an over-
seas trek this winter, she’ll announce
U.S. tour dates later this year.

—Jason Lipshutz
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>>Vamplire Weekend achleves a
No. 1album on the Billboard
200 despite not yet charting a
song on the Billboard Hot 100.
Should the band’s absence from
the tally continue, it would join
a list of just 13 other acts since
the Hot 100's launch in 1958 to
top the Billboard 200 without
ever having appeared on the
Hot 100. That eclectic group of
13 includes Bob Newhart, Judy

Garland, Blind Faith, Bob
Carlisle and Il Divo.

>>Squeeze’s “Tempted,” No.
497 Sugarhlll Gang’s “Rapper’'s
Delight,” No. 367 Enjoy the
conclusion of this month’s
Chart Beat spotlight on classic
titles that have endured
regardless of the scope of thelr
original chart success.

STARR ROB SHAMAHAN

Vampire Weekend not only cele-
brates its first No. 1 album on the Bill-
board 200, but the New York band also
notches its best sales week yet.

The act’s new “Contra” (XL Record-
ings) opens atop the tally with 124,000
copies sold, according to Nielsen Sound-
Scan. That easily surpasses the quar-
tet's previous best sales frame, notched
when its self-titled debut album opened
with 28,000 copies. That set debuted
and peaked at No. 17 on the chart and
has since sold 498,000 units.

“Contra” also is the second inde-
pendently distributed album to hit No.
1 on the Billboard 200 in the past year.

Vampire Weekend's new effort is
distributed by Alternative Distribution
Alliance and is the company’s first No.
1 on the albums chart.

In addition, “Contra” is the first indie
set to top the tally since Pearl Jam’s

IVIa rl(et \A,at(:lll A Weekly National Music Sales Report

self-released “Backspacer” debuted at
No. 1 on the Oct. 10, 2009, chart.

All told, “Contra” is only the 12th
indie album to reach No. 1 on the Bill-
board 200 since Nielsen SoundScan
began powering the chartin May 1991.

INDIE STATE: For Billboard charting
purposes, defining an independent
album is done on a title level and based
on its distribution.

If an album is sold by an indie dis-
tributor or one of the majors’ indie dis-
tribution arms, it's classified as an
independent title and can appear on
our Top Independent Albums chart.

Classification isn’t based on a label's
ownership or if an act is signed to an
independent label.

Before Pearl Jam’s “Backspacer,”
the last indie set to reign at No. 1 was
Radiohead’s RED-distributed “In
Rainbows” (TBD/
ATO), which climbed
to the pole position on
the Jan. 19, 2008,
chart. A couple of
months earlier, the
Eagles’ self-released
Walmart exclusive
“Long Road Out of
Eden” topped the tally
in late 2007,

Before that, there
was a lengthy dry spell,

with no indie album hitting No. 1 from
the tail end of 1997 until the Eagles’
achievement.

From the start of the Nielsen Sound-
Scan era in May 1991 through the end
of 1997, only eight indie
albums topped the list. Six
of them came from then-
indie Priority, while two

Billbeard.

OverThe
Counter

Vampire Weekend Scores First No. 1 For ADA

ODDS AND ENDS: With Ke$ha's “An-
imal” debuting at No. 1 with 152,000
copies last week and Vampire Week-
end’s 124,000 bow atop the tally this
week, it's the first time since 2006 that
the first two tracking
weeks of the year had an
album that sold at least
100,000 copies. In the

came from former indie
Walt Disney Records.

N.W.A’s “Efil4zaggin”
(Ruthless/Priority) was
the first indie set to hit
No. 1 in the SoundScan
era on June 22, 1991.

After that, Priority scored No. 1s
with Ice Cube’s “The Predator”
(1992), the “Friday” soundtrack
(1995}, Bone Thugs-N-Harmony’s
“E. 1999 Eternal” {1995) and “The Art
of War” (1997), and Tha Dogg
Pound’s Death Row/Interscope set
“Dogg Food” {1995).

“Dogg Food" wasn't originally in-
tended to go the indie route, but then
content concerns pushed Interscope
—in its finals days as part of Warner
Music Group—to bypass WEA and sell
it through Priority.

Walt Disney Records scored two No.
1 soundtracks before it joined the Uni-
versal Music Group Distribution fold
with “The Lion King” and “Pocahon-
tas” in 1994 and 1995, respectively.

KEITH
CAULFIELD

week ending Jan. 8,
2006, three albums
surpassed 100,000
copies: Jamie Foxx’s
“Unpredictable,” Mary
J. Blige's “The Break-
through” and Eminem’s
“Curtain Call.” In the following week,
Foxx and Blige did it again.

The intriguing new “Commentary!
The Musical” debuts at No. 25 on Top
Compilations (viewable at billboard
.biz/charts) with nearly 1,000 copies
sold. It's a stand-alone album that
was originally included as a bonus

-

audio feature for the DVD release of
the made-for-the-Internet short film
“Dr. Horrible's Sing-a-Long Blog.”
“Commentary!” appears on the
Compilations chart—instead of the
Soundtracks or Cast Albums charts—
since it's not quite a soundtrack nor
a musical show. The original “Dr.
Horrible" soundtrack, released in
2008, has sold 47,000 copies, accord-
ing to Nielsen SoundScan. aee

r nielsen
Weekly Unit Sales Year-To-Date Sl reports e By Soundsean
DIGITAL DIGITAL
AMBUMS  AIBUNS* TRACKS 2009 2010 (@ Year-To-Date Album
This Week 5,697,000 1,714,000 25442000 OVERALL UNIT SALES Sa]es By Store Type
Last Week 5,913,000 1865000 27507000  Albums 12,153,000 11,609,000  -4.5% &
Change 3.7% 81% 759  Digital Tracks 53092000 52,949,000  -0.3% Smillion units o
This Week ast ear 5839000 1464000 25679000  Soresingles S0 balele ek T
Total 65,300,000 64,629,000 1.0% 1
Change -3.4% 17.0% -0.9%
“Digital sfoum sales are alsa counted within album sales. Albums w/TEA" 17,462,200 16,903,900 -3.2% %
.IllalL";nie.;Ib‘:::-‘,:"l‘:imlt“l album sales (TEA) with 10 track downloads equivalent
Weekly Album Sales (mMilion Units)
30
3
ALBUM SALES
25
'09 12.2 million |
20 ot QLY s millifon 3
®
15 2]
wn
<
10 SALES BY ALBUM FORMAT 1
3 0] 9,031,000 7933000 -12.2%
5 W57M Digital 3038000 3579000  178%
Vinyl 80,000 96,000 20.0% " N . price
[s] naies on- ass an
J FM A M J J A s o N D J Othr 3,000 2,000 -33.3% traditional Merchant
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COLUMEIA 44423 (13.88) @
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Journey's Greatest Hits | & . At Ho. 54, a V(-
exclusive bundle
that includes three
(Ds and a 24-page
booklet debuts with
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BROOKS & DUNN

#1s ... And Then Some

Twelve Nights In Hollywood

Elv1s: 30 #1 Hits

The Seript

8,000s0ld. Itsells ~ “AS&: 134 125 QER Jyiory nashviLe ssmaarsun (13.98)

for $34.50 and was } '} ELLA FITZGERALD

hea'f“\' ﬂmmﬂt!d VERVE/HIP-0 SELECT 01 2920/UME (§9.98)

et - ELVIS PRESLEY

around Elvis' birth 196 158 = K fcr esoravinma (19 san2 05

day (Jan. 8). F = E THE SCRIPT
R PHOMOEENIC/EPIL 33450/50NY MUSIE (12.98)
158 134 127 SWITCHFOOT

LOWERGASE PEQPLEATLANTIC 522070 */AG (15.98) &

Hello Hurricane

KENNY CHESNEY
BHA 48530/SMN {11 B6)

]@ 130 17

Greatest Hits Il

180 131 118 g UMEIA 49192/50KY MUSH

Love Drunk

| LEONA LEWIS
SYGO/ SO660/RMG (13,98

Echo

Call Me Irresponsible

i MICHAEL BUBLE
Twh:straeﬁll::ﬁ::ﬁtu 162 190 08 11 meraise 100313WARRER BROS. {16.95)
: VARIOUS ARTISTS
Walmart with an GAN EununveRsAL Sazsas oy MUSIE (15,951

attractive below-$6
price, resulting in
this out-of-the-
blue increase in
sales (up 97%).

The duo is one of
the acts featured on

MNOW That's What | Call Country Vol. 2

THE BEATLES
o R 1“_ APPLE B2414/GAPITOL (24.08

The Beatles

'} THEORY OF A DEADMAN
04 {13.98) &

Scars & Souvenirs

. MOTLEY CRUE
MOTLEY 380*/ELEVEN SEVEN (13.88) &

Greatest Hits

GEFFEN D10327/UME (13.88)

4 TOM PETTY AND THE HEARTBREAKERS

Greatest Hits

; TRANS-SIBERIAN ORCHESTRA
188 105 66 grd | ATLANTIC 520271/AG (20.98)

KELLY CLARKSON
! T1B/SONY MUSIC (13,96

Night Castle

All | Ever Wanted

KUTLESS

BEC 67174 (13.95)

It 1s Well

STING

CHERRYTREE/DG 013328 /UNIVERSAL CLASSICS GROUP {16.98) &

If On A Winter's Night...

FRED HAMMOND
F HAMMOKIVVERITY 43341/JLG {13 98)

Love Unstoppable

1

The Master Plan

All Hope Is Gone

Appeal To Reason

“Total Club Hits 4,” THE BEATLES

whkh dehu“ at Nﬂ. APPLE 28325/CAPITOL (18.88/12 98)
F TAMELA MANN

15 with 15,000: All TILLYMANN B135 (14 68

four of the series’ SLIPKNOT

titles have reached ROADRUNKER 617938 (13.95) &

the top 40, witk the nnslcsneuﬁgtﬁ:’:ﬁ;um (13.98

sesond volne NORAH JONES

earning the best HLUE NOTE 32088* (17.08)

rank (No. 16).

Come Away With Me

48 BILLY CURRINGTON
MERCURY NASHVILLE 009550/UMGN (13.93)

Little Bit Of Everything

THE FRAY
EPIC 10202 /SONY MUSIC (13 98) &

The Fray

| JACK JOHNSON
180 163 160 | 1) BRUSHFIRE 012973°/UMAG (13.98)

En Concert

'L] ALAN JACKSON
ACA/ARISTA NASHVILLE S0281/SMN (15.98)

Precious Memories

HARRY CONNICK, JR.
182 155 146 R UMELR 4722645 0NY Mus,lc.ns.gap

Your Songs

Tri-Polar

Daughtry

Disney: Phineas And Ferb

| SICK PUPPIES
A §7.99 sale tag at v ol RMRIVRGIN 28831/CAPITOL (12 28}
Best Buy for the E DAUGHTRY
former “American Sl 179 185 1ARGA 095 ®
] , n SOUNDTRACK
::Lm‘ﬂ:‘::tntsu i 185 182 WALT DISNEY 003007 {12.98)

mention the return
of “Idol” to TV last

CARRIE UNDERWOOD
THARISTAIARISTA BASHVILLE 71187/RMG (9.58)

Some Hearts

CREED

@ RE-ENTRY
w RE-ENTRY

Go to www.billboard.biz for complete chart data
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ARTIST

Title
IMPRINT & NUMEBER ! DISTRIBUTING LABEL (PRICE}

Number Ones

The Best Of Sade
EPIC B528T/SONY MUSIC (18 0812 98]

MICHAEL JACKSON
EFIC/LEGACY S4287/SONY MUSIC (19.98)

The Essential Michael Jackson

7 MICHAEL JACKSON Thriller
EPIC/LEGAGY 17986/ SONY MUSIC {17.98
a 10 Journey's Greatest Hits
L Pz IMEIA/LEGACY BSEE/SONY MUSIC (13.98) &

LIL WAYNE

GASH MOKEY/UNIVERSAL MOTOWN 011977 */UMRG (13.08)
ELVIS PRESLEY

SONY MUSIG 62139 EX/STARBUGKS (12.98
KENNY ROGERS
OMO D3T1/MADAGY (2 88/4 98
SUGARLAND
MERCURY NASHVILLE 011273%/UMGN {1
VAMPIRE WEEKEND
XL 318*/BEGGARS GROUP (11.08
GUNS N' ROSES
GEFFEN DQ1714/1GA (15.98)
PINK FLOYD
CAPITOL 45001* {7.85/10.95)
BOB MARLEY AND THE WAILERS Legenct The Best Of Bob Marey And The Waikers
TUFF GOMGISLAND 543004*/UME (13.98/5.98) &

MICHAEL BUBLE

1 43/REPRISE 48045 WARNER BROS (18,98
THE BEATLES

APPLE B2468* CARITOL [18.98)
CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits
FANTASY 2*/CONCORD ({17.88/12.88)

TEDDY PENDERGRASS  The Essential Teddy Panderyass
PHILADELPHIA INTERNATIONAL/LEGACY 17476/ SONY MUSIC {159
ORIGINAL BROADWAY CAST FIECORDING
DEGGA BROADWAY 001682/DECCA (13.98)
ABBA

POLAR/POLYDOR 517007/ UME {
JASON MRAZ
ATLANTIC 4485087 /AG {16.08) @
THE TING TINGS
GOLUMEIA 28525* (12.98)

Tha Carter Il

Boy From Tupelo

With Love

Love On The Inside
3.95)

Vampire Weeke-nd

Greatest Hits

Dark Side Of Tha Moon

It's Time

Abbey Road

Wicked

Gold - Greatest Hits

we Sing. Wa Dance, We Steal Things.

‘We Slarfed Nothing

Oracular Spectacular gy
GOLUMEBIA 19512*/SONY MUSIC {998}
ELVIS PRESLEY Elvis: 30 #1 Hils a
HCA GBOTH"/S0NY MUSIC (18.95/12.98)
MICHAEL BUBLE Gall Me Irresponsible [ ]
143/REPRISE 100313/WARNER BROS. (18.0
THE BEATLES The Beatles
APFLE 82414/CAFITOL (24 88) ¢
TOM PETTY AND THE HEARTEBREAKERS  Greatest Hits
GEFFEN 010327/ UME [13 98)
THE BEATLES 1
APPLE 29325/CAFITOL (18 85/12.95) 0
MNORAH JONES Come Away With Me
BLUE NOTE 32088+/BLG (17.98) @
ALAN JACKSON Precious Memories | gy
ACR/ARISTA NASHVILLE BO2A1/5MN (18,98
DAUGHTRY Daughtry | g

§ 18/RCA SBEGO/AMG (9.98) &

CARRIE UNDERWOOD Soma Hearts | g3
TB/ARISTA MASHYILLE T1187/SMN (8.98
CREED Greatest Hits [2]
WIND-UP 13103 (9.98 GO/DVD) &
LED ZEPPELIN Mathership | g
SWAN SOMG 3131484/ ATLANTIC (19,98) &
THE BEATLES Sgt. Pepper's Lonely Hearts CGlub Band ¢
APPLE 82418*/CAPITOL (18.98)
FRANK SINATRA Nothing But The Best [
REPRISE 438652 WARNER BROS. [18.08)
MICHAEL BUBLE Michag! Buble | g
143/ REPRISE 48376/ WARNER BROS_[18.98
BOB SEGER & THE SILVER BULLET BAND Grealest Hits | g
GAPITOL 30334 {15.98
CARRIE UNDERWOOD Garnival Ride a
1B/ARIETA MASHYILLE 11221/5MN (12.85)
MUSE Black Holes And Revelations [
WARKER BROS 44284° (15 98) &
ORIGINAL BROADWAY CAST RECORDING  Jersey Boys | g
RHING 73271 (16.96)
COLDPLAY Viva La Vida or Death And All His Friends | g
CAPITOL 16886 {18.88)

MNICKELBACK
ROADRUNNER 615300 (18.98) &

MICHAEL JACKSON Bad
EPIC/LEGACY B5072*/S0NY MUSIC (11.98

GARTH BROOKS
PEARL 213 (25.95 CO/DVD) &

THE BEATLES

APPLE 79808%/CAPITOL (18.98) &

an

WOLCAND 50000/JL6 (18.95 CO)
EMINEM
SHADY/AFTERMATH/INTERSCOPE 005887/
MICHAEL JACKSON
EPIG BS250/SONY MUSIC (11.95)
SOUNDTRACK
DECCA 011439 (15.08) &
ELTON JOHN
GHROMICLES/ROCK

All The Right Reasons

The Ultimate Hits

Lova

Greatest Hits "83-'03

Gurtzin Call: The Hits
|GA (13 98/8.98)

Greatest Hits: HIStory — Volume 1

Mamma Mia!

: Number Ones

After four months as a Walmart-exclusive album, Miley Cyrus' “The
Time of Our Lives” EP was released to digital retailers Jan. 5. This
week, the set debuts on Top Digital Albums at No. 13 with 5,000
downloads (up 217%). It sold 2,000 downloads last week. On the
Billboard 200, “Time" rebounds 42-29 with an overall gain of 27%.
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ﬁﬁ The wook’s most-streamed videos on AOL.
an'nsr (IMPRINT/LABEL)

6 E!WHA?EVEH YOU LIKE |
T1. [GRAND HUSTLE/ATLANTIC,

STREAMLINE/KONLIVE CHERRYTREE/INTER SCOPE /16
OWL CITY
UMIVERSAL REFUBLIC /UMRG

THE BLACK EYED PEAS
INTERSCORE 16A

Ocean Eyes

The E.N.O.

JOHN MAYER Battle Sludies | oq
GOLUMBIA (SONY MUSIC
ALICIA KEYS

The Element Of Freedom 5
MBE/J /RMG

SADE The Best Of Sade
EFIC /SONY MUSIC
JASON CASTRO

wn
3

T el EeEel B NoNemom | -

The Love Uncompromised EP 94

ATLANTIC /4G

0K GO 01f The Blug Colour Of The Sky 40
CAPITOL

SOUNDTRACK Hvatar 47

FOX/ATLANTIC /AG

DJ POET NAME LIFE
THRIVE /1DJME

MILEY CYRUS
HOLLYWOOD
SOUNDTRACK  Glee: Season One: The Music Volume 2 5o
Z0TH CENTURY FOX TV COLUMEIA /SONY MUSIC

TAYLOR SWIFT
EIG MAGHINE &

Total Club Hils 4 a5

The Time Of Our Lives (EF) g

Fearlgss

16 ] 5 SO0UNDTRACK Glee: Season One: The Music Volume 1 27
B 20TH CENTURY FOX TV/COLUMBIA /SONY MUSIC
LADY GAGA The Fame Monster (EP) 6

STREAMLINEKORLIVE/CHERRYTREE/INTERSCOPE /164
SOUNDTRACK Alvin And The Chipmunks: The Squaakque! | g
FOX /RHIND

PHOENIX
LO¥AUTE [GLASSNOTE

'Wolfgang Amadgus Phoenix 46

The Blueprint 3 25

JAY-Z
ROG WATION /4G &
JUSTIN BIEBER

My World (EF) 1

a2 SCHODLBOY/RAYMOND ERAUN/ISLAKD IDJMG
22 13 YOUNG MONEY We Are Young Monay
B GASH MONEY,UNIVERSAL MOTOWH UMRG

SOUNDTRACK The Hangover
& 1 NEW LIKE

SOUNDTRACK (500) Days 0f Summer
i FOX/SIRE /WARNER BROS - &
25 9 RIHANNA Rated R |45

SRP/DEF JAM (IDJMG

£
58 2% AR Tiue 8E g
552 mmmn n:s‘rmsu:ma LABEL g

Cantra 1

| Dreamed A Dream

Twalve Nights In Hollywood 155.

