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EDIJORIALSJ,.COMMENTARY I LETTERS 

Rumble In TheBundle 
Music Bundling, Social 
Networking Require 
New A&R Approach 

BY RALPH SIMON 

The next year promises to significantly 
extend the growing power of mobile plat

forms in music and A&R. 
L.abds and artists need to ta.kc a much 

more incish•e view of how mobile con
tent can accelerate music sales by im
proving the digital bundling of an 
artist's work. 

More t.han ever, label A&R needs to 
be attuned to this important im perative 
and develop ways to drive cross•platform 
consu mption and purchase of content, 
with a far greater emphasis on social 
networking tools. 

What once seemed like a t hreat to 
the industry-sharing music-has be
come key to future sales. If listeners 
like what I hey hear and see, they'U talk 
about it on Tw itter, Faccbook or My
Space and tell their online friends to 
buy it too. Labels m ust work closely 
with artists to develop content bundles 
t hat generate buz7, on social networks. 
The best music bundles that do so give 
consume rs a taste of an artist's reper• 
toire, persona, visuaJ imagery and other 
social networking magne ts. 

The mobile music opportunity will 
extend be)'ond the handset in dustry 
this year to the au tomoti\'e bu siness, 
as carmakers provide consumers with 
,,.,ireless music and video deli•.:ery. The 
global automotive industry has been 
developing such in-car services for the 
past seven years, making use of me ta-

FOR THE RECORD 
• In the Feb. 6 Issue, Bi llboard 
Incorrectly reported that Simon 

Townshend Is Pete Towns hend's 
son. He is his brother. 
• In the same Issue, Billboard in
correctly reported that the Drive• 

by Truckers will play at a Record 

Store Day event ~t Best Buy in 
Asheville, N.C. The correct loca· 
tlon Is Harvest Records. 

• A column in the J~n. 30 Issue 
misquoted Bruce Fi te, president 
o f American Federationof Mu.si· 
cians, Local 9gIn Portland, Ore., 

regarding tho monies o ften with

held by club owners from lour· 
Ing act s. It should have read "up 
to $1,000," not $100. 
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data technology, Bluetooth delivery 
and C PS applications that will enable 
direct delivery of co ntent to cars, as 
well as providing musk search, down
load and payment mechanisms, We 
are finally e ntering a new era of the 
seamless mobile music experience in 
the automobile. 

Gan traditional A&R cope with the 
new demands of cross-platform con
tent delive ry? Successful artists and 
labels of the future will encourage col
laboration among creatives in m usic, 
mob ile a nd technology in order to 
produce dynamic bundles of mobile 
conten t far beyond the narrow config
uration of basic ringtones. Mobile sub
scribers want to have a broad range of 
mobile content from their fa\'orite act 
or "digital s timulator. " 

Savvy artists today need to have a ros• 
ter of new-media m usic professionals 
in their corner. in.duding a manager who 
understands the relationship bet\Yeen 
new and old media, innovative mobile 
app de\'elopers, small-screen video di
rectors, search engine optimization spe• 
cialists and audio engineers who can 
optimize sound quality for a variety of 
digi tal platforms. 

Vampire Weekend is an act that has 
a good underst,mding of this approach 
lo creative bundles. Trent Reznor and 
Green Day are two others that are cer• 
tainly protagonists for this th inking. 
One of the key people in this space is 
London-based Denzyl Feigelson, CF.O 
of AWAL (Artists Without a Label) and 

the creator of the iTu nes Live Festivals 
in Europe. 

AWAL has a team tha t operates in Lon

don out of producer Mickie Most's old 
recording studio complex. RAK Studios. 
T he team he lps acts construct mobile 
and Web bu.ndles as catalysts for driving 
new and increased audience. Feigelson 
was one oflhe stars at this year's Midem
Net, where he hoste:d special teach-ins 
to educate artists a nd ma nagers a bout 
this new bu.ndled imperative. 

Meanwhile, Tunewiki is indicative of 
the new breed of cross-platform compa
nies that have spnmg up in the past year 
or two. They have taken song lyrics and, 
by using enhanced mobile technology 
and CPS data, have created a compelling 
mobile game experience generating 
htmdreds of thousands of global down
loads. Tunewiki's Lyrics Legend plat
form has shown music publishers and 
artist managers a new way to grow rev• 
enue by exploiting their lyrics. 

Sales projectiotts for ZOl O s uggest 
that 1 billion mobile phones will be sold 
worldwide, with many hundreds of mil
l ions being Internet-enabled. Demand 
for greater mobile muslc experiences 
a nd improved user interaction will con
tinue to fuel th e substantial s ales of 
smarl phones that have the memory 
.and speed for mobile TV, social net• 
working, Web su rfing and access to 
"cloud-based" content. 

This is a potential growth opport u
nity for aU ioternational music markets. 
Consumer demand for a compelling mo
bile entertainment.experience ls sure to 
position such mobile apps. developers 
as Gravity Music and Smule to become 
as well-known as legendary A&R exec
utives of yo re. 

The music and management compa
nies that q Ltickly un derstand and make 
innovative b undled content for the al
ways-on, always-connected user will be 
the first to reap the rewards that cross
platform mobile promises as the next 
phase of the music business. 

Ralph Simon is CEO of the Mobilium 
fot.ernMional Advisory Group and 

formd,r/cha.irrna" emeritus of the Mobile 
Entert-ai-nment Fomm-Amtrkas. 
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THE 
LATEST 

NEWS 
FROM 

>>>LIVE 
NATION
TICKETMASTER 
INVESTIGATION 
REOPENED 
The United Kingdom's 
Competition 
Commission has 
reopened its 
investigation into the 
Live Nation
Ticketmaster merger. 
The commission 
confirmed that the 
original Dec. 22 
decision, which 
cleared the proposed 
merger in the United 
Kingdom, had been 
quashed. German 
ticketing company 
CTS Eventim 
appealed against the 
decision and the 
United Kingdom's 
Competition Appeal 
Tribunal ordered Feb. 
11 that the case be 
reviewed again. 

>>>CELINE 
RETURNING 
TO VEGAS 
Celine Dion will 
return to Las Vegas 
for a three-year 
residency at the 
Colosseum at 
Caesars Palace, 
beginning March 15, 
2011. Dion ended a 
five-year residency at 
the venue Dec. 15, 
2007. During t hat 
time, Dion's "A New 
Day11 show grossed 
$385 million and 
drew nearly 3 million 
people to 717 
performances. 
according to 
Billboard Boxscore. 
Tickets for the first 
54 shows are already 
on sale. 

>>>REAL
NETWORKS, 
SPRINT TEAM 
Although 
Real Networks 
unloaded t he 
struggling Rhapsody 
service, it' s still in the 
music business. 
Real Networks struck 
a deal with wireless 
operator Sprint to 
provide various 
music services 
including rlngtones, 
rlngback tones and 
full-track downloads. 
The companies say 
they will work 
together during the 
next several months 
to "streamline" all of 
Sprint' s music 
offerings. 

DIGITAL DISTRACTION JOIN THE SOCIAL LAST EXIT RISING TO THE TOP 
An interview with 

UMG's Lucian Grainge 

SLIDING AWAY 
Physical sales decline 
accelerates In Japan 

Making sense of the Old-media outlets try Value Music liquidates 
MySpace exec reshuffle crowd-sourced playlists its operations 

lf·i=iiiii BY ED CHRISTMAN I 

CRUNCH TIME 
As Terra Firma Struggles To Keep EMI, 
Citigroup Looms In The Wings 

While the recording industry struggles 
to develop new business mod.els,htre's 
the latest one tha t might com e to pass: 

a bank-owned major label. 
Terra Finna and its CEO Guy Hands 

are asklngthe British private equity fin111s 
investors to pony upan additional equity 
injection to satisfy the financial condi• 

tions of the £2.7 b il lion ($4.2 billion) Cit• 
igroup loao it used to buy EMI Group. In 

the meantime, cou" documents filed in 
Terra Firma's December lawsuit against 
Citigro up suggest that the bank is in no 

mood to negoriatea solution with Hands. 
The result? If Terra F-irma investors 

don't agree to an additional equity in• 
jection. Citigroup could begin taking 
concrete steps to assume control of EM I 

as early as June. 
Before Terra Firma sued Citigroup in 

New York State Supreme Court, a lleg
ing the lender had lied that there was a 
rival b idder for EM l , the private equity 
firm reportedly made an offer to inject 

£1 billion into EMI if Citigrou p would 
forgive a corresponding amount of debt 

(Billboard, No,•. 28, 2009). 
But Citigroup cut off discussions with 

Hands in November, preferring instead 
to hold talks with Andrew Chadd, direc

tor of Maltby Investments, Terra Firm.a's 

borrowing \'ehicle, according to letters 
a nd e•mails between Terra Firma a.nd 
Citigroup that were fi led as supporting 
documentation in the lawsu it. Terra 
Firm a owns EMI through its equi ty in• 
vestment vehicles Maltby Capital and 
Maltb)• Holdings and secured the C iti

group loan through Maltby Investments. 
In a No\'. 27 letter to Chadd. a Citigroup 

executive in London wrote, "\Ve consider 

that the equity interests now have no 
value and that we need to talk directly 

with you to ensure that the business is 
run in lhe interests ofits creditors." 

A Mallby Capit.11 financial repo rt re

leased atthe end ofJanuaryforthe fiscal 
year ended March 31, 2009, showed that 

EM I Group had £98 million of equity on 
its balance sheet, down sharply from 
£545 million at the end of fiscal 2008. 

EM I generated reven 11eof [l .569 bil
lion ($2.45 billion) in fiscal 2009, up 

7.5% from £1.46 billion ($2 .28 billion) 
in the prior year, accorwng to the report. 
That was nearly match cd by a net loss 

of [l.S67 billion ($2.45 billion), more 
than dou ble its loss of £757 million 

($ 1.18 billion) in the prior)'eaL The 2009 
net loss included £1.04 billion (Sl.62 
billion) in impairmerH costs to revalue 

EM l's assets. As the company contin
ued to cut costs and grow rti,·enue, ad
justed earnings before interest, taxes, 
depreciation and amortization surged 
79% to /).93 million ($458 million) from 

£164 m il lion ($256 m ill ion) i n 2008. 
And an EMI representative says that 
operating profits have ri::;:en subs.tan• 

tially in the current fiscal year as well 
(Billboard.biz, Feb. 4). 

While EM I cash flow iscapableof pay

ing off the interest payments on its debt, 
Hands needs Terra Firma's investors to 

put up £ 120 million ($187 million) in 

additional tqu.ity for future "cures" in 
order to satisfy its obligat ions under iL,;; 

Citigroup loan. The loa.n requires EM I 
to meet an un disclosed utioof EBITDA 

to interest. payments e,,ery quarter. 
In the Maltby repor t, Terra Firma 

warns that "absent any equity cure it is 
likely there will be a significant short
fall w hen the financial covenants under 

its banking facilities are tested" come 
March 31. It also says it 's seeking addi

tional funds from investors for cures to 
meet its q uarterly covenant tests through 
the end of March 2011 and that it may 
require additional funds from i ts i n

vestors to make up for a deficit in the 
EM I Group Pension Fund estimated at 
£10 million-£200 mill ion ($15.6 mil
lion-$3l3 million). 

The next crucial date for Terra Firma 

is June 14, when an equity injection would 

Dow n to t he w ire: Cltigroup's offices in Lo ndon (lop): Terra Firma CEO GUY 
HANDS ( left) speaks with Terta Flrma managing di rector PETER CORNELL 
last year in Paris. 

be due to satisfy the covenant test period 

ending March 31. If the fim1 fails toprD
curc the funds for an equity cure, Terra 

Firma will technically defa1Jto n its loan. 
That would clear the way for one of 

the following: 

• Citigroup begins assuming control 
of EM I. 

• Terra Firma forestalls a takeover by 
filing an injunction with the court hear· 
ing its lawmit. asking the judge to delay 
a Citigroup takeover until the trial has 
been decided. 

• Terra Firma files for Chapter 1 1 

bankruptcy protection for EMI. 
• Citigroup agrees to forgive a portion 

ofthedebt in exchange for an equityst.ike 
in EM I. leaving ·rerra Fim1a in control 

Representatives for C itigroup, Terra 

Firma and EMI declined to comment 
for this story. Last week, EM I held down 

fourofthe top 1 0spots on the Billboard 
200,among them Corinne Uailey Rae's 
"The Sea" (Gapitol). which debuted at 

No. 7, and l.adyAntebellum's"Need You 
Now· (Capitol Nashville), which topped 
tl,echartand repeats at No. l again this 

week (see story, page 16). 
But ifforra Finna investors don't step 

up to the plate, even an extended hot 
streak on the charts isn't likely to do much 

more than fore~'tall a Citigroup owner• 
ship interest or outright takeover. ••· 

MOBILE: Fo, 24/ 7 news and ana,lysls .biz on you, cell ph~ne or moblle devlc:e , 
go to moblle.b1llb0&rd.bi;i: 
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>>>ACTIVISION 
BLIZZARD POSTS 
WIDER LOSS 
Activision Blizzard 
posted a wider loss Feb. 
10 while tagging some of 
Its corporate cash for a 
shareholder dividend. 
The company has $2.7 
billion in cash and zero 
debt. Activision Blizzard 
has also authorized a $1 
billion share buyback. 
The v ideogame company 
behind the " Guitar Hero," 
"Call of Duty" and 
"World of Warcraft" 
franchises lost $286 
million in its fiscal fourth 
quarter. That compares 
with a $72 million loss a 
year ago. Revenue fell S% 
to $1.6 billion. 

>>>DRAKE 
TAPPED FOR 
SPRITE 
CAMPAIGN 
Toronto rapper Drake has 
teamed with Sprite for its 
"Spark" campaign, which 
will include a push on TV, 
digital, out-of-home and 
mobile applications. 
Drake stars in the 
campaign's first 
commercial, titled 
"Unleashed." The spot will 
run In four markets: the 
Philippines, Turkey, South 
Africa and the United 
States, where it debuted 
during the Super Bowl's 
pregame broadcast . 

>>>EMI 
PARTNERS WITH 
DAILYMOTION 
EMI has reached an 
agreement with 
Dailymotlon to deliver 
the major label's 
premium music videos 
to the video-sharing 
service's Web site, 
mobile site, iPhone app 
and the Dailymotion 
channel on Internet· 
connected TVs. 
Beginning in April, 
Dallymotlon users will 
have free access to 
videos from acts 
including Coldplay, Katy 
Perry, Robbie Williams 
and David Guetta. The 
deal covers all o f EMl' s 
labels as well as those 
represented by EMI 
Label Services and 
EMl's Caroline 
Distribution unit. 

Compiled by Chris M. 
Walsh. Reporting by Paul 
Bond, Antony Bruno, 
Mariel Concepcion, Andre 
Paine, Mitchell Peters, 
David J. Prince and 
Reuters. 
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MYSPACE3.0 
As Yet Another CEO 
Exits, Can Music Stop 
The Slide? 

The sudde n departure of MySpace 
C EO Owen Van Natta ra ises new 
conce rns over the fu ture of a com
pany embraced by the record-
ing industry as a key 
promotiona l par tner. 

As an nountcd Feb. 
10, MySpace ,vill now 
be led by a pair of co
prcsidents- formcr 
chief product officer 
Jason Hirschhorn a nd 
former COO Mike Jo nes. 
Hirschhorn oversaw tech nol-
ogy. produ ct developmen t, market• 
ing and PR and was, along with Van 
Nattat the scriio r executive most di
rectly in volved in MySpace Music. 
Jones ran point on th e overall My
Space usu experience, international 
deals and mobile initiatives. 

T h e resh u ffle comes just IO 
months after Van Natt.a was appointed 
CEO. T he arrival of the former Face
book chief rc\len ue officer, who h ad 
gone on to head up P laylist.com, a p· 
peared to m ark the star t of a new My
Space era after the ouster of founding 
CEO Chris DeWolfe. 

MySpace Musk president Court-

ney Holt, who had previously reported 
to Van Natta , is now expected to re
port to ll i rschhorn, who will likely 
take on a more d i rect role in ove rsee• 
in g MySpace Music, t he company's 
joint venture with Universal Music 
Group, Sony Music E ntertainment, 

Wa rner Music Gro u p, EMI 
Music and Sony/ATV Mu

sic Publish ing. 
llolt' s job appears 

safe . as any executive 
changes at MySpace 
Music would have to be 

approved by the board 
overseeing the joint ven• 

ture, which incl udes not 
only MySpace executives but 

also the ventu re's part ners. 
While Hirsch horn hails most re

cently from Sling Media. where he 
was president of the com pany's e n• 
rertain ment grou p, the music indus
try knows him best from his previous 
tenure as chief digi tal officer at MTV 

Networks. H irschhorn o versaw 
MTV's d igital media b usinesses, in• 
d uding the now-defunct Urge music 
s ubscription service. 

Jones, meanwhile, founded and led 
such startups as User plane , a 
provider of tools for online commu • 
n ities tha t AOI. bought in 
2006, and Tsavo Media, an 
on line content an d 
search network. 

Ac cording to a 

leaked internal memo 
announci ng the move, 
the executive s hakeup 
v.1on't affect th e com
pa ny's stra tegy to m ake 
MySpace a social en tertain · 
ment hub that co mbines the ability 
to share a nd recommend con tent 
amon g members. But it's now u p 10 

H irschhorn and Jones to e xe cu te 
that vision more e ffectively. 

Their task won' t be easy. As a SO· 

cia l network, MySpace has bee n 

• • 
As a social network, MySpace 
has been eclipsed in the last 

hvo years by Face book. 

eclipsed in the last two years by Fate• 
book. Accord ing to December traffic 
data from comScore, Facebook had 
112 million un ique visitors access the 
site an average of27 times d uring the 
month, while MySpace had 57 mil
lion un ique users access the site 14 

times. While Face book doesn't 
have a music service. it's 

leading the way in appli
cation innovation by 
opening its platform to 
outside developers. 

The one advantage 
MySpace had over Face

book was that celebrities . 
especially music ar tists, 

used i t as their primary tool for 
communicating with fan s by updat
ing their profiles with the latest news. 
But Tw itter h as taken much of the 
wind out of those sails as ,vell. 

The success of MySpace depends 
on its a bility to move past i ts recen t 
executive power struggles and repair 
its relation ship with frustrated par
ent company News Corp. That 
Hirsch horn an d Jones were hi red by 
News Corp. chief di gita l officer 
Jonathan Mill er bodes we ll for the 
pa ir. But the appo intmen t of two 
power-sharing co-presidents, which 
sources say isn't an interim s tep, 
could spark tension o,·er lime. 

360 DEGREES O F BILLBOARD 

TITO 'EL BAMBINO' 
LEADS FINALISTS FOR 
BILLBOARD LATIN 
MUSIC AWARDS 
Urban-leaning acts dominate 
the list of finalists for the 2010 
Billboard Latin Music Awards, 

led by Tito ''El Bambino," reg
gaet6n duo Wisin & Vandel and 
urba n/bachata act Aventura. 

29 on the Telemundo network 
from the Coliseo de Puerto Rico 

in San Juan. It will mark the first 
t ime that the awards show
Telemundo's top-rated annual 

special-will be held outside of 
the continental United States. 
The awards are the cul mi nation 

of the Billboard Latin Music 
Conference, which will be held 

April 26·29 at the Condado 
Piaza Hotel in San Juan. 

the Lat in digital album of the 
year, which joins the Latin dig
ital download and Latin master 
ringtone of the year categories 

to honor digital music releases. 
A total of 57 awards-In

c luding ones for label, tour, 
writer and producer of the year 

-will be given out, with final

ists and winners determined 
by the Nielsen SoundScan 
sales and Nielsen BDS radio 

airplay data used to compile 
Billboard's weekly charts dur

ing the period of Feb. 7, 2009· 
Jan. 30, 2010. Album cate-

gories are limited to titles that 

didn't chart before the Nov. 8, 
2008, Issue and exclude flna I· 
lsts from the prior year's Latin 

Music Awards. 
Top finalist Tito "El Bam

bino" benefited from not only 
strong sales of his album 
"El Patr6n" but also a radio

friendly sing le, "El Amor," that 
traversed every Lat in format 

Tito "El Bambino" is com pet· 
ingfor18awards, for his album 
UEI PatrOn" (Siente/Universal) 
and the single "El Amor ... Wisin 

& Vandel are up for 14 awards, 
and Aventura is vying for 12. Re· 
gional Mexican singer/song

writer Espinoia Paz is a finalist 
in eight categories, while Luis 
Fonsi, Banda el Recodo and La 

Arrolladora Banda El Lim6n are 
up for six awards each. 

The Billboard Latin Music 
Awards, presented by State 
Farm in association with T-Mo

bilei will be broadcast live April 

The 2010 awards include the 
creat ion of the artist and new 
artist of the year categories. to 
honor artists with the best 
combined performances on 

Billboard's Hot Latin Songs 
and Top Latin Albums charts. 
These awards will replace the 

separate artist and new artist 
of the year awards that had 

been given for performance 
on the two charts. 

A lso for the first time, Bill
board w ill present an a.ward for 

6 I BILLBOARD I FEBRUARY 20, 2010 

Wisin & Yandel's strong 

sales f0< their album "La Revolu· 
ci6n"(Machete/Universal)made 
them finalists in the Latin artist 
and Latin album of the year 
categories, while a plethora 
of singles made them finalists 

in a variety of other categories, 

including hot Latin song and 
tropical airplay song of the year. 

Aventura is up for Latin artist 
and hot Latin songs artist 

of the year, duo or group, 
while i ts album " The Last" 

(Premium/Sony) is up for 
Lat in album of t he year, 

among other awards. 
For acompletelistoffinalists, 

go to billboard.com. 
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Congratulations Tricky and Mark on your Grammy wins 

for "Song of the Year" and "R&B Song of the Year" . 

With love, your peermusic family 
!thanks to you, the Publ:sher of the Year) 
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Faced with growing competition from 
online music video and lntemet rc1.dio, 

the operators of traditional media out• 
lets are adopting such new-media tat• 
tics as crowd-so urcing and social 
networking to com pete for the eyes 
and ears of music: fans. 

The most recent is SWRV !pro
nounced "swer ve \!) , an interactive 

music network from Music Choke 
that Cox Communications has added 
to its digital cable lineup in five mar
kets in what is expected to bea nation
wide rollout (Billboard.biz, Feb. 10). 
The nehvo rk relies on viewers to pro
gram the channel by having them vote 
o n what video will play next through 
text messaging or online tools. 

To compete with the Internet for 
viewers, con tent can't just be offered 
on demand. Instead, Music Choice 
CEO David Del Beccaro says, tradi
tional media o u tlets need to provide 
the same level of community, user e n
gagement and sense of ownership 
with their programming as onlinc 
sen •ices do. 

"Users of this generation no t only 
want to watch w hat they want when 
they want, t.heywant to participate in 
the content and conLTol it." Del Bec
caro says. 

SWRV just went live. soirs too early 
to tell whether the strategy will payoff. 
But.a s imilar crowd-sourced program• 
ming ini tiative for terrestr ial radio 

1•1ldi@I BY A NTONY BRUNO 1 

FOLLOWTHECROWD 
SWRV, Jelli Marry Old-Media Music Outlets With Social Networking 

Get social: SWRV viewers can vote for which video they want to see next ( le ft) and submit clips of themselves 
Introducing a video (right). 

broadcasters from startup firm Jelli 
offers some insights. Through an on
line voting system, Jelh listeners con• 
trol in real time the songs played on 
participating radio statio ns . The 
startup com pan)' has deals with CBS 
Radio, Triton Media Group and Aus
tralian radio nehvork Au~i.ereo. 

In June, CBS' modern rock KITS 
!Live 105) San Francisco began airing 
a two-hour block ofJelli-programmed 
music on Sunday nights. Pleased with 
the response from listeners, the s ta• 

non began a iring Jelli programming 
weeknights from 8 p.m. to midnight 
Jan. l l. Since then. CBS Radio/ San 
Francisco VP of programming Michael 

Martin says listen ersh ip d uring that 
time frame jumped 40% among teens. 
50%among males aged 18-34 and 35% 
amo ng all 18-34 listeners. 

In addit ion to the ratings impact 
these initiatives can have on traditional 
media networks , there's a]so the 
equall)' important goal of driving traf. 
fie to their Web properties. A Bridge 
Ratings study found that wh ile 84% 
of U.S. f n ternet radio usersregularl)' 
listen to at least tive minutes of pro
gram m ing provided by a terrest rial 

broadcaster, comp ared with 62% who 
reg,tlarl)' do the same for Internet-only 
streams, the difference wil1 disappear 
by the endof2016 when both will com-

<:.reditors, sources say. 

Value Mu sic execut ives didn't re· 
turn calls for comment. But Gor
don Brothers Group, a well•known 

liquidation fi rm, confirmed tha1 it 
has shuttered 14 s to r es on t he 
chain's behalf. 

Among traditional record store 
chains, Value Mu s ic had been the 

third-largest player still in existence, 
behind the 553-unit Trans World En
tertainment. and ithe 1 SO-unit Hast
ings Entertainment. 

m and equal attentio n among listen
ers. And according to Nielsen Online, 
the number of uniq ue U.S. visitors to 
online video sites has jumped 3 39% 
since 2003, ·with time spent on those 
sites up 2,000% in the same period. 
for terrestrial radio and cable TV to 
effectively compete ,1o.,ith Internet-only 
senices. they'll need to offer a com
pelling onlinc experience too. 

Jelli helped double t raffic to KITS' 
Web site since June, s ays Jelli CEO 
Mike Dougherty. The SWRV nehvork 
is also available on the Cox Web por• 
ta.I. where it provides m usic videos on 
demand but is onl)' available to Cox's 
broadband Internet subscribers. 

By November of that ~1ear, Value 

Music managed to successfully reor· 
ganize and emerge from Chapter 11 
with about 70 storc.s, but it still owed 

money to the major suppliers, which 
it agreed to payoff overtime. Bul ithad
n'tcompleted those payments when it 
ran into trouble again last )'ear. Some
time in the fall, the Value Music prin

cipals went to the majors, hat. in hand, 
as Icing them to accept a "haircut" -in
dustry parlance for debt forgiveness

but were turned dO\\"Tl, sources say. 

Both Cox and CBS are leveraging the 
endmingcachetoftheirtraditional net• 
works to drive interest in their new
media programs and Web sites. Those 
watching SWRV on Cox can interact 
with thesenice beyond just controlling 
the programming, from sending text 
messages that scroll below each music 
video to submitting dips of themselves 
in troducing their favorite videos tl1a t 
will air on 'IV, something online-only 
m usic video services can't provide. 

·' Jt' s true you can watch music 
videos online," Dd Beccaro says, "but 
you're not going to get o n national TV 

on You'fube." 
It remains to be seen how well this 

tac"ticcan be applied tootl1ermusicfor
mats and demographic groups. SWRV 
primaril)' targets 13- to 24-year-old fans 
of pop music; Jelli concentrates on 
rock and alternative rock formats that 
focus on 18- to 24-year-olds. Both rely 
on users with broadbar'ld Intcrnctac~ 
cess and home com puters, which 
could affect usage by country, urban 
and Latin fans, who studie5 show are 
less likely to have either. 

Mobile p latfor m s p ro vide a way 
around such li mitations, v.'lth SWRV 
enabling mobile voting and Jelli de
veloping a smart-phone app. Such 
initiatives show that the line between 

old and new media need not be so 
much a division as a point of poten • 
t ia I convergence. 

shopping centers. Cen tra.1 South also 

was competi ng in outlets, so the 
m erger was a natural. 

After it emerged from Chapter 11, 
Value Music started down a different 
path and began buying well-known 
local indie stores and small regional 
chains around the co untry. It started 
with two Manifest Discs & Tapes in 

North Carolina. ft then acquired eight 
Record & Tape Traders in Maryland; 
Gem Cit)' Records in Dayton, Ohio; 
Vinyl fever in Tallahassee. 11a.; Back

But sou rces say the company ran 
into trouble in the second half of last 

year when its bank pulled Value 
Music's revolving credit facility. 

Consequently, 
sources say that Value 
Music told some of i ts 
suppliers last year that 
it would dose down its 
mall stores. which o p• 
erate under the name 
Sound Shop, and its 
outlet stores, which op

e r ate u nde r the 

RetaD 
Track 

door Discs & Tapes in Co
t.ui, Calif.; and Bart's CD 
Cella·r in Boulder, Colo. 

Since December, 
Value Music has been 
running going-ou t·of
business sales withou t 
m uch fanfare. Bu t 
when it began closing 

beloved s t ores like 

Without 
ASound 
Value Music Closes Most Of Its Stores 
As It Prepares For Liquidation 

Value Music, one of the last of the 
old-guard record store chains, is 
quietly liquidating. 

The 35-unit, Marietta , Ga.-based 
company has shuttered most of its lo• 
cations in lhe last six weeks and only 
six stores were open at press time: hvo 
Manifest Discs & Tapes in North Car
olina. two Record & Tape Traders in 
Maryland and two Spin City stores. one 
in Memphis and one at the Mohegan 
Sun Casino in Uncasville. Conn. 

Employees who answe red the 
phone at those stores sa.id there aren't 
any plans to close them. Rut sources 
fam iliar w ith the situation say that 
Value Mus ic has been in a death spi• 
ra l for the past 18 mon ths and will 
even tually dose a.U o f its remaining 
stores. Once it's done liquidating the 
company, the chain will pay off cred
itors without formall)' filing Chapter 
7 or 11 because such legal proceed
ings would drain money away from 
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That created two problems. 
Fir st, it's difficult to run a m usic 

retail chain on .a cash-now bas is, 
considering the .seasonality of the 
business . let alone the current eco

nomic environme,nt. Even worse, the 
chai n was st ill on the h ook to th e 
m ajor labels from its fi rs t. go-round 
with Chapter 11 in February 2003. 

That bankruptcy fi ling occurred 
within months of a merger between 
Value M usit and Central South Music 
Sales of Nashville, which formed a 125-
store chain with about $140 million in 
annual revenue. But Central South's 
poor recordkeeping on liabili ties
which Value Music's auditor didn't un

CO\'er during its dt.1.e diligence to close 
the deal-swamped that merger, forc
ing the chain into bankruptcy "'th $12 
million owed t.o suppliers and $5 mil

lion owed to the bank. 

names Music for a 
Song and Music for l.ess, but woitld con
tinue to operate the indie stores it had 
acquired during the year. 

Value Music emerged in 1993 from 
the ashes of the old Super Club 
chain- itself an amalgamation of the 
Record Bar and ·rurtle's Music chains. 
After Super Club was sold to Block
b1.1s t.e r Entertainment, Turtle's veter
ans Rob Perkins, Brian Poehner 
and Brian Smith and an investm ent 
g rou p that included Home Depotco
founder Arthur Blank capitalized on 

the real·es tate o pportun ities pre
sented by the then-em erging outlet 

Ba rt's, Gem City an d 
Backdoor, news stories started appear
ing in the local press. 

In a story on the dosing o f Bart's, 
the Daily Camera newspaper in Boul
der quoted Andy Schneldkraut, 
O\'mer oflocal music retailer Albums 
on the Hill. 

" [ do feel sad," Schneidkraut said. 
""!be times, they are a changing, and 
I don't think we're the better for it We 
all did better when there were 15 stores 
in town." 

.biz Fot 24/7 ro.tall news and anol~1l1, 
110 blllboatd.blz/tetall. 
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Hello, 
America: 
SLOW CLUB, 
a Sheffield, 
England, duo 
signed to 
MoshiMoshi 

• 

.__._.~ 

Crossing The Pond 
U.K. Label Moshi Moshi Enters U.S. Market With !K7 Pact 

By the looks of its 10th-anniversary party 
at the South Street Seaport In New York 
last summer, U.K. label Moshi Moshi i s 

well•known among local trendsetters. 
The label has a strong track record, 

counting Bloc Party, Hot Chip , Tilly & the 
Wall, Architecture In Helsinki and Mates 

of State among the bands it has helped 
break. And more than 10 years in, it can 

still spot a promising group-recent signee 
the Drums graced the cover of NME in Jan
uary as a promising band to watch In 2010. 

But despite its accomplishments and a 
number of U.S. groups on its roster, Moshi 
Moshi didn't have an officia l stateside 

U.S. market, the label spent considerable 
time and effort targeting audiences here. 
"We would throw parties at [Sout h by 

Southwest] and in New York," co-founder 
Michael McClatchey says. " We would also 

do synch deals w ith our bands over here. 
Slow Club, in particular, have been very 
successful at licensing." 

And while Moshi Moshi's presence out
side of the United Kingdom has only re
cently grown, the label has been expand

ing its operations at home for quite some 
time. " We have a deal with Island where 

we act as sort of A&R consultants," Bass 

says. "Some of those deals include an up-

The 
Indies 

stream option. We have a deal 
like that for Drums and for the 
Cock n Bull Kid." 

The label also has a success

presence, preferring to li
cense albums to other part
ners. But tha t's about to 
change, as the label has 
signed a deal with label serv· 
ices group !K7, an agreement 

that will also set it up with 
distribution throug h RED. 

CORTNEY 0 
~"'~ 

ful singles club, and Bass and 
Mcclatchey manage a handful 

of bands signed to the label, 
Including Slow Club and 

"It's a good match for us," 
Moshl Moshl co-founder 

Stephen Bass says. "We've 
gotten to be the right size over the past 10 
years, and we're in a p lace where the tech

nology makes it possible for us to expand 
into the U.S. It's beneficial for !K7, too, be
cause they were primarily known as a dance 

label, and this expands their reach." 
Under the agreement , !K7 will coordinate 

marketing, help Moshi Moshi artists connect 

with U.S. booking agencies, oversee the 
manufacturing and shipping of releases, 

feed releases to RED and coordinate press 
and radio campaigns. 

"We needed to work with someone who 

was in the market already," Bass says. " We 
only have three-and-a-half staffers in Lon

don, and we knew we couldn't enter another 
market entirely on our own." 

By contrast, !K7 has an office in Brooklyn 
w ith a full-time staff o f six-certainly not a 
Fortune 500 corporation, but more support 
than Moshi Moshi had before. In addition to 

releasing albums on Its own label, !K7 has 

label services deals with such artists as the 
Whitest Boy Alive and also provides services 
for U.S. labels expanding in Europe. 

While Moshi Moshi wasn't officially in the 

Metronomy. 
But despi te their success, 

the label's founders st i ll strug-

gle with the vagaries of the music business. 
" we~ve seen so many bands get big very 

quickly and then disappear, and it's a real 
concern," Mcclatchey says. '''It's a strug
g le, because you want your bands to at

tract attention, but too much, too soon is 
never beneficial." 

Bass says Moshi Moshi tries to let artists 

develop touring careers and core fan bases 
to prevent them from becoming flashes in 

the pan. "We started working with Slow Club 
in 2006, and we just put the album out in 
the U.K. last year," he says. "A big part o f us 
didn't w ant to wait, because we liked the 

album and believed In It, but we knew we 

needed to tour them first." 
Mcclatchey says he sees rays of hope in 

some artist development stories and hopes 

Moshi Moshi can mirror those. "Look at 
[bands) like Dirty Projectors or Grizzly 
Bear,'' he says. "They had the room to grow 

and experiment and it's worked out for them. 
It's inspiring for us." 

.biz 
For l " /7 lnd les neWJ and analys,ls, 
-5ee blllboard.blz/lndies or f~ low 
billboardlndies on Twitter. 
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THE SOUTH BY SOUTHWEST 
MUSIC AND MEDIA CONFERENCE 
showcases thousands of musical acts from 
around the globe on over eighty stages in 

downtown Austin. By day. industry reps do 
business in the SXSW Trade Show and partake 

of a full agenda of informative. provocative 
panels and interviews featuring hundreds of 

speakers of international stature. 

REGISTER TO ATTEND SXSW 2010 
Go to sxaw.com now to take advantage of 

current registration discounts and book your hotel. 

SXSW 2010 KEYNOTE SPEAKER 
Smokey Robinson to deliver the keynote • 

address on Thursday, March 18. 2010. 

SXSW 2010 MUSIC ANNOUNCES 
OVER 900 SHOWCASING ARTISTS 

Visit sxaw.com/music/shows/bands 
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UNIVERSAL 
USIC GROUP 

CO•CEO 

L cian 
G:rainge 

_As.he--prepares to move to New York, the 
future head of the world's largest record 
company talks about the challenges ahead. 

Lucian Grainge was once described by Doug Morris, the man Grainge will replace as CEO of Universal Music 
Group (UMG) Jan. 1, 2011, as a " killer shark." 

uHe is so deceptive with that little kind face and those little glasses," Morris said several years ago. "Behind 

them, he i s actually a killer shar1<." 
" I loved lt" was Grainge•s response when that comment was put to him. 

Grainge has been in the business all his working life, in both publishing and recorded music. In 1979, the 18-

year~old Clash and Sex Pistols fan from north London joined April Music/CBS as a talent scout and song plugger 
and was eventually promoted to head of the creative department in 1981. His first signing was the Psychedelic Furs. 

Forthepastl0years.GraingehasheldseniorpositionsinthemanagementofUniversalMus~includingchairmarv'CEO 
of Universal Music U.K. in 2001. In 2005 he was appointed chairman/CEO of Universal Music Group lntematlona\ head

ing the division that manages the group's busjnesses in more than SO countries outside North America. 
But the 49-year-old still stresses his role as adeal•maker. " I was a talent scout then, and l'ma taJentscout nowt 

he said of his mid-'80s career at MCA Records, during his acceptance speech for the Music Industry Trusts' Award 
in London in November 2008. 

Billboard editorial di rector Bill Werde caught up with Gralnge the day after UMG formally announced his as

cension. He dedi ned to address any specific industry or company issues, but was happy to discuss his upcoming 
role in broad terms. -Andre Paine 

Now that UMG has announced 
its succession plan, can you tell 

u5 w hat your first o rder of bu.si~ 
ness wlll be when you assume 
the position of CEO? 
Well, I suppose to really get to know 
the nooks and cn nnies of the U.S. 

operation. !'II be working alongside 
Doug for six months, beginning in 
fuly. And I 'll look to continue our 
company's investment in a rtists, 
m usic a.nd people-that sort of col
lision betv.·een creativity, entrepre• 
neurial risk•ta.kingand profitability. 

W hat do you see as your com· 
pany's biggest challeniies In the 
coming year? 
There are two things. Job one is to 
continue the excellence and c reativ

ity of the music- by fostering theen
vironmcnt that the label presidents 
andchaim1en can flourish in, bymak• 
ing sure the investments and the risk
taking fund.s are protected for them. 

Second, I need to stop-the in
dustry needs lo stop-file sharing 
and piracy, so that what we create 
and invest in isn't sort of walking 
out o ne door. \Ve can't have a situ• 

ation where business partners are 
uncomfortable investing in new 

models because there's no ma.rgin 
in it. because they are competing 
with "free." We need to look tow.a rd 

both government regulation-on a 
national as well as g lo bal basis-

and market-led and market-based 
commercial solu tions. 

And we need to have more hits 
than anyone. 

On a personal level, as you take 
on this phenomenally h uge role, 
what sort of managerial chal
lenges might you face? 
I ·ve been in the industry all my life. 
I've been in the company many. 
ma.ny years. I've managed a port• 
folio of50-odd individual countries. 
My relationships and my respect 

for the American opera.tio:n and 
label-the entire senior manage
ment team- is extremely strong. 
I've had very good relationships 
with the sou nding board of the 
company for the last six years. I was 

the U.K. receh1er and international 
m arketer over the last 10 years. I 

have been in the U.S. mont hly 
pretty m uch for the last five years 
or so since I became the in terna• 

tional head. With those relation
ships. and with Doug's support. I 
think the transition will be as seam• 
less as possible. 

How does your family feel about 
moving to New York? 

My daughter is 10, my son is 16, and 
I have a stepdau ghter of 22, and 
they're incredibly excited. l t'sa great 
time for them to make this kind of 
move. We we-re looking at our pass• 
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ports and they have been coming to 
the States with m e--either on holi

day or where we\ •,e combined spring 
breaks and board meetings-prob
ab]y threeor four times.a year, so this 
is as natural a progression for us as 
it could be. \Ve have school sorted 

out, and we're in the final throes of 
working o ut where we'll live. 

W hat are the key things you've 
learned from Doug, both as a 
pcrs-o n and as n CEO? 

He's done the mo.st unbelievable job 
leading our com pany through this 
period. You know, he and I have a 
h uge amount in common. We'recut 
fi-om the same doth, both musicguys. 
I've learned a.n awful lot from him 
over the years- probably phiioso• 
phies. the levels of encouragement, 
the levels of advocacy .Ind endorse• 
ment that he spends has inevitably 
rubbed off on me. Me empowers peo
ple and he respects creativity, and 

thafswhere I've ended up. 

He clearly has a great warmth 
toward you. He told me an en .. 

dearlng story about a cupcake 
and a photo Iha-I I won't be pub• 
lishlng without hi$ permission. 
That's right ~aughsl. I am obviously 
\'ery excitedt and it is a. great honor 
succeeding Doug. He's a great guy, 

and he's been an enormous part of 
my career. 

Wecanfthave 
a situation 
where business 
partners are 
uncomfortable 
investing in n ew 
models because 
there's no margin 
init, because-they 
are competing 
with 'free.' 
W hen in your career did you st.art 
to get the notion that maybe 
there w as a bigger Mure for you? 
If you had asked me when I was 

starting if I'd be having this con
versation . it would have been 
unim aginab le . I've always been 

myself, and l will continue to be 
myself. I arn a nl.u sic: guy. It's i.n 

my bones to work with crazy peo
ple and writers and A&R people. 
That's someth ing that I 'm ver y 
comfortable with. But for sorne 

reason, I 'm not quite sure why, I've 
always been able to marry that with 
n1nn ing a business. You marry cre

ativity and commerciality, and this 
is where it's ended up. 
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Straight To You 
Direct-To-Consumer Sales Tools Grow In Sophistication 

The digital campaign launched 
last October by Boston ska 
band the Mighty Mighty Bos
stones did more than promote 
the release of thei r la test 
album , ""Pin Points and Gin 
Joints.• According to Patrick 
Faucher, CEO of direct-to-fan 
service provide r Nim bit, the 
g-roup's initiative also proved 
that "with a little creati\>ity and 
t he right tools, the d irect-to
fan ch annel can become a 
high ly valu able part of an 
artist's business." 

