




CONGRATULATIONS RIHANNA. 
The first female solo artist in UK chart history to achieve #1 singles in five consecutive years; 
a three-time Grammy® winner ... and forever our native daughter. 

The people of Barbados. 
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.COM EXCLUSIVES 
This week on Billboard.com, 
check out our special 
Grammy Awards section, 
including a close look at 
this year's best new artist 
nominees Drake, Justin 
Bieber, Mumford & Sons, 
Florence & the Machine and 
Esperanza Spalding. 

Events 
LATIN MUSIC 
Program topics have been 
announced for Billboard's 
Latin Music Conference & 

Awards, presented by State 
Farm. It takes place April 
26-28 in Miami Beach. For 
details, call 212-493-4263 
or go to blllboardlatin 
conference.com. 
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Congratulates 

Ari LEVINE 

Record of the Year 
"Nothin' On You" by 8.o.8 ft. Bruno Mars 
"P "* You" by Cee Lo Green 

Song of the Year 
"F*'* Yoll" by Cee Lo Green 

Best Rap Song 
"Nothin' On You" by B.o.B ft. Bruno Mars 

Producer of the Year Non-Classical 

for his 5 Grammy® Nominations 

~ congratulates all of our Grammy® nominees 
for their 59 nominations in 38 categories ~- • 

'N 

Andy Caldwell / Bebel Gilberto / Bela Fleck 

/ Buddy Guy / Chris Thile / Darrell Scott/ 

Jimmie Vaughan/ John Beasley/ Johnny 

Cash/ Kings of Leon (Caleb Followill, Jared 

Followill, Matthew Followill & Nathan 

Followill) / Los Lobos (Cesar Rosas, 

Conrad Lozano, David Hidalgo, Louie 

Perez, Steve Berlin) / Poncho Sanchez/ 

Richard Thompson / T Bone Burnett/ 

Will Sheff/ Sam Bush 

7 Nominations 

Record of the Year 
"Nothin' On Yoll" by 8.o.B ft. Bn1110 Mars 
"F*"'* You" by Cee Lo Green 

Song of the Year 
"F*"'* You" by Cee Lo Green 

Best Male Pop Vocal Performance 
"Jllst The Way You Are" 

Best Rap/Sung Collaboration 
"Nothin' On Yoll" by B.o.B ft. Bruno Mars 

Best Rap Song 

··• . ·•· 

"Nothin' On Yoll" by B.o.B ft. Bruno Mars f •is 
Producer of the Year Non-Classical ,,,,. ••• 

THANK YOU TO ALL OF OUR WRITERS FOR A GREAT 2010 

2010 Billboard® achievements 

• #5 Hot 100 Publishing Corporation • #6 Hot R&B/Hip-Hop Songs Publishing Corporation 

• #5 Hot Country Songs Publishing Corporation • #10 Christian Songs Publishing Corporation 
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THE 
LATEST 

NEWS 
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>>>WARNER 
CHAIRMAN 
JOINSRDIO 
BOARD 
Warner Bros. Records 
chairman Rob Cavallo 
has joined the board 
of streaming music 
service Rdio. In a 
statement, the 
company said Cavallo 
will "help further 
strengthen Rdio's 
relationship with the 
music industry." The 
company also 
disclosed that its 
latest round of 
funding (Billboard.biz, 
Jan. 28) raised $17.5 
million. Rdio said the 
new round of funding 
will be used to 
"aggressively expand 
its footprint to new 
platforms and new 
regions in 2011." 

>>>SONYQ3 
REVENUE DIPS 
Sony Corp., the parent 
of Sony Music 
Entertainment, said 
revenue in its music 
division fell 14.5% to 
$1.7 billion in the fiscal 
third quarter ending 
Dec. 31. The continued 
decline in physical 
music sales was only 
partially offset by 
growth in digital 
downloads, Sony said. 
Albums by Michael 
Jackson, Susan Boyle, 
Bruce Springsteen, 
Kings of Leon and the 
"Glee" cast were 
among the company's 
top-selling titles in the 
quarter. 

>>>JAGGER 
TO MAKE 
FIRST GRAMMY 
APPEARANCE 
Rolling Stones front
man Mick Jagger will 
perform at the 
Grammy Awards as 
part of a tribute to the 
late soul great 
Solomon Burke. Burke 
opened for the Stones 
several times during 
his late-career 
comeback, and the 
Stones covered his 
songs "Everybody 
Needs Somebody to 
love" and "Cry to Me" 
in the '60s. Jagger will 
perform with singer/ 
producer Raphael 
Saadiq during the 
53rd annual Grammy 
Awards, which will air 
live on CBS from the 
Staples Center in Los 
Angeles on Feb. 13. 

RIGHT SAID FRED 
AEG makes Its move In 
ticketing with Outbox 

i!-foU-:J BY ED CHRISTMAN 

GOING ROGUE 
Accessing unlicensed 
MP3s via mobile apps 

SOUTHBOUND TRAIN TWO FOR ONE 
BamaJam festival eyes Wlsln & Vandel score 

return under new owner with ticket-album sales 

APP IN HAND 
Grammys' social media 
outreach goes mobile 

TAKE IT TO THE BANK 
As Citigroup Takes Over EMI, Two Majors Stand On The Block 

Warner Music Group (WMG) 
and its private equity investors 
were being lauded in January 
for what appeared to be a pre
emptive s trike in putting the 
company up for sale, w ith 
EM! Group expected to hit the 
marke t later this year (Bill
boa rd, Feb. 5). 

But now that C itigroup has 
outmaneuvered EM I owner 
Terra Filma to gain control of 
the major-label group months 

earlier than expected (Bill
board.biz, Feb. 1), Wall Street 
players suddenly find them
selves engaging in some com
parison shopping. 

"A week ago, I would have said 
hands down WM G is a more at
tractive investment opportunity," 
says a Wa11 Street analyst who 
follows the entertainment indus
try, requestinganonymity. "But 
after looking a t the EM I num
bers, I am not so sure.• 

WMGreported $348million 
in EBITDA (earnings before 
interest, taxes, depreciation 
and amortization) on revenue 
of $3 billion in its fiscal year 
ending Sept. 30, 2010, slipping 
from EBITDA ofS397 million 
on revenue of$3.2 billion in 

the prior year. 
As a privately held company, 

EM! isn't required to release 

earnings infor mation on a 
quarterly basis. During the fis
cal year ending March 31, 2010, 
EMI reported £334 m illion 
($503 million) in EBITDA on 
revenue of £1.7 billion ($2.5 bil
lion), improving from EBITDA 
of £293 million ($442 million) 
on revenue of [1.6 billion ($2.4 
billion) in the prior year. 

While that suggests EM I was 
earning more on less revenue, 

much cottld have changed since 
then. Moreover, in the long tenn, 

some industry observers say 
Warner may be a more attractive 
investment thanks to its empha
sis on signing mttltirights deals, 
which allow the company to 
share in anci1lary revenue be
yond just recorded-music sales. 
EM! has been known to be more 
flexible in a11ow ing artists to 
shape deals, which is good for 
attracting talen t, but makes i t 
m ore challenging to make 
money on those signings. 

With Warner having re 
cently retained Goldman Sachs 
to explore a possible sale of all 

or part of its assets, thereby 
threatening to rob Citigroup 

ILLUSTRATION BY WESLEY BEDROSIAN 

of potential bidders ifit put up 
EM I Group for sale after 
Warner assets were acquired, 
Citigroup and the board of 
Terra Fi rma's borrowing vehi

cle, Maltby lnvestments, evi
dently decided that they had to 
act now. 

In its earlier-than-expected 
takeover of EM!, Citigroup re
capitalized EMI through a debt
for-equity swap, re d ucing 

EM I's debt by 65% to £1.2 bil
lion (Sl.9billion) from £3.4 bil
lion ($5 .5 b illion) . While 
Citigroup describes its takeover 
of EM I as an acqu isition, it's 
more likely that Terra Finna's 

fl.2 billion in equity was all but 
wiped out. 

T he sharply reduced debt 
level gives Citigroup and EMI 
additional options. The restruc
tured balance sheet will make 
it easier for Citigroup to syndi
cate EM l's debt- that is, sell 
portions of it to investors, in
cluding other banks. That 
would enable Citigroup to re
coup more of its investmen t 
without immediately selling 
EM!, according to an executive 
with a Wall Street financial ad
visory firm. 

"We have gone from a com
pany that is vastly overleveraged 
to having one of the strongest 

balance sheets in the music in
dustry," EMI Group CEO Roger 
Faxon says. "Th is gives us 
s trength to move forward . 
We have plenty ofheadroom in 
our loan covenants and lots of 
liquidity." 

Still, Faxon acknowledges 
that it won't be under a bank's 
stewardship indefinitely. 

"It's pretty clear that Citi
group will not sell CDs ... It's 
not a comfortable place for a 

music business to sit,' Faxon 
says, add ing that, "In d ue 
course, we of course are go ing 
to get sold. But it will be an or
derly and profitable process." 

Representatives at Citigroup 
and WMGdeclined tocomment. 

Meanwhile, an inves tment 
banker with extensive experi
ence in handling music deals 
observes that having two ma
jors up for sale a t the same time 
will raise fresh questions 
among private equity investors 
about the viabil ity of business 
models that center on the sale 
of music. 

"The question mark revolves 
around whether a subscription 
model built around the cloud will 
work for recorded music and will 
it generate enough revenue for 
music publishing," he sai•s. 

Another factor that may give 
potential suitors pause: the un
happy denouement of Terra 
Firma chairman Guy Hands' 
bet on EMI. 

"Ifl am a smart equity guy," 
Wells Fargo Securities senior 
analyst Bishop Cheen says, "I 
m ight ask myself,· Do I want to 
end up l ike Sir Guy?' • 

biz MOBILE: For 24/7 news and analysis on your cell phone 
• or mobile device, go to: mobile.billboard.biz. 
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>>>GAGA 
MANAGER, LABEL 
HEAD LAUNCH 
LICENSING FIRM 
Lady Gaga manager Troy 
Carter, Streamline 
Records president 
Vincent Herbert, music 
supervisor Paul Stewart 
and producing team the 
Co-Stars have launched 
Atom Factory Music 
Licensing, a music 
licensing, clearance and 
supervision company 
based in Culver City, Calif. 
The company launches 
with music supervision 
credits on such films as 
"Hustle & Flow," "2 Fast 2 
Furious," the "Barber 
Shop" series and "Gotti's 
Way," as well as cues on 
TV shows like "CSI: NY," 
"Kourtney & Khloe Take 
Miami" and "Keeping Up 
With the Kardashians," 
among others. 

>>>PJ HARVEY 
SIGNS WITH 
EMI MUSIC 
PUBLISHING 
British singer/songwriter 
PJ Harvey has signed a 
global co-publishing deal 
with EMI Music Publishing. 
The new pact also extends 
to Harvey's back catalog, 
which includes her albums 
"Dry" (1992), "Rid of Me" 
(1993), "To Bring You My 
Love" (1995) and "Stories 
From the City, Stories 
From the Sea" (2000). 
Harvey has collaborated 
with numerous acts, 
including Nick Cave, 
Thom Yorke, Bjork, Josh 
Homme, Sparklehorse, 
Hal Wilner, Pascal 
Comelade and Tricky. 

>>>NARMTO 
HONORJ&R'S 
FRIED MANS 
J&R Music and Computer 
World founders Rachelle 
and Joe Friedman will 
receive NARM's 2011 
Independent Spirit Award 
at the retail manufacturers 
association's 53rd annual 
convention in Los Angeles 
on May 12. "J&R not only 
holds a special place in the 
hearts and minds of New 
Yorkers, but also in the 
hearts and minds of the 
independent music 
community, the industry at 
large and NARM," NARM 
president Jim Denio said 
in a statement. 

Reporting by Karen Bliss, 
Ed Christman, Andy 
Gensler, Glenn Peoples, 
the Hollywood Reporter 
and the Associated Press. 

li•HJdl:tii BY RAY WADDELL 

OUT OF THE BOX 
AEG's New 
Ticketing Joint 
Venture Takes Aim 
At Live Nation 

As emerging companies ex
plore innovative approaches 
to the ticket ing business, the 
partnering of one of those 
companies with Anshutz En
te rtainment Group finally 
brings competit ive firepower 
to a market dominated by 
Ticketmaster. 

But the formation of Out
box Enterprises, a joint ven
ture involving AEG. Cirque du 
Soleil's Outbox Technology 
ticketing business and former 
Ticketmaster CEO Fred Rosen, 
will face significant hurdles in 
its bid to take market share 
from Live Nation's Ticketmas
ter d ivision. 

Since Live Nation and Tick
e tmas ter completed the i r 
merger in January 2010, AEG 
has been licensing Ticketmas
ter's ticketing software under 
one of the conditions set by the 
U.S. Department of Justice in 
its approva l of the merger. 
Under that provision, the DO) 
required that AEG have the 
ability to license the software 
for up to five years to help it 
establish its own ticke ting 
business and preserve compe
tition in the market. 

So why migrate away from 
Ticketmaster with four yea.rs left? 

"We are going to have an 
e xisting relationsh ip with 
Ticketmaste r and Live Na
tion, and we want to make 

sure we don't burn any 
bridges here," AEG CEO Tim 
Leiweke says. "We have time 
to make sure this is done in 
a way that won' t disrupt our 
relationship wi th our cus• 
tomers or the buildings. · 

But dearly the main moti
vation behind linking up with 
Outbox and Rosen is to estab
lish AEG as a s ignificant 
player in the ticketing market. 

" For the first time in 20 
years," Rosen says, "there will 
be two serious competitors in 
the t icketing marketplace, 
with two distinctly different 
business models: one a white 
label model where the build
ing is in control of their des
tiny and their data, and one a 
middleman model." 

Rosen. who will serve as co
CEOofOutbox Enterprises with 
Outbox founder Jean-Francoys 

360 DEGREES OF BILLBOARD 

BILLBOARD LATIN 
MUSIC CONFERENCE 
TO LAUNCH MUSIC 
MARKETING AWARDS 
The 2011 Billboard Latin Music 
Conference will feature its in
augural Music Marketing 
Awards, honoring the best 
marketing, branding and spon
sorship campaigns that use 
Latin artists and songs. 

The awards were created in 
recognition of the increasing 
role that brands and corporate 
sponsors play in the promo
tion and marketing of Latin 
music. They will also coincide 
with the release of the latest 

population data from the 2010 
U.S. Census, which is expected 
to show a dramatic increase In 
the U.S. Latin population and 
to have a significant impact on 
advertising rates and budgets. 

To be e ligible for the Music 
Marketing Awards, agencies, 
brands and labels are asked to 
submit campaigns launched In 
2010 in the following cate-
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Brousseau, brings gravitas to 
the venture. As CEO ofTicket
master from 1982 to 1998. 
Rosen helmed the company 
during its most rapid period of 
growth, building it into the tick
eting industry's most dominant 
player. He's also credited with 
bringing computerized ticket
ing into the mainstream and 
transforming the industry from 
a cost center to a revenue pro• 
ducer for venues, promoters 
and sports teams through the 
use of service fees and rebates. 

Rosen was named CEO of 
Outbox Technology's newly 
created U.S. entity in Outbox 
Enterprises last October (Bill
board . biz, Oct. 11. 2010) . 
Brousseau and Cirque du Soleil 
launched Montreal-based Out
box Technology in 2006 and 
handles ticketing for Cirque du 
Soleil , the Montreal Canadiens 

gories: print campaign, online 
or social campaign, TV cam
paign and tour sponsorship. 
To submit an entry, go to bill
boardlatinconference.com. 

The marketing awards will 
be given out during the Bill
board Latin Music Confer
ence, and winners will be pro
filed in Billboard magazine 

Back again: Former 
Ticketmaster CEO 

FRED ROSEN, who 
will be co-CEO of 

Outbox Enterprises. 

hockey team and the Bell Cen
tre in Montreal. and the Kodak 
Theatre in Los Angeles. 

ln contrast to the central
ized sales model used by Tick
etmaster, Outbox provides 
white label ticketing services 
to venues, allowing them to 
sell tickets from their own 
website and retain control over 
such areas as service fees, in
ventory management and the 
use of customer data. 

The key, according to Ros
en, is for fans to be able to buy 
tickets at the venue websi te. 
;'If you recogn ize a webs ite as 
real estate, our solution en• 
ables facili ties to make their 
websites much more valu 
able." he says. "Once the trans
actions reside there, the 
sponsorship opportunities be
come significantly more com• 
pelling. It keeps you much 

and featured on Billboard.biz 
with a link to their campaign 
and website. 

The Billboard Latin Music 
Conference & Awards, pre
sented by State Farm, will 
take place April 26-28 at the 
Eden Roe Renaissance In 
Miami Beach. Top decision
makers in Latin music will par-

closer to your consumer as op
posed to a third party having 
access to the data.• 

But will that be enough to 
steer clients away from Tick
etmaster? As a content provid
er, AEG's concert promotion 
division AEC Li ve may have 
big tours l ike Bon Jovi and the 
Black Eyed Peas, but Live Na
tion handles far more shows, 
even if the DOJ approval oflast 
year's merger prohibits the 
company from leveraging its 
clout asa promoter to procure 
ticketing contracts. Ticke tmas
tcr claims to be the third
largest e-commerce site in the 
world and has unparalleled 
distribution through its own 
site and a deal with Walmart. 

Leiweke says he expects 
AEG to begin selling its tick
ets th rough Outbox in the 
next six months and have all 
i ts global venu es r unning 
through the system within the 
next two years. A EG's collec
tion of build ings it owns 
and/or operates includes the 
Staples Center in Los Ange
les, the Best Buy Theater in 
New York and the 02 Arena 
in London. (German venues 
remain under contract to CTS 
Eventim and are excluded 
from the Outbox venture.) 

Out box remains largely un
proven as a major t icketing 
player. "They could do Staples 
Center tomorrow. they could 
do the 02 tomorrow," Leiweke 
says, acknowledging that "they 
couldn't take our 10-12 million 
tickets and do it tomorrow. 
[The two-year .ramp-up) gives 
them some time to work on 
beefing up and getting to scale. 
TI1ey will be able to do that in 
short order.• 

ticipate in panel discussions, 
which will Include an onstage 
conversation between Jesus 
Lopez, chairman/CEO of Uni
ve rsal Music Latin America & 

Iberian Peninsula, and Afo 
Verde, president of Sony 
Music, Latin Region. 

The conference will also 
feature "The Marketing Ex
change," an afternoon block 
of programming devoted en
tirely to branding, advertis
ing, sponsorship and digita l 
marketing topics. The con
ference will be followed by 
the Billboard Latin Music 
Awards, which will air live In 
the United States on Telemu
ndo on Apri l 28 and will be 
broadcast in more than 75 
other countries. 





Suspicious Finds 
Rogue MP3 Apps Present New Challenges For Legal Music Services 

Legal music services have long 
had to compete against peer-to
peer networks and rogue web
sites. Now they have to compete 
with small-ti me app develop
ers, too. 

The Android Market, the app 
store for Google's Android de
vices, offers several dozen apps 
that help users find free MP3s. 
Because the Android Market 
lacks the more stringent vet
ting process o f iTunes' App 
Store, these apps are lis te d 
alongside better-known, legal 
music services like Pandora. 
MOG and mSpot. 

Rogue apps seem to out
number the legal ones. One re
cent search for the term "MP3," 
for instance, ranked 34 English
language results for search en
gine-based MP3 apps ahead of 
even the first app for a legiti
mate music store. Amazon 
MP3. Some of these apps are 
being down loaded more often 
than major Web properties as 
well. One, titled MP3 Music 
Box. was the An
dro id Market's 
74th-most-poptJar 
free app overall 
- ahead of those 
for USA Today, 
Kindle and the 
New York Times. 
It ranked No. 4 
in the top free 
music and audio 
section, ahead of legitimate 
a pps by Slacker Radio and 
SoundHound. 

Others-using such names 
as MP3 Wizard, MP3 Locator 
and Music Wizard- boast of 
deep music catalogs. "Library 
of over 1 million songs!" reads 
the description for one, titled 
MP3 Search eXtrcme. 

But instead of services offer
ing licensed content, these apps 

PEDAL 
POWER 
Owners of iPods, 

link to music files that have 
been indexed by publicly avail
able search engines. 

One service, Getf'reeM P3, 
is actually a search engine it
sci f. Pholu, the nickname of 
that app's Ukraine-based de
veloper, tells Billboard that the 
service locates media files from 
a variety of sources: music 
biogs, concert archives. artist 
and label websites. even artist 
submissions. 

It's not difficult to find these 
apps. MP3 search app Tunes 
Home-GTunes Music was the 
No. 1 free app in the business 
section of the Android Market 
and No. 90 overall. FR EEdi 
YouTube Download, whicl1en
ables users to download songs 
from YouTubeaseither an MP3 
or an MC file, was No. 43 over
all and ranked No. 4 in the free 
media and video section. 

Of the 25 different free MP3 
search apps and three artist
branded MP3 apps examined 
by Billboard, searches for 

or crash. 

popular songs 
always yielded a 
download l ink. 
Less popular 
songs and artists 
could be found 
as well, though 
no t as consis
tently. I n only 
r ar e instances 
did an app freeze 

They're fast, too. The apps 
that Billboard tried have an av
erage Ale s ize of 450MB, and 
their download and installation 
took as little as 10 seconds over 
a \Vi-Fi connection. Download
ing an actual MP3 usually took 
around five to 10 seconds using 
Wi-Fi and closer to one minute 
over a third-generation network. 

Some developers charge for 

I Phones and iPadsare blessed with a variety of powerful 
apps that re-create the sounds enabled by guitar effects 
pedals. Now the Griffin StompBox helps those effects 
apps become more like the real thing. StompBox has 
four assig nable foot switches and comes with a cable to 
plug a guitar Into the industry standard quarter-Inch 
Input. The unit was created with Frontier Design Group 
and works with that company's iShred LIVE app as well 
as other foot switch-compatible apps, which are available 
separately. 

The StompBox carries a 11st price of $99 and will be 
availab le soon. - GP 
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their apps, with Google's An
droid Market taking a 30% cut. 
The most popular of these, 
MP3 Online Premium, costs 
$9.99 and has been down
loaded between 10,000 and 
50,000 times {the Android Mar
ket's download tallies provide 
only broad ranges). Some oth
ers cost either $1. 99 or $2. 99 
and have each been down
loaded 500 to 1,000 times. 

Corynne McSherry. intellec
tual property directo r for the 
Electronic Frontier Foundation, 
predicts search engine apps 
won't be held liable for infring
ing content on some of their 
links. "I could see an app de
veloper making an argument 
that they're essentially a serv
ice provider and therefore 
should be protected" by the safe 
harbor provisions of the Digi
tal Millennium Copyright Act 
(DMCA). McSherrysays. 

However, most apps ap
peared to be more than a con
duit to songs indexed by search 
engines. For example, Tunes 
Home, which has been down
loaded between 10,000 and 
50,000 times, lists the Billboard 
Hot 100, the U .K. singles chart 
and a Chinese pop chart, 
among others. And in nearly 
all 25 cases, the app did more 
to facil itate downloading and 
streaming than would a neu
tral search engine. 

To be clear, Google developer 

pol icies prohib it apps that vio
late another party's copyright. 
And Google's DMCA takedown 
procedures for the Android 
Market can easily be found 
through a search query. But 
someapps are so new that they 
may not have caught the atten
tion of content owners. Google 
has just begun to address the 
issue of its text ads helping 
fund websites that deal with pi
rated con ten t. In early Decem
ber, Google recognized the 
complaints of content owners 
by enhancing its anti-piracy pol
icy for AdSense. 

Going after developers' rev
enue might also be effective 
with these rogue apps. Of the 
25 search apps Billboard tried 
out, 17 are supported by adver
tising-often through Google's 
AdMob or Google Ad Services. 
One solution for content 
owners. music attorney Chris 
Cas tle says. migh t be more 
openness from mobile ad net
works to clients about the apps 
that run their ads. 

"If they were required to 
re port back to the ir adver
tisers every place where 
their ads appeared," Castle 
says, " jus t producing that 
piece of information alone 
would solve a good chunk of 
th is problem." 

.biz 
For 24/ 7 digital news 
and analysis, see 
billboard.biz/digital. 

131TS & 131~11:FS 
YOUTUBE TOPS IN digitaldownloads(10%)inrel-
MUSIC CONSUMPTION ativelysmall numbers. Digital 
According to a global survey music's killer app is also one 
by Nielsen and MIDEM, You- that results in little revenue: 
Tube has been watched by streaming video. Twenty-
57% of onllne consumers, 
making It the most popular 
form of music consumption 
in the poll. Free downloads 
(either legal or illegal) 
ranked second with 49%, a 
number that reaches slightly 
more than 70% for those 
ages 21-24 and tops 60% 
for those ages 25-29. Three 
other categories were used 
by at least 20% of respon
dents: streaming to a com
puter (26%), streaming to a 
mobile phone (21%) and 
watching music videos on a 
mobile phone (20%). 

STUDY: EMBRACE 
'DIGITAL NATIVES' 
A new Forrester report warns 
of impending difficulties for 
music companies that have 
failed to embrace "digital na
tives"-consumers ages 12-15 
who have grown up wlthdlg
ital technologies. The prob
lem, Forrester says, is that 
digital audio is a niche prod
uct. European consumers sur
veyed use peer-to-peer net
works (14%) and purchase 

TITLE 
ORIGINAi.ARTIST 

eight percent of consumers 
surveyed watch music vid
eos online, second only to 
buying CDs ( 41%) as the most 
popular music listening habit 

TV BROADCASTERS 
TO SEE AD GAINS 
According to a Deloitte report, 
TV broadcasters need not 
worry about becoming less 
re levant in an Internet
connected world. Deloitte 
forecasts TV broadcasters' 
revenue will increase by $10 
billion worldwide in 2011 as 
viewers watch an estimated 
140 bi II ion more hours 
(though it doesn't specify the 
percentage Increases those 
gains will represent). But De
loitte warns that smaller con
tent players may have a more 
challenging future because 
they lack the scale and re
sources to launch g lobal for
mats and may not be able to 
offer high-definition content. 
However, larger companies 
are expected to strengthen 
their positions through HD 
programming. 

15 Ill BLACK AND YELLOW 
WtZl<HALfll. 

2 11 GRENADE 
8RllNOMI.RS 

6 FOOT 7 FOOT 
Lil W.\'11£ FEATIJRIIIG CORY G\.lllZ 

4 20 NO HANDS 
WAl<il. R.OCKA. fl.AME FEAn..RlriG ROSCOE 0ASH t. WALE 

II 11 PRETTY GIRL ROCK 
KERI HILS'ON 

II 13 FIREWORK 
KATYP~RRY 

7 11 ARE YOU GONNA KISS ME OR NOT 
TIIOfoPSOtl S<JJARE 

• 10 12 DON'T YOU WANNA STAY 
JASOtl ALOEAtl WITH KEllYCLARKSOrt 

9 23 BOTTOMS UP 
TREY so,.(;Z f£Al\.lRINO tiCKt MIN.\.l 

10 18 MOM ENT 4 LI FE 
WCKI Mltlii,I fEAT\.FUr(G OAAKE 

/' J11son Akiean has returned to the top 10 for 
the first time since he hit No. 1 in 2009 with 
the platlnl#l"l-certlfled '' Big Green Tractor."' 

"Don't You Wanna Stay" (10·8) also mark$ the 
first top 10 for collaborator Kel ly Clarkson. 

: 
JUST THE WAY YOU ARE 
BAl.!NOMARS 

12 14 RAISE YOUR GLASS 
P!U~ 

13 10 FALL FOR YOUR TYPE 
JAME F<lXX FEATI.IWJ: OR~E 

14 12 26 STUCK LIKE GLUE 
&J.GARLAfID 

15 35 F0 *IN' PERFECT 

"'" 
111 15 32 

LOVE THE WAY YOU LIE 
Et4t-e,1 FEATIJRltlG RtUtmA 

17 13 23 JUST A DREAM 
t4£LLY 

18 16 15 MY KINDA PARTY 
JASOtl ALOEMI 

19 14 12 WHAT'S MY NAME? 
RIHAfftUI FEATUFING DRAl:E 

20 24 DOWN ON ME 
,ERHCll-t F£ATUlU. SO COIT 

Based on ma:ffllf' ringtonN sate1 data reported by N181181'1 gJA RlngScan. a WVICe ot Nlel&en ~an Olart endorwd by l lfflfflffl 
CTl1t, • Tt'I' Wlreleu Auoclatlol'I a,,,,d Mobile EntertlWlment Forum 
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GROSS/ ARTIST(S) 
TICKET PRICE(S) Venue, Date 

Attendance 
Ca~ry Promote r 

$1,393,831 
s15V$51 

$1,261,698 
S65/$20 

$748,229 

SANTANA 

BLUE MAN GROUP 
Fox Theatre, Atlanta, Jan. 18· 23 24,742 

36.112 eight snows Theater of the Stars 

BRAD PAISLEY, DARIUS RUCKER, JERROD NIEMANN 
(S.749.4515 r~an} Scoti&bank Place, Ottawa, 11,234 
5?8.87/$58.90 Onta rio, Jnll. 30 sellout Live Na tion 

s,,3,942 l:J;i-!·1¥!hi41•t·5;il'?i41I334;il4;);l•l•l:114#t·5~1l 
~$7~!,~~t~an) S~ffrfo~~~~~~';• Hamilton, !~~~f Live Na tion 

$621,788 BRAD PAISLEY, DARIUS RUCKER, JERROD NIEMANN 
<!()tQe"fflC"--Ztl\'ldan) John Ub:itt Centre, London, 
!79.28/$59.21 Ontario, Jan. 27 

8,129 Live Nation 
sel10ut 

$621,666 BRAD PAISLEY, DARIUS RUCKER, JERROD NIEMANN 

~~~~an} Bell Centre, Montreal, Jan. 29 ~1~! Live Nation, Evenko 

$496,085 
$5Q/!JQ 

$485,723 
$55 50/$35 50 

$480,680 
S99 50/S79SO/ 
$5Q.S0/$4ct50 

$477,588 

BRAD PAISLEY, DARIUS RUCKER, JERROD NIEMANN 
Allen Co. War Memorial Coliseum, 8,219 
Fort Wayne, Ind., Jan. 21 sel.Out Live Nation 

CARRIE UNDERWOOD, SONS OF SYLVIA 

DIANA ROSS 
The Colos!i,eum at Caesars 
Palace, Las Vegas, Nov. 12·13 

AEG Live 

6,439 
8.068 iW'O shows 

Concet1s WesVAEG Live, Caesars Palace 

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA 
CS4Sl280Cb!\!idan) Rexall Place, Edmonton, A lberta, 9,548 
$5706/$3721 Dec. 18 l-0.10.3 AEG Live 

$471,659 
(£302.330) 
S54.60/$1~.SO 

$466,860 
(052637) 
559.:58/539.72 

$466,837 
(7Q~_062 ~ea s) 
5117_58/$35-27 

$463,586 
W\1$36 

$454,604 
S.77.50/523 

PAUL WELLER, THE RIFLES 
Manchester Evening News Arena, 8 ,736 
Manchester, England, Dec. 3 9.000 

LEONARD COHEN 

GOLDEN YEARS 

3A Entertainment 

AEG Live 

Sportpalels, Antwerp, 8elglum, 
Dec. 11 ll:a~is PSE Belgium 

BRUNO E MARRONE 
Credlcard Hall, S5o Paulo, 
Dec. 10 ·12 7':1:lf ,h,ee show-, r 4F-r;me Fo, Fun 

JUSTIN BIEBER, BURNHAM, JASMINE VILLEGAS, SEAN KINGSTON 
Norfolk Scope, Norfolk, Va,, 
Nov. 13 

OZZY OSBOURNE, SLASH 

AT&T Center, San Antonio, Jan. 24 ~.~ii l ive Nat ion 

$451,639 w it·li3·I333;it-!dli:J#;i~lit·14 
~13:J::b 68 02 World, Hamburg, Nov. 26 lo~a36S6 

$448,0S9 
(777.177 ,e-a1s) 
$201 78/$4612 

$446,707 
S250/$59~ 

$435,678 
$55.50/$35 50 

$434,615 

MAGO DE OZ 

ROBERTO CARLOS 
Credicard Hall, Sa<> Paulo, 
Nov. 18·19 

11:C•J:t-Sil·li·lili: 
SELENA GOMEZ 

Karsten Jahnktt Konurtdltektlon, Peter Rieger 
Konzertag(tnlur 

Za.fra MUslca 

l3~M t\VO shows. T4F•Time For Fun 

5,977 
selSout 

A EG Live 

LIMA HOT FESTIVAL: SMASHING PUMPKINS, STEREOPHONICS & OTHERS 

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA 
1st Mariner Arena, Baltimore, 
Nov.16 

8 ,965 
9.5-}2 AEG Live 

ROBIN WILLIAMS, UMBILICAL BROTHERS 

~~:;;~fl glsf~~~~e!r!:fund, Nov. 19 : .. ~i3 Dainty Consolidated Entertainment 

$432,248 

JUSTIN BIEBER, MINDLESS BEHAVIOR, JASMINE VILLEGAS, SEAN KINGSTON 
9,300 
sellout AEG Live 

ROBERT PLANT, NORTH MISSISSIPPI ALL STARS 

~~~~~ilfl) i~rl f:,~~~0~~ra~~~~:21ormlng ~-·5fs0 two shows Goldenvoice/AEG Live 

$429,762 
$59/$30 

$424,576 
(£2il.35-5) 
S54 76/S19 56 

$414,344 
$55.50/$35 50 

$410,269 
(€208.641) 
$300 85/$04 7Q 

$409,234 
S-12.25 

$402,209 
559/$28 

$389,886 
559/$39 

$386,580 
589/$49.50 

$385,853 
Sll0/S40 

BRAD PAISLEY, DARIUS RUCKER, JERROD NIEMANN 
Re.sch Center, Green Say, Wl.s., 7,637 
Jan, 20 selbut 

PAUL WELLER, THE RIFLES 
scottlsh Exhibition & COnfer(tnce 7,953 
C&nlre, GIMgow, Scotland, Dec. 4 8,000 