WERVE/HIP-0 SELECT D12820/UME

0.A.R. Rain Or Shing a8
EVERFINE 40112/ATLANTIC
LADY GAGA Tne Fame [y

STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE 071805%)
SOUNDTRACK  Glee: Season One: The Musn: Volume 2 fgg
Z0TH CENTURY FOX TV/COLUMEBIA 61705/ SONY MUSIC
MICHAEL BUBLE
T43/REFRISE 520733/ WARNER ERCS
ALICIA KEYS
MBK/) 465T1%/RME
RINGO STARR
HIP-0 073752/UME
LAURA VEIRS
RAYEN MARCHING BAND DD&*
SOUNDTRACK  Glee: Season Ong: The Music Volume 1 2?
Z0TH GENTURY FOX TV/COLUMEIA S4000/SONY MUSIC
MARY J. BLIGE Stronger withEach Tear
MATRIARCH/GEFFEN 013722/1GA
TAYLOR SWIFT
EIG MAGHINE 0200 &
SOUNDTRACK
WATERTOWER 39175
ALL TIME LOW
HUPELESS 717 &
THE BLACK EYED PEAS
IKTERSCOPE 012887*/1GA
SOUNDTRACK
“LLII-MLJ\N TG S21681/AG

ELVIS PRESLEY
FGA/LEGACY BUSZE/SONY MUSIC

Crazy Love| 49

The Element Of Freedom 5

¥ Mot 5B

July Flame 134

Tl
Fearless 8

Sheriock Holmes 152

MTV Unplugged 92

The EN.D. | 0

Avatar 47

Elvis 75: Good Rockin' Tonight ©

nimal | 3
KEMOSABE/RGA 49209/RMG

JESSE WINCHESTER
APPLESEED 1116
SOUNDTRACK Alvin And The Chipmunks: The Squeakquel
FOX 522421/RHIND

OK GO

GAPITOL 82437

NORAH JONES

BLUE NOTE 98286°/BLG

' MARK KNOPFLER
REPRISE 520206°/WARNER ER(S
JOHN MAYER

COLUMEIA 53087*/S0NY MUSIC

Love Filling SIalmn

Of The Blug Colour Of The Sky a0

The Fall 33

Gt Lucky |

18 Battle Studias | aq
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\M.MPIREWEEKERD Contra
KEsHA Animal 3
KEMOSABE/RGA /RMG
LADY GAGA The Fame n cel| 3

| 3 4 HOTNcCOLD
| | KATY PERRY (CAFITOL)
ROCKSTAR
NICKELBACK (ROADFUNKER ATLANTIC/LAVA)
5 | HATE THIS PART
THE PUSSYCAT DOLLS (INTERSLOPE)
s | KISSED A GIRL
= _KATY PERRY (CAPITOL)
gy WHITE HORSE
| TAYLOR SWIFT (BIG MACHINE/URIVERSAL REFLIBLIC)
. BABY GIRL
~ SUBARLAND [MERCURY MASHWILLE}
5 RIGHT NOW (NA NA NA
AKON [KONYICT/UPFRONT/SHC/UNIVERSAL MOTOWN,
35 LOVE STORY
\_TAYLOR SWIFT (BIG MACHINE
| SAVE ME
SHMEDDWHN (ATLANTIC)
| THIS WOMAN'S WORK
| _KATE BUSH (1.R.5./UME)
, LOSE YOURSELF
_EMINEM (SHAD'Y/INTERSCOPE)

,  ALL SUMMER LONG
KID ROCK (TOF DOG/ATLANTIC)
[2 GOTTA BE SOMEBODY

MNICKELBACK (HOADHUNKER/HEP)

3 UNTOUCHED
| THE VEROMICAS (ENGINERDOM/SIRE/ WARNER BROS.)

YAHOO!
SONGS

TITLE The week's most-streamead songs on Yahoo! Music.
ARTIET {IMPRINT/LABEL)
FIREFLIES |

OWL CITY {UNIVEREAL REPUBLIC)
ALREADY GONE
KELLY CLARKSON {79/ ACAHMG)
EMPIRE STATE OF MIND
| JAY-Z + ALICIA KEYS (ROC NATICN)

REPLAY

I'¥AZ (TIME IS MOMEY/BELUGA HEIGHTS/REFRISEWARNER BROS )
¢ TIK TOK
= _KESHA (KEMOSABE/RCA/RMG)

WHATCHA SAY

JASON DERULD (BELUGA HEIGHTS/WARKER BRDS.)

SEXY CHICK
. DAVID GUETTA FEATURING AKON [GUK/AS TRALWERKS CARITOL)

3
_BRITHEY SPEARS [IVEARG)
| YOU BELONG WITH ME
TAYLOR SWIFT (EIG MACHINE/URIVERSAL REPUBLIC)
FIFTEEN
TAYLOR SWIFT (EIG MACHINE)
HARD
RIHANNA FEATURING JEETY (SHF/DEF JAM/IDJMGE)
PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWCOD)
SWEET DREAMS
BEYONCE (MUSIC WORLD/COLUMEIA)
FALLIN' FOR YOU
COLBIE CAILLAT HEPUBLIC)
DO YOU REMEMBER
JAY SEAM FEATURING SEAN PAUL & LIL JON (CASH MONEY/UNIVERSAL REFUBLIC)

biz

TOP R&B/HIP-HOP
CATALO

TITLE
ARTIST (IMPRINT / DISTRIBUTING LABEL)
NUMBER ONES
MICHAEL JACKSON [MJLEPIC/SENY MUSIC)
THE BEST OF SADE
SADE (EPIC/S0NY MUSIC)
g3 THE ESSENTIAL MICHAEL JACKSON
| | MICHAEL JACKSON (EFIC/LEGACY/SONY MUSIC)
445 THRILLER
MICHAEL JACKSON (EPIC/LEGACY/SONY MUSIC)
85. THA CARTER III
© | LIL WAYNE (CASH MONEY/URIVERSAL MOTEWN/UMRG)
g4 LEGEND: THE BEST OF BOE MARLEY AND THE WAILERS
BOB MARLEY AND THE WAILERS (TUFF GORG/ISLANDUME)
THE ESSENTIAL TEDDY PENDERGRASS
TEDDY F {PHILADELPHIA INTERNATIONAL/LEGACY/SONY MUSIC)
BAD
| MICHAEL JACKSON (EPIC/LEGACY/EONY MUEIC)
- CURTAIN CALL: THE HITS
EMINEM (SHADY/ AFTERMATH/INTERSCOPE/IGA)
GREATEST HITS: HISTORY - VOLUME 1
MICHAEL JACKSOM (EFIC/ SONY MUSIC)
, DANGEROUS
MIGHAEL JACKSON (EPIC/LEGACY/SONY MUSIC)
GOOD GIRL GONE BAD
RIHANNA (SRP/DEF JAM/IDJME]
. PORTRAIT OF A LEGEND 1951-1964
SAM COOKE (ABKCO)
OFF THE WALL
M (EFIC/LEGACY/SONY MUSIC)

TERMATH,/INTERSCOPE)
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Billbeard.

o : Theartist's seventh WE CAME AS ROMANS
ALl | album also bows at EGUAL VISION 175 (13.98) To Plant A Seed .
T "EASTON CORBIN - [
o — Believe | :m(‘:&’;:w o nass s EXUHEN (308 A Little More Country Than That (EP)
e T e i cvoes up rrom ot (1 Wbt reiisrone By
- R Lungs [l ot Rain on The Ciy
S univensa REPUBL ] 0 |
i}
. ﬁg';; T&-‘:gm 1698 Ride Through The Country . refurns to the United Ergkrtfg?gﬂ (1488 Live From The Suwannee River Jam .
. ¢ THE TEMPER TRAP tions | States Feb. 12 NICK SWARDSON . ]
@F@' LIBERATION BLASSNOTE 8002%/COLUMEIA {12 88 Conditions S0 COMEDY CENTRAL D080 [12.88) Seriously, Who Farted? | |
f;',,‘?ﬁﬂfu';ﬁgpg?ﬁfg"gf.mm BRQS. (3.95 These Simple Truths . :I\‘f'!sl‘.tllsl?ﬂslijDOWELL As We Worship: Live .
RAY WYLIE HUEBARD A. Enli t B, iment (Hint: There Is No C) | R OPDINANCE Out Of My Hands |
NELLIE MCKAY . : :
g_m‘;&%ﬁ- X (13.98 BlakRoc . \rtnw—.o‘az‘a;?n 113,95 Normal As Blueberry Pie: A Tribute To Doris Day .
ANGEL TAYLOR |
Fewor Hay: ARet the set BLUE REVOLUTION/AWARE/GOLUMEIA 27024/SONY MUSIC (10.98) Love Travels |§
was
LA ROUX s JOSHUA BELL . . .
BIG LIFEPELVOOR/C La Aoux § offered as the daily SONY CLASSICAL 5271 6/SONY MASTERWORKS (13.98) At Home With Friends
- : : .
E‘ﬁ’g{g{ ;‘DE—HE-EE; 10.98] Anything Goes I | ::;tl;:]:?_nlg :{Eﬁﬂﬁlggnl:ﬁl?ins) Hospice [
SEABIRD :
bt e : Album . for $2.99, it zips | CREDENTIAL 35965 (7.98) HockslInto ivers .
- MATT & KIM - upthelist witha LISSIE :
93 Fuper LageL D308 (11 Grand | 164 gain. FAT POSSUM 1204 (7 98) Why You Runnin' (EP) |

ASKING ALEXANDRIA
SUMERIAN 022 [13.98)

Stand Up And Scream .

JONNY DIAZ

DAVE RAWLINGS MACHINE
ACONY 0808 (1398

INQ/COLUMEIA 52034, SOMY MUSIC (13 88)

More Beautiful You .

[ i HEID| MONTAG
A Friend Of A Friend | 41 m PRATT PRODUCTIONS DIGITAL EX (9.98)

THE AIRBORNE TOXIC EVENT
MAJOROOM D SHOUT! FACTORY/ISLAND 012827 */10JME (12 95

The Airborne Toxic Event .

Superficial

FANFARLO

(ATLANTIC S222707/AG (13.08)

Reservoir .

J.STALIN
TOWN THIZZKE

|SMC (12.98)

Prenuptial Agreement |

TRAILER CHOIR

DG 013832/UNIVERSAL CLASSICS GROUP (16.98)

HILARY HAHN/MATTHIAS GOERNE/CHRISTINE SCHAFER . 1. violin And Voice .

RISE 073 (13.88)

EMILY OSMENT
WIKD-UF 13152 {4.98)

All The Right Wrongs (EP) | The reality TV star's

SHOW DOG-UNIVERSAL 025 (7 .58)

Off The Hillbilly Hook (EP) |

ATTACK ATTACK!

Someday Came Suddenly .

BARONESS

»w

MIIKE SNOW
DOWNTOWN 70085 {14.98

Blue Record |

JESSE WINCHESTER
APPLESEED 1115 {16.85)

It's Frightening .

ERIC HUTCHINSON
LET'S BREAK 46041 2'WARNER BROS. (130

The Bright Mississippi | .

m@@ 8O BURNHAM -

Ride To California (EP) .

Heartland

RELAPSE T053* (14.98)
. first album enters WHITE RABEITS
Miike Snow the tally after TBO Q0O6* {11.98)
o . B ALLEN TOUSSAINT
Love Filling Station [ i spawning a Hot NOMESUCH 480350, WARNER BROS, (15.98)
- 7 Dance Club Songs hit PAPER TONGUES
Sounds Like This with “More Is More,” AGM/OGTONE DIGITAL BX/IGA (3.08)
Eo Burnham l which reached No. 27 DWEN Pl“!'LETT
Tast A 1 OOMIND 252* (14.08)

E! REAL ESTATE = THE BIG PINK — =
WOUDSIST 0034 (14.98 Real Estate 4D 2516 ) A Brief History Of Love

REGIONAL HEATSEEKERS “1 ALBUMS

ity data provickad by orine MUSIC scurces. = 2010, €5 Global Media, LLC and Mislsan Soundscan nc. Al Agnts rasened

albums by new or developing acts, defined as those wha have never appeamd on the top 100 of the Bilboard 200 or the top 10 of Top RBE/Hip-Hop Aloums, Top Country Albumes, Top Latin Abums. Top Christian Albums or Top Gospel Albums, If a title reaches any of those leveks, it and the act's subsaguent albums ane then

Believe Believe July Flame T m CENTRAL
Orianthi Orianthi Laura Veirs el
MOUNTAIN NORTH EAST Lousra Veirs
EIGHT SECOND RIDE July Flame
JNKE OWEN (RGA NASHVILLE) BlakRoc
1801 Blakfioc
PHOENIX (LOYAUTE/GLASSNOTE/RED) —
“ITTLE MORE COUNTRY THAN THAT :
EASTON CORBIN (MERCURY NASHVILLE) ] i
RED LIGHT Randy Houser
* DAVID NAIL [MCA NASHVILLE) Anything Goes

HURRY HOME
NSO MICHAEL CARROLL (A515TA NASHVILLE)

.~ Florence + The Machine

Lungs

. WHO | AM - -

~ NIGK JONAS & THE (HOLLYWODD) The Airborne Toxic Event
KINGS AND QUEENS The Airborne Toxic Event
THIRTY SECONDS TO MARS (IMMORTAL/VIRGIN CAPITOL) Fever Ray
HORCHATA Fever Ray
VAMPIRE WEEKEND (XL/BEGGARS GROUF)
THE LIFE chm?awmr;le
NIPSEY HUSSLE (EFIC) 4

44 4 DILE AL AMOR peThe liag
i‘tl AVENTURA [PREMIUM LATIN) Up From Below

CE
RISE ABAINST (DGC/INTERECOPE)

WHAT DO YOU SAY?
MICKEY AVALON FEAT. DIRT NASTY, ARDRE LEGACY & CISCO ADLER (MY5PACE INTERSCOPE)

MONSTER
SKILLET (ARDENT/INO/ATLANTIC)

