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Universal’s front-line
price restructuring to
test appeal of lower

prices.
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Q&A: Aretha Franklin
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6 Questions: Max Hole
Latin

The Indies

On The Road

YOUNG MONEY How teen singer Justin
Bieber and his team turned 40 million YouTube
followers into full-fledged “Beliebers.”

GOGOL EARTH Melting-pot sensation
Gogol Bordello has been hailed as the world's
most visionary band. Now, with super-producer
Rick Rubin at the helm, can it translate that global

renown into record sales?

WEIRD SCIENCE For its sophomore set,

MGMT forgoes catchy dance-pop for challenging
psychedelic post-punk—but there’s a method to the

duo’s madness.
STARS

SALSA’S SAVVY SUPERSTAR victor

Manuelle's creativity prevails in changing times.
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NOVEL CONCEPTS
Coheed and Cambria’s
surprisingly accessible
“Year of the Black
Rainbow."
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Check out what happened
in Austin at the South by
Southwest conference—
including video interviews
with and performances
by Nas, Damien Marley,
Perez Hilton, the Soft
Pack and She & Him—at
billboard.com/sxsw.

Join Billboard and Adweek
June 15-16 at New York’s
Edison Ballroom for the
Music & Advertising
Conference, featuring a
conversation with
Electronic Arts’ Steve
Schnur, More: billboard
musicandadvertising.com.

LATIN MUSIC

The Billboard Latin Music
Conference & Awards is set
for April 26-29 in Puerto
Rico and will feature an “In-
Depth” session with Marc
Anthony and a Q&A with
urban bachata group
Aventura. More at billboard
latinconference.com.
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Buyer Beware

Why Artists Should Do A 180 On 360 Deals

BY BOB DONNELLY

I've been fortunate to be affiliated with
artists who have collectively sold more
than 300 million records, as well as their
managers. Not once during my three
decades in practice did I ever get a call
from a record company executive who
said, “Hey, Bob, we justhad a phenom-
enally profitable year, and therefore we
are sending your client a big bonus
check to show our appreciation for mak-
ing the label lots of money.”

Now that the record business econ-
omy is faltering, label honchos are com-
plaining that they can’t make enough
money from record sales alone. Perhaps
not surprisingly, they expect their own
recording artists to sign so-called “360”
deals to subsidize executive compensa-
tion packages worthy of Wall Street.

In the past, when record labels faced
additional costs associated with new
modes of doing business, they simply
passed those costs along to their artists
in the form of artist royalty reductions,
such as the so-called “research and de-
velopment” costs associated with man-
ufacturing CDs in the '80s.

This time, the power grab is much
more insidious because it involves tak-
ing a portion of income from categories
that have always belonged exclusively to
the artist.

Under the terms of a typical 360 deal,
labels are demanding a portion of an
artist’s income from touring, publish-
ing, endorsements and merchandise
sales in addition to the vast majority of
the record-sale income that labels have
always enjoyed.

When you read the fine print, you'll
also discover that the labels want to make
money from the books that artists write,
the Hollywood movies in which they act
and the fan clubs they create. In fact, the
labels want a share of absolutely every-
thing. Does that sound fair to you?

In many of these 360 deals, the record
company will demand that its earnings
come out of gross revenue. This means
thatif the cash the labels actually receive
has been reduced by any parties in the
middle of the transaction (even if those
parties themselves add value, as, for ex-
ample, many music publishers do), then
the label will add those amounts back
in before calculating the percentage of
revenue they retain.

Think about that for a moment. The
manager doesn’t get paid on gross, and
the artist certainly doesn’t get paid on
gross. Why then should the record com-
pany be paid on gross?

The 360 deals that I've reviewed re-
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quire the artist to relinquish between
5% and 50% of revenue from sources
other than record sales. To illustrate this

point, let's use 20% as the percentage
that the record company is seeking from
an act's live touring income. If that act
is paying all of the traditional touring
costs (such as hotels and transportation)
as well as paying a manager a 20% com-
mission, a booking agent 15% and a
lawyer and a business manager 5% each,
then that could result in a record com-
pany receiving half of every net touring
dollar that usually winds up in the
artist's pocket.

What's more, record companies love
to “cross-collateralize,” a 31-point Scrab-
ble word that refers to the practice of
taking an artist's positive earnings from
one category (e.g., publishing income)
and applying it as a record company ex-
pense that affects the artist's unrecouped
balance in another category (e.g., the
record royalty account).

In other words, the labels are postpon-
ing the day when the act actually receives
a positive cash flow from its end of the
pipeline. Yet when it comes to the in-
come that they would like to receive from
an artist’s 360 income streams, the la-
bels want to keep 100% of the money
they are entitled to, without applying
(i.e., cross-collateralizing) any of it to re-
duce the artist’s debt to the record com-

pany. Apparently, what's good for the
goose . . . is only good for the goose.
These 360 deals are also rife with con-
flicts of interest. For example, will an
artist still be free to accept a sponsor-
ship from a company whose business is
in direct competition with one of the
record label’s non-music divisions? And
how will record companies deal with fi-
duciary obligations to their artists, which
they were previously able to avoid? And
how do record companies think they are
going to get around the booking agency
laws in California and other states?
And then there is the mother of all
conflicts: when an artist’'s management
company is owned by the same entity
that owns the artist’s record company.
Labels justify profiting from multi-
ple rights because they are making a
substantial investment in the artist. And
in all fairness, sometimes this is true.
Our firm represents a young artist called
Owl City, who is signed to a 360 deal and
topped the Billboard Hot 100 last year
with his hit single “Fireflies.” | would
be disingenuous if | didn't acknowledge
that such success would not have hap-
pened without the financial commit-
ment and promotional and marketing
experience of the Universal Republic
label team. The Owl City success under-
scores the fact that major labels are still
the best way to break an artist whose
music is uniquely suited to pop radio.
Record companies say that they are
seeking 360 rights because they are in-
vesting in the careers of the artists. If
they mean it, they should put it into
the contract. And if they don’t, then [
sincerely hope artists will do a 180 on
360 deals.

For a longer version of this opinion piece
inwhich Donnelly presents potential alter-
natives to 360 deals that he would endorse,
go to billboard.biz.

Bob Donnelly is an attorney with the law
firm of Lommen Abdo in New York. He
played a key role in sparking then-New
York Attorney General Eliot Spitzer's
investigation of major-label “suspense
accounts,” which resulted in a 2004
settlement that paid artists $55 million
in past-due royalties. He can be reached
at bobdonnelly@lommen.com.
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>>>2009 AD
SPENDING
FELL 12%

Ad spending on all
media fell 12% in the
United States to
$125.3 billion,
according to a
report from Kantar
Media. Of 20
categories, only two
were higher in 2009
compared with
2008: display
Internet and free-
standing inserts.
Radio and
newspaper were
each down 20% and
magazine was off
17%. But there’s
good news:
Advertising slumped
15% in the first three
quarters of the year
but only 6% in the
fourth quarter,
possibly indicating a
recovery has begun.

>>>EAGLES,
DIXIE CHICKS,
URBAN PLAN
SUMMER RUN
The Eagles will team
with Dixie Chicks
and Keith Urban for
a run of North
American stadium
shows promoted by
Live Nation. The tour
begins June 8 in
Toronto; while only
eight dates have
been announced,
more may be added.
Urban appears on
five of the eight
shows. An American
Express presale
begins March 22;
sale to the general
public begins a
week later.

>>>ASCAPTO
HONOR PATTI
SMITH

ASCAP will honor
Patti Smith by
presenting her with
the organization’s
Founders Award at
its 27th annual Pop
Music Awards,
taking place April 21
in Los Angeles. Past
recipients of the
Founders Award
include Bob Dylan,
Jackson Browne,
Billy Joel and Paul
McCartney. The
event will also
honor the top
songwriters and
publishers of
ASCAP’s most-
performed pop
songs of 2009.

GAME OF CHANCE

"The'priceis right:

Eorthcom

albums by G
(leftyand
GODSMACK

“expected tobe

among the first titles
to bereleased under .
Universal Music

Gfoup'’s Velocity
pricing program.

niversal Music Group
(UMG) is embark-
ing on one of the

most ambitious
efforts yet to boost
U.S. CD sales, with the test
of a new pricing structure
designed to sell most new
releases by current artists at
$10 or less at retail.

The major’'s “Velocity”
pricing program responds
to the continuing plunge in
CD sales, taking aim at
brick-and-mortar retail
stores that have scaled back
on floor space dedicated to
music. The pricing adjust-
ments will also bring CD
prices more in line with
what consumers pay for dig-
ital albums at online retail-
ers like iTunes and Amazon.

“We think it will really bring
new life into the physical for-
mat,” Universal Music Group
Distribution chairman/CEO
Jim Urie says.

Universal, which accounts
for 28.7% of year-to-date U.S.
album sales, according to Niel-
sen SoundScan, will cut UMG's
main wholesale price point of
$10.35 to about $7.50 or less for
front-line releases, which are
generally by established current
artists. It's also breaking with
prevailing industry practice by
putting suggested retail prices
on CDs, ranging from S6 to $10.
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BY ED CHRISTMAN

PROBING
HEDEPTHS

Universal’s Front-Line Price Restructuring
To Test Appeal Of Lower Prices

UMG is betting that it can
offset the loss in revenue per
CD with increased sales vol-
ume and the rollout of greater
numbers of higher-priced,
higher-margin deluxe editions
of albums. The new CD pric-
ing structure could also spur
UMG imprints to find ways to
reduce CD costs, such as em-
bracing less elaborate packag-
ing on standard single CD
releases or placing fewer songs
on albums in order to reduce
mechanical royalty payments
to songwriters.

Most new releases will carry
the new price points, although
there will be the occasional ex-

ception, UMG sources say.
The Velocity program will
begin in the second quarter
and run through most of the
year. Sources say the first ti-
tles to be released under Ve-
locity are expected to include
new albums by Godsmack,
Game and Taio Cruz.
Retailers should respond

well to the new price points,
given that many of them were
already pricing many new re-
leases at $10and absorbing the
loss to generate foot traffic to
their stores.

But their enthusiasm may be
tempered by the narrower profit
margins expected under the
new pricing structure. Accord-
ing to sources, front-line UMG

o/

releases will carry a 25% profit

margin, down sharply from the

customary 35%. That means
CDs with a suggested list price
of $10 would wholesale for
$7.50, those with a $9 list for
$6.75 and so on.

The move may not go over
well with retailers that buy from
wholesalers and already reap a
narrower margin than those
that buy direct from labels. And
merchants accustomed to hav-
ing free rein in setting retail
prices may chafe at the sug-
gested list prices. Meanwhile,
UMG artists and their man-
agers may grumble about the

pricing initiative, since royalty
payments, usually a percentage
of sales, will be calculated based
on the lower price points.

“We are happy to see thata
major music vendor has made
adecision to lower its price sub-
stantially,” Trans World Enter-
tainment chairman/CEO Bob
Higgins says, “because it's what
the customer wants today, and
[because lower pricing is need-
ed] if we are going to see a vi-
able CD business continue.”

Similarly, Newbury Comics
CEO Mike Dreese s
gives the initiative “two

ys he

thumbs up,” but adds that the
industry still needs the other
major labels and independ-
ents to make similar reduc-
tions in front-line pricing to
boost overall CD sales.
Merchants have long clam-
ored that lower pricing alone
would prolong the life of the
CD, sales of which are down
15.4% in the United States so
far this year from the same pe-
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riod in 2009, according to
SoundScan. With retail Sunday

circulars and the home page of
Apple's iTunes store touting hit
titles at $9.99, it became con-
ventional wisdom among mer-
chants that $10 was the magic
price point that would induce
consumers to buy more CDs.

UMG was the first major to
cut wholesale CD prices when
it initiated its JumpStart pric-
ing program in 2003. The other
majors initially condemned the
move, but eventually began re-
ducing prices on their own cat-
alog titles. Such initiatives have
brought wholesale prices down
to the $6-$8 range for midline
and full-priced titles. Front-line
pricing, however, remains a
mixed bag, with UMG's main
wholesale price point at $10.35,
Sony's at $10.50, EMI’s at
$12.04, and Warner Music
Group's at $12.05.

Last year, Trans World en-
listed the participation of UMG,
Sony and EMI in a pricing ex-
periment to sell every CD for
$9.99, an initiative that it has
extended to more than 100 of
its stores.

“Things are not going to get
better for CD sales unless the
price pointis addressed,” a sen-
ior retail executive says, “One
thing that the Trans World test
$10 will drive
sales and traffic.” e
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FROMI /

>>>0ORCHARD
LAUNCHES NEW
DATA TOOLS

The Orchard unveiled a
new online data
analytics tool for clients
that compiles weekly
sales activity from the
various digital retailers
it supports, including
iTunes, eMusic, Verizon
Wireless, Deezer and
YouTube. The tool
includes a geolocation
filter for more focused
local marketing
campaigns and tour
management.

>>>PUMPKINS
JAY-Z WILL PLAY
SUMMER SONIC
Jay-Z, the Smashing
Pumpkins and the
Offspring are among the
acts confirmed for
Japan's 2010 Summer
Sonic Festival. The
concert, staged Aug. 7-8
in Tokyo and Osaka, will
also feature the Pixies,
Dream Theater,
Nickelback, a-ha and
Sum 41, among others.
More acts will be
announced in the
coming weeks. Summer
Sonic, which launched in
2000, is produced and
promoted by
Creativeman
Productions. Each
concert site has a
capacity of about
50,000.

>>>EMI DEBUTS
NEW NASHVILLE
LABEL

A new Nashville imprint
dubbed EMI Records
Nashville has launched
as a sister label to
Capitol Nashville.
Singer/songwriter Troy
Olsen is the first artist
on the roster. The EMI
Records Nashville team,
to be announced shortly,
will report to Capitol
Nashville president/CEO
Mike Dungan. Angela
Lange, most recently
Capitol Records
Nashville’s director of
promotion, will be the
new label’s VP of
promotion.

Compiled by Chris M.
Walsh. Reporting by
Paul Bond, Antony
Bruno, Ed Christman,
Andre Paine,

Ray Waddell

and Chris M. Walsh.

For 24/7 news and
analysis on your
mobile device, go to!

mobile.billboard.biz.
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Bands Explore Promo Potential Of Web Phenom Chatroulette

Don’t click next: FOXY SHAZAM; inset: a
. randomly selected chat partner listens to
the band’s new album on Chatroulette.

many's Spiegel Online
thathe has received 200
e-mails from Silicon
Valley venture capital-
ists looking to invest in
the fledgling service.

In the promotional run-up to
the April 13 street date of its
new album for Warner Bros.
Records, Foxy Shazam tapped
a curious outlet to promote the
release: Chatroulette.

‘The Russia-based online chat
site connects users around the
world for one-on-one video ses-
sions. The connections are ran-
dom, so there’s no way to select
a specific partner. And there's
a “next” button that allows users
to skip to the next selection.

Foxy Shazam previewed its
entire self-titled album March
8-13 on Chatroulette. The feed,
which ran in aloop over a web-

cam, consisted of a stream of

the album and the set's cover
art with a text overlay of the re-
lease date.

Itdoesn’t sound like the most

efficient way to promote new
music, and Warner Bros. senior
VP of new media Jeremy Welt
agrees. But efficiency, he says,
wasn't the point. Foxy Shazam
wanted to be part of a buzzwor-
thy venue in order to introduce
itself to new fans, he says.

Launched in November,
Chatroulette has quickly be-
come an Internet sensation.
Unique U.S. visitors to the site
surged to 960,000 in February
from 109,000 in January, ac-
cording to comScore.

“It's a meme right now,
Welt says. “It fits in with who
these guys are. IY's kind of wild
and crazy. It's very rock'n’roll

when they want to go do stuff

like this
about practicality.”
Foxy Shazam isn't the only

. It’s not always

band that feels this way. On
March 12, Toronto group Holy
Fuck used Chatroulette to an-
nounce the May 11 release of
its new album, “Latin.” The first
single streamed over an image
of a placard listing the band’s
name, the title of the song and
album and alink to its Web site.

Portland, Ore., indie outfit
the Nurses performed live on
Chatroulette earlier in the
month, setting up 15 webcams
to increase the likelihood that
users would happen upon their
performance.

At this stage, the biggest up-
side for artists using Chat-
roulette is the press coverage it
generates. While Welt declines
to reveal the number of users
that tuned in to the Foxy Sha-
zam stream, or for how long

each user stayed on, he was
quick to mention a dozen blog
posts written about the stunt.
“It got them exposure, so it
feels like it's been a cool thing
for them,” he says

But the need for interesting
content on Chatroulette does
offer the opportunity for some-
thing more. With a relatively
large user base starved for en-
tertainment, artists using the
service to promote their music
have a chance to capture the at-
tention of new fans.

Adding a content filter so
users could direct theirrandom
connections within a shared in-
terest would make that even
easier. Improvements to the site
could be on the way: Chat-
roulette’s 17-year-old founder
Andrey Ternovskiy told Ger-

Although U.S. venture cap-
italist sources tell Billboard they
aren’t aware of any investors
with serious interest in Chat-
roulette, an initial funding
round could quickly elevate Ter-
novskiy’s hobby into a poten-
tial business.

Or it could just prove to be
another flash in the pan. For
label executives like Welt, the
difference between the two will
determine whether it's a one-
off PR gimmick or a sustain-
able platform for the future.

“I don’t think we'll do it for-
ever, and [ don't think that
based on this one test we'll start
doing it for every band,” he
Butas long as there con-
tinues to be a cool buzz around
it, there’s more things that can
be done with it.”

says. "

360 DEGREES OF BILLBOARD

BILLBOARD EN CONCIERTO LIVE MUSIC
SERIES LAUNCHES IN APRIL

Latin music stars Luis Enrique, Jencarlos Canela,
Xtreme, El Compa Chuy and Los Dareyes de la Sierra
will performin the inaugural concert series Billboard
en Concierto, presented by State Farm and produced
by Cardenas Marketing Network.

The acts are all finalists for the Billboard Latin Music
Awards presented by State Farm in association with
T-Mobile. The awards show will be broadcast live on
Telemundo April 29 from Coliseo de Puerto Rico Jose
Miguel Agrelot in San Juan, Puerto Rico.

“The Billboard Latin Music Awards honor the
most popular artists in Latin music,” Billboard ex-
ecutive director of Latin content and programming
Leila Cobo says. “Now we are taking those artists
6 |
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directly to their fans in a series of ground-
breaking concerts that bring together
the best acts of all Latin genres in a major
musical celebration.”

The series will kick off with salsa star and Latin
Grammy Award winner Luis Enrique, along with pop
artist/telenovela star Canela, April 7 at the Fillmore
in Miami Beach. Enrique will be joined by urban

CANELA

bachata duo Xtreme April 8 at Chicago’s V Live,
April 10 at Houston’s Stereo Live and April 15 at New
York’s Nokia Theatre. Regional Mexican stars El
Compa Chuy and Los Dareyes de la Sierra will play
April 17 in Los Angeles.

The Billboard Latin Music Concert Series is also
sponsored by Corona, Western Union, Ritz, Goya,
Time Warner, U.S. Cellular and American Airlines.

Alltickets to Billboard en Concierto shows will be
available for free exclusively through the sponsors,
Telemundo and local radio stations in each market.
The giveaways will be advertised on local TV and
radio, and in print and outdoor ads.

“State Farm is proud to present the Billboard
concert series to Latin music fans around the U.S.,”
State Farm advertising director Ed Gold says. “This
concert series further extends our title sponsor-
ship of the Billboard Latin Music Awards . . . and
the passion the Hispanic audience has for music
and these great artists.”
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BY GAIL MITCHELL

KING-SIZED

Sony’s Mega-Deal With The Michael Jackson Estate Not As Risky As It Seems

The magnitude of Sony Music Entertainment's landmark record-
ing contract with the estate of Michael Jackson raises an in-
evitable question: Is it a smart deal for the label?

Given Jackson’s superstar status, his influential creative
legacy and the market’s seemingly insatiable appetite for all
things M]J, the consensus of executives who handle works of
other deceased music stars is an overwhelming “yes.”

Under the contract,
which guarantees the estate
between $200 million and
$250 million, Sony will
issue 10 releases of Jack-
son’s music through 2017,
with the double-CD “This
Is It" soundtrack counting
as the first of these. Already
in the pipeline is the
planned November release
of a collection of previously
unreleased tracks and a
2011 reissue of Jackson's
seminal 1979 Epic album
“Off the Wall.”

The Jackson/Sony deal
eclipses such recent head-
line-making unions as Live
Nation Entertainment’s pacts with Madonna and Jay-Z, pegged
at $120 million and $150 million, respectively. And it places
Jackson among a select group of deceased artists who posthu-
mously remain major wage earners, including Elvis Presley,
Ray Charles, Frank Sinatra and Jimi Hendrix, whose new
album of unreleased material, “Valleys of Neptune,” debuted
at No. 4 on the Billboard 200.

LIFE AFTER DEATH

Michael Jackson’s “This Is It” is part of a recording industry
tradition: the posthumous hit album. Here are U.S. unit sales
tallies for posthumous sets by a handful of music legends,
including Nirvana's Kurt Cobain.

?c:'aunm’ 4,791,000
Nirvana,

“HTV Unplugged in New York 4,740,000
idie 1 4,619,000
!"l*mm 3,238,000

2,931,000

2,890,000

m‘dmv Cash” 2,641,000

,,a.['mi&a, 2,069,000

John Lennon,
l, l“!mdn 1,849,000
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Since Jackson's June 25 death, his catalog has generated sales
of 8.7 million albums in the United States, according to Nielsen
SoundScan, and a reported total of 31 million worldwide. To date,
the “This Is It” double-CD has sold 1.5 million units domesti-
cally, according to SoundScan, and more than 5 million world-
wide, according to Sony.

Sony has been in talks with the estate since late last summer

when they came to-

gether to discuss the
a “This [s It” movie and
‘We knew
we had

soundtrack, according to
something

Columbia/Epic Label
Group chairman Rob

incredibly

buovant in

Stringer. The new con-
tract renews Jackson’s
terms of the
legacy of a
fantastic artist.’

—ROB STRINGER,
COLUMBIA/EPIC LABEL 3
contract, and I wanted

GROUP

that wrapped up as part
of our forward-going structure with the estate. For instance,
itwould have been a very strange process if we had to deal with
the estate and then another record label signed the material
post the term after ‘Invincible.’ It was a much-needed process
for both sides to have everything in place. Both the “This Is It'
movie soundtrack and DVD exceeded our expectations. We
knew we had something incredibly buoyant in terms of the

legacy of a fantastic artist.”
John Branca, who with John McClain serve as special admin-

30-year association with
the company, which
dates back to 1979.
“My first premise for
wanting to do some-
thing long term,” Stringer
says, “was there was mu-
sic that was out there
post the term of our

istrators for the Jackson estate, says the contract is in keeping
with future projects and other ideas he and Jackson had dis-
cussed before his death. “What John [McClain] and I have been
trying to do is execute a game plan Michael would have been
comfortable with,” Branca . “We have turned a lot of things

down; we have been very selective. And yet we're also very ag-
gressive about wanting to do these kinds of deals that Michael
would have been proud of.”

Tony Gumina, president of the Ray Charles Marketing
Group, calls the Jackson/Sony agreement a great deal for the
major. “The $250 million figure sounds incredible, but so did
the $S60 million that Columbia Pictures guaranteed for the
footage used in the “This Is It’ film,” Gumina says. “It has
since grossed more than $200 million in worldwide box of-
fice and DVD sales.”

Bob Sillerman, chairman/CEO of CKX, which oversees Pres-
ley’s
cause of Jackson's unique appeal. “If their experience with the
Jackson catalog is anything like our experience with the Elvis
catalog—where .
leased material and the ability to repackage material—then the
label and the estate have done something unique and will be

estate, doesn't view the contract as much of a gamble be-

.. there has been a treasure trove of unre-

immensely successful.”

A senior executive at another major label also agrees that
the deal is a wise investment, while observing that the speed
at which it was completed suggests “just how much debt
pressure there must be on the heirs.” The executive adds that
“the important thing now is for Sony to handle the assets
and fans with care and respect and not overlook the demand
at the moment.”

The contract is also a testament to Jackson’s worldwide ap-
peal, Gumina says.

Invincible: MICHAEL JACKSON
performs in 1983.

“When you're dealing with icons like Michael Jackson and
Ray Charles,” he says, “their appeal in the international mar-
kets is remarkable, so you're not just selling product in North
America. If there are some great Michael Jackson recordings
in the Sony vaults, this should be the best catalog investment
they have ever made.”

The key to maximizing this kind of material is respecting
the artist's legacy and recognizing that less is more, “There
is no urgency to rush these out,” Sillerman says. “Being re-
spectful of the integrity of the original creation and the orig-
inal audience is something that the estate and the label know
as well as anything.”

Sustaining interestin any legacy act in the long term re-
mains a challenge. But not every legacy act carries Jack-
son’s cachet. “This deal shows you the power of the Michael
Jackson brand,” says Larry Mestel, CEO of Primary Wave
Music Publishing, which owns a stake in Kurt Cobain’s
song catalog. “There are only a handful of artists who have
that type of power. That’s why Sony was very smart to make
that deal.”

Sillerman adds, “There are other world-class acts that 1
don’t think have the reach and impact that Michael and
Elvis have. | would put the Beatles up there and also the
Rolling Stones.”

Branca says there will always be interestin Jackson. “Look
what happened with Elvis,” he says. “To this day, there's in-
terest in Elvis. And I think there will be enduring interest
in Michael. It's our job to continue to expose Michael to
new generations.” e

Additional reporting by Louis Hau, Craig Marks and Ray Wadaell,
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The X Factor

BMG Rights Management Emerges As

Potential EMI Suitor

That didn't take long.

On March 4, BMG Rights
Management CEO Hartwig
Masuch told attendees at Bill-
board’s Music & Money Sym-
posium that his 14-month-old
company is gunning to become
one of the world’s top five
music publishers.

Within a fortnight,
press reports sur-
faced that its major-
ity owner Kohlberg
Kravis Roberts &
Co. (KKR) had ap-
proached Warner
Music Group to ex-
plore how the two compa-
nies might work together to
acquire and divide EMI Group.

Because WMG includes
Warner/Chappell Music, many
industry executives and ob-
servers believe that govern-
ment regulatory agencies
wouldn't allow the publicly
traded major to acquire EMI
Music Publishing. But most

observers also believe that reg-
ulators would let it buy EMI's
recorded-music business.

Whatever plans KKR and
WMG have in mind, they de-
pend on whether EMI owner
Terra Firma can raise £120 mil-
lion ($184 million) to stave off
a technical violation of
its loan covenant for
the £2.7 billion

($4.1 billion) it
borrowed from
Citigroup to buy
EMI in 2007.

If Terra Firma
chairman Guy Hands
can convince investors to
put up the cash, itwould buy him
another year to solve EMI's debt
problem. If he can’t, Citigroup
would likely take control of EM1
and seek a buyer for it,

Bertelsmann launched BMG
Rights Management in Janu-
ary 2009, with 250 masters it re-
tained following the sale of its
50% stake in Sony BMG Music

Entertainment to Sony in Au-
gust 2008.

In July 2009, Bertelsmann an-
nounced that KKR had taken a
51% stake in BMG Rights Man-
agementto form ajoint venture,
reportedly bringing €250 mil-
lion ($343 million) to the table
for future investments. That
same month, BMG Rights Man-
agement acquired Crosstown
Songs America, an 8,000-song
catalog that includes Britney
Spears’ “Toxic,” Ricky Martin’s
“Livin’la Vida Loca” and Sheryl
Crow’s “All I Wanna Do.”

[s the joint venture now set-
ting its sights on EMI> Repre-
sentatives at Bertelsmann,
WMG and EMI say they don't
comment on speculation. How-
€ever, a management source at
Bertelsmann's headquartersin
Giitersloh, Germany, confirms
that the company is interested
in EMI—Dbut only in cherry-
picking parts of the publishing
business, not in acquiring the
record company.

The resources available to
BMG Rights Management to
make acquisitions could be far
deeper than KKR's initial in-
vestment in the company. A

source at BMG Rights Manage-
ment says that a consortium of
eight banks, headed by J.P.
Morgan, has offered loans in
excess of €600 million ($823
million) to fund acquisitions.

During a case-study discus-
sion at the Music
& Money Sympo-
sium, Billboard
editorial director
Bill Werde ask-
ed Masuch why
Bertelsmann de-
cided toinvestin
music immedi-
ately after un-
loading its stake
in Sony BMG. Masuch re-
sponded that the company sold
its Sony BMG stake because of
fears that the transition to a new
digital-based business model
for the recording industry
would be too costly for Bertels-
mann if Sony BMG got it
wrong. But he added that Ber-
telsmann still saw an opportu-
nity within music and decided
to develop an approach to serve
the needs of talent in “a frag-
mented world.”

In plotting a new approach,
Bertelsmann drew upon its

D

music publishing experience,
having sold the BMG Music Pub-
lishing arm to Universal Music
Publishing Group in 2006. At the
time of the sale, “we saw Kobalt
[Music Group] rising—it was a
thorn in ourside,” Masuch said.
“How do you an-
swer that?”

Kobalt prides
itselfon offering
administration
services to music
publishers and
songwriters. So
BMG Rights
Management de-
cided to mimic
Kobalt's service-oriented ap-
proach with a fast, transparent
royalty delivery model and then
expand its menu of services and
capabilities, he said.

BMG Rights Management's
signings have included Ali-
son Moyet, a-ha, La Roux
and Nena. It also just an-
nounced a deal March 9 with
Leona Lewis.

During the case study, Ma-
such said the company cur-
rentlyhad 40 deals in the works
and that it had already passed
on some deals.

“A couple of deals don’t
work for us because the seller
doesn’'t want to sell at the
price being offered,” Masuch
said. Without getting into
specifics, he said that BMG
Rights Management likes to
buy publishing assets that
have a multiple between eight
and nine times net publisher's
share, which he labeled as re-
alistic. Some sellers “need to
wake up” to the pricing envi-
ronment, he said.

That drew skeptical re-
sponses during a panel discus-
sion of top music publishing
executives later in the day. Based
on what he had heard BMG
Rights Management was pay-
ing for acquisitions, Warner/
Chappell chairman/CEQ Dave
Johnson wondered aloud
whether those low multiples
were accurate.

“The first question [ have is
whether they agree with it,”
Johnson said.

Additional reporting by
Wolfgang Spahr in Hamburg.
For 24/7 publishing

news and analysis, see
b billboard.biz/publishing.
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The Kids Are Al

New Teen-Oriented
Nickelodeon, Disney
Music Shows Buoy TV
Ad Hopes

In the coming months, kids’ pro-
gramming powerhouses Nickelod-
eon and Disney will each debut a
music-oriented TV show targeting
teen viewers—and advertisers are
responding with ad buys.

On March 27, Nickelodeon will
debut “Victorious,” which stars “Zoey
101" actor Victoria Justice and is set
in a performing arts high school.
Sony Music Entertainment is co-pro-
ducer of the show as part of the deal
struck in 2007 to co-finance TV and
music projects, building upon a prior
relationship to distribute soundtracks
from Nickelodeon's roster of shows.

On July 13, the Disney Channel will
debut “Camp Rock 2: The Final
Jam,” the sequel to the wildly suc-
cessful 2008 made-for-TV movie
that starred the Jonas Brothers and
introduced Demi Lovato. The first
“Camp Rock” scored 8.9 million
viewers, according to Nielsen. The
Jonases and Lovato will reprise their
roles in the sequel and will be joined
by Disney up-and-comers Alyson
Stoner and Meaghan Jette Martin.

After the ratings/box office and

Teena
BROT
will reu

JUSTICE Will star in

viewing audience.

www.journal-plaza.net & www.

soundtrack sales success of Disney’s
“High School Musical” and “Hannah
Montana” franchises—as well as
Nickelodeon and Sony successfully
pairing up for the shows “iCarly” and
“Big Time Rush”—music has proved
itself as a consistent draw to the teen

Nickelodeon closed out last year
tops in “total day” viewership (which
includes all time frames except
prime time), averaging 2.2 million
viewers, according to Nielsen. The
network also finished first in kids 2-
11 (with an average of 1.2 million
viewers) and eked out wins over rival

Nickelodeon's ‘Victorious.'
i e

and 6-14.

viewers.

Disney in the viewing de-
mographics of kids 6-11

If Nickelodeon is the top
dog in total day, Disney
Channelis the 800-pound
mouse in the house be-
tween 8 p.m. and 11 p.m.,
closing out 2009 with an
average of 2.5 million
It continues to
dominate core demos, en-
joying a seven-year winning
streak among kids 6-11and a
comfortable lead over rivals
with tweens 9-14.

Advertisers have taken note.
Disney and Nickelodeon unveiled
their upcoming slates at the kids
upfront March 2 and March 11,
respectively. Industry sources
pegged the 2009 kids upfront haul
at $825 million, down 18% from the
prior year’s $1 billion take. While
some media buyers suggest that
this year’s upfront ad sales season
will be flat to slightly up from the
2009-10 period, their counterparts
on the other side of the table are
more optimistic.

“There’s a feeling that the kids mar-
ket really wants to come back, and
we’re seeing signs of that in a num-
ber of very important categories,”
says Jim Perry, executive VP of 360
brand sales at Nickelodeon/MTV
Networks Kids and Family
Group. He noted that ad spend-
inginthe areas of toys, games
and movies has been on the
rise since last fall.

“In 2009, movies surpass-
ed food as our No. 2 cate-
gory, behind toys,” Perry
says. “And given that we're
going to see three Dream-
Works [theatrical] releases
[“How to Train Your
Dragon,” “Shrek For-
ever After” and
“Oobermind”] be-
tween now and the
end of the year,
we think we’ll
continue

edowns.

wwWw americanradiohistorv com
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to see studio growth.”

Perry has a clear view of the kids
space, as Nickelodeon and its family
of channels, including Nick Jr. and
Nicktoons, earn about 70% of the
category’s total ad spend dollars.
According to SNL Kagan estimates,
the Nickelodeon brands took in
$999.7 million in net ad revenue in
2009, down 4% from $1billionin the
prior year.

The Mouse is looking to roar in this
year’s upfront, ramping up its cross-
platform opportunities and pitching
buyers on its year-old boy-friendly
upstart digital cable channel, Disney
XD. Disney Media has already lined
up some $7 million in cross-platform
deals in support of “Camp Rock 2,*
from brands like Best Western and
Sara Lee. The hotel chain has placed
its summer ad dollars exclusively with
Disney in a buy that includes on-air
billboards and messages as well as
the company’s online and radio
platforms. (Disney Channel is blocked
from airing advertising for commer-
cial products during its TV program-
ming under the terms of the carriage
pacts the channel reached with
cable systems.)

Kara Rousseau, senior VP of mar-
keting and sales development for
Disney Media’s advertising sales and
marketing group, says, “The Best
Western summer promotion has al-
ways been a jump ball between us
and Nickelodeon, and this is the third
year in a row we took it.” e
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Fording The Stream

The Divergent Fortunes Of On-Demand And Noninteractive Services

As streaming music draws a
growing base of listeners, it's
important to draw a distinc-
tion between the two busi-
ness models that are built
around it.

One is noninteractive
streaming, better-known as
Internet radio, which pro-
vides a selection of music
that’s programmed by the
service itself (like terrestrial
radio simulcasts) or through
a customized playlist gener-
ated around a “seed” song of
the user’s choice (like Pan-
dora and Slacker).

Then there’s the on-demand
streaming of services like My-
Space Music and MOG, which
enable users to choose specific
songs or playlists to listen to,
much the same way they play
iTunes downloads stored on
their computers.

The latter model has been
increasingly touted as the fu-
ture of the music business,
spurred by expectations that
Apple may soon offer a
“cloud”-based music service
following its acquisition of
Lala in December. But thanks
to less onerous licensing costs,
it’s the noninteractive model
that’s demonstrated more
promise. Moreover, there has
been some evidence that such
services spur music pur-
chases, while on-demand serv-
ices cannibalize sales.

NPD Group analyst Russ
Crupnick made waves last
month at the Digital Music
Forum in New York when he
pointed to data suggesting that
heavy users of free on-demand
services like Spotify or My-
Space Music tend to buy 13%
fewer digital downloads than
lighter users. By contrast, he
said, frequent listeners of In-
ternet radio stations tend to buy
41% more digital downloads.

“The more time you spend
with radio models, the more
digital downloads you tend to
buy versus those who spenta
little time,” he tells Billboard.
“Butif] canlisten to Lady Gaga
anytime [ want as often [ want,
it's got to put some damper on
my need to go to Amazon and
buy that track.”

So at first glance, it may
seem like noninteractive
services are the better bet for
the music industry. But not
so fast. While labels say they
find noninteractive revenue
interesting, they'd rather see

services that blend the adver-
tising-supported discovery el-
ements of Internet radio with
an on-demand option that
carries a monthly fee, such
as what MOG offers today.
But getting there won't be
easy. For starters, Crupnick
says that when music fans are
frequent users of both nonin-
teractive and on-demand
streaming services, the sales-
dampening effect of on-de-
mand streaming trumps the
positive effect of noninterac-
tive discovery. The net result?
They still buy fewer downloads.
At the moment, Crupnick
estimates that heavy users of
both services account for only
2% of the population. But as
blended services become more
mainstream, music fans who
make use of both types of serv-

FOLD HERE

Yanko Design, a company that
makes “architecture you can
wear,” has developed a one-of-a-
kind design for its Play MP3
player. The Play doesn't feature
buttons or a screen. Instead,
users have to fold the device into various shapes to op-
erate it, sort of like origami. The player requires users
tofold itin half to play music, slide the pieces around to
rewind or fast forward and fold it back out to stop.
The product isn't yet available for sale.

—AB
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ices could expand dramatically.