l ive Nat ion 

3A Entertainment 

CARRIE UNDERWOOD, BILLY CURRINGTON, SONS OF SYLVIA 

~~~~tlal c enter, Newark, N.J.. f :Jll AEG Live 

ROLLING STONE WEEKENDER FESTIVAL: THE NATIONAL & OTHERS 
Ferie-npark WelMenhklser Strand, 2,618 
Wangels, Germany, Nov. 12· 13 3 ,150 tv.,o, da.ys 

WEEZER 
Aragon Ballroom, Chicag o, 
Jan. 741 

9,686 
tw'Osellwts 

TRANS-SIBERIAN ORCHESTRA 
Verizon Center, Washington, 
D.C., Nov. 18 

8 ,572 
1:t.686 

FKP Sco rpio Konzertproduktionen 

Jam Productions 

Live Nation 

BRAD PAISLEY, DARIUS RUCKER, JERROD NIEMANN 
Roberts Stadium, Evansville, 
lnd., Jan . 22 

6 ,659 
selk>ut 

KID ROCK, JAMEY JOHNSON 

TIESTO, GINA TURNER 

UIC Pavilion, Chlc:ago, Nov. 20 7,499 
8.300 

Live Nation 

Live Nation 

Insomniac, Vision 

When the sun goes 
down: KENNY 
CHESNEY at 
BamaJam 2010 

Alabama Bound 
After Founder's Indictment, BamaJam Eyes Return 
Under New Owner 

An impressive roster of A-list performers, in 
cluding Kenny Chesney, Zac Brown Band 
and Train, rocked the third annual Verizon 
Wireless BamaJam Music Festival in Enterprise, 
Ala., last June. 

But just four months later, the future of the 
event was in doubt after founder/promoter 
Ronnie Gilley, head of Ronnie Gilley Enter
tainment, was among 1l people indicted by a 
federal grand jury for allegedly conspiri ng to 
bribe Alabama state legislators for their sup
port for pro-gambling legislation. RG E also owns 
the now-shuttered Country Crossing entertain
m c,:' (.(•'11.plex in Dothan,Ala., where electronic 
bingo machines were a key revenue generator. 

Enter Tony Conway, who founded Conway 
Entertainme nt Group in 2009 after decades as 
president of boutique booking agency Buddy 
Lee Attractions in Nashville . Conway, who's 
also executive producer of the Country Music 
Assn. Music Fest, was hired to 

thing is done, it will all move rather quickly." 
Still, Conway acknowledges that he's un der 

the gun. Fanswhowanttoattend the event this 
year have nowhe re to turn for updates. The fes
tival's website has been taken down and its fuce
bookpage, which has nearly 20,000 likes, hasn't 
been updated since November, while its Twit• 
ter feed hasn't been updated since December. 

"Bama)am is a successful event," Conway 
says. "It has been going on fo r three years and 
everybody's [asking], 'When are you putting 
tickets on sale} When are you going to announce 
the lineup?'" 

Barna jam is held on a 2,000-acre site in En
terprise that Conway calls "one of the nicest out
door event sites in the country." RG E spen t 
more than $4 mill ion upgrading the site to host 
Bamajam, Conway says. 

Bamajam was slow out of the gate, but 2010 
was the fest's biggest year, with an aggregate 

produce and buy talent for Barna
Jam 2010, and is in final negoti
ations to acquire the trademark 
and rights to the festival from 
RG E. Venerable Chicago inde
pendent promoter Jam Produc
tions has agreed to partner with 
Conway to produce llamajam. 

OnThe 
R 

paid attendance ofil7,000 and 
several thousand more in artist 
and sponsor comps, putting at
tendance at abou t 40,000 per day, 
Conway says. Previously, the 
gross wasn't reported to Billboard 
Boxscore, but Conway says it will 
bcin the future. He says the com
bined gross for ticket sales and 
sponsorships last year exceeded 
S6 million. More than 40 acts 

Conway declines to divulge 
what he is paying for Bamajam. 
"When you acquire a festival, there's not a lot 
you acquire other than the good will of the 
event," he says. 

The deal is contingent on the repayment of 
debt owed to suppliers and vendors from prior 
years. Once that happens, Conway says, he in
tends to h old the event later th is year. The 
BamaJam Twitter account @BamaJam2011, 
which was being handled by RGE and has 
about 1,300 followers, still says the event will 
be held June 2-4. 

"But realistically, until the paperwork is fi
nalized, which we've been working on every 
week since October, I'm not going to rush it or 
do something that doesn't work," Conway says. 
"I've been dealing with a lotofartists, managers 
and agents, and I'm holding a lot of talent, but 
if this requires us to move the festival to July or 
August, we're prepared to do that.· 

Without a firm date set for Bama)am 2011, 
talent contracts haven't yet been signed. "I'm 
not going to produce or promote an event that I 
don't feel is done the right way for both the artists 
and the public," Conway says. "I can tell you 
we've done all our due diligence and once every-

played Bamajam 2010. Aside from Chesney, 
Zac Brown Band and Train, performers included 
Gregg A llman, Hank Williams Jr., Miranda 
Lambert , Dierks Bentley, Buddy Guy and 
Rodney Adkins. "We tried to present a really 
broad range of music to attract different audi
ences, and it works," Conway says. 

History has shown that fans don't really care 
who "owns" or produces a m u sic festival, as 
long as it's handled professionally and features 
talent they want to see. Corporate sponsors can 
be less forgiving, but Conway believes they too 
will come back, including last year's title spon
sor Verizon Wireless. (A Verizon spokeswoman 
says the company doesn't comment on future 
sponsorsh ip plans.) 

"Everybody I have dealt with [wants] this fes
tival to continue," he says, adding, "The biggest 
concern I'm feeling is I'm on a timeline and 
it's up to me to make the decision as to whether 
we do itin June, July or August, or. . . wait until 
next year." 

b
. For 24/7 touring news 

. IZ and analysi_s, see _ 
b1llboard.b1z/tour1ng. 
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In The Cross Hairs 
Russian Social Network VKontakte Sparks Piracy Worries 

MOSCOW-VKontakte, Russia's most pop
ular onl ine social network, has come under 
fire from local rights-holders for enabling 
users to upload and s hare unlicensed music 
and video content. 

Record labels, TV broadcasters and other 
rights-holders say that VKontakte allows its 
more than 100 million registered users to up
load any d igital entertainment content. 

Gala Records, one of Russia's largest labels, 
has filed three lawsuits against the St. Peters
burg-based social networking site, alleging 
that the site infringed on its copyrights by fail
ing to block users from sharing 20 tracks by 
Gala artists MakSim, A nihelika Nachesova 
and Infiniti. 

Roman Lukyanov, a lawyer for Gala, says 
the label tried to hold talks with VKontakte 
before filing its lawsuits, but says the com
pany d idn't res pond to its overtures. "A good
will [licensing] agreement would be preferable 
for us," Lukyanov 
says. "But the [VKon-
takte] lawyers we are o • " -

VKontaktc didn' t respond to interview re
quests. The company has previously shrugged 
off accusations that it facilitated piracy, claim
ing that it doesn't have any control over what 
users upload. It also offers rights-holders an 
unusually direct way to remove copyrighted 
content: The company grants them "admin
istrative access" to the VKontakte site as Jong 
as they agree to remove only unauthorized 
tracks and videos that they hold the copyrights 
for. So far, only Gazprom Media -owned TV 
network TNT (which isn't related to the U.S. 
cable network of the same name) has exer
cised this option. 

Last year, a court in St. Pete rsburg threw out 
a copyright infringement laws ui t against 
VKontakte filed by sta te-run TV company 
VGTRK after users uploaded two VGTRK fea
ture films to the site. Internet company Mail.ru 
Group, which owns a 32.5% stake in VKon
takte, settled a similar su it fil ed by VGTRK 

dealing with in court 
don't have the author
ity to negotiate.· 

· ·-·-· - ·•· •· i.11 ... .. 

•-IHiiiifr -...... -.. ~~ 
Video and mus ic 

files uploaded to 
VKontakte are sup
posed to be available 
only for stream ing. 
But some appl ications 
available to VKontakte 
users allow them to 
also download any file. 

o--:-
a---,.-···--·.. ,_ a --11,,.,._ -·-,.._,. 
a -,0-nl .. ~b-
a--,..---
a - ... ,._ .. _ 

As the popularity of 
online social networks 
in Russia inc reases, 
label executives say 
the volume of illegit
imate music distrib

a----

uted through s uch sites has 
become significant. VKon
tak te has the third-most
visited Russ ian webs ite, 
with nearly 21 million 
unique visitors per month, 
topped only by e-mail service 
Mail.ru and search engine Yan
dex, according to a survey con-
ducted by research group TNS Russia 
in November. Social networks Odnoklass
niki.ru and Facebook also ranked among the 
top 20 s ites. 

VKontakte has s parked concerns among 
the major labels. Universal Music Russia gen
eral director Dmitry Konnov estimates that 
VKontakte may already be the country's largest 
on line source for pirated music. And in a Nov
ember filing with the Office of the U.S. Trade 
Representative about international websites 
that facilitate piracy, the RIAA said VKontakte 
" is specifically designed to enable members 
to upload music and video files, hundreds of 
tnousands of which contain un licensed copy· 
right works ." 

10 Bl LLBOARD I FEBRUARY 12, 2011 

Nyet to unlicensed 
downloads: a VKontakte 

music page; Inset: 
Universal Music Russia's 

DMITRY KONNOV. 

in November 2008. Under 
the settlement, Mail.ru 

Group agreed to pay VGTRK 
a share of advertisement 

revenue generated by its video 
service Video.Mail. ru, which hosted 

user-uploaded VGTRK content. 
Some rights-holders are keen on reaching 

similar deals with other content-hosting sites. 
Universal's Konnov says that the major is "in 
the final stages of negotiations" with several 
domestic social networks other than VKon
takte abou t a deal tha t would make Univer
sa l's music available to their users. 

Konnov adds that although Universal has 
been unable to find common ground with 
VKontakte, that may change if Mail.ruin
creases its ownership stake. 

"We've been in close contact with Mail.rn," 
he says. "We'll see what happens if their stake 
goes up." 

·l•- . ,'. 
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t 1:011 • BY LEILA COBO 

Bundle Of Joy 
Wisin & Yandel's New Album Lands Top 10 Debut 
Thanks To Ticket-Album Combos 

Bundling Wisin & Yandel's new a lbum with 
concert tickets in their native Puerto Rico has 
reaped big dividends for Universal Music 
Latino, powering "Los Vaqueros: El Regreso" 
(Machete/Universal) to a top 10 debut on the 
Billboard 200. 

Moreover, the reggae ton duo's sale of 
ticket-album bundles through AEG live for 
upcoming shows in the United States could 
fuel further gains. 

"Los Vaqueros" debuts this week at No. 
8 on the Billboard 200 and crowns the Top 
Latin Albums chart with first-week sales 
of nearly 31,000 units in the United States 
and Puerto Rico, according to Nielsen 
SoundScan. 

Aside from the 46,000· 

ticket-album sales deal with AEG live has 
yet to be felt. All tickets purchased through 
the presale for the first leg of Wisin & Yan· 
del's U.S. tour were bundled with a code 
that enables t icket buyers to download a 
digital copy of "Los Vaqueros" at no extra 
charge. The reggaet6n stars kick off their 
U.S. tour on June 3 a t the AmericanAirlines 
Arena in Miami. 

AEG live's presale for the first 10 shows of 
the tour began on Jan. 25, the album's re
lease date, and continued through Jan. 27. 
Although more than 4,000 tickets were sold 
in the presale, only a small percentage of buy
ers have redeemed their a lbums. Rebeca 
Leon, VP of Latin talent for AEG live/Golden-

voice, says It 's the first time 
unit opening week for Sha
kira's "Sale el Sol" in Novem· • • the company has offered 

such ticket-album bundles 
ber, it is the biggest Latin 
a lbum debut in more than a 
year, topping those of Enrique 
Iglesias' "Euphoria" in July 
(27,000) and Marc Anthony's 
"lconos" in May (24,000), ac· 
cording to SoundScan. 

"" Te found for Latin a rtist concerts. 

,vays to go to 
the fans. ' 

"We worked very st rate· 
gically [with the label] In 
marketing and pullfng al l 
our resources together," 
Leon says. "The success of 
the tour, with an artist like 
this, depends very much on In Puerto Rico, according 

-WALTER KOLM, 
UNIVERSAL MUSIC 
LATINO/ MACHETE 

to Universal, 12,000 units of how the album is doing and 
"Los Vaqueros" were sold through bundled the perception of the band." 
ticket-album sales for two concerts that Wisin 
& Vandel played in Arecibo on Jan. 27 and in 
Ponce on Jan. 28. Ticket purchasers could 
take their tickets to music retailer la Gran 
Discoteca to receive a CD of "Los Vaqueros." 
Tickets to the shows cost $15-$35 each. Both 
brands also funded Puerto Rican marketing 
campaigns that included 30 billboards ad
vertising the album. 

Wisin & Vandel a lso sold 4,000 digital 
copies of "Los Vaqueros" thanks in part 
to a marketing push through their Face
book page, which has more than 6 million 
likes, and iTunes' decision to give it home
page p lacement. 

"We decided we couldn't sit back and only 
sell the a lbum through traditional retail out· 
lets," Universal Music Latino/Machete pres
ident Walter Kolm says. "Instead of waiting 
for the fans to come to retail, we found ways 
to go to the fans." 

With fewer retailers carrying Latin music, 
"we decided to find new points of distribution 
ourselves," Wis In & Yandel's manager Edgar 
Andino says. 

Meanwnile, the full impact of Universal's 

Universal is also implementing a similar 
strategy in Mexico. There, the bulk of the 
label's marketing campaign is t ied to Wisin 
& Yandel's Mexican tour, which kicks off Feb. 
11 at Guadalajara's Auditorio Telmex and 
continues with shows in Mexico City, More
Ha and Acapulco. 

Fans who buy tickets to the Feb. 12 show at 
Mexico City's 40,000-capacity Plaza de Tores 
wil l be able to download 10 tracks from "Los 
Vaqueros" at a specially designated s ite for 
free. The Televisa network will air the show 
in May. 

Universal expects the album to debut at 
No. 1 on Mexico's Amprofon sales charts next 
week and plans to apply the Mexico model 
to other Latin American countries when Wisin 
& Vandel prepa re to tour there, but will offer 
other exclusive content. 

"The key was the total involvement of artist 
and management, who took this very per· 
sonally:' Universal Music Latino/Machete GM 
Luis Estrada says, "as opposed to simply wait· 
Ing to see If the albums would sell or not In a 
marketplace where there are few music re
tailers left." 



ical remix featu ring salsa singer Jerry Rivera. 

"I always say T ito created a new category o f 
music," Venemusic VP of music Jorge Pino says. 
"He has that very particular sound that's a mix of 
urban with tropical and pop." 

All those genres arc present in "I nvcncible," which 
also features collaborations with singer/songwriter 
Noel Schrajls and a trio with salsa star Gilberto 
Santa Rosa and bachata singer Hector "El Torlto" 
Acosta. Also featured is Tito's brother, Emanuel 
"El Bambi"-h is debut album is due next yearon 
Tito's label. 

Street Romance 

Venemusic, which is d istributed by Unive rsal, 
is banking on Tito's pop/romantic appeal to export 
his music to a bigger audience. "Liu eve el Amor," 
a romantic bachata with a children's chorns, has 
been plugged as the theme of the overseas version 
of soap opera "Eva Luna.• That presence will help 
push the Feb. 9 release of·'Jnvencible" th roughou t 
Latin America. Then , on March 2, the album will 
be released in Mexico, which is being treated as a 
priority market after hjs s tring of successful per
formances there last year. 

Tito 'El Bambino' Returns With Bigger International Ambitions 
Tito "El Bambino" became a star as the sweet
faced half of danceable reggaet6n duo Hector y 
Tito. Now, almost a decade later, Tito is looking to 
consolidate h imself as a new roma n-

"What I wanted was to strengthen that new style 
that people saw in me and allowed me to reach 
more fans than ever befo re," says Ti to, who co· 

wrote all the tracks, speaking from 
his home in Puerto Rico. 

Venemusic d istr ibutes and promotes Tito's 
music. Under the deal, Ti to, who owns h is mas
ters, will pay for videos with each of the artists, 
which Venemusic will market and promote across 
the region. In the United States, the video for 
"Llueve el Amor" will premiere on cable channel 
mun2 an d on Univision show "Sal y Pimienta." 

tic voice with major pop and interna
tional aspirations. 

Following the success of his 2009 
album, "El Patron," and the breakaway 
single "El Amor,• Tito is readying the 
Feb. 8 release o f "Tnvencible," which 
is coming out on Venemusic. 

The album bui lds on the uplifting 
romanticism of "El Amor," a wistful, 
tropical track that was a hit across all 

Latin 
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"I also focused on reggaet6n," he 
adds, referring to collaborations on 
the album with Wlsln & Vandel , 
Daddy Yankee and Jking y Max
i man. "But I reall y tr ied to reach 
all audiences." 

" It's expensive [to film multiple videos], butthe 
results are worth it," says T ito, who is managed by 
his sister. "Last year we released five singles for 'El 
Patron.' This year we'll release some seven singles, 
if God and the album allows." 

U.S. Latin radio formats, spending two weeks at 
No. 1 on Billboard's Hot Latin Songs chart and J 2 
weeks a t No. 1 on Latin Rhythm Airplay. 

"Tnvencible" contains 13 tracks plus 
a regional Mexican version of first sin
gle" Llueve el Amor," featuring Banda 

el Recodo. Tito's aim to "reach all audiences" is un
derscored by two other radio versions of the single: a 
pop remix featuring singer/actress Lucero and a trop-

bi For 24/7 Latin news 
• Z and analysis, see billboard.biz/latin. 

Setting The Mood 
lisher, which licenses music, Audio 
Network charges an annual subscrip
tion fee that allows clients to use any 
track in its library. 

To expand its Latin catalog, the 
company tapped veteran com
poser/producer Tim Devine, who has 
recorded with multiple Latin acts 
through the years, including Gloria 
Estefan and Ricky Martin. Devine 
wrote or co-wrote tracks with a broad 
roster of writers from different genres, 
while also recommending other writ
ers for Audio Network. Many of them, 
he says, had nonexclusive publishing 
deals, allowing them to write for 
Audio Network, which doesn't de
mand exclusivity either. 

Audio Network Eyes 
Production Music 
Growth In Latin Market 

When Andrew Sunnucks co-founded 
the London-based production music 
company Audio Network in 2001, his 
aim was to provide a one-stop shop 
for TV and film producers, with a li
brary of tracks cleared for use in all 
countries and formats. 

Audio Networi<'s library of more than 

40,000 tracks had included generic client base, the company unveiled a 
Latin music of the kind found in virtually significant expansion of its Latin cat-
any catalog. But last year, Audio Net- alog Jan. 25 at the National Assn. of 
wori< clients, including MTV. started re
questing more Latin works, prompting 
the company to make a concerted ef
fort to grow that portion of its business. 
Today, Telemundo, HBO Latin Amer
ica, Disney Latin America and other 
consumers of Latin music account for 
20% of the company's clients. 

In an effort to further grow that 

Television Progr.amming Executives 
(NATPE)convention in Miami Beach. 

"For us the Latln sector Is Incredibly 
exciting," Sunnucks says. "There's so 
much going on. And with so many 
countries going digital over the nextlO 
years, the media industry in South 
America is going to go through the roof. 
So for us, developing content to feed 
that market is a huge opportunity." 

That opportunity extends to song
writers. Audio Networl< commissions 
musicians to write Latin music in var
ious styles and publishes the music. 
Writers retain their writer's share and 
split the royalty generated by the use 
of the music. Uni ike a traditional pub-

Miami heat: Audio Network co
founder ANDREW SUNNUCKS 
{front, second from left) and 
composer TIM DEVINE (front , third 
from left) with EDWIN BONILLA Y 
SU SON, who played at the 
company's NATPE party. 

"Obviously, it's a different busi
ness model," Devine says. "But with 
the huge collapse in the Latin mar
ket, there are so many talented writ
ers [available]." 

Overall, Sunnucks says, Audio Net
work recorded more than 400 Latin 
tracks in 2010, and has plans to keep 
up that pace during the next six years. 

"We're surprised at the speed with 
which [the music] is being picked up," 
Sunnucks says. "We hadn' t quite ex
pected that." - Leila Cobo 
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RICKY MARTIN 
A NNOUNCES INITIAL 
TOUR DATES 
Ricky Martin will kick off his 
2011 Musica + Alma + 5exo 
world tour with three shows 
March 25-27 at Coliseo de 
Puerto Rico in San Juan. On the 
U.S. leg of the tour, his first in 
the country in more than three 
years, Martin will play 22 shows 
in 19 cities, mainly in arenas, 
through early May. He's ex
pected to tour Europe and 
Latin America before playing 
additional U.S. dates. Martin's 
tour is in support of new a lbum 
"Musica +Alma+ Sexo" (Feb. 1, 
Sony Music). In response to re
ports of street-date violations, 
Martin posted a stream of the 
set on his website on Jan. 31. 

EX-VALE MUSIC PREZ 
LAUNCHES LABEL 
Ricardo Campoy, former pres
ident of Spanish lndle labe l 
Vale Music, has launched a new 
independent label in Spain. 

Roster Music will initially focus 
on what Campoy calls "pop 
dance," much as Vale did In its 
early days. Roster will be dis
tributed in Spain by Universal, 
Vale's longtime distributor. The 
new label, which hasn' t yet an
nounced any artist signings, 
will also help promote and 
market Unlversal's dance re
leases. "I'm fully aware that at 
a t ime when the business 
model is undergoing deep 
changes, founding a new com
pany may seem extraordinary," 
Campoy says, but he adds that 
"there are innovative formulas 
to create the right music com
pany at the right t ime." 

COPYRIGHT TRADE 
GROUP HOSTS LATIN 
MUSIC PANEL 
Nacional Records CEO Tomas 
Cookman, peermusic creative 
director Yvonne Drazan and 
Sony Music Latin VP Nir Seroussi 
will be among those participat
ing In a panel hosted by the cal
ifornia Copyright Conference 
about opportunities in the Latin 
music market, to be held Feb. 8 
at the Courtyard by Marriott in 
Sherman Oaks., Call!. For more 
Information, go to TheCCC.org. 

- Leila Cobo 
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THENARAS 
NETWORK 
Quick Response Bar Codes, Geo-Location, 
Augmented Reality, 'Music Is Life Is Music'
@TheGrammys Kicks Up Social Media 
Way Beyond Just Facebook And Twitter 

During the last few years, the Record
; ng Academy has made a concerted ef
fort to embrace online social networks 
as a core part of its marketing strategy 
for the Grammy Awards. What started 
as a simple effort to embrace Twitter and 
Face book has evolved to incorporate mo
bile apps and consumer-generated video. 
And this year, that momentum has ac
celerated to add geo-location and aug
mented reality technologies. 

In a social media campaign dubbed 
"Music ls Life Is Music" that it created 
with agency partnerTBWA\Chiat\Day, 
the Recording Academy is raking a more 
interactive route this year. The campaign 
uses an online microsite and an accom• 
panying MusicMapper app to let fans 
and artists tag real-life locations with 
personal music memories that include 
photos, text and streaming music. 

"We all have a journey or story that 
has key musical milestones along the 
way," Recording Academy chief market
ing officer Evan Greene says. "We 
wanted to give people the ability to tell 
and map those journeys. We wanted to 
align mobility and music and give peo
ple the ab iii ty to drop a pin and tag a lo
cation or time with someth ing that 
happened in your life." 

Online, users can search the app's map 
to locate places where they saw certain 
bands or heard a song for the first time, 
tag that location with a story, then add 
pictures from Flickr or streaming music 
from Rdio. Thrnugh their mobile hand
set, they can do the same from any loca
tion where they happen to be. Other 
mobile users will then sec the rags and 
can access the photos or music when they 
are at the same location. Katy Perry, Justin 
Bieber and One Republic are among the 
acts participating in the campaign. 

Additional features include QR (quick 
response) bar codes printed on Grammy 
ads that fans can scan to access exclu
sive content- such as videodips of pre
vious Grammy performances by 
Radio head, Mary J. Blige and Ricky Mar• 
tin-and an augmented reality feahire 
that lets mobile users point their cam
era phone at a given location to see if 
other users have tagged it through the 
MusicMapper app. 

All of these interactive elements rep• 
resent a new twist in the Academy's so
cial media efforts. Last year it engaged 
in several initiatives, including a "Guess 
the Grammys" mobile app for predict
ing winners, a Fan Visualizer Face book 

widget for tracking theonline 
buzz of artists and a "We're 
All Fans"micrositewhere fan
created YouTube videos were 
collected and made into artist
themed TV ads that were then 
released virally online. 

This year, Greene and VP of 
dig ital media Pete r An ton 
went with a more coordinated 
approach. "In planning for this 

year's application, I had a list of really 
great things, some of which we did last 
year," Anton says. "But once this [geo
location] concept came to fmition, it be· 
can1e clear to me that this was the app 
and my list went away." 

Social media initiatives and other mar
keting efforts helped last year's Grammy 
show draw an average viewers hip of25_9 
million, up 36% from the prior year, ac
cording to Nielsen. In 2009, the Cram
mys had 21,000 Twitter followers and 
1,200 fans on Facebook. Today, it has 
more than 96,000 Twitter followers and 
176,000 Facebook friends. 

As expected, unique visitors to the 
"We're All Fans" microsite, which was 
heavily focused on that year's nominees, 
fell sharply after the Grammy telecast. 
Greene and Anton hope the "Music Is 
Life Is Music" campaign, whose s tory
sharing aspect doesn't center on this 
year's Grammys, will survive far beyond 
this year's event. 
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Everything in its right place: 
The MuslcMapper app on an 
I Phone (left); RAOIOHEAO 
performs at the 2009 
Grammys. 

"We think the idea we have 
th is year is as strong, i f not 
s tronger, than last year and cre
ates more of an opportunity to 
engage," Greene says. 'We hope 
people will want to interact with 
it longer than th ey d id with the 
'We're All Fans' site_" 

According to Bob Rayburn, 
one of the creative directors at 
TBW A \Chiat\Day who devel
oped the campaign. the odds of 
that happening arc good, given 
the unique nahtre of music in 
dustry campaigns. 

"The Crammys is a special 
beast," he says. "It's almost got its own 
built-in snowball effect. If we get one 
artist on board, everybody starts to get 
involved. That's really not the case for 
any other kind of product you're selling, 
like a car. When you sell an entertain
ment property, we end up getting more 
artists and partners involved.• 

One element that will return this year 
is Grammy Live, a three-day live online 
broadcast of various Grammy events, 
from preshow activities to the after-par
ties. According to Greene, the webcast 
generated 1 million unique viewers last 
year with virtually no marketing, and 
the 42 hours offootage collectively gen
erated 144,000 hours of streaming. 

This year's footage is being syndicated 
by partner YouTube and will include a 
live video stream of a three-hour pre• 
telecast ceremony that will feature per
formances by such Grammy nominees 
as Buddy Guy, Kenny Wayne Shepherd, 
Cyndi Lau per and Mavis Staples. 
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MTV 
NETWORKS 
EXECUTIVE 

VP OF 
DIGITAL 

MEDIA 

Dermot 
McCor 
MTV's digital chief talks about 
holding off Vevo and developing 
a multi-screen audience. 

A Billboard writer is waiting outside for MTV Networks digital guru Dermot McCormack to 
arrive for an Interview, when a black van suddenly pulls up. 

A sliding door opens to reveal a burly, scruffy man lounging in the back seat, sporting a 
black suit and looking unsettlingly like a younger Tony Soprano. 

" C'mon in," the man says in a heavy Irish brogue. It"s McCormack. What follows is a brief 
but intense cqnversation about the future of MTV in t he digital age, something even the 
company's owh executives admit has been a challenge. 

McCormack Is a true veteran of the dig ital age. He was co-founder and chief technology 
officer of Flooz.com, which attempted to establish an online currency for Internet retailers, 
before joining Cablevision, where he moved up the executive ranks to eventually become sen
ior VP of interactive product management. He moved to MTV Networks in 2008, where he 
began heading up the company"s digital initiatives. 

Most recently, McCormack was the chief architect of the newly launched MTV Music Meter 
(BIiiboard, Nov. 27, 2010), a "buzz index" of acts that are generating the most onllne chat
ter on any given day. The meter is the first piece of the company"s revamped strategy to 
harness the power of social media platforms. 

During the initial conversation and a follow-up phone interview, McCormack talks about 
his career arc from Internet entrepreneur to big-media company execut ive, MTV's on line 
plans and what technologies will shape the future of digital entertainment. 

Why did you go from the en
trepreneur lifestyle to a corpo• 
rat e environment ? 

That happened because the Web 
imploded around 2000 or so. rt 
wasn' t a question about going to 
a corporation-al though a stable 
salary doesn't hurt. My main con
cern was who had the tools and as
sets to help shape the next two or 
three vers ions of the Web. That's 
what made me move to a larger 
environment. 

I felt broadband and interactive 
TV would be the future of the In
ternet. Short term I was right about 
broadband and long term I'm right 
about interactive TV. I'd also seen 
a lot of companies fail because of 
the lack of a business model, so I 
wanted to go to a place that had a 
solid business model so I could 
learn. Cable companies aren't nec
essarily sexy, but they understand 
things like billing-things that the 
startups I was working with at the 
time didn't really want to deal with. 

You came to MTV from Cablevi
sion. Why did you make that jump? 
I felt I had covered the distribu-

tion and technology pieces and r 
really wanted to learn about the 
content piece. The future of the 
business is some mixture of all 
three. We're head ing into a time 
where technology is fusing more 
and more with content. 

Any new p la tform that ad
dresses music, I'm usually the first 
one to get it. I've been at the inter
section of music and geek for a 
long time. I th ink this is the ren
aissance for the music geek. A cou · 
pie of years ago the average person 
wouldn't know what Pandora was, 
but it's become pretty mainstream. 
People are using Shazam more 
than you'd th ink. It's become part 
of our daily consumption of music. 

MTV Is f acing more chal• 
lenges than ever from r ivals 
l ike Vevo. What's your p lan 
to hold them off? 
I don't look at them as our com
petitors. 1 don't think anyone has 
sufficientl y created the next MTV 
in the digital domain. The people 
who have innovated have done so 
around hardware, l ike the iPod. or 
algori thms, l ike Google. But I 

don't know whether anyone has 
become the destination for deter
mining what's great from an art 
or content perspective. 

That's the opportunity for us
to make sense of what has become 
a fairly bewildering world of music 
options. I can access music from 
six different screens now. So what 
should you listen to? How should 
you lis ten? What we do is tell the 
story around the musk. That's how 
you find something new. Just be· 
cause you have new technology 
and new platforms doesn't mean 
the need for humans to explore the 
emotional story around an artist 
has gone away. If anything, it's 
l needed] even more. 

Where does the MTV Music 
Meter f it Into that? 
That's a great example of using 
new technology to solve an actual 
problem. All these devices are con
nected to social media. So we can 
b uild a tool that' s really about de
termining sentiment in social 
media to drive new discovery, sam • 
pling and sharing, and do it on a 
regular basis. There's a perfec t 

storm there for us to come in and 
do what we do best. We' re not a 
search engine. Search engines tell 
you what you knew you were look
ing for. \Ve want to tell you what 
you didn't k now you needed. 

So Is there a grand plan here? 
We're not rolling out a series of 
one-off widgets. It is part of a larger 
push tha t we've been planning for 
two years now. 

It's clearly not about just "here's 
a music video." It's about innovat
ing around the different ways peo
ple experience and access music. 
The meter is an example of that. 
It's about how we leverage all our 
screens. \Ve don't think TV is going 
away anytime soon, but mobile 
computing is a huge part as well. 

We have a lot of energy going 
into new forms of computing and 
Tnternet access, from iPhones to 
iPads to connected TVs. These de
vices can be put in many different 
places and accessed in many dif
ferent ways. So it's about develop
ing an audience across multiple 
screens, delivering sticky experi
ences to those screens. using that 

as a platform to roll out conten t 
and storytelling, and then bring 
our advertising and business part· 
ners along for the ride. 

Why make t he meter you r 
opening salvo? 

It seemed to sum up so many of 
the different themes of this strat
egy in one little product. It looks 
more like an app than a website. 
It's about making sense of th is 
massive social conversation tak
ing place around music. It was 
about offering a great way to find 
a new band or a new artist. 

I understand your desire to be 
on all devices and to be device· 
agnostic, but or all t he devices 
available, which will have the 
most Impact on your strategy? 
If you get something that's going 
to be popular on the i Pad and 
iPhone, there's a good chance 
you'll get a pretty big installed base. 
I think Android will come after 
that. And connected TVs are a bit 
further out bu t there's value in get
ting some real estate there now. 

You co- authored t he 2004 
book "10 Technol ogies Every 
Executive N eeds to Know." 
What technologies do music 
executives need to know? 
Ifl were to update that book today, 
you definitely need to understand 
what the app ecosystem means. 
You need to understand the power 
of the Android platform as that 
moves to different devices. Any 
technology that focuses around 
location-and that can be GPS in 
your phone, Bluetooth to RFID 
[radio frequency identificationJ; 
wireless technologies, localiza
tion technologies and stuff that 
miniaturi zes devices. All are 
things the layperson is going to 
be affected by. 

I can access music from six differ ent screens now. So what 
should you listen to? How should you listen? What we do is tell 

the story around the music. That's how you find something new. 
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ThirLyyears afLerhis untimely death, Bob Marley·s family is ba LLlingi.o 

protect his legacy and build a bra nd Lhatgives back. The Ho use o fMarley

ajoinL venture w iLh Horned ics, own e r of U1e Sharpe r Image-recen Uy 

d ebu led a new h igh-end audio line. There is a n ew live double-album from 

Universal,a new pa rtnership w iLh Puma, Ma rley coffee a nd beverages, a nd 

ongoingcourtbatues in Las Vegas and New York. As reggae fanscelebraLe 

his 66 th birthday, it seem s everybody wan ls a piece of'. . . 

BY ROB KENNER 

n late 1979, a mustachioed "60 
Minutes" correspondent named 
George Negus asked Bob Mar
ley ifhc was a rich man. 

"When you say 'rich.' what 
you mean)" the reggae super
star replied wi th a poker face. 

Do you have a lot of posses
sions? Lots of money in the 
bank? 

"Possessions make you 
rich?" Marley asked skeptically. 
•• 1 don't have that type of rich

ness. My richness is life, forever." 
Though he would succumb to cancer two years later, 

Marley's words still ring true. The Rasta soul rebel's 
songs of freedom are more relevant than ever three 
decades after h is death at age 36. "Bob Marley's in 
every new day," his widow, Rita Marley, says by tele
phone from her home in Chana, where she's spon
soring the Africa Unite Youth Symposium at the 
Institute of African Studies to mark what would have 
been h is 66th birthday on Feb. 6. ·'There's not one day 
that his music is not played all over the world." 

"Legend,· Bob Marley & the W.rilers' greatest-hits 
collection, is the top-selling reggae album of all time, 
having spent more than 1,126 weeks on the Bi llboard 
200 and Pop Catalog Albums charts. As the first Third 
World pop star, Marley's fan base is truly global. Revered 
from Argentina to New Zealand, he's easily the most 
widely pirated musician on Earth. " I bought a bootleg 

CD yesterday in Ghana," Rita Marley says with a laugh. 
"They're on the streets like peanuts. I can't tell you the 
last time I heard some of these songs, but this guy had 
25 songs on one CD. Yes, honey, and they're selling 
well . That's how they make their l iving." 

"Old pirates yes they rob I,· Marley sang in his clas
sic• Redemption Song." And as his son Rohan puts 
it, "Those pirates are s till out there, claiming they 
have rights." But the former linebacker, known for 
delivering punishing hits while playing for the Uni• 
versityofMiami and the Canadian Football League's 
Ottawa Rough Iuders, has been helping his family 
tackle piracy. 

Though some estimate that the trade in unautho
rized Marley music and merchandise exceeds $600 
million each year, attorney Tim Ervin deals with the 
hard numbers: "Given the efforts that the family em
ploys, I don·t believe the problem is nearly that exten
sive," says Ervin, who has represented the Marleys 
since 2000. (His firm also does intellectual property 
protection for the estates of Elvis Presley and Johnny 
Cash.) Though he doesn't work on Marley music, 
downloads or DVD r ights, on the merchandising s ide, 
the family has been vigilant in protecting Marley's 
legacy. "The Marleys have served over 400 cease-and
desist letters in the past 11 years," he says. "We've ini
tiated 30 lawsuits in the United States alone." 

Two weeks ago team Marley won a major victory 
when a Las Vegas court ruled that Avela, a Reno, Nev.
based company that sold unauthorized Bob Marley 
merchandise to retailers like Target and Walmar t, 

ess 

must pay the singer's estate at least $300,000 in dam
ages. "They were selling all sorts of products," Ervin 
says. The most offensive of which were Bob Marley 
bobblehead dolls and plush toys. he says. "That re
ally incensed my cl ient." The case was filed in 2008 
by Marley family company Zion Rootswear, which 
owns the exclusive worldwide license to make Bob 
Marley clothing. Jn addition to the $300,000 in dam
ages awarded under Nevada state law, there's also a 
federal claim that was scheduled to be heard on Feb. 
4 in U.S. District Court in Las Vegas. "We have sub
mitted evidence that the company had $3 million in 
sales," Ervin says. "Based on the fact that the jury 
found that they willfully infringed, the judge has the 
power to double or triple that figure, and award us 
our attorney's fees on top." 

"This verdict sends a clear message to anyone who 
would challenge the integrity of our father's legacy," 
Rohan said in a written statement. "We will continue 
to aggressively pursue legal actions against those who 
attempt to unfairly profit from h is life and legacy." 

Rita and Bob's firstborn child, Cedella, who has 
long served as CEO ofTuffGong International and 
director of the Bob Marley Foundation, as well as 
overseeing most of the Marley family businesses, 
has been fighting for her rights as long as she can 
remember. "The best part about the Nevada case
apart from winning i t," she says, "was that our lawyer 
made people realize that we had to put up money to 
buy these righ ts, that normally a child would have.· 

"Dad passed wi thout a continuedon »p16 
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Is it legal? A model presents a creation 
of Emirati designer Abir al-Suwaid i that 
bears the images of Bob Marley 
during Spring/Summer 2011 Dubai 
Fashion Week; herbal relaxation 
drink Marley's Mellow Mood; 
Trenchtown Rock Headphones 
(made of FSC-certified wood, leather 
and recycled aluminum; $299) 
are backed by the House of Marley. 

from »plS will," says Cedella, who was 14 at the time. 
Under Jamaican law, her father's estate was to be sold and 
d ivided among his wife and 12 children. During the Las Vegas 
comt proceedings, Marley's attorney said the singer's fam
ily paid $11 million to b uy the rights to his identity. "We bor
rowed the money, we paid it back, and i t was ours for life," 
Cedella says. 'That is part of the reason why we defend it so 
much. It was not something that was given to us." 

" It's a big responsibility we have, running the business," 
says Rita, who notes that past partners and administrators 
tried to "mash up a company that's been formulated and 
worked for by a Rastaman . . . The expectation is that we're 
only good for ganja-smoking." 

The family has enlisted some powerful all ies in their quest 
to take control of Marley's legacy and ra ise h is name to new 
heights. In late 2008, Canadian venture capitalist James Salter 
invested millions to become co-administrator of the Bob Mar
ley estate's trademarks and r ight of publicity. Salter's com
pany, Authentic Brands recently acquired the rights to Marilyn 
Monroe's estate as well. 

Since the endorsement value ofliving celebrities can fluctu
ate as quickly as TMZ can post a scandalous story-just ask Chris 
Brown, Lindsay Lohan or Tiger Woods- the marketing of de
ceased superstars has become a multi billion-dollar business. 
Michael Jackson's estate earned $275 million last year, but while 
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the King of Pop topped Forbes magazine's annual list of"Top
Earning Dead Celebrities" in 2010 the King ofReggac hasn't 
dented the list since 2007 (with estimated earnings of just $4 
million). But Salter is betting that all that is about to change. 

"I don' t have any reason to believe that the Marley estate 
was mismanaged," says Jonathan Faber, CEO of the Lumi
nary Group, which represents the estates of sports legends 
like Babe Ruth and Vince Lombardi. "They probably we re not 
maximizing their opportunities, but they've now entered in to 
a tran saction where they can do that." 

Earlier this month the Marley family announced the launch 
of the House of Marley, a joint venture with Alon Kaufman, 
CEO of Detroit-based Homedics, which also owns high-end 
retail brand the Sharper I mage. At last month's Consumer 
Electron ics Show in Las Vegas, the House of Marley debuted 
an eco-conscious home audio line including earbuds, head
phones and iPod docking stations with speakers moun ted on 
natural wood or tucked into canvas bags. (Expected to be avail
able at retail by late second quarter, the products can be pre
ordered at TheHouseOfMarley.com.) 

The House of Marley's b iggest buzz item is the pro-quality 
Trench town Rock headphones that retail for $299, a price point 
that mounts a direct challenge to the Beats by Dr. Dre line, 
which reportedly earned the legendary hip-hop producer $16 
million last year. Handsomely designed and sturdily constructed 

with recyclable materials like aluminum and leather rather 
than plastic, these top-of-the-line Marley headphones boast a 
heavy bass sound that's ideal for reggae. 

"With Marley the bass is what penetrates; it goe s into 
yo ur body," Kaufman says. "That's one of our core princi
ples-th at you really have to feel us. In order to feel us, we 
have to deliver that sound quality." The House of Marley 
observes other principles as well, what Cedella calls "the 
Marley code." 

"This is something we kn ow our father would be proud 
of," Rohan says. "It's not just about being businessmen but 
being followers of a principle and a philosophy. The greatest 
part is that we arc giving back." A portion of all proceeds from 
the House of Marley will go to support the nonprofit 1 Love.org, 
an online social community that aims to turn Marley's 19-
million-plus Facebook fans into a global movement. 

'I bought a bootle g CD 
yesterday in Ghana. 

They're on the streets 
like peanuts.' 

-RITA MARLEY 

"Th e whole Marley family is very socially conscious," 
l Love.org executive director Donna Mastropasqua says. "One 
of the challenges that they have had is how to give the amount 
oftime andenergyand resources to all the things that they want 
to support. But by making use of the Internet, we've really hit 
an emotional chord. People are so passionate about Bob Mar
ley and everything that he stood for. And the fact that we're pro
viding an outlet and a place for them to go is just huge." 

TIIE K IDS ARE ALRIGIIT 

"We didn't just create a charity," Rohan adds. "We created 
an affinity program to partner up with other charities." Among 
the organizations s upported by lLove.org are the African 
Leadership Academy, the United Nations Environmental Pro
gram and Charity Water, which provides safe drinking water 
all over the world by drilling wells at a cost of $5,000 each. 
Going forward the House of Marley plans to expand into time
pieces, luggage and sportswear. 

Since the 1979 debut of Ziggy Marley & the Melody Mak· 
ers, Bob Marley's children have been carrying on their fa
ther's mission by making music with a sense of purpose, 
and racking up nine Grammy Awards among them. This 
summer Ziggy will release "Wild and Free,'' his third solo 
album on his own imprint, Tuff Gong Worldwide. In March 
he will tour South America to support Shakira. He'll tour 
America and Europe this summer. Bob's youngest son, 
dance hall star Damian "Jr. Gong" Marley, will be featured 
In the forthcoming Bruno Mars single and video "Liquor 
Store Blues" (Atlantic) and is now touring the world behind 
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last year's critically acclaimed album w ith Nas, "Distant 
Relatives" (Universal Republic). Nas and Jr. Gong, aka 
"Gongzilla"-who recently shot a video in Bob's old 
Trenchtown yard-are scheduled to headline London's 
Wembley Arena on March 31. Elder brother Stephen Mar
ley's latest street smash, "Jah Army," features Jr. Gong 
a s well as Buju Banton on t he remix, On Feb. 14, Stephe n 
wil l debut a new single, '"No Cigarette Smoke," featuring 
Guyanese-Canadian R&B ingenue Melanie Fiona. His next 
album, "Revelation Part 1: The Root of Life," Is due In April 
on Ghetto Youths/Universal. - RK 

But music remains the cornerstone of the Marley legacy, 
as well as the subject of ongoing legal conflict. Earlier this 
month in United States Dis trict Court in New York, attorneys 
for the Marley family attended a pretrial hearing in their law
suit against Universal Music Group (UMG), which gained 
control oflsland Records when Seagram acqu ired PolyGram 
in 1998 (and was later acquired by Vivendi). Although a judge 
denied the family's claim to the copyrights for five of Bob 
Marley & the Wailers' best-known albums last September, 



the Marleys have since h ired new legal counsel to continue 
their battle, which has now shifted from a copyi-igh t dispute 
to an accounting dispute. 

"By filing this lawsuit the Marleys are standing up for their 
rights and fotthe rights ofother artists who deal with mul tina
tional corporations." L.A. entertainment attorney Bonnie Es
kenazi says. "They won't be bullied or coerced into ta king less 
than what the contracts entitle them to receive.· 

The jmy trial for this portion of the complaint is scheduled 
to begin on March 7. The Marley estate is seeking some $6 mil
lion, charging that UMG improperly withheld royalty payments 
and failed to abide by the terms of Marley's 1992 agreement with 
Island Records/PolyGram, which, according to Eskenazi, stip
ulates a 60% gross royalty rate on all d igital sales. The Marley 
family's attorney says that Island founder Chris Blackwell is pre
pared to take the stand and confirm these contract points. Reps 
for Universal were unavailable to comment on the litigation. 

ita Marley wi ll never forget Sept. 
23, 1980-it was the last time her 
husband stepped onstage to per
form. "That was the same time the 
doctors told Bob he's got cancer and 
he's not go ing to be living much 
longer," she recalls. Just after open
ing for-and reportedly ups tag

ing- Lionel Richie and the Commodores at Madison Square 
Garden in New York, Marley collapsed while jogging in Cen
tral Park. • 1 said, 'OK, the tour will just have to be canceled,' " 
Rita remembers.· 'Because if you're sick, you can't do this.' 
And he said, ' I'm gonna do it.' He was that determined." 

"Live Forever,'' a live double-album of that final h istoric per
formance at Pittsburgh's Stanley Theater, was released Feb. 
1 in digital and CD formats, as well as a super deluxe edition 
containing three vinyl LPs, two CDs and a commemorative 
booklet. Aside from bootlegs, this concert has never been 
heard before. Ri ta call s the show one of Marley's greatest: 
"Even though all his concerts were the best, this one was ex
ceptional." Concerned about her husband's health, she ques
tioned the wisdom of going on with the show that day. "Why 
are you still doing a concert?" she asked him. ''If it's a bout 
money, we don't need the money that bad." Rita remembers 
Bob's reply: "This is not about money; th is is about the mis
sion." The mission will be commemorated this May, on the 
30th anniversary ofhis death at L.A.'s Grammy Museum with 
an exhibition of photography, art ifacts and multimedia. 

The last song Marley performed on any stage was "Get Up 
Stand Up," a rallying cry imploring l isteners to "stand up for 
your rights." His fam ily has taken that lesson to heart, acting 
as ambassadors for the House of Marley and walking the line 
between doing well and doing good. 

Cedella Marley Design recently announced a partnership 
with Puma- Cedella ,viii create 2012 Olympic wear for three
time gold-medalist Usain Bolt and the rest of the Jamaican Na
tional Track & Field team. Rohan Marley now runs an organ ic 

The 'Live Forever' 
super deluxe edition 
(Universal). 

The offending 
bobblehead doll. 

coffee farm in Jamaica and 
fou nded Marley Coffee, which 
is sold in stores l ike Whole 
Foods and Dean & Deluca. He 
also works with the Marley Bev
erage Company, which distrib
utes Marley's Mellow Mood, a 
line of carbonated relaxation 
drinks and herbal teas. Robbie 
Marley Jr. does graphic design 
for Zion Rootswear. while 
Sharon Marley helps run the 

Marley Resort & Spa in the Bahamas, which the Marleys dis
covered in 1976, while Bob was there recovering from a 1976 
assassination attempt in Kingston, Jamaica. 

No matter how much money these businesses raise for char
ity, Marley's heirs will always face the same sort of questions 
their father once did from "60 Minutes," which reported that 
"the ganja heads have become bu siness heads." 

The Rasta revolutionary from the slums orfrenchtown liked 
to joke that he drove a BMW because the name stood for Bob 
Marley & the Wailers. But he never turned h is back on the 
streets that raised him, d ispensing a small fortune in hand
outs and risking his li fe to tamp down the political violence 
that still rages to this day. · I'm like Che Guevara with bling 
on," Jay-Z once rhymed. " I'm complex." Marley could proba
bly relate to the mogul who rose from Brooklyn's Marcy Pro
jects, and the unique struggles that went with it. 

"The Marleys face the same challenges as any of these de
ceased iconic clients," the Luminary Group's Faber says. "The 
first part is responding to unauthorized uses. The second is 
keeping the celebrity relevant in the m inds of consumers." 
Given Marley's enduring popularity, that par t shouldn't be a 
problem, but the third challenge is a bit trickier: "It's a mat
ter of choosing your partners carefully and exercising quality 
control over the brand, and not oversatu rating the market.· 
Faber says. "It's a balancing act. They have to understand what 
it is that Bob Marley means to the consumer, and to the ex
tent that they can, try not to alienate his fans.· 

Rohan seems confident of the way forward . "We have to 
know the integrity of what we're doing," he says, shrugging 
off those who may be uncomfortable wi th the commercializa
tion of brand Marley. "We were never the ones to really worry 
about critics. Like our father would say, he writes music about 
them. They're really like crickets- in the bushes. We don't 
worry about those guys, we just do what we do. 'Cause if we 
worry about them, we wouldn't do anything. We'd just be stag
nant. We can' t do that." 

"They say the good you do lives afte r you." Rita Marley says. 
"Bob is one of those who proves that. Can you imagine he 
went to rest at the age of 36, and 30 years after he's still com
ing out with music for your listening pleasure? Not only for 
your dancing pleasure, but for learning at the same time. Be
cause Bob Marley music teaches. Bob said, 'Music gonna teach 
them one lesson.'• 

l\'11\RLEY ON 
THE CHA RTS 

Although Bob Marley landed Just one single on the 
Billboard Hot 100 during his lifetime ("Roots, Rock, 
Reggae" peaked at No. 51 in 1976), he has moved 
more than 8 mill Ion paid downloads In the 20-year 
Nielsen SoundScan era. The top 10 most
downloaded Bob Marley tracks are as follows: 

2. "Is This Love" 687,000 

3. "No Woman, No Cry" 680,000 

4 . "Jamming" 606,000 

6 . "One Love"/ 581,000 
"One Love/People Get Ready" 

7. "Could You Be Loved" 456,000 

8 . "Stir It Up" 437,000 

10. "I Shot the Sheriff" 336,000 

Marley lived to see 10 of his albums enter the 
Billboard 200: 

! " Natty Dread" (1975) No. 92 

•i1il:ii:Fiiii+iif§liifiifiiiH-lf 
"Catch a Fire" (1975) No. 171 

" Rastaman Vibration" (1976) No, 8 

"Live!" (1976) No. 90 

" Exodus" (1977) No. 20 

" Kaya" (1978) No.SO 

" Babylon by Bus" (1978, peaked in 1979) No. 102 

"Survival" (1979) No. 70 

"Uprising" (1980) No. 45 

After his death another 12 Marley a lbums have 
since entered the Billboard 200: 

"Chances Are" (1981) No. 117 

"Confrontation" (1983) No. 54 

"Legend" (1984) No. 54 

" Rebel Music" (1986) No. 140 

"Talkin' Blues" (1991) No.103 

"Songs of Freedom" (1992) No. 86 

"One Love: The Very Best of Bob Marley 
& the Waile rs" (2001) No. 60 

"Africa Unite: The Singles Collection" (2005) No. 101 

: . . . . 
" B Is for Bob" (2009) No. 77 

Of these, greatest-hits set " Legend" Is the b iggest 
seller, moving 10.8 m illion copies since 1991. The 
album sold roughly 5 m illion copies in the 1990s and 
another 5 million in the 2000s, and it shows no signs 
of slowing down. Keith Caulfield and Rob Kenner 

Sales figures: Nielsen SoundScan 
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INSIDE THE MESSY SPLIT 
BETWEEN THE WINTER 
MUSIC CONFERENCE AND 
THE ULTRA MUSIC FESTIVAL 
BY KERRI MASON 

Before the fame: LADY GAGA 
atWMC2008. 

It was \Vmter Music Confer
ence: 2008. Yet another 
party. Almost no one noticed 
the pale blonde. She was 
overly dressed for Miami's 
South Beach heat, vogueing 
across the rooftop of the 

Raleigh Hotel. A lone cam
eraman dutifully snapped 
her strange pantomimes, 
but most people were more 
foc used on scor ing free 

drinks and listening to B-list DJs play afternoon-appropriate sets. 
Less than two years later, the blonde is known as Lady Gaga, 

the record-breaking, hitmaking, international phenomenon. 
Meteors like Gaga are rare. but stars are frequently born at 

WMC, where the global dance community gathers each year 
to hock new talent and celebrate the old. David Guetta got his 
American foothold here: Diplo set h imself up for h is Black
Berry sponsorship; and mega DJs like Tiesto reassert their 
dominance each year, with increasingly bigger crowds at in
creasingly bigger venues. 

Driving this gathering oflike-minded people are two events: 
The venerable WM C and a giant party known as Ultra Music Fes
tival, which, according to Pollstar, is one of the fastest-growing 
outdoor festivals in the United States. 

For 11 years, the two have coincided by design: U MF launched 
in 1999, piggybacking on the then-13-year-old WM C's grow
ing popularity. While an anomalistic Easter forced a one-week 
move in 2004, both events were o therwise held the last week 
in March. \VMCalways launched m idweek.and UMFwrapped 
up the weekend. 

But this year, an unexpected shift in dates has made that sce
nario impos,ible, causing an international uproar in the process. 

On Nov. 16, WMC announced that its 2011 edition will run 

March 8-i2- not the last week in March, and therefore not cor
responding with UMF. which wasalreadyschcduled for March 
25-27. This happened despite a longstand ing agreement be
tween the two entities, stating that UM F would occur the same 
week as WMC. 

Was it a heady, meaningful break or just a scheduling snafu? 
It depends on who you ask. But one thing's for sure: Dance 
music's real d ivas aren't leaving one bit of scenery unchewed. 
and "Miami in March" may never be the same. 

\VMC week is a tale of two conferences. The quarter-century
old , slightly gray one that focuses on business, networking and 
what co-founder Bill Kelly calls "emerging and legendary ta!-
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ent," and the one of the past 10 years 
that belongs to the spring b reak crowd, 

Ii• 

tourists and young partyers, strengthened by the pres
ence ofUMF. 

i! 

For Kelly, who's widely considered part of dance music's "old 
guard," the situation is clear. "We had an agreement with Ultra 
whereby Ultra would present its event during the \VMC dates. 
Theybrokeaway from theagreemcn tlast minute. That being 
said , t here are many positive developments that have re
sulted from Ultra's decision to split with \VMC. While there 
was a sort of synergy between us, they are two very differ• 
ent events with different objectives." 

\VMC's reason for the date change-that it couldn't se
cure a venue to host the conference itsel f, with its panels 
and other networking event s, during the usual dates-rings 
a bit hollow to some. "Most of the people who go to Miami 
for WM C week don't step foot in the conference itself," says 
David Waxman, DJ and VP/GM of Ultra Records, which isn ' t 
affiliated with UMF. "They follow their favorite DJs." 

WMC logged 3,763 registrants _in 2010, wh ile indus-
try estimates put the number of people who flock to the 
ci ty for the dominant elements of the week-the 24/7, 
independently promoted parties, over which WMC has lim
ited, if any, control- at 65,000. Meanwhile, UMF counted 

i00,000 attendees over two days in 20i0. 
As clearly as Kelly points the finger at UMF, that's how defin

itively its organizers refuse to even acknowledge an argument. 
"There is no current state because there is no dispute," UM F 

promoter Adam Russakoff says. "The dates chosen for WMC 
were impossible to present UMF. so for Ultra there wasn't any 
way [to make it work)." 

In a statement posted on their website shortly after the dates 
were announced, UMF organizers countered \VMC with a logis
tical hurdle of their own. The new\VMCdates overlapped the an
nual Calle Ocho Street Fair, which attracts more than 1 million 
people to downtown Miami, home to UM F venue Bayfront Park. 

On the scene: 
Top: The IDMAs in 

2008; Bottom: 
STEVE 'BUNNY' 

EACHONof 
e lectronic music 

group Rabbit in the 
Moon in 2008 . 
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"Ultra used absolute best ef
forts to maintain the relation
ship with \VMCand join them 
in the move to the second 
week [of March[," they said . 
"However. th.is was rendered •• ,;:"j. 

··~---
impossible by the City of 
Miami Police Department, 
as they do not have the re

sources to host Ultra Music 
Festival and Calle Ocho on 
the same weekend." 

"We went so far as to help 

them find another venue for the conference to help stay to
gether," says Russakoff, who nonetheless adds that UMF plans 
to correspond with \VMC again next year. "We welcome it." 

When \VMC launched, dance fans weren't part of the 
conference's story. It was first held Feb. 19-21, 1986, at the Fort 
Lauderdale Marriott. About 90 people attended. setting up the 
structure for the confab's first incarnation as an industry-fo. 
cused networking event, featuringeveningshowcases from top 
talent and the Florida warm th thawing the dominan tly out-of

town delegates. The conference moved to Miami's South Beach 
in its sixth year. 

Throughout the '90s, WMC became the place to be for any-

• 



one involved in dance mus ic-a breeding ground for collabo
ration and new talent and a launch pad for the tracks that would 
define the genre for the following year. Delegates had the run 
of the town, gaining entry to most or all nightclub events with 
a flash of their WMC badge. 

"In 1996, when I was resident at [South Beach n ightclubJ 
Liquid, we had Frankie Kn uckles on WMC Sunday," Waxman 
says, noting that the event was also tied to the annual Winter 
Party, which targets the lesbian, gay, bisexual and transgender 
community, •so we were charging at the door. Charging a WM C 
delegate? Blasphemy! Nowadays, the door people see those 
badges and they charge you double." 

In the 2000s, the WMCexperiencc started to change. UMF 
launched in 1999 as a one-day event in South Beach, featuring 
rave-favorite acts like Rabbit in the Moon and DJ Baby Anne. 
11 moved to downtown Miami's Bayfront Park two years later 
to accommodate its rapidly growing size. 

As dance music increased in popularity as a genre, UMF 
gained attendees downtown, and when word spread that every 
DJ on the planet was in Miami during a single week, fans started 
flooding the city, increasing the money-making opportunities 
for venues, hotels and retail stores. This influx corresponded 
with the heightened prevalence of bottle service, where a five
person table could easily net a club $1,500 in a few hours- far 
more than if each attendee paid a $25 coverorwas let in for free 
with a WM C badge. Promoters and artist bookers from all over 
the world struck lucrative deals with local venue owners to host 
events, in hopes of establishing their own brands and artists on 
WM C's international stage and making money in the process. 

Suddenly, the WMC delegate was a second-class citizen at 

24-hour party people: Clockwise from 
top: DAVID GU ETTA at WMC 2008; 

LADY GAGA, WMC 2008; PAUL VAN 
DYK at WMC 2010; and (from left) 
MARIO WINANS, SEAN 'P DIDDY' 
COMBS and TOMMY LEE in 2004. 

best, unable to compete with masses of spring breakers or Eu
ropean tourists with deep pockets. Confrontations at club doors 
became the norrn, with managers frequently being blocked 
from joining their artists inside, press lists getting cut and 
sometimes even DJs getting hassled at their own events. Dance 
music magazines committed whole sections to annual "WMC 
Aftermath" stories and kvetch-fcsts. 

The conference, i t seemed, had gotten lost in the scramble. 
While the players themselves are being relatively dvilized, 

their posses are making hay behind them. Calling the decision 
"reckless," Windish booking agent Steve Goodgold blasted WMC 
in an open letter. Artists are routed up toa year in advance, and 
both WMC and UMF have historically been scheduled for the 
last week in March. The new dates make it impossible for artists 
to network and see their colleagues at WMC and play UMF. As 
the largest dance festival in America, UMf is a massive, un
missable platform for any artist able to secure a slot. 

"It is a gross inconsideration by the WMC for event planners 
worldwide and artist scheduling,• Goodgold wrote. 

In another open letter, Louis Puig, the firebrand owner of 
downtown Miami superclub Space (which rushed its 2000 open
ing to correspond with \VMC week), used the occasion to side 
with WMC- despite the fact that ihe tried to launch a compel• 
itive conference, the Miami Music Conference, in 2005. He 
decried UM F's practiceoflocking its performers into exclusive 
contracts for the entire week, seriously affecting his own book
ing interests. 

"Clubs don't compete with Ultra," Puig wrote. "They don't 
even operate at the same times, so why not let the artists play 
at clubs? This Ultra 'exclusivity' crap is hurting the artist and 

BEATPORT 
PLUGS TOMMY 
LEE INTO MIAMI 

The schism between the W inter Music Conference 
and Ultra Music Festival has birthed another player 
set to steal a b it of WM C's fire: the Beatport Music 
Awards. The event will be presented live for the first 
time on March 27, during Ultra weekend. Online music 
store Beatport- as much a lifestyle brand as It is a 
retail one for young electronic music fans- has been 
g iv ing out BM As since 2008, but through announce
me nt rather than physical presentation, The WM C's 
official awards show, the Internat ional Dance Music 
Awards (IDMAs) has traditionally been the marquee 
trophy-d istributing fete of WMC week. But with WMC 
week no longer corresponding with the Ultra Music 
Festival-the time when the majority of artists p lan 
to be in Miami- the BM As saw an opportunity to be
come the only awards game in town. 

"We hear from artists who win [BM As] that it 's more 
important to them than a lot of other awards in the 
space," Beat port VP o f marketing Shea Purdy Ger
hardt says. "Anyone who tops our charts gets to the 
next level in their career. The Beatport name is some
thing they can tout on their resume." 

The BM As wi ll take place during the seventh an
nual Beatport Beach Party, a four-day mini-festi
val featuring nearly every major dance artist In the 
world playing oceanfront sets for adoring revel
ers. The free event has traditionally drawn capac
ity crowds, with lines spilling out of the National 
Hote l onto Collins Avenue. (This year's party will 
take p lace at the decidedly more chic Gansevoort 
Hote l. ) Host Tommy Lee will hand out the awards 
between sets. - KM 

adult nightlife, as no adult I know can stand being at a festival 
for more than two hours. They also cannot stand sweating, get
ting trampled by the masses, dancing on dirt and/or mud and 
using those disgusting Port-0-Potties." 

But Puig's letter also praised the opportunity for "two great 
music weekends," and ever-industrious event promoters are 
seeing green too. 

"W<!re going to produce events both weeks, but our main 
focus will be during Ultra week. That's when most of the big 
talent will be in Miami," says Rob Fernandez, promotional di
rector of New York nightdub Pacha, who staged 20 parties 
throughout South Beach during last year's WMC. "The venues 
and promoters will benefit because they will get another week
end of parties. The fans will suffer.• 

Forced to choose between the two weeks, fans are speaking 
out online, expressing their displeasure with the situation. Be
fore, they had a virtual guarantee to see all their favorite DJs 
during a single week. Now, some DJs might only play one of 
the two weeks, and that might not be confirmed until flights 
get expensive and hotels sell out. 

A poster on music and culture magazine URB'swebsitecom
mented: "Those parties are an elitist retreat for DJs, label bosses 
and promoters, while the REAL fans and heart of the scene has 
[sic] to go to work in the real world. Not to sound bitter but fuck 
both events, cry me a river you overpaid booking agents. I have 
no sympathy for the hyper-elite dance set." 
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MATTHEW "F.X." FELDMAN 
"Skins" U.S. music supervisor 
TWEETS: @FXFELDMAN 
THE CLOUD: SoundCloud.com/FXFeldman 
NOTE: Sales for Phantogram's "When I'm Small" 
(Barsuk Records) rose 3440/o; "My Girls," the 2009 
single from Animal Collective (Domino), saw sales 
increase by 201%. Both were featured in the first 
episode of MTV's "Skins." 

(/ 
,I 

' 



Just how did MATTHEW 'MATT F.X.' FELDMAN go from 
working at a mailbox store to sitting in the music supervisor's chair 
of a controversial show (that MTV is pushing hard at upfronts
despite a ratings falloff)? Being 19 helped. 

BY JILLIAN MAPES 
PHOTOCiRAPH BY RACHEL BEEN 
The new kid on the music supervision block doesn't invi te 
writers to the coolest new nightspot. Or the b uzziest new 
restaurant. He requests hang time at a candy store. But given 
his age (he recen tly celebrated his 19th b irthday), that's prob
ably better th an flashing a fake ID and sneaking into a bar. 

Matthew " Matt F.X." Feldman minds Iris manners more 
than the teenage rs portrayed on his show, MTV's new sex
drugs-and-akohol prime-time d1·ama, "Skins." He's nice
he hails cabs for girls and pats arms at good-bye. And he also 
asks if saying something is "off the record• makes a di ffer
ence-after he's al ready said the something. 

But wlule his own peers are stumbling home from keg
gers, Feldman has been trying to grow up. He dropped out 
of music school in Glasgow, Scotland, after just a month. 
He's back in his hometown of New York, living with his par
ents. He was working at a West Village mailbox s tore. He 
made the most important mixtape of his li fe. Then got his 
gig at MTV's "Skins." 

HOW DID YOU GET INVOLV ED? 
I was approached by an old friend of mine who was ["Skins" 
co-creator/write r/producer! Bryan Elsley's intern. I'd actu
ally shown the U.K. "Skins· to this friend two-and-a-hal f years 
earlier, so it was kin d of funny that she wanted to bring me 
on for the writers' group. 

[The wri ters' group is] basically a revolving group of 
teenagers from aroun d the city who come in every week to 
work with the writers and Brian. The functions [of the groupJ 
are limi ted. but defin itely ve ry heard and seen throughout 
the show. A lot of the authen ticity wouldn't have come out if 
it hadn 't been for this group. 

Maybe the first or second time I did the writers' group, I 
started asking about the music, and ifl could submit a song to 
the show. Bryan told me he had a 19-year-old choose all the 
music for the fi rst and second seasons [of the U. K. "Skins" se
ries], and a second, different 19-year-old choosing for the th ird 
and four th seasons. He told me to make him a mixtape. So I 
made him a playlist and I pretty much got the job three or four 
days later. I quit my day job. And it just all started from there. 

WHAT WAS ON THAT PL.AY.LJST FOR ELSLEY? 

The fi rst thing Bryan asked me when he brought me in after 
that mix was, "Is this your tas te?" And I said, "Yeah, it's just 
the stuff I like listening to." I remember including Freddfr 
Gibbs, who I think is the greatest gangster rapper. I put Jai 
Paul. who is on XL [Recordings] and coming out this year. A 
bunch of unsigned bands that my friends are in. Overall, I 
edged on the electron ic s ide o f things that a rc happening 
around the world right now. 

Feldman is more than aware of wh at's happening in the world, 
particularly in youth culture. Certainly it helps that he's a 
teenager. But he also has a background as a "cool hunter" for 
global youth marketing firm Ruby Pseudo. His worldwide 
awareness could serve him well, given the legacy of"Skins" 
across the pond- and its s trength as a platform for breaking 
indie bands like the Gossip, Grizzly Bear and Bloc Party in 
the United Kingdom. "Bryan [ElsleyJ takes credit for intro
ducing Grizzly Bear to the country of England." Feldman 
says. "T de fi nitely think th is is a really incredible opportunity 
for America to be exposed, at large, to a wide range of music." 

If you judge Feldman strictly on his appearance (dark denim 
on dark denim, Win Butler haircut), you think, "What a New 
Yorker, Brooklyn hipster." And he does talk a lot about dub
step and artists who didn't get enough attention from Pitch
fork Media. But wi th his grin, and his (sl ight) nervousness. 
Feldman's sincerity rings true. If it's hip to be cynical (partic
ularly in regard to the arts), then Feldman is an anti-hipster
or at least the self loathing kind. "Hipsters are way too rude 

to have these indie artists all for themselves," he says. "They 
shouldn't be allowed to have this music all for themselves. To 
an extent, it's about knowing the greatest band. But then it's 
about letting everyone else know abou t the greatest band." 
He exhibits an unaffected attitude about taking the most under
the-radar of artis ts- like 30 Friends (aka Austin's Daniel 
Chavez-Wright) , who is behind the "Skins" U.S. theme song 
after winning an OurStage competition for unsigned artists
and throwing them on MTV's sexiest show. 

IS THERE AN OFFICIAL SOUNDTRACK DOWN THE ROAD? 

Oh, yeah1 We're in discussions with various parties, and you 
can rest assured that there will be many different kinds of 
music represented on a "Skins" U.S. soundtrack. We are very 
in terested in getting as much of this music out in as many 
ways as possible. Righ t now, we're giving out free downloads 
every week and we're starting to feature each episode's playlist, 
as we ll as artist profiles, on the official "Skins" website 
[Skins.tv]. 

ONLY THREE EPISODES OF THE U.S. "SKINS" SERIES 

HAVE A IRED SO FAR, BUT IT SEEMS LIKE THERE'S 
MUSIC PLAYING IN EVERY SINGLE SCENE, ALMOST 
CONTINUALLY. HOW DO YOU KEEP UP? 
It's like 22 songs an episode . I have friends who show me 
music, b ut I work solely with Bryan. The only m usic in the 
show that I don't choose is something that Brian says we in
clude- it's his show. An instance of that would be all the soul 
music you hear [in episode two]. which is totally Bryan's idea. 
In the Bri tish ve rsion, every once in a while, a really old song 
pops up, and that's his Dj'ing, so to speak. 

On Jan. 17, MTV premiered its first episode of the U.S. ver
sion of"Skins." The story arc: A group of sexed-up high school
ers s ink a s tolen car in a mad dash to getthciroverdoscd friend 
to the emergency roo m. The initial episode drew 3.3 mill ion 
viewers, according to Nielsen, which promptly dropped off by 
50% for its second installment. Meanwhile, MTV remains 
strong on the show, pushing "Skins" hard in its 2011-12 Ad 
Upfront (according to the Hollywood Reporter), despite some 
big-name advertisers dropping out and concerns from the 
Parents Television Council in regard to child pornography 
laws that may or may not have been violated. 

But controversy and ratings aside, 1.3 million sets of ears 
are the most that the small-fry artists that Feldman likes to 
feature have ever reached. Tracks featured in episode one of 
the U.S. "Skins" series experienced a boost in sales the week 
of the telecast: Sales of"When I'm Small" by electro-ambient 
duo Phantogram (Barsuk Records) rose 344%, wlule sales 
for "My Girls," the 2009 single from freak-folk mainstay An
imal Collective (Domino), increased by 201%, according to 
Nielsen Sound Scan. Number-wise, the gains are in the high 
hundreds and low thousands, but it could be an option to ex• 
plore for artists look ing for initial breakout exposure and a 
small synch fee of typically no more than $600. 

Since the show premiered, Feldman has received a flurry of 
e-mails, SoundCloud messages and tweets from artists hoping 
for placements. "It hasn't gotten to an overwhelming point, but 
it's definitely starting to get to the point where every day I wake 
