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*
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Rock/Hip-Hop Showcase
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WORLD CLASS

AEG THANKS POLLSTAR FOR HOSTING ITS 2010 AWARDS SHOW AT L.A. LIVE
AND CONGRATULATES OUR COLLEAGUES FOR THEIR RECOGNITION.

NOKIA THEATRE L.A. LIVE THEATER OF THE YEAR
THE O2 ARENA INTERNATIONAL ARENA OF THE YEAR
CLUB NOKIA NIGHTCLUB OF THE YEAR
THE JOINT AT HARD ROCK BEST NEW MAJOR CONCERT VENUE
THE COACHELLA MUSIC & ARTS FESTIVAL MUSIC FESTIVAL OF THE YEAR

JOHN VALENTINO TALENT BUYER OF THE YEAR

BARRIE MARSHALL INTERNATIONAL PROMOTER OF THE YEAR
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ON THE CHARTS

ARTIST / TITLE
THE BILLBOARD 200 || 54 | LADY MTEBELLIN/
TOP INDEPENDENT || 56 § X KHALED/
TOP DIGITAL | 56 | SOUMITRACK o e
TOP INTERNET || 56 | 3%/ .
HEATSEEKERS ALBUMS | 57 | FOGUE WAVE/
TOP COUNTRY | 61 | MA0T MITEBELLUN/
TOP BLUEGRASS || 61 | CAROUNA CHOCOLATE DROPS /
TOP R&B/HIP-HOP | 62| ¥%!
TOP CHRISTIAN | 64 § TOPMAC/
TOP GOSPEL || 64 | VAIOUS ARTISTS /
TOP DANCE/ELECTRONIC || 65 | UADY GAGA/
TOP TRADITIONAL JAZZ | 65 || MCHAEL BUBLE/
TOP CONTEMPORARY JAZZ || 65 || JAMIECULLUM/
TOP TRADITIONAL CLASSICAL | 65 | EIMUEL RXYOYD MATTZAAK PERLIAN
TOP CLASSICAL CROSSOVER | 65 | THE CAUADIN TENORS /
TOP WORLD | 65 | FELTC Wommn/
ToP LATIN | 66 | SAel
SONGS PAGE_ ARTIST /TILE
THE BILLBOARD HOT 100 || 58 | [0 CRUZ FEATURING LUDACRIS
HOT 100 AIRPLAY | 59 m&.m‘fv FEATURING LLOYD /
HOT DIGITAL SONGS | 59 | [0 CRUZ FEATURING LUDACRIS /
HEATSEEKERS SONGS || 57 | S00SWAK)
MAINSTREAM TOP 40 [| 59 | KESHA/
ADULT CONTEMPORARY | 50 | MICHAELBUSLE |
ADULT TOP 40 | 59 | MM/
ROCK SONGS [ 59 5{‘15‘.}&‘ =
ACTIVE ROCK [| 59 | AUCEM CHAms/
HERITAGE ROCK | 59 | ALICE M chawis /
HOT COUNTRY SONGS || 61 | BLLY CURRIGTON)
MAINSTREAM R&B/HIP-HOP || 62 | TIMBALAND FEATURING DRAKE (
RHYTHMIC | 62 mj.ﬂ““ FEATURING LLOYD /
ADULTR&B | 62| S/
HOT RAP SONGS 62 m'ﬂ"n FEATURING LLOYD /
HOT R&B/HIP-HOP SONGS || 63 | FOHN THICKE/
CHRISTIAN SONGS || 64 § MTess/
HOT CHRISTIAN AC SONGS || 64 | fmess!
CHRISTIAN CHR | 64 | BTTNCOLE/
HOT GOSPEL SONGS || 64 || EARNEST PucH
HOT DANCE CLUB SONGS || 65 | K48/
HOT DANCE AIRPLAY || 65 | MeRAce)
SMOOTH JAZZ SONGS J| 65 L‘c;‘ MER HGHTS
HOT LATIN SONGS | 66 | ZAM0ALOS Recooios/
HOT POLYPHONIC RINGTONES | 12 | A/
ARTIST / TITLE
TOP POP CATALOG | 41 || MCHAEL JACKSON/
TOP MUSIC VIDEO SALES | 41 || MCHAEL IACKSON ) s ot
HOT VIDEOCLIPS || +1 || USHER FEATURING PLIES /
TOP DVD SALES || »1 || LAWABIDING CITZEN
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EMI Mme CEO
leaves as label owner
Terra Firma fac
financial test.
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super- producer/DJ Dawd Guotla has dramatically
altered the sound of American hip-hop and top 40
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on Austin’s Sixth Street—

for drinks, food and music.

Then party all night at our
SXSW showcases. More at

billboard.cc

www.freedowns.net

MUSIC & ADVERTISING
Join Billboard and Adweek
June 15-16 at New York’s
Edison Ballroom for the
Music & Advertising
Conference, featuring a
conversation with
Electronic Arts' Steve
Schnur. More

musicandadyv
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LATIN MUSIC
The Billboard Latin Music
Conference & Awards is set
for April 26-29 in Puerto
Rico and will feature an “in-
Depth” session with Marc
Anthony and a Q&A with
urban bachata group
Aventura. More at

llboard

latincon
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Blllboard Executive
Director of content
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Don’tForgetChile

Latin Artists Are Still Learning To Be Public Philanthropists

Days after the Jan. 12 earthquake that dev-
astated Haiti, Latin music acts responded
with an outpouring of generosity that the
genre had never seen before.

Artists pledged money to rebuild or-
phanages, schools, hospitals and homes.
They recorded public service announce-
ments to solicit charitable donations,
hosted concerts and wrote songs for Haiti.
Several labels released singles and albums,
donating the proceeds to recovery efforts.

Univision Communications aired the
five-hour telethon “Unidos por Haiti”
featuring performances from some of
the top names in Latin music, and raised
$8 million. And many of the genre's
biggest stars came together to record
“Somos el Mundo,” a Spanish-language
version of “We Are the World,” to bene-
fit Haitian charities.

Little more than a month later, another
destructive quake hit the region, this time
in Chile, While the quake was stronger
than Haiti's, the resulting destruction for-
tunately didn’t come close to approach-
ing the scale of the national catastrophe
that has ravaged the impoverished
Caribbean nation.

Still, the subdued response of the Latin
music community to the tragedy in Chile
was striking, given the country’s impor-
tance as a touring market for Latin artists.
Indeed, the quake struck on the final day
of Chile’s weeklong Vina del Mar music
festival, the largest and longest-running
music fest in Latin America. And yet,
there were nowhere near the same num-
ber of grand pronouncements by artists
to assist relief efforts.

The reserved response of Latin artists
to what's happened in Chile suggests that
they're still learning their roles as public
philanthropists.

Organized philanthropy is relatively
new for Latin artists, Aside from a few no-
table exceptions, such as Gloria and Emilio

FOR THE RECORD

B Due to a production error, the
byline for the Dr. Dog story in the
March 13 issue should have been
credited to Jillian Mapes.

B A story in the Feb. 27 issue
misstated that Bicycle Music
founder David Rosner had been
Neil Diamond’s manager.
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Estefan, who were raised in the United
States and have long operated charitable
foundations, the role of Latin musical acts
asvisible agents of social change has only
emerged in the past decade.

While 10 years ago one would've been
hard-pressed to find Latin response to
calamities, today “there’s a proliferation
{of philanthropic work from Latin artists|

® O
Aside from a
few notable
exceptions, the
role of Latin
musical acts as
visible agents of
social ¢ h(mg( has
only emerged in
the past (I(' ade.

and it’s not just the top celebrities and
stars in the region,” says Elena Suarez,
chief of development communications
for the Inter-American Development
Bank in Washington, D.C., which
arranges multilateral financing for eco-
nomic development projects in Latin
America and the Caribbean.

In the past five years, the IDB has in-
creasingly partnered with recording artists
in the region, including Ricky Martin,
Juanes and Dominican bachata star Juan
Luis Guerra, who look to the IDB for their
expertise in executing programs.

“It's not just about promoting and cre-
ating awareness, but about having social
impact,” Suarez says.

As more Latin artists find themselves
on a global stage with as much visibility
as their Anglo counterparts, “they feel
they have this responsibility they have to
[live]up to," Martin’s manager Bruno del
Granado says. “All eyes are on Latin artists

and I think they have a responsibility on
their shoulders. Not only to their own
fans and countrymen, but to the rest of
the world.”

Martin, a native of Puerto Rico, was
one of the first artists to visit Haiti imme-
diately after the earthquake, galvanized
in part by a sense of responsibility for a
fellow Caribbean nation. He partnered
with Habitat for Humanity in Haiti to pro-
duce a PSA featuring multiple main-
stream and Latin celebrities. After the
Chilean quake, he taped another PSA to
encourage donations for Habitat for Hu-
manity in Chile.

Some labels like Nacional and EM | have
announced plans to release songs and al-
bums to benefit reconstruction efforts in
Chile. And Spanish pop star Alejandro
Sanz, who's known for his altruistic en-
deavors, plans to deliver tents to Chileans
who lost their homes because of the quake
and donate part of the proceeds from his
show to relief efforts. But despite these
and other commendable efforts, the over-
all response of the Latin artist community
has been quieter than one might have ex-
pected, especially in light of their recent
efforts on behalf of Haiti.

Meanwhile, Chileans have banded to-
gether to assist victims of the quake, The
“Chile Ayuda a Chile” telethon, which
aired in the country for 25 hours and fea-
tured few big-name celebrities, raised
$59.2 million in donations, a staggering
sum for a country of 19 million people
and more than the $58 million raised by
George Clooney's star-studded “Hope for
Haiti Now."

The Chilean telethon resulted in what
Latin acts have recently begun to strive
for: social impact. e

The growing role of Latin artists in
philanthropy will be discussed at the
Marketing for a Cause” panel at the
Biilboard Latin Music Conference and
Awards taking place April 26-29 in
Puerto Rico. To register, go to billboard-
latinconference.com.
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>>>PEARL
JAMTO TOUR
IN MAY

Pearl Jam will kick
off an 11-date run
May 3 at Sprint
Center in Kansas
City, Mo., and wrap
with a pair of shows
May 20-21 at
Madison Square
Garden in New York.
Band of Horses will
open all shows
except the May 20
MSG engagement,
where the Black
Keys will open. After
Kansas City, the
band will visit St.
Louis (May 4);
Columbus, Ohio
(May 6); Noblesville,
Ind. (May 7);
Cleveland (May 9);
Buffalo, N.Y. (May
10); Bristow, Va.
(May 13); Hartford,
Conn. (May 15); and
Boston (May 17). A
May 18 show is listed
as TBD.

>>>‘GREEN
DAY: ROCK
BAND’
RELEASE SET
“Green Day: Rock
Band” will be
released June 8. It
will be available on
all game consoles,
including the Xbox
360, PlayStation 3
and Wii. The
standard version will
cost $60 for the Xbox
360 and PS3, while
the Wii version costs
$50. A premium
version of the game,
which includes a
voucher for down-
loads, is $70.

>>>MACY’S,
MADONNA
PREP LINE
Madonna and her 13-
year-old daughter,
Lourdes, are
designing a line
called Material Girl
that will appear
exclusively at Macy's
for this year’s back-
to-school season.
The line, described
as a “fast-fashion,
junior collection,”
will hit shelves in 200
Macy's locations and
be available on the
company’s Web site
in August. Material
Girl is a joint venture
between Madonna
and the Iconix Brand
Group's in-house
fashion department.

SLIDE AWAY

== MI Music’s new
= executive chair-

takes over the ma-
| jor from CEO Elio

Leoni-Sceti on short notice

man Charles Allen

and at a critical juncture (Bill-
board.biz, March 9).

Last month, owner Terra
Firma's investment vehicle
Maltby Capital disclosed that
the recorded-music side of the
business is expected to fail its
March 31 financial covenant
teston the £2.7 billion ($4.2 bil-
Citigroup. Thatvi

lion) it owes
olation would place its loan in
technical default, unless cured
by an equity infusion. Terra
Firma, which bought EMI for
£4 billion ($8 billion at the
time) in 2007, is already in talks
with its investors to put in
another £120 million ($187
million) to satisfy its obligations
under the loan for the
(Billboard, Feb. 20).

Leoni-Sceti’s departure came

next year

asasurprise, not least because
he was working on a strategic
plan intended to secure the
extra funds from Terra Firma's
investors by mid-June. In the
March issue of Ma
Today, he told the U.K. business
nonthly that he was “staying

gement

focused on delivering a vision
for this business—I'm very
dedicated to EM1.”

Gorillaz manager Chris Mor-
rison, chairman of CMO Man-

agement International, says he
was shocked by Leoni-Sceti's
abrupt departure.

“He was the man who
wanted [Gorillaz album “Plas
tic Beach”] out on March 8,
when I wanted it out on the
22nd,"” Morrison says. “But
he's gone before it's got its
first chart position.”

LET IT BEEB

TAKE ME WITH YOU

CLASSICAL GAS

BY ANDRE PAINE and ED CHRISTMAN

MAJOR
UPHEAVAL

EMI Music CEO Leaves As Label Owner
Terra Firma Faces Financial Test

Despite initial skepticism
about whether the former sen-
ior branding and marketing
executive with consumer pack-
aged goods company Reckitt
Benckiser could succeed in the
music business, Leoni-Sceti
seemed to have won over the
creative side of the business.

“When Terra Firma took over,
EMI was a basket case and they
aren’t any more,”
Williams

says Robbie
' co-manager Tim

Clark, director of ie:music, who
has previously been critical of
EMI’s management. “He's put
together a great team—a good
mixture of experienced old
hands and energetic new blood.”

Leoni-Sceti also leaves ata
time when the major is enjoy-
ingastring of hit records. “Plas-
tic Beach” appears poised to
debut in the top three of the Bill-
board 200 next week and is bat-
tling for the No. 1 position on

Musical chairs:
New EMI Music
executive
chairman
CHARLES
ALLEN; former
EMI CEO ELIO
LEONI-SCETI
(inset).

the U.K. albums chart, while
Lady Antebellum’s “Need You
Now” returns to the top of the
Billboard 200 this week. Earlier
Bailey Rae's

this year, Corinne
“The Sea” debuted at No. 7 on
the big chart,
artists like Keith Urban and
Hootie & the Blowfish front-
man Darius Rucker have been

while country

steady chart fixtures.

WARNER MERGER
‘NOT ON MY AGENDA’
Allen, who had been nonexec-
utive chairman of EMI Music
since January 2009, knows tal-
entand creatives from his time
as chief executive at'T

nies Granada and I'TV, although
he wasn't always popular. Actor
John Cleese once dismissed
him as a “jJumped-up caterer"—
areference to Allen’s previous

role in a contract catering firm.

Nevertheless, one executive

describes Allen as “a smart guy

who loves the business and

loves the creative side of things.
He doesn't micro-manage, and

MARCH 20, 2010

gngiy.n.a

d§\\ kJ -

PUNCHING TICKETS

he picks good executives and
lets them do their job.” He's
also expected to play well to
Terra Firma investors.

Allen is best-known for
bringing about the merger of
Granada with fellow commer-
cial broadcaster Carlton to form
[TV in 2004. He served as [TV
CEO until 2007 where he cut
costs and eased financial bur-
dens. That has inevitably led to
renewed speculation about a
possible EMI merger with
Warner Music Group. But
Allen tells Billboard that it’s
“not on my agenda at all.”

“There’s a lot of value to be
created by really developing this
business, and that's where my

focus lies,” he sa

Based on unaudited figures,

EMI generated revenue of
billion (S) billion) in fi
2009, up 7.5% from £1.5 bil-
lion ($2.3 billion) in the prior
year, according to a Maltby Cap-

ital financial report for the fis-
ar ended March 31, 2009.
That report said adjusted earn-

ings before interest, taxes, de-
preciation and amortization
surged 79% to £293 million
($458 million) from £164 mil-
lion ($256 million) in 2008. An
EMI representative says oper-
ating profits have risen sub-
stantially in the current fiscal
year as well.

EMI says its market share
worldwide increased to 10.6%
for the year to March 2009 com-
pared with 9.6% a year carlier.
Inthe United States
all album share was down from
10.91% at the end of 2008 to 9%
in 2009, according to Nielsen
SoundScan. But EMI has an
11.9% U.S. album market share

date in 2010, thanks to hit-

continued on >>p8

EMI's over-
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>>>KISS,E1TO
PRODUCE KIDS’
TV SERIES

Kiss co-founders Gene
Simmons and Paul
Stanley are teaming
with E1 Television to
produce a kids’ TV
series with a
merchandising tie-in.
The untitled comedy
series will be produced
and distributed
worldwide by E1, which
along with Simmons and
Stanley will handle all
licensing and
merchandising for the
half-hour show. The
series’ executive
producers are John
Morayniss and Frank
Saperstein for E1 and
Simmons and Stanley.

>>>HOT TOPIC
REVENUE DROPS
Retailer Hot Topic
earned $8 million in its
2009 fiscal fourth
quarter and $12 million
for the full year. The
company reported
fourth-quarter revenue
of $214 million, down
from $238 million, and
full-year revenue of
$737 million, down from
$761 million. Hot Topic
said it will open about 10
new stores, remodel or
relocate 25-30 others
and close five to 10
stores in 2010.

>>>KINGS OF
LEON GET THEIR
‘REVENGE’
Tapulous, the maker of
the “Tap Tap Revenge”
iPhone game, has
enlisted Kings of Leon
as the newest addition
to its app roster. “Kings
of Leon Revenge,” a new
version of the popular
game series, will feature
playable versions of 10
of the band’s biggest
hits, including “Use
Somebody,” “Notion™
and “Sex on Fire.” The
app sells for $4.99.
Kings of Leon will
headline the Bonnaroo
Music Festival in June,
their only scheduled U.S.
gigin 2010.

{2

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Glenn
Peoples, David Prince,
Etan Vlessing, Chris M.
Walsh and Todd
Wasserman.

For 24/7 news and
analysis on your
mobile device, go to:
mobile.billboard.biz.

biz

from >>p7
makers like Lady A, which has the year’s best-selling
title in “Need You Now,” and Bailey Rae.

LEONI-SCETI ‘COMPLETELY
STRAITJACKETED'’
So why did EMI part ways with Leoni-Sceti?

One top music-industry executive says he “worked
hard and prided himself on his quick decision-making
ability, but when you add up his EMI accomplishments,
it's not much. Under his leadership, EMI embarked
on an extensive consumer research project that is ques-
tionable in value.”

But others defend Leoni-Sceti's tenure at the EMI
helm. A source familiar with the situation says that
under Leoni-Sceti's leadership, EMI Music has en-
joyed “a marked improvement in every metric, top
line, profits and market share.”

Another source says Leoni-Sceti resigned ofhis own
accord, due to a clash between the operational and fi-
nancial imperatives at EMI. “He has been completely
straitjacketed,” the source says. “He couldn’t make
any big decisions because Terra Firma is all over the
decision-making.”

When Leoni-Sceti was brought aboard as CEO of
EMI Music in July 2007, the move was seen as a com-
plement to the radical restructuring initiated by Terra
Firma chairman Guy Hands. The rationale of bring-

ing in an outsider was touted as a way to help EMI de-
velop a new approach to the record business as it tran-
sitions to the digital marketplace.

While thatapproach may be a good idea in times of
prosperity, it doesn't work so well when there's a “four-
bell fire-alarm emergency going on in the music in-
dustry,” a former industry executive says.

Under Leoni-Sceti, EMI went on to appoint other
industry outsiders to senior posts, tapping Google
chief information officer Douglas Merrill as world-
wide president of digital and Second Life co-founder
Cory Ondrejka as senior VP of digital strategy, later
promoting him to executive VP of digital marketing.
The label also appointed Emesto Schmitt, group de-
velopment director at European consumer electron-
ics retailer DSG International, as president of the
label's catalog business, and Andria Vidler, chiefmar-
keting officer at Bauer Media, as president of EMI
Music U.K. and Ireland. Merrill and Ondrejkaleft the
major last year, while Schmitt and Vidler remain in
their posts.

Leoni-Sceti “came to the conclusion it was time
for him to move on,” Allen says, “and the board
felt that was coincidental with me being able to
take it to the next phase in the sense of building
the plan.”

As for what that plan entails, Allen says his priori-

ties include strengthening the label's A&R pipeline
and beefing up its marketing efforts.

Leoni-Sceti was unavailable for comment but
Williams' manager Clark suggests his legacy will
be alabel culture now adept at “finding the right
products for artists and taking them to market,”
adding that he expects the handover to Allen to
be seamless.

“The relationship between Terra Firma and Citi-
group needs to be sorted,” he says. “But | suspect if
anybody is going to help facilitate that, Charles is prob-
ably the man.”

And, ultimately, that might be the reason EMI has
yet another change at the top. If Terra Firma defaults
onits Citigroup loan, the bank could begin taking steps
to assume control of EMI.

“Whether there is refinancing, a sale or what-
ever, Charles Allen is better-equipped to handle
it," an executive familiar with the situation says.
“Elio, while really intelligent and well-liked,
doesn't have the experience or gravitas to han-
dle this situation.” .-

Additional reporting by Mark Sutherland in London.

« ). MOBILE: For 24/7 news and analysis
on your cell phone or mobile device,
go to: mobile.billboard.biz.

LosingTrack

Year-To-Date U.S. Digital Track Sales Growth Is Nearly Flat

U.S. digital track sales so far
this year are nearly flat from
the corresponding period a
year earlier. Even allowing for
the market's maturation, it’s
a development for a format
that until 2008 had enjoyed
double-digit annual growth.

While the trend has sparked
concern among music merch-
ants, some dis-
tribution and
sales executives
see a silver lin-
ing. They note
that iTunes’ roll-
outin April 2009
of variable track
pricing, which
raised the price
of most hit sin-
gles and many catalog peren-
nials to $1.29 from 99 cents,
has increased overall profits
on digital tracks for some of
the majors, despite declining
unit sales growth. They also
point out that digital album
sales, while coming off a
much lower base than track
sales, continue to grow ata
healthy clip and may even be
the beneficiary of higher dig-
ital track pricing.

Track sales in the United
States through the nine weeks
ending March 7 totaled 225.5
million units, up just 0.7%
from 223.9 million in the cor-

8 | BILLBOARD

responding period last year,
when digital track sales were
up by nearly 20% from 2008,
according to Nielsen Sound-
Scan. During the same nine-
week period, digital album sales
in the States totaled 15.7 mil-
lion, up 18.4% from 13.2 mil-
lion during the corresponding
period in 2009, when sales were
up about 24%
from the previ-
ous year. (A quick
statistical aside:
In accordance
with SoundScan
procedures, data
for 2009—which
had 53 sales weeks
—excludes the
first week ended
Jan. 4 in order to maintain an
apples-to-apples 52-week com-
parison with 2010.)

Universal Music Group Dis-
tribution president/CEO Jim
Urie is one of the executives
who believes that iTunes' vari-
able pricing has slowed unit
sales growth. He also says that
iTunes’ “Complete My Album”
feature is driving sales of digi-
tal albums. Another senior ex-
ecutive at a major says that
“Complete My Album” ac-
counts for 13% of that label's
digital track sales.

In an interesting twist, some
executives note that while
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higher prices may be retarding
track sales growth, itdoesn'tap-
pear to be having as big an im-
pacton sales of hit singles. Year
to date through Feb. 28, the top
100 digital tracks for each week
sold a combined 51.8 million
units during the eight-week pe-
riod, up 7.6% from 48.1 million
during the corresponding pe-
riod in 2009. “The tracks that
are getting radio airplay are still
doing well,” a senior distribu-
tion executive says.

Ifsales of hit songs that often
carry the $1.29 price point at
iTunes are growing faster than
overall track sales, how could
the higher prices be responsi-
ble for an accelerating slow-
down in sales growth? It may
be because of what some say is
a maturing market for catalog
tracks, some of which also carry
a higher price point.

Some majors have priced all
catalog tracks by some super-
star acts like Led Zeppelin at
$1.29, regardless of which
album they come from. As are-
sult, Zeppelin fans may wonder
ifitmakes sense that “Hats Off
to (Roy) Harper” on “Led Zep-
pelin 111" should carry the same
premium price point as “Stair-
way to Heaven” from the band’s
best-selling fourth album.

In fact, Zeppelin's recent dig-
ital track sales seem to reflect

www.freedowns.net

When the levee
breaks: LED
ZEPPELIN

the possibility of both a matu-
ration in the market for catalog
tracks and the sales-dampen-
ing impact of higher pricing.
Through Feb. 28, the band’s
year-to-date U.S. track sales to-
taled 280,000, down 42% from
482,000 in the corresponding
time period last year. That com-
pares with an 18.8% decline in
sales of Zeppelin digital tracks
for all of 2009.

If the higher price point is
making a digital album’'s
$9.99 price point more attrac-
tive, it isn't working for
Zeppelin. Through Feb. 28,
year-to-date digital album
sales of the band’s studio al-
bums, official live sets and
available compilations totaled
about 25,000 units, down
more than 10% from about
28,000 units in the correspon-
ding time period in 2009.

Notall executives believe vari-
able track pricing is to blame for
slowing sales growth, Some cite
the 8% year-on-year decline in

iPod purchases during the quar-
ter ended Dec. 31, which may
have contributed to slower post-
holiday sales. Others cite the
impact of streaming music serv-
ices and the added distraction
of mobile apps.

A definitive determination
about the impact of variable
pricing on track sales is diffi-
cult. As Warner Music Group
chairman/CEO Edgar Bronf-
man Jr. observed last month
during his company’s fiscal
first-quarter earnings confer-
ence call, Apple's launch of vari-
able pricing came at a time of
deep economic uncertainty.

“So it's difficult to know
even today . . . how much of
that is just consumer resist-
ance to a higher price point,”
Bronfman said, “or how much
of it is just taking a price in-
crease of 30% at such a fragile
economic time.” .

For 24/7 retail news

and analysis, see
billboard.biz/retail
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»>>ECHOs GO
GAGA FOR GAGA
Lady Gaga was the big
winner at the German
recording industry’s 2010
ECHO Awards, held March
4in Berlin. The Interscope/
Universal artist was named
international female artist
(rock/pop) and inter-
national newcomer, while
her single “Poker Face”
was hit of the year. The
ceremony, aired live on
ARD TV, attracted 3.4
million viewers, up from 3
million in 2009, organizers
say. Other international
winners included Green
Day (rock/alternative/
metal act) and Depeche
Mode (rock/pop group).
German vocalist Peter
Maffay received the Life-
time Achievement Award.

>>>SEVEN & |
TAKES TOWER
JAPAN STAKE
Tokyo-based retail giant
Seven & | is buying 21.6% of
80-store music merchant
Tower Records Japan for
¥1.6 billion ($18 million).
Seven & |, which operates
the 7-11 convenience store
brand and mass merchant
Ito-Yokado in Japan, is
acquiring a16.5% stake
from Citigroup Capital
Partners and 5% from Asia
Music Holdings. The sale
makes Seven & the second-
largest shareholder in
Tower after mobile phone
operator NTT DoCoMo,
which owns 40%.

>>>DOUBLE
TREBLE AT
SPANISH AWARDS
Spanish singer/guitarist
Fito Cabrales won three
awards at the Spanish
music industry’s annual
Premios de la Musica
Awards gala March 4 in
Madrid. His “Antes de Que
Cuentes Diez” (Warner/
DRO) was named best rock
album, while the title track
won best Spanish song.
Carlos Raya, who helmed
the album, was named
best producer. Flamenco
vocalist Miguel Poveda's
“Coplas Del Querer”
(Universal/Discmedi) was
also a triple-winner, earning
best album, best album of
Spanish songs and best
arranger (Joan Albert
Amargos). Organized by
the Academy of Music Arts
and Sciences, the 28-
category event was tele-
castMarchS5byLa2.

Reporting by Howell
Llewellyn, Rob Schwartz
and Wolfgang Spahr.
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U.K. Recording Industry Unites To Save BBC 6 Music

LONDON—The U.K. music
business has come out fight-
ing for digital radio station BBC
6 Music, fueled by fears it could
lose anirreplaceable platform
for emerging, independent
and alternative artists.

Press reports that the BBC
was planning to ax the mod-
ern rock station emerged in
late February (Billboard.biz,
Feb. 26). Since then, artists,
trade groups and fans have
deluged the public broad-
caster with complaints and
have turned to social media
platforms to mobilize opposi-
tion to the move.

BBC director-general Mark
Thompson subsequently con-
firmed the planned closing,
saying the station was too
expensive to run for the size of
the audience it reached, while
adding that any attempt to
increase its reach would hurt
commercial rivals (Billboard.biz,
March 2).

“To imagine commercial
radio could take up the space
left by the closure of 6 Music
is completely misguided,” says
Alison Wenham, CEO of in-
dies trade group the Assn. of
Independent Music (AIM).
“Commercial radio will not
want to exercise a diverse,
comprehensive and eclectic
music programming policy.”

Launched in 2002, 6 Music
had an average weekly audi-
ence of 695,000 in fourth-
quarter 2009, according to au-
dience research firm RAJAR.
Despite the digital audio broad-
casting station’s relatively mod-
est reach, the recording in-
dustry considers it a valuable
taste-making platform. In re-
centyears, it has given early ex-
posure to Florence & the Ma-
chine, MGMT and La Roux.

The closure planis partofa
strategic review of BBC serv-
ices that will also shut another
DAB radio station, the Asian

Network, and streamline the
BBC's Web operations. Gov-
erning organization the BBC
Trust has invited the public
and interested parties to com-
ment on the strategic review
through May 25. Trust chair-
man Michael Lyons has said
that “massive public concern”
could prompt the trust to in-
struct BBC management to
drop its proposal. The trust ex-
pects to reach a final decision
on the matterin the fall.

Radiohead and Coldplay are
among the acts that have
urged their fans to voice their
support for the station, while
Lily Allen wrote a front-page
piece for the Guardian news-
paper saying the closure would
be “bad news for unsigned acts
and new British music.” Mean-
while, a Save 6 Music Facebook
group had 156,000 members
by March 10, while #save6music
has become a popular trend-
ing topic on Twitter.

BBC boost: BBC
6 Music was an
early champion
of FLORENCE &
THE MACHINE,
pictured atan
October 2009
6 Music-staged
show at London’s
Roundhouse
venue.

“We have to save it,” says
Adam Tudhope, joint manag-
ing director of Everybody'’s
Management, whose client
Keane did its first radio session
for 6 Music in 2003. The ses-
sion “helped connect [Keane]
to an audience of people who
actually care about music—
people who buy albums,”
Tudhope says. “It is the one
place that will take risks on
new and interesting music.”

While Thompson says the
BBC will focus its music offer-
ings on top 40 station Radio 1
and AC network Radio 2,
Tudhope counters that “90%
of the bands played on 6 Music
are never going to be played
on Radio 2.

Inarare instance of cooper-

ation, labels groups the BPI
and AIM sent a joint letter urg-
ing Thompson to keep 6 Music
in operation. A BPI spokesman
says the major-label trade
group will submit a comment
protesting the station’s clos-
ing and is formulating other
plans. Sources say those plans
are expected to include lobby-
ing of BBC Trust members, a
letter-writing campaign by
senior label executives and
major artists, and a possible
concert to raise awareness of
the campaign.

“This can be turned round,”
Parlophone VP of promotion
and press Kevin McCabe
says. “Already | think people
in the [BBC] Trust will be
thinking twice.” e

BY RICHARD SMIRKE

ican retailer exclusives.

Supermarket Sweep

Will Tesco Move Spark Rush For U.K. Retail Exclusives?

MANCHESTER, England—American-style retail
album exclusives could become a permanent U.K.
fixture if an initiative by the country’s largest mass
merchant Tesco pays off.

Tesco became the first U.K. retailer to offer a major
pop/rock act album exclusive when it began selling
Simply Red's 12-track collection “Songs of Love” Feb.
281in about 800 of its biggest stores, 200 smaller outlets
and at TescoEntertainment.com. Tesco entertainment
director Rob Salter says the chain expects to handle
three to four music exclusives per year, initially fo-
cusing on established acts without a current label.

While U.K. retailers have previously offered
exclusives on classical albums and pop singles—
including a Tesco deal for Katie Melua & Eva
Cassidy’s 2007 No. 1 single “What a Wonderful
World (Dramatico)—the Simply Red deal has
the beleaguered independent retail sector wor-
ried. “I can see HMV following suit, and that would
be a complete nightmare,” says Kevin Buckle, owner
of Edinburgh, Scotland, indie Avalanche Records.

HMYV (the United Kingdom’s market leader with
a 24.1% share of album sales by revenue in 2008,
according to the BPI's latest figures) declined to
comment for this story but would seem well-placed
to strike exclusive deals. Its recent acquisition of
MAMA Group includes an artist management ros-
ter featuring the likes of Franz Ferdinand and Kaiser
Chiefs. The BPI noted that Tesco had a 10.5% al-
bums market share in 2008,

Bruce Kirkland, president of Los Angeles-based
music and media group Tsunami Entertainment, bro-
10 |
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kered the Simply Red deal for Tesco with Simply Red's
Silentway Management, having previously negoti-
ated deals with U.S. retailer Target for Pearl Jam's
2009 album “Backspacer” and Christina Aguilera’s
2008 hits collection “Keeps Gettin' Better.”

While Kirkland acknowledges that U.S. indie retail-
ers have long objected to exclusives, he insists that “this
is not about putting other retailers out of business.”

But Richard Sefton, sales director at independent
distributor PIAS, says Tesco's Simply Red deal “sets a
precedent people will look at carefully.” While Sefton
expects other retailers will follow

e
e s ROB SALTER and
the ERA's KIM BAYLEY

suit, he says PIAS would be
“uncomfortable going into
any exclusive agreement.”

many other indie retailers
in the United Kingdom,
currently awaiting the
spring launch of U.S. mass
merchant Best Buy—a
major proponent of Amer-

WWW. 1

That echoes the views of

Universal Music U.K. commercial division man-
aging director Brian Rose declined to comment for
this report, but told Billboard in January that his
company wasn't interested in retail exclusives. “It’s
not a great message to the consumer,” he said. “It's
confusing if they can only get a record at such-and-
such a retailer.”

Sony Music U.K. commercial sales group senior
VP Nicola Tuer says Sony welcomes “any initiative
that demonstrates commitment to music.” EMI
didn’t respond to requests for comment.

“Songs of Love" contains 10 previously released
tracks that were originally recorded for East
West/Warner Music but are now owned by a joint
venture between Simply Red founder Mick Huck-
nall and Warner. Since 2000, Simply Red's new ma-
terial has been issued through Hucknall’s own
company SimplyRed.com. Tes
wasn't directly involved in negotiating the Tesco deal.

Salter says Tesco hopes to sell 100,000 units of
“Songs of Love,” which debuted at No. 25 on this
week’s U.K. albums chart, selling 9,000 units in its
first week, according to the Official Charts Co.

Kim Bayley, director general of the Entertainment
s its members, including Tesco, abide

Warner

Retailers Ass

by an “informal compliance” outlawing exclusives on
front-line product. With only two new tracks, “Songs of
Love” doesn’t constitute a front-line release, Bayley says.
However, she concedes that “inevitably retailers are
going to push at the boundari sales decline,” adding
that the ERA’s board will discuss the issue.

Tsunami's Kirkland, however, insists thatany U.K.
opposition is misplaced.

“There's no reason to resist these things,” he says.
“Music is the beneficiary.” .

Additional reporting by Tom Ferguson in London,
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Arbitron Hispanic
Radio Study
Points To Shifts In
Listening Trends

Radio remains a vital medium
for Hispanics in the United
States, with its reach contin-
uing to be “overwhelmingly
strong,” according to Arbi-
tron's latest “Hispanic Radio
Today” report.

The study also found sig-
nificant shifts in listening
patterns among Hispanics,
with weekend listenership
growing in proportion to
weekday listening and Eng-
lish-language formats gaining
in popularity. The study exam-
ined 10 Spanish-language for-
mats and six English-language
formats and culled audience
data from 105 markets with a
significant Hispanic popula-
tion. The study compared lis-

3.8%
NEWS/TALK/INFORMATION

2.8%
SPAMISH NEWS/TALX |

TUNING IN

U.S. radio formats ranked by
Hispanic audience share

Source: Format definitions supplied
to Arbitron by radio stations. Data
comes from Arbitron’s Tapscan Web
National Regional Database, fall 2008.

tening trends in the fall of
2008 with those in the spring
0f 2007, the period covered by
Arbitron’s previous study of
Hispanic radio.

While the study found that
the size of the average at-
home and out-of-home His-
panic radio audience plunged
36% and 229%, respectively,
Arbitron said the drops re-
flected a shift in measure-
ment methodology and nota
decline in listenership. The
figures for fall 2008 included
Portable People Meter-
derived data in several major
markets that had previously

5.5%
ADULT

C(ONTEMPORARY

5.3% —
POP CONTEMPORARY
HITRADIO

3.8%
SPANISH TROPICAL

StrongSignal

used the diary system.

Hispanics remain avid
radio listeners in comparison
with the main-
stream popula-
tion. “Radioisa
valued and en-
trenched part of
Hispanic con-
sumers' lives,”
the study said.
“From dawn to
dusk, at home
or away from
home-—radio is a primary
media platform for this eth-
nic group.”

Overall, Hispanic listeners

20.6%
MEXICAN REGIONAL

8.1% W
RHYTHHIC
CONTEMPORARY
HIT RADIO

ages 12 and older spent “nearly
16 hours per week with radio,
30 minutes more than the na-
tional audience as a whole.”

For the first time since Arbi-
tron began publishing the study
in2001, those interviewed were
asked to give their language
preference and
were divided
into “Spanish
dominant” and
“English domi-
nant.” Among
the findings by
language prefer-
ence was that
Spanish domi-
nants at home
showed higher ratings than
English dominants across all
demographics.

Spanish-dominant listen-
ers spent an average of 14%
more time listening to radio
than English dominants. The
difference was especially no-
table among men 18-24, with
Spanish dominants listening
44% more than their English-
dominant counterparts, and
among teen girls, with Span-
ish dominants listening 25%
more than their English-
dominant peers.

Three findings stood out,
First, weekend listening has
grown in proportion to that of
weekdays, with overall week-
end listening—71%—as high
as weekday listenership in the
fall of 2008, up from 69% in
2007 and 66% in 2006.

Second, while Spanish-

OZOMATLI COURTESY OR N8C
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For the third year in a row, indie publishing company Arpa Mu-
sical was named publisher of the year at the BMI Latin Awards.
Arpa, whose revenue has increased by more than 50% in the
past three years, had an astounding 12 songs—all regional Mex-
ican—place among BMI’s list of the most-played titles, includ-
ing five by BMI Latin songwriter of the year Espinoza Paz.
Inan interview with Billboard, Arpa director Alejandro Garza
spoke about the success of the company he founded in 1997
with his brother, composer Pepe Garza, who's also PD at KBUE

(La Que Buena) Los Angeles.