Blended services have had a
poor track record. Traditional
music subscription services
like Rhapsody and Napster
have long offered a combina-
tion of on-demand and Web
radio services, but they've never
been able to appeal to more
than a narrow segment of the
market. Another blended serv-
ice provider, CBS’ Last.fm,
plans to phase out its free on-
demand capabilities in 2010.
Instead, it will focus on inte-
grating its “Scrobbling” person-
alized radio feature into free

o e
“If 1

on-demand services run by oth-
ers, according to David Good-
man, presidentof CBS Radio’s
Interactive Music Group.

Why? Goodman doesn’t
mince words. “Free on-demand
is a funky business,” he says.
“It's not really making money
for anybody.”

Just ask on-demand serv-
ices imeem and Lala, which
struggled on their own until
they were snapped up late
last year by MySpace Music
and Apple, respectively. Not
surprisingly, Larry Marcus,
managing director at Walden
Venture Capital in San Fran-
cisco, takes a dim view of on-
demand streaming services,
due to the licensing deals
they cut with major labels
that typically require large,
upfront payments.

“These are just very difficult
models, and with the mind-set
of licensing at the labels, it's
very difficult to go with some-
thing that’s economic,” Mar-
cus says. “Venture capitalists
like myself, who've been
around for a while, they can’t
tolerate having their capital go
into upfront licensing costs.”

That's not to say that Mar-
cus doesn’t believe in the
commercial potential of
streaming music. He sits on
the board of Pandora, the

most successful noninterac-
tive streaming service to date.

It's noninteractive stream-
ing that has the best near-
term prospects to make
money. The compulsory li-
censing rates for webcasters
set last year through a settle-
mentwith SoundExchange al-
lows anyone to start a music
service based on noninterac-
tive streaming without hav-
ing to negotiate with labels
individually. That's both cheaper
and less time-consuming
than the process needed to
establish an on-demand

an listen to Lady
Gagaanytime I want,
it’s got to putsome
damper on my need to
go and buy that track.’
—RUSS CRUPNICK, NPD GROUP

streaming business.

SoundExchange, the entity
that collects royalties from
noninteractive streaming serv-
ices as well as cable TV and
satellite radio music services
in the United States, says it
distributed $56.7 million in
royalties based on noninter-
active streaming services last
year, up from $49.7 million in
2008, and expects to distrib-
ute more than $68 million this
year based on internal projec-
tions. Pandora, the breakout
star of Internet radio, reported
its first profitable quarter at
the end of 2009, a year that
brought in $50 million in rev-
enue for the company.

Still, these sums are chump
change compared with what
the recording industry makes
from CDs and downloads.
More hybrid models combin-
ing noninteractive and on-de-
mand streaming are likely to
emerge. If on-demand streams
do in fact dampen music sales,
the success of these new
streaming businesses will de-
pend on technical innovation,
flexible licensing and creative
incentives tying streams to
music sales or other revenue
opportunities.

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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BITS & BRIEFS

JELLI ADDS MORE
TERRESTRIAL

RADIO STATIONS

Jelli, the “crowd-sourced”
radio station, is expanding
to new terrestrial radio mar-
kets thanks to a syndication
deal with Triton Media. Jelli
is an online radio station
that users can program by
voting on songs and essen-
tially choosing the playlist
in various genres. In June
2009, KITS (Live 105) San
Francisco became the first
terrestrial station to air
Jelli-programmed music
(Billboard, Feb. 20). The
Triton deal expands the
Rock Jelli and Pop Jelli sta-
tions to 10 markets nation-
wide, including Las Vegas,
Boston and Philadelphia.

of the Alternative Distribu-
tion Alliance. Neurotic Me-
dia administers all licens-
ing, hosting, delivery and
payment/reporting serv-
ices. Loudtrax currently is
in beta mode.

SNOOP DOGG

USES MYXER FOR
‘MALICE’ CLIPS

For the release of his up-
coming album/DVD com-
bo, “More Malice,” Snoop
Dogg will offer exclusive
behind-the-scenes video
to mobile phones using
the MobileStage service
from Myxer. The videos
are “making of” snippets
from Snoop’s mini-movie
“Malice N Wonderland,"”
which is based on his pre-
vious album of the same
name. The mobile con-
tent channel will also in-
clude ringtones and wall-
paper images. More than
125,000 acts distribute
content on the Myxer
platform, which claims 30
million users.

LOUDTRAX LICENSES
ADA CATALOG

Loudtrax, a digital music
download store focusing
on punk, metal and rock,
has teamed with Neurotic
Media to offer users access
to the download catalogs

MAR
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| NEED YOU NOW
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EVERYTHING TO ME
| MONICA
IMMA BE
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| HEY, SOUL SISTER
. TRAN
BAD ROMANCE
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As Aretha Franklin celebrates her 68th birthday this month, she shows no sign of slowing down.

She’s planning to sing arias this summer in three charity concerts with former U.S. Secre-
tary of State—and accomplished concert pianist—Condoleeza Rice. In September, she’ll
start holding master singing classes in Southfield, Mich., a suburb of her native Detroit; she

Fran

The-Queen of Soul talks about
her new album and why she’s
releasing it on her own.

hopes to bring the effort to New York next year.

The legendary singer even reports making progress in conquering her well-known fear of
flying, saying that she plans to take a short flight in the near future—“probably Chicago or
Cleveland”—and work up from there. That could eventually clear the way for her to perform
again in Europe for the first time in years. “Hopefully this summer,” she says optimistically.

And nearly seven years since the release of her last nonseasonal album, “So Damn Happy,”
Lady Soul is releasing a new studio set—surprisingly, on her own label, Aretha's Records.
An exact street date wasn’t available at press time, with Franklin saying she expects it out

by the first week of April.

The timing of the album’s release comes not long after Snickers began airing a hilarious TV
ad starring Franklin and Liza Minnelli, who are shown poking fun at their diva reputations.

But during a phone interview with Billboard, Franklin showed nary a trace of divadom, in-
stead fielding questions in a forthright manner befitting a veteran performer who also hap-

pens to manage her own career.

Your new album is called “A
Woman Falling Out of Love.”
What inspired the title?

It was just a relationship that | had
been in that did not quite finalize
itselfthe way that  hoped it would.
You have relationships—some
work, some don't, you fall in love,
you fall out of love.

Billboard first reported that you
were working on the album in
late 2006. Why has it taken until
now to release it?

I've been really heavily inte con-
certs, doing some writing and var-
ious other things.

When were most of the sessions
for “A Woman Falling Out of
Love" recorded?

In the last three years, off and on
between concerts, between com-
mercials and so on.

You're releasing this album on
your own label. Why did you
opt against working with a
major label?

I was with Arista and unfortunately,
Arista and I could not come to
terms. Clive [Davis] wanted me to
stay and I wanted to stay, but we just

could not come to terms on what
things should be. So, I just decided
that it was high time for me to do
my own thing. I certainly had
enough experience over the years
to do my own record label. Of
course, I'm not exactly fledgling.
You don't come into the business
being a fledgling label with as much
experience as | have.

Was it basically Arista or no
major label at all? Surely,
you could've gone with an-
other label.

No, I really preferred Arista to the
rest of the labels. I did talk with a
number of people who wanted me
to be on their label but I just felt that
Arista, Clive and [ have such a won-
derful and greatrelationship thatit
was more the label for me.

| remember hearing that you
were working on an album
of arias.

Yes, | am working on some arias.
Speaking of the arias, [ am going
to be doing three concerts over
the summer, myself and Con-
doleeza Rice. Ms. Rice is a con-
summate classical pianist, and
[since] 1 sing the arias, 1 thought

that we could do something, a bi-
partisan effort for our favorite
charities.

What is it about opera that you
find so moving?

Ilove the melodies, and I find that
without even knowing who the
composer is, I seem to gravitate to
Puccini melodies. Some of the
Mozart piano sonatas I like a lot.
We've always had some classical
music in my home from the time
that I'was a child. I've always heard
it and it's always been there. And
as a growing artist, | now seem to
appreciate the classical side of my-
self as well.

You’'ve managed yourself for
years. Why do you like to take
such a hands-on approach to
your career?

Because I think I know what I
want more than anyone else. My
brother Cecil was my manager for
many years. Since he passed [in
1989], I have not had a manager.
So it just became kind of neces-
sary that | become a little more in-
volved than I customarily would
have. It isn’t anything that | am
thrilled about doing.

It's a lot of work.
Well, you have to be involved, and
sometimes [ want to be involved be-
cause | am very particular when it
comes to my projects and what |
present to people.

During the past decade, some
of your contemporaries like
Solomon Burke, Mavis Staples
and Al Green have recorded al-
bums of traditional soul that
evoke their classic early work by
consciously avoiding contem-
porary production touches. Do
you have any interestinrecord-
ing an album in that vein?

I don't know that I would. I don't
right now, anyway.

Why is that?

Just don’t. I have very specialized
things that I want to record and
that's what I'm recording. And that
was the other thing that was so at-
tractive and appealing about put-
ting together Aretha’s Records.
Instead of having a lot of spoonsin
the soup, there would only be one
spoon and that would be mine, of
course. And I'm a pretty good cook.

You did more recording sessions

with the late Jerry Wexler than
with any other producer. What
was it about his approach that
appealed to you so much?
Probably something that he said
often, [which] was to just let me
sitdown at the piano and do it my
way. He was not interested in im-
posing his ideas and things on
me. He wanted to get behind me
and promote what it was that |
wanted to do.

How much of a change was that
from your years at Columbia?
That was a huge change, because
at Columbia, I was a very young
artist at the time and John Ham-
mond pretty much selected all the
musicians and songs. He did al-
most everything.

How would you describe the kind
of control you had over your own
work during the latter part of
your career before you started
your own label?

At Arista, it was similar and | appre-
ciated, certainly, the arrangement
that Clive presented to me, and that
was where we both had an equal
amount of control. I very, very much
appreciate the brilliance of Clive
Davis. He was certainly—he is cer-
tainly—one of the last great record
men out there.

You haven’t recorded an entire
album of spirituals since “One
Lord, One Faith, One Baptism”
in 1987. Any plans to do another?
Oh, absolutely. That’s a given, and
I will always do that. Those are my
roots and my foundation.

When might you do that?
Oh, probably early next year.

It sounds like you’re going to
have a pretty busy schedule.
1 always do.

One appealing thing aboutcreating Aretha’s Records,
instead of alotof spoonsin the soup, therewould only be
one,and thatwould be mine. And I'm a pretty good cook.
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>>>PRS FOR MUSIC
COLLECTIONS RISE
U.K. authors group PRS for
Music has reported a 2.6%
rise in annual collections
for 2009 to £623 million
($937.5 million). The
figures reflect increased
international collections
and a 72.7% year-on-year
rise in online revenue to
£30.4 million ($45.7
million). Income from
international markets rose
19.4% to £166.9 million
($251.1 million). The overall
increase came despite a
9.3% fall in mechanical
royalties to £128.5 million
($193.3 million). PRS CEO
Robert Ashcroft, who
assumed his post Jan. 25,
says, “2009 was the first
year in which the growth in
revenues from the legal
digital market
compensated for the
decline in revenues from
traditional CDs and DVDs."

»>>AUSSIE FOLKIE
MITCHELL WINS
AMP HONOR
Singer/songwriter Lisa
Mitchell’s debut album,
“Wonder” (Warner Music),
has won the fifth annual
Australia Music Prize, which
recognizes the best album
of the year by a domestic
artist. The folk-styled set
beat eight other shortlisted
albums to claim the AMP
and a $30,000 Australian
($27,400) prize March 12 at
a Sydney gala. Now based
in London, Mitchell's initial
break came as a finalistin
the 2006 series of
“Australian Idol,” but she
has since established
herself as a critics’ favorite.
She’s signed to Warner
Music in Australia and to
RCA/Sony Music for the
rest of the world.

»>>>CLASSICAL
SALES CLIMB IN
GERMANY

Classical music sales in
Germany enjoyed double-
digit growth in volume and
value in 2009, according to
labels group BVMI. Sales
rose 10% year onyear to
€119 million ($162.7 million),
with unit sales surging
16.7% to 14.7 millionin
20089. According to BVMI,
the figures reflect increased
buying and marketing
activity surrounding the
anniversaries of composers
George Frideric Handel,
Franz Joseph Haydnand
Felix Mendelssohn.

Reporting by Lars Brandle,
Tom Ferguson and

Wolfgang Spahr.
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U.K. Retailers, Artist Managers
Seek Shorter Radio Lead Times
For Singles

LONDON-—U.K. retailers and artist managers want
to close a window through which they fear sales
are escaping.

The Music Managers Forum and the Entertain-
ment Retailers Assn. have asked labels to shorten
the gap between the release of new singles to radio
and to retail, claiming the practice squanders the
chance of snaring potential buyers before they turn
to illegal downloads.

MMF CEO Jon Webster says labels are “creating
demand and not fulfilling it,” while ERA director gen-
eral Kim Bayley claims the approach generates need-
less frustration.

“Consumers are saying, ‘Can | get this?,’ and the
retailer has to say, ‘No, it’s not out,” * Bayley says.
“Record companies really are missing sales.”

U.K. labels normally give lead singles off a new
album an upfront media campaign aimed at achiev-
ing a high sales chart debut. In the United States, by
contrast, where releases are generally simultaneous,
promotion is focused on lifting singles up the chart.

Radio's prerelease playlist policies vary by station
but tracks are generally serviced four to seven weeks
before their release toretail. That’s down from a decade
ago, when the gap between radio and retail release was
commonly eight weeks.

“Lead times are getting shorter, labels are begin-
ningtoreact,” Bayley says. “Itjust needs to be quicker.”

While simultaneous release works best “for bands

with a huge fan base, most songs need time to grow
before sales will build,” EMI head of radio Tina Skin-
ner says.

In recent years, occasional singles have gone to radio
and retail simultaneously, such as Arctic Monkeys' top
20 hit “Crying Lightning” (Domino), which came out
in July 2009. But labels usually reserve simultaneous
releases for instances when public awareness negates
the need for an attention-building campaign, such as
releases by “The X Factor” winners or Helping Haiti’s
charity single “Everybody Hurts.”

After the release of a lead single from an album,
U.K. labels usually use subsequent singles to keep the
album on the front lines, rather than viewing them as
moneymakers unto themselves. Yet some can become
major sellers. For example, last year’s best-selling U.K.
single, Lady Gaga’s “Poker Face” (Interscope/Univer-
sal), didn’t have any prerelease marketing, It initially
charted as an album track from “The Fame” but hit
No. 1 nine weeks later, selling 882,000 copies by year's
end, according to the Official Charts Co.

AC network BBC Radio 2 head of music Jeff Smith
acknowledges that simultaneous release could bene-
fit consumers and labels alike. But he notes that by re-

)
Alltogether now: ‘Crying Lightning' by
ARCTIC MONKEYS was released
simultageously to radio and retail.

leasing singles to radio and retail at the same time,
“records would slowly clamber up the chart,” which
he says would require label sales and marketing exec-
utives to adjust their sights,

His counterpart at top 40 network BBC Radio 1,
George Ergatoudis, agrees that labels feel “that the
leverage a good chart position gives is still really pow-
erful in terms of marketing.” Ergatoudis believes it
could take another five years to get “nearer to where
the labels will try to make a significant amount of
music available to buy the minute it gets to radio.”

Inan example of a near-simultaneous release, EMI's
Parlophone label made Gorillaz’ single “Stylo™ avail-
able atiTunes one day after its Jan. 25 radio debut. But
because it was bundled with preorders for the act’s
new album “Plastic Beach,” sales were only eligible
for the singles chart after the release of “Beach."

“We've taken the hiton the single [not charting] be-
cause of the coverage it's given us on iTunes globally,”
Parlophone VP of promotion and press Kevin McCabe
says, adding, however, that “we’re clearer now [about
lead times] than we’ve been for years. Do we really
need seven weeks on a Coldplay record? I'm quite
happy with three or four.”

BRISBANE, Australia—Australian
record labels’ legal attempt to increase
music license fees has opened a rift with
the radio sector.

Labels and recording artists’ neigh-
boring rights collecting society the
Phonographic Performance Co. of Aus-
tralia (PPCA) recently filed a lawsuit in
Sydney High Court challenging long-

Dancin
The Ceiling

Aussie Labels Challenge Cap On Music

BY LARS BRANDLE

Licensing Fees Paid By Radio

On

margins of the multinational record
companies at the expense of Australian
commercial and public radio stations,”
CRA CEO Joan Warner said in a state-
ment in February. Warner declined in-
terview requests from Billboard.

The labels’ efforts to secure higher li-
censing fees have angered many in com-
mercial radio. If the recording industry

standing caps that radio stations pay to
broadcast recorded music.

The 1968 Copyright Act imposed a
maximum license fee of 1% of commer-
cial stations’ gross earnings. It also set
radio fees for public broadcaster the Aus-
tralian Broadcasting Corp. (ABC) at
$0.05 Australian ($0.046) per capita—
currently equivalent to about $100,000
Australian ($91,600) annually.

The 42-year-old caps act “as a mas-
sive subsidy on recording artists and
record labels for commercial radio,”
says Stephen Peach, CEO of the PPCA
and the Australian Recording Industry
Assn. (ARIA).

The High Court hearing is expected
later this year. If the court finds in favor
of the PPCA, labels will seek to either
negotiate new licensing fees with radio
broadcasters or agree to accept revised
rates to be set by the independent Copy-
right Tribunal.

Peach declines to specify how much of
12 |
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anincrease the PPCA is seeking in license
fee payments for music, but notes thatthe
ABC, for example, pays “fair market rates”
for TV programming. The ABC declined
to comment.

Commercial radio’s broadcast licens-
ing fees are collected by industry trade
group Commercial Radio Australia
{CRA) and passed on to the
PPCA. All-music stations pay
the maximum 1% of annual
gross earnings, while other
stations pay lower fees
that vary based on how
much music they play.

The PPCA says Aus-
tralia’s 261 commercial sta-
tions paid $4 million Australian
($3.5 million) in music licensing fees
last year, about 0.4% of what it esti-
mates was total revenue of $1 billion
Australian ($916 million). That situa-
tion is “untenable and, in a new-media
landscape, must change,” PPCA chair-

man and Universal Music Australia
managing director George Ash says.
In 2008, the most recent year for which
figures are available, the PPCA gener-
ated licensing income of $20 million Aus-
tralian ($14 million), up 19% from the
prior year. That included fees collected
from the broadcast, retail and hospital-
ity sectors. Peach says commer-
cial radio broadcasters alone
should pay about $15 mil-
lion Australian ($13.7 mil-
S lion) annually, based on

their 2009 revenue.

But the CRA, which

" doesn't publish total annual

) revenue figures for its mem-

bers, counters that commercial

radio already pays nearly $25 million in

fees for music. But that tally includes

royalties paid to the Australian Perform-

ing Rights Assn. on behalfof composers
and songwriters.

“This is all about increasing the profit
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succeeds in increasing the fees, many
stations will retaliate by not playing music
by new domestic acts, warns Nick
Lowther, PD at hot AC 94.9 Power FM
Nowra, New South Wales.

Instead, Lowther says, stations will
concentrate on international repertoire
while satisfying a statutory 25% do-
mestic music quota by playing estab-
lished Australian artists. “If we do get
charged more,” he says, "new music
artists will suffer.”

Peach, who's stepping down from his
posts at the PPCA and the ARIA in Au-
gust, dismisses that threat, countering
that “music choice is critical” if stations
want to keep their listeners’ interest.

Intellectual-property expert Graeme
Hodgkinson, a partner at Sydney law
firm Herbert Geer, says it’s difficult to
predict which side will prevail, observ-
ing that “both industries have had
their margins squeezed and have alot
at stake.”
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QUESTIONS

with MAX HOLE

by MARK SUTHERLAND

As the new COO of Universal Music Group International (Billboard.biz, March 15), Max Hole will be
a serious contender for the title of “most powerful label executive outside America.” He'll take over
UMG!’s central functions from chairman/CEO Lucian Grainge July 1, when Grainge relocates to New

York to become CEO of Universal Music Group.

Formerly executive VP of UMGI and president of the company’s Asia Pacific region, Hole is a12-
year UMGI veteran, having joined the company in 1998 from Warner Music U.K. to become sen-
ior VP of marketing and A&R. He was promoted to executive VP in 2004,

“Whatever the market, there’s 10 records in the chart every week,” he quips, “and I'd like all

of them.”

Demand for domestic repertoire has
strengthened in many international terri-
tories.Isthatatrend UMGI willtry to buck?
Quite the reverse. We've grown domestic market
share in recent years, in Japan in particular, all
through organic growth and domestic repertoire.
The singles business is generally [about] local-
language music, so if you want to dominate the
digital world, you've got to have more hits than
everyone else in thatlanguage. Lucianand 1 don't
care where the music comes from—we care that
the music’s great and we have hits with it.

What stars will UMGI be looking to break
internationally thisyear?
We decided to go strong in [the first quarter] on
Cheryl Cole, Justin Bieber and Owl City, and

they're all breaking. We haven’t had a startto a
year like that for a long time—three brand-new
acts all happening at the same time. We've also
got a Chinese artist called Sa Ding Ding that we
have along-term artist development plan for. You'll
see her touring Europe in May, and she’s worked
with [Bjérk/Josh Groban producer] Marius De
Vries. [ still have a dream to break a Japanese artist
outside Japan; we haven’t managed it yet, but I've
still got plans in that area. We'll be working on a
plan with Ai—who's very successful in Japan but
was brought up in Los Angeles so [she] speaks
perfect English—toward the latter part of this year.

In which international markets do you
see recorded-music sales holding better
than others?

Spain is an incredibly troubled marketplace, but
zoom across to Sweden, South Korea or Australia
and the markets grew in 2009. With Sweden and
South Korea it's [down to] a combination of anti-
piracy legislation plus new services. The really
exciting thing will be if we start to see France
grow again, They have the [anti-piracy] legisla-
tion in place, so that's an exciting thing to look
forin 2010.

How do you rate the prospects of India
and Chinaemergingassignificant markets?
India is very promising—it has a wealthy mid-
dle class, an orthodox legal framework to pro-
tect copyright and a huge, expanding mobile
market. China is still fraught with difficulty. It
will take a long time before we get a legit mar-

ket there. Nokia's Comes With Music is launch-
ing and you've gota legit service through Google,
but we've still got to get a legit service through
Baidu and we have a long way to go with the tel-
cos. I'm concentrating on building up Mandarin
repertoire so when there’s a commercially viable
market, we've got more good music than any-
one else.

Is it possible to have a global digital

strategy when different markets are at such
different points of development?
You always have to recognize the local condi-
tions, but there can be certain business models
that will work everywhere. Comes With Music
wasn't a huge success in the U.K., but in more
developing markets we're starting to see it gain-
ing traction. Spotify’s in six markets now.

Why were major labels willing to license

Spotify in Europe before they were in the
United States?
I don’t want to comment on what my American
colleagues are thinking but our view was, “Let's
experiment, let's see if [Spotify CEO] Daniel Ek
can build a platform which will convert to a pre-
mium service.” And the early indications in Swe-
den and Norway are pretty good. You have to be
brave because up to now, in the digital space, the
only models that have really worked are iTunes
and [Japanese mobile download service] Reco-
choku—and Spotify definitely has a pulse, -+

Imagem Musie congratulates
(Genesis on their 2010 induction to the
Rock and Roll Hall of Fame!
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GlimmerOfLight

With iTunes Launch, Digital Music Sales Begin Taking Root In Mexico

In the midst of continuing digital piracy
and declining physical sales, a small
miracle is happening in Mexico: The
legal digital marketplace is finally show-
ing signs of life,

And it’s not justlittle spurts of life—
asale here, a sale there. An actual busi-
ness may be emerging.

In January, digital outlets accounted
for 24% of the total value of reported
music sales, according to Fernando
Hernandez, head of Mexico's Assn. of
Record Producers (Amprofon), which
represents most labels in the country.

That came on the
heels of a strong De-
cember, when digital utin
outlets made up 33% of
sales, with the Black
Eyed Peas’ “| Gotta col
Feeling” ranking as the
top-selling digital track
for the holidays. Those
figures mark a sharp in-
crease from the 17% of
total sales that digital represented for
all of 2009 and the mere 11.8% thatit
accounted for in January 2009.

What's going on? A key factor ap-
pears to be the opening of Apple’s
iTunes store in Mexico in August,
which in turn has spurred new inter-
estin online music purchases among
rival retailers. Innovative partnerships
between labels and big consumer
brands are also showing promise.

Notas

“Even some of the broader channels
like over-the-air mobile downloading
are showing new life,” Sony Music VP
of digital business for Latin America
Seth Schachner says, “I view this in
partas due to a ‘rising tide lifts all boats’
effect from the Apple launch.”

Apple declined to comment for this
column. While Amprofon doesn’t
compile sales data by retailer, Her-
nandez says overall sales figures re-
flect a clear before-and-after effect
from iTunes. He applauds Apple’s
marketing of iTunes gift cards, which
are available at virtually
every department store.
That's particularly im-
portant in a country
where online credit
card use is low.

“I'ssoeasy,” Hernan-
dez says. “You simply
buy your card, take it
home and download the
songs, Other stores sell
prepaid cards, but not in as many out-
lets as iTunes does.”

Universal Music Mexico and Cen-
tral America president Victor Gon-
zalez likens the impact of iTunes’
Mexico launch to that of a new depart-
ment store chain opening in the coun-
try. Interestingly enough, though, the
biggest percentage of Universal’s on-
line music sales in Mexico stems not
from iTunes but from a novel part-
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New partnerships: Universal's subscription service for American

Express customers.

nership that the label launched in Oc-
tober with Hewlett-Packard.

Under the deal, buyers of HP
products receive a PIN that gives
them access to a Web site called HP
Music, where customers can down-
load music by Universal artists. The

numbers are good for downloads of

100 or 150 tracks, depending on their
HP purchase.

Under a separate brand partner-
ship with American Express, Univer-
sal has developed a music
subscription service dubbed Express
Music Shop. AmEx customers who
sign up pay 250 pesos ($20) per
month to download up to 50 tracks
by Universal artists.

AmEx launched the service in No-

SPLISH

SPLASH

SeaWorld Books Latin Artists
To Boost Off-Season Attendance

vember, but only began marketing it
heavily in January. Slightly more than
500 subscribers have signed up so
far, but expectations are high, Gon-
zalez says.

“We sce this as a growing outlet
that we feel is very worthwhile,” he
says. “American Express has some
1.2 million subscribers in Mexico.
If we get even 10% of that, we'll be
very happy.”

The bottom line, Sony’s Schachner
says, is that Mexico “is a market with
quite a bit of untapped potential digi-
tally, and you are starting to see some
of that potential being realized.” «-.

2 For 24/7 Latin news
.b'z and analysis, see
billboard.biz/latin.

. ..Itcreates loyalty,” Cou-
ceiro says.

Granda Entertainment
president/CEQ Joe Granda
has booked the Orlando and
Tampa series with a combi-
nation of classic acts (such as
Puerto Rico’s El Gran Combo)
and ones that are currently

It's not every day one can take Another Latin concert series
inashow by a top Latin act  is being booked at SeaWorld
and a sea lion in the same  San Antonio for May, while
family outing. But that's ex- SeaWorld Orlando and Busch

actly how SeaWorld Parks &
Entertainment is pulling in vis-
itors before the summer rush.

This year, the parks’ Viva la
Musica concert series cele-
brates the 10th anniversary of
its launch at SeaWorld in Or-
lando, Fla. The Latin music se-
ries returns in May to Sea-
World San Diego for the
second year, with a lineup fea-
turing weekend shows by Juli-
eta Venegas, Flex, Banda el
Recodo, Mariachi Vargas de
Tecalitlan, Reik, Camila, A.B.
Quintanilla & Kumbia All Starz
and Elvis Crespo.
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Gardens in Tampa, Fla., have
hosted Victor Manuelle and
Luis Enrique this month as part
of atropical concert series.

The concerts are included
with park admission and
have a festival-style atmos-
phere with Latin food and
crafts for sale. The outdoor
venues can hold as many as
5,000 people, with addi-
tional spillover capacity and
screens showing the concert
inside the park.

The series are marketed to
local residents and visitors
from Los Angeles, Miamiand

MARCH 27, 2010

Man on the mic: LUIS ENRIQUE kicks off the 2010 Vivala
Musica festival March 7 at Busch Gardens in Tampa, Fia.

Puerto Rico as a way todrum
up attendance in the off-
season, SeaWorld Parks &
Entertainment chief market-
ing officer Joe Couceiro says.
And while the parks also book
rock and soul acts, “it’s not
rocket science that with the
Hispanic population growing
asitis that we need to appeal
to that segment,” he says.

“We're such a family-oriented
theme park, and Hispanic
familiestend to. . . come with
their whole extended family.”

Even if a family doesn’t visit
the park specifically to see a
concert, “we see the incre-
mental impact of these events

hot. “I definitely research the
charts. | call the record labels
and find out the artist’s re-
lease schedule. Do they have
anew single coming? Do they
have an album coming?”
Granda says. “It’s a little bit
of market research.”

Granda adds that with the
concerts’ heavy promotion on
TV, radio and directly to park
pass holders, artists benefit
from a marketing push—as
well as a performance fee that
competes with what they
might earn at a regular 2,500-
to 5,000-capacity venue.

—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage you've
come to expect from Billboard—in Spanish! Go to

billboardenespanol.com.
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WARNER ISSUES
‘SUPER 6’EPs

Warner Music Latina has re-
leased a “Super 6" series of
EPs. The hits-and-remixes com-
pilations from Tommy Torres,
Alexander Acha, Cruz Martinez
& Los Super Reyes, Jesse & Joy,
Beto Cuevas and Maria José
carry a suggested retail price
of $6.98. The concept is simi-
lar to Universal Music Latino’s
“6 Super Hits” series, which
launched last fall with a price
of $5.99. Both series’ digital
versions sell for $3.99.

JOSENID GOES BARBIE
Panama Music kiddie artist
Josenid will wear Barbie clothes
and accessories in her videos
and promotional appearances
as part of adeal with toy maker
Mattel. The 11-year-old per-
former, who signed a label deal
after appearing in the singing
competition “Canta Conmigo,”
will sign autographs and give
away posters at Barbie points
of sale in Panama.

SONY RELEASES
AVENTURA APP

Sony Music has released an
Aventura karaoke app for the
iPhone and iPod Touch called
“Aventura Open Mic.” The $1.99
app allows players to sing
along to “Un Beso” and “Su
Veneno" by following the lyrics
running across the device’s
screen. Updates willinclude new
songs for the game licensed
from Aventura’s label Premium
Latin. —Ayala Ben-Yehuda

*|State Farm

LATINMUSIC

I
LATIN
The Billboard Latin Music Con-
ference & Awards presented
by State Farm in association
with T-Mobile will be held April
26-29in San Juan, Puerto Rico.
Highlights include Q&As with
Marc Anthony, Aventura and
Universal Music Latin America/
Iberian Peninsula chairman/
CEO Jesus Lopez. The awards
will air April 29 from the Coliseo
de Puerto Rico on Telemundo.
For more information, go to
billboardlatinconference.com.
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How ‘Sweet’ Itls

The Temper Trap’s Template For Turning Synchs Into Sales

It's one of the great mysteries of the musicin-
dustry: How do you take a prime ad placement
and turn it into a sales opportunity?

For every Feist, there are thousands of other
artists that never get beyond being “that one
song. . .in thatone ad that I liked.”

Australian act the Temper Trap and the
band'’s label, Glassnote Records, weren't about
to sit back and let that happen. When Coca-
Cola decided to run a 60-second Diet Coke ad
during the Academy Awards fea-
turing the band's track “Sweet
Disposition,” the label, distribu-
tor RED and RED’s Sony Music
sibling Columbia seized upon the
chance to sell some albums.

Working with Amazon, Glass-
note and Columbia arranged for
the band’s latest album, “Condi-
tions,” to be the online retailer's
“Deal of the Day” on the same day
as the Oscars. The album sold for $2.99, allow-
ing curious music fans to try it at a low price.

For the week ending March 7, sales of “Con-
ditions” nearly doubled, totaling almost 4,000
units, of which 81% were digital, versus prior-
week total sales of 2,000, of which 649 were dig-
ital. “Conditions” has sold 33,000 units to date,
according to Nielsen SoundScan.

Sales of "Sweet Disposition” spiked too, with

nearly 8,000 tracks sold the week ending March
7, up 42% from the prior week. The track has
sold 154,000 downloads overall.

Through the promotion with Amazon, the
band was also promoted on the landing page
of MySpace on the day of the Oscars. And ina
stroke of luck, it was featured on the main page
of iTunes, which places bands based solely on
editorial recommendations.

“We made sure that when people did key-
word searches for ‘Diet Coke,’
‘Oscars,’ ‘Sweet Disposition” and
‘Temper Trap,” among other key
terms, they would be directed to
places they could purchase the
album,” Columbia VP of market-
ing Scott Greer says.

Greeralso had an army of Twit-
terers ready to redirect the curi-
ous. Prior to the airing of the spot,
he says the rate of tweets for “Sweet
Disposition” was 11 per hour. Immediately after
the ad aired, there were 94 tweets per minute that
mentioned both Diet Coke and “Sweet Disposi-
tion.” Label staffers combed Twitter and re-
sponded to anyone who asked about the song,
directing them to Amazon.

The promotional efforts weren't limited to
the Web. Glassnote founder Daniel Glass says
the radio promotion team sent an e-mail to sta-

Coke adds life:
THE TEMPER TRAP

tions on the Friday before the Oscar telecast,
alerting them to the ad. Immediately after it
aired, the label sent another message with a
link to the ad and kept programmers updated
about the increases in sales and Twitter traffic.

During the March 27 chart week, “Sweet Dis-
position” inched up a notch on Billboard’s Al-
ternative Songs chart to No. 17, its highest
position to date, and climbed five spots on the
Rock Songs list to No. 28, also a new peak.

At retail, Glass says his team worked with
RED to ensure stores were well-stocked, even
though the bulk of the sales have been digital.

“This could have been a one-time-only
shot,” says Glass, who notes that a shorter ver-
sion of the song aired during an episode of
“American Idol” a few days after the Oscars.
“Even though I got a call from the president

of Coca-Cola worldwide telling me he loved
the spot, you never know how long the ad will
air for.”

The Temper Trap is a licensing veteran at
this point, having seen “Sweet Disposition”
also used in ads for Rhapsody and Chrysler.
And while both of those placements helped
boost awareness and some sales, Greer says
the Diet Coke ad was “perfect” timing,.

Still, the success doesn’t mean Glass and the
band will work with anyone who asks. “We say

‘no’ far more often than we say ‘yes,” " he says.
“We have to be selective because we're not in-
terested in short-term gains as much as we are
in building career rock bands.”

H For 24/7 indies news and analysis,
MOIZ ... billboard.biz/indies.
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Brave New World

The Ticketing Business Turns The Page

Nearly two months after the U.S. Department
of Justice’s conditional approval of the Live Na-
tion-Ticketmaster merger, the new ticketing
landscape is starting to take shape.

The DOJ’s conditions in ap-
proving the merger—that AEG
can private-label Ticketmaster’s
primary ticketing software for its
accounts and that Live Nation En-
tertainment must sell its Paciolan
division to Comcast-Spectacor—
were designed to create compe-
tition for the newly formed giant.
And it appears, so far, that com-
petition will exist. Buthow it will
play out is still anyone's guess.

Before it dropped Ticketmaster and launched
its own ticketing division in early 2009, Live Na-
tion had represented about 109 of Ticketmas-
ter’s overall business. The bulk of that was in
Live Nation's 40-plus amphitheaters and the
numerous clubs and theaters it operates.

A year later, Live Nation Entertainment ap-
pears certain to ticket its own venues. Indeed,
that's where the synergies existin being a venue
owner, concert promoter, artist manager and

Entering the.game:
the Wachovia Center
in Philadelphia; inset:

~_Comcast-Spectacor
§= president PETER
- LUUKKO

ticketing company. Billboard esti-
mates the combined company will sell
about 200 million tickets this year.

The real battleground for new ticketing con-
tracts will be in the box offices of arenas and
stadiums. Ticketmaster is dominant in this area,
but contracts with arenas and the teams that
are their primary tenants (and often their own-
ers and for managers) expire all the time, And
now, it seems, they’ll be in play, making sports
the wild card.

Comcast-Spectacor now has Paciolan to add
to its New Era Ticketing, with many of Paci-
olan’s 200 clients in college athletics. In addi-
tion to facility management firm Global
Spectrum, Comcast-Spectacor owns Philadel-
phia’s NBA and NHL franchises, the 76ers and
the Flyers. Comcast-Spectacor president Peter
Luukko says he expects the company to lever-
age its sports expertise.

“If you look at what we're doing with Paci-
olan, if you look at Comcast-Spectacor, we're a
venue-/team-based company, and we're going
to be taking that angle,” Luukko says. “We're
going to actively bid for any contract that's out
there, Paciolan has a strong niche in the colle-
giate market and performing arts centers, and
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we're in varied types of venues, so we're going
to continue to blanket the marketplace and com-
pete for contracts as they expire.”

Several years ago, Ticketmaster saw the
writing on the wall as barriers to
marketentry were coming down.
So, armed with an unrivaled
database, the company began
adding marketing services to its
proven ticketing abilities. As a
promoter, Live Nation was already
a marketer as well, and tapping
into that ticket marketing tool was
an important factor in its split
with Ticketmaster.

Luukko says his company can compete on
that front. “We're marketers,” he says. “Ticket-
ingis a marketing tool now, and it’s going to be
an even bigger marketing tool. The data collec-
tion, the ability to name the system, exclusive
data, it's all very important.”