up and there arc more and more messages, some even through 
my own artist Sound Cloud account," says Feldman, who sings 
and plays piano in a duo called Otis & Love. "I've actually found 
some really cool stuff through people reaching out.· 

Feldman seems very self possessed for someone not yet 
20: "I just hope this show exposes kids who are 15, 16 or 17 
and getting in to different types of music to awesome sounds 
that they would've had to dig for online otherwise," says the 
man wh ose Twitter bio includes the p hrase "perception
pusher. • "We're spoon-feeding, and I'm happy to do it. " ••• 
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THE DECEMBERISTS TOP THE CHARTS. 
'PORTLANDIA' ROCKS IFC. ARE THE CITY OF ROSES' 
PRO-MUSIC INITIATIVES PAYING OFF? 
BY CORTNEY HARDING 

I 
t'saskitfrom the new IFC sketch comedy show "Portlandia.· 

The mayor of Portland, Ore., portrayed by Kyle Mclach
lan, commissions the show's two actors, Carrie Brown
stein (ofSleater-Kinney) and Fred Armisen (of"Saturday 
Night Live" fame) to write a theme song for the city. Port

land stereotypes abound: The mayor bikes in. He bounces 
on an ab ball. He disses Seattle and gives the musicians a 
dream catcher for inspiration. And he constantly calls for his 
assistant, played by Portland's actual mayor, Sam Adams. 

Adams, who spent 11 years as chiefof staff for former Port
land mayor Vera Katz and four years on the ci ty council, was 
elected mayor in 2008. While he's a bit more grounded than 
the fictional mayor on "Portlandia," he's got plenty ofhipster 
cred: He kicked off his campaign a t indie music venue the 
Wonder Ballroom; he hosts a series of rock concerts-fea
turing acts like Point Juncture Washington and Y La Bamba
at City Hall; and he even did a guest-DJ set at Portland's 
Jackpot Records for Record Store Day. He's probably the only 
mayor in the country who gets tweets like the following: 
"@MayorSamAdams: Do you like the band The Smiths? Also 
there is a pothole on Rh ine and Milwaukie." 

But Adams' support of the local music scene (and the local 
arts community as a whole) goes far beyond fandom and lip 
service. He has worked with the Regional Arts and Culture 
Council to reach out to local musicians. Although the organ
ization has been giving out grants s ince J 995, the number of 
musicians submitting applications has gone up in recent 
years. Adams has also been a key supporter of the Right Brain 
Initiative, which provides arts and music education in local 
public schools, and last fall, the Kennedy Center named the 
Portla nd region as its th ird partner in its Any Given Child 
a rts education ini tiative. 

On a smaller scale, the city of Por tland also uses local 
artists to provide its "on hold" music and offers $5 tick
ets to select musical performances for low- and no-income 
residents . In his Creative Action Plan for the Portland 
Metropol itan Region, Adams said h is primary goal in this 
area is to crea te a dedicated $15 million-$20 million an
nual public fund for arts, culture and arts education in 
the Por tland region. 

Of course, Portland isn't the only city
New York and Austin can boast strong arts 
grant-making foundations- with a top• 
notch arts scene that provides government 
funding for musicians. And it doesn't hold 
a candle to many other countries- like 
Canada and Sweden- where local govern
ments go so far as to underwrite tours. 

The Decemberlsts, whose album "The King Is Dead" 
debuted at No. 1 on the Feb. 5 Billboard 200 [It's 
No. 10 this week], are playing a message from you 
before all of their shows, right? 
Yeah, Colin [Meloy, the Decemberists' fron tman] asked me 
to record the message that announces them taking the stage. 
It was a great honor. [The message features Adams, sur
rounded by sounds of nature, urging fans to relax while wait
ing for the band to take the stage.] 

How did your role In "Portlandla" come about? 
They first asked me in the pilot phase, before IFC had actu
ally picked it up, and I was thrilled to do it. I got to play the 
assistant to the mayor, which I did in real li fe for 11 years, so 
I didn't need to do much acting. 

Portland has a long tradition ot mayors who have 

supported the arts. How do you fit Into that? 
One of the key attributes making Por~and what it is, is arts and 
culture. I love live music, so I'm especially proud when our 
local groups do well. Port land has a great arts and cu.l ime DIY 
vibe. Seattle has the grnnge sound. Portland's is very eclectic. 
I don't think you could say there's a Portland sound. We've got 
all this great, independent-minded mus ic. 

How have you grown the resources for the local 
music scene? 
Every chance I get, I try to increase money for arts and cul
ture. through the Regional Arts and Culture Council, who in 
turn support great nonprofits like the Rock 'n' Roll Camp for 
Girls. Arts education is way behind as a nation, and we're suf
fering here as well. I recently was in Benson High School, 
and we were having a meeting on education in the former 
band room that used to have musical instruments on the bare 
cupboards that surrounded us. We've got a local company, 
Rumblefish, working with us [on Listen Local] to put local 
mus ic on the city's on-hold system. We've got the PDX Pop 
Now summertime City Hall concert ser ies. When I'm out 
and about, we're always promoting local bands, whether it's 

Storm Large, Pink Martini, Yacht or Shaky 
Hands. Portland has an amazingly r ich 
music scene. 

In addition to the art and music, 
Portland also has high unemployment 
[10 .7% Im November 2010, according 
to the Portland Business Journal] and 
teac her layoffs. In the face of this 
issue, how do you justify spending 
money on the arts? 

But Adams' passion for music, along 
with his ability to connect with bands, sets 
him apart. He's also not the first Portland 
mayor to champion local music- in the 
mid-'S0s, former mayor Bud Clark, a bar 
owner (who biked to work), hosted the 
Mayor's Ball, an annual charity even t fea
turing local rock bands. Portland's music 
scene has always been vibrant, producing 
such acts as Greg Sage, Elliott Smith, Ever
clear and the Dandy Warhols, as well as la
bels like Kill Rock Stars. 

Billboard spoke to Adams about his sup
port for chart-topping Portland act the De
cemberists, his reasons for spending on 
the arts when the city faces high unemploy
ment and his favorite local band of all time. 

Above: THE DECEMBERISTS; 
below: "Portlandia" cast 
members CARRIE 
BROWNSTEIN and FRED 
ARMISEN (right) with "mayor of 
Portland" KYLE McLAUGHLIN. 

If you want to live in a one-dimensional city, 
I respect anyone's right to do so. I don't. I 
want to live in a city that has many dimen
sions to it . . . the more arts education we 
offer, the lower our dropout rate will be. The 
more arts and culture we have in the c ity, 
the more innovative we'll be in all other en
deavors . It can't be an innovative city and 
be bereft -0f arts and culture, or have a weak 
arts and cul ture scene. My goal is to allow 
for more full -time, living-wage arts and 
culture jobs. 

I was in a meeting the other day where 
this exact thing came up. I was meeting with 
area legislators, because we are trying to get 

22 I B ILLBOARD I FEBRUARY 12, 2011 

the film and video tax credit renewed, and this particular 
newly elected legislator talked about how rural parts of the 
s tate don't benefit from these fancy film and video jobs. I just 
reiterated the facts that most of the jobs in arts and culture 
are accessible; they are not the on-air talents. Behind every 
successful video, film, every successful music, entertainment 
offering are multiples of jobs. 

I think Portlanders for the most part get i t, and our polling 
shows that Portlandcrs would be willing to spend more money 
to promote arts and culture. They want artists to be for-profit 
and actually profitable. They support their local nonprofit 
institutions. We have . . . some of the h ighest arts and cul
ture attendance of any city per capita in the United States. 
Arts and culture has always been a key attribute of what Port
land is all about; it's in our DNA. Beyond that, I want Port
land to be successful. I want Portland to offer great quality 
oflife and also a great place to do business. Arts and culture 
is a key part of tha I. 



Do you hear from Portland-based corporations like 
Nike and Intel that the city's art and culture scene 
helps attract top-t ier talent to the city? 

One of the reasons we have the kind of corporate support and 
foundation suppor t for our arts and culture community is 
because it helps us to recruit and retain some of the best tal
ent in the world. The best of the best talent can work, more 
than ever, wherever they want. 

Good schools are absolutely key, arts and culture ofTerings 
are absolutely key when I'm out pitching Portland as a place 
for businesses to locate. It's a reason we have businesses that 
stay here. Not only is it a key industry for us, but one ofour 
mos t visible exports is arts and cul ture- as is evidenced by 
"Portlandia" and the Decemberists. Not only is i t an ind us
try in its own righ t ... but i t supports our other industries . 

What are your legislative priorities for the arts and 
music In 2011? 

I'd like to expand the film and video credi t. If you go on our 
website, the write-up for last year's arts and cul ture just 
shows you how many jobs [there are]. It's a clean industry, 
and an industry that benefits not only the city but the en
tire state and region, because they rarely just have one lo
cation in the city of Portland. 

The state is facing some massive cuts- they've raided the 
arts and culture budget before, and I want to protect that. 
Smaller things that arc very importan t for the music scene 
is to continue to protect all-age access to venues that have al
cohol, but offer arts and culture as well, so you can have sep
arated crowds. There have been a ttempts to close that down 
altogether, even though we have not had significant prob
lems with that, with the way we've done it. 

locally, the Creative Advocacy Network, which I helped 
found, is moving forward on looking at a dedicated local arts
and culture-funding revenue stream. That work goes forward 
in this next year on a regional and local basis. We have an 

economic development strategy where we promote exports 
in industries where we have competitive advantage. In the 
art for money category, software, d igital development, ath
letic, outdoor, and design is another targeted industry. In the 
next year we'll be taking those strategies on the road. 

I want to continue to support artists' efforts to have na
tional and global audiences, to have national and global cus
tomers, to provide more economic security for more artists 
to be working full-time at a rts and culture. 

What's your favorite Portland band right now-and 
favorite Portland group of all time? 
That is a question that always gets me into trouble. I'm ab
solutely infah1ated right now wi th the new Decemberists 
album. Ofall time? Well, I grew up when Nu Shooz were very 
popular, and they're still here; they're still around, they're 
still playing, and they're great. I'm not going to say my fa. 
vorite, but my longest has definitely been Nu Shooz. 
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GETTING SETTLED 
Cave Singers shift to 

Jagjaguwar label 

ltl•IHki BY MIKAEL WOOD l 

MR. OUTSPOKEN 
Henry Rollins embarks 

on a talking tour 

THE GOOD FIGHT 
The Boxer Rebellion 

back with third album 

RAIN MEN 
Hip-hop trio Travis 
Porter builds buzz 

TURNAROUND, BRIGHT EYES 
Conor Oberst 
Switches It Up On 
'The People's Key' 

Conor O bers t says that when he 
started work on "The People's Key." 
the new album by his celebrated folk, 
rock outfit Bright Eyes. he was guided 
less by what he wanted the album to 
sound like than bywhathedidn'twant 
it to sound like. "I was really burnt 
out on that rootsy Americana shit," 
the frontman says. "So I tried to steer 
clear of that.• 

''Rootsy Americana shit" is one way 
to describe the vibe of Bright Eyes' last 
studio d isc, 2007's ·'Cassadaga"; the 
description also suits "I'm Wide Awake 
It's Morning," one of a pairof sets that 
Bright Eyes released on the same day 

• • 'We have an 
ability to n1orph 

our sound 
from record to 

record. IfConor 
says we're 

going in a ne'\\r 
direction, I get 
behind him.' 

-MIKE MOGIS 

in 2005. (According to Nielsen Sound• 
Scan, "Cassadaga" has sold 221,000 
copies, while "I'm Wide Awake It's 
Morning" is at 475,000.) Yet Oberst 
says those records only represent "an 
element of the music I make-it's not 
wholly what we do in any way.· 

"We have an ability to morph our 
sound from record to record," adds 
Mike Mogis, the band's prod ucer 
and multi- in s trumenta list. " If 
Conor says we're going in a new di-

rection, 1 get behind him.· 
Due Feb. 15 from Saddle Creek, 

"The People's Key" sets Oberst's songs 
against a variety of styles: "Jejune Stars" 
and "Triple Spiral" throb with loud, 
grungy electric guitars; "Approximated 
Sunlight" r ides a drowsy tr ip-hop 
groove; "Ladder Song" is a delicate 
piano ballad. Though the album fea
tures guest spots by Matt Maginn of 
Cursive and Autolux drummer Carla 
Azar, among others, M ogis says the 

set is more of a concentrated group ef
fort by him, Oberst and keyboardist 
Nate Walcott than was "Cassadaga." 
on which the band's core members 
were joined by such high-profile 
names like M. Ward and Gillian Welch. 
"We kind of wanted to keep this record 
to ourselves," Mogis says, "rather than 
bring in people whose unique identi
ties can alter the shape of a song." 

In Decembe r Saddle Creek began 
rolling out the album by giving away 

an MP3 of the track "Shell Games." 
which label owner Robb Nansel calls 
"a good introduction to the record. It 
starts out sounding like what you ex
pect from Bright Eyes, then ven tures 
off into this other territory.· 

Nansel admits that the four-year gap 
between Bright Eyes projects-<iuring 
which Oberst released a pair of solo al
bums, as well as the self-titled debut 
by his i ndie-scene supergroup Mon
sters of Folk--<:aused rum to wonder 

Freakln' folk: 
BRIGHTEYES 

• SPEEDY RAPPER 
George "Pale Kid" 
Watsky does It fast 

"if people had moved on." I nitial feed
back to ·'Shell Games," though, has 
"been really positive," he says. Bright 
Eyes manager Nate Krenke! adds that 
the break m ight actually deliver an ad
vantage: "Things are happening so fast 
now wi th the drive to constantly dis
cover new artists," he says. "So when 
an old favorite surfaces, it kind of al
lows this moment to pause and just 
enjoy music again." 

In addition to attracting the band's 
longtime fans, N ansel says one of 
h is principal goals for "The People's 
Key"-which is available for pre
order on Saddle Creek's website in 
three different bundles- is expos
ing Bright Eyes to consumers who 
m ay be familiar with Oberst's name 
(from his political activism, for in
stance) but who have n't bought one 
of the band's records. 

"We're not just going after the 
Pitchfork banner ads,• Nansel says. 
"We're trying to think outside the box: 
putting something in the Utne Reader 
or on Politico. The hope is that when 
someone sees a music ad on those 
sites, it'll jump out at them." To a sim
ilar end, Nansel says he's looking into 
selling the album at such nontradi
tional retail outlets as Whole Foods. 

Live work will also figure heavily 
into the d isc's promotion, s ays 
Krenke!, who adds th at "seeing it 
performed live will probably bring 
out the threads of consistency th at 
run through the entire Bright Eyes 
catalog." Important bookings in
clude New York's Radio City Music 
Hall (March 8-9), the Coachella Val
ley Music and Arts Festival in Indio, 
Calif. (April 16) and London's Royal 
Albert Hall (June 23) . 

Bright Eyes played Radio City on 
the Cassadaga tour, Nansel recalls, 
but didn't sell out until the night of 
the show. Butthistime, "the first date 
sold out pretty quickly, and now we're 
on the way to selling out the second 
as well," he says. "That to me is rep
resentative of the level they're at on 
this record. We're trying to make 
them the band to see in 2011." 
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»>DRAKE, BIEBER 
LEAD JUNO NOMS 
Get set for buddies Drake 
and Justin Bieber to face 
off at the Juno Awards. 
Canadian hip-hop star 
Drake leads the field with 
six nominations going 
into the competition, 
with Bieber taking four 
nominations of his own. 
Drake (born in Toronto as 
Aubrey Graham), who 
will also MC the Ju nos on 
March 27, picked up nods 
for best album, best 
songwriter, best rap 
recording and best single 
for "Find Your Love.'' He 
will compete in Toronto 
against Stratford, 
Ontario-born Bieber, who 
was nominated for best 
album, best artist and 
best pop album for "My 
World 2.0." Bieber and 
Drake will also contend in 
the Juno Fan Choice 
Award category against 
fellow multiple nominees 
Hedley, Johnny Reid and 
Michael Buble. 

»>BLACK KEYS 
NABmtvU 
WOODIES NODS 
The Black Keys have hit 
the right note with the 
mtvU Woodie Awards. 
The Keys are the only act 
nominated for two 
a wards for the college 
network's awards show. 
They are up for woodie of 
the year, which goes to 
the top artist, for the 
video "Tighten Up."' Their 
competition in the 
category includes B.o.B 
Featuring Hayley 
Williams' "Airplanes" and 
Arcade Fire's "The 
Suburbs." "Tighten Up" is 
also a contender for the 
best video Woodie. The 
awards will be held March 
16 at the South by 
Southwest music festival 
in Austin. 

>»AVETT 
BROTHERS 
REUNITE WITH 
RICK RUBIN 
The Avet t Brothers are 
"the first step in" to their 
next studio album, the 
follow-up to 2009's " I 
and Love and You," which 
debuted at No. 16 on the 
Billboard 200. "We have 
completed one session of 
recording,'' Scott Avett 
says, adding that the 
group convened at Echo 
Mountain studio in 
Asheville, N.C., and will 
be working again with 
producer Rick Rubin. 

Reporting by Gary Graff, 
the Associated Press and 
Etan Vlessing. 

IIMMI BY CORTNEY HARDING 

WANDERLUST 
The Cave Singers 
Move From Matador 
To Jagjaguwar 

Beer ads can rarely be described as lovely. 
But an extended spot for Bend, Ore.
based indie brewing company De
schutes, which featured a young rupster 
couple rediscovering their love as they 
travel through the stunning high desert 
in Central Oregon, came across more 
like a trailer for the new mumblccore 
hit than your standard brews and babes 
fest. (TI1espotdid work in the greatbeer
ad breast trope, though.) Soundtrack
ing all th is beauty was a track called 
• Beach House," from the Cave Singers 
album "Welcome Joy." 

"'I loved the ad when i t was presented 
to us," guitaris t Derek Fudesco says. 
"We've been really lucky to have done 
some cool things with brands- we played 
a show for J ansport backpacks where they 
were encouraging people to get back to 
nature, and they had us do a set in the 
woods 45 minutes outside of Seattle." 

While the Cave Singers are about to 
release their third album of lo-fi folk 
music ("No Witch," out Feb. 22), a few 
members of the band weren't always so 

>>>NEEDLE WORK 
Widely touted as the great white hope 
of British guitar pop, London-based 
band the Vaccines are being inoculated 
against the hype by Mike Smith of Co
lumbia Records, who signed the band 
to a worldwide deal. 

"There"s a lot of pressure for them 
to deliver, with every gig and record 
being overanalyzed,'' he says. "We have 
to keep telling them they're the same 
band they always were and nothing has 
been achieved yet in terms of record 
or ticket sales." 

The four-piece, fronted by singer/prin
cipal songwriter Justin Young, is creat· 
ing media buzz with its energetic guitar 
rock, which has drawn comparisons to 
everyone from the Beach Boys and the 
Jesus and Mary Chain to the Ramones. 

The act will play four North Ameri-

mellow. Fudesco first made a name for 
himself in the late '90s as a member of 
the garage rock band Murder City Dev
ils; shortly before that group split, he co

founded the bl istering art-punk act Pretty 
Girls Make Graves. But Fudesco says the 
move to the softer side wasn't difficult. 

Cave Singers vocal isl Pete Quirk 
"moved in with me, and we started play
ing music together," Fudesco says. • I 
know I d idn't want to play bass in this 
new thing, and I wanted to try some
thing different.· 

While the band has now comfortably 
settled into its sound, other big changes 
occurred between "Welcome Joy," 
which was released in 2009, and "No 
Witch." The act's fi rst two albums were 
released through Matador, but for th e 
new one, the group signed with a new 
label, Jagjaguwar. 

"It was time for a change," Fudesco 
says. "We weren' t stoked on Matador 
and they weren't stoked on us after the 
last record. We asked to leave and they 
were fine with it. We had been friends 
with the Jagjaguwar follcs for a long time 
and we loved the label." 

Jagjaguwar founder Dari us Van 
Arman says he talked with Fudesco 

when the Cave Singers first got started, 
but the band ultimately decided to stick 
wi th Matador, which had released the 
Pretty Girls Make Graves albums. He 
says thattomarket "No Witch," the label 
is staying away from anything gimmicky 

and keeping the focus on the music and 
the band's live show. 

"We' re not doing d isco remixes or 
anything like that," he says. "We want 
people to get to know them and see them 
in concer t." 

The band will be touring for much of 
the first part of the year, starting with a 

U.S. trip with Lia Ices that will stop at 
South by Southwest, followed by a Eu
ropean tour, then an appearance at the 
Newport Folk Festival. 

The new album still fits solidly within 
the folk category, despite the presence 
of a new producer: Randall Dunn, who 
has previously worked wi th Black 
Mountain and Sunn 0))). "He usually 
only does heavy stuff, and it was amaz
ing to have rum work on the record," 
Fudesco says. "He brought a bunch of 
his friends to colla borate , and it all 
turned out amazing." 

G I.C)l~Al.l:>lJ I.SI: 
EDITED BY TOM FERGUSON 

can dates- booked by Paradigm-at and the Netherlands,although it peaked (Electromode, 2009). The honor spur
the end of January before joining the at a relatively low No. 58 in Britain. red sales of the a lbum to gold status 
U.K. NME Awards tour and then play
ing shows in Europe, booked by Coda 
Music Agency. More U.K. shows will fol
low the April release of the group's as
yet-untitled debut album, Smith says. 

"It's rare you get a band that gen· 
uinely has a shot to break globally and 
I couldn't be more excited,'' Smith adds. 

Under a collaborative release plan, (20,000 units) a few months later. 
V2 handles the album in the Benelux The groundwork for this success was 
countries, the United Kingdom and Italy; laid with its second album, "Wala Wala" 
earMusic/Edei covers all other Euro- (2008), also a SAMA winner in 2009, 
pean territories. but "Dark or Blue" has allowed Tear-

Hamburg-based earMusic director gas to emerge as a real force. Album 
MaxVaccarodescribesSkunkAnansieas track "Party 101" was named video of 
"one of the last remaining bands with a the year at the Channel O Music Video 

"As much as I think they'll make an instant real, old-school approach to rock music, Awards in November,and Teargas was 
impact, we're planning for the long haul." 

Young is published by Global Music 
Publishing. Remaining members Arni 
Arnason, Freddie Cowan and Pete 
Robertson are published by Universal 
Music Publishing. -Steve Adams 

>>>SMOKIN' SKUNK 
After an eight-year hiatus, U.K. rock act 
Skunk Anansie has been enjoying a suc
cessful comeback in Continental Europe. 

The band split in 2001, some seven 
years after forming in London, but re
formed in 2009 to tour and promote a 
greatest-hits collection, "Smashes and 
Trashes.'' its current studio a lbum, 
"Wonderlustre," was issued in Septem
ber by earMusic/Edel and V2 Belgium 
Netherlands & Luxembourg and earned 
immediate success. It hit No. 1 in Italy 
and charted in Switzerland, Germany 

mixed with a great sense of melody." 
The band, booked by 13 Artists and 

published by Chrysalis Music, is planning 
a European tour. The album is available in 
a special edition with a bonus DVD, and 
Vaccaro says a new version of the set, 
including at least seven live songs, will 

be released later in 2011. 
- Wolfgang Spahr 

>>>NO MORE TEARS 
Johannesburg-based trio Teargas is 
proof that persistence pays-especially 
in the increasingly crowded home
grown hip-hop market. Five years and 
three a lbums into their career, Ntokozo 
"K.0!' Mdluli and brothers Ezee "Ma-E" 
Hanabe and Bantu "Ntukza" Hana be fi
nally struck it big in April, taking home 
the best rap album award at the South 
African Music Awards for "Dark or Blue" 

a best group nominee in December at 
the MTV Africa Awards in Nigeria. 

But the trio's biggest coup has been 
its selection alongside Rihanna as part of 
the Doritos Late Night 360° global cam
paign-becoming the first African act to 
record a 360-degree video (for new 
song "Missing in Action") for the mar
keting initiative. The group's booking 
agent, Morgan Ross of Johannesburg
based G Management, says, "The power 
of radio play, music video play and a few 
important awards-especially the 
SAMA-saw a huge rise In the band's gig 
schedule. It has since been a snowball 
effect with more radio play, more TV 
p lay, more awards and ultimately more 
live shows." 

Teargas is published by Mokima 
Music, administered by Sony/ATV. 

- Diane Coetzer 
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STATE OF 
ALERT 
He's Turning SO: The Original 
'Jackass Of All Tirades' And 
'Low-Budget Renaissance Man' 

Being the voice of trailblazing American punk act Black Flag and 
alternative-era f irebrand the Rollins Band was only Act One for 
Henry Rollins. He became a one-man cott age Industry with his DIV 
record label/publishing company 2.13.61 (named for his bir th
d ay), and these days he's nearly as well-known for his books, 
spoken-word shows, and f ilm and TV work as he is for his music. 

As the original poster boy for anger management p lows head· 
first into middle age, he's scheduling a st ring of "talking shows" 
around a 50th birthday homecoming performance in his na
tive Washington, D.C. In additio n to his work as a columnist, 
the chronic workaholic is also establishing himself as one of 
the new faces of the National Geog rap hic Channel. 

Rock frontman to actor, writer and TV host-how d id 
It happen? 
I'm a high school graduate; i was never a very good student. 
I went right into the minimum-wage working world of the late 
'70s/early '80s. I'm basically trained to flip that burger or ask 
you if you want fries with that shake. So anything that comes 
my way is gravy. I'm quite often way above my skill (or) pay 
grade. "Hey, you want to try acting in th is thing?" Absolutely! 
I'll show up and if I suck you can kick me ou t later-but I'm 
going for it. People are like, "What do you do?" Oh, man, for
get it- jackass of all tirades, low-budget Renaissance man. I 
just want to have rung every bell an d kicked every bucket be
fore they tu rn the lights off on me. 

What are the two new National Geographic documentaries? 
The first one is called "Born to Rage." It's a study on the MAOA 
gene- the "warrior gene• that apparently skews for aggressive behav
ior in men. I was tested for i t, a simple DNA test. We interview mixed
martial-arts fighte rs and we also test them-bikers . ex-members of the 
military, Buddhist monks-to see if they have the gene. The other doc
umentary, which comes out months from now, is a thing on snakes for 
Nat Geo Wild. I basicaily went all over America and in terviewed peo
ple who keep everything from black mambas to pythons, and went to 
a snake expo and [asked people], "Why do you like snakes? Why don't 
you like puppies? What's with you?" 

Why do you want to perform In your hometown of Washing
ton, D.C., on your 50th birthday? 
I thought I should definitely be onstage for my 50th birthday, and I 
figured it'd be in D.C. People I grew up with will be at the show. I don't 
have much ofthatin my life; I'm not one of those people [that] comes over 
for the holidays. My best friend is (Fugazi leader] Tan Mac Kaye, and we've 
known each other since we were 11 or 12. l 'm very close to h is brothers 
and sisters, and now some of them have kids. So I will go to D.C. just to 
play around wi th everyone's children.I like being Uncle Henry. I don't 
want any kids, but it's fun to play around with them. You can always go, 
"OK, I've had enough, I'm out," and all the rest of the responsibility is 
heaped on the sagging shoulders of the parents. 

It 's been years since you made music. Have you left that behind 
for good? 
Let's pretend that music is a bell. Whatever you think of the 
music I've done, if it's a bell, you have to admit that I rang it 
really often and real freaking hard-maybe not with any de
gree of sophistication or distinction, but with a lot of frequency 
and a lot of force. I don't know how else to ring it. I don't know 
how to ring it better, and I don't want to r ing it the same way 

Superman in Depends: 
HENRY ROLLINS; Inset: 
fronting Black Flag in 1985, 

again. I just want to see if there's anyth ing r 
can be new at. And when I'm at National Ge
ographic, I'm in the mailroom; I have to 
make good. When I go to the building in 
Washington, I can't get past reception- I 
still have to wait for my boss to come down 
and get me. I love that T'm a freshman 
there. I've been a National Geographic 
fan all my life, and to be SO and making 
documentaries for Nat Geo, I really feel 
like I'm pulling my weight in the world . 

You've also been writ ing columns for 
L.A. Weekly and VanityFair.com. 
I 'm hurtling toward senility, and life 
being what it is, T want to check out some 

other stuff. Vanity Fair [is) the perfect web
site for me to write for, because I enervate 

and infuriate the right people, and ener
g ize and rock the right people. I get fan tas

tic ha te mail from there: one-toothed, rarely 
signed, poorly spelled hate mail. I could write 
" Have a nice day" and I would get 150 hate 

mails: "You socialist! Have a commu,iist day, 
you mean!" 

You've got an unusual story about your first 
Billboard Interview, don't you? 

Summer 1982, Black Flag played New York. Some 
man comes up to the front of the audience. He gets 
right in my grill and opens his mouth and sticks his 
tongue out and tries to put it in my mouth. My im
mediate reaction was to back up slightly and very 
quickly head-butt him. I knocked out his front two 
teeth. It happened to be Richie Stotts from the Plas
matics. There he was, holding his two teeth in his 
hand, looking at me like, "Hey, all I wanted was a 
kiss!" I'm sure he's a wonderful guy, but this is re
ally not the bolt of cloth I'm cut from. And the next 
day, there I was on the pay phone doing my first in
terview with Billboard because I was the guy who 
knocked the teeth out of that dude with the mohawk 
in the Plasmatics. 
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Al_l~lJIVIS 
WISIN & VANDEL 
Los Vaqueros: El Regreso 
Producers: various 
Machete Music 

DRIVE-BY 
TRUCKERS 
Go-Go Boots 
Producer: David 

Barbe 

ATO Records 

Release Date: Feb. 15 
Drive-By Truckers were 

so prolific during the 

making of last year's 

Release Date: Jan. 25 
Unlike other stars of the reg

gaet6n scene who've increas

ingly embraced mainstream 

dance music and explored d i
verse Latin rhythms, Wisin & 
Vandel remind u s why reg

gaet6n b lew up in t he f irst 

place. The self-d escr i bed 

" Pue rto Rican cowboys" 

rounded up a posse for a n 

alb um that remains true t o 
the group's urban root s. Tego 

Calderon and Franco El Go

r ila contribut e t o t he o ld 

school San Juan sound of the 

track "Sigan Bailando," w hich 
w ill have everyone digging 

int o t he f loor to the dembow 

beat. A nd t he song "Se Aca

bo" adds t he romantic style 

of Tit o " El Bambino" for a 

sure h it. Sean Kingst o n, as 

could be expected, b r ings 
the heat to "Fever." There are 

enoug h vocal effects on " Los 

Vaqueros: El Regreso" to sat

isfy the t rend and p lenty of 

radio-friendly grooves, but 

the album's in fused w ith a 
g rittiness t hat 's gone miss

ing from many recent urban 

Latino product ions. O n the 

set, W isin & Vandel return t o 

" The Big To-Do" that the Southern rockers spread the out

put over two separate albums. The good news Is that " Go

Go Boots" is every bit as good as its predecessor-and may

be even a smidge better. The 14-track set 's distinguishing 
characteristic is a soul flavor of the Muscle Shoals variety, a 

smooth fit given the role of frontman Patterson Hood's 

father, David Hood, in that community as well as DBT's own 

work with Bettye LaVette and Booker T. Jones. A gospel 

tinge washes over the ringing opener " I Do Believe," while 

show t hey're st ill t he rockers 

of reggaet6n.-JCN 

ml 
DESTROYER 
Kaputt 
Producers: John Collins, 

David Carswell 

Merge Records 

Release Date: Jan. 25 

RICKY MARTIN 
Muslca + Alma + Sexo 
Producers: Ricky Martin, 

Desmond Child 

Sony Music Latin 

Release Date: Feb. I 

Ricky Martin's first studio album in six years is a decided 

return to his pop roots and to songwriter/ producer 

Desmond Child, the man behind such hits as " Llvln' la 

Vida Loca." But " Musica + Alma + Sexo," which is the 

first album Martin co-produced and co-wrote almost in 

its entirety, catches the singer at a very different time in 
his li fe. Martin largely shuns easy romanticism for more 

assertive messages that celebrate liberation and diversi

ty, themes that can be associated with his coming out 

last year. Fortunately, the set avoids hitting listeners 

over the head with any one message, thanks to the 

beats and an overriding joie de vivre. The album estab
lishes its intent from the onset with 0 MAS/' an invitation 

to dance with lyrics that encourage listeners to cele

brate a night out. But It really comes into its own with 

the uplifting song " Te Vas," whose heady chorus floats 

over pulsating dance rhythms. The biggest departure on 

the release is "The Best Thing About Me Is You" (record
ed in English and Spanish with Joss Stone and Natalia 

Jimenez, respectively), a feel-good ditty over a happy 

reggae beat.-LC 
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"Don't stop me now, I'm o n a 

roll," Dan Bejar sings ear ly on 

in "Suicide Demo for Kara 

Wa lker," the e ight -minute 

centerpiece o f Destroyer 's 

newest album, "Kaputt." The 
oddball singer/songwrit er is 

absolutely correct in his proc

lamation: After contr ibut ing 

a few gems to t he New Porn

ographers' 2010 album "To

gether," Bejar kicks off 2011 
with a relatively low-key but 

nonet heless gorgeous set 

under his Destroyer moniker. 

"Kaputt" finds Bejar's song

writing stripped of pretense 

due to a lingering sense of de
feat, w it h mumbled lyrics

like "They had it in for me" and 

"The government's swallowed 

up in this war"- paired w ith 

emot ional saxophone solos 

and arrangement s t hat at 

t imes recall lounge music and 
disco. The set 's nine songs are 

all breathtaking, but the de

cept ive ly dance-ready t itle 

t rack and aforement ioned 

" Kara Walker" are two of the 

best t racks in Dest royer's 15-
year histo ry. " Kaputt" contin

ues Bejar's winning streak and 

is an early contender for indie

rock album of the year.-JL 

DEERHOOF 
Deerhoof vs. Evil 
Producer: Greg Saunier 

Polyvinyl Records 

the title t rack brings the funk and a pair of Eddie Hinton 

covers (" Everybody Needs Love" and " Where's Eddie?"), 

the latter sung by bassist Shonda Tucker, fortify the R&B 

homage. Mike Cooley 's contributions ("Cartoon Gold," "The 
Weakest Man" and " Pulaski") are more straightforward 

country, and Hood takes his knack for cinematic details and 

plot twists to epic proportions on the lengthy cuts "Used to 

Be a Cop" and " The Fireplace Poker." The combination Is 

nothing less than subllme.-GG 

7 

Release Date: Jan. 25 
Deerhoof 's 10th full -length 

may be its first away from 

longtime label Kill Rock Stars, 

but t he recent jump to Poly 

v inyl Records doesn't signal a 
sea c hange for the veteran 

art-rock g roup's formula. If 

anything, " Deer hoof vs. Evil" 

feels like an instant continua-

tion in sound to 2008's un

derwhelm ing "Offend Mag

gie," although the band's con

tro lled guit ar chaos and 

front woman Satomi Matsu
zaki's precious warbling are 

abet t ed by stronger song

writing that offers a to ngue

in-c heek reaction to wartime. 

"Wind up your cameras . .. 

YANNI 
Truth or Touc h 

Producers: Yanni, Ric Wake 

YanniWake/Rocket Science 

Ventures 

Release Date: Feb. 8 
It's been eight years since Yanni last 

released an album that sounds like, well, Yanni. But his 

latest release, "Truth of Touch,'' manages to be different 

from that, too. Following Vanni's pair of 2009 English 

and Spanish vocal albums ("Yanni Voices" and ''Yanni 

Voces," respectively), "Truth of Touch" has a more liber
ated feel than much of the Greek composer's oeuvre

less bombastic and particularly more rhythm-centric 

than its predecessors. The airy, descending piano shim

mer of the title track is vintage Yanni, but " Echo of a 

Dream" w eaves bass and keyboards into a sinewy 

underpinning. Elsewhere, the track " I'm So" incorpo
rates a hip-hop groove, " Flash of Color" explores Indian 

textures, and " Guilty Pleasure" has a halting, soulful feel. 

The song "Vertigo" features some bona fide rock mus

cle, while " Seasons" and "Yanni & Arturo" (the latter 

recast from 2009's ''Yanni Voces" ) visit the Latin side of 

the musical planet. Three t racks here feature singing by 

his " Voices"/"Voces" collaborators, but it's the re
freshed instrumental approach that makes "Truth of 

Touch" alluring and worth a listen.-GG 

round up you r generals," 

Matsuzaki shrugs after hear

ing about an impending 

atomic explosion on t he song 
"The Merry Barracks," w hile 

o n "Secret Mobilizat ion," she 

sings, "My battle c ry/Stand 

by, stand by." The savvy ar

rangements , like t he hand 
clap-dr iven melody of ··1 Did 

Crimes for You" and shape
shifting po p of "Hey I Can," 

cont inue to soft en Deer

hoof 's rougher edges since 

their abstract early albums 
"Reveille" (2002) and "Apple 

O'" (2003). "Deerhoof vs. 

Evil" is mo re t entative than 

the g roup's best work, but it s 

consistent ly d azzling musi

cianship carries t he band as 

it explores d ifferent t hemes 
o n a new label.-JL 

PON DEROSA 
Moonlight Revival 
Producer: J oe Chiccarelli 

New West Records 

Release Date: Jan. 18 
This Atlanta quartet's brand 

of count ry-flavored Sout hern 

rock isn't quit e t he sou nd

track that Ben Cartwright and 

the boys mig ht have c hosen. 

But like hometown forebears 
the Blac k Crowes, Ponderosa 

st irs a wide array of sources 

i nto t he m ix on its debut 

album, "Moonlight Reviva l," 

blending energetic ri f f ery 

wit h st eely melodicism t o 

good effect. References a 
bound, w hether it 's t he Roll

ing Stones in "Old Gin Road" 

and " Pretty People," Tom 

Petty in "Gir l I've Ever Seen" 
and the strident .. Revolut ion," 

Merseybeat bounce on the 
o utlaw tale "Pistolier" and 

any number of "Nugget s"-era 

favorites in the driving "Devil 

o n My Shoulder." The t racks 

" Broken Heart" and " I Don't 
Mind" incorporate more coun

try flavors, as does "Penni

less," wit h its front-porch 

acoust ic arrangement. Else

where, "Litt le Ru naway" 

f launt s a '70s fo lk t inge and 

"Hold o n You" steers i n a 
heav ier, darker blues d irec

tion. Kalen Nash's vocals and 

Joe Chiccarelli's smooth pro

duction tie together what 

could well have been a messy 

sonic hodgepodge, making 
"Moonlig ht Revival" a prom

ising-albeit inconclusive

st art .-GG 



P!NK 
F"kin' Perfect (3:33) 
Producers: Max Martin, Shel/back 
Writers: Pink, M. Martin, Shel/back 

LaFace/JLG 
The second single from P!nk's 

"Greatest Hits ... So Far!!" set is hardly a party anthem 

like " Raise Your Glass," but its endgame-defiant self

realization-is no different. The song begins in unas· 
suming fashion, with an alliterative melody reminis

cent of that of "Irreplaceable" and its kin. It's on the 

thrashing, urgent chorus where P!nk's harrowing rock 

vocals take over, and where a dash of profanity goes a 

long way toward livening up a well-worn theme: 

" Pretty pretty please, don't you ever ever feel/Like 
you're less than/F"kin' perfect," she sings. A recently 

premiered music video that depicts self-mutilation has 

drawn even more ears to this BIiiboard Hot 100 

climber, which, like Bruno Mars' " Grenade," has man

aged to cut through the four-on-the-floor clutter. A 

midtempo ballad in the classic P!nk tradition, "F .. kin' 
Perfect" mixes esteem-building with bitter heartache, 

and it's an easy pill to swallow.-MH 

~l:\fl l:\f\f~ 
ace guitarist who turns in a 

heartfelt performance on "This 

Is Country Music," Paisley 

demonstrates why he has be
come t he industry's torch

bearer.-O£P 

mm 
MELANIE FIONA 
Gone and Never Coming 
Back (3:49) 
Producers: Jay Fenix, 

Andrea Martin 

Writers: A. Martin, J. Fenix 

Publishers: God's Cryin' 

Publishing/Sony/ATV Tunes 
(ASCAP), Ufee/J Publishing 

($£SAC) 

SRC/Universa/ 

Motown/lDJMG 

Two years after " It Kills Me" hit 

No. l on Billboard's Hot R&B/ 
Hip-Hop Songs chart, Melanie 

Fiona returns with a single 

that's similar ly arranged but 

nonetheless impressive. "Gone 

JENNIFER 
HUDSON 
Where You At 
(3:50) 
Producer: R. Kelly 

Writer: R. Kelly 

Publishers: R. Kelly 

Publishing/Universal 
Music-z Tunes (BM/) 

J Records/RCA 
Jennifer Hudson 

takes a lover to task 

ovation. Penned by Paisley and and Never Coming Back," off 

for broken promises and other transgressions on "Where You At," the first single from her 

sophomore album, "I Remember Me." Drawing from the same classic R&B that produced 
Kelly's recent hit, "When a Woman Loves," this ballad caters directly to Hudson's Aretha

esque vocals that first wowed folks on "American Idol" and later on the singer's Grammy 

Award-winning debut album. The slimmed-down Weight Watchers spokeswoman shows 

her big voice has lost none of its luster as her frustration builds to an emotional crescen

do. "You made my future look bright/And I believed every word/I went to sleep on the 

clouds and woke up in the dirt," she sings. Hudson and the background singers then shift 
into call-and-response on the accusatory hook, "Where you at?" Providing the musical 

backdrop is a sparse, drum-driven track that allows Hudson to shine.-GM 

BRAD PAISLEY 
This Is Country Music 
(5:15) 

frequent collaborator Chris Du- her upcoming sophomore 
Bois, t helyricscaptureagenre alb um, '"The MF Life," show-

that often gives a voice to the c ases the Canadian R&B 

Producer: Brad Paisley 

Writers: 8. PaisleY, 

C. DuBois 

Publisher: House of Sea 

Gayle Music (ASCAP) 
Arista Nashville 

When an artist is bold enough 

to t itle a song "This Is Country 

Music," it better live up to it, and 

Paisley's latest single does just 

that. Paisley debuted t his t it le 

t rack from his new album, d ue 
April 19, during the Country 

Music Assn. Awards in Novem

ber and received a st anding 

' . 

""' 
YOUNG THE 
GIANT 
My Body (4:04) 
Producers: Joe Chicarelli, 

Young the Giant 
Writer: Young the Giant 

hopes and concerns of the 

common man. The CMA's 

reigning entertainer of the year 

urges his listeners to "turn it up 

and sing along" as he sings a 
love song to his format. As an 

Publishers: Robot of the Century Songs/Jungle Youth 

Publishing ($£SAC) 

Roadrunner Records 

The members of Orange County, Calif., quintet Young the 

Giant might comprise a grab bag of cultural identity (lineag
es include Persian, Indian, British and French-Canadian), but 

the band members sport a sun-soaked sound clearly indebt

ed to their hometown. " My Body," the lead single from the 

singer's knack for emphasizing 

a melody with her pristine vo

cals. The track combines piano, 

drums and horns w ith l"iona's 
heart-wrenching lyrics describ

ing the realization that a love 

has ended. With lyr ics like " It's 

sad that all he ever said was 

that he loved me to death/But 
now he's gone again and I was 

band's self-titled debut album, is representative of the 
group's charms, offering an infectious mix of stainless steel 

electric guitars, beefy drums and mammoth hooks. Vocalist 

Sameer Gadhia adapts a soulful!, quivery drawl on the song's 

verses, but the singer channels his Inner arena god on the 

chorus. " My body tells me no/But I won' t quit 'cause I want 

more," he belts in a throaty zeal during the hedonistic refrain. 
While "Young the Giant" has been available online since 

October, its recent physical release and the chart growth of 

"My Body" is sure to raise the band's profile.-RR 

wrong again," the singer does

n't fail to evoke emotion from 

t he listener. Although "Gone 
and Never Coming Back" does

n't dev iate from Fiona's usual 

tempo and subject matter, the 

t rack's juxtaposition of slower 

verses and a powerful chorus 

gives her latest single a unique 
quality.-JG 

ID 
MINDLESS 
BEHAVIOR 
My Girl (4:03) 
Producers: Walter W 

Millsap Ill, Goldie Hampton, 

Marcus De'Andre "Epidemik" 

Walker 

Writers: various 

Publishers: various 

Streamline 

Records/lnterscope 
There's something endearing 

about the way the members of 

r ising boy band Mindless Be-

EDITED BY MITCHELL PETERS 
(ALBUMS)ANDJASON 
LIPSHUTZ (SINGLES) 

CONTRIBUTORS: Judy Cantor· 
Navas, Leila Cobo, Gary Graff, 
Jazmine Gray, Monica Herrera, 
Jason Lipshutz. Kadeem Lundy, 
Gail Mit chell, Deborah Evans 
Price, Ryan Reed 

havior choose to celebrate their 

innocent romances in " fvly Girl." 

On t heir debut single, t he 
group's four13-year-olds-Pro

d igy, Roe Royal, Ray Ray and 

Princeton- convey their affec

tions through text messaging 

and phone chatting, over a 

beat t hat reca lls a ringt one. 

"You hit me w ith a sad face, 
what I do'>/I hit you with a ques

tion mark, you send me back a 

J-slash-K, said I'm just p laying 

with you," reads a sample lyric. 
The mix of spoken-word come

ons adds a hip-hop element to 
the pop instrument ation, and 

although the boys' voices are 

still maturing, "My Girl" proves 

they can tackle the high notes 

and maint ain a smoot h com

mand of their sound. Mindless 
Behavior uses "My Girl" to share 

its experiences with young love 

in a playfully catchy way that 

preteens can relate to.-KL 

All albums commercially available 
in the United States are elig ible. 
Send album review copies to 
Mitchell Peters at Billboard, 50S5 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Jason lipshutz 
at Billboard , 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to t he writers in the 
appmpriate bur'eaus. 
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Reality Check 
The Boxer Rebellion 
Leverages Film, TV Synchs 
To Promote New Album 

When the Boxer Rebellion set out on a U.S. 
tour last September, its members had a h ighly 
unusual goal in mind: proving that they were 
actually a real band. 

After all, the Bri tish alt-rock quartet had just 
appeared as themselves and performed the ir 
song "lfYou Run" in the Drew Barrymore/Justin 
Long romantic comedy "Going the Distance." 
Before the release of third album "The Cold 
Still," which came out digitally Feb. 1, the Boxer 
Rebellion wanted to prove to stateside fans that 
the band sounded just as good in three dimen
s ions as it did on the silver screen. 

"The big motivator of that tour was to show 
people the band was real and had a very deep 
history," manager Sumit Both ra says of the 
band, which released its first album, "Exi ts," 
in 2005. "It certainly helped to consol idate the 
old and new fan base in one room." 

After self-producing sophomore set "Union" 
(named iTunes' 2009 alternative album of the 
year), the band- singer / guitarist Nathan 
Nicholson, guitarist Todd Howe, bassist Adam 
Harrison a nd dr ummer Piers Hewitt- re
cruited producer Ethan Johns (Kings of Leon, 
Ray LaMontagne) for "The Cold Still" and 
recorded it last spring at England's Real World 
Studios. The Boxer Rebellion opted to continue 
self-releasing its music in order to slowly build 
its fan base without any major-label strings a t-

tached. For its first month ofrelease, "The Cold 
Still" will be exclusively available on iTunes. 

· r look at a band l ike the December ists. 
whose first three albums were on an indie. 
Then they moved to a major," Nicholson says. 
" I thin k it's great that when you have enough 
clout to go to a major, you can have more of a 
say in what you're do ing.• 

According to Bothra, the band's original con
tribution to "Going the Distance" was to write 
a song for the film's closing credits since the 
script didn't initially call for the appearance of 
a band. After director Nanette Burstein attended 
a Boxer Rebellion concert in New York, how
ever, she asked i f the group would be interested 
in performing "lfYou Run" onscreen. She even 
let the band members "get involved in the script 
to make sure they were going to be visible and 
in their comfort zone," Bothra says. 

Along with the "Distance" performance, the 
Boxer Rebell ion has preceded the release of'The 
Cold Still" by maximizing the potential offilm 
and TV synchs. Placements on "One Tree Hill," 
"Human Target," a Buick TV ad and the Feb. 3 
episode of"Grey's Anatomy" suggest the band's 
emotional songwriting may be more effective 
behind dramatic acting than on radio stations. 

"We've k ind of veered away from radio be
cause we're not really a band that has the b iggest 
singles in the world," Nicholson says." It's al
ways going to be more about our albums and 
h ow the songs work together. I think the 
medium of film and TV is kind of our bread 
and butter." 

In this corner: 
THE BOXER 
REBELLION 

While the band will cont inue looki ng for 
synchs, Bothra is hopeful that the group's new 
track, "Step Out of the Car," will make a dent 
at triple A and modern rock radio in the United 
States. After the group's Feb. 2 performance 
on "Late Show With David Letterman," a brief 
U.K. tou r kicking off March 3 will be followed 

by a handful of European dates and a U.S. trek 
that starts April 11. 

For more 011 the Boxer Rebellio11, i11cludi,ig a11 
exclusive documentary on. tl,e maki11g of"Tlie 
Cold Still,• go to Billboard.com's Artists to 
Watch 2011 page. 

AEROSMITH'S SIGNATURE BALLAD MAKES DIGITAL CHART DEBUT 
The 10th-season "American Idol" contestants really should be lis
tening to Steven Tyler. After the new judge's impromptu duet of 
Aerosmith's "I Don't Want to Miss a Thing" with contestant Lau
ren Alain a aired on Fox Jan. 27, his band's smash ballad makes 
its first appearance on llillboard's Hot Digital Songs chart, enter
ing at No. 54. 

Aerosmith's top-charting Billboard Hot 100 hit- it reigned 

at No. 1 for four weeks in 1998- sold 34,000 downloads in the 
Jan. 24-30 tracking week, a 363% increase. according to Nielsen 
SoundScan. (Having been released prior to the adventof thedig
ital era and the list's launch, the song led the Hot Singles Sales 
physical singles cha rt for two weeks in 1998.) The cut concur
rently re-enters the Rock Digital Songs tally at No. 7. while Aero
smith's "Dream On" returns at No. 11 (26,000 downloads sold, 

up 319%) and "Sweet Emotion" debuts at No. SO (7,000, up 125%). 
Pe rha ps Aerosmith's chart re naissance will prompt fellow 

rookie "American Idol" judge Jennifer Lopez to interject her 
songbook in between critiquing contestants: Her nine top-sell
ing downloads last week all registered declines. "I'm Real" led 
with 1,000 downloads sold, down 4% from the previous week. 

- Gary Trust 

'AMERICAN IDOL' MOVES A EROSMITH 

•
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An early winner on "American Idol"? New judge Steven Tyler. In the Jan. 24-30 Nielsen SoundScan 
tracking week, Aerosmith's 50 top-selling digital titles all showed increases, moving a combined 
111,000 downloads-a 151% gain over the prior week. Here's a look at how the band's 10 best-selling 
downloads improved in that span. 

Download Sales 
Title Jan.17•23 Jan. 24·30 %Gain 

" I Don't Want to Miss a Thing" 7,000 34,000 363% 

uoreamOn" 6,000 26,000 318% 

usweet Emotion" 3,000 7,000 125% 

"Cryin'" 3,000 5,000 102% 

"Angel" 2,000 5,000 104% 

"Janie's Got a Gun" 2,000 4 ,000 81% 

"Dude (Looks Like a Lady)" 3 ,000 4 ,000 59% 

"Walk This Way" 2,000 4,000 90% 

"Rag Doll" 3 ,000 4,000 36% 

''Crazy" 2,000 4 ,000 87% 
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Return 
Investment 
Travis Porter Notches A Hit With 
Strip Club-Inspired Single 

In urban parlance, the phrase "make 
it rai n" refe rs to the act of tossing 
stacks of b ills onto strippers as they 
do their thing-making it appear as 
if it's raining money. 

Technically, 20-year-olds Harold 
"Strap" Duncan and stepbrothers 
Donquez "Quez" Woods and Lakeem 
"Ali" Mattoxaren'tquiteof age for this 
sort of activity. Nonetheless, the th rec 
members of Travis Porter confess 
they've witnessed many rainfalls in 
their hometown of Decatur, Ga. 

"We've been hitting the strip club 
since we were 16," Mattoxadmitswith 
a devilish grin. "We know all about 
making it rain." 

So it's not surprising that this activ
ity is the inspiration behind the group's 
bouncy hit "Make It Rain," which has 
reached No. 15 on Billboard's Hot 
R&B/Hip-Hop Songs chart. 

"You wanna see so me ass? !wanna 
see some cash/Keep them dollars 
coming, and that's gonna make me 
dance," a female background vocal

ist sings on the hook as the t rio's 
mem bcrs swap verses bragging about 

SOCIAL CLIMBER 

their riches. "Throwing cash like a 
pass" and "twenty-five hundred in 
ones." they boast over the si m plc yet 
hypnotic beat. 

The accompanying video, directed 
by Gabriel Hart, is equally blunt but 
ingeniously creative. The clip features 

gyrating girls wearing short-shorts and 
belly-exposing tops. But the backdrop 
is a farm, not a strip club, with Travis 

Porter rapping, dancing and carrying 
yellow umbrellas in a cornfield. 

"The concept is that we've been 

summoned to go to a farm to make 
it rai n because it's going through a 
serious drought." Mattox says. "In 
the end, it's really a scam . We act like 
we're going to make it rain, literally. 
But instead we take the farmer's 
money, invite all these girls and have 
a party.• 

"Make It Rain," along with other 
charting tracks l ike "Go Shorty," 
"That's Her" and " Bring It Back," are 
from a series of mixtapes that led to 
the trio signing with Jive Records 

through its own Porter House imprint 
last November. 

In mid-January, rapper/spoken-word artist George 
Watsky's You Tube video, "Pale Kid Raps Fast," was 
posted to Reddit.com. More than 5 million hits later, 
Watsky-who got his start doing slam poetry at 
age 15- has exploded onto the national stage. 

"I've been touring college campuses doing 
spoken-word poetry," Watsky says. "It's been my job 
since I graduated college. But I've always wanted a 
music career and have always loved hip-hop." 

Given his viral success, Watsky may be on his 
way to fulfilling his career wish. The Los Angeles 
native debuted at No. 1 on Billboard's Social 50 
chart and also appeared the same week on "The 
Ellen DeGeneres Show" (Jan. 27). Since then, the 
rapid-fire rapper says he's received a number of of
fers concerning a recording contract but hasn' t 
yet signed on the dotted line. 

Possessing a rap style that's drawn compar
isons to Eminem, Asher Roth and earlier viral phe
nomenon Bo Burnham, Watsky has been honing 
his craft for several years. His background includes 
a 2006 stint on HBO's "Russell Simmons Presents 
Def Jam Poetry." 

Rainmakers: 
TRAVIS PORTER 

Travis Porter, whose latestmixtape 
is "Music, Money, Magnums," is 
recording its debut album. Tentatively 
titled ·rorterland," the set is slated 
for late 2011. Additionally. a video for 
"Bring It Back" will be s hot and re
leased shortly. The t rio will also em
bark on a 60-day national trek that 

kicks off later this month and rnns 
through May. 

While merriment is always on 
Travis Porter's schedule, the trio is just 
as fervent when it comes to its career. 

"It's about dedication and our work 
behind the scenes; that's what has 
gotten us to this point," Duncan says. 
Woods adds: "We've built a brand and 
have been consistent in showing our 

commitment. We're definitely all in 
it to win it." 

Humbled by and grateful for his newfound op
portunities, Watsky is currently honoring the re· 
mainder of his spoken-word engagements at col
leges across the United States. (He will appear at 
Springfield (Mass.) College on March 30 and at 
Rockhurst University in Kansas City, Mo., on April 
18.) "There are so many people out here doing 

good work without the opportunity of being seen more work you can do with music," he says. "There's 
by hundreds of thousands of people," Watsky a much bigger market for it right now. My big hope 
says. "So I appreciate the attention." ls-whether I sign a record contract or not- that 

Watsky plans to return to Los Angeles after the I'm able to sustain myself doing shows because 
tour ends and hopes to field more offers. "There's that's what I love to do." - Kevin Rutherford 

POPULAR VOTE 
Given their popularity, one would as· 
sume Justin Bieber and Rihanna would 
be the leading contenders in the My 
YouTube contest. But singer/pianist 
Christina Grimmie is overtaking her 
big-name competitors. 

As of Feb. 2, the 16-year-old held 
the lead with 1S3,000 fan votes. Next 
up was Selena Gomez, with 150,047. 
Rihanna counted 106,931 votes while 
Bieber, who first made his mark on 
the video-sharing site, had tallied 
102,000 fan votes. 

The My YouTube competition kick
ed off on Dec. 8, 2010, and ends Feb. 
7, with the top five artists gaining 
massive exposure through place· 

ment on YouTube's U.S. and interna
tional home pages. Fans drive the 
votes by subscribing to artist chan
nels, as well as other channels rec
ommended by the 50 acts that 
YouTube asked to participate. 

" I never actually asked my fans to 
subscribe to me before the compe
tition started," Grimmie says. " But it's 

been huge because I'm competing 
with established artists. I never really 
imagined myself being here." 

Grimmie, a fixture on Billboard's So

cial 50 chart since its December launch 
with a peak thus far at No. 14, has some
thing else in common with fellow com
petitor Gomez: a manager. Brian Tee f
ey, Gomez's stepfather and part of her 
management te am, reached out to 
Grimmie through You Tube after she 
recorded a medley of Miley Cyrus 
songs last May. The video, which show
cases her unplugged piano and big
voice style, has since racked up nearly 
4 million views. 

Grimmie (YouTube user zeldax
love64) and her family recently flew 
to Los Angeles from their New Jer
sey home to meet with Teefey and 

seek a possible record deal. Grim
mie, who's lined up to "sing for a 
couple of labels," is also a songwriter. 
During her label quest, she plans to 
continue posting covers of pop hits 
and save her original materia l for a 
formal release. - Jillian Mapes 
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CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 
For free catalog call (609) 89<>-6000. 

Fa• (609) 890-0247 or write 

Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691-0020 

emall: scorplomus@aol.com 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ... 

1-800-223-7524 or 

jeffrey.serrette@billboard.com 

'F REe 
I If (Advice) 

HOW DO YOU iMAKE ;vouR Cl!ASSIF.IED 
.. . AD PAV.? 

By running it consi_st~ntly=<:onsecutive weei<s~ or impact!! 

BE CREATIVE • KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Issue #4 • Fcbruilry 5, 2011 
Rarely does a prospective customer reply to an ad the very first .. . .,._ ...... ....,iilll!' ...... llp'.".'lilllllliillll 
time it appears. Whe,p{hat customer is reagy to buy Remember 

the very, ~ eel< lie or stie is reacfy your 

"advertiSE:1rJ1ent should be in POSITION. 

Billlloard JEFF SERRETTE SENIORACCOUNTMANAGER 

PHOIE: 212-493-4199/800-223·7524 EMAIL: JEFFREY.SERRETTE@BILLBOARD.COM 

To Order Back Issues 
Online, Go To: 

billboard.com/backissues 

Stay AIJ\{~ ancl SATISF.IED witti an 
J:\Cl"IVE Cl!ASSIF.IED!! 

TOLL FREES00-233-7524 o~ 212-493-4199 
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'CHICK' IT OUT 

A TOAST 

LONELY AT THE TOP 

>>Kelly Clarkson collects her 
second Hot Country Songs top 10 
in Jason Aldean's "Don't You 
Wanna Stay" (11-10), on which she 
guests. She reached No. 2 w it h the 
Reba McEntire d uet (and cover ot 
her own 2006 smash) "Because of 
You" In 2007. Among "American 
Idol' ' contestants, Clarkson and 
Bucky Coving ton (also two) t ra il 
Carrie Underwood (13) and Josh 
Gracin (four) for the most top 10s. 

>>Martin Solvcig & Dragoncttc 
earn their f irst No. 1 on Dance 
Airplay with ''Hello." The song's 
video sports Solveig playing 
tennis against fellow French DJ 
Bob Sinclar. (At the clip's end, 
Solveig sullenly departs the court 
upon seeing h is love in terest 
kissing French tennis star Gael 
Monfils. Let's hope his new No. 1 
ranking provides consolation.) 

0 Rerid Chart Beat 
every week at 
billboard.com/chartbcat. 

Billboard. 

GlassHalfFull ... OrHalfEmpty? AmosLee'sNo.1 
It's a take-the-good-with-the-bad sort 
of week on the Billboard 200. 

On the one hand, singe r/songwriter 
Amos Lee collects his ftrst No. 1 and a 
career-high sales week of 40,000 copies, 
according to Nielsen Sound Scan, with 
new album "Mission Bell." Lee previ
ously had never sold more than 16,000 

r 

copies of an album in a week-a total 
earned when his 2008 set, "Last Days 
at the Lodge," started at No. 16. 

On the other hand ? The obvious: 
The top-selling album of the week yet 
aga in moves a record-low total s ince 
SoundScan began tracking sa les in 
1991- a record that was set only two 
weeks ago when Cake's "Showroom 
of Compassion" bowed atop the list 
wi th 44,000. 

Yes, reminders about bad a lbum 

sales aren't fun. It just seems worse 
than normal because of the current 
state of the industry. 

We all know it's tough to sell music, 
and even tougher to sell a lbums. 
Compounding the issue is the fact 
that this time of year
the dregs of the first 
quarter- is never kind 
to the indus try and t o 
the Billboard 200. 

Pick almos t any year 
and- generally speak
ing- the albums that drop 
in January are n't from 
blockbuster A-listers. 

As previously noted, 
2010 was a crazy year in that the first 
couple of months were flush with big 
new releases that sold well: Ke$ha's 
"Animal," Lady Antebellum's "Need 
You Now" and Vampire Weekend's 

"Contra," among others. 
But, just take a look at 2009. All of 

this woeful No. I-sales stuffthat we're 
going through now could have easily 
happened then- had it not been for 
Taylor Swift's "Fearless" and a late
January release of Bruce Spring
steen's "Working on a Dream." 

Swili's album was No. 1 from the 
first of the year through Springsteen's 
224,000 bow on the Feb. 14 chart. 
And, "Fearless" was selling between 
63,000 and 90,000 copies in its pre-

"Dream" weeks at No. 1. 
Once Spr ingsteen h it, Swift fell to 

No. 2 with 55,000. Had Springsteen 
not dropped his album, Swift would 
have earned the worst-selling week 
at No. 1. 

Or, look at the weeks 
leadin g up to Spring
steen's arrival. Swift held 
court at No. J., sure, but 
what if"Fearless" hadn't 
existed ) The No. 1 al
bum would have been ei
ther Beyonce's "I Am 

. Sasha Fie rce" or 
Nickelback's "Dark 
Horse" -the two albums 

that were in the rnnner-up slot in Jan
uary 2009 behind Swift. 

How did "Pierce" and "Horse" sell? 
In their worst weeks they moved only 
49,000-52,000 copies. Again, without 
Swift a t No. l , we would have set a 
record low. 

If only we had a superstar release 
last month . . . 

BACK TO BACK: Amos Lee's "Mis
sion Bell" (Blue Note) g ives the belea
guered EM I Music its second straight 
No. 1, following the Decemberlsts' 
Capitol release, "The King Is Dead.· 
EM! hasn't had two chart-toppers in a 
row since 1998, when the Beastie 
Boys' Grand Royal /Capitol album 

"Hello Nasty" preceded Snoop Oogg's 
"Da Game Is to Be Sold, Not to Be Told" 
(No Limit/ Priori ty). 

Lee's set is Blue Note's fourth No. l , 
following three from Norah Jones. 

FRANKLY SPEAKING: lfyou searched 
iTunes or Amazon MP3 recently for 
Far'East Movement's "Rocketeer·"
which zooms 16-9 on the Billboard Hot 
100 this week-you may have inadver
tently s tumbled on the criminally 
under-the-radar singer Frankmuslk 
(aka Vincent Frank). 

While the song's original version 
features OneRepublic's Ryan Ted· 
der, a live version released two weeks 
ago replaces Tedder wi th the group's 
Cherrytree Records labelmate Frank
musik. The new rendition has since 
moved 6,000 down loads- a decen t 
number considering it's an acoustic 
take and doesn't feature Tedder. 

While Frankmusik is en joying a 
new level of visibility with the "Like a 

G6" group, he's also busy finishing 
his second album, "Do It in the AM," 
due in May or June. First single "The 
Fear Inside" has notched l 00,000 
views on YouTube. 

Frankrnusik's first set, 2009's "Com
plete Me"- wh ich had a low-key U.S. 
digital release- reached No. 15 on the 
Official U .K. Albums chart and spawned 
a pai r of top 30 s ingles. 

IVlaI·1cet '"' at<:h A Weekly National Music Sales Report 
F(J( ~ ending Jan. lQ. 2011 r.1g~s 11«! !'OU~ 
Ct,n't)i~ f,om ,!I l'\atlc'.J(l,!JI SbMI)~ of ref.lit :5t.Of'e and raic.k 
S8Ci~$~todMd ~-dby 

J1iC~~1: 
Weeki Unit Sales Year-To-Date 

lastw..11 

<hange 

This w..11 last Year 

<hange 

DIGITAL 
ALBUMS ALBUMS' 

I ••I ! ~ : •I• 
DIGITAL 
TRACKS 

5,24 8,000 1,904,000 26,378,000 

1.1% -2.9% -6.3% 

6,506.000 1,913,000 24,913,000 

-18.5% · 3.4% -0 .8% 
"Olgll:al album !>ail!-s are also counted wltnm albtlm sa-Jes. 

Weekly Album Sales (Million Units) 

30 

25 

20 
IC 

- 2011 

0 ------------------· 
J F M A M J J A s 0 N 0 

20!0 !Oil CHANGE 

OVERALL UNIT SALES 

Albums 23,961,000 20,840,000 -13.0% 

Digital Tiacks 103,976.000 108,328,000 4.2% 

SloreSinglos 150,000 185,000 23.3% 

Total 128,087,000 129,353,000 1.0% 

Albums w/llA' 34,358,600 31,672,800 -7.8% 
"lf'ldt.des tra.ck t!Quivctlent album sall!:,2 (TEA) with 10 t,ack downloads i,qulvalt!f'lt 
to~album iale. 

ALBUM SALES 

·10 ____________ ...,, .................. 

'11 -----------20.8 million ' 

SALES BY ALBUM FORMAT 

CD 

Digllil 

Ykt~ 

othe! 

16,449,000 

7,314.000 

195,000 

3,000 

13,097,000 

7,485,000 

254,000 

4,000 

·20.4% 

2.3% 

30.3% 

33.3% 

SoundSc.>0 

20!0 !OTI CHANGE 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Cunent 13,148.000 10 ,769,000 ·18.1% 

Catalog 10,814,000 10,071.000 -6.9% 

DeepCa~log 8,219,000 7,780.000 -5.3% 

CURRENT ALBUM SALES 

·10.._ __________ ...., .................... 

'11 --------10.s million 

CATALOG ALBUM SALES 

'10 

'11 

10.8 mllllon 
--------10.1 millio n 

N~:sen SoundScan counts as current only SiJl!!s W1lNn t "le nt'!.t !8 montn,s o~ an 
lllbum's: r~se {12 ..-ionths to,, dasslcal and Jazz albums). Titles that .sta-y In the 
tot> ha1• er the Bllboa(d 200. hOYll:Nt:r, ~m&in ai c·uoent. ntl~s c lMI' man ts 
months Me <:&!;dog. Dci,.m C."!t:lloQ 111: ., Subsat of c:it.,log for ti!lvs OU{ n'lorc th.,n 
36 rnonlhs. 
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Tit le ~ 

Mission Bell 

11 
Mlnaj'sset,rtlei!Sed 
theSilllleday~ 

·= i!!I 
Title e 

51 Showroom Of Compassion 
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CD 
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13 11 

11 

13 

5 -

17 14 

23 25 

lAMCE &0657/JLG j 13.88) 

JASON ALDEAN 
BR0KUI 80W 76!JLl.)1~ 

RIHANNA 
SJIP~AL, 01O27JJ0JP.t.~JJ_§,~~ 

KATY PERRY 
C.APIT0.L ll-t.601" j l 8.98t 

GREGG ALLMAN 
R0UtlOEf\ 6122Hi•/C0NC0RO 18 98 

EMINEM 

12.98 

WE8lSl-lADY/AHERI.IA1H tm:RSC0PE 014-411 "/ISA 13,98 

LADY ANTEBELLUM 
CAPII0L N>.SHVlllE R7102 18.98 

Kiss Each Other Clean 

Pink Friday 

2011 Grammy Nominees 

Coo-Wops & Hooligans 

Sigh No More 

Speak Now 

Los Vaqueros: El Rcgreso 

Kidz Bop 19 

The King Is Oead 

Greatest Hits ... So Far!!! 

My Klnda Party 

Loud 

Teenage Cream 

Low Country Blues 

Recovery 

Need You Now 

18 18 17 11 R. KELLY 
JIVE 80874/JLO ( 11 9B) Love Letter 

19 16 lOJ KANYE WEST My Beaullful Dark Twisted Fantasy R0C·A-FELLA/DEF JAM 014-695"/IDJMG ( 13.98) -@ 

G 20 12 THE BLACK KEYS Brothers tffltl[SUCII 5202ti6"/W.IIRNrn IIJIOS rtS.!J8l ·-Cl COLD WAR KIDS Mine ts Yours OOWMT0'l1ll,'0GC/lt1T£RSC0PC 015196,"i\GA {13.'981 

22 3 - THE SCRIPT Science & Faith PHONOGENICJtPIC 81tt71S0rf.,Mt.lSIC fl 1 98! 

23 19 16 KID ROCK Born Free 
l 0P 006/ATLMllC 521682"/..6.€ (18,98)@ 

24 24 21 JAMIE FOXl< Best Night Of My Ufe 
J S-4860/RM.0 ft 1.981 

25 14 6 ; SOUNDTRACK Country Strong RCA tlASHVl.l.f 72911/SMN j I 1.981 

25 21 12 THE BLACK EYED PEAS The Beginning INTERSC0PE 015,()39'/\GA. 113.981 

..G.. 38 4-0 JUSTIN BIEBER My World 2.0 
SCllO0LBOY/RAYMQN0 8AAUth'lSU.tlO 01 '-063,IIDJM.6 {10.981 @ 

28 4 - SOCIAL DISTORTION H~rd Times And Nur$,ery Rhymes 
EPITAPH !II ti' {16.981 

Ill TALIB KWELI Gutter Rainbows 
JA'IOTTI llU)IA 2"21.5/30 (15,98) 

30 31 31 ZAC BROWN BAND You Get What You Give SOOTHEAN 660UtlO/R0AR/8JBGEfl. PICl lll\£/ATLMlllC 524722/AG 118.98!@ 

31 26 14 ; T.I. No Mercy &RAND HUSl Lt /ATLAtlllC 5231SJl~.8 08.981 

32 35 28 KENNY CHESNEY Hemi ngway's Whiskey ,BNA 57USJS1111 (11.9-8)@ 

33 :l4 17 LIL WAYNE I Am Not A Human Being CliSlt IJ0NEV/UtlMA.SAL M0TC'Ntj 015002AJMRG (t3.98l 

34 30 41 BON JOVI Greatest Hits lS~0 (IU9(1l/l0JMG ( 13.'98) 

311 37 33 RASCAL FLATTS Nothing Like This 
ft/6 MACHIIIE fiF0100A (13138) 

G 47 37 THE BAND PERRY The Band Perry 
1\1:PUB-LIC IIASIMlLE 01A839J1JMRG 110 981 

37 29 20 SOUNDTRACK Glee, The Music: Season Two: Volume 4 
201"H CHHUAY f-OJC TVFC0tuMBIA 79214/S0.NY MUSIC (13 981 

38 39 30 
FLORENCE + THE MACHINE Lungs 
UNlll'f.RSAL fl.EPUBLIC 6 tJ170".IU11RG 113.92-

39 33 7 STEEL MAGNOLIA Steel Magnolia 
416 WA.CJtlllE SM0lOOA (HI.BIil 

40 45 16 KEYSHIA COLE Calling All Hearts 6HftN 0151oa,16A {13.'981 

41 31 18 : DAFT PUNK Tron: Legacy (Soundtrack) 
WALT OISNEY 005672 113.981 

42 40 38 SUGARLAND The Incredible Machine 
).lUICUflY WISKVILLE 01475!,•JU~!GK 03,981 C+) 

43 43 34 I TIM MCGRAW Number One Hits 
CURB 7!1205 (18.98! 

44 48 36 KERI HILSON No Boys Allowed .L10SLEV/t0 tlE 4/ltnEflSC0P~ -01 S088/l6A I 13.9e\ 

G f>4 44 TRAIN Save Me, San Francisco C(llUM81A 0773-6/S0NY ~,us1c 112.!Jfll 

G 57 50 LADY GAGA The Fame STI!.EAl.tUIIE/K0tlllVE/CHEAAYTREE/IKTERSC0PE 011S05"/IGA 112.981 

47 11 - JAMES BLUNT Some Kind Of Trouble 
CUSTARD/ATU.tHIC !>24723/A6 (18.981 

48 46 29 VARIOUS ARTISTS NOW 36 
Ut,Jfl/1:f{SAVEMI/SO!IV MUSIC 08777/CAPITOl (HI 98) 

411 41 43 CEE LO GREEN The Lady Killer 
fl.AOIDULTUflE 525601/ELEKTfiA (18 98) 

50 28 2 CAGE THE ELEPHANT Thank You Happy Birthday 
OSP au21•1J1YE (13.98) 
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ERIC CHLJIO< ..... 89 
CIARA . 191 
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Kanve Wt51's "lly 
Seautilul>m 
TWisled Farlasw," 
111i11haveslar1ed al 
Ho. lbeliind 
West, bul has now 
edil!std i.m n sales: 
989,000 \IS. 981,000, 
iKConling 10 
1lelsen SoundSG!n. 

As lhe ma11es await 
the debul or her 
new single, "Born 
This Wayt on lhe 
Grammy Awards 
(Feb. ll), her 
album jumps by 
19%, courtesy ol an 
llunes sale. 

m 
Uke Gaga al No. 46, 
laslweek's 
BH!boad <ovtr girl 
peru up thanks to 
llunes promoUon. 
Ht!! second st~ 
"21,"nol yel 
avaHable in lht 
Ultlted Slates, 
celebrates a No. 1 
debut on 1he Official 
U.K. Albums <hart, 
while "19"' rises 8-
4, making her !be 
firslatlistsin<e 
M°Khael Jackson in 
200910 <Onanently 
dlart a pair of lop 
five albums. 

A S6 sale lag al Best 
Buy helps lhe DJ's 
!Hie rlst by 20%. 
On Oance/Ele<tronk 
Album~ the sel 
holds al No. 3-
though with a 
bullet-just ahead 
oflhe lttle at 
Ho.113 oo lhe 
Billboard 200. 

The five-song 
covers EP (6,000) 
includes takes on 
Prim f's• I Wanna 
Be Yotr Lever,• 
Patil M<cartnev and 
Wings' "Ny love" 
and Bob Marley's 
"Is Th~ Low." 
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SH 6.A'I\E/AAISTA tlASHYilLE 65720/SMM 98 
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11 

• 
. .. . . . ... 69 ROReiCE + THE CH lD GREEN ... . . .49 ELJOll J0t-fHlEON ICIDCW I •.. • . .. 93, 114 

PMCHll{E . .38 JOSHGROeil.N ,, ,,,68 EURtOUE IGl.fstAS . . . 154 ~ SSfll , . ,,, 199 KlDR0CK • , 23, 162 
JAUIEFOXX . . . . . . . . 2-4 OA\l'O GUEID. . . . . .. 113 IR~AND\\1tlf , • ,2 JAMEY JOHNSOtl . . . . 165 KI0ZB(W)kll)S . . . 9, 177 OMJGtlTRY , .174 

AOAYTOREMEMBER .139 
DEA!ll.t.AIJS . .. .. 10 
ELOESAAGE . . .173 

E{JW.IIRD SttARPf & THE 
MAG~ TICZEROES . . 100 

EMltlEPA .. 16. 103,121, 195 0A1/ll GARRETT" . . .189 

GUt,!SN' ROSE.S . .. ,152 --.i!l--• JCMJRN( Y 136 KltlGS OrL.f.0tf . 71, 180 

Al.Aff .JACKSOll . .. 82 
TI-E OECEMBER1$TS . . 10 
OEERl-«)()f .. . . .. 168 
DESTO(MO . . . . . .. 62 
D100'1' • DIRtY PA01£Y , 13 
OISlURBED . . • . • . . .. 112 

fAtlT.\$1A. . . . . . . 125 
f.AA"EAST MOlA:MENT .94 
flVEll'JGER OEATH 
PUNCH , . , .. , 117 

MGETUPKIJS . . . 12-4 OEITRICK HAOOON" . . 65 
SEL~" GOIJEZ & THE HAUK WllltWS JR,. . t85 
SCHE . . . . . . .66- BR.AfOOtf HEATH . . ... 81 

TJ-E GRASCAi.S . . . . 1611 r<ERI I-a.SOIi . . 4• 
GAAlffll. OEAO • ,144 tflll0£R , . , 109 

P.IOIAB.JACtS()tl .6-4, 1J7 KArD . . .. . . . . . . . . 179 I.AO'(ANTESELLUM . 17 
JAV-Z .• , . . ... 127 KE.SHA . . ... .. . .54, 7'2 LKNGMJA. . .46 
JEFIEMli . .. . . • ... 2tlo TOBYKEITH . .. .129 MRAtmAL.AM8ERT . 60 
KARIJ08E , .108 R ICEUY . . .... • . . 18 RAYLl\tJOtHAGtlEAtlO 

KEM , , , . , 11)6 THEPAAtJI.HOOGS ,169 

Data for week of FEBRUARY 12, 2011 
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SALES DATA 
COMPILED BY 

~l1.l:i_~~~1 

so_·rdSc:an 

11: ~~ $ 53 ARTIST 
~- ~; ~~ IB IMPRDH & tlUMBER / DISTRIBUTING Lo)..Ml (PRICE) 

101 93 82 TAYLOR SWIFT 
BtG MACKltlE 0200 i 18:!18\ .<i'J 

RICK ROSS 
l.1AY8ACHJSUP-tH,LI0E,itlEf JAM 014366"/IDJF,IG f9.98l 

Title ~ ·= i!!I 
Title 

Fearless 151 The Sound O f Madness 

Teflon Don 152 Greatest Hits 102 102 97 

0 170183 

C 11s106 

C 151123 

108 86 88 

' 
EMINEM 

The Marshall Mathers LP 
WE8/AfT[Rl1ATlt 49,'.16]~•mmRSC-0Pf (13:98! 

• 
m .... 195185 LIL WAYNE 

CASH MOll~YN~RSAL ll0T0WN 011917"/Ur.1116 (13.98) Tha Carter 111 II 
CARRIE UNDERWOOD P lay On 
1A/ARISTA ltASINILLC '-!Hl23/SMN 113.981 

fJ 
PHOENIX Wolfg ang Amad e us Phoe n ix 
lOYAUlI 0105"i6V,SSM0TE (1 1,981 • 
KEM 

Intimacy: A lbum Ill UHll/l:RSAl li1010"1'rl\1014-461W~1R6 13.9BI i'+'I 

107 103 81 NEWSBOYS Born Again 
1Hf>0P71521 113.!IIH 

The eight-song set 111-4 
l11<ludes six tunes 
from h~ previous 11111 

"One love• album, e plus IWo new ones: 
"Wllo's Thal Cbl<k" 1117 
(Wilh Ribi11111a) and 

ENRIQUE IGLESIAS 
UUl\'CRSAL RtPUBllCJUHM:RS.AL MUSIC u.mao (11444.t/UMRGJUMLE (10.98 

BROKEN BELLS 
C0UJM8tA 558S5" /SON'I' tlUSIC 11.88) 

THE AVETT BROTHERS 
l\1!Ullc»i/COLU~!BIA JS-099/S()NY i1us1c 12 98) 

E uphoria 

Broken B e lls 

I and Love and You 