Talk about the company’s
structure.

I'm 100% in charge of every-
thing we do. And obviously,
Pepe has a lot of experience
in the business. He's a com-
poser and has the connection
to the artistic aspect. That's
how the company was born.
He told me many people

were approaching him to
record and promote his
songs. [ had just gotten a de-
gree in accounting, but I also
studied music. And things
started to come up, until [
had to dedicate myselfto the
publishing house 100%. We
didn’t know anything about
publishing at the time, but

we did start placing songs
from the outset.

Espinoza Pazis your most
successful writer and also
a close friend. How did
that relationship develop?
One of the first writers we
signed was José Alfredo
Araujo, and he came from
the same town in Mexico as
Espinoza. One day, Es-
pinoza called and said Al-
fredo had recommended
him and that he had two
songs that had already been
recorded. One of them was
called “Besitos en el Cuello”
and it piqued my interest.
Later, he sent me a little cas-
sette tape, that [ still keep,
with more songs. And when
I heard them, I realized |
could place them.

You do all kinds of deals, in-
cluding signing pacts forin-
dividual compositions. How
does that work for you?

We can sign [multiyear] con-

language formats are by far
the favorites among Spanish-
dominantlisteners, English-
language formats have
grown in popularity, reflect-
ing an increasingly bilingual
society. All six English-
language formats included
in the study registered an in-
crease in Hispanic listeners,
with three of them—adult
contemporary, top 40 and
classic hits—doubling the
number of Hispanics they
reached every week,

And third, so-called youth
formats saw their audience
skew older between the spring
0f2007 and the fall of 2008. The
12-43 audience for Latinurban
stations fell 25%, for example,
while the 35-64 segment grew
by the same amount, in what
may be areflection of the over-
all decline of reggaeton. Con-
versely, AC—an “older” format
—saw the reverse happen, with
its 12-34audience growing and
its older demos dropping.

The regional Mexican
format continues to domi-
nate Hispanic radio, attract-
ing more than double the
audience of Spanish con-
temporary, the No. 2 for-
mat. Regional Mexican had
330 FM and AM stations na-
tionwide plus 71 online out-
lets and 14 HD outlets,
reaching 10 million listen-
ers weekly. o

For 24/7 Latin news

and analysis, see
billboard.biz/latin.

tracts, but that hasn't always
worked well for us, because
if we give the composer a big
advance, halfway through
the contract, they've spent
itall and then they begin to
feel frustrated. So I prefer
to work individual songs
with them. We collect [roy-
alties] directly in Mexico and
the United States, In other
territories, we have deals
with other independent
companies.

Why should a writer sign
with Arpa?

First, because we pay quickly.
And second, we have access
to the artists and we get fast
replies from them. We work
in a very simple, direct man-
nerand that's what our authors
like. It's a very streamlined
structure that big companies
don’t have.

How has your business
changed?

It used to be a 50/50 split
between sales and airplay.
Now I'd say it’s 80% airplay.
Synching and licensing is
still a very small part of our
business, although we have
done some advertising
campaigns. We have a vast
catalog that can be exploited.
And we're starting to see
digital revenue, particu-
larly from songs that were
radio hits. —ILC

EN ESPANOL: All the great Latin music coverage you've
come to expect from Billboard—in Spanish! Go to

Billboardenespanol.com
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Double vision: Ozomatli's
WIL-DOG (center) joins
producers ADOLFO (left) and
OMAR VALENZUELA on their
new reality series ‘Los Twiins.'

REGIONAL MEXICAN
PRODUCERS STAR IN
MUN2 REALITY SHOW
The bilingual entertainment
channel mun2 will air its new
reality show “Los Twiins”
Saturdays beginning April
3. The 13 episodes follow
hitmaking regional Mexican
producers Adolfo and Omar
Valenzuela as they work in
the studio and in clubs. New
talent developed by the
Valenzuelas will be featured
on the show, along with
such established acts as
Graciela Beltran, Ozomatli’s
Wil-Dog, Three 6 Mafia and
Rogelio Martinez.

MEXICO’S SOMEXFON
SIGNS LICENSING
PACT WITH ALSEA
Mexican performing rights
society Somexfon has reached
a licensing agreement with
restaurant operator Alsea
Group to allow the company
to play recorded music at
Burger King, Chili’s, Domino’s
Pizza and California Pizza
Kitchen franchises in Mexico.
The deal covers 400 busi-
nesses and follows a similar
agreement between Alsea
Group and Somexfon for all
Mexican Starbucks outlets.
The society signed agree-
ments with 2,000 businesses
last year, including hotels,
bars, gyms and nightclubs,
according to the IFPI, bring-
ing Somexfon’s affiliate total
to 21,000.

CALLE 13 VIDEO WILL
RUN IN ADIDAS
STORES
Calle 13 and its song “Fiesta
de Locos” will be featured in
Adidas stores worldwide as
part of an in-store video
trailer. The brand taped the
urban alternative duo racing
each other on the streets of
London for the 40-second
clip, which will run on screens
from March 18 through the
end of the year. Sony Music
Latin director of music licens-
ing Mary Nufiez adds that the
video will feature a chyron
identifying the band.
—Ayala Ben-Yehuda
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As Internet Radio
Migrates To
Mobile Platforms,
Audio Ads Grow
In Importance

A few times per hour, listen-
ers of Slacker's personalized
radio stations are exposed to
one or two brief audio ads.
They may hear spots for re-
tailer JCPenney and NBC’s
Thursday night programming,
for example, seamlessly in-
serted between songs. After
the short break, the music con-
tinues uninterrupted until the
next intermission.

Occasional audio ads also
pop up on Internet radio serv-
ice Pandora, with spots of up
to 30 seconds for online lis-
teners and up to 15 seconds
through its mobile app. About
40% of Pandora advertisers,
like Wendy's and wireless car-
rier metroPCS, run audio ads
on the service.

Audio ads, still an emerg-
ing advertising format for
webcasts and mobile services,
may seem intrusive to some
listeners trying to escape the
trappings of mainstream
radio. But Internet radio serv-
ices are increasingly viewing
them as a vital tool to mone-
tize their growing user bases.

That's especially true as
more webcasters expand their
presence on mobile platforms.
Pandora estimates that about
20 million of its 48 million
registered users have activated
a Pandora app on their smart
phones, according to Cheryl
Lucanegro, the company’s

PORTABLE

U.S. availability.

POWER STATION

So many gadgets, so little battery life. To
help on-the-go techies keep their devices
charged, Xpal (a Modesto, Calif., maker of
rechargeable batteries) and Intivation (a Dutch
developer of solar power products) have created a
portable solar charger called the Solar Egg. The thin
solar panel is designed to clip onto a key chain or a belt
loop for immediate access. The companies claim it can
charge most devices to 90% in four hours and that the
Solar Egg doesn't even need a bright day to operate, just
“medium levels of natural light.”

Xpal and Intivation say they will begin rolling out
the Solar Egg sometime this month in select regions.
But they haven't yet released details about pricing or

And Now

‘We perceive there to be
agap in the marketplace;
the audio pieceis
really missing.’
—EYAL GOLDWERGER, TARGETSPOT

senior VP of advertising sales.
At Slacker, which has 13 mil-
lion registered listeners, about
60% of new users are signing
up through a smart phone, ac-
cording to senior VP of mar-
keting Jonathan Sasse.
Lucanegro says Pandora’s
combination of audio and dis-
play ads offers valuable engage-
ment with listeners. “It gives
the best of all worlds for an ad-
vertiser because you can hear
the message, see the message
and then interact with the mes-
sage,” she says, adding that its
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mobile response rates are “way
above industry average.”

Google and Apple recently
made investments in mobile
advertising with their acquisi-
tions of AdMob and Quattro
Wireless, respectively. But
those deals are centered on dis-
play advertising, which doesn’t
always command the attention
of on-the-go listeners.

“We perceive there to be a
gap in the marketplace; the
audio piece is really missing,”
says Eyal Goldwerger, CEO of
TargetSpot, which serves
audio ads to Slacker. Gold-
werger adds that it is “an in-
evitability that all music
services will pur-
sue mobile.”

Target-

Spotis a

leading
force behind
Internet radio’s
gradual embrace of

audio advertising. The New
York-based company got its
start in 2007 with funding
from CBS Radio, Union
Square Ventures and online
marketing firm Oddcast, sub-
sequently completing an $8.6
million Series B funding
round in 2008 led by Bain Cap-
ital Ventures. Later that year,
itacquired online radio adver-
tising firm Ronning Lipset

Radio, forming what the com-
pany hailed as the largest
Internet radio advertising net-
work in the United States.

That network now includes
about 75 distribution partners,
including CBS (which also
handles ad sales for AOL and
Yahoo's Web radio services),
Slacker, MySpace Music, Tri-
bune Broadcasting, Emmis
Radio, Entercom and Live365.
Under an expanded partner-
ship with Slacker in February,
the company will deliver tar-
geted advertising to Slacker's
iPhone, BlackBerry and An-
droid listeners.

In addition to catching lis-
teners when they aren't look-
ing at a display, the seamless
integration of audio ads into
mobile platforms also gives
such spots other advantages
over display advertising. Be-
cause of the wide variety of
handsets, carriers, applica-
tions and mobile operating
systems, serving mobile cus-
tomers display ads can be
“abit of a nightmare,” Gold-
werger says. By contrast, the
same audio ad can be used on
terrestrial, online and mobile
campaigns, he says.

In September, TargetSpot
rolled out a new analytics
tool that allows clients to
track listener visits to any ad-
vertiser's Web site following
the delivery of an ad. The
company also offers clients
the option of delivering a
more immersive marketing
message through branded
music players and pre-roll
videos. “We have a lot of
value-added capabilities that
we can bring for large brands
that want more sophisticated
stuff,” he says. “But the audio
is the core proposition of what
we do.”

Whether terrestrial, on-
line or mobile, music serv-
ices believe audio ads work
because advertisers are ex-
posed to engaged listeners.
“Audio ads are part of radio,”
Lucanegro says of Pandora,
which isn’t a TargetSpot
client. “You're basically with
someone listening to the
music they love. It makes per-
fect sense to have the audio
ads there." e

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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BALLY PAIRS WITH
UMG FOR FREE
DOWNLOADS

Bally Total Fitness and Uni-
versal Music Group have
teamed to offer gym mem-
bers music for their work-
outs. Bally has committed
to buying 4.5 million track
downloads by UMG acts.
Through the end of March,
the health-club chain will
give new members 20 free
tracks when they join, re-
deemable at a Bally-branded
site built and run by UMG,
where they can also buy
and download additional
tracks. After a person’s new
membership is validated,
he or she will receive an e-
mail that includes a re-
demption code and a link
to the site.

‘ROCK BAND’ GOING
LIVE

MTV Networks is taking its
“Rock Band” franchise out
of the game room and onto
the stage through a new
initiative called Rock Band
Live. MTV and regional
amusement park company
Cedar Fair Entertainment

BITS &BRIEFS

are presenting “concerts”
that take gamers with the
best “Rock Band” scores
and put them onstage to
play along to the songs on
the game before a live au-
dience, where they will be
paired with professional
singers. The tour gets under
way Memorial Day week-
end and will travel to nine
Cedar Fair parks through-
out the summer.

MOBILE USE OF
FACEBOOK, TWITTER
INCREASES

Facebook and Twitter users
are increasingly accessing
the services from their
mobile phones, according
to Internet measurement
firm comScore. The number
of Facebook users doing
so jumped 112% in 2009
from the previous year,
while mobile Twitter ac-
cess jumped by 347% in
the same time frame. It
also found that one-third
of all smart-phone users
accessed a social network-
ing site through their mobile
browser last year, up from
only 8% in 2008.
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‘NINJA’ WARRIORS

South Africa’s Die
Antwoord
Connects With
Global Online
Audience

JOHANNESBURG-—One of
South Africa’s rap pioneers has
delivered the country’s first
global Internet hit. Or, should
we say, hits.

Cape Town trio Die Ant-
woord (“the answer" in Afri-
kaans) is the latest creation of
Watkin Tudor Jones—alias
Waddy Jones, a domestic hip-
hop fixture since the mid-'90s.
But nothing in Jones’ past has
approached the impact of Die
Antwoord's videos “Zef Side”
and “Enter the Ninja,” which
have logged a combined 3.2
million plays on YouTube since
they were posted Dec. 18 and
Jan. 14, respectively.

Jones’ previous projects gar-
nered a “significant” under-
ground following, says radio
producer Monique Stander at
state broadcaster SABC. How-
ever, she adds, "accessibility
was a challenge—this has
changed with YouTube.”

With the international spot-
light on Die Antwoord, other
South African artists “in the
same genre should seize the
opportunity,” Stander says.
“But whether they can match
Die Antwoord's ‘total package’
is the question.”

The group comprises Jones
and Yolandi Visser—who have
adopted the personae of “white
trash” rappers “Ninja” and “Yo-
Landi Vi$$er"—and “D]J Hi-
Tek” (not to be confused with
U.S. hip-hop producer Hi-
Tek), aka Justin DeNobrega,

who was in rap group MaxNor-
mal. TV with Jones and Visser.

The element of parody in
Die Antwoord initially caused
various bloggers to decry the
act—and what Jones has
dubbed the “Zef” movement
—as a hoax, but international
interest in the trio is real
enough. Another Zef artist is
Afrikaans rapper Jack Parow,
whose “Cooler As Ekke" has
logged 290,000 YouTube plays
since Dec. 3. Zef is a slang
term for working-class white
South Africans that translates
roughly as “common.”

Jones is signed to Sony/ATV
Music Publishing South Africa
but doesn’t have a label deal.
Sony/ATV South Africa man-
aging director Jay Savage ac-
companied Die Antwoord on
a U.S. visit in early March in
search of a U.S. label, lawyer
and agent.

“The global opportunities
for Die Antwoord are limit-
less,” Los Angeles-based Sony/
ATV co-president Jody Gerson
says. She adds that recent in-
terest in the act reflects “the
power and reach of YouTube
as well as Sony/ATV's ability
to provide supportand oppor-
tunities to our talent, regard-
less of geography.”

Having built alocal fan base
with live shows, Die Antwoord
launched a Web site (DieAnt-
woord.com) in January featur-
ing videos and a free stream of
its album “$04%." The site at-
tracted nearly 20 million hits
in February, according to Web
reporting tool AW Stats. Host-
ing company Bluehost reports
the United States provides the
most traffic, followed by South
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Africa, the Netherlands and
the United Kingdom.

Savage says the act's inter-
national profile has grown vi-
rally, “without any proactive
marketing by the group.” Jones
claims Die Antwoord devel-
oped its video and Web strat-
egy without a publicist or
outside investment.

Key to its U.S. profile was
influential blog Boing Boing.
Aftera New York-based friend
of the video shoot’s camera op-
erator told co-editor Xeni
Jardin about the “Zef Side”
clip, she posted a link to the
video Feb 1. Within days,
Jardin says, ithad “gone viral.”

Boing Boing had previously
championed acts including
OK Go and Guru, but Jardin
says she's never seen an un-
known act’s videos explode
“this fast and this violently.”
U.S. fans include Katy Perry
and Limp Bizkit's Fred Durst,
who have both enthused about
the act on Twitter.

Jones acknowledges Die
Antwoord hasn’t made any
money from its newfound ex-
posure, although he says he has
received offers of a world tour
“since we became famous.”

Chris Ghelakis, managing
director of Parow’s Johannes-
burg-based label Electromode
Music, hopes Die Antwoord's
breakthrough will make it eas-
ier to draw international atten-
tion for other acts—but says
replicating the formula won't
be easy.

“Die Antwoord's success is
very much that rare thing of
being in the right place at the
right time with the right prod-
ucts,” he says. e

www.billboard.biz 13

Introducing Joel Whitburn’s
Top Pop Singles 1955-2008 — 12th Edition

2 Books In 1... Now Indudes All Bubbling Under Hits!
Our Biggest TPS Ever...37,900 Titles by 7,800 Artists!

Bigger, broader and better
than ever, Top Pop Singles
1955-2008 - 12th Edition
includes every artist and
song that made Billboard's
“"Hot 100," “Bubbling Under”
and Pop singles charts.

Hot New Features
+ All Bubbling Under titles

« #1s on Billboard’s 6 other
major singles charts

+ Alphabetized Classics

+ Duet and featured
names shown exactly
as on record label

+ Digital downloads
and more!

With Essential
Chart Data

+ Peak Positions

+ Debut Dates

+Weeks Charted
and more!

See full book details,
ordering information and sample
pages at www.recordresearch.com

Access MusicVault — The Complete Record Research Music Data Archives. ..Online and
On Demand. View a Sample Search and Subscribe at www.recordresearch.com

PHISH I
grooving
again and this

time on their
own labl s
Fafling

Fall/Winter "3
2010Edition ™

Only
81595

SEH induded
&
S

THE COMPLETE DIRECTORY o
OF MUSIC INDUSTRY CONTACTS

Plus Everything The Working Musician Needs To Know
About Promoting And Booking Gigs!

ORDER IT NOW!
www.orderbillboard.com/directories
or call: 800-562-2706 (U.S.) or 818-487-4582

or by mail: Bilboard Directories, P.0. Box # 15158, North Hollywood CA 81615
- ~Please add $3 far loregn shipping ""
i

e ¥

b 9PS

www.freeplowns.net


http://freedowns.net/

BOXSCORE Concert Grosses

ARTIST(S) Attendance
) _Venue, Date CApacity Promoter

BON JOVI, DASHBOARD CONFESSIONAL

i eed Guden Las Yool | 14,503 Concorts Wost/AEG Live

GROSS,

ICKET PRIC

$2,666,025
52(50/3225/
$99.50/$59.50

. . ; ‘ . 32.554.472 i BON JOVI, DASHBOARD CONFESSIONAL
Floyd, will serve as artist in residence for Big 23279/3’39/3631 Honda Center, Anaeim Feb. 27,024 B
Twa sellouts

Ears 2010. Bryce Dessner, best-known as
guitarist for the National, is co-curator for
the festival with Capps, involved in selecting
artists, commissioning new work and con-

LA BON JOVI, DASHBOARD CONFESSIONAL

51872/5127/599/
o KeyArena, Seattle, Feb. 19-20 26,917 Concerts West/AEG Live

ELTON JOHN & BILLY JOEL ‘

39""' Center, Kansas City, Feb. 17,]552 Goldenvoice/AEG Live
sedlout

BON JOVI, DASHBOARD CONFESSIONAL |

MeEDECIeon (AN 19,698 Coneerts West/AEG Live

BILLY JOEL & ELTON JOHN

Ene olutions Arena, Salt 16,057
Lak;g eﬁv. Feb. 19 sedlant Goldenvoice/AEG Live, United Concerts

AREEEE BON JOVI, KINGS OF SPADE, MIKE CORRADO BAND

3500/$125/555/ B
2350 ,'j;:'cﬁlgfgiﬂhggnm, 15291 Concarts West/AEG Live

$1,416,502 BON JOVI, DASHBOARD CONFESSIONAL

Flyvin
Ugde%
The Radar

AC Entertainment’s Big Ears
Festival Thrives In Its Niche

$2,112,261
$178/553

$1,737,009
31875/%135/
$99.50/$29.50

ceiving programs.

Thanks to the easy accessibility of the In-
ternet, today’s young artists are exposed to
and inspired by virtually all the music that has
come before them, which manifests itself in
their innovative new music, Capps s

“In a nutshell, the impetus behind Big Ears
was to take this and bring together these
artists and audiences in a weekend of musi-

$1,729,539
SI8Y/355.50

At a time when such large, multistage festi-
vals as Rothbury, Pemberton and All Points

s i X 3 1, 730,25/8155/'
West face an uncertain future, smaller festi-  cal exploration,” he says. “I would say most 25/;3525' oS A e e I 13073 Concerts West/AEG Live
vals that make use ofexxstm.g of the models fo‘r arll event l?ke $1,361,125 BON JOVI, DASHBOARD CONFESSIONAL
venues and target niche audi- on The this are actually in Europe. The gﬁgz&st WP Pavilon, San Jose, Fab. 22 14,244 e R

breadth and depth of the Big
Ears concept is fairly unprece-
dented, but you do see echoes of
it in other places.”

Capps cites the All Tomor-
row's Parties festivals in the
United Kingdom as an inspira-
tion, as well as the Sonar festival
in Barcelona and the Punkt fes-

ences still have the potential
to grow.

An example of the latter
would be the Big Ears Festival,
set for March 26-28 in Knox-
ville, Tenn. The event drew
more than 2,000 people in its
debut last year, with a wildly
eclectic mix of independent

$1,315,520 MARTIN MATTE
(SL3BAZH Carvc

)
55929/34975  Bell Centre, Montreal, Feb. 25-27 22,506 Giliett Entertainment Group, Entourage

I L JIMMY BUFFETT

5135/535 Amway Arana, Orlando, Feb. 25 13,013 Live Nation

$1,187,851 BON JOVI, DASHBOARD CONFESSIONAL
S172150/8125/ 55

BEOSIAB0IEY tec Arens; Secramentay 14,337 Concerts West/AEG Live

PERTPRTT JAY-Z, YOUNG JEEZY, TREY SONGZ

S246.75/53575 gt‘a‘.‘.kéyl:"zﬂéz Center, Sunrise, 13,569 Live Naklon: CRowED

sedlour

Road

RAY
WADDELL

artists and acclaimed classical musicians. The
inaugural Big Ears was surely the only festi-
val of the year where Negativland, Sparkle-
horse and Antony & the Johnsons rubbed
shoulders with contemporary American com-
posers Philip Glass, Pauline Oliveros and
Ned Rothenberg.

This year's Big Ears is another exercise in
adventuresome programming, with more than
30 artists expected to perform some 50 con-

tival in Norway. “There continues to be smaller
festivals in communities throughout Europe
that have a remarkable diversity and edginess
to them that I find inspiring and attractive,”
he says.

Only All Tomorrow’s Parties in New York
comes close on U.S. soil, Capps believes.
“What we're doing, where we're really bring-
ing together some of the contemporary clas-
sical music and artists and blending them in

SAO050/84950  Toyota Center, Houston, Feb. 22 ‘3."?"4‘6

$1,107,515 ey - "
¥ it
5250,75/360.75 Clty.oé'a)i f.r?gemh‘ 23.20 Iniversal

10,741
B8
$1,093,750
B95/355 gOK Center, Tulsa, Okla., March 13,}54

seflout

$1,036,130
S8950/348.50 New Orleans Argna. New 14,132

Orleans, March sellout

52 two Shows

ERIC CLAPTON, ROGER DALTREY

PSRPPRCoI JAY-Z, YOUNG JEEZY, TREY SONGZ

Live Nation

MARIAH CAREY, RYDAZNRTIST

Live Nation, Haymon Entertainment

Beaver Productions

ERIC CLAPTON, ROGER DALTREY

Beaver Productions
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ERIC CLAPTON, ROGER TREY

REC Centor, Raleigh, N.C, March 13,676 AEG Live
setlout

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

Verizon Center, Washington, 14, ¥ 2
D.C. Feb. 20 e inana Live Nation

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

a program with some of the
adventurous alternative rock
acts out there, | believe that's
fairly unprecedented on the
festival level here,” he says.

Ticket sales total about

$1,034,820
585/545

The ‘Ears’ have it:
VAMPIRE WEEKEND

oh

$960,255
578/342.50

$936,350

4
/ 2
A ” /

SIBS0/53HS0 7D Garden, Boston, Feb. 24 14,654 Live Nation
5,000, with prices ranging
from the all-access Inner Ear $898,283 pRE SOUNGUERLY, THEY. SONGZ 3
= RE Y 379/549 American Airlines Center, Dallas, 10,555 Live Nation 5
pass at $200 to individual Feb. 23 sallou i
club shows priced at $10 or $842,021 RUSSELL PETERS 38
less. Because it attracts a L b oo sl SNSRI 12,020 i ARG

hard-to-pin-down audience,
Big Ears relies heavily on so-
cial media, the Big Ears Web
site and music blogs like
Pitchfork, Stereogum and
Brooklyn Vegan to get the
word out.

“This event attracts a pas-
sionate fan, and so the per-
son interested in this event
is frankly our best resource
in reaching out to others because they share
their information and passion,” Capps says.

Venues range from small-capacity clubs to
larger venues like the Bijou Theatre and the
Tennessee Theatre, both historic halls oper-
ated by AC Entertainment.

Big Ears is “definitely a niche festival, and
it's intended to be a niche festival,” Capps says.
“I definitely think there is a place for niche
events, and it’s a personal passion of mine to
pursue some of those ideas. I really think there
is almost an unlimited number of ideas on
that level that one could explore in terms of
artist-curated events or events that have a par-
ticular theme associated with them.” e

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

!Ie::hgvla Center, Philadeiphia, 11,?93 Live Nation, in-house

ERIC CLAPTON, ROGER DALTREY

FedExForum, Memphis, March 5 10,651 Beaver Productions

$825,977
576/351

$807,542
$8950/849.50

KATHY GRIFFIN

13,323

$764,090

385/540 WaMu Theater at Madison

Garden, New York, Feb. 18-2 AEG Live

JA' YOUNG JEEZY, TREY SONGZ

s
Now Orleans Arena, New 13,807 = =
Orleans, Feb. 25 Y sellout Live Nation, in-house

FURTHUR

Radlo City Music Hall, New York, 11,919
Fob. 2354 J Live Nation, MSG Entertainment

twa selle

MARIAH CAREY, RYDAZNRTIST

S AT SE T ] Live Nation, Haymon Entertainment

a sellouts
POP-CON: JUSTIN BIEBER, SELENA GOMEZ, PUSH PLAY & OTHERS

Nassau Coliseum, Uniondale, 13,223
NY., Feb, 20 cediogt Live Nation, in-house

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

Xcol t 7
Yeol Encray Contar, St. Pauk Ras2 Jam Productions

ALICIA KEYS, ROBIN THICKE, MELANIE FIONA

Bell Centre, Montreal, Feb. 28 ©,620 Gillott Entortainment Group, Live Nation,

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

For:é' Cgmr, Okiahoma City, 10,223 Beaver Productions

$755,180
597.50/587.50

$742,155
365/845
certs in at least eight venues. In addition, there
will be art exhibitions, installations, film
screenings, workshops, interactive experi-
ences, lectures and discussions. The event is
the brainchild of Ashley Capps, president
of Knoxville-based AC Entertainment and one
of the founding producers of Bonnaroo in
Manchester, Tenn.

The 2010 lineup includes indie acts Vam-
pire Weekend, Joanna Newsom, St. Vin-
cent, Andrew WK, the Ex and Gang Gang
Dance, as well as contemporary classical
musicians and composers Iva Bittova,
Tracy Silverman, Nadia Sirota and Wil-
liam Basinski.

American minimalist composer Terry
Riley, whose influence can be seen in the
work of such rock icons as the Who and Pink

$726,591
5147/355

$681,436
385/52650

$646,668
363/543

$632,023
(5565065 Canadan)
51IR79/54752

$585,985
365/545
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P of Auburn Hills, Auburn 10,
Hills, Mich., Feb. 12 22
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Mohegan Sun Arena, Uncasville,
, Feb, 13
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For 24/7 touring news
and analysis, see
billboard.biz/touring.
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More than any other company, StubHub has been responsible for the perception makeover
that turned ticket “scalpers” into ticket “brokers.” StubHub helped rebrand an often-vilified
vocation by pushing ticket reselling out of the shadows and providing “a very clean and well-
lit place for people to buy tickets, with consumer guarantees that we stand behind,” says
Chris Tsakalakis, president of StubHub and GM of the ticketing division of StubHub parent eBay.

Tsakalakis says resellers serve consumers who can't be bothered to pounce on tickets
when they go on sale or aren’t lucky enough to score the best seats even when they do. By
facilitating secondary ticketing transactions, StubHub and like-minded resellers brought a

secondary market.

level of consumer legitimacy to the market that didn't exist before.

The company’s concert business enjoyed a prosperous 2009, Tsakalakis says, noting that
transactions surged 65% from the prior year and that revenue climbed 40% amid a 16% de-
cline in the average price of a concert ticket on the service. Looking ahead, “we still see
healthy transaction growth, where we're selling a lot more tickets this year than we did last

year,” he says.

However, StubHub faces a daunting new challenge. When the U.S. Department of Jus-
tice approved the merger of Live Nation and Ticketmaster in January, the DOJ allowed the
newly formed Live Nation Entertainment to keep its reselling subsidiary TicketsNow.

In an interview with Billboard, Tsakalakis talks about Live Nation and what’s ahead for

StubHub and other resellers.

Isthe DOJ's approval of the Live
Nation-Ticketmaster merger
good or bad for your business?
[t remains to be seen. Right now it
appears to be neutral. What we ap-
preciate about the department’s rul-
ing is there is competition in the
primary market through AEG’s get-
ting the ability to essentially white-
label their own private [ticketing
operation] via the Ticketmaster tick-
eting technology, and for Comcast-
Spectacor to buy Paciolan and
provide competition there.

Will Live Nation Entertainment
hinder independent brokers,
many of whom sell on your site?
There is that potential threat out
there, but we'll have to see what ac-
tually happens. Ticket brokers are
amazing entrepreneurs, people who
work pretty hard to try to deliver a
good service. The ones I talk to that
sell on our site are very focused on
how well they fulfill, because we
give them financial incentives to
make sure that they do a great job.
But they are, as a group, vilified in
the press, alot by concertgoers more

so than sports buyers. They're a lit-
tle sensitive, they're a little para-
noid, and I think they have a right
to be. To be called a “scalper,” to be
given that pejorative term just for
doing business, that’s not a great
position to be in.

Will the merged companies try
to dominate the resale market?
I really don’t know what they're
going to do. What they've said pub-
licly is that they will look to retain
more of the value that goes to peo-
ple who resell tickets by pricing tick-
ets more dynamically. And that's
their right to do, the right to price
as they think the market will bear.

There would seem to be an op-
portunity for artists to resell tick-
ets on their own fan sites.

I don’t think there are that many
artists who are comfortable in doing
that. In regard to our [sponsorship|
deal with Madonna, there was es-
sentially the realization that the re-
sale of tickets is going to happen. If
it's going to happen, we may as well
point people to the best marketplace

The héad of the top ticket
reseller talks about Live Nation
and changes afoot in the

for that, where there are consumer
guarantees, the highest level of cus-
tomer service and for Madonna and
her tour to promote that and for
them to receive a monetary reward
in return.

I haven't seen any other artists
take that kind of public stance yet,
however. We'd love to see it happen
with more artists, of course, and we
think being the leader in the ticket
resale business means we could pro-
vide the best possible service in ad-
dition to the highest level of return
for those artists.

There has been a lot of talk about
the need to impose restrictions
on the secondary market, includ-
ing limits on the percentage
above face value. What's your
take on that?

Price restrictions don't make sense.
It's odd to think that the law can con-
trol the basic laws of economics—
they're sort of like the basic laws of
gravity. For those who would like to
see lower-priced tickets, they canin-
crease supply. At the end of the day,
what we see on our site is that sup-

ply and demand determine the price
of tickets—high prices and low
prices—relative to face value. That's
just how it works.

Do you support restrictions on
the practice of offering tickets
that haven't gone on sale or
don’t exist, what they call “phan-
tom” tickets?

We support greater visibility and
greater transparency for the con-
sumer. We're about halfway through
the process of rolling out new events
pages on our Web site where we will
tell buyers prior to the point of pur-
chase when they can expect to see
delivery of tickets so that they un-
derstand “Do I get them tomorrow
because the seller has them right
away, or they will get them in six
months because the seller doesn’t
think he will have the tickets until
thattime?” We will require that sell-
ers provide that information—when
they think they will have the ticket
inhand—and we will [translate| that
into a delivery date for the buyer. It
will probably be another month be-
fore this is fully rolled out.

So in theory a broker can offer
tickets he speculates he will get
and then can let the consumer
know when they can expect to
have them in hand?

Yes, and we will hold the seller to
thatdate. And so the seller will have
to decide “Do [ put a later date so
I'm sure not to miss, or do I putan
earlier date to make it easier for the
ticketto sell?” Those are the kind of
carrots and sticks we're trying to put
into place to provide more trans-
parency to the buyer.

What would you like to see hap-
pen in this business?

There are a couple of things I'd love
to see. One of them is for compa-
nies in the primary ticketing space
to get comfortable with having us
be a marketing partner for them. So
if someone comes to StubHub, they
can see the full array of what's avail-
able for sale for a concert, whether
that's from a primary ticket seller,
or from a fan that just wants to sell
a couple of extra tickets, or from a
broker. All fans care about is getting
a ticket to a show. Do they care
whether it's primary or secondary?
Probably not.

We'd also like to work with folks
in the primary business to poten-
tially give them a feed of what we
have available as well, so that there
is more information available
about what's out there in the gen-
eral market and consumers can
have that all in one place and can
decide which place to go to based
on who has the best customer serv-
ice. We'd like to be able to compete
in that area.

For a longer version of this interview,
including additional remarks by
Tsakalakis on paperless ticketing
and dynamic ticket pricing, go to
Billboard.biz.

[Ticketresellersare] alittle sensitive, they’re alittle paranoid, and I think
they havearighttobe.Tobe called a‘scalper,” to be given that pejorative
term justfordoing business, that’snotagreat position tobein.
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FRENCH SUPER-
PRODUCER/DJ
DAVID GUETTA

HAS DRAMATICALLY
ALTERED THE SOUND
OF AMERICAN
HIP-HOP AND TOP 40
RADIO. NOW IF ONLY
HE CAN SELL 100,000
COPIES OF HIS
ALBUM IN THE U.S.

BY CORTNEY HARDING

PHOTOGRAPH
BY ZACH CORDNER

There are looks of confusion all around Madison Square Garden.
It's a bitterly cold February night, and an impressively diverse
crowd has packed the arena to see the Black Eyed Peas. But be-
fore the group takes the stage for two hours of singing, shiny-
outfitwearing and product placement, a D] booth rises from the
floor, manned by a cheerful, bouncy, floppy-haired Frenchman.
While the audience is initially befuddled, the second the music
starts, recognition lights up their faces, and they begin to dance,
for the manically jumping man behind the booth is David Guetta,
the D] responsible for some of the biggest hits on pop radio.

After his short set, Guetta returns to close the show with the
Peas, standing behind turntables for their biggest hit, “I Gotta
Feeling,” which he produced and co-wrote. The track topped
the Billboard Hot 100 for 10 weeks in the summer of 2009 and
is still in the top 20 months later. It has sold more than 5 mil-
lion downloads and has appeared in ads for Target and the Win-
ter Olympics, as well being adopted as the official song of the
Portuguese national soccer team,

But even as the crowd was filing out of MSG, Guetta's good,
good night was just beginning. A few hours later, he arrived to
a packed house at midtown club Pasha and proceeded to man
the DJ booth until the break of dawn. As the crowd surged on
the floor below him and models packed the VIP booths, Guetta
welcomed members of the Peas at various points, with William
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rapping for several hours.

“It was an exciting night, because I got to spend the first
part playing these futuristic, crazy, electronic hip-hop beats
that I'm making right now,” says Guetta, 42. “But then I said
to Will, ‘It's time for you to go so I can play for my clubbers." "

While dance music has periodically conquered the Ameri-
can pop charts, its current incursion may be its deepest since
the disco heyday of the '70s. From the Peas to Lady Gaga to
Jason Derulo to Iyaz to this week’s Hot 100 chart-topper Taio
Cruz, four-on-the-floor club beats typically the provenance of
European discotheques and the Billboard dance charts are sud-
denly ubiquitous on top 40 radio, and producers such as Guetta,
J.R. Rotem and RedOne are in huge demand. It's not only pop
acts that are revving up the RPMs: From Kanye West to Flo
Rida, hip-hop sounds more like disco nowadays than at any
pointsince “Rapper’s Delight.” Kelis is emblematic of the shift:
She went from collaborating with hip-hop mega-producers the
Neptunes on her 2003 hit “Milkshake" to working with Guetta
on “Acapella,” the first single from her forthcoming album.
“Acapella” is No. 1 on Billboard’s Hot Dance Club Songs chart.

Will.i.am spotted the trend early. “I was wanting to do more
dance stuff because I'd been around the world and saw how rele-
vant dance music is everywhere else,” he says, "Americans, they
don’ttravel. You go anywhere else and all you hear are dance beats.”
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GUETTA GOES
GLOBAL////IHTITIT

While he only recently cracked the pop
charts in the United States, David
Guetta has been cranking out hits in IRELAND
other territories for years. At right, the
number of singles Guetta has placed
in the top 40 in various territories.

Additional reporting by
Paul Pomfret in London

Club singles—with their distinctive thump and sometimes
indistinctive performers—have always had a place and an audi-
ence—it drives radio stations like WKTU New York (“the Beat
of New York”) and keeps numerous nightclubs in business. But
now the beat-bots behind the tracks are being recognized as per-
sonalities and talents. Guetta has a new track with Madonnaand
Lil Wayne lined up and is talking with Euro-beat vanguardist
Britney Spears about working together. American audiences are
becoming so comfortable with club beats and the idea that D'ing
is alegitimate way to make a living, no one blinked when Pauly
D of “Jersey Shore" fame claimed it as his occupation.

“The last decade was the toughest in a generation and eco-

W

WITZERLAND

nomically devastating. People areseady to have some fun, and
dance music lightens things up a bit,” says Julie Pilat, associ-
ate PD/music director of top 40 KIIS Los Angles. “Guetta’s suc-
cess is part of a larger trend, but [ think it's a trend bigger than
dance music. Music fans are becoming more sophisticated
thanks to the Internet and social networks. Maybe 10-15 years
ago everyone would just know a pop star had a new song. Now
when songs are released there’s an ‘MTV News' story about
who wrote the song, who produced it and what the record label
president was thinking when they signed her.

“The behind-the-scenes people are getting a name," she
continues. “When Timbaland dropped ‘Shock Value' with

WHO’S NEXT///////I1111HTTTTTHTTTTTITTTTTTTTTTTTTITTTTTTTT T

David Guetta is the electronic-music triple threat: party-starting DJ, savvy remixer and pop-wise producer. In his wake,

a crop of fresh talent is vying to become will.i.am’s next BFF. And, as a testament to his own omnipresence, each of

them is connected to Guetta in some way.