And then there’s Anschutz Entertainment
Group, whose primary business is arenas and
sports teams, despite owning the second-largest
global concert promotion firm, AEG Live. This
makes AEG a hugely influential player in the
market as a sort of hybrid of Live
Nation Entertainment and Comcast-
Spectacor. Asked about AEG's
integration of the Ticketmaster tick-
eting system, AEG Live CEO Randy
Phillips describes the situation as
“status quo, with more advantageous
economic terms.”

These terms may be advantageous
now, but sources told Billboard when
the DOJ's approval of the merger
was announced that the agree-
ment between AEG and Ticket-
master was a scaling deal that
would become more expensive
for AEG every year for the next
three years. So even thoughiit's a
favorable deal for AEG now, it prob-
ably will be much less so in 2013. By
that time, however, all signs point to AEG
launching its own ticketing system, whether
through acquisition or building it from the
ground up.

Ticket contracts for promoters and music
venues from the club level on up will also be
hotly contested. Take, for example, I.M.P. Pro-
ductions in Washington, D.C., which owns the
9:30 Club and books the Merriweather Post
Pavilion in Columbia, Md. Both venues now
have ticketing contracts with upstart Ticketfly.
The Merriweather signing was significant be-
cause it was the first large-venue shift from Tick-
etmaster to another ticketing company since
the merger was approved.

Did the merger's approval have anything to
do with Merriweather going with Ticketfly?
“No question about it,” I.M.P. chairman Seth
Hurwitz told Billboard.biz at the time. “I was
happy with Ticketmaster, but I can’t have my
competitor selling my tickets. [t's just not going
to happen.” e

For 24/7 touring news

and analysis, see
billboard.biz/touring.
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BOXSCORE Concert Grosses

ARTIST(S) Attendance
Venue, Date Cag Yy

DEPECHE MODE

ggzvazv%na. London, Dec. 15-16, ;1’_3,328__‘ 5 Live Nation-U.K.

THE X FACTOR LIVE

Manchester Evening News Arena,
Manchester, Uik, Maren 1544 " foros 3A Entertainment

ot sellouts
$1,706,428 ELTON JOHN & BILLY JOEL
$179/553.50 ml:uns; Bank Arena, Wichita, 14,029 e

$1,362,821 JAY-Z, YOUNG JEEZY, TREY SONGZ

A2/83! Madison Square Garden, New 1
SR Yok e 2 " 13,596 Live Nation

JAY-Z, YOUNG JEEZY, TREY SONGZ

Verizon Center, Washington, X
D.C. March 3 B Live Nation

IPYERTEIN JAY-Z, YOUNG JEEZY, TREY SONGZ

SI5050/S3950  philips Arena, Atlanta, Feb. 27 13,741 Live Nation, in-house

VLR[BS LADY GAGA, ALPHABEAT, SEMI PRECIOUS WEAPONS
(£806,665)

35408/¢2395  ©2, Dublin, Feb. 20-21 Alken Promotions

GROSS/

$3,505,430
(£2158,760)
57314

$2,369,140
(E1564813)
3431/52185

Promater

$1,271,352
5122/542

25,194
twn sellouts

$1181,680
B4231/SA85. | Aberdeon Uk, March o 28808 SAEntertainment

S
38350/54850 'S:amsﬂms Forum, Tampa, 1} 43r3 Beaver Productions

s1056,302
3200/624 gﬁﬁ%&%‘.‘,’éﬂ‘. 2 16,559 Live Nation, inhouse

MICHAEL BUBLE

BankAtlantic Center, Sunrise, 12,808 oductions
Fla,, March 12 zabiout Sesveriy

$1,045,323
389.50/349.50

fﬁfggﬁ THE X FACTOR LIVE

S4259/52167 a-mh 1'31‘%""" ? i '23 405 e 3A Entertainment
$894,945 R'C PT, GER DALTREY

Sl Duuth, Ga, March 8 ek Beaver Productions

MICHAEL BUBLE

As Arena, Orland i
Marendo o s 10,972 Beaver Productions

s810215

A t Gwinnett Center, ,
ST i A A g 7 9,765 Beaver Productions

$793,049 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA
55960/54950/%
25

e i Fotum TMoUa T 13,861 The Mossina Group/AEG Live

THE X FACTOR LIVE

(6508763} Cardiff International Ar
SA4I0/80244  Cardift, O eet a5 2a Y 18,890 1 3A Entertainment
$777.442

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA
$5950/54950/%

2 ‘é’?.',‘."&??e?-"? Center, Sunrise, 1315'3 The Messina Group/AEG Live

$742,954 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

350.50/339.50/5 .
o 50/3 American Airlines Center, Dallas, 14,022 The Messina Group/AEG Live

THE X FACTOR LIVE

SE.C.C, Glasgow, UK, 17,841
March 8.9 2 ”B f"c G 3A Entertainment

DARA O’BRIAIN

Vicar Street, Dublin, Jan. 14-17, 19,608 S
3134, 265, Peb 417, 18:21 i Aiken Promotions

TOM JONES, DAVID CAMPBELL

%a ﬂsﬁﬂm"' Centre, 7, 272. Frontier Touring Co.

MARIAH CAREY, RYDAZNRTIST

‘Oracle Arena, Oakland, Feb. 26 353,2 Live Nation, Haymon Entertainment

MUSE, SILVERSUN PICKUPS
0

m’;ﬂ"a Center, Philadelphia, '|'5 Live Natlon, in-house

MELODY GARDO
Frontier Touring Co.

$877,323
38950/343.50

$787,335

$742,084
(E430.423)
54312/3194
$710,893
(€480,200)
53626
$704,461
EP085 Auctrobari)
$13222/5B387

$702,953
2230.757857

$683,712
55950/535

5 DIANA KRAL ADELEINE PEYRO!
gyyﬁz' Eﬁ;t:ﬂ‘naznmm Centre,
THE X FA R LI

Trent FM Arena, Nottingha
UK., March 1 thgham: :5 ]

TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

Frank Erwin Center, Austin, 1,928
Texas, March 10 t The Messina Group/AEG Live

THE X FACTOR LIVE

Brighton Centre, Brighton, UK., 15360
Feb, 27-28 b el 3A Entertainment

1 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA
35950/440.50/¢ n

7 Amway Arena, Orlando, March 5 1110 The Messina Group/AEG Live

$582,935 JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

New Orleans Arena, New 10,286
365/845 12.500 Beaver Productions

Orleans, March 10 000
$518,843

DEPECHE MODE
(E330135)

310216 m:;\lb@ﬂ Hall, Lendon, 79 Live Nation-U.K.

saliout
$501,169 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA
85950

American Bank Center, Corpus 8,423 Grou
Cheisti, Texas, March 13 0 seBout e Massing GeolpyAED Live

JOHN MAYER, MICHAEL FRANTI & SPEARHEAD

x;&ﬂd‘%l‘ Arona, Grand Rapids, 3-?5130 Live Nation, in-house

RONAN KEATING, ARNO CARSTENS

Royal Albert Hall, Londen, 9,609
March 81 throe <asout 3A Entertainment

LADY GAGA, ALPHABEAT, SEMI PRECIOUS WEAPONS
0,

Alken Promotions

($73
311766/59033
$649,080
(£426,258)
54320/62208

$642,705
$5950/349.5
25

$625,381
(E410.393)
$4243/32210

$598,58

$466,774
566/546

$440,747
(£201515)
386 70/52737
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(E275045) 10,038
G454 Odyssey Arena, Belfast, Feb. 22 5 t
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June 15-16, 2010 « Edison Ballroom ¢ NYC

Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to explore
how big brands, artists and music supervisors are benefiting from working together!

TOP REASONS TO ATTEND: Q

Network with top brand marketers, artists |

and music supervisors

A CONVERSATION WITH:

STEVE SCHNUR

Worldwide Executive of
Music and Marketing,
Electronic Arts

SPEAKERS INCLUDE:

& AR v
PRIYA DEWAN TOM EATON FELDMAN

STEVE BURSKY
Founder Label Manager VP of Music for VP, Brand Partnerships
Foundations Artist Warp Records Advertising & Sports Marketing

Management UMPG Atlantic Records

.
L

MICHAEL FREEMAN TIM FROST JARED GUTSTADT RACHEL JONES
+ Learn the process of placing music in advertising Music Producer Trailer Editor CEO Manager, Advertising
The Kaplan "9," "In Bruges," Jingle Punks & Publishing
Thaler Group ""Sin Nombre" Zync Music

+ Find out how to make the rights to your

music more accessible

Hear how brands turn to music to amplify

their marketing message

Discover how to target brands in specific

video games and MORE

L o .
= JOSH RABINOWITZ RICHARD STUMPF EMILY WHITE STEVE YANOVSKY
sectors such as automotive, apparel, SVP/Director SVP, Creative/A&R & Co-Founder Emerging Media &
of Music Marketing Whitesmith Music Strategy
Grey Group Cherry LaneMusic Entertainment Consultant
Mindshare

Register Early & Save! MusicAndAdvertising.com #£X;

Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643 « For Custom Sponsorships: Kim Griffiths Kim Griffiths@Billboard.com 646.654.4718

Pre-

9

CONFERENCE SPONSORS: %HFFI,&“ B MOZes GreenLight MEDIA SPONSORS:  ROSSzELLIS. @ e e
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HOW TEEN SINGER JUSTIN BIEBER AND HIS
TEAM TURNED 40 MILLION YOUTUBE
FOLLOWERS INTO FULL-FLEDGED ‘BELIEBERS’
BY MONICA HERRERA

E CAUSES RIOTS everywhere he goes, and my Mom loves

him almost as much as I do!” sputters a blonde girl in a bubble-

gum pink sweater, flanked by two other breathless tweens. You'd

have to be on a severe pop-culture fast not to know which star

they're kvelling over, but in any event, they let his name be
heard—loudly. “Justin Bieeeberrr!”

Sleepy-eyed before, the crowd perks up. Not to the point of full-on “Bieber-
mania” or anything. Itis, after all, 10 o’clock on a Thursday morning, and
of the hundreds packed into New York's Hammerstein Ballroom, roughly
three dozen are kids who've managed to score VIP seats. Bieber is perform-
ing at Nickelodeon's 2010 upfront presentation, where the youth-centric net-
work is announcing its new slate of programming. After sitting attentively
through pitches about “igniting fan position” and supercharging the Sponge-
Bob SquarePants franchise, the Biebermaniacs, necks craned, phones and
Flip cams in hand, angle to capture a frame of the most famous 16-year-old
in the game.

“Your world is my world, and my heart is your heart,” Bicber sings in a
sweet tenor, perched on a stool and strumming the melody of his first hit,
“One Time,"” on an acoustic guitar. Then he launches into his new single,
“Baby,” bounding through choreography, thwacking his drummer's kit, rap-
ping Ludacris’ guest verse and clutching his chest during swoon-worthy
lines like, “We will nevah-evah-evah be apart.” Afterward, Bieber sticks
around to change the lives of a few brace-faced girls, who hug the lip of the
stage and clutch their Converses in the hopes of an autograph.

“He-signed-my-shoes-and-my-arm-and-my-cell-phone,” says Stephanie
Mordoh, a breathless eighth grader from Westchester who's here with two
friends. “He's just so talented and amazing.” Bieber poses for a few photos
and fields some on-camera questions, On the Jonas Brothers vs. Justin Bieber
inter-fan beef (their shared initials are partly responsible, as anyone under
16 will tell you), he calmly says, “Our fans seem to fight and I don’t know
why. But [ don’t care, you know? It's whatever." Five minutes later, he’s gone,
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whisked away by his handlers to the next appearance.

Since being plucked from his hometown of Stratford, Ontario, Bieber has
grown from a 13-year-old with a popular YouTube accountinto a Taylor Swift-
co-signed sensation, boasting sales and social-network stats that rival those
of any Disney star, The difference between him and Miley Cyrus or the Jonas
Brothers, though, is that their careers were jump-started by TV shows.

“There are other artists who have platforms and then get to the musi-
cal space,” Island Def Jam Music Group (IDJMG) president/COO Steve
Bartels says. “Yes, Justin is a phenom, but it's really backed up. He's got
that viral cachet right now, but what he stands for is music. We're keep-
ing our fingers crossed, but we think we have something here that has in-
credible longevity.”

Bieber's debut album, “My World,” was released last November on Is-
land through the Raymond Braun Music Group (a 50/50 joint venture be-
tween R&B star Usher Raymond and Bieber’s manager, Scott “Scooter”
Braun), It arrived at No. 6 on the Billboard 200 with 137,000 copies and
has since sold 1 million, according to Nielsen SoundScan, a total likely
boosted by iTunes’ Complete My Album campaign. Four tracks—*“One
Time,” “One Less Lonely Girl,” “Favorite Girl” and “Love Me"—were re-
leased prior to the album’s street date and all have charted, making Bieber
the first solo artist to have four top 40 singles before the release of his
debut album. All seven of the album’s songs have charted since, adding
up to 3.3 million in individual track sales.

Bieber will release “My World 2.0"—his second album in less than five
months—March 23. Once again, four tracks have already been released to
iTunes, and at press time, two have reached the top 40 of the Billboard Hot
100. (“Baby" has charted the highest, debuting at No. 5.) Though Bartels and
other label executives declined to give a specific sales projection, IDJMG plans
to ship 1 million copies of “My World 2.0” in its first week of release—a stark
increase from the estimated 300,000-400,000 copies shipped of “My World”
in its first week.

PHOTOGRAPH BY PAMELA LITTKY
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“I've heard the forecasts, which make me smile because they're
alothigher than what they thought last time,” Braun says. “Last
time, the Universal research team told the label that we would
sell 30,000-60,000 records from Nov. 17 to Dec. 31. [“My World”
sold 728,000 through SoundScan’s last chart week 0f 2009.] Now
they have a different outlook, and part of me is nervous because
it's easy to be underestimated and then prove people wrong. It's
not as easy when they have such high expectations.”

Those expectations, however, are the result of Team Bieber's

ability to harness his vast online fan base in ways unprece-
dented. “So many artists have Internet traction but are not
able to attach anything to it and make money,"” Def Jam exec-
utive VP Chris Hicks says.
ner of ‘My World'—every record we released charted. That's
why we sold albums and not singles over the holidays. Peo-
ple could feel confident that they were buying into a burgeon-
ing superstar.”

“We monetized almost every cor-

BIEBERMANIA

Like most young artists, Bieber has a back story that reads more
like creation myth: Canadian musical prodigy teaches himself
to play the drums atage 3, becomes a YouTube sensation at 12
by covering Chris Brown and Ne-Yo hits. His mother fights off
pushy managers until finally choosing Braun, who immedi-
ately positions Bieber at the center of a bidding war between
Justin Timberlake and Usher. Usher wins, IDJMG chairman/
CEO Antonio “L.A.” Reid gives the green light, and voila—
Donny Osmond reincarnate.

The real story, not surprisingly, is a little more complicated.
Braun says that when he first found Bieber on You'Tube, he had
only “six or eight” videos on his account, with a few thousand
views each. “I was consulting for an act that Akon had in a pro-
duction deal and I was looking at his YouTube videos,” Braun
recalls. “The kid was singing Aretha Franklin's ‘Respect,” and
there was a related video of Justin singing the same song. |
clicked on it thinking it was the same kid and realized that the
20-year-old I was watching was now 12."

Braun, who started out as a party promoter in Atlanta while
attending Emory University, left his post as executive direc-
tor of marketing at Jermaine Dupri's So So Def Recordings at
age 23 to do independent consulting and start his own music
business portfolio, Scooter Braun Projects. At a basketball
game shortly afterward with Ludacris manager Chaka Zulu,
Braun mentioned that he wanted to discover and break three
acts: the next breakout white rapper (he signed “I Love Col-
lege” MC Asher Roth two weeks later), an all-female singing
group and a young kid who “could do itlike Michael Jackson—
sing songs that adults would appreciate and be reminded of
the innocence they once felt about love.” Watching those
videos, Braun was sure he’'d found his young charge. He even-
tually tracked down Bieber’s mother, Pattie Mallette, by call-
ing the town’s school board and convinced her to fly with
Bieber to Atlanta for a meeting.

WHEN IT'S TIME
T[l CHANGE ...

ustin Bieber’s Voice
Adjusts To Puberty

For most boys, the onset of puberty triggers feelings
somewhere between gawky embarrassment and low-
grade shame. For young pop singers in the public eye,

though, like just-turned-16 Justin Bieber, it has the po-
tential to be much more calamitous.

The sudden increase of testosterone in teenagers causes
the larynx to swell, among other developments, and can lead
to wild vocal fluctuations, as famously depicted in a 1972
“Brady Bunch” episode, when middle son Peter croaked
“Time to Change.” New York-based vocal coach Robert
Marks, who has worked with Britney Spears and “Glee” star
Lea Michele, says that Bieber and others in his peer group
“might not be sure of what key they're in, day to day, mo-
ment to moment. When they reach full puberty”—which can
take up to a year—"it's going to be a whole different sound.”
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ZOMG! (clockwise): JUSTIN
BIEBER rocks the Pepsi Super
Bowl Fan Jam in February;
fans freakin' at a March radio
station appearance; from left:
TERIUS ‘THE-DREAM’ NASH,
ANTONIO ‘LA’ REID, USHER
and Bieber at Reid's post-
Grammy Awards dinner.

“That was the first time either of them had been on a plane,”
Braun says. “They weren'ta wealthy family . . . his mom worked
different jobs and their grandparents kind of helped out, so
they got by.”

The three hit it off, and Braun signed Bieber, who had just
turned 13, to a management deal. The next step was to find a
major-label partner, which proved difficult at first. “Everyone
said ‘no,” " Braunrecalls, “They said, ‘He’s anincredible singer
and an amazing talent, buthe's too young and he doesn’t have
Nickelodeon or Disney behind him.” Among the earliest execs
to show serious interest in Bieber was then-Epic president Char-
lie Walk; Sony had recently formed a partnership with Nick-
elodeon, under which the label group and cable network would
jointly produce music-themed programming and albums. Walk
approached Doug Cohn, the network’s senior VP of music mar-
keting and talent, about doing a show with Bieber, but there
was nothing available, and Epic subsequently passed.

Braun next approached Justin Timberlake, whom he’d met
while throwing parties for'N Sync. “I wanted to bring in another
artist to put his stamp on Justin, and I thought Timberlake might
understand the space. [ went to him, and he was 100% in,”

Kuk Harrell, Bieber’s vocal producer on both of his
albums, acknowledges that they faced some puberty-
related hurdles this time around. “A couple of years ago
Justin could sing in a higher register,” Harrell says. “But
his voice is starting to get a little deeper, so the chal-
lenge on ‘My World 2.0’ was making sure we put all of the
songs in the right key. We had to bring everything down
a bit—but he didn’t have any problems with control.”

Pop music history is filled with teens who easily
adapted to their newly huskier tone—Michael Jackson,
most famously—as well as some who didn’t fare so well:
Hanson and Kriss Kross, to name two, never came close
to duplicating their high-pitched, prepubescent popu-
larity. The most famous, and tragic, case of all is that of
doo-wop sensation Frankie Lymon.

Lymon was only 13 years old when he and his group, the
Teenagers, recorded their indelible 1956 hit, “Why Do Fools
Fall in Love.” His piercing soprano propelled him to early-
rock stardom, but it was short-lived. When Lymon’s voice
changed, his popularity plummeted, and his career and life
took a series of increasingly dark turns. Lymon died of a
heroin overdose in 1968, at the age of 25.

—Melanie Bertoldi and Erin Clendaniel

At around the same time, though, Usher's road manager
asked Braun if he had signed a new artist since Asher Roth,
who was developing strong buzz on the mixtape circuit. Braun
showed him Bieber's YouTube clips, and within a day Usher
called him to set up a meeting. What the R&B star didn't real-
ize, however, was that he had already heard Bieber sing a few
months prior. “I said, ‘You've met him already,’ and Usher was
like, ‘I thoughthe was your cousin or something,’ " Braun says.
The second meeting with Usher took place the day before Bieber
and Braun had their final meeting with Timberlake. Usher
brought in Hicks to seal the deal with Reid, who himself had
signed Usher as a young teen.

“I thought he was an amazing kid, charming with loads of
personality,” recalls Reid, who adds that the lack of a TV plat-
form never discouraged him from doing a deal. “I've never had
the benefit of an ‘American Idol’ or Disney type of platform.
Maybe it's dated, but we launch artists in the traditional sense.
Oftentimes, while these kids may be very talented, we think of
them as TV stars first, and the music is secondary. Justin is
music first.”

Bieber signed a multirights deal with Raymond Braun Music
Group, which was created specifically for him and which in
turn inked a 50/50 joint venture with IDJMG in July 2008. The
latter also reaps benefits from touring and merch.

Braun moved Bieber and his mother to Atlanta and got to
work on recording original material. He and Hicks booked stu-
dio time with top R&B/pop producers and songwriters the-
Dream, Tricky Stewart, Bryan-Michael Cox, Johntd Austin and
Kuk Harrell.

“It was my first time ever being in the studio,”
“I think my emotion has always been there, but | know what to
do better now, and my voice has developed.”

As for writing for a 14-year-old, Stewart says that “it’s just
about ma]\'ing a universal-sounding record. In a way, it kind

Bieber says.

of helps you write better, because the lyrical content is lim-
ited and there’s a lot less you can say. The melody really has
to be there.”

Braun cut eight songs before playing them for Reid at his
Grammy bungalow in February 2009. “He was like, ‘We've got
singles. We're ready,” " Braun recalls. Reid signed off on a
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$50,000 budget for the “One Time” video, and the single was
released in April. It didn’t pick up steam, though, until mid-
summer when the video hit You'Tube, where Bieber's subscriber
base already stood at 40 million. “One Time” debuted at No. 95
on the Hot 100 in late July, and the dominos fell from there,
with traditional media outlets gradually catching up to the no-
tion that a viral sensation without any national TV presence
had fans eager to forge a deeper connection.

“He had such a huge online fan base that our biggest chal-
lenge was, ‘How do we convince the traditional partners we
work with that this kid is real, that these viral fans really exist?" *
IDJMG senior director of marketing Gabriela Schwartz says.
“So we did the more traditional promo tour and started getting
out some of our creative assets, and we saw immediate reac-
tions.” An almost comical series of PR boons followed, in which
Bieber would arrive for a promo appearance and the host venue
was completely unprepared for the crowd that showed up to
see him.

Top 40 WHTZ (Z100) New York PD Sharon Datsur describes
an online chat that Bieber did for the station in September 2009.
“When the chat started, itnearly crashed
the system and we had record-breaking
numbers for any celebrity chat we've
ever done. We started playing his music
shortly after that.”

Bieber's “Today" show performance
Oct. 12 drew more than 2,000 fans, ac-
cording to NBC, the most of any act in
2009. Things got out of hand ata much-
publicized Nov. 20 appearance at Long
Island's Roosevelt Field Mall, where a
surging crowd led to the event's cancel-
lation. IDJMG senior VP of sales James
Roppo was arrested and held overnight
by Nassau County police for not send-
ing a tweet from Bieber's Twitter page
that instructed his fans to disperse.
(Only Bieber and Braun know the pass-
word.) Roppo wouldn't speak on the in-
cident, which is still under investigation, but Braun says his
lawyer is cooperating with authorities. The Nassau County dis-
trict attorney’s director of communications Carole Trottere said
in an e-mailed statement, “We are working with the attorneys
for Def Jam Records to further investigate what happened on
that day. We are also in the process of looking into the level of
responsibility held by the various corporations involved in the
event and their agents.”

In the middle of all this pandemonium is a kid whose music
is quickly catching up to his popularity. Bieber turned 16
March 1, and “My World 2.0" reflects a more mature sensi-
bility. It has dance-pop ear candy like “Somebody to Love”
and “Runaway love,” a slow-burner ballad in “Up,” a catchy
Sean Kingston collabo in “Eenie Meenie” and one potential
career-maker titled “U Smile"—a piano-driven ballad that di-
rectly addresses Bieber's devout followers. “Baby take my
open heart and all it offers,” Bieber croons, his voice strain-
ing as much from puberty as emotion. It’s the closest he's
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‘I'VE NEVER HAD
THE BENEFIT OF
“AMERICAN IDOL”
OR DISNEY.
MAYBE IT’S DATED,
BUT JUSTIN IS
MUSIC FIRST.

—ANTONIO ‘L.A.’ REID, IDJMG

come to fulfilling Braun’s wish, by sounding like a certain
young Motown star. “This is as unconditional as it'll ever
get/You ain’t seen nothing yet.”

Needless to say, Bieber is pretty tired these days. Between in-
terviews and appearances, he studies a required three hours
daily. “School sucks,” he says defiantly, between bites of Chi-
nese takeout while en route from biology lessons to a photo
shoot with Seventeen magazine. His handlers also make sure
he gets atleast one day off per week, to just relax or play sports
(basketball, hockey, skateboarding). About 30 of his friends
were flown to Los Angeles for his 16th birthday, where he sumo
wrestled with Young Money upstart Lil Twist.

“I'm only 16 once,” Bieber says. “1 got to live like it.” In the
same breath, though, he announces that he’s excited to tour
throughout 2010, an AEG-produced trek that Braun says will
likely be followed by either a repackaging of "My World" and
“My World 2.0" or a Christmas album for the fourth quarter.
Bieber will headline arenas and theaters in 40-plus North Amer-
ican cities, and he says he's confident he can sell out New York's
Madison Square Garden. “I just think that  have enough fans,
so I could pull in the people. I don't re-
ally get nervous anymore. I've already
performed at Madison Square Garden,
and I've performed for an hour before.
What's the difference?” Bieber also
wants to act, and Braun has raised funds
to develop feature film projects. “I don't
want to do the ‘Hannah Montana’
thing,” Braun says.

Bieber doesn'tlet cries of “teen pop
fad” faze him, either. “There’s more
people that like me than there are who
hate me, so [ kind of brush it off,” he
says. "People say, ‘Oh, people just like
him because he's pretty.’ Or the funni-
est one: ‘When he goes through pu-

berty, he's not going to be a good singer
anymore.’ How does that make sense
when we've seen people like Michael
Jackson and Usher and Justin Timberlake do it?”

In the interim, Bieber's schedule is about to get even more
hectic, with bookings lined up for “The View,” “Saturday Night
Live” and Nickelodeon's Kids Choice Awards. He also recently
performed three sets on QVC, which helped propel Susan
Boyle's sales last year. The shopping network is offering an ex-
clusive DVD with pre-orders of “My World 2.0.” “It'snotan ob-
vious look for Justin tobe on QVC,” IDJMG's Roppo says. “But
every one of these kids’ moms is a potential QVC viewer.”

Millions of daughters and moms uniting for the common
cause of Bicber fever surely won’t hurt sales. Butit's clear that
the biggest driver in all of this is Bieber himself, who still
replies to his fans on Twitter as though the past whirlwind
eight months haven't turned his world upside down. “I still
|use Twitter] as much as before,” he says. “Pecple write to me
and say, ‘I'm giving up, you're not talking to me." I just write
them a simple message like, ‘Never give up,’ you know? And
it changes their life." e
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The Key Players
Responsible For
Drumming Up
‘Bieber Fever’

SCOTT ‘SCOOTER’
BRAUN
Founder/chairman,
Scooter Braun Projects

Justin
Bieber's
manager
discovered
the young
singer on YouTube and
founded Raymond Braun
Music Group to release
his music in a joint
venture with Island Def
Jam Music Group.

RYAN GOOD
Artist relations manager,
Scooter Braun Projects

Good acts as road
manager, wardrobe
stylist and image
consultant for Bieber.

ALLISON KAYE

GM, Scooter Braun
Projects

Oversees legal affairs for
Bieber and handles
licensing opportunities.

USHER RAYMOND IV

Braun Music Group

The R&B star acts as
mentor to Bieber.
Partnered with Braun and
brought the deal to his
own mentor, Antonio
“L.A.Reid” at IDJMG.

ANTONIO ‘L.A’ REID
Chairman/CEO, Island
Def Jam Music Group

Reid

history of
breaking

like Usher, Pink and Avril
Lavigne with Bieber.

STEVE BARTELS
President/COO, Island
Def Jam Music Group

Under
Bartels’
purview is
the core
team of
IDJMG executives who
handle day-to-day
promotion, marketing,
retail and creative for
Bieber.

CHRIS HICKS
Executive VP, Island Def
Jam Music Group

Album
producer on
“My World”
5, and “My
¢ World 2.0
who helped broker the
Bieber deal involving
Braun, Usher and Reid.

vns.net

Singer; Partner, Raymond
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TEAM BIEBER

GABRIELA
SCHWARTZ

Senior director of
marketing, Island

Def Jam Music Group
Oversees the
marketing
campaign for
“My World”
and “My
World 2.0,” including a
physical sales-boosting
campaign in which fans
purchasing copies have
the chancetofinda
“golden ticket” and meet
Bieber in person.

JAMES ROPPO
Senior VP of sales, Island
Def Jam Music Group

TheiTunes
Complete My
Album
campaign, as
well the QVC

dar'’

exclusive “My World 2.0”
CD/DVD release, are just
two of the Bieber sales

drivers set up by Roppo.

ERIK OLSEN

Senior VP of top 40
promotion, Island Def
Jam Music Group

Olsen’s promotional efforts
attop 40 radio helped
Bieber cross the threshold
from Disney radio to WHTZ
(Z100) New York and its
sister stations.

JULES FEREE

Director of digital
marketing, Island Def Jam
Music Group

Oversees the online
marketing initiatives that
help harness Bieber’s vast
social network, including
the newly launched fan
club Web site,
BieberFever.com.

LAURA SWANSON
Executive VP of media
and artist relations,
Island Def Jam Music
Group

Oversees the publicity
department at IDJMG
and acts as press liaison
for Reid.

MELISSA VICTOR
Senior director of media
and artist relations,
Island Def Jam Music
Group
Handles the
day-to-day
media
campaign for
Bieber,
including national TV
bookings like NBC’s
“Today"” and Nickelodeon’s
Kids Choice Awards.

RANDY PHILLIPS
President/CEO, AEG

The AEG head will
represent Bieber for his first
headlining tour, kicking off
June 23 and hitting more
than 40 U.S. cities. —MH
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EUGENE HUTZ, guitar strapped over a shirtless
shoulder, sweat shining atop his narrow frame, grabs the
microphone and raises one arm over his famously mus-
tachioed face, closing the night with a final coda: “We are
your fucking friends Gogol Bordello!” Behind, his band
of gypsies—including a Russian violinist, Israeli guitarist,
Ethiopian bassist, Latin American percussionist, Brazil-
ian rapper and Russian accordionist—take their bows,
while down in the mosh pit below the stage’s edge an
equally sweaty, multilingual and cross-generational horde
raise their arms and howl in solidarity.

For the past two hours, Hiitz has led his band through a
turbocharged set of international dance music, mashing up
punk, klezmer, ska, polka, samba, salsa and reggae into the
distinct sound that has made Gogol Bordello the hottest
global touring actto come out of New York in the last decade.
And Hiitz, a one-time Soviet refugee from the Ukraine who
arrived in the United States in 1988 with $400, a beat-up
guitar and a handful of black-market vinyl, now carries
Madonna’s number in his mobile phone and is well on his
way to rock-star status.

For his next metamorphosis, Hiitz aims to turn what
could be dismissed as a “world party” cliché into a fully
developed musical vision. In the past two years, he’s en-
listed Red Light Management—home of touring titans
like the Dave Matthews Band and Phish—to help steer
his career, signed along-term global record deal with Sony-
affiliated American Recordings and written some 70 new
songs, more than 20 of which the band recorded for its
major-label debut. And he did it all while maintaining a
200-plus-show-per-year touring schedule and relocating
from New York to Rio de Janeiro, Brazil, where he moved
tolive with his girlfriend, Diana, a Romanian samba dancer
who inspired some of his most emotional lyrics.

Butit's Hiitz's other new relationship, a partnership with
Columbia Records chairman, Metallica producer and noted
yoga enthusiast Rick Rubin, that may have the most dra-
matic affect on his future.

Rubin first discovered the group when Rage Against the
Machine guitarist Tom Morello texted him from a show to
exclaim that Gogol Bordello was the greatest band in the
world. After seeing a typically raucous gig at Hollywood’s
Palladium and meeting Hiitz backstage, Rubin was so taken
by the group that he not only signed it to his American im-
printbutalso gave Hiitz the full Rubin treatment:long, deep
discussions about art and spirituality; months of prodding
and coaxing that eventually led to a geyser of new songs;
and his daily presence during three months of round-the-
clock recording sessions. It's a mysterious process that's
the stuff of music business legend, one that has turned many
a jaded musician into a glassy-eyed disciple.

“So many things are known about Rick as being so guru-
matic—it's all true,” Hiitz says one night in a Lower East
Side hotel lobby, where he's now just a tourist in the city that
served at Gogol Bordello’s incubator. “In my case | was just
able to experience it and see how strong his gift is. He's al-
ways able to see the light in a very messy creative process.”

Rubin views the relationship as the beginning of an en-
tirely new approach to recording for Gogol Bordello. “Pre-
vious albums were self-made experiments,” he wrote in an
e-mail interview with Billboard. “A great deal of time went
into, first, the songwriting, then the band learning the songs,
then the band learning how to play sounds decipherable in
the studio, then learning how to be a band in the studio, and
finally, Fugene getting in touch with his true self as a singer.”

“It’s very impressive,” Hiitz says in his signature East-
ern European syntax. “It's mystical but practical. It's pow-
erful, man.”

Due April 27, “Trans-Continental Hustle” was recorded in
a three-month period last spring when the entire band took
up residence at Rubin’s Malibu, Calif., estate and the nearby

Document Room studio. The band is now picking up on the
road exactly where it left off after ending the lengthy tour be-
hind “Super Taranta,” its 2008 SideOneDummy release that
saw Gogol Bordello grow into not just a clhub- and theater-fill-
ing act but a festival headliner too—it played Coachella in 2007
and 2008, graduating from the Mojave tent to the main stage;
both Bonnareo and Lollapalooza in 2008; and was one of the
top-billed bands at 2009’s All Points West in New Jersey.
“This band has been all over North America, South Amer-

ica, Europe, Asia and Australia,” says Val Wolfe, one of

Gogol's two longtime booking agents at the Agency Group.
“We're going to see the band continue to expand the regions
in which they can tour, and in the places they've already
been to they're going to do bigger and better things.” Wolfe
is still mapping out the band’s 2010-11 itinerary, buthas al-
ready confirmed an Australian trip, two weeks of East Coast
dates in April and five weeks in Europe in May and June.
This year’s tour is dubbed Casa Gogol, and the group is
bringing along like-minded acts like DeVotchKa, Forro in
the Dark, Jesse Malin and Mariachi el Bronx.

Patrick Jordan, the band’s manager at Red Light, con-
curs. “I've never seen a band that works as hard as Gogol
Bordello,” he says, “and we work with a lot of very hard-
working, focused acts who thrive on the road. But these

DICE
RULES?

It can’t all be diamond
certifications and
Grammy noms for
producer Rick Rubin.
Here, five of his less
celebrated works.

MICK JAGGER, "WANDERING SPIRIT’ (1993)
Jagger/Rubin just didn’t have a ring to it,
apparently, when the two collaborated on
the Stones singer’s third solo aibum. Maybe
it’s because Rubin started the process by
telling Jagger that some of his songs sucked.
Copies sold: 423,000, according to Nielsen
SoundScan.

ANDREW DICE CLAY, ‘DICE RULES’ (1994)
You might recall that Rubin signed the contro-
versial comedian and produced his 1989 album,
but did you realize Dice was still telling jokes
five years later? And that Rubin produced his
fifth album? Copies sold: 21,000.

DONOVAN, ‘SUTRAS’ (1996)

Rubin famously guided icons Johnny Cash and
Neil Diamond to late-career renaissances, but
less well-known is this Scottish legend's
acoustic take on Buddhist and Irish prayers and
Edgar Allen Poe poems. Copies sold: 29,000.

MELANIE C, ‘NORTHERN STAR’ (1999)
Rubin produced three songs (and three B-
sides) for Spice Girl Melanie C’s debut solo
album, Although it was an international hit, he
couldn’t help spice up her American sales.
Copies sold: 96,000.

BRANDI CARLILE, ‘GIVE UP THE GHOST’
(2009)

She didn’t get an invitation to his Malibu, Calif.,
house, but Rubin did recruit friends Chad Smith
from the Red Hot Chili Peppers and Benmont
Tench from Tom Petty & the Heartbreakers to
try and move the needle on a Columbia signing
he inherited. Notable for the only documented
Rubin/Elton John collaboration. Copies sold:
88,000. —DJP

guys are completely tireless.”

“Hustle” is certainly a major leap forward from 2005's “Gypsy
Punks,” Gogol's best-selling release to date (107,000 copies,
according to Nielsen SoundScan) that includes the band's
mostanthemic song, “Start Wearing Purple,” and concert sta-
ples like “Immigrant Punk,” “Not a Crime” and “Undestruc-
table.” Thatalbum crystallized the “gypsy punk” aesthetic that
the band had been cultivating since releasing its first single
in 1999 and performing weekly at the downtown Manhattan
dive know affectionately as the Bulgarian Disco. Lyrically, Hiitz
repeatedly returned to the themes of humiliation, discrimi-
nation and fear thatare often the hallmarks of the immigrant
experience. Musically, the ever-expanding band took the gypsy-
folk traditions of Eastern Europe, Hiitz's cantor-like approach
to singing, and the minor-key accordion and violin that dom-
inates dancehalls from Mexico City to Moldova, burning them
up at a punk-rock tempo.

What sets “Hustle” apart from Gogol Bordello’s previous
work is the newfound spirituality in Hiitz's lyrics, in which
he's able to move past the traumas of immigration to take
on subjects like broken hearts, long-distance romance, no-
madic souls and death. Underneath itall is a newly sharp-
ened rhythmic base, liberally incorporating the Brazilian
beats Hiitz picked up in Rio, played with Carnival precision
by Gogol Bordello’s newest musician Oliver Charles, a third-
generation Trinidadian drummer who was alongtime mem-
ber of Ben Harper's Innocent Criminals.