CITY ON OUR KNEES

Ray Wylie Hubbard
Hrt4

| ColtFord

Tﬁ”;‘:“““ g”; E_‘::’g:{: ;’:_ '3; July Flame Ride Through The Country Ride Through The Gountry
05 THOMPS0M (COLUNBIA) Laura Veirs Colt Ford Florence & The Machine Orianthi
HEAVER CAN WATT PACIFIC SOUTH ATLANTIC [wio arcantic [ E¥
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- | | WAKA FLOCKA FLAME (50 ICEY/ASYLUM/WARNER BROS.) m
- HELL ON THE HEART g Randy Houser
: ERI CHURGH [GAPIIOL HASHVILLE) t| Anything Goes
‘2 KEEP ON LOVIN' YOU Owen Pallett, “Heartland” 0J Da Juiceman
k. STEL MAGOLIA (I MACHIGE] After recording under the pseudonym Final Fantasy for the past j Iheoui Sice OF e iap)
'] ME GUSTA TODO DE TI 5 z Easton Corbin
E BANDA EL RECODO DE CRUZ (FORDVISA) four-and-a-half years, Owen Pallett opts for his real name this A Little More Gountry Than That (EP)
< SNUFF : P "
SUPONIT RRP) time around. His “Heartland" set debuts at No. 49 on Heatseeker The Temper Trap
WHAT FAITH CAN DO Albums, becoming the artist’s first charting effort. Conditions
KUTLESS [HEC, H & NAIL) Colt Ford
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TIK TOK Kefha DRDP THE WORLD Lil Wayne Featuring Eminem
1 16 OR. LUKE B BLANGD (K.SEBERTL GOTTWALDB LEVIN KEMOSABE/RCA/RMG 1 86 20 18 ALSURF CLUBB.CARR (0.0 L JWODDARD M MATHERS L £ RESTOMSTRANGE CADLLIS) @ CASH MONEYIUKIVERSAL MOTOWNH 18
2 3 BAD ROMANCE Lady Gaga H : 67 45 31 | CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & Swizz Beatz 20
REDOME LADY GAGA (N KHAYATS 6.6 TA} @0 STREAMLINE/KONLIVE CHERRYTHEES IHTENSLDPE SWIZZ BEATZ (C BROWN J BOYD K.DEAN, J A BEREAL,D. CARTER) @ JIVE/ILG
= [P EMPIRE STATE OF MIND Jay-Z + Alicia Keys 1 Tachodsathe.] (@) SOLDIER OF LOVE sade g
EHUX JSEWELL-ULEPIC A MUNTE {5.C CARTER, A SHUCKSUREH J SEWELL-ULE PIC A HUNTE A KEYS, B Y ES, 5. ROSINGION| @n ROC RATEIN ADE M PELA ADUA HALE 5§ MATTHEWMAN PS5 DENMAN; EPI
for a fifth week
GREATEST BEDROCK Young Money FeaturingLioyd 4 | 12 sg ;7 . YOURLOVE IS MY DRUG Ke$ha |50
GAINER / AIRPLAY BULS) TS ST TURORITL AT R0 @) S VOSINVFSA T while moving atop DR. LUKE,B BLANCO.AMMO (K SEBERT,P SEBERT.J.COLEMAN) © KEMOSABE RCARMG
5 4 3 REPLAY lyaz 2 Hot 100 Airplay (2-1) @ 6 63 MEVER GONNA BE ALONE Nickelback 58
2 ROTEM [ ROTEM K JONES X ANDERSCH,J DESROULEAUS, TTHERCH TTHOMAS) @ TIME 15 MONEY/BELUSA i with T19.7 million R.J LANGE.J MOI (MICKELBAGK R.J LANGE G KROEGER) @ ROADRUNNER/RRE
SEXY CHICK David Guetta Featuring Akon i | WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley
e 6 ¢ ) GUETTA,S.VEE.J.C.SINDRES (0 GUETTA, .G SINDRES & TUNFORTS VEE A THAM)  ® GUM/ASTRALWERKS, CAPITOL 6 listener impressions. @ 63 66 B BEAVERS.D BENTLEY (8 BEAVERS, D BENTLEY) @ CAPITOL NASHVILLE =
Train SPOTLIGHT Gueei Mane Featuring Usher
| 1 0 COLUMELA . 62 61 &7 FOLOW DA DON (R.DAVIS, U RAYMOND IV J.JONES) © BRICK SOUADASYLUM/ WARNER BRDS. 42
o 9 15 HARD Rihanna Featuring Jeezy 8 @ 6 8 1 AM Mary J. Blige 3
| G.STEWARTTNASH (TNASH,G A STEWARTR FENTY.LW.JENKINS| @ SRP/DEF JAM/IDIMG STARGATE (M. BLIGE,M.5 EFIKSEN, TE HERMANSEN_ L AUSTINE DEAN.M.BEITE) @ MATRIARCH,GEFFEN INTERSCOPE
e 5 5 FIREFLIES Owl City 4 @ 7 8 | WANNA ROCK Snoop Dogg 6
A YOUNG. M THIESSER (4 YOUNG) ©® UNIVERSAL REPUBLIC 5.DEVILLE (€.C BROADUS JR E MOLINA R GINYARD, JR ) ® DOGGYSTYLEFRIDAITY CAFITOL
@ W 9 HOW LOW Ludacris 10 65 54 2 | INVENTED SEX Trey Songz Featuring Drake 2
T-MINUS (G BRIDGES TWILLIAMS G \E GADLER H SHOCKLEE) ® DTP/DEF JAM/IDJMG na l“ei m‘z LOS DAMYSTRO (G MCKINKEY,T5CALES TNEVERSON A GRAHAM) SONG BOOK/ATLANTIC
o [T | GOTTA FEELING The Black Eyed Peas 1 ppe @ 73 8 BREAKEVEN The Seript 6
[LGUETTA FRIESTERER (W.ADAMS A PINEDA, ) GOMEZ 5 FERGUSON D GUETTA FRIESTERER) i INTERSLOPE fﬂ' 'mst “ot ‘m [0’ DOHOBHUE W SEEEHAN, A FRAMPTOM,5 & KIFNER [0.0OONIGHUE, M SHEERAN A FRAMPTON,S KIFNER] (B FHONOGENIC/EPIG
BLAH BLAH BLAH Kegha Featuring 30H!3 top 10s since 2000 UPRISING Muse
el | - _B.BLANGO (K SEBERTE LEVIN.NHITCH,5 FO I I 5 | ? with his 14th B 2 58 | a
DO YOU EMBER Jay Sean Featuring n @
@ 1’ J RENY BOBAYBAGS 4l GEAK, GOTTER 7 STORM A GKALLER R LARDMW 5 F HENRIIUES J K.BMITH I PERKING) (D CAGH MONEWUNNERSAL REPUELIG 10 anuea'mce IH "n i FROGERS (D RUCKER FHOGERS,C MILLS) @ CAPITOL NASHVILLE 64
14 i g WHATCHA SAY Jason Derulo gy o Uppertienbalfol o "CONSIDER ME GONE Reba  |zg
J.ROTEM {J.ROTEM.K.. 5 J . DESROULEAUX, | HEAF) D HELUGA HEIGHTS/ WARNER BROS. W Ve (ome as F.MCENTIRE, M.BRIGHT {5.DIAMOND, M. GREEN) @ STARSTRUCK, VALORY
hich ha
@ ETRT IMMA BE The Black Eyed Peas 5 @ featured vocalist. @ T 79 HEARTBREAK WARFARE John Mayer 0
K.HAARES WILLLAM (W.ADAMS,A.PINEDA | GOMEZ, 5. FERGLISON. ¥ HARRIS L TANKEL 0. FODER, TBAERNECK MDELLER) @ INTERSCOPE J.MAYER,5 JORDAN (). MAYER) @ COLUMBIA
6 W 7 DOWN Jay Sean Featuring Lil Wayne i @ 79 98 HALFWAY GONE Lifehouse 7
J REMYBOBBYBASS 1) SEAN.J COTTER AL LAROW,J SKALLER,J PERKING D CARTER) @@ CAsH REFUBLIC J GOLE LIFEMDUSE (J.WADE,J COLE K RUDULF,J KASHER) © GEFFENINTERSCOFE
0 19 20 NEED YOU NOW Lady Antebellum gg 5 @ READY TO LOVE AGAIN Lady Antebellum 72
PWORLEY.LADY ANTEBELLUM (D HAYWOOD,C KELLEYH . SCOTT,J KEAR) @ CAPITOL NASHVILLE PWORLEY.LADY ANTEBELLUM (D HAYWQOD,C KELLEYH SCOTT BUSBEE) @ CAPITOL NASHVILLE
@ o 93 TWO IS BETTER THAN ONE Boys Like Girls Featuring Taylor Swift gy 49 @ 1 68 HILLBILLY BONE Blake Shelton Featuring Trace Adkins 65
_E.HLI'A‘ES (M_JOHKSON) @ COLUMEBIA © WARNER BROS. [MASHYILLE)WEN
SAY AAH Trey ‘Songz Featuring Fabolous Luke Bryan
@ 8 40 ¥YORNYD. CORELL TTAYLOR (R M FEREBEE. Ji. THEVERSON,TSCALES HWALKAD CORELL) @ SONG BOOK/ATLANTIC 1 While litle track o (L J.STEVENS (L BRYAN.5.KELLEY.D.HAYWOOD) @ LARITOL wasvise | @ (o4
@ 17 TELEPHONE Lady Gaga Featuring Beyonce 0 3 e 75 T4 SOMEDAY Rob Thomas 2
IEFONS, LAY 0G4 (5.6 BERMMEITTA A JERAONG, L DANELS, L FARNKLIN B S4MWLES) (@) STRERMLIKENORLVENGHERRYTREEINTE from the tri's up- M_SERLETIC (R.THOMAS M. SERLETIC,5 CARTER) @ EMELEM/ATLANTIC
@ % 33 ACCORDING TO YOU Orianthi | 5  Comingsophomore o= . BABY BY ME 50 Cent Featuring NeYo o9
HEBENSON (5.0IAMOND A FRAMPTON) @ TAL/GEFFER/INTERSLOPE albun fe.hulhts a FOLOW DA DON (C.J JACKSON, JR.,J JOKES, . SMITH) @ SHADY/AFTERMATH/INTERSCOPE
YOU BELONG WITH ME Taylor Swift i @ SHOTS LMFAQ Featuring Lil Jon
2 16 17 N.CHAPMAN, TSWIFT (T.SWIFTL ROSE) © BIG MACHINE UNIVERSAL REPUBLIC S o.M m;; i LIMFAD (5 K GORDY.5.4.GORDY.H.SMITH.E DELATORRE) @ PARTY ROCK/WILL.IAM/GHERRYTREEINTERSCOPE n
23 B 19 FOREVER Drake Featuring Kanye West, Lil Wayne & Eminem B creased pop radio @ ON TO THE NEXT ONE Jay-Z + Swizz Beaiz 7
BOH-10A (M SAMUELS A GRAMAM K WESTI) CARTERM MATHERS) @ HARVEY MASOMTONE 4 STREAMLINEWTERSCOPE play, a fourth al- SWIZZ BEATZ |5 G CARTER, ¥ DEAN.G AUGE % DEROSHAY.) CHATON) @ ROC NATION
24 15 16 3 Britney Spears 1 bum cut enters at 78 5§ 44 GIVE IT UP TO ME Shakira Featuring Lil Wayne 2
M MARTIN, SHELLEACK (K.5 MARTIN, SHELLEACK TAMBER) @ JVEJLE "o ?L i'luw wn- TIMBALAND JROC (TV.MOSLEY.S | MEBAHAK RIPOLL A GHOST.D CARTER) @ EFIC
LIVE LIKE WE'RE DYING Kris Allen & @ AMERICAN SATURDAY NIGHT Brad Paisley
@ 8 3 S KIFNER. A FRAMPTON (5 KIPNER A FRAMPTON,D.O M. SHEEHAN ) ® 18/JIVEJLG % tmues is m.t- & 8 FROGERS (B.PAISLEYA GORLEY. K LOVELACE) D ARISTA NASHVILLE L
26 17 10 PARTY IN THE U.5.A. Miley Cyrus g 5 down to the Jan. 26 81 757 EIGHT SECOND RIDE Jake Owen 0
DR LUKE JL.GOTTWALD,C.KELLY.). CORNISH) @ HOLLYWOOD release with yet one LRITCHEY (J.OWEN.E.DURRANCE] @ RCA NASHVILLE
PAPARAZZ| Lady Gaga elease, * @ SAY SOMETHING Timbaland Featuring Drake
2T 22 18 AL prySARLLADY GAGA (5.6 GERMANOTTAR FUSARI) /G STREALINE KONLVE/GHERRYTHEE INTERSCOPE | s :::;e;f i Our i TIMBALAND.JROG (TVMOSLEY.) HARMON,A GRAHAM TCLAYTONJ MAULTSEY)  ® MOSLEY/BLACKGROUND INTERSCOPE g2
“ALREADY GONE Kelly Clarkson < 2 CRAWL Chris Brown
28 25 % R, TEDDER (K, CLARKSON B, TEDDER) @ 19/RGA/RMG 13 which should debut = 83 72 B9 A N ATWEH (L EROWN_A N ATWEH,L BOVD) @ IVELG 5
@ % 42 NATURALLY Selena Gomez & The Scene 20 next issue. @ 8 97 TEMPORARY HOME Carrie Underwood 8
AARMATO,T.JAMES (A ARMATO, TJAMES D KARAGGLU) @ HOLLYWOOD M_ERIGHT |C.UNDERWOOD,L LAIRD 2. MALDY) @ 10/ARISTA NASHVILLE
a0 M 13 MEET ME HALFWAY The Black Eyed Peas 7 m @ 8 91 CRYIN' FOR ME (WAYMAN'S SONG) Toby Keith 85
K HARRIGWILL AN (W ADAME A PREDA,J GOMEDS FERDUSOR.K HARRIS.J BAPTISTE, 5 GORDORALK. ORZILER M. ZNYER BLHASE) (B INTER E THEITH.M WRIGHT [T KEITH} @ SHOW DOG-UNIVEREAL
@ » @ TIE ME DOWN New Boyz Featuring Ray J % Crooner captures his @ SET THE FIRE TO THE THIRD BAR Snow Patrol Feat. Martha Wainwright 8
JAY-HARI {E.HBENJAMIN V0., THOMAS) @ SHOTTV/ASYLUM/WARNER BRDS first top 40 Hot 100 J LEE (G LIGHTBOIY.N CORNOLLY,TSIMPSON.J. QUIKN,PWIL5ON) @ POLYDOR/FIGTIGN GEFFENINTERSGOPE
@ iR | CARRY OUT Timbaland Featuring Justin Timberlake 31 hit. His prior best @ @ 5% THAT'S HOW COUNTRY BOYS ROLL Billy Currington s
TIMBALAND, JROC {TVMODELEY, L HARMON L TIMBERLAKE, T.CLAYTON, J BEAKE) B MOSLEYELACKGROUNDINTERSECOPE e p C.CHAMBERLAIN E_ CURRINGTON (E.CURRINGTON,D DAVID SON, 8 JONES) D MERCURY NASHVILLE
33 2 25 USE SOMEBODY Kings Of Leon 4 showing was with WHEN 1 LDOK AT vou Miley Cyrus P
A PETRAGLIAJKING (CFOLLOWILL,J FOLLOWILL,M FOLLOWILLN FOLLOWILL) @ RCARMG “Everything” (No. EY) @ HOLLYWOOD
a4 5 27 EVACUATE THE DANCEFLOOR Cascada 55 46)in April 200 @ 86 92 Robin Thicke g9
M REUTER.Y PEIFER [Y.PEIFER A ESHUIIS M REUTER} @9 ROBBING SOLOW [ D08, BT SAICE (7. THIGKE E DEAK, J JOKES, FOAWSTN M WIENEA 5. BOTTLIEE J SLUCKW.BOLD} (B STAR THAKNTERSCDFE
SWEET DREAMS eyonce RUSSIAN ROULETTE Rihanna
35 3 2 JI JONSIN W WILKING FIGD LOVE (B.KNOWLEE, )G SCHEFFER W WILKING RIGD LOVE) (@ MUSIC JJUHLD I;DL[IHHIL . 10 m 20 76 59 C HARMONY,ME-YD {5 SMITH,C HARMON) i SRF/DEF JAM/IDIMG g
FIFTEEN Taylor Swift Venerable act scores 1901 Phoenix
38 37 28 N.CHAPMAN, TSWIFT [T.SWIFT) ® URIVERSAL REFUBLIC/HIG MACHINE 3 its best Hot 100 By 94 B4 FHOENIY,EI0AR (FHOENIX) ® LOYAUTE/GLASSNOTE/RED 84
@ M 50 IN MY HEAD Jason Derulo 37 debutwithits fir @ m TIL SUMMER COMES AROUND Keith Urban g5
JROTEM (J.DESROULEAUXJ ROTEM,C.KELLY) @ BELUGA HEIGHTS/WARNER BROS. Lwith its first D_HUFF.K UREAN (M FOWELL K URBAN) @ CAPITOL NASHVILLE
38 3 3 MONEY TO BLOW Birdman Featuring Lil Wayne & Drake % charting track since 93 & T3 | WILL NOT BOW Breaking Benjamin a
DRUMMA EOY (B WILLIAMS, A GRAHAM, D .CARTER C.GHOLSON) @ CASH MONEY/UNIVERSAL MOTOWN m]’s “w"nll D BENDETH (B BURNLEY) @ HOLLYWOOD
GANGSTA LUV Snoop Dogg Featuring The-Dream ide.”" icina- BREAK Three Days Grace
39 a4 CSTEWART, THASH (T.NASH,C A STEWART.C.C ERCADUS JR.} ® DOGGYETYLE/FRIOAITY/CAPITOL £ :.Nk. r';:umw‘ b %0 76 H.BENSON (THREE DAYS GRALE.B.STOCK] @ JIVEILG B
@ e HAVEN'T MET YOU YET Michael Buble | [yn 0n0 Re JOUP'S @ T A LITTLE MORE COUNTRY THAN THAT Easton Corbin g
B.ROCK (A FOSTER.A CHANG,M BUBLE) @ 143 REPRISE upcoming new C.CHAMBERLAIN {D.POYTHRESS,R.L.FEEK W.VARBLE) @ MERCURY NASHVILLE
@ 46 49 THE TRUTH Jason Aldean 4 studio album, “The o6 81 80 PAPERS Usher 3
M KNOX (B JAMES, & MONAOE] ® BROKEN BOW Best of Sade” has its 5 GARRETT.ZAYTOVEN (U RAYMOND IV,5.GARRETT X DOTSON 4 MATHIS) ® LAFAGE/ILG
FALLIN' FOR YOU Colbie Caillat HOT MESS Cobra Starship
42 o 38 _E__MLG_WELS K.CAILLAT,J SHANKS (G CAILLAT R NOWELS) @ UNIWERSAL REPURALIC 12 Mﬂﬁ mi 97 91 93 N CARENOLGE, ik i P LEAHEACE WARS AL SAGHER K IOEUET| @) ETWA A 3 64
@ 5y 45 IF YOU ONLY KNEW Shinedown |,  Since2005(8,000), @ HIGHWAY 20 RIDE Zac P
R.CAVALLD (B.SMITH D BASSETT) D ATLANTIC [&“mﬂwt&e K.STEGALL Z EROWN [ZERDWN W.DURRETTE) ® HOME GROWN/ATLANTIL, HILuI:H PICTURE
@ PR SMILE Uncle Kracker @ 49 Billboard 200 at Ho. @ JUST BREATHE Pearl Jam a9
FCAVALLD (M .SHAFER,B DALY, HARDING,J BDSE} @ TOF DOG/ATLANTIC 56 thanks to a recent B.0'BRIEN (EVEDDER) @ MONKEYWRENCH
a 4 3 COWBOY CASANOVA Carrie Underwood | gy ' 4q @ HEY DADDY (DADDY'S HOME) Usher Featuring Plies 9
M.BRIGHT ([ UNDERWOOD M ELIZONDD B, JAMES ) @ 19/ARIFTA NASHVILLE num Wmmn- THE RUNNERS HICO LOVE (RICD LOVE,A HARE J JACKSON U RAYMOND V) @ LAFAGE/JLG
@ 49 55 TRY SLEEFING WITH A BROKEN HEART Alicia Keys 27
J.EHASKER (J EHASKER A KEYS PREYNOLDS) @ MBKJ/AMG =
@ 5 47 WHITE LIAR Miranda Lambert 3
FLIDDELL, M. WRUCKE (M.LAMBERT.N HEMBY} ©® COLUMEIA (NASHVILLE) TRAI N s P E E DS I NTO H OT 1 oo To P 10
@ 5 56 LIFE AFTER YOU Daughtry “
HBENSON (C.DAUGHTRY.C KROEGER B JAMES,J MOI) @ 19/RCA/RMG
IT KILLS ME Melanie Fiona i iai 3 ; ot 1
@ L JFENIX A MARTIN (A MARTIN R LITTLEJOHN, JR. L CAHR E SHULMAN) @ SHLUNIVERSAL MOTDWN 8 Tr:“n revisits tlle Blllb‘ﬁard Hﬂt 100 top 10 for 4 SECQDd tune :alld ﬁISt e
@ 57 60 ALL THE RIGHT MOVES OneRepublic 50 than eight years) as “Hey, Soul Sister” soars 23-7 in its 16th chart week. The act last
R TEDDER (H.TEDDER) @ MOSLEY/INTERSCOPE . S i . M . . ;
@ e WHY DON'T WE JUST DANCE Josh Turner = reached the upper tier with its second charting single, “Drops of Jupiter (Tell Me),”
:JHI‘TEEP:EJSB‘E.;‘::;J E'E;Lg‘?;i"‘“c"""' '3“' "'ct’f "':_"";]LLE which peaked at No. 5 in June 2001. “Sister” sells 172,000 downloads (up 81%),
usiin Sieber
o el E LEWIS.B MUHAMMAD, 5 FHAMILTON H.SHIN (E LEWIS, B MUHAMMAD,5 PHAMILTON H SHI) @ ISLAND/IDIMG . with increased radio play the main driver. The track improves by 10% on Hot 100
SHUT IT DOWN Pitbull Featuring Akon .
@ & 73 [ SPARKS. 1) SNAKES A K A, LOGAN [E GUALLE {4 G PEREZC.SPARKS.A THIAM W GRIGAHCIE] @ MA, 305 FOL0 GAOUNDE L AMG 3 Airplay (66-59) and bullets on Adult Top 40 (4-4) and Adult Contemporary (28-27).
SOUTHERN VOIC Tim MeGraw . . 2 ‘e, 7 i ey B . il 4
@ 55 51 B ALLVMORE: G  SMTH (L COLALAS B AR i 49 On the Billboard 200, album “Save Me, San Francisco” posts its best rank (114-74)
@ 65 70 WHATAYA WANT FROM ME Adam Lambert 5 since its second week on the chart in November. —Silvio Pietroluongo
M. MARTIN, SHELLEACK (PINK.K 5 MARTIN SHELLBAGK) @ 19/RCARMG
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SMILE
UNGLE KRACKER (TOP DOG/ATLANTIG)

SHUT IT DOWN
PITBULL FEAT. AKON (MR, 305/POLO GROUNDS!JRMG)

THAT'S HOW COUNTRY BOYS ROLL
BILLY CURRINGTON [MERCUAY)

Do |

LUKE BIYAM [GAPITOL ASHVILLE) _________
CRYIN' FOR ME (WAYMAN'S SONG)
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SOMEDAY
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EIGHT SECOND RIDE
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HEY, SOUL SISTER
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‘TIL SUMMER COMES AROUND
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TEMPORARY HOME

GARRIE [19/881STA NASHVILLE)

BAD HABITS
MAXWELL (GOLUMBIA)

PAPERS

USHER |LAFACE/JLG)

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan, Sales data for R&B/hip-hop
retall charts is lled by Nielsen Sounds from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

(GREATEST|
GAINER
PACE
SETTER:

‘Where included, this award indicates the title
with the chart's largest unit increase,

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
(CLITIUIN and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projected from wholesale prices. [ after price indicates album
only available on DualDisc. CD/DVD after price indicates CD/DVD
combe only available. B DualDise available, ® CD/DVD combo
lable. * indi vinyl LP Is available, Pricing and vinyl LP avall-
ability are not included on all charts. EX after catalog number indi-
cates title is exclusive to one account or has limited distribution.

SONG CHARTS

See legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS

Hot 100 Airplay, Rock Songs, Hot Country Scngs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a naticnal sample of data supplied by Nielsen
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TWANG
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JUST DANCE o
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USE SOMEBODY [
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BREAKEVEN
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TRY SLEEPING WITH A BROKEN HEART
ALICIA KEYS (MBK/J/AMG)

THE TRUTH

JASON ALDEAN (EROKER BOW)

RIGHT ROUND 3]
FLO RIDA (FDE BOV/ATLARTIC)

IF YOU ONLY KNEW

SHIKEDOWN (ATLANTIC)

SPOTLIGHT

GUGEI MANE FEAT. USHER FRICK SOUADY ASYLLM WARKER BRE.|
ALREADY GONE

KELLY CLARKSON (19/RCA/RMG)

FIFTEEN

TAYLOR SWIFT (816 MACHINE)

UPRISING

MUSE [HELIUM-3/WARNER BROS )

RUN THIS TOWN ]
JAY-Z, RIHANMA & KANYE WEST (ROC NATION)

SHUT IT DOWN

PITBULL FEAT, AKON (MR, 305/ FOLD GROUNDSAHME)
SWEET DREAMS ]
| BEYOMEE (MUSIC WORLD/GOLLMBIA) .
WHY DON'T WE JUST DANCE

JOSH TURNER (MCA NASHVILLE)

WHITE LIAR

HEARTEREAK WARFARE
JOHN MAYER (COLUMEIR)

CRAWL

CHRIS BROWK (JIVEILG)

21 GUNS ®
GREEN DAY (REPRISE

HALFWAY GONE

LIFEHOUSE [GEFFEN/INTERSCOPE)

TOES ®
ZAL BROWN SAND |HIWE GROWNATLANTIC BIGGER FCTURS)
SEX ON FIRE ]
KINGS OF LEON (RCA/RMG)
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For chart reprints call 646.654.4633

Go to www.billboard.biz for complete chart data |
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Data Systems. Charts are ranked by number of gross
d 55-ref exact times of air-

play with Arbitron listener data. Mainstream Top 40, Adult

Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,

Hetitage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,

Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,

and Smaooth Jazz Songs are ranked by total detections.

@ Songs showing an increase in audience (or detections)

aver the previous week, regardless of chart movement.

‘Where included, this award indicates the title
BAMER with the chart's largest airplay increase.
RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Billboard
Hot 100 and if ranking below Mo. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
50. Sengs are removed from Hot Country Sengs after 20 weeks
if ranking below No. 10 in d lons or aud provided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardless of total chart weeks. Songs are
removed from Mainstream Top 40, Rock Songs, Mainstream
R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks if ranking below No. 20. Descending
songs are from Adult v, Adult Top 40
and Adult R&B after 20 weeks if ranking below No, 15, after 26
weeks If ranking below No. 10, or after 52 weeks If ranking
below No. 5. Descending songs are removed from the
Alternative, Triple A, Active Rock, Heritage Rock, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15,

CONFIGURATIONS

@ CD single available. @ Digital Download available. & DVD
single ilable. @ Vinyl Maxi-Singl, ilable. @ Vinyl single
available. & CD Maxi-Single available. Configurations are not
included on all singles charts.

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from club Dus.
@ Titles with the greatest club play increase over the previous week.

P This award indicates the title, currently below the top 20 and on
i the: chart the week before, with the largest increase In paints,

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum}. {r RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinum or Diamond symbol indicates album's multi-platinum
level, For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. © Certification for net shipments of
100,000 units (Oro). [ Certification of 200,000 units (Platino).

= Certification of 400,000 units (Multi-Platina).

SINGLES CHARTS

® RIAA certification for 500,000 paid downloads (Gold).

W RIAA certification for 1 million paid downloads (Platinum).
Mumeral within plati symbol indi song's iplati lewel.
' RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
@ RIAA gold certification for net shipment of 25,000 units for
video singles. O RIAA gold certification for net shipment of
50,000 units for shortform or lengform videos. Bl RIAA platinum
certification for net shipment of 50,000 units for video singles.
[ RIAA platinum certification for sales of 100,000 units for

of | videos. | within pl symbol
Indicates song's multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 mil-
lion in sales at suggested retall price. B RIAA platinum certification
for sales of 100,000 units or $2 millien in sales at suggested retall
price. O IRMA, gold certification for a minimum sale of 125,000 units
or a dollar velume of $9 million at retail for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail
for non-theatrical titles. [ IRMA platinum certification for a minimum
sale of 250,000 units or a dollar volume of $18 million at retail for
theatrically released programs, and of at least 50,000 units and $2
million at suggested retail for non-theatrical titles.
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sl 1o 2*1 BEYONCE (MUSIC WORLD/COLUMBIA
. TELEPHONE
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ﬂ= 5 15 !F YOU ONLY KNEW
;22 HIMEDOWS [ATLANTIC
ONE LESS LONELY GIRL
ﬂ a8 JUSTIN BIEBER (I5LAKD/IDJMG

LIVE LIKE WE'RE DYING
KRIS ALLEN [18/JVE/JLG)

€ = 1o FOREVER

S FERT RAHYE AEST, L WRHE & EMMER Y URSONTINE 4 ETREAVLIN WEERTOFE]

IN MY HEAD

JASON DERULD (BELUGA HEIGHTS/WARNKER BROS |
MEET ME HALFWAY
THE BLACK EYED PEAS [INTERSCOPE)
8 LIFE AFTER YOU

DAUGHTRY [18/RCARME)

- NEVER GONNA BE ALONE
NICKELBACK (RCOADRUNNER/RRF
HEAVEN CAN WAIT
WE THE KINGS (5-CURVE
WHATAYA WANT FROM ME
ADAM LAMBERT (15/ECARME)

e 47 § BREAKEVEN
- THE SCRIFT (PHONOGENIG/EFIL,

m o | ALL THE RIGHT MOVES
= ONEREPUBLIC (MOSLEY/INTERSCOPE]
@‘- 35 g SHUTIT DOWN

PITBULL FEAT. AKON (ME, J05/POLD GROUNDE/J/EMG)
E 3  SMILE
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HEARTBREAK WARFARE

JOHN MAYER (GOLUMEIR)
GANGSTA LUV
SNDOP DOGG FEAT. THE-DREAM (DOGGYSTYLEFRIORITY/CAFITOL)

Billboard's adult radio airplay charts sport new leaders.