DJ CHUCKIE NERVO

Just signed to a
multi-album pro-
duction deal with
Atlantic, this 31-
year-old Amster-
dam resident (by

way of South Amer-
ica’s Suriname) is already in the studio
with stars like Diddy, Akon and Toni
Braxton. Riding the success of twerky
club track “Let the Bass Kick™ and a
banging dancefloor style he accurately
calls “Dirty Dutch,” the DJ crossed the
club map in 2008, playing in every big
city, including Ibiza (at Guetta's FMIF
night) and Los Angeles, and headlin-
ing a 30,000-capacity event at Ams-
terdam’s RAI Stadium.
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Co-writing a Grammy Award-win-
ning hit is one thing. Being blonde,
Australian and identical twins is
another. Livand Mim Nervo not only
have the chops—writing Kelly Row-
land's vocal line for “When Love Takes
Over,"”
Ke$ha's debut—they've got the look,

plus a bunch of tracks for

too. The sisters also DJ and write their
own material, including one sassy mis-

sive called “Too Drunk to Fuck.”

AFROJACK

Another Dutch talent, DJ Afrojack’s spe-

clalty is pushing pop songs through dirty
dance filters, resulting in belchy, brilliant
remixes that tear the roofs off night-
clubs all over the world. Guetta noticed
the young star’s knack and started invit-
ing him into the studio on original proj-
ects, including Estelle’s JJ Fad-ish new

track, “Freak. —Kerri Mason
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songs from different artists, it was a foreign concept. But [
think you'll see more and more of that in the coming years.”

The day after his Pasha set, Guetta shows no signs of exhaus-
tion as he sits in the back of an SUV, racing to catch a flight to
Australia before another blizzard batters the East Coast. Star-
ing out the window at the wet flakes coating Brooklyn, he tries
to explain why, after years of fame and success around the world,
he’s finally having a moment in the United States. Or, rather,
why everyone thinks he's finally having his moment.

“Let me tell you a story,” Guetta says in his soft French ac-
cent, “I was working on some production in Los Angeles, and
my record company was there, and they were telling me,
‘David, this is America. You should not expect your album to
do what you are doing outside, because the D] culture is not
big here." "

He pauses for effect, then continues. “So I said, ‘Can I invite
you all toa show?’ And | took them to ashow [ was playing that
night, and there were 110,000 people there. I was like, ‘You still
think there is no DJ culture in America?’ "

LAST NIGHT A DJ SAVED MY LIFE

Of course, there has always been a DJ culture in America, and it
has been though many ups, downs and iterations. The Cliff Notes
version goes something like this: Disco exploded in the '70s, but
true house music, most experts agree, didn't start showing up
until the early '80s in Chicago and Detroit. A number of hip-hop
artists sampled the beats, and while some received minor air-
play, it was mostly confined to the clubs.

Meanwhile, the U.K. dance scene exploded in the late 80s,
in part because DJs from Ibiza started playing at clubs in Lon-
don and Manchester. While DJs became superstars in the United
Kingdom and Europe, they rarely broke out in America until
the late '90s, when alternative radio suddenly embraced Daft
Punk and the Chemical Brothers. The biggest star of them all
was Moby, who sold 2.7 million copies of his 1999 album, “Play,”
in addition to licensing every track from the album and win-
ning the Village Voice Pazz and Jop Poll. And as Moby and his
contemporaries rose to prominence, millions of ecstasy-addled
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kids traipsed around fields and danced till dawn at raves.

But just as quickly as electronica rose, it fell again, crushed
on the charts by boy bands and nu-metal. While D] culture re-
mained a force overseas and moved back underground state-
side, it stayed off pop radio until recently.

Pilat says dance’s re-emergence on radio happened gradu-
ally. “Traditional-sounding dance music had sort of bottomed
out atradio around 2003, 2004,” she says. “At the same time, Ja-
maican rhythms blew up. Sean Paul, Lumidee and even Ri-
hanna’s early records were reggae- and hip-hop-based but still
great for the clubs. Dance music always has had a core fan base
but [ think it started getting mainstream attention again in 2007
when Kanye West released ‘Stronger, which sampled Daft Punk.”

Just as dance music was beginning its descent in the States,
Guetta was beginning his ascent in Europe. Although he says he
started scratching records at age 3 (his parents, he notes, were
“pretty pissed oft”), he got his start DJ'ing at clubs around Paris
in the "90s. By 2001, his first single, “Just a Little More Love,” a
collaboration with American gospel singer Chris Willis, was mak-
ing waves in Europe, and his album of the same name sold 300,000
copies, according to EML. In the States, the album sold 4,500
copies, according to Nielsen SoundScan.

His streak continued with 2007°s “Pop Life”; it sold 530,000
copies worldwide and 18,000 copies in the States. That album
featured the single “Love Is Gone," another collaboration with
Will.i.am that would eventually help Guetta break stateside.

“The crazy thing was that they started to play ‘Love Is Gone'
in the hip-hop clubs in America,” Guetta says. “That was totally
unexpected, and [ thought it was very strange, since the beats
were so different. It got played on the radio in New York and
Miami, and it turned into one of the biggest club records in years.”

That record also led to a chance encounter that would change
the course of Guetta's career. He was D]’ing at a club in Ibiza
when he handed the mic to a man who had wandered in and asked
to freestyle; it turned out to be Willi.am, who came to Guettaa
year later asking him to collaborate on some new music.

“Will called me up, and he said he wanted a song like ‘Love
Is Gone,” " Guetta recalls. “At the time, I don’t think he knew

Guetta fabulous (clockwise from top left): DAVID GUETTA
with WILL.ILAM during ‘Dick Clark’s New Year’s Rockin’ Eve
With Ryan Seacrest 2010’; with KELLY ROWLAND in 2009;
mugging with his 2010 Grammy Award.

that we'd met earlier. But | remembered him, and [ sent him a
beat, and it turned into ‘I Gotta Feeling.' " The song was nom-
inated for a record of the year Grammy Award, and Guetta was
also nominated for best electronic/dance recording. He wound
up winning best remixed recording, non-classical for “When
Love Takes Over,” his pairing with Kelly Rowland.

Guettaand Will.i.am ended up working on two tracks for the
Peas’ album, “I Gotta Feeling” and “Rock That Body.” In return,
Guetta asked Will.i.am to appear on two tracks on his album,
“One Love,” and he agreed. “We were creating this bridge be-
tween European electronic culture and American urban culture,”
Guetta says. “We were having so much fun in the studio, danc-
ing like two little kids. We kept making songs, even though our
albums were finished, just for the fun of it.”

That attitude seems to sum up Guetta's approach to his
album. Take the track “When Love Takes Over,” which hit No.
76 on the Billboard Hot 100 and has sold 320,000 copies.

“I met Kelly in a club and after I played the instrumental ver-
sion of "When Love Takes Over,’ she came to me with tearsin her
eyes,” he says. “She told me she wanted tosing on it, and I decided
to go for it.  was worried at that point because I thought a project
with all these collaborators would be a nightmare to organize with
the labels and lawyers, but it all came together very easily.”

Rowland says she was impressed by Guetta's passion. “My
friends and | went to see him in Ibiza, and he spun until eight in
the morning,” she recalls. “When I heard him play "When Love
‘Takes Over,' it just hit me hard. And [ was excited to work with
him because no one expected me to do something like this. We
did some dance stuff with Destiny’s Child, but nothing like this.”

Like his encounter with Rowland, Guetta's meeting with Akon
was happenstance. “I played a festival in the U.K., and after I got
offthe stage, Akon was standing there. He said 'Love Is Gone' was
one of his favorite songs, and he wanted to work with me. Somany
times, artists say they want to work with you and then it never hap-

pens, so I told him if he was serious, we should go get a bite to eat
and then go the studio and make it happen. And in one night, we
had ‘Sexy Bitch.” " The track, which charted on the Hot 100 as “Sexy
Chick," peaked at No. 5 and has sold 2.3 million copies.

www.freedowns.net

GUETTA SUPERSTAR
Guetta may be the producer on every pop star’s wish list, but that
doesn't mean every aspect of his career is now smooth sailing.

For one, Guetta’s own album, “One Love,” which Astralwerks
released in late August 2009, has sold 90,000 copies in the United
States. That's more than three times the total of his previous
album, but still not a number one would expect from someone
who has sold several million singles.

Overseas, the album has done well. Bart Cools, EMI execu-
tive VP of marketing for Europe, says "One Love" greatly ex-
panded Guetta's appeal as an album artist. Outside of the States,
the album has sold 1.3 million copies.

“Before thisalbum, he'd had quite a few hits everywhere in Eu-
rope, but it’s on this album that he's started to sell albums [out-
side| France,” he says. "That's the big jump we've made. Previously
he was a singles artist; he had hits in the U.K. and Germany, and
big-selling albums in France and its neighbors like Belgium and
Switzerland, and on this album that turned around into big album
sales in the U.K., Germany, Australia and South Africa.”

Inthe States, the situation is a bit trickier. “We still have to work

on establishing the notion of the D] as an artist,” says Billy Mann,
EMI president of new music international and global artist man-
agement. Guetta agrees. As he's leaving the airport and about to
go through security, he turns around and says passionately, “Peo-
pledon’tthink D]s are artists, but yet they think singers who don’t
write their own songs are artists, It's frustrating.”

Astralwerks senior VP/GM Glenn Mendlinger says that the
marketing campaign surrounding the album has focused on di-
recting fans to Guetta’s place as an artist. “In all our digital mar-
keting, we're pointing people toward the album,” he says. “We
still have a long way to go with this record—we are rolling out a
new version of the track ‘Getting Over' to radio in late March,
and then we'll have another single in the summer that we'll work
through the holidays. I think we'll cruise through 100,000 sales
no problem and there will still be lots of life in the album.”

The life of the album will also be extended through almost
nonstop touring. Guetta’s tour manager, Jean-Guillaume Charvet,
spent most of the trip to and from the airport poring over a sched-
ule that has him jumping from continent to continent, festival
to festival and arenas to clubs. He is already thinking about
Guetta's New Year's Eve plans, and it's only March.

One reason Guetta can afford to sell fewer albums is that his
touring overhead is much lower than a traditional rock band
or pop act. “I'm making tracks on my laptop when I’'m on the
plane or in my hotel room,” he says. “When I collaborate with
people I go into the studio, but I don’t need to be in there all
the time. The Black Eyed Peas travel with a crew of 118 people
on the road; I pretty much just have myself and a few others.”

WilLi.am likens DJs to roaches, saying, “They’ll survive the
nuclear fallout of the music industry.”

He adds, “In my experience, DJs make the most money. A
reasonably well-known DJ can make half a million dollars a
year; a superstar can make several million. How many rock mu-

sicians can say the same?”

Guetta is also adamant about continuing to play clubs and
maintaining his Fuck Me I'm Famous summertime parties in
Ibiza. “David walks a tightrope,” says his manager of nine years,
Caroline Prothero. “He will always stay connected to club cul-
ture. He can do small clubs and events like Love Parade, which
draws a million people.”

Prothero adds that Guetta distances himself from celebrity
DJs, the occasionally record-spinning but mostly headline-
making Hollywood breed thathas emerged during the past few
years. “David doesn’t play straight-up VIP clubs,” she says. “He
won't play celebrity after-parties. If celebrities show up at his
show, great—he wants to bring people together and welcome
them. But they have to come to him.”

But even as he works to maintain his cred, some of his hard-
core club fans find themselves alienated. In the car on the way
back from the airport, after Guetta had managed to catch a flight
out, the driver turns to Charvet. A hardcore clubber and longtime
Guetta fan who works as adriver for Pasha, he wasn'tterribly happy
with the previous night’s performance. “Will.i.am was on for way
toolong,” he says. “People were complaining and starting toleave.

We wanted to hear David spin, not Will rapping.” e
Additional reporting by Mark Sutherland in London.

MARCH 20, 2010 | www.billboard.biz 19


http://freedowns.net/



http://freedowns.net/

MADLIE: CHRIS WOO0OC

NNEKA: JENS 80LD

HARDS:

4: NACIONAL RE

MALIN BERNALT; MALDI

It’s mid-March, which in the music business
means one thing: South by Southwest. It’s
advertised as Austin’s annual ode to cutting-edge
digital, film and music endeavors—but those
who’ve been know it can resemble a death march
with beer and barbecue. 1 It's not easy to
navigate four days of buzzed-about bands,
overflowing bars and UT kids and L.A. hipsters
gaping at each other on Sixth Street, but we're
here to help. On the following pages, we present
our exhaustive guide to the best and brightest at
SXSW: from hour-by-hour picks of the evening’s
must-see acts and a rundown of the impeccably
curated Billboard showcases to the best of the
day parties and the panels that could actually
teach you a thing or two. Happy trails.

Wednesday, March 17

NICE NICE

The Phoenix

4098 Colorado St.

One thing is certain—you’ll
never see the same Nice Nice
show twice. Guitarist Jason
Buehler and percussionist
Mark Shirazi, who have been
playing together since 1999,
play free-form instrumental
jams that veer into noise ter-
ritory but retain melodic el-
ements. They manage to
make smart dance music that
has no overdubs or loops, but
plenty of passion.

BEN AND VESPER
Beauty Bar

617 E. Seventh St.

Ben and Vesper aren’t the
first band to steal a moniker
from an academic. (The
honor probably goes to "90s
indie-rock act Walt Mink.)
They may, however, be the
first married couple from
New Jersey to make lush
freak-folk about married life
with kids. But despite this
description, the duo man-
ages to keep the twee quo-
tient blessedly low.

ILLUSTRATION BY WARD SUTTON

JAVELIN

Buffalo Billiards

201 E. Sixth St.

Hailing from Providence,
R.1., this indie-dance duo,
comprising cousins Tom
Van Buskirk and George
Langford, blends Casio-style
beats with whimsical lyrics.
“No Mis," Javelin's Luaka
Bop debut featuring buzz
single “Oh! Centra," is due
April 20, and it’ll hit the
road that month as an
opener for Yeasayer,

www.freqd

Badges, please (from left): JJ, MALDITA VECINDAD
Y LOS HIJOS DEL QUINTO PATIO, JAVELIN, NICE
NICE, NNEKA and THE GOLDEN FILTER.

MADLIB

4120 Congress Ave.

MNDR

The Velveeta Room
521 E. Sixth St.

Oh, MNDR—the solo proj-
ect of Amanda Warner—you
came and you played some
delightful electro pop. At a
recent Brooklyn set, MNDR
(pronounced “mander”)
quickly warmed up the
crowd with her sardonic,
brainy, 2010 take on electro-
clash. Warner has said she
was inspired by dancehall
and IDM and takes pride in
being one of a handful of
women who can twist knobs
and talk gear with the nerdi-
est boys. She’s a beautiful
girl who knows how to work
a synthesizer—what more
could you want?

MALDITA VECINDAD
Y LOS HLUOS DEL
QUINTO PATIO
Antone's

213 W. Fifth St.

Newly independent Mexican
rock legend Maldita Vecin-
dad is back with “Circular
Colectivo,” the band’s first
studio album in 12 years.
The road warriors’ SXSW
show kicks off a run of U.S,
dates lined up through the
summer. The socially con-
scious set is out March 30
on Nacional Records with an
iTunes prerelease in time for
the festival.
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BAJOFONDO

PLANET ASIA

The Independent

501 Brushy St.

Looking for substance in your
hip-hop? Add this stop to your
SXSW to-do list. This Fresno,
Calif., export’s fluid flow and
intelligent wordplay have
made the rapper a longtime
fave of the hip-hop cognoscenti
and underscore his own self-
assessment: “Book smarts
with a bunch of the corner.”

NNEKA

The Parish

214 E. Sixth St.

Nigerian singer/songwriter
Nneka is touted as the next Lau-
ryn Hill, and for good reason.
The 2009 MOBO Award win-
ner's U.S. debut album, “Con-
crete Jungle,” released Feb. 2,
brings socio-political relevance
to music that spans R&B, reg-
gae, hip-hop and Afrobeat. Fol-
lowing SXSW, Nneka will join
the revived Lilith Fair tour.

JJ

Mohawk Patio

917 Red River St.

Swedish dream-pop duo jj
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Bajofondo Is the sexy Argentine tango-electronica
collective headed by Academy Award-winning

composer (“Babel," “Brokeback Mountain™) and Latin

rock production legend Gustavo Santaolalla (fourth
from left). The band has been touring material from
its latest album, “Mar Dulce,” mostly in Europe and
Asia for the last two years. Bajofondo will play a full

set at SXSW with seven highly animated musicians,
including a player of the bandoneon (an accordion-
like instrument used in tango), as well as a DJ. The

Riverside Drive and
South First Street

dance-friendly SXSW set is part of an effort by the
band to hit more U.S. markets this year; on tap in May

is a collaboration with the Los Angeles Philharmonic.
If you need a memory jog, check out the Acura ZDX
commercial set to the single from "Mar Dulce,” the
sultry “Pa’' Bailar.”

signed with Secretly Canadian
in January on the strength of
its debut album, “jj no 2,” re-
leased on the Scandinavian
label Secretly Yours. Follow-
up album “jj no 3” was re-
leased March 9, and jj's SXSW
stop falls between tour dates
for fellow alphabetically in-
clined indie darling the xx.

THE TEMPER TRAP
Lustre Pearl

97 Rainey St.

Austin is a long way from
home for the Temper Trap, but
it's likely to find itself among
friends. A rare example of an
Australian band that makes
no attempt to disguise its lust
for world domination, its
blend of early U2 guitars and
soaring Jeff Buckley-esque vo-
cals—most potent on the mes-
merizing “Sweet Disposition”
—has already made it the go-
to act for music directors
looking for the ideal aural
accompaniment to scenes of
angst and heartbreak. Aus-
traliaand the United Kingdom
have already fallen for the
charms of debut album “Con-
ditions” (Liberation /Glass-
note/Columbia) and now, with

MARCH 20, 2010

“Sweet Disposition” breaking
at modern rock, the United
States is next. Live, the band
is a more aggressive proposi-
tion; frontman Dougie Man-
dagi's energetic performance
will ensure that, even if you
didn’t know the group before,
you won't soon forget it.

GZA

Mohawk Patio

917 Red River St.

A founding member of New
York's mighty Wu-Tang
Clan, GZA, sometimes
known as the Genius, re-
leased his sixth solo album,
“Pro Tools,"” in 2008, which
included 50 Cent-directed
feud track “Paper Plates.”
While notinvolved in the up-
coming “Wu-Massacre,” a
Method Man-Ghostface Kil-
lah-Rackwon effort due
March 30, GZA is rumored
to be working on new solo
material with unlikely col-
laborators that include Black
Lips, King Khan and Deven-
dra Banhart. The master lyri-
cist will take the stage on
Mohawk's sure-to-be-crowded
patio for the Young Turks’
mixed-genre showcase, right

after Canadian electro-pop
outfit Holy Fuck. Go all in
for this one.

THE XX

MOHAWK PATIO

917 Red River St.

When xx co-vocalist Romy
Madley Croft first sang the
words, “I think we're super-
stars,” on the U.K. alt-rock
band's song “VCR," the group
couldn’t have been further re-
moved from rock stardom.
Hell, it couldn't even afford a
DVD player. But the fact that
it will arrive in Austin as one
of this year’s buzziest attrac-
tions shows just how far the
mysterious London act has
come. So far, the band got
there in a distinctly old-school
fashion: via relentless tour-
ing, strong word-of-mouth
and a debut record, “xx”
(Young Turks), that appeared
somewhere near the top of al-
most every critics’ list of
2009's best albums. Now,
however, with the use of
“Intro” in AT&T's Winter
Olympics-themed ad, the xx
is about to crash the main-
stream—and SXSW is a per-
fect place to watch it happen.

www.freedowns.net

Friday, March 19

MAYER HAWTHORNE
& THE COUNTRY
Austin Music Hall

208 Nueces St.

Drawing inspiration from
such icons as Curtis May-
field, Smokey Robinson and
Barry White, Los Angeles-
based soul singer Mayer
Hawthorne will be a nice al-
ternative for SXSW attendees
who are overdosing on indie
rock. But watch out for
swooning ladies if Haw-
thorne sings “Just Ain't
Gonna Work Out,” the single
from his 2009 release, “A
Strange Arrangement.”

THE GOLDEN FILTER
Emo’s Jr.

603 Red River St.

New York-based electronic
duo the Golden Filterisa
SXSW veteran: It played the
festival seven times last year,
and while it might not be as
omnipresent this time
around, it's still a big pres-
ence, Best-known for remixes
of tracks by Little Boots and
Peter Bjorn and John, the pair
also holds its own with its
original material.

MALUCA

Mohawk

917 Red River St.

After a chance meeting with
producer Diplo, 27-year-old
Maluca (born Natalie Yepez)
went from singing karaoke—
that's where the two met—
to releasing their collaborative
effort, “El Tigeraso,” last
year. At SXSW, expect this
fiery Dominicana by way of
New York to continue cross-
ing border lines with her
self-proclaimed merengue-
acid-house.

JUSTIN TOWNES
EARLE

Red Eyed Fly

715 Red River St.

Justin Townes Earle has
moved well beyond his father
Steve’s estimable shadow to
become one of the most dis-
tinctive singer/songwriters of
his generation. He was named
emerging artist of the year at
the 2009 Americana Music
Awards, and his '09 set “Mid-
night at the Movies” features
intensely honest songs that
leave a lasting impact.

NEON INDIAN

Club de Ville

g00 Red River St.

Line up carly for this one and
wear protective gear, as label
execs might come to beer-
fueled blows at the gig. The
much-buzzed-about act is al-
ready the subject of an intense
bidding war, which was
sparked by a “Best New Music”
nod by Pitchfork and ce-
mented by a recent appearance
on “Late Night With Jimmy
Fallon.” Often described as
“chillwave," Neon Indian's set
is mellow but never dull and
more complicated than an ini-
tial listen might reveal,

RYE RYE

BEAUTY BAR/PALM
DOOR

401 Sabine St.

In her single “Bang,” Rye Rye
tells listeners to “throw your
fucking sets up” and "ride up,
throw it out and bang!" The
Baltimore MC/dancer and
M.LA. protégé will probably
request the same of her fans
during her Beauty Bar/Palm
Door showcase, in addition to
more tough-girl talk.
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1A.M.

BAND OF SKULLS

401 Sabine St.

On the heels of having a track featured on last year's “The Twilight Saga: New
Moon" soundtrack, Band of Skulls will launch its upcoming U.S. tour (and an
appearance at next month's Coachella) with a pair of Friday shows at SXSW.
The performances are sure to include plenty of the British trio's gritty blues-
rock from its 2009 debut, “Baby Darling Doll Face Honey," which was released
on indie label Shangri-La Music, home to Monsters of Folk, One eskimO and the
Duke Spirit, among others. Look for Band of Skulls through April on separate
club treks with Black Rebel Motorcycle Club and the Whigs.

Saturday, March 20

SHE & HIM
Auditorium Shores
Riverside Drive and South
First Street

Fronted by every indie rock
boy’s dream girl, actress Zooey
Deschanel, She & Him can
credita large part of their rabid
fan base to blissed-out, bespec-
tacled fanboys. Butignore the
drooling hipsters and the
hype, because while De-
schanel is stunning, she's also
talented. Together with M.
Ward, she makes sweet,
sunny, well-crafted pop music.
Look for them to showcase
tracks from their forthcoming
Merge Records release, “Vol-
ume Two,"” as well as their
debut album, “Volume One.”

[ 9:25 P.M. |

MICKEY FACTZ
Beauty Bar Backyard
617 E. Seventh St.
Bronx-bred MC Mickey Factz
will showcase his laudable
rhyming chops at SXSW's
Beauty Bar Backyard. Factz

also appears in the first com-
mercial of the recently
launched Honda campaign,
Rhymes & Reason, which isa
series of videos following the
rapper in his bid for fame. The
first clip of the campaign fea-
tures Factz in his stomping
grounds and briefly depicts a
teen version of him gazing at
aspiring rappers in a cipher
onastreet corner and then in
the booth laying vocals to his
hit track, “Automatic.”

| 10P.M. |

MATT MORRIS
Central Presbyterian
Church

200 E. Eighth St.

Matt Morris and Justin Tim-
berlake's friendship goes back
to their Mickey Mouse Club
days, but now the singer/song-
writer is Timberlake's new
artist on Tennman Records.
The two made a splash with
their “Hope for Haiti" cover of
Leonard Cohen’s “Hallelujah,”
and Morris hopes to do the
same with his recently re-

leased debut, “When Every-
thing Breaks Open.”

[11P.M. ]
SLOWCLUB

Latitude 30

512 San Jacinto Blvd.
While many people might
not have heard of U.K.-based

JAPANDROIDS

folk-rock duo Slow Club,
they've probably heard its
music—the band has scored
high-profile synchs on NBC's
“Chuck,"” as well as in ads for
Ritz Crackers, Lay’s Potato
Chips and Vodafone. The
band, signed to Moshi Moshi
Records, grew out of the
breakup of the Lonely Hearts
and blends '60s pop with an
occasional gospel flourish.

[ 12:40 AM. |

SOULS OF MISCHIEF
The Independent

501 Brushy St.

Twenty is the new 30, and
2010is the new 1993—at least
that's the case for the Bay
Area's Souls of Mischief. The
hip-hop quartet returned to
the music scene last year with
“Montezuma’s Revenge” and
now plans on taking SXSW
way back with performances
of “From "93 Till Infinity” and
other nuggets.

(1AM, |
JAPANDROIDS
Galaxy Room

508 E. Sixth St.

Vancouver noise-punk duo
Japandroids earned major
buzz last spring for debut
album “Post-Nothing” and has
seen its indie cachet rise ever
since. Guitarist Brian King
and drummer David Prowse
will start releasing a 7-inch sin-
gles series April 13 and have
ral festival gigs lined up
after SXSW, including Bonna-
roo and Sasquatch. .

Reporting by Ayala Ben-
Yehuda, Judy Cantor-Navas,
Mariel Concepcion, Ann
Donahue, Cortney Harding,
Monica Herrera, Jason
Lipshutz, Gail Mitchell, Evie
Nagy, Mitchell Peters, David
J. Prince, Mark Sutherland
and Ray Waddell,

www.freedowns.net

Best Of The
Day Parties

It wouldn’t be SXSW without the
day parties—your chance to start
drinking beer at noon and see the

buzziest bands play
Many of these show

in the sunlight.
s require RSVPs,

so be sure to do some checking

before you go.

WEDNESDAY,
MARCH 17

Free Energy and
Freelance Whales/11:30
a.m., Galaxy Room/
Paste Magazine Party

The Terror Pigeon
Dance Revolt/noon,
Emo’s Annex/
Independent Online
Distribution Alliance
SXSW Day Party

Toro Y Moi and Real
Estate/noon, Red 7/
Terrorbird Media and
Forcefield PR Third
Annual SXSW Day Party

Plants + Animals/3
p.m., East Tent in Brush
Square Park/Canadian
Blast BBQ

THURSDAY,
MARCH 18

Shearwater and the
Low Anthem/11:30 a.m.,
Galaxy Room/Paste
Magazine Party

Miike Snow, Fool’s Gold
and Casiokids/11:30
a.m., Cedar Street/
Filter Magazine’s
Showdown

Or, the Whale/noon,
Spider House/Brooklyn
Vegan and AnSo

Day Party

The xx, Dum Dum Girls
and Holly Miranda/
noon, French Legation
Museum/Other

Music and Dig for

Fire Lawn Party

Surfer Blood and
Royal Bangs/noon,
the Compound/
Consequence of
Sound and Sled Island
SXSW Day Party

MARCH 20, 2010

Dengue Fever/noon,
Flamingo Cantina/
Team Clermont and
MBV Music College
Day Party

Sleigh Bells, G-Side
and Local Native/noon,
the Parish/NPR Music
Presents

No Age and Best Coast/
1p.m., Red Fez/
Saucony, Rock Steady
Music, Death + Taxes
present Perfect Pairs

FRIDAY,
MARCH 19

Dawes/11:30 a.m.,
Front Gate Tickets/
Sustainable Waves
Morning After Party

The Temper Trap and
Nneka/11:30 a.m.,
Cedar Street/Filter
Magazine’s Showdown

Warpaint and Serena
Maneesh/noon, Red
Eyed Fly/Little Radio
Day Party

Frightened Rabbit

and the AV Club/noon,
the Mohawk/Canvas
Media and
Flowerbooking Present

Fucked Up/noon,
Red 7/Shirts for a
Cure Party

Superchunk and the
Pains of Being Pure at
Heart/noon, La Zona
Roza/Village Voice
Media Party

SATURDAY,

MARCH 20

Ben Gibbard, Wye Oak
and the Morning
Benders/1 p.m., the
Parish/Stereogum’s
Range Life 2010

| www.billboard.biz |
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THE

WEDNESDAY,
MARCH 17

BILLBOARD EN
ESPANOL SHOWCASE

[8P.M.]

PATAFUNK

Caracas, Venezuela-based
Patafunk’s goal is to “make
people of different cultures
dance to one amazing sound.”
To get the job done, this party
squad anchored by D] CEM
mixes Brazilian music, disco,
dub, jazz, mambo, reggae and
rock into the funk.

[ 9 P.M.]
BAMBARABANDA
Onstage with electric guitars,
violin and charango (a South
American ukulele), Bambara-
banda's provocative mash-up
fuses the music of Colombia's

24 BILLBOARD |

Andean region with universal
rock and electronica.

NO TE VA GUSTAR
Owner of a trio of triple-
platinum albums in its na-
tive Uruguay, No Te Va
Gustar stops at SXSW on its
first U.S. tour. NTVG’s orig-
inal sound mixes rock with
traditional Uruguayan can-
dombe rhythms, regg:
salsa and ska.

BANDA DE TURISTAS
Psychedelic rockers Banda de
Turistas arrive at SXSW after
opening for Coldplay in
Buenos Aires for a crowd of
more than 60,000. Its first
Magical Radio-
phonic Heart,"
cional Records.

U.S. release,
is out on Na-

PATAFUNK

MARCH 20, 2010

BILLBOARD
SHOWCASES |

Give us four nights to program whatever we want,
and we’ll give you diverse top-tier acts from all the
genres we cover, from Latin to hip-hop to rock. All
performances are at the Billboard.com Bungalow

at 708 E. Sixth St. in downtown.

GUSTAVO GALINDO

The Los Angeles-based
singer/songwriter, who grew
up between Mexico and Cal-
ifornia, describes “La Ciudad
y el Mar"—to be released on

Surco/Universal, home of

Juanes—as “sonic rock
mixed with Latin rhythms

and romantic choruses.”

DIVISION
MINUSCULA

Divisién Mintiscula's 2001
debut, “Extrananado Casa,” is
a cornerstone of Mexican mil-
lennial pop punk, and it's ex-
panded the scope of its sound

throughout the Latin alterna-
tive scene. With its latest, the
classic rock-reminiscent “Sire-
nas"—recorded in Los Angeles
at Jack Johnson's Brushfire Stu-
dios—the band is fronted by
magnetic vocalist Javier Blake.

THURSDAY,
MARCH 18

GRYNCH

With a polished delivery and
head-knocking beats, Grynch
has emerged from the Seattle
hip-hop scene and shared

THOSE DARLINS

stages with Nas, Clipse and
Blue Scholars. The 23-year-old
MC specializes in the charis-
matic storytelling found on re-
flective banger “Time” and
breakout track “My Volvo,” an
ode to his decades-old car.

[ 8P.M.]

U-N-I

Although it hails from the
gangster-rap Mecca of Ingle-
wood, Calif., rap duo U-N-I
dabbles in progressive hip-hop
and prefers rhyming about
sneakers. MCs Thurzday and
Y-O took their vibrant word-
play to a new level with 2009
sophomore disc “A Love
Supreme.” This month U-N-

I released a deluxe edition of
“Supreme” with a remix of

boisterous cut “Land of the
Kings” featuring Bun B.

DINOSAUR BONES

In less than two years, Di-
nosaur Bones has been creat-
ing significantbuzz out of the
Toronto music scene without
releasing a proper fulllength.
Led by singer/songwriter Ben
Fox, the five-piece’s sprawling
indie rock arrangements re-
call fellow Canadian act Bro-
ken Social Scene on its 2008

GALINDO

self-titled EP and recent “Roy-
alty/Ice Hotels” 7-inch. The
band is working with producer
Jon Drew (Fucked Up, Tokyo
Police Club) on its much-an-
ticipated debut album.

ATHLETE

English quartet Athlete’s
knack for stadium-sized
melodies has been making
waves overseas for nearly a
decade. Its 2003 debut "Vehi-
cles & Animals” was nomi-
nated for a Mercury Music
Prize, while 2005 follow-up
“Tourist” hit No. 1 in the
United Kingdom on the
strength of slow-building an-
them “Wires.” The band’s
fourth effort, “Black Swan,”
was released in the United
States March 2.

THOSE DARLINS

“If you can't handle crazy,
then get up and leave,” Those
Darlins sing on standout
track “Wild One,” and the line
is a fitting mantra. The coun-
try-punk trio delivered a
spunky self-titled debut last
year filled with brisk hooks
and ukulele jams. After play-
ing Bonnaroo and opening
for the Black Keys’ Dan Auer-
bach last year, the Darlins are
set for another year of tour-
ing, including a run with
Deer Tick.

MAN MAN

Philadelphia-based “Gypsy
jazz" band Man Man knows
how to put on a visually in-
teresting show—the act’s
members, who all go by pseu-
donyms, wear white outfits
and face paint when they play
live. But their music stands
up on its own; songs have ap-
peared in ads for Nike and the

YACHT

Weeds,” and 2008
album “Rabbit Habits" cracked
the Billboard 200.

DEAD CONFEDERATE

With layered guitars and

TV show *

haunted songwriting, Dead
Confederate takes a twangy ap-
proach toalternative rock that
nods to its Georgia roots. After
signing with the Artists Orga-
nization, Dead Confederate re-
leased debut album “Wrecking
Ball"in 2008 and played shows
last year with Alberta Cross
and Heartless Bastards.

FRIDAY,
MARCH 19

[8P.M.]

THE ASTEROIDS
GALAXY TOUR

Danish group the Asteroids
Galaxy Tour is still best-
known for its infectious sin-
gle “Around the Bend,”
which was featured in an
Apple iPod Touch commer-
cial in 2008. Fortunately, 2009
debut album “Fruit” proved
that vocalist Mette Lindberg
and producer Lars Iversen
have plenty of spacey pop
tunes up their sleeves. After
opening for Amy Winehouse
and Katy Perry, the band is
taking its horn-laden live
show to the United States and
Europe this year.

)5 KAMBOURIS/WRE
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BRAHMS

Electro-pop trio Brahms
formed in the Greenpoint
neighborhood of Brooklyn only
a few months ago but has rap-
idly developed a unique sound.
Using throbbing synth lines,
stuttering percussion and vocal
harmonies, the still-unsigned
band has shown tremendous
potential on its early demos.
Brahms'stylish moves have al-
ready been seen by crowds in
the thousands and landed it
gigs with equally buzzworthy
groups like Delorean and
Sleigh Bells later this spring.

YACHT

Following its unassuming
2007 debut, electronic duo
Yacht began coloring outside
the lines with last year’s
cracked-pop opus “See
Mystery Lights.” Mixing visual
artistry and oddball rhythms,
Jona Bechtolt and Claire L.
Evans turn their far-reaching
concepts into indelible jams
like “Psychic City (Voodoo
City)" and “Ring the Bell.”
Now signed to DFA Records,
Yacht has become the cerebral
complement to dance-ready
labelmates LCD Soundsystem
and the Juan Maclean.

THE DEATH SET

The Death Set has taken its
pulse-pounding sound around
the globe after forming in Aus-
traliain 2005. Itoffered an en-
ergized fusion of punk rock,
pop and clectronica on its
2008 debut album, “World-
wide,” and the Death Set's
high-wire live show, which

ESTELLE

has included covers of every-
thing from Nirvana to the Jack-
son 5, returns to SXSW for the
third straight year.

THESE ARE POWERS

The latest experimental proj-
ect from former Liars bassist
Pat Noecker, These Are Pow-
ers offers hypnotic vocals
courtesy of singer/guitarist
Anna Barie. After releasing
debut disc “Terrific Seasons”
in 2007, the band signed with
Dead Oceans and played live
shows with boundary-push-
ing acts like Ponytail and Dan
Deacon. These Are Powers'
2009 disc “All Aboard Future”
features the type of fuzzed-
out bass and polyrhythmic
beats that would dazzle fans
of Crystal Castles and Health.

BT

Under the stage name BT,
American producer Brian
Transeau has been transform-
ing house music with his epic
electronic tracks since the
mid-"90s. Between releasing
his own celebrated albums,
composing film scores and
playing high-octane gigs, BT
contributed to the American
pop landscape with produc-
tion work for Britney Spears
and 'N Sync. “These Hopeful
Machines," BT’s latest batch
of dance songs, was released
in February.

SATURDAY,
MARCH 20
ESTELLE

British singer/songwriter Es-
telle introduced herself to
U.S. audiences with hit 2008

single "American Boy" fea-
turing Kanye West, which
netted her a Grammy Award.
However, her bubbly R&B
has been making waves in
the United Kingdom since
2004, and sophomore disc
“Shine” featured collabora-
tions with John Legend,
Will.i.am and Mark Ronson.
“Freak,” Estelle’s latest sin-
gle featuring Kardinal Off-
ishall, marks a vivacious turn
toward pop music in antici-
pation of upcoming third
album “All of Me.”

DIANE BIRCH

The 27-year-old Diane
Birch's sumptuous voice and
jazzy arrangements turned
heads last year with the re-
lease of debut album “Bible
Belt.” Under the guidance of
§-Curve Records founder
Steve Greenberg, who helped
Joss Stone and Jonas Broth-
ers breach the mainstream,
Birch's soulful piano tunes
have been featured on VH1
and “Jimmy Kimmel Live!"
She recently wrapped a tour
with Nick Jonas & the Ad-
ministration.

STREET SWEEPER
SOCIALCLUB

A high-profile collaboration
between Rage Against the Ma-
chine’s Tom Morello and the
Coup’s Boots Riley, Street
Sweeper Social Club adds a fu-
turistic shade to rap-rock. The
act’s 2009 self-titled debut is
packed with in-your-face jams
like single “100 Little Curses”
and searing funk-rock like
“The Oath.” After opening for
Jane's Addiction and Nine
Inch Nails last year, the band
will bring its rousing dynamic
to SXSW. .

Hello, My Namels. ..