~~~~!v~:l(~~ COUJMIIIA 7{1611/S0tlY MUSIC 1~~~e: The Music, Volu me 3: Showstoppers • 

108 73 69 KARI JOBE Karl Jobe ltnEGRITY/C0LUMBIA 42583,S(lNY MUSIC (13.!IIH "louder 111an 158 124 - VARIOUS ARTISTS 
WAll 0IStltY 8611MI 12.98 D isney P rincess: The Ultimate Song Colle<:tion 

108 97 84 ; 

110 91 89 

G 160 162 

1 12 98 91 ·-Cl 

0 119114 

115 109 112 

1111 108 93 

117 112 94 

1111 110 101 

120 113 98 

0 130137 

122 94 92 

123 42 

128 111 -

i 
' 
' 

HINDER All A me rican Nightmare UNMRSAl REPUBLIC 015022"/U'1RG 9.'!18 

MAROON 5 Hands All O ve r M ~II0CT()tt( ourn IGA (13.981 

GRACE POTTER & THE NOCTURNALS Gra ce Potter & T he N octurnals 
fl.6€6EO C0PAPANV <I0~'rWOOO @.fil!) ~ -

DISTURBED Asy lum 
fl.EPRISE 52403tft"AF'IHER MOS (18 98) (t) 

DAVID GUETTA One Moro Lo vo (EP) 6UM 71634/JIStMLWl:f!ti:S (8.98.1_ 

KID CUD! M an On The M oon : Th e En d Of Day 
Oli.~APA ONJO O Q D AJNIVERSAf. f.1010WN 01319:5"/UMl\6 (13.98)@ -----' 
SKILLET 

Awake AROfliTn...,..,,t,TLAJITIC 5191127/AG il3.98l 

AVENGED SEVENFOLD Nightmare HOptLr11111<1.1R l.?4026"/WAJIN[R M OS l18.B81 

FIVE FINGER DEATH PUNCH War Is The Answer 
Pf!OSPECT PJ1E1.: 50100" 13.98 f.+'> 

TECH N9NE/DJ WHOO KID XXL Presents: Bad Season 
STAANGE 84 EXIRBC f9 981 

BRAD PAISLEY Hits Alive 
AA1S"JA MASHVlllE 7SB1B/Slm 111.sa1 

CRISTIAN CASTRO Viva El P rincipe 
UHIVERSAl l.1USIC LATOl0 015013JUMLE 10.98 l'-i'I 

EMINEM 
Curtain Call: The H its SHA0YIAfTERMATH llrERSC0PE {105&81"/IGA {IJ.9818.98-L 

MY CHEMICAL ROMANCE Danger Days: The True Lives Of The Fabulous KIiijoys REPRISE 521752,IWARIIER BROS. jl8.981 

FANTASIA 
S/19/J 665?.fl/Rl1G- 11,98 

VARIOUS ARTISTS 
STARC0tl 31809 U/SlA.IU!Utti:S 12 98 

There Are Ru les 

B ac k To Me 

World Is China 

• 
• 

0 

fJ 

Words" (with 
Alrola<kand 
NIies Mascm). 