Using Nimbit's tools. the 
Bosstones gave away a new 
song to help collect e-mai l 
addresses and Facebook con
tacts and sold bundled pack
ages of the new album and 
tickets to upcoming shows on 
its \Veb s ite. 

Pay atte nt ion: DICKY BARRETT of the Mighty Mighty Bosstones. which sold 4,000 copies of its 
a lbum 'Pin Points and Gin Joints' d irectly to tans. 

T he result' The band sold 
4,000copiesof" Pin Points and 
Gin Jo ints" and m o re than. 
8,000 concert tickets d i rectly 
to consumers and through 
Ticketm aster. It also compiled 
a fan database ofS,000 names 
and dou bled i ts n um bcr of 
Facebook friends to 14,000. 

"Their direct-to-fan efforts 
actually helped d r ive what's 
happening in the t raditiona l 
retail channels1 " Faucher says, 

After a few years of steady 
growth, d i rect-to-consumer 
sales are better-positioned to 
deliver significant returns. 
Gone are the days. whe.n a lone 
widget placed on a MySpace 
page was considered a lifeline 
to fans. Today, sel1in g music 
directly to consumers means 
using su ites of commu nica
t ion and analytical tools and 
building o r managing online 
artist stores. 

T he emergence of ne w 
d iTect-to-co nsumer service 
providers is partly a reaction 
to t he decl ine in phys ical 
retail. A mass merchant can't 
replace the now-defunct spe
cialty record stores that once 
served more serious fans and 
created a n o pportunity for 
companies like indie music 
distributor Redcyc Distribu
tion, which says the direct-to· 
eonsumcr eategory is now one 
of its top 10 accounts. 

.. When 'lower went under." 
says Glen n Dicker. co~owner 
of Red eye and Yep Roe Rec• 
o rds, "that was the big signal 
to us that we needed to look 
and see how we were going to 
reach the music fans that were 
going to be gone.· 

TI1e solution was to contact 
fans directly. Redeye's l l spot 
e-commerce ser vice enables 
such acts as Da,..id Byrne. Sun 

DOUBLE-SIDED AX 
After nearly a year 's delay, the You Rock 
Guitar is available for purchase. The hybrid 
g ultar/ g;.,me controller from Inspired 
Instruments ( formerly ezGe.ar) alm5 

to be the 0 bridge between video

games and real music." Users can 
plug the d igital guitar tnlo an arnp 
or iPod to play It like a conventional 
guitar, utilizing its touch-sensitive neck 
with " string-like" Impressions. It also comes loaded with 
b.lckground musk: to p lay along to and lessons on chord 
progressions. With optional Gamenex cartridges, the 
g uitar doubles as a controller for either .. Guitar Hero" 

or "Rock Band" on any gaming console. 
The You Rock Guita r ca<ts $180; each Gameftex car· 

tridge costs $20. -AB 

Kil Moon, the Supe rsuckers 
and Los Straitjackets to sell 
m usic and merchandise d i
rectly from their Web site. Ser• 
vices include order processing, 
sh ipping, marketing and re• 
port ing sa le s to Nielse n 
SoundScan. Clients "don't 
have the time or resources· to 
handle such services th em• 
st.Ives, Redcye director of op
erations Aaron Freeman says. 

Direct preorders made up 
3% of the first-week physical 
sales of Grizzly Bear's 2009 
albu m .. Veckatimcst" an d 

more than halfof such sales of 
Su n Kil Moon's 2008 album 
"'April," accord ing to Freeman. 

Meanwhile. companies like 
Kimb it, RcverbNation and 
Topspin offer services that 
allow artists to m anage their 
marketing campaigns through 
e-m ail, Facebook, MySpace. 
Twitter and other platforms 
from one place. 

.. Now there is a convergence 
that's palpa ble," Nim bit's 
Faucher says, "and it's causing 
people to take a look at these 
tools as an interact ing func• 
tion set that creates a commu• 
nication ch annel. " 

Facebook's emergence as a 
t rusted social network has 
given d irect.to-fan services a 
valu able environment for 
building relationships, which 
has h e lped get con sumers 
more accustomed to buying 
music directly from an artis t, 
f aucher sa)'s. 

.. Cons umers are over the 
hum p in terms of trust in g 
more than just Amazon and 

iTuncs,· he s.a.ys. 
Even m ajor labels are find

ing advan tages to selling mu
sic directly to con~-..am ers. Two 
years ago, \Varner Mu s ic 
Group's Alternative Distribu
tion AIJjance acquired indie 
music lifestyle store lnsound. 
which had a digital :;ales infra• 
structure that enabled \Varner 
labels a.nd artists to open their 
O"-'ll download stores. 

"'The more ub iquitous and 
the more d ig ital m usic gets, 
the more avidly fans are crav
ing othe.r ways and other prod· 
ucts and experiences to mark 
them as not just an average fan 
but a special fan, " says I n
sound co-founder Matt Wish
now, who is now senior VP of 
d irect to consumer at \VEA. 

Us ing Cisco's n ew Eos 
platform, which adds social 
media an d da ta an a lyt ics 
capabilities to Web site s. 
Fueled by Ram en/ Atlantic act 
Paramore sold 4,300copies of 
a $39.99 bundle that included 
a CD of new al bum .. Brand 
Kew Eyes," a 7•inch single with 
four acoustic tracks, a DVD, a 
16-page color booklet, an ex
clu sive poster and five col• 
lectible photos. 

Direct-to-consumer sales 
will be more than a niche seg• 
ment, \Vishnow says. 

"' I view this as m uch mort 
than complement,ary,• he says. 
'"I imagine this being a serious 
supplemental business for the 
music industry." 
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BITS & BRll:l=S 
WEB·ONLY RADIO 
DRAWING GREATER 
SHARE OF LISTENERS 
Ofthemorethan60 m illion 
weekly Internet radio lis· 
teners in the United States. 
84% regularly listen toter

restrial simulcasts, while 
62% tune In to Web-only 
stations, according to a 
Bridge Ratings study. Those 
who l isten to terrestria l 

simulcasts do so for an av
erage of 2.5 hours per day, 
while Web-only fans l isten 

an average of 1.4 hours. 

Creative All ies that con· 
nects designers and art stu

dents with bands and fes· 
tlvals looking for design 

ideas. Participating fans 
can use the site to upload 
their work in hopes t he 

artist or festival it was cre
ated for will license It for 
sale. Artists, promoters and 
managers can either choose 
from designs that already 

exist or post requests for 
specific work and chose 
from the best submissions. 

The site also features other 
Bridge Ratings predicts media such as games and 

that by the end of 2016 the radio commercials. 
percentage of Internet 
radio l isteners who tune in 

to simulcasts and Web-only 
stations will reach parity at 

about 77%. " Internet-only 
radio streams are perceived 
to b e more 'adventurous' 

and are better sources of 
music speclallzatlon or dis· 
covery than what terrestrial 

radio streams provlde,11 

Bridge reports. 

'GOD OF WAR 111' 
EDITION COMES 
W ITH DIGITAL EP 
When the highly antic i• 
pated "God of War I ll" 
v ideogame arrives March 

16, the "Ultimate Edition" 
of the title w lll feature a 
redemption code to down

load a d igital EP "sound• 
track" called "God of War: 
Blood and Meta l." Created 

NEW SITE CONNECTS In conjunction with Road· 
DESIGNERS WITH runnerRecords, lheexctusive 
BANDS, FESTIVALS p laylist features new and 
Music Allies, a marketing previously unreleased music 
firm that works with labels, from K illswitch Engage, 
artists and music festivals, Dream Theater, Trivium, 

is starting a venture called Opeth and Taking Dawn. 
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II -I TITLE 
COf-R:.t t•YTTi.~ 

o:i1~A1.Mmt -II BEDROCK 
'l'OJt.G'I.IO-"EVFOO'JMiGlltml-

2 2C NEED VOU NOW 
t,m"-"TQ'ELU,U 

3 " 
TIK TOK 
~$HA 

4 
HOW LOW 
U.(IAC~ 

• ia BAO ROMANCE 
varGA.GA 

8 SAY SOMETHING 
11\.$..A~l)f{Al\JIII\G(IIW(l 

7 a2 t GOTTA FEELING 
ffBOCIClVFDPEAS 

8 10 SAY AAH 
mYSCl'i&?JEAl\iltttS~OU!'i 

• ?I EMPIRE STATE OF MINO 
JA'i-2-Al(M.l<IVS 

10 25 ~~~-9: ~~YP~AOOY'S HOME} 

"Hey Daddy (Daddy's Home)" roar5 
25·10 in only ih-Hcond week on the 

chart, becoming the third top 10 smash 
for Usher. His previous entry, "Papers,-
peaked at No. 6 last December and fe-11 
off the chart last WHk after-14 WHks. 

11 10 1AM 
~J91.16F 

12 26 DROP THE WORLD 
ui .,,.,,~e ffJon.,m:; EIMEM 

13 II II TRY SLEEPING WITH A BROKEN HEART 
lt)JCIII K'EVS 

14 13 17 TIE MEOOWN 
1MIKMfD1L.l.=ll'-IGRA'fJ 

18 18 13 IT KILLS ME 
r\l:LA!tlE FOi" 

18 19 STEADY MOBBIN' 
'YOJll(i Wtl:Y JLltTl.'W:. 6UC0 Mt,~[ 

17 ,. FOREVER 
JAAkl: fUJ!JillllG KA.~n '1,11"-St LI. 'l.'AVr.f. & C1ANBt 

" 
MEDICINE 
O!J(S ftAnlRilo lffill MllSON 

10 ,. I INVENTED SEX 
lltrl'SOllbZ ftAlL'lttl!i MAA[ 

12 HARO 
AIIIAN)(tl'Eill,.Al~G;JfETt 
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ORANGE
T-MOBILE MERGER 
QUERIED 
The U.K. Office of Fair 
Trading has asked the 
European Commission to 
let it scrutinize a proposed 
merger of the British 
divisions of mobile 
telecoms Orange and T· 
Mobile to determine 
whether the deal would 
threaten competition. The 
merged company would 
be the British mobile 
market leader with a 37% 
share. If its request is 
approved, the OFT will 
decide whether the 
potential union needs to 
be investigated by U.K. 
regulator the Competition 
Commission. The EC has 
extended the deadline of 
Its own review of the merger 
until March 1 so It can 
consider the OFT request. 

APRIL WINE 
JOINS CANADA'S 
HALL OF FAME 
Veteran canadian rock act 
April Wine will be inducted 
into the Canadian Music 
Hall of Fame at this year's 
Juno Awards. The awards, 
organized by the 
Canadian Academy of 
Recording Arts and 
Sciences, wlll tilke place 
Aprll 18 In St. John's, 
Newfoundland. Formed In 
1969 in Halifax, Nova 
Scotia, April Wine had a 
string of hits throughout 
the '70s culminating In the 
1978 album "First Glance." 
The set contained the U.S. 
hit single "Roller" 
(Capitol), which remained 
on the BIiiboard Hot 100 
for 11 weeks. The band 
continues to perform live. 

APRAFACING 
CHARGES 
The Australian Competition 
and Consumer Commission 
has proposed changes in 
how the Australasian 
Performing Right Assn. 
licenses music rights. The 
ACCC wants the collect ing 
society to streamline its 
royalty processing to better 
enable composers to deal 
directly with music users. 
In a statement, ACCC 
chairman Graeme Samuel 
said APRA's rules "appear 
to unreasonably restrict 
direct dealing between 
composers and music 
users." APRA has until 
March 1 to respond to the 
ACCC, which has placed a 
Feb. 26 deadline on 
submissions from other 
Interested parties. 

Reporting by Lars 
Brandle, Andre Paine and 
Robert Thompson. 

COUNTING THE COSTS 
As Revenue Falls, German Collecting Society GEMA 

Reins In Expenses 

H AM BU RG- German publishers hope cost-cutting 
efforts by collecting society GEMA v.~ll deliver them 
a greater share of its revenue. 

GEMA is dosing three of its 10 local offices in the 
wake of :1 thi rd conseeutivc year of declining re\/• 
e nue. But the society s till faces some members' crit
icism for the size and cost ofits infrastructure. 

In 2008, GEMA collected €823 million !Sl.2 bil
lion) and distributed €700.6 million ($981 million) 
across its membership of63,752, for an administra
tive cost ratio of1 4.9%, up from 14.2% in 2007. By 
comparison, its U .K. equivalent PRS for Music has 
a c ur rent rate of less tha n 11%, acco rding to a 
spokesman for the British society. 

The 3.1 % fall in 2008 collections followed a 2.8% 

drop in 2007 to€849.6 m illion ($1.3 billion), due to de, 
dining mechanical royalties. GEMA CEO Harald Heh·r 
predicts .. a further sharp decline in revenues for 2009, .. 

but final figures won't be available until April 14. 
T he offie<: closures were the first step in GEMA's 

efforts to rein in costs. By concentrating more activ
ities in its Berlin and Munich head offices, ~we will 

''''Hi·i' BY AYMERIC PICHEVIN I 

All For 
One 
French Labels Resist Proposal 
For Collective Digital Licensing 

PA RJS- The French recording industry is resisting a 
government-endorsed proposal that would req uire la

bels to collectively license their music to on line stream 
ing and download services. 

The licens ing plan is part of a controversial. gov• 
emm ent-commissioned report that also suggests other 
ways to fos ter the development of French online music 
sen'ices, including government subsidies for gift:c.ards. 

While major labels currently strike their own 
licensing deals for master recordings, collective licens• 
ing would allow independe nts equal access to o n
line platforms. says Patrick Zelnik, authorof the 
report and CEO ofFrench independent label Naive. 

Under Zelnik's proposal, labels would collectively 
li<:ense their dontcstic and international repertoir e 
to streaming and download seTVices. 

"We need a solution to make licensing sim pier and 
guarantee equal market access for all," he says. 

At the MID EM trade fair in Cannes in January, Min
ister of Culture Frede ric Mitterrand set a one•year 
deadline for labels to develop their own collec'tive li
censing plan or face a government-imposed solution. 

Labels group SNEP, which represen ts the four ma

jors and other companies, and independent labels or
ganization U PFI have decried the "one size fi ts a ll" 
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be a ble to keep incom e stable, and in the long ter m, 
jt may even r ise," says GEMA super visory board 
mem ber Patrick Strauch, managing direc.-torofSony/ 
ATV Music Publishing in Berlin. 

Marku s Hedke, execu tive V P of EM I Music Pub• 
lishing in Hamburg, says the closures "co uld help 
to boost efficiency and thus income." 

Som e GEMA members complain that the soci• 
ety's infrastructure prevents it from operating cost• 
effectively. •GEMA spends too much of its time in 
an ivory tower, which makes working with it so dif
ficult ," says Walter Holzbaur, owne r ofWintrup 
Music in Berlin. 

.. Haviog two head offices is an expensive anachro
nism," says Rudy Holhauer, owner of Hamburg

based Progressive Music. "It s hould be possible to 
change this situation." 

Heker counters that h aving head offices in Mu

n ich and Berlin bas proved ·an effective way of en
suring cross-regional m ember and customer 
relationship management." 

Some publishers defend GEMA's costs. "It's not 

'We need a solution 
to make lice ns ing 

silnplerand guarantee 
Pqual 1nark<>t 
acc<>ss for all.· 

-PATRICK ZELNIK, NA'iVE 

solution. SNEP d irector general David El Sayegh says 
France's d igital market is taking off without govern
ment int.ervention. El Sayegh also warns of conflict 
with existing Pan- European licensing deals. "Online 
platfonn-s often sign international licenses," he says. 
"Should they now ha,•e [to brokerJ a dedicated deal 
for France?" 

But a collective licensing plan could be more prof
itable for performers, says Bnmo Routleux, di rec
tor general a t a rtists' neighboring righ ts collecting 
society Adami. 

Zelnik's report notes that the majors' practice of ac
cepting l.arge advances from online ~tartups makes 

Scaling back: GEMA's head office In 
Berlin; Inset: CEO HARALD HEKER 

possible for GEMA to be one of the best 

collection societies and simultane
ously charge !rock-bottom[ prices for 
its collection services," says Christian 
Baierle, managing director o f Roba 

Music in Hamburg. 
GEMA is dosing local offices in Munich. 

Hanover and Augsburg, and plans to offer the 

JOO employees in those offices jobs elsewhere in the 
organization. GEMA says the 10 local offices col• 
lected €286.1 million ($400.5 million) in public per
formance fees in 2008 and €287. I million !S422 
m illion) in 2007. Local publishers say they're not 

concerned about the closures, noting that they only 
work with personnel in GEMA's head offices. 

Meanwhile, GEMA remai ns focused on finding 
new ways to generate additional revenue for its mem
bers. Hekcr says he has been encouraged by GEM A's 
success in raisjng performance royalty r ates for live 
shows !Billboard.biz. Nov.20.2009). "We will con
tinue to focus on adjusting fotherJ tariffs as we did 
with the concert promoters," he says. 

Negotiations have already started with te lecom
munications/new-m edia. trade group Bitkomm to 
raise onlinc royalty rates, although GEMA declin,s 
to detail exactly which ones are involved. 

Sony/A'fV's Strauch concedes that "GEMA should 
have reacted to the digital market more quickly," bu t 

insists, "'Tt has learned from its mistakes and is now 
well-positioned in the digi tal segment.· 

Despite GEM A's p rogress, rumblings of discon

tent within the society's ranks seem likely to con
tinue. "'It's h igh time," Wintrup Music's Holzbaur 
says, "for C EMA to establish a task force to eradi
cate its shortcomings." 

the amount owed to indi••idual artists unclear. A col

lective licensing scheme, Boutleux concludes, would 
address artists'" longtime demand for transparency." 
while gl\ring independent arti~'1s greater access to dig• 

ital services. 
The p roposal was also welcomed by French online 

services trade group Geste, whose members include 
France Telecom/Orange and Canal+ Distribution. Geste 
music commission presiden t Xavier Filliol says that 

•strea ming sen•ices face great difficulties" ha•~ng to 
strike licensing agrecn1ents with indi•·iduaJ compa

nies, which. aUied to the smalJ margins jnvolved, makes 
music sales "oflittle interest to key players.· 

111e govern ment is st ill studying Zelnik's proposal 
for a "Google tax" of 1 %-2% on on line ad revenue at 
search engines and online social networks that would 
partially finance Zelnik's other proposed mea~7.1res. 

Mitterrand has appro,,ed Zelnik's recom mendation 
that the government and m usic industry should fund 
the d istribution of gift cards that young consumers could 
redeem at onlinc music services. The size of the gov
ernment's contribution will be determined during cab,. 

inetdeliberations; Zelniksuggests that the government 
contribu te about €25 million !S34 million) annually. 
"This could have a real impact on the visibility ofnegal[ 
services," says Fran,ois Gerber, digital director of enter
tainment retail chain Fnac. 

Mitterrand also said at MIDEM 1hat he supports 
Zelnik's call to extend existing tax credits allowing la
bels to write off a portion of their production and tal
ent-de•·dopment costs. to cover marketing expenses 
as well. However, such a. mo\'e requires European Com• 
mission approval. 

Zclnik says he's optimistic that his report's recom
mendat ions ca n help improve the economics of 
France's onlinc music market. 

And if1abels want to avoid having a compulsory 

licensing plan imposed. he says. "we have one year to 
find an alternative.~ 
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A Deeper Dip 
Japanese Physical Music Sales Post Steeper Declines In '09 

TOKYO-It's still no 97-pound weakling, but 

Japan1s status as the Charles Atlas of physi
cal music sales is under threat. 

Japan edged the United States in 2008 to 
become the world 's biggest physical music 
market in terms of trade value, according to 
the IFPI (Billboard, July 4, 2009). But figures 

for 2009 point to an acceleration in what had 
been a relatively slow decl ine in Japanese 

physical music sales. 
According to the Recording Industry Assn. 

of Japan, physical shipments fell 13% last year 

to 214.3 m illion units, following a 7% decline 
in 2008, while trade values slumped 16% year 

on year to 249.6 billion yen ($2.8 billion), 
compared with an 11% fall in the prior year. 

Even worse, Soft Information Planning, 

which operates charts compiler SoundScan 
Japan, says physical sales across its nation

wide panel of retailers plunged 27% in 2009 
toa retail value of 236.4 billion yen ($2.6 bil· 
lion), after falling 3.9% in 2008. 

Due to tough economic conditions and Il
legal file sharing, the short-term outlook 

doesn't seem much better, according to RIAJ 
GM Shigeta Shoji. "Sales of CDs were poor 

in the first quarter, [although] there was a 
slight upturn in August-October," Shoji says. 
"We were looking for a b ig December t o 

bring things up, but it didn' t happen!' 
Some label and retail executives bemoan 

a lack of domestic superstar releases in 
Japan, where local repertoire traditionally 
accounts for about three-quarters of sales. 
The RIAJ says only four albums shipped at 

least 1 m illion units in 2009, down from seven 

in the prior year. 
Sony Music enjoyed a surprise hit in 2009 

with Miliyah Kata's album " Ring/1 which 
moved 260,000 copies, according to Sound

Scan Japan. But Sony Music Japan COO 
Kiyoshl Furusawa says, "The industry lacks 
a new domestic superstar [who) ... will stjm

ulate the entire music scene." 
Tatsuro Yagawa, GM of public relations at 

Tower Records Japan, agrees that " there 
were fewer releases that seemed llke they 

would be big sellers-some didn't move [at 
all]." Yagawa says sales at Tower's 80 Japan

ese outlets declined about 5%-7% last year. 
Another lead ing music merchant, HMV 

Japan, has visibly cut CD inven

tory across its 62 stores in recent 
months, but declined to com
ment . Yoshifum i Nomu ra, man

ager of Amazon Japan, which has 
benefited from the maturation of 

Japan ' s online shopping busi
ness, says CD sales at the online 
retailer "increased by a double

d igit percentage in 2009." 
Dig Ital sales don't appear likely 

to compensate for the decline in 

physical sales anytime soon. Dig• 
Ital sales In Japan fell 2% In vol· 

ume and rose only 1% invaluedur

ing the first three quarters of 2009 

from the same period a year ear
lier, according to the RIAJ. 

To help shore up physical music 

sales, labels are continuing to push 
value-added packaging, bundling 
such items as T-shirts- or even dolls 

of the artists-with CDs. Warner 
Music Japan has been reissuing In

ternational titles in the enhanced
audio SHM-CD format, as well as 

through its popular "paper 

sleeve" series, which re
creates the original LP 

artwork of classic albums, 
according to Warner Music 
Japan CEO Takashi Yoshida. 

J } Universal Japan CEO Kazu-
~ hlko Kolke says his company 

is developing new revenue streams 

like artist management, while striking 
strategic marketing partnerships with non

music companies and establishing direct-to
consumer business channels. 

Elsewhere, Sony Music is increasing its film 
production activity through its Aniplex sub

sidiary, launched in 1995 to develop animated 

film/TV projects. Aniplex has also ventured 
into live action f ilm and is due to open its first 
release, .. Toki Wo Kakeru Shojot" in March, 
according to Sony Music's Furusawa. 

Embracing nontraditional revenue sources 
reflects labels' willingness to adapt for 

survival, Koike says. In the coming months, 
he predicts that Japan will see "a fiercer com

petition for market share'J leading, eventu
ally, to ..-a market restructuring, with mergers 
and acquisitions." 
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No Free Ride 
Latin Music Biz Struggles With Notion Of 
Charging For Online Content 

counted for a bo ttt 80% o f 
d ig it.al m usic re venue in 
Lalin America in 2009, with 
onlinc down loads represent
ing only 10% of digital sales, 
according to the If Pl. Raul 
Vazquez, I FPI 

eludin g online and mobile, 
continued to grow as part of 
the overall market, account
ing for 7% of the total music 
market in 2009, up from 4% 
the year before, accord ing to 

The n otion that online con
tent is- or should be- free 
is al the heart of the crisis 
affecting t he recording in
dustry. And wh ile dig i tal 
music sa les h ave risen 
steadily in the Un ited Stales . 
in Latin countries the idea 
o f musk for free is stifli ng 
the developme nt of on line 
business models . 

Latin America 
regional dire<.'.• 
tor, says piracy 
is "definitely a 
barrier" to ef
forts to develop 
the region's on
line download 
market. 

Latin 
Notas 

CAP I F's year
end report. 

But even.after 
surging 59% in 
2009, the value 
of the ove rall 
Argentine dig
i tal market to
taled only S3.8 
m illion , ac
cording to un

"'The notion that music is 
free is a great marketing in
vention:· says Javier Oelupf. 
execu tive director of CAP I F, 
Argentina's chamber of rec
ord producers. "Our fi rst bat
t le is at a com mun ications 
level. Music isn't frtt. But the 
lack o f perce pti on on i ts 
value, particularly in the dig
ital rea lm, is .astounding. 
Whe n we go spea k with 
mcm ben of government or 
p n ternet sen •ice pro\' iders 

(IS Ps)I in our country, quite 
often they're hearing this 
message for the first time." 

Mobile downloads ac-

~ 

According to 
a study by research fi rm Ip
sos, Vazquez says, 4 billion 
songs a re i llegally down 
loaded per year in Mexico, in
dicating th at consumers can 
and know how to down load 
music. They just don' t wan t 
to pay for it when they find 
itonline. 

Argentina has aggress ively 
sought to foster digital growth. 
Sales of d igital formals , in-

official figures obtained by 
Billboard. And of that mod
es t tally, online full -track 
downloads accounted for only 
12.1% of the market, wh ile 
digital al bum downloads 
made upa microscopic 0.3%, 
despite the fact that there are 

five music down load sto res 
in Argen tina. Mobik sales of 
r ingtones an d o th er music 
content account for 66% of 

LOOK SHARP 
More Latin Artists 
Launch Their Own 
Fashion Lines 

Between the release of Julio 
Iglesias' fragrances in 1989 

and Daddy Yankee's apparel 
line with Reebok in 2006, 
few Latin artists vent ur-ed 

into the fashion world on a 
national scale. But now, more 

Latin acts are looking to 
diversify their revenue by 

linking up with local retailers 
where t heir fan bases are 

concentrated. 
Randy Ortiz, one•half of 

Puerto Rican reggaet6n duo 

Reggae t6n thre ads: JOWELL & RANDY s how off their 
Akolatronlc apparel line. 
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Jowell & Randy, sells his 
anime-inspired Akolatronic 

brand of shirts and caps at 
Akolatronic.com and at a cou

ple of boutiques in San Juan, 
Puerto Rico. WSS (formerly 
known as Warehouse Shoe 
Sale), w hich operates 53 
stores in southern California, 

has sold a shoe line by re• 
glonal Mexican artist Pepe 
Aguilar since 2008and began 
offering Jenni Rivera's per• 
fume during the 2009 holiday 
shopping season. 

Akolatronic and Aguilar's 

shoes are headed to the 
Magic fashion trade show in 
Las Vegas Feb. 16-18 in search 

of other distributors. Mireille 
Bravo, who heads up sales 
and marketing for A ko la· 

tronic, says she's still focus• 
ing init ially on reaching Ortiz's 

core fan base in Puerto Rico 
and New York. 

"You can't come out and 

work the whole United 
States at one t ime/' says 

Bravo, who's p lanning club 
nights with fashion shows for 
invited celebrities, press and 
buyers. Seed f unding for 

Argent ina's d igital market, 

while olher sources, includ
ing subscription services, ac
counted for the remainder. 

Fostering greater online 
music sales will require cre

ating stronger public aware
ness that it's not a n issue of 
"whether legal option s are 
e asy to use or not," Delupi 
say~. "'They are what they a.re. 

They're legitimate. They're 
not stolen." 

Delupi doesn't blame con
su mers1 and indeed q ues
tion s the effectiveness of 

t aking legal action aga inst 
them, as the RIAA has dont 
i.n the Uni ted States. 

"People who buy pirated 

CDs aren' t considered delin

quents." he says. "Of course, 
it's not right. but our job is to 
educate the music lover." 

Instead, Delupi takes issue 
with ISPs th at profit from 
enabling people to download 
content illegally for free. "The 

indust ry ign ored t he IS P 
problem, and really, the final 
consu mer i s paying for the 
service,~ he says. 

"Everyone charges." Dclupi 
adds ruefully. "11,e ISP, the ln
ternetcafe, the Web site for its 
advertising.• But none of them 

pays content owners. 

.biz =~; !!'Jy~~::~;;ws 
bi llboard.bl;i/latln. 

Akolatronic comes from that the offering will expand 
Ortiz, his partner DJ Nelson with two women's clothing 

and other investors, " I be· 
lleve this has the potential to 
become a Phat Farm or a Ro
cawear," Bravo says. 

Puerto Rican discount re

tailer Me $afve sold nearly 1.5 
million pieces from kidd ie act 
Miguelito's Heir apparel line 

In its first year, according to 
Me $alve GM Juan Valentin. 
The 120-store chain is about 
to expand i ts o f fering or 
womenswear by tropical star 

Olga Tanon and is a lso nego
tiating with distributors in 
Mexico and Venezuela, where 

Tanon has a strong following. 
To encourage artists to pro· 

mote their own branded fash· 
I on I Ines, the chain offers them 
an initial fee and a percent
age of sales. 

WSS VP of marketing Rod· 
erick Aiken says Aguilar's line 
Is the prod uct of New Hori· 
zons, a joint venture between 

the singer and the chain' s 
owner. WSS initially did a llm• 
ited run of Aguilar men's foot

wear to assess demand and 
t he results have been so good 

and shoe lines this spring, 
Aiken says. 

Marketing has been limited 
to eight b illboards, two 
Aguilar in-stores, a promo

t ional appearance by the 
artist at a Hard Rock Cafe in 
Universal City, Calif., and the 
artist's Facebook page, Twit

ter feed and Web site .. Rivera, 
who also did a WSS in-store, 

sold 72% of her perfume's in· 
ventory In two weeks at $4 0 
per bottle, Aiken says. 

"It's a great opportunity," 
he says, "for artists to sit 

down and say, 'How can I 
partner in such a way that's 

meaningful, not only to the 
fans, but to [the artists'] cre
ative tendencies and t heir 
business sense? I don't need 

to just be a spokesperson. I 

can build something with 
some credibility.' '' 

- Ayala Ben·Yehuda 

For tips on how to launch 
your own fashion line or get 
a fragrance lic ensing deal, 
seepage 20. 

EN ESPAtilOL: All the great Latfn music coverage 
• (X)ITI you've coma to expect from BIiiboard- in Spanish! 

Blllb03rdenespanol.com, 

l:N 
\fE 

PANELISTS NAMED 
FOR LATIN MUSIC 
CONFERENCE 
Producer/artist Andres Levin, 
AEG Llve/ Goldenvolce VP of 
Latin talent Rebeca Leon, 
Lopez Negrete Communica

t ions president/ CEO Ale• 
Lopez-Negrete and William 
Morris Endeavor Entertainment 
VP/head of Latin music 

Michel Vega are (!!Sw,!"""' 

among the first 1111:71141, 

confirmed pan- °Bllll.oaro. 
eltsts for the LATIN MllllC 
Billboard Latin COtlFl!IDICE~ 

Music Confer- __ ,..._ 

ence In San Juan. m::::I 

Puerto Rico. The April 26· 
29 event at the Conrad 
San Juan Condado Plaza will 

feature panels on working 
with brands and the shifting 
roles of labels, managers, 

radio stations and promoters. 
For more information, go to 

billboardlatinconference.com. 

NACIONAL PROVIDES 
MUSIC FOR SOCCER 
REALITY SHOW 
ESPN Oeportes has chosen 
Latin alternative label NacionaJ 

Records as its exclusive music 
provider for the channel's new 

reality show, "Frente Al Reio," 
The two-month series follows 
a group of Mexican soccer 

players as they t ry to earn a 
place on the country's World 
Cup team. Songs by Ater
ciopelados, Los Fabulosos 

Cadillacs• Senor Flavlo and 
Chilean artists Francisca Valen
zuela, Latin Bitman and Gon
zalo Yaf\ez are among those to 

be featured on the show. 

MAKANO STARS IN 
COCA•COLA TV AO 
Panama Musk artist Makano 

and his hit song "Te Amo" are 
featured In a Coca-Cola com· 
mercial airing in Argentina, Bo
livia, Peru, Paraguay, Uruguay 

and Chile. The TV ad Invites 
viewers to upload their own 
"Te Arno11 videos to micro-sites 
in each country. The creator of 
the best video will tape a Coke 
commercial w ith Maka no. The 

campaign will culminate in a 
sponsored concert series with 
stops in each country begin

ning in April. Panama Music li
censee Universal brokered the 
Coke deal, which also included 
the purchase of 300,000 "Te 
Amo" tracks, plus karaoke ver

sions and videos of the com
mercla I, which the brand gave 
away to customers on CD . 

-Ayala Ben-Yehuda 
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Just down the 
turnpike: BEN 

GOLDWASSER 
(left) and ANDREW 
VanWYNGARDEN 

ofMGMT,one 
of the headlining 

acts at Bamboozle 
New Jersey. 

• 
Already Bicoastal, The Bamboozle Festival 
Looks For New Opportunities 

When I first spoke with John D'Esposlto , 
popularly known as John D., several years ago, 
he was an aggressive young independen t pro
moter with big dreams and a plan. He had suc
cessfu lly lau nched the indie rock fest ival 
Bamboozle in New Jersey and spoke of taking 
the event to other cities, even launching a Bam
boozle lour and other ancillary events. 

Big ideas froin entrepreneurial music exec
utives aren't unusual, but bringing them to 
fntltion. unfortunately, is. flash forward lo 2010, 
and John D. has, with the backing of Live Na
tion (which acquired a majority s take in llam

be outgrowing certain kinds of m usic, which 
they counter by offering Weezer on Sunday 
in Jersey. · we feel like we lost some fans that 
natura lly migrated to what could be consid• 
ered more mature music," John D. says. "'So 
all of a sudden we bring back a l ineu p that 
they can relate to and appreciate and come 
back for that one day. We' re not asking them 
to spend three days with us, we're asking 
them to spend eight hours and enjoy not only 
Weezer. But we always like to develop from 
with in, that's our strategy. \Ve like to have 
something i11 the incubator for next year." 

boozle in 2007). made those 

dreams a reality. 
Bamboozle California at 

Angel S tadium in Anah eim, 
Calif. (March 28-29), will host 
Something Corporate and 
A F I as headliners, while Bam• 
boozle New Jersey at the Mead
owlands in East Rutherford, N.J. 

(May 1-2), boasts Weezer , 
Ke$ ha, Drake, MGMT a nd 

Past Bamboozles offered 

On The some of the first big audiences 
for My Chemical Roman ce , 

Paramore as its headlin ing acts. Bamboozle 
Chicago will take place May 15 at Charter One 
Pavilion and counts Cob ra Sta rship and 
30H!3 among iLs lineup. The artists and ven
ues wiU be a nnounced soon for the 25-date 
Ba mboozle Roadshow, which will include All 
Time Low as a headliner. 

Live Nation's involvement helped s pur the 
growth oft.he Bamboozle festh•al from its hum
ble beginnings in 2004 as the Great Bamboo• 
zle at the Stone Pony in Asbury Park, N.J .. to a 
bicoastal event at h uge venues and an annual 
roadshow that launched in 2008. 

But the driving force behind the Bamboozle 
concept is clearly John D. "It al! started with me 
and an empty bank account," he says. "There was 
a painting ... and [Live Nationj colored it in." 

The challenges with a younger demo, beyond 
ticket price, include keeping up with rapid ly 
changing trends. Bamboozle started as emo
oriented. but the New Jersey e,,ent this year,11,,·ill 
offer" Death ofEmo' T-shirts. "The last month 
of promotion is going to be like a Clue game-
'Who killed emo?'" John D. says. "We have 
more diverse genres to program for. \Ve have 
to cover hip-hop, e,•ery tl1ing that would be con

sidered pop or 'scene-related.' • 
That includes recognizing fans who may 

Fall Out Boy, Jonas Brothers 

and. in 2009, Owl City. •we 
want to keep ha,•ing something 
within the farm league system ,"' 
John D. says. " It's the effects of 
having those [more developedj 

bands and the audiences t hey 
bring getting turned on to our 

yocmgerbands. It's like when the wheel spins, 
it catches everybody.• 

Bamboozle is holding the line on ticket prices 
this year, with single-day tickets available for 
$45 in Anaheim, $57 in East Rutherford and 
$35 .in Chicago. 

"We want lo recognize it' s really a glorified 
club show, so we don't want to price ourselves 
too h ig h atanypointon Bam boozle," John D. 
says. "'Our kids have to coine in and buy mer
chandise. \Ve don't want to hurt our bands." 

Fans can also o pt to p urchase a th ree-day 
"Wayne's Gold Inn· VIP pass for $200 in Ana
heim and $300 in East Rutherford, which in
clude the opening Hoodwink fes t. 

"\Ve were supposed to get a sponsor for it 
and this guy W ayne Goldberg in our office 
didn'tdelivert so we named the titkcta.ftcr him," 
John D. says. '· We made a character in a r .. iv
ingston JN.J,I shirt where he lives. His kids think 
he's cool." 

John D. hopes the next growth comes from 
an international market. "We need an invita• 
tion from an international city and we're com
ing," he says. "Tell 'cm." 

bi 
F:or 24/1 tourln-g new5 z and analy,:11,, He 

• billbo~rd.blz/ touring. 