Four Inbound SXSW Attendees, Four Completely

Reasons For Going

Differe
THE EXCITED
ﬁ; NEWBIE
= “l was signed to
= Columbia from end of
2007 going into 2008, not even six
months, and then Rick Rubin came
in and rearranged everything to his
own liking. We've got a few majors
showing interest, but after that
short-lived deal, | just try to play
my part as the artist and let my team
do the managing. I'm doing about six
showcases and | can't wait, because
the live show is what | love. My goal
is just to rip it—to have the best
hip-hop show at SXSW. And the
networking out there is crazy.”
—Yelawolf
Alabama rapper
it
4 “This is my 15th SXSW
in 16 years. This year
I'm going just for fun—to listen to
music and hang out with friends.
Which is refreshing—in the past
few years, I've had so many bands
play. It gets exhausting. I'm also
helping put on the Jay Reatard
Shattered Family Showcase, a
tribute show Thursday afternoon at
Beerland. And I'm on a panel, which
is funny because | haven't actually
gone to one in 10 years. It's called
‘The Future of Music.” Ha!"

—Adam Shore
Owner, Blackened Music Series

1 THE JADED
| VETERAN

PANEL PICKS

Attend these five panels, and you
can legitimately write off your
SXSW trip as a business expense!

“Crowdfunding Music: Raising Money
From Your Fans,” 3:30 p.m., Room 17AB
Topspin CEO lan Rogers, fan-funded
artist Allison Weiss, Kickstarter.com co-
founder Yancey Strickler, Toolshed CEO
Dick Huey and reporter/Kill Screen
videogame magazine founder Jamin
Brophy-Warren reveal the best ways to
get fans to pony up for your project.

“Welcome to the Music Business:
You're Fucked,” 12:30 p.m., Room 17AB
Former Public Image Ltd. and Killing
Joke member Martin Atkins, who owns
Invisible Records and Mattress Factory
Recording Studios, leads this cheery
tutorial and troubleshooting session.

“Music Publishing: Making Money in
Your Sleep,” 3:30 p.m., Room 17AB

It's your lucky day. Panelist Eric Beall,

www.freedowns.net

e THE VISITOR

FROM ABROAD

“l don't have any
= .z preconceived notion
of what | want to accomplish
other than playing three or four
shows. I'm not one of those artists
that are fishing for a producer or
radio airplay. | just want to present
my album, whetherit's to an
everyday person or a member of
the media. It’s an important
opportunity to show the range of
music we have in Chile. Nobody
knows me, but the attention I've
gotten and the curiosity from media
has been cool.” —Ana Tijoux

Chilean rapper

THE DIGITAL EXEC
“At heart | judge most
artists by how they
perform live: how
they sound, how the crowd reacts,
whether they've got their shit
together and seem in some
intangible way to be interesting
people. I'm hoping SXSW will be a
good place to find some artists |
don't know much about and figure
out how to get them more involved
with Current. A lot of bands pitch
the @current_music Twitter directly,
so I'm going to be tweeting more
to find artists directly who are
already following what we do.”
—Shana Naomi Krochmal
Online producer, Current TV

VP of A&R at Shapiro Bernstein

Music Publishing, is the author of

“The Billboard Guide to Writing and
Producing Songs That Sell” and
“Making Music Make Money.” Look to
his co-panelists from the Harry Fox
Agency, PEN Music Group and Platinum
Pen Publishing for more on getting
paid for synchs, mechanicals and
performance royalties.

“Why Hasn't the Record Industry
Sued Girl Talk,” 5 p.m., Room 13A
How did Girl Talk manage to release
an album with hundreds of uncleared
samples without getting hit with a
lawsuit? Learn your fair use rights in
a session with legal experts and

DJ Spooky.

“Using Brands to Help Your Career,”
3:30 p.m.,, Room 12AB

Commercial synchs aren’t the easiest
way to get a brand to pay for your mu-
sic. Get creative with advice from music
branding strategists who've worked
with everyone from the Gap to the
Dallas Cowboys to Absolut.
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At Belmont University, we take preparing students for the real world to
the extreme. Recognizing more than 30 years of successful graduates,

Rolling Stone and Time magazines have both ranked Belmont as having
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PUTTING
THE TECH
IN TEXAS

How SXSW Showcases
Rising Digital Stars
BY ANTONY BRUNO

www.freedow

Feel the burn: At SXSW
Interactive 2009, Zappos.com
CEO TONY HSIEH gave the
opening remarks while the
ScreenBurn Arcade (right)
showcased the latest in
videogame technology.
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“Hiromi in Love” is the sound of the Great American Songbook transformed. With elegance and grandeur, Japan’s Hiromi Kanda,
along with members of the Honolulu Symphony Orchestra, imbues timeless classics with emorion and drama.

CD RELEASE DATE :: MARCH 16TH
MUSICAL SHOWCASE :: MARCH 15TH
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Going mobile: Artists can
create their own apps for
iPhone or Android phones
with Mobile Roadie.

“Steve Aokl

49 Updates

from >>p27

selective list of companies that have the poten-
tial to “pull a Twitter” at SXSW. Some are launch-
ing, while others have been around but are ready
to grow their footprint.

MOBILE ROADIE

This provider of mobile application platforms
for the iPhone and Android devices has al-
ready come a long way. It launched at last
year's SXSW, with the Orchard as its sole
music industry partner and a handful of artist-
based apps to show off.

Itnow counts all majorlabels (except Warner
Music Group) as clients, has deals with such
management companies as Frontline and En-
deavor and boasts more than 400 apps that were
built using its platform.

The company’s offer is simple. For an upfront
setup fee and monthly hosting cost, Mobile
Roadie provides tools that let artists create their
own iPhone or Android app without need for
any programming skills. Clients upload their
content and select features like fan chat and news
S n(;\'d
only update their content once, and the platform
will automatically make the necessary changes.

alerts. Artists with apps on both devi

I'he company is looking to expand, targeting
hotels, authors, politicians and even confer-
ences—Dbasically anyone interested in develop-
ing a smart-phone app on the cheap. It has
created an app for a SXSW karaoke party hosted
by Mashable, a blog that focuses on Web 2.0 and
social media news. Ithopes to demonstrate how
mobile apps can be used to connect to a shared
experience and drive traffic to the Facebook and
Twitter pages of those participating. Mobile
Roadie also a finalist in the Accelerator contest.

The company is working with AllAccessToday
on a program to give fans the opportunity to buy
the live recording of concerts they've attended.
Fans with a smart phone that contains an app de-
veloped for either an artist, venue or tour would
receive an alert at the end of the show offering

them the opportunity to buy that night's set.

Among the performers using Mobile Roadie
to drive their online app presence, according to
the company, are Madonna, Ashton Kutcher and
Dolly Parton, with Taylor Swift on tap.

COLLECTA
There's search, and then there's real-time search.
What's the difference? The latter updates results
as new data comes in, like a stream of results
rather than a static page. Collecta is one of many
with its hat in the ring, but has some interesting
music-industry bona fides backing it up.

The company launched last June, and the serv-
ice remains in public beta mode. The search tool
es content from more than 10 million

sources, including news sites, Twitter, blogs and
social media sites for video and photos. Results
include ne

s stories from Reuters, blog posts
like Wordpress, reader comments
from either, Twitter updates, photos from Flickr

from servic

or'Twitpic and videos from You'Tube and uStream.
And all results are filterable by content type.

In December, Collectalaunched a search tool
just for MySpace content. In January, it unveiled
awidget that can reside on any Web site that dis-
plays a constant stream of results based on any
topic chosen by the site. For example, aband can
put the widget on its site that streams real-time
results of any news, comments, photos or videos
based on the group. It has a mobile app in the
works as well.

CEO Gerry Campbell was the former president
of search and content technologies for Reuters,

senior VP of search for AOL and an early investor
incompanies like Summize, Tweetdeck and Stock-
‘Twits. Founder Brian Zisk created the SanFran
MusicTechSummit and helped create the Future
of Music Coalition.

The company is a finalist in the Accelera-
tor contest and will present at the TechCock-
tail and Social Media Clubhouse networking
events. continued on >>p30
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Bluzapalooza in Egypt

Catchpenny in Iraq
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Our entertainers come from every state and tour every continent.
Places like Egypt, Italy, Japan, Irag and Greece, to name a few.

and small venues, from the deck of an aircraft carrier, to a
backdrop of the pyramids. Visit us at booth 115/117 at the SXSW
tradeshow to learn how you might join other SXSW entertainers
who've toured with us like Stephen Kellogg & The Sixers
(Armed Forces Entertainment’s 2009 Entertainers of the Year).

www.freegowns.net
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NEARVERSE
The key to a winning mobile strategy may be the same as that
for real estate: location, location, location.

NearVerse is a startup banking on that philosophy with
a new location-based media-sharing service called Lokast
that it plans to premier at SXSW. Once installed, the app
will allow users to share content stored on their iPhone
with one another using the device's Bluetooth connection.
That has several consequences. First, the technology’s
range allows a user only within 300 feet of another to share
content. Second, sharing can be done only on a one-to-one
basis rather than one-to-many. And third, the content
shared won't eat up the bandwidth of the area’s Wi-Fi or
cellular network, something for which devices like the
iPhone are notorious.

It's not yet clear what content Lokast will support, but early re-
ports indicate the company is working with some SXSW bands to
make exclusive content available for sharing by attendees who in-
stall the app. While labels are likely to retain control over the dis-
tribution of their content, Lokast could emerge as a way to distribute
what free promotional material they do allow, as well as offer indie
and unsigned acts a way to tap into word-of-mouth activities.

The app initially will be only for the iPhone, but an Android
version is in the works,

KHUSH
How familiar does this sound? A group of music technology
professors and students team to create an app that helps users
make their own songs by reformatting their voice and adding
the music background.

No, it's not the hugely popular “I Am T-Pain" app from Smule—
it’s LaDiDa from newcomer Khush, Created by members of the
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Digital debuts: New sites and apps at SXSW Interactive
include (clockwise from top) Collecta, LaDiDa and Lokast.

Georgia Tech Music Intelligence Lab, LaDiDa has users sing their
original lyrics into the mic on an iPhone, which it then analyzes
and automatically creates original background music to match.
It even uses pitch correction to help the vocally challenged.

Users can select the musical style—from piano pop to various
versions of rock—but each resulting song is distinctly different
from the other.

The “reverse karaoke” app launched last October for $3 and
received an update last month. Users can share their songs on
Facebook, but the company will introduce new sharing fea-
tures at SXSW.

CEO Prerna Gupta says Khush hopes to team with artists to
eventually sell artist-branded background music to add to the app
and promote singing contests among fans. The app is a finalist
in the Accelerator contest, e

OTHER DIGITAL
CONTENDERS

Many other companies are attending SXSW to
show off their wares. Here's a brief roundup of
other notable contenders.

MOG, which launched its All Access subscription
music service last year, will announce updates to
the service and give attendees rides in a pimped-
out van called the MOGMobile. Recent “artists of
the day™ highlighted by MOG's Web editors include
Kid Cudi, the Morning Benders, the Bar-Kays and
Peter Gabriel.

Several digital-music-services companies

designed to help emerging and established
artists do anything from sell concert tickets to
market on social networks will be in attendance,
including BandCentral, Kickstarter, Songkick
and Next Big Sound.

Building off the success of Twitter will be
companies that add new niche capabilities to the
“life streaming” practice, including DotSpots,
which lets users add comments, video, photos and
files to news stories online; and Flavors.me, which
aggregates multiple online profiles into one
manageable identity.

Heatwave Interactive will promote a new
Facebook game called “Platinum Life," a social
game in which users pretend to be hip-hop

industry moguls. —AB

June 15-16, 2010 « Edison Ballroom ¢ NYC

Join Billboard and Adweek at the 2nd annual Music & Advert‘ising_:':}"'
Conference to explore how big brands, artists and music supervisors

are benefiting from working together!

TOP REASONS TO ATTEND:

* Network with top brand marketers, artists and music supervisors
*» Learn the process of placing music in advertising
» Find out how to make the rights to your music more accessible

» Hear how brands turn to music to amplify their marketing message

« Discover how to target brands in specific sectors such as automotive,

apparel, video games and MORE

CONFERENCE SPONSORS: ~—
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[y —
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MEDIA SPONSORS:

ROSSELLIS, 7} (5 maeon

A CONVERSATION WITH:

STEVE SCHNUR

Worldwide Executive of
Music and Marketing,
Electronic Arts

$375 Early Bird Rate - Register By March 19 & Save!

MusicAndAdvertising.com

www.freedowns.net

For Registration Information: Lisa Kastner LKastner@Billboard.com 646.654.4643
For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718
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TALKING
DIGITA

BY THOM DUFFY

Three years after Twitter emerged as a
breakout technology at the South by
Southwest conference in Austin,

s with 140-

f news throughout
O Evan Williams

will return
speakers at

While the confab marks its 24th year, SXSW Interactive
launched in 1994 as part of

e music conference’s expansion into

film and multimedia W now showcases cutt

-edge tech-

nology through spe s, panel discussions, a trade show and

awards. The event will run March 12-16, dovetailing with the over-
all conference (March 17-21)

GOpening SX
by Danah Boy

Talkers on tap: Spotify CEO DANIEL EK (left) and Twitter CEO
EVAN WILLIAMS will address attendees at SXSW Interactive.

impact of social networks, Boyd works at Microsoft Research New
England and is a fellow at the Harvard University Berkman Cen-
ter for the Internet.

“My research examines social media, youth practices

network sites and

sions between public and private, soc
other intersections between technology and society,” Boyd
says on her Web site.

On March 14, Des

Valerie Casey w

ners Accord founder/executive director

note address. The Designers Ac-

cord describes itself as “a global coalition of designers, educa-

tors and business leaders working ther to create positive

environmental and social impact. ey has been named a

“Hero of the Environment” by Time magazine.

i collabo-

“My work focuses on new ways to problem-solve

rate,” Casey says on her Web profile, “Even though my ap

theory-based, 1 like prototyping ideas more than just talk-

them.”

Twitter’'s Williams will pa

icipate March 15 in a keynote
by Havas Media Lab director Umair Haq
Prior to launching Twitter, W -founded several d

terview conduct

liams ¢

tal companies including Pyra Labs, which created Blogger's
authoring software. Haque is founder of Bubblegeneration,

which describes itself as a Web site abo
bus

corporate strategy,

ss strategy, business models, innovation, venture cap-
ital and theory.”

Lastly, on March 16, the SXSW Interactive keynote address will
be presented by Daniel Ek, co-founder/CEO of the online music
service Spotify.

In addition to the keynotes, panels and parties, here are other
highlights of SXSW Interactive:

wal Microsoft BizSpark Accelerator will
ify the best new products in social media, mobile apps,V

b
entertainment and other areas. On March 15, more than 30 com-

toid

ill demonstrate their products and technologies for j

*es. The following day, one dozen comp:
chosen for a final round with a winner named at the conclusion

of the competition.

The Web Awards will be presented March 14 to contenders that
signed in 2009.

were launched or completely r

The ScreenBurn Arcade, which will take plac

ughout SXSW
Interactive, provides attendees with news on the videogame busi-

nes allows them to try their hand at the latest technology. It
XSW Game De-

sign Competition. e

alsoincludes the second annual ScreenBurn at

You’'ve been my hero for years.
I've always loved your music and
respect your commitment to keep
Western Swing alive. Here’s to

another 40! Or at least maybe 20.
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soothing décor
flawless design

sublime amenities

what can we do for you?

RHE

i E W

overnight or over time

203 impeccable guest rooms and deluxe suites
interior design by David Rockwell

flat-screen TVs in all bedrooms,

bathrooms & living rooms

24-hour room service from Riingo® and

award-winning chef, Marcus Samuelsson

The Alex Hotel 205 East 45th Street at Third Avenue New York, NY 10017

212.867.5100 www.thealexhotel.com ©2010 The Alex Hotel

“The“Jeading"Hotels of the'World
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The Squeak

We can help stop the madness with a

Debt Consolidation Loan as low as 9.9% APR.

Like the itch you can't quite reach, Starting at 9.9% APR, this loan

or a squeak that just won't stop or is the smart, logical way to dump
your neighbor’s prolific hole digging other lender loans and their insanely
pooch, living with debt is enough to high interest rates. Visit us at

drive you nuts! www.firstent.org or call us at

; 888.800.3328.
But you can stop the madness with a

Debt Consolidation Loan from Don’t procrastinate, your chance
First Entertainment. at sanity ends March 31, 2010.

FIRSTENTERTAINMENT
= mmm CREDITUNION

An Alternative Way to Bank),

*APR = Annual Percentage Rete. 9.90% APR is the preferred rate for loan omounts of $500 to $20,000. Maximum ferm is 36 months. Not all members maoy qualify for the preferred rate; other rates and terms may apply. All loans

subject fo credit approval. Loan offer valid January 1, 2010 through March 31, 2010. Loon proceeds may not be used 1o refinance existing First Enterfainment Credit Union loans

If you're reading this ad, you're.eligible to join.


http://freedowns.net/

Wide awake: Asleep at the Wheel today features (from
left) DAVID MILLER, EDDIE RIVERS, ELIZABETH
McQUEEN, DAVID SANGER, JOHN MICHAEL WHITBY,
RAY BENSON and JASON ROBERTS.
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ASLEEP AT THE WHEEL
SWINGS THROUGH
40 YEARS OF AMERICANA

BY DEBORAH EVANS PRI

WHEN ASLEEP AT THE WHEEL
frontman Ray Benson started a
band in Paw Paw, W.Va., in 1970,
he had no idea that 40 years later
he would still be at the helm of one
of America’s most adventurous
musical outfits. » During a four-
decade career, the band has earned
nine Grammy Awards, launched a
critically acclaimed theatrical
production, performed with
everyone from Willie Nelson to
President Barack Obama to the
Fort Worth Symphony, released
more than 25 albums and has had
an airport roadhouse named after
its frontman.

“At times it feels like it was yesterday and at times it feels
like a hundred years ago,” Benson says. “If I look back to
1969 when I quit college and said, “This is what we're going
to do,’ it’s hard for me to believe that it all happened way
beyond my expectations.”

Those initial expectations were rather modest. “I was hop-
ing thatin 10 years | would have enough money to buy the farm
that I lived on and go back to farming and teach musicin a
music store. That was what | was considering would have been
a very successful career, if I got a 10-year run of playing and
making records,” he says. “But it just kept going and there's
more to be done.”

Asleep at the Wheel will celebrate the band’s history, as
well as Benson's 59th birthday, at his annual invitation-only
birthday bash March 16 in Austin, during the South by South-
west conference (see story, page 36).

As successful as the band has become, Benson is never con-
tent to rest on his laurels. He enjoys dual roles as a thriving
musician and successful businessman, having opened Bis-
meaux Studios in 1989 and launched Bismeaux Records in 2006

www.freedowns.net

while the group has kept on touring and recording. The most
recent release from Bismeaux's is “Esta Bueno,” the firstalbum
in 10 years from the Texas Tornados, the band once described
as the first “Tex Mex supergroup,”

Asleep at the Wheel, meanwhile, teamed with Nelson for the
2009 album “Willie & the Wheel,” fulfilling a longtime vision
held by renowned producer Jerry Wexler. Before his death in
2008, Wexler had chosen the classic western swing songs that
Nelson and Asleep at the Wheel recorded for the album. Wexler
had conceived the collaboration in the early '70s, when Nelson
was signed to Atlantic Records, the producer’s longtime home.
The set earned a Grammy nomination for best Americana
album. Another “Willie & the Wheel" project is already in the
works and will be released next year.

“Ray is just a really smart guy and he knows how to create a
strong, stable business and is just a brilliant entertainer as
well,” says Bismeaux business manager Peter Schwarz, who
has been with the company since 2001. “He’s really got the
whole package of creative ability and business sense.”

It all started when Asleep at the continued on >>p36
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As thousands of fans descend on
Austin for the South by Southwest
(SXSW) conference, artists from Bis-
meaux Records, the label founded by
Asleep at the Wheel founder/front-
man Ray Benson, are set to
showcase at the event. Bis-
meaux acts will also per-
form at the annual birth-
day bash for Benson, an
invitation-only benefit
show that this year marks
Asleep at the Wheel’s
40th anniversary.
Benson's party raises
money for Health Alliance for
Austin Musicians, which provides ac-
cess to affordable health care for
uninsured artists. “One of the things
I've always been very involved in is
the health of our musicians. Health
insurance is the first topic on every-
body’s list these days,” Benson says.

BENSON

“Everybody needs health care. So we
formed HAAM.”

This year’s event will take place
March 16. Asleep at the Wheel, the
Texas Tornados and Carolyn Wonder-
land from Bismeaux, along
with Raul Malo and J.D.
Souther, are among those

performing or the in-
vited guests.

“| get onstage with
my band and a bunch
of others and invite

people up to sing two

or three songs and raise

money,” Benson says. “We

don’t charge anybody anything, but

we do tell them to donate to raise some
money for HAAM.”

Benson didn’t host the event last
year because Asleep at the Wheel was
touring with Willie Nelson in support of
its “Willie & the Wheel” CD. He’s look-

BENSON’S BIRTHDAY BASH

Party For Wheel Frontman Benefits Uninsured Musicians

ing forward to resuming the festivities
this year. “HAAM serves over 1,000 mu-
sicians for health care and dental care,”
he says. “It’s saved people’s lives.”
Wonderland will perform her SXSW
showcase March 17 at Momo’s. The
Texas Tornados, reunited with surviv-
ing members Flaco Jimenez and Augie
Myers, have events planned to pro-
mote their new album “Esta Bueno,”
produced by Shawn Sahm, son of the
group’s late co-founder Doug Sahm.
On March 16, the Tornados and Ben-
son will host a Q&A session at the ME
Television studios and play an in-store
at Waterloo Records before appear-
ing at Benson's party. The group’s
March 19 SXSW showcase is at Kenny
Dorham’s Backyard. Asleep at the
Wheel and the Tornados will also ap-
pear on Michael Nesmith’s Video
Ranch webcast, which will be filming
during the conference. —DEP

from >>p35

Wheellanded a gig opening for Alice Cooper and
Hot Tuna in 1970. A year later, it was coaxed into moving to Cal-

the originators of western swing like Tiny Moore. We learned
from them. Then we were so broke, we took a job backing up

ifornia by Commander Cody, leader of Commander Cody & His
Lost Planet Airmen.

“The move to the West Coast was really good," Benson says,
“and the big break was when Van Morrison mentioned us in
Rolling Stone. All of a sudden there were these record companies
from L.A. going, ‘Who is this Asleep at the Wheel?" "

Benson says the California chapter was an important time in
the band's history. “We met a peer group—Commander Cody,

Stoney Edwards, and that put us on an incredible journey where
we wound up backing Freddie Hart, Connie Smith, LaWanda
Lindsey and Dave Dudley as a country western backup band. That
was an education in itself.”

In 1973, the same year its debut album, “Comin’ Rightat Ya,”
arrived on United Artists, the band made a pivotal move that
would define its career. At the invitation of Nelson and Texas
Tornados co-founder Doug Sahm, Asleep at the Wheel moved

Dan Hicks & the Hot Licks, Elvin Bishop—but we also got to meet

to Austin,

“We went to Austin and played and just fell in love with Texas,”
Benson recalls. “Willie and Doug were both [saying|, ‘Oh, yeah,
you could do this here.” Willie would put us on shows. Doug was
just a great friend and told us what the scene was like.”

The move greatly benefitted Benson and the band kept hon-
ing its sound. “What took root in Paw Paw, W.Va., came to full
bloom in Austin,” Country Music Hall of Fame and Museum
director Kyle Young says. “From Count Basie to Bob Wills,
Asleep at the Wheel has explored the best of the American song-
book, western swing style. Over these past 40 years, Ray Ben-
son has followed his heart down Route 66 and far beyond to
build a lasting musical legacy for himselfand all the great play-
ers who've taken a turn with the Wheel.”

Through the years, the band recorded for multiple labels in-
cluding Capitol, CBS and Arista Nashville, only finding sporadic
success at radio with such songs as “Choo Choo Ch’ Boogie," “The
Letter That Johnny Walker Read” and “House of Blue Lights.”

Although the band developed a reputation as one of the best
live acts in the business, finding a home on radio has always been
a challenge. “We were too country for rock'n’roll and too long-
haired and weird for country,” Benson says. “So there was no place
for us, But what happened was our first or second single, Take
Me Back to Tulsa,’ started playing in Tulsa, so all of a sudden peo-
ple in Oklahoma liked us. When the record came out, people who
understood what we were doing were [saying], ‘Wow! These young
long-haired weirdos named Asleep at the Wheel are playing Bob
Wills music.” That's when we found out just how popular Bob
Wills was. We knew how great he was, but we didn't realize he
was the Elvis Presley of Texas, Oklahoma and the West Coast.”

The band’s appreciation for Wills and continuing efforts to
keep his legacy alive are a consistent thread through the group's
career. In 1993, it recorded “Tribute to the Music of Bob Wills”
for Liberty Records featuring such names as Garth Brooks,
George Strait and Vince Gill. In 1999 the band released “Ride
With Bob” on DreamWorks, featuring the Dixie Chicks, Dwight
Yoakam, Squirrel Nut Zippers and Manhattan Transfer, among
others. The project netted two Grammys. It was accompanied
by a longform video, “The Making of Ride With Bob,” which
captured a regional Emmy.

In 2005 the act launched one of its most

continued on >>p38
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Ready to roll: Asleep at the Wheel’s roster in 1970
featured (top, center) RAY BENSON; (middle row, from
left) LEROY PRESTON, DANNY LEVIN, CHRIS
O'CONNELL, SCOTT HENNIGE, FLOYD DOMINO and
TONY GARNIER; and (front row, from left) LUCKY
OCEANS, BILL MABRY and LINK DAVIS JR.

from >>p36 ambitious projects, “A Ride With Bob: The Bob Wills
Musical,” written by Benson and Anne Rapp. Benson had met Wills
briefly, but was on his way to visithim in 1974 when Wills got sick
and had to cancel. He died before the meeting occurred. The play
is based on how that conversation might have gone.

“There's 39 or 40 people, including musicians, technicians,
lighting, costumes,” says Benson, who stars in the musical along
with the other band members. “We've played San Francisco. We've
done Texas, New Mexico, Arkansas and Oklahoma. The last tour
of Texas, we did 14,000 people in 10 days . . . and they keep com-
ing back. We're probably going to film it in the fall. I've got some
marquee actors who are going to come in and do cameo roles.”

“A Ride With Bob" has been performed the past two years at
the Grand 1894 Opera House in Galveston, a 1,040-seat venue
that's the official opera house of Texas. “We brought it in as part
of our season, then brought it in again because it was so popu-

lar,” Grand executive director Maureen Patton says. “Then this
year we opted to just bring in Asleep at the Wheel's concert.” (The
band will perform April 16.)

The premise of “A Ride With Bob” piques curiosity, Patton says,
“Whenever we hear a story about a chance meeting or a missed
opportunity, it just pulls us in,” she says. “We want to find out
more. We want to know the rest of the story. And Ray is so engag-
ing, he connects with the audience on every level.”

Benson, standing at 6 feet, 7 inches, has always been a larger-
than-life presence onstage, and through the years, he's continu-
ally attracted a talented troupe of musicians. “I think my greatest
talent has been the ability to convince people to come join this
crazy thing,” Benson says.

The current lineup features fid-
dler Jason Roberts, pianist Dan Wal-
ton, steel guitarist Eddie Rivers,
drummer David Sanger, vocalist/
rhythm guitarist Elizabeth McQueen
and bassist David Miller. The band
has graced stages everywhere from
clubs and fairs to performing arts
centers with symphony orchestras.

“I first began working with Asleep
at the Wheel in 1990," says inter-
national festival producer Judy Seale,
president/CEO of Judy Seale International. “Our first tour to-
gether was to Kumamoto, Japan, for the Country Gold Festival.
I've toured with them twice in Japan and Switzerland, plus trips
to Brazil, Denmark, Norway, Holland, Germany and Latvia. From
the perspective of my international buyers, they want quality mu-
sicians and the majority of my events want ‘traditional’ country
music with fiddle, pedal steel and stand-up bass. They continu-
ally change their show so that it stays fresh and current.”

With 40 eclectic, but successful years to their credit, Benson
and his band have become synonymous with good music and
good times. With that in mind, food service company Delaware
North opened Ray Benson's Roadhouse last year in Austin-
Bergstrom International Airport. “They appeal to a broad base of
fans and have a huge following worldwide,” Delaware North dis-
trict manager Terry Mahlum says. “They seemed to be a perfect

‘I think my greatest
talent has been the
ability to convince
people to join
this crazy thing’

—RAY BENSON,
ASLEEP AT THE WHEEL FOUNDER

fit for our new bar theme, plus Ray is a local, which fits our vision
of supporting local businesses.”

In addition to leading the band, Benson has produced other
artists and worked in film, TV and commercials. He's also active
at the helm of Bismeaux. “The way we got started as a label was
by default,” Bismeaux’s Schwarz says. “Ray was producing an
artist and the record label stiffed us with the bill. Without even
hearing the record, they just disappeared, so we realized that we
could take a lead and just try to put the record out ourselves and
itdid really well. That's where we stumbled on this model of find-
ing alot of talent in Austin and becoming an artist-run label. We
have not created the label with a very specific type of music in
mind. Ray’s taste in music is very
open, and the label's future is going
to reflect that.”

The Bismeaux roster includes
Asleep at the Wheel, Jason Roberts,
Carolyn Wonderland and the Texas
Tornados. “We've been working on a
CD with Leon Rausch,” Benson says
of the Wheel’s next project. “Leon is
the last remaining Texas Playboy vo-
calist and he's a good friend of ours.
He's 82, still vibrant and creative.
We've cut 12 songs. We'll start mix-
ing itin April and try to have it out by the summer.”

After 40 years, Benson still can’t imagine doing anything else
but making music. “I'm alousy fisherman and a mediocre golfer,
5o I like to do something I'm good at,” he says with a laugh.

“There were some lean times, but [ always felt like there was
so much more to give and the real determinant was the fans. Peo-
ple would come up to me and say, ‘Don’t quit, Ray! You guys are
the last vestige of not only western swing, but of a touring band
that plays roots Americana music, brings something new to it
and keeps the tradition growing.'

“I could have quit a hundred times and probably done OK, but
the burden of responsibility is what kept me in it. The burden of
responsibility for the music that was passed on to me by the gen-
erations before really weighed on me. It's a real honor to have
that ability, that potential and the chance to do that.”
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From Antioch to Austin, it has been a greatride.
Thanks for taking us along.

Your friends at Goldring, Hertz & Lichtenstein

Goldring, lertz & Lichtenstein
450 North Roxbury Drive, Eighth Floor
Beverly Hills, California 90210
Phone: 310 271 8777
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Congratulations!

Chevron would like to thank Ray Benson
and Asleep At the Wheel for making great
western swing and country music over the
past 40 years and allowing Chevron to be
a part of the musical A Ride With Bob.
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MEMBERS OF HIP-HOP'S ELITE
took the stage last September at
Brooklyn’s Academy of Music as
part of VH1’s sixth annual Hip-
Ilop Honors to celebrate the 25th
anniversary of prominent hip-hop
‘label Def Jam Records.

But one standout performance was by one of the label's leg-
endary groups: Public Enemy. Backed by the Roots and mem-
bers of Street Sweeper Social Club as well as PE’s STW group,
Flavor Flav, wearing a white tuxedo, top hat and trademark
clock, took the stage with longtime partner Chuck D and
SSSC's Boots Riley for an electrifying performance of “Rebel
Without a Pause” from PE’s 1988 rap classic, “It Takes a Na-
tion of Millions to Hold Us Back.” The album has sold 722,000
copies in the United States since Niclsen SoundScan began
tracking sales in 1991.

Today, PE is celebrating an anniversary of its own, as 2010
marks the 20th anniversary of the act's politically driven third
album, 1990's “Fear of a Black Planet.” The
set has sold 561,000 units since 1991, ac-
cording to SoundScan, but there are
reports that it sold 1 million copies
inits first week, which was before

SoundScan began tracking sales.
It debuted at No. 40 on the Bill-

XV EN sPECIAL FEATUREl

BY MARIEL CONCEPCIO

BLACK
PLANET

board 200, peaked at No. 10 and was certified platinum by the
RIAA for shipment of 1 million units.

“Chuck D had this concept for the cover of ‘Fear of a Black
Planet'—the idea was to have two planets eclipsing: the Public
Enemy planet and the Earth,” recalls Cey Adams, creative di-
rector for Def Jam from 1984 to 1999. He adds that a NASA il-
lustrator was hired to create the cover. “It was so interesting to
me that a black hip-hop act did an illustration for their album
cover. At that time black hip-hop artists, for the most part, had
photos of themselves on their covers. But this was the first time
someone took a chance to do something in the rock’n’roll vein.”

To match its wrapping, “Fear of a Black Planet" contained
lyrical themes concerning organization and empowerment
within the African-American community, while presenting crit-
icism of social issues affecting African-Americans at the time.

To present this message-heavy concept, the group released
tracks like “Fight the Power," which was first available in 1989
on the soundtrack to the Spike Lee film “Do the Right Thing”
and arguably the group's biggest hit. (It reached No. 1 on the
Hot Rap Singles chart and No. 20 on Hot R&B/Hip-Hop Songs.)

“I think that between the statement Spike was making with
the film and the statement Public Enemy was making with
the song, you knew it was beyond powerful,” says producer
Gary “G-Wiz" Rinaldo, a former member of PE’s in-house
production team the Bomb Squad.

Former Def Jam director of publicity Bill Adler concurs.
“That song really enriched the movie and vice versa. That

was a hell of a marriage right there—that was

MARCH 20, 2010 | 41
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TWENTY YEARS AFTER ‘FEAR OF A BLACK PLANET,
FORMER PUBLIC ENEMY COLLABORATORS AND
COLLEAGUES CELEBRATE ITS ANNIVERSARY

one of the greatest uses of a song in a movie in the history
of cinema as far as I'm concerned,” he says.

In addition to being featured in the film, the song continued
to cement the group's political stance: “Elvis was a hero to most,
but he never meant shit to me, you see/Straight-up racist that
sucker was, simple and plain/Motherfuck him and John
Wayne/'Cause I'm black and I'm proud,” Chuck D raps atop
the Bomb Squad’s scratch-heavy, sample-layered beat.

“Chuck changed the game lyrically for recorded music the
same way [Bob] Dylan brought poetry to rock—it was revolu-
tionary,” says Tom Morello, formerly of Rage Against the Ma-
chine, and now a member of SSSC. The ‘Elvis was a hero to
most’ line is a highlight—I couldn’t believe anyone was saying
that out loud because it was exactly what I'd been thinking.”

It was these types of racially charged statements that attracted
amedia firestorm shortly before the album’s release.

“The summer of 1989, leading up to the creation of ‘Fear of a
Black Planet,’ was a rough time,” recalls Adler, who worked at Def
Jam from 1984 t0 1990. “[PE member| Professor Griff gave anin-
terview [in the May 22 edition of the

Washington Times] where he said

some anti-Semitic nonsense and cre-
ated controversy. Partly, that's what fu-
eled the writing of ‘Fear of a Black
Planet.’ If you listen to the track ‘Wel-
come tothe Terrordome,’ that's Chuck’s
direct response to the problems the
group struggled with leading
continued on >>p42

Welcome to the
Terrordome: SIW
members flank Public
Enemy’s FLAVOR FLAV,
TERMINATOR X and
CHUCK D (from left)
circa1990.
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from >>p41  uptothealbum. Itwasavery
wild time for PE."

The group was on the road when Griff’s
comments were made public, raising a host
of issues for the tour. “We were touring and
my insurance went from 55 cents a person
to $1

one of PE’s early promoters. “Stuff was

5 a person,” recalls Darryll Brooks,

blown out of proportion, but they adjusted
their ideal to accommodate their identity.
Griff had to get out the group and it got real
dark for a minute.”

“I found that the people who were most
excited by PE controversies were the ones
who knew the least about Public Enemy’s

advanced politics, lyrical inventiveness and

sonic brilliance,” says Harry Allen, a hip-hop
activist and self-professed media assassin
who worked as PE’s publicist.

But while the album was loaded content-
wise, the production was a lot more “com
mercial,” according to producer Keith
Shocklee, who helmed the tracks “Fear” and

“Terrordome.” “Chuck D had a lot of things
he wanted to get off his chest, but for me, 1
just wanted to get lots of interludes and
bridges and B-sections in there,” he says.
“For ‘Fight the Power,' I used a lot of light
samples, not like what we did with [*Na-

on" track] ‘Bring the Noise.” Because of
that combination the album became more
critically accepted.”

Adding to the more lighthearted tone of
the album was one of music’s greatest hype
men, Flavor Flav, who colored the group's

s with his witty ad-libs.

“Flav’s the hype man and Chuck’s the
rapper—they help each other out. I don't
know if the message would be as powerful
if Flav was hyping around alone or Chuck
was rapping alone,” Run-D.M.C.’s Joseph

“Run” Simmons says. “The music is just

so powerful, so amazing, and it just speaks
for itself.”

Former Def Jam staffer Adams agrees.
“That’s the thing that makes them special

it's a combination of Malcolm X and Martin

Lawrence, with Flav there for comical relief
and Chuck giving everybody a history les-

son,” he says. “One without the other

would've meantt
over—people gettired of being preached on.”

Still, it's Chuck D’s vi
“Fear of a Black Planet” and the place it holds

eywould've probably been

ision that dominates

in hip-hop history.
“Itall ca
" says former Bomb Squad producer

1e down to Chuck—he’s a ge-

Vietnam” Sadler, who helped create the
[ P

really change cadence. The music is time-

album. “He’s one of the few MCs that can

s and has so many layers to it. You can lis-
ten to it 100 times and hear something
different every time.”

“They are one of the greatest rap groups
of all time and the only important break-
through artist of their kind to have a sig-
nif

ant political message,” says Rick

Rubin, who signed PE to Def Jam on the

strength of Chuck D’s radio show on Adel-
phi University’s WBAU Garden City, N.Y.,
and an independent single. “No other rap
artist has had their power musically, lyri-
cally and with such conscience.”

Adams adds, “Other than Run-D.M.C., no
one had a thre:
time. The quality PE had as a band is what
made them withstand the test of time. They

album success rate at that

delivered a serious message but didn’t take
themselves too serious—they still wanted
people tolaugh. Plus, you just couldn’t deny
those beats.”
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Public Enemy No. 1:
PE’s lyricist and
visionary, CHUCK D.