“You know you're doing something right when you've
got Rick Rubin jumping up and down on the couch,” he
says with a laugh. In fact, for Hiitz, Rubin was the sole
reason for signing with American and putting his music
in Sony’s hands.

“I signed with Rick,"” he says. “I signed with American.
The rest comes with that. Our deal is very independent. |
came far too long a way to do something as funky as a 360
deal. We're not losing anything. Right now everything is
so upside down in the business, it's like, indie or major,
it doesn't matter.”

Rubin likens Gogo Bordello to the groundbreaking British
two tone group the Specials: “It's music from another place
we haven’t seen before, wildly exciting and danceable with
a political punk aesthetic.” Buthe gets most animated when
comparing Hiitz to the Clash’s late co-founder and
singer/songwriter Joe Strummer, calling the “aesthetic kin-
ship” between the two “so close, it's shocking."

Thatkinship is no accident—Hiitz has long seen Gogol
Bordello as the carriers of the flame that the Clash first
sparked in 1977. “It's like a school of thought and influ-
ence, and that school of thought was later on continued by
Mano Negro and Manu Chao," he says. “I was lucky to meet
Joe Strummer and to know Manu and to see that the car-
riers of that school of thought were not fakers by any means.
Artistically, party as a vehicle for positive change is defi-
nitely something that Gogol Bordello carries on. Buta huge
part of it is how humble—truly humble—those guys are.
How democratic and approachable and humble.”

American Recordings senior VP/GM Dino Paradis
draws a parallel between the reactions to Gogol Bordello
with those he recalls from when the label signed Armen-
ian hard-rock band System of a Down. “There was a sim-
ilar vibe, that this is definitely left of center, but it's special
and itisn’t so left of center that it can’t connect to a really
broad cross-section of people.

“It's “Wow, this record’s rocking’ or “That song is great,’
not ‘Isn’tthat the gypsy band?’ or ‘That’s that Russian polka
band’ or whatever some of the tags people might throw on
it," Paradis continues. “That puts the ball back in our court
marketing-wise and it's also a wakeup call to make sure that
we don't stray from the path that music can be universal,
and if it's good, people will pick up on it. It’s just not that
complicated sometimes.”

“The goal is to make great music,” Rubin says. “If you
loved a band live and they made a great album, would you
want it? If it's great, everything else works itself out.”

“They’re not limited to being a small band,” Paradis adds.
“System became gigantic for us, and it was so cool because
it wasn't defined by their ethnicity or their culture or those
elements of their music. It got big enough where it just be-
came a great rock band. I would love to see the same thing
happen for Gogol. That level of appreciation is deserved by
a band that good.” oeee
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Kids today (clockwise from left): MGMT
co-founderBEN GOLDWASSER,
guitarist JAMES RICHARDSON,
drummer WILL BERMAN,

bassist MATT ASTI and co-founder
ANDREW VANWYNGARDEN.
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For Its Sophomore Set, MGMT
Forgoes Weird Dance-Pop
For Even Weirder Psychedelic

Post-Punk—But There’s A Method
To The Duo’s Madness

BY MITCHELL PETERS

WHEN ANDREW VANWYNGARDEN AND BEN
Goldwasser—the fashionably hip Brooklyn-based duo who
comprise MGMT—handed over a copy of their forthcom-
ing album, “Congratulations,” to Columbia Records exec-
utives just before Christmas last year, the label seemed a
bit apprehensive.

With the unexpected success of MGMT’s 2007 debut,
“Oracular Spectacular,” which earned the group a best new
artist nod at the 2010 Grammy Awards and spawned radio
hits like “Kids” and “Time to Pretend,” the major-label
execs were taken aback by the duo’s decision to release a
decidedly weird nine-song follow-up. “Congratulations”
includes a frenzied psychedelic surf-rock cut about Brian
Eno; a creepy instrumental whose title, “Lady Dada’s Night-
mare,” plays off a certain of-the-moment pop star; and a
trippy, 12-plus-minute track with a loose theme about surf-
ing the Arctic Circle off the coast of Russia.

“They started off saying it was a great album and that it
was beautiful, and they loved it,” Vanwyngarden says.
“But then they said, “We just need to make sure that this
is what you want'—like, ‘Are you sure this is what you want
to put out there?’ ” They were sure, and the label green-
lit the release of “Congratulations” without any request
to commercially finesse the tunes. The album will be re-
leased worldwide by Columbia; a North American release
date is set for April 13, and the set will be available a day
earlier in the United Kingdom.

So far, the MGMT camp has received positive feedback
from its peers and the music press about the band’s new, off-
kilter direction. But like most acts that quickly rise to fame
with a successful debut, the true test will be whether MGMT
fans are open-minded enough to buy into the eccentricities
of the group’s sophomore effort. “Every indication we’re
getting is that people really want it,” says Mark Kates, who
co-manages MGMT with Dave Gottlieb. “That doesn’t mean
they're going to like it, or that they're going to buy it, or
that it will sell more or less than the last record. However,
in this environment, it's exciting to be involved with a record
that people are actually anticipating, because that's really
hard todo.” »>>»
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Time to pretend: BEN GOLDWASSER
@deft) and ANDREW VANWYNGARDEN
Of MGMT perform at the 2009 Bestival
fon the Isle of Wight.

FROM ‘ORACULAR’ TO ‘CONGRATULATIONS’
MGMT has made an impressive mark since stepping into the
spotlight three years ago. It has toured with acts like Of Mon-
treal, Yeasayer, Beck and Paul McCartney, and has performed
atnearly every major music festival in the United States and Eu-
rope. Word-of-mouth is fueled in a number of ways: the band's
seemingly acid-inspired music videos that feature the good-
looking pair dressed like modern-day hippies dancing around
beach fires; radio airplay; being remixed by Justice and covered
by Weezer; collaborations with Beck and rapper Kid Cudi; and
heavy exposure through song placements in TV shows like “Gos-
sip Girl,” “90210,” “CS1: New York" and the 2008 film “21" (see
chart, below right).

All these elements factor into a successful promotional
scheme for a normal album, But “Congratulations” could pres-
enta challenge for Columbia if its content doesn’t connect with
consumers in the same way as “Oracular Spectacular.” “I don't
know what that will mean for the top layer, mainstream mid-
dle America,” Columbia senior director of marketing Nina
Webb says. “But I really do hope they do find a way into this
album, because I think it stands apart from other releases com-
ing out right now.”

“Oracular Spectacular” has sold 580,000 copies in the United
States, according to Nielsen SoundScan, and 461,000 copies
in the United Kingdom, according to the Official Charts Co.
The set peaked at No. 3 on the Billboard 200 last January and
has spent 91 weeks on the chart. It topped out at No. 29 on
Billboard's European albums chart and rose to No. 8 in the
United Kingdom. Digitally, MGMT has sold 2.5 million tracks
(the top seller being “Kids,” which has sold 881,000 down-
loads), according to SoundScan. And in the United States,
MGMT scored two radio hits on Billboard's Alternative chart
with “Kids” (No. 9) and “Time to Pretend” (No. 23).

The figures aren’t too shabby for a debut album from a vir-
tually unknown act. But the question remains whether “Con-
gratulations,”
can live up to the high expectations of fans and critics. In re-
centinterviews the band members freely admitted that people
who loved the catchy, feel-good synth hooks of “Kids,” “Time
to Pretend" and “Electric Feel” may have trouble digesting their
newer, more complex material. The duo’s new album was co-
produced by Spacemen 3 founding member Pete “Sonic Boom”
Kember and influenced by the Beach Boys circa 1970 and ob-
scure '80s music from post-punk psychedelic bands like Mono-
chrome Set and Teardrop Explodes, Vanwyngarden says.

“They could’ve made a second album that was less ambi-
tious, but that wouldn't be this band,” Kates says. “They did not
set out to write pop songs and hit singles.”

The first test of whether fans would be open to MGMT's new
musical direction came in early March. The band reluctantly gave
the world a taste of the new album by posting the song “Flash
Delirium” on its Web site. (The duo says “Congratulations” makes
more sense when listened to itin one sitting.) As expected, music
sites and blogs immediately reviewed the track, citing influences
ranging from Syd Barrett-era Pink Floyd to doo-wop to David
Bowie-tinged psychedelia. Some reader comments dubbed it the

one of the year’s most anticipated rock releases,
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“best song of 2010 so far,” while others were flat-out confused.
The mixed reactions weren’t a surprise, the band says. “It might
not be something as immediately catchy as the stuff on our last
album,” Goldwasser says. “We think of this album as something
that will grow on people after a few listens.”

Recorded in 11 months last year in upstate New York, Brook-
lyn and Malibu, Calif. (“Oracular Spectacular” was recorded
and mixed in about 20 days), MGMT wrote the new songs “think-
ing about how we were going to play them live,” says Gold-
wasser, who splits songwriting duties with Vanwyngarden. To
achieve a fuller sound, the duo brought in its touring band—
including Matt Asti (bass, backing vocals), Will Berman (drums,
backing vocals) and James Richardson (guitar, backing vocals)—
while recording. Thematically, the set is a “collection of songs
that reflect on how chaotic our worlds have been for the past
year-and-a-half and what it did to us,” says Vanwyngarden, who
pens the lyrics.

Vanwyngarden and Goldwasser formed MGM'T in 2002 while
attending the artist-nurturing Wesleyan University in Middle-
town, Conn. They were signed four years later by Columbia
A&R rep Maureen Kenny. Vanwyngarden points out that half
of the tracks on “Oracular Spectacular” were written during the
pair’s experimental college days, when they were “super-ideal-
istic pranksters who just wanted to mess with people.” The re-
maining songs were “fueled by paranoia after signing to

ceiin
Wondeﬂand ]

Part of MGMT's consistent sales can be attributed to its
synch deals, which kept the band on the public’s radar
for nearly two years after its debut was released. Below
is a sampling of placements.

PROJECT TITLE
“Tony Hawk: Ride

SONG

“Electric Feel”
lectric Feel

DATE

November 2009
October 2009
“The Vampire Diaries” “Kids” t. 10, 2009
“NHL 2610 “Time to Pretend” tember 2009
“Nlice in Wonderland” trailer “Time to Pretend” July 2009
HBO’s “24/7” series: “Time to Pretend” April 18, 2009
Pacquiao Vs. Hatton
“Gossip Girl” “Kids” March 23, 2009
“Electric Feel” Sept. 22, 2008
“Time to Pretend” Nay 19, 2008
“Shaun White ““0f Moons, Birds & Monsters™  November 2008
Snowhoarding” and “Time to Pretend”
“FIFA 09" “Kids™
“Midnight Club: “Electric Feel”
Los Angeles” (Justice remix)

“NBA 2K10”

October 2008
October 2008

Columbia Records and not knowing what the fuck was going
to happen,” he adds.

With “Congratulations,” however, the members have had
more time to reflect on the direction they would like to take as
songwriters and artists. And they don't feel the pressure of liv-
ing up to the success of “Oracular Spectacular.”

“We're not that concerned with having a No. 1 record or any-
thing like that,”
bly people at our label who would love to have a No. 1 record,
but we try not to think about things like that.”

Vanwyngarden concurs. “We never set out to be as big as
possible. Itwas kind of a fluke, in a way,” he says. “And we never
felt completely comfortable with success, so it allowed us to
make something that didn't have that in mind.”

Columbia executives say they're supportive of MGMT’s ex-

Goldwasser says. “Of course, there are proba-

pansive new musical approach, which will ultimately “solidify
them as career artists,” Webb says.

NPR, ‘LETTERMAN’ ON DECK

Now, with less than a month before the release of “Congratula-
tions,” the primary challenge for Columbia is getting fanstohear
the new music. The label recently began a marketing plan that
aims to get fans to listen to the album in its entirety. To accom-
plish this, Columbia set up the Web site WherelsMGMT.com,
which is launching in six U.S. cities and eventually expanding
to other worldwide markets. The site provides clues on a desig-
nated day to a location that will allow a select number of fans to
hear “Congratulations”—the firstlistening session in New York
was held in a 15-person passenger van—and then later write a
review on MGMT"s Web site.

MGMT also plans to appeal to its following’s more offbeat
sensibilities by selling a limited number of “Congratulations”
with a scratch-off front cover (designed by cartoonist Anthony
Ausgang) that includes a custom metal coin and a 32-page book-
let of photos and lyrics. Thirty thousand copies of the scratch-
off version will be available in the United States for $13 apiece,
according to Webb. Additionally, for Record Store Day (April
17), the band will release 2,000 copies of the lengthy track “Siber-
ian Breaks” on 12-inch vinyl.

In late March, fans across the globe will be able to stream
“Congratulations” in its entirety on NPR.org, and a number of
music videos will follow in the next several months. MGMT is
also scheduled to perform on “Saturday Night Live" (April 24)
and “Late Show With David Letterman” (May 11).

To raise awareness of the album internationally, MGMT
embarked on a four-week promo tour thatbegan March 15 and
was scheduled to include stops in London, Berlin, Paris and
Australia. A key market for the group is the United Kingdom,
where it played a club show March 18 at Heaven in London.

Columbia U.K. managing director Mike Smith says his focus
will be getting songs from “Congratulations” heard on U.K.
radio. “If we do that, everyone will fall in love with this album,”
he says, noting that MGMT was scheduled for a BBC Radio 1
live session with Zane Lowe in mid-March. “Itisn’t something
that [ expect people to get after one listen.”

MGMT will spend the remainder of 2010 touring the world
with its live band. Several concerts are already booked in Eu-
rope and Australia, and the group will spend the summer tour-
ing North America, beginning with a second-stage slot at next
month's Coachella Valley Music & Arts Festival in Indio, Calif.
Other confirmed U.S. festivals include a co-headlining per-
formance at the Bamboozle festival (March 17) in East Ruther-
ford, N.J., and an appearance at the Sasquatch Music Festival
(May 2) in Quincy, Wash.

MGMT North American booking agent Heather Kolker at
the Paradigm Talent Agency says a summer headlining tour is
in the works. “The venues will range from very small, special
moments to a couple of bigger ones,” she says, adding that
MGMT will play a handful of college campuses in April. “It's
awork in progress.”

Ultimately, only time will tell if all of these promotional ef-
forts will lead to album sales. But if all else fails, MGMT can
always revert back to what made it popular in the first place.
“Our next album is probably going to be completely different
from anything else we've ever done, but maybe it will be an elec-
tronic dance-pop album and everyone will be happy,” Gold-
wasser says with a laugh.

Additional reporting by Richard Smirke in Manchester, England.
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VICTORMANUELLE’S CREATIVITY
PREVAILSINCHANGINGTIMES

BY LEILA COBO

[T WAS NEARLY 20 years ago when
salsero Gilberto Santa Rosa, already an
established star, was winding down a gig
in a northwestern province of Puerto
Rico. He'd been performing with his band
for nearly four hours, playing request
after request, when a group of fans asked
him to allow one of their friends onstage
to sing. m Santa Rosa good-naturedly
agreed. It was a graduation party, after
all, so why not allow some kid the
chance to impress a girlfriend?

RPN E SPECIAL FEATURE

Consistent control: VICTOR MANUELLE, head of his
ownKiyaviRecordslabel, maintained a streak of top
five debuts on Billboard’s Top Latin Albums chart with
his latest release, ‘Yo Mismo.'

“I never expected to hear what | heard,” Santa Rosa says of
the unknown singer. “I was struck by his capacity to improvise.
Because that’s what he did. I heard a very catchy voice with a
natural capacity for improvisation.”

This was the early "90s, when salsa was enjoying a resurgence,

thanks to artists like Santa R and Latin labels were seeking

anta Rosa recal

young acts to develop. However, , “while there

were a lot of singers, there were few natural salseros. And here

was this country boy who had an interesting voice. He was young,
and he dominated the style and the stage. So, I let him sing.”

When Santa Rosa returned home around 4 a.m., he called
his friend and bandleader Don Perignon, who was looking for
a singer. “There's this young guy | heard,” Santa Rosa told him.
“He’s a diamond in the rough, but 1 liked him.”

Thus marked the beginning of one of the great careers in
tropical music.

Today, that young country boy, Victor Manuel Ruiz Velazquez,
better-known as Victor Manuelle, is one of the top salsa artists of
his generation, with six albums reaching the top five of Billboard’s
Top Latin Albums chart—including two No. 1s—and 40 top 10
hits on the tropical airplay chart, more than any other artist.

More significantly, Manuelle has adapted to a changing busi-
ness. Signed by Sony Music, Manuelle developed his craft and
came to prominence during the salsa renaissance of the "90s and
early '00s. Then four years ago he launched his own label and took
control of all aspects of his career, from recording to touring.

During that process, Manuelle became an example of how
artistry—a velvety, versatile voice that can croon as adeptly as
improvise—coupled with business savvy can survive the ups
and downs and musical shifts of a genre.

Like his friend and mentor Santa Rosa, Manuelle has
recorded and performed pop and continued on >>p28
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from >>p27 salsa, taken the genre to non-
traditional venues like Carnegie Hall, hosted
TV shows including the Latin Grammy
Awards and Premios lo Nuestro, developed
into a prominent songwriter who won
ASCAP’s 2008 Golden Note Award and now,
as an independent artist, shown remarkable
resourcefulness as an artist, album producer
and head of his company, Kiyavi Records.
The most recent evidence of Manuelle’s cre-
ative and financial resilience, his 17th stu-
dio album, “Yo Mismo” (Kiyavi), debuted at
No. 3 on the Top Latin Albums chart when
it was released last November.

Born in the northwestern Puerto Rican
town of [sabela, Manuelle grew up with lit-
tle music in his background; his father was
a baker, his mother a homemaker. But music
was always playing in the house, and through-
out his childhood, Manuelle sang whenever
he could, first in talent shows, and later, in
multiple bands in school.

His only formal musical education came
from playing the trumpet in the school band.
But later he left the instrument and dedi-
cated himself to singing full time with his
cousin’s group.

“We had some eight members and we
played in all the little parties around town,”
Manuelle says. “This was a town that had no
conservatory, no music school. It was the kind
of town where, if you wanted to do music, you
had to take the initiative and do it yourself.”

Manuelle went to college and tock ajob in
a shoe factory to help pay the bills, quitting
when he realized his singing gigs brought in
more money. Even so, he didn’t dream of star-
dom—not until he met Santa Rosa. Then,
things exploded.

Manuelle recorded an album as part of Don
Perignon’s band and, more important, he
began to share the stage with salsa’s biggest
names, many of whom used Perignon's band
during their shows.

A couple of years later, when the “diamond
in the rough” was far more polished, Santa
Rosa approached his label, Sony, and con-
vinced it to sign Manuelle as a soloist.

In 1993, Manuelle released his first solo
album, “Justo A Tiempo,” followed by “Sélo
Contigo” the following year. But his break-
through came in 1996 with a self-titled set,
which was produced by Sergio George and
yielded four No. 1s on the tropical airplay chart.

Manuelle established himself as the new
voice of salsa and his subsequent albums—
10 in total—charted steadily, with “Instinto
y Deseo” (2001) and “Travesia” (2004)—pro-
duced by Emilio Estefan Jr.—reaching No. 1
on the Top Latin Albums chart.

Along the way, Manuelle emerged as a
songwriter, penning tunes for not only him-
self but also Santa Rosa and Millie Quezada.

In 2006, following the success of the live
album and DVD “En Vivo Desde el Madison
Square Garden,” Manuelle founded his own
label and surrounded himself with a team
that includes manager Jose Diaz and publi-
cist Blanca Lasalle.

With four albums out on Kiyavi, including
“Yo Mismo,” Manuelle says he doesn’t plan
toreturn to a major, even though he hasa dis-
tribution deal with Sony. And as the owner
of his own company, Manuelle doesn’t have
to compete with other acts for attention.

“When people ask, ‘How can he compete
with those big labels?,’ I say, ‘Because [ have
[ateam] and the first option is for me, the sec-
ond is for me, and everything that's left over
is for me. I'm the only focus. It's tough, but
we're focused.” e
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HOW VICTORMANUELLE
STRUCKOUTONHIS OWN

BY LEILA COBO

ON FEB. 19, salsa star Victor Manuelle co-hosted Univision's Premios lo Nuestro Awards, looking dapper

before a live audience of millions.
with braces who first gained national attention in the '90s as a new face of tropical music.

The figure he struck had little in common with the painfully shy singer

Today, Manuelle is

recognized as one of the finest tropical artists; a singer/songwriter with a piercing tenor who can croon as well

as he can improvise, carrying on the legacy of the great soneros of his native Puerto Rico.

In the past two

years, after parting ways with longtime label Sony and launching his own music company, Kiyavi, Manuelle
has become an impresario who has made major-label achievements with a successful independent business

model.

Your label, Kiyavi, is named after your three
children. Was it merely a sentimental move?
Yes, but atthe same time, it allows me to be
more involved. The company becomes
something more emotional for the artist.
The name of my label, from the onset, has
meaning for me. Even though it seems like
something fancy or superfluous, [ did it with
that intent. This feeds my children. And
every day when I wake up and say “Kiyavi,”
that’s what I'm working for.

Was that the primary motivation for cre-
ating your label?

That, and I felt I had arrived at a point where
I could do other things and not simply be an
artist. I was practically a label by then. I was
the musical producer of my albums, I had
input in the videos, in the album artwork, in
much of the process.

Talk about your childhood. Were there
musicians in the family?
My father wasn't a musician but he was a very
musical man, and athome he'd play whatever
album was hotin the market. He was a big fan
of tropical music. That was back when Fania
was atits height. But as for me having an inkling
of being musical, it started in the school talent
shows. I liked to participate. I liked to sing
It was the kind of town where there wasn't
a conservatory or a music school. It was the
kind of town where, if you wanted to do music,
you had to do it yourself.

You recorded more than 10 albums in more
than 10 years with Sony. When you look
back, do you feel nostalgic for the time you
lived through, when artists were developed
rather than dropped after two albums?

Yes, it saddens me, but it saddens me more
that I didn't know then what I know now
about the industry. I think, “Wow, if at this
point in time, with the industry in the state
itis, I have my own label and I can see prof-
its, can you imagine when you actually sold
1 million albums?” At the time, you would
getan advance and you thoughtitwas huge.
Butit's an evolution and [ can’t complain; |
lived one of the best moments in the record

Manuelle spoke to Billboard about the evolution of both tropical music and his career.

Shynolonger: VICTOR MANUELLE enchants fans inMedellin, Colombia, during his
2009 summer tour. The once-reticentsingeris now adynamiclive performer.

industry, when salsa was at its height. And
when the industry began to change, I didn’t
complain about my company; I just thought
I had to change with the industry. I can’t ask
of a company things that don’'t make busi-
ness sense for them,

When did you begin writing your
own songs?

Since my second album. The person who
really opened my eyes was Gilberto [Santa
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Rosa], who said, “These songs are as good
as anyone’s.” And at one point he told me
if I wasn't going to record them, he would.
That's when I started to gain confidence
as a writer and started giving songs to other
artists like Milly Quezada, Ismael Miranda
and Gilberto.

But I've always thought that the mix of
writers brings more variety to an album.
Even in the past three, four years, when ['ve

been writing more  continuedon >>p32
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Congratulations Victor!

The ASCAP family salutes you and is proud to celebrate your achievements and success!

net & www.freedown


http://www.journal-plaza.net
http://freedowns.net/

Si Te Dijeron...
Tengo Ganas...
Nunca Habia Llorado fsi...
Llego €l Amor...

Mirame...
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A life well-lived (clockwise from top left): VICTOR MANUELLE withMARCO ANTONIO SOLIS (center)and
GILBERTO SANTA ROSA (right); with children from the Boys and Girls Club in Puerto Rico, where he was
named ‘godfather’ of the group’s centerin 2008; with SIN BANDERA during a performance in Puerto Rico;
withboxer TITO TRINIDAD (center)and EDDIE PALMIERI (left); and as a baby with his parents.

lyrics or music firs
Because I don't play an instrument, a melody
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COLLABORATORS SHARE
MEMORIES OF MANUELLE &

In the Hector Lavoe film “El Cantante,” in
which Victor Manuelle portrayed Ruben
Blades, “he had no problem whatsoever

playing one of his idols. [At an audition], he
sang like Ruben and that was it. He got the &
part in a matter of 60 seconds. Oncewe &
did the shoot and he wore Ruben’s
trademark hat and started to hum the
acoustic version of Ruben’s song in the
auditorium, it was magic. He whispered the
song, with the intimacy of that moment
that | remembered witnessing, when
Ruben stepped onstage and dedicated the
song to Hector Lavoe. Victor got it, nailed
it. From that moment on, all the work
stopped. [Co-stars Marc Anthony and
Jennifer Lopez] were in awe. And so was |.”

—LEON ICHASO, DIRECTOR OF “EL CANTANTE”

Screen presence: VICTOR
MANUELLE’S performancein
‘El Cantante’ won the praise of
director LEON ICHASO (right).

“We dressed him for a concert tour and for one of his albums [“Decision
Unanime”]. He's like a young Elvis Presley. He has such great looks and
charisma, and it’s very easy to create a frame for that personality. | got to
see him at Carnegie Hall and it was so great because he looked so
handsome and [had] all those women screaming. | had taken a [\

female] friend who had heard of him but had never seen him. It was s
funny to see the power of Victor—because she’s very proper and she was
up there screaming and was in love with the rest of the crowd. It's really
exciting to watch him perform because you understand how some
people got it. And he really does. He had the crowd at his feet.”

—NARCISO RODRIGUEZ, FASHION DESIGNER

“I brought him in to co-host with Lucero the Latin Grammys in New
York. What | admire about him the most is his ability to [improvise]
on-air. He’s got this ability where in the middle of a salsa jam he can
take a look around and see or pick up situations that are happening.
He did this at the Grammys. We introduced Lucero first and then he
came out singing—not one of his songs, but singing to what was going
on there, pointing out different artists and different people in the
audience, and he just kept improvising over it. It blew everybody’s
mind. What | respect most about him is that ability. It’s a great gift.”

—CISCO SUAREZ, UNIVISION VP/DIRECTOR OF SPECIAL EVENTS

“Victor Manuelle is one of those artists who is here to stay. Every
achievement, every step forward he takes in his career is well-
deserved. I'm happy to see | wasn’t mistaken when | saw in Victor
Manuelle a special talent.”

—GILBERTO SANTA ROSA

“He’s a great artist and a great person. He was there when |
launched my last album. We did the launch [concert] in Cartagena
[Colombia] and he wanted to surprise me onstage, [but] they didn’t
warn me in advance that he'd be there. He suddenly came up out of
the audience singing a song we’d recorded together. | always sing it
with a member of the chorus. It was a beautiful surprise and that
came from him, not us; he wanted to be there at a really special
moment for me. It was an unforgettable moment.”

—JORGE CELEDON

Quotes compiled by Ayala Ben-Yehuda.
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BDSCertified Spin Awards January 2010 Recipients:

4+ 800,000 SPINS

Big Girls Don’t Cry/Fergie/Will...Am/A&M/Interscope

4+ 700,000 SPINS

I'm Yours/Jason Mraz/Atlantic/RRP

4 600,000 SPINS

I'm Like A Bird/Nelly Furtado/Dreamworks/Interscope
Over My Head (Cable Car)/Fray/Epic

4 500,000 SPINS

Use Somebody/Kings of Leon/RCA/RMG
You Found Me/Fray/Epic

4 400,000 SPINS

Blame It/ Jamie Foxx Feat. T-Pain/J/RMG

Dangerous/Kardinal Offishall Feat. Akon/KonLive/Geffen/Interscope
Miss Independent/Ne-Yo/Def Jam/IDJMG

So Sick/Ne-Yo/Def Jam/IDJMG

4+ 300,000 SPINS

The World/Brad Paisley/Arista Nashville
What About Now/Daughtry/RCA/RMG
Whatcha Say/Jason Derulo/Beluga Heights/Warner Bros.

4 200,000 SPINS

American Boy/Estelle Feat. Kanye West/Home School/Atlantic
Empire State of Mind/Jay-Z + Alicia Keys/Roc Nation
Fall/Clay Walker/Asylum/Curh

Fallin’ For You/Colbie Caillat/Universal Republic
Fireflies/Owl City/19/Universal Republic

I Run To You/Lady Antebellum/Capitol Nashville/Capitol

If | Were A Boy/Beyonce /Music World/Columbia

Just A Dream/Carrie Underwood /19/Arista Nashville

Lot of Leavin’ Left To Do/ Dierks Bentley/Capitol Nashville
People Are Crazy/Billy Currington/Mercury
Replay/lyaz/Time Is Money/Beluga Heights/Reprise

Sexy Chick/David Guetta Feat. Akon/Astralwerks/Capitol
She’s Country/Jason Aldean/Broken Bow

Sideways/Dierks Bentley/Capitol Nashville

Sweet Thing/Keith Urban/Capitol Nashville

TiK ToK/KeSha/Kasz Money/RCA/RMG

Whatever It Is/Zac Brown Band/Home Grown/Atlantic/Bigger Picture

4+ 100,000 SPINS

Do You Remember/Jay Sean Feat. Sean Paul & Lil Jon/Cash Money/
Universal Republic

Hard/Rihanna Feat. Young Jeezy/SRP/Def Jam/IDJMG

| Wanna Make You Close Your Eyes/Dierks Bentley/Capitol Nashville

I'll Walk/Bucky Covington/Lyric Street

If You Only Knew/Shinedown /Atlantic

Smile/Uncle Kracker/Top Dog/Atlantic

Southern Voice/Tim McGraw/Curb

That's Not My Name /Ting Tings/Columbia/Red

450,000 SPINS

According To You/ Orianthi/ TAL/Geffen/Interscope

All Or Nothing/ Theory of A Deadman/Roadrunner/RRP

American Saturday Night/Brad Paisley/Arista Nashville
BedRock/Young Money Feat. Lloyd/Cash Money/Universal Motown
Can't Live Without You/Charlie Wilson/ Jive/JLG

Cryin’ For Me (Wayman's Song)/Toby Keith/Show Dog-Universal
Doesn’t Mean Anything/Alicia Keys/ MBK/J/RMG

Fall At Your Feet/Jesse Cook/Narada

How Low/Ludacris/DTP/Def Jam/IDJMG

Life After You/Daughtry/19/RCA/RMG

Live Like We're Dying/Kris Allen/19/Jive/JLG

Muddy Water/Trace Adkins/Capitol Nashville

Regret/LeToya Feat. Ludacris/Capitol

Say Aah/Trey Songz/Songbook/Atlantic

That's How Country Boys Roll/Billy Currington/Mercury
Twang/George Strait/MCA Nashville

Two Is Better Than One/Boys Like Girls Feal. Taylor Swift/Columbia
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NOVEL CONCEPTS

Coheed And Cambria’s Surprisingly
Accessible ‘“Year Of The Black Rainbow’

ture that can be consumed in bite-sized chunks,

and then there’s pop culture that requires investment. Top 4

singles and sitcoms can generally be enjoyed in a vacuum

at or a half-
ends. But
st de-

they know the back
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g s culture that all but the mc
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think “Lo

ard rock band Cohee
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Until recently, the proggy and Cam-
bria belonged in this categ
conceptp ies of comics called “The Armor
Wars” written b

halfway through and understanding what

lead singer Claudio Sanchez. Coming in
happening was
nearly impossible

But the group is taking a more populist approach with its fifth
album, “Year of the Black Rainbow,” due April 13 on Columbia.
While it's officially a
also written in a way that makes

“prequel” to the comic series, the album is
it enjoyable to the uninitiated.
For a long time, 1 had a hard time conveying myself when |
1iding behind a work

was writing anchez s

of fiction. But now I think we’ve come a long way and written

something that can appeal to our fans and people that aren't fa-

miliar with us.
Manager Blaze James sa

story so far. A key pie ;
according to Nina Webb, the band’s prudnd manager at Colum-

bia, is the

ing campaign for new f:

houldn't feel left out. The act will
the new album with a novel, co-
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release a deluxe v
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“Th onvoluted even to really hard

author/novelist Peter

¢ fans,” James
happened over th
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BEST MAN

4
The neverendifig story:
COHEED AND. 7AMBRIA

was available. This might be because
uxe sets—after the band per-
four nights in three cities, it re-
alled “N der: Children of
anine-disc set that retailed for $110 and sold

1 CD/DVD ofthe show
the Fence Edition,”
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To reach b d hardcore fans, the band is taking the tr
“Juggernaut” to radio, and Webb says it's starting to see signs o
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trong r

(lplt‘
and n¢

o attract new fans is indicative
. “The band is more coherent,
and we hav

ecord
nd I think peo-

the music
being | 1d bounds hm yond our mv]wr stu
ple will respond.” oes

MARCH 27, 2010 www.billboard.biz 37

www.journal-plaza.net & www.freedowns.net



http://www.journal-plaza.net
http://freedowns.net/

LATEST
BUZZ

>>>WORLD CUP
ACTS ANNOUNCED
The Black Eyed Peas,
John Legend and Alicia
Keys will be joined by a
host of South American
and African music stars
for the FIFA World Cup
Kick-Off Celebration
Concert June 10 in
Johannesburg. Other
acts include Colombian
superstars Juanes and
Shakira; Mali's
acclaimed duo Amad

& Mariam, singer/
guitarist Vieux Farka
Toure and desert blues
outfit Tinariwen; and
Benin's Angelique Kidjo.
So far, host country
South Africa has three
acts in the lineup: rock
acts BLK JKS and the
Parlotones and folk
singer/songwriter Vusi
Mahlasela. It's the first
time the tournament has
been staged in Africa.

>>>LADY GAGA,
BEYONCE MATCH
MARIAH’S RECORD
With one song, two
divas make history on
Billboard’s Pop Songs
chart. With a 2-1rise for
“Telephone,” Lady Gaga
and featured artist
Beyoncé have tied the
record for most No. 1s
since the Nielsen BDS-
based radio airplay
chart launched in 1992.
The two join Mariah
Carey, who tallied six
chart-toppers between
1993 and 2005. Lady
Gaga and Beyoncé pass
Avril Lavigne, Pink,
Britney Spears and
Justin Timberlake, each
with five No. 1s. Beyoncé
first led Pop Songs with
“Crazy in Love” in 2003,
while Lady Gaga first
appeared on the chart
just 16 months ago.

>>>KINGS OF LEON
PREP SUMMER
SHED TOUR

Kings of Leon have
announced a summer
amphitheater tour. The
trek, which runs June 5-
Sept. 23, begins in
Atlantic City, N.J., with
three East Coast dates
before the band heads
to Tennessee to headline
the Bonnaroo festival.
The tour then picks up in
July. The band’s most
recent album, “Only by
the Night,” earned three
Grammy Awards earlier
this year, including
record of the year.

Reporting by Diane
Coetzer, Connor
McKnight and Gary Trust.

BY ANDRE PAINE

Just folk:EAURA MARLING

Twice Shy

Laura Marling Returns, Bigger And Bolder

When Laura Marling first emerged from the
U.K. alt-folk scene, she was a painfully shy—
if precociously talented—17-year-old. Butnow
her second album finds her growing in confi-
dence, both as a person and as a songwriter.

“I'was justa tiny little kid, so I found it quite
weird and difficult,” says Marling, now 20, of
the attention that surrounded her 2008 debut,
“Alas | Cannot Swim," and its nomination for
that year's Mercury Prize.

The record moved 13,000 copies in the
United States, according to Nielsen SoundScan,
while the Official Charts Co. confirms 73,000
U.K. sales. But Marling's team expects the fol-
low-up, “I Speak Because I Can"—released
March 22 on Virgin in the United Kingdom and
Europe and April 6 in the States on Astralwerks
—to significantly build on that success.

At home, rousing lead single “Devil's
Spoke” was B-listed at national top 40 network
BBC Radio 1, while her live following has
grown to the extent that she sold out London’s
2,800-capacity Royal Festival Hall last August.

“It's definitely moved up to a different au-
dience,” London-based Virgin Records VP of
marketing Sarah Sherry says. “It shows that
Radio 1 wants to support her as an artist.”

“I Speak Because I Can” is a rich, assured
set, helmed by Ryan Adams/Kings of Leon
producer Ethan Johns, who brings some sub-
tle Americana textures to her rootsy, live
sound. Marling says she chose Johns partly
because Adams’ “Heartbreaker” was the “first
album I fell in love with on my own account,”
as opposed to being influenced by her father
or older sisters.

Nonetheless, that family upbringing in the
Berkshire countryside remains part of such
songs as the sprawling ballad “Goodbye Eng-
land (Covered in Snow).” “I've clung to that
38 |
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landscape as a kind of identity,” the London-
based Marling says. “I try to go back as often
as [ can.”

Her visits home are likely to be less fre-
quent in the coming months as she plans U.S.
live dates and promotion in May, following
her EuropeanU.K. tour that starts April 1 at
Berlin Privatclub.

New York-based Astralwerks senior direc-
tor of marketing Risa Morley says Marling’s
eight-date North American tour in February
was practically sold out thanks to her “loyal
and growing following.”

“She has roots in an Anglophile audience,”
Morley adds. “But this album could break
new ground for her,” thanks to its “Ameri-
can sensibility,”

“Devil's Spoke” will go to noncommercial,
college and specialty radio in late March, while
there has been a good response from music
and lifestyle press, Morley adds, with Ameri-
can Vogue recently featuring the singer.

Marling is part of a new, close-knit U.K. folk
scene with acts including Noah & the Whale
and Mumford & Sons, whose multi-instru-
mentalist Marcus Mumford was also her long-
time drummer.

Morley believes such associations will help
Marling “get recognition and media attention
in the U.S., particularly as Mumford & Sons
have built a solid [American] following.”