FEBRUARY 20, 2010 I www.billboard.biz I 15 

I 
II 
I 
I 
11 

?fl(~.f~£1r~(S) ~ -1~\!S) ~!i;~1}'nee 

s11.os1,9oo IMl3ii4i·Ji?itiii;J•lii-iit4i 
;r.:;·~\*~~ 1 ~~,t9f3• London, 0ec. 1H4, ~.•!JP we !tho~s 

S 4•268•120 - •:OHJJl•i·Jit•:111•,.,,,.,u.n 
~~~-~;f]I =:~~::~, ~1.~~~ ~~~£:• 1ili£1 

t·11·0 ~t\Ot,~ 

$3,494,140 
(t:.2.,68 48 > 
$%.6&!-79 Ir, 

$3,134,370 
(t:2 J;,!. .105) 
$Q58,~G A", 

$2,030,640 
lS2.Mili/ '-t,'l-;..;r 
386 .. 0( 9•~ 

MILEY CYRUS, METRO STATION 
LG Arena, Bi,mingham, England, 25,419 
01K. 22·2.3 iSOj~ t>A-0 ~hoA-s 

i:ti!i¥14i·i1t•:14i·i•iJi·Sil•l' 
TAYLOR SWIFT, GLORIANA 

Acer Arena, Sydn,ey, Feb. 6--7 27,030 
t11-o seUooa 

Promoter 

AEG U 1te U.K. 

AEG Uvc UJ(. 

AEG Live U.K, 

AEGUve U.K. 

I $1,047,240 
• (ltdl.4\ir~fl3 Royel Al~rl Hell, L.Ondon, Ott. 8 tl2s1s 

YUSUF !SLAM 
AEG U1te U.K. 

I S956,505 . 12Ni8·1·ii®i,Gi·hit·#f· 
,JID:'RJ)f. ,'.:..!.l:.""a-;) Brisbane entertainment Centre 113'34 
,.M •$7<lRO Bri&bano,Au~tralia, Feb.4 ' sJ1aut Michael Coppel Presents 

10 

11 

12 

13 

14 

15 

16 

17 

S620,363 
(li&1l~IAt.1.,_"r.11l~rJ 
S 1{)}8/$92 k) 

$587,391 
(Ci':l~,.q?8) 
s•i_, 1&,sa2., 

$474,765 
ss. !,6!, 

$ 368,271 
.$-1'.50 

$343,298 

YUSUF !SLAM 

EDDIE IZZARD EDDIE IZZARD 
11,681 
1J 124 r,.ost,o,,i. 

RONAN KEATING, TINA ARENA 
Sydney Entertainment Contre, 
Sydney, Jan. 20·21 

YUSUF !SLAM 
Nattonal lndoo, Arena, 
Birmingham. E:nglana, Nov. 2.5 

AVENTURA 

RUSSELL PETERS 
Nolda TheatJe L.A. Live, 
Lo:s An9(!1es, Feb. & 

7,7.83 
9.000 T ,1/Q '$hQ' ,\ ·S 

3,348 
5,342 

JEFF DUNHAM, BRIAN HANER 
U.S. Ai,ways Center, Phooniit, 
Ntw.27 

GOV'T MULE 

8.466 
~.i63 

SK-I, $4Q I'/'., Beacon Tl\9~. New Vor1r. ~ 30 !~~ 

s321,976 ii·t-#t¼il4#-JM:i•J·l9iliil • ,. 

S'>US.,$2t> Save M~rt Center, Fre&r'IO, ~bf., 7,40 1 
O«. 2 9 ...... 4 

AEG U 1tC U.K. 

WestBeth Entertainment 

Mi<:hocl Coppel Pr.»el'ltS 

AEG uve U.K. 

NYK Production$ 

Goldenvofoe/AEG Live. 

LIYe NatlM 

Live Natio11 

MAZE FEATURING FRANKIE BEVERLY, KENNY G 

$312,420 
55B5Q,S25 

5,2S0 
5.38/ 

GoldeMoJce/AEG Live 

RESOLUTION 2010 FEATURING DJ KAL, UPPERCUT & OTHERS 

TIESTO 
.. .. . : , , . . 

3,994 
S. 20 

TRANS-SIBERIAN ORCHESTRA 
VetCtt"MS MemoriaJ Arona, 8,099 
Ja, k$onvill._ Fla .. 0'8'C. 3 s-e,IOur 

Gillett En1i.:rtainma.n1 Group. Tr1ck Live 

CMG E11t e r tamnw11t BVI, Goticii & 8ac;o Prod$. 

Liva Na1ion 

•11i10:l·iil•$Nii#Wii·iiiP.i#i1hil S306,085 
'3€22 $29 ?5 ~'l,..~~n,oom, C hie4QO, : .~\, .. o -.M""' Jam Productiont. ! 

IH-1·1t·#l!-!diiili·t-fhhHfi J $305,940 
$200~$:>'1/";, Fox Theatre, Atlanta, Jan. 19 lf~3 Uve Nation, Haymon £nte.ttaln ment ~ 

s299.84T llt-fdiUSl'idiliiiHiliiili:iflh3Ulih1t·H·\1i,rnilii'i+tll·M i 
189,$!>9 Fo,r Thcalrti:, Atlanta, Jan. 2 J:82~6 Co.b.1111 En tetta,nMent f 
$291,295 
S-1~{, l 

$288,662 
( .1)'.'l!S, ;r., D"Wq 
523109,,:,l~ 

$283,886 ,, 
$281,536 
$ 02,1,.47 

S281,475 
S':hv'S-'· 

$279,802 
SN.~'\, ~49.'>'> 

$277,368 
;~sji.,!:,(I 

$269,863 
f'S2l\)L"'21:Kl2i0~) 

LADY GAGA, KID CUDI, SEMI PRECIOUS WEAPONS 
Su,squehanna Bank Center, 
camdon , N.J., Doc. 3 

7,1•3 
se&laut 

TIESTO, CHRISTIAN SMITH 
E:$,p."IC::iQ Rii;sco, Santlago, Chila-, 
0«:. 18 

6 ,989 
9.000 

Live Natfon 

Street Machine 

LADY GAGA, JASON OERULO, SEMI PRECIOUS WEAPONS 

UCF A~na, Ortando, Fla,. Jan. 3 ::~3 
KEM, WILL DOWNI NG, KINDRED 

Fox TMatte, Atle11ta. Dec. 30 4 ,368 
5Nlout 

Live Nation, In-house 

CO Ente-,p ri~ 

POWER 106 CALI CHRISTMAS: JEREMIH, T·PAIN, PITBULL 
5,954 
'5.969 Live Nation 

95.S KLOS MARK & BRIAN CHRISTMAS SHOW: HEART & OTHERS 

~g:'.:n~;~co'e-t1~i~, !;~~1 Golde-n1toicc/AEG Live 

i:ii·Ui§i;J##li:l•iii•t·Si:f-ti·I•·!!i3it:13:f-iiUi:i •O:l#;f 
LES COWBOYS FRINGANTS 

S4 .RJ .,$."),i! Boll Ce-ntrc, Montreal, Occ::. 3 1 Gtllett Entertamme11, Group 

s26s,02s l#t·iilii·i&i#i&i:if¥ii#·l·l?iiiiik-\ii:if·i3:fii·J#ii .. i·iiil#-f 
S•\i ,~.iS2J h Phlllps Arena. Atlanta. oe-c. 11 7~~0: SMOollt Enterll!llnmenl 

~~iii~~)•(·tlli:i•#·IdliiUdli;i#!l·i·I3S•t1ataa·1:J•jjll3·F 
5'>6 J2,, S"fl .lq Alf C1111.)d., Conlrc, Toron~ DcL S ~:Tl 5 Goldcn1t61eo/AEG LiYC 

$263,583 SO YOU THINK YOU CAN DANCE TOUR 

~~st1i6~Jt~"> Alrcanada Centre, Toron~ Dec. 10 !.?~ AEG u ve, Doneld K. Donald E1tenh 

$263,215 ANDRES CALAMARO 

~);;t\~t~~;M) Lun. Park, Bueno$ Ai1'C$, 0cc. 13 l:r~ T4F•Timo Fo , Fun 

~ 
~ 
~ 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

Hey, Laaaady! CHARLES 
KELLEY, HILLARY 
SCOTT and DAVE 
HAYWOOD (from left) 

BY RAY WADDELL 
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H OW'S THIS FOR CULTU RAL 
whiplash: Charles Kelley, 
Dave Haywood and Hillary 

Scott- better-known as the country act 
Lady Antebellum- are calling prior to a 
performance at the San Antonio Stock 
Show and Rodeo, less than a week after 
rubbing designer-cloaked elbows with 
the likes ofBeyonce and Lady Gaga at the 
51st annual Grammy Awards . Their 
Grammy performance was memorably 
elegant, not to mention a commercial 

home run, but suffice to say that the 
Nashville-based trio feels more at home 
among the Wrangler set. ~ "The Gram
mys were a big moment," says Kelley, 
who shares lead vocals with Scott, "but 
we felt a bit like fish out of water with all 
those big-time musicians." ~ Outsized 
humility is a well-worn country-music 
verity, but regardless, with the release of 
its second album, "Need You Now," Lady 
Antebellum has officially joined the big
time. "Need You Now" sits atop the Bill-

PHOTOGRAPHY BY MIRANDA PENN TURIN 
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THE BILLBOARD Q&A 

board 200 for a second consecutive week, Gram my that evening, taking home the 
selling 209,000 copies one week after its trophy for best country performance by 
head-turning 481,000-unit bow. That was a duo or group with vocals for "I Run to 
the biggest country debut s ince Taylor You," from the group's 2008 debu t. !I 
Swift's" Fearless" in November 2008, and Following the Grammys, the threesome 
the biggest debut sales week since Susan hung around in Los Angeles long enough 
Boyle's "I Dreamed a Dream" moved to see "Need You Now"shootto No.1, then 
701,000 last November. !f The title-track headed back to the more familiar pas
lead single, already topping the country tures of San Antonio. That's where the 
chart, is now moving up the pop charts trio spoke with Billboard about the price 
as well, buoyed by the act's Grammy per- of pop, calling mama and what roads 
formance. Lady A also picked up its first Lady A might travel in the future. >>> 

I ~ 
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"Need You Now" is an enormous success. 
Who did you call llrst when you heard 
the first, week sales news? 
HIiiary Scott: I called my mama. 
Charles Kelley: I d idn't call mine, because 
I don' t th ink she has too much understand
ing about how many records get sold. If I were 
to call my Mom and say, "Guess what. we sold 
almost 500,000 the first week," she would say, 
"Well, that's just wonde rful." 
Dave Haywood: If you would have told her 
wt sold 5,000 records she would have said, 
"Well, that's just wonderful." 

Grammy pef'formances usually rely on 
flash and spectacle-, but your staging was 
rather understated. Whose idea was that? 
Scott: The th ree of us took a look .at our 
[Country Music Assn. (CMA) Awards) per
formance in Novem ber, and we really liked 
how that came a.cross . \Ve ta lked to our 
manage r Gary Borma n. and he recont• 
men de d we ge t toget her w it h a really 
talen ted guy by the name of Mark Brick
man. We told him our though ts, he told us 
his, and we came u p with somet.hll1g we 
felt good about. The ach1al Grammy per
formance was a little bi t haph azard- I was 
almos l decapitated by a curtain and a cou• 
pie of other things went wrong- but, hon· 
estly, we really just wanted to m ake it about 
the song. 

In retrospect, It seem• a pretty smart 
move to drop the album right around 
the Grammys, 
Kelley: That was just lucky timing. We had 
a Jan. 26 release before we even knew ifwe 
had any Grammy nominations . Sometimes 
the stars just align. 
Scott: The reason the record wasn't out in 
the fall around the CM As or Christmastime 
wa.s because we were touring so much last 
year, and when Ke ith Urban calls, you go. 
T hat put the slop on making the record, but 
i t allowed us to write a couple more songs 
that we wouldn't have otherwise. 

The single "Need You Now" is getting 
pop airplay, but, lyrically anyway, It's 
p ure: country. lt"s a d rinking song. Who 
wrote the line " I 'm a little drunk and I 
need you now"? 
Scott: I think !co-wr iter[ Josh !Kear ) did. 
Kelley: Yes, probably Josh. I remember who,n 
it happen ed we had a quick m oment of, 
"Should we say that? Oh, yeah , let's say it." 
It's country mus ic- you can talk about drink
ing, right? 

What k ind of conversations do you ha'w'e 
at Team Antebellum about crossing ov•r 
to pop? 
Ke ll e y: \Ve had no intentions of this ever 
crossing over. Some pop stations just started 
playing" Need You Now" after it had a little 
success at country radio. After seeing lhat, 
our record label started pursuing fpop air
play! a liule more heavily, and EMT came in 
on it and showed a lot of support. It definitely 
su rprised us all. \Ve realize that the major ity 
ofour songs probably won't have that kind of 
cross-genre appeal; it just happens to be the 
appeal of this song. We're not going an y
where. We're country mu sitia.ns . \ve wri.tt 
country songs. 

Countr)' music as a whole is broadening 
i ts sound so much that people outside the 
genre are realizing there is a whole lot of great 
music coming outof[NashvilleJ. Taylor Swift 
opened u p the door, Rascal Flatts did, Shania 
Twain. It's noth ing new. 

Your manager, Gary Borman [whost! 
clients Include Keith Urban ahd, until re· 
cently, Faith HIii], certainly has some ex
perier,ce in this arena. Can you talk abotJt 
his guidance here? 
Scott: We found the right man and team that 
we shared a vision with, that had been there 
before and that ha,•e worked with two of th e 
biggest acts in country music. Coupled wi th 
our record label Capitol Nashville , its prtsi• 
dent Mike Dungan, !senior VP of promotions) 
Steve !lodges and the promotions and mar-

Could Lady A's Top 40 Success Weaken 
Its Bond With Country Radio? 

Late in 2009, Lady Antebcllum's "Need harmthegroup'sfootholdwithcountryradio, 

keting staff, they are unstoppable. They've 
allowed us to ha,·t a voice. too. That's one 
thin g we appreciate, because we're songwrit
ers and we ha"'e as trong vision of who we are 
as artists and what we want to do. 

Do you think there's e prlce you could 
pay for success on pop rodio7 
Scott : \Ve ha\'en'te\fen Lhoughtabout it. We 
want our music to be played to as many peo• 
pie as we possibly can. I hope that doesn' t 
hurt country radio's feelings, because our re
lationship with them isn't going to change at 
all. Weare going to work just as hard and con
tinue that relationsh ip just like we did on the 
radio tour two-and-a-hal f years ago. 
Kelley: Our country audience understands 
that we just create the music; how it's mar
keted is out ofour hands. 

stations, they're less likely to tune in to a 

country station to hear those artists. Char· 

lie Cook, senior manager of country pro

gramming at KKGO Los Angeles, says this 

isn't a onc·sizc-fits·all argument. 

'·There's a fundamental difference be

tween crossover play for 'Need You Now' 

and what's happening with Taylor 

Swift at pop radio,'' he says, '"but 

neither scenario is healthy for 

To get back to that question- "Will it come 
at a pr ice?"- 1 don' t know. We've definitely 
thought about it, with these unexpected 
album sales in the last week. We know we're 
on the cusp of our lives changing dramati• 
cally over the next year. That's a little scary. 
We've en joyed a certain amount of anonymity, 
so to speak, being in just the country genre. 
When you open yourself to the pop genre, the 
fans, the critics, everybody can be really harsh. 
We're human , and when you read certain re
views that butcher your music and t hey're 
clearly not by coun try fans, that definite ly 
h ur ts o u r feelings. But this is what we 
dreamed about doi ng, a.nd it will come with 
a certain price. 

The nc-w record has some songs that aro 
hard to define, like " Hello World," which 

Lady A track makes him •·unhappy'' for 

different reasons. 

"Pop stations quite astutely found a song 

in 'Need You Now' that's a spectacular hit 

with strong adult appeal, and it completely 

fits what they're doing. But I have doubts 

that Lady Antebellum will suddenly be· 

come the f lavor of the day as an 

arti st on pop radio.'' 

You Now" spent five weeks at No. 1 on Bill- or even weaken the format itself? country radio. ln the case of 

He adds that Swift's trajec· 

tory as a country•to·pop 

crossover artist has had a 

negative impact on KKGO's 

younger listeners. 

board's Hot Country Songs chart. More re- When the country boom of the early '90s Taylor, pop radio came after 

cently, it has made significant inroads at pop began to soften mid· decade, crossover su e- her as an artist. and country 

radio, climb ing to No. 11 on the Adult Con- cess and its impact on country radio became radio doesn't l ike sharing its 

temporary chart, No.14 on Adult Top 40 and a hot topic at radio industry forums and in 

No. 27 on Mainstream Top 40. the trade press. Shania Twain, Lonestar, Mar-

Traditionally, country radio programmers tin a McBride and Faith Hill were frequently 

have always been protective- some would cited as artists whose pursuit of pop airplay 

say possessive-of artists who attempt to may have negatively affected country radio 

widen their audience beyond their country- listenership at large. 

radio base. Following the path blazed most Many country programmers emphatical ly 

recently and ardently by Taylor Swift. is Lady contend that if non core country listeners can 

A the next big crossover act? And could that satisfy their country-music appetite at pop 
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assets-let's be honest, that's 

what they are, and that's how 

country radio sees them, as pro-

prietary assets.'' Cook says country Al· 

radio took the initial risk on p laying 

Swift, and it was country radio that made her nario in terms of audience sharing, he says 

a househo ld name. "Taylor's a huge star, but he isn't angry. "This is phenomenal for the 

she developed at country," he says. record business. It just isn't as healthy for 

Cook notes that crossover spins for the country radio.'' -Wade Jessen 
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'We know we're 
on the cusp of 

our lives changing 
dramatically over 

the next year. That's 
a little scary.' 

-CHARLES KELLEY, LADY ANTEBELLUM 

clocks In at m ere than five- min

utes. It' s very mature thematically, 
and at that length, it doesn't seem 
to be dest ined for any kind of 
radio p lay. 
Scott: That so ng fou nd us. It was 
wr itten by Tom Dou glas, David Lee 
and Tony Lane, three o f the greatest 
songwriters in Nashville. The flrsl 
t ime J heard it, it wasn't e1t·tn a pitch 
for us, i t was jus t a friend saying . 
"You need to hearthis song.• I loved 
it, but I didn't even think abou t it 
for us. 

A couple of months later we're sit
tin g in 1.ondon , O ntario, and we're 
m issing this one song that could 
round out the record, not about a re
lationship per se, but something that 
h as a bigger thematic message. I said, 
"Guys, I have something, I don't re· 
ally know if you"re going to hear it, but 
I know it's a beautiful lyric and it's a 
really well-written song.• I played it 
for the guys and they flipped. 

Kelley: I feel blessed to be the one to 
put a vocal on it. I guarantee you, if 
any ot her a rtist in Nashville had got
ten their hands on it, they would ha"e 
recorded it before us. 

YouJve toured a lot, with som e 
choice support slots with Kenny 
Chesney, Keith Urban and Martina 
McBride. You're also out wltti Tim 
McGraw this yc.ar. How do you max~ 
imize that? 
Haywood: \Ve try to learn from them, 
ever since our early days when we got 
that fi rst tour we were C\'Cr on with 
Martina McBride. We've been in front 
of a Jot of great country fans, and we 
mve a lot of that to all the acts we've 
toured with. We're going to h it th e 
road as much as we can. \Ve're out 
with Tim for 60 sho,,.,•s this rear; we've 
been playing about 200 shows a year. 
That's what we love to do and we're 
going to stay out there as long as peo
ple keep coming, 

You debut as a h eadliner next 
month at t he Ryman Auditorium 
In Nashvi lle. Will you work any 
more headlining dates into an al
ready full sch:edule? 
Haywood: A lot of the Tim McGraw 
dates fall on weekends, so there are 
some days here and there earlie r in 
the week where-we're going to try. But 
it's going to be a while before we can 
do a big headline tour. \Ve need to get 
some more songs out there and more 
shows under o ur belt. I don"t think 
we' re !\early at the level to be out there 
headlining, but the Ryman is a great 
tc-st run for us. 

Hillary, i t ' s w ell· known that you 
grew up in a showbiz household. 
[Her parents: are country singer 
Linda Davis and musician Lang 
Scott.) How d id that prepare you 
for what's happening now? 
Scott: I was born and raised in this 
industry and actually lived on the road 
for two year, of my life. In kinde r
garten and first grade I'd watch school 
on a videotape on a tour bus. And my 
parents both toured with Reba McEn
tiTe for eight yea rs, so I think l was 
prepared for the tra,•el and how much 
we're gone. E\1erybody always asks 
wh at advice my Mom has given me, 
and she always told me, "Hillary, get 
enough rest and drink a lot of water." 

The three p f you have several o f 
your own songs on the new record, 
co-written with some of the most 
successful son gwriters in town. ls 
that Intimidating? 
Haywood: \Ve're kind of new kids 
in Nashville still-especially me and 
Charles, we've onl)' been there four 
or five years. When you sit there with 
Craig Wisem an . Rivers Rutherford. 
Monty Powel l, guys that have had 
some of the biggest. hits for some of 
the biggest art ists in country, that is 
kind of intimidating. But the three 
ofus kind of just do what we do. We 
love creating music a nd we love writ• 
ing songs. 

How do you fore see your mu.sic 
evolving? 
Kelley: Only time will tell m usically. 
I know from a liivestandpoint. wewant 
to up the production values as it grows. 
and hopefully ,,,e can get a few more 

hits under our belt. 
Scott: I would love to get to the point 
where we can fil l up an arena and have 
a show that just b uilds and builds. llow 
to go to concerts, and I'll use Beyonce 
as an example. "fbere are moments in 
her show that brought tears to my eyes 
because everything lined up so beauti• 
fully-the music, the visual, the light
ing, the emotion- that it made you feel. 
We want to be entertainers, not just get 
up and sing our songs. 

The Key Players Behind 
Lady A's Meteoric Rise 

GARY BORMAN 
President, Borman Entertainment 
Lady Antebellum manager, with a proven track record of 
stewarding new acts to stardom (Faith Hill, Dwight Yoakam, 
Keith Urban). One·time manager of James Taylor and the 
Rolling Stones. Based in Santa Monica, Calif. 

JOHN GRADY 
President, Borman Entertainment Nashville 
Heads Borman' s Nashville operations. Moved to Borman a 
year ago from Red Light Entertainment. Former president of 

Sony Nashville. 

DANIEL MILLER 
Manager, Borman Entertainment Nashville 
As day-to-day manager for Lady A, Miller oversees a wide 
range of strategic decisions for the group, including tour 
support1 and interacts with all participating players. 

GENEVIEVE JEWEL 
Dire"« of new media, Bonnan Entortalnmcnt 
Manages Lady A's extensive digital presence, including the 
band's Web site, built by Music City Networks, founded by 
Lang Scott, father of the trio's Hillary Scott. 

MIKE DUNGAN 
President, Capitol Nashville 
Dungan and Capitol Nashville have enjoyed a hot hand of late, 
with developing acts Lady Antebellum, Eric Church, Darius 
Rucker and Little Big Town joining established hitmakers Keith 
Urban a nd Dierks Bentley. 

STEVE HODGES 
Senior VP of radio promotion, Capitol Nashville 
Oversees strategy at alHmportant country radio. 

RON WERRE 
COO of North America and president of music services, 
EMIMuslc 
Runs EMI sales teams for North America and Mexico. Based in 
Los Angeles. 

CINDY MABE 
Senior VP of marketing, Capitol Nashville 
Under Mabe's wide umbrella are radio, marketing, publicity, 
retail, digital/new media and sales. 

STAN BARNETT 
Agent, creative Artists Agcnc)' 
Based in CA/>/s Nashville office, Barnett has been the responsible 
agent for Lady A from the beginning. Other Barnett clients 
include Joe Nichols a nd Heidi Newfield. 

MARY HILLIARD HARRINGTON 
President, Green Room PR 
Onboard since album one. Coordinates the PR plan with the 
overall m arke ting plan fo r the group. Othe r clients include 
Dierks Bentley, Jason Aldean and Marty Stuart. -RW 
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The Sex Pistols and Vivienne Westwood. 
Run-D.M.C. and Adidas. Bob Dylan and Victoria's 
Secret. Music and fashion share an illustrious 
history together-and the relationship will be on full 
display during New York's Mercedes-Benz Fashion 
Week Feb. 11-18. Billboard goes deep into the tents 
for expert advice on everything from launching your 
own fragrance line to getting your song on 
"America's Next Top Model." Now, make it work! 

HOW TO GET A FRAGRANC!t 
LICENSING DEAL T 
MONTE HENIGE, CEO of Romane Fragrances, 
developer/distributor of Apple Bottoms by Nelly 

Eau de Parfum 

Know your fan base. "We look for any brand 

that's out there that resonates with a fan ?ase 
or a cus tomer base or a demographic. 1;iJ t 
brand can be a celebrity or a musician or a f~sli-
ion brand. In the case ofNellv, it's both. ~ e 

may approach tl1em or they ma~ approach us.~ 

If you're an up-and-comer, then It's prime time to 
expand. ·'We spend a lot of time trying to identify trends 
that are happening in the marketplace. We try to figure 
out who i~ the next up-and.coming star or \vho is the next 
Ui>-and-coming brand, and if they have a potentia.1 group 
oftustomers or fans that we can read1 and understand." 

Value your brand equity. "If they see the value in 
fragrnnce, they need to take the time to iden tify a fra
grance house that really u nderstands their bra nd eq
ui ty a n.d understands their fan base. You've been 
working on your brand equ ity your entire life-you 
don't just entntst that to anybody.· 

Give an honest opinion on the fragrance. '"'It is im
portant to get their input and it is important tha t they 
have a feel for the product, because if that product is n't 
honestand authentic, it's not going to work. That time 
can be p retty efficient, but it has to be real quality time." 

Be willing to promote, promote, promote. 'Typi
cally the artist recei\'eS a royalty and that is combined 
with som e ag reements about hmv and where to spend 
marketing dollars and some level ofintegration with 

the marketing plan for the celebrity's overall messag
ing. You talk about how to leverage the marketing that's 
already going on for the benefit of the celebrity and the 
product, and it becomes a win-win for both,• 

- fr1terview by Amt Donahue 

HOW TO GROW A. BRANu 
LISA JACOBSON, partner at United Talent Agency 
and head of the branding licensing and endorse'T'ent 
division. She has worked with Gwen Stefani and her 
L.A,M,B, line for 10 years. 

Be strategic . .. Deciding when to launch a new prod• 

uct is the same as deciding w hen to re1e~se an album. 
You need to have a good understanding of your brand 
and the evolution and growth o fthat'brand. \Ve started 
with apparel and bags and branched out from ther-e 
over time. Gwen has also been very-careful not to overe.x'

tend herself. There are lots of categories that she could 
have gone into bu t didn't because: she wasn't that l'X· 

cited about it. What you say 'no' to is just as important 
as what you say 'yes' to." 

Create an o riginal product for your fans. "\Vith 
L.A.M.B .. it's very simple-it's Gwen creating her 
dream closet e\'ery season, and she's no1 sure if other 
people will like it or not. The Harajuku line originated 
from h er wa nting to make something that her fans 
would love and that's available at an accessible p rice 
point. The Harajuku Lovers fragrances have created a 
huge sensation in the fragrance world, and pa.rt of that 

is because it's really a new, creative concept." 

Stay in creative control. ··Fashjon is collaborative, so 
of course it takes a large team of people to make it work. 
but it goes back to having the visio n and the d iscipline. 
Both lines have stayed very true to who Gwen is, and 
she's been very ca.refill. to never waver from tha t. 11'1e 
integrity of the brands and product is 
always more important than growing 
the business.,. 
-lnte.rview by Monica. I Jerrera 
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HOW TO LAUNCH YOUR 
OWN FASHION LINE 
PETE WENTZ, bassist for Fall Out Boy and founder 
of clothing line Clandestine Industries 

Have an Interest in fashion. "Por m e,-._the Hne 
is really a hobby that I'm interes ted in- it's not 
just about ·growing m y brand.' I suirted out bleach
ing shirts and sewi ng them together in my pa r• 
e nts' base me nt , and p~ ple started askin g ~ e 
where they could get them, DKN,Y th en. came to 
me a nd we did two deliveries'Si.t Nords trom, and 

that was how it star ted." 

Set your own course. "One of the reasons we've 
been so successful is that we haven't followed the 
trends. For instance, there are a lot of neon clothes 
out. now, and so we put out a collection called Death 
of Neon , and all the clothes ww, pretty much black. 
We even had a black-on-black neon-eating monster." 

Keep It personal. "\Ve keep everything really small. 
I don't want to do something with anothe r designer 
where it says 'by Pete: \Vcntz' and then I have no con
trol over the clothes. I opened my retail store i n 

Chicago mostly because I wanted a place to hang 
o u t before going to [live music \'enucl the Metro, 
not because I wanted a huge empire. And all of our 
clothes come in limited runs. because people re
spond well to being one of a select grou p to have 
something, and also because we don't like having 
to deal with returns." 

Infuse your fashion events with your personality. 
"Growing in a smart way doesn't mean not expand
ing. We're th rowing a fashion show fSt)'le 360 pres
ents Clandestine Industries by Pete Wentz) at New 

York Fash ion Week, bu t T didn't want it to be li ke a ll 
the other sho\vS, because that's not who \VE: are. So 
\\"e're going to h ave live bands and art and make it 
feel like a rock show more than a fashion show." 

- Interview by Cortney Harding 

HOW TO GET YOUR MUSIC 
PLAYED ON THE RUNWA 
OJ SAM YOUNG, who spins at events for such names 
as Naomi Campbell, Cartier, Christopher Kane, Ed 
Hardy and Vivienne Westwood 

Know your designers. "A designer \\rill some• 
times know artists or someone t ne.)!..are.s:tyling 
at th e time and they'll wa'nt th e ir m usic in 
eluded in the show. jT he leadj could eYe n be 
someone who is in attendance." 

Keep your favorite DJs up to date. "A lot 
of designers go for obvious tunes and ot.htrs 

go for cool, u nderground stuff that m ight even
wally become big. So I m ight know of a cool 
new indie dance group and recommend that 
track for the show.• 

Pitch relevant tracks. "Tommy Hilfiger would 
be very hip-hop-and rock-oriented, as is any
thing Sean John. But i f you're doing Vivi• 
en ne \Vestwood, she usually likes classical 
music. The Guc:cis, Pradas, D&Gs- you could 
probably be more experimental and throw in lots of 
different genres in there: 

Be open to lastaminute alterations ... So-metimes it 
is a lot of work and changes need to be- made last 
m inute , w hich can be a pain. But the advantages are 
that it looks good on your resume and you m ight also 
be pa.id in some nice clothes." 

- Interview by Mariel Cof'lctpcion 

The beautiful people (clockwise from top left): 
PETE WENTZ, with NICOLE RICHIE, presenting 
his line, Clandestine Industries, In 2009; OJ SAM 
YOUNG; Jingle Punks CEO JARED GUTSTAOT; a 
model clad In Gwen Stefanl's LA.M.B. line. 

HOW TO GET A VNCH 
IN A FASHION Tv'ISHOW 
JARED GUTSTAOT, CEO of Jingle Punks, a music Ii· 
censing company with clien ts including MTV, Bravo, 
NBC and ABC 

Sometimes Jt•s best to not speak up. "The No. 1 thing 
when you're submitting music for consideration in these 
types of placements is to always make sure you have vlr
sions of your song v.rith a.ndzY,rithout vocals to give the 
editors op tions when they're clm mg. Sometimes when 
there's dialogue going on, they want to be able-to do a 
sound up-and theyalsowantto be able to pull it back." 

Network at the networks and beyond. "Reach out 
to as many independent music supervisors and super· 
visors at networks as possible. \Vhen you're sending 
along a package you s hould always make it easy for 
them to understand which type of show you feel )'Otu 

music would work well in." 

"Project Runway11 doesn't want death metal. "You 
should know the form at you're going after. When you 
watch ' ProjcL1: Runway• or reality shows, you'll see that 
they don't want fully fleshed-out songs. They're after 

ideas tl1at br ing a vibe out of a scene. Someone might 
make something that sounds like a Lady Gaga track, 
but i t's really a simple dmm beat with a bassline. Tf you 
want placement in shows, )'Ot1've got to stay current 
with trends. Right now there's a big push in the music 
s upervision world where everyone wants things that 
sound like Passion Pit and MGMT." 

World music is an underserved market. "If you cre
ate a nice palette of music to get into shows, I wouJd 
say look to the world music m arketplace. \Vben there's 
a challenge that takes place in different parts of th e 
world, or they're visiting somewhere, having music that 
fits that vibe is grcaL If they're \•isiting Mexico, ha"ing 
some authentic Mexican folk music . . _ would make i t 
more attractive for the end user to put in a show.'' 

- Interview by AD 
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Christian Star TobyMac Takes Aim At 
Nonbelievers With An Aggressive Touring 

And Synch Strategy : 

L'lng before he was the Grammy Award-winning solo artist TobyMac, Toby McKeehan, 
one-third of pioneering Christian rap group dcTalk, was well-known for upsetting the status qtin Christian music. cg With the release of his fourth solo album, "Tonight" (ForeFront), 
F b. 9, TobyMac is challenging a different set of rules-namely, how to break through to the 
m instream market in 2010 when traditional (i.e., secular) promotional channels are closed 
o . cg "I don't have MTV at my fingertips. I don't have VHl," TobyMac says. "I can't immediately 
g tall this coverage when my record comes out. The way I sell gold and platinum records is 
by ietn~n the road. The record company [givesJ me support and they are very good at it, 
.lLt at.tbd end of the day people hear about my music from word-of-mouth and touring. 

That's the two things I can control." cg Lead single "City on Our Knees" has been a hit at 
Christian radio, selling 222,000 digital downloads, according to Nielsen SoundScan, and 
peaking at No. 1 on Billboard's Hot Christian Songs chart. But fans have also gotten a taste of 
"Tonight" through Yahoo and iTunes promotions, as well as multiple licenses, including the 
track "ShowStopper" being used on the NFL Network (see story, page 24). cg "TobyMac crafts 
albums that have artistic integrity and wide commercial appeal," EMI Christian Music Group 
(CMG) label group president Peter York says. "In today's music climate, the fact that his sales 
are increasing and all three of his solo albums are certified gold speaks to his ability to create 
music that fans can't get enough of." 
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Talking The Talk 
TobyMac has been hopping genres and categories since col· 

lege, where he and his Liberty University pals Kevin Max and 
Michael Tait formed the groundbreaking trio dcTalk. After 
moving from Lynchburg, Va.1 to Nashville, they introduced the 

contemporary Christian music c,ommunity to rap and hip• 
hop with their 1989 self-titled debut album, becoming one of 
the best-selllng acts In Christian music In the process. Their 

third album, "Free at Last/' was certified platinum and stayed 
at No. 1 on Billboard's Christian sales chart for 34 weeks, 

ea ming the group its first Grammy for best rock gospel album 
In 1994.1995's "Jesus Freak.'' distributed by Virgin Records, 
notably traded hip-hop sonics for rock guitar, and has been 

certified double-platinum by the RIAA. The trio released 
Its final studio album, " Supernatural," In 1998. 11 debuted 

at No. 4 on the Billboard 200, then an unprecedented 
feat for a Christian act. 

Max still records and releases solo projects. After a 

stint as a solo artist, Tait joined the Newsboys as lead 
vocalist last year when frontman Peter Furler retired. 
Mc Keehan reinvented himself as TobyMac and em-

barked on a successful solo career, debuting with 
"Momentum" in 2001,. followed by 2004's "Wel

come to Diverse City" and 2007's "Portable 
Sounds," which bowed at No. 10 on the BIiiboard 

200. He also released two remix albums (see 
chart, below). His 2008 live CD/DVD set. "Alive 

and Transported," earned a Grammy for best 
rock or rap gospel album. 

For "'Tonight," TobyMac is again 
backed by his aptly monikered 

Diverse City Band. "Musically 

It's still that same big pot of 

gumbo," Toby Mac says. " What 
I call hip-rock, funk and soul." 
In addition to the vocals of 

longtime band member Nirva 
Ready, Toby Mac enlists an array of special 

guests on "Tonight ... John Cooper, frontman 

for hard rock outfit Skillet, lends his voice to 
the title track; Grammy-winning worship leader 

Israel Houghton is featured on the reggae·fla· 
vored " Break Open the Sky"; and Relient K' s 
Matthew Thiessen appears on "Wonderln.' " 

TobyMac's 11-year•old son, Truett-also known 

as TruDog-contributes to .. LoudNClear.'' ... It's grown into 

this thing where people kind of expect ii,'' the father of f ive 
says of his eldest son appearing on his albums. " This t ime 

he was [asking], 'When are we going to do my song, Dad? 
When are we going to do my song?' I don't know If I've cre
ated a monster." 

"Break Open the Sky" bears the stamp of his wife's Ja· 
malcan upbringing. 111 feel a sort of rite of passage when 

it comes to reggae,'' he says. "What's cool about that 
song Is the way we recorded It. We didn't do It digitally. 

We listened to a lot of Bob Marley and Peter Tosh. We 
wanted this song to feel like it was cut In the '70 s, so we 
ran It through a 2·Inch tape machine and we put the back· 

ground singers around one mic like Bob used to do, and 
we put the horn players around one mic." 

The title track was the last song Toby Mac wrote for the 
album and when he finished, he immediately knew he 
wanted Skil let' s Cooper on it. "His voice Is Just perfect 

for ii.'' he says. "It just shreds through the CD." 
"Wonderin1 11 is a wistful look at his days with dcTalk. "'We 

faced a lot of things together we never dreamed we'd face 

and had a lot of dreams come true that we didn't even know 
we had. I'm thankful tor them." While the group parted ways 
in 20001 Christian music fans still root for a reunion. 

"We talk about it occasionally," TobyMac says. " f don't 
know If we'll ever do any more recording. As far as some 

kind of a reunion tour, I think that is absolutely possible, but 
I'm walking very deeply w ith the Diverse City Band. I' ve 
been with them almost 10 years creatively and spiritually. 

I've been walking with them almost as long as I walked 
with Michael and Kevin. Our roots are very deep, and I 

don't plan on walking away from them/I 

Taking It To The Streets 
The promotional plan for "Tonight" targets mainstream and 

Christian audiences, with an emphasis on the digital arena. 
'We've seen an unprecedented level of on line activity for this 

record," EMI CMG product marketing director David Sylvester 
says. ~·vahoo previewed the album l ive across their network 

and had a 'then and now' video feature that includes a pre
mier of the 'ShowStopper' video from the new record. In ad

dition to Yahoo we have listening features with AOL, MSN and 
Rhapsody. We have a great promotion with Twitter that started 

on street date where fans tweet about the record and get a 
free download of a remix of 'Lose My Soul' from his last album." 

As TobyMac's live and remix album sales hold steady, 
his studio sets grow in sales with each new release. 

Studio Albums live/Remix Albums 

~ lseaSolJDCISQI 
91,000 133,000 128,000 11.S..SMM 

lt<a.llloild!-00 
r,,i nl 

TopClrlstill 
AIMlmPtak 

·1!:MIJ """"'""" "'Al ~ i nd 
Nomfllurn" Dlnn•CltJ" frans;portef" 

l031 llllll 20)5 lOOil 

SOURCE. NlelSet'\- Sou1>ds.t:c111 sales throu9h the wee-k endln(I Jan. 31. S.Ellei. h~lude Nlet!,;en Christian SO..indSCAn s.alei:. 
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All together now· 
TOBYMAC (seco~d from 
left) and THE DIVERSE 
CITY BAND during the 
Portable Sounds tour. 

·\'· 
---; .. , 
., ,. 
/ . 

. ~::·. 

'At the end of the day, people hear 
about my music from 

word-of-mouth and touring.' 
-TOBYMAC 

Sylvester says TobyMac's Facebook page will offer a web
cast of an event from the studio where he will present the 

record to fans, discuss the recording process and take ques
tions. Additionally, radio networks K·LOVE and Air 1 both ran 
contests where qualifiers would win a copy of ''Tonight" and 
w inners receive a trip for two to Nashville. "They will receive 
two nights' stay In a hotel, exclusive dinner and performance 

w ith Toby Mac and will be registered to run the Music City 
half-marathon w ith TobyMac on April 24," Sylvester says. 

At retail, t he album was presold at the Lifeway Christian 

In -:t.d~ition to saturating Christian radio 

and Family Christian cha'ins; there also was a countdown 
at !Tunes with three tracks available before street date that 

allowed fans to complete the album at a special price. 
"Tonight" will be available physically and digitally in a 

deluxe edition that includes three remixes ("Captured," 
"Hold On,'' UTonight''), v ideo content of the making of the 
album and a copy of the Gospel Music Channel"s uFaith & 

Fame" program featuring TobyMac. 
TobyMac recruited young directors to create videos 

for each song on the album; he' s not sure if they'll be 

ifracl<s 

with hits like "City on Our Knees,'._' 1';..;o:,;b..:Y:.· •.;c.;-,;.,:;-;._;::..;;. 
_Mac~s T usic can be heard everywhere from 

the NFL Network to such films as "Batman 
S~glns/.;Jj_~~ ck," •·Transporter 2" and 
"Fantastic Four." 

'"Some of my main inroads into the main-

stream have been through action films and 

kills It for me/' TobyMac says. ~hey have 
<a~r7-.-:11nrl .!.'M;-id~ t<'l l nv~," also from 

compiled for a physical DVD release or just available tor 
viewing on h is Web site and YouTube. 

At radio, the artist faces a problem famil iar to many faith· 
based acts: Mainstream stations are reluctant to spin songs 
with overtly Christian content. Sylvester says he's evaluating 

the options tor gaining TobyMac a foothold at mainstream 
radio while pushing lull throttle at Christian stations. 

Following the success of "City on Our Knees," the label is 
working uGet Back Up" as the next Christian single, and radio 
was heavily targeted during street week. "On street date we 

were on the air with K·LOVE and Airl and then we went to visit 
some of the country's biggest Christian radio stations for on
air and consumer promotions," Sylvester says, citing KSBJ 
Houston, KLTY Dallas and WCIE Tampa, Fla., among the stops. 

111 w ish [the label] had a v ision tor mainstream radio the 
way film and TV have a v ision for my songs in the main

stream," TobyMac says of the way the publishing depart· 
ment aggressively secures usages of his songs (see story, 

below). "I always try my best to work with my label. I don't 
ever want to sit on the opposite side of the table. I want to 

inspire them to take my music places that it's not al ready." 

Record-Breaking 
Beyond his role as artist, TobyMac is also a label executive. 
He and partners Joey Elwood and Todd Collins (who has 
since exited) started Gotee Records in 1994 and are respon

sible for launching the careers of Relient K, Family Force 5 
and others. The label is distributed by EMI CMG's distribu

tion arm. (TobyMac records for Fore Front, which is part of 
the EMI CMG system.) The Gotee roster Includes B. Reith, 
Stephanie Smith and House of Heroes. 

This spring TobyMac will team with Skillet for the Awake 
Tonight tour, which will also include House of Heroes. 
Booked by Creative Artists Agency, he also has a string of 
dates this summer with worship leader Chris Tomlin. 

TobyMac's live shows feature horns, break dancers and 
DJ Maj on turntables. His audience runs the gamut from 
hip-hop-loving teens to their parents who have followed 
him since his dcTalk days. "Peop le love that you' re 
human." he says, " and that we're frail and that we face 
the same situations. Honesty tends to communicate with 

people better than standing up there l ike you have an •s• 
on your chest." 

~

done an amazing job. They_l_o,..o.,.k _a..,t .. m._Y;.a .... -...-..,......,.._.,........,._,_.., 

m~_!!S~differ~ y. rhey don't put it In a box. ~'.'iii~~--~..:.1,~-":;::--=:'~'-":'::'-'7:,il•l--::-•:-ii-:':'i:;,:;,;,iiiii,iii,..~';iiiiiiiiil 
and I love that." Faire in Love," starring Christina Ricci. In 

------•ra,d•drit~lo~" .. •.M,..ajor Leagu_e_B_ a_s_e_b_a_ll_is~us. i.n.:;g•~--..---.--..,--.
tlie title track of iTobyMac's new album, 

throughout the broadcast, exposing the . y·' 
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"Tonight," as the theme song for the M 
Network series "30 Clubs In 30 Days." 

LB letting us know where the 
one of his songs came on." 
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VAMPS 
BILLBOARD JAPAN RISING 

INTERNATIONAL ARTIST 2009 

Japan 's biggest music stars 
were out in force as the 
inaugural Billboard Music 
Japan Awards took flight. 

Held Jan. 3 1 in the swanky 
Billboi1rd Live c lub in Tokyo 
Midtown- a shopping and bus i
ness complex in central Tokyo 
that also houses the Ritz-Carl 
ton Hote I and various upscale 
boutiques-the awards made an 
ins tan t impac t, with the three
hour :;how broadcast live on a 
Fuji TV cable s tation and with 
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BILLBOARD JAPAN MUSIC 
AWARDS 2009 WINNERS 
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BOA 
BILLBOARD JAPAII 

U.S. PUBLISHER "S AWARD 2009 

the support or J-WAVE and FM802 radio. 
" In Japan. we have charts, live venues and a mo

bile phone d igi tal download business," Masato 
Ki taguchi, VP of Billboard Japan, told Billboard. 
"The company is p leased 10 launch 1he Billboard 
Japan Music Awards into 1his family of t'.nterprises." 

Also in attendance was Billboard publisher and e5 
G lobal Media COO Howard Appe lbaum. who s poke 
and handed out honors lo the winners. 

Sitling amongs11he avalanche of flowers sen I by 
we ll -wishers, Appelbaum noted: ·'We are lucky 10 
have. this partnership with Hans hin Contents Link 
with whom we hope 10 create the biggest and most 
prestigious music brand in Japan. fn 2008, we estab
lished charts in Japan and these are the first awards 
given based on the chart rankings." 

Chart-topping, 14-member vocal band Exile picked 
up the Bil lboard Japan Artist of the Year award as 

ADVER TO RI AL 

well as the Billboard Japan Album of tbe Year award 
for "Exile Ballad Best" (Rhythm Zone/ Avex) , with 
Ex ile leader Hiro telling Billboard: 'Tve accepted 
the award on behalf of the band 1his time but next 
lime we hope we can all be !here to perfom1." 

R&B star Al picked up the Billboard To1> Pop Artist 
2009 award and performed two tracks, "Story" and 
"Music," that showcased heT powerfu l voice. Upon 
receiving her award the Los Angeles-born Al beamed: 
"When you win a Billboard award, there's no mis
tak ing you are at the top of your game." 

Japanese rock band HY, From Okinawa, humbly 
accepted the Billboard Japan fndependent Artist of 
the Year 2009 award, saying: ·'Gelling our music out 

to the fans is so rewarding, as is being able to play 
live for lots of people." 

Another Japanese rock band, Vamps, rece ived a 
hysterical reception from fans as they played the 
event's outdoor stage. situated on the plaza in front 
of Tokyo Midwwn. The band took home the B il l
board Japan Rising International Artist 2009 award 
with singer/guitarist Hyde declaring: "People appre
ciati ng our work is so satisfying.'' 

BoAand Judith Hill were each given the B illboard 
Japan U.S. Publisher 's Award. BoA. a Korean artist 
who has conquered the Japanese charts , described 
performing her track "'Possibility" with Daichi Miura 
<ll the awards as "a very memorable experience. I 

27 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

1.---- _... -
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was ecstat ic about the show'" 
Hill, who skyrocketed to fume after her appearance in 

Michael Jackson 's ·'This Is ft,'' sang the song she per
formed with him in the film, " I Just Can't Stop Loviog 
You," and also gave a powerful rendition of her Jackson 
tribute song, "l Will Always Be Missing You." 

--1 felt like I needed to write that," she said. ·'Because 
Thad such strong emotions Twas carry ing w ith me 
after his death." 
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AFTER SCHOOL 
BILLBOARD JAPAN 
K-POP NEW ARTIST 
OF THE YEAR 2009 

BILLBOARD JAPAN AWARDS 2009 
ADDITIONAL WINNERS 

BILLBOARD JAPAN BILLBOARD JAPAN 
HOT 100 OF THE YEAR 2009 OVERSEAS SOUIIDTRACK ALBUM 

B'Z "ICHIBU TO Z£NBU" OF THE YEAR 2009 
MICHAEL JACKSON 

BILLBOARD JAPAN HOT 100 "MICHAEL JACKSON THIS IS IT" 
SINGLE SALES OF THE YEAR 2009 

JUNKO AKIMOTO BILLBOARD JAPAN INDEPENDENT 
"Al NO MAMADL" OF THE YEAR 2009 

FLUMPOOL "UNREAL" 
BILLBOARD JAPAN ADULT 

COllTEMPORARY OF THE VEAR 2009 BILLBOARD JAPAN NEW ARTIST 
BLACK EYED PEAS OF THE YEAR 2009 
"I GOTTA HELING" VUSUKE "HIMAWARI" 
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BANGER 'N' MASH 
Dan Black remixes his 

way Into ads 

HOT DAWGS 
Randy Jackson bets on 

Paper Tongues 

PAYING TRIBUTE 
David Broza scores the 
late Townes Van Zandt 

SWEET SPOT SHARK ATTACK 
V.V. Brown surfaces 

In the U.S. 

l'i'l'!fl BY MARIEL CONCEPCION I 

SO BACK 
R&B Singer Monica Returns With New 
Album Full Of '90s Flavor 

At firs t • Monica: Still Standing" sounds a lit tle dull-a reality 
show that doesn't focus o n calfights anddnmken outbursts, but 
in stead featu res R&B singer Monica Arnold performing in 
church, ha\·ing a quiet dinner with her fiance and celebrating 
her album release with her family and the mayor of Atlanta. But 
the 29-year-old artist is banking on her recent BET success to 
help launch her first album in four years a nd cement her place 
as a mattire. family-oriented woman capable of speaking to o ther 
middle-class African Americans. 

· r originally didn't tJ1ink it'd be a good idea- I assumed it 
woLtld be what you usually see on real.ity1'V," Monka says." But 
they told me it wouldn't be scr ipted- it would just be me. If they 

would've gotten me 12 years ago, they would've gotten a lot of 
drama. That's just not the life I'm living anymore." 

Monica has ta.ken a few years off to focus on raising her two 
sons. 4-year-old Rodney "Lil Rocko" Ill and 2-year-old Romelo, 
with her fiance, rapper Rodney "Rocko" Hill Jr. H er la:-."t albu m 

was 2006's "The Making of Me," which has sold 323.000 copies 
in the United States, according to Nidscn SouridScan. No,vshc's 
preparing to release a new album, "Still Sta nding,·· March 23 

through I Records, and the singer says she' s "back full throttle." 
Monica 1Aril1 also work o n her reality show; the series' first sea
son just wrapped on BET and she's in negotiations to film a sec
ond go-round. 

) Records senior VP of urban m arketing Carolyn William s 
says the show has helped tremendously in promoting Monica's 
album. 'The interesting thing about Monica is that she has an 
audience that ranges from the• 106 & Par k' audience to the gospel 
demographic and everything in between," she says. ·we launched 
the s ingle during the show's finale week a.nd all her fans were 
able to see the genesis of the album and what goes itllo creating 
and finding asinglc. ll was a great lead-in to this project" 

T hat first single, the Missy Elliott-produced "Everything to 
Me.• entered Billboard's I lot R&ll/l lip-I lop Songs chart at No. 
61 in the Feb. 13 issue. (This week i t jumps to No. 19.) O ther 
songs include the Polow Da Don-produced and Ester Dean
written •Here I Am"; the feel-good "Betcha," wh ich samples an 
Evelyn "Champagne• King beat; and .. Just Me," which Monica 
says has a beat that "rappers can be on. but I'm singing on that 
track, much like I did before when I sampled LL Cool f's 'Back 
Seat' track• on her breakthrough single .. Don't 'fake It Personal 
(Just One ofDem Days).· Addit ionally, the album's LudacTis-as• 
sisted title track is the them e song for her BET show. 

· 1·ve gone through so many different things that my testi
mony should be shared," Monica says. "'fa·en if you can't relate 

all the way. maybe some things that 1 've experienced will make 
the load fed lighter for the next person. The idea was to srrip 

The Temper Trap 
breaks out Down Under 

down the album to remind people I am human-to share my 
life experiences and tell people how I got through them over a 
real '90s-mixed-with-modern sound." 

Williams says it's this same honesty and growth that keep 
Monica's fans by her side. •one thing that's unique about Mon
ica is that she's a d ifferent t1pe of su n•ivor-shc has a differ
ent type of success story: she says. In 2001 . her boyfriend 
committed suicide; a few years later, s he went through a rocky 
relationship Y1.'1th rapper C-Murder. ''You don't have to come 
from a poor background or deprived upbringjng to experience 
life-changing pain." 

To further promote the albu m , Williams says the label will 
focus largely on social media. including potential M ySpacc per• 
formances a nd possible sessions with MSN Control Room, 
among other online perfonn.a:nces. ) is in the process of creat
ing a·n exclusive mobile- application for Monica, although the de• 

tails are still being sorted o ut. 
BETwill partner in promoting the album. A half-hour special 

is already in the works as well as some performances, a behind
the•scenes "'Access Granted" episode and the premiere of Mon
ica's video on BET. Some late-night and daytime show 
appearances arc being scheduled, and the singer is in talks v.iith 
BET to join its 106 & Park t-0ur beginning in April. • It's perfect 
tinting because it keeps her visible as the a.Hmm goes to stores."' 
\Vil1iams says. 

ln addition. Monica is working on her boys clothing line, Re• 
gions of Rock, which was inspired by her sons. It will be avail
able in departm ent st-0res by the end of the year. 

Aside from the album and the promotion that goes behind it, 
the fashion line is the o nly other thing Monica has scheduled 

for 2010 ... I'm not a person that belie-·es in planning a lot; she 
says. u\Vhatever comes my way, I'll move toward it.'" 
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BUZZ 
>>>BONNAROO 
LINEUP 
ANNOUNCED 
The 2010 Bonnaroo Music 
& Arts Festival (July 10-13 
in Manchester1 Tenn.) is 
taking an unusual route to 
its lineup announcement, 
rolling out the bill one 
artist at a time on Its Web 
site. But Billboard sources 
have confirmed that the 
headliners will include 
Jay•Z, Stevie Wonder, 
Kings of Leon (in what is 
currently the Grammy 
Award-winning band's 
only scheduled U.S. show 
this year) and Dave 
Matthews Band. 
Previously announced acts 
include Ingrid Michaelson, 
the xx, Regina Spektor, 
Steve Martin & the Steep 
Canyon Rangers, Wale, 
Mayer Hawthorne & the 
County, Phoenix, Weezer, 
OK Go, Baroness and John 
Fogerty. The Flaming Lips, 
along with Stardeath and 
White Dwarfs, will perform 
Pink Floyd's .. The Dark 
Side of the Moon" in a 
special late-night set. 
Tickets will be sold at 
Bonnaroo.com. 

» >DRAKE PLANS 
TOUR 
Drake will headline the 
Away From Home tour, his 
first North American solo 
trek, which runs Aprll 6-
May 8. The 25-city jaunt 
follows his participation in 
the Young Money 
Present s: America's Most 
Wanted Music Festival. 
Away From Home will 
feature performances 
from Canadian rapper/ 
singer k-os and New York 
synth-pop band Francis & 
the lights. It will stop in 
Boston, New Orleans and 
Orlando, Fla., as well as on 
15-plus colleges and 
universities as part of the 
Campus Conscious tour 
before it wraps in 
Plymouth, N.H. 

>»THICKE JOINS 
KEYS ON THE 
ROAD 
Robin Thicke will 
accompany Alicia Keys on 
her nationwide tour 
beginning March 3. It will 
visit New York, Miami, 
Chicago and Los Angeles 
before finishing in April. 
Thicke's latest album. "Sex 
Therapy," debuted at No. 2 
on the BIiiboard 200 and 
has sold 269,000 copies, 
according to Nielsen Sound
Scan. Melanie Fiona will 
also appear on the tour. 

Reporting by Mariel 
Concepcion and David 
J. Prince. 

Tapehead: 
DAN BLACK 

,t 
1484:ihi•lD[• BY JASON UPSHUTZ 

Mad Man In Black 
British Electronic Artist Dan Black Infiltrates U.S. Ads 

U.S. audiences may not recognize Dan Black, 
but the British electronic artist has spent ihe 
last two years soaking up American po p 
m usic for his debut album, "UN." Se-·en 
months after Black"s sample-heavy sound

scapes made a splash in lhe United King· 
dom, the record will hit American s tores f'eb. 
16 via the Hours, a French label partly owned 

by ad agency Euro RSCG. 
Although "UN" and its styl ish s ingles 

a massed a following in the United Kingdom, 
the singer/songwriter /producer says that he's 
a little worried about trying to t ranslate the 
success to the United States. 

" I'm still an unknown quantity/ he says. 

"We've tried to do things at a s lower level and 
focus on European audiences, but now we're 
taking things up a few gears. I'm nen·ous but 
am azingly excited.'' 

Black began expcrimcn ting with electronic 
music as the lead s inger of London ah-rock 
group the Servant Alier splitting from the 
band in 2007, he holed up witl1a laptop in his 
Paris aparnnent and toyed with disparate mu• 

sic.al genres, f-rom Aineric.an h ip-bop to Eng• 
lish pop music. 

While recording 70 songs during a two
rnonth period in the winter of 2008, Black 