PUBLIC ENEMY’S PROPHETIC FRONTMAN CHUCK D ON MILESTONES,
GOING INDEPENDENT AND THE FUTURE OF HIP-HOP

BY GAIL MITCHELL

At the end of “Pirate Radio”—the 2009 feature filn
North Se

quo. Among

an array of albums is displayed: iconic sy

the albums on display is Public Enemy

W election ofits first black presider

still wrestl

t as relevant in the 20 years since its
the Ri

arion call

“Fear” remains

d in the Spike Lee film “Do

Power” (immortaliz

a Joke.” And

ill sounding that c

69th, 70th and 71st tours this year,
the pioneering rap group is as busy as ever. Through its SLA
digit

benefit album “Kombit pou Haiti,” with proceeds donated to the

barking on what will be it

I label (SLAMjamz.com), Public Enemy recently released the

Lambi Fund in Haiti. Coming in the spring: a “Welcome to the Ter-
rordome” three-CD/three-DVD boxed set comprising the last 12 years
of PE musicincluding live tracks, videos and documentaries; a Chuck
D solo albu Mistachuck: Don’t Rhyme for the Sake of Riddlin’,";
and “It's Back to a Million of Us to Hold a Nation,” by PE backing
band, the baNNed. The forthcoming instrumental set reinterprets
PE's 1988 classic, “It Takes a Nation of Millions to Hold Us Back.”
That's not counting a radio show launched last November on
WBAI.org—"AndYouDontStop!"—with plans to expand across the

im,

Pacifica Radio network, a podcast on iTunes and work on three other
key ventures. Those include SellaBand, a Web site that allows the

eral publicto invest in artists (PE has raised more than $57,000 for its
next album from investments in $25 increments); the Chuck D and
Gary "G-Wiz" Rir
site focusing on the history of classic rap; and Figh

1aldo-created Web site HipHopGods.com, an archive

ThePower.org, a
nonprofit company established by Chuck D to continue to fight for
artists’ rights in terms of publishing, copyrights and masters owner-
ship. In an interview with Billboard, Chuck D reflects on the creative
climate that spawned “Fear,” PE's early global stance, the Internet rev-
olution and the evolution of rap and hip-hop.
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about a '60s illegal rock’n’roll radio station in Europe’s
mbols of musical independence that bucked the status
’s 1990 treatise, “

Fear of a Black Planet.” m In a country

itand o 1ic strife and war,

on, econo

ing racial ter

1e 1ts ti
ght Thing”), “Welcome to t

ree semina ¢

release, along sing

Terrordome” and “911 Is

1an, Chuck D.

is Public Enemy and its dedicated fronts

like when

re: What

k Pla

as the industry clin

“Fear of a Blz

I was born 20 years ac
I'here were six major record companies; Def Jam was with Sony [CBS)]
at that particular time. And it was the beginning of creating different
techniques in how to present rap to a world marketplace through a
major. My biggest thing—in using Def Jam with the Sony machine—
was to market to the world, not just the U.S. This was totally new at
that time. Everything to that point was about how to handle things do-

mestically. But my thing was if Sony is all over the world, there's got to

be some kind of viral way that we can introduce what this thing is about.
And this thing was breaking down Dr. Frances Cress Wesling's
color confrontation theory about race and compressing it into the

previously adolescent space of rap music and hip-hop. As a concept

ear” chall

album, *

ged the purity of race by stating the world was
a planet of color that was not inferior to the Western status quo. Be-

fore we started “Fear,” we had one song, “Fight the Power,” put out

by [then-Motown chi /I Busby, and had to make up our minds

to go to work. So the next single we did was another stand-alone,
“W in October 1989. Then the rest of
“Fear” followed that thought-provoking vein. We began working on
itin January 1990;

elcome to the Terrordome,”

t came out in March.

Musically, this was a bold challenge, especially from the bowels of
rap, which was scorned and considered controversial with its presen-

tation. Even down to the album cover for which continued on >>p44
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ENEMY
FEAR OF A BLACK

ki W “Fear...is uncompramlsmg
-and nghteous It cemented PE as the

: all4time heavyweight champs .
Lof flery political Hip Hop.”
. —Tom Morello

(Rage Againstthe Machlne) :

";No' other rap artist has |
thelr power musically, lyrical
and Math such consciene

‘.‘Couragebus, Prolific and :ga :
. “Smglehandedly,

" the World is still in Fear!” .}
'—Dr. Dre (YO! MTV Raps) the MOST important group
s . in the history of Rap.”

“When Public Enemy spoke, P s

the world listened” % \ e
—Pete Rock : - I “A radical and
revolutlonary masterpiece.”

;‘Fear...not only holds up musically, —Lord Finesse

yrically and creatively
20 years later, it's still
completely current

lt s the planet | want to live on.’
—Scott lan (Anthrax)

“The climax to the “90s...
ten years before they ended.”
—Harry Allen

www.publicenemy.com  www.slamjamz.com
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from >>p42 a NASA space designer illus-
trated a black planet with the famed Public
Enemy logo eclipsing the earth as we know it.
In hindsight, people say, “Wow, OK, that was
deep.” Back then—given the audacity thata rap-
per could see that deep—there were people who
would look at us and say, “There go them smart
niggas.” We were like, “Yeah, we're smart nig-
gas who will bust your ass.” That was our atti-
tude and still is our attitude.

In terms of rap itself, who were your con-
temporaries then?

It was the golden age of hip-hop in terms of di-
versity and balance. Queen Latifah, N.W.A, Big
Daddy Kane had all made their mark during what
was probably the most diverse three- to five-year
period. Artists carved their own niches, strove
to be different from one ano

r by creating their
own molds. They weren't affected by the mar-
keting and promotional protocol of record labels
that said, “In order for you to make the charts
and get on TV, you have to be similar.”

en we toured in 1990 it was with Kid "N
Play, Heavy D & the Boyz, Digital Underground,
EPMD. Groups toured with each other who did-

n't necessarily line up in their philosophies. It
was the total extreme between one another.
Then acts like Naughty by Nature came out in
1991 as introduced by Queen Latifah; Ice Cube’s

tin 1990 as he leaves

solo record comes ot
N.W.A, so it wa

When [ said,
dome,”

a turning point into the '90s.

“Welcome to the Terror-
it was an introduction to the '90s;
that's what that song is about. As we were
getting into the '90s, it's “Hey, OK, we made
it through the terrordome, but there’s going
t of people like us.” And it
a test. And whether we got out of that

tobe atestforal

wa

decade unscathed is a point of debate because

Fighting the power: Public Enemy’s DJ,
TERMINATOR X, onstage circa 1990.

that was a rough decade on us. It affects us
even to this point now.

How so

Well, we fell asleep for eight years with [President
Bill] Clinton [laughs), and then got the hell
smacked out of us with eight years of [President
George W.] Bush. So now we have a year of Pres
ident Obama and haven't embraced that fully as
a people, as a black demographic in this country.
We're kind of shell-shocked and don'tknow where
to start. Meanwhile, he’s up there on the dart board.

So were opportunities missed then—and
being missed now—in terms of bringing rap
back to its socially conscious roots?

Obviously. Rice, bread and crumbs are all on the

floor. But you've got to live on, persevere. You

can't give up the fight. Like Bob Marley said, you

have to keep going forward. You have to try to in-

form asmuch

s possible even though you might
be going through alot of mass distractions.
Thatwas part of the purpose of us doing “Fear.”
We knew it was going against the odds. Buteven
though we signified and recognized a movement
of people wanting to equip themselves with in
formation to go forward, I think that became tk

far and the few. The climate we have now may

not be as clear as it was in 1990 when you at least

had people who said, “I know who [ am and know

tto get to. If somebody else gets th

where [ w

e

and they're in my same bracket, I can dig that

too. That's cool; maybe they can pull me for-
The individualism that happened between
1990 and 2010 has kind of left alot of people way
behind the starting line.

ward.

The go-for-self period in the "90s has a lot of

people on the outside looking in. Music-wise, it

was the beginning of the eradication of a wave
of independence that really made certain acts
stand out. The majors picked them and found
the cookie cutter: “This is the way you make a
big rap act.” Itjust became kind of contrived with
the majors saying, “We've got 40,000 pieces of
12-inch vinyl that we've got to promote at col-

lege. So we'll take maybe 550 cats from colle
fly them to Hawaii and hit them off, then we're
goingtotie up college radio.” So we go into a pe-
riod when money was supposed to be the thing
to fix everything. And that's what it was: a big fix.
And a lot of the passion started dripping out of
the bottom of the boat at that particular time, al-
though people started to see numbers,

That’s what “Fear” was saying: “It's a black

planet anyway. Once we know that, whatare you
it?

going to do wi

How didt

ear”?

e group flesh out the rest of

[t was just throwing out ideas; ideas were a daily

thing. It was a seven- to eight-year buildup. It

wasn't as intense as the cohesion behind “It Takes

a Nation” because we were touring and produc-
tion team the Bomb Squad had done X amount

of other music jobs, so everyone was getting frag-

mented. Not to say this was a job done on the fly.
er. And

when the time came to do the album, it was a

But every day I put micro parts toge

meeting collected into a four-week span, “OK,

what have you done for the last y

? Dumpwhat

" Then w embled it.

you've got on the table
There were so many sound bites and pieces
of micro information . . . It was a second-by-

second thing putting that album together. The
biggest complaint | had with the album was when
asound engineer at Sony turned down the deci-
bellevel on 800,000 tapes. It was unauthorized;
they didn't know the tapes were supposed to
bleed into the red. [t was one of the things  had
left that we didn’t delegate. I was in Europe at

the time. I would cringe when I'd hear s

meone
with one of those tapes.
“It Takes a

In the wake of No. 1 predecessor

Nation,” was the reaction to “Fear" what

you expected?

A lot of great things were said about the album,

including how much it sold in one week, which
meant nothing to me. People also immediately
began comparing it to “Nation.” However, our
whole thing was the minute we finished “Nation,”
. We
don't care if they hate this next one, We aren’t
doing what we did be-

we said we're never repeating an album twi

continued on >>p46

NNIVERSARY OF THE EARTH-SHATTERING RELEASE OF
PUBLIC ENEMY'S "FEAR OF A BLACK PLANET"

FROM ALL YOUR FRIENDS AT
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Do the right thing: PUBLIC ENEMY onstage with director SPIKE LEE (far right) in 1990, shooting the

video to ‘Fight the Power.’

fore because if we do what we
did before, people may as well buy that one again.

from >>p44

You were also ahead of the curve when it
came to the Internet. What prompted your
jumping into those then-uncharted waters?
Public Enemy was the first group to walk away
from a $1 million contract fwhen it left Def Jam
after 1998's “He Got Game”]. What the hell is a
$1 million contract when you don’t have control
of your shit? That $1 million is never going to
be spent by you. It's going to be spent on your
behalf by someone who's just pressing buttons
and pushing numbers. And at the end of the day,
you've got what? Because they've spent your
money trying to make their profit while you're
working on a percentage. That’s one of the
biggest reasons why I jumped into the Internet
in 1996.

In 1999, “There's a Poison Going On” was re-
leased on Atomic Pop Records, founded by Al Teller,
who helped sign Def Jam to CBS. Singlehandedly,
Public Enemy and Atomic Pop jump-started the
digital revolution by releasing MP3 files over the

Web. Then Napster emerged with the technology
to explode the technology. A lot of people said |
was nuts, Well, ifa tree is ata 45-degree angle and
it used to stand straight up, it doesn't take much
of a prediction to say it’s going to hit the ground.
And that's what we were saying: telling artists you
can set up your own label online. And if you can
also set up that record deal, do both,

It's real funny because today I read magazines
that talk about the top 100 Web sites, iPhone apps
and other Web gadgets. This is notabout me get-
ting credit. But you hear alot of things now about
the Internet that were said 10 years ago.

As we ventured into the world of independ-
ent content delivery, we recognized the majors
and corporate gluttons would slowly pour into
the digital territory and try to dominate with ana-
log tactics. Thus in 2009 Public Enemy engaged
itself with SellaBand to introduce a new revenue
fund-raising model.

It’s said that things happen in cycles. Could
another PE take off today?
There is a great number of artists and groups

spreading across the Internet ter-
rain. The question is, How much
of the attention span are they
going to grab onto? How much of
a base will they build for them-
selves? There will be a lesser
number but everybody has to
share lesser numbers now when
you have 10 million groups as op-
posed to 150 groups and every-
body's sharing the same space.

There were groups thathad 11
million in sales; now, numbers
like 1,162 make sense. But it's still
about building an audience one
by one. Independently, Public
Enemy felt that big business corporations had
glutted the promotional road. So we built Pub-
licEnemy.com for a direct connection; we cut
out the middleman, so to speak.

And that's what I tell a lot of acts today: “Itall
begins with you. You don't get to a million until
you go past one.” Then it's “How do we get that
person and others attached to our model and
make them a fanatic of the brand we're trying to
present?” And after that, “How long can we keep
them? What else do we do to keep them other
than throwing an audio file or video at them?”

If you're a rap act that only stays in the U.S.,
you've got limited places to go. You've got to ex-
pand your game to the whole field. Ifyou're able
to work the world solidly, that's going to be two
to three years in itself.

We traveled to 30 countries in our first three
years. We knew we couldn’t get any national help
first. So we said, “We have to go on the path that
will help build us.” Other groups have followed
that pattern like the Roots, Gang Starr, Cypress
Hill . . . traveling the world and then coming
back inside the States, Look at the Roots, They

have a world base, came inside and now they're
doing the Jimmy Fallon show.

Why does “Fear” continue to wield such
an impact?

“Fear” was the second half of a back-to-back
“movement” of albums that immediately sig-
nified that rap could be as significant an album
genre as rock, forcing respect. It was a musi-
cal and political statement that resonates to
this day.

Rap and hip-hop altered the musical sound-
scape audibly and visually with shrapnel impact
from many different directions. Beyond the
music, the culture was ingrained into many
hearts, heads and souls as an equalizer: The
themes screamed for it and freedom. By the time
“911 Is a Joke,” led by Flavor Flav, was released,
hip-hop and Public Enemy proved that rap could
say something and sound good—make you think
and dance all at once.

What's your take on today’s rap/hip-hop?
Where it is headed?

Rap and hip-hop evolved as the rebellious
music against the elite status quo of dominant
popular music. But it now sounds like the
music it originally rebelled against. Once the
price tag is applied as the ultimate goal, true-
ness can be elusive.

In the 1990s somebody smelled money and,
justlike with the gold rush, led a 15-year strip-
ping of the ecosystem that the culture organi-
cally stood on. Maybe it should have been “Fear
ofa Rap Planet: Welcome to the Terrordome.”
There are thousands of rap artists across My-
Space, YouTube and Facebook who have
adopted creative borders. But there are many
more who have rejected them. Rap still has fan-
tastic potential,
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Congratulations

PUBLIC

ENEMY

~ On 20 years as they continue to Fight The Power.

| Fear Of A Black Planet has influenced millions
with its socially impactful lyrics and sonic text?ures; ,

o Reach Global is 'p‘r(')’ljd of its Iohg—term frie'nﬁship
-~ and music publishing partnership with -
S Pubhc Enemy, Chuck D and The Bomb Squad

.Mlchael Closter Scouﬁul‘)kand your Reach Global famlly

Chuck D photo: Tom Sheehan
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ALBUMS

GORILLAZ

Plastic Beach

Producer: Damon Albarn
Virgin Records

Release date: March 9
Gorillaz may have originated
as a way for Damon Albarn to
sidestep the limelight, but on
the cartoon group's third
album, “Plastic Beach," he very
much takes center stage. Self-
preducing for the first time, Al-
barn also sings more than on
previous Gorillaz releases, de-
spite an embarrassment of
riches on the collaboration
front. And, indeed, while con-
tributions from the likes of
Snoop Dogg and Lou Reed
initially catch the eye, it's Al-
barn's musical visicn that holds
the project together, While
Snoop’s laconic swagger
through the G-funk of "Wel-
come to the World of the Plas-
tic Beach™ is a world away from
the Goldfrapp-esque stomp of
Mark E. Smith’s “Glitter Freeze"
or the Arabian-tinged “White
Flag” (featuring U.K. grime
stars Kano and Bashy), what
emerges is a truly coherent, if
highly eclectic, album. More
than happy to engage the pop
mainstream (once heard, the
irresistible, day-glo chorus of
“Superfast Jellyfish” is never
forgotten), yet experimental

enough to satisfy the hipsters,
these cartoon characters just
made the first 3-D album of the
new decade.—MS
RAHEEM DeVAUGHN
The Love & War Masterpeace
Producers: various

Jive Records

Release Date: March 2
While most contemporary
artists are content to stay in
the same lane, Raheem De-
Vaughn veers across the dou-
ble lines on this ambitious
outing without ever losing
control. One-half social com-
mentary and one-half love
songs, “The Love & War Mas-
terpeace” channels the cre-
ative spirit of Marvin Gaye as
it conveys the search for inner
peace amid the everyday
challenges of recession, war,
racism and relationships.
Aided by Ludacris, DeVaughn
paints a powerful picture
about life in the hood on the
moving “Bulletproof.” The
singer next enlists such R&B
standouts as Jill Scottand An-
thony Hamilton for the com-
pelling “Nobody Wins a War."
DeVaughn comes just as hard
on the love side with “The
Greatness” (featuring Wale)
and “Garden of Love." Tying
the package together: inter-

ludes by scholarly griot Dr.
Cornel West. Drawing from a
palette rich in R&B, hip-hep
and jazz, DeVaughn has
crafted a powerful, thought-
provoking album.—GM

FREE ENERGY
Stuck on Nothing
Prod s James Murphy

BROKEN BELLS

Broken Bells
Producer: Danger Mouse
Columbia Records
Release Date: March 9

' Since becoming a hipster-household
name six years ago with the release of “The Grey
Album,” Danger Mouse has assembled an impressive
roster of collaborators from all over the art-pop
map, including Beck, Damon Albarn and David
Lynch. The producer’s latest musical partner, Shins
frontman James Mercer, hails from a cozier realm.
But Broken Bells—the name of the duo’s collabora-
tion and self-titled debut—is still long on the taste-
ful psychedelic textures that Danger Mouse has
brought to hits like Gnarls Barkley’s “Crazy” and the
Gorillaz' “Feel Good Inc.” The new album'’s opener,
“The High Road,” revs to life with the sputter of
what sounds like an arsenal of vintage keyboards,
while shivery film-score strings coat Mercer’s sad-
guy croon on “Citizen.” The singer matches Danger
Mouse’s inventive sonics with his usual complement
of twisty-turny melodies and dense wordplay,
though compared with the Shins’ relatively high-
octane 2007 release, “Wincing the Night Away,”
such jangly space-folk tunes as “Vaporize” and
“Sailing to Nowhere” can seem a little snoozy.—MW

48

| BILLBOARD MARCH 20, 2010

DFA/Astralwerks

Release Date: March 9
With its first full-length,
“Stuck on Nothing,” Philadel-
phia-based old-school rock
act Free Energy already rep-
resents a change of pace.
From the opening guitar riff
and cowbell clang on the first
track, “Free Energy,” it's clear
that the set is a new direction
for the electronica-leaning
DFA label and producer
James Murphy of LCD
Soundsystem. The band's
no-frills rock scund may not
match up with its pedigree,
but “Stuck on Nothing” is
front-to-back dizzying fun
nonetheless. Sun-kissed jam
“All 1 Know” chugs along be-
fore reaching a singalong
chorus, while “Dream City”
finds singer Paul Spranger
snarling over a kick-drum
beat and hand claps. The act
keeps its songwriting simple,
but every song pops out of
the speakers thanks to Mur-

phy's preduction and some
technically crisp guitar work.
The band is still finding its
footing lyrically, and some
tracks build to a climax that
never arrives, "Stuck on Noth-
ing” works well as a ne-non-
sense party album, but Free
Energy shows tremendous
promise on this debut.—JL

ROGUE WAVE
Permalight

Producer: Dennis Herring
Brushfire Records

Release Date: March 2

On its fourth studio album,
“Permalight,” Northern Cali-
fornia rock act Regue Wave
expands on its usual guitar-
drive approach by adding
new electronic influences. But
the group's foray into elec-
tronica is hit and miss—the
song “Good Morning"” suc-
cessfully utilizes dancehall
synth to highlight Rogue
Wave frontman Zach Rogue’s
cryptic lyrics ("The futureisn't
what it used to be/I'm not sur-
prised”), but the Auto-Tuned
vocals and cluttered back-
ground instrumentation on
the title track represents a low
point of the album. Luckily,
the second half of “Perma-
light” moves away from elec-
tronics and finds Rogue Wave
returning toits guitar-based,
head-nodding roots. With a

www.freedowns.net

GOLDFRAPP

Head First

Producers: Alison Goldfrapp,

Will Gregory

Mute

Release Date: March 23

There's no doubt which decade
Goldfrapp would like to relive. From the dark disco of
its 2006 album, “Supernature,” to the sleepier, psy-
chedelic strums of 2008’s “Seventh Tree,” fashionista
frontwoman Alison Goldfrapp and producer Will
Gregory are firmly ensconced in the turbulent '70s. On
Goldfrapp’s fourth full-length, “Head First,” the act
returns to poppier form while trying to channel ABBA.
The song “Alive” sounds like a more muted
“Waterloo,” with a guitar punch on the verse and
Goldfrapp harmonizing with herself, and the title track
uses a grand piano vamp and a side-to-side melodic
shuffle. Overall, however, the set is uneven. Basic
songs like “Rocket” and “Believer” sound as if
Goldfrapp is consciously trying to replicate the synch
success of “Supernature” (from which every cut was
licensed), while the more nuanced “Dreaming” and
“Hunt” pile on the breathy, electronic drama of its
most distinctive work. Lovely moments abound, but
the overall effect is less intoxicating.—KM

SHEARWATER

campfire guitar riff and mini-
mal percussive backbeats, the
track “I'll Never Leave You"
closely resembles tunes
found on the band's 2005 re-
lease, “Descended Like Vul-
tures.” But the most intimate
cut on “Permalight” is the 65-
second “All That Remains,”
which closes out the set with
lightly fading acoustic guitar
cherds and peaceful vocal
harmenies.—EC

The Golden Archipelago
Producers: John Congleton,
Shearwater

Matador Records

Release Date: Feb. 23
Austin-based folk rock outfit
Shearwater weaves lyrical
themes of island life and ex-
ploration into its usual har-
monic fare on “The Golden
Archipelago,” its final install-
ment in a trilogy of environ-

GARY ALLAN

Get Off on the Pain

Producers: Gary Allan, Greg
Droman, Mark Wright

MCA Nashville

Release Date: March 9

Gary Allan’s albums are as comfortable as the day is
long, and his fans usually know what to expect. That
could be a problem in the hands of a lesser talent, but
it works in Allan's favor. The artist’s familiar smoky
vocals and the consistently rich production draw the
listener in on his latest release, “Get Off on the Pain.”
The heart-tugging single “Today” displays a world-
weariness that thrice-married Allan has earned. The
singer didn’t write the title cut, but makes it more
than believable, likely drawing from the pain of his
third wife’s suicide six years ago. Allan pours his emo-
tive voice into the song “No Regrets,” which he wrote
about his deceased wife (“From the day we met to
the night she left/I loved her, no regrets”). Other high-
lights include the I-know-we're-not-together-any-
more-but-let’s-use-each-other-anyway track “Kiss Me
When I'm Down” and the hopeful “When You Give
Yourself Away."—KT

SERGE LEBLON
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mental-based concept albums.
Indeed, Shearwater frontman
Jonathan Meiburg's lofty vo-
cals and soaring instrumen-
tation inspire images of far-
away shores and lagoons.
Over gentle piano and xylo-
phone on the song “Hidden
Lake,"” Meiburg mysteriously
croons about the “hidden life
of the empire that sleeps in
the frozen lakes,” while the
tranquil strings that rapidly
transform into a manic jam
session on “God Made Me”
complement lyrics about a
fast-approaching storm. Sim-
ilarly, the sudden ascension
from a piano-backed ballad
to a larger-than-life clamor
of strings on the track “Uni-
forms" demonstrates Shear-
water’s ability to transform
the energy of a song on a
dime. With its serene land-
scapes and beautiful im-
agery, listening to “The
Golden Archipelago™ makes
waiting for the tropical tem-
peratures of summer all the
more difficult.—£C

GALACTIC

Ya-Ka-May

Producers: various

Anti- Records

Release Date: Feb. 9

For the second time in its
eight-album career, New Or-
leans quintet Galactic recruits
3 host of Big Easy guest vo-
calists to shake up its stan-
dard instrumental-only mix of
funk riffs and hip-hop beats
on the group’s latest release,
“Ya-Ka-May." Galactic bene-
fits from the inclusion of its
hometown singers, who pro-
vide a boost of energy and
musical styles. The song
“Katey vs. Nobby" features
sharp, clever trade-off verses
from New Orleans rappers
Katey Red and Sissy Nobby,
who deliver the lines in the

LLEGEND & CREDITS Ea—

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Erin Clendaniel, Mariel
Cencepcion, Jason Lipshutz, Kerri
Mason, Michael Menachem, Gail
Mitchell, Evan J. Nabavian, Deborah
Evans Price, Mark Sutherland, Ken
Tucker, Mikael Wood

CRITICS' CHOICE *: A naw
release, regardless of chart
potential, highly recommended for
musical merit.

high-energy “bounce” hip-
hop style that's exclusive to
the city. Meanwhile, fat bass-
lines and soulful vocals from
John Boutte dominate the
track “Dark Water," while the
aptly titled “Liquor Pang”
features singer Josh Cohen
lamenting over a jazzy brass
accompaniment, “I'm making
bad decisions with the money
| earn.” In New Orleans ver-
nacular, “Ya-Ka-May" is a stew
comprising varicus meats,
green oniens, noodles and a
hard-boiled egg. This album
may well be the musical coun-
terpart of the dish for which
it's named.—EC

VINYL SOUL

Dream

Producer: Nambo

btwn musik

Release Date: Feb. 26

Los Angeles-based Vinyl Soul
won a nationally televised
battle of the bands on Span-
ish-language TV last summer
because its acoustic Latin/
soul grooves were miles
above the derivative sounds
of its competitors. With
strong melodies, lush bilingual
vocals and finely produced
repertoire that ranges from
mellow (the bossa nova-
influenced “"Como Olvidar™)
te uptempo tropical complete
with horns (“Mamacita™),
the band’'s newest album,
“Dream,” bears its onstage
confidence and potential.
Other highlights include the
strong pep hook on the track
"Wishes” and the classy old-
school swing of "Cabaret.”
Vinyl Soul's musical and vocal
instincts could stand to
benefit from more distinctive
lyrics, particularly on the
ballads, but overallit’s an
impressive effort for an
emerging act.—ABY

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billboard, 5055
Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NY.
10003, or to the writers in the
appropriate bureaus
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TIMBALAND
FEATURING DRAKE
Say Something (4:00)
Producers: Timbaland,
Edward "J-Roc” Johnson
Writers: various

Publishers: various
Mosley/Blackground/
Interscope

For his latest “Shock Value II"
single, Timbaland summons
Drake for the same charisma
that the Toronto singer/rap-
per brought to “Best | Ever
Had." The veteran producer
plainly states the song's
theme of lost love with the
line, "I traded in my senorita
for a microphone.” After fleet-
ingly lamenting the pitfalls of
success, Timbaland retreats
and leaves the rest to Drake,
who cleverly elaborates on
the premise: “We coulda split
this whole thing up 50/50,"
he raps. "But now I'm at the
40/40 getting bitches tipsy.”
Drake drops calli-and-
response, Young Jeezy-esque
ad-libs on the song’s hook,
while Timbaland delivers an-
other layered, futuristic track
that’s similar to his work on
“The Blueprint 3,” albeit more
upbeat. While “Say Some-
thing” never matches the ap-
peal of Drake's solo hit, it's still
a formidable single that melds
Timbaland’s distinctive sound
with Drake's minted heart-
throb rap.—EJN
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DARRYL WORLEY
Best of Both Worlds (3:51)
Producers: Jim “Moose”
Brown, Kevin “Swine” Grantt
Writers: D. Worley, J. Brown
Publishers: various
Stroudavarious

Beoasting some tasty guitar
work and an infectious melody,
Darryl Worley delivers an
engaging single in “Best of
Both Worlds." Culled from his
Stroudavarious debut album,
“Sounds Like Life,” he co-wrote
this number with Jim “Moose™
Brown. The song has a grcove
that draws listeners in and a
lyric that will make them smile
andsingalong. "Free, free, she
sets me free/If thisis tied down,
that’s where | wanna be," he
sings. The lyrics celebrate the
virtues of a woman who knows
how to be beth a friend and a
lover, or as he putsit, “an angel
with a wild side.” Worley's
warm, confident delivery gives
“Worlds" a conversational feel
that works well with the upbeat
subject matter. It sounds like a
radio-ready addition to any
country station’s playlist —=DEP

EASTON CORBIN

A Little More Country Than
That (2:52)

Producer: Carson
Chamberlain

Writers: D. Poythress,

R.L. Feek, W. Varble
Publishers: various

THE-DREAM
Love King (5:00)

Producers: Terius “the-Dream”

Nash, Los Da Mystro

Writers: . Nash, C. McKinney

Publishers: various

Radio Killa/Isiand Def Jam

Terius “the-Dream” Nash might have recently married
and fathered a child with Christina Milian, but that hasn’t
stopped the singer/songwriter from inviting other
women to partake in his royal love fest. On “Love King”
—the new single from his upcoming album of the same
name—the-Dream boasts about the ubiquity of his suit-
ors: “Girls in the club, girls in the church,” he croons,
adding layer upon layer of hypnotic phrases. “Girls in
the trap, girls at the bank ... Girls in heels, girls in
Adidas.” Of course, the-Dream also has girls who grad-
uated from college, because, as he explains, “there’s
nothing like a smart bitch.” The-Dream’s “main chick”
doesn’t suffer monetarily from his adulterous ways
though, as he considerately awards her “half" of his
money while his “side chick” is only permitted “a quar-
ter.” No inequity here.—MC

Bien o

Sony Music Latin

to produce smart music th

stylized or overwrought—a

the hook, she approaches
with the honesty and sweet
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gas’' other ac

JULIETA VENEGAS

Mal (2:57)

Producers: Julieta Venegas,
Cachorro Lopez

Writers: J. Venegas, A. Sergi,

C. Lopez

Publishers: £M/ Blackwood Music
(BM!) o/b/o Lalein Music, Warner/Chappell

Julieta Venegas is unique among Latin alternative artists
in her mainstream pop appeal. Chalk it up to her ability

at doesn’t sound laboriously
skill she demonstrates once

again on her latest single, “Bien o Mal.” Venegas keeps it
simple with a few basic ingredients: a crunchy acoustic
guitar, accordion, a touch of synth and spare, uncompli-
cated lyrics. With an almost reggae-like rhythm behind

the uncertainty of new love
ness of someone who's never

known it. “If it’s good/| thank you and I'll reciprocate,”
she sings in Spanish. “If it's bad, I'll cry as | never have/
Meanwhile, I'm betting it all to find out.” As with

quirky tunes, expect to find

this one synched in a commercial at some point.—ABY

Mercury

“A Little More Country Than
That" could be read as a sly
poke at the current state of
country music, but Easton
Corbinis no staunch tradition-
alist. The Florida native deliv-
ers original songwriting in a
classic baritone drawl from the
song’s first line: “Imagine a dirt
road full of potholes with a
creek bank and some cane
poles catching channel cat.”

A

One might not expect that to
be the opening to a love song,
yet Corbin's tune is about a
man taking a chivalrous ap-
proach toward a woman. Play-
ful guitars and a colorful fiddle
complement an already invit-
ing melody and vocal. Withan
equally strong debut album
and an opener slot on Brad
Paisley’'s summer tour, Corbin
is poised to continue standing
outin 2010.—MM
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When T.l. began serving a yearlong prison term on weapons
charges last May, many wondered how the rapper’s absence
would affect the career high he was on with the double-platinum
success of “Paper Trail” (Grand Hustle/Atlantic). Released to a
halfway house last December, T.I. sets the stage for his return
with “I’m Back,” which debuts at No. 72 on Billboard’s Hot
R&B/Hip-Hop Songs chart. 9 Despite its relatively modest bow,
the song enters with 2 million audience impressions in the two
days since its March 8 premiere. “I'm Back” is expected to climb
substantially next issue following a full week of airplay. In fact,
during the first day of the new tracking period, it garnered 1
million impressions, according to Nielsen BDS. ©“ On a conference
call introducing the single, T.l. noted that “Back” is just a sample
of his seventh album, due Aug. 24. “This marks a special day for
us because we’re putting out the first song off the album,” T.|
said. “Not an official first single; just something to keep the

streets warm.” —Raphael George
TITLE PEAK PEAKDATE
“Bring 'Em Out” No. 6 Feb.5,2005
“U Don’t Know Me" No. 6 April 9,2005
“What You Know” No. 1(six weeks) April 22,2006
“Why You Wanna” No.5 July 22, 2006
“Big Things Poppin’ (Do It)” No.7 July 28,2007
“Whatever You Like” No. 1(three) Oct. 4, 2008
“Live Your Life” featuring Rihanna No. 2 Now. 29, 2008
“Dead and Gone” featuring Justin Timberlake No. 2 April 25, 2009
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BY RICHARD SMIRKE

Earthy g
MUMFORD & S|

Rising Sons

U.K. Quartet Boosts Profile With A ‘Sigh’

Its conservative name may sound more fitting for
astodgy law office, but West London quartet Mum-
ford & Sons is anything but.

The U.K. alt-folk act’s debut album, “Sigh No
More” (Gentleman of the Road/Glassnote), de-
buted at No. 2 on Billboard's Heatseekers Albums
chart and No. 127 on the Billboard 200 in the
March 6 issue. It has since sold 13,000 copies, ac-

cording to Nielsen SoundScan.

The album is also back in the top 10 at home,
where it's available through Island /Universal. Five
months after its Oct. 5 release, “Sigh” reached a new
peak of No. 7 March 7 and has sold more than 294,000
copies, according to the Official Charts Co. The
album also spent three weeks at No. 1in Australia.

“It's a beautiful debut,” says Glassnote president

Daniel Glass, whose label is now pushing the banjo-
infused track “Little Lion Man" to alternative and
triple A formats. “We know that when people play
this record on the radio it's a big hit.”

Glass cites appearances on “Late Show With
David Letterman” (Feb. 17) and “The Late Late
Show With Craig Ferguson” (Feb. 26) as awareness
boosters. He also credits early support from such
blogs as Stereogum and Brooklyn Vegan that picked
up on the album’s eclectic mix of bluegrass, earthy
melodic rock and rousing folk-pop that gives the
group creative freedom to veer from the country-
tinged gospel of the title track to the Arcade Fire-
covering-Crosby, Stills, Nash & Young majesty of
another album highlight, “The Cave.”

The band—Marcus Mumford, Country Winston,
Ben Lovett and Ted Dwane—self-financed the
album’s recording and licensed it directly to part-
ners in individual territories. The U.K. campaign
strategy centered on the 3-year-old band's reputa-
tion for solid live performances. Touring heavily,
the act built more advance buzz by selling a non-
chart-eligible special edition of “Sigh No More” at
gigs before the standard edition hit stores.

“It was a gamble that paid off," Island U.K. GM
Jon Turner says. “This whole project has been about
word-of-mouth.”

Having recently completed a sold-out U K. tour,
including two nights at London’s 2,000-capacity
Shepherds Bush Empire, the band will kick off sev-
eral European dates with an April 9 performance
at the Rotterdam Motel Mozaique Festival. Then
it’s onto the United States for a series of perform-
ances that starts May 14 at the Middle East Restau-
rant and Nightclub in Cambridge, Mass, Summer
festival dates include Bonnaroo and Telluride.

“This is just the beginning,” Glass says. “We're
going to stay with this Mumford & Sons album for
along, long time." oss

HIN I

MING

A RETURN ENGAGEMENT

==

Real R&B:
KEKE WYATT

If there’s one thing Keke Wyatt can
do, it’s sing her butt off. Even when
she’s sitting down—as she does while
belting out the gospel standard “His
Eye Is on the Sparrow” in a current
YouTube amateur video. Wyatt pos-
sesses a dynamic voice that unfortu-
nately hasn’t been heard for the last
six years owing to a series of personal
and professional setbacks.

But now the singer/songwriteris
back with a new label and her first
album since 2001, “Who Knew?”
(Timeless/Shanachie). The Feb. 23
release scored a Hot Shot Debut the
week of March 13, entering Bill-
board’s Top R&B/Hip-Hop Albums
chart at No. 35.

Featuring production by Harvey
Mason Jr,, Troy Oliver, Damon Thom-
as and L. Young, the album includes
an acoustic cover of Rachelle Ferrell’s
“Peace on Earth,” the sensual “Day-
dreaming” and the no-holds-barred
title-track lead single. Describing the
album as her “diary,” Wyatt says
“Who Knew?” is a chance to give
“people real R&B again. It seems like
we've lost that. And for people who
aren’t familiar with me, it's a chance
to leave a good impression: ‘Wow,
this girl can really sing.’

Whyatt initially impressed fans in
2000 when she paired with Avant on
the top five R&B single “My First Love”
on his solo album. Then Avant returned
the favor in 2001 when the duo hooked
up again on “Nothingin This World,” a
top five R&B hit from Wyatt’s MCA
debut album, “Soul Sista.” After that,
various problems waylaid her career.

After enduring what Wyatt de-
scribes as “10 years of adomestic vi-
olence marriage,” the Indianapolis-
born singer was arrested in 2001 for
stabbing her husband. Although the
charges were later dropped, her ca-
reer stalled. Three years later, Wyatt
signed with Cash Money Records, but
the album she was working on was
ultimately shelved. A subsequent
deal with TVT Records in 2006 ended
when the label declared bankruptcy.

Now on the road promoting “Who
Knew?,” Wyatt has been making var-
ious TV appearances (BET’s “The
Mo’Nique Show,” Fox’s “Good Day
ATL™) and is eyeing several projects,
including a tour with Fantasia, a duets
album with Avant and a reality show.

“There were times when I wanted to
give up music altogether,” Wyatt says.
“But whatever’s meant to be will hap-
pen—andherelam.” —Gail Mitchell

SOCIALIZING
WITH CHOPIN

Decca Records and Deutsche Gram-
mophon are using 21st-century mar-
keting to celebrate the 200th birthday
of master composer Frederic Chopin.
To promote their catalog of his work—
including “Chopin Complete Waltzes”
by promising newcomer Alice Sara Ott
—the labels are implementing a social
media-based program targeting am-
ateur classical musicians and newcom-
ers to the genre.

The centerpiece is a robust micro-
site launching April 1, titled “200
Chopins.” It will stream 200 Chopin
albums for free, allowing visitors to
explore his catalog of piano-based
compositions as interpreted by Decca
artists, create playlists and vote on
their favorite recordings. Many of the
performances were previously un-
available, making the experience com-
pelling for experts as well as novices.