Michael Bublé ascends to his third Adult Contemporary No. 1, as
“Haven't Met You Yet” rises 3-1. He previously reigned with “Home™
in 2005 and “Everything™ in 2007. Bublé’s new No. 1spends a 16th
week atop the Nielsen BDS Canada AC chart, where in September it
became the first song to debut at the summit.

Owl City's “Fireflies™ draws its first ink atop an airplay survey, as
the Adam Young-led act’s debut hit pushes 2-1 on Adult Top 40. The
song capped the Billboard Hot
100 and Hot Digital Songs in
November.

Two former “American Idol”
contestants concurrently notch
new top 10s. Kelly Clarkson
climbs 11-9 on Adult
Contemporary with “Already
Gone,” marking her first
appearance in the top tier since
2006. On Adult Top 40, Chris
Daughtry’s band collects its
seventh consecutive top 10, as
“Life After You" lifts 11-10,
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Thirty Seconds to Mars' “Kings and
Queens” commands Alternative, marking
the Jared Leto-led band's second No. 1;
“From Yesterday™ ruled for two weeks in
2007. The halts Muse's bid for a
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format-record-tying 18th week in charge
with “Uprising” (1-2).
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3 | WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley OUTSIDE MY WINDOW Sarah Buxton 25
|| _BBEAVERS,D BENTLEY (B BEAVERS.D BENTLEY) © CAPITOL NASHVILLE S BUKTON (5 BUXTON SHAWM.J HUDSON G BUR) LYRIC STREET
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2 HILLBILLY BONE Blake Shelton Featuring Trace Adkins g Fourthsingle from WORK HARD, PLAY HARDER Gretchen Wilson f
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RCA 34190/5MN (17.08)

| 9 18 RICKY SKAGGS Solo: Songs My Dad Loved |

SKABGS FAMILY 801008

g 17 LOUDONWAINWRIGHT Il Hmwte&HMmaTneMPwehqem.
2MD STORY S0UND 001

‘VOICE’ RISES

Tim McGraw scores his first No. 1in
nearly three years on Hot Country Songs
with “Southern Voice," which is fea-
tured in the film “The Blind Side.” He
last notched top ink when “Last Dollar
(Fly Away)" led the April 14, 2007, chart.
“Voice” is the first No. 1 for McGraw's
label {Curb) since Rodney Atkins led for
two weeks last May with “It's America.” The new No. 1 brings
McGraw's total to 23. He first ruled the chart with “Don’t Take
the Girl" in May 1994. Since that time, no artist has logged
more No. 1 songs on the list. Only George Strait comes clos-
—Wade Jessen

est—with 19—during that span.

Go to www.billboard.biz for complete chart data | 45
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The 18-song Tina Turner greatest-hits
package “Tina!" re-enters Top R&B/Hip-
Hop Albums at No. 32 with a staggering
706% increase. The album’s first appearance
since the Jan. 9 issue is bolstered by a
$2.99 one-day sale at Amazon.
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CRAWL
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BABY BY ME

50 CENT FEAT. NE-YO (SHAD'Y/ AFTERMATH/INTERSCOFE,
ONE LESS LONELY GIRL

JUSTIN BIEBER (I5LAND/IDJMG

MEDICINE

PLIES FEAT. KERI HILSON {E1G GATES/ SLIP-N-SLIDE ATLANTIC)
IT KILLS ME
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IN MY HEAD
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ONE TIME

JUSTIN BIEBER {I5LAND/IDJMG

RUDE BOY
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| CAN TRANSFORM YA
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ALICIA KEYS (MBE/JRMG,
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SADE SIZZLES WITH ‘LOVFE’

Sade ascends to its first No. 1 on Adult R&B as “Soldier of Love”
marches 3-1. The act’s six-week journey is the speediest since Anita
Baker's five-week climb with “You're My Everything” in 2004. Sade
is also the first group since the Isley Brothers in September 2001
(“Contagious”) to earn a No. 1 as a lead act. The retail offering of
“Soldier” debuts at No. 1 on Top R&B/Hip-Hop Singles (viewable at
billboard.biz/charts) and propels the tune 15-6 on Hot R&B/Hip-
Hop Songs. This marks Sade's first top 10 since “Kiss of Life” peaked
at No. 10 in May 2003.

Also on Adult R&B, Alicia Keys (No. 7) notches a record-tying 13th top 10, joining Mariah Carey,
Mary ]. Blige, Toni Braxton and Whitney Houston for the most top 10s among females, Mean-
while, Usher’s resurgence continues at the format with the No. 28 debut of “There Goes My Baby.”
It follows the chart-toppers “Here I Stand” from 2008 and “Papers” in January. —Raphael George
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N4 MARTIR (A MARTI R LITT SHULM
BEDROCK Young Money Featuring Lluyd i
KAAE [OGASTER CLLICR CRAHM O WRALLA ML SIS SARRETTTUMOSLEXL POUTE L CABER D) B GAHMDRERMVERSAL MR UMAG |8
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BULLETPROOF Raheem DeVaughn Featuring Ludacris
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SWEET DREAMS Beyonce
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DO YOU THINK ABOUT ME 50 Cent
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HOME GURL Bone
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VIDEO PHONE Beyonce
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THERE GOES MY BABY Usher =
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' BAD HABITS g
H.DAVID MUSZE [H.OAVID, MUSZE) @ COLUMBIA Jay-1's latest gains

GREATEST SAY souE'rHINa Timbaland Fuaiurhg I:lrake 6 million listener

CRAWL Chris Brown
A N_ATWEH (C.BROWN A N.ATWEH,L.BOYD} O JIVELG

PRETTY GIRLS Wale Featuring Gucci Mane & Weensey Of Backyard Band

(LT IEIGTIONY hmeann 0c 0L HARNONA GRMMTCLATOANALTSRY) @ impressions, thanks BEST KEFT SECRET {0LAKINTREHIN A DAVIS W BRUWN A GOODMAK TPRICE.G BALMORIS) @ ALUIDDINTERSCOPE |
AIN'T LEAVIN WITHOUT YOU ; . THUG Slim Thug
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HARD Rihanna Featuring Jeezy | rotation increases SPONSOR Teairra Mari Featuring Gueci Mane & Soulja Boy Tellem |
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EMPIRE STATE OF MIND Jay-Z + Alicia Keys (40-plus plays); PUT IT IN A LOVE SONG Alicia Keys Featuring Beyonce
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BABY BY ME 50 Cent Featuring Ne-Yo
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MILLION DOLLAR BILL Whitney Houston The diso eams the NEVER KNEW | NEEDED Ne-Yo
SWIZZ BEATZ,A.KEYS (A KEYS,K.DEAN N HARRIS AW FELDER.R TYSON @ ARISTARME Shcksati | G.HARMONY.NE-YD (S.SMITH,C HARMON @ DEF JAM/WALT DISHEY/IDIMG
DUERIN b1 o LOVE COME DOWN' Diddy - Dirty Money

BACK TO THE CRIB Juelz Santana Featuring Chris Brown
Va. (33); and WERQ POLOW DA DON (L JAMES J.JONES E DEAN.C BROWN) @ DIPLOMATS/DEF JAM/IDJMG

Baltimore (30-plus). : ; WORST CASE SCENARIO Joe
 THOMAS, ) B THOMPSON () THOMAS J B THOMFSON,J SKINNER, TMARTINEZ @ 553/KEDAR
| CAN'T MAKE YOU LOVE ME Boyz Il Men |
Fi.0.JACKSON,BOYE 1| MEN (M REID.A SHAMBLIN) @ DEGCA |

THINKIN' ABOUT YOU

THE RUNNERS RIGD LOVE (RICO LOVE A HARR,J JAGKSON,A DAVIDSON 5 DAVIDSON K RAMSEY)

EMPIRE STATE OF MIND (PART Il) BROKEN DOWN
A KEYS.5 G CARTER,J SEWELL-ULEFICA HUNTE E KEYES 5 ROEINSON)

=

WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman :

A FATBUI (L DOUBLAS,R.DAVIS,A WASHIRGTON) © BRICK SQUAD/SO ICEY/WARNER 8R0S | Top R&B/Hip-Hop RHILLATY §HAFPERL GL FAPEIRENT ROAFOSKWEST, @ MAD BVINTERSCOFE
CANT LIVE WITHOUT YOU Charlie Wilson Albums (27-25, up I'™M ILL Red Cafe Featuring Fabolous |
THE (H.JMASON, JR..D.E THOMAS, J FAUNTLERDY N,5 L RUSSELL) @ P MUSIC/IVEILG | zs%) aml lhEil NOT LISTED (MOT LISTED) 1/8AD BOY B
SPOTLIGHT Gueci Mane Featuring Usher Jan. 10 performance % LOVE SUGGESTIONS Will Downing
POLOW DA DON (R.DAVIS U.RAYMOND IV,J JONES) D HRICK SOUADASYLUM/WARKER BROS. - =, - p & | W.OOWRING,R.RIDEGUT (W DOWNING, A RIDEOUT,T.TOLBERT} ©® CONCORD/CMG
GANGSTA LUV Snoop Dogg Featuring The-Dream on BET's “Celebration ] HIGHER THAN THIS Ledisi
G STEWART.THASH (TNASH,C A STEWART.C.C BROADUS JR.) © DOGEYSTYLEFRIRITY/CAPITOL | of Gospel.” MR JAB.TLEWIS L YOUNG,J WRIGHT (1.5 HARRIS 1115 LEWS.L YOUNG. |0 WRIGHT) ® VERVE FORECASTVERVE |

STRANDED Mario
5 GARRETTE HUDSON (3 GARRETTE HUDSOK) ® J/RMG
IMMA LOVE YOU RIGHT John Brown
B.GREEN,L.NIX (M JIMIKEZ 5 HILL,J BROWH) MOFHILLIN |

CLOSE TO YOU BeBe & CeCe Winans
| K THOMAS (B WINANE) ® BAGMALAGD 8
| GETIT IN Omarion Featuring Gucci Mane |
SONG DVRASTY (TAKE.J FRANELIN F NEWTER 0 GRAKDBERRY.] VALENTIRE, R [LAVIS) © STARWORLDMUSICWORKS CAPTTOL M th i
STEADY MOBBIN' Young Money Fealuring Gucci Mane More than doubling BINGO Gucci Mane Featuring Soulja Boy Tell'em & Waka Flocka
| KANE (D.CARTER,D.JOHNSON R.OAVIS) i CASH MONEY/UNIVERSAL MOTOWN UMRG its audience from 5.5TORCH (R.DAVIS,S STORCH.DWAY,J MALFHURS) @ BRICK SOUADASYLUM/WARNER BROS.

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em last week (up 3 THE BEST IN ME Marvin Sapp

KE (J L JOHNSON.D WAYK ERONDU,G. ARGED) @ MUSIC LINE | million impressions). AWLIKDSEY (ML SAPRA LINDSEY) @ VERITYLG |
| CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & Swizz Beatz Gucci M 34’ GROWN MAN Bradd Young
SWIZZ BEATE (G ROWN,J BUYD,K. DEAN,J.A BEREAL,D CARTER @ JVELG il Flane S0ars BRADD YOUHG (B RAVY,0 WATSON @ ACCKHOUSE
FOREVER Drake Featurlrlg Kanye West, Lil Wayne & Eminem | positions and into SEATTLE Mary Mary |
| BOLIDA (M SAMUELS A GRAHAM K. WESTD.CARTER MMATHERS) 45 THEAMLINE B TERSCOPE the top 50. WCAMFBELL (W.GAMPBELL E ATKINS- CAMPBELL, TATKINS-CAMPBELL L WINAKS MWIRANS.JR) (@ MY BLOCK COLUMED |

ON THE OCEAN K'Jon
| KON FROTEUS (K JOHNSON) ©0 UPLUF/DER TYME REPUBLIG/UMRG
REGRET LeToya Featuring Ludacris
TAME) FRANKLIN (TAME K STEFHENSON J VALENTIKE L LUCKETT.R.NEWTSR, J FRANKLIN C BRIDGES) ® GAFTOL |
YESTERDAY Toni Braxton Featuring Trey Songz

FRANY E.H.MASON, JR. (J FRANKS J ARMSTRONG M WHITE, TRATTLE, TRRAXTON) ®EO ATLAKTIC

BREAK UP Mario Featuring Guecel Mane & Sean Garreft
S.GARRETT.S.CRAWFORD [$.GARRETT,S CHAWFORD.R DAVIS) @ JENE

GET YOUR MONEY UP Keri Hilson Featuring Keyshia Cole & Trina
8 POLOW DA DON.DANJA [J JONES K L HILSOK E HAYES) @ MOELEY/ZONE 4/INTERSCOPE
HOOD LOVE Mary .J. Blige Featuring Trey Songz
B GO K DEAN (M .J BLIGE B.M COX.J AUSTINK 4.J DEAN) @ MATRIARCH/GEFFERINTERSCOFE |
CALL ME 4 DAT GOOD Just Brittany |
THE NARRATORS {G.TMOORE) NARRATORS
| CHOOSE YOU Ryan Leslie
R.LESLIE {R.LESLIE} @ MWEXTSELECTION/CASABLANCA MOTOWK |

&

tha largest airplay increase on the chart. Ses Charts

clignce impressions maasurad by Miglsen Broadcast Data Systems and sales data from a subset

§ ' I'M GOING IN Drake Featuring Lil Wayne & Young Jeezy RE_“"". | MAKE EM' SAY Meek Mill
o WEEDLZKGAIN (A GRAHAM.D CARTERL W.JENKINS) @ YOUNG MONEV/CASH MONEY UNVERSAL MOTOWN UMRG The former B2K NOT LISTED (NOT LISTED} 215/GRAND HUSTLE
‘;: WOMERN LIE, MEN LIE Yo Gotti Featuring Lil Wayne = singer collects his RE-ENTRY | 11 MY CHILD All-4-One
B ‘? B.YOUNG (M MIMMS E YOUNG.D CARTER) @ INEVITAELE/POLD GROUKDE JAME | fﬂLI"h tﬂn 10 o TUH THE HEAVYWEIGHTS (D KENNEDY.J.JONES, J PENNOCK,J KUGELL, TM MCCARTHY K MARTIN) @ PEAK/CMG
g NEIGHEORS KNOW MY NAME Trey S 5 HEADBOARD Hurricane Chris Fealuring Mario + Plies
=S y 4 : 5 R&B/Hip-Hi RE-ENTRY | 14 et
; I LTAYLOR PHAYES, J MCGEE [T 1. TAYLOR, FHAYES) D S0NG BOOK/ATLANTIC ﬂ ‘]p G DO0L ELUOTTJMOULINGS L MOLLINGS K COSSOMA L
I | AINT HEARIN' U Angie Stone Albums with an el | THINK | LOVE HER Greg Streat Fsaturlng Gucci Mane
£ 5.WHITE (. WYHK) ® STAKCME entry at No. 7. He NOT LISTED (R DAVIS) FANATIG TRAP-A-HOLIGS
‘.:~‘§ X The Party Boyz last bowed at No. 2 RE-ENTRY | 2 | UN-THINKABLE (I'M READY) Alicia Keys
iz 0J MR ROGERS ) ROGERS.B JACKSON,.C HIGH TJACKSON. GILBERT 1) @ GAMOUFLAGEMITZ COMMITTEEBATTERY p : A KEVE.K BROTHERS, N SHEBIB (A KEVS.A GRAHAM K BROTHERS, JR_N SHEBIB) © MBKIU/RNG
&f LENMONADE Guoci Mane | s Do PN 81 [T AIN'T OVER (UNTIL GOD SAYS IT'S OVER) Mauretie Brown-Clark |
FE 5 CRAWFORD (R.OAVIS,S CRAWFORD,J.H KAYLANM VOLMAN) @ HRICK SOUAD/ASYLUM WARNER BROS | the duet album AAMARD (A BROWN) @ AR GOSPELMALAGD |
;Ei! FED UP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross “Face Off (2007). 4 MAKE ME Janet
e | THERUNERS KGR EHLLGRSON B T, @ WE THEEESTEI RLERKINS [JACKSON R JERKING, TLUMPKINE M SHILOH) @ AMIUME
g;ﬁ | LOOK GOOD Chalie Boy
i3 LBRAVE (€ WILLIAMS © DIRTY 3R0,JIVE/BATTERY | BETWEEN THE BULLETS
3 FISTFUL OF TEARS Maxwell
Bes 0 HDAVID MUSZE (MUSZE HDAVID) @ COLUMBIA ‘ROCK! Ro LLS I NTo TOP 10
238 5 STAR CHICK
ii‘% HOT ROD (M MIMMS, . TATE, J.| ® POLD
Io% MEDICINE Plies Featuring Keri Hilson i is ni in- - =
8 POLOW DA DON (AL WASHINGTON) © BIG GATES/SLIP-N-SLIDETLANTIC . Snoop Dogg tallies his ninth top 10 on Top R&B/Hip-Hop Songs as *1 Wan
ﬁgﬁ TIE ME DOWN New Boyz Featuring Ray J na Rock” rises 16-10. This is the second single from Snoop's “Malice N Won-
Bov | JAV-HARI E.H BENJAMIN 1.0 & THOMAS) @ SHOTTY/ASYLUMWARNER BRDS ,, : e . i
iy TIP OF MY TONGUE Jagged Edge Featuring Trina & Gucci Mane derland” but his first visit to the top 10 since the No. 5-peaking “Sensual Se-
geE | MAD SGREWS [B.0 GASEYB.0.GASEYR. A DUAZ K THYLOR A.DAYIS) @ SLIP-N-SLIDE duction” in 2008. The new album’s lead single, “Gangsta Luv,” topped out at
cof ECHO R. Kelly
BEE IRFINITY,0.GAMPER RKELLY [R.KELLY.J SUECOFD CAMPER C.KELLY) @ JNVELE No. 24 in December. “Rock” marks Snoop’s seventh top 10 on Mainstream
812 DOESN'T MEAN ANYTHING Alicia Keys : ! o
£33 K.BRITHERS A KEYS (A KEYS.K BROTHERS. J6.) @ MEKLHMG R&B/Hip-Hop (14-8) and his 11th on Hot Rap Songs (No. 5), where it joins
ges ON FIRE “Gangsta” in the upper tier for the sixth consecutive week. The two songs
285 GOOL & DRE (6 MORODER PRELLOTTE) © CASH MONEY/UNIVERSAL MOTOWN/UNRG ) :
g5z SPEEDIN' grant the rapper his first concurrent top 10s since 1999. —Raphael George
ik 253 MUSIG ING. (0. CLABK M COLE. JR £ FRAVER G FULLER.0 GRANDBERFIYC STORES) @ STARWORLDMMUSICWORKS CARITIL
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5 o5 THE WORDS | WOULD SAY
| " SIDEWALK PROPHETS FERVENT/WORD-CURB
g 23 SING, SING, SING
CHRIS TOMLIN SIXSTEF E/SPARRDW) EMI CMG
|
. _PHIL WICKHAM FEAT. BART MILLARD INO
1 15 THERE IS A WAY
HEWWORLDSON [MFOF
LET THE WATERS RISE
_MIKESCHAIR CLHB

EE TITLE IMFRINT & KUMBER / DISTRIBUTING LABEL

Pl CASTING CROWNS
i

1 & JEREMY CAMP
| SPEAKING LOUDER THAN BEFORE EEL GTHOVEMI CMG @)
. 5 VARIOUS ARTISTS |
S WW HITS 2008 100-CLFS PAVIOENT-NIEERITY 485761 MG
1y FLYLEAF
MEMENTO MORI ASM OLTONE 01351 2/EM) CHE
1 SKILLET i
AWAKE AFDENT/BOATLANTIC 2554 PROVIDENT-ITEGRITY &
4y SWITCHFOOT
[tz HELL SURRICARE LOMWE RUAGE PP ST LANTDE REDENTIAL JES3" 0 M5
3 KUTLESS
" 1T 15 WELL BEC 7174/EMI CME
87 TENTH AVENUE NORTH
OVER 44D UNDERNERTH RELINIDN 101 20PROVDENT-WTEGRITY
1o [FEAEY GAITH

18 FORGIVEN
SANCTUS REAL SPARROW/EMI CMG
0 HEAVEN IS THE FACE
= = | STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
15 ON AND ON
CHASEN (KD
SOMETHING BEAUTIFUL
| N ATHE ATLANTIC WORD-CURE

A
| 14 POGKET FULL OF RDGKS MVRRH WORD-CURE
12 YOUR HANDS
: * M HELLER STOME TAELE

23 GLORIOUS
HEWSBOYS INFOP

g ALWAYS
SWITCHFOOT CREDENT IAL/ATLANTIC/ EMI CMG
3 {7 SALVATION IS HERE
fi *_LINGCOLN BREWSTER INTEGRITY
, LOVE NEVER FAILS
5 BRANDON HEATH MOMOMODE REUNION/PLG
5 WALK ON THE WATER
© 0| BRITT HICOLE SPAREQW/EMI CMG
5 SAVE A PLACE FOR ME
MATTHEW WEST SPARROW/EMI CMG
55 |y SOMETIMES
" |_MATT BROUWER ELACK SHOE
5 BEFORE THE MORNING
JOSH WILSON CMG
11 LIVE LIKE WE'RE DYING
i JEa KRIS ALLEN 19/ JIVE/JLG
5 CAN ANYBODY HEAR ME
MEREDITH ANDREWS WORD-CURE
2 MORE LIKE FALLING IN LOVE
© | _JASON GRAY CENTRICITY
14 HEARTBEAT
: REMEDY DRIVE WOHD-CURE
4 {2 DONTYOU KNOW YOURE BEAUTIFUL
® SEABIRD CREDENTIAL/EMI CMG

EALER
KARI JOBE INTEGRITY

GAIN

3 LYLEAF ASM/OCTONE/INTERSCOPE

GLORY TO GOD FOREVER

20. FEE IND

3 g GOD-SHAPED HOLE (2010)

£ ~_PLUMB CURE

FOR THE FIRST TIME AGAIN

JASON GRAY CENTRICITY

WHAT A SAVIOR

CATALYST MUSIC PROJECT FEAT. LAURA STORY KD

HOLD US TOGETHER

MATT MAHER ESSENTIAL/PLG

HOT SHOT
DEBUT

- |_THE ALMOST TOOTH & NAIL
WE WANT THE WORLD TO HEAR
BIG DADDY WEAVE FERVENT/ WORD-CURE
- STAND FOR YOU
% | JONKY DIAZ IND
I AM LOVED
| ABOVE THE GOLDEN STATE SFARRUW/EMI GG
g MESS OF ME
| SWITCHFOOT CREDENTIAL/ATLANTICEMI CMG
5 MNEVER SAW YOU COMING
" | BEBO NORMAN FECTO0TH & HAIL
3 EVERYDAY MIRACLES
(% CHYNNA & VAUGHAN REUNION PLE

3 UNREDEEMED
1 SELAH CURE
. g OPEN HANDS

| MATT PAPA CENTRICITY

YAHWEH
TAL & ACAEIA ESSENTIALIFLG

- 42 4 DESPERATE
3 LOSERS
| | MEIN MOTION CEKTRIGITY
- 4010 peenr o 1oN0 S STERED/GOTER
#% - 5 SAFE IN YOUR ARMS

FIREFLIGHT FLICKER PLG
B -
FORGET AND NOT SLOW DOWN
ABANDON FOREFRONT/EMI CMG

Up 37-17 on Top Christian Albums, quartet’s
debut release has also been percolating on
Heatseekers Albums, where the set’s
physical release to the mainstream market
pushes it into that chart's top 10 for the
first time (No. 7 with 2,000; up 68%).