took inspiration from sample-heavy personal 
favorites like the Beastie Boys' "Patil's Bou
tique" while drawing upon modem mash-up 
acts like Girl Talk a nd 2 Many DJ's. 

"These ki1~ds of artis ts weren ' t just being 
d ivisive and making songs out. of others' ma• 
terial, • Black says. "They were redefining what 
it means to be an ar tist." 

One of his earlies ! demos was" HYPNTl," 
a mash-up that molded pieces of the "'Star• 
man" soundtrack, Rihanna·s ··Umbrella'" and 
the Notorious B.J.G.'s "Hypnotize" into a 
slick pop song. Although the self-released 

track had to be reworked d ue to copyrigh t 
issues, the song created Internet buzz for 
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Black and even tual ly became his fi rst sin
gle, ·symphonies.• 

Released last July in the United Kingdom, 

"UN" was preceded by a performance a t the 
2009 Glastonbury Festinl . while album track 

·u +Me~" was featured as an iTunes Single 
oftbe Week. 

Along with the standard marketing tools 
u sed to prom ote the album, Black was given 
a larger platform as an artist on the Hours, 
which is distributed by Universal and oper• 
a tes through advertising conglomerate Euro 
RSCG Worldwide. The label allows artists to 

use existing songs in ad\'ertising campaigns 
while also creat1ng original music for other 
bunds. Black con tributed the ' UN* track 
"Pump My Pumps" to French clothing com
pany Lacoste's winter 2009 cam paign and 
wrote a Web-excl us ive track for jeweler 
carticr's rcc:ent UHow Far \Vou..ld You Go for 
Love .. promotion. 

"We are the fi r st record label to be inte
grated into a major advertising network." 
Hours co-founder/A& R rep Leslie Dubest 
says of the labeU, whose roster includes acts 
like Elbow and Dada Life. "'We have a unique 
setup where artists can work wiih cool brands 
but ne\1er have to ,change the artistic side of 
the equation." 

Du best says that the label's focus in 2010 
will be on expanding Black's presence in the 
United States. Black will make a brief North 
American lTek this winter. culm inating in a 
March 26 appearance at Miami's Ultra Music 
Festival. A new version of"Symphonies" fea
turing rapper Kid Cudi will appear on the 
American version of the album. 

T he Hours also plan s to involve Black's 
music in more advertising campajgns this year, 
a decision that he supports. "'fhe music indus
try's not as financially viab le as i t used to be," 
Black says. "As long as there's no ethical issues 
with the advertising, I'm up for it." 

lw%:i3I BY c.w. THOMPSON I 

Tongues 
Are Wagging 
Paper Tongues Throw Manners 
Out The Window And Score Big 

Sometimes bands take drastic 
measures to get their music to 
the r ight people: following a 

music supervisor to her car, 
mobbing a pregnant exccuti\'c 
at a conference or slipping a 
\\'Titer a demo with her morn
ing coffee. O r. in the case of rap
rock band Paper Tongues 
front.man Aswan North, crash• 
ing an "'Amer ican Idol" judge's 
lunch, Rielle Hunter-style. 

North was having lunch a 
few years a go at the Mondarin 
Hotel in Los Angeles when his 
com panion pointed out that 
Randy Jackson was dining a 
few tables over. Thro1hring aside 
nom1al celebrity-etiquette con
ventions. North pushed aside 
the producer's plate and 

handed him a piece of paper 
w ith h is phone number and 
band's MySpace page written 
onit. 

His audacity paid off, big 

time. Jackson called North a few 
hou rs later, and eventually 

signed the band to his manage• 
ment company, Dream Mer
chant 21. 

"Randy started really coach
ing us." North says. 'He tailed 
LL<.; for three years a.nd took a real 
role in our lives. I I e's a real mu
sician, and he's poured that 
knowledge onto us." 

Jackson also shared his busi
ness savvy and helped Paper 
Tongues connect with A&M/Oc• 
tone Records. Best-known for 
breaking Maroon 5 and Holly
wood Undead with slow-bLUn 
strategies, the label is employ• 
ing a similar tack wiih the roll
out of Paper Tongues' self.titled 
release, out March 30. 

The label has been working 
Paper Tongues wi thout an 

album since )ttne 2009, when 
it serviced the act's first single, 
''Ride to California," to radio. 
Early programming champions 
included KFMATucson,Ariz., 

and X ETRA-FM San Di ego, 
which booked the band to play 

G LO BAIJ=>lJ t_S I: 
EDITED BY TOM FERGUSON 

>>>PSYCHE· 
DELPHIC 
Manchester, England-based 
trio Delphic is already making 

good on its early promise. 
The hotly tipped U.K. alt

rock/ dance c rossover act, 
published by Universa l , is 
finalizing a U.S. licensing deal 
through its own label Chimeric 
for debu t album "Acolyte." 
However, indie label Modular 
will issue its 2009 EP, "Coun
terpoint/ .. digitally stateside 

March 2 and on limited-edition 
vinyl March 16. 

Delphic is touring Europe to 
coincide with the album's con

t inental rollout through various 
licensees. Those dates, booked 
by 13 Artists, began Feb. 3 in 
Hamburg, Germany, and w1c1p 

Feb. 26 in Barcelona. They' re 

followed by a 13-date British 
tour ( March 4-20) before Del
phic makes its U.S. bow April 
18 at the Coachella festival. U.S. 
shows are booked through Cre· 
ative Artists Agency. 

Delphic made the U.K. top 
10 with "Acolyte" (licensed to 
Polydor) one week after its 
Jan. 11 U.K. release. According 
to Polydor s enior product 
manager Hannah Neaves, the 
act Is Intent on proving that 

the pressure of being a media• 
nominated '"next big thingi' of
fers " more opportunities than 

challenges. The incredible 
album and live reviews are cre

ating a word-of-mouth cam
paign that will keep the mo
mentum goin.g." 
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Lick It up: PAPER TONGUES 

its Next Big Thing and Wreck 
the Halls concerts last year. 

"On the basis of the airplay 
and word-of-mou th at these 
shows, we now go back and de
velop the band as a h eadliner 
in these marke ts." A&M/Oc
tone CEO Jam es Diener says. 
Paper Tongues have also toured 
with Flyleaf, Jet, O ur Lady 
Peace, Everdea r and Switch

foot, and have played a handfitl 
of Vans Warped dates. 

To help ta rget future live 
shows and marketing efforts, 
the label is using Topspin to 
collect user data in exchange 
for a free download of"Ride 

The band's live show is 
"'phenomenal.'' she adds, "ap
pealing to young indie and 

dance fans and older lapsed 
ravers and fans of Orbital, 

Chemical Brothers and Daft 
Punk. We expect the (summer] 
festival season to be a high 

focus for Delphic.'' 
-Steve Adams 

>>>REISE UP 
German duo lch+lch's third stu
dio album, "Gute Reise'i (Uni
versal), Is still riding high on the 
Media Cont rol chart three 

months after its Nov. 13 domes• 
tic release, and its life looks 

likely to extend through the 
spring as the act hits the road. 

lch+lch has announced it 
will play 15 open-air shows in 

Germany this summer In addi

t ion to 27 arena concerts (April 
4-May 15) already announced 
for its Gute Reise tour, booked 

by Berlin-based Trackworks 
Productions. However, as al
ways , one-half of the duo
singer Annette Humpe-won't 

join fellow vocalist Adel Tawill 

onstage. Humpe, who co
writes and produces the act's 
material, limits her participa
tion to an offstage role. 

to California." 
A " Ride to California" EP 

has been availa ble at shows 
since July and on iTunes since 
January. In late 2009, the song 
"Ride to California" and the 
second single, "Trinity," were 
made available on iTu.nes a nd 
Amazon, and .. ·Tri nity" is 
star ting to make the rounds 
a t rad.io. 

Additionally, the video for 
"Ride to California"' was re
cently added to mtvU and 
Music Choice, and the song was 
g iven a prom inent synch on the 

CWTV show "Melrose Place." 
The band has also shot a sec-

ond ";deo for "Trinity." 
Diener says he relishes the 

op po rtunity to break Paper 
Tongues, which he calls an 
album.•oriented act that t ran
scends category. 

"I would say to anyone who 
sa id, 'Can I hear a Paper 

Tongues song?,' •If you must, 
I will play you a song, but I 
would prefer to play you three, 
but even better, listen to the 
whole record,'" he says. "Paper 
Tongues has a longer duration 
in the marketplace. You have 
to get over the hump. but once 

you do , it will be a very nice 
road ahead." 

The album is certified dou- mark last October by indie 
ble-platinum in Germany after 
shipping more than 400,000 
units. The duo shipped plat
inum (200,000 copies) In 2005 
with its self-titled debut. But 
according to Universal Music 
Germany, total sales in Ger

many, Switzerland and Austria 
for Its 2007 sophomore set, 
"Vom Selben Stern," have 

passed 1.3 million copies. 
"Annette and Adel reach the 

people because they a lways 
find the right words and let 
them sound absolutely au

thentic," Universal Music Ger· 
many president/CEO Frank 
Briegmann says. 

The act is published by 
Glueck Publishing/Universal 

Publishing. 
-Wolfgang Spahr 

>>>SPELL CAST 
Danish sextet Alphabeat has a 

huge chance to make U.K. fans 
go gaga for Its multilayered 
pop album, "The Spell." Hav
ing landed the support slot on 
the 13-date British leg of Lady 
Gaga's Monster Ball tour (Feb. 
18-March 8), the band wlll In· 
troduce audiences to its soph
omore album, released in Den• 

Copenhagen Records. 
The album has been in the 

top 20 of the IFPI Denmark 
chart since release. The live 

shows will coincide with the 
set's March 1 U.K. appearance 
through an international 

licensing deal with Polydor/ 
Universal, which wlll release 
the album March 2 in the 

United States. Universal is ufi· 
nalizing plans for releases in 

other global territories follow• 
lng those two key terrltoriest 
Copenhagen product man

ager Torben Ravn says. Ac· 
cording to Ravn, the album has 

sold more than 25,000 copies 
in Denmark. 

The deal with Polydor/Uni· 
versal is the second interna• 
tional licensing arrangement 

for the band: Its previous al· 
bum, "This Is Alphabeat," was 
licensed to EMI and spawned 

three U.K. top 20 singles. Ravn 
says the album's U.K. sales 
have passed 150,000units. Al· 
phabeat is published by Good 
Songs, part of Copenhagen 

parent MBO Group, Creative 
Artists Agency books the band 
abroad; Beatbox handles that 
task at home. -Charles Ferro 

NS 

David Broza performed with the late Townes Van Zandt only once, during a Writers in the 

Round concert in Houston in 1994. After Van Zandt died three years later, the Israeli singer/song
writer was shocked to learn that the Texas music Icon had left him a shoe box filled with un· 
released poems and lyrics-and that he wanted Broza to write music to accompany them. 
After some initial hesitation-during which Van Zandt's widow, Jeanene, with Broza's ap

proval, considered more well-known art ists for the proiect- Broza hit Manhattan Beach stu
dios last June w~h producer G.E. Smith and recorded "Night Dawn: The Unpublished Poetry 
of Townes Van Zandt," due Feb. 23 on s-curve Records. 

Broza spent four years writing music for 10 of the songs; f inished an 11th, "Harms Swift 

Way,'' from a Van Zandt demo; and closes the a lbum with his own instrumental, "Too Old 
to Die Young." 

1 What happened that night in Houston 
when you first met Townes? 

There were o thers Lher<::, but it really turned 
o u t to be th e Townes Va n Zandt vs. David 
Broza show. l twentdown for four hours, j ust 
on and on. 111at was basically the only time 
we sat across from each other and really played 
and talked. We had a brief meeting later that 
year, in Kerville, Texas, but that was not at all 

like I louston. 

2 What was your reaction when you dis· 
covered the shoe box? 
I was pretty shocked ... It was out of the blue, 

out of nowhere. I had not talked to 
Townes or seen him since that one long 

concert we had done in '94. I didn't sing 
his songs. l guess he didn't write music 
to them. so he left that for me to do. 

3 But his widow didn't want to give 
them to you. 

She said to me that she would like to talk 
to me in person. After telling me about 

their life, s he said s he would've rat.her 
presented these poems to Bob Dylan, 
Willie Nelson, Waylon Jennings-other 
singers who she knew loved Townes' 
work. I told her, 'Tm not going to stand 
in your way. This is someth ing bigger 
than me." I'm not inaposit ionlikea. Bob 

Dylan or Willie Nelson to make Townes' 
words come to life. 8 ut eight years later 
I was in Houston. I had Jeanene's num
ber and wondered what happened to that 
stuff. She said nothing had happened, so 
I went ba.ck to Tel Aviv and a few days later 

I started receiving these beautifol poems. 

4 Was there a particular theme 
that you found in these writings as 
you got Into them? 

They all deal with death, almost all of them
a.nd love, but of course he wottld always cut 
away suddenly from death and turn into very 
personal and deep love and affection for some
one. When I finished writing all the music to 
them. they all felt like they were about depar
ture- that's what immediately came to mind. 

5 What kind of approach did you take 
to recording these songs? 

Jn three days in the s tudio we laid down the 
tracks, one take to every song li'le with a drum -

mer, double bass, dectric guitar, my Spanish 
guitar and vocal. We added a lit.tie keyboard 
and a cou ple of voices here and there. In five 
days we'd done everything. And that's not me; 
I'm a poparUst, used to doing 171 takes to every 
song, fixing every word. lfl had to sing in front 

of Townes and sing him those songs, I guess 
this is what it wotJd be like. 

6 You certainly kept quiet about this given 
that It was brewing for four years. 

That was an odd thing for me. [laughs! Nor
mally when I write a song l want to get on
stage and s ing it in front of an audience. 

These songs, I treasured them so dearly, I 
didn't play them to anybod y. I d idn't want 
to tell everybody about it; there was too 
much to explain. There was one person I 
played each a nd every one as I wrote them , 
by phone or in person. A couple of them I 
played m aybe once in public. But, really, no• 

body, u ntil this recording was done, actu
ally got to hear me play them. I can only say 
I hope I've done those lyrics justice, turn

i ng th at poetry into songs as Townes 
would've liked it, 
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mm 
NNEKA 
Concrete Jungle 
Producers: variovs 
Yo Mama/Decon/Epic 
Release Date: Feb. 2 

Nneka's new album, "Concrete 
Jungle.'' may be her stateside 
debut, but this globetrottong 
R&B maverick-a Nigerian 
who is based in Germany

has already earned compar
isons to such established 
artists as Erykah Badu and 

Lauryn Hi ll , whose work 
wit h the Fugees reportedly 
provided Nneka with her first 

taste of Western music. A 
dense yet buoyant mixture 

of hip-hop beats, reggae 
grooves. African- pop riffs 
(rnd future -soul vocals, 

"Concrete Jungle" (which 
cu l ls tracks from Nneka's 
previous European releases) 
does, in fact, echo "The 
Miseducation of Lauryn Hill.'' 
Like that 1998 blockbuster 
a lb um, "Concrete Jungle" 

combines va rious styles in a 
manner that mirrors t he 
singer's 1uxtaposition of the 
personal and t he political. 
But Nneka never has trouble 

making the music her own 
-wide- ranging cu ts like 
"Heartbeat," "Africans'' and 

"Kangpe" sound like the 
natural result of her far-flung 

experience.-MW 

CORINNE BAILEY 
RAE 
The Sea 
Producers: various 

Capitol Records 
Release Date: Jan. 26 

Grief isn't the only thing that 
runs deep through Corinne 

Bailey Rae's sophomore ef
fort, "The Sea." In grapp ling 
with the sudden death of 
her husband in 2008, t he 
U.K. singer/songwri ter has 
crafted a remarkab le set 

tha t includes influences 
from rock and jazz, r ich in· 
st rumentation and lyrics 

that linger wel l beyond the 
first listen. But one needn' t 

know the personal context 
of the album to appreciate 
it . The song "Are You Here·· 

r ipples with idyll ic memo
ries of love lost, as Rae sings 

over cymbals crashing into 
gui tars. But fans of her 

sunnier 2006 self-titled 
debut w ill find plenty to 
smile about. The midtempo 

"Closer" oozes seduction, 
while "Paris N ights/New 
York Mornings" and "The 
Blackest Lily" are raucous, 
ful l-band celebrations. But 

even on those t racks i t 's 
clear that, as a lyricist and 
vocalist , Rae is in an enti rely 

di fferent p lace. Even so, 
"The Sea" offers plenty of 
long-term rewards.-MH 

CAMILA 
Dejatte d e Amar 

Producers: Mario Domm, Pablo 

Hurtado 
Sony Music Latin 

Release Date: Feb. 9 
The cover art ot Camila's second album, " Dejarte d e 
Amar/' is tasteful and sparse, w ith the Mexican pop 

group's three members pictured suspended over the 
water at a distance, their features indistinguishable. 

But the music itself is lush, the beautiful melodies 
that are a CamUa trademark b lended artfully in vocal 
harmony. "Dejarte de Amar'' continues the path that 

Camila crafted on Its 2006 self-titled debut. but mul• 
t iplied. For example, the track "Besame" begins with 

a simple voice over keyboard, then steadily progress
es to finally explode Into a chorus backed by full 
orchestra. W hile strings are a staple of Latin pop, 

Camila uses them with symphonic emphasis and rock 
attitude, despite the group's unabashed romanti
cism. The result is a collection of unique tracks that 
navigate pop, rock and a tad of blues ("Nada"). The 

album closer "De Mi,'' with its soulful introductory 

flute and high-pitched vocals, Is a departure that 
wants to drive home the musical aptitude of a very 
musical group.-LC 
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OMARION 
Olluslon 
Producers: various 

Starworld/MusicWorks/ 
Capitol 
Release Date: Jan. 12 

Six y ears after the dissolu• 
t ion of R&B boy-band B2K, 
2S•year-old singer Omarion 
describes his third so lo 
album, "Ollusion," as proof 
that he's all grown up, But 

IPitzlditdli 
BT 
These Hopeful Machines 

Producer: Brian Transeau 
Nettwerk 
Release Date: Feb. 2 

L istening to BT's music 
makes it seem as if the last 

decade of development in 
e lectronica never happened. 
And coming from him, you 

wouldn't want it any other 
the set comes off more like a way. The man who kick-
bid for street cred than mat

urat ion, Ly rics full of hip-hop 
bravado over dirty, dist o r
t ion-heavy beat s are found 
on "Hoodie," "Code Red" and 
"I Get It In" (featuring rapper 
Gucci Mane). "You can f ind 
me in your city, steezed out 

w ith a hoodie on/I go so 
hard," Omarion snarls on 
"Hood1e." Meanwhi le, the 
t rack "Last Night (Kinkos)" 
stalls under the weight of a 

strained metaphor ("When I 
put you on the copy ma
chine, body printed out just 
nght"), And the lust ful "Wet" 
somehow manages to sound 
unsexy. But when Omarion 

reaches fo r the high notes 

and sticks t o nuance on the 
aching ballad "Speedin' " 
and the teasmg "Swee t 

Hangover," he shines like a 
seasoned star.-MH 

started the trance genre still 

does it best. whether it's in· 

strument- based or one long 
exhalation of synth, That's 
p robably because the knob
twiddling p rodigy is c lassi

cally trained and bel ieves 
more in 10-minute sprawls 

than 30-second hooks. 
"These Hopeful Machines" 
boas ts fully conceived 
e lectronic symphonies w ith 
melod ies that often sti ck. 

One example is the impossi
b ly gorgeous track "Every 
Other Way," whic h spins a 

slowly mounting spell o f 
harmonies and syncopation 
during its entire 11 minutes. 

And "Forget Me" is a high· 
energy rock- out that re

solves w i th BT's young 
daughter repeating the cho
rus over nursery chimes . 
.,These Hopeful Machines" is 

JOHNNY CASH 
American V I: Ain't No Grave 
Producer: Rick Rubin 

American Recordings/Lost 
Highway 

Release Date: Feb. 23 
Some guys just know the right way 

to say goodbye. Johnny Cash couldn't have known 
exactly when he'd be exiting the mortal coil (he died 
in 2003)1 but the Man in Black had just buried his wife, 

June Carter Cash, and was in poor health as he record• 
ed the last batch of his American Recordings series 
with producer Rick Rubin. The 10 t racks on "American 

VI: Ain't No Grave-" are drenched ln mortality, but Cash 
stares it full in the face without any audible tear, 
declaring, "Ain't no grave gonna hold my body down." 

In addition to Rubin's typically austere moods, the set 
features an all-·star core of musicians (including mem
bers of the Avett Brothers) and Cash's tasteful rendi· 

tions of the title track, Kris Kristofferson's "For the 

Good Times," Sheryl Crow's "Redemption Day," Tom 
Paxton's "Where I'm Bound" and Bob Nolan's " Cool 
Water." It also features new Cash original "First 

Corinthians, 15:55," on which h is voice is slightly 
reedy, but still confident. Queen Llll'uokalanl's ''Aloha 

Oe" proves a fitting farewell, w ith just a touch of light 
ness and a promise of "untll we meet again." We can 
only hope.-GG 

all that electronic music can 
be: expansive. beautiful, en
veloping and, oh yes, human. 

Maybe that's why those ma
chines are so hopeful.- KM 

.mm 
THE ALBUM LEAF 
A Chorus of Storytellers 
Producers: various 
Svb Pop 
Release Date: Feb, 2 

The calming electronic drones 
and soothing melodies that 
one can expect from an Al

bum Leaf release can again 
be found on the project's 
newest set, "A Chor us of 

Storytellers." But the San 
Diego-based post-rock act's 

founder J immy La Valle adds 
a new layer of musical depth 
by using his touring band in 
the studio for the first time, 

HOT CHIP 
One Life Stand 
Producer: Hot Chip 
Astralwerks 
Release Date: Feb. 9 

No act seems to purely embody 

the rise of "indietronica" the way that Hot Chip does. 

The London-based quintet in 2010 is something like 
the more serious, experimental cinematic adaptation 
of Erasure's heart-o n-sleeve Broadway bombast. A 

more mldtempo effort than lts previous work, Hot 
Chip's fourth studio release, "One Life Stand," is a 

warm album, with lyrics like: "Why can't 1 be bright, 
like my lover's light," "When you hold me, I feel bet· 
ter" and "I only want to be your one l ife stand." Richly 

uplifting arrangements, dynamic percussion and an 
attention to vocals (some shared) that's intimately 
communal mostly make up for some excessive senti· 

mental ity and steel drums. But what's missing on the 
album is an obvious classic. Even the most engaging 

tracks, like the layered " I Feel Better" or the endear· 
ing "Alley Cats," lack a pop snap that Hot Chip's emo
t ional dance pop could so well support.-E'N 
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The new instrumental d iver

sity especially shines on the 
song " There Is a W ind," 

where clashing cymbals and 
a mesmerizing keyboard 
melody mesh w ith LaValle's 
rich vocal harmonies. And a 
lone fid d le and sporadic 
hand claps pump up the 

energy in "Almost There." 
Some tracks lack such spon
taneity : " Until the Last" 
would feel dated without the 
strings and b rass t hat sup

port a keyboard riff, and the 
barely there tempo of album 
c loser "Tied Knot s" sounds 
I ike an outtake from the pro
ject's 2004 release, " In a 
Safe Place.'' Nevertheless, 

the new ambttion found on 
"A Chorus of Storyt ellers " 

has led the Album Leaf to i ts 
best execution yet .-EC 

BEACH HOUSE 
Teen Dream 
Producer: Chris Coady 
Sub Pop 

Release Date: Jan. 26 
Baltimore-based dream-pop 
duo Beach House continues 
to m aste r its craft of p ro• 
ducing ethereal melodies 

and reverberat ing back
ground inst rumentation on 
its third album (and Sup Pop 
debut), "Teen Dream." The 
result d isp lays a level of 
songwriting only hinted at 

on prev ious albums. The 
sing le "Norway" utilizes 

B each Ho use s inger Vic 
toria Legrand's high, 
b reathy background vo 
cals as a cont rasting ele
ment to her standard husky 

t imbre. whi le multi-instn,
mental ist A lex Scally's f ran
t i c gu it ar p icking builds a 
so lid foundation. O n the 

song "Walk in the Park." a 
cheery organ c ho rd pro 

gressi on-and plen ty of 
guitar tremolo- p rovide a 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Oev1n Chanda, 
Erm Clendl!niel. Leda Cobo, Manel 
Cooce-pcloo. Llnds~ Forlle-r, Gary 
Gratt, Monica Herrera, Kerri Mason, 
Connor McKmght. Evie N;iigy, 
Deb0<ah Evans Prlc@', Mik&e-1 Wood 

CRITICS' CHOICE•: A new 
refeas~. rP,gnrdlesi;. o f c~rt 
potential. highly recommended 
for mos,cal merit. 

~l:\fl l:\f\f ~ 
base for Legrand's power

ful presence. And t he trac k 
" 10 Mile Stereo" adds a bit 
of toe tapping to the other

wise downtempo alb um, 
with the help of a racing 
dru m beat and lush string 

sampling. Leaps and bounds 
over the act's earlier mate

r ial. "Teen Dream" allows 
Legrand and Scally to truly 
come into their own wh i le 

leaving the listener aching 
for more .-EC 

mmmm 
VARIOUS ARTISTS 
Crazy Heart: Original 
Motion Picture Soundtrack 
Producers: T Bone Burnett, 
Stephen Bruton 

New West RecorcJs 
Release Date: Jan. 19 
The latest soundtrack album 

•:11:l:f•hl 
JAY·Z FEATURING 
SWIZZ BEATZ 
On to the Next One (4 :16) 
Producer: Swizz Beatz 
Writers: various 

Publishers: variovs 
Roe Nation 

More than any of it s predeces
sors, "On to the Next One" 
bes.t accom plishes. whatJay

Z set out to do w ith "The Blue
print 3" : stay the course of 
trends.etter. The veteran rap

per explains why all should 
continue to follow his lead 

with lines like, "Used to rock 
a throwback, ballin' on the 
corner/Now I rock a Teller suit, 
loo kin' l ike an owner,'' equat 

ing aging with improvement. 
That po int is no t lost on 

producer Swizz Beatz, who 
trades. in his usual arsenal for 

Monkeywrench 

"Just Breathe," the second 
single from Pearl Jam's "Back
spacer," finds Eddie Vedder 
at a cross roa d s between 
weathered roc.k stalwart and 

lovelorn troubadour. The song 
strays from the well•worn gui· 
tar riffs and wild growls of 

p revious single '"The Fixer" 
and moves even further away 
from the band's grunge root s. 

Recalling Kansas' "Dust in the 
W ind" and echoing Vedder's 

work on the soundtrack to 
"Into the W ild," the introduc· 
t1on is standard - an acoustic 
guitar, played softly and faded 
i n-for a band testing out 
more emotional waters. The 

chorus, meanw hile, finds Ved

der pining for a lost love over 
orchestral strings. "Did I say 
that I want you>/ Did I say that 

from Hollywood roots-music fresh sounds more native to I need you?/Oh, if I didn't, I'm 
maven T Bone Burnett pairs Ibiza than Jay's native Brook· a fool." he sings, While "Just 

original t unes sung by 
"Crazy Hea r t" stars Jeff 
Bridges and Co l in Fa r rel l 

with classic country cuts by 
such artists as Buck Owens 
("Hel lo Trouble"). the Lou 
v in Brothers ("My Baby's 
Gon e") and Townes Van 

Zandt ( " If I Need You"). So 
far, so typical. The surprise 
on t he set is how well the 

new music holds up against 
the vin tage material. ''Fallln' 
& Fly in' " finds Bridges and 
Farrell joining forces for an 
effortlessly tuneful honky
tonk gem, while Bridges un
loads a b it of p lain-talk ing, 
beer-hall existent ia lism ("I 

used to be somebod y, b ut 
now I am somebody else") 

du ring "Somebody Else." 
Alt-country art ist Ryan Bing• 
ham contributes a patr o f 
t racks, one of w h ich ("The 

Weary Kind [Theme From 
'Crazy Heart')") recently 
won a Golden Globe for best 
original song.-MW 

PIC.K •: A new release p,edicted 
to hit the top half of the chart m 
the corresponding format. 

Alt albums commerc1atly available 
in the Un ited St i;ites are eligible. 
Send album r~iew cop~s to 
Mitchell Pete rs at B illboard , 5055 
Wilshire Blvd., Seventh Floor, Los 
Ange-les. CA 90036 and singles 
review copies to Monica Herrera 
at B illboard, 770 Broadway, 
Seventh F"loot. New York. N.Y. 
10003, or to the wnters in the 
appropriate bureaus. 

lyn. Unleashing sputtering 
drums over a sample from 
Justice's "D.A.N.C.E.," Beat2 
packs the song with a hyp
notic electro-bounce. Its thun· 
dering bassline is nothing 
new-in fact, it's been Beatz' 
calling card for years-but it's 

still convincing as ever, much 
like Jay-Z and his forward• 
looking work.-DC 

11mm 
PEARL JAM 
Just Breathe (3:34) 
Producer: Brendan O'Brien 

Writer: £. Vedder 
Publisher! Innocent 

Bystander (ASCAP) 

Breathe'' isn't quite like any
thing Pearl Jam has released 
before- it's as c lose t o a love 

song as Vedder has ever 
w ritten-its steady chart 
climb suggests that fans like 
seeing the frontman's heart 
on his sleeve,-LF 

DANNY GOKEY 
My Best Days Are Ahead 
of Me (3:07) 

Prod ucer: Mark Bright 
Writers: M. Green, K. 8/azy 
Publishers: variovs 

19/RCA 
Danny Gokey placed third on 
the 2009 season of "Amen-

USHER FEATURING PLIES 
Hey Daddy (Daddy's Home) (4 :16) 
Producers: The Runners, Rico Love 

Wri ter s: various 
Publishers: various 

LaFace/JLG 
Usher's last album failed to meet critics' expectations, and 
plenty counted him out because of it. But his latest single, 

"Hey Daddy (DaddY's Home)," Is a clear Indication that the 
R&B crooner is bringing sexy back. " •cause wtlat I got , you 

gonna wanna get some/But girl, that's only if you ain't scared 
... Tonight we're gonna do a lot of sexln'/Can't nobody do 
your body like this," the rec,ent ly divorced father of two teas

es In his honeyed tenor. He keeps up his flirtatious taunting 
on the chorus, singing, "l'nna fall back while you work that 
chair/Do the damn thing, let the neighbors hear," atop a 
silky piano pattern and harnd claps. Plies makes a nice addi

t ion to the already sexified t rack, as the self-proclaimed 

goon drops a raunchy verse In his raspy Southern draw1. 
"Hey Daddy" may not be a chart-topper-yet-but it sure 
will make the naysayers pay attenhon again.-MC 

JOHN MAYER 
Heart break Warfare (4:29) 
Producers: John Mayer, Steve 

Jordan 
Writer: .J. Mayer 

Publishers: Sony/ATV Tvnes, 
Specific Harm Mvslc (ASCAP) 

C0Jumb1a 
John Mayer is back, and as broken·hearted as ever. The 
second single from his new album, "Battle Studies" 

(and the follow-up to the meandering, blues-inspired 
''Who Says"), "Heartbreak Warfare" Is also a throwback 
t o Mayer's pop-rock balladeer side. " Once you want it 

to begin, no one really ever wins," the singer/song· 
writer croons over dellcate guitar work and smooth 
drum and bass grooves. Despite the song's stylistic 

similarities to past hits like "Gravity," Mayer appears to 
be find ing his happy medium as a lyricist, balanclng 

safer lines like " If you want more love, why don't you 
say so," with such edgier fare as "Red wine and 
Ambien/Vou·re talking shit again." W it h his latest 

release, Mayer shows his versatility as a songwriter w ho 
can t ravel from pop to blues and back again.-CM 

can Idol" and inked a deal m 
Nashville to pursue a country 
music career. He's off to a 
great start w ith this buoyant 
single that showcases h is 
st rong, soulful voice and 
upbeat persona. Wri tten by 
vett?ran Music Row w riters 

Marv Green and Kent Blazy, 
"My Best Days Are Ahead of 
Me" is so far the feel-good 
country song of 2010, with its 
soaring melo dy, singalong 

chorus and positive message. 

A s "Idol" viewers know, 
Gokey's w i fe d ied shortly 
before the 29-year-old ar t ist's 

audit ion for the show, and he 
infuses th is song with an 

emo t ional weight generally 
rare in one so young. H is 
performa nce teems w i th 
vulnerabi lity, hope, strength 

and resil iency. It's a perfect 
marriage of artist and song 

that should serve as a strong 
launch pad for this talented 

"Idol" alum.-DEP 
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IED BY LARS BRANDLE_J 

TheMelbo 
Supremacy 
The Temper Trap 
Aims To Conquer 
The World With 
'Conditions' 

Outstanding frontman > Check. 
Great songs? Check. l'ormida
b le label support? Check. All 
the vital elements are in place 
to suggest Australian alt-rock 
group the Temper Trap is shap• 
ing up to be the next big thing 
from Down Undc.r. 

"We're an ambitious band," 
lead singer Dougie Mandagi 
says. "The world has always 
been our goal, even in the early 
stages. Some of us dare to 
dream bigger than others, and 
here we are." 

During the last several weeks. 
the group's debut album. "Con
ditions" (Libcration/Glassnote/ 
Columbia), becam e a fixture in 
the top JO of Billboard's Heat
seekers Albums chart, paced 
b)' the s ingle "Sweet Disposi
tion." Peaking at No.4thus far 
on the rally, the album has sold 

Slow and steady: 
PHOENIX 

21,000, according to Nielsen 
Sound Scan. 

New York-based indie Glass• 
note, which released "Condi
tions" stateside last October, is 
confident the Temper Trap
Mandagi. guitarist Lorenzo Sil
litto, bassist Jonathon Ahcrne 
a nd drummer Toby Dundas
w ill ultimately achieve the 
same success the label is hav
ing with ano ther project. 
Phoenix's "Wolfgang Amadeus 
P hoenix" (see char t., below). 
"We'll ce rtain ly have a gold 
record-plus for Phoenix, and 
we' re going to do the same type 
of sales with Temper Trap," 
Glassn ote fou nder Daniel 
Glass says. 

To that end, Glassnote has 
partnered with Columbia Rec
ords . which will assist with 
maTke ting, promotion , pub
licity and artist development. 
A key element in the Temper 
Trap' s bid for world dom ina
tion is an upcom ing series of 
U.S. concerts. The first run 

PHOENIX RISING 

Wo rld domination: 
THE TEMPER TRAP 

of U.S. dates, booked by High 
Road Touring, starts March 
10 at l.os An geles' Henry 
Fonda Theater, followed by 
sum mer fes tival perform• 
ances planned for 13onnaroo, 
Sasquatch and Coachella. 

"This will be a long effort,· 
says Mushroom Group chair
man Michael Gudinski, whose 
Liberati on Mus ic label 
discovered and s igned the 
band . "They're going to stay 
over th ere and keep at i l for 
a long time."' 

Ha iling from Melbourne, 
Australia. and now calling Lon
don home, the Temper Trap 

earned four nominations at the 
2009 Australian Recording In
dustry Assn. Awards after "Con
ditions" became a sleeper hit 
Down Under. Following its 
U.K. release last year (Attg. 10) 
through indie Infectious Rec
ords, the album peaked at No. 
25 and has sold 123,000copies, 
according to the Official Charts 
Co. (OCC). 

Musically, "Conditions" sits 
comfortably between Arcade 
Fire and TV on the Radio. But 
it's Mand.agi's soaring, soulful 
voca ls on album standouts 
.. Lo,,·e Lost," "'Fader" and "Swcct 
Disposition'' that set the band 

It's been said tha t slow and steady wins the race. And this week, pop/rock band Phoenix proves it, 
as its single "1901" (Loyaute/Glassnote) rises to No. 1 on Billboard's Alternative chart in its 31st 
week on the tally-the longest climb to the top in the chart's 21-year history. It surpasses the pre
vious record-holder, Anberlin's "Feel Good Drag," which took 29 frames to hit No. 1 on the May 2, 
2009, list. .- The track premiered on the July 25, 2009, chart and broke into the top 10 on the Nov. 
28 tally. The song's 2-1 advance bumps 30 Seconds lo Mars' "Kings and Q tteens" to No. 2. , "1901," 
which was used i.n a TV commercial for the CadiUac S RX-has sold 458,000 downloads, according 
to Nielsen SoundScan. The French band's album, "Wolfgang Amadeus Phoenix," has shifted 317,000 
and rises 63-58 on the Billboard 200. - Keith Caulfield 
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apart from its peers. 
"'Sweet Disposition" has al

ready proved popular with 
synch programmers on both 
sides of the Atlantic. Stateside, 
it's been featured in TV ads for 
Chrysler and Rhapsody and in 
more tha11 20 TV shows around 
the world, according to Glass, 
includ ing the Uni ted King• 
dom's "Big Brother" and Aus
tralian drama "Underbelly." It 
can also be heard i.n the trailer 
and on the soundtrack to the 
film ·' (500) Days of Summer." 

T he track is breaking at rock 
radio, climbing this week to No . 
25 on the Alternative chart and 

No. 38 on Rock Songs. IL has 
sold 117,000 downloads. ac
cording to Nielsen SoundScan, 
and a further 247,000 in the 
United Kingdom, according to 
the OCC. Glass says the label 
also plans to work the track to 
hot AC and top 40 radio. TV ap
pearances arc slated for '"Late 
Show With David Letterman" 
and "The Late, Late Show With 
Craig Ferguson." 

"We've still got a long way t.o 
go to prove that we're not just 
a flash in the pan," Manclagi 
says. ·'But we're determined 
and committed to get better al 
what wedo." 

LONGEST CLIMBS TO NO. 1 
ON ALTERNATIVE CHART 
Phoenix claims the longest trek to the Alternative summit at 31 

weeks, while the White Stripes bring up the rear at 19 weeks. 
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~ BY JASON LIPSHUTU 

Hands·on: 
Never Shout Never's 

CHRISTOFER DREW 

A Savvy Connection 
Never Shout Never Claims 
Top 30 Debut With First 
Warner Bros. Album 

Boosted by a bright, bedmom-pop sound and a grass
roots marketing campaign, Never Shout Never's 
first full-lengtl,album, "What Is Love?" (1.oveway/ 

Warner Bros.), debuted at No. 24 on the Billboard 
200 last week with 21,000copies. Credit for the set's 

noteworthy debut, however, belongs to NeYer Shout 

Ne,1cr p rincipal Christofer Drew. The 18-ycar-old 
has already released five EPs under the alias, result

ing in cumulative song download sales of J.3 mil
lion, according to Nielsen SoundScan. His modus 
operandi: constant fan in teraGtion. 

"My No. 1 goal is connec1in g with people," 
say~ Drew, who was recently featured on My• 

Space Music's" Introducing .. ." program for 
breaking artists. "'I try to write songs that are: re

lat.able but. also draw upon every crazy thing I've 

BROWN SUGAR 
Yet another new British face is sparl<ing state
side buzz: W. Brown. The 26•year-old's high• 

energy.retro-pop debut, ''Travelling Like the 
Light" (Capitol), debuts this week at No. 3 
on Billboard's Heatseekers Albums chart. 

"As much as I want to say we're geniuses, 
we let this thing percolate and found that 
people loved what VN. was about," Capitol 

executive VP of promotion and marketing 
Greg Thompson says. "We started to see a 
lot of love coming from great ( promotional] 
partners. saying, jwe want to be a part of 
breaking V.V. Brown.' " 

Among the suitors stepping forward were 

Forever 21, Steve Madden and !Tunes, which 

exclusively released "Light" Feb. 2. (Its phys• 
ical release is March 30.) The set's first sin· 
gle, "Shark in the Water/' was also an iTunes 

Single of the Week. 
The statuesque Brown bears all the mark· 

ings of a solid pop chanteuse: a fashion model 
w ith Caribbean heritage, making easy-to· 
love music very much in tune with the throw

back trend kicked off by another big-haired 
Brit, Amy Wlnehouse. Everyone ftom Perez 
Hilton to USA Today has declared their love, 

while Brown's songs have turned up on TV's 
"CSI: NY" and "The Vampire Diaries." 

But Brown, who wrote, produced and 
played all the Instruments on every track, 

of connection w ith others-whether they 
like you or not-because they'll see the sin· 

cerity," she says. "I just want to make sure 
whatever I'm doing is honest and reflects 
the real v:v. at that time.'' 

It was Brown's flair that caught the atten• 
t ion of retail partners Forever 21 and Steve 
Madden, both of which are staging in·store 

and online promotions. Forever 21, a favorite 
brand of high school/college students and 

young professionals, is hosting a contest 
that will send one winner to see Brown In 
concert. (She's on a five-date trek- san Fran

cisco, New York, Philadelphia, Boston and 
Washington, D.C.- that will end Feb. 22.) 

The contest will be hyped in the retailer's 
450 stores and on it s Web site, which claims 
more than 6.7 million unique visitors per 

month. Anyone who enters is offered a free 
download of ... Shark." 

Brown is also shoe brand Steve Madden's 
Artist of the Month for February. Her like· 
ness will be featured in the chain's 95 stores 

on signage1 video screens and receipts. as 
well as onllne through home page banners 

and e·blasts. 
Despite the promotiona 1 supportJ Tho mp~ 

son says the tipping point is Brown's live 

show. "She's not just regurgitating the 
record," he says. " The mote she plays live 

puts artistry first. "When you're truthful to in the U.S., the more people will embrace 

who you are, therewillalwaysbesomesense V.V. Brown." -Kerri Mason 

gone th ro ugh u p unt il now.'" 

Drew started writing songs in 2007. playing at a 
local coffee shop in Joplin, Mo. When he po,~ed his 

songs on .MySpace, Drew says the positive fan re
actio n "mad e me realize I.hat I didn'tsuckaflcrall." 

After d rop p ing out of high school at 16, Drew 
played local shows and sold merchandise out of 
garbage bags. As his songs began attracting atten 

tion on MySpace, he hired a m anager and issued 
"The Yippee EP" at 17. It has sol<l 46,000, accord

ing to Sound Scan. 
More El's followed d uring the next year (includ

ing "Summer,'" also at 46,000) as Drew became the 

subjecl.ofa label bidding war. He even tually signed 
i,vith Warner Bros. Records ("I frlt like \Varner was 

a 'career' label." he sa)'S) and reco rded his debut 
album last summer in Santa Monica, Calif., with 
producer Butch Walker (\Veczcr, Kat)' Pe rry). 

Warner Bros. also allowed him to form his own im
print, Lm·eway Records. 

Drew's hands-on approach has driven the pro• 
motional campaign for "\Vhat Is Love?" Never 
Shout Neve.r followed a live chat with an acoustic 

performance Feb. 4 on MTV.corn's Buzzworthy 
Blog. A partnership with Hot Topic resulted in an 
exclusive EP (wh ich hassold 27,000) and I.he dis

trib u tion of Drew's personally a pproved merch, 
including T-shirts and skate decks. 

W hile Warner Bros. is in vested in gro~'lng the 
Never Shont Never brand. Drew's tire.less to uring 
and presence on social networks have helped his fan 

base qulcld y expand. "Christofer knows bis fans bet
ter than anyone," Warner Bros. VP o f marketing 

Xavier Ramos says. "He has a do-it.yourself mental• 
ity. But as bis following bas grown, weve given him 
the resources and expertise to keep that bond intact." 

Never Shout Never will head li ne a spring U.S. 
to ur beginning March 17 in Mission, Tcxas1 before 

joining the Vans Warped tour in June. 

A shoo-In: 
VY.BROWN 

The truth: 
NNEKA 

CONCRETE 
PROOF 
What began as a hobby and therapy 
has evolved into a career for N iger

ian singer/songwriter Nneka (pro
noui,ced " neck·ah"). 

"Nigeria is a tough p lace to grow 
up," the 2009 MOBO Award w inner 
says. uTrlbal wars, oll company ex
ploitation, corrupt political leaders 

. . . I never really thought about be· 
coming somebody; It was more about 

waking up with no pressure in a 
peaceful surrounding. But growing 
up like that has made me who I am." 

Aud~nces across the country are 
getting to know Nneka as she tours 
in support of her first U.S. release, 

"Concrete JungleJI (Yo Mama's/ 
Decon/Epic). Digi tally released by 

iTunes, the album debuted at No. 18 
last week on BIiiboard's Heatseek· 

ers A lbums chart. This week it's No. 
22 following its Feb. 2 physical re• 

lease. In the midst of a 12-marl<et tour 
to such cities as Los Angeles, New 
York, Philadelphia and Atlanta, Nneka 

also made a high-profile appearance 
on "Late Show With David Letter· 

man"Feb,3, 

Both emotional and courageous, 
" ConcreteJungle"-a compilation of 

her first two critically acclaimed Eu• 
ropean albums-showcases a tal
ented singer and skillful songwriter 

unafraid to bear witness to hypocrisy 
and social and polltkal injustice. Set 

against a backdrop of hip-hop, Afro· 
beats, rock, soul and reggae-in
spired by such influences as Talib 

Kweli and the Fugees-Nneka's mu~ 
sic is raw and sensual, as evidenced 
on lead single "The Uncomfortable 

Truth" (an iTUnes Single of the Week), 
"Heartbeat" and "Suffri." 

"She brings a socio-po l itical 
awareness rarely heard these days/' 
says noncommercial KCRW Los An
geles air personality Garth Trinidad, 

who made her a featured performer 

at his Jan. 30 Grammy Brunch in 
L.A. "People are starving for what 
she brings, especially because the 

music is based on classic, thump• 
laden hip•hop.11 

Wrapping her tour Feb. 14 in 
Chicago, Nneka is already booked for 
several South by Sout hwest show

cases and slated for some Lilith Fair 
dates.. A surprise collaboration is also 
in the works, according to Epic prod
uct manager Kiyama Brown. In the 

meantime, "we're mostly marketing 

her through touring," Brown says. 
"People fall in love with her live. We 
just want to get her in front o f as many 

people as possible." -Gail Mitchell 
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Billbear.i. CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 80 0-223-7524/ j serrette@billboard.com 

TALENT 
MUSIC COMPANY SEEKING ORIGINAL SONGS 

Are you ta lented enough to p roduce and deliver full 
demo recordings, complete w ith vocals, ly rics and 

music, w ith in speci fied timeframes? 

Our web-based music company is seeking to purchase 
exclusive rights to original songs on an ongoing basis 
(cont ract details to be discussed upon acceptance). 

If selected to be part of our national production team, 
you wil l be producing o riginal music for our diverse 

catalog. Genres include Pop, Rock, Hip Hop, R&B, 
Country, Christ ian, and Latino. 

Submissions require links to your demo, 
MySpace page or music page. Please respond to 

muslcsubmission2010@gmail.com. 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

L t B00-223-7524 or jserrette@billboard.com 

SOMETHING TERRIBLE HAPPHIS WHEN YOU DON'T ADVERTISE . . . 

BE CREATIVE• KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Billltoard JEFF SERRETTE SENIOR ACCOUNTMAJIAGER 
PHONE: 646·654-469'7/800·223-7524/FAX: 646-654-8066 EMAi~ JSERRETIE@BIUBOARD.COM 

FREE 
(Advice) 

HOW DO YOU MAKE YOUR 
CLASSIFIED AD PAY? 

By running it consistently-consecutive weeks-for impact!! 
Rarely does a prospective customer reply to an ad the very first 

time it appears. When that customer is ready to buy. 
Remember, the very week he or she is ready your 

advertisement should be in POSITION. 
Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!! 

TOLL FREE 
800-233-7524 or 646-654-4697 

DUPLICATION DISPLAY UNITS BANKRUPfflKI 
REPLICATION PUBLICITY PHOTOS COLLECTABLE' 

VINYL PRESSING INTERNET /WEBSITE PUBLICATIONS 
CD ROM SERVICES SERVICES TALENT 

DVD SERVICES FOR SALE BUSINESS SERVICES SONGWRITERS 
PROMOTION & MARKETING MUSIC INSTRUCTION SONGS FOR SALE 

SERVICES BUSINESS OPPORTUNITIES DEALERS WANTED 

DON'T 
MISS AN 

ISSUE 

Issue #6 • Feb•·ua•y 13, 2010 

To Order Back Issues 
On line, Go To: 

billboard.com/backissues 

MASTERtR 
AVDIOSUPPUO' 

MUSIC DISTRIBUTORS COMPUTER/SOFTWARE RETAILERS WANTED RO'fAt:TY PAYMENT 
AUCTIONS MUSIC MERCHANDISE WANTED TO BUY PRINTING 

RECORDING STUDIOS T-SHIRTS CONCERT INFO MUSIC PAQOU~ 
REAL ESTATE EMPLOYMENT SERVICES VENUES METAWSlC 

INVESTORS WANTED PROFESSIONAL SERVICES NOTICES/ STAGE HYPNotlST 
STORES FOR SALE DJ SERVICES ANNOUNCEMENTS 

EQUIPMENT FOR SALE FINANCIAL SERVICES VIDEO 
CD FAIRS & FESTIVALS 

STORE SUPPLIES LEGAL SERVICES MUSIC VIDEO MUSIC WEBSITES 

FIXTURES ROYALTY AUDITING POSITION WANTED NEW PRODUCTS 

CD STORAGE CABINETS TAX PREPARATION LISTENING STATIONS DOMAIN NAMES 
:11 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

~ 

- / 
BO'S SLOW l~IDE 

DlJBTASTlC 

liANGIN' TOUGH 

>>A ided by exposure in TV 
commcrci.>ls for lhc Lincoln 
MKZ. Shin y Toy Guns' cover of 
"Major Tom (Coming Home)" 
debuts at No. 97 on the 
Billboard Hot 100 and No. 69 
on Hot Digi tal Songs (27,000 
downloads, up 58%). The song 
returns to the Hot 100 aft er 
a lmost cx<1ctly 26 years: Peter 
Schilling' s origini,I wrapped a 
22-week run on the Feb. 18, 
1984, chart after peaking at 
No.14. 

>>Neil Scdnk<l mnkcs his third 
v i ii.it to the Billbo;ud 200 since 
2007 after not appearing on 
thc list sincci 1980, as " The 
M usic of My life" debuts a t No. 
97. The singer/songwrit er 
c11tends his span on the chtHt 
to 47 ye-a,!"., one month and 
t wo weeks. 

e Re~d Ciiart Beat 
· eve," weeK dt 

billboard.corn/cha,tbeat 

Grammys Shine Brightly On Billboard 200 
The Gra mmy Awards s hake up t he 
Billboard 200 th is week, where seem• 
ingly every gain ing title has a link to 
the Jan. 31 CllS telecas t. 

The 52nd annual show hit a high 
note in the Nielsen ratings, with 25 .8 
million viewers-the mos l for the 
show since 2004 and u p 35% com• 
pared with last year's awards. 

Lady An t ebellum's "Need You 
Now" holds al No. 1 for a second week 
(209,000, according to Nielsen Sound
Scan) with a not-too-shabby decline 
of 57% after its arrival with 481,000. 
The trio performed the set's t itle track 
o n the G rammys and took home an 
award d uring the pre-telecast. 

" Rebirth,• the long,dela)·ed album 

by Grammy perfo rmer Lil Wayne. 
enters at No. 2 with 176,000 copies, 
while presenter Nick Jonas starts at 

No. 3 with 82,000. 
As for the holdovers on the chart 

that populate t he top 10 this week, all 
but one have a conne<:tion to the Gram
rnys. (And even the one that d idn' t
S usan Boyle' s .. I Dreamed a Dream .. 
-was joked abottt on the s how by 
presenter and w inner 
Stephen Colbert .) 

There's show-open.er 
and winner Lad y Gaga 

(Nos. 4 and 12; up 17% 
and 8%, res pectively) . 
the '' 1010 Grammy Nom
inees" set (No. 5 wit h 

77,000, u p 55%). per
formers/winners the 
Black Eyed Peas (No. 
6 with 70.000. up 76%) and best new 
ar tist win ner/ performer Zac Brown 
Ban d (a new h ig h at No. 10 with 
40,000. up 81%) . Just -Outside the top 
10, Beyonc~- who not only per• 
formed but won a record six trophies, 
the first time: a female artis t has done 
so-gets a boost for her" I Am . 
Sasha Fierce" (No. 14 with 32,000, 
up 101% ). 

TAYLOR TIME: Taylor Swi ft scooped 
u p four trophies (two of the m o n the 
air) in addition to per forming at the 
Grammys. Her album of the year win
ner. "Fearless." flies to No. 7 (53,000, 
u p 58%) . 

It must be noted that since "'Fear-

less" has already sold S. S million 
co pies and was N ie l sen Sound 
Sean's top-sellin g albu m of 2009, 
any post -Grammy bump is jus t 
icing on the cake . 

Last year's a lbum oft he year win
ner. Rob ert Plant & Alison Krauss' 

"' Raising Sand," jumped 
67 slots to No. 2 in the 
firs t full week after 
th e s how (77 .000, up 
715%). The previous 
year's victor, Her bie 
Hancock's "River: 'J'he 

Jo ni Letters," ma de a 
similar leap. catapult
ing 159-S with 54,000 
(up 967%). 

1 t's rare for the Grammys to bestow 
the album of the year honor to the 
year's top •sell ing album, as it d id this 
time around with "Fearless." The last 
time it happened was in 1 <)93, when 
the award wen t to the soundtrack to 
"The Bodyguard.· 

Special mention shou ld be made 
of Alan is Morlssette 's "Jagged Lit• 
tie rm~: While i t was Sou ndScan's 
top seller ofl 996, it was honored with 
the 1995 albttm of the year trophy. 

Prior lo 1992- the first full year of 
SoundScan sales data- it was still un
common for the a lbum of the year to 

sync up with Billboard's year-end No. 
1 Billboard 200 album. Befo re 1992, 
it happened on ly six times s ince the 

IVlal"lcet \~fat<:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 

first Gram mys were handed out in 
1959 (for recordings rdcascd in 1958). 

IN THE PINK: Pink's high -flying 
Gram my performance of "'Glitter in 
the Air' aids lhe su rge of her "Fun
housc" album, which soars 61-15 with 
31,000 copies (up 234%), marking i ts 
bes t sales week since Christmas of 
1008. It also doesn't hu rt t hat Pink 
chatted and performed on "The 
Oprah Winfrey Show" Fe b. 5-no 
doubt a booking made as a resu lt of 
her Grammy gig. 

Though Pink didn't take home ei• 
ther of the two Gra mmys for which 
sh e: was nominated, she- certa inly 
made the most of her performance 

slot on the show, arguably delh·ering 
the most buzzed-about moment of 
the night. 

SUPER SADE: Expec t th e smooth 
sounds of Sade to overtake the No. 1 
spot on the Billboard 200 next week, 
as industry gurus project the group's 
new effort, "Soldier of Love." could 
sell more th an 400,000. It will be the 
act's second No. 1 a lbum; its firs t, 
"Promise," arrived in 1986. 

Also, while t he Who benefit from 
its Feb. 7 Super Bowl halftime show 
performance (No. 82, up 102%), ex• 
pect a bigger move by the band next 
issue, when a full week's. worth of im
pact wil l be felt. 

ni.<,l.~!] 
SoundScan 
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K INGS AND QUEENS 
TIIIJIIY SfCOllllS TO MAAS jlWAORtAl. '\'IRG,111. CAPITOL) 

HELL ON THE HEART 
[JIICCIIJRCtl (ttl.?ITOl.l.lASH\ lllEI 

WOMEN LIE, MEN LIE 
'<0-0am flATULIING Lil WA'/Nl ~E~'fTABL[-?0,.0 GROiilNDS J 'ii~/ 

SAVIOR 
RIS[ AGMIIST !DGC ltlHllSCOPf:I 

KEEP ON LOVIN' YOU 
STEB. MAGN(ILIA jB.)'J MACfNC:j 

ANDO BIEN PEDO 
BANBA lOS P((l[IOITOS iDIS,'.j 

SNUFF 
SllPIOIOT IROAORt,,'ltlEI\ RRPI 

MONSTER 
SIOUfl (ARlk~T l.,_0 "1LMHICJ 

CITY ON OUR KNEES 
lO&'fNAC {fOREFflO!ll Ult CMGI 

BLACK & GOLD (WHO DATI!) 
l.,OQU ({:Oftl'OIIATf: A.\.IERICA) 

ME GUSTA TODO DE Tl 
IHI~ ~LIIECOIIOD~ allJZLIZAAFII\OAlfil~O~ 

WHAT FAITH CAN 00 
ICIJIUS:. (llEC. fODTH & Nill.I 

SE ME VA LA VOZ 
IU.UMIO.AO rol~AIIOf? IU.,_flo•ERSA! MUSIC l ATINOt 

A Friend 01 A Friend A. EnlIghtcnmont a. Enda11tenment (tHnt: The,e Is No C) 

ColOSstl& 

REGIONAL HEATSEEKERS #1 ALBUMS 

These Hopeful Machines 
BT 

These Hopeful Machines 
BT 

ik-i31=it• 

Dalley & Vincent Sing The 
Statler Brothers 
Dailey & Vincent 

Dalley & Vincent Sing The 
Statler Brothers 
Dailey & Vincent 

SOUTH CENTRAL 

Violent Soho, "Jesus Stole My Girlf'riend" 

Dalley & Vincent Sing The 
Statler Brothers 
Dailey & Vincent 

Dalley & Vincent Sing The 
Statler Bro thers 
Dailey & Vincent 

SOUTH ATLANTIC 

The Brisbane, Australia, rock band makes its Billboard chart 

debut as its single enters the Alternative tally at No. 31. The 
quartet Is signed to Thurst-on Moore's Ecstatic Peace label and 
will release its U.S. debut ail bum March 9. II 

No Rain, No Rainbow 

OM• 

1 Charred Walts 01 Tho Damned 
Cham,d Wall-! o, The Oamned 

z V.V. Btown 
1rawl~'ng Liu fhe l..igti~ 

• Surfer Blood 
Ast10Coar 

4 
Four Tel 
TheFe ls Lo118 '" You 

f BT 
11».seHopeMMacNnos 

B,uceKulkk • SKJ 

~ Los Campesinos! 
R-om.;m<:o Is Boring 

• Like A Storm 
The End Of 1 lte Begiooing 

~ 
Jazz Al Uncolt1 Ce mer Orchestra 
Pofl.talt lr'I SeVMShade!!i 

a ~~~~eJungre 

~·· .... :• : I 
1 AdolhasWay 

AdeliJ.asWay 

a BT 
These Hope,uJ Mac.hii"IH 

~ 
Charred Walls OfThe Damned 
Charred Wdlls o,· The Oamned 

4 
Statlk Selektah 
100P1ool (The Hanpcwer) 

F V.V.&own 
T~ veltmgl.ike The-Light 

• Surfer Blood 
A:5-troCoHt 

~ Four Tel 
Th/11• ls Lovo lfl You 

8 B,ueeKuliek 
BK3 

~ 
F10tence + The Machine 
Lung, 

t Edwarc1Shol1)e&Tho~Zeroes 
Up FIOM BalOw 
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llolDi!)ttalSongs 

""-'"""W.,,""-'>.llil.W"-"'l!!!l!<i!!l.l""""""'-"".!.!J.!"""-"-""'"'1LI"""""""'• 3 witl!l~lillhdlart· 
I011per. 0'11y 
Rilvnna, with six, 

• 2 hasscorNmore 
~~~~~~--~~~-~~~-~~~-~~="'"' slncell1•dlart 