Marling describes Mumford & Sons' recent
stateside success as “just phenomenal,” al-
though she ruefully concedes Mumford will
now likely be too busy to appear on her next
album, which she expects to record in June.
Nonetheless, one suspects the sense of won-
der that infuses her music will prevail.

“I find something incredibly magical about
playing music with people,” she says. e
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ROCK

BY ROBERT THOMPSON

NAKED
AMBITION

Barenaked Ladies
Bounce Back After
Split With Singer

There were double takes
aplenty from sports fans attend-
ing the recent Winter Olympics
in Vancouver. Was that really
Canada's favorite quirky pop-
rockers the Barenaked Ladies
busking on Robson Street?
'True, there’s been plenty of up-
heaval for the band in the last
couple of years, but surely
things weren’t that bad.

In fact, with new album “All
in Good Time” due March 23
in Canada and March 30 in the
United States, the stunt was an
attempt to mirror the band’s
late-’80s beginnings, when it
first captured attention by
playing on the streets of its
Toronto hometown.

“Itis absolutely a rebirth and
reinvention of the band,” says
Ed Robertson, now the band's
lead vocalist after the departure
of co-singer/guitarist Steven
Page in February 2009. “It was

something we'd worked hard
at for 20 years—I wasn't going
to let it die away.”

Page left the group follow-
ing his 2008 arrest for cocaine
possession, just before the act
released its kids' album “Snack-
time!” (Desperation), which
has sold 111,000 copies in the
United States, according to
Nielsen SoundScan.

While many people saw Page
as the band’s linchpin, Robert-
son stepped up on the new
record, composing and singing
nine of the album'’s 14 tracks.
Multi-instrumentalist Kevin
Hearn and bassist Jim Creeg-
gan also write and sing (Tyler
Stewart sticks to the drums),
with Hearn'’s guitar-driven “An-
other Heartbreak” one of the
standouts on an album chock-
full of the Ladies’ trademark
witty, melodic songs. The lead
single, the poignant ballad “You
Run Away," may pointedly dis-
cuss Page’s departure but, mu-
sically at least, the band doesn't
seem to be missing him at all.

GILLOBAL

PULSE

EDITED BY TOM FERGUSON

>>>BOXING
CLEVER

In musical terms, Katie Noo-
nan is a great explorer—since
her 1998 recording debut in
alt-rock band George, the
Australian singer’s career has
expanded to take in jazz and
classical music. But the lat-
est stage in her voyage of
discovery finds her back on
rockier shores with new al-
bum “Emperor’s Box,” backed
by her new three-piece band,
the Captains.

Co-produced by Noonan
with Grammy Award winner
Nick Didia, the album is due
April 9 in Australia on Sony
Music. It's her second album for
the major following her 2008
covers set, “Blackbird.” This

Captaigof her ship:
KATIE NOONAN

time, Noonan, who’s published
by Mushroom Music Publish-
ing, has penned all the tracks
withalittle help from some fa-
mous friends, including Split
Enz mainstay Tim Finn, pop
singer Sia Furler and Don
Walker from veteran Aussie
rock act Cold Chisel.
Noonan'’s first album, Ge-
orge’s “Polyserena,” was an
Australian No. 1in 2002; but
with “Emperor’s Box,” she’s
targeting a wider audience. “|
feel we’ve made a record
which has international legs,”
she says. “It’s the best thing
I've ever done.”
Aninternational strategy is
now being drawn up, she adds.
Meanwhile, Noonan and the
Captains are touring domesti-

N; BARENAKED
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The Ladies’ erstwhile singer
isn'tthe only significant figure
missing from the scene these
days. In July 2009, the band split
with Nettwerk Music Group
CEO/manager Terry McBride,
who helped guide the actto its
major U.S. breakthrough with
1998’s 3.6 million-selling
“Stunt” (Reprise/Warner).

Instead, the group signed
with Cam 8's Jordan Feldstein
because of what Robertson
dubs Feldstein's “comprehen-
sive vision for the band.” While
the new album appears on the
act’s own Raisin Records im-
print, a one-album North Amer-
ican deal with EMI Music's

Clothes off, guitar on:
BARENAKED LADIES

cally through March 27 in sup-
port of lead domestic single
“Page One,” which dropped
Feb. 19. The singer is booked
in Australia by the Harbour
Agency. —Lars Brandle

>>>TUNNG TIED
U.K. folk/electronica act Tunng
has been on the road in the
two-and-a-half years since re-
leasing its third album “Good
Arrows” (Full Time Hobby),
which has meant aslowingina
previously rapid-fire release
schedule of three albums
within three years.

While its predecessors were
swiftly recorded, on its Euro-
peanrelease “. . . And Then We
Saw Land” (March 1), Tunng
“really wanted to push the pro-
duction and songwriting into
a full-band, uplifting mega-
chorus, wonky brass experi-
ence,” founding member Mike
Lindsay says. After touring, he
adds, “taking the biggest tunes
from the last three albums to
produce a live show that left
us jumping in the air, we
wanted to create a record that
had allthose momentsinone.”

Factor in the departure of
Lindsay’s songwriting partner

label services unit will see the
major provide sales, digital,
marketing and other support,
making for the band’s closest
relationship with a major since
it split from Warner after 2003's
“Everything to Everyone” al-
bum, which sold 360,000.
Feldstein says the EMI rela-
tionship is paying dividends,
with Olympics-related appear-
ances on NBC’s “Today” and
CTV's “Canada AM.” Further
U.S. TV appearances, includ-
ing ABC’s “Live With Regis and
Kelly” are scheduled around the
release date. Meanwhile, “You
Run Away" is gaining at triple
A and hot AC formats and has

Sam Genders, and it’s little sur-
prise that the fourth album has
anew, yet refreshingly robust
sound. But it retains the dis-
tinctive Tunng elements that
the band claims has helped it
garner global sales of around
30,000 units per album.

The act’s appetite for tour-
ing remains healthy and the
Windish Agency is scheduling
May North American shows,
following a Coda-booked Eu-
ropean tour that wraps April
30. PIAS handles European
distribution, while Thrill Jock-
ey will issue the album state-
sidein April. —Gary Smith

>>>NEW FIELDS
Sunderland, U.K.-based art-
rock outfit Field Music is noth-
ing if not ambitious.

After aself-imposed three-
year hiatus, the band—co-
fronted by multi-instrumen-
talist brothers Peter and
David Brewis—returned Feb.
15 with its third album, the 20-
track double-CD “Field Music
(Measure),” released world-
wide through U.K.-based ind-
ie Memphis Industries and
local distributors.

At less than 70 minutes

www.journal-plaza.net

so far peaked at No. 30 on Bill-
board’s Canadian Hot 100.

The band kicks off its Cana-
dian tour April 6 at the Save-
On-Foods Memorial Centre in
Victoria, British Columbia,
with U.S. dates starting May 10
at Nashville's Ryman Audito-
rium. A digital copy of the
album is bundled with each on-
line ticket purchase.

“We're promoting this album
with a lot more concentration
than we have in quite a while,”
Robertson says. “We're doing it

because we're really excited
about the songs we've written
and it's fun for us to see people
rooting us on.” e

long, the album could fit on
one CD, but the brothers were
determined it should be a dou-
ble. “I like shorter albums,”
Peter Brewis says, “and put-
ting it on two discs splitsitinto
smaller morsels.”

The siblings were members
of early versions of U.K. acts
Maximo Park and the Future-
heads before forming Field
Music in 2004. Its 2005 self-
titled debut album drew criti-
cal acclaim, as did the 2007
follow-up “Tones of Town,” al-
though neither entered the
charts. “Tones” has sold 7,700,
according to the Official Charts
Co., and after two weeks of
release, the new set’s U.K.
sales had matched the debut’s
6,000 copies.

After five months in the stu-
dio, Brewis says the band—
which performs as a four-piece
live—is enjoying touring. A
nine-date U.K. tour booked by
Free Trade Agency wrapped
March 6 ahead of North Amer-
ican shows March 15-29—
booked by the Agency Group—
opening for fellow Brit band
the Clientele. Field Music’s pub-
lishing is copyright control.
—Steve Adams

with PETER FRAMPTON

g by JASON LIPSHUTZ

Since he started his career in the '60s, Peter Frampton has maintained his reputation as an
electrifying guitarist and solo artist, most famously on 1976’s multiplatinum live set “Frampton
Comes Alive!” Five days after his 60th birthday, the British legend will release one of the most
personal albums of his career, “Thank You Mr. Churchill” (April 27, A&M/New Door/UMe), which
features songs that reflect on early memories as well as troubling world issues. Frampton
spoke with Billboard about his childhood, upcoming touring plans and winning his first two
Grammy Awards in 2007 for the instrumental album “Fingerprints.”

1 How is the album autobiographical?
There are two songs that make it autobio-
graphical. “Thank You Mr. Churchill” uses
[Winston] Churchill as the man signifying
the winning of the Second World War and
bringing my father home. I just thought,
“What if he hadn’t been there? Would I be
here today?” That led me to “Vaudeville Nanna
and the Banjolele.” I had this memory as a
child of my grandmother leaving a banjolele
in our attic and saying to my father, “Leave
this up there, and maybe Peter will get curi-
ous and you can show it to him one day.” So
itis the story of how I started playing, and the
track is very important to me.

2 Why was it a good time to release an
album with such topical lyrics?

I don't think it was necessarily the right time,
it was just when it happened. In the past you
wouldn’t hear me voicing my opinion on the

greedy pigs on Wall Street, but I felt that I
wanted to say something about it, because
we're all thinking it, and people are still deal-
ing with it. Becoming more open to what's

going on around me gave me so much more
to write about. Yes, there are love songs and
rock'n’rollers on the album, but there are some
things that have special meaning for me too.

R www.freedowns.net
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3 There are many straightforward rock
songs on “Churchill.” What made you
veer away from more technologically ad-
vanced music?

For me, live music is where it's at. | went
through a computerized phase in the '90s, and
afterward | realized that it’s sort of soulless.
The more I turn the computer on to write a
song, the less I get from the song. My mosten-
joyable times playing are in front of a live au-
dience. It's all about moving and breathing and
playing off other musicians, and that's what |
tried to capture on the record.

4 After decades of working in the music

industry, how did it feel to finally get rec-
ognized by the Grammy Awards in 2007?
I had thought that it was just not in the cards
for me, so it really was a surprise when I got
nominated twice for the same album. And |
thought I'd never win, because I was up against
[legendary guitarist] Larry Carlton.
And then | got it, and it was a very
surreal moment for me. The first
person that ran toward me after the
ceremony was Larry Carlton, and
he gave me a big hug and congrat-
ulated me. [ couldn't speak. | think
that meant as much to me, if not
more, than the award.

5 Do you feel you've made
your definitive statement as an
artist?

T'he day 1 drop dead, I will be re-
membered for “Frampton Comes
Alive!” But for me, every day is a
bonus. I'm working on my eighth
year of sobriety, and the last seven
years have been pretty amazing.
It's wonderful to have the energy
and the clear head now to enjoy the
creativity. [ do see the best things
up the road—not necessarily for
blockbuster albums, but for the en-
joyment of me as the musician and
the person.

6 How do you plan to tour
behind the album?

We're starting the American tour
halfway through May. We'll be doing dates
alone, some festivals with Steve Miller, and we
have a co-headlining tour for six weeks with
Yes, who [ played with many times in '75 and
'76 and haven't played with since. Then we're
going to possibly Australia in August, and
maybe Europe in October. We'll see what we
do next year, but I want to work this year. «-«
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ALBUMS

JORGE DREXLER
Amar la Trama

Producers: various

Warner Spain

Release Date: March 16

On Jorge Drexler’s latest al-
bum, “Amar la Trama,” the
Uruguayan singer/songwriter
—perhaps best-known for
his Academy Award-winning
song “Al Otro Lado del Rio"
from the 2004 film “The Mo~
torcycle Diaries"—delivers
another set that encourages
repeated listening. Poetic
lyrics address some of his fa-
miliar themes: fated encoun-
ters, global wanderings, the
South American experience
and the universal wonder of
everyday moments. Drexler
and a diverse band of musi-
cians recorded “Amar la
Trama” in front of an audi-
ence during a four-day pe-
riod in Madrid. Highlights in-
clude “Toque de Queda,” on
which Drexler returns to his
Southern roots musically
and thematically (the title
means “curfew”) in a duet
with Spanish actress Leonor
Watling, who's also the
mother of his son. The jazzy
pop fanfare on opener “Tres
Mil Millones de Latidos” can
seem fussy at times, dis-
tracting from Drexler's voice,
which is more expressive
when set off by quieter
arrangements. That’s appar-

ent on tracks like “Noctil-
uca,” which is dedicated to
his son and features electric
guitar, drums and some
evocative tinkling from a
child’s music box.—JCN

THE KNIFE/MT. SIMS/
PLANNINGTOROCK
Tomorrow, in a Year
Producers: The Knife, Mt.
Sims, Planningtorock

Mute

Release Date: March 9
Given the increasing sophis-
tication of the Knife'’s recent
live shows—not to mention
the outright performance-
art weirdness of singer Karin
Dreijer Andersson’s other
musical project, Fever Ray—
it makes sense that this
Swedish electro-pop duo
would turn to opera for its
follow-up to its 2006 break-
out album, “Silent Shout.”
But that's about all that
makes sense on the Knife's
latest release, “Tomorrow, in
a Year," which is said to be
based on the life and work
of Charles Darwin. Commis-
sioned by Danish theater
group Hotel Pro Forma, the
albumis a sprawling, exper-
imental work defined more
by ambient synth hum and
field-recording rustle than
by melodic hooks or dance-
able grooves. (The Knife
wrote and recorded the 90-

MARVIN SAPP
Here | Am

Producer: Aaron Lindsey

Verity Records

Release Date: March 16

The sonorous voice behind the
long-running gospel No. 1 and R&B crossover hit “Never
Would Have Made It” is back with his eighth album,
“Here | Am.” Recorded live at the same Michigan
church where Marvin Sapp laid down 2007 album
“Thirsty,” the singing preacher once again delivers
powerful and emotional messages focusing on inspira-
tion, praise and spiritual guidance. The joyous fervor of
album opener “I Came” sets the pace as Sapp and
accompanying singers feed off the energy of the enthu-
siastic audience. After shifting into revivalist mode on
the aisle-dancing praise jam “Fresh Wind,” Sapp taps
back into the uplifting lessons of “Never” on the
album’s encouraging lead single, “Best in Me,” as well
as its deeply moving title track. In a surprise move, a
fearless Sapp upends the proceedings with the rock-
veined anthem “Praise You Forever.” It’s that ability to
skillfully stretch convention without compromising his
gospel roots that makes Sapp such a vital force.—~GM
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minute piece in collabora-
tion with underground elec-
tronic acts Mt. Sims and
Planningtorock.) Hooks and
grooves do crop up occa-
sionally, as heard on “Seeds,”
a supremely lonely-sound-
ing avant-house jam, and the
N-minute “Colouring of Pi-
geons,” where the musicians
marry moaning strings to
ominous tribal drums.—mMwW

| RAP

LUDACRIS

Battle of the Sexes
Producers: various
Disturbing Tha Peace/Def
Jam

Release Date: March 9
Originally conceived as a sort
of Marvin-and-Tammi-style
collaboration between Lu-
dacris and Shawnna, “Battle
of the Sexes" shifted game
plan after Shawnna decamped
from Luda's Disturbing Tha
Peace crew in 2009. But the
rejiggered album pairs the
affable Atlanta rapper with a
handful of feisty female MCs,
including Lil’ Kim and Nicki
Minaj. The set also includes
appearances by Gucci Mane
(“Party No Mo’ "), Lil Scrappy
(“Everybody Drunk™) and Flo
Rida (“I Know You Got a
Man”)—none of whom makes
much of an effort to conceal
his preference for bodies
over minds. "Hey Ho” ges-
tures toward an examination

of gender-based double
standards (“If men sleep
around we some players,”
Ludacris observes, “But for
women they be saying, ‘Hey,
ho' ™), while the R&B-leaning
“Sex Room” finds the rapper
generously offering to “power
down your inhibitions and
power up your inner freak."
Yet with its rowdy gang vo-
cals and efficient club beats,
“Battle of the Sexes” is ulti-
mately more concerned with
partying than with politics.
Surprised?—MW

KIDZ IN THE HALL
Land of Make Believe
Producer: Double-O

Duck Down Music

Release Date: March 9

MC Naledge and producer
Double-O, who comprise al-
ternative hip-hop duo Kidz
in the Hall, don't fit the rap
stereotype—the pair gradu-
ated from the University of
Pennsylvania and the latter
was on the Belize track team
during the 2004 summer
Olympics. However, the title
of the group’s third album,
“Land of Make Believe”
refers to the larger-than-life
accommodations of rappers
and celebrities. Naledge's
rhymes are a complex web
of pop culture references
and braggadocio (on “Flick-
in"," he raps, "Skin like cocoa/
Bounce like Pogo/Toss like

ALAN JACKSON

Freight Train

Producer: Keith Stegall

Arista Nashville

Release Date: March 30

Although the style vs. substance
debate has been raging for more
than 50 years along Nashville’s Music Row, there’s no
mystery about which side Alan Jackson falls on. Just
as the fruit-flavored martini is for drinkers who don’t
much care for the hard bite of gin, the vast majority
of Nashville’s most famous export is intended for
folks who don’t much care for country music—at
least not Jackson's brand of traditionalism. His 14th
studio album, “Freight Train,” opens with the blue-
collar tribute “Hard Hat and a Hammer,” which could
be a giant radio hit, given the current economic
woes in the heartland. He duets with Lee Ann
Womack on Vern Gosdin’s 1977 weeper, “Til the
End,” and recruits bluegrass queen Rhonda Vincent
for harmony on three tracks, including the haunting,
lovely “Every Now and Then.” And Jackson com-
bines genuine emotion with a clever twist on “Tail

Lights Blue.”—W.J

Romo/Fly kids call my closet
dojo/Rich Boy but don't
know Polow”). Double-O’s
pop-soul production serves
as a bright, sugary backdrop
for Naledge's brag-rap. Al-
though it would probably
complement their “smart is
the new gangster” shtick to
condemn the superficial
rapper lifestyle, the closest
the act comes is “Simple
Life,” on which Naledge con-
siders a life free of luxuries
and indulgences. Album
closer “Rise & Shine,” on the

DISCO BISCUITS

other hand, is a triumphant
exoneration of the duo’s ca-
reer choice.—EJN

DJ KHALED

Victory

Producers: various

We the Best/Terror
Squad/ET

Release Date: March 2
Last year, DJ Khaled was
appointed the head of Def
Jam South. As a result, “Vic-
tory,” his fourth album in five
years, finds the artist pulling
the strings on an under-

Planet Anthem
Producers: various
Diamond Riggs
Release Date: March 16
Philadelphia electro jam band
Disco Biscuits has been rolling out its fifth studio album
for months, starting last fall with the EPs “On Time" and
Widgets,” for the prof d reason, among others, of
taking a fan-friendly approach to unveiling its ever-
evolving sound. And “Planet Anthem” certainly doesn’t
fit any predictable jam mold—the album’s tight, diverse
offerings stand to attract audiences outside of the
group’s faithful live scene. The single “On Time” is a
technology-themed, high-energy dancefloor track that
has been remixed by and serviced to club DJs, while
“You and 1” is a crunchy, disco-driven rocker that could
hold its own against any licensable indie single on the
air. The song “Widgets” represents the more classic,
guitar-driven jam contingent; “Rain Song” brings in
female vocals and avant-garde synth effects; and “Fish
Out of Water” shows the Biscuits’ upbeat, lovesick
power-pop chops.—EN
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standably triumphant affair.
Khaled’s approach, however,
remains the same, with a
constellation of hip-hop
stars (Rick Ross, Young
Jeezy, T-Pain) imbuing
straightforward anthems
with their branded swagger.
But Ludacris’ comedic can-
dor and Snoop Dogg’s cool
collectedness add differing
dimensions to “All | Do Is
Win.” On the title track, Nas’
eternal conflict between
ghetto poetry and brag-rap
surfaces (“We be on that real
shit/Luxury four-wheel shit™),
while Usher, Lil Wayne and
Drake seem to get lost in the
mix on the uninspired, synth-
driven “Fed Up.” which
features production by the
Runners. Similarly, Schife &
OhZee, another pair with nu-
merous contributions to the
album, fail to distinguish
themselves from their
contemporaries.—DC

| ROCK |

THE BESNARD
LAKES

The Besnard Lakes Are
the Roaring Night
Producer: Jace Lasek
Jagjaguwar

Release Date: March 9

The Besnard Lakes amp up
the energy with a more gui-
tar-driven approach on third
album “The Besnard Lakes
Are the Roaring Night.” But
this added vigor doesn’t dis-
tract from the rock band's
more familiar fare of gentle
vocal deliveries and down-
played drums. “Like the
Ocean, Like the Innocent Pt.
2: The Innocent” represents
this balance well—distorted
power chords and grungy
levels of feedback don't
overpower the soft vocals.
The shoegaze-sounding gui-

L LEGEND & CREDIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Judy Cantor-
Navas, Devin Chanda, Erin
Clendaniel, Mariel Concepcion,
Lindsey Fortier, Wade Jessen,
Connor McKnight, Michael
Menachem, Gail Mitchell, Evan J
Nabavian, Evie Nagy, Deborah
Evans Price, Mikael Wood

CRITICS' CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit

tars that make up the foun-
dation of “Glass Printer”
build around a powerful
walking bassline, while “Light
Up the Night” includes a
wailing guitar solo that
would make Queen guitarist
Brian May jealous. But too
much of a good thing can be
tedious—lead single “Alba-
tross” could benefit from less
reverb and cloudy distortion.
However, turning up the
amps has definitely sent the
Besnard Lakes into a more
user-friendly direction.—EC

BLACK REBEL
MOTORCYCLE CLUB
Beat the Devil’s Tattoo
Producers: Black Rebel
Motorcycle Club, Michael
Been

Abstract Dragon/Vagrant
Release Date: March 9
Rock trio Black Rebel Motor-
cycle Club's newest album,
“Beat the Devil's Tattoco,”
draws from the better and
better-left-alone compo-
nents of the group’s previous
efforts. The result is a collec-
tion rich in fan favorites, but
lacking in momentum. The
band is at its best on tracks
like “Conscience Killer” and
“War Machine,” which are
born out of the same dis-
torted, Jesus and Mary
Chain-inspired garage rock
of the group’s 2001 debut,
“B.R.M.C." Other songs on
the new set—"Sweet Feel-
ing” and “The Toll"—recall
the mellower sounds and
Americana influence found
on 2005's “Howl,” but
they're less engaging than
their predecessors. Overall,
"Beat the Devil’s Tattoo" is
inthe same vein—a substan-
tial effort, but one that could
benefit from a step outside
the box.—LF

PICK ¥: A new release predicted
to hit the top half of the chart in
the corresponding format

All albums commercially
available in the United States are
eligible. Send album review
copies to Mitchell Peters at
Billboard, 5055 Wilshire Bivd,
Seventh Floor, Los Angeles, CA
90036 and singles review copies
to Monica Herrera at Billboard,
770 Broadway, Seventh Floor,
New York, N.Y. 10003, or to the
writers in the appropriate
bureaus,

JANELLE MONAE
FEATURING BIG BOI
Tightrope (4:48)
Producers: Nate "Rocket”
Wonder, Chuck Lightning,
Janelle Monae

Writers: various

Publishers: Jane Lle
Publishing/Tang Nivri
Publishing/ink Is an
Instrument (ASCAP),
Mosquito Puss (BM1)
Wondaland/Bad Boy

To say that Janelle Monae
merges R&B, funk and rock-
‘n'roll isn’t enough—she’s sim-
ply ahead of her time. Monae's
new single, “Tightrope,” is a
genre-blasting, cinematic fan-
tasy that finds the Atlanta artist
seesawing between retro and
futuristic and remaining fear-
less throughout. Lyrical stut-
ters (“T-t-t-tightrope™) cascade
over nimble drums, horns and
tambourines that recall vintage
soul records—"We gettin’ funky
onthescene,” she pronounces
with swagger. While Big Boi
drops a signature stoic verse,
Monae captures the raucous
energy of her live perform-
ances by bringing the listener
into her world, saying, “Ladies
and gentlemen, the funkiest
horn section in the "tropolis!”
With her Judy Garland-like
gaze and James Brown-esque
showmanship, Monae has plen-
ty of allure to back up her
sound, which is in full force on
her May-slated debut album,
“The ArchAndroid."—MM

BUCKY COVINGTON
A Father’s Love (The Only
Way He Knew How) (3:10)
Producers: Mark A. Miller,
Dale Oliver

Writers: L. Hengber, T.
Shepherd, S, Williams
Publishers: various

Lyric Street

Bucky Covington leveraged his
stint on the fifth season of
“American ldol” as a spring-
board to a country career. His
2007 Lyric Street debut bowed
at No.lon Billboard's Top Coun-
try albums chart and spawned
top 10 singles “A Different
World" and “I'll Walk.” This re-
latable tune from Covington’s
upcoming sophomore set
sounds like another winner. "A
Father’s Love” describes a stoic
parent who's “hard to read, hard
to please,” but in time, his son
realizes that all the little ges-
tures—from checking the oil to
changing door locks—are ex-
pressions of love. It's a finely
crafted song with a sentiment
that many will find relatable, and
Covington gives an eamest per-
formance that should remind
country radio programmers
what this talented young artist
can do.—DEP

[ POP|

JAVELIN

Oh! Centra (3:44)
Producer: Javelin
Writers: G. Langford,
T. Van Buskirk
Publisher: ODND

REVIEWS-

SINGLES

MGMT
Flash Delirium (4:16)

Producers: MGMT, Sonic Boom
Writers: A, VanWyngarden,

B. Goldwasser

Publishers: 2010 Old Man Future
and Sadguitarius, administered by BMG RM (SESAC)

Columbia

Fans searching for another party jam by MGMT may not
find it in “Flash Delirium,” the group’s new single and a
song best enjoyed by the light of the lava lamp. A
dizzying sonic odyssey, the track blazes through no less
than seven distinct parts—from new age to old hippie—
and finds the cosmic-pop group falling farther down
the psychedelic rabbit hole. “Flash” is rife with cryptic
verses and schizophrenic chord changes; the closest
thing to a chorus is the line, “Even if this hall collapses,
| can stand by my pillar of hope.” While it may not have
the infectious charm of “Kids” and “Time to Pretend”—
MGMT’s breakout songs that instantly made heads
bob—"“Flash” is well-suited for repeat listening and
metaphysical pondering.—CM

Publishing (ASCAP)

Luaka Bop

If vintage Nintendo 64 charac-
ters Yoshi and Donkey Kong
convened in a Brooklyn junk
shop and concocted abouncy
summer anthem from found
parts, the result might sound
something like “Oh! Centra.”
Javelin's debut single wastes
no timein flaunting its punchy,
8-bit beat from the start.
Cousins George Langford and
Tom Van Buskirk weld dance-
able percussion with flute-like

blips and an unapologetic nod
to Salt-N-Pepa's "Push It,” while
delivering helium-toned verses
about Cranston, R.l, and kan-
garoos. The outcome is as in-
fectious asitis peculiar. Javelin
gathers the pop scrap metal
left behind by MGMT and Is-
lands and fuses it with the light-
heartedness all too absent in
modern hip-hop. And with Star
Fox 64 throwback references
(“Let’'s do the barrel roll!”)
throwninto the mix, the trackis
hard toresist.—LF

DRAKE

Over (3:54)

Producer: Boj-1da

Writers: A. Graham, M. Samuels
Publishers: Live Write/EMI
Blackwood Music (BMI), 1da Boi
Productions/Sony/ATV Tunes (ASCAP)

Young Money/Cash Money/Universal Motown/UMRG
Living up to expectations can be a tricky thing, but with
the release of his debut single, “Over,” Drake continues to
prove he's worthy of the hype. “Making sure the Young
Money ship is never sinking/"Bout to set it off in this bitch,
Jada Pinkett,” the 23-year-old confidently rhymes in a
paced, aggressive flow over epic marching-band drums
and violin-heavy production by longtime producer Boi-
1da. The Toronto rapper continues boasting about the
admiration he’s received from the rap industry in the cho-
rus: “I know way too many people here right now that |
didn’t know last year, who the fuck are y'all?/I swear, it
feels like the last few nights we been everywhere and
back, but/l just can’t remember it all.” It definitely isn’t
over for Drake—this is only the beginning.—MC
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Rapper Sam Adams Brews Fame
On iTunes, Billboard Charts

The name “Sam Adams” most com-
monly has been associated with sev-
eral American historical figures and
a favored Boston beer—until now.

The city of Boston is laying claim to
yet another Sam Adams: an upstart
Trinity College rapper who emerged
from virtual obscurity when his pri-
marily self-produced EP, “Boston's
Boy,” debuted atop iTunes’ hip-hop
digital albums chart. Outpacing the
sales of hip-hop superstars like Lil
Wayne and DJ Khaled, the 22-year-old's
set sold nearly 8,000 digital copies in
its first week.

Adams’ single, “I Hate College”—
a remix of the Asher Roth hit “I Love
College” in which Adams raps about
such behavior as “blowing trees” and
“getting laid"—has tallied more than
1 million views on YouTube. He also
counts more than 25,000 Facebook
friends and close to 2,000 followers
on Twitter,

“I was in my room and the instru-

mental [of Roth’s song| was playing,”

says Adams (born Samuel Adams Wis-
ner) as he recalls the origins of “1 Hate
College.” “I hated it at first, then I was
humming itto myself. Then the hum-
ming turned into this catchy tune. The
songisn'tadis to Asher; | was excited
when he came out because he was an-
other white kid doing well. Ijustended
up loving that beat.”

Adams' Cinderella story quickly
faded, however, after rumors spread
that he and his promotional team
may have gamed the iTunes system
by directly purchasing the major-
ity of the units sold. Adams denies
the allegations.

“I knew I didn’t buy those copies,”
he says. “I'm a middle class kid from
Boston—I would never have thatkind
of money. It was a laughing point for
my whole camp but also disappoint-
ingat first to hear what was being said.
But with success comes pain. There
are alot of people who wish they were
in my position.”

So far, there isn't any evidence to

Noteworthy debut:
SAM ADAMS

support the blog-fueled allegations.
Nielsen SoundScan data shows that
22% ofhis sales came from the Boston
area—not surprising considering the
rapper is from there. Another 18%
came from New York, where he re-
cently presented a showcase. The re-
mainder came from more than 100
markets nationwide, including Phila-
delphia, Los Angeles, Chicago and
Washington D.C., and no one market
totaled more than 5%.

“We believe in our product,” Adams
says, “but to outsell some of the guys
that we look up to, especially in terms
of digital sales, was definitely a sur-
prise. We released another single, Tab

Open,” a month before the EP and it
sold 5,000 with no promotion or mar-
keting. Once we saw that, I thought
the album could do well.”

Adams, who initially set out to be
a songwriter/producer, was in Los
Angeles last week shooting the video
to his latest single, “Driving Me
Crazy.” The track enters at No. 6 on
Bubbling Under Hot 100 Singles and
at No. 13 on Heatseekers Songs. He
has also signed with independent
label 1st Round Records as well as
booking agency William Morris En-
deavor Entertainment.

Only a few songs into recording his
vet-untitled hip-hop/electronic/dance

debut album due inlate 2010, Adams
is already in talks with multiple labels,
including Atlantic, Universal Motown,
Interscope, Sony, Jive and E1. He's
also set to open for fellow rappers
Drake, Kid Cudi and LMFAO in the
coming months.

“People are going to come at us for
the rest of my career, whether out of
envy or simply because they think my
music sucks,” Adams says. “There are
so many people trying to be success-
ful in the music realm, and now there
goes a white kid from Boston getting
all this attention.”

Additional reporting by Antony Bruno.

ON A ROLL

His album may be titled “Get Off on the Pain,” but Gary Allan isn’t feeling any dis-
comfort this week as his latest album debuts at No. 2 on Billboard’s Top Coun-
try Albums chart and at No. 5 on the Billboard 200 with 65,000 copies sold. 4
The MCA Nashville set is the singer’s seventh consecutive top 10 on the coun-
try tally—a streak that stretches back to “Smoke Rings in the Dark,” which de-
buted and peaked at No. 9 in 1999. 4 The album’s lead single, “Today,” peaked
at No. 18 on Hot Country Songs last month and spent 34 weeks on the list, It
was his longest-charting hit on the tally since “The One” also earned 34 frames
in 2002. 1 Allan’s latest single, the new album’s title track, is bubbling under
Hot Country Songs and should debut on the list in the next week or two. 9 Allan
is on tour and has dates lined up through September. He’ll join Brooks & Dunn’s

farewell trek beginning May 4 in Calgary, Alberta. —Keith Caulfield
THLE, LABEL PEAK WEEKS ON CHART DEBUT DATE
“Used Heart for Sale,” Decca/MCA Nashville No. 20 40 Oct. 12,1996
“It Would Be You,” Decca/MCA Nashville No. 21 28 June 6,1998

Nov. 13,1999

“See If | Care,” MCA Nashville/UMGN

A Ty

“Tough All Over,” MCA Nashville/UMGN No.1 77 Oct. 29, 2005

“Greatest Hits,” MCA Nashville/UMGN No. 1 78 March 24, 2007

“Living Hard,” MCA Nashville/UMGN No.3 78 Nov.10, 2005

{ “Get Off on the Pain,” MCA Nashville/UMGN No. 2 new thisweek  March 27,2010
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Moving
Forward

Danny Gokey Leaves Strong
Imprint With Debut Alobum

\@ BY DEBORAH EVANS PRICE

Fueled by a return performance on “American Idol,”
Danny Gokey bowed at No. 3 on Billboard's Top
Country Albums chart with his 19 Recordings/RCA
Records debut, “My Best Days.” Coming in at No.
4 on the Billboard 200, the album sold 65,000 first-
week copies, according to Nielsen SoundScan, giv-

Soulful country:
DANNY GOKEY

ing him the best opening-week sales by a debut
country male since 1992.

With more than 19,000 downloads, Gokey also
notches the best first-week digital album sales
by a debut country artist. The March 2 release is
No. 4 on this week's chart.

“The impact of Danny's March 4 return to
‘American Idol’ was huge,” Sony Music Nashville
VP of marketing Tom Baldrica says. “We saw an
instantaneous lift in downloads on both the sin-
gle and the album, and we had increased physi-
cal sales velocity over the three days following the
performance. The timing was perfect to tell all
the ‘Idol’ fans who followed Danny that his new
album was available. It was a classic case of “fish-
ing where the fish are.” ”

A former truck driver who honed his musical
skills singing in church, Gokey finished third on
the show last season. The Milwaukee native says
Randy Travis encouraged him to pursue a coun-
try career. I never want to look back,” Gokey says.
“I want to be known as a country singer the rest
of my life. I like what it stands for. I love the peo-
ple. I love the format.”

Working with producer Mark Bright, Gokey
crafted a contemporary country album that show-
cases his soulful vocals. Penned by several of
Nashville’s top writers—including Marv Green,
Kent Blazy, Jeffrey Steele and Lady Antebellum
members Charles Kelley and Dave Haywood—
the songs are a mix of upbeat anthems like lead
single “My Best Days Are Ahead of Me” (No. 29
on Hot Country Songs) and poignant ballads like
“1 Will Not Say Goodbye,” which expresses
Gokey’s feelings about the loss of his wife, Sophia.

Made available through a pre-order campaign
with iTunes, the album was included in the store's
two-week “American Idol” sale, which featured
other previous contestants and coincided with the
set’s release date. “This account proved to be a strong
partner for the release,” Sony Music Nashville VP
of digital business Heather McBee says.

Further tapping the show’s fan base, Ameri-
canldol.com supported Gokey by premiering
the single’s video. McBee says, “This was a great
way to introduce Danny’s single to fans who had
been following his career since the end of the
eighth season.”

Gokey's wife, who was born with a congenital
heart defect, died just a month prior to his “Idol”
audition. He says his focus on music helped him
cope. "I have a mission to help people, and that's
what I want my music to do,” says Gokey, who
launched the charitable organization Sophia’s Heart
Foundation in her memory. “I want it to be a very
cool way of giving people hope.” o

Hot import:
TINIE
TEMPAH

TEMPAH
RISING

While compatriots Jay Sean and Taio
Cruz are exploding stateside, the
United Kingdom is busy grooming
another new, home-grown hero:
Tinie Tempah.

The 21-year-old Londoner debuted
at No. 1on the Official Charts Co.’s
March 7 singles listing with his first
major-label single, “Pass Out” (Par-
lophone/EMI), an infectious blast of
Cockney-accented banter over a bass-
heavy dance beat. It also held at No.1
the following week, with sales to date
of 157,000, according to the OCC.

“We couldn’t have asked for a bet-
ter start,” Parlophone president Miles
Leonard says. “We always believed it
was a very exciting track, but you al-
ways wonder, ‘Will everyone else get

%

THE NEXT CHAPTER

Just three months ago, Thaddis “Kuk” Harrell
was standing onstage at Los Angeles’ Staples
Center accepting the song of the year Grammy
Award for Beyoncé’s “Single Ladies (Put a Ring
on It)" with co-writers Chris “Tricky"” Stewart and
Terius “the-Dream” Nash. Now the Atlanta-based
songwriter/arranger/vocal producer is celebrat-
ing another milestone: the launch of his own label
and its first signing.

Suga Wuga Entertainment is up and running
with its first signing: sister act Calvillo, compris-
ing Emma, Angelique and Dominique Calvillo.
Due later this year, the group’s debut album will
be released through Interscope. Working with
Harrell on the album are cousin and fellow Red-
Zone Entertainment principal Mark Stewart
(brother of Tricky) and Universal Music Publish-
ing Group senior VP of A&R Monti Olson.