“Someone unfamiliar with classical
might not know who Chopin s, but they
can visit the site and privately make their
choice if they like it or not,” Universal
Classical associate director Joseph
Oerke says. “And the very knowledge-
able willbe able to, say, compare differ-
entrecordings of the Nocturnes.”

Amateur pianists can also demon-
strate their chops in a video contest
that launched March 8 on Ott’s Face-
book page. Contestants can upload a
video of themselves playing any Chopin
piece. Ott will select the best performer,
who will win two tickets to Germany to
watchthe 21-year-old virtuoso perform
as well as play alongside her.

While Ott’s Facebook page lists
only 470 fans at press time, Oerke says
that’s “up from zero” after only a few
weeks. He notes the label will shortly
roll out an aggressive campaign pro-
moting the program, including Face-
book ads specifically targeting people
who have shown an interest in classi-
cal music and online radio spots aimed
at those already consuming music
through their computers. The micro-
site and video contest will also cross-
promote each other.

Oerke says that while album sales
are an important success metric for
the program, engagement is the over-
all goal. “There’s a large population
of young people who either go to
music school or take lessons and may
not be able to afford to collect al-
bums,” he says. “With a 100-year his-
tory and this vast catalog, we see our-
selves as a resource.” —Kerri Mason
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Billbeard. coNNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKE

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

REAL ESTATE

Nashville Tennessee

Distinctive gated entrance enhances this 2 acre work of
art. Exquisite architectural details include: Towering
ceilings, French limestone floors, custom built-ins and
millwork and exceptional entertaining spaces!
Aggregate patio and stacked stone walls embellish a
mature landscaping and private backyard. Minutes to
music row, downtown, and the airport. Offered at
$1,575,000 Furnished or make offer for unfurnished.
Paul L. Riggan/Parks Properties
Toll Free: 877-374-1927 Mobile: 615-397-9191

NOTICES/ANNOUNCEMENTS

Is the NMPA Settilement
right for you?

The proposed NMPA settlement regarding
pending and unmatched royalties has been
referred to as a “rough justice” solution.
While it is not a perfect solution to the com-
plex issues at hand, it is a solution.

However, there are alternatives.
If you are undecided about opting-in to the
settlement program, please give us a call. If
you have decided to pursue your outstand-

ing royalty issues on your own, we can help.

Please call us at 1-888-876-2711

Music ROYALTY SERVICES

HELP WANTED

AWARD WINNING
PRODUCER/SONGWRITER NEEDED.
Can you write AND produce hit music for a professional
album? Our music company needs a producer/songwriter
capable of working with our music department to deliver an
amazing album. We are looking for an individual or team
with proven experience and credentials writing AND
producing Pop, Rock, Hip Hop, R&B OR Country.
Submissions require links to your demo,
MySpace page or music page.

Please respond with your link, credentials
and contact number to:
musicsubmission2010@gmail.com.

ENTERTAINMENT & BOOKINGS MANAGER

First & Hope Downtown Supper Club seeks experienced,
knowledgeable music booker/manager to open this 75 seat
Art Deco cabaret room w/SOTA sound, light and video package.

Jazz, Broadway, pop, Classical in nightly concert series.

Apply: www.firstandhope.com/jobs
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POSITION
WANTED

RADIO POSITION
WANTED

30+ YEARS EXPERIENCE;
STATION VOICE, VOICE-
TRACKING, PRODUCTION
AND MORE! CAN DO ALL
FORMATS.

ProductionAllstars.com

928-343-2146

CALL US TODAY AND ASK
ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR
NEW ADVERTISERS!

1-800-223-7524

or jserrette@billboard.com

www.freedowns.net

WANTED TO BUY

BUYING RECORD & CD COLLECTIONS
PRIVATE COLLECTIONS - RADIO STATIONS -
DJ RECORD POOLS

21ST CENTURY MUSIC
TOLL FREE 1-800-846-9501
E-MAIL: sales@21centurymusic.com
John M. Jabra, President

SONGS FOR SALE

ARE YOU FED UP WITH WALL STREET
BANKERS PULLING DOWN MILLIONS?

Are you looking for a song that will

tap into the public’s frustration
right now? Listen to a FREE
CLIP of “BIG BUCKS" at
www.barrows.com/imusic.html
For Business Inquiries, Contact
Robert Barrows at R.M. Barrows
Advertising, 650-344-1951
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>>Five months after Jay Sean
crowned the Billboard Hot 100,
fellow British singer Taio Cruz
moves into the penthouse. The
coronations amount to a mini-
British invasion. The previous two
British males to lead the list were

James Blunt in 2006 and Elton
Johnin1997.

>>Ryan Bingham's “The Weary
Kind"” earned best original song
honors at the 82nd annual
Academy Awards (March 7). Still,
the track has yet to appearona
Billboard chart. While it could
register increased sales following
its Oscar win, the recent trend of
winners not attaining mass-
appeal success continues. Since
2000, only three such songs have
reached the Hot 100, while 14
winning titles topped the chart
from the '70s through the '90s.
@ Read Chart Beat
Ci every week at

billboard.com/chartbeat.
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Short And Sweet: Blake Shelton’s ‘Six Pak’ Success

After a three-week break at No. 2 on
the Billboard 200, Lady Antebel-
lum’s “Need You Now" returns to
No. 1 with 126,000 (up 6%), mark-
ing its third week atop the list.
Sade’s “Soldier of Love” dips 1-2
{79,000, down 379%).

It's the first time an album has re-
turned to No. 1 after a three-week ab-
sence in more than a
year. The last time it
happened was on the
Dec. 27, 2008, chart
when Taylor Swift’s
“Fearless” climbed 2-1
in its fifth week. The set
had debuted at No. 1 five
weeks earlier and then
three other albums took
successive one-week
turns in the pole position before
“Fearless” returned to the top.

Lady A’s bounce back to No. 1 is
just the beginning of the big news
this week on the chart. Six new al-
bums arrive in the top 10—the most
the tally has seen since the Oct. 17,
2009, chart when eight started in
the region.

Leading the six-pack of new entries
is Blake Shelton’s “Hillbilly Bone,”
bowing at No. 3 with 71,000. It's the
country singer’s sixth studio set and
earns his highest rank on the chart.
It also claims his second-best sales
week—only the 77,000 start of sec-

ond album “The Dreamer” (2003)
bests the new set's frame.
Shelton’s six

ong, 24-minute
album is the first offering in Warner's
new Six Pak concept (Billboard, Feb.
13), where the company aims to re-
lease one or two more attractively
priced si>
fore the end of the year.

Last week, Walmart,

song sets from Shelton be-

Target and Amazon of-
fered the "Hillbilly”
physical CD for a sale
price of $4.99 while Best
Buy sold it at its sug-
gested list price of $6.99.
Both the iTunes and
Amazon MP3 stores
were selling it for a
higher price than some
of their physical competitors, as the
e-tailers had it listed for $5.99.

The Six Pak notion is the latest
strategy in the industry's effort to try
something new in the hopes of sell-
ing more albums.

What's unique about the Shelton

album is that it’s a new studio release
from a front-line artist with only six
songs. Though an array of four- to six-
song EPs have reached numerous
album charts in recent years, they're
rarely studio sets and have mostly
been digital-only releases.
(Generally speaking, to be eligible
to appear on any of Billboard’s al-

bums charts, a title must have at least
four songs.)

Coincidentally, the same week that
the Billboard 200 welcomes Shelton's
Six Pak also heralds the arrival of an-
other album with its own spin on cre-
ative sales promotion: Jamie Cullum’s
“The Pursuit” at No. 42. The jazz
artist's standard CD comes with 14
songs, but Walmart’s edition is a
cheaper, 10-song version.

SHELTON

SHORT CUTS: Blake Shelton isn't
alone when it comes to placing high-
ranking EPs on the Billboard 200
lately. In recent months the chart’s top
10 has housed a number of shorter-
than-usual albums, including Lady
Gaga’s “The Fame Monster," which
has eight songs, and Justin Bieber’s
“My World,” Drake’s “So Far Gone”
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and Miley Cyrus’ “The Time of Qur
Lives,” which all have seven.

The last time the top 10 welcomed
a six-song set was when Taylor
Swift’s Walmart-exclusive EP “Beau-
tiful Eyes” debuted and peaked at No.
9 off a 45,000 start on the Aug. 2,
2008, chart. However, unlike Shel-
ton’s “Hillbilly Bone," “Ey
anew studio project—it was an odds-

es” wasn't

and-sods specialty release.

As far as we can tell, previous to
Shelton, the last time a six-song-
or-less set reached the top five on
the Billboard 200 was when Ugly
Kid Joe’s six-track (five songs and
one 26-second instrumental) “As
Ugly As They Wanna Be" hit No. 4
in 1992.

Shorter albums have been chart-
ing on the Billboard 200 forever
even at No. 1. Some notable short
chart-topping albums include Ste-
vie Wonder’s seven-song, 24-
minute “The 12 Year Old Genius”
(1963), the Allman Brothers
Band’s seven-song, 38-minute
“Brothers and Sisters” (1973) and
Alice in Chains’ seven-song, 30-
minute “Jar of Flies” (1994). The Alice
album was promoted and marketed
as an EP—and noted as such on the
Billboard charts—and because of that
categorization, it's often referred to
as the first EP to reach No. 1 on the
Billboard 200. e

utors’ Market Share:
02/01/10—-02/28/10

) EMI

o 48737000 41,218,000 -15.4%

Digital 13,232,000 15,662,000 18.4%

Vinyl 389,000 435,000 N.8%

S O N D g Other 13,000 7000 -46.2%
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Q’ GROOVE ARMADA Black Light
OM 408 (14.98)

TYRONE WELLS
POSTTION DIGITAL £X (7.98)
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Just in time for St. Patrick's Day, Celtic-rock band Flogging Molly's
new “Live at the Greek Theatre" debuts at No. 40 on the Billboard
200 and No. 2 on Top Internet Albums. It's the second straight top fwo
entry for the act on the Internet tally, following the No. Thow of
“Float” in 2008. Of the new set’s overall 13,000 sold in its first week,
4,000 ame from Web retailers—a good chunk of which were likely
purchased through the group’s official site.
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i , LOCAL NATIVES |
mﬁigl FAENGRXISS 0427 {12 98| Gorllla Manor |
NEWWORLDSON
INPOP 71503 {6.98) newworldson .
DAVID GARRETT David Garett

S DECGA 012872/UNNERSAL CLASSICS BAOUP [11.98
HOT CHIP

One Life Stand .

ASTRALWERKS 07500° (16.58) @
~ DANIEL MERRIWEATHER [
8 _ALLIDO/J 251324 MG (5.98) Love & War |
GALACTIC
ANT £7002° EPITAPH (15.98) Ya-Ka-May .
SHOUT OUT LOUDS Work |

BUD FOXRUTAN TUTAN K8 270* MERGE |14.98

HANDV HOUSER
RSAL 01 165

Anything Goes

Adelitas Way
Adelitas Way

g] O LET" S DO |T MOUNTAIN

‘.. WAKA FLOCKA FLAME (BRICX SOLAD/ASYLUM WAANER BROS )

m MY BEST DAYS ARE AHEAD OF ME
DANNY GOKEY (19 RCA NASHVILLE)

30 sno
& LMFAQ FEATURING LIL JON (PARTY ROCK WILL.LAM/CHERRYTREE INTERSCORE)

WOMEN LIE, MEN LIE

YO GOTTI FEATURING LIL WAYNE (INEVITASLE 2000 GROLNDS J AMG)
BULLETPROOF
LA ROUX (BIG LIFE/POLYDOA/ CHERRYTREE INTERSCOPE)
KEEP ON LOVIN' YOU
STEEL MAGNOLIA [R5 MACKINE)
HELL ON THE HEART
ERIC CHURCH (CAPITOL NASHVILLE}
1901
PHOENIX {LOYAUTE AED GLASSNOTE)
SERIOUS
JASMINE ¥ (EPIC}
DILE AL AMOR
AVENTURA (PREMIUM LATIN}
PAINTING FLOWERS
ALL TIME LOW (BUENA VISTA'WALT DISNEY)
DRIVING ME CRAZY
SAM ADAMS ('ST A0UND)
SAVIOR
RISE AGMINST (DGC INTERSCOPE)
SNUFF
SLIPKNOT (ROADRUNNERRRPF)
ALL OF CREATION
MERCYME (INO COLUMBIA)
ANDO BIEN PEDO
BANDA LOS RECODITOS {DI5A|

WHAT FAITH CAN DO

Y KUTLESS (BEC/TOOTH & NAIL)
ME ENAMORE DE Ti ...
CHAYANNE (SONY MUSIC LATIN|
ANY KIND OF GUY
BG TIME RUSH (NICKELODEON COLLMBIA)
MIENTES
CAMILA (SONY MUSIC LATIN}
ME GUSTA TODO DE TI
BANDA EL RECODO DE CRUZ LIZARRAGA (FONOVISA)
MONSTER
SKILLET (ARDENT INO ATLANTIC)
STAY

Permalight
Rogue Wave

NICK JONAS & THE ADMINISTRATION [HOLLYWOOD|

COLGANDO EN TUS MANOS
CARLOS BAUTE CON MARTA SARCHEZ (V/AANER LATINA)

tailers March 9,

7
After charting with
an EP last year, the
adt (aka singer
Victoria Hesketh)
returns with its
proper debut album
(2,000 coples),
which also reached
No. Son the UK.
Albums chart.

Previously with
Jive, then Strictly
Rhythm, the veteran
electronic/dance act
ssues its first
album on OM
Records. Entering at
No. 10 on Top
Hectronic Albums,
it's the duo’s fourth
top 10 on that tally.

15}

The Baton Rouge,
La., duo's fourth
effort is ts first to
reach a Billboard
chart, as it starts
with 2,000 copies

SURFER BLOOD
KANINE S0048* {16 98]

LA ROUX
BIG LIFE POLYOOR CHEARYTREE INTEASCOPE 01338941GA (10.98)

La Roux

OVERKILL =

E1 2081* (17.98) Ironbound .
DYLAND Y LENNY =
SONY MUSIC LATIN 61371 (8.98 My World -
FLORENCE + THE MACHINE Litig
UNIVERSAL REPUBLIG 013170/ UMAG {13.98) 05
ATHLETE

POLYDOR 014007/ ORIGINAL SIGNAL (10.98) Black Swan el
HUEY DUNBAR

MG 30021 SONY MUSIC LATIN (12.58) Huey Dunbar IV .
ADELITAS WAY Adelltas Way ki

VIAGIN B57B0CARITOL (12,581
RECKLESS KELLY
YEP ROC 2209 (16.98)
PRINCE ROYCE
TOP STOP 30020/SONY MUSIC LATIN (10.98)
SHEARWATER
MATADCA B81* (14.98)
BUTCH WALKER AND THE BLACK WIDOWS
N ONE MAVEK 101* (1£.92)

ASKING ALEXANDRIA

SUMERIAN 022 (123.88)
“
gRis

Somewhere In Time .

Prince Royce |

The Golden Archipelago .

I Liked It Betier When You Had No Heart |

Stand Up And Scream -

LA ORIGINAL BANDA EL LIMON
_FONOVISA 354312/UNLE (11.98)
CARNIFEX
VICTORY 540 (13.98)
BO BURNHAM
COMEDY CENTRAL 0078 (15.98 CODVD) &
ANTHONY EVANS
ANTHONY EVANSINO DIGITAL EXPAOVIDENT-INTEGRITY (.98}
WE CAME AS ROMANS
EQUAL VISION 175 (13.58)
RISHNA DAS
NUTONE 30878 (17.98)

Soy Tu Maestro: ‘45 Anos Gracias A Ti...

Hell Chose Me -

Bo Burnham

Undisguised .

To Plant A Seed |

Heart As Wide As The World .

Any Port In A Storm |

One eskimO .

Gente Comun, Suenos Extraordinarios =

Shine .

Be

ONE ESKIMO
SHANGALLA 101040* (3.98)
| TERCER CIELO
SN KASANENEMUSIC/UNIVERSAL MUSIC LATING 653702/ UMLE (12.98)
THE BOWLING FAMILY
BIG TEN HOUSE 104 (13.98)
UNHINDERED

Puro Cartel

REGIONAL HEATSEEKERS “1 ALBUMS

Sigh No More Genuine Negro Jig

Mumford & Sons Carolina Chocolate Drops “”"":,‘3!';".‘;""‘ Drops
WEST NORTH CENTRAL EAST NORTH CENTRAL Rogue Wave
Permalight
The Temper Trap
Conditions

. Mumford & Sons

Sigh No More

David Garrett

David Garrett

Preservation Hall Jazz Band
Preservation

Edward Sharpe & The Magnetic Zeroes
| Up From Befow

Bela Fleck

Throw Down Your Heart

John Pizzarelll

Rockin'in Rythm: A Trbute To Duks EXngton
Meg Hutchinson

The Living Side

Rogue Wave
Permalight
Mumford & Sons

NEW ON THE CHARTS

Erik Hassle, “Hurtful”

Ride Through The Country Sing The Statler Brothers Sigh No More
Colt Ford Dailey & Vincent Carolina Chocolate Drops
SOUTH CENTRAL SOUTH ATLANTIC Some Megeo &
o Preservation Hall Jazz Band
Y Preservation
Overkill
* Hands
Kelly Chapman
The 21-year-old Swedish singer/songwriter claims his first Bill- Graatle Your Graoe
board hit as “Hurtful” bows at No. 38 on the Adult Top 40 chart Z::'!;zn“per'l‘rap
(viewable in full at billboard.biz/charts). It’s the lead single from 4 The Antlers
his debut U.S. album, “Pieces,” which was released to digital re- HASSLE Hospice
Local Natives
Gorilia Manor
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a RUDE BOY was his 2-week % 97 YOUNG FOREVER Jay-Z + Mr. Hudson 4
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IMMA BE he Black E ed Paas Gucel Mane
TIK TOK Kesha n, 00 Usher's 1 AM Mary J. Blige
e 4 2 IR, LUKE B BLANCO (K SEBZAT.L SOTTWALD.B.LEVIN) © KEMOSABE RCAAMG 1 “Yeah!™ 61 59 5 STAAGATE (M.£ BLIGEM S ERIKSEN, TE HEAMANSEN.) AUSTIVE DEAN MBEITE] @ MATRIAACH ‘,mf‘:{mmsu'\?ﬁ( 5
R L O o mtcuscns pupasin o sosc s o coaio M8 T e e pryeeyig
IN MY HEAD Jason Derulo EVERYTHING TO ME Monica
o 9 J.ROTEM {2 DESRGULEAUX.J AOTEM.C KELLY) © BELUGA KEISHTS/WARNER 8R0S L @ 7380 M.ELLIOTT.LAME (M ELLKOTT.C LAMB,J.SULLIVAN.F BASKETT.C MCDONALD. L 0 WILLIAMS) @ IANG 63
BAD ROMANCE Lady Gaga ‘TIL SUMMER COMES AROUND Keith Urban
9 5 4 ACOONE.LADY BAGA (8 CHAYATS G GEAMANOTTA) @O STREAMLINE KONLIVE/CHERRVTREE \nrymsfnr L @ L D_KUFE.X.URBAN (M.POWELL.X. URBAK| @ CAPTTOL KASHVILLE 4
HOW LOW Ludacris SOLO lyaz
ol 7k T-MINUS {C.BRIDGES, TWILLIAMS,C.RIDENHOUA,E SADLER, H.SHOCKLEE) @ DTP/DEF JAM IDIMG s @ L 1 51 (15 LEWIS K SRS A RGO, LEALICL HARRISORLL.IAC OTEW) @ 1ML IS MONEY) BELIIGA HOGHTS BEPRSE b
TELEPHONE Lady Gaga Featuring B once 2 y WE ARE THE WORLD 2 R HAITI Artists For Haiti
Q 1% W5 LALY GAVSA {56 SERMANGTTA R JERCIS L DANELS & FRAXSLILE KUDWLES @ qug v g: 3” 11 Second preview 851 %8 0.JONES I.LRICKIE K BATICA,REDONE (M_JACKSON.L.RICHIE) ® 'WE ARE THE 'WORLD FOUNDATION 2
12 9 10 SAY A{\H JE Irey §9ngz Featuring fanglou% ® single for new S.il @ 71 88 STEADY MOBEIN' ) Young Money Fei?ll:nng Gucci .MaInE a8
YYDNNYD CORELL TTAVLOR (R M FEREREE, IR TNEVERSONTSCALESAL \-..n (ROCOREL) @O SUNG BOKATLANTIC “My World 2.0 KANE (D.CARTER,D.JOKNSON,R.DAVIS) @ CASH MONEY UNVERSAL MOTOWN
% BLAH BLAH BLAH KeSha Featuring 30H!3 UNSTOPPABLE Rascal Flatls
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0 13 13 BABY Justin Bieber Featuring Ludacris 5 10h00 tojoin 0 45 s | IF YOU ONLY KNEW Shinedovn @ 45
C.STEWARTTNASH {TNASK,C. A STEWAATT BIEBER L MILWNC SRIDGES) @ SCHOOLBOYRAYMOND BRAJK ISLAND TUMG “Baby" (No. ) in RLCAVALLD (B SMITH,D BASSETT) @ ATLANTIC
CARRY OUT Timbaland Featuring Justin Timberlake B 4 LET IT BE Kris Allen
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e % 2 NOTHIN ON YOU B.0.B Fealuring Bruno Mars o m ALICE Avril Lavigne n
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z SEXY David Guelta Featuring Akon NEIGHEORS KNOW MY NAME Trey Songz
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BREAKEVEN The Script CRYIN' LIKE A BITCH Godsmack
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WHATCHA SAY Jason Derulo i KNOCKOUT Lil Wayne Featuring Nicki Minaj
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LIL FREAK Usher Featuring Nicki Ming op THE MAN | WANT TO BE Chris Youny
e m £ VILLIAMS.POLOY DA DO (J.JONES,E WILLWAMS. £ DEAN,U.RAYMOND V.0 MARAL sv«:unmg @ LARCE ml L 37) with song @ m LSTROUD (B.AAMES TNICHOLS) ® Aok x,awm,vg L
@ 3= MY CHICK BAD Ludacris Featuring Nicki Minaj 44 that topped the @ m KEEP ON LOVIN' YOU Steel Magnolia %
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@ 52 54 TEMPORARY HOME Carrie Underwood 4
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A LITTLE MORE COUNTRY THAN THAT Easton Corbin e
@ (73 7] C.HAMBERLAI {D.POVTHRESS.RLFEEK WAARBLE) © MERCURY NASHVILLE 4 Taio Cruz sets the record for the largest jump to No. 1 on the Billboard Hot 100
@ 55 5 HALFWAY GONE Lifehouse 50 by an artist with his first charting single as “Break Your Heart,"” featuring Lu-
J.COLE LIFEH (J.WADE, 2 COLE X RUDULE, & KASHER) © GEFFENINTERSCOPE Jicsisis “Heart” sells 273,000 d loadsin st full X of avail
i RD Rihanna Fcalunng Joozy = acris, soars 53-1. “Heart” sells 273,000 downloads in its first full week of avail-
CATEMANLINASH [LNASH..A STRWARTH REATLLN Shple JAUDING ability after moving 31,000 last week from three-plus days of sales. Kelly Clark-
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84 43 37 NATURALLV . y Selena Gomez & The Scene 29 2002, issue. She does, however, retain the No. 1 jump record among all tracks, having nearly leapt the en-
AARMATO,T.IAMES (A.ARMATO.T.JAMES.D.KARAOGLU) ® HOLLAWEOD
@ 56 66 "'GHWAV 20 RIDE Zac Brown Band 5 tire chart length (97-1) with “My Life Would Suck Without You" in February 2009. —Silvio Pietroluongo
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g

§

£

B

3
artst Ne-Yo. (View the st in full at billboard. biz/charts.) 19 10 mw:v:v ﬁﬁtﬂcfeno" e DRAGONFLY o 1 12 ?»msaﬁg (SHAMAN'S HARVEST TRIBAL| 3;%
The ballad is the second song from Carey’s album “Hemoirs of an ! t NEVER TOLD YOU SHAMAN'S MARVEST (SKAMAN'S HASYEST TAIRAL) E SEXY LITTLE THING 822
Imperfect Angel™ to reach the taily, following the No. 10-peaking “1 COLBIE CAILLAT (UNIVERSAL REPUBLIC THICKENFOOT (REDLUINE) 5<s
Wan o Know What Love s arey bt sent o tacks romthe (B 29 5| SYNDICATE s o0 5 SCREAM WITH ME 33
B § H W 10) 4 . | MUDVAYNE (EPIC) <25
same album onto the a THEM CROOKED VULTURES (36C INTERSCOPE THE GOOD LIFE 53 5
Chart since the title cut W n Ml.lit HELIUM-3 WARNEA BROS.) RE-£NTRY BEAUT"FF";'L I:"EVES 19 .! THREE DAYS GRACE [JIVE us\ §§§
from “Buterfly” and \ 23 5 SUPERMAN TONIGHT IR - °c rERscore) €5 2 3 VALLEYS OF NEPT B5%
Ny AP in 1997-96. 4 BON JOVI (ISLAKD nms i JIMI HENDR ERIENCE KE uanx LEGACYI ‘g‘:g
JUST BREA’ LETTER FROM A THIEF x3
& Firt eleased on b u! mum*mwxmmmcn ! CHEVELLE (FPIC) niz

“Hemolrs of an Imperfect m 24 7 YOU RUN AWAY After wrapping a 14-week reign in % 26 7 WALK AWAY g 3

e, . et ot e ¢ o

“Angels (ry” previews THEORY OF A DEADMAN (504 I0AIRUNNER ARP) “Check My Brain,” Alice in Chains returns to ! THEORY OF A DEADMAN (604 ROADRUNNER AR} 8

25 p JUST SAY YES the top with “Your Decision™ (2-1). The 2 7 ODDONE £

“ﬂy" “B/mk SNOW PATROL (POLYDOR FICTION GEFFEN INTEASCOPE, M .]M] SICK PUPPIES (RMA VIRGIN CAPITOL a
- é song caps Rock Songs (12.9 m n Z;
e Narch 0, iane amnwaio Lt MsnLe audience) o a thid week and Active Rock e 53
L R for a fourth frame. i
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AIRPLAY
MONITORED BY

nielsen

TITLE
PAODUCER {SONGWRITER}

HILLBILLY BONE

'I'HAT'S HOW COUNTRY BOVS ROLL

WHY DON TWE Jus‘r DANCE
FROGERS (J BEAVEAS,J SINGLETON.O SRUWN)

Artist |
WAPRINT & NUSIIER | PROMOTION LABEL |

Billy Currington 1 ]
B MEACURY
Josh Turner 1

® MCh NASHVILLE
Blake Shelton Featuring Trace Adkins

§ HENDRICKS (CWISEMAN.L LAIRD} © WAANER BROS. WMN s,
A LITTLE MORE COUNTRY THAN THAT Easton Corbin SOV SR .|
C.CHAMBERLAIN (0.POYTHRESS,R L FEEK W.VAABLE} © MEACUAY completes his first
GREATEST 'I‘EMPOHARV HOME Carrie Undarwood set of back-to-back
TIL SUMMER OMES ARUN L [ B e
Kellh Ulhan inala ¢
[ HUEEK URBAN (M POWELL K URRAN) © CAPTIOL WASHVL: :‘M‘t: xPeopie(Ahte
HIGHWAY 20 RIDE Zac Brown Band (razy” topped the
X.STEGALL 2. BRUWN (Z.BROWN,W.DUARETTE) @ HOME GROWN ATLANTIG BIGGER PICTUAE list in August.
3 HISTORY IN THE MAKING Darius Rucker 3 Among his eight
| FROGERS (3 AUCKER FROGERS,C MILS) © CAPITOL NASHVILE overall top 10
2 AMERICAN SATURDAY NIGHT Brad Palsley i “Good
FRUGERS (B8 PAISLEYA GORLEYK LOVELACE) © ARISTA KASHVELE m. "°
2 AMERICAN HONEY Lady Antebelium Directions™ (2007)
PYORLEVLADY ANTEBELLUM {3 STEVENS,C.R.BARLOWE H.UNDSEY) @ CAPITOL NASHVILLE and “Hust Be Doing
- AINT BACK YET Kenny Chesne, ETh in’ Ri
B |_B.CANNON K CHESNEY (C'WISEMAN.C TOMPKINS) Y o_@__nyi ” S;"‘;S‘)h;l'; lil:l: hit
13 | FEARLESS Tayior Swift 45 ks
N.CHAPMAN TSWIFT (TSWIFTLROSE M.LINDSEY) © BI5 MACKINE No. 1.
g Rascal Flatts = 4q
£ LATTS (J.DEMARCUS.H LINDSEYJ.TSLATER LYRIC STAEET 3
1% KEEP ON LOVIN' YOU Steel Magnolia
D.KLFF (C STAPLETON, TWILLMON) @ BIS MACKINE
1% BACKWOODS Justin Moore
4 STOVER (J.MODAE J.PAULIN,J.5 STOVER) @ VALOAY
21 GIMMIE THAT GIRL Joe Nichols
M WRIGHT (R AKINS,D.DAVIDSON 3 HAYSLIP) © SHOW DOG-UNWERSAL
| HELL ON THE HEART Eric Church
CHURCH,D AUTTAN,E o NASHVILLE | With Hot Shot
IT'S JUST THAT WAY Alan Jackson
20 e K STEGALL (VMCBERE K SACKLEY K STEGALL) © ARISTA NASHVILLE A | -] D!‘hul ‘pdw:oim
THE MAN | WANT TO BE Chris Young a areer-high bow,
1 STROUD (B.4AMES, TNICHOLS) ® Ach quartet returns to
Gaorgo sm‘IE 20 | Hot Country Songs
: ; Mep hASHL for the first time in
- WRONG BA WRONG Martina McBride o1
| _DEUEEM MESRIDE (5 8.ILES R E.ORAALL B WARREN, B WARREN) @ &L more than a year
STILL Tim McGraw ) with 918,000
B SALLIMGAE TMCSRAW.0 SMITH (1 BAICE K JACOBS,J LEATHERS) @ CuRl audience
SHE WONT BE LONELY LONG Clay Walker ' 58 impressions. New
W K STEGALL (0.JORNSON 2O'DUNNELL G GRIFFIX] @ CuRp 8 album Is lated for
HIP TO MY HEART The Band Perry
* L WCHAPMAN (¥ PEARYA PERAYN PERRYD BEAVERS) @ REPUBLIC KASHVLLE late-summer
- | KEEP ON LOVING YOU telease.

| RMCENTIRE, TEROWN (R.DUNN.TMCERIDE}

Reba
@ STARSTAUCK VALCAY

TOBY KEITH
| SHO'W DOB-UNIVERSAL 027

{12 98)

4200
DANNY GOKEY

19/8CA 60554/ SMN {11.98)

EASTON CORBIN
MERCURY 013644/ UMGN (10.92)

T
MPAINT & NUMBER | DISTRIBUTING LABEL [PRICE)

DANCING IN CIRCLES

Artist &=
IMPRINT A NUMBER / PROMOTION LABEL °

Love And Theft

J.COPLAN.R.E ORRALL (S B LILES R.E ORRALL.R SPRINGER, © LYAIC STREET ==
@ 28 31 RAIN IS A GOOD THING Luke Bryan 27
S J STEVENS (L BRYAN,D DAVIDSON @ CAPITOL NASKVILLE Aad
LOVE LIKE CRAZY Lee Brice 2
G| 28 82 L0 o (b connsan. T iawes) ® cuae ko
MY BEST DAYS ARE AHEAD OF ME Danny Gokey 29
M.BRIGHT (M GREEN K BLATY} © 1SRCA
CRAZY TOWN Jason Aldean 30
MKKOX (R CLAWSON,B JONES) ® BROKEN BOW =X
WORK HARD, PLAY HARDER Gretchen Wiison 30
G WA SON.J RICK B CHANGEY (G WILSON. | AKGH.V.MCGEHE) @ REDNEGK COS B
THE HOUSE THAT BUILT ME Miranda Lambert 29
FLIDDELL. M WRUCKE {TODUSLAS A SKAMBLIN) © COLUMBIA
THERE IS A GOD Lee Ann Womack
THROWN (A SORLEY.C.0UBOIS) @ MCA NASHVILLE |
THE CALL t Kennon
J.ETROUD (M.KENNON.N.GORDON,J.CAMPBELL) @ BAMAIAM STROUDAVARIDUS
THIS AINT NOTHIN' Craig Morgan
PODONNELL G MORGAN {C.DUBOIS KK PHILLIPS} @ BYA
£ 35 38 - PRAY FOR YOU Jaron And The Long Road To Love
WS COMITTY {1 LOWENSTEIN | SRENTLINGER) © IARONWODDUNVERSAL REPUBLIC BI5 MACHINE | o
a7 40 STAY HERE FOREVER Jewiel a1
H.CKAPMAN (i XILCHER,D.DAVIDSON B.PIKSON) © VALORY
¢ 4 _  EVERY DOG HAS ITS DAY Toby Keith - g
|_TXEITH [TKEITH.B PINSON.I WAPLES) © SEOW DOG-UNIVERSAL
38 39 TURNING HOME David Nail
FLIDDELL (K.CHESNEY,S.CARUSOE} @ MCA NASHYILLE
40 43 | SMILE Uncle Kracker
ol R.CAVALLO [M.SEAFER.8.0ALY,) KARDING,J BOSE} @ T0F D06 ATLANTIC BIGGER PISTURE
49 52 LOVER, LOVER Jerrod Niemann 4
D.BAAINARD | NIEMANN (0 PRITIKER) SEA GAYLE ARISTA NASKVILLE
- GIDDY ON UP Laura Bell Bund 42
44 SHIMSKAGK (L 8.BUNDY.Y. ( 84 SHIMSHAGK] @R 4 2
4 4 TODAY WAS A FAIRYTALE Taylor Swm

NCKAPMAN TSHIFT (TSWIFT)

JACKSON HOLE

W D.FROSELLR CLAWSON (R.CLAWSON.M CAISWELL)
FREE

JHOVCE &

KNOWLES TEUMMAR)

© 816 MAGHINE
James Wesley
BROKEN BOW
Jack Ingram
@ BI6 MACHINE

HOT SHOT
BEBYT

- BLUE SKY

5 BRISHT (£ WEST6 BURR)

Emily West Fsalurlng Keith Urban
® CASITOL NASKVILLE

BEST OF BOTH WORLDS
J.BRAOWN,K.GRANTT {D.WORLEY,J.BROWN)

LITTLE WHITE CHI.IRCH

(R
TELL VOUR SISTER I M SINGLE
| JRICH.C. PENNACHIO (J.L RICH A WILLUAMS . ROSEN)

Danyl Worley

Tyler Dickerson
LYAIC STREET

Title

American Ride’

Hilibilly Bone (EP) 31
My Best Days 24— |1 VARIOUS ARTISTS eocie G0OU OF Nashvile
Easton Corbin 7 u JUSTIN MOORE Justin Moore

VALORY 0100 (10.98)

“nce. TOP COUNTRY ALBUMS:

TAYLOR SWIFT

& wosk. Alrpawer aasedod to

SARAH BUXTON

Fearless

BIG MACHINE 0200 [12.58) & = D LVRIC STREET 165081 (10.98) Sarah Buxton
ﬂ&gzgyxaﬁg?n‘wNLan Tho Foundation 2 !:\ﬂo'mfms&a pasy  NOW Thats Whet | Cali County Vol. 2 4
L i e wsn_ ATan Ve Ao G 2 L) Bomut:riscoan use #15 - And Then Some Y
dgi:’:ﬁgtﬁ?ﬁl UMGN {13.98} Haywire 23 zg:%ﬂ?‘;fgﬂ 11c American Saturday Night 1
{ T AAMVLLE GRS 113.98) Piay On. 2 2 5 S SRy ARG j1a5e) Twang @ 1
2‘33‘25?’;23355“"“'5‘“T‘»‘ﬂ.' Crazy Hoarl o LEAFP“?L sﬁ?rgrﬁgm' (12.98) Carolina 4
4 L.L,ﬁ,?gvt c?lfgf;%ﬂ% a8) Lady Antebellum 29 ‘7 ggﬂ; fg?ﬁm 1150 Ride Through The Country, ‘é
Soarn G0t Tea s Wido Open BiIfT] ¥ELLE PICKLER | Kollle Pickier| 1
AP ARSALLE 85306 1.0 Learn To Live 11| DAILEY S VINCENT _ ouey et SrgThe S e |18
v st oo b i YA The Uit

MIRANDA LAMBERT

COLUMBIA 46854 SMN (12.98)

~ TIM MCGRAW
CURB 79182 (18,98)

~ CHRIS CAGLE
| CAPTOL NASHULLE D570 1GAETCL {1356)
GRETCHEN WILSON

COLUMSIA 61894/ SMN {4.98}

Revolution

Southern Voice

CHRIS YOUNG
§ RCA 22212/5MN (10.98)

Best Of Chris Cagle

Greatest Hits

DIERKS BENTLEY

The Man | Want To Be CAPITOL NASHVILLE 02158 (18.68)

~ LUKE BRYAN
CAPITOL NASHVILLE 65832 (1£.92)

Feel That Fire

" JOE NICHOLS

TAYLOR SWIFT

BIG MACHINE 079012 (18.98) &

KEITH URBAN
CAPITOL NASHVILLE 35751 (12.98)

RASCAL FLATTS

g LYRIC STAEET 002604 (18.92)
KENNY CHESNEY

BNA 6

Doin' My Thing SHOW DOB-UNIVERSAL o1208g rasey  O'd Things New
i . JAKE OWEN
Taylor Swift RCA A1287/SHN {12 96 Easy Does It
i GLORIANA
Defying Gravily DBLEM REPRISE WIRHEA BRLS. 51 STA0WAN (1256 Gloriana
Unstoppable RANDY HOUSER Anything Goes

Jl SHOW DOB-UNIVERSAL 011699 (10.98)

-
&

R e

HOT COUNTRY SONGS:

Data for week of MARCH 20, 2010 |

SMN [+1.88) Greatest Hits Il m‘i&?ﬁﬁ.m 1Taid You S Thes Ulimts Hits Of Rancy Trads:

= ﬁ&?ﬁn,‘ﬁ’;l Hannah Montana: The Movie Jrl ) ?u?ﬂ“rﬁ’ﬁ!‘z ) Fight Like A Girl
E:ltsg'l‘etri:}qmsx gz  Groatest Hits Volume 1 | 46 36 :‘[Eﬂcgf‘;ffifsuv Somewhere In Time
?vssavé.‘:m.l:ma\mﬂwzl Koo OnlLoving:You .'\/50\; W - 0 nMcAAzRATnIrNsﬁu'ﬂcg?mE Shine