Rihanna Featuring Jeezy 
@ SRP Dff JA!il IOJWJ 

Jay-Z + Alicia Keys 
lK:roiB.~M~ ~IUMlfl O MC,.;,.f~ 

SAY AAH Trey Songz Fe$ituring Faboiovs 
t:'rtlMh:O.OOll[LL,l.TAVl.Ofll JP Mfffll!:llH,.rl.,tHfVt.llSO,i,{SOU.S,N.LWM.X[M,l}.CO•m.LJ @O 00NG800KIAllAHTIC 

TELEPHONE Lady Gaga Fealuring Beyonce 
~,tl!ll~~~.>il S.~&lRl&l.llnTl .. ~JllKMLll,IMl.$,lfKIMlJll!IWlliltl/i (j ~"t,l'iJl61.W.t~!~lll1tli-'ioOOll\t 

A VOOPIS,M.THIESSE~J A \'OiJNGL 

GUTTER IN THE AIR 

Owl Cily 
e UNWERSAL AEPIJBUC 

11 

11 

• 1 

15 

1i 

El 1 

~uoclltd In IOO!i. 
Gi,mmydigit,I 
bump: mito 
ll6,000. 
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20 

l riob<comesthe 
fiotcountrvuor 
group lo reach the 
top ~!ti' ol 111, Hol 
IOOslnce Lone<tar 
peaked ii No. I 
1lmoslmdlyl0 
y,a~ ago (Haith 4, 
IOOO) w[th 
"Amaztd ." Grammy 
cligitalb11mp: 
D~hl Gl~er, up 
74% to 111,000. ACCORDING TO YOU Orlanthl 

M,il£N$01l $ tltAMl>!IO,A FflAMPTON @ TM., G{H(N. INTERSCOPE 

TWO IS BETTER THAN ONE Boys Uk~ Girls Feal\Jrlng Taylor Swill 
ti HOWES I.I HJI.WSOtl B COi UMIW, 

BLAH BLAH BLAH K&Sha Featurlng 30H13 
fl 8UNCO SEBFAT,8: lF\lltl,N HITtH S IIPIE.\IA._l 0 l(fMl)SA.flr AC.A IIMG 

DOWN Jay Sean Featuring UI Wayne 
J R~Y,8011ln11,SS: IJ.$EAN..ttoll(RJU.M!ON,J.SWl!P,.Jff.R~l'4S,0.CMnl~ 00 (:~SIi U(IME't",WN'l:RSAL H!Jll.&.X: 

LIVE LIKE WE'RE DYING Kris Allen 
S KlPN[R.A.fRAJAPT.:IN fS IO?t,.ul A fRIIMPTON D O'DO .. OGl1L'I I.I SltEEHMI) @ 1!1,JIVI: JLG 

I ~~.1rU1sKnNASKC.ASITW1.;n:J!l[But.t . ..um.tBRIOOtS J:~~~~1:~~~~f~~~~'~ 
I f;>1~E~~!!LnSMR.UtW.(.~"((U~llk~~.!ii:~~rini ~:~,A=~~l4~;r.,.n: : I~.~~ 
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23 

YQU BE~Q~G WITH M~ T•ylo, ~witt fl 
ltCHl\"'tr.lAN.lS\\lfT (tS\'11FT.l310Sf] G 81& MACHIN[ utJI\JERSAL REP'"J6UC 

USE SOMEBODY Kings Of Leon 
1'. .>fTRl,GllA..,J.i(INQ t .fOLL<l'A,LL,J fOLLO'A'U,M.f"-OLLIYIJILLN.FOLl CIWILL (i) RCA'>lrAO 
TIE ME DOWN New Boyz Featuring R~y J 
JAY~Alll E.H.e&IJA'IIIN \'.0.A.lltOlMS C, Sl'OTTI "5~tUU.l't"AIHi£A 8FIOS. 
HAVEN'T MET YOU VET Michael Buble 
!I RD~( A f-OSl EII A CHAIIO M &IJ8Le 1~l,flff'R1SE 

WHATCHA SAY Jason Oerulo 
J RQ)EU I ll:11£,\1 ~ A._J!RS.ON.J.OESROIJl!AUX.1 H£Af' 00 eflUSA l'tt3HTS \'iAR'oiEA !IIIDS. 
MEET ME HALFWAY The Black Eyed Peas 
•~J;l'ot.LIA~ J[),IJ.l.\,l~!IJ,l,,J9:M!Jil!lr",,.u5/JNlllUIIIIIWM'I\S!!,~G'llK'lllll~ll:J.NllN'.fl.«ltl-',f G fi'1Uls«AI: 

PAPARAZZI Lady Gaga 
fl fUSARIJ.AUY GAGA G GFF0,1AN0TTA.A f-1.>S~FII 000 SlR;AMlltltkONlli/1: CHEAlh'lRH ~ TERSCO~E 

ALREADY GONE Kelty Clarkson 
H(OCIE!l 'k CLAR~S\'.IN.R.TEOOfRJ @ 19.RC~)ltAG 

WHATAYA WANT FROM ME 

NATURALLY Selena Gomez & The Scene 
URMA10,1JAWS IA,AR.W.TO.T.Ji\lilES.O.KARAOGLtl @ 11ournooo 

PARTY IN THE U.S.A. MIiey Cyrus 
OR. Wt:£ L.GOTTWA.1.0 C.k[Ll'f,J.OO'=INISH @ ltOLL'fflOOO 

TODAY WAS A FAIRYTALE Tay lo r Swift 
M.CIWUAN,tSl'llFT llSl'l'lfT @ BIG 'ilACHIN[ 

BREAKEVEN The Script 
O.OOONDflU.lrl.Sli(E"""-"IflA\IP?ottS.AM'tllA 1D.O'(H)ll()l~tJE.M.Snm"'.IU-~MPT~kNA1 0 PHOriKi-!rK.•rPIC 

THE TRUTH Jnon AJdean 
&I.KNOX 11!,.JAU£S,A.r~ONilOE) 0 BROKE~ aow 

WHY DON'T WE JUST DANCE Josh Torner 
f>IOGERS {J.6fAVERS.J.SlliSI.HDN.O.BRO'A',) @ ijCA NA.SHYILLE 
IT KILLS ME Mel8:nie Fio na 
J.F£NIX,I\ M~~TIN fl Ml\Rl!K' ff UTTLEJOHN. JR .l CJIRIU St>."lllMilJI) u) S"1: .INl~USAL MOlQl\'N 

KNOCKOUT Lil Wayne Featuring Nicki Minaj 
J.U.&.T.U:.€. lEAliJE @.Co\RTER.O UARAJ.K.tflOWH".ORm) 
I WANNA ROCK 
S OEVl.tE C.C ~OAIXJS t'I t MlltNA,R.GHlVARO, .~ I 

EVACUATE THE DANCEFLOOR 
5.1 R!iJ1£R,YP[IFtil P~lf£R A, ESHUIJS,M R£U1'!1ll 

AU THE RIGHT MOVES 

8 c.A9i ,\l~tlE'f '~Ul~'UISAL liOTOl'IN 
Snoop Dogg 

(9 OliSS¥Sl'iLE'illlfflFltTY CAl'ffOl 

Cascada 
@>a ~08$1N5 

• ' ,. 