Harrell describes the sisters—ages 20, 17 and
15—as the “modern-day Wilson Phillips,” refer-
encing the harmony-rich pop/rock female trio
that scored three No. 1singles in the early '90s.

Despite the relative lack of success of girl
groups in the post-Destiny’s Child era, Harrell
declares the timing is right for Calvillo. “I'm not
concerned because | know we have a legiti-
mately talented group,” he says. “And over the
years this industry has proven that you can
never deny real talent. And | think we're back at
the place where the consumer really wants to
hear good songs. Look at Lady Gaga: She’s
doing great records and everyone is gravitating

to that. And | know we have that in these girls.”

Through his other business venture, produc-
tion company Suga Wuga Music, and his Red-
Zone alliance that started in 2004, Harrell has
worked with a number of today's top hitmakers,
including Mariah Carey, Mary J. Blige, Usher, Sting
and Rihanna, for whom he co-penned “Umbrella.”
He also co-wrote Leona Lewis’ “I See You,” the
closing song for the film “Avatar.”

In the midst of launching Suga Wuga Enter-
tainment, Harrell found time to produce the vo-
cals on teen sensation Justin Bieber’s upcom-
ing second album (see story, page 18). The
pair also worked on Bieber’s debut, “My
World,” including the track “One Time.”
Harrell and the RedZone team recently
finished four songs for Katy Perry’s
forthcoming album, and he’ll be
going into the studio shortly
to work with Jennifer
Lopez, who recently
signed to Def Jam. In
addition, Harrell is tak-
ing his production act
overseas, collaborating
with several U.K. artists includ-
ing Alesha Dixon, Charlie XCX and
songwriting duo Xenomania (Brian Hig-
gins and Miranda Cooper).

“I never want to stay in one zone,” Har-
rell says. “I'm always ready for a new chal-
lenge.” —Gail Mitchell
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Suga plum:
KUK HARRELL

it?' And my God, did they get it.”

Although Tempah had previously
built a fan base through mixtapes and
personal appearances, Leonard cites
strong support for “Pass Out” from
national top 40 network BBC Radio 1
and MTV U.K. as key factorsin its suc-
cess. The video has logged 4.3 mil-
lion views on YouTube, where Tem-
pah’s underground grime track,
“Wifey,” was also a hit, racking up
more than 1million views since 2006.

Tempah (real name: Patrick Okog-
wu) will embark on a U.K. tour sup-
porting fellow British artist Mr. Hud-
son in May, booked by William Morris
Endeavor Entertainment. Then Tem-
pah will play the London Wireless
Festival July 4.

A follow-up single to “Pass Out”
is due in May. Tempah’s debut album,
tentatively titled “The Disc-Overy,"
is set for an August U.K. bow. Interna-
tional plans are still being formulated
by EMI, which signed a worldwide
deal with the upstart artist.

Looking ahead, Leonard harbors
no doubt that Tempah has the po-
tential to follow Sean and Cruz
across the Atlantic. International
feedback “has just been fantastic,”
Leonard says. “We really feel we
can have success outside of the
U.K. This is not just a one-off sin-
gle. Tinie Tempah is a great album-
based artist.”  —Richard Smirke
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Billbeard CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

HELP WANTED

AWARD WINNING
PRODUCER/SONGWRITER NEEDED.

Can you write AND produce hit music for a professional

album? Our music company needs a producer/songwriter
capable of working with our music department to deliver an
amazing album. We are looking for an individual or team
with proven experience and credentials writing AND
producing Pop, Rock, Hip Hop, R&B OR Country.
Submissions require links to your demo,
MySpace page or music page.
Please respond with your link, credentials
and contact number to:
musicsubmission2010@gmail.com.

WANTED TO BUY

BUYING RECORD & CD COLLECTIONS
PRIVATE COLLECTIONS - RADIO STATIONS -
DJ RECORD POOLS

21ST CENTURY MUSIC
TOLL FREE 1-800-846-9501
E-MAIL: sales@21centurymusic.com
John M. Jabra, President

NOTICES/ANNOUNCEMENTS

FREE

(Advice)
HOW DO YOU MAKE YOUR GLASSIFIED AD PAY?

By running it consistently —consecutive weeks—for impact!) Rarely doos a prospective customer
reply to an ad the very fiest time it appears. When that customer s ready to buy. Remember, the very

week he or she Is ready your advertisement should be in POSITION.
Stay ALIVE and SATISFIED with an ACTIVE CLASSIFIED!!
TOLL FREE 800-233-7524 or 646-654-4697
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BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

WwW. backstage-fahion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

928-443-0100)

(outside the U.S. -

NOTICES/ANNOUNCEMENTS

Is the NMPA Settlement
right for you?

The proposed NMPA settlement regarding
pending and unmatched royalties has been
“rough justice” solution.
While it is not a perfect solution to the com-
plex issues at hand, it is a solution.

referred to as a

However, there are alternatives.
If you are undecided about opting-in to the
settlement program, please give us a call. If
you have decided to pursue your outstand-

ing royalty issues on your own, we can help.

Please call us at 1-888-876-2711

Music ROYALTY SERVICES

RADIO POSITION
WANTED

30+ YEARS EXPERIENCE;
STATION VOICE, VOICE-
TRACKING, PRODUCTION
AND MORE! CAN DO ALL
FORMATS.

ProductionAllstars.com
928-343-2146

www.journal-plaza.net & www.freedowns.net
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CALL USTODAY AND ASK
ABOUTTHE

BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR
NEW ADVERTISERS!
1-800-223-7524

or jserrette@billboard.com

HAVE A POSITION TO FILL?
WANT TO REACH HIGHLY
QUALIFIED PEOPLE FAST?

LOOK NO FURTHER
CALL

BlLLBOARD
CLASSIFIEDS

1800-223-7524

JEFF SERRETTE
646-654-4697

OR EMAIL US AT

classifieds@billboard.com

BILLBOARD CLASSIFIEDS
www.billboard.com
for more info call: 800-223-7524
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>>“Battle of the Sexes" isn't just
the title of Ludacris’ new No. 1
on the Billboard 200: It could
describe the competition
between songs about girls and
boys on the Billboard Hot 100.
With a 4-1 leap, Rihanna's “Rude
Boy" becomes the 10th Hot 100
No. 1to feature “boy" in its title.
Rihanna’s gender, however,
maintains a comfortable lead in
the race. Twenty-one songs with
“girl” in their title have led the
Hot100.

>>Continued sales gains
following the 82nd annual
Academy Awards March 7 send
this year’s best original song
winner toits first Billboard chart.
Ryan Bingham's “The Weary
Kind,” the theme from “Crazy
Heart,” debuts on Heatseekers
Songs at No. 15.

&

Read Chart Beat
every week at

#2 ¢

billboard.com/chartbeat.

Ludacris scores his fourth No. 1 on
the Billboard 200 as “Battle of the
Sexes” debuts atop the tally with
137,000 copies, according to Nielsen
SoundScan.

It's the rapper/actor’s follow-up to
“Theater of the Mind,” which peaked
at No. 5 in its opening week with
213,000. Counting “Battle,” he's
scored seven top 10 sets, including
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previous No. 1s “Release Therapy”
{2006), “The Red Light District”
(2004) and “Chicken N Beer” (2003).

Ludacris’ fourth No. 1 on the big
chart ties him for third-most chart-
toppers among rap acts. His total
brings him up teo speed with the
Beastie Boys, but trails 2Pac, DMX,
Eminem and Nas, who each have
five. The all-time leader among rap
acts is Jay-Z, with 11.

IVIal'ket \A’at(: I1 A Weekly National Music Sales Report

“Battle of the Sexes" is the first rap
album to top the Billboard 200 in
nearly six months. The last time a hip-
hop set crowned the list was Jay-Z's
“The Blueprint 3,” which spent its
second and final week at No. 1 on the
Oct. 3, 2009, chart.

In 2009, only four rap
albums reached No. 1.
Aside from the Jay-Z
record, there were toppers
from Eminem (“Relapse”),
Rick Ross (“Deeper Than
Rap") and Fabolous
(“Losa’s Way”).

Not since 1994 has
there been a year where
only four or fewer rap
albums reached No. 1. That year,
just three rap sets topped the list:
the soundtrack to “Murder Was Tha
Case," the Beastie Boys' “Ill Com-
munication” and Snoop Dogg’s
“Doggystyle.”

The high-water mark for the most
rap No. 1s in a year was 2004, when a
dozen such sets visited the penthouse.

VERY EXPERIENCED: As for the sec-
ond-highest debut on the Billboard
200 this week, animated band Go-
rillaz debut at No. 2 with third stu-
dio effort “Plastic Beach.” It’s the
act’s highest-charting album and ar-

rives with its best sales week yet
112,000 copies. Gorillaz reached

their previous high rank with previ-
ous studio set “Demon Days™: It de-
buted and peaked at No. 6 with
107,000 in 2005.

“Plastic Beach” settles for the run-
ner-up slot on both sides of the At-
lantic, as in the United Kingdom, the
album starts at No. 2 on
the Official Charts Co.
albums tally behind
Boyzone's “Brother”
(see page 59).

The Billboard 200’s
next debut is Jimi
Neptune,” which starts
at No. 4 with 95,000. It's
the legendary guitarist’s
highest-charting album since “The Cry
of Love” reached No. 3 in 1971. The
new set is a collection of previously
unreleased studio recordings Hendrix
made before he died in 1970. Since his
death, Hendrix has been a regular
presence on the Billboard 200, as he’s
charted 34 posthumous albums, in-
cluding “Valleys of Neptune.”

The new set was released concur-
rently with reissues of Hendrix classics
“Are You Experienced,” “Electric Lady-
land,” “First Rays of the New Rising
Sun” and “Axis: Bold as Love.”

The biggest seller among the reis-
sues is “Are You Experienced,” which

d 12,000 copies. The remaining
three titles moved between 9,000 and

Billbeare
mgugy

Ludacris Earns Fourth No. 1 Album With ‘Battle’

Hendrix’s “Valleys of

10,000 each.

Those sets rank at Nos. 2-5, respec-
tively, on the Top Pop Catalog Al-
bums chart (see page 48), making
Hendrix only the fifth act to score
four of the top five on the tally in one
week. In the past, Johnny Cash and
AC/DC have held down four out of
five, while both the Beatles and
Michael Jackson have ruled the en-
tire top five.

Blocking Hendrix from No. 1 on
the Catalog listis Chris Tomlin’s “See
the Morning,” which continues to
benefit from discount pricing at the
Family Christian Stores chain. With
14,000 sold, it's up 97% in sales.

PHANTOM RETURNS: The cast
recording of the new musical “Love
Never Dies”—the sequel to Andrew
Lloyd Webber’s “The Phantom of the
Opera”—debuts at No. 82 on the Bill-
board 200 and at No. 1 on Top Cast Al-
bums with 7,000 copies (see page 48).
While the show opened March 9 in
London, itisn't slated to reach Broad-
way until November. In turn, “Love”
earns the best debut sales week in the
Nielsen SoundScan era for a show that
has yet to play in the United States. It
also nets the highest SoundScan debut
sales week for any cast album since
September 2008 when the 2008 Broad-
way cast recording of “Gypsy” debuted
at No. 58 with 8,000. e
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Battle Of The Sexes

i

GORILLAZ

VAGH 27547 CAPITOL {18 96 %)

Plastic Beach

LADY ANTEBELLUM

CAPITOL NASHVILLE 7702 (18.98) Need You Now

1
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JIMI HENDRIX

EXPERENGE HENDRIXAEBACY §4056*/50)

'GARY ALLAN

MCA MASHVILLE 0113362/ UMGH |10.98)

MUSIG [11.98)

Get Off On The Pain

Valleys Of Neptune

SADE

EPIG 63033% SONY MUSIC {13.98) Soldier Of Love

ROKEN BELLS

COLLAMBIA 55868/ SONY MUSIC (11.98) Broken Bells
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ﬁsos’:u?m 40200.7MG (11.98) Animal

PASSION X
SPARRUW (17.98) Passion: Awakening

DANNV GOKEV

_19/9CA MASHWILLE 60554/ SN (11.98) My Best Days
Rzntf:asbgggwﬁranﬁy\gn‘m ATLANTIC 51590 1/4G (13.98) The Foundation M
soﬁum‘:gﬁgﬁm NEW WEST (17.98] Crazy Heart
12 LAF?\Y: Er‘:osvﬁ\r CHERRYTAEE INTERSCOPE 013872* %A (10.98) The Fame Monster (EP) Il
8 m T W i Fearless
e n E:;IRT&SSPEL& UMGH [10.98) Easton Corbin
L) T»}:ﬁ’::;%uub 10JMG (1 98) Rates R
3 m fu':'ﬁz."‘(fls;,_.w The Element Of Freedom Il
ﬂﬁ'ﬁi:ﬂsﬁ"fﬂs"" The Love & War Masterpeace
X Ia?bssavcufg[‘r?i S1B784AG (16.98) Ready @
L m :,s«?cscﬁ':u?g::fsow MUSIC {11.58] | Dreamed A Dream
19 m 1'?3 REPRISE 520733 WA Crazy Love
28 2 21 CARRIE UNDERWQOD playon M

13 ARISTA MASHVILLE 49923/SUM (13.98)

JASON DERULO
BELUGA HEIGATS $19657 WARKER BROS. (10.98)

Jason Derulo

MARY J. BLIGE

MATAIARCH GEFFEN 0137224 (13.98)

STRONGER withEach Tear

JOHNNY CASH

AMERKANILOST HIGHWAY 013594* UNGN (11.98)

Amerlcan VI: Ain't No Grave

JOSH TURNER

Haywire
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Broken Bells’ Brian
Burton (aka Danger
Mouse) and Shins
singer James Mercer
debut with their
self-titled set selfing
49,000. The Shins
most recently
charted with
“Wincing the Night
Away" (No. 2in
2007 with 118,000 in
its first week).

Alull week’s worth
of impact after the
set’s “The Weary
Kind” (co-written
by Ryan Bingham,
pictured) won the
best original song
Oscar yields a 38%
sales gain. The title
moves 24,000—its
best sales week and
a new chart peak.

The band played
“Saturday Night
Live™ March 6 and
then “Late Night
With Jimmy Fallon™
March 12. In turn,
the album is up by
20% and collects its
first sales gain since
Its debut.

ARTIST
AMPRINT % NUMBER ! DISTRIBUTING LABEL (PRICE]

KIDZ BOP KIDS
HAZOR & TIE 80212 (18.58)

%

SALES

COMPIL
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Title

Kidz Bop 17

a0

i ‘41‘”

k2

a7 ROADALMNER 18026 (10.58)

JOHN MAYER :
COLUMEA 53067 SONY MUSC {13.88) Battle Studies @
KINGS OF LEON :
ACK 32712 MG {13.58) Only By The Night Il
PINK
| LufhcE s (13.98) Funhouse |
NICKELBACK Derk Horeo BB

ROBIN THICKE

STAR TRAKINTERSCOPE 013708/104 (13.96]

Sex Therapy: The Session

JAY-Z
HOC NATION 520856*/AC (18.98) &

21
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The Blueprint 3

BLACK REBEL MOTORCYCLE CLUB
ABSTRACT DRAGON 579+ VAGRANT (13 88)

Beat The Devil's Tatloo

CELTIC WOMAN
NANHATTAN SE360'5LG [18.08) &

Songs From The Heart

THE JIMI HENDRIX EXPERIENCE

EXPERIENGE HENDROULEGAGY fi2164* SONY WUSIC (11.98 COMVD) &

Electric Ladyland

GUCCI MANE

RICK SOLAD/ASYLUM 520540 WARNER BROS. (18.98)

§1 50

The State Vs. Radric Davis

SKILLET

ARQERT SOATLANTK 519927/AG {1398}

74

Aviake

7] JIMI HENDRIX

'+)| THE SCRIPT

| PHON FIC 334MSONY MUSKC {12.98)

i 35  DAUGHTRY .

First Rays Of The New Rising Sun

EXPERIENCE HENDROU LEGACY 62158*/50HY MUSIC (11,98 CO/OVD) &

Leave This Town

The Script

Learn To Live

RIX EXPERIENCE

2 PETER GABRIEL
AEAL WORLD 1 {16.95)

GACY 62153/ SONY MUSIC (11.98 CO/OVD) @

Axis: Bold As Love

Scratch My Back

WE THE BEST 2074/£1 (17.98)

EMINEM
bed WES SHADY AFTERMATH INTERSCOPE 012863°1GA (13.98) Relapse
14 DJ KHALED Viclory

ADAM LAMBERT
1Q/ACA S4B01/RMG (13.98]
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For Your Entertainment

5
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0 002306* {18.98] @&

SOUNDTRACK
SUMMT/CHOP SHOP/ATLANTIC 515823* /40 (18.98) @ Twiight {8
BREAKING BENJAMIN Dear Agony @

VARIOUS ART

VIDRD-CURS EME GME:

ol 7 |

TY 62842006 (14.98)

WOW Gospel 2010

TIMBALAND
VOSLEY/BLAGKGROUND INTERSCOPE 0136457/1GA {13.94]

70

Timbaland Presents Shock Value Il
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8

131 120

68 72

COLUME, (RASHVILLE) 46854 SN (12.98)

MICHAEL JACKSON "

MAFC 7 Y MUSIC {17.98) Michael Jackson's This Is It (Soundtrack) a
MICHAEL JACKSON

WALI'EFIC BBOS/SONY MUSIC (14.96) Number Ones B
SOUNDTRACK =

SUMMTCHOR SHOP/ATLANTIC 518421 7/4€ (18.98) The Twilight Saga: New Moon Il
MIRANDA LAMBERT Revolution 1@

MILEY CYRUS

HOLLYWOO0D 002710 EX (10.98)

ssnm

The Time Of Our Lives (EP)

ORINNE BAILEY RAE
CAPYTOL 00378 (15.98)

s s Q]

The Sea

ORIGINAL LONDON CAST RECORDING

Love Never Dies

DATA
ED BY

(4]

MCA NASHWLLE 013363 UMGH {13 98) A $7.99 special on REALLY USEFUL D14205/DECCK {25.95} @
JAHEIM i I BEYONCE .
n_-‘"' 522785/46 (16.56) Anather Round ?:r?:o:‘;l::i\:l::s 5 m MUSIC WORLD COLUMBIA 18492 SONY MUSIC (11.98) 1 Am...Sasha Fierco B
FEHOUSE . FRIGHTENED RABBIT
GEFFEN 13753168 {1298} Smoke & Mirrors the adt’s perform- Q‘m 084" (14.58) Winter Of Mixed Drinks
YOUNG MONEY ance Narch Bon SE
CASH MONEY/UNIVERSAL MOTOWN 013796, UMRG (12.98) We Are Voung MO"EY “Sammlv mgm 7% 8 "EUUY‘ -3 521130* WARNER BARCS. (18.98) @ The Resistance
SOUNDTRACK i . ; Tua® i DRAKE
FOX £22421 RMIND (18.98) Alvin And The cn‘pmunkSA The Squeakquel . m’ II;;:‘M a‘m 7.7 YOUNG MONEY CASH MONEY UNIVERSAL MOTOWN 013456/ UMRG {998 So Far Gone ‘EP)
THE CHIEFTAINS FEATURING RY COODER : 2 06% ncrease. SHINEDOWN
MEAR 31321,CONCORD (14 88) San Patricio 1t sold 7,000 last 8778 ATLANTIC 511244/AG {18 98 The Sound Of Madness Il
See The Morning @ 15 | ek, theitke’s 168 140 26 ARl Backspacor @
best frame since _
DEMON HUNTER JAMIE CULLUM
50UID STATE 06347 (13.98) The World Is A Thorn January. VERVE FOREGAST DECGA 013655°/VG (13.98] & The Pursuit
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JASON ALDEAN g N % PHOENIX ”
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10783 ﬁs?u%r?l?alaa UMVERSAL MOTOAN 013195 UURG (13 08 I:a" S THE MognThg Ena.OT DR L The rocker returns _viu?: "ﬁfﬂ“ffg.rww Live From The Montreal intemnational Jazz Festval
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son (pictured),
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See The Mor
wx_|GAINER § §: PAARD a8} 3 ! o
THE JIMI HENDRIX EXPERIENCE /e You Experienced gy
EXPERIENCE HENDRIVLEGACY 62162 /SONY MUSIC {11.98 CO/DV
THE JIMI HENDRIX EXPERIENCE Electric Ladyland gy

EXPERIENCE HENDAICLEGACY £2164*/SOXY MUSIC {1158 CO/DVD) ®
8 JIMI HENDRIX First Rays Of The New Rising Sun
EXPERIENCE HENDRIULEGACY 82158+/SDNY MUSIC {11.58 CO/DVD] @

THE JIMI HENDRIX EXPERIENCE Axis: Bold As Love
EXPERIENCE HENDRICLEGACY 62153*/SONY MUSIC {11.58 CO/DVD} &
MICHAEL JACKSON Number Ones
MAVEPIC 88998/SONY MUSIC (14.98)
PRV TAYLOR SWIFT

BIG MACHINE 079012 (18.98) @
CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Grealest Hits (5]
FANTASY 2*/CONCOAD (17 96712.98)

. MICHAEL JACKSON

Taylor Swilt

The Essentlal Michael Jacksen | gy
EPICALEGACY H4287/SONY MUSIC (1908,
BOB MARLEY AND THE WAILERS  Logend: The Best Of Bob Markey And Ths Vickers ’
TUFF GONG/ISLAND 548504 +/UME {13 88/8 08) @

JOURNEY

COLUMBIALEGACY B5889/SONY MUSIC {13.98} @
GUNS N' ROSES

GEFFEN 001714164 (16,58

LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 011977~ UMAG (12 98)
MICHAEL BUBLE

142AEPRISE 48546 WARNER BA0S (18.98] &
MICHAEL JACKSON

EPICAEGACY 17988 /SONY MUSIC (17.98)

MICHAEL BUBLE

143/AEPRISE 100313 MARNER BROS. {18.98)

4
3
)

Journey's Greatest Hits 0

Greatest Hits (4]

Tha Carter Ill 5]

It's Time ' gy

Thriller ’

Call Me krresponsible n

PINK FLOYD Dark Side Of The Moon 0
CAPITOL 46001+ (18.98/10.98)

JAMEY JOHNSON That Lonesome Song @y
MERCURY NASHVILLE 011237 /UMGN (13.98)

SADE The Best Of Sade gy

EPIC 85267/SONY MUSIC (9.98)

BOB SEGER & THE SILVER BULLET BAND  Grealest Hils
CAPITOL 30334 (16.98
KELLY CLARKSON
S/19/ACA 64481 /RMG (18.98)
JASON MRAZ
ATLANTIC A4B508°/AG {14 98]
ABBA
FOLAA/POLYDOR 51

Breakaway g

W Sing. We Dance. We Steal Things. g
“

Gold - Greales! Hits
UME {18 88/12.98)

SUGARLAND Loue On The Inside gy
MERCURY MASHVILLE 011273*/UMGN {13.98]
CREED Greatest Hits gy
WIND-UP 13103 {8.58 CO/DVD] @
DAUGHTRY Daughtry gy
19/7CA BBBAO/RMS (0.98) @&
MICHAEL BUBLE Michael Buble ]
143/REPRISE 48376/ WARNER BAOS (18.98]
ORIGINAL BROAD' CAST RECORDING  Wicked n
A BROADWAY 001632/D| 18.58)
» THREE DAYS GRACE One - X ]
SO4/LE (18.58)

MGMT Qracular Spectacular )
COLUMBIA 19612°/500Y MUSIC (9.98)
THE BEATLES Abbey Road ’
APPLE 2468°/CAPTOL |7 98}
VAMPIRE WEEKEND Vampire Weskend gy
XL 318° {11.98)
NICKELBACK All The Right Reasons a
ROADAUNNER £18300 (16.9) &
CARRIE UNDERWOOD Some Hearts 7]
1G/ARISTA KASHVILLE 71197/SMN {9 {4_51
GARTH BROOKS The Ullimate Hits g
PEARL 213 (25.98 CODVD) @
HOLLYWOOD UNDEAD Swan Songs ®
ASM/DCTONE 0113311GA (12, '?_61
JOHN MAYER Continyum 2]
AWARETOLUMBIA 27976*/SONY MUSIC {18,958}
FLEETWOOD MAC Greatest Hits

WAANER BROS. 25801 {1898)
TOM PETTY AND THE HEARTBREAKERS  Greates! Hits
GEFFEN 010327/UME (13.98)

LED ZEPPELIN Mothership B
SWAN SONG 313148*/ATLANTIC {19.98] &

EVANESCENCE Fallen g2
WIND-UP 13063 (18.96)

BON JOVI Cross Road gy
MERCURY 526013UME {18 9811.98)

LINKIN PARK Minutes To Midnight 2]

MAGHINE SHOP 44477~ WASHER BA0S. (1898} &
GARY ALLAN

MCA NASHVILLE 098196/ UMGN {13 98)
ORIGINAL BROADWAY CAST RECORDING  Jersay fioys g
RHIN {18.98)

ELTON JOHN
CHROMICLESRI
FRANK S| A

REPRISE 438852 WAANER BAOS. (18.98)
EMINEM Curtain Call: The Hits gy
SHADY/AFTERMATHINTERSCOPE 06 A {13 9878, 96)

THE BEATLES 1 0
APPLE 24325/CAPITOL {18.95/12.08)

USHER

LAFACE 63982/JL6 (9.98]

Greatest Hits

Rocket Man: Number Ones @y
TASLANDMERCURY 008661 AUME (13.98)

Nothing But The Best gy

Confessions 0

For the first time in memory, a student-produced college show’s
cast recording debuts on a Billboard chart. Kudos to the Team
StarKid production group and the University of Michigan's
Basement Arts student-run theater organization, as the troupe's
cast album of its cheeky show “Me and My Dick™ debuts at No. 1l on
Top Cast Albums. The musical had a limited run last October at the
college and is available to view at youtube.com fuser/starkidpotter.
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Battle Of The Sexes -

BROKEN BELLS
COLUMBIA SSONY NUSIC

Broken Bells 7

JIMI HENDRIX

EXPERIENCE HENDRIXLEG, ISONY MUSIC

Valeys Of Neptune 4

LADY ANTEBELLUM
CAPITOL NASHVILLE

Need You Now 3

GARY ALLAN

MCA RASHVILLE /UMBN

LADY GAGA
STREAMLINEKONLIVE/CHERRYTREE INTERSCOPE
PASSION

SINSTEPS /SPARROW
SOUNDTRACK

BUENA VISTA MWALT DISNEY
FOUR YEAR STRONG

| SURAENDERDECAYDANCE/UNIVERSAL MOTOWN UMRS

THE BLACK EYED PEAS
INTERSCOPE /1GA

KESHA

KEMDSABERCA /RMG

VAMPIRE WEEKEND

o

SOUNDTRACK

FOXFOX SEARCHLIGHT MEW WEST

Get 0ff On The Pain "¢ .
The Fame

Passion: Awakening 15

Alice In Wonderiand: Almost Alice 13

Enermny Of The World 47
The EN.D, q

Anirmal 14 .
Contra gy

Crazy Heart 18

. THE SCRIPT
PHON ICTEPIC "SONY MUSIC

The Script 8 .

LIFEHOUSE
GEFFEN /1GA

Smake & Mirrors gy .

SADE

EPIC /SONY MUSIC

Soldier Of Love © 6

SAM ADAMS

Boston's Boy {EP) 126

ABSTAACT DAAGON T

BLACK REBEL MOTORCYCLE CLUB  Beat The Devil's Tattoo | gy .

DANNY GOKEY
JS/RCA NASHVILLE /SMN

My Best Days 16

SWINDOE
BLK

Swindoe 49

FRIGHTENED RABBIT
FATCAT

Winter 01 Mixed Drinks | gy .

ZAC BROWN BAND
ROAR'BIGEER PICTUAE/HOVE GROWN/ATLANTIC

The Foundation
o

EASTON CORBIN
MERCURY NASHVILLE /UNBY

Easton Corbin 5y

CHRISTIAN KANE
QUTLAW SAIN ER PIC

JIMI HENDRIX

EXPERIENCE HENDRICLEGACY B4056+/S01

GARY ALLAN
MCA NASHVILLE 013352UMEN

Christian Kane (EP) 150

Ti

Valleys Of Neptune
NY MUSK

Gel Off On The Pain ';5'

GORILLAZ
VIAGIN 27547 CAPITOL

BROKEN BELLS
COLUMBUA 55865~ /S0NY MUSIC

Plastic Beach g .

Broken Bells &

EPIC §3033*/SONY MUSIC

Soldier OF Love | 5 .

SOUNDTRACK
FOXFOX SEARCHLIGHT 6184/NEW WEST

ORIGINAL LONDON CAST RECORDING
REALLY USEFUL 014035DECCA &

DANNY GOKEY
19/R0A NASHVILLE B55545MK

JOHNNY CASH

EXPERIENCE HENDRDULEG:

American VI: Ain’t No Grave 3
AMERICAN/LOST HIGHWAY 013564* UMGN
THE JIMI HENDRIX EXP|
EXPERIENCE HENDRIXLEGACY 6!

THE JIMI HENDRIX EXPERIENCE Electric Ladyland g .

2184~/SONY MUSIC &

LADY ANTEBELLUM
CAPITOL NASHVILLE 97702

Need You Now g .

THE JIMI HENDRIX EXPERIENCE  As: Bold As Love 67
EXPERIENCE HENDROCLEGACY 62153*/50NY MUSIC &

DEMON HUNTER
SOUID STATE 06387 @

The World Is A Tharn Z»“\

PETER GABRIEL
AEAL WORLD 1

Scralch My Back ,“ .

THE CHIEFTAINS FEAT. RY COODER  San Palrki
CORD i

HEAA 31327/CONI

First Rays Of The Mew Rising Sun &
2156+/SONY MUSIC &

CELTIC WOMAN
MANHATTAN 58360/3L6 &

AAN FEAT. THE AUCSLAND PHILHAENORIA
SERJICAL STRIKE/REPRISE 52201

ORCHESTRA
*NIARNER BROS.

Songs From The Hear

Bt The Decd Sympbeey S0

LUDACRIS
DTPIDEF JAW 01 DING

Battie 01 The Sexes ]

ISLES & GLACIERS
&l

GHMARNER BA
U BOYLE
SYCO/COLUMBIA 59829/SONY MUSIC

The Hearts Of Lonely People 7!04.

Recollection Say .
| Dreamed A Dream 2%

BARRY
ARISTA MG

LADY GAGA
TREAMLINE KONLIVE/CHERRYTREEANTERSCOPE

NILOW  The Greatest Love Sangs Of All Time |
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| 14 WHATEVER YOU LIKE
S0 _T.|. {GRAND HUSTLE/ATLANTIC)
y LOVE STORY
| TAYLOR SWIFT {845 MACHINE |
2 o4 HOT N COLD
= (S5 KATY PERRY (CAPITOL)
‘'aa WHITE HORSE
*_TAYLOR SWIET {815 MACHINE]
4 16 ROCKSTAR
RICKELBACK (10ADRUNNER/SAP]
@ | KISSED A GIRL
|_KATY PERRY {CAPITOL)
1 IT WASN'T ME
SHAGGY FEATURING RICARDO "RIKROK ' DUGENT (MCAGEFFENUME,
| HATE THIS PART
THE PUSSYCAT OOLLS |INTERSCDPF,
7 » POKER FACE
LADY GAGA {STREAMLINEKONLIVE/CHERRYTREE WTERSCOPE)
DON'T CHA
THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES (ASMINTERSCOPE)
77 LOVE
SUGARLAND |MERCURY NASHVILLE)
4 RIGHT NOW (NA NA NA)
AKON (KONVICT/UPFRONT/SACAUNIVERSAL MOTOWN)
1 JANET MEGAMIX 04
JANET JACKSON (VIAGIN'CAPITOL)
~ SWEET THING
KEITH URBAN (CAPITOL NASHVILLE)

YAz
2 |3 ACCORDING TO YOU

ORIANTHI (TAL/GESFEN INTERSCOPE)
| B
R I _KESHA (KEMOSABE/RCARME)
4 1o DO YOU REMEMBER
JAY SEAN FEATURING SEAN PAUL & LIL JON (CASH MOKEY/UNIVERSAL REPUSLIC
4 UIVE LIKE WE'RE DYING
KRIS ALLEN (9 JNE/LG)
§ 4 TWOIS BETTER THAN ONE
BOYS LIKE GIRLS FEATURMNG TAYLOR SWIFT (COLUMIA|
IMMA BE
THE BLACK EYED PEAS {INTERSCOPE|
NEED YOU NOW
LADY ANTEBELLUM {CAPITOL NASHVILLE)
ALL THE RIGHT MOVES
ONEREPUBLIC (MOSLEY/INTERSCOPE]

015 EMPIRE STATE OF MIND
4§ SAY-Z + ALICIA KEYS ROC NATION)

ﬁﬂ YOU BELONG WITH ME
NN A TAYLOR SWIFT (B35 MACHINE/UNIVERSAL REPUBLIC
12 g TELEPHONE
LADY GAGA FEATURING BEYONCE |STAEAMLINE KONLIVE CHERRYTAEE INTERSCOPE}
E IN MY HEAD
0 5| JASOM DERULD (3ELUSA HEIGHTS/WARNER BAOS |
12 |3 BEDROCK
YOUNG MONEY FEATURING LLOYD (CASH MONEV/UNIVERSAL MOTOWN)
@ WHATCHA SAY
5\ JASON DERULD (SELUSA HEIGHTS/WARNER BAOS. |

| 3

4 20p WICKED
ORIGINAL BROADWAY CAST RECORDING (DECCA BROADWAY/DECCA]

EEE JERSEY BOYS
| ] ORIGINAL BROADWAY CAST RECORDING (RMING)

204 THE LION KING
. ORIGINAL BAOADWAY CAST RECORDING |WALT DISNEY)
SPRING AWAKENING
ORIGRIAL BAOADWAY CAST RECORDING |DECCA BROMWAY/DECCA)
MAMMA MIA!
ORIGIMAL CAST RECORDING (DECCA BROADWAY/DECCA)
@ IN THE HEIGHTS

| _ORIGMAL BROADWAY CAST RECORDING {GHOSTLIGHT/SH-K-BODMRAZOR & TIE)
141 MARY POPPINS
ORIGANAL LONDON CAST RECORDING {WALT DISNEY)
ANNIE
. R ORIGINAL BROADWAY CAST RECORDING (LEGACY/COLLMBIA'SONY MUSIC)

9 110 THE PHANTOM OF THE OPERA
" ORIGINAL LONDON CAST RECORDING [REALLY USEFUL/'UMVERSAL CLASSICS GROUP)

ME AND MY DICK (A NEW MUSICAL)
ORIGINAL CAST RECORDING (STARKID)
i‘ ” ROCK OF AGES

% _ORGAL BAONIWAY CAST RECOROIND V1 LNE)
|

| | THE NEW BROADWAY CAST RECORDING (GHOSTLIGHT /SH-K-BD0MRAZ0A & TIF;

{6a AVENUE G: THE MUSICAL

ORIGINAL BROADWAY CAST RECORDING [RCA VICTOR)
NEXT TO NORMAL
ORIGINAL BROADWAY CAST RECORDING {GHUSTLIGHT/SH-K-BODMRAZOR & TIE)
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"Ll ISLES & GLACIERS
I FouaL vision 171 (16.98;

Billbeard.

TED LEO AND THE PHARMACISTS
MATADOR 809° {14.98

OF MICE & MEN
RISE 089 |12.98

|

SWINDOE
BLK DIGITAL EX (9.98)

While seeing the
DAVID BAZAN
The Hearts Of Lonely People entire top seven BARSUK 083° (14.98) Curse Your Branches .
The Brutalist Bricks | 5::3::2: K"‘Eﬁﬁiﬁ"‘gﬁq :‘,”AKES The Besnard Lakes Are The Roaring Night H
Of Mice & Men . popping, it's not !}%‘Eﬁ“sg“‘flyisﬂ' Gorllla Manor .
exacy new. The TMMOLATION

Swindoe top seven were last NUCLEAR BLAST 2473 (16.98)

Majesty And Decay |

CHRISTIAN KANE Christian Kane (EP) . all-debuts on the IRATION

Time Bomb .

f OUTLAW SAINTS DIGITAL EXSIGGER PICTURE (3.98] Nov. 14, 2009, i, LAW 07 (14.58) L
E"I}E\??S\S’TAEI!I'EOGOTEE 522453 WARNER BAOS. {6.98] Bird & Cages | while the entire top I&:‘:EI(’;E!AA'V(YJ.%: The House Thal Dirt Bult u;lf

U TTTUS ANDRONICUS T ordion - g THE KNIFE N COLLABORATION WITH . SIS AND PLANNNGTOROCK 1000w A voor .
.‘ zgﬂsg'ggl: RSUADNmsomussmvt (12.88) Sigh No More :_H‘ ﬁ?nﬁ'ﬁsﬂﬁ?.ﬂ"‘u, H_ﬂ

RANDY HOUSER
SHOW DOG-UNIVERSAL 011899 (10.96)

KIDZ IN THE HALL
DUCK DOWN 2125 (15.98)

d the act's subsequent abums ans then nelgibis to appasr on Heatsacker Albums

Land Of Make Believe

subooquent ZonGs arc than Inclgitia 10 appaar on Heatsockar Songs. THEE arc rachad by rado arplay audence

- THE TEMPER TRAP Conditions PRESERVATION HALL JAZZ BAND
LIBERRTION/GLASSNOTE 80022/ COLUMBA (12 08) ] HALL 01+ (13.58) ol
nm kl'}fnn-iszv (15.98) Sisterworld J ;?L?SP}J‘I}HDR‘\:NHHVTREE'lhTEﬂ&DPE 013389°1GA (10.98) La Roux .
- E‘g&:( 5.)? ?E}m {16.98} Ride Through The Country | Z‘:e':‘;d:: ZND(:S' the mfsﬁ.g;%ﬁ"s%?ﬁﬂ?aans (0.98) As Long As It Takes m
CAROLINA CHOCOLATE DRGPS Genuine Negro Jig .“,:“&;d" O s One Life Stand .
ROUGH TRADE 5567 (14.98) Big Echo ::'::;:::: gv'it ﬁa%lsnl;g:niamﬁlvm e Adelitas Way
:D(evzg mﬁ'f&"uﬂﬁ We Are The Void Viar—becomes its hl?;THI;EmB’%OLS 98} Hands .