159 

1CSO 

1111 44 

182 

156 131 ' ~!tA~IO.,lH JAM 013621'/IOJ"O 113.98 Hits Collection: Volume One 

128 122 120 

129 106 90 

130 21 -

1311 66 15 

1311 55 78 

137 132 128 

G 152 140 

138 

0 
C 
142 

143 

1411 

148 

1<t7 141 11 1 

148 149 164 

148 118 104 

e 165 129 

RA.Y lAMQNf,\Gl'-1; . 171 
VICli'!TltlO . . . . . . . . . 134 
LECRAI' , , 135 
AMOSU:E . . · · ·· · - · ·1 
llWAYr,f , ,3,3, 153 
LUIKttlPARK . .... 53 
lY14VR09MMl'.I •. 186 

TAYLOR SWIFT 
-BIG MA.CHUIE 67~12 U!.98 @ 

TOBY KEITH 
SHOW 006--UNIV[RSil.L <L1U 92 9.98 

PEARL JAM 
,,om((YWR[NCH 0"220" 18.98 

MIGUEL 
.8Utk ICE~T0ll'-11,.M 75487/JLG-~ 

Taylor Swi11 II 
B ullets In The Gun 

live On Ten L egs 

All I Want Is Yo u 

VARIOUS ARTISTS T he Best Classical Music Fo r Non-Classical Pe ople 
.CLASSICS CMGITAL Ek}Utu\tERSAL CI.JI.SSICS GROUP 6.98 

VARIOUS ARTISTS 
UHIVfRSAlJEMI/S0IIY MUSIC <19847/CAPl fOl 18.98 

VIC LATINO 
ULTAA 2734 18.98 

LECRAE 
flfACH ! 178/lrmNITY 9.91! 

JOURNEY 
COt.UM8IAJLCGAtv .ft!i-118.9/SONY ,,usIc 1,3.96 ff 

MICHAEL JACKSON 
l.!SSltPlC g.,q~II/S0tJV IAUSIC 14.98 

PRINCE ROYCE 
TOP STOP 30020i'SONV MUSI(: lAl ltl 10,98 

NOW35 

Vic Latino P resents: Ultra Dance 12 

Rehab: Th e Overdose 

Jou rney's Greatest H it s • 
Number Ones II 

Prince Royce 

What Separates Me From You 

Revelation 

I Got You Babe 

My World (EP) 

~~!;,~~~H~..,CE3~~ Road Trips Vol. 4 No. 2: April Fools '88 

~u~~.~,!~~~:,~P.J~~
1
::,1~:~~

981
~~rnd: The Bes! Of Bob Marley And The Wailers • 

REBA 
STARSTRUCt: R~10200ANAL0RY 13:98 

All The Women I Am 

=~~~~c GRAND tlJSnE ATt.AHTIC 61890:J•JAGB i~-= Pres ents: The Adventu res Of Bobby Ray • 

EASTON CORBIN 
li1EACURY NASHVILLE 0136'4 Easto n Corbin 

SOUNDTRACK Glee: Season One: The Music Volume 1 • , 
...1Q!!!.2[tll\lAY fOX TV/COl.!JMBIA 54-{IQi0,'5-0~11'/~"~US~tC~(-11~.9~8) ____________ _ 

~7~~9.~1~~1~~)T@ Fly Me To The Moon ... The Great American Songbook Volume V , 

An Amazon MPl 
promotion (wllat 
else?) Sl)aris a gain 
for these~ which 
rises with an overal 
jump of 4.6% while 
Its downloads 
111<rtastby54%. 

Abevyol oddball 
tltlos land out-of 
!he-blue ~ains thh 
week, !hanks to 
super dl1eount 
pridng at Wal mart, 
like Eric Clapton's 
hits pa(llage at No. 
140 and tbh sel, 
the first lrom the 
post-John Fogerty 
"Revhilecl" lineup 
to chart (up 87%). 

187 

188 

1ft 

192 

193 

19' 

197 

188 

199 

t4AR0ON~ , , ,110 Nf-VO • ,. , ..• 100 PEARL JI\PA • , •. ,130 ROOStEWAJU 150 
TIM MCGRAW . . . . . . . . -43 
MISUB. , ,., . , .131 
tll.lMfCRD&SOt.:S . . . • . 6 
flrf CJil:MICAl ~IJIIWa: 

... 122 
t/N D.AAKEST OA'l'S . . 97 

JOE I.JCHOLS . . . . . . . . 52 
HICICfLBACl( , , 172, 176 
JJICKI P..W . . . • . .3 
JEAAOO NJET\IAf-tJ • ,99 

otlEREPllBUC .. . . • 181 

KililVPERRY . . . . . 14. 164 COAll"<I.JEBAll.fYRAE •. 86 
PttOEtl l!( , , , •.. 10S RASCAl FlATTS . . 35, 18-4 
PltlKFLOVD . .... . . . 159 REBA .. . ........ . . 146 
Plfit< • , , • , 11 
GRACE POTTER & M 
NOCTURNALS . . . . l 11 

Ell/IS PRESLEY .. . . 166 
PRmce AOVCE . . .. •38 

TAE'NT RE21f)R Al() 
ATTlCUS ROSS . . . . 96 

RIHAtu~ ... . . . . . .. 13 

t~ SAPP' .175 SOOARL.NJO . . . . . . . . . 42 
THE SCRFT . . . . . . 22. 98 »2MltE Sll.LNAN • .87 
808SEGER t. THESlVER T~&/11FT .. 7, 101. 128 
BULLET BAND . • . . . 198 

SHAKIRA . . . . .. 178 
BLAKE SHELTON . • .• • 61 
SHlfiEOOWN . . . . . 151 
SKILITT ...... .115 

'tl~tl ., ,,4:4re 

8(8 MAFll.E'I' ,\tO Tl£ t4B..LY . . . as 
RICK ROSS . . • . I 02 
DARIUS RUCKER . . . . 8-4 

OOUIITRY srna-m . . .25 
COUUTRY STACtlG· Mc,tE 
MUSIC fROIA THE 

-

PINK FLOYD 
HARVEST <16001•/CAPH0L 18.98) Dark Side Of The Moon 

THE GRASCALS The Grascal• & Friends: Country Classics With A Bluegrass Spin 
CRACKfR 8ARIU:L 1002 EXJBLUEGAASCAL (11.11:8) 

TIMES OF GRACE 
R0A0RUNNCR 6177t0 (18.981@ 
KID ROCK . 
TOP O0OJATlAIITIC 290556"/AG (18 98) ft) 

FRANCESCA BATTISTELLI 
FEfWEIIT 887.374'\'l"ARNER SflOS ~ 

KATY PERRY 
t.Af>llOL 1)42-'9' {12J18! 

JAMEY JOHNSON 
MU\CUf!,Y IIASHVlll E 01336""/UPAulil 19.98 

ELVIS PRESLEY 

The Hymn Of A B roken Man 

Rock N Ro i I Jesus 

RCA/SONY li1USIC COMMERCIAL MUSIC GROOf' 70971/SONY MUSIC 6.98 

My Paper Heart 

One 01The Boys • 
The Gullar Song • 

An Afternoon In The Garde n 

JASON ALDEAN 
SR0K[II e.ow 7637 (18 86) 
DEERHOOF 
POI.YVffll. 209" (11.98} 

RAY LAMONTAGNE AND THE PARIAH DOGS 
RC.A 65086' (16 98 

CAGE THE ELEPHANT 
OSP 49658"/Jl\'E 13.98 

RAY LAMONTAGNE 
RCA 63459'/RMG 11.98 

W ide Open 

Deerh o of vs. Ev il 

God W~lin' & The Creek Don't Rise 

Cage The Elephan1 

Trouble 

Dark Horse 

Second Chance 

P laylist: The Very Best O f Ma rvin Sapp 

A ll The Right Reaso ns IJ 

Kldz Bop 18 I 

KINGS OF LEON 
Rt.A 32112/AIIIG (13 98) 

ONEREPUBLIC 
~!OSLfV/UffCRSC0Pt 013607/IGA (13.98} 

THE BEATLES 
ol.PflU: SJ 3M/CAPITOL (18 98) 

CREEDENCE CLEARWATER REVISITEO 
SOIIV' MUSIC CMG- 523.36/SOflY MUSIC (6 98) 

RASCAL FLATTS 
LYRIC Sl RffT 01)2764 (13.98} 

Sale El Sol 

Kandi Koated 

Only By The Nigh! 

Wakin g Up 

Abbey Road 

Extend ed Versio ns 

Greatest Hits Volu me 1 

Grea1es1 Hits, Vol. 1 

T his Is War 

I Dreamed A Dr eam 

Rock Symphonies 

.. 
a ' 

It 

• 1 

El 

EDWARD SHARPE & THE MAGNETIC ZEROES 
C0MMUtllfY/tA!flfA.)1 542"/W,0RAPH 13.98 Up Fro m Below 

Move 

Rokstarr 

Raymond V Raymond 

ERIC BENET 
REPRISC 622'936/WARtlER BROS (18.98) 

Lost In Time 

EMINEM 
WEBI/IJTERMAlH.'INTERSCOPE 493290"JIGA 13 98 

The Eminem Sh ow 

BOVZ II MEN The Bes! Of 8oyz II Meo: 201h Century Maslefs The Milenium Colection 
L!0T0\\'tlJCHfl.OtllCLES OOl 0W\JME {9 98) 

CIARA 
LA~ACE 12'09?/Jl6 11.98 

BOB SEGER & THE SILVER BULLET BANO 
CAPITOL 30334" 16.98) 

ELTON JOHN / LEON RUSSELL 
R0CKU/MEACUA'I' <1104()"/llf:CCA l 16.86j ® 
JEREMIH 
l1lCK St'HULTl/Otf JAi.i 0148.:JOIIJJMG (9.98) 

GLEE Sf..llSON Of-£: lHE 
MUSICV0WME 1 . . . J-49 

GLEE, THE MUSIC 
SE.AS/JJ TWO: VCJU.J.!E4 

, 37 
GLEE- THE MUSIC 
~I.UMEJ 
SHOWST0PPERS . . . 157 

tA/f<: . , . , ,, .. , .18 
TEQl ll9tlE/DJ Wl-00 KIO . 

.. 118 
THIRODA.Y • . • . .141, 191 
lHIRlVSECOtlOS TO 
MARS . . . . . . . . . . . . 187 

lL. . . . . . ... . 3 1 
l ltol:S OF GRACE .161 
CHRIS J0MLllt ...... . $8 
TRAltf. . . . . . . . . .45 

CARRIE UtIDeJl\\'000 104 
KBTH URSl\ll . . . . . . . . 80 
USt£R . .... . . . . 193 

;; ; ~~!!i! N};:,Mtt~ 
... . .. ···" 

Basie Inst inct 

Greatest Hi'ls El 

The Union 

All About You 

OtStlEY PRll'USS: THE 
Ul.11\!ATESO»G 
COLLECOOtl , , • 158 

160TYOU BABE ... . . 142 
tiOW35. , • , ,., 133 
t40W36. . . . . 48 
WORLD IS Ct-eb\ .. . 126 
WOWKIB2011 . . . . . 79 

WAKA FlOCICA R.AP,£ 90 
WAtl>A JACKSON . . . . 58 
KANVE 't\tST .. . ... 19 
CHARLIE Wit.SON . . . 77 
V.l$1N t, YAt.oEL . .8 

WALERS . 145 tla\'SBOVS . . . . . . . . 107 BAAOPit.lSlEY . . . . 119 
SOCIAL OISl~tON . . . 28 
Sl tEL MAGNOLIA . 39 MOTIOHPICTURE • . • 123 TAUB KWEll . .. 29 TREY SOOGZ . .. • .. . S6 

rnE B£Sl G.ASSK:M. 
MUSIC FOR N0tl
CLASSICAL PE0PlE , 132 

Data fo r week of FEBRUARY 12, 20 11 I For chart reprints call 212.493.4023 Go to www.b illboard.biz for complete chart data 35 



© 0ATA NEXT 
UNCHARTED'" ~"""" 4firusic BIG 

SOUND 

11 
•!ii 

§i ii ARTIST MYSPACE PACE 

0 11 

3 

• 10 

TRAPHIK VAWJMYSP!,CE COMffAAPH!K 

JAMIE LYNN NOON ,NIW.MYSPACE.Cor.VJAMIEt'llffiOII 

OJ BL3N0 vNIW.AfYSPACE.COMifll £NO!ZZY 

THE OEADLIES 1/N,W.IA'r'Sl'ACE.COt.1/THEDEADLIESIAUSIC 

5 31 COLETTE CARR YNN/.UVSPACE.COM/COI.ITTECARR 

8 3 JAVIER JOFRE WhW.t.lVSPACUOWJJ.YIERJOFRE 

• IHI DEPORTIVO ""'N.OYSP,CE,C0 ... 0EP0RTll'OOFflCIAL 

II 6 3 LAURA ROPPE w•w.•\'Sl'ACE.COl.ltl,UR,Rilfff 

• a I DIYAR PALA ww.-.•.MYSPi!,CE.co,MJtYARPALA 

ca, 41 3 ZIKO$ IINIWJAYSPACE.COfl.Vllll:OS 

11 31 DAVE DAYS WWW.MY$PACt.COPA.{JAVEOAYS 

CD i
1
jfl MALA MYSTIKZ w.v~.,,,;e,c,.co,.,..,.,.,,;n,z 

G) 14 ~ GALAXY FARM www,r.sP>\O£.c .. ,1lAl.AX'IF._,., 

• 23 SUPERMAN IS DEAD 'MWf,IJVSP,),CE.COPJJSUP£RUAtllSOEAO 

111 TEEN HEARTS W•'N.Ml'SP>\CE.Co• 1m tlHEAATS 

• 31 3 I DASH BERLIN WINl .• \'Sl'ACE.CO•,C.si<lERLIII 

CD YOUR FAVORITE ENEMIES WINIA!VSPl<CE.COM/l'IJI.R,ll'llRffEEtlEIJJES 

18 15 

19 11 

DAVID CHOI W«IY.MYSPACE.COl4'OAv\OCHOltlUSIC 

ARCHITECTS ww.v.~ct.COM/ARCHITECTSl..l: 

20 OJ BAM BAM WJ.WJAYSPACE.COP.W.IIAMBAM 

• I if- GIRL TALK ,,w,v,r,sf>,\O,,CO'I-TAU< 

22 19 3 NICOLAS JAAR W.W.Ml'SPACE.CO'l/ll~OI.ASJAAR 

23 17 

24 11 

211 11 

• 34 

:¥7 35 

CALL US FORGOTTEN www,r.s.,.CECOl,VCALWSFORGOTTEII 

THE PRETTY RECKLESS WINI.M\'SPAC'-Cl)l.1/THEPAETT't!I.ECIO.ESS 

OTENKI 'INN/JA'l'SPACE.COM..'OTEtil<~'h'l.vl,llYsPACE.COMJOtllEN<I 

NOISIA WWN,MYSP,J,(:;£.COF,\IU£N()SIA 

THI,; IILOODY IIEl,;TROOTS Wl\'ll.MYSll\CE.C0li/THEBlOOO'rllEElROOTS 

OEVLI N 'INl'N.MVSPAC£.0014'0FRCIAL.OO/I.JN 

NERO 1/NIW.JAYSPACE.C(ti.\it-EROUK 

ALYSSA BERNAL 'I.VNIJ.1'1'5PA.CE.COMJ,1,LY$$ABERflAL 

SAM TSUI 1/IWW.ATYSP,1,CE C-OA\o'Sol.MTSUI 

FUNERAL PARTY WllWMYS'ACE.COt.llRJflER1.LP1.RTY 

JET BLACK KISS W.V/1.t~.co,....-JU:'P.\l.SIC 

DR. STANK ,Niw.,r.sPACE.cor.111H,THATH1,00C 

BIG SEAN V.-VNU.!YSf.'A.CE.COM.NkHOWfllGS£Alf 

YANN TIERS EN 'INIW.UVSPACE.COl,\NAHflff:RSEtllrff'.'ROGRESS 

38 30 31 ANNA CALVI WWi\'.11YSP.i.CE.COINAIIF~ACAlVI 

311 37 3 GO HARD OR GO HOME ¼VNI.M'/SPAC! COM/Gl<CH6'11D 

(ID - SCAR LESS W"fflMYSl¾CE.cor,vsCAAl.ESS6Afro 

• - BEARDYMAN ~'i\'W.MYSP,),(:£.COMIBE.I.ROYMAN 

• THE 4ONTHEFLOOR '"'"'"'"'CE.COAVTHE4-0HTHEFLOOR 

Cl) RICARDO KATSUKI ,N1W.MVSPACE.cor.1ru,~AA00t<ATSuK1 

• MAC LETHAL WiVW.MVSPACE.COr.t.1Mti.Cl£THAL 

• 8MB WllNJAYSP4.Cf.COW'THIS156M6 

• TOTE KING W\WJATYSP.I.CE.CQfr.VTOTEKltlG1 

47 47 2 SOZAY 1JNN/MYSPACEOOMJSOZAY 

411 42 3 j ENTER SHIKARI WhW.MYSPACE.COMmITERSHl<ARI 

MISCHA MANG Vt\lNI.M'l'SPA.CU:OJA.iT\.lfSWMO,tlG 

110 AJ RAFAEL WIN/.MYSPACE.COl~A.IAAFAEl. 

·-• .. H("•~-~.,-,~·-· i " I !ally at No. 21 as his Nor1h Am,rlcan tour begins lo wind 
through the United States and Canada. Girl Talk's most recent 
release, "All Day," was given away as a free download in 
Nowmbtr and maws up hundreds of different songs and ' 

1

, · ,.~ · 
arUSls. H~ tour continues through Mardr 25 at th, glitzy new 
Cosmopolhan hotel in las Vegas. 

36 1 Go to www.b illboard.b iz for complete chart data 

© "" NEXT SOCIAL SO'" :~ov,orn BIG 
SOUND 

•lo 
§i i! ARTIST Ir.IPR NTAIIBEL 

2 

3 

• • 10 

II 

7 

10 JUSTIN BIEBER SCllOO.BOYiRl."'Mom BR.\U411Sl,J,tlllr'IOJMG 

10 RIHANNA SRPIDEFJAM•l•JMG 

10 AKON KOMIICT/1.JFfA.OHT~RCl\,NNERSAL M0TOi\N 

10 LADY GAGA SlRE.4111LltlEMMM/CHEARYTREE,,WTERStOPE 

101 SHAKIRA SOlll''1USICI.Alll;'fPI;; 

10 KATY PERRY e<mo, 

10 

0 11 10 AVRIL LAVIGNE AR<STNRMG 

0 14 10[i-AYLOR SWIFT BlGMAC>t!IE 

10 9 10 MICHAEL JACKSON MJJIEl'1G 

1 1 12 91 LUOACRIS OTP/OEfJAM,'IO-"IG 

12 11 10 LINKIN PARK F.tWINE SHoPiWARr•ER BROS. 

13 10 NICKI MTNAJ YOutro U<HYJC,),SIIMOf~Y,\PIMRSAL MOTOWN 

14 10 THE BLACK EYED PEAS IIITERSCOPE 

111 16 ORAK E VOONG MotlEY/C,l,SH PAOHEY/UtllVERSAL MOTO'WII 

• 31 JAMIE LYNN NOON 0ASHC0 

CD LIL WAYNE CASHMOtlEV/UWVERSAf. MOTOI/Jfj 

• SLAYER AUEfUCIH~LUPABIA 

18 DAVID GUETTA GUIIWIRGIIVCIIPITOL 

• 37 BOB MARLEY TUFF GOOGOSLAtlO~ME 

21 23 10~ USHER '-"""EIJLG 

22 1S 10 ENRIQUE IGLESIAS t»IIVERSAL MUSIC L/JUIO/Ut1IV£RSAL REPUBLIC 

23 19 10 DON OMAR ot\ff,NATQ./MACHETE 

24 14 10 BEYONCE rMJSI( WML0~OL\l.•BI• 

28 ~ 50 CENT 5114.DYJAFTfRWTttiWTERSCOPf 

211 22 10 TIES TO MUSICM. FREEDOM 

48 10] SELENA GOMEZ HO\.LW/000 

Gt 32 10 THI,; BEATLlaS APl'l.EICA~TOL 

211 1S 10 GREEN DAY REPRISE 

r.-: 29 10! COLDPLAY CP.>TOl 

3 1 30 3 BOYCE AVENUE JPEAC£ 

r• 36 71 WIZ KHALIFA ROSTRUWUI.AHllC 

33 27 7 BRITNEY SPEARS JNEIJLG 

e 38 10~ KESHA ,c:u.10s;1J1£,JRC1.Mr,1G 

311 17 10 CHRISTINA GRIMM IE UNSIGr"1l 

C) - PARAMORE ,uamw,"" " 

G 43 6 ALICIA KEYS MBIC/;,u.,o 

38 33 10! MY CHEMICAL ROMANCE REPRISE 

G T. I. GR,W;) HUSTLE/ATU.PHIC 

• AVENGED SEVENFOLD HOPELESS/S1REIWAR,..R 8R0S. 

• WISIN & YANDEL wv,-1'C>iITT 

(I) so s I SNOOP DOGG PRI0A1TY><AP•ot 

43 34 9 Pl NK UFACE/.1.C 

• - ADELE Xl/tOLUl"'IA 

45 4S 5 BON JOVI ISUNO/IDJl>G 

411 40 10! GLEE CAST 201110£lmJRYFOX1VltOlUMBIA 

47 13 1 WATSKY UIISIGIIED 

411 41 2 i RISE AGAINST 0GC 

~ - GUNS N' ROSES GEffEN 

110 39 7 DJ BL3ND Ut1S10t1EO 

Metal legends Slayei anl10 at No. 18 on the Soda! SO chart 
after the band posted massive gains In Facebook fans and 
Twitter followen last wte/1. Figure that the jumps ace owed to 
the rec,nt announcetnenl of the Big Four concert featuring the 
band with Metallka, Hegadeth and Antbra1 ~n April 23 In 
Indio, Caltt. While all four of the bands saw Increases in 
Faceboofl fan~ Slayer clearly benefitted the most. 

14 

2 13 t:91HY CHESNEY BNA 

3 15 l'M ALIVE (LIVE 2010) 
CELINE DN>N COLUMBIA. 

4 38 NOT AFRAID 
9\INEM WEB/Stf4.0YJ4JTERUATH/lrtTERSCOPE 

II SWEET DREAMS 
IEY0NCE MUSIC W0RLO/C0LUM61A 

e 17 60 NEED YOU NOW 
LADY AMTE8EUUM CAPITOL tl4.SJ-IVILtE 

7 14 26 MINE 
TAYLOR SWIFT IGMil.Ct«IIE 

e 12 12 DJ GOT US FALLIN' IN LOVE 
USIIER FEATURIN6 PlllUll LAfACE(JLG 

9 11 17 JUST A DREAM 
NULY OERRTY/\JUIVERSAL 110101/i't.1 

10 18 WHO ARE YOU WHEN l'M NOT LOOKING 
BUICE SffElJDM (REPRISE (N,1,,SH\lll.LE)/Wft.ltlJ 

11 - 1 COME DANCIN' 
lHE GREAT REVfRSALJ.!Cfil_ 

12 1 11 STEPPING STONE 
OVERDOSE ~Arl~ 

13 22 JAR OF HEARTS 
CHRISTINA PlRRI (MS, PERRI lANE/ATlANTI~ 

14 13 GRENADE 
I RUNO MARS ELEk ATLANTIC 

111 10 119 IF I WERE A BOY 
BEYDNCf. (ltlUStC WORLD/COLUMBlA) 

r.:'\ YAHOO!- r"':1'l--;,,;-a 
\V VIDEO--..Y , ~ -

II ;i=SB 
:5SH 

TITLE 1he week's most-streamed \lldeos on Yahoo! Music, 

2 10 

3 10 

4 14 

II - 8 

II 17 

7 14 

II 10 15 

9 9 3 

10 11 3 
~ 

11 - 1 

12 12 3 --13 - I 

= 

AATIST {IMPRINTILABEt) 

GRENADE 
IRUIIO 111MS ELEKTR 4.RAtlTIC 

WHAT'S MY NAME? 
RIHANN.A FEATURJIIG DfLU:E SRPl'OEF JA11J10JIAO 

FIREWORK 
KATV PEAAY CAPITOl 

WHOA IS ME 
DOWN WITII WEBSTER iUWVERSAL P.(OTOWHI 

WHIP MY HAIR 
W1llOW IROC rtUIOWCOLUF.!BIAl 

BOTTOMS UP 
TREY SONGZ FUTURING NIC,:11,UNiU fSONGBOOK/.\TLD.trnc1 

JUST THE WAY YOU ARE 
8flllNO MARS (ELEKTR,YATLA•mC} 

JUST A DREAM 
IIILLY ,OERRIY/UNIVERSAL MOT0WIO 
HOLD MY HAND 
illCIIAR JACK.SOIi DUET 'WtTH AKCNI ft.lJJ/EPIC! 

RAISE YOUR GLASS 
P!:NK flAfACE/JLC.l 

THE BEST THING ABOUT ME IS YOU 
RIC,KY MARTIN ffATURING JOSS STONt {C0LLJU61A) 

F'*K YOU (FORGET YOU) 
CU LO GRUN fRAOlCl,'lTtJRE/ELOORAJRRP'I 

IT'SOK 
CU LO GRUN (RAOlCL'lTUREIELEK'TRAiWARNER) 

l(BlNEXT1BIG1SOUND12S'illftg• 

THE CIVIL WARS 

BOMBAY BICYCLE CLUB 

YOUNG THE GIANT 

woe IS ME 

VERONICA BALLESTRINI 

COSMIC GATE 

VAS 

FOSTER THE PEOPLE 

9 NICOLAS JAAR 

10 KARYME LOZANO 

11 CHAPEL CLUB 

12 THE HEAD AND THE HEART 

13 THE PHOENIX FOUNDATION 

14 MACHINE GUN KELLY 

1S ESBEN AND THE WITCH 

Data for week of FEBRUARY 12, 2011 



LAe.EL & tm, ,eER / 01$TR18UTIF~G Lil.BEL {PRICE) mi. M IGUEL 
' ' SLACK ICEl8YSTORU/JIVE 75487fJLG (9 98) 

DEERHOOF 
POL'MtlYL 2tlfl • 11 as 
SIMON£ DINNERSTEIN/KAMMERORCHESTER/STAATSKAPELLE BERLIN 
SO}l'I' CLASSICAL t i 7421'.§0ll'P' J.1ASlERW0 Rl(S j 1 t .Mj 

PENDULUM 
EARSTORM/ATUHTIC ~2Se-S,t/AO 13.98 

LORI MCKENNA 
SIGlfATIJRE SOLtms 21)34 10 98 

II 7 25 WIZ KHALIFA 
ROSfRUM 24/lHIPHQP '1728J o a l£G GANG OF FOUR 
YEP R0C 2228' ('6 98) 

• 6 46 NEON TREES 
MERCURY 013tl72~ilOJMG ~10.98} 

• SMITH WESTERNS 

10 46 

18 
i,iLl\~~14Q:TE 11g £1i ~§l 

18 11 60 THE TEMPER TRAP 
UBERA11Qtjf~U$ S.1101£ e2022, c~~MBIA j 12,981 

20 26 WE CAME AS ROMANS 
EOUl\l VISIOtl 174 !13.98J (1/) 

21 TENNIS 
FAT POSSUJA 1236" j lJ 98l 

22 19 so LOCAL NATIVES 
FRENCHKlSS 042• (12 tltll 

aa 14 23 CHRIS AUGUST 
fER\fEtjf 88806Sl,~.:!lARf4ER BR.QS. (I 1.H] 

24 22 10 YELAWOLF 
GHE"T-O·VlSION/DCCllf'1EASCOPE 0144S.<I/ICA ~10.91!-J -20 66 
SIDEWALK PROPHETS 
FERVEtlf 887900.M'I\RljER BROS. (9.981 

/ HEATSEEKERS SONGS'· 
/1 I 

ail TITLE Ji ARTIST (IMPRIIIT f PROMOTION L.\BEL) 

MAYBE 
SICI Pll'PIES "RM.RNIRGIP(,'(;,l,PITOL 

BASS DOWN LOW 
OEV FlATURING THE CATARACS (INOtE-POf'/\ltUVEASAL REPUBLIC} 

BUZZIN' 
IUKN (MEACURYl1DJMG) 

PARTY ROCK ANTHEM 
I.WAD Flll UIJIBt mmm & QOONROCk {PARTV ROC~~IIILL.1.Al.VCHERRYTRH/lfHERSCOPEt 

FROM A TABLE AWAY 
SUNNY SWEENEY (REPUBLIC rfAS.HYILLE) 

RISE 116AINST (OGC,11"TERSCOPE) 

MAKE IT RAIN 
TRAWIS PORTER (PORTER HOUSE/JIYE/JLC} 

BOYFRIEND 
NEW HOWIW (NECJ 

SHAKE ME DOWN 
CAGE THE ELEPHANT (DsP/JIVE.IJLG 

MUMFORD 6 SONS GEtmEMAII OF TltE ROI\DIRED/GLASSIIOTE 

23 :,~~-~.:~~ ~~~~lz~~ WYLDE MVR1'041MERCURV~DJMG 
COUNTRY BOY 
AIIRQII LEWIS FEA1URIN6 GEORGE JONES & CtlllAUE D.i'.NIEU (STR0U0AY,1,RI0US) 

YOUR LOVE 
IRANDOM HEATH (MONOMOOEIRElftllOtuPLG) 

Title 

D lAaEL i tiUMB( R J 01$TR18UfUIG l4.B.fl (PRICE) 

All I Want Is You -2S 31 THE LAURIE BERKNER BAND The Best Of The Laurie Berkner Band Sale-pridng at Best 

Deerhoof vs. Evil Buy helps tetum 
lhe set lo No. 1 

New Politics 

Bach: A Strange Beauty after an eight-week Seary Monsters And Nice Sprites 

Immersion 
VilGllion kom the 
lop slot (up II%). Race You To The Bottom 

Lorraine Um Uh Oh 

Deal Or No Deal S.UMERU,r( on 13.98 Stand Up And Scream 

CONTENT 

~ 
CAROUNA CHOCO\ATE DR0Ps,tUIAINESCENT 0RCl£Sll!II C3oina Choooke ll!q,slminesoern Os:hesui lB') 
tlONESUClf 526130"/V/,'iRNfR BROS, 6 98 

Habits 33 3S MIDDLE CLASS RUT No Name No Color 8-RIGllT MHENtiA Z3J8"11LG p4 98i 

Dye It Biondo M 42 YOUNG THE GIANT Young The Giant ROWAutmER 611eos~ fl:UUJ.J 

Halfway To Heaven Thegro~neof 3S 31 15 JJ HELLER When I'm With You 
Bien De6ene!es' STOtlE TAB.LE 101 13.98 

White WIiderness tavorites-ttla'/ed the ESPERANZA SPALDING Chamber Music Society HEADS UP 31810A{C0t4CORO 18.98 

host's sttr-sludded ABIGAIL WASHBURN City Of Refuge Early In The Morning 
birtltdaj ecilion of fOREIGrf CHILOREH/R0U l0£R 61:J289/'C-Or«;OR0 p4.98) 

Pickin' Up The Pieces hertal:sttowlas! THE DAMNED THINGS lronic tast t.1ERCURV 0141!-4SJ10J.).IG (9 98) 
Week (U~ 141%), KEVIN FOWLER One eskimO Other guests KEVIN FO'M.ER 1000 ~ The Best Of ... So Far 

Good Things mded.Mia I AM EMPIRE Kings 
Roflerts,Cofin T00Tlt & N.S.ll 26494 10 98 

TAPES 'N TAPES 
Come Home FarrellandP'.Jtk. IBID 03• 11.\18 Outside 

Ocean Way Sessions (EP) 34 CHRISTIAN KANE The House Rules OUTLI.W S.1UrfTS s2e.~73/ BJC.OER f'lCTURE 113.981 

Tourist History 43 40 12 
WESS MORGAN FEAT. THE CELEBRATION OF LIVE CHOIR Under An Open Heaven 801/nlE 6175/R.IPSIDE j 12.98j 

Conditions LISSIE 
FAT POSSUM 1231t (1?.98 

To Plant A Seed KEIKO MATSUI 
S.HANACHtE 5188 (18.98) 

Cape Dory lil JAKE SHIMABUKURO 
~IITCIUtlKE 1112 13 "98) 

Gorllla Manor 
As lhe billld hi the ARCHITECTS UK 
road with Avenged CENTURY MEDV. 8-731 f!0.98 

SUNNY SWEENEY 
No Far Away Sel'enfold oo Jan. 2!l, .. 12 REPUBLIC tlASHVILLE DIGITAL EW MRG {4.Mlj 

ltsvenuesates)Ump, 
Ttunk Muzlk 0-00 .. 30 17 THE TALLEST MAN ON EARTH 

creatlttg an owrall DEAD OCEANS c,oA iH.9eJ 

These Simple Truths l76%gain. CHARLES BRADLEY 
OAPTOf4~ ln2" (14.98) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Palo mino 
Trampled by Turtles 

Deerhoof vs. Evil 
Deerhoof 

'*·!314[• 
• 

All I Want Is You 
Miguel 

All I Want Is You 
Miguel 

SOUTH ATLANTIC 

Kimberly Caldwell, "Desperate Girls & Stupid Boys" 

The former "American Idol" finalist struts her way onto a 
Billboard chart tor the ti rst time as remixes of this single 

enable Its debut at No. SO on Dance Club Songs. It's the 

lead track from her album "Without Regret," due April 19 

on Vanguard/Capitol. 

Lorraine 
Lori McKenna 

Deerhoof vs. Evil 
Deerhoof 

MID ATLANTIC 

• ·) ~-.,. 
CALDWELL 

Catching A Tiger 

The Road ... 

Peace Love Ukulele 

The Here And Now 

Sunny Sweeney (EP) 

The WIid Hunt 

No Time For Dreaming 

,.-. e111...-• r •'I 

Pendulum 
lmmtu-s/on 

2 
Jenny Phillips 
We Believe: Songs For Youth 2011 

• Neon Trees 
Habits 

4 
Simone 0 1nnerstein/ 
Bllch: A Strang& 8eat1ty 

• CHve Romney 
ll<ncNI The~Are True:~2011 

II 
WizKhalifa 
Daal Or No Deal 

7 Miguel 
All I Want Is You 

8 A Bullet For Pretty Boy 
Revision:Revise 

• g:e~~~~f~. Evil 

Railroad Eerth 
;!9 Rall road Earth 

Kevin Fowler 
The B&St 01 ... So Far 

2 
Miguel 
AJI I Wanr Is You 

• Brantley Gilbert 
Hallway To Heaven 

4 
We Came As Romans 
ToPlantASeed 

• Josh Abbott Band 
She'$ Uke TexH 

II 
BMCBoyz 
LoW:!,t.JfeSex:\bbmeOne:ht.o.vWittJAThug 

7 Lori McKenna 
Lorraine 

• Oeerhoof 
DeerhoofV$. Evil 

I• 
WizKhalifa 
Deal Or No Deal 

10 
Pendulum 

_ Immersion 

Data for week of FEBRUARY 12, 2011 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 37 



Billbear1t 

(t\ THE BILLBOARD HOT 100'" 

0 11 
3 

Artis t 
IMPRltn / PR0M0l l0.N LAB.fl 

Bruno Mars 
TIIE S"'1EEZltlGTOHS (&fU.NO MARS PLa.1,mev:E,.\ Lflime.e. BR<YNN.C klll'f'.,\ IJM.\TTf @ ELEKTR,l,,IJ.Tt.\llTIC 

F*'KIN' PERFECT Pink 

•e~:'1 II 
...,_M,:;A,:,.X.:,:M;e<R,enestl '°SH"'El,sl,::8':,cCK,..,_,,,,,t1l<s,M::,Ao.X.::,1',eRa,11N:,,.S,cHe,El.e,lB,.::.C,::K.__ ___ .,., :..,l,:,Afc,:.AC,:,Ec,1Jle,6'--

K~C~~;~r El 

4 

II 

II 

Wiz Khalifa 
STARGATE C.J.THOr1UZ.M.S.EA.IKSEtjJ.E.HERMANSEN © ROSTRLM(ATLA!ITIC/A.RP 

TONIGH T ( l 'M LOVIN' YOU) En~q ue Ig lesias Featuring L udacns & DJ Frank E 
OJ fR4NI{ E.HUTTRELL .CHRlSTV,J. LUTTRELL,J.Ff\A.W(S,E.IGLESIAS,C.BRtDGES 0 UNIVERSAL REP'IJBUC 

WHAT'S MY NAME? Rlh anna Featur ing Dra ke 
$1>\RGI\TE jM.$JRIK$Erl,T.E.HERMAl4SEt4,E.DEAtl,T.HALE,A.GRAHAM) (i) $RP/OEF JA.M/IOJP.lG 

• 
P!nk's lllh Hot 100 
top 10 earns 
Greatest lialner/ 
Digital honors for a 
third straight week. 
She s<ores her 

0 10 20 HEY BABY ( DROP IT TO THE F LOOR) P itb u ll Featu ring T-Pain 
SA.tmv VEE... S WlLUEtM.~ c .. e.ESEZ~III) 0 MR 305/e.QLO GElOUOO$.IJIBP.tG 

7 second No. 1, 

l 
following " So 

B HOLD IT AGAINST ME Britney Spears 
' • • DA LU Mol,'t MARTIN 8lll8CLAAO MAX 'tARTIU L €0T-WAL0 ., JQ,m!E B Mfl\m §) . NE/JLG 1 Whal" in 2008, on 

0 16 17 

13 19 

11 10 

ROCKETEER Far'"'East Movement Featuring Ryan Tedder 
rn1onm,TliC wcrn...-o~ Yf') JEMSJI.ROllllllS.!flM .l»,"(~l&111E.llNIS!tllfJIA,J~OIWCWJJ 0 ~ll'lllfffflT(MlYJIE 

WE A WHO WE A Ke$ha 
OR. LUKE,B.BLJWCOAMMO KSE:BERT,J.COt.EPMN,L.GOTT't.'Al.O,J.Kil.SHER HllfOUtl,B.LEViU 4l) KEMOSABEIRCAIRMG 

RAISE YOUR GLASS P ink 
MA>: tli\Rntl,SHEl l~Pllll<,MA.X: MARTlrl,SHEL~ © LAfACE/JLO 

COMING HOME Dlddy - Dirty Mon ey Featuring Skyla r Gre y 
ALE)( DA Kl~. GRA.ll f,S.GRA.Y,$.C.CA~OlEj_ 0 BAO BOY/ltnERSCOPE 

JUST THE WAY YOU ARE B ru no M ars II 
l Hf SMl:E21PlGTON$.l_l~EOI.ZjBRLIPl0 MARS,P.La),,WREIICE,A.tEVm~K.C,!111,K.WA.LTONJ (!) ELEKTRA/ATLANTIC 

T H E TIME (DIRT Y B IT) The Blac k Eyed Peas 
Will U.M OJ Alit.U,10 /,ADAMS A.PltlEOA,0 LEROY1F,PRE\IITE1J OENlCO~ .Q Ma),,RK~ @ l tHERSCO~E 

12 

10 

11 

12 

13 

14 

111 

1B 

17 

15 14 

t7 15 

14 11 

21 16 

NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale 
DRUMIAA BOY J.JQNl:S .t JOlltlSOrf,0,AKtrnJJAEtllN C {jltOlSOPl !:) 1017 BRICK SQUAOIASYLl,;M{W4,RljfR BROS, 

• 13 

19 20 22 

20 

21 

19 16 

18 12 

YEAH 3X Chr is Brown 
OJ FRANKE (J.fRANKS

1
C.8ROWN K.MCCAU ol..STREETt:Rt @ JVE(JLG 

6 FOOT 7 FOOT Lil Wayne Featuring Cory Gunz 
S.CAAWFORD jD.CA.RTER,$.CRAWFORO,P.PAtlxY,'N.ATTAWo1,'(,l.8ULGIEj @ CASH MONEV/UMYERSAL MOTOWtl 

BACK TO DECEMBER Taylo r Swift 
tl.CHAPMAtf,lS'h1FT jl.SWlfl) @ BIG MACHINE/UNIVERSAL REPUBLIC 

F* *K YOU (FORGET YOU) Cce Lo Gro e n 
THE SA1EE21NGTONS .CALLAWAY.BRUt40 MARS.P.t.AWRfllCE,A l~E.C.aROWN GG)O RAOICUl.ll.!REinEKTR~RP 

STEREO LOVE Edwa rd Maya & Vlka Jlgullna 
E.IJSt'fA jE.M IUE,Y.CQRtlEV!l.j @ l,ILTR,ii 

ONLY GIRL (IN THE WORL D) Rlhan na 
STA.RGA.TE Sit.HOY YEE C.JOHlfSOtl M,S ERIKSEtl T E.IIERIJAHSEN S.VnlllEUA @ SRP/OEF Ja),,1.1/IOJ,AG 

JAR OF H EARTS ~ 26 28 W° & YERETWJj (C PERRI B YEAETStMf O LAWArnCEJ 

La, 25 33 [I ~g~EEao:HAY~T,C.HltlSHAW 1R.,U.RAYM0IID IV) 0 LAf~C~~~~ 
A 31 13 WHAT THE HELL A vril Lavigne 
W MA>: tAARTltt SHEl LBACI< jA.LAVIGtlE.MAX ~1ARTIN.SHELL8ACK) (j@ AC.1VfOA.O 

25 21 18 IJ ~ :"~:E~ -~~~il(:O tL.G0TTWAL0.r,ux MAATIN,B.LEYIN,B.MCKEE,T.CRUZ'J © IJER~~l~ /1~~~~ II 
~ 28 37 HIGHE R Talo C ruz Featuring Travle McCo y 
Q;iJ' SA.NOY 1/EE,1.CRt.Z (f.CRUZ S WJLHELl.!,T.MCCOY) @ IJEACURY/IOJMG 

G) 37 44 lg ~~:S~o~~!! ~~~AIIAM,l.WILU.U,S.N. SEElllERMA.l @ YOUIIG M0~~~~~1~:lE~~=l~~~1~r '~~:v: 

~ DOWN ON ME Jeremih Featur ing 50 Cent 
,., JO JS M SCHULTZ (JFElTOtl,IA.SCIIULTI,C.JJ<CKSOIJ JR.) 0 MICK SCIIUlT7/0H J<MltOJIAG 

2II 23 21 :11 ti~~!s! .~ro~!~(C.HAVNES, JR.JG SCHEFFER.RtCO LOVC.F.ROM.t.lto) @ OERRTYIUNfVERSAL l.1~~~1t • 
30 24 25 DJ GOT US FALLIN' IN LOVE Ushe r Fe at uring Prtbull 

MA>: t,U,Rntl,$HELLB.\CI< i6,1AX UILRTIN,SHEll 8ACl<,S.li:0TECHA,A.C.PE.REZ\ (ju) LAFACE/JLO 

PRETTY GIRL ROCK Kerl H itson 
t .HAFIMOUY ($.C.SMITH,CJiAR.MOtl.R.MACOONALO.W.So\LJER.8.VAMA.S) © MOSLEY/ZONE 4/ltlTEA.SCOJ>E 35 39 

32 27 24 ~~~i,g ,~~.~~lER ASOll,tSCAU$,.f,_llES.OA.J0HllS(><~l"J,~;,9:,~atui ~5'1~~.~;~T~J • 

15 

16 

23 

13 

26 

27 

31 

33 34 35 ~2_~,~~!~,~ : ~~~01J.?sUM"'""' Kenny C he:n.~~ e 31 

WHO DAT GIRL Fto Aida Featuring Akon 
OR. WKE.B BLJ.r{CO (J.OILLARO,L GOTTWAlO,C.KELLY,8 lEVlN,BRI.WO MARS,PLAWRHICEJ e POE BOY/A.TtArm c 34 32 29 29 

DON'T YOU WANNA STAY Jason A ldean With Kelly C larkson 
l.tKtlOX (J SEl l t:RS,P.JENKINS,A.G1BSON) © BROKt:N BOW 39 43 35 

38 29 27 LIKE A G6 Fa~East Movement Featuring Cataracs & Dev 
Ttf t.AlA~CS \! tllSHIMUAA.J ROH,J CH0Ut'8,0.Slm'.3rn-Yo-t..N t«IU.Crt.fil-OHAR,V:COOU.IA) @ CHHIR'ITRt b'fl"'ERSOOf.'E 

37 33 32 JR~ ~u~ t s~ ~At?c~~A~ ~ ARTl>l (K.M:RRY,L.COTTWALD MAX MARTIN,B.LEYIN,BJACKEE) K~c~~~t II 
MARRY ME Tra in 
M.TEREFE P.MONAliA.H © COLUMIUA 42 42 38 

39 40 36 ~!;~~!~~MTEOOER (!) MO~~!~:E~~~i~~ • 21 
RHYTHM OF LOVE Plain While T's 
U<IRKPa),,TRICK (T LOPEZ) @ llOllY.\'OOD 

40 41 47 

41 3B 34 ANIMAL Neo n Tre es • 13 
TP.\GUOTTA jl.GLHIN1lP,\GtlQTTA,B.C.\tAPSEll) @O MERCURY/IOJMG 

ARE YOU GONNA KISS ME OR NOT Thomp son Squ are 
~lE'N VOICE (J COLLltlS,O L MURPHY) e STOtlEY CREEK 51 62 •2 
PLEASE DON'T GO Mike Posne r 
M POSNER,8.BLWCO .M POSNER,8.LEIJIN7 © J/RM-G 43 36 31 16 

44 43 40 RIGHT ABOVE tT Lil Wayne Featur ing Drake 
KANE ffi.CARTER,A.GRAHAM.D.A . .JOHIISONI ID CASH l,'JQNEVJUNiYERSAL •10TOWtl 

48 44 41 ~ ~~.,,~~1rZ~~~cg:! ~ .~ .,,~~~r~B-WARREN,J.BEAVER$,B.BEAVERS1 Tim M~G;;i: 21 

WHO ARE YOU WHEN l'M NOT L OOKING B lake Shelton 
S.lfErrnRJCKS (E.B.LEE,J W.\PIIGGmS) @ REPAISE (lfAS.HIJILLEIJWrilll 

441 46 50 " 

Hot Digttal Song.s, 
wbeie her cunent 

hitroars6-1 
(241,000, llll 61%). 