El 1 
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Whlsby&the 
G!ooGrux: King," the 
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i1nalbllllsi1K@ 

zoors "E>erttta1." 
lirammydigital 
bump: U18%to 
51,000. 

m 
Song's ai,siearance 
int11i~rlorNo. l 
fim"Deat l<>lin" 
(l'snotontht 
soundtra«) is'""' 
lortrod<'s-g 
cligitalslles (~ 
16% to 50,000). 
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Attlsl 
ltlPl=IWT PIIOMOTIOtl Li\9CL 

Lil Wayne Featuring Eminem 
t~I M}iJ!el.llli{kWUi& 4) C~lllilflll!'rlJ&f\{ll~l W)l('IMI 

Dave Mallhews Band 
fl CAU.V.l0 DJ 14,011·"!'11$) 8/IUA. RAGS'RC/1,R\l:3 
I AM Mary J . Blige 
5TA"IGA.1f PU8U:lE,M.S fmM:S&l,Ul<RWWSflf.J,lllSl'1.E.DUi~/A BtlTE (!) PAol.Tftf-'~~ G(ff£Numl'ISCI.JPf 

I MADE IT (CASH MDIIEY HEIIOES] K<Mn Rueloll .-...1. lli,dman, J•y Sean, & LM W.yn• 
ll'QT LISTED ~OT LISliDJ (!) CASH ¥~EV\ltW-/Er;iS,ril REF'll811C 
WHITE L IAR Miranda Lambactl 
~llDOEU,PA 'NAIJ(:I(( M lA-\113£Rt.N, 1,f;.W;IV @ 'JI.UM81A U$11\,1(1 

TEMPORARY HOME Cat114:I Unt'.16rwood 
M &.111,Sl{J jC.UKOfAl'l-001) L Lil.r-10? W,!OY) 8 1i).ARl51A u,SHin.u: 

MONEY TO BLOW Blrdman Featuring Lil Wayne & Drake 
oouw.1~ BO"V ,\liUIAI.IS,A Gl'UIHA.V n (;AlllFR,C G!,l)tS(>ll 0 CA$H M~EV, Ulll\'FIISA ~U)ll)\\'~ 

HISTORY IN THE MAKING Oarlus Ruc1<er 
r.ROGCRS =tUC3:ERJ ROGCRS.,(J.1:US 0 CAPITOL U.SM"1'!.L£ 

SET THE FIRE TO THE THIRD BAR Snow Patrol Feat. Martha Wainwright 
J.1£[ (G,LIGhlflOOV,lf.tml .. OllV,T.S&PSON,t.i)lllNtl,PWILS.ON) @ POL'fDOll.nCTJON.GHFm'lllmlSCOPE 

NOTHIN' ON YOU 8.o.8 Featuring Bruno Mais 
ff.I SIAEEztllGTO:-.S .:m,AOt.S. JR..8J.!MIS.i!LAWW.JIC[.A.l£\'I~:.) @ R[BELROCK,'(,(,lAfjO HI.ISTL(. ATLAtmc 

HALFWAY GONE Llfohoou 
l (;0L[,LIH!l~S£ (J.Y/AOf,J.CCl:..{.UIUOOir.J.KAS11(R1 0 GErrEN'l'm.:ISCOPE 
GANGSTA LUV Snoop Do9g Featuring The-Dreem 
t STE\lo'Afl.1.1.NASf lU.IJ\Stt-C.l!.STEYii\~T.C.C.B;iOil.'JUS SIU ij) OOGGVSrtlE PRIORrn' C.AMOl 

SEX THERAPY Robfn Thicke 
~(IAllOtt>IOI $.1.U(;l H.l!to:L(IJWJ.JJll!IU,t',,tW.SGW)IW:L..i.RS~ITUU.J.W.u:11.W:EoCUJI @ SlAH. IAAK lll ~H9:tJll 

HILLBILLY BONE Blake Shelton Featuring Trace Adkins 
S HENOIIICl(S IC 'A,sEl,IA'ii l t AJAD m 'A'AR~fl 9/:IOS. Ni\SHV\.LE WR~ 
AMERICAN SATURDAY NIGHT Brad Pais ley I 
ffttlOERS (8 f'II.ISlE'f.A GOlllt'l'X!..OVEl.ACE! (!) ARISU KASHV.-.LE I 

NEVER GONNA SE ALONE Nickelback 
II J.u,rm., UOI (K~Ktt.8ACK,R. J.UtNIY. ,C ~RO£&!: Ill (!) SIOI\JRU .. 11£Fl11RI' 

~,i;u~:.~~io t~:,D,~~•,~:~o"~'~)J JACKS"" u "~'•"•" u,ha, ••••~•~:;:; I 
THAT1S HOW COUNTRY BOYS ROLL BIiiy Currington 
C CHAl.ltleRLllfj,FJcv:iAlt/610,l !9- CtillRN,STON.0 0Mk)SQl'•.FJ ,,;>Nes, @ tAERt:i.JA~ liA$H~ll-E 

~~~~~~~~R~2 .. ~/~~•,m;w O~-IIR£Tl[J 0 HOME GRCWN Allr:,.;; : ll~O:;in ~!I~ r 
BRIDGE OVER TROUBLED WATER Mary J. Bltgo & And1ea Boeolll 
{) F<l$1ER P'SIMO)I. @ MAUIIA.R(;H GEFf(N_.tlillEr;is.co~ 

F'"*K TOOAY LIi Wayno Featuring Gud da 
.. or I ISJEO OT LISlf{) 0 CAStl l,lt,:,l~Y Util\'fllSo¾ I.IGTO'A' .. 
I INVENTED SEX Trey Songz Featurlr,g Drake 
I.OS OMAVSTllO (C IACKINtlEY.UCAlC~ T NE\IERSOtl A GRAIWA) @0 SO.,G 100!< AJLANTlt .. 
CRYIN' FOR ME (WAYMAN'S SONG) 
l.l({ fTIC.M.l\fllGkT {U(!fll. 0 SllOW Jc?.~IY~~~ I 
A LITTLE MORE COUNTRY THAN THAT Eeston Corbin 
C.C.!Al.la(RLAl"I !O.F>~YTIIR[SS.R.L.fEEK,W.VUBLE! @ PdERCtlR'f ._ASH~l.lE 
SOLDIER OF LOVE Sa(le 
SADi:,1.1.PCU l'S.AOU,A ltAL[ U tATDln'l?AAlio,PS.DEUMAN 00 EPIC 

I WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley 
6.8EAVERS,D.&,11TI.O' B.SEi\~'fSIS,D.ltf'HlEY @ CAPfTOL U.SH~ll.LE 

$OMrnAY flob ThomH 
M.SE~LETIC IR.THO-.\MS M.SEAtET1C,S.CAIHERI (:) omrn ,'inANTIC 
SOUTHERN VOICE Tim McGr;aw 
B GALL lldOflE 1 ldt~~'A',O.SMITtt CT DOOGLAS.B DIPIERO @ CtlRH 

AMERICAN HONEY Lady Antebellum 
PWOllltVLAOY A.IHEl!EtlUM IS sm".:11S.C:.R BARLOV.£JurmsEYI E> CAPffOL "'5H,_._lf 
'TIL SUMMER COMES AROUND Keith Urban 
0 t!Uffl( !JFl&AN IM F'Q'Atll.lCURBAII' m CAPITOL ~IMUE 

Justin Timberlake & Matt Morris Featuring Charl ie Sexton I HALLELUJAH 
._OT LISTED n tOt-f.ll! 0 "'rv.:tn'Jon<s 
SHOTS LMFAO Foalutlng LIi Jon 
ll.!fA<I S.IC sc,qO'l,S A &!)Rfn',, H SWlH e ~~A.TORA.{ @ PMITV AOC« •,ml I AM. CM.i!RHRH lt.TEASCOPE 

WHO I AM Nick Jonas & Tho Ad minlstralion 
l flHDS , JONAS 8 HOllVWODO 

JUST BREATHE Petarl Jam 
II i)"tltl[._ [ VEOOFlt) 8 UQ.,J((VWRENCM 
I CAN TRANSFORM YA Chris Brown Featuring LIi Wayne & Svtlzz BoalZ 
$'A'll'2 8EA.n C a,w,m l &OVD,K 0£At( i A 8ERf~l.OCARTER @ JM JlG 

AMERICAN STAR Lil Wayne Fca1u,1ng Shanell AK.A SNL 
DJ NASt'(lW.t [O.CAR?ER,J IIIOLLINGS.UIOt.llNGS.S.\'i{IODGITTt 0 CMJ1 M0-11£'1' Ul'il\'[IISAl UOT(l'A'lw 

ALL THE WAY TURNT UP Roscoe Dash Fealurlng Soulja Boy Tell'e-m 
I([ J.L.Jo~,sc-,..oWA'i.UR.D«OLI.C.ARtEO) €1 i.wtMUSIC: Llll[l20M 41.IIIDISCOPE 

LEMONADE Gucx::r Mane 
S (RA\IIJQR.!) l'il.OA\'l.tS.CR.Al'olfL);iO,J.H.KAYLMW \'Ool.,IU,Nt @ BlllCK SQIJAQ AS'rtUM \lo'ARlwl BROS. 
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CONSIDER ME GONE Reba 311 
II.UtENTIREJA.811.i:;ttT (S.OIAMON0.1,11.1311.[(lwJ $ STAflSTnUD; \'AU).q"(: 
SPOTLIGHT Guc;4;i M8:ne Featuring Usher 
POLOW DA. OON lR.OA'ilS.U.RAi'Mli:U ~•.J.JO~ESI $ BIIICK SQUAD AS',tUM 'A'ARK:'~ BROS. 12 

1901 Phoenix 
PltO[._"D:,PnlAR. lPHOU>D'.! 0 LOVAUTE.IJLASS._OR' RR> .. 
MAJOR TOM Shiny Toy Guns 
C- PURE£ LO tt LOOGE.f.5&ttl.UN6:f @ U~ERSol.l MOl!J'A'>.' 97 

STEADY MOBBIN' Young Money Faaloring Gucx:i Mane 
~A~! 0 CAfllfq,O JOM'4SON,R DA~'ISI E> (.ASH Ml)."IEY UM\'EltSAl MOlD'A'K' 

~~! ~:..~~~., {T.SW'H ROS!,H UN05'V) ~•r.,•:.,~~~: • I 

AIN'T LEAVIN W ITHOUT YOU Jaheim 
l~'>'lilf(,QSIU.&1U)Wlll'.HOl,>.l.WIIAYWJ:1Ju:MIIIIJtlDOO!Ot\\Oll41:WQl15tlllti.lll OPP\QA'.l.00 0 ~Nil'l."""IC 
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• so 56 

48 42 " 
fl ttoOER R.TEO!)(A 

OneRepob lic 
(!) M-0&.0 l'ITfRSCOPE 

SHUT IT DOWN Pitl>ull ~aturlng Akon 
CSPAll~S,O,,SMWIJ;SA.~A l,,O(Wt,Ol;rt.Alll!J,.C l'l;R{7C~AA~,I, 1•111.lVl'ilRr.M:IMfl @ W; 3'5,l'Qt.OlflC'IIIIOSJ<:Wi 
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PINK SHINES WITH 'GLITTER' 
C 66 46 

GO ., 39 

51 •9 42 

G 61 17 

113 39 36 
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TRY SLEEPING WITH A BROKEN HEART Alicia K•Y• 
J.QhAS(EA ll 8HA.S~EA: A~$ t!AEVP40l~j S t.18:l{J "!!tAG 

SWEET DREAMS 
JIU JOt.$1~ 'A'.l\l.KIN$,NCO LOVE 8,!0IO'WLE$,l G.M:i-1Hffl,Wl'olllllk.$.IIICO \ 0\'[ 

IF YOU ONLY KNEW 
R.(A\'AllO .S.Wmt .DilASSOT 
LIFE AFTER YOU 
tl.8CNS0N {C.DAL.:iJITRV.C.IGI0EG[R,B.JAUES.J.U0I! 

ii: ~ "'"11'.SH[LLIACK IK.S.IAART~,SkRL8J\C~l WiERI 

ON TO THE NEXT ONE 
SWU2 IUATI rs.C.CARlill,!:.O[i\~.G..AllG(,~.O(ROSNA'Y.:. tttATON 
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The Gram my Awards glow graces many songs on the Billboard Hot 100 and Hot 
Digital Songs charts this issue, bu t none more than Pink's "Glitter in the Air:" Her 

show-stopping acrobatic performance prom pts a 1,143% download increase, put• 

ting the track at No. 18 on the Hot 100 and No. 9 on Digilal Songs with 114,000. 

"Glitter• is the fifth charting single from Pink's fifth studio album , "Funhouse," 

which is the mo~1: she's ever scored from one set. The song was immediately deliv

ered d igiially to radio as a new single by Jive Records before the Grammy telecast 

was even over. - Silvio Pietroluongo 
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e Albums w ith the g reatest saln gain, this week. 

Bi .11 ~:~~~::":~::::::~ the tit~ 

iii! ~~~a~~~=~=:e~:n~-:1:::::ie tlt~ with 

~ :~:.!~:=,=~0~~1:::=.rd 200 
PRICING/CON FIGURATION/AVAILABILITY 
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avalable.. • Indicates vlnyl LP k available. Pricing and mY1 LP avail• 
.ability •re 1"10t irdadcd o n all ~,u. EX aftet" c.at.abg number indi• 
cates. tit II? is ncluslve to one account or has llmlted dlstrlbudol\. 

SONG CHARTS 
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SO. Songs are removed from Hot Country Son"5 afte-r 20 week!. 
if ranking belo w No. 10 in detections ot audience, provided that 
t h~y 111~ Mt still ~ lning enough audie:noe poinu to bUll~t or II 
t hqy ra nk below No. 10 and post a third consecutive week of 
audience ck>cllne, regardlMS of to.tal chlltt we~ks. so nos llll 
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20 week5. and If ,anklng below Ii<>, 15. 

CONFIGURATIONS 
(i CO singl e .rvallablct. 61 Oigital Downlo ad availablct. 0 DVD 
single av.11i lable.. 0 Vinyt Ma,ci •Single .avai lable. 0 V inyl sing le 
avai la ble, O Co Maxl•Singte available, Conf lguta d ons ar e not 
i ncluc!cd on .all singles charu . 

HOT DANCE CLUB SONGS 
Co~lcd tr.:im a na1ional sample of reports f,om cllb DJs. 
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ALBUM CHARTS 
• Recording Industry Assn. Of America (RtAA) certification for 
net .shipment of 500,000 albums (Gokt), • RIAA certification fof 
net .5,hlpment 011 million unlt.s (Platinum). • R:IAA ce,rtlfie;allon 
for net shipment o f 10 milion units (Diamond). Numeral within 
Pt.atinum or Diamond $ymbol indic.11tcs album's multi-platinum 
level. For boxed seu, and double albums with a ruMing time of 
100 minutes Of more, t he RIAA multiplies .shipments by t he num
b~r of c!lscs and/or ta~s. 0 C~rtiflcatlon for net shipments of 
100,000 la"lllts (Oro), • Certification of 200,000 units (P1adno.). 
1J CcrtifiCAtion of 400,000 units (Multi·Platino). 

SINGLES CHA RTS 
e R:IAA Ol!'rtlficatlon lot 500,000 l)l!lic! ~loads (Go.kl). 
• R:lAA certfflcatJon fof 1 m~llon paid downloads (Plath.Im),, 
Numeral within platinum symbol inclc.ams ~ multipbtinum IC'lld. 
0 R:IAA ~ rtlfleatlon lot n!-t s~t o f soo.ooo 5a'lgles (Gold). 

MUSIC V IDEO SALES CHARTS 
• RIAA gokl c:ertlfic.rt lon to, net shipment of 25,000 u nit:$ fOf 
video singles. 0 RIA.A gold Certification fot net shipment of 
S0,000 uflits ror shortform o r lo nglorm vl~s.. • RIA A p li!ltinum 
certification for net shipment of S0,000 uniu for vidl!o singles. 
0 RIM p latinum oirtification for s.!lles of 100,000 unit.s for 
shortform o, longfo,m videos. Numeral within platinum S'.f'mbol 
in'5c.otcs. song's multiplatinum lc...cl. 

DVD SALES/VHS SALES/VIOEO RENTALS 
• RIAA ,gold Cfftific.ation for net shipment of 50,000 units or SI m il
Ion In sa\eos at suggested ietall p rice.• RIA.A piathJm certification 
for saloe5 of 100,000 units or $2 million in Ries at suggested reta~ 
p rl~ . 0 IRHA ~ ICS certification for a minimum sale of 12:5,000 ldls 
or .r dollarvclUT18 c,f $'9 m illion at retail for theatrically f'Gleased ~ 
grams; or of at leMt 25.000 units IWK:I S1 million at suggested retail 
for non-thealrical tlties. • tRMA plalinum oet'tlficatlon for a m lnlmum 
5111c DflS0,000 units or adol;oir ¥1Jlumcof $10 million at rcUlil for 
theatrlcall~ released programs, and ol at least 50,000 U'llts and $2 
million at .&\l99Elsted retail for noo-th~ t itle$. 
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.gt • 8 7 MIRANDA LAMBERT Revolution 34 30 24 GRETCHEN WILSON Grea1,os.t Hits 2-1 • 9l !T!~,!r~ Bluegrass faYOrites ~ 
"'.:1,~ C:H.UlilBIA ~~4 5'"--~ (1?.98j COlU\lah\ ~18tt St.IN if ~I 

h~ 10 10 9 m; Jl: ,~~2~1~.!tf Southern Vole.a • 1 311 29 28 GLORIANA Gloriana 10 29 SARAH JAROSZ $1)1'1g Up JI. Her fiead 

m EM9tEt4ffJ•RIS(W1W.FR:&.AOS S1,.,.~Y11ttl(13,tf SUGARill.L 40•9'1.'[Lk 

11 11 11 TAYLOR SWIFT Taylor Sv/ln II 1 38 37 36 RANDY HOUSER Anything Goes 21 ~E! BPJ ¥ACWNE 01111112 ( 18.118) ® SHO'N 006"\JWVEA&lll 0118'9 /HI gf) 
:s;~i KEITH URBAN • VINCE GILL 
¾!} 12 12 10 tA.PtTOL NASHVllE 35751' (18 98l Defying Gravi ty 1 37 36 - IKA tw.H'lll[ 01359-0 (13 JJej Love Songs. 36 

£Ev • ,. 13 CHR IS YOUNG The Man I Want To Bo 38 38 " 
SUGARLAND LIVE On The ln$ide 

!!~ 
ftCil. 22e1&S.'il~ (1(111:111 l.lro,,A'/0tM100J.G'l(U.seOuO.tlf@ 

14 " 17 SOUNDTRACK Hannah Mo ntana: Tl'IO Movie • 38 40 36 
JOE NICHOLS ,. FITTING TRIBUTE i2'i Y.w.JOOtl°roJllJlflS.QII SHO'I,' 001.~NIVl:R&.l.l 012989 [1J.118) Old Things New 

s~~ e LUKE BRYAN ti =.r::£.-:;:,~:~,!i l~bJ'Sctltellinaa~ORmjTIM ~ m 15 12 CA~lOL MASWA.U 1>~~33 (18 n) 
0o1n' My T hlng 40 41 40 

D ailey & Vincent claim their third No. u~ 18 I& 16 REBA Keep On Loving Vou 41 45 " ~'l:~~!H~~~~~~~m f.!9881 50 Greatest Hits 41 l and second top start on Top Blue-
• 0 

~lR,Cr.tt:.100\',\U)lf't'(l(IIIIJ-$ 

= 0 17 17 ,, TOBY KEITH American Ride "" 42 42 ,; MARTINA MCBRIDE Shine grass Albums, as .. Dailey & Vincent 
~?~ SHOW OOG-~"ll\'(trSJi1. on {111 98t RCA.3~1SC,SIA~j17!181 

~if~ 18 16 , 4 RASCAL FLATTS Unstoppable • 1 43 43 39 I::;. 
DAVID NAIL I'm About To Como Alive 11 Sing the Sratler Brothers" opens with 

isi [e E1 1 

t'fR1C SHIEET 0-02~ ti 8.H) l.CAt.llSH\1.t.EOll~ no.11e1 

!i; t\llllV&VINCfNT 0"'1&1>""S"sn._,...., 19 I .... •< 47 [[ BIG & RICH Greates t Hils 27 
more than 5,000 copies. The duo a lso 

~n~A~ll.»-=an:nr·~ 'WAAN£11 IIIIOS. 5111{16 wa~ ,,uei earns the H ot Shot Debut at N o. I on 
!/:' lJ' 22 20 VAAlOUS ARTISTS NOl,,_v,1,rn;.-"'1"1"'1l ... 47 41 BOMSHEL Flghl Lilco A Girt 24 .. ~ !lit\Jl4119l.~'i.0Wlf.tlitl'IJ.~ CURB 1'8946 r,a ae, the H eat:seekers A lbums list an d the 

~!t 21 21 21 GEORGE STRAIT Twang • 1 ... 53 51 TRACE ADKINS X: Ten same honor at No. 19 on Top Country •.. MCA Nil.SH\lllLE 013113" l,)l:.N l ' 3.9li) I CAPJTOL NASH\'ILLE 2(1281 /IS 98! 

' u~i 22 2Il ,. BRAD PAISLEY American SaLirdsy NQti 47 50 49 VAlt100SAIITISTS NOl,'Jn,,u\",t,arlColCoo,ty Albums. The tiibute album is sold ex• 
[!f NISt'i lt.'-Sil'ruf~llll:t.~ Cfft~ll.SJ~Q.11-~11~ 

~ RASCAL FLATTS KENNY CHESNEY elusively at Cracker Barrel Old Country Stores and fornses on the 
i !! 27 29 L'tRlC. STREET OOHM (13.H) Grealesl Hils Volume 1 ... 51 so 8U.( Ch"AIA. 8;U. :.IA.!o~ SI.I~ (111 g') 

Lucky Old Sun 

"i} 24 2, 22 BROOKS & DUNN #16 - -An:::I Then Some ... 46 46 LOVE AND THEFT ,. beloved V irgin ia-based quanet's biggest hi1s. The duo's prior No. 
t -- ~t.A.%Uf•rB2'2.$\IK'jUfflJ CIAl.WOOOfflll!iO,-::STIIEUi1l!eJ Wotld W i<to Open 

ib BILLY CURRINGTON I JASON MICHAEL CARRC1U. G . u I Gelti Old. 
l s on Top Bluegrass Albums ar e 'Dailey & Vincent" (2008) and -25 25 \IEl\'WR"O~OUM1ilv(l3.9SI LIIUs Bil 01 Everyth:lng IIO 56 43 ~ t~%1A'tl$-1.'ll.E2fll'OS,r.qu.UQ rowing P 8 og "Brothers From Different Mothei;" (20091. - \Vade jtssm 

if~ 
Data fo r week of FEBRUARY 20, 2010 I For chart teprints call 646.654.4633 Go to www.blllboard.biz for complet e c hart data I 45 
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:~~~~!!~Ef JAM c-13136 IDJll:i • 
YOUNG MONEY 
WEAK l1lllli QC~~;4ff1Nm9rl Wlll'~fll!IS,WJ~ 

t .. ! :~llfT3~0C.NAII~ ma~6· ;\,S@, • 
EMINEM 
l&N'SE'l,ffi.SIWJfJ.ti'6l'lll\ll1rlf"!JISOO>E o·lllfil• n,c, 

MELANIE FIONA 
THE l fflOUE SRC LNM:~ MOTOV.'-1 013150,IJAR~ 

TREY SONGZ 
REMIY SONG 800KAllArmt; !i11Ji8~ AJ3 
ROBIN THICKE 
ilJ11DU"t111C~$Mm\(ilPrn5COi'f'OlJ',1ll.(;\ 

GUCCI MANE 
IIIUffl'IIU.llfUllli!A)(~"\!.ll~,'IWltl~¥1~ 

~~::~ .... ,." ... "'"""'"""'"' • 
DRAKE 
jJfl!$Jl ''-'JJjlW((U!Q.V\W~ 

SNOOP DOGG 
liUllt .. 'OlllllUNO~TM.iffilllilV~•(AARl 

TIMBALAND 
IIIIUllffmml«J'M!JIIIWWJ,Olll)KJlm:QffCIJil.\W, 

R. KELLY 
lllllllED .!'l\lE3'136JLG 

~~~~'iWlllllTE~(IIW',«',A . 

VARIOUS ARTISTS 
lllfUg\l,IIIIOlflfMS~\IISfEo'l.lUETS~ 

JAMES FORTUNE & FIYA 
EIIC:(JR( StAC~_SMD~E 3073 WDilLDlll111E 

DJ POET NAME LIFE 
TOTAL~ HfT1 • f HRfl.'E ~l!, iJJM& 

K ID CUDI 
••1u1u ,,m,,:owll'i1m•Mt111:A1n,ut;:.) 
CHRIS BROWN 
r.lUIFR1111\t 6 U34 JLG 

BEBE & CECE WINANS 
6TILL84C.3HO.'iMA.ll\CO 

BIRDMAN 
PflUUS.SOOHWUIF'f1..MP-ISAL~01:.t:fflUIOO® 

~'!!!'!.=_. ... ROlN~m.,,-"•"""6 • 

OMARION 
OWJSIDII S?Ml,,..'ORLD ~8•~!\ MIJSICl'IOA<S 

NEW BOVZ 
0000' EWNIDANltS'OTT'f.Y.Sl'.J.,W,~!f!DS. 

JANET 
NUMBER ONU MPA0131112iL.!ilf 

CHARLIE WILSON 
UMCLE CHAN.IE P MUSIC JIVE 23389 JLG 

MARY MARY 
ntElitulll llftlJX:'-000,.~-ZQP SOt?fMl.lst:® 

PRINCE/BRIA VALENTE 
lOTU$ f\.OW3fl.,MP1.li00,.D,'al:t3#1 NPG 095'9 D; 

JUVENILE 
COCO' I CCNflJEMt lJT/> El .lolU.NTl(; 51 12M.A'3 

K"JON 
letTAIICtJND~UM/A~W'l.8llCG1416,'1J,A3 

l,;~TIIAIL.sAA~DHJSnt.uwmcs,mr,t,GEB • 
STYLES P & DJ GREEN LANTERN 
THEellmlOH0$TKIOJ(Cf D-8L.OC~ 1m1r.M,$ION 

LEDISI 
TUAN ME l.00$E \IERVE FOA[C.r,IH 01:1611 VG GI 

B.G. 
T0011>C028ENOUYIMXICl~OOYATUKOC2C7JE1 

PITBULL 
IIHEWOON PAR. ~POLO GM~ll)S J 61991,llMG 

CLIPSE 
Tl THEOUltD urtOIISC?t.WlltA 21099,·SC-WML~ 

LIL" 800SIE 
flft:aM:lfllllF!Wtfll"2iilL.~5G'!'~00: 

ANTHONY HAMILTON 
TIIE P'Ollff OF IT lll l MISTER'S MUSK:,'SO S.O ~ 

WIii~ ho has prod1K!d ll lotl f"" OIi Mai"" 
llrYm R&B/lllp·Hot,~bl~lndllrt 
li!toril, r-1111 has..,,.,'""""""' 
tentort as a lead per!Grmer 11>ti tl1is we<l 
"Say Somtll-lrlg," le,tlllng Diak,, ~ts 6-4 
lo SllpaSl d,e No. 6-peolil19 ''l!Jv l lu, U." 
will1 lo<rue< 111rtner Mi900, from 1998. 

EMPIRE STATE OF M INO 
JA'f•Z t AUCh\ 1'.EYS Rot NA N 

SOLDIER OF LOVE 
SAOE EP COLUMS1" 

$PEEDIN' 

FOREVER 
DRAU '1-!ARl/tY MASO..'il ZONE• S.NfAM..IH. ltfl[RSc:JP{t 

SHUT IT DOWN 
PfTIIIJUfUIJ.IIKDII \IR.3CIS."POlO GRl),JN0$J :t 'ttG 

21 21 SWEET DREAMS 
OfYOf!C( MUSIC 'A'$1LO Cl>l.UMBfA 

20 15 MONEY TO BLOW 

1-"':""'"'"'1N"v'=:1"'N·TE="='';:""':'s~"'°;"=' ====== 
TREY SOIICZ FEAT. CIRAll SOK'.l BOOK ,.\n . .ANTIC! 

D 19 13 

TELEPHONE 
Uffl'~H,IUEYO!r.£ WAU lMt.( lfRA'fffiffMERS«P 

RUOE BOY 
OMMIIOM (Sl,l,'l\li~LD. PAU51CWOR~S CAPITO:.! Ra!ANNA RP11Ef J,\'11 ll}JMG 

PUT IT IN A LOVE SONG 
ALICIA KEYS FEAT. BEYONCE MBK.. RMli 

SAY SOMETHING 
TIMSI\LANDRIIT, O,W:E i5l/.Vtl1_,l,CII.GROl,t,0~1'0t5,l)J 

OMUllN flM.llUCa IMIIE S11til'M:R.il VIJSQ'(l;i,St:A-m:t. 

TIE ME DOWN 
lfEW BOYZ FUT, MY J SHOlTY ASYVJM WARNER MOS, 

4 MY TOWN (PLAY BALL) 
IIIIMWffll[RIQ:,lll.w.m.ltAS11\Q,ff1.Mffli.'lMJ"<)IIII\M 

ON F1RE LITTLE FREAK 
LIL ll(AVNE J,Cil,SH MOt-1:1' UNl~f.RSAL IAOTO'IJN, UMR:; ISSHfR RAT, NICKI MINAJ (t»Act Ail 

WAYNE RETURNS, GRAMMY GAINS 

,~, 
,;~ 

~

,/., 1:~, -

.ff, . ~~ 

Lil Wayne earns the I lot Shot Debut on Top R&B/Hip-1 lop 

Albu ms as · Rebirth" bows at No. 1 with 176.000 units, 
accordi ng to Nielsen SoundScan . The effort is his sixth 

chart-topper and first studio album since "Tha Carter 11!" 

debuted on the Billboard 200 " ; th I million copies in 2008. 
While the new album·s sales bow is far from Lil Wayne·s last 

debut. it beats the 125,000-150.000 industry insiders pre

dicted. Perhaps the rapper's performance at the Grammy 

Awards (Jan. 31) influenced buyers. 'J'' 
LIL WAYNE 

1 
"' I I " , , J . ' Speaking of the Grammys, the annual telecast pays i ts 

usual dividends. Three-time winners the Black Eyed Peas (3-2) gain 76%. Performers Beyonce 

(9-5, up 101% ) and Maxwell (No. 16, up 74%) score notable gains. as does best new artist nom

inee Keri Hilson (37-35, up 42% ). - Raphael Georg, 

19 ~~~:,:!~~ •~,:~;~~ U NO MORE 

WHAT l 'VE BEEN WAITING FOR 
8RIAN MCKIIIIIIJT ARO 'IJOR:(E11 

EVERYTHING TO ME 
MONICll J ;i,AG 

WORST CASE SCENARIO 
J(IE ~lil lEl)A.A 

YESTERDAY 
T NIWXONFfAl TMY G1 J Atll 

I AIN'T HEARIN' U 
OIGlt: STOHE lAX CMGl 

CLOSER 
CORINNl MILEY RAf CAPITOl 

17 ~~'~G:~~;< 

12 15 

16 

21 • 

ta 1, 29 

I DON'T CARE 
RAIIEEM OEVMJGIIN 11\'t JLG 

HIGHER THAN THIS 
l£Ol$11\'ER\'Ef0Rf,CAST,'1/ER\'E 

DOESN'T MEAN ANYTHING 
ttLICIAICEYS AB1(J'51/Al3 

I CAN'T MAKE YOU LOVE ME 
BOJZHMBI EU:A 

ll~Rlill'IMl~&l>AAll~MH'f\hllf~All1t!ffl 

EMPIRE STATE OF MIND 
IA'f-l • ALIClll lOll RO(: NAflON 

ON TO THE NEXT ONE 
IAY-2 • llWllZ BEAU IMC ~.AHUN 

FOREVER 
CII/.H R\'(Y MASON tOW. ~.S.tRtAAILfiE,Mf:'IS:::oPE 

GANGSTA LUV 
iHOOPOOOOF(lllTllE-llREMI tlCOO''Sl'fl.£.~O.i'ffO.. 

OLET'SOO IT 
'1111..11 ~I.OCH A.AM! ·so ,CE'r' A.$'\'l UfA 'W,1,..?lllEFt 8'110$ i 

LEMONADE 
GUCCI MAME RICK SQUAO .r,&V\UM \li'AA~HI BROS 

NOTHIN' ON YOU 
lUFW: lllltJIOltAA$ IIMOCK/&tWIJHJSTIE.ATlN 
ALL THE WAY TURNT UP 
B:lmlfnl$i!Mfi1)Ulill7t1B1811""'\UitUC»l' 

STEADY MOBBlN' 
'1'0IJIGIC.UPMtG!IXllWl!f.A,(M"10:'JlliJ&£.i..."1M-1tlA 

DO YOU THINK ABOUT ME 
50 C!lfT IIADY An611AATH ·1ntRSCOPt 

WOMEN LIE. MEN L IE 
YOGOTTI FOl l l.\O.nlE UIWl.[PCl.OfA'.1-Jtiffi~ 

RUN THIS TOWN 
».Y-t AIIIANtUI I KAIIYl 'f.'EST OC N.11111>.II 

te 13 1& ~
0,!,'.;'::;J,... .,..,,....,,.,,,.,,..., 

a, 19 1-t ~::U'a~~ ~~NW! . 305~0t0~0~"1D&-J'll'il~) 

FLEX 

46 I Go to www.blllboard.blz for complete chart data Data ro, w~k or FEBRUARY 20, 2010 I CHARTS LEGEND on Page 4 3 
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Al,-PU.V 
M~ITOR[D BY 

!!i~ 
8DS 

Bill bear.I ,. 

(l\ HOT R&B/HIP·HOP SONGS™ 

• •6 

"' 33 

• ,, 
• '7 

Trey Songz Featuring Fabolou5 
YY[fj~V,i) CO'IEU TTAYlCfl ~ M 1-(.<iE«E, IR T>.E\'£flSDN lSQ.LES/'I LWIIJ..H,q,o,C011B.ll ~o SOt'3 eoor.. "1UNTlt 

. SAY SOMETHING _nmbaland Featuring Drake 

Alicia Keys 
C31 M8K J A\1.5 

Mary J . BIige 
$TNIS,.TI; J 8Lt5(,M $ E!IIKSW,H.Hf'"'1.'.1$,£t,1,J.AU$1W,[.(JfAN,M,8EffE © t~J\JFIIAft;;l''GEFlft. tllffiSC(I/'£ 

SEX THERAPY Robin Thicke 
P0.1./A'O-.W.>()T~(:!: ~ 11-ia«FJQII.J.O~ HWl?Gts.«lmRJQI.CK.\lt.'601 0 SllltlfWil~ 

I INVENTED SEX Ttey Songz Faaturlr.g D1ake 
!OS 0AtAV$1AO IC.PACHmEV,TSCA! rs tliMASON,A &AAIIAU 00 S;)~G ft()OK An.At,,li(; 

SOLDIER OF LOVE Sade 
SADE. U.PELA $...AOU.A..kAtE.S.M"TTH[Vi?AAH.?S.OCNWN 0 0 fPJC COUJIABIA 

I WANNA ROCK Snoop Dogg 
@ OOGSYST'tlE PRtOiltTYfCA?llOl 

Jay•Z + Swizz Bea1-z. 
SWIZZ 81:ATZ .C.CAAT[A K.WWJO.AUSE.ltOEROSNA'l,J.CUTOPl 61 ROC MA.lll).lt 

MONEY TO BLOW Bir(lman Featuring Lil Wayne & Dr-ake 
011UWV BOY lB.WI.LIA.WS.A.GAAKfoJA !l CAATER,C.GPOlS:ttt) 61 C~li MOiin' Ulif\'ERSAL MOWl/11 UM,1~ 

0 LET'S DO IT WBkil Ftocka Flame 
TA"( BEAT? J M"1PtrlJRS- G SO l~l' ASil.UM 'A'ARt.E:;i BRl)S 

BAO HABITS Maxwell 
ti OA~l(WUSlE tt O,Wli) ).IIJSZE (El tOLvPABI~ 

HEY DADDY (DADDY'S HOME) 
1 t'E RIJ.IINERS i'IICO LOVE RICO l O\ltJi.1-tAlli'I J.MC"SON U.RAVMO~ I~ 

PAPERS 
S ~flRl:TTtlYTD\'EN V flAV.v.:!NO l\'.S. 61,Rll:IU OOTSON A Mol,11-tlS 

EVERYTHING TO ME Monica 
l ll\t:i 

Gue.cl Mane 
0 llf!ICK SOUIID. ol.$YLUU. \li'AAt,EA &RO$, 

Ma)(We!I 
M i:OlUIA81A 

Roseoo Dash Featuring Soolja Boy Tell'om 
6'I 1,1._l,lt Ml/$1C wir ?Ot.E ' l'1lF.AS.COI'~ 

Rihanna Foalurlng Jeozy 
6) SAP-, D(f /AM 10~$ 

Maxwell 
6'I COUJt.lBIA 

Vo Gotll Featunng LIi Wayrw, 
6'I rm1TA.ilLE.POt.O GAOL,.'10S. J, RMS 

Ttey Songz 
T.TAYLOR,P.ltA~[S.J.t.lC&.f[ .NE~"ERSON.l.TA'I\.Oll.9f!A~"ESj @ SO~G BOOK ATLAtmt 

YOO !N Mt Mpry M{:lry F~i!l\lring l<ierrp •to:iKj• Sheiir!J 
'W CAMPBELL CAMP8rLl,LArta,15,(;AuP9ftl.lil.TKlttS-CA\l..~BELL 0 l,fY 11.O~ tOLUIABII\ 

EMPIRE STATE OF MINO J~y•Z + Alicia Keye, 
9-00.SB\6.i.,l,.'Uft::AIUITE CUnIJ!n;f~Ll~N(!i'S!)U[S,S. ilO IIOC!lC-OII 

CLOSE TO YOU 

STEADY MOBBIN' 
~Alie (D CARlEA,0.JDltNS'JN,R l)Jl','15) 

DO YOU THINK ABOUT ME 
RX~\ll""lOl:R Ct .AC-i:S-ON, JR ,o.sms~ 
CAN'T LIVE WITHOUT YOU 
l l't UMlERDl):;s HI lo1ASON JA Ot 1tcy~AS JJ.liLNlLEt\OV I S l "IUSSEtL 

MILLION DOLLAR BILL 
Sll1?l 8EitTZ AJ<EVS "A. KEYS,K DEAN N,1-tARRlSJ, W IELDfR fl TISON 

THERE GOES MY BABY 

Whitney Houston 
4!1 AlllSUR\13 

Usher 
l AFACf,AS ill'A JONSIN,FIICO l.01/E (:lt{;:0 uwr.,.G S<:HEHERJ .R1)}m,o,o IAOFIRtS) 

Rut>en S1udda.rd 
0 ti l>ICKOflv RED 

Usher Fe.a.luring Nickl Mlnaj 
t .llFAC{ AG 

Drake Featuring Kanye West, UI Wayne & Eminem 
a~, OA [l.t.$4\11,,11.S,.11 GA/;l!Al.1,('Nf$l,D.C,l,Rll;R.MIA6JHEA$1 0 .HAA\f'fl.lA&OtUt14 ~ STAW,11.l>;E.l'fflASCGPE 

THE BEST IN ME Marvin Sapp 
A. 'IWtllSEY 'M.L.Sf!PP,Ji.l~DSE't 0 @ ~UIITY ll.-S 

WASTED Gucci MarlC Featuring Plies Or OJ Da JulcemM 
rATltat [UIOOGLAS.R.liJl~IS.A.Yl'-Sl•l~alTON 0 B;tlCK SO\JAD SO ICfY WARM: =! BROS. 

FLEX Tho Party 8oyz 
O..tAll ~GERS fl.llQliCIIS.B.MC!<SDnCJU:.H.T.JACKOOk.,.Gt.8uli l 0 CllMOL.lfl.AGt911T2COMlolTTiE.8mt:RV 

REGRET LeToya Featuring Lu<laerts 
TIWC,.J.lAAMO.l'<I k,K.Sl~ISCH..J.\'AI.OOt.ltJ,J.J,D;fTT,R.liEWT.$.=l.,J.flWOOJhf,C.BRD3,ESf €)Cl,?ITDI. 

YOU'RE THE ONE Dondria 
J OOPRI.B.M.co-.: lJ D~P-IUl."4.CO~) il so so O[f woco 
UP OUT MY FACE Mariah Carey Featuring Nicki Minaj 
M.CARtv.c.s.TrnARl,lN~H (M.CARE'f.UASH.C.A.s.Tf'NflITT.O MARA.I) 6> !SUND D.-'13 

ON THE OCEAN K'Jon 
00 L"P&L'P OEH rfME,l ~l't'UISAL Ri?L-'SLIC.UMRJ 

Omarion 
:.-53~WC~C \P.a.Nt{.MC1Xf .iR.,E~'l,C.tUlfM.lilWiOOEM'(t.sTM:SJ G 5m.'IWO'll.DUBliM'.A<Stlv'llll. 

5 STAR CHICK Yo Gotti 
k-Ol 1100 PA vrrms Rl.-.TE, lR. (!) PD(OGRDUflOS'J,R',13 

BABY BY ME 50 Cent Featuring Ne-Yo 
POL-OW DA OON \C.J JACKSOtl. JR .t l{INESS S~lmtl G Sl'AOV AnfillAATM ~1EAS!:OPE 

YESTERDAY Toni Brax1on Featutir.g Trey Songz 
rRl\.'4K E,M M,t,$QN, JR jl-l,!lil,!ck,$-J AA\1$,TAV'1G,M.IA'l;1Tt TBAlTl-E,TBltAXl0~.1 &!!JO All.At,,liC 

MEDICINE PIIH Featuring Ke, i HIison 
PO LOW 0,, OON \A l \lt.'ASl-!IN&TON) @ 81G MTES.$1.P-N.SllDf. Ali.ANTIC 

SPOTLIGHT Gue.cl Maoo Fa.a.luring Ushor 
0 &;il(;K SOW!O,ASYLIJU.WA~Eq BRO$, 

Angie S!Otl8 
0 $.T.AXCNS 

A3heem Devaughn Featuring Lu<la<:rfs 
l((N)N OOP[ t-C.GO~lALU,R.S.O[VAJGttN.C..BRIOSES,C.rAAHIELOt @ Jl~t a.G 

HOMEGURL (HE GOTTA) Bo"° 
J lilRO'Nt.- D.~MILTOlf, T.8\lANCTT.J.B=IOWN.S.ATWAHR cm LltO[ R Si/6{.'0H JAM. DlW'.. 

WORST CASE SCENARIO Joe 
J.TflOMilS,J,P:Tlt(IIAPSO~ l.TIIOPAilS,J.P:TllO~SON, •• SKN1'1~R.W ARTJlU @ 583 KEOA9 

I DON'T CARE Raheem OeVaughn 
STERrnnPES.NrNO \S..SMITH,J.VlP:l.llffi•ES.,llilOMUUJSj JIVl .A.G 

Data for week of FEBRUARY 20, 2010 I Fot chart repri nts call 646.654.4633 
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SO<lg bl li·YNr· 
oldAt!moew· 
<0menearl1 doll· 
bl!Slnilldl<IIU(UP 
95%) ,nd climbs to 
Z.611iU~n-plus 
lmpmslons In ll 
lhl1dtl1irlwttlt. 
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Willlltidiatl 
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appe•.anctS$il<e 
lllOO, lrinalinkl 
thi1111N'Ollll!ll"'ile 
rappers. Ber cuuent 
bowp11r"6~ 
albumi'A.n2azin1," 
«i,Mayll. 

CLOSER Corinne Bailey Rae 
S BROWN C II i'IM 1C II i'IMI 49 C">'ITOI. 

4 MV TOWN (PLAY BALL) B1rdman Fealur1ng Drake & Lil Wayne 
8'J~IO" B ll1LUAIAS ~ 6'1.\ffAM D G.~RltR Iii SAULIELS (!) CASH PAOIJEV \JW~ERSloL P.IOTIJWtlUMRG 

=t-==================="'--===~-ntna Featuring Dldcty & Keri Hilson 
IJl)l usm1 'iOT ll$1EO 0 $llP•N-$LID( cii.~1,v. 

HIGHER THAN THIS LedlSI 
.rf,0.fl' JAM llEYIIS,I ..-0~6-J-'l.'lll!iMT J.$,l'A~A:G 11,T,S: l.('At$.J,. VOU!IGJ 0-ll'RIGI-ITI 8 ~"(A\1; fi}AF~SY \'fM,'[ 

l'M ILL Red Cafe Fealurlng Fabolous 
NOT LISTI!) ('!OT USTfDJ SHAKEOO"WN1<0..WY.:T &Al:! Rm' fl 

INDEPENDENT Candi Redd 
J RUY V.11)100[$ 0 0Ef\'18£.HALL•il.,fAME.L~Mnl01U2£0 AS'IUJM'N~RNt:R llFlOS 

I CAN'T MAKE YOU LOVE ME Boyz ti Me.n 
R.D JAC-.(S.ON.R-lln I MEN M.REID.A.SHA.V.Sllt,,t 0 DECCA 

LOVE SUGGESTIONS Will Downing 
W.DO'IJt,lkG;I.RlDEOL,T .DQIA"lt.lG.R.RIDiOUT.f.TOUl[RT 61 CONCORO.C~Uii 

I FEEL GOOD Mary J . Blig& 
S.IAAG"le.NE-"fO {S.S,AtTI!,"4 S.ERIKSEN,T.E.HERM.-MSEt.l 61 W.l-llAAtH.GEfFOl lt.'TVISCOl1E: 

f"-lt,.IN' K. Mil;:h~lle 
KANE,il. ROYD D.JOHlt'SOW,llflO"QJtMICHELLl.B.HULL.N.M 'IIALDn! e 1-JH COPAMHTI:E J"'E JlG 

PUT IT IN A LOVE SONG Alicia Keye, Featuring Beyon<:& 
S'llln 8EATZ,A.KEVS A.KfVS.K.OEAN El MBK. J,RMG 

PRETTY GIRLS Wale Featuring Gucci Mane & Weensey Of Backyard Band 
IIESI 11.EJ>t SECAn MIIIH'oll.:tm.R.0.,,\'IS w.MCIARJ\ GOOrA~,1J(TJ"-'IICE,C BAll~c,tlS B ALUOO 11'.1U5CDPt: 

GET YOUR MONEY UP K01i Hilson Featuring KeY5hia Cole & Trina 
POLO'I/ DJ\ 00'1.DAk\JA CJ JOHS.I( t HltSON,E HAVES! E) l.toSL£'\'"2otl!: ~ l~TUIScon. 