JOSH ROUSE Tirst to chart (3,000
YEP ROC 2220* (16.98)
ROGUE WAVE
BRUSHFIAE 012966 UMRG (13.98)
TYRONE WELLS
POSITION DIGITAL EX (7.98)
SIDEWALK PROPHETS
FEAVENT/WORD-CURS 887900/WARNER BROS. {9.98)

€ Turista | Stand Up And Scream _J

Astro Coast .

ji n degree 3 ﬂ(_'

Hell Chose Me .

- SURFER BLOOD
KANIKE 500487 (16,96}

Permalight

W
SECRETLY CAMADIAN 212* (14.98)

CARNIFEX
VICTORY 540 {13.88)

Meatal & Wood

These Simple Truths

DAILEY & VINCENT : : . P 31 - PATTY LARKIN =
8 CAACKER BARAEL §1064Q/ROUNDER {11.58 Dailey & Vincent Sing The Statler Brothers |~ The alburm’s “How SIGNATURE SOUNDS 2028 {10.88] 25 D
EDWARD SHARPE & THE MAGNETIC ZEROES o GROOVE ARMADA
-. COMMUNITYFAIRFAX 542° VAGAANT (13.58) Up From Below . :wlﬂelow’: OM 408 {14.88) Black Light .
bt { I
E gsEng?FzEwT HEIR EYES Untouchable N I"“m v 25%?2‘5955555 LLY Somewhere In Time 1=
ELUVEITIE 3 FLORENCE + THE MACHINE
E WUCLEAR BLAST 2470 {16.98) Everything Remains As It Never Was . ::z:‘ks‘;; UNWVERSAL REPUBLIC 013170/UMRE {13.96) Lungs .
NEWWORLDSON o OVERKILL I
INPOP 71503 (8.08 newworldson FE  giring, The set is up E1 2081° (17.98) Ironbound “,_J]
4% this week. WOMEN OF FAITH WORSHIP TEAM

That Was Then This Is Now Women Of Faith Worship Team .

Scan, Inc. Al ghis rezoned. TED LEG & THE PHARMACISTS: SHAWN BRACKBILL: OF MICE AND MEN: PHLL MAMLLA; BROWN: LORENZD AGUIS

(or the 1op 50 f Hot 00 AIrpisy price to Doc. 5, 1998). ¥ 3 tith reachcs that kvol £ and the ac

3
3
3 Sigh No More The Brutalist Bricks The Brutalist Bricks
E Mumford & Sons Ted Leo & The Pharmacists  Ted Leo & The Pharmacists intes & ’ﬁ';f::”
4 BULLETPROOF
g LA ROUK (BIG LIFE POLYDOR/CHERRYTREEINTERSCOPE) WEST NORTH CENTRAL EAST NORTH CENTRAL NORTH EAST Of Mice & Men
E] WOMEN LIE, MEN LIE Of Mice & Men
3 YO GOTTI FEATURING LIL WAYNE INEVITABLE/POLO GROUNDSJ/AMG) Tod Leo And The Pharmacists
g HELL ON THE HEART The Brutalist Bricks
g ERIC CHURCH (CAPITCL NASHVILLE]
5 SHOTS I The Temper Trap
LWFAOQ FEATURING LIL JON (PARTY ROCKAVILLLAM/CHERRYTREEANTERSCOPE) Conditions
DRIVING ME CRAZY Liars
SAM ADAMS 15T RDUND} Sisterworld
KEEP ON LOVIN' YOU
STEEL MAGNOLIA (B1G MACHINE) m’;mo
CRYIN' LIKE A BITCH
GODSMACK (UNVERSAL REPUBLIC) ggmag:j::a"
| _The Ballad Of X in Henry .
Christian Kane
DILE AL AMOR Christian Kane (EP)
AVENTURA (PREMILM LATIN|
SAVIOR s Andronicu
RISE AGAINST |DEC/INTEASCOPE]
I'M AWESOME Mumford & Sons
SPOSE (UNNVERSAL REPUBLIC) Sigh No More

MY BEST DAYS ARE AHEAD OF ME
DANNY GOKEY [1S/RCA NASHVILLE)

SNUFF

SLIPKNOT (ROADRUNNER/RRP)

Irerssons as maxs.rod by Niokon BOE, saks daa 26 compilod by Aliciion ScundScan and ST0aming actv ey data provickad by 20InG MUEE sources.

THE WEARY KIND (THEME FROM CRAZY HEART) Colt Ford
RYAN BINGHAM (FOXTOX SEARCHLIGHTNEW WEST) Ride Through The Country
~ ANDO BIEN PEDO Isles & Glaciers

;‘:{‘“A‘ u"‘ mv';:dm?r‘ :'D!I\s;’ﬂsn e Of Mice & Men Ride Through The Country The Brutalist Bricks The Hearts Of Lonely People
AT I E FOI Of Mice & Men Colt Ford Ted Leo & The Pharmacists Tod Leo And The Pharmacists
n SWEET DISPOSITION MOUNTAIN SOUTH CENTRAL MID ATLANTIC ol Bcts

THE TEMPER TRAP (LIBERATION [ELASSNOTECOLUMBIA) Of Mice & Men

WHAT FAITH CAN DO Of Mice & Men

KUTLESS (BEC/TOOTH & NAIL) h K

ANY KIND OF GUY gﬁr::':l::an:?sz)

d : §

BHAY FOR Voo PROGRESS REPORT Tercer Cielo

JARON AND THE LONG ROAD TO LOVE (JARONWOOD/UNIVERSAL REPUBLICIBIG MACHINE] Gents Comun, Susnos

ALL OF CREATION V.V. Brown, “Shark in the Water” Dailey & Vincent

MERCYME (ING/COLUMBIAL i o Dailey & ing The

COLGANDO EN TUS MANOGS The British smg.er/songwnter takes a bow ét No. 49 onthe {Adult sV

CARLOS BAUTE CON MARTA SANCHEZ (WARNER LATINA) Top 40 chart with her former U.K. top 40 hit and first U.S. single. Bird & Cages

ME GUSTA TODO DE TI “ s

BANDA B REGODD OE GRUZ LZARRADA (FONDNISA) The tune is from her “Travelling Like the Light” album, which has l Carolina Chocolate Drops
- ME ENAMORE DE T1 ... sold 6,000 copies, according to Nielsen SoundScan. Gernuine Negro Jig

CHAYANNE (SONY MUSIC LATING Kidz In The Hall
. Land Orhdake Beiove

HEATSEEKERS ALBUMS: The best-snling albums by nesw of dewsoping acts, defined as those wha ha never appeared on the top 100 of the Sifbaard 200 or the top 10 of Top FABMIp-Hop Albums, Top Country Aburre, Top Latin A bums, Top Chrstian A bums o Top Gospel Albums. If a bt maches any of those evels,

HEATSEEKERS SONGS: Tha maet popuiar 5ongs across 31 fomans by now of developing acts, datined a5 thosa wha have never appcared ac a kaad artist in the top SO of the Biboars Hot
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Hilidnha Title becomes the 55
AR ST @ GE0T S first song to eam
NEED YOU NOW Lady Antebellum gy 5 Greatest Gainer/ @ 8 79
PWORLEYLADY ANTEBELLUM (D HAYWOODD C KELLEY.H.SCOTT.) KEAR) @ CAPITOL NASHVILLE/CAPITOL ﬁml'v s"w (u'
BREAK YOUR HEART Taio Cruz Fealurlng Ludacris 1 18 million liste 60 66
TCAUZFTSMITH (T.CRUZET.SMITH,G BRIDGES] MEACURYADIMG Yo MiGioN intener
IMMA BE The Black Eyed Peas 1 impressions) _’“
USRS L AL A PHEOALCQUETS FEXLEONS AR, TWAEL O FOOER IBREMMECKMORLER, _© INTBCOre four consecutive
B 0.8 Fealuring Bruno Mars week: :
AW, E O REELIICGEAD HIETIEATLANTG 5 G ,SSS,‘_:“?:ZVD.” |80 | 61 58
HEY, SOUL SISTER Train QUi W03 TORIAIE P
M TEREFE ESPIONAGE G WATTENRERS (PMONAHAN E LIND. A BJORKLUND) @ COLUMBIA had an equal run in
BEDROCK Young Money Featuring Lioyd 2 October. ™”m 6 7
VAPE ) CROTER. LAY ACTA CMAALA VLS STEVSHGIY L CRIEEALS SAMSETTTVNSELEPL AATE LCAVER, (D £AS8 MNEYUMGTEAL MITTASY o/
TIK TOK KeSha 1 @ 72 8
DR LUKE B BLANCD (K SEBERTL SOTTWALD.B LEVIN) O KEMOSABERCAAME =)
TELEPHONE Lady Gaga Feat , B
R ALY GAGA 15.6 GERVANOTTA R JERCNG L DANELS L FRANILIVE KAOWLES] (@ STREAMUNEXTMAE EE
Contrary to what
IN MY HEAD Jason Derulo
LAOTEM (J DESROULEAUX.) AOTEM,C KELLY) @ BELUGA HEIGHTS/WARNER BROS. B 8 yasmentionedin
CARRY OUT Timbaland Featuring Justin Timberlake 1 this space last
TIMBALAND JROC (TV.MOSLEY.AHARMON, J. TMBERLAKE TCLAYTOR.J BEANZ) @ MOSLEYBLACKGAOUND WTEASCOPE md‘ luﬁais'
BABY Justin Bieber Featuring Ludacris ibuti
ARTINASH (TNASH,C.\ STEWATT BIESEA.C MILILC SRIDGES) @ SCHOOLSOVAMMOND BRAIN 1SLINDDUVG ‘°'*f'b"'°" to
SAY AAH Trey Songz Featuring Fabolous '@ g (o’ track granted B
YYONNYD.CORELL T TAYLOR (M FEREREE. JiLTHEVEASCHT SCALES HL WALKEAD.COELL) @@ SONG BODKIATLANTIC the rapper his fifth Y
HOW LOW Ludacris Hot 100 No. 1.
T-MINUS {C BRIDGES,TWILLIAMS,C. RIDENHOUA,E. SADLER H.SHOCKLEE) @ DTPOEF .m' 103U s By 62 e
BAD ROMANCE y Gaga 3 5
:'EE\DHMLAUV Dfﬁﬂ 1"4 !“MAVMS: 8 Ri.!‘)'w‘:l"n\l 00 ‘,"ﬂh)(l INE \IUY-U\‘F U!EH"\'WH V’”ERSLC‘PE
BLAH BLAH BLAH Ke$ha Featuring 30H!3 7
ERT.8 LEVIN.N HITCH S FOTEMAN) ® KEMOSABERCAMG
EREAKEVEN The Script ® 17
D UDONOGHUE M SHEEHANA FRAMPTON.S A XIPXER 0.0 DOMCOHUE, M SHEEHANLA FRAMPTON.S KPHES) @ PHONOGENC PG
ACCORDING TO YOU Orianthi 17 -
HBENSON (5 DIAMDND. A FRAMPTON| ® TAL'GEFFENINTERSCOPE
LIVE LIKE WE'RE DYING Kris Allen | g Atianta tapper roars [7a 73 -
S KIPNER A FRAMPTON (5 KIPKER, & FRAMPTON.D.0'DDONOGHUE.M SHEEHAN) ® 19UVENLG intothe top 10 with =%
SEXY CHIC David Guetta Featuring Akon gy g hisfirst chart @ 84 68
0.GLETTAS V¥ (D GUETTA, SVEEATHIAM, @ GUMASTRAWERKSTAPITOL Xh’k th d”
ALL THE RIGHT MOVES OneRepublic > e
A TEODER (RT @ MOSLEVINTERSCOPE 2 jumpsis-dontot  [REH 80 B4
WHATAYA WANT FROM ME Adam Lambert 5 Digital Songs with @ 8 o
M MARTIN SHELLBACK (P'NKK § MARTIN SHELLBACK]| ® 19RCARMG B},M mn[uds !
SAY SOMETHING Timbaland Featuring Drake 23 (upTT%) % @
bl ALAKD, JROC {TV.MOSLEY. L HARMON A GRAHAM T CLAYTON.) MALL ) @ MOSLEVBLACKGAOUND WTEASCOPE g
TIE ME DOWN New Boyz Featuring Ray J 2 70
JAY-NARI (EH.BENJAMIN V,0.A THOMAS | @ SHOTTY/ASYLUMVWARKER BROS.
REPLAY yaz gy o I
JRUTEW (LROTEM X IONES K AMDERSOR]. JULEALIY, LTHERON LTHOMAS) @ TIME S MONEY BELUGH HEGMTE FU REE
l GOTTA FEELING The Black Eyed Peas 1 %
TTAFAESTEREA (WADANS A PINEDA § EAGUSON.D.GLETTAFRIFSTERER] @ INTERSCOPE
MY CHICK BAD Ludacris Featuring Nicki Minaj 27 7
THE LEGENDARY TRAXSTER (C BRIDGES,0.MARAL,S. LINDLEY.D.DAVIDSON)} © DTP/OEF JANIDING Singer s the first
HAVEN'T MET YOU YET Michael Buble
3.ROCK {A FOSTER A.CHANG.M BUSLE) @ 143AEPRISE 25 male “American & ” ] 75 85
EMPIRE STATE OF MIND Jay-Z + Nicia Keys gy ldol” winner to @ @ -
SHIICS SEWELL ULEFICA HUVTE (5. CARTER ASHUCKEURGLLSENELL ULEPY ASKNTE A KEVS ENEVES SROBNSON) D@ ROC RATIN score atop 10 on o/
TODAY WAS A FAIRYTALE Taylor Swift @ 5 the Mainstream Tol @ 10 -
N CHAPMAN, T SWIFT (T SWIFT) ® 516 MACHINEUNERSAL REPUBLIC ’
HEY DADDY (DADDY'S HOME) Usher Featuring Plies ||| fggy 40 chart (11-10). He ‘ AR
THE RUNNERS,RICO LOVE (AICO LOVE,A HARR, J JACKSON, U.RAYMOND IV} LAFACEALG Joins previous A
DOWN Jay Sean Featuring Lil Wayne I
J AEMY) ANJ COTTER R LARDW,J SCALLER J PERKINS.D CARTER) (@ CASH MONE VERGAL AEPUSLIC 1 (qh;z‘:s‘:l‘rm "‘ 83 *
AMERICAN HONEY Lady Antebellum » Sorieh -,
PWOALEYLADY ANTEBELLUM (5 STEVENS C.R BARLOWE H LINDSEY) @ CAPITOL NASHVILLE BM 8
HEARTBREAK WARFARE John Mayer 3 Jordin Sparks in
JMAYERS, JORDAN (J MAYER) © COLUMBIA reaching that list's
v 35 | ‘toptier.
LIFE AFTER You Daughtry 6
_HBENSON (C DALSHTRY, € © 19HCABMG
| MADE IT (CASH MONEY NEROES) “Kevin Rudolf Feat. Birdman, Jay Sean, & LIl Wayne a7
CAUDOLF (K AUDILE KLEMES 0. CART ER 8 WILLUMS J SERNLSKALLEA H.LAROW) @ CASH MWIKEY UNIVERSEL REPUBLIG
FIREFLIES Owi City gy 4
A.YOUNG MTHIESSEN (A.YOUNG) 9 L.‘MAI‘F« AL REPUBLIC
YOU BELONG WITH ME aylor Swift A :
| NCHAPMAN.T. ;\llﬂ {T a\}\fTL AOSE) @ 816 MACHINE: \AHAU«S‘L REPUI rtk. an o m
HILLBILLY B Blake Shelton Featur g Trace Adkins a0 e
S.HENDAICKS @ WAANER BROS. (NASHVILLELWMN Hot 100 chart
YOUNG FOREVER i Jay-Z + Mr Hudson 41 appearance in less
B“OEEJ.OVIL;U;E’E;:Y;F;;:-EL;EVM AD.S.C.CARTER.K. \‘1:)'1‘ 5 e S = ;CIC.‘I.‘«JON um one m' iﬂd
&) ean Featurin ean Paul il Jon " .
A LITTLE MORE COUNTRY THAN THAT Easton Corbin @ full-length album, @m
C.CHAMBERLAIN {D.FOYTHRESS, R LFEEK W VARBLE) @ MERCURY NASHVILLE “Thank Me Later,”
TEMPORARY HOME Carrie Underwood 45 whichis scheduled @
IGHT {C.UNDERWOOD.L LAIRD,Z MALDY} © 19/ARISTA NASHVILLE 'ﬂ’ r!lu;e l]hh ,
WAY 20 RIDE Zac Brown Band 45 1 0 75
K.STEGALL,Z BROWN (2.650WN W.OURRETTE) © HOME GROWN/ATLANTIC/BIGGER PICTURE hv
WHATCHA SAY Jason Derulo gy 4
J.ROTEM {4 ROTEM X ANDERSON, J.DESRDULEAUX | HEAP) OO BELUGA HEIGHTSWARKER BROS BETWEEN THE BULLETS
ON TO THE NEXT ONE Jay-Z + Swizz Bealz 3
SWIIT BEATY [5.C CARTER K DEAN G AUSE X DERDSNAY.J CHATON| OO oL kAT
TWO IS BETTER THAN ONE Boys Like Girls Featuring Tayloc Swilt 48
3 HOWES (M JOHNSON] COLUMBIA
WHY DON'T WE JUST DANCE Josh Turner 3
FROGERS {J BEAVERS ) S ON,D BROWN) @ MCA NASHVILLE 5
NATURALLY Selena Gomez & The Scene 28
AARMATO TJAMES (A ARMATO,TJAMES D KARADBLY) @ HOLLYWDOO
HALFWAY GONE Lifehouse 50
J.COLE LIFEHOUSE (J.WADE J.COLE X.RUDOLF, 4 KASHER) @ SEFFENNTERSCOPE
TRV SLEEPING WITH A BROKEN HEART Alicia Keys 27
BHASKER (4 HASKER. A KEYS PREVNDLDS) @ MBKUANG
ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em
KE {J.L JONNSON,0.WAYX.EAQNDU.C.ARCED) @ MMINUSIC UNETZONE 4INTERSCOPE
HARD Rihanna Featuring Jeezy N
C.STEWART.TNASH (TNASH.C.A STEWARTR.FENTY.) W IENKINS) © SRPIDEF JAWIDIMG
SEX THERAPY Robin Thicke 5

SULIW A DORIT SALCE HIHCKE £ SEANJSONES POURGON HMENER S GOTTLER GLICK WEDLD] @ STAR TRAKSNTERSCOR
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ARPLAY
MONITORED BY

niclsen

TITLE Artist
PAGDUCER {SONGWRITER) IMPAINT / PAOMOTION LAREL

EVERYTHING TO ME Momca
MELLIDTT.LAMB (M ELLIOTT.C LAMB.J SULLIVAN.F BASKETT.C MCDDNALD.J 0. WILLIAMS}

WHEN | LOOK AT YOU Mllay Cyrus
J SHANKS {J M.SHANKS H LINDSEY] © HOLLYWODD

LEMONADE Gucci Mane
5.CRAWFORD (R, DAVIS,S CRAWFOAD,J.H KAYLAN, M VOLMAN] © BAICK SQUAD/ASYLUMWARKER BROS.

TIL SUMMER COMES AROUND
D058 e

Keith Urban

© CAPTOL NASHVILLE

Mary J. Blige

@ MATARRCHGEFFBUINTERSCOPE

K URBAN]

I AM

STARGATE (M.J BUGE M5 EAIKSEN. TE HEAMANSEN L AUSTINE DEAN M BEITE]

THAT'S HOW COUNTRY BOYS ROLL

C.CHAMBERLAIN.S CURRINGTON (B CURRINGTON, D.BAVIDSON,8 JONES)

Billy Currington
@ MERCURY NASHVILLE

STEADY MOBBIN'
KANE (D.CARTER,D.JOHNSON,R.DAVIS)

Young Money Featuring Gucci Mane
CASH MONEY/UNIWERSAL MOTOWN

NEIGHBORS KNOW MY NAME

Trey Songz
TTAYLOR,PHAYES L MCEEE (TNEVEASON.TTAYLDR PHAYES) 3

@ S0MG BOOK/ATLANTIC

| LIL FREAK
) EWILLIAMS POLOW DA DON {J JONES,E WILLIAMS,E.DEAN. U AAYMOND IV.0 MARAJS WONDER}

Usher Featuring Nicki Mina|
@ LAFACE/ULS

SOLO lyaz

JEOTEM (15408 G, DESROULEAIX JHARRISONL . LIATENY @ TIME 15 MOKEYY MOGNTSRIPRSE

RIDIN’ SOLO Jason Derulo
JAQTEM {J.DESROULEAUX. J ROTEM) @ BELUGA HEIGHTS WARNER SRUS.

IT KILLS ME Melanie Fiona

JFENIXA MARTIN (A MAATIN,R LITTLEJOHN, JR..L CARR,E SHULMAN] @ SROUUNIVERSAL MOTOWN

| IF YOU ONLY KNEW Shinedown @

R.CAVALLD {B.SMITH,D BASSETT) @ ATLANTIC
THE TRUTH Jason Aldean
M KNDX {8 JAMES A MONROE) @ BAOKEN BOW
UNSTOPPABLE Rascal Flatts
D HUFFRASCAL FLATTS (J.DEMARCUS H LINDSEY.J TSLATER) ® LYRIC STREET
ALICE Avril Lavigne

8 WALKER (4 LAVIGNE) ® fcamva
SOMEDAY Rob Thomas

M.SERLETIC |R THOMAS M SERLETIC.S. CARTER)
DROP THE WORLD

N CASHESU

© EMALEMATLANTIC

Lil Wayne Featuring Eminem

B3, BCAR M STIANGES HLLIS) @ CASH MINER INWVERSAL WOTOMN

TER.A WOODARD.

AIN'T BACK YET
B.UANNOK K CHESNEY (C.WISEMAN G TOMPKINS)
GIMMIE THAT GIRL

Kenny Chesney
®@ 3N

MWRIGHT (RAKINS,D.DAVIDSON, 8 HAYSLIP,
OLET'SDO IT Waka Flocka Flame

| TAY BEATZ,0.WINTEAS (J MALPHURS) @ BAICK SAUAD/ASYLUMWARNER BROS.
FEARLESS Taylor Swift g
X.CHAPMAN. TSWIT (TSWIFT.LROSE H.LINDSEY) @ BIG MACHINE
JUST BREATHE Pearl Jam
8.0°3RIEN (EVEODER] @ MONKEYWRENCH
SOLDIER OF LOVE Sade
SADEM.PELA {5 ADU.A MALE.S MATTHEWMAN.PS.DENMAN) @0 i

BULLETPROOF
BLANGMAID,E.JACKSDY (E JACKSON.B LANGMAID)

Roux

La
OO BI5 LIFE/POLYDOR/CHEARYTREEINTERSCOPE

WOMEN LIE, MEN LIE
B.YOUNS (¥ MINMS,B.YOLNG.D.CARTER)

Yo Gotti Featuring Lil Wayne
© WEVITASLE/POLO GROUNDS'VRME

- AMERICAN SATURDAY NIGHT

Brad Paisley

FAQGERS [B.PAISLEY.A GDALEY K LOVELACE] © ARISTA NASHVILLE

HISTORY IN THE MAKING
FAQGERS (0 SUCKER FROGERS C.MALS|

Darius Rucker
© CAMTOL NASHVILLE

THE MAN | WANT TO BE Chris Young

1 5TROUD [B.JAMES, T WICHOLS) © RCA NASHVILLE
HELL ON THE HEART Eric Church
1.JOYCE (£ CHURCH,D.RUTTAN.J SPILLMAN) © CAPITOL NASHWILLE
BACKWOODS Justin Moore
| _J STOVER {J MDORE,J PAULIN, 4§ STOVER) ® VALOBY
SHOTS LMFAO Featuring Lii Jon
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Belong Together” at the head of the Sept. 17, 2005, chart.
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RIHANNA RULES WITH ‘RUDF’

Rihanna claims her sixth Billboard Hot 100 No. 1 (and fifth as a lead artist) as
“Rude Boy” rises 4-1. She most recently topped the list as a featured vocalist on

T.I.’s “Live Your Life” in 2008, the same year she scored with two of her own No.
1s (“Take a Bow," “Disturbia”). Her first leaders came with “SOS” (2006) and “Um-
brella” (2007). With “Rude Boy” knocking Taio Cruz's “Break Your Heart” out of
the top slot (1-3), Island Def Jam Music Group posts back-to-back Hot 100 No. 1s
for the first time since Kanye West's “Gold Digger” replaced Mariah Carey's “We

—Silvio Pietroluongo

Data for week of MARCH 27, 2010 |
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compliled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

OREATEST|
GAINER

PACE
SETTER'

Where included, this award indicates the title
with the chart's largest unit increase.

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Biliboard 200
CITUM and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projectad from wholesale prices. [ after price indicates album
only available on DualDisc. CO/OVD after price indicates CD/OVD
combo only available. B DualDisc available. ® CD/DVD combo
avallable. * indicates vinyl LP is available, Pricing and vinyl LP avaé-
ability are not included on all charts. EX after catalog number indi-
cates title Is exclusive to one account or has limited distribution.

SONG CHARTS

Seo logends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS
Hot 100 Airplay, Rock Songs, Hot Country Songs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a national sample of data supplied by Nielsen
Broadcast Data Systems. Charts are ranked by number of gross
by exact times of air-

play with Arbitron listener data. Mainstream Top 40, Adult
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult REB,
Hot Christian AC Sangs, Hot Gospel Songs, Hot Dance Alrplay,
and Smooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the pravious week, regardioss of chart movement.

Where included, this award indicates the title
GAINER with the chart's largest airplay increase,
RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultanecusly after 20 weeks on the Billboard
Hot 100 and if ranking below No. 50, Songs are removed from
Hot R&8/Hip-Hop Songs after 20 weeks if ranking below No.
50. Songs are removed from Hot Country Songs after 20 weeks
if ranking below No. 10 in detections or audience, provided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardless of total chart weeks. Songs are
removed from Mainstream Top 40, Rock Songs, Mainstream
R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks If ranking below No. 20. Descending
songs are removed from Adult Contemporary, Adult Top 40
and Adult R&B after 20 weeks if ranking below No. 15, after 26
weeks if ranking below No. 10, or after 52 weeks If ranking
below No. 5. Descending songs are removed from the
Alternative, Triple A, Active Rock, Heritage Rock, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15.

CONFIGURATIONS

@ CD single ilable. @ Digital D: D DVD
DOWN single available. @ Vinyl ingl lable. @ Vinyl single
JAY SEAN FEAT LIL WWIYNE [OASH MONEY UNVERSH. RERUBLL) lable. © CD gl 1 are not
HARD included on all singles charts.
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HOT DANCE CLUB SONGS
from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

This award indicates the titie, cumently beiow the top 20 and cn
the chart the week before, with the largest increase in points.

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
nat shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum). { RIAA certification
for net shipment of 10 million units {Diamond). Numeral within
Platinum or Diamond symbol indicates album's multi-platinum
level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. O Certification for net shipments of
100,000 units (Oro). L1 Certification of 200,000 units (Platino).

% Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold).

W RIAA certification for 1 millon pald downloads (Platinum).
Numeral within péatinum symbol indicates song’s multiplatinum level
O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for
video singles. O RIAA gold certification for net shipment of
50,000 units for shortform or langform videos. Bl RIAA platinum
certification for net shipment of 50,000 units for video singles,
TIRIAA platinum certification for sales of 100,000 units for
shortform or longform videos. Numeral within platinum symbol
indicates song’s multiplatinum level,

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 mil-
fon In sakes at suggested retail price. M RIAA platinum certification
for sales of 100,000 units or $2 million in sales at suggested rotal
price. O IRMA gold certification for a minimum sale of 125,000 units
or a dollar volume of $9 million at retad for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail
for non-theatrical titles. T IRMA platinum certification for a minkmum
sale of 250,000 units or a dollar volume of $18 millicn at retail for
theatrically released programs, and of at least 50,000 units and $2
million at suggested retail for non-theatrical titles.
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Lady Antebellum ifts 2-1 on Adult Top 40 with “Need You Now.” The
sony is just the second former Hot Country Songs No. 1 to fead Adult
Top 40, following Faith Hill’s “Breathe™ in 2000.

On Hot 100 Airplay, the ballad bounds 4-1, making Lady A the first
country group to top the chart since it began incorporating Nielsen
BOS-monitored data in 1990. The trio is just the second country act to
cap the survey, following Taylor Swift, who led with “You Belong With
Me” last year.

The suceess of “Need You
Now™ is not lost on the group’s
members, who tell Billboard
that the appeal of the song has
surpassed their expectations.

“We could have never even
imagined the acceptance we've
had for ‘Need You Now' and are
overcome by the fact that it's
reaching so many people in so
many different places and
walks of life.

“We're pinching ourselves.
This is too surreal.”

LADY
ANTEBELEUM
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Previewing its first album since 1998,
Hole arrives on Rock Songs at No. 42 and
Alternative (viewable in full at bill-
board.biz/charts) at No. 26 with “Skinny
Little Bitch.” The band releases its fourth
studio set, “Nobody's Daughter,” April 27.
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BETWEEN THE BULLETS

SHELTON’S SIXTH NO. 1

Up 1.2 million impres-
sions, Blake Shelton’s
“Hillbilly Bone” becomes
his sixth No. 1 and firstin
more than a year on Hot
Country Songs. He most
recently topped the chart
when “She Wouldn't Be Gone” spent two weeks at No. 1in
January and February 2009—also the last time Warner
Music Nashville topped the list. “Bone” is the first ap-
pearance at No. 1 in almost two years for its featured artist
Trace Adkins, who landed his third No. 1 with “You're
Gonna Miss This" in April 2008, —Wade Jessen
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Erykah Badu takes the Greatest Gainer
trophy on Adult R&B as “Window Seal”
tises 11-9. The track is her ninth top 10 and
the lead single from new album “New
Amerykah Part Two: Return of the Ankh,”
due March 30.
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'BETWEEN THE BULLETS

TALES OF THE TOP 10

Four artists ascend to the top 10 of Mainstream R&B/Hip-Hop.
Trey Songz leads the new entries as “Neighbors Know My
Name” (12-6) becomes his sixth consecutive trip to the region.
Among his string of current top 10s, “Successful” and “I Invent-
ed Sex” spent a collective nine weeks at No. 1. Monica's “Every-
thing to Me” sprints 13-7 to land her 12th top 10, tying Janet
Jackson for the fifth-most among women. Meanwhile, Warner
Bros. scores its first pair of concurrent top 10s since Oct. 8,
1994, with Waka Flocka Flame’s “O Let’s Do It” {No. 8) and Guc-
¢i Mane’s “Lemonade” (No. 10). Waka has already reached the
upper tier at Hot Rap Songs (No. 7) and nears that territory on
Hot R&B/Hip-Hop Songs (No. 12). Mane posts his fifth top 10
at Mainstream R&B/Hip-Hop. —Raphael George
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Timbaland celebrates a trio of chart-toppers as “Say Something” featuring
Drake strolls 2-1 on both Hot R&B/Hip-Hop Songs and Hot Rap Songs
while earning its fourth frame atop Mainstream R&B/Hip-Hop Airplay.
“Say” is the first No. 1 for Timbo as a performer on R&B/Hip-Hop Songs
and Hot Rap Songs. His previous high on the former list was the No. 4-
5 EBLR?WSN.E:.RB.RAE (€.BRAE) corons Bagm:m . peaking “Up Jumps the Boogie” with former partner Magoo in 1997. On

?ﬁ?ﬁﬂmw (AS A STOMART L FENTY i R‘ha""ﬂ;:;:%f{'r"ﬂ ‘.‘kﬂt_"zz_.. the lattef', h::j top]?ed out at No. 9Aas a guest on “Ryde or Die, Chick” by the Lox in 2000. Meanwhile, Drake
E.. "1 GO SHORTY GO Travis Porter .. earns his third trip to the summit of each chart. —Raphael George
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With the Greatest Gainer nod (up 10%), Passion claims its first No. 1and biggest GOD GAVE ME YOU LIVING ON THE TOP :
lead track from Marvin Sapp’s “This Is Me” salles week on Top Christian Albums, as ;:!E‘:: ; LA U;: DEWAYHE WO0OS QLT WATERNERITYALG

album reclaims No. 1 on Hot Gospel Songs
after stepping aside last issue for Eamest
Pugh’s “Rain on Us™ (No. 2). Album takes an
early bow on Top Gospel Albuns at No. 22
and s expected to top the list next issue.

“Passion: Awakening™ opens with 25,000
copies, with an iTunes promotion pushing
digital sales of 9,000 copies. Passion sets
are recorded live at similarly titled worship
conferences.
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1
i

CELTIC TNUNDER
TAKE ME HOME CELTIC THUNDER 013087/ DECCA

RODRIGO Y GABRIELA

SRR AUBYWDAKS 00B0*/ATO &

7

’ §
Wl EPIK HIGH

SOUNDTRACK

MUSIC OF REUAND: WELOOME HOME ELEVTIN 003 B )
CELTIC THUNDER

ACT TWO CELTIC THUNDER 011806DECCA

THE IRISH TENORS

IRELAND FIAZOR § TIE 83088

CELTIC WOMAN

THE GREATEST JOURNEY. ESSENTIAL ODULECTION MAWTTRY 3414 BLG

BELA FLECK

THROW DOWN YOUR HEART ROUNDER 610634

ALl FARKA TOURE & TOUMANI DIABATE
AU TOUMAM WERLD CHIT! ST WHIER 3

EPILOGUE WOOLIM DIGITAL EX

THE IRISH TENORS i
uew bl [

OF THE RISH TENORS F1 2300

" VARIOUS ARTISTS
PLAYING FOR GG

S0 APDURD THE WOSLD HEAA 31130 8 .
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TITLE
ARTIST (IMPRINT ¢ PROMOTION LABEL)

DILE AL AMOR
(PREMILA LATIN]

MIENTES
AMILA [SONY MUSIC LATIN)
COLGANDO EN TUS MANOS

i MARTA MARNER LATING
TE PIDO PERDON
TITQ EL BAME IENT!
ME ENAMORE DE TI .