For chart reprints call 646.654.4633
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BRING ON THE LOVE
WKIRCPATRICK. K XADISK (€ KADISH.8.JANE L CRUTCHRIELD. W KIRKPATRICK)

R

% 7 mmsanvﬂmm "“'“"i (CTON ¢ LiteBIOfEveryiing 2

Coldwater Jane
© MERCURY

L
ﬂg ARTIST Title
.,s IMPRINT & SUMBER / DISTRIBUTING LABEL
CAROLINA CHOCOLATE DROPS  Genulne Negro Jig
23 b 516096 WARNZA BROS.
DAILEY & VINCENT Daley & Vincent Sing The Staler Bohers
CRACKER BARREL 610540 ROUNDER =
The Ceow: New Songs For The Five-Sting Banjo

STEVE MARTIN
|_40 SHARE 610847+ ROUNDER

THEISAACS  Thelsaacs ... Naturdly: An Aimost A Cappeila Colection i
GAITHER 46014
JACK ROSE Luck In The Valley |

THAILL JOCKEY 229°

Live At The Mauch Chunk Opera Hause i

PATTY LOVELESS

SAGUAAQ AOAD 24876

OLD CROW MEDICINE SHOW
NETTWERK 30812*
SARAH JAROSZ
SUGAR HILL 4048 WELK
BLUE HIGHWAY
ROUNDER 610633

Mountain Soul Il &

Tennessee Pusher

Song Up in Her Head |

Some Day: The Aifteenth Arniversary Colectin

ROOKIES RULE

For the first time since the Top Country
Albums chart started using Nielsen
SoundScan data in 1991,
artists simultaneously debut inside the
top five as Danny Gokey's “My Best
Days" {No. 3, 65,000) and Easton
Corbin’s self-titled full-length (No. 4,
43,000) arrive. Gokey’s entry is also the
best opening sales week for a rookie male since Billy Ray
Cyrus’ “Some Gave All” moved 90,000 in 1992. Meanwhile,
Blake Shelton’s “Hillbilly Bone" starts at No. 2 {see Over the
Counter, page 53) with his sixth top five album and his
second-best sales week: 71,000 copies sold. —Wade Jessen

two new
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THE BLAcK EYED PEAS
THE EN.D. INTERSCOPE 012887*/1GA

lJL AYE

REBIRTH CASH MOKEY UNNERSAL MOTOAN 012737 UMAS E

LED
VICTORY WE THE BEST 2074 F1
ALICIA KEYS
" _THE ELEMENT OF FREEDOM MBX) 46571* AMG
. RIHANNA
RATED R SAP.DEF JAM 013736 10JMG

MARY J. BLIGE
'STRONGER WITHEACH TEAR MATRARCH GETFEN 012722164

MELANIE FIONA
THE BRIDGE SRCUNNERSAL MOTCYN 013150 UNRG

ROBIN THICKE

SEX THERPY, THE SESSION STAR TRAKWTERSCOPE 0137084 m

GUCCI MANE
HESTATE VS PALFIC RIS £F20F SO0, M 0540 WHHER RS

[P SAM ADAMS
BOSTON'S BOY (EP) 15T ROUND
« DRAKE
$1 B0 GIE B YILNG UOAD CASS N CLUBERSA MOTOWN 1456065

BLACKSUMMERS MGHT GO LNEI £5142 SONY MUSE &

. BEBE & CECE WINANS
STILL BAC 21105 MALACO

SNOOP DOGG
MAUCE N WIRDERUIND DIEGYSTVLEFRIATY 02342 CAFTOL

VARIOUS ARTISTS

NOW 31 ENLUNNERSAL ZOMBRA 26517 SONY MUSIG
CHRISETTE MICHELE

EPIPHANY DEF JAM 012797 10JMB &
BIRDMAN

PRGELESS CASH MONEYUNVERSAL MOTOWN 610G &
JAMES FORTUNE & FIYA
ENCORE BLACKSMOKE 3073 WORLDWIDE
CHRIS BROWN

GRAFFIT) JVE 61438016

OMARION

OLLUSION STARWORLD 58135 MUSICWORKS

b
=

. DJ POET NAME LIF
TOTAL CLUB HITS & THRIVE 90825 10JM6

PRINCE/BRIA VALENTE

LOTUS FLOWIRMPLSOUND/ELIXSA NPG 09549 EX
FREEWAY & JAKE ONE

THE STIMULUS PACKAGE RHYMESAYERS 0117%
MARY MARY

“THE SOUND MY BLOCK COLUMEIN 28067 * SONY MUSKC &

CHARLIE WILSON
UNCLE CHARLIE ? MUSIC JIVE 23388/ILG

]
i

OE
SIGNATURE 563 00005 KEDAA

AN
ANTHONY HAMILTON

THE POINT OF IT ALL MSTERS MUK S0 S0 0EF 2238005
KERI HILSON

il

1N A PERFECT WORLD... MOS| EVOONE A/NTERSOOPE 072000064 (

Tl
PAPER TRAIL GRAND HUSTLE ATLANTIC $12261* A6 &

LL
REBELUTION MR 306, POLO GADUNDS ) 51961 RMG

Newcomer Sam Adams toasts his first debut
on Top R&B/Hip-Hop Albums as his digital-
exclusive, “Boston’s Boy,” opens at No. 21
(7,600 copies). The 10-track release also
earns cheers for its entry at No. 9 on Top
Independent Albums and at No. 10 on Top
Digital Albums.
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MAINSTREAM
R&B HIP-HOP"

APV
S5 ROBIN THICKE (STAR TRAK INTERSCORE)
sAV AAH
TREY SONGZ FEAT. FABOLOUS (SOKG BOOK ATLANTIC

HEY DADDV (DADDV‘S HOME)

| USHER FEATPUES (LAFACEULG)

BEDROCK

YOUNG MONEY FEAT LLOYD (LASH MONEXUI/ERSAL MITOVNAN
TRY SLEEPING WITH A BROKEN HEART
mm KEYS [MBK.J AN

uAm BUGE (MATAIARCH GEFFEN/INTEASCOPE]
. ON TO THE NEXT ONE

JAY-Z + SWIZZ BEATZ JROC NATION

IT KILLS ME

MELANIE FIONA (SRC UNIVERSAL MOTOWNUMRG

O LETS DO IT
FLOCKA FLAME (573

EVERVTHING TO ME
MoN ua

ouco IM!G BHICK SQUAD/ASYLUMWARKER BROS.
| INVENTED SEX
TREY SONGZ FEAT DRAKE (SONG BOOK ATLANTIC)
ALL THE WAY TURNT UP
OSCOE DASH FEAT SOULIM BOY TELLEM JMIVLSEC LI ONE ANTESS00H)
STEADY MOBBIN'

S YOG MOREY FAY 3 MANE A9 MCHEY LM WTOMIARYS
WOMEN LIE, MEN LIE
YO GOTTI FEAX LIL WAYNE (NEVTTASLE 20L0 GROUNDE J RVE)
1 WANNA ROCK
SNOOP DOGE DDG;ISWL( PRICAITY, CAPITOL

4 & LILFREA
" _USHER FUY MEKI MINAJ (LAFACE JLG)
.. SPEEDI
£ OMARION STAR‘A ORLD/MUSICWORKS CAPITOL

DO YOU THINK ABOUT ME
50 CENT (SHADY AFTEAMATH NTERSCOPE
NOTHIN' ON YOU
B0 FEAT BRUN0 MARS [1ZHEL RCCK GRAND HUSTL E ATLANTI)
MY CHICK BAD
LUDACRSS FEAT. NICKI MBNAJ (DT OEF JAM IDJMG|
RUDE BOY
RIHANNA (SRP DEF JAM IDJMG)
SOLDIER OF LOVE
SADE (EPIG COLUMBIA

UP OUT MY FACE
MARSAH CAREY FEAT. WIGKI MINA) (ISLANDLID.MG,
4 MY TOWN (PLAY BALL)

BPONAN FEIT DRAKE § LL WAV HMOMEY UNVERSAL MOTOMN
.. AINT LEAVIN WITHOUT YOU
JAHEIM (ATLANTIC)
@ HARD
“ RIHANNA FEAT. JEEZY (SR DEF JAM 10JMG]
.. SPONSOR
TEAMA POA FENT GLCDIPRASE & S0 DY TELLEM ) FITLACLLOMNGIER £585 )

HOMEGURL (HE GOTTA)
BOME JCITI U. §. DEF JAMIDIMG)
FlSYFUL OF TEARS

NVARHER BADS |
“MILLION DOLLAR GIR|
ek

S BRING IT BACK
BBALL & MJG FEAT. YOUNG DRO (GRAND HUSTLEE1)

TIE ME DOWN
NEW BOYZ FEAL RAY J (SHOTTY/ASYLUM WARNER BROS

SAY SOMETHING

TIMBALAND FEAT DRAKE (WGLEY ELACKGAOUND NTERSCCPE)
RUDE BOY
RIANNA (SRP DEF JAM/IDIMG;

~ CARRY OUT

SEXY CHICK
DAVID GUETTA FEAT. AKON {GUM: ASTRALWERS CAPITOL,

IN MY HEAD

JASON DERULO (BELUGA HEIGKTS WAR
BLAH BLAH BLAH

KESHA FEAT. 30HI3 (KEMOSABERAAMG)
EMPIRE STATE OF MIND
JAY-Z + ALICIA KEYS (ROC NATION)

~ STEADY MOBBIN'
YOUNG MOREY FERT GLCO MANE

DO YOU REMEMBER
AN SEAN FEAT SEAN PALIL & UL JON FOASH MOKEVUNNERSAL
BREAK YOUR HEART

TA) CRUZ FEAT LUDACRIS (MEACURY/IDIMG,
YOUNG FOREVER

JAY-Z + MR HUDSON {RCC NATION

| WANNA ROCK
SNOOP DOGS {DOEGYSTYLE PRIDAITY.CAPTOL)

GUCC! MANE (BAICK SOUAD/ASYLUM WAR!
MONEY TO BLOW

HEY DADDY (DADDY'S HOME)

USHER FEAT, PLIES [ AFACE JLG)

MILLION DOLLAR GIRL

TRINA FEAT. DIDDY & KERI HILSON {S0191-SLIDE CARITOL

ON TO THE NEXT ONE
JAY-Z + SWIZZ BEATZ (RCC NATION)

0
IYAZ {TIME 15 MONEY BELUGA HEIGKTS AEPRISE,

ALL THE WAY TURNT UP

POSCE INSH FEAT SOJLIA BOY TELLEM JVAMLLSC LHE N ANTES0FE)

| MADE IT (CASH MONEY HEROES)

SEON FOOLFFER. BROMA Y SEAK, & UL WHVE (A3 Y MERSA FERLELL)

ACCORDING TO YOU

ORIANTHI {TAL SEFFEN INTERSCOPE|

TRV SLEEPING WITH A BROKEN HEART
He ) S M ey

I'I' KILLS ME

MELANIE FIONA {SRC UNIVERSAL MOTOVIN

SHUT IT DOWN

PITBULL FEAT. AKON (MR, 305 POLO GROUNDS ) AMG)

BETWEEN THE BUL!

MORE ‘LOVE’ FROM DeVAUGHN

With Sade and the Black Eyed Peas nestled in the top two po-
sitions, Raheem DeVaughn eams his third top 10 on Top
R&B/Hip-Hop Albums as “The Love and War Masterpeace”
debuts at No. 3 with 45,000, according to Nielsen SoundScan.
His previous sets, 2008’s “Love Behind the Melody” and
2005's “The Love Experience” debuted at Nos. 1 and 9, respec-
tively. On the Billboard 200, “Masterpeace” lands at No. 9 for
DeVaughn's second top 10 following debut album “Melody.”
Atradio, lead single “Bulletproof,” featuring Ludacris, peaked
at No. 46 on Hot R&B/Hip-Hop Songs and No. 18 on Adult
R&B in December. His second single, “I Don't Care,” rises 50-
39 on Hot R&B/Hip-Hop Songs and spends a second week at
No. 17 on Adult R&B. —Raphael George

www.freedowns.net
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41T KILLS ME

MELANIE FIONA (SR UNIVERSAL MOTOWN UMRS)
TRY SLEEPING WITH A BROKEN HEART
ALICIA KEYS [ME ) AMG)

AINT LEAVIN WITHOUT YOU
JRHEIM (ATLANTIC,

FISTFUL OF TEARS

MAXWELL (COLUMBIA|
.. EVERYTHING TO ME
MONICA [J AMG,

0 :

~ THERE GOES MY BABY

USHER (LAFACE JLG|
.. CLOSE TO YOU

BEBE & CECE WINANS (SAC MALACD)
-[E[ BAD HABITS

MAXWELL (COLUMBIA}

SEX THEHAPY
ROBIN THICKE (STAR TRAKINTERSCOPE,

USHER (LAFACE JLG)

. MILLION DOLLAR BILL
| WHITHEY HOUSTON {ARISTA RMG)
CLOSER
CORINNE BAILEY RAE (CASITOL

| DON'T CARE
RAHEEM DEVAUGHN (JVE )L 6|

FINDING MY WAY BACK

| JAHEIM {ATLANTIC!
I WORST CASE SCENARIO
JOE m ([DAR

HIGHER THAN THIS

LEDISI (VERVE FORECAST VERVE)
i ALL | EVER THINK ABOUT
CHRISETTE MICKELE [DEF JAMID.MG)

THE BEST IN ME
MARVIN SAPP [VERTTY 28

" SAY SOMETHING
" TIMEALAND FEAT. DRAKE EYBLACKGAOUND INTERSCOPE)

HOW LowW

LUDACRS (DT DEF JAM/IDIMG)

NOTHIN' ON YOU

8,018 FEAT BAIND MARS (EBELROCK GARD HUSTLERTLANTIG)
ON TO THE NEXT ONE
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Drake primes his long-awaited solo album, “Thank Me Later,” as "Over”
earns Hot Shot Debut stripes on Hot R&B/Hip-Hop Songs at No. 42.
The Toronto native has been a virtual staple of the chart since last sum-
mer, earning six top 10s and two chart-toppers, including his breakout
single, “Best I Ever Had.” He briefly satisfied his fans in August witha

seven-song EP and a series of one-off concerts. However, a full-length
g&m*mgzsmmmmnm\m Raheem DeVaughn Featuring buﬂ:tc":g release was delayed on Universal Motown's schedule until albums from

GO SHORTY GO Travis Porter = Young Money and Lil Wayne hit stores last December. —Raphael George
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Singer achieves a career-best start on
Christian Songs with fourth track from “My
Paper Heart” album (No. 17 on Top
Christian Albums). “Free to Be Me” spent
the first of its four weeks atop the chart
nearly a year ago (Apeil 4, 2009).
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Veteran trio posts its highest start in almost
nine years, as “No Changin’ Us™ stakes the
Hot Shot Debut at No. 2 on Top Christian

Albums (10,000 copies). That's the group’s
best opening week rank since “Free to Fly” |
bowed atop the May 19, 2001, chart.
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ALL OF CREATION
MERCYME 1h0

GET BACK UP
TOBYMAC FOREFRONT EMI CMG

MESS OF ME
SWITCHFOOT ATLANTIG
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BISHOP PAUL S. MORTON
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BRIAN COURTNEY WILSON
SUST LOVE SPIRIT AISIKG 066 MUSIC WORLD

VICKIE WINANS
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BYRON CAGE
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DONALD LAWRENCE & CO.

THE LAW OF GONFESSION, PART | DUET WATERVEATY 2374416
VARIOUS ARTISTS
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DONNIE MCCLURKIN

RIS HE 1Y ST CF DO ACOUSIN 5T £6ACY ST LG
EARNEST PUGH

LIVE: RAIN ON US EPM BLAGKSMKE 3070 WORLOMADE
SMOKIE NORFUL

LIVE TREMVLES 12832/EMI GOSPEL
VARIOUS ARTISTS
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ISRAEL HOUGHTON
THE POWER OF ONE INTEGAITY CULUMEA 47524 S0ty MUSIC SR
JUST JAMES PAIAM GUEPD CENTRIGAVERTTY 47010 46
JAMES FORTUNE & FIYA

THE TRANSFORMATION BLACKSMOKE 3085 WORLDWDE
THE WHISPERS

THANKFUL KINGDOM 668

VARIOUS ARTISTS

(GO WU GISPEL! T HTEGHTY G169 CORLVERRY 7445

,  THE BEST IN ME
= MARVIN SAPP VERITY/JLG

THEY THAT WAIT

| _FRED HAMMOND FEAT. JOHN P KEE F HAMMOND VERITY LG

GOD FAVORED ME

HEZEKIH WALKER & LFC FEAT WARYIN SAPP & DJ ROGERS VEHTYLG
ENCORE

JAMES FORTUNE & FIYA SLACKSMOKE WORLDWIE
GREATEST

GAINER

JUSTIFIED

SMOKIE NORFUL TREMYLES M1 GOSPEL
CLOSE TO YOU

BEBE & CECE WINANS BSCMALACO

ALL | NEED

BRIAN COURTNEY WILSON SFIAIT RISING MUSIC WORLD _
ARE YOU LISTENING
PR i

Lol
HOW | GOT OVER
VICKIE WINANS FEAT. TIM BOWMAN. JB. DESTINY JOY
FAITHFUL TO BELIEVE
BYRON CAGE GOSPG CENTRICVERITY/ALG

BREAKTHRU
GREG 00N & IPRAIZE PENIULLY

RESTORED

4 0SS PAUAM S0SP0 CENTAIC LG
FREE

RIZEN VEAITY 4G

RESTING ON HIS PROMISE
‘YOUTHFUL PRAISE FEAT. L. HARSTON EVDENCE GIEPEL LIGHT
GOOD NEWS

VANESSA BELL ARMSTRONG EMI SOSPEL

DON'T DO IT WITHOUT ME

BISHOP PAUL 5. MORTON TEKLAH LIGHT

THE MASTER PLAN

TAMELA MANN TILLYMANN

| WANT TO SAY THANK YOU

UISA PAGE SRODKS FEAT. ROYAL PRIESTHODD SHOPHAR HARKGHK
THERE IS A KING IN YOU

DONALD LAWRENGE & C0. QUIET WATER VERITY LG

HE'S BEEN JUST THAT GOOD
ORI WHALUM FET, LAAH HATHAAY T0P DRAER MALY AVEM.E WGTSTRY

THE LIFTER
TED WINN TEODYSAMZ SHANACHIE

| PRAYED UP

KAREN CLARK-SHEARD <AAEW

LIVING ON THE TOP
DEWAYNE WO0OS GUIET WATER VERITY/JLG
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Pl ACAPELLA
il KEUS WILL 1AM ANTE?
“ mNFV FREE

LOUBOUTINS
J-L0 EPIC COLUMBIA
Q» FEEL IT

AR I BT W M RN

FOR YOUR ENTERTAINMENT
ADAM LAMBERT 19 RCA AMG

5 NATURALLY

" _SELENA DOMEZ & THE SCENE HOLLYWODD

E FEELIN' LIKE A SUPERSTAR
BARBARA TUCKER B STAR

12 § GIVE ME SOMETHING
S _ONO MIND TRAWTWISTED

HARD
AIMANMA FEATURSNG JEEZY S4P DEF JAM ID:MG

MORNING AFTER DARK

TREALND FEITLASY: MELLY FURRLO & SOSHY MOSE BGHERD MUVERSCORE

THE POWER OF MUSIC
XRISTINE W FLY AGAIN
AUTOMATIK
LIVWI FRANG JIVE/JLG

10 REVOLVER

Y MADONNA FEATURING LIL WAYNE WARER 3ROS.
HEARTBREAK ON VINYL
'SUAKE LEWSS TOMMY 50Y

4 ROCKET

" GOLDFAAPP MUTE

F**K THE INDUSTRY
E SOUMGEMUSICWOALD

16 13 YOU ARE

% 1S 70Uy MR FEATURNG FRESCHE DAVIS (WAL MUSC FRDOUCTINS
PARTY ROUND THE WORLD
JASON DOTTLEY & DEBBY HOLIDAY 193
7 w"' ON THE FLOOR (OH BABY PLEASE)
© 7T KAYLAH MARIN EPIPHANY

E BODIES
ROSBIE WILLIAMS ASTRALWERKS CAPITOL

25 5 STRANGE CONDITION
2 __MORGAN PAGE NETTW

. SEX SLAVE
MELLEEFRESH VS DEADMAUS 2| AV
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TOP DANCE/ -
ELECTRONIC ALBUMS

ARTIST
TITLE INPRINT & NUMBER | DISTAIBUTING LABEL

LADY GAGA  m
i “'mum‘mﬂﬁ'ﬂﬁmgm'u T

OWL CITY
OCEAN EYES UNIVEASAL AEBUBLIC 013141*/UMRS

48 - DJ POET NAME LIF|
= TOTAL CLUB HITS & THRIVE 90825 K1UMB.

H MASSIVE ATTACK
 HELIGOLAND VIRGIN 09466 CARITOL
4e LMFAO
6 3% AT g o6t
BE DAVID GUETTA .
OME LOVE GUM 26247 ASTRALWERKS
6 DJ ENFERNO
= ULTRA DANCE 11 ULTRA 2217

Hm DJ SKRIBBLE .
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S99 GROOVE ARMADA
BLACK LIGHT OM s08
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14 23 IMOGEN HEAP
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FOUR TET
THERE IS LOVE IN YOU DOMING 226
“MIIKE SNOW
MIKE SNOW DOWNTOWN J0085*

TIESTO
KALEIDOSCOPE MUSICAL FREEDOM 2082/ULTRA
CK

#%) 24 g SOUNDTRA

SLUMDOG MILLIONAIRE INTERSCOSE 012602954
BT
THESE HOPEFUUL MACHINES NETTWERK 10844
s BREATHE CAROLINA
¥ HELLO FASCINATION FEARLESS 20127
CASCADA
EVACUATE THE DANCEFLOOR ROSBINS 75024

DAVE AUDE
G Bl DAVE AUDE PRESENTS: ULTRA2010 ULTRA 2167

P95 DEADMAUS .
o hudatind FOR LACK OF A BETTER NAME MAUSTAAP 2174 LLTAA

E TELEPHONE
LAY GAGA FEATURAG BEYOMCE STREAM SE NN CH BV YIEE PRSI HE

Billbeard. S

SUDDENLY
BT NETTWERY

ETTER THAN HER
MATISSE JVE LG

BREAK YOUR HEART
TAID CRUZ FEATURING LUDACRIS MERCURY/10MG

'?f PARTY TIME (GET UP, GET DOWN)
© FREEDOM WILLIAMS LOVERUSHSEA T0 SUN

MARY
IT'S OVER
) SCOTT MAKM FEATURING AMUKA [J SM
ENERGETIC

BOA SM

~ HALFWAY GONE
L LIFEHOUSE GEFFEN INTERSCOPE
E TOGETHER
| BARBARA SHEREE CONTINUCUS COOL

‘“‘ RUSSIAN ROULETTE
_RIKANNA SAP.DEF JAMIDNG

1 WANNA FEEL THE MUSIC
CHRIS THE GREEK PANAGH) FEATURING LAYLAH 0.5

HEY

DENNIS FERRER 0B JEKTIVITY
TIK TOK
KESHA KEMOSABE ROARMG
WHY DON'T YOU LOVE ME
BEYONCE MUSIC WORLD/COLUMSIA
DUST IN GRA!

ELERIUM FEATURING
ELECTRICITY
BRIAN ANTHONY S04
VIDEO PHONE
BEYONCE MUSIC WORLD COLUMAIA

BIMBO JONES SILVER LABEL TOMMY BOY
- SLOW POISON
THE BRAVERY I5LAND IDIMG

TAKE CONTROL
JULISSA VELOZ CARRLLO
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U4l LOVE KEEPS CALLING
WKS GRACE ROBBINS

T SECRET LOVE
KIM SOZ21 LLTAA

E TELEPHONE
LADY GAG FEATLANE BEYBMCE STREAVLIE NN EGHEN Y REE MTERSLAPE

- CARRY OUT
THABALAND FEATURMG JSSTN TWBERLARE 0L EF LAY D WTEVS CFE

HOT
INNA LLTAA

TIME
_FLANDERS NERVOUS

E GHOSTS 'N STUFF
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- ESCAPE ME
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KELIS WILL | AM INTERSCOPE
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0 DEE DEE BRIDGEWATER
ELENNCEA FAEMN (115 958 1 BALIE NI LR (CR R (1 250600

I NEW HERE X1 471*

4 CHRIS BOTTI
__CHRIS BOTT): IN BOSTON GOLUNBIA 38736 SONY MUS @

57 BONEY JAM
| _SEND OME YOUR LOVE CONCDAD 30815 &

m KIM WATERS .
LOVE STORIES SHAKACKE 51280

ROB WHITE
KEEP RIOING £2 47223 ORSHELS

. FY—
A WOMAN IN LOVE SHANACHIE 5181 4
s 15 ES
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MIND OVER MATTER KEADS UP 2154
GEORGE BENSON .
AND STORIES MONSTER 30384 CONCORD &
VARIOUS ARTISTS
N BEACH RECORCNNE MRESENTS LIMAIPED WL § HEOOUEEA0n i
EUGE GROOVE
SUNDAY MORNING SHANACHIE 5178
PETER WHIT
600D DAY PEAK 31006 CONCORD
SPENCER DAY
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E ARTIST IMPAINT | PROMOTION LASEL

i mswmsuunzn NIGHTS

MNAJEE HEADS UP

e - SWEET DISPOSITION
STEP BY STEP
g LABRACK LUKE & GREGOR SALTO FEATURING NAWS ACOUAN 5405
13 20 SMOKE
JUS JACK WITH PHIL GARANT FEATURING MATINA PARESI MCOW

IE “HEARTBREAK ON VINYL
BLAKE LEWIS TOMMY 80V

(s R0 TAKE ME THERE
. JOYNER ARTISTRY
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“fj E.AX/YO-VO. PERLMAN

THE PRIESTS |
RARMONY ACA VICTDA 59825 RMG

E JENNY OAKS BAKER i’

THEN SINGS MY SOUL SHADOW MOUNTAIN S035641

5 ZUILL BAILEY ¥
BACH CELLD SUITES TELARC 31978 g

ENESENELE SONNERIEMONICA HUGSETT WITHG. X, RUZ n
BACH ORCHESTRAL SUITES FOR A YOUNS PRINCE AL1E 2171

5 g THE PRIESTS
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15 LIBERA
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THE CANADIAN TENORS

VORICH TSERRACLE

HEAVENSONG MOSUON TABERNAKLE CHOR S035026

DAVID GARRETT

DAVD GARRETT DECCA 012572 UMVERSAL GLASLS GhOLP IS

~» THE IRISH TENORS
_IRELANO RAZOR & TE Bates

IL DIVO
THE PROMISE STCO COLLMBI 268 SINVMUSE ®

ANDREA BOCELLI

INCANTO SUGAR 812161 DEC

STING

708 4 MITERS MRHLL O 5/ PEE G (1005 RS (LSS B8 &)
JOSHUA BELL

AT HOME WITH FRRESDDS S0 CUSSAL 527160/ WISTERORSS
TIME FOR THREE

3 FERVENT TRAVELERS £1 2035

SARAH BRIGHTMAN

SYMPHONY: LIVE I VIENNA MAHATTAN 21681 BLG &)

m THE IRISH TENORS i
THE VERY BEST OF THE IRISH TENORS £1 2300
g ANDREA BOCELLI
MY CHRISTMAS SUSAR 012437 DECCA &

PASSIONE SYCO/COLUMBIA 47435 SONY MUSIC

MORMON TABERNACLE CHOIR
CINE O FOUNT OF BAERY SLESSING \WCRVON TRFFIACLE 0-OF 4y
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TITLE IMPRINT & NUMBER | DISTRIBUTING LASEL

CELTIC WOMAN
'SORGS FAON THE REART 1A FATAN

o SUNDAY MORNING
EUGE GROOVE SHANACHIE
RETRO BOY
RICHARD ELLIOT AATISTAY

43 SOLDIER OF LOVE
SADE EPIC. COLUMEIA @

- FEVER
CASCADA ROSEINS

BRUISED WATER
CHICANE VS MATASHA BEDINGFIELD CENTRAL STATION

5 SO FAR AWAY
~_KASKADE & SEAMUS HAJI WITH HALEY LLTAA
MEMORIES
DAVID GUETTA FEATURING KD CUDI GLM ASTAR WETIKS CAATD.
"4y 4 BROKEN TONIGHT
ST " ARMIN VAN BUUREN LLTAA

BREAK YOUR HEART

TAID CRUZ FEATURING LUDACRIS MERCURY 1005
, REMEDY

LITTLE BOOTS 674 ELECTRAATLANTIC

TIK TOK

KESHA KEMOSABE RCA MG
4 IMMA BE

THE BLACK EYED PEAS INTERSCUE

BOGOTA BY BUS
JESSE COOK COAGH HOUSE £1

Q BURNIN'

S _PAUL TAYLOR FEAK GMG

16 RITMO DE OTONO

© _BERNIE WILLIAMS FEAT. DAVE KOZ REFORM ROCK RIDGE

TILL YOU COME TO ME
SPENCER DAY YONAS MEDIA CONGOAD JATZ GMG
BROTHER EARL
PAUL BROWN + MARG ANTOINE FEAK LMG

GO
BAIAN CULBERTSOM GRP VERVE

ASING ATES
H J E,

Ul
IRIS STANDRING LCTIMATE VIBE

NIKKI'S WALK
JEFF GOLUB 1

VARIOUS ARTISTS
TAMGE: VARUTENS 1940 LS FRZOLETS 6425 EXSTRRUXS

CELTIC THUNDER n
= _IT'S ENTEATAINMENT) CELTIC THUNDER 013924 DECCA :

4 25 RODRIGO Y GABRIELA
1111 RUBYWDRKS 0080°/ATO

T H TE!
IRELAND AAZOR & TIE 33026
SOUNDTRACK
WAUSIC OF IRELAND: WELCOME HOME ELEVATION 003 EX &
CELTIC THUNDER
TAXE ME HOME GELTIC THUNDER 013087 DECCA
KRISHNA DAS
HEART AS WADE AS THE WORLD KUTONE 20878
ALl FARKA TOURE & TOUMANI DIABATE
LD TOSMAM 1) CRUITACRE S 22331 WAER B
7 71 CELTIC WOMAN
£ THE GABEST JOUMEY. ESSENTI. ODLLECTON WAHATRA 344605

ﬂ CELTIC THUNDER n
sz ACT TWO CELTIG THUNDER 011606 DECCA

4 BELA FLECK
THROW

VARIOUS ARTISTS
PLAYING FIR CHARGE SIHGS AUAD
KOLOHE KAI

THEWIRLD /A SR &)

z TURN
558 SAMANTHA ROBBINS CRAIG CHADUICO SHANACHIE THIS 1S THE LIFE GO ALOHA 1011
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Faa
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ANDO BIEN PEDO |
oA

ARTIST
TITLE (IMERINT / BROMOTION LABEL|

118 DILE AL AMOR
S5 AVENTURA (PREMIUM LATIN)

ME GUSTA TODO DE TI

DA EL RECODO DE CAUZ LIZARRAGA {FONO

S
[SONY MUSIC LATING
COLGANDO EN TUS MANOS
BAUTE CON MARTA SANCHEZ (WAANER LATINA|
§ 17 ME ENAMORE DE TI ...
1 CHAYANNE (SONY MUSIC LATIN
TE PIDO PERDON
g 70 IMBING" (SIENTE)
7 22 LA CALABAZA
"|_LA ARROLLADORA BANDA EL LINON (DISH)
SE ME VA LA VOZ
| ALEJANDRO FERNANDEZ [UNIVERSAL MUSIC LATING)
SIN EVIDENCIAS
BANDA MS (DISAASL)

HASTA ABAJO
DON OMAR (MACHETE UMIVERSAL MUSIC LATINO|

416 DID IT AGAIN (LO HECHO ESTA HECHO)
S SHAKIRA (EPIC/SONY MUSIC LATING

EWENOS
LA ORIGINAL BANDA EL LIMON (FONOVISA)

|
ESTUVE

4 18019 i E oo Femuannez (Fovous

SOY TODO TUYO

LOS TUCANES DE TIJUANA [FONOVISA MUSIVISA)

7 | MI NINA BONITA

| _CHINO Y NAGHO (MACKETE

E EL DOCTORADO
INY DIZE (PINA)

5 POR AMARTE ASI
A ELLES 1

UNIVERSAL MUSIC L ATIND)|

'@ 28

MAERSAL MUSE: LATING)

CARITA DE ANGEL
HERNRANOI

MENDIETAFONOVISAMUSIVISA

MUSIC LATIN

YA LO SE
NN RIVERR [FONOVISA)
35 'i\ SEXY CHICK

| DWAID GUETTA FEATURING AKON (LM ASTRALWEAKS CASTCL,
SOY ENAMORADO
LOS TITANES DE DURANGO DISA)

0. DESDE CUANDO

|| ALEJANDRO SANZ (WARKER LATINA)
COMANDOS DEL M.P.
L OE MANDO (LZ5)
PONTE EN MI LUGAR
ESPRIOZA PAZ [DIEA/ASL |
ESTAMOS EN ALGO

ABLE (G0DD-LSONY MUSIC LAT)

ol

ESA MUCHACHITA
ARA SONY MUSIC LATIN)

Al TIK TOK

LKEMOSARE RCA RM
E STAND BY ME
ML T —
19 MI CURIOSIDAD
LOS TIGRES OEL NORTE (FONDVISA)
BAD ROMANCE
8| LADY GAGA (STAEAMLINE KEM WE CHERRYTREE INTERSLOPE]
29 5 MENTIRAS PIADOSAS
| ALEJANDRA GUZMAN (CAPITOL LATIN)
MI PRINCESA
4 DAVID BISBAL (VALE UNIVEASAL MUSIS LATING
! - CIELO AZUL, CIELO NUBLADO AKA CIELO NEVADO
96 | ;52 “._rsgno DISA ASL)
DOWN
A SENM FEATURAG LIL WAYNE (CASH MO EYIUNVERSAL SEPUHIG)
 TE AMO
*|_CUMBRE NORTENA (SONY MUSIC LATIN
TE SIENTO
WESIN & YANDEL (/¥ MACHETE UMVERSH. MUSKC LATING)
ESTA VIDA TUYA Y MIA
| KANY GARCIA (SONY MUSIC LATIN]
AYER LA VI
ANGEL & KHREZ (MACHETE/UNWERSAL MUSIC LATING)
TE AME EN MIS SUENOS
KM & KEK-Y (PINA|

g WATAGATAPITUSBERRY
| PN N 65 0 A AT AR ¢

MR A
m MEET ME HALFWAY
THE BLACK EYED PEAS |INTERSCOPE

THE BLACK EYED PEAS (INTERS
CONFESADOS

EDNITA NAZARIO (SONY MUSIC LATIN)
90 MILLAS (90 MILES)

LOS INQUIETOS DEL NORTE (FAGLE MUSIC
ESTADO CIVIL

@

|V MY MUSIC LATIN;
ESTO ES VIDA
DRACO {PHANTOM VOX SONY MUSIC LATIN}

Tito “EJ Bambino™ scores his third chart-
topper on Latin Rhythm Airplay as “Te Pido
Perdon” jumps 4-1. Among solo artists,
Tito maintains his third-place rank for most
No. Ts, trailing Daddy Yankee (six) and Don
Omar (four).
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CAMILA
 DEIRTE OE AMAR G0NY WO
BANDA LO
ANDO BIEN PEDD DISA 721423 UNLE
JENNI RIVERA

LA GRAN SENORA FONDVISA 35
WISIN & YANDEL
LA WYMACHETE 012067/ UMLE &
TITO “EL BAMBINO*
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S

4398 UMLE

6 6 4

o

12 1 17

18 12 13

22 17 %

STD0A7UMLE

NS B PATROM SIENTE 653882 UMLE
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O = : i
10 10 1a ALEJAN EZ
D05 MUNDOS: EVOLUCION LMATRSAL MUSC LATRO 0138 UALE
PESADO it
DESOE LA CANTINA: VORLUMEN 1 DISA 726555 UMLE @
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BUSCAME HULLSEYE 8974
DYLAND Y LENNY
MY WORLD SONY MUSIC LATIN 81371
HUEY DUNBAR
HUEY DUKBAR IV MG 30021 SONY MUSIC LATIN
LARRY HERNANDEZ
ENVIVD DESDE CULIAGAN MENIETAFRVSA STREGUMLE &
PRINCE ROYCE f
PRINGE ROYCE TOP STOP 30020/ SONY MUSIC LATIN
LOS INQUIETOS DEL NORTE .I
FEBRERD 14 CATAPULT DIGITAL EX
ALEJANDRO FERNANDEZ [
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THALIA
PRIMERA FILA SONY MUSIC LATIX 560491
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20 16 2 1 \eeion REGALD ASLDIEA 171874 UNLE
EL TRONO DE MEXICO
HASTA MI FINAL FONOVISA 356315 UMLE
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LA GRANJA FONONISA 254162 UMLE
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M1 SUEND UNIVEASAL MUSIC LATING 012950 LA
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3 d SO¥ TU MAESTRO: TL FONEA 2540 20MLE
@ INTOCABLE
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10 - BANDA EL RECODO DE CRUZ LIZARRAGA
26 18 1 s To00 bE T FONOVISA 351354 UNILE 3
i LARRY HERNANDEZ
16 NARCO CORRIDDS NENDETA FONCAIS!
) LUIS ENRIQUE
a4 CICLOS T0? STOP 8510 &
TERCER CIELO
GEATE IV SESOS . Y DL ICUBESA VS LG BRLME
LOS CUATES DE SINALOA
PURD CARTEL SONY MUSIC LATIN 53480 |
COSCULLUELA ;
B 2 PRPEIUES RN LOASEITETSRSA WL LA B IME
@ 3 g MARCO ANTONIO SOLIS i
= WAS OE A SISUME ® |

DON CHETO
EL KTME DE USTEDES 2L ATIND £8a2

@ 45 {4 LAARROLLADORA BAN
SERIE DUMANTE: 30 SUPER EXIT0S [
3 MARISELA
20 EOTO5 INMORTALES IM 661

15 PATRULLA 81
SIN T NO VIVE DISA 721404 LMLE

PATRULLA 81
SERIE DIAMANTE: 30 SUPER EXITOS DISk

@ 3 ' SERIE UAMANTE. 30 SUPER EXITOS FONVEA 25828 LWLE |

mﬁ PAQUITA LA DEL BARRIO .
.E 20-20 MUSAAT 4260 BALBOA

TONY DIZE
@ M1B \AMEA 0 4 ALE EFSATT| Y TEEUSIN ML

VARIOUS ARTISTS
RADID EXTTOS: EL DISCO DEL AMO 2000 DISA 721167 UMLE

an LUIS FONSI
.= "“ (801 o samas o skewo0 LTS MLSC LTI cuu.{m'

{a LOS TEMERARIOS
=1 SERIE DIAMANTE: 30 SUPER EXITOS S 721347 UNLE

g VARIOUS ARTISTS
‘SUPER EXITES: LO MEJOR DEL AND FOROVEA 354335 UMLE
EL TRONO DE MEXICO
ALMAS GEMELAS FOROVISA 353304 UMLE
CARLOS Y JOSE
L0 MEJOR DE LO NUESTRO PLATING 8836

DEL BRAVD Y CENTENARTOS DE
COARIDOS DE PURA GALIDAD 3ANCHERY 7802

VARIOUS ARTISTS
20 TROPICALES DE AYER, HOY Y SIEMPRE VINA 610

PANCHO BARRAZA
LAS RONVANTICAS DE PASCHD BARRATA VDL I MUESAAT 75 B4l Bk

‘ay 13 ALEJANDRO FERNANDEZ
8O 181 13 36 smios LN\GRSH. MISE LENOROMIISA S<87UALE |

N
La Original Banda el Limon returns to the
top five on Regional Mexican Airplay as
“Al Menos™ jumps 10-5. The track is the
band’s second top five, having first

reached the position with its debut single,
“Que Se Te Olvido,” which peaked at No. 4
in the Oct. 25, 1997, issue.

chart data

‘EE TITLE
3 ! ARTIST (IMPRINT ' PROMDTION LABEL)

SALES DATA
COMPILED BY

AIRPLAY
MONITORED BY

nielsen
8DS

1 12 ANDO BIEN PEDO
108 D4SA,
2 ME GUSTA TODO DE TiI

5 25 LACALABAZA
. LA ABAOLLADORA BAKDA EL LIMON DI5A N
. SIN EVIDENCIAS
“ 420 BANDA MS DIGA ASL
@ o : ALMENOS
|

5y SOY TODO TUYO

19 ESTUVE
ALEJANDRO FERNANDEZ FONOVISA
17 CARITA DE ANGEL
ANANDEZ MENDIETA FONOVISA MUSIVISA
17 YALOSE
_ENN RIVERR ECNOVISA
2 HAY 0JITOS
__INTOCABLE S00D-LSONY MUSIC LATIN
5 SOY ENAMORADO
LOS TITA RANGO DEA
5 COMANDOS DEL M.P.
VOZ DE MANDO UE
14 PONTE EN MI LUGAR
ESPRIOZA PAZ DISAASL
5 ESTAMOS EN ALGO
INTOCABLE S00D-1 S0NY MUSIC LATIN

13 ESA MUCHACHITA
A0S REYES DE ARRANQUE SONY MUSICLATIN
15 MI CURIOSIDAD
! I3

IWISA

TE VES FATAL

B ” EL TROMO DE MEXICO FONOVISA S| VIGA
MI COMPLEMENTO

1404 M o

17 19 CELOAZUL CIELO NUBLADO AKA CIELO NEVADO
PESADO DISAASL

TITLE

ﬁ ARTIST {IMPRINT | PROMOTION LABEL)

1 a8 DILE AL AMOR
Ll FREMI

TN |

COLGANDO EN TUS MANOS
CARLOS BAUTE CON MARTA SANCHEZ WARNER LATINA

ﬁﬁ ﬂﬂTLE
£ (MPRINT | PROMOTION LAREL)
115 MIENTES
ILA SONY MUSIC LATIN

ME ENAMORE DE TI ...
_ CHAYANNE SONY MUSIC LATIN

AVENTURA PREMILM LATIN

SE ME VA LA VOZ

DID IT AGAIN (LO HECHO ESTA HECHO)
SHAKIRA EPIC/SDNY MUSIC LATIN

ALEJARDRO FERNANDEZ UNIVERSAL MUSIC LATING

TE PIDO PERDON
TITO EL BAMSING” SIENTE

DESDE CUANDO
ALEJANDRO SANZ WARNER LATINA

POR AMARTE ASI
ANA ISABELLE & CRISTIAN CASTRO UNNEASAL MUSK LATIO

MENTIRAS PIADOSAS
ALEJANDRA GUZMAN CAPITOL LATIN

MI PRINCESA
DAVID BISBAL VALE UNIVERSAL MUSIS LATING

BAD ROMANCE
LADY GAGA STREAMLINE KDNIVE CHERAVTREE INTEASLLPE

SEXY CHICK
DAVID GUETTA FEATURING AKON GLM ASTRAWFRES CARTOL

ESTA VIDA TUYA Y MIA
KANY GARCIA SONY MUSIS LATIN

o
TEUNNERSAL MUSIC LATING

TIK TOK
KESHA KEMOSARE RCA RMG

SU VENENO

AVENTURA PREMILM LATIN
CONFESADOS

EDNITA NAZARSD SCAY MUSIC LATIN
TE SIENTO

WISIN & YANDEL WY MACHETE UNIVERSAL MUSIC LATINO

ESTO ES VIDA
DRACO PHANTOM VDXSONY MUSIS LATIN

@ 25 9

T
= TITLE
| EE ARTIST (MPRINT | PROMOTION LAREL)

315 HASTA ABAJO
DON OMAR MACKETE UNIVERSAL MUSIC LATING

2 6 DESCONTROL
DAODY YANKEE £1 CARTEL SONY MUSC LATIN

DILE AL AMOR
‘° LA AVENT!