VIDEO PHONE Beyonee 
S.CAA'l~l(),S~-'lmBl<JJJWLfS KNOIAlfS.S.Cilll'llf!iRD.S.6A-'IRET1AB!'tlllQ: G{9 ,IJS(:'l.'ORLO,OOW"31A 

EMPIRE STATE OF MIND (PART II) BROKEN DOWN Allci, Keys 
A si.ux,AKf)S A.ICfYS..S.C.CAIITTQ.J.SfWflL-UUPIC,A.HU~Tt UFV£S,S -qoe~SON eJ M9KU. RMS 

THE LEAK Ur lwlst Fealurlng LU Wayne 
N01 l 1$TEtl .:1.Cit.AT£R TJ,K£,O\'!-q $0Ltl1£~S~ll& M~£V 

All I DO IS WIN OJ Khaled Featu1lng T-Pa!n, Luelacrls, Snoop Oogg & Rictc Ross 
NOT LISTEO (NOl LES.Tfl) S \'IE Tl'! BEST El 

THEY THAT WAIT Fred Hammond Featuring John P. Kee 
FHAMUijlif} {/FA~•AOIIO.C AODGr.AS-P.fFASTER.E A 'A',IAFtEN.W (sf~~"f,D'N{l.1.51 0 f HAWll).'10'\lBIITV lLG 

I THINK I LOVE HER Greg Street Featuring Guecl Mano 
lll)T Ll$THl (tl.OA\"IS) rAt,ATIC T~AP,A•l·OOCS 

LAST SONG Aecognlllon 
0 R4 ll 

Just Brittany 
PiARP.ATOOS 

Chrlslelle Slarrif'\g Olzzy 0 
J.1,11:)(l~'IIE :1.'I/ARIUt.. l.llC~tll( ) &0 1ACGAtlN KllroS MOll-11WI OOl n'\ti 

BLACK & GOLD (WHO OAT!!) K. Getes 
llOT LIS.TI:J !NOT LIS1 EDJ G CORPORAU AMSIICA 

EXHIBIT C Jey Elec:troniea 
!\!ST Bu\Zt iT.TilfOf'0,10,J,Sl,UTH) G JIJST BWE,lffE OOOON S~IETY tlECOlw 

THUG Slim Thug 
l.flUEiST~L~6Cln!OOflWOl.J.Jlfil.flllT1Ul~llU,Ol,,S~Vl11(ffl,l\Ufffi e OC6SIIOJ&aJ11AILtl 

{HAHA) SLOW DOWN Fal Joe Fealuring Je,ezy 
Nol LIS.TUI 1,01 LIS11:0J TERII-OR SQW.0 

BORROW YOU Erie Rober6on 
8 BolXER 'E RO!lt:RS'JN,8.BAKf'I) (!) SLlit £Rfl"tl SOlJI. 
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tZ MARY MARY'S 'ME' MEETS MILESTONE 
Gospel duo Mary Mary smashes the record for the longest chart nm by a group 

on Hot R&B/Hij>-Hop Songs as "God in Me" (No . 27) enters its 64th week on 

the list The track surpasses Dru Hill's "In My Bed," which co llected 63 d1art 

frames in 1997-98. "Me" debuted in Novem ber 2008 and peaked at No. 5 last 

September. It also owns the longevity record amo ng gospel songs on this chart, 

outpacing Kirk Franklin's "Looking for You," whid1 tallied GO weeks in 2005•06. 

Mary Mary's feat comes one week aft.er K'Jon e1ablished the endurance m ark 

for m ale arti~t ""i as ''On the Ocean" earned 72 weeks. - Ra.phad George: 

Go to www.blllboard.bi2 for complete chart data I 47 
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If I CHRISTIAN· SONGS'• 

7 .. I 
8 I 
9 11 
10 _I 

,. I 
12 I 
13 , I 
14 I 
18 

17 

UNTIL THE WHOLE WORLD HEARS 
CJIST!IIII utOWKS.SEil.CH STRi.tt REutilON..,.l5 

CITY ON OUR KNEES 
TOl!'YW.C JORHAO,-,:nrn CMG 

HOLD MY HEART 
mm, 111/tNIJE 110ftTH ::ieuw~.~lG 
THERE IS A WAY 
tlEWW<IRI.DSON ltlllOP 

THE WORDS I WOULD SAY 
S:IIIEWAUt: PIIOPK[TS fER\•[NT 't.lc;I0•Clt;tB 

SAFE 
PKIL WICklUIM FUT. I.UIT MILWO 11'.0 

FORGIVEN 
lllllClllS ~EAL S~MOW m1 CM& 

LET THE WATERS RISE 
111.:ESCHAIII CUR3 

SOMETHING BEAUTIFUL 
MHDTOIREffllE ATL.t."ITI{: '110$!0-C.ll;iB 

SING, SING, SING 
CKRIS TOMLIN s«S'TEPS S?AR,!OW H11 CMG 

ON AND ON 
ClllSDI IND 

HEAVEN IS THE FACE 
ffl'ltN CUIIHS QIAl'MAII SPJIRIIOW EMf CPAG 

YOUR HANDS 
JJ tm.LfflSTOIJEl~.BLE 

ALIVE 
NtCiU ~IILlOF ROCKS MY'IRH. 'IJO"IO-CURB 

LOVE NEVER FAILS 
I AiUID(llf IIEATJI PAOpJl).Wl)OF 1'£UWO,~ Ill G 

HEALING HAND OF GOD 
J[ RfMY CAW BEC T00Tll l NAIL 

SAVE A PLACE FOR ME 
MATTll!\ti' wm Sm!AOW [W c.'11.~ 

ALL OF CREATION 

WALK ON THE WATER 
lRITT IICOU £.?ARROW nil CMG 

MORE LIKE FALLING IN LOVE 
JASON GMY ~ENTAI00'1 

DONT YOU KNOW YOURE BEAUTIAJL 
:iEAl!IIIJ CREDl:o"ITIALEPAF CIAG 

LIVE LIKE WE'RE DYING 
IUlllALU:N 19,Jl\1. A'li 

HEARTBEAT 
RElll9JY DAIi/i wo:io-VJA9 

ST AND FOR YOU 
JOlllfV tlUJ.1~:J 

MESS OF ME 
SWlfCllf"OOT CRfDOHIAl Aft.AlmC-'FU1 C,1S 

WHAT A SAVIOR 
CJITAlVff MUSIC PflCIJECl RAT. LAIJft• STOA'f l~O 

HEALER 
l'.IIRIJQN.11,ili:S-=IITY 

FIREFLIES 
OWL CITY L~IVBISM. .t[PL'!lllC 

ALWAYS 
lWITCHl"OOT CRftoTlAL AnAl'.'TtC ti.II CMS 

ANTIDOTE 
I.RUTIIG<ITEE 

7 

8 

9 

[l 

CASTING CROWNS 
IJll.ff.waf.JIOIUllmtroffl~Jlllt'lillJJrll~ilrl'JITr 

FLYLEAF 
IIEM[ IITO NORI A11A DCTOIJf o,u.12m1 CPAG 

KUTLESS 
IT ISWELL BfC 71HUIN C'1/G - --- -~~ -
GAITHER VOCAL BAND 
BrntR DAY GAITl>!:,I MIJSIC GR-OUP 6D31 f Ml CM~ 

MARY MARY 
TI£iilXIIJ ll(~NM,"1l't'Q:tl.N3,I 4-t»'ll'R3iUJl•NlfrfifV(<~ 

PAUL BALOCHE 
CUJ~JOOS mtGMY •729 EX•PftQ~'OtNT-l!ilECYHTV 

NEWSONG 
CIVI Y(II.JISELF AWAY HHM $S4l ew WG 

GAITHER VOCAL SAND 
IIEIJtllTED ,$AHl-rn MVSIC GROOP $644 OIi CM$ 

SWITCHFOOT 
IIUOlf,_.u:a.(.fifil!JA\MfCCW.,.nQ lf:l'Ba,:,J,1£ 

TENTH AVENUE NORTH 
OliVtlR)tlll~ ~H:lillll~~IT~ 

CHRIS TOMLIN 
ll!LLO LOVE SjJISTf PS 'SPIIRRO'N n.!11 ~Ml CMG 

DAVID CROWDER BAND 
CIIJJWJI MUSIC Sl~SlPS S?AAROW !!-15 tMt C61.~ 

STEVEN CURTIS CHAPMAN 
BEAUTY Will JIIS! SPARRl)'A' '516 H II (;AIG 

NEEDTOBREATHE 
fllE OOTSIDUS ATtAtl'TIC 519JOr,rwctRIH:Ult9 

SIDEWALK PROPHETS 
TKESE Sltll'lf TNJTIIS F&ll.lrnl 112'9[0'\'ltAa-o.JIIB 

KARI JOBE 
U/IIJOSE 11-m&.ilTY ~55G.l'AOVIOE!l'T-lN'TElaR/lY 

11(1111/1'!6IOO!C~tAMSlllm91\!~l"E~""'I 
KUIIDl!IUICCfG>TBfUQll[JI.QlOG1ll:ffll,lf,'61Ee; 

FRANCESCA BATTISTE LU 
lilY PAPER ll~AT fERVENl Ui73i8 WO!I0-c.LRS 

UNHINDERED 
8E -lA W • 

RED 
tlllL1,Elli;;f&lllllliCTl5S!mw.!!lmmtl"lUlll~ 

VARIOUS ARTISTS 
SOt!U.S, WDflSHIP 50 11'/TEGflfTV 2470? TIP,IE LIFE 

THOUSAND FOOT KRUTCH 
VEl.£OlilET0THf:~r(IOnl~1"'.tJSJ!~I ~ 

VARIOUS ARTISTS 
"a;M",numPA<M&ffl:\'li{WT~,a11..,..-.~l 

YOLANDA ADAMS 
iV1111•'S!'l'IISl'CfltUDlllW~t'.$ffi/ll 

BRITT NICOLE 
DI! Ul&T tilt IOtllttl $!>,IIFtR' w :0:!,..'-8,~~ll CMG 

MICHAEL W. SMITH 
AIOIIW.1.8.1WINRfltD'4Mll&PROIIEO.tJmilrn' 

M.ATTHEW WEST 
SOMETltlllG TO U.Y SPMIRO'l,I 4~M [ W CM 

JEREMY CAMP 
SIICALIIGUH.IIEJI fll,\Jfll[1- B(C mo D,11 cu:. 
MERCYME 
101ll0 •628?Rll\'10.::IIT-ll'.'llOOITI 

JASON CRABB 
J-.SON<:RAUGNTf.ERMUS1C GilOOP 11•J.EMICM3 

PHIL WICKHAM 
IIEAl/fN I EARTH INO 3SOO.Po;t0~10EIIT-riTEGRITY 

MAT KEARNEY 
OIYOfl.ACll'il1fflol'~P:f'!~CMi 

SELAH 
YOU OE\.1~11 IIIE ICUIUI 711138 W011D·G~8 

VARIOUS ARTISTS 
TI£BrllWl'I\IIEt111111'81f'DG..fl!RloNX•~olG 

MANDISA 
ffiEmOrM SP~RRIYN &77$ EW C!AG 

BRANDON HEATH 
MtU f Wf: l,o;o,,tXE,KU'fOll 1tr'.J~JW:,8,~ 

HILLSONG 
EIIIH 1 i(ft , Lttt.Ul1t~~J,. 

ANTHONY EVANS 
INIOli~£tlllDt)ffPJ,\'4'1(100ftttr.ffl(r,1$11'llllF:G 

ISRAEL HOUGHTON 
Mf'CNi'IAOf(Nt.1EQfm4!6lf'!IC\-'tf'fl.tnt(ffl'( 

HILLSONG 
11111t _.,V:!»»:.1£1llu:aeurslTfliLIIR',1BfiHl&lll' 

PHILLIPS. CRAIG & DEAN 
fUltLW IND 4~Cf. llf:l:0VI0(NT•IPil[GRIJY 

PILLAR 
C-Oi.ES:StOIIS ESSEl'.1 W. 1~ P'l~OOO,NTt"Gm"V 

BARLOWGIRL 
L0VC I WAIi HR\'{!i'l H7U1 W-OAO,CllRH 

DAY OF FIRE 
I.OSlt,IC AU.AAZCA I T£«l[tJ'l,;>,ll~T.Ea-lmr.RITY 

VARIOUS ARTISTS 
~OWII.IRflfSl.-'llllltOSl,ll,UR~lliU!llCVll 

THE ALMOST 
N(IICST(R IIO!Qll~ T00lll & N.vt 4543,(MI Cl,IG 

J EFF & SHERI EASTER 
EXPE-Cll!IC 00011 THltaGS SP~lt.6 .... l 116(1:MI nm 

THE DEVIL WEARS PRADA 
'MlllQli,ttUlllrll)lN.IQUlflDN'fl~ '~i$@ 

Upl!ISplay,(n!l) ioit!,ightbdmtweek, ~ 
Mar¥1n lapp'1 "Tho Best~ He" dam Ille 
li!ll•IIIOll fi"il<enlonllo!Go!llellofllsln ~ 
three "'~ willt lead ~nglo from ot• , lbum 
"ltele I IJn,'' due Mardi to.-~-•, 
"Um Good" took ..... W!ffl lo cn<t lite • 
IOI> ft,. I, Nomnber 1006. 

48 I Go to www.billboard.biz for complete chart data 

FOLLOW YOU 
LIEU.NO WllH !IIANtlON ll[lTII rssn~TIAL f)L& 

SAFE 
l't!IL WIC~llo\- fU.l, BIJll lMI.UAD 1110 

HOLD MY HEART 
TENTH Al/!Nlll MOATH AFUl'.11)-.4~& 

FORGIVEN 
SJ.HC'llJS fl!U.l SM~ROW i.',1,1 ~ 

LET THE WATERS RISE 
MJKUCIIAJIICLJ;i8 

SING. SING, SING 
CHfillS TDMUlf SOO:;T[f)S, SPAR.:tow nil CMli 

HE IS WITH YOU 
IIAMOIU S?ARRO'A' WI CMG 

HEAVEN IS THE FACE 
STEVEN CURTIS ctl.,.,_.AII SPARRO'A' EIAI CMG 

SOMETHING BEAUTIFUL 
~EE0T0IIIEATH[ ATli\.HJC wc;;io-OORB 

ALIVE 
t(ICW_flli Of ~OCKS l(Ol~K.',\'Ofl0-tJA8 

' ALL OF CREATION 

""' 

LOVE NEVER FAILS 
l'IANDON 11Wl1 1'0NC>.VOOE,'IIEUNIO, .. PLG 

CAN ANYBODY HEAR ME 
MEAltJITH iUIOM\lilS W0,110-U:18 

HEALING HAND OF GOD 
JEll!MY CilMP 8FC, lOOTH '°' .MAil 

YOUR HANDS 
JJ IIEU!R $lOpJF 'JJtfJl( 

WALK ON THE WATER 
a mT -.olE S?AllilOW n u CMG 

FORGET AND NOT SLOW DOWN 
flEUlMT ( MO._!) VS SlHl(O SOTEE 

WE SHINE 
'1llUdll.ARTIN0 

HANDS 
THE ALN(IS'T TOOTH ,\ Nil.ti 

HERE IN THIS MOMENT 
IIECUII SIii.[ SHA.i S.HOC 

CITY ON OUR KNEES 
TOIYl,l,l,C f0WR0 .. 'HMI CMla 

AGAIN 
fl'flfAF AUi 0CT0tlE "to!ITASt0Pf 

SOMETHING BEAUTIFUL 
NEUTCIUIEATHE ATLA.. .. Tr; 

LET THE WATERS RISE 
IIJKESCHAII c~a 
DESPERATE 
fillEJllGNT fllC'.<fRPl_'ll 

UNTIL THE WHOLE WORLD HEARS 
WTIIIG UIOWNS 9Ei\CH Sl lk"TI RE~IJN 'QLG 

SAFE IN YOUR ARMS 
AIAIIJC. J0II-UR0t.'l EMI CMG 

HANG ON 
" lJIIIIS CJJR8 

REDISCOVER YOU 
S'P.Rl't:LO 5F',\1'ROW E\11 C/111-3 

HEALING HAND OF GOD 
.IE Re MY CiUIP MC•lOOlH & NAIL 

LOSERS 
Me 1111 MOTION CEIITA~!TY 

MESS OF ME 
fWlTCllf"001 AfkA~'Tt(: 

SAFE 
l'tlll WICICIII.• l'UT. auir ~ NO 

ANTIDOTE 
U EITHQOH( 

ALL we NEED Is LOVE 
OOMINIC U.W UON <'.If 21011' 

BEST I CAN 
O[CYJCRDO'lt,11 lllO 

41R1'lol.Y 
MOIJITORIO BY 

TAMELA MANN 
TlltllUfERl'UH llLLVMANNil~ 

FRED HAMMOND 

S1U! S OATA 
CO~ll'IL£0 BY 

LOVE I.IISlOKUU F HWA~~\Utm' ~NLG 

MARY MARY 
111£ SOUIID/olV8tl(KCCf,IJ\l(M ~• Slit."\' MJSt ~ 

HEZEKIAH WALKER & LFC 
Mll,UD.OU'f \•ERITY 7.ltBi -JLG 

BRIAN COURTNEY WILSON 
IJST LOW $1'1AIT "1$11.:l Oll6 M.llS.tC 'WOii 0 

VARIOUS ARTISTS 
'MJWOOSl'fi 2Ult'A~HtCt.G\t.:mv 4HR!..J.G 

VARIOUS ARTISTS 
1111Wl'lt&alrllll.._l:ft.l»l:I~~ftafl!Ji 

JAMES FORTUNE & FIYA 
TIIE TFWISfOklMTDI B~GI([ 30'5 Wl!R~ll[ 

BYRON CAGE 
F.MTIIRltl(IIID.JmGffiPOCC.'flRC,\'[_!lfJ"l4l!4!· ., 

YOLANDA AOAMS 
MUST1l\1ill'Ell''lllWlGllllll5J;/lfWl'r.'6Hffi~I:. 

VARIOUS ARTISTS 
•aw1318B:t1U.•w1111as·~·ru:,uia1, 
DONALD LAWRENCE & CO. 
TliEU.WOF<Oifii:il.1tl,~ IDLEl' lilllf8'V,Ull'Vn,r.r.r.U 

VICKIE WINANS 
HOW I OGTCft/1 OESllm J0V t1l0 

J MOSS 
,AISf JAIIIH !¥.,W,100.Si'IJ COOl-.;;\'E.1111'1-fnl<I.J.G 

VARIOUS ARTISTS 
OIJl,l~l~l7~c&;.i:.\(lfT'IW.1..lil 

BISHOP PAil. S. IMmTOO Pll:SENTS TIE FG8CfMC 
CSl'Y 'fOUIII LAST TWI Wll~LAJI mt 11&\IT 

CONNIE MCCLURKIN 
IU'i\$1:'llf.M~ tllXlllll:C!flll\GDl{(,llr~,1$1'11.!t 

VARIOUS ARTISTS 
o,n&w.1.o»l!ltt..~;(lPQl~"m«~@ 

ISRAEL HOUGHTON 
Mf'()W91fJICMWl'f&lm(XK.\J\IEIA47!:ie.1$trtOAJ$C 

SHIRLEY CAESAR 
ACIIY CAI.LED HEAV!lf SHU~ [l 1l14 Ll(;lfl 

SMOKIE NORFUL 
LIV! TRWl'HS 11U2 WI GOSP[l 

EARNEST PUGH 
LN~ it.lll Ott llS £:?6i,llLJiCKS~lla 30ill'\'IOR.Dl\l)t 

Data for week of FEBRUARY 20, 2010 I CHARTS LEGEND on Page 43 
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iUltfllAV SAUS OAU 
MONrTOflCO IV CQM4'IUD BY 

Billbear•t 

~HOTi DANCE CLUB SONGS-------

8 5 ~ ~!~14~ fEAlllflaUl J~UY S.'IP DEF JAi.i !Oi-W3 

6 
5 
:~~~L~Jr:INO UL WAYIIE WARlleR BR&S 

g !~~R~IIOF9111C.DA'115o.uaWSICl'f;COOCl))IS 

I BODIES 
g R0.81E WILLIAM& ASTRl!l'°'fRKS'C/IPITIJt. 

WHY DON'T YOU LOVE ME 
l lO i, &E'l'OJIU Ml/SIC WOltll>.CDlUMBIA 

6 :a~::._~,~;:'t(TfAStOPf 
THE POWER OF MUSIC 
kfll$f1NE W HV ,6GAN 

WONDERFUL 
IIUJt:MYUIS f.llJITLOOP 

FANCY FREE 
l llll 1.11 

DID IT AGAIN (LO HECHO ESTA HECHO) 
lllAIIRl[PIC 

1., RAIN -
1 

AIUUUE ,~oNSTERttEARW:i 

6 _ ~~~Ar;L~::~~GE 
11 7 ~:-!,. ~~~;!J!E,'l!c..A,flWG 

FOR YOUR ENTERTAINMENT 
AOAM lAMBUIT li AC,_ r1M6 

COME BACK CLEAN 
H J TKE CRmAL METIIOIJ FU.TURING OIIILY HMII~ TftY E 

14 11 ~!!~~~:~ORE 
FEELIN' LIKE A SUPERSTAR 
&IIFIIIARA TUCKER D STAR 

HEY HEY 
OEK111$HRIIEROBJF.ICT1''1TV 

NATURALLY 
$Q1MII G4MEZ & THE &CfNt 1-0U.V'WOOO 

,rs OVER 
OJ SCOTT MANII ftAltJNlrG AMllkA DJ SPA 

TIIU! M(IPUIIL MACHIIIU NUl'A!RIC JU-'9 

DAVID GUETTA 
ONE UM GUt.18~7• ASTRALW[ RKS 

a 6 31 ~:~~'IIUJJ.W:~o-~ 
i+lill·~~~------1 

] 
2 ~~:J!fNYOOOOMll>.)229" 

13 l41.!.~N.;~IIEGl(llj\£fJzr,nlli!f!G,'£;.~I 
VARIOUS ARTISTS 
ltlVTIW$11HU"lU.UQ.Ullfl1Ell,1.NWISN.~&l'.ll"l,Ul; 