48 |

3 NEWSONG
d GIVE YOURSELF AWAY HHM 5543/ EMI CME
T THIRD DAY
" REVELATION ESSENTIAL 10853 PRIVDENTNTEGRTY
11 STEVEN CURTIS CHAPMAN

_BEAUTY WILL RISE SPARROW 6516/EMI GMG i
1? DAVID CROWDER BAND
: |_CHURCH MUSIC 515 TEPS/SPARROW 55 15/EMI CME |
72 CHRIS TOMLIN

_HELLD LOVE SIXSTEPS/SPARROW 2359/EMI GG
5 MIRMONTAEERNACLE COR CRUAESTRA AT TEMPLE SUNGE (WLSERG)

| HEWVENGING: VAU OF CONTENPLAION MM LIGHT NORATH RBERAIE CHOR SIEEE05
g5 MARY MARY

. _THE SOOND Y BLOCKWTEGATVC LMK W33 PROVDENT-WTEGHTY )
' 13 SIDEWALK PROPHETS
| "% _THESE SIMPLE TRUTHS FERVENT BETSONWORD-CURE |
B FRANCESCA BATTISTELLI

MY PAPER HEART FERVENT 887478 WORD-GURE
97 NEEDTOBREATHE
THE QUTSIDERS ATLANTIC 519702*/WORD-CURE |

49 RED
 IRNOCENCE & ISTINCT ESSENTIL 10563 PROVESNHKTEGAITY &)
g9 KARI JOBE |
= _KARI JOBE INTEGRITY 4550/ PROVIDENT-INTEGRITY
g4 MICHAEL W. SMITH
- AMEW HALLELUJAN REINCH 11 33PROVIDENT-WTEGRT
45 VARIOUS ARTISTS |
BN SO0MGS 4 WORSHIP 50 INTEGRITY 24702/TIME LIFE_§
& VARIOUS ARTISTS [ ]
| WM TS 2008 EMY CUPRIMIEN HNTEGATTY BET742WORD-CURS

g PHIL WICKHAM

" _HEAVEN & EARTH IND 3903/ PROVIDENT-INTEGRITY
1 BRANDON HEATH

WHAT IF WE MOROWDETEUMON 10127 PROVEERT NTEGRITY

i 9': THOUSAND FOOT KRUTCH
WELLOME T0 THE MASQUERADE TOOTH & NAL 47RVEMI QMG

EILL & GLORA GATHER AND THER HOMECOMING FRENDS
| _JOY I MY HEART GAITHER MUSK GROUP 2727 EMI LG
',y BRITT NICOLE
* (°%_THE LOST GET FOUND SFARROW 2358/EMI MG g
4 41 MERCYME
! 10 IND 4626 PROVIDENT-INTEGRITY &
5y SELAH
Q 2 ~_YOU DELIVER ME CURE 79138 WORD-CURE
% 33 MAT KEARNEY
| CITY OF BLACK & WHITE A4 AHECOLUMEITECE TAEGEM (UG
53 HILLSONG
i " FATH -+ HOPE -+ LOWE: LIVE HLLSOWGNTEGHTY 4350 PRI ENTINTERSITY S
48 15 PILLAR
CONFESSIONS ESSENTIAL 10904 PHOVDENT-NTEGRITY
24 11 THE ALMOST
S0 | MONSTER MOMSTER TOOTH & NAIL 4543/EMI CMG ¢
18 30 HILLSONG

(NTED |4 [ROGETE
- 5 15 RELIENT K .y
m 41 & ANBERLIN
NEW SURREMDER UNNVERSAL REFLBLIC 071710/EM CWG

o FORGET,
E PHILLIPS, CRAIG & DEAN
FEARLESS N0 4506/ FROVIDENT-INTEGRITY
LEELAND
d LOVE 15 N THE BAOVE ESSENTIAL 10805/ PAOVIDENT-TEGRITY
~ BARLOWGIRL |

THE DEVIL WEARS PRADA
ABVE 1ZMORD-LUHE &

TEARL, LLSONG MTECAITY 451 FRIOMIENT-WTEERTY

ISRAEL HOUGHTON
‘THE POWER OF ONE NTEGRITY 4551, PROVIDENT-NTEGRITY
YOLANDA ADAMS
PLATLIST:THE VERY BEST OF YOLNIA A V55170
THE PRIESTS
HARMONY ACA VICTOR 59825/RMG
MATTHEW WEST
SOMETHING TO SAY SPARROW 4520/EMI LMG

Y 450500 WEEL

EE
HOPE RISMNG M0 4567/PROVIDENT-INTEGRITY
AUGUST BURNS RED
CONSTELLATIONS SOLID STATE 43854 EMI GMG
JASON CRABB
JASDN CRABB GAITHER MUSIC GROUP 1143 EMI CMG
SEABIRD
ROCKS INTD RIVERS CREDENTIAL £S5 EX/EMI CMG

Group returns to No. 1on Hot Christian AC
Songs for a fourth week and claims its
seventh leader on the audience-based
Christian Songs list, drawing 6.6 million
impressions. Track also spends a 13th week
inside the top 10 on Christian CHR (Mo. 9).
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"2 | UNTIL THE WHOLE WORLD HEARS
G 58 STREET/HEUNIQN,P

| TOBYMAL FUREFRONT/EMI GHG
17 WHAT FAITH CAN DO
| KUTLESS BEC/TOOTH & NAIL
o5 THE WORDS | WOULD SAY
SIDEWALK PROPHETS FERVENT/WDRD-CURE
35 REVELATION SONG
_PHILLIFS. CRAIG & DEAN N0
35 HOLD MY HEART
21
23

TENTH AVENUE NORTH RELINION PLG
FOLLOW YOU

LEELAND WITH BRANDON HEATH ESSENTIAL FLG
SING, SING, SING

CHRIS TOMLIN SD(STEPS/SPARROWEMI CMG

.. GLORIOUS
| MEWSBOYS INFOP

PHIL WICKHAN FEAT. BART MILLARD IO

THERE IS A WAY

NEWWORLDSON [KPOP

ALIVE AGAIN

MUATT MAHER ESSENTIALFLG

' HE IS WITH YOU

|_MAKDISA SFARROW/EMI CMG

HEAVEN IS THE FACE

STEVEN CURTIS CHAPMAN 574RROW/EM| GG

FORGIVEN

SANCTUS REAL SPARAOW/EMI CMG

LET THE WATERS RISE

MIKESCHAIR CURE

~ ALIVE
POCKET FULL OF ROCKS MR EH/WORD-CURE
ON AND ON

J S
SOMETHING BEAUTIFUL
MEEDTOEREATHE ATLANTIC/WORD-CURE
WALK ON THE WATER
BRITT MICOLE SPARRUW/EMI CMG

I'D NEED A SAVIOR

AMONG THE THIRSTY REV

SALVATION 1S HERE

LINGOLH BREWSTER INTEGRITY

GAINER [T
| 55 5 HEALING HAND OF GOD
JEREMY CAMP BEC/ TOOTH & NAIL

~ WE WANT THE WORLD TO HEAR
EIG DADDY WEAVE FERVEKT/WORD-CURR
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CHASEN M0
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EE TITLE IMPRINT & MUMBER | DISTRIBUTING LAREL
1

2 17 FRED HAMMOND
LOVE UNSTOPPABLE F HAMMONDVERITY 43347/ LG

| 3 66 MARY MARY
" THE SOUND MY ALOCK COLUMEIA 25057 */S0NY MUSIG &
- 4 g3 HEZEKIAH WALKER & LFC
S SOULED OUT VERITY 23487/0LG
33 BRIAN COURTNEY WILSON
| JUST LOVE SPIRIT RISING D66/MUSIC WORLD :
) 51 VARIOUS ARTISTS |
£ WOW GOSPEL 2008 WORD-CUREEMI CMEVERITY 116T5ULG
12 BYRON CAGE
. FAITHFUL T0 BELIEVE GOSPO CENTRIGVERITY 43343 LG -
 THE WHISPERS
" THANKFUL KINGDOM BSE8
81 JAMES FORTUMNE & FIYA
THE TRANSFORMATION BLACKSMOKE 3045 WORLDWIDE
. DONALD LAWRENCE & CO.
© 7 _THE LAW OF CONFESSAN, PART | DUIET WATER VERITY 21473 L5
a1 VICKIE WINANS
| HOW | BOT OVER DESTINY JOY 8120 !
YOUTHFUL PRAISE FEATURING J.J. HAIRSTON
RESTING 0N HIE PROMISE EVIDENCE GOSPEL 7213LIGHT |
5 J MOSS
JUST JAMES PALAM GOSPD CENTRIGVERITY 478100LG
ISRAEL HOUGHTON
" _THE POWER OF ONE INTEGRITY/COUUMBI 42584 500 MUSE
g7 YOLANDA ADAMS
FLAYLIT THE VERY BEST OF YNHLANB ADAME VERITYEERLY ITASDEINY NLET
2: EARNEST PUGH
e zli % LIVE: RAM O LIS EFMELACKSMOKE 3070/WORLOWIDE
a1 3 WILLIAM MCDOWELL
AS WE WORSHIP: LIVE E1 5103
4 SMOKIE NORFUL
0_LIVE TREMYLES 12832/EMI GDSPEL
25 79 VARIOUS ARTISTS
WO (L ESENTINLE: AL INE FAVDRITE BONGE WERC-CLRENERITY 27678 BA (ME
BISHOP PALL 5. MORTON PRESENTS THE FGECFMC
| CRY YOUR LAST TEAR TEHILLAH 7208/LIGHT
8 DONNIE MCCLURKIN
: PURFLIST. THE VERY BEST OF DORSIE ICCLBRON 5T EGACY TR0 WIEL
 LECRAE
REBEL REACH SEOTO/INFINITY |5
THE BROOKLYN TABERNACLE CHOIR
DECLARE YOUR HAME: LIVE WORSHIP INTEHTY COLVER 45120 SONY NLESC <
VARIOUS ARTISTS |
GOTIN HAVE GOSPEL! 7 NTEGATYGOEPD CENTRIGVERITY S3271ALG

s
19 FORGIVEN
SAMCTUS REAL SPARROW/EMI CME

19 WHAT FAITH CAN DO

|_KUTLESS BEC/TOOTH & NAIL
13 DONT YOU KNOW YOURE BEAUTIFUL

SEABIRD CREDENTIAL/EMI CMG

53 CITY ON OUR KNEES

- _TOBYMAC FUREFRONT/EMI CMG
16 FORGET AND NOT SLOW DOWN

~|_RELIENT K MOND VS STEREG/GOTEE
. 1y AGAIN

b FLYLEAF &M/ DCTONEINTERSCOPE
55 HEARTBEAT

= REMEDY DRIVE WORD-CURE
% 19‘_ UNTIL THE WHOLE WORLD HEARS
" CASTING CROWMS BEACH STREET/REUNIGN/FLG
WALK ON THE WATER
BRITT BICOLE SPARROW/EMI CMG
5 WE SHINE
- STELLAR KART ID

14 LET THE WATERS RISE
MIKESCHAIR CURE

E‘I BEAUTIFUL ENDING
i . _BARLOWGIRL FERVENT/ WORD-CURE

g HERE IN THIS MOMENT
BECKAH SHAE SHAE SHOL

y g HANDS
~ | _THE ALMOST TOOTH & Ml
2 SOMETHING BEAUTIFUL
|_MEEDTOBREATHE ATLANTIC
. DESPERATE
~_FIREFLIGHT FLICKER/FLG
13 ANTIDOTE
= E.REITH GOTEE
- SAFE IN YOUR ARMS
| ABANDOM FOREFRONT/EMI CMG
1 HANG ON
FLUMB CURS
17 10 ALWAYS
b  SWITCHFOOT CREDENTIALATLANTIC/EMI CME

¢ LOSERS
ME IH MOTION CENTRICITY
15 - BEST OF ME
" THE LETTER BLACK TOUTH & NAIL
3 SAFE
FHIL WICKHAM FEAT. BART MILLARD IND
OUR TIME
GROUP 1 CREW FEHVENT, WO
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RAIN ON US
EARNEST PUBH EFM/ELACKEMOKE/ WORLOWIDE
5 a5 CLOSETO YOU
[ _BEBE & CECE WINANS BEC MALACD
54 HOW | GOT OVER
| VIKIE WINANS FEAT. TIM BOWMAN, JR DESTINY JOY
. GOD FAVORED ME
4 | f LFE FEAT. LB
5 47 JUSTIFIED
| SMOKIE NORFUL TREMYLES/ EMI GOSFEL
: g GODIN ME
MARY MARY FEAT. KIERRA “KIKF SHEARD [ ELOCK COLUMAW
41 ALLINEED
BRIAN COURTHEY WILSON SPIRIT
2q RESTORED
" J MOSS PAJAM/GOSPO CENTRIC LG

WORLD

L BEBE & CECE WINANS EAC/MA
WAIT ON THE LORD
DOKNIE MCCLURKIN FEAT. KAREN CLARK-SHEARD VERITY/ LG
FAITHFUL TO BELIEVE
BYRON CAGE GOSPO CENTRIC VERITY JLG
- ENCORE
| JAMES FORTUNE & FIYA ELACKSMORE WORLDWIDE
THE MASTER PLAN
TAMELA MANN TILLYMANN
, 12 BREAKTHRU
~_GREG O'QUIN & IPRAIZE PENDULUN
5 THE BEST IN ME
MARVIN SAFP VERITY/ LG
16 LORD DO IT FOR ME

ALVIN DARLING EMTRD GOSPEL
m 20 _13_ RIZEN VERITY/JLG
g ¢ NOBODY BUT JESUS
" | SHIRLEY CAESAR FEAT. J MOSS SHU-BEL/LIGHT
10 RESTING ON HIS PROMISE
FOUTHFUL 1 £ GOSPELLIGHT

.13 GOOD NEWS
- '¥ | VANESSA BELL ARMSTRONG EMI GDSPEL
20 THIS JOY
BEHIF IMBE
. .14': EVERY PRAYER
""" ISRAEL HOUGHTON FEALIRING MARY MARY IITEGFITY COLUMEA
LET THE WORD DO THE WORK
18 & GO, FEAT. BR0 HAHE CUET 5
% B ' DON'T DO IT WITHOUT ME
S5 BISHOP PAUL 5. MORTON TEHILLAH,LIGHT

BT HAEST
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DID IT AGAIN {LO HECHO ESTA HECHO)
SHAKIRA EPIC
. WHY DON'T YOU LOVE ME
BEYONCE MUSIC WORLD/COLUMBIA
s ONE LOVE

DAVID GUETTA FEATURING ESTELLE GLIM ASTRALWERKS CAFTTOL

RUSSIAN ROULETTE
RIHANNA SRP/DEF JAMIDJMG
n g i COME BACK CLEAN
| THE CRYSTAL METHOD FEATURING EMILY HAIMES TIVY EREINCARMATE
B
L . AMJULIE MONSTER/HEAR/CMG
. 14 PUSHNPULL
- _WOFERINI & MARIN VS SYLVIA TOSUN LOVERUSHEER TO SUN
H ON THE FLOOR (OH BABY PLEASE)
KAYLAH MARIN EFIFHANY
MAKE ME
- 10092 et saume
-g DRAMA QUEEN (TEXTING U)
| SIMONE DENNY + BARRY HARRIS EARAY HARRIS
2 ¢ YOUARE
o ~ TONY MORAN FEATURING FRENCHIE DANIS [WANCE MUEIS PRODUCTIONS
o ——
ROBBIE WILLIAMS ASTRALWERKS/ CAPITOL
é 9 BAD ROMANCE
LADY GAGA STREAMLINE KOHLIVE CHERRYTREE INTERSCOPE.
| Ere—
RANNY FEATURING NINA FLOWERS
& 12 HEAVY CROSS
THE BOSSIP COLUMELA
= &S TIK TOK
KESHA KEMOSAEE/ RCARMG
H g KEEPING SCORE
HANNAH SNOWDOG
E REVOLVER
MADDNNA FEATURING LIL WAYNE WAHNEER AROS

16 13 YOU USED TO KNOW
~ _ANDREA CARMELL CURYY

E WONDERFUL
BILLIE MYERS FRUITLOOF
24 g HERE WE COME (READY OR NOT)
i ROD CARRILLD & SHEFALI CARRILLO

19 8 MEET ME HALFWAY
THE BLACK EYED PEAS INTERSLOPE

ARTIST
TITLE IMFRINT & KUMBER / DISTRIBUTING LABEL

2 g LADY GAGA
: THEFAME WIRSTER P STEE. MM THETHEE T

DJ POET NAME LIFE
TOTAL CLUB HITS 4 THRIVE S0825/10JME

LMFAO
PARTY AOGK PARTY ROCKMALL | AMCHERRYTREEANTERSO0PE 012530064

"5 5 DAVID GUETTA
(ONE LOVE GUM B5847*/ASTRALWERKS

E’ VARIOUS ARTISTS i
MO THATS WHAT | CALL CLUS HITS EMAUNVERSAL SE256S0Y MUSIC

16 '21 FEVER RAY
FEVER RAY RABID 2408* MUTE®

nﬂg IMOGEN HEAP |.I
ELLIPSE
- - 47 LAROUX i
| LAROU BIG LFEPOLTOR TERSLOPE 013383° 164,
ﬁﬁ VARIOUS ARTISTS
O THATS WHAT | GALL DRNCE CLABSICS EVYANEREAL TN 28 B0 B0y VLGS
- 12 1p MIIKE SNOW [
~ MIIKE SHOW DOWNTOWN 70085 A
LR IEHHHQU

B oo
KALEIDOSCOPE MUSICAL FREEDOM Z08Z/ULTRA

14 15 TIESTO

@ SOUNDTRACK
SLUMDDG MILLIONAIRE IKTERSCOPE 012502/164

47 7 VARIOUS ARTISTS
JUST DANGE 2 ULTAA/ISLAND 073575/10MG

ﬁ CASCADA
EVACLIATE THE ROBHING 75084 L

22 ¢ DJ SKRIBBLE
TOTAL CLUB KITS 3 THRIVEDANGE 90814, THRIVE

NEON INDIAN
PEYCHIC CHASMS LEFSE 001

BREATHE CAROLINA
HELLOD FASTINATION FEARLESS 30127

DAVE AUDE
DAVE MIDE PRESENTS: ULTRA.2010 ULTRA 2197

- 49 29 THIEVERY CORPORATION
RADIO RETALIATION ESL 140
mm NITIN SAWHNEY
LONDON E1 2036
e

WAIT FOR ME LITTLE I0IOT 9416/ MUTE

-

i) 21 22
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TITLE
ARTIST IMFRINT { PROMOTION LABEL
s GIVE ME LOVE
STEPHEN KEYES MADTIZZY

FANCY FREE
SUN Ji
ACAPELLA
KELIS WILL L AN/INTERSCORE
6 SHAME ON ME

 AMANDA BLANK DOWNTOWH
DIRTY DESIRE
UTADA ISLAND/IDJME
E POWER OF MUSIC

27 [ M

WORKIN' GIRL
KELLY KING TRES KNEEHOWS

FEEL IT
it | 45 2| i . T ST R O AT 5L 06

e ﬁ@ | WANNA BE YOUR BABY
HENRI DAUMAN
E
% 1 BRITHEY SPEARS JIVE/JLG

@ LOST IN YOU
JIMMY 0. ROBINSON PRESENTS CEEVOX J MUEIC

- 5 14 | WANT TO KNOW WHAT LOVE IS
~ MARLAH CAREY ISLAND/IDIME

TELEPHONE

HEY HEY
4 3 . DEWMIS FERRER OBJEKTIVITY

%@ | LOOK TO YOU

WHITNEY HOUSTON ARISTARMG

FOR YOUR ENTERTAINMENT
ADAM LAMBERT 15/ECA/RMEG
STRIPED SOCKS
TAYLOR BRIGHT BRIGHT HOUSE

Al . WHATCHA SAY
- JASOM DERULO BELUGA HEIGHTSWARNER BROS.