@

4 'I'ﬁ'l CAMA HUELE A TI

10 "EL BAMBING™ FEATURING ZION & LENNOX SIENTE
MI NINA BONITA
CHINO Y NACHO MACHETE UNIVERSAL MUSIC LATING
STAND BY ME
_PRRICE ROYCE TOP STOP
EL DOCT
TONY DZE PIKA
TE PIDO PERDON
TITO “EL BAMSING" SIENTE

TE AMARE

_HUEY DUNBAR 745 SIC LATI
INTENTALO
JIMARTIM FEATURING MAGIC JUAN L )
SU VENENO

AVENTURA PREMILA LATIN
QUE TE CREISTE TU
ALEXARDRA ALEX
ME ENAMORE DE TI ...
CHAYANNE SONY MUSIC LATIN
14 YA NO TE QUIERO
FRANK REYES 745 SONY MUSIC LATIN
SE ME VA LA VOZ
ALEJANDRO FERNANDEZ UNVERSAL MUSIC LATING

15 8 WATAGATAPITUSBERRY
FRLL AU L/ EXN0E AL LN 1448

16

24 4 ENTRETUY YO

o OMAR ENRIOUE GM RECORDIN
e

| 2

5 ASI DICE PERIGNON
DON PERIGNON Y LA OROUESTA PUERTORRIGUENA LLLIURIA

SEXY CHICK

DAVID GUETTH FETLRNG AKON

BUMASTRALWERKS CAETOL

DESCONTROL
DADDY YANKEE EL_CARTE
EL DOCTORADO
TONY DQE PikA

QNY MUSKS LATIN

48 TE PIDO PERDON
IENTS

HASTA ABAJO

S SUENOS

E AM
AKM & KENY 2INA

UNNERSAL MUSIC LATING,

TIK TOK

USIC LATING

_COSCUULUELA FEATURNG WISH & YWIDEL WEWA (AMIASENTE

SE ME VA LA VOZ
ALEJANDRO FERNANDEZ
EGOISTA

BELINDA FEATURING PITBULL CAPTTOL LATIK
COLGANDO EN TUS MANOS

RSAL MUSIC LATING

CARLOS BAUTE CON MARTA SANCHEZ WARNER LATINA

BEDROCK

YOUNG MOREY FEATURING LLOYD CASH MOKET UNVERSAL MOTOWN

STAND BY ME
PRIICE ROYCE TOP STOP

BESOS DE AMOR
FLE FITOL LATIN
SEXY CHICK
_DAVID GUETTA FEATURING AKON GUM ASTRALAE

CAPITCL

DID IT AGAIN (LO HECHO ESTA HECHO)
_SHAKIRA EFIC SONY MUSIC LATIN

KESHA KEMOSABE RCA'RMS

SAY AAH
TREY SONGZ FEATURING FABOLOUS SONS BODK ATLANTIC

TE SIENTO
WISSI & YANDEL WY MACHETE UNIEASAL MUSIC LATING

BETWEEN THE BULLETS

TROPICAL FIGHT FOR NO. 2

A battle erupted for the top entry on Tropical Albums this week
with the releases of veteran Huey Dunbar’s third studio album,
“Huey Dunbar IV,” and newcomer Prince Royce's self-titled debut.
Both sold slightly more than 1,000 copies, but Dunbar beats out
Royce by a slim margin to bow at No. 2 ahead of Royce at No. 3
(viewable at billboard.biz/charts). On Top Latin Albums, the sets
come in at Nos. 14 and 16, respectively.

—Rauly Ramirez
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BILLBOARD JAPAN HOT 100

1 48 TROUBLEMAKER (CD/DVD LTD ED)
ARASHI J-STORM

DONT CRY ANYMORE
MIWA SONY MUSIC

a3 47 FOR YOUR ENTERTAINMENT

ADAM LAMBERT 19 RCA SONY MUSIC

SLEEP
5 1 HITOMI NO SCREEN (A)

$ID KI'OON

HEY! SAY! JUMPY J-5TORM
EIEN YORI NAGAKU
WA KURAKI NORTHERN

7 3 BESY FRIEND
NA RISHIND SONY MUSIC

STYLO
GORILLAZ FT MOS DEF & BOBRY WOMAGK SR LOPHONE
SOLDIER OF LOVE
SADE £2IC SONY MUIST
KACHOUFUUGETSU

REMIOROMEN AVEX TRAX

9 2

§ FrRANCE

SINGLES

1

ALORS ON DANSE
T MEW oAt vERTIGO NOSAERT

! DINGUE, DINGUE, DINGUE
CHRISTOPHE MAE WARNER

a 1 TIK TOK
KESHA KEMOSASE ACA

BAD ROMANCE
UADY 646N STREAVLVE VIR NE CHERRITREE WTERSOLPE
JE ME PERDS
JENA LEE MERCURY
BABY
NSTI ERER FLUBAGRS S0100L 01 PV SSALK 19460
7 5 1 GESTE POUR HAITI CHERIE
VARXUS ARTISTS TRACE
MEMORIES
DAVID GUETTA FT. KID GUDI GUM VIGIN

o  ESPOIR POUR HAITI: DESOLE
VAl

RIUS ARTISTS WAANER
WHATCH
JASON DERUI

NaRCH 2

5 4

HEISHTS/ WARNEA BA0S

§ iTay

DIGITAL SONGS

Billbeard.

ITED KINGDOM

SINGLES

ARG 200

1 wew PASS out

TINIE TEMPAN DISTUREING LONDOK PARLOPHONE

“ RUDE BOY
RIHANNA S3P.DEF JAM

3 1 INMYHEAD

STARRY EYED

ELLIE GOULDING POLYDOR

5 2 VOU GOT THE DIRTEE LOVE
FLORENCE DIZZEE RASCAL DIRTEE STANK ISLAND

ALICIA KEYS A

7 6 IF WE EVER MEET AGAIN

TRRALSD FT NTY PERRY V05 L0V B ACCSA0UND TR

NEVER BE YOUR WOMAN

= NAZGHTY BOY PR5. WILEY FT EVELI SAMCE FELENTLESSVRGY

GAVE IT ALL AWAY
9 MEW govzoue poumon

PARACHUTE
CHERYL COLE FASCINATION PLLYDOR

> cANADA

BILLBOARD CANADIAN HOT 100

| BELIEVE
NIKKI YANOFSKY CTV UNIVERSAL
IN MY HEAD
JASON DEALID BFL UG HE KGHTS WARER BA1NS WARKER
a3 3 WHATAYA WANT FROM ME
ADAM LAMBERT 7S RCA SONY MUSIC
NEED YOU NOW
LADY ANTEBELLUM CAPTOL NASHVILLEEMI

TELEPHONE
LY 5 FLAPYORGE RO R YOLAE O/0R THE TR MDA

Y WAVIN FLAG
KHAAN ASM OCTONE UNIVERSAL

7 9 IMMA BE
_THE BLACK EYED PEAS INTERSCOPE LN

BLAH BLAH BLAH
KESHA FT SOHI3 KENOSASE RCA'SONY MUSIC
9 7 BAD ROMANCE

LAY GAGR STTERM BE WOALNE CHEFHTREE INTERSCOPE LANERGAL

TIK TOK
KESHA KEMOSABE RCA SONY MUSIC

€3 SPAIN

SINGLES

EMPIRE STATE ﬂF 'ID (PART IBROKEN DOWN

<« GERMANY

SINGLES

‘§§ (MEDIA CONTAOL) Wiz 30

1 3 ALORS ON DANSE
STROMAE VERTIGO MOSAEAT

GEBOREN UM 2ZU LEBEN
UNHERIG INTERSTAR FANSATION

S| 2

| LIKE
KER! HILSON MOSLEY, 20K 4 INTERSCOPE

TIK TOK
KESHA KEMOSABE RCA

5  NEw FIGHT FOR THIS LOVE
CHERYL COLE FASCINATION POLYDOR

DONT TELL ME THAT [T OVE
MACDOMNALD MELODRAMATIC V[mlﬁﬁ
7 4 DISCOPOGO
ATZEN FRAUENARZT & MANNY MARC [DI.
“l FIREFLIES
OWL CITY UNNERSAL REPUBLIC

9 NEW IF WE EVER MEET AGAIN
TIMBALNNR FT Y FERRY ¥0S. 205 ADA RO INDNTERSCOPE

BAD ROMANCE
LADY GAGA STREAML M

“T< AUSTRALIA

SINGLES

WACH 28, 3016

POLYDOR

NaRCH 2 30

PER TUTTE LE VOLTE CHE
VALERIO SCANU CAPITOL
RICOMINCIO DA QUI
MALIKA AYANE SUGAR

PER TUTTA LA VITA

NOEMI SONY MUSIC

CREDIMI ANCORA

MARCO MENGONI SONY MUSIC
MALAMORENO

ARISA WARNER

BACIAMI ANCORA
JOVANOTTI UNIWERSAL

TIK TOK
KESHA KEMOSASE ACA

LA VERITA

POVIA MMD

LA COMETA DI HALLEY
IRENE GRANDI WARNER

SALVAMI
GIANNA RANNIN SONY MUSIC

== NETHERLANDS

SINGLES

g! (MEGA CHARTS BV) [

LEEF NU HET KAN
JAN SMIT AATIST & COMBARY

YOU RAISE ME UP
WESLEY KAGY

SJA-LA-LA (IK BEN VERLIEFD)
SIENEXE EMI

A NIGHT LIKE THIS
RO EMERALD GAANDMOKD

usuomss
DAVID GUETTA FL KID CUDI GUM VAGIN

CARO EMERALD

RUN RUN
ESTOPA SONY MUSIC

ABRAZAME MrUV FUERTE
VAL

SAMURAI
DAVID DEMARIA WARKER SRS

MI PRINCESA
DAVID BISBAL VALT

HIMNO DE ANDALUCIA
DAVID DEMARLA WARKER 3ROS.

QUE YO NO QUIERO PROBLEMAS
DAVID DEMARIA DRO

NI ROSAS NI JUGUETES
PAULINA RUBIO LNIVEASAL

MEET ME HALFWAY

THE BLACK EYED PEAS INTERSCOPE
SEXY CHICK

DAVID GUETTA FT. AKON GUM VIRGIN

TIK TOK
KESHA KEMOSABE RCA

== AUSTRIA

SINGLES

ARUSTRIAN IFPL
= AUSTRIA TOP 40) M 200
FIGHT FOR THIS LOVE
CHERYL COLE FASCINATION POLYDOR
MAD WORLD
GARY JULES WITH MICHAEL ANOREW TRAGET STREUTION

DRY LIPS

3 1 DUNE COLUMBIA

RUDE BOY

RIHANNA S4P/DEF JAM
TURN THE LIGHTS OFF
XATO FT. JON DIECO-WAX

ALBUMS

RASMUS SEEBACH

3 6 MEMORIES
DAVID GUETTA FT, KID CUDI GUMAVIRGI
-n mz n\v: 15 MONEY BFLUBA HEISHTS REFRISE
BLAH
3 WORDS
9 1 pen
LUAR FAROL
VINICIUS DE MORALES

4 5 RUDEBOY
RIHANNA SRP DEF JAM
E TIK TOK (PARODY)
THE MIDWEST VIKINGS INDEPENDENT
7 15 HEY. SOUL SISTER
BLAH BLAH
KE‘M 1% ”ﬂl KfMOSA![ RCA
COLE FT WLL
ALBUMS
Losal L
B2 5
THE BLACK EYED PEAS
VINICIUS DE MORAES - CAIXA DE LUXO IPLAY

IN MY HEAD

JASON DERULD HELLIGA FEIGHTS WARNER BROS.
5 4 FIREFLIES

WLCI" UNIVERSAL REPUBLIC

TRAIN COLUMEBIA

TODAY WAS A FAIRYTALI

TAYLOR SWIFT 245 MACHINE
1 ¢ RITA GUERRA

THE E.ND INTERSCOPE

TRES CANTOS - JOSE BRANCO

AD VIVO EYCO

SADE
SOLDIER OF LOVE EPIC

BEYONCE
| AM._SASHA FIERCE MUSIC WORLD COLUMBIA

LEANDRO

TAMBEM EU ESPACIAL

LADY GAGA

THE FANE STREAVLINE KORLIVE CHERRITREENTERSCOPE

PAULO GONZO
PERFIL COLUMEWR

DZRT
PROJECT FAROL

SINGLES

1 1 YES MAN
BJORN JOHAN MURL LNIVEASAL

CONFESSIONAL SONG
ELI GALSTAD NA

EUROPEAN
HOT 100 SINGLES

Aﬂ, < ﬁ (WIELSEN/BILLBOARD)  WARCH 20, 2010

4 13 ALORS ON DANSE
STROMAE VERTIGO MOSAERT

TIK TOK
KESHA KEMOSASEACA

3 2 BADROMANCE
ANDY GAGA STREAVLINE ¥OWLIVECHER RYTREE WIERSOOPE

RUDE BOY
RIMANNA SR DEF JAM

8 3 FIREFLIES
QWL CITY UNIVEASAL REPUSLIC/ISLAND

MEMORIES
DAVIO GUETTA FT. KID CUDI GUM VIRGIN

PASS OUT
7 New TINIE TEMPAN PAALOPHONE

IN MY HEAD
JASON DERULD BELUSA HEISHTS WARNER BR0S.

DINGUE, DINGUE, DINGUE

9 8 CHRISTOPHE MAE WARNER
IF WE EVER MEET AGAIN
KATY PERRY B ERSCOPE

41 @ ILKE
_KERI HILSON MOSLEY/INTERSCOPE

MEET ME HALFWAY
THE BLACK EYED PEAS INTEASCOPE

43 4 GEBOREN UM ZU LEBEN
UNHEILIG INTERSTAR FANSATION

FIGHT FOR THIS LOVE
CHERYL COLE FASCINATIDN POLYDDA

16 11

EPLAY
IYAZ TIME &5 MONEY BELUGA HEIGHTS REPRISE

INTERNATIONAL)
1 4 RUDE BOY

DATE, 2010

RIHANNA 53P/DEF JAM

PASS OUT
TINIE TEMPAH LONDON =M1

3 2 IN MY HEAD

JASON DERULD BELUGA HEGHTS WAANER BROS.
FIREFLIES
OWL CITY UNIVERSAL REPUBLIC
IF WE EVER MEET AGAIN
SEALAD FT LY FERRY V05 2W/5 ACE A0 NNTERSC0

KESHA KEMUSABE RCA

7 § STARRY EVED

ELUIE GOULD®G FOLYOOR

YOU GOT THE DIRTEE LOVE
FLOABICE
8 7

BT AAD3
EMPIRE STATE OF MIND (PART i) BROKEN DOWN
ALICLA KEYS MaK |

BAD ROMANCE

LAY GAG STRERMLIE €0 NECHERRYTRIE SHTERSOIFE

11 1 REPLAY
O T 5 MONEY BELUGA NEIGHTS AEPRISE

mu NEVER BE YOUR WOMAN
NAUGHTY 30Y PRESENTS WILEY FT EMELI SADE VRGN

FIGHT FOR THIS LOVE
13 12 CHERYL COLE POLYDOR

- PARACHUTE
CHERYL COLE POLYDOR

ALORS ON DANSE
16 16 grpomat we aak Wusic

WHATCHA SAY
JASON DERULD 32LUGA HEISHTS WARNER BAOS.

17 15

STARRY EYED
ELLIE GOULDING POLYIOR

EMPIRE STATE OF MIND
JAY-Z 4 ALICIA KEYS ROC NATION

STEREOQ LOVE
EDWARD MAYA FT. VIKA JIGULINA SPINKIN

DONT TELL ME THAT IT'S OVER
AMY MACDONALD MELDORAMATIC VERTIGO

EURO DIGITAL
SONGS SPOTLIGHT

NETHERLANDS

19 18

5
(NIELSEN SOUNDSCAN
INTERKATIONAL)

A NIGHT LIKE THIS
RO EMERALD SAANDMOND

MEMORIES
DAVID GUETTA FT. KID CUDI GUM VIGIN

3 4 HEY.SOULSISTER
TRAIN COLUMSIA

n HEARTBREAK WARFARE
JOHN MAYER COLUMBIA

§ 2 EMPIRESTATE OF MIND (PART ) BROKEN DOWN
AUICIA KEYS MBK |

ﬂ! USE SOMEBODY
LAURA JANSEN LNIVERSAL

7
NO SURRENDER

m KANE <ANE UNIVERSAL

9 7 EMPIRE STATE OF MIND
JAY-Z + ALICMA KEYS ROC NATION

LEEF NU HET KAN
JAN SMIT ASTIST & COMPARY

On the Australia Singles chart
Train (pictured) and Rihanna
make waves: The former nets its
first top 10 since 2001, and the
latter earns het fourth No. 1.

3]l

6 EPLAY
IYAZ TIME 25 MONEY/BELUGA KEIGHTS REPRISE

4= DENMARK

SINGLES

¢ (IFPUNIELSEN
'MARKETING RESEARCH) NACAD B

1 1 1K TOK
KESHA XEMOSASE ACA

u FIREFLIES

a3 3 BAD ROMANCE
LADY GAGA STREAMUNE KOHLKE CHERRYTREEINTERSCOPE

“ TRY SLEEPING WITH A BROKEN HEART
ALICIA KEYS MEK J

RUDE BOY
S i RIANNA SRP/DEF JAM

ALBUMS

THE BASEBALLS

QWL CITY UNIVEASAL AEPLSLIC
3 2 |LIKE
KERI HILSON MOSLEY ZONE & INTERSCOPE
DISCO POGO
ATZEN FRAUENARZT & MANNY MARC £0EL
8 6 REPLAY
IME 15 MONEY/BELUGA KEIGHTS REPRISE
IYAZ TIME &5 MONEY BELUSA KEIGHTS REPRISE

ALBUMS
JOHNNY CASH

EUROPEAN
ALBUMS

’ﬁ g (NIELSEN/BILLBOARD}

1 y SADE

SOLDIER OF LOVE EIC

LADY GAGA

THE FAME STREAWLE COMUVE C-ESRITREE NTERSCOPE
3 {7 JOHNNY CASH

ASERICAN VE AT 40 GRAVE AMERIGAN UST RGNty
THE BLACK EYED PEAS

(00 THE EN.D INTERSCOPE

5§ 4 ALCIAKEYS
_ THE ELEMENT OF FREEDOM MEX )
MICHAEL JACKSON
MICHAEL JACKSON'S THIS 1S IT M. £2

7 7 UNHEILIG
(GROSSE FREIMET INTEASTAA FANSATION

¢ ELLIE GOULDING
LIGHTS POLYDOR

g9 {2 PETER MAFFAY
TATTOOS (40 JAHRE MAFFAY) SONY MUSIC

{3

MUSE
THE RESISTANCE ASE HELIUM 3 WARNER

RIHANNA
" 1 RATED R SAP DEF JAM
MASSIVE ATTACK
HEUGOLAND VIRGIN
MICHAEL BUBLE
CRAZY LOVE 143 REPRISE

SOUNDTRACK
1 207 CEMTURY FX T LGSR

13 10

FETTES BROT
16 MW perres reves ghor

EUROPEAN
AIRPLAY

1 1 TIK TOK
KESHA KEMOSABERCA
REPLAY
IYAZ TIME 1S MONEY/BELUGA HEIGHTSAEPRISE

RUDE BOY
RIHANNA SAP DEF JAM

FIREFLIES
OWL CITY UNIVERSAL REPUBLIC

BAD ROMANCE
LAY GAGA STREANLINE ROMLVE CHERRYTREE SNTERSCOPE

MEET ME HALFWAY
THE BLACK EYED PEAS INTERSCOPE

> | WHATCHA SAY
JASON DERULD BELUGA HEGKTS WATNER BROS

-! RUSSIAN ROULETTE
nlmm SAP/DEF JAM

EMPIRE STATE OF MIND
JAY-Z + ALICIA KEYS ROC NATION

mn FIGHT FOR THIS LOVE
CHERYL COLE FASCINATION PLLYDOR

11 12 MEMORIES

b
@
% THE CURTAIN GARNOMOND n RASMUS SEEBACH ATTPZ0PLE STRIKE! WAANER ANERCAR V1 ANT RO GRAVE AERCAKLGST HEHWAY BAVID GUETTA FT. KI0 CUD UM VIRGIN
2 JOHNNY CASH 2 2 JOHNNYCASH 2 JEw PAGA ROCKERS EAV YOU DON'T KNOW
34 AMEREAN VAT 1O GRAVE AHEALANLOST HGHWAY AMERTAN VE AINT N0 GAAVE AN ERICANLCST HGH _5**T HAPPENS PIOLT EMI _ NEUE HELDEN BRALICHT DAS LAND SONY MUSIC MILOW HOMERUA MUNICH
3 FRANS DUIITS KASHMIR JOHNNY CASH BUSHIDO 13 13 2 s .
et LEEF JE DROOM CAPTAIN 706 SONY MUSIC 1V ANT MO GRAVE AMERIANLDST HGHWAY ZEITEN ABNDERN DICH SONY MUSIC LILY ALLEN REGAL PRALCEHONE
32 ALICIA KEYS 4 3 SKOTORP il I soummucx 4 4 UNHEILG “- RAIN .
i 9 THE ELEMENT OF FREEDOM M3 | HEARTLAND MERMAID MELDOI GRAND PRIX 2010 NTC (GROSSE FREMEIT INTERSTAR FANSATION MIKA CASABLANCAISLAND
3 K3 SADE DONKEYBOY DAVID GUETTA 15 15 ALORS ON DANSE
o § WAMASE STUDID 100 SOLDIER OF LOVE E7IC CAUOHT IN A LIFE WAANER QNE LOVE GUM VIRGIN STROMAE VEATIGD MOSAZRT
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TURNTABLE
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RECORD COMPANIES: Rhino Entertainment names David
Dorn senior VP of global sales and digital strategy for
U.S. repertoire. He was senior VP of e-commerce and cat-
alog strategy.

Sony Music France names Stephane Le Tavernier pres-
ident. He was managing director/executive VP of music
and sales.

Glassnote Records appoints Alexandra Dunne head of
publicity. She was manager of publicity at Epic Records.

PUBLISHING: Ole names Connie McNaughton senior direc-
tor of brand management. She was account manager at
newswire service Marketwire.

WYNKOOP

McNAUGHTON

TOURING: Global Spectrum taps James Wynkoop as GM
of St. Louis’ Chaifetz Arena. He was director of facilities
at the University of Miami’s BankUnited Center in Coral
Gables, Fla.

Facility management company VenuWorks names Tim
Sullivan CFO and Andy Long regional VP. Sullivan was cor-
porate director of finance, and Long was national director
of business development.

TV/FILM: CMT promotes Lisa Chader to senior VP of corpo-
rate communications. She was VP.

Cynthia Hudson has been appointed senior VP/GM of
CNN en Espaiiol and will also oversee CNN’s strategy for
the U.S. Hispanic market. She was chief creative officer/ex-
ecutive VP at Spanish Broadcasting System.

RELATED FIELDS: MTV Networks International names
Philip Bourchier O'Ferral senior VP of digital media. He
was senior VP of digital media at MTV Networks in the
United Kingdom.

The Country Music Hall of Fame and Museum in Nashville
promotes Emily Marlow to creative manager, Jessica Pfranger
to event sales executive and Mick Buck to curatorial director.
Marlow was senior graphic designer, Pfranger was event sales
coordinator, and Buck was collections curator.

—Edited by Mitchell Peters

WORKS

EVENTBRITE OFFERS CHARITIES DISCOUNTS
San Francisco-based Eventbrite, a company that provides on-
line technology that helps event organizers sell tickets, has
launched Eventbrite for Causes, a new program that offers
nonprofit groups discounts for its services.

Opened in 2006, Eventbrite charges a 2.5% fee of the ticket
price for each one sold, in exchange for tools on Eventbrite.com
thatassist in creating customized event pages, sending e-mail
invites and selling tickets. Eventbrite’s fee for nonprofits is
2%—but charges nothing if the event is free.

Last November, the Los Angeles Youth Network—which as-
sists homeless youth—used the company’s Web site to pro-
mote a show presented by Slash that featured performances
from Ozzy Osbourne, Perry Farrell and Tom Morello. Eventbrite
co-founder/president Julia Hartz says that in less than 48
hours, LAYN set up an account, created its event page, pro-
moted the date through the site's tools and ended up drawing
1,200 people and raising $170,000.

Hartz says the sold-out event “really leveraged our desire
to help nonprofits and see the power of fund-raising and aware-
ness through events.” —Mitchell Peters

at the Closing Cocktail Rece
co-hosted by Loeb & Loeb.

The 2010 Billboard Music & Money
Symposium, held in association with Loeb
& Loeb, took place March 4 at the St. Regis
in New York. The conference gathered
decision-makers and entrepreneurs from
Wall Street, the music industry and the
legal and financial sectors to examine how
the music community is faring in the current
economy. Despite months of uncertainty,
the opportunities that have emerged are
renewing feelings of confidence. Sponsors
of the ninth annual event included Loeb
&Loeb, Wells Fargo Private Bank, SunTrust, The hot topic of the "Who's Next? The M&A Panel” was how the government's approval of the
Ole, ihiphop, Music Dealers, Music Building Live Nation-Ticketmaster merger may have paved the way for a union between Warner Music
. £ 5 Group and EMI. Discussing the possibility were (from left) Bernstein Research senior analyst

and Broadjam. Reporting by Billboard michael Nathanson, Redwood Capital Group partner Alan Goodstadt, Walden Venture Capital
staff. PHOTOS: MICHAEL SETO managing director Larry Marcus, Standard & Poor's Equity Research Services director Tuna N.

< Amobi, Deep Fork Capital managing partner Timothy Komada and 8illboard deputy editor Lou Hau,
continued on page 70  who moderated the panel.

Billboard music editor Cortney Harding (far left) led the discussion for "With the Brand: When Companies Boost Content,” which talked about how
the industry is moving away from the idea of sponsorships in exchange for brand partnerships, Joining her are (from left) Vevo president/CEO Rlo
Caraeff, who was also a featured keynote speaker; Hot Topic chief music officer John Kirkpatrick: Mattel senior counsel for music and entertainment
Katrina McMullan; EM| Recorded Music executive VP of global brand partnerships, licensing and synch Cynthia Sexton; and GroupM Entertainment,
Sports, Partnerships president Greg Luckman.

LS iDE TRACK
DBT READY TO ‘GO GO’ AFTER ‘BIG TO-DO’

Drive-By Truckers' latest album, “The
Big To-Do,” comes out March 16, but its
follow-up is practically in the can.

“Go Go Boots” will feature songs
recorded concurrently with “The Big
To-Do" as part of a prolific explosion
from the Southern rock group’s three
songwriters—Patterson Hood, Mike
Cooley and Shonna Tucker. “This is the
first time we've been in that position,”
Hood says. “There was just a lot of new
material around, and we didn’t want to
do another sprawling, long record like

Do”]. | callit our ‘rhythm
and blues murder bal-
lads record.’ It's about
as different as it could
be and still be the
same band.”

DBT was finishing
mixes on the final tracks
before hitting the road
for “The Big To-Do,” and
Hood says the door is
open to add more songs
if any come along. But

DRIVE-BY TRUCKERS

[2008's] ‘Brighter Than Creation’s Dark.'
So pretty early in the process we started
dividing it into two [albums].”

Hood says “Go Go Boots" has “more
of an R&B vibe to it than [“The Big To-

mostly he's happy that the group
doesn’t have to worry about what
comes next.

“This is really the way I've always
wanted to do it,” he says. “The whole

two-year cycle between records has al-
ways bummed us out, so this enabled us
to break that cycle. | would love by the
time we put ‘Go Go Boots' out to be
working on the follow-up to it.” wee

MARCH 20, 2010 | www.billboard.biz |
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The ihiphop-sponsored yital Now" panel delved into such topics a;
content licen: the
The panel's members were (from left
Group pr nt David Goodman Forrester R
Gandhi, Ning co-fo / i n gital senior
track Releases, editor 1“'! Nm"-—r or Peter Kafka, Universal M')to/.r epublic Group
were among the conferer executiv P Cameo Carlson and MTV Networks senior VP of electronic

attendees games and music Paul DeGooyer
r management Ed

e e BILLBOARD MUSIC & MONE Y SYMPOSIUM

continued from page 69

MTV Networks Music and Logo Group pres
Van Toffler (right) outlined a pending cros:
platform music promotional intiative called
PUSH—deﬂgned to promote acts oh MTV channels,
ock Band" games and online in hopes of
helping create rock stars—during his keynote
with Billboard executive director of content and
programming for digital/mobile Antony Bruno,

ent CEO Hartwig Masuch ( Danielle Laves Bouhavoun Wells
Frankenheimer, ¢ n
Symposiu uc S v ¢ emarks for “The
| the company’s Top: The Publishers' Panel
Manage

Billboard editonal director Bill
Werde (left) sat down with
Vevo president/CEQ Rio
Caraeff for-the day's first
keynote session. Caraeff said
the 3-month-old music
service mmarlormm e

From left: BTIG media analys' d moderator Richard Greenfield; eMusic chairman/CEC and Dimensional Associates CE
Danny Stein; Crosslink Capital general partner Jim Feuille; Spectrum Equity Investors managing director James J. Quagliaroli;
Charles J. Johnson, managing director of SunTrust Bank’s sports and entertainment specialty group: and Norwest Venture
Partners principal Tim Chang comprised the “Purse Stringers: Inside the Minds of the Money Mavens” panel

—— ey

Bilsoard

ATV Mm ¢ Publishing VP
N,

- Dave Johnson, EMI Music Publishing chairma
Roger Faxon Loeb & Loeb co-chairr erator JohnT Frankenheimer, & ug Music CEC John Rudolph and Wells Farg e co-president (New York) Danny SMCK i
Managemen anaging specialty Jeffrey Grossman r VP of investments David Schachter.
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I N DUCTION CEREMONY

For the second year, Fuse, the exclusive TV partner for the Roll & Roll Hall of Fame
Induction Ceremony, proudly salutes this year’s inductees. Congratulations to ABBA,

-

asd i g i
K g = J—
- . — b N

Genesis, Jimmy Cliff, The Hollies and The Stooges.
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Check Your Local Listings / Watch on Fuse HD



http://freedowns.net/

o Ml U H#

| = Il

-’;‘.. 3 ‘»I/‘// ’./"-t( . .Vl ’ : " 2 : L J . 3 ™Y e ° s '." T .. .
WS . A7 v s/ A NAR BT A,
R LN 17 [ P o * . ° 'u. . 4 VAT %5 ST i G
. | ST o L4 L] ° ° N
e i "‘r:l WAL o oy LT 1 ool Lol A Ly TN
& 1517 - Ly e x P > 17 AL IR e
= ’ ® . & L PERIZES = B o PR 7 V2SI ° . »
— y - A SLRe . » v & ¥
= _,4—"

THE RECORDING ACADEMY® CELEBRATES A REMARKABLE
S52ND GRAMMY® AWARDS SEASON:

*35% OVERALL RATINGS INCREASE, 25.8 MILLION TOTAL VIEWERS,
THE BEST GRAMMY TELECAST RATINGS SINCE 2004 AND
THE BIGGEST YEAR-OVER-YEAR INCREASE IN MORE THAN 20 YEARS.

*“GRAMMY Errect” BOOSTS ALBUM SALES: 2010 GRAMMY NomiNEEs (+55%), PINk (+234%),
Dave MATTHEWS BAND (+114%), BEvyoNcCE (+101%), ZAC BROWN BAND (+82%),
THE BLACK EYED PrAs (+76%), TAYLOR SWIFT (+58%), AMONG OTHER INCREASES.
GRAMMY PERFORMANCES SECURED 6 OF THE TOP 10 POSITIONS ON ITUNES' VIDEO DOWNLOAD CHART.

+3.8 MILLION UNIQUE VISITORS TO GRAMMY.com.
MORE THAN 3 MILLION PLAYS OF GRAMMY.com VIDEO, INCLUDING GRAMMY LivE,
THE ACADEMY'S FIRST 72-HOUR ONLINE STREAMING EVENT.
180,000 GRAMMY 1PHONE APP DOWNLOADS.

*TowterING success oF GRAMMY WEEK CULTURAL, EDUCATIONAL AND ARTS EVENTS, INCLUDING
MORE THAN $4 MILLION RAISED AT THE MUSICARES® PERSON OF THE YEAR TRIBUTE TO
NEIL YOUNG THAT WILL BENEFIT MUSIC PEOPLE IN NEED.

* REACHED MILLIONS OF CONSUMERS THROUGH SOCIAL MEDIA, ONLINE COMMUNITY BUILDING AND
REAL-TIME FAN INTERACTION ACROSS ALL MAJOR SOCIAL MEDIA PLATFORMS INCLUDING
Facesook, TWITTER, TUMBLR, MYSPACE, AND YOUTUBE.

OUR HEARTFELT THANKS TO EVERYONE WHO WAS A PART OF MAKING
Music’s BIGGEST NIGHT® BIGGER THAN EVER.
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