20 17 63 

:::i!~~:.:~:w<tWA.\UM&;IHl!l{GCI 
LA ROUX I 
LAl'UOl94!1.Jt,.1'COtlJflt~£t,'KtlllSO[Pilll.ll!lr,l.ill 

~~~!c~~~!tRc1, s~·RMli I 
MIIKE SNOW 

DJ SKRIBBLE 
TOlll(;l.UI HITS 3 THRf\1[Dill4Ct ~01JH THRIVE 

SOUNDTRACK 
&lUMDOG Wil.llOflQIE lllT[ll$CO~E Gl7!,0l1SA 

ll1 19 25 ~~~~ .. ClflOO' ""~S750"' 

22 20 14 ~~~D:~g~T$: ULTIIA..2D10 ULTRA 1197 

aa 16 z•l~:~~~~::~,oe•.w~m~• 
24 18 17 ~;!~~r--~~TIJIIWIIE Wi~TRAP2t14JLTR 

N 23 25 :::;!;~!;,":,.~,~~!m 

:;/il ii!~ TITLE 
!Ii• i Altll$T IMAAll-tl PROMOltllN tAH0 • ____ ~ 

ALJTOMATIK 
UIM fRAMC ~[,Jl 

LOCA 
M NHV FE RING MIMA FLOW!JtS R KBCRltY 

~FUJlllll,IIIUl/Ul!IIO&~MlID'!.NJ:Jln.&Dfi111»X 

PARTY ROUND T HE WORLD 
WOAI DOTTUY J OUIT II-OL111AV JD3 

SHAME ON ME 
AAlliUIOA 8~111; OOW"'1'0'A,t 

HERE WE COME (READY OR NOT) 
MD t•RRIU.0 I ii!EfAll ,CAR.Rll.LO 

I ELECTRICITY 
.C lfllAUN'THOMV S~S~I 

12 ~!C:.:?:;:!~~~"""'"'"''"'""~"''"" 
HEARTBREAK ON VINYL 
llAlll u w1, 10~1-.rv &.-uv· 

15 ~J"~EM:gu~~~ ~~1~!:A~ 11~Jq~ 
I WANNA BE YOUR BABY 

4 1 24 15 - ====~------
- 33 11 

PROMOTJ3N LUI,. 

, BAD ROMANCE 
l !0~ I.MlYGMlASlJIW,UE·t:JM..tlt"CHEJfn'l'llff.MruCllff 

IO ~~:-~ESlB.lfGU1~11KS.tA;U11'. 

5 UI ~:T:o~:~~~ 
HEARTBREAK 
MIUCI R0,86-NS 

YOU AND I 
MEDIN.A LABEUU,Df. 

SECRET LOVE 
Kt111$(1UIIJtTqA 

I& ~,.~K!,_..._.....,...,... .... ,.....,,...,,. 
REMEMBER (LA DI DA) 
UJW l>fU.TA Rl.'oablllS 

~ I ~t~~~RI~~ pimmJJ u.stAI ~6.'lt.'f.1U.rat. 

TIME 

" 2 j '"'""' """"' 
10 l l . fo?:~::~~$ 

TELEPHONE 
l»!"-~nNU~ltXltlf:mr:ntm:w;FE" 

BRUISED WATER 
CIICMIE n:ATIIRIIK. MAW;MA OElllll~IB.DCEt>.'1tlAI. STol.llOW 

SO FAR AWAY 
KASKADE J SEAMUS HA.JI WITH IW£Y L'll~ol. 

IMMA BE 
TIIE IU.1:li mo PUS l!ITERSCOPE 

LA LA LA 
LECGZ ftATUflllQ STErNAIIIE NEm•ous 

GHOSTS 'N STUFF 

Data fo r week of FEBRUARY 20, 2010 I For chart teprints call 646.654.4633 

AIRPLAY iMl6 DAU 
MONIT0R£0 /IV COMP1l(D BY 

JAZZ/. 
CLASSICAL 

A TOP TRADITIONAi: 
W ,JAZZ ALBUMs·· 

11 

12 

1:a 

e • 

3 

4 

• 
0 
• 
• 

CD • CD • 14 

111 

J 2 
OIICll£STIIION h.ONESJCh 516"E 'A'ARllEa 8110S 

6 11 ~~~=~~!~!~~5 Sl!M'rAl~lC • 

] 46 ~~!~1!.i~~t~~fllfHlH'G@ 

7 

• 
9 

11 

17 

ELLA FITZGERALD 
T'lal/E~t;lfli lM~lffi\~1IP-058.£ct~t.'£ 

1; !'!':..~~~'~::~'"'~"' 

2' 

24 

13 

22 

23 

15 

56 

DAVID SANBORN 
OID EVEAVlllllG r.( eco1. 1113?1,t 

MICHAEL BUBLE 
lll>IILU-lllfflllUllll.,..(RaJ.:JFffll!l!,l""J,/AtlfJ~@ 

VARIOUS ARTISTS L • •rlWtlhi.!lllllf,__~Jt:.mr»Er,;a;,t 

Jt,Z1. AT IJNCOlN COOcR ORCHESTRA 
~llS£'ffllSIIIOOlJ.l.221,lll!(-Ol.NmmJIOC.:• 

THE BRIAN SETZER ORCHESTRA 
l OMGSnMJM UlNCLY A\lfNl/1 Sl-ilFOOG ~21223• 

FRANK SINATRA 
wc,JI arll$N(ILlf.lhll(~MiH.;1!5tEFClfa 

ALLEN TOUSSAINT 
MOM:iHTMlSSmtt'IIOI.SLl:R~~SA:lS. 

)QHD (Wrll MATIIR ~iADS \IP a~~ 

BONEY JAMES 
iEIIO OIII VOU~UJ\IE c.,~CQ,AD JQ81S@ 

KIM WATERS 
LOVE SHl'!l[S SIIAt.ACl!t: 51@0 

QUARTET SAN FRANCISCO 
<ISfPUYS.IRtJBECK\110Ll'tJiU1 1Ui 

KENNY G 
WJIRIIISrrJNP~JYCOlfflM~.GGll!lP~ 
SPENCER DAY 
~AGMOOO~~.'IIIIMCX'l'100ll0~31317~1-;wro 

GEORGE BENSON 
$OIIGS •HO STOllllS M!'.INSWI 303M COWXIRD 

VARIOUS ARTISTS 
IIGitlllf)(JillafflQ!'JeblTI LWM'8J1.,lf<DIEValc«1' 

PETER WHITE 
GOOO OAY PEAK 31008 'COil CORO 

HERB ALPERT & LANI HALL 
AlmlalGG-Ots: LMCOOCO'IDJA1131441 !:llNOOII) 

EUGE GROOVE 
SUIIO.,,VNG~INO SIII\Nol.tHlf $118 

KENNY G 
M\.QtlEWlt!"lm(F~ll~"'l5NHICllJ~llt$. 

19 69 DAVE KOZ 
Gll:£A?t&f lWT$ CAP1tOl ,34163 

5 17 
fllCKliRD EWOT A.illlSTRV 

' 27 SWEET SUMMER NIGHTS 
MUIJ!EADS UP 

6 SUNDAY MORNING 
15 

RIG£ QIIOUVf Sf..ANol.tHIE t BOGOTA BY BUS 
fB- JU5£ COOKCOM:ttHOU5Etl 

3 29 BRIGHT 
f'lURWIIIT£ F'E.All (,U3 

17 CHASING PIRATES 
IIOMII JOH£$ 8UF- tiOlf, CJiPOOL 4!J 

• 31 BURNIN' 
N.UL TAYL(IR PEAK OAG 

10 31 TROPICAL RAIN 
JtS&Y J M:AK,CMS, 

12 1; TILL YOU COME TO ME 
$P£11Q'.R o,n Yi),'1,1.$ l~EOIA. CC-~C!Y-10 Jol..'1,-(:MG 

13 11 RITMO DE OTONO 
IUtllll WUIH$ FlAT. DAVE KOl A",ORI.\ Rl)(:I( RIDS{ 

14 Zl NIKKI'S WALK 
Jf.ffGllUll £1 

!/ 1S GO 
lfllAH CULl91'TSOII GRP'\'[R\'f 

29 TOUCH 
IONEY JMl!S COOCORD.C¥S 

II 31 SONGBIRD 
CRAIG CKIIOUICO St!All'Ai:.t"l:: 

.. 
• G 

7 

• 

0 
2 

3 

• II 

G 
7 

G 

10 

11 

CD 
1:a 

1• 111 

2 ' 

THE PRIESTS 
IIAAMOIIV qCA \IICTO~ 5~825/iUIG 

H, HAHN/M, GOERNE/C, SCHAFER 
IIOtWEI.N.IIIDWDOO'DIUUlfo'DISH.DJ.SSQQIQ.P 

11 :~~~;,,,FL~::~Nt ,,,m 
4 15 CECILIA BARTOLI 

SDIKUIIOEttAoDIJAiZ\ff\'iltSAI.Cl.,l,SSCSr.ro.J> 

IO ~ ~H~~!r:Sl~C~~~JOR3Ji)69.S~YU1;51C 

5 3 ~~c~:!a~:~,~ws.nGAJ.t 
JOSHUA BELL 

~,,3 ARTIST I Tlllf IMPRlfll l NUU!t<t i'.N:!,1A.l!ll11111.S wm 

' 1 1111:1-Jl!DIIHl!,lff'!lll!SIIU)llllt. 

"' 
I 15 STING 

,111a'ltlfflnlWt.Qfffl6."11Q'1JtH$!4.Cl~-10.•® 

19 JOSHUA BELL 
.ffMW(\llflfrflW~~5.:l?1fiG:ttrW61HJ,l\).l:Jli 

5 66 ANDREA BOCELLI 
IIICUTO SU&.AR 01,!Ul 'OECCA ffi 

• 6S ILDIVO 
IMl PtllOICl S'IOO-Cll.~f.1£11A 39'!6a.SQ);~',VIJSI; ffi 

36 DAVID GARRETT 
Olh'IIGNfETTDCCGA.Ot:ISn.LtAUS\:.~QlOLP 

H ANDREA BOCELU 
IIYCIIIISTMU SU:s.\ll Dl :J.U:1-DECCA.@ 

" 2 QUARTET SAN FRANCISCO 
<1s,,un1RUIECK VIOU!IJA1Z 1U 

10 ,. SARAH BRIGHTMAN 
SYWM<lli'I': LM:IN WNIIA WMlil:IW4 2l6t\ BI.G 

9 15 THE CANADIAN TENORS 
TMECUtllDIAN TlKORS DECCI\ 013m 

11 " 
PAUL POTTS 
PASSIONE S'ICO COlll.'itBli\ •H39-SOtl'/ P~Ust'.: 

" " 
SHARON ISBIN 
,lllHIJ~ -!l'll'WlllOD,YQASSl)ll~~ 

14 37 ESCALA 
~I.A SVCO COLU\181/1 •7~2J. SOW 1'USIC 

17 <6 MORMON TABERNACLE CHOIR 
a;M.IQ;FOlltt,Mll'IIQIG•JIJUJhif!W.1(f(ll;,:J~ 

13 39 SOUNDTRACK 
MB.l• ~ tn«(IJ&tAI~~~ 

2 22 ~~oi~~~~~~ ~:O~:~~ 

fi 

• 

• 

I CELTIC WOMAN f 
3 67 Gll lililfkc3T.illNl't.mllliW;.aN.LB:mlw."ftl'll\13t•2f.lJJJ • 

30 ~'-.!l~~~~T~C~~~OfR Cl3<)110£CCA 

10 

11 

12 

BASSEKOU KOUYATE & NGONI BA 
l lil'W:RJLAl.af!\'i6ffttM ltJIERtCo:n•SJ.lf'(JP 
BELA FLECK 
TIIMWOOWII YOUR HEART RO~DER 6:Cf.3, 

CELTIC THUNDER 
ACT TWO ctm~ T~.INOER 011606 DEOCA 

-4I =~~!!!:~Tlll\\ilUhUJl311ltffi 

13 ~~~~:~~~ALOHA 1011 

12 ~~"""""'"''""""'"""'~·"""' 

16 ~~~r!=:..~~~"" ....... "' 
JESSE COOK 
Tiff: IIUMBA f OIJNDAfH)II CCIACM IIOJS[ 2002 [1 

6 19 

13 10 2 ~';,f,~~f:!,EL CHOIR 

14 H 61 ~IV~~~~~T~ 1?11~eB: IELA 

LUCIANA SOUZA 
T1DE \~\'f OUU8. \'3 
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lflHOT1 l!ATIN SONGS'lli 
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'Z1 23 20 

G -22 8 

C 34 • 

G 38 3 

G 40 2 

33 21 17 

C 50 

C 31 7 

C " 2 

:n " 13 

39 31 7 

39 ,. 17 

0 <3 2 

CD 39 13 

e •8 6 

43 32 20 

44 35 6 

0 •2 10 

... 33 

47 

POR AMARTE ASI 
~ISABEW&CMSlMWTIIO ' A'EIIS/llMU:it:. 

AMOR QUEDATE 
.OCARLOS HULLS£"« 

M l CURIOSIDAD 
LOi TlCReS OEL NORTE fONO\'ISA 

LOOKING FOR PARADISE 
Aa.WIOflO WQ. FEATlNl6 A~ kE'l'S :WAAl'l:ll l/1 

TE SIENTO 
W1$1N I Yi\MOEL m ,,,1~ -H!lt\lM\~l ,,~sr.; IJ,Trt[I 

SIN Tl NO VIVO 
NJRUW II 015A 

NADIE TE AMARA COMO VO 
tn'Ulltl YLEIIIIY $~'fl.lit)$1CIA.Tltl 

MEET ME HALFWAY 
flllla.A(:IC[Y(D,W l!Jlffl.SCIY-'f 

lonyDiztsi11hl9 l,lil Rlrrtlvnli:llkY lor 

lhelntHm,as"UOodORdo"rilesH ln • 
II< 181hwe!l:Ofl lhediall, lho !Oflll"!dimll 
into tho loi, fi,e i> lhe 1flinl-~nget ii 11,, 
hly's five-l'O! ""°'1, troilill!I W'oil & I . 
Vandel~ "llamt Po' v,rt!" w ... 11>> and 
Avtrlura's "Ii Com1111clta" (lii). 

I 35 ~v;:;w.::l},1tl1M::0$)1iJ.l,.$GlR'). [2j 

o 2 3 . . ~~~~~,:f~e~ 

e -;-;; t~~~\.~!i~~"'"'"""""" 
...,,.w"'1s"1"N"&"Y"'A°"N:::O,:Ef,L===---t .. 

• 
0 
0 

8 

0 

-30 

G 
32 

C 
34 

G 
C 
G 
C 
39 

0 
Cl) 
e 
43 

44 

0 ... 
47 

3 37 

5 13 

6 38 

9 9 

7 9 

10 10 

~ ., 
23 65 

34 27 

25 12 

32 10 

28 15 

'3 3 

38 47 

,. 2 

39 31 

33 33 

~ 9 

42 18 

48 78 

" 12 

30 13 

•6 15 

40 12 

U IIEVOWCICII WV PAACMH[ 012911,IAH(@ 

JENCARLOS 
BUSfJME BULLSFr'f 89U 

~~:r~~:!:mAMDS1&.tt:1.1~1au iD 
ALEJANDRO FERNANDEZ 
DOS MUIIOOS-: TRAOICJON fOPlD\'ISA ~312 \IMLE 

ALEJANDRO FERNANDEZ 
006.MLIUlll.M'.llltOIUlt,u&t.ll."9:LmllCll&l:l,\f.1.f 

PESADO 
IIW~ U. tANnNA: \IUIWMEN I [J$JI ~UMlE € 

EL TRONO OE MEXICO 
IILIM.S GlMEUS fOt.O\'ISil asuc~ uuu: 

TERCER CIELO 
ametQ.illlJ$_tW'.oll.UW.IW.IWLl;Kl'H.IUli 

TONY OIZE 
lAIIBOOl(ElAQW!ll"'111R11Pl.i\il'.lill1<'Sllh'lla;Uffi 

LA ARROLLADORA BANDA EL LIMON 
SEM OIAMAl!Te30SUl'ERfXITOSl'.IM 72135111,lf 

PATRULLA 81 
SEM OIAIMNTe 30$1.lro. DITOSu&. 7213M-1J.ILE 

VARIOUS ARTISTS 
U WII.0».911XNDJXlP!m.'Q.nilTE1 twl'l1etUU 

LA QUINTA ESTACION 
SIii fflEllOS SOIi'( u~s11: LATltj O~H 

JOSE JOSE 
RANCHEIIO SONY MUSIC LAtr4 6.Jlll; 

VICENTE FERNANDEZ 
llftESITO IIE Tl SO,'( UI.SlC. Lo\TIN 532-U 

LAURA PAUSINI 
rlllJililYB\11 IUITICtl'IIOA WAll'IER l.AfflA $1ff27 

ALEJANDRO FERNANDEZ 
00$lUIOOCl,N~litJSCI.Ji'.ll~/&.35m>".W.f 

JUAN GABRIEL 
Mllic.w::iOIU.t41ANtl35:c«u$9l:l~i.tJS(IJl'fl 

.~ 
0 

=~~=l(IJfftl~~\IU ~ 
LOS RIELEROS OEL NORTE 
91 1/JYO HJIA Tl FO>,l)'o'tSII. aS4~UMLf $ 
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e 9 7 >-"""~-------
11 3 IO \IICTOII MlillllEllf l:l'f.1'~\ 

12 8 26 f~~; ... ~;E~l~ .V UTUJ 

e 1~ ,o 1 ~~I~ :~ : f;?LIS~~:' ESTA HECHO) 

er, 21 3 TE PIOO PERDON 

• 11 " --===~~~----
18 10 19 

.,-==,===""',=~----
• 19 22 r=======~---
1 a 12 13 i-====""'c'"""=""",=====-
18 18 

G 20 10 ,., 

0 
• 
e 

0 
0 
10 

..,m i3 TITLE 
31 ii illm &T llrAPRl"fl •~ot~OTIOl'J LAHEli 

, 13 -ir-COLGANOO EN TUS MANOS 1 m:ifNlf.l)SM@'ftSNICH(1Y"fflftk9tlJ _ 

19 

28 9 ~v~~nJRNGl\ !l!!Kt:f>SllPPftlkMllf,.IJ ~All[t 
Zl 16 MEET ME HALFWAY 

P1E BLAQI um eus l!UfRSt?~ 

t;C Si TITLE 
,i jil, UITIST ilrAF•Rt'd f'At]tAOTION LAAH..) 

El DOCTORADO 
fO ocu:.11,.J, 

5 ,ol ~~~~~R~~e~AHN 
6 12 !~~~O~ ~~~f~ ~!'EIIS-"l ~lt:,SIC lAIINO 

2 IJ. :~:!!.!~.;{,~~l\'ERSA.t ~,us,c lA.mm 
16 NAD1E TE AMARA COMO YO I llYIJ.NDY LOllfYS(JN'{/al"SI& !Ul!i' 

1 I 3 ~!!~ ... ~~~~~m. $011\' MUs.t:l t ATN 

a B ;/!,;~,~''"•AG< "" 
13 :~~~ ~ ,~)AC•momvmAL •JS<:""" 
" r:,~~~ ~"" 

'

TIE ME OOWN 
7 NEW IO't'Z ,£.,\1lJllffi JUI( J 9WTTV'IIS\UllrlYMlli:R BPa>. 

4 
~~:ri~MIGWMlr.,&,1~~-:Ul~~l.l)Tll'it4 

20~ r:~~~~~:!~u~l~e::;, POJlff Tt!IUROff 
14 10 14 !i~!'~ ... ~ : e~~GUNTO 

CD 21 9 ~!!1~~i:~~~ L';~ESTAHECHO) 

18 12 3 !'!st.tR;~~!!~tLr.cRI.AStM'~\6Cl/,'rr4 

Ml N INA BONITA 
CIMO Y 11.1D10 lrUO(;t1.Mtt;SN. \1..6(; lJilt:I 

18 18 13 r:.::-:..~Y~I~ Ii.OS SUENOS 

SEXY CHICK 18 16 16 ~ UAVIOCl.lmAFUl\lfllhlCIAIXllf t'.J.N;l\'i.fM_'l.f.llKS.t»fTCt 

20 20 3 ~~ys!:z~AnJ,.lle Fut1LOU$ Sorl&lsOO< ~lLANTII; 

HOT LATIN ENGLISH SONGS 
Lady Gaga's ·'Bad Romance" breaks into the top 15 on Hot Latin Son gs 

in its eightl1 week o n the chart (a 17-15 jump). Only three other En g• 

lish-language son gs achieved the feat in the la.,t five years: tl1e Black 

Eyed Peas' "I Gotta Feelin g" in 2009 and Sean Paul's "Temperature" 

and "Give It Up to Me" in 2006. Coinciden tally, Gaga and the Peas are 

contenders in the n ew Crossover Artist o f the Year category at the 2010 

Billboard Latin Music Award, (see story, page 6). - Rauly Ramirez 
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OcANADA 
BILLBOARD CANADIAN HOT 100 

Ii si '"""" '"'"""'"'' ""''""',,.. .,,. 
1 NEW ~~~~A:,!11f.!Jr~:flL~1JM~ 
2 

3 

4 

TU( TOK 
KWUI JO.:EUOSl\:IE 11CJI SONY IAUSIC 

BAO ROMANCE 
Ulll&1.aSl{A,1.aaOOi(QOO"fft.~~ 

WAVIN' FLAG 
1<'NAAH I\UI, O&TOPIE 1.JWVERSAl 

5 " 

• 
lMMABE 
THE a.ul MD f'fJ.S lt.'TERSCOPE Ut.rl.'[RSAL 

WHATAYA WANT FROM ME 
ADAM lAMIEJIIT 1~ RCA Sl).IIV t.lL\SIC 

7 24 NEED YOU NOW 
UOY ~TEl[lltlM CADITOL N.ASk\'ILLtEW 

• TELEPHONE 
Lttl'W,.R.EmSl.'tW:Utl.!)fJnnt.~u,mw 

SI 10 I GOTTA FEELING 
THE aAC1 Em) P£J.S IWTERSCOPf.\Jt.111.'ER'SAL 

10 6 EMPIRE STATE OF MIND 
JAH -+ WCIA Km ROC Nil.TIO~, ~'ol.=INER 

I FRANCE 
DIGITAL SONGS 

!! §i i=~~~s:fl~:~~CAN FtDIIIUAIIY 20, 201a 

• 
7 

1 r~!fe~os.ae 'ACt 

STEREO LOVE 
EDWAAD MAYA I tta:A. .IGULIIA CAT 

MEET ME HALFWAY 
THE BUCK fllD PEAS INTfilSC0Pf. 

S ~~:~~~'E :~~~11.\ •e~tNGUE 

9 NEW ~'tt~~=~~~\r~m.mt.r 
10 9 ::~:~._SFt, KIOCOOI GUlil\'flG~ 

fflSPAIN 
DIGITAL SONGS 

·i!! ! .. §f [:~~~8:."n~:~~CJN FEI PIIJA.FIY?0,1010 

BAD ROMANCE 
IA!FP'c;G$lll(lf,lllf.«;)lt.'-«>f:~ 

2 Mt PRINCESA 
DAVID IIISUL UM~•EAS,_t 

3 NI ROSAS N I JUGUETES 
N.\ILHtA Ftll810 UM\1CRSl1.. 

4 ~ ] ~N~OOOCOMIMW\\11.E.~ 

5 TUC TO K 
lmtA irnOSIUI( au. 

• D ESDE CUANDO 
ALUAlllltOWZ l'l'AA~fR 

7 MEET ME HALFWA.Y 
THE BU Cl{OlD PfAS ltml!SCO?t 

• OUIEFIO APRENDEFI DE T l 
a U.IITO DEL LOCO SOMY ,~usx: 

" "' 
CRONICAS DE UNA LOCA 
a BAIINO SE)AOD'I 

10 10 RUSSIAN ROULE'TTE 
IIIIUllillAS~iJEfJ~JA 

l) IRELAND 
DI~ 

!I §i ::~~~r:r~~~~~SCAN H8111/All'I' :NI, 2011 

2 UNDER PRESSURE ( ICE ICE 8ABV) 
EIWAM n. 'f.UIJ.J. I(;[ S011iV FAUSIC 

2 F IREFLIES 
O'WL CITY UPlt\•rRSAL REPUBUC 

3 IF WE EVER MEET AGAIN 
DIWMDfltt.TJttKftw.t,m~~(ff 

• DON'T STOP 6ELIEVIN' 
GlU WT 20m C[lfll,R'{ ro~ TV COLIJMB:11\ 

• NEW ~~MC:.~~T~ I~mL~~~o:< TV coL\lr~sl! 

• 3 A.LL THE R IBHT MOVES 
OIIERfPllBLIC/il:JSLfVl<TERSCIJ@E 

7 NEW :il~:o\~l~~~fl~ ~~~~~~~SIA 

• REPLAY 
l'fllT1"1f lSFAO"IEV8:lJJ3AtlEJ13HTS,'IEPRISE 

8 SAC ROMA NCE 
IJiJt CM'-~\Ultlr.flJ>tCl8iffrT1e~~ 

10 SWEET OISPOSITON 
nt( TEMPER TRAP itJF-tC'rklUS 

~:'!;~:~ 
j :~~~~tl\lEN~l/ERSAL AtP.ij~ t{; 

2 ~ ~~:::,,~i'rtHOU ATS 
3 NEW !~r;~Rff:!f~~A.10ww~ 
4 2 ~Nc1~18~ C~~J~::~ TV COLL.',18l~ 

15 MEW y::~:r.~~~~~ ~h~ l~~~ CBASY) 

• 
7 

• 

5 ::::: ~,'!.i~~n.o tpAllT ~ BROKBr~ 

' ~~:J~~~~lt'r' PHOTO rmst! 

!! §i i:~~=l~!U::SWI fURUAltY iG, 11110 
REPLAY 
/Yl? mt IS I.IONN afU113A lflGl-lTS. R!Plll& 

2 FIREFLIES 
0\lilL CtfY UPJl,1FR$Al REP'JIIUC 

3 NfW :~~~ASfT. Ul "'Ill GL.W. ~lRGIN 

4 3 ~~~D ~'?«:;:~"° 
5 5 ~:.H FT~~~ ~{~A:~r Re.A 

7 10 EMPIRE STATE OF MIND 
~H • AUCIA KEYS ROC ~TIOS 

• WHATCHA SAY 
.IASOII DDlJLO eaO"J.tlOOKTS \\JUINEil IIRDS. 

" 
UNDISCLOSED DESIRES 
MIAE A&E IIHIIJfA-3 -Wi,,Atltfl 

10 3 HAVEN'T MeT YOU YET 
MICHAEL mi.u 1,3 RU"i'IISE 

• PORTUGAL 
DIGITAL SON GS 

;.$ ~"' !i ::~~$ME:r~~~~~SCAJI ,tlAUAFt't ?O, l!:010 

1 I GOTTA FEELING 
, .. I U,(:IC mo PU$ rHEFISCOPE 

2 21 FEELING 
D'VITMROl 

3 a IB IZA FOR DREAMS 
DIEGO MiRlMl>A n. W AIIA IJIDtSCO 

• MEET ME HALFWAY 
Tltf: IU.CIC mo PW tHERSCOPE 

• STEREO LOVE 
EOW.IIRII MAYA & VlltA JIGUUNA CAT 

• Rf~ ~~ .WJS1C 'W0AlO. COLL~IA 

7 NEW ~~J::!:J~~·~,JA.f,llCti Utf\JERS,_L 

• - OUVI DaER = ORNATOS VIOLET.II UM\IERSAL 

" RE BAD ROMANCE 
UOl'IWIAsr-tAIUf~U:ll~tnt"S:tff 

10 • RUSSIA.H ROULETTE 
RIHAJINA S.'lP,OEf IJ.M 

- NETHERLANDS 
~ 

ii ~i INIW!lt $0\JilDSClM 
tlfT£11flATI01tALI fEIRU,_RY zt, 2010 

NO SURRENDER 
U.N( Kim( '-'NIVE>ISAL 

2 A NIGHT LIKE TH IS 
U.AO Elll:OUILO GRAtlDMC110 

3 FIREF LIES 
OWl CIT'f IJNII/ERSAL q(Pl!JBLIC 

4 --;i :~~tis 1,1(11-;EY BfiUGI, l:DG!fl"S. REPRISE 

• BAD ROMANCE 
lAil'frM'.15TIEMJ£~£:06fb'tJEi,~ 

• 6 EMPIRE STATE O F MIND 
JAH + Al.lCIA KEYS ~oc NATIOdl 

7 8 OROETEN UIT BAABANTI 
tirw Qls '*'' Kli)S.CO\IEOYCENTRAL 

• ~ ZACHTE G HARDEL 
~ JOiVA110$S f,JS~AK'OS$ 

8 RE BACK IT UP 
CARO (NtA,l,LII GRANOM0."10 

10 •• I GOTTA FEELING 
lilt ILAtlC U'l.0 PEIIS Nl~RS,COPE 

Data fo r week of FEBRUARY 20, 2010 I Fot chart reprints call 646.654.4633 

ii si O;IIRSEN SOUWDSCAII 
OJTEFlilATION~L) H l llUilllV 20, 2010 

TIK TOK 
~E511i\ KWQ$J.9F RCA 

2 i. 
I LUCE 
HIii IIILSON .WOSlfV io~r 4 NTfRS.,::OPE 

3 GEBOREN UM ZU LEBEN 
t,IIKEl..161NlFR$lAR HINSA11Qtl UIJIV!R$AI 

• ALORS ON OANSE 
;j STII011&,1,[ WEIIIE,.IUS.IC6ROL;.:> 

5 3 A REFUES 
owtcm Ut.AUSM. IIEPUBLK: 

• l DISCO POIGO 5 ..., lllEA1'ZDIJIWJDIARZr.lMUCll"l'l6WA'!2Elt~ 

7 4 I WILL LOVE YOU MONDAY (365} 
MIRA OIOH MUSK: fOR Ol!M.1$,\'M[ 

• BAD ROMANCE 
Uot~S"r~OOIM;:(Lta!:&XP[ 

" 
ME:E:T ME tiA.LFWAY 
THf lUU: EY[D l'USINlfllSCOi?[ 

10 10 WHATCHA SAY 
JiWIM DEfllJUI BfW3A t£1Gf:m. WM>;t:R BAC'6.. 

I 1TALY 
DIGITAL SONGS 

7 t ~~l~:~;~,v;iKA JIQJUMA CAT 

e ..J STO PENSAHOO A TE 
µ .uc.oROSSI E~tl 

9 g ~ll~L~~~ lflli!.'IDOA 

10 10 ~=.~~~~~:?:M~~~~:.b 

+ swEDEN 
DIGITAL SONGS 

!i §i' :~~~~~1:N~:fSCAJI H I IIUlA't' 211, 21111 

i AREFUES 
O't.'t CITY u1i,·t1/El!$"4 ll[l'IJ8LIC 

2 l eAo ROtA~NCE 
I : Uat~$1Rf/Ml.1£ttll.P4.00MmflTBl.!«f:E 

3 NEW ~~~~t~~!.1mcR 

• H IGHER 
CAIIC liR1'.INWALL T\14 S0tN PAUSIC 

5 RUSSIAN ROULETTE 
RIIAHHA SRP O,U JAM 

• Ill BREAK YOUR HEA.RT 
T.utl OtUZ UUI\IERSAt RCPIJBU C 

7 HERO OF WAR 
IIISEJ.GAlilST OGC 

• 7 I ::~:?:..os.m 11c1, 

9 NEW ~~~~.%~J~RIVE fAUTA81:lltllli,WMLN£11 

10 .J :ii~~~': frn'i A BROKEN t£ART 

+ 1SWITZERLAND 
DIGITAL SONGS 

ii ~ , ::~-::N~l~:~i':SUM FHI\IIAll'I' lt, 20!0 

T IK TOK 
WIU. Kt'i&OSAl!i. RCA 

2 2 I W IL L LOYE YOU MONDAY (365) 
l\JAA DIONE WSJC fOR ORAMS'W.I( 

3 STEREO L()VE 
EOWAIIO MAYA & VIKAJIGtJLINA CfIT 

4 F IREFLIES-
OWL CITY Unll,IERSAL REP\llU.C 

• 6 A D ROMANCE 
LKlf('JCJ,~lfMlll11ttH~~ 

• MONDAY f.AORNINB 
MEU.Mf[ FIOllilt SRC 1,_"11\'5'1.&AL I.IIJT0W"I 

7 EMPIRE STATE OF M IND 
IA'f-l ._ ALICI~ 11:ffi ROC >.Alf.IN 

• MEET ME tiAlFWAY 
TIE IUCK EYIEIJ; PUS ll'nERSCOPE 

8 RUSSIAN AOULETTE 

r 10 

IIHANW,1, SAP DEi ,AM 

10 I OOTIA F,EEL ING 
Tlf.f. SUCK E'IIED PE..115 ll'HtRSCOPE 

EUROPEAN 
HOT 100 SINGLES 

!iii §i INIELS(ilBllL,.l ADI FEIRII.IRY 20. ,010 

TIK TO K 

2 i •too U Ull8'0< ,Cl 

2 1 ' :!:r~~~OOICltrr{W.[[M0\9:(flE 

3 • ::~~~VEJISM. ~EPLf8UC U>.J\'ERSM 

::---:"I MEET ME HALFWA.Y 
4 3 f THE BUICK (Y(D PUS 11\!TUISCOP\f: 

• RUSSIAN ROULETTE 
fllll,l,191ASll?OEFJAIA 

e 7 ;:.r~R~fil!~~ ~ric ~~~~~ 
7 6 ~ie::~A~A

O
~ .~11rAJIOIRINA S?lrl),1'4' 

& ..: ~~:i~~~~ ~~~~~•E~ INGUE 

8 AEPLAV 
IYAZ nur lS 1.11).~H 00.US,.1-t"tSlfTSR[PfftSE 

10 DON'T STOP BEUEVIN' 
6LEI Cll$T ~Til -cerHUIW Fi;,X COUJU!)U, 

11 10 I Lll(E 
IDII MIL$0t,I PAOSLEV•1rnrRSC~£ 

12 18 MORNING AFTER DARK 
fl~Fl'.NW'A1l#Am{IJ(191Q.14't!lERS(:()IE 

13 13 I W I LL LOVE YOU MON DAY (365) 
,_u,u OIQNt Ml:SIC r-OR GRCA.!11.S 

14 14 STARSTRUKK 
3-0tm n. r.m PE~ PHOTO mlSH 

15 " 
I GOTTA FEELING 
THE !UCICf'fm PUS 11\!TUISCOPf 

18 1l I RIVERSIDE (l£TS 00) 
$1DIIEY SAMS,Olf DAT,_ 

17 1S WHATCHASAY 
JAS(.@I DERULO SB.L"GI, t'flSffi'S WAAllEil ems. 

18 ,. SEXY CHICK 
llAYm GUffiA FT • .IIKOII GU~t \.&IIG~ 

19 22 DISCO POGO 
ATZDI FAAUHU.Rll & ~NNY MAJIC fJfl 

RAIN 
MIJJ, c;.ASA8tAt4C,.1SLA.~O 

ii t;m' HIIELSOI $0UNOSCAN 

~· lllllERIIATIOIIAL) FEBl'IIJA~U.lDI Q 

1 NEW EN HALUU KUOLLA TA NA VONA 
JENNI VMITIIIINDI 'A'All~~,q 

I BAO ROMANCE 
Wr'~~~~CP.: 

3 M IKA 800G1E 
f lNTWIO.DIS RAHl"IA 

4 JOS SA T AHOOT NIIN 
JIPf1j & $1.-ULI 11'.lfiMAliN 'A'.liRli,~;i 

5 T IK TOI( 
11'.[UIA <EUOSA9E.:iCJI 

• I SAM.A NA INEN 
9 ~ CIIISUHRS,llil(l '"'.liRt.!11 

7 RUSSIAN ROULE'TlE 
IIIIUIJIIIA s11~·ou JAIA 

• FOR YOUR ENTERTAINMENT 
ADAM UMIEl'tT 1~RCA 

" 
FIREFLIES 
OWL CIIY LfllVGl&AL ~C?l.laUC 

10 LEFT MY HEART IN TOKYO 
MUIIVl'IIAGUIEN 

l~s !!sue, most ol lh~ tNl•'s dlarls are dl11tal 
clownlood rankings Po•eftd by Ni~sen S.,,,d!an 
lnt,r111tionoL HNnwhilt, logistie1l issues ne<esstale 
Ille ,.,.,. pruent,tlons ol 11!1 wetrs Eutopean liol 
100 g1191,s, Albums and l lrpby charl!. 

r,s311il&lr"·• 
ii §j :~EEL:::n~(Jll~~GS~N f(BftUAll'f~,1110 

a 

3 

4 

6 

• 
7 

• 

lf WE EVER MEET AGAIN 
TWUWOFt.UlY,MG:I\'QJC,:;n:ui,W~ 

BLACK BOX 
$1AN 'WAl.)(Elt SO~'V IAUSIC 

REPLAY 
, 1 ff'21fJE0"°"'"""'' hOOl·TSREl'SIS[ 

fl _ ~::~:Ula.I qUMBlf/YIAJUIER 

IN MYHEAO 
a I JASOIHEIUlO OELU"..A HOOl'IS W""61 BROS. 

10 . ~~=S(;t'.OCU!O'fAA'l.«l'fJBRAl.>--'61.Nl) 

FIREFLIES 
OWi. CHY um~EA5.AL REl>JBLIC 

9 NEW ~~~~~,,~~~~::~NllffM,fflSUlM.t 

IO ..,; ~ll~~~~WII Jl\1E-JLG 

EURO ~•c1scn 

DIGITAL SONGS= ... 

2 ., ~~::~~YCH0U RTS 

3 ? ~Kll,l,T~t~OSl\8[ RCA 

4 111 :::g~~'!:~{f'( 
s 3 ~~=~~1$J,t(~T.Ettm.~ 

• •I ~iir't'eY1:SM;1rJtY8WJ~A.hE~ltl&.FW1'$11Sl: 

7 NEW, ~~~: :tv~~~~~ i~~ /~~fie eABY) 

• 
" 
10 

DON'T STOP BELIEVIN' 
llli:&$1'111.ail!HUlf/11.rl!DJ'lt(Jlnti~l\'2.\111,1 

8 :=K~~i~~t,tl fPAAT~8R(l~O()',lil4 

STAR$T RUKK 
3011!) ft UTYPCJtRY PHOTO 1'1'41SK 

MEET M E H ALFWAY 11 7 4 Tltf: 11.J,Cl[ m o J>CiS IHTERSCOP( 

1z ., ~:.HF:.~~ ~f~~~E RCA 

13 to ONE SHOT 
ASEPIC 

,. 9 EMPIRE STATE OF M IND 
JAY-Z '4 Al..lCIA. ID$ ROC h'.All011 

15 11 DON'T STOP BELIEVIN' 
.IOUllliET OlllUMBI,_ tEGil.tY 

EUROPEAN DIGITAL 

!i !i illllEUU(/BILUOAflO! FOIU/ARY te. Z0'10 

LADY GAGA 
lllfWIE.sm::.WllltlC'U'f.M.Clffk?r~tti'H1'TR!t<f'f 

2 

3 

4 

• 
• 
7 

• 
" 
10 

11 

12 

13 

,. 
15 

THE BLACK EYED PEAS 
IIIU.111.b tltfERSCOPE' 

ALIC IA KEYS 
TMl nElt91T OF JRHDOM "!IJ J 

MICHA EL BUBLE 
CM?Y LOY[ 14l Pf?RISEWNl~ER.1431l£PIIISf 

PAOLO NUT1NI 
SIJIIIYSIDl!Uf>AtlAPmt 

TOCOTRONIC 
SCMAU. UIID WANN L "11\'{~fJU. 

11 ~~:~~ Off .ltPA 

FLORENCE + THE MACHINE 
UING$1SL,.t;!) 

ROBBIE W ILLIAMS 
IUUTY IOWDntEVIOEO$TN'I Cffi'ISAU&m:ItJ 

1 I SUSAN BOYLE 
I OltUMEO A llflEAM SVCO 

EUROPEAN ::,;,,.. 
AIRPLAY 

2 

3 

4 

• 
7 

• 

PURUAR'l'?CI, 2010 

RIHA HNA 
PtllSSIIIN IUlJLml Sit? OH .WA 

, J ~~~IOOU,W(JIRl'lflt,NIIl&XK 

KESHA 
TIKTOI KSIKlSJo&.RCA 

THE B LACK EYED PEAS 
MEO Mi KIILFWAJ ltlTERSOOPE 

O\VL C ITY 
FIREFLIES Ut:'A'ERSAL REPU8J-C 

JAY·Z + AUClA KEYS 
i MPlRl soot OF ll.lMD RQC U.TtoN 

JASON DERULO 
lfl'JOO(;HA $11Y 8ELUG.li HllGFtS.WAA~R BROS. 

!VA% 
IVlA'J'll\11: 5MCtID'11ELLGAt£15HTS;REm&£ - --

9 12 ~~:~~~$ PAIJSU: Wl)'ll0/COU.IIA814. 

10 tO ~!/~~:HNu'i~~J;,~~rreAtPU8LIC 

1 1 \ 1 ~::: ~
1
k;J::1,~S,VJIGlll 

TIMBERLAND n, NELLV FURTAROO 
MOMIIGUWI O,,IIK 01Ji(XoSRCW'JMe'ISCOK 

t6 ~tHi~~\;.f~ POL'rt)OA 

EDWARD MAYA FT. VIKA J IGUUNA 
fflA!O Ul\lE s.?lio...'tlll 

ALIC IA KEYS 
DOUN?T MW lNYTHING 1.1111<.. J 

Go to www.b illboard.biz for complete chart data 51 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

C 
M CAU.tSm.ltCtlfM:I 1:t.i1f.rmPl:Jocl.1:f,ilfh·t,i1""'1 
1mr.uie.sorM1r.s3, 

CAU. ... OAJ'GOOO ,C~ n1illll!P.'l:ld~,ASr,JPJ 
F!l:18:i 

CAl1INO!IJF£flfll1U ,ll/Eiloui--..;~5,tit,'IJO :iJ 
Ulf"ILM\fflltOOfY001Tk<I 

.IS,~Jl>,UMn.,JLllfc LGl,So( 

My. 

\)'> 
CAflllAIJEAlil:i(l ,'ktlJ0011-lJ19 i~:1~!.3,t~J~~~~""tn 

D 
IIANCIIGINCACUS ~1i,,AidFblt:a~.\i!luc:.LCC. 

o\S[J,?,~Lb§r.,.ISl'Jf','nn"htl11~ASUP.(lr.1 
~Lll~t..lSl'Af>,~~S11¢~,0t(lf,, 

O~~i~\D,l,D,U•1,tfW~,il~F,t) 

G 

52 I Go to www.bl llboard.b iz for complete chart data 

J 

F! 

., 
~y f(lft YOU •.OOMrof P~1£1c, Na«t,'im PIUd1fQ, 

~ G~1Cb!Sca/,lac,B~l,V.IHtdt-&«p, 
k;U,P)11.1J(r;lli,,'f$L\i:.cl',«;14=,~t:nf~1~~tll 

~i:~~ 

5 

Data for week of F"E8RUARY 20, 2010 

V!Jslt..i.srlf,~C5':fv:; t.!r,IJ);Fii Ctr;~Uisc:.Ptti-

J~~Mt:~~?,~~~lnn~~111 

V 
VIWIRIONE11!.0J11\tkhro,4&'.1Pitf.ll~d .. C!lt 

~:~~:~~t:t~;,'!'7~~;::1r 
Wollc.ASrA),lt..ftti ll& 

w 

CHARTS LEGEND o n Page 43 

http://www.journal-plaza.net
http://freedowns.net/


www.journal-plaza.net & www.freedowns.netwww.journal-plaza.net & www.freedowns.net

Send submissions to: execicybillboard.com 

RECORD COMPANIES: Sony Music New Zealand names Kim 

BoshierGM, effective March 1. She was director of marketing. 

PUBLISHI NG: EverGrcen Copyrights promotes Manny 

Lorenzo to VP of film/TV, advertising and videogames. He was 
senior director of film/TV and vldeogames. 

BMI promotes Samantha Cox to executive director of writer/ 
publisher relations in New York. She was senior d irector. 

DISTRIBUTION: Universal Music Group Distribution pro

motes L.J. Gutierrez to senior VP of partnership develop
ment. She was VP of retail partnership marketing. 

TOURING: Live Nation Entertainment taps Danny Eaton as 
senior VP to oversee its newly opened office in Dallas. He 

was senior VP at AEG Live. 

DIGITAL: Jeff Bronikowski has been tapped as the new head 

of Yahoo Music, replacing Michael Spelgelman, who will now 
head up all product development for the entertainment group. 

Bronikowski was senior VP of global digital initiatives at Uni• 
versal Musk Group. 

RELATED FIELDS: Swiss collecting society SUISA confirms 

that its new CEO, Andreas Wcgclin, will take charge July 1. 
Current CEO Alfred Meyer will retire atthe end of June. 

CMT taps Evan Farmer to host " CMTTop 20 Countdown." 

He was the host of TLC's home•makeover series "While You 
WereOut/ 1 

-Edited by Mitchell Peters 

GOOD\MOBL(S_ 
REVERS LAUNCHES GREEN MUSIC GROUP 
In October 2007. Adam Gardner, co-founder of environmental 
nonprofit Reverb, testified before Co·ngTcss about the benefi ts 

ofbiofuel to tl1e musk industry. Although the Guster guitarist /vo
calist considers the trip an overall sttccess. he says it probably 
would've been more affective if there were other music indu s
try heavyweights by his s ide pushing the green message . 

.. I !testified! as the director of Revcrb, which works w ith a 
number of artists, .. GaTd11er says . .. But if I was there with four 
other members of(Reverb's newly launchedJ Green Music 
Group on my side representing this coalitio n , it would've spo• 
ken volumes above what I was able to do by myself." 

GMG looks to "c.reate widespread environmental change 
within the mtL;;;ic industry and around the globe" with the he! p 

of artists. executives and fans, Gardner says. GM G's found
ing artist mem bers include Dave Matth ews Band, Linkin Park, 

the Roots, Bonnie Raitt and Barenaked Ladies. Industry 
members i nclude Warner Music Group; Brushfire Records: 
Shorelin e Am phitheater in Mountainview. Calif.; American 

Airlines Arena in Miami; Comcast Center in Mans field, Mass.; 
and Verizon \Virelcss Music Center in NoblesvilJe . Ind. 

GM G's first initiath•es will be to set. green guidelines forthe 
music biz. including how to organize a,, em>ironmcntally fiiendly 
tour and green a concert venue. "The biggest piece is standard

izing what it means to be green wilhin the various m usic sec
tors and to determine the best practices and open the dialogu e 

so that people aren't working in isolation, H Gardner says. 
In March, GMG will reach o ut. to fans by issuing th~ GMG 

Challenge on GreenMusicGroup.o rg. "It's a series of calls to 

action , .. Gardner says. Participants could win such prizes as 
VIP tickets and an Apple iPad. - Mitchell Peters 

l he Sundance ASCAP Music Cafe. held Jan. 22• 29, featured 
eight day.-. of l ive music dLmng the Sundrmc.e Frlm FE"stwal 1n 
Pan< City. Utah. Perform-e-rs 1nc;:lud-ed 2AM Ch,;b. Adrnm Younge & 
tho? 81ack Oynam,te Soond OrchPstra, AM, Brendrm 8 enc;on, 
C,rilrfone. Jc;obel CampbE"ll, Carney, Oan1f'lti'! Cotton, Cohn 
Devlin, John FortE>, the> Fray, Holly Palm.Pr, Grace Potter & thP 
Nocturnals . .Joey•Rory. Sass Jordan, Ric.hard Marx, Mike 
Posner, the Rescues, KS Rhoads, LeAnn Rimes, Sam & Rub;,, 
Matt Scannell of Vertical Horizon . S,onos. Vedera and Youth 
Spe.lks. ASCAP also hosted Its annual, 1ov1te·only !=1fmmaker & 
Composer Breakfast exclus1vety ro, Sundance filmmakers Md 
the,r film composers, as w@II as other ASCAP composers who 
wMe tn attendance. "+<o ~os:-:00~1c.sv o+. Ah:AI-' 

ABOVE LEFT: ASCAP assistant VP of membership/Music Cafe 
producer Loretta Hut.oz { left) with L•Ann Rimes. 

ABOVE RtGHT: Hanging out af ter a special 01ghtt1me perform,3nce 
by ASCAP membet Lyle Lovett for the film "The- Dry LM'ld." whK:h 
features h:s songs, are ( fronl left) ASCAP assistant VP of member-
ship Lonrtta Muf\oz, ··Th@ Orv LandM mu~1c wpervfsor April 
Klmble, Lovett and Lionsgate VP of film rnusrc Ttacy McKnight. 

RIGHT: rrom left: The rray's Dave Welsh Ben Wysocki, lwac: 
Slade and Joe KJng pose Ln the Mus,c Cate·s green mom. 

BELOW: From left John Forte, ASCA.P asst5tant VP o f member
ship Loretta Hui\oz Richard Hane, Verucal Horizon's Matt Scannel 
a,~ ASCAP director of mef'l"\ber!:.hlp fo r pop/rock Josh Briggs 

FRANTI KEEPS ON ROCKIN' 
Michael Franti & Spearhead' s latest 
album, MAil Rebel Rockers/' still has 
some momentum thanks to the group's 
opening stint w ith John Mayer. but its 
follow-up is practically in the can. 

According t o Franti, he and the band 

have "finished 10 songs and are work· 

ing on a couple more," which he expects 
to have wrapped up soon. Some of the 
material was recorded in Jamaica with 

"All Rebel Rockers" co-producers Sly 
& Robbie, w hile the rest was worked on 
in San Francisco, mostly in Fr,anti's home 

studio. " We worked in som e big stu· 
dios," he says, "then we just realized we 

l iked the stuff we did in my bedroom 
better, so we went back there!' 

written around the acoustic guitar first" 
by he and longtime collaborator J . Bow

man. "There's a lot more uptempo stuff 
on this record than we've ever done be· 
fore," Franti adds, following in the foot · 
steps of successful single "Say Hey (I 

Love You)."' r•There's a lot of funky rock 
music, I guess you'd call it, rock with a 

dance beatto it. The reggae and dance
hall element is always there, too." 

Franti says that every song "has been 

Franti expects to finish the album 
whlle on the road with Mayet. "The 
great thing about recording straight 
into a computer Is you can bring it 

anywhere.'' he says. But a release date 
hasn1 yet been determined since "All 
Rebel Rockers" " Is still selling amaz
ingly well." 
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BMI (Ind the Sun(:19n,.e Film Ft>!'.tival partnel"ed to prest:-nt the 12th ?tOOU~ c-,0mposer/dire<:::t01" roond t <11ble, 
"M11si(: & Film: Tht> O'E"atrve PJQC~ss." Jan. 27 ;:it tht> Sund<mcf> Hou~P T1lP panE'I. modE"rat,ecj b:y BMr VP of 
film/TV rpl;ihonc; Doreen Ringer Ross, focusf>S on the ro lP of rnusw;: in f ilm. a,s w ell ~ the key c:ompone-nt!'. of a 
prodvctive, composer/directo r relationship. The d iscussion featvrecl insight from ·skate-~nd" composer 
Michael Penn and d,rectOt" Anthony Burns, .,T~Pnage Pop;irauo" composer David Tom and d irector Adrian 
Grenier ··smash His Camera• composer Cr,iig Ha:ten and director Leon Gast "Tem1ly Affi,,ir " composer 
Miriam Cutler and director Chlco Colvard~ "Climate- Refugees• composer Michael Mollura and d irector 
Micha.I Nash, ·Holy Rolle-rs• compo~el' MJ Myna"-kl and d1rect0f Kevin Asch. "TI~ Kids Ar~ All Right" com• 
pose-r Craig Wodron, ·coontdown to Zero" composer/Sundance Con,posefs Lab director Peter Golub. 
"Austin Powers·· comP<)S@r/Sundance CompoS@f'S Ulb adv1s.er George S. Clinton Md BMarch of the Penguins• 
composer/Sundane@ Composers Llb adviser Alox Wurm&n. Frorn l~lt. In the front rCM; Golub, Grenier, Torn. 
Cutte,, cr1nton. Myna,ski. Wedrl!f'I. Gast and Asch. ln the b.)Ck rO',\I, fron, left Butns. Penn. Colviird, R,nge, 
Ross, Wurman, Mc»lurn, Ha.i:en and Nash. ~OTO: cou.aanesY OF RA..'IOAL1.. MICHELSOt• 

2010 BMI TRAILBLAZERS OF 
GOSPEL LUNCHEON 
8 MI r,e,cogmied the contr1but1ons of gospel p1on@.ers Donnie 
McC1u rk1n and Andrae Crouch at th,e 11th annu&I i t1!ilblalers of 
Go5pel Mti!'.ic Awards l..uncheon hetd Jan 15 1n N;i!'.hvilt-e. Hosted 
by SMI VP of writ er/ pubtishf'r relation'> Cathenn-e B rPwton, thti' 
celebration attracted gospPI mu5u;'c; prPm 1er <;Ongwriters, t f'COrd• 
Lng art1st5 ar~d mu51c industry exe-cuttves, as well as the genre's 
reg ends The award for t he most-performed gospel song of (he 
year went to songwr,ter/mult1-instrumentahst Derrick Starks for 
"lake It Back" Byron Cage hosted a tnbute to Donnie McClu rkin 
thilt featured performances by Latice Crawford, Micah $ tampley, 
Pastot MaMn Wir,ans and Yolanda Adams. who also hosted a 
musical horriag@ to Crouch 1'1--0TO.!i: COUFl"l:.Sv 01'- Al-tNOLD ·t,-:.-t,.1:.1; 

LEFT: Fron'I lefl BMI sen1of d1r-@-Ctor of ... mter/pubhsher re llH,ons 
Wardell Malloy and VP of wute-r/publisher relabons Catherin• 
8rewt0fl. Derrick Starla Donnie McClurkJn. Yolanda Adams and BMI 
president/CEO o~ Bryant 

8ELOW LEFT: r rom left Andriloe Crouch. 8MI president/CEO Oel 
B,vant, VP of wrtter/publ,s.hef relattons C3therlne Brewton and Sfo'nt0r 
directo r of wr,ter/pubhsher relat,ons Wardell Malloy, 

BELOW RIGHT: From l@ft. Angle Winans. Mary Mary's Tina Campt>ell. 
S.Be W inans (m front), Marvin Win.ans. Mary Mary's Erica Campbell, 
Dobb!• Wln.,ns and CoC• Winans . 

.i Co1¥IS--,t ::N)IOboj,$Gt-,.b.,IM .... U.C./l.llri9"1J .. Wtvtd.NCll)artOrt11i5 p..,bkacloftrn11rybt~~c:td,tno.-ctltl ... y,,er;.,,~ ,V$f,tl'tl(ll 1'1l,...,,iU4'd,lll-rr(l,""0• b)'f#YY-,Nl."ltc:t,_;<:,-IUln;c.a,,ptiowc:(pjing,r,K(l,dir'tf,Ol'~~.,,..lll\OUllhfP,ic,t-lU .... ~UOtlOftl, .. p,.;bl~. 81U$0ARl)MA.GA?INE {IS-$N 

0006-2$10;USPSOSG--l00) 1$ Pll~«l"""ldyeiocept ror tlM:s.stWftk ln Ooic,~.end~flrrtweekin J .,.._.,.,t,ydGiooal H«lla, U.C,, 'no e~.HC'W VG1k. N.V. 1(100:J-9.SK. ~ubs,:;rlp,'.ionP111tcllfll1IMlrwl·,C011tln<:ntallJ.S. s.299.00.~ntlll ~pe 229POUl1<h. 8 lllboa,d, Towe< Houff. ~gn Pllrli. Mi,,1,;et HarbGrougt., 
l.olic:•i!"'""'-",IEr,glat1d L,Et611e'.F. ~~"tfdA4' .. -~· M lti,e8rlt;.h?ou Ot'f!<>l. J;,.- 1oni00 ~-ll,,~""-' p()iH9"' ~Jd 11,... ... V,:a,1,, fll.V. 11\d •t\ldditK!lfta/1 lt'lli~df"M:,tt.Pou-1..-: PC-.. IMW>dC:~801 &dd.-..Q,ICBlllboa..S.R0.800! JS~ Hott~k. tl 6006S-1S$1S. ~1'11 Jolld bld:~•«Blllboilord .... ~
on mlaQ!illt'l/'roml<raus Miuofmm,A'oute 100, Miltwooct. N.V. tos.Mlcr Mrm Unlwrslty Microtilrr&. P.O. l!Clll. ll-46. Anl\Arbo1, HI.C.l-10II.Fm~u 00111l:tc:t: A,:,si,e Mb~rosle.11.usell'tthl,VGSgroup,:om_ ... 7l1•SOS-"!1701,ert. ll!i-. lkldeor C1Mdl11n Publlcatkin MelAgrffmfflt No-. 400J1729retum ~II! Car.adlanadd1use1 to 
OMt.Gc,bltl MIii, 7-4516&:wll'I Rd"'· ~ l~ONUT 11,..2.. Vol. U2 ~ 7. Prinl:lld 111 IMUS.A. Fe, 90'00fl ,wtKc,~ic,,, lnr-o,,.....,'°"'c:"'11 6<16•654-Sa.Eil..F.:itsub ic,lpU<,:,t1IIW>OINllio",Qit800-6S8,.:J72(outt.ldf>U$.!a<&7>-SS11•7511)or ••tMII blllboclilo~~p,:Qffl.Fc, ... y od\.f,f iN'(l,lt'l~TDfl,c:;1>116"'6•65-4•4<100. 
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Our World Live & Billboard Present 

Bill rdlive• 

Visit Billboardlive.com To Watch Through The World's Only Five-Screen HD Player 

It's an HD world ... what's your angle? 

Executive Producer Ron Weisner 
Executive Producer and Founder Michael Williams 
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IN ASSOCIATIO N WITH • • LOEB& 
-LOEBLLP 

March 4, 2010 
The St. Regis • NYC 
Join today's top dealmakers to explore the 

risks and key opportunities shaping the future 

of the music business. 

DON'T MISS: 

• Keynote Interv iews with C-Level Executives 

• Insight ful Analysis From : 

Media Investors, Digital Music Executives, 

Equity Groups, Entertainment Attorneys, 

Venture Capitalists, Music Publishers & 

Brand Marketers 

• Netw orking Receptions ... and More! 

REGISTER TODAY! 
$999 Reg istration Rate --1~ 
Deadline: March 3 ~ 

REGISTRATION 
Lisa Kastner 6 46.654.4643 • LKastnen,a;Billboard .com 

SPONSORSHIP OPPORTUNITIES 
Kim Griff it hs 6 46.654.4718 • Kim.Griffiths,<:>:Billboard.com 

• • LOEB& 
-LOEBLLP ihiphop 

SPEAKERS INCLUDE: 

Ii - r, ,, "~ , , ,. r I_ 1, r.1_. 
(I tB . J _- ... 19 

TUN A N. AMOBI MART IN BANDIER CilNA BIANCHINI RIO CARAEFF CAMEO CARLSON 
D1r£-C.t01 Chairman /CEO Co-Founc er & C:EO r>rB~•dE>n t I!, CEC t.VP 

St a ndard & Poo r 's. Equity Sony/ ATV Mu$iC N in g VEVO Universal Motown 
Rose.irch So,vi cos Republic Group 

,A • • ... ltJ" ~ ~~- 11¥.;··• 
BART DEC REM PAUL oEGOOY£R ROGER F'A:XON JIM F£ulu.t JOMN ~ANl<tNMEIM~ 

C.EO S'/P o f EIB<: t ro nic Ch t11r m ~,n/C:EO :jen-erc1I P;irtnt'r Co•Cha 1r mar, 
Ta pLJlous ,:;,, m <"'~ P. M Lr~1,:, EMI Music Pub l i~hl-'g Cr o~~lin~ C:.i=i;t.,I LOEB & LOEB LLP 

M TV Net wo rks 

TJM CHANG 

OAVID GOODMAN 
Pre s,cent 

C8S Int eract ive 
Music Group 

! _ t 11 I
r. .... ,1 

•. ~ l l 
(·< -

AL A N GO OOSTA OT RICH A RD GREENFIELD DAVID HYMAN PETER K EISER JOHN K IRKPATRICK MATHEW KNOW LES 
PM!nE-r Managm9 Dire-ctot a nd C.ED 

Redwood c.,plt .'11 Co•Heac o f Research MOG 
Group Pali C.1pit .il 

LARRY MARCUS MICHAEL NATHANSO N JAMES OUAGLIA ROU 
Managin g D1re-ct o r Sen101 Ar\illy:,;.t Pt1nc1pal 

Wa!den Bemstein Res.ea,ch Spect rum EQuit:Y 
Vont ure C.-,pit nl 

CYNTHIA SE>:r:TO N 
E\/P Global B rand 

l 1Cl'n ~1ng F, Sy nc h 
EMI MUSIC: 

JEFF SMITH 
CEO 

Smulo 

Investors 

DANNY STEIN 
(.h,11rTn,1n ,1nd CEO 

e-M 1nlc: 

VP MarkE-tmg Ch ief M JSU'.. O ffiCE-t PresKlent / CEO 
Crac ker Ba, rel Hot Topic Music: Wortd 

Old Coun tr y Stora Enf~rt.-.inment 

JOHN RUDOLPH 
Ct.G 

Bug Music 

ED R UTH SYD SCHWARTZ 
Di re c to r of Scract-g ic Semor V P Global 
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