ﬁ ANGEL ON THE DANCEFLOOR

DAVE MATTHIAS FEATURING HATALIA FLORES CARRILLD

- THE PRICE

"2 _5 DAPPLED CITIES
FEELIN' LIKE A SUPERSTAR
BARBARA TUCKER 8 STAR
IT'S OVER
04 SCOTT MANN FEATURING AMUKA [ SM
END OF THE DAY
MARLJA MESKOVSKI KING OF CLUES

. FIGHT FOR YOU
3017 ionGan PAGE HE 1 THERK

UHERTRLNECH SCIPE

§§ WISH U LOVE m ELECTRICITY
GHAD JACK & TIM LETTEER V3, FAWN HADES BRIAN ANTHONY SOGHNI

Wl - TIK TOK
KESHA KEMOSABE RLARMG

@ HANG ON
PLUME CURE

M  ; ONELOVE
DAVIO GUETTA FEATURING ESTELLE GLIW oL

BAD ROMANCE
LADY BAGA 5TREAMLINE KONLIVE CHERRY TREENTERSCOFE

" FIGHT FOR YOU
i 7 15_ MORGAN FAGE NETTWERE

HARD
RIHANNA FEATURING JEETY SHP/DEF JAMIDIMG

6 s COME BACK

SOPHIA MAY NERVOUS

BROKEN STRINGS
10 1o BEPLA
2 IYAZ TIME 15 MONEY/BELUGA HEIGHTS/REPRISE

CAREFREE NERYOUS
nmﬁ DO YOU REMEMBER
JRY SEAM FEATURING SEAM PAUL & LIL JOM ASH NDNEVUNVERSAL FEPUSLC
14 1-‘,;' KISS ME BACK
~ KIM S0ZZ1 ULTRA

g GHOSTS 'N STUFF
DEADMAUS FEATURING ROB SWIRE MALSTRAR LULTRA
15 |3 SMOKE
: JUS JACK WITH PHIL GARANT FEATUIRING MATINA PARISI MODA

3
@a ERITNEY SPEARS JIVE LG

1717 RELEASE ME
AGNES KING ISLAND ROCKY STAR/NFM
LOVE KEEPS CALLING
ANNAGRAGE ROBEINS
¥ YOU AND |
| MEDINA LARELADE

EVERY MORNING
ULTRA

m ESCAPE ME

TIESTO FEATURING C.C. SHEFFIELD MUSICAL FREEDOMAATRA
B e

LITTLE BOOTS 579/ELEKTRA/ATLANTIC
- s 1a | WILL BE THERE
| TESTO 5 SNEARY SOUMD SYSTEMULTRA

@@ SAD SONG

BLAKE LEWIS TOMMY DY
sa 4 HEARTBREAK
] M'BLACK ROBEINS

REMEMBER (LA DI DA)
LUGAS PRATA ROBRING
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3 TITLE IMPRINT & NUMEBER / DISTRIEUTING LABEL
) |l H. HAHNM. GOERNE/C. SCHAFER
1 [WORCE 05 Jht P

» g THE PRIESTS
HARMONY RCA VICTOR 53825/RMG
CUARA DAMRAL MUNCHHER RUNDFUNKORCHESTER (ETTINGER
COLORATURAS: OPERA ARIAS VHGR CLASSICS 15613810
5 12 CECILIA BARTOLI

IST
TITLE IMPRINT & NUMBER | DISTRIBUTING LABEL |

RATY LIVE
VARIOUS ARTISTS
LETTERS T SANTL: A HOUIMY MUSKCAL COLLECTION CONCORD 231905 B
VARIOUS ARTISTS
4 EFR A 26 O Y ARG 0, 70 MR,
5 5 ELLAFITZGERALD
] TWELVE HIGHTS WM HOLLYWDOD VERWE HIP-0 SELECT 112820 UNE

HARRY CONNICK, JR.
YOUR SOMBS COLUMBIA 473284 SOKY MUSIC

6 14 BARBRA STREISAND |
LOVE 15 THE ANSWER COLUMELA 42354/ SONY MUSIC
DIANA KRALL

|_QUIET NIBHTS VERVE 012433/VG &

g 12 PINK MARTINI
SPLENDOR IN THE GRASS HEINZ 6*
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RECORD COMPANMIES: Columbia Records Group names
Ashley Newton president. He was executive VP of A&R
at RCA.

Sony Music’s Commercial Music Group names Gil Aronow
executive VP of business and legal affairs. He was senior VP.

Universal Music Mexico promotes Jose Puig to GM, He
was VP of Latin artists marketing at Universal Music Latin
America.

Sony Music Entertainment Canada names Shane Carter
president, He was co-president of Sony Music Canada.

N

PUBLISHING: BMI promotes Anne Cecere to director of
film/TV relations. She was associate director.

Warner/Chappell Music appoints Phil May VB/GM in
Nashville. He was a founding partner of global music pub-
lisher R2ZM Music.

Dutch collecting society Buma/Stemra will submit Hein
van der Ree—currently CEO of Epitaph Europe — for ap-
pointment as statutory director/chairman of the board.
The Buma/Stemra members will meet to consider the ap-
pointment March 22. If appointed, he will succeed Cees
Vervoord May 1.

DISTRIBUTION: Universal Music Group Distribution pro-
motes Nydia Laner to senior VP of Latin sales and market-
ing. She was a senior sales executive at Universal Music
Latin Entertainment.

TOURING: The Agency Group hames Guy Richard VP
and an agent. He served in the same role at the William
Morris Agency.

RELATED FIELDS: Licensing consulting company Rights-
Flow names Michael Kauffman VP of sales and marketing.
He was managing partner at the HiFive Group.

MTV Latin America promotes Pablo Szneiberg to VP of
original content development. He was director of develop-
ment at Nickelodeon Latin America.

—Edited by Mitchell Peters

Grammy

Award-

nominated artist

Keri Hilson

performed Jan. 16 at
Haze nightclub in Las
Vegas, where she sang
a string of hits including
K ¥

k You Down,

the Country Music Hall of Fame and Museum
sponsored the Nashville premiere of “Crazy Heart,” the debut
feature film from writer/director Scott Cooper starring Jeff Bridges.
Bridges won the Golden Globe Award for best actor in a movie-drama for the
role. From left at the screening’s post-party: BMI VP of writer/publisher relations for

|

S ASCAP

VP of international and
domestic membership for Nashville
Ralph Murphy (left) welcomes singer/songwriter/
composer Eric Michael (center) to the ASCAP family.
Michael recently inked a deal with multiple Emmy Award
and ASCAP Film/TV Award-winning composer/songwriter
Brian D. Slewert’s music production company Great Source Music.

From left: Murphy, Michael and Siewert.

i

On a recent trip to Minneapolis, Glassnote artist Justin Nozuka visited Target's
headguarters. His upcoming album, “You | Wind Land and Sea,” is due in April,
From left: RED Distribution president Bob Morelli; Nozuka; Nozuka's bassist,
Anthony Lavdanski; Target music buyer Tim Benson; and Glassnote president
Daniel Glass.

MNew West Records and

Nashville Jody Willlams; Lost Highway recording artist Ryan Bingham, who co-wrote the

film's song “The Weary Kind"; artist/producer T-Bone Burnett, who co-composed the film’s music;
Bridges; and New West Records president Cameron Strang. PHOTO: COURTESY OF ERIKA GOLDRING

COLE: PALIL SHOUL

WORKS

MUSIC FOR RELIEF AIDS HAITI VICTIMS

Alanis Morissette, the All-American Rejects, Dave Matthews
Band, Enrigue Iglesias, Hoobastank, Linkin Park, Lupe Fi-
asco, Kenna, Peter Gabriel and Slash are among the acts that
have donated exclusive songs to nonprofit group Music for
Relief to raise money for the earthquake victims in Haiti.

In the days following the Jan. 12 earthquake that devastated
Port-au-Prince, Music for Relief—founded by Linkin Park
after the Asian tsunamis in 2004—contacted artists to donate
music to sell for charity on its Web site. The songs are a mix
of unreleased studio material and live tracks.

“We started talking about how huge the impact was and
how we really wanted to do something special,” Music for Re-
lief executive director of operations Whitney Showler says.
“|Linkin Park] started reaching out to other artists who also
felt deeply saddened and impacted by the earthquake and we
gota great response.”

The music is also available for download at each of the par-
ticipating artists” Web sites. After clicking to download the songs
bundle, users will be sent a zip file with the MP3s. Fans are then
asked to give a suggested donation of $10, but Showler says that
no amount is “too big or too small.” —Mitchell Peters

[LINSIDE TRACK]

Lloyd Cole will enter the studio March 8
to record his new album—with a little
financing help from his fans.

The former Commotions leader
used his Web site and e-mail list to en-
courage prepurchase of the follow-up
to 2006's “Antidepressant,” which he
says has raised a significant amount
of the funding he needs to record it.
“I'm looking to raise $60,000, which
these days is a lot of money, but it's
looking like I'm going to get at least
80% of it,” Cole says. “Even though |
haven't got everything we were look-
ing for, it's enough to start making
the record.”

Cole, who resides with his wife and
two sons in Northampton, Mass., has
opted to return to New York to record
in “a proper studio” with cutside pro-

ducers. “My last two records have very
much been soclo records—me in a
room for 90% of them,” he says. “I
want to make an old-school record
working with musicians | like in a
room, with songs I've just written,
probably recording to tape.”

He'll be joined in the studio by multi-
instrumentalist Mark Schwaber, who's
part of Cole’s current Small Ensemble
acoustic touring outfit, and drummer
Fred Marr, who produced some of
Cole's early solo recordings. It’s likely
that Commotions guitarist Neil Clark
will also play some role on the album.

“It is going to be very diverse in
sound,” Cole says. “There's going to
be some loud songs but also some
quiet songs—at least two or three done
in the Small Ensemble style.” wee

JANUARY 30, 2010 |

(5]
w

www.billboard.biz

Find more magazines at www.magazinesdownload.com


http://magazinesdownload.com/

Jackson
Browne, Yoko Ono
Quincy Jone:

N

h blues

‘Whitney 41.E | nd his singe g

Houston o wife, Maggie Mayall,

ki - - recently signed worldwide
administration agreements
with Wixen Music Publishing and

en Mu
-r Sharon Wixen,
nd Wixen
Randall

CITY OF HOPE'S
.| SPIRIT OF LIFE GALA

Leiweke.

Eoact S ek
e Arnold Schwarzenegger,
H ;

r

BILLEOARD JANUARY 30, 2010

Find more magazines at www.magazinesdownload.com


http://magazinesdownload.com/

Frontier
headliners

(clockwise
from top
right):

BILLY JOEL;
MADONNA
with
MICHAEL
GUDINSKI;
Kings of
Leon's
CALEB
FOLLOWILL,;
Foo Fighters’
DAVE
GROHL;
LEONARD
COHEN;
Gudinski with
KYLIE
MINOGUE
and STING

RIKSP

TO

MICHAEL GUDINSKI’S
PIONEERING PROMOTION FIRM
CELEBRATES THREE DECADES
OF HOT SHOWS DOWN UNDER

BY LARS BRANDLE
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1\1] ]_I'\ET_ GLT]:)INSIKI ]_]AS e Was amanw .dldntr.-»uur»mmh
more reason to party than r ' O of
before. An icon of th Llntmlun
music business, Gudinski founded
Frontier Touring 30 years agc
and the compa '
sometime this year to P
its 500th tour. ® During the past
three decades, aw ho s who of
rock’n’roll has toured Australia
and New Z
Frontier Touring banner. Frontier
paired Billy vel and Elton ]uhn
as co-he:
;f Bob Dy _
mnith, Madonna and Guns
ses have enjoyed Gudinski’'s
famous hospitality Down Under.
Gudinski : is founder/
chairman of the Mushroom Grouj
of Companies, the multipronged impresario cut his
music enterprise that includes Seiaiaion
Frontier and traces its roots
to the foundin g n‘r Ml shroom

S 977 vonition
Rt"{“(” d 1“ 1 ) nition Pioneering promoter: MICHAEL GUDINSKI, seen here in 1997, has been a
01' G u dlll‘sl\ S lllﬂ HLETICE cll'ld ‘visionary’ on the Australian scene, Billy Joel's agent Dennis Arfa says.

impact, MIDEM h
Aus "I]dﬂ 1T ereur 1c : is the origi
deliver a keynote at the cades before any
trade event’s International
Indie Summit Jan. 26, which
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from >>pFT-2 throughout Melbourne, booking acts like
Chain and the Aztecs. The shyness evaporated.

Gudinski came under the eye of Bill Joseph, one of the biggest

promoters, agents and artist managers in Australia at the time. Now

brimming with confidence, the young music fan got an offer from
his new mentor for the “perfect job,” trying his hands at all as-
pects of the live game. The offer came at a pivotal moment in
the youngster's career, but it carried a price. At 16, Gudinski
dropped outof school to pursue his dream of a career in music.
When
they returned home my father swiftly threw me out of the house.
I'm not bitter about that. If he hadn’t, I probably wouldn't be
where [ am today.”

Gudinski would later return to the family home. A bun-

“My parents were overseas at the time,” he recalls

galow behind his parents’ home served as the early offices
for what became Frontier Touring and the Mushroom Group
of Companies.

By the age of 21, Gudinski was opening up new frontiers
in Australia’s music scene. But not without making some
memorable mistakes along the way. In one episode, Gudin-
ski and his friend Ray Evans teamed up for what seemed a
no-brainer business scheme at the now-legendary Sunbury
Festival, an annual event that ran from the mid-'60s through
the mid-'70s in Sunbury, Victoria.

“Ray came up with the idea of a watermelon concession.
We would just truck them in and cut them in half. But the
third year in 1974, [the rain] pissed down,” recalls Gudinski,
who at the time was stage manager of the show. “And we got
stuck with 1,000 watermelons. It sort of ended in tears.

Gudinski formed the Consolidated Rock Agency with
Michael Browning, who subsequently managed AC/DC and

launched the band’s international career. Soon after they em-
ployed Tasmanian Michael Chugg, who had recently moved to
Melbourne. At the time, Chugg was selling linen by day and man-
aging bands atnight. He would go on to play a leading role in the
rise of Frontier Touring.

The triumvirate had a dalliance in the world of music maga-
zine publishing with the Daily Planet, butit closed in 1973. Gudin-
ski and Browning learned another lesson in professionalism when
they booked a disco without the requisite license, and were shut

down two weelks later. “I started to realize it was business,” Gudin-

ski says, “and you needed to have certain practices in place.”
The disco was called the Magical Mushroom Mansion. And the

Mushroom name lived on many years after the club shuttered.
Ray Evans would prove to be a constant partner in Gudinski's ven-

Working class heroes: JIMMY BARNES (left) has been one of the
top-selling rockers in Australia while working with Gudinski.

tures in those early days. The pair formed Mushroom Records in
1972 and found a vehicle to promote its acts on the live arena with
the Evans Gudinski touring business. Two years in, the label struck
platinum with Skyhooks, a band Gudinski was guiding as manager.
“Our biggest-selling album had been maybe 30,000-40,000
units. Then out of nowhere came along the Skyhooks album [“Liv-
ing in the 70s"], which sold 300,000 copies,” Gudinski recalls.
Evans Gudinski was having its own success, promoting British

and American blues bands, beginning with John Mayall & the

Bluesbreakers, then Muddy Waters and Willie Dixon. The bud-

ding promoters even handled Manfred Mann and Jethro Tull dates

as well as the early AC/DC tours of Australia.

Eventually, Evans Gudinski ran into financial difficulties and
the company ceased doing business. [t was the beginning of
the end of Gudinski's partnership with Evans, but the start
of bigger things to come.

Gudinskilearned from his mistakes. Within two years, Fron-
tier Touring was formed with a team of partmers, including
Chugg, Evans, Frank Stivala and Philip Jacobsen. This time,
Gudinski was running the show. “We had enough tentacles to
penetrate,” he says, “and we came along at the right time.” It
was the late '70s, a time when alternative, new wave music was

breaking through in England and making ripples abroad.

In January 1980, Frontier Touring presented its first na-
tional tour, bringing to Australia the British new wave band
Squeeze. Next up was a trio that would set the tone for com-
mercial success in the early part of the decade, the Police.

“Frontier had a pretty amazing run through the '80s,”
Gudinski says. “We really went out of our way to look after
the artists when they were in the country, whatever it took
within reason. We quickly got a pretty good reputation. Be-
fore you knew it, we were dealing with the Irving Azoffs,
Howard Kaufmans, Chris Wrights and Rod McSweens
big names who are still there today.”

Meanwhile, Frontier Touring was catching the biggest
names in music—Duran Duran, Neil Young, Bon Jovi and
R.E.M. among them—and bringing them to Australi

“We first worked together on Duran Duran in the early

the

14.

'80s, where we went from theaters and clubs to multiple are-
" recalls Rob Hallett, president of interna-
tional touring for AEG Live. “That was probably 1983-84. Last year
we worked together on Leonard Cohen’s triumphant, award-win-
ning tour, where we again sold out arenas despite Michael being
constantly told by his friends, ‘Leonard who?’ In between we

nas very quick

shared many successes, meals and laughs.”
Mushroom Records, Gudinski has often said, became his “day
job” while Frontier Touring was his “fun job.” There was a lot

more fun to come, continued on >>pFT-6
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from >>pFT-4 Through the years, Frontier continued to
evolve, losing a couple of partners along the way, while Chugg’s
profile grew within the firm.

By the early '90s, Frontier was a touring powerhouse with Gudin-
ski presiding in Melbourne and Chugg overseeing Sydney. “One
of the things that has kept Frontier strong is our standing as the
most reliable touring company in this part of the world,” Gudin-
ski says. “We pay quickly, properly and on time. That's the best
reputation you can get.”

Gudinskiand Chugg also earned a reputation as party animals.
“Alotofitcame in the line of duty,” Gudin-
ski says with a laugh. “It's a competitive
business. You've got to have an edge some-
where. I'm sure there are a couple of tours
we might have not got because they'd heard
of the Gudinski-Chugg legend.”

Sony Music Australia chairman/CEOQ
Denis Handlin muses over one unforget-
table celebration. “I have fond memories of
the first Billy Joel tour [in 1987], which was
an outstanding success. Both Michael and
I threw an ice sculpture of a piano into the
Sheraton Mirage pool. The industry needs
characters like Michael Gudinski. Otherwise
we should all go basket-weaving together.”

The '90s had its share of highlights for
Frontier Touring, including Guns N' Roses
concerts in 1993 at Eastern Creek Interna-
tional Raceway in Sydney (selling 71,000 tickets) and Calder Park
Raceway in Melbourne (73,000). But the decade would close out
with a bang when Chugg split in 1999 to establish his own busi-
ness, Michael Chugg Entertainment.

However, Chugg continues to admire the work of his former part-
ner. “Frontier set new standards in marketing, production and the
presentation of acts. Over the 30 years, they have supported Aus-
tralian and New Zealand acts with massive national tours,” he adds,
quipping, “particularly before I leftatthe end 0f 1999. Michael Gudin-
ski has played such a major role in most parts of the Australian music
industry. I'm proud to have been [his| partner,” he says, joking that
he “can only ask [Gudinski] to stop trying to steal my clients.”

‘Frontier set
new standards
iIn marketing,
production
and the
presentation
of acts.’

—MICHAEL CHUGG,
FORMER FRONTIER
PARTNER

As anew decade arrived, the company also extended its reach

across the Tasman Sea, opening an affiliate in New Zealand run
by Brent Eccles and his wife, Helen. “We're the only promoters
who have got a stand-alone New Zealand office,” Gudinski says.
“It's a small market, but a very exciting, trendsetting one.”
These days, Gudinski remains the undisputed power at the
helm of Frontier. But responsibilities are shared. Sydney-based
Michael Harrison, an 18-year veteran who rose through the ranks
at the affiliated Harbour Agency, plays a vital role as Frontier's
tour coordinator. His counterpart in Melbourne is Gerard
Schlaghecke, a 27-year company veteran
who previously worked at the Premier
Artists booking agency. To both men—
and his son, Matt, who runs Mushroom’s
Musive label—Gudinski entrusts respon-
sibility to ensure the future of Frontier.
(Gudinski's daughter, singer/songwriter
Kate Alexa, is making her own name as
a pop singer, with a top 10 national sin-
gle, “All I Hear,” to her credit. She is
signed to Mushroom's Liberation label.)
Inaddition, Gudinski's wife, Sue, has
been the firstlady of Mushroom Group
and a positive counterpartin the music
executive’s life for more than 30 years.
“Sue has been my solidarity in what
can be adifficult, eccentric and egocen-
tric business,” Gudinski says. “She sup-
ports me totally and she gives me ideas on how to deal with
people. She's an asset to the business without any doubt. And
she's been a very stabilizing influence in an industry where,
attimes during the years, I've probably partied a bit too hard.”
To stay ahead of the game in the competitive Australian
promotion market, Frontier last year re-engineered its Web
presence and launched new interactive features. The com-
pany has amassed a database of nearly 400,000 ticket buy-
ers, with whom it can communicate and target for specific
shows. Already the online overhaul is paying off. British
artist David Gray's October 2009 tour was one of a growing
number of Frontier treks that sold out without advertising.
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Looking ahead, Frontier will further explore opportunities
between sponsors and music events. “1 see a trend coming
where there will be a lot more sponsorship dollars which can
be diverted, not necessarily directly into tour sponsorship, but
into music-related events,” Gudinski says. “Sports gets so much
sponsorship money [now], but I can feel the cycle turning.