11.1 
The group nokbes 
Its !e<Ord lop 10, 
and guest Ryan 
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Fl<I jTRAIJIS PORTER) 0 PORTER HOUSWIIJE/Jt.G 
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MARRY YOU Bruno Mars 
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BLOW Ke$h a 
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ROMAN'S REVENGE Nick i Minaj Featuring Eminem 
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BOYFRIEND New Ho llow 
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SHAKE ME DOWN Ca ge The Eleph ant 
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LOVE FACES Trey So n gz 
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LET ME DOWN E ASY B illy C umn gton 
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WAITING FOR THE END Linkin P ark 
A.RUBI».~\. SHr»OOA lltlKIN PAR u) MACHINE SliOPfW,J,RtlER BROS. 

I LIKE IT 
REDONE PtU(HAVlT,E.ICiLESlAS,L.RICiilE,A.C.PEREl 

FALL FOR YOUR TYPE Jamie FoJ(1( Fe atur ing Dra ke 
1-"=·Sl<~'"~"=ttS="~"~"~·'=·G=RA=H=" =I.N=·'~'='"~'~"='-=" ·="'="="=oo~•='•~UE1~ _________ @_ J/Rl.((i 

FOR THE FIRST T IME Th e Script 
1-•~.e~·o~o~•o~•-~"U~!c,M~.s~"'~'"~·~•~(O~.o~·o~o•~o~•"~U!~,M~.~sH~E£~H~'"~I _______ ~ @ PHONOGEMC/EAC 

VOICES Chris You ng 
t-'""·s~"=O~UO~C~-" ~"~"'~·'~·T=OM~P=•'~r,s~,c~.W='S~E~UA="~---------~@ RCA NASHVILLf ~ 

PUT YOU IN A SONG Kerth Urban 
O.tiUFf,I( URBAN S,atOO'QU,J.~GltES I( URBl\tl @ CI\PITOL NJ.SIIVILLE 

ALL OF THE L IGHTS Kanye West 
K.WEST fK.1//EST.J. 8HASKER,M. JOtlES,W. TROTTER) © ROC-A-HLLWEf JW/IOJMG 

38 1 Go to www.billboard.biz for complete chart data 
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53 

55 

Despite dipping 6-8, Britney Spears' "Hold It Against Me" earns Greatest Gainer/Air

play honors on the Billboard Hot 100 for a second straight week. The lead single from 

Spears' seventh studio album, "Femme Fatale," due on March 15, jumps 11-9 on Hot 

100 Airplay (74 m illion audience impressions, per Nielsen BOS, up 22%). Reaching 

the top 10 in three weeks, it's Spears' fastest climb to that region and the quickest since 

Katy Perry's "California Gmls'' also did so in that amount of time on the June 12, 2010, 

chart. On Hot Digital Songs, "Hold" slides 3-10 (113,000 downloads, down 38%), spurring an overall 22% 

decline in Hot JOO chart points and an unbulleted ranking, despite ils airplay accolades. - Gary Trust 
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14 SOMEWHERE WITH YOU 
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33 IF I DIE YOUNG 
THE BANll PERRY REPUBLIC tlA$.HVILt£ 

23 STUCK LIKE GLUE 
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13 FELT GOOD ON MY LIPS 
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13 

20 
$AM EVANS (R'A NA~tMLLE) 

15 WHAT 00 YOU WANT 
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I STAND BY ME 
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l'M ON A BOAT 