(Y MUSIC LATIN)

AL MENOS
LA ORIGINAL BANDA EL LI
LA CALABAZA
LA ARROLLADORA BANDA EL LIMON (0I5
SE ME VA LA VOZ
ALEJANDRQ FERMANDEZ JUNIVERSAL MUSIC LATIND)
SIN EVIDENCIAS
BANDA DISAASL)
CARITA DE ANGEL
UM‘I HHM‘IBH [MENDIETAFDNO'

(FONOVISA}

CHIND ¥ NACHO (MACHETE/UNIVERSAL MUSIC LATING]
SOY TODO TUYO
LOS TUCANES DE TIAIANA |FONOVISA MUSIVISA)
ESTUVE
ALEJANDRO FERMANDEZ [FONOVISA
HASTA ABAJO
DON OMAR (MACHETES
DESCONTROL
DADDY YANKEE (€L CARTELSSONY MUSIS LATIY)
POR AMARTE ASI
AN ISABELLE & CRISTIAN CASTRO JUNNERSAL MUSIC LATINDY
ESA MUCHACHITA
LOS REYES DE ARRANQUE [SONY MUSIC LATIN}
BAD ROMANCE

LATY ANENOMAEHERS
COMANDOS DEL M.P.
| VOZ DE MANDO (LG
DESDE CUANDO
ALEJANDRO SANZ |WARKER LATINA)

NIVERSAL MUSIC LATIND}

IRVTREETERSLORE)

DiDIT ESTA HECHO)
SMAKIRA [EPAC'SONY MUSIC LATIN]

.I EL DOCTORADO
TONY DRZE (PINA)

LA PEINADA
27 ll

CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE |DIS4)
STAND BY ME

PRINCE (TOP STOP]

SEXY CHICK

[AVID GUETTA FEATURING AKON (G RSTRMMERKS AT

0-LSONY M

TIK TOK
KESHA (KEMQSARE/RCARMG

G LATIN)

LOS TIGRES DEL NORTE (FONDVISA

CIELO AZUL, CIELO NUBLADO AKA CIELO NEVADO
|_PESADO (DISAASL)

IMMA BE

THE BLACK EYED PEAS (INTERSCOPE}

AYER LA VI

ANGEL & KNR (MACHETE/UNIVEASAL MUSIC LATING

MI PRINCESA

DAVID BISBAL (VALE/UNIVEASAL MU

MENTIRAS PIADOSAS

ALEJANDAA GUZMAN (CAPITOL LATY

YTU

JULION ALVAREZ Y 54 NORTEND BANDA (DISA'ASL)

-I._AVIDA TUYA'Y MIA
KANY GARCIA (SONY MUSIC LATIX)
DOWN
A SERN FEATUPRRNG LIL WRYNE (CASH NONEY UHAERSAL AERUEC)

ATINO)

&30
] WATAGATAPITUSBERRV

DB

90 MILLAS (90 MILES)

LOS INQUIETOS DEL NORTE (EASLE MUSIC)
BIEN O MAL

JULIETA VENEDAS (SONY MUSIC LATI)
TE AME EN MIS SUENOS
REM & KEN-Y (PINA)

SOY COMO NO soY

DUELD {FONOVISA/MLSIVISA)

MEET ME HALFWAY

- THE BLACK EYED PEAS (INTERSCOPE|
o) BESOS DE AMOR
@ FLEX (CAPITOL LATN)

Jowell & Randy set the record for biggest El Gran Combo de Puerto Rico charges onto

Jump into the top five of Latin Rhythm Airplay the Tropical Airplay chart as “Sin Satsa No

 “Loco™ catapults 27-4 with Greatest Gainer Hay Paraiso™ debuts at No. 10. It's the

honars. The prior mark belonged to Anais highest entry on the list by a group since ends as Lila Downs, Los Tigres

“Los Que Sonlas Cosas,” which coasted 5-5 Aventura opened at No. 9 with “Por Un A T 5 R
inthe Aprl 5, 2006, isste. Sequndo” on the Nor. 22, 2008, chart, making it eligible for the Latin charts.
58 | Goto www.billboard.biz for complete chart data Data for week of MARCH 27, 2010 |

Register now at
www.BillboardLatinConference.com

CHAVANNE %
Y MUSIC LATIN 8187,
AVENTURA
PREMLIM LAY 20
CAMILA
'] € DE AMA! NY M ATIN 59881
BANDA LOS RECODITOS
HSA 121420UNLE
JENNI RIVERA
) !l&! !ggl‘ FQNQ!IE»\ 54298 UM E
MIGUEL BOSE
RDID WAANER LATINA 52272
SELENA
LA LEYENDA EMI LATIN O7508/CAPITOL LATIN
WISIN & YANDEL
LA REV WYMACMETE 012987/
BUNBURY
LAS CONSECUENCIAS CAPITOL LATIN 27784
TITO "EL BAMBIN
EL PATRON SIENTE IUMLE 2
ESPINOZA PAZ =
YO MO CANTO, FERO LO INTENTAMOS A5 DISA T35 1AL &
PESADO 3
DESDE LA CANTINA: VOILUMEN 1 DEA 726550UNLE )
ALEJANDRO FERNANDEZ
SUOWOON LIVERSA MUSK LATID DI FEBUME

e
E<illE
B

OSONY MUSK: LATH

N0 ESIE CIMAN NDCER RS STEUUE ®
5 LOS INQUIETOS DEL NORTE
L0CO5 QESOE AYER CATAPAT DIGITALEY

1 26 LOS TIGRES DEL NORTE
LA GRANJA FONOVISA 354192/UMLE &
19 EL TRONO DE MEXICO

£0NOV] 3151

| 14 ALEJANDRO FERNANDEZ
&) 5 154 354372/UM

BANDAEL RECODO DE CAUZ LZARRAGA
LOS mounnos DEL NORTE i

" _FEBREROD 14 BOMANTICAS CAT, IGITAL EX

15 INTOCABLE

MLE &

-e

QHY MUSI:

5 47 LARRY HERNANDEZ o

ATl

e i
. LARRY HEHNANDEZ [ 19 MARCO ANTONIO SOLIS
EX VY0 DESDE CULACAN UENTIETAFCHIVGA STDSOUIALE &) bl DE MARGO AT FONOMEA 35421
JENCARLOS | a
BUSCAME BULLSEVE 874 §
LOS INQUIETOS DEL NORTE 18
LOGOS DESDE AYER CATAPULT DIGITAL £X
ANA ISABELLE
M SUEND UNIVERSAL MUSIC LATING 013950/UMLE
LOS TIGRES DEL NORTE
LA GRANIA FONOVISA 354192/UMLE &)
EL TRONO DE MEXICO

LOS CUATES DE SINALOA
|_PURD CARTEL SONY MUSIC LATI 63660
53 DON CHETO 1
EL KTME DE USTEDES PLATINQ 8832 E 4

LOS PRIMOS DE DURANGO

MI MEJOR REGALD ASL/DISA 725474 UNLE

LA ORIGINAL BANDA EL LIMON 12
SOV TU MAESTR: 45 ANDS GRACIAS A TL OMIVEA 354312 LMLE

E____ -
ALEJANDHO FEHNANDEZ
TRADICI

ME GUSTA TODO DE T FONOVISA 354384 UMLE

LUIS ENRIQUE
CICLOS TOP STOP 8910 &

DYLAND Y LENNY i e
Y C LATIN 6137
MY WORLD SONY MUSIC LATIN 61371 LUIS ENRIQUE
CICLOS TOP STOP 3810 @
. PRINCE ROYCE h
= PRINGE ROYCE TOP STOP 30020/SONY MUSIC LATIN
HUEY DUNBAR
HUEY DUNBAR IV M5 30021/SONY MUSIC LATIN
HECTOR ACOSTA EL TORITO
‘THE LCTMATE GACH COLLECTVN 10 SCUINERSA. WIS LA et
VARIOUS ARTISTS
30 TROPICALES DE AYER, HOY Y SIEMPRE VINA 610
_ VARIOUS ARTISTS
*_HOT LATIN ARE VOL 1 TOP STOP 300 SONY MUSIC LATN ©
HECTOR ACOSTA
SFPOBIE. & VAT AN DOABLUNESA WEC LG ExcME
" VARIOUS ARTISTS |
| LOVE BACHATA FLANE
OMEGA
EL DUEND DEL FLOW PLANET 901 18/S00Y MUSIC LATN
5 MELINA LEON i
DOS CARAS PEER 8529
VICTOR MANUELLE
YO MISMO KIVAVI 24754'SONY MUSIC LATIN
VARIOUS ARTISTS
| DG PEEATRG L0 M Y LE RN 200 100 4300 ECMOSN MESEUON
VARIOUS ARTISTS
BACHATA DE AMOR VOL. 4 J & N 50343 SONY MUSIC LATH
~ VARIOUS ARTISTS ]
SUPER 1S MEGA HITS ) TE 013149 UMLE
GILBERTO SANTA ROSA
B CABALLERD DE LA SALSA [&5005 50500 | YSONY NUSC
VARIOUS ARTISTS
|4 BACATAS POOEROEAS MOCK & ROLL S0343'S0NY NUSE LATH
VARIOUS ARTISTS
SUPER SALSA 2010 PLANET 20123 S0NY MUSKC LATN
~ VARIOUS ARTISTS
FIESTA LATIMA DEC05 505 3T200E0NY MUSK LN 2
TITO ROJAS
WIOA MUSICAL PRODUCTR

INTOCABLE

LASSIC 500D.1 £0130WSONY MUSIC LATIN
LARRY HERNANDEZ

6 NARCO CORRIDOS MENDIETAFONOVEA ST0XI7ALMLE

/SONY MUSIC LATIN
MARCO ANTONIO SOLIS
NAS DE MARCO ANTONID SOUS FONCHEA S5421BLALE
TERCER CIELO
BT M S SOV 4 B OMS S WL AN

LOS CUATES DE SINALOA
RTEL SONY M ATIN 53480
COSCULLUELA
PRACPE ML DA NTE UNSEITE MR WS UM S
DON CHETO
B KTME DE USTEDES PLATIND 6632
LOS PRIMOS DE DURANGO
Wi MEJOR REGALD ASLDISA 721474/ UMLE
LA ORIGINAL BANDA EL LIMON
mmmumnw&x

\ LA ARROLLADORA BANDA EL LIMON
‘SERIE DINAANTE: 30 SUPER BTOS DIS4 721361 UVLE
TONY DIZE

ANELOZA G LA CALLE RPOTED 94 1001 SOV WS LTES

PAQUITA LA DEL BAHRIO
20-20 MUSART 4260/ BALBOA

PATRULLA 81

ONY MUSK LATN

LOS BUKIS I

SERE DIAMANTE: 30 SUPER EXTTOS FONDVEA 34218UMLE !

mm VARIOUS ARTISTS
ER2A CHILE NATIDNAL DIGITAL EX

7 45 KINTO SoL

15 DY PAYBACK GARCIA

MRELAY
MONITORED BY

niclsen

AHTIST
TITLE (IMPRINT / DISTRIBUTING LASEL)

A
14 ALEJANDRO FERNANDEZ
2, . |

15 THALIA
[l NY MUSIC LT 91
18 JENCARLOS
BUSCAME BULLSEVE 8974 =
5 ANA ISABELLE

LATING 01 3960UML

% TERCER CIELO
_GNTOmA

MRS I Eput:

51 MARISELA ‘
20 EXITOS BIMORTALES IM 5614
LUIS FONSI

LU PALASRAS DEL SLENCI0 LONVERSAL MUISIC LA ULE &5 ad

45 LAURA PAUSINI i
PRIMAVERA ANTICIPADA WARNER LATINA 516627

DRACO
16 MU P40

V0N 50990 SONY MUSIC LT

2 FEDRO |
BESOS EXCESOS VAANER LATIN, 50 L
23 JUAN GABRIEL
WS CANCINES, WS AMGTS (5005 125 SONY WUSE LA
14 ALEJANDRO FERNANDEZ
DI NUNDOS LNIERSAL YL LATHOFONDVER 35
52 LA QUINTA ESTACION
SIN FRENOS SDNY MUSIC LATIN 44947
DAVID BISBAL [
54 MRAR ATRAS VAL EANAEREAL VUG LATRD DI34G1UALE @ &
5 CARLOS
DE MI PUROD Y LETRA VAN

LATINA 521765

3
DYLAND Y LENNY
MY WORLD SONY MUSIC LATIN 51371

| COSCULLUELA

7 TONY DIZE
LA MELONIA DE LA CALLE [UPOATED] A U1 SO MSC LAY
17 TITO “EL BAMBINO®
£ FATROM LAVICTORA SENTE LAASRSA, WAISE LATM) B2 LBAE
60 VARIOUS ARTISTS
LATIN URBAN KINGZ MACHETE §12315/UMLE
go MAKANO
TE AMO PANAMAMACHETE 480631/UMLE
DON OMAR
ADON MACHETE 012867/ UMLE
17 MAKANO
& SUPER HITS (EP) MACHETE 460036/ UNLE |
FLEX [
LA EVOLUCION RONANTIC STYLE CAPTTOL LATI 67017 8
ALEXIS & FIDO
DOWN TO EARTH SONY MUSIC LATIN 43561
CALLE 13
106 DE JTRAS VIENEN CONVIGO WORTE J6601SONY MUSIC LAT T
WISIN & YANDEL
EL DUO DE LA HESTORIA FRESH 1 136ASONY MUSKC LATH

ouNASCan, ing, A

4
a
L
3
=
=
&
H

50

40

S_CARCEL DE SUENOS VIRUS/MACHETE 012717 UMLE ‘,

DJ NESTY
7 WG Y YRNDEL PRESEITRN LA VENTE MESTRA WIANC £TE 0127300 5 D
FRANCO EL GORILA [
10 THE VY IACHET]

ALMAS VIAUS 9472
TEMPO

FAEE TEWPO B2100/S0NY MUSE LATN

RIBAEAN 84806/CAPTOL LATIV

PATRULLA
SINTI NO VIVE DISA 721404/LMLE
LUIS FONSI
ALABAS DE. SLENCEO LAVERSAL MUSC LATR 01 181ARLE @ S
LOS TEMERARIOS
‘SERIE DIAMANTE: 30 SUPER EXITOS D154 721 317 UMLE
VARIOUS ARTISTS
30 TROPICALES O AYER, HOY Y SEMPRE VINA 610

ST. PATTY’S EN ESPANOL

of “San Patricio” (14,000 copies),

Grammy Award-winning Irish music group the Chieftains debut atop
both Top Latin Albums and Regional Mexican Albums with the release

the Chieftains are a world music act, the majority of this release is in
Spanish and features collaborations with such regional Mexican leg-

9 Latin po
explanat

cnal Mexican,

which features Ry Cooder. Although

del Norte and Los Folkloristas, thus
—Rauly Ramirez

HOT LATIN SONGS:
TOP LATIN ALBUMS:
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Hits of the Vot is compied at Bilboard/London, RE
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ALBUMS

{HARSHIN/SOUNDSCAN JAPAN/
PLANTECH) MARCH 16, 2010

w YUKI
1 wew URESHIKUTTE DAKMUYO (CD.DVD LTD ED) EPIC

L'ARC EN CIEL
QUADRINITY - MEMBERS BEST SELECTIONS KIDON

- s KEN YOKOYAMA
3 wew FOUR P22 DF DEATH
ICONIQ
CHANGE MYSELF (CO/DVD) AVEX TRAX
FUNKY MONKEY BABYS

FUNKY MOKKEY BABYS BEST DREAM
SHOTA SHIMIZU
JOURMEY (CD + OVD LTD EDITION) 5ONY MUSIC

& 4

3L UNITED KINGDOM

ALBUMS

(THE OFFICIAL

UK CHARTS €0,) MARCH 14, 2010

BOYZONE
1 wEw BAOTHER POLYDOR

GOR

-. PUS'"C Iﬂﬂl PARLOPHONE
ALICIA KEYS
THE ELEMENT OF FREEDOM MBK/J

AMY MACDONALD
A CURIOUS THING MERCURY

LADY GAGA
THE FAME STREAMUNE KDMUNVE CHERRYTREE WTERSLOPE

MICHAEL BUBLE
CRAZY LOVE ' 43/REPRISE

7 3 TOKYOJIHEN PAOLO NUTI
SPORTS EMI SUNNY SIDE UP "U\TIC
SHOTA SHIMIZU FLORENCE + THE MACHINE
JOURNEY SONY MUSIC LUNGS ISLAKD

g § LaDvGaGa SOUNDTRACK
< HIWTRGH REETHE MIGK SEAGN O WL | RAEMTETH CENTIR FEX T DL ER.

-! W-INDS OCR - ANDREW LLOYD WEBBER
ANOTHER WORLD (CD/DVD) AVEX TRAX LOVE NEVER DIES REALLY USEFUL

E=

§ FRANCE

ALBUMS

(SNEPFOPTITE-LIVE)  MARCH 16, 2010

LES ENFOIRES
LES BNFORRES LA CFISE BE NERFR LES FESTWJRANTS 26 COFLR

GORILLAZ
PLASTIC BEACH PAALOPHONE

COEUR DE PIRATE
COEUR DE PIRATE BARCLAY

SADE
SOLDIER OF LOVE EPIC
THE BLACK EYED PEAS
THE EN.D INTERSCOPE
JIMI HENDRIX
VALLEYS OF NEPTUNE LEGACY/COLUMBIA
- LADY GAGA
‘THE FANE STREAMLINE KOMUVE CHERRYTREE WTERSO0PE

MICHAEL JACKSON

MICHAEL JACKSON'S THES 15 IT AJLEPIC
MARC LAVOINE

VOLUME 10 MERCURY

MUSE
THE RESISTANCE ASE/HELILM AWARKER

§ mAwy

ALBUMS

{FIMIGFK)

MIGUEL BOSC

CARDIO [HO

JOAN MANUEL SERRAT

HIJ0 DE LA LUZ Y DE LA SOMBRA S04V MUSIC
BUSTAMANTE

A CONTRACORRIENTE VALE

FONDO FLAMENCO

PAREN EL MUSIDO, OUE ME BASO SENADOR
ESTOPA

X ANNIVERSARIVM SONY MUSIC

ENRIQUE BUNBURY
LAS CONSECUENCIAS EMI
MIGUEL POVEDA
COPLAS DEL QUERER LNIVERSAL

MOJINOS ESCOZIOS
LA LEYENDA DE LOS HOMERES NAS GUARDS... DRO

MARCH 12, 2010

SHAKIRA
LOBA SONY MUSIC LATINEPIC

THE BLACK EYED PEAS
THE EN.D INTERSCOPE

=}~ SWEDEN

SINGLES

16LF)
THIS IS MY LIFE
ANNA BERGENDAML Mal

MANBOY
ERIC SAADE AOXY/NURDISK FILM

YOU'RE OUT OF MY LIFE
DARIN V&L

KOM
TIMOTEL! LIONHEART

KEEP ON WALKING
SALEM AL FAKIR CAPITOL

THE PLAYTONES
ROCK'N ROLL DANCE PARTY LIONHEAAT

SADE

SOLDIER OF LOVE EPIC

THE BASEBALLS

STRIKE) WARNER

LADY GAGA

THE FANE NONSTER 5TFEAVUSE VTNV OHERT TREEWTERSUOE
JOHNNY CASH

AMERARVE AT NO GRAVE ANERCANTCGT HGHWAY

Data for week of MARCH 27, 2010 |

@ cANADA

wd

(NIELSEN BDS/SOUNDSCAN)  MARCH 27, 2010
LADY ANTEBELLUM

1 1 - NEED YOU NOW CAPITOL SASHVILLE/EMI
JIIII MENDR X
NEFTUSE £ 30T HENDAIAL EGRCSONY WLKE
GORILLAZ
3 hew PLASTIC BEACH PARLOPHONE/EM1
BOBBY BAZINI
BETTER IN TINE MUNGD PARK

5 4 ~ K.D.LANG
RECOLLECTION NONESUCHWARNER

e

DY GAGA
HERMESTREULIE HOLNE DB RTREMTREENNRIL
7 3

VARIOUS ARTISTS
L F

NOW! 15 LNIVERSAL
ESHA
ANIMAL KEMOSABE/RCA/SONY MUSIC
9 7 THE BLACK EYED PEAS
THE EN.D. INTERSCOPE/UNIVERSAL

B
==

E
SOLDIER OF LOVE EPIC/SONY MUSIC

SPAIN

ALBUMS

(PROMUSICAE/MEDIA)

GORILLAZ
PLASTIC BEACH CAPITOL

MUMFORD & SONS
SIGH NO MORE I5LAND

K.D. LANG
RECOLLECTION KONESUCH

JASON DERULO
JASON DERULD BELUGA HEIGHTSWAANER BROS.

§ 3 SUSANBOYLE
& | DREAMED A DREAM SYCO
LADY GAGA
THEFARE MORSTER S RENALIEADALNE (HEFRVRIEACRECCHE
7 7 DAVID GUETTA

E
ONE LOVE SUMVIRSIN

TAYLOR SWIFT
9 8

FEARLESS 351G MACHINE
T

MARCH 17, 2010

MICHAEL BUBLE
CRAZY LOVE 1 43/REFAISE

THE BLACK EYED PEAS
THE EN.D INTERSCOPE

SINGLES

(IRMA/CHART TRACK)
1 2 UNDER PRESSURE (ICE ICE BABY)

MARCH 12, 2010

_ _JEDWARD FT. VANILLA ICE SONY MUSIC

GAVE IT ALL AWAY
BOYZONE POLYDOA

RUDE BOY

RIHANNA SPIDEF AN

IF WE EVER MEET AGAIN
PERAY 1 HGSETANDNTE

TUEALSD FT RATY

IN MY HEAD
JASON DERULD BELUGA HEIGHTSWARNER BROS.

BOYZONE
BAOTHER POLYDOR

SOUNDTRACK
LEE THE MISE SEADIM DR WL MEVTETH CENTIRY FOX Th 00 ER

PAOLO NUTII

SUNNY SIDE UP AVLMTI"
GORILLAZ

PLASTIC BEACH PARLOPHONE
MICHAEL BUBLE
CRAZY LOVE 1 43REPAISE

For chart reprints call 646.654.4633

< GERMANY

ALBUMS

& MEDIA CONTROL)

UNHEILIG
GROSSE FREIHEIT INTERSTAR FANSATION

MARCH 186, 2010

PETER MAFFAY
TATTOOS (40 JAHRE MAFFAY) SONY MUSIC

GORILLAZ
PLASTIC BEACH PARLOFHONE

AIRBOURNE
N0 OUTS NO BLORY ROACAUNNER

JOHNNY CASH

6 3 AERCANGST HEHIAY
SADE
SOLDIER OF LOVE FIC
ICH + ICH

7 " GUTE REISE DOMESTIC POP

-. DIE ATZEN, FRAUENARZT & MANNY MARC

ATZEN MUSIK VOL. 2 ATZENXONTOR
ADORO

s 14 FUER IMMER UND DICH UNIVERSAL

LADY GAGA
THE FANE STREANMUNE WKLV CHERRTREE NTERSCOPE

ALBUMS

ARIRY
MARCO MENGONI
RE MATTO RLA

MARCH 14, 2010

MALIKA AYANE
BROVIGLI SUGAA

VALERIO SCANI

u
PER TUTTE LE VOLTE CHE CAPITOL
-. MICHAEL JACKSON
MCHAEL JACKSONS THIS IS 1T ML EPIC
NOEM
5|15 N0 i peuss coLuou
JiIMI HENDRIX
VALLEYS OF NEPTUNE LEGACY/COLLMSIA
MARIO BIONDI
¥ 17 IF TATTICA
ol
SOLDIER OF LOVE EPIC

9 7 ALESSANDRA AMOROSO
SENZA NUVOLE EPIC

B
=

HEART SUBAR

EUROPEAN
HOT 100 SINGLES

{65 GLOBAL MEDIABILLBOARD)  MARCH 17, 2010
TIK TOK

KESHA KEMDSASEACA

ALORS ON DANSE

STROMAE VERTIGOMOSAERT

: IE
&=

RUDE BOY
S RIKANNA SRPDEF JAM

BABY
RSN BERER F1UDAGRS 54005 VDD S SLAND
8 3 BAD ROMANCE
LAY OAA STREAVUINE VDM NE DHERRYTREE WTERS0PE
MEMORIES
DAVIO GUETTA FT. K10 GUBI GUMVIRGIN
7 7 PASS OUT
TINIE TEMPAH PARLOPHONE
POUR UN INFIDELE
COEUR DE PIRATE BARCLAY
OIS FIREFLIES
OWL CITY UNIVEASAL AEPLBLIC

DINGUE, DINGUE, DINGUE
CHRISTOPHE MAE WARNER

1 '5 REPLAY
TYAZ TIVE 15 MONEY/BELLGA HEIGHTS/REPAISE

-. FIGHT FOR THIS LOVE

CHERYL COLE FASCINATIONPOLYDDA
10 IF WE EVER MEET AGAI

13 IN
TINBALAD FT KARY PERRY WDSLEV SLACKER [UND WTEAS00FE

GEBOREN UM ZU LEBEN
URHEILIG INTEASTAR/FANSATION
MEET ME HALFWAY

THE BLACK EYED PEAS INTERSCOPE

(NIELSEN SOUNDSCAN
INTERNATIONAL) MARCH 27, 2010
RUDE BOY
RIHANNA SRP/DEF JAM
PASS OUT
TINE TEMPAK
BABY
SOOIV RFNOND RN SUN)
IN MY HEAD
JASON DERULD BELUGA HEIGHTS WARNER BROS.
e SATELLITE
5 NEW by wevem CANDAUT UNIVERSAL

FIREFLIES
OWL CITY UNIVERSAL REPUBLIC
7 7 STARRYEYED

ELLE GOULDING POLYDOR

TIK TOK
KESHA KEMOSABE'RCA

9. g IF WE EVER MEET AGAIN
TY PERRY VOSLEVSLCCEAUM DINTERSL0PE
TELEPHONE
LABY GAGA P BENOCE STREAMLAE SN WECEPRVTREE NTEREL(PE

41 g EMPIRE STATE OF MIND (PART Il BROKEN DOWN
ALICWA KEYS M3K/J

REPLAY
IYAZ TIME IS MONEY/BELUGA HEIGHTSMEPRISE

ALORS ON DANSE
13 15 STROMAE WE ARE MUSIC
- BAD ROMANCE
LAY GAGA STREANLNE «DHLI
FIGHT FOR THIS LOVE
16 13 CHERYL COLE POLYDDA

STARRY EYED
ELLIE GOULDING FOLYDOR

IN MY HEAD
JASON DERULD BELLIGA HEISHTSWARNER BRDS

DONT TELL ME THAT IT'S OVER
AMY MAGDORALD MERCURY

WHATCHA SAY
JASON DERULD BELLIGA HEISHTS/WARNER BR0S.

EMPIRE STATE OF MIND (PART 2)
ALICIA KEYS MEK/J

EURO DIGITAL
SONGS SPOTLIGHT

{NIELSEN SOURDSCAN
MARCH 27, 2010

<> BRAZIL
ALBUMS

(APBO/NIELSEN)

4 i SOUNDTRACK
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Five months after Boyzone
member Stephen Gately’s death,
the vocal group (now a quartet)
debuts at No. 1 on the UK.
Albums chart with its new set.
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PUBLISHING: Memory Lane Music/Scion Music Group
promotes Heather Trussell to VP of licensing. She was
licensing manager.

TOURING: New York-based independent concert promo-
tion company the Bowery Presents taps Josh Bhatti to head
its newly opened Boston office. He booked performances
for local universities and private events and was a partner at
Boston-based concert production/live event company
Developing Artist Booking.

Facility management company VenueWorks names Jon
Elbaum executive director of the Burnsville (Minn.) Perform-
ing Arts Center. He was GM at the Bridge View Center in
Ottumwa, lowa.

l

RADIO: The Country Radio Broadcasters board of directors
appoints Bill Mayne executive director, effective April 1. He’s
the owner of Nashville-based private entertainment consul-
tancy Mayne Street Consulting.

BRANDING: Music branding agency DMI Music & Media
Solutions names Robert Gandara executive VP/CFO. He was
CFO at Ripple Networks.

RELATED FIELDS: SESAC promotes Jamie Dominguez
to director of writer/publisher relations. She was asso-
ciate director.

Liz Rosenberg Media names Karen Moss senior VP and
Nadia All manager. Moss was VP of publicity at Warner
Bros. Records, and Ali was Rosenberg’s assistant at Warner
Bros. Records.

The Country Music Hall of Fame and Museum in Nashville
promotes David Roark to facilities director and Jeremy Rush
to media relations manager. Roark was manager, and Rush
was coordinator.

—Edited by Mitchell Peters

WORKS

HOPE SINGS PROMOTES MICROFINANCE
THROUGH SONG

A little more than a year ago, Hope Sings founder Beth Blatt
was sitting on a beach in Baja California, Mexico, pondering
her next career move as a musical theater writer. The following
week, she overheard friends ata party discussing how they had
used the Web site of Kiva—an organization that helps people
lend money to others living in impoverished countries—to help
awoman in Africa who needed funding for a new business.

“I thought, “‘Wouldn’t that be great if we could tell those sto-
ries in song to inspire other people to action in the world? *
Blatt says. So, she created Hope Sings (HopeSings.net).

The first single from the organization was “La Esperanza
Canta,” written by Colombian singer/songwriter Marta Gomez
and released last December to digital retailers. Blatt explains
that Hope Sings’ purpose is to use the power of music and

story to raise awareness of how small loans can change lives
in huge ways, as well as raise funds for microfinance organi-
zations to help fund more loans. Net revenue will be donated
to such microfinance institutions as Kiva and ACCION.
Blattintends to release one song per month on HopeSings.net,

then base a promotional event around the track. By the end of

2010, she hopes to compile those songs for an album release.
For now, Hope Sings is focusing on women in Latin America,
but plans to expand into other countries.  —Mitchell Peters

LS DE TRACK]
STAIND’S LEWIS PREPS SOLO SET

2

2010 BMI LATIN AWARDS

BMI held its 17th annual Latin Awards March 4 at Las Vegas®
Bellagio Hotel to celebrate the authors and publishers of BMI's
most-played Latin songs on U.S. TV and radio. "Te Presumo.”
written by Hussein Barreras and published by LGA Music
Publishing, won song of the year. Both Espinoza Paz and Editora
Arpa Musical pulled a hat trick by winning songwriter and
publisher of the year, respectively, for a third consecutive time.
Artist/hurmanitarian Juanes received the BM| President's Award
PROTOS: LESTER COHEN

o Singer/songwnter and actress Ximena Sarifiana and 2006
BMI Latin Icon Juan Luls Guerra (right) performed with
Juanes at the event

e From left: BMI VP of Latin music Delia Orjuela; Alfonso
Lizarraga, LGA Music Publishing owner and a member of
Banda el Recodo; LGA Music Publishing creative director Martin
Castro; and BMI president/CEO Del Bryant

The ceremony Included the presentation of the BMI

Foundation's peermusic Latin scholarship. City College of
New York student Samuel Genao won the seventh annual
endowment of $5,000 for his song "Amor Entre Acordes” From
left: peermusic president/chairman/CEC Ralph Peer ll, Genao
and BMI president/CEO Del Bryant and senior director of Latin
music Porfirio Pifia.

From left: BMI senior VP of writer/publisher relations Phil
Graham, Juanes' wife, TV personality Karen Martinez; Juanes;
and BMI VP of Latin music Delia Orjuela and president/CEC Del
Bryant.
9 Espinoza Paz (right) and Editora Arpa Musical director
Alejandro Garza display their awards. The seven certificates
that Paz holds represent the songs that heiped him win the
songwriter of the year honor.

Staind frontman Aaron Lewis’ long-
awaited solo album is coming out a lit-
tle differently than he planned.
Instead of a studio effort, Lewis will
release a CD/DVD combination of a
2007 performance at the Mohegan Sun
casino in Uncasville, Conn., which will
include “a few new [studio] songs at the
end of it that can be released as singles,”
he says. Those will “be produced in some
way, whether an actual producer comes
in or whether | just sit there and spend
more time. . . just to broaden its spec-
trum alittle bit.” Among the songs Lewis
is considering for the set are “Country
Boy,” which has been a live favorite, and
the tentatively titled “Massachusetts.”

Lewis’ next order of business will be
recording Staind’s seventh album, the
group’s final commitment to Atlantic
Records. The quartet is planning to hit
the studio in the fall, and Lewis says “a
couple of different names” are being
considered to produce it, while new
songs will wait until the group con-
venes. “We get together. . . and start
throwing ideas around and playing dif-
ferent things, and it all just kind of
comes out right there.”

After the Staind album, fans can look
forward to his “actual solo record,”
Lewis says, “free and clear of any label
obligations, so | can do whatever | want
with it.” .

MARCH 27, 2010 www.billboard.biz
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THONTA CARADA

Ryan Bingham, T-Bone Burnett and Jeff Bridges (from left) are
as they grasp the Academy Awards they won
heir work in “Crazy Heart" “The Weary
Heart),” co-written by Bingham and Burnett. took the
best ariginal sang prize, and Bridges received his first Oscar far best
ACOr. PHOTCE ERIC SEARSONNEAL

CANADIAN MUSIC W

The 28th annual Canadian Music Week, the country's international music
convention and film festival, was held March 10-14 in Toronto. Falling under
the conference's umbrella were such specialized gatherings as the Digital
Music & Media Summit and Radio Active, the Canadian Radio Conference;
four awards shows including the Canadian Musi nd Broadcast Industry
»\Wardﬁ ar\rj hundreds of artists converging to play the Canadian Music

Roots drummer
Ahmir “?uestiove”
:m:’::;;,‘,tz?) UPPER LEFT: Former Eurythmics member Dave Stewart (left) and actor/
Jay Sean relaxed : composer Paul Williams joined in the “Kings of Songwriting” panel, where
March 2 during - o \ ;ongv e s :g-rfmrfn;td and discussed the ins «rano:?]behmd s;)rm;ogmefn
4 - y M | Hgges its, ne o ewart’s s weel reams (Are Made ol
;\r:::aryec;; New g = This),” and Williams closed the n with “The Love Beat Theme,"
York's Angels & UPPER RIGHT: "The New N i: Spotlight on India: Part |” was part of
Kings, sponsored the conference's special focus on India. The session examined the globe
by Bulldog Gin, second-fastest-growing economy and the opportunities it holds for artists
Sean has three and businesses alike in the music industry. The pane! included (from left)
singles he co- Hungama Digital Media Entertainment managing director/CEQ Neeraj Roy,
wrote currently Fountainhead Promotions & Events managing director Neale Murray, Indian
riding the Music Industry nresldenr V.J. Lazarus and Taste Media owner/managing
Billboard Hot 100. director Safta Jaffrey.

:—th(scl:tsehstﬁolnzyade LEFT: “The Managers Panel; Decisions, Decisions” looked at how artist
Heroes)," rises to managers can navigate overseeing clients’ content and artists” interactions
No. 27 this week. with their fan bases. Among the participants were (from left) Friars

% Management managing director David Stopps, Code One Entertainment

x Zﬂcr’- THE CHAMBER. president Geoff Trlo and JGR Management manager John Reld.

and drummer Blake
left) with U.S. Air Force
Capt. Raymond
Paterson. proTo

MIKE CLFTON.

Preaident/COO Pat ' Jim B
Collins (left) and e
assaciate VP of writer/

publisher relations Tim Fink

{right) honored classical panist/
songwriter Jim Brickman Feb. 13
when he played with the Nashville
Symphony at the Schermerhorn
Symphony Center. Fink presented
Brickman with a plague recognizing
his touring and sales achievements,
which include 17 No. 1 albums on
various Billboard charts. His longest-
running No. 11s 2005's "Grace," which
ruled the Top New Age Albums list for
24 weeks. PHOTO: PEYTON HOGE

i | Olympic gold medal
Rising country artist Aol b
Danny Gokey (center) enjoyed

some quality time with country WKHX
Atlanta music director Mike Macho (left) and
D Mark Richards during a swing through
the city. Gokey is at No. 29 on Billboard's Hot
Country Songs chart with "My Best Days Are
Ahead of Me” To read more about his chart and sales
achievements, see page 43. PHOTO: COURTESY OF RCA NASHVILLE

1t 2010 by o5 Glabal Media, LLC. All rights reser
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The German Phono Academy celebrated the 19th annual
ECHO Music Awards March 4 in Berlin. While Lady Gaga
was the big winner with three trophies, German hip-hop
singer Peter Fox (right) took the best album ECHO for
“Stadtaffe" (Downbeat/Warner). The first person to
congratulate him was Bernd Dopp, chairman/CEO of
Warner Music Central and Eastern Europe, pHoTo: BENEDIK
S = DNG

visited Billboard’s New York office March 4,

X ABC Family has licensed the track “Here | Am™ from
her debut album, "Backbomesogmnm% for @ commercial
promoting its gymnastics drama “Make It or Break It." From

left: Billboard associate chart produgtolon manager Nu
Sen

 Jamm: Pamrson, Billboard dmrt r Gary Trust. and

. PHOTO: CHRISTA TITUS
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APRIL 26-29, 2010 * CONRAD SAN JUAN - CONDADO PLAZA

YPive From Puerto Rirn.’

Take part in the biggest and best celebration of Latin Music uniting power players from around the globe including: artists, agents, producers,
promoters, record label executives, publicists, brand marketing executives, managers, media, digital music executives, and many more!!

SPECIAL APPEARANCES BY

!

MARC ANTHONY AVENTURA VICTOR MANUELLE TITO EL BAMBINO
SPEAKERS INCLUDE:

KEYNOTE Q&A:
JESUS LOPEZ

Chairman/CEO,
Universal Music Latin

America/Iberian Peninsula

JOE BONILLA  HUMBERTO CARMONA AARON CLARK JAIME LOPEZ DIAZ ECHO
i Founder agel Vice of Singer/Songwriter  Executive Director Producer
The Crossaver Agency  Dev. & Legal Affairs  Entertainment Sales Pucng:lco Tourism Insomnio Inc.
IODA Mozes mpany
PLUS...
Informative Panel Sessions = {
3 -y
Artist Showcases !
Networking Events P
The Billboard Bash A My N
. 7 - Joe o0
' i G O
| ‘THE GRAND FINALE... R iy worcwge e :
N ““msﬁ The Billboard Latin Music Awards
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AERICARSATUROAY NIGHT

1,15 O TOTAL MILES OF TOUR
340,000 WATTS OF POWER
230,376 GALLONS OF DIESEL FUEL
80,000 LBS TOTAL SHOW FLYING WEIGH]j
41,000 TOTAL BOTTLES OF WATER
34,000 TOUR PHOTOS TAKEN (400 KERH)!
17,955 MEALS SERVED
12,840 GUITAR PICKS
4,165 LOCAL TOUR PERSONNEL
3,570 AA BATTERIES
1,056 PACKS OF STRINGS
924 HOTEL ROOMS BOOKED
855 PEOPLE WHO TOOK BACKSTAGESTOURS %
840 9 VOLT BATTERIES & v o
836 SQ FEET OF VIDEO4 ‘
240 ROLLS OF GAFF TAP£1 & -
214 PAIRS OF DRUMSTICKS = " , ,
95 MINUTE SHOW ;F ’ )
74 sHows °

¢5174 COWBOY HATS '8 ‘;
s |45 STAGE JUMPERS =

12 SEMI TRUCKS ¥
10 TOUR BUSES
9 PEOPLE A ES\TED FOR LEWD BEHAVIOR IN CHARLOTTE
8 PEOPLE ARRESTED FOR LEWD BEHAVIOR IN TAMPA
7 PEOPLE ARRESTED (SEVERAL CITIES) (YOU GET THE PICTURE)
: 2 BIRTHS
‘ : ', 5 1 LAS VEGAS WEDDING - )
1 LARGE BRUISE

@ THANK V@Uﬂ COUNTRY RADIO AND COUNTRY, MUSIC [FA F NS

THANKS TD BRAD PAISLEY MIRANDA LAMBERT, DIERKS BENTLEY, JUSTIN MOORE AND JIMMY WAYNE.

SPECIAL THANK YOU TO'BILL SIMMONS;, FITZGERALD HARTLEY, ROB BECKHAM, WME, BRENT LONG, KEVIN FREEMAN,

MARION KRAFT;‘VECTOBJLVIANAGEM:E_[!T, PETER HARTUNG, MIKE KRASKI, JENNY BOHLER, DARLENE BIEBER,
TUTTI WES]J'B.R.OOK, KRISTY.REEVES AND EVERYONE INVOLVED WITH THE ASN TOUR.

- ¥ 4
-
- ' YOUR FRIENDS-

BOC;‘ﬂTﬁICK, MINDY, STEVE -

/THE NUMBERS:



http://www.journal-plaza.net
http://freedowns.net/