Music seems to be very much back in vogue as it has such a
wide age-group appeal. Sponsorship can enable us to give the
public things at a cheaper [ticket] cost.”

Gudinski says he’s had various offers in the past to sell Fron-
tier Touring or to take on investors. “Frontier has always runasa

private company, never under the scrutiny of investors. Butyou've
got to look at the options that come up,” he says. “Over the next
couple of years there’ll be a couple of situations that we'll have to
consider. [ learned from the sale [of Mushroom Records to News
Corp.] that for us tolet anyone get involved, [my involvement] would
have to be implicit. They'd be insane not to have me continue on.”

The stakes in the touring business are higher than ever, but
Gudinski doesn’t intend to cash in his chips. “We've had tours
that have lost $2 million Australian [$1.8 million] over the years,
but not too many fortunately. We've had some which have made
more than that. It's high risk, butit's a business I still enjoy.”

The coming year promises to be another busy one for Frontier,
In February and March, a combined bill of Diana Krall, Madeleine
Peyroux and Melody Gardot will tour Australasian arenas. Krall
will perform with her band and a 42-piece orchestra. The trek will
also take in five wineries as part of the popular series A Day on
the Green, in association with Roundhouse Entertainment.

Frontier also will promote tours by acts including Tom Jones,
Them Crooked Vultures, Lupe Fiasco, the Fray, Matisyahu and
Moby. Gudinski has his sights set on promoting a return visit by
Cohen, and he also plans on working with a string of rising inter-
national talents like Cobra Starship and La Roux.

“I've always been very keen on working with new artists,” Gudin-
ski says. “The new artists are the future. By trying the best in new
artists, it separates us from a lot of the competition.”

And what are the chances Frontier will be around to celebrate
its 1,000th tour?

“I'd like to think Frontier would get into triple figures,” Gudin-
ski says. “But we're in no hurry.” e
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GUDINSKI REFLECTS ON HIS TOURING
COMPANY’S THREE-DECADE RUN

Michael Gudinski, founder of Australia’s Frontier Touring and chairman of

its parent enterprise, the Mushroom Group of Companies, is a h[lld}" in constant
movement. W As he sits behind a desk at the Brisbane Entertainment C

tre,
Gudinski's left knee bounces up and down, like a sprinter’s before a race. There’'s a
hum of incoming phone calls and people entering his orbit. Visitors from all

sectors l)f‘”]\" local music glz{jil.‘-:l'l"\:" d rop |]\ to greet the man whom admirers

call “Godinski.” m “I don’t like that nickname,” he s “T find it a bit

ively.

over the top.” ® The world doesn’t revolve around Gudinski, but a fair

rased in Melbourne,
, including Frontier,
that encompass every aspect of the music business. ®m Gudinski is in Brisbane for a stop on
Green Day’s eight-date December tour of Australia. The tour is No. 489 presented by
Frontier, which marks its 30th an his year. The company is expected to stage

its 500th tour before the year is out. m “I find it hard to name someone else in the industry
with Michael’s global success on the touring side, the label side and the publishing side,”
Universal Music Australia managing di sh says. “He’s one of the music
industry legends. We're lucky to have him in Australia Troy Blakely, senior VP of the
Agency for the Performing Arts and one of Gudinski's many U.S. colleagues, says,
“Michael has not only played an important role in developing artists in Australia,

he has deftly handled the entire curve of some artist careers there, from breaking to

Australia’s music business does. The Mushroom Group
is the original 360-degree b

1ess model, with 20 companie

ctor George

can return to Australiaon a

headlining and then maintaining their career so the arti:

consistent basis and always have Australia in their worldwide tour plans.” ® Backstage

at the Green Day show, Mark Wilson, bassist for supporting act Jet, pays Gudinski

it. Wilson’s carrying a python—a surprise for a bandm s birthday.

But then, nothing is quite ordinary in Gudinski's world. continued on >>pFT-10

sized chunk of

Deal maker: MICHAEL GUDINSKI ‘is one of the music
industry legends,’ Universal Music Australia managing
director George Ash says.
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Where the big names play.

Burswood has the perfect stage to suit any gig. You'll fit up to 2,500 punters in Burswood Theatre,
and Burswood Dome is the only indoor venue in Perth that can hold a crowd of 20,000.
Congratulations to Michael Gudinski and Frontier Touring on 30 years at the forefront of the
Australian Music Industry. We thank you for bringing these great acts to Perth.

Phone 08 9362 7685 or visit burswood.com.au for more information.
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| would rather be a big fish in a small sea. And | made a conscious
decision to bring up my kids in a town where I was born. In hind-
sight, if | had gone to live in England or America for a while, it might
have made a huge difference to a couple of the Mushroom artists like

Split Enz, who should have been a huge international success and

almost were.

I don't regret the decision I made, but it frustrated me not to have
the success in the U.S. that I've had elsewhere. [ don't think it's too
late, though. I've gone in with Korda Marshall on his [relaunched
U.K.] label Infectious, which has signed up-and-coming stars the
Temper Trap. They're already doing big things in the U.K. with a No.
6single there. [The Temper Trap last fall cracked Billboard's Top Heat-
seekers albums chart with “Conditions,” released in the United States
by Glassnote Records.]

[ never played an instrument. I had a bad piano teacher when I was
younger and I didn't like it. From a record company and a produc-
tion point of view, [musical training] would have been handy to have.

. L have no

It other ways, it makes me more business-savvy, reali
frustrations about being a pop star. | haven't wanted to stick my nose
too much into the musical, creative process, although I did produce

a bit in the early days.

There have been tours you've passed on, tours you've lost a lot of
money on. Frontier combined with Michael Coppel and started a fes-
tival called Alternative Nation [in 1995]. We had an amazing lineup.
But we had a shocking run of weather over three days. [Our loss] was
probably less than $2 million Australian [$1.8 million]. I fanatically
wanted to continue. That's probably one of my biggest regrets. Still,
to this day, one of the biggest things missing in our organization is
a festival. Had we continued with Alternative Nation, we would have
become a huge resounding success.

We'll most probably have another go. There are very few multiday
festival events in the country. That'samove  continued on >>pFT-14

Frontier’s Founder
Often Honored

Founder feted: MICHAEL GUDINSKI received the JC Williamson
Award in 2009 for his ‘outstanding contribution’ to Australian live
entertainment.
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Split Enz, who should have been a huge international success and
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the success in the U.S. that I've had elsewhere. [ don't think it's too
late, though. I've gone in with Korda Marshall on his [relaunched
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too much into the musical, creative process, although I did produce
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There have been tours you've passed on, tours you've lost a lot of
money on. Frontier combined with Michael Coppel and started a fes-
tival called Alternative Nation [in 1995]. We had an amazing lineup.
But we had a shocking run of weather over three days. [Our loss] was
probably less than $2 million Australian [$1.8 million]. I fanatically
wanted to continue. That's probably one of my biggest regrets. Still,
to this day, one of the biggest things missing in our organization is
a festival. Had we continued with Alternative Nation, we would have
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www.premierartists.c

Formed in 2004, lllusive is a successful hip hop and RnB recording and
publishing label representing exciting local talents such as Bliss N Eso,
Paris Wells, True Live, Lowrider, Diafrix and more.
www.illusive.com.au

THE HARBOUR AGENCY

Roundhouse is respol
concerts, staged acro:
Zealand. The events ¢
' food and spectacular
over 200 winery conce
Leonard Cohen, Alicia

events are incredibly
www.adayonthegreen

MERCHANDISING

Australian Tour Merchandising (ATM) manufactures and distributes
approved licenced product throughout Australia, New Zealand and
selected SE Asian countries. ATM work closely with new & established

dim

Since 2002, Illusive hz

autralian tour merchandising

entertainment clients and international commercial partners, including
exclusive agreements with Bravado and Signatures, to create innovative
products carefully tailored to each artist or brand.

club events, under 18
successful record lab:
www.illusive.com.au

www.autome.com.au

PUBLICITY & PRONM

In 2007 MGP was borr
the Mushroom Group'

. bandtshirts.com.au is an online shop offering passionate and loyal music
B NDE fans the chance to buy official and exclusive band merchandise from both
TSHIRTS Australian and international artists.

www.bandtshirts.com.au

MUSHROOM united approach to pr
PROMOTIONS New Zealand, MGP hz
Group of Companies.

Australia & New Zealand's largest independent entertainment group
Offices: Melbourne, Sydney, Auckland | +61 3 9690 3399 | www.mushroomgroup
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CONGRATULATIONS

INSKI, FRANK STIVALA & ALL THE STAFF AT

ON 30 SUCCESSFUL YEARS!

S PUBLISHING

In 2009 Mushroom Music celebrated its 35th anniversary. It remains the largest
independent publishing company in Australia and #1 publisher of Australian
music. Mushroom Publishing launched into New Zealand late 2005, creating the

: ; s ’ " country’s first locally based major publishing company. Representing artists such
ontinues to deliver the best live music experiences to as Kylie Minogue, Eskimo Joe, The Vines, Crowded House, Nick Cave & The Bad
tralia and New Zealand. Seeds, Red Hot Chili Peppers, The Black Eyed Peas and many more.

om www.mushroommusic.com.au

porate division supplies, manages and organises

ernment, global corporations and some of the major FI L M & TE L EVIS I 0 N
events in Australasia, in addition to staging large
istralia’s finest museums.

rontier Touring Company has been repeatedly
and Pollstar rankings as Australasia’s #1 concert
ing the Hitwise #1 Australian promoter website list.

MUSHROOMPICTURES Mushroom Pictures & Mushroom TV was formed in 1995, to develop. produce and
distribute a wide range of films, television and multi-media projects. Successes to
date include cult movies Chopper and the top #10 US hit, Wolf Creek, and the highly
lauded TV series Great Australian Albums featuring legendary albums by Crowded

e Premier Harbour Agency is Australia’s largest MUSHROOM House, Silverchair, Nick Cave & the Bad Seeds amongst others.
-agency. With offices in Melbourne and Sydney they TELEVISION www.mushroompictures.com.au
leading high profile and established artists along

s el i MARKETING & MEDIA

Mushroom Marketing provides direct access to the combined resources and

: g N FI-YeYe)Y] experience of the Mushroom Group of Companies to ensure marketers from other

;2'::(ec::;ii?f::::::f:‘i:ugzﬁ::gfai?:: dwd::uw IMARK ’i |N industries can eﬂ'eclivel)_r harness the power of music.
-ombine a quality musical experience with fine wine, e
ocations. Established in 2001 and having presented The Mushroom Group is a major investor in mem entertainment group ltd. The
rts including successful tours by. amongst others. company was founded in 1983, and today is one of Australia’s most progressive
Keys. Lionel Richie and John Fogerty. these outdoor media entertainment, digital solution and new media technical innovation
popular on the spring/summer event calendar. organisations. With offices in Melbourne and Sydney the company is listed on the
.com.au and www.adayonthegreen.co.nz ASX and comprises three businesses; mcm media - Australia’s leading music

radio, television, online and mobile content producer & distributor, Igloo digital -
digital strategy. design & website development and mis - the developer and global

s been promoting international and local tours, supplier of the movideo online streaming media solution for major video and
shows and music festivals as well as operating its audio content publishers. www.mcmentertainment.com.au
2| and publishing arm. ,:::.
[ L]
0000 Clear Intent is a fresh, dynamic in-house design agency focused on providing the
e industry with web, interactive and print solutions. www.clearintent.com.au
tlear infent
 from the merger of the promotions departments for ke Ding Dong Lounge is Melbourne’s underground & alternative rock'n roll
s four record labels and Frontier Touring. Providing a . bar that delivers live local, national & international rock. The Ding Dong
»moting and publicising our artists across Australia and it Lour)ge is the .ﬂfistar bar to New York City's very own Ding Dong Lounge,
s been an exciting recent addition to the Mushroom DINGDONG  andis nestled in the centre of Melbourne.
o Lounge —— www.dingdonglounge.com.au

Trak is one of the newest and most unique venues in Melbourne catering
T RA K to functions and events whilst offering state of the art in house audio and
visual equipment.
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Mega-reunion: The Countdown Spectacular concerts in 2006
presented stars from Australia's hit TV shows of the '70s and '80s.

Perhaps the world’s most esteemed
authority on etiquette and protocol, Emily
Post created the definitive manual on
social graces and polite conduct. Mrs.
Post included a list of “proper” gifts to
celebrate different anniversaries. For 30th
anniversaries, Mrs. Post recommends
pearls.

We couldn’t agree more.

No one deserves a pearl necklace more than Michael.

Love,

BILVA ARTIST MANAGEMENT

BILLEOARD JANUARY 30, 2010

Find more magazines at www.magazinesdownload.com
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Michael,

You are a visionatry,
extremely entrepreneurial,
and a man who doesn’t
require much sleep.

Congratulations on 30 Years
of Success.

Dennis Arfa
and Artist Group International

AGI
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from >>pFT-14  [Pink’s 2009 Australian tour, promoted by Fron-
tier competitor Michael Coppel, included one of the year’s top 10
Billboard Boxscores, with 17 shows at Rod Laver Arena in Mel-
bourne, drawing nearly 215,000 fans.]

[t gives the impression that the concert business is really healthy.
Really, the middle has dropped out alittle. With overpriced shows,
there are people hurting out there. People say entertainment al-
ways survives through tough times. We're surviving, but anyone
who tells you the concert business is stronger than ever is talk-
ing through their arse.

Where do you see the growth in the touring market?

The older market is alive, and it's discerning. But older fans need
to know it’s the real deal. Too many acts re-form and come out
here and have just two original members. Leonard Cohen restored
the faith in real music. Andre Rieu was another [unusual] suc-
cess who took time to really work the market. The Day on the
Green [concerts at wineries in Australia and New Zealand] has
established alternative venues for some acts to play, which can
really make the difference with the viability of a tour. It's some-
thing that will get bigger and bigger. [t's something we've cre-
ated which could make sense in some international countries.
We've [been|in the middle of discussions about doing some Day
on the Green events in other countries.

Sponsorship is going to twist around a lot more to music. Over
the next 12 months, you'll see a change, with sensible tie-ins with
sponsors. When sponsorship is involved, you just don't let the
act or the promoter pocket the money, but you try to pass it on by
keeping the ticket prices down.

Describe yourself.
I'm a man of my word. I'm persistent and I'm loyal. You can
talk about me in different eras. In the early days, | was justa
workaholic who had a dream. I clutched onto a dream which
eventually came to fruition. After selling the record company
[to Rupert Murdoch's News Caorp.], I probably went through
post-sale depression.

Every time I've had trouble, I've had a knack of finding a hero,
whether it was Skyhooks at the start, Split Enz, Jimmy Barnes.
Kylie [Minogue, one of the major international stars on the Mush-

room roster] was a massive thing for us.

The record business is a tough business at the moment. Being
involved with the [Infectious] label in England has given me re-
newed excitement.

And I'd like to give back more and more to the community. I'm
very lucky; when 1 go out to a crowded show or I'm walking down
the street, a lot of people recognize me and I don't hear, “You're
an arsehole.” It's usually, “Mate, what you've done for Australian
music!” There's love out there, and I don’t want to abuse that fact.

How do you divide your time overseeing the various com-
panies within the Mushroom Group?

The most important thing to do is to learn to delegate. You've got
to pick your marks. Your credibility is more important than every-
thing. | have a talent for spotting good people, developing good

‘I have a talent for
spotting good people,
communicating with
them and getting the
best out of them.’

—MICHAEL GUDINSKI

people, communicating with them and getting the best out of
them. I'dlike to have a reunion of all the staff who've come through
the group of companies over the years. So many people [who are]
successfulin the music business have come through Mushroom
atone stage or another. I've always had good rapport with my staff
and give them more and more responsibility. Even though I get
most of the kudos, it's not the way it actually goes.

You're also a serious sports fan.

Through my two years of being VP of the St. Kilda Football Club,
I've made a few moves which helped the club and we nearly won
the Premiership. [The team was the runner-up in the 2009 Aus-
tralian Football League season.] I've probably [got an ownership

share] in a dozen horses. Chris Wright [chairman of the UK.
music and media company Chrysalis Group] got me started in all
that, Horse racing is part of the Australian culture. I grew up with
it, and it's such a leveling thing. A group of young people can buy
a horse for $50,000 and win a big race. And a rich person can buy
a horse for $1 million and it runs last.

The two things I've never done—which I hope to achieve—is
aNo. 1 album in America and to win the Melbourne Cup [the pre-
mier horse race in Australia]. If we do win the Melbourne Cup,
100,000-plus people attending will know that we've won it. But
I'd give it all up for a No. 1 album in America. I've got my prior-
ities right.

What other projects is Mushroom or Frontier looking at?
I'm interested in sports promoting. ['m interested in working
with more celebrities. I can relate and have a rapport with them.
I've taken on [representation of] one of the most high-profile
footballers in history, Ben Cousins [a star of the Australian Foot-
ball League.|

We're also moving into the exhibition business. We're making
Frontier Events a priority. We've picked up the Titanic exhibition
for Australia. [The exhibit is a touring presentation of artifacts
from the shipwreck.] Beginning in April, we're going to do a lot
more in that area. We're looking at new areas that we believe there
is room for expansion in, rather than just sitting back on the same
touring circuit and living in what has become quite a standard-
ized number of ways of doing concert runs in Australia.

We figure with the international acts we're working with, there
are lots of special one-off events that can actually make a differ-
ence to a tour, whether they're corporate events or big public
events like football finals. We're looking at ways of bringing in
extra income and extra shows.

It's a hell of a long way to come to Australia, and certain things
can really make the difference of a tour making financial sense
or giving us the edge over our competitors.

Do you ever see yourself getting out of this game?

I don'tenvisage myself—unless I live to a ridiculous age, which
isn't in my genes—that | would ever fully retire. Nor would |
want to. —Lars Brandle

FT-16 |
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- CONGRATULATIONS
on 30 outstanding
years from everyone
at Rod Laver Arena,
Melbourne.
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30 years on the Frontier of
world class live entertainment.
It takes an awesome team.

And auniquely gifted leader.

“Because ol you, we've seen
the world’s best acts

here on our doorstep

Michael Gudmsk: and everyone at

Fronter Tourmg Company

Thanks for an meredible 30 years

and here’s to many more

Congratulations [rom Melbourne's

"Good Times and Great Classic Hits"

LD
{3

Find more magazines at wy\

Marking th c 7)(”]’] anniversa

Billboard asked firm founder Mic

tours presented by Frontier. Here are 15 of |

FRANK SINATRA, LIZA MINNELLI and
SAMMY DAVIS JR. (1989): “Ina way, my com-
ing of age. If my father had lived a few more
years, it would have been the one and only Fron-
tier Touring show he would have wanted to see.”

GUNS N’ ROSES (1993): “After working with
Guns N’ Roses on their first tour—they admit-
ted they never remernbered it—they turned [in]
two of the biggest shows in not only Frontier
Touring's history but Australia’s history [at
Calder Park Raceway in Melbourne and Eastern
Creek International Raceway in Sydney|. After
all the trouble that had been going on, we were
sonervous about these shows and had no insur-
ance. So it was like a dream come true when
they all went off without a hitch. It's all about
getting the timing right, and this was right at
their peak. Record-breaking figures.”

MADONNA’S GIRLIE SHOW (1993): “Still to
this day the only time when she has toured Aus-
tralia. The tour was gigantic and we went out
of our way to do everything to make it memo-
rable, including a massive Thanksgiving din-
ner at my country property where we did not
just look after the A
party but all the crew
and the hired musi-
cians.”

SOUND RELIEF (2009):
“This finally proved to
so many people that
Michael Chugg and 1
have a lot of love for
each other. [Chugg was
formerly a partner in
Frontier with Gudinski \\/ e
and now runs the com-
peting Michael Chugg
Entertainment.] Al-
though competitive, we worked together on the
most important and biggest charity event in
Australia. [The show in] Melbourne had twice
as many people but, after all, we are the home
of rack'n’roll and the Mushroom Group. A very
proud feel-good moment, and we pulled it off.
The biggest paid show in Australian history.”

KYLIE MINOGUE (1998-2008): “Just to see
her become one of the greatest live performers
inthe world, and the fact we were such a big part
of helping her develop the phenomenal amaz-
ing live aspect, and become one of the biggest
superstars of all time.”

THE POLICE AND STING (1980-2008): “Not
only were the Police one of the first acts we toured
before the well-publicized breakup, we toured
the final show in Melbourne. To be involved with
Sting from the very beginning has generated one
of my greatest relationships, and his last tour of

Australia was the sold-out Lute tour. We have
known each other for over half our lives.”