45 TOMROTHROCXYITTHJMWlSE 

11 56 =~;:.:~1~,,nCAJ NI. 
15 56 SHOW ME YOUR GENITALS 

JON LAJOIE !NORMAL 07 

i 

• 

2 

15 

24 DANZA KU~ URO 

27 ; ,STfJ, ENA~ ORADO 
"' 33 ~o~;~!e1~~1g~Ell 

- 1 !,~ ~~~! (IW,M4£Hf!W,MRS._ ""'""""'! 
21 THE ANTHEM 

PITBULL FUT, UL JON @_MOIJS ,l,RTIST£!'[11_ 

16 ~~•Na~e!i~ CONTESTO 

1 I ~.'!;~~~t.w,,"'il'IJW:/VIR,SAL1/U '"''91 
-

1 
~~~ ~ YDME§Ul!WEf\l''"'Mi9 

1 
l ~~;;NIRQWM49JJWWiSPJ,MY$ib@W} • 

56 R~MPE E I 

NO DEJEMOS QUE SE APAGUE 
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15 FIREWORK 
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21 ~.~~~~~;,,<~~.,,1;,11.~IWORLD) 

F**KIN' PERFECT 
PINK {lAFACEIJL61 
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16 11 HEY BABY (DROP IT TO THE FLOOR) 
PITBULL FEAT. T..fflN (MR. 30S(POLO QRQl.NDS(J/RMG) 

l7 S ~l~~~U~~UT. TRAVIE MCCOY (h,l:RCl.RY/ltlJMGf 

18 10
1 

COMING HOME 
IIIOOY • mITY MONCY FEAT. SIYUR GIIEY (8AO BOV/11/TERSCOP[t 

CD 21 
MORE 
USHER (LAFACE/JLG) 

19 13 13 ~~~R~;~A ~~~EJIGULIMA fUllRA) 

• 24 
BLACK AND YELLOW 
Wll KHAUFA {ROSTRl!M{AllANTICJRAP} 

21 19 19 PLEASE DON'T GO 
Milt POSHER (J/RMGf 

22 ZJ 13 :::: ~~~ES (RM.IVVIRCIN/CAPITOL) 

A - 26 l6 F,.K YOU (FORGET YOU) 
~ Cf.E LO GREEN IRAOICULTURE/ELEKTRAJRRP) 

24 22 18 BOTTOMS UP 
TREY SOIIGZ FEAI. Nlc«I IIIIIAJ (SOJIGBOOK/ATLArnic t 

e 29 

e 25 

27 10 

WHAT THE HELL 
AVAIL 1.AYIGME (RCMU.tG) 

WHO DAT GIRL 
FLO IWA FUT, All.ON (POE 80YIATLAHTlC) 

JAR OF HEARTS 
CtlRISTINA PERRI (MS. PERRI LAtlE/ATlANTIC/RAP"! 

WAITING FOR THE END 
LINl lN P.W MAeHJtlE SHOP,WAAtl!R BROS. 
NO HANDS 30 Yi~Ft..OCkA FUMEj10116FIICI( SQIJAO/Ji$YI ~'WAR:ilFR OROS t 

31 10 RHYTHM OF LOVE 
PLAII WIITE rs (H0Lt.YW0QQl._ 

MARRY ME 32 

35 

34 

37 

T&AIN (COLUMBIA} 

BLOW 
IESHA (KEMOS",BE/JlCiVRMG) 

WHO'S THAT CHICK? 
tlAYm OOETTA RAt RIHAMNA (GUM/,1,STR.\LWERKS/C.\P110l) 

PRETTY GIRL ROCK 
URI IILSON (MOSLEY/20t4E •i lNTEASCOPE) 

38 33 12 NO LOVE 
U41HEM FtAT. Lit. WA'fNE (\\f8tSHAOYfAfiffi\\ATtWITERS<:OPE> 

BUZZIN' 
IHNN jlA.ERCURY/IDJ,AG) 

DANCING CRAZV 
MIRA,c,A COSGROVE COlUMBIA 

Train steamrolls to the fastest Adult Contemporill'/ top 10 ranking by a 
group whh a non-hoiday song in almost 12 vean, as "Marry Me," the 
band's foorth top 10 on the tally, jumps 11-9. 

Among groups to vault Into the top 10 outskl@ of the holiday sea
son (When yulellde fare routinely ioi111 Into the top lier In less than 
four frames), Ba<kslr!el Boys last accomp!shed the feat with "l Want 
It That Way" in the Junes, 1999, issue. The song sabstquently logged 
10 weeks at No. I. 

"Marry Me" bullets at No. 7 on Allutt 101) 40 and rises 14-11 on 
lliple A. On tbe latte! 
list (viewable at 
bilboard.bil/dlarls), 
Adele a!(endS to her flrs1 
No. t, as "lwling in the 
Deep" advances 2-1. The 
Ml single from her 
forthcomlng second se~ 
"21," concunently pushes 
2&-ZS on Adull Top 40 
and 42-37 on Rodi Songs 
(1.8 mmlon audlen<e 
Impression~ up 12%). 
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ROLLING IN THE DEEP 
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DISTURRD (REPAtS.EJ 

26 ~~,R~Y~G~~.i~~G) 

10 19 DOG DAYS ARE OVER 
FLOM.NCE + TIIE MACHIICE rumvER§AL flEPUfl.LICI 

10 1 1 34 ~:!,;;~s~?:~:1' TI<EROAO/RflWUSStlOlE 

• 19 
llll!I'!ll'iJ HELP IS ON THE WAY 
E!Jm1IIII NU; A6AIN$1 In R P 
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12 24 UNDISCLOSED DESIRES 
!JS.I: (HEL!\IU·31WAJU4Efl BRQS•I 

l7 ALL AMERICAN NIGHTMARE 
HINOEft fUNIYERSl,L REPtJBLtC) 

THE BUCK KEYS fNONE§UCHfflARrtt;A BROS.I 

26 15 ~;.~llO :!r.:., MCTOR'1 

~ - 35 WHEN YOU'RE YOUNG 
W, 3 DOOIIS DOWN /UNIVERSAL REPUBLIC\ 

C) 29 11 ~ij~~~o~1~~1tA~Y,~1c1 
~ 31 HESITATE 
'-lf ,......,'1.:::0N::.E.:::$0.,.u._R <'"Ro,.,,..DR.,U,,.Hl::,.IE.,.Rl.,.RR,.P._) ____ _ 
~ 32 BURN 
W ,~,.~"~'="~'""''~"~""'="~s•~v'"'"'-' _____ _ 
31 30 13 

33 10 G 
1) 31! 

1983 
NE.ON TREE.$ (MERCURY/10.Jt.tG) 

HOLD ON 
ALL THAT REMAlltS (PROSTHETIC/ RAZOR & TIE) 

MY BODY 
YOUNG THE GIAICT {RO",ORUIINER!RAP) 

MONEY GRABBER 
Fffl & THE TAtfTRUIIS {DMtGERBIRDJ 

HEAR ME NOW 

• 36 

a, 39 HOlU'WOOO UNOWI (A&'i'/ OCTONEANTEASCOPE) 

34 13 ~ C;~;~ FATE (EPITAPH,lt)CC/\NTERSCOPE) 

~ 42 ROLLING IN THE DEEP 
W° ADELE (Xl.lCOLU1111B1A) 

38 40 11 :.~~~~~,~~'~'~ THE BUTCHER 

PUMPED UP KICKS e 41 FOSllR THE PEOP\.E (COlUMBl,l,} 

40 37 15 !,~!~NGS~O~~~N SEVEN) 

(D lfll ~.,.2ZY._T.,o!"'!o,.,.~.,,~ .. ~ .. 1e.,.,1,.ci _____ =7 ___ .J 

AMPYRO 
~ - KIICGS OF Ll(lll {RCA/RMG) 

- 45 LAST MAN STANDING 
~ POP' E'.IIL (tlfmER§AL REPLBLIC) 

44 44 JUSTICE 

110 46 2 RUNAWAY 
HAil TliE VILUIIC r OADRUtlHERfRftP) 

Cage the Elephant colle<ts ib third No. 1 
among four entries on the Alternative 
dm (v~wable at batboald.biz/dtarts), 
as "Sbak! Me Down" rises 2·1. "Back 
Against the Wal" (two weeks) and "In 
0IN!Ear'' (four) reigned last vear alter ib first marled tttte, "Ain't No 
Rest to, the Wkked," reached No. 9 in 2009. 
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24 PORN STAR DANCING 
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' WORLD SO COLD 
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_,. 20 13 
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IMPRltll & NUMBER J PROMOTIOtl l,),8-El e 
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li :;~ 5;o S8 TITLE Artist ., 
51 ~~ IB PRODUCER {SOtlGWRITER) IMPRltlT t, HUMBER / PROMOTION LABEL e rn 0 _, __ 1_ 15 Kenny Chesney • 30 35 I WON'T LET GO Rascal Flatts 211 

'" O.HUFF1~ASCAL FLUTS jS ROBSON J SE1.LERS} ~ BIGM.1.ClfltiE 

0 2 3 Keith Urban G 27 27 GEORGIA CLAY Josh Kelley 27 D.HlffFK.URBMI 1s BUXTorVHUGHES t.URBANI ~ CAPITOl NAStMLLE C,l,),GERBERG !J,KEUEY,C LAGERBERG C,KEllEYJ ~ P"'C.11 tlASH'JIUE • VOICES Chris Young G 28 30 I CAN'T LOVE YOU BACK Easton Corbin 28 J.STROUO ,c YOUIIG,C.TOMPKINS C.1/IISEMA!:!,l ~ RCA 
At thrtt weeks, 

C.CH,1.IAB-ERLA!tl !C CHAMSERLAlll,C OANIElS,J.HYOEj i: MERCURY • SOMEONE ELSE CALLING YOU BABY Luke Bryan 
Chesney lnks bis G 29 28 WHERE DO I GO FROM YOU Clay Walker 28 J.$TEVENS {LS~YAN,J.STEVE!ISj @ to\PITOl NASt-Nll l E K.STEG,),ll O COOK C.OAIUELS,R.TYN•Ell (:) CURB 

e WHO ARE YOU WHEN l 'M NOT LOOKING Blake Shelton longest reign ~IKe C 32 37 YOU LIE The Band Perry 38 
$.HEtlORICl<$ j,!.B.1 .. E£ J.VI.WIGGtNSt 0 R£PRISENIMtf "DonUI Ink" led P.WOALEY (S.HENIIINOSEtl,C.HEtiNltlGSEll,A.HENIIINGSEtlj @ REPUBLIC tlASJ1Ylt LE 

15 FELT GOOD ON MY LIPS Tim McGraw for four frames In • 35 34 
I WOULDN'T BE A MAN Josh Turner 31 

8.GALLIMORE1T.r.!CGRAW iB WARRrn U/ARREtlJ.BUIJfR§1B.801JERSj !2; CURB 
2001. Dating to h~ 

f ROGERS jR P,UO~RICl:1M.RE10j G) Po!CA tfAS,HIJlllE • BACK TO DECEMBER Taylor Swift 
1 

G RAYMOND Brett Eldredge 
tl CIU,PMAtl T SWIFT ~T SVIIE!J: §:? BIG MACllltlE fim No. 1 ("Slit's 34 33 

B.GAUIMORE !B ELOREOGE,B CRISLER! !:2 All'-IITIC,WAR 
32 

0 10 THIS IS COUNTRY MUSIC Brad Paisley Got It All,~ Aug. JO, G 37 40 LOOK IT UP Ashton Shepherd 33 F.ROGERS (B.P,1.ISLEV:C.OUBOIS! ~ ARlSTA tJ.l!StMLLE 1997), hi~ 64wttks 8 CAtUlml ,I, PRE~EYR E ORRALL (!) MCA tUSIIIJILLE 

0 10 11 LET ME DOWN EASY Billy Currington 
on top lead all e 36 38 SOLDIERS & JESUS James Otto 3' C.CHAt.lBERlAIN,B,Ct.;.RRIIIGTotl (M.OOOSOtl,J HANSON,M.NESlER) @ MERCURY PWORLE'r'.J OTTO J,OTTO.C WALUN • WARtlER BROS JWMN • 11 13 13 IRi DON'T YOU WANNA STAY Jason Aldean With Kelly Clarkson 

10 J artists. Tim Mc6raw G 39 42 BEAUTIFUL EVERY TIME Lee Brice 35 _ M KtlOX jJ SELLERS P.JENKIHS A.G·B$0Nt §! BROICE.tl BQW ranks secand with D.JOHlfSOlf jl.BRICE A.HATCH l.MILLERI ~ CURB 

CD 12 12 HELLO WORLD Lady Antebellum 11 52 weeks at No. 1 in G 45 60 IF I WERE A BOY Reba 36 
P.WORLEY il00L-OL,1.$1UANE D.LEE! 0 C,1.PITOl NASI-NlLLE , 

thatllliln. 
0.1-tUFF jB.J.CARLSOt1i1G"'Dl (:) STARSTRUC~AI.OOY • BULLETS IN THE GUN Toby Keith STILL A LITTLE CHICKEN LEFT ON THAT BONE Craig Morgan 13 14 T.KE'JTH !TICElfH

1
R.RUTHERfORO) (!) SHOW OOG•Ullll/ERSil.L 12 ~ 38 39 P.O'DOtiNELL.C.MORG,1.tl !S.BLACK.K.JOHNSOlf,B.O.MAf-tER) €) BN.\ 37 

• FROM A TABLE AWAY Sunny Sweeney KISS ME WHEN l'M DOWN Ga,y A"iian"' 14 15 
B.BUIJERSJ.S.$WEEtlEY,13.~ ER0 K.ROCHEU .. E..)_ (!)~~BLIC NASHlf'lLI.E 

13 311 40 41 M.WRIG.!:!!:_G C.Ll'-lf,(l.OROMA!f.._2.00RF~.J. ICU.R.C.TOJ.~IN$.l_ ___ 0 MCA tlASHIJILLE 38 

• 15 17 THIS Darius Rucker 14 G 42 43 WON'T BE LONELY LONG --:i°osh Tho mps~ 39 £.!'OGERS (P Rt..r-CKEBlB_OGERS K,DIOGUA.RQ!l_ © C"-PllOl tMSKVILlE M K.llOX (liHOMPSON,A.ALBRITTON,9.~ @ COLt.MBI,\ • 17 18 WILDFLOWER The JaneOear Gir ls 15 G 43 46 KEEP IN MIND LoCash Cowboys 40 I J.RICH (S.SRO'HN V.MCGEHEE J.S STOVER! i REPRISEM/Mlf ! 1 J STEELE (J,STfELE.S,MltlORj i STROU•AVARIOUS • 16 16 SMOKE A LITTLE SMOKE Eric Church 16 G 44 45 GOOD HANDS Troy Olsen 41 
, J.JOYCE (E.CHURCH J.HYOE D.~LLIM1S) ~ EMl N.l!St-MLLE ! 

The chart's Grealest 
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26 29 HEART LIKE MINE Miranda Lambert 23 
also "1lm his album 
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24 24 A LITTLE BIT STRONGER Sara Evans 24 concunently G 54 56 1,000 FACES Randy Montana 49 T.BRO\\ltl !1.LAl~D.1-t.tmOSEY,H.S.COTT! © RCA 
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I 14 TAYLOR SWIFT Speak Now D BIG MAtH tlE TSO.JOO.\ 18.98 ® • JASON ALDEAN • BROKEN MW 7&97 (!ti.Ire) My Kinda Party 

e 53 IRi LADY ANTEBELLUM Need Yoo Now D 
ClfflCt.tl.l.SH-I.L.Em0ZJ!:e-.~ 

4 SOUNDTRACK Country Strong RCJi 72911/SMN (11 98) .. ZAC BROWN BAND You Getl',lia!YouG;,.,, 
!O,ff;ElliGnNlAllflllJE!tTJHLfflC:~~\~@ • 

0 KENNY CHESNEY • BUA S7H5/SMH (11.98) ® Hemingway"& Whiskey 

• RASCAL FLATTS No1hlng Like This BIC MACHINE l\fDIODA {13.tl8) 

0 12 11 ~E~~L~~~S~Ylrl~:,~~ 9JUMRG (10.98) The Band Perry 
I STEEL MAGNOLIA . I 8 BIG MACHINE SMDIOOA (10.911) Steel Mag noha 

SUGARLAND • 10 12 P.EP0.RV0141S8"All1CH (l;J~@ 
The Incredible Machine 

11 11 10 TIM MCGRAW Number One Hits • CURB 79,~ (te 98)_ • JOE NICHOLS Greatest Hits 
SHOW OOG·l.111\IEASAL IH5HIS 7.9e • MIRANDA LAMBERT Revolution • COLUMBIA .f68S4/S.MN (12.tl8) • 16 15 BLAKE SHELTON Loo:jod; The Best Of Blake Shelton 
RB'RISE $25tl9'2i\\MII (111-.98) 

CD ZAC BROWN BAND ' fll 19 17 FKAAftUIIACTllfittCl•E~5Irm1i~/tlilt The Foundation 

• 21 19 BILLY CURRINGTON Enjoy Yoursel1 
MERCURY 01441)7/UMGtl (9.98f • KEITH URBAN • 18 18 
CAPITOL tiASflVILU .f7695 (I 1 98) 

Get Closer 

• 20 16 ALAN JACKSON 34 Number Ones 
ARIST,J, NASHVILLE 78-681/S-MN (11 98) 

18 14 13 DARIUS RUCKER Charleston, SC 1966 CAPITOL tlASJ-NILLE 26939 (18.08) 

20 17 22 ERIC CHURCH Carolina CAPITOL tlASH'-IILLE 20e10• ( 12.98) • 24 24 ~E~~~=•~"I ..l.odge Jerrod & The Hlng.klry 

22 22 20 TAYLOR SWIFT Fearless m 
BIG MACHINE C12il0 (18.!JII)-® 

e 27 25 ' CARRIE UNDERWOOD Play On Iii 
19/ARIST'- tU1Stf1/ILLE 49913/SMII (13 98) 

G 26 23 BRAD PAISLEY Hits Alive 
,I.RIST,), ~ASHVILLE 751171!/SMN (11 98) 
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!~~-:;,~~)!~m """ 19.981 Bullets In The Gun 

::.~"""'"""'VIIJJRYlll"J® All Tho Women I Am 

EASTON CORBIN 
MERCURY 013644/\JMGti ( 10.9B) Easton Corbin 

::!<:.~ ...... it1"1 lltl)dl...is:Coit1am:."1J3'ga5,i, 

JAMEY JOHNSON 
MERCURY 013364A/UMGJI (19.98) 

CHRIS YOUNG 
RC,), 2181l/$MN (tQ.9!) 

LUKE BRYAN 

The Gu ~ar Song • 

The Man I Want To Be 

Doin' My Thing • 
CAPITOL 11,),S,lflJILlE 6583;3 1 uy_ 

~8:~IIC5'!126"612S,SOO>!JIQ® Pass Tho Jar: I.Jw 

ERIC CHURCH 

BLAKE SHELTON 
REPRISE 52•.f97NIMN (1. 98) 

, LADY ANTEBELLUM 
' CAPITOL IIASHYILLE 0320:6 j 12 .BtJ 

JOSH TURNER 

Caldwell County (EP) 

All About Tonlgh1 (EP) 

MCA HASHIJILLE 013363/UMGN (13.98) 

Lady Antebellum fll 

Haywire 

TRACE ADKINS Cowboy's Back In Town 
g(J,V rx:G~ 1)1.43j8 l!W 
BRANTLEY GILBERT 
AIJERAGE JOE'S 215 (14 9~) 

GEORGE STRAIT 
MCA IIJISJIIJllLE 013173•AJMGtl (13.98) 

Halfway To Heaven 

Twang • =~=n"l l«)Vlla$V""11C!ICC!my:\l:Jl.meJ 

LITTLE BIG TOWN 
a CANTOL IU.SHYILLE t:87!>-!i' (IU8) 

The Reason Why 

~:~~~~~~~"! tlw/lblclheSoJhlt<rlb!dSessons~ 

:1i?,~~~~~ #1s ... And Then Some • 
~~;!~!in,!l!i lhelJ<ii'h(naosllslllhel.aaS!dsmd 

PATSY CLINE 
MCA IIASIMLLE 014528AJME F 98) 

D IERKS BENTLEY 
CAfflOL IUSHYILLE e.5,41,0• (12 98) 

COLT FORD 
: AVER.\GE JOE'S 216 (IU~) 

JUSTIN MOORE 
IJ,1,LOAY 0100 p0.98-) 

VARIOUS ARTISTS 
CO.US.\7S679'$'\tf(1198i 

Icon: Patsy Cline 

Up On Tho Ridge 

Chicken & Blsculls 

Justin Moore 
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4 City Of Refuge 

CJ 42 TRAMPL ED BY TURTLES 
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CAROLINA CHOCOLATE DROPS 
NONESUCH S 16995/WARIIER BROS. 

PUNCH BROTHERS 
NONESUCH S219e.O '/WARNER MOS. 

STEVEIVEY 
lM10011/SQ)l0-,IA 

THE STEELDRIVERS 
ROUNDER 610624/COIICORO 

Genuine Negro Jig 

Antifogmatic 

Besl 01 Bluegrass 

Reckless 

DAILEY & VIIICENT llail:y&lli<:"1!SingTheSlallerB-rs 
C-RACl<ER 8-"AREL ~10640/ROUNOER 

DROPS DEBUT .~,. :' 

. "~ E -~~ , ~.....,., .. 
CARoL c ~ LATEDROPS 

Durham, N.C.-based 
old-time string band 
Carol ina Chocolate 
Drops claim their 
third start on Blue
grass Albums, as "Car

olina Chocolate Drops/Luminescent Orchestrii" pops on at 
No. 3 (1,000 copies, according to Nielsen SoundScan). The 
EP- which features Romanian folk band Luminescent Or
chestrii- follows "Genuine Negro Jig," which spent six 
weeks atop the chart. (It's No. 6 this issue.) The Carolina 
Chocolate Drops first charted when "Dona Cot a Ramblin' 
Mind" rose to No. 7 in July 2007. -Wade Jessen 
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RIHANNA • 
LOUD SRP/OEF JAU OJ4921/10JMG $ I 

33 =::.~,:,,,_,.,,.., .... ,,...,....l)t4'11·,,.. 
R. KELLY 
LOVE lETTUI JM B087•/JLG 

11 • ~=~w~!,.,m.8JJ,c,r,.,.,,; ..... ,. • 
JAMIE FOXX 
8EST NIGHT Of lfY UFE J 54860/IUAC 

HOT SHOT TALIB KWELI J 
""" GUTTPl fi\4I1180WS JAY01TI IJf(IIA 2 1~ 

J;,1 
.. RCY GRAl<O HUSlLEIATL•"IIG '2J7;3/AG • 

! LIL WAYNE Pe 18 
IMtOOTA.~CASHl.oe'.illtl.fflSil!MJTO\\llQ"ISOC0tl'ff. 

' 6 !~~ ~ ~L~AHE~~~~FFEN-015108/IGA 

6 I ~~!:!,;~<;!.,~/lllrnCTlRSOO'Eo"""'"'-
CEE LO GREEN 

20 i:lSSIClt,Pm&PLEASI.H~lll;S2~'AG 

12 
JHE UOY KILLER Ro\OICULlLRE 525.601fELEl<TRA ~ 

I TREY SONGZ • 

12 7 MICHAEL JACKSON • 
I MICHAEL MJJ/EPIC 66773/SONV Ml.S,lC@ 

lS J4 ~:~'IOOt3tWW91.\WfU'i\U&l~Ol~,.,_4• 
DIDDY • DIRTY MONEY 14 

16 

LAST W IN TO PAfUS 8,IJ) 80Yi1tmRSCOPE 014381/lG.\ 

CHARLIE WILSON 
JUST CIWl.lE P ,.uSIC/J1'VE f116a6/JLG 

TANK 
NOW Oft NEVER 1.WM6'SCt(l lM"'-S1'(J).TUJmc !:252\,VAS 

NELLY 
1.(1 DERRTY/\.IWVERSAL MOTOWN 014991.i\JMRG 

CORINNE BAILEY RAE 
THE LIIV£ jEI') CAPITOL U93S2 

JAZMINE SULLIVAN 
LOVE ME lilCK J 75357/RMG 

lO ~;_;~ g.,OEFJ'-" 01•691/IOJMG® 
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KID CUDI 
11&11 llnHE MiOll.:f!!-A~oJIS!lOO,UlmSll ltl':W.'XQ'IJ!i:l~ UYFr. 

TECH N9NE/DJ WHOO KID 
IXL POES,N1$, UD SElSON STUNGE 64 EX/1!8C 

I FANTASIA 
23 I ACI( TO ME S/19/J 66528/RJ.!G 

l0 ~ ~ ~ECTIOll:VOLINROCPWlOPH:EF..L4Y01~1•1nMi 

MIGUEL 
ALL I WANT IS YOU Bl.ACK l~TOOWJIVE 7S487/.l.G 

40 ~. ~~maaruoo<W<il>IE\£o>.A<rc;i.., • .,,., • 

g ~~0~ ~~.!~~E';FEU 01SO<S/IO• 

KANDI 
WIIIKOAJEO K410l<OQ'Ell"ASYU.!IA5264WA'AAIERBAJ6. 

4S ~~~~:., RAYMOND L<FACE 61552/JtG 
ERIC BENET 
LOST IN Tl'IE REPRISE 5n936JWARllER 8ROS 

CIARA 
lil.&tC a,STINCT LAFACE 720~2/JLG 

18 ;~:~~~~ , 11cKSCHULJbOEF JAM D148JO/IOJMG 

CHRISETTE MICHELE 
LEI FREEOOft1 REIG.N OEf JAl.t 01•9Sl/l0JMO 

23 ~.;'.~f~PI LAFACE 7603'/JLG 
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I SOULJA BOY 
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44 22 

RON ISLEY 
IIR. I DEF SOUL CLASStCS/OEf Jo\M Ot•7SCl10JMG 

GHOSTFACE KILLAH 
APOLLO KIDS DEF JAM 0150t1/IDJM0 

THE TEMPTATIONS 
ICON 1.,0TOWtl 01t607/Uli.lE 

• 

41 52 :.~.:.~~EYA.NVIRSM.IAO'T0/,1'012737,tl""' • 

AVANT 59 THE LETTER VERVf fORE.Co\ST 015135 (XNG 

R. Kelly posts h~ 14th top 10 on Adult R&B, __ ..,..,,,, 
as "I.on letter" jumps 11-9. Tht title track 
from his latest release lolows lead ~ngle 
'·When a Woman I.om," wtllch capped out 
al No. l under tlle "lgns of &le Benet's 
"Sometimes I Cry" (five weeks at Ho. 1) 
and Oiarie Wilson's "You Are" (seven). 
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12 FALL FOR YOUR TYPE 
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14 WHAT'S MY NAME? 
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II MOMENT 4 LIFE I 
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BLACK AND YELLOW 
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LAY IT DOWN 21 I LLOYD (YOUNG•GOLDlEfZOtlE 40tlTERSCOPE) 

23 ~2.=~1E(1011ffOCKSOOO>AS'IIJ,t.<I\Ollllffi.!!',Q§,) 
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36 
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LOVE FACES 
l RE'f §ONG? {§OlfQBQQK/ATLittffJC) 

14 ie~,_~;~~~A~~ fRMGl 

l 0 ~~~U~~DE~:~;!~.~~EF JAMIIOJMG} 

DOWN ON ME 
JEflEIMH FEAT . .SO CENT (MICK SCHtfl.JVt}EF J.\tAi10JMG) 

IO :-,~Rv~;u l(OLLI\ DRE.\MSJCAPlTOl) 
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KUSH 
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UNYE WEST (ROC•.0..FELLAIIJEF J,\F,1/IOJMGJ 
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H*A*M 
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SWEAT 
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12 • ;u~ ~~~::..t 1.0.11 (BOSS HOGG OUTUW2/fONE1 
RAINING MEN 
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16 
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RIHANNil. FEAT. KICKI MIIW $RP/DEF JAL111DJMO 

LOVING YOU NO MORE 
DtDOY - DIRTY MONEY FEAT. DRAKE (Bo\O BOY/1.NTERSCOPEl 

LOOK AT ME NOW 
CHIIIS 11110'1111 FEAT. UL WAYNE & BUSTA RIIVME! J"1t<.I. 
AIN'T THINKIN' 'BOUT YOU 

RAY J (SRC/IJNIIJERSAL UOTOWrf/UMRG) 

MAKING LOVE TO THE MONEY 
GUCCI 1,UNE (1017 BRlCK SOIJAO/AS'rtlJP,\IWARNER BROS,! 

FEEL LOVE 
SEAHGitMETTR.AtJ,IXJLE IJIIN.l(E~ IFBfs:tJT~M!M) 

BE WITH YOU 
IMlQIWIW:R6ffllllt'll(RIQi.UJNOll6~.\Yf:fQlill!!-6 f,1..C(Mr.D 

I'll BE THERE 
TIFFANY EVA.HS IMUSlt WORLOtCOlUMBIA) 

ONE IN A MILLION 
NE-YO (!!EF JA~JMOj 

THROWED OFF 
TREAL LEE &. PRINCE lllCk (COLLIPARK/llALACOl 

THE SHOW GOES ON 
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21 ONLY GIRL (IN THE WORLD) 
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18 ~~Jll~!~~~~~~~d~~~~u7.~~~,~~) 
ROCKETEER 

19 10 MANN (MERCU8Yi,DJMG} 

Elm HOLD IT AGAINST ME 24 J ~ I RlTHEY SPEARS JIYE/Jt.GJ 

ASTON MARTIN MUSIC 

16 "''""'"""""'""""'"""''""""'"'""""'"''"': lO I COMING HOME 
IDlY -mm MOtiEY Fm s«YUR GflEY fBAD Wf.tlm§Cg 

9 ~:~~; ~~~},;o?.f !umscoPE 
WHO DAT GIRL 
FLO RID,\ FEU H ON jPOE BOV/ATL 1umc1 

ALL OF THE LIGHTS 
WYE WEST OC-A-FELtAJt>EF JAAt/lOJMG 

11 ;r.~!'u~~y~ t~1,RJiie.~11, 
BACK SEAT 
ID IOVZ rut. CATARAl:$1 D£V @ OTTV/AS,ULW,llll>iR BROS) 
BASS OOWN LOW 

33 ~ DEV FEAT. THE CATAR.lCS (INDIE•POP/UN'IV'ERSo\L R(P\.Bl.lC) 

28 19 ~l~EP~~~~~~'IT GO 

- YOU BE KILLIN EM 30 G FAIIOLOUS (OESERT STORPAJDEF JA-U/lOJMG) 

11 ~UD~~EAt SNOOP 0000 & AKON I.FfffilAA111111ERSCXIPE 

MAKE A MOVIE 

SNOOP OOGG PRIORfTYJCAM'TOL 

LAY IT DOWN 
LLOYD YOUIIG-GOLOIE/20Nf 4/IFnE-RSCOPE 

TALIB KWELI COLORS TOP 10 
Talib KweJi•s "Gutter Rainbows" opens at No. 7 on the Top 

R&B/Hip•Hop Albums chart with nearly 14,000 copies 
sold, according to Nielsen SoundScan. The debut marks 

the prolific rapper's sixth top 10 title following 2007's 

•'Eardrum," which debuted and peaked at No. 2, his best 

chart position to date. 
Released through Kweli's independent Blacksmith la• 

bel, "Gutter Rainbows" is his first release since parting 

ways with Warner Bros. and is only available digi tally in 

the United States. 

Kweli has been hitless on Hot R& B/ Hip-Hop Songs 
since "I Try," featuring Mary J. Blige, peaked at No. 77 in 2004, making his debut this week all 

the more impressive. -Rauly Ramirez 
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ONE IN A MILLION 
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WHAT COULD HAVE BEEN 
GINUWIJi'E (tjOTIAJ 

4EVERMORE 
i\NTHONY Dil.VID FEAT. A.l.GEBRil. (PURPOSE,1[0NE) 

NOT MY DADDY 
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16j ~,~Jll':!~~~,~~~~.~,~~c~o~,70~1;,~.~R) 
ROCKETEER 

S I FAfl'EASTll:JVWfUllmlNTIDlt:R,!l)ilflR<T'JiE6TflUISOO-t) 

l l ~~D~~UI.SNOOP OQGG & i\KON {AFTWllilli~) 

g : A~;!:E~ ~URYJ,DJMGL_ 

LIKE A G6 
221 FAR''EASTMO'ffNOOFEAT,QWIIACS&OO't'glmnREEmmw;m 

9 :=.::~~~~~~ AYNE<CASl<M!JIEY"-"l<ASAL'-"'ro\\M 

18 ~~~~~Q'/...1:~,.,lfY,UIMRSN.•'lli!!!!L 

3 !!;! :::f & oUIY-Z jROC-A-fEllA,flOC tfl\llON.00: J.VA'IOJMO) 

261 ~~~1s-m11moo;u:;p5tffOO!'KJ~11,%w,g 

l O ~!i.:.CUN11~~~,11JltJEHJ,.~i~\lt.~~"l 

S 1 ~~y~~~1,~ ~ iSKYWt6f£V\!~BOV1!filRS(Xffi 

SWEAT 
SNOOP IIDGG PRIORITY. CAPITOL 

AIN'T THINKIN' 'BOUT YOU 
IOW WINI FEAT. CIINS RIMI MHYA..tMROO. t,OTCM 

GO GIRL 
W 'I' IASH FEAT. E-.to jBASHIOW!f/\.PSTAIRSt 

WELCOME TO MY HOOD 
DJ ltW.fD (ft'£ ll-lE BEST/CASH MOtjEYAJ,,IYERSAL MOTO't\'NJ 
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Jamie Foxx Featuring Drake 
Iii, ROORfGUEZ e, !RMG 

Trey Songz 
© sorrnBOOK/ATLAtmc 

Rihanna. Featuring Drake 
© SAP/DEF JJ\l.t,ol:DJMC 

Kerl HIison 
C.liARMOI-IY S.C.SMITH.C.HARMOtl.RJLRCDOtlALD.W.SALTER.8.WfniEP;S (i) l.tOSLEV/ ZO)IE ~ 1rm~SCOPE 

Nickl Mlnaj Featuring Drake 
G) 'tQIJ(j M()il:Yi'CASH r113r~utmER$M. llOl0/1T6UMRG 

Chris Brown 
THA. BIZNESS (~ tl1CCALL,C BROWrtc WHIT4.CRfJ .HENOERSOtl) © Jl'Jf/JLG 

6 FOOT 7 FOOT LIi Wayne Featuring Cory Gunz 
S.CRAWF<JW 0,C.S.R1ER,S CPJiWF{)RO,P.P,WKY:W il.TI4.W,1,YJ Btll.. @ tASlt MOliEY/1.JtlMRSAL MOTO'l1TfM,lRG 

ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chr isette Michele 
J.U.S.ll.C.E. LEAGUE 1.ROBERTSl,.K.CRIJIIIE.E.ORJ12.A.GRAH,\M,C.Pi!; © IAA"VBJ\Cli'SUP.H-SWOOEF JAM.1IOJMG 

NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale 
ORU,._V, BCW J.JO»ES,J.UlHtlSOH,O.AIOtHlMEHlll.C.GHOLSot CD 1017 BRICK SOU,IJ)JAS't\.Uli\,WARHER BROS. 

BLACK AND YELLOW Wiz Khalila 
STARGATE C.J .TH0 .. 1A!,M.S.ERll<SErU.E.HERI.W.ISEN (i) ROSTRLM/AnAriTIC/RRP 

LAY IT DOWN Lloyd 
AWESOM.E JOIIES!H,Y.802EMArf (J .JONES,E.DEAN,V.80~ © vourro.GOLOIEJZOtlE ~ rrnERSCOPE 

MAKE A MOVIE Twfsta Featuring Chris Brown 
THE LEGENDARY TR.O:STERi C.lll.111CHEl l ,$ WlOLEY,T..PAltl!,.. @ 6MG!CA.PfTOL 

. LOVE FACES Trey Songz 
YOU BE KILLIN ~T~'rtOO E ._UlES Q14EVERSOtl TT,l,YlOR E MILES l SCALESt (!} SOIIG§0~;~~;::1: 1 

WALKING 

@ OEs.ERT STORM/DEF JAWIOJMG 

Fantasia 
(i) S/19/J/RMG 

Char lie Wilson 
(i) P MUSICJJIYE/JLG 

Jazmine Sullivan 
(i) J/RMO 

W.tlili'PBflL l'.CM1P88.I.J.ATKlt4W t,n,etL.E.AiKflS-CAMP£1ELL,tl.CC,.,J//f;!f,C.WATER 
Mary Mary 

0@ l lY BLOCKICOJJM8L4 

Travis Porter 
0 PORTER HOUSE"/JIYE/JlG 

Ne•Yo 
G> DEF Ji\MllOJMG 

El Debarge Featuring Faith Evans 
@ GEfFHVlt.rTERSCOPE 

Jeremih Featuring 50 Cent 
@ MICK SCHULTVDEF Ji\M/IOJMG 

Tank 
(i) MOCAM.E/SOtlG OYNASTY/,\TL.A.tmc 

R. Kelly 
@ JM /JLG 

Chris Brown Featuring Tyga & Kevin McCall 
© JlYE/Jl G 

R. Kelly 
@ J IYE/Jl G 

Kem 
KEM,RRIDEOUT,A,BL,t,C,:STONE (,: OWEtlSt @ UtllVERSAl P.tOTOWtlJ\:.MRG 

ALL OF THE LIGHTS Kanye Wesl 
K.WEST K.WEST.J SHASJ<EA.U. JONES.W. TROTTER 0 AOC-A-FEll,\IDEF JIMADJMG 
WORDS Bobby V 
THE P£.NTAGOII {8.1//TlSON,E.OAW'KltlS,D.E .THOMAS @ BLU KOLlA OFLEAMSICAPITOL 

LOOK AT ME NOW Chr is Brown Featuring Lil Wayne & Busta Rhymes 
J.BAPTl$TE J.8APTISTE,C.BR0WH,0.CAR.TER,T.S.UITH 6) JiYE/JLO 

RIGHT ABOVE IT LIi Wayne Featuring Drake 
JUtlE (0.CAA.TER,A.GRAttAM,0.A.JOHIISOI!) @ CASH MOtlEY/llll\fERSA.l MOTOWrf,ll.MRO 

FIRE FLAME Blrdman Featuring LIi Wayne 
Kill Will j6.WllllAMS,D.CAATER,W.V0NEA.) @ CASH MO)JEY/1, tl!VfRSAl P.tOTOWFto\.MRG 

27 m BOTTOMS UP Trey Songz Featuring Nickl Mlnal 
KAIE. BEA11,TR1,Cf( WI.ER ff~T.SC,),l_ESf,MllES,OJ..JOINS~JA).IES,OUA.wJ) @ SOtllJ300Kli\ll.Atm:: 

48 
~; ~U•G~.K WEST (K WEST S.C CARlER,L 0,,,LEWIS M OUr() 0 ROC •A-fELLA/R~~n~~IO~~~: ! M~~rt~~ 

21 ALL I WANT IS YOU Miguel Featuring J. Cole 
S.REMI jS.REMl,U PIMENTEl,J .L.COlE) 0 BL,t,CI( ICEIBYSTORMJJ1'r'E/JLG 

FAR AWAY Marsha Ambrosius 
J UST BLAl.1: M.A.MBP.OSlUS,J.SMITH.S.SU..1MS.L.00ZtER.8.HOU.WD.E.HOLLANO. JR (i) J/fU.10 46 

THERE GOES MY BABY Usher 
JJM JOt{Sttl.RICO LOVE RICO LOVE.J.G.S.CHEfFER.f.ROM.AtlO.O.MOR.RIS © LAFACE/JLG 37 34 34 

38 44 39 ';iii~~t:c·~~J~~'::{cc•~~t~O~:!OU~~~Mc:~:"l~~B-~~-~CO~'"'-•C.:!lJO!!!H!!:PIS~OP~I ------------,N,-,lc-:k.ll~~~~~~:!!!~:~~ 

-
28 14 

OREW l.®4EY t i\14.RAJ.A.'fHEUt;,S.HACKER,J.SAfRIAP 0 Y0..F{GM0t41:YX:ASHl.1011£Y.UWER$ALMOTO'I\NJUMRG 

40 43 40 

41 40 38 

C2 39 43 

46 50 

44 45 49 

4CI 35 33 

4C1 41 35 

47 36 36 

114 55 44 

UN-THINKABLE (l'M READY) Alicia Keys 
4.,lt'EYS K,BROTltERS,ll SIIEBIB .t.l lCl,t, KEYS,"- GRAJl"-'il,,:.BROTIIERS, JR ,tl SltEBIB @ MBK/J/RMG 

CHAMPAGNE LIFE Ne-Vo 
O.GOUGH S.C.SMITH,O GOUGH (j@ DEF JI\I.CltOJr~G 

FINDING MY WAY BACK Jaheim 
l.BARl4.S,C.H.AGGIIIS I.BARIAS,C HAGGltlS,M JOtlTEL,C.CHJ\M.SERS,J HO,\Gl ANO 0 ,\lLAtHIC 

KUSH Dr. Dre Featuring Snoop Dogg & Akon 
DJKHIU. Wia.tAHJl.~tl,,A.lHW.tA-,OlfBJNI.D.WfftlB,U,1AIWID.!M..(J~IIBJUO: © ilffiF!t,WHtmR!tlf'E 

WHY WOULD YOU STAY? Kem 
KEM.R.RIOEOUT !COWENS GI 1.-NIVERSA.L MOTOWtW ).!flG 

SOMETIMES I CRY Eric Benet 
E.BENf.1.G tlASH,JR. E.BWETGJfASH JR. @ REPRISE/WARllER BROS. 

SO HIGH Slim Thug Featuring B.o.B 
J.MSSfR&RAOClEY R9fAIACNS .R .ltOA~.CA0fTOO.(ERY"'B.R4M.OOJIOS!ER (!) 800SIK).jGQ.JT\JiWMCf\E 

LOVING YOU NO MORE Diddy • Dirty Money Featuring Drake 
• S.GARREH,M StlOODY (S,GARRETT,M StWODY.M Wlt44.llS.O R!CllAR0,4-,GAAHAM_) _ G 8,),0 BOY/ ltflERSCOPE 

RAINING MEN Aihanna Featuring Nicki Minaj 
\ !EL.MUS M.HOUGH II.R.R.'NOUJE.R,lTl-fOP1US,T.THOM,l,S,-O.U1ARAJ)___ © SRP/DEF J.\.M/IOJMG 

I SMILE Kirk Franklin 
K.ffi,l,llkUrf,H.M,\RTIN k.FRAJlKLitl,F.TACKETT,J.S.H,\RRlS 11,lS.LEWIS FO VO SOULJGOSPO CENTRIC/JLG 

SWEAT Snoop Dogg 
THE CllTARACS C.C.BROADUS JR.,o.smGER•VmE,N.HOLLOWELt -OHAA 0 f'RlORITY/CAPfTOL 

AIN'T THIN KIN" 'BOUT YOU Bow Wow Featuring Chris Brown 
X MAC s.G.MOSS,C.BROWl'(,KJ.ICCALL © C.IISH MOllEY/UtllVERSAL M.OTOWr'-'\..MRG 

WELCOME TO MY HOOD DJ Khalod Feat Rick Ross. Plies, LIi Wayne & T-Paln 
ntEIGUi\lSTtlUill.tBSO/f'lllt Jl.llJJUBJ\lw.$'11C-nt.CJmllfM~Jlotif @ • ilftfl•' OOIU)(HJfAR)lt»JltfNUli~ 

WHERE YOU AT Jennller Hudson 
R ICELlY.HMASOtl JR R S KELL RMG 

GET BACK UP T.I. Featuring Chris Brown 
THE tfEPT\mES (C J,H.i.RRIS. JR,,PL WllLl4.PASl @ GR"-IID IIUSlLE/ATLAtlTIC 

NEVER WANT TO LIVE WITHOUT YOU Eric Benet 
- •~ ._,54_ 63_,,_ G.IIASH,JR .• E.BOlfT (G.NASH.JR .. E.8EtlET) © REPRISE/V/AA.tlER BROS. 

Data for week of FEBRUARY 12, 2011 I For chart reprints call 212.493.4023 

1 ) vacates lhe No. I 
PO~lion alter ll 
Wetk~ wllie 
follow-~ "love 
Faces" nabs 
<ileatest 6alne1/ 
Airplay honors lor 
the se<ond time in 
l!nee-ks 
OUmllllonln 
audie1Ke, up 34%). 
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34 

The .lllanla ~nger/ 
songwriter breaks 
Into the top five lor 
a third time, 
following "T1111in' 
MtOn,"whkh 
l)lak~ al No. l, 
;mti"KnodlYou 
Down," wli<h soent 
two weeks atop the 
l~t, bolh in 2009. 

1he rapid-fire rap 
song <atapults II 
positions in its third 
week, thanks n 
pan to WENZ 
Cleveland and 
WHHH SI. Louis, 
eadi of wllkb 
played the tra<k Sl 
times in the <hilrl'1 
tr.l<kingMelt. 

m 
lht(li<il!IO ~nl}tl 

pasts her higbest 
debu~ topping her 
featur~ tum on 
Ne·Yo'1 "leaving 
ToAigh~" wfli<h 
opened al No. 55 In 
the May 19, 2007, 
islue. 

The R&B ntwtomer 
debuts lis follow· 
upto"All lWanl ~ 
You" (featuring J. 
Cole), whkh 
IO(ilfd llo. 7 in the 
Nov. 20, 2010, 
islue. 

- 52 ~: :~~R~~RtJM.~P.DOOT~~~~~~.~~ J:c~~:~:~~dacris & ':a6
J~ ~~~1C: 

BRING IT BACK Travis Porter 
UU,RKOt,S ROBERTS. JR. {UAARKOUS R08£RTS. JR.,H.{)Ut,ICAA!.O.WOODS.UIATTO): @ PORlfR HOUSE/Jl'IE./JI.G 

FEEL LOVE Sean Garrett Featuring J . Cole or Drake 
s .GARRITT.X.GARRE11' (S.CARRETT,l<.GARREIT,A.GR!\ttAM,J.l .COLE) 0 8£1 I PEtmeo IT/COLUl.46lA 

WHAT YO NAME IZ Kirko Bangz 
PYR0,0-Wll l (K 1WlOLE,B,TILLMMl ,0 WllLJ,l,IAS Ill LMG/UN,t,UTIIORIZEO/VIARtlER BROS 

START rr UP Uoyd Banks Feal. Kanye West, Swizz Bealz, F-lous & Ryan Lesie 
CARDIA.K C llOVO,K WEST.J,JACKSON,K OEAll,C UCCORMIC,: © G UNlf/CAPITOl 

KISS GOODBYE Avant 
THE PEtnAGOll (M.AYAtfJ.A.DIXOll,E.DAWKINS) © VERVE fORECAST/VERYE 

HUSTLE HARD Ace Hood 
LEX LUGER UACCOUSTERI © WE THE BEST/DEF JAMJIDJMG 

SPEAKERS GOING HAMMER Soulja Boy 
801-IDA (D.WAY.M.SAA1UELS.B.CREEt4J 0 COLLIPARK/S.0.0. MOtlEY OANC/INTERSCOPE 

HOLD MV HAND Michael Jackson Duel With Akon 
A.THIAb,l,1.1.JACKS-Otf (A.THIAU,G.TUINFORT,C.~ELt.Y) @ MJJ/EPIC/COLUl.1BIA 

THE SHOW GOES ON Lupe Flaseo 
K~UE BEATZ (W.JACO,D,A JOIIHSO,U) W,BR01/JER.J J< BROWlU MOCJ<,E,.K.OY,0,GALLUCCI 0 1 ST & 15Tiw'i\TWm:: 

MAKING LOVE TO THE MONEY Gucci Mane 
SCHIFE,OlllEE ~ IS,l lEWIS,0~ (i) 1017 BRIC,: SQ-UADfASYlU1.tMIARt4ER BROS 

TAKE ME AWAY Keyshia Cole 
C.S.i.tfTAN,\,R.FAIRJRV GOTTI (,l,.PARl<ER.K.M.COLE,1.LOREN20t © GEFFEtMNTERSCOPE 

BEST NIGHT OF MV LIFE Jamie Foxx Featuring Wiz Khaltta 
E.HUOSotl .SCI\LES,E.HUDSOH,8.PRESCOTTI.J.fOXX.C.J.THOP1UZ a, JJRMG 

UNUSUAL Troy Songz Featuring Drake 
P(J,:W: A.'hAUSB..,\\'ffUIER,O.WNai.ttf\lfRSCt(Eil'N&J.waJSEl'&l.t::ICRE.F.Bern..ru.G/WW. 0 SCt.QIOO):.'ATI.Nl1JC 

GONE Nelly Featuring Kolly Rowland 
.ro4D«>tUltOOI.0\1:,EKXX>,F1 JlJ.&SOfJFER}tOJUMUO:O,E.GO.D'I' @ OOlRT'\'i\JMP9J.PAOTOl,HU'oft; 

GONE AND NEVER COMING BACK Melanie Fiona 
JJ ENl:<,A.MARTlrt (A.MART!rl,J.FElllX) @ SRC/UWVfRSAL MOTOWWUMRG 

THESE DAYS Z-Ao 
t,l()T LISTED {flOT LISTED) J PRIIICE/RAP·A-lOT o4 LIFEffiAP•A-t.OT 

ALL YOUR LOVE K' La 
B 1.lARLEY,TttE Wi\lLERS fB,M.\RlEY.P.t,RlPERTON,R,J RUOOLPlt B SUGGS) MUSIC LIil£ 

GROVE ST. PARTY Waka Flocka Flame Featuring Kebo Gotti 
LEX LUGER J.MALPHURS,0.CHATh1AN,l.AUWIS © 1011 SRICI< SOU,t,D/ASYlt,M1WARtlER BROS. 

WHAT COULD HAVE BEEN Glnuwlno 
ST. mcK sr. IIICl(.A.TO'NNS.£.lUMPKIN) © NOTIA 

RACK S Ye Featuring Future 
rlOT LISTED {UOT LISTED) (i.) BIC PLAY 

SURE THING Miguel 
Ii.PERU (l.t.PIMEIITEL,tl.PEREZ) @ OlAC-K ICE/BYS10RUfJIVE/JI.G 

CRUSH BeatKlng 
BEA.TKIF{G (J.RILEY) (!) C3 

LAST WISH Ray J 
A JERKINS (R JERKlt,IS,L OAfllELS,11/,NQRWOOO JR) @ SRCJIJWVERSAL MOTOWWUFilRG 

ASS ON THE FLOOR Diddy • Dirty Money Featur ing Swizz Beatz 
SWIZZ 8EATI S.COMBS.D.RICHARD.l.WATSOll,K VICK,K.DEAH a, BAO BOV/\NTERSCOPE 

SHINE John Legend & The Roots 
?USn OYE,J.LEGE/fO (J.lEGEtlO} (i) H0).1£ SCHOOL/G.O.O.D.!COLUl.181A 

l'LL BE THERE Tiffany Evans 
L.CAA.R (L.CARR.A.CR.AtlOERSOrjJ (t@ M.USIC WORLD/COLUMBlA 

SPEECHLESS Allcla Keys Featuring Eve 
IIOT LISTED {NOT USllD) IIOT LISTED 
LIVING BETTER NOW Jamie Foxx Featuring Rick Ross 
BrfC11,R}filRffl!f'00l.CM,BF1lE9:)Jm,W.IIIJl$FSl,C.l'.'.tllAC<,UJ51,f\'WS1,EXO.O.ft:RISl.fVRB&E\'C~,J~ 0 JR.tG 

NOT MY DADDY Kelly Price Featuring Stokley 
STOKLEY.L,WAOD£Ll,W CAMPBElL,K.PRloCE PRICE} MY S.LOCKJS,Om GIRU/1,lAl ACO 

I DON'T DESERVE YOU Lloyd Banks Featuring Jeremih 
J u S,T,I.C £, LEAGUE rc.LLOVD,I( CROWE,E.ORTlZ,J.FILTOtl) © G UNIT/C,t,PfTOL 

DID IT ON'EM Nicki Minaj 
S.CJV,•IJRJU) (OlM.4AAJ,S.CR4Ylf000..1EwtmtltSSAPAlRS) CD W'3 ~\'.:tlEY.09i MotEV1LM'ERS'l 1.rno,mmoo 

4EVERMORE Anthony David Featuring Algebra 
0-J l<EMIT.S.SAtlOERS (il..0-.HARRINGT•ri,K E HYMAtl ,P.COLEMArtA.8LESSHT) 41) PURPOSE/EotlE 

BUZZ IN' Mann 
JJtROTEt.l jD.TH.U.1ES,J.R.ROTEt.l,C.C.BATTEY,S.A.BATTEY.J.R.SMITH) 0 MERCURYJIDJMG 

EXCUSE ME Jazmine Sulllvan 
M.tlLIOTT.lAA16 (J.5ULllVAN,M.ElLJOTT.C.LAMB,R.GERA11NARO,B.WE15M.D,t4) 6) J/RMG 

KICKBACK Cali Swag District 
POLY ROB.$.HOLMES,t.UCO W4.VE (C fOWLER,C.GLEE.C.CHILOS,W.OlLLOlf,K.MEJIA .U.tt0LME5,PA.LANI:) -C4.PfTOl 

ROMAN'S REVENGE Nicki Minaj Featuring Eminem 
~m 8EAT1 OJ,POOAJ,M,IAATIIERS.K.Wtl.l S,4111) © YOUIIG P40tJEYJC.AStt IMHY1UFlMRSAl MOTOWt{,UIARG 

PUT IT DOWN Bun-B Featuring Drake 
rror LISTED I.I $,!,MUHS.A GR..4-11,o,, S.FREEr.llMf,0 TErrnMn @ TRlllfJ PRIIICE/RAP,A-LOT "4 llFEffiAP-A-lOT 

ANYTHING Musiq Soulchild Featuring Swizz Beats 
J.OUPLESSIS (T.JOHt'80tl,J.OUPlESSIS,A,M.Tltl0,A.RIGO,K.OEAtl,R.A.CARTER.lBECJ<LES,LffV,tlCIS An.ANTC 

ALL ABOUT THE SEX (IT AIN'T ALL ABOUT THE SEX) Donoll Jones 
D.JONES {D . .K>tlES @ CAt40YMAH/E0tlE 

SOMEONE TO LOVE ME Dlddy. Dirty Money 
J.00f\1SSS,u.Lllfl0 4,1.0UPI.ESSIS,J..WATSCN.8.CRUTMR.D.PMTER,R.Wll..JAMS.S.COPAB.1 @ BAO BO'l',1ttrERSCCff 

MY DIP IN THE CLUB Gena 
tror LISTEO NOT usn:o TRACX80VZ/ST411D l.P 

CAUGHT MY EYE Mint Condition 
Mm c0tmn1ort ($.WILLIAMS,l.WAOOELL,J .AlLEtl.R.KlffCHEtl.H,R.O'OELL) 4!) SHAtl.S.CHIE 

JUST LIKE THAT R. Kelly 
A KELLY (R.S KE Lt: © JIVL'Jt.G 

I AIN'T THRU Keyshia Cole Featuring Nicki Minaj 
THE ARE.A.FAIR. {K.~1 COl E.R Got42AlEZ,O.T.MARAJl © GEfFEtMNTERSCOPE 
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41 

17 
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35 
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48 FOXX, DRAKE SHARE FOURTH NO. 1 

37 

Both Jamie Foxx and Drake pick up their fourth No. 1 on H ot R&B/Hip-H op Songs 

as Foxx's "Fall for Your l Ype" (featurin g Drake) leaps 5-1 with 30.7 million listen

er impressions (up 5%, according to Nielsen BOS). Foxx's first two chart-toppers 

were guest spots; first on Twista's "Slow Jamz," which spent two weeks on top in 

2004, and then on Kanye West's "Gold Digger" (four weeks, 2005). In 2009, Foxx 

notched his thi rd No. l with "Blame I t," which collected 14 weeks atop the chart. 

"f'.all for Your Type" is Dr ake's third turn at the top as a featured guest; his only lead topper is "'Best I Ever 

Had." wh ich spent seven consecutive week s at No. 1 in 2009. -Rauly Ramirez 

Go to www.billboar d .b iz for complete chart data I 43 
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:55 ii AATISl IMPRlffl J PRO/l!OTIOtl Lol.BEl 

12 

YOUR LOVE 
8RAN00N HUU! M NOM OE RE tll I PL 21 

24 :;:;~Mri!'s~~~~p,aooW/EMJ C .. G 

20 :,~~~:~UL 

3J ~i~ios~~o THE SKY 

17 i,~~ .!~u~ N~~RR~ HlOtl1l'lG 

38 ~H!~~u~J.,~:~~JrN-OADCURB 

32 t~~.~~~~C~~OTH • '"~ 
42 ~.~~~$ ~~ s,>,ao W,tMI CMG 
13 CHILDREN OF GOD 

11 19 

l O 23 IUTLES.S BECfTOOTH & N,1,IL 

13 15 ~~~ c~::.~ ATLAtmC/IIOAD-CURB 
I REFUSE 14 21 JOSH ~'ILSON SPARRDV//D.11 CMG 

15 24 'ti~~' t~~E~>~t~ALLY MEANS 

15 :.~~ :.~:N'TAJCm' 
18 GLORIOUS DAY (LIVING HE LOVED ME) 

CASTING CROWN$ BEAClt STREETJREUlflOWPLG 

17 17 ?,~~)~~.~~ ,1~~c~NEFIELDS 

19 1a ~.~J~:~~~1~.:;~u 
20 l l ;..;~NSM~:...._. SP•ARO'MMl CMG 

STRONGER 
22 IWIDISA sPARRO'H/tMI CMG 

YOUR GREAT NAME 

SEARCH MY HEART 
IIILLSOMG UNITED HILlSO}JGJtlJI CMG 

r.1 OUTCAST 
31 L:.J KERRIE ROBERT$ REUrlONJPLG 

39 

WHAT l'VE OVERCOME 
RRERl6tn fUCKER/Pt.G 

FACELESS 
RH) ESSEtmALJPLG 

61 SOMETHING GLORtous 
. REVIVE ESSEtmAUPlG 

IMPOSSIBLE 
ANBERUN UNIVERSAL REPUBLIC/EMI CMG 

G 47 

THE CITT IIARMONIC KINGS'NA't' 

NO PLAN B 
IWUFEST BEC/TOOTtt 3 No\lL 

- 29 14 ;:-::,1~.~~D MYSELF 

46 15 !~. '!~ .. ~~Y..~ 
SMS {SHINE} 49 tlAVIII CROWDIR WD SlXSTEP SPARRO'll/EMI CMG 

48 13 WHERE I WANNA GO 

Oeitridt Haddon claims his se<ond No. 1 on 
Gospel Albums, following "Crossroads" In 
2004, and h~ best Nielsen SoundScan sales 
week, as "ChuKh on the Moon" opens with 
7,000 sold. lead single "Well Done," hls 
fifth top 10 on Gospel Songs, IOllS a fourth 
consecutive week al hs No. 10 peak to dale. 
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• 
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.,.a. 1:! ARTIST Ii !I 11: m u IMPR1tn g r«,Me.ER I OJS1RISUlllJG LABEL ll 

VARIOUS ARTISTS J 
4 11.J•il.!!• !!!""!!!!l.!l!i,!,!i![t!A!!"'!!li!!''""'' !J""!•~•W'"!l.,!!!., 

BRANDON HEATH 
W.1/tlli EDEii ~t:Nnt,tlDE,fflt«it,110151f'IIC,lt£NT.oot(Jffi 

CHRIS TOMLIN 
AtlllFClllflOOtSHIA.US..~l'J.i-MQt O.«; 

NEWSBOYS 

~w~~L~"'°"'nurrc """'"°""m•m= • 
LECR.AE 
RDlA8; TME OVERDDSl RE1.Ctl 8178flNFINITY 

lllEllMISllfl,lll'fflllW. ~1 M:ND:\ltlffil~;· 

CASTING CROWNS 
11111 TlfWHll. B:lblSTR:EtW~m1iJfO.t'8ll'.tmallTY 

DAVID CROWDER BAND 
CHURCH MU~C SfXSTEPS/SPARROW 65 IMMI CUG 

TOBYMAC 
TONIGl1T FOREFROrfl 6371/EMI CMG @ 

LECRAE 
RBIAB REACH 81SlfltlFINITY 

MORMON TABERNACLE CHOIR 
JIIIIJFTlfM)HU\\WMCl.(t>(l~iou:NTlrufiUlll)fJRi'&l1f.. 

21 47 SANCTUS REAL 

17 481-'!========="::,00=-Clfl=· 
18 19 38 

24 66 
I-'!===========~ 

rT IS WELL SEC 7174JU,11 CJ.IG 

LUMINATE 

WECRYWT:ffllWIIISHPPftQ.BTBEC7916QIICt.16 

JESUS CULTURE 

THE OUT$1llERS ATLArfTIC 519702•/WORD-CURB 

CHRIS AUGUST 
)10 FAR AWAY FERVENT ea BOS.SN/ORD-Cl RB 

SIDEWALK PROPHETS 
ntESE SIW'l.E TIIUTHS ffRYWT 8879tl;)M'Cfll},(;{!AS 

ERNIE HAASE & SIGNATURE SOUND 
A TIIIIIJTE TOlHE t;.ITIIB'.llW.(UJU[T[T GAlllel 8:'9'1J'Et.1 Ct.'3 

MATTHEW WEST 
TIIE STORY Of Ytu 1H Sf>.:IARC1ll ffi0t.'8'1 C,,\'.;@ 

VARIOUS ARTISTS • 

ELVIS PRESLEY 
AHfVEt.Ni PRA'l'BISCtNUUSI'.: CM:i6142.1'SaNMUSK: 

I AM EMPIRE 
l lN&S TOOTH & PU.IL 6494/EMI c1.,c 

ISRAEL HOUGHTON 
UI\IEOOO..IJM:Pf:OPt.l tl1tCFfl'l ti16ff1Wltt/J.lltl'Ea:11Y 

BRITT NICOLE 
THE LOST GET FOUND SPARROW 235l!/EW CMG 

ANBERLIN 
OWGTIIEWlY,LMilft •. UKP4RSILFl:F\eUC01'110"EMC»3 

THE AFTERS 

GROUP 1 CREW 
OllTIA SPACE LOW FERVErn e879'!1 I ORD-CURB 

KRISTIAN STANFILL 
lrlW!llMNS MCNE SO:ST~ 7'0£SEM Cl.t:i. 

SWITCHFOOT 
lllill!IIJRlJ,IIE IO,IUl)Sffl-;noru«n;tRmnl.W,•OIIQti® 

59 ~}J.~~~~t A<Y/OCTOtlE 0,351'/EMI CMG 

42 MATT MAHER. 

48 40 20 ""'"" • .....,..,. 

16 !~~~E~~~-"'"'e•a.,c 
I JARS OF CLAY 

90 43 17 JIIHll'P16111l:TlfHJ!R!l.t.lLl'lF$tW,tA ~ .... '\100.S-'Y 

Kirk Franklin posls his hlghesl start on 
Gospel Songs, as "I Smile" storms in with 
Gfeatest Gainer honors al No. IS. The bow 
tops h~ previous best lallKh; "looking ror 
You" op,ned al No. 18 In 2005, on its WI to 
an 18-wm run al No. 1. "Smile" previews 
the album "Hello Fear," due Marth 19. 

44 I Go to www.b illboard.biz for complete chart data 
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20 

22 CtrRIS TOMLIN SlXSTEPS/Sf>ARM'H/£Ml CMG 

~ BEAUTIFUL 
;; MEJlC'l'ME ltlO 

31 LIGHT UP THE SKY 
THE AFTERS lrlO 

15 YOU ARE MORE 
TENTtl AVfNUE NORTH R£Urfl0N/PlG 

8 35 STARRY NIGHT 
Ct!RIS AUGUST F£RYENT/WOAD•CURS. 

10 18 HOLD ON 
TOBYMAC FOREfRONT/E!o!I CMG 

31 JESUS SAVES 
JfflU1Y CAMP SEC/TOOTH & tlML 

34 LEAD ME 
SAHCTUS REAL Sf>ARROW/EMI CMG 

24 MY OWN LITTLE WORLD 
IIATIHEW WEST SPARROWIEMI CMG 

11 22 EVERYTHING I NEED 
IUTLESS BE~_OOTH & NAIL 

12 CHILDREN OF GOD 
THJRO DAY ESSErf11ALJPLG 

14 THIS IS THE STUFF 

13 23 

15 11 JASON CASTRO ATLAtnlCMfORD-CllRB 

17 18 WHAT LOVE REALLY MEANS 
JJ HEltER tlE TAStE 

16 14 DANCING IN THE MINEFIELDS 
ANDREW PlTER$0N CEtlTRICITY 

18 GLORIOUS DAY (UVING HE LOVED ME) 
CASTING CROWNS BE~CH STREETJREUNION/Pt.G 

19 I REFUSE 
JOSH WIUON SPARROW!t.Mf t M.G 

REACHING FOR YOU 
UNCOUI BREWSTER ltffEGRITY 

21 I AM NEW 
JASON GF\A'I' CENTRICtlY 

22 STRONGER 
IU.NDISA SPARRO'HfEMI CMG 

23 J YOUR GREAT NAME 
5 IIATALJE GRANT CUR8 

24 CLOSER 
SHAWN MCDONALD SPARRO'N!EMI CMG 

25 BEAUTY OF THE CROSS 
JONJfY DIAZ ltlO 

1f • cHRISTilANICHR'.-

ii 1;;: 5lJ TITLE 
:5!; i! ARTIST tMPRltfl / PROMOTlOtl LABEL 

• 14 SOMETHING IN YOUR EYES 
SHONLOCK ARRO' 

2 17 CRAZV LOVE 

15 
TENTll AVENUE NORTH REUr410N/PlG 

YOUR LOVE 3 ~ IR>NDON HEATH MOtlOMOOE/REUlltOtl/PlG 

S 20 ~?v~ £~fROlIT1'1" CMG 

8 21 WAY BEYOND MYSELF 
tlEWSBOYS mPOP 

11 OUTCAST 
lEMIE ROBERTS REUmOH,11'1.G 

23 REMEMBER ME 
IUllESS BEC/TOOTH & NAil 

26 FORGIVEN 
SIIU ETINO 

10 11 29 DEAR X (YOU DON'T OWN ME) 
01sai,,tmo 

11 10 14 ONE IN A MILLION 
CftASDI INO 

12 12 11 YESTERDAY, TODAY, FOREVER 
R'l'AM STEVE.HSON BECITOOTH & M il 

18 14 31 LIGHT UP THE SKY 
THE AFTERS lr40 

14 13 27 HERO 
AIU.NOON FOREFRQ)IT_!Ell!I CMG 

15 10 CLOSER 

16 

16 9 

17 12 
RU.If.DY DRIVE WORD-CURB 

21 THIS IS THE STUFF 
RWK:ESU BATTISTElll FERVENT IORD-CllRB 

23 MUSIC 
MANIC ORIIIE WHIPLASH 

22 I NO PLAN B 4 : IU.NAFE$1 BEC/TOOTH & NAil 

19 16 I WILL FOLLOW 
CtlfllS TOMLIN SIX'ST£PS/SPARROW/tr.!l CMG 

24 4 STRAIGHT TO YOUR HEART 
llllllt:ESCHAIR CURB e.. 25 
MANIFESTO 
THE CITY ltARMONIC l<INGSWA't' -20 10 I REFUSE 
J(ISH WILSON SPARROW/EM! CMG 

r•~ 

18 18 

24 24 
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nids.cn nid .... en 
BDS SoundScaii 

8l AS WE WORStllP: LIVE EONE S 103 

18 ~~~~H 8t61/lNFtN11Y 

25 ~~:v~::r.~,~~~c'osPEL 
JOHN P. KEE 
nELEGACYPRQJECTTtS;:otiflE'NI.Jff/1.IEMYn48tl.LG 

VARIOUS ARTISTS 
wrNJGOSm.201o•M:RO.O..fe/Efr,ICMlNEMV6™2/.l.O 

MARVIN SAPP 
flUilNNDIGS WORO·CURS. 13861 S2/WARl4ER 8ROS. 

FOREVER JONES 
GET Rf.ADY El.11 GOSPEL 54728 

21 ~R.!_7;.~=~'""-""''"'"' 
87 BRIAN COURTNEY WILSON . I 

I JIJSTUMPd.lSCYJCAIDOOJU5917ifdJSC1/,1JlLO:f::) • 

5 ~.';{:,~,; CLEAR StGHT 817J/INFtM1Y 

15 

17 

15 

18 

11 

14 

FRED HAMMOND 

I GIVE MYSELF AWAY (LIVE) 
WILLIAM MCDOWELL EorlE 

HE WANTS IT ALL 
FORE'-'EII JONES £Mt GOSPEL 

I CHOOSE TO WORSHIP 

~~ 
zn 
5g 
~¼ 
~il 
.iiji 
]-~ 

Wet ~!2' 
t=~ 
~~i 
.~; j 
~ss 
1; i 
]i! WESS MONW1 BOWTIE,fllPSIDE i 8_% 

:.!L~~~y 8LOCK/COLUMBIA :~ ! 
,rs ABOUT TIME FOR A MIRACLE ~~ 
I MRLY CRAWFORO JOI O .:! ,: 

THE BEST IN ME HJ 
:~~~~;;~l;Y/~L~EAT ~ii 
JONATtlAN NELSON ltlTEGRll'I' ~ ~a 

WELL DONE .ijl :~~K:1:~" ;~~~~;~~ooor1NERITV/JtG ~ g ~ 
TROY SKEEOHHRO GOSPEL Ij~· 
BLESSINGS ~ tl< 
JOHN P. KEE f'WUIUNG fUIMCE AW:N VERITY/JLO i u

0 

.. ~ 
HE HAS HIS HAND ON YOU , g 
IIURVIN SAPP VERITY/JLG ;10 ·~ 
AWESOME GOD iiH 
FRED HAMMOND F HAMI\IONOJYERITY/JLG ;;;!ti f 
r;m:m,,;'11 SMILE ~ d!] m:mJill IOPIKFMalQ.ltFOYO SQ\ltGOSPOCBffl!Gl.ld e;~J 
GOD MADE ME 8: a 
MISSISSIPPI MASS CHOIR Ml;lol.CO ~ ! .2' 
INCREDIBLE ~ H 
2'l :G3_P_AJ,),M/\1£RITY/J.G ~~ ~ 

~:~ECOLUMS'-' ~ Ii :az 
AWESOME GOD ; 5~ 
BFMN to.rmlE'I' Wl.SOII t.lUSlC'lm.DOOSf'B..,Ml.tilC 'MlFILO u ,2 ,I, 
WORK IT OUT ~~-t 
EVl:LYN TURROOINE-MiEE SHA.tjACHIE ..Q iJ f 

t.~~~H~?,~, ~;~TRYKING00" H ; 
HEAVEN ON EARTH ] e! 
MICAH STAMifUY MUSIC WORLD 60SPEL/Ml!S1C 1//0RLO ;;ii ~ 

;I! GOD IS GOOD 
LISA PAGE BROOIS SHOPHARIHABol.l<l(UI( li j 
;,-.:.M..J:.:?,~R,..:~=~.t:.~~~,rt.u; .l e,t 
HE KNOWS e:-s 
wet CUIW-HMDFEAJU~G ll<JUtllACLW-Cl'.ll lUM\' 5 ~ -~ 

JH 
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12 

18 

20 
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24 
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,-:;: 5li TITLE 
~I I! ARTIST IMPRttH ' PROt. OTION LABEL 

ft'IWHO'S THAT CHICK? ~ Ill~ OfflFU1UIN',i Rt!WfAq.t,\ASOO:§§fJffil. I 
A YEAR WITHOUT RAIN 
SELENA GOMEZ & THE SCEIIE HOLLYWOOD 

HELLO 
WJITIN SOlVEIG & DRAGOtmTE BIG 8EAlfATL,UfTIC 

11 ~~~~R~U~SNIGHT 

BETTER THAN TODAY 
KYUE MINOGUE Pol,RLOPHOIIE/ASTRAlWERKSICAPITOL 

1 8 ~~~~':.~~~Y2..~k-"""" 
13 

11 

MOVE ON FAST 
ONO MIIIO TRAIii/TWiSTED 

WHAT'S MY NAME? 
RIMNNA FUTURING DRAKE S.RP/OEF J~IA/10JMG 

BABY LIKES TO BANG 
ZAYM 8RAIIDO 

10 ~~~fic~TOL 
10 10 YOU HAVEN'T SEEN THE LAST OF ME 

r CHER RCl\!RltG 

1 S S ~ ~~~~ &L~~~IE PORGIE MUSIC P1.ANT 

PARTY OF THE YEAR 17 
] I JIPSTA FEATURING SANDY 8, BANOOOZlE BEATl 

18 8 ~~;O~~~~A~r!~KIJ~LUMBIA 

20 

16 12 

19 

29 

14 

30 

24 

26 

21 

DOG DAYS ARE OVER 
FLORENCE + THE MA.CHINE UtlM RS.At REPUBLIC 

HEY SEXY LADY 
1s9u.w: BAO SOVJIIITERSCOl>E 

DIOfiNE MffCHE.LL OAUt.lArt 

THINK AGAIN 
KW.u12A JOIIES INtlOV-'TION 

7 

•
DANCE/ 
ELECTRONIC ALBUMS. 

II ,-:;: fi! ARTIST 
~- 111 TITLE IM~INT t, tlUMBER / OISTFUBUT!riG LABEL " !'i 

DAFT PUNK J TfllN:llGM:Y "" '/~(JgEV{rul72 

118 ~,!~.V~~~!..u.s-,--~1'-"'"' Iii 
DEADMAUS 
4.U= 12 MAUS TRAP 2SleA.LTRA 

DAVID GUETTA 
ONE M:DRE LOVE IEP) Gt.IA 711>34/ASTRALWERKS 

VIC LATINO 
VIC U.llN0 PFIESENT$: UURA DANCE 12 IJt.TRA 1734 

PENDULUM 
IMMERSION f,l,RSTORWAn.c.rrnc 525854/AG 

LADY GAGA (• 
IIUFMllllUIIR j~SlJEl,IIJ(tal'J,{C•fil'l~E,t....~cr.m"Ui,. 

26 LADY GAGA 
lllRBCSTIQWE.ro't.->\EOBRfB:E,,'t,1tf&.Ot{fli-4rol•tfJ,, 

• ROBYN I 
10 BOO'l''W.IKCNl-M'M:tflft'l'TPff/l~Ol~ll\.«:,A : 

75 DAVID GUETTA 
ONE LOVE GUl.t 86U7•(ASTRA.L'h'ERKS 

11 37 LCD SOUNDSYSTEM 
nus IS HAPffMIIIG OfAMRGm 09903•/C-':Ptt OL 

12 7 9 VARIOUS ARTISTS 
Ut:F OUBSTEP 2'-010 UKF OJ.GITl\l £)( 

13 10 16 VARIOUS ARTISTS 
IOfffinWIWCUlllll1MUf~'3CIUROC17!mcmn. 

14 SKRILLEX 
KMr IIINSTERSMIO ta: SFffTES BG l:OfODTM. EXIAG 

19 11 31 3OH!3 
SlAEt1s or GOLO PtiOTO FINISH .5234 12/AG(!) 

1e 16 64 DEADMAUS 
FOR LACK OF A atrnfl NAME JAM.6TR.\P 217,WlJRA 

17 15 71 LA ROUX 
U.FIQUX.8(ll..l[f'CIYDCR0£11MliEE/fflSlm>E013l:19•/GA 

18 14 16 LOUIE DEVITO 
TttE IIEW IJANCE MIX USA PHASE ortE 1009 

LCD SOUNDSYSTEM 
LONDON SESSIONS OFA/VIRGltl DIGITAL EX/C,t;PnOl 

20 18 32 CRYSTAL CASTLES 
CfflillJ.WUftl'JIOOISMilEStlll,OO,lWOlfJilll»W-4~t:G 

VARIOUS ARTISTS 
Kf'4111TSIBllliltz:tllOIIIMlll'lmv:llllT~YH:ootU..£< 

22 13 BRAIDS 
NATIVE SPUlUt KANlrE S(l062 • 

za 17 12 VARIOUS ARTISTS 
UllFlA.2011 LURA 2UI lllf LYING LOTUS 
COSMOGMIIMA WARP 195" 

211 19 8 BASSNECTAR 
TIIUSTRETCH (EPI AA10RPtfOUS omrr,u. EX 
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211 
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28 

ao 

34 

311 

-§i ii r~:S~~.!PRINT I PROMOTION LABEL 

2S 10 PREDATOR 
JUL-SSA VU.OZ C.1,RRILlO 

28 ELECTRIC LOVE 
DIRTY VEGAS Ot.l 

34 SO DELICIOUS 
SAi.ME FU.TURING NOA TYlO KONTAINER 

12 13 ONE HOT PLEASURE 
ERIKA JAYtiE PRETTY MESS 

23 10 RAISE YOUR GLASS 
P!Nk LAFACE/JLO 

38 GOT THAT FEELING 

I YEAH 3X 
40 $ CHAIS BROWN JfVE/JLG 

JACK IT OUT 
39 4 I A.MORAY KNOCKOUT FASHION 

3S s ~ .. ~·!M~ :1~i~~os 
AS DAYS GO BY 
~UCKfYO~ KIM SMITtl UITErf$1•T 

I NEED A HIT 
MliSSl&DEIBJNJfJif\fU!IGPAI.Lla:'.MISCXlllmtoJSOCXIJCIIAP 

LOUDER (PUT YOUR HANDS UP) 
CHRIS Vi1LLIS \1Hl£~E ,l,CE 8'-'IS"'au .. rr __ _ 

LIKE 1rs HER BIRTHDAY 
GODO CIWU.OTTE CI\PITOL 

TWIST OF LOVE 
KIMBERLY DA~IS O 1 

l MIAMI 2 IBIZA 
15 SWIIXStl HOUSE MAFIA VS. nta: ttMfWI AS]W\\ERl<SCtcPl'lCl 

SO 2 ~A\Y BARBERS DAI.II BARBERS 

44 41 

411 42 

WE R WHO WE R 
KESHA K£MOSl\8EJRCl,JRMG 

DESPERATE GIRLS & STUPID BOYS 
KIM.8ERL't CAUIWELL Y.OlGUAR.0/CAPtlOL 

, ~ 1DANCE __ 
4• AIRPLAY" 

d 
0 

2 

23 

24 

t;:= E!i TITLE 
~I I! ARTIST IMPRINT, PROMOTION LABEL 

m HELLO 
8 MM111 ~ & OMGlllErn BIG BfAT/ATL.wrJC 

TAKE OVER CONTROL 

l l ~~~E:~C~~TOl 

18

1 
...... CI< FEATURIKG EVA ~-S R08,.NS 

4 14 ~! .~~~~'!.~ ~-~D~H~ ~e:!xroR ULTRA 

16 

12 

14 

HOLD IT AGAINST ME 
BIIITNlY SPEARS JIVE/ JLG 

WHO"S THAT CHICK? 
DAlllD CU1TA FUJIJAN6 R1tAHNA QJl'IASlR,l,Ll/~Ol 

TONIGHT (l'M LOVIN' YOU) 
EIIFUWEWSIMFUlUl'ititiUXIAUIS&tulMKJ<El.tMPSLFGtei.C 

MIAMI 2 IBIZA 
S'AIIIIStt HWSEMA.FIAVS. TNETBQH~S,'C,t,Pf['01. 

SEEK BROMANCE 
Tl U.RG SlRUP O IT YOUR.SELF RIOE/HAPITII 

HIGHER 
TAIO CRUZ FUT\IRING TRA.vtE MCCOY MERCURV/IOJMG 

I WE R WHO WE R 
l l 11 KESHA KEMOSABE/RC;l,JRMG 

15 17 ~ .~.'~ ~~~~n~,E.::,~HOES 

22 

23 

BT NETTWERK 

BELIEVER 

KICKSTARTS 
EXAMPLE 01\TA 

- .;OTRUE 
A.GD tlERVOU:S 
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JAZZ/. 
CLASSICAL 

Cl JRADITIONAL 
JAZZlALBUMS 

tl(ll)W()(D; THE IIEUIX! !!1 WlfEmtiE.526M1.'i\Wlt81BFOS.. 

VARIOUS ARTISTS 
LOVE NOTE$ USPS 2319067~ 0c/COtlCORO 

IS 
VARIOUS ARTISTS 
CWSll:TSflllfmlUStilfEWi$'!CN.A,m'l$1!lt'i1aS11.18!.00 

IS 72 
HARRY CONNICK, JR. 
YOUR SONGS COI.Ut.'IBIA 41;m•,so1.1v MUSIC 

G 15 CHARLES LLOYD QUARTET 14
1 

MIRROR ECa.1 014665/UIIIVERSI\L ClASSlCS GROUP, 

• 3 JOE LOVANO/ US FIVE 
BIRD SOIIGS BLUE tlOTE 0:5861/llG 

0 11 18 SOUNDTRACK 
TREME: SEASON 1 HBO[GEFfE~GA 

10 36 
KEITH JARRETT/CHARLIE HADEN 
JASMINE ECM (1142311!:ltMRSAL CLASSICS OR!lJP 

CD 10 VARIOUS ARTISTS 
BIG U NO MUSIC OF THE WAR SQFIOM,1. ti 122 

12 66 PINK MARTINI 
SPLENDOR IN THE GRASS HEltll f;,• 

13 39 NIKKI YANOFSKY 
NIKKI DECCA 014138 

JAIMEE PAUL 
ME.LANCHOLY 8i118Y GREEN Hill S570S 

14 NEW 

BARBARA COOK & MICHAEL FEINSTEIN 
CtlEEt: TO CHEEK OUC~ OLE 3192 

1 5 NEW 

Cl CONTEMPORARY. 
JAZZ1ALBUMS 

• IA :.ii! iil~ ARTIST Ii 
i!:• 5• •I TITLE IMPRIIIT & tnJIASER I DISTRIBUTING lABH 3 

0 I 24 l!fl ESPERANZA SPALDING 
1111 CIWMIMIISCSOClflYH£,lf'§llf 31810"WCCffi 

0 
IS 
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14 

18 

VINICIUS CANTUARIA & BILL FRlsa.L 
VINICIUS CANTIJARU. & Bill FR1$,Ell EOIIE 2110 

lS ~~~!~w C0rlC0A0 3175;) 

31 ~,;,~~! S~OI. CONCORD '2040 

41 ~~31~~~~.~~ !~,?.~fo':•1w10 
FOURPLAY 14: LETS TOUCH THE SI{~ HEADS ur S20SDICOIICORO 

32 ~~1:::: ~~:r~~~CK DCOI • 

28 !~~~;,T;~~-N' AHYlliM " 

18 ~~~fw::~~~OOEC'5T 014673/VG 

28 :,~~!~u~,~~ERTSON 

KIRKWHALUM 

T1-E Ft'II{ R£COFIO MACK A.\JEUUE .5144,iA9ltEZVOUS 
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PUT THE TOP DOWN 22 
OAVl KOZ FE.AT. LEE llfTENOUR COtlCOROICMG 

15 

14 18 :,~/tE~-~ i .~~~~0E!!~;~1~~1~PS 

IJ 14 ~R~~RO~~~TISTAY 

1 2 J 
lllllfTHfAMJMlMlPMCUDDIIWRVOIWl3t'J.fl.ID+J!~~ 

HELENE GRIMAUD 
RESONAHCES 0G 015154MMRS.t.l OLASSK:S GROUP 

JOYCE DllONATO,ET CHCEUR LOPB!A DE LYO!l 
ONA DIVO: OPEM ARIAS \MC:N CUSSICS 19800,ot:ILG 

II 24 VARIOUS ARTISTS 
8(20: CIIAWEIISl.t,AA,tf(X;AiJ1$ttN\IEASAla.ASSCSGAOtf-

IS 13 
LANG LANG 
Ull;iUlf;Lallr&U;~SiJl\~'IQASSC,11.1lmWilW.::11ffimS ® 

7 EMANUEL AX/VO-YO MA/TTZHAK PERLMAN 
MSIDELSSDHN tLASSl:il.L 52192/S'Ofl'f P.lASTER'iiOR~ 

0 L 1'11:6~ OJflEl.llt 1/ACHBIJltf MElQOIJrAN CffRA 
f\lCCN::TostASOh'~3J46&'S()l(t\l<SlEh'l~FJ:S 

• ANDRE RIEU & tlS JOHANN STRAUSS ORCH. 
FCff\lll\VIDNNllflERWfOOOMflP-001-443M1AE{!) 

CD .llli9 B.kllUlGIIOO SAY~'IIIE I.IETlla'LTAN OffRA 
GOONOO CtASSICAL 9').f.ffi.'S00\' PAASTER',1/CflKS 

CD MrTSlA<O UCHIDA/THE Cl£\IELANO ORCH. 
llltfl'lltNIIIK&l1llfl, S:.Ui .-1r:oo.1~.JtSWll.Wtrm 

CD ZUILL BAILEY/SIMONE DINNERSTEIN 
IEETHO°'EN TEURC 80740 

13 17 i HIJIIY _W,!IOYII. IMRPOO..PIILIWll10N~ Oll:K 
. .I\Xl'ilGQll&llJU-0'4ffOC,Q~l,Ei&L~i;ro.P 

14 14 TIE lllllECCffiE NIIIS OF N01RE,611,1 DE UHlllfftl,\~ 
YClllU:OMTIUl!llmJM[{(XJ.0l-{(()IIM~Q.ISSCS!fO:.P 

WARNERNUZOVA 
RUSSIAN MUSIC FOR CW.O l PIA.NO tEOILl E 120 

Ci) CLASSICAL;-......---..
CROSSOVER ALBUMS' 

:.ii! i;g ARTIST Ii 
5• II TITLE IMPRIIIT g W.:.MBEFI I OISTRlBUTlNG l,l,BEl ~ 

28 lfrl DAVID GARRETT 
.mtlADC;K $YMPtfONIES DECCA.914•,4~ 

11 JACKIE EVANCHO • 
0 HW'IIGlfT@ISVCG'tOI.UM.A 111151,W>/r'F4J9C@ 

10 ~ .~,;;~::-,:~~~~, 

THE CANADIAN TENORS 

33 t ~~~~:!~P~l~~~~~~ANE~ 8ROS. 

KATHERINE JENKINS 
THE ULTIMATE COLL£C1JON DECCA 013325 

IAl<EPATTc»ll/lORai.fUllMONICAA. TOOCANN 
1,10HDO CANE WECI\C 119 

TURTLE ISLAND QUARTET 
HAVE YOU EVEfl 8EEll ... ? TELAAC .320fl4JC0t/CORO 

DUE VOCI 
DUE VOCI TUtlfTOtlES 014271/UM.E @ 

EIGHTH BLACKBIRD/BANG ON A CAN 
sm"Emt:DOOIUsmrrrmt.oo:.9.CH~,."'--;rem. 
MORMON TABERNACLE CHOIR 
HEAVENSON6 MORPAOtl TA!BJ'tAtt.E CHort~2S 

• • WORl!D1Al!BUMS 

Ii :;:S 5~ ARTIST 
51 I! TITLE I.MPAllfl & NUMBER / OISTRIBUTl tlG LABEL " E 

:: 
VARIOUS ARTISTS J wtllLDISCINSMC0431et'9EX'SU,?8...Q(S 

2 11 LOREENA MCKENNITT 
llf.'1111lntUSIWRTIIBNllffCi.tltNIOC.Wf.fflEt1501S'/16 

JAKE SHIMABUKURO 
PEACE LOVE lllULEU HJTCHHIKE 11 t 2 

0 53 CELTIC WOMAN 
SONGS FFIOM THE HEAFIT t.l.AtlttATTAtl Se:360/BLG ® 

IS 13 AFROCUBISM 
AAIOCU81SMW0rul0RWti):CtlS0CH~\~~ • 73 RODRIGO Y GABRIELA 
11:11 RIJ8VI//ORKS Dtl80"1-"0 

G 7 THE STARl.m SINGERS AND ORCHESTRA 

• 5-0 

0 11 

10 9 25 Ci\88AGf: lOST AGAltf '201001 

11 14 THE DUBLIN RAMBLERS 
IEST OF IFIISH FAVORITES SOI.IOMA 0125 

CD 1S 16 COUNTDOWN ORCHESTRA 
CELTIC FA\IDRITES SONOMA 3'949 

THE DUBLIN RAMBLERS 
IIISH FA\IORnES S0140t.AA. 3'940 

14 10 3 BALLAKE SISSOKO • VINCENT SEGAL 
CHAMeER MUSIC SIX OEGREES 61171 

LOREENA MCKENNITT 
A MEDITERRANEAN ODYSSEY -OUUll .Of ROAONER\IE 

Go to www.bi llboard .b iz for complete chart data 1 45 



11-f .1HOT~l!AT-INISONGS111 

Ii 
0 
0 

3 

4 

II 

0 
0 

.... : 58 TITLE 
51 ll!l ARTIST I"'""" 1 PROMOTIOll LA.El) 

ID MEJOII DE II VllA ERS 1\J 13 ..,..,,_•.r:wuar,· ~ 

23 ~A~f ~DUIS~ "10,.w);E1!.\ffll!ISIUlS::lAI: 

20 ~i,::!,:~,izE,~J;!nNO BANDA O,S'IASL 

21 
; ,~.~:FEAT.EL CATA EPIC 01/Y MUSIC LATl/1 

27 ~~:~~NTO~l~of ARA 

13 ME ENCANTARIA 

0 14 

9 29 

• ll 19 R08[Rl0 TAPIA F II \1154. 

CD 16 

12 

13 

14 

LLUEVE EL AMOR 
mo ·u 8.U18UIO" SIENTE 

23 21 13 
EL CffAPO DE" ""°' jOISAj 

26 13 OANOOLE 
60CHO RAT J0\111:Ll Y OMEGA ftlEI// ERMVENf:MUSICl 

28 24 16 

27 17 

G 31 

31 

ZUN ZUN ROMPIENOO CAOERAS 
WIS:IM a YANOEL (P.tA.ClfHE/lltllVERSAl Ml:SIC l ,l,llrm\ 

MENTE EN BLANCO 
VDZ DE MAMDD IDISA! 

EL TROKERO LOKOCHON 
GERARDO 0Rll2 mwc:.nN"( p,!I 1(;11' UTIN 

SALE EL SOL 
S~AllRA El'1C/SOIIV ,msic LATitl 
STEREO LOVE 
EDWARD MIi.YA & 11'1U JIGULIN.t ILTRA 

30 

31 

32 

29 12 JUST THE WAY YOU ARE 
BRUNO IIARS jELEKTR,VATLAlHlC) 

~ 43 TONIGHT (l'M LOVIN' YOU) 
W UHllE IGLlJIAS RAI WD,IQIAI 1M RWIK E\\.N1JERSILJIG\.lt.Q 

~ 47 LA MELODIA 
,_,. JOEY MONTANA CAPITOL LATIN 

40 33 14 1,~,~ ~.~~!~s~c """' 
CD 45 

G 41 

FIREWORK 
KATY' PERRY (CAPITOU 

LA CURITA 
AWEHT RA PREl.11 M Aml 

4'3 J4 lS ~tl~Y~~f ESJ:,~ I LATIN 

G 46 14 CULIACAN vs. MAZATLAN 

G G - ~ ~~~""""-=--

47 

48 

48 

110 41 10 

Ricky Hartin posls his 11th chart-lopper on ~ 
Itel Latin Songs, as "ID Melot de Hi V"ida , 
Eres Tu" Jumps 4-1 (lU mllion audience - -
imprmion~ up 15%, anording to Nielsen • 
BOS). The lead single from "Muska + Alma 
• Sexo" also leaps 23-7 on Tropical Airplay, ,,JI 
marking h~ 16th lop 10 on that chart. -"' · 

Billbear1L 

. ,TOP.l!AT-INrAl!.BUMS'i 

! 
UI$ \lfllO'i: fl. 1\M$111 ~m "' J 

9 ~~~s~!::t.,~ j~~""''""""""'"® o 
48 lilffl1 PRINCE ROYCE nJ 
~ IWIIC!RIJl'alJ-1:ro':lWSCt'!'WOC.Am 

30 r ENRIQUE IGLESIAS 
1 

4 

5 

ti 

0 
8 

" 

IDPID\ll.lMR9l~etll£W.ooa!lil.S:IRW0100UIF&Y.E 

15 ~.~tK1~~PlC 71433/SOIIV MUSIC L,rn1 
LOS BUKIS 2

1
35 AMIVEASAAIO F0.0,1S,. 35·160,AJMLE 

lJ : ,;~f.WllJSARtb"13305G'SCflV~'l!SCLAJN 

51 f.!~:i.:, .... SOIIY MCSIC LATIII >9'81 
LOS INQUIETOS DEL NORTE 
LAS Pl11ERTA$ DEL IMFIERHO EAGLE MUSIC 8123 

A!I. DON OMAR 
~ IO It JIIMIFUnl&T1U,11G;l1Ut~UIO:flnlA\Ufl(IEi1Jl: 

CD MARC ANTHONY 
IC(N(QS SOIIY MUSIC LATIN &74-02 

4 .. F:iif 1
0:~u,!!~~~~'"""'"'MILE 

13 7 8 ; ... ~~~t~RSALMUSICUT1tl0015021AIP4£® 

14 14 11 • ~~;10~~o~:v,NJ~ 4~ 1~ T~~UANA 

' AVENTURA 1a 13 86
1

1llEU.STPREMIUM-LATIU2Gl!ODl'SONYMUSICLl).11rt 

MARCO ANTONIO SOLIS 16 12 16 I EN TOTAL PUNIT\lll F~OVISA 35457MJMLE@ 

17 15 12 ~=~~R~l~~ ...... .,,,.,..JW 
ll 12 ~~~~~! :.~~~1~A 721624/Ull!LE 

21 12 ~!~1?.~~1:::1~2i!21UMLE 
22 25 LOS INQUIETOS DEL NORTE 

V.\ll)Ubllll.Ect>IITmtt:cruutll0£0)19f)OSEu:.l!WI.OC3:112@ 

19 11 i!:~~i!~~N~E~ '"'""'""""' I 

22 18 17 ~
1;!;,:!~ !:.~:~,!~~~SCLATNl&lJ9 

23 23 l0 JENNI RIVERA 
lA GRAN SBIJP,A; DI VIVO FOt«lY!Sti 354003.\!t'olE (;'z 

24 24 EL TRONO DE MEXICO 
EN VIVO; OESlJEIUVil. nRAllCMS'-3S4612l1Ml£ © 

I A l 
26 21 LOS TITANES OE DURANGO 

~ 1S f:XITOS DISA 121552/UMLE 

211 EL GRAN COMBO 
SALSA: UN ttCMEM.f A B. lfWt COMBO Pm.I.AR tOlS 16 11 

20 12 ~O~~~~~. !~T~~,r,~1623/U•OLE 

• 

34 35 ~~o~!i~?"~"0a~LT:~,./SOPlYIIUSIC L'11N ° 

33 32 43 

45 17 

39 15 

38 24 

CHINO Y NACHO 
Ill NINA fltll(tf A MACHETE G 1-414:WMLE 

RAMON AYAIA Y SUS BRAVOS DEL NORlE 
SUPER #1'$ FREDDIE 3065 

HECTOR ACOSTA: EL TORITO 
Cll.lfHOAM.,V'!>;D.IJiCUIIB!SU.~WLATtDt&ll:B1.l\f 

CALIBRE 50 

AliWIECER BAIU.NOO PLATIIIO 11(>91 

75 25 LA ARIIOllADORA IW()A EL LIMON 
,-.. • 1000 DEPEU DE TI DISA 721 UPALE 

311 25 20 LUIS MIGUEL 
WIS MIBIJEL W"RNER lAllUA S2!,a.J!, 

40 31 12 VARIOUS ARTISTS 
IIAtJIO EXITO& B.OISCOtlEAlll 2DI00611 '121604olAlf 

41 33 VARIOUS ARTISTS 
ULTRA LATINO UUR I\ 272Ei 

47 

46 40 12 ~!fe!~~I~ ! ,~!1
1
s~1~s21 EX/UMLE 

37 I VARIOUS ARTISTS 
l WIUIBID1DElAIIAICIIMEllf.ANAf'CWdSA~U.U 

48 41 PESAOO 
LO ME.IOA DUDE U. CAifllllA OISil. 726523/UMLE {±)I 
LOS TIGRES DEL NORTE 
EI.Fl)GIIOCIELO$TIGAESWNORJlFQMO.l'&).~Ut.U$ 

PANDA 
MTV lltfPI.UGGED CA.PfTOL Lil,lllt 47264 ® 

lnlocable breaks into the top 10 or Regional 
Mexican Airplay for a 18th time (among 45 
chart entries), as "Robarte Un Beso" lilts 
11·8 (6.8 minion in audience). The group 
lraik only Los Tigres del Norte (42) fol 
most top !Os dating to the chart's Octobet 
1994 inception. 

• 
0 

0 

46 Go to www.b illboard.biz for complete chart data 

0 
3 

0 
ti 

0 
0 
0 
" 
11 

12 

13 

14 

15 

111 

17 

111 

20 

21 

15 FIDEL RUW DlSA 

37 ~~.~:E~J.~0~N~~~~,:e~:s 
26 ~!.~o~~,!.E,011oins, 

37 ~'.~!..?..;o:~~~~~~NNDERENEClMACHD DIS,. 

9 14 ~0~~~1:,S~/~ LDIOS 

26 ~.c;:.R,~~~';;SE ,,s DE SERGIO " """'" D!S'l,SL 

11 11 ~~~~i.1EM,uN BESO 

12 !~. ~!~~.:iz11ov,s, 

13 28 ~~~~~J:~!~N60 oos, 

10 22 ~~-•~DEDE~:~i OISA 

32 ~it~~.:'.~:~~,i-~,: ,MOR 

12 19 ~f~~~,~~,s~LANCO 

14 20 ~~~!:~.~~:e,!ii~~~~~~~ 
15 31 ~(!i}u~o't.~,L~~i:v,: , QUERER 

17 43 g~:~ ~~OMFO~IO~l~AIERES 

16 15 ~~~!'=.~~~~~~;:,~t 
LA ULTIMA SOMBRA 19 4 

1 GOIARDO ORTIZ DEL/SONY UI.SlC I.ATIit 

18 36 ~;,.~A,~,L~~~LNUESTRO 

20 48 ~,Elll~M~~~M~X~: ~~OV!SWUSIYISA 

II t;::l es TITLE 11 :!i3 31 ARTIST (l,lPRHlt I PROMOTION LABEL• 

0 1 22 R°IDANZA KUDURO I 
__ 1!19C1J11(IUJIILmWIStF.r.:M0~1tUll.etSlttil.n;IRNJ 

0 28 CORAZON SIN CARA 
PRINCf. ROYCE TOP STOP 

A 
23 

ME OUELE LA CABEZA 
V' HE.cl(IR ACOSTA !I.A.111.,L'Vfrm111USlC 

0 LLUEVE EL AMOR 
' mo "EL BAM&ui10· s,nm 

BON, BON 
PITI ULL MR. 305/F.4MOUS il.RTIST/SOtlY PAU$1C LATIN 

OOMINICANITA 
YUNEL CRUZ K0B1/SOI 0 

0 23 
LO MEJOR DE Ml VIDA ERES TU 
RICKY MARTIN FEAT. NATALIA JIMENEZ SONY MIJSJC l il.Tllf 

0 
0 • 11 

19 ~!H~ ~~\~EU y OMEGA 11m ERAIVENEMUSIC 

13 11 , ~.~:~EF~~~~ll'l.lM80AA RASHSOIN,wcUWI 

10 22 ~N
8
~

1
~E CONTESTO 

LA CURITA 
AYOOURA PREMIUM lATltl 

12 51 
!'oo~!';~Et.llUM LATm 

13 

14 

17 

18 

17 NECESITO MAS DE Tl 
CHARI.IE CRUZ Bll).CKOUl/lP 

l 1 22 ~?t FEAT, U CATA EPIC/SOIIY MUSIC LATIN 

12 17 ~;,;~ ~~:,~~E 

19 18 ~.~,J~~.~~!i.!;~H!T~/~NIYERSAL "U~C LATll/0 

17 10 f,0~~~,~~~tR 

14 15 ~;X~~!!;FEUOADOYY .. KfE SOIIY "USIC LATlll 

A!I. 34 ZUN ZUN ROMPIENDO CADERAS 
'51' WJSIN il YAMDEL MACHHE/UNl\ltRSAl MUSIC LATINO 

20 15 29 ~~;~:,'EEE~ :~L/SOIIVIAUSIC L'TIN 

ti 
0 
0 

3 

4 

• e 

0 

~111 iii~ TITLE 

AlRPLAY 
MONITOAEO BY 

nidst:n 
BDS 

SALES DIITA 
COMPILED BY 

n id""--·n 
SotJndScari 

~; ;: ARTIST ~PAPAINT J PROMOTION LABEL) 

13 m. LO MEJOR DE Ml VDA ERES TU 1 ~ fDYMNITII FfAljMUM.MJt:MZ§f!t'r'hMfCtAW ' 
NO ME OIGAS QUE NO 

11 I EtllllJIE IGLESIAS rut WISII & YAIIJEL U,IUEPS,l,l P4ISC LATH) 

17 :~As:~ ••us.tc LAl'lrl 

21 ;~~ FUT. EL CATA I PIC/SOIIY MUSIC LATIN 

SALE EL SOL 
SHU:UIA f PICISOPlY J.!USIC LATl!t 

8 

0 14 MARC AIITHONY SOfiV MUSIC lAlltl 

10 

11 

12 

13 

14 

15 

111 

0 
a 

4 

II 

0 
0 
0 
" 
10 

11 

18 

19 

20 

10 lJ iR~!T~R~~LE:::Ai~l~l/RE 

11 23 !A:J:",;!1.~~S~ 'IAIO"OOWn9<,11.•1,m.on" 

12 ~-~!-i. ~(~t, \\~,,!~~ WORLD) 

12 19 ~~:!~g~o~!~,CARA 

l3 l6 ~~~ t,,~~~SJFAMOUS ARTIST/SOtN' MUSIC LATIN 

LLUEVE EL AMOR 16 TITO ·B. IAt.liBINO" SIEtITE 

19 29 LA OESPEOIOA 
DAOOY YAIIKH El CARTEUSOflY MUSIC LATIN 

ESTOY ENAMORADO 
Wl$1f, YMDEL WYJMl).Cl£TE/UlllYERSAl MUSIC LATINO 20 20 

22 ~~~:~.:~~URY/IDJ"G 
ZUN ZUN ROMPIENOO CAOERAS 
WIHI l YANDEL r•ACHETE/\,NIVEASAL IA.USIC LATINO 

EL AMOR QUE PERDIMOS 
PAltlCl ROYCE TOP STOP 

Puerto Rican duo Wisin & Yandel rope their fourth No. 1 on Top Latin 

Albums with '"Los Vaqueros: El Regreso" moving nearly 31,000 copies 

in its first week, according to Nielsen Sound Scan. Its opening was pow
ered by a CD/concert ticket bundle offering in Puerto Rico (see story, 

page 10). On Latin Rhythm Albums, "Vaqueros" marks the duo's sixth 

chart-topper, breaking a three-way tie with Don Omar and Daddy Yankee 

for the chart's most No. ls. -Rauly Ramirez 

Data for week of FEBRUARY 12, 2011 



EURO QJAPAN * UNITED KINGDOM 
--------------

DIGITAL SONGS BILLBOARD JAPAN HOT 100 SINGLES 

,,111 ~111 {NIELSEN SOUNDSCAN ,.111 ~111 jHANSHIN/SOUNDSC.tN ,,111 § i rH~ER~;f;~::l UK l!Ei ~w UllUULtTIONAL) FEBRUARY 12, 2011 ;!:3 ~w JAPAN/PUKl'ECH) FElflUAAY 1:l, 2011 l!Ei FURUAIIY U , 2-011 ~ .. ~ .. 
GRENADE NEW WHY? (KEEP YOUR HEAD DOWN) 1 NEW WE RWHOWE R 
BRIJND MARS ELEKTRA TOHOSHIR I A\1£)(-J.MORE K.E$11A Kn !OSABE 

2 ROLLING IN THE DEEP 2 67 DEAR J 2 GRENADE 
ADELE Xl TOMOIII ITANQ IC1tfG BRUNO MillRS ELEKTRA 

3 15 WE R WHO WE R 3 56 IT'S MY LIFE 3 ROLLING IN THE DEEP 
KISHA t:H,10So),BE YUi SOIIY ADELE XL 

4 COMING HOME 4 IT DOESN'T STOP 4 COMING H OME 
OllOY • Dim' MONEY FT. SKYLAR GREY BAD -SOV IU.IA HIRASAWA VICTOR OIODY • OIRTY MONEY Fl St:YUR GREY BAO BOY 

5 DO IT LIKE A DUDE 5 49 SAIGO NO HI 5 NEW BLIND FAl1'H 
JE.SSIEJ LAVA SUKIMA SWITClt ARIOLA. CH.A.SE & surus n. LIAM 8JJL1Y MERCURY 

I 
8 NEW BLIND FAITH 8 51 SUNSHINE SUNSHINE 8 3 DO IT LIKE A DUDE 

CHASE a. STATUS n. LWd BALEY ~1ERCURY SUPERFLY WA.R!<ER JESSIE J LAVA. 

7 THE TIME (DIRTY BIT) 7 HADAKANBO 7 5 
TRAKTOR 

THI: BU.CK l\'ED PW llfTEASCOPE TOMOttlSA YAIUStlflA JOttllN'\l'S WRETCH 31 fT. L LEVELS I 
8 WHAT'S MY NAME? 8 16 HOLD IT AGAINST ME 8 HOLD IT AGAINST ME 

RIHANNA FT. DRAKE SRP I RJTNEY SPURS sor+Y WlllEY Sl't:ARS JM 

9 11 HIGHER 9 WHAT THE HELL 9 WHAT'S MY NAME? 
TAIO CRUZ F1 ffllE m t & BROADW.I.Y AVRIL LAVIGNE SOtlY RIKAMNA n, DRUE SRf> 

10 12 HELLO 10 NEW BALLADE 10 NEW YEAH JX 
WJITII SOLYEIG & DRAGON mt TEl.1PS DAV<V4CE ICfTSUMOSHI TOY'S F,t,CTORY CHRIS 8ROWN JIVE 

OcANADA ~ AUSTRALIA I 1TALY -------------- -------------- --------------BILLBOARD CANADIA N HOT 100 DIGITAL SONGS DIGITAL SONGS 

wl: s:: wl: §i (ARIA) 
,.:: 5; {NIELSEN SOU ND SCAN 

;!; ~ .. f)IIELS8I SOUNO:SCAl(itDS) FflflUAln' 12.2011 !; JANUARY 31, 2011 l!Ei ~ .. UfTHHTION.IL) FEBRUARY 12, 2011 

GRENADE 1 MEWi :t~NA SRP 
ROLLING IN THE DEEP 

BRUNO MARS UEKTAA ADEU>:L 

2 MORE 2 DIRTY TALI< 2 TRANNE TE 
USHER LAfACE WYNTER GORDON BIG SEAT FAIIIII FIIRA Utl l\fERSAl 

3 TONIGHT (l'M LOVIN' YOU) 3 HAPPINESS 3 TUTTO L'A MORE CHE HO 
ElftOO!IR!SMA.LUU.CPU6DJRWIKELIMl&Uffl.W: ALEXIS JORDAN ST.1.RftOC/ROC NATIOtl JOYAHOTTI MERCURY 

4 FIREWORK 4 TONIGHT (l"M LOVIN' YOU) 4 BARBRA STREISAND 
KATY PERll't' CAPITOL Sfj(lfr.l£5Wftlllll.l:8lli tCUFIWll!I.IW3~1l£AJ!u:: DUCK SAUCE lC-tU:(/THIS lS IIIUSIC 

5 17 F**KIN' PERFECT 5 E.T. 5 RE IN UN GIORNO QUALUNQUE 
P!NK LAFACE KATY PERRY CAPITOL t.U.RCO MENGCNI COLUtA8JA 

8 THE TIME (DIRTY BIT) 8 WHO'S THAT CHICK? 8 OGNI TANiTO 
THE BUCK EYED PW INTERSCOPE DAVID GUETU. ft RIHANNA Gt IA/POSITIYo\ GUNNA NANNINI Z-UUSIC 

7 HOLD IT AGAINST ME 7 GREN ADE 7 FIREWORK 
BRITNEY SPlARS JIVE BRUMO MARS ELEKJRA KATY PERRY CAPITOL 

8 NEW PARTY ROCK ANTHEM 8 7 • ~HER~s~:o~N J!YE 8 NEW VUOTO A PEROERE 
LMF~O Mm' ROCti.M1LU .IM.ftl-ltRA'fTREU-fl"'ERSOOPE NOEMI COLUM6V. 

9 RAISE YOUR GLASS 9 WHO'S THAT GIRL 9 NEW GRENADE 
Pf:NK LAFACE GUY SEBASTIAN FT. EVE SOtlY MUSIC IAUNO MAflS ELEKTRA 

10 10 BLACK AND YELLOW 10 10 WHAT THE HELL 10 HELLO 
'M.Z XHALlfil. ROSTRUM/ARl.lillC AIIRIL UIIIGNI: RCA MARTIN &IIYBG & DflAGDKffiE ID.flSO'AYAtlCE 

+ swEDEN ~~ NORWAY - NETHERLANDS 
DIGITAL SONGS DIGITAL SONGS DIGITAL SONGS 

wl: §i fNIELSEN SOUNDSCAN wl: §i (NIELSUI SOUNDSCil.N wl: §i (NIELSEN SOUNDSCiflN ~- IIITERNA.TIOMAL) FEBRUARY 1Z, 2011 ~- IWTERNATIONUI fHRUARY 1?, 2'011 ~- INTERNATIONAL) FEBRUARY 12', 2011 

HOLD IT AGAINST ME GRENADE ROLLING IN THE DEEP 
BRITNEY SPEARS JIIJE I RUMO MARS ELEKTRA ADW :Xl 

2 MIKROFONKAT 2 l!I ETTER REGNET 2 GRENADE 
Sff'TtM8£R FAMILY TREE/CATCHY TU!~S 7 ENIC 0G !CRISS MTG BRUNO MARS ELEl<TRA 

3 INDESTRUCTIBLE 3 FIREWORK 3 NEW YOU AND I BOTH 
ROIIYN KOr.lCHfWA UTY PERRY CAf.1TOL DEAN SAUNDERS tlA.OY 

4 LIKE A PR.AYER 4 OLBRILLER 4 HELLO 
JAY s~mH sor-tv ,.,us1c UIIK DG KRISS MTG MARTIN SW/BG 6 OflAGOh'ITTE TEP&>S O'AYAtlCE 

5 FIREWORK 5 NEW TONIGHT (l·M LOVIN' YOU) 5 KILL FOR A BROKEN HEART 
UTY PERRY CAPITOL fllfllllil!iAliFT.\WIDlllllUfRlNHl/l(~~mJIU:: l!EN SAUNDERS B81\ll 

8 BAKSMALLA 8 HOLD IT AGAINST ME 8 C'MON (CATCH 'EM BY SURPRISE) 
PUTIR I SEPHM8Eft BAN.1.tlR.EPUB-LIXcN 8RJTNEY SPEARS JWE 1UTO VS DIPLO FT. BUST.A lllfflU riWC,llffiHl:O~ 

7 RE BARBRA STREISAND 7 BARBRA STREISAND 7 HEY (NAH NEV NAH) 
OUC1t SAUCE X-MIX/THIS IS MUSIC OIJCk SAUCE X-MJX/ TI-I S IS MliSIC MIU: 6 SUGAAI Y&. "AYA CON OIOS SPlrumr 

8 RE GRENADE 8 HIGHER 8 RE MAKE YOU FEEL MV LOVE 
BRUNO MARS Et.EKTRA IAIO CRUZ FT. ICYLIE 4TH & BAO;!,DWA.Y ADW :XL 

9 10 WHITE LIGHT MOMENT 9 BROMANCE (THE LOVE YOU SEEK) 9 RE JUST THE WAY YOU ARE 
Tovt STYUE SOUY ._\USJC TIM 8Elt0 a J.\IICU SIA.UP flRUNO MAftS ELEl<TRA 

10 NEW ROLLING IN THE DEEP 10 NEW HADA HABA 10 RE WARWICK AVENUE 
.I.DUE XI. $TlllA MWANGI MI//ANGI DUf'FY M~M 

• SWITZERLAND : :FINLAND ~ NEW ZEALAND 
--------------

DIGITAL SONGS DIGITAL SONGS DIGIT A 11. SONGS 

will ~! (NIELSEN SOUNDSCAN Mill §! (NIELSEN SOUNDSCAN - 111 §! (NIELSEN SOllNDSCAJI .,w 
INTERNATIONAL) fHfllUARY 12, 2911 

.,w 
INTERNATIONAL) FH RUA.RY t:l, 2011 

.,w 
INTE.RNATION~) FU RUARY 12, 21)11 ~- ~ .. ~ .. 

ROLLING IN THE DEEP SELVA PAIVA 1 NEW E.T. 
ADELE xt. PETRI NYGARO OPEN RECORDS KATY PERRY CAfflOL 

2 COMING HOME 2 HOLD IT AGAINST ME 2 RISE UP 2.0 
ID)Y - DIRTY MOt!fY FT. SKYLAR GREY BAO eov I RJTNEV SPURS JIYE &IX&G MASSIV,E 

3 BARBRA STREISAND 3 BLACK AND YELLOW 3 TONIGHT fl'M LOVlN' YOU) 
OUc« SAVCE ~-MIX/THIS IS t,tUSIC WlZ lHAUfA A.OSTRUM Ell?Jllf lWIISn.Wn.tam& bJ f!Wi! E ll,P$S\!. RH,JU 

THE TIME (DIRTY BIT) I MORE ' F°KIN' PERFECT 4 THE 8LJ.Cl EYED PUS INTERS<:OPE 4 J : USHER LAFACE 4 INEW P!M« LAFACE 

5 GRENADE 5 GRENADE 5 IN VINCIBL E 
IIRUHO MA.RS ELEKTRA. I RUMO MARS ELEKTRA TINIE TlMJ'AH n . KELLY ROWLAND LONOOtl 

8 SCNl'MiR[~l!R1H[AANlQ#/Mll'l;•OJC£R~LW~I.O 8 THE TIME (DIRTY BIT) 8 YEAH 3X 
ISAAB.1l' Mr.w:A~""°11.E96 l!CNitrolWllffU TffE I I.ACK m o Pl.AS lfflERSCOPE CHRIS BOOWN JJVE 

7 JUST THE WAY YOU ARE 7 ONLY GIRL (IN THE WORLD) 7 ROLLING IN THE DEEP 
BRUNO MARS ElEKTRI\ fllJKA.NNA SRP ADW :XL 

8 FIREWORK 8 7 1 ROLLING IN THE DEEP 8 RE WHO'S THAT GIRL 
kATY PERRY CAPITOL ACRE XI.. GUY SDASlWI n, E'IE SONY r•ustc 

9 HIGHER 9 8 MISSA MURUSENI ON 9 WHO'S THAT CHICK? 
TAIO CAUl Ft t:YUE. 4TH t!. BA.OAOW°'Y JE.llNI VAllnAINEN Wi\AllER DAtllD GUETIA FT. NHANNA OU!/POSITNA 

10 10 O NLY GIRL (IN THE WORLD) 10 j BUMPY RIDE 10 GRENADE 
RIHANUA SAP RE - MDHOIIIII 2 IOI BRUNO MARS ELO:TRA 
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- GERMANY 
--------------
. DIGITAL SONGS 

,,111 sa !NIELSEN SOUNDSCAN 

l!Ei INTUINATIONAL) FHRUA.IIY 12, 2011 ~ .. 
GRENADE 
IRUNO ~ ELEKTRA 

2 ROLLING IN THE DEEP 
ADB.E Xl. 

3 COMING HOME 
OllOY • DIIITY hlOIIEY n. SKYUR 6llfY BAD BOY 

4 WE ARE THE PEOPLE 
EMPIRE Of THE SUN THE SLEEPY J;!,CP':SOtl 

5 4 HEY (NAH NEV N.AH) 
MIU: a SUGAR \IS. VAY.A COM DIOS SPINtl lN' 

I 
8 3 HIGHER 

TAIO CRUZ n. M IE 4Tli & BROADWAY 

7 5 THE TIME (DIRTY BIT) 
lHE 8UCI mo PUS irnERSCOPE i 

8 NEW BERLIN CITY GIRL 
CULCHA CANDELA IIOPAEGROOIID/STYLEIIEAOS 

9 NEW STAY 
HURTS l<ITSUUE/MAJOR L.I.BEl 

10 JUST THE WAY YOU ARE 
I RUNO MARS ELEKTRA 

B SPAIN 
--------------DIGITAL SONGS 

will ~; ~i jNIEUEN IDS) JURUARY 12, 2011 

THE TIME (DIRTY BIT) 
THE BUCK EYED PEAS DJTERSCOPE 

2 LOCA 
SHAllRA FT. El CATA EP1C 

3 TONIGHT (l'M LOVIN' VOU) 
E1M1 WSI.UR W)IICAi'S g DJJRNl:[Ut\91~ fB\80C 

4 WHO'S THAT CHICK? 
OJ.VIO CUETTA Ft RltwtNA GU&.1/POSHIVA 

5 ONLY GIRL (IN THE WORLD) 
RIHANMA SAP 

8 9 HOLD MY HAND 
a, MICtUfL JACKSON DUET WJlH AKON l.tJJ 

7 BARBRA STREISAND 
DUCK SAUCE :X-MIXfTttlS IS MUSlC 

8 QUIEN TE OUIERE COMO YO 
CARLOS BAUTE WARNER 

9 RE CON LA MANO LEVANT A 
MACM:0 FT, ESTOPA MUFfOO ZUROO 

10 TU 
SERGIO Dil.lJIU. UNIVERSAL 

I BELGIUM 
DIGITAL SONGS 

ii §i (NIELSEN SOUNDSCA.N 
INTERNATIONAL) FE8RUARY 12, 21J11 

SC4100£RiOIERTIEAAlieat,'Mil.TAWOM3EJIRlllCf!U> 
GfWl 'V" IWMKAIM'.WCl.f EIG ~fWflAtl APflE 

2 ROLLING IN THE DEEP 
AtlUE )l. 

3 DISCOTEXI (YAH!) 
OJ FJU. N.K. Bir 

4 GRENADE 
8RUHO MARS ELEKTRA 

5 THE TIME (DIRTY BIT) 
THE BlACI( EYED PUS INT£RSCOPE 

8 THE NIGHT BEFORE 
ffOOVEflPHONIC SOUY MUSIC 

7 HELLO 
MARTIN SOL\IEJG & DRAGON mt TH.IPS D'AV..W::E 

8 WHO'S THAT CHICK? 
DAVI) 6UffiA FT. RIHAIUU GUMJPOSITIVA 

9 NEW YOUR FIRST 
JOHNNA SKRE"TCH 

10 HOLD IT AGAINST ME 
IIRfTNEY SPURS JIVE 

C MEXICO 
----- -----

AIRPLAY 

~i i.= 
:5~ (NIELSlN I DS) FH flUA.RY 12, 2011 

1 THE TIME (DIRTY BIT) 
THE BLACI: EYED Pf.AS INTERSCOPE 

2 BESAME 
CAMIU SotfY MUSIC 

3 DJ GOT US FALLIN' IN LOVE 
USKER Fl. PITBULL LAfAC E 

QUIEN TE QUIERE COMO YO 4 CARLOS 8AUTt WAfUlEA. 

5 13 ONLY GIRL (IN THE WORLD) 
RIHANNA SRPtOfF JAM 

8 A PARTIR OE HOV 
llWICO DI NMIAO oono OON IWTEPEfftONIWAAtlER 

7 15 FIREWORK 
It.I.TY PERRY Col.PITOL 

8 SALE EL SOL 
SHAICIRA EPlC 

9 2() JUST THE WAY YOU ARE 
8R11HO MARS ELEKTRA 

10 LO MEJOR DE Ml VIDA ERES TU 
RICrY MARTIN Fl. NATALIA Jlllf.NEZ S{ltlY ._IUSIC 

I FRANCE 
--------------

DIGITA L SONGS 

,.111 ~111 (NIELSEN SOUNDSCAN ~- ~w INTERN1UIONAL) FHRUAIIY 1l, 2'-011 ~ .. 
9JI01EII: O\tA TIIE R.IIK80'A'1IIW A WC1WFU. ~ !lll 
ISRillL'IZ"U.W.r,,011WIJ'(UE.r3111}ffl.WRUl.tWI.E 

2 CELUI 
COLONEL ftEY'EL STEP OUT 

3 THE TIME (DIRTY BIT) 
Tt!E IL.ACK EYlD PEAS um RSCOPf: 

4 SUN IS UP 
INNA ROTOtl ROMAtll;I, 

5 4 LOCA 
SHAKIRA n. EL CAU EPIC 

6 ~ 8 FIREWORK 
KATY PfRRY CAPrTOL 

7 WHO'S THAT CHICK? 
DAVID GUETTA fl. RIHANNA GUMiPOsmYI\ 

8 MR. SAXOBEAT 
ALEXANDRA STAN PLAY•Otl 

9 HIGHER 
TAIO CftUZ FT. KYUE 4111 & BROADWAY 

10 i- ROLLING IN THE DEEP 
ADW :Xl 

l ) IRELAND 

2 

3 

4 

5 

8 

~Hrlit·11-i•Ut1 

GRENADE 
BIIUND MARS ELEKTRA 

21 ROLLING IN THE DEEP 
ADELE XL 

COMING HOME 
OIDOY • OIRTY MONEY F1 sm.AR GREY BAO BOY 

7J HELLO 
hlARTIII $00/£16 & tl™'TIE TEMPS rYAVAtt:.E 

WHAT'S MY NAME? 
Rlt!J)UIA n . DRAKE SRP 

WHO'S THAT CHICK? 
Dil.VIO GUETTA FT. RIWiNA GUMIPOSrftVA 

7 NEW TONIGHT (l'M LOVIN' YOU) 
OflQ.IIGl8~ ftLU»aJSIIUfl'ftiE1)1\els,:t.R~"1,8.t 

8 NE DO IT LIKE A DUDE 
,,ISSUJ LAV.\ 

9 RE ::.~~~LYOU FEEL MY LOVE 

LIKE U LIKE 10 NEW A&GRO SANTOS f l u,aERl.fY WALSH FUTURE 

-AUSTRIA 
DIGITAL SONGS 

will §i {NIELSEN SOUNDSCAN ~- IIITERNA.TIQNAL) FEBRUARY 12, 2011 

1 NEW SHOULD HAVE LET YOU LOVE ME 
CORNWA MOONSWALDER SOtlY MUSIC 

2 HELLO 
hlAFITIM $00/UG I DRAGOtEnE TEMPS O'IM\tt:E 

3 WE ARE THE PEOPLE 
EMPIRE OF THE SUN TliE SLEEPY JACKSON 

4 s ] ROLLING IN THE DEEP 
ADEU: XL 

5 NEW KIL.LAL.ADY 
TRII.CltSHITTAZ SOtN MUSIC 

8 HIGHER 
TAIO CRUZ Fl. ICYUE 4Tlt &· 8-ROA.01//AY 

7 NEW GRENADE 
BRUNO •tAR& ELEKTAA 

8 THE TIME (DIRTY B IT) 
THE IL.AC.II. EYED PEAS ltffERSCOPE 

9 GUUGARUTZ 
TRACKSHITTA? sorw MUSIC 

10 JUST THE WAY YOU ARE 
BRUNO MARS ELlKTRA 

SUMMER EL£TROHITS VOLUME 7 
VARIOUS ARTISTS SOM 

2 SAMBASEffWJO DAS ESCOLASM SAMBA 2D1t 
VAIUOUS ARTISTS Ull lVEASAL 

3 25 A NOS AO VIVO 
EX.ALU.SAMU. AAO"R 

ILUMI NAR AO VIVO 4 NOR£ FABIO OE MElO SOM LNRE 

5 MULTISHOW AO VIVO 
MARLA GADU SOM LMI.E 

8 PERFIL VOL. 2 
AHA CAROLINA SOt! UVRE 

7 30 ANOS AO VIVO 
ROUPA NOVA. MIC-ROSERvtCE 

8 10 so sucEssos Dos ANOS so 
VAIUOUS ARTISTS RADAR 

9 NEW SERTANEJO POP FESTIVAL 
VAIUOUS ARffSTS SOM 

10 REl 
PRA SER AMOR 2010 
BELO SOIIY tAUSIC 
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0 
OH. TONIGHT(FE!Tfll.fmbJ!lh ASCAf'ifi;rl~ll312, olSC,I,?) 

CS59 
OUI SCHOOL [U'nt:JSI Uil5ic t/GS SGr05,, ~/Big 