BILLY JOEL (1987-2008): “Australia has been
FT-18

BILLEOARD JANUARY 30, 2010

.magazinesdownload.com

—MICHAEL GUDINSKI

GUDINSKI RECALLS
KEY FRONTIER
SHOWS

'y of Frontier Touring,

1ael Gudinski about memorable

wvorites.

such a big part of his career and one of the first
countries he ever broke in. After going through
about four different promoters, [Joel's book-
ing agent] Dennis Arfa realized he found the
right home and we have worked with Billy Joel
ever since [including co-billed shows with Elton
John]. One of the great live performers [who]
always rallied to put on a great show.”

JUSTIN TIMBERLAKE (2007): “We wanted to
work with him for so long and even though we
lost money on his first Australian tour [in 2004],
we knew it was a worthwhile investment and,
boy, the next tour was just enormous. I can't wait
to see what he comes up with next.”

KINGS OF LEON (2009): “Although | was
quite a fan, we had nothing to do with Kings
of Leon until recently. We fought so hard to get
this tour and were so determined to ensure it
ff

so well with the boys and management. In fact,

was unforgettable. | never expected to hit it

it's one of the few tours [for which] my wife
came on the road. We felt like their new sec-
ond family, to the point [where] [ went to New
York for the wedding of one of the co-managers,
Andy Mendelsohn. It's
greatwhen acts break in
this market so far ahead
of their own country.”

LEONARD COHEN
) (2009): “l was never
LQ Leonard's biggest fan
but I had the utmost re-
spect [for him| as he
was 0 unique and in-
spirational to so many.
But after my friend Rob
Hallet [president of in-
ternational touring at
AEG Live] encouraged
me to see Leonard live in Europe and final-

ize the tour, 1 realized this was something
very special and . . . the Australian public
lapped it up.”

FOO FIGHTERS (2005-08): “Working with
the Foos is a pleasure. They have some of the
best people working around them, including
one of the greatest managers in the world, John
Silva, and they are a group that cares more about
their fans than any of the industry bullshit,
which is so important. [Frontman] Dave [Grohl]
was in Australia when I received my Order of
Australia [medal] and he has given my wife and
I the credit of rock royalty. Always a pleasure
to experience.”

CHRISTINA AGUILERA (2003-07): “Ab-
solutely enormous. [She] really changed the face
of popin the fact [that] she is such a great singer.
Someone that was at the forefront of the incred-
ible success of female artists.”

THE EAGLES (1995-2007): “l have been a
huge fan allmylife and theyare a real benchmark

RIVIEREGET
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Top tickets: Among Gudinski's favorite
Frontier tours were outings by (from top)
SAMMY DAVIS JR., FRANK SINATRA and v
LIZA MINNELLI; LEONARD COHEN; FOO {
FIGHTERS, shown with Gudinski (second

from left) and Frontier tour coordinator ' Y
GERARD SCHLAGHECKE (third from

right); and KINGS OF LEON.

/F\‘V/\\\ o 1982 —

| - st il Bichic e e WARNING: Promoting can
JEFF BUCKLEY (1995-96 chatra ; [in 20 , he absolutely repeated that suce seriouSIy damage your health

d in 1997

CONGRATULATIONS ON YOUR SUCCESS OVER THE YEARS.
FROM RANDY PHILLIPS, ROB HALLETT AND ALL AT AEG LIVE

JANUARY 30, 2010
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Congrats on 30 years

Thanks for your passion
and letting us play.
Rock, dance, pop, country
and R&B on!

From all your mates at
Nova and dmg Radio Australia
www.novafm.com.au

PROMOTION COMPANY
THRIVES WITHIN
MUSHROOM GROUP

R][]H’lg itself as Australia and New Zealand’s largest independent
entertainment group, the Mushroom Group traces its roots to the creation
by Michael Gudinski and Ray Evans of Mushroom Records in 1972.
From the start, in Australia’s close-knit music business, Gudinski has
played multiple roles in the careers of artists, foreshadowing the 360-
degree business model that has become more common in recent years.
For example, Mushroom Records had early success in the *70s with the
band Skyhooks, which he also managed. ®m Gudinski sold 50% of
Mushroom Records to Rupert Murdoch’s News Corp. in 1993 and the
balance of the company to News Corp. in 1998. But he retained his
interests in publishing, touring and other ventures. That created the
foun

lation for the Mushroom Group of today, which includes divis

focused on recording, music publishing, live music and merchandising,

publicity and promotions, marketing, movies and TV.
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ROLL IN THE PARK

=

PARK HYATT SYDNEY CONGRATULATES

MICHAEI AND THE FRONTIER TOURING
COMPANY ON

THANKS F

THEIR 30TH ANNIVERSARY,
SHARING THE MUSIC WITH U

IT'S BEEN AMAZING.

PARK HYATT SYDNEY™

ROAD, THE ROC 24 TRALIA.
ark@hyatc.com TEL: +61 2 9241 1234 FAX: 461 2 Y
sydney rk.hy

EMAIL: sy

Mushroom Music Publishing also was
founded in 1972 and remains one of Australia’s
leading music publishers.

Liberation Music is the Mushroom Group's
primary label, launched by Gudinski in 1999 after
the sale of Mushroom Records. Its sister labels
are Liberator Music, Ivy League and llusive.

Frontier Touring is the anchor of the Mush-
room Group's touring and events division,
which also includes Frontier Events, focusing
on entertainment for corporate and sport ven-

ues; the Harbour Agency, Premier Artists and
Pace Entertainment booking agencies; Round-
house Entertainment, which presents the Day
on the Green winery concerts; and the live pro-
motion arm of the 1llusive label. The Mush-
room Group includes two merchandising
entities: Australian Tour Merchandising and
ailer BandShirts.

online r

The Mushroom Group also includes two
venues: The Ding Dong Lounge is an alter-
native club in Melbourne with a sister club

Find more magazines at wy\

in New York, while Trak is
a Melbourne venue that of-
fers a state-of-the-art audio
setup and catering for host-
ing events.

Mushroom Group Pro-
motions was set up in 2007
to serve the promotional
needs of the Mushroom
Group record labels and
Frontier Touring.

Mushroom Marketing
allows outside companies
to leverage Mushroom’s
expertise in creating music-
focused marketing cam-
paigns. Other marketing
divisions include the radio
production and syndication
company MCM Entertain-
ment and the print- and
Web-focused Clear Intent.

Lastly, Mushroom Pictures
and Mushroom TV was setup
in 1995 to develop, produce
and distribute film, TV and
multimedia projects. Mush-
room reports its successes to
date include the cult movies
“Chopper” and “Wolf Creek”
and the TV series “Great
Australian Albums,” high-
lighting the works of Crowded
House, Silverchair, Nick Cave
& the Bad Seeds and others.

—Thom Duffy

A big record man: MICHAEL GUDINSKI, since 1972, has
built Mushroom Group into an entertainment powerhouse.

FT-20 BILLEOARD JANUARY 30, 2010
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Team frontier: THE BLACK EYED PEAS
(top) with tour coordinator MICHAEL
HARRISON (fourth from left) and finance
executive CARL NICHOLAS (far right);
financial consultant PHILIP JACOBSEN
(center, right) with MICHAEL GUDINSKI;
and Frontier Touring founding partner
FRANK STIVALA (bottom, left) with
Gudinski.

AT FRONT

A savvy sta ff has been a key
to the success of Frontier Touring
during the past three decades,
founder Michael Gudinski says.
Here’s a quick guide to members
of the Frontier team.

PARTNER

Frank Stivala: Stivala is the only other re-
maining partner in Frontier Touring, which
Gudinski established in 1979 with Stivala,
Ray Evans, Philip Jacobsen and Michael
Chugg. Stivala and Gudinski have known
each other since they were 16 years old. Sti-
valais also head of Australia’s largest domes-
tic booking agency, Premier Harbour,
comprising the Harbour Agency in Sydney
and Premier Artists in Melbourne.

TOUR COORDINATORS

Gerard Schlaghecke: A 27-year veteran of Pre-
mier Artists and Frontier, Schlaghecke hasa
wealth of knowledge to draw upon in his posi-
tion as a tour coordinator. Among the success-
ful tours he has booked are Australian treks by
Green Day, Them Crooked Vultures, Kings of
Leon, Foo Fighters and Regina Spektor.
Michael “Harry” Harrison: After beginning
his career at the Harbour Agency, Harrison
came to Frontier as a tour coordinator and is
an 18-year veteran. He has been responsible
for booking successful tours for Justin Tim-

s

berlake, the Killers, the Black Eyed Peas, Ma-
roon 5 and Snow Patrol.

Psyche Payne: Since joining Frontier in 2005,
Payne has worked closely with Schlaghecke for
the past five years on each of his tours. In 2010,
Payne will move into a tour coordinating role
with Frontier starting with the Cobra Star-
ship/Owl City tour.

FINANCE

Philip Jacobsen: An original Frontier partner,
Jacobsen continues to act as a consultant on fi-
nancial matters for the company. He's also di-
rector of Premier Artists.

Carl Nicholas: Both a “money man” and wine
connoisseur for Frontier, Nicholas has brought
his financial expertise to the company's tours
for nearly 30 years, ensuring its reputation for
financial integrity.

PRODUCTION

Nick Pitts: With more than 40 years in the
touring business, Pitts emigrated from the
United Kingdom 22 years ago and has worked
as a full-time tour manager for Frontier Tour-
ing since. His international experience work-
ing with artists like Jimmy Page, Elton John
and Van Morrison has been a major advantage
for Frontier and its touring acts.

Bret Chin-Quan: Chin-Quan has been a full-
time member of the Frontier team for three
years and previously worked as a freelance
tour manager.

= @ VETERANS HELP DRIVE
PROMOTER’S SUCCESS

MARKETING, EVENTS & TICKETING
Mary Bainbridge: A 26-year veteran of Fron-
tier, Bainbridge has been an integral part of its
operations for most of the company’s existence,
originally as Gudinski’s assistant and, in more
recent years, overseeing all aspects of market-
ing and ticketing for the company.

Anna Higgins: Higgins has been with the Mush-
room Group for 20 years and now works closely
with Gudinski on tours and special events.

PROMOTIONS & PUBLICITY

Reegan Stark: Stark has been Frontier’s pub-
licist for seven years, heading up the newly
formed Mushroom Group Promotions team
since 2007 and coordinating promotion across
Frontier and Mushroom Group's four labels.
Stark was responsible for the recent relaunch
of the Frontier Touring Web site, which now
boasts an active membership of 400,000-plus
fans. According to Frontier, it ranks as Aus-
tralia’s top promoter Web site.

NEW ZEALAND OFFICE

Brent & Helen Eccles: This husband-and-
wife pair has run Frontier Touring New
Zealand for the past 10 years with a team that
looks after all aspects of Frontier tours that
travel to the country. Frontier is the only pro-
moter with a dedicated full-time office in New
Zealand. Brent formerly managed, and was
the drummer for, successful Australian band
the Angels. —Thom Duffy

To the BIG

G and Frontier Touring Company

Congratulations and Thanks

for 30 years of great entertainment

CERTIFIED PRACTISING ACCOUNTANTS

JANUARY 30, 2010 |
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Congratulations
Michael Gudinski
and Frontier Touring
for reaching the
30 year milestone !

It's been an amazing journey
and Show Group is proud to have
been a partner along the way.

There's no business like
Show business !

Sydney Australia - Tel: +61 2 9352 9999
www.showgroup.com.au info@showgroup.com.au

HOW PROMOTER
BROKE NEW
GROUND

Australian pt‘.l’fOTTll ances b) the Eagles account for five of the top
25 engagements promoted by Frontier Touring, according to Billboard
Boxscore data. ® The earliest Frontier booking of the Eagles that makes the
company’s top Boxscores tally was a triple sellout at Melbourne’s Flinders
Park Nov. 29-Dec. 2, 1995. With Melissa Etheridge on the bill, the Eagles
drew 39,981 fans and grossed $2.5 million at that tour stop.

The Frontrer Townng Com any
have been steeping with us for years/

Congratulations Michael and all at the tier Touring Company.
Happy Dirty Thirty — you are absolute legends!
te your health, happiness and continued success.
II'your friends and fans at the Hote! !rban Group.

We dri

VITVHLSNY Nv8dnN 1310H

Urban... More than a hotel...
hotelurban.com.au

P urban

Find more magazines at w\

Frontier Touring founder Michael Gudinski
also helped change the face of big-scale tours
Down Under with that tour, according to Rod
Pilbeam, executive director of AEG Ogden,
which manages venues in the Asia Pacific re-
gion thatinclude Sydney’s Acer Arena and the
Brisbane Entertainment Centre.

“Michael was one of the first, on an Eagles
tour [in 1995], who introduced differential
pricing,” Pilbeam says. “They introduced a
‘golden circle’ for 1,500 seats down the front,
which had a higher ticket price. They were the
first ones that sold out. Frontier were the ones
that took the risk and the chance of getting a
bad reaction.

“What it meant,” Pilbeam continues, “was
that Frontier were able to bid for shows which

Flying high: THE EAGLES recorded their DVD ‘Farewell 1 Tour—Live From Melbourne’ during an
Australian tour promoted by Frontier in 2004.
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might have been too expensive to bring down
here. Ticket prices were always a bit higher in
Australia. The differential pricing that Fron-
tier went with first really meant that Australia
was able to keep getting shows that other areas
of the world might have outbid us for. And it
was introduced in Australia even before it was
introduced in the United States. Within 12
manths, Australian promoters were in a bet-
ter position to bid for acts.”

Frontier continued its relationship with the
Eagles. The most successful engagementin the
company's 30-year history, according to Bill-
board Boxscore data, was five sellouts by the
band at the Rod Laver Arena in Melbourne Now.
17-24, 2004, which drew 60,379 fans and grossed
$10.3 million. —Lars Brandle and Thom Duffy

((RECFERNS/GETTY IMAGES
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$6,460,931
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(3334133
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ARTIST(S)

enue, Location, Date(s)

EAGLES

Attendance,

Red Laver Arena, Melbourne 60,379
Nov. 14-27, 2004 i s Lk

EAGLES

Sydney Su| e!Dame S dne: 83,606
N“I 1 DPEA e X far sellouts

JUSTIN TIMBERLAKE, PARIS WELLS

Acer Arena, Sydne: 58,788
Oct. 31-Now. 13, 2007 th sellouts
EAGLES

Subiaco Oval, Perth 29,774
Now. 11, 2004 aul
EAGLES

Brisbane Entertainment Centre, 34,686
Brisbane, Nov. 23-Dec. 2, 2004 three sellout

THE POLICE, FERGIE, FICTION PLANE

ANZ Stadium, Sydney 43,725
Jan. 24, 2008 sellaut
BILLY JOEL

Rod Laver Arena, Melbourne 30,988
Nov. 10-12, 2006 twe seliout

THE POLICE, FERGIE, FICTION PLANE

Mebmbers Euulty Stadium, Perth 36,518
Fel twd sellaut

BILLY JOEL

Acer Arena, Sydne 34,985
Now. 15-17, 2 0‘5 : P selkout

THE POLICE, FERGIE, FICTION PLANE

Melbourne Cricket Ground, 29,655
Melbourne, Jan. 26, 2008 sellaut

RAMNKED BY GROSS.
COMPILED FROM BOXSCORES
REPORTED DEC. &, 1991,
THROUGH JUNE 20, 2009.

Promoter(s)

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

Live MNation Global Touring, Frontier
Touring

Frontier Touring

Live Mation Global Touring, Frontier
Touring

Frontier Touring

Live Nation Global Touring, Frontier
Touring

SOUND RELIEF: KINGS OF LEON, KYLIE MINOGUE & OTHERS

Melbourne Cricket Ground 81,608
Melbourne, March 14, 2008 sellaut

THE POLICE, FERGIE, FICTION PLANE

' Suncorp Stadium, Brishane 25,928

Jan. 22, 2008
KYLIE MINOGUE

Acer Arena, Sa-dney 37,657
Nowv. 23-26, three sellouts

JUSTIN TIMBERLAKE

Brisbane Entertainment Centre, 25,752
Brisbane, Oct. 27-28, 2007 2E.430 tw

BILLY JOEL

Rod Laver Arena, Melbourne 28,7
Nov. 29-Dec. 1, 2008 twa sellout

KYLIE MINOGUE

Acer Arena, Sydney 34,308
Dee. 14-17, 5008 e ol

ROD STEWART

Vector Arena, Auckland 20,248

Feb. 18-19, 2008

Sound Relief by arrangement with
Frontier Touring

Live Nation Global Touring, Frontier
Touring

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

FOO FIGHTERS, KAKI KING, THE MESS HALL

Acer Arena, Sydney 30,962
May 2-3, 2008 e el

BILLY JOEL

Acer Arena, Saydne‘,' 25,525

Dec. 9-11, 201
BILLY JOEL

Brisbane Entertainment Cenm. 25220
Brisbane, Nov. 21-23, 2001 bweds skt

KYLIE MINOGUE

Brisbane Fnterﬁlnzrgenr Centre, 30,536

Brisbane, Nov. 17-
BILLY JOEL

Brisbane Entertainment Centre, 23,321
Brisbane, Dec. 4-6, 2008 b sliouts

THE BLACK EYED PEAS, LMFAO

| s somiy St
CHRISTINA AGUILERA, LOW RIDER

Acer Arena, Sydney 25,450
July 24-25, 2007 b selionts

EAGLES, MELISSA ETHERIDGE

Flinders Park, Melbourne 39,981
Nov. 29-Dec. 2, 1985 t selauts

JANUARY 30, 2010

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring

Frontier Touring
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2" Congratulates Michael Gudinski,
& Frank Stivala and Frontier. Touring
on turning it up to 11 for 30 years!

Thanks to Frontier for *
some great shows

From Roundhouse Entertainment, promoters of the successful
A DAY ON THE GREEN winery concerts, stuged around Australia
and New Zealand in 16 exclusively booked wineries.

These popular Spring/Summer calendar events combine quality musical uis%

A *,‘

aa,

with fine wine, food and spectacular locations. With more than 200 shows /

since its inception in 2001 A DAY ON THE GREEN has proudly presented,
among others, Leonard Cohen, Alicia Keys, Lionel Richie, Rod Stewart,
Bryan Adams and John Fogerty.

8 adayonthegreen.com.av
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SYMPOSIUM

| IN ASSOCIATION WITH BLOEBS
LOEB.r

March 4, 2010
The St. Regis « NYC

Join today’s top dealmakers to explore the risks
and key opportunities shaping the future of the
music business.

DON'T MISS:

* Keynote Interviews with C-Level Executives
* Insightful Analysis From:
Media Investors, Digital Music Executives,
Equity Groups, Entertainment Attorneys,

Venture Capitalists, Music Publishers &
Brand Marketers

* Networking Receptions . .. and More!

REGISTER TODAY! *
$999 Registration Rate
Deadline: March 3

REGISTRATION
Lisa Kastner 646.654.4643 « LKastner@Billboard.com

SPONSORSHIP OPPORTUNITIES
Kim Griffiths 646.654.4718 « Kim.Griffiths@Billboard.com

IN ASSOCIATION SPONSOR MEDIA SPONSORS

N | OEB&

LOEB..- 500 4 st

mone

;

SPEAKERS INCLUDE:

MARTIN BANDIER CAMEO CARLSON TIM CHANG BART DECREM

bt ~EWP Principal EEl
Sony/ATV Music Universal Motown Norwest Ventures Tapulous
Republic Group Partners

E3

PAUL DEGOOYER ROGER FAXON JOHN FRANKENHEIMER DAVID GOODMAN

SVP of Electronic Chairman/CEQ Co-Chairman President
Games & Music EMI Music Publishing LOEB & LOEB LLP CBS Interactive
MTV Networks Music Group

B
I

DAVID HYMAN PETER KEISER MICHAEL NATHANSON JAMES QUAGLIAROLI

CEO WP Marketing Senior Analyst Principal
MOG Cracker Barrel Bernstein Research Spectrum Equity
Old Country Store Investors

ik

JOHN RUDOLPH ED RUTH CYNTHIA SEXTON JEFF SMITH
Director of Strategic EVP Global Brand CEQ
Bug Muslc Business Development & Partnerships, Licensing Smule
Partner Management & Synch
Verizon Wireless EMI Music

www.BillbooardMusicAndMoney.com
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“| AM..." BRAZILIAN TOUR

FLORIANOPOLIS  FEB 4

SAO PAULO FEB 6
RIO DE JANEIRO  FEB 728
SALVADOR FEB 10

SONY MUSIC BRAZIL
WELCOMES AND CONGRATULATES
BEYONCE FOR A RECORD SETTING YEAR!

I AM...SASHA FIERCE" CERTIFIED DIAMOND! (asrp)
"| AM...SASHA FIERCE" BEST SELLING INTERNATIONAL ARTIST ALBUM OF 2009! (aseo)
"I AM...YOURS" DVD CERTIFIED PLATINUM! (agpo)
"HALO" #1 FOR 20 CONSECUTIVE WEEKS; #1 MOST PLAYED TRACK OF 2009 (crowLey)
IFTWERE ABOY" #1 FOR 4 CONSECUTIVE WEEKS; # 4 MOST PLAYED TRACK OF 2009 (crowtEy)

[VIPRETIRATIVY |
LATTAUM FITIN

£ gl MUSIC
__ SONY MUSIC musictickets W&RRLD
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