~~~!1t~.,~~=r1N~t cs,, 
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Send submissions to: exec@blllboard .com 

RECORD COMPANIES: Universal Music Group promotes 
Malcolm Swatton to global head of human resources. He was 
senior VP of human resources at Universal Music Group 
International. 

ABKCO Music & Records names Joseph Parker senior VP 
of global sales and marketing. He was VP. 

Show Dog-Universal Music promotes Macy Morgenthaler 
to regional promotion/marketing manager. She was A&R 
coordinator. 

PUBLISHING: Peermuslc names Mary Megan Peer managing 
director of peermusic's Argentina operations, effective Feb. 
1. She will continue to work as VP of business development. 
TOURING: Global Spectrum appoints Josh Ingle director of 
operations at the Wells Fargo Center in Philadelphia. He 
served in the same position at the Global Spectrum
managed Wells Fargo Arena in Des Moines, Iowa. 

DIGITAL: INgrooves promotes Alex Branson to senior VP/ 
managing director of INgrooves International. He was VP/ 
managing director. 

RADIO: American Urban Radio Networks promotes Howard 
Elsen to president of network sales. He was executive VP 
of sales. 

RELATED FIELDS: SESAC promotes ShaMan Hatch to senior 
d irector of writer/publisher relations. She was director. 

The Copyright Alliance board of directors names Sandra 
Aistars executive director. She was VP/associate general 
counsel at Time Warner. 

-Edited by Mitchell Peters 

CLEARWATER BENEFIT TO FEATURE 
GENERATIONS-THEMED LINEUP 
To he lp usher in this year's Earth Day (April 22) and raise 
money for nonprofit foundation Hudson River Sloop Clear
water, live event producer Steve Lurie has organized a ben
efit concert that will feature a generations-themed lineup 
of older m usicians performing alongside their offspring. 

The show, Clearwater Generations: An Earth Day Cele
bration, will take place a t the 840-capacityTarrytown (N.Y.) 
Music Hall and feahtre music by foundation founder Pete 
Seeger and h is grandson, Tao Seeger. The show will also 
include appearances by Peter Yarrow and daughter Bethany 
Yarrow, Bernice Johnson Reagon and daughter Toshi 
Reagon, and David Amrarn and family. 

Lurie says the idea for the concert stemmed from the 
foundation's Great Hudson River Revival festival fund
raiser, to be held over Father's Day weekend (June 18-19) 
in New York and boasting a similar "generations" theme. 

"Everyone seemed to really gravitate toward this idea of 
generations, so l suggested that we do the spring fund
raiser with the same theme," he says. "It will be genera
tions pairings, interspersed with special guests and 
everybody ending with Pete Seeger songs onstage together." 

Benefit tickets are on sale a t TarrytownMusicHal l.org; 
prices range from $48 to $98. VIP tickets, which include 
prem ium seating and a post-concert reception with the 
artists, are S250. AU proceeds will benefit the foundation, 
whose mission is to protect the Hudson River. 

- Mitcliell Peters 

GRAMMYS 
AT GRACIE 
MANSION 
The Recording Academy's New York Chapter feted 
the nominees for the 53rd annual Grammy Awards 
on Jan. 20 at New York's Gracie Mansion, Some of 
the nominated artists were on hand to celebrate 
their success and check out Mayor Michael 
Bloomberg's pad. PHoros: JOE KOHEN 

ABOVE: (From left) Longtime Grammy p roducer 
and 15·time winner Phil Ramone Poses with 
Recording Academy VP of regional management 
Nancy Shapiro, Mayor Michael Bloomberg, 
New York Chapter p resident Jennifer B lakeman 
and Recording Academy VP of advocacy and 
government relations Daryl Fried man. 

RIGHT: Songwriters Jane't Sewell ( lef t) and Angela 
Hunte (nght), who penned Jay-Zand Alicia Keys' hit 
··Empire State of Mind," are up for record of the year 
and best rap song. Here, they srmle with Cyndi Lauper, 
whose "Memphis Blues" set is nominated for be-st 
traditional blues album 

Former Sony Music Nashville chairman Joe Galante's 
39-year career (which began with RCA Records in 1971) 

On Jan. 26, BMI p resented the new-est installment of its Next Fresh Thing series at Hollywood's was celebrated at a surprise party on Jan. 22. More than 
Viper Room. Thrce·p iecc pop/R&B group HcrStory co-hosted the musicalty stacked evening, 200 people were on h3nd to t03st Gal3nte, including 
which featured performances from u p·and-comers Ginette Claudette, i SQUARE and Kevin Alan Jackson, Barbara Mandrell, Lorrie Morgan, K.T. 
McCall. Posing for a photo atter the event are (back row, from lett) i SOUARE's Destiny, Oslin, Jake Owen, Kellie Pickler, John Rich, Matraca Berg 
AEG Live president/CEO Randy Phillips and i SOUARE's 10Beats and MJ. In the front are and Jeff Hanna. Here, Galante ( left) poses with Martina 
i SQUARE's Brlddy (left) and ICM senior VP Dennis Ashley, PHoro: EDOIESAKAl(I Mc8t1de and her husband, John. PHOTO. STEVE LOWRY 
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To submit your photos 
for consideration, please 
send images to 
backbeat@bll lboard.com. 

SUNDANCE ASCAP 
MUSIC CAFE 
Bund led-up music lovers crowded into the Sundance ASCAP Music 
Cafe during the Sundance Film Festival, held Jan. 21· 28 in Park City, 
Utah. The Music Cafe, 3 core feature ot the festival for more than 10 
years, hosted pcrfonners including t he Chapin Sisters. Guster, K'naan 
and artists from t he film "Pariah," which features singer/ songwriter 
Tamar-kali. PHOTOS. EA1K PHILBROOK 

ABOVE LEFT: ASCAP and Sundance celeb rat e another successful year 
for the Music Cafe. Pictured here are (from left) ASCAP director o f 
membership for pop/rock Josh Briggs 3nd assistant VP of membership 
events and special proiects Loretta Munoz, Music Cafo artist Bobby 
Long . Sundance managing d irecto r Jill MIiier and Sundance Film Music 
Prog~m director/comPQser Peter Golub. 

ABOVE RIGHT: Artist s from Sundance·s opening-night f ilm ,;Pariah" 
k icked off the perfo rmances on the sixth day of t he Sundance ASCAP 
Music cafe and are p ictured here after the event. From left are drummer 
Mark Robohm . "Panah" d irector Dee Rees, smgcr/songwnter Tamar-kali, 
bassist Jeremiah Hosea. ASCAP assistant VP of membership events and 
special p rojects Loretta Munoz, "Pariah" executive producer Neklsa 
Cooper and gwtarist s Thome Loubet and Jerome Jordan. 

RIGHT: Hudd ling t ogether to stay warm arc ( from left) ASCA P direct or 
o f membership for p op/ rock Marc Emert•Hutner. Music Cafe artist 
Oanko Jones, ASCAP executive assistant of membership fo r pop/ rock 
Evan Trindl and d irector of membersh ip for pop/rock Josh Briggs, Music 
care art ists Julia Fordham and Josh Ritter, ASCAP assistant VP or 
membership events and special projects Loretta Munoz and Music Cafe 
artist Paul Reiser. 

BMI DISCUSSES 
'THE CREATIVE 
PROCESS'AT 
SUNDANCE 
ABOVE LEFT: Focusing on the dialogue and relat ion• 
ship between comPoser and d irector, " Music & Film: 
The Creat ive Process" was a cornerst one d iscussion 
at t he 20 11 Sundance Film Festival. Topics included 
creating a successful f ilm score and promoting an 
effective composer/ director relationship . Shown at 
t he round-table discussion on Jan . 27 are "The 
Led ge ·· composer Nathan Barr and d irecto r Matthew 
Chapman; ''The Convincer" composer Alex Wutman: 
"Kaboom" composer Vivek Maddala; "My Idiot 
Brother · composer Eric 0 . Johnson; " Salvation 
Boulevard" direct or George Ratliff and composer 
George S. Clinton; BMI VP of f ilm/TV relations 
Doreen Ringer Ross, w ho moderated ; .. On the Ice" 
comPoser lzler and d irector Andrew Maclean; 
.. These Amazing Shadows" direct or Kurt Norton and 
composer Peter Golub; " Like Cr"azy" d ir"ector Drake 
Doremus and comp oser Dustin O' Halloran; "Life in a 
Day" compo ser Harry Gregson•Wllllams; "'The 
Convincer" d irector Jill Sprecher: " Hot Coffee" 
directo r Susan Saladoff and compo ser Michael 
Mollura; ··Crime After Cr ime ·· composer Jaymee 
Carpenter and director Yoav Potash, "Circumst ance" 
composer Gingger Shankar and director Maryam 
Keshavarz, l">HOTO S· RAf\OALL M ICHAEL SO N 

BELOW LEFT: After playing a set at the Music Cafe, 
BMI songwrit ers Lydia (second from left) and Laura 
Rogers (second from right). who per form as t he 
Secret Sisters, spent some t ime wit h BMI executive 
d irecto r o f wntm/pubhsher relat ions Tracie Verlinde 
( left) and senior" d irector of wr"iter/publisher relations 
Samantha Cox. 

BELOW RIGHT: On Jan. 25, BMI hosted a group 
of composers, music supervisors, directors, actors 
and music industry executives at a p rivate d inner 
at Park City's Zoom, where singer/songwriter 
Brett Dennen ( left) and music supervisor Chris 
Dourldas caught up with BMI VP of fil,n/TV relations 
Doreen Ringer Ross. 
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NEWLY ANNOUNCED PROGRAMMING! 
A View from The Top with: Panelists To Date: 

Carlos Boughton, Brand Director, Tecate & Tecate Light, Heineken USA 

Sebastian De La Barra. Partner, Lollapalooza Chile, Lotus Producclones 

Edmundo Mendieta, President, Muslvlsa 

Jesus Lopez 
Universal Music 

Afo Verde 
Sony Music 

Delia Orjuela, VP Latin Writer/Publisher Relations, BMI 

Guillermo Page, SVP Commercial & Sales, Sony Music Latin 

Andrew Sunnucks, Co-Founder, Audio Network 

Roberto Tapia, Artist, Musivisa/Universal 

Steven Wolfe Pereira, SVP, Managing Director, MediaVest Multicultural 

Moderated by Billboard's Leila Cobo 

Plus ... FIRST ANNUAL BILLBOARD LATIN MUSIC MARKETING AWARDS 
The Billboard Latin Music Conference will honor the best Marketing, 

Branding and Sponsorship campaigns. which use Latin artists and Latin songs. 
To have your artist or brand considered, submit for free today. 

CATEGORIES: 
Best Print Campaign I Best Online or Social Campaign I Best TV Campaign I Best Tour Sponsorship 

Elig1bifity penod· Jan 2010 - Jan 2011. See website for details. 

BillboardLatinConference.com 

For Regist ration Questions Contact: Andrea Mar tin 212.493.4026 or Conferences@Billb oard.com 

For Sponsorship Questions Contact: Cebele Marquez 646.315.2961 or Cebele.Marquez@Bil lboard.com 

Fo r Discounted Hotel Rate Contact: The Eden Roe Renasissance 305.531.0000 ($259/night) 

PRESENT;NG SPONSOR: CONFERENCE SPONSOR: 

StateFarm BMI 



RIGHT BEFORE 
SOMETHING 

BIG 
IS ABOUT TO 

HAPPEN ... 
a palpable buzz fi lls the air, like the 
excitement oi your screen debut. 

Big things are always unfolding at 
Allegro Media Group. For 30 years, 
our wide range of distribution channels 
and financial stability have made 
us one of North America's prem ier 
independent d istributors. Today, we 
are successfully tackling the challenges 

of our ever-changing industry and 
seeking out every opportunity. Our 
passion, dedication and commitment 
to quality ensure your aud io and video 
products are met with anticipation. 

Experience our momentum. 

DIVISIONS 
Allegro 

Al legro Video 

Allegro Classical 

NAIL 

NewSound 

Music Design 

Allegro D igital 

Softland International 

Allegro Entertainment Canada 

-- SERVICES --
Allegro Racking 

Allegro Production 

Allegro Liccnsir1g 

Allegro Publ icity 

Allegro Graphics 

CELEBRATING 30 YEARS 
-- 1980-2010 --

MFl)I,\ (;R()lJI' 

Nu Buundarie!!,·. 

www.allegrorne di agrou p.com 

rJJ